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THE EASTMAN 
REPUTATION 
SAYS IT BEST ... 
QUALITY SERVICE 
THAT MOVES 
MERCHANDISE 
Years of experience go into every EASTMAN 

selling plan. In any market, large or small, 

your EASTMAN is eager and qualified to 

make your Spot Radio advertising more pro- 

ductive. 

The bold look of Eastman 
in the TOP 100 
In the Top 100 Markets, ROBERT E. EASTMAN 

is privileged to represent 63 key stations 

which offer highly effective advertising op- 

portunities. 

Eastman service 
Speed, accuracy, thoroughness typify EAST- 

MAN service in the nation's top markets. The 

scope of the EASTMAN list enables our sales- 

men to be expert with more knowledge of 
Markets, Research and Radio. Therefore, 
they can serve your needs faster and better 
in more important cities. 

These are the EASTMAN offices 
in ten major advertising centers: 

NEW YORK CHICAGO 
(212) LT 1-0800 (312) Fl 6-7640 

PHILADELPHIA DETROIT 
(215) 735-0102 (313) WO 5-5457 

ST. LOUIS ATLANTA 
(314) 241-7040 (404) 892-2484 

DALLAS LOS ANGELES 
(214) RI 7-3148 (213) HO 4-7276 

SAN FRANCISCO BOSTON 
(415) YU 2-9760 (617) LI 2-1790 

TOP 100 MARKETS 
This list, published here for your convenience, makes allowance for changes. 
in rank brought about by the early growth of strip markets as well as those 
market consolidations resulting from television. 

Radio Market definition and population estimates 
by EASTMAN Research Department. 

RANK/MARKET POPULATION 

WMCA 1. New York 16,325,800 
WMAQ 2. Chicago 7,547,100 

3. Los Angeles 7,032,600 
4. Philadelphia 4,842,100 
5. Detroit 4,183,800 

WEZE 6. Boston 3,236,400 
KNBR 7. San Francisco 3,079,600 
WRC 8. Washington, D. C. 2,632,400 
KQV 9. Pittsburgh 2,388,400 

10. St. Louis 2,351,300 

WIXY 11. Cleveland 2,077,600 
WITH 12. Baltimore 2,047,600 

KTHT ".13. Houston 1,778,200 
14. Minneapolis -St. Paul 1,696,000 

KOL 15. Seattle/Everett/Tacoma 1,604,500 

WRIT 16. Milwaukee 1,428,900 

'17. Dallas 1,428,700 

18. Cincinnati 1,394,000 

19. Buffalo 1,343,200 

20. Atlanta 1,293,600 

21. Kansas City 1,276,700 

22. San Diego 1,272,700 

23. Miami 1,153,400 
24. Denver 1,124,700 

KF)(M 25. San Bernardino - 
Riverside -Ontario 1,095,530 

WTIX 26. New Orleans 1,060,200 
WIRE 27. Indianapolis 1,054,000 

WHLO 28. Akron -Carton 1,030,100 
WSBA 29. York -Harrisburg- 

Lancaster 1,011,500 
30. Portland, Ore. -Wash 951,800 
31. San Jose 938,000 

WDAE 32. Tampa -St. Petersburg 925,800 

WCOL 33. Columbus, Ohio 886,200 

KOY 34. Phoenix 881,900 
WICE 35. Providence -Pawtucket - 

Warwick 863,300 
KBAT 36. San Antonio 851,200 

37. Rochester 840,300 
WING 38. Dayton 819,600 
WKLO 39. Louisville, Ky. -Ind. 810,800 

WTRX/WKNX 40. Flint -Saginaw -Bay City- 808,200 
41. Memphis 800,200 
42. Sacramento 799,600 

43. Hartford 798,300 
WSGN 44. Birmingham, Ala 772,000 

WNAB 45. Bridgeport 796,600 
WAVZ 46. New Haven 750,700 
WTRY 47. Albany -Schenectady - 

Troy 730,000 
WNOR 48. Norfolk -Portsmouth 698,300 

KXOL 49. Fort Worth 679,700 
WOHO 50. Toledo 674,500 

51. Syracuse 646,100 

)(TOR 52. Oklahoma City 635,700 
53. Honolulu 612,800 

WORC 54. Worcester 605,700 

KGB 

WFUN 

representing major radio stations 

i 
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RANK/MARKET POPULATION 

55. Winston -Salem -Greensboro - 
High Point 601,200 

55. Richmond -Petersburg - 
Hopewell 580,100 

57. Springfield -Chicopee - 
Holyoke 565,400 

58. New Brunswick -Perth - 
Amboy, N. J. 551,300 

59. Youngstown -Warren 547,600 

60. Nashville 543,800 

61. Charleston -Huntington - 

Ashland 543,100 
62. Wilkes Barre -Scranton 541,000 
63. Salt Lake City 539,700 
64. Omaha 529,300 
65. Grand Rapids 514,800 
66. Jacksonville 514,300 
67. Easton 513,300 
68. Tulsa 501,100 
69. Wilmington 491,300 
70. Ft. Lauderdale - 

Hollywood 456,700 
71. Mobile 435,400 
72. Wichita 423,200 
73. Fresno 418,200 
74. Knoxville 410,700 
75. Orlando 404,000 
76. Brownsville -McAllen - 

Harlingen -Weslaco .. 384,900 
77. El Paso 382,200 
78. Raleigh -Durham 381,900 

79. Charlotte 381,000 

80. Utica -Rome 373,900 

81. Wheeling -Steubenville .. 362,700 

82. Beaumont -Port Arthur.... 354,600 

83. Salinas -Monterey - 
Santa Cruz 348,600 

84. Little Rock 345,300 

85. Peoria 343,000 

86. Davenport -Rock Island - 
Moline 340,500 

87. Tucson 338,400 

88. Bakersfield 335,900 

89. Lansing 334,200 

90. Shreveport 325,600 
91. Chattanooga 323,000 

92. Des Moines -Ames 322,200 

93. Albuquerque 319,700 
94. Charleston, S. C. 316,600 
95. Columbia, S. C. 313,600 
96. Corpus Christi 310,200 
97. Binghamton -Endicott 308,400 
98. Spokane 302,000 
99. Trenton 301,700 

100. Reading, Pa. 292,100 

robert e. eastman & 
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Three -Year Media -Buying Calendar 

19_ 
SMUWT F 

1 2 3 4 5 6 
8 9 10 11 12 13 

JAN. 15 16 17 18 19 20 
22 23 24 25 26 27 
29 30 31 1 2 3 

5 6 7 8 9 10 

FEB. 12 13 14 15 16 17 
19 20 21 22 23 24 
26 27 28 1 2 3 

5 6 7 8 9 10 
12 13 14 15 16 17 

MAR. 19 20 21 22 23 24 
26 27 28 29 30 31 

2 3 4 5 6 7 
9 10 11 12 13 14 

APR. 16 17 18 19 20 21 

23 24 25 26 27 28 
30 1 2 3 4 5 
7 8 9 10 11 12 

14 15 16 17 18 19 
MAY 21 22 23 24 25 26 

28 29 30 31 1 2 
4 5 6 7 8 9 

11 12 13 14 15 16 

JUNE 18 19 20 21 22 23 
25 26 27 28 29 30 

2 3 4 5 6 7 

9 10 11 12 13 14 

J U LY 16 17 18 19 20 21 

23 24 25 26 27 28 
30 31 1 2 3 4 

6 7 8 9 10 11 

13 14 15 16 17 18 
AUG. 20 21 22 23 24 25 

27 28 29 30 31 1 

3 4 5 6 7 8 
10 11 12 13 14 15 

SEPT. 17 18 19 20 21 22 
24 25 26 27 28 29 

1 2 3 4 5 6 
8 9 10 11 12 13 

15 16 17 18 19 20 
OCT. 22 23 24 25 26 27 

29 30 31 1 2 3 

5 6 7 8 9 10 
12 13 14 15 16 17 

NOV. 19 20 21 22 23 24 
26 27 28 29 30 1 

3 4 5 6 7 8 

10 11 12 13 14 15 

DEC. 17 18 19 20 21 22 
24 25 26 27 28 29 
31 

1968 1969 
S SMTWT 
7's 1 1 2 3 4 

14 2 7 8 9 10 11 

21 3 14 15 16 17 18 

28 4 21 22 23 24 25 
4 5 28 29 30 31 1 

11 6 4 5 6 7 8 

18 7 11 12 13 14 15 

25 8 18 19 20 21 22 
4 9 25 26 27 28 29 

11 10 3 4 5 6 7 
18 11 10 11 12 13 14 
25 ` 12 17 18 19 20 21 

1 13 24 25 26 27 28 8 14 31 1 2 3 4 
15 15 7 8 9 10 11 

22 16 14 15 16 17 18 

29 17 21 22 23 24 25 
6 18 28 29 30 1 2 

13 19 5 6 7 8 9 
20 20 12 13 14 15 16 
27 21 19 20 21 22 23 

3 22 26 27 28 29 30 
10 23 2 3 4 5 6 
17 24 9 10 11 12 13 

24 25 16 17 18 19 20 
1 26 23 24 25 26 27 
8 27 30 1 2 3 4 

15 `' 28 7 8 9 10 11 

22 29 14 15 16 17 18 
29 30 21 22 23 24 25 

5 31 28 29 30 31 1 

12 32 4 5 6 7 8 
19 33 11 12 13 14 15 
26 34 18 19 20 21 22 

2 35 25 26 27 28 29 
9 36 1 2 3 4 5 

16 8 9 10 11 12 
23 38 15 16 17 18 19 
30 39 22 23 24 25 26 

7 40 29 30 1 2 3 

14 41 6 7 8 9 1C 

21 42 13 14 15 16 17 

28 43 20 21 22 23 24 
4 44 27 28 29 30 31 

11 45 3 4 5 6 7 
18 46 10 11 12 13 14 
25 ' 47 17 18 19 20 21 

2 48 24 25 26 27 28 
9 49 1 2 3 4 5 

16 50 8 9 10 11 12 
23 51 15 16 17 18 19 

30 52 22 23 24 25 26 
53 29 30 31 

SMTWT F S 
GUIDE 
NO'3. 

F SGUIDE S NO'S. 

5 6¡;; 1 

12 13 '` 2 5 
19 20 3 12 

26 27 4 19 

2 3 ',; 5 26 
9 10 6 2 

16 17 7 9 
23 24 8 16 

1 2 ';' 9 23 
8 9 10 2 

15 16 11 9 
22 23 12 16 

29 30 13 23 
5 6 14 30 

12 13 15 6 
19 20 16 13 

26 27 17 20 
3 4 18 27 

10 11 19 4 
17 18 20 11 

24 25 21 18 

31 1 22 25 
7 8 23 1 

14 15 24 8 

21 22 25 15 

28 29 26 22 
5 6;; 27 29 

12 13 28 6 
19 20 29 13 

26 27 30 20 
2 3 31 27 
9 10 32 3 

16 17 33 10 
23 24 34 17 

30 31 35 24 
6 7 36 31 

13 14 37 7 
20 21 38 14 
27 28 39 21 

4 5 40 28 
11 12 41 5 
18 19 42 12 
25 26 43 19 

1 2 44 26 
8 9 45 2 

15 16 46 9 
22 23 47 16 
29 30 48 23 

6 7 49 30 
13 14 50 7 

20 21 51 14 
27 28 52 21 

53 28 

SMTWT F S 
GUIDE 
NO'S. 

MTWT F S 

1 2 3 4 
6 7 8 9 10 11 

13 14 15 16 17 18 
20 21 22 23 24 25 
27 28 29 30 31 1 

3 4 5 6 7 8 

10 11 12 13 14 15 
17 18 19 20 21 22 
24 25 26 27 28 1 

3 4 5 6 7 8 
10 11 12 13 14 15 
17 18 19 20 21 22 
24 25 26 27 28 29 
31 1 2 3 4 5 

7 8 9 10 11 12 
14 15 16 17 18 19 
21 22 23 24 25 26 
28 29 30 1 2 3 

5 6 7 8 9 10 
12 13 14 15 16 17 
19 20 21 22 23 24 
26 27 28 29 30 31 

2 3 4 5 6 7 
9 10 11 12 13 14 

16 17 18 19 20 21 

23 24 25 26 27 28 
30 1 2 3 4 5 

7 8 9 10 11 12 
14 15 16 17 18 19 
21 22 23 24 25 26 
28 29 30 31 1 2 

4 5 6 7 8 9 
11 12 13 14 15 16 
18 19 20 21 22 23 
25 26 27 28 29 30 

1 2 3 4 5 6 
8 9 10 11 12 13 

15 16 17 18 19 20 
22 23 24 25 26 27 
29 30 1 2 3 4 

6 7 8 9 10 11 

13 14 15 16 17 18 

20 21 22 23 24 25 
27 28 29 30 31 1 

3 4 5 6 7 8 
10 11 12 13 14 15 
17 18 19 20 21 22 
24 25 26 27 28 29 

1 2 3 4 5 6 
8 9 10 11 12 13 

15 16 17 18 19 20 
22 23 24 25 26 27 
29 30 31 

SMTWT F S 

DETROIT BUYERS 

Whether You're Using 

the NEGRO PULSE or 

General Market 

Ratings .. . 

You Can't Cover 
DETROITLAND 
Unless You Use 
Radio Station 

WCHB 
National Reps: 

DORE & ALLEN, INC. 

PULSE, 

DETROIT CITY, 

OCT. - DEC., 1967 

Mon. -Fri. Household Shares 

6 AM- 10 AM- 3 PM - 
10 AM 3 PM 7 PM 

Station A 12 10 22 

Station B 5 8 6 

WCHB 21 20 15 
Station C 3 6 6 

Station D 4 6 3 

Station E 15 8 8 

Station F 17 10 10 

Station G 6 5 8 

Station H 7 9 4 

Station I 4 3 5 

See our complete story im 

the Detroit listing section 
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U.S. & Canadian Media Editions 
Business Publication Rates and Data 

(Monthly) $44.00 
Canadian Advertising Rates & Data 

Consumer Magazine and Farm Publication 
Rates and Data (Monthly) 38.50 

Direct Mail List Rates and Data 
(Semi-annually) 50.00 

Network lices and Data (Monthly) 5.00 
Newspaper Ratel and Data (Monthly) with 

Newspaper Circulation Analysis 38.50 
Newspaper Circulation Analysis (Annually) 10.00 
Spot Radio Rates and Data (Monthly) 44.00 
Spot Television Rates and Data (Monthly) 36.50 
Transit Advertising Rates and Data 

(Quarterly) _ 10.00 

volume 50 number 11 

spot radio rates and data 

Published monthly by STANDARD RATE & DATA SERVICE, INC 
description of contents 

member 

Publishing A Executive Otlices: 5201 Old Orchard Road, Skokie, Illinois 60076 
Phones: Chicago 312-583-1333; Skokie 312-966-8500 TWX í10d23.0806 

Walter E. Botthof, Chairman of the Board 
C. Laury Botthof, President 

Albert W. Moss, Executive Vice -President (N. Y.) 
E. L. Botthof, Secretary 

Frank J. Ceithaml, Senior Vice -President and Treasurer 

Publisher 
Harvey A. Harkaway 

Advertising Sales Division 
Vice -President Clinton S. Abbott, Jr. 

Eastern Sales Offices 
750 Third Avenue, New York, N.Y. 10017 

Phone 212-867-0300 TWX 710-581-5396 
Manager Client Relations....M. D. Melnikoff 

District Managers 
Arvid Hamrin William C. Parrington 
Allen M. Browne Richard I. Kean 
Davis Banks 

Midwestern Sales Offices 
5201 Old Orchard Rd., Skokie, III., 60076 

Phone 312-966-8500 TWX 910-223-0806 

District Managers 
John W. Chamberlin Hugh A. Morgan 
Leonard J. Kudlata Milton H. Otte, Jr. 
W. F. Pierce Dwyer Roche 
Duke Botthof 

Western Sales Offices 
2975 Wilshire Blvd., 

I.os Angeles, Calif. 90005 
Phone 213-383-4103 

Western Advertising Mgr.....Joseph S. Fitch 

Sales -Service Operations (Skokie) 
Advertising Contracts ____. -_.Walter Maher 
Advertising Production..Miss Dorothy Wulf 
Sales Development Leonard J. Schultz 
Sales Liaison John W. Davis 
Sales Promotion Mgr Russell T. Sanford 
Printed by d -I Offset Preemie (93.S. Patent 2719481). 
This conversion method, developed by SRDS, elimi- 
nates all time-consuming and costly photomechanical 
operations by creating inexpensive. grained aluml- 

Editorial Division 
Vice-President/Director F. LeRoy Hess 
Assistant Director Robert K. Sher 

(Broadcast Services) 
Manager Raymond M. Neihengen 

(Marketing Services) 
Manager Robert K. Sher 
Manager, Market Data..Lawrence Dalicandro 
Consultant Frederick A. Ekeblad, Ph.D. 

Accounting Division 
Vice -President -Controller C. J. Vojta, Jr. 

Circulation Division 
Circulation Manager Joseph Roberts, Jr. 

Printing Division 
Director Robert Pawlowski 
num foil plates direct from letterprese forms-ready 
for offset printing. For mote information and 
descriptive booklet, write d-1 Offset Corporation. 
5201 Old Orchard Road, Skokie, Ill. 60076. 

WARNING-Neither this book nor the material contained herein shall be reproduced - lent - 
sold - hired out -or be otherwise made available to others or be disposed of by way of trade in 
any form without written permiuion of the publisher, except as noted under Market Data pages. 

Copyright 1968 by Standard Rate & Data Service, Inc. 
Second Class postage paid at Skokie, Illinois 60076. 

Printed in U.S.A. 
SUBSCRIPTION RATES PER YEAR (U.S. and Canadian subscribers) 

Weekly Newspaper Advertising Rates and 
Data (Semi-annually) $ 3.00 

Media/scope (Monthly) 
Buyers of Advertising 3.00 

International Editions Available 
England-British Rate and Data 

50.00 
Franee-Tarif Media (French language) 

(Quarterly) .. 46.20 
Italy-Dati e Tariffe Pubblidtarie (Italian 

language) (131 -monthly) 70.00 
Msnleo-Medlos Publicitarios Mexicanos 

(Spanish language) (Quarterly) 32.00 
W. Germany-Media Daten (German language) 

(Every other month) 46.00 
Subscriptions outside D. 8. and Canada-rates on request. All order are net regardless of number. 
Subscription for this publication on continuing basis has been accepted by the Publisher with the 
understanding that: 

1. This volume and all sueeeedtng loues are to be used solely by the subscriber and its 
oOcere. employees and representatives. 

2. The information and data set forth by the Publisher are put out for the private usa of the 
subscriber and are not to be resold or republished. 

While every effort is made to provide dependable data, the Publisher cannot be held responsible 
for any inaccuracy. 
Address all communications pertaining to subscriptions to: 
Circulation Department, Standard Rate & Data Service, Inc., 5201 Old Orchard Rd, Skokie. II. 60078. 

Three -Year Media -Buying Calendar 1 

Shows current year, past year, coming year. 
Radio Station Representatives (including 

National Sales Offices of Group Ownership). 4 
Representatives, with branch offices, ad- 
dresses, phone numbers. Representative is 
also identified in Para. 2 of individual radio 
listings. Similar information is shown for the 
national sales offices of group ownership. 

STATION'S PROGRAMMING DESCRIPTION 
Explanation of Radio Station Programming 

Statement Program 9 
Criteria governing acceptance of the pro- 
gramming statements, general procedures, 
acceptable sample statements, classification 
analysis and the outline and guide for de- 
veloping the statement are contained in this 
segment. 

Music Glossary 11 
A comprehensive identification of legitimate 
music terms used in radio broadcasting to 
describe music policy. 

SUMMARY TABULATION SECTION 
Radio Stations Regularly Scheduling 

Farm Programs 13 
Alphabetical listings by state, city and call 
letters of radio stations who report the total 
hours per week devoted to regularly sched- 
uled farm programs. 

Radio Stations Regularly Scheduling 
Foreign Language Programs 20 

Alphabetical listings by state, city and call 
letters of radio stations who report the total 
hours per week devoted to regularly sched- 
uled foreign language programs. 

Radio Stations Regularly Scheduling 
Negro Programs 22 

Alphabetical listings by state, city and call 
letters of radio stations who report the total 
hours per week devoted to regularly sched- 
uled Negro programs. 

Analysis of Listings in Spot Radio Rates 
and Data 25 

A current description of the SRDS listing 
organization of data supplied by the station. 
Numbered titled segments and various sub- 
jects found within each listing in Spot Radio 
Rates and Data are identified. These titled 
segments and sub -categories form the basis 
of the SRDS uniform listing format to insure 
the same data appears in each listing in the 
same sequence. 

Coded Contract Regulations 26 
Standard regulations which are keyed as 
numbered paragraphs referring to code num- 
bers in Paragraph 5 of individual radio sta- 
tion listings. 

Explanation of Radio Media Identification Code. 28 
Detailed retrieval description of the 11 -digit 
media identification code. Media identifica- 
tion code appears in each radio listing. 

2 Spot Rodio Stations November 1, 1968 



description of contents continued 

MARKET DATA SUMMARY SECTION 

Explanation of SRDS Consumer Market Data 
Definitions, sources, estimating procedures. 

U. S. Map of Census Divisions 
U. S. Map showing the nine census divisions, 
state capitals, and key cities. 

Consumer Market Data Summary for U. S. 

Totals of the 17 market data categories by 
state, Census divisions of U. S., and total U. S. 

Revision Log 
Monthly changes in Market Data and maps 
and revisions in other related information. 

Metropolitan Statistical Area Definitions 
Including Standard (Bureau of Budget), 
SRDS Additional, and New England County 
Metropolitan Statistical Areas. 

Composite Table of Metro Area Rankings 
Alphabetical list of metros with U. S. rank- 
ing in 14 market data categories. Population, 
Households, Consumer Spendable Income, 

per Household, Total Retail Sales, 
Total Retail Sales per Household, Food 
Store Sales, Drug Store Sales, General Mer- 
chandise Store Sales, Apparel Store Sales, 
Home Furnishing Store Sales, Automotive 
Store Sales, Service Station Sales, Passenger 
Car Registrations 

Market Data Ranking Tables 
Fourteen separate tables ranking all U. S. 
metros by the above market data categories. 

Radio Stations in Metro Statistical Areas 
Stations and their cities o f license are 
grouped alphabetically by call letters under 
their respective metro areas. 

FARM DATA SUMMARY 

Explanation of SRDS Consumer Market 
Farm Data 

Definitions, sources, estimating procedures. 

Farm Data Summary, U. S., Divisional and 
State Totals 

Farm Population, Farm Households, Gross 
Farm Income, Gross Farm Income per Farm, 
Total Farms, Farms Producing Sales over 
$2,500, Land Harvested, Total Farm Tractors 

Farm Income by Commodities and 
Commodity Groups, 1967 59 

Farm Livestock, Cattle -Calves, Hog, Farm 
Dairy, Farm Poultry, Farm Chicken, Farm 
Crops, Farm Wheat, Farm Corn, Farm Hay, 
Farm Cotton, Farm Soybean 

U. S. Farm Map 60 
U. S. Map showing the number of leading 
400 farm counties in each state for farm 
population and gross farm income. 

Farm Ranking Tables -400 leading 
farm counties 61 

Farm Population, Gross Farm Income, Num- 
ber of Farms 

31 

33 

34 

NEGRO POPULATION DATA 
Negro Population Data 64 

Estimates for all U. S. metros plus county 
estimates for nine southern states. (Also see 
State Sections for individual market data.) 

Leading 100 Metro Areas Ranked by 
Negro Population 65 

RADIO STATIONS LISTINGS 
35 Regional and State Networks and 

Groups Index 66 
Listing locations for all regional and state 

36 networks are contained on this page. 
Regional Radio Network and Groups 69 
State Sections 75 

States listed alphabetically, including Puerto 
88 Rico, followed by U. S. possessions. Each 

state section contains the following infor- 
mation: 
Market/Media Map. 
State, County, Metro Area and City tabula- 
tions for Market Data totals. 
Negro Population Data, for Metros and se- 
lected counties in Southern States. 
State Networks and Groups-listings appear 
at the beginning of each state in alphabetical 
title sequence. 

41 
Radio Stations-Rates and Data listings ar- 
ranged alphabetically by state, city, and call 
letters. (See also Analysis of Listings, p. 25.) 

U. S. Possessions-Guam, Okinawa, 
55 Virgin Islands 967 

Radio Stations-Rates and Data listings ar- 
ranged alphabetically by city and call 
letters. 

International Radio in U. S. A. 968 
Call Letter Index, AM Radio Stations 969 

In alphabetical call letter sequence. 
58 Call Letter Index, FM Radio Stations 974 

In alphabetical call letter sequence. 
FM-Sold and Programmed Separately 977 

58 FM-Sold and Programmed in Conjunction 
with AM 979 

Rates and Data for advertising in SRDS' 
Radio catalog 980 

Index to Service Ads 982 
Promotional Dates 3rd cover 
Change Bulletin Center Break 

Yellow pages contain listings and changes 
received too late for inclusion in listing pages. 

Membership insignia appearing with listings: 

® -National Association of Broadcasters, 1812 K St., N. W., 
Washington, D. C. 20006. Phone 202.223-1400. 

National Association of FM Broadcasters, The Jensen 
Bldg., 665 Fifth Ave., New York, N. Y. 10022. Phone 
212 -LT 1-2980. 

-Radio Advertising Bureau, Inc., 116 E. 55th St., New 
York, N. Y. 10022. Phone 212-688-4020. 

SR A-Station Representatives Association, 366 Madison Ave., New 
York, N. Y. 10017. Phone 212-986-9390. 

©1 F 

R A B 
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Radio Station Representatives (including National Sales Offices of Group Ownership) 

ABEL8. PAUL "RED" 
Media Code 4 000 0075 8.00 
Linooln, Nebraska 88501 -Box 301 

Phone 402-432-6606 
Omaha -402-345-4339 

ADVERTISING REPRESENTATIVES 
INC. 
Media Code 4 000 0050 1.00 
Miami 33149-515 Allendale Rd. 

Larry Van Dolen 
Phone 305-361-2122 

ADVERTISING SALES CO. 
Media Cede 4 000 0100 4.00 
Amarillo 79101-822 W. 8th St. 

Bill McLaughlin 
Phase 806-373-2843 

ADVERTISING SALES WEST 
Media Code 4 000 0150 9.00 
San Francisco, Calif. 94105-081 Market 
St. 

Al Dougherty, Bill Holmberg 
Phone 415.392-6531 

Los Angeles 90211-111 N. La Cienega 
Blvd. 

Jim Walsh 
Phone 213-655-8326 

New York, N. Y. 10017-200 Park Ave. 
Robert M. Dore 
Phone 212-687-1733 

Chicago, Ill. 60601-333 N. Michigan 
Ave. 

Charles Gerber 
Phone 312-332-3614 

ALASKA RADIO-TV SALES 
Media Code 4 000 0200 2.00 
Seattle 98101-516 Securities Bldg., 3rd 
& Stewart 

Phone 206-624-6333 

ALL -CANADA RADIO -TELEVISION 
LTD. 
Media Code 4 000 0225 9.00 
New York 10020-10 Rockefeller Plaza 

Neil Henderson 
Phone 21.2-246-1425 

Chicago 60601-333 N. Michigan Ave. 
Ken Schaefer, Randolph Belli 
Phone 312-372-2528 

Atlanta 30309-1371 Peachtree St. 
Robert M. Baird 
Phone 404-892-8850 

Dallas 75201-1407 Main St. 
James Hughes 
Phone 214-747-3723 

Hollywood 90028-8922 Hollywood Blvd. 
Hugh Wallace 
Phone 213-462-8841 

San Francisco --Contact Hollywood office. 

Ald,RADID sALtM 
N A B 

Media Cede 4 000 0250 7.00 
New York -10017-380 Madison Ave. 

H. Peter Laster. Ralph F. Glazer. 
James Richards. Thomas R. Nunn 
Phone 212-697-4747 

Atlanta 30309-1800 Peachtree Rd., N.W. 
Ed G. Lane 
Phone 404-355-0472. 

Chicago 60801-360 N. Michigan Ave. 
Bernie Kvale 
Phone 312-782-8693 

Detroit/Cleveland 48202 -Suite 526 
New Center Bldg. 

H. Robert Reinhard 
Phone 313-875-7200 

Dallas 75201-1401 Main St. 
Thomas R. Murphy 
Phone 214-748-5318 

Los Angeles 90005-3921 Wilshire Blvd. 
Suite 614 

John Bradley 
Phone 213-380-9500 
TWX 910-321-2897 

San Francisco 94111-645 Battery SL 
Robert Burke 
Phone 415-434-2190 

re\ 
AVERY-KNODEL, INC. 
NAB SRA RAB 
Media Cede 4 000 0300 0.00 
New York 10022-555 Madison Ave. 

J. W. Knodel 
Frank J. Leoce 
Ernest L. Metcalf 
Phone 212-421-5600 

Chicago 60601-2206 Prudential Plaza 
Roger H. O'Sullivan 
Phone 312-467-6111 

San Francisco 94104-114 Sansome St. 
William E. Moore 
Phone 415-981-2345 

Los Angeles 90005-633 S. Shatto Pl. 
Clark N. Barnes 
Phone 213-385-6394 

Atlanta 30309-1252 W. Peachtree St., 
N.W. 

Charles C. Coleman 
Phone 404-872-3871 

Dallas 75201 --Balte 2303. Fidelity 
Union Tower Bldg. 
Wallis B. Ivy. Jr. 
Phone 214-747-7761 

Detroit 48226-2228 Guardian Bldg. 
Denman F. Jacobson 
Phone 313-961-9607 

St. Louis 63101-915 Olive St. 
Fred W. Johnson 
Phone 314-241-5051 

Toll Free Exchange: 
Minneapolis -St. Paul -Zenith 2870 
Philadelphia -Enterprise 8242 

O 
Media Code 4 000 0350 5.00 
Atlanta 30308 -Suite 1212. 615 Peachtree 
Street. N.E. 

James S. Ayers 
Phone 404-873-2502 

Charlotte 28202-703 Baugh Bldg. 
Guy Vaughan. Jr. 
Phone 704-375-6146 

B AR -CONE ASSOCIATES 
Media Code 4 000 0400 8.00 
Smithfield, N. C. 27577 -Box 238, 
Buffalo ltd. 

John Ciccone 
Phone 934-2434 

JAMES S. AY ERS 
COMPANY, INC. 

(//lori C'JJasseI! 8 @o., ¿Inc. 
NAB SRA 
Media Code 4 000 0450 3.00 
New York 10017-551 5th Ave. 

Mort Bassett, Paul S. O'Brien. 
Charles Spencer 
Phone 212-682-6980 

Chicago 60606-20 N. Wacker Dr. 
Robert J. Walton 
Earl Gallagher 

Phone 312-236-2845 
Detroit 48231-Sheraton-Cadillao Hotel, 
Penthouse 

Jack Sltta 
Phone 313-961-3353 

Boston -224 Clarendon Street 
Harold H. Segal 
Phone 817-536-4850 

San Francisco -700 Montgomery St. 
Ward Glenn 
Phone 415-397-0535. 

Hollywood 90028-1880 N. Vine BL 
Harlan Oakes, Art Crawford 
Phone 213-464-7398 

Atlanta 30309-1819 Peachtree Road, 
N. E. 

David Carpenter 
Phone 404-355-7961. 

B EAVER. C. K.. á ASSOCIATES. INC. 
Media Code 4 000 0500 5.00 
Memphis 3 810 4-215 8 Union Ave. Bldg. 

C. K. B 
Phone 901-272-7503 

Atlanta 30309-1819 Peachtree St., N.E. 
David Carpenter 
Phone 404-355-7961 

Dallas 75201-1032 Fidelity Union Life 
Bldg. 

Marlo Messina 
Phone 214-747-0135 

%et f. Charles Bernard 
Company, Inc. 

BERNARD, CHARLES, CO., INC. 
Media Cede 4 000 0800 8.00 
New York 10019-730 Fifth Ave. 

Charles Bernard 
Phone 212-246-7242 

Chicago 60604-141 W. Jackson Blvd. 
Suite 1452 

Greg Gelderman, George Curtis 
Phone 312-922-0141 

Detroit 48226-424 Book Bldg. 
Max Goldfarb 
('hone 313-961-9704 

San Francisco 94111-700 Montgomery 
St. 

David Sandeberg, Ward Glenn 
Phone 415-397-0535 

Hollywood 90028-1880 N. Vine St. 
Harlan Oakes 
Hugh Wallace 
Phone 213-464-7395 

B EST, VAL A.. COMPANY 
Media Code 4 000 0650 8.00 
Detroit -22421 Garfield 

St. Clair Shores, Michigan 
B IDDICK COMPANY 
Media Coda 4 000 0700 1.00 
Northridge 91324-18127 Roscoe Blvd. 

No. 6, Guy Biddick, Glenn Biddick 
Phone 213-349-9526 

BLAIR RADIO 
NAB SRA RAB 
Media Code 4 000 0750 6.00 
New York 10022-717 5th Ave. 

Thomas C. Harrison, Edward Whitley, 
Tucker Scott. Robert A. Dwyer 
Phone 212-752-0400 

Chicago 60611-645 N. Michigan Ave. 
Stuart W. Cochran 
Phone 312-787-2300 

Atlanta 30308--600 W. Peachtree St., 
N. W. 

William T. White 
Phone 404-872-1145 

Boston 02116-535 Boyleston St. 
Michael Horn 
Phone 617-536-6230 

Dallas 75291-3028 Southland Center 
Bldg. 

Frank J. Carter 
Phone 214-741-4228 

Detroit 48202-2990 W. Grand Blvd. 
Peter H. Allen 
Phone 313-871-3060 

Philadelphia 19103--258 Sunutban 
Station Bldg., 1617 John Kennedy Blvd. 

Henry Chadwick 
Phone 215-568-0290 

St. Louis 63101-1015 Locust St. 
Raymond J. Muer 
Phone 314-421-5262 

Loa Angeles 90036-5670 Wilshire Blvd. 
011ie Ward 
Phone 213-936-5171 

San Francisco 94108-650 California SL 
William W. Dwyer. 
Phone 415-434-3272 

BOLLES. GENE. COMPANY 
Media Cede 4 000 0800 9.00 
New York -663 Fifth Ave. 

Phone 212-675-5058 
Chicago 60645-3322 W. Peterson Ave. 

Phone 312-478-5544, 5545 
Beverly Hills -Ill N. La Clomp Blvd. 

Phone 213-652-1313 
San Francisco 94105-690 Market St. 

Dave Sandburg 
Phone 415-387-0536 

BOLLING COMPANY. INC., THE 
Media Code 4 000 0850 4.00 
New York 10017-230 Park Ave. 

George W. Bolling. 
Phone 212-879-8886 

Chicago 80611-211 E. Chicago Ave. 
Phone 312-943-2040 

Kansas City 64105-1012 Baltimore Bldg. 
Suite 502 

Eugene F. Gray 
Phone 913-471-5502 

Los Angeles 90028-1680 North Vine St. 
Norman Noyes 
Phone 213-462-6471 

St. Louis 63101-915 Olive SL, 1005 
Syndicate Trust Bldg. 

Eugene F. Gray 
Phone 314-231-9151 

San Francisco 94104-235 Montgomery 
St. 

David Sandeberg 
Phone 415-421-6740. 

Denver 80204-1150 Delaware St. 
John L. McGuire 
Phone 303-825-7585 

BREEN á WARD 
Media Code 4 000 1000 5.00 
New York -400 Madison Ave. 

Phone 212-751-5075 
Atlanta 30305-345 E. Wesley Rd.. N. E. 

Joseph Murphy 
('hone 404.233-2887 

Portland 97205 -Terminal Sales Bldg. 
(Menton H. Cox 
Phone 503-228-5191 

BROADCAST ASSOCIATES 
Media Code 4 000 1050 0.00 
Chicago 60602-30 N. La Salle SL 

A. J. Polley 
Phone 312-784-4069 

B ROADCAST COMMUNICATIONS 
GROUP. INC. 

(See Avco Radio Television Bales Inc.) 
BROADCAST SERVICES. INC. 
Media Code 4 000 1150 8.00 
El Paso --206 San Francisco St.. Inter- 
national Merchandise Mart Bldg. 

Phone 915-532-6978 

GIIMIRrr 

- 8. AgBcylATE9 
B UNCHEZ,GEBT AND ASSOCIATES 
Media Code 4 000 1165 6.00 
8t. (.outs 63105-7730 Carondelet 

Gertrude P,unchez 
Phone 314-882-5250 

San Francisco 94111-700 Montgomery 
St. 

David Sandeberg 
Phone 415-397-0535 

B URN -SMITH COMPANY. INC. 
Media Code 4 000 1250 6.00 
Chicago 60601-360 N. Michigan Ave. 

John Toothill 
Phone 312-236-4437 

New York 10036-19 W. 44th St. 
Stan Bailey 
Phone 212-682-3124 

San Francisco 94111-Rm. 201, 580 
Washington St. 

David Sandeberg 
Phone 415-397-0535, 392-1507 

Hollywood 90028-304 Taft Building. 
Hollywood á Vine 

Harlan Oakes 
Phone 213-464-7395 

B URROW. CHARLES L.. COMPANY 
Media Code 4 000 1300 9.00 
Portland 97205, Ore. -314 Alderwoy Bldg. 

Phone 503-223-6690 
Seattle, Wash. 
Zenith 8904 

BUSBY. FINCH AND WOODS, 
INC. 
Media Code 4 000 1350 4.00 
Atlanta 30309-1365 Peachtree SL, 
N.E. Suite 410 

E. Lanier Finch 
Phone 404-892-2901 

Dallas 75201-211 N. Ervay St. 
Suite 414 

Ralph W-idman 
Phone 214-742-3784 

BJOHN C. BUTLER 
& COMPANY, INC 

BUTLER, JOHN C. CO., INC. 
Media Code 4 000 1979 1.00 
New York 10017-205 E. 92nd St. 

John C. Butler, Don Garvey 
Phone 212-889-6161 

Chicago 60611-612 N. Michigan Ave. 
Donald A. Wolff 
Phone 312-337-8888 

Detroit 48.226-814 Penobscot Bldg. 
Don Bonesteel 
Phone 313-961-3555 

Los Angeles 90036-5455 Wilshire Blvd. 
Bill Reitz 
Phone 213-938-2923, 24 

San Francisco 94104-105 Montgomery 
St. 

Miles Staples 
Phone 415-391-7415 

Atlanta 30309-1776 Peachtree St., N. E. 
B111 Jones 
Phone 404-874-1916 

Dallas 75201-2927 Southland Center 
Jack Kortegast 
Phone 214-742-4297 

CANADIAN STANDARD 
BROADCAST SALES. INC. 
Media Code 4 000 1450 2.00 
New York 10021-654 Madison Ave. 

David G. Brydson 
Phone 212-838-5774 

Atlanta 30309 - 1819 Peachtree Road. 
N.E. 

David Carpenter 
Phone 404-355-7961 

Chicago 60601 -Prudential Plaza Bldg. 
Jerry R. Lyman 
Phone 312-642-6190 

Dallas 75201-501 Tower Petroleum Bldg.. 
Clyde B. Melville 
Phone 214-748-5239 

Los Angeles 90028-6290 Sunset Blvd. 
William L. Wallace 
Phone 213-462-2289 

Portland 97204-913 Oregon Bank Bldg. 
Albert R. McLaughlin 
Phone 503-227-5754 

St. Louis 63101 - 1015 Locust Street. 
Suite 617 

Bruce W. Schneider 
Phone 314-821-2958 

San Francisco 94111-500 Sansome Street. 
Suite 602 

William B. Peavey 
Phone 415-986-5386 

Seattle 98101 -Tower Building 
Hugh M. Feltis 
Phone 208-623-1868 

CANNON. HARRY J.. ASSOCIATES 
Media Code 4 000 1500 4.00 
Atlanta 30303-914 William Oliver 

Bldg. 
Phone 404-524-0454 

Beverly Hills -111 N. Cienega Blvd. 
Phone 213-655-8326 

Chicago 60645-3322 W. Peterson Ave 
Phone 312-478-5544 

Detroit 48226 -Park Ave. Bldg. 
Phone 313-961-3822 

Dallas 75201-501 Tower Petroleum Bldg. 
Phone 214-748-5239 

New York 10017-101 Park Ave. 
Phone 212-532-3783 

San Francisco 94105--881 Market Street 
Phone 415-392-6531 

CAPITOL STATIONS 
Media Code 4 000 1550 9.00 
Atlanta -110 Edgewood Ave. 

Stan Raymond 
Phone 404-688-3773 

CARIBBEAN NETWORKS, INC. 
Media Code 4 000 I600 2.00 
Englewood, N. J. 07631-14 N. Dean St. 

A. M. Martinez. Henry Franklin 
Phones 201-567-6117, 201-567-6242 

DAVID CARPENTER 
COMPANY 

Media Code 4 000 1650 7.00 
Atlanta 30309-1819 Peachtree Bd., N. E. 

Dave ('arpenter. Bette Hale, Connie 
Carpenter. Nano Dunaway 
Phone 404-355-7961 

Memphis, Ten. 38104-2158 Union Ave. 
Bldg. 

Cecil Beaver, Marilyn Killeen 
Phone 901-272-7503 

Dallas 75201-1537 Fidelity Union Life 
Bldg. 

Mario Messina 
Phone 214-747-0135 

CAVITT, DON 
Media Cede 4 000 1700 0.00 
Minneapolis 55423-6404 Washburn 

Ave., 8. Phone 612-866-7660 

CBS/FM NATIONAL SALES 
Media Code 4 000 1750 5.00 
New York 10019-51 W. 52nd St. 

William Greene, William R. Codos 
Phone 212-765-4321. 

Chicago 80611-630 N. McClurg Ct. 
James Brown 
Phone 312-944-6000 

CBS. 

SPOT ALES 
NAB RAB 
Media Cede 4 000 1800 8.00 
New York 10019-51 W. 52nd St. 

W. Russell Barry, Charles H. Warner, 
Edward G. O'Berst, 
Norman B. Ginsburg 
Phone 212-765-4321 

Chicago 60611-630 N. McClurg Cott 
Thomas F. Cosgrove 
Phone 312-944-6000 

Philadelphia 19131 -City á Monument 
Ave. 

Robert J. (Judean 
Phone 215-839-7000 

Atlanta 30303 -Peachtree Center Office 
Tower. Suite 1214 
George Swearingen 
Phone 404-525-4953 

Detroit 48202-932 Fisher Bldg. 
Ralph Patt 
Phone 313-872-5500 

San Francisco 94105 -Sheraton -Palace 
Hotel 

Fred Delahay 
Phone 415-982-7000 

Hollywood 90028-6121 Sunset Blvd, 
W. Dean LeGras 
Phone 213-469-1212 

St. Louis 63139-1144 Hampton Ave. 
David M. Brennan 
Phone 314.781.2345 

CENTURY RADIO SALES 
Media Code 4 000 1849 5.00 
Chicago 8060.2-111 W. Washington Si. 

Hoe ard Grafman 
Phone 312-922-1000 

CHANCE. ALBERT COMPANY 
Media Code 4 000 1900 6.00 
New York 10018-122 E. 42nd St. 

Henry Cohen 
Phone 212-682-4500 

Chicago 60601-35 E. Wacker Dr. 
Greg Gelderman 
Phone 312-263-3590 

Beverly Hills 90211-111 N. La C mega 
Blvd. 

Lee F. O'Connell 
Phone 213-652-1313 

San Francisco 94133-559 Pacific Ave. 
Sam Posner 
Phone 415-391-1984 

Sacramento 95821-2600 Auburn St. 
Jim Hodges 
Phone 918-483-3489 

Atlanta 30309-1819 Peachtree SL, N.E. 
David Carpenter 
Phone 404-876-8545 

Seattle 98101-516 Securities Bldg. 
Jack Hauser 
Phone 206-824-8333 

CHRISTAL, HENRY I.. CO., INC. 
Media Code 4 000 1950 1.00 
NAB RAB 
New York 10017-579 Fifth Aye. 

Philbin 8. Flanagan, John M. Fouts. 
Pierre R. Megroz 
Phone 212-688-4414 

Chicago 60601-333 N. Michigan Ave. 
Howard J. Staaen 
Phone 312-236-6357 

San Francisco 94104-1646 Russ Bldg. 
Alton Pryor 
Phone 415-982-1390 

Detroit 48226-906 Detroit Bank & Trust 
Bldg. 

Walter B. Archer. 
Phone 313-963-2385 

Boston 02116-115 Newbury SL 
Ron Wayland 
Phone 617-267-1180 

Atlanta 30309-1447 Peachtree Bt., N. L 
Neal Robbins 
Phone 404-892-1262 

Los Angeles 90005-3440 Wilshire Blvd. 
Kirk Munroe 
Phone 213-388-1271 

St. Louis 63101-818 Olive St. 
William J. Budde 
Phone 314-231-2272 

CMIEL, HENRY S. ASSOCIATES 
Media Code 4 000 2000 4.00 
Chicago 60601-35 E. Wacker Dr., Brai 
1.268 

Henry S. (miel 
Phone 312-726-7713 
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COHEN, EDWIN H. 
Media Code 4 000 2050 9.00 
Miami 33156 -Box 222. Kendall Sta. 

Edwin H. Cohen 
Phone 305-666-2501 

deo9x ealgrnan, arre. 

Media Code 4 000 2100 2.00 
New York 10019-37 W. 57th SL 

Roger Coleman, Lee Coleman 
Phone 212-755-1621 

Chicago -3322 Peterson Ave. 
Evelyn Kogan 
Phone 312-478-5544, 5545 

Dallas 75206-9717 Greenville Ave. 
Bert Coleman 
Phone 214-368-0338 

San Francisco 94105-700 Montgomery St. 
Ward Glenn 
David Sandeherg 
Phone 415-397-0535 

COLLEGE RADIO CORPORATION 
Media Code 4 000 2150 7.00 
New York 10017-535 Fifth Ave. 

Bob Vance 
Phone 212-682-5290 

Bakersfield 93308 -c/o KW AC 
Edw. R. Hopple 
Phone 805-327-9711 

COMMUNICATIONS SALES 
Media Code 4 000 2175 4.00 
Minneapolis 55402-434 Builders Ex- 
change Bldg. 

Peul J. Ewing 
Phone 612-333-3660 

St. Paul 55101-1152 First Nat'l Bank 
Bldg. 

Hart N. Cardona 
Phone 615-222-6761 

CONTINENTAL BROADCASTING 
See Rollins Broadcasting 

CONTINENTAL RADIO SALES 
Media Code 4 000 2200 0.00 
Philadelphia 19103 -21st and Panama 
Sts. 

S. Marshall 
Phone 215-563-8139 

New York -663 Fifth Ave. 
R. Butche 
Phone 212-687-8865 

Chicago 60601-228 N. LaSalle St. 
R. Olson 
Phone 312-372-2095 

COOKE. DONALD. INC. 
Media Code 4 000 2250 5.00 
New York 10016-166 E. 35th St. 

Donald Cooke 
Phone 212-889-5443 

Chicago -3322 W. Peterson Ave. 
Hooper Jones 
Phone 312-478-5544 

Beverly Hills -111 N. Le Clearga Blvd 
Lee O'Connell 
Phone 213-652-1313 

San Francisco -700 Montgomery St. 
David H. Sandeherg 
Phone 415-397-0536 

COSTELLO, FRANK, ASSOCIATES 
Media Code 4 000 2300 8.00 
Glens Falb. N. Y. -Oak Forest 
Mountain Rd. 

Phone 518-792-4140 
Springfield, Mass. -Penthouse Kimball 
Towers 

Ralph Baldltearo 
Please 413-732-8258 

COUNTRY MUSIC SALES 
Media Coda 4 000 2350 3.00 
New York 10019-730 Fifth Ave. 

Charles Bernard 
Phone 212-246-7242 

Chicago 60804-141 W. Jackson Blvd., 
Rm. 1452 
Greg Gelderman. George Curtis 
Phone 312-922-0141 

Detroit 48228-424 Book Bldg. 
Max Goldfarb 
Phone 313-991-9704 

Hollywood 90028-1680 N. Vine SL 
Phone 213-464-7395 

San Francisco 94111-700 Montgomery 
St. 

David Sandeherg 
Phone 415-397-0535 

R. S. CRANE 
COMPANY, INC, 

Media Code 4 000 2375 0.00 
Memphis 38117-536 Poplar -Perkins 
Bldg., 4646 Poplar Ave. 
Richard S. Crane 
Phone 901-683-2431 

Atlanta 30303-1800 Peachtree Center 
Bldg., 230 Peachtree St., N. W. 

Richard S. Crane 
Phone 404-688-3875 
TWX 810-751-8458 

CRAWFORD, ARTHUR K. 
Media Cede 4 000 2400 6.00 
Hollywood 90028-1680 N. Vine St. 

Phone 213-463-8744 

CREED. BILL. ASSOCIATES. INC. 
Media Code 4 000 2450 1.00 
Boston 02116-616 Stotler Office Bldg. 

William A. Creed, Richard A. Keating. 
Richard P. Luetters, Judith C. Walsh 
Phone 617-482-4845 

Rochester 19604-1304 Temple Bldg. 
Jon W. Milani 
Phone 716-232-2610 

DEL -DAY, INCORPORATED 
Media Code 4 000 2500 3.00 
Seattle 98101 -Box 9308. 

Phone 206-682-6535 
TWX 206-998-0652 

DEVNEY 
ORGANIZATION 

OEVNEY ORGANIZATION, 
INC., THE 
NAB 
Media Code 4 000 2550 8.00 
New York 10017-347 Madison Ave. 

Ed Devney 
Phone 212-683-5830 

Chicago 60601-360 N. Michigan Ave. 
John Toothill 
Phone 312-263-5771 

Hollywood 90028-1680 N. Vine SL 
Marian Oakes 
Phone 213-464-7395 

San Francisco 94111-700 Montgomery 
St. 

Ward Glenn 
Phone 415-397-0535 

Boston 02116-100 Boylston St. 
George Bingham 
Phone 617-482-4370 

Kansas City, Mo. 64105-1012 Baltimore 
Bldg., Suite 702 

Eugene F. Gray 
Phone 818-971-5502 

SL Louis, Mo. 63101-1006 Syndicate 
Trust Bldg., 915 Olive SL 

Eugene F. Gray 
Phone 314-231-9151 

Atlanta 30309-1819 Peachtree Rd., 
N.E. 

David Carpenter 
Phone 404-355-7961 

Dallas 75201 -Fidelity Union Bldg. 
Mario Messina 
Phone 219-747-0135, 742-7952 

Detroit 98226-506 Park Avenue Bldg. 
Tom Corlett 
l'hone 313-961-9084 

DOME-MESSERVEY CO.. INC. 
Media Code 4 000 2600 1.00 
Philadelphia 19107 - 2330 Philadelphia 
National Bank Bldg. 

Robert Dome, C. R. Messervey 
Phone 215-584-6027 

Pittsburgh 15222 -Fulton Bldg. 
Stephen J. Rooney 
Phone 412-391-6520 

D-0 SALES SERVICE 
See olaees and personnel under Devney 
Organization 

DORA -CLAYTON AGENCY, INC. 
Media Code 4 000 2650 6.00 
Atlanta 30303-820 Carnegie Bldg. 

Al Price. Clayton Cosse 
Jeanie Price, Pat Godfrey 
Phone 404-525-7841 

DORE & ALLEN, INC. 

Media Code 4 000 2700 9.00 
New York 10017-200 Park Ave. 

Robert M. Dore 
Phone 212-887-1733 

Chicago 60601-333 N. Michigan Ave. 
Charles Gerber 
Phone 312-332-3613, 3614 

Beverly Hills -111 N. La Cienega Blvd. 
Lee O'Connell 
Phone 213-652-1313 

San Francisco 94105-681 Market St. 
Al Dougherty 
Phone 415-392-6531 

robert e. 
eA811T18I1 

EASTMAN, ROBERT E., & CO., INC. 
SRA RAB 
Media Code 4 000 2800 7.00 
New York 10020 -One Rockefeller Plaza 

Joseph P. Curt 
Frank L. Boyle 
William P. Marseilles 
Lee A. Lahey 
l'hone 212-581-0800 

Chicago 60601-333 N. Michigan Ave. 
Peter M. Schulte, Walter Beadell 
Phone 312-346-7640 

Detroit 48226920 Book Bldg. 
Bill Burton, Bob Duffy 
Phone 313-965-5457 

San Francisco 94111-617 Washington St. 
Stan Pappas 
Phone 415-982-9760 

Hollywood 90028-1860 N. Vine St. 
Bill Dalla 
Phone 213-464-7276 

Dallas 75201 -Fidelity Union Tower. 
Suite 3002 

Ed Carrell. Al Carrell 
Phone 214-747-3148 

SL Louts --63101-1015 Locust SL 
Rm. 913 

Nancy Jo Lockwood 
Phone 314-241-7040 

Boston 02116 -Statuer Office Bldg., 20 
Providence SL 

John O'Connell 
Phone 617-542-1790 

Philadelphia 19103-1700 Walnut St. 
Don Gordon 
Phone 215-735-0102 

Atlanta 30309 -Suite 707, 1447 Peach- 
tree St., N. E. 

Dick Walker 
Phone 404-892-2484 

Minneapolis/SL Paul 
Jerry Schubert 
Phone 312-346-7646 

ECKELS & QUEEN. INC. 
Media Code 4 000 2850 2.00 
Boston 02116-129 Newbury St. 

George R. Eckels, William A. Queen 
Esther F. McQueeney 
Phones 617-542-6481, 617-262-1145 

FELTIS/DOVE/CROGHAN, INC. 
Media Code 4 000 2950 0.00 
Seattle 98101 -Tower Bldg. 

Hugh Feltis, Cam Wilson 
Phone 206-623-1868 
T%VX 910-444-2156 

Portland 97204 -Oregon Bank Bldg. 
Dick Gohlman 
Phone 503-227-5754 

FINCH, LANNY, & CO. 
Media Code 4 000 2975 7.00 
Dallas 75210-3827 Dixon Circle. 

Phone 214-428-5192. 

FINE MUSIC HI-FI BROADCASTERS. 
INC. 
Media Codo 4 000 3000 3.00 
New York orrice: Mt. Vernon N. Y. 

10550-10 Fiske Place, Suite 411-15 
Kenneth C. Schwartz 
Phone 914-668-3534 

FLETCHER, JAMES C.. JR. 
Media Code 4 000 3050 8.00 
New York 10036-60 W. 46th SL 

Phone 212-246-4084 

FORJOE-TV, INC. 
Media Code 4 000 3100 1.00 
New York 10036-500 Fifth Ave, 

Joseph Bloom 
Phone 212-679-6820 

Chicago 60601-35 E. Wacker Dr. 
Phone 312-487-6106 

San Francisco 94105--700 Montgomery SL 
Phone 415-397-0535 

Los Angeles 90028-6725 Sunset Blvd, 
Phone 213-466-6884 

GATES. J. C. & COMPANY 
Media Code 4 000 3150 6.00 
Los Angeles 90028-6565 Sunset Blvd., 
Suite 515 

James C. Gates, Tom Papich, Juanita 
Middy 
Phone 213.482-6676 

GATEWAY REPS. INC. 
Media Code 4 000 3200 9.00 
Pittsburgh 15222 -Gateway Towers, 
Gateway Center 

Joseph F. Kiselica, Jr. 
Phone 912-281-2116. 

GELDERMAN & COMPANY 
Media Code 4 000 3225 6.00 
Chicago 60604-141 W. Jackson Blvd., 
Rm. 1452 

Greg Gelderman, Jr.. George Curtis, 
Jr. Phone 312-922-0141 

San Francisco 94133-559 Pacific St. 
Sam Posner 
Phone 415-391-1984 

GENERAL ADVERTISING SERVICE. 
INC. 
Media Code 4 000 3250 4.00 
Atlanta 30309-1447 Peachtree St., N. E. 

Gil Mott 
Phone 409-894-7404 

New York 10017-145 E. 52nd St. 
Chicago 80601-380 N. Michigan Ave. 

GENTILE. LARRY. ASSOCIATES 
Media Code 4 000 3300 7.00 
Detroit 48230-288 Fisher Rd. 
Grosse Pointe Farms 

Phone 313-885-0252 

GILL-PERNA, INC. 
NAB 
Media Code 4 000 3350 2.00 
New York 10022-575 Lexington Aye. 

Helen Gill, John J. Perna, Jr. 
Phone 212-838-4740 

Chicago 60801-75 E. Wacker Drive 
Tom Griffin 
Phone 312-346-9393 

Detroit 48126-2915 Book Building 
Max Goldfarb 
Phone 313-962-7022 

Dallas 75201-1537 Fidelity Union Life 
Bldg. 

Mario Messina 
Phone 214-747-0135 

Hollywood 90028-6922 Hollywood Blvd. 
Suite 508 
Hugh Wallace 
Phone 213-462-2371 

San Francisco 94104-700 Montgomery St. 
David H. Sandeherg, Ward Glenn 
Phone 415-397-0535 

GOLDFARB, MAX 
Media Code 4 000 3400 5.00 
Detroit 48226-424 Book Bldg. 

Phone 313-961-9704 

GRAY, EUGENE F., CO. 
Media Code 4 000 3450 0.00 
Kansas City 64105-1012 Baltimore Bldg. 
Suite 702 

Eugene Gray 
Phone 816-471-5502 

St. Louis -1005 Syndicate Trust Bldg., 
915 Olive St. 

Eugene F. Gray 
Phone 314-231-9151 

Denver 80206-280 Columbine St. 
Bob Hix 
Phone 303-377-6526 

GREATER NEW YORK RADIO 
SALES 
Media Code 4 000 3465 8.00 
New York 10022-509 Madison Ave. 

Michael Nichter 
Phone 212-752-1455 

qhl.5agreener, 
piken, sears 

Media Code 4 000 3475 7.00 
New York 10022 -Penthouse, 20 E. 53rd 
St. 

Richard Greener, Michael J. Sears 
Phone 212-421-6260 

Chicago 60601-35 E. Wacker Drive 
Andrew S. }liken 
Phone 312-372-1898 

Atlanta 30309-1819 Peachtree St., N.E. 
Bernard I. Ochs. 
l'hone 404-355-6432 

Hollywood 90046-8228 Sunset Blvd. 
Bob Smith 
Phone 213 - 656 -9022 

HERBERT E. OROBKIN 
e COMPANY 

GROSKIN, HERBERT E.. & CO. 
Media Code 4 000 3500 2.00 
New York 10017-310 Madison Ave. 

Herbert Groskin, Dianna Sabla 
Groskin, Michael S. Groskin 
Phone 212-986-4866 

GROUP/L. A. 
Media Cede 4 000 3550 7.00 
Los Angeles 90028-6565 Sunset Blvd. 

Alex Stein, Tom Papich 
Phone 213-462-6876 

GROUP ONE RADIO LIMITED 
Media Code 4 000 3600 0.00 
Toronto -400 Jarvis St. 

Bev Martin, John Burns, Warren Cross 
Phone 418-923-0919 

Montreal -1808 Sherbrooke St. W., 
Suite 1105 

Al C. Bazinet. Don Morton 
Phone 514-932-8357 

Winnipeg -365 Broadway 
Harold Olson 
Phone 204-942-1892 

Vancouver -517 Crown Bldg., 615 W. 
Pender St. 

Jim Stovin 
Phone 604-682-6391 

HARDY RADIO & TELEVISION LTD. 
Media Code 4 000 3650 5.00 
Toronto -Suite 715, 19 Richmond St. 

Phone 416-363-9433. 
Montreal -Mezzanine 11, 1010 St. Cath- 
erine St. West. 

Phone 514-861-5461 
Quebec -1143 St. John St. 

Phone 418-522-8177 
Winnipeg -Box 801 

Phone 204-582-2918 
Vancouver -1006 Richarde St. 

Phone 604-688-5696. 

HARKINS, HARRY, INC. 
Media Code 4 000 3675 2.00 
Atlanta 30309-1720 Peachtree SL N.W. 

Harry Harkins, Reid Eason 
Phone 904-874-2736 

Dallas 75204-3627 Howell St. 
Phone 214-522-1521 

HIX. BOB, CO., INC. 
Media Code 4 000 9750 3.00 
Denver 80.206-280 Columbine St. 

Robert 8. His 
Phone 303-377-6526 

Kansan City 64105-1012 Baltimore Bldg. 
Suite 702 

Eugene Gray 
Phone 816-471-5502 

St. Louis 63101-1005 Syndicate Trust 
Bldg. 
915 Olive St. 

Phone 314-231-9151 

HOLMAN COMPANY. 
INCORPORATED 

Media Code 4 000 3850 1.00 
Chicago 60601-333 N. Michigan Ave. 

K. B. Fleming, Jr. 
Phone 312-782-6813 

New York 10018-605 Third Ave. 
Phone 212-683-1030 

Hollywood 90028-1680 Vine St. 
Harlan Oakes 
Phone 213-464-7395 

I REPRESENTATIVES 
San Francisco 94111-Rm, 955, 235 Mont- 
gomery St. 

David Sandeberg, Ward Glenn 
Phone 415-397-0535 

Atlanta 30309-1365 Peachtree St., N. E. 
Suite 234 

Phone 404-873-5918 
Dallas 75201-501 Tower Petroleum 
Bldg. 

Phone 214-748-5239 

HOPEWELL, GEORGE T.. INC. 
Media Code 4 000 3900 4.00 
New York 10017-101 Park Ave. 

Joe Cannon 
Phone 212-532-3783 

Chicago 60645-3322 W. Peterson Ave. 
Hooper Jones, Evelyn Kogan 
Phone 312-478-5544 

Detroit 48226 -Park Ave. Bldg. 
Tom Corlett 
Phone 313-961-3822 

Beverly Hulls -111 N. La Cienega Blvd. 
Jim Walsh 
Phone 213-655-8326 

Atlanta 30303 -William Oliver Bldg. 
Harry J. Cannon 
Phone 404-524-0454 

San Francisco 94105-681 Market St. 
Al Dougherty 
Phone 415-392-6531 

BERNARD HOWARD 
& CO., INC. 

Media Code 4 000 3950 9.00 
New York 10017-270 Park Ave. 

Bernard Howard 
Phone 212-697-3750 

Chicago 60601-1 E. Wacker Drive 
Harry Wilber 
Phone 312-467-1350 

Atlanta 30309-1800 Peachtree Rd., N.W. 
Grady Berry 
Phone 404-355-9700 

Los Angeles 90069-8430 Santa Monica 
Blvd. 

Norman Berk 
Phone 213-858-7200 

San Francisco 94104-58 Sutter SL 
Ray Rhodes, J. Milton Seropan 
Phone 415.981-3876 

Representatives 
H -R REPRESENTATIVES, INC. 
SRA RAB 
Media Code 4 000 4000 2.00 
New York 10017-277 Park Ave. 

James M. Alspaugh 
Bill McRae 
Phone 212-922-2900 

Chicago 60601-35 E. Wacker Drive 
Dwight 8. Reed, Dick Hoffman 
Phone 312-346-6440 

Detroit 48226-1656 Penobscot Bldg 
David Winston 
Phone 313-965-4180 

Dallas 75201-211 N. Ervay Bldg. 
Suite 1117 
Jim Kumpf 
Phone 214-748-6035 

Atlanta 30309-1819 Peachtree Rd., N. E. 
Henry Akins 
Phone 404-355-7701 

Hollywood 90028-6290 Sunset Blvd. 
Sunset -Vine Tower 

Don P. Propst 
Phone 213-462-6453 

San Francisco 94104-321 Bush St., 
Jerome Bldg. 

Robert H. Dolph 
Phone 415-982-5837 

Des Moines 50309-1004 Parament Bldg. 
John Volgt 
Phone 515-282-0201 

Boston 022116-1400 Statler Bldg. 
Santo J. Cruel 
Phone 617-542-0478 

St. Louie 63101 -Syndicate Trust Bldg., 
915 Olive St., Rm. 818 

Ron Cole 
Phone 314-241-4193 

Philadelphia 19107 -Louts Tower Bldg. 
225 S. 15th St. 

Jerry Marshall 
Phone 215-563-4296 

HURLEY. WILLIAM L. 
Media Code 4 000 4050 7.00 
Minneapolis 55402-1114 Roanoke Bldg. 

Phone 612-335-1341 

HYETT, HARRY S.. CO.. INC. 
Media Code 4 000 4100 0.00 
Minneapolis 55402-430 Baker Bldg. 

Phone 612-339-7179 

INTER -AMERICAN PUBLICATIONS, 
INC. 
Media Code 4 000 4200 8.00 
New York 10017-41 E. 42nd St. 

Hearin Gonvalez 
Phone 212-682-0884 

INTER -AMERICAN RADIO 
ADVERTISING. INC. 
Media Code 4 000 4250 3.00 
Del Rio, Tex. -313 Pecan St. 

Phone 512-775-5141 
(Continued on next page) 
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REPRESENTATIVES' 

INTERCONTINENTAL SERVICES 
LTD. 
Media Code 4 000 4900 6.00 
New York 10017-20 E. 46th SL 

Elaine C. Herzeteln and Jeanette 
Beaudoin 
Phone 212-986-0820 

Los Angeles 90028-6331 Hollywood 
Blvd. 

W. L. Wallace 
Phone 213-462-2289 

San Francisco 94104-105 Montgomery 
St. 

Wm. Peavey 
Phone 415-986-5366 

Santurce, Puerto Rico 00908 -Stop 23 
Ponce de Leon Ave.. First Federal 
Savings Bldg. 

James Kirwan. 

IOWA RADIO NETWORK 
Media Code 4 000 4950 1.00 
Des Moines 50302 -Box 353 

C. Ross Martin 
Phone collect 515-277-8863 

JALCO 
See Lucas, J. A. & Co., Ine./JALCO 

JONES. HOOPER & ASSOCIATES 
Media Code 4 000 4400 4.00 
Chicago 80645-3322 W. Peterson Aye. 

Herb Alexander, Evelyn Kogan. 
Phone 312-478-5544 

KAISER BROADCAST SALES 
Media Code 4 000 4450 9.00 
New York 10022-300 Park Ave. 

go KATZ RADIO 

NAB SRA RAB 
Media Code 4 000 4500 1.00 
New York 10017-245 Park Ave. 

James Greenwald. Sal Agovino, 
Phone 212-972-2100 

Chicago 60611-3125 Equitable Bldg. 
401 N. Michigan Ave. 

John Roberts. Arne Ramberg 
Phone 312-467-4611 

Atlanta 30309-1447 Peachtree SL. N. E. 
K. Layton Miller 
Phone 404-892-3811 

Dallas 75219-3505 Turtle Creek Blvd. 
David Rutledge 
Phone 214-526-7941 

Detroit 48226-2848 Penobscot Bldg. 
Geno Cine 
Phone 313-961-7050 

Los Angeles 90036-5455 Wilshire Blvd. 
Winslow E. Uebel 
Phone 213-933-8171 

San Francisco 94104 -Russ Bldg. 
Robert Ruth 
Phone 415-362-7628 

St. Louis 63101-915 Olive St. 
Thomas E. Kniest 
Phone 314-231-1868 

Philadelphia 19110 -Land Title 
Bldg. 

Kenneth Campbell 
Phone 215-567-7950 

KENTUCKY RADIO SALES -SOUTH 
Media Code 4 000 4550 6.00 
Louisville 40223 -Box 23017 

J. Porter Smith. Don E. Smith 
Phone 502-245-0555 

KERRadio 
Media Code 4 000 4600 9.00 
New York 10019-41 5V. 53rd St. 

Bob Kerr, Lee Novak 
Phone 212-246-7043. 

KETTELL-CARTER. INC. 
Media Code 4 000 4850 4.00 
Boston 02116-118 Newbury St. 

Phone 617-536-1966 

KIRBY. NONA. CO.. INC. 
Media Code 4 000 4700 7.00 
Boston 02116-518 Startler Office Bldg. 

Joseph E. Kirby, Kay Chille 
Phone 617-482-8117 

KNIGHT QUALITY STATIONS 
Media Code 4 000 4750 2.00 
Boston 02215-Rm. 350, 400 Common- 
wealth Ave. 

Phone 617-262-1950 

KOEHN, JOHN W. COMPANY 
Media Code 4 000 4775 9.00 
Adrian, Mich. 49221-149 Main St. 

John Koehn 
Phone 313-263-1039 

KYLE -RADIO 
Media Code 4 000 4785 8.00 
New York 10017-Rm. 1710, 501 5th Ave. 

Frank Small 
Phone 212-681-7788 

LARSON, AL 
Media Code 4 000 4850 0.00 
Omaha 68102-274 Aquila Court, 16th 

& Howard SIs. 
Phone 402-341-5557 

LIN STATIONS 
Media Code 4 000 4900 9.00 
Nashville 37219 -Box 2701 

Fred McCormack 
Phone 615-242-5507 

LOUISIANA BROADCAST 
REPRESENTATIVES 
Media Code 4 000 4925 0.00 
Baton Rouge 70806-5880 Florida Blvd. 

Jerry D. Turk 
Phone 504-926-7526 

LOWRANCE. BOMAR, & 
ASSOCIATES. INC. 
Media Code 4 000 4950 8.00 
Atlanta 30308-710.. Peachtree St., N. E. 

Bomar A. Lowrance 
Clyde Clem. Jr. 
Phone 404-876-3726 

Dallas 75201-1959 First National Bank 
Bldg. 

Bomar A. Lowrance 
Phone 214-742-8206 

St. Louis 36109-1015 Locust SL 
Glenn Hathaway 
Phone 314-241-2451 

LUCAS. J. A., & CO., INC./JALCO 
Media Code 4 000 5000 1.00 
Los Angeles 90028-6725 Sunset Blvd. 
Suite 419 

James A. Lucas. Sanford L. Kahn, 
Suzanne Marlowe 
Phone 213-466-7279 

San Francisco 94111-881 Market St. 
Don L. Pontius 
Phone 415-781-8656 

New York 10017-30 E. 92nd St. 
Phone 212-682-0870 

Chicago 60601-35 E. Wacker Dr. 
Paul Elsherry 
Phone 312-467-6106 

SOUTHWESTERN REGION: 
Houston 77006 -Suite 218, 3815 Montrose 
Blvd. 

Gerald Tolle 
Phone 713-522-9617 

LUCHT. ED. ENTERPRISES 
Media Code 4 000 5050 6.00 
Skokie. III. -3611 Oakton St. 

Ed Lucht 
Phone (Skokie) 312-677-5900 

MAGIC CIRCLE TIME SALES 
Media Code 4 000 5100 9.00 
Springfield, Mo. 65804-1525 S. 
Glenstone 

Dick Bradley 
Phone 417-881-4114 

MAJOR MARKET 
RADIO, INC. 

RAB 
Media Code 4 000 5150 4.00 
New York 10017-12 East 46th St. 

Wilmot H. Losee, Jerry Glynn 
John P. Barry 
Phone 212-682-8500 

Chicago 60611-400 N. Michigan Ave. 
Robert J. McCarthy 
Phone 312-321-9850 

San Francisco 94108-950 California St. 
Frank Tessin 
Phone 415-921-6936 

Los Angeles 90028-5858 Sunset Blvd. 
Richard Mahoney 
Phone 213-467-1193 

Detroit 48226-829 Penobscot Bldg. 
Ronald M. Gilbert 
Phone 313-963-2177 

Atlanta 30309-1375 Peachtree St. N. E. 
Michael Disney 
Phone 404-892-7525 

MARKET 1 NETWORK 
Media Cede 4 000 5200 7.00 
New York 10022-501 Madison Ave. 

Sidney K. Halpern 
Reynold E. Church, Jr. 
John Mark 
Phone 212-661-2626 

Detroit -502 Lincoln Rd., Grosse Pointe, 
Mich. 48230 

Phone 313-886-4121 
Cleveland 44124-1305 S. O. M. Center 
Rd. 

Phone 216-449-0900 
San Francisco -149 California St. 

Phone 415-982-6272 

M. A. SALES CO.. INC. 
Media Code 4 000 5250 2.00 
New York 10022-575 Madison Ave. 

Phone 212-752-6454 
Chicago 60611-75 E. Wacker Dr. 

Phone 312-236-7974 
San Francisco -235 Montgomery St. 

Phone 415-392-1507 
Beverly Hills -Ill N. La Clenega Blvd. 

Phone 213-652-1313 
Kansas City -1012 Baltimore Bldg. 
Suite 702 

Phone 913-471-5502 
St. Louis -915 Olive St. 

Phone 314-231-9151 
Detroit -1610 Book Bldg. 

Phone 313-961-2685 
Dallas -1407 Main 

Jack Riley 
Phone 214-748-1045 

A hanta -1619 Peachtree Rd.. N. E. 
Phone 404-355-7961 

M Jack Masla A Company, Inc. 

MASLA, JACK, & CO., INC 
SRA R A B 

Media Code 4 000 5300 5.00 
New York 10022-575 Madison Ave. 

Jack Masla, Allan S. Klamer 
l'hone 212 752-6450 

Chicago 60601-75 E. Wacker Drive 
Robert B. Pierce 
Phone 312-236-7974 

Dallas 7522201-1407 Main 
Jack Riley 
Phone 214-748-1045 

San Francisco 94105-681 Market St. 
Al Dougherty, Bill Holmberg 
Phone 415-392-6531 

Beverly Hills 90211-111 N. La Clenega 
Blvd. 

Lee O'Connell 
Phone 213-652-1313 

Kansas City 64105-1012 Baltimore Bldg. 
Suite 702 

Eugene F- Gray 
Phone 816.471-5502 

KEYSTONE BROADCASTING SYSTEM 
gives you these choices 

Select the region you wont. 
Pick the stations with program- 
ming suited to your product. 
Support the markets where cov- 
erage needs boosting. 

Reach the farm operator where he 
lives and operates his business. 

KBS helps you cover 
hometown and rural America 
efficiently, economically, 
and easily with 
ONE CONTRACT - ONE BILL. 

See Network Rates and Data for list of 
over 1,100 stations or call - 

New York -527 Madison Ave. (212) 355-3720 
Chicago -111 W. Washington (312) 782-8900 

St. Louis -1015 Locust St. (314) 436-4243 
Los Angeles -3142 Wilshire Blvd. (213) 383-2910 

San Francisco -57 Post Street (415) 781-7440 

St. Louis 63101-1005 Syndicate Trust 
Bldg., 915 Olive St. 

Eugene F. Gray 
Phone 314-231-9151 

Detroit 48226-1610 Book Building 
Bernard P. Pearse 
Phone 313-961-2685 

Atlanta 30309-1819 Peachtree Rd. N. E. 
Phone 404-355-7961 

McCLATCHY BEELINE STATIONS 
Media Code 4 000 5950 0.00 
Sacramento 95804 -21st & Q 

Keith B. Collins 
Phone 916-442-5011 

McDERMOTT. ANDY. SALES LTD. 
Media Code 4 000 5400 3.00 
Toronto 5-85 Bloor St., E. 

Andy McDermott 
Phone 416-924-4477 
TWX 610-491-4205 

Montreal -1507 LeCartter, Peel & Sher- 
brooke Ste. 

James McLennan 
Phone 610-421-3388 
TWX 610-421-3388 

mcgavren-gui Id 
pgw radio, inc. 

MCGAVREN-GUILD-PG W RADIO, 
INC. 
Media Code 4 000 5450 8.00 
New York 10017-270 Park Ave. 

Doren F. McGavren, Ralph Guild, 
Ralph Conner, Robert Williams 
Phone 212-661-2500 

Chicago 60601-180 N. Michigan Ave. 
Ed Argow 
Phone 312-372-1370 

Detroit 48202-2990 W. Grand Blvd. 
Roland Horn 
Phone 313-871-2131 

San Francisco 94104-235 Montgomery 
St. 

Raymond Watson 
Phone 415-986-4112 

Dallas 75201-2601 Fidelity Union Tower 
Dick Iienzon 
Phone 214-742-3879 

Atlanta 30305-2479 Peachtree Rd., 
N. E. 

Nick Imbornone 
Phone 404-261-7878 

Los Angeles 90028-1741 Dar Ave. 
Walter Lake 
Phone 213-464-7331 
I)aren F. MeGavren 
Phone 714-642-7242 

Philadelphia 19102-1601 Walnut St. 
Ted Chambon. Jr. 
Phone 215-567-5544 

MeGUIRE. JOHN L.. & CO. 
Media Code 4 000 5300 0.00 
Denver 80204-1150 Delaware St. 

Phone 303-825-7585 

McLENDON STATIONS 
Media Code 4 000 5550 5.00 
New York 10022-985 Madison Ave. 

James F. Mackin 
Phone 212-751-6010 
TWX 710-581-5387 

MED1AM_RICA CO., The 
Media Code 4 000 5600 8.00 
Washington. D. C. 20910-9414 Crosby 
Rd. 

Erny Tannen 
Phone 301-588-5065 

Annapolis. Md. 
Marvin Mirvis 
Phone 301-263-9211 

Salisbury. Md. 
Charles Stewart 
Phone 301-742-5400 

Philadelphia, Pa. 
Dick Reynolds 
Phone 215-7.27-1212 

MEEKER RADIO. INC. 
Media Code 4 000 5650 5.00 
NAB SRA RAB 
New York 10017-521 Fifth Avenue 

Robert Dudley 
l'hone 212-682-2170 
TWX 710-581-6503 

Chicago 80601-333 N. Michigan Ave. 
John M. McCarthy 
Phone 312-236-1742 
TWX 910-221-5093 

San Francisco 94105-55 New Montgomery 
William B. Decker 
Phone San Francisco 415-986-4940 
TWX 910-372-8507 

Los Angeles 90036-5670 Wilshire Blvd. 
Howard Wheeler 
Phone 213-933-5907 
TWX 910-321-4496 

Omaha 68102-302 Executive Bldg.. 1624 
Douglas 

Harold Soderlund 
Phone 402-341-7535 

Kansas City 64105-1012 Baltimore Bldg. 
Suite 702 

Eugene F. Gray 
Phone 816.471-5502 

Atlanta 30309-1365 Peachtree, N. E. 
Lanny Finch 
Phone 404-892-2901 

Dallas -211 N. Ervay St. 
Ralph Widmer) 
Phone 214-742-3784 

St. Louis -1005 Syndicate Trust Bldg., 
915 Olive St. 

Eugene F. Gray 
Phone 314-231-9151 
TWX 910-761-1153 

MELVILLE, CLYDE. COMPANY 
Media Code 4 000 5700 6.00 
Dallas -501 Tower Petroleum Bldg. 

Phone 214-748-5239 

MESSINA. MARIO. COMPANY 
Media Code 4 000 5750 1.00 
Dallas 75201-1537 Fidelity Union Life 
Bldg. 

Mario Messina 
Phone 214-747-0135 

Memphis 38104-2158 Union Ave. Bldg. 
C. K. Beaver 
Phone 901-272-7503 

Atlanta 30309-1819 Peachtree Rd., 
N. E. 

Dave Carpenter 
Phone 404-355-7961 

rri 
RAB 
Media Code 4 000 5800 4.00 
New York 10017--485 Lexington Ave. 

H. D. Neuwirth, William S. Dallmann 
Phone 212-682-9100 

Chicago 60611-410 N. Michigan Ave. 
Robt. Williamson 
Phone 312-467-6340 

Detroit 98.202-500 Fisher Bldg. 
Glenn Gilbert 
Phone 313-874-5100 

Philadelphia 19103 -19th & Walnut Ste. 
Kevin Cox 
Phone 215-588-2900 

San Francisco 94104-155 Montgomery St. 
Thomas C. Marko 
Phone 415-362-1945 

Los Angeles 90028-5746 Sunset Blvd. 
Hollywood 

Bruce Johnson 
Phone 213-464-3168 

Boston 02116-430 Matter Office Bldg. 
Kevin Lyons 
Phone 617-423-3306 

Denver -Box 19008, 5350 W. 20th Ave. 
Toni Duggan 
Phone 303-237-2734 

Salt Lake City 84111 -Broadcast House 
Don Bybee 
Phone 801-355-4641 

Minneapolis/St. Paul 
Jim McMullin 
Zenith 8084 

St. Louis 
Jim McMullin 
Enterprise 8084 

Dallas 
Red Muir 
Enterprise 1402 

Atlanta 30309-1385 Peachtree St., N. E. 
Red Ricer 
Phone 404-892-2611 

Houston 
Red Rine 
Enterprise 1402 

MICHIGAN SPOT SALES, INC. 
Media Code 4 000 5850 9.00 
Detroit 48231 -Sheraton -Cadillac Hotel 
i'enthouse 

Jack Sitta 
l'hone 313-961.3353 

Lill METRO RADIO SALES 
A Division of Metromedia. lee. 

MWTS 
MID -WEST TIME SALES 
Media Code 4 000 5900 2.00 
St. Louts 63101-915 Olive St. 

Iry Schwartz 
N. MeA tee 
Phone 314-241-5332. 

MINNESOTA STAR RADIO 
NETWORK 
Media Code 4 000 5925 9.00 
St. Paul 55114-3415 University Ave. 

Garfield Clark 
Phone 612-645-2724. 

MOORE. ART. & ASSOC., INC. 
Media Code 4 000 5950 7.00 
Seattle 98101-412 Jones Bldg. 

Phone 204-682-3377 
Portland 97204-520 8. W. Sixth Ave. 

Phone 503-228-7284 

MOORE. TRACY. AND ASSOCIATES 
Media Code 4 000 6000 0.00 
Los Angeles 90028-6381 Hollywood Blvd. 

Tracy Moore, Jerome A. Moore 
Phone 213-462-2351 

San Francisco 94108-210 Post St. 
Itm. 915 

Charles E. Morin 
Phone 415-392-6444 

MORTON TIME SALES, INC. 
Media Code 4 000 6050 5.00 
I'lano, Tex. 75074-1531 Ave. K 

D. W. Morton 
Phones 219-995-2600, 235-8960 

NATIONAL TINE BALES 
Media Code 4 000 6150 3.00 
New York 10017-122 East 42nd SL 

Henry Cohen 
l'hone 212-682-4500 

Chicago 60645-3322 W. Petersen Ave. 
Itooper Jones 
l'hone 312.478-5544 
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NATIONAL TIME SALES-Cont'd 
Hollywood 90028-Rm. 304, Taft Bldg. 
Hollywood & Vine 

Harlan G. Oakes 
Phone 213-464-7395 

San Francisco 94108-166 Geary St. 
Don Pickens 
Phone 415-397-4827 

Atlanta 30309-1819 Peachtree St., N. E. 
David Carpenter 
Phone 404-876-8548 

Seattle 98101-500 Wall St. 
John Upham 
Phone 208-682-0550 

NEW ENGLAND SPOT SALES, INC. 
Media Code 4 000 6250 1.00 
Boston 02116 -Colonial Bldg., 100 
Boylston St. 

George C. Bingham 
Phone 817-482-4370 

NICHTER, MICHAEL, ASSOCIATES 
Media Code 4 000 6275 8.00 
New York 10022-509 Madison Ave. 

Phone 212-758-5390 

NORTHERN BROADCAST SALES 
Media Code 4 000 6300 4.00 
Sault St. Marie, Mich. -P. O. Box 6 

Russell J. Stalleld 
Phone 906-632-2231 

NORTHERN TIME SALES. INC. 
Media Code 4 000 6350 9.00 
Seattle 98101-518 Securities Bldg., 3rd 
& Stewart 

Phone 206-624-6333 

NOYES, NORMAN 
Media Cede 4 000 6400 2.00 
Los Angeles -6061 Hollywood Blvd. 

Norman Noyes 
Phone 213-962-6171 

OAKES, HARLAN G.. INC. 
Media Code 4 000 6450 7.00 
New York 10017-347 Madison Ave. 

Phone 212-683-5830. 
Chicago 60602-360 N. Michigan Ave. 

Phone 312-238-4437 
Hollywood 90028-1680 N. Vine St. 

Harlan Oakes, Art Crawford 
Phone 213-464-7395 

San Francisco 94104-700 Montgomery 
St. 

Phone 415-397-4827 
Dallas 75202-1407 Main St. 

Jack Riley 
Phone 214-748-2172 

OCHS. BERNARD I.. CO. 
Media Code 4 000 6500 9.00 
Atlanta 30309-1819 Peachtree Rd., N. E. 

Barney Ochs, Mary Pettis 
Phone 409-355-6432 

O'CONNELL, LEE F.. COMPANY 
Media Code 4 000 6550 4.00 
Beverly 11111e-111 N. La Clenege Blvd. 

Phone 213-852-1313 
San Francisco 94133-559 Pacific Ave. 

Sam Posner 
Phone 415-391-1984 

OHIO STATIONS. 
REPRESENTATIVES. INC. 

(See Regional Reps Corp) 

OTTAWAY ADVERTISING SALES 
Madia Code 4 000 6600 7.00 
Campbell Hall, N. Y. 10916 -Box 401 Philip G. Dantele 

Phone 914-294-5186 

PACIFIC BROADCAST SALES 
Media Code 4 000 6650 2.00 
San Francisco -155 Montgomery SL 

Phone 415-397-6286 
Los Angeles -1258 N. Highland Ave. 

Phone 213-466-5427 

PACIFIC WEST 
Media Code 4 000 6662 7.00 
Portland 97210-2320 N. W. Westover RI 

Phone 503-227-3481. 

PAN AMERICAN BROADCASTING 
COMPANY 
Media Coda 4 000 6875 9.00 
New York 10017-122 E. 92nd St. 

Henry Cohen 
Phone 212-682-4500 

Chicago 60645-3322 W. Petersen Ave. 
Hooper Jones 
Phone 312-478.5544 

Beverly Hills 90211-111 N. Le Cienega 
Blvd. 

Lee F. O'Connell 
Phone 213-652-1313 

San Francisco 94133-559 Pacific Ave. 
Sam Posner 
Phone 415-391-1984 

Sacramento 95821-2600 Auburn St. 
Jim Hodges 
Phone 916-483-3169 

Atlanta 30309-1819 Peachtree Rd., N.H. 
Barney Ochs. Linda Braden 
Phone 404-355-6432 

Seattle 98101-516 Securities Bldg. 
Jack Hauser 
Phone 206-624-6333 

Tulsa 74101 -Box 1384 
Pete Richardson 
Phone 918-743-9708 

Dallas 75202-1407 Main St. 
Jack Riley 
Phone 214-748-2172 

PEARSE SALES 
Media Code 4 000 6700 5.00 
Detroit 48226-1610 Book Bldg. 

Bernard P. Prone 
Phone 313-961-2685 

PENN STATE REPS. INC. 
(See Regional Reps Corp) 

November 1, 1%8 

PETERS, GRIFFIN, WOODWARD, 
INC. 
(See McGavren-Guild-PGW Radio, Inc.) 

NAB RAB SRA 
Media Code 4 000 6800 3.00 
New York 10022-3 E. 54th St. 

Robert V. Coppinger, 
Richard J. Schiess 
Phone 212-688-0200 

Chicago 60611-400 N. Michigan Ave. 
George P. Ponte 
Phone 312-944.0011 

Detroit 48226-645 Griswold St. Bill Cartwright, Tom Beauvais 
Phone 313-963-0125 

St. Louis 63101-915 Olive St. 
Samuel Hall, Jr. 
Phone 314-241-2445 

San Francisco 94104-44 Montgomery St. 
Lloyd McGovern 
Phone 415-434-3631 

Los Angeles 90036-5670 Wilshire Blvd. 
Garry Holllhan 
Phone 213-937-4330 

Atlanta 30309-1375 Peachtree St., N. E. 
Joseph H. Slerer 
Phone 404-892-7151 

Boston 02116-801 Statler Bldg. 
Diane Goadanian 
Phone 617-482-6440 

Dallas 75201-211 N. Ervay St. 
Barney Brotleu 
Phone 214-748-9454 

Philadelphia 19102-3 Penn Center Plaza 
Jack Duffy 
Phone 215-563-3870 

PHILADELPHIA SPOT SALES 
Media Code 4 000 6900 1.00 
Philadelphia 19141-1327 W. Louden St. 

Morton Lowenstein 
Phone 215-329-610.0 

PIANO. VIC, ASSOCIATES, 1lIC, 
Media Code 4 000 6950 6.00 
New York 10022-211 E. 53rd SL 

Vic Piano, Claude Plano, 
Bob Miller, Jack O'Donnell 
l'hone 212-759-1044 

Chicago 60045-3322 W. Peterson Rd. 
Hooper Jones & Associates 
Hooper Jones, Herb Alexander, 
Chuck Como, Evelyn Kogan 
Phone 312-478-5544 

Detroit 98226-424 Book Bldg. 
Max Goldfarb 
Phone 313-961-9704 

Boston 02116-100 Boylston SL 
New England Spot Sales. Inc. 
George Bingham 
Phone 617-482-4370 

Los Angeles 90028-6381 Hollywood Blvd. 
Tracy Moore & Assoc. 
Jerry Moore 
Phone 213-4622-2351 

San Francisco 94108-210 Post St., 
Itm 915 

Tracy Moore & Assoc. 
Charles E. Morin 
Phone 415-322-6444 

PICKENS, DON R.. CO. 
Media Code 4 000 7000 9.00 
San Francisco 94108-391 Sutter St. 

Phone 415-986-1689 
Beverly Bills -111 N. La Cienega 

Phone 213-652-1313 

POTTER. JOHN A. & COMPANY 
Media Code 4 000 7025 6.00 
Los Angeles 90036 -Suite 1675, 5670 
Wilshire Blvd. 

John "Andy" Potter, Bettes Holden 
Phone 213-931-1296 

New York 10019 -Penthouse 2, 15 W. 
55th St. 

Powell H. Ensign. Frank Honoski 
Phone 212-582-5776 

Chicago 80611 -c/o Media Sales. Inc. 
500 N. Michigan Ave. 

Louis A. Smith 
Phone 312-828-0700 

Detroit 48226-506 Park Ave. Bldg. 
Thomas W. Corlett 
Phone 313-901-3822 

San Francisco 94104 -Suite 585. 41 
Montgomery St. 
Carl A. Nielsen 
Phone 415-981-1833 

POWER HOUSE, INC. 
Media Code 4 000 7050 4.00 
Houston 77058-18065 Upper Bay Rd. 

Robert L. La Ferme 

PROGRESSIVE ROCK MEDIA 
COMPANY, THE 
Media Code 4 000 7075 1.00 

New York 10024-76 Riverside Dr. 
Richard Stoneman 
Phone 212-724-9211 

time sales Inc. 

Media Code 4 000 7100 7.00 
New York 10017-310 Madison Ave. 

Sam Brownstein. Jack B. Novick, 
Michael Gersten 
Phone 212-687-3380 

Chicago 60601-35 E. Wacker Dr. 
Paul Elsberry 
Phone 312-467.6106 

Boston 02116 -Harold H. Segal & Co.. 
224 Clarendon St. 

Herald Segal 
Phone 617-536-4850. 

Los Angeles 90028-6725 Sunset Blvd. 
Jim Lucas 
Sandy Kahn 
Phone 213-466-8884 

San Francisco 94111-681 Market St. 
Don Pontius 
Phone 415-781-8656 

Cleveland -Shaker Hts. 44122-3702 
Gridley Rd. 

William D. Thomas, Jr. 
Phone 216-921-6779 

Denver 80204-1150 Delaware St. 
John L. McGuire 
Phone 303-825-7585 

Atlanta 30309-1720 Peachtree St.. 
N.W. 

Harry Harkins 
Phone 904-874-2736 

St. Louis 63105-7730 Carondelet 
Geri Banchez 
Phone 314-862-5250 

Lni! QUALITY MEDIA 
INCORPORATED 

NAB S R A 
Media Code 4 000 7150 2.00 
New York 10017-441 Lexington Ave. 

James A. Schalke 
Robert E. Richer 
Robert Stein 
Phone 212-661-1546 

Chicago 60605-600 S. Michigan Ave. 
Hollywood 90028-1680 N. Vine SL 

A. K. Crawford 
Phone 213-463-8744 

R & R REPRESENTATIVES, INC. 
Media Code 4 000 7200 5.00 
Tulsa 74101 -Box 1384 

I'. T. Richardson 
Phone 918-587-1491 

Dallas -Jack Riley 
Phone 213-463-8794 

RADIO AND TELEVISION SALES. 
INC. 
Media Code 4 000 7225 2.00 
Toronto -85 Bloor St., East 

Phone 416-924-9477 

I RAORI ADVERTISING REMESENTAT/YES.INC 
RAB 
Media Cade 4 000 7250 0.00 
New York 10016-90 Park Ave. 

Marvin L. Shapiro, Howard Marsh, 
Robert W. Dickey, Fred Birnbaum 
Phone 212-867-2900 

Chicago 60611-400 N. Michigan Ave. 
John R. Lego 
Phone 312-664-6555 

Detroit 48226-617 Penobscot Bldg. 
Gerard J. Kelly 
Phone 313-965-2420 

Los Angeles 90028725 Sunset Blvd. 
Jack Kabateck 
l'hone 213-469-2923 

San Francisco 94104-44 Montgomery St. 
Frank Egan 
Phone 415-434-2866 

RADIO -TELEVISION 
REPRESENTATIVES LTD. 
Media Code 4 000 7300 3.00 
Vancouver 2, B. C.-1131 Richards St. 

Frank Jolies 
Phone 685-0288 
TLX: 04-5460 

RADIO TIME SALES 
Media Code 4 000 7350 8.00 
New York 10017-122 E. 42nd St. 

Henry Cohen 
Phone 212-682-4500 

Chicago 60606-20 N. Wacker Dr. 
Bob Walton, Earl Gallagher 
l'hone 312-236-8887 

Beverly Hills 90211-111 N. La Cienega 
Blvd. 

Lee le. O'Connell 
Phone 213-652-1313 

San Francisco 94133-559 Pacific Ave. 
Albert Chance 
Phone 415-391-1984 

Sacramento 95821-2600 Auburn St. 
Jim Hodges 
Phone 916-983-3469 

Atlanta 30309-1819 Peachtree St., N.E. 
David Carpenter 
Phone 404-876-8545 

Seattle 98101-516 Securities Bldg. 
Jack Hauser 
Phone 206-624-6333 

Tulsa 79101 -Box 1384 
Pete Richardson 
Phone 918-743-9708 

Dallas 75202-1407 Main St. 
Jack Riley 
Phone 214-748-2172 

RAWALT. C. OTIS. INC. 
Media Code 4 000 7400 1.00 
New York 10017-565 Fifth Ave. 

C. Otis Rawalt 
Phone 212-661-3038. 

Chicago 60602-360 N. Michigan Ave. 
Harley L. Ward 
Phone 312-236-6269. 

Boston 02116-100 Boyloton St. 
George C. Bingham 
Phone 617-482-4370 

Los Angeles -6381 Hollywood Blvd. 
Tracy Moore 
Phone 213-462-2351 

San Francisco 94108-210 Post St., 
10m. 915 

Charles E. Morin 
Phone 415-392-6444 

PAUL H. RAYMER 
COMPANY, INC. 

Media Code 4 000 7450 6.00 
New York 10016-605 Third Ave. 

Powell H. Ensign 
Phone 212-889-3234 

Chicago 80601 -Suite No. 1110, 333 N. 
Michigan Ave. 

Phone 312-782-5060 
Atlanta 30309-1720 Peachtree Rd., N.W. 

Harry Harkins 
Phone 404-873-3519 

Dallas 75204-3627 Howell St. 
Milly Halliday 
Phone 214-522-1523. 

% 
S 
REGIONAL REPS 

REGIONAL REPS CORP 
RAB 
Media Code 4 000 7500 8.00 
Ohio Stations Representatives Division 
(Northern & Central Ohio) 
Indiana Division (Northern Indiana) 
Cleveland 44:.5-1220 Huron Road 

Leonard F. Auerbach, Norm Kocab, 
Doug Auerbach 
Phone 216-781-0035 

Ohio Stations Representatives Division 
(Southern Ohio) 
Indiana Division (Southern Indiana) 
Kentucky Division 
Cincinnati 45205 -Box 5010 

Don O. Hays 
Phone 513-922-1620 

New York State Division 
Rochester 14604-1304 Temple Bldg. 

Phone 716-232-2610 
Penn State Reps Division 
Pittsburgh 15222-1704 Investment Bldg. 

William K. Greaver 
Phone 412-471-5862 

RILEY REPRESENTATIVES 
Media Code 4 000 7650 1.00 
Dallas 75202-1407 Main 

Jack Riley 
Phone 214-748-2172 

Tulsa 74127 -Box 1384 
Pete Richardson 
Phone 918-587-1491 

RKO General Broadcasting 
Nex..d usas 

Media Code 4 000 7700 4.00 
New York 10018-1440 Broadway 

James F. O'Grady, Buck Forker 
Phone 312-564-8000 

Chicago 60611 -Tribune Tower 
George R. Jenesen 
Phone 312-527-5300 

San Francisco 94108--415 Bush St. 
Al MacKay 
Phone 415-982-9200 

Los Angeles 90004-129 N. Vermont Ave. 
Jack Taylor, Joe Cochrane 
Phone 213-462-2133 

Atlanta 30308-710 Peachtree St.. N. E. 
Bomar Lowrance & Associates 
Bomar Lowrance 
Clyde Clem 
I'hone 404-876-6776 

Dallas 75201 -Fidelity Union Life Bldg. 
C. K. Beaver & Associates 
Mario Messina 
Phone 214-748-2172 

Memphis 38104-2158 Union Avenue Bldg. 
C. K. Beaver & Associates 
Cecil B 
Phone 901-272-7503 

Dallas 75202-1959 First National Bank 
Bldg. 

Bomar Lowrance & Associates 
Robert Keefe 
Phone 214-747-0135 

Toronto -Lord Simcoe Hotel 
Fred Sorrell 
Phone 416-368-6194 

Atlanta 30309-1819 Peachtree St., N. E. 
C. K. Beaver & Associates 
Dave Carpenter 
Phone 404-355-7961 

ROBINSON COMPANY. INC., THE 
Media Code 4 000 7725 1.00 
Winter Park, Fla. 32789-331 Elkhorn 
et. 

Hugh Robinson 
Mary Robinson 
Phone 305-671-2092 

ROLLINS BROADCASTING 
(formerly Continental Broadcasting) 
Media Code 4 000 7750 9.00 
New York 10017-230 Park Ave. 

Jay A. Whalen 
Phone 212-689-8682 

Chicago 60601-75 E. Wacker Dr. 
Wacker Dr. 

John Finley 
Phone 312-346-8611 

Los Angeles -1700 N. Alvarado St. 
Ralph Petti 
Phone 213-665-1105 

ROUNSAVILLE STATIONS 
Media Cede 4 000 7800 2.00 
Atlanta 30305-3220 Peachtree Rd.. N.E. 

Wm. Arthur Belley Jr. 
Phone 404-261-3000 

RUST CRAFT STATIONS 
Media Code 4 000 7830 7.00 
New York 10019-680 5th Ave. 

Jack N. Berkman, Fred Weber 
Phone 581-4468 

I REPRESENTATIVES 
SANDEBERG-GLENN COMPANY, 
THE 

Phone 213-464-7395 
Media Code 4 000 7900 0.00 
Los Angeles -1680 N. Vine SL 
San Francisco -700 Montgomery St. 

David H. Sandeberg, Ward Glenn 
Phone 415-397-0535 

Chicago -360 N. Michigan Ave. 
Phone 312-236.4937 

New York -19 W. 44th St. 
Phone 212-682-3124 

SANTIAGO, RAUL 
Media Code 4 000 7950 5.00 
Arecibo, P. R.-0061.2-Boz 1652 

Phone 878-1458 

SAVALLI/GATES, INC. 
Media Code 4 000 8000 8.00 
New York 10022-509 Madison Ave. 

Joseph Savant, Ruas Walker. 
Bill Wilson, Guy Capper. John 
Britten 
Phone 212-688-2380 

Chicago 60601-333 North Michigan Ave. 
Ken Schaefer, Randolph Belli 
Phone 312-782-7494 

Atlanta 30309.-1371 Peachtree St. 
Robert M. Baird 
Phone 404-892-8850 

Dallas 75202-1407 Main St. 
James Hughes 
Phone 219-747-3723 

Los Angeles 90028-6565 Sunset Blvd. 
James C. Gates, Tom Papich, 
Juanita Haddy 
Phone 213-962-6676 

San Francisco 94104-900 Montgomery St. 
Gary E. Hill 
l'han 915-362-7159 

SCHELLENBERG. SVEND A. 
ASSOCIATES. INC. 
Media Code 4 000 8050 3.00 
San Juan 00906 -Box 5163, Puerta de 
Tierra. 
Santurce, Puerto Rico -Lamparas 
Quesada Bldg. 
1510 Ponce de Leon Ave. 

Svend A. Schellenberg, Jim Kirwan 
Phone 722-5665 

SCHWARTZ, HAROLD S.. 
ASSOCIATES. INC. 
Media Code 4 000 8100 6.00 
Chicago 60626-1227 Loyola Ave. 

Phone 312-764-1502 
Hollywood 90046.-8228 Sunset Blvd. 

Phone 213-656-9022 

SCIENTIFIC IMAGE BUILDERS 
Media Code 4 000 8125 3.00 
Hayward, Calif. 94591-22477 Maple CL 

Phone 415-537-2778. 

SEGAL. HAROLD H & COMPANY 
Media Code 4 000 8150 1.00 
Boston 02160-224 Clarendon St. 

Harold H. Segal, William E. Ganley 
Carol Whitelam 
Phone 617-536-4850 

SELECTIVE BROADCAST ADVER- 
TISING. INC. 
Media Code 4 000 8200 4.00 
Philadelphia 19141-1327 W. Louden St. 

Morton Lowenstein 
Phone 215-329-6100 

SIMPSON. WILLIAM L.. & 
ASSOCIATES COMPANY 
Media Code 4 000 8250 9.00 
Seattle 98119-314 First Ave., W. 

William L. Simpson. Mick Tacher. 
Jane E. Gallagher 
I'hone 206-282-7010. 

Portland 97204-404 Wilcox Bldg. 
Robert Weitze 
Phone 503-226-8973 

SMITH. FREDERICK W. 
Media Code 4 000 8300 2.00 
New York 10036--15 W. 44th St. 

Phone 212-867-0295 
Chicago -3322 W. Peterson Ave. 

}looper Jones 
Phone 312-478-5544-5545 

San Francisco -700 Montgomery St. 
Phone 415-397-0535 

SODERLUND COMPANY 
Media Code 4 000 8350 7.00 
Omaha 68102 -Executive Bldg. 
1624 Douglas 

Harold A. Roderlund, Ruth Schmid 
Phone 402-341-7535 

SOUTHERN SPOT SALES, INC. 
Media Coda 4 000 8375 4.00 
Raleigh 27602 -Box 2894 

Penn Watson 
Betty Watkins 
Phone 919-833-7586 

Dallas 75201-1537 Fidelity Union 
Building 

Mario Messina 
]'hone 214-747-0135 

STARS. INC. 
Media Code 4 000 8400 0.00 
Valdosta. Ga. 31601 -Drawer 1443 

Daniel A. Haight 
Phone 912-244-1900 

STARS NATIONAL. INC. 
Media Code 4 000 8430 5.00 
Miami Beach 33140 -Box 2037 
Atlanta -Box 10 

John Fulton 
(Continued on next page) 

Spot Radio Stations 



REPRESENTATIVES I 
RePRaaIa INC. 

NAB SRA RAB 
Media Code 4 000 8500 7.00 
New York 10017-7 Eut 47th St. 

Peggy Stone, Saul Frischling 
Phone 212-688-4340 

Chicago 60601-75 E. Wacker Drive 
Seymour H. Thomas 
Phone 312-372-0910 

Beverly Hills 90211-111 N. La Cienega 
Blvd. 

Lee O'Connell 
Phone 213-655-7597 

San Francisco 94133-559 Pacific St. 
Sam Posner 
Phone 415-391-1984 

Atlanta 30309-805 Peachtree St., N. E. 
T. Richard Rawlins 
Phone 404-876-6464 

Boston 02116-100 Boylston St. 
George C. Bingham 
Phone 617-482-4370 

Seattle 98101-516 Securities Bldg. 
Jack Hauser 
Phone 208-624-6333 

STORER RADIO STATIONS 
Media Code 4 000 8550 2.00 
New York 10017-12 East 46th SL 

William E. Kelley 
Phone 212-682-2660 

STRAUSS BROADCASTING 
COMPANY STATIONS 
Media Code 4 000 8575 9.00 
Dallas 75215-1401 S. Akard St. 

Dan Hayslett 
Phone 214-741-5016 

STUART COMPANY, THE 
Media Code 4 000 8600 5.00 
Dallas 75224-1135 Ferndale 

SUSQUEHANNA BROADCASTING CO. 
Media Code 4 000 8650 0.00 
New York 10022-509 Madison Ave. 
Suite 512 

John M. DeHaven 
Phone 212-421-5640 

TACHER COMPANY, THE 
Media Code 4 000 8675 7.00 
Seattle 90101-1008 Tower Bldg. 

Phone 206-824-4191 

TAFT STATIONS 
Media Code 4 000 8700 3.00 
Cincinnati 45219-1906 Highland Ave. 

Don Chapin 
Phone 513-421-1750 

Cleveland 44115-602 Hanna Bldg. 
David De Capua 
Phone 216-621-3078 

THOMAS BROADCAST TIME SALES. 
INC. 
Media Code 4 000 8750 8.00 
Shaker Heights, Ohio 44122-3702 
Gridley Rd. 

William D. Thomas, Jr. 
Phone 218-921-6779 

THOMS RADIO-TV ENTERPRISES, 
INC. 
Media Code 4 000 8800 1.00 
Asheville 28804-75 Scenic Hwy. 

Harold H. Thorns 
Phone 704-254-4663 

T. I. E. SALES LTD. 
Media Code 4 000 8900 9.00 
New York 10022-3 East 54th St. 

John W. Conlin 
Phone 212-421-7730 

T -N SPOT SALES 
Media Cede 4 000 8950 4.00 
Raleigh -Box 1988, 137 S. Sallabury St. 

Wally Voight, Paul von Hegel 
Allen B. Jones 
Phone 919 -832 -8885 -Collect 

New York. Chicago -Call Raleigh. 
Enterprise 6982 

Atlanta --Call Raleigh WY 1018 
Detroit -Bernard P. Pease 

Phone 313-961-2695 

Alan Torbet aä Associates, Inc. 
NAB RAB SRA 
Media Code 4 000 8975 1.00 
New York 10017-555 Fifth Ave. 

Alan L. Torbet, Brock Petersen, 
Herb Hahn 
Phone 212-986-2201 

Chicago 60601-35 E. Wacker Drive 
Dave Ring, Dick Ztltz 
Phone 312-782-5260 

San Francisco 94104-155 Montgomery 
St. 

Boyd Bippey. Paulie Landon 
Phone 415-397-6187 

Los Angeles 90038-1258 N. Highland 
Ave. 

Bob Maggiore, Barbara Forrest 
Phone 213-466-5427 

Detroit 48226-808 Penobscot Bldg. 
James Brown 
Phone 313-963-4075 

Dallas 75201-1505 Elm St. 
Lee Bell 
Phone 214-742-5101 

Denver 80206-380 Columbine SL 
Bob Mx 
Phone 303-377-8526 

Atlanta 30309-1819 Peachtree Rd., N.E. 
David Carpenter, Connie Carpenter, 
Bette Hale 
Phone 404-355-7961 

Memphis 38104-2158 Union Avenue 
Bldg. 

C. K. Beaver 
Phone 901-272-7503 

TRIANGLE STATIONS 
Media Code 4 000 9000 7.00 
Los Angeles 90005-3600 Wilshire Blvd. 

Charles S. Cady 
Phone 213-387-1296 

Philadelphia 19131-4100 City Line Ave. 
Robert Teter 
Phone 215-878-9700 

TWR ENTERPRISES 
(Religious only) 

Media Code 4 000 9050 2.00 
Tacoma. Wash. 98402 -Winthrop Hotel, 
773 5. Broadway 

Thomas Wilmot Read 
Phone 206-272-2141 

UBC SALES, INC. 
Media Code 4 000 9100 5.00 
New York 10017-30 E. 42nd St. 

Robert Wittig 
Phone 212-682-1833 

Chicago 60610--400 N. Michigan Ave. 
Room 900 

William Humphreys 
Phone 312-467-1632 

Atlanta 30309-1720 Peachtree St., 
N. W. 

Harry Harkins 
Phone 404-874-2736 

Hollywood 90038-5723 Melrose Ave. 
Hugh McTernan 
Phone 213-466-6161 

Dallas 75201 -Fidelity Union Life Bldg. 
Mario Messina 
Phone 214-747-0135 

UNITED ADVERTISING, MERCHAN- 
DISING, MARKETING & MANAGE- 
MENT 
Media Code 4 000 9150 0.00 
Sacramento 95821-2300 Auburn Blvd. 

Phone 916-483-1054 

UNIVERSAL BROADCASTING 
CORPORATION 
Media Cade 4 000 9200 3.00 
New York 10017 -Suite 1923, 310 
Madison Ave. 

Lawrence Brandon, Howard Warshaw 
Phone 212-681-6096 

Chicago 60626-1227 Loyola Ave. 
Harold S. Schwartz 
Phone 312-789-1502 

Los Angeles 90046-8228 Sunset Blvd. 
Robert W. Smith 
Phone 213-656-9022 

UPHAM, JOHN 
Media Code 4 000 9250 8.00 
Seattle 98101-500 Wall St. 

Phone 206-682-0550 

WALLACE, HUGH COMPANY 
Hollywood 90028-6922 Hollywood Blvd. 

H. Wallace 
Phone 213-962-2371 

WALTON BROADCASTING SALES 
CORPORATION 
Media Code 4 000 9300 1.00 
Chicago 60806-20 N. Wacker Dr. 

Robert Walton, Earl J. Gallagher 
Phone 312-238-8887 

New York 10017-347 Madison Ave. 
J. J. Weed 
Phone 212-686-8970 

San Francisco 94133-559 Pacific Ave. 
Sam Posner 
Phone 915-391-1984 

Beverly Hills 90211-111 N. La Cienega 
Blvd. 

Lee F. O'Connell 
Phone 213-652-1313 

Detroit 48228 -Park Avenue Bldg. 
Tom Corlett 
Phone 313-961-3822 

WALTON. HAL. & COMPANY. INC. 
Media Code 4 000 9350 6.00 
New York 10017-220 Madison Ave. 

Hal Walton, Jim Popper 
Phone 212-661-8130 

Chicago 60601-360 N. Michigan Ave. 
Harley L. Ward, Harold Collen 
Phone 312-236-8269, 6270 

San Francisco -700 Montgomery St. 
Phone 415-397-0535 

Atlanta 3-1223 William Oliver Bldg. 
Phone 404-524-0454 

WARD. HARLEY L., INC. 
Media Code 4 000 9400 9.00 
Chicago 60601-360 N. Michigan Ave. 

Phone 312-236-6269, 6270 

WAYNE-EVANS & ASSOCIATES. 
INC. 
Media Code 4 000 9450 4.00 
Minneapolis 55402-UO2 Northwestern 
Bank Bldg. 

Bud Stitt, Jack Brennan 
Phone 612-338-7017 

WEBB, GRANT. & COMPANY, INC. 
NAB 
Media Code 4 000 9500 6.00 
New York 10022-509 Madison Ave. 

Greg Macafee 
Judi Sue Robin 
Phone 212-688-7550 

Chicago 60601-333 N. Michigan Ave. 
Ed Sherinian 
Phone 31.2-236-5817 

Hollywood 90028-1680 N. Vine St. 
John Anwiler 
Phone 213-464-9263 

San Francisco 94105-681 Market St. 
Frank Dougherty 
Phone 415-397-4512 

Dallas 75201-1032 Fidelity Union Lite 
Bldg. 

Mario Messina 
Phone 214-747-0135 

WEED RADIO CORPORATION 
Media Code 4 000 9550 1.00 
New York 10017-347 Madison Ave. 

J. J. Weed 
Phone 212-686-8970 

Chicago 60606-20 N. Wacker Dr. 
Robert J. Walton, Earl J. Gallagher 
Phone 312-236-8887 

Boston 02116-Statler Bldg. 
Kay Chille 
Phone 617-482-6117 

Detroit 48226-1610 Book Bldg. 
Bernard P. Pearce 
Phone 313-961-2685 

Beverly Hills 90211-111 N. La Cienega 
Blvd. 

Lee F. O'Connell 
Phone 213-652-1313 

San Francisco 94105-700 Montgomery 
St. 

Ward Glenn 
Phone 415-397-0535 

Seattle 98101-1001 Tower Bldg. 
Jack Hauser 
Phone 206-624-6333 

WELCH, BILL & ASSOCIATES 
Media Code 4 000 9600 4.00 
Mesa, Ariz. 85201-244 N. Country Club 
Drive. Suite 112 

Phone 969-7111 
El Paso -206 San Francisco St. 
Albuquerque 87112 -Box 11235 
Denver 80206-280 Columbine St. 
Dallas 75201-1032 Fidelity Union Bldg. 

San Diego -Spreckels Bldg. 
Salt Lake City -Hotel Utah 
Oklahoma City-Skirvin Bldg. 
Fresno -112 Advertising Centre 

WELLINGTON, GIL 
Media Code 4 000 9650 9.00 
Seattle 98109 -Suite 106, 1836 West- 

lake N. 
Phone 206-284-4404 

WHITEHEAD, ROBERT C. 
ASSOCIATES 
Media Code 4 000 9700 2.00 
Atlanta 30305-2970 Peachtree Rd., N. E. 

Robert C. Whitehead 
Phone 404-233-0937 

WOODALL STATIONS 
Media Code 4 000 9750 7.00 
Columbus (Ga.) -1846 Buena Vista ltd. 

Allen Woodall 
Bernie Barker 
Phone 404-322-5447 
Mark Sher 
Phone 912-436-7234 

adam young inc. e 
ADAM YOUNG -VT M. INC. 
SRA NAB RAI 
Media Code 4 000 9800 0.00 
New York 10022-3 East 54th St. 

Adam Young, James P. Smith 
Phone 212-751-4848 

Chicago 60601 -Prudential Plaza 
Jerry R. Lyman 
Phone 312-642-6190 

Atlanta 30309-1800 Peachtree Center 
Bldg., 230 Peachtree St., N. W. 

Richard S. Crane 
Phone 404-688-3875 

St. Louis 63101-1015 Locust Street 
Bruce W. Schneider 
Phone 314-621-1424 

Dallas 75201-501 Tower Petroleum 
Bldg. 

Clyde B. Melville 
Phone 214-748-5239 

Detroit 48226-2213 Detroit Bank & 
Trust Bldg. 

F. A. "Mike" Wurster 
Phone 313-963-6920 

Los Angeles 90025-6290 Sunset Blvd. 
William L. Wallace, George Gilbreath 
Phone 213-462-2289 

San Francisco 94111-500 Saneome St. 
David R. Murphy 
Phone 415-986-5366 

Boston 02118-129 Newbury St. 
William A. queen 
Phone 617-262-1145 

Seattle 98101 -Tower Bldg. 
Hugh M. Fettle 
Phone 206-823-1866 

Portland 97204-913 Oregon Bank Bldg. 
Albert R. McLaughlin 
Phone 503-227-5754 

ZIMMER, INC. 
Media Code 4 000 9900 8.00 
New York 10017-565 Fifth Ave. 

Graeme Zimmer 
Phone 212-988-1075 
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EXPLANATION OF RADIO STATION 
PROGRAMMING STATEMENT PROGRAM 

CRITERIA GOVERNING ACCEPTANCE 

The Station Programming statement must reflect 
current activity and may be detailed and/or spe- 
cific, as desired. 

Stations are requested to use the standard descrip- 
tion terms developed for the Programming De- 
scription to assure communication between station 
and buyer of spot time. See accompanying music 
glossary and analysis of program classifications. 

Limit 100 words, excluding percentage. Percentages 
are not counted in total word count. Standard 
abbreviations are permitted. Check word count 
values on back of questionnaire. 

Promotional language is prohibited. Program 
titles and talent identifications are regarded as 
promotion. Samples of typical promotional lan- 
guage phrasing listed on back of questionnaire. 

Descriptions may discuss programming for typical 
week, day, week parts and/or day parts. 

All percentages reported for target audience, pro- 
gram classifications and/or sub -categories should 
be against a hase of time on the air per typical 
broadcast week. 

Programming description may not contain refer- 
ences to coverage, audience, ratings, power, trans- 
mitting equipment, costs, etc.-in fact, any state- 
ment which does not actually describe that which 
is placed on the air for broadcast purposes. 

Each primary program classification may be listed, 
detailed and described as to content. Please do not 
overlap program description between categories. 

For example, music and talk description as sub- 
categories for Air Personalities should not appear 
again under the primary classification of Music or 
Talk. Each primary program classification is ex- 
pected to report a self-contained description. 

GENERAL PROCEDURES 

1. Submission of Programming Description by sta- 
tions is voluntary. 

2. SRDS will reserve the right to refuse to print 
any Programming Description which, in its 
opinion, does not meet the above criteria. 

3. A permanent ADVISORY COMMITTEE, com- 
prised of persons knowledgeable within the 
broadcast industry, will arbitrate differences 
between SRDS and stations, when such issues 
arise. Its primary functions are to make judg- 
ments on acceptability of entire Programming 
Descriptions and/or definitions for new terms 
and phrases submitted by stations. 

4. Stations accept the responsibility for revision of 
their statements as changes occur, to assure they 
are accurate and current at all times. 

5. A Programming statement which no longer re- 
flects accurate description of current station 
programming will be deleted if not revised by 
the station. Summary action by SRDS will be 
taken only if compelled by station's failure to 
cooperate in the ensuing inquiry. Stations may 
submit a new statement at any time thereafter. 

STANDARD BROADCAST CLASSIFICATIONS 
Music 
Sports 
Talk 
Air Personalities 
News 

Farm 
Religious 
Entertainment 
Commercial Policy 
Continuity Policy 

Program Classification Analysis 
Music 
See Music Glossary. 

Sports 
Live play-by-play coverage, tape coverage, news, 
interviews, discussion, local regional, network, etc. 

Talk 
Commentary, analysis, discussion, speeches, inter- 
views, editorials, political, documentary, telephone 
call -ins, forums, panels, round tables, public affairs, 
information, occupations and/or vocational in- 
structions, hobby, education, telephone questions 
and answers, women's, home making, fashion, book 
reviews, swap shows, etc. 

Air Personalities 
Celebrity, interview, entertainment, telephone dis- 
cussion, music, telephone requests, guests policy, 
syndicated shows, etc. 

News 
Local, regional, national, international, school, 
teen, sports, weather, time, live, network, tape, 
political, interpretive, on -the -spot reports, analysis, 
helicopter, traffic, business, foreign, stock market, 
society, women's, club, religious, ethnic, special 
events, news -gathering facilities, etc. 

Farm 
News, stock reports, agricultural hints, Farm 
Bureau, entertainment, etc. 

Religious 
Music, drama, news, services, sermons, etc. 

Entertainment 
Variety, comedy, drama, quiz, celebrity, studio 
audience participation, interviews, soap opera, 
children's, etc. 

Commercial Policy 
Lead-ins, use of personalities, conditions not cov- 
ered by NAB Code related to programming, on - 
the -air promotions policy, product protection, pub- 
lic service, number of commercials allowed per 
hour or day parts, time allowance between spots, 
etc. 

Continuity Policy 
Studio identification, musical 
ical reproduction, etc. 

Target Audience 
Is defined as that audience to 
tion programming is directed. 
appeal; ethnic; demographic 
sex, education groups, etc.); 
tions; restricted locality such 
region; foreign population. 

transition, mechan - 

which the basic sta - 
Examples are: mass 
(description by age, 
religious denomina - 
as state, county, or 

Program Classification Overlap 
If a program contains two or more distinct, identi- 
fiable program classifications, identify that program 
classification which the station desires to empha- 
size and identify others as subordinate sub -cate- 
gories. Do not include the sub -category analysis 
in the program classification of similar identity. 
For example, music and entertainment used as 
part of the air personalities classification should 
be reported under Air Personality and not re- 
peated or duplicated under Music or Entertain- 
ment. 

ACCEPTABLE SAMPLE STATEMENTS 

SAMPLE "A" 
Programmed for housewives and commuters. FARM 
5-6 AM. 2 men, interviews, market reports. county 
agent reports, ENTERTAINMENT 8-10 AM, em- 
ploying air personalities, comedy, audience participa- 
tion, Quiz, helicopter traffic reports, middle of the 
road music. AIR PERSONALITIES 10 AM -3:30 
PM, guest interviews, trend music. ENTERTAIN- 
MENT 3:30-7 PM, employing air personalities, en- 
tertainment, phone discussions, helicopter traffic re- 
porta. standards, country music and western. MUSIC 
7 PM -5 AM, general popular music, featuring stand- 
ards, show tunes, aim music, middle of the road. 
NEWS 5 min. on hr., national, international, local 
area and community news. 8 man news department, 
3 mobile units, 1 helicopter, 2 planes. SPORTS pro 
basketball, hockey, and live major league baseball. 
CONTINUITY POLICY; Deodorant and laxative 
commercials unacceptable. 

SAMPLE "B" 
Programmed for adults. News and telephone con- 
versation format with air personalities using open 
telephone lines. 15 min. network and local news 
every hour. 6-10 AM audience participation features 
debates, discussions and interviews; 11:30 -Noon audi- 
ence discussions re children; 12-3 PM conversation, 
guests, discussions; 3-5 PM audience discussions, 
guests, interviews; 5-6 PM News, network. local and 
business news; 6-6:30 PM Sports with audience par- 
ticipation; 6:30-7 PM money, bank, business and 
home loan discussions; 7:30-8 I'M audience discus- 
sions on outdoor sport activities; 8-11 PM audience 
participation with discussions, interviews, debates; 
11 PM -6 AM music featuring current hits, show 
tunes, classic. Saturday 7-11:30 PM discussions, in- 
terviews. debaten, Sunday and remainder of Satur- 
day music primarily middle of the road. 

SAMPLE "C" 
Programmed for general interest. AIR PERSONAL- 
ITIES handle all segments. NEWS 5 min. every 
30 min.; 5:30-6 AM farm market & weather reports, 
interviews; 6-10 AM middle-of-the-road music, tele- 
phone interviews, quips, hellocopter traffic reports, 
comedy; 10 AM -Noon current hits, zuest discussions. 
12-1 PM farm interviews, shipments, live western 
music: 1-2 PM Women's Show, fashions, discussions; 
2-6 PM music, current hits, standards, talent inter- 
views; 6-6:30 PM news, national, international, re- 
gional, local, editorialization; 6:30-9 PM music. 
middle-of-the-road, show tunes. standards; d-9:30 
PM Sports; 9:30-10 PM Public Affairs; 10 PM - 
5:30 AM Music, middle-of-the-road, current hits, 
show tunes, SPORTS: all live major league base- 
ball home and away, live professional football. 
COMMERCIAL POLICY. Personality endorsements 
not permitted. 

(Continued on next page) 
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ACCEPTABLE SAMPLE STATEMENTS-(Continued) 

SAMPLE "D" 
Complete ethnic programming: Polish, sign on to 9 
AM, Hungarian 9-11 AM, Spanish 11 AM -1 PM. 
Italian 1-3 PM, German 3-4 PM, Slovak 4-5 PM, 
Ukranian 5-8 PM. During summer months each nation 
is featured once weekly 6 PM -sign off. Individual 
hours are programmed with homeland news, foreign 
political news, community affairs and ethnic music. 
Foreign taped remotes featuring news occurrences. 
discussions and track and soccer events are inter- 
spersed within these program periods. 

SAMPLE "E" 
Programmed for young adults and teens. MUSIC 
80%: Features Current Hits sign -on to 10 AM, 3-7 
PM, Rock 10 AM -3 PM and 7 PM -IS PM; Folk 
Rock and Rhythm and Blues 10 PM to sign -off. 
NEWS 15%: 3 min. every 30 min., features national, 
international, local and regional; amounts depending 
upon news happenings. School news 15 min., 5-5:15 
PM features city and suburban high school activities, 
sock hops, sport scores, teen -of -the -week contest, 
etc. FARM 5% 6-6:30 AM with farm director inter- 
viewing county agente and livestock shippers; taped 
interviews; detailed national and area weather reports. 

OUTLINE AND GUIDE FOR DEVELOPING 
PROGRAMMING STATEMENTS 

NOTE: It is anticipated each station will appropri- 
ate as much detail as is necessary to per- 
mit adequate and proper description of 
the station's programming emphasis and 
uniqueness within the 100 word limitation. 

Target Audience 

The target audience is that primary audience to 
whom the broadcaster directs his programming 
and hopes to attract as listeners. This audience 
may be general in nature or specific in terms of 
special demographic and/or ethnic groups. For 
example, statements might read: 

A. General-programmed for general interest; 
or mass appeal 

B. Demographic-programmed for young, mar- 
ried women; or teens; or adults 

C. Ethnic-programmed for Negroes; or foreign 
populations; or Spanish speaking individ- 
uals 

D. Subject interest-programmed for farmers 

it there are target audiences (2 or more), station 
is requested to identify each and to report, in 
percentages, the amount of broadcast time per 
typical week devoted to each: Possible example: 

A. Negro, 40%; teens, 40%; general interest, 
20% 

Primary Program Classifications 
In its simplest form, primary programming classi- 

fications may be identified, first, by generic name 
and accompanied by a percentage based on the 
total number of hours per broadcast week. Possible 
example: 

A. News, 20%; Air Personalities, 40%; Talk, 
40% 

B. Music, 50%; Sports, 40%; News, 10% 

Sub -categories 
Stations may qualify their primary program classi- 
fication employing sub -categories to distinguish 

SAMPLE "F" 
Programmed for the Negro listener. MUSIC is popu- 
lar, rhythm and blues, jazz and gospel. Air Per- 
sonalities handle all segments and taped commercials 
by Air Personalities are interchangeable. NEWS, 5 
min at :55, is community oriented. Health news 15 - 
min daily at 3 PM. Station editorializes daily at 7 
PM and participates in fund drives for community 
activities, little league, boys clubs, etc. Personalities 
available for remote broadcasts, store openings, shop- 
ping center sales days, etc. 

SAMPLE "G" 
Programmed (or Spanish speaking Puerto Ricans and 
Latin Americans. Heavy emphasis on community in- 
volvement thru "on the street broadcasts," parades, 
street dances, high school baseball broadcasts, beauty 
contests, youth activities, etc. MUSIC 70% alga -on - 
10 AM. 12-2 PM and 4 PM to sign -off, Ethnic 
folk 27%, Rock 30%, Hard Jazz 10%. Night Club 
Remotes 3%. NEWS 10%, 15 -min. at 7 AM -8 AM- 
Neon -6 PM and 10 PM. features local neighborhood 
news 7%, foreign news from mother countries 2%, 
national news 1%. SPORTS 5% features taped 
Puerto Rican baseball. ENTERTAINMENT 15% 
Spanish soap operas 10 AM -12 N and 2-4 PM daily. 
COMMERCIAL rOLICY: Commercials translated 
free. 

between various forms of broadcast and to demon- 
strate programming emphasis - percentage for 
sub -categories should total to primary percentage 
total and is also based on total number of hours 
broadcast for typical broadcast week. Possible 
examples: 

A. News, 20% - local and regional, 10%; 
national and international, 10% 

B. Music, 50% - serious, 15%, rhythm and 
blues, 15%; religious, 20% 

Primary program classifications have been identi- 
fied. Note: If the music glossary fails to provide 
for a new category of music broadcasting which the 
stations may wish to report, the station is requested 
to submit a definition for the term so that it may 
be evaluated by the Advisory Committee for ac- 
ceptability. 

Description of Type and Kind with Primary 
Classification and Sub -categories 

Stations may further delineate as to type and kind 
to distinguish further their unique and different 
programming emphasis. Possible example: 

A. News, 20% - community news, 3%; area 
news, 4%; local weather time, 2%; school, 
1%; analysis of national news, 8%; inter- 
national headlines, 2% 

B. Music, 50% - modern chamber ensemble 
concerto, 15%; rhythm -blues vocals and 
instrument ensemble, 15%; religious spiri- 
tuals, 8%; religious gospel chorus, 12% 

Breakdown for Day and Day Parts Instead of 
Broadcast Week 

Description may refer to typical day and day parts 
rather than broadcast week. 

By Day or Day Part 

A. Farm 5-6 AM & 12-1 PM 
B. Local Area news, daily, 5 -min. on half hour 
C. Women's show 11-12 Noon 
D. Open line phone conversation 7-9 PM 

SAMPLE "H" 
Programmed for adults. News at 7 AM, Noon, 8 
PM and sign -off. Length and content determined by 
complexity of news; minimum 10 min.; 7 AM -Noon 
Film Music, Show Tunes. Standards; Noon -3 PM 
Semi Classic. Ballet. Operetta; 3-7 PM Standards 
and Show Tunes. 7-8 PM Jazz. Popular and Dixie- 
land. 8 PM -Midnight Film Music, Show tunes and 
Standards. COMMERCIAL POLICY: two 1 -min. 
announcements permitted in 15 -min segments. 

SAMPLE "I" 
Programmed for adults and young adults. Six air 
personalities emcee entire operation. 5 min. news 
every 30 min. MUSIC 90%, 50% albums, 49% 
singles, featuring current selling General Popular 
music, show tunes, standards. NEWS 10%, local, 
national and international. Shares group international 
bureau plus Washington bureau. Two sport shows 
weekends. COMMERCIAL POLICY: 16 minutes 
maximum permitted between 7-9 AM and 4-7 PM: 
all other periods permit 18. Personalities available 
for remote pickups from shopping centers, state fairs, 
etc. 

E. Air Personalities 6-10 AM 
F. School news 6-6:30 PM 
G. Music-rhythm & blues 1-4 PM 

By Week 
A. Farm 12 hours weekly -1-3 PM 
B. Local area news, 28 hours weekly 
C. Women's show -6 hours weekly -2-3 PM 
D. Serious Music-I4 hours weekly -8-10 PM 
E. Air Personalities -20 hours weekly -6-10 AM 
F. School News -2l/2 hours weekly -6-6:30 PM 
G. Music - rhythm & blues - 18 hours weekly 

1-4 PM 

Additional Acceptable Descriptions for 
Programming Statement Related to 

What is Broadcast 

Reference should be directly related to program- 
ming as part of the classification exposition. 

A. Size of Staff 
1. Six -man local news staff 
2. 25 -piece staff orchestra 
3. Three farm reporters 

B. Equipment & Facility 
1. Two mobile news units 
2. Helicopter traffic reports 
3. Studio facility used for live broadcasts 

(variety show, audience participation, pan- 
el discussion) 

4. News gathering facilities 
5. Washington news office 

C. Origination 
1. Network 
2. Local 
3. Remote for on -the -scene broadcasting 

D. Broadcast Form 
1. Syndication 
2. Live 
3. Tape 
4. Records 
5. Transcription 
6. Wire 
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MUSIC GLOSSARY 
Music Glossary prepared for SRDS by James Hopkins and Theodore Ashford, 

School of Music, Northwestern University 

The following glossary is intended to give a com- 
prehensive identification of legitimate music terms 
used in radio broadcasting to describe music 
policy. Terms which are particularly subjective in 
character, such as "lush background music," or 
which are technical distinctions, such as aria 
da capo versus through -composed aria, are pur- 
posely omitted since their inclusion would only 
obscure the objective of this glossary. 

Undoubtedly there will be much music which can 
be properly classified in several categories: a Mo- 
zart Symphony might be regarded as Symphony, 
Classic music, or general orchestral music, and per- 
formed by either chamber group or symphony 
orchestra. Likewise, calypso might fall under cate- 
gories of folk music, ethnic music, trend music, or 
current hits. In such cases the general nature of a 
program will not be determined by individual 
pieces but rather by the common characteristics of 
several different pieces. Thus, Harry Belafonte, 
Theodore Bikel, and Peter, Paul and Mary would 
constitute a folk music grouping; Harry Belafonte, 
Xavier Cugat, and Stan Getz playing "Girl from 
Ipanema" might form a Latin (ethnic) group. 
This glossary will best serve its purpose if each 
part is read in its entirety rather than as single 
entries. The following outline should be helpful 
in showing the overall organization of this project. 

TYPE OF MUSIC 
Popular Music: music considered 
to be primarily of entertainment value to a rela- 
tively large general public. Commercial success is 
not necessary. Under the broad heading Popular 
Music fall the following categories: 

CURRENT HITS: popular music regardless of type 
which are currently commercially successful. Other 
terms include "Top 20," "Top 40," "Pop Hits," 
and "Top Pops." 

TREND MUSIC: Popular music that well fits 
technically into one of the other categories, but 
because of its association with a particular trend, 
fad, or era, is classed by itself. This does not 
apply to current trends (see above). Examples 
include "Roaring Twenties music," "Charleston," 
"Barbershop," "Calypso," "Cha-cha," "Boogie- 
woogie." 

GENERAL POPULAR MUSIC: popular music 
which is not suitably classed as "Rock," "Folk," 
"Country and Western," "Jazz," because it con- 
tains a mixture of several different styles. 

Film Music: popular music written for or 
taken from a motion picture. This music can 
be instrumental or vocal or a number of pieces 

which are either. This is a source category and 
will include music which is classified elsewhere, 
e.g., the film score from the motion picture 
Man with the Golden Arm is also mainstream 
jazz. 

Showtunes (Broadway): popular music taken 
from theatrical productions, current or other- 
wise. This music can be vocal or instrumental 
or a combination. The music may be original 
soundtracks (original cast) or arrangements of 
music from theatrical productions. This is also 
a source category and will include music which 
is classified elsewhere. 

The difference between this category and the 
film music category is slight. In many cases, the 
music is identical (e.g., West Side Story, Sound 
of Music, and My Fair Lady). 

Standards: popular music which at one time 
was either a current hit (see above) or popular 
music which is included because of its long- 
term popularity. Technically, this category may 
contain other types of music, the arrangements 
usually defining the type. 

The prime interest in a standard is its melody 
and lyrics as opposed to a particular arrange- 
ment. 
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Music Glossary Continued 
This category and the trend music category will 
in many cases overlap since a given trend will 
have reached a certain popularity. Categories 
have been constructed to be inclusive, and 
music which fits into a more specialized category 
should be placed in that category. For example, 
there was an Elvis Presley trend; in addition, 
many of his selections were current hits; how- 
ever, a more appropriate designation in this 
case would be "Rock." 

Jazz -oriented: popular music whose accom- 
paniment or whose style shows a jazz influence. 
This category contains primarily vocals (see 
jazz). Examples include Frank Sinatra, Andy 
Williams, Nancy Wilson. Instrumental ex- 
amples include Horst Jankowski, Peter Nero, 
Jonah Jones. 

Country -rock -oriented: popular music whose 
accompaniment or whose style shows a rock or 
country influence (see "Rock," "Country and 
Western"). This category includes mostly vocals. 
Examples include Connie Francis, Patti Page. 

Middle -of -the -Road: popular music whose ac- 
tompaniment or whose style shows no specific 
influence to any degree. Examples include 
Doris Day, Dean Martin, Robert Goulet. 

JAZZ: popular music, vocal or instrumental 
which is characterized by all or most of the follow- 
ing features: (1) syncopated or intricate rhythms; 
(2) improvisation:* (3) intricate harmonic and 
melodic activity; (4) virtuostic instrumentalists and 
vocalists; (5) a form which consists of a statement 
of a theme, subsequent improvisation around the 
melody and harmonic patterns, and a return to the 
initial theme. 

Of great interest in a jazz composition is the per- 
former (s) and performance rather than the actual 
composition. For example, one is generally more 
interested in Louis Armstrong than in the actual 
piece being performed. In addition, one is also 
interested in the improvisations of a performer 
and his display of virtuosity. 

Jazz was and is essentially a developing area of 
music, and certain phases of its development have 
become trends and have certain stylistic features 
which overlap and are present in other styles. 

Dixieland: music associated with the early 
development of jazz containing the features dis- 
cussed above with very little complexity. Its 
features also include simple and folk -like melo - 

*There are two types of improvisation, and their distinc- 
tion is a necessity in the understanding of the various 
categories of jazz. True improvisation is spontaneous, 
unrehearsed in the ordinary sense, and original in its 
musical content (melody, harmony, rhythm, timbre of 
performing instrument, etc.) There are varying degrees 
of true improvisation judged by the amount of variation 
from the original musical content and the amount of 
complexity imposed on the original music ideas. There 
also exists, pseudo -improvisation which is distinct from 
true improvisation by all or some of the following fea- 
tures: (1) passages which are copies of earlier true im- 
provisations; (2) passages which are carefully prepared 
to sound like true improvisations; and (3) passages 
which do not alter or vary the musical content to any 
significant degree. 

dies and harmonies, an emphasized bass line, 
regular rhythmic accents usually 4-4 time, and 
the improvisation of several performers simul- 
taneously. Typical instrumentation includes 
tuba, banjo, trumpet, clarinet, trombone, and 
piano. Authentic Dixieland dates as early as 
1902 and includes music with such descriptive 
titles as "Barrelhouse," "New Orleans Jazz," 
"Traditional." Examples include Joe Oliver, 
Turk Murphy, Jelly Roll Morton. Modern 
Dixieland employs more contemporary melodies 
(sometimes standards) and instrumentation, 

with the not always obvious feature of pseudo - 
improvisation. An example is Al Hirt. 

Swing: in general jazz music associated with 
the swing era, dating from the 1930's through 
the 1940's. This music is usually associated 
with big bands (e.g., Tommy Dorsey, Glenn 
Miller) but smaller groups as well (e.g., Benny 
Goodman). There are many present-day groups 
playing in the same style (e.g., Ray McKinnly, 
Tex Beneke). Largely intended for dancing, 
the rhythm remains very simple and regular, 
and there is a greater emphasis of smoother and 
more melodic lines. The improvisations are 
generally conservative, performed by one player 
at a time, and the overall volume (loudness) of 
such groups is much less than with Dixieland 
in general. 

Modern Jazz: in general, jazz as it has de- 
veloped since 1948-49 to the present, although 
there are examples which date earlier. Increas- 
ing attention is paid to the arrangements, intri- 
cate melodic lines and harmonic patterns, as 
well as a concentration of activity centered 
around the rhythm section consisting of drums, 
string bass, piano, and/or guitar. There are 
four sub -divisions of this category. 

Mainstream Jazz: jazz in which melodic and 
harmonic elements are akin to popular stand- 
ards but with the following additional charac- 
teristics: (1) improvisation, (2) more equal 
balance between the primary activity (melody, 
instrumentalist, vocalist, etc.) and the accom- 
paniment. Instrumentation varies from small 
groups to big bands, either with or without 
vocalist (s). 

The term "West Coast Jazz" has often been 
used to describe this type, although this cate- 
gory indudes music which would not generally 
be considered to be West Coast Jazz. The terms 
"West Coast Jazz" and its antithesis "East 
Coast Jazz," were originally coined to distin- 
guish between jazz as performed by "white" 
musicians (West Coast) and that played by 
Negro musicians (East Coast), the former sup- 
posedly more intellectual and concerned with 
lyrical melodies and subtle harmonies, the lat- 
ter supposedly more concerned with a domi- 
nating rhythm section, and a forceful manner 
of playing. Mainstream jazz may be either if 
its requisites are fulfilled. 

The distinction between mainstream jazz and 
the categories which follow is based upon the 
lack of certain dominating features present in 
the others. Examples of mainstream jazz include 
Gerry Mulligan, Stan Kenton, Dave Brubeck 
(see Pop Jazz), Oscar Peterson, June Christie, 
and Bill Evans. 

Bop (BeBop): Bop is essentially an offshoot 
of earlier mainstream jazz and generally asso- 
ciated with developments of early 1950's in 
which improvisation reached a high degree of 
complexity. The emphasis was such that often 
the music consists of nothing more than a set 
of harmonic progression around which a soloist 
improvised. In vocal music of this sort, it was 
frequently the case that the vocalist improvised 
in the manner of an instrumentalist, using 
nonsense syllables in the place of words. 
"Themes" very often consisted of little more 
than earlier improvisations around some stand- 
ard song. Examples include Charlie Parker, 
Sonny Stitt, and Dizzy Gillespie. 

Hard Jazz: jazz very much in the style of 
mainstream with greater emphasis on a strong 
and driving rhythm section, but with as much 
emphasis on the soloist and improvisation. The 
term East Coast is often used to mean Hard 
Jazz (see above), although the term Hard Jazz 
is more inclusive. Hard Jazz is often blues ori- 
ented. Examples include Horace Silver, Ray 
Charles (see Rhythm and Blues), Jimmie Smith, 
and Cannonball Adderly. 

Experimental Jazz: jazz of varying character- 
istics which employs a good deal of experimen- 
tation with compositional techniques, and which 
has either never reached a level to become a 
phase, or else which is still too new to make 
such a decision; Third Stream Jazz, such as 
Kenton's "City of Glass," is an example of the 
former, and George Russell, an example of the 
latter, fall into this category. 

Popular Jazz: jazz which may be in the style 
of any of the above, but which has reached a 
relatively wide public acceptance. The reasons 
for public acceptance may vary (e.g., in the case 
of Stan Getz, the Bossa Nova; in the case of 
Ramsey Lewis, the strong Rock beat). Examples 
include Dave Brubeck on "Take Five," Vince 
Guaraldi on "Cast Your Fate to the Wind." 
This category does not usually include vocalists 
(see general popular music, jazz -oriented). 

FOLK MUSIC: music which is most often in bal- 
lad style reflecting trends, culture, and/or beliefs 
of the common people, or providing social com- 
ment. The music is characterized by a simple 
melody and accompaniment, often a guitar or 
other strummed instrument. Although this basi- 
cally implies a solo singer, this category would also 
include larger ensembles whose arrangement does 
not destroy the basic simplicity of style. Authentic 
Folk Music employs folk songs predominantly of 
anonymous authorship, but songs such as "Scarlet 
Ribbons" which are in similar style are included 
also. Examples of performers of Authentic Folk 
Music include Pete Seeger, Josh White, Theo 
Bikel. Contemporary Folk Music generally em- 
ploys more recently composed melodies, modern 
instrumentation, and arrangements with a greater 
emphasis on rhythm. Examples of performers of 
Contemporary Folk Music include the Kingston 
Trio, Chad Mitchell Trio, New Christy Minstrels. 

Folk Rock is primarily contemporary folk music, 
sometimes authentic folk music, with a very strong 
Rock influence. The Rhythm is predominant, 
and the arrangements may include trumpets, trom- 
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bones, saxophones, violins. Examples include the 
Mammas and Papas, Sonny and Cher, and some 
Beatle recordings (e.g., "Norwegian Wood"). 
Country and Western, Ethnic Folk Songs, and 
Rhythm and Blues qualify in this category, but 
because of their special characteristics are placed 
into separate categories elsewhere. 

ROCK (ROCK AND ROLL): popular music, usu- 
ally vocal and with a vocal line described as 
having lyrics of the non -ballad type, employing a 
great deal of repetition of words, especially those 
of percussive nature (e.g., Rock, blue, etc.), and 
with little or no attention paid to grammatical 
correctness. The music itself is characterized by 
strong driving rhythms, fragmentary melodic lines, 
and with little attention paid to refined arrange- 
ments or tone quality. In addition, the usual 
instrumentation includes electronically amplified 
instruments (electric guitar, electric bass, etc.), a 
wind instrument (often tenor saxophone), and 
drums. Especially prominent are the numerous 
effects employed in the recordings-many electron- 
ically produced (echo). Hard Rock and Pop Rock 
are subcategories, the distinction between the two 
being a matter of degree. The overall sound of 
the former is generally more coarse and sponta- 
neous (unrehearsed), and it is not unusual to find 
screaming and shouting on the part of the per- 
formers. Pop Rock employs the same basic sound, 
but often instrumentation includes trumpets, vio- 
lins, etc., and tends toward a more polished per- 
formance for a wider audience (e.g., Twist, Go- 
go, etc.). 

RHYTHM AND BLUES: a ballad type song orig- 
inated by the American Negro, and in this sense, 
folk in content. Often considered to be a type of 
Rock, because of the strong rhythmic pulse and the 
general lack of polish, but the distinction lies in 
its content. Modern Rhythm and Blues often em- 
ploys large ensembles and vocal background. Ex- 
amples include Ray Charles and Lou Rawles. 
There is a close relationship between Rhythm and 
Blues and Jazz, featuring singers who concentrate 
on blues type songs. The presence of other charac- 
teristics usually determine which category is ap- 
propriate. For example, Joe Williams, a singer of 
blues type songs, primarily sings with jazz accom- 
paniment (Count Basie), and most probably his 
records would fall into the jazz category. 

COUNTRY AND WESTERN: a general category 
of music which is often characterized by a particu- 
lar timbre including instruments such as bass, 
banjo, violin (solo), plus vocalist or vocal groups. 
The melodies and harmonies are simple and 
straightforward. The performances often incorpor- 
ate regional characteristics either in subject matter 
(in this sense folk -like) or in instrumentation or 
vocal quality. 

Country Music: music of the peoples of rural 
areas although there are degrees according to 
the amount of urbanization. Often connected 
with and suitable for country dancing. 
In this category fall Hillbilly, Grand Ole Opry, 
Mountain Music, and Blues Grass Music, this 
distinction lying in the degree of urbanization 
and the presence of particular regional char- 
acteristics. 
It is again pointed out that certain songs and 
performances are actually authentic folk music 

and the selection of categories must be made 
on the basis of dominating features. For ex- 
ample, most of Burl Ives' songs would be au- 
thentic folk as opposed to country. 

Modern Country Music: Music retaining many 
of the predominant features of Country Music 
in general but which incorporates the current 
techniques of instrumentation and arranging. 
Different from General Popular Music, Country - 
Rock oriented in the degree of influence from 
Country music in general. 
Western: Western music is literally music in 
the style of the ballad written about western 
subject matter. To a large extent this definition 
will encompass many authentic folk songs. The 
performance relies heavily on strummed instru- 
ments, often electrically amplified. It is not 
unusual to find amplified Hawaiian guitars and 
ukuleles in these performances. 

Semi -Classic (light): refers 
either to (a) a serious composition which has 
become very well known to the general public be- 
cause of its especially appealing or attractive 
nature, e.g., Debussy's "Claire de Lune," Rach- 
maninoff's Piano Concerto No. 2, etc.; (b) a style 
in which a particular piece, of either serious or 
popular origin, is set. Usually an arrangement in 
this style introduces certain performance tech- 
niques (runs, florid arpeggios, etc.) or orchestra- 
tions, particularly a rather full texture, which are 
traditionally associated with serious music. 

Serious Music: music which is 
considered as being written especially for its 
esthetic value as perceived through performance or 
listening, in contrast to that which is essentially 
written for entertainment and/or to accompany 
another activity. Other terms used to describe 
serious music include "classical," "good," "high- 
brow," "art," and "long -hair." 

Grouping by historical era 
PRE -BAROQUE MUSIC: used here to include 
serious occidental music written before about 1600. 
Stylistic terms include Gregorian chant, Middle 
Ages, Romanesque, Gothic, and Renaissance. Pal- 
estrina and Machaut are representative composers. 

BAROQUE MUSIC: serious music of the period 
c. 1600-1750. Representative composers include 
Monteverdi, Vivaldi, Handel, and J. S. Bach. 

CLASSIC MUSIC: generally, serious music written 
c. 1750-1830, and especially including the Viennese 
composers, Mozart, Haydn, early Beethoven, and 
Schubert. The term "classic" should not be con- 
fused with the less specific "classical," used to 
describe all serious music regardless of the his- 
torical style. The term "classical" is best avoided 
entirely. 

ROMANTIC MUSIC: generally, serious music 
written c. 1820-1900, especially including the works 
of Berlioz, Mendelssohn, Schuman, Chopin, Liszt, 
Wagner, Brahms, Tschaikowsky, and Mahler. It 
may also be applied to such Impressionist com- 
posers as Debussy and Ravel. The term is often 
used to describe popular music whose text deals 
with love, etc. The latter application to "romantic 
mood" music should be avoided. 

I GLOSSARY 

MODERN (SERIOUS) MUSIC: commonly used 
to include serious music written since c. 1910. 
Well-known composers include Stravinsky, Bartok, 
Schoenberg, Hindemith, and Barber. The term 
"contemporary" is also frequently used. 

Classification by type of composition 

SOLO OR CHAMBER FORMS: types of music 
most frequently played by solo instruments or 
small instrumental ensembles; used here to refer 
to serious music exclusively. Among the most com- 
mon specific names for such music are: Sonata, 
Minuet, Rondo, Suite, Prelude, Fugue, Toccata, 
Nocturne, Rhapsody, Theme and Variations, Etude, 
plus such dance names as Polonaise, Mazurka, etc. 

CONCERTO: a composition, usually in three 
movements or sections, for a solo player and 
orchestra. Pieces of this type date from the 
Baroque era to the present. (Occasionally, the 
title is applied to quite different performance 
media such as Concerto for Orchestra, Organ Con- 
certo, etc.) 

GENERAL ORCHESTRAL MUSIC: includes all 
serious music played by orchestras, especially, sym- 
phonies, ballet, and symphonic poems. 

SYMPHONY: a composition for orchestra, usual- 
ly in four movements or sections. True symphonies 
date from the Classic period to the present, al- 
though such terms as "sinfonia" are encountered 
in earlier orchestral music. 

BALLET: literally, the theatrical performance of a 
dancing group with costumes and scenery, to the 
accompaniment of music, but without singing or 
spoken word. As used here, the term applies 
particularly to the music which accompanies such 
performance. Usually, this music is composed for 
orchestra and consists of numerous separate pieces, 
e.g., "The Nutcracker Suite." The majority of the 
well-known ballets have been written since 1800. 

SYMPHONIC POEM: also known as the Tone 
Poem; this is a name given to a type of orchestral 
music which is distinguished by its association with 
a poetic or descriptive idea, e.g., "Don quixote. ' 
"The Pines of Rome," etc. Most symphonic poems 
are from the latter half of the Romantic period. 

INCIDENTAL MUSIC: instrumental music design- 
ed to be performed during a play. Properly speak- 
ing, the term does not include the music which is 
played before or between acts (overture, entr'acte), 
although it now generally includes all music asso- 
ciated with a play, e.g., Mendelssohn's "A Mid- 
summer Night's Dream." 

SUITE: a collection of separate pieces designed 
to be played in succession as a single work, similar 
to the various movements of a symphony or sonata. 
The term has specific reference to a type of instru- 
mental form common in the Baroque era, but is 
often used to refer to a free succession of move- 
ments of different types, frequently derived from 
incidental music (Grieg's "Peer Gynt Suite") or 
from ballet (Tschaikowsky's "Nutcracker Suite"). 

OPERA: a drama, either tragic or comic, sung 
(usually) throughout, with appropriate scenery 
and acting, to the accompaniment of an orchestra. 

(Continued on next page) 
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Music Glossary Continued 
OPERETTA: literally, a short opera; the term is 
commonly used to describe a theatrical piece of 
relatively light and often sentimental character in 
simple and popular style, containing spoken dia- 
logue, music, dancing, etc. Johann Strauss, Jr. 
(Die Fledermaus) and Arthur Sullivan in collabora- 
tion with W. S. Gilbert ("The Mikado"), are 
among the best known writers of this form. 

ORATORIO: a large-scale work for voices and 
orchestra, based on text of religious or contempla- 
tive character and intended for concert hall or 
church performance, i.e., without acting or scenery. 
Compositions of a similar character but based on a 
scriptural or liturgical text (Mass, Requiem, Pas- 
sion) are usually not included under the category 
of oratorio. 

CANTATA: a composite form, especially in the 
Baroque era, consisting of vocal solos, duets, 
choruses, etc., accompanied by instruments. The 
text may be secular or sacred; the latter differs 
from the oratorio in its smaller dimensions and 
(usually) less narrative and continuous character 
of the text. 

SONG: a short composition for solo voice, usually 
but not necessarily accompanied, based on a poetic 
text, and (usually) composed so that the music 
enhances the text rather than overshadows it; 
often called by the term "Art Song." Lied: a song 
on the German vernacular especially from the 
19th century. 

ARIA: an elaborate solo song (occasionally for 
two solo voices, i.e., duet) with instrumental 
accompaniment. The aria may be a single piece, or 
be extracted from a composite form such as opera 
or oratorio. It differs from the song or Lied in that 
it is usually of greater length, non -strophic, and 
emphasizes purely musical design and expression, 
often at the expense of the text. 

RECITATIVE: a vocal style designed to imitate 
and to emphasize the natural inflections of speech, 
usually accompanied by a small group of instru- 
ments. The recitative rarely occurs as a separate 
piece; instead, it is usually found before an aria, 
duet, etc. of an opera or cantata. 

MOTET: usually an accompanied choral composi- 
tion based on a Latin sacred text. The term also 
applies to similar settings of secular texts, or to 
settings for soloists rather than chorus. Also, some 
motets call for instrumental accompaniment. 

MADRIGAL: a composition for unaccompanied 
voices, usually one to a part, using a secular text 
and most often employing imitative counterpoint. 

ANTHEM: a choral composition written to Eng- 
lish words from sacred sources; it holds a position 
in Anglican and Protestant churches similar to that 
of the motet in Roman rites; usually, the anthem 
is accompanied, preferably by the organ, and may 
include parts for solo singers. 

CHORALE: the hymn tunes of the German Prot- 
estant Church; the term is also applied to a style 
characterized by the various parts (usually four) 
moving togther as chords, i.e., hymn style. 

Ethnic Music: the music of a par- 
ticular race or nation which incorporates the 
characteristics of that race or nation in language, 
melodic and harmonic style, instrumentation, 
rhythms, and customs. 

This category of music will include all types of 
music. Specifically ethnic music will probably fall 
either into a general popular category or into a 
folk category. 

Religious Music: a general term 
applied to any music which, by nature of its text, 
deals with religious subjects, usually the Christian 
faith. By extension, the term is also used to non - 
vocal music with similar meditative, musical charac- 
teristics, instrumental arrangements of vocal reli- 
gious music, or music played by instruments 
characteristic of churches, (i.e., organ or carillon). 
Religious music may be either church music or 
non -church music. 

Sacred Music: generally, a music of a devo- 
tional or religious nature; this term is used 
especially for religious music of a serious type, 
e.g., Mass, motet, etc., as opposed to that of a 
more popular appeal, e.g., gospel song or spiri- 
tual. 

Gospel song: a composition for either solo 
voice or ensemble which emphasizes a personal 
religious experience, hence, a song written from 
a "manward" point of view to, rather than 
about, Jesus or God. Stylistically, such music is 
usually either in smooth, close harmony in a 
moderately slow tempo (inspirational) or a 
rather vigorous hand -clapping rhythm (south- 
ern style); often the congregation participates 
freely. 

Spiritual: a religious folk-song of the kind 
originated by the American Negro during 
slavery days; also, the style of such songs. Spir- 
ituals may be either solo or ensemble, accom- 
panied or unaccompanied. 

Novelty: a category which includes all 
music (though primarily popular) which is dis- 
tinguished from the specific category of composi- 
tion because of unusual performance qualities. 
Generally, pieces in this category create a musically 
humorous effect, e.g., Jonathan and Darlene Ed- 
wards, Mrs. Miller, etc. 

PERFORMANCE MEDIA 
INSTRUMENTAL 

Electronic instruments: modern instruments 
which are capable of producing an infinite number 
of sounds and are especially useful for creating 
sounds not available through traditional means. 
Electronic music is a 20th century development; 
it may include traditional sounds, e.g., Concerto 
for Tape Recorder and Orchestra. Electronic in- 
struments usually do not include such instruments 
as organ or electronic piano, whose sound is merely 
imitative. 

Chamber ensemble: an instrumental combina- 
tion ranging from two to about 25 players; typical 
groups include trios, string quartets and quintets, 
and groups as large as the chamber orchestra, the 
latter usually including only one player to a part. 
Chamber music, the repertoire of such groups, is 
limited to serious music. 

String orchestra: an ensemble of string intro. 
ments ranging in size from about 15 to "101" play- 
ers; the literature ranges from early Baroque music 
up to and including arrangements of popular 
music, the latter usually characterized by lush, full 
sounds. Besides members of the violin and viol 
families, string orchestras may include piano, harp 
or various solo wind or brass instruments. 

Symphony orchestra: a large ensemble of in- 
struments (as distinct from the "chamber" or 
"small" orchestra) consisting of about 60 to 100 
players which are divided into four groups: strings, 
wood winds, brass, and percussion. The repertoire 
may include Baroque music, though generally be- 
gins with Classic music and continues to the 
present. 

Military band: a moderately large ensemble com- 
posed primarily of brass and percussion instru- 
ments, which, however, may also include piccolos, 
saxophones, bagpipes, and other instruments suited 
to outdoor playing. 

Symphonic band: a large ensemble composed of 
wood winds, brasses, and percussion instruments, 
and often including also string bass, piano, or 
harp. The original repertoire dates from the 19th 
century, and arrangements indude earlier music 
as well as popular music. The term "concert band" 
is often used to refer to this ensemble. 

Dance band: usually, an ensemble which usu- 
ally performs popular music and ranges in size 
from about 10 to 20 players. It is composed mainly 
of wood wind and brass instruments, plus piano, 
bass, and percussion. Often, a few violins are 
added, e.g., Lawrence Welk, which do not alter the 
basic characteristic sound. 

Big band: a term used to mean an ensemble 
similar to a dance band, which, however, empha- 
sizes the performance of jazz for listening. 

Combo: a term, an abbreviation of "combina- 
tion," meaning a small group, 2 to about 7 players, 
which usually includes percussion (rhythm), bass, 
and/or piano, plus a solo wind and/or brass 
instrument, especially saxophone and trumpet. 
Contemporary combos may include more unusual 
instruments such as flute or oboe. The repertoire 
is essentially popular in nature, as distinct from 
chamber music. 

VOCAL 

Chorus: a large (usually more than 12) body of 
singers who perform in ensembles usually with 
several singers assigned to each part. The term 
indudes "choir," traditionally a chorus associated 
with a particular church. Choral music ranges 
from the very earliest Pre -Baroque to the present 
day, and includes serious music, both sacred and 
secular, as well as popular music. 

A cappella: choral singing without instrumental 
accompaniment, especially typical of Pre -Baroque 
music. 

"Vocal group": a small ensemble of singers, 
usually only one performer to a part, which per- 
forms primarily popular music. Such groups would 
include the Swingle Singers and Four Freshmen as 
well as barbershop quartets. 
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Methods and Sources: 

Employing a rotation system SRDS station 
questionnaires are being mailed with 
greater frequency to insure data reported 
is current and accurate. 

Stations with Farm Directors who are 
members of the National Association of 
Farm Broadca are identified by the 
letters NAFB. 

Definition as to what constitutes Farm 
Programming is left to the discretion of 
the stations. 

Each station is advised that failure to re- 
turn a completed form will mean deletion 
of the station from this tabulation as in- 
formation from previous reports is not 
carried forward. 

Hours 
per week 

ALABAMA 
Abbeville 

WARI ARI -FM ._ 6 _ 1-1/4 
Albertville 

WAVU ..._..._.__ 23 
Anniston 

WANA .... 1-1/2 
Atmore 

WATM ....... 3 
Auburn 

Bay Minette 

Birmingham 
WPI 
R'BON 8 
WVOK _ 5 

Calera 
WBYE 1 

Carrollton 

Centre 
WAGC --- 2 

Clanton 
WKLF __._ 10 

Cullman 
WKUL 5 

Decatur 
WAJF _..._ 2 
WHOS 6 
WMSL 1-1/2 

Demopolis 
WXAL _. 10 

Dothan 
WOOF (NAPE) 5 

Fayette 
WWWF 3 

Florence 
WOWL 9 

Foley 
WEEP ....... 2 

Fort Payne 
WZOB ..._.-_...._ s 

Gadsden 
WAAX 6 

Haleyville 
WJBB ......._.._ 3 

Hamilton 
\VERTI _.... 20 

Huntsville 
WEUP _ 1-1/2 

Irondale 
WLPH .._.. 5 

Jasper 
WARF ._.. 8 
WWWB ._........._ 2 

Lineville 
WANL ..._ _....... 1/2 

Marion 
WJAM . 1-1/2 

Mobile 
WTUF _ 1/2 

5 

Montgomery 
WHAM .....___... R 

WCOV ..._ lu 
WMOY e 

Moulton 
WLCB _.._ 7 

Oneonta 
WCRL ..._..._..._ 2-1/2 

Pell City 
WFHK _._ 1/2 

Prichard 
WZAM _ 1 

Rainsville 
WVSM 1 

Selma 
WAMA 2 
WHBB 8 
WTQX 5-1/2 

Hours 
per week 

Talladega 
WEYY 1 

Tuscaloosa 
WACT 3 
WNPT ..._.._..__ 1 

Tuscumbia 
WVNA ___ 1 

Tuskegee 
WABT __ 2 

ALASKA 
Anchorage 

KFQD ....... 1 

ARIZONA 
Cottonwood 

KVIO 1/2 
Douglas 

KAWT ...._......_ 2 
Holbrook 

KDJI ...._....___ 1 

Mesa 

KBUZ ..._...___ 2-1/2 
Nogales 

KFBR 1 
Phoenix 

KOOL ....... 2-1/2 
KOOL-FM ........ 2 
KOY 1 
KPEO ...... S 
KTAR _____ 2 

Show Low 

KVWM 2 
KVWM-F_.._. M __ 2 

Sierra Vista 
KHFH ..__.._...._ 3 

Tolleson 
KRDS _..._....._... 7 

Tuscan 
KXEW ... 1/2 

Wickenburg 
KSWW 1/2 

Williams 
KCYN ..._..__..._ 7 

Yuma 
KBLU 1 
KVOY __....__._ 6 
KYUM _.....__.._. 1 

ARKANSAS 
Batesville 

KBTA ._......_..._. 1-1/2 
Conway 

KCON ...._ 1 

Dardanelle 
KCAB ... 2 
KCAB-FM ..._... 2 

De Witt 
KDEW 3 

Dumas 
KDDA ...._._.._ 2 

Fort Smith 
KTCS 4-1/2 
KTCS-FM _._ 4-1/2 
KWBN ._ 1 

Hope 
ICXAB 10 

Hot Springs 
EBBS -----.--- 12 
KXOW 18 
KZNG ......._.._ 8 

Jacksonville 
KGMR_..__ 2 

Little Rock 
KAAY (NAFB) 7 
KARK (NAFB) 8 
KARK-FM 6 
KLRA 3 
KXLR 12 

Mammoth Spring 
KAMS 3 

Marianna 
1CZOT 10 

Hours 
per week 

Mena 
KENA 1-1/2 

Monette 
ERIE 2 

Monticello 
KHBM 1-1/2 
KHBM-FM 3 

Osceola 
KOSE 7 

Paragould 
4 

Paris 
KCCL 3-1/2 

Pine Bluff 
KADL _._._._ 5 
KPBA 1 

Siloam Springs 
KUOA __ 4-1/2 

Springdale 
EBBS ... 3 
FMK 

1 Stuttgart 
KWAK __._..._ 7 

Texarkana 
ROSY ...__...._... 3 

Trumann 
HTMN ..._... .... 3 

Walnut Ridge 
KRLW ..._..._ 1-1/2 

Warren 
KWRF _. 2 
Arkansas Radio 

Network -- 1-1/4 

CALIFORNIA 
Arroyo Grande 

KOAG ...._..____ 2-1/2 
Auburn 

KAFI (FM) __ 4-1/2 
KAHI _._.._....... 4-1/2 

Bakersfield Sacramento 
KAFY (NAPE) 5 KFBK (NAPE) 

57 KERN ...__ 5 
KPMC .... 7 KROY _.-._ 2-1/3 
KUZZ 1/2 KXRQ-FM -. 1-1/2 
KUZZ-FM 1/2 Salinas 
KWAC . 2 ERRA 1-1/2 

Barstow San Bernardino 
KIOT 

K Blythe KRNO 1-3/4 
KYOR San Diego 

Brawley 
KROP San Francisco 

Carmel EGO ..._ ...... _.__» 1-1/4 

KOIIT R (FM) .. 1 K 

Radio Stations Regularly Scheduling Farm Programs 

H ours 
per week 

Merced 
KWIP 1/2 
KYOS 6 

Modesto 
KBEE (NAFB) 8 
KFIV ..._ 2-3/4 
KTRB ...__ 6 

Monterey 

KWAV (FM) .... 1 
Newport Beach 

KOCM-FM _.._ 1 

Oroville 
KAOR ..._ 1-1/2 

Paradise 
KEWQ 2 

Pasadena 
HRLA ....._...._ 3 

Paso Robles 
KPRL 

Petaluma 

Pittsburg 
KKIS .... 

Pomona 

5 

3 

Hours 
per week 

Yreka 
KSYC ..... 3 

Yuba City 
KUBA ..._ _._ 1 

COLORADO 
Alamosa 

KGIW _.. 4 

Brighton 
KBRN 2 

Burlington 
KNAB .... 12 

Canon City 
KRLN 5 

Colorado Springs 
KSSS ......._..._.._ 1/2 

Cortez 
KVFC 2 

Craig 
BRAI..._.._......._ 7 

Delta 

D 

KLAK ..._......__. 
KLE 1/2 Ö ((NAFB).. 
KOA-FM 

Ceres 
KLOC 

5 

1-1/2 

2 

1 

2-1/2 

Porterville 
KTIP ......_ 

Quincy 
KPCO 

Red Bluff 
KBLF 

Redding 
KVCV ......... 

Ridgecrest 
KRCK 

Riverside 

1 

1 

1 

7 

1 

Roseville 
KPOP 1 

1/2 

1/2 

Chico 
San Jose 

PAY (NAFB) 3 
KEENLO 

......._.... 1 K ._ 1/2 
Coachella San Luis Obispo 

KCHV 2 KATY 2 

Coalinga KSLY 1-1/2 
KOLI ..._._ 1/2 Santa Barbara 

Corona KOUD 1/2 
KEEL ..._... 1-1/2 KIST ..._ ...... _._ 1 

Delano Santa Maria 
ICCIIJ ..._. .... ._._ 2 KZÚ 

.._ 
1-1/4 Dinuba 

KRDU ... 1 

El Centro 
KAMP 

___ 
Eureka 

EINS 
Fortuna 

KIXF 2-1/2 
Fresno 

REAP ....___ 6 
UFRE (NAFB) 7 KXEXFst_ (NAM__ 6 

Thousand Oaks 
Hanford KNJO-FM _...... 1/2 

KNGS ....... ___ 3 Tracy 
Hollister KSRT (FM) __ 1 

ICMPG 2 Tulare 
King City R ( 

223./i22 

KWIC 2 
Lakeport KDFR (FM) .... 2 

KGEN 2-1/2 
KBLc ..._....._... 1-1/2 Turlock 

Lancaster KCEY ......._.._ 1-1/2 
KBVM ....-_ 2 Ukiah 

Lemoore ICUBI 1 
KLAN ..._.._._ 1 Ventura KOAD - 1 EUDU 3-1/2 Lompoc 
KKOK .._... 2 Visalia 
KLOM __ 1/2 KONG ... __ 2 

Los Angeles Vista 
KABC 1 KMLO 1/2 
KFI (NAFB).... 7 
KNX ..-.___.__ 

2 

Was«) 
Los Banos 

KWSO 

ELKS _... 8 Watsonville 
KLBS-FM 3 KOMY . _ 6 

2 

Santa Rosa 
2 KVRE 3 

Stockton 
KJOY 3 
KSTN 1 
KWG 3 

Susanville 
KSUE 2 

Santa Monica 
KDAY -- 

Santa Paula 
KQIQ 

2-1/2 

3 
2 
9 
4 
3 

Durango 
KDGO 2 

2 

Fort Collins 
KCOL _ . 8 
KFMF (TM).... 7 
KZIX -..-....._._ 7 

Fort Morgan 
KFTM . 20 

Glenwood Springs 
KOLN _. ...... __... 5 

Golden 
KICK 1 

Grand Junction 

KREX 2 
KBTR _..___._ 8 

Greeley 
KFKA (NAFB) 24 
KYOU 12 

La Junta 
KBZZ 2 

Lakewood 
KLAK 2 

Lamar 
KLMR ..._.._ 10 

Littleton 
KDKO ..._......_ 1/2 

Longmont 
KLMO _.. 10 

Monte Vista 
KSLV ..._.._......_ 6 

Montrose 
KUBC .._ _.. 2 

Pueblo 
'WSJ _..._ 1 

Sterling 
KGEK ..._........... 10 

Trinidad 
KCRT 2-1/4 

Walsenberg 
KFLJ 3 

CONNECTICUT 
Danbury 

WLAD ..._.._....._ 1/4 
\VLAD-FM _. 1/4 

Hartford 
WDRC ......._..._ 6 
WTIC (NATE)_ 6 
WTIC-FM _. 6 

Middletown 
WCNX 1 

New London 
WNLC 1/2 

Torrington 
WTOR ..... 1 

Waterbury 
WWCO 1/2 
WWCO-FM 1 

DELAWARE 
Dover 

WKEN 1 

Georgetown 
WJWL 18 

Milford 
%V'PHD ......._.._. 3-1/2 

FLORIDA 
Apopka 

WTLN 1 

Arcadia 
WAPG 1 

Blountstown 
WKMK ....... _ 24 

Hours 
per week 

Brooksville 
WWJB 1-1/2 

Chattahoochee 
WSBP . 6 

Chipley 
WROC _ 15 

Crestview 
WJSB ......._.._... 4-1/2 

Cypress Gardens 
WOTO ... 2-1/4 

Dade City 
WDCF 20 

DeFuniak Springs 
WDBP ...._._._ 14 

Eustis 
WLCO 6 

Fernandina Beach 
WFBF . __ 1 

Fort Pierce 
WARN - 1 
WARN -FM 1/2 
WIBA 1 

Gainesville 
WDVR ..._ 1 
WRUF _._._ 3 
WUWU 

Homestead 
W III ..._.._.._ 3 

Jacksonville 
WJAX 3-1/4 

WQBRIK 
_ _' 

1 
WQIK-FM - 1 

Kissimmee 
WFIV ..._ 6 
WACY ..._.._ 

Lake City 
WDSR ..... 6 
WORO 20 

Lakeland 

WWAB 2 

Lake Wales 
WIPC ... 2 

Leesburg -Eustis 
WLBE 1-1/4 

Live Oak 
WNER 15 

Madison 

Marianna 
WTYS 18 

Miami 
WIOD 1/2 

Ocala 
WTMC 3 

Orlando 
WDBO 3 
WHEY _..___...._ 2-1/2 
WHOO _ 7 
WLOF ____ 4 

Palatka 
W SUZ . ......_... 5 

Panama City 
WSCM __.._.._ 1/2 

Pensacola 
WCOA 1/2 
WPFA _. .... _.._ 1/2 

Perry 
WPRY -_ 9 

Pompano Beach 
WIRD 1 

Quincy 
WCNH 7-1/2 
WCNH-FM 2 

St. Augustine 
WEIH ..... 1/2 

St. Petersburg 
WLCY 1 

Sanford 
WTRR 1-1/2 

Sarasota 
WSPB 1 

Starke 
WPXE 5 

Stuart 
WSTU - 1/2 
WMCF ____.._. 1/2 

Tampa 

WINO ..._.....__. 1-1/2 
Titusville 

WRMF 2 
Wauchula 

WAUC ..._ R 
WPRV 5 

Windermere 
WVCF ....... 1 

Winter Haven 
WINT ___.__._ 20 
WEIR _..._..._ 1 

Zephyrhills 

Adel 
WAAG 

Albany 
WJAZ 
WLYB __ 10 

Alma 
WULF 

Hours Hours 
per week Mr creek 

GEORGIA Metter 
WMAC 15 

MWMVGilledgeville 

Mill 
WGen ER 2 

Moultri 
22 

Americus 
WMTM __._..._ 50 

Nashville 
2 WNGA _. 18 WDEC-FM 2 

WISE 3 Newman 
Ashburn WCOH ..._...__._ s 

WMES 15 Ocilla 
Athens WSIZ 1 

WGAU ._......_...._ 1 Rockmart 
WGAU-FM __1 WPLK -- 6 
WRFC ..._..........21 Rome 

Atlanta 
WPLO ..._....... 3-1/2 WLAQ ._.__.. 3/4 
WSB (NAPE)_ 8-1/2 WRGA 10 

WYZ FM 
_ 

2-1/22 
WROM 7 

Bainbridge WSNT 
rs ville 

WAZA 6 

WMGR ......._._ 2-1/2 
Barnesville 

WRAF ._, 12 
Baxley 

WHAB --- 4 
Buford 

18 

Cairo 

WEBS "'- .. 1-1/4 

12 

9-1/2 

S h 
WSAV .... 5 

Smyrna 
WYNX 1 

Statesboro 
WMCD (FM).... 21 
WINKS _ 21 

3 Summerville 
WGTA ..._......_... 7 

Sylvania 
WSYL _. 8 

Sylvester 
WOGA ..... 12 

Thomasville 
WLOR ...... 12 

Toccoa 
WLET 1 
WNEG ._.._...r 1 

Vidalia 
WYOP 12 

Waycross 
WACL ......._.._ 34 

Claxton WAYX ..._..._.._ 12 
WCLA 10 Waynesboro 

Columbus WBBO _._...._ 5 

Calhoun 
WCGA . 5 

Camilla 
WCLB . 2 

Canton 
WCHK .... 1 
WCHK-FM 1 

Cartersville 
WKRW 30 

Cedartown 
WGAA -. 2 

WHYD ..._....._... 2 
WRBL 6 

Cordele 
WMJM ...-.._ 28 

Covington 
WOFS 11 

Cumming 
WSNE 6 

Dalton 
WTTI 8 

Dawson 
WDWD 5 

Donalsonville 
WSEM _.__..._ 24 

Douglas 
WDMG ..._..... _ 24 

WOKA ........_._ 2 
Eastman 

WUFF _._..___ 15 
Eatonton 

WXPQ _... 
Fitzgerald 

WBHB _ 15 

Gainesville 
WOGA. 16-1/2 

Glennville 
WKIG 3 

Griffin 
WORI 12 

Hartwell 
WKLY _._.__ 5 

Hawkinsville 
WCEH 18 

Hazelhurst 
WVOH 15 

Jackson 

3 

Jesup 
WLOP 3 
WLOP-FM _.._ 3 Mountain Home 

La Fayette KFLI _____ 2 
WLFA .. 3 Nampa 

La Grange KFT.- ....__ 
1º WLAG ._... 9 

Macon Orofine 
WDEN ___ 1 KLER 8 
WDEN-FM _.._. 1 Payette 
\VMAZ (NAFB) 6 KYET ..._.._ 5 

Madison Pocatello 
\VYTH . 11 KAKI _____ 6 

Manchester KSNN _____ 4 
WFDR-FM 1/2 Preston 

Marietta ICPST 5 

WBIE 1-1/2 (Continued on next page) 

West Point 
WBNK 1-1/2 

HAWAII 
Honolulu 

KAI\] 
KPOI 

1/2 

1/2 

IDAHO 
Blackfoot 

KBLI _ 5 
Boise 

KATN . 2 

KB OÌ ....FMI- 12 

KFXXD 
--- 

16 F 
KIDO (NAFE) 13 

Burley 
KBAR ..... 2-1/2 

Caldwell 
KBGN ___ 6 
KCID (NAFB) 21 

Coeur d'Alene 
KVNI .. .._ 3 

Grangeville 
KORT ...-..._.._ 8 

Idaho Falls 
KID (NAPE) 5-1/2 

Jerome 
KART 1-1/2 

Lewiston 
KOZE 6 
KRLC 7 

McCall 
KMCL _ 3 

Montpelier 
KVSI .....__. __ 11 

Moscow 

November 1, 1968 Spot Rodio Stations 15 



Radio Stations Regularly Scheduling Farm Programs Continued 

Rexburg 
KRXK 

Rupert 
KAYT 

St. Anthony 
KIGO _ 

Salmon 
KSRA ..._......_... 

Soda Springs 
KBRV '-"-....... 

Twin Falls 
KTFI 

Weiser 
KWEI 

Hours 
per week 

Hours 
per week 

Lawrenceville 
9 WAKO-FM 4 

Litchfield 
3 WORI ._ 13 

WSMI-FM ...._ 6 
6 Mattoon 

WLBH ..__...._- 10 

2-1/2 Mendota 
WGLC 7 
WGLC-FM 

Metropolis 
WMOK 

Monmouth 
WEAK _....._.._. 15 

Morris 
WCSJ ..._._ 3 
WRMI-FM _.._ 5 

Alton Mt. Carmel 
\VOKZ ._...._....._ 2 WVMC ...._ - 2 

Anna Mt. Vernon 
\VRAJ 12 WMIX - 12 

Aurora WMIX-FM .... 12 

wKKD 2 Murphysboro 
WMRO 6 WINI _ 14 
\VMRO-FM _.._ f Normal 

Beardstown \VIOK (NAFB) 11-1/2 
W'ItMS Olney 

Belleville WSEI-FM ___ 15 
WIBV \VVLN .._ 15 

Bloomington E,IN-FM ii WBNQc (FK)_. 
Ottawa 

Cairo WOLI (FM) 4 

Paris 
WPRS ..._..._ 50 
WPBS -FM -- 50 

Pekin 
WSIV 5 

Peoria 
WMBD (NAFB) 11 

WXCL 
(NAFB) 18 

Pittsfield 
WBBA _ 10 
WBBA-FM 7 

ILLINOIS 

5 

10 

6 

3 

3 

3 
5 

5 

Canton 
WHYS ....... 5 

Carbondale 
12 

Carmi 
WROY 12 

Carthage 
WCAZ 4 

Centralia 
WILY ... ._ 12 

Champaign Pontiac WDWS ..._ 7-1/2 
WLRW ___ 12 

Charleston 
WEIC 12 
WEIC-FM V , 12 

Chester 
KSGM _ 25 

Chicago 
ON (NAFB)_ 

9 

Clinton 
WHOW .__-_ 5-3/4 

Columbia 
WCBW-FM ...... 2-1/2 

Crystal Lake 
3 

Danville 
WDAN 7 
WITY ....... 8 

Decatur 
WDZ (NAFB) 14 
WSOY (NAFB) 14 
W 80Y -FM 

(NAFB) 14 

De Kalb 

WLBK-FM -. 12-1/2 
StW g 

Dixon WSDR 
WIEN (NAFB) 11 Streator 

Fairfield 
wYIW 16 

Freeport 
WFRL _ 9 

Galesburg 
WAIK ..._ ._-.. 8 
WOIL .....__ _.. 18 

G 
WGEN 94 

Harrisburg 
WEBQ 12 
WEBQ-FM _ 12 

Highland 
WIND 4 

Jacksonville 
WJIL ..._.._ 10 
WLDS _..__ 18 

Jerseyville 
WJBM _ 18 
WJBM-FM _ _ 18 

Joliet 
WJRC 2-1/2 

Kankakee 
WKAK 1 

Kewanee 

WKEI _ 5 
WKEI-FM _ _ 5 

La Grange 
WTAQ 7 

La Salle 
WLPO 5 

WIZZ-FM ..._... 1/2 
Taylorville 

Vandalia 
WPMB ..._.._..._ 12 

Watseka 
WOFA ..._......_... 12 

West Frankfort 
WFRX 8 

INDIANA 
Boonville 

WBNL-FM ...._.. 1-1/2 
Brazil 

wwcM 10 
Corydon 

WPDF 3-1/2 
Crawfordsville 

WCVL 12 

Decatur 
WADM ____ 10 
WADM-FM - 10 

Elkhart 
WCMR (NAFB) 11 
WXAX 3 

E ille 
WOBF INAFB) 9 

WROZY 
3 

1/2 
WVHI (FM) - 1 

Hours 
per week 

Fort Wayne 
WFWR 1 
WK,IG (NAFB) 8 

WOWO (NAFB) 19 
Frankfort 

Franklin 
WIFN (FM) .... 9 

Greencastle 
WXTA (FM) ._ 5 

Greenfield 
WSMJ 2-1/2 

Hartford 
WWHC (FM) 2 

Huntington 
WHLT ..._.._.._ 1-1/4 

Indianapolis 
WFBM (NAFB) 2 
WIBC (NAFB) 12 

Jasper 
WITZ ..... _ 2 

Jeffersonville 

Lafayette 
WASK 3-1/2 
WAZY 2 
WAZY-FM 2 

Logansport 
WSAL 7-1/2 

Madison 
WORE ._... 3 

Marion 
WMRI 2 

Martinsville 
WCBK 10 

Michigan City 
WIMS 2 

Mount Vernon 
WPCO __..- 6 

Muncie 
WERK ...._.. 6 

New Castle 
WCTW ....... 7 

North Vernon 

Plymouth 

Princeton 
WRAY .. 

Richmond 
WOLM (FM) 
WKBV 

Salem 
WSLM 25 

Princeton 
WZOE 8 

Quincy 
WTAD ..._.._.._... 15-1/2 
WTAD-FM ...._ 9 

Rantoul 
WRTL 8 

Robinson Seymour KOEL (NAFB) 25 
WTAY ..._.. .... _... 15 WJCD 2 Oskaloosa 

Rochelle South Bend KBOE (NAFB) 15 
WRHL 2 WSBT 3 Ottumwa 

Rock Island WSBT-FM 3 KBIZ (NAFB) 27 
WHBF-FM ...__ 2-1/2 Sullivan KLEE ......._..__. 6 

Rockford WKQV _..._... 1 Perry 
WRRR ....._. _. 2 Terre Haute KDLS ..._ ...... . 8 
WYFE ..._..__...,, 10 1-1/4 Sheldon 

Sparta WPFR (FM)_ 1/2 BIWA ......._..._. 12 
WHCO ... _...... _.-. 50 WTHI .v. 3 Shenandoah WTHI-FM -_.._ S Springfield KMA (NAFB)- 21 
WCVS (NAFB) 18 Valparaiso Sioux City WFMB-FM 21 WAKE - 4 
WMAY 13 KDVR ......_.._. 1/2 Wabash KMNS ..._....._... 17 WTAX ..._......_.-. 10 WKUZ (FM)_._ 1-1/2 KBCJ _._-._....... 2-2/3 WTAX-FM __- 10 Washington KTRI 9 

WAMW- Spencer 
WFML (FM) 6 KICD ....... _..._. 

Winchester KICD-FM 17 

WIVC ___, 5 Storm Lake 
KAYL (NAFB) 8 

Washington 
KCII ....._..- 22 

Waverly 
KWVY 18 

1/2 Waterloo 
KWWL . 2-1/2 

9 KXEL 15 

Hours 
per week 

Council Bluffs 
KRCB 3 

Creston 
KSIB (NAFB) 6-1/4 

Davenport 
KSTP .._..._ 1 
KWNT ..._....... 1-1/2 
WOC --- 3 

Denison 
KDSN 4 

Des Moines 
KCBC INAFB) 3 
WHO (NAFB)_ 15 

Dubuque 
KDTH ..._.._ 5 
WDBQ (NAFB) 13 

Estherville 
KILR 12 

Fairfield 
KMCD .__.- 10 

Fort Dodge 
KVFD (NAFB) 16 
KWMT (NAFB) 15 
KWMT-FM..._._ 9 

Fort Madison 
KXGI ..._....._ 

Grinnell 
KORN 

9 

7 

6 

10 
1{l'l'K 2 

Goodland 
KLOE (NAPS) 12 

Great Bond 
KVGB ...... 3 

Hays 
KAYS (NAFB) 3 

Hutchinson 
KWBK 4 

Independence 
KIND 1 

Iola 
7 

Junction City 
KICK ......... 6 
KICK -FM ...__ 6 

Lamed 
KANE ..._.___ 
KANS-FM __ 5 

Lawrence 
KLWN ..... _.. 10 

Leavenworth 
KCLO ..._.._..Y. 8 
KCLO-FM 2-1/2 

Liberal 

Independence KBCB .. w 12 
KOUR .....___.._ Manhattan 

Iowa City KMAN 2 
KXIC (NAFB) 8 Marysville 

Keokuk KNDY _ ...... _._.. 8 
KOKS (NAFB) 6 Newton 

Knoxville KJRG _ 3-1/2 
KNIA 2 Norton 

Le Mars KNBI .. ......... _..-. 20 
KLEM (NAFB) 7 Ottawa 

Maquoketa 
KMAQ-FM ___ 3 

Marshalltown ._.._ 4 
KFJB (NAFB) 5 
KFJB-FM 1 

Mason City 
BOLO (NAFB) 16-1/2 
MASS (FM) . 3 

KSN 

(NAFB) 1 
M 4-1/2 

IOWA 
Iowa Radio Net- 

work (NAFB) 
Ames 

KASI (NAFB) 
KLFM (FM)._... 

Algona 

6 Muscatine 
KWPC (NAFB) 4-1/2 
KWPC-FM ...._ 4-1/2 

2 Newton 
KWWS (FM).... 2 

Oelwein 

5 

3 

Atlantic 
KJAN .__. 9 

Burlington 
KBUR ..._._._._ 15 
KBUR-FM 3 
KYND ----- 2 

Carroll 
KCIM __ 16 

Cedar Falls 
KCFI 1/2 

Cedar Rapids 
WMT (NAFB)- 21 

Centerville 
KCOG 18 

Charles City 
KCHA 9 

Cherokee 
KCHE 10 

Clarion 
KRIT-FM 7 

Clinton 
KCLN 
KftEO (NAFB) 

3-1/2 

KANSAS 
Abilene 

KABI 6 

Arkansas City 
KSOK ..._...__. 8 

Chanute 
KCRB - 5 

Coffeyville 
KGOF ..._......_._ 15 

Colby 
KXXX ...-_-__... 30 

Co dia 
KNCK ..._.___ 18 

Dodge City 

KONO-FM ._ 14-1/2 
El Dorado 

KBTO ..._ _. 14 
Emporia 

KVOE 20 
KVOE-FM ..._ 20 

Hours 
per week 

Garden City 

KOFO 3 
KOFO-FM. 3 

Phillipsburg 
KKAN ..._... 

Pittsburg 
KOAM _ 18 

Pratt 
KWNS 14 
KWNS-FM _._ 14 

Russell 
KRSL ___ 3-1/2 
KRHL-FM .... 3-1/2 

Salina 
KFRM ..._ _._..- 10 
KLSI (NAFB)_ 9 
KSAL ...... 17 

Scott City 

KFLA-FM ..... - 6 
Topeka 

WIBW (NAFB) 20 
WIBW-FM .._ 3 

Ulysses 
KULY ..... 18 

Wellington 

Wichita 
KFDI (NAFB) 18-1/2 
KFH (NAFB)_ 6-1/2 
KFH-FM ____. 3 

Winfield 
KNIC _ 2-1/2 

KENTUCKY 
Ashland 

WTCR 6 
Bardstown 

WBRT 3 

Bowling Green 
WKCT __ 6 

Cadiz 
WKDZ 7 

Campbellsville 

Central City 
WMTA 2 

Columbia 
WAIN -FM 7 

Corbin 
WCTT 2 

Elizabethtown 
WIEL 3 

Fulton 
WFUL 6 

Franklin 
WFKN 4 

Georgetown 
WAXU .......- 10 

Glasgow 
WCDS 3-1/2 
WKAY -.._..._.._ 3 

Harlan 
WHLN 1 

Harrodsburg 
WHBN 3 

Henderson 
WSON -- 9 

Hours 
per week 

Hopkinsville 
WHOP (NAFB) 14 
WHOP -FM ..._ 12 

WKOA ..._...__.. 12 
WKOF (FM)..._ 12 

Irvine 
Witty' 

Jamestown 
WJKY 

Lancaster 
W'IXI 2 

Lebanon 
\VLBN 28 

Leitchfield 
WMTL 1 
WMTL-FM ..._ 1 

1 

Lexington 
\WBLK 6-1/2 

Liberty 
WKDO 6 

London 
\VFTO 

Louisville 
WAVE (NAFB) 
WHAS (NAFB) 
WKBX (FM).... 
WTMT 

Madisonville 
WDEC ....... 

Maysville 
WFTM _.. 
WFTM-FM 

Middlesboro 
\VMH{ ..._ 16-1/2 

Mt. Sterling 
e 

2 

Shreveport 
2 KKTKEL 

ALL (NAFB)FM)- 
3-1/4 

K\VKH (NAFB) 5-1/2 
Sulphur 

KIKS ......_...._ 6 
Tallulah 

KTLD 
2 Thibodaux 

14 

KTIB 12 
9 Ville Platte 

3 

12 

3 
5 
1 
1 

Munfordville 

9 

Murray 
WNBB ..___....._ 2 

Owensboro 
WOMI ._._......__ 1 
WYJS ._ 2 

Paducah 

WPAD 
Pikeville 

WLSI .._ 
Pineville 

WANO _..... 
Prestonburg 

2 

1 

1 

WDOC-FM .__ 1/2 
Russellville 

WRUB..._ 19-1/2 
WRVS -FM _._ 12 

Scottsville 
WLCK 
WLCK-FM....__ 2 

Shelbyville 
15 

Vancleve 
\VMTC ..... .. 2 

Winchester 
WWKY 2 

LOUISIANA 

Alexandria 
KA 

FB) IB (NA 155 

Bastrop 
KTRY _..__..._ 2 
KVOB --- 12 

Baton Rouge 
WHIR 

(NAFB) 
2-1/2 

\V 
LUX 1/2 

VYNK _ 1 

Bogalusa 
WBOX _ _ 1 

Crowley 
%SIG -._..._._ 7-1/2 

Franklinton 
WFCG _......30 

Franklin 
KFRA 1-1/2 

Hammond 
WFPR 12 

Houna 
KJIN 6 

Lafayette 
KVOL 6 
KXKW ______ 12 

Lake Charles 
KAOK ._..-._ 1 
KPLC _._.._..__ 6 

Mansfield 
I{DXI 2 

Many 
KWLA 2 

Marksville 
KAPB 1-1/2 

Winnsboro 

3 
2 KNOC-FM ...._ 3 

New Iberia 
2 KKNN5 

G\ . ... 9 
New Orleans 

WSHO 6 
\VWL (NAFB)_ 6 

New Roads 
KWRG _._ 2 

Oak Grove 
KWCL 2 

Hours 
per week 

Monroe 
KNUE 5-1/2 
1{NOE-F3í 5-1/2 
KUZN 7 

Hours 
per week 

Havre De Grace 
WASA .,.__...._ 2 

La Plata 
Natchitoches WSMD -FM.._ 6 

Laurel 
WLMD ..__........ 12 

Leonardtown 
WKIK .........___ 1 

Lexington Park 
WPTX 5 

Oakland 
WMSG 

Ocean City 
WETT ...... 3 

Pocomoke City 
Opel WDMV 6 

KILO 30 Salisbury 
Rayville WBOC ...._......_. 4 

KR111 ._ 8 \VICO ... __.._ 1 

Thurmont 
WTHU 2 

Towson 
WTOW _ 1 
1VTO\V-FM _.... 1 

Westminster 
WTTR-FM 1-1/2 
MASSACHUSETTS 

Boston 
WCOP 
WHDH.-._.._.._ 

- 
3 

Brockton 
WBET 14 
\VOK W 1/2 

West Monroe Chicopee 
10 WACE 6 

Leominster 
MAINE WLMS 1-1/2 

Milford 
Augusta WMIiC ..... 1 

WFAU Newburyport 
Bangor WNBP ...._. 1-1/2 

WABI __.__ 1/2 Pittsfield 
Calais WORK 1/4 

WADY -W-- 1 Southbridge 
Caribou WESO _._.._- 1 

\VFST 2 Tawnton 
Dover-Foxcioft WPEP 1 

WDME 4 Ware 
Farmington WARE 5 

1 Westfield 
WDEW 1 

Worcester 
Houlton 

1 

Lewiston 
\VCOU ._ ,.Y 1 
WLAM _-_ 1 

2 Lincoln 
1 

Machias 
WMCS ..... 1 

Millinocket 
WMKR 

Portland 

WORC ._....._..._ 1 
WTAG _. 2-1/2 

MICHIGAN 
Adrian 

WABJ 5 
WIEN (FM) 2 

Albion 
WALK ...__...._ 10 

Alma 
WI'Olt ..._._..._... 3 5 
WPOR-FM - 3 WFYC-FM - b 

Presque Isle Alpena 
WAOM ---2 WATZ ....._._...... 1-1/4 
WEEP 6 Ann Arbor 

Rumford WPAG (NAPS) 12 
6 Bad Axe 

Westbrook WLE\v 10 
WJAB _..._ 1 Bay City 

WBCM 2 

MARYLAND 
wxox .. 3 

Benton Harbor 
Annapolis WHFB 4 

WNAV _ 1 Big Rapids 
WNAV-FM _ 1 WBRN ..._...W 8 

Baltimore WBRN-FM __ 6 
WBALWBMD _ 76 Cadillac 
WCAO 1/2 WWAM ..-..-5 

Braddock Heights WWTV (FM)_. b 
\VMHI ...._.._ 1 

Brunswick 
Cape Girardeau 

KFVS 5 
WTRI ..._....._ 2 Cao 

Cambridge WKYO 9 

WCEM - 7 Charlotte 
Cumberland WCER _ 1 

W\VUOK CUM - 30 Clare 
3 WCRM 6 

Fetters WCRM-FM 6 

WEMD ._....._._ 10 Coldwater 
Elkton WANG -FM --- 8 

WBER WTVB 2-1/2 ..._.._....... 6 

Frederick Detroit 
WFMD 25 WJR (NAFB)_ 6-1/2 
WFMD-FM 15 Escanaba 

12 FrostburgWDBC 
WFRB 6 Flint 
WFRB-FM ..._ 6 WTAG _............. 6 
en Burnie Fremont Glen 

WISZ ..._ WO 1/2 HN _._ 5 
Hagerstown Gaylord 

W'A1tK 5 WATC 3/4 

1 
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Mom 
Per west 

Grand Rapids 
WJEF 
WJFM (FM) 

(NAFB) 
WZZM (FM) 

(NAFB) ....._. 
Greenville 

WPLB 
WPLB-FM _- 

Holland 
ware 
WHTC-FMS_ 

Houghton Lake 

Ionia 
WION 8 

Ishpeming 
WCKD 3 
WJPD _.. ... _.._ 1 

Kalamazoo 

WKZO (NAFFS) 9 
WSEO (FM).__ 2 

Lansing 
WILS ... 1/2 
WJIM 1 

Lapeer 
WTHM ..._......_ 15 

Ludington 
WKLA ___ 2 

Marine City 
WSMA ...___.._ 3-1/2 

Mason 
WUNN ..._' 5 

Monroe 
WQTE ....... 1/2 
IVVMO (FM)_. 5 

Mt. Pleasant 
IVCEN 5 

Munising 
WGON 1/4 

Muskegon 
WKJR 1 

Newberry 
VNBY 

Niles 
WNIL (NAPE) 5 

Otsego 
WAOP 1-1/2 
WHDH-FM ...._ 2 

Owosso 
WOAP -^ 

Petoskey 
WJML ........ 1-1/2 
W.IML-FM _.._ 1-1/2 
WMBN . 2 

Port Huron 
WPRM 2 

Saginaw 

WSKNX AM 
3-1/2 

WSGW 2-3/4 
St. Ignace 

WIDG ........ 1-1/4 
St. Joseph 

WBJM .__. 1/2 
Sault Ste. Marie 

1vsoo ...._._ 1 
South Haven 

WJOR 2 
Sturgis 

WSTR -. 1 
Tawas City 

WIGS 1 

Three Rivers 
WLKM __ 8 

Traverse City 
IVrrty .. 

2 
Whitehall 

WLRC ...._ 1 

Wyoming 
WERX 1 

MINNESOTA 
Aitkin 

KKIN 2 
Albany 

KASM _ 50 
Albert Lea 

KATE 18 
Alexandria 

Austin 
KQAQ 35 

Bemidji 
KBUN .. 2-1/2 

Blue Earth 
KBF,W 8 
KBEW-FM ...._ 8 

Breckenridge 
KBMW 1 

Crookston 
KROX 15 

Detroit Lakes 
KDLM 3 

Duluth 
AWJC ..... 1 
WWJC-FM ..._ 1 

Fairmont 
KSUM 18 

Hears nears 
ter reek ter wink 

Faribault Cleveland 
1/4 KDHL (NAFB) 8 WDSK 1-1/2 

6-1/2 Fergus Falls Columbia 
RF ......__._ 2-1/2 WFFF ._.._...._ 6 

1 KBRF-FM _..... 14/2 Columbus 
Fassten Rl RI 15 

4 KEHG . 8 Corinth 
1 Golden Valley 1VCMA ......._..._ 6 

KUXL 1/2 Forrest 
1 Hibbing IIMAG 12 
1 WMFG 3 Fulton 

Hutchinson WFTo 7 
1 KDUZ 15 Greenville 

International Falls 
CFOB _ 1 

Little Falls 
KLTF 8 

Long Prairie 
KEYL 36 

Mankato 
KTOE (NAFB) 18 
KYSM _____ 24 

Marshall 
KMHL ... 8 

Minneapolis -St. Paul 
KDIVB _ 6 
KEBI _...._..._._ 6-1/2 
KSTP (NAFB) 3 
KTCR ..._.._ ....... 4 
WCCO (NAFFS) 19 

Montevideo 
KDMA ....._.._... 10 

Morris 
KMRS 12 
WVMO (PM)._ 5 

Ortonville 
KDIO 10 

Owatonna 
KRFO 15 
KRFO-FM ..._._ 15 

Pine City 
WCMP ..._ 11 

Pipestone 
KLOH 15 

Preston 
KFIL 6 

Princeton 
WKPM 10 

Red Wing 
KCUE 6 
KCUE-FM ...._ 6 

Redwood Falls 
KLGR 18 

Rochester 
KOLM 7 
KROC _. 18 
KWEB _ 18 

Ro 
KIt1IIl - 12 

St. Cloud 
KFAM 12 
XFAM-FM 1 
IVJON (NAFFS) 25 

St. Peter 
KRBI _.. 14 
KRBI-FM _..... 14 

Sauk Rapids 
WVAL 10 

Shakopee 
KSMM 2 

Stillwater 

Thief River Falls 
KTRF ..... 18 

Wadena 
KWAD . 10 

Willmar 
KWLM ....._.__ 18 

Winona 
KAGE 8 

Windom 
KDOM ... 6 

Worthington 
KWOA (NAFB) 20 
KWOA-FM 

(NAFB) 10 
Linder Group._ 5 
Minnesota Star 

Network 3 

MISSISSIPPI 

Aberdeen 
WMPA _ 10 

Amory 
WAMY ._.___ 14 

Batesville 
WBLE _ 

Biloxi 
WLOX _...._ 4 

Brandon 
WBKN _._..._ 6 

Brookhaven 
WCHJ 1-1/2 

Canton 
WMGO 

Centreville 
WLBS 2 

C!arksdale 
WKDL (NAFB) 36 
WROX __. 18 

WGVM 1-1/2 
WGVM-FM 1-1/2 
WJPR 4 

Greenwood 
WABG . 9 
WORM 3 
WSWG-FM _._ 2 

Hattiesburg 
WBKH ____ 16 
WFOR _...__._._ 12-1/2 
WXXX 2-1/2 

Holly Springs 

Houston 
WCPC 3-1/2 

Indianola 
WNLA __....._._. 15 

Jackson 
WJDX (NAPS) 6 

Laurel 
WAML ._.._._ 12 
WNSL 12 
WNSL-FM ...__ 8 

Leland 
WESY ....._W_ 1-114 

Lexington 
WXTN 5 

Louisville 
WLSM-FM . 10 

Magee 
WSJC _ 12 

McComb 
WAPF _ 10 
WHNY ._.__..... 15 

Meridian 
WMOX .___._. 12 

Natchez 
WNAT-FM __ 1 

New Albany 
WNAU .___ 20 

Picayune 
WRJW 20 

Pontotoc 
WSEL ____ 2-1/2 

Starkville 
WSSO __ S 

Tupelo 
40 

West Point 
WROB 5 

Yazoo City 
WAZF 6 

MISSOURI 

Aurora 
KS11'M 7 
KSWM-FM _ 7 

Bolivar 
ROLE 12 

Boonville 
HWRT _.__ 10-1/2 

Bowling Green 
KPRC 4 

Branson 
KBITM 10 

Brookfield 
KGHM 6 

Butler 
KMAM 3 

Cane Girardeau 
HOMO 5 

Carthage 
KDMO ...___.__ 18 

Chillicothe 

Columbia 
KFRV ...... 6 

El Dorado Springs 
KESM 3 
KESM-FM 3 

Flat River 
KFMO _._.__ 10 

Fredericktown 
KFTW 3 

Fulton 
KFAL .r 12 

Hannibal 
KHMO (NAFB) 18 

Houston 
KBTC 

Independence 
KCCV 

Jefferson City 
RWOSFC (NAFB)_ 

15--1/4 

Hours 
Per weak 

Joplin 
KFSE 33-1/2 

__ 
K CityKCMO 

WDAF 
(NAFB) 4 

Kennett 
KBOA 3 

Kirksville 
KIRX 20 

Lebanon 
KLWT ____ 12 

Lexington 
KLEE 12 

Liberty 
KBIL ........_.__._ 1/2 

Marshall 
KMMO ..._......_ 12 

Maryville 
KNIM ... . 15 

Mexico 
KWWR (PM) .. 

18 
Moberly 

KWIX 27 
Mountain Grove 

KLRS 13 
Neosho 

Osage Beach 
KLRS _____ 12 

Rolla 
KCLU _....._._ 6 

Ste. Genevieve 
WSON-FM 2 

St. Joseph 
KFEQ (NAFFS) 21 

St. Louis 

K TLX 
2-1/2 

KXOK _ 2-1/2 
Sedalia 

HSIS _._.._.._ 12 
Sikeston 

KS IM PL 
15-1/2 

Springfield 
KGBX (NAFB) 18 
KWTO (NAPE) 18 

Sullivan 
KTUI _._. 2 

Thayer 
KALM S 

Trenton 

Warrensburg 
KOKO ....... 4 

Warrenton 

West Plains 
KWPM _. 6 '------ HNPM-FM _.... 6 

MONTANA 
Belgrade 

KGVW _ 

Billings 
KBMY 3 

KOOKKOHL .. .. ._ 
18 

1/2 
KOYN I 

Bozeman 

KXXL ............_... 10 
Deer Lodge 

9 

Dillon 
KDBM .____ 6 

Glasgow 
KLTZ 2 

Glendive 
RGT.F....__._..__. 3 
KXGN ....... 5 

Great Falls 
KARR 2 
KFBR 3-1/2 
KM......._..._ S 
KOPRON (P86)_._ 2 

Hardin 
KHDN 6 

Havre 
6 

Helena 
KBLL 5 

Lewistown 
8 

Miles City 
KATL 

Missoula 
KGMYNOVO 1 

KYSS 
_-._.-......_ 

3 
Red Lodge 

KRBN ____ 13 
14 Shelby 

KSEN (NAFB) 6 

1/2 Sid^ev 
KGCX (NAPE) 4 

Wolf Point 
KVCK 12 

Heers Hours 
per vest par week 

NEBRASKA 
Alliance 

KCOW ......... 2 
Aurora 

KROA (FM) __ 2-1/2 
Beatrice 

KWBE (NAPS) 4-1/2 
KWBE-FM 4-1/2 

Chadron 
KCBR ..._.._ 13 Trenton 

WTTM 1 

Vineland 

WWBZ 3 
Washington 

WCRV 1-1/2 

NEW MEXICO 

Alamogordo 

Albuquerque 
ROOM 7 

KOB ..... .. _ 3 
KQEArtesia 

RSVP 6 
Aztec 

KHAP _.._- 1 

Belson 
KARS 3 

Carlsbad 
KAVE 2-1/2 
KPBM .._._...__ 1 

Clayton 
KLMX _._ 5 

Hobbs 
KWEW 6 

Las Cruces 
KOBE 6 

Roswell 
KBIM ____ 10 
KSWS ___ 6 

Santa Fe 
KAFE ..... 2-1/2 

Silver City 
KSH. ._..._ 1 

Socorro 
KSRC 1/2 

NEW YORK 

Albany 
WEEE 1 

WOKOL 
(FM)._^ 11/2 

WPTR _____ 6 
Amsterdam 

WHOL ____ 1/2 
Auburn 

WMB O __-_ i 
Babylon 

WGLI . 8 
Baldwinsville 

WREN _..._ 1 

Batavia 
WBTA ____ 2 

Beacon 
WBNR 1/2 

Binghamton 
WENS ._. 2-1/2 
WNBF (NAFFS) 3 

Boonville 
WBRV - 12 

Bristol Center 
WMIV (FM) .._ 12 

Buffalo 
WREN (NAFB) 7 
WREN -FM - 7 
WKBN _. 6 

Canandaigua 
WCOR .- 7 

NEW HAMPSHIRE Cherry Valley 
NJIV (FM) ._. 12 

Berlin Corning 
WBRL 1 WGLI _ 1 

Concord WCLI-FM 1 

WKXL 1/2 De Ruyter 
Exeter WOW (FM) .... 12 

WKXR 1/2 Dundee 
Keene 

WKRK 1 Dunrk 
WKNE 1 WDOEki _ 7 

East Syracuse 
WPAW _._ 1 

Elmira 

1/2 
WENT __. - 1-1/2 

Elmira Heights 
WEHH 3 

Fu 
Atlantic City WOSltonC ........._._.. 1 

WLDB ._.._ 1 WOSC-FM ........ 1 

Bridgeton Gloversville 
WSN.1 17 WENT _- 1/2 
WSNJ-FM ._.._. 17 Gouverneur 

Franklin wr q . 
IVLVP (FM).... 12 WIGS -FM ._ 12 

New Brunswick Herkimer 
NCTC 1/2 WALT ..... 3 

Laconia 
WEMJ 
WLNH _...... 

3 Rochester 
WWNH 

Newton 
WIXL (FM) .... 1 
WNNJ ..._ 1 

Ocean City 

Princeton 
WHWH _.. ... __... 1 

Salem 
WJIC 1 

Columbus 
RISK 6 
RISK -FM _...._ 3 
KTTT 5 

Cozad 
KAMI . - 4 

Fremont 
KHUB ....____ 3 

Grand Island 
KMMJ (NAPE) 18 
KRGI (NAPS) 11 

Hastings 
RUAS ..........._ 2 

Holdrege 
KUVR 5 

Kearney 
KOFW - 18 
KRNY __.._..._ _ 24 

Kimball 
RIME _ 10 

Lexington 
KRVN (NAPE) 27 
KRVN-FM _ 22 

Lincoln 
KECK ........ 12 
KFOR (NAPS) 15K 

1/2 
FILMS ..._ _ 1 

McCook 
KERL 11 
KICX 5 

Nebraska City 
KNCY 7-1/2 

Norfolk 
WJAG (NAFFS) 23 

North Platte 

ODYP_ 
55-1/2 

Ogallala 
KOOA ____ 5 

Omaha 
KBON ....... 4 
KFAB (NAPE) 12-1/2 

WOW (NAFFS) 19 
WOW -FM _..._ 8 

Ord 
KNLV S 

Scottsbluff 
RETE (NAFFS) 9 
KNEB (NAPE) 14 
KNEB-FM ___ 3 
KOLT _.. 12 

Tarrytown 
REYR _...... 12 

Superior 
KRFS 7 

Valentine 
KVSH (NAPE) 21 

NEVADA 
Carson City 

KPTL 1-1/4 
Elko 

RELIC -.._.._ 1 

Las Vegas 
KULA (FM)...._ 1/4 
K V EG ._..........._ 1/4 

Reno 
KOH (NAVE) - 3 

Sparks 
RBUB 1 

Winnemucca 
KWNA -..._..._- 1 

1/2 
1 
1 

NEW JERSEY 

Hours 
per week 

Hornell 
WWHG __ 25 
WWHG-FM ..._ 25 

Ithaca 
WEIV (FM) .... 12 
WHCU 1 
WVBR (FM) .._ 4 

Hudson 
WHUC _.__._ 1-1/2 

Jamestown 
WJTN - 16 
WKSN ..._...._. 10 

Kingston 
WGHQ .._._ 1 

Liberty 

WVOS-FM _._ 2 
Little Falls 

WLFE _...... 12 
Lockport 

WUSJ ..._...._._.. 2 
Malone 

WICY ......... 2 
Massena 

WYBG _._.._._.. 1/2 
Middletown 

WALL _.._ 3 
Newburgh 

WFMN (FM) _ 1 

Niagara Falls 
WJJL ..._ _...._ 1-1/2 

North Syracuse 
WSOQ . _ 1 

Norwich 
2-1/2 

Ogdensburg 
WSLB _ 2 

Olean 
WHDL _ 1 
WBDL-FM _ 1 

Oneonta 

Hours 
per week 

Charlotte 

WBT-FM .__ 10 7-1/2 
WKTC .__._..__. 1/2 
WEB!, ._ 1 

WBOC-FM 
OC - 2-1/2 

WWOK 10 
Cherryville 

WCSL _ _..... 2 
Clinton 

WRRZ (NAPE) 14 
Dunn 

WCKB (NAPE) 1-1/2 
Durham 

WDNC (NAPE) 7-1/2 
Eden 

WLOE _ 10 
Elizabeth City 

WCNC ___ 12 
Elizabethtown 

WBLA (NAPS) 4 

Fair Bluff 
WWKO ___. All 

Farmville 
WFAG _____ 5 

Forest City 
WAGY ._. 3 
WAGY-FM _ 3 
WBBO-FM __._ 10 

Franklin 
WFSC ......... 10 

Fuquay Varina 
WAKE _._. _ 17-1/2 

Gastonia 
WGAS (NAFFS) 15 

Goldsboro 
WFMC _ 

Granite Falls 
1-5/4 

Greensboro 
WDOS 1 

WBIG 6 
WOG _. __._ a 

Oswego warn (NAPS) 1 

MSG() Greenville 
Riverhead WNCT (NAFFS) 18 

WPXY .._..._._. 6 
WHRF-FM ..._. 22 Hamlet 

Rochester 1-1/2 
WHAM (NAPE) 10 Henderson 
WHEC . 3 WHNC (NAPS) 2 WNYR -- 

1/2-- 

1 Hendersonville WNYR-FM 1 
WROC WHVL ...._......_ 1-1/2 

Sag Harbor 
WLNO ........_..._ 1 

Schenectady 
WGY (NAFB) 10 

Syracuse 

WHEN _.._._ 31/2 
WNDR - 6 
WOLF ._.._.. 3 
WPAW _ 1/2 
WSYR ...... ___ 17 

Ticonderoga 
WIPS ....__ 3 

Troy Lenoir 
IVTRY 2-1/2 WiRI _.._... 2 

Walton Lexington 
WDLA 5 WBUY (NAFFS) 8 

Wethersfield WLXN-FM 
WBIV-FM 2-1/2 (NAFFS) --8 

Utica Lumberton 
WBVM - 1 

WAGR ..._......._ 2 
WTSB (NAPE) 16 

WTLB .__._._ 
5-1/2 Marion 

Walton WERE _._._._ 7 

Watertown 
WDLA _ _.... 6 

1/2 Mount Airy 

Mavodan 
WMYN ------ 

WA07TTTT ..._. ...... _ 259 MNMAP 1 
WOTT-FM 

Wellsville IVPAQ __ 8 
WLSV ...._. 5-1/2 WSYD -------_._... 2 
Northeast Radio Murfreesboro 

WWDR (NAFB) 10 
Murphy 

WCVP ......_. 3 
New Bern 

WRNS 3 

Plymouth 
WPNC 9 

Raeford 
IVSHB (NAPS) 21-1/2 

Ratelah 

WPTF (NAPS) 13 
WRNC (NAPE) 1/2 

Reidsville 
WFRC (NAPS) 10 

Roanoke Rapids 
WCBT (NAPS) 7-1/2 

Rocky Mount 
WCEC (NAFFS) 15 

Rutherfordton 
NCAB 1 

St. Pauls 
WBYB _ 11 

SalisburyIVSTP 
12 

NORTH CAROLINA 
Ahoskie 

WRCS (NAFB) 4 

Asheboro 
WOWR (NAPE) 2 

Asheville 
WWNC _-._._ 10 

Belmont 
WCGC (NAPE) 6 

Benson 
IVPYR 1/^ - 

B lack Mountain 
NBMS __ 3 

B revard 
WPNF 1-1/2 

Burgaw 
WPGF ... _ 1-1/2 

Burlington -Graham 
WBBB _ 2 

Canton 
WPTL ...... 29 
WWII 5 

Chadbourn 
WVOE ..... 2 

Hickory 
Wwine 

(NAPE) 1 
1/2 

WXRC (FM) 
(NAFB) - 2 

High Point 
WMFR ._.____ 1 

Kinston 
WELS (NAPE) 3 
WISP (NAFFS) 1-1/2 

Laurinburg 
WEWO (NAFB) 2 
WLNC .._...._..._ 2 

4 
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Radio Stations Regularly Scheduling Farm Programs Continued 

Hours 
per week 

Sanford 
NWGP (NAFB) 2-1/2 

Scotland Neck 
WYAL (NAFB) 

Selma 
WBZB (NAPE) 2 

Shelby 
WADA -- 12 

Wier City 

Smithfield 
WMPM (NAFB) 3 

Spada 
WCOK 3 

Spring Lake 
WFBS .. 1-1/2 

Statesville 
BM WD 

(FM)- 81/2 
Tarboro 

WCPS (NAFB) 8 
Taylorsville 

WSTHT 
WTLK 

_ 
8 

Thomasville 
WTNC .__ 1-1/4 

Troy 
WJRM _ 1/2 

Tryon 
WTYN ......._.._... 4 

Valdese 
WSVM (NAFB) 7 

Wadesboro 
WADE _......_ 3-1/2 

Wallace 
WLSE (NAFB) 6 

Washington 
WITN (NAPE) 18 

W Ille 
WHCC __..___. 7-1/2 

Weldon 
WSMY (NAFB) 6 

Wendell-Zebulon 
WETC (NAFB) 6 

West Jefferson 
WKSK 2 

Whiteville 
WENC (NAPE) 20 

Wilmington 
WKLM ..._ 12 
WMFD ..._....._ 1 

Wilson 
WOTN (NAFB) 7 Gallipoli: 
WVOT (NAFB) 18 WJEH ..._...._..... 3 

Winston-Salem Greenville 
WAAA-FM ..._ 1/2 WDRK (FM) 

\VOPL 
(FM)__ 

2 
(NAFB) 12 

ILBXWSJS 

__. 10 Hamilton 
Carolina Radio \VMOH ...__ 2 

Network Hillsboro 
(NAFB) 2-1/2 WRRW __ 8 

Tobacco Radio WSRW-FM - 8 Network (NARK) S Ironton 
NORTH DAKOTA WIRO .... 2 

Bethany Jackson 
KNBQ-FM .__ 1 WLMJ _ 1 

Bismarck Kent 
KBMIt _.___.__ 12 WKNT .-.. 7 
KBOM ...._... 21 WKNT-FM -._ 7 
KFYR .._.« 5 Lima 

Carrington WIMA -- 2 
KDAK Logan 

Devils Lake 
- 

WLON 2 
KDLR _..... 6 WLON (FM).... 8 

Dickinson London 

Hours 
Der rook 

Ashland Tiffin 
WNCO 3-1/2 WTTF 4 

8 
Ashtabula 

WREO 
Bowling Green 

WMGS __..._._ 2 
Bryan 

WBNO 12 
WBNO-FM ..._. 12 

Bucyrus 
WBCO _ 11 
WBCO-FM .._ 11 

Cambridge 
WILE .._. 2 
WILE -FM - 2 

Canton 

WHBC 
1 

OIIO (NAFB) 15 
Celina 

WCSM _ 3 
WMER (FM)_. 3 

Cincinnati 
WKRC 1/2 
WLW (NAFB).. 4 

Circleville 
WNRE (FM) - 4 

Cleveland 

6 WKYC _____ 
2-1/2 

Columbus 
WBNS _ 1 
WBUK (FM) .. 3 

WMNI RFFD (NAFB) 17-1/2 
WTVN ._..... 4 

Fargo 
KFGO (NAFB) 21-1/2 
KQWB-FM 6 
WDAY (NAFB) 15 

Grafton 
KOPC -...._- 4 

Grand Forks 

KNOLO X (NAFB) 2211-1/2 

Hettinger 
KNDC ......... 4 

Jamestown 
KSJB ._..____- 14 

Langdon 
KNDK .._.._ f. 5 

Maryville 
KMAV _ 25 

Minot 
KCJB (NAFB) 5 
KHRT .._-...._. 1 
KLPM ...._...__ 15 

Oakes 
KEYD 

Rugby 
KOCA 10 

OHIO 
Akron 

xvIILO 
\VSLR .. _. 3-1/2 

C t 

WWOW ...._..._ 3 
Coshocton 

WTNS 2 

Dayton 
WHIG __.__ 1-1/2 

Dover -New 
Philadelphia 

WJER ......._.__.. 2 
WJER-FM ....._. 2 

WLNO (FM).... 5 
Mansfield 

WCLW ....____ 2-3/4 
WMAN ._._....... 2 

Marietta 

Hour. 
per weak 

Toledo 
1 WSPD 2-1/2 

Urbana 
WCOM-FM - 5 

Van Wert 
WERT ...__._. 5 
WERT -FM ....._. 5 

Wellston 
WKOV ___- 1-1/2 

Wilmington 
WMWM ____.. 21 

Wooster 
WWST __ 4-1/2 
WWST-FM 4-1/2 

Xenia 
WOIC 2 

Youngstown 
WBBW _.._.__. 1/2 
WPM] .__... 2-1/2 

Zanesville 
WHIZ _._... 1-3/4 

OKLAHOMA 

Altus 
KWHW .._._.._ 3 

Alva 
KALV _____ 8 

Bartlesville 
KWON ..._._.._ 2 

Bethany 
KNBQ-FM - 1 

Blackwell 
KLTR 12 

Chickasha 

KNDRO 
(FM)..._ 7-1/2 

KUSH 3 
Durant 

KSEO-FM 
Elk City 

East Liverpool KBEK 13 
VOHI _ 1/2 El Reno 

Elyria KELP . 8 
WEOL _...__. 1 Enid 

Findlay KCRC 4 
WFIN --- 2 Frederick 

Fremont KTAT . 2 
WFRO 5 Guymon 

KGYN 6 

Henryetta 
KHEN 

Hobart 
KTJB ....._.... 3 

Hugo 
KIHN _.__ 1 

McAlester 
KNED _____ 5 
KTMC ._ ...__ 1-1/2 

Miami 
KGLC ..._ -.. 15 

Muskogee 
KBLY ... 7 

New Kensington 
WKPA ___ 7 

Nowata 
KNFB (FM)._ 2-1/4 

Oklahoma City 
KFNB (FM) 

6 

KOCY FM (FM)- 11/2 
WOE A T(NAPE)_ 9 

Ponca City 
KLOR-FM ____ 12 

Pryor Creek 
KOLS _ 3 

Stillwater WMOA ____ 12 KEPI . 8 Marion 
WMRN - 5 TulsaKELI 

.__...- 6 Middleport-Pomeroy KFMJ - 1 
WMPO __ 2 KVOO 7 

Midd'etown Vinita 
WPFB ..- 1-3/4 KVIN ._.._.._._ 3 

Mount Vernon Wagoner 
WMVO _._ 2 %WL) 12 
WMVO-FM - 2 Woodward 

Norwalk KSIW 4 
WLKR 1 Indian Nations 

Painesville Network 1/2 
WPVL - 1/4 

Port Clinton OREGON WRWR-FM _._ 2 
Salem Albany 

WSOM _... 3 KRKT ...__ 2 
WSOM-FM ...._ 3 KWIL _. .... ......_ 2 

Sidney Ashland 
WMVR ..-_...._. 9 KWIN _ 8 

Steubenville Bend 
\VSTV .._.. 2-1/4 KUND _ 3 
WBTV-FM .... 1 KORL ...__ _. 5 

Hours 
per week 

Brookings 
KURV 

Coquille 
KWRO 

Dallas 
KROW _.-..._ 4 

Eugene 
KASH ..._........... 2 
KEED ..._.._...._ 1-1/2 

KERL ..._..__._ 
8 

2/8 
Hillsboro 

5 

Hood River 
KIRR 2 

John Doy 
KJDY _- 2 

Klamath Falls 
KAGO ...... 3 

LaGrande 
KLBM ._.-_- 1 

Lakeview 
KQIK _ 2 

Lebanon 
KOAL -_....__ 3 

Medford 
KMED 

North Bend 
KBBR 8 

Ontario 
KSRV ..... 6 

Pendleton 
KTIX ..... 2 

Portland 
KEX ........_ 6 
KGW .... 3 
KLIQ _ 2 
KO1N .._ 3 

Prineville 
KRCO _..__._ 4 

Redmond 
KPRB _____ 2 

Salem 

15 
1/2 

KOAY ...._-__ 2-1/2 
KSLM 6 

Seaside 
KERB ..._.._...._ 1 

The Dalles 
KALI ..... 2-1/2 

PENNSYLVANIA 
Allentown 

WAEB ..... 2-1/2 

WEAN ....__- 8 
Altoona 

WFBG 2 

Annville-Cleona 
WART ...._ 1 

Apollo 
WAVL 5 

Barnesboro _.- 
Bedford 

s 

WBPD 
1 Bellefonte 

WBLF ..._._._ 6 
Bloomsburg 

NCNB _____ 2 
WHLM __ 15 

Boyertown 
WBYO (FM).... 4 

Bradford 
\VESB ..._......._ 1/2 

Butler 
WISE 6 

Canonsburg 
WARO ....__ 1-1/2 

Chambersburg 

WCBG 
____ 

7 HA 
Charleroi 

WESA 1-1/2 
WESA-FM 1-1/4 

Clarion 
WWCH 4 

Clearfield 
WCPA 1/2 
WCPA-FM 1/2 

Coatesville 
WCOJ 

Connellsville 
WCVI 

Easton 
NEST 1/2 

Elizabethtown 
WHEY 
R 

2 
MSH-FM 1-11-1/2 

Emporium 
WLEM ... 

Ephrata 
WGSA 7 
WGSA-FM _._ 7 

Hours 
per week 

Erie 
1/4 WRIE ...._.. 

W WGO .-.._ 
4 Franklin 

WFRA 
Greenville 

WORN 
WGRP-FM 

Greensburg 
WBJB _. 6 
WOKU (FM) .... 1-1/2 

Grove City 
WEDA (FM) - 

Harrisburg 
WHP 

Hazelton 
WAZL __ 
WAZL-FM -- 

Indiana 
WDAD 1 

Johnstown 
WARD _ 
WCRO _.__.___ 4 

Kane 
WKZA _. _.._... 1-1/2 

Kittanning 
WACB _. 

5/6 Lancaster 
WDAC (FM) ._ 
WOAL 
WLAN _ 2 
WLAN-FM - 1 

Lansdale 
WNPV - 

Lansford 
WLSH 

Latrobe 
WTRA 

Lebanon 
WLBR 

Lehighton 
WYNS _........_._ 

Lewisburg 
WUDO ....... 

Lewistown 
WKVA _. 

Lock Haven 
NBPZ ......._ 

Loretto 
WWSF 

McKeesport 
WEDO 

Meadville 
WMGW ...... _ 1 

Mexico 
NJUN 3 

Milton 
WMLP 5 
WMLP-FM _.._ 2 

Nanticoke 
WNAK 

New Castle 
WKST ....._.- 1 

New Kensington 
WKPA _.. 2-1/2 

North East 
WHYP ___ 2 

Philadelphia 
WCA 
WFIL (NARK) 8WIBG 

Pittsburgh 
¡DRA ._.__._. 6 
WJAS ____ 6 
WPIT _... 1/2 

Portage 
WWML _-_ 2 

Pottsville 
WPPA _ 7 

Punxsutawney 
WPME 1-1/2 

Reading 
WEEU . 5 
WRFY-FM _._. 1-1/4 

Roaring Spring 
WKMC 2 

Sayre 
WATS ..._..- 8 

Scranton 
WARM ..... 6 
WEJL - 3 
WRCR - 1 
WWDL-FM - 1 

2 Sharon 
WPIC _ 2-1/2 

2 Shiopensburg 
WEEP 14 

Somerset 
\VVSC ...._.__ 4 

Stroudsburg 
WVPo ._ 1/2 
WVPO-FM ..._ 1/2 

2 Sunbury 
WKOK _. _ 2 

Titusville 
WTIV 3-1/2 

1 
s 

8 

6 
8 

6 

3 

2 
2 

7 

25 
2 

1 

2 

2 

3 

2 

2 

3 

1-1/2 

2-1/2 

Windber 
WWBR 

York 
WNOW _ 1-1/2 
WNOW-FM -.1-1/2 

1/2 Wfiáé (NARP) 2-1/2 

1/4 

PUERTO RICO 

Arecibo Orangeburg WMIA .._......._ S WDIX ........._._ 2 
Bayamon WDIX-FM 2 

WBYN (FM)_. 1-1/2 
W\VTND -.._-.. 10-1/2 Mayaguez 

WORA _ 2 Rock Hill 
Pones WTYC 1-1/2 

\vLEo _ 7 St, George 
\VPRP ....__ _. 1-1/2 WQIZ _..__ 2 

Spartanburg 
WASC ._. .... _...._ 1 

W PA (NAFB) 5 
Sumter 

WFIIG-FM _ 1-1/2 
8 

Waynesboro 
WAYZ .... 2-1/2 
WAYZ-FM __ 2-1/2 

Wilkes-Barre 
WARM 
WILK 

61/2 

Williamsport 
WLYCR 

s W Moncks Corner 
WEER _._.. 2 

1/4 Mullins 
SWAY 19 

Rio Piedras 
WRAI _ ..__ 1-1/2 

San Sebastian 
'FBA ..._.._....... 6 

RHODE ISLAND 

Myrtle Beach 
WMYB __.._._. 1/2 WMCP _ 15 

Newberry Cookesville 
WKMG _... 1 -_- 

North Augusta 
WOUS _ 8 
WOUS-FM -_ 6 

Hoar Hours Hours 
per week per week per week 

Tyrone Hartsville Brownsville 
WTRN _ 6 WESC 5 WEHT 3 

Warren Johnston WBRT-FM 2 

WNAE ..... 1/2 WJES 2 Camden 
WRRN (FM) _ 1/2 Kingstree WFWL 17 

Washington WDKD _.._..._ 24 Centerville 
WJPA .._ 2 Lake City WHLP .. .... _...._ 3 

wJOT ..._.-_ 30 Chattanooga 
Laurens WDEF .__._ 6 

WLBG 
Manning 

WYMB .-._..._ 6 

Marion 
WATP ____ 2 

2 Clarksville 
WDXN 12 
WJZM ....__......_ 2-1/2 

Cleveland 

WCCLE .._ 1-1/2 
WCLE-FM 3/4 

Clinton 
WISH 8 

Columbia 

Travelers Rest 
WBBB ....__..._... 

Walhalla 

Walterboro 

Winnesboro 
WCKM 

Aiken Woodruff 
WAKN 1-1/2 WSJW 

Allendale 
WDOG _ 25 

York 

Anderson 
WAIM _ 2-1/2 
WANE -FM._ 12 

Barnwell 
WBAW 3 
WBAW-FM - 4 

B atesburg 
WBLR-FM - 2 

B eaufort 
WBIBU 

...._.__ 
18 

Bennettsville 
WBEC 11 

Bishopville 
WAGS .-._ 2-2/3 

Camden 
WACA ___ 11 

Cayce 
WCAY __._._ 11 

Charleston 

WOKE _ 1 1 

Clinton 
WPCC _ _... 1-1/4 

Columbia 
WIS _._. _........_ 2 
WNOK _......_ 3 
W QXL _ _____. 1 

Darlington 
WDAB-FM ..._ 

Dillon 
NDSC ._ 25 

Easley 
WKLP __ 1-1/4 
HELP -FM ._._ 1-1/4 

Florence 

Providence 
WICE ..... 1/2 

West Warwick 
WWRI .....__.._ 2 

Wickford 
WKFD 1/4 

SOUTH CAROLINA 

7 

Fountain Inn 
WFIS _.._ 3 

Gaffney 
WEAC ._.._..__. 15 

Georgetown 
WINH . 

Greenville 
WESC 

9 

8 
1/2 

Greenwood 
WGSW _._....._.. 

Greer 
WEAB 

Hampton 
WBHC 

8 

SOUTH DAKOTA 
Aberdeen 

KABR 12 
KSDN _ 8 

Belle Fourche 
KBFS .__ 2 

Brookings 
KBRK __...._. 4 

Hot Springs 
KORN --8 

Lemmon 
KBJM 3-1/4 

Madison 
KJAM-FM ..._ 

Mitchell 
KORN 8-1/2 

Mobridge 
KOLY ...___..._ 7-1/2 

Covington 
WKBL __ 3 

Cowan 
WZYX ___._ _ 1-1/2 

Dayton 
WDNT _- 1-1/2 

Dickson 
WDKN 8 

Dyersburg 
WDSG _._.. 2-1/2 

Fayetteville 
WEEK _..._.. 6 

Gallatin 
WHIN _.____. S 

Gr ills 
WGRV _.__ 90 
WING _._.__ i 

Hartsville 
WJK.M 8/4 

Henderson 
WHICHumboldt1 

WIBJ 
Jackson 

WDXI _.. 1-1/4 
WJAX 11 
\VTJB S 

Jefferson City 
WJFC 

Johnson City 
WJCW ...__._.._ 27 

Jonesboro 
WJBO _. -. 2 

Kingsport 
1/2 

Knoxville 
WATE 

_.._.._. 35-1/2 

WIVK (NAFB) 
WIVK-FM 

(NAFB) _.._ 69 

WROL 2 

Lafayette 
WEEN 2-1/2 

La Follette 
WLAF 1-1/4 

Lawrenceburg 
WDXE ._____ 3 

Lenoir City 
WLIL - 5 

9 

Pierre WLH.-FM ..._... 3 
KOFX ___ 8 Lexington 

Rapid City WDXL 10 
KEKOTA 

(NAPE) 17 
Livingston 

KRSD ...._...__ 10 WLIV 10 

Redfield 
wLIV-FM 10 

KFCB ..... 11 
Sioux Falls 

3 KEL)O (NAFB) 20-1/2 
KIS 
K800 (NAPE) 22 

Sturgis 

Watertown 
KSRD ...._ _ 1 

Winner 
KWYR -- 5 

Yankton 

\WYNAAX (NAFB) 24 

TENNESSEE 

Ardmore 
WELT 5-1/2 

Athens 

Bolivar 
WBOL _..._ 12 

1/2 Bristol 
WCYB ....._...__ 13-1/2 

2-1/2 WOPI _ 1-3/4 

Madison 
WENO .... 1 

Martin 
WCMT ....-___ 1-1/2 

Maryville 
WOAP ...._......._ 3 

McKenzie 
WHDM _._.._ 2-8/4 

McMinnville 
WBMC __._ 6 

Memphis 
WLOK ...._ 1 
WMC (NAPE)_ 10 

WMQM 
2-1/3 

1/2 
WREC 1 

Morristown 
WMTN * 3 

Mountain City 
WMCT ._ 4 

Murfreesboro 
WONS ..._____ 8 

Nashville 
WLAC ......._.._._ 3 

1/2 
WEM (NAFB)_ 14 

18 Spot Radio Stations November 1, 1968 



Hours Hours Hours 
per week per week per week 

Newport Colorado City LevuIland Texarkana 
WLIK 4 KVMC 3/4 KLVT 10 KATO ...-__ 1/4 

Oak Ridge Comanche 
__ 

Liberty Texas City 
WATO ..__......_ 2 KCOM _..._..._.._ 2 KPXE 6 KTLW . 8 

Oneida Conroe Littlefield Tulin 
WBNT ..... 3 KNRO (FM)._ 3 KZZN 8 KTUE ...__..-_ 6 
WBNT-FM _.._ 2 Corpus Christi Littlefield Tyler 

Pulaski KEYS ..-....._._ 8 KZZN 7 KDOK -._._ 1-1/2 
WKSR .....- 3 KIOU ......._....... 3 Livingston KTBB _ 3/4 

Ripley KEYS ... 8 KETX _.. _ 3 Uvalde 
WTRB 1 Corsicana Lockhart KVOU ....._..._. 9 

Rockwood KAND -._....._.._ 1-1/2 BARB ..Y- I Vernon 
WRKH 2 Crockett Longview KVWC 

Rogersville KIVY - 5 KFRO 6 Victoria 
WRGS 2 Cuero KLUE .- 6 KTXN-FM _...... 1/2 

S h KCFH ...... -- 2 LubbockM KVIC 3 

WORM ._..24 Dalhart KBF (FM) 3 Waco 
EXIT -FM - 12 KCBD (NAFB) 2 

Selmer KDAV ...._...._ b 
WDFM ...-.'-..._ 30 ETTOKLBK (NAFB) 111 

Sevierville 
Lufkin WSE V -FM S 

Smithville KTRE 7-1/2 
WJLE 4 Del Rio Marshall 

Sparta EDLK ....--- 3 KMHT -.._......_..- 3 

WSMT 10 
1/2 

Springfield 
WDBL 10 
WDBL-FM _ 10 

Sweetwater 
WDEH ._.. 2 

Union City 
WENK _.. 5 

Winchester 
WCDT - S Edinburg 

Woodbury KURV (NAFB) 10 
WBFJ _ 6 El Campo 

KULP ........_...._ 6 

TEXAS El Paso 
KPAK (FM) 1 

Falfurrias 
KPSO 1 

Farwell 
KZOL 3/4 

FloydadaKF 
,_ 7 Orange 

KOOT ....___._.. 6 

Palestine 
KNET _...._ 1-1/2 

Pampa 
KPDN 10 

Pasadena 
KLVL 1/4 

Pearsall 
KVWG 7 

Pecos 
KIUN 4 

Perryton 
KEYE .....__._ 6 

Plainview 
KVOP .._....._ 9 

PI ton 
KBOP ....._._._._ 8 

Port Arthur 
KPAC .. 1 

Post 
KPOS 3 

Rails 
7 

KCLR _ ._. 6 

Greenville Raymondville 
KOVL 3-1/2 KSOX _ 3 

Hamilton Robstown 
KCLW __ 2 

KROB ..... ___ 1-1/2 
Rusk 

Harlingen KTLU 2 
KELT-FM _ 6 San Angelo KOBT .....____ 8 KGKL (NAFB) 4-1/2 

Henderson KTEO ... 1/4 
KGRI 1-1/2 San Antonio 

B rownsville KWRD ...._ _ 1 KEEZ-FM 4 
KBOR (NAFB) 6 Hereford WOAI (NAFB) 6 

Brownwood KPAN 10 Seguin KPAN-FM - 10 KBWD ..._... ... _ 4 KWED _. 1 
KEAN .__.. _ 7 Hillsboro Seymour EHER -._._,_ 6 KSEY .__.._ 3 

HoustonKE 
1 

Shamrock 
NKß 

8 
KBYP ._ _...__ 5 KIKKIKK-FM _ S Sherman 

KPRC (NAFB) 7-1/2 KDSX ...._._..__ 1 
KTRH (NAFB) 12 

Jacksonville Sherman 
KEBE-FM __ 9 KDSX ...-...__ 1 

Jasper Sinton 
KTXJ ._.._ 1 KTOD 5 

Kenedy-Karnes City Snyder 
KAML 5 KSNY ...._.. .... ... 2 

Kerrville Sonora 
KERV ..._.- 1 KCKG ...- 4 

Killeen Spearman 
KLEN 2 KBMF (FM).... 21 

Clear Lake City LaGrange Stamford 
KMSC-FM ...._ 1/2 KVLO 6 KDWT __-.. 2 

Cleburne Lamesa Sulphur Springs 
KCLE ....._......_ 1 KPET (NAPS) 3 KOST 14 

Coleman Lampasas Taylor 
TESTA ...._...._ 4 KCYL 8 KTAE 6 

College Station Laredo Temple 
WTAW __ 1 KONG ......._.._... 2 KTEM 2 
WTAW-FM ...._ 1 KVOZ ...._._._... 6 KYLE -FM 1 

Abilene 
KCD 
KRBC ._._____ 5 

1/4 

KWBC _ 2 

Alice 
KOPY ....-..._ 14 

Amarillo 
KONC (NAFB) 14-1/2 

Athens 
KRUD _. 8 

Atlanta 
KALT - 2 

Austin 
KNOW _ 1/2 Friona 
KTBC b KNNN 1 

Ballinger Gainesville 
KRUN ...._._...._ 2-1/2 KGAF ....... 3-1/2 

Bay City Galveston 
KIOX ..._ - 1/2 KGBC.__ 1 

B aytown KGBC-FM ..._ 1 

KWBA _ 2 Georgetown 
Beaumont KOTN 2 

KAYC 2-1/2 
KLVI 1 
KTRM 2-1/2 

Beeville 
KIBL ..... 2 

Big Lake 
KBLT 2 

Bonham 
KFYN ....... 4 

Bowie 
KBAN ....... 10 

Breckenridge 
KSTB 2 

B renham 
KWHI 8 

Brownfield 
KKUB __ ___ 6 

Bryan 
KORA -_ 1 
KORA-FM _ 1 
WTAW _ 1 

Burnet 
KTSL 

Cameron 
KMIL .. 1 

Carrizo Springs 
KREN 1-1/2 

Carthage 
KOAS 1 

Childress 
KCTX 2 

Clarksville 
KCAR 4 

Ft. Stockton 
KFST 2 

Ft. Worth 
WBAP (NAFB) 4-1/2 

Freeport 
KBRZ 

Gladwater 
KEES 

Gonzales 
KCTI 11 

Graham 
KSWA ..._.....__. 3 

Grand Prairie 

Dallas -Fort Worth 
KIKK -_.__ 2-1/2 
KRLD (NAHE) 8 
KSKY 
WFAA (NATE) b 

McAllen 
Denver City KRIO 6 

KKAL 5 Maxie 
Diaoll KBUS 3 

KSPL 2-1/3 Memphis 
Dimmitt KB H .._._._.Y 2 

KDEN __ 4 Midland 
Eagle Pass KCRO (NAFB) 5 

Monahans 
KVKM ...____ 1/2 

Muleshoe 
KMUL _.._.18 

Nacogdoches 

KEEE 8 A 1-1/2 
Navasota 

KWBC __ 3 
Odessa 

KOZA ..._..__.._ 1-1/2 

6 

1/2 

1/4 

Hours 
per week 

8 

KWTX (NAPE) 
b-1/2 

Weslaco 
KROV (NAPE) 9 

Wichita Falls 
KLUB (FM) - 1/2 

3-1/2 
KWFT (NAPS) 22-1/2 
Voice of South- 

west Male. 
Radio Net- 
work (NAPE) 3-3/4 

UTAH 

Hours 
per week 

Hours 
per week 

Crewe Auburn 
WSVS (NAPE) S EASY 1/2 
WSVS-FM - 8 Bellingham 

Culpeper KERI (FM) ._ 8 
WCVA ......__...... 15 KGMI . 2 

Danville KPUG ----- 3 

WBTM ..._._...__ 12 Blaine 
WPVA ._......._._ 12 KARI 8 
WYPR ._ 8 Centralia -Chehalis 

Emporia KELA -- 3 
WEVA 8 KITI 1 

Farmville Colfax 
WFLO .-_ 4 KCLX ...._..__ 12 

Franklin Colville 
WYSR 6 %CVL ._.__.._ 1-1/4 

Fredericksburg Edmonds 
WFVA .__.__._ 1-1/2 EBIQ (FM) _. 1/2 

Front Royal KODN ____ 1/2 
WFTR __ 7 Ellensburg 

Galax KXLE ...._._.._... 6 
WBOB ... 2 Everett 

Gate City KWYZ ._..._.._ 1/2 
WOAT 2 Grand Coulee 

Gloucester 
WDDY .._.. 2 

Gretna 
WMNA ..._....__ 12 

Grundy 
WNRO 1-1/2 
WNRG-FM - 8/4 

Hours 
per week 

Clarksburg 
WBOY ...._.._ 
WHAR 
WPDX ......._._ 

Fairmont 

Fisher 
WELD 

Grafton 
WVVW 

Huntington 
WSAZ (NAFB) 
WWHY 

Keyser 
WKLP _ 

Kingwood 
WFSP ..... 

Mauston 
1 WRJC ...._ _.- 14 

1/2 Medford 
W IOM ............_. 12 

2 
Menomonee Falls 

WZMF (FM) .._ 1-/2 
Menomonie 

3 WMNE ..__.__. 10 
Merrill 

1-1/2 WXMT 1-1/2 
Milwaukee 

2-1/4 WMIL - 1 

1 
WMIL-FM 

(NAPS) 16 
12 Monroe 

WEKZ ....__._ 20 
Neenah -Menasha 1-1/4 

Martinsburg 
WEPM _........._ 8 

Morgantown 
WADI -- 8 

New Martinsville 
WETZ T 

Oak Hill 
WOAY 

Parkersburg 
WCEF __ 1 
WCEF-FM _._ 1 
WPAR ..-_ _ 3 
WTAP ._._ 2 

Blooding Harrisonburg Y Princeton 
KUTA ..._._.- 1 WHBG 8 KI.YY ( 1 WLOH .. ..._ 1 

Cedar City WSVA (NAFB) 20 Ravenswood 
KSUB e Hillsville wmov 5 

Logan WHHV 1-1/2 Richwood 
KBLW _ b Lawrenceville WVAR ..._....__ 4 
KVNU _.._.. 14 WLES ....-....... 6 

Moab Leesburg 
KUBA 1/2 WAGE 2 

Ogden Lynchburg 
KLO ..._....._.....__ 1 WLOM 6 
KSVN ...._..._- 1 WLLL 2 
KVOG 1 WLVA 1 

Provo Manassas 
KFMC ......... 4 WPRW _....._._ 1 

Richfield Marion 
%SVC _ 8 WMEV 2 

Salt Lake City Mt. Jackson 
KALL ..._...-._ 1/2 WHIG 8 KIM ..._.._.__ 2-1/4 
KSL (NAPS)_. 2-1/2 Norfolk 
K8OP _..._ 1 WCMB ..- 1 
K801, -FM ..._.. 3 WCMB-FM ..._ 1 

Spanish Fork WTAR __-_ 1 

KONI .._ 4 Norton y WISCONSIN KONI-FM .. 4 WNVA .-.._._._ 1 
Tooele Orange Raymond Appleton KDYL ...._ ... _... 1/4 WJMA b 
Vernal Petersburg Seattle 1 

WAPL 
O 

KVEL ...._._.- 1 W99V _._.__.._ 8 KAYO -- 1 Ashland 
WPVA ..._......._ 2 KETO-FM ........ 1 WATW _ 9 

VERMONT Pulaski KIRO _ 1 Beaver Dam 
Barre WPUV ___. 1-1/2 

KSND 
KOMO 

1 1/2 WBEV - 11-1/2 
Richmond Beloit 

ing 
Bennington 

1-1/2 
WRVAL (NAPE) 4 Shelton WGEZ _ 2 -- Roanoke KMAS ---._..._... 2 Chippewa Falls 

B rattleboro WDBJ 3 Spokane WAXX _ 17 
WKVT ...._._.._ 1/2 WLRJ-FM 1/2 KDNC 12 Eagle River 

Burlington WRIS 2 KONG -FM 1 WERL ........-- 2 
WJOY ...__._. 1 WSLB (NAFB) 6 KGA - 4 Eau Clair. KEG (NAPS) 8-1/2 Middlebury Rocky Mount KREM 4 AKE --_-- 22 WFAD 6 WKWS _ 3 KSPO .. ---- 7 

Montpelier WYTI -.__ 15 Sumner WEAQ (NAPS) 15 
P WEAU (FM).... 15 

WOKl 3 South Boston KDFL _..__._._ 1-1/2 Fond du Lac 
Newport WELT .-.... ___ 12 SYnnysida KFIZ _.._ ..... ._.. 8-1/2 

WIKE 3 Staunton KREW -....__ 6 WFON (FM) .... 1 
Rutland WRFC -- 7 Tacoma 

WHWB 3 
WTON - 3 

KMO 1-1/4 Fort Atkinson 
St. Albans Suffolk g WFAW 12 

WWSR 9 WLPM - 7 
TO enish 

Green Bay 
wXYW (FM) 3 pP WBAY (NAFB) 12-1/2 

St. Johnsbury Tasle KENE 4 WBAY-FM ...... 3 
WTWN _ b WEER 6 Vancouver_ 

WDUZNFL 
_ 

3 Waterbury Tazewell KGAR -. -- 3 
WDEV ..... __ 12 WTZE 2 Walla Walla Hayward 

Vinton KHIT .._- 1/2 WHSM ____ 5 
VIRGINIA KUJ 5 

(VKBA - 3 Wenatchee J ills 
Warrenton KPQ 2 WCLO _..._-__._ 16 

WEER .._. 2 KUEN 1 Kaukauna WEER -FM __ 2 
WKCW - 1-1/2 Yakima WKAU ..._......_ 3 

Warsaw KIMA _ _ 8 La Crosse 
WNNT ...... _ 8 KIT _ 2-1/2 WKBB (NAFB) 11 KNDX (FM)_. 1 WNNT-FM ___ 8 WKTY (NAPE) 9 

Waynesboro KUTI .__ 6 Ladysmith 
WANV ......_... 6 WLDY ...-.__.__ 38 

Williamsburg WEST VIRGINIA Lake Geneva WBCI __ 1 

Winchester Beckley WMIR ...._.._ _ T 

WEFO (FM) ._ 12 WtVNR -- Madison 
WHPL _ 18 WEAU-FM _._ 12 WIBA (NAFB) 22 
WING ..._.._....... 2 Berkeley Springs w%ow (NAPS) 17 

Wytheville WCST 4-1/2 WMAD _._..._, 2 
WYVE 6 Bluefield Manitowoc 

WRIS _...._..__ 2 WCUB _ 
WASHINGTON WKOY ..... 1/2 WONT ___... 

Charleston 
Clifton Forge Aberdeen WCHS 1 

WCFV 7 KBKW 1/2 Charles Town 
Covington Anacortes WXVA 8 Marshfield 

WHEY ._ 1-1/4 KAGT _.__.___ 2-1/3 WZFM (FM)._ 8 WDLB 24 

Heus 
per week 

1-1/2 

1-1/4 

Ashland 
WIVE 1 
WIVE -FM ._ 1 

B assett 
WODY _.._ 2/8 

Bedford 
WBLT ............_ 8 

Bristol 
WCYB 2 

Brookneal 
WODI ..._ 4 

Charlottesville 
WINA _ 3 

Chase City 
WMEK 9 

Chatham 
WKBY (NAPE) 6 

Chester 
WIKI _ 5 

Hoquiam 
%OHO .. 1/2 
EGHO-FM - 1/2 

Longview 
KBAM 5 
KEDO ..._.._ O 

Lyndon 
)..._ 

Moses Lake 
KSEM ..._...__.... 3 

KWIG .___. 3 
Mount Vernon 
KAPS 2 
KBRC _._ _.._ 9 

OlympiaHIT - 1 

Omak 
KOMW 2 

Othello 
KRSC 2 

Pasco 
KEPR ._... 2-1/2 

Port Angeles 
KAPY 1/2 

Prosser 

Pula 
_.. 8 

KPUL _.._._ 5 
KPUL-FM _ 5 

Quine 
KPOR ... 4-1/2 

Marinette 
WMAM _....._..._ 

Ronceverte 
WRON ..... 4 

Sp 
WVRC - 6 

Sutton 
WSOB ...._...._.. 1-1/2 

Weirton 
WEIB 1 

Welch 
WELC ...__.... 1/4 

Weston 
WHAW 1 

Wheeling 
WKWWK 

_ 
11/2 

WWVA 2-1/2 

Neillsville 
WCCN _.._ 24 

New London 
WLIH (FM)___ 9 

New Richmond 

Oshkosh 
WOSH ..... 1-1/2 

Park Falls 
WNBI 

1 Platteville 
wswW .-.____. 13 
WSWW-FM _.. 18 

Plymouth 
WPLY __......- 8 

Prairie Du Chien 
WPRE _ 2 

Reedsburg 
WRDB ..._.._ 18 

Rice Lake 
WJMC 18 

Richland Center 
WRCO _...._..._ 15 

Ripon 
WCWC _- 10 

Shawano 
WTCH ...._..___ 12 

Sheboygan 
WHBL ._ 3 
WKTS ..._ _ 1 

Sparta 
wcow _ 31 

Stevens Point 
WEPT _ 15 

Sturgeon Bay 

Tomah 
WTMB ____ 24 
WTMB-FM..._... 24 

Viroqua 
wIsv T-1/2 

Watertown 
WTTN 12 
WTTN-FM _ __. 12 

Waukesha 
WADE -- 1/4 

Waupaca 
WDUX 

Weapon 
WLKE _ 1 

Wausau 

WAU (NAFB) 91/2 
West Bend 

WBKV __ 14 
WBKV-FM __.. 6 

WYOMING 

Buffalo 
KBBS 3 

Casper 

KVOC 3-1/2 
Cheyenne 

KCHY 
KFBC _.-.-10 1/4 

Gillette 
KIML 

Kemmerer 
KMER 2 

Laramie 
KOWB 4 

Rawlins 
KRAL 1 

Riverton 
EVOW 5 

Sheridan 
KWYO - 7 

Thermopolis 
9 KRTR 

18 %THE -. .. - 10-1/4 

8 
Wheatland 

KYCN 3-1/8 
Worland 

KWOR 9 
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Radio Stations Regularly Scheduling Foreign Language Programs 
Hours 

per week 

ALABAMA 

Foley 
WHEP-Czech, 

Spanish 
Huntsville 

WBHP--Gennah 1 

2-1/2 

ALASKA 

Glennallen 
KCAM- 

Athabascan 1/4 
Nome 

K I('Y-Eskimo 5 

ARIZONA 

Casa Grands 
KPIN-Spanish 1-1/2 

Flagstaff 
KAFF-Spanish S 

Holbrook 
KDJI-Navajo 12 

Miami 
KIKO-Spanish. 

Apache 
Nogales 

KFBRr-Spanlah 17-1/2 
XEHF-Spanish AR 

Phoenix 

K1FN--SSppaW.é 
Safford 

KATO-Spanish 5 

Sierra Vista 
KHFH-Germa. 1 

Tucson 
KEVT-Spanish All 
KOLD-Spanish 1/2 
KNEW-Spanish 90 

Winslow 
KINO-Navajo 6 

Yuma 
KYUM-Spanish 10 

8 

All 
All 

CALIFORNIA 

Arrogo Grande 
KOAG-Spanish 7 

Bakersfield 
KGEE-Spanlah 15-1/2 
KWAC- 

Spanish 150 

Barstow 
KIOT-Spanlah 5 

Blythe 
KYOR.-Spanish 2 

Brawley 
KROP-Spanish 10 

Calexico 
XECB-Spanish All 
XECL--Spanish A11 
XED--Spanish All 
XEHG--Spanish All 
XESU-Spanish All 

Carlsbad 
KARL (FM)- 

Dutch 
Carmel 

MULL-Spanish 8 

Ceres 
KLOC-Spanish 2 

Chico 
KPAY-Spanish 1 

Coachella 
KC/IV-Spanish 16 

Corona 
KILEL-Spanish 15 

Delano 
KCHJ-8panlsh, 

Filipino 8 

Dinuba 
KRDU-Spanish. 

Armenian 14 

Fremont 
KFMR (FM)- 

German 2 

Fresno 
%OST- 

Spanish 101-1/2 
KXEX-Spanish All 

Gilroy 
KAZA-Spanish All 

Hanford 
KNOS-Spanish, 

Portuguese 12 

Hollister 
KMPG-Spanish 15 

Hours 
per week 

Indio 
KREO-Spanish 

Inglewood 
KTYM- 

Spanish. 
Portuguese. 
Croation, 
Hungarian, 
Serbian, 
German. 
Russian, 
Italian. 
Armenian. 
Jewish, Irish, 
Japanese 18 

King City 
KRKC-Spanish 8 

Lemoore 
KLAN-Portugese, 

Spanish 10-1/2 
KOAD- 

Portugese 1 

Lodi 
KCVR-Snenish. 

Portuguese, 
German 49-1/2 

KCVR-FM- 
German 1/2 

Lompoc 
KLOM-Italian, 

Spanish 3-1/2 

Long Beach 
KNOB-Dutch, 

German 5 

Los Angeles 
KBBI(FM)- 

Yugoslavian, 
German, 
Korean 8 

KCBH-FM- 
Italian, Greek 2 

KBHM-Spanish 24 

Los Banos 
KLBS-Portuguese. 

Spanish 20-1/2 
KLBS-FM- 

Portuguese, 
Spanish 20-1/2 

Madera 
SHOT-Spanish 9 

Marysville 
KRFD (FM)- 

Spanish 2 

Merced 
KWIP-Spanish 6-1/2 
KYOS-Spanirh. 

Italian. 
Portuguese 8 

Modesto 
SPIV-Portuguese. 

Spanish 4 

Monterey 
KWAV (FM)- 

German. 
Portuguese 3 

Napa 
KVON-Spanish 2 

Oxnard 
KOXR- 

Spanish 125 

Pasadena 

KSp nish 162-1/2 

Petaluma 
KTOB-German, 

Spanish 2 

Pomona 
KKAR-Spanish 9 

Porterville 
KTIP-Spanish 17 

Redlands 
KCAL- 

Spanish 128 

Redondo Beach 
KKOP-FM- 

Greek, 
Swedish 2-1/2 

Riverside 
KBBL-Spanish 1/2 

Sacramento 
MAY-Spanish 6 
KJML (FM)- 

Japanese, 
Portuguese 10 

KXBQ-French 1 

Salinas 
KCTY-Spanish All 
KRSA-FM- 

Spanish 24 

San Bernandino 
KFMW (FM)- 

Dutch 1 

Hours 
per week 

San Diego 
T XEAZ-Spanish 125 

XEBBC-Spanish All 
XEGM-Spanish 91 
XEMO-German, 

Japanese, 
Spanish 

XEXX- 
Spanish 

San Fernando 
KEPT (FM)- 

Spaniah 118 

San Francisco 
KBRG (FM)- 

Spanish, 
Portuguese, 
Italian, Greek. 
Japanese, 
Chinese. 
German, 
Ukrainian, 
Russian, 
Maltese, 
Danish, Finnish, 
Swedish. 
Norwegian. 
Irish. Polish, 
Dutch, Hawaiian, 
Jewish, Arabic, 
Servian, 
Armenian, 
Persian. 
Icelandic 168 

KFAX-Japanese, 
Italian. 
Croation, 
Greek 

San 
8 

Gabriel 
KALI-Spanish 

San Jose 
KBAY-FM- 

German 1 

San Mateo 
KOFY-Spanish All 
KVEZ-FM- 

Spanish, 
Portuguese. 
Italian 140 

San Rafael 
KTIM-FM- 

Italian 5 

Santa Barbara 
KACL-Spanish 15 
MTh-Spanish 9 
KIST-Italian 1 
KMUS-German 1 
KTMS-Spanish 3-1/2 

Santa Maria 
KSEE-Spanish 5 

KSpA- 4 
KZON-Spanish 4 

Santa Rosa 
KURE-Spanish 8 

Sierra Madre 
KMAX-German, 

Hungarian. 
Greek 5 

Stockton 
KSTN-Spanish 9 
KSTN-FM- 

Spanish. 
Portuguese 32 

Tracy 
KSRT (FM)- 

Spanish 6 

Tulare 
KCOK- 

Portuguese 5 
HOEN-Portuguese. 

Spanish 9 

Turlock 
KCEY-Portu- 

guess, Spanish, 
Swedish 17 

Visalia 
KONG-Spanish 11 

Watsonville 
KOMY-Spanish, 

Yugoslavian, 
Japanese 33-1/4 

Woodland 
KEBT (FM)- 

Portuguese 2 

Yuba City 
KUBA-Spanish 15 
KZIN-Spanish £ 

5 

19 

All 

COLORADO 

Alamosa 
KG!W-Spanish 6 

Burlington 
KNAB-Spanish 3 

Colorado Springs 
KRDO-Spanish 1 

Cortez 
KVFC-Navajo, 

Ute 2 

Delta 
KDTA-Navajo 5 

Hours 
per week 

Denver 
KFML-German, 

French 1 
KFML-FM- 

German, 
German 3 

KFSC-Spanish 98 
KTGM-FM- 

German 8 

Durango 
KDGO-Spanish 5 
KIUP-Ute. 

Spanish 4 

Fort Collins 
KFMpeeF (FM)- 
KZIX-SpanishS° 1 

Fort Morgan 
KFTM-Spanish 2 

Grand Junction 
KREX-Spanish 1/4 
KWSI,-Spanish S 

Greeley 
KFKA-German 
KYOU-Spanish 

Longmont 
KLMO-FM- 

French .... 

Pueblo 
KAPI-Spanish 79 
KCSJ- 

Slovenian 2 
KDZA-Spanish 1/2 

Rocky Ford 
KAVI-Spanish 9 

Trinidad 
KCRT-Spanish 9 

Walsenburg 
KFLJ-Spanish, 

Italian 

CONNECTICUT 

Brookfield 
WINE-Portuguese. 

Polish S 
WINE-FM- 

Portuguese, 
Polish 3 

Danbury 
WLAD-Polsh, 

Lebanese, 
Spanish 3 

WLAD-FM- 
Polish. 
Lebanese, 
Spanish 3 

Greenwich 

h 
WGCH-Italian.Polis 

3 

Meriden -Wallingford 
WMMW- 

Spanish, 
Portuguese, 
Greek, 
Italian 3-8/4 

Middletown 
WCNX-Polish 1 

Milford 
WFIF-Italian, 

Polish, 
Hungarian, 
Spanish 9 

New Britain 
W RYM-Italian, 

Polish, Greek 12 

New London 
WNLC-Italian 1 

Norwalk 
WNLK. WDRN-FM 

Hungarian, 
Italian. German. 
Spanish 8 

Putnam 
W1NY-French,Polish 

Stamford 
WATC-Italian, 

Polish 2-1/2 
WSTC-FM- 

Italian. Polish 2-1/2 
Torrington 

WTOR-Polish, 
Italian, German 4 

Waterbury 
WBRY-Italian, 

Spanish. 
Lithuanian, 
Portuguese 5 

West Hartford 
WERT-French, 

Polish 3 
Willimantic 

WILT-Polish. 
French, Spanish 4 

Hours 
Igor [reek 

Windsor 
WEHW-Spanish, 

Ìortu taliantese, 44 
WSOR-Portuguese, 

French. Italian. 
Spanish 6-1/2 

DIST. OF COLUMBIA 
Washington 

WFAN-FM- 
Spanish All 

FLORIDA 

Boca Raton 
WSBR-Spanish 1 

Clearwater 
WTAN-Greek 1-1/2 

Fort Lauderdale 
WFTL-FM- 

German 
1 Homestead 
9 WIII-Spanish 7 

Lake Worth 
1/2 

WLIZ-Finnish, 
Spanish 9 

Miami 
WFAB-Spanish All 
WOAH-Spanish 3 
WQBA-Spanish All 

Orlando 
WLOF-Spanish 1 

Tampa 
WALT-Spanish 1/2 
WSOL-Spanish 25-1/2 

Wauchula 
WPRV--Spanish 3 

10-1/2 West Palm Beach 
WPBF-Spanlah 5 

GEORGIA 

Atlanta 
WY ZE-Greek, 

Spanish 

HAWAII 

1 

1-1/2 

Eleele 
KiJAI-Filipino, 

Japanese 10 

Hilo 

FiliD no 
paneae,22 

KIPA-Japanese, 
Filipino. 
Filipino 34 

KPUA- 
Japanese 9 

Honolulu 
KAIM-Filipino, 

Chinese. 
Japanese 16 

KOU-Japanese 3 
KHVB- 

Filipino 6 
KNDI-Japanese. 

Korean, Chinese, 
German, 
Filipino 28 

KTRG- 
Japanese 28 

KZOO- 
Japanese 131 

Kealakekua-Kana 
KONA-Japanese. 

Filipino 9-1/2 
Lihue 

KTOH-Filipino 6-1/2 

Makawao 
KNUI- 

Japanese, 
Filipino 22 

Wailuku 
KMVI- -Japanese, 

Filipino 14 

IDAHO 
Blackfoot 

KBLI-Spanish 3 
Boise 

KATN-Spanish 1 
KBBK (FMI- 

Spanish 1 
KBOI-Basque 

Burley 
KBAR-Spanish 2-1/2 

Caldwell 
KCID-Spanish 12 

Mountain Home 
KFLI-Spanish 1 

Payette 
KYET-Spanish 1 

Pocatello 
KSNN-Spanish 1 

Weiser 
KWEI-Spanish 8 

Hours 
per week 

ILLINOIS 

Aurora 
WKKD-Spanish 1 
WMRO-Spanish 2 

Chicago 
WCRW-Spanish, 

German. 
Greek 85 

WEDC-Spanish, 
Russian, Greek, 
Slovenian. 
Italian, Polish, 
Ukrainian 56 

Columbia 
WCBN-FM- 

German 8-1/2 
Granite City 

WGNU-Slavic, 
German. Polish 4 

German. 
Slavic. Slavic. Italian. 
Polish. Greek 5 

Highland Park 
WEEF-Italian 3/4 

La Grange 
WTAQ-Spanish. 

Czech, Polish, 
Croatian. 
Italian, 
Spanish, Arab 35 

Oak Park 
WOPA-Polish, 

Spanish, 
Italian 72 

Rochelle 
WRHL--Spanish 1/2 

Rockford 
WRRR-Swedish 1 

Skokie 
WRSV-FM- 

German 2 

INDIANA 
Decatur 

WADM-Spanish 2-1/4 
WADM-FM- 

Spanish 2-1/4 

Elkhart 
WTRC-FM- 

German 1/2 

Fort Wayne 
WGL-Spanish 1-1/2 

Gary 
WLTH- 

Romanian. 
Spanish, 
Serbian, Polish 4 

Greenfield 
WSMJ (FM)- 

German 1/2 

Hammond 
WJOB-Pollak, 

Spanish. Greek 5 
WYCA FM)- 

Polish 1 

Indianapolis 
WFMS(FM)- 

German 1 

La Porte 
WLOI-FM- 

Pollsh 1 

Marion 
WMRI-Spanish 2 

Michigan City 
WIMS-Polish 2 

Plymouth 
WTCA-Spanish 1/2 

South Bend 
WNDU- 

Hungarian 1 
W SBT-Hungarian. 

Polish 2 

IOWA 
Cedar Falls 

KCFI-German 1 

Council Bluffs 
1/2 %RCB-Pollak, 

Czech 

Des Moines 
KWDM (FM)- 

German. Italian. 
Scandinavian. 
Spanish. 
Mexican 11 

Muscatine 
KWPC-Spanish 1 
KWPC-FM- 

Spanish 1 

Sheldon 
KlWA-Dutch 1 

5 

Methods and Sources: 

Employing a rotation system SRDS station 
questionnaires are being mailed with 
greater frequency to insure data reported 
is current and accurate. 

A station whose entire schedule is devoted 
to a Foreign Language is identified by the 
word, All, under hours per week. 

Definition as to what constitutes Foreign 
Language Programming is left to the dis- 
cretion of the stations. 

Each station is advised that failure to re- 
turn a completed form will mean deletion 
of the station from this tabulation as in- 
formation from previous reports is not 
carried forward. 

Hours Hours 
per week per week 

KANSAS MASSACHUSETTS 

Chanute 
KCBB-Spanish 1 

Garden City 
KUPK-Spanish 3 

Kansas City 
KCKN-Spanish 2 
KJRG-German 1/2 

Newton 
KJRO-German 1/2 

Ulysses 
KULY-Spanish 2 

Wellington 
KLEY-Spanish 1 

LOUISIANA 
Eunice 

KEUN-French 5 

Golden Meadow 
KLEB-French 12 

Houma 
KCIL-FM- 

French 2 
KJIN-French 8 

LaFayette 
KVOL-French 1/2 

Marksville 
KAPB-French 1 

New Orleans 
WNNR-Snaniw 9 
WRNO (FM)- 

Spanish, 
Italian 1-1/4 

Opelousas 
KSLO-French 12 

Thibodaux 
KTIB-French S 

Ville Platte 
KVPI-French 10 

MAINE 

Augusta 
WFAU-French 2 

Biddeford 
WIDE-French 2 

Brunswick 
WCME-French 3 

Ellsworth 
WDEA-French 1/4 

Lewiston 
WCOU-French 3 
WLAM-French 3 

Madawaska 
WSJR-French 2 

Waterville 
WTVL-French 1 

MARYLAND 
Baltimore 

WBMD-German, 
Polish, Italian, 
Greek, Jewish 6 

Bethesda 
W1IFS-Greek, 

Italian, 
Spanish 17 

Cumberland 
WC'UM-Italian, 

Hebrew. Ger- 
man 1 

Leonardtown 
W%IK-French 

Boston 
WILD-Albanian. 

Arabic. Greek, 
Italian 31-1/2 

Chicopee 
WALE-Polish. 

Spanish. 
Greek 10 

Fall River 
WALE-Portu- 

guese, French 5 
WSAR-Portuguese. 

French. Polish 5 

Fitchburg 
WEIM-Finnish 1 

Framingham 
WHOX-Italian I 

Gardner 
WOAN-French 1 

Greenfield 
R'HAI--Polish 1 

Holyoke 
WREE-French 

Polish, Greek, 
German 10 

Leominster 
WLMS-French 1-1/2 

Lynn 
WLYN-Greek. 

Italian, Lith- 
uanian, Portu- 
guese, Spanish 7 

Milford 
WMRC-Italian, 

Polish 2 

New Bedford 
WBSM- 

Portuguese 3 
WBSM (FM)- 

Portuguese 15 

Northampton 
WHMP-Polish 2 

Pittsfield 
WBEC-Italian 2 
WBRK-Polish 1-1/2 

Southbridge 
WESO-Spanish, 

Polish. French, 
Greek 6 

Springfield 
W MAS-Italian, 

Spanish 4-1/2 
WTXL-Italan 1-1/4 

Taunton 
WPEP-Portu- 

gueseWR 

(FM)- 1 
Portuguese - 1 

Ware 
WARE-Polish. 

French, Portu- 
guese 14 

Westfield 
WDEW-German, 

Italian 
Worcester 

WNEB-Polish 1 

WOBC-Italian 1/2 

2 

MICHIGAN 

Adrian 
WLEN (FM)- 

Spanish 
Ann Arbor 1 

WOIA (FM)- 
German 2 

Bay City 
1/4 WBMC-Soanish 1-1/2 

20 Spot Radio Stations November 1, 1968 



Hours 
per week 

Benton Harbor 
WIIFB-FM- 

German 2 
Caro 

\VKYO--Spanish 1 
Detroit 

WBFG-Hungsrian, 
Estonian 2 

WGPR (FM)-Polhh, 
Greek. Spanish. 
Italian. 
German 28-1/2 

MLR-Polish, 
Italian, German, 
Greek, Armenian. 
Romanian. 
Hungarian, 
Lithuanian 30-1/2 

WQRS (FM)- 
Lithuanian. 
Polish. Scottish. 

-1/2 
East Lansing 

WVTC-Spanish 1 
1V V IC-FM- 

Spanish 1 
Flint 

WTRX-Polish 1 
Grand Rapids 

WORD-Polish 2-1/2 
WZZM (FM)- 

Polish, German 6 
Greenville 

WPLB-Spanish 1 

Hancock 
WMPL-Finish. 

Itallan 5 WMPL-FM- Fin- 
nish, Italian 5 

Holland 
WHTC-Spanish 1-1/4 
WA 

ani hM 1-1/4 
Houghton 

WHDF-Finnish 2-1/2 
Ionia 

WION-Spanish 1 
Ishpeming 

WCKD-Finnish 3 WJPD-Finnish 1 
Jackson 

WIBM-Polish 2 
Owosso 

WOAP-Cecho- 
alovakian 1/2 

Saginaw 
WKNX-Polish 1/4 
WSAM-Bavarian 2 
WSGW-Spanish 2 

Saline 
WOIB-German _ 

Sault Ste. Marie 
W1300-Finnlah 1/4 

South Haven 
WJOR-Spanish 2 

MINNESOTA 

Albany 
KASM-German 1-1/4 

Bemidji 
KBUN-Chippewa 1/4 

Cloquet 
WKLK-Pollsh 

Swedish, 
Finnish 2-1/2 

Golden Valley 
KUXL- German, 

Polish, 
Jewish 

Minneapolis 
WLOL-FM- 

German 

MISSISSIPPI 

Biloxi 
WLOX-Italian 1 

MISSOURI 

St. Louis 
KSHB-German 1-1/2 
KSHE (FM)- 

German 1-1/2 
KSTL--German. 

Hungarian. 
Jewish 2 

Waynesville 
KFBD (FM)- 

German 1/2 

MONTANA 

Havre 
140.1M-Chippewa- 

Cree 1/2 

Wolf Point 
KVCK-Sioux 1/2 

NEBRASKA 

Chadron 
KCSR-Biouz 1/2 

Holdrege 
KIT VI; -Swedish 

per week 
Hours 

Scottsbluff 
KEYR-Spanish 2-1/2 

Tarrytown 
KEYR-Spanish 2 

NEVADA 

Henderson 
KTOO-Spanish 1 

Las Vegas 
KItGN (FM )- 

SUanish 2 

NEW HAMPSHIRE 

Berlin 
WBRL-French 1 
WMOU-French 3 

Laconia 
WEMJ-French 1-1/2 

Nashua 
WOTW-Greek, 

Polish, French 12 
WSMN-French 3 

NEW JERSEY 

Atlantic City 
WLDB-Itallan 1 

B ridgeton 
WSNJ-Estonian 1/2 
WSNJ-FM- 

Estonian 1/2 
Camden 

WCAM-Spanish, 
Greek, Italian, 
Polish 28 

WTMR-FM-Greek, 
Polish 3 

Newark 
WHBI-FM-Itallan, 

Spanish 70-1/2 
New Brunswick 

WCTC-Hungar- 
Ian, Italian 2-1/2 

Trenton 
1VTTM-Spanish, 

Italian, Polish 6-1/2 
Vineland 

WDVL-Spanish 10 
W WBZ-Spanish, 

Pollsh 4 

NEW MEXICO 

Alamogordo 
KALG-Apache 6 

Albuquerque 
%ABQ-Spanish All 
KARA-Spanish All 

Aztec 
KHAP-Spanish 2 

Bolen 
KARS-Spanish 10 

Carlsbad 
KCCC-Spanleh 14 
KAVE-Spanish 1-1/2 

Deming 
KOTS-Spanish 12 

Farmington 
KENN-Navajo 7-1/2 

Gallup 
KGAK-Navajo 25 

3-1/2 KYVA-Navajo 15 
Hobbs 

KWEW-Spanish 2-1/2 
2 Las Cruces 

KOBE-Spanish 18 
Las Vegas 

KFUN-Spanish 18 
Silver City 

KSI. --Spanish 7 
Socorro 

KSRC-Spanish 14 
Taos 

KKIT-Spanish, 
Taos 21 

Truth or 
Conseq 

KCHS-Spanish All 
Tucumeari 

KTNM-Spanish 7 

NEW YORK 
Albany 

WARY-German 
Italian, Greek, 
Armenian, 
Polish . 8 

WEEE-Italian._ 2 

Amsterdam 

WCSSItali 
Pollah. 

10 
WKOL-Pollah, 

Italian, 
Spanish 6 

B eacon 
1/3 WBNR-Italian 1/2 

Hours 
per wadi 

Binghamton 
WKOP-Italian 1 

Bristol Center 
WMIV (FM)- 
German _...._ 1-1/2 

Buffalo 
WWOL-Pollah, 

German. 
Italian 11-1/2 

Cherry Valley 
WJIV (FM)- 

German 1-1/2 

De Ruyter 
WOIV (FM- 

German 1-1/2 
Dunkirk 

WDOE-Polish 8 
Elmira Heights 

WEHR-Italien 1 
Fulton 

WOSC-Italian, 
Polish 

WOSC-F3í- 
Italian. Polish 

Gloversville 
WENT-Italian 

Hornell 
WWMG-Itallan 1-1/2 
W WHO-Itallan 
W WHO-FM- 

Italian 
Hudson 

WHUC-Polish 2 

Islip 
WLIX-Spanish 3 

Ithaca 
WEIV (FM)- 

German 1-1/2 
Jamestown 

WJTN-Swedish, 
Italian. 
Spanish _.r 4 

Kingston 
WBAZ-German 1 

Lancaster 
WMMJ-Polish, 

Hungarian,. 
German 23 

Little Falls 
WISH-Italian 3 

Middletown 
WALL-Polish _ 2 

Newburgh 
WGNY-8paniah, 

Italian 2 

New York City 
WADO- 

Spaniah 155 
WBNX- 

Spantsh All 
WHOM- 

ItaSpaniah, lian, 
German 129 

WLIB-Greek 
Polish _.._ . 7-1/2 

WNCN-French, 
Rumian 

WPOW-Polish. 
German. 
Greek. 

Cúánia 15 

Niagara Falls 
WHLD-Italian. 

Polish. 
Ukrainian 19 

WJJI,-Spanish, 
Polish. 
Itallan 3-1/2 

Heurs 
per weak 

Utica 
WBVM-Itallan, 

Polish 
WIBX-Pollah, 

Italian. 
Ukranian 

WR UN -Italian. 
Polish 

Northeast Radio 
Network- 
German 

Hours 
per week 

PENNSYLVANIA 

6 Canonsburg 
WAIIO-Slovenian, 

Italian, 
8 Polish ._...._... 11 

Charleroi 
WESA-Croatian. 

Polish. Italian 2-1/4 
WESA-FM- 

Croatian, Polish - 
Slovak, Italian 4 

Duryea 
W PTS-Italian, 

Polish _ _.., 18 

Erie 
WWGO-Polish I-1/2 

Greensburg 
WOKJ-Italian, 

Polish 10 

1/4 Kane 
WKZA-Swedish 1-1/2 

2 
L ter 

WLAN-Spanish, 
Greek 

Latrobe 
\VTItA-Polish 11 

McKeesport 
WEDO-Hungarian, 

Se rime n, 
Ukranian 1-1/2 

Media 
WXUR-Ukrainian, 

Greek, Polish_ 3 
WXUR-FM- 

Ukrainian, 
Greek, Polish_ 3 

Nanticoke 
WNAK-Pollah 1/2 

New Castle 

W Polish 
Itallan. 

1-1/2 
New Kensington 

WKPA-Italian 1 

Philadelphia 
WDAS-FM-Italian. 

Yiddish. Ger- 
man, Greek - 24 

WRCP-Italian 1/2 
WTEL-Spanish. 

Polish, German, 
Italian. Greek. 
Ukrainian. 
Lithuanian. 
Slovak 
Hungarian 66 WIFI(FM)- 
Polishh, 

Italian 
10 

Pittsburgh 
WEEP-FM- 

Iiallan ....-_ 1 
WPIT-Lithuanian, 

Ukrainian, German, 
Italian, Greek 8-1/2 

WPIT-PM-Lith- 
uanian. Ukrainian, 
German, Italian. 
Greek 8-1/2 

Pittston 
WPTS-Italian, 

Polish 28 
Pottsville 

WPPA-Pollah 2 
Scranton 

WICK-Polish 1 
Sharon 

WPIC-FM- 
Hungarian 1/2 

Williamsport 
WLYC-Italian 1 

Windber 
WWBR-Hungarian, 

Polish, Italian 2 

7 

1-1/2 
Watkin's Glen 

WGMF-Itallan 1 

NORTH CAROLINA 
Fcmetteville 

WFAI-Spanish 1 

NORTH DAKOTA 
Devils Lake 

'MLR-Sioux 
2 Minot 

KLPM- 
2 Scandinavian 

2 

North Syracuse 
W SOQ-Itallan. 

Polish, German, 
Gaelic. Jewish, 
Greek 7 

Norwich 
WCHN-Italian 

Poughkeepsie 
WEOK-German 1/2 

Riverhead 
WHRF-Polish 3 

Rochester 
WCMF (FM)- 

Spanish 1-1/2 
WHEC-Italian, 

Lithuanian, 
Ukranlao 1-1/2 

WSAY-Jewish, 
Italian. 
Spanish 6-1/2 

Rome 
WKAL-Italian, 

Polish 3 
WENT-Polish. 

Italian 3-1/2 
Schenectady 

WSNY-Polish, 
Italian 4 

Syracuse 
WHEN-Ukranian 8/4 
WNDR-Itallan, 

Jewish, Polish 8 
WOLF-Polish 2 

OHIO 
Akron 

2 WHLO-Serbian 1 

2 Ashtabula 
WREO-Itallan 1 

Cincinnati 
WZIP-German 1 
WZIP-FM- 

German _....._ 1 

Cleveland 
WDOK-FM- 

Serbian, Polish. 
Ukrainian. Hun- 
garian, Slovenian. 
Slovak, Italian 6-1/2 

WERE-Croatian, 
Polish, Italian, 
Czech. Slovak 4-1/2 

WREN (FM)- 
Armenian 
Czech, Slovak, 
Croatian, Estonian, 
French, German, 
Greek, Hungarian. 
Italian. Gaelic, 
Yiddish, Latvian. 
Lithuanian. 
Polish. Romanian, 
Serbian, Slovenian. 

USpanish krainian 70 
WEAK (FM)- 

Croatian. German, 
Serbian; Greek 
Italian, Hungarian. 
Polish, Spanish. 
Ukrainian, 
Czech 74 

C It 
WWOW-Finnish 1/2 

Elyria 
WEOI.--Spanish 2 

Findlay 
WFIN-Spanish 1-1/2 

Fremont 
WFRO-Spanish 2 

Hamilton 
WHOH (FM)- 

German 14 

Massillon 
WTIG-Serbian. 

Croatian 1 

Niles 
WNIO-Itallan 2 

Steubenville 
WSTV-Italian, 

Greek _^ 3 
WSTV-FM- 

1/2 Italian, Greek 2 

Toledo 
WTOD-Pollah 4 

Uhrichsville 
WBTC-Itallan 1 

Youngstown 
WHEW-Italian 1 

OKLAHOMA 

Pryor Creek 
KOLS-Cherokee 1 

OREGON 

Eugene 
KBMC-FM- 

Spanish _ 1 

Hillsboro 
KUIK-Spanish 2 

Portland 
KPDQ-FM- 

German ._ _ 

Salem 
KBZY-Spanish 

PUERTO RICO 
Spanish la primary 

language spoken. 

RHODE ISLAND 

Newport 
WADK- 

Portuguese - 2-1/2 
Providence 

WLKW-FM- 
Italian 3 

WHIM- 
Portuguese, 
Syrian, 
Armenian, 
Italian, Polish 

Warwick 
WART-Italian, 

French 
West Warwick 

WWRI-French 
Wickford 

WKFD-Portu- 
guese 

W ket 
1/4 WNRI-French, 

Portuguese 
W WON-French, 

2 Polish .... 

3 

2 

4 

Hours 
per week 

C'TH DAKOTA 
Aberdeen 

KSDN-German 1/2 
Rapid City 

KRSD-Slouz.-_ 1/2 

Yankton 
KYNT-Sioux .. 1/4 
WNAX-Swedish 1 

TEXAS 

Abilene 
KFMN (FM)- 

Spanish ..._.._ 6 
Alice 

KOPY-Spanish 36 
Alpine 

KVLF-Spanish 6 
Austin 

KOKE-FM- 
Spanish 7-1/2 

KVET-Spanish 12 

B allinger 
KRUN-Spanish 2 

Beeville 
KIBL-Spaníah 28 

Brownfield 
KKUB-Spanish 11-1/2 

B rownsville 
XEAM-Spanish All 
XEO-Spanish All 

Brownwood 
KEAN-Spanish 1-1/2 

Burnet 
KTSL-Spanish, 

German 4 
Cameron 

IC/ILL-Czech T 

Carrizo Springs 
KBEN-Spanish 52 

Coleman 
KSTA-Spaníah 2 

Colorado City 
KVMC-Spanish 9 

Corpus Christi 
KCCT-Spanish All 
KCTA-Spanish 15 
KUNO-Spanish All 

Crane 
KBSN-Spanish 1/4 

Cuero 
KCFH-Spanish 8 

Dallas -Ft. Worth 
KSKY-Csech 1/2 
KVIL-Spanish 2 
KVIL-FM- 

Spanish 12 
Del Rio 

KDLK-Spanish 24 
KWMC-Spanish 1/4 
XERF-Spanish 35 

Denver City 
H AL-Spanish 12 

Dimmitt 
KDHN-Spanish 15 

Eagle Pass 
KEPS-Spanish 24 
XEMJ-Spanish AB 
XEMU-Spanish All 

El Campo 
KULP-Spanish, 

El Paso 
XEJ-Spanish AB 
XELO-Spanish 100 
XEP-Spanish All 
XEWG-Spanish All 

Floydada 
KFLD-Spanish 45 

Ft. Stockton 
KFST-Spanish 8 

Fort Worth -Dallas 
KBUY-FM- 

Spanish 188 

Friona 
KNNN-Spanish 21 

Galveston 
KGBC-Spanish 3 
KGBC-FM- 

Spanish .__.._ 1 

Georgetown 
KGTN-Spanish 10 

Gonzales 
KCTI-Spanish 6 

Harlingen 
KURT-Spanish All 

Hereford 
KPAN-Spanish 21 
KPAN-FM- 

8 Spanish 10 

Hillsboro 
KHBR--Czech, 

Spanish 5 
Kenedy-Karnes City 

KAML-Polish 1/4 
Killeen 

KLEN-Spanish 3 
Kingsville 

KINE-Spanish 20 
5 LaGrange 

KVLO--German, 
5-1/2 Czech _ 4 

Hours 
per week 

Lamesa 
KPET-Spanish 6 

Lampasas 
KCYL-Spanish 1 

Laredo 
KVOZ-Spanish 18 
XEAS- 

Spanish 128 
XEBK-Spaníah AB 
XEGNK- 

Spanish _....._. 84 
XEK-Spanish 102 
XENU-Spanish 91 
XEWL-Spanish AH 
XHNOE- 

Spanish - 126 
Lockhart 

KERB-Spanish 8 
Levelland 

KLVT-Spanish 15 
McAllen 

KIRT-Spanish AB 
XEOR-Spanish AB 
XEBT-Spanish All 

Midland 
KIM-Spanish 6-1/4 

Muleshoe 
KMUL-Spanish 22 

New Braunfels 
KGNB-Spanish. 

German 9 
Odessa 

KOYL-FM- 
Spanish ..... 3 

Orange 
KOGT-French 3 

Pasadena 
KLVL-Spanish 98 

Pearsall 
KV WG --- 

Spanish 40 
Pecos 

KIUN--Spanish 12 
Pleasanton 

KBOP-Spanish, 
Polish _. 34-1/2 

Port Neches 
KPNG-French 5 

Post 
KPOS-Spanish 6 

Rails 
KCLR-Spanish 1/2 

Raymondville 
KBOX-Spanish 27 

San Angelo 
KPEP-Apanish 7 
KSJT (FM)- 

Spanish _. _-.125 
San Antonio 

KCOR-Spanish All 
KEDA-Spanish 76 
KUKA-Spanish 90 

Seguin 
KWED-Spanish 24 

Slaton 
KCAS-Spanish 21 

Snyder 
KSNY-Spanish 6 

Stamford 
KDWT-Spanish 3 

Sonora 
KGKG-Spanish 18 

Sweetwater 
KXOX-Spanish 5 

Taylor 
KTAE-Spanish 6 

Texas City 
KTLW-Spaníah 1/2 

Tulin 
KTUE-Spanish 12 

Uvalde 
KVOU-Spaníah 30 

Victoria 
KVIC-Spanish 8 

Waco 
KBGO-Spanish 7 

Weslaco 
KRGV-Spanish 21 

UTAH 
Blending 

KUTA-Navajo_ 18 
Ogden 

KSVN-Spanish 3 
KVOG-BpWah 2 

Salt Lake City 
KWHO-German. 

Spanish 2 

VERMONT 
Rutland 

WHWB-Polish, 
Italian 3 

VIRGINIA 
Alexandria 

WPIK-(}reek, 
Italian 2 

Chester 
WIKI-Spanish 

Falls Church 
WFAX-Greek 1 

1/2 

Hours 
per week 

Roanoke 
W l.lt.l-FJI- 

French 1/4 

WASHINGTON 

Bellingham 
KERI (FM)- 

German 1 

Blaine 
KARI-Italian. 

German 11 
Longview 

KEDO-Nor- 
weglan 2 

Lyndon 
KLYN (FM)- 

Dutch - 1-I/2 
Moses Lake 

KSEM--Spanish 1 

Mount Vernon 
KAPS-Spanish 1 
KBRC- 

Scandinavian 1 
Othello 

!MSC-Spanish T 

Prosser 
KARY-Spanish 6 

Puyallup 
KAYE-German 1 

Quincy 
KPOR-Spanish 1 

Raymond 
KAPA-Scandi- 

Pavian. Polish 1 
Seattle 

KBLE Tapanese, 
Spanish, 
German 2-1/2 

KBLE-FM- 
German, 
Norwegian 2 

BIRO-Itallan 1 
Sunnyside 

KREW-Spanish 6 
Toppenish 

KENE- Spanish 5 
Yakima 

KUTI-Spaníah 6 

WEST VIRGINIA 
Moundsville 

WEIT-Greek. 
Polish 2 

Weirton 
WEIR-Italian 4 

WISCONSIN 
Eagle River 

WERL-German, 
Creation 3-1/1 

Hayward 
WHEN-Polish 1/4 

Jackson 
WYLO-Italian, 

Spanish, Polish 4 
Madison 

WEVB-FM- 
Norwegian, German, 
Polish 1-3/4 

Marinette 
WMAM-Polish 1/2 

Marshfield 
WDLB-German 1/2 

Milwaukee 
WMIL-German, 

Serbian, Slovenian, 
Spanish, Polish, 
Swiss . 18 

WMIL-FM-Ger- 
man, Serbian, 
Polish, Slovenian, 
Swiss, 
Spanish _._ 18 

Monroe 
WEKZ-Swiss. German3 

Sheboygan 
WHBL-German 1 
WKTS-German 1 

Waukesha 
WAUK-Polish 1 

Wausau 
WRIG--German 1/2 

Wauwatosa 
WTOS (FM)-Ger- 

man, Italian. 
Polish 35 

Viroqua 
WISV-Norwegian 1/2 

WYOMING 
Buffalo 

KBBB-Basana 1 
Cheyenne 

KFBC-Spanish 1-1/2 
RRAE-Spanish 1-1/s 

Rawlins 
HRAL-Spanish 1 

GUAM 
Agana 

KUAM-Filipino 3-1/2 
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Hours 
per reek 

ALABAMA 
Abbeville 

WARI ._.._»_._ 2-1/4 
Anniston 

WANA 
Athens 

WJMW 2 
Atmore 

WATM 8 
Auburn 

WAUD ..... 22 

Bay Minette 
WBCA _.- _ 1 

Birmingham 
NN 

WJLDD ..-- All 
WJLN (FM) 168 

Carrollton 
WRAO - 24 

Clanton 
WKLF --- 

Demopolis 
VP/CAL ...._ 

Dothan 
WOOF . __ 2 

Evergreen 
WBLO __.._»_ 5 

Florence 

WVNA 
WL..._ 18 

Foley 
WHEP ..._ _... 10 

Fort Payne 
WZOB 1 

Gadsden 
WAAX _...._ 6 
WJBY _.._.._ 1 

Huntsville 
WEUP AU 

Jasper 
WWWB 1/2 

Lineville 
WAHL ..._.._.._... 1/2 

Mobile 
WOOK ._ All 
WMOO _.._ . AU 

Montgomery 
WAPX AU 
WUMA AU 

Selma 
WAMA 10 
WHBB ._._ _ _ le 
WTQX ...___.. 13 

Talladega 
WETY - 20 

Tuscaloosa 
WTUO All 

Tuscumbia 
WVNA _..__. _ 1/4 

Tuskeegee 
WABT 15 

Vernon 
WVSA ...______. 10 

ARIZONA 
Phoenix 

4 

ARKANSAS 

Conway 
KCON .._.._..._... 20 

De Witt 
RDEW 

Dumas 
KDDA _...__ 13 

Helena 
KFFA ..._-__. 8 

Hope 

Hot Springs 
KZNG 8 

Little Rock 
KAAY __._.._... 14 

KA All 
AU 

Marianna 
KZOT ....__._ 6 

Marked Tree 
KPCA 1 

Monticello 
KHBM-FM ...... 9 

22 

Radio Stations Regularly Scheduling Negro Programs 
Heers 

per Irai 
Pine Bluff 

KCAT _____ AU 

Texarkana 
ROSY -FM ___ 1 

Warren 
KWRF 8 

CALIFORNIA 

Bakersfield 
KBBY (FM) .... All 
ROME ....__ 1 
KIVAC 5 

Inglewood 
KTYM 2 
KTYM-FM _.._ All 

Los Angeles 
KA BC 
RBBÍ (FM) 11/2 
KOFJ . All 

Oakland 
KDLA ._.....Y All 

4 Pittsburg 
KKIS .. 

9 Pomona 
9 

KKAR ___ 1-1/2 
Riverside 

KALE 6 
KBBL 2 

Sacramento 
KJAY .... 6 
KJML (FM) _. 1-1/2 
KXRQ-FM _. 28 

Son Diego 
XEOM ...»_._... 48 
XERR All 
XEXX ..._ 2 

San Francisco 
KBOL »_._.._.._-. All 

San Luis Obispo 
KATY ..._ 1/2 

Santa Rosa 

Stockton 
KSTN 2 
KSTN-FM 4 

Tulare 
ROEN ._.__ 1 

COLORADO 

Colorado Springs 
KSSB ..... 1 

Denver 
KDKO 

Littleton 
KDKO 

CONNZCTICUT 

Middletown 
wCNX » 1 

New Haven 
WYBC (FM).... 18 

Norwalk 
WHIN -FM ._ 2 

Stamford 
WSTC 1 

Waterbury 
WBRY .... 1 

Windsor 
WEHW 37 

DELAWARE 
Dover 

W l)UV 2 

1/2 

All 

All 

DIST. OF COLUMBIA 

Washington 
WOL 
WOOK _._..._ 

FLORIDA 

Belle Glade 
WBWN ..._...... _ 5 

Blountstown 
WKMK 14 

Dade City 
WDCF __... 15 

De Funiak Springs 
WDSP 18 

Deland 

Fernandina Beach 
WFBF 3 

Ft. Lauderdale 
WFTL 8 

Fort Myers 

All 
All 

H ours 
per week 

Ft. Pierce 
WOVV(FM) All 

Homestead 
WIII 5 

Jacksonville 

W11HC 150 

Lake City 
WDSR 6 
WORO _....._ 1/2 

Lakeland 
WLAK 18 

Madison 
WMAF 2 

Marianna 
IVTOT .... 1 

Miami 
WAME 158 
WBUS (FM) .... 37-1/4 
WMBM ...._ All 

Palatka 
WWPF ___ 3-3/4 

P la 
WBOP All 

Perry 
WPRY ._....___ 22 

Pompano Beach 
WRBD 

Port St. Joe 
WJOE »_.._ 3 

Quincy 
WCNII 20 
WCNH-FM 20 

Sanford 
WT1111 7 

Sarasota 

Stuart 
WSTU 

Tampa 
1V1'MP ......... 

Vero Beach 
WARE ...... 

Wauchula 
WPRV 

Windermere 

Hours 
per week 

Dawson 
WDWD __ 40 

Douglas 
WOKA ..._._..._ 2 

Eastman 
WUFF _____ 7 

Eatonton 
WXPQ___ 5 

Fitzgerald 
WBHB _ 10 

Hazelhurst 
WVOH 15 

Jackson 
WJOA 3 

Jesup 
WLOP 9 

LaGrange 
WLAO 14 
WTRP .._..-._ 8 

Macon 
WIBB ..... AU 

Madison 
WYTH 14 

McRae 
WDAX .__ 1-1/2 

Millen 
WGSR ..._.._ 6 

Moultrie 
WMGA .....» __ 1 
WMTM 1 

Newman 
WCOH .... 1 

Rockmart 
WPLK ......_ 2 

Sandersville 
WSNT . 10 

S h 

SOK . 5AU 
Statesboro 

WWNS ..._»_.._ 8 
Swainsboro 

WJAT 12 
WJAT-FM 12 

Sylvania 
WSYL ......... 18 

Thomasville 
WLOR ..._._-.-. 15 

Winter Garden Toccoa 
WOKB .._.__ AB 

WLET _ 3 
WNEG .._......_... 1 

Winter Haven Valdosta 
WINT ».v..__ 18 WGOV .._.__ 29 

WVLD ._ _... 8 

GEORGIA 
Vidalia 

{WOP _ 18 
Albany Waycross 

WJAZ _____ 5 WAYX » 24 

Alma Waynesboro 
WULF 6 WBRO __.__ 1-1/4 

4-1/2 

AU 

1 

1 

Americus 
WDEC 14 
WDEC-FM ..._ 14 

Athens 
WRFC ..... 20 

Atlanta 
WAOK All 
WERD All 
WIOO Au 

Augusta 
W'AUG ..._ All 
WTHB _..._ All 

Bainbridge 
WMGR _ 5 

Barnesville 
WBAF ..... 8 

Baxley 

Blackshear 
WBSO ____ 80 

Blakely 
WBBK ___.__ 12 

Brunswick 
WGIG ____ 12 
WMOG ____ 8 

Buford 
WDYX 2 

Cairo 
WGRA .._ 10 

Calhoun 
WCGA ..._ 8 

Carrollton 
WLBB ...... 2 

Claxton 
WCLA 2 

ILLINOIS 

Belleville 
WIBV 2 

Chicago 
WORT All 

Chicago Heights 
WMPP _.___ All 

Cicero 
WVON All 

G 
WORN 

Harvey 
WBEE _ All 

Joliet 
WJRC 1 

La Grange 
WTAQ 9 

Oak Park 
WOPA 35-1/2 

Sparta 
WHCO 40 

INDIANA 
Gary 

WWCA ....... 27 

Hammond 
WYCA-FM 1 

Indianapolis 
WOEE All 

Marion 
WMRI 4 

Columbus Michigan City 
WOKS ... All WIMS 2 

Cordele 
WMJM 8 

Heurs 
per week 

IOWA 
Des Moines 

lí \\l I M -FM 
Waterloo 

IiXEL 5-1/2 

KANSAS 
Leavenworth 

KCLO ....... 2 

Wichita 
KEYN ..._ _ 30 

KENTUCKY 
Cadiz 

WKDZ 3 

Cumberland 
WCPM 1 

Eminence 
WSTL _ 16 

Harlan 
WBLN 

Harrodsburg 
WHEN .... 

Lancaster 
WIXI 

Lebanon 
WLBN 14 

Lexington 
WLAP (FM) .._ 25 

Louisville 

Madisonville 
WTTL ....... 8 

Middlesboro 
WMIK 9 

Paducah 
WKYX-FM _._ 6 

Pineville 
WANO __ 10 

Scottsville 
WLCK 

Winchester 
\\ 1CKY 2 

All 

1/2 

LOUISIANA 
Baton Rouge 

WXOK All 
Bastrop 

KTRY 9 
KVOB 2 

Bogalusa 

Eunice 
REUN ......._.._... 4 

Farmerville 
KTDL 1 

Franklin 
RFRA ....... 2 

Hammond 
WFPR 3 

Haynesville 
KLU V __ 12 

Lafayette 
KVOL ......_.._.» 4 

Lake Charles 
KA OK 25 
KPLC 6 

Lake Providence 
KLPL ..._.._..Y 20 

Mansfield 
KDXI 10 

Monroe 
KLIC ...... 28 

Natchitoches 
KNOC-AM 21 

New Orleans 
W'BOK ..._ _ All 

Oeerousas 
KSLO 11 

Rayville 
KRIH 5 

Ruston 
KRUS 7 

Shreveport 
KKA 
KO KH 

..__. 4All 

Tallulah 
KTLD ..._ 35 

Villa Platte 
KVPI ......._ 8 

Winnsboro 
K MAR 1 

All MARYLAND 
A lis 

WANN ..__-.._ AB 
Baltimore 

WEBB ..._ AU 

Richmond s i R'FAD All 
1VKBV ... 1/2 \V0\ IN - All 

Spot Radio Stations 

Hours 
per week 

Cumberland 
WCUM 8 

MASSACHUSETTS 

Boston 
WILD All 

Chicopee 
WACE 

MICHIGAN 
Albion 

WALM _ 10 
Detroit 

WBFO (FM) _. 2 
WCHD (FM) _. All 
WOPR (FM) __124 
WJLB 137-1/2 

Flint 
WAMM AU 

Grand Rapids 

1/2 Inkster 
(FM) .... 6 

Inkster 
WCHB AU 1/2 Kalamazoo 
WSEO (FM) 2 

Muskegon 
WMus 1-1/2 

Muskegon Heights 
WKJR 1 

Otsego 
WA OP ..._.. 1-1/4 

Wyoming 
11'FRX 5 

MINNESOTA 

Golden Valley 
KRS 44 
KUXL __.... 31 

MISSISSIPPI 

Aberdeen 
WMPA 5 

Amory 
WAMY ___ 12 

Biloxi 
WLOX 45 

Brandon 
WRKN e 

Canton 
WMGO ......._.._ 21 

Centreville 
WLBB 10-1/2 

Clarksdale 
WROX 

Cleve) nd 
15 

WCLD 18 
WDSK ...._......_ 18 

Columbia 
WFFF .._......_ 6 

Fulton 
WFTO i 

Greenville 
WJPR 1 

Greenwood 
WA BG 
WLEF 

50 

Hatt°esburg 
WBKH 
WXXX 

6 
30 

Hazlehurst 
WMDC 4-3/4 

Holly Springs 
WKRA »......_._ 2 
KPLC ....___ 6 

Houston 
WCPC 12 

Indianola 
WNLA 19 

Jackson 
WJDX 
WOKJ ..._ ..... 

3All 

Kosciusko 
WKDZ ._._ 9 
WKOZ .._.._....._ le 

Leland 
WEST All 

Lexington 
WXTN . ...... 10 

McComb 
WAPF 3 
WHNY ..._..._._ 9 

Meridian 
WORK ____ 6 WQICAll 

New Albany 
WNAU _ 2 

Pascagoula 
WPMP-FM _ 2 

Philadelphia 
W'HOC 5-1/2 

Methods and Sources: 

Employing a rotation system SRDS station 
questionnaires are beins mailed with 
greater frequency to insure data reported 
is current and accurate. 

A station whose entire scheJule is devoted 
to Negro Programming is identified by the 
word, All, under hours per week. 

Definition as to what constitutes Negro 
Programming is left to the discretion of 
the stations. 

Each station is advised that failure to re- 
turn a completed form will mean deletion 
of the station from this tabulation as in- 
formation is not carried forward. 

H ours 
per week 

Picayune Eden 
WRJW _.__..., 2 WLOE ..._.._...... 12 

Pontotoc Elizabethtown 
WSEL r. 1/2 WBLA ...._..._._ 18 

Starkville Farmville 
WSSO 3-1/2 WFAO ___ 2 

West Point Fayetteville 
WROB 20 WIDU .._..»...... AU 

Yazoo City Forest City 
WAZF 15 WBBO-FM _... 2 

Gastonia 
MISSOURI WOAS ...._...._ 12 

Boonville WFMC 
KWRT 1/2 

WFMC _._.. 15 

Fulton Greensboro 
KFAL ..._.. .... _... 1-1/4 Greenville Independence woow _ KCCV 1-1/2 WPXY ____ 18 

Kansas City Henderson 
KPRB ___ All WHNC __ 1 

St. Louis High Point 
KATZ 
KADI 

FM»__ WHPE __..._._ 6 

HI/LW _____ Kinston 
WELS ____ 10 

Laurinburg 
WEWO -. WLNC ..._._.... » 

Mount Airy 
WSYD ..._._._..- 2 

Murfreesboro 
WWDR ..._........._ 

Raeford 
W81IB __._... 16-1/4 

Raleigh 
WLLE _ __ All 

All Rocky Mount 
WCEC ..._ _ 14 

Sanford 
WWGP _ 1-1/2 

Selma 
WBZB . 1 

Scotland Neck 
WYAL 12 

Albany Shelby 
WA BY 8 WADA _ 12 

Buffalo Smithfield 
WUFO _ AU WMPM ...... _. _ 12 

Ithaca Tarboro 
WVBR (FM).... 8 WCPS 8 

New York City Troy 
OVADO 9 WHIM ......._.... 1/4 
WLTR -_..100 Tryon WWRL _ All WTYN . . 1/2 

Wallace 
WLBE 4 

Wadesboro 
WADE 8 

Wallace 
WLSE 3 

168 Waynesville 
WHCC ..__ 16 

Weldon 
WSMY 20 

Asheboro Wilmington 
WOWR 1 WMFD 1/2 

Burgaw Wilson 
WPOF ...._ 1/4 WGTM 8 

Burlington -Graham WVOT ...__..__ 10 
WEBB 9 Winston-Salem 

Chadbourn WAAA All 
WVOE 70 WAIR 36 

NEVADA 
Henderson 

KTOO 2 

NEW JERSEY 

Bridgeton 
WSNJ 1 

Newark 
WHBI (FM) _. 12 
WNJR 

Trenton 
WTTM 

Vineland 
WDVL 

NEW YORK 

North Syracuse 
WSOQ 

Poughkeepsie 
WEOK 

Rochester 
WSAY 

Woodside 
IVWRL 

All 
All 

9-1/2 

2-1/2 

6 

1/4 

1/2 

NORTH CAROLINA 

Charlotte 
WGIV 
WRPL 

_...._ All 
_._.. 2 

Clinton 
WRRZ 6 

Dunn 
WCKB 3 

Durham 
WSRC All 
WSRC-FM All 

OHIO 

18 

s 
30 

40 

Hours 
per week 

All 

Cincinnati 
WCIN _ All 
WEBN (FM).... 70 

Cleveland 
WABQ __....___ All 
WJMO ...._ Aß 

Columbus 
WVKO ..._.._.._. AU 
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Hours 
per week 

Hours 
per week 

Hours 
per week 

Hours 
per week 

Hours 
per week 

Hours 
per week 

Hours 
per week 

Hours 
per week 

Dayton 
WDAO (FM) All 

Gallipolis 
WJEH 3 

Kent 
WKNT-FM 

Mansfield 

Steubenville 
WSTV ..-_ 1/4 
WSTV-FM __ 1 

Toledo 
WKLR-FM - All 

Youngstown 
WBBW .___._ 1 

Xenia 
WOIC 5 

Pittsburgh 
WAMO ___. All 
WAMO-FM All 
WYDD (FM) _ 42 
WZUM __..._...._ All 

Reading 
WRFY-FM - 1 

1 Red Lion 
WGCB _...__..._. 1-1/4 

OKLAHOMA 
El Reno 

KELR . 

Hugo 
KEEN ..._.^ 1/4 

Muskogee 
KMUS 2 

Oklahoma City 
KBYE 60 

Tulsa 
KMOD (FM) _. 25 

SOUTH CAROLINA 
Anderson 

WAIM ...___-. 2-1/2 Hampton 
Barnwell WBHC 

WBAW _ 2 Hartsville 
WBAW-FM .... 3 

Beaufort 
WBEU 4 
WSIB 36 

Bennettsville 
WBSC 17 

Camden 
8 

Charleston 
WOKE ......_. 3 
WPAL All 

Clinton 
WPCC .._. 1 

Columbia 
wow All 

Darlington 
PENNSYLVANIA wDAR-FM _.... 21 

Charleroi Dillon 
WEGA -FM ...._ 1-1/4 WDSC ...._ ._ 20 

Erie 

New Castle 
WKST ._..-._ 

Easley 
1/2 WELP 

WELP-FM - 1-1/2 
1-1/4 Florence 

Philadelphia WYNN ___ All 

WDAS-FM . 96 
All Fountain Inn 

WHAT AH WFIS ..._. ........ _ 10 

Gaffney 
WEAL _.._......._ 5 

Georgetown 
W1NH .... 7-1/2 

Greenville 
WHYZ __._ _._ All 
WQOK .-.._._ __ 27 

Greenwood 
WOSW --- 15 

Greer 

WEAB ._....-. 
2 

S/4 

RMC _._.._ 16 
1/2 

Johnston 
WJES ._.._._.._. 18 

Kingstree 
WDKD _. .... _..._ 8 

Lake City 
WJOT _ 1 

Laurens 
WLBG 10 

Manning 
WYMB _.___ 14 

Mullins 
WJAY ... 3-1/4 

Newberry 
WKMG 9 

Orangeburg 
WTND ._. 5 

St. George 
WQIZ 85 

Sumter 
WSSC ... 12 

Walterboro 
WALD .__......_. 1 

Winnsboro 
WCKM 20 

Woodruff 
WHJW 1r, 

TENNESSEE 

Bolivar 
WBOL ...__......_. 7 

Brownsville 

WBHT-FM _._. 7 

Chattanooga 
WNOO 

Clarksville 
15 WDXN 1-1/2 

WJZM .__._._ 3 Burnet 
KTSL 7 Columbia 

WKRM ..____ 1 Carthage 
Covington KOAS __-6 

WKBL _._... 2-1/2 Conroe 
Hartsville 

wJKM _ ._ 1/2 Crockett 
Humboldt KIVY 8 

WIR.) ..._-.. _ 1-3/4 Daingerfield 
Jackson KEGG ..._.._ 1/2 

WJAK 60 Dallas -fort Worth 
Knoxville KNOK _____ All 

KNOK-PM _._ All 
WOYW All KSKY .. 4 WKXV _w_ 2 KVIL ..._..__ _. 15-1/2 
WNOK _._..Y.. 10 KVIL-FM ._.... 24-1/2 

Martin El Campo 
WCMT .... . 77 KULP ..._. .... .- 

TEXAS 
Abilene 

10.3, KC ... 3 

Atlanta 
KALT ...... ......... _n 

Austin 
KOKE-FM 18 
KVET 1 

Beaumont 
KJET _._.._ All 

All Bryan 
KORA ..__ 2 
KORA-FM ...._ 2 

KNRO-FM ..... 2 

Memphis Galveston 
KWAM _. 8 KGBC-FM _._ 1 

WLLOK W Gonzales 
Nashville KCTI 

WLAC .... 46 Greenville 
WSIX-FM - 1/2 KGVL _.- 3 
WVOL -- All 

Ripley 
WTRB __ 1-8/4 

Selmer 
WDTM 

Henderson 
KWRD 4-1/2 

Houston 
KCOR _.___..._ All 
KYOK ___ All 

Jasper 
KTXJ ........-_._.. 6 

Killeen 
KLEN 2 

Livingston 
KETX 1/2 

Longview 

KLUE 12 

Marshall 
KMHT _ 25 

Mexia 
KBUS 6 

Nacogdoches 
KEEN 1 

Palestine 
KNET 7 

Paris 
KPLT 4 
KPLT-FM_.__ 1/4 

Pasadena 
KLVL ..._.....__. 12 

San Antonio 

KMACKA .... -_ 10-1/2 

Shamrock 
KBYP ._____ 4 

3 
Sulphur Springs 

KSST ..._.._ 1 

Taylor 
KTAE ...._..._ 14 

2 Tyler 
30 KKDOO _...__...... 

TBB 1/2 
KZEY All 

Waco 
KBGO .._. 2 

Wichita Falls 
KNTO (FM) __ 6 

Ogden 
KSVN 

UTAH 

1 

VIRGINIA 

Ashland 

WIVE - WIV 
11/2 

Charlottesville 
WCHV ... 19 

Clifton Forge 
WCFV _.. 7 

Danville 
WILA ..-_...-... All 

Emporia 
WEVA 2 

Franklin 
WYSR 28 

Fredericksburg 
WFVA 1/2 WEST VIRGINIA 

Gloucester 
WDDY 12 

Gretna 
WMNA. ---- 5 

Harrisonburg 
WSVA .. 8 

Highland Springs 
WENZ ...._.._ All 

Lawrenceville 
WLES 6 

Lynchburg 
WJJS-FM 84 
WLGM 10 

Manassas 
WPRW -- 1/2 

Norfolk 
WRAP _.- All 

Portsmouth 
WHIR __.-_. All 

Richmond 
WANT __..__._ All 
WENZ _._._. _ All 
WLEE _ 19 

South Boston 
WHLF . _ 

Suffolk 
WLPM 

Vinton 
WKBA 8 

Warsaw 
WNNT _.... 7 
WNNT-FM ._._ 7 

Williamsburg 
WBCI __._.._ 1/2 

WASHINGTON 

Seattle 
KBLE 9 
KBLE-FM ..._ 2-1/2 
KYAC ....__. All 

Va 
ROAR ._...16 

Beckley 

Clarksburg 
WHAR ... 1/2 

Matewan 
WHJC 1/2 

Oak Hill 
WOAY .-......_.r. 1 

Welch 
WOVE ...._..- 16-1/2 

WISCONSIN 
Milwaukee 

WNOV _ 

Waukesha 
WAUK 

All 

1/2 

WYOMING 
Cheyenne 

KBBC 1/_ 
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MTAMI 

is a Brain Pickin' Area! 

The climate will make ideas grow and 
yield bountifully. Meet with the experts 
and communicate your station's thoughts 
and needs . . . Promotion changes 
moment to moment . . . Its responsi- 
bilities grow in fertile, receptive minds. 
Duties multiply . and they should 

. . Your attitude freshens . and 
it would . amidst a gathering of 
professional do'ers. 
It's worth the time, effort and money 
to go to Miami and share your know- 
how with the idea men of the Broad- 
casting industry. 
So ... why not try Miami for size . 

the BPA will provide you with a good 
fit for all the many hats you wear 
in the role of a solid station promo- 
tion manager. 
Non-members: Come join us. Registra- 
tion fee applies to your membership 
dues! 

Broadcasters Promotion Association 
1812 Hempstead Road 
Lancaster, Pennsylvania 17601 

Get your registration in now ... while you are thinking about it! Early 
registrations save you money! 

CHECK ONE: 
Voting Member Affiliate Member Associate Member Non -Member 
Advance Registration: BRA Member $50.00, Non -Member $65.00 
Registration at Seminar: BPA Member$55.00, Non -Member $70.00 

Are you bringing your wife? Yes ._. ..... No 

Name 

Station or Firm 

Address 

City......_ State 

Attached Is my check for á as my advance registration fee. 
Mail this registration form with your check to BPA address above. 

Broadcasters Promotion Association 1968 Convention At The Deauville In Miami Beach 
November 17-20-For More Information, Write BPA; 1812 Hempstead Road, Lancaster, Pa. 17601 
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Analysis of Listings in Spot Radio Rates and Data 

SRDS policy requires that all information sup- 
plied by the station be clarified and organized 
in accordance with these numbered title seg- 
ments. Where the numbered title segment is 
omitted from the listing, it is to be assumed the 
station has failed to provide the necessary 
information in accordance with SRDS prescribed 
criteria and practice. 
Numbered titles for various subjects found within 
Spot Radio Rates and Data listings have been devised 
in order that this important data can be located 
easier. These tides, as listed below, form the basis of 
the uniform listing format. 

1. PERSONNEL 

2. REPRESENTATIVES 

3. FACILITIES 

4. AGENCY COMMISSION 

5. GENERAL ADVERTISING 
TIME RATES 

6. SPOT ANNOUNCEMENTS 

7. PACKAGE PLANS 

8. PROGRAM TIME RATES 

9. PARTICIPATING PROGRAMS 

10. SPECIAL FEATURES 

The uniform listing format is as follows: 

INTRODUCTORY MATERIAL 
-call letters 
-established date 
-media identification code 
-licensee 
-address of station 
-telephone number 
-TWX number 
-other offices and/or studios 
-station's programming description 

1. PERSONNEL 

- names and tides of those executives (limit of 
three) who have responsibility and authority 
relative to national advertising accounts. 

2. REPRESENTATIVES 

-national representatives (name only) 
-regional representatives (name only) 
-branch offices (addresses and telephone numbers) 

3. FACILITIES 

-.1M Facilities 
- power, frequency 
-operating schedule 
-FM Facilities 
- power, frequency 
-operating schedule 
-antenna height above average terrain 
-operational status 

4. AGENCY COMMISSION 
-statement of agency commission, discount policy 

and billing arrangements. 

5. GENERAL ADVERTISING See coded regulations 
-coded regulations 
-national network affiliation 
-regional and/or state network affiliation 
-specialized regulation 

multiple product announcements 
-combination rates, rate opportunities, reflecting 

combination rate statements for two or more 
stations, provided a discount is shown. 

TIME RATES 
-status of rates (NATIONAL AND LOCAL 

RATES SAME) 
-card number 
-effective date of rates 
-received date 

6. SPOT ANNOUNCEMENTS 
-basic rate structure for 1 -minute, 30 -seconds, 

20 -seconds and 10 -second spots 

7. PACKAGE PLANS 

-package rates and plans for 1 -minute, 30 -second, 
20 -second and 10 -second spots. (Description 
terminology such as "SATURATION PACK- 
AGE," "WEEKLY PACKAGE PLAN," etc. has 
been retained to insure continuity in actual 
usage particularly in cases where the name of 
a specific plan is referred to in existing con- 
tracts). 

-for package plans identified with news rates, 
weather rates, or other specialized programming 
see 10. SPECIAL FEATURES. 

8. PROGRAM TIME RATES 

-basic program rate structure 

9. PARTICIPATING PROGRAMS 
-listing of qualified participating programs by 

name or tide, day (s), time and premium rates 

10. SPECIAL FEATURES 

-only special features (news, weather, sports, 
farm, traffic, etc.) subject to special rates or 
special charges are identified. 
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SRDS Spot Radio Coded Contract Regulations 

Coded Format for Spot Radio 

A code program designed to make it easier to estimate and buy Spot Radio 

Regulations, operating policies and procedures common to the greater 
number of radio stations have been arranged in code form for efficiency 
in usage by advertising agency personnel and to extend to every radio 
station the opportunity of listing all of the standard provisions that apply 
in the handling of national accounts. 

The station rate policies and practices represented by code numbers and 
letters have been selected based on uniformity and frequency of appearance 
in station listings. Provisions not readily adaptable to the coding procedure 
and those not appearing in sufficient frequency to warrant codes are retained 
in station listings. 

The SRDS Radio Coded Contract Regulations guarantee that every standard 
regulation can be quickly identified by number and letter. Regulations have 
been grouped insofar as possible under related headings. The numbers and 
letters in each group will come to be associated with their respective head- 
ings (such as code 61 under Continuing Discounts). 

Numbered codes based on the numbers and letters encircled by station 
officials appear in each radio station listing under the listing segment number 
"5: GENERAL ADVERTISING." Note following example: 

S. GENERAL ADVERTISING Seo ceded regulations, 
NAB Radio Code Advertising Standards apply. 
General: lb, 3a. 3d. 4a. 5. Ob. 7b. 8. 
State Protection: lOc. 11c, 12c. 13c. 14b. 16. 
Basic Rates: 20b, 21a. 21e, 24a, 27, 29a, 30. 
Contracts: 40a, 41, 42a, 44b. 46, 51b, 510. 
Comb.; Cont. Di,counta: 60d, Bee, 60f, Ola, 61b, 62a, 

62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Production Services: 80. 82. 

The headings for the categories shown in the Code are repeated (as indicated 
above) in the individual code in each station listing for ready reference. 

Yes 

Station Approval/Acceptability of Products 
Acceptability of Programming 
NAB Radio Code Advertising Standards apply. 

No 

la. Length of commercial copy: In accordance with NAB 
standards. 

lb. Length of commercial copy: In accordance with NAB 
standards subject to specified exceptions. 

2a. This rate card is published for the convenient reference 
of advertisers and agencies and is not an offer of 
facilities. 

2b. A contract for time between station and client is sub- 
ject to the terms and conditions of licenses of station 
from any governmental authority, and to all federal, state 
or municipal laws and regulations now and hereafter in 
force. 

3a. All programs and announcements subject to approval. 
3b. Consult station management concerning products and 

services considered unacceptable. 
3c. Type of audience and program balance may affect accept- 

ability of product, program or continuity for specific time 
periods. Check with station and/or representatives in 
advance of order. 

3d. Station reserves the right to refuse or discontinue any 
advertising for reasons satisfactory to itself. 

Alcoholic Beverages: 
4a. Beer and wine advertising acceptable. 
lb. Beer and wine advertising not acceptable. 
4c. Hard liquor advertising acceptable. 
4d. Hard liquor advertising not acceptable. 

5. Political: Regular rates apply. Payment in advance. Time 
and facilities sold on the basis of conformity with station 
policies, the Communications Act and governmental rules 
and regulations. 

6a. Sponsored religious programs carried. 
6b. Sponsored religious programs not carried. 

7a. Foreign language programs acceptable. 
7b. Foreign language programs not acceptable. 

8. Per Inquiry: "P.I." advertising not acceptable. 

Rate Protection 

10. Rate protection -ANNOUNCEMENTS (Fixed) 
To continuous advertisers from effective date of increase: 
a. 12 months d. 26 weeks g. 90 days 
b. 6 months e. 13 weeks h. 30 days 
c. 3 months f. 4 weeks i. 28 days 

11. Rate Protection -ANNOUNCEMENTS (Preemptible) 
To continuous advertisers from effective date of increase: 
a. 12 months d. 26 weeks g. 90 days 
b. 6 months e. 13 weeks h. 30 days 
c. 3 months f. 4 weeks i. 28 days 

12. Rate Protection -PLANS 
To continuous advertisers from effective date of increase: 
a. 12 months 
b. 6 months 
c. 3 months 

d. 26 weeks g. 90 days 
e. 13 weeks h. 30 days 
f. 4 weeks i. 28 days 

13. Rate Protection -PARTICIPATIONS 
To continuous advertisers from effective date of increase: 
a. 12 months d. 26 weeks g. 90 days 
b. 6 months e. 13 weeks h. 30 days 
c. 3 months f. 4 weeks i. 28 days 
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SRDS Spot Radio Coded Contract Regulations 

14. Rate Protection -PROGRAMS 
To continuous advertisers from effective date of increase: 
a. 12 months d. 26 weeks g. 90 days 
b. 6 months e. 13 weeks h. 30 days 
c. 3 months f. 4 weeks i. 28 days 

15a. Rate protection allowed to alternate week program ad- 
vertisers. 

15b. Rate protection guaranteed for duration of contract. 
15c. Protection period as stated, exception of the provision re- 

quiring continuous advertising. 
15d. 52 -Week Guarantee: Advertiser who places an order for 

52 consecutive weeks of advertising (minimum per 
week: 6 one -minute announcements or a total of 15 
minutes in program units) will be guaranteed for those 
52 consecutive weeks the rate card(s) stipulated at the 
start of schedule. Advertiser will also be protected for 
6 months from date of any rate increase effective during 
the second 26 of the 52 consecutive weeks of advertising. 

16. All rate protection prevails so long as a frequency of not 
less than 1 broadcast per week is maintained. 

Basic Rates and Discounts 
20a. Rates subject to change without notice. 
20b. Station reserves the right to change its rates effective on 

such date as it may announce. 

21a. Basic rates include transmitter services of one staff 
announcer and recorded music for commercials. Basic 
rate does not cover programs or announcements using 
live talent, extra personnel or extra production facilities. 

21b. Basic rates quoted do not include special facilities (studio, 
remote charges) or talent, announcers, directors, or 
special technical facilities. 

21c. Rates show net costs after deduction of all applicable 
discounts. 

21d. Rates and discounts apply to the products of a single 
advertiser. 

22a. Rates quoted are for time only. 
22b. Rates include presentation of commercial transcriptions. 

23a. Rates include music copyright fees. 
23b. Time rates include music performing rights fees only on 

compositions which station approves and for which sta- 
tion assumes liability. 

Rates and discounts based - 
24a. on consecutive weeks of broadcasting. 
246. on number of broadcasts per year. 
24e. on the number of broadcasts per week. 

Announcements between rate classifications - 
25a. take the higher rate. 
25b. take the later rate. 
25c. take the lower rate. 

26. Rates for periods longer than 1 hour in exact proportion 
to the 1 -hour rate. 

27. Starting time of announcements determines rate classifi- 
cation. 

28a. Discounts allowed retroactively on number of broadcasts 
given within 1 year. 

28b. No retroactive discounts allowed. 
28e. No cash rebates. 

29a. Frequency discounts must be earned within 1 year from 
initial broadcast. 

29b. Frequency discounts for announcements are contingent 
upon completion of entire contracted schedule in con- 
secutive weeks within 1 year. 

30. Plans must be so designated at time of purchase. 
31. All plans must run on a consecutive weekly basis. 
32a. Contiguous rates granted on non-contiguous programs. 
32b. Contiguous rate purchases not allowed. 

Rateholder - Minimum schedule ot: 
33a. 1 announcement per week. 
33b. 3 announcements per week. 
33c. 5 announcements per week. 
33d. 6 announcements per week. 

Contracts, Acceptance/Requirements 
40a. Accepts AAAA copyrighted contract. 
40b. Does not accept AAAA copyrighted contract. Station 

contract forms available. 
40c. Accepts AAAA copyrighted contracts with certain excep- 

tions; modified contract forms available. 
41. All proposals subject to prior sale. 

Contracts accepted not more than - 
42a. 30 days in advance. 
42b. 60 days in advance. 
42c. Firm contracts for programs or announcements of 13 

weeks or more will be accepted not more than 30 days in 
advance of starting date. 

42d. Firm contracts for programs or announcements of 13 
weeks or more accepted not more than 60 days in 
advance of initial broadcast. 

43. Schedules must start within 30 days of contract date. 
44a. One year contracts will be accepted for the purpose of 

earning frequency discounts. 
44b. 52 week contracts will be accepted for the purpose of 

earning frequency discounts. 
45. Maximum length of contract i year. 
46. No periods sold in bulk for resale. 
47a. All program units 30 seconds less than indicated. 
476. All program units 35 seconds less than indicated. 
47c. All program units 40 seconds less than indicated. 
47d. All program units 42 seconds less than indicated. 
47e. All program units 60 seconds less than indicated. 
48. Announcements and station breaks may be moved to 

other periods on 24 hours' notice. If a mutually agreeable 
substitute time and/or day cannot be determined the spe- 
cific time period may be cancelled without affecting the 
balance of the contract. 

49. Advertisers participating in group broadcasts are required 
to make individual contracts subject to card rates and 
regulations. 

50. Programs and longer length announcements take priority 
over shorter programs and announcements. 

51a. Rates applicable on any contract are those rates in effect 
on the date of the first broadcast. 

51b. Additions to schedules will be sold on the current rate 
card in effect at the time the additions are ordered and 
confirmed. 

51c. Station will not split rate cards. Advertisers must abide 
by rates and conditions of only 1 card during protection 
periods when more than 1 card may be in effect. 

Combinability 
60a. Programs and announcements cannot be combined to 

earn discounts. 
606. Programs and announcements may be combined to earn 

discount on announcements only. 
60e. Announcements and programs of five minutes or more 

cannot be combined to earn discounts. 
60d. Participations and announcements may be combined to 

earn discounts. 
60e. 1 -minute, 30 -second, 20 -second and ID announcements 

may be combined to earn discounts. 
60f. All announcements, regardless of length or classification, 

may be combined to determine discounts. 
60g. 1 -minute, 20/30 -second announcements may be counted 

to earn frequency for 10 -second (ID) announcements, 
but not vice-versa. 

60h. All plans can be combined for greater frequency discount. 

60i. Multiple products of same parent company may combine 
for all applicable discounts. 

60j. Programs and announcements may be combined to earn 
lower rates. 

60k. One minute and thirty second announcements may be 
combined to earn higher discount rate. 

Continuing Discounts/Renewal 
61a. Schedules maintained without interruption after one year 

period will continue to be billed at earned discounts. 
After first year advertiser may continue at same discount 
until schedule is reduced or interrupted. This schedule 
is not subject to short rate. 

61b. Service which has been maintained for 52 consecutive 
weeks and continues weekly, without lapse, will receive 
same frequency or the frequency applicable to that por- 
tion of the service which continues. 

61c. To earn continuing discounts advertiser must begin new 
contract period for quantity discount purposes. 

62a. Renewal: Advertisers must renew 4 weeks prior to the 
last scheduled broadcast date to insure broadcast without 
lapse. 

62b. Contracts may be renewed providing there is no inter- 
ruption in service on 28 days' written notice for pro- 
grams; 14 days' for announcements. 

62e. Contracts may be renewed providing there is no inter- 
ruption in service on 35 days' written notice for pro- 
grams; 28 days' for announcements. 

62d. Contract renewals subject to rates in effect at time of 
renewal. 

62e. In the event of revision of station rates or discounts any 
continuous broadcasts may be extended at the same rates 
and discounts for a period of 52 weeks from the effective 
date of revision. 

Cancellation /Preemption 
(Programs) 

Program contracts subject to cancellation - 
70a. on 28 days' prior written notice. 
706. on 28 days' prior written notice but no such termination 

shall be effective until 13 weeks after the start of 
broadcasting. 

(Announcements) 
Announcement contracts subject to cancellation - 

70c. on 14 days' prior written notice. 
70d. on 14 days' prior written notice but no such termina- 

tion shall be effective until 4 weeks after the start of 
broadcasting. 

71a. Cancelled contracts subject to short rate. 
71b. Cancelled contracts not subject to short rate. 
72. In the event that the station finds it necessary to pre- 

empt all or any part of the service for which an advertiser 
has contracted, without previous notice, it is understood 
that cancellation of charges for same will be the maxi- 
mum liability of station. Station is to have sole discretion 
as to necessity for such preemption. 

73a. All programs and announcements subject to cancellation 
by the station for broadcasts of significant events in the 
public interest. 

73b. All programs and announcements are subject to inter- 
ruption or cancellation for broadcasts of significant events 
without affecting rate of frequency discount to which 
advertiser would otherwise be entitled. 

Production Services 
80. Advisory services of the program and technical depart- 

ments in arranging and presenting programs are avail- 
able to clients at no charge. A charge will be made 
for programs requiring special production. 

81. Talent, mimeographing of scripts and continuity and 
related production services are subject to extra charges. 

82. Remote pick-up facilities, mobile units, extra. 
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Explanation of Radio Media Identification Code 
(Developed with the cooperation of the Advertising Data Processing Association) 

1. The primary code will contain 11 digits. This seems to be the 
minimum number possible to classify adequately each vehicle with- 
in its medium, properly identify it, provide for expansion, provide 
for identification of parts, and incorporate a check digit. The 11 

digits will have these functions: 

D igit 1-Media class (TV, Radio, Newspaper, etc.). 

Digits 2, 3, 4-Media subclass (Representatives, Networks, etc.) 
and/or broad geographic (State, etc.) code. 

Digits 5, 6, 7, 8-Sequence code to identify specific unit in class 
or subclass and allow for expansion. 

D igit 9-Check digit. 

Digits 10, 11-Identification of specific vehicle parts, such as 
regional editions, split runs, package rates, combinations. 
For newspapers, we could identify editions, other rate 
opportunities such as local supplements, comics, inserts, 
classified, zone editions. How far down we go depends 
on interest and need. 

Radio Stations will be arranged alphabetically by city within 
state. Other media parts will be treated within the decimal system 
(digits 10 and 11). 

2. The system is simple and easy to understand. 
3. It reflects agency operation and media department needs. 
4. It offers long life. Allowances have been made for all known 

contingencies. 
5. It can be easily maintained by SRDS at minimal cost. 
6. It offers flexibility and is collapsible. 
7. Automatically, it offers a printed, current master list of record since 

media identification codes are printed in each SRDS issue, changed 
as frequently as changes occur at no increase in subscription cost. 
Duplicate sets of cards are available to anyone and will be offered 
at a fair and reasonable price yet to be determined. Tape will not 
be possible until SRDS equipment is installed. Alpha sequencing 
can be arranged. 

8. Every media buying opportunity can and will be coded. Whether 
assigned a primary code or a secondary code depends on the media's 
presentation in SRDS. 

9. If needed, identification and coding of specific rate structures is 

easily possible. 
. J. Adequate provision for spacing is present to accommodate new 

media and changes in title. 
11. There will be no need to discard old numbers for those who 

require these for historical information. Codes can be maintained 
for the five-year minimum specified. 

12. Representatives are fully classified within the primary codes, as are 
direct sales organizations. Overlapping sales organizations with 
representatives requires further study. 

13. Unique classification analysis is possible for all media vehicles with- 
in a media class. Any selective variable can easily be accommodated. 

GENERAL COMMENT 
1. Codes and code service will be made generally available to anyone. 

No restrictions will be placed on their use or availability. 
2. Users of coding service will be expected to assume cost of any re- 

quested service requiring out-of-pocket expense for SRDS. This 
would include master list, bulletin service, duplicate cards, etc. 
Primary codes will appear in SRDS routinely. No additional charge 
is contemplated for subscribers because of it. 

3. In our present thinking, SRDS would not assign new primary codes 
for new media until these new media are listed within the service. 
To fill the void for those agencies who are involved with media not 
presently listed, it will be necessary for each such agency to submit 

Media Code 
4 
000 
0050 
1 

00 

to SRDS, for primary coding, the media vehicle name. When re- 
ceived, these media vehicles will be assigned a primary code identi- 
fication number which will be entered into the master system. 
These new codes would be distributed through bulletins when no 
restrictions are set forth. 

4. A bulletin service will be created and offered to any interested 
organization on a fair subscription basis. Subscription price will be 
related to SRDS costs. Bulletin service will be maintained on a 
frequency consistent with need. 

Example of Coded Listing 

4 201 1350 6 00 

Media Class (Radio Code 4). 

Media Subclass (Representative, Net- 
works, etc.) and/or Geographic (State, 
etc.) Code. 

Sequence Code (Unit Identification). 

Check Digit. 

Regional or Subdivision Code. 

Radio Media Class is #4. 
000 Representatives (alpha). 
100 Regional Radio Networks and Groups (alpha). 
201-252 Radio Stations and State Networks. (2) followed by two digit 

state code. Okinawa, Guam and the Virgin Islands are coded 
as #55 in the second group of digits. 
NOTE: Sequencing: adequate space will be provided between 
listings for future expansion. 

SAMPLES OF CODING 
Representatives 

4 000 0050 1.00 (Advertising Representatives, Inc.) 
radio 
representative 
first in the alphabetical sequence of representatives 
computer check digit 
these digits are reserved for identification of branch offices 

Advertising Sales Co.'s listing which immediately follows Advertising 
Representatives, Inc. has media code number 4 000 0100 4.00 

Regional Networks 
Media Code 4 100 0275 2.00 
4 radio 
100 regional radio network 
0275 first in the alphabetical sequence of regional networks 
2 computer check digit 
00 these digits are reserved for rate categories 

(Amigo Spanish Group) 

State Networks/Radio Stations 
Media Code 4 201 0070 3.00 (Alabama Community Network) 
4 radio 
2 radio state network or station 
01 first state (Alabama) 
0070 first listing in Alabama 
3 computer check digit 
00 these digits are reserved for rate categories 

Radio Alabama Network's listing immediately follows Alabama Com- 
munity Network. The Media code number for Radio Alabama Net- 
work is 4 201 0140 4.00 
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New Atlanta office to meet the Southeast's 
growing need for research sales and service. 

We've just opened offices on Peachtree 
Street, and put them under the management 
of an unusually well -qualified man. Clark 
Slayman's his name. He can help you with 
syndicated or special research because he knows 
the agency business, the broadcasting business 
and the marketing business, having spent his 

entire career to date in these fields. Clark will 
be seeing you as he makes the rounds of the 
territory, but if you can't wait 'til he gets to 
you, give him a call at (404) 892-2743. 

For full information, write, wire or phone 
in New York: 730 Fifth Avenue, 212-J1 Edson 6-3316; 
in Chicago : 435 Michigan Avenue, 312-644-7141; 
in Los Angeles: 6404 Wilshire Boulevard, 213-653-7733; 
in Atlanta': 1447 Peachtree Street, N.E., 404-892-2743. 

r 
Pulse, New York 

*Pulse, 
s,/ses Chicago 

Pulse, Los Angeles 9,9// 
eat / 

Pulse, Atlanta, Ga,* 

The Ise, Inc. Our 25th year of broadcast research rra personal interview in the home. 

U. S. Total 

Regions 

States 

Metro Area 

Ranking Tables 
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Ranting Tables 

We know 52 advertising 
agencies and more than 
461 radio stations 
who don't have to guess 
about radio station 
coverage anymore. 
CP-first radio circulation study in 7 years-is going to the agencies and companies 
listed below-plus (just announced) P. Lorrilard & Co., and the following additional 
advertisers and agencies: BBD&O; Beacon Oil Co.; Campbell -Ewald; Clinton 
Frank; Cole & Weber; Henderson Bucknum Co., Hoefer, Dietrich & Brown; A. R. 
Johnson, Associates; J. M. Mathes; Media Buyers; Ritchie Advertising; Thorp 
Finance Co.; Winius-Brandon Co.: 

AGENCY CITY AGENCY CITY 

Ad Factors Portland, Ore. Honig-Cooper & Harrington San Francisco 

N. W. Ayer Philadelphia Ralph Jones Cincinnati 

Bates Advertising New York Henry J. Kaufman & Assoc. Washington 

Benton & Bowles New York Kenyon & Eckhardt New York 

Leo Burnett Chicago Lang-Fisher & Stashower Cleveland 

Bonsib Advertising Fort Wayne Lennen & Newell New York 

Botsford, Constantine & 

McCarty, Inc. Seattle 

Lewis & Gilman Philadelphia 

W. E. Long Chicago 

Cargill, Wilson & Acree Richmond McManus-John & Adams Chicago 

Carson Roberts Los Angeles Needham-Harper & Steers Chicago 

Cunningham & Walsh New York Potts-Woodbury Kansas City 

Dancer-Fitzgerald-Sample New York Quality Bakers New York 

D'Arcy Advertising New York Sachs, Finley & Kaye Los Angeles 

W. B. Doner Baltimore Joseph Schlitz Milwaukee 

Emery Advertising Baltimore SSC&B New York 

William Esty New York J. Walter Thompson New York 

Fuller-Smith-Ross New York Van Sant Dugdale Baltimore 

Gardner Advertising New York West, Weir & Bartel New York 

Gerber Advertising Portland, Ore. Winfield Advertising St. Louis 

Glenn Advertising Dallas Young & Rubicam New York 

Grey Advertising New York Zimmer-Keller & Calvert Detroit 

For full information, write, wire or phone 
in New York: 730 Fifth Avenue, 212-JUdson 6-3316; 
in Chicago: 435 N. Michigan Avenue, 312-644-7141; 
in Los Angeles: 6404 Wilshire Boulevard, 213-653-7733; 
in Atlanta: 1447 Peachtree St., N.E., 404-892-2743. 

CP The Ilse, Inc. 



Explanation of SRDS Consumer Market Data 

SRDS Consumer Market data reflect the economic 
status for all states, counties, cities and metropolitan 
statistical areas. Population and households are esti- 
mated as of January 1, 1968. Consumer Spendable 
Income and retail sales, in total and by store types, 
are for the year ending December 31, 1967. New farm 
population data are as of January 1, 1968 and gross 
farm income estimates for the calendar year 1967. 

Market data may be reproduced without charge 
or written permission, but must carry the customary 
credit line: "Source: SRDS Consumer Market Data, 
January 1, 1968. 

DEFINITIONS, ESTIMATING PROCEDURES 
AND SOURCES 

Population 
All population estimates are as of January 1, 1968 

and include all population (civilian, institutional, 
and military) in the United States. This is the 
definition used in the 1960 Census of Population. 
Population figures are shown in thousands, with one 
decimal. In other words, where SRDS population esti- 
mate is 60.1, the figure is actually 60,100. 

The sources of data used to prepare the SRDS 
population estimates include the 1960 Census of 
Population. 

Households 
The SRDS definition of a household is identical 

with that used by the Bureau of the Census; namely, 
that a household is synonymous with an occupied 
dwelling unit. It consists of one or a number of per- 
sons living together under the same roof. 

The January 1, 1968 household estimates were 
obtained using procedures similar to the population 
procedures keyed to the official 1960 government hous- 
ing reports. Population data were also a basic part 
of the estimating procedures. These figures are ex- 
pressed in thousands with two decimals. Where the 
household estimate is 10.33, for example, the figure 
is actually 10,330. 

Consumer Spendable Income 
The total or aggregate Consumer Spendable In- 

come for each region, state, metropolitan statistical 
area, county, and city is similar to the Department of 
Commerce term "disposable personal income," which 
is income remaining to persons after deduction of per- 
sonal tax and non -tax payments to the federal and 
state governments. (For the complete and very de- 
tailed statement regarding this definition, see the 
Statistical Supplement, Survey of Current Business.) 

Each major component of state income was sep- 
arately estimated and added to obtain projections of 
total income. Wages and salaries, for example, were 
estimated by using rates of change in "covered" wages 
as indicators. The other components were estimated 
using similar procedures. 

Consumer Spendable Income Per Household 
This is an arithmetic average obtained by divid- 

ing Consumer Spendable Income in the specified unit 
by the number of Households. 

Family Income Distribution 
The Family Income Distribution series is an 

expression of the distribution of families by percent- 
ages within each of five income classes. Each family's 
income is defined as the combined Consumer Spend- 
able Income of all members of the family. 

A family is defined as a group whose members 
are related by blood, marriage, or adoption, residing 
in the same household. Consequently, a household 
may contain one or more families. 

Statistics of Family Income Distribution from the 
1960 Census of Population were used as the base for 
these estimates. Adjustments for conceptual differ- 
ences were made with information provided by the 
Department of Commerce and with tax payment sta- 
tistics. Updating was accomplished in much the same 
manner as the updating of our Consumer Spendable 
Income. 
NOTE: The income class intervals for 1967 shown in 
this issue are 3000 to 4999, 5000 to 7999, 8000 to 
9999, 10000 to 14999 and 15000 and over. The sum 
of the five income classes subtracted from 100% will 
give the 0 to 2999 class interval. 

Retail Sales 
SRDS' definition of the term "retail sales" is the 

same as that used by the U. S. Department of Com- 
merce. It represents all sales and receipts of all retail 
establishments. Retail establishments are primarily en- 
gaged in selling merchandise for personal, household, 
or farm consumption. Sales include total receipts from 
customers after deductions or refunds or allowances 
for merchandise returned by the customer. 

The Department of Commerce monthly estimates 
of total retail sales, individual state sales -tax data, 
bank debits, and population; and the 1963 Census of 
Retail Trade served as the basic data for computing 
the retail sales estimates. 

Many states now report sales -tax data. Much care 
is exercised in using these taxes because of differences 
and changes in rates since 1958, variety of types of 
store and merchandise items taxed, and the difference 
between states in providing data at county and place 
levels. Monthly and quarterly sales -tax data are used 
as indices of change. Twelve-month totals are com- 
puted and the ratio of each total to the previous 
year's total is used as the basis for updating the fig- 
ures. In other states, bank debits and other data are 
used as the indices of change. 

A dagger (t) placed after a county name signifies 
that the county contains a military installation. Data 
referring to total retail sales and sales by store type in 
these areas do not include sales made by commissaries, 
exchanges and eating places operated for military 
personnel by the U. S. Department of Defense. 
(SOURCE: 1963 Census of Business -Retail Trade.) 

Retail Sales Per Household 
This is a derived figure; Total Retail Sales were 

divided by the estimated households for the specified 
unit. It should be noted that a relatively high level of 
retail sales per household does not necessarily imply 
high consumption per household. If the city, metro 
area and/or county attracts trade from a wide area, 
the retail sales per household would be relatively high 
due to shopping habits of people living outside the 
city, metro area and/or county. 

Store Types 
The sales of seven major store types are reported 

for all regions, states, counties, cities, and Standard 
and Additional Standard Metropolitan Statistical 
Areas. It is important to note that both SRDS and 
the Bureau of the Census report sales by store type, 
not by commodity type. For example, foodstore sales 
consist of all sales made in food stores. They include 
food sales and also the sales of non-food items. Other 

stores may sell food items, too, but these sales are re- 
ported in their store type - General Merchandise, 
Drug, etc. SRDS provides estimates for all places for 
the following store types: 
Food Stores: This group indudes those retail estab- 
lishments which are primarily engaged in selling food 
for home preparation and consumption. 
Drug Stores: These stores are classified on the basis 
of their usual trade designation rather than the mer- 
chandise lines carried. 
General Merchandise Stores: This group indudes de- 
partment stores, variety stores, and general stores. 
Apparel Stores: Included in this group are stores pri- 
marily engaged in selling clothing, shoes, hats, under- 
wear, and related articles for personal wear and 
adornment. 
Home Furnishing Stores: This is comparable to the 
"furniture, furnishing and appliance group" classifi- 
cation of the Census and includes stores selling goods 
used for furnishing the home. 
Automotive Stores: Store types covered are motor ve- 
hicle dealers, tire, battery and accessory dealers, 
motorcycle dealers, aircraft dealers (for private use 
only), boat dealers, passenger automobile trailer deal- 
ers, and related automobile product dealers. 
Service Stations: Establishments primarily selling gaso- 
line and other automotive petroleum products. 

The sum of the sales of the seven major store 
groups will not add to the total retail sales for any 
particular area, because other store classifications are 
not shown. 

Passenger Cars 
Passenger Car data were collected from the vari- 

ous State Departments of Motor Vehides. The reports 
specify passenger car registrations as of a specific date. 
All passenger car estimates are as of January 1, 1968. 
The majority of states reported County breakdowns. 
However, where only total State data were available, 
the county figures were pro -rated with statistical 
formulae. 

Farm Data 
The Newspaper, Spot Radio and Spot Television 

books provide county, state, regional and U. S. esti- 
mates of Farm Population (January 1, 1968) and 
Gross Farm Income for 1967. SRDS Consumer Maga- 
zine and Farm Publication Rates and Data and Spot 
Radio Rates and Data carry additional farm market 
data-Farm Population, Farm Households, Gross Farm 
Income, Gross Income per Farm, Farm Live Stock 
Income, Farm Poultry Income, Farm Crops Income, 
Total Farms, Farm Income by Select Commodity 
Groups, Total Commercial Farms Producing Sales 
over $2,500 (1964), Land Crop Harvested (1964), 
Total Farm Tractors (1964). 

These data are the latest available from the 
Department of Agriculture. Farm mergers, consolida- 
tions and changes in ownership make it impractical 
to up -date the figures on a yearly basis. These data 
therefore are included in SRDS tabulations as a 
matter of convenience or reference for buyers of 
media. More detailed data are available from the 
U. S. Department of Agriculture. 
Farm Population: Estimates are as of January 1, 1968 
and indude all persons residing on farms. 

There has been a change in the basic definition of 
farm population as developed by the Census Bureau. 
This revised definition reflects a substantial decline in 

(Continued on next page) 
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Explanation of SRDS Consumer Market Data Continued 

the number of people reported residing on farms. The 
rural population is subdivided into the rural -farm 
population, which comprises all rural residents living 
on farms, and the rural -nonfarm population, which 
comprises the remaining rural population. In the 1960 
Census, the farm population consists of persons living 
in rural territory on places of 10 or more acres from 
which sales of farm products amounted to $50 or more 
in 1959 or on places of less than 10 acres from which 
sales of farm products amounted to $250 or more in 
1959. 

Gross Farm Income: This includes all cash receipts 
from farm marketings, income in kind (value of items 
grown and consumed on the farm) and government 
payments. Expenses and taxes have not been deducted 
from the gross figures. 

MARKET AREAS INCLUDED 

Cities 
All places reported (cities, villages, boroughs) are 

estimated as of January I, 1968. Cities which cross 
county lines are listed in the county that has the 
larger share of the city's population. 

Cities which are shown as multiple or combined 
city markets are listed with the first city in the com- 
bination. When these cities are in more than one 
county the combination is listed in each of the ap- 
plicable counties. 

Counties 
All counties shown in the 1960 Census of Popu- 

lation are included as determined by the Bureau of 
Census. 

In order that users may compile state summaries 
by adding all counties within the state, data for inde- 
pendent cities (those which are not included in any 
county) have been added to their adjoining counties. 
Baltimore and St. Louis are independent cities and 
their data are added to their respective counties. The 
state of Virginia has 36 cities in this category. 

Standard Metropolitan Statistical Areas 
SRDS reports ALL Standard Metropolitan Statis- 

tical Areas as determined by the Bureau of the Bud- 
get. SRDS Consumer Market staff has also developed 
Additional Standard Metropolitan Statistical Areas 
based upon similar criteria as used by the Bureau of 
the Budget. 

The definitions and titles of standard metropoli- 
tan statistical areas are established by the Bureau of 
the Budget with the advice of the Federal Committee 
on Standard Metropolitan Statistical Areas. This 
Committee is composed of representatives of the 
major statistical agencies of the Federal Government. 

CRITERIA FOLLOWED IN ESTABLISHING 
STANDARD METROPOLITAN 

STATISTICAL AREAS 

The definition of an individual standard metro- 
politan statistical area involves two considerations; 
first, a city or cities of specified population to con- 
stitute the central city and to identify the county in 
which it is located as the central county; and, second, 
economic and social relationships with contiguous 
counties which are metropolitan in character, so that 
the periphery of the specific metropolitan area may be 
determined. Standard metropolitan statistical areas 
may cross State lines, if this is necessary in order to 
include qualified contiguous counties. 

Population Criteria 
1. Each standard metropolitan statistical area 

must include at least: 

(a) One city with 50,000 or more inhabit- 
ants, or 

(b) Two cities having contiguous boundaries 
and constituting, for general economic and social 
purposes, a single community with a combined 
population of at least 50,000, the smaller of which 
must have a population of at least 15,000. 

2. If two or more adjacent counties each have a 
city of 50,000 inhabitants or more (or twin cities 
under 1 (b)) and the cities are within 20 miles of each 
other (city limits to city limits), they will be included 
in the same area unless there is definite evidence that 
the two cities are not economically and socially inte- 
grated. 

Criteria of Metropolitan Character 
The criteria of metropolitan character relate 

primarily to the attributes of the county as a place of 
work or as a home for a concentration of nonagricul- 
tural workers. Specifically, these criteria are: 

3. At least 75% of the labor force of the county 
must be in the nonagricultural labor force. 

4. In addition to criterion 3, the county must 
meet at least one of the following conditions: 

(a) It must have 50% or more of its popula- 
tion living in contiguous minor civil divisions 
with a density of at least 150 persons per square 
mile, in an unbroken chain of minor civil divi- 
sions with such density radiating from a central 
city in the area. 

(b) The number of nonagricultural workers 
employed in the county must equal at least 10% 
of the number of nonagricultural workers em- 
ployed in the county containing the largest city 
in the area, or be the place of employment of 
10,000 nonagricultural workers. 

(c) The nonagricultural labor force living in 
the county must ec)ual at least 10% of the num. 
ber of the nonagricultural labor force living in 
the county containing the largest city in the area, 
or be the place of residence of a nonagricultural 
labor force of 10,000. 

5. In New England, the city and town are admin- 
istratively more important than the county, and data 
are compiled locally for such minor civil divisions. 
Here, towns and cities are the units used in defining 
standard metropolitan statistical areas. In New Eng- 
land, because smaller units are used and more re- 
stricted areas result, a population density criterion of 
at least 100 persons per square mile is used as the 
measure of metropolitan character. 

Criteria of Integration 
The criteria of integration relate primarily to the 

extent of economic and social communication be- 
tween the outlying counties and central county. 

6. A county is regarded as integrated with the 
county or counties containing the central cities of the 
area if either of the following criteria is met: 

(a) If 15% of the workers living in the 
county work in the county or counties containing 
central cities of the area, or 

(b) If 25% of those working in the county 
live in the county or counties containing central 
cities of the area. 
Only where data for criteria 6 (a) and 6 (b) are 

not conclusive are other related types of information 

used as necessary. This information includes such 
items as newspaper circulation reports prepared by 
the Audit Bureau of Circulation, analysts of charge 
accounts in retail stores of central cities to determine 
the extent of their use by residents of the contiguous 
county, delivery service practices of retail stores in 
central cities, official traffic counts, the extent of pub- 
lic transportation facilities in operation between cen- 
tral cities and communities in the contiguous county, 
and the extent to which local planning groups and 
other civic organizations operate jointly. 

Area Titles 
7. The following general guide lines are used for 

determining titles for standard metropolitan statistical 
areas: 

(a) The name of the standard metropolitan 
statistical area is that of the largest city. 

(b) The addition of up to two city names 
may be made in the area title, on the basis and 
in the order of the following criteria: 

(1) The additional city or cities have at 
least 250,000 inhabitants. 

(2) The additional city or cities have a 
population of one-third or more of that of 
the largest city and a minimum population 
of 25,000, except that both city names are 
used in those instances where cities qualify 
under criterion 1 (b). 

(c) In addition to city names, the area titles 
will contain the name of the State or States 
included in the area. 
In the regular ranking tables, the New England 

Standard Metropolitan Statistical Areas are ranked on 
town and not county definitions. However, since some 
users have indicated a preference for New England 
Metropolitan Statistical Areas built along county 
lines, these data are shown following the official town- 
ship Metro Area ranking. The New England Metro- 
politan Areas are reported in the state sections, both 
on the official Bureau of the Budget definition and on 
the county concept. 

The ranking tables enable buyers to measure, 
compare and/or combine the marketing data of the 
Standard Metropolitan Statistical Areas which repre- 
sent the major concentrations of population. 

Standard Metropolitan Statistical Areas are listed 
in the State -County -City section. Each follows the cor- 
porate city data. 

SRDS Additional Standard Metropolitan 
Statistical Areas 

Because of the rigid structure of the Govern- 
ment's requirements for SMSA designation, many 
markets, which are, in fact, "metropolitan in char- 
acter" do not qualify under the Government's criteria. 
There are many factors other than central city popu- 
lation size (the main government requirement) which 
reflect the urbanization of a market. One of these is 
the Total Retail Sales of the central city. 

Therefore, SRDS designates "Additional SMSA's" 
which, in our opinion, are "metropolitan in char- 
acter," and meet either one of the two following 
requirements: 

I. The central city has 45,000 or more inhabit- 
ants, as estimated by SRDS 

OR 
2. The central city has 40,000 or more inhabit- 

ants, and Total Retail Sales volume which 
SRDS feels justifies metropolitan status. 

(Continued on next page) 
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Explanation of SRDS Consumer Market Data - Continued 

The actual volume of Total Retail Sales is a 
"moving requirement," utilizing the effective wage 
and salaries, U. S. Retail Sales Growth, and other 
economic factors-hence, the actual figure may change 
from year to year. 

In its current "Additional SMSA" designations, 
the Total Retail Sales volume bench mark was $100 
million. 

Both Standard Metropolitan Statistical Areas and 
Additional Standard Metropolitan Statistical Areas 
are integrated in the ranking tables and state tables. 

Ranking Tables 
To show the relationship of each of these areas, 

ranking tables have been provided on the following: 
1. Population 
2. Households 
3. Consumer Spendable Income 
4. Consumer Spendable Income per Household 
5. Total Retail Sales 
6. Retail Sales per Household 
7. Food Store Sales 
8. Drug Store Sales 
9. General Merchandise Store Sales 

10. Apparel Store Sales 
11. Home Furnishing Store Sales 
12. Automotive Store Sales 
13. Service Station Sales 
14. Number of Passenger Cars 

Territories 
Estimates for population, households, retail sales 

(including the seven major store types) and passenger 
cars were supplied by the Economic Development 
Administration, Commonwealth of Puerto Rico. 

All the information included for Puerto Rico 
refers to fiscal year 1967. The estimates of retail sales 
were developed using the 1963 Census of Business - 
Retail Trade as the base. The other estimates were 
based on information published in the 1967 edition 
of the "Economic Report to the Governor," prepared 
by the Puerto Rico Planning Board. 

STATE MEDIA MAPS 
At the beginning of each state section, a state 

media map shows state and county lines and daily 
media cities. The cities have symbols indicating their 

TOTAL U.S. 

SRDS population estimates as well as indications for 
daily newspaper, operating commercial radio station, 
and/or TV station. Media symbols are kept current 
on either the map or in a special listing with the 
appropriate state tables. If space is available, the 
listing will be adjacent to the map, otherwise it will 
follow the Consumer Market data. 

These maps have been made especially for the 
SRDS books and are copyrighted by Standard Rate & 

Data Service, Inc., and Rand McNally & Co. Written 
permission to reproduce any of the maps must be 
secured from SRDS. 

U. S. MAPS 
A map showing U. S. Census Regions, States, and 

Key Cities is provided at the beginning of the U. S. 
Summary section. 

REVISION LOG 
From time to time new bench marks become 

available which make it expedient to revise the esti- 
mates. Whenever such changes are made from month 
to month, explanations are shown on the revision 
log page. 
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Stata, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. SRDS Consumer Market Data Summary 

United States, Divisional, State Totals 

Estimates for: 
UNITED 
STATES 
DIVISIONS 
State' 

Population Households 
1/1/68 1/1/68 
(000) (000) 

Consumer Spendable Income -1967 
/o Distribution 

Per 3000 5000 8000 
Household to to to 

(5) 4999 7999 9999 

Retail Sales Passen- 
aer 
Can 

1/1/68 
(000) 

Farm 
Popu- 
Istion 
1/I/68 
(000) 

Gross 
Farm 
Ineoms 

1967 
(5000) (5000) 

of Families 
10000 15000 

to and 
14999 over 

-Total Retail Sales- 
Per 

Household 
($000) (5) 

-1967 
By Selected Store 

Apparel 
($000) 

Types 

Food 
(5000) 

Drue 
(5000) 

General 
Mdse. 

(5000) 

Home 
Furn. 
(5000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

UNITED STATES 199,099.6 59,257.08 539,998,829 9,113 16.8 22.8 18.0 19.3 14.2 313,447,323 5,290 72,189,813 10,867,167 42,196,494 17,987,890 15,719,458 57,987,962 24,061,116 81,052.18 10,404.5 49,292,057 
Metropolitan 

Area Totals 141,040.0 42,546.64 413,918,697 9,729 230,684,230 5,422 53,000,305 8,311,679 35,222,791 14,122,520 12,194,421 41,977,268 16,292,349 56,197.00 

NEW ENGLAND... 11,381.5 3,395.04 33,611,100 9,900 16.4 25.7 18.3 20.5 15.0 20,153,692 5,936 5,012,481 674,934 2,595,588 1,171,195 939,058 3,427,692 1,248,507 4,577.92 126.7 872,174 
Connecticut 2,950.3 881.25 9,897,349 11,231 12.4 24.9 18.1 22.4 19.6 5,480,753 6,219 1,425,253 198,378 648,763 330,763 302,589 983,407 365,967 1,389.96 19.4 181,219 
Maine 989.1 287.81 2,248,733 7,813 24.3 24.1 19.2 16.0 7.6 1,634,943 5,681 430,087 43,240 197,951 74,737 52,110 310,172 119,941 359.82 29.2 269,679 
Massachusetts 5,430.2 1,628.41 16,130,728 9,906 16.1 27.7 17.5 20.1 14.8 9,480,673 5,822 2,274,327 321,097 1,322,197 569,710 436,154 1,497,459 534,068 2,000.00 29.3 180,119 
New Hampshire 689.0 205.60 1,786,954 8,691 19.0 23.2 20.5 21.2 12.3 1,176,759 5,724 324,407 26,262 119,501 61,612 41,593 221,577 77,771 281.14 10.1 62,658 
Rhode Island 904.3 272.39 2,555,948 9,383 18.5 22.1 20.1 21.6 13.1 1,585,679 5,821 373,760 66,266 230,482 102,880 76,268 264,699 95,006 388.00 3.4 23,570 
Vermont 418.6 119.58 991,388 8,291 22.2 22.5 19.5 17.3 10.2 794,885 6,647 184,647 19,691 76,694 31,493 30,344 150,378 55,754 159.00 35.3 154,929 

MIDDLE 
ATLANTIC 37,081.3 11,365.19 110,872,554 9,755 16.7 25.1 18.4 19.1 15.3 56,502,050 4,972 14,269,941 1,659,251 8,207,601 4,231,395 2,990,429 8,964,791 3,244,498 13,232.86 630.6 2,553,775 

New Jersey 7,053.0 2,112.55 22,081,441 10,453 13.2 23.7 19.1 21.6 18.6 10,951,861 5,184 2,738,712 312,715 1,486,532 732,901 605,395 1,933,024 707,163 2,841.85 55.5 291,271 
New York 18,398.1 5,789.22 56,940,422 9,836 16.7 26.0 17.9 18.2 15.5 27,831,068 4,807 7,104,121 799,279 4,115,817 2,395,511 1,524,090 3,742,422 1,388,110 5,690.26 284.8 1,185,865 
Pennsylvania 11,630.2 3,463.42 31,850,691 9,196 18.9 24.7 18.8 19.0 12.8 17,719,121 5,116 4,427,108 547,257 2,605,252 1,102,983 860,944 3,289,345 1,149,225 4,700.75 290.3 1,076,639 

EAST NORTH 
CENTRAL 39,261.6 11,676.18 116,956,859 10,017 14.2 22.3 19.4 22.0 16.8 66,346,395 5,682 15,014,678 2,331,575 9,585,922 3,410,447 3,124,867 12,349,451 5,138,248 16,495.67 2,064.2 6,616,022 

Illinois 10,922.3 3,362.18 35,631,782 10,598 12.2 21.7 18.9 23.0 19.2 19,265,804 5,730 4,105,794 715,092 2,649,636 1,147,743 878,083 3,242,508 1,300,955 4,279.80 479.2 2,831,127 
Indiana 5,013.2 1,501.22 14,341,676 9,553 15.5 21.2 19.3 22.7 15.9 8,640,071 5,755 1,880,388 316,215 1,183,012 422,381 403,764 1,690,377 741,380 2,144.00 410.9 1,557,618 
Michigan 8,597.2 2,474.93 26,063,898 10,531 13.4 21.9 18.8 22.3 18.6 14,087,056 5,692 3,298,441 547,105 2,046,341 733,348 698,550 2,954,642 1,159,691 3,599.70 326.7 1,069,586 
Ohio 10,513.2 3,107.96 29,544,536 9,506 15.6 23.9 19.7 20.8 14.3 16,804,362 5,407 4,130,381 539,567 2,708,328 751,104 809,654 3,211,214 1,380,474 4,839.88 387.2 1,515,221 
Wisconsin 4,215.7 1,229.89 11,374,967 9,249 16.0 21.6 20.6 21.6 14.1 7,549,102 6,138 1,599,674 213,596 998,605 355,871 334,816 1,250,710 555,748 1,632.29 460.2 1,642,470 

WEST NORTH 
CENTRAL 16,071.0 4,903.80 42,715,786 8,711 17.9 20.7 18.6 20.2 12.8 28,137,935 5,738 5,120,631 961,327 3,483,233 1,319,676 1,227,508 4,876,214 2,668,786 7,042.63 1,974.5 13,339,041 

Iowa 2,760.7 847.38 7,838,869 9,251 16.7 17.4 18.1 24.2 15.3 4,927,382 5,815 863,159 144,885 538,765 212,717 214,135 814,722 465,731 1,318.33 506.9 3,784,098 
Kansas 2,272.9 706.63 6,103,850 8,638 17.7 19.3 19.6 22.5 13.8 3,613,925 5,114 684,095 128,900 389,763 160,875 181,958 763,734 386,841 1,041.79 202.2 1,807,436 
Minnesota 3,624.4 1,059.48 9,612,031 9,072 16.0 19.6 20.3 22.1 14.6 6,644,000 6,271 1,213,110 223,181 855,567 323,346 277,639 1,039,073 621,000 1,623.14 420.7 2,210,095 
Missouri 4,610.9 1,460.20 12,075,693 8,270 20.0 24.9 16.5 15.0 10.0 8,285,103 5,674 1,562,793 306,580 1,183,913 396,960 347,314 1,420,859 749,404 1,847.09 346.2 1,665,733 
Nebraska 1,480.3 457.35 3,998,676 8,743 19.3 18.7 20.2 20.7 11.7 2,537,362 5,548 447,284 82,371 303,417 122,512 122,321 443,573 251,934 662.71 222.1 1,977,214 
North Dakota 641.2 176.77 1,503,958 8,508 16.8 23.3 18.6 19.8 11.7 1,088,094 6,155 166,081 37,329 113,945 54,155 45,078 207,132 88,854 266.76 132.0 875,760 
South Dakota 680.6 195.99 1,582,709 8,075 16.7 17.3 20.4 22.1 11.6 1,042,069 5,317 184,109 38,081 97,863 49,111 39,063 187,121 105,022 282.81 144.4 1,018,705 

SOUTH 
ATLANTIC 29,703.0 8,377.25 70,640,762 8,432 19.0 21.5 16.3 17.2 12.5 42,776,312 5,106 9,564,704 1,547,011 5,641,129 2,446,886 2,376,747 8,477,201 3,458,893 11,688.77 1,935.4 5,603,716 

Delaware 528.0 153.06 1,596,772 10,432 19.2 28.6 17.0 14.8 11.9 1,001,816 6,545 213,255 30,247 158,854 55,977 61,456 181,543 73,962 229.15 22.1 140,545 
District of 

Columbia 811.0 269.19 2,856,574 10,612 16.2 22.6 15.2 19.3 20.1 1,736,931 6,452 273,562 101,420 285,509 142,532 120,800 257,011 90,417 219.12 
Florida 6,085.5 1,916.03 14,686,701 7,665 21.4 22.1 16.8 15.3 11.0 10,011,686 5,225 2,295,843 364,868 1,244,291 539,566 574,087 2,126,651 822,456 2,960.73 113.5 1,070,318 
Georgia 4,531.7 1,237.44 10,164,236 8,214 18.7 19.2 16.2 17.6 12.6 6,130,353 4,954 1,339,281 211,073 798,096 356,790 328,980 1,287,610 553,179 1,752.46 309.2 1,209,116 
Maryland 3,727.5 1,043.67 10,724,749 10,276 15.0 25.3 16.2 20.5 17.4 5,711,077 5,472 1,212,140 219,820 800,600 286,295 245,384 944,027 363,790 1,381.90 100.6 371,485 
North Carolina 5,054.9 1,344.72 10,958,695 8,149 19.8 20.3 15.5 17.0 10.6 6,736,000 5,009 1,492,815 205,603 763,554 400,292 407,955 1,378,470 590,357 1,940.33 699.6 1,495,002 
South Carolina 2,610.4 665.25 5,161,443 7,759 18.8 17.8 16.0 18.0 11.2 3,109,870 4,675 742,331 101,398 386,180 180,259 187,037 635,058 280,387 970.93 292.1 528,423 
Virginia 4,566.9 1,244.31 10,786,212 8,668 17.9 21.5 15.8 18.3 14.1 6,061,531 4,871 1,415,109 237,989 869,017 347,786 323,084 1,228,933 490,762 1,630.84 323.3 649,664 
West Virginia 1,787.1 503.58 3,705,380 7,358 21.6 23.3 17.5 13.4 7.3 2,277,048 4,522 580,368 74,593 335,028 137,389 127,964 437,898 193,583 603.31 75.0 139,163 

EAST SOUTH 
CENTRAL 12,997.4 3,588.29 25,865,727 7,208 19.7 17.8 16.5 16.0 9.8 16,556,501 4,614 3,957,779 556,056 2,038,672 966,779 874,344 3,389,288 1,433,090 4,988.61 1,580.5 3,521,824 

Alabama. 3,554.0 967.62 6,910,202 7,141 19.6 19.2 16.4 15.9 9.8 4,339,600 4,485 1,073,092 138,989 562,057 265,566 251,754 898,114 362,290 1,456.28 294.7 794,543 
Kentucky 3,194.9 901.15 6,749,307 7,490 19.5 16.6 18.4 17.2 10.5 4,213,640 4,676 1,033,016 148,828 490,439 232,601 211,021 815,976 369,534 1,309.20 399.4 981,648 
Mississippi 2,348.6 616.17 4,072,090 6,609 19.4 15.6 14.2 14.4 8.6 2,597,335 4,215 619,342 84,512 253,528 184,704 125,033 548,137 232,848 727.38 431.5 946,738 
Tennessee 3,899.9 1,103.35 8,134,128 7,372 20.1 18.9 16.0 16.0 10.0 5,405,926 4,900 1,232,329 183,727 732,648 283,908 286,536 1,127,061 468,418 1,495.75 454.9 798,895 

WEST SOUTH 
CENTRAL 19,091.8 5,580.43 43,218,989 7,745 20.0 20.6 16.7 16.4 10.6 27,635,086 4,952 6,239,714 910,718 3,210,154 1,645,441 1,337,318 5,883,075 2,272,181 7,773.20 1,096.1 5,694,801 

Arkansas 1,973.8 581.97 3,800,442 6,530 20.9 17.7 14.3 14.4 8.1 2,503,653 4,302 506,121 74,747 242,400 131,055 122,717 554,777 202,636 695.67 229.1 1,068,524 
Louisiana 3,673.0 1,012.35 7,897,304 7,801 19.1 17.5 17.5 16.9 11.5 4,380,516 4,327 1,059,697 155,291 558,221 285,405 236,477 891,741 337,132 1,298.06 182.3 652,078 
Oklahoma 2,499.4 793.29 5,685,464 7,167 20.3 20.5 17.9 16.7 10.5 3,593,917 4,530 798,744 115,305 424,853 214,791 195,535 776,252 332,589 1,112.30 165.8 958,302 
Texas 10,945.6 3,192.82 25,835,779 8,092 20.0 22.1 16.8 16.5 10.8 17,157,000 5,374 3,875,152 565,375 1,984,680 1,014,190 782,589 3,660,305 1,399,824 4,667.17 518.9 3,015,897 

MOUNTAIN 7,955.0 2,309.54 19,185,190 8,307 18.6 25.1 18.5 18.0 11.8 11,944,219 5,172 2,745,019 552,082 1,328,332 545,279 553,879 2,390,636 1,148,763 3,477.33 429.9 3,521,528 
Arizona 1,653.6 468.38 3,857,510 8,236 17.7 25.2 16.5 18.1 13.5 2,411,299 5,148 550,872 110,216 306,678 98,861 110,177 490,383 246,222 690.31 56.2 549,783 
Colorado 2,026.3 615.32 5,244,729 8,524 18.3 27.0 17.6 17.9 11.8 3,144,342 5,110 711,569 139,286 378,105 140,058 146,603 588,289 255,421 947.88 77.3 935,836 
Idaho 711.7 207.64 1,534,410 7,390 21.8 19.3 24.8 17.0 8.6 1,171,215 5,641 270,434 52,092 106,549 44,000 49,855 237,211 106,505 313.22 95.7 588,989 
Montana 706.3 212.95 1,740,311 8,172 20.6 24.6 19.5 17.4 10.1 1,115,727 5,239 263,869 40,955 101,415 55,767 42,788 228,291 100,834 304.67 79.6 596,215 
Nevada 465.7 150.30 1,511,876 10,059 12.7 26.1 16.1 22.8 18.1 852,392 5,671 190,949 42,523 91,383 49,883 40,055 170,999 95,081 222.05 10.2 70,020 
New Mexico 1,029.1 273.46 2,180,747 7,975 19.2 23.1 17.7 16.8 11.0 1,265,468 4,628 291,601 52,970 130,365 68,366 58,851 280,540 130,116 420.41 35.3 333,624 
Utah 1,029.6 280.91 2,332,673 8,304 18.3 25.3 20.7 19.5 11.5 1,442,578 5,135 337,090 89,425 171,435 63,687 84,810 292,136 146,815 430.79 43.5 221,141 
Wyoming 332.7 100.58 782,934 7,784 21.4 29.3 19.3 13.7 7.9 541,198 5,381 128,635 24,615 42,402 24,657 20,740 102,787 67,769 148.00 32.1 225,920 

PACIFIC 25,557.0 8,061.36 76,931,862 9,543 13.7 24.9 18.3 20.8 16.5 43,395,133 5,383 10,264,866 1,674,213 6,105,863 2,250,792 2,295,308 8,229,614 3,448,150 11,775.19 566.6 5,569,176 
Alaska. 276.9 70.51 843,167 11,958 11.6 21.2 15.2 22.2 23.7 389,978 5,531 87,832 17,088 50,673 14,986 12,602 62,184 22,367 75.10 
California 19,414.9 6,190.10 60,015,099 9,695 13.2 25.3 18.0 20.6 17.0 32,418,000 5,237 7,681,906 1,263,729 4,632,835 1,820,972 1,860,429 6,217,563 2,656,592 8,952.07 302.4 4,087,051 
Hawaii 745.7 181.46 2,073,604 11,427 13.6 18.5 18.0 23.9 23.2 1,010,048 5,566 262,331 35,903 165,875 58,530 44,737 166,066 81,415 300.99 
Oregon 2,007.5 637.39 5,267,500 8,264 17.4 26.6 18.1 18.9 12.3 3,820,072 5,993 843,020 126,255 481,173 136,804 144,907 809,179 277,042 985.80 119.6 603,813 
Washington 3,112.0 981.90 8,732,492 8,893 14.7 21.9 20.2 23.0 15.0 5,757,035 5,863 1,389,777 231,238 775,307 219,500 232,633 974,622 410,734 1,461.23 144.6 878,312 
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Revision Log 

Monthly, Market Data and Map Changes 

SRDS CONSUMER MARKET DATA 
Featured in this publication are new SRDS Consumer Market data estimates. Population and 

Number of Households estimates are shown as of January 1, 1968. Consumer Spendable Income 
and Retail Sales Volume are reported for the period January 1, 1967 to January 1, 1968. 

SRDS CONSUMER MARKET DATA REVISIONS 
Monthly publication of SRDS market statistics and media/market maps makes it possible 

to show current market information, reflecting significant changes as they occur. Changes in 
market data and maps are governed chiefly by release of certified periodic reports of the Bureau 
of the Census, Washington, D. C., and new data from other bureaus and local agencies. 

PUERTO RICO 
Estimates for Puerto Rico were supplied to SRDS by the Economic Development Adminis- 

tration, Commonwealth of Puerto Rico. SRDS plans to include annual updated information upon 
receipt from the Economic Development Administration. See "Explanation of SRDS Consumer 
Market Data" for details. 

NEW ADDITIONAL SMSA's DESIGNATED BY SRDS 

Because of the rigid structure of the Government's requirements for SMSA designation, 
many markets, which are, in fact, "metropolitan in character" do not qualify under the Govern- 
ment's criteria. There are many factors other than central city population size (the main 
government requirement) which reflect the urbanization of a market. One of these is the Total 
Retail Sales of the central city. 

Therefore, SRDS designates "Additional SMSA's" which, in our opinion, are "metropolitan 
in character," and meet either one of the two following requirements: 

1. The central city has 45,000 or more inhabitants, as estimated by SRDS 
OR 

2. The central city has 40,000 or more inhabitants, and Total Retail Sales volume which 
SRDS feels justifies metropolitan status. 

The actual volume of Total Retail Sales is a "moving requirement," utilizing the effective 
wage and salaries, U. S. Retail Sales Growth, and other economic factors-hence, the actual 
figure may change from year to year. 

In its current "Additional SMSA" designations, the Total Retail Sales volume bench mark 
was $100 million. 

The new SMSA's, listed below, have been integrated in the ranking tables and state tables in 
this issue. 

AREA TITLE 
Alexandria, LA 
Bangor, ME 
Danville, IL 
Elkhart, IN 
Joplin, MO 
Kingsport -Bristol -Johnson 

City, TN -VA 

Marion, IN 
Poughkeepsie, NY 
Santa Rosa, CA 
Sarasota, FL 
Williamsport, PA 

DEFINITION 
Rapides Parish, LA 
Penobscot County, ME 
Vermilion County, IL 
Elkhart County, IN 
Jasper County, MO 
Sullivan, Washington and Carter 

Counties, TN; Washington 
County, VA 

Grant County, IN 
Dutchess County, NY 
Sonoma County, CA 
Sarasota County, FL 
Lycoming County, PA 
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The SMSA Definitions appearing on 
these pages are current through 
November 1, 1968. 

Standard Metropolitan Statistical Area Definitions 
As Defined by the Bureau of the Budget 

Abilene, Tex. - Jones and Taylor Counties, 
Texas. 

Akron, Ohio -Portage and Summit Counties, 
Ohio. 

Albany, Ga.-Dougherty County, Georgia. 
Albany -Schenectady -Troy, N. Y.-Albany, Rens- 
selaer Saratoga, and Schenectady Counties, 
New York. 
Albuquerque, N. Mex.-Bernaliilo County, New 
Mexico. 

Allentown -Bethlehem -Easton, Pa. -N. J. - Lehigh 
and Northampton Counties, Pennsylvania; War- 
ren County, New Jersey. 
Altoona, Pa. - Blair County, Pennsylvania. 
Amarillo, Tex. - Potter and Randall Counties, 
Texas. 
Anaheim -Santa Ana -Garden Grove, Calif. - 
Orange County, California. 
Anderson, Ind.- Madison County, Indiana. 
Ann Arbor, Mich.- Washtenaw County, Mich. 
Asheville, N. C. - Buncombe County, North 
Carolina. 
Atlanta, Ga. - Clayton, Cobb, DeKalb, Fulton, 
and Gwinnett Counties, Georgia. 
Atlantic City, N. J.- Atlantic County, New 
Jersey. 
Augusta, Ga. -S. C.-Richmond County, Georgia; 
Aiken County, South Carolina. 
Austin, Tex. - Travis County, Texas. 
Bakersfield, Calif. - Kern County, California. 
Baltimore, Md.-Baltimore City; Anne Arundel, 
Baltimore, Carroll, Harford, and Howard Coun- 
ties, Maryland. 
Baton Rouge, La. - East Baton Rouge Parish, 
Louisiana. 
Bay City, Mich. - Bay County, Michigan. 
Beaumont -Port Arthur -Orange, Tex.- Jefferson 
and Orange Counties, Texas. 
Billings, Mont.-Yellowstone County, Montana. 
Biloxi -Gulfport, Miss.-Harrison County, Miss. 
Binghamton, N. Y. Pa. - Broome and Tioga 
Counties, New York; Susquehanna County, 
Pennsylvania. 
Birmingham, Ala. - Jefferson, Shelby, and 
Walker Counties, Alabama. 
Bloomington - Normal, Ill.- McLean County, 
Illinois. 
Boise City, Idaho - Ada County, Idaho. 
Boston, Mass.- All of Suffolk County, Massa- 
chusetts, Cambridge, Everett, Malden, Medford, 
Melrose, Newton, Somerville, Waltham and Wo- 
burn cities; Arlington, Ashland, Bedford, Bel- 
mont, Burlington Concord, Framingham, Lex- 
ington, Lincoln, Natick, North Reading, Reading, 
Sherborn, Stoneham, Sudbury Wakefield, Wa- 
tertown, Wayland, Weston, Wilmington, and 
Winchester towns in Middlesex County, Massa- 
chusetts. Beverly Lynn, Peabody,and Salem 
cities; Danvers, Hamilton, Lynnfield, Manches- 
ter. Marblehead, Middleton, Nahant, Saugus, 
Swampscott Topsfield, and Wenham towns in 
Essex County, Massachusetts. Quincy city; 
Braintree, Brookline, Canton, Cohasset, Ded- 
ham, Dover. Holbrook, Medfield Millis, Milton 
Needham Norfolk, Norwood, Randolph, Sharon, 
Walpole, Wellesley Westwood and Weymouth 
towns in Norfolk County, Massachusetts. Dux - 
bury, Hanover, Hingham, Hull, Marshfield, Nor- 
well Pembroke, Rockland, and Scituate towns 
in Plymouth County, Massachusetts. 
Bridgeport, Conn. - Bridgeport and Shelton 
cities; Easton, Fairfield, Monroe, Stratford, and 
Trumbull towns in Fairfield County, Connec- 
ticut. Milford town in New Haven County, 
Connecticut. 
Brockton, Mass. - Brockton City; Abington, 
Bridgewater, East Bridgewater, Hanson, West 
Bridgewater, and Whitman towns in Plymouth 
County, Massachusetts. Avon and Stoughton 
towns in Norfolk County, Massachusetts. 
Easton town in Bristol County, Massachusetts. 
Brownsville -Harlingen -San Benito, Tex.- Cam- 
eron County, Texas. 
Buffalo, N. Y. - Erie and Niagara Counties, 
New York. 
Canton, Ohio-Stark County, Ohio. 
Cedar Rapids, Iowa-Linn County, Iowa. 
Champaign - Urbana, Ill. - Champaign County, 
Illinois. 
Charleston, S. C. - Berkeley and Charleston 
Counties, South Carolina. 
Charleston, W. Va. - Kanawha County, West 
Virginia. 

Charlotte, N. C.-Mecklenburg and Union Coun- 
ties, North Carolina. 

Chattanooga, Tenn. - Ga. - Hamilton County, 
Tennessee; Walker County, Georgia. 
Chicago, Ill. - Cook, Du Page, Kane, Lake, 
McHenry, and Will Counties, Illinois. 
Chicago, Ill. Northwestern Indiana Standard 
Consolidated Area-The Standard Metropolitan 
Statistical Areas of Chicago, Ill., and Gary - 
Hammond -East Chicago, Indiana. 
Cincinnati, Ohio-Ky.-Ind.-Clermont, Hamilton, 
and Warren Counties, Ohio; Boone, Campbell, 
and Kenton Counties, Kentucky; Dearborn 
County, Indiana. 
Cleveland, Ohio-Cuyahoga, Geauga, Lake, and 
Medina Counties, Ohio. 
Colorado Springs, Colo.-El Paso County, Colo- 
rado. 
Columbia, S. C.-Lexington and Richland Coun- 
ties, South Carolina. 
Columbus, Ga.-Ala.-Chattahoochee and Musco - 
gee Counties, Georgia; Russell County, Alabama. 
Columbus, Ohio-Delaware, Franklin, and Pick - 
away Counties, Ohio. 
Corpus Christi, Tex.-Nueces and San Patricio 
Counties, Texas. 
Dallas, Tex.-Collin, Dallas, Denton, Ellis, Kauf- 
man, and Rockwall Counties, Texas. 
Davenport -Rock Island -Moline, Iowa-Ill.-Scott 
County Iowa; Henry and Rock Island Coun- 
ties, Illinois. 
Dayton, Ohio-Greene, Miami, Montgomery, and 
Preble Counties, Ohio. 
Decatur, Ill.-Macon County, Illinois. 
Denver, Colo - Adams Arapahoe, Boulder, 
Denver, and Jefferson Counties, Colorado. 
Des Moines, Iowa-Polk County, Iowa. 
Detroit, Mich.-Macomb, Oakland, and Wayne 
Counties, Michigan. 
Dubuque, Iowa-Dubuque County, Iowa. 
Duluth -Superior, Minn.-Wis.-St. Louis County, 
Minnesota; Douglas County, Wisconsin. 
Durham, N. C.-Durham and Orange Counties. 
North Carolina. 
El Paso, Tex.-El Paso County, Texas. 
Erie, Pa.-Erie County, Pennsylvania. 
Eugene, Ore.-Lane County, Oregon. 
Evansville, Ind.-Ky.-Vanderburgh and Warrick 
Counties, Indiana; Henderson County, Ken- 
tucky. 
Fall River, Mass. -R. I.-Fall River city; Somer- 
set, Swansea, and Westport towns in Bristol 
County, Massachusetts. Tiverton town in New- 
port County, Rhode Island. 
Fargo -Moorhead, N. D. -Minn. - Cass Couny, 
North Dakota; Clay County, Minnesota. 
Fayetteville, N. C.-Cumberland County, North 
Carolina. 
Fitchburg - Leominster, Mass.- Fitchburg and 
Leominster cities; Lunenburg and Westminster 
towns in Worcester County, Massachusetts. 
Shirley and Townsend towns in Middlesex 
County, Massachusetts. 
Flint, Mich. - Genesee and Lapeer Counties, 
Michigan. 
Fort Lauderdale - Hollywood, Fla. - Broward 
County, Fla. 
Fort Smith, Ark. -Okla.- Crawford and Sebas- 
tian Counties, Arkansas; LeFlore and Sequoyah 
Counties, Oklahoma. 
Fort Wayne, Ind.-Allen County, Indiana. 
Fort Worth, Tex.-Johnson and Tarrant Coun- 
ties, Texas. 
Fresno, Calif.-Fresno County, California. 
Gadsden, Ala.-Etowah County, Alabama. 
Galveston -Texas City, Tex.-Galveston County, 
Texas. 
Gary -Hammond -East Chicago, Ind. - Lake and 
Porter Counties, Indiana. 
Grand Rapids, Mich.-Kent and Ottawa Coun- 
ties, Michigan. 
Great Falls, Mont.-Cascade County, Montana. 
Green Bay, Wis.-Brown County, Wisconsin. 
Greensboro -Winston -Salem -High Point, N. C.- 
Forsyth, Guilford, Randolph, and Yadkin Coun- 
ties, North Carolina. 

Greenville, S. C.-Greenville and Pickens Coun- 
ties, South Carolina. 

Hamilton - Middletown, Ohio - Butler County, 
Ohio. 
Harrisburg, Pa. - Cumberland, Dauphin, and 
Perry Counties, Pennsylvania. 
Hartford, Conn.-Hartford city; Avon, Bloom- 
field, Canton, East Granby, East Hartford, East 
Windsor, Enfield, Farmington, Glastonbury, 
Granby, Manchester, Newington, Rocky Hill, 
Simsbury, South Windsor, Suffield, West Hart- 
ford, Wethersfield Windsor, and Windsor Locks 
towns in Hartford County, Connecticut. Crom- 
well town in Middlesex County, Connecticut. 
Andover, Bolton, Coventry, Ellington, and Ver- 
non towns in Tolland County, Connecticut. 
Honolulu, Hawaii - Honolulu County, Hawaii. 
Houston, Tex. - Harris, Brazoria, Fort Bend, 
Liberty and Montgomery Counties, Texas. 
Huntington -Ashland, W. Va. -Ky. -Ohio - Cabell 
and Wayne Counties, West Virginia; Boyd 
County, Kentucky; Lawrence County, Ohio. 
Huntsville, Ala.-Limestone and Madison Coun- 
ties, Alabama. 
Indianapolis, Ind.-Boone, Hamilton, Hancock, 
Hendricks, Johnson, Marion, Morgan, and 
Shelby Counties, Indiana. 
Jackson Mich.-Jackson County, Michigan. 
Jackson, Miss. - Hinds and Rankin Counties, 
Mississippi. 

Jacksonville, Fla.-Duval County, Florida. 
Jersey City, N. J.-Hudson County, New Jersey. 
Johnstown, Pa.-Cambria and Somerset Coun- 
ties, Pennsylvania. 
Kalamazoo, Mich. - Kalamazoo County Michi- 
gan. 

Kansas City, Mo.-Kans.--Cass, Clay, Jackson 
and Platte Counties, Missouri; Johnson and 
Wyandotte Counties, Kansas. 
Kenosha, Wis.-Kenosha County, Wisconsin. 
Knoxville, Tenn.-Anderson, Blount, and Knox 
Counties, Tennessee. 
Lafayette, La.-Lafayette Parish. Louisiana. 
Lafayette - West Lafayette, Ind. - Tippecanoe 
County, Indiana. 
Lake Charles, La.-Calcasieu Parish, Louisiana. 
Lancaster, Pa. - Lancaster County, Pennsyl- 
vania. 
Lansing, Mich. - Clinton, Eaton, and Ingham 
Counties, Michigan. 
Laredo, Tex.-Webb County, Texas. 
Las Vegas, Nev.-Clark County, Nevada. 
Lawrence - Haverhill, Mass. - N. H. - Lawrence 
and Haverhill cities; Andover Georgetown, 
Groveland, Merrimac, Methuen, Forth Andover, 
and West Newbury towns in Essex County, 
Massachusetts, Newton, Plaistow, and Salem 
towns in Rockingham County, New Hampshire. 
Lawton, Okla.-Comanche County, Oklahoma. 
Lewiston -Auburn, Maine-Auburn City, Lewis- 
ton city, and Lisbon town in Androscoggin 
County, Maine. 
Lexington, Ky.-Fayette County, Kentucky. 
Lima, Ohio - Allen, Putnam, and Van Wert 
Counties, Ohio. 
Lincoln, Neb.-Lancaster County, Nebraska. 
Little Rock -North Little Rock, Ark. - Pulaski, 
and Saline Counties, Arkansas. 
Lorain -Elyria, Ohio-Lorain County, Ohio. 
Los Angeles -Lon; Beach, Calif. - Los Angeles 
County California. 
Louisville, Ky. - Ind. - Jefferson County, Ken- 
tucky; Clark and Floyd Counties, Indiana. 
Lowell Mass. - Lowell City; Billerica, Chelms- 
ford, Dracut, Tewksbury Tyngsborough, and 
Westford towns in Middlesex County, Massa- 
chusetts. 
Lubbock Tex.-Lubbock County, Texas. 
Lynchburg Va.-Lynchburg city; Amherst and 
Campbell Counties, Virginia. 
McAllen - Pharr - Edinburg, Tex. - Hidalgo 
County, Texas. 
Macon, Ga. - Bibb and Houston Counties, 
Georgia. 
Madison, Wis.-Dane County, Wisconsin. 

Manchester, N. H. - Manchester city; Bedfot,l 
and Goffstown towns in Hillsborough County, 
N. H. Hooksett town in Merrimack County, New 
Hampshire. 
Mansfield, Ohio - Richland County, Ohio. 
Memphis, Tenn. -Ark. - Shelby County, Ten- 
nessee; Crittenden County, Arkansas. 
Meriden, Conn. -Meriden city in New Haven 
County, Connecticut. 
Miami, Fla. - Dade County, Florida. 
Midland, Tex. - Midland County, Texas. 
Milwaukee, Wis. - Milwaukee, Ozaukee, Wash- 
ington, and Waukesha Counties. Wisconsin. 
Minneapolis -St. Paul, Minn. - Anoka, Dakota 
Hennepin, Ramsey and Washington Counties, 
Minnesota. 
Mobile, Ala. - Baldwin and Mobile Counties, Alabama. 
Monroe, La. - Ouachita Parish, Louisiana. 
Montgomery, Ala. - Elmore and Montgomery 
Counties, Alabama. 
Muncie, Ind.- Delaware County. Indiana. 
Muskegon -Muskegon Heights, Mich.-Muskegon 
County, Michigan. 
Nashville, Tenn.-Davidson, Sumner, and Wil- 
son Counties, Tennessee. 
Newark, N. I.-Essex, Morris, and Union Coun- 
ties, New Jersey. 
Newport News -Hampton, Va. - Hampton and Newport News cities; York County, Virginia. 
New Bedford, Mass.-New Bedford city; Acush- 
net. Dartmouth and Fairhaven towns in Bristol 
County, Massachusetts, Marion and Mattapoi- 
sett towns in Plymouth County, Massachusetts. 
New Britain, Conn.-New Britain city; Berlin 
Plainville and Southington towns in Hartford 
County, Connecticut. 
New Haven, Conn.-New Haven city; Bethany, 
Branford, East Haven, Guilford, Hamden North 
Branford, North Haven, Orange, West Haven, 
and Woodbridge towns in New Haven County, 
Connecticut. 
New London -Groton -Norwich, Conn. - New 
London and Norwich cities; East Lyme, Gris- 
wold, Groton, Ledyard, Lisbon, Montville, Old 
Lyme, Preston Sprague Stonington and Water- 
ford towns in New London County, Connecticut. 
New Orleans, La.-Jefferson, Orleans, St. Ber- 
nard, and St. Tammany Parishes, Louisiana. 
New York, N. Y. - New York City (Bronx, 
Kings, New York, Queens, and Richmond Coun- 
ties); Nassau, Rockland, Suffolk, and West- 
chester Counties, New York. 
New York -Northeastern New Jersey Standard 
Consolidated Area-The Standard Metropolitan 
Statistical Areas of New York N. Y.; Newark, 
Jersey City and Paterson -Clifton -Passaic. New 

ersey; Middlesex and Somerset Counties, New 
ersey. 

Norfolk -Portsmouth, Va.-The cities of Chesa- 
peake, Norfolk, Portsmouth, and Virginia Beach, 
Virginia. 
Norwalk, Conn. - Norwalk city; Westport and 
Wilton towns in Fairfield County, Connecticut. 
Odessa, Tex.- Eetor County, Texas. 
Ogden, Utah - Weber County, Utah. 
Oklahoma City, Okla.-Canadian, Cleveland and 
Oklahoma Counties, Oklahoma. 
Omaha, Neb.-Iowa - Douglas and Sarpy Coun- 
ties, Nebraska; Pottawattamie County, Iowa. 
Orlando, Fla.-Orange and Seminole Counties, 
Florida. 
Oxnard -Ventura, Calif.-Ventura County, Cali- 
fornia. 
Paterson -Clifton -Passaic N. J. - Bergen and 
Passaic Counties, New Jersey. 
Pensacola, Fla. - Escambia and Santa Rosa 
Counties, Florida. 
Peoria, Ill. - Peoria, Tazewell, and Woodford 
Counties, Illinois. 
Philadelphia, Pa. -N. J. - Bucks, Chester, Dela- 
ware, Montgomery, and Philadelphia Counties, 
Pennsylvania; Burlington, Camden, and Glou- 
cester Counties, New Jersey. 
Phoenix, Ariz. - Maricopa County, Arizona. 
Pine Bluff, Ark. - Jefferson County, Arkansas. 

(Csetlnusd en next ma) 
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Standard Metropolitan Statistical Area Definitions - Continued ' METRO DATA 
Pittsburgh, Pa.-Allegheny, Beaver, Washington 
and Westmoreland Counties, Pennsylvania. 
Pittsfield, Mass.-Pittsfield city; Dalton, Lanes - 
borough, Lee and Lenox towns in Berkshire 
County, Massachusetts. 
Portland, Maine-Portland, South Portland and 
Westbrook cities; Cape Elizabeth, Cumberland, 
Falmouth, Gorham, Scarborough, and Yarmouth 
towns in Cumberland County, Maine. 
Portland, Ore. -Wash - Clackamas, Multnomah, 
and Washington Counties, Oregon; Clark Coun- 
ty, Washington. 
Providence -Pawtucket -Warwick, R. I. -Mass. - 
Central Falls, Cranston, East Providence, Paw- 
tucket, Providence and Woonsocket cities; Bur- 
rillville, Cumberland, Johnston, Lincoln, North 
Providence, North Smithfield, and Smithfield 
towns in Providence County, Rhode Island. 
Narragansett and North Kingstown towns in 
Washington County, Rhode Island. Warwick 
city; Coventry, East Greenwich and West War- 
wick towns in Kent County, Rhode Island, All 
of Bristol County, Rhode Island. Attleboro 
city; North Attleboro, Rehoboth Town, and See- 
konk towns in Bristol County, Massachusetts. 
Bellingham, Franklin, Plainville, and Wrentham 
towns in Norfolk County, Massachusetts. Black- 
stone and Millville towns in Worcester County, 
Massachusetts. Jamestown town in Newport 
County, Rhode Island. 

Provo -O rem, Utah - Utah County, Utah. 
Pueblo, Colo.-Pueblo County, Colorado. 
Racine, Wis. - Racine County, Wisconsin. 
Raleigh, N. C. - Wake County, North Carolina. 
Reading, Pa. - Berks County, Pennsylvania. 
Reno, Nev. - Washoe County, Nevada. 
Richmond, Va. - Richmond city; Chesterfield, 
Hanover, and Henrico Counties, Virginia. 
Roanoke, Va. - Roanoke city and Roanoke 
County, Virginia. 
Rochester, N. Y.-Livingston, Monroe, Orleans 
and Wayne Counties, New York. 
Rockford, 111.-Boone and Winnebago Counties, 
I Ili nois. 

Sacramento, Calif. - Placer, Sacramento, and 
Yolo Counties, California. 
Saginaw, Mich.- Saginaw County, Michigan. 
St. Joseph, Mo. - Buchanan County, Missouri. 
St. Louis, Mo. -Ill. - St. Louis city, Franklin, 
Jefferson, St. Charles and St. Louis Counties, 

Missouri; Madison and St. Clair Counties, 
Illinois. 
Salem, Ore.-Marion and Polk Counties, Ore- 
gon. 

Salinas -Monterey, Calif. - Monterey County, 
California. 
Salt Lake City, Utah-Davis and Salt Lake 
Counties, Utah. 

San Angelo, Tez. - Tom Green County, Texas. 
San Antonio, Tex. - Bexar and Guadalupe 
Counties, Texas. 
San Bernardino -Riverside -Ontario, Calif-River- 
side and San Bernardino Counties, California. 
San Diego, Calif. - San Diego County, Calif. 
San Francisco -Oakland, Calif.-Alameda, Contra 
Costa, Marins San Francisco, and San Mateo 
Counties, California. 
San Jose, Calif. - Santa Clara County, Calif. 
Santa Barbara, Calif. - Santa Barbara County, 
California. 
Savannah, Ga. - Chatham County, Georgia. 
Scranton, Pa. - Lackawanna County, Penn- 
sylvania. 

Seattle -Everett, Wash. - King and Snohomish 
Counties, Washington. 
Sherman -Denison, Tex.-Grayson County, Texas. 
Shreveport, La.-Bossier and Caddo Parishes, 
Louisiana. 
Sioux City, Iowa - Neb. - Woodbury County, 
Iowa; Dakota County. Nebraska. 
Sioux Falls, S. D. - Minnehaha County, South 
Dakota. 
South Bend, Ind.-Marshall and St. Joseph 
Counties, Indiana. 
Spokane, Wash.-Spokane County, Washington. 
Springfield, Ill. - Sangamon County, Illinois. 

Springfield, Mo.-Greene County, Missouri. 

Springfield, Ohio - Clark County, Ohio. 

Springfield - Chicopee Holyoke Mass. - Conn.- 
Chicopee, Holyoke, Springfield, and Westfield 
cities; Agawam, East Longmeadow, Hampden, 
Longmeadow, Ludlow, Monson, Palmer, South- 
wick, West Springfield, and Wilbraham towns in 
Hampden County, Massachusetts. Northampton 
city; Easthampton, Granby, Hadley, and South 
Hadley towns in Hampshire County, Massachu- 
setts. Warren town in Worcester County, Mas- 
sachusetts. Somers town in Tolland County, 
Connecticut. 

Stamford, Conn.-Stamford city; Darien Green- 
wich, and New Canaan towns in Fairfield 
County, Connecticut. 
Steubenville -Weirton, Ohio -W. Va. - Jefferson 
County, Ohio; Brooke and Hancock Counties, 
West Virginia. 
Stockton, Calif. - San Joaquin County, Califor- 
nia. 

Syracuse, N. Y.-Madison, Onondaga, and Os- 
wego Counties, New York. 
Tacoma, Wash. - Pierce County, Washington. 
Tallahassee, Fla. - Leon County, Florida. 
Tampa -St. Petersburg, Fla.-Hillsborough and 
Pinellas Counties, Florida. 

Terre Haute, Ind.- Clay, Sullivan, Vermillion 
and Vigo Counties, Indiana. 
Texarkana, Tex. -Ark. - Miller County, Arkan- 
sas; Bowie County, Texas. 
Toledo, Ohio-Mich.-Lucas and Wood Counties, 
Ohio; Monroe County, Michigan. 
Topeka, Kans.-Shawnee County, Kansas. 
Trenton, N. J.-Mercer County, New Jersey. 
Tucson, Ariz. - Pima County, Arizona. 
Tulsa, Okla. - Creek, Osage, and Tulsa Coun- 
ties, Oklahoma. 
Tuscaloosa, Ala.-Tuscaloosa County, Alabama. 
Tyler, Tex.-Smith County, Texas. 

Utica -Rome, N. Y.-Herkimer and Oneida Coun- 
ties, New York. 

Vallejo -Napa, Calif.-Napa and Solano Coun- 
ties, California. 
Vineland-Millville-Bridgeton, N. J.-Cumberland 
County, New Jersey. 
Waco, Tex.- McLennan County, Texas. 
Washington, D. C. -Md. -Va. - The District of 
Columbia; Alexandria, Fairfax, and Falls Church 
cities; Arlington, Fairfax, Loudoun, and Prince 
William Counties, Virginia; Montgomery and 
Prince Georges Counties, Maryland. 
Waterbury, Conn.-Waterbury city; Naugatuck 
borough; Beacon Falls, Cheshire, Middlebury, 
Prospect, and Wolcott towns in New Haven 
County, Connecticut. Thomastown, Watertown 
and Woodbury towns in Litchfield County, Con- 
necticut. 
Waterloo, Iowa-Black Hawk County, Iowa. 
West Palm Beach, Fla. - Palm Beach County, 
Florida. 
Wheeling, W. Va. -Ohio - Marshall and Ohio 
Counties, West Virginia; Belmont County, 
Ohio. 
Wichita, Kans.-Butler and Sedgwick Counties, 
Kansas. 
Wichita Falls, Tex.-Archer and Wichita Coun- 
ties, Texas. 
Wilkes -Barre -Hazleton, Pa. - Luzerne County, 
Pennsylvania. 
Wilmington, Del. -N. J.-Md.-New Castle Coun- 
ty, Delaware; Salem County, New Jersey; Cecil 
County, Maryland. 
Wilmington, N. C.-Brunswick and New Han- 
over Counties, North Carolina. 
Worcester, Mass, - Worcester city; Auburn, 
Berlin, Boylston, Brookfield, East Brookfield, 
Grafton, Holden, Leicester, Millbury, North - 
borough Northbridge North Brookfield, Oxford. 
Paxton, Shrewsbury, Spencer Sterling, Sutton, 
Upton, Westborough, and West Boylston towns 
in Worcester County, Massachusetts. 
York, Pa.-Adams and York Counties, Pennsyl- 
vania. 
Youngstown -Warren, Ohio - Mahoning and 
Trumbull Counties, Ohio. 

Additional Standard Metropolitan Statistical Area Definitions 

As Defined by SRDS 

'Alexandria, La.-Rapides Parish, Louisiana. 
Anchorage, Alaska-Third District, Alaska. 
Anderson, S. C. - Anderson County, South 
Carolina. 
Appleton, Wis.-Calumet and Outagamie Coun- 
ties, Wisconsin. 
Athens, Ga.-Clarke County, Georgia. 
'Bangor, Me.-Penobscot County, Maine. 
Battle Creek, Mich.-Calhoun County, Michigan. 
Bloomington, Ind.-Monroe County, Indiana. 
Cheyenne, Wyo. - Laramie County, Wyoming. 
Columbia, Mo.-Boone County, Missouri. 
*Danville, 111.-Vermilion County, Illinois. 
Danville, Va.-Pittsylvania County, Virginia. 
(Pittsylvania County data includes independent 
city of Danville data.) 

SRDS additional SMSA as of August I, 1968. 

Daytona Beach, Fla.-Volusia County, Florida. 
*Elkhart, Ind.-Elkhart County, Indiana. 
Elmira, N. Y.-Chemung County, New York. 
Gainesville, Fla.-Alachua County, Florida. 
Gastonia, N, C.-Gaston County, North Caro- 
lina. 
Greenville, Miss.-Washington County. Missis- 
sippi. 
*Joplin, Mo.-Jasper County, Missouri. 
*Kingsport -Bristol -Johnson City, Tenn. -Va. - 
Carter, Sullivan and Washington Counties, 
Tennessee; Washington County, Virginia. 
Kokomo, Ind.-Howard County, Indiana. 
LaCrosse, Wis.-LaCrosse County, Wisconsin. 
Lakeland, Fla.-Polk County, Florida. 
Longview. Tex.-Gregg County, Texas. 

*Marion, Ind.-Grant County, Indiana. 
Meridian, Miss.-Lauderdale County, Missis- 
sippi. 
Modesto, Calif.-Stanislaus County, California. 
New Brunswick -Perth Amboy, N. J.-Middle- 
sex County, New Jersey. 
New Castle, Pa.-Lawrence County, Pennsyl- 
vania. 
Newark, Ohio-Licking County, Ohio. 
Oshkosh, Wis.-Winnebago County, Wisconsin. 
Owensboro, Ky.-Daviess County, Kentucky. 
Parkersburg, W. Va.-Wood County, West Vir- 
ginia. 
Pocatello, Idaho-Bannock County, Idaho. 
"Poughkeepsie, N. Y.-Dutchess County, New 
York. 

Quincy, Ill.-Adams County, Illinois. 
Rapid City, S, D.-Pennington County, South 
Dakota. 
Richmond, Ind.-Wayne County, Indiana. 
Roswell, N. M.-Chaves County, New Mexico. 
Rochester, Minn.-Olmsted County, Minnesota. 
Salina, Kans.-Saline County, Kansas. 
`Santa Rosa, Calif.-Sonoma County California. 
'Sarasota, Fla.-Sarasota County, Florida. 
Sheboygan, Wis.-Sheboygan County, Wiscon- 
sin. 
Spartanburg. S. C.-Spartanburg County, South 
Carolina. 
`Williamsport, Pa.-Lycoming County, Penn- 
sylvania. 
Yakima, Wash. - Yakima County. Washington. 

New England Metropolitan Statistical Areas -County Basis Definitions 

As Defined by SRDS 

Bangor, Maine-Penobscot County, Maine. 
Boston -Lawrence -Haverhill -Lowell, Mass. - Es- 
sex, Middlesex, Norfolk, and Suffolk Counties, 
Massachusetts. 
Bridgeport -Stamford -Norwalk, Conn.-Fairfield 
County, Connecticut. 
Brockton, Mass.- Plymouth County. Massa- 
chusetts. 

Hartford -New Britain -Bristol, Conn.-Hartford 
County, Connecticut. 

Lewiston - Auburn, Maine - Androscoggin 
County, Maine. 

Manchester, N. H.-Hillsborough County, New 
Hampshire. 

New Bedford -Fall River, Mass.-Bristol County, 
Massachusetts. 

New Haven -Waterbury -Meriden, Conn. - New 
Haven County, Connecticut. 
New London - Groton - Norwich, Conn. - New 
London County, Connecticut. 
Pittsfield, Mass.-Berkshire County, Massachu- 
setts. 

Portland, Maine-Cumberland County, Maine. 

Providence -Pawtucket -Warwick, R. I.- Bristol, 
Kent, and Providence Counties, Rhode Island. 

Springfield -Chicopee -Holyoke Mass-Hampden 
and Hampshire Counties, Massachusetts. 

Worcester -Fitchburg -Leominster. Mass. - Wor- 
cester County, Massachusetts. 
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Composite Table of Metro Area Rankings State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

METROPOLITAN STATISTICAL AREA Population 

Consumer 
Spendable 

Households Income 
C. S. I. per Total 
Household Retail Sales 

T. R. S. per 
Household Food Drug 

General 
Merchandise Apparel 

Home 
Furnishing Automotive 

Service 
Station 

Passenger 
Cars 

Abilene Tex. _.. _ ... 190 189 208 252 188 119 210 206 206 163 161 156 154 191 
Akron, Ohio _....__._..._..._ 48 49 45 72 46 131 44 50 41 75 62 47 40 43 
Albany, Ga. -T 237 248 253 225 258 207 264 259 253 248 240 239 264 256 
Albany -Schenectady -Troy, N. Y. _._ 44 41 43 156 48 257 46 61 58 36 54 51 60 47 
Albuquerque, N. M. 94 103 109 185 109 213 122 77 125 95 98 86 108 94 
Alexandria, La. 206 218 239 267 247 268 234 264 229 222 205 241 232 223 
Allentown -Bethlehem -Easton, Pa 65 59 62 103 62 153 58 79 49 77 63 66 67 54 
Altoona, Pa. 197 190 204 232 201 206 179 230 188 178 194 186 223 185 
Amarillo, Tex. 148 148 164 209 142 62 180 120 173 111 129 134 138 148 
Anaheim -Santa Ana -Garden Grove, 

' I I I Calif. 22 25 28 190 24 181 23 21 24 29 19 26 23 19 
Anchorage, Alaska ._ 186 201 153 4 192 55 208 163 216 263 252 196 212 204 
Anderson, Ind. ._... 200 193 180 62 183 64 174 154 204 189 153 189 189 184 
Anderson, S. C _ . _. 230 234 240 227 250 228 245 255 240 233 216 216 226 217 
Ann Arbor, Mich. ...._. 147 159 119 5 126 7 129 106 155 87 107 125 133 144 
Appleton, Wis. .... 198 204 203 132 182 20 193 238 156 250 209 204 218 201 
Asheville N. C. ._ 195 186 185 141 178 78 189 216 152 216 168 190 157 180 
Athens, Ga. 277 277 274 121 272 13 272 275 267 269 269 267 265 276 
Atlanta, Ga. 21 26 22 45 21 76 24 23 17 22 25 17 20 21 
Atlantic City, N. J. 158 142 159 236 135 88 133 149 180 110 186 195 171 152 
Augusta Ga. _.. 121 128 136 201 144 226 146 142 119 153 151 133 132 131 
Austin, Tex. 127 123 133 186 120 151 135 136 118 105 115 127 123 117 
Bakersfield, Calif. 89 87 91 154 86 141 92 97 109 119 106 87 71 83 
Baltimore, Md. ._..._. 12 12 13 36 14 162 14 10 13 15 14 16 17 24 
Bangor, Me. (county basis) 202 207 216 204 186 17 175 236 157 188 235 181 180 232 
Baton Rouge, La. 113 121 115 106 115 116 115 126 90 142 124 105 113 134 
Battle Creek, Mich. 185 182 172 85 181 138 176 174 179 207 189 170 150 177 
Bay City, Mich. 216 219 211 145 216 152 205 215 175 183 200 213 200 214 
Beaumont -Port Arthur -Orange, Tex. 83 84 89 160 85 158 75 90 116 83 83 79 84 87 
Billings Mont. 251 244 243 175 232 80 235 213 252 238 246 211 238 237 
Biloxi -Gulfport, Miss. 194 205 195 92 223 234 221 227 203 185 192 199 214 218 
Binghamton, N.Y. __ 100 100 92 115 112 243 94 158 113 149 133 116 137 101 
Birmingham, Ala. .... 43 44 46 171 44 205 45 47 48 34 43 42 45 41 
Bloomington -Normal, Ill. 247 238 226 107 225 37 239 223 212 254 242 249 178 233 
Bloomington, Ind. .... 270 270 260 103 268 178 267 237 276 264 267 264 271 261 
Boise City, Idaho 229 224 230 240 211 92 217 156 221 247 203 201 206 211 
Boston, Mass. (Official S.M.S.A.)...._ 8 9 7 3 7 5 7 8 6 7 7 8 10 11 
Boston -Lawrence -Haverhill -Lowell, 

I i I Mass. (county basis) 6 7 7 27 6 45 6 7 6 7 I 7 7 8 5 
Bridgeport, Conn. (Official S.M.S.A.) 75 74 70 37 73 60 64 63 85 52 64 77 81 114 
Bridgeport -Stamford -Norwalk, Conn 

(county basis) ... 44 41 29 3 34 21 27 41 I 52 24 I 32 37 37 36 
Brockton, Mass. (Official S.M.S.A.) _.. 156 160 181 249 167 194 148 177 172 166 195 185 201 221 
Brockton, Mass. (county basis) 102 101 114 241 107 201 89 114 128 123 163 129 128 115 
Brownsville -Harlingen -San Benito, 

Tex. 170 I 197 I 227 I 272 I 220 i 255 213 239 I 236 I 120 I 239 I 258 243 212 
Buffalo, N. Y. 20 22 18 20 26 236 21 26 25 21 31 25 32 27 
Canton, Ohio 80 80 79 83 93 231 90 108 99 90 87 89 91 74 
Cedar Rapids, Ia. 178 170 150 55 155 33 184 146 115 191 143 172 129 153 
Champaign -Urbana, III. 184 192 169 22 177 44 192 167 141 182 180 179 188 188 
Charleston, S. C. 96 110 123 239 143 274 144 133 104 125 116 144 136 122 
Charleston, W. Va. 114 116 128 223 125 220 124 110 98 133 141 121 134 135 
Charlotte, N. C. 78 81 74 43 72 19 76 82 70 68 71 63 68 73 
Chattanooga, Tenn. 93 96 88 91 89 116 88 101 94 101 88 84 88 99 
Cheyenne, Wyo. _ 271 268 269 229 271 212 269 231 270 273 273 273 261 263 
Chicago, Ill. 3 3 3 13 3 66 3 2 3 2 3 2 3 3 
Cincinnati, Ohio 19 19 20 99 23 215 20 24 19 28 20 28 22 20 
Cleveland, Ohio 11 11 11 18 11 110 10 12 8 13 12 10 11 8 
Colorado Springs, Colo. 153 150 175 251 179 267 186 169 205 171 166 183 156 141 
Columbia, Mo. 273 271 273 234 264 10 265 258 268 232 266 272 248 264 
Columbia, S. C. 97 118 118 135 118 171 136 147 105 109 126 107 105 102 
Columbus, Ga. 119 129 137 196 152 263 167 175 140 132 132 132 135 132 
Columbus, Ohio 34 35 36 133 33 66 34 40 29 43 30 33 30 35 
Corpus Christi, Tex. 99 112 122 228 114 167 107 125 131 150 114 101 115 107 
Dallas, Tex. 17 16 21 136 17 97 19 19 23 16 21 13 16 15 
Danville, III. 232 225 214 120 227 188 229 221 197 265 230 220 231 226 
Danville, Va. 225 230 246 255 257 270 247 254 222 262 271 254 254 219 
Davenport, la. -Rock Island -Moline, III 87 83 73 25 76 35 86 74 65 112 74 75 74 76 
Dayton, Ohio 39 39 35 53 37 118 36 41 32 49 36 38 34 34 
Daytona Beach, Fla. 177 153 184 262 168 229 168 160 193 184 167 158 166 145 
Decatur, Ill..... _...._..___._.._......._ _ 204 195 178 57 189 104 200 198 161 221 182 166 204 192 
Denver, Colo. _...... _ 27 27 27 105 27 148 25 18 30 31 28 29 29 23 
Des Moines, la. _ ....................._.._.._.... 110 97 82 31 87 93 105 95 77 95 93 91 85 89 
Detroit, Mich. - 5 5 4 9 5 89 5 4 4 6 5 4 4 4 
Dubuque, la 246 253 237 59 245 40 255 245 186 274 263 270 240 253 
Duluth, Minn. -Superior, Wis. 109 101 113 208 106 182 112 112 117 84 122 126 95 115 
Durham, N. C. - 162 i 172 i 155 i 66 i 173 i 160 178 190 184 157 160 171 169 160 
Elkhart, Ind. 219 213 176 8 195 34 197 184 207 223 204 169 191 194 
Elmira, N. Y. 226 221 220 169 236 250 238 268 199 212 219 247 262 240 
El Paso, Tex. 77 91 101 182 88 121 104 109 78 57 79 80 124 90 
Erie, Pa. 121 117 116 139 119 190 110 131 126 106 149 119 125 110 
Eugene, Ore. 149 145 160 217 124 23 121 121 150 199 156 111 128 127 
Evansville, Ind. 131 124 121 117 122 144 127 103 111 92 140 140 106 121 
Fall River, Mass. (Official S.M.S.A.) 188 178 194 242 202 258 182 200 238 151 147 242 230 222 
Fargo, N. D. -Moorhead, Minn. 218 222 206 70 184 3 225 181 218 177 170 180 172 206 
Fayetteville, N. C. 154 187 191 170 176 58 212 225 174 170 109 143 176 186 
Fitchburg -Leominster, Mass. (Official 

S.M.S.A.) 243 239 229 114 241 133 222 246 251 228 262 257 267 277 
Flint, Mich. 68 69 65 47 66 72 68 55 66 70 59 53 62 66 
Fort Lauderdale -Hollywood, Fla. 69 61 69 188 51 50 53 48 71 56 41 50 61 48 
Fort Smith, Ark. 182 174 212 275 203 265 215 234 200 244 191 184 194 193 
Fort Wayne, Ind. 118 113 102 63 100 38 106 96 84 85 113 95 97 108 
Fort Worth, Tex. 46 45 47 129 42 71 42 42 38 58 65 37 42 39 
Fresno, Calif. 72 71 76 144 70 53 70 64 83 73 70 67 65 70 
Gadsden, Ala. 228 232 250 266 259 272 246 249 248 255 247 231 250 210 
Gainesville, Fla. 248 259 262 231 254 74 232 266 257 249 231 244 233 239 
Galveston -Texas City, Tex. 171 166 183 221 208 275 173 192 264 162 223 221 198 172 
Gary -Hammond -East Chicago, Ind. 49 53 50 77 50 124 43 49 47 47 56 58 41 53 
Gastonia, N. C. 196 200 197 123 217 240 195 204 228 242 188 215 197 187 
Grand Rapids, Mich. 63 65 60 51 58 95 54 51 63 69 50 54 50 62 
Great Falls, Mont. 252 249 254 222 246 107 236 224 242 256 225 222 257 247 
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Composite Table of Metro Area Rankings-Continued 

METROPOLITAN STATISTICAL AREA Population Households 

Consumer 
Spendable 

Income 
C. S. I. per 
Household 

Total 
Retail Sales 

T. R. S. per 
Household Food Drug 

General 
Merchandise Apparel 

Home 
Furnishing Automotive 

Service 
Station 

Passenger 
Cars 

Green Bay, Wis. 187 196 200 152 171 15 183 209 138 174 171 188 185 198 
Greensboro -Winston -Salem -High 

Point, N. C 55 54 53 64 52 157 60 68 62 48 46 52 51 50 
Greenville, Miss. 249 261 271 271 267 261 261 273 272 209 251 268 275 272 
Greenville, S. C. 106 109 107 125 113 174 108 122 101 127 94 117 104 91 
Hamilton -Middletown, Ohio 135 136 132 87 137 139 126 144 130 128 172 147 120 128 
Harrisburg, Pa. 76 73 75 126 74 84 73 78 69 65 86 68 69 72 
Hartford, Conn. (Official S.M.S.A.) 52 51 39 12 I 38 I 6 35 36 33 55 42 45 48 71 
Hartford -New Britain -Bristol, 

Conn. (county basis) 43 40 

Ì 

31 

¡ 

15 30 14 27 27 32 39 32 37 37 38 
Honolulu, Hawaii 54 67 51 7 63 96 57 54 55 51 76 73 59 52 
Houston, Tex. 14 14 16 137 15 125 13 16 16 12 15 12 13 12 
Huntington, W. Va. -Ashland, Ky. 115 114 125 226 121 217 117 118 110 118 123 120 122 124 
Huntsville, Ala. 128 133 165 264 151 245 149 212 147 159 148 153 163 116 
Indianapolis, Ind. 30 29 25 38 25 54 27 20 20 41 29 23 24 30 
Jackson, Mich. 193 194 170 26 196 172 185 201 192 195 215 191 192 189 
Jackson, Miss. 117 125 130 160 123 149 139 114 162 78 131 113 111 136 
Jacksonville, Fla. 64 66 67 150 55 72 66 52 67 63 53 I 49 46 57 
Jersey City, N. J. 53 46 44 96 50 273 49 71 81 30 52 93 75 61 
Johnstown, Pa. 120 119 129 211 130 241 114 178 122 168 155 129 141 113 
Joplin, Mo. 256 241 258 261 234 114 259 217 217 267 265 234 190 230 
Kalamazoo, Mich. 151 157 141 65 150 112 140 152 149 136 137 155 142 151 
Kansas City, Mo. 23 21 23 111 19 120 26 14 21 19 27 21 14 18 
Kenosha, Wis. 220 214 198 I 58 2L0 135 194 240 231 236 196 252 236 220 
Kingsport -Bristol -Johnson City, I 

Tenn. -Va. 101 107 126 254 1.17 227 137 137 108 139 105 99 99 100 
Knoxville, Tenn. 73 75 84 206 80 199 78 72 68 130 85 83 76 75 
Kokomo, Ind. 257 256 231 35 238 25 257 222 215 239 217 233 268 245 
La Crosse, Wis. 263 266 257 102 248 14 249 260 258 229 228 263 241 262 
Lafayette, La. 231 246 245 177 237 102 260 247 235 181 220 214 229 258 
Lafayette -West Lafayette, Ind. 241 245 209 17 212 8 228 179 158 243 224 226 222 235 
Lake Charles, La. 160 171 199 260 215 277 198 207 223 225 234 200 195 183 
Lakeland, Fla. 133 131 139 199 134 169 118 124 189 148 144 128 110 119 
Lancaster, Pa. 102 102 99 119 94 100 102 157 100 140 99 104 112 92 
Lansing, Mich. 99 94 80 28 79 18 77 92 79 116 92 71 73 84 
Laredo, Tex. 265 275 277 276 273 70 276 262 263 99 276 277 276 269 
Las Vegas, Nev. 124 108 111 142 107 130 111 84 124 93 112 108 79 105 
Lawrence -Haverhill, Mass. (Official 

S.M.S.A.) 139 132 134 149 138 184 125 129 159 137 158 160 153 174 
Lawton, Okla. 224 237 247 243 255 237 262 269 255 258 244 230 255 252 
Lewiston -Auburn, Me. (Official I 

S.M.S.A.) 269 264 265 201 251 26 244 276 260 211 272 236 272 268 
Lewiston -Auburn, Me. (county basis) 252 247 256 43 233 69 224 270 254 205 268 227 265 253 
Lexington, Ky. 175 175 167 79 154 21 172 153 142 104 154 164 168 154 
Lima, Ohio 167 169 174 164 146 27 150 199 123 199 184 150 143 147 
Lincoln, Neb. 159 151 140 78 164 211 199 143 103 160 183 175 151 156 
Little Rock -North Little Rock, Ark. 84 85 103 237 102 238 120 100 91 97 90 78 103 120 
Longview, Tex. 261 255 255 159 240 30 240 228 262 227 237 228 256 242 
Lorain -Elyria, Ohio 125 127 131 157 116 85 96 128 143 141 135 123 98 109 
Los Angeles -Long Beach, Calif. 2 2 2 32 2 163 2 3 2 3 2 1 1 1 
Louisville, Ky. 40 40 38 81 40 132 41 37 37 40 38 40 37 38 
Lowell, Mass. (Official S.M.S.A.) 164 164 171 146 172 191 156 168 170 196 208 207 207 238 
Lubbock, Tex. 150 156 163 174 127 16 151 161 135 138 103 118 149 146 
Lynchburg, Va. 207 216 215 165 218 165 214 205 220 186 202 212 219 225 
McAllen- Pharr- Edinburg, Tex. 146 181 225 277 200 244 187 210 247 126 210 210 205 190 
Macon, Ga. 137 140 144 172 148 202 155 176 145 134 125 136 139 150 
Madison, Wis. 123 122 110 67 95 11 123 87 88 94 118 114 93 123 
Manchester, N. H. (Official S.M.S.A.) 216 212 207 112 205 61 188 248 167 172 243 203 244 248 
Manchester, N. H. (county basis) 146 141 136 111 128 69 119 193 125 125 176 141 171 150 
Mansfield, Ohio 203 199 192 110 197 123 161 235 201 230 212 208 182 178 
Marion, Ind. 255 254 242 83 249 51 250 208 265 240 233 217 235 250 
Memphis, Tenn. 41 43 49 215 43 156 48 43 39 32 49 36 38 49 
Meriden, Conn. (Official S.M.S.A.) 274 272 261 52 275 218 271 272 277 268 250 275 270 273 
Meridian, Miss. 262 263 272 270 274 269 274 274 259 224 270 265 258 266 
Miami, Fla. 26 23 26 176 22 115 22 22 26 14 18 18 26 22 
Midland, Tex. 253 251 228 44 256 147 248 162 273 204 254 248 251 244 
Milwaukee, Wis. 16 17 17 27 ]6 52 18 25 14 20 16 19 18 25 
Minneapolis -St. Paul, Minn. 15 15 14 30 12 31 16 13 12 17 13 15 9 14 
Mobile, Ala. 70 76 96 263 84 233 80 83 86 88 82 92 77 79 
Modesto, Calif. 161 154 166 195 132 24 134 99 165 161 157 137 127 140 
Monroe, La. 213 215 234 259 213 146 231 218 187 173 164 198 224 227 
Montgomery, Ala. 134 141 148 214 147 186 153 173 127 124 128 142 148 139 
Muncie, Ind. 214 209 202 113 2C7 113 219 191 195 192 176 206 209 197 
Muskegon -Muskegon Heights, Mich. 172 173 173 128 187 197 152 166 198 187 173 182 161 169 
Nashville, Tenn. 58 57 63 131 59 136 62 57 52 64 58 57 52 60 
Newark, N. J. 13 13 12 10 13 150 12 17 15 9 9 14 15 10 
Newark, Ohio 236 233 235 191 224 94 204 242 249 261 258 202 202 203 
Newport News -Hampton, Va. 111 120 114 108 131 232 132 138 89 156 119 131 155 133 
New Bedford, Mass. (Official S.M.S.A.) 180 168 189 250 191 246 166 172 182 179 206 227 220 215 
New Bedford -Fall River, Mass. 

(county basis) 72 70 78 225 77 226 67 81 107 68 77 99 90 77 
New Britain, Conn. (Official S.M.S.A.) 181 184 162 40 185 142 159 188 232 154 162 197 186 209 
New Brunswick -Perth Amboy, N. J. 56 62 61 94 68 223 I 65 73 59 59 78 74 72 65 
New Castle, Pa. 222 223 218 155 226 192 201 226 231 235 232 238 247 200 
New Haven, Conn. (Official S.M.S.A.) 82 78 72 19 75 56 67 67 92 53 72 102 92 112 
New Haven -Waterbury -Meriden, Conn. 

(county basis) 44 43 35 27 37 56 33 41 53 27 32 44 I 46 40 
New London -Groton -Norwich, Conn. 

(Official S.M.S.A.) 145 147 135 68 140 64 128 155 129 131 136 135 164 182 
New London -Groton -Norwich, Conn. 

(county basis) 139 136 131 86 126 58 120 137 129 130 129 126 150 130 
New Orleans, La. 29 32 29 109 34 229 31 31 36 23 32 41 44 36 
New York, N. Y. 1 1 1 42 1 224 1 1 1 1 1 3 2 2 
Norfolk -Portsmouth, Va. 45 52 55 163 57 256 59 58 57 42 47 61 70 58 
Norwalk, Conn. (Official S.M.S.A.) 222 220 149 2 174 1 165 203 237 117 175 163 187 234 
Odessa, Tex. 227 231 221 139 222 99 223 214 261 194 236 177 211 208 
Ogden, Utah 205 210 213 187 214 t 185 206 123 225 202 211 219 217 196 
Oklahoma City, Okla. 51 48 59 248 49 195 52 62 51 33 44 46 47 45 
Omaha, Neb. 60 56 54 41 65 204 62 59 60 61 51 72 58 63 
Orlando, Fla. 74 72 85 235 77 170 74 76 80 98 73 69 83 68 
Oshkosh, Wis. 215 217 205 80 206 I 42 216 196 244 237 214 246 208 213 
Owensboro, Ky. 254 260 266 247 265 175 256 250 245 251 241 261 274 249 
Oxnard -Ventura, Calif. 90 99 106 205 111 247 99 80 136 123 110 110 94 86 
Parkersburg, W. Va. 250 247 249 200 263 222 252 265 213 234 248 262 263 259 
Paterson -Clifton -Passaic, N. J. 18 18 15 6 20 159 17 32 22 I8 17 20 25 17 
Pensacola, Fla. 130 135 152 244 160 248 158 135 163 180 120 130 152 125 
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Composite Table of Metro Area Rankings Continued IMETRO DATA 

METROPOLITAN STATISTICAL AREA Population Households 

Consumer 
Spendable 

Income 
C. S. I. per 
Household 

Total 
Retail Sales 

T. R. S. per 
Household Food Drug 

General 
Merchandise Apparel 

Home 
Furnishing Automotive 

Service 
Station 

Passengep 
Cars 

Peoria, Ill. 85 82 78 60 78 46 83 85 76 146 75 76 80 81 
Philadelphia, Pa. 4 4 5 88 4 196 4 5 5 4 4 5 5 5 
Phoenix, Ariz. 35 36 40 173 36 161 39 28 42 54 39 34 31 33 
Pine Bluff, Ark. 239 243 267 274 269 276 266 270 266 270 264 269 266 257 
Pittsburgh, Pa. 9 10 9 50 10 201 8 11 11 10 11 11 12 9 
Pittsfield, Mass. (Official S.M.S.A.) 258 258 236 39 230 9 220 257 208 245 229 251 249 271 
Pittsfield, Mass. (county basis) 188 184 173 85 169 58 154 195 178 170 184 190 195 187 
Pocatello, Idaho 276 276 276 220 276 90 268 261 274 276 274 276 252 275 
nnrtland, Me. (Official S.M.S.A.) 189 183 188 183 156 12 142 193 128 176 193 157 203 207 
Portland, Me. (county basis) 152 149 153 81 127 29 122 175 117 165 185 140 159 157 
Portland, Ore. 31 31 30 143 28 86 32 39 27 37 34 24 33 32 
Poughkeepsie, N. Y. 142 149 142 101 163 208 143 180 166 164 198 168 199 142 
Providence -Pawtucket -Warwick, R. I. 

(Official S.M.S.A.) 36 34 34 93 32 63 29 30 35 26 37 39 43 46 
Providence -Pawtucket -Warwick, R. I. 

(county basis) 44 41 40 98 36 69 37 37 38 29 39 44 49 41 
Provo-Orem, Utah 207 229 232 198 253 259 237 202 254 259 256 253 193 216 
Pueblo, Colo. 199 203 210 207 228 271 207 194 234 253 222 224 234 205 
Quincy, III. 267 262 259 178 263 128 263 256 226 271 257 255 273 260 

Racine, Wis. 173 177 156 54 165 77 170 183 132 197 165 193 175 173 

Raleigh, N. C. 144 155 143 89 145 45 154 148 148 144 138 139 118 121 
Rapid City, S. D. 266 269 263 138 266 100 273 253 269 266 255 260 242 267 

Reading, Pa. 105 97 100 158 104 200 103 165 93 108 95 100 130 95 
Reno, Nev. 209 191 147 11 180 69 181 105 196 175 179 178 167 181 
Richmond, Ind. 259 257 252 153 243 29 251 244 241 246 260 229 215 251 
Richmond, Va. 62 64 58 49 61 108 69 46 50 46 66 60 64 69 
Roanoke, Va. 155 158 146 116 157 122 163 115 139 122 145 161 165 168 
Rochester, Minn. 263 267 251 61 244 4 270 186 210 208 259 256 246 254 
Rochester, N.Y. 38 37 32 46 39 189 40 45 40 39 40 35 53 40 
Rockford, Ill. 116 111 98 56 96 41 101 93 106 129 96 98 82 104 
Roswell, N. M. 272 273 276 256 277 259 275 271 271 277 277 266 277 270 
Sacramento, Calif. 42 38 42 151 41 187 37 27 44 45 33 43 36 37 
Saginaw, Mich. 140 144 124 29 139 83 141 130 121 145 134 145 146 143 

St. Joseph, Mo. 244 228 224 168 229 179 243 197 211 220 221 259 225 224 

St. Louis, Mo. 10 8 10 90 9 144 11 9 10 11 10 9 7 13 

Salem, Ore. 163 161 190 268 153 81 162 117 144 257 187 146 177 149 
Salina, Kans. 275 274 270 124 270 66 277 277 209 275 275 274 269 274 
SalinasMonterey, Calif. 130 138 113 16 128 105 131 132 176 121 111 141 117 130 
Salt Lake City, Utah 59 63 68 

I 
165 64 

I 153 I 61 38 73 81 45 59 57 55 
San Angelo, Tex. 267 265 264 

I 
184 261 j 79 258 263 256 260 268 250 259 255 

San Antonio, Tex. 37 42 48 197 45 
I 

225 
I 50 53 46 38 55 44 49 42 

San Bernardino -Riverside -Ontario, 
Calif. 28 28 33 246 30 239 30 33 43 35 23 30 19 28 

San Diego, Calif. 24 24 24 98 29 254 28 29 28 27 26 27 27 26 
San Francisco -Oakland, Calif. 6 6 6 23 6 176 6 7 7 5 6 6 6 6 
San Jose, Calif. 32 33 31 71 31 74 33 34 31 24 22 31 28 31 
Santa Barbara, Calif. 126 115 127 230 110 126 116 94 168 103 61 109 96 106 
Santa Rosa, Calif. 157 146 157 213 149 164 138 111 202 147 146 149 158 137 
Sarasota, Fla. 234 206 222 253 204 103 209 229 194 226 169 192 213 176 
Savannah, Ga. 136 137 151 241 161 251 164 164 164 115 130 151 131 164 
Scranton, Pa. 138 130 138 203 133 173 119 171 114 107 159 154 173 138 
Seattle -Everett, Wash. 25 20 

I 
19 

I 
73 18 43 15 15 18 25 24 22 21 16 

Sheboygan, Wis. 245 239 233 133 242 139 242 252 183 272 245 271 260 246 
Sherman -Denison, Tex. 260 251 268 269 262 203 253 267 275 252 261 235 245 243 
Shreveport, La. 92 93 105 224 108 249 109 107 120 74 89 97 109 110 
Sioux City, la. 210 202 186 68 194 98 211 211 146 214 207 223 196 199 
Sioux Falls, S. D. 242 242 223 82 219 22 254 151 214 218 227 218 216 231 
South Bend, Ind. 107 105 90 48 92 46 98 91 82 86 102 88 87 103 
Spartanburg, S. C. 169 180 182 147 193 221 190 145 190 201 174 176 179 155 
Spokane, Wash. 103 92 104 218 91 129 89 89 74 143 117 94 102 93 
Springfield, III. 176 162 145 75 159 91 177 139 137 155 152 173 140 159 
Springfield, Mo. 

192 176 201 257 158 28 202 86 154 158 177 148 145 158 
Springfield, Ohio 191 188 187 148 175 57 171 189 191 198 190 165 160 163 
Springfield -Chicopee -Holyoke, Mass. 

(Official S.M.S.A.) 61 60 64 122 54 109 55 56 56 63 67 62 78 80 
Springfield -Chicopee -Holyoke, Mass. 

(county basis) 56 55 56 83 51 124 53 51 53 57 66 59 73 64 
Stamford, Conn. (Official S.M.S.A.) 142 134 77 1 105 2 91 119 133 89 91 115 126 170 
Steubenville -Weirton, Ohio -W. Va. 165 167 161 97 190 242 147 185 177 206 178 205 183 166 
Stockton, Calif. 112 106 97 86 103 111 93 104 153 91 108 103 90 96 
Syracuse, N. Y. 50 50 52 118 53 

I 
234 51 60 61 50 68 55 66 56 

Tacoma, Wash. 81 79 86 167 81 143 85 81 75 135 84 81 86 77 
Tallahassee, Fla. 238 250 241 130 235 49 241 233 250 215 218 240 210 265 
Tampa -St. Petersburg, Fla. 33 30 37 258 35 264 38 35 34 44 35 32 35 29 
Terre Haute, Ind. 166 152 158 180 141 39 157 140 134 205 181 152 147 162 
Texarkana, Tex. -Ark. 235 226 256 273 231 193 233 241 230 231 238 225 221 229 
Toledo, Ohio 47 47 41 33 47 166 47 44 45 67 57 48 39 44 

Topeka, Kan. 174 165 168 127 169 168 191 127 160 165 150 174 144 161 
Trenton, N. J. 104 104 81 15 90 48 97 102 87 82 77 106 116 97 
Tucson, Ariz. 88 88 93 181 99 210 95 65 112 113 97 90 89 85 
Tulsa, Okla. 66 55 66 191 69 252 71 75 64 60 60 65 63 59 
Tuscaloosa, Ala. 211 227 248 265 252 262 230 243 246 217 226 237 253 236 
Tyler, Tex. 240 235 244 238 239 180 224 220 243 190 249 243 228 228 
Utica -Rome, N. Y. 79 77 87 194 98 266 87 113 97 101 127 112 119 98 
Vallejo -Napa, Calif. 129 126 120 95 136 214 130 159 171 152 142 124 114 118 
Vineland-Millville-Bridgeton, N. J. 212 208 219 216 209 155 196 251 219 203 197 209 239 195 
Waco, Tex. 168 163 179 212 170 183 169 170 169 219 163 162 184 167 
Washington, D. C. 7 7 8 14 8 59 9 6 9 8 8 7 8 7 
Waterbury, Conn. (Official S.M.S.A.) 141 139 117 24 129 106 113 134 185 114 121 138 159 171 
Waterloo, la. 201 198 177 34 199 134 227 187 181 213 185 194 174 179 
West Palm Beach, Fla. 108 90 108 245 83 87 84 88 107 76 69 82 100 78 
Wheeling, W. Va. -Ohio 152 143 154 210 166 253 145 182 151 169 139 187 170 157 
Wichita, Kan. 71 70 71 100 71 127 81 70 72 79 80 56 54 67 
Wichita Falls, Tex. 183 185 196 219 198 219 218 195 224 167 201 159 181 175 
Wilkes -Barre -Hazleton, Pa. 95 89 94 178 101 209 82 116 95 72 100 122 121 88 
Williamsport, Pa. 221 211 217 189 221 198 203 232 227 210 199 232 237 202 
Wilmington, Del. 67 68 56 21 56 36 63 66 54 66 48 64 55 64 

N. Wilmington, N. C. 233 236 238 193 233 137 226 219 233 241 253 245 227 241 
Worcester, (Official S.M.S.A.) 86 86 83 76 82 81 79 98 96 71 104 85 107 126 
Worcester- Fitchburg -Leominster, 

Mass. (county basis) 55 54 54 102 51 129 48 57 70 47 65 56 66 58 
Yakima, Wash. 179 179 193 233 162 32 160 150 178 193 213 167 162 165 
York, Pa. 98 95 95 162 97 177 100 141 102 100 101 96 101 82 
Youngstown -Warren, Ohio 57 58 57 74 67 216 56 69 53 80 81 70 56 51 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

Metro Area Population, Rank 

January 1, 1968 

Rank Rank Rank Rank 

1 New York* 11,672,900 68 Flint 480,100 139 Lawrence -Haverhill (Official S.M.S.A.) 213,400 209 Reno 125,200 
2 Los Angeles -Long Beach 7,032,600 69 Fort Lauderdale -Hollywood ... . _._ 479,800 140 Saginaw 211,100 210 Sioux City, Iowa-Neb 123,700 
3 Chicago** 6,890,400 70 Mobile 435,400 141 Waterbury (Official S.M.S.A.) . 210,400 211 Tuscaloosa, Ala. 122,800 
4 Philadelphia, Pa. -N. J..»....»..» 4,842,100 71 Wichita 423,200 142 Poughkeepsie, N. Y 210,100 212 Vineland-Millville-Bridgeton, N. J 121,700 
5 Detroit . 4,183,800 72 Fresno 418,200 142 Stamford (Official S.M.S.A.) ......... 210,100 213 Monroe, La. 120,900 
6 San Francisco -Oakland 3,079,600 73 Knoxville 410,700 144 Raleigh 204,500 214 Muncie ». 120,400 
7 Washington, D. C. -Md. -Va. 2,632,400 74 Orlando 404,000 145 New London -Groton -Norwich 215 Oshkosh 117,400 
8 Boston (Official S.M.S.A.) 2,390,000 75 Bridgeport (Official S.M.S.A.) 398,100 (Official S.M.S.A.) 203,200 216 Manchester (Official S.M.S.A.) 117,000 

Boston -Lawrence -Haverhill -Lowell Bridgeport -Stamford- Norwalk New London -Groton -Norwich Manchester (county basis) 202,300 
(county basis) .. 3,236,400 (county basis) 769,600 (county basis) 220,900 216 Bay City 117,000 

9 Pittsburgh 2,388,400 76 Harrisburg ....».» 397,700 146 McAllen -Pharr -Edinburg, Texas 199,400 218 Fargo -Moorhead, N. D. -Minn 116,900 
10 St. Louis, Mo. -Ill. . 2,351,300 77 El Paso 382,200 147 Ann Arbor 197,900 219 Elkhart, Ind......._..__. 116,400 
11 Cleveland 78 Charlotte 381,000 148 Amarillo 195,700 220 Kenosha 114,500 
12 Baltimore _.._..2,047,600 79 Utica -Rome 373,900 149 Eugene, Ore. 194,700 221 Williamsport, Pa. 114,300 
13 Newark, N. J.* 1,901,600 80 Canton 366,400 150 Lubbock 193,200 222 Norwalk (Official S.M.S.A.) 113,900 
14 Houston .. 1,778,200 81 Tacoma _._. 361,300 151 Kalamazoo 191,200 222 New Castle 113,900 
15 Minneapolis -St. Paul 1,696,000 82 New Haven (Official S.M.S.A.) ..»._.... 357,700 152 Wheeling, W. Va.-Ohlo..__._..._ 189,200 224 Lawton 112,500 
16 Milwaukee 1,428,900 New Haven -Waterbury - 153 Colorado Springs . ......_.... 189,000 224 Danville, Va. 112,500 
17 Dallas 1,428,700 Meriden (county basis) 750,700 154 Fayetteville, N. C 185,700 226 Elmira 111,400 
18 Paterson -Clifton -Passaic, N. J.* 1,401,100 83 Beaumont -Port Arthur -Orange 354,600 155 Roanoke __.... 183,500 227 Odessa 109,300 
19 Cincinnati, Ohio -Ky. -Ind. . 1,394,000 84 Little Rock -North Little Rock ._...._.. 345,300 156 Brockton (Official S.M.S.A.) . 182,600 228 Gadsden 107,100 
20 Buffalo _ 1,343,200 85 Peoria 343,000 Brockton (county basis) ........ »........ 305,700 229 Boise City, Idaho 106,500 
21 Atlanta 1,293,600 86 Worcester (Official S.M.S.A.) 341,400 157 Santa Rosa, Calif _... _ ... 181,100 230 Anderson, S. C._..».. 105,500 
22 Anaheim -Santa Ana -Garden Grove, Worcester -Fitchburg -Leominster 158 Atlantic City, N. J . 180,800 231 Lafayette, La. 102,400 

Calif. 1,278,200 (county basis) 605,700 159 Lincoln 180,600 232 Danville, III. 102,300 
23 

- 
Kansas City, Mo.-Kans. 1,276,700 87 Davenport -Rock Island -Moline, 160 Lake Charles 179,900 233 Wilmington, N. C 102,200 

24 San Diego 1,272,700 Iowa -Ill. 340,500 161 Modesto, Calif. 179,500 234 Sarasota, Fla. 101,600 
25 Seattle -Everett, Wash. 1,259,100 88 Tucson »....»...».........__._... 338,400 162 Durham 177,400 235 Texarkana, Tex. -Ark. 101,100 
26 Miami 1,153,400 89 Bakersfield 335,900 163 Salem, Ore. 176,400 236 Newark, Ohio 100,600 
27 Denver 1,124,700 90 Oxnard -Ventura, Calif. ».... 334,500 164 Lowell (Official S.M.S.A.) 175,800 237 Albany, Ga. 100,300 
28 San Bernardino -Riverside -Ontario 1,095,500 91 Lansing 334,200 165 Steubenville -Weirton, Ohio -W. Va 173,500 238 Tallahassee 99,000 
29 New Orleans 1,060,200 92 Shreveport 325,600 166 Terre Haute 170,300 239 Pine Bluff, Ark 97,300 
30 Indianapolis ..... ____ ........... » ....... »».. 1,054,000 93 Chattanooga, Tenn. -Ga. 323,000 167 Lima 168,900 240 Tyler 96,700 
31 Portland, Ore. -Wash. 951,800 94 Albuquerque 319,700 168 Waco 166,000 241 Lafayette -West Lafayette, Ind 96,000 
32 

..... 
San Jose 938,000 95 Wilkes -Barre -Hazleton 318,500 169 Spartanburg 165,100 242 Sioux Falls, S. D 95,300 

33 Tampa -St. Petersburg 925,800 96 Charleston, S.C. ..._... 316,600 170 Brownsville- Harlingen -San 243 Fitchburg -Leominster (Official 
34 Columbus, Ohio »» 886,200 97 Columbia, S.C. ...... _...._..... _ 313,600 Benito, Texas 164,900 S.M.S.A.) 93,600 
35 Phoenix 881,900 98 York, Pa. .... 311,500 171 Galveston -Texas City, Texas.._.._ 163,700 244 St. Joseph, Mo 92,400 
36 Providence -Pawtucket -Warwick 99 Corpus Christi 310,200 172 Muskegon -Muskegon Heights ._.... .. 163,000 245 Sheboygan 91,800 

(Official S.M.S.A.) 863,300 100 Binghamton, N.Y.-Pa. 308,400 173 Racine _.__.. 161,000 246 Dubuque 91,000 
Providence -Pawtucket -Warwick 101 Kingsport -Bristol -Johnson City, 174 Topeka ......... 159,900 247 Bloomington -Normal, III. 90,300 
(county basis) 746,200 Tenn. -Va. ....__ 306,900 175 Lexington 157,300 248 Gainesville, Fla. 89,800 

37 San Antonio 851,200 102 Lancaster _.... _... .. 302,300 176 Springfield, Ill. ..............._.....__.._ 156,800 249 Greenville, Miss. 88,900 
38 Rochester, N. Y. 840,300 103 Spokane 302,000 177 Daytona Beach, FIa 155,000 250 Parkersburg, W. Va 88,800 
39 Dayton 819,600 104 Trenton 301,700 178 Cedar Rapids 153,700 251 Billings 88,600 
40 Louisville, Ky. -Ind. 810,800 105 Reading 292,100 179 Yakima, Wash. 151,800 252 Great Falls 86,500 
41 
42 

Memphis, Tenn. -Ark. 800,200 
Sacramento 799,600 

106 
107 

Greenville, S. C 
South Bend 

291,400 
291,200 

180 New Bedford (Official S.M.S.A.) 
New Bedford -Fall River 151,300 

253 Midland, Texas 85,800 
254 Owensboro 82,900 

43 
44 
45 
46 
47 
48 
49 
50 
51 
52 

53 
54 
55 

Birmingham, Ala. 772,000 
Albany -Schenectady -Troy 730,000 
Norfolk -Portsmouth ...._ 698,300 
Fort Worth 679,700 
Toledo, Ohio -Mich. 674,500 
Akron 663,700 
Gary -Hammond -East Chicago, Ind.** 656,700 
Syracuse 646,100 
Oklahoma City 635,700 
Hartford (Official S.M.S.A.) ............»_ 635,000 

Hartford- New Britain- Bristol 
(county basis) _ 798,300 

Jersey City, N. J.* »»_ .. _ 622,100 
Honolulu ......_» 612,800 
Greensboro -Winston -Salem - 

High Point, N. C. .... 601,200 

108 
109 
110 
111 
112 
113 
114 
115 
116 
117 
118 
119 
120 
121 
121 
123 

West Palm Beach 
Duluth -Superior, Minn.-Wis.....»... 
Des Moines __..._... 
Newport News -Hampton . 
Stockton 
Baton Rouge 
Charleston, W. Va. 
Huntington -Ashland, W. Va. -Ky. -Oslo 
Rockford 
Jackson, Miss. 
Fort Wayne 
Columbus, Ga. -Ala. 
Johnstown, Pa. 
Augusta, Ga. -S. C 
Erie 
Madison 

290,000 
285,800 
285,600 
281,300 
281,000 
277,600 
272,700 
270,400 
269,500 
269,300 
268,700 
265,600 
265,500 
261,300 
261,300 
258,400 

181 
182 
183 
184 
185 
186 
187 
188 
189 

190 
191 
192 
193 

New Bedford -Fall River 
(county basis) 

New Britain (Official S.M.S.A.) 
Fort Smith, Ark. -Okla 
Wichita Falls, Texas 
Champaign -Urbana 
Battle Creek 
Anchorage, Alaska 
Green Bay 
Fall River (Official S.M.S.A.) 
Portland, Maine (Official S.M.S.A.)_ 

Portland, Maine (county basis)_ 
Abilene 
Springfield, Ohio 
Springfield, Mo. 
Jackson, Mich. 

421,300 
149,900 
149,800 
149,600 
149,200 
148,900 
147,300 
146,900 
146,000 
145,400 
190,900 
143,200 
142,800 
142,700 
142,300 

255 Marion, Ind. 81,100 
256 Joplin, Mo. 80,400 
257 Kokomo 79,200 
258 Pittsfield (Official S.M.S.A.) 79,000 

Pittsfield (county basis) 146,700 
259 Richmond, Ind. 78,800 
260 Sherman -Denison 76,700 
261 Longview, Texas 76,300 
262 Meridian, Miss. 76,200 
263 La Crosse 74,300 
263 Rochester, Minn. ... 74,300 
265 Laredo 72,300 
266 Rapid City, S. D 72,100 
267 San Angelo 71,500 
267 Quincy, Ill. 71,500 
269 Lewiston -Auburn (Official S.M.S.A.) 71,100 

56 New Brunswick -Perth Amboy, N. J... 551,300 124 Las Vegas 257,400 194 Biloxi -Gulfport ..._.._._...._...._.__.. 141,900 Lewiston -Auburn (county basis) 87,300 
57 Youngstown -Warren ___.. 547,600 125 Lorain -Elyria .......... _...._».-__......._.» 256,700 195 Asheville . .... 140,800 270 Bloomington, Ind. 69,800 
58 Nashville _.... .. 543,800 126 Santa Barbara ..._ _ ..._ ..._.... 253,600 196 Gastonia, N. C 140,400 271 Cheyenne, Wyo. 68,000 
59 Salt Lake City 539,700 127 Austin .. 252,900 197 Altoona 139,000 272 Roswell, N. M 66,900 
60 Omaha, Neb.-Iowa 529,300 128 Huntsville ..........................»....»...._.... 249,600 198 Appleton 138,400 273 Columbia, Mo. 64,300 
61 Springfield -Chicopee -Holyoke 129 Vallejo -Napa _... 242,900 199 Pueblo 136,700 274 Meriden, Conn. (Official S.M.S.A.).... 58,800 

(Official S.M.S.A.) .._. 521,800 130 Pensacola 237,300 200 Anderson, Ind....._ 135,100 275 Salina, Kans. 58,400 
Springfield -Chicopee -Holyoke 130 Salinas -Monterey, Calif. 237,300 201 Waterloo 134,000 276 Pocatello, Idaho 55,200 
(county basis) _.....__... 565,400 132 Evansville, Ind. -Ky. 231,300 202 Bangor, Me. (county basis) 132,300 277 Athens, Ga. 54,300 

62 Richmond, Va. 516,100 133 Lakeland, Fla. 227,800 203 Mansfield 131,000 
Total Metro Areas 141,040,000 63 Grand Rapids 514,800 134 Montgomery .. 226,100 204 Decatur 129,800 

64 Jacksonville, FIa. 514,300 135 Hamilton -Middletown, Ohio ... _.... 225,900 205 Ogden 129,400 *New York -Northeastern N. J. 
65 Allentown-BethlehemEaston, Pa.-N.J. 513,300 136 Savannah 223,500 206 Alexandria, La .... r.» ...._ 127,400 Consolidated Area 16,325,800 
66 Tulsa 501,100 137 Macon 223,100 207 Lynchburg 125,600 **Chicago, Ill. -Northwestern Ind. 
67 Wilmington,Del.-N.J.Md. 491,300 138 Scranton 222,500 207 Provo-Orem 125,600 Consolidated Area 7,547,100 

U. S. TOTAL POPULATION -199,099,600 

November 1, 1968 Spot Radio Stations 41 



Metro Area Households, Rank 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

Rank Rank 

January 1, 1968 

Rank 

1 New York* .3,778,620 67 Honolulu 145,770 138 Salinas -Monterey, Calif. 63,050 
2 Los Angeles -Long Beach 2,370,400 68 Wilmington, Del. -N. J. -Md. 140,430 139 Waterbury (Official S.M.S.A.) 62,840 
3 Chicago ** 2,116,550 69 Flint 135,800 140 Macon 62,190 
4 Philadelphia, Pa. -N. J 1,417,560 70 Wichita 130,150 141 Montgomery 61,520 
5 Detroit ._..1,209,790 71 Fresno ........ 123,260 142 Atlantic City, N. J........ 60,280 
6 San Francisco -Oakland 1,038,960 72 Orlando 121,250 143 Wheeling, W. Va. -Ohio 59,120 
7 Washington, D. C. -Md. -Va. ...... 766,250 73 Harrisburg 120,700 144 Saginaw 58,900 
8 St. Louis, Mo. -Ill. 725,300 74 Bridgeport (Official S.M.S.A.) 118,800 145 Eugene, Ore. 58,850 
9 Boston (Official S.M.S.A.) 711,520 Bridgeport -Stamford -Norwalk 146 Santa Rosa, Calif 58,520 

Boston -Lawrence -Haverhill -Lowell (county basis) _... ...._.._ 230,290 147 New London -Groton -Norwich 
(county basis) 964,850 75 Knoxville 117,670 (Official S.M.S.A.) 58,020 

10 Pittsburgh 710,410 76 Mobile 116,800 New London - Groton -Norwich 
11 Cleveland 624,530 77 Utica -Rome 110,810 (county basis) 63,490 
12 Baltimore 579,960 78 New Haven (Official S.M.S.A.) 109,390 148 Amarillo 57,700 
13 Newark, N. J.* 578,140 New Haven -Waterbury -Meriden 149 Poughkeepsie, N. Y 56,750 
14 Houston 525,910 (county basis) 227,540 150 Colorado Springs 56,480 
15 Minneapolis -St. Paul _...._ 505,290 79 Tacoma .... 108,620 151 Lincoln ..._ 55,920 
16 Dallas 441,590 80 Canton ._ 108,160 152 Terre Haute 55,820 
17 
18 

Milwaukee _... 427,510 
Paterson -Clifton -Passaic, N. J.* ........ 424,280 

81 
82 

Charlotte 
Peoria 

107,130 
104,880 

153 
154 

Daytona Beach, Fla ». 
Modesto, Calif. 

55,620 
55,280 

19 Cincinnati, Ohio -Ky. -Ind. 421,510 83 Davenport -Rock Island - 155 Raleigh 55,220 
20 
21 
22 
23 
24 
25 

26 
27 
28 
29 
30 
31 
32 
33 
34 

35 
36 
37 
38 
39 
40 
41 
42 
43 
44 
45 
46 
47 
48 
49 
50 
51 

52 
53 
54 

55 
56 
57 
58 
59 
60 

Seattle -Everett, Wash. ». _..._.... 410,990 
Kansas City, Mo.-Kans 407,130 
Buffalo 403,940 
Miami 385,510 
San Diego » ..._ 381,850 
Anaheim -Santa Ana -Garden 

Grove, Calif. 373,610 
Atlanta 369,880 
Denver 346,890 
San Bernardino- Riverside -Ontario 335,190 
Indianapolis 320,980 
Tampa -St. Petersburg ...._...._ 318,080 
Portland, Ore. -Wash. 313,680 
New Orleans 309,840 
San Jose 268,870 
Providence -Pawtucket -Warwick 

(Official S.M.S.A.) 262,240 
Providence- Pawtucket -Warwick 
(county basis) ....» 231,040 

Columbus, Ohio _ 260,220 
Phoenix 255,860 
Rochester, N. Y 254,610 
Sacramento ....» 242,510 
Dayton 241,200 
Louisville, Ky. -Ind. 237,190 
Albany -Schenectady -Troy 229,790 
San Antonio 229,050 
Memphis, Tenn. -Ark. 224,070 
Birmingham, Ala. 222,240 
Fort Worth 209,570 
Jersey City, N. J. 204,530 
Toledo, Ohio -Mich. 201,270 
Oklahoma City 200,630 
Akron 194,710 
Syracuse 189,830 
Hartford (Official S.M.S.A.) 189,440 

Hartford -New Britain -Bristol 
(county basis) 239,870 

Norfolk -Portsmouth 188,530 
Gary -Hammond -East Chicago, Ind.**.._ 184,610 
Greensboro -Winston -Salem - 

High Point, N. C 171,840 
Tulsa 162,030 
Omaha, Neb.-Iowa .........._.._..._ 159,270 
Nashville 158,020 
Youngstown -Warren 157,870 
Allentown -Bethlehem -Easton, Pa. -N. J 156,580 
Springfield -Chicopee -Holyoke 

84 
85 
86 

87 
88 
89 
90 
91 
92 
93 
94 
95 
96 
97 
97 
99 

100 
101 
102 
103 
104 
105 
106 
107 

108 
109 
110 
111 
112 
113 
114 
115 
116 
117 
118 
119 
120 
121 
122 
123 
124 
125 
126 
127 
128 

Moline, Iowa -Ill. 
Beaumont -Port Arthur -Orange . 
Little Rock -North Little Rock. 
Worcester (Official S.M.S.A.) _. ..... _. 

Worcester -Fitchburg -Leominster 
(county basis) 

Bakersfield 
Tucson r 
Wilkes -Barre -Hazleton __ 
West Palm Beach 
El Paso ..... 
Spokane 
Shreveport ...» 
Lansing _ 
York, Pa. _.._ 
Chattanooga, Tenn. -Ga. _..._. 
Des Moines 
Reading . ti 

Oxnard -Ventura, Calif. 
Binghamton, N. Y.- Pa. 
Duluth -Superior, Minn.-Wis. » 
Lancaster 
Albuquerque 
Trenton 
South Bend 
Stockton 
Kingsport -Bristol -Johnson City, 

Tenn. -Va. 
Las Vegas 
Greenville, S. C 
Charleston, S. C _. 
Rockford 
Corpus Christi 
Fort Wayne 
Huntington -Ashland, W. Va. -Ky. -Ohio 
Santa Barbara 
Charleston, W. Va 
Erie 
Columbia, S. C 
Johnstown, Pa. - 
Newport News -Hampton 
Baton Rouge 
Madison 
Austin 
Evansville, Ind. -Ky. 
Jackson, Miss. 
Vallejo -Napa, Calif. 
Lorain -Elyria 
Augusta, Ga. -S. C 

104,620 
103,750 
101,500 
100,030 

180,860 
99,470 
98,830 
97,710 
96,690 
96,090 
95,850 
95,740 
95,170 
94,920 
94,820 
92,890 
92,890 
92,810 
91,790 
89,370 
88,870 
88,740 
88,120 
86,620 
84,770 

84,420 
82,380 
81,870 
81,680 
81,260 
81,140 
80,020 
79,040 
78,810 
78,060 
77,250 
76,410 
76,030 
75,010 
74,460 
74,250 
72,200 
71,570 
70,540 
70,090 
70,050 
69,560 

156 
157 
158 
159 
160 

161 
162 
163 
164 
165 
166 
167 
168 

169 
170 
171 
172 
173 
174 
175 
176 
177 
178 
179 
180 
181 
182 
183 

184 
185 
186 
187 
188 
189 
190 
191 
192 
193 
194 
195 
196 
197 
198 
199 
200 

Lubbock 
Kalamazoo 
Roanoke 
Ann Arbor 
Brockton (Official S.M.S.A.) 

Brockton (county basis) 
Salem, Ore. 
Springfield, III. 
Waco 
Lowell (Official S.M.S.A.) 
Topeka 
Galveston -Texas City, Texas 
Steubenville -Weirton, Ohio -W. Va 
New Bedford (Official S.M.S.A.) 

New Bedford -Fall River 
(county basis) 

Lima 
Cedar Rapids .._ 
Lake Charles 
Durham 
Muskegon -Muskegon Heights 
Fort Smith, Ark. -Okla. 
Lexington 
Springfield, Mo. 
Racine 
Fall River (Official S.M.S.A.) 
Yakima 
Spartanburg .... 
McAllen -Pharr -Edinburg, Texas ......n... 
Battle Creek 
Portland, Maine (Official S.M.S.A.) 

Portland, Maine (county basis) 
New Britain (Official S.M.S.A.) 
Wichita Falls, Texas 
Asheville .... 
Fayetteville, N. C. rn._.». _. 
Springfield, Ohio 
Abilene 
Altoona 
Reno 
Champaign -Urbana 
Anderson, Ind. 
Jackson, Mich. 
Decatur 
Green Bay 
Brownsville -Harlingen -San Benito, Tex 
Waterloo 
Mansfield 
Gastonia, N. C. 

54,970 
54,750 
54,290 
54,240 
53,240 
90,610 
52,640 
51,320 
50,870 
50,330 
50,050 
49,750 
49,490 
49,440 

132,400 
49,350 
48,720 
48,470 
48,240 
47,200 
46,910 
46,760 
46,630 
46,490 
46,200 
45,730 
45,660 
45,530 
45,040 
45,020 
57,640 
44,750 
43,970 
42,850 
42,510 
42,450 
42,220 
42,120 
41,680 
41,200 
41,190 
41,100 
41,090 
39,390 
39,270 
39,010 
38,710 
38,550 

(Official S.M.S.A.) 155,300 129 Columbus, Ga. -Ala. 68,420 201 Anchorage, Alaska 38,080 
Springfield -Chicopee -Holyoke 130 Scranton 67,660 202 Sioux City, Iowa-Neb. 38,010 
(county basis) 167,770 131 Lakeland, Fla. 67,080 203 Pueblo 37,690 

61 Fort Lauderdale -Hollywood 156,290 132 Lawrence -Haverhill (Official S.M.S.A.).. 66,460 204 Appleton 36,980 
62 New Brunswick -Perth Amboy, N. J...__ 154,350 133 Huntsville 66,110 205 Biloxi -Gulfport 36,970 
63 Salt Lake City_..._......»» ._... .._» 150,850 134 Stamford (Official S.M.S.A.) . 64,310 206 Sarasota, Fia. 36,530 
64 Richmond, Va....._.........._.._____ 150,300 135 Pensacola 63,980 207 Bangor, Maine (county basis) 36,360 
65 Grand Rapids »._.... 149,540 136 Hamilton -Middletown, Ohio 63,450 208 Vineland-Millville-Bridgeton, N. J. _.. 36,290 
66 Jacksonville, Fla. 148,070 137 Savannah 63,400 209 Muncie 36,160 

U. S. TOTAL HOUSEHOLDS - 59,257,080 

Rank 

210 Ogden 35,840 
211 Williamsport, Pa. 35,300 
212 Manchester (Official S.M.S.A.) 35,270 

Manchester (county basis) 61,690 
213 Elkhart, Ind. » 35,060 
214 Kenosha 34,930 
215 Monroe, La. _..___....». 34,560 
216 Lynchburg 34,280 
217 Oshkosh 34,040 
218 Alexandria, La. ....__...._ ......».....» 33,970 
219 Bay City »... 33,950 
220 Norwalk (Official S.M.S.A.) 33,900 
221 Elmira _.». 33,520 
222 Fargo -Moorhead, N. D. -Minn ..... _...._._. 33,360 
223 New Castle _.. 33,170 
224 Boise City, Idaho _ .._ 32,810 
225 Danville, Ill. .»... 32,370 
226 Texarkana, Tex. -Ark. 31,510 
227 Tuscaloosa, Ala. 31,320 
228 St. Joseph, Mo. 31,120 
229 Provo-Orem, Utah .... _ - 30,810 
230 Danville, Va. -_.. ..... --_...».-_ 30,670 
231 Odessa _._._-..._ 30,610 
232 Gadsden 30,520 
233 Newark, Ohio 30,200 
234 Anderson, S. C.....». 29,880 
235 Tyler 29,480 
236 Wilmington, N. C. 28,970 
237 Lawton 28,610 
238 Bloomington -Normal, Ill. 28,130 
239 Fitchburg - Leominster (Official S.M.S.A ) 27,950 
239 Sheboygan ._ .......... .»... 27,950 
241 Joplin, Mo. _...»......__._ 27,900 
242 Sioux Falls, S. D. _ 27,830 
243 Pine Bluff, Ark. ......_ ........ » . ...... _.»...... 27,280 
244 Billings 27,210 
245 Lafayette -West Lafayette, Ind. 27,200 
246 Lafayette, La. 26,880 
247 Parkersburg, W. Va. 26,550 
248 Albany, Ga. _ 26,430 
249 Great Falls 26,350 
250 Tallahassee 25,850 
251 Midland, Texas 24,990 
251 Sherman -Denison, Texas 24,990 
253 Dubuque 24,500 
254 Marion, Ind. 24,080 
255 Longview, Texas 23,990 
256 Kokomo 23,850 
257 Richmond, Ind. 23,810 
258 Pittsfield (Official S.M.S.A.) 23,770 

Pittsfield (county basis) 44,860 
259 Gainesville, Fla. 23,600 
260 Owensboro 23,420 
261 Greenville, Miss. 23,210 
262 Quincy, III. 22,830 
263 Meridian, Miss. 22,040 
264 Lewiston -Auburn (Official S.M.S.A.).._ 22,020 

Lewiston -Auburn (county basis)..___»- 26,810 
265 San Angelo 21,780 
266 La Crosse - 21,750 
267 Rochester, Minn. 21,240 
268 Cheyenne, Wyo. 20,860 
269 Rapid City, S. D. .... 20,290 
270 Bloomington, Ind. 20,140 
271 Columbia, Mo. .. 18,590 
272 Meriden, Conn. (Official S.M.S.A.)__ _.. 18,360 
273 Roswell, N. M. 18,230 
274 Salina, Kann..... ». 17,540 
275 Laredo 16,820 
276 Pocatello, Idaho 15,530 
277 Athens, Ga. 14,750 

Total Metro Areas 42,546,640 

Consolidated Area 5,189,610 
**Chicago, Ill. -Northwestern Ind. 

Consolidated Area 2,301,160 

*New York -Northeastern N. J. 
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OMIIE 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

Rank ($000) 
1 New York* 38,689,654 
2 Los Angeles -Long Beach 24,990,079 
3 Chicago** 24,376,615 
4 Detroit _.. 14,280,780 
5 Philadelphia, Pa. -N. J. 13,421,994 
6 San Francisco -Oakland 11,234,026 
7 Boston (Official S.M.S.A.) 8,954,763 

Boston - Lawrence -Haverhill -Lowell 
(county basis) 10,331,017 

8 Washington, D. C. -Md. -Va. 8,654,479 
9 Pittsburgh 7,127,970 

10 St. Louis, Mo. -Ill. . ... 6,856,297 
11 Cleveland 6,837,857 
12 Newark, N. J.* ......» ..... _ ........ » 6,819,018 
13 Baltimore _ 6,019,603 
14 Minneapolis -St. Paul 5,356,973 
15 Paterson -Clifton -Passaic, N. J.* 5,075,262 
16 Houston 4,642,826 
17 Milwaukee 4,559,177 
18 Buffalo 4,380,422 
19 Seattle -Everett, Wash. 3,974,379 
20 Cincinnati, Ohio -Ky. -Ind. 3,920,086 
21 Dallas 3,899,606 
22 Atlanta 3,760,050 
23 Kansas City, Mo.-Kans. 3,715,889 
24 San Diego 3,553,640 
25 Indianapolis 3,327,871 
26 Miami 3,219,708 
27 Denver 3,183,610 
28 Anaheim -Santa Ana -Garden Grove, 

Calif. 3,038,911 
29 New Orleans 2,835,791 
30 Portland, Ore. -Wash. 2,740,396 
31 San Jose 2,613,836 
32 Rochester, N. Y. 2,586,251 
33 San Bernardino -Riverside -Ontario 2,524,920 
34 Providence- Pawtucket -Warwick 

(Official S.M.S.A.) 2,459,604 
Providence -Pawtucket -Warwick 
(county basis) 2,150,154 

35 Dayton 2,409,800 
36 Columbus, Ohio 2,300,777 
37 Tampa -St. Petersburg 2,283,397 
38 Louisville, Ky. -Ind. 2,261,820 
39 Hartford (Official S.M.S.A.) 2,193,556 

Hartford -New Britain- Bristol 
(county basis) 2,690,873 

40 Phoenix 2,140,624 
41 Toledo, Ohio -Mich. 2,112,741 
42 Sacramento 2,105,185 
43 Albany -Schenectady -Troy 1,978,898 
44 Jersey City, N. J.* ...._ 1,909,309 
45 Akron 1,884,959 
46 Birmingham, Ala. 1,872,903 
47 Fort Worth 1,863,210 
48 San Antonio 1,851,209 
49 Memphis, Tenn. -Ark. 1,771,994 
50 Gary -Hammond -East Chicago, Ind.** 1,770,817 
51 Honolulu 1,740,720 
52 Syracuse 1,715,315 
53 Greensboro -Winston -Salem - 

High Point, N. C. 1,678,278 
54 Omaha, Neb.-Iowa 1,637,051 
55 Norfolk -Portsmouth 1,608,563 
56 Wilmington, Del. -N. J. -Md.....» 1,521,434 
57 Youngstown -Warren 1,521,326 
58 Richmond, Va 1,515,472 
59 Oklahoma City 1,500,089 
60 Grand Rapids 1,495,667 
61 New Brunswick -Perth Amboy, N. J 1,446,599 
62 Allentown -Bethlehem -Easton, Pa. - 

N. J. 1,444,061 
63 Nashville ._ 1,399,630 
64 Springfield -Chicopee -Holyoke 

(Official S.M.S.A.) 1,390,682 
Springfield -Chicopee -Holyoke 
(county basis) 1,598,429 

65 Flint 1,375,093 

Metro Area Consumer Spendable Income, Rank 'METRO DATA 

January 1, 1967 to January 1, 1968 

Rank ($000) 
66 Tulsa ._..1,315,873 
67 Jacksonville Fla. 1,286,009 
68 Salt Lake City . .. 1,279,232 
69 Fort Lauderdale -Hollywood _______ 1,274,232 
70 Bridgeport (Official S.M.S.A.) 1,232,446 

Bridgeport -Stamford -Norwalk 
(county basis) 3,032,919 

71 Wichita 1,209,352 
72 New Haven (Official S.M.S.A.) 1,189,868 

New Haven -Waterbury -Meriden 
(county basis) 2,428,659 

73 Davenport -Rock IslandMoline, 
Iowa -Ill. __.. 1,121,901 

74 Charlotte 1,095,381 
75 Harrisburg 1,078,003 
76 Fresno 1076379 
77 Stamford (Official S.M.S.A.) _.__ 1'050'661 
78 Peoria 1,030,661 
79 Canton 1,029,996 
80 Lansing _ 1,014,215 
81 Trenton 983,317 
82 Des Moines 982,952 
83 Worcester (Official S.M.S.A.) ......__ 961,550 

Worcester -Fitchburg -Leominster 
(county basis) 1,675,638 

84 Knoxville 935,948 
85 Orlando . 930,884 
86 Tacoma 920,897 
87 Utica -Rome 897,040 
88 Chattanooga, Tenn. -Ga. 890,426 
89 Beaumont -Port Arthur -Orange ...._ 887,758 
90 South Bend ». ....... »..._ 874,759 
91 Bakersfield _ ........ _....__.._ 861,440 
92 Binghamton, N. Y. -Pa 834,626 
93 Tucson 816,137 
94 Wilkes -Barre -Hazleton ....» 813,426 
95 York 809,940 
96 Mobile 808,059 
97 Stockton 803,379 
98 Rockford ». 802,502 
99 Lancaster 800,383 

100 Reading 796,078 
101 El Paso 792,369 
102 Fort Wayne 782,153 
103 Little Rock -North Little Rock..._ 778,853 
104 Spokane 752,933 
105 Shreveport 746,476 
106 Oxnard -Ventura, Calif. ....» 739,096 
107 Greenville, S. C. 731,418 
108 West Palm Beach 728,666 
109 Albuquerque 725,196 
110 Madison 722,871 
111 Las Vegas 720,001 
112 Duluth -Superior, Minn.-Wls. 710,467 
113 Salinas -Monterey 696,676 
114 Newport News -Hampton 686,641 
115 Baton Rouge 683,096 
116 Erie 678,023 
117 Waterbury (Official S.M.S.A.) 676,419 
118 Columbia, S. C. 675,500 
119 Ann Arbor ._... 664,088 
120 Vallejo -Napa, Calif. ._ _.. 656,115 
121 Evansville, Ind. -Ky. ._... 648,563 
122 Corpus Christi ._... 629,729 
123 Charleston, S. C. 625,884 
124 Saginaw 625,050 
125 Huntington -Ashland, W. Va. -Ky.-Ohio 615,014 
126 Kingsport- Bristol -Johnson City, 

Tenn. -Va. 614,100 
127 Santa Barbara 609,743 
128 Charleston, W. Va. 609,116 
129 Johnstown, Pa. 603,687 
130 Jackson, Miss. 603,605 
131 Lorain -Elyria 601,763 
132 Hamilton- Middletown, Ohio ...._...._ 600,788 
133 Austin 588,854 
134 Lawrence -Haverhill (Official S.M.S.A.) 577,492 

Rank ($000) 
135 New London -Groton -Norwich 

(Official S.M.S.A.) 564,415 
New London -Groton -Norwich 
(county basis) 602,030 

136 Augusta, Ga. -S. C 556,316 
137 Columbus, Ga. -Ala. 553,417 
138 Scranton 540,980 
139 Lakeland, Fla. 537,786 
140 Lincoln ._ 534,826 
141 Kalamazoo 534,712 
142 Poughkeepsie, N. Y 527,292 
143 Raleigh 522,546 
144 Macon 520,366 
145 Springfield, III. 494,282 
146 Roanoke 492,570 
147 Reno 490,574 
148 Montgomery487,278 
149 Norwalk (fficial 484,447 
150 Cedar Rapids 483,841 
151 Savannah 483,670 
152 Pensacola 483,192 
153 Anchorage, Alaska 476,618 
154 Wheeling, W. Va. -Ohio 469,851 
155 Durham 469,692 
156 Racine 464,306 
157 Santa Rosa, Calif 464,281 
158 Terre Haute 463,766 
159 Atlantic City, N. J 462,601 
160 Eugene, Ore. 462,561 
161 Steubenville -Weirton, Ohio -W .Va 461,927 
162 New Britain (Official S.M.S.A.) 460,196 
163 Lubbock 459,835 
164 Amarillo 458,686 
165 Huntsville 456,260 
166 Modesto, Calif. 447,339 
167 Lexington 447,099 
168 Topeka 446,098 
169 Champaign -Urbana 446,087 
170 Jackson, Mich. 440,652 
171 Lowell (Official S.M.S.A.) 439,158 
172 Battle Creek 427,151 
173 Muskegon -Muskegon Heights 419,805 
174 Lima 418,918 
175 Colorado Springs 418,829 
176 Elkhart, Ind. 415,469 
177 Waterloo 409,424 
178 Decatur 405,484 
179 Waco 403,750 
180 Anderson, ind. 403,597 
181 Brockton (Official S.M.S.A.) 398,026 

Brockton (county basis) 692,586 
182 Spartanburg 397,454 
183 Galveston -Texas City, Texas...._...._ 388,774 
184 Daytona Beach, Fla. 387,669 
185 Asheville 375,700 
186 Sioux City, lowa-Neb 369,777 
187 Springfield, Ohio 369,165 
188 Portland, Maine (Official S.M.S.A.) 368,854 

Portland, Maine (county basis) 476,703 
189 New Bedford (Official S.M.S.A.) 368,192 

New Bedford -Fall River 
(county basis) 1,031,785 

190 Salem, Ore. ._ 361,107 
191 Fayetteville, N. C 358,404 
192 Mansfield 354,187 
193 Yakima 353,316 
194 Fall River (Official S.M.S.A.) 351,469 
195 Biloxi -Gulfport 346,773 
196 Wichita Falls, Texas 345,266 
197 Gastonia, N. C 344,973 
198 Kenosha 344,339 
199 Lake Charles 342,334 
200 Green Bay 341,448 
201 Springfield, Mo. 355,109 
202 Muncie ._._.... 329,712 
203 Appleton ............. ............ --------------------- 327,449 
204 Altoona ._.. 325,584 
205 Oshkosh 324,943 
206 Fargo -Moorhead, N. D. -Minn 324,501 
207 Manchester (Official S.M.S.A.) 321,825 

Manchester (county basis) 563,521 

U. S. TOTAL CONSUMER SPENDABLE INCOME - $539,998,829(000) 

Rank ($000) 
208 Abilene 309,031 
209 Lafayette -West Lafayette, Ind-___ 300,137 
210 Pueblo 299,723 
211 Bay City 296,451 
212 Fort Smith, Ark. -Okla ....... _»........ 294,336 
213 Ogden ..... 292,232 
214 Danville, Ill. Y.. 291,304 
215 Lynchburg ...... 290,710 
216 Bangor, Me. (county basis)_____.... 290,540 
217 Williamsport, Pa. 287,692 
218 New Castle 285,872 
219 Vineland-MillvilleBridgeton, N. J 285,588 
220 Elmira 283,084 
221 Odessa ._ 268,678 
222 Sarasota, Fla. 266,828 
223 Sioux Falls, S. D 265,226 
224 St. Joseph, Mo _. 263,241 
225 McAllen -Pharr -Edinburg, Texas .. 260,027 
226 Bloomington -Normal, Ill.....»..._...._.. 257,586 
227 Brownsville - Harlingen - 

San Benito, Texas 256,382 
228 Midland, Texas ... 255,419 
229 Fitchburg -Leominster 

(Official S.M.S.A.) 254,497 
230 Boise City, Idaho 250,909 
231 Kokomo 248,887 
232 Provo-Orem 247,855 
233 Sheboygan 247,133 
234 Monroe, La. 247,012 
235 Newark, Ohio 245,242 
236 Pittsfield (Official S.M.S.A.) 244,916 

Pittsfield (county basis) 426,814 
237 Dubuque 240,896 
238 Wilmington, N. C 234,656 
239 Alexandria, La. 233,222 
240 Anderson, S. C 232,090 
241 Tallahassee 229,419 
242 Marion, Ind. 229,318 
243 Billings 227,467 
244 Tyler r 226,181 
245 Lafayette, La. 224,130 
246 Danville, Va. 222,050 
247 Lawton 216,241 
248 Tuscaloosa, Ala. 215,950 
249 Parkersburg, W. Va 212,435 
250 Gadsden 210,232 
251 Rochester, M inn. ._ 208,448 
252 Richmond Ind. 206,360 
253 Albany, Ga. 205,860 
254 Great Falls .r 205,629 
255 Longview, Texas 205,326 
256 Texarkana, Tex. -Ark. 202,950 
257 La Crosse 200,782 
258 Joplin, Mo. 195,796 
259 Quincy, III. 190,051 
260 Bloomington, Ind. 185,752 
261 Meriden, Conn. (Official S.M.S.A.)._ 183,513 
262 Gainesville, Fla. 182,558 
263 Rapid City, S. D 178,704 
264 San Angelo 178,262 
265 Lewiston -Auburn (Official S.M.S.A.) 176,126 

Lewiston -Auburn (county basis) 203,327 
266 Owensboro 176,020 
267 Pine Bluff, Ark. 174,152 
268 Sherman -Denison, Tex. 169,322 
269 Cheyenne, Wyo. 161,577 
270 Salina, Kans. 156,908 
271 Greenville, Miss. 155,450 
272 Meridian, Miss. ...... 148,284 
273 Columbia, Mo. ... 143,492 
274 Athens, Ga. _.._._...._ . 132,287 
275 Roswell, N. M - 131,548 
276 Pocatello, Idaho 121,384 
277 Laredo 103,354 

Total Metro Areas......» »_ .».._413,918,697 
*New York -Northeastern N. J. 
Consolidate Area 54,472,624 

**Chicago, III. -Northwestern, Ind.X 
Consolidated Area _....._ 26,147,432 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

Rank ($) 
Number of 
Households 

1 Stamford (Official S.M.S.A.) 16,337 64,310 
2 Norwalk (Official S.M.S.A.) 14,290 33,900 
3 Boston (Official S.M.S.A.) 12,585 711,520 

Boston -Lowell -Lawrence 
(county basis) 10,707 964,850 

4 Anchorage, Alaska 12,516 38,080 
5 Ann Arbor 12,244 54,240 
6 Paterson -Clifton- Passaic, 

N. J.° I1,962 424,280 
7 Honolulu 11,942 145,770 
8 Elkhart, Ind. 11,850 35,060 
9 Detroit 11,804 1,209,790 

10 Newark, N. J.° 11,795 578,140 
11 Reno 11,770 41,680 
12 Hartford (Official S.M.S.A.) 11,579 189,440 

Hartford -New Britain -Bristol 
(county basis) 11,218 239,870 

13 Chicago** 11,517 2,116,550 
14 Washington, D. C. -Md. -Va 11,295 766,250 
15 Trenton 11,159 88,120 
16 Salinas, Monterey, Calif 11,050 63,050 
17 Lafayette -West Lafayette, 

Ind. 11,034 27,200 
18 Cleveland 10,949 624,530 
19 New Haven (Official S.M.S.A.) 10,877 109,390 

New Haven -Waterbury - 
Meriden (county basis) 10,674 227,540 

20 Buffalo 10,844 403,940 
21 Wilmington, Del. -N. J. -Md. 10,834 140,430 
22 Champaign- Urbana 10,827 41,200 
23 San Francisco -Oakland 10,813 1,038,960 
24 Waterbury (Official S.M.S.A.) 10,764 62,840 
25 Davenport -Rock Island - 

Moline, Iowa -Ill. 10,724 104,620 
26 Jackson, Mich. 10,721 41,100 
27 Milwaukee 10,664 427,510 
28 Lansing 10,657 95,170 
29 Saginaw 10,612 58,900 
30 Minneapolis -St. Paul 10,602 505,290 
31 Des Moines 10,582 92,890 
32 Los Angeles -Long Beach 10,543 2,370,400 
33 Toledo, Ohio -Mich. 10,497 201,270 
34 Waterloo 10,495 39,010 
35 Kokomo 10,436 23,850 
36 Baltimore 10,379 579,960 
37 Bridgeport (Official S.M.S.A.) 10,374 118,800 

Bridgeport -Stamford - 
Norwalk (county basis) 13,170 230,290 

38 Indianapolis 10,368 320,980 
39 Pittsfield (Official S.M.S.A.) 10,304 23,770 

Pittsfield (county basis) 9,514 44,860 
40 New Britain (Official 

S.M.S.A.) 10,284 44,750 
41 Omaha, Neb.-Iowa 10,278 159,270 
42 New York° 10,239 3,778,620 
43 Charlotte 10,225 107,130 
44 Midland, Texas 10,221 24,990 
45 Atlanta 10,166 369,880 
46 Rochester, N. Y 10,158 254,610 
47 Flint 10,126 135,800 
48 South Bend 10,099 86,620 
49 Richmond, Va. 10,083 150,300 
50 Pittsburgh 10,034 710,410 
51 Grand Rapids 10,002 149,540 
52 Meriden, Conn. (Official 

S.M.S.A.) 9,995 18,360 
53 Dayton 9,991 241,200 
54 Racine 9,987 46,490 
55 Cedar Rapids 9,931 48,720 
56 Rockford 9,876 81,260 
57 Decatur 9,868 41,090 
58 Kenosha 9,858 34,930 
59 Dubuque 9,832 24,500 
60 Peoria 9,827 104,880 
61 Rochester, Minn. 9,814 21,240 
62 Anderson, Ind. 9,798 41,190 
63 Fort Wayne 9,774 80,020 
64 Greensboro -Winston -Salem - 

High Point, N. C 9,767 171,840 
65 Kalamazoo 9,766 54,750 
66 Durham 9,737 48,240 
67 Madison 9,736 74,250 
68 New London -Groton -Norwich 

(Official S.M.S.A.) 9,728 58,020 
New London -Groton -Norwich 
(county basis) 9,482 63,490 

Metro Area Consumer Spendable Income per Household, Rank 

January 1, 1967 to January 1, 1968 

Number of 
Rank (5) Households 

68 Sioux City, Iowa-Neb. 9,728 38,010 
70 Fargo -Moorhead, N. D. -Minn 9,727 33,360 
71 San Jose 9,722 268,870 
72 Akron 9,681 194,710 
73 Seattle -Everett 9,670 410,990 
74 Youngstown -Warren 9,637 157,870 
75 Springfield, Ill. 9,631 51,320 
76 Worcester (Official S.M.S.A.) 9,613 100,030 

Worcester -Fitchburg - 
Leominster (county basis) 9,265 180,860 

77 Gary -Hammond -E. Chicago 
Ind.** 9,592 

78 Lincoln 9,564 
79 Lexington 9,562 
80 Oshkosh 9,546 

184,610 
55,920 
46,760 
34,040 

81 Louisville, Ky. - ind. 9,536 237,190 
82 Sioux Falls, S. D 9,530 27,830 
83 Canton 9,523 108,160 
83 Marion, Ind. 9,523 24,080 
85 Battle Creek 9,484 45,040 
86 Stockton 9,477 84,770 
87 Hamilton -Middletown, Ohio 9,469 63,450 
88 Philadelphia, Pa. -N. J. 9,468 1,417,560 
89 Raleigh 9,463 55,220 
90 St. Louis, Mo. -Ill 9,453 725,300 
91 Chattanooga, Tenn. -Ga. 9,391 94,820 
92 Biloxi -Gulfport 9,380 36,970 
93 Providence -Pawtucket -Warwick 

(Official S.M.S.A.) 9,379 262,240 
Providence -Pawtucket - 
Warwick (county basis) 9,306 231,040 

94 New Brunswick -Perth 
Amboy, N. J 9,372 154,350 

95 Vallejo - Napa 9,361 70,090 
96 Jersey City, N. J.* 9,335 204,530 
97 Steubenville -Weirton, Ohio - 

W. Va. 9,334 49,490 
98 San Diego 9,306 381,850 
99 Cincinnati, Ohio-Ky.-ind. 9,300 421,510 

100 Wichita 9,292 130,750 
101 Poughkeepsie, N. Y 9,291 56,750 
102 La Crosse 9,231 21,750 
103 Bloomington, Ind. 9,223 20,140 
103 Allentown -Bethlehem -Easton, 

Pa. -N. J. 9,223 156,580 
105 Denver 9,I78 346,890 
106 Baton Rouge 9,174 74,460 
107 Bloomington -Normal, Ill. 9,157 28,130 
108 Newport News -Hampton 9,154 75,010 
109 New Orleans 9,152 309,840 
110 Mansfield 9,150 38,710 
111 Kansas City, Mo. -Kann 9,127 407,130 
112 Manchester (Official S.M.S.A.) 9,125 35,270 

Manchester (county basis) 9,135 61,690 
113 Muncie 9,118 36,160 
114 Fitchburg -Leominster (Official 

S.M.S.A.) 9,105 27,950 
115 Binghamton, N. Y. -Pa. 9,093 91,790 
116 Roanoke 9,073 54,290 
117 Evansville, Ind. - Ky. 9,062 71,570 
118 Syracuse 9,036 189,830 
119 Lancaster 9,006 88,870 
120 Danville, III. 8,999 32,370 
121 Athens, Ga. 8,969 14,750 
122 Springfield -Chicopee -Holyoke 

(Official S.M.S.A.) 8,955 155,300 
Springfield -Chicopee - 
Holyoke (county basis) 9,528 167,770 

123 Gastonia, N. C 8,949 38,550 
124 Salina, Kans. 8,946 17,540 
125 Greenville, S. C 8,934 81,870 
126 Harrisburg 8,931 120,700 
127 Topeka 8,913 50,050 
128 Muskegon -Muskegon Heights 8,894 47,200 
129 Fort Worth 8,891 209,570 
130 Tallahassee 8,875 25,850 
131 Nashville 8,857 158,020 
132 Appleton 8,855 36,980 
133 Columbus, Ohio 8,842 260,220 
133 Sheboygan 8,842 27,950 
135 Columbia, S. C 8,840 76,410 
136 Dallas 8,831 441,590 
137 Houston 8,828 525,910 

Number of 
Rank (S) Households 
138 Rapid City, S. D 8,807 20,290 
139 Erie 8,777 77,250 
139 Odessa ...... 8,777 30,610 
141 Asheville 8,768 42,850 
142 Las Vegas 8,740 82,380 
143 Portland, Ore. -Wash. 8,736 313,680 
144 Fresno 8,733 123,260 
145 Bay City 8,732 33,950 
146 Lowell (Official S.M.S.A.) 8,726 50,330 
147 Spartanburg 8,705 45,660 
148 Springfield, Ohio 8,696 42,450 
149 Lawrence -Haverhill (Official 

S.M.S.A.) 8,689 66,460 
150 Jacksonville, Fla. 8,685 148,070 
151 Sacramento 8,681 242,510 
152 Green Bay 8,668 39,390 
153 Richmond, Ind. 8,667 23,810 
154 Bakersfield 8,660 99,470 
155 New Castle 8,618 33,170 
156 Albany -Schenectady -Troy 8,612 229,790 
157 Lorain -Elyria 8,590 70,050 
158 Reading 8,570 92,890 
159 Longview, Texas 8,559 23,990 
160 Beaumont -Port Arthur -Orange 8,557 103,750 
160 Jackson, Miss. 8,557 70,540 
162 York, Pa. 8,533 94,920 
163 Norfolk -Portsmouth 8,532 188,530 
164 Lima 8,489 49,350 
165 Salt Lake City 8,480 150,850 
165 Lynchburg 8,480 34,280 
167 Tacoma 8,478 108,620 

168 St. Joseph, Mo 8,459 31,120 
169 Elmira 8,445 33,520 
170 Fayetteville, N. C 8,431 42,510 
171 Birmingham, Ala. 8,427 222,240 
172 Macon 8,367 62,190 
173 Phoenix 8,366 255,860 
174 Lubbock 8,365 54,970 
175 Billings 8,360 27,210 
176 Miami 8,352 385,510 
177 Lafayette, La. 8,338 26,880 
178 Wilkes -Barre -Hazleton 8,325 97,710 
178 Quincy, Ill. 8,325 22,830 
180 Terre Haute 8,308 55,820 
181 Tucson 8,258 98,830 
182 El Paso 8,246 96,090 
183 Portland, Maine (Official 

S.M.S.A.) 8,193 45,020 
Portland, Maine (county 
basis) 8,270 57,640 

184 San Angelo 8,185 21,780 
185 Albuquerque 8,172 88,740 
186 Austin 8,156 72,200 
187 Ogden 8,154 35,840 
188 Fort Lauderdale -Hollywood 8,153 156,290 
189 Williamsport, Pa. 8,150 35,300 
190 Anaheim -Santa Ana - 

Garden Grove, Calif. 8,134 373,610 
191 Tulsa 8,121 162,030 
191 Newark, Ohio 8,121 30,200 
193 Wilmington, N. C 8,100 28,970 
194 Utica -Rome 8,095 110,810 
195 Modesto, Calif. 8,092 55,280 
196 Columbus, Ga. -Ala. 8,089 68,420 
197 San Antonio 8,082 229,050 
198 Provo-Orem, Utah 8,045 30,810 
199 Lakeland, Fla. 8,017 67,080 
200 Parkersburg, W. Va 8,001 26,550 
201 Lewiston -Auburn (Official 

S.M.S.A.) 7,998 22,020 
Lewiston -Auburn 
(county basis) 7,584 26,810 

201 Augusta, Ga. -S. C 7,998 69,560 
203 Scranton 7,996 67,660 
204 Bangor, Me. (county basis) 7,991 36,360 
205 Oxnard -Ventura, Calif. 7,964 92,810 
206 Knoxville 7,954 117,670 
207 Pueblo 7,952 37,690 
208 Duluth -Superior, Minn.-Wis 7,950 89,370 
209 Amarillo 7,949 57,700 
210 Wheeling, W. Va. -Ohio 7,947 59,120 
211 Johnstown, Pa. 7,940 76,030 
212 Waco 7,937 50,870 

Number of 
Rank (5) Households 
213 Santa Rosa, Calif 7,934 58,520 
214 Montgomery 7,921 61,520 
215 Memphis, Tenn. -Ark. 7,908 224,070 
216 Vineland- Millvi Ile - 

Bridgeton, N. J 7,870 36,290 
217 Eugene, Ore. 7,860 58,850 
218 Spokane 7,855 95,850 
219 Wichita Falls, Texas 7,852 43,970 
220 Pocatello, Idaho 7,816 15,530 
221 Galveston -Texas City, Texas 7,815 49,750 
222 Great Falls 7,804 26,350 
223 Charleston, W. Va 7,803 78,060 
224 Shreveport 7,797 95,740 
225 Albany, Ga. 7,789 26,430 
226 Huntington -Ashland, 

W. Va. -Ky. -Ohio 7,781 79,040 
227 Anderson, S. C. 7,767 29,880 
228 Corpus Christi 7,761 81,140 
229 Cheyenne, Wyo. 7,746 20,860 
230 Santa Barbara 7,737 78,810 
231 Gainesville, Fla. 7,736 23,600 
232 Altoona 7,730 42,120 
233 Yakima 7,726 45,730 
234 Columbia, Mo. 7,719 18,590 
235 Orlando 7,677 121,250 
236 Atlantic City, N. J 7,674 60,280 
237 Little Rock -North Little Rock 7,673 101,500 
238 Tyler 7,672 29,480 
239 Charleston, S. C 7,663 81,680 
240 Boise City, Idaho 7,647 32,810 
241 Savannah 7,629 63,400 
242 Fall River (Official S.M.S.A.) 7,608 46,200 
243 Lawton 7,558 28,610 
244 Pensacola 7,552 63,980 
245 West Palm Beach 7,536 96,690 
246 San Bernardino -Riverside - 

Ontario 7,533 335,190 
247 Owensboro 7,516 23,420 
248 Oklahoma City 7,477 200,630 
249 Brockton (Official S.M.S.A.) 7,476 53,240 

Brockton (county basis) 7,644 90,610 
250 New Bedford (Official 

S.M.S.A.) 7,447 49,440 
New Bedford -Fall River 
(county basis) 7,793 132,400 

251 Colorado Springs 7,416 56,480 
252 Abilene 7,320 42,220 
253 Sarasota, Fla. 7,304 36,530 
254 Kingsport -Bristol -Johnson 

City, Tenn. -Va. 7,274 84,420 
255 Danville, Va. 7,240 30,670 
256 Roswell, N. M 7,216 18,230 
257 Springfield, Mo. 7,187 46,630 
258 Tampa -St. Petersburg 7,179 318,080 
259 Monroe, La. 7,147 34,560 
260 Lake Charles 7,063 48,470 
261 Joplin, Mo. 7,018 27,900 
262 Daytona Beach, Fla 6,970 55,620 
263 Mobile 6,918 116,800 
264 Huntsville 6,902 66,110 
265 Tuscaloosa, Ala. 6,895 31,320 
266 Gadsden 6,888 30,520 
267 Alexandria, La. 6,866 33,970 
268 Salem, Ore. 6,860 52,640 
269 Sherman -Denison, Tex. 6,776 24,990 
270 Meridian, Miss. 6,728 22,040 
271 Greenville, Miss. 6,698 23,210 
272 Brownsville -Harlingen - 

San Benito Texas 6,529 39,270 
273 Texarkana, Tex. -Ark. 6,441 31,510 
274 Pine Bluff, Ark 6,384 27,280 
275 Fort Smith, Ark. -Okla 6,274 46,910 
276 Laredo 6,145 16,820 
277 McAl len- Pharr- Edinburg, 

Texas 5,711 45,530 

Total Metro Areas 9,729 42,546,640 

°New York -Northeastern N. J. 
Consolidated Area 10,496 5,189,610 

°°Chicago, Ill. -Northwestern, Ind. 
Consolidated Area 11,363 2,301.160 

U. S. AVERAGE CONSUMER SPENDABLE INCOME PER HOUSEHOLD -$9,113 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. Metro Area Total Retail Sales, Rank ' METRO DATA 

January 1, 1967 to January 1, 1968 

Rank ($000) Rank ($000) Rank ($000) Rank ($000) 
1 New York* 18,275,553 68 New Brunswick -Perth Amboy, N. J 748,100 139 Saginaw 342,845 210 Kenosha 190,949 
2 Los Angeles -Long Beach 12,584,291 69 Tulsa _.... 745,561 140 New London -Groton -Norwich 211 Boise City, Idaho 190,074 
3 Chicago** 12,496,501 70 Fresno 737,712 (Official S.M.S.A.) 342,587 212 Lafayette -West Lafayette, Ind....._...... 187,254 
4 Philadelphia, Pa. -N. J 7,217,819 71 Wichita 717,383 New London -Groton -Norwich 213 Monroe, La. .. 187,024 
5 Detroit 7,014,313 72 Charlotte ._ 710,273 (county basis) 377,211 214 Ogden _. _..._...__.... 184,918 
6 San Francisco -Oakland 5,427,570 73 Bridgeport (Official S.M.S.A.)...._...._.. 703,113 141 Terre Haute 342,326 215 Lake Charles _ 183,181 
7 Boston (Official S.M.S.A) 5,068,187 Bridgeport- Stamford- Norwalk 142 Amarillo 341,348 216 Bay City 182,896 

Boston -Lawrence -Haverhill -Lowell (county basis) 1,512,808 143 Charleston S. C. 338,833 217 Gastonia, N. C. 181,852 
(county basis) 5,861,535 74 Harrisburg 702,426 144 Augusta, Ga. -S. C. 335,877 218 Lynchburg 181,696 

8 Washington DC.-Md.-Va........_____4,543,425 75 New Haven (Official S.M.S.A.).......... 652,546 145 Raleigh 334,974 219 Sioux Falls, S. D. 181,228 
9 St. Louis, Mo. -Ill .... 3,927,403 New Haven -Waterbury -Meriden 146 Lima 317,830 220 Brownsville -Harlingen -San Benito, 

10 Pittsburgh ._....3,589,478 (county basis) 1,360,546 147 Montgomery 317,300 Texas .... 180,340 
11 Cleveland 3,535,476 76 Davenport -Rock island -Moline, 148 Macon 313,422 221 Williamsport, Pa. 179,156 
12 Minneapolis -St. Paul _ 3,195,192 Iowa -Ill. 649,063 149 Santa Rosa, Calif. 310,551 222 Odessa 176,089 
13 
14 
15 

Newark, N. J... 3,121,783 
Baltimore 3,082,824 
Houston . 2,908,459 

77 
78 
79 

Orlando ......»._ 
Peoria 
Lansing 

637,119 
632,638 
631,285 

150 
151 
152 

Kalamazoo 
Huntsville 
Columbus, Ga. -Ala. 

309,560 
308,420 
307,554 

223 Biloxi -Gulfport 175,772 
224 Newark, Ohio 174,587 
225 Bloomington -Normal, III. 173,015 

16 
17 

Milwaukee ._. 2,559,193 
Dallas _ 2,545,423 

80 
81 

Knoxville 
Tacoma 

597,651 
588,470 

153 
154 

Salem, Ore. 
Lexington 

306,624 
304,621 

226 New Castle 169,563 
227 Danville, Ill- 166,364 

18 Seattle -Everett, Wash..___.--___ 2,510,019 82 Worcester (Official S.M.S.A.).._..__.._ 582,646 155 Cedar Rapids 303,865 228 Pueblo 162,725 
19 Kansas City, Mo.-Kans...._......_ _ 2,274,641 Worcester -Fitchburg -Leominster 156 Portland, Maine (Official S.M.S.A.).... 302,947 229 St. Joseph, Mo. 162,043 
20 Paterson -Clifton -Passaic, N. J.=........ 2,261,972 (county basis) _.._.. 994,999 Portland, Maine (county basis) 368,654 230 Pittsfield (Official S.M.S.A.) ....___.. 161,165 
21 
22 
23 
24 

Atlanta 2,170,519 
Miami 2,168,641 
Cincinnati, Ohio -Ky. -Ind. _. 2,080,334 
Anaheim -Santa Ana -Garden Grove, 

Calif. _.. 1,934,867 

83 
84 
85 
86 
87 

West Palm Beach 
Mobile 
Beaumont -Port Arthur -Orange ._ 
Bakersfield 
Des Moines 

561,334 
555,798 
555,091 
539,738 
537,869 

157 
158 
159 
160 
161 

Roanoke 
Springfield, Mo. ..............._....__..._ 
Springfield, Ill. _. 
Pensacola ...._....»» 
Savannah .... 

302,353 
299,198 
297,329 
296,906 
291,873 

Pittsfield (county basis) . 266,644 
231 Texarkana, Tex. -Ark. __.»_ 160,946 
232 Billings _...._ 158,647 
233 Wilmington, N. C. - 157,802 
234 Joplin, Mo. 157,352 

25 Indianapolis _ .. 1,919,699 88 El Paso 536,577 162 Yakima, Wash. .... 288,171 235 Tallahassee 155,488 
26 Buffalo ......_ .. 1,919,560 89 Chattanooga, Tenn. -Ga. 531,907 163 Poughkeepsie, N. Y. _...._.....» ...._._... 283,546 236 Elmira 154,877 
27 Denver 90 Trenton 531,214 164 Lincoln _._ 278,073 237 Lafayette, La. 154,311 
28 Portland, Ore. -Wash..._......_..__.._.... 1,823,635 91 Spokane 526,534 165 Racine 272,405 238 Kokomo 153,802 
29 
30 
31 
32 

San Diego 1,755,352 
San Bernardino -Riverside -Ontario .._ 1,585,426 
San Jose 1,578,153 
Providence -Pawtucket -Warwick 

92 
93 
94 
95 

South Bend 
Canton 
Lancaster 
Madison 

522,456 
516,204 
511,081 
500,251 

166 
167 

168 

Wheeling, W. Va. -Ohio 
Brockton (Official S.M.S.A.) S...... 

Brockton (county basis) ... _ ....... 
Daytona Beach, Fla. 

271,957 
271,874 
458,145 
267,854 

239 Tyler 153,203 
240 Longview, Texas 152,886 
241 Fitchburg -Leominster (Official 

S.M.S.A.) 152,878 
(Official S.M.S.A.) 1,550,227 96 

.._ 
Rockford 496,804 169 Topeka 264,651 242 Sheboygan 151,877 

Providence -Pawtucket -Warwick 97 York 495,722 170 Waco 262,669 243 Richmond, Ind....._» 151,833 
(county basis) 1,362,734 98 Utica -Rome 492,799 171 Green Bay 262,623 244 Rochester, Minn. _ 151,563 

33 Columbus, Ohio .... 1,535,775 99 Tucson 491,716 172 Lowell (Official S.M.S.A.) ....._..._ 258,188 245 Dubuque »... 150,220 
34 New Orleans 1,492,311 100 Fort Wayne .._ 490,811 173 Durham ........ 256,971 

.. 
246 Great Falls 149,771 

35 
36 
37 
38 

39 
40 
41 
42 
43 
44 
45 
46 
47 
48 
49 
50 
51 
52 

53 
54 

Tampa -St. Petersburg .... 1,422,669 
Phoenix 1,361,926 
Dayton _... . 1,349,415 
Hartford (Official S.M.S.A.) ......... ....... 1,323,748 

Hartford -New Britain -Bristol 
(county basis) . 1,612,665 

Rochester, N. Y _..... 1,306,680 
Louisville, Ky. -Ind. _______ 1,298,309 
Sacramento 1,247,386 
Fort Worth _ 1,232,512 
Memphis, Tenn. -Ark. 1,203,961 
Birmingham, Ala. ______ ..... ____ 1,118,206 
San Antonio ._.. 1,106,380 
Akron ____ 1,067,076 
Toledo, Ohio -Mich. .... 1,066,461 
Albany -Schenectady -Troy ...._ 1,046,714 
Oklahoma City _. 1,022,072 
Gary -Hammond -East Chicago, Ind.**_ 1,021,995 
Fort Lauderdale -Hollywood ...._. ....... _ 939,772 
Greensboro -Winston -Salem - 

High Point, N. C 920,545 
Syracuse 902,534 
Springfield -Chicopee -Holyoke 

(Official S.M.S.A.) 880,360 

101 
102 
103 
104 
105 
106 
107 
108 
109 
110 
111 
112 
113 
114 
115 
116 
117 

118 
119 
120 
121 
122 

Wi lkes- Barre- Hazelton _... 
Little Rock -North Little Rock _.... 
Stockton 
Reading 
Stamford (Official S.M.S.A.) 
Duluth -Superior, Minn.-Wis. 
Las Vegas 
Shreveport 
Albuquerque 
Santa Barbara 
Oxnard -Ventura, Calif. 
Binghamton, N. Y. - Pa... 
Greenville, S. C. 
Corpus Christi .... 
Baton Rouge 
Lorain -Elyria 
Kingsport -Bristol - 

Johnson City Tenn. -Va. 
Columbia, S. C ..... ._..___._._._ 
Erie 
Austin 
Huntington -Ashland, W. Va. -Ky. -Ohio 
Evansville, Ind. -Ky. 

486,402 
480,222 
479,727 
470,735 
470,435 
462,431 
452,318 
443,999 
438,706 
435,440 
431,250 
431,151 
429,427 
429,342 
417,714 
407,355 

406,990 
4t11,420 
396,340 
389,359 
309,019 
387,549 

174 
175 
176 
177 
178 
179 
180 
181 
182 
183 
184 
185 
186 
187 
188 
189 
190 
191 

192 
193 
194 

Norwalk (Official S.M.S.A.) .... 
Springfield, Ohio 
Fayetteville, N. C. 
Champaign -Urbana 
Asheville 
Colorado Springs 
Reno _ ...... _ ..._. 
Battle Creek 
Appleton 
Anderson, Ind. ..... 
Fargo -Moorhead, N. D. -Minn. 
New Britain (Official S.M.S.A.)..___._ 
Bangor, Me. (county basis) _. 
Muskegon -Muskegon Heights 
Abilene 
Decatur 
Steubenville -Weirton, Ohio -W. Va. 
New Bedford (Official S.M.S.A.) 

New Bedford -Fall River 
(county basis) 

Anchorage, Alaska ...._._...» 
Spartanburg 
Sioux City, Iowa-Neb ....................._» 

252,902 
252,611 
252,436 
250,569 
250,055 
248,715 
245,482 
245,115 
243,895 
243,239 
243,080 
242,605 
241,200 
239,949 
236,015 
234,707 
232,607 
229,915 

639,384 
227,734 
222,439 
218,862 

.. _...._.... 
247 Alexandria, La. __....__._ 148,843 
248 La Crosse »»....»» ... 146,232 
249 Marion, Ind. ._ 144,334 
250 Anderson, S. C. 143,995 
251 Lewiston -Auburn (Official S.M.S.A.) 141,884 

Lewiston -Auburn (county basis) 158,080 
252 Tuscaloosa, Ala. r 141,847 
253 Provo-Orem, Utah _......_...._. 140,056 
254 Gainesville, Fia . .......................... 138,525 
255 Lawton 135,474 
256 Midland, Texas 135,211 
257 Danville, Va. 133,270 
258 Albany, Ga. 132,101 
259 Gadsden 131,323 
260 Parkersburg, W. Va. __________ 129,181 
261 San Angelo __»» ... 127,088 
262 Sherman -Denison, Tex. ....__..._....... 125,936 
263 Quincy, Ill. ...... 125,811 
264 Columbia, Mo. __. 125,717 
265 Owensboro, Ky. _..__.. 122,372 
266 Rapid City, S. D.....» »» 116,688 
267 Greenville, Miss. _....__ _....__ 105,208 
268 Bloomington, ind. 105,137 

55 
56 
57 
58 
59 
60 
61 
62 

Springfield -Chicopee -Holyoke 
(county basis) 929,715 

Jacksonville, Fla. 870,130 
Wilmington, Del. -N. J. -Md 868,698 
Norfolk -Portsmouth -. 865,566 
Grand Rapids 862,485 
Nashville 862,405 
Jersey City, N. J.* »..___.. 852,740 
Richmond, Va. _.. 852,675 
Allentown -Bethlehem- Easton, 

123 
124 
125 
126 
127 
128 
129 
130 
131 
132 

Jackson, Miss. ..........».._..__...__... 
Eugene, Ore........_..........._....».... ._.. 
Charleston, W. Va..... »._. ...._._ 
Ann Arbor .... .... 
Lubbock _ ..... _......... 
Salinas -Monterey, Calif. ...._...... 
Waterbury (Official S.M.S.A ) 
Johnstown, Pa. 
Newport News -Hampton 
Modesto, Calif. 

381,446 
380,747 
380,395 
377,131 
365,928 
359,479 
357,993 
357,573 
357,386 
357,008 

195 
196 
197 
198 
199 
200 
201 
202 
203 
204 

Elkhart, Ind. 
Jackson, Mich. 
Mansfield ...._. 
Wichita Falls, Texas._ .... 
Waterloo .___ 
McAllen -Pharr -Edinburg, Texas ........ 
Altoona _»_ 
Fall River (Official S.M.S.A.) 
Fort Smith, Ark. -Okla. 
Sarasota, Fla. 

217,669 
215,891 
215,450 
214,353 
213,323 
212,433 
211,821 
210,313 
209,689 
209,183 

.._.__....__.....___ 
269 Pine Bluff, Ark. _... ..__.. 104,958 
270 Salina, Kans. .... --- 103,552 
271 Cheyenne Wyo. _...._ ..... .._ 103,372 
272 Athens, Ga. 99,230 
273 Laredo 98,989 
274 Meridian, Miss. 96,079 
275 Meriden, Conn. (Official S.M.S.A.) 90,040 
276 Pocatello, Idaho ....._...._._....._._» 90,011 
277 Roswell, N. M. 82,876 

Pa. -N. J....._....._ __...... 842,478 133 Scranton 355,008 205 Manchester (Official S.M.S.A.) 208,708 
Total Metro Areas 230,684,230 63 Honolulu _.._...._...._.. 840,476 134 Lakeland, Fla. 354,295 

.. 
Manchester (county basis) _ 363,375 

64 Salt Lake City _ .._.. 811,642 135 Atlantic City, N. J 349,683 206 Oshkosh 207,971 *New York -Northwestern N. J. 
65 Omaha, Neb.-Iowa _.._...._ 801,985 136 Vallejo -Napa, Calif. 346,000 207 Muncie 204,429 Consolidated Area 25,516,577 
66 Flint 797,965 137 Hamilton -Middletown, Ohio 344,768 208 Galveston -Texas City, Texas 198,803 a Chicago, III. -Northwestern Ind. 
67 Youngstown -Warren 778,370 138 Lawrence -Haverhill (Official S.M.S.A.) 343,027 209 Vineland-Millville-Bridgetown, N. J... 195,113 Consolidated Area 13,518,496 

U. S. TOTAL RETAIL SALES -$313,447,323(000) 

November 1, 1968 Spot Radio Stations 45 



State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. Metro Area Retail Sales per Household, Rank 

January 1, 1967 to January 1, 1968 

Rank (5) Households Rank ($) Households Rank ($) Households Rank (S) Households 

1 Norwalk (Official S.M.S.A.).... 7,460 33,900 64 New London -Groton -Norwich 136 Nashville 5,458 158,020 212 Cheyenne, Wyo. 4,956 20,860 
2 Stamford (Official S.M.S.A.).. 7,315 64,310 (Official S.M.S.A.) 5,905 58,020 137 Wilmington, N. C. 5,447 28,970 213 Albuquerque 4,944 88,740 
3 Fargo -Moorhead, N. D. - New London -Groton - 138 Battle Creek 5,442 45,040 214 Vallejo -Napa Calif. 4,937 70,090 

M inn. 7,287 33,360 Norwich (county basis) 5,941 63,490 139 Hamilton -Middletown, Ohio .... 5,434 63,450 215 Cincinnati, Ohio -Ky. -Ind. ....4,935 421,510 
4 Rochester Minn. 7,136 21,240 64 Anderson, Ind. 5,905 41,190 139 Sheboygan 5,434 27,950 216 Youngstown -Warren 4,930 157,870 
5 Boston (Official S.M.S.A.) 7,123 711,520 66 Chicago** 5,904 2,116,550 141 Bakersfield 5,426 99,470 217 Huntington -Ashland, W. Va - 

Boston -Lowell -Lawrence 66 Salina, Kans. 5,904 17,540 142 New Britain (Official Ky -Ohio 4,922 79,040 
(county basis) 6,075 964,850 68 Columbus, Ohio 5,902 260,220 S.M.S.A.) 5,421 44,750 218 Meriden, Conn. 

6 Hartford (Official S.M.S.A.)._.. 6,988 189,440 69 Reno 5,890 41,680 143 Tacoma 5,418 108,620 (Official S.M.S.A.) 4,904 18,360 
Hartford -New Britain - 70 Laredo 5,885 16,820 144 Evansville, Ind. -Ky. 5,415 71,570 219 Wichita Falls, Texas 4,875 43,970 
Bristol (county basis) 6,723 239,870 71 Fort Worth 5,881 209,570 144 St. Louis Mo. -III. 5,415 725,300 220 Charleston, W. Va. 4,873 78,060 

7 Ann Arbor 6,953 54,240 72 Jacksonville, Fla. 5,876 148,070 146 Monroe, La. 5,412 34,560 221 Spartanburg 4,872 45,660 
8 Lafayette -West Lafayette, Ind. 6,884 27,200 72 Flint 5,876 135,800 147 Midland, Texas 5,411 24,990 222 Parkersburg, W. Va. 4,866 26,550 
9 Pittsfield (Official S.M.S.A.).... 6,780 23,770 74 San Jose 5,870 268,870 148 Denver 5,410 346,890 223 New Brunswick -Perth 

10 
11 
12 

13 
14 
15 
16 
17 
18 

Pittsfield (county basis) 5,944 
Columbia, Mo. 6,763 
Madison 6,737 
Portland, Maine (Official 

S.M.S.A.) 6,729 
Portland, Maine (county 
basis) 6,396 

Athens, Ga. 6,727 
La Crosse 6,723 
Green Bay 6,667 
Lubbock 6,657 
Bangor, Me. (county basis) 6,634 
Lansing 6,633 

44,860 
18,590 
74,250 

45,020 

57,640 
14,750 
21,750 
39,390 
54,970 
36,360 
95,170 

74 
76 
77 
78 
79 
80 
81 

81 
83 
84 

Gainesville, Fla. 5,870 
Atlanta 5,868 
Racine 5,859 
Asheville 5,836 
San Angelo 5,835 
Billings 5,830 
Worcester (Official S.M.S.A.) 5,825 

Worcester -Fitchburg - 
Leominster (county basis) 5,501 

Salem, Ore. 5,825 
Saginaw 5,821 
Harrisburg 5,820 

23,600 
369,880 

46,490 
42,850 
21,780 
27,210 

100,030 

180,860 
52,640 
58,900 

120,700 

149 
150 
151 
152 
153 
153 

155 

156 
157 

158 

Jackson, Miss. 5,408 
Newark, N. J.* 5,400 
Austin 5,393 
Bay City 5,387 
Salt Lake City 5,380 
Allentown -Bethlehem - 

Easton, Pa. -N. J. 5,380 
Vineland-Millville- 

Bridgeton, N. J. 5,376 
Memphis, Tenn. -Ark. 5,373 
Greensboro -Winston -Salem - 

High Point, N. C. 5,357 
Beaumont -Port Arthur -Orange 5,350 

70,540 
578,140 

72,200 
33,950 

150,850 

156,580 

36,290 
224,070 

171,840 
103,750 

Amboy, N. J. 4,847 
224 New York* 4,837 
225 San Antonio 4,830 
226 Augusta, Ga. -S. C. 4,829 
227 Kingsport -Bristol -Johnson 

City, Tenn. -Va. 4,821 
228 Anderson, S. C. 4,819 
229 New Orleans 4,816 
229 Daytona Beach, Fla. 4,816 
231 Canton 4,773 
232 Newport News -Hampton 4,765 
233 Mobile 4,759 
234 Biloxi -Gulfport 4,754 

154,350 
3,778,620 

229,050 
69,560 

84,420 
29,880 

309,840 
55,620 

108,160 
75,010 

116,800 
36,970 

19 Charlotte 6,630 107,130 85 Lorain -Elyria 5,815 70,050 159 Paterson -Clifton - 234 Syracuse 4,754 189,830 
20 Appleton 6,595 36,980 86 Portland, Ore. -Wash. 5,814 313,680 Passaic, N. J.* 5,331 424,280 236 Buffalo 4,752 403,940 
21 Lexington 6,515 46,760 87 West Palm Beach 5,806 96,690 160 Durham 5,327 48,240 237 Lawton 4,735 28,610 
22 Sioux Falls, S. D. 6,512 27,830 88 Atlantic City, N. J. 5,801 60,280 161 Phoenix 5,323 255,860 238 Little Rock -North 
23 Eugene, Ore. 6,470 58,850 89 Detroit 5,798 1,209,790 162 Baltimore 5,316 579,960 Little Rock 4,731 101,500 
24 Modesto, Calif. 6,458 55,280 90 Pocatello, Idaho 5,796 15,530 163 Los Angeles -Long Beach 5,309 2,370,400 239 San Bernardino - 
25 Kokomo 6,449 23,850 91 Springfield, Ill. 5,794 51,320 164 Santa Rosa, Calif. 5,307 58,520 Riverside -Ontario 4,730 335,190 
25 Lewiston -Auburn 92 Boise City, Idaho 5,793 32,810 165 Lynchburg 5,300 34,280 240 Gastonia, N. C. 4,717 38,550 

(Official S.M.S.A.) 6,443 22,020 93 Des Moines 5,790 92,890 166 Toledo, Ohio -Mich. 5,299 201,270 241 Johnstown, Pa. 4,703 76,030 
Lewiston -Auburn 94 Newark, Ohio 5,781 30,200 167 Corpus Christi 5,291 81,140 242 Steubenville -Weirton, 
(county basis) 5,896 26,810 95 Grand Rapids 5,768 149,540 168 Topeka 5,288 50,050 Ohio -W. Va. 4,700 49,490 

27 Lima 6,440 49,350 96 Honolulu 5,766 145,770 169 Lakeland, Fla. 5,282 67,080 243 Binghamton, N. Y. -Pa. 4,697 91,790 
28 Springfield, Mo. 6,416 46,630 97 Dallas 5,764 441,590 170 Orlando 5,255 121,250 244 McAllen -Pharr - 
29 Richmond, Ind. 6,377 23,810 98 Sioux City, Iowa-Neb. 5,758 38,010 171 Columbia, S. C. 5,254 76,410 Edinburg, Texas 4,666 45,530 
30 Longview, Texas 6,373 23,990 99 Odessa 5,753 30,610 172 Jackson, Mich. 5,253 41,100 245 Huntsville 4,665 66,110 
31 Minneapolis -St. Paul 6,323 505,290 100 Lancaster 5,751 88,870 173 Scranton 5,247 67,660 246 New Bedford (Official 
32 
33 
34 
35 

36 
37 
38 
39 
40 
41 
42 
43 
44 
45 
46 
46 
48 
49 
50 
51 
52 
53 
54 
55 
56 

57 
58 
59 
60 

61 

Yakima .. 6,302 
Cedar Rapids 6,237 
Elkhart, Ind. 6,208 
Davenport -Rock Island - 

Mollee, Iowa -Ill. 6,204 
Wilmington, Del. -N. J. -Md 6,186 
Bloomington -Normal, III. 6,151 
Fort Wayne 6,134 
Terre Haute 6,133 
Dubuque 6,131 
Rockford 6,114 
Oshkosh 6,110 
Seattle -Everett, Wash. 6,107 
Champaign -Urbana 6,082 
Raleigh 6,066 
Peoria 6,032 
South Bend 6,032 
Trenton 6,028 
Tallahassee 6,015 
Fort Lauderdale -Hollywood 6,013 
Marion, Ind. 5,994 
Milwaukee 5,986 
Fresno 5,985 
Indianapolis 5,981 
Anchorage, Alaska 5,980 

New Haven (Official S.M.S.A.) 5,965 
New Haven -Waterbury - 
Meriden (county basis) 5,979 

Springfield, Ohio 5,951 
Fayetteville, N. C. 5,938 
Washington, D. C. -Md. -Va 5,929 
Bridgeport (Official S.M.S.A ) 5,918 

Bridgeport -Stamford - 
Norwalk (county basis) 6,569 

Manchester (Official S.M.S.A ) 5,917 

45,730 
48,720 
35,060 

104,620 
140,430 
28,130 
80,020 
55,820 
24,500 
81,260 
34,040 

410,990 
41,200 
55,220 

104,880 
86,620 
88,120 
25,850 

156,290 
24,080 

427,510 
123,260 
320,980 

38,080 
109,390 

227,540 
42,450 
42,510 

766,250 
118,800 

230,290 
35,270 

100 
102 
103 
104 
105 
106 
107 
108 
109 

110 
111 
112 
113 
114 
115 
116 
116 
118 
119 
120 
121 
122 
123 
124 

125 
126 
127 
128 
129 
130 

Rapid City, S. D. 5,751 
Lafayette, La. 5,741 
Sarasota, Fla. 5,726 
Decatur 5,712 
Salinas -Monterey, Calif. 5,701 
Waterbury (Official S.M.S.A.) 5,697 
Great Falls 5,684 
Richmond, Va. 5,673 
Springfield -Chicopee -Holyoke 

(Official S.M.S.A.) 5,669 
Springfield -Chicopee - 
Holyoke (county basis) 5,542 

Cleveland 5,661 
Stockton 5,659 
Kalamazoo 5,654 
Muncie 5,653 
Joplin, Mo. 5,640 
Miami 5,625 
Baton Rouge 5,610 
Chattanooga, Tenn. -Ga. 5,610 
Dayton 5,595 
Abilene 5,590 
Kansas City, Mº.-Kans. 5,587 
El Paso 5,584 
Roanoke 5,569 
Mansfield 5.566 
Gary -Hammond -East 

Chicago, Ind.** 5,536 
Houston 5,530 
Santa Barbara 5,525 
Wichita 5,512 
Quincy, III. 5,511 
Spokane 5,493 
Las Vegas 5,491 

20,290 
26,880 
36,530 
41,090 
63,050 
62,840 
26,350 

150,300 

155,300 

167,770 
624,530 
84,770 
54,750 
36,160 
27,900 

385,510 
74,460 
94,820 

241,200 
42,220 

407,130 
96,090 
54,290 
38,710 

184,610 
525,910 

78,810 
130,150 

22,830 
95,850 
82,380 

174 
175 
176 
177 
178 
179 
180 
181 

182 
183 
184 

185 
186 
187 
188 
189 
190 
191 
192 
193 
194 

195 
196 
197 
198 
199 
200 
201 
202 
203 
204 
205 

Greenville, S. C. 5,245 
Owensboro 5,225 
San Francisco -Oakland 5,224 
York, Pa. 5,223 
Bloomington, Ind. 5,220 
St. Joseph, Mo. 5,207 
Tyler 5,197 
Anaheim -Santa Ana - 

Garden Grove, Calif. 5,179 
Duluth -Superior, Minn.-Wis 5,174 
Waco 5,164 
Lawrence -Haverhill 

(Official S.M.S.A.) 5,161 
Ogden 5,160 
Montgomery 5,158 
Sacramento 5,144 
Danville, III. 5,139 
Rochester, N. Y. 5,132 
Erie 5,131 
Lowell (Official S.M.S.A.) 5,130 
New Castle 5,112 
Texarkana, Tex. -Ark. 5,108 
Brockton (Official S.M.S.A.) 5,107 

Brockton (county basis) 5,056 
Oklahoma City 5,094 
Philadelphia, Pa. -N. J. 5,092 
Muskegon -Muskegon Heights 5,084 
Williamsport, Pa. 5,075 
Knoxville 5,079 
Reading 5,068 
Pittsburgh 5,053 
Macon 5,040 
Sherman -Denison, Tex. 5,039 
Omaha, Neb.-Iowa 5,035 
Birmingham, Ala. 5,032 

81,870 
23,420 

1,038,960 
94,920 
20,140 
31,120 
29,480 

373,610 
89,370 
50,870 

66,460 
35,840 
61,520 

242,510 
32,370 

254,610 
77,250 
50,330 
33,170 
31,510 
53,240 
90,610 

200,630 
1,417,560 

47,200 
35,300 

117,670 
92,890 

710,410 
62,190 
24,990 

159,270 
222,240 

S.M.S.A.) 4,650 
New Bedford -Fall River 
(county basis) 4,829 

247 Oxnard -Ventura, Calif. 4,647 
248 Pensacola 4,641 
249 Shreveport 4,638 
250 Elmira 4,620 
251 Savannah 4,604 
252 Tulsa 4,601 
253 Wheeling, W. Va. -Ohio 4,600 
254 San Diego 4,597 
255 Brownsville -Harlingen - 

San Benito, Texas 4,592 
256 Norfolk -Portsmouth 4,591 
257 Albany -Schenectady -Troy 4,555 
258 Fall River (Official S.M.S.A.) 4,552 
259 Provo-Orem, Utah 4,546 
259 Roswell, N. M. 4,546 
261 Greenville, Miss. 4,533 
262 Tuscaloosa, Ala. 4,529 
263 Columbus, Ga. -Ala. 4,495 
264 Tampa -St. Petersburg 4,473 
265 Fort Smith, Ark.Okla. 4,470 
266 Utica -Rome 4,447 
267 Colorado Springs 4,404 
268 Alexandria, La. 4,382 
269 Meridian, Miss. 4,359 
270 Danville, Va. 4,345 
271 Pueblo 4,317 
272 Gadsden 4,303 
273 Jersey City, N. J.* 4,169 
274 Charleston, S. C. 4,148 
275 Galveston -Texas City, Texas 3,996 
276 Pine Bluff, Ark. 3,847 
277 Lake Charles 3,779 

49,440 

132,400 
92,810 
63,980 
95,740 
33,520 
63,400 

162,030 
59,120 

381,850 

39,270 
188,530 
229,790 
46,200 
30,810 
18,230 
23,210 
31,320 
68,420 

318,080 
46,910 

110,810 
56,480 
33,970 
22,040 
30,670 
37,690 
30,520 

204,530 
81,680 
49,750 
27,280 
48,470 

Manchester (county basis).... 5,890 61,690 131 Akron 5,480 194,710 206 Altoona 5,029 42,120 
Total Metro Areas 5,422 42,546,640 62 Amarillo 5,916 57,700 132 Louisville, Ky. -Ind. 5,474 237,190 207 Albany, Ga. 4,998 26,430 

63 Providence -Pawtucket -War- 133 Fitchburg -Leominster 208 Poughkeepsie, N. Y. 4,996 56,750 *New York -Northeastern, N. J. 
wick (Official S.M.S.A.).... 5,911 262,240 (Official S.M.S.A.) 5,470 27,950 209 Wilkes -Barre -Hazleton 4,978 97,710 Consolidated Area 4,917 5,189,610 
Providence -Pawtucket -War- 134 Waterloo 5,468 39,010 210 Tucson 4,975 98,830 **Chicago, III. - Northwestern Ind. 
wick (county basis) 5,898 231,040 135 Kenosha 5,467 34,930 211 Lincoln 4,973 55,920 Consolidated Area 5,875 2,306,160 

U. S. AVERAGE RETAIL SALES PER HOUSEHOLD -$5,290 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. Metro Area Food Store Sales, Rank ' METRO DATA 

January 1, 1967 to January 1, 1968 

Rank ($000) Rank ($000) Rank ($000) Rank ($000) 
1 New York* 4,700,297 65 New Brunswick -Perth Amboy, N. J 187,881 136 Columbia, S. C. 78,470 209 Sarasota, Fla. ...... 44,105 
2 
3 

Los Angeles -Long Beach__________ 2,917,626 
Chicago** . 2,645,719 

66 
67 

Jacksonville, Fla. 
New Haven (Official S.M.S.A.) ......_ 

184,284 
176,175 

137 Kingsport -Bristol -Johnson City, 
Tenn. -Va. 76,619 

210 Abilene ..............r_ 
211 Sioux City, Iowa-Neb._ _....._.__ 

44,069 
43,650 

4 Philadelphia, Pa. -N. J. 1,730,362 New Haven -Waterbury -Meriden 138 Santa Rosa, Calif 76,614 212 Fayetteville, N. C 43,463 
5 Detroit _ _....... _ 1,595,440 (county basis) 357,332 139 Jackson, Miss. 76,, Benito, Tex. 
6 
7 

San FranciscoOakland _ _»__ 1,348,602 
Boston (Official S.M.S.A.) 1,158,239 

68 
69 

Flint 
Richmond, Va. ..»..»....»......_ ......... ti.... 

174,551 
174,413 

140 
141 

Kalamazoo 
Saginaw 

75,766116 

75,303 
214213 LynchburgBrownsville-Harlingen-San .... 

215 Fort Smith, Ark. -Okla. *......._ 
4243,88 
42,7523608 

Boston -Lawrence -Haverhill -Lowell 70 Fresno ............ »»...._._ ..... _...._...... _.... 172,959 142 Portland, Maine (Official S.M.S.A.).... 75,130 216 Oshkosh 41,811 

8 
(county basis) . ...._...._.. 1,352,542 

Pittsburgh »._ 970,439 
71 
72 

Tulsa 
Omaha, Neb.-Iowa 

165,091 
154,594 143 Poughkeepsi 

Portland, 
e, 

MaineN.Y (county basis) 92,149 
73,399 

217 Boise City, Idaho 
218 Wichita Falls, Texas 

41,060 
40,949 

9 Washington, D. C. -Md. -Va. .._.....» 935,627 73 Harrisburg 147,330 144 Charleston, S. C. 73,108 219 Muncie 40,942 
10 
11 

Cleveland _ ..._. _ 884,667 
St. Louis, Mo. -III. ». ....... _ _._......... 866,993 

74 
75 

Orlando 
Beaumont -Port Arthur -Orange --- 142,266 

142,048 
145 
146 

Wheeling, W. Va. -Ohio .......... 
Augusta, Ga. -S. C _.... 

7701,,324964 220 Pittsfield 
Pittsfield 

(Official(county S.M.S. 
basis)A.).... 

39,900 
67,526 

12 
13 
14 
15 
16 
17 
18 
19 
20 
21 
22 

Newark, N. J.* .._ 738,013 
Houston 684,828 
Baltimore _....... 617,834 
Seattle -Everett, Wash..... _ »__ 606,513 
Minneapolis -St. Paul 593,915 
Paterson -Clifton -Passaic, N. J.* µ 574,880 
Milwaukee 574,230 
Dallas 539,179 
Cincinnati, Ohlo-Ky.-ind. 521,401 
Buffalo .._...._ 488,898 
Miami 483,811 

76 
77 
78 
79 

80 
81 
82 
83 
84 

Charlotte ............__...».»......_.... ...... 
Lansing »..__.. 
Knoxville 
Worcester (Official S.M.S.A.) 

Worcester -Fitchburg -Leominster 
(county basis) 

Mobile 
Wichita 
Wilkes -Barre -Hazleton 
Peoria 
West Palm Beach 

141,317 
140,211 
138,290 
137,775 

255,153 
134,045 
133,870 
133,690 
130,151 
126,713 

147 
148 

149 
150 
151 
152 
153 
154 
155 
156 

....»... 
Steubenville -Weirton, Ohio -W. Va...__ 
Brockton (Official S.M.S.A.) 

Huntsvi 
Brocktonlle (county basis) 

Lima 
Lubbock 
Muskegon -Muskegon Heights 
Montgomery 
Raleigh 
Macon 
Lowell (Official S.M.S.A.) 

70,839 
69,968 

123,497 
69,838 
68,642 
68,100 
68,009 
67,587 
67,051 
66,793 
66,391 

221 Biloxi -Gulfport 
222 Fitchburg -Leominster (Official 

223 Odessa 
S.M.S.A.) 

224 Tyler 
225 Fargo -Moorhead, N. D. -Minn....._..._. 
226 Wilmington, N. C _._ 
227 Waterloo ..»... 
228 Lafayette -West Lafayette, Ind 
229 Danville, III. 
230 Tuscaloosa, Ala 

39,486 

39,473 
39,460 
38,633 
38,208 
37,974 
37,834 
37,512 
37,330 
37,174 

23 Anaheim -Santa Ana -Garden Grove, 85 Tacoma 126,275 157 Terre Haute 65,632 231 Monroe, La. 37,117 
Calif. 442,161 86 Davenport -Rock Island -Moline, 158 Pensacola 65,355 232 Gainesville, Fia. 36,135 

24 Atlanta 430,370 Iowa -IlI. 125,586 159 New Britain (Official S.M.S.A.) ...... 65,260 233 Texarkana, Tex. -Ark 35,958 
25 Denver 421,009 87 Utica -Rome 123,962 160 Yakima 65,027 234 Alexandria, La. 35,674 
26 Kansas City, Mo.-Kans. ..... 418,695 88 Chattanooga, Tenn. -Ga. 123,665 161 Mansfield 64,569 235 Billings 35,607 
27 Indianapolis 391,047 89 Spokane 122,603 162 Salem, Ore. 64,088 236 Great Falls 35,442 
28 San Diego 383,098 90 Canton 121,639 163 Roanoke 63,476 237 Provo-Orem, Utah 35,379 
29 Providence -Pawtucket -Warwick 91 Stamford (Official S.M.S.A.) ...._ 121,592 164 Savannah 63,262 238 Elmira _......__.._. 35,200 

(Official S.M.S.A.) 380,860 92 Bakersfield _.......__ 119,007 165 Norwalk (Official S.M.S.A.) 62,717 239 Bloomington -Normal, Ill. _...._..._....... 34,676 
Providence -Pawtucket -Warwick 93 Stockton .... ...... 117,176 166 New Bedford (Official S.M.S.A.) 62,424 240 Longview, Texas 34,055 
(county basis) 317,222 94 Binghamton, N. Y. -Pa .... _._..__._... 113,403 New Bedford -Fall River 241 Tallahassee 33,958 

30 San Bernardino -Riverside -Ontario .... 380,476 95 Tucson 112,974 (county basis) 177,288 242 Sheboygan 33,347 
31 New Orleans 376,065 96 Lorain -Elyria 112,391 167 Columbus, Ga. -Ala. 243 St. Joseph, Ma 3,198 
32 Portland, Ore. -Wash. 365,401 97 Trenton 111,626 168 Daytona Beach, Fla. 61,181 244 Lewiston -Auburn (Official S.M.S.A.).... 33,151 
33 San Jose 356,949 98 South Bend 109,669 169 Waco 60,569 Lewiston -Auburn (county basis)_..__ 39,227 
34 
35 

Columbus, Ohio 341,533 
Hartford (Official S.M.S.A.) 324,362 

99 
100 

Oxnard -Ventura, Calif. 
York, Pa. 

109,282 
108,105 

170 
171 

Racine 
Springfield, Ohio 

66660012::563138889513 

0385 
60,223 

245 Anderson, S. C 
246 Gadsden 

, 

3233,519136 

Hartford -New Britain -Bristol 101 Rockford 107,431 172 Lexington 59,290 247 Danville, Va. 

36 
37 

(county basis) 397,496 
Dayton 320,389 
Sacramento 311,673 

102 
103 
104 

Lancaster 
Reading ........ »....»....... ..... 
El Paso 

106,577 
106,529 
105,657 

173 
174 
175 

Galveston -Texas City, Texas 
Anderson, Ind. 
Bangor, Me. (county basis) 

59,282 
59,156 
58 

248 Midland, Texas 
249 La Crosse 
250 Marion, Ind. 

30,942 
30,402 
2932,,472986 

38 Tampa -St. Petersburg 311,486 105 Des Moines _...» 103,606 176 Battle Creek 8,,800 780 251 Richmond, Ind. .................._............ 29,981 
39 Phoenix 302,478 106 Fort Wayne ...._ 102,679 177 Springfield, 58,643 252 Parkersburg, W. Va 29,707 
40 Rochester, N. Y. 301,916 107 Corpus Christi 102,372 178 178 Durham 56,767 253 She Tex. 29,314185 

41 Louisville, Ky. -Ind. 293,215 108 Greenville, S. C. 102,305 179 Altoona 56,728 254 Siorman-DenisonuxFalls,S.D, 29, 
42 Fort Worth 279,666 109 Shreveport 102,032 180 Amarillo 55,519 255 Dubuque 27,767 
43 Gary -Hammond -East Chicago, Ind.** 268,202 110 Erie 100,592 181 Reno __.... 54,723 256 Owensboro 27,711 
44 Akron 261,865 111 Las Vegas 100,131 182 Fall River (Official S.M.S.A.)....» 54,313 257 Kokomo 27,389 
45 Birmingham, Ala. 261,410 112 Duluth -Superior, Minn.-Wis. 99,588 183 Green Bay 53,628 258 San Angelo 26,438 
46 Albany -Schenectady -Troy 259,818 113 Waterbury (Official S.M.S.A.) 99,106 184 Cedar Rapids 53,257 259 Joplin, Mo. 26,348 
47 Toledo, Ohio -Mich. 257,521 114 Johnstown, Pa. 97,988 185 Jackson, Mich. 53,115 260 Lafayette, La. 26,222 
48 Memphis, Tenn. -Ark. 254,085 115 Baton Rouge 97,493 186 Colorado Springs 52,766 261 Greenville, Miss..._._ 25,536 
49 Jersey City, N. J.* 250,178 116 Santa Barbara 96,827 187 McAllen -Pharr -Edinburg, Texas 52,461 262 Lawton 24,770 
50 San Antonio 241,491 117 Huntington -Ashland, W. Va. -Ky. -Ohio 96,137 188 Manchester (Official S.M.S.A.) 52,126 263 Quincy, 24,459 
51 Syracuse 234,204 118 Lakeland, Fla. 95,586 Manchester (county basis) 94,701 64 Albany, Ga. 24,330 
52 
53 

Oklahoma City 227,402 
Fort Lauderdale -Hollywood 225,168 

119 
120 

Scranton 
Little Rock -North Little Rock _. 

93,172 
92,561 

189 
190 

Asheville 
Spartanburg 

51,862 
51,102 

265 Columbia, Mo. .__..__...._...._._ _ 
266 Pine Bluff, Ark * 24,105 

23,770 
54 Grand Rapids 209,903 121 Eugene, Ore. 92,305 191 Topeka 50,810 267 Bloomington 23,416 
55 Springfield -Chicopee -Holyoke (Official 122 Albuquerque 90,145 192 Champaign -Urbana ................».._...._.. 50,468 268 Pocatello, Idaho 22,709 

S.M.S.A.) 206,320 123 Madison 88,896 193 Appleton 49,314 269 Cheyenne, Wyo. 22,430 
Springfield- Chicopee- Holyoke 124 Charleston, W. Va. 88,265 194 Kenosha 49,102 270 Rochester, Minn. 22,058 
(county basis) 218,212 125 Lawrence -Haverhill (Official S.M.S.A.) 87,976 195 Gastonia, N. C 

44484899:;931551604822 

8,952 271 Meriden, Conn. (Official S.M.S.A.) 21,322 
56 Youngstown -Warren ........... 205,715 126 Hamilton -Middletown, Ohio 87,613 196 Vineland-Millville-Bridgeton 48 568 272 Athens, Ga. 20,595 
57 
58 

Honolulu 205,504 
Allentown Bethlehem -Easton, 

Pa. -N. J. 201,716 

127 
128 

Evansville, Ind. -Ky. 
New London -Groton -Norwich (Official 

S.M.S.A.) 

86,500 

85,440 

197 
198199 

Elkhart, Ind. 
LakeLincoln Charles 

47,657 
4:1667:602215376 46,216 
6,073 

273 Rapid City, 5. D 

274 Meridiatt, Miss. 
275 Roswell, N. M 

20,325 
19,013 
18,204 

59 
60 

Norfolk -Portsmouth 198,496 
Greensboro -Winston -Salem -High 

Point, N. C. 195,033 129 

New London -Groton -Norwich 
(county basis) 

Ann Arbor 
92 862 
82,680 

200 
201 
202 

Decatur 
New Castle 
Springfield, Mo. 

45,813 
, 

4545,722806 

276 Laredo 
277 Salina, 

17,982 
15,543 

Total Metro Areas 53,000,305 61 Salt Lake City 191,538 130 Vallejo -Napa, Calif. 81,950 203 Williamsport, Pa. 45,445 
62 
63 
64 

Nashville 190,282 
Wilmington, Del. - N. J. - Md. 189,379 
Bridgeport (Official S.M.S.A.) .... 189,258 

131 
132 
133 

Salinas -Monterey, Calif. 
Newport News -Hampton 
Atlantic City, N. J. 

81,111 
80,798 
79,992 

204 
205 
206 

Newark, Ohio 
Bay City 
Ogden 

44,900 
44,640843 

44, 
*New York -Northeastern N. J. 
Consolidated Area »._».. 6,526,831 

Bridgeport -Stamford -Norwalk 134 Modesto, Calif. 79,175 207 Pueblo 44,450 **Chicago, Ill. -Northwestern Ind. 
(county basis) 405,366 135 Austin 78,820 208 Anchorage, Alaska ............ 44,116 Consolidated Area .............. _...... .... _.. ___ 2,913,921 

U. S. TOTAL FOOD STORE SALES -$72,189,818(000) 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. Metro Area Drug Store Sales, Rank 

January 1, 1967 to January 1, 1968 

Rank ($000) Rank ($000) Rank ($000) Rank ($000) 
1 New York* 512,531 67 New Haven (Official S.M.S.A.) 26,586 138 Newport News -Hampton 11,706 210 McAI len- Pharr- Edinburg, Texas ....._... 6,825 
2 Chicago** __.._._. 505,623 New Haven -Waterbury - 139 Springfield, Ill. 11,634 211 Sioux City, Iowa-Neb 6,819 
3 Los Angeles -Long Beach ...._._..____ 487,345 Meriden (county basis) 48,121 140 Terre Haute 11,620 212 Huntsville 6,787 
4 Detroit _ 304,184 68 Greensboro -Winston -Salem - 141 York, Pa. 11,522 213 Billings 6,384 
5 Philadelphia, Pa. -N. J. ..... _._...._...... 237,035 High Point, N. C. 26,480 142 Augusta, Ga. -S. C 11,517 214 Odessa 6,352 
6 Washington, D. C. -Md. -Va. _.._.. 228,737 69 Youngstown -Warren .........._..._......_... 26,357 143 Lincoln 11,375 215 Bay City 6,317 
7 San Francisco -Oakland 200,567 70 Wichita 25,750 144 Hamilton -Middletown, Ohio 11,228 216 Ashevi I le 6,240 
8 Boston (Official S.M.S.A.) 173,859 71 Jersey City, N. J.* 25,581 145 Spartanburg 11,212 217 Joplin, Mo. 6,213 

Boston -Lawrence -Haverhill -Lowell 72 Knoxville 25,335 146 Cedar Rapids 11,101 218 Monroe, La. 6,173 
(county basis) 203,092 73 New Brunswick -Perth Amboy, N. J 23,231 147 Columbia, S. C....._..__....__.......»....... 10,830 219 Wilmington, N. C 6,134 

9 St. Louis, Mo. -III. 149,611 74 Davenport -Rock Island -Moline, 148 Raleigh 10,778 220 Tyler 6,055 
10 Baltimore 129,748 Iowa -III. 23,115 149 Atlantic City, N. J 10,721 221 Danville, III. 6,028 
11 Pittsburgh 126,027 75 Tulsa 23,114 150 Yakima 10,641 222 Kokomo 6,020 
12 Cleveland »._....».._..._. 125,787 76 Orlando 22,602 151 Sioux Falls, S. D 10,589 223 Bloomington -Normal, Ill. .......... __. 6,009 
13 Minneapolis -St. Paul ...._..__....._.... 118,056 77 Albuquerque 22,105 152 Kalamazoo 10,479 224 Great Falls 5,943 
14 Kansas City, Mo.-Kans...... 102,827 78 Harrisburg 21,813 153 Lexington 10,449 225 Fayetteville, N. C. 5,901 
15 Seattle -Everett, Wash....._ r... 98,990 79 Al lentown -Bethlehem- Easton, 154 Anderson, ind. 10,411 226 New Castle 5,886 
16 Houston 96,258 Pa. -N. J. 21,410 155 New London -Groton -Norwich 227 Biloxi -Gulfport 5,860 
17 Newark, N. J.* 92,887 80 Oxnard -Ventura, Calif. 21,275 (Official S.M.S.A.) 10,391 228 Longview, Texas 5,832 
18 Denver 87,242 81 Tacoma 20,734 New London -Groton -Norwich 229 Sarasota, Fla. 5,806 
19 Dallas 86,050 82 Charlotte ..._ 20,671 (county basis) 11,775 230 Altoona 5,751 
20 
21 

22 
23 
24 
25 
26 
27 
28 
29 
30 

31 
32 
33 
34 
35 
36 

37 
38 
39 
40 
41 
42 
43 
44 
45 
46 
47 
48 
49 
50 
51 
52 
53 
54 
55 

Indianapolis 
Anaheim -Santa Ana -Garden Grove, 

Calif. 
Miami . - 
Atlanta . 

Cincinnati, Ohio -Ky. -Ind. _ ...... _.... 
Milwaukee 
Buffalo 
Sacramento 
Phoenix 
San Diego 
Providence- Pawtucket -Warwick 

(Official S.M.S.A.) 
Providence -Pawtucket -Warwick 
(county basis) 

New Orleans _ 
Paterson -Clifton -Passaic, N. J.* 
San Bernardino -Riverside -Ontario 
San Jose 
Tampa -St. Petersburg 
Hartford (Official S.M.S.A.) 

Hartford -New Britain -Bristol 
(county basis) 

Louisville, Ky. -Ind. 
Salt Lake City 
Portland, Ore -Wash. 
Columbus, Ohio 
Dayton 
Fort Worth 
Memphis, Tenn. -Ark.....___..___..._... 
Toledo, Ohio -Mich. _ 
Rochester, N. Y. 
Richmond, Va. 
Birmingham, Ala. 
Fort Lauderdale -Hollywood 
Gary -Hammond -East Chicago, Ind.** 
Akron 
Grand Rapids 
Jacksonville, Fla. _ 
San Antonio 
Honolulu 
Flint 

85,273 

82,641 
81,267 
77,507 
76,636 
75,065 
74,620 
63,986 
63,183 
62,625 

60,986 

55,886 
60,911 
60,727 
60,026 
60,010 
56,813 
56,317 

65,187 
55,555 
55,395 
52,268 
52,172 
41,938 
41,619 
41,439 
39,963 
39,410 
39,068 
36,917 
35,243 
34,045 
33,476 
32,958 
32,752 
32,441 
32,117 
31,935 

83 
84 
85 
86 
87 
88 
89 
90 
91 
92 
93 
94 
95 
96 
97 
98 

99 
100 
101 
102 
103 
104 
105 
106 
107 
108 
109 
110 
111 
112 
113 
114 
115 
116 
117 
118 
119 
120 
121 
122 

Mobile 
Las Vegas 
Peoria 
Springfield, Mo. 
Madison 
West Palm Beach 
Spokane 
Beaumont -Port Arthur -Orange 
South Bend 
Lansing 
Rockford 
Santa Barbara 
Des Moines 
Fort Wayne 
Bakersfield 
Worcester (Official S.M.S.A.) 

Worcester -Fitchburg -Leominster 
(county basis) . 

Modesto, Calif. 
Little Rock -North Little Rock .. 
Chattanooga, Tenn. -Ga. 
Trenton 
Evansville, Ind. -Ky. 
Stockton 
Reno 
Ann Arbor 
Shreveport 
Canton 
El Paso 
Charleston, W. Va. 
Santa Rosa, Calif 
Duluth -Superior, Minn.-Wis 
Utica -Rome 
Jackson, Miss. ...._ 
Roanoke 
Wilkes - Barre -Hazleton 
Salem, Ore. 
Huntington -Ashland, W. Va. -Ky. -Ohio 
Stamford (Official S.M.S.A.) 
Amarillo 
Eugene, Ore. 
Greenville, S. C 

20,297 
20,196 
20,160 
19,679 
19,493 
19,359 
19,229 
19,171 
18,726 
18,381 
18,351 
18,275 
18,189 
17,929 
17,792 
17,496 

30,783 
17,129 
17,113 
16,703 
16,331 
16,085 
15,799 
15,533 
15,240 
15,095 
14,714 
14,684 
14,674 
14,639 
14,584 
14,553 
14,149 
13,961 
13,926 
13,781 
13,746 
13,722 
13,580 
13,528 
13,456 

156 
157 
158 
159 
160 

161 
162 
163 
164 
165 
166 
167 
168 
169 
170 
171 
172 

173 
174 
175 
176 
177 

178 
179 
180 
181 
182 
183 
184 
185 
186 
187 
188 
189 
190 
191 
192 
193 

Boise City, Idaho 
Lancaster 
Binghamton, N. Y. -Pa. 
Vallejo -Napa, Calif. 
Daytona Beach, FIa 
Lubbock 
Midland, Texas 
Anchorage, Alaska 
Savannah 
Reading 
Muskegon -Muskegon Heights 
Champaign -Urbana 
Lowell (Official S.M.S.A.) 
Colorado Springs 
Waco 
Scranton 
New Bedford (Official S.M.S.A.)..._ 

New Bedford -Fall River (county basis) 
Montgomery 
Battle Creek 
Columbus, Ga. -Ala. 
Macon 
Brockton (Official S.M.S.A.) 

Brockton (county basis) 
Johnstown, Pa. 
Lafayette -West Lafayette, Ind 
Poughkeepsie, N. Y 
Fargo -Moorhead, N. D. -Minn 
Wheeling, W. Va. -Ohio 
Racine 
Elkhart, Ind. 
Steubenville -Weirton, Ohio -W. Va 
Rochester, Minn. 
Waterloo 
New Britain (Official S.M.S.A.) 
Springfield, Ohio 
Durham 
Muncie 
Galveston -Texas City 
Portland, Maine (Official S.M.S.A.) 

Portland, Maine (county basis) 

10,272 
10,167 
10,090 
10,037 
9,895 
9,665 
9,608 
9,605 
9,584 
9,556 
9,535 
9,507 
9,468 
9,462 
9,383 
9,360 
9,322 

20,973 
9,300 
9,225 
9,113 
9,090 
9,085 

14,217 
8,941 
8,825 
8,715 
8,689 
8,414 
8,328 
8,301 
8,287 
8,272 
8,261 
8,216 
8,177 
8,086 
8,066 
7,855 
7,821 
9,184 

231 Cheyenne, Wyo. 5,709 
232 Williamsport, Pa. 5,653 
233 Tallahassee 5,619 
234 Fort Smith, Ark. -Okla 5,531 
235 Mansfield .. 5,348 
236 Bangor, Me. (county basis) 5,283 
237 Bloomington, Ind. 5,271 
238 Appleton 5,169 
239 Brownsville -Harlingen -San Benito, Tex-_ 5,047 
240 Kenosha 4,989 
241 Texarkana, Tex. -Ark. 4,949 
242 Newark, Ohio 4,921 
243 Tuscaloosa, Ala. 4,912 
244 Richmond, Ind. 4,857 
245 Dubuque 4,843 
246 Fitchburg -Leominster (Official 

S.M.S.A.) ._ 4,811 
247 Lafayette, La. 4,730 
248 Manchester (Official S.M.S.A.) 4,594 

Manchester (county basis) 7,837 
249 Gadsden 4,580 
250 Owensboro 4,577 
251 Vineland-Millville-Bridgeton, N. 4,546 
252 Sheboygan 4,514 
253 Rapid City, S. D 4,496 
254 Danville, Va. 4,414 
255 Anderson, S. C 4,219 
256 Quincy, III. 4,211 
257 Pittsfield (Official S.M.S.A.) 4,188 

Pittsfield (county basis) 7,744 
258 Columbia, Mo. 4,161 
259 Albany, Ga. 4,155 
260 La Crosse _ 4,131 
261 Pocatello, Idaho ........_....__. 4,105 
262 Laredo 4,089 
263 San Angelo 4,037 
264 Alexandria, La. 3,971 
265 Parkersburg, W. Va 3,858 
266 Gainesville, Fla. 3,822 
267 Sherman -Denison, Tex. 3,384 
268 Elmira 3,330 
269 Lawton 3,102 

56 Springfield -Chicopee -Holyoke 123 Ogden 13,373 194 Pueblo 7,783 270 Pine Bluff, Ark 3,003 
(Official S.M.S.A.) 31,533 124 Lakeland, Fla. 13,113 195 Wichita Falls, Texas..... 7,743 271 Roswell, N. M 2,897 
Springfield -Chicopee -Holyoke 125 Corpus Christi 13,020 196 Oshkosh 7,644 272 Meriden, Conn. (Official S.M.S.A.) 2,883 
(county basis) 32,914 126 Baton Rouge 12,750 197 St Joseph, Mo 7,592 273 Greenville, Miss. 2,755 

57 Nashville 30,772 127 Topeka 12,668 198 Decatur 7,515 274 Meridian, Miss. 2,738 
58 Norfolk -Portsmouth 29,880 128 Lorain -Elyria 12,640 199 Lima 7,364 275 Athens, Ga. 2,731 
59 Omaha, Neb.-Iowa 29,531 129 Lawrence -Haverhill (Official S.M.S.A.) 12,389 200 Fall River (Official S.M.S.A.)...._........ 7,333 276 Lewiston -Auburn (Official S.M.S.A.).._ 2,694 
60 Syracuse 29,146 130 Saginaw 12,363 201 Jackson, Mich. 7,251 Lewiston -Auburn (county basis) 3,029 
61 Albany -Schenectady -Troy 29,142 131 Erie 12,331 202 Provo-Orem, Utah 7,231 277 Satina, Kans. 2,143 
62 Oklahoma City 28,563 132 Salinas -Monterey 12,329 203 Norwalk (Official S.M.S.A.) 7,134 

Total Metro Areas _..._ 8,311,679 63 Bridgeport (Official S.M.S.A.) 27,823 133 Charleston, S. C 12,256 204 Gastonia, N. C 7,072 

64 
65 

Bridgeport -Stamford- Norwalk 
(county basis) 

Fresno 
Tucson 

51,784 
27,749 
27,644 

134 
135 
136 
137 

Waterbury (Official S.M.S.A.) 
Pensacola 
Austin 
Kingsport -Bristol -Johnson City, 

12,248 
12,036 
11,859 

205 
206 
207 
208 

Lynchburg 
Abilene 
Lake Charles 
Marion, Ind. 

7,032 
6,950 
6,926 
6,925 

_ 
*New York -Northeastern N. J. 

Consolidated Area 723,423 
**Chicago, 111. -Northwestern Ind. 

66 Wilmington, Del. -N. J. -Md. 27,075 Tenn. -Va. 11,718 209 Green Bay 6,866 Consolidated Area 539,668 

U. S. TOTAL DRUG STORE SALES -$10,867,167(000) 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

Rank 

1 New York* 2,837,464 66 
2 Los Angeles -Long Beach 1,984,521 67 
3 Chicago** 1,909,690 68 
4 Detroit _ 1,215,277 69 
5 Philadelphia, Pa. -N. J..........._...._ 1,081,515 70 
6 Boston (Official S.M.S.A.) 810,562 71 

Boston - Lawrence- Haverhill- Lowell 72 
(county basis) ...._..._.. 898,900 73 

7 San Francisco -Oakland ._ .._ 789,572 74 
8 Cleveland 710,316 75 
9 Washington, D. C. -Md. -Va. 694,728 76 

10 St. Louis, Mo. -111. _ 684,243 77 
11 Pittsburgh 650,072 78 
12 Minneapolis -St. Paul _...._..__.._ 595,321 79 
13 Baltimore 482,939 80 
14 Milwaukee ._._ 438,629 81 
15 Newark, N. J.* ..._...._ 428,103 82 
16 Houston ......................._..._ _._._._. 411,593 83 
17 Atlanta 393,847 84 
18 Seattle -Everett, Wash. ..._._........ .. 383,547 85 
19 Cincinnati, Ohio-Ky.Ind. 344,254 
20 Indianapolis 342,433 
21 Kansas City, Mo.-Kans. _. 342,238 86 
22 Paterson -Clifton -Passaic, N. J. ___ 340,661 87 
23 Dallas 326,866 88 
24 Anaheim -Santa Ana -Garden Grove, 89 

Calif. 
25 Buffalo 
26 Miami 
27 Portland, Ore. -Wash. 
28 San Diego 
29 Columbus, Ohio 
30 Denver 
31 San Jose 
32 Dayton 
33 Hartford (Official S.M.S.A.) 

Hartford -New Britain -Bristol 
(county basis) 

34 Tampa -St. Petersburg 
35 Providence -Pawtucket -Warwick 

(Official S.M.S.A.) 
Providence -Pawtucket -Warwick 
(county basis) 

36 New Orleans 
37 Louisville, Ky. -Ind. 
38 Fort Worth _.... .. 
39 Memphis, Tenn. -Ark. _.. 
40 Rochester, N. Y. ............ --..--....- 
41 Akron 
42 Phoenix . _ _.. 
43 San Bernardino -Riverside -Ontario 
44 Sacramento 
45 Toledo, Ohio -Mich. 
46 San Antonio 
47 Gary -Hammond -East Chicago, Ind.* 
48 Birmingham, Ala. 
49 Allentown -Bethlehem -Easton, 

Pa. -N. J. 
50 Richmond, Va. 
51 Oklahoma City 
52 Nashville 
53 Youngstown -Warren 
54 Wilmington, Del. -N. J. -Md. 
55 Honolulu 
56 Springfield -Chicopee -Holyoke 

(Official S.M.S.A.) 
Springfield - Chicopee -Holyoke 
(county basis) 

57 Norfolk -Portsmouth 
58 Albany -Schenectady -Troy 
59 New Brunswick -Perth Amboy, N. J. 
60 Omaha, Neb.-Iowa 
61 Syracuse 
62 Greensboro -Winston-Salem, High 

Point, N. C 
63 Grand Rapids 
64 Tulsa 
65 Davenport -Rock Island -Moline, 

Iowa -Ill. 

Metro Area General Merchandise Store Sales, Rank I METRO DATA 

($000) Rank 

January 1, 1967 to January 1, 1968 

Flint _..._ 
Jacksonville, Fia. ......_..... _......... _. 
Knoxville 
Harrisburg 
Charlotte 
Fort Lauderdale -Hollywood 
Wichita 
Salt Lake City ._ 
Spokane 
Tacoma 
Peoria 
Des Moines 
El Paso 
Lansing 
Orlando 
Jersey City, 
South Bend 
Fresno 
Fort Wayne 
Bridgeport (Official S.M.S.A.) ......._ 

Bridgeport -Stamford -Norwalk 
(county basis) 

Mobile .. 
Trenton 
Madison 
Newport News -Hampton 

321,874 90 Baton Rouge 
318,504 91 Little Rock- North Little Rock 
316,198 92 New Haven (Official S.M.S.A.) ... .._ 
311,622 New Haven -Waterbury -Meriden 
289,826 (county basis) 
282,193 93 Reading 
270,145 94 Chattanooga, Tenn. -Ga. 
268,446 95 Wilkes -Barre -Hazleton 
239,773 96 Worcester (Official S.M.S.A.) 
233,548 Worcester -Fitchburg -Leominster 

(county basis) _ ._.__.._.. 
263,709 97 Utica -Rome 
231,757 98 Charleston, W. Va. 

99 Canton .................... _...... _._..._..._..._ 
229,485 100 Lancaster .................. ------- ..... _..__ 

101 Greenville, S. C ......... ..... 
212,254 102 York, Pa. 

225,785 103 Lincoln 
412,347 104 Charleston, S. C...._.._ 
P07,569 105 Columbia, S. C. 

206,423 106 Rockford 
200,722 107 West Palm Beach 
200,426 108 Kingsport -Bristol -Johnson City, 
190,433 Tenn. -Va. 
188,488 109 Bakersfield 
188,169 110 Huntington -Ashland, W. Va. -Ky. -Ohio 
185,293 111 Evansville, ind.-Ky. 
180,428 112 Tucson 
163,237 113 Binghamton, N. Y. -Pa 
158,694 114 Scranton 

115 Cedar Rapids 
156,982 116 Beaumont -Port Arthur -Orange 
154,205 117 Duluth -Superior, Minn.-Wis. 
153,177 118 Austin 
146,587 119 Augusta, Ga. -S. C 
142,437 120 Shreveport 
141,769 121 Saginaw 
141,550 122 Johnstown, Pa. 

123 Lima 
140,651 124 Las Vegas 

125 Albuquerque 
143,009 126 Erie 
137,401 127 Montgomery 
136,783 128 Portland, Maine (Official S.M.S.A.)..._ 
131,854 Portland, Maine (county basis) ..... 
129,611 129 New London -Groton -Norwich 
127,807 (Official S.M.S.A.) 

New London -Groton -Norwich 
122,342 (county basis) 
121,044 130 Hamilton -Middletown, Ohio 
112,412 131 Corpus Christi 

132 Racine 
109,982 133 Stamford (Official S.M.S.A.) 

($000) 
109,702 
109,329 
107,889 
105,343 
100,476 
100,370 
99,191 
98,558 
97,895 
97,879 
97,647 
96,023 
93,156 
92,841 
89,402 
87,076 
87,075 
85,976 
85,830 
81,686 

153,059 
81,389 
79,848 
79,766 
75,592 
74,583 
71,536 
71,044 

145,071 
70,997 
70,839 
69,538 
68,794 

104,208 
68,614 
68,321 
67,739 
67,097 
67,086 
65,893 
65,813 
65,372 
65,080 
64,398 
61,345 

60,715 
60,669 
60,662 
59,474 
59,415 
59,152 
58,952 
58,487 
57,838 
54,647 
54,451 
54,203 
53,269 
53,185 
53,124 
52,868 
52,850 
52,711 
52,452 
52,319 
50,764 
57,030 

49,992 

50,626 
49,928 
49,623 
49,547 
49,252 

Rank 

134 Terre Haute 
135 Lubbock 
136 Oxnard -Ventura, Calif.... 
137 Springfield, Ill. 
138 Green Bay 
139 Roanoke 
140 Columbus, Ga. -Ala. ........ _......_.._ 
141 Champaign -Urbana 
142 Lexington 
143 Lorain -Elyria 
144 Salem, Ore. 
145 Macon 
146 Sioux City, Iowa-Neb.__..._..._... .. 
147 Huntsville 
148 Raleigh 
149 Kalamazoo 
150 Eugene, Ore. 
151 Wheeling, W. Va. -Ohio 
152 Asheville 
153 Stockton 
154 Springfield, Mo. 
155 Ann Arbor 
156 Appleton 
157 Bangor, Me. (county basis)_.._. ..... __ 
158 Lafayette -West Lafayette, Ind 
159 Lawrence -Haverhill (Official S.M.S.A.) 
160 Topeka 
161 Decatur 
162 Jackson, Miss. ................ __ --.-... 
163 Pensacola 
164 Savannah 
165 Modesto, Calif. 
166 Poughkeepsie, N. Y 
167 Manchester (Official S.M.S.A.) 

Manchester (county basis)...._ 
168 Santa Barbara 
169 Waco 
170 Lowell (Official S.M.S.A.) 
171 Vallejo -Napa, Calif. 
172 Brockton (Official S.M.S.A.)....._ _- 

Brockton (county basis) 
173 Amarillo 
174 Fayetteville, N. C 
175 Bay City 
176 Salinas -Monterey, Calif. 
177 Steubenville -Weirton, Ohio, W. Va 
178 Yakima 
179 Battle Creek 
180 Atlantic City, N. J 
181 Waterloo 
182 New Bedford (Official S.M.S.A.) 

New Bedford -Fall River 
(county basis) ._ 

183 Sheboygan 
184 Durham 
185 Waterbury (Official 
186 Dubuque 
187 Monroe, La. 
188 Altoona 
189 Lakeland, Fla. 
190 Spartanburg 
191 Springfield, Ohio 
192 Jackson, Mich. 
193 Daytona Beach, Fla ......... __.._._._..._ 
194 Sarasota, Fla. 
195 Muncie 
196 Reno 
197 Danville, Ill. 
198 Muskegon -Muskegon Heights 
199 Elmira 
200 Fort Smith, Ark. -Okla 
201 Mansfield 
202 Santa Rosa, Calif 
203 Biloxi -Gulfport 
204 Anderson, Ind. 
205 Colorado Springs 
206 Abilene 
207 Elkhart, ind. 
208 Pittsfield (Official S.M.S.A.) _..... 

Pittsfield (county basis) 

($000) Rank ($000) 

48,803 209 Salina, Kans. _ 26,728 
48,558 210 Rochester, Minn. 26,650 
48,203 211 St.Joseph, Mo. 26,306 
46,625 212 Bloomington -Normal, III. 25,712 
46,245 213 Parkersburg, W. Va 25,707 
46,136 214 Sioux Falls, S. D 25,320 
46,084 215 Kokomo 25,261 
45,924 216 Anchorage, Alaska 24,959 
45,701 217 Joplin, Mo. 24,869 
45,596 218 Fargo -Moorhead, N. D. -Minn 24,634 
44,419 219 Vineland -Bridgeton, -Bridgeton, N. J 23,810 
44,226 220 Lynchburg 23,602 
44,114 221 Boise City Idaho 23,356 
43,946 222 Danville, Va. 23,235 
43,435 223 Lake Charles 23,083 
42,120 224 Wichita Falls, Texas 22,752 
42,012 225 Ogden 
41,327 226 Quincy, M. 

22,46822,247 

40,795 227 Williamsport, Pa. 21,826 
40,664 228 Gastonia, N. C. 

40 

21,745 
40,353 229 Alexandria, La. 21,584 
40,223 230 Texarkana, Tex. -Ark. 21,569 

,131 21,049 
39,893 

231 Kenosha 
232 New Britain (Official S.M.S.A.) 20,727 

39.872 233 Wilmington, N. C 20,634 
39,851 234 Pueblo 20,626 
39,203 235 Lafayette, La. 20,474 
39,005 236 Brownsville -Harlingen -San 
38,64b 20,320 
38,581 237 

Benito, Texas 
Norwalk (Official S.M.S.A.) .... .._........_ 20,007 

38,335 Y38 Fall River (Official S.M.S.A.) ._ 20,006 
37,915 239 New Castle 19,860 
37,824 240 Anderson, S. C 19,790 
37,614 241 Richmond, ind. ._ 19,695 
52,837 242 Great Falls 19,489 
37,157 Y43 Tyler 19,283 
36,991 244 Oshkosh 18,245 
36,646 245 Owensboro 18,101 
36,079 246 Tuscaloosa, Ala. 17,519 
36,041 247 McAllen -Pharr -Edinburg, Texas .._ 17380 
51,994 248 Gadsden 17,306 
35,810 249 Newark, Ohio 17,285 
34.775 250 Tallahassee 17,268 

251 Fitchburg -Leominster (Official 34,442 S.M.S.A.) 17,167 34,013 252 Billings 16,820 33,034 253 Albany, Ga. 16,644 32,862 
254 Provo -rem, Utah 16,628 

32,619 255 Lawton 16,605 32,268 
256 San Angelo 16,522 32,124 
257 Gainesville, Fla. 16,219 

63,576 258 La Crosse 16,205 

31,911 259 Meridian, Miss. 16,138 

31,759 260 Lewiston -Auburn (Official S.M.S.A.) 15,778 
31,701 Lewiston -Auburn (county basis) 16,633 
31,513 261 Odessa 15,542 
31,457 262 Longview, Texas ._..._ 14,913 
31,403 263 Laredo _...__ 14,336 
31,328 264 Galveston -Texas City, Texas _......... 13,867 
31,199 265 Marion, Ind. .... 13,544 
30,663 266 Pine Bluff, Ark 13,508 
30,643 267 Athens, Ga. 
30,623 268 Columbia, Mo. 

13,072 
11,830 

30,343 269 Rapid City, S. D 11, 
30,338 270 Cheyenne, Wyo. 11,306 
29,992 271 Roswell, N. M 10,655322 

29,965 Miss. 9,828 
29,492 273272 Midland,Greenville ttexas 9,775 
29,371 274 Pocatello, Idaho 9,389 
29,218 275 Sherman -Denison, Tex. 8,682 
28,995 276 Bloomington, Ind. 7,776 
28, 
28,981466 

277 Meriden, Conn. (Official S.M.S.A.) 7,588 

28,351 
27,240 
27,191 
26,930 

33, 
26,736838 **Chicago, 

U. S. TOTAL GENERAL MERCHANDISE STORE SALES -$42,196,494(000) 

Total Metro Areas .35,222,791 
*New York -Northeastern N. J. 
Consolidated Area 3,862,061 

IH. -Northwestern Ind. 
Consolidated Area 2,072,927 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

Rank ($000) Rank 

1 New York* 1,859,331 64 
2 Chicago** 854,583 65 
3 Los Angeles -Long Beach 690,444 66 
4 Philadelphia, Pa. -N. J. 477,461 67 
5 San Francisco -Oakland 385,407 68 
6 Detroit 384,804 69 
7 Boston (Official S.M.S.A.) 321,917 70 

Boston -Lawrence -Haverhill -Lowell 71 
(county basis) __ 362,049 

8 Washington, D. C. -Md. -Va. ...... 272,206 
9 Newark, N. J.* 244,467 72 

10 Pittsburgh 195,162 73 
11 St. Louis, Mo. -III. 187,066 74 
12 Houston 175,492 75 
13 Cleveland 173,631 76 
14 Miami 160,541 77 
15 Baltimore 157,733 
16 Dallas 154,360 78 
17 Minneapolis -St. Paul 152,408 79 
18 Paterson -Clifton -Passaic, N. J.* 149,110 80 
19 Kansas City, Mo.-Kans. ... 129,156 81 
20 Milwaukee -.._ 127,262 82 
21 Buffalo .» 115,176 83 
22 Atlanta ............_......»»...._.»...» .. _... 114,914 84 
23 New Orleans 111,409 85 
24 San Jose 103,835 86 
25 Seattle -Everett, Wash. 103,637 87 
26 Providence -Pawtucket -Warwick 88 

(Official S.M.S.A.) 100,869 89 
Providence -Pawtucket -Warwick 90 
(county basis) 92,754 91 

27 San Diego _ 95,735 92 
28 Cincinnati Ohio -Ky. -Ind. 95,471 93 
29 Anaheim -Santa Ana -Garden Grove, 94 

Calif. 1,O44 9 95 
30 Jersey City, N. J.* _ 85,275 96 
31 Denver ___» 83,393 97 
32 Memphis, Tenn. -Ark. _..._ 79,843 98 
33 Oklahoma City _...... _ » - 78,595 99 
34 Birmingham, Ala. 76,881 100 
35 San Bernardino -Riverside -Ontario ...._ 76,430 101 
36 Albany -Schenectady -Troy 75,950 101 
37 
38 

Portland, Ore. -Wash. 
San Antonio ._- 74,256 

73,996 103 
104 

39 Rochester, N. Y...........__....»._. _.... 72,541 105 
40 Louisville, Ky. -Ind. 71,779 106 
41 
42 
43 

Indianapolis 
Norfolk -Portsmouth 
Columbus, Ohio 

70,557 
64,911 
64,391 

107 
108 
109 

44 Tampa -St. Petersburg 63,028 110 
45 Sacramento 61,409 111 
46 Richmond, Va. 61,365 112 
47 Gary -Hammond -East Chicago, Ind.* 59,625 
48 Greensboro -Winston -Salem - 113 

High Point, N. C. 59,535 114 
49 Dayton 58,421 115 
50 Syracuse ___ 54,579 116 
51 Honolulu 51,644 117 
52 Bridgeport (Offcial S.M.S.A.) 51,298 118 

Bridgeport -Stamford -Norwalk 119 
(county basis) 106,893 120 

53 New Haven (Official S.M.S.A.) 50,743 
New Haven -Waterbury -Meriden 121 
(county basis) 100,769 122 

54 Phoenix 50,595 123 
55 Hartford (Official S.M.S.A.) 50,100 124 

Hartford -New Britain -Bristol 125 
(county basis) 72,506 126 

56 Fort LauderdaleHollywood ....._._.._ 50,084 127 
57 El Paso 47,652 128 
58 Fort Worth 47,003 129 
59 New Brunswick -Perth Amboy, N. J. 46,880 130 
60 Tulsa 46,879 131 
61 Omaha, Neb.-Iowa 46,190 
62 Jacksonville, Fla. 45,498 
63 Springfield -Chicopee-Holyoke 

(Official S.M.S.A.) 45,487 132 
Springfield -Chicopee -Holyoke 133 
(county basis) 47,882 134 

Metro Area Apparel Store Sales, Rank 

January 1, 1967 to January 1, 1968 

Nashville 
Harrisburg 
Wilmington, Del. -N. J. -Md. ------ 
Toledo, Ohio -Mich. ».. 
Charlotte ».._ 
Grand Rapids 
Flint 
Worcester (Official S.M.S.A.) 

Worcester- Fitchburg -Leominster 
(county basis) 

Wilkes -Barre -Hazleton 
Fresno 
Shreveport 
Akron 
West Palm Beach 
Allentown -Bethlehem -Easton, 

Pa. -N. J. 
Jackson, Miss. 
Wichita 
Youngstown -Warren _ 
Salt Lake City 
Trenton 
Beaumont -Port Arthur -Orange .._ 
Duluth -Superior, Minn.-Wis.. 
Fort Wayne 
South Bend 
Ann Arbor 
Mobile 
Stamford (Official S.M.S.A.) ........ 
Canton 
Stockton 
Evansville, Ind. -Ky. _ 
Las Vegas 
Madison 
Albuquerque 
Des Moines 
Little Rock -North Little Rock 
Orlando 
Laredo _ 
York, Pa. 
Chattanooga, Tenn. -Ga. 
Utica -Rome .......... _.».» _...... _.... 
Santa Barbara 
Lexington -- 
Austin 
Erie 
Scranton 
Reading 
Columbia, S. C. 
Atlantic City, N. J. 
Amarillo 
Davenport- Rock Island -Moline, 

Iowa -Ill. -.- 
Tucson ._ __.... 
Waterbury (Official S.M.S.A.) _._.. 
Savannah 
Lansing 
Norwalk (Official S.M.S.A.) 
Huntington -Ashland, W. Va. -Ky. -Ohio 
Bakersfield 
Brownsville-HarlingenSan Benito, 

Texas 
Salinas -Monterey, Calif. _. 
Roanoke _....._.... 
Oxnard -Ventura, Calif. 
Montgomery 
Charleston, S. C. 
McAllen- Pharr- Edinburg, Texas 
Greenville, S. C. 
Hamilton -Middletown, Ohio 
Rockford 
Knoxville 
New London -Groton -Norwich 

(Official S.M.S.A.) 
New London -Groton -Norwich 
(county basis) 

Columbus, Ga. -Ala. _.. .._.... 
Charleston, W. Va _ __._..._.. 
Macon 

($000) Rank 

45,272 135 
44,492 136 
44,344 137 
44,158 138 
42,186 139 
41,181 
39,569 140 
39,406 141 

142 
60,682 143 
38,901 144 
38,174 145 
38,078 146 
37,672 147 
37,636 

148 
37,107 150 
36,903 151 
36,868 152 
36,577 153 
36,201 154 
35,156 155 
34,761 156 
33,964 157 
32,955 158 
32,191 159 
32,048 160 
31,689 161 
31,686 162 
31,169 163 
30,246 164 
29,880 165 
29,797 166 
29,498 
29,091 167 
27,347 168 
27,042 169 
27,031 170 
26,828 171 
26,449 172 
26,417 
26,417 173 
26,191 174 
26,133 175 
26,092 176 
25,765 
25,677 177 
25,338 178 
25,246 179 
25,213 
25,006 

180 
24,736 181 
24,660 182 
24,381 183 
24,300 184 
24,284 185 
24,207 186 
24,136 187 
24,119 188 

189 
23,882 190 
23,144 191 
23,136 192 
22,947 193 
22,634 194 
22,376 195 
22,307 196 
22,034 197 
21,953 198 
21,808 199 
21,521 199 

201 
21,484 202 

203 
21,622 204 
21,356 205 
21,337 206 
21,024 207 

Tacoma 
Kalamazoo 
Lawrence -Haverhill (Official S.M.S.A.) 
Lubbock 
Kingsport -Bristol -Johnson City, Tenn. - 

Va. ...._. ..» .». _ 
Lancaster 
Lorain -Elyria 
Baton Rouge 
Spokane 
Raleigh 
Saginaw 
Peoria ....»._..._.... 
Santa Rosa Calif...._ ..._.. 
Lakeland, Fla............._....»......_...... 
Binghamton, N. Y. -Pa. r..».».. 
Corpus Christi 
Fall River (Official S.M.S.A.) . 
Vallejo -Napa, Calif. 
Augusta, Ga. -S. C. 
New Britain (Official S.M.S.A.) 
Springfield, ill. ....__.. 
Newport News -Hampton .-_ ........ 
Durham 
Springfield, Mo. .. 
Huntsville 
Lincoln 
Modesto, Calif. 
Galveston -Texas City, Texas 
Abilene 
Poughkeepsie, N. Y. 
Topeka 
Brockton (Official S.M.S.A.) 

Brockton (county basis) 
Wichita Falls, Texas 
Johnstown, Pa. 
Wheeling, W. Va. -Ohio . 
Fayetteville, N. C. »......».... 
Colorado Springs 
Manchester (Official S.M.S.A.) 

Manchester (county basis) 
Monroe, La. 
Green Bay 
Reno 
Portland, Maine (Official S.M.S.A.) 

Portland, Maine (county basis/. _ 
Fargo -Moorhead, N. D. -Minn. ....» 
Altoona 
New Bedford (Official S.M.S.A.) 

New Bedford -Fall River (county 
basis) 

Pensacola 
Lafayette, La. 
Champaign -Urbana 
Bay City 
Daytona Beach, Fla. 
Biloxi -Gulfport 
Lynchburg .»... 
Muskegon -Muskegon Heights _..__. 
Bangor, Me. (county basis) ....... 
Anderson, Ind. 
Tyler 
Cedar Rapids ...._ - 
Muncie 
Yakima, Wash. 
Odessa 
Jackson, Mich. 
Lowell (Official S.M.S.A.) 
Racine 
Springfield, Ohio 
Lima 
Eugene, Ore. _. ...._. .. _ 
Spartanburg 
Ogden 
Vineland -Millville-Bridgeton, N J..... 
Midland, Texas 
Terre Haute 
Steubenville -Weirton, Ohio -W. Va.. - 
Battle Creek 

($000) 
20,952 
20,847 
20,809 
20,747 

20,598 
20,550 
20,503 
20,501 
20,383 
20,309 
20,231 
20,127 
19,541 
19,340 
19,122 
19,036 
19,013 
18,922 
18,906 
18,877 
18,589 
18,239 
18,090 
17,579 
17,284 
16,460 
16,331 
16,079 
15,981 
15,745 
15,711 
15,591 
23,093 
15,513 
15,507 
15,494 
15,020 
15,016 
14,916 
22,602 
14,442 
14,335 
14,191 
14,097 
15,907 
14,089 
14,055 
14,039 

43,924 
13,949 
13,779 
13,491 
13,423 
13,381 
13,019 
12,711 
12,568 
12,562 
12,529 
12,347 
12,316 
12,131 
12,121 
12,049 
12,020 
11,995 
11,986 
11,892 
11,868 
11,868 
11,859 
11,848 
11,660 
11,559 
11,477 
11,452 
11,427 

U. S. TOTAL APPAREL STORE SALES -$17,987,890(000) 

Rank 

208 Rochester, Minn. 
209 Greenville, Miss. 
210 Williamsport, Pa. 
211 Lewiston -Auburn (Official S.M.S.A.)_ 

Lewiston -Auburn (county basis)- 
212 Elmira ... 
213 Waterloo _... .... 
214 Sioux City, Iowa-Neb. 
215 Tallahassee 
216 Asheville 
217 Tuscaloosa, Ala. 
218 Sioux Falls, S. D.....» 
219 Waco ...... 
220 St. Joseph, Mo. 
221 Decatur ............._».......»_. _. 
222 Alexandria, La. ...._ 
223 Elkhart, Ind. 
224 Meridian, Miss. 
225 Lake Charles ». 
226 Sarasota, Fla _ 
227 Longview, Texas 
228 Fitchburg -Leominster (Official 

S.M.S.A.) .........._....»... .._... 
229 La Crosse _..._ ...._... 
230 Mansfield ._._.....r........._... 
231 Texarkana, Tex. -Ark.....__............... 
232 Columbia, Mo. ..... _..__...... ».... 
233 Anderson, S. C. 
234 Parkersburg, W. Va. 
235 New Castle 
236 Kenosha 
237 Oshkosh 
238 Billings ._ 
239 Kokomo 
240 Marion, Ind. 
241 Wilmington, N. C. 
242 Gastonia, N. C. .»... 
243 Lafayette -West Lafayette, Ind..... 
244 Fort Smith, Ark. -Okla. 
245 Pittsfield (Official S.M.S.A.) .....-... 

Pittsfield (county basis) ...._..»»_... 
246 Richmond, Ind. ...._ ..... .»... 
247 Boise City, Idaho ...___...- 
248 Albany, Ga. ____________ 
249 Gainesville, Fla. ..__._._».......»..- 
250 Appleton _ ...»» ... .. 
251 Owensboro _. _... 
252 Sherman -Denison, Tex. _____ 
253 Pueblo .... .. 
254 Bloomington -Normal, Ill. ________ 
255 Gadsden .......-......»».... 
256 Great Falls 
257 Salem, Ore......... _... _..._ 
258 Lawton 
259 Provo-Orem, Utah -.-- 
260 San Angelo 
261 Newark, Ohio _____ 
262 Danville, Va. 
263 Anchorage, Alaska »._... r....__. .. 
264 Bloomington, Ind. ...._......... 
265 Danville, Ill. _ _..._._........ 
266 Rapid City, S. D. 
267 Joplin, Mo. 
268 Meriden, Conn. (Official S.M.S.A.)_ 
269 Athens, Ga. »» .... 
270 Pine Bluff, Ark. 
271 Quincy, Ill. 
272 Sheboygan 
273 Cheyenne, Wyo. 
274 Dubuque 
275 Salina, Kans. -------..- 
276 Pocatello, Idaho ....»......._._......-.. 
277 Roswell, N. M. 

($000) 
11,319 
11,251 
11,219 
11,155 
11,554 
11,101 
11,029 
11,020 
10,958 
10,830 
10,666 
10,461 
10,448 
10,399 
10,218 
10,174 
10,147 
10,137 
10,069 
10,005 

9,936 

9,923 
9,922 
9,908 
9,873 
9,797 
9,699 
9,636 
9,534 
9,517 
9,481 
9,464 
9,335 
9,247 
9,210 
9,111 
9,096 
8,804 
8,792 

15,176 
8,731 
8,573 
8,518 
8,479 
8,460 
8,437 
8,436 
8,280 
8,033 
7,816 
7,624 
7,553 
7,465 
7,323 
7,018 
6,886 
6,823 
6,601 
6,395 
6,355 
6,326 
6,213 
6,050 
5,815 
5,721 
5,702 
5,177 
5,017 
4,980 
4,389 
3,703 
3,478 

Total Metro Areas _ _.14,122,520 
*New York -Northeastern N. J. 
Consolidated Area _ .... 2,397,604 

**Chicago, 111. -Northwestern Ind. 
Consolidated Area ..... 914,208 
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MM. 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

Rank ($000) 
1 New York* ... 1,108,015 
2 Los Angeles -Long Beach .._ .. 718,939 
3 Chicago** 557,292 
4 Philadelphia, Pa. -N. J _ 356,322 
5 Detroit _... 338,915 
6 San Francisco -Oakland ...._ v_ 309,974 
7 Boston (Official S.M.S.A.) 237,185 

Boston -Lawrence -Haverhill -Lowell 
(county basis) 273,170 

8 Washington, D. C. -Md. -Va........._._._ 233,463 
9 Newark, N. J.* ...._ _. _ 201,623 

10 St. Louis, Mo. -Ill. ____ 191,102 
11 Pittsburgh 169,558 
12 Cleveland ...... _ 162,130 
13 Minneapolis -St. Paul ....__....._.._..._. 152,604 
14 Baltimore ..._.... 148,727 
15 Houston ....__ 136,443 
16 Milwaukee 128,334 
17 Paterson -Clifton -Passaic, N. J.* - 122,708 
18 Miami 116,673 
19 Anaheim -Santa Ana -Garden 

Grove, Calif. 114,773 
20 Cincinnati, Ohio -Ky -Ind. 113,459 
21 Dallas 113,456 
22 San Jose .._ ._ 101,259 
23 San Bernardino -Riverside -Ontario ...... 100,266 
24 Seattle -Everett, Wash. _......_.__ 100,015 
25 Atlanta _ _ 97,839 
26 San Diego ___ 95,436 
27 Kansas City, Mo.-Kans 92,077 
28 Denver 90,491 
29 Indianapolis 88,639 
30 Columbus, Ohio 87,195 
31 Buffalo 87,068 
32 New Orleans 83,374 
33 Sacramento _...._..._.__. 83,206 
34 Portland Ore. -Wash. .......... 75,582 
35 Tampa -ft. Petersburg ...... _______ 75,478 
36 Dayton 73,529 
37 Providence -Pawtucket -Warwick 

(Official S.M.S.A.) 73,080 
Providence -Pawtucket -Warwick - 
(county basis) 67,536 

38 Louisville, Ky. -Ind. 67,695 
39 Phoenix 66,140 
40 Rochester, N. Y. - 66,133 
41 Fort Lauderdale -Hollywood _____ 65,789 
42 Hartford (Official S.M.S.A.) 65,681 

Hartford -New Britain-Bristol...- ritain-Bristol 
(county basis) 83,903 

43 Birmingham, Ala....._ 65,338 
44 Oklahoma City 59,487 
45 Salt Lake City 58,152 
46 Greensboro -Winston-Salem, High 

Point, N. C. 57,043 
47 Norfolk -Portsmouth - 57,030 
48 Wilmington, Del. -N. J. -Md............_ 54,903 
49 Memphis, Tenn. -Ark.... 53,923 
50 Grand Rapids ............_....___......_ 52,562 
51 Omaha, Neb.-Iowa __ ._.. 52,076 
52 Jersey City, N. J.* ______ 50,620 
53 Jacksonville, Fla. _ 50,333 
54 Albany -Schenectady -Troy ..... 50,078 
55 San Antonio _... 50,021 
56 Gary- Hammond - East Chicago, Ind.** 49,845 
57 Toledo, Ohio -Mich. 48,903 
58 Nashville 48,661 
59 Flint 47,607 
60 Tulsa 46,932 
61 Santa Barbara 46,693 
62 Akron ._.. 46,363 
63 Allentown -Bethlehem -Easton, Pa. - 

N. J. ... 45,841 
64 Bridgeport (Official S.M.S.A.) _.... 44,986 

Bridgeport -Stamford -Norwalk 
(county basis) _ 84,721 

65 Fort Worth . 44,279 
66 Richmond, Va. _._ 42,327 
67 Springfield -Chicopee -Holyoke 

(Official S.M.S.A.) ._ 42,318 

Metro Area Home Furnishing Store Sales, Rank 'METRO DATA 

January 1, 1967 to January 1, 1968 

Rank 

Springfield -Chicopee -Holyoke 
(county basis) _...._ 

68 Syracuse 
69 West Palm Beach . 
70 Fresno _ ..._ .. 
71 Charlotte 
72 New Haven (Official S.M.S.A.) 

New Haven -Waterbury -Meriden 
(county basis) . 

73 Orlando 
74 Davenport -Rock Island -Moline, 

Iowa -Ill. 
75 Peoria 
76 Honolulu .... 
77 Trenton 
78 New Brunswick -Perth -Amboy, N. J.._ 
79 El Paso ............ ________ 
80 Wichita 
81 Youngstown -Warren 
82 Mobile _..._ 
83 Beaumont -Port Arthur -Orange ..... 
84 Tacoma 
85 Knoxville 
86 Harrisburg 
87 Canton 
88 Chattanooga, Tenn. -Ga. 
89 Shreveport 
90 Little Rock -North Little Rock 
91 Stamford (Official S.M.S.A.) .... 
92 Lansing 
93 Des Moines 

_ 94 Greenville, S. C. 
95 Reading ...... 
96 Rockford ... 
97 Tucson 
98 Albuquerque 
99 Lancaster 

100 Wilkes -Barre -Hazleton ----__.-- 
101 York, Pa................._...._. _.__.__. 
102 South Bend 
103 Lubbock 
104 Worcester (Official S.M.S.A.) 

Worcester -Fitchburg -Leominster 
(county basis) 

105 Kingsport - Bristol -Johnson City, 
Tenn. -Va. 

106 Bakersfield 
107 Ann Arbor 
108 Stockton 
109 Fayetteville, N. C. 
110 Oxnard -Ventura, Calif. 
111 Salinas -Monterey, Calif. 
112 Las Vegas 
113 Fort Wayne 
114 Corpus Christi 
115 Austin 
116 Charleston, S. C. ..._. 
117 Spokane 
118 Madison 
119 Newport News -Hampton 
120 Pensacola 
121 Waterbury (Official S.M.S.A.) 
122 Duluth -Superior, Minn.-Wis. 
123 Huntington -Ashland, W. Va. -Ky. -Ohio 
124 Baton Rouge 
125 Macon 
126 Columbia, S. C. 
127 Utica -Rome 
128 Montgomery 
129 Amarillo 
130 Savannah 
131 Jackson, Miss. 
132 Columbus, Ga. -Ala. 
133 Binghamton, N. Y. -Pa .... r.... .... 
134 Saginaw 
135 Lorain -Elyria 
136 New London -Groton -Norwich 

(Official S.M.S.A.) 

($000) Rank 

New London -Groton, Norwich 
43,941 (county basis) 
42,274 137 Kalamazoo 
41,429 138 Raleigh 
40,236 139 Wheeling, W. Va. -Ohio ........_..... 
38,149 140 Evansville, Ind. -Ky. 
38,142 141 Charleston, W. Va. 

142 Vallejo -Napa, Calif. . 
86,731 143 Cedar Rapids . 

37,215 144 Lakeland, Fia. 
145 Roanoke 

37,040 146 Santa Rosa, Calif. 
36,763 147 Fall River (Official S.M.S.A.)..... 
36, 464 148 Huntsville ... 
36,130 149 Erie 

36,042 
150 Topeka 

35,828 
151 Augusta, Ga. -S. C. 

35,239 
152 Springfield, ill. 

35,084 
153 Anderson, Ind. 

35,018 
154 Lexington 

34 018 
155 Johnstown, Pa. 

33,149 
156 Eugene, Ore. 

33,071 
157 Modesto, Calif. 
158 Lawrence -Haverhill (Official S.M.S.A.) 

31,745 159 Scranton 
30,467 160 Durham 
30,144 161 Abilene 
29,442 162 New Britain (Official S.M.S.A.) 
28,990 163 Waco 
28,640 164 Monroe, La. 
28,439 165 Racine 
28,137 166 Colorado Springs 
27,467 167 Daytona Beach, Fla. 
27,228 168 Asheville 
27,190 169 Sarasota, Fla. 
27,021 170 Fargo -Moorhead, N. D.Mini,. ... 
26,866 171 Green Bay 
26,650 172 Hamilton -Middletown Ohio 
26,343 173 Muskegon -Muskegon Heights 
26,053 174 Spartanburg 
25,868 175 Norwalk (Official S.M.S.A.) 
25,840 176 Muncie 
25,706 177 Springfield, Mo. 

178 Steubenville -Weirton, 0hlo-W. Va __ 
44,500 

180179 Champaign-UrbanaReno 
24,849 181 Terre Haute 
24,821 182 Decatur 
24739 183 
24,535 184 Lima 
24,,233 185 Waterloo 

4,033 186 Atlantic City, N. J. 
23,926 187 Salem, Ore. 
23,850 188 Gastonia N. C. 

23,795 189 Battle Creek 
23,237 190 Springfield, Ohio 
23,067 191 Fort Smith, Ark. -Okla. _. 
22,964 192 Biloxi -Gulfport 
22,786 193 Portland, Maine (Official S.M.S.A.).._ 
22,546Portland, Maine (county basis) 
22,526 194 Altoona 
22,272 195 Brockton (Official S.M.S.A.) ...... _......_ 
22,216 Brockton (county basis) ....._. 
22,194 196 Kenosha 
22,127 197 Vineland-Millville-Bridgeton, N. J 
21,632 198 Poughkeepsie, N. Y. 
21,240 199 Williamsport, Pa. 

21,195 200 Bay City 
21,145 201 Wichita Falls, Texas 
21,112 202 Lynchburg 
20,949 203 Boise City, Idaho 
20,852 204 Elkhart, ind. 

20,770 205 Alexandria, La. 
20,623 206 New Bedford (Official S.M.S.A.) 
20,499 New Bedford -Fall River 
20,479 (county basis) 
20,332 207 Sioux City, Iowa-Neb. 

208 Lowell (Official S.M.S.A.) 
19,928 209 Appleton 

($000) 

21,505 
19,799 
19,729 
19,543 
19,234 
19,230 
18,986 
18,962 
18,924 
18,405 
18,210 
18,061 
17,875 
17,686 
17,184 
17,118 
17,098 
16,992 
16,944 
16,910 
16,710 
16,503 
16,446 
16,077 
16,006 
15,583 
15,397 
15,357 
15,261 
15,256 
15,122 
14,982 
14,966 
14,855 
14,817 
14,724 
14,671 
14,548 
14,531 
13,989 
13,674 
13,356 
13,340 
13,143 
13,121 
13,108 
13,096 
12,998 
12,873 
12,478 
12,416 
12,386 
12,263 
12,117 
11,908 
11,721 
11,659 
11,551 
12,839 
11,336 
11,149 
15,366 
11,104 
10,769 
10,633 
10,551 
10,480 
10,401 
10,341 
10,312 
10,289 
10,264 
10,254 

36,198 
10,216 
10,208 
10,200 

U. S. TOTAL HOME FURNISHING STORE SALES -$15,719,458(000) 

Rank ($000) 
210 McAllen -Pharr -Edinburg, Texas 10,066 
211 Ogden 9,798 
212 Mansfield 9,783 
213 Yakima 9,626 
214 Oshkosh 9,550 
215 Jackson, Mich....._ 9,549 
216 Anderson, S. C....... 9,425 
217 Kokomo 9,389 
218 Tallahassee 9,225 
219 Elmira 9,092 
220 Lafayette, La. 9,052 
221 St. Joseph, Mo. ._ 8,863 
222 Pueblo 8,778 
223 Galveston -Texas City, Texas 8,766 
224 Lafayette -West Lafayette, Ind. 8,731 
225 Great Falls 8,700 
226 Tuscaloosa, Ala. 8,689 
227 Sioux Falls, S. D. 8,576 
228 La Crosse 8,494 
229 Pittsfield (Official S.M.S.A.) 8,425 

Pittsfield (county basis) 12,877 
230 Danville, III. 8,362 
231 Gainesville, Fla. 8,356 
232 New Castle 8,215 
233 Marion, Ind. 8,177 
234 Lake Charles 8,148 
235 Bangor, Me. (county basis) 7,892 
236 Odessa 7,832 
237 Longview, Texas 7,823 
238 Texarkana, Tex. -Ark. 7,815 
239 Brownsville -Harlingen -San Benito, 

Texas 7,768 
240 Albany, Ga. .. 7,763 
241 Owensboro 7,747 
242 Bloomington -Normal, Ill. 7,718 
243 Manchester (Official S.M.S.A.) 7,658 

Manchester (county basis) 13,749 
244 Lawton 7,650 
245 Sheboygan 7,615 
246 Billings 7,496 
247 Gadsden 7,277 
248 Parkersburg, W. Va. 7,272 
249 Tyler .... 7,219 
250 Meriden, Conn. (Official S.M.S.A.) .... 7,208 
251 Greenville, Miss. 7,185 
252 Anchorage, Alaska ............._ 7,161 
253 Wilmington, N. C. ............. ............... 7,142 
254 Midland, Texas . 7,051 
255 Rapid City, S. D. 7,034 
256 Provo-Orem, Utah 6,946 
257 Quincy, Ill. 6,812 
258 Newark, Ohio 6,794 
259 Rochester, Minn. 6,793 
260 Richmond, Ind. 6,638 
261 Sherman -Denison, Tex. 6,631 
262 Fitchburg -Leominster 

(Official S.M.S.A.) 6,619 
263 Dubuque _ 6,571 
264 Pine Bluff, Ark. 6,466 
265 Joplin, Mo. 6,354 
266 Columbia, Mo. 6,213 
267 Bloomington, Ind. 5,804 
268 San Angelo 5,383 
269 Athens, Ga. 5,182 
270 Meridian, Miss. 5,169 
271 Danville, Va. 5,142 
272 Lewiston -Auburn (Official S.M.S.A.) 4,958 

Lewiston -Auburn (county basis) 5,393 
273 Cheyenne, Wyo. 4,741 
274 Pocatello, Idaho 4,631 
275 Salina, Kans. 4,177 
276 Laredo 4,011 
277 Roswell, N. M. 3,360 

Total Metro Arcas...._ _...12,194,421 
*New York -Northeastern N. J. 
Consolidated Area 1,530,473 

**Chicago, ill -Northwestern, Ind. 
Consolidated Area 607,137 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

Rank 

Metro Area Automotive Store Sales,, Rank 

($000) Rank 

1 Los Angeles -Long Beach _..._» 2,421,319 
2 Chicago** ...._..._.1,916,863 
3 New York* ___.._... 1,897,753 
4 Detroit » . 1,519,735 
5 Philadelphia, Pa. -N. J _ 1,280,594 
6 San Francisco -Oakland -_ 971,909 
7 Washington D. C. -Md. -Va »». 819,851 
8 Boston (S.ÁA.S.A.) 765,749 

Boston- Lawrence- Haverhill -Lowell 
(county basis) 

9 St. Louis, Mo. -III. 
10 Cleveland 
11 Pittsburgh 
12 Houston 
13 Dallas 
14 Newark, N. J. _. 
15 Minneapolis -St. Paul 
16 Baltimore 
17 Atlanta _.... ..._ ._ _ ... 
18 Miami 
19 Milwaukee »» _ 
20 Paterson -Clifton -Passaic, N. J.i.._.. 
21 Kansas City, Mo.-Kans.____._ 
22 Seattle -Everett, Wash. ......_.... 

23 Indianapolis 
24 Portland, Ore. -Wash.._......_...._. 
25 Buffalo _. 
26 Anaheim -Santa Ana -Garden Grove, 

Calif. 
27 San Diego .... 
28 Cincinnati, Ohio -Ky. -Ind. 
29 Denver 
30 San Bernardino -Riverside -Ontario _.» 
31 San Jose 
32 Tampa -St. Petersburg 
33 Columbus, Ohio 
34 Phoenix 
35 Rochester, N. Y. 
36 Memphis, Tenn. -Ark. 
37 Fort Worth 
38 Dayton .... 
39 Providence -Pawtucket -Warwick 

(Official S.M.S.A.) 
Providence -Pawtucket -Warwick 
(county basis) -- 

40 Louisville, Ky. -Ind........... _ .. 
41 New Orleans 
42 Birmingham, Ala. 
43 Sacramento _ _ ... ... 
44 San Antonio 
45 Hartford (Official S.M.S.A.) - 

Hartford -New Britain -Bristol 
(county basis) ».. .... _.. 

46 Oklahoma City _ _...._.»._. 
47 Akron ... 
48 Toledo, Ohio -Mich. -- 
49 Jacksonville, Fla. 
50 Fort Lauderdale -Hollywood 
51 Albany -Schenectady -Troy 
52 Greensboro -Winston -Salem -High 

Point, N. C. 
53 Flint 
54 Grand Rapids 
55 Syracuse ........ 
56 Wichita ........__.... .... 
57 Nashville 
58 Gary -Hammond -East Chicago, Ind.** 
59 Salt Lake City 
60 Richmond, Va. 
61 Norfolk -Portsmouth 
62 Springfield -Chicopee -Holyoke 

(Official S.M.S.A.) 
Springfield -Chicopee -Holyoke 
(county basis) 

63 Charlotte ._... _ 
64 Wilmington, Del. -N. J. -Md.....__.... 
65 Tulsa 
66 Allentown -Bethlehem - Easton, 

Pa. -N. J. ».... 
67 Fresno 

January 1, 1967 to January 1, 1968 

68 Harrisburg 
69 Orlando 
70 Youngstown -Warren 
71 Lansing 
72 Omaha, Neb.-Iowa 
73 Honolulu 
74 New Brunswick -Perth Amboy, N. J._.. 
75 Davenport -Rock Island -Moline, 

Iowa -Ill.._.... _ ... _....»» .... 
893,908 76 Peoria ... 
687,683 77 Bridgeport (Official S.M.S.A.) .._» 
643,753 Bridgeport -Stamford -Norwalk 
639,323 (county basis) 
604,156 78 Little Rock -North Little Rock..._ 
580,927 79 Beaumont -Port Arthur -Orange 
572,024 80 El Paso 
489,562 81 Tacoma 
480,717 82 West Palm Beach 
459,428 83 Knoxville 
436,773 84 Chattanooga, Tenn. -Ga. 
427,673 85 Worcester (Official S.M.S.A.) 
411,884 Worcester -Fitchburg -Leominster 
407,354 (county basis) 
407,047 86 Albuquerque » _.._....__ ...».... 
392,850 87 Bakersfield -- 
380,950 380,950 88 South Bend _.._........_.....__»...._....... 
374,388 89 Canton _.._ 

Tucson 
Des Moines »_...._ 
Mobile 

J 7-.1--" - Jersey City, N. J ._...._..___._... 
Spokane ----------- 
Fort Wayne 
York, Pa. _. ..... _...-.-- 
Shreveport »...._.._._ 
Rockford 
Kingsport -Bristol -Johnson City, 

Tenn. -Va. 
Reading 
Corpus Christi _... 
New Haven (Official S.M.S.A.) ... _.. 

New Haven -Waterbury -Meriden 
(county basis) 

228 746 
103 Stockton 

254,752 
104 Lancaster _.. 

250,171 
105 Baton Rouge ...._ ._...__. 

248,009 
106 Trenton _ .... 

247,160 
107 Columbia, S. C....._ . ................. _...._ 

247,160 
108 Las Vegas _. ....... »_...__........_. 
109 Santa Barbara 

226,544 110 Oxnard -Ventura, Calif. 
111 Eugene, Ore. _ 

270,862 
226,315112 Utica -Rome 

218,755 
113 Jackson, Miss. 
114 Madison - 

201,187 
115 Stamford (Official S.M.S.A.) 202,219 

._ 116 Binghamton, N. Y. -Pa...._.........._ 
183,0271 91,77 117 Greenville, S. C. 

118 Lubbock 

180,903119 Erie 

180,304 
120 Huntington -Ashland, W. Va. -Ky. -Ohio 

178,473 
121 Charleston, W. Va. 

176,715 
122 Wilkes -Barre -Hazleton 

174,694 
123 Lorain -Elyria _ 

174,481 
124 Vallejo -Napa, Calif............._.._ 

169,619 
125 Ann Arbor 

168,285 
126 Duluth -Superior, Minn.-Wis. _ 

166 285 
127 Austin 

165,170 
128 Lakeland, Fia. 
129 Johnstown, Pa. 

160,427 
130 Pensacola 
131 Newport News -Hampton 

168,301 132 Columbus, Ga. -Ala. 
157,840 133 Augusta, Ga. -S. C. 

157,732 134 Amarillo 
154,675 135 New London -Groton -Norwich 

(Official S.M.S.A.) 
151,952 New London -Groton -Norwich 
146,799 (county basis) 

372,94990 91 
365,766 92 
362,137 93 
355,200 94 
317,860 95 
311,022 96 
309,448 97 
297,368 98 
297,357 99 
276,403 
272,826 100 
267,594 101 
257,495 102 

256,826 

($000) Rank 

146,059 136 
142,218 137 
142,153 138 
137,003 139 
136,235 140 
135,746 141 
126,961 142 

143 
122,231 144 
122,209 145 
121,898 146 

147 
269,189 148 
115,319 149 
115,141 150 
113,176 151 
112,060 152 
111,514 153 
111,140 154 
109,259 155 
108,856 156 

157 
176,171 
107,888 158 
106,218 159 
105,871 160 
104,227 
104,176 161 
101,395 162 
100,788 163 
100,787 164 

99,331 165 
98,197 166 
97,454 167 
97,357 168 
95,677 169 

170 
95,303 171 
94,566 172 
93,056 173 
92,882 174 

175 
232,529 176 

92,313 177 
92,164 178 
91,306 179 
91,161 180 
91,069 181 
90,717 182 
90,370 183 
89,609 184 
88,948 185 
88,925 
87,586 186 
85,062 187 
83,601 188 
82,645 189 
81,522 190 
80,369 191 
78,840 192 
78,750 193 
78,626 194 
78,463 195 
78,176 196 
77,438 197 
77,311 198 
76,274 199 
75,365 200 
75,111 201 
73,881 202 
73,318 203 
72,761 
72,009 

205204 71,818 
71,610 206 

207 

69,616 
Ó9 

76,713 210 

Macon 
Modesto, Calif. 
Waterbury (Official S.M.S.A.) 
Raleigh 
Evansville, ind. - Ky. 
Salinas -Monterey, Calif.....__ 
Montgomery 
Fayetteville, N. C. »»_ 
Charleston, S. C........_... ......... 
Saginaw -- 
Salem, Ore. _ ... 
Hamilton -Middletown, Ohio 
Springfield, Mo. .... 
Santa Rosa, Calif. .... ....»_. _ 
Lima __... __- 
Savannah 
Terre Haute ......._.._.._ 
Huntsville ....»_.._»...»»» 
Scranton _ _...___._... _ ...__.. 
Kalamazoo » _ ......_... 
Abilene 
Portland, Maine (Official S.M.S.A.).... 

Portland, Maine (county basis) ... 
Daytona Beach, Fla. 
Wichita Falls, Texas .._. ...._......_.. 
Lawrence -Haverhill 

(Official S.M.S.A.) 
Roanoke 
Waco 
Norwalk (Official S.M.S.A.) --- - 
Lexington 
Springfield, Ohlo ----- 
Decatur 
Yakima, Wash. ----- 
Poughkeepsie, N. Y....._._..._._...._.... 

Elkhart, Ind. __ .._._...._..__.... 
Durham 
Cedar Rapids _._.. 

Springfield, Ill. ____- _-_-____ 
Topeka 
Lincoln 
Spartanburg 
Odessa 
Reno 
Champaign -Urbana 
Fargo -Moorhead, N. D. -Minn. 
Bangor, Me. (county basis) 
Muskegon -Muskegon Heights _ 
Colorado Springs 
Fort Smith, Ark. -Okla. _..._.._ 
Brockton (Official S.M.S.A.) 

Brockton (county basis) ___..- 
Altoona 
Wheeling, W. Va. -Ohio 
Green Bay _- ..__... 
Anderson, ind. _ _._... 
Asheville r...._ _. 
Jackson, Mich. .... _ ..._._ 
Sarasota, Fla...._...._.....__ __.... »_ 
Racine 
Waterloo --- 
Atlantic City, N. J. ... ..»».... 
Anchorage, Alaska 
New Britain (Official S.M.S.A.) »» 
Monroe, La. -..._ 
Biloxi -Gulfport . 
Lake Charles _.... 
Boise City, Idaho 
Newark, Ohio 
Manchester (Official S.M.S.A.) 

Manchester (county basis) ..-...-- 
Appleton 
Steubenville -Weirton, Ohio -W. Va. _ 
Muncie -- 
Lowell (Official (S.M.S.A.) 
Mansfield 
Vineland-Millville-Bridgeton, N. J 
McAllen -Pharr -Edinburg, Texas 

($000) 
69,435 
69,426 
68,802 
68,385 
66,956 
66,106 
64,578 
63,897 
63,636 
62,727 
62,497 
61,377 
61,112 
59,969 
59,773 
59,705 
58,467 
58,382 
58,243 
57,331 
57,033 
57,013 
68,189 
56,994 
56,759 

56,665 
56,417 
55,989 
54,687 
54,202 
53,440 
53,330 
53,274 
52,665 
52,139 
51,386 
51,220 
50,900 
50,599 
50,016 
49,185 
48,659 
48,448 
48,098 
48,075 
48,030 
47,616 
47,197 
45,727 
45,724 
45,525 
73,938 
45,396 
45,168 
44,674 
44,317 
44,058 
43,543 
43,284 
42,456 
42,386 
42,166 
42,053 
41,575 
40,999 
40,444 
39,639 
39,633 
39,623 
39,485 
66,761 
38,983 
38,068 
37,935 
37,629 
37,317 
37,131 
37,024 

U. S. TOTAL AUTOMOTIVE STORE SALES - $57,987,962(000) 

Rank 

211 Billings _..._._ 
212 Lynchburg 
213 Bay City 
214 Lafayette, La. ...._........ ..... 
215 Gastonia, N. C. 
216 Anderson, S. C. 
217 Marion, Ind. 
218 Sioux Falls, S. D.....__ 
219 Ogden 
220 Danville, ill. ._.......».._ 
221 Galveston -Texas City, Texas 
222 Great Falls 
223 Sioux City, Iowa-Neb. 
224 Pueblo 
225 Texarkana, Tex. -Ark. 
226 Lafayette -West Lafayette, ind. 
227 New Bedford (Official S.M.S.A.) 

New Bedford -Fall River (county 
basis) 

228 Longview, Texas .... _....__..__.__. _ 
229 Richmond, Ind...»_ .. _......._ 
230 Lawton 
231 Gadsden ... 
232 Williamsport, Pa..... ....__...,,_ 
233 Kokomo » _ 
234 Joplin, Mo. _ r 
235 Sherman -Denison, Texas ....» 
236 Lewiston -Auburn (Official S.MS.A.) 

Lewiston -Auburn (county basis)...__ 
237 Tuscaloosa, Ala. 
238 New Castle _.. 
239 Albany, Ga. 
240 Tallahassee 
241 Alexandria, La. 
242 Fall River (Official S.MS.A.) 
243 Tyler 
244 Gainesville, Fla. ..__._... 
245 Wilmington, N. C. 
246 Oshkosh ...... ......... 
247 Elmira 
248 Midland, Texas 
249 Bloomington -Normal, Ill. ---- 
250 San Angelo 
251 Pittsfield (Official S.M.S.A.) ....» _ 

Pittsfield (county basis) ..._._........ 
252 Kenosha 
253 Provo-Orem, Utah -.-.-- 
254 Danville, Va. ...... __________ 
255 Quincy, Ill. _ _.._.. 
256 Rochester, Minn. 
257 Fitchburg -Leominster (Official 

S.M.S.A.) 
258 Brownsville- Harlingen -San 

Benito, Texas 
259 St. Joseph, Mo. 
260 Rapid City, S. D _........_.....r 
261 Owensboro 
262 Parkersburg, W. Va ---- 
263 La Crosse _... _...__ 
264 Bloomington, Ind. ....----- 
265 Meridian, Miss. ...... _........._......_....._ 
266 Roswell, N. M.....__.........._......._.. 
267 Athens, Ga.. ...... ...._....»...»............_ 
268 Greenville, Miss. --------- 
269 Pine Bluff, Ark. .... ... _ _» 
270 Dubuque _ .... _ 
271 Sheboygan ...__........._._ 
272 Columbia, Mo. ----.- 
273 273 Cheyenne, Wyo....._ 
274 Salina, Kans. 
275 Meriden, Conn. (Official S.M.S A.) 
276 Pocatello, Idaho _..._»_.... .. 
277 Laredo 

($000) 
36,766 
36,702 
35,460 
35,079 
35,039 
34,329 
34,197 
33,802 
33,691 
33,414 
33,383 
33,124 
32,951 
32,562 
32,250 
32,198 
32,144 

95,500 
31,952 
31,640 
31,488 
31,028 
30,858 
30,839 
30,812 
30,706 
30,549 
32,156 
30,436 
30,315 
30,175 
29,638 
29,624 
28,998 
28,880 
28,848 
28,749 
28,584 
28,326 
28,228 
27,764 
27,583 
27,148 
44,205 
27,018 
26,323 
26,097 
25,923 
25,274 

25,251 

25,130 
24,937 
24,769 
23,546 
23,306 
23,225 
23,074 
22,796 
22,628 
22,068 
21,980 
20,961 
20,949 
20,901 
20,807 
20,763 
20,019 
17,431 
17,362 
11,257 

Total Metro Areas 41,977,268 

Consolidated Area 3,152,649 
**Chicago 111. -Northwestern Ind. 

Consolidated Area 2,086,482 

*New York -Northeastern N. J. 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

Rank ($000) 
1 Los Angeles -Long Beach 991,802 
2 New York* 789,594 
3 Chicago** 721,847 
4 Detroit 525,116 
5 Philadelphia, Pa. -N. J. 409,413 
6 San Francisco -Oakland 372,146 
7 St. Louis, Mo. -Ill. 329,901 
8 Washington, D. C. -Md. -Va. 284,321 
9 Minneapolis -St. Paul 273,966 

10 Boston (Official S.M.S.A.) 256,866 
Boston -Lawrence -Haverhill -Lowell 
(county basis) 310,116 

11 Cleveland 246,273 
12 Pittsburgh 241,939 
13 Houston 220,189 
14 Kansas City, Mo.-Kans. 190,596 
15 Newark, N. J.* 187,378 
16 Dallas 186,501 
17 Baltimore 183,743 
18 Milwaukee 178,356 
19 San Bernardino -Riverside -Ontario 175,730 
20 Atlanta 165,897 
21 Seattle -Everett, Wash. 162,434 
22 Cincinnati, Ohio -Ky. -Ind. 161,262 
23 Anaheim -Santa Ana -Garden Grove, 

Calif. 158,590 
24 Indianapolis 153,497 
25 Paterson -Clifton -Passaic, N. J.* 147,633 
26 Miami 138,572 
27 San Diego 132,165 
28 San Jose 132,043 
29 Denver 131,250 
30 Columbus, Ohio 122,885 
31 Phoenix 118,929 
32 Buffalo 114,274 
33 Portland, Ore. -Wash. 111,712 
34 Dayton 111,012 
35 Tampa -St. Petersburg 110,351 
36 Sacramento 105,016 
37 Louisville, Ky. -Ind. 100,033 
38 Memphis, Tenn. -Ark. 94,548 
39 Toledo, Ohio -Mich. 90,503 
40 Akron 90,349 
41 Gary -Hammond -East Chicago, Ind** 90,279 
42 Fort Worth 90,106 
43 Providence -Pawtucket -Warwick 

(Official S.M.S.A.) 89,608 
Providence- Pawtucket -Warwick 
(county basis) 79,009 

44 New Orleans 89,271 
45 Birmingham, Ala. 89,004 
46 Jacksonville, Fla. 86,206 
47 Oklahoma City 84,854 
48 Hartford (Official S.M.S.A.) 79,845 

Hartford- New Britain -Bristol 
(county basis) 104,137 

49 San Antonio 77,751 
50 Grand Rapids 75,239 
51 Greensboro -Winston -Salem - 

High Point, N. C. 72,857 
52 Nashville 72,238 
53 Rochester, N. Y. 70,596 
54 Wichita 70,308 
55 Wilmington, Del. -N. J. -Md. 69,534 
56 Youngstown -Warren 68,758 
57 Salt Lake City 67,642 
58 Omaha, Neb.-Iowa 67,406 
59 Honolulu 67,248 
60 Albany -Schenectady -Troy 66,854 
61 Fort Lauderdale -Hollywood 66,315 
62 Flint 64,586 
63 Tulsa 63,275 
64 Richmond, Va. 62,985 
65 Fresno 62,977 
66 Syracuse 55,817 
67 Allentown -Bethlehem -Easton, 

Pa. -N. J. 55,499 
68 Charlotte 54,587 
69 Harrisburg 51,843 

Metro Area Service Station Sales, Rank 

Rank 

January 1, 1967 

($000) 

to January 1, 1968 

Rank ($000) 

70 Norfolk -Portsmouth 51,670 138 Amarillo 26,961 
71 Bakersfield 51,664 139 Macon 26,905 
72 New Brunswick -Perth Amboy, N. J. 51,613 140 Springfield, Ill. 26,779 
73 Lansing 50,906 141 Johnstown, Pa. 26,509 
74 Davenport -Rock IslandMoline, 142 Kalamazoo 26,392 

Iowa -Ill. 50,881 143 Lima 26,029 
75 Jersey City, N. J.* 50,363 144 Topeka 25,967 
76 Knoxville 49,841 145 Springfield, Mo. 25,963 
77 Mobile 49,659 146 Saginaw 25,811 
78 

79 

Springfield -Chicopee -Holyoke 
(Official S.M.S.A.) 
Springfield- Chicopee -Holyoke 
(county basis) 

Las Vegas 

47,774 

51,365 
47,445 

147 
114489 

150 
151 

TerreHaute 
Montgomery 

Battle Creek ... 
Lincoln 

25,616 
24,870 
24,714 
24,523 
23,819 

80 
81 

82 
83 
84 
85 
86 
87 
88 
89 

Peoria 
Bridgeport (Official S.M.S.A.) 

Bridgeport -Stamford - Norwalk 
(county basis) 

Rockford 
Orlando 
Beaumont -Port Arthur -Orange 
Des Moines 
Tacoma 
South Bend 
Chattanooga, Tenn. -Ga. 
Tucson 

46,025474 

100,259 
45,024 
44,380 
44,285 
44,015 
43,777 

4432;3166 

41,414 

152 
153 
154 
155 
156 
157 
158 
159 
160 
161 
162 
163 

Pensacola L00 

Haverhill (Official S.M.S.A.) 
Abilene 
Newport News -Hampton 
Colorado Springs 
Asheville 
Santa Rosa, Calif. 
Waterbury (Official S.M.S.A) 
Springfield, Ohio 
Muskegon -Muskegon Heights 
Yakima43 
Huntsville 

23,611 
23,513 
23,357 
23,252 
22,896 
22,833 
22,803 
22,446 
22,174 
21,678 
21,581 
21,465 

90 
91 
92 

Stockton 
Canton 
New Haven (Official S.M.S.A.) 

New Haven -Waterbury- Meriden 

40,849 
40,075 
39,679 

164 

165 

New London -Groton -Norwich 
(Official S.M.S.A.) 
New London -Groton -Norwich 
(county basis) 

Roanoke 

21,418 

24,565 
21,335 

93 
(county basis) 

Madison 
3898;102646 116676 nyotona Beach, FIa. 

Reno 
21,329 
21,165 

94 Oxnard -Ventura, Calif. 39,023 168 Lexington 21,079 
95 Duluth -Superior, Minn.-Wis. 38,672 169 Durham 20,902 
96 Santa Barbara 38,114 170 Wheeling, W. Va. -Ohio 20,583 
97 Fort Wayne 37,803 171 Atlantic City, N. J. 19,891 
98 Lorain -Elyria 37,681 172 Fargo -Moorhead, N. D. -Minn. 19,765 
99 Kingsport- Bristol -Johnson City, 173 Scranton 19,640 

Tenn. -Va. 37,114 174 Waterloo 19,623 
100 West Palm Beach 36,974 175 Racine 19,353 
101 York, Pa. 36,785 176 Fayetteville, N. C. 18,939 
102 Spokane 36,567 177 Salem, Ore. 18,895 
103 Little Rock -North Little Rock .._ 36,119 178 Bloomington -Normal, Ill. 18,825 
104 Greenville, S. C. 35,623 179 Spartanburg 18,623 
105 Columbia, S. C. 35,521 180 Bangor, Me. (county basis) 18,483 
106 Evansville, Ind. -Ky. 35,007 181 Wichita Falls, Texas 18,455 
107 Worcester (Official S.M.S.A.) 34,113 182 Mansfield 18,147 

Worcester -Fitchburg -Leominster 183 Steubenville -Weirton, 0h10 -W. Va. .._. 18,120 
(county basis) 61,444 184 Waco 18,104 

108 -Albuquerque 34,044 185 Green Bay 18,101 
109 Shreveport 34,030 186 New Britain (Official S.M.S.A) 18,071 
110 Lakeland, FIa. 33,879 187 Norwalk (Official S.M.S.A.) 18,025 
111 Jackson, Miss. 33,777 188 Champaign -Urbana 17,844 
112 Lancaster 33,611 189 Anderson, Ind. 17,842 
113 Baton Rouge 33,526 190 Joplin, Mo. 17,769 
114 Vallejo -Napa, Calif. 33,094 191 Elkhart, Ind. 17,767 
115 Corpus Christi 32,994 192 Jackson, Mich. 17,623 
116 Trenton 32,793 193 Provo-Orem, Utah 17,315 
117 Salinas -Monterey, Calif. 32,438 194 Fort Smith, Ark. -Okla. 17,081 
118 Raleigh 32,218 195 Lake Charles 16,994 
119 Utica -Rome 31,774 196 Sioux City, lowa-Neb 16,919 
120 Hamilton- M iddletown, Ohio 30,966 197 Gastonia, N. C 16,850 
121 Wilkes -Barre -Hazleton 30,603 198 Galveston -Texas City, Texas 16,540 
122 Huntington -Ashland, W. Va. -Ky. -Ohio 30,588 199 Poughkeepsie, N. Y 16,498 
123 Austin 30,523 200 Bay City 16,237 
124 El Paso 30,339 201 Brockton (Official S.M.S.A.) 16,207 
125 Erie 30,319 Brockton (county basis) 29,117 
126 Stamford (Official S.M.S.A) 29,618 202 Newark, Ohio 16,178 
127 Modesto, Calif. 203 Portland, Maine (Official S.M.S.A.).... 16,112 
128 Eugene, Ore. 

229:55758 
Portland, Maine (county basis) 22,752 

129 Cedar Rapids 28,946 204 Decatur 16,043 
130 Reading 28,727 205 McAllen -Pharr -Edinburg, Texas 15,946 
131 Savannah 28,724 206 Boise City, Idaho 15,908 
132 Augusta, Ga. -S. C. 28,522 207 Lowell (Official S.M.S.A.) 15,858 
133 Ann Arbor 28,518 208 Oshkosh 15,769 
134 Charleston, W. Va. 28,361 209 Muncie 15,570 
135 Columbus, Ga. -AIL 27,638 210 Tallahassee 15,532 
136 Charleston, S. C. 27,300 211 Odessa 15,187 
137 Binghamton, N. Y. -Pa. 27,187 212 Anchorage, Alaska 14,681 

U. S. TOTAL SERVICE STATION SALES -$24,061,116(000) 

Rank 

213 
214 
215 
216 
217 
218 
219 
220 

221 
222 
223 
224 
225 
226 
227 
228 
229 
230 
231 
232 
233 
234 
235 
236 
237 
238 
239 

240 
241 
242 
243 

244 

245 
246 
247 
248 
249 

250 
251 
252 
253 
254 
255 
256 
257 
258 
259 
260 
261 
262 
263 
264 
265 
266 
267 

268 
269 
270 
271 
272 

273 
274 
275 
276 
277 

METRO DATA 

($000) 
Sarasota, Fla. 14,670 
Biloxi -Gulfport 14,522 
Richmond, Ind. 14,464 
Sioux Falls, S. D 14,383 
Ogden 14,371 
Appleton 14,253 
Lynchburg 14,124 
New Bedford (Official S.M.S.A.) 13,955 

New Bedford -Fall River 
(county basis) 41,056 

Texarkana, Tex. -Ark. 13,806 
Lafayette -West Lafayette, Ind 13,380 
Altoona 13,375 
Monroe, La. 13,340 
St. Joseph, Mo 13,119 
Anderson, S. C. 13,011 
Wilmington, N. C 12,896 
Tyler 12,889 
Lafayette, La. 12,872 
Fall River (Official S.M.S.A.) 12,737 
Danville, III. 12,710 
Alexandria, La. 12,594 
Gainesville, Fla. 12,370 
Pueblo 12,313 
Marion, Ind. 12,278 
Kenosha 12,263 
Williamsport, Pa. 12,204 
Billings 12,117 
Vineland-Millville- 

Bridgeton, N. J 12,072 
Dubuque 11,851 
La Crosse 11,731 
Rapid City, S. D 11,724 
Brownsville -Harlingen - 

San Benito, Texas 11,688 
Manchester (Official S.M.S.A.) 11,657 

Manchester (county basis) 20,440 
Sherman -Denison, Tex. 11,600 
Rochester, Minn. 11,519 
New Castle 11,501 
Columbia, Mo. 11,275 
Pittsfield (Official S.M.S.A.) 11,252 

Pittsfield (county basis) 17,096 
Gadsden 11,208 
Midland, Texas 11,083 
Pocatello, Idaho 10,812 
Tuscaloosa, Ala. 10,789 
Danville, Va. 10,700 
Lawton 10,657 
Longview, Texas 10,653 
Great Falls 10,281 
Meridian, Miss. 9,983 
San Angelo 9,981 
Sheboygan 9,935 
Cheyenne, Wyo. 9,781 
Elmira 9,778 
Parkersburg, W. Va 9,696 
Albany, Ga. 9,643 
Athens, Ga. 9,594 
Pine Bluff, Ark 9,530 
Fitchburg -Leominster 

(Official S.M.S.A.) 9,522 
Kokomo 9,420 
Salina, Kans. 9,319 
Meriden, Conn. (Official S.M.S.A.) 8,735 
Bloomington, Ind. 8,541 
Lewiston -Auburn (Official S.M.S.A.) 8,445 

Lewiston -Auburn (county basis) 9,620 
Quincy, Ill. 7,998 
Owensboro 7,758 
Greenville, Miss. 7,168 
Laredo 6,479 
Roswell, N. M 6,168 

Total Metro Areas 16,292,349 
*New York -Northeastern N. J. 
Consolidated Area 1,242,848 

**Chicago, Ill. -Northwestern Ind. 
Consolidated Area 812,126 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

Rank 

1 Los Angeles -Long Beach ______ 3,431,940 
2 New York* ..._. _ 3,162,840 
3 Chicago** 2,515,240 
4 Detroit ...._. 1,749,540 
5 Philadelphia, Pa. -N. J. »...... 1,668,160 
6 San Francisco -Oakland _.-.__ 1,368,390 
7 Washington, D. C. -Md. -Va. _____ 1,031,350 
8 Cleveland _ ___ 937,780 
9 Pittsburg _._.___ 926,550 

10 Newark, N. J.* ..._ _ __... 816,150 
11 Boston (Official S.M.S.A.) _______ 802,020 

Boston -Lawrence -Haverhill -Lowell 
(county basis) .............. ________ 1,176,920 

12 Houston 800,430 
13 St. Louis, Mo -III. 764,690 
14 Minneapolis -St. Paul 754,230 
15 Dallas ------ 674,820 
16 Seattle -Everett, Wash. .. _. . 614,280 
17 Paterson -Clifton -Passaic, N. J. 599,670 
18 Kansas City, Mo.-Kans...__.._.___. 588,860 
19 Anaheim -Santa Ana -Garden Grove, 

Calif. ...._....... _. 588,850 
20 Cincinnati, Ohio -Ky. -Ind. * 588,050 
21 Atlanta ..... 575,780 
22 Miami 557,480 
23 Denver 541,690 
24 Baltimore ..._.-.»» 536,460 
25 Milwaukee - 521,150 
26 San Diego 520,380 
27 Buffalo - 492,150 
28 ban Bernardino -Riverside -Ontario ».... 477,600 
29 Tampa -St. Petersburg 467,690 
30 Indianapolis _ .. ». 459,490 
31 San Jose .... 447,210 
32 Portland, Ore. -Wash...__..._ ........ ___ 439,950 
33 Phoenix ---------- 401,640 
34 Dayton - 399,310 
35 Columbus, Ohio ..._ 397,040 
36 New Orleans ____ _..... 382,280 
37 Sacramento ._ --------- 365,750 
38 Louisville, Ky. -Ind -- 355,490 
39 Fort Worth ___ »__ . _ 334,490 
40 Rochester, N. Y..._........._.......-_ 331,910 
41 Birmingham, Ala. ......___._..._.._. 321,540 
42 San Antonio ___.._._»__ 320,600 
43 Akron ______ 310,930 
44 Toledo, Ohio -Mich. 305,930 
45 Oklahoma City - 293,820 
46 Providence- Pawtucket -Warwick 

(Official S.M.S.A.) 281,780 
Providence -Pawtucket -Warwick 
(county basis) 326,480 

47 Albany -Schenectady -Troy 278,520 
48 Fort Lauderdale -Hollywood _____ 274,240 
49 Memphis, Tenn. -Ark. 269,380 
50 Greensboro -Winston-Salem High Point, 

N. C. 269,230 
51 Youngstown -Warren ._.._ 250,290 
52 Honolulu _._ 242,920 
53 Gary -Hammond -East Chicago, Ind *.... 239,860 
54 Allentown -Bethlehem - 

Easton, Pa. -N. J _....._......_._ 238,150 
55 Salt Lake City_...._...._ _.._...-..__ 235,360 
56 Syracuse 234,220 
57 Jacksonville, Fla. 228,370 
58 Norfolk -Portsmouth 225,680 
59 Tulsa 222,120 
60 Nashville _...._.... 220,070 
61 Jersey City, N. J- _________ 220,050 
62 Grand Rapids __._... 216,980 
63 Omaha, Neb.-Iowa _________ 216,080 
64 Wilmington, Del. -N. J. -Md. _____ 204,110 
65 New Brunswick -Perth Amboy, N. J..... 199,870 
66 Flint _ ._ 199,310 
67 Wichita _....... 193,990 
68 Orlando ..........._..._........._._..__..._.... 193,430 
69 Richmond, Va. ...__... _. _ 188,090 
70 Fresno _ _.... 185,890 

Metro Area Passenger Cars, Rank 

January 1, 1968 

Rank 

71 Hartford (Official S.M.S.A.) 181,230 
Hartford -New Britain -Bristol 
(county basis) ___ 361,830 

72 Harrisburg .__ _..._._ _ _...__ 174,870 
73 Charlotte 173,080 
74 Canton 171,710 
75 Knoxville 170,010 
76 Davenport -Rock Island -Moline, 

Iowa -Ill..... _....._ ... _ 166,670 
77 Tacoma 159,430 
78 West Palm Beach 159,350 
79 Mobile __._._.. 154,200 
80 Springfield -Chicopee -Holyoke 

(Official S.M.S.A.) ....... 151,170 
Springfield -Chicopee- Holyoke 
(county basis) _ .» __._. 208,860 

81 Peoria ._ 150,030 
82 York, Pa. 149,010 
83 Bakersfield 147,500 
84 Lansing 145,620 
85 Tucson ___ __ 144,800 
86 Oxnard -Ventura, Calif. .............. ____ 144,690 
87 Beaumont -Port Arthur -Orange _.___. 142,790 
88 Wilkes -Barre -Hazleton _____ _ 141,020 
89 Des Moines _ ......._..._ 134,620 
90 El Paso -._ ..... __..__.. 133,790 
91 Greenville, S. C. _... 133,260 
92 Lancaster _... 133,030 
93 Spokane .... 129,330 
94 Albuquerque _ 128,940 
95 Reading ...____.._ __.. ._...._._ ._ 128,800 
96 Stockton -------- .... _.... 127,180 
97 Trenton ......._. 126,350 
98 Utica -Rome ----- 126,180 
99 Chattanooga, Tenn. -Ga. ____ 124,090 

100 Kingsport- Bristol -Johnson City, Tenn. - 
Va. 124,060 

101 Binghamton, N. Y. -Pa. 121,770 
102 Columbia, S. C..._......_.._.»».__._ 119,950 
103 South Bend ___ 119,820 
104 Rockford 118,910 
105 Las Vegas _. _. _ ...._.... _ 118,850 
106 Santa Barbara __ __ 118,150 
107 Corpus Christi _...._. ........ _______ 117,910 
108 Fort Wayne 117,280 
109 Lorain -Elyria _______ 116,270 
110 Shreveport .__. ... ---- 115,660 

111 Erie ._.... 114,700 
112 New Haven (Official S.M.S.A.) 114,090 

New Haven -Waterbury -Meriden 
(county basis) 333,630 

113 Johnstown, Pa. .. __.._ 112,820 
114 Bridgeport (Official S.M.S.A.) ....._._. 112,290 

Bridgeport -Stamford -Norwalk 
(county basis) 394,650 

115 Duluth -Superior, Minn-Wis. 111,710 
116 Huntsville 108,700 
117 Austin 106,170 
118 Vallejo -Napa, Calif. 105,830 
119 Lakeland, Fla. 104,220 
120 Little Rock -North Little Rock.._..._ 104,190 
121 Evansville, Ind. -Ky. __________ 103,070 
122 Charleston, S. C. 103,030 
123 Madison 102,810 
124 Huntington -Ashland, W. Va. -Ky. -Ohio 101,140 
125 Pensacola 100,870 
126 Worcester (Official S.M.S.A.) 100,710 

Worcester -Fitchburg -Leominster 
(county basis) __ 227,460 

127 Eugene, Ore. 100,670 
128 Hamilton -Middletown, Ohio __ 100,450 
129 Raleigh _ .._. 100,330 
130 Salinas -Monterey, Calif _ ___. 98,830 
131 Augusta, Ga. -S. C. - 98,740 
132 Columbus, Ga. -Ala. 95,520 
133 Newport News -Hampton 93,280 
134 Baton Rouge 93,220 
135 Charleston, W. Va. 92,770 
136 Jackson, Miss. 92,400 

Rank 

137 Santa Rosa, Calif. 
138 Scranton 
139 Montgomery 
140 Modesto, Calif. 
141 Colorado Springs 
142 Poughkeepsie, N. Y. _....---- 
143 Saginaw _... 
144 Ann Arbor _._..»... 
145 Daytona Beach, Fla. »._.»._.... _ ... 
146 Lubbock 
147 Lima _._ _... _....__... 
148 Amarillo ............ ..._......_ 
149 Salem, Ore. 
150 Macon _..._.._... _ 
151 Kalamazoo -..._...... ._..... __ ..... »._. _. 
152 Atlantic City, N. J. 
153 Cedar Rapids .... ......... ..._._ 
154 Lexington ................»._.._...__..._ _ 
155 Spartanburg .... _..._....._....»......- 
156 Lincoln 
157 Wheeling W. Va. -Ohio ....» _ 
158 Springfield, Mo. ..»._ _._.. 
159 Springfield, Ill. _... _ __.._... .. 
160 Durham 
161 Topeka » .. 

162 Terre Haute ..--_............ »....».......... ».. 
163 Springfield, Ohio 
164 Savannah 
165 Yakima, Wash. 
166 Steubenville -Weirton, Ohio -W. Va. _ 
167 Waco 
168 Roanoke 
169 Muskegon -Muskegon Heights ___ 
170 Stamford (Official S.M.S.A.) .._.._ 
171 Waterbury (Official S.M.S.A.) .__....__ 
172 Galveston -Texas City, Texas 
173 Racine 
174 Lawrence -Haverhill (Official S.M.S.A.) 
175 Wichita Falls, Texas 
176 Sarasota, Fla. 
177 Battle Creek 
178 Mansfield r » 
179 Waterloo 
180 Asheville 
181 Reno 
182 New London -Groton -Norwich 

(Official S.M.S.A.) 
New London -Groton -Norwich 
(county basis) 

183 Lake Charles 
184 Anderson, Ind. 
185 Altoona 
186 Fayetteville N. C... 
187 Gastonia, ti. 

._._ 
C. 

188 Champaign -Urbana 
189 Jackson, Mich. 
190 McAllen -Pharr -Edinburg, Texas .._ 
191 Abilene 
192 Decatur 
193 Fort Smith, Ark. -Okla. __ 
194 Elkhart, Ind. 
195 Vineland-Millville- 

Bridgeton, N. J. 
196 Ogden 
197 Muncie 
198 Green Bay 
199 Sioux City, Iowa-Neb. 
200 New Castle 
201 Appleton 
202 Williamsport, Pa. 
203 Newark, Ohio 
204 Anchorage, Alaska 
205 Pueblo 
206 Fargo -Moorhead, N. D. -Minn. 
207 Portland, Maine (Official S.M.S.A.) 

Portland, Maine (county basis) 
208 Odessa 
209 New Britain (Official S.M.S.A.) . 
210 Gadsden 
211 Boise City, Idaho 

U. S. TOTAL PASSENGER CARS - 81,052,180 

89,920 
Rank 

212 Brownsville -Harlingen -San Benito, 
89,310 Texas 46,860 
87,220 213 Oshkosh 46,660 
86,970 214 Bay City 46,630 
86,080 215 New Bedford (Official S.M.S.A.) 46,470 
85,750 New Bedford -Fall River 
85,110 (county basis) 161,340 
83,130 216 Provo-Orem, Utah ._ 46,300 
83,020 217 Anderson, S. C. ...._ 45,260 
82,220 218 Biloxi-Gulport 44,830 
82,210 219 Danville, Va. 44,450 
81,300 220 Kenosha 44,140 
81,290 221 Brockton (Official S.M.S.A.) .... _ 43,770 
80,810 Brockton (county basis) 111,990 
80,660 222 Fall River (Official S.M.S.A.)...----43,750 
77,760 223 Alexandria, La. 43,680 
76,400 224 St. Joseph, Mo. 43,660 
74,110 225 Lynchburg 43,620 
74,090 226 Danville, Ill. 42,840 
73,530 227 Monroe, La......_.....__.... 42,790 
71,990 228 Tyler » _ 42,600 
71,510 229 Texarkana, Tex. -Ark -...----42,420 
71,110 230 Joplin, Mo. 42,270 
70,910 231 Sioux Falls, S. D. .... ........... _...._..._ 41,590 
70,860 232 Bangor, Me. (county basis) ------41,350 
70,810 233 Bloomington -Normal, Ill. 41,230 
70,480 234 Norwalk (Official S.M.S.A.) 41,070 
70,360 235 Lafayette -West Lafayette, Ind. ____ 41,030 
69,560 236 Tuscaloosa, Ala. 41,000 
69,530 237 Billings 40,810 
68,150 238 Lowell (Official S.M.S.A.) ......_.. »_ 40,360 
66,980 239 Gainesville, Fla. . 40,080 
65,870 240 Elmira 39,970 
65,330 241 Wilmington, N. C. 38,750 
64,770 242 Longview, Texas 37,890 
63,900 243 Sherman -Denison, Tex. 37,790 
63,800 244 Midland, Texas ._.. 36,980 
62,960 245 Kokomo 36,530 
62,330 246 Sheboygan 36,480 
62,300 247 Great Falls 36,220 
62,040 248 Manchester (Official S.M.S.A.) 36,000 
61,820 Manchester (county basis) 80,840 
61,420 249 Owensboro ---35,600 
60,970 249 Marion, Ind.. .... 35,600 
60,660 251 Richmond, Ind. .___.___.... 34,180 

252 Lawton 33,820 
60,610 253 Dubuque 33,600 

254 Rochester, Minn. 33,400 
99,570 255 San Angelo 33,140 
60,370 256 Albany, Ga. 32,930 
60,210 257 Pine Bluff, Ark 32,410 
60,170 258 Lafayette, La. 32,260 
60,060 259 Parkersburg, W. Va. 31,840 
59,470 260 Quincy, Ill. 30,880 
59,070 261 Bloomington, Ind. 28,900 
58,920 262 La Crosse 28,780 
58,490 263 Cheyenne, Wyo. 28,020 
57,910 264 Columbia, Mo. _____ 27,950 
56,690 265 Tallahassee 26,180 
56,580 266 Meridian, Miss. _...»_..... _.. ...... »...._ 26,160 
55,770 267 Rapid City, S. D. 25,820 

268 Lewiston -Auburn (Official S.M.S.A.) 25,700 
54,000 Lewiston -Auburn (county basis) _. 33,770 
53,550 269 Laredo 24,350 
53,390 270 Roswell, N. M. 23,470 
53,140 271 Pittsfield (Official S.M.S.A.) ........ 23,180 
52,750 Pittsfield (county basis) 59,810 
52,650 272 Greenville, Miss. 22,620 
51,770 273 Meriden, Conn. (Official S.M.S.A.) -. 21,650 
51,710 274 Salina, Kans. .. 21,630 
51,500 275 Pocatello, Idaho _._.._.. 21,560 
51,240 276 Athens, Ga. 21,160 
50,410 277 Fitchburg -Leominster 
50,020 (Official S.M.S.A.) 15,610 
49,730 

Total Metro Areas ._..._36,197,000 72,380 
49,410 =New York -Northeastern N.J. 
47,620 Consolidated Area _ ... 5,062,810 
47,400 9°Chicago, Ill.- Northwestern Ind. 
47,020 Consolidated Area _...._.. 2,755,100 
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AM and FM 

Stations in Metro Statistical Areas (t) Considered by a major network as their outlet in this market. 

(I) Duplicate listing in this market. 

Abilene, Tex. 
KCAD, Abilene 
KDWT, Stamford 
KFMN (FM), Abilene 
%NIT. Abilene 
KRBC, Abilene 
KWKC, Abilene 

Akron, Ohio 
WAKR, Akron 
WSLR, Akron 
WCUE, Cuyahoga Falls 
WRLO, Akron 

WKNT, Kent 
Albany, Ga. 

WALL, Albany 
WGPC, Albany 
WJAZ, Albany 
WJIZ (FM). Albany 
WYLB, Albany 

Albany -Schenectady. 
Troy, N. Y. 

WADY, Albany 
WEBE, Albany 
WFLY (FM), Troy 
WGFM (FM). 

Schenectady 
WOY. Schenectady 
WHAZ. Troy 
WHRL (FM), Albany 

WKAJ, Saratoga 
Springs 

WOKO, Albany 
WPTR, Albany 
WROW, Albany 
WSNY, Schenectady 
WIRY. Troy 

Albuquerque, N. M. 
KABQ, Albuquerque 
KARA, Albuquerque 
KBNM (FM). 

Albuquerque 
KDEF, Albuquerque 
KGGM, Albuquerque 
KHFM (FM). 

Albuquerque 
.KGB, Albuquerque 
KQEO, Albuquerque 
%EST (FM). 

Albuquerque 
KRZY, Albuquerque 
%YOD, Albuquerque 
KZIA, Albuquerque 

Allentown -Easton - 
Bethlehem, Pa. 

WAER, Allentown 
WCRY, Washington, 

N. J. 
WEEX, Easton 
WEST, Easton 
WFMZ (FM), 

Allentown 
WOPA, Bethlehem 
WHOL, Allentown 
WKAP, Allentown 
WSAN, Allentown 

Alexandria, La. 
ICALB, Alexandria 
EBBS, Alexandria 
KSYL-Alexandria 

Altoona, Pa. 
WFBG, Altoona 
WOMB (FM). Tyrone 
WKMC, Roaring 

Spring 
WRTA, Altoona 
WTRN, Tyrone 

WVAM, Altoona 
Amarillo, Tex. 

KCAN. Canyon 
KDJW. Amarillo 
KGNC, Amarillo 
KIXZ, Amarillo 
KPUR, Amarillo 
KRAY, Amarillo 
ICZIP. Amarillo 

Anaheim -Santa Ana - 
Garden Grove, 
Calif. 

KEZY, Anaheim 
SEER (FM), Anaheim 
KOCM (FM), Newport 

Beach 
KTBT (FM), Garden 

Grove 
KWIZ, Santa Ana 
KYMS (FM). Santa 

Ana 

Anderson, Ind. 
WBMP (FM). Elwood 
WRBU, Anderson 
WHUT, Anderson 

Anderson, S. C. 
WAIM, Anderson 

WRNS, Anderson 
WHPB, Belton 

Anchorage, Alaska 
KAMU (FM), Anchor- 

age 
KB , Anchorage 
KENT, Anchorage 

KKFQD, Anchorage 
HAR, Anchorage 

KNI% (FM), Anchorage 
KYAK. Anchorage 

Ann Arbor, Mich. 
WAAM, Ann Arbor 

WOIB. Saline 
WPAO, Ann Arbor 
WYNZ, Ypsilanti 
WYBI, Ypsilanti 

Appleton, Wis. 
WAPL, Appleton 
WHEY, Appleton 
WKAU, Kaukauna 

Asheville, N. C. 
WBMS, Black 

Mountain 
WFOW, Black 

Mountain 
WISE, Asheville 

WLOS, Asheville 
WBKY, Asheville 
WWNC, Asheville 

Athens, Ga. 
WDOL, Athens 
WOAU. Athens 
WRFC. Athens 

Atlanta, Ga. 
WACX, Austell 
WAOK. Atlanta 

WAVO, Decatur 
WBAD, College Park 

WBIE, Marietta 
WDYX, Buford 
WIGO, Atlanta 
WERD, Atlanta 
WFOM, Marietta 

WOKA, Atlanta 
WOST, Atlanta 
WOUN, Decatur 
WIIN, Atlanta 
WKLS (FM). Atlanta 
WLAW, Lawrenceville 
WLTA (FM), Atlanta 
WOMN, Decatur 

WPLO, Atlanta 
WQXI, Atlanta 
WQXI, Atlanta 
WANG. North Atlanta 

"Was, Atlanta 
RTJH, East Point 
WYNX, Smyrna 
WYZE, Atlanta 

Atlantic City, N. J. 
WFPO, Atlantic City 
WLDB, Atlantic City 
WMOM (FM). Atlantic 

City 
WMID, Atlantic City 
WNJH, Hammonton 
WOND, Pleasantville 
WRNJ (FM), Atlantic 

City 
WSLT, Oman City - 

Somera Point 

Augusta, Ga. 
WAKN, Aiken, S. C. 
WAUO, Augusta 
WBBQ, Augusta 
WBIA, Augusta 
WFNL, North Augusta. 

B. C. 
WOAC, Augusta 

WGUS, North Augusta. 
8. C. 

WLOW, Alken. S. C. 
WRDW, Augusta 
WTBB. Augusta 
WZZW (FM). 
Augusta 

Austin, Tex. 
KHFI. Austen 
KNOW, Austin 

KOKE, Austin 
KTBC, Austin 
KVET, Austin 

Bakersfield, Calif. 
KAFY, Bakersfield 

KBBY (FM), 
Bakersfield 

KBIS, Bakersfield 
KCHJ, Delano 

KDOL, Mojave 
KERN, Bakersfield 
*KOBE, Bakersfield 
KIFM (FM). 

Bakersfield 
KLOA, Ridgecrest 
KLYD, Bakersfield 
KPMC, Bakersfield 
STICK, Ridgecrest 
KTKR, Taft 

KUZZ, Bakersfield 
KWAC, Bakersfield 
KWBO, Wasco 

Baltimore, Md. 
WAMD. Aberdeen 

WANN. Annapolis 
WASA, Havre De 

race 
WAATE Baltimore 

WBAL, Baltimore 
WBMD, Baltimore 
WCAO, Baltimore 
WCBM, Baltimore 
WEBB, Baltimore 
WFBR, Baltimore 
WFMM (FM), 

Baltimore 
WISZ, Glen Burnie 
*WITH, Baltimore 
WMAR (FM), 

Baltimore 
WNAV, Annapolis 
WEBS (FM), 

Baltimore 
WSID, Baltimore 
WTOW, Baltimore 
WTTR, Westminster 
WYOB, Bel Air 
WWIN, Baltimore 
WYRE, Annapolis 

Bangor, Me. 
WABI, Bangor 
WOUY, Bangor 
WLBZ, Bangor 
WLKN, Lincoln 
WMKR, M)llimcket 

Baton Rouge, La. 
WAIL, Baton Rouge 
WIBR, Baton Rouge 

WJBO, Baton Rouge 
WLCS, Baton Rouge 
WLUX, Baton Rouge 
WQXY (FM), Baton 

Rouge 
WXOK, Baton Rouge 
WYNK, Baton Rouge 

B affle Creek, Mich. 
WALM, Albion 
WBCK, Battle Creek 

WKFR, Battre Creek 
WMRR, Marshall 
WVOC, Battle Creek 

B ay City, Mich. 
WBCM, Bay City 
WNEM (FM). 

Bay City 
WXOX, Bay City 

B eaumont -Port 
Arthur, Tex. 

KAYC, Beaumont 
KAYD (FM). 

Beaumont 
KBPO (FM), Beaumont 
KFMP (FM), Port 

Arthur 
KIET, Beaumont 
KLVI, Beaumont 
SOOT. Orange 
HOLE, Port Arthur 

KPAC, Port Arthur 
KPNO, Port Neches 

KTRM, Beaumont 

Billings, Mont. 
KBMY, Billings 
KOHL, Billings 
KOOK. Billions 
KOYN, Billings 

HURL. Billings 
B iloxi -Gulfport, Miss. 
WBIL (FM) Biloxi 
WOCM, Gulfport 
WLOX, Biloxi 

WROA, Gulfport 
WVMI, Biloxi 

Binghamton, N. Y. 
WEBO, Owego 
WENS, Endicott 
WINR. Binghamton 

WHOP, Binghamton 
WNBF, Binghamton 

Birmingham, Ala. 
WAPI, Birmingham 
WARF, Jasper 
WAQY, Birmingham 
WATT, Birmingham 

WSRC, Birmingham 
WBYE, Calera 

WCRT, Birmingham 
WENN, Birmingham 

WJLD, Homewood 
WJLN (FM). 

Birmingham 
WLPH, Irondale 
WSFM (FM), 

Birmingham 
WSON, Birmingham 
WVOK. Birmingham 
WWWB, Jasper 
WYAM, Bessemer 
WYDE. Birmingham 

Bloomington -Normal, 
Ill. 

WBNQ (FM), Bloom- 
ington 

WIOK, Bloomington 
WJBC, Bloomington 

B loomington, Ind. 
WTTS, Bloomington 
WTTV (FM). 

Bloomington 
B oise, Idaho 
KATN, Boise 
KBRK (FM). Boise 
KBOI, Boise 
KEST, Boise 
%OEM, Boise 
KIDO. Boise 
KYME. Boise 

B oston Mass. 
WBCN (FM). Boston 

WBOS, Brookline 
WBZ, Boston 
WCAB, Cambridge 

WCOP, Boston 
WCAB, Waltham 
WEEI. Boston 
WESX, Salem 
WERE, Boston 

WHDH, Boston 
WHIL. Medford 
WHRB (FM), 

Cambridge 
WILD. Boston 
WJDA, Quincy 
WJIB (FM), Boston 

WKOX, Framingham 
WLYN, Lynn 

WMEX, Boston 
WNTN, Newton 

WRKO, Boston 
WRYT, Boston 

Bridgeport, Conn. 
WICC, Bridgeport 
WJZZ (FM), 

Bridgeport 
WNAB, Bridgeport 

Brockton, Mass. 
WBET, Brockton 

WOKW, Brockton 

Brownsville- 
Harlingen - 
San Benito, Tex. 

KBOR, Brownsville 
KELT (FM). Harlingen 
KOST. Harlingen 

StKROV, Weslaco 

Buffalo, N. Y. 
WADY (FM). Buffalo 

WBEN, Buffalo 
WBNY (FM), Buffalo 
WBUF (FM), Buffalo 
WDCX (FM). Buffalo 

WEBS, Buffalo 
.WOE. Buffalo 
WHI.D, Niagara Falls 
WIJL, Ni Falls 
WKBW, Buffalo 
WMMJ, Lancaster 
WNIA, Cheektowaga 
WUFO, Amherst 
WUSJ, Lockport 

WWOL, Buffalo 
WYSL, Buffalo 

Canton, Ohio 
WFAH. Alliance 
WHBC, Canton 
WINW, Canton 

WNYN, Canton 
WOIO, Canton 
WTIO, Massillon 
WTOF (FM), Canton 

Ceder Rapids, Iowa 
KCRO, Cedar Rapids 

`KRAK. Cedar Rapids 
KLWW, Cedar Rapids 

WMT, Cedar Rapids 

Champaign - 
Urbana, Ill. 

WDWS, Champaign 
WKID. Urbana 
WLRW (FM). 

Champaign 
WPOU (FM), Urbana 
WRTL, Rantoul 

Charleston, S. C. 
WBER, Moneks Corner 

WCSC, Charleston 
WKTM (FM), North 

Charleston 
WNCG. North 

Charleston 
WOKE. Charleston 
WPAL, Charleston 
WQSN. Charleston 

WTMA, Charleston 

Charleston, W. Va. 
WCAW, Charleston 
WCRS. Charleston 
WOKV, Charleston 

WKAZ. Charleston 
WKLC, St. Albana 
WKNA (FM). 

Charleston 
WEDS. South 

Charleston 
WTIP. Charleston 
WVAF-FM, Charleston 

Charlotte, N. C. 
WAYS. Charlotte 

WBT, Charlotte 
WOIV, Charlotte 
WIST, Charlotte 
WKTC, Charlotte 
WMAP, Monroe 
WRNA (FM), Charlotte 
WRPL, Charlotte 

WSOC. Charlotte 
W W OK, Charlotte 
WYFM (FM). 

Charlotte 

Chattanooga, Tenn. 
WAPO, Chattanooga 

WDEF, Chattanooga 
WDOD, Chattanooga 
WDXB, Chattanooga 
WFLI, Lookout 

Mountain 
WLFA, La Fayette, 

Ga. 
WLOM (FM), 

Chattanooga 
WMOC, Chattanooga 
WNOO, Chattanooga 

WRIP, Rossville, Ga. 

Cheyenne, Wyo. 
KCHY, Cheyenne 
KFBC, Cheyenne 
KRAK. Cheyenne 

KVWO, Cheyenne 

Chicago, Ilf. 
WAIT, Chicago 

WBBM, Chicago 
WBEE, Harvey 
WCFL, Chicago 

WCGO, Chicago 
Heights 

WCLR, Crystal Lake 
WCRW, Chicago 
WDHF (FM). Chicago 

WEAW, Evanston 
WEBH (FM), Chicago 
WEDC, Chicago 

WEEF, Highland Park 
WEFA (FM), 

Waukegan 
WEFM (FM), Chicago 
WEXI (FM). Arlington 

Heights 
WFMF (FM), Chicago 
WFMT (FM). Chicago 
WON. Chicago 
WORT. Chicago 
WOSB, Geneva 
WIND, Chicago 

WJJD, Chicago 
WJOL, Joliet 
WJRC, Joliet 
WKFM (FM), Chicago 

WKKD, Aurora 
WKRS, Waukegan 
WLNR (FM), Lansing. 

Hl. 
WLS, Chicago 
WMAQ, Chicago 
WMPP, Chicago 

Heights 
WMRO, Aurora 
WNIB (FM), Chicago 
WNMP, Evanston 

WNUS. Chicago 
WOPA, Oak Park 
WRMN, Elgin 
WUST (FM), Skokie 
WBBC, Chicago 
WBDM (FM), Chicago 
WTA Q. LaGrange 
WVFV (FM), Dundee 
WVON. Cicero 
WXFM (FM), Elmwood 

Park 
WXRT (FM), Chicago 

Cincinnati, Ohio 
WAEF (FM). 

Cincinnati 
WCIN, Cincinnati 
WCKY, Cincinnati 
WCLU, Covington. Ky. 
WCXL (FM). 

Cincinnati 
WEBN (FM), 

Cincinnati 
WJBI (FM), Cincinnati 
WKRC, Cincinnati 
WLW. Cincinnati 
WNOP, Newport. Ky. 

WSAI. Cincinnati 
WUBE, Cincinnati 

WZIP, Cincinnati 

Cleveland, Ohio 
WABQ, Cleveland 
WCJW (FM), Cleveland 
WCLV (FM), 

Cleveland 
WCUY (FM). 

Cleveland Hts. 
WDBN (FM), Medina 
WDOK (FM), 

Cleveland 
WELW, Willoughby 

WERE, Cleveland 
WOAR, Cleveland 
WHK, Cleveland 
WIXY, Cleveland 
WJMO, Cleveland Eta. 
WJW, Cleveland 

WKYC, Cleveland 
WMMS (FM). 

Cleveland 
WNOB (FM). 

Cleveland 
WPVL, Painesville 
WREN (FM), 

Cleveland 
WZAK (FM). 

Cleveland 

Colorado Springs, 
Colo. 

KCMG, Manitou 
Springs 

KKFM (FM), Colorado 
Springs 

KPIK, Colorado 
Springs 

SEDO, Colorado 
Springs 

KBYT, Colorado 
Springs 

KS88, Colorado 
Springs 

KVOR, Colorado 
Springs 

KYSN, Colorado 
Springs 

Columbia, Mo. 
KFRU, Columbia 
KTGR, Columbia 

Columbia, S. C. 
WBLR, Batesburg 
WCAY, Cayce 

WCOS, Columbia 
WIS, Columbia 

WNOK, Columbia 
WOIC, Columbia 
WQXL, Columbia 

Columbus, Ga. 
WCLS. Columbus 
WDAR, Columbus 
WOBA (FM), 

Columbus 

(as defined on pages 36-31) 
WHYD, Columbus 
WOKS, Columbus 
WPNX, Columbus 

WRBL, Columbus 

Columbus, Ohio 
WBNS. Columbus 

WBColumbus (FM), 
umbus 

WCOL, Columbus 
WDLE. Delaware 

WMNI, Columbus 
WNRE (FM), 

Circleville 
WBFD, Columbus - 

Worthington 
WBPO (FM), Columbus 
WTVN, Columbus 
WVKO, Columbus 

Corpus Christi, Tex. 
KCCT, Corpus Christi 
KCTA, Corpus Christi 
KEYS, Corpus Christi 
KIOU (FM), Corpus 

Christi 
%ROB, Rob°town 
BEYS, Corpus Christi 
MUR, Corpus Christi 

KKTOD, Sinton 
KUNO, Corpus Christi 

KZMrls (F), Corpus Chi 
Dallas, Tex. 

%BEC, Waxahachie 
KBOX, Dallas 
KDNT, Denton 
%KIR (FM). Dallas 

KIXL, Dallas 
SLIF. Dallas 
KPCN, Grand Prairie 

KRLD, Dallas 
KBKY. Dallas 
KTER, Terrell 

KYIL. Highland Park 
SEEK (FM), Dallas 
KYAL, McKinney 

WBAP, Fort Worth 
WFAA, Dallas 

WBB, Dallas 

Danville, Ill. 
WDAN, Danville 
WITY, Danville 

Danville, Va. 
W BTM, Danville 
WDVA, Danville 
WILA, Danville 
WKBY, Chatham 

WMNA, Gretna 
WYPR, Danville 

Davenport, Iowa - 
Rock Island -Moline, 
111, 

BSTP. Davenport, Iowa 
KWNT, Davenport 
WOEN, Geneseo, HL 

WHBF, Rock Island. 
m. 

WKEI, Kewanee, DL 
WOC, Davenport, Iowa 
WQUA, Molina. Ill. 

Dayton, Ohio 
WAPI. Dayton 
WBZI (FM), Renia 
WCTM (FM). Eaton 
WDAO (FM). Dayton 
WOIC, Xenia 
WHBM (FM), Renia 

WHIG, Dayton 
WINO, Dayton 
WVUD (FM). 

Kettering 
WONE, Dayton 
WPTW, Piqua 
WVUD (FM), 

Kettering 

Daytona Beach, Fla. 
WELE, South Daytona 
WJBS. De Land 

WMFJ, Daytona Beach 
WNDB, Daytona Beach 
WOGO. New Smyrna 

Beige WO O, De Land 
WQXQ, Ormond Beach 
WROD, Daytona Beach 
WSBB. New Smyrna 

Beach 

Decatur, Ill. 
WDZ, Decatur 

WBOY, Decatur 

Denver, Colo. 
KADX (FM), Denver 
KBOL, Boulder 
KBPI (FM), Denver 
KBRN, Brighton 
KBTR, Denver 

%DEN, Denver 
KDKO, Littleton 

KFML, Denver 
KFSC, Denver 
%OMO, Englewood 
SHOW, Denver 
KICM, Golden 
KIMN, Denver 

%LA%, Lakewood 
KLIR, Denver 
KLMO, Longmont 
KLZ, Denver 
KMYB (FM), Denver 

KOA, Denver 
ROSI. Aurora 
KQXI, Arvada 
KTLN, Denver 

Des Moines, Iowa 
KCBC, Des Moines 
KDMI (FM), Des 

Moines 
KFMO (FM), Des 

Moines 
KIOA, Des Moines 
KENT, Des Moines 
K8O, Des Moines 
KWDM (FM), Des 

Moines 
KWKY, Des Moines 

'WHO, Des Moines 
Detroit, Mich. 
t.CKLW, Detroit 

WABX (FM), Detroit 
WBFO (FM). Detroit 

WBBB, Mt. Clemens 
WCAB, Detroit 
WCHB, Inkster 
WCHD (FM). Detroit 
WEXL, Royal Oak 
WOPR (FM), Detroit 

WJBK, Detroit 
WJLB, Detroit 

WJR, Detroit 
t(WKNR, Dearborn 

%%DM (FM), Detroit 
WMUZ (FM), Detroit 
WMZK (FM), Detroit 
WOMC (FM), Detroit 
WPON, Pontiac 
WQRS (FM), Detroit 
WTAK, Garden City 

WWJ, Detroit 
WWWW (FM), Detroit 

WXYZ, Detroit 
Dubuque, Iowa 

KDTH, Dubuque 
KFMD (FM), Dubuque 
WDBQ, Dubuque 

Duluth, Minn. - 
Superior, Wis. 

KAOH, Duluth, Minn. 
KDAL, Duluth, Minn. 
WAKX, Superior 
WDSM, Superior, Wis. 
WEBC, Duluth, Minn, 
WELY. Ely, Mina. 
WEVE, Eveleth, Mina 
WELLS, Virginia, Mina 
WMFO, Hibbing, Minn. 

WWJC, Superior. Wis. 
Durham, N. C. 

WCHL, Chapel Hill 
WDNC, Durham 
WSRC, Durham 
WSSB, Durham 
WTIK, Durham 

Elkhart, Ind. 
WCMR, Elkhart 
WHAM, Goehen 

WTRC, Elkhart 
WXAX (FM), Elkhart 

Elmira, N. Y. 
WEHH, Elmira 
WELM. Elmira 

WENY, Elmira 
WIQT, Horseheads 

El Paso, Tex. 
KELP, El Paso 
KEEP, El Paso 
KINT, El Paso 
KIZZ. El Paso 
KPAK (FM). El Paso 
KROD, El Paso 
KSET. El Pue 

KTRM, El Paso 
XEJ, Juarez 
XELO, Juarez 
XEP, Juarez 

Erie, Pa. 
WHYP, North East 
WJET, Erie 
WOTR, Corry 
WRIE, Erie 
WWGO, Erie 

WWYN, Erie 
Eugene, Ore. 

SASH, Eugene 
KATE, Eugene 
KBMC (FM). Eugene 
HEED. Eugene 
KERO, Eugene 
KFMY (FM). Eugene 
KNND, Cottage Grove 

*KOBE. Eugene 
KPNW, Eugene 
KUON, Eugene 

KIEL, Eugene 
Evansville, Ind. 

WBNL, Boonville 
WOBF, Evansville 

WIRY, Evansville 
WJPB, Evansville 
WROZ, Evansville 

tWBON, Henderson, Ky 
WVHI (FM), 

Evansville 
Fall River, Mass. 

WALE, Fall River 
WSAR. Fall River 

Fargo -Moorhead, 
N. D. 

KQWB, Fargo 
KVOX, Moorhead. 

Minn. 
RFGO, Fargo 

WDAY, Fargo 
Fayetteville, N. C. 

WFAI, Fayetteville 
WFBS, Serina Lake 
WFLB, Fayetteville 

WFNC, Fayetteville 
WIDU, Fayetteville 

Fitchburg -Leominster, 
Mass. 

WEIM, Fitchburg 
WFOM, Fitchburg 
WFMP (FM), 

Fitchburg 
WLMS, Leominster 

Flint, Mich. 
WAMM, Flint 
WFDF, Flint 
WOMZ (FM), Flint 
WKMF, Flint 

WMRP, Flint 
WTAC, Flint 

WTHM, Lapeer 
WTRX, Flint 

Fort Lauderdale - 
Hollywood, Fla. 

WFTL, Fort Lauderdale 
WGMA, Hollywood 

WIXX, Oakland Park 
WLOD, Pompano Beach 
WMJR (FM), Fort 

Lauderdale 
WRBD, Pompano Beach 

WSBF, Fort 
Lauderdale 

Fort Smith, Ark. 
KFDF, Van Buren 
KFPW, Fort Smith 
KFSA, Fort Smith 
KLCO, Poteau, Okla. 
KMAG (FM), Fort 

Smith 
KTCB, Fort Smith 
KWHN, Fort Smith 

Fort Wayne, Ind. 
WFWR, Fort Wayne 
WOL. Fort Wayne 

WKJO, Fort Wayne 
WLYV, Fort Wayne 
WOWO, Fort Wayne 
WPTH (FM), Fort 

Wayne 
Fort Worth, Tex. 

KCLE, Cleburne 
KBUY, Fort Worth 
KCWM (FM), 

Fort Worth 
KFAD (FM), Cleburne 
KFJZ. Fort Worth 
KFWT (FM), 

Fort Worth 
%JIM, Fort Worth 

KNOK, Fort Worth 
KXOL, Fort Worth 
WRAP, Fort Worth 
tWFAA, Dallas 

Fresno, Calif. 
HARM, Fresno 
KBIF, Fresno 
KEAP, Fresno 
KFIO (FM), Fresno 
RFRE, Fresno 
KOST, Fresno 
KIEV. Fresno 
SLIP. Fowler 
KMAK. Fresno 

*KM). Fresno 
SOLI, Coalinga 
KXEX, Fresno 
KXQR (FM), Fresno 
KYNO, Fresno 

Gadsden, Ala. 
WAAX, Gadsden 
WGAD, Gadsden 
WJBY, Gadsden 
WLJM (FM), Gadsden 

Gainesville, Fla. 
WDVB, Gainesville 
WGGG, Gainesville 

WRUF. Gainesville 
WUWU, Gainesville 

Galveston -Texas City, 
Tex. 

KCBC, Galveston 
BILE, Galveston 
KTLW, Texas City 

nary -Hammond -East 
Chicago, Ind. 

WAKE, Valparaíso 
WJOB, Hammond 
WLTH, Gary 
WNWI, Valparaiso 
WWCA, Gary 
WYCA (FM), Hammond 

Gastonia, N. C. 
WCOC, Belmont 
WGAS. Gastonia 
WONC, Gastonia 
WLTC, Gastonia 

Grand Rapids, Minh. 
WAFT, Grand Rapids 
WERX, Wyoming 

WFUR, Grand Rapida 
WOHN, Grand Haven 
WORD, Grand Rapids 

WHTC, Holland 
WJBL, Holland 
WJEF, Grand Rapids 
WJFM (FM), Grand 

Rapids 
WJPW, Rockford 

WLAV, Grand Rapids 
*WOOD, Grand Rapids 
WXTO (FM), Grand 

Rapids 
WYON (FM), 

Grand Rapids 
WZZM, (FM), Grand 

Rapids 
(Continued on next page) 
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Great Falls, Mont. 
KARR, Great Falls 
KFBB, Great Falls 
KMON, Great Falls 
HOPE (FM). 

Great Falls 
KUDI, Great Falls 

Green Bay, Wis. 
WBAY, Green Bay 
WDUZ, Green Bay 
WNFL, Green Bay 

Greensboro, Winston- 
Salem, High Point, 
N.C. 

WAAA, Winston-Salem 
WAIL Winston-Salem 
WBIG, Greensboro 
WCOG, Greensboro 
WEAL, Greensboro 
WFCM, Winston-Salem 
WOBG, Greensboro 
WGPL (FM), Winston- 

Salem 
WGWR, Asheboro 
WHPE. High Point 
WKBX, Winston-Salem 
WMDE (FM). 

Greensboro 
WMFR, High Point 
WNOS, High Point 
WPET. Greensboro 
WQMG (FM). 

Greensboro 
WSJS, Winston-Salem 

WTOB, Winston-Salem 
Greenville, Miss. 

WDDT, Greenville 
WEST. Leland 

WGVM, Greenville 
WIPE, Greenville 

Greenville, S. C. 
WBBR, Travelers Beat 
WCKI, Greer 
WEABELP, 

Easley 
, Greer 

=W 
WESC, Greenville 

WFRC, Greenville 
WFIS. Fountain Inn 
WHYZ Greenville 
WKKR, Pickens 
WMRB, Greenville 

WMUU, Greenville 
WQOK. Greenville 

Hamilton -Middle- 
town, Ohio 

WCNW. Fairfield 
WHOM (FM). 

Hamilton 
WMOH, Hamilton 

WPFB, Middletown 
WOXR (FM), Oxford 

Harrisburg, Pa. 
WOMB, Harrisburg 
WFEC, Harrisburg 

WAP. Harrisburg 
WI00, Carlisle 
WKRO, Harrisburg 

WHYL, Carlisle 
WSHP, Shippemburg 

Hartford, Conn. 
WBMI (FM), Hartford - 

Meriden 
WCCC, Hartford 
WDRC. Hartford 
WEHW, Windsor 
WERT. West Hartford 
WHCN (FM), Hartford 
WINF. Manchester 
WLAE (FM). Hartford 
WPOP, Hartford 

WTIC, Hartford 
Honolulu, Hawaii 

KART% Waipahu 
*KATH, Honolulu 
KCCN, Honolulu 
KFOA (FM), Honolulu 

KGMB, Honolulu 
HOU. Honolulu 
KHVH, Honolulu 
KIKI. Honolulu 
KKUA, Honolulu 
KLEI, Kailua 
KNDI. Honolulu 
HOMO, Honolulu 
KOHL, Honolulu 

KPOI, Honolulu 
KTRO. Honolulu 
KUMU, Honolulu 
MOO, Honolulu 

Houston, Tex. 
KBNO (FM), Houston 
KBRZ, Freeport 
KCOH, Houston 

*KILT. Houston 
KFMK (FM). Houston 
KFRD, Rosenberg - 

Richmond 
*KIRK. Pasadena 
KPRE, Liberty 
KLEF (FM). Houston 
KLJT (FM), Lake 

Jackson 
KLVL, Pasadena 
KMCO, Conroe 
KMSC (FM). Clear 

Lake City 
KNRO (FM), Conroe 
KNUZ, Houston 

KODA, Houston 
KPRC, Houston 
KENR, Houston 
KQTTE (FM). Houston 
ICRBE (FM), Houston 
KTHT. Houston 
KTRH. Houston 

KVLB, Cleveland 
KWBA, Baytown 

KXYZ, Houston 
KYOI, Houston 

Huntington, W. Va. - 
Ashland, Ky. 

WCMI, Ashland, Ky. 
WIRO, Ironton, Ohio 

WKEE. Huntington, 
W. Va. 

WSAZ, Huntington, 
W. Va. 

WTCE, Ashland, Ky. 
WVQM (FM), 

Huntington, W. Va. 
WWHY, Huntington, 

W. Va. 
Huntsville, Ala. 

WAAY, Huntsville 
WAHR (FM). 

Huntsville 
WBHP, Huntsville 
WEUP, Huntsville 
WFIX, Huntsville 
WJMW, Athens 
WJOF (FM), Athens 
WRAC, Athens 
WNDA (FM), 

Huntsville 
WVOV, Huntsville 

Indianapolis, Ind. 
WATT, Indianapolis 
WBRI. Indianapolis 
WCBK, Martinsville 

WFBM, Indianapolis 
WFMS (FM). 

Indianapolis 
WGEE, Indianappolle 
WIBC, Indianapolis 
*MIME, Indianapolis 
WIFN (FM), Franklin 
WIRE, Indianapolis 
WJMK (FM). 

Plainfield 
WNAP (FM). 

Indianapolis 
WEMJ (FM), 

Greenfield 
WEVL, Shelbyville 
WTLC (FM). 

Indianapolis 
WRLW, Indianapolis 

Jackson, Mich. 
WBBC (FM), Jackson 

WIBM, Jackson 
WJCO. Jackson 

WKHM, Jackson 
Jackson, Miss. 
W,rDR, Jackson 
WJMI (FM), Jackson 
WJQS. Jackson 
WJRN, Jackson 
WORD, Jackson 
WRRC. Jackson 
WRKN, Brandon 
WELL, Jackson 
WWHO (FM), Jackson 
WWITN, Jackson 

Jacksonville, Fla. 
WAPE. Jacksonville 
WAQB (FM), Jackson- 

ville 
WBIX, Jacksonville 

Beach 
WDCJ, Arlington 

WIVY, Jacksonville 
WJAX, Jacksonville 
WKTX, Atlantic Beach 
WKTZ (FM), 

Jacksonville 
WMBR, Jacksonville 
WOES, Jacksonville 
WPDQ, Jacksonville 

WQTK, Jacksonville 
WRHC, Jacksonville 
WZOK, Jacksonville 

Johnstown, Pa. 
WARD, Johnstown 
WCRO, Johnstown 

*WEND, Ebensburg 
WJAC, Johnstown 
WNCC, Barnesboro 

WVSC, Somerset 
WWBR, Windber 
WWML, Portage 
WWSF, Loretto 

Joplin, Mo. 
KDMO, Carthage 
KFSB, Joplin 

fKOAM, Pittsburg, 
Kans. 

RODE, Joplin 
KQYR, Joplin 
%EYN (FM). Joplin 
WMBH, Joplin 

Kalamazoo, Mich. 
WKLZ. Kalamazoo 

WKMI, Kalamazoo 
WKPR, Kalamazoo 
WKZO. Kalamazoo 
WIPE, Portage 

Kansas City, Mo. 
KBEA, Mission, Kans. 
KBEY (FM), Kansas 
City, Mo. 
KBIL, Liberty. Mo. 
KCCA,Kansas City, Mo. 
HCJC (FM), Kansas 

City -Merriam, Bans. 
KCKN, Kansas City, 

Kans. 
KCMO, Kansas City, 

KFo. 

MLT (FM), Kansas 
City, Mo. 

KMBR (TTM), Marnas 
City. Mo. 

%MBZ, Kansas City, 
Mo. 

KPRS, Kansas City, 
Mo. 

KUDL, Fairway, 
Ram. 

BREI(FM), Kansas 
City, Mo. 

KXTR (FM), Ramas 
City. Mo. 

WDAF, Kansas City. 
Mo. 

WHB, Kansas City, 
Mo. 

Kenosha, Wis. 
WAXO (FM), Kenosha 

*WISP, Kenosha 
Kingsport -Bristol - 

Johnson City, Tenn. 
Bristol, Va. 

WBBI, Abingdon, Va. 
WBEJ, Elizabethton, 

Tenn. 
WCYB, Bristol. Va. 
WETB, Johnson City, 

TWFHG, 
Bristol, Va. 

W000. Kingsport. 
Tenn. 

WIDD, Elizabethton, 
Tenn. 

WJCW, Johnson City, 
Tern 

WJSO, Jonesboro, Tenn. 
WHIN, Kingsport, 

Tenn. 
WKPT, Kingsport, 

Tenn. 
WKYE, Bristol, Va. 
WOPI, Bristol, Va. 

Knoxville, Tenn. 
WATE, Knoxville 
WATO, Oak Ridge 

WBIR, Knoxville 
WEAL, Alcoa 
WEEK (FM), 

Knoxville 
WOAP, Maryville 
WIVR, Knoxville 
WJBE. Knoxville 
WKON, Knoxville 
WKXV, Knoxville 
WNOX, Knoxville 
WROL, Knoxville 
WEBT. Colonial Village 
WYSH, Clinton 

Kokomo, Ind. 
WFK() (FM), Kokomo 
WIOU, Kokomo 

La Crosse, Wis. 
WKBH, La Crosse 
WITTY, La Crosse 
WLCX, La Crosse 

Lafayette, Ind. 
WASK, Lafayette 

WAZY, Lafayette 
Lafayette, La. 

ITPEL, Lafayette 
KBMB (FM), Lafayette 
KVOL, Lafayette 
KXKW, Lafayette 

Lake Charles, La. 
KAOK. Lake Charles 
KIRS. Sulfur 
%LOU, Lake Charles 

KPLC, Lake Charles 
Lakeland, Fla. 

WEAR. Bartow 
WOTO, Cypress 

Gardens 
WHAN, Haines City 
WIRT, Winter Haven 
WIPC. Lake Wales 
WLAK, Lakeland 
WONN, Lakeland 
WEIR, Winter Haven 
MTWH. Auburndale 
WVFM (FM), Lakeland 
WWAB, Lakeland 
WRKL (FM), Winter 

Haven 
Lancaster, Pa. 

WCOY, Columbia 
WDAC (FM). Lancaster 

WGAL, Lancaster 
WOSA, Ephrata 

WHAY. Elizabethtown 
WLAN, Lancaster 
WMSH (FM), 

Elizabethtown 
Lansing, Mich. 

WCER, Charlotte 
WILE, Lansing 

WITL, Lansing 
WJIM, Lansing 
WAHJ, St. Johns 
WSWM (FM), East 

Lansing 
WUNN, Mason 

WVIC, East Lansing 
Laredo, Tex. 

KONS, Laredo 
KVOZ, Laredo 

Las Vegas, Nev. 
KENO, Las Vegas 
KLAN'. Las Vegas 

KLUC, Las Vegas 
KORK, Las Vegas 
KRAM, Las Vegas 
KRGN (FM), Las 

Vegas 
KTOO, Henderson 
KULA (FM). Las 

Vegas 
HVEG, Las Vegas 

Lawrence -Haverhill, 
Mass. 

WCCM, Lawrence 
WHAV, Haverhill 
WLLH, Lawrence 

Lawton, Okla. 
KCCO. Lawton 
KLAW (FM), Lawton 
KEWO, Lawton 

Lewiston -Auburn, Me. 
WCOU, Lewiston 
WLAM, Lewiston 
WPNO, Auburn 

Lexington, Ky. 
WBLG, Lexington 

WLAP, Lexington 
WVLK, Lexington 

Lima, Ohio 
WCLT. Lima 

WERT, Van Wert 
WIMA, Lima 

Lincoln, Neb. 
KECK, Lincoln 
KFMQ (FM), Lincoln 
KFOR, Lincoln 
HLIN. Lincoln 
KLMS, Lincoln 
KWHG (FM). Lincoln 

Little Rock -North 
Little Rock, Ark. 
KAAY, Little Rock 
HALO, Little Rock 

KARR, Little Rock 
KBBA, Benton 
KDXE, North Little 

Rock 
KOKO, Benton 
KLRA. Little Rock 
KMMK (FM), Little 

Rock 
KMYO, Little Rock 
KOKY, Little Rock 
HALE, North Little 

Rock 
Longview, Tex. 

KFRO, Longview 
KLUE. Longview 
KOCA, Kilgore 

Lorain -Elyria, Ohio 
WBEA (FM), Elyria 
1PEOL, Elyria 

Los Angeles - 
Long Beach, Calif. 

'KABC, Los Angeles 
KALI, San Gabriel 
KAVL, Lancaster 
KBBI (FM), Los 

Angeles 
KBBA, Burbank 
KBCA (FM), Los 

Angeles 
%BIG (FM), Los 

Angeles 
KBOB (FM), West 

Covina 
KBMS (FM), Loa 

Angeles 
KBVM, Lancaster 
KCBH, (FM). Los 

Angeles 
KDAY, Banta Monica 

KFAC, Los Angeles 
KFI, Los Angeles 

KFOR, Long Beach 
KFWB, Los Angeles 

*KOBE, Los Angeles 
KGER, Long Beach 
KGFJ, Los Angeles 

_BOIL, San Fernando 

KORB Westnalif. C Covina 
KHJ, Los Angeles 
KHOF (FM), Los 

Angeles 
KIEV, Glendale 
KJLH (FM), Long 

Beach 
KKAR, Pomona 
KKOP (FM), Redondo 

Beach 
ITLAC, Los Angeles 
KMAX (FM), Sierra 

Madre 
KMPC, Los Angeles 
HNAC (FM). Long 

Beach 
KNOB (FM). Long 

Beach 
KNX, Los Angeles 
KOST (FM), Los 

Angeles 
KPOL, Los Angeles 
KPPC (FM), Pasadena 
KRHM (FM), Loa 

Angeles 
KRKD, Los Angeles 
KRLA, Pasadena 
KSFV (FM), San 

Fernando 
KERF (FM), Santa 

Monica 
*RIME, Inglewood 
BUTE (FM), Glendale 
KUTY, Palmdale 
KVFM (FM), San 

Fernando 
KWKW, Pasadena 
KWOW, Pomona 

Louisville, Ky. 
WAKY, Louisville 
WAVE, Louisville 
WFIA, Louisville 

*WEAR, Louisville 
WHEL, New Albany, 

Ind. 

WINN. Louisville 
WKLO, Louisville 
WKRX (FM), 

Louisville 
WLOU, Louisville 
WLRB (FM), 

Louisville 
WREY. New Albany, 

WSTM (FM). 
Louisville 

WTMT, Louisville 
WXVW, Jeffersonville, 

Ind. 
Lowell, Mass. 

WCAP. Lowell 
WLLH, Lowell 

Lubbock, Tex. 
KBFM (FM), Lubbock 
KCAS. Steten 
KCBD, Lubbock 
KDAV, Lubbock 
KLBK, Lubbock 
KFYO, Lubbock 
KLLL, Lubbock 

*KEEL. Lubbock 
Lynchburg, Va. 

WERG. Lynchburg 
WJJS (FM), Lynchburg 

WKDE, Altavista 
WLOM, Lynchburg 
WLLL, Lynchburg 
WLVA. Lynchburg 
WODI, Brookneal 

WWOD, Lynchburg 
Macon, Ga. 

WAVC, Warner 
Robins 

WBML, Macon 
WCRY, Macon 
WDEN, Macon 
WIBB, Macon 

WMAZ, Macon 
WNEX, Macon 
WPOA, Perry 
WRBN, Warner Robins 

Madison, Wis. 
WIBA, Madison 
*WISH. Madison 
WKOW, Madison 
WMAD, Madison 
WMFM (FM), Madison 
WRVB (FM), Madison 

Manchester, N. H. 
WFEA, Manchester 

WGIR, Manchester 
WKBR, Manchester 

Mansfield, Ohio 
WCLW, Mansfield 
WMAN, Mansfield 
WVNO (FM), Mansfield 

Marion, Ind. 
WBAT, Marion 

WMRI, Marion 
McAllen -Pharr - 

Edinburg, Tex. 
KIRT, Mission 
KQXX (FM), McAllen 
KROV, Weslaco 
BRIO, McAllen 
KURV, Edinburg 
REFD, Rio Bravo, Mex. 
XEOR, Reynosa, Mex. 
MET, Reynosa. Mex. 

Memphis, Tenn. 
KLYX (FM). Memphis 
HSUD, West Memphis, 

Ark. 
KWAM, Memphis 
WDIA, Memphis 
WGMM, Millington 

WHBQ, Memphis 
WHER, Memphis 
WLOK, Memphis 

WMC, Memphis 
WMPS. Memphis 
WMQM, Memphis 

WREC, Memphis 

Meriden -Wallingford, 
Conn. 

WBMI (FM), Meriden 
WLAE (FM), Meriden 
WMMW, Meriden 

Meridian, Miss. 
WCOC, Meridian 
WDAL, Meridian 
WMOX, Meridian 

WOKK, Meridian 
WOIC, Meridian 

Miami, Fla. 
WANE, Miami 

WBUS (FM). Miami 
WEDR (FM), Miami 
WFAB, Miami 
WFUN, Miami Beach 

WOBS. Miami 
WIH, Homestead 
WINE, Miami 

WIOD, Miami 
WKAT, Miami Beach 
WMBM, Miami Beach 
WOAH, Miami 

WOCN, Miami 
WQAM, Miami 
WQBA, Miami 
WRIT, Coral Gables 

tWVCG, Coral Gables 
WWPB (FM), Miami 
WYOR (FM), Coral 

Gables 

Midland, Tex. 
KABH, Midland 

tKCRS, Midland 
RISC. Midland 
KNFM (FM), Midland 
KWEL, Midland 

Milwaukee, Wis. 
WAUK, Waukesha 
*WAWA. West Allis 
WBKV, West Bend 
WBON (FM), 

Milwaukee 
WEMP, Milwaukee 
WFMR (FM). 

Milwaukee 
WGLB, Port 

Washington 
WIEN, Milwaukee 
WMIL, Milwaukee 
WNOV, Milwaukee 
WOKY, Milwaukee 
WQFM (FM). 

Milwaukee 
*WRIT, Milwaukee 
WTKM, Hartford 
WTMJ, Milwaukee 
WTOS (FM), 

Wauwatosa 
WYLO. Jackson 
WZMF (FM), Menom- 

onee Falls 
Minneapolis -St. Paul, 

Minn. 
KANO, Anoka 
KDWA, Hastings 
KDWB, St. Paul 

KQRS, Minneapolis 
KRSI. Minneapolis 
KSTP, St. Paul 

KTCR, Minneapolis 
BURL. Golden Valley 
WAVN, Stillwater 
WAYL (FM), 

Minneapolis 
WCCO. Minneapolis - 

St. Paul 
WDGY. Minneapolis 
WJSW, Maplewood 

WLOL, Minneapolis 
WHIN. St. Paul 
WMKT, Ho. St. Paul 

WPRC. Richfield 
WWTC, Minneapolis 

Mobile, Ala. 
WARE, Mobile 
WABF, Fairhope 

WBCA, Bay Minette 
WOOK, Mobile 
WHEP. Foley 

WKRG. Mobile 
WLTQ. Mobile 
WLPR (FM). Mobile 
WMOO. Mobile 
WTTJF, Mobile 
WTTNI. Mobile 

WWSM (FM), Bay 
Minette 

WZAM, Pilchard 
Modesto, Calif. 
KBEE, Modesto 
KCEY, Turlock 
KFIV, Modesto 
KLOC, Ceres 
KOSO (FM), Patterson 

KTRB, Modesto 
Monroe, La. 

KLIC. Monroe 
KMLB, Monroe 
*KNOB, Monroe 
KREB (FM), Monroe 
MIEN, West Monroe 

Montgomery, Ala. 
WA.TM (FM). 

Montgomery 
WAPR, Montgomery 
WHAM, Montgomery 
WCOV, Montgomery 
WETTI. Wetumpka 

WFMI. Montgomery 
WHHY, Montgomery 

WMGY, Montgomery 
WRMA. Montgomery 
WILE. Tallassee 

Muncie, Ind. 
WERK, Muncie 
WLBC. Muncie 
WMUN (FM), Muncie 

Muskegon -Muskegon 
Heights, Mich. 

'WFFM (FM) 
Muskegon 

WKBZ, Muskegon 
WEIR. Muskegon 

Heights 
*WHITE, Muskegon 
WTRU. Muskegon 

Nashville, Tenn. 
WAMG, Gallatin 

WCOR, Lebanon 
WENn. Nashville 
WFMG (FM), Gallatin 
WHIN, Gallatin 
WKDA, Nashville 

WLAC. Nashville 
WLWM (FM). 

Nashville 
WMAK, Nashville 
WNAH. Nashville 

WSTX, Nashville 
WSM. Nashville 
WVOL. Nashville 
WWOM, Nashville 

Newark, N. J. 
WDHA-FM. Dover 
WSRA, Plainfield 
WHBI (FM), Newark 
WIRE. Newark 
WMTR, Morristown 

WNJR, Newark 
WRAN, Dover 

WVNJ, Newark 

Newark, Ohio 
WCLT, Newark 

New Bedford, Moss. 
WBSM, New Bedford 
WNBH, New Bedford 
New Britain, Conn. 
*WHOM. New Britain 
WRYM, New Britain 

New Brunswick, Perth 
Amboy, N. J. 

WCTC, New Brunswick 
New Castle, Pa. 

WHET, New Castle 
New Haven, Conn. 

WAVE, New Haven 
WYBC (FM), New 

Haven 
WCDQ, Hamden 
WELI, New Haven 
WFIF, Milford 

'WNHC. New Haven 

New London -Groton - 
Norwich, Conn. 

WICH, Norwich 
WNLC, New London 
WSUB, Groton 

New Orleans, La. 
WARB, Covington 
WEGS, Blidell 
WBOK, New Orleans 

WDSU. New Orleans 
WNNR, New Orleans 
WNOE, New Orleans 
WNPS, New Orleans 
WRNO (FM), New 

Orleans 
WSHO, New Orleans 
WSMB, New Orleans 
WITH, New Orleans 
WWL. New Orleans 
WWMT (FM), Garden 

City 
WWOM, New Orleans 
WYLD, New Orleans 

Newport News - 
Hampton, Va. 

IVOR. Newport News 
WTID, Newport News 

'WVEC, Hampton 
New York, N. Y. 
WABC, New York 
WADO. New York 

*WALK, Patchogue 
WHRF. Riverhead 

WBAB, Babylon 
WBNR, New York 

'WCBE, New York 
WEVD. New York 
WFAS. White Plains, 

N. Y. 
WOBB, Freeport 
WGLI, Babylon 

*WORM, Huntington 
WHLI, Hempstead 
WEN. New York 

*WHOM, New York 
WINE. New York 

MIRE, Newark, N. J. 
WKQW, Spring Valley 
WLTR, New York 
WLTR (FM), Garden 

City 
WLIX, Islip 

WLNA, Peekskill 
WLNO, Sag Harbor 
WMCA, New York 

WNBC, New York 
WNCN (FM). New 

York 
WNEW, New York 
IWNJR. Newark. N. J. 
WOR. New York 

WPAC, Patchogue 
tWPAT, Paterson, N. J. 

WPIX (FM), New York 
WPOW, New York 

WQXR, New York 
WRFM (FM), New 

York 
WRIT, Riverhead 
WRKL. New City, 

N. Y. 
WRNW (FM), Mount 

Kisco 
WTFM (FM), New 

York 
WIRE, Mineola 

*IMP, Mount Khoo 
fWVNJ, Newark, N. J. 

WVOR, New Rochelle 
WWRL, New York 

Norfolk -Portsmouth, 
Va. 

WCMS. Norfolk 
WCPK, Chesapeake 
WCVU, Portsmouth 
WHIR, Portsmouth 

WNOR, Norfolk 
WRAP. Norfolk 
WRVC (FM). Norfolk 

WTAR. Norfolk 
WVAB, Virginia Beach 
WXRI (FM), Norfolk 

Norwalk, Conn. 
WDRN (FM), Norwalk 
°WMMM, Westport 

WNLK, Norwalk 
Odessa, Tex. 

KBZB, Odessa 
'KOYL, Odessa 

KOZA, Odessa 
KQIP (FM), Odessa 
HAIG. Odessa 

Ogden, Utah 
KANN, Ogden 
KLO. Ogden 
KSVN, Ogden 
KVOG, Ogden 

Oklahoma City, 
Okla. 

KBYE, Oklahoma City 
KELR, El Reno 
KFNB (FM), 

Oklahoma City 
KJEM, Oklahoma City 
KLPR, Oklahoma City 
KNBQ (FM). Bethany 
KNOB, Norman 

KOCY, Oklahoma City 
KOFM (FM), 

Oklahoma City 
KOMA, Oklahoma City 
KTOK. Oklahoma City 
KWHP (FM), Edmond 
KYLE (FM). 

Oklahoma City 
WRY, Oklahoma City 
WNAD, Norman 

Omaha, Neb. 
KBON, Omaha 

KFAB, Omaha 
KOIL, Omaha 
K000. Omaha 
KOWH (FM), Omaha 
KOZN, Omaha 
KRCB, Omaha 

*WOW, Omaha 

Orlando, Fla. 
WARR. Orlando - 

Winter Park 
WDRO, Orlando 
WHIP, Orlando 

WHOO, Orlando 
WKIE. Orlando 
WLOF, Orlando 
WLOQ (FM). Winter 

Park 
WOKB, Winter Garden 
WTLN, Orlando 
WIRR. Sanford 
WVCF, Windermere 
WWQS (FM). Orlando 

Oshkosh, Wis. 
WMKC (FM), Oshkosh 
WHAM, Neenah 
WOSH, Oshkosh 

Owensboro, Ky. 
WOMT, Owensboro 
WSTO (FM), 

Owensboro 
WVJS, Owensboro 

Oxnard -Ventura, 
Calif. 

KACY, Port Hueneme 
KNJO (FM), Thousand 

Oaks 
KORB, Oxnard 
KPMJ (FM), Oxnard 
KQIQ. Banta Paula 

KUDU, Ventura 
KVEN, Ventura 

Parkersburg, W. Va. 
WCEF, Parkersburg 
WCEF, Parkersburg 
WPAR. Parkersburg 

WTAP, Parkersburg 
Paterson -Clifton - 

Passaic, N. J. 
WKER, Pompton Lakes 

WPAT, Paterson 

P la, Fla. 
WBOP, Pensacola 
WBSR, Pensacola 

WCOA, Pensacola 
WEBY, Milton 
WMEL, Pensacola 
WNVY, Pensacola 
WPEX-FM. Pensacola 
WPFA, Pensacola 
WSRA, Milton 
WXBM (FM), Milton 

Peoria, Ill. 
WIRL, Peoria 
WIVC (FM), Peoria 

WMAD, Peoria 
WPEO, Peoria 

*WSW. Pekin 
WXCL. Peoria 

Philadelphia, Pa. 
KYW. Philadelphia 
WBCB, Levittown 
WBUR, Doylestown 
WCAM, Camden, N. J. 

WCAU, Philadelphia 
WCHE, West Chester 
WCOJ. Coatesville 

WDAS, Philadelphia 
WDVR (FM), 

Philadelphia 
WEEZ, Chester 

` WFIL. Philadelphia 
WFLN, Philadelphia 

*WHAT. Philadelphia 
WIRF (FM). 

Jenkintown 
WIBO, Philadelphia 
WIFI (FM), 

Philadelphia 
WIP. Philadelphia 
WJJZ, Mt. Holly, N. J. 
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WMMR (FM). 
Philadelphia 

W NAR, Norristown 
WNPV, Lansdale 
WPAZ, Pottstown 
WPBS (FM). 

Philadelphia 
WPEN, Philadelphia 
WQAL (FM), 

Philadelphia 
WRCP, Philadelphia 
WTEL, Philadelphia 

IWTMR. Camden, N. L 
WVCH, Cheater 

WXUR, Media 
Phoenix, Ariz. 

KALF, Mesa 
KASA. Phoenix 

KBUZ, Mesa 
KCAC. Phoenix 
KDOT, Scottsdale 
KBAT. Phoenix 

KHEP, Phoenix 
KIFN, Phoenix 

'KMEO, Phoenix 
KMND (FM). Mesa 
KNIX (FM), Phoenix 

KOOL, Phoenix 
KOY, Phoenix 
KPHO, Phoenix 
K1tWS, Tolleson. Arht. 
KRFM (FM). Phoenix 
KRIZ, Phoenix 
KR WC, Glendale 
KSWW, Wickenburg 

KTAR, Phoenix 
KTUF. Tempe 

KUPD, Tempe 
XXIV. Phoenix 

Pine Bluff, Ark. 
KADL, Pine Bluff 
KCAT, Pine Bluff 
KCLA, Pine Bluff 

KOTN, Pine Bluff 
KPBA, Pine Bluff 

Pittsburg, Kans. 
SKOAM, Pittsburg 

Pittsburgh, Pa. 
'KDKA, Pittsburgh 
KQV, Pittsburgh 

1VAMO, Pittsburgh 
WARO. Canonsburg 

WBVP, Beaver Falls 
WEDO, McKeesport 

°WEEP, Pittsburgh 
WESA, Charleroi 

WHJB, Greensburg 
*WJAS. Pittsburgh 
WJPA, Washington 
WKJF (FM), 

Pittsburgh 
WKPA, New Kensington 

WLOA, Braddock 
W MBA, Ambridge 
WMCK. McKeesport 
WOKU (FM). Greens- 

burg 
WPIT, Pittsburgh 
WPSL, Monroeville 
WQTW, Latrobe 

WTAE, Pittsburgh 
WTRA, Latrobe 

WWSW, Pittsburgh 
WYDD (FM), 

Pittsburgh 
WZUM, Carnegie 

Pittsfield, Mass. 
WBEC, Pittsfield 
WBRK, Pittsfield 

WMNB, North Adams 
WQRB (FM), Pittsfield 
WSBS, Great 

Barrington, Maas. 

Pocatello, Idaho 
KSEI, Pocatello 
KSNN, Pocatello 
KIVIK, Pocatello 

Portland, Me. 
WCME, Brunswick 

WCSII. Portland 
WOAN, Porland 

WJAB, Westbrook 
WLOB, Portland 
WPOR, Portland 

Portland, Ore. 
REX. Portland 
KOAR. Vancouver, 

Wash. 
MOW. Portland 
KISN, Vancouver, 

Wash. 
KJIB (FM), Portland 
KKEY, Vancouver. 

Wash. 
KLIQ, Portland 
KOIN, Portland 
KPAM. Portland 

KPDQ, Portland 
KPFM (FM). Portland 

KPO.T, Portland 
KQFM (FM), Portland 
KRDR, Gresham 
KUIK, Hillsboro 
RYAN. Vancouver, 

Wash. 
KWJJ, Portland 

KXL. Portland 
KYXI, Oregon City 

Poughkeepsie, N. Y. 
WBNR, Beacon 

WEOK. Poughkeepsie 
WHVW, Hyde Park 

WKIP, Poughkeepsie 
Providence -Paw- 

tucket, R. I. 
WA RV. Warwick -East 

Greenwich 
WBRU (FM). 

Providence 

WEAN. Providence 
WHIM, Providence 
WICE, Providence 
WJA R. Providence 

WLKW, Providence 
WNRI, Woonsocket 

'WPM (FM) 
Providence 

WPRO, Providence 
WRIB, Providence 

WWON, Woonsocket 
WWRI, West 

Warwick 
WXTR, Pawtucket 

Provo-Orem, Utah 
KEYY, Provo 
KFMC (FM), Provo 
KIXX, Provo 

KONI, Spanish Fork 
KOVO, Provo 

Pueblo, Colo. 
KAPI, Pueblo 
KCSJ, Pueblo 
KDZA, Pueblo 
KFEL, Pueblo 
KKAM, Pueblo 
KPUB, Pueblo 

Quincy, Ill. 
WOEM. Quincy 

WTAD, Qulaw 
Racine, Wis. 

WFNY (FM), Racine 
WRAC, Racine 

WRJN, Racine 
Raleigh, N. C. 

WETC, Wendell 
WFVG, Fupuay-Varina 
WKIX, Raid gh 
WLLE, Raleigh 

WPTF, Raleigh 
WRAL (FM), Raleigh 
WRNC, Raleigh 
WYNA, Raleigh 

Rapid City, S. D. 
KEZU, Rapid City 
KIMM, Rapid City 
KOTA, Rapid City 
KIt8D, Rapid City 

Reading, Pa. 
WBYO (FM), 

Boyertoen 
WEED, Reading 
WHUM, Reading 
WRA1V, Reading 
WRFY (FM). Reading 

Reno, Nev. 
KBET, Reno 
KBUB, Sparks 
KCBN, Reno 
KNEV (FM). Reno 
KOH, Reno 
KOLO, Reno 
KOBE. Reno 
KSILN (FM). Reno 

Richmond, Ind. 
WOLM (FM), 

Richmond 
WHON, Centerville 

WKB V. Richmond 
Richmond, Va. 

WANT, Richmond 
WEET. Richmond 
WENZ, Highland 

Springs 
WFMV (FM). 

Richmond 
WGOE, Richmond 
WIKI, Chester 

WIVE. Ashland 
WLEE. Richmond 
WHOM, Richmond 

WRNL, Richmond 
WItVA, Richmond 
WTVR, Richmond 
WXOI, Richmond 

Roanoke, Va. 
WBLU, Salem 

WDBJ, Roanoke 
WKBA, Vinton 
WLRJ (FM), Roanoke 
WPXI, Roanoke 
WRIB, Roanoke 
W'ROV, Roanoke 

WSLS, Roanoke 

Rochester, Minn. 
KNXR (FM), Rochester 

KOLM, Rochester 
KROC, Rochester 
KWEB, Rochester 

Rochester, N. Y. 
WACK. Newark, N. Y. 

WBBF, Rochester 
WCMF (FM). 

Rochester 
WHAM, Rochester 
WHEC. Rochester 
WHFM (FM). 

Rochester 
WNYR, Rochester 
WROC, Rochester 
WSAY. Rochester 
WVOR (FM). 

Rochester 

Rockford, Ill. 
WLUV, Loves Park 

WROK, Rockford 
WRRR, Rockford 
WRVI (FM), Rockford 
WYFE, Rockford 

Roswell, N. M. 
KBIM, Roswell 
KRDD, Roswell 
KRSY, Roswell 
KSWS, Roswell 

Sacramento, Calif. 
KAFI (FM). Auburn 
KAHI, Auburn 

KCRA, Sacramento 

KCTC (FM). 
Sacramento 

KFBK, Sacramento 
KOMS. Sacramento 
KHIQ (FM). 

Sacramento 
KJAY, Sacramento 
KJML (FM), 

Sacramento 
KPOP, Roseville 
KRAK, Sacramento 
KRBT (FM). Woodland 
KROY, Sacramento 
KSFM (FM), 

Sacramento 
KXOA, Sacramento 
KXBQ (FM), 

Sacramento 

Saginaw, Mich. 
WKNX, Saginaw 

WSAM, Saginaw 
WBOW, Saginaw 

St. Joseph, Mo. 
KFEQ, St. Joseph 
KKJO, St. Joseph 

KUSN, St. Joseph 
St. Louis, Mo. 

RADI (FM). St. Louis 
KATZ. St. Louis 
KCFM (FM), Bt. Imuts 
KHAD, DeSoto 
KJCF. Festus 
%IRL, St. Charles 

eKLPW, Union 
KMOX, Bt. Louis 
KRCH (FM) 
KSD, SL Louis 
KBHE (FM). St. Louis 
KSTL. St. Louis 
KTUI, Sullivan 
KWK, St. Louis 
KXEN, St. Louts 
KXLW, Clayton 
KXOK, St. Louis 
WEW, St. Louis 

WGNU, Granite City, 
Ill. 

WIRY, Belleville. Ill. 
WIL, St. Louis 
WINO. Highland, Hl. 

WOKZ, Alton, Ill. 
*NORTH, Alton, Ill. 

Salem, Ore. 
RAPT. Salem 
KBZY, Salem 
KOAY, Salem 
KROW, Dallas 
KSLM, Salem 

Salina, Kan. 
KAFM (FM), Salina 
KFRM, Salins 
KLBI, Salina 
KSAL. Salina 

Salinas -Monterey, 
Calif. 

KCTY, Salinas 
KDON, Salinas 
KE1tR (FM). Salinas 
KIDD. Monterey 

KMBY, Monterey 
KRKC, King City 
KRML, Carmel 

*KRSA, Salinas 
KSBW (FM), Salinas 
KTOM, Salinas 

jKWAV (FM), Monterey 
Salt Lake City, Utah 

KALL, Salt Lake City 
KBBC, Centerville 

KCPX, Salt Lake City 
KLUB. Salt Lake City 
KMOR, Murray 
KNAK. Salt Lake City 
KRUG, Salt Lake City 
KRBP, Salt Lake City 
KBL, Salt Lake City 

%SOP. Salt Lake City 
KSXX, Salt Lake City 

KWHO, Salt Lake City 
°KWIC (FM), Salt Lake 

City 
San Angelo, Tex. 

KOKL, San Angelo 
KPEP, Ban Angelo 
KTEO, San Angelo 

KW'FR, San Angelo 
KWLW, San Angelo 

San Antonio, Tex. 
KAPE. San Antonio 
KBAT, San Antonio 

KBER, San Antonio 
KBUC, San Antonio 
KBUC-FM, Terrell 

Hills 
KCOR, Ban Antonio 
KDRY, Alamo Heights 
KF,DA, San Antonio 
KEEZ (FM), San 

Antonio 
KISS (FM), San 

Antonio 
*KITE, San Antonio 
KITY (FM). San 

Antonio 
KMAC, San Antonio 
KMFM (FM), San 

Antonio 
KONO, San Antonio 
KTSA. San Antonio 
KUKA. San Antonio 
K\VED. Seguin 

OAI. San Antonio 
San Bernardino - 

Riverside -Ontario, 
Calif. 

KACE, Riverside 
KAVR, Apple Valley 
KBBL (FM). Riverside 

"'KCAL. Redlands 
KCHV, Coachella 
KCIN. Victorvllle 

KCKC, San Bernardino 
KCMJ, Palm Springs 

*KDES, Palm Springs 
HDHI, Twentynine 

KDalms 
UO (FM), Riverside 

KFMW (FM), San 
Bernardino 

KFXM. San Bernardino 
KGEC (FM), Palm 

Springs 
KRSJ, Hemet 
KIOT, .Barstow 
KMEN, San Bernardino 
KPAL, Palm Springs 
KPAS, Banning 
KPRO, Riverside 
KREL, Corona 
KREO, Indio 
KRNO, San Bernardino 
KSFE. Needles 

KSOM, Ontario 
KWTC, Barstow 
KWXY. Cathedral City 
KYOR. Blythe 

San Diego, Calif. 
KARL (FM), Carlsbad, 

Calif. 
%BBW (FM), San 

Diego 
KCBQ, San Diego 
KDEO, El Cajon 
KDIO (FM), San Diego 

KFMB, San Diego 
KFMX (FM), San 

Diego 
KGB, San Diego 
KITT (FM), San Diego 
KLRO (FM). San 

Diego 
KMLO. Vista 
K000. San Diego 
KOWN, Escondido 
KPRI (FM), San Diego 

KSDO, .San Diego 
KSEA (FM), San 

Diego 
KSON, San Diego 
KUDE, Oceanside 
XEAZ, Tijuana Baja, 

Mex. 
XEBBC, Tijuana, Mex, 
XEGM, Tijuana, Mex. 
REMO, Tijuana, Mex. 
XERB, Tijuana, Mex. 
XETRA. Tijuana, Meg. 
XEXX, Tijuana, Mex. 

San Francisco - 
Oakland, Calif. 

*KARL, Oakland 
KBRO (FM), San 

Francisco 
KCBS. San Francisco 
KDFC (FM), San 

Francisco 
KDFM (FM), Walnut 

Creek 
KDIA, Oakland 
KFAX, San Francisco 
KFOG (FM). San 

Francisco 
KFRC, San Francisco 
KOO. San Francisco 
KFMR (FM), Fremont 

KIBE, Palo Alte 
KJAZ (FM), Alameda 

KKHI, San Francisco 
KKIS. Pittsburg 
KMPX (FM), San 

Francisco 
KNBR, San Francisco 
KNEW, Oakland 
KOFY, San Mateo 
KOIT (FM), San 

Francisco 
KPAT, Berkeley 
KPEN (FM). San 

Francisco 
KIWN (FM), San 

Francisco 
KSAN (FM), San 

Francisco 
KSAY, San Francisco 
KSFO, San Francisco 
KSOL, San Francisco 

KTIM, San Rafael 
KTUX (FM). 

Livermore 
KVEZ (FM) San Mateo 
KWUN. Concord 
KYA, San Francisco 

San Jose, Calif. 
KAZA, Gilroy 
KBAY (FM). San Jose 
KEEN. San Jose 
KONU, Santa Clara 
KIBE, Palo Alto 
BLOB (FM). Los Gatos 
KLIV, Ban Jose 
KLOK. San Jose 
%POM (FM), Los 

Altos 
KPLX (FM). San Jose 
KREP (FM), Santa 

Clara 
REDO (FM). Ban Jose 
KXRX, San Jose 

Santa Barbara, Calif. 
KACL, Santa Barbara 
KCOY, Santa Maria 

KDB, Banta Barbara 
KOBA, Santa Barbara 

KGUD, Santa Barbara 
KHER. Santa Maria 
KIST, Santa Barbara 
KLOM, Lompoc 
KMUZ (FM). Santa 

Barbara 
KNEZ, Lompoc 
KSEE, Santa Maria 

KSMA, Santa Marla 
KTMS, Santa Barbara 
KXFM (FM), Santa 

Maria 
KZON, Santa Maria 

Santa Rosa, Calif. 
KPLB, Santa Rosa 
KSRO, Santa Rosa 
KTOB, Petaluma 
KVRE, Santa Roes 

Sarasota, Fla. 
WAMR, Venice 
WENG, Englewood 
WKXY, Sarasota 
WSAF, Sarasota 

WSPB, Sarasota 
WYND, Sarasota 

Sa h, Ga. 
WBYO, Savannah 
WEAS. Savannah 
WSAV, Savannah 
WSGA. Savannah 
WSOK, Savannah 

'WTOC. Savannah 
Scranton, Pa. 

WARM, Scranton 
WCDL, Carbondale 
*WEJL, Scranton 
WOBI, Scranton 
WICK, Scranton 
WBCR. Scranton 

Seattle -Everett, Wash. 
KAS?, Auburn 
KAYO, Seattle 
KBBX (FM), Seattle 
KBIQ (FM), Edmonds 

KBLE, Seattle 
KETO (FM), Seattle 
KFKF, Bellevue 
KGDN, Edmonds 

*KING. Seattle 
KIRO, Seattle 
KIBW (FM), Seattle 

KIXI, Seattle 
KJR, Seattle 
KLSN (FM), Seattle 

KOL, Seattle 
KOMO, Seattle 
KREN, Renton 
KRKO, Everett 

K13ND, Seattle 
%TW, Seattle 
KVI. Seattle 
KWYZ, Everett 
KXA. Seattle 
KYAC, Seattle 

Sheboygan, Wis. 
WHBL. Sheboygan 
WKTS, Sheboygan 
WPLY, Plymouth 

Sherman-Denison,Tex. 
KDSX. Sherman 
KRRV. Sherman 
KTXO. Sherman 

Shreveport, La. 
KBCL, Shreveport 
KCIJ, Shreveport 

'KEEL, Shreveport 
KJOE, Shreveport 
KOKA. Shreveport 

KRMD, Shreveport 
KTAL (FM). 

Shreveport 
KWKH, Shreveport 

Sioux City, Iowa 
KDVR (FM), Sioux 

CKMNS, 
Sioux City 

%8G, Sioux City 
KTRI, Sioux City 

Sioux Falls, S. D. 
KELO, Sioux Falls 
KISD, Sioux Falls 
K8OO, Sioux Falls 

South Bend, Ind. 
WHME (FM), South 

Bend 
WJVA, South Bend 
WNDU, South Bend 
WSBT, South Bend 
WTCA, Plymouth 

Spartanburg, S. C. 
WASC, Spartanburg 
WHCQ, Spartanburg 

WSPR, Spartanburg 
WORD. Spartanburg 
WSJW, Woodruff 

Spokane, Wash. 
KCFA, Spokane 

KDNC, Spokane 
KOA, Spokane 

`IMP, Spokane 
KJRB, Spokane 
KPEG, Spokane 

KREM, Spokane 
KSPO, Spokane 
KTWD (FM), Spokane 
KUDY, Spokane 

KXLY, Spokane 
KZUN, Opportunity 

Springfield, Ill. 
WCVS, Springfield 
WFMB (FM). 

Springfield 
WMAY, Springfield 

WTAX, Springfield 
WVEM (FM). 

Springfield 

Springfield -Holyoke, 
Mass. 

WACE, Chicopee 
WCRX (FM), 

Springfield 
WDEW. Westfield 

WHMP. Northampton 
WHYN. Springfield 
WMAB, Springfield 
WREB, Holyoke 
WSPR, Springfield 
WTTT, Amherst 
WTXL, West 

Springfield 
WTYM, East 

Longmeadow 

Springfield, Mo. 
KGBX, Springfield 
KICK, Springfield 

"KITS, Springfield 
KTXR (FM). 

Springfield 
'âWTO, Springfield 

Springfield, Ohio 
WBLY, Springfield 
WIZE. Springfield 

Stamford, Conn. 
WGCH, Greenwich 

WSTC.Stamford. Coto. 

Steubenville -Weirton, 
Ohio 

WEIR. Weirton, W. Va. 
WBTV. Steubenville 

Stockton, Calif. 
*KCVR, Lodi 
KJOY, Stockton 
KBRT (FM), Tracy 

KSTN, Stockton 
KWG. Stockton 

Syracuse, N. Y. 
WDDS (FM). Syracuse 
WFBL, Syracuse 
WHEN, Syracuse 
WMCR, Oneida 
WNDR, Syracuse 

WOW (FM), De Ruyter 
WOLF. Syracuse 
WONO (FM). Syracuse 

WOSC, Fulton 
WPAW, E. Syracuse 

WREN, Baldwinsville 
WSGO, Oswego 
WSOQ, North Syracuse 

WSYR, Syracuse 

Tacoma, Wash. 
KATE. Puyallup 
KDFL. Sumner 
KLAY (FM), Tacoma 
KMO, Tacoma 
ROOD. Tacoma 

KTAC, Tacoma 
KTKT. Tacoma 

Tallahassee, Fla. 
WBGM (FM). 

Tallahassee 
WMEN, Tallahassee 
WOMA (FM). 

Tallahassee 
WONS, Tallahassee 
WTAL, Tallahassee 
WTNT, Tallahassee 

Tampa -St. Peters- 
burg, Fla. 

WALT, Tampa 
WAZE, Clearwater 
WCWR, Dunedin 

WDAE, Tampa 
WFLA, Tampa 
WFSO, Pinellas Park 
WHBO. Tampa 
WILZ, St. Petersburg 
WINO. Tampa 
WLCY, St. Petersburg 

WPIN, Bt. Petersburg 
WPKM (FM), Tampa 
WPLA, Plant City 
WSOL, Tampa 
WSUN, St. Petersburg 

WTAN. Clearwater 
WTCX (FM) St. 

Petenburg 
WTMP, Tampa 
WYOU, Tampa 

Terre Haute, Ind. 
WAAC. Terre Haute 

WBOW, Terre Haute wpm (FM). Terre 
Haute 

WTHI, Terre Haute 
WVTS (FM). Terre 

Haute 
WWCM, Brazil 
WWVR (FM). West 

Terre Hante 

Texarkana, Tex. -Ark. 
KATQ, Texarkana, Tex. 
KCMC, Texarkana, Tex. 

KOSY, Texarkana. Ark. 
KTFS. Texarkana, Tex. 

Toledo, Ohio 
WAWR (FM), Bowling 

Green 
WCWR, Toledo 
WKLR (FM), Toledo 
WMOS, Bowling Green 
WMHE (FM), Toledo 
WOHO, Toledo 
WQTE, Monroe, Mich. 

WSPD, Toledo 
WTOD, Toledo 
WTYO. Toledo 
WVMO (FM). Monroe, 

Mich. 

Topeka, Kans. 
KEWI, Topeka 

KTOP, Topeka 
WIBW, Topeka 
WREN. Topeka 

Trenton, N. J. 
WAAT, Trenton 

WBJH (FM), Trenton 
WBUD, Trenton 
WHWH, Princeton 
WPRB (FM), Princeton 
WTOA (FM), Trenton 

WTTM, Trenton 

Tucson, Ariz. 
KAIR, Tucson 

KCEE, Tucson 
KCUB, Tucson 
KEVT, Tucson 
KIMM (FM). Tucson 
KHO8, Tucson 
MITT, Tucson 
KIKX, Tucson 
KOLD, Tucson 
KTKT, Tucson 
KTUC, Tucson 
KXEW, Tucson 

Tulsa, Okla. 
KAKC, Tulsa 
KCNW, Tulsa 
KELP. Tulsa 
KFMJ, Tulsa 
KMOD (FM). Tulsa 
KOSG, Pawhuska 
KRAV (FM). Tulsa 
KREK, Sapulpa 
KItMG, Tulsa 
KTOW, Band Springs 
KVOO, Tulsa 

Tuscaloosa, Ala. 
WACT, Tuscaloosa 
WJRD, Tuscaloosa 
WNPT, Tuscaloosa 

WTBC. Tuscaloosa 
WTUO, Tuscaloosa 

Tyler, Tex. 
%DOK, Tyler 
KTBB, Tyler 

KZAK, Tyler 
KZEY, Tyler 

Utica -Rome, N. Y. 
WADR, Raman 
WAL Y. Herkimer 
WBRV, Boonville 
WBVM. Utica 
WIBX, Utica 
WKAL, Rome 
WLFH, Little Falls 
WRNY. Rome 

WBUN, Utica 
WTLB, Utica 
WUFM (FM). Utica 

Vallejo -Napa, Calif. 
KNBA, Vallejo 
KVON, Napa 

Vineland-Millville- 
Bridgeton, N. J. 

WDVL, Vineland 
WMVB, Mlilville 
WSNJ, Bridgeton 
WWBZ, Vineland 

Waco, Tax. 
KAWA, Waco 
KBGO, Waoo 
KEFC (FM), Waco 
KWTX. Waco 

WACO, Waco 

Washington, D. C. 
WAGE, Leesburg, Va. 
WASH (FM). 

Washington 
'WA VA, Arlington, Va. 
WDON, Wheaton. Md. 
WEAM, Arlington. Va. 
WEEL, Fairfax. Va. 
WEZR (FM), Fairfax, 

Va. 
WFAN (FM), 

Washington 
WFAX, Falls Church, 

Va. 
WGAY (FM), Silver 

Spring, Md. 
WOMS, Bethesda, Md. 
WHFS (FM), Bethesda, 

Md. 
WHMC, Gaithersburg, 

Md. 
WHEN. Herndon, Va. 
WINX, Rockville, Md. 
WJMD (FM), Bethesda, 
Md. 

WLMD, Laurel, Md. 
WMAL, Washington 
WMOD (FM), 

Washington 
WOL, Washington 
WOOK, Washington 

WPGC. Bladensburg, 
Md. 

WPIK, Alexandria, Va. 
WPAW, Manassas, Va. 
WQMR, Silver Spring, 

Md. 
WQVA, Quantico, Va. 

WItC, Washington 
WTOP, Washington 
WUST, Bethesda. Md, 

WWDC, Washington 
WXRA (FM), 

Woodbridge. Va. 

Waterbury, Conn. 
NATR, Waterbury 
WBRY, Waterbury 
WOWW, Naugatuck 

WWCO. Waterbury 
Waterloo, Iowa 

KCFI, Cedar Falls 
KWWL. Waterloo 

KEEL. Waterloo 

West Palm Beach, 
Fla. 

WDBF, Delray Beach 
WEAT, West Palm 

Beach 
WHEW, Riviera Beach 
WIRK, West Palm 

Beach 
WJNO, West Palm 

Beach 
WLIZ, Lake Worth 
WPBF (FM), West 

Palm Beach 
WQXT, Palm Beach 
WSBR, Boca Raton 
WSWN, Belle Glade 
WWOO (FM), Boca 

Raton 
WWOS (FM), Palm 

Beach 

Wheeling, W. Vo. 
WBZE, Wheeling 
WEIF, Moundaville 
WHLL, Wheeling 

WKWK, Wheeling 
WOMP, Bellaire, Ohlo 
WTlLF (FM), Wheeling 

WWVA, Wheeling 

Wichita, Kans. 
RAKE, Wichita 
KARD '(FM), Wichita 
KBTO, El Dorado 
KEYN, Wichita 
KFDI, Wichita 

'KPH. Wichita 
RT.EO, Wichita 

KATY (FM), Wichita 
KWBB, Wichita 

Wichita falls, Tex. 
KLUR (FM), Wichita 

Falls 
KNIN, Wichita Fall» 
KNTO (FM). Wichita 

Falls 
KTRN, Wichita Falls 
KWFT, Wichita Falle 

Wilkes -Barre - 
Hazleton, Pa. 

WAZL, Hazleton 
WBAX. Wilkes-Barre 

WBRE, Wilkes -Bane 
WILK, Wilkes -Bane 
WNAK, Nanticoke 
WPTS, Pittston 
WYZZ (FM). 

Wilkes -Bure 
Williamsport, Pa. 
WLYC, Williamsport 
WMPT, Williamsport 
WRAK. Wllliameport 
WWPA, Williamsport 

Wilmington, Del. 
WAMS. Wilmington 

WDEL, Wilmington 
WH.M, Wilmington 

jwJJBBWi. 
ington 

WJIC, Salem, N. J. 
WNRK, Newark 
WSER, Elkton, Md. 
WTUX, Wilmington 

Wilmington, N. C. 
WGNI, Wilmington 
WHSL, Wilmington 
WKLM, Wilmington 
WMFD, Wilmington 

Worcester, Mass 
WAAB, Worcester 
WEIM, Fitchburg 

*WPM. Fitchburg 
WNEB, Worcester 
WORC, Worcester 
WSRS (FM). 

Worcester 
WTAG, Worcester 

Yakima, Wash. 
KBBO, Yakima 
KENE, Toppeniab 
RIMA, Yakima 

*KIT, Yakima 
KNDX (FM). Yakima 
ROOT, Yakima 
BREW, Bunnyeide 
KUTI. Yakima 

York, Pa. 
WGCB, Red Lion 

WORT. Gettysburg 
WHIM, Hanover 

WNOW, York 
WORK, York 

WSBA, York 

Youngstown -Warren, 
Ohio 

WBBW, Youngstown 
WFMJ. Youngstown 

:WHIM. Warren 
WHOT. Campbell 

W KBN. Youngstown 
WNIO, Niles 
WRED (FM). Campbell 
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Explanation of SRDS Consumer Market Farm Data 
Farm Population 

All estimates of farm population are as of January 1, 1968 

and include all persons residing on farms. The sources of data 
used to prepare SRDS farm population estimates include basic 
reports prepared by the Bureau of the Census and the Department 
of Agriculture. 

There has been a change in the basic definition of farm popu- 
lation as developed by the Census Bureau. This revised definition 
reflects a substantial decline in the number of people reported 
residing on farms. The rural population is subdivided into the 
rural -farm population, which comprises all rural residents living 
on farms, and the rural -nonfarm population, which comprises the 
remaining rural population. In the 1960 Census, the farm popu- 
lation consists of persons living in rural territory on places of 10 

or more acres from which sales of farm products amounted to 
$50 or more in 1959 or on places of less than 10 acres from which 
sales of farm products amounted to $250 or more in 1959. 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

Farm Households 
The SRDS definition is identical to that used by the Bureau 

of the Census, namely, that a household is synonymous with an 
occupied dwelling unit. It consists of one or a number of persons 
living together under the same roof. 

The January 1, 1968 farm household estimates were obtained 
by using Census "bench marks" and allowing for growth as re- 
flected by a variety of government reports. 

Total Farms 
The definition of total farms is the same as shown in the 

1959 Census of Agriculture and the 1960 Census of Population: 
namely, places in rural territory which have 10 or more acres 
from which sales of farm products amounted to $50 or more in 
1959 or on places of less than 10 acres from which sales of farm 
products amounted to $250 or more in 1959. 

For 1959, the decrease in the number of farms as compared 
with all prior censuses resulted partly from the change in farm 
definition. The fact that sales of agricultural products in 1959 

were used resulted in the exclusion of some places that would 

have qualified as farms had the value of agricultural products 
alone been considered. The increase in the acreage minimum 
also had an effect. 

The change in farm definition made in 1950 and again in 
1959 had no appreciable effect on the totals for livestock or crops 
because the places affected by the change ordinarily accounted for 
less than 1 percent of the totals for a given county or state. 

For more details concerning this definition, see "General 
Social and Economic Characteristics," PC(1)-C series, prepared 
by the Department of Census. 

Farm Income 
Gross Farm Income (1967) includes cash receipts from farm 

marketings, income in kind (value of items grown and consumed 
on the farm) and government payments. No expenses or taxes 
are deducted from the figure. Gross Income per Farm is the 
arithmetic mean obtained by dividing the Gross Farm Income 
(1967) by the Number of Farms (1967). 

Farm Data Summary, U. S., Divisional and State Totals 

UNITED STATES 
DIVISIONS 

States 

Farm 
Pol/I/68n 

(000) 

o 
of 

U. S. 

Farm 
Households 

1/1/68 
(000) 

Gross 
Farm 

Income 
1967 

(6000) 
eS 

U.S. 

Gross Farm 
Income 

Per Farm 
Total 
Farms 

1967 

UNITED STATES TOTAL 10,404.5 100.0000 2,582.53 49,292,057 100.0000 15,692 3,141,300 

NEW ENGLAND 126.7 1.2177 
Connecticut 19.4 .1865 
Maine 29.2 .2806 
Massachusetts 29.3 .2815 
New Hampshire 10.1 .0971 
Rhode Island 3.4 .0327 
Vermont 35.3 .3393 

32.42 
5.24 
7.34 
7.72 
2.79 

.89 

872,174 
181,219 
269,679 
180,119 
62,658 
23,570 

8.44 154,929 

1.7694 
.3676 
.5472 
.3654 
.1271 
.0478 
.3143 

22,421 
31,793 
22,854 
24,016 
14,919 
21,427 
18,015 

38,900 
5,700 

11,800 
7,500 
4,200 
1,100 
8,600 

MIDDLE ATLANTIC 630.6 6.0608 
New Jersey 55.5 .5334 
New York 284.8 2.7373 
Pennsylvania ._ 290.3 2.7901 

159.14 
15.07 
73.80 
70.27 

2,553,775 
291,271 

1,185,865 
1,076,639 

5.1809 
.5909 

2.4058 
2.1842 

16,637 
30,660 
18,529 
13,458 

153,500 
9,500 

64,000 
80,000 

EAST NORTH CENTRAL 2,064.2 19.8395 
Illinois 479.2 4.6056 
Indiana 410.9 3.9493 
Michigan 326.7 3.1400 
Ohio 387.2 3.7215 
Wisconsin 460.2 4.4231 

548.25 
132.27 
113.29 
87.03 

102.06 
113.60 

8,616,022 
2,831,127 
1,557,618 
1,069,586 
1,515,221 
1,642,470 

17.4796 
5.7436 
3.1600 
2.1699 
3.0740 
3.3321 

15,223 
21,287 
14,834 
11,626 
12,841 
13,919 

566,000 
133,000 
105,000 
92,000 

118,000 
118,000 

WEST NORTH CENTRAL 1,974.5 18.9774 
Iowa 506.9 4.8719 
Kansas 202.2 1.9434 
Minnesota 420.7 4.0434 
Missouri 346.2 3.3274 
Nebraska 222.1 2.1347 
North Dakota 132.0 1.2687 
South Dakota 144.4 1.3879 

518.30 
133.36 
57.39 

103.44 
96.30 
59.87 
31.21 
36.73 

13,339,041 
3,784,098 
1,807,436 
2,210,095 
1,665,733 
1,977,214 

875,760 
1,018,705 

27.0612 
7.6769 
3.6668 
4.4836 
3.3793 
4.0112 
1.7767 
2.0667 

18,921 
25,227 
19,435 
16,371 
10,959 
25,349 
18,633 
20,374 

705,000 
150,000 
93,000 

135,000 
152,000 
78,000 
47,000 
50,000 

SOUTH ATLANTIC 1,935.4 18.6016 
Delaware 22.1 .2124 
District of Columbia 
Florida 113.5 1.0909 
Georgia 309.2 2.9719 
Maryland 100.6 .9669 
North Carolina 699.6 6.7240 
South Carolina 292.1 2.8074 
Virginia 323.3 3.1073 
West Virginia 75.0 .7208 

421.47 5,603,716 11.3684 11,662 
5.91 140,545 .2851 34,279 

28.31 
67.58 
23.87 

148.31 
57.40 
72.95 
17.14 

1,070,318 
1,209,116 

371,485 
1,495,002 

528,423 
649,664 
139,163 

2.1714 
2.4530 
.7536 

3.0330 
1.0720 
1.3180 

.2823 

28,928 
14,745 
18,210 
8,899 
9,111 
8,329 
4,217 

480,500 
4,100 

37,000 
82,000 
20,400 

168,000 
58,000 
78,000 
33,000 

EAST SOUTH CENTRAL 1,580.5 15.1905 
Alabama 294.7 2.8324 
Kentucky 399.4 3.8387 
Mississippi 431.5 4.1472 
Tennessee 454.9 4.3722 

362.88 
63.15 
95.07 
96.84 

107.82 

3,521,824 
794,543 
981,648 
946,738 
798,895 

7.1448 
1.6119 
1.9915 
1.9207 
1.6207 

7,493 
8,276 
7,113 
9,374 
5,918 

470,000 
96,000 

138,000 
101,000 
135,000 

WEST SOUTH CENTRAL 1,096.1 10.5349 
Arkansas 229.1 2.2019 
Louisiana 182.3 1.7521 
Oklahoma 165.8 1.5935 
Texas 518.9 4.9874 

277.58 
55.82 
41.53 
43.10 

137.13 

5,694,801 
1,068,524 

652,078 
958,302 

3,015,897 

11.5532 
2.1677 
1.3229 
1.9441 
6.1185 

13,182 
13,357 
11,052 
10,304 
15,079 

432,000 
80,000 
59,000 
93,000 

200,000 

MOUNTAIN 429.9 4.1319 
Arizona 56.2 .5402 
Colorado 77.3 .7429 
Idaho 95.7 .9198 
Montana 79.6 .7651 
Nevada 10.2 .0980 
New Mexico 35.3 .3393 
Utah 43.5 .4181 
Wyoming 32.1 .3085 

103.37 
10.78 
18.07 
24.61 
21.10 

2.73 
7.96 
9.84 
8.28 

3,521,528 
549,783 
935,836 
588,989 
596,215 

70,020 
333,624 
221,141 
225,920 

7.1442 
1.1154 
1.8985 
1.1949 
1.2096 

.1421 

.6768 

.4486 

.4583 

25,818 
87,267 
29,709 
19,633 
21,602 
31,827 
23,330 
14,267 
25,102 

136,400 
6,300 

31,500 
30,000 
27,600 

2,200 
14,300 
15,500 
9,000 

PACIFIC 566.6 5.4457 
California 302.4 2.9064 
Oregon 119.6 1.1495 
Washington 144.6 1.3898 

159.12 
84.68 
34.21 
40.23 

5,569,176 
4,087,051 

603,813 
878,312 

11.2983 
8.2914 
1.2250 
1.7819 

35,026 
58,386 
14,377 
18,687 

159,000 
70,000 
42,000 
47,000 

U.S. 

Total 
Commercial 

Farms 
Producing 
Sales Over 

619640 

Land 
Harvested 

1964 
Acres 
(000) 

Total 
Farm 

T 19e644n 

100.0000 1,815,044 286,707 5,480,907 

1.2383 25,478 1,888 75,538 
.1815 3,755 206 12,586 
.3756 6,888 594 19,903 
.2388 5,153 234 14,468 
.1337 2,303 168 7,830 
.0350 663 29 2,140 
.2737 6,716 657 18,611 

4.8865 98,574 9,837 356,564 
.3024 7,605 560 25,883 

2.0374 44,808 4,743 157,444 
2.5467 46,161 4,534 173,237 

18.0180 388,493 55,409 1,303,280 
4.2339 105,722 20,058 334,601 
3.3426 69,205 10,299 231,039 
2.9287 53,956 6,738 203,777 
3.7564 69,400 9,276 248,770 
3.7564 90,210 9,038 285,093 

22.4429 535,052 114,064 1,555,070 
4.7751 133,446 19,952 352,467 
2.9606 68,753 18,160 194,197 
4.2976 101,072 17,515 307,822 
4.8387 77,828 11,068 255,804 
2.4830 68,115 15,229 189,689 
1.4962 42,932 17,695 130,082 
1.5917 42,906 14,445 125,009 

15.2962 220,166 17,543 557,889 
.1305 3,147 419 9,517 

1.1779 17,735 2,204 45,536 
2.6104 41,282 3,951 96,502 

.6494 12,823 1,421 44,753 
5.3481 83,168 3,986 164,264 
1.8464 23,547 2,263 54,492 
2.4830 32,640 2,566 103,343 
1.0505 5,824 733 39,482 

14.9620 174,361 14,481 456,052 
3.0561 31,681 2,990 79,019 
4.3931 58,806 3,473 144,110 
3.2152 36,031 4,400 95,157 
4.2976 47,843 3,618 137,766 

13.7523 189,897 36,513 569,950 
2.5467 32,177 6,088 104,559 
1.8782 19,658 2,673 64,528 
2,9606 41,947 8,344 116,328 
6,3668 96,115 19,408 284,535 

4.3422 90,569 21,653 289,573 
.2006 4,028 1,025 14,333 

1.0029 20,515 4,726 67,671 
.9550 20,794 3,935 65,507 
.8786 21,044 7,813 69,431 
.0700 1,415 507 5,794 
.4552 7,287 906 18,850 
.4934 8,560 1,039 24,934 
.2865 6,926 1,702 23,053 

5.0616 92,454 15,319 316,991 
2.2284 51,538 7,846 157,551 
1.3370 17,985 76258 
1.4962 22,931 

4050 
,423 83, 82 
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Farm Data Summary, U. S., Divisional and State Totals -Continued ' FARM DATA 

1-SRDS estimates of Farm Crops Income include receipts 
from sales of horticultural specialties and forest products 
as well as field crops, vegetables, and fruits. 

=-Farm Livestock Income consists of receipts from sales of 
domestic animals and by-products (wool, pelts), poultry 
and dairy products. 

3 -Poultry Income covers the sales of chickens, eggs, turkeys 
and other poultry products. 

Income by Select Commodities 
1 -Chicken Income Includes the receipts from the sale of 

chickens and broilers. 

2 -Corn Income consists of receipts from sales of fresh 
sweet corn and corn for silage and forage. 

3 -Cotton Income includes sales of cotton lint and cotton 
seed. 

4 -Cattle -Calves Income covers the sales of heifers, steers, 
and other beef cattle. 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

5 -Dairy Products Income includes sales of milk (wholesale 
and retail) and receipts from the sales of butterfat and 
cream. 

6 -Hay Income includes the receipts from the sales of crops 
used as fodder. 

7 -Hog Income consists of receipts from the sales of boars, 
sows, gilts and other hog stock. 

8 -Soybean Income covers the receipts from the sales of 
soybeans harvested for beans as well as its use as an 
oil crop. 

9 -Wheat Income includes the receipts from the 
wheat as a food grain. 

Commercial Farms with Sales Volume Over $2,500 
Source: Census of Agriculture 1964 (Final Report). 

Farm Tractors 
Source: Census of Agriculture 1964 (Final Report). 

Acreage Under Cultivation 
Source: Census of Agriculture 1964 (Final Report). 
The limited amount of farm data presented in this publication 

is intended as basic reference material only. -Data in greater 
detail are readily available from the 1964 Census of Agriculture. 

(More recent tabulations are not available on a state and county 
level.) 

Mergers, changes in ownership, and other factors make it 
impractical to attempt an updating process for these data series. 

Farm Data Summaries 
sale of 

Total U. S., the Geographic Divisions and All States are 
summarized for easy reference. A U. S. Farm Map shows the 
number of leading farm counties by state for farm population 
and gross farm income. 

Farm Data Ranking Tables 
For 400 Leading Counties 

The leading farm counties of the U. S. are ranked for each 
of the following series: 

Farm Population-SRDS January 1, 1968 Estimates 
Number of Farms (1964) -Census of Agriculture 
Gross Farm Income-SRDS Full Year 1967 Estimates 

Farm Income by Commodities and Commodity Groups, 1961 

UNITED STATES 
DIVISIONS 

States 

Farm 
Livestock 

Income 
1967 ($000) 

Cattle -Calves 
Income 

1967 ($000) 

Hog 
Income 

1967 (5000) 

Farm 
Dairy 
I slam. 

1967 ($000) 

Farm 
Poultry 
Incomo 

1967 (9000) 

Farm 
Chicken 
Income 

1967 ($0e0) 

UNITED STATES TOTAL 24,163,109 9,627,193 4,013,440 5,455,230 4,047,706 1,412,459 

NEW ENGLAND 498,210 36,700 
Connecticut 95,064 6,548 
Maine 135,042 5,821 
Massachusetts 88,452 6,368 
New Hampshire 43,824 3,623 
Rhode Island 10,914 938 
Vermont 124,914 13,402 

6,746 
639 
647 

3,980 
714 
347 
419 

253,186 
42,800 
31,909 
46,486 
21,521 

5,630 
104,840 

183,869 
44,556 
84,946 
27,542 
17,403 
3,978 
5,444 

64,207 
8,145 

47,863 
4,935 
2,251 

734 
279 

MIDDLE ATLANTIC 1,490,687 204,026 
New Jersey 112,764 8,612 
New York 706,865 83,979 
Pennsylvania 671,058 111,435 

37,780 
5,319 
5,059 

27,402 

915,204 
51,420 

494,770 
369,014 

307,074 
49,900 
99,156 

158,018 

45,746 
3,040 
7,083 

35,623 

EAST NORTH CENTRAL 4,406,801 1,162,884 
Illinois 1,278,874 479,541 
Indiana 716,141 166,062 
Michigan 486,249 127,022 
Ohio 694,420 176,250 
Wisconsin 1,231,117 214,009 

1,262,735 
552,514 
340,225 

47,633 
178,733 
143,630 

1,488,835 
145,947 
120,159 
239,049 
229,622 
754,058 

379,401 
52,124 

103,958 
58,219 
91,849 
73,251 

39,727 
2,606 

14,851 
3,528 
8,688 

10,054 

WEST NORTH CENTRAL 7,640,292 4,078,145 
Iowa 2,459,237 1,111,068 
Kansas 969,528 738,859 
Minnesota 1,253,550 464,688 
Missouri 916,453 368,523 
Nebraska 1,113,046 797,289 
North Dakota 267,537 186,112 
South Dakota 660,941 411,606 

2,109,761 
1,013,723 

106,408 
274,756 
305,738 
230,927 

22,537 
155,672 

934,333 
204,759 

68,940 
379,864 
129,666 

6C,682 
38,531 
51,891 

470,269 
130,911 

25,478 
134,612 

92,813 
35,398 
12,359 
38,698 

21,164 

1,499 
1,844 

13,649 
1,686 

727 
1,759 

SOUTH ATLANTIC 2,124,044 397,187 
Delaware 87,739 1,970 
District of Columbia 
Florida 294,519 102,554 
Georgia 571,162 90,578 
Maryland 217,020 24,265 
North Carolina 454,119 42,874 
South Carolina 138,414 29,451 
Virginia 278,934 77,465 
West Virginia 82,137 28,030 

234,029 469 448 1,135,451 604,031 
2,363 8,403 80,224 73,397 

17,610 
66,904 
9,837 

81,850 
25,303 
26,515 

3,647 

95,303 
59,699 
83,287 
80,550 
30,280 
90,982 
20,944 

77,693 
423,042 
105,256 
274,131 
58,902 
88,903 
27,300 

11,395 
237,768 
92,796 

148,109 
2,904 

27,555 
10,107 

EAST SOUTH CENTRAL 1,536,373 562,787 
Alabama 435,449 112,649 
Kentucky 377,852 177,132 
Mississippi 379,941 148,316 
Tennessee 343,131 124,690 

201,379 
41,566 
82,458 
22,327 
55,028 

310,509 
39,758 

118,342 
55.818 
96,591 

502,328 
237,948 

29,776 
177,820 

56,784 

282,923 
154,817 

6,872 
94,891 
26,343 

WEST SOUTH CENTRAL 2,556,252 1,473,641 
Arkansas 418,335 83,506 
Louisiana 222,539 122,247 
Oklahoma 561,517 430,650 
Texas 1,353,861 837,238 

89,138 
15,338 
7,829 

23,100 
42,871 

313,830 
30.676 
63,231 
61,050 

158,873 

535,747 
270,116 
47,574 
26,400 

191,657 

270,558 
165,307 
20,475 

6,600 
78,176 

MOUNTAIN 1,924,058 1,424,167 
Arizona 233,917 183,425 
Colorado 612,513 486,115 
Idaho 240,230 136,986 
Montana 283,837 236,761 
Nevada 52,245 40,832 
New Mexico 189,249 153,258 
Utah 145,239 55,855 
Wyoming 166,828 130,935 

43,601 
2,534 

14,535 
6,984 

12,142 
383 

2,583 
3,019 
1,421 

206,885 
31,922 
41,183 
54,794 
13,659 
7,093 

17,220 
34,721 

6,293 

81,016 
7,601 

18,573 
11,818 
6,071 

256 
6,027 

29,249 
1,421 

7,479 
507 

3760 506 
64 

2,642 

PACIFIC 1,986,392 287,656 
California 1,491,316 69,503 
Oregon 231,457 122,983 
Washington 263,619 95,170 

28,271 
11,584 

9,012 
7,675 

563,000 
413,159 
49,299 

100,542 

452,551 
362,962 

38,167 
51,422 

76,624 
50,197 

9,542 
16,885 

Farm Farm Farm Farm Farm Farm 
Crops Wheat Corn Hay Cotton Soybean 

1967c ($000) 
I name 

1967 ($000) 
Income 

1967 ($600) 
Income 

1967 ($000) 
Income 

1967 ($000) 
Income 

1967 ($000) 

18,311,837 1,989,019 2,561,699 535,363 1,535,472 2,449,070 

251,400 5,174 8,299 
64,722 1,437 1,278 
80,620 431 1,725 
70,727 2,547 1,274 
11,134 494 988 
9,462 265 102 

14,735 2,932 

687,865 30,511 47,547 30,553 2,939 
140,540 2,026 6,079 2,786 2,026 
304,915 11,130 13,153 13,153 
242,410 17,355 28,315 14,614 913 

3,109,763 267,542 1,248,880 58,813 823,373 
1,327,448 91,217 714,099 10,425 448,266 

634,116 60,754 279,471 6,750 190,364 
396,071 45,869 53,808 9,703 28,227 
546,892 68,266 152,668 16,136 146,462 
205,236 1,436 48,834 15,799 10,054 

3,716,653 877,710 927,492 92,643 23,203 951,337 
897,534 416,231 13,427 382,664 
529,225 319,223 43,462 17,984 50,956 
590,518 33,192 145,676 20,284 202,840 
448,517 62,785 88,719 9,554 23,203 229,303 
572,626 146,647 183,730 18,542 55,625 
459,618 255,177 2,181 5,816 12,359 
218,615 60,686 47,493 7,036 17,590 

2,738,974 24,544 184,954 19,590 100,143 166,146 
43,645 1,050 12,342 263 5,252 

741,313 1,036 31,077 2,072 036 6215 
458,291 2,059 44,260 4,117 43,231 18,527 
110,848 5,902 21,314 2,951 8,525 
845,115 6,496 51,968 2,598 14,291 57,165 
276,469 2,489 9,955 1,659 41,065 52,265 
241,182 5,199 13,517 4,159 520 18,197 

22,111 313 521 1,771 

1,212,642 27,826 69,014 16,570 320,479 213,222 
167,010 2,410 13,253 2,410 59,035 16,867 
385,713 8,398 32,830 6,872 22,142 
417,545 11,164 4,784 3,190 210,514 118,015 
242,374 5,854 18,147 4,098 50,930 56,198 

2,245,260 290,406 16,472 34,168 684,967 292,053 
433,839 15,338 852 2,556 102,252 209,617 
379,744 2,409 3,011 2,409 63,833 67,446 
263,597 161,700 11,550 32,175 7,425 

1,168,080 110,959 12,609 17,653 486,707 7,565 

1,176,594 274,287 17,501 100,946 144,112 
272,802 1,520 1,013 20,268 104,887 
195,062 49,258 12,920 19,380 

198 58,555 2,686 23,100 
222,164, 140,640 8,094 

11,644 1,214 5,495 767 
97,810 7,749 287 12,915 38,458 
43,634 9,058 189 6,416 
36,280 6,293 406 5,278 

3,172,686 196,193 44,665 173,781 262,568 
2,370,008 7,723 27,029 135,146 262,568 

298,733 41,878 6,891 14,843 
503,945 146,592 10,745 23,792 

November 1, 1968 Spot Radio Stations 59 



LI A' 

0,sseeo. 

1 iv 

ark 

U. S. MAP 
Number of Leading 400 Farm Counties 

in Each State 

MCA/7;w 
P-0 A 
1-1 

- - 

P 3 
/. SOUTH DAKOTA 

P.O 

W C.)1111/NG 

1;.0° 

NORTH DAKOTA 
P- 0 

'1R/ZONA 
P-2 
1-3 

"5.- -------------- 
MOUNTAIN srois 

UTAH 
P.(3 

COLORADO 
P-7 
1-2 

----------- 

NEW MEXICO 
P.O 
1-3 

Legend 

Number of Counties in the top 400 
based on Form Population 

Number of Counties in the top 400 s. 
based on Gross Form 

MINNESOTA 
P ---- -23--------------- 

5-30 

11- -------------- 
WEST NORTH CEHTRAL STATES 

IOWA 
NEBRASKA ' F-26 

P-0 . 170 
I -2I 'ss 

KANSAS 
11-0 
/-8 

--------- 

OKLAHOMA 
P-0 
1-3 

WISCONSIN 
p-37 p.24 el\ 
1-25 1-9 

MICHE 

EAU N. ,0RTH 
COMM SIA 

--------- ----- ----- 

MISSOURI 
P-6 
1-8 

ILLINOIS , p-7 
p.29 

1-40 

ARKANSAS 
1,12 
5-52 

WEST SOUTH CENTRAL STATES 

... TEXAS 
1,10 

" 
1-20 LOUISIANA 

1,8 
1-2 

0,410 

1-0 

KENTUCKY 

------------ 
TENNESSEE 

P-30 

----------- 
EAST !SOU111 

CENTRAL MATES 

P.8 
1.1 

j.ePf-3 ' 
WEST 

7 
Pa ---- 

NoRT2-16cAl2,91-41NA 

snIES 

GEORG 
P-2 
I-0 

---------- 

FLORIDA 
P.2 
I-7 

Copyr.pla by Standard Rate & Dole Service, in., and b, Rand MNall, & Co. 

60 Spot Radio Stations November 1, 1968 



State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

Rank 

1 Robeson, N. C. _ 33,400 
2 Fresno, Cal. _..._._...._...... 30,200 
3 Lancaster, Penn. ._... 26,500 
4 Yakima, Wash. _... _ ... _.._.... 23,100 
5 Florence, S. C. _...._..._.. 22,500 
5 Johnston, N. C. __ ... 22,500 
7 Bolivar, Miss....._ 22,000 
8 Horry, S. C. ..._......_ __ ... 21,400 
9 Tulare, Cal. ............_....__ 20,900 

10 Nash, N. C. 19,800 
11 Sampson, N. C. ........ 19,600 
12 Pittsylvania, Va. 19,300 
13 Marathon, Wis. ......_...._...». ... _ 19,000 
13 Columbus, N. C. 19,000 
15 Williamsburg, S. C. .... 18,700 
16 Maricopa, Ariz. ...._....... ... _...._ 17,800 
17 Orangeburg, S. C. _.......__......_.... 17,300 
18 Duptin, N. C....._ .. 17,200 
19 Pitt, N. C......_...._... _.._...__ 17,100 
20 Dane, Wis. ..._ »...._._... 16,600 
21 Halifax, Va. - -..__ _.. 16,400 
22 St. Landry, La. ......... 16,100 
23 Halifax, N. C. __ 15,400 
24 
24 Stearns, Minn........_._...._ 15,200 
26 San Joaquin, . Calif...................... 15,100 
27 Leflore, Miss. 14,400 
27 Santa Clara, Cal. 14,400 
29 Stanislaus, Cal. ...-_ ........ _..._ 14,300 
29 Wayne, N. C. ..... __________ 14,300 
31 Clark, Wis. _ ....... _.... 14,100 
32 Otter Tail, Minn.....- 13,700 
32 Grant, Wis. 13,700 
34 Edgecombe, N. C. ....__...._ 13,400 
34 Wilson, N. C. 13,400 
34 Greene, Tenn. ..._... . 13,400 
37 San Diego, Cal. _. .... _____ 13,300 
37 York, Penn. _____ 13,300 
39 Harnett, N. C. _ _ 13,200 
40 Dodge, Wis. .. _ 12,800 
41 Clarendon, S. C....._ 12,700 
41 Fayette, Tenn. 12,700 
43 Panola, Miss. 12,600 
43 Sonoma, Cal. 12,600 
45 Darlington, S. C. 12,500 
46 De Kalb, Ala. ...... ...... _..._ 12,400 
46 Cullman, Ala. ..._.».-.- 12,400 
46 Rockingham, N. C. __ ..... __..Y 12,400 
49 Weld, Colo. .-....-.__...._. 12,100 
50 Granville, N. C. 12,000 
50 Franklin, N. C. ____ _ 12,000 
50 Marlon, Ore. ___ 12,000 
53 Dillon, S. C. _... 11,900 
53 Sussex, Del. 11,900 
55 Haywood, Tenn. 11,800 
56 Sumter, S. C. 11,700 
56 Surry, N. C. ........._ 11,700 
58 Gibson, Tenn. ...._.» »... ....... ____ 11,600 
59 Merced, Cal. ... _ 11,500 
59 Fond Du Lac, Wis. _ 11,500 
61 Kern, Cal. _. 11,400 
61 St. Lawrence, N. Y...... ..... 11,400 
63 Chautauqua, N. Y....._ ..... ___ 11,300 
63 Al len, Ind. ._.._. .... _.. 11,300 
65 Washington, Va. 11,000 
66 Sunflower, Miss. 10,900 
66 Madison, Ala. .... 10,900 
66 Stokes, N. C. ___________ ............ 10,900 
69 Shelby, Tenn. _ 10,800 
69 Outagamie, Wis. 10,800 
71 Cleveland, N. C. 10,700 
72 Guilford, N. C. 10,600 
72 Lenoir, N. C. 10,600 
72 Canyon, Ida. ._. ...... ..._ 10,600 
72 Manitowoc, Wis...... 10,600 
76 Bladen, N. C. 10,500 
77 Berrien, Mich. ._.._ ........._._ 10,400 
78 Martin, N. C. _....___ .......... 10,300 
79 Clackamas, Ore. _ ........ ____ 10,200 
79 Chester, Penn. ___ 10,200 
79 Mecklenburg, Va. _..._ 10,200 
79 Kossuth, Ia. .... 10,200 
83 Vernon, Wis. 10,100 
83 Los Angeles, Cal........ ............... 10,100 
83 Craighead, Ark. _.._....-._»_...... 10,I00 
83 Marshall, Miss. ...» ..... _._...._ 10,100 
83 Berks, Penn. ...._.............-__...._ 10,100 
83 Tipton, Tenn. ..... -- _..._..... 10,100 
89 Bertie, N. C. _...._.._ _ 10,000 
89 Person, N. C. __.._ . 10,000 
89 Shawano, Wis. ............__._...___.__.._.. 10,000 
89 Barron, Wis. ..._..._.__.._...._. _._.. 10,000 
89 Chippewa, Wis. .._.._._. _.. _..._.... 10,000 
89 Rock, Wis. ...... ......»..._..__.. 10,000 
95 Union, N. C. ............ .------- 9,900 
96 Allegan, Mich. ._.... 9,800 
97 Wright, Minn.....-..-..._._»_.....-._ .... 9,700 
97 Coahoma, Miss......._._._....._.» 9,700 
97 Madison, Miss. _ 9,700 
97 Marshall, Ala. ....._...»...__ _.__.... 9,700 

101 Caswell, N. C. .... »..._..._ .... 9,600 
101 Erie, N. Y. _»....._...... 9,600 
101 Kent Mich. _ .... 9,600 
101 La Salle, Ill. _..._ ____.._ 9,600 
105 Saginaw, Mich. ...._....__ 9,500 
105 Lee, S. C. 9,500 
107 Northampton, N. C. »._........_... 9,400 

400 Leading Farm Counties 
Rank 

107 Rockingham, Va. 9,400 
107 Pike, Ky. 9,400 
110 Sauk, Wis. 9,300 
110 Sheboygan, Wis. ._ ..... 9,300 
110 Riverside, Cal. 9,300 
113 Hawkins, Tenn....._»... _._ 9,200 
113 Whatcom, Wash. __ _ 9,200 
115 Franklin, La. 9,100 
115 Brown, Wis. 9,100 
115 Dunn, Wis. _ 9,100 
115 Madison, Tenn. 9,100 
119 Pemiscot, Mo. 9,000 
119 Hidalgo, Tex. ....._..._» 9,000 
119 Marion, S. C.._....-... 9,000 
119 Polk, Wis. 9,000 
123 Monroe, Mich. 

_ 
8,900 

123 St. Croix, Wis. .-..._.... 8,900 
123 Limestone, Ala. ........_ 8,900 
123 Greene, N. C. 8,900 
123 Madison, N. C. 8,900 
128 Yazoo, Miss. 8,800 
128 Todd, Minn. .... 8,800 
128 Scott, Va. 8,800 
128 Monroe, Wis. 8,800 
128 Jefferson, Wis. ..__ 8,800 
128 Sanilac, Mich. 8,800 
134 Buncombe, N. C. 8,700 
134 Steuben, N. Y.....» 8,700 
134 Monroe, N. Y. 8,700 
134 Bradford, Penn. 8,700 
134 Washington, Tenn. 8,700 
134 Hillsborough, Fla. 8,700 
134 Jackson, Ala. 8,700 
141 Sacramento, Cal. 8,600 
141 Sumner, Tenn. 8,600 
141 Polk, Minn. 8,600 
141 Tuscola, Mich. 8,600 
145 Morrison, Minn. .. 8,500 
145 Chesterfield, S. C. 8,500 
145 Cumberland, N. C. ......_....___......_ 8,500 
148 Phillips, Ark. 8,400 
148 Hinds, Miss. 8,400 
148 Tunica, Miss. 8,400 
148 Tate, Miss. 8,400 
148 Ashe, N. C. 8,400 
148 Niagara, N. Y. 8,400 
148 Frederick, Md. 8,400 
155 Avoyelles, La. 8,300 
155 Wayne, N. Y. 8,300 
157 Anderson, S. C. 8,200 
157 Huron, Mich. 8,200 
157 Renville, Minn. 8,200 
157 Waupaca, Wis. ...-» 8,200 
157 Livingston, Ill. 8,200 
162 Iroquois, !IL ............_...__...._. _ 8,100 
162 Spokane, Wash. ._ 8,100 
162 Trempealeau, Wis. _ 8,100 
162 Oneida, N. Y. _..._.,.._.... 8,100 
162 Beaufort, N. C. _ 8,100 
162 Cattaraugus, N. Y. 8,100 
162 Leake, Miss. 8,100 
162 Washington, Ore. 8,100 
162 Spartanburg, S. C. 8,100 
162 Marlboro, S. C. 8,100 
162 Pulaski, Ky. 8,100 
173 Crawford, Penn. 8,000 
173 Jackson, Fla. ..._.... _ 8,000 
173 Lee, Ark. 8,000 
173 Oconto, Wis. 8,000 
173 Columbia, Wis. 8,000 
178 Ottawa, Mich. . ............. »...._...._ ..... _ 7,900 
178 Van Buren, Mich. 7,900 
178 Pinal, Ariz. 7,900 
178 Franklin, Penn. ..._ 7,900 
178 Lubbock, Tex. 7,900 
178 Cameron, Tex................. . ...... ......._ 7,900 
178 Vance, N. C. .. .__.._...._..._ 7,900 
178 Warren, N. C. ...._..... .._....»_ 7,900 
178 De Soto, Miss..._._._ 7,900 
178 Sioux, la. __ 7,900 
188 Holmes, Miss.____ 7,800 
188 Quitman, Miss.....»....»_.._ 7,800 
188 Jefferson, N. Y. 7,800 
188 Lauderdale, Tenn. .._...._....»_.._....._ 7,800 
188 St. Francis, Ark... _...._ .... 7,800 
188 San Bernardino, Cal. _ _.._ 7,800 
188 Ventura, Cal. . ......... __ ..... _____ 7,800 
188 Lenawee, Mich. ..»_...._..._ .._. 7,800 
188 Mc Lean, III. 7,800 
197 Elkhart, ind. 7,700 
197 Taylor, Wis. 7,700 
197 Mississippi, Ark. 7,700 
197 Poinsett, Ark. ..... _ 7,700 
197 Robertson, Tenn. . _ 7,700 
197 1redell, N. C. -...._...._._..__ _ 7,700 
197 Claiborne, Tenn. ..... _. .... _ ............ ____ 7,700 
204 Darke, Ohio _.. 7,600 
204 St. Clair, Mich. _ 7,600 
204 Freeborn, Minn. 7,600 
204 Will, III. 7,600 
204 Henry, Ill. ....._..._.._...._. ......... _...» 7,600 
204 Champaign, Ill. _ 7,600 
210 Russell, Va. .........._..._._..»..._..._....- 7,500 
210 Oswego, N. Y. ..._ _.... 7,500 
210 Delaware, N. Y. 7,500 
210 Tallahatchie, Miss. 7,500 

Farm Population, Rank ' FARM DATA 

Rank 

210 Noxubee, Miss .............._._...._.._ 
210 Yadkin, N. C..-....». ...._..»...._ _ 
210 Randolph, N. C. 
210 Malheur, Ore. 
218 Lincoln, Tenn......... 
218 Walworth, Wis. .. 
218 Genesee, Mich. .. _... 
218 Fillmore, Minn. _.. _ 
218 Franklin, Va. _.__...._...» 
218 Adams, Ill. _ 
218 Bureau, III. __..._....»».. 
218 Pottawattamie, la _....__...._......_...... 
226 Sangamon, III. 
226 Lee, Va. 
226 Williamson, Tex. .- 
226 Richland, La. 
226 Goodhue, Minn. 

226 Wood, Wis. »...._ ». .... _.... 
226 Dunklin Mo. .......... 
226 Hale, l'ex. ___ ...._......».... 
226 Trumbull, Ohio 
226 Wayne, Ohio 
236 Lawrence, Ala. 
236 Dallas, Ala. 
236 Greene, Ark. 
236 Lawrence, Tenn. 
236 Linn, Ore. 
236 Lane, Ore. 
236 Onondaga, N. Y. 
236 Monmouth, N. J. »... 
236 Lee, Miss. ........... 
236 Monroe, Miss. ....... ... » 
236 Washington, Wis. ...._............... » _ 
236 Pierce, Wis. _...._..... ...... 
236 Lafayette, Wis. 
236 Iowa, Wis. 
236 Green, Wis. _......... 
236 Kosciusko, Ind. 
236 Twin Falls, ida. 
236 Macoupin, Ill. 
254 Madison, Ili. 
254 Ogle, III. 
254 Fayette, Ia. 
254 Blue Earth, Minn. _ 
254 Stoddard, Mo. 
254 Otsego, N. Y. ...._....__ 
254 Wilkes, N. C. 
254 Kings, Cal. 
262 Morgan, Ala. 
262 Ashtabula, Ohio ..» 
262 Giles, Tenn. 
262 Maury, Tenn. ....._ _...._...»....__..__ 
262 Sullivan, Tenn. 
262 Rutherford, Tenn. 
262 Carroll, Md. 
262 Prince Georges, Md. ............ __...._...__ 
262 Augusta, Va. ....... 
262 Shelby, IN. 
262 Floyd, Ky. 
262 Acadia, La. 
274 Winneshiek, la. 
274 Barren, Ky. 
274 Snohomish, Wash. ..._...._.....-...._ _ 
274 Aroostook, Me. 
274 Mower, Minn. 
274 Portage, Wis. 
274 Cayuga, N. Y. 
274 Weak ley, Tenn. 
274 Monterey, Cal. 
274 Orange, Cal. 
274 Pontotoc, Miss. 
285 Neshoba, Miss. 
285 Lauderdale, Ala. 
285 Williamson, Tenn. 
285 Columbiana, Ohio 
285 Alamance, N. C.....»_ _.__..._».._..._ 
285 Richland, Wis. ...... ....... ..__ 
285 Evangeline, La. _.._-... » » ».... 
285 Lapeer, Mich. -- 
285 Kandiyohi, Minn. ...._ -- 
285 Woodbury, Ia. 
285 Harrison, Ind. 
285 Vermilion, Ill. _ - _.... ...__ 
285 McHenry, III. _..._ 
285 Fulton, Ill. 
285 Clinton, ia. 
300 Jefferson, Ill. 
300 Lafayette, La. - ._..».... 
300 Ingham, Mich. .....»___...._._...._ 
300 Becker, Minn. .._ _...._...... 
300 Redwood, M inn. 
300 Washtenaw, M ich. 
300 Ontario, N. Y. 
300 Chatham, N. C. . 

300 Licking, Ohio .._........_._. _ 
309 Benton, Ark. 
309 Blount, Ala. 
309 Madera, Cal. 
309 Winston, Miss. 
309 Attala, Miss. 
309 Sevier, Tenn. 
309 Carroll, Tenn. 
309 Kent, Del. 
309 Wayne, iII. 
309 Whiteside, III.....__ 
309 Stephenson, Ill. 

U. S. TOTAL FARM POPULATION 1-1-68 -10,404,500 

Rank 

7,500 309 Hancock, III. 6,600 
7,500 309 Linn, la. 6,í;O0 
7,500 309 Delaware, Ia. 6,600 
7,500 309 Crawford, la. . 6,600 
7,400 309 Buchanan, Ia. 6,600 
7,400 325 Jasper, la _... __._-. 6,500 
7,400 325 Erie, Penn. _..._... 6,500 
7,400 325 Somerset, Penn. _ 6,500 
7,400 325 Hardeman, Tenn. ... _...._ _.__._.... 6,500 
7,400 325 Crockett, Tenn. ....» 6,500 
7,400 325 Dyer, Tenn. 6,500 
7,400 325 Knox, Tenn. 6,500 
7,300 325 Prentiss, Miss. 6,500 
7,300 325 Calumet, Wis. - 6,500 
7,300 325 Calhoun, Mich. _» 6,500 
7,300 325 Olmsted, Minn. _ 6,500 
7,300 325 Carroll, Va. .... 6,500 
7,300 325 Brunswick, Va. »_ 6,500 
7,300 325 Laurel, Ky. 6,500 
7,300 325 Story, Ia. 6,500 
7,300 325 Polk, la. 6,500 
7,300 341 Plymouth, Ia. 6,400 
7,200 341 Clark, Wash. 6,400 
7,200 341 Southampton, Va. 6,400 
7,200 341 Shiawassee, Mich. 6,400 
7,200 341 Meeker, Minn. 6,400 
7,200 341 Tippah, Miss. _ _..._ 6,400 
7,200 341 Union, Miss. _._ ................».. 6,400 
7,200 341 Lavaca, Tex. ..»........__.._ .. _ 6,400 
7,200 341 Fort Bend, Tex. 6,400 
7,200 341 Wilson, Tenn. 6,400 
7,200 341 Mercer, Penn. 6,400 
7,200 341 Washington, Penn. ...._....» 6,400 
7,200 341 Bingham, Ida. 6,400 
7,200 341 Chenango N. Y. r.._.... 6,400 
7,200 341 Knox, lIÌ. ..-...-_-...»...._...__ 6,400 
7,200 341 Kane, III. _..._...._ 6,400 
7,200 341 Randolph, Ind. 6,400 
7,200 358 DeKalb, III. 6,300 
7,200 358 Lee, III. 6,300 
7,100 358 Carroll, Ia. _.........»...._...._ ........ 6,300 
7,100 358 Dubuque, Ia. 6,300 
7,100 358 Clayton, Ia. ......_.-_.._.._._ 6,300 
7,100 358 Johnson, la. ...._...._ 6,300 
7,100 358 Craven, N. C. 6,300 
7,100 358 Orange, N. Y. -- 6,300 
7,100 358 Washington, Ark. .. .. 6,300 
7,100 358 Portage, Ohio 6,300 
7,000 358 New Madrid, Mo. 6,300 
7,000 358 Eaton, Mich. 6,300 
7,000 358 Faribault, M inn. 6,300 
7,000 358 Graves, Ky. 6,300 
7,000 372 Tama, ia. ._ 6,200 
7,000 372 Hillsdale, Mich. ..._._ 6,200 
7,000 372 Clinton, Mich. _ ........ _..__...._.._ 6,200 
7,000 372 Martin, Minn. 6,200 
7,000 372 Mc Leod, Minn. 6,200 
7,000 372 Nobles, Minn. .......... ______ 6,200 
7,000 372 Lowndes, Miss. ....__ ..... ____ 6,200 
7,000 372 Watauga, N. C. »...._.... __.. 6,200 

6,900 372 Bulloch, Ga. __ ....... ».._...._....... 6,200 

6,900 372 Bucks, Penn. ...... 6,200 
6,900 372 Montgomery, Tenn. 6,200 
6,900 372 Marshall, Ind. 6,200 

6,900 372 Kankakee, III. 6,200 

6,900 372 Fayette, Ill. _. .... 6,200 
6,900 372 Benton, la. 6,200 
6,900 387 Montgomery, Ill. ...._ 6,100 

6,900 387 Butler, la. 6,100 
6,900 387 Bedford, Penn. ..._ 6,100 
6,900 387 Cocke, Tenn. 6,100 

6,800 387 Houston, Ala. 6,100 

6,800 387 Lonoke, Ark. .._»...._. 6,100 

6,800 387 Kewaunee, Wis. 6,100 

6,800 387 Tangipahoa, La. 6,100 
6,800 387 Worcester, Mass. .-__ 6,100 
6,800 387 Montcalm, Mich. ...._............_._.._... 6,100 
6,800 387 Rice, Minn. ._.»... 6,100 
6,800 398 King, Wash. ................. .....-.--- ..... - 6,000 
6,800 398 Bedford, Va. 6,000 
6,800 398 Wharton, Tex. _..._..._ 6,000 
6,800 398 Harford, Md. _... 6,000 
6,800 398 Bay, 6,000 
6,800 398 Macomb, Mich. .__ ...... _...._..._._ 6,000 
6,800 398 Sibley, Minn ..........»... 6,000 
6,800 398 imperial, Cal. ___ ........... _ ......... ----- 6,000 
6,700 398 Clay, Ark. ..__ .... ........ _._.».... 6,000 
6,700 398 Jefferson, Ark. ------ 6,000 
6,700 398 Greene, Mo. ...__..._.. ____ 6,000 
6,700 398 Scott, Miss. _..._..._.. 6,000 
6,700 398 Westmoreland, Penn. »_ _ 6,000 
6,700 398 Fayette, Tex. ...... _..__....._._...._ 6,000 
6,700 398 Collin, Tex. ..._ ..... .._....._..__._._.___ 6,000 
6,700 398 Worth, Ga. ........_.__ 6,000 
6,700 398 Stark, Ohio ........._ 6,000 
6,600 398 Haywood, N. C. ...... _.._.._ ....... ._ 6,000 
6,600 398 Moore, N. C. .-.._....__.._......»._...__ 6,000 
6,600 398 Clinton, N. Y. ___....__...__.._ _._ 6,000 
6,600 398 Ripley, ind. .. ............ _____ 6,000 
6,600 398 Harrison, la ._.....__..._._._._»....»_ 6,000 
6,600 398 Cedar, la. ._....._..._....___..._.. 6,000 
6,600 398 Webster, la. .._ 6,000 
6,600 398 Mahaska, la. ----- ....... _ .......... _.._ 6,000 
6,600 398 Clay, Ky. _ 6,000 
6,600 
6,600 3,706,000 

November 1, 1968 Spot Radio Stations 61 



State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

Rank ($000) 
1 Fresno, Cal. 399,728 
2 Kern, Cal. 318,843 
3 Tulare, Cal. 288,184 
4 Maricopa, Ariz. .... 270,688 
5 Imperial, Cal....._......» 246,843 
6 Los Angeles, Cal. 226,005 
7 Weld, Colo. 210,197 
8 Riverside, Cal. 209,722 
9 San Joaquin, Cal. 199,588 

10 Yakima, Wash. 167,701 
11 Stanislaus, Cal. 166,564 
12 Polk, Fla. 150,400 
13 Lancaster, Penn. 145,404 
14 Merced, Cal. 136,786 
15 Ventura, Cal. _......_..._».. 133,717 
16 San Bernardino, Cal. 131,364 
17 Monterey, Cal. 122,902 
18 Orange, Cal. 122,210 
19 Orange, Fla. 113,730 
20 Kings, Cal. 111,521 
21 Santa Clara, Cal. 108,230 
22 Sussex, Del. .. - 95,615 
23 San Diego, Cal. ..._ _. 95,018 
24 Mississippi, Ark....._.... 94,272 
25 Henry, Ill. _ .... ... 92,019 
26 Pinal, Ariz. 90,102 
27 Pottawattamie, la. _ 89,105 
28 Lubbock, Tex. .... 88,942 
29 Aroostook, Me. 86,469 
30 Dane, Wis. 85,741 
31 Sonoma, Cal. 85,107 
32 DeKalb, Ill. 84,112 
33 Hidalgo, Tex. 83,789 
34 Cuming, Neb. 83,292 
35 Sioux, Ia. 83,167 
36 Lake, Fla. 82,388 
37 La Salle, III. 80,608 
38 Whitman, Wash. 78,744 
39 Sacramento, Cal. 78,645 
40 Yuma, Ariz...._ 78,178 
41 Yolo, Cal. 77,688 
42 Clinton, Ia. 77,452 
43 Madera, Cal. 77,278 
44 Palm Beach, Fla. 77,144 
45 McLean, III. 77,107 
46 Kossuth, la. 76,363 
47 Sutter, Cal. 75,736 
48 Hale, Tex. 73,356 
49 Plymouth, Ia. 72,522 
50 Bureau, III. 70,145 
51 Benton, la. 68,072 
52 Hillsborough, Fla. 66,742 
53 Cherokee, la. 64,715 
54 Canyon, Ida. 63,827 
55 Chester, Penn. 63,249 
56 Ogle, III. 63,232 
57 Bolivar, Miss......._..._...._....._.._..._ 63,025 
58 Whiteside, III. 62,532 
59 Martin, Minn..._ ................_......._..._ 61,997 
60 Morgan, Colo. _. 61,769 
61 Suffolk, N. Y. 61,515 
62 Sunflower, Miss. 60,461 
63 Lamb, Tex. 60,408 
64 Cedar, la. 60,269 
65 Scotts Bluff, Neb. 60,238 
66 Livingston, Ill. 60,068 
67 Dodge, Wis. 59,827 
68 Grant, Wash. 59,621 
69 Lee, Ill. 59,278 
70 Robeson, N. C. 58,405 
71 Iroquois, III. 58,357 
72 Dawson, Neb. 58,165 
73 Polk, M inn. 57,907 
74 Renville, Minn. 57,791 
75 Champaign, III. 56,963 
76 Woodbury, Ia. ».. 56,900 
77 Marathon, Wis. » ....._.»... » 56,273 
78 Hamilton, Ia. 56,224 
79 Twin Falls, Ida. _._.. 56,105 
80 Dade, Fla. 56,033 
81 Santa Barbara, Cal. _ _____ ...... ....... . 55,729 
82 Umatilla, Ore. .......... _ ..... ____ 55,686 
83 Otter Tail, Minn.......__....»_.. 54,919 
84 Sac, Ia. 54,428 
85 Hardin, la. 54,001 
86 Jones, Ia. 53,935 
87 Poinsett, Ark. 53,713 
88 Stearns, Minn. ._ ._... 53,530 
89 Faribault, Minn. 53,459 
90 Cass, N. D. 53,245 
91 Butte, Cal. 53,075 
92 Freeborn, Minn. ._ 52,968 
93 Buena Vista, la. _.... _.. r..._ 52,541 
94 Rock, Wis. 52,197 
95 Warren, III. 51,861 
96 Lyon, Ia. 51,847 
97 Grant, Wis. 51,703 
98 Franklin, la. 51,677 
99 Kane, Ill..........._...._.. 51,630 

100 Jackson, Minn. 51,480 
101 Pitt, N. C. 51,330 

400 Leading Farm Counties Gross Farm Income, Rank 

Rank ($000) 
102 Tama, la. 51,197 
103 Hartford, Conn. .... 51,070 
104 New Madrid, Mo. 50,574 
105 Malheur, Ore. 50,319 
106 Duplin, N. C. 50,194 
107 Johnston, N. C. 49,775 
108 Marshall, Ia. 49,520 
109 Pemiscot, Mo. 49,458 
110 Carroll, la. 49,244 
111 O'Brien, Ia. 49,226 
112 Minnehaha, S. D. 49,203 
113 Cameron, Tex. 49,139 
114 Story, la. ..... .» 48,683 
115 Linn, la. 48,661 
116 Sangamon, III. 48,440 
116 Fillmore, Minn....._ 48,440 
118 Craighead, Ark. 48,319 
119 Solano, Cal...._ .... 48,238 
120 York, Penn. ...... __...._ »...... 48,166 
121 Douglas, Nub. ». _. ». ..... _.. 48,143 
122 Grundy, la. ..._ _.... 48,069 
123 Jasper, la. ____ 48,003 
124 Shelby, Ia. 47,866 
125 Black Hawk, la. 47,529 
126 Marion, Ore. . 47,508 
127 Redwood, M inn. 47,468 
128 Berrien, Mich. 47,422 
129 Washington, Miss. 47,396 
130 San Luis Obispo, Cal. 47,368 
131 Mower, Minn. 47,327 
132 Webster, Ia. 47,319 
133 El Paso, Tex.....»._ 47,266 
134 Knox, Ill. 47,204 
135 Nobles, Minn. 47,097 
136 Goodhue, M inn. 46,977 
137 Bingham, Ida. 46,832 
138 Boone, la. ._ 46,740 
139 Fulton, Ohio 46,717 
140 Rockingham, Va. 46,516 
141 Clark, Wis. 46,457 
142 Berks, Penn. 45,933 
143 Pocahontas, Ia. 45,409 
144 Crittenden, Ark. 45,391 
145 Grand Forks, N. D. ..... 45,341 
146 Vermilion, Ill. ...... 45,034 
147 Fayette, la. _...__.. _... 44,983 
148 Stephenson, Ill. 44,726 
149 Horry, S. C. 44,548 
150 Coahoma, Miss. 44,541 
151 Adams, Colo. 44,473 
152 Fond du Lac, Wls. 44,461 
153 Crawford, Ia. 44,432 
154 Logan, Colo. 44,293 
155 Lenawee, Mich. 44,086 
156 Blue Earth, Minn. ..... _ ............. ______ 44,062 
157 Dodge, Neb. 44,056 
158 Sampson, N. C. 43,975 
159 Dubuque, Ia. 43,919 
160 Iowa, Ia. 43,561 
161 Dunklin, Mo. 43,524 
162 Washington, Ark. 43,414 
163 Clayton, la. _. 43,412 
164 Hancock, Ia. 42,750 
165 Johnson, la. _ 42,671 
166 Clay, la. 42,415 
167 Floyd, Tex. 42,338 
168 Hockley, Tex. 42,314 
169 Wood, Ohio 42,280 
170 Macoupin, III. 42,130 
171 Washington, Ia. 42,111 
172 Terry, Tex. 41,973 
173 Kandiyohi, Minn. .._ 41,845 
174 Butler, la. 41,686 
175 Cerro Gordo, Ia. 41,607 
176 Mahaska, Ia. 41,416 
177 Huron, Mich. 41,272 
178 Glenn, Cal. 41,217 
179 Parmer, Tex. 41,064 
180 Wright, Ia. 41,034 
181 Murray, M inn. 40,998 
182 Scott, Ia. 40,933 
183 Colusa, Cal. - 40,904 40,904 
184 Cullman, Ala. 40,862 
185 Benton, Ark. 40,841 
186 Custer, Neb. 40,789 
187 Nash, N. C. 40,399 
188 Palo Alto, la....._ 40,338 
189 Delaware, la. 40,270 
190 Sanilac, Mich. 40,220 
191 Page, ta. 40,099 
192 Columbus, N. C. 40,098 
193 Walsh, N. D. 40,027 
194 Lyon, Kan. .... 40,011 
195 Wayne, N. Y. __.... _..»._......... _..._.... 39,979 
196 Ida, Ia. 39,899 
197 Olmsted, Minn. 39,763 
198 Outagamie, Wis. 39,750 
199 Wayne, N. C. 39,744 
200 Buchanan, Ia. 39,718 
201 Will, Ill. 39,705 

Rank 

202 Columbia, Wis. 
203 Mercer, Ill. 
204 Barron, Wis. 
205 Pike, Ill. 
206 McHenry, Ill. 
207 De Kalb, Ala. _ 
208 Fulton, Ill. ».. .. 
209 Green, Wis...._ 
210 Leflore, Miss .............» _...._..»_ 
211 Orange, N. Y. _. 
212 Darke, Ohio 
213 Calhoun, la. ................ ....___ 
214 Wayne, Neb. _...._ 
215 Christian, Ill. ......_»_..»_... .._._.._.. 
216 Brown, Minn. ...._...._.........»»...»_.. 
217 Cass, la. _ » 
218 Delaware, N. Y. 
219 Dona Ana, N. M. 
220 Walworth, Wis. 
221 Floyd, Ia. 
222 Oneida, N. Y. 
223 Burt, Neb. 
224 McDonough, Ill. 
225 Florence, S. C. 
226 Sedgwick, Kan. 
227 Cottonwood, Minn. 
228 Adams, Wash. 
229 Hancock, Ill. 
230 Greene, la. 
231 Sibley, Minn. 
232 Wicomico, Md. 
233 Wright, Minn. ».... 
234 Frederick, Md. ........... _.. ..... _.._._..._.. 
235 St. Francis, Ark. 
236 Cherry, Neb. 
237 Saginaw, Mich. 
238 Lincoln, Wash. 
239 Carroll, Ill. 
240 Walla Walla, Wash. _.._ 
241 Lyon, Minn. 
242 Arkansas, Ark. 
243 Alameda, Cal. 
244 Kankakee, Ill. 
245 Lafayette, Wis. 
246 Wayne, Ohio 
247 Tuscola, Mich. 
248 Pembina, N. D. 
249 Santa Cruz, Cal. 
250 Lincoln, S. D. 
251 Platte, Neb. 
252 Chautauqua, N. Y. 
253 Sumner, Kan. 
254 Monona, la. 
255 Butler, Kan. 
256 Mitchell, Ia. 
257 Stoddard, Mo. 
258 Kinney, Kan. 
259 Wake, N. C. 
260 Spokane, Wash. 
261 Tazewell, Ill. 
262 Deaf Smith, Tex. 
263 Poweshiek, la. 
264 Erie, N. Y. 
265 Chaves, N. M....._...._ 
266 Larimer, Colo. 
267 Wilson, N. C. 
268 Audubon, la. 
269 Cedar, Neb. 
270 Woodford, Ill. 
271 Jefferson, N. Y. 
272 Adams, Ill. 
273 Vermilion, La. 
274 Phillips, Ark. ........_.._........_...._.._..__ 
275 Dallas, la. 
276 Winneshiek, la. 
277 St. Lawrence, N. Y. 
278 Edgecombe, N. C. 
279 Harrison, Ia. 
280 Jefferson, Wis. 
281 Logan, Ill. 
282 Jasper, Ind. 
283 Humboldt, Ia. 
284 Reno, Kan. 
285 Cumberland, N. J.._._ 
286 Dawson, Tex. ... 
287 Worcester, Mass. .._...._......_....___ _..... 
288 Saline, Mo. ......»...... 
289 Otsego, N. Y....._. ..... _._.._..... ». _ 
290 Buffalo, Neb. _... 
291 Franklin, Penn. 
292 Hall, Neb. 
293 Knox, Neb. 
294 Iowa, Wis. 
295 Shelby, Ill. 
296 Clay, M inn. 
297 Sauk, Wis. 
298 Bucks, Penn. 
299 Swisher, Tex. 
300 Lonoke, Ark. 
301 York, Neb. 
302 Whatcom, Wash. 

($000) Rank ($000) 
39,650 303 Yellow Medicine, Minn. 33,323 
39,586 304 Nueces, Tex..._.._..._.»._.._. 33,149 
39,506 305 Jackson, la. ...... 33,041 
39,462 306 Contra Costa, Cal. .......... _...._...._..._. 32,986 
39,440 307 Adams, Penn. »..__...._. .... »_..._....._.. 32,973 
39,439 308 Chouteau, Mont..... »...__......»..» _ ..... 32,964 
39,310 309 Castro, Tex. ..»»...._..._..._. ..... ___ 32,955 
39,197 310 McPherson, Kan.32,945 
39,154 311 Jefferson, Ark. _......_.» _...... 32,931 
39,129 312 McLeod, Minn. _..»...32,880 32,880 
39,111 313 Shawano, Wis. _ 32,808 
38,991 314 Linn, Ore. 32,803 
38,933 315 Montgomery, Ill. _ 32,768 
38,909 316 Nodaway, Mo. _ ___.._.. 32,737 
38,555 317 Kosciusko, Ind. .._....». .... .....»_.. 32,714 
38,553 318 Putnam, Ohio ....._._. ..... _. _ ........ _»_ 32,634 
38,427 319 Cross, Ark. _..»..__.._. 32,614 
38,367 320 Clackamas, Ore. __._.._._..._ ................ _ 32,594 
38,366 321 Hamilton, Neb. ...... 32,587 
38,285 322 Ford, Kan. _.-32,586 
38,127 323 Saunders, Neb. _......».._ 32,540 
38,119 324 St. Croix, Wis. -.32,503 
38,075 325 Manitowoc, Wis. __..._ ...............__..._ 32,445 
38,046 326 Wharton, Tex. 
38,038 327 Texas, Okla. ..._ 

, .__......... 36 
3738,965031 329328 StantonVernon,, 

Wis. 
Neb. 

32, 
_..»» ... 32,288 

37,963 330 Sheboygan, Wis. » ...... _. .... _._..._____. 32,279 
37,924 331 Winnebago, Ill. _.....»._..,.» 32,124 
37,920 332 Rock, Minn. .... _._ 32,117 
37,853 333 Scott, Miss. 32,103 
37,816 334 Steuben, N. Y. ».»» _ 32,058 
37,794 335 Eddy, N. M....._. 32,010 
37,792 336 Keokuk, Ia.........._....._......_ 31,634 
37,697 337 Cook, III. ».r. 31,802 
37,522 338 Bradford, Penn » 31,771 
37,479 339 King, Wash. ..... 31,693 
37,362 340 Lafayette Mo.._._.._. 31,659 

3737,307 
319 341 Lincoln, Ñna..... ».»_» 

_ 
31,648 

37,253 
342 Alfalfa, Okla....._. 31,545 

37,185 
343 Elkhart, Ind......._..._..._ ............ --- 31,517 

37,095 
343 Polk, Ia. _ 

._ 
31,517 

37,094 
345 Allegan, Mich. ...»_ . 31,512 

36,921 
31 346 Mills, la. » _... ,497 

36 882 
347 Minidoka, Ida. 31,496 
348 Boulder, Colo. 31,463 

36,816 349 Caddo, Okla. ... _._...._ 31,445 
36,797 350 Madison, Ala. ........... _ ........... _._....__ 31,336 
36,792 351 Gibson, Tenn. » . 31,180 
36.788 352 Otero, Colo. _...__»..».._ -.» 30,914 
36,775 353 Hancock, Ohio ...._ ..................»._ »_... 30,908 
36,716 354 Klamath, Ore....» ._ 30,840 
36,496 355 Macon, III. 30,755 
36,493 356 Morgan, Ill. 30,631 
36,486 357 Edgar, III. _ 30,628 
36,385 358 Gage, Neb. 30,619 

344 359 Worcester, Md. » »._......_... 30,571 
363636,:132759660, - 30,538 

361 DunnHolt, Wis. ._.._..._...»._.. 30,518 
362360 Lenoir,Neb. N. C..._..._._..»......_.........._ 30,340 

36,162 363 Halifax, N. C.................__....._ ..... 30,297 
36,069 364 Monmouth, M. J. __...._ ....... »....__ 30,296 
36,043 365 Harris, Tex. .._.......... .._ 30,295 
35,943 366 Acadia, La. 30,294 
35,914 367 Madison, N. Y. ......_._.»._.......__.... 30,237 
35,811 368 Rice, Minn. »..._ 30,213 
35,657 369 Cayuga, N. Y.....».._._.»...._ .................. 30,170 
35,533 370 Richland, N. D....._ 30,120 
35,512 371 Van Buren, Mich. 30,112 
35,508 372 Watonwan, Minn..._ .__...._.._.._ 30,028 
35,218 373 Allen, Ind. ........ _ ...... »..».._... »....... _ _ 29,978 
35,170 374 Gratiot, Mich. ..... _...._ . .......... .._...._.._.. 29,930 
34.990 375 Trempealeau, Wis. _ .. 29,836 
34,981 

»...._._. 

34,920 
376 Cassia, Ida......._........._.._._......»...__ 29,813 

34,793 377 Marshall, Ala. ..._ » 29,784 

34,699 378 Osceola Ia. ......_ .... 29,767 

34,652 379 Lynn, Tex. _.... 29,733 

34,639 380 Bailey, Tex. ___ ». 29,729 

34,624 381 Winona, Minn. _....__. _.. 29,683 

34,553 382 Tallahatchie, Miss. 29,664 

34,548 383 Bremer, Ia. 29,637 

34 386 
384 Montgomery, la ... 29,629 

34,366 
385 Willacy, Tex. _.__..._ 29,601 

34,351 
386 Union, S. D. 29,596 

34,338 387 Chippewa, Wis. __.... 29,568 

34,333 
388 Atchison, Mo. .. . .» 29,546 

34,191 389 Middlesex, Mass. »._... 29,467 

34,119 
390 Fremont, la. » __ 29,464 

3434:109197 391 Henry, la. 29,313 

33,957 392 Turner, S. D. _._» 29,303 

33,924 393 Meeker, Minn 29,237 

33,890 394 Chenango, N. Y. _ 29,165 

33,876 395 San Benito, Cal. _...._._.. 29,109 

33,809 396 Henry, Ohio _ _...»....... 29,091 

33,780 397 Brown, Wis. .._......_...._ _ ..... 29,086 

33,760 398 Kendall, Ill. .... »_»» ...._.._..».. 29,076 

33,615 399 Hendry, Fla. 29,014 

33502 
33,, 

400 Harnett, N. C...»....»._........_..._..... 29,004 
415 

33,405 20,499,776 

U. S. TOTAL GROSS FARM INCOME, 1967 - $49,292,057(000) 

62 Spot Rodio Stations November 1, 1968 



400 Leading Farm Counties -Number of Farms, Rank I FARM DATA 

Rank Rank Rank Rank 

1 Fresno, Cal. 7,294 102 Outagamie, Wis. ...» 2,494 203 Lewis, Wash. 2,139 304 Olmsted, Minn. 1,919 
2 Lancaster, Penn. 6,247 103 Polk, Wis. 2,491 204 Lauderdale, Ala. 2,133 305 Buchanan, Ia.._ 1,913 
3 Tulare, Cal. 5,518 104 Rock, Wis. ... 2,479 205 Becker, Minn . ............ _...._..._» ...... _ 2,129 306 Will, iII. 1,912 
4 Yakima, Wash. 5,440 I05 Buncombe, N. C. 2,471 206 Edgecombe, N. C. 2,128 306 Bedford, Va. 1,912 
5 Stanislaus, Cal. 4,881 105 Washington, Tenn. 2,471 207 Eaton, Mich. 2,126 308 Crawford, la. 1,909 
6 Greene, Tenn. 4,737 107 Washington, Ore. ..._ 2,468 208 Logan, Ky. 2,12.3 308 Grainger, Tenn. 1,909 
7 Otter Tail, Minn. 4,725 107 Chippewa, Wis. 2,468 209 Harris, Tex. 2,122 310 Guadalupe, Tex. 1,908 
8 Robeson, N. C. 4,669 109 Panola, Miss. 2,466 210 Vermilion, La. 2,121 311 Twin Falls, Ida. 1,907 
9 Marathon, Wis. 4,629 110 Jackson, Ala. 2,444 211 Caddo, Okla. 2,119 312 Clarendon, S. C. ..._..._._ 1,906 

10 Johnston, N. C. .......... »....»»...._ ..... ,__ 4,385 111 Fillmore, Minn. 2,438 212 Woodbury, Ia. 2,117 313 Augusta, Va. 1,905 
11 San Joaquin, Cal. 4,361 111 Sioux, la. 2,438 213 Hart, Ky. 2,106 314 Vermilion, ill. ._._ 1,902 
12 Dane, Wis. 4,251 113 Linn, Ore. 2,434 213 Columbia, Wis. 2,106 314 Fulton, I I L 1,902 
13 San Diego, Cal. 4,212 114 Haywood, Tenn. 2,432 215 Robertson, Tenn. 2,104 316 Delaware, Ia. 1,901 
14 Clackamas, Ore. 4,116 115 Mecklenburg, Va. 2,429 216 Anderson, S. C. 2,103 317 Montgomery, III. _.._ 1,900 
15 Pittsylvania, Va. 4,029 116 Washington, Penn. .... 2,427 217 Van Zandt, Tex. 2,101 318 Monroe, Miss. 1,894 
16 Sampson, N. C. 3,979 117 Kent, Mich. 2,422 217 Mower, Minn. 2,101 319 Cass, Mo. 1,893 
17 St. Landry, La. 3,970 118 Williamson, Tex. . _ 2,418 217 Adair, Ky. 2,101 320 Faribault, Minn. 1,892 
18 Stearns, M inn. 3,938 119 Harnett, N. C. 2,417 220 Reno, Kan. 2,100 321 Lincoln, Okla. 1,891 
19 Horry, S. C. 3,855 120 Snohomish, Wash. 2,413 221 Clinton, la. 2,098 322 Otsego, N. Y. 1,889 
20 York, Penn. 3,816 121 Carroll, Va. 2,411 222 Jasper, la. 2,097 322 Lafayette, Mo. 1,889 
21 Cullman, Ala. 3,672 121 Scott, Va. 2,411 222 Oneida, N. Y. 2,097 324 Rice, Minn. 1,886 
22 Columbus, N. C. 3,564 . 123 St. Clair, Mich. 2,405 224 Elkhart, Ind. 2,095 325 Marshall, Minn. 1,884 
23 Sonoma, Cal. 3,554 124 Claiborne, Tenn. 2,404 225 Franklin, La. 2,094 326 Douglas, Minn. 1,881 
24 Duplin, N. C. 3,526 125 Wayne, Ohio 2,398 226 Texas, Mo. 2,083 327 Fannin, Tex. 1,879 
25 Clark, Wis. 3,484 126 Sullivan, Tenn. 2,390 227 Tama, Ia. 2,081 327 Wayne, ill. 1,879 
26 Williamsburg, S. C. 3,467 127 Spokane, Wash. 2,375 228 Rusk, Tex. 2,079 329 Adams, Ohio 1,878 
27 Florence, S. C. 3,454 128 Allen, Ind. 2,374 229 Washington, Tex. 2,077 330 Minnehaha, S. D. 1,876 
28 Weld, Colo. 3,419 129 Henry, III. 2,369 230 Lapeer, Mich. 2,076 331 Pierce, Wis. ._ 1,875 
29 Dodge, Wis. 3,410 130 Dunn, Wis. 2,366 230 Clinton, Mich. ....._..._.._...._. 2,076 332 Butler, Ia. 1,873 
30 De Kalb, Ala. 3,399 130 Franklin, N. C. 2,366 232 Col Iin, Tex. 2,072 333 Lauderdale, Tenn. 1,872 
31 Hillsborough, Fla. 3,398 132 Fayette, la. 2,358 232 Mercer, Penn....._ 2,072 334 Putnam, Tenn. 1,870 
32 Marion, Ore. 3,388 133 Wilkes, N. C. 2,354 234 Dallas, Ala. 2,065 334 Jackson, Fla. 1,870 
33 Halifax, Va. 3,352 134 Livingston, III. 2,353 235 Kandiyohi, Minn. 2,061 336 Fayette, III. 1,869 
34 Barren, Ky. 3,327 135 Freeborn, Minn. 2,350 236 Laurel, Ky. 2,059 336 Grayson, Ky. 1,869 
35 San ilac, Mich. 3,321 136 Franklin, Mo. 2,344 237 Yamhill, Ore. 2,056 338 Bexar, Tex. 1,864 
36 Pulaski, Ky. 3,260 137 Linn, Ia. 2,343 238 Pierce, Wash. 2,054 338 Wright, Mo. 1,864 
37 Benton, Ark. 3,217 138 Chester, Penn. 2,339 239 Shelby, Tenn. 2,052 340 Bates, Mo. 1,862 
38 Merced, Cal. 3,161 139 Barry, Mo. 2,335 239 Kosciusko, Ind. 2,052 340 Austin, Tex. 1,862 
39 Chautauqua, N. Y. 3,155 140 Erie, Penn. 2,334 241 Licking, Ohio 2,050 342 Taylor, Wis. 1,861 
40 Nash, N. C. 3,117 140 Steuben, N. Y. 2,334 242 Johnson, Mo. 2,049 343 Franklin, Va. 1,860 
41 Darke, Ohio 3,075 142 Macoupin, iII. 2,332 243 Jefferson, N. Y. 2,048 343 Bingham, Ida. 1,860 
42 Washington, Ark. 3,072 143 Van Buren, Mich. 2,330 244 Madison, Tenn. 2,047 345 Rapides, La. 1,859 
43 Gibson, Tenn. 3,037 144 Sauk, Wis. 2,322 245 Carroll, Tenn. 2,044 346 Hopkins, Tex. 1,858 
44 Grant, Wis. 3,012 145 Evangeline, La. 2,313 246 Maury, Tenn. 2,035 347 Baldwin, Ala. 1,855 
44 Berrien, Mich. » 3,012 146 Madison, IlI. 2,312 247 Wood, Ohio 2,034 348 Washtenaw, Mich. 1,854 
46 Saginaw, Mich. 2,995 146 Utah, Utah 2,312 248 Stoddard, Mo. 2,033 349 Orange, Fla. 1,P53 
47 Vernon, Wis. 2,968 148 Hillsdale, Mich. 2,307 248 Shiawassee, Mich. 2,033 350 Shelby, Tex. 1,850 
48 Polk, Fla 2,944 149 Sheboygan, Wis. 2,306 248 Hardin, Ky. 2,033 351 Gage, Neb. 1,849 
49 Surry, N. C. ._ 2,928 150 Guilford, N. C. 2,302 251 Gratiot, Mich. 2,030 352 Tate, Miss. 1,848 
50 St. Lawrence, N. Y. 2,895 151 Lincoln, Tenn. 2,301 252 Howell, Mo. 2,026 353 St. Louis, Minn. 1,844 
51 Lane, Ore. 2,893 152 Giles, Tenn. 2,297 253 Limestone, Ala. 2,025 354 Saunders, Neb. 1,842 
52 Fayette, Tex. 2,873 153 Randolph, N. C. 2,296 254 Marshall, Miss. ».........»... »...»._.»..»» 2,024 355 Wayne, N. Y. 1,838 
53 Hidalgo, Tex. 2,868 153 Plymouth, Ia. 2,296 255 Casey, Ky. 2,022 355 Ionia, Mich. 1,838 
54 Pitt, N. C. 2,829 155 Jones, Miss. 2,293 256 Hancock, Ill. 2,020 357 Calhoun, Mich. 1,837 
55 Berks. Penn. 2,821 156 Aroostook, Me. 2,292 257 Ogle, Ill. 2,019 358 Nobles, Minn. 1,835 
56 Los Angeles, Cal. 2,800 157 Sevier, Tenn. ...._ 2,286 258 Oconto, Wis. 2,015 359 Hunt, Tex. 1,834 
57 Wright, Minn. 2,795 158 Monroe, Wis. 2,283 259 Bell, Tex. 2,011 359 Lenoir, N. C. ..__ 1,834 
58 Canyon, Ida. 2,791 159 Westmoreland, Penn. 2,280 260 Highland, Ohio 2,008 361 Frederick, Md. 1,833 
59 Whatcom, Wash. 2,782 160 Monroe, Mich. 2,268 261 Polk, Mo. 2,007 362 Simpson, Miss. 1,832 
60 Todd, Minn. 2,778 161 Crawford, Penn. 2,267 262 Madison, Ky. 2,006 363 Mississippi, Ark. 1,828 
61 Washington, Va. 2,768 162 Ottawa, Mich. 2,260 263 Delaware, N. Y. 2,003 364 Cass, N. D. 1,826 
61 Fond Du Lac, Wis. 2,768 163 Winneshiek, la. 2,257 263 Mc Leod, Minn. 2,003 364 Lafayette, La. 1,826 
61 Barron, Wis. 2,768 164 Clayton, Ia. 2,253 265 Blount, Ala. 1,991 366 King, Wash. 1,825 
64 Polk, Minn. 2,766 165 Champaign, Ill. 2,252 265 Stephenson, 111. 1,991 367 Richland, N. D. 1,824 
65 La Salle, ill. 2,765 166 Neshoba, Miss. 2,248 265 Benton, Ia. 1,991 368 Dubuque, la. 1,823 
66 Marshall, Ala. 2,757 167 Union, N. C. 2,247 268 Acadia, La. 1,989 369 Sumner, Kan. 1,822 
66 Sumner, Tenn. 2,757 168 Jefferson, Wis. 2,238 269 Madison, Miss. 1,988 370 Johnson, la. 1,821 
68 Wake, N. C. 2,753 168 Trempealeau, Wis. 2,238 270 Washington, La. 1,984 370 Seneca, Ohio ...._ 1,821 
69 Rockingham, N. C. 2,746 170 Goodhue, M inn. 2,237 271 Montcalm, Mich. 1,980 372 Preble, Ohio ...._ 1,820 

70 
71 
72 
73 
73 
75 
76 
77 
78 
78 
80 
80 
82 
83 
84 
85 

Lenawee, Mich. 
Ashe, N. C. 
Stokes, N. C. 
Orangeburg, S. C. 
Hawkins, Tenn. 
Lavaca, Tex. 
Allegan, Mich. 
Tuscola, Mich. 
Huron, Mich. 
San Bernardino, Cal. 
Greene, Mo. 
Riverside, Cal. 
Hawaii, Hawaii 
Santa Clara, Cal. 
Shawano, Wis. 
Sussex, Del. 

2,730 
2,725 
2,716 
2,690 
2,690 
2,685 
2,666 
2,664 
2,656 
2,656 
2,652 
2,652 
2,639 
2,632 
2,622 
2,618 

170 
172 
173 
174 
175 
176 
177 
178 
179 
179 
181 
182 
183 
184 
185 
186 

Bureau, III. 
Wilson, Tenn. 
Waupaca, Wis. 
Hinds, Miss. 
Blue Earth, Minn. 
Bradford, Penn. 
Leake, Miss. 
Newton, Mo. 
Lawrence, Mo. 
Adams, Ill. 
Mc Lennan, Tex. 
Weakley, Tenn. ........ __________ 
Erie, N. Y. 
Bladen, N. C.....»..»_....»..»..» 
Nodaway, Mo. 
Wilson, N. C. 

2,237 
2,232 
2,230 
2,229 
2,225 
2,224 
2,220 
2,216 
2,205 
2,205 
2,202 
2,199 
2,194 
2,193 
2,192 
2,187 

272 
273 
274 
275 
275 
275 
275 
279 
280 
281 
282 
283 
284 
285 
286 
287 

Mercer, Ohio 
Mc Curtain, Okla. 
Caswell, N. C. 
Putnam, Ohio 
Iredell, N. C. 
Lee, Va. 
Whiteside, Ill. 
Grady, Okla. 
Lake, Fla. 
Franklin, Penn. 
Custer, Neb. 
Daviers, Ky. 
Lawrence, Ala. 
Madison, Ala. 
Lincoln, Ky. 
Stark, Ohio 

1,978 
1,973 
1,971 
1,969 
1,969 
1,969 
1,969 
1,960 
1,958 
1,957 
1,955 
1,952 
1,951 
1,949 
1,948 
1,945 

373 
374 
375 
376 
377 
378 
379 
380 
381 
382 
383 
384 
385 
385 

Marshall, Ind. 
Bedford, Penn. 
Webster, Mo. 
Attala, Miss. 
Fulton, Ohio 
Cattaraugus, N. Y. 
Bay, M ich. 
Jackson, Minn. 
Le Flore, Okla. 
Knox, Tenn. 
Niagara, N. Y. - 
Lee, Miss. 
Holmes, Miss. 
Iowa, Wis. 

1,819 
1,818 
1,817 
1,816 
1,815 
1,814 
1,812 
1,810 
1,804 
1,803 
1,800 
1,797 
1,794 
1,794 

86 Wayne, N. C. 2,616 187 Spartanburg, S. C. 2,182 288 Craighead, Ark. 1,943 385 Genesee, Mich. 1,794 
86 Warren, Ky. 2,616 188 Yadkin, N. C. 2,177 289 Pontotoc, Miss. 1,940 388 Somerset, Penn. 1,793 
88 Manitowoc, Wis.._.. 2,610 189 Rutherford, Tenn. 2,176 290 Granville, N. C. 1,934 389 Pine, Minn. 1,792 
88 Clark, Wash. 2,610 190 White, Ark. 2,173 291 Butte, Cal. 1,933 390 Sangamon, III. 1,790 
90 Graves, Ky. 2,605 191 Brown, Wis. 2,172 292 Martin, Minn. ._._ 1,931 391 Davidson, N. C. 1,789 
91 Mc Lean, Ill. 2,590 192 Halifax, N. C. 2,160 293 Sibley, Minn. 1,930 391 Vernon, Mo. 1,789 
92 Rockingham, Va. 2,587 193 Shelby, ill. 2,159 294 Marion, Miss. 1,928 393 Winston, Miss. 1,787 
93 Kossuth, Ia. 2,582 194 Redwood, Minn. 2,158 295 Meeker, M inn. 1,927 393 Webster, Ia. 1,787 
94 Madison, N. C. 2,569 195 Smith, Tex. 2,157 296 Jasper, Mo. 1,926 395 Bertie, N. C. 1,785 
95 Tangipahoa, La. 2,568 196 Morgan, Ala. 2,156 296 Harrison, Ind. 1,926 396 Garfield, Okla 1,781 
96 Morrison, Minn. 2,567 197 Maricopa, Ariz. 2,154 298 Hill, Tex. 1,925 397 Johnson, Tex. 1,780 
97 Avoyelles, La. 2,522 198 Brown, Ohio 2,151 299 Douglas, Ore. 1,922 398 Holmes, Ohio 1,779 
98 Renville, Minn. 2,521 199 Tipton, Tenn. 2,146 300 Wood, Wis. 1,921 399 Knox, Neb. 1,778 
99 Iroquois, Ill. 2,507 199 Grayson, Tex. 2,146 300 Green, Wis. 1,921 399 Darlington, S. C. 1,778 

100 Pottawattamie, la. 2,501 201 Lawrence, Tenn. 2,142 300 Wharton, Tex. 1,921 
943,296 101 Fayette, Tenn. 2,495 202 St. Croix, Wis. 2,141 303 Person, N. C. 1,920 

U. S. TOTAL NUMBER OF FARMS, 1964-3,157,859 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

METHODS AND SOURCES: 

Each year SRDS Consumer Market Data 
Division develops a special population 
projection of the Negro population for all 
the metro areas, and county data for see. 
eral southern states. This tabulation was 
developed from material in the Official 
1960 C f Population. 

ALABAMA 
STATE TOTAL 1,030,600 

METRO AREAS 
Birmingham 239,300 
Gadsden 16,300 
Huntsville 33,900 
Mobile 129,900 
Montgomery 78,100 
Tuscaloosa 35,100 
Total Metros 532,600 

COUNTIES 
Baldwin 11,100 
Barbour 12,800 
Butler 10,900 
Calhoun 20,200 
Chambers 13,900 
Clarke 12,700 
Dallas 32,600 
Elmore 10,300 
Escambia 12,200 
Etowah 16,300 
Greene 11,000 
Hale 13,800 
Houston 14,000 
Jefferson 227,600 
Lee 18,400 
Lowndes 12,400 
Macon 22,200 
Madison 26,300 
Marengo 16,800 
Mobile 118,800 
Monroe 11,300 
Montgomery 67,800 
Perry 11,400 
Pike 10,700 
Russell 24,400 
Sumter 15,200 
Talladega 21,600 
Tallapoosa 10,100 
Tuscaloosa 35,100 
Wilcox 14,500 
Total Counties 856,400 

ALASKA 
STATE TOTAL 8,300 

METRO AREAS 
Anchorage 2,300 
Total Metros 2,300 

ARIZONA 
STATE TOTAL 60,000 

METRO AREAS 
Phoenix 34,000 
Tucson 11,200 
Total Metros 45,200 

ARKANSAS 
STATE TOTAL 366,800 

METRO AREAS 
Fort Smith 7,100 
Little Rock - 

North Little 
Rock 54,400 

Pine Bluff 36,000 
Texarkana 24,200 
Total Metros 121,700 

COUNTIES 
Chicot 10,300 
Crittenden 27.500 
Jefferson 36,000 
Lee 12,200 
Mississippi 19,800 
Ouachita 11,700 
Phillips 24,700 
Pulaski 52,400 
St. Francis 18,300 
Union 14,900 
Total Counties 227,800 

CALIFORNIA 
STATE TOTAL 1,271,200 

METRO AREAS 
Anaheim -Santa 

Ana -Garden 
Grove 5,000 

Bakersfield 23,800 
Fresno 24,900 
Los Angeles - 

Long Beach 610,100 
Modesto 1,400 
Oxnard -Ventura 6,900 
Sacramento 31,000 
Salinas - Monterey 9,700 
San Bernardino- 

Riverside - 
Ontario 42,600 

San Diego 57,000 
San Francisco - 

Oakland 282,400 
San Jose 6,200 
Santa Barbara 3,900 

Santa Rosa 1,200 
Stockton 16,700 
Vallejo - Napa 22,400 
Total Metros 1,145,200 

COLORADO 
STATE TOTAL 65,000 

METRO AREAS 
Colorado Springs 7,000 
Denver 52,700 
Pueblo 3,000 
Total Metros 62,700 

CONNECTICUT 
STATE TOTAL 146,500 

METRO AREAS 
Bridgeport 
(S.M.S.A.) 23,100 
Bridgeport- 

Stamford - 
Norwalk 

(County Basis) 44,800 
Hartford 
(S.M.S.A.) 38,300 
Hartford- New Britain - 

Bristol 
(County Basis) 43,000 
Meriden 
(S.M.S.A.) 1,100 
New Britain 
(S.M.S.A.) 3,700 
New Haven 
(S.M.S.A.) 35,800 
New Haven- 

Waterbury - 
Meriden 

(County Basis) 45,300 
New London - 

Groton -Norwich 
(S.M.S.A.) 5,800 
New London - 

Groton -Norwich 
(County Basis) 6,000 
Norwalk 
(S.M.S.A.) 7,300 
Stamford 
(S.M.S.A.) 11,700 
Waterbury 
(S.M.S.A.) 9,600 
Total Metros 
(S.M.S.A.) 136,400 
Total Metros 
(County Basis) 139,100 

DELAWARE 
STATE TOTAL 75,700 

METRO AREAS 
Wilmington 62,500 
Total Metros 62,500 

Negro Population Data 

DISTRICT OF 

COLUMBIA 
DISTRICT TOTAL 490,700 

METRO AREAS 
Washington 587,900 
Total Metros 587,900 

FLORIDA 
STATE TOTAL 1,108,800 

METRO AREAS 
Daytona Beach 23,600 
Fort Lauderdale- 

Hollywod 69,900 
Gainesville 25,500 
Jacksonville 120,900 
Lakeland 39,900 
Miami 174,400 
Orlando 61,300 
Pensacola 44,700 
Sarasota 9,700 
Tallahassee 27,300 
Tampa -St. 

Petersburg 103,300 
West Palm 

Beach 62,300 
Total Metros 762,800 

GEORGIA 
STATE TOTAL 1,274,000 

METRO AREAS 
Albany 29,900 
Athens 14,000 
Augusta 71,200 
Atlanta 285,200 
Columbus 69,700 
Macon 66,500 
Savannah 77,500 
Total Metros 614,000 

COUNTIES 
Baldwin 9,600 
Bibb 57,200 
Burke 14,500 
Chatham 77,500 
Clarke 13,200 
Coweta 10,900 
Decatur 11,400 
DeKalb 24,800 
Dougherty 29,900 
Fulton 241,800 
Glynn 13,400 
Laurens 12,700 
Lowndes 17,500 
Mitchell 11,000 
Muscogee 43,900 
Richmond 47,400 
Sumter 13,800 
Thomas 16,200 
Troup 17,600 
Washington 11,900 
Total Counties 696,200 

HAWAII 
STATE TOTAL 

METRO AREAS 
Honolulu 
Total Metros 

6,800 

6,700 
6,700 

IDAHO 
STATE TOTAL 1,800 

METRO AREAS 
Boise City 400 
Pocatello 600 
Total Metros 1,000 

ILLINOIS 
STATE TOTAL 1,317,700 

METRO AREAS 
Bloomington - 

Normal 1,300 
Champaign - 

Urbana 8,500 
Chicago 1,119,500 
Chicago, Ill. - 

Northwestern, 
Ind. (Consoli- 
dated) 1,229,900 

Danville 6,300 
Davenport - 

Rock Island - 
Moline 7,500 

Decatur 7,400 
Peoria 13,000 
Quincy 1,700 
Rockford 10,900 
Springfield 6,900 
Total Metros 1,183,000 
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INDIANA 
STATE TOTAL 335,700 

METRO AREAS 
Anderson 6,000 
Bloomington 1,000 
Elkhart 3,000 
Evansville 15,900 
Fort Wayne 14,200 
Gary -Hammond - 

East Chicago 110,400 
Indianapolis 126,300 
Kokomo 3,100 
Lafayette -West 

Lafayette 900 
Marion 3,900 
Muncie 7,100 
Richmond 4,300 
South Bend 17,100 
Terre Haute 6,100 
Total Metros 319,300 

IOWA 
STATE TOTAL 28,000 

METRO AREAS 
Cedar Rapids 1,200 
Davenport - 

Rock Island - 
Moline 7,500 

Des Moines 11,300 
Dubuque 100 
Sioux City 1,600 
Waterloo 5,600 
Total Metros 27,300 

KANSAS 
STATE TOTAL 107,300 

METRO AREAS 
Salina 1,900 
Topeka 11,100 
Wichita 23,500 
Total Metros 36,500 

KENTUCKY 
STATE TOTAL 238,200 

METRO AREAS 
Huntington - 

Ashland 8,300 
Lexington 22,700 
Louisville 96,100 
Owensboro 3,300 
Total Metros 130,400 

LOUISIANA 
STATE TOTAL 1,209,300 

METRO AREAS 
Alexandria 38,500 
Baton Rouge 84,400 
Lafayette 24,400 
Lake Charles 35,800 
Monroe 37,900 
New Orleans 324,300 
Shreveport 110,800 
Total Metros 656,100 

PARISHES 
Avoyelles 12,300 
Bossier 16,600 
Caddo 94,300 
Calcasieu 35,700 
De Soto 15,700 
East Baton 

Rouge 84,400 
East Feliciana 12,500 
Franklin 12,400 
Iberia 17,600 
Iberville 16,700 
Jefferson 38,100 
Lafayette 24,400 
Lincoln 13,500 
Madison 12,000 
Morehouse 18,400 
Natchitoches 17,400 
Orleans 271,000 
Ouachita 37,900 
Pointe Coupee 13,800 
Rapides 38,500 
Richland 12,600 
St. Landry 40,800 
St. Martin 12,700 
St. Mary 17,500 
St. Tammany 12,300 
Tangipahoa 23,600 
Terrebonne 14,800 
Washington 17,100 
Webster 15,600 
Total Parishes 970,200 

MAINE 
STATE TOTAL 4,700 

METRO AREAS 
Bangor 
(County Basis) 1,100 
Lewiston -Auburn 
(S.M.S.A.) 100 
Lewiston -Auburn 
(County Basis) 100 
Portland 
(S.M.S.A.) 600 
Portland 
(County Basis) 900 
Total Metros 
(S.M.S.A.) 700 
Total Metros 
(County Basis) 2,100 

MARYLAND 
STATE TOTAL .._ 637,200 

METRO AREAS 
Baltimore 453,700 
Total Metros 453,700 

MASSACHUSETTS 
STATE TOTAL 142,400 

METRO AREAS 
Boston 
(S.M.S.A.) 94,300 
Boston -Lawrence - 
Haverhill -Lowell 
(County Basis) 97,600 
Brockton 
(S.M.S.A.) 2,300 
Brockton 
(County Basis) 5,600 
Fall River 
(S.M.S.A.) 500 
Fitchburg - 

Leominster 
(S.M.S.A.) 1,200 
Lawrence - 

Haverhill 
(S.M.S.A.) 800 
Lowell 
(S.M.S.A.) 700 
New Bedford 
(S.M.S.A.) 4,900 
New Bedford - 

Fall River 
(County Basis) 5,600 
Pittsfield 
(S.M.S.A.) 1,100 
Pittsfield 
(County Basis) 1,700 
Springfield- 

Chicopee - 
Holyoke 

(S.M.S.A.) 19,100 
Spñngfield- 

Chicopee 
Holyoke 

(County Basis) 
Worcester 
(S.M.S.A.) 
Worcester 
(County Basis) 
Total Metros 
(S.M.S.A.) 
Total Metros 
(County Basis) 

19,400 

2,900 

4,100 

127,800 

134,000 

MICHIGAN 
STATE TOTAL _ 904,800 

METRO AREAS 
Ann Arbor 15,000 
Battle Creek 12,900 
Bay City 1,000 
Detroit 713,100 
Flint 47,600 
Grand Rapids 19,200 
Jackson 9,200 
Kalamazoo 7,400 
Lansing 9,500 
Muskegon - 

Muskegon 
Heights 15,700 

Saginaw 23,300 
Total Metros 873,900 

MINNESOTA 
STATE TOTAL .... 31,500 

METRO AREAS 
Duluth -Superior 800 
Fargo -Moorhead 
M inneapolis- 

St. Paul 25,600 
Rochester 100 
Total Metros 26,500 

MISSISSIPPI 
STATE TOTAL 961,200 

METRO AREAS 
Biloxi -Gulfport 20,400 
Greenville 46,500 
Jackson 99,700 
Meridian 26,400 
Total Metros 193,000 

COUNTIES 
Adams 19,000 
Bolivar 38,700 
Coahoma 33,800 
Copiah 14,200 
De Soto 16,200 
Forrest 15,000 
Harrison 20,400 
Hinds 85,200 
Holmes 19,800 
Humphreys 13,400 
Jackson 11,500 
Jones 15,400 
Lauderdale 26,400 
Lee 12,700 
Le Flore 31,300 
Lowndes 19,800 
Madison 24,200 
Marshall 18,000 
Monroe 11,600 
Noxubee 12,300 
Oktibbeha 13,400 
Panola 17,400 
Pike 14,700 
Quitman 14,100 
Rankin 14,400 
Sunflower 33,500 
Tallahatchie 16,000 
Tate 13,300 
Tunica 13,200 
Warren 19,300 
Washington 46,500 
Yazoo 18,800 
Total Counties 693,500 

MISSOURI 
STATE TOTAL 456,000 

METRO AREAS 
Columbia 4,400 
Joplin 1,100 
Kansas City 136,400 
St. Joseph 3,100 
St. Louis 343,800 
Springfield 2,900 
Total Metros 491,700 

MONTANA 
STATE TOTAL 1,600 

METRO AREAS 
Billings 200 
Great Falls 500 
Total Metros 700 

NEBRASKA 
STATE TOTAL 33,800 

METRO AREAS 
Lincoln 3,000 
Omaha 30,500 
Total Metros 33,500 

NEVADA 
STATE TOTAL 26,100 

METRO AREAS 
Las Vegas 21,600 
Reno 3,100 
Total Metros 24,700 

NEW HAMPSHIRE 
STATE TOTAL 3,000 

METRO AREAS 
Manchester 
(S.M.S.A.) 300 
Manchester 
(County Basis) 500 
Total Metros 
(S.M.S.A.) 300 
Total Metros 
(County Basis) 500 

NEW JERSEY 
STATE TOTAL 673,400 

METRO AREAS 
Atlantic City 36,800 
Jersey City 53,600 
Newark 290,900 
New Brunswick - 

Perth Amboy 22,500 
Paterson -Clifton - 

Passaic 56,400 
Trenton 43,900 
Vineland- 

Millville 
Bridgeton _.. 15,600 

Total Metros_.. 519,700 

NEW MEXICO 
STATE TOTAL __ 23,300 

METRO AREAS 
Albuquerque 6,700 
Roswell 2,800 
Total Metros 9,500 

NEW YORK 
STATE TOTAL 1,762,200 

METRO AREAS 
Albany -Schenec- 

tady -Troy 20,400 
Binghamton 2,000 
Buffalo 100,400 
Elmira 3,300 
New York 1,478,900 
New York- 

Northeaste-n, 
N. J. (Consoli- 
dated) 1,917,300 

Poughkeepsie 13,000 
Rochester 34,300 
Syracuse 15,200 
Utica -Rome 6,200 
Total Metros. 1,673,700 

NORTH CAROLINA 
STATE TOTAL 1,215,100 

METRO AREAS 
Asheville ..._ 14,000 
Charlotte 88,100 
Durham 49,500 
Fayetteville 45,400 
Gastonia 18,100 
Greensboro - 

Winston -Salem - 
High Point_. 119,300 

Raleigh 47,900 
Wilmington 20,600 
Total Metros 402,900 

COUNTIES 
16,100 
12,000 
13,300 
14,200 
11,900 
14,000 
11,700 
15,500 
16,800 
18,000 
45,400 
13,800 
38,300 
30,000 
49,900 
12,500 
18,100 
15,000 
61,500 
32,800 
13,900 
13,100 
12,200 
13,600 
23,500 
12,300 
77,300 
24,500 
20,600 
16,900 
13,300 
11,200 
10,900 
31,900 
12,100 
28,200 
15,600 
15,000 
17,500 
10,300 
14,000 
48,000 
11,100 
33,000 

Alamance 
Anson 
Beaufort 
Bertie 
Bladen 
Buncombe 
Cabarras 
Cleveland 
Columbus 
Craven 
Cumberland 
Duplin ... 
Durham _.. 
Edgecombe _.... 
Forsyth ...._.... 
Franklin ...._.... 
Gaston ...... 
Granville .._.... 
Guilford _____ 
Halifax 
Harnett ...._.... 
Hertford ...._.... 
Iredell ......_.... 
Johnston 
Lenoir 
Martin 
Mecklenburg 
Nash 
New Hanover 
Northampton 
Onslow 
Orange 
Pasquotank 
Pitt 
Richmond 
Robeson .... 
Rockingham 
Rowan 
Sampson 
Scotland 
Vance 
Wake 
Warren 
Wayne 
Wilson 
Total Counties.. 985,200 

(Continued on next page) 
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NORTH DAKOTA OREGON 

STATE TOTAL .... 1,300 
METRO AREAS 

Fargo -Moorhead 
Total Metros.... 

OHIO 
STATE TOTAL 916,500 

METRO AREAS 
Akron 51,000 
Canton 22,400 
Cincinnati 152,600 
Cleveland 301,300 
Columbus 93,000 
Dayton 81,800 
Hamilton - 

Middletown _. 11,700 
Lima 8,500 
Lorain -Elyria 14,900 
Mansfield 8,300 
Newark 1,500 
Springfield 14,400 
Steubenvi l le - 

Weirton 8,700 
Toledo 52,600 
Youngstown - 

Warren 54,800 
Total Metros 877,500 

OKLAHOMA 
STATE TOTAL 161,800 

METRO AREAS 
Lawton 8,200 
Oklahoma City 44,700 
Tulsa 33,000 
Total Metros 85,900 

Continued 

STATE TOTAL 
METRO AREAS 

Eugene 
Salem 
Portland 
Total Metros 

Providence- 
Pawtucket - 
Warwick 

Marion 
Marlboro 
Newberry 

17,400 
12,700 
9,900 

22,600 (County Basis).. 18,400 Orangeburg 41,000 
Total Metros Richland 72,700 

400 (S.M.S.A.) 18,000 Spartanburg .._ 36,000 
300 Total Metros Sumter 37,400 

20,600 (County Basis).. 18,400 Williamsburg 26,400 
21,300 York 22,600 

Total Counties 754,900 

PENNSYLVANIA SOUTH CAROLINA 
STATE TOTAL 977,300 

METRO AREAS 
Allentown- 

Bethlehem - 
Easton 4,200 

Altoona 1,200 
Erie 8,000 
Harrisburg 26,300 
Johnstown 4,200 
Lancaster 4,100 
New Castle 3,300 
Philadelphia 760,700 
Pittsburgh 184,600 
Reading 5,200 
Scranton 1,000 
Wilkes -Barre - 

Hazleton 1,300 
Williamsport 1,300 
York 6,500 
Total Metros 1,011,900 

RHODE ISLAND 
STATE TOTAL 23,200 

METRO AREAS 
Providence - 

Pawtucket - 
Warwick 

(S.M.S.A.) 18,000 

STATE TOTAL 854,800 
METRO AREAS 

Anderson 
Charleston 
Columbia 
Greenville 
Spartanburg _ 

Metro Total 
COUNTIES 

Aiken 
Anderson 
Beaufort 
Berkeley 
Charleston 
Chester 
Chesterfield 
Clarendon 
Colleton 
Darlington 
Dillon 
Dorchester 
Fairfield 
Florence 
Georgetown 
Greenville 
Greenwood 
Horry 
Kershaw 
Lancaster 
Laurens 

106,100 
84,100 
45,100 
36,000 

290,900 

SOUTH DAKOTA 
STATE TOTAL 1,300 

METRO AREAS 
Rapid City 700 
Sioux Falls 200 
Total Metros 900 

23,100 TENNESSEE 
19,600 
18,600 STATE TOTAL 650,200 
20,100 METRO AREAS 
86,000 Chattanooga 56,500 
11,700 Kingsport - 
12,000 Bristol - 

19,000 Johnson City 7,600 
14,100 Knoxville 30,400 
24,000 Memphis 277,500 
13,700 Nashville 96,700 
11,700 Total Metros 468,700 
12,100 
37,700 
19,100 

13 500 TEXAS 
19,800 
12,600 STATE TOTAL 1,349,700 
10,700 METRO AREAS 
14,000 Abilene 6,600 

Lee 14,000 Amarillo 9,000 
Lexington 11,300 Austin 30,800 

Beaumont - 
Port Arthur - 
Orange 72,000 

Brownsvi 1le- 
Harlingen- 
San Benito 1,200 

Corpus Christi 11,800 
Dallas 187,800 
El Paso 9,900 
Fort Worth 69,100 
Galveston - 
Texas City 34,000 
Houston 341,200 
Laredo 300 
Longview 17,400 
Lubbock 14,200 
McAl len -Pharr - 

Edinburgh _. _ 

Midland 7,400 
Odessa 5,700 
San Angelo 3,600 
San Antonio 60,700 
Sherman - 

Denison 7,300 
Texarkana 24,500 
Tyler 26,600 
Waco 27,300 
Wichita Falls 10,000 
Total Metros 978,400 

UTAH 
STATE TOTAL 5,000 

METRO AREAS 
Ogden 2,100 
Provo-Orem 
Salt Lake City 2,500 
Total Metros 4,600 

VIRGINIA 
STATE TOTAL 904,300 

METRO AREAS 
Danville 34,800 
Kingsport- 

Bristol - 
Johnson City 7,600 

Lynchburg 26,000 
Newport News - 

Hampton 69,700 
Norfolk - 

Portsmouth 167,700 
Richmond 127,700 
Roanoke 22,700 
Total Metros 456,200 

COUNTIES 
Accomack 12,400 
Albemarle 11,100 
Arlington 21,100 
Brunswick 11,200 
Campbell 20,100 
Chesapeake 21,900 
Dinwiddie 34,600 
Fairfax 15,900 WISCONSIN 
Halifax 18,300 
Hampton 21,300 
Henrico 108,700 
Henry 16,500 
Mecklenburg 16,100 
Nansemond 27,200 
Newport News 43,400 
Norfolk 86,800 
Pittsylvania 34,800 
Portsmouth 44,000 
Roanoke 22,700 
Southampton 17,200 
Virginia Beach 14,900 
Total Counties 620,200 

WASHINGTON 

VERMONT 
STATE TOTAL58,700 

METROOAREAS AREAS 
Seattle- Everett 33,800 

STATE TOTAL 500 Spokane 3,700 

Tacoma 12,500 
Yakima 1,800 
Total Metros 51,800 

WEST VIRGINIA 
STATE TOTAL 61,000 

METRO AREAS 
Charleston 10,000 
Huntington - 

Ashland 6,700 
Parkersburg 400 
Steubenville - 

Weirton 8,700 
Wheeling 3,100 
Total Metros 28,900 

COUNTIES 
Kanawha 10,000 
McDowell 10,800 
Total Counties 20,800 

STATE TOTAL 109,700 
METRO AREAS 

Appleton 
Duluth -Superior 900 
Green Bay 200 
Kenosha 1,600 
La Crosse 
Madison 2,300 
Milwaukee 83,700 
Oshkosh 
Racine 7,600 
Sheboygan 
Total Metros 96,300 

WYOMING 
STATE TOTAL 2,300 

METRO AREAS 
Cheyenne 1,200 
Total Metros 1,200 

Leading 100 Metro Areas Ranked in Negro Population 
l Areas 

(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

RANK RANK RANK RANK 
1. New York 1,478,900 26. Jacksonville, Fla. 120,900 51. Macon 66,500 77. Hartford (S.M.S.A.) 38,300 
2. Chicago 1,119,500 27. Greensboro -Winston -Salem -High Point 119,300 52. Wilmington, Del. 62,500 78. Monroe 37,900 
3. Philadelphia 760,700 28. Shreveport, La. 110,800 53. West Palm Beach 62,300 79. Atlantic City 36,800 
4. Detroit 713,100 29. Gary -Hammond -East Chicago, Ind. .... 110,400 54. Orlando 61,300 80. Pine Bluff 36,000 
5. Los Angeles -Long Beach 610,100 30. Charleston, S. C. 106,100 55. San Antonio 60,700 B0. Spartanburg 36,000 
6. Washington, D. C. 587,900 31. Tampa -St. Petersburg 103,300 56. San Diego 57,000 82. New Haven (S.M.S.A.) 35,800 
7. Baltimore 453,700 32. Buffalo 100,400 57. Chattanooga 56,500 82. Lake Charles 35,800 
8. St. Louis 343,800 33. Jackson, Miss. 99,700 58. Paterson -Clifton - Passaic 56,400 84. Tuscaloosa 35,100 
9. Houston 341,200 34. Nashville, Tenn. 96,700 59. Youngstown -Warren 54,800 85. Danville 34,800 

10. New Orleans 324,300 35. Louisville 96,100 60. Little Rock -North Little Rock 54,400 86. Rochester, N. Y. 34,300 
11. Cleveland 301,300 36. Boston (Official S.M.S.A.) 94,300 61. Jersey City 53,600 87. Phoenix 34,000 
12. Newark, N. J. 290,900 37. Columbus, Ohio 93,000 62. Denver 52,700 87. Galveston -Texas City 34,000 
13. Atlanta 285,200 38. Charlotte, N. C. 88,100 63. Toledo 52,600 89. Huntsville 33,900 
14. San Francisco -Oakland 282,400 39. Baton Rouge 84,400 64. Akron 51,000 90. Seattle -Everett 33,800 
15. Memphis .. 277,500 40. Columbia, S. C. 84,100 65. Durham 49,500 91. Tulsa 33,000 
16. Birmingham, Ala. 239,300 41. Milwaukee 83,700 66. Raleigh 47,900 92. Sacramento 31,000 
17. Dallas 187,800 42. Dayton, Ohio 81,800 67. Flint 47,600 93. Austin 30,800 
18. Pittsburgh 184,600 43. Montgomery, Ala. 78,100 68. Greenville, Miss. 46,500 94. Omaha 30,500 
19. Miami 174,400 44. Savannah, Ga. 77,500 69. Fayetteville 45,400 95. Knoxville 30,400 
20. Norfolk -Portsmouth, Va. 167,700 45. Beaumont -Port Arthur -Orange, Texas.. 72,000 70. Greenville, S. C. 45,100 96. Albany, Ga. 29,900 
21. Cincinnati 152,600 46. Augusta, Ga. 71,200 71. Pensacola 44,700 97. Tallahassee 27,300 
22. Kansas City, Mo. 136,400 47. Fort Lauderdale -Hollywood, Fia. 69,900 71. Oklahoma City 44,700 97. Waco 27,300 
23. 
24. 

Mobile 
Richmond, Va. 

129,900 
127,700 

48. 
48. 

Newport News -Hampton, Va. 
Columbus, Ga. 

69,700 
69,700 

73. 
74. 
75. 

Trenton 
San Bernardino -Riverside -Ontario 
Lakeland 

43,900 
42,600 
39,900 

99. 
100. 

Tyler 
Meridian, Miss. 

26,600 
26,400 

25. Indianapolis 126,300 50. Fort Worth 69,100 76. Alexandria 38,500 Total Metro Areas 14,175,800 

U. S. TOTAL NEGRO POPULATION 1-1-68-22,118,900 
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Regional and State Networks and Groups Index 

Network Regional State 
A -Buy Radio Group 
Alabama Community Network 
Alaska Broadcasting System 
All New Mexico Network 
Allegheny Mountain Network 
All Spanish Network X 
Aloha State Network 
Amigo Spanish Group, The X 
Appalachian Network X 
Arizona Broadcasting System 
Arizona Country Combination 
Arizona Spanish Network 
Arkansas Radio Network 
Atlanta Metro Network 

Beef Empire Stations 
Beeline, McClatchy 
Big -K Stations, The 
Bluegrass Broadcasting Co. 
Blue Ridge Network 

Calexico Spanish Stations 
CBS/FM Broadcasting 
CBS Radio Pacific Network 
California Farm Network 
California Low Desert Buy 
Calif -Ore Radio Duo 
Carolina Radio Network 
CN FM Group 
Coconut Wireless Network 
Colorado Network 
Connecticut State Network 
Country Music Network 

X 

X 
X 

X 

X 

Dairyland Network, The 
Dakota Salesmaker Stations 
Dee Rivers Georgia Group 
Dee Rivers Group, The X 
Dixie Network, The 

Empire State FM Network 

Fine Music Group 
Fisher Station Network 
French Program Group of New England. 

Gem Radio Stations 
Golden Crescent Group 
Golden FM Triangle Group 
Goldman Group, The 
Good Neighbor Stations, Inc. 
Greater Kansas Radio Network 
Greater New York Radio Group 
Green Valley Group 
Groskin Group, Inc. 
Group/L.A. 

Hildreth Network Stations 
Home Town Radio Group 
Hukilau Net, The 

X 

X 

X 

X 

X 
X 

Idaho Big Buy 
Illinois Radio Network 
Indian Nations Network, Inc. 
Intermountain Network, The X 
Iowa Radio Network 
Iowa Town & Country Network 
Ivy Network Corporation X 

Jalco-No/Cal Group 
Jalco-So/Cal Group 
Katz Radio A. I. D. Plan X 

California 
Alabama 
Alaska 
New Mexico 
Pennsylvania 

Hawaii 

Arizona 
Arizona 
Arizona 
Arkansas 
Georgia 

Nebraska 
California 
Texas 
Kentucky 

California 

California 
California 
California 
North Carolina 

Hawaii 
Colorado 
Connecticut 

Minnesota 
North Dakota 
Georgia 

Tennessee 

New York 

Oregon 

North Carolina 
Michigan 

New Hampshire 
Kansas 
New York City 

Los Angeles 

Maine 
Nebraska 
Hawaii 

Idaho 
Illinois 
Oklahoma 

Iowa 
Iowa 

California 
California 

All regional network listings are shown in the regional section (see 
contents page); all state networks are shown at the beginning of a state. 

Network Regional 
Keystone Radio Groups X 
Knight Quality Stations, The 
Knight Quality Stations (Florida) 

Laird Group 
Latin Network X 
Leland Bisbee Group 
Lemon Network 
Linder Group, The 
Lobster Network 
Los Angeles Metropolitan Country Combination 

Magic Circle Network 
Maine Broadcasting System 
Maine State Network 
Masla New York Suburban Plan. 
McLendon Stations, The 
Michigan Must -Buy Network 
Midnight Sun Broadcasters, Inc., The 
Mid South Network 
Minnesota Star Network 

National AgRadio Groups, Inc. 
National Science Network, Inc. 
National Spanish Language Network 
Nebraska Rural Radio Stations 
New England Quality Network 
New Hampshire State Network, Inc. 
New York City Suburban Group, The 
North Country Stations, The 
North Texas Network, The 
Northeast Georgia Radio Network 
Northeast Radio Network 
Northern Power Network 

X 

X 

X 
X 
X 

X 

Ohio Radio Network 
OK Group, The X 

Paul Bunyan Network 
Philadelphia Suburban Group, The 

Radio Alabama Network 
Radio Alaska 
Radio Smiles Group, The 
Resort Market Radio Group X 
Rollins, Inc. X 
Rounsaville Radio Group, The X 

Silver Dollar Network 
Skyline Network 
South Dakota Salesmaker Stations 
Southeastern Key Market Network X 
Speidel Broadcasters, Inc. X 
Stuart Broadcasting Company X 
Suburban Radio Group 
Super -Combo 
Suwannee Group 

Texas State Network, Inc. 
Texas -Twin Spanish Group 
Tichenor Spanish Group 
TN Radio News Network, The 
Tobacco Radio Network, The 
Tri -W Network 

Universal Stations, The 

Voice of Southwest Agriculture Radio Network 
Voice of Valley Agricultural Radio Network 

X 

X 

X 

Western States Radio Empire X 
Wisconsin Network, Inc. 
Woodall, Allen Stations 

State 

New Hampshire 
Florida 

Wisconsin 

Arizona 
Michigan 
Minnesota 
Maine 
California 

Maine 
Maine 
New York 

Michigan 
Alaska 
Mississippi 
Minnesota 

Nebraska 

New Hampshire 
New York 
Vermont 
Texas 
Georgia 
New York 
Michigan 

Ohio 

Michigan 
Pennsylvania 

Alabama 
Alaska 
North Carolina 

Montana 
Mississippi 
South Dakota 

North Carolina 
Wisconsin 
Florida 

Texas 
Texas 

North Carolina 

Alabama 

Texas 
Texas 

Wisconsin 
Georgia 
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NEW SELLING DIRECTIONS 

Take the ARB Route to Better 
-More Complete-Radio 

Audience Information 

ARB RADIO MARKET REPORTS 

e Demonstrate radio's ability to pinpoint target 
audiences. 
Identify the best time of day for reaching 
specific target groups. 
Provide station evaluations on metro area and 
total survey area. 

o Show where people are listening during drive - 
time. 
Contain new exclusive cume listening 
estimates. 
Reveal the added audience reach for twelve 
categories of audience. 

DEMOGRAPHIC SUPPLEMENT 

Provides separate average quarter-hour esti- 
mates for thirty-three audience categories not 
broken out in the basic reports. 
Eliminates the man-hours involved in extract- 
ing further demographic information from the 
Radio Market Report. 

BROADCAST AUDIENCE REACH AND 
FREQUENCY ESTIMATOR (BARFE) 

o A new computer tabulation for analysis of the 
radio audience-now available to radio station 
and advertising agency subscribers. 

G Provides further insight into broadcast audi- 
ence behavior. 

o Provides guidelines to efficient buying and 
selling of time. 

e Assists in evaluating specific client plans. 
o Provides schedule analysis at low cost. 
o Determines reach and frequency contributions 

of various radio stations in a schedule. 
Produces benchmarks in major markets for 
evaluation of further schedules. 

ARB RADIO AUDIENCE REPORTS ARE NOW AVAILABLE FOR 67 MARKETS LISTED ON THE NEXT PAGE 

AMERICAN RESEARCH BUREAU 
A C -E -I -R SUBSIDIARY OF CONTROL DATA CORPORATION 

WASHINGTON NEW YORK CHICAGO 

LOS ANGELES SAN FRANCISCO 

ATLANTA 

Media/Market Maps 

Market Data 

Radio Station Listings 



Media/Market Maps 

Market Data 

Radio Station Listings 

ARB Local Radio Market Reports 
Now Available For 67 Major Markets 

American Research Bureau audience reports, radio's authoritative guides to local radio listening audi- 
ences, are issued for 67 major markets from 1 to 4 times per year ... 136 reports in all. 

MARKET 

1. New York 
2. Los Angeles 
3. Chicago 
4. Philadelphia 
5. San Francisco 
6. Detroit 
7. Boston 
8. Washington, D. C. 

9. St. Louis 
10. Cleveland 
11. Baltimore 
12. Pittsburgh 
13. Dallas -Ft. Worth 
14. Minneapolis -St. Paul 
15. Miami 
16. Cincinnati 
17. Houston 
18. Denver 
19. Buffalo 
20. Seattle -Everett -Tacoma 
21. Kansas City 
22. Milwaukee 
23. Columbus, Ohio 
24. Atlanta 
25. Indianapolis 
26. Portland, Ore. 
27. New Orleans 
28. Louisville 
29. Phoenix 
30. San Antonio 
31. Hartford 
32. New Haven - Waterbury 
33. San Diego 
34. Sacramento 

FREQUENCY MARKET FREQUENCY 

35. Dayton 
36. Albany -Schenectady -Troy 
37. Des Moines 
38. Nashville 
39. Memphis 
40. Providence -Pawtucket 
41. Rochester, N.Y. 
42. Akron 
43. Oklahoma City 
44. Omaha -Council Bluffs 
45. Tampa -St. Petersburg 
46. Fresno 
47. Syracuse 
48. Charlotte 
49. Birmingham 
50. Toledo 
51. Salt Lake City 
52. Norfolk -Ports. -Newport 
53. Richmond 
54. Worcester, Mass. 
55. Tulsa 
56. Springfield -Holyoke -Chicopee 
57. Harrisburg, Pa. 
58. Shreveport 
59. Jacksonville, Fla. 
60. Youngstown -Warren 
61. Albuquerque 
62. Bakersfield 
63. Orlando 
64. Mobile 
65. Peoria 
66. Wilmington, Del. 
67. Austin 

2 

2 

2 

2 

2 

2 

2 

2 

2 

2 

2 

2 

2 

2 

2 

2 

2 

News-Hamp. 2 

2 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

Special research for 
added dimension in 
station measurement 

ARB Circulation Study Documents Audience Reach 

Data to lift a station out of the crowd and set it off on a class 
by itself. Healthy net circulation within its own community makes 
any station a match for even the area powerhouse. It's not always 
how many people listen at one time that counts. Another important 
consideration is the number of prospects influenced weekly, and 
week after week, in the total market or within a smaller area. 

For information, call or write your nearest ARB representative. 

JU RYB' 
AIUB 
A1UB) 

WASHINGTON 
NEW YORK 

CHICAGO 
ATLANTA 

LOS ANGELES 
SAN FRANCISCO 

Ammendale Road, Beltsville, Maryland 20705 301/937-3500 
592 Fifth Avenue, New York, N. Y. 10036 212!586-7733 
1912 Tribune Tower, Chicago, Illinois 60611 312 467-5750 
1375 Peachtree Street N. E., Atlanta, Georgia 30309 404,892-7866 
2460 W. Whittier Blvd., Montebello, California 90640 213'723-8536 
Suite 585, 44 Montgomery St., San Francisco, Calif. 94104 415/391-1702 



Regional Radio Networks and Groups 

For information on national networks see Network Rates and Data; for state networks roter to state sections. 

METHODS AND SOURCES: 
Network and/or groups with facilities lo- 
cated in more than one state and sold at 
rates less than the total of individual sta- 
tion rates, are listed alphabetically by 
title. For rates and details on national 
n etworks, see "Network Rates and Data." 
For rates and details on state networks, 
see listings at the beginning of each state 
section. All state and regional networks 
are listed in an alphabetical list on the 
Regional and State Networks ana Groups 
Index page. See contents page for location. 

All Spanish Network 
Comprised of: 

KEVT-Tucson XECI,-Calexico Area, 
N EP -E1 Paso Calif. 
Media Code 4 100 0100 2.00 
Business Office -48 E. Broadway, Tucson. Ariz., 

85701. Phone 602-824-5588. 
I. PERSONNEL 

President -Alvin L. Korngold. 
4. AGENCY COMMISSION 

15/0: payable when rendered. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, 3a, 9a, 5, 8a, 7a, 8. 
Rate Protection: 10c, 11c, 12c, 13e, 14e, 15b. 
Basic Rates: 20b, 22b, 23a, 24a, 24c, 25a, 26, 28a, 

28c. 29a. 
Contracts: 40a, 41. 45, 47a, 48. 50, 51a. 
Comb.: Cont. Discounts: 60a, 60i, 60k. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eff Rec'd 4/15/68. 

7. PACKAGE PLANS 
PER WK: 5ti 10 ti 20tí 25tí 30ti 
1 min 18.00 16.50 14.00 13.00 12.00 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

American Contemporary Radio 
Network 
American Entertainment Radio 
Network 
American FM Radio Network 
American Information Radio 
Network 

For rates and data see listings in Network Rates and 
Data. 

Amigo Spanish Group, The 
Comprised of: 

KIFN, Phoenix, Ariz. RABO, Albuquerque, 
KEVT, Tucson. Ariz. N. M. 
K\VAC, Bakersfield, KUNO, Corpus Christi. 

Calif. Tex. 
KOST. Fresno, Calif. XELO-El Paso, Tez. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 46. 
No periods sold in bulk for resale. 

TIME RATES 
Rates effective March 1, 1958. 
Card received March 3, 1958: 

O. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 80 

hr. hr. hr. min. min. min. sec. 
36.75 28.50 15.00 12.00 
35.85 27.80 14.85 11.70 
34.90 27.10 14.25 11.40 
33.10 25.65 18.50 10.80 
31.25 25.00 12.75 10.20 
29.40 22.80 12.00 9.60 
27.55 21.40 11.25 9.00 
25.75 19.95 10.50 8.40 
23.90 18.50 9.75 7.80 
22.05 17.10 9.00 7.20 

10 -second or 15 word shorties, no minimum required, 
4.80. 

Automotive Spot Hale 
1 minute ........_ 12.00 30 seconds._........_.___ 9.60 
Bee individual station listing for rates on less than 
4 nations. 

1 ti 151.50 123.75 48.50 
13 ti 147.70 120.65 54.35 
26 ti 143.95 117.50 43.20 
52 tl 136.35 111.40 41.85 

104 ti 128.80 105.25 39.55 
156 ti 121.20 99.00 38.20 
260 ti 113.65 92.80 34.90 
312 ti 106.05 86.65 32.55 
624 ti 98.50 80.45 30.20 
728 ti 90.90 74.25 27.90 

Blair Group Plan 
For rates and data see listing in Network Rates and 
Data. 

Blue Ridge Network 
Comprised of: 

WARY -Abbeville, S.C. WSNW-Seneca, S.C. 
WBAW-Barnwell, 8.C. \VSSC-Sumter, B.C. 
WLFA-Lafayette, Oa. WBHC-Hampton, B.C. 
Media Code 4 100 1375 9.00 
Business Office -Tom Corlett, c/o George T. Hope- 

well. Park Avenue Bldg., Detroit, Mich. 48226. 
I. PERSONNEL 

WABV-George W. Settles. Jr. 
WBAW-Joe Wilder. 
WLFA-Charles W. Gwyn. 
WSNW-J. A. Oallimure. 
WSSC-C. Edward Damren. 
WBHC-Hill Hollingsworth. 

2. REPRESENTATIVES 
Soothesnt-Harry J. Cannon. 

4. AGENCY COMMISSION 
15/0 time only: 10 dove. 

5. GENERAL ADVERTISING See coded regulations 
General: 5, 8. 
Basic Rates: 23a, 28b. 
Ail 6 stations must he purchased as a group and all 
announcements mull be purchased on similar or equal 
schedules on all 6 stations to qualify for the rate. 
Each station may be purchased alone at the regular 
rites for each station. 
No frequency discounts. All contracts accepted sub- 
ject. to 2 weeks' cancellation notice. 

TIME RATES 
Rates effective October 1, 1955. 
Rate. received October 3, 1955. 

6. SPOT ANNOUNCEMENTS 
Spots one minute or less, live or transcribed: 

Per spot. per station (six stations). 2.00 
Single Station Rate 

1 -minute or 100 words: 
1 time 2.70 104 times..._ 2.30 

13 times. 2.60 156 times 2.20 
26 times 2.50 208 times 2.10 
52 times 2.40 260 times....._..._......_ 2.00 

KAZA, San Jose, Calif. KGBT, Harlingen, Tex. 
KAPI, Pueblo. Colo. XEK, Laredo. Tez. 
\VQBA, Miami, Fla. KCOR. San Antonio. Tez. 
WSOL, Tampa. Fla. 
Media Code 4 100 0275 2.00 
Savalli/Gates, Inc., 509 Madison Ave., New York, 

N. Y. 10022. Phone 212-688-2380. 
2. REPRESENTATIVES 

New York, Chicago. Atlanta, Dallas, Loa Angeles. 
San Francisco-Savallt/Gates, Inc. 

RAZA and KGST-represented in Los Angeles by 

of 

Bunchez, Gert & Associates Group 
Comprised of: 

California : Oklahoma: 
KFMX (FM)- KFMJ-Tulsa 

San Diego KRAV (FM)-Tuis0 
Illinois: KFNB (FM)- 

W'ERH (FM) -Chicago Oklahoma City 
WIVC (FM) -Peoria Texas: 
VVEM (FM)- KVIL. KVIL-FM- 

Springfield Dallas 
Harlan G. Oakes & Associates, and in San Francisco 
by Don R. Pickens Co. 

WT.RW (FM)- KFMK (FM) -Houston 
Champaign KWLW (FM) - 

5. GENERAL RATE POLICY 
TIME RATES 

Missouri: San Angelo 
NIL -FM -St. Louis KRPO (FM)- 

EF 9/1/67-Rec'd 8/28/67. KSYN (FM) -Joplin Beaumont 
7. PACKAGE PLANS 

Plan 
New York: 

WLIR (FM, - 
1 MIN: Flat 5 10 15 20 

-- 
25 30 Garden City 

KIFN 10.00 9.50 9.00 8.50 8.00 7.50 7.00 Media Code 4 100 1510 1.00 
KEVT 7.00 6.65 6.30 5.95 5.60 5.25 4.90 Business Office -7730 Carondelet, St. Louis, Mn. 
K\VAC 6.00 6.00 5.75 5.50 5.25 5.00 5.00 63105. Phone 311-862-5250. 
KGST 7.60 7.35 7.10 6.85 6.65 6.40 6.20 I. PERSONNEL 
KAZA 8.65 8.40 8.15 7.90 7.65 7.40 7.10 President-Gert Bunehez. 
KAPI 5.00 4.75 4.50 4.25 4.00 3.75 3.50 2. REPRESENTATIVES 

WMIE 16.00 15.00 14.00 12.50 11.00 10.00 10.00 Gert Bunehez and Associates. 
WSOL 9.00 8.50 8.00 7.50 7.00 6.50 6.00 4. AGENCY COMMISSION 
KABQ 10.00 9.50 9.00 8.50 8.00 7.50 7.00 15% time only. 
KUNO 11.00 10.50 10.00 9.50 9.00 
XELO 15.00 14.25 13.50 12.75 12.00 

8.50 
11.25 

8.00 
10.50 

5. GENERAL RATE POLICY 
TIME RATES 

Eff Recd 9/25/68. KOBT 17.00 16.00 15.00 14.00 13.00 12.00 11.00 
7. PACKAGE PLANS XEK 8.00 7.60 7.20 6.90 6.40 5.90 5.60 

KCOR 20.00 19.50 19.00 18.00 17.00 16.00 15.00 MULTI STATION DISCOUNTS 
20/30 sec: 75% of 1 -min. 10 sec: 50% 

20/30 80% 1 

of 1 -min. Full group 10% 3+ stations.__.-__ 
() sec: -min. 

DISCOUNT 
8 or more stations -5%. 

CONDITIONS 
Any station In a group buy receiving less than 6 
spots weekly cannot be included for discount purposes. 

Appalachian Network 
Comprised of: 

WFT(I-London. $7. WNRG-Grundy, Va. 
WCPM-Cumberland, W'VAR-Richwood, 

Ky. W. Va. 
Media Code 4 100 0550 8.00 
Business Office -Kentucky Radio Sales, Bor 23017 

Anchorage Ky. 40223. 
I. PERSONNEL 

General Manager-Eivo Mills (WFTO). 
2. REPRESENTATIVES 

Kentucky Radio Sales. 

See individual listings for rates. 

CBS/FM Broadcasting 

Comprised of: 
W F,ET-FM-Boston, Mass. 
WCBS-FM-New York. N. Y. 
WCATT-FM-Philadelphia, Pa. 
\V BBM-FM-Chicago. Ill. 
KMOX-FM-St. Louis. Mo. 
KCBS-FM-San Francisco. Calif. 
KNX-FM-Los Angeles, Calif. 

Media Code 4 100 1650 5.00 
Business Office -CBS Headquarters Bldg., 51 W. 

52nd St., New York, N. Y. 10019. Phone 212-765- 
4321. 

©OF MQ 

I. PERSONNEL 
Director -James R. McQuade. 
General Sales Manager -William R. Codus. 

2. REPRESENTATIVES 
CBS/FM National Sales Office: See Reps. & 5/O 

pages. 
4. AGENCY COMMISSION 

15% net time only 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 4a, 9d, 6b, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20a, 21b, 21d, 22a, 22b, 29a, 24e, 31. 
Contracts: 40b, 41. 
Comb.; Cont. Discounts: 60e, 601, Old. 
Cancellation: 73a. 
All rates quoted are dollar cost per unit. 

TIME RATES 
Rates to be published next month. 

CBS Radio Network 
For rates and data see listing in Network Rates and 
Data. 

CBS Radio Pacific Network 
Comprised of: 
CALIFORNIA 

KBIS-Bakersfield ICCMJ-Palm Springs 
KHSL-Chico KVCV-Redding 
KINS-Eureka KIRK -Sacramento 
KFRE-Fresno KFMB-San Diego 
KNX-Los Angeles KCBS-San Francisco 
KBEE-Modesto KATY -San Luis Obispo 

OREGON 
KFLW-Klamath Falls KItNR-Roseburg 
TWIN -Portland KZEL-Eugene 
KW'IN-Ashland 

IDAHO 
KRLC-Lewiston 

WASHINGTON 
KTIto-Seattle KItEW-Sunnyside 
KUEN-Wenatchee KUJ-Walla Walla 
Media Code 4 100 1925 1.00 
Business Onice -Columbia Square, 6121 Sunset Blvd., 

Hollywood, Calif. 90028. Phone 213-469-1212. 
I. PERSONNEL 

Vice-Prea. & Gen'l Mgr. -George Nicholaw. 
General Sales Manager -Ray Barnett. 
Director of Information Services -Richard Sinclair. 

2. REPRESENTATIVES 
CBS Radio Spot Sales 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3b, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 12c. 
Basic Rates: 22a, 24a. 
Contracts: 40b. 42a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60b, 61a, 01b, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Programs originating outside of the studios of the 
CBS Radio Network in Loa Angeles are subject to 
additional charges. All rates apply to network broad- 
casts only. 
Network broadcasting and spot broadcasting over any 
station may not be combined for discount purposes. 
These discounts do not apply to broadcasts which are 
a part of, or a rebroadcast of coast -to -coast broad- 
casts. 

TIME RATES 
Rates effective October 1, 1957. (Card No. 15.) 

Card received November 29, 1957. 
Supplement No.2 received September 5, 1961. 

All rates include both program and facilities costs 
for entire CBS Radio Pacific Network (California. 
Oregon, Washington and Nevada.) 

7. PACKAGE PLANS 
RUN -OF -SCHEDULE 

(Speclfled Monday to Sunday daytime Programs) 
8-11 

tl. (e) 
265.00 260.00 
185.00 180.00 

1-3 4-7 
1-12 weeks: ti. ti. 

5 -minute unit 275.00 270.00 
2 -1/2 -minute unit 195.00 190.00 

13.25 weeks: 
5 -minute unit 270.00 265.00 260.00 255.00 
2-1/2 minute unit 190.00 185.00 180.00 175.00 

26-51 weeks: 
5 -minute unit 265.00 260.00 255.00 250.00 
2 -1/2 -minute unit.._ 185.00 180.00 175.00 170.00 

52 or more weeks: 
5 -minute unit 260.00 255.00 250.00 245.00 
2 -1/2 -minute unit 180.00 175.00 170.00 165.00 () 12 or more times Der week. 

Discounts 
5 -minute and 2 -1/2 -minute units may be combined 
so that total number purchased in any week shall 
determine applicable rate for each. 
Purchases of units may not be combined for dis- 
count purposes with any other purchases. 

CN FM Group 
Comprised of: 

WHCN (FM) -Hertford. Conn. 
WBCN (FMI -Bouton, Masa. 

Media Code 4 100 2475 6.00 
Executive Offices -171 Newbury St., Boston, Mass., 

02116. Phone 817-267-6020. 
I. PERSONNEL 

General Manager -R. R. Rlenen. 
Sales Manager John C. Towle. 
Program Director -Steve Segal. 

2. REPRESENTATIVES 
Herbert E. Groskin & Company. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL RATE POLICY 
See individual listings for rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

EF Recd 8/29/66. 
7. PACKAGE PLANS 

MULTI -STATION DISCOUNTS 
2 stations 

Country Music Network 
Comprised of: 

North Carolina: 
WKTC-Charlotte 
WWKO-Fair Bluff 
WLTC-Gastonia 
W'GTL-Kannapolio 
WYNA-Raleigh 
WKLM-W ilmtngton 
W KBX-W inaton- 

Salem 

Alabama: 
WYAM-Birmingham 
WMGY-Montgomery 

Arizona: 
KRDS-Phoenix 

Arkansas: 
KWBN-Fort Smith 
KXLR-Little Rock 

California: 
KUZZ-Bakersteld 
KSAY-San Francisco 

Florida: 
WWBC-Cocoa 
WIXX-Ft. Lauderdale 
WIII-Homestead 
NOAH -Miami 

Georgia: 
WLYB-Albany 
WYZE-Atianta 
WGUS-Augusta 
WMRE-Munroe 

Idaho: 
KATN-Bolse 
KBBK (FM), Boise 

Illinois: 
WLUV-Rockford 

Iowa: 
KWKY-Des Moines KLEF Ottumwa 

Kentucky: 
WLSI-Pikeville 
NTCW-Whitesburg 

Louisiana: 
WINK -Baton Rouge 
KIKS-Lake Charles 
WSHO-New Orleans 
KCLI-Shreveport 

Maryland: 
WBMD-Baltimore 
WPTX-Lezington Park 
WICO-Salisbury 

Minnesota: 
KANO-Anoka 

Mississippi: 
WCBI--Columbus 
WGRM-Greenwood 
WAPF-McComb 
WMIS-Natchez 

Missouri: 
KXEN-St. Louis 

Nevada: 
KTOO-Henderson 

New Jersey: 
WLDB-Atlantic City 

New Mexico: 
KCCC-Carlsbad 
KWEW-Hobbs 

Ohio: 
W CN W -Hamilton - 

Fairfield 
Oklahoma: 

KSEO-Durant 
Pennsylvania: 

WAVL-Apollo 
W HOL -Allentown 
WCBG-Chambersburg 
W PTS-Scranton- 

Pittston 
\VBUX-Philadelphia 

Rh.xde Island: 
WILIB-Providence 

South Carolina: 
WBER- -14oncks 

Corners 
WBBR-Travelers Rest 
W'CKI---Greer 
W'AGL-Lancaster 

Tennessee: 
WRIP-Chattanooga 
WKXV-Knoxville 
WMQM-Memphis 
WATO-Oak Ridge 

Texas: 
KYLE -Alpine 
KKIB-Brownfield 
KEAN-Brownwood 
KCTA-Corpus Christi 
KDHN-Dimmltt 
14 W R A -Houston 
KEYE-Perryton 
KBF,R-San Antonio 
KTLN-Texas City 
K V W'C-Vetnon 

Virginia: 
W'HRN-Herndon 
WKBA-Roanoke 
WJWS-South Hill 
W'KCW-Warrenton 
WEET-Richmond 

\Vest Virginia: 
\VTCR-Huntington 

Wisconsin: 
W'MAD-Madison 

Wyoming: 
K V W O -Cheyenne 

Media Code 4 100 2750 2.00 
730 Fifth Ave., New York, N. Y. 10019. Phone 

212-246-7242. 
t. PERSONNEL 

President -Charles Bernard. 
2. REPRESENTATIVES 

Charles Bernard Company, Inc. 
4. AGENCY COMMISSION 

15/0. Single contract, billing and payment. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 3a. 3b, 4a, 5, 6a, 7a, 6. 
Rate Protection: 10h. 11b, 12b. 13h, 14h. 
Basie Rates: 20a, 22a, 22b, 24b, 25a, 26, 280, 29a. 
/'ontracls: 400, 48. 

Comb.: Cont. Discounts: 80b, 60k, 61a, 61b, 62b. 
Cancellation: 70a, 70e. 71a, 73a. 
The stations can be bought separately, or grouped 
under 1 contract. A buy of 15 stations earns a 3% 
discount, a buy of 30 stations earns a 6% discount, 
a buy of 50 stations earns a 10% discount. Addi- 
tional discounts for larger combinations. 

See individual listings for rates and frequency dis- 
counts. 

Dee Rivers Group, The 
Comprised of: 

WGUN-Atlanta, Ga. KLYX (FM) -Memphis, 
WEAS-Savannah, Ga. Tenn. 
WEAS-FM-Savannah, WSWN-Belle Glade, 

Ga. Fla. 
WGOV-Valdosta, Ga. WSWN-FM-Belle Glade, 
WGOV-FM-Valdosta, Fla. 

Ga. NXOS-FM-Plantation 
KWAM-Memphis, Tenn. Key, Fla. 
Media Code 4 100 2885 6.00 
General Office -Box 2037, Miami Beach, Fla. 33140. 

I. PERSONNEL 
Chairman of Board -E. D. Rivers, Jr. 
President -John Fulton. 
Sales Manager -Daniel A. Haight. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Star, Inc. 

4. AGENCY COMMISSION 
None; all rates net to station. 

TIME RATES 
Eff Rec'd 5/20/68. 

7. PACKAGE PLANS 
I STATION PACKAGE 

WGUN-Atlanta. Ga. \VGOV-Valdosta, Ga. 
KWAM-Memphis, Tenn WSWN-Belle Glade, 
WEAS-Savannah, Ga. Fla. 

lx 261 52x 156x 260x 312x 
1 min_.___ 27.75 26.35 24.95 22.35 19.98 18.80 
30 sec 20.10 19.30 18.00 15.60 14.50 13.50 

Eastman Network, The 
For rates and data see listing In Network Bates and 

5% Data. 
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Fine Music Group 
Comprised of: 

WURF (FMI -Brookfield, WBBC (FM) -Jackson 
CWEBE 

(FM) -Chicago, WRYB (FM) -Madison, 
WKNIl'l 

FÌ 'O (FM) -Wichita CH (FMI-Toronto. 
Falls, Tex. Canada 

WREN (FM) -Warren, WNFM (FM) -Naples. 
WIRE (FM)- WVTS (FM) -Terre 

Greensburg. Ind. Haute. Ind. 
KCMS (FM) -Manitou WLRJ (FM) -Roanoke, 

Springs, Colo. Va. 
KMOD (FM) -Tuba, 

Okla. WIXX-FM- 
WRFY (PM) -Reading, Ft. Lauderdale, Fla. 

Pa. WCEN (FM)- 
WMZK (FMI -Detroit, Mt. Pleasant. Mich. 

Mich. KNEE; (FMI -Lincoln, 
KAIM (FM) -Honolulu, Nebr. 

Hawaii 
Media Code 4 100 3025 8.00 
Business OBee: 10 Flake Pl.. Mount Vernon. N. Y. 

10550. Phone 914-688-3534. 3535. 
I. PERSONNEL 

Pres. & Dir. of Sales -Kenneth C. Schwartz. 
2. REPRESENTATIVES 

Fine Music HI-FI Broadcasters. Inc. 
4. AGENCY COMMISSION 

15%. 
5. GENERAL RATE POLICY 

The stations can be bought separately. or grouped 
under 1 contract. A buy of 10 stations earns a 5% 
discount; 15 stations. 7-1/2% discount; 20 or more 
stations, 10% discount. 

See Individual listings for rates. 

French Program Group of 
New England 

(formerly French Program "Network" Group) 
Comprised of: 

)f husetts: Maine: 
WFAU-Augusta 
WLAM-Lewiston. 

Auburn WIDE BtddKnrd 
WCOU-Lewiston 

Connecticut: 
WTLI-WIllimantic 
WEST -Hartford 
WINY-Putnam 
WATE -Waterbury 

Rhode Island: 
Manchester WRrB-Providence 

WOTW-Nashua WNRI-Woonsocket 
Media Cede 4 100 3300 5.00 
Operated by Alaire -Alarle Advertising. 
Business Office -10 Center St.. Box 333, Chicopee. 

Mass. 01014. Phone 413-596-6464. 
I. PERSONNEL 

Vire -President -TMs J. Marie. 
2. REPRESENTATIVES 

New Enelend-Alarle-Jasin Adv.. Chicopee. 
4. AGEN^V COMMISSION 

15/0: 10th of following month. 
5. GENERAL ADVERTISING See ceded regulations 

General: la. la, 4a. 4d. 5, 75. 
Rate Protection: 10h. 11h. 
Basic Rates: 22b. 24b, 25a, 28a, 29a. 
Contracts: 40a. 45. 
Comb.: Cont. Discounts: 60a, 610, 61b, 62e. 
Cancellation: 70a, 70e. 71a. 

TIME RATES 
No. 1 F.1T 1/1/59-Reo'd 3/25/59. 

6. SPOT ANNOUNCEMENTS 
1 min spot, ea 8 
Per 5 min 16 

DISCOUNTS 
PER MO: 6 mo 12 mo 
100 ti 5% 100% 

WRAR-Fall Elver 
WERO-Southbridge- 

Webster 
WREB-Springfied- 

Hnlroke 
WLMS-Leominster 
WMLO-Beverly 

New Hammitt re: 
WCOV-Berlin 
WTVL-Claremont. 
WKBR-FM- 

Gem Radio Stations 
Comprised of: 

RAGE -Winona. Minn. WPOK-Pontiac. Ill. 
Media Code 4 IOO 3575 2.00 
C/O KAGE. Box 767, Winona, Minn. 55987. 

I. PERSONNEL 
President -James B. Goetz. 
General Manager -Jerry Panenfuss. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 3b. 3c, 3d. 4e. 4d, 5. Ba, 7a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15a, 15b, 

16. 
Basic Rates: 20b, 21e, 21d, 22b, 23a, 24b, 25a, 26. 

28a, 28c, 29a. 
Contracte: 40a, 44h, 46, 48, 50, 51a. 51b, 151e. 
Comb.: Cont. Discounts: 60a. 601. 61a. 61b, 62d. 
Cancellation: 70a. 70e. 71a. 72, 73a, 73b. 
Prod. Services: 80, 02. 

TIME RATES 
Eff 3/1/68-Rec'd 3/28/68. 

Buy both stations -10% discount. 

Goldman Group, The 
Comprised of: 

WJTN-AM-FM-Jamestown. N. Y. 
WDOE-Dunkirk. N. Y. 
W000 -Salamanca. N. Y. 
WWFM (FMI -Erie, Pa. 
WWYN-Erie. Ps. 
WVMT`Burlington. Vt. 

Media Code 4 100 3850 9.00 
Executive Meer -Radio Station WJTN. Hotel James- 

town Bldg.. Jamestown, N. Y. 14701. Jamestown 
487-1151. 

1. PERSONNEL 
President -Simon Goldman. 
Vice -President -J. Carl Willema. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Pittsburgh -Gateway Reps. Inc. 
Cleveland -Thomas Broadcast Time Sales, Inc. 
Boston-Eckels & Queen, Inc. 

4. AGENCY COMMISSION 
15%. no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la, 9a, 4d, 5, 6a. 7a, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Hates: 22b. 23a, 29b, 28, 28a, 28b. 29a. 
Contracts: 40a. 4Ta. 
Comb.; Cont. Discounts: 60b, 61a. 
Cancellation: 71a, 73a. 
WJTN, Jamestown, WDOE. Dunkirk and WOGO. 
Salamanca Combination. When purchased in com- 
bination with WJTN. the following discounts ap- 
plicable to WDOE and/or WGOO only. Not WJTN. 
WUOe: or WGGO ..................._.10% off earned rate. 
WDOE and IVGGO._ 25% off earned rate. 
WWYN-....._....._..___.___ 5% off earned rate. 

Green Valley Group 
Compriaed of: 

WHYL-Carlisle, Pa. WJMMA-Orange. Va. 
WAYZ-Waynesboro, Pa. WINC-Winchester, Va. 
WFVA-Fredericksburg, WSI(1-Mt. Jackson. Va. 

Va. WELD-Flaher, W. Va. 
Media Code 4 100 4125 5.00 
The Mid -Atlantic Network. WINC Bldg.. P. O. Box 

605. Winchester, Ve. 22601. Phone 703-667-2225. 
I. PERSONNEL 

President -Marlon P. Lewis 
Philip J. Potter-WHYL 
Samuel .1. Haaahaw-WAYZ 
Philip B. Whitney-WINC 
John C. Morgan-WFVA 
Donald Funkhoueer-WSIO 
Zag Pennell -WELD 
Arch Harrison-W./MA 

2. REPRESENTATIVES 
PRO Time Sales. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 9d, 5. 
Rate Protection: 10b, 11b, 126, 13b, 14b. 
Basic Rates: 22a. 22b, 23a, 24a, 24b, 25a, 28a, 29a. 
Contracts: 400, 45, 48, 47a. 
Comb.: Cont. Discounts: 60a, 60k, 610. 01b. 
Cancellation: 71a, 73a. 

TIME RATES 
GROUP RATES AND DISCOUNTS 

3-4 stations -5% discount off applicable rates. 
5-7 stations -10% discount off applicable ratee. 
See individual listing for applicable rates. Identical 
schedules not required, but must run simultaneously 
to earn discounts. 

GREEN VALLEY S1'F,CIAL 
Iii addition to group discounts an adrerllaer buying 
all 7 stations simultaneously entitled to an addi- 
tional discount as listed below: 
8-13 weeks 2-1/2% 27-52 weeks 7-1/2% 

14-38 weeks 5% 
Advertiser must run a minimum of 4 consecutive 
weeks and a minimum of 10 announcements per week 
to qualify. 

Groskin Group, The 
Comprised of: 

Missouri: 
TVDAF-FM-Kansas 

City 
KTXR (PM) -Spring- 

field 
Nebraska: 

KFMQ(FM)-Lincoln 

Alabama: 
WBRC-FM-Birmtng- 

ham 
WLPR (FM) -Mobile 
WAJM (FM) -Mont- 

gomery 
Arizona: 

KFMM(FM)-Tucson 
Arkansas: 

KMMK(FM)-Little 
Rock 

California: 
KSDO (FM) -San 

Diego 
KBAY (FM) -San Jose 

Colorado: 
KADX (FM) -Denver 

Connecticut: 
WHCN (FMI -Hartford 

District of Columbia: 
WHFS(FM)-Waah- 

ington 
Florida: 

WC/BS-FM-Miami 
W W QS -Orlando 
WQXM-Tampa-St. 

Petersburg 
Georgia: 

WLTA(FM)-Atlanta 
Hawaii: 

KFOA-Honolulu 
Illinois: 

WXFM (FMI -Chicago 
Indiana: 

WFMS (FM)-Indian- 
apolls 

Iows: 
KFMO(FM)-Dee 

Moines 
Kentucky: 

WLRS (FM) -Louts - 
ville 

Louisiana: 
WWMT (FM) -New 

Orleans 
Maryland: 

WCAO-FM-Baltimore 
Massachusetts: 

WBCN (FM) -Boston 
Michigan: 

WQRS (FM) -Detroit 
WXTO(FM1-Grand 

Rapids 
WSWM (FM) -Lansing 
WQDC(FM)-Midland 
WFFM (FM) - 

Muskegon 
Minnesota 

WLOL-FM-Minne- 
apolis 

Media Code 4 100 4400 2.00 
Business Office -310 Madison Ave., New York, N. Y. 

10017. Yukon 6-4366. 

Nevada: 
KRGN(FM)-Las 

Vegas 
New Jersey: 

WDHA-FM-Dover 
WBJH (FMI -Trenton 

New York: 
WFLY-Albany-Troy 
WGR-FM-Buffalo 
WNCN (FM) -New 

York 
WELD -FM -Niagara 

Falls 
WBBF-FM-Rochester 
WONO(FM)-Syracuse 

North Carolina: 
WRNA-FM-Charlotte 

Ohio 
WKRC-FM-CinMmnU 
WCLV (FM) -Cleve- 

land 
WELTS (FM)-Colum- 

WVus UD (FM) -Dayton 
WSPD-FM-Toledo 

Oklahoma: 
KOFM (FM) - 

Oklahoma City 
Pennsylvania: 

WLOA-FM-Pittsburgh 
WYZZ (FMI -Wilkes- 

Barre 
Tennessee: 

WLOM (FM) -Chatta- 
nooga 

Texas: 
KZFM (FM) -Carpus 

Christi 
WEE -FM -Dallas 
KLEF (FM) -Houston 
KEEZ (FMI -San 

Antonio 
Virginia: 

WNOR-FM-Norfolk 
Washington: 

KCYS (FM) -Richland 
KING -FM -Seattle 

Wisconsin: 
WFMR-Milwaukee 

I. PERSONNEL 
President -Herbert E. Groskin. 
National Sales Manager -William H. Underwood. 
Business Manager -Christina M. Thomako. 

2. REPRESENTATIVES 
Herbert E. Groskin & Company 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 5, 7b, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 28a. 29a. 
Contracta: 40a. 42a. 45, 46. 48. 
Comb.; Cont. Discounts: 60a, 62e. 
Cancellation: 70e. 70e, 71e, 73a. 

TIME RATES 
GROUP DISCOUNTS 

2-1/2% discount un purchase of 13 consecutive weeks 
on 20 stations or more. 

See Individual station listings for rates. 

Intermountain Network, The 

Intermountain Network 

American Information Network 

Compriaed of: 
KISS -Missoula 
KMON-Great Falla 
MUA -Lewistown 
KXXL-Bozeman 
KDBM-Dillon 
KGEZ-Kalispell 
KLTZ--Glasgow 
KPRK-Livingston 

Nebraska: 
KNEE -Scottsbluff 
KSID-Sidney 

South Dakota: 
KIMM -Rapid City 

Colorado: 
KBOL-Boulder 
KTLN-Denver 
KKAM-Pueblo 
KVOR-Colorado 

Springs 
KBZZ-La Junta 
KCOL-FL Collina 
KCRT-Trinidad 
KOIW-Alamosa 
RLME-Lamar 
KYOU-Greeley 
KVFC-Cortes 
KVRH-Salida 
KOEK-Sterling 
SEXO -Grand Junction 
KTTIP-Durango 
KFTM-Fort Morgan 
RGUC-Gunnison 
KNAB-Burlington 

Nevada: 
KELK-Elko 

Montana: KRAM -Lae Vegas 
KATL-Miles City North Dakota: 
BROW -Butte METZ -Williston 
KOHL -Billings New Mexico 
KRBN-Bed Lodge KENN -Farmington 

Media Code 4 100 4950 6.00 
Owned and operated by Intermountain Network, Inc. 
Business Otltre and Studio -312 East South Temple, 

Salt Lake City, Utah 84111. Phone 801-384-3581. 
TELEX 910-925-5819. 

1185 Delaware. Denver, Colo. 80204. Phone 303- 
292-3344. TW% 303-292-3853. 

I. PERSONNEL 
President -Lynn L. Meyer. 
Executive Vice -President -Jack Paige. 
Denver Manager -Charlie Vats. 

2. REPRESENTATIVES 
Edward Petry & Ca. Inc. 

4. AGENCY COMMISSION 
10% on net station time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 8h, 9a, 4d, 5, 6a, 713. 8. 
Rate Protection: 12b, 14b. 
Basle Rates: 20a, 22a, 23a, 24a. 24b, 25a. 26, 28a, 

29a. 
Contracta: 40c, 45, 48. 47a. 
Comb.: Cont. Discounts: 600, 61a, 81b, 62b, 62e. 
Cancellation: 73a. 
Affiliated with American Information Network. 
Stations may he purchased individually. In groups or 
as full network. 
All stations connected by lines. 

TIME RATES 
No. 50 Eff 7/1/69-Ree'd 5/1/88. 

FULL NETWORK 
A -Mon thru Fri 6:30-9:30 am & 4-7 pm. 
B -All other times. 

7. PACKAGE PLANS 
I MIN: 12 ti 18 tI 24 tI 90 ti 96 ti 

A _. 285.15 247.00 230.00 212.80 194.75 
B 211.20 194.40 177.30 160.15 142.85 

20/30 SEC: 
A 211.20 198.95 183.15 169.35 153.95 
B 169.25 154.70 140.70 127.00 114.20 

10 SEC: 
A 133.50 124.40 115.80 106.85 97.80 
B 106.30 97.75 89.25 80.80 71.40 

8. PROGRAM TIME RATES 
1 

hr: 60% of hour. 5 min: 20% of hour?380. 
1/4 hr: 40% of hour. 1 min: 13% of hour. . 

FREQUENCY DISCOUNTS 
13x-407- 104x-12% 260x-20% 
52x-8% 158x-18% 

(0) KILN, Denver not included in this portion of 
card. 

Utah: 
HALL -Salt Lake City 
KLO -Ogden 
KOVO-Provo 
K VNU-Logan 
KOAL-Price 
KS VC -Richfield 
KTEL-Vernal 
KURA-Moab 
KUTA-Monticello/ 

Standing 
Wyoming: 

KVOW-Riverton 
RYES -Rock Springs 
KOWB-Laramie 
KFBC-Cheyenne 
KYCN-Wheatland 
KYOC-Casper 
KPOW-Powell 
KWYO-Sheridan 
KRAL-Rawlins 
KARL -Newcastle 
KBLL-Helena 
KIML-Gillette 
REEFS -Buffalo 
KOOS-Torrington 
KTHE-Thermopolis 
KMER-Kemmerer 

Idaho: 
KGF,M-Boise 
KWIK-Pocatello 
KTEF-Idaho Falls 
KJ.TX-Twin Falls 
REEF -Soda Springs 
KBAR-Burley 

UTAH STATE GROUP 
Comprised of: 

KALL-Satt Lake City KSVC-Richfe:d 
KLO -Ogden KVEL-Verbal 
KO VO -Provo KURA-Moab 
KVNU-Logan KUTA-Blanding/ 
âOAL-No 

50 Eff 7/1/88-R 
Monticello 

//88. 
7. PACKAGE PLANS 

I MIN: 12 t1 18 t1 24 tI 30 ti 86 ti 
A _ __....__. 43.00 40.20 37.40 34.55 30.90 
B .... _ .-. 

20/30 SEC: 
_.. 

A 

34.55 31.75 29.00 26.15 23.35 

33.65 
27.65 

31.40 
24.55 

29.10 
22.20 

26.75 
19.85 

22.85 
18.45 

.. ...... 
B - _ 

10 SEC: 
A ----- 22.40 20.95 19.60 17.70 15.90 
B ._....__. _...__ 17.75 16.45 15.10 13.80 11.80 

8. PROGRAM TIME RATES 
I hr .._. 456 
1/2 hr: 80% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 1 min: 13% of hour. 

FREQUENCY DISCOUNTS 
13x-4% 104x-12% 260x-20% 
52x-8% 156x-16% 

IDAHO STATE GROUP 
Comprised of: 

KWIK-Pocatello KOEM-Bolse 
KTEE-Idaho Falla KLIX-Twin Falls 
KBRV-Soda Springs KSAR -Burley 

No. 32 Eff 1/1/87-Rec'd 12/5/88. 
7. PACKAGE PLANS 

I MIN: 12 ti 18t1 24t1 30 t1 3801 
A _.______ 23.70 22.10 20.50 18.95 17.95 
B __...._..___... 18.95 17.35 15.80 14.20 12.65 

20/30 SEC: 
A _______ 18.95 17.70 18.40 15.15 13.90 
B ..._...-._... 15.15 13.90 12.65 11.90 10.10 

10 SEC: 
A _._._.._... 11.85 11.05 10.25 9.45 8.70 
B _____ 9.45 8.70 7.90 7.10 8.80 

8. PROGRAM TIME RATES 

1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 1 min: 13% of hour. 

FREQUENCY DISCOUNTS 
13x-4% 104x-12% 260x-20% 
52x-8% 156x-18% 

MONTANA STATE GROUP 
Comprised of: 

KOHL -Billings KYSS-Mlasoula 
KATL-Miles City RxxL-Bozeman 
RPRK-Livingston KOEZ-Kalispell 
BLOW -Butte KDBM-Dillon 
KBLL-Helena KLTZ-Glasgow 
KXLO-Lewistown KEYZ-Williston, N. D. 
KMON-(treat Falls 

No. 50 Eff 7/1/68-Rec'd 5/1/68. 
7. PACKAGE PLANS 

1 MIN: 12tí 18t1 24 ti 30 ti 36 ti 
A ..........._...._..... 56.95 53.15 49.35 45.55 41.75 
B 45.55 41.75 37.95 34.15 30.35 

20/50 SEC: 12 ti 18 ti 24 ti 30 ti 56 ti 
A ..._..-_..--_ _-. 45.55 42.50 39.45 36.45 33.40 
B .... 38.45 33.40 30.35 27.35 24.30 

10 SEC: 
A _._..- 28.45 26.55 24.65 22.75 20.05 
B 22.75 20.85 18.95 17.10 15.20 

8. PROGRAM TIME RATES 
.__...__.._..._ ............._....__..... 570.80 

1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 1 min: 13% of hour. 

FREQUENCY DISCOUNTS 
13x4% 104x-12% 2803-20% 
52x-8% 156x-18% 

WYOMING STATE GROUP 
Comprised of: 

MFRS -Bock Springs KF'BC-Cheyenne 
KVOW-Riverton KOWB-Laramie 
KVOC-Casper KYCN-Wheatland 
KPOW-Powell KASL-Newcastle 
KWTO-Sheridan KIML-Gillette 
KRAL-Rawlins MIES -Buffalo 
KMER-Kemmerer KGOS-Torrington 

No. 50 ER 7/1/68-BeK 'd 5TH-Therm /88 spolie 

7. PACKAGE PLANS 
I MIN: 1201 18t1 24t1 90ís 9601 

A .-.....__ 45.00 42.00 39.10 36.15 33.10 
B 38.15 33.10 30.10 27.10 24.00 

20/30 SEC: 
A ............ 38.00 33.70 31.30 28.95 26.50 

28.90 26.50 24.00 21.70 19.30 
10 SEC: 

A _.._.__..__._ 22.55 21.10 19.55 18.10 18.55 
B _. .... __._..__. 18.10 16.55 15.05 13.55 12.05 

B. PROGRAM TIME RATES 
1 hr.._.._.._......_.._._..._.._ ...-------...__.____._ 443. 
1/2 hr: 80% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 1 min: 13% of hour. 

FREQUENCY DISCOUNTS 
13x-4% 104x-12% 260x-20% 
52x-8% 156xx-16% 

COLORADO STATE GROUP 
Comprised of: 

ICTLN-Denver KCOL-Ft. Collins 
KKAM-Pueblo 

3KGIW-Alamosa 
KVRH-Salida 

tKLMR-Lamar 
SKGEK-Sterling 
RBZZ-La Junta 
KCRT-Trinidad 
KGUC-Gunnison 

No. 50 Elf 7/1/68 -Reed 5/1/68. 
7. PACKAGE PLANS 

I MIN: 12 t1 18 ti 24 tI 30 01 

A ....___....__ 86.95 61.95 57.85 53.75 
52.35 48.75 44.65 40.55 

20/30 SEC: 
- 

A __..__.-__.. 53.55 49.55 48.30 43.00 39.70 
42.25 39.00 35.70 32.40 29.15 

10 SEC: 
A _._.. ._. 33.45 30.95 28.90 26.85 24.80 
8 26.40 24.35 22.30 20.25 18.20 

8. PROGRAM TIME RATES 
1 hr _..-.._..._.....-_..._._._. ..____..-.__.._.._... 0628 
1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 1 min: 18% of hour. 

(This listing eontlnued on next page) 

KYOU-Greeley 
RVOR-Colorado Springs 
KBOL-Boulder 
KEXO-Grand Junction 
KVFC-Cortez 
KIUP-Durango 
KFTM-Ft. Morgan 

88 01 
49.65 
36.45 
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' NETWORKS 

Intermountain Network, The -Continued 
FREQUENCY DISCOUNTS 

13x-4% 104x-12% 260x-20% 
52x-8% 156x-16% () KTLN, Denver is not included in this portion 

of card. 
DENVER METROPOLITAN GROUP 

Comprised of: 
KTLN-Denver KVOR-Colorado Springs 
%KAM -Pueblo KBOL-Boulder 

No. 50 Eft 7/1/68 -Reed 5/1/68. 
A -Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B -All other times. 

7. PACKAGE PLANS 
1 MIN: 12t1 I8ti 24ti 30t1 36tí 

A 41.50 38.40 36.40 34.30 32.20 
B 32.20 30.20 28.50 26.30 24.90 

20/30 SEC: 
A 33.25 30.80 29.00 27.40 25.70 
B 25.80 24.20 22.60 21.85 20.25 

10 SEC: 
A 21.40 19.65 18.55 17.40 16.35 
B 16.55 15.55 14.55 13.55 12.55 

8. PROGRAM TIME RATES 
*385 

1/2 hr: 60% of hour. 5 min: 20% of hour 
1/4 hr: 40% of hour. 1 min: 13% of hour 

FREQUENCY DISCOUNTS 
13z-4% 1042-12% 2601-20% 
521-8% 156x-16% () KTLN, Denver not included in this portion of 

card. 
MONTANA METROPOLITAN GROUP 

Comprised of: 
KMON- Great Falb %OBïrB1l11nee 
KBOW-Butte 

No. 29-R Eff 4/15/67 -Reed 5/1/67. 
7. PACKAGE PLANS 

1 MIN: 12tí 18 ti 24t1 30tí 38 ti 
A ..._....._........... 20.80 19.40 18.00 16.65 15.25 
B __._ -.__...._. 16.65 15.35 14.05 12.75 11.45 

20/30. BEC: 
A ...._....__._ 16.85 15.50 14.90 13.30 12.20 
B ...-.... - 13.30 12.30 11.20 10.20 9.15 

10 SEC: 
A 10.40 9.70 9.00 8.30 7.60 
B ......._..._....._... 8.30 7.65 7.00 6.35 5.70 

8. PROGRAM TIME RATES 
I hr _. 
1/2 hr: 60% of hour. 

____ 
5 min: 20% of hour. 

1/4 hr: 40% of hour. i min: 13% of hour. 
FREQUENCY DISCOUNTS 

13x-4% 104x-12% 260x-20% 
52x-8% 156x-16% 

SALT LAKE METROPOLITAN GROUP 
Comprised of: 

HALL -Salt Lake City KOVO-Provo 
KLO -Ogden KVNU-Logan 

No. 50 ER 7/1/68 -Reed 5/1/68. 
7. PACKAGE PLANS 

I MIN: 12 tI 18 tI 24 ti 30 ti 
A 28.00 26.00 24.00 22.00 
B 22.00 21.00 20.00 19.00 

20/30 BEC: 
A 22.00 21.00 20.00 19.00 
B 18.00 17.00 16.00 15.00 

10 SEC: 12 ti 18 ti 24 ti 30 t( 
A 14.00 13.00 12.00 11.00 
B 11.00 10.50 10.00 9.50 

8. PROGRAM TIME RATES 
1 hr 340 
1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 1 min: 13% of hour. 

FREQUENCY DISCOUNTS 
135-4% 1041-12% 2601-20% 
52x-8% 156x-16% (CRS) 

Ivy Network Corporation 
See listing under COLLEGE RADIO Immediately 
following Regional Networks and Groups. 

Katz Radio A. I. D. Plan 
Comprised of: 

KATZ RADIO EAST 
WSLR-Akron. Ohio 
WOKO-Albany, N. Y. 
WBRC-Birmingham, 

Ala. 
WMEX-Boston, Mass. 
WOK -Buffalo, N. Y. 
WKRC-Cincinnati, Ohio 
WKYC-Cleveland, Ohio 
WTVN-Columbus, Ohio 
WFDF-Flint, Mich. 
WOOD, WOOD -FM - 

Grand Rapids, Mich. 
WHP, WHP-FM- 

Harrisburg, Pa. 
WSAZ-Huntington, 

W. Va. 
WFBM-Indfauapolis, 

KAYC-Beaumont, Tex. 
KBOI, KBOI-FM- 

Boise, Idaho 
WMT-Cedar Rapids, Ia. 
WNUS, WNUS-FM- 

Chicago. Ill. 
KEYS -Corpus Christi, 

Tex. 
KLZ-Denver, Colo. 
KRNT-Dee Moines, Ia. 
WEBC-Duluth, Minn. - 

Superior, Wis. 
KWMT-Fort Dodge, Ia. 
KW -Fresno, Calif. 
KNUZ, KQUE (FM) - 

Houston, Tex. 
KABC-Loa Angeles, 

Calif. 
WREC, WREC-FM- 

Memphis, Tenn. 
Media Code 4 100 5100 7.00 
Business Office -245 Park Ave., New York, N. Y. 

10017. Phone 212-972-2100. 
I. PERSONNEL 

Vice -President -James L. Greenwald. 
General Sales Manager -Sal Agovino. 
A.I.D. Plan Specialist -Dick Kale. 

WAVE -Louisville, Ky. 
WVCG, WYOR (FM) - 

Miami, Fla. 
WLAC-Nashville, Tenn. 
WWL-New Orleans, La. 
WPAT, WPAT-FM- 

New York. N. Y. 
WPEN Philadelphia, 

Pa. 
WEBT, WEBT -FM - 

South Bend, Ind. 
WHEN -Syracuse, N. Y. 
WSUN-Tampa. Fla. 
WCWA, WCWA-FM- 

Toledo, Ohio 
WWVA, WWVA-FM- 

Wheeling, W. Va. 

W DAF-Kama, City. Mo. W gstown Ohio 
KATZ RADIO WEST 

KTBC-Austin, Tex. KAMI, KRSI-FM- 
Minneapolis, Minn. 

KBEE-Modesto, Calif. 
WKY-Oklahoma City, 

Okla. 
WOW -Omaha, Neb. 
KPHO-Phoenix, Ariz. 
KOH-Reno, Nev. 
KFBK-Sacramento, 

Calif. 
KCPX-Salt Lake City, 

Utah 
KOOO-San Diego. Calif. 
KARL, KABL-FM- 

San Francisco, Calif. 
KOMO-Seattle. Wash. 
KHQ. KHQ-FM- 

Spokane, Wash. 
KAKC-Tulsa, Okla. 
WNAX-Yankton, S. D. 

2. REPRESENTATIVES 
Katz Radio. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL RATE POLICY 

Any combination of 2 or more stations may be pur- 
chased subject to minimum qualifications. 

Rates on request. 

Keystone Broadcasting System, Inc. 
For rates and data see listing In Network Bites and 
Data. 

Keystone Radio Groups 
Comprised of: 

Southeastern Group Southwest Group 
West Central Group East Central Group 
Pacific Group 
Media Code 4 100 5225 2.00 

I. PERSONNEL 
New York 10022-527 Madison Ave. Phone 212-355- 

3720. 
Chicago 80602-111 W. Washington St. Phone 312- 

782-8900. 
Los Angeles 90005-3192 Wilshire Blvd. Phone 213- 

383-2910. 
San Francisco 94104-57 Post St. Phone 415-781- 

7440. 
4. AGENCY COMMISSION 

15/0: 15th of following month. 
5. GENERAL ADVERTISING See coded regulations 

General: 3a. 
Contracts: 45. 96. 
Rates on request for lest than full network, less than 
13 weeks, 30 second spots, program times and Re- 
gional Groups. Minimum order 50 stations per group. 
Rates do not include talent, mechanics or shipping 
costs. 

TIME RATES 
Eff 7/1/66-Rec'd 7/20/66 

Costs shown below reflect average cost per 1 -minute 
spot per station for entire group. 
See Network Rates and Data for list of Individual 
stations. 

SOUTHEASTERN GROUP 
Comprised of: Over 300 affiliated Stations In Ala- 
bama, Florida, Georgia, Mississippi, North Carolina, 
South Carolina, Tennessee and Virginia. 
PER WK: L^I3 wks 26 wks 39 wks 52 wks 
5 ti._......_..._. 2.40 2.38 2.86 2.84 
10 ti._ __..._........._..._ 2.38 2.34 2.82 2.80 
15 U. _ 2.36 2.32 2.80 2.28 
20 ti ._. 2.34 2.80 2.38 2.26 

WEST CENTRAL GROUP 
Comprised of: Over 200 affiliated Station in Colorado, 
Illinois, Iowa, Kansas, Minnesota, Missouri, Montana, 
Nebraska. North Dakota, South Dakota, Wisconsin 
and Wyoming. 
5 tL....-......_..._._._.._ 2.75 2.73 2.71 2.69 
10 ti.._____...._-. 2.78 2.69 2.67 2.65 
15 ti ............ _______ 2.71 2.67 2.65 2.63 
20 ti...... ..._.. 2.69 2.65 2.63 2.61 

PACIFIC GROUP 
Comprised of: Over 90 affiliated Stations in Arizona. 
California, Idaho, Nevada, Oregon. Utah and Wash- 
ington. 
PER WK: 13 wks 26 wks 39 wks 52 wks 
5 ti......_.._...__._._._ 2.65 2.63 2.61 2.59 
10 ti..._..____.__..._..._ 2.63 2.59 2.57 2.55 
15 ti.._..._...._..-.._..._ 2.61 2.57 2.55 2.53 
20 tL_..._... 2.59 2.55 2.53 2.51 

SOUTHWEST GROUP 
Comprised of: Over 200 affiliated Stations In Arkan- 
sas, Louialsna, New Mexico, Oklahoma and Texas. 
5 tl..._..__.-......_-..._ 2.40 2.88 2.36 2.34 
10 ti _.__....__..._ 2.38 2.84 2.32 2.30 
15 ti.. _._._...__... 2.36 2.32 2.30 2.28 
20 ti_.._...._.. 2.34 2.30 2.28 2.26 

EAST CENTRAL GROUP 
Comprised of: Over 125 affiliated Stations in Indiana, 
Kentucky. Michigan. Ohio and West Virginia. 
5 ti..._ 2.70 2.68 2.66 2.64 
10 ti 2.68 2.64 2.62 2.80 
15 ti 2.66 2.82 2.60 2.58 
20 ti 2.64 2.60 2.58 2.56 

Latin Network 
Comprised of: 

WBNX-New York, N. Y. XEAM-Brownsville, Tez. 
KALI -Loa Angeles, XEWL-Laredo, Tex. 

Calif. XEMU-Eagie Pass Area. 
KOFY-San Francisco, Tez. 

Calif. XEWG-El Paso. Tex. 
WFAB-Miami, Fla. XECL-Calexico Area, 
WFAN-FM-Washing- Calif. 

ton, D. C. XEBBC-San Diego, 
XERT-McAllen. Tex. Calif. 
Media Code 4 100 5500 8.00 
UBC Sales, Inc., 30 E. 92nd St., New York, N. Y. 

2. REPRESENTATIVES 
UBC Sales. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d. 
Rate Protection: 12a. 
Basle Rates: 20a, 22a, 23a, 24b, 28a. 
Contracta: 40a. 45, 46. 
Comb.: ConL Discounts: 60k. 
Cancellation: 70a. 70c, 73a. 
Copy translated to Spanish without charge. 

TIME RATES 
Eft 8/i/67 -Reed 7/17/67. 

7. PACKAGE PLANS 
PER WK: ION 15ti 20t1 
1 min _ _ 100 95 90 
30 sec: 80% of 1 -min. 

CONSECUTIVE WEEKS DISCOUNT 
26 wk -10% 52 wk -15% 

Magic Circle Network 
Comprised of: 

Missouri 
KBLR. Bolivar KTGR, Columbia 
KBHM, Branson EDEX, Dexter 
KOHM. Brookfield KDFN, Doniphan 
KMAN. Butler KGCL, East Prairie 
KGMO, Cape Girardeau KESM, El Dorado Springs 

KREI, Farmington 
KFTW-Fredericktown 
KBTC. Houston 
WMBH, Joplin 
KLWT, Lebanon 
KTCB, Malden 
RNUM, Maryville 
KRMO, Monett 
KLRS. Mountain Grove 
KNF,M, Nevada 
KLID, Poplar Bluff 
KMlö, Portageville 

Arkansas 
KBRI, Brinkley Ken.. Paris 
KVEE. Conway KPOC. Pocahontas 
KCCB, Corning KAMO, Rogers 
KFAY, Fayetteville K)VCB. seamy 
KHOZ. Harrison KVOA, Siloam Springs 
KNEA, Jonesboro KBRS, Springdale 
KPCA, Marked Tree KWAK, Stuttgart 
KTLO, Mountain Home KTMN. Truman 
KDRS. Paragould KRL1V, Walnut Ridn 
KVOM. Monition KWYN, Wynne 

Kansas 
KLKC, Parsons 
KSEK. Pittsburg 
KWNS, Pratt 

Oklahoma 
KGLC, Miami KVvN Vinita 
KOLS. Pryor Creek KWLG, Wagnor 

Illinois 
WINI, Murphysboro 
Media Code 4 100 5775 6.00 
Mailing address -1525 S. Glenstone, Box 3335, Glen - 

stone Station, Springfield. Mo. 65804. Phone 417- 
881-4114. 

I. PERSONNEL 
Gen'l. & Comm'l Mgr. -M. Richard Bradley. 

4. AGENCY COMMISSION 
15/0. Bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 23a. 25a, 28b. 
Contracts: 40a, 46. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 71b, 73a. 
Schedules may vary from station to station, as may 
copy, and/or live tags. 
Billings: Accounts are billed at the end of earn 
months service on a blanket. Itemized statement, with 
affidavit. Specific adjacencies will be furnished 1f 

necessary, however must Magic Circle business is oa 
time segment bats. 
Magic Circle will at no charge make taped dubs of 
transcripted copy for use on its stations. 
Rates noted below are the total ratea for all listed 
Magic Circle Network stations. 

TIME RATES 
Eff Reed 7/31/88. 

6. SPOT ANNOUNCEMENTS Any Comb 
10 per day () (t) (f) 80 see IO see 

Missouri 77.65 68.15 56.25 48.35 29.85 
Arkansas 40,95 37.70 27.55 24.35 13.05 
Kansas 17.95 15.65 13.20 12.10 7.85 
Oklahoma 10.25 9.65 6.85 6.60 2.50 
Illinois 2.30 1.70 1.35 1.20 .95 
Total Stations 149.10 192.85 105.20 92.60 54.20 

KCRB, Chanute 
KBTO. El Dorado 
KMDO, Ft. Scott 
KALN, Iola 

() Open Minute. 
(t) 1 min 10 ti per day. 
(9) Open 30 -sec. 

KYRO. Potosi 
KCLU, Rolla 
KSGM, St. Genevieve 
Ki)iW. Sedalia 
KICK. Springfield 
KALK. Thayer 
KLPW, Union 
KOKO Warrensburg 
KWRE, Warrenton 
Ktt'PM, West Plains 
KUKU, Willow Springs 

Major Market FM Network 
For rates and data see Ilstlrg in Network Tintes and 
Data. 

Market 1 Network, inc. 
For rates and data see listing in Network Rates am: 
Data. 

McLendon Stations, The 
Comprised of: 

tYYSL-Buffalo. N. Y KOST (FM) -Los 
NUS -Chicago, Ill. Angeles, Calif. 

KLIF-Dallas, Tez. KABL-San Francisco, 
KNUS (FMI -Dallas, Calif. 

Tez. KARL -FM -San 
WWW'tV (FMI -Detroit, Francisco, Calif. 

Mich. XETRA-San Diego 
Area, Calif. 

Media Code 4 100 6050 3.00 
Business Office -McLendon Corp., 2008 Jackson St.. 

Dallas, Tez. 75201. Phone 214-747-9311. TWX 
914-861-4467. 

I. PERSONNEL 
President -Gordon McLendon. 
National Sales Manager -James F. Mackin. 
Chairman of Board -B. R. McLendon. 
WYSL-Bob Luther. 
WNUS-Demis Israel. 
KLIF-Al Lurie. 
KNUS (FMI -Al Lurie. 
WWWW (FM) -Jack Danahy. 
KOST (FMI -Rose Hutton. 
KABL, KARL -FM -Heber Smith. 

2. REPRESENTATIVES 
Arco Radio Sales. 
Blair Radio. 
Katz Radio. 
McLendon Stations: See Rep & 5/O pages. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL RATE POLICY 
TIME RATES 

Eff 7/1/68-Rec'd 7/1/68. 
Traffic -Mon thru Sat 6-10 am & 3-7 pm. 
Day -Mon thru Sat 10 am -3 pm; Sun 6 am -7 pm. 
.Night -7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
'l'il AI't'Ii' 

PER W K : I ti 12 ti 24 ti 30 ti 
PER YR: Ix 156x 500x 1000x 
1 min 450 4300 7700 8100 
30/20 sec.._..._ _...-__..- 410 3900 7000 7300 
10 sec 360 3400 6200 6500 

1 min 
DAY 

410 3900 7000 7300 
30/20 sec..._......._........._......_ 370 3500 6300 6600 
10 sec 330 3100 5600 5900 

NIGHT 
1 min..._ 370 3500 6300 6600 
30/20 sec.._ 330 3100 5700 5900 
10 sec 300 2800 5000 5300 

Mutual Broadcasting System 
For rates and data see listing In Network Rates and 
Data. 

National AgRadio Groups, Inc. 
Media Code 4 100 6090 9.00 
A Division of MEDIAmerica, 9414 Crosby Rd., Silver 

Spring, Md. 20910. Phone 301-588-5065. 
I. PERSONNEL 

President-Erny Tannen. 
2. REPRESENTATIVES 

Radio Time Sales. 
Canada -Radio and Television Sales, Inc. 

4. AGENCY COMMISSION 
15, . 

5. GENERAL RATE POLICY 
TIME RATES 

Rec'd 8/26/68. 
MILK GROUP 
Comprised of: 

Arizona: WKOL-Amsterdam 
HALF -Mesa WMNS-Olean 

California: Pennsylvania: 
KLBS-Los Banos WGSA-Ephrata 
KEAP-Fresno Wisconsin: 
KREL-Corona WBEV-Beaver Dam 

Idaho: WAPL-Appleton 
RAIN -Nampa WTCH-Shawano 

Maryland: WJMC-Rice Lake 
WFMD-Frederick WAXX-Chippewa 

Minnesota: Falls 
KBRF-Fergus Falls WMIR-Lake Geneva 
KCUE-Red Wing WBEL-Beloit 
KDUZ-Hutchinson WIXX-New Richmond 
KEYL-Long Prairie WMNE-Menomonie 

New York: WTTN-Watertown 
WJTN-Jamestown WTMB-Tomah 
WCLI-Corning WPDR-Portage 

WTKM-Hartford 
6. SPOT ANNOUNCEMENTS 

WKLY: 60 ti 48 ti 36 ti 24 ti 12 ti 
1 min.... 8,400.75 7.068.00 5,563.00 3,882.00 2,028.00 

BEEF GROUP 
Comprised of: 

Arizona: KCOB-Newton 
KALF-Mesa Kansas: 

California: KBTO-El Dorado 
KICO-El Centro Minnesota: 
REAP -Fresno KBRF-Fergus Falls 
KGEN-Tulare Nebraska: 
KLBS-Los Banos KBRX-O'Neill 
KPRL-Paso Robles New York: 
KRKC-King City WIGS -Gouverneur 
KIOT-Barstow Pennsylvania: 

Colorado: WGSA-Epbrata 
KOLR-Sterling Sou'h Dakota: 

Idaho: KELO-Sioux Falls 
RAIN -Nampa Texas: 
KTFI-Twin Falls KW BA -Baytown 

Illinois: Washington: 
WLRK-DeKalb KUTI-Yakima 
WGEN-Oeneseo Wisconsin: 
WZOE-Princeton WHEY -Beaver Dam 
WLPO-La Salle WBEL-Beloit 
WMRO-Aurora WJMC-Rice Lake 

Iowa: WAPL-Appleton 
KCHE-Cherokee WAXX-Chippewa 
KMAQ-Maquoketa Falls 

WTCH-Shawano 
6. SPOT ANNOUNCEMENTS 

W KLY: 80 ti 48 ti 96 ti 24 ti 12 ti 
1 min 10,005.00 8,313.00 6,536.00 4,542.00 2,377.00 

HOG GROUP 
Comprised of: 

Illinois: KOUR-Independence 
WGEN-Geneseo KGRN-Orinnell 
W7,019 -Princeton KCHE-Cherokee 
WAIK-Galesburg KRIT (FM) -Clarion 
WLBK-DeKalb KJFJ-Webster City 
WLPO-LaSalle KMAQ-Maquoketa 

Iowa: Minnesota: 
KrII-Washington KWOA-Worthington 
KRCB-Council Bluffs KBEW-Blue Earth 
KCOB-Newton Ohio: 
KHAK-Cedar WCHO-Washington 

Rapids Court House 
6. SPOT ANNOUNCEMENTS 

WKLY: 60 ti 48 ti 36 ti 24 ti 12 tI 
1 min 5.040.00 4,176.00 3,294.00 2.304.00 1,206.00 

BROILER GROUP 
Comprised of: 

WKAM-Goshen 
Maine: 

WFAU-Augusta 
WGHM-Skowhegan 

Maryland: 
WDMV-Pokomoke City 

Pennsylvania: 
WGSA-Ephrata 

Texas: 
KEEE-Nacogdoches 

Virginia: 
WHBG-Harrisonburg 

Wisconsin: 
WJMC-Rice Lake 

Alabama: 
WKUL-Cullman 
\VZOB-Fort Payne 
WGSV-Guntheraville 
WERH-Hamilton 

Arkansas: 
KBRS-Springdale 

California: 
KIOT-Barstow 
KEAP-Fresno 

Georgia : 

WIMO-Winder 
WOKA-Douglas 

Indiana: 
WSLM-Salem 

6. SPOT ANNOUNCEMENTS 
WKLY: 60 ti 48 tl 36 ti 24 ti 12 ti 
1 min.... 5,025.00 4,238.00 3,339.00 2,344.10 1,221.00 

(This listing continued on next page) 
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Regional Radio Networks and Groups Continued 

Illinois: 
WLOP-La Salle 
WPOK-Pontiac 
WEFA (FM) -Watseka 
WZOE-Princeton 
WGEN-Oeneseo 
WLBK-DeKalb 
WKAK (FM) - 

Kankakee 
WALK -Galesburg 
WTIM-Taylorville 

Iowa: 
KRCB--Connell Bluffs 
KJFJ-Webster City 
KBIT (FM) -Clarion 

6. SPOT ANNOUNCEMENTS 
WKLY: 60 ti 48 t1 80 t1 24 ti 12 11 

1 min 6,529.50 5,388.00 4,239.00 2,958.00 1,545.00 
SOYBEAN GROUP 

Comprised of: 
Alabama Iowa: 

W HEP -Foley BRIT (FM) -Clarion 
Arkansas: KJFJ-Webster City 

KBIB-Monette Minnesota: 
KFFA-Helena KBEW-Blue Earth 

Illinois: KLOR-Redwood Falls 
WEFA (FM) -Watseka Mississippi: 
WTIM-Taylorville WCLD-Cleveland 
WPOK-Pontiac WNLA-Indianola 
WLPO-La Salle WLEF-Greenwood 
WKAK (FM)- WDDT-Greenville 

Kankakee Missouri: 
WINU-Highland KMIS-Portageville 
WPMB-Vandalia KDEX-Dexter 

Indiana: Ohio: 
WIMS-Michigan City WFOB-Fostoria 

NATIONAL AgRADIO GROUPS, INC. 
CONTINUED 

CORN GROUP 
Comprised of: 

KCOB-Newton 
KRAK -Cedar Rapids 
KCHE-Cherokee 

Minnesota: 
RU1E-Redwood Falls 
KBEW-Blue Earth 
KWOA-Worthington 
KDOM-Windom 

Nebraska: 
KJSK-Columbus 
KOFW-Kearney 

South Dakota: 
KELO-Sioux Falls 

6. SPOT ANNOUNCEMENTS 
WKLY: 60 tl 48 t1 36 81 24 ti 12 t1 
1 min.... 5,254.50 4.440.00 3,526.00 2,484.00 1.308.00 

WHEAT GROUP 
Comprised of: 

Colorado: ROTC -Valley City 
KOLE-Sterling KRAD -East Grand 

Kansas: Forks 
KNEX-McPherson Oregon: 
KANS-Larned KOHU-Hermiston 
KUPK-Garden City Texas: 

Montana: KBMF (FM) - 
KARR -Great Falls Spearman 

North Dakota: Washington: 
KHRT-Minot KCLX-Colfax 
KNDK-Langdon KULE-Ephrata 

6. SPOT ANNOUNCEMENTS 
WKLY: 60 ti 48 ti 36 t1 24 ti 12 ti 
1 min.... 2.820.00 2,412.00 1,926.00 1,382.00 720.00 

TOBACCO GROUP 
Comprised of: 

Connecticut: WAGR-Lumberton 
WCCC-Hartford WFMC-Goldsboro 

WEEW-Washington 
WPGF-Burgaw 
WWDR-Murfreesboro 

Pennsylvania: 
WGSA-Ephrata 

South Carolina: 
WOLS-Florence 

Virginia: 
WMEK-Chase City 

KALF-Mesa 
KPIN-Casa Grande 

Arkansas: 
KBIB-Monette 
KFFA-Helena 

California: 
KEAP-Fresno 
KOAD-Lemoore 
KICO-El Centro 

Mississippi: 
WLNA-Indianola 
WCLD-Cleveland 
WROX-Clarksdale 
WLEF-Greenwood 
WDDT-Greenville 

Missouri: 
KMIS-Portageville 

6. SPOT ANNOUNCEMENTS 
WKLY: 60 tl 48 ti 36 ti 24 ti 12 ti 
1 min.... 5,310.00 4,524.00 3,600.00 2,538.00 

EGG GROUP 
Comprised of: 

Alabama: Minnesota: 
WKUL-Cullman KLGR-Redwood Falls 

California: KBEW-Blue Earth 
KIOT-Barstow KBRF-Fergus Falls 
KREL-Corona KWOA-Worthington 
KGEN-Tulare KDUZ-Hutchinson 
KEAP-Fresno New Jersey: 
KLBS-Los Banos WSNJ-Bridgeton 

Connecticut: WNJH-Hammonton 
WCCC-Hartford North Carolina: 
WFIF-Milford WKMT-Kings 

Illinois: Mountain 
WPOK-Pontiac Ohio: 

Indiana: WDRK (FM)- 
WKUZ (FM) -Wabash Greenville 

Maine: Pennsylvania: 
WFAU-Augusta WGSA-Ephrata 

Maryland: Texas: 
WDMV-Pocomoke KEEE-Nacogdoches 

Massachusetts: Virginia: 
WCAP-Lowell WHBG-Harrisonburg 

Wisconsin: 
WBEV-Beaver Dam 

Florida: 
WSBP-Chattahoochee 

Georgia: 
WOKA-Douglas 

Kentucky: 
WCYN-Cynthiana 

Maryland: 
WYRE-Annapolis 

North Carolina: 
WPXY-Greenville 
WMPM-Smithfield 

6. SPOT ANNOUNCEMENTS 
WKLY: 60 ti 48 ti 36 81 24 ti 12 ti 
1 min.... 4,080.00 3,486.00 2,752.00 1,958.00 1,024.00 

COTTON GROUP 
Comprised of: 

Arlaons : KDEX-Dexter 
New Mexico: 

KORT -Las Cruces 
North Carolina: 

WAGR-Lumberton 
Oklahoma: 

KTAT-Frederick 
Tennessee: 

WKBJ-Milan 
Texas: 

KDAV-Lubbock 
KSOX-Raymondville 
KKUB-Brownfield 
KVOP-Plainview 
KFLD-Floydada 
KRAN -Morton 
KFYN-Bonham 

1,338.00 

6. SPOT ANNOUNCEMENTS 
WKLY: 60ti 48 ti 96 t1 24 ti 12ti 
1 min._. 8,250.00 0,912.00 5,415.00 3,788.00 1.962.00 

DISCOUNTS 
26 wk -5%a 52 wk -10% 

National Broadcasting Company 
Fur rates and data see listing In Network Rates and 
Data. 

National Science Network, Inc., The 
Comprised of: 

WNCN (F10) -New York, N. Y. 
WDHF (FM) -Chicago, Ill. 
Media Code 4 100 6197 8.00 
The National Science Network, Inc., 2 W. 45th St.. 

New York. N. Y. 10038. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Stan (urell. 
2. REPRESENTATIVES 

Herbert E. Groskin & Co. 
Jack Mesta & Company, Inc. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See individual listings for coded regulations. 

TIME RATES 
Eff Rec'd 8/17/67. 

7. PACKAGE PLANS 
2 stations 20% 
See individual stations for applicable rates. 

National Spanish Language Network 
Comprised of: 

XERF-Nogales Area. KCCT-Corpus Christi, 
Aria. Tex. 

KCAC-Phoenix, Ariz. KCFH-Cuero, Tex. 
RXEW-Tucson, Ariz. KBUY-FM-Dallas, Tex. 
XECB-Calexico Area, XEAE-Del Rio Area. 

Calif. Tex. 
XED-Calexico Area, XEKD-Del Rio Area, 

Calif. Tex. 
XEHG--Calexico Area, XERF-Del Rio Area, 

Calif. Tex. 
XESU-Calexico Area, XEMU-Eagle Pass, Tex. 

Calif. XEMJ-Eagle Pass, Tez. 
KLBS-Los Banos, Calif. XEJ-El Paso Area. Tex. 
KOXR-Oxnard, Calif. KFLD-Floydada, Tez. 
KTIP-Porterville, Calif. KFST-Fort Stockton, 
KCTY-Salinas, Calif. Tex. 
XEAZ-San Diego Area, KLVL-Houston, Tex. 

Calif. XEAS-Laredo Area. 
XEGM-San Diego Area, Tex. 

Calif. XENU-Laredo Area, 
XEXX-San Diego Area, Tex. 

Calif. KIRT-Mission, Tex. 
WOPA-Chicago, IIL KSJT-FM-San Angelo, 
KRDD-Roswell, N. M. Tex. 
XEO-Brownsville Area, KUKA-San Antonio. 

Tez. Tex. 
XEOR-McAllen Area, KVOU-Uvalde, Tez. 

Tez. KXEX-Fresno, Calif. 
KFSC-Denver, Colo. 
Media Cade 4 100 6925 9.00 
Business o®ce-122 E. 42nd St. Suite 303. New 

York. N. Y. 10017. Phone 212-682-4500. 
2. REPRESENTATIVES 

New York -Chicago -National Time Sales. 
Los Angeles -Harlan O. Oakes, Inc. 
San Francisco -Don R. Pickens. 
Atlanta -David Carpenter & Co. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3e, 3b, 4a, 4d, 5, 8a, 8. 
Rate Protection: I0a, 11a. 
Basic Rates: 20a. 22a, 23a, 24b, 25a, 28a. 
Contracts: 40a, 45. 46. 
Comb.; Cont. Discounts: 80e, 60k. 
Cancellation: 70a, 70c, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Rec'd 12/8/67. 
6. SPOT ANNOUNCEMENTS 

DISCOUNTS 
5 station buy or more..._-..__..._.._...._....._.._-_.. 3qe 
12 station buy or more..._.,_......_..__.....____...._ 6% 
20 station buy or more....._ 7% 
30 station buy or more .__......_-_..._ 10% 

TEXAS STATE GROUP 
XEO-Brownsville Area KLVL-Houston 
XEMT-Brownsville Area XEAS-Laredo Area 
XEOR-McAllen Area XENIX -Laredo Area 
KCCT-Corpus Christi KIST -Mission 
XEMU-Eagle Pass KSJT-FM-San Angelo 
XEJ-EI Paso KUKA-San Antonio 
KFLD-Floydada KVOU-Uvalde 
KFST-Fort Stockton XERF-Del Rio Area 

DISCOUNTS 
Entire group --7% 10 stations or more -5% 

CALIFORNIA STATE GROUP 
XECB-Calexico Area KOXR-Oxnard 
XED-Calexico Area KTIP-Porterville 
XEHG-Calexico Area KCTY-Salinas 
XESU-Calexico Area XEAZ-San Diego Area 
KXEX-Fresno XEGM-San Diego Area 
KLBS-Los Banos XEXX-San Diego Area 

DISCOUNTS 
Entire group -7% 7 stations or more -5% 

7. PACKAGE PLANS 
THE NINETEEN MARKET PLAN 

XERF-Nogales, Area, KCCT-Corpus Christi. 
ArizKCAC-Phoenix, 

Ariz. XEMJ-Eagle Pass Area, 
KXEW--T[csaon, Ariz. Tez. 
XED-Calexico Area, XEJ-EI Paso Area, Tez. 

Calif. KLVL-Houston, Tez. 
KOXR-Oxnard. Calif. XENIX -Laredo Area, 
XEXX-San Diego Area, Tex. 

Calif. KIRT-Mission, Tez. 
XEAZ-San Diego Area, KUKA-San Antonio, 

Calif. Tez. 
KXEX-Fresno, Calif. KCTY-Salina, Calif. 
KFSC-Denver, Colo. XEAE-Del Rio Area, 
XEO-Brownsville Area, Tez. 

Tez. XEKD-Del Rio Area. 
XEOR-McAllen Area, Tex. 

Tez. () 5 spots In each. 

Plan consists of ten sputa in each of the designated 
markets. A National Spanish Language Network Sta- 
tion that is not listed in this package plan may be 
substituted for any station listed. 
PLAN: 10 wk 26 wk 52 wk 
1 min..._._ 9500 23000 41000 
30 see 8500 17000 30000 

NAS Radio Network 
(Nationwide Advertiser Service, Inc.) 

For rates and data see listing in Network Rates and 
Data. 

New England Quality Network 
Comprised of- 

WHDH-FM-Boston, Mass. 
WHYN-FM-Springfield, Mass. 
WGAN-FM-Portland, Me. 
WPBO-FM-Providence, B. I. 
WNHC-FM-New Haven, Conn. 

Media Code 4 100 6875 9.00 
Business Office -50 Morrissey Blvd., Boston, Mass. 

02125. 
I. PERSONNEL 

Contact Harry Wheeler, WHDH-FM, Boston. 
4. AGENCY COMMISSION 

15% on time; payable when rendered. 
5. GENERAL ADVERTISING See 'tided regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. 3a, 3c, 3d, 4a, 4d, 5, 6b, 78, 8. 
Rate Protection: 10e. llc, 12e, 13c, 15a, 16. 
Basic Rates: 20a, 21a, 21b, 21d, 22b, 24e, 26a, 27. 

30, 93a. 
Contracta: 40a, 41, 42a, 42e, 43. 45, 46, 51a. 
Comb.; Cont. Discounts: 60d, 60e. 60f, 601, 62b. 
Cancellation: 70c, 71a, 72, 73a. 73b. 
Prod. Servicen; 81, 82. 

TIME RATES 
Eff 2/1/67 -Reed 4/3/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: Ix 2x 6x 12x 24x 
1 min or less..._ 74 50 37 32 28 

OK Group, The 
ComprIced of: 

WBOK-New Orleans, La. WLpK-Memphis, Tenn. 
KYOK-Houston, Texas WGOK-Mobile, Ala. 
WXOK-Baton Rouge, La. 
Media Code 4 100 7150 0.00 
Business Oßce-505 Baronne St.. New Orleans, La., 

70113. Phone 524-5363. 
1. PERSONNEL 

President -Jules J. Paglin. 
Exec, Vice-Pres. & Gen'l Mgr. -Stanley W. Ray, Jr. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills rendered monthly; pay- 
able by 10th of mouth. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b. 3a, 3d, 4a, 4d, 5, 6e, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 20a, 21a, 23a, 24b. 25a, 28b, 29a, 30. 
Contracts: 40a, 41, 42d, 43, 44b, 45. 46, 47a. 
Comb.; Cont. Discounts: 60a, 60e, 60d. 60g, 6M. 51a, 

62d. 
Cancellation: 70a, 70c, 71a, 72. 
Prod. Services: 82. 
The OK Group is comprised of a group of five Gulf 
Coast and Deep South stations offering their facili- 
ties on a single rate card, single billing, single con- 
tract basis. To earn the group rate all 5 stations 
must be purchased as a group on similar or equal 
schedules on all stations. 

TIME RATES 
No. 9 Elf 12/1/66-Rec'd 11/30/66. 

6. SPOT ANNOUNCEMENTS 
Group discounts earned by purchase of programa, an- 
nouncements, or ID's. 
2 stations.......-_ 5% 4 stations._._ 10% 
3 stations.____. 7-1/2% 5 stations..._.._.._.._. 15% 
AU contracts and billings emanate from offices of The 
OK Group and all checks must be payable to The 
OK Group. For individual station rates see individual 
station listings. 
Minutes and 30 seconde croas -combinable to earn 
maximum frequency. OK Group rates applicable only 
if schedules of identical frequency are maintained 
on all stations purchased and schedules are for same 
product. 
OK Group orders carry automatic make good privilege 
in comparable time period. 

9. PARTICIPATING PROGRAMS 
Bee individual station listings for program names 
and times. Participating programs are sold at regu- 
lar rates plus 13.00 per 1/4 hour, talent. commission - 
able, which covers all 5 markets. 15 -minute segmenta 
plus one minute announcement* available ln all shows. 

Rollins, Inc. 
Comprised of: 

WCHS-Charleoton, WNJR-Newark, N. J. 
W. Va. WBEE-Haney, Ill. 

WAMS -Wilmington, Del. WRAP -Norfolk. Va. 
KDAY-Santa Monica, 'sGEE-Indianapolis, 

Calif. Ind. 
Media Code 4 100 7425 6.00 
Business Office -Box 647, Atlanta, Ga. 30301. 

I. PERSONNEL 
Exec. Vice -President -R. Randall Rollin. 
Director Radio Division -Robert H. Elliott. 

2. REPRESENTATIVES 
See individual action listings. 

4. AGENCY COMMISSION 
15% no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3a. 3b. 4a. 4d, 5, 6a, 7b. 8. 
Rate Protection: 10b, 111). 126, 13b, 14b. 
Basic Rates: 20a, 22b, 23e, 24b, 25a, 26, 28b, 29a. 
Contracts: 40c, 42a, 45, 46, 48. 
Comb.; Cont. Discounts: 60a, 81b. 
Cancellation: 71a, 73a. 

TIME RATES 
Single Track Plan Discount 

Any 5 stations, regular ratea leas......._ 10% 
(Minimum buy of 8 announcements per week.) 

Rounsaville Radio Group, The 
Comprised of: 

Negro Programming 
WCIN-Cincinnati, Ohlo. WVOL-Nashville, Tam, WLOU-Louisville, Ky. WYLD-New Orleans. La. 
Media Code 4 100 7700 2.00 
Business Office -3220 Peachtree Rd., N. E.. Atlanta 

Ga. 30305. Phone 904-261-3000. 

I. PERSONNEL 
Owner & Pres.-R. W. Rounsaville. 
Executive Vice -President -Ralph B. Johnson. 
Director of Sales -William Arthur Belley, Jr. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: 4a. 4d. 5, 6a, 7b, 8. 
Rate Protection: 12b. 
Basic Rates: 23a. 
Contracts: 40a, 45, 46. 
Comb.: Cont. Discounts: 60k. 
Cancellation: 71a. 
Entire schedule Negro programming. 
A single contract la issued per group order and one 
invoice rendered per billing period. All checks must 
be payable to Rounsaville Radio. Inc. 
Each Rounsaville Radio Group order stands alone. 
However, advertisers may earn a higher frequency (13 
wk, 26 wk, etc.) on subsequent orders providing the 
schedules continue without interruption. but no rebates 
are applicable on previous orders. Rounsaville Radio 
Group schedules subject to short rate. 
Rounsaville Radio Group Orders carry automatic make 
good privilege in comparable time period. 

TIME RATES 
No. 5 Eff 4/1/67-Ree'd 4/4/67. 

AA -Mon thru Sat 6-9 am & 3:30-6:30 pm. 
A -All other times. 

7. PACKAGE PLANS 
PER WK: 1 MINUTE 
AA: IO ti 15 tl 20 tI 25 ti 30 01 95 ti 
1 wk.__ ....... 53.50 50.70 47.95 45.25 42.50 39.75 
13 wk...._... 49.60 47.10 44.40 42.05 39.40 38.80 
26 wk.......... 46.40 44.00 41.50 39.25 36.90 34.45 
39 wk 42.35 40.10 37.85 35.80 33.55 31.40 
52 wk .... 38.45 38.40 34.45 32.50 30.50 28.60 
A: 
1 wk..._ 45.35 43.00 40.70 38.50 36.10 33.80 
13 wk._._ 42.10 39.90 37.70 35.65 33.55 31.25 
28 wk 39.40 97,30 35.25 33.25 21.30 29.20 
39 wk....__ 35.90 34.00 32.10 30.40 28.55 26.70 
52 wk._..- 32.60 30.85 29.15 27.60 25.80 24.25 

30 SECONDS 
AA: 
1 wk.._....._ 42.85 40.55 38.35 36.25 34.00 81.80 
13 wk 39.70 37.70 35.50 33.65 31.50 29.45 
26 wk_.._ 37.10 35.20 33.20 31.40 29.50 27.55 
39 wk....._ 33.90 32.10 30.30 28.65 26.85 25.15 
52 wk.___._ 30.75 29.10 27.55 26.00 24.40 22.90 
A: 
1 wk ..... 36.30 34.40 32.55 30.80 28.90 
13 wk ..... 33.70 31.90 30.15 28.50 26.85 
28 wk._.-.__ 31.50 29.85 28.20 28.60 25.05 
39 wk.......... 28.70 27.20 25.70 24.30 22.85 
52 wk....._... 28.10 24.70 23.30 22.10 20.85 

27.05 
25.00 
23.35 
21.35 
19.40 

Minutes and 30 seconds cross -combinable to earn 
maximum frequency. Rounsaville Radio Group Rates 
applicable only if schedules of identical frequency are 
maintained on all four stations and schedules are for 
the same product. 

Always hold 
matches till cold 

Be sure to drown 
all fires 

..Crush all smokes 
dead out 

Published as a public service in coop- 
eration with The Advertising Coancil. 
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' NETWORKS 
Southeastern Key Market Network 

Media Code 4 100 7975 0.00 
Business Office -Box 2201, Florence, Ala. 35630. 

Phone 205-764-8656. 
I. PERSONNEL Pres. & Gen'l Mgr. -BIB Mapes. 
2. REPRESENTATIVES 

Bernard I. Ochs Co. 
4. AGENCY COMMISSION 

15% net time: 20th of following month. 
5. GENERAL ADVERTISING See coded regulations 

General: 3a. 6a, 7a, 8. 
Basie Rates: 22a, 22b, 23a. 
Contracte: 40a, 46. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 71b. 73a. 
Frequency discounts will be quoted upon request. 
Rates on request for any combination of stations In 
groupa. Copy type record recorded if desired. Adver- 
tiser may purebus ans combination of stations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ALABAMA GROUP 
WAYS -Alexander City WAMI-Opp 
WJMW-Athens WHEP-Fole? 
WATM-Atmore WZOB-Fort Payne 
WAVC-Boas WTHG-Jackson 
WPRN-Butler WOEA- Geneva 
WWWF-Fayette WOYV-Greenville 
WTCB-Flomaton WOBV-43untenville 
WMFC-Monroeville WERH-Hamilton 
WRAG-Carrollton WBHP-Huntsville 
WKLF-Clanton WWWB-.Imper 
WFMH-Cul)man WORK -Ozark 
WHOR-Deatur WFHñ-Pell City 
WAGE -Dothan WPID-Piedmont 
WIRB -Enterprise WELR-Roanoke 
WULA-Eufaula WWWR-Russellville 
WBLO-Evergreen WHBB-Relma 
WCRL-Oneonta WMLB-Rylaauga 
WJRO-Opelika WTBC-Tuscaloosa WNU7 Talladega WABT-Tuakegee 
WTBF-Troy 

1/4 hr. 5 min. 1 min. 
1 time (all stations)._...-_.- 640.00 340.00 210.00 

ARKANSAS GROUP 
KBBA-Benton KRLW-Walnut Ridge 
KENA-Mena KAON -Crossett 
KFFA-Helena KVMA-Magnolia 
KTFS-Texarkana KVOM-Morrilton 
HAMO -Rosen KVSA-Mraehee 
KWAK-Stuttgart KWRF-Warren 

1/4 hr. 5 min. I min. 
1 time (all etatlons)_._. 228.50 117.60 71.00 

FLORIDA GROUP 
WZEP-Defunlak WSRA-Minton 

Springs WTRR--Sanford 
WDSR-Lake City WMOP-Ocala 
W000-Gainaville 
WCNU--Crestview 
WCNH-Quincy 
WSBB-New Smyrna 

Beach 
WDCF-Dade City 
WEAR -Bartow 
WFBF-Fernandina 

Beach 

WPRY-Petty 
WJCM-Sebring 
WNER-Live Oak 
WLCO-Eustis 
WMEN-Tallah 
WTRL-Bradenton 
WDLP-Panama City 
WWPF-Palatka 

1/4 hr. 5 min. 1 min. 
1 time (all etatlons)__..-._ 576.95 336.34 171.84 

GEORGIA GROUP 
WMTM-Moultrie WBIA-Augusta 
WMLT-Dublin WENT-Sandenvlile 
WRLD-West Point WTWA-Thomson 
WCGA-lialnoun WCLB-Camilla 
WLFA-La fayette WBRO-Waynesboro 
WAA(I-Adel WA(T,-Wayeroes 
WMV(1-Milledgeville WCON-4brnella 
WBHB-Fitzgerald WTIF-Tifton 
WLET-Torma WGML-Hlnesvllle 
WYTH-Madison WWCC-Bremen 
WFDR-Manchester WCRK-Canton 
WCER-Hewklnsallie WMIM-Cordele 
WMRE-Monroe WKLY -Hartwell 
WMOR-Bainbridge WIMO-Winder 
WLBB-Carrollton 

1/4 hr. 5 min. 1 min. 
1 time (all etations) . 621.88 328.43 178.20 

KENTUCKY GROUP 
WFLW-Monticello 

LOUISIANA GROUP 
KSIO-Crowley KRTTS-Ruston 
KVCT.--Winnfield WROX-Bogalun 
KENT -Ferriday KTRY-Bastrop 
KVPT-Ville Platte KNOC-Natehltochee 
KDLA-De Ridder KAPO -Minden 
KRKH-Oakdale WFPR-Rommond 
HT.H -Monroe TCTTR-Thihndaux 
WARB -Covington KJIN-Houma 

1/4 hr. 5 min. 1 min. 
1 time (all stational____... 307.25 173.10 98.90 

MISSISSIPPI GROUP 
WCLD-Cleveland WMAG-Forest 
WLSM-Loulaville VNA(I-Grenada 
WAClt-Columbus WHNY-McComb 
WVMI-Biloxi iVQBC-Vickabutg 
WBIP-Booneville WSUH-Oxford 
WMPA-Aberdeen WIN B --Brookhaven 
WKDL--Clerkedale WKOZ-Kosciusko 
WHOC-Philadelphia WAML-Laurel 
WJPIt-Greenville \VOKK-Meridian 
WSSO-Starkville W1iJW-Picayune 
WNAU-New Albany WC/CM-Gulf Port 
WREN -Newton 

1/4 hr. 5 min. 1 min. 
1 time (all atattona)_.._..__ 453.25 228.65 109.75 

NORTH CAROLINA GROUP 
iVCOC-Belmont %VHCC-Waynesville 
WKMT-Kings Mountain WOWS -Asheboro 
WCKB-Duan WISP -Kinston 
WAGR-Lumberton WADE Wadeeboro 
WFRC-Franklin W01114-Rhelhy 
WREV-Reidsville 'VFMC-Goldsboro 
WTAR-Tatar City WFLB-Fayetteville 
WBRO-Forrest City WCHI, -Chapel Hill 
WPNF-Rrevard WLAR--Jackeonville 
WE'VE -Sanford WRPY-Lexington 
WCDr-Edentnn W('E.r-Rocky Mount 
WSAT-Salisbury WSYT)-Mt. Airy 

1/4 hr. 5 min. I min. 
1 time (all stations).-..-.... 536.35 279.25 157.71 

J -Milan 
WHIM -McKenzie 
WROS-Rogersville 
WIRD -Humboldt 
WGNS-Murfreesboro 
WKSR-Pulaski 
WEPO-South Pittsburg 

1/4 hr. 5 min. 1 min. 
1 time (all stations).. ._ 348.32 188.28 99.91 

TEXAS GROUP 
KOKA -Bryan KVLR-Cleveland 
KSEY-Seymour KFST-Fort Stockton 

SOUTH CAROLINA GROUP 
WMYB-Myrtle Beach WALD-Walterboro 
WAGS-Bishopvllle WFIS-Founlaln Inn 
WGCD-Cheater WDAR-Darlington 
WBAW-Barnwell WSSC-Sumpter 
WANS-Anderson WABV-Abbeville 
WDKD-Kingstree WBEU-Beaufort 
WYCL-York WELP-Easley 
WIND -Orangeburg WHPB-Belton 
WGTN-Georgetown WCKI-(freer 
WBCU-Union WGUS-North Augusta 
WAKN-Aiken TVBLR-Batesburg 
WTYC-Rock Hill WLAT-Conway 

1 time (all stations) 402.50 218.20 112.65 
TENNESSEE GROUP 

WDXI.-Lexington WHAL-Shelbyville 
WITG-Tullahoma WKBL--Covington 

WSEV-Sevierville 
WAIN-Oa)latin 
WLAF-La Follette 
WMSR-Manchester 
WBMC-McMinnville 

Speidel Broadcasters, Inc. 
Comprised of: 

WOIC-Columbia. S. C. WROK-Savannah. Ga. 
WPAL--Charleston, 8. C. WIMP -Tampa. Fia. 
WHIR -Norfolk- WYNN-Florence. B. C. 

Portsmouth. Va. 
Media Code 4 100 8250 7.00 
Business Office -Box 585. Columbia, S. C. 29202. 

I. PERSONNEL 
President -Joe Speidel, III. 
Exec. Vice -free. & Gen'l Mgr. -Russell George. 
Publie Affaire Dir. -Cynthia GiUlam. 

2. REPRESENTATIVES 
Dore & Allen. Inc. 
Southeast-Dera-Clayton Agency, Inc. 

4. AGENCY COMMISSION 
15% on net time only: no each disroc^t. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. la, 3h, 4a. 4d. 5, 6a. 8. 
Rate Protection: 10h. llb. 12b. 13h. 14h. 
Basic Rates: 22a. 22b, 23a, 29b, 25a, 28a, 29a. 
Contracte: 40a, 45. 46. 47a. 
Comb.: Cont. Discounts: 60b, 61a, 61b, 62b, 62e. 
Cancellation: 70a, 70e. 71a. 73a. 

TIME RATES 
Rif 7/1/68 -Reed 6/3/68. 

6 station discount applicable rate less 10%. 
Identical schedules not required, but must run simul- 
taneously with minimum schedule of 6 spots per week 
to earn discount. 

Stuart Broadcasting Company 
Comprised of: 

KROI-Grand Aland, Neb. KMNS-Sioux City. Ia. 
KFOR-Lincoln, Neb. KOEL-Oelwein, Ia. 
WMAY-Sprinaffeld. 111. KSAI.-Salina, Kan. 
Media Code 4 100 8525 2.00 

Business Office - 625 Stuart Bldg., Lincoln. Neb. 
68508. Phone 475-4204. 

I. PERSONNEL 
Executive Vice -President -Richard W. Chapin. 
Administrative Assistant-Onal Koch. 

2. REPRESENTATIVES 
See Individuel station listings. 
Omaha -Paul Ahels. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a. 4d. 5. 6a. 

7b. 8. 
Rate Protection: 10e. lie. 12e. 13e. 14c, 15e. 
Basie Rata: 20a. 21a, 21b. 21d, 22a, 22b, 23b, 24e, 

25a, 26, 27, 28a, 29a, 29b, 33e. 
Contracta: 40a, 41, 42a. 42e, 43, 44a, 45. 46, 47a, 48, 

49. 51b. 
Comb.: Cont. Discounts: 60b, 60d. fila, 01b. 62a. 
Cancellation: 70e. 70e, 71a, 72. 73a, 73b. 
Prod. Services: 80. 81. 82. 
Schedules purchased concurrently on more than one 
Stuart station may be combined to earn these dis- 
counts: 
2 stations -no discount 5 stations -15% discount 
3 stations- 5% discount 8 stations -20% discount 
4 stations -10% discount 

Tichenor Spanish Group 
Comprised of: 

KOBT-Harlingen. Tex. KIFN-Phoenix, Aria. 
KUNO-Cornus Christi. Tex. 
Media Code 4 100 8882 5.00 
HIFN Radio, Inc., Drawer 20644. Phoenix. Ariz. 

85036. 
I. PERSONNEL 

President -McHenry T. Tichenor. 
Vice-Pres.. Gen'l & Sales Mgr.-W11Re Harris. Jr. 

2. REPRESENTATIVES 
Savallt Gates. ¡ne. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL RATE POLICY 
TIME RATES 

Eff 9/1/67 -Reed 7/21/67. 
See individuel listings for rates. 
3% discount when all stations are purchased simul- 
taneously. Minimum of 5 spots per week on each 
property. 
Above discount applicable only when 3 station pur- 
chases do not qualify for Amigo Spanish Group dis- 
counts. Tichenor Spanish Group discount not to com- 
bine with Amigo Spanish Group discount. See Amigo 
Spanish Group listing. 

Tobacco Radio Network, The 
Comprised of: 

WCEC-Rocky Mount 
WRXO-Roxboro 
WWGP-Sanford 
WYAL-Scotland Neck 
WBZB-Selma 
WEEB-Southern Pines 
WMPM-Smithfield 
WSIC-Statesville 
WSVM-Yaldeee 
WLSE-Wallace 
WITH Washington 
WENC-Whiteville 
WIAM-Williameton 
WGNI-Wilmington 
WAIR-Winston-Salem 
WGTM-Wilson 
South Caroline: 
WANS-Anderson 
WAKN-Aiken 
WBSC-Bennettsville 
WAGS-Bishopville 
WCRE--Cheraw 
WLAT-Conway 
WDAR-Darlington 
WDSC-Dnion 
WJMX-Florence 
WDKD-Kingstree 
WJOT-Lake City 
WYMB-Manning 
WJAY-Mullins 
WTND-Orangeburg 
WSSC-Sumter 

WZKY-Albemarle 
WGWR-Ashehoro 
WCGC-Belmont 
WIST -Charlotte 
WRRZ--Clinton 
WEGO-Concord 
WCKB-Dunn 
WDNC-Durham 
WGAI-Elizabeth City 
WBLA-Elizabethtown 
WFMO-Fairmont 
WFNC--Fayetteville 
WGAS-Gastonia 
WGBR--Goldsboro 
WGBG-Oreenshoro 
WNCT-Greenville 
WHNG-Henderson 
WNOS-High Point 
WLAS-Jacksonville 
WFTC-Kinston 
WEWO-Laurinburg 
WBUY-Lexington 
WLXN (FM) -Lexington 
WLON-Lincolnton 
WYRN-Louisburg 
WMAP-Monroe 
WWDR-Murfreesboro 
WRNB-New Bern 
WSHB-Raeford 
WCBT-Roanoke Rapids 
WRAL (FMI -Raleigh 
WFRC;--Reidsville 

Media Code 4 100 8800 9.00 
Executive Office -137 S. Salisbury St., Brix 1988. 

Raleigh. N. C. 27802. Phone 832-8885. Call collect. 
Branch Offices: 
New York -Call operator Enterprise 8982. 
Chicago --Call operator Enterprise 6982. 
Atlanta -Call operator Wx 1018. 

I. PERSONNEL 
General Manager -Wally Voiat. 
National Account Executive -Paul von Hagel. 
Regional Account Executive -Allen B. Jones. 

2. REPRESENTATIVES 
T -N Spot Sales. 
Ml chi gon-Pearse Sales. 

4. AGENCY COMMISSION 
15/0 time, talent and production. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, Sa. 4a, 4d, 5, 6e. 7b, 8. 
Rate Protection: 10b, 11b, 12b. 13b. 14b. 
Basic Rates: 20e. 22a, 22b, 23a. 24b, 28a. 29a. 
Contracta: 40e, 45. 46, 97a. 
Comb.: Cont. Discounts: 80b, 60k, Ola. 
Cancellation: 70a, 70c, 71a, 73a. 
Talent and normal production cost on programs is 
based on charge of 15% of time coats. 
NOTE: The following ratee are for any combination 
of 5 stations: for fewer than 5 stations refer to 
individuel listings for rate information. 

NORTH CAROLINA STATE GROUP 
Comprised of 

WZKY-Albemarle WYRN-Louisburg 
WGW1t-Asheboro WMAP-Monroe 
WCGC-Belmont WWDR-Murfreesboro 
WBBB-Burlington WRNB-New Bern 
WIST -Charlotte WSHB-Raeford 
WRIt7.-Clinton WRNC-Raleigh 
WEGO-Concord WRAL (FMI -Raleigh 
WCKB-Dunn WCBT-Roanoke Rapida 
WDNC-Durham WFRC-Reidsville 
WOAI-Elizabeth City WCEC-Rocky Mount 
WBLA-Elizabethtown WRXO-Rozboro 
WFMO-Fairmont WWGP-Sanford 
WFNC-Fayetteville WYAL-Scotland Neck 
WOAS-Gastonia WMPM-Smithfield 
WOBIt-Goldsboro WEEK -Southern Pines 
WOBO-Greensboro WBIC-Statesville 
WNCT-Greenville WTYN-Tryon 
WHNC-Henderson WSVM-Valdese 
WNOS-High Point WLSE-Wallace 
WLAS-Jacksonville WITN-Washington 
WFTC-Kinston WENC-Whiteville 
WEWO-Laurinburg WIAM-Wllliamaton 
WBUY-Lexington WGNI-Wilmington 
WLXN (FM) -Lexington WGTM-Wilson 
WLON-Lincolnton WAIR-Winston-Salem 

TIME RATES 
ER Recd 7/5/86. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE ANNOUNCEMENTS 

WRNC WDNC WFNC WCEC WONI WGBR 
1 x...... _ 5.88 
13 x.._.. .._.. 

9.00 8.55 
8.55 8.10 

5.40 
5.19 

7.20 7.65 
7.20 

26 z...._ .-. 8.10 7.65 4.73 6.75 6.75 
52 x _-.. 7.65 7.20 4.28 6.30 6.80 
104 x.._ _.... 6.75 4.05 6.10 5.85 
158 z ...... 7.20 6.30 3.60 5.85 
280 z._ -._ 6.75 5.85 3.15 5.65 5.40 
312 z.._ 6.80 5.40 2.93 5.40 4.95 

WNCT WRRZ WCKB WBLA WFMO WHNC 
1 x...__. 8.10 5.03 4.00 3.60 4.44 2.75 
13 z...._ _._ 4.55 2.75 3.95 2.75 
26 z...._ 4.05 3.75 2.62 3.68 2.75 
52 x...._ 7.85 3.57 3.50 2.49 3.48 2.75 
104 x.._ 7.65 3.57 3.25 2.28 3.16 2.75 
156 z.... 7.40 3.08 3.00 2.06 3.00 2.75 
260 x.... 7.10 2.60 2.75 1.94 2.97 2.75 
312 x.... 8.75 2.50 2.68 2.75 

WLAS WEWO WYRN WRNS WWOP WYAL 
1 z........ 4.70 2.50 2.94 3.75 3.53 4.15 
13 z 4.40 2.50 2.64 3.75 3.24 8.80 
28 z 4.15 2.50 2.35 3.75 2.94 3.55 
52 x 3.80 2.50 2.23 3.55 2.65 3.25 
104 x 3.55 2.50 2.12 3.35 2.35 2.95 
158 z 3.25 2.50 2.00 3.15 2.85 
260 x.._ 3.25 2.50 1.82 2.95 2.06 2.35 
312 x 2.95 2.50 1.76 2.75 2.05 

WFTC WMPM WLSE WCBT WENC WGTM 
1 ..... 5.50 3.87 3.82 3.25 4.35 4.95 
13 z...._ _.... 3.44 3.70 3.25 4.20 4.95 
26 z..._ 3.32 3.59 3.25 4.05 4.95 
52 x...._ 5.00 3.02 3.41 3.25 3.90 4.55 
104 x 4.50 2.85 3.23 3.25 3.75 4.15 
158 z 2.76 2.94 3.25 3.60 3.70 
200 z 4.00 2.51 2.35 3.25 3.45 2.90 
312 z 3.50 2.3E 3.25 3.30 2.90 

WRXO WITN WGWR WSIC WSHB WGAS 
1 z 3.25 5.00 4.71 4.95 4.50 2.75 
13 L 3.00 4.47 4.95 4.25 2.75 
26 L 2.85 4.00 4.24 4.95 4.05 2.65 
52 z 2.60 3.50 4.00 4.95 3.80 2.50 
104 z 2.35 3.25 3.76 4.60 3.60 2.40 
156 L_ 2.25 3.00 3.53 4.80 3.15 2.30 
280 L._ 2.00 2.75 3.29 4.25 2.70 2.20 
312 L 1.95 2.50 3.06 4.25 2.45 2.20 

WNOS WSVM WZKY WIAM WBBB WOAI 
1 x 2.95 2.95 1.75 3.50 4.00 3.55 
13 z.._ 2.65 2.35 1.75 3.25 3.50 3.55 
26 z.-._ 2.35 2.35 1.75 2.95 3.15 3.55 
52 z 2.15 2.35 1.60 2.65 2.80 3.00 
104 z 2.05 2.35 1.60 2.50 2.50 2.85 
156 z._ 1.95 2.35 1.45 2.35 2.50 2.65 
280 z 1.95 2.00 1.30 2.05 2.50 2.65 
312 L 1.75 1.90 1.25 1.75 2.25 2.50 

WGBO WBUY WLON WFRC WEEB WIST 
1 z..._ 4.70 4.00 2.95 2.50 4.40 10.80 
13 L 4.70 3.75 2.75 2.50 4.15 10.80 
26 L_ 4.50 3.75 2.80 2.30 3.30 10.00 
52 z_ 4.50 3.45 2.40 2.10 3.05 9.72 
104 L 4.25 3.20 2.25 1.95 2.75 9.72 
156 L 4.00 2.90 2.05 1.65 2.50 9.18 
280 z 3.75 2.60 1.90 1.65 2.20 8.64 
312 L 3.55 2.60 1.70 1.95 1.95 8.64 

WAIB WWDR WTYN WEGO WCGC 
1 z..._ _.._........... 0.45 3.55 3.55 2.95 2.95 
13 z 6.20 3.30 3.55 2.80 2.35 
26 x..._.._ 5.60 3.10 3.25 2.70 2.25 
52 z 5.30 2.90 2.95 2.60 2.10 
104 L.._.._......_ 5.00 2.55 2.80 2.80 2.10 
156 L 4.70 2.55 2.40 2.60 2.10 
260 z 4.40 2.30 2.20 2.25 2.00 
312 ........... 4.10 2.05 2.05 2.10 1.90 
30 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 

8. PROGRAM TIME RATES 
5 -MINUTE PROGRAMS 

WRNC WDNC WFNC WCEC WONT WGBR 
1 z 9.40 13.50 10.80 8.89 15.75 18.50 
13 L..._ .__ 12.85 10.35 8.39 12.80 
28 z._ _... 12.15 9.90 7.90 14.40 12.15 
53 z..__ _... 11.50 9.45 7.40 13.50 11.50 
104 z._ .._.. 9.00 6.91 12.60 10.80 
156 z.._ ._... 10.80 8.55 6.42 11.70 
260 z -._ 10.15 8.10 5.92 10.80 10,10 
312 z._ 9.45 7.65 5.63 9.90 9.45 

WNCT WRRZ WCKB WBLA WFMO WBNC 
1 z..._ 10.80 9.32 8.00 6.21 8.39 8.22 
13 z._ 10.35 9.32 5.87 7.90 7.40 
26 z_ 9.90 8.91 8.00 5.65 7.40 6.57 
52 z.... 9.45 7.66 5.50 5.24 6.91 5.75 
104 L. 2.00 7.66 5.00 4.96 6.42 4.40 
156 x.. 6.84 4.75 4.62 5.92 4.40 
260 z.. 8.80 6.00 4.50 4.62 5.43 4.40 
312 L. 8.10 5.18 4.00 4.15 4.95 4.40 

WLAS WEWO WYRN WRNB WWGP WYAL 
I z 9.00 7.04 8.23 7.95 7.35 7.05 
13 z 8.10 7.04 7.40 7.95 7.06 6.75 
26 L 7.20 6.35 6.58 7.95 6.76 6.45 
52 z..._ 6.30 5.71 5.76 7.35 6.47 6.20 
104 x.._ 6.00 5.43 5.17 7.35 6.18 5.90 
156 x._. 5.50 5.43 4.82 6.15 5.80 
260 x 5.18 5.43 4.29 5.55 5.88 5.80 
312 z 5.18 4.84 4.11 :.95 5.00 

WFTC WMPM WLSE WCBT WENC WGTM 
1 L 10.00 7.97 7.94 5.30 9.50 10.00 
13 z.._ ..._. 7.33 7.06 5.30 9.00 10.00 
26 L 6.75 5.88 5.30 8.50 10.00 
52 x 9.00 6.75 5.29 5.30 8.00 9.25 
104 L 8.0f 5.58 4.59 5.30 7.50 8.50 
158 z_ .2.58 4.12 5.30 7.00 7.75 
260 L. 7.00 5.00 3.53 5.30 6.50 7.00 
312 L. 6.00 3.53 5.30 6.00 7.00 

WRXO WITN WGWR WSIC WBHR WGAS 
1 z 5.20 7.50 10.59 7.05 6.75 7.50 
13 L 4.50 9.88 7.05 6.50 7.12 
28 z._ 4.70 7.00 9.18 7.05 6.30 6.85 
52 x 4.50 6.50 8.47 7.05 5.85 6.56 
104 z 4.15 5.50 7.76 6.45 5.40 6.37 
156 z 4.00 4.75 7.08 6.45 4.70 6.00 
260 z 3.55 4.50 6.35 5.90 4.05 5.82 
312 z 3.25 4.25 5.85 5.90 3.80 5.62 

WNOS WSVM WZKY WIAM WBBB WGAI 
1 z 7.05 4.70 5.30 9.40 6.50 7.05 
13 z 6.45 4.40 5.30 8.25 6.50 7.05 
26 x_ 8.20 4.10 5.30 7.05 6.25 7.05 
52 z 5.90 3.80 4.70 6.45 5.50 6.00 
104 z 5.29 3.80 4.70 5.90 4.50 5.65 
156 z 5.00 3.80 4.10 5.60 4.50 5.30 
260 z 5.00 3.50 3.50 5.30 4.25 5.30 
312 x 4.70 3.25 2.95 4.70 4.00 4.95 

WOBO WRT1Y WLON WFRC WEEB WIST 
1 z 7.50 10.35 5.90 9.40 9.50 16.20 
13 L 7.50 9.30 5.60 9.40 9.50 16.20 
26 z._ 7.50 9.30 5.30 8.25 9.50 15.00 
52 z 7.00 8.30 5.00 7.05 9.00 14.60 
104 L 6.75 7.2.5 4.70 6.45 9.00 14.80 
156 L 6.50 6.25 4.70 5.90 8.25 13.75 
260 x._ 6.25 5.20 4.70 5.90 8.25 12.95 
313 z 6.00 5.20 4.40 4.70 7.75 12.95 

WAIR WWDR WTYN WEGO WCGC 
1 z 9.90 5.90 8.20 8.95 4.70 
13 X 9.40 5.60 6.20 5.90 4.40 
26 z 9.40 5.30 5.65 5.60 4.10 
52 z 9.40 4.70 5.05 5.30 3.80 
104 x 9.40 4.40 4.55 5.30 3.80 
156 x 9.40 4.40 4.25 5.30 3.80 
260 z 9.40 4.10 3.80 4.40 3.55 
312 z 9.40 4.10 3.65 3.80 3.25 

SOUTH CAROLINA STATE GROUP 
Comprised of: 

WANS-Anderson WJMX-Florence 
WAKN-Alken WDKD-Kingstree 
WBRC-Bennettsville MOT -Lake City 
WAOR-Rlohopvllle WYMB-Manning 
WCRFr(lheraw WJAV-Mullins 
WLAT-Conway WTND-Orangeburg 
WDAR-Darlington WSSC-Sumter 
WDBC-Dillon 

TIME RATES 
Rates effective September 1. 1965. 
Rates received August 9. 1905. 

(This listing continued on next page) 
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Regional Radio Networks and Groups Continued 

Tobacco Radio Network, The -Continued 
6. SPOT ANNOUNCEMENTS 

1 MINUTE ANNOUNCEMENTS 
WANS WAKN WBSC WAGS WCRE WLAT 

1 z 3.53 3.53 4.15 3.15 2.94 4.37 
13 z..._ 3.53 3.35 9.15 3.15 2.59 4.08 
26 z...._ 3.24 3.18 3.90 2.92 2.24 3.81 
52 z 2.94 3.00 3.90 2.70 2.06 3.53 
104 z 2.65 2.82 3.50 2.34 1.78 2.98 
156 L 2.65 2.85 3.50 2.02 1.59 2.98 
260 z 2.35 2.47 3.15 2.02 1.59 2.98 
312 L 2.35 2.29 2.85 1.80 1.47 2.98 

WDAR WDSC WJMx WDKD WJOT WYMB 
6.47 4.71 2.65 8.29 

13 x.__. 3.53 2.94 6.18 4.71 2.59 2.94 
26 z.__. 2.94 2.65 5.88 4.71 2.53 2.71 
52 z..._. 2.29 2.35 5.59 4.12 2.47 2.47 
104 z.._ 2.06 2.06 5.29 4.12 2.35 2.24 
156 z.._ 2.06 2.08 5.00 3.41 2.24 2.24 
260 L 2.06 2.06 4.71 3.41 2.08 2.12 
312 z 1.94 2.06 4.41 2.94 1.88 2.00 

WJAY WTND WSSC 
1 :.__......_.._....__..._-_..._.-..-. -. 3.53 4.70 2.35 
13 z._._...._.._.._.._....___..__._...... 3.24 4.12 2.30 
28 z-.._....__.._._..._...._..._.._._. 2.94 3.53 2.25 
52 z ___.._.._....___ 2.76 2.94 2.20 
104 z._......._.._.._ 2.53 2.59 2.05 
158 x._.._...._.._...._.._.__............_ 2.29 2.35 2.00 
260 z....._.'-........__..__.._...._._.._ 2.06 2.24 1.95 
312 x 2.06 2.12 1.90 

8. PROGRAM TIME RATES 
5 MINUTE PROGRAMS 

WANS WAKN WBSC WAGS WCRE WLAT 
1 z...... 10.59 7.06 5.90 8.10 7.06 9.89 
13 z.... 9.41 6.71 5.90 7.70 5.88 9.20 
26 z.... 8.24 6.35 5.60 7.20 5.41 8.72 
52 z.... 7.06 6.00 5.60 6.88 4.94 8.24 
104 z.. 5.88 5.65 5.00 6.07 4.59 7.27 
156 x.. 5.29 5.29 5.00 5.67 4.24 7.27 
260 X.. 5.29 4.94 4.90 5.49 4.24 7.27 
312 L. 4.71 4.59 3.85 5.27 3.53 6.79 

WDAR WDSC WJMX WDKD WJOT WYMB 
1 L....... 9.41 7.06 11.76 7.06 8.10 7.94 
13 z._... 8.82 6.47 11.18 7.06 7.69 7.06 
26 z 8.24 5.88 10.59 7.06 7.29 8.18 
52 z._ 7.06 5.59 10.00 5.88 6.88 5.29 
104 x._ 5.88 5.29 9.41 5.88 6.07 5.00 
156 z 5.88 5.29 8.82 4.71 5.67 5.00 
260 z 5.68 5.29 8.24 4.71 5.49 4.71 
312 L 5.88 5.29 7.65 4.12 5.26 4.41 

WJAY WTND WSSC 
1 x. _........_........_._._. 7.06 9.41 
13 x._.._ _....._..._.-_..__. 8.71 8.24 
26 z._..__ _......._.._.__.._...._._..._ 6.35 7.06 
52 z ...._...._Y..._....--_._.. 6.00 5.88 
104 x.___ -.._...-.-.____...._... 5.65 5.29 
158 x.__._...___...._._...._..-_--..._.. 5.29 5.00 
280 z._.._ _._....._._.._..._....... 4.76 4.88 
312 z._..._.._ _.._........_.._...._....... 4.76 4.71 

9.40 
8.80 
8.25 
7.05 
5.90 
5.30 
4.70 
3.55 

(CR) 

Western States Radio Empire 
Comprised of: 

Washington: Oregon: 
KOHO-Aberdeen- KCAL -Albany -Lebanon 

Houton' KBBR-Coos Bay -North 
KAGT-Anacortes- Bend 

Mount Vernon KEED-Eugene 
KBRO-Bremerton KOHU-Hermiston 
KITI-Centralia-Chehalis KFLW-Klamath Falls 
KCVL---Colville KMCM-McMlnnvlle 
KULE-Ephrata KRCO-Prineville 
KWYZ-Everett KRAF-Reedsport 
KVAC-Forks KYES-Roseburg 
KFDII-Grand Coulee KGAY-Salem 
KOOD-Lakewood KOHI-St. Helens 
KBAM-Longview KTIL-Tillamook 
KITN-Olympia Utah: 
KOMW-Omak KBUH-Brigham City KAPT-Port Angeles KSVN-Ogden 
KPUL-Pullman KIII-Provo 
KMAS-Shelton KDYL-Tooele 
KSPO-Spokane Montana: 
KDFL-Sumner-Puyallup KANA-Anaconda 
KMEL-Wenatchee KBMY-Billings 
Idaho: KBMN-Bozeman 
KATN-Boise KARR -Great Falls 
KUPI-Idaho Falls KOJM-Havee 
KSNN-Pocatello KYLT-Missoula 
KPST-Preston KSEN-Shelby 
KEEP -Twin Falls KVCK-Wolf Point 

Wyoming: 
KATI-Casper 

Media Code 4 100 9950 4.00 
Business Office - Tower Building, Seattle, Wash. 

98101. Phone 206-682-3173. 

I. PERSONNEL 
President -Hugh Feltis. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 

4. AGENCY COMMISSION 
15% on net station time; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, lb, 4a, 5, 6a, 8. 
Rate Protection: 12b. 
Basic Rates: 20a. 22a, 22b, 26, 28b, 29a. 
Contracta: 40a, 45, 46, 48. 
Comb.; Cont. Discounts: 60k, 61a. 61b. 
Cancellation: 71a, 73a. 

TIME RATES 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 28a, 24b, 28, 28b, 29a. 
Contracts: 40a, 45, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61b, 61e, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
The Ivy Network is operated on a non-profit bests 
and is controlled by its member stations. The sta- 
tions broadcast throughout the college year with the 
exception of vacation periods. 
Each cation is owned and operated by an .tndergrad- 
uate staff on a non-profit basis. 
All proposals subject to prior booking of time offered. 

Eff 11/68-Rec'd 10/7/68. 

7. PACKAGE PLANS 
FULL NETWORK 

PER WK: 12ti I8ti 24t1 30tl 
1 min._.._..... _..._... 178.53 188.41 159.02 147.16 
20/30 sec._.._ _...._....... 139.46 131.57 124.22 116.61 
10 sec. _.. _... 90.58 85.26 80.53 75.51 
For single station rates see individual station list- 
ing. 

(CB) 

TIME RATES 
No. 11 Eft 6/1/88-Rec'd 5/27/68. 

8. SPOT ANNOUNCEMENTS 
GENERAL BROADCAST RATES (Each Station) 

CLASS "A" 
(3:00 p.m. to 2:00 a.m.) 

1 ti. 18 ti. 26 ti. 52 ti. 78 ti. 
1 hour ._ 41.25 40.00 88.50 35.75 33.00 

1/2 hour._.__ 28.50 27.50 25.75 24.25 22.00 
1/4 hour . 18.75 17.50 16.25 15.25 14.00 
10 minutes __ 14.50 13.50 12.50 11.50 10.50 

5 minutes _... 11.00 10.50 9.75 9.00 8.25 
1 minute._ 6.00 5.75 5.50 5.25 4.90 

COLLEGE RADIO 30 seconds ...... 4.50 4.40 4.25 
20 seconds __ 4.15 4.00 3.80 

4.05 
3.60 

3.80 
8.40 

CLASS "B" 
(Sign -on to 3:00 p.m.) 

Ivy Network Corporation 1 hour_..-._ 28.00 25.25 24.25 
1/2 hour.____ 18.00 17.25 16.25 

22.50 
15.25 

20.75 
18.75 

Comprised el: 1/4 hour._ _._ 11.75 11.00 10.25 
10 minutes 9.25 8.50 7.75 

9.50 
7.20 

8.76 
6.80 

WBRU-Brown WDCR-Dartmouth 5 minutes__ 6.50 6.25 5.85 5.45 5.00 
WHRB-Harvard WLRN-Lehigh 1 minute _._ 3.60 8.45 3.80 8.15 3.00 
1VPRB-Princeton WRCU-Colgate 30 seconds _._ 2.80 2.75 2.85 2.50 2.35 
WKCR-Columbia WTBS-M. I. T. 20 seconds _... 2.55 2.40 2.30 2.20 2.10 
W VBR---Cornell WRSU-Rutgers CLASS "A" 
WIPE -Pennsylvania WMS-Williams 5 min. 1 min. 30 sec. 20 see. 
WYBC-Yale WRUC-Union 150 times ._ 7.25 4.50 8.50 3.20 

Media Code 4 100 9625 9.00 250 times _..-_. 6.20 4.00 3.00 2.70 

Business Once -242-A Yale Station, New Haven, 
Com. 06520. State 7-0711. 

400 times ..__ 3.75 
600 times 9.50 

CLAPS "B" 
I. PERSONNEL 150 4.50 2.80 2.10 1.90 

President -Gordon Wetngarth. 250 times 4.00 2.50 1.90 1.85 
Secretary/Treasurer-Roger H. Lustberg. Special Group Discount Plan 

All available stations -600 1 -minute spots. per 
4. AGENCY COMMISSION station, per school year _..._ _ .................. 3.00 

15%. No commission or discounts on lines. (S) 

74 Spot Radio Stations November 1, 1968 



A I B I C I D I E I F T G I H 

Lawrenceburg 
Pulaski 

TENNESSEE 

Fayetteville 
.-...A 

. 

Winchester 
...v 

\ 

r) 

1 

2 
71SH0 

MINGO Tuswmbia0®*,.. 

LAUDERDALE 

Florence 
# 

oShoffiel 
TMuscle -..* COLBER* 

Shoals 

LIMESTONE 

Athens 

MADISON 

... a 
Huntsville 

Bridgeport 

JACKSON 

Scottsboro -....,e, La Fayette 

2 

Russellville A--- LAWRENCE 
Decatur 
-...,21Hartselle 

I 

L 

MARSHALL 
"-' 

Summerville - 
FRANKLIN Moulton MORGAN 

Arab Guntersville 
-+- Ate- 

Fort 

DE KALB 

Payne 
en 

3 
ITAWAMBA 

Ha 
* ® 

Albertville CHEROKEE 0 
Rome Hamilton 

MARION 

eyville 

WINSTON 
Cullman® --- 

ETOWAH 
CULLMAN 

Centre 

L BLOUNT ® - -'9Ainfield 
Gadsden 

CedartownW 

MONROE Oneonta. 
Jasper0- 

Pi mont 

4 Aberdeen LAMAR FAYETTE WALKER ST. CLAIR 
CALHOUN 

4 
VernonJEFFERSONVernon 

Peg CityAn*n Iron. d 
CLEBURNE alé 

irminghamdo ®Carrollton 

* Talladega` t - 
Columbus 

LOWNDES PICKENS 
TUSCALOOSA 

Northport 

O --O* 
Bessemer 

TALLADEGA Line4ille 

CLAY 

crx 

RANDOLPH 

Carrollton 

A **T SHELBY 

Coosacp 
-.....Calera lacaú O Y P 

- s Roanoke 

NOXUBEE 
* --El La Grange 

BIBB CHAMBERS 

-.es.* Centreville CHILTOpNN.. COOSA 0410 
GREENE 

order Weal Point 

Lanett a. 
cia 

----Li Clant oíT TALLAPOOSA 

6 KEMPER h HALE 
PERRY I * 

ELMORE Auburn 
(beelike 

Meridian BUNTER AlfTAUGA D`a Tallassre 

...0 
LEE 

o 
Coluu bu , ó 

LAUDERDALE 

Demopdis 
Selma 

Mon 
-+-a Tuskegee 

MACON 

Phenix 
ty 

- 
7 

RUSSELL MARENGOgomery 
MONTGOMERY 

Buller 

LOWNDES 
BULLOCK 

CLARKE - CHOCTAW 

Thomasville 
...... 

WILCOX 

Greenville 

Eufaula :. 

BARBOUR 

8 CLARKE BUTLER 

*-+-OTroy 
PIKE 8 WAYNECREN- 

Webaro 
MONROE 

SHAW 

Abbeville ackscetÌ 
Monroeville 

Elba 

Ozarki 

DALE 

HENRYEvgen 

WASHINGTON CONECUH -...... 
COFFEE 

Andalusia ODD Enterprise® 
PERRY GREENE 

I L _`an 

ESCAMBIA A COVINGTON GENEVA 
Brewton A Atmore --... Romato« - Geneva 

HOUSTON 

- MOBILE FLORIDA - 
STONE 

GEORGE Chickasaw :r O ® SANTA 
Bay Minette ESCAMBIA ROSA ® - 

Crestview 

a Fanr,k 

stn°arm 

HOLMES JACKSON 

Li .......A*Prichar- 

Marianna 
10 Mobile Milton 10 

-1SON.7-,fro 

HARRI 

xi 

JACKSON bó 
* - BALDWIN 

..+- 
Fairhope 

* 
Foley O 

OKALOOSA 

wF Read figures in THOUSANDS - 
- 

* 
CITY POPULATION h ultporl` 

W ngton o s/// SRDS Consumer 
`' 11 0 /43/e/de de Market Data 11 

buy ?/,' LteX¡ o 
A O O O 310 With Daily Media. 

O O O Without Daily Media. - 
ALABAMA 

° e 
p 30 w 

9 d0 

Symbols Designate Types of Media. 

*Newspaper `'Television 12 SCALE of MILES 
--.4-Radio 12 

Applicable to ALABAMA only COUNTY NAMES ARE IN ITALIC TYPE 

Copyright by Standard cat. a Do,,, S.,vo., I,<., and by *lead Welly it Co. Designates Metropolitan Areas within this state 

A I B l C l D I E I F I G I H 

ALABAMA 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL ....1,030,600 Hale 13,800 
METRO AREAS Houston 14,000 

Birmingham .... 239,300 Jefferson 227,600 
Gadsden 16,300 Lee 18,400 
Huntsville 33,900 Lowndes 12,400 
Mobile 129,900 Macon 22,200 
Montgomery ..._ 78,100 Madison 26,300 
Tuscaloosa 35,100 Marengo 16,800 
Total Metros.... 532,600 Mobile 118,800 

COUNTIES Monroe 11,300 
Baldwin 11,100 Montgomery .... 67,800 
Barbour 12,800 Perry 11,400 
Butler 10,900 Pike 10,700 
Calhoun 20,200 Russell 24,400 
Chambers 13,900 Sumter 15,200 
Clarke 12,700 Talladega 21,600 
Dallas 32,600 Tallapoosa 10,100 
Elmore 10,300 Tuscaloosa 35,100 
Escambla 12,200 Wilcox 14,500 
Etowah 16,300 Total Counties.. 856,400 
Greene 11,000 
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ALABAMA 
State, County, City, Metro Area Data 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are tirst, counties next. 
Anniston -Calhoun 
Bessemer -Jefferson 

Birmingham -Jefferson 
Decatur -Morgan 

Dothan -Houston Gadsden -Etowah 
Florence -Lauderdale Homewood -Jefferson 

Huntsville -Madison 
Mobile -Mobile 

Montgomery -Montgomery Prichard -Mobile 
Phenix City -Russell Selma -Dal las 

Tuscaloosa -Tuscaloosa 
Talladega -Tal ladega 

Estimates far: 
STATE 
COUNTY -Map Loe. Population Households 

City 1/1/68 1/1/68 
Metropolitan Area (000) (000) 

Consumer Spendable 

Per 
Household 

(5) 

Income -1967 Passen- 
per 
Cars 

1/1/68 
(000) 

Farm 
Popu- 
lotion 
1/1/68 
(000) 

Gross 
Farm 

Income 
1967 

($000) ($000) 

% Distribution of Familles 
9000 5000 8000 10000 15000 
to to to to and 

4999 7999 9999 14999 over 

Total Retail Sales- 
Retail Sales -1967 

By Selected Store 

Apparel 
(5000) 

Per 
Household 

($000) (S) 
Food 

(5000) 

General 
Drue Mdse. 

($000) ($000) 

Types 
Home 
Furn. 
(5000) 

Auto- 
motive 
(5000) 

Service 
Station 
($000) 

ALABAMA STATE 
TOTALS - 3,554.0 967.62 6,910,202 7,141 19.6 19.2 16.4 15.9 9.8 4,339,600 4,485 1,073,092 138,989 562,057 265,566 251,754 898,114 362,290 1,456.28 294.7 794,543 

AUTAUGA E-6..._..._.__ 20.7 5.35 29,813 5,573 21.2 14.8 15.8 14.6 5.9 13,559 2,534 4,804 617 1,305 569 441 2,737 1,077 9.40 2.8 8,339 
BALDWIN C-10..._..._.. 56.4 15.15 98,259 6,486 21.4 19.0 17.0 14.7 8.0 67,835 4,478 17,404 2,316 2,967 2,597 2,906 11,083 8,446 25.97 4.4 25,657 
BARBOUR G-8.._. 22.5 5.96 39,370 6,606 18.5 12.7 11.8 15.0 9.9 23,152 3,885 6,078 865 1,693 1,390 862 4,023 2,525 8.28 4.8 11,043 
BIBB D-5 13.2 3.46 20,521 5,931 20.9 15.5 18.7 10.3 5.0 11,863 3,429 3,191 471 1,321 301 464 2,400 2,855 5.48 1.1 2,299 
BLOUNT E-3 23.2 6.52 44,549 6,833 22.6 13.6 16.5 16.9 7.2 24,109 3,698 5,286 708 3,080 1,341 1,022 4,550 2,438 10.94 6.6 18,248 
BULLOCK F-7 . 11.5 2.58 17,193 6,664 17.4 9.7 10.4 12.3 11.0 9,889 3,833 2,703 353 839 729 300 1,896 1,564 3.04 3.4 6,483 
BUTLER E-8 _.._... 23.2 6.11 34,946 5,719 21.3 12.0 15.6 9.9 6.2 24,323 3,981 7,756 761 1,855 953 1,178 4,550 1,731 8.39 3.5 9,038 
CALHOUN F -4t 109.7 29.59 212,498 7,181 22.9 23.2 17.4 15.6 7.3 128,302 4,336 33,040 4,400 14,987 10,473 8,130 26,444 10,897 44.72 2.9 6,086 

Anniston . 39.9 11.71 80,762 6,897 93,724 8,006 20,830 2,598 13,461 9,273 6,537 22,777 4,820 
CHAMBERS G-5 37.6 10.54 80,961 7,681 17.8 16.9 18.2 20.9 11.4 24,171 2,293 9,120 1,102 852 504 757 2,310 3,663 15.91 2.6 5,899 
CHEROKEE F-3 15.4 4.14 28,030 6,771 22.1 16.2 15.2 15.0 6.2 12,953 3,129 3,419 353 1,087 535 546 2,551 1,321 7.85 5.5 13,905 
CHILTON E-6 25.4 7.15 43,629 6,102 21.7 12.8 16.3 15.5 7.1 27,334 3,823 8,500 629 2,012 1,102 883 5,850 2,836 10.53 3.6 8,145 
CHOCTAW B-7...._ 17.9 4.36 23,983 5,501 19.8 16.5 10.7 10.6 6.0 14,628 3,355 4,093 355 2,970 256 95 2,773 2,161 5.87 3.1 3,431 
CLARKE C-8 ...... 26.2 6.78 42,963 6,337 18.5 13.6 14.7 15.7 9.3 29,427 4,340 7,256 1,339 3,228 2,100 1,986 6,483 2,993 10.04 2.2 3,227 
CLAY F-5 __ 10.9 3.06 19,413 6,344 21.4 13.7 14.8 15.6 6.8 9,732 3,180 2,589 294 1,069 496 314 2,646 670 6.07 2.0 4,881 
CLEBURNE F-4 10.0 2.71 17,705 6,533 21.6 14.3 15.3 16.5 8.0 7,069 2,608 1,831 255 1,457 198 211 1,739 433 4.75 1.6 7,937 
COFFEE F-9 31.7 8.70 56,764 6,525 20.5 14.5 16.3 15.1 8.2 37,604 4,322 9,576 906 2,408 2,219 2,602 11,120 2,049 17.47 5.6 12,134 
COLBERT C-2 ........ 53.3 14.69 100,831 6,864 19.5 22.3 18.2 15.9 8.3 63,660 4,334 18,254 1,873 3,095 3,242 2,895 19,467 5,359 23.66 2.8 10,085 
CONECUH D-9 16.0 4.19 23,312 5,564 19.7 11.8 15.5 10.5 5.7 ]4,547 3,472 4,459 432 1,128 509 353 1,447 1,296 5.10 3.3 6,208 

COOSA E-6 10.1 2.64 16,517 6,256 21.5 14.5 16.0 16.4 6.3 3,999 1,515 1,744 171 461 70 77 759 3.66 1.2 3,006 
COVINGTON E-9 ...... 32.8 9.61 64,342 6,695 22.6 16.6 15.6 14.3 7.1 44,960 4,678 12,413 1,785 3,729 2,351 3,002 8,388 3,955 17.91 4.6 10,758 
CRENSHAW E-8 11.8 3.26 18,061 5,540 20.5 10.6 12.2 10.9 5.4 12,925 3,965 3,657 257 1,205 584 244 2,450 1,431 4.79 3.6 7,046 
CULLMAN D-3 ........ _..._ 45.3 12.52 77,332 6,177 21.7 14.6 15.5 13.2 6.3 67,486 5,390 12,270 1,807 9,771 2,796 2,631 15,693 5,551 24.67 12.4 40,862 
DALE F -9t 39.1 10.05 64,590 6,427 24.3 18.7 16.9 13.7 5.7 25,550 2,542 7,433 795 1,511 1,288 1,163 4,870 3,193 18.22 3.1 7,060 
DALLAS D -7t 59.1 15.25 99,187 6,504 17.9 13.5 14.2 15.8 10.4 70,726 4,638 16,706 2,674 9,389 5,423 4,131 14,802 4,921 21.40 7.2 16,749 

Selma 32.1 9.19 50,512 5,496 57,923 6,303 14,588 2,674 7,604 5,423 3,929 10,808 3,082 
DE KALB F-3 40.0 11.52 63,736 5,533 23.0 12.7 15.9 11.5 4.3 44,638 3,875 11,385 1,223 3,886 1,655 2,712 9,953 4,273 20.41 12.4 39,439 
ELMORE E-6 31.0 8.18 55,863 6,829 20.9 15.9 16.9 15.8 8.6 27,495 3,361 9,908 877 1,685 1,067 1,045 4,516 3,428 13.95 4.1 12,194 
ESCAMBIA D-9 36.0 9.48 60,590 6,391 19.8 19.9 14.2 14.4 7.8 47,630 5,024 12,426 1,583 3,711 2,798 3,149 9,789 3,606 15.19 2.4 7,687 
ETOWAH F-3 107.1 30.52 210,232 6,888 21.7 22.2 17.2 15.8 7.9 131,323 4,303 32,519 4,580 17,306 7,816 7,277 31,028 11,208 47.40 4.2 10,817 

Gadsden 67.4 19.71 133,703 6,784 104,723 5,313 21,887 3,099 16,542 7,315 6,749 29,305 6,349 
Gadsden Metro Area 107.1 30.52 210,232 6,888 21.7 22.2 17.2 15.8 7.9 131,323 4,303 32,519 4,580 17,306 7,816 7,277 31,028 11,208 47.40 

FAYETTE C-4 13.8 3.99 28,686 7,189 18.7 11.9 15.2 17.9 10.2 15,539 3,894 3,635 493 1,103 1,029 1,282 3,211 2,080 6.49 3.4 5,512 
FRANKLIN C-3 20.3 5.80 40,862 7,045 19.4 13.9 16.4 17.8 9.7 30,043 5,180 6,878 961 2,487 1,763 2,671 6,253 2,233 10.26 3.9 11,623 
GENEVA F-9 20.8 5.94 32,547 5,479 23.2 13.3 13.9 11.8 4.5 23,753 3,999 6,684 876 2,746 703 1,201 4,384 1,075 9.32 5.3 13,455 
GREENE C-6 12.5 3.04 12,352 4,063 18.3 10.6 10.1 6.8 3.8 9,512 3,129 2,824 218 1,701 248 167 1,747 736 2.90 3.9 7,111 
HALE C-6 19.6 4.64 19,010 4,097 19.0 11.3 10.4 8.2 3.7 12,373 2,667 3,706 366 1,248 543 617 2,299 1,052 4.16 5.1 16,304 
HENRY G-8 13.2 3.46 17,523 5,064 20.4 12.5 11.5 12.8 4.3 15,934 4,605 4,422 731 1,803 836 310 3,355 808 5.30 3.6 12,229 
HOUSTON G-9 ..... _..._ 55.9 15.84 100,596 6,351 20.6 17.9 14.4 13.5 8.4 97,712 6,169 18,946 2,744 19,043 5,058 4,644 20,159 6,611 26.07 6.1 17,375 

Dothan 37.4 10.78 77,049 7,147 86,271 8,003 14,446 2,259 17,932 4,924 4,287 19,908 5,356 
JACKSON F-2 36.1 9.66 63,815 6,606 20.2 14.8 13.8 15.2 8.5 32,688 3,384 9,296 990 2,997 2,377 2,079 6,767 3,191 16.27 8.7 20,065 
JEFFERSON D-4 687.4 199.00 1,716,407 8,625 17.7 19.7 17.9 19.3 15.2 1,025,585 5,154 232,805 33,378 151,978 71,706 60,622 230,120 77,861 280.97 2.0 11,705 

Bessemer. 40.9 11.50 55,630 4,837 75,614 6,575 18,761 2,320 8,526 4,088 3,244 20,760 5,428 
Birmingham 354.3 106.33 861,665 8,104 713,007 6,706 129,496 18,484 127,469 50,406 45,063 185,986 43,953 
Birmingham Metro 
Area 772.0 222.24 1,872,903 8,427 17.9 19.9 17.7 18.9 14.3 1,118,206 5,032 261,410 36,917 158,694 76,881 65,338 248,009 89,004 321.54 
Homewood 25.1 7.44 85,187 11,450 26,681 3,586 8,728 1,517 867 2,441 2,219 311 2,594 

LAM AR B-4 12.7 3.62 23,429 6,472 24.8 15.1 14.2 13.5 6.2 10,378 2,867 2,569 578 1,920 92 371 2,114 766 6.23 3.4 4,434 
LAUDERDALE C-2 68.7 19.22 144,828 7,535 18.2 19.8 17.3 17.0 10.3 90,530 4,710 23,793 2,213 18,230 6,518 6,445 16,939 5,074 30.97 6.8 13,411 

Florence 38.0 11.08 89,116 8,043 75,681 6,830 17,020 2,020 16,634 6,193 5,758 14,115 3,140 
LAWRENCE D-2....... ...... 23.1 5.91 34,061 5,763 20.1 12.5 14.0 14.9 6.2 17,312 2,929 4,306 584 1,387 1,320 388 3,041 1,374 8.98 7.2 18,595 
LEE G-6 55.1 13.89 115,254 8,298 17.4 16.5 16.2 18.8 14.6 56,025 4,033 14,704 1,946 6,079 2,923 2,125 10,929 4,279 20.78 2.2 6,508 

Auburn; Opelika 
Combined 35.6 9.15 86,749 9,481 49,768 5,439 12,519 1,841 5,507 2,801 2,062 10,929 3,776 

LIMESTONE 0-2 41.9 11.07 66,789 6,033 19.7 15.0 15.3 14.0 7.1 49,539 4,475 10,822 1,119 4,527 2,350 2,965 10,725 4,152 18.59 8.9 25,515 
LOWNDES E-7 13.3 2.95 15,648 5,304 18.2 9.6 10.4 12.8 8.5 6,731 2,282 1,856 52 1,279 166 34 1,976 843 3.10 4.4 12,287 
MACON F-7 24.5 5.67 36,679 6,469 19.7 15.0 11.9 12.5 7.1 18,585 3,278 6,395 571 1,489 801 491 1,739 2,527 6.86 4.0 7,005 
MADISON E -2t 207.7 55.04 389,471 7,076 18.0 24.4 17.1 15.4 8.9 258,881 4,704 59,016 5,668 39,419 14,934 14,910 47,657 17,313 90.11 10.9 31,336 

Huntsville 156.4 44.97 292,403 6,502 237,499 5,281 50,508 5,521 37,938 14,479 13,706 47,568 15,299 
Huntsville Metro Area 249.6 66.11 456,260 6,902 18.2 23.2 16.7 15.1 8.6 308,420 4,665 69,838 6,787 43,946 17,284 17,875 58,382 21,465 108.70 

MARENGO C-7 25.7 6.47 38,912 6,014 16.1 13.1 12.7 13.3 9.5 28,330 4,379 7,256 954 2,309 1,816 1,846 5,534 2,483 7.57 4.7 10,032 
MARION C-3 18.9 5.52 36,450 6,603 21.1 12.6 14.7 16.9 7.5 19,864 3,599 4,855 735 1,012 1,199 1,802 5,027 2,348 9.83 3.9 10,700 
MARSHALL E-3 52.1 14.82 98,043 6,616 21.0 16.6 15.9 14.9 8.2 70,875 4,782 17,665 2,608 5,245 4,001 5,992 18,847 3,893 34.23 9.7 29,784 
MOBILE B -10t 379.0 101.65 709,800 6,983 21.1 25.6 16.7 15.0 8.8 487,963 4,800 116,641 17,981 78,422 29,092 32,112 89,705 41,213 128.23 2.4 13,145 

Mobile 248.8 68.82 524,948 7,628 358,873 5,215 76,139 13,718 65,208 21,289 23,517 68,218 25,966 
Mobile Metro Area 435.4 116.80 808,059 6,918 21.1 25.0 16.7 14.9 8.6 555,798 4,759 134,045 20,297 81,389 31,689 35,018 100,788 49,659 154.20 
Prichard 65.0 16.47 79,988 4,857 58,357 3,543 18,451 1,628 2,613 5,686 5,318 13,396 5,011 

MONROE D-8 20.9 5.29 29,925 5,657 21.1 12.4 13.8 14.5 5.9 21,797 4,120 5,276 620 2,137 1,143 1,341 4,947 1,627 6.76 4.0 9,324 
MONTGOMERY E -7t 195.1 53.34 431,415 8,088 17.3 20.6 16.1 17.3 13.4 289,805 5,433 57,679 8,423 50,634 21,567 20,067 60,062 21,422 73.27 5.3 20,718 

Montgomery 165.7 47.61 369,673 7,765 272,677 5,727 55,197 8,423 46,834 20,479 18,958 59,961 16,759 
Montgomery Metro 
Area 226.1 61.52 487,278 7,921 17.7 20.1 16.2 17.0 12.7 317,300 5,158 67,587 9,300 52,319 22,634 21,112 64,578 24,870 87.22 

MORGAN D-3 68.4 19.43 144,254 7,424 17.9 18.3 18.2 16.7 11.3 101,532 5,226 26,392 2,661 8,298 5,465 7,191 21,856 9,636 33.91 7.0 17,966 
Decatur 40.3 12.15 79,764 6,565 73,358 6,038 16,785 1,773 5,566 4,977 5,858 18,617 4,672 

PERRY D-6 15.8 3.75 17,968 4,791 18.3 11.2 11.1 11.0 5.0 14,219 3,792 4,015 497 1,573 708 416 2,658 1,379 4.17 4.0 12,746 
PICKENS B-5 20.6 5.28 30,435 5,764 19.8 12.4 15.5 13.5 5.6 19,368 3,668 5,552 453 1,151 856 996 4,678 1,694 6.81 4.8 9,070 
PIKE F-8 23.1 6.20 37,938 6,119 20.0 13.0 13.6 13.2 7.3 29,439 4,748 7,033 1,102 3,656 2,070 1,054 6,273 2,571 11.19 4.7 10,695 
RANDOLPH G-5 18.1 5.19 31,533 6,076 22.7 13.5 17.3 12.8 6.1 17,941 3,457 5,999 532 2,302 591 616 3,614 1,119 7.75 3.4 7,551 
RUSSELL G-7 52.3 13.27 79,368 5,981 22.5 16.4 17.8 14.4 6.6 31,549 2,377 11,695 700 2,305 1,118 622 3,895 3,356 18.82 3.8 6,342 

Phenix City 31.4 8.52 54,960 6,451 25,949 3,046 9,793 641 762 972 567 3,678 2,887 
ST. CLAIR E-4 24.8 6.71 39,568 5,897 25.8 17.6 16.8 14.4 4.2 18,664 2,782 6,080 541 1,310 884 1,362 3,281 1,980 13.12 2.2 5,365 
SHELBY E-5 34.6 9.21 61,098 6,634 21.1 18.8 16.5 16.1 8.5 30,978 3,364 9,944 1,047 2,174 911 1,865 5,857 4,859 14.78 1.4 7,708 
SUMTER 8-6 18.5 4.43 20,916 4,721 17.0 9.5 11.3 9.8 5.7 12,408 2,801 2,674 378 3,076 389 662 1,108 2,202 4.29 5.6 8,724 TA' Ienrr,A E-5 69.5 18.01 125,170 6,950 19.9 17.4 17.4 18.3 9.1 71,286 3,958 22,751 2,678 6,936 5,052 3,885 12,615 7,431 24.44 3.0 6,280 

Talladega 20.5 5.32 35,196 6,616 27,933 5,251 8,154 972 2,090 1,917 1,547 5,166 2,380 
TALLAPOOSA F6 36.1 10.06 69,791 6,937 21.0 18.0 17.9 16.5 7.7 43,582 4,332 12,362 1,711 2,518 3,463 3,853 11,044 3,759 14.50 2.0 4,664 
TUSCALOOSA C-5 122.8 31.32 215,950 6,895 20.2 21.7 16.0 14.3 8.8 141,847 4,529 37,174 4,912 17,519 10,666 8,689 30,436 10,789 41.00 4.0 8,940 

Tuscaloosa 75.0 19.00 135,636 7,139 108,371 5,704 26,221 4,355 10,834 9,549 7,783 26,101 7,178 
Tuscaloosa Metro 
Area. 122.8 31.32 215,950 6,895 20.2 21.7 16.0 14.3 8.8 141,847 4,529 37,174 4,912 17,519 10,666 8,689 30,436 10,789 41.00 

WALKER D-4 50.0 14.03 95,398 6,800 20.5 16.8 17.4 15.8 7.7 61,643 4,394 18,661 2,492 4,542 4,264 2,851 12,032 6,284 25.79 2.3 12,140 
WASHINGTON B-9 15.6 3.64 24,325 6,683 19.5 14.7 14.7 15.4 9.4 8,699 2,390 2,685 324 2,010 174 251 998 1,123 6.23 1.8 2,967 
WILCOX D-7 15.8 3.61 18,368 5,088 18.3 8.6 9.9 11.1 6.0 10,973 3,040 2,892 135 2,025 398 188 2,257 1,179 4.10 5.1 8,154 
WINSTON C-3 12.6 3.58 30,430 8,500 18.2 12.1 14.5 19.2 12.7 14,829 4,142 5,334 336 1,460 1,010 1,395 2,417 1,309 7.06 2.8 18,395 

(t) Consumer Market estimates for retail sales, (total and store types), do not include cales made in military comm issaries, post exchanges and eating places on military posts in these counties. 
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ABBEVILLE (1 AM; 1 FM) ALBERTVILLE (1 AM; 1 FM) ALABAMA ALABAMA 
See SRDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Alabama Community Network 
Comprised of: 

WAVU, WQSB (FM) -Albertville 
WCRI-Scottsboro. 
Media Code 4 201 0070 3.00 
Business Once -Box 190, Albertville, Ala- 35950. 

Phone 205-878-1311. 
I. PERSONNEL 

General Manager -Pat M. Courington. 
Operational Manager -Bill Hagler. 
Program & Farm Dir. -Dale Johnson. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 3b, 3c, 3d, 9b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, tob, 21a. 21b, 21e, 21d, 22a, 22b, 

23a, 23b, 24b, 25a, 28a, 28c, 29a, 30. 
Contracts: 90a, 44a, 49b, 45, 46, 47a, 50, 51a, 51b, 

51c. 
Comb.: Cont. Discounts: 60a, 61c, 62b, 82d. 
Cancellation: 70a, 71a, 72, 73a. 
Prod. Services: 82. 

TIME RATES 
Eff 3/1/86 -Reed 4/25/66. 

8. SPOT ANNOUNCEMENTS 
Open 13e 26x 52x 104x 156x 260x 

1 x.... 8.00 7.60 7.20 6.80 6.40 8.00 5.60 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 z....._..__.._. _. _ 80 48 32 24 20 

DISCOUNTS 
13x- 5% 52e-15% 156e-25% 
26x-10% 104x-20% 260e-30% 

Radio Alabama Network 
Comprised of: 

WRFS-Alexander City \VZOB-Fort Payne 
\VNUZ-Talladega WGY V -Greenville 

WGS V -Guntersville 
WJBB-Haleyvllle 
WOZK-Ozark 
WFHK-Pell City 
WMLS-Sylacauga 
WJItD-Tuscaloosa 
WTBF-Troy 

WETU-Wetumpka 
\VATM-Atmore 
WAUD-Auburn 
W l'RN-Butler 
\VBY E ---Calera 
\VDIG--Dothan 
WELB-Elba 

Media Code 4 201 0140 4.00 
Business office: Box 72, Alexander City, Ala. 35010. 

Adams 4-2568. 

I. PERSONNEL 
General Manager -Jim Whatley. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
New York. Detroit, Loa Angeles, Chicago -Sears & 

Ayer, Inc. 

4. AGENCY COMMISSION 
15% on net time only due 20th of month following. 

5. GENERAL RATE POLICY 
Radio Alabama Network handles all avallabilltiea, 
scheduling, traffic, and billing. Advertiser Is fur- 
nished one statement and one affidavit covering all 
stations in network. 

TIME RATES 
Rates effective January 1, 1964. 

Revisions (Discounts) received February 6. 1961. 

DISCOUNTS 
Contract for: 

13 weeks 5% 52 weeks...._.._..._._ 15% 
26 weeks 10% 

Tri -W Network 
Comprised of: 

WWWB-Jasper W\VWR-Russellville 
WWWF-Fayette 

Media Code 4 201 0210 5.00 
Bankhead Broadcasting Co., Bankhead Long Bldg.. 

Jasper, Ala. Fulton 4-3461. 

I. PERSONNEL 
President -J. H. Bankhead. 
Manager, WWWB-William C. Edgemon. 
Manager, \VWWR-Hal Kirby. 
Manager, \VW\VF-Jack Black. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL RATE POLICY 
Affiliated with Keystone Broadcasting System. 
Schedules are totaled at WWWF, Fayette, WWWB, 
Jasper, and WWWR, Russellville, Alabama, to arrive 
at proper discount bracket. 

TIME RATES 
Rates effective 

Rates received March 3. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 30 5 1 30 Per month: hr. hr. hr. min. min. min. sec. 

1 time.... 35.00 21.85 13.15 9.85 6.60 3.30 2.20 
13 times.. 32.00 20.00 12.00 9.00 6.00 3.00 2.00 
26 times.. 30.00 18.75 11.25 8.95 5.65 2.85 1.85 
52 times.. 27.50 17.20 10.30 7.75 5.15 2.60 1.70 

104 times.. 25.00 15.50 9.90 7.05 4.70 2.35 1.55 
156 times.. 22.50 16.60 8.45 6.35 9.25 2.15 1.40 
260 times.. 20.00 12.50 7.50 5.65 3.75 1.90 1.25 
312 times.. 18.00 11.25 6.75 5.10 3.30 1.70 1.10 

Henry County -Slap Location G-8 
See SRDS consumer market map and data at begin- 
ning of the State. 

WARI 
1961 

Subscriber to the NAB Radio Cade 
Media Code 4 201 0280 8.00 
Abbeville Radio, Inc., Box 128, Hwy. 10, Abbeville, 

Ala. 36310. Phones 205-585-3505, 3887. 
STATION'S PROGRAMMING DESCRIPTION 

WARI: Programmed for general interest to home. 
farm, business and commuter. 5:30-9 am live tele- 
phone interviews, religious, country and western mus- 
ic for entertainment. 9 am -3 pm morning devotion, 
reports from county agent, VA, and farm, market 
news consisting of 15 min talks, gospel, e and w 
music for entertainment. 3-5 pm, top 20 and popular 
music, vocal and instrumental. 5 -sign -off c and w 
with closing hymn. NEWS: local, state and national 
at :25 and :55, news bulletins anytime. Music format 
considered gospel, e and w. SPORTS: live in season. 
Rec'd 7/13/67. 

I. PERSONNEL 
Assistant Manager -Ron Reeder. 
Chief Engineer -Dan Mizell. 
General Manager -Larry H. Williams. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days: 1480 kc. Non -directional. 
Operating schedule: 4:45 am -local sunset. CST. 
Partial simulcast operation. Simulcast during all 
local newscasts 5 times daily. For non -simulcast 
facilities see WARI-FM. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3c, 4a, 5, 6a. 
Rate Protection: 10b, 1113, 12b, 13b, 14a. 
Basic Rates: 20a, 21a, 22a, 23a, 24e, 25a, 28, 27. 

28c 29b, 30. 325, 33d. 
Contracte: 40a, 43, 49a, 44b, 45, 48, 50. 51a. 
Comb.; Cont. Discounts: 60h. 601, 61b 62b. 
Cancellation: 70a, 70c. 71a, 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eff Recd 4/7/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 z 
26 x 2.85 312 x. 2.05 
52 z 2.75 520 x..._.._..._ 1.75 
104 z...._ ................._... 2.50 1040 z......._._..._ 1.50 

2.35 156 z 
AM -FM COMBINED 

1 MINUTE 
1 e 5.00 260 a. 3.30 
26 x 4.65 312 x 3.15 
52 x 4.30 520 x 2.85 
104 I 3.75 1040 a 2.60 
156 x 3.95 1090+ 2.50 

8. PROGRAM TIME RATES 
I hr 90 min 15 min IO min 5 min 

1 a 30.00 18.00 12.00 9.00 7.50 
DISCOUNTS 

13e- 5% 52e-12-112% 156x-20% 
26x-10% 104x-15% 260x-25% 

WARI-FM 
1968 

Media Code 4 201 0300 4.00 
Abbeville Radio, Inc., Box 128, Hwy. I0, Abbeville, 

Ala. 36310. Phone 205-585-3505, 3887. 
I. PERSONNEL 

General Manager -Larry H. Williams. 
Assistant Manager -Ron Reeder. 
Chief Engineer -Dan Mizell. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
ERP 3,000 w. (boric. & vert.): 94.3 mc. 
Operating schedule: 4:30 am -11 pm. CST. 
Antenna ht.: 201 ft. above average terrain. 
Partial simulcast operation. Operated separately ex- 
cept during all local newscasts 5 times daily. For 
simulcast facilities see WARI. 

4. AGENCY COMMISSION 
15% on time and talent. 2% cash discount on or 
by 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 4a, 5. 6a. 
Rate Protection: 10e, 11g, 12e, 13h, 14h, 15a, 15b, 

16. 
Basic Rates: 20b, 21e, 22b, 23a, 24a, 25e, 28, 28a, 

28c, 29a, 30, 31, 32a, 33d. 
Contracts: 40a, 42a, 42d, 43, 49a, 44b, 45, 46, 47a, 

48, 49, 50, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 601, 61b, 

82b. 
Cancellation: 70a, 70e, 71b, 72, 73a, 73b. 
Prod. Services: 80, 82. 
For combination rates see WARI. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eff ltec'd 3/6/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 a 3.00 260 a 2.20 
28 a 2.85 312 a 2.05 
52 a 2.75 520 a 1.75 
104 z 2.50 1040 e 1.50 
156 a 2.35 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr Iro min 5 min 

1 a 30.00 18.00 12.00 9.00 7.50 
DISCOUNTS 

13x- 5% 52x-12-1/2% 156x--20% 
28x-10% 104e-15% 280e-25% 

Marshall County -Map Location E-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

WAVU 
1948 

Subscriber to the NAB Radio Cade 
Media Code 4 201 0350 9.00 
Sand Mountain Broadcasting Service, Box 190, Al- 

bertville, Ala. 35950. Phone 205-878-1311. 
I. PERSONNEL 

Operator -Pat M. Courington. 
Operational Manager -Bill Hagler. 
Program Director -Dale Johnson. 

3. FACILITIES 
1,000 w. days; 630 kc. Non -directional. 
Operating schedule: daytime only, CST. 

4. AGENCY COMMISSION 
15/0 within 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: Ib, 2a, 3a, 3b, 3c. 3d, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 21c, 21d, 22a, 22b, 

23a, 23b, 24b, 250, 28a, 2.8e. 29a. 30. 
Contracts: 40a, 44a, 44b, 45, 46, 47a, 50, 51a, 51b, 

51c. 
Comb.; Cont. Discounts: 60a, 61e, 62b, 62d. 
Cancellation: 70a, 71a, 72, 73a, 73b. 
Prod. Services: 82. 
Member: Alabama Community Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 ER 8/67-Rec'd 11/30/67. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 52x 104x 156x 260x 3I2x 
1 min 3.60 3.45 3.25 2.75 2.45 2.30 2.10 2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr I/4 hr 10 min 5 min 

1 a 30.00 18.00 12.00 9.00 7.50 
DISCOUNTS 

13x- 5% 52x-15% 156x-25% 312x-35% 
26e--10% 104e-20% 260x-30% 

WQSB (FM) 
(formerly 

19íA0 
VU -FM) 

Subscriber to the NAB Radio Code 
Media Code 4 201 0420 0.00 
Sand Mountain Broadcasting Service, Box 190, Al- 

bertville, Ala. 35950. Phone 205-878-1311. 
I. PERSONNEL 

Partner & Gen'l Mgr. -Pat M. Courington. 
Operations Manager -Bill Hagler. 

3. FACILITIES 
ERP 20,000 w.; 105.1 mc. 
Antenna ht.: 360 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply, 
General: lb, 2a, 3a, 3b, 3c, 3d, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 20b, 21e, 21b. 21c, 21d, 22a, 22b, 

23a, 23b, 24b, 25a, 28a, 28c, 29a, 30. 
Contracts: 40a, 44a, 44b, 45, 46, 47a, 50, 51a, 51b. 

51e. 
Comb.; Cont. Discounts: 60a, 61c, 62b, 62d, 
Cancellation: 70a, 71a, 72, 73a, 73b. 
Prod. Services: 82. 

TIME RATES 
No. 1 EH 3/66-Rec'd 3/21/66. 

6. SPOT ANNOUNCEMENTS 
ix 28x 52x 104e 156e 3I2x 

1 min. 3.25 3.00 2.75 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
Ix 26x 52x 

30.00 27.00 29.00 
18.00 16.00 14.00 
12.00 11.00 10.00 

9.00 8.00 7.00 
6.00 5.50 5.00 

1 hr 
1/2 hr 
1/4 hr 
10 min. 
5 min 

ALEXANDER CITY 
(1 AM; 1 FM) 

I04x 156x 312x 
21.00 18.00 15.00 
12.00 10.00 8.00 
9.00 8.00 7.00 
6.00 5.00 4.00 
4.50 4.00 3.50 

Tallapoosa County -Map Location F-6 
See SUDS consumer market map and data at begin- 
ning of the State. 

WRFS WRFS-FM 
1947 1949 

Subscriber to the NAB Radio Code 
Media Code 4 201 0490 9.00 
Piedmont Service Corp., Box 72, Alexander City, Ala. 

15010. 
I. PERSONNEL 

General Manager -Jim Whatley. 
2. REPRESENTATIVES 

New York, Chicago, Detroit, Los Angeles -Hal Walton 
& Company. Inc. 

3. FACILITIES 
1.000 w. days; 1050 kc. Non-directionaL 
Operating schedule: Sunrise to local sunset. CST, 
FM FACILITIES 
ERP 4,800 w.; 108.1 me. 
Antenna ht.: 240 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 4b, 4d. 
Basic Rates: 22a. 24b. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60a. 
Affiliated with KBS and NAB Radio Networks. 
Member: Radio Alabama Network and Southeastern 
Key Market Network. 

TIME RATES 
Rates effective April 1, 1954. (Card No. 3.) 

tard received January 25, 1960. 
Rev. (1 -min. Ann.) reed. June 26, 1961. 

R A 

6. SPOT ANNOUNCEMENTS 
1 26 52 104 150 260 

ti. U. U. U. ti. ti. 
1 minute.. 4.00 3.90 3.80 8.70 3.60 3.50 

30 seconds 4.00 3.80 9.60 8.40 3.20 2.80 
7. PACKAGE PLANS 

WEEKLY SATURATION PACKAGE PLAN 
Per week 1 min. 30 aec. 1 min. 30 sec. 

5 times.... 20.00 15.00 20 times.... 65.00 45.00 
10 times._.. 37.50 25.00 30 times.._ 90.00 60.00 
15 times.... 52.50 35.00 
10 seconds, each, flat . 2.00 

8. PROGRAM TIME RATES 
t 26 52 104 158 280 

ti. ti. tt. ti. ti. ti. 

1 hour 30.00 28.00 26.00 24.00 22.00 20.00 
1/2 hour 25.00 23.00 21.00 19.00 17.00 15.00 
1/4 hour._ 20.00 18.00 16.00 14.00 12.00 10.00 

10 minutes 15.00 13.50 12.00 10.50 9.00 7.50 
5 minutes 12.00 11.00 10.00 9.00 8.00 6.50 

ANDALUSIA (1 AM; 1 FM) 
Covington County -Map Location E -g 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCTA 
1946 

Media Code 4 201 0560 3.00 
Andalusia Broadcasting Co., Inc.. Radio Bldg., An- 

dalusia, Ala. 36420. Phone 205-222-1144. 
I. PERSONNEL 

General Manager-Dlge Bishop. 
3. FACILITIES 

5,000 w. days, 500 w. nights; 920 ko. 
Directional -night only. 

Operating schedule: 5:00 am -10:30 pm. CST. 
4. AGENCY COMMISSION 

None: all rates net to station. 
5, GENERAL ADVERTISING See ended regulations 

Basic Rates: 28c. 
Alcoholic beverage advertising; beer only. 
FM Facilities: WNBX (FM). 
Affiliated with KBS. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eff 8/1/65 -Reed 4/18/65. 

6. SPOT ANNOUNCEMENTS 
1 ti 26 ti 52 ti 104 ti 260 ti 312 ti 

1 min. 2.50 2.40 2.30 2.20 2.00 1.90 
30 sec or less: 80% of 1 -min. 

8. PROGRAM TIME RATES 
1 ti 20 ti 52 ti 104 ti 260 ti 312 ti 

1 hr 30.00 26.00 25.00 20.00 16.00 14.00 
1/2 hr 20.00 17.00 15.00 13.00 10.00 9.00 
1/9 hr 11.00 9.90 8.40 7.50 6.00 5.50 
5 mIn 4.50 4.30 4.00 3.60 3.30 3.00 

WNBX (FM) 
1950 

Media Code 4 201 0630 4.00 
Andalusia Broadcasting Co.. Inc., Box 8, Andalusia, 

Ala. 36920. Phone 205-222-6767. 
I. PERSONNEL 

General Manager -J. Diga Bishop. 
3. FACILITIES 

ERP 26,000 w. 98.1 mc. Stereo. 
Operating schedule: 6 am -10:00 pm. CST. 
Antenna ht.: 191 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL RATE POLICY 
AM facilities: WCTA. 

TIME RATES 
EF- Ree'd 4/29/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 1042 260e 3I2x 

I min 2.50 2.90 2.30 2.20 2.00 1.90 
30 sec or less: 80% of 1 -min. 

8. PROGRAM TIME RATES 
Ix 26x 52x 104e 260x 312x 

1 hr 30.00 26.00 25.00 20.00 18.00 14.00 
1/2 hr 20.00 17.00 15.00 13.00 10.00 9.00 
1/4 hr 11.00 9.40 8.90 7.50 6.00 5.50 
5 min 4.50 4.30 4.00 3.80 3.30 3.00 

ANNISTON (3 AM; 1 FM) 
Calhoun County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WANA 
1954 

Media Code 4 201 0700 5.00 
Gadsden Radio Co., Box 609, 155 West 33rd St., 

Anniston, Ala. 36202. Phone Adams 7-1627. 
I. PERSONNEL 

Owner -C. L. Graham. 
Station Manager -Joe Burney. 
Program Director -Rex Gardner. 

2. REPRESENTATIVES 
Hal Walton h Company, Inc. 

3. FACILITIES 
250 w. ; 1990 kc. Non -directional. 
Operating schedule: 5:60 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
15% on net time only: no euh discount. 

5. GENERAL RATE POLICY 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates reeefved October 29, 1954. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

13 ti 3.40 150 tí..._.._.._......_....... 2.60 
26 ti 3.20 260 tí......._.._.._..___._ 2.40 
52 tf 3.00 312 U..._.._.._.._..___._ 2.20 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 38.00 22.80 15.20 7.60 
13 ti 36.00 21.60 14.40 7.20 
26 ti 34.00 20.40 13.60 6.80 
52 ti 32.00 19.20 12.80 6.40 
104 ti 30.00 18.00 12.00 6.00 
150 ti 28.00 16.80 11.20 5.60 
200 ti 26.00 15.60 10.40 5.20 
312 ti 24.00 14.20 9.60 9.80 

(Anniston continued on next page) 
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ALABAMA 
Anniston -Continued 

WDNG 
1957 

Subscriber to the NAB Radio Code 

Media Code 4 201 0770 8.00 
Pons Broadcasting Co.. Inc., Box 1290, Anniston. 

Ala. 36201. Phone 205-236-8291. 
STATION'S PROGRAMMING DESCRIPTION 

WDNG: Programmed for adulte. 
Heavy emphasis on community involvement. NEWS: 
39 times daily, local, national, international, farm. 
2 man local news staff, 3 mobile news units. MUSIC: 
5 am -12M general popular music, middle-of-the-road. 
TALK: editorials, book reviews, publie affaira, tele- 
phone call -ins, round tables. ENTERTAINMENT: 
contesta, quips, 1 min features, mobile studio for re- 
mote broadcasts. SPORTS: 3 news programs daily, 
live play-by-play college football. Contact Represen- 
tative for further details. Recd 7/29/68. 

I. PERSONNEL 
General Manager -Thomas 8. Potts. 
Assistant General Manager -Robert M. Price. 
Operations Director -William I. Giddens. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Southeast -Busby, Finch and Woods. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 5 am -midnight. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded refutations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4e, 9d. 5, fib, Tb, 8. 
Rate Protection: 10g, 11g, 12g. 13g, 143. 
Basic Rates: 20b, 24e, 25c, 26, 281% 28c. 
Contracta: 50. 
Comb.: Cont. Discounts: 60a, 60f. 
Affiliated with MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eff 8/1/68-Rec'd 6/26/68. 
6. SPOT ANNOUNCEMENTS 

PER WK: 1 t IS ti 2001 35 ti 50+ 
1 min 3.00 2.75 2.50 2.25 2.00 
30 sec 2.40 2.20 2.00 1.80 1.60 
May he combined for beet Quantity price. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

F.e 
- 

40 25 15 7 

WH MA WHMA-FM 
1938 1947 

Subscriber to the NAB Radio Code 
Media Code 4 201 0840 9.00 
Anniston Broadcasting Co., 14th and Noble Sta., An- 

niston. Ala. 36201. Phone 236-7545. 
1. PERSONNEL 

General Monger -Malcolm Street 
Stales Manager -Ralph Burgess. 
Program Director -James Travis. 

2. REPRESENTATIVES 
The Devney Organization Inc. 
Southeast -David Carpenter Company. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 1390 ke. 

Directional -night only. 
Operating schedule: 5 am -11 pm. CST. 
FM -ERP 3,650 w.: 100.5 mc. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
1542.: no rash discount. 

5. GENERAL ADVERTISING 
6a., 4a. 5, 

See 7c odeed regulations 
General: la. 2b. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15a. 
Basic Rates: 20b, 21a, 21h, 22b, 23a, 28e, 29a. 33c. 
Contracts: 40a. 44a, 45, 46. 97a, bib. 
vomo. Cont. Discounts; 60a. 
Cancellation: 70a. 70c, 71e, 72. 
Prod. Services: 82. 
Affiliated with American Information Network. 

TIME RATES 
Eff 4/15/68-Rec'd 3/25/88. 

7. PACKAGE PLANS 
PER W K : 1íl 5 t1 IOU 15 tl 20+ 
1 min 7.00 6.00 5.50 5.00 4.50 
30/20 sec: 75% of 1 -min. 10 sec ID's: 50% of 1 -min. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr IO min 5 min 

1 x 36 21 15 10 

ARAB 
Marshall County -Map Location E-3 

See SRDS consumer market map and data at begin 
fling cf the State. 

WRAB 
1981 

Media Cede 4 201 0910 0.00 
Marshall County Broadcasting Co.. Inc., Box 646, 

Arab, Ala. 35018. Phone 586-4123. 
I. PE5^^"NEL 

President -J. B. Fait. Jr. 
Sec'y-Trees. john Garrison. 
Station Manager -Bill McLain. 

3. FACILITIES 
1,000 w. days: 1380 kc. Non -directional. 
Osseratinc schedule: 5.00 am -local sunset. CST 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, lb. 4b, 4d, 5, 71), 8. 
Rate Protection: 10h. 11h. 12b, 13b, 14b. 
Basic Rates: 20a. 22a. 22h. 23a, 24b, 26, 28b. 
Contracte: 40a. 92a, 45. 46. 
Comb.: Cant. Discounts: 600. 61c, 62b. 
Cancellation: 70e, 70e. 71e. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 9/1/67 -Reed 7/31/67. 

6. SPOT ANNOUNCEMENTS 
SPECIFIED TIME 

PER MO: Flat 25 ti 50 ti 100 t1 150 ti 
1 min. ...... ....._..__.._ 2.75 2.55 2.40 2.25 2.15 
30 sec 2.25 2.05 1.90 1.75 1.65 
Production spots -Total order plus 10%. 

7. PACKAGE PLANS 
BTA, PER WK: IS ti 20 t1 30 ti 50 ti 
1 min....._.._ 1.95 1.85 1.75 1.65 
30 sec ...... 1.ßb 1.46 1.35 1.25 
Cannot be combined to earn monthly rates. 
BTA. PER MO: 80 ti 90 ti 120 tl 180 tI 
1 min. ......_..._._...._...._... 1.90 1.80 1.70 1.60 
30 sec.. 1.50 1.40 1.30 1.20 
Production spots -Total order plus 10%. 

8. PROGRAM TIME RATES 
Flat 26x 52x 104x 156x 

1/2 hr... . 17.00 15.00 13.00 12.00 11.00 
1/4 hr 10.00 9.00 8.00 7.50 7.00 
10 min.. _..._.._ 8.00 7.15 6.50 6.10 5.80 
5 min. 5.50 5.00 4.75 4.60 4.50 
Programs and spots cannot be combined to earn fre- 
quency discount. 

10. SPECIAL FEATURES 
Weather Reports, Time Signals, Sports Highlights, 
Alabama Headlines, The Big Story, World Headlines, 
(30-second 3 second 

maximum, minimum 10 per dayEA : 
1 

yr 6 ono 
Plain spot_ ._.._____.....__...._..75 .85 
Production Spot... - .85 .95 

ATHENS (2AM; 1 FM) 
Limestone County -Map Location D-2 

See SRDS consumer market map and data at begin 
oing of the State. 

WJMW 
1948 

Media Code 4 201 0980 3.00 
Athens Broadcasting Co.. Inc.. Rine St., Athena. 

Ala. 35611. Phone 232-3911. 5912. 
f. PERSONNEL 

Pres. & Gen'l Mgr. -Romer F. Dunnavant. 
Program Director -Robert V. Dunnvant. 

3. FACILITIES 
1,000 w. days 730 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 4b, 9d, 5, 65, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 20b. 21a, 23a, 29a, 25a, 28b, 28e, 

Contracts: 40a, 41, 42a, 440. 45, 46, 47a, 51a. 
Comb.: Cont. Discounts: 60d. 61a, 62b. 
Cancellation: 70a, 70e. 71b, 72, 73b. 
Prod. Services: 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective January 1. 1960. 
Rates received January 28, 1960. 

6. SPOT ANNOUNCEMENTS 
1 time 4.00 52 times.__.._...... 3.25 

13 times...._..._.__ 3.75 156 times_..._.. 3.00 
28 times 3.40 500 hoes._..__.__ 2.00 

WJOF(FM) 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 201 1050 4.00 

Athens Broadcasting Co.. Inc., Hine St., Athena, 
Ala. 35611. Phone 232-3911. 3912. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Homer F. Dunnavant. 
Director of Operations -Robert V. Dunnvant. 

3. FACILITIES 
ERP 50.000 w.; 104.3 me. 
Operating schedule: 6:00 am -midnight daily. 
Antenna ht.: 260 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of ,nontn. 

5. GENERAL ADVERTISING See coded regulations 
See WJMW listing for coded regulations. 

TIME RATES 
Eff 4/1/86 -Reed 9/9/66. 

6. SPOT ANNOUNCEMENTS 
I ti 3 ti 5 tI 

Per day 6 5 4 

WKAC 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 201 1120 5.00 
Limestone Broadcasting Company, Box 847. Elkmont 

Hwy., Athens. Ala. 35611. Phone 205-232-6827. 
I. PERSONNEL 

Owner, Sta. Sales & Gen'l Mgr.-Kennith A. Casey. 
Program Director -Norma Casey. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Southern -C. K. Beaver & Associates. Inc. 

8. FACILITIES 
1.000 w. days: 1080 lee. Non -directional. 
Operating schedule: Sunrise -local sunset. CST 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/1/67-Rec'd 7/12/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 20 see 10 see 
Ea 1.25 .90 .75 .50 

7. PACKAGE PLANS 
13 WEEK CONTRACT -7 DAYS PER WEEK 

PER MO: I min SO see 1 min 30 see 
5 ti ................_.. 150 100 10 ... 275 175 

ATMORE 
Escambia County -Map Location D-9. 

See SRDS consumer market map and data at begin- 
ning of the State. 

WATM 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 201 1190 8.00 
Southland Broadcasting Co., Craig St., Atmore, Ala. 

36502. 
I. PERSONNEL 

General Manager -Tom C. Mlniard. 
Program Director -Julia Miniard. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
5,000 w. days; 1590 kg. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Basic hates: 22a, 23a. 
Contracts: 40a. 
Comb.: Cont. Discounts: 61b, 62b, 62e. 
Cancellation: 70a, 70e. 
Affiliated with NAS Radio Network. 
Member: Radio Alabama Network. Southeastern Key 
Market Network. 

TIME RATES 
Rates effective July 1, 1853. 
Rates reretved July 6. 1953. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 

hr. hr. hr. min. min. min. 
1 time_ 25.00 15.00 10.00 7.50 5.00 2.50 

13 times._ 23.75 14.25 9.50 7.15 4.75 2.35 
26 times.... 22.50 13.50 9.00 6.75 4.50 2.25 
39 times.._ 21.25 12.75 8.50 6.25 4.25 2.15 
52 times- 20.00 12.00 8.00 6.00 4.00 2.05 

104 times._ 18.75 11.25 7.50 5.110 3.75 2.00 
156 times- 17.50 10.50 7.00 5.25 3.50 1.85 
312 times.... 15.00 9.00 6.00 4.50 3.00 1.75 

AUBURN-OPELIKA 
(3 AM; 1 FM) 
l.ee County -Map Location G-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAOA 
1968 

OPELIKA 
Media Code 4 201 1225 2.00 
Faulkner Radio, Inc., Box 2329, Opelika, Ala. 38801. 

Phone 205-745-4656. 
I. PERSONNEL 

General Manger -Lewis A. Edge, Jr 
Sales Manager -Ted Dudley. 
Program Director -Ron Altman. 

2. REPRESENTATIVES 
Bushy, Finch and Woods, Inc. 

3. FACILITIES 
5,000 w..n 1520 kc. Directional. 

4.ÁGËÑgg nYsCOMMISSIn 
Sunrise -local sunset. CST. 

None: all rates net to station. 
5. GENERAL ADVERTISING See Coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 40. 4d, 5, 6a, 7b, 8. 
Rate Protection: 15h. 16. 
Baste Rates: 20b, 21a, 21b, 21d, 23a, 24b, 24e, 255, 

28a. 29a. 30, 33a. 
Contracts: 40a, 43, 44a, 45. 51b, 51e. 
Comb.: Cont. Discounts: 60a, 60e, 80t, 61e, 62a. 
Cancellation: 71e, 73a. 
Prod Services: 80. 82. 
FM facilities: WFRI (FM). 

TIME RATES 
No. 1 Eft 4/4/88-Rec'd 7/25/68. 

6. SPOT ANNOUNCEMENTS 
ANNUAL PLANS 

I min 30 see 10 see 
1 x 4.00 
26 x 3.75 
52 x 3.50 
104 x. 3-25 
158 x 3.00 
260 x 2.75 
312 x 2.50 
624 z 2.25 
1248 z _ 2.00 
Specified times, extra 20%. 

7. PACKAGE PLANS 
PER WK: 10ti 20t1 30t1 4001 50tí 60t1 70 t1 
1 min 2.75 2.60 2.45 2.30 2.15 2.00 1.85 
30 see 2.20 2.10 1.95 1.85 1.70 1.60 1.50 
10 sea 1.85 1.55 1.95 1.40 1.30 1.20 1.10 
Spots purchased on weekly plan do not earn frequency 
discounts on Annual Plan. 
Specified times, extra 20%. 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 156x 260x 

1 hr 38.00 32.50 29.00 25.50 22.00 18.50 
1/2 hr 21.00 19.50 17.50 15.50 13.00 11.00 
1/4 hr 12 50 11.50 10.50 9.50 8.00 6.50 
5 min. 7.50 7.00 6.50 5.50 5.00 9.00 

WAU D 
1947 

AUBURN 

3.00 2.25 
2.80 2.10 
2.60 1.95 
2.40 1.80 
2.20 1.65 
2.00 1.50 
1.80 1.35 
1.60 1.20 

Subscriber to the NAB Radio Cade 
Media Code 4 201 1260 9.00 
Auburn Broadcasting Co. Inc.. Box 891. Montgomery 

Hwy.. Auburn. Ala. 361130. Phone 205-087-3401. 
STATION'S PROGRAMMING DESCRIPTION 

WAUD: Programmed for adults and college students. 
ENTERTAINMENT: 5:30-9 am air personality. 
classified show, local news, sports, information. 9-11 
am trend music. household hints, music. 11 am -noon 
farm reports, religious music. Noon -1 pm news and 
information hour. 1-2 pm classical music. 2-5 pm air 
personality, interviews, entertainment, and popular 
music. 5-7 pm news, sports and general information. 
7-12M entertainment. middle-of-the-road music. 10 
min network and local news each hour. Recd 7/21/67. 

I. PERSONNEL 
Pres. & Coral Mgr. -Eimer G. Salter. 
News Director -Bob Sanders. 
Program Director -Chuck Barris. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 km 

Non -directional. 
Operating schedule: 5:30 am -midnight. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. Bills payable when received. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3e, 3b, 3d, 4e, 5, 6a, 8. 
Rate Protection: 10g, 11g, 12g. 13g, 14g, 15e. 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 22e, 23a, 23b, 24b, 

25e, 28a, 28e, 29a, 30. 
Contracts: 40a, 41, 44a, 44b, 50. 51a. 51b. 
Comb.: Cont. Discounts: gob, 61a, Old. 
Cancellation: 71a, 73h. 
Prod. Services: 80, 82. 
Affiliated with KBS Radio Network. 
Affiliated with American Information Network. 
Member: Radio Alabama Network, 

TIME RATES 
Rates effective May 1, 1958. 
Rates received May 22. 1958. 

Rev. (1/2 hr. rates) effective January I, 1963. 
Rev. (Spot Ann.) effective September 1, 1863. 

6. SPOT ANNOUNCEMENTS 
1 min 3.00 20 sec_.......-.._....._ 1.80 
30 sec 2.40 ID's .........._......_.._.... 1.50 
Rebate of 100.00 given for each total of earned 500 
announcements broadcast. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr I0 min 5 min 

1 z....._...._._.._..- 30 20 15 12 10 
DISCOUNTS 

135-10% 52x-25% 158x-35% 
28x-15% 104x-30% 260x-40% 

WFRI (FM) 
1968 

AUBURN 
Media Code 4 201 1295 5.00 
Faulkner Radio. Inc.. Box 2329, Opelika, Ala. 36801. 

Phone 205-745-4858. 
I. PERSONNEL 

General Manager -Lewis A. Edge, Jr. 
Sales Manager-Lurline Smollon. 
Program Director -Ron Altman. 

3. FACILITIES 
ERP 3.000 w. (horia. & vert.): 97.7 me. 
Operating schedule: 6 am -midnight. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4e. 4d, 5. Ob, 7b, 8. 
Rate Protection: 15h. 16. 
Basic Rates: 20b, 21a, 21b. 21d, 23a, 24b. 25a, 28a. 

28e. 29a, 33a. 
Contracts: 40a, 93, 44a, 45, 51b, 51e. 
Comb.: Cont. Discounts: 60a, 01e, 62a. 
Cancellation: 71a. 73a. 
Prod. Services: 80. 82. 
AM facilities: WAOA. 

TIME RATES 
Eff Rec'd 7/25/68. 

10. SPECIAL FEATURES 
NEWSCASTS 

Ix 26x 52x 104x 1156x 260x 
5 min. 6.50 6.00 5.50 9.50 4.00 3.00 
Includes 20 -second open and close, 1 minute spot. 

WJ HO 
1940 

OPELIKA 

Subscriber to the NAB Radio Code 
Media Cods 4 201 1310 2.00 
Opelika -Auburn Broadcasting Co., 2009 Pepperell 

Parkway. Opelika. Ala. 36801. Phone 205-745- 
6485. TWX 205 745-6484. 

I. PERSONNEL 
General Manger -John E. Smollan. 
Program Director -Drew W. Hilliard. 
Traffic Manager -Sue Kulesa. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1.000 w.; 1400 kg, Non -directional. 
Operating schedule: 5-12:07 am. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a, 4d, 5, 6a. 7a, 8. 
Rate Protection: 10a, lia. 12a, 13a, 14a. 
Basic Rates: 20a, 22a, 22b. 23a. 24b, 26, 28b. 29a. 
Contracts: 40a, 45, 46. 47a. 48. 
Comb.; Cont. Discounts: 60b, 60k, 81a, 01b, 61e, 62b. 

62e. 
Cancellation: 70a. 70c, 71s, 73a. 
Affiliated with MBS and KBR Radio Networks. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eff 8/1/66 -Reed 7/28/66. 

6. SPOT ANNOUNCEMENTS 
I min I min 

1 z 4.00 156 x._........_..__._._ 3.00 
13 z 7.80 260 x._.._...._.___..- 2.75 
26 x... 3.60 312 x._.._..._.._. 2.50 
52 x..._......_.._...._ 3.40 500 z ._..._......_....... 2.25 

3010 4 seconds or less -80% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 1104x 156x 

1/2 hr 40.00 38.50 36.00 34.50 33.00 32.00 
1/4 hr 30.00 27.50 25.00 22.50 20.00 17.50 
10 min. 20.00 17.50 16.00 14.50 12.00 10.50 
5 cola 15.00 13.50 12.00 11.00 10.00 9.50 
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BAY MINETTE (1 AM; 1 FM) lx 
CLASS B 
52x 104x 156x 260x 312+ 

ftsidwin County -Map Location C- 10 1 min. 14.00 12.60 11.90 11.20 10.50 9.80 
See SIMS consumer market map and data at begin- 
ning of the State. 

30/20 sec. 
ID's 

11.00 
7.00 

9.90 9.35 
6.30 5.95 

8.80 
5.60 

8.25 
5.25 

7.70 
4.90 

WEEKLY QUANTITY DISCOUNTS 

WBCA WWSM(FM1 
1957 1964 

Subscriber to the NAB Radio Code 
Media Code 4 201 1330 0.00 
Faulkner Radio, Inc., Box 426, Courthouse Sq., Bay 

Minette. Ala. 36507. Phone 937-5596. 
STATION'S PROGRAMMING DESCRIPTION 

WBCA: Air and news personalities. NEWS: on 
hour, every hour. 10 min & 15 min summaries in 
drive time. 5 min summaries mid -day. 15 min news, 
weather and farm news at noon M -Sat. Headlines 
on half hour. Women's show 15 min on Mon. MUSIC: 
gospel music 6-7 am, country music 7 am -sign -off. 
Negro programs 7-8 am Sun. AIR PERSONALITIES 
daily 7 am -6 pm. SPORTS: area high school, college. 
football, little league and major league baseball. 2 
man news department, mobile news units plus remote 
for on -the -scene broadcasting. Recd 6/28/68. 

I. PERSONNEL 
President -J. H. Faulkner. 
General Manager -Elvin Stanton. 
FM Manager -Bryan Matthews. 

3. FACILITIES 
10,000 w. days; 1110 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 
FM FACILITIES 
REP 2,300 w.; 105.5 mc. 
Operating schedule: 5:55 am -midnight daily. CST. 
Antenna ht.: 357 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, Ib, 3a, 4a. 4d. 5, 6a, 7b, 8. 
Rate Protection: 102, 112, 122, 13g, 15b. 
Basic Rates: 20b, 21a, 22b, 24c, 25a, 26. 28e, 29b. 
Contracts: 40a, 42b, 47a, 48. 51b. 
Comb.; Cont. Discounts: 60a. 61a, 62d. 
Cancellation: 70a, 70c, 71b, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 9/15/66-Rec'd 8/3/66. 
6. SPOT ANNOUNCEMENTS 

PER MO: I ti 12 ti SO ti 80 ti 90 t) 120+ 
1 min. 3.50 3.00 2.75 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
PER MO: 

_ 
5 min 1/4 hr I/2 hr 

U 5 _._._.._..._._..___. _. 7 9 15 

25 ti.-- -.-...._.._..__- 5 7 12 28t _.-_.--......_..-.._..___._ 4 8 11 

BESSEMER 

I hr 
30 
25 
22 
20 

Jefferson County -Map Location D-4 
See SIEU8 consumer market map and data at begin- 
ning of the State. 

See Birmingham 
(including Bessemer, Homewood, Irondale) 

BIRMINGHAM (12 AM; 5FM) 
(including Bessemer, Homewood, Irondale) 
Jefferson County -Map Location D-4 

See S1tDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

WAPI 
1922 

BIRMINGHAM 

R A 13 

Media Code 4201 1400 1.00 
Radio station WAPI, Box 1310, Birmingham, Ala. 

35201. 
I. PERSONNEL 

Vice-l'res. & Gen'l Mgr. -Donald D. Wear. 
Program Director -Charles Davie. 
Sales Manager -Jack Warren. 

2. REPRESENTATIVES 
Henry L Christa! Co.. Ine. 

3. FACILITIES 
50.000 w. days, 5.000 w. nights; 1070 kc. 
Non -Directional days; directional nights. 
Operating schedule: 19 hourd daily. CST. 

4. AGENCY COMMISSION 
15/0 net time: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 3b. 
Basic Rates: 23a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 61b, 62b, 62e. 
Cancellation: 70a, 70e. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 
TV Facilities: WAPI-TV. 
Programs (in full or 1n part) not furnished by but 
presented in studios of station are subject to special 
charges. 

TIME RATES 
No. 17 ER 10/1/67-Rec'd 11/27/67. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Fri 6:30-9:30 am & 3-7 pm. 
A -Mon thru Fri 9:30 am -3 pm & 9 pm -midnight: 
Sat & Sun 6:30 am -midnight. 
B -Mon thru Fri 7-9 pm: Mon thru Sun 5-8:30 am. 

CLASS AA 
Ix 52x 104x 1562 260x 3124- 

1 min. 26.00 23.40 22.10 20.80 19.50 18.20 
30/20 sect.... 21.00 18.90 17.85 16.80 15.75 14.70 
ID's _._...... 14.00 12.60 11.90 11.20 10.50 9.80 

CLASS A 
1 min. _ 24.00 21.60 20.40 19.20 18.00 18.80 
30/20 sea.._ 19.00 17.10 16.15 15.20 14.25 13.30 
ID's __.._._ 12.00 10.80 10.20 9.60 9.00 8.40 

time.._ 40.00 
times_ 39.00 
times.. 38.00 
times.. 36.00 
times_ 34.50 
times_ 82.50 
times.. 31.00 
tima.. 28.50 

In addition to frequency discounts earned within a 
contractual year, an advertiser can also earn weekly 
quantity discounts for any week (defined as a period 
of 7 consecutive days), or weeks, during which he 
broadcasts 10 or more times on the following basis: 

10-14 ti -10% 20-24 ti -20% 
15-19 t1-15% 25+-25% 

Spots at rate break take higher rate classification. 
ID's can combine with other spots for frequency dis- 
counts. May earn WQD by themselves, but may not 
combine with other spots for this purpose. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(Sold in multiples of 4 spots -scheduled within 
7 days) 

1 spot 8:30-9:30 am or 3-7 pm Mon thru Fri. 
2 spots 9:30 am -3 pm Mon thru Fri or 6:30 am - 
10:30 pm Sat & Sun. 
1 spot 7 pm -midnight Mon thru Fri or 5-6:30 am 
Mon thru Sun. 
PLANS, EA: I 10 25 50 100+ 
1 min 68 62 59 58 52 
30 sec. 52 49 47 44 41 
TAP spots are not combinable for discounts in any 
manner with other spots but do earn their own fre- 
quency discounts, based solely on total number of 

8.pPROGRAlans 
complete 

M TIME RATES 
within a 1 -year period. 

A -Dally 6:30 am -10:30 pm. 
B -Daily 10:30 pm -6:30 am. 

CLASS A 
1 hr 1/2 hr I/4 hr 10 min 5 min 

1 z 120.00 72.00 48.00 40.00 34.00 
13 z I14.00 68.00 46.00 58.00 32.00 
26 z.-....__..._._ 108.00 65.00 43.00 36.00 30.00 
52 L ..... 102.00 61.00 41.00 34.00 28.00 
104 96.00 58.00 38.00 32.00 26.00 
156 L._.__.._.._Ä.: 90.00 54.00 36.00 30.00 24.00 
260 x..._ _..._. 84.00 50.00 34.00 28.00 22.00 
312+ ---- -. 72.00 44.00 29,00 24.00 20.00 

CLASS B 
1 x 80.00 48.00 32.00 27.00 22.00 
13 z 76.00 45.00 30.00 25.50 21.00 
26 z 72.00 43.00 28.00 24.00 20.00 
52 z 68.00 41.00 26.00 22.50 19.00 
104 L 64.00 38.00 24.00 21.00 18.00 
156 z 58.00 35.00 22.00 20.00 17.00 
260 z - 54.00 33.00 21.00 19.00 16.00 
312+ _. .... _...._ 50.00 31.00 19.00 17.50 15.00 

10. SPECIAL FEATURES 
NEWS PARTICIPATION PLAN 

Minutes only, minimum 10 per wk, ea..._.._..__.... 26 
May combine with other spots for frequency and 
WQD, however, these discounts do not apply to 
News Participations. News Participations rotate in 
morning and afternoon newscasts. Preemptible on 2 
weeks notice. 

WAPI-FM 
1946 

BIRMINGHAM 

Media Code 4 201 1401 9.00 
Radio station WAPI, Box 1310, Birmingham 2, Ala. 

35201. 
3. FACILITIES 

REP 100,000 w.; 94.5 mc. 
Antenna ht.: 982 ft. above average terrain. 
Operating schedule: 19 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 23a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 62b, 62e. 
Cancellation: 70a, 70e. 
Affiliated with NBC Radio Network. 
TV facilities: WAPI-TV. 

TIME RATES 
Rates effective July 1. 1954. 
hates received June 21, 1954. 

8. PROGRAM TIME RATES 
CLASS "A" 

(6:30 p.m. to 10:00 p.m.) 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time._ 66.50 40.00 27,00 22.50 18.00 
11 times.. 65.00 39.00 26.00 21.50 17.50 
26 times.. 63.50 38.00 25.00 21.30 17.00 
52 times_ 60.00 36.00 24.00 20.00 16.00 

104 times_ 57.00 34.50 22.50 19.00 15.50 
156 times_ 54.00 32.50 21.50 18.00 14.50 
260 times.. 51.00 31.00 20.50 17.00 13.50 
312 times.. 48.00 28.50 19.50 16.00 12.50 

CLASS "B" 
(6:00 a.m. to 6:30 p.m. and 10:00 p.m. to 

10:30 p.m.) 
1 

13 
'26 
52 

104 
156 
260 
312 

15.50 
15.00 
14.50 
13.50 
13.00 
12.50 
11.50 

CLASS "C' 
(10:30 p.m. to 6:00 a.m.) 

1 time.... 27.00 16.00 11.00 
13 times.. 26.00 15.50 10.50 
26 times.. 25.00 15.00 10.00 
52 times_ 24.00 14.50 9.50 

104 times.. 22.50 13.50 9.00 
153 times.. 21.50 13.00 8.50 
260 times.. 20.50 12.50 8.00 
312 times.. 19.50 11.50 7.50 

23.50 
22.50 
21.50 
20.50 
19.50 
18.50 
17.50 

WAQY 

13.50 
13.00 
12.50 
12.00 
11.50 
10.50 
10.00 
9.50 

9.50 
9.00 
8.50 
8.00 
7.50 
7.00 
6.50 
8.60 

11.00 
10.50 
10.00 
9.50 
9.00 
8.50 
8.00 
7.50 

7.50 
7.00 
6.75 
6.50 
6.00 
5.75 
5.50 
5.00 

1965 
BIRMINGHAM 

Media Code 4 201 1470 4.00 
Radio Broadcasting Company of Birmingham, Inc., 

Penthouse, 2121 Bldg.. 2121 8th Ave.. N., Birm- 
ingham, Ala. 35203. Phone 205-252-9868. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -Tommy Charles. 
Sales Manager -Doug Layton. 
Program Director -Frank Lewis. 

2. REPRESENTATIVES 
Continental Radio Sales. 
R. S. Crane Company. Inc. 

3. FACILITIES 
1,000 w; 1228 kc. Non -directional. 
Operating Schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: l0 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 E8 7/15/86-Rec'd 8/25/66. 
AA -Mon thru Fri sign -on -10 am & 3 pm -sign -off; 
Bat sign -on -noon. 
A -Mon thru Fri 10 am -3 pm. 
Weekend -Sat noon -sign -off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I min 80 see I min 30 see 
1 z 11.75 9.00 158 x..__..._. 8.75 7.00 
26 L._.._ 11.00 8.50 260 L._...._._ 8.00 6.50 
52 L....._._ 10.25 8.00 520 L_ _ 7.00 5.75 
104 z 9.50 7.50 1040 L_._.... 6.00 5.25 
Per spot (A or Weekend)..._ 8.90 
Rates can be combined for frequency discount. 

7. PACKAGE PLANS 
ROB 

10 sec, only, per spot.._.._._......_...__..__...r.__ 3.00 
WEEKLY SATURATION PLAN 

50 or more, per spot_.._..__......_ _ ...._....... 2.50 
LAYTON AND CHARLES MONTHLY 

SATURATION PLAN 
(To be used in 80 day period) 

40 tI 80 ti 120 t1 180 ti 
Ea ..___......_..r._ 11.00 10.00 7.50 6.00 

MID' -DAY 
Minimum 100 spots. 25% may be placed in Layton 
and Charles Show. per spot.W..__-_.._ 3.90 

10. SPht,IAL FLATUSES 
News rates on Class AA are the same as the 1 -minute 
rate. The maximum earned news rate will be 156 time 
rate. All other newscast carry a 5.00 rate. 

WATV 
1946 

BIRMINGHAM 
Media Code 4 201 1540 4.00 
Satellite Broadcasting Co., Inc., Thomas Jefferson 

Hotel, Birmingham, Ala. 35203. Phone 205-324- 
2541. 

I. PERSONNEL 
President -Sam Holt. 
Vice-Pres. & Gen'l Mgr. -Tom Whitley. 
Sales Manager -O. W. P. Atkins. 

2. REPRESENTATIVES 
Bal Walton & Company, Inc. 

3. FACILITIES 
1,000 w. days; 900 he. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time. 

5. GENERAL ADVERTISING See ceded regulations 
Rate Protection: 10c. 11c, 12c, 13c. 
Baste Rates: 22a, 23a, 29a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60a, 61b, ß2b, 62e. 
Cancellation: 70a, 70c. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

EE Rec'd 9/27/67. 
6. SPOT ANNOUNCEMENTS 

1 min du bec I min 30 see 
1 z _ 15.00 13.00 280 x....._...._ 12.25 11.25 
28 L 14.25 12.75 312 z......_..._ 12.00 10.75 
52 z _.._. 13.50 12.25 520 L....__... 11.75 10.50 
104 z _ _ 13.00 12.00 1040 z _.. 11.25 10.25 
15a , 05 rt ne 

10. SPECIAL FEATURES 
NEWSCASTS -ALL TIMES 

I/4 hr IO min 5 min 
Flat 30.00 24.00 18.75 

WBRC 
BIRMINGHAM 

A Taft Station 

CM= 
Media Code 4 201 1610 5.00 
Taft Broadcasting Co., Box 2311, 1729 N. Second 

Ave., Birmingham, Ala. 35201. Phone 205-252- 
3172. TWX 205-328-3371. 

I. PERSONNEL 
General Manager -James E. Bailey. 
Program Director -Richard Deason. 
General Sales Manager -B. W. Rands. 

2. REPRESENTATIVES 
Katz Radio, East. 
Taft Sta. Sales Offices: See Rep & 5/O Pages. 

3. FACILITIES 
5,000 w.; 960 kc. Directional -night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING Sae coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 15d. 
Basic Rates: 20b, 21a. 2Ib, 21d. 22a, 226, 23a, 24b, 

24e, 25a, 28, 28a, 29a, 30, 32b, 33a. 
Contracts: 40a, 41, 42a, 42c 43, 44a, 44b, 45, 46, 

47a. 48, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 601, Ola, 

61b, 62a, 62b. 
Cancellation; 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with MSS. CBS and Katz Radio A.I.D. 
Plan. 

TIME RATES 
No. 34 Eff 9/1/68-Rec'd 7/19/68. 

6. SPOT ANNOUNCEMENTS 
AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Sat 3-7 pm. 
A -Mon thru Fri 10 am -3 pm. 
B -Mon thru Sat 7 pm -midnight; Sat 10 am -3 pm; 
Sun all day. 
Midnight -6 am. Rates on request. 
PER WK, I MIN: I ti 6tí 12tí 18 t1 24tí 

AAA _..._..__._.........._... 34 33 32 28 26 
AA ....._..._......._..._._... 30 27 26 25 24 
A -._... 20 18 17 16 15 

16 15 14 13 12 

ALABAMA 
20/30 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 
Spots between time classifications take the rates of 
the higher classification. 

7. PALKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK: 120 18tí 24tí 
Tap 1-1/2 AAA or AA, 1/2 B or 

1/3 AAA or AA, 1/3A, 1/3 B.__ 216 306 384 
Tap 2-1/2A, 1/2 B 168 234 288 

50/50 TRAFFIC PLAN 
Advertiser scheduling at least 1/2 his combined AAA 
and AA weekly spots in AA, earns AA rates on all 
AAA and AA spots, provided all AAA and AA spots 
are spread equally Mon thru Fri. 

8. PROGRAM TIME RATES 
AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -All other times. 

CLASS AA 
Ix 26x 522 104x 156x 2602 312x 

1/2 hr 80 72 64 60 58 52 48 
1/4 hr 50 47 42 40 38 38 34 
10 min. 46 43 39 37 35 33 30 
5 min. 39 37 35 33 30 28 28 

CLASS A 
1/2 hr. .... 72 61 54 50 47 43 40 
1/4 hr 48 43 38 36 33 31 28 
10 min..._ 43 37 33 31 29 27 25 
5 min.._ 38 33 30 28 26 24 23 

COMBINABILITY 
All spots regardless of length or classification may 
be combined for discount purposes. 
Spots and program units may not be combined for 
discount purposes. 

WBRC-FM 
1959 

BIRMINGHAM 
Media Code 4 201 1611 3.00 
Taft Broadcasting Co., Box 2311, 1729 N. Second 

Ave., Birmingham, Ala. 35201. Phone 205-252- 
3172. TWX 205-328-3371. 

I. PERSONNEL 
Division General Manager -John Lawrence, Jr. 

2. REPRESENTATIVES 
Herbert E. Groskin Jr Co. 

3. FACILITIES 
ERP 16,000 w.; 108.9 me. 
Operating schedule: . CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL RATE POLICY 
AMliated with American FM Network. 
Member: The Groskln Group. 

TIME RATES 
Eff. Itec'd 3/12/68. 

6. SPOT ANNOUNCEMENTS 
Ix 15x 304 60x 125x 250x 500x 

1 min 7.00 6.50 8.00 5.50 5.00 4.50 4.00 
8. PROGRAM TIME RATES 

lx í5x 30x 60x 125x 250x 500x 
1 hr. ...... 50 47 45 43 41 29 27 
1/2 hr 38 36 34 32 30 28 26 
5 min 22 21 20 19 18 17 16 

WCRT 
1953 

BIRMINGHAM 

Subscriber to the NAB Radio Code 
Media Code 4 201 1680 8.00 
Chapman Radio & Television Co., Town House Hotel. 

2008 8th Ave., South, Birmingham, Ala. 85205. 
Phone 205-251-5117. 

I. PERSONNEL 
Co -Owners -W. A. Chapman, G. K. Chapman. 
Gen'l & Com'I Mgr. -Bill Kennedy. 
Program Director -Peggy Ferebee. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
5,000 w. days; 1260 kc. Non -directional. 
Operating schedule: 6 am -local sunset Mon thru Sat; 
7 am -local sunset Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standard, apply. 
General: la, 2a, 3a, 9a, 4d. 5, 6a, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 146, 15a, 16. 
Basic Rates: 20b, 21d, 22b, 23a, 24c, 25a, 26, 28e, 

30. 
Contracts: 40a, 41, 46, 47a, 51a. 
Comb.: Cont. Discounts: 00b, 601, 62b. 
Cancellation: 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Affiliated with MBS. 

TIME RATES 
No. 6 Eff 9/1/68 -Reed 8/8/68. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Sat 6-9 am. 
A -Mon thru Sat after 9 am; Sun all day. 

CLASS AA 
1 min _ ..... _.._........ _... 8 30 sec _ ...... 6 
No frequency discount allowed. 

CLASS A 
PER WK: I ti 5tI 10 ti 15tí 2041 25tI 
1 min..._ 7.50 7.00 6.50 6.00 5.50 5.00 
30 sea 6.50 8.00 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
ROS PACKAGES -100 ti- -50 ti 

PER MO: I min 30 see 10 see I min 30 lee 70 see 
Ea 4.00 3.00 2.00 4.50 3.50 2.50 

WCRT-FM 
1961 

BIRMINGHAM 
Subscriber to the NAB Radio Code 

Media Code 4 201 1681 6.00 
Chapman Radio & Television Co., Box 3297, Town 

House Hotel, 2008 8th Ave.. South Birmingham, 
Ala. 35205. Phone 205-252-3019. 

I. PERSONNEL 
President -W. A. Chapman. 
General Manager -W. R. Kennedy. 
Program Director -Peggy Ferebee. 

(This listing continued on next page) 
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ALABAMA 
Birmingham -W C R T -FM -Continued 
2. REPRESENTATIVES 

Meeker Radio, Inc. 
Southern -David Carpenter Company. 

3. FACILITIES 
ERP 48,800 w.: 96.5 mc. 
Operating schedule: 5:00 am -midnight daily. CST. 
Antenna ht.: 584 ft. above average terrain. 

4. AGENCY COMMISSION 
15>6. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 23e. 
Contracts: 90a, 45. 
Comb.; Cont. Discounts: 61b, 62b, 62e. 
Cancellation: 70e, 70c. 

TIME RATES 
Rates effective May 1, 1961. 
Rates received June 5. 1961. 

6. SPOT ANNOUNCEMENTS 
1 min. 30 sec. 1 min. 30 sec. 

1 time 8.00 8.00 15 times._._ 8.50 450 
5 times 7.50 5.50 20 times..._ 6.00 4.00 

10 tines 7.00 5.00 25 titnee 5.50 3.50 
8. PROGRAM TIME RATES 

I'er week: 1 hr. 1/2 hr. 1 hr. 
1 time 60.00 42.00 3 times 40.00 
2 times...... 50.00 35.00 5 times 30.00 

WENN 
1950 

BIRMINGHAM 

A McLendon Ebony Station 

Independent Negro 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3e, 3b, 3c, 3d, 9e, 5, 6a, 7b, 8. 
Rate Protection: 10h, llb, 12b, 13b, 14b. 
Basic Rates: 20e, 21a, 21e, 21d, 22e, 22b, 23e, 24b, 

25a. 26, 28a, 29a. 
Contracts: 40a, 41. 42a, 42c, 43, 44e, 44b, 45, 46, 

97a 48, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60f, 601, 61e. 
Cancellation: 70e. 70e, 71e, 72,. 
Prod. Services: 80. 
FM facilities: WJLN (FM). 

TIME RATES 
No. 8 Eft 9/1/68-Rec'd 3/18/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 wk 7 wk 13 wk 27-52 
1 ti 12.00 11.00 10.00 9.00 
7 ti 11.00 10.00 9.25 8.50 
13 ti 10.00 9.50 8.75 8.25 
19-24 ti 9.00 8.75 8.50 8.00 

30 SECONDS 
1 ti 9.60 8.80 8.00 7.20 
7 ti 8.80 8.00 7.40 8.80 
13 ti 8.00 7.60 7.00 6.60 
19-24 ti 7.20 7.00 6.80 6.40 

10 SECONDS 
1 ti 7.20 
7 ti 6.80 
13 II 6.00 
19-24 ti 5.40 

8. PROGRAM TIME RATES 
1/2 hr, I hr 1/2 hr 1/4 hr IO min 5 min 

28.00 1 a 90 60 40 30 20 
21,00 PROGRAM DISCOUNTS 

26x-5% 104x-15% 312x25% 
52x-10% 156x-20% 

10. SPECIAL FEATURES 
All Night Show -7 spots weekly in rotation, 

per wk 21.00 
Not combinable for frequency discount. 

Subscriber to the NAB Radio Cade 
Media Code 4 201 1750 9.00 
McLendon Birmingham Broadcasting Co.. Inc., Box 

1469, Birmingham, Ala. 35201. Phone 205-324- 
1026. 

i. PERSONNEL 
President -John M. McLendon. 
Vice -free. & Gen'1 Mgr. -Joe Lackey. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
5,000 w. days; 1320 kc. Non -directional. 
Operating schedule: 6 am -local sunset. 

4. AGENt:Y COMMISSION 
10% on time only: no cash discount. 

5, GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3e, 4a, 9d, 5, 8e, 7b. 
Rate Protection: 10b, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 22b, 23b, 29b, 25a, 28a, 29a. 
Contracte: 40e. 41, 42d, 94b, 45, 48, 47e. 
Comb.; Cont. Discounts: 60e, 60g, 601, 62d. 
Cancellation: 70d, 71a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective May 1, 1964. (Card No. 7.) 

Card received April 3, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 10 sec 1 min 10 sec 
1 ti 15.00 10.00 260 ti 12.50 8.50 
26 ti 19.50 9.50 312 ti 12.00 8.25 
52 ti 14.00 9.25 520 ti.__,,,._ 11.50 8.00 
104 ti 13.50 9.00 780 ti.._._..- 11.00 7.50 
156 ti 13.00 8.75 1000 tl...__,,, 10.50 -- 
10-second spots cannot be combined with 1 -minute 
announcements to earn lower rate, 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WK: ea ea 
10 ti 12.00 25 ti 10.50 
15 ti 11.50 30 ti 10.00 
20 ti 11.00 

WJLD 
1942 

HOMEWOOD 

Independent Negro 

Subscriber to the NAB Radio Code 
Media Code 4 20I 1820 0.00 
Johnston Broadcasting Co., 109 No. 19th Bt., Ber- 

mingham, Alabama 3.5203. Phone 205-324-3488. 
STATION'S PROGRAMMING DESCRIPTION 

WJLD: Programmed for Negro listener. MUSIC: 
rhythm and blues and gospel. AIR PERSONALITIES 
handle all segments and taped commercials by air 
personalities are interchangeable. Weather at :10, 
news headlines at :25, sports at :90, and, 5 min news, 
at :55. Station participates in fund drives for com- 
munity activities, boys clubs, etc. Personalities avail- 
able for remote broadcasts, store openings, shopping 
center sales dey. etc. Contact Representative for 
further details. Rec'd 7/20/67. 

I. PERSONNEL 
Owner -Rose H. Johnston. 
General Manager -George Johnston III. 
Sales Manager -Dave Davis. 

2. REPRESENTATIVES 
Dore & Allen. Inc. 
Southern -Bernard I Ochs Co. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 24 hours daily. CST. 
Partial simulcast operation. Simulcast 6.11 am & 
3.10 pm. For non -simulcast facilities see WJLN 
(FM). 

4. AGENCY COMMISSION 
15/0; time only. 

6.60 
6.00 
5.70 
5.25 

WJLN (FM) 

6.00 
5.55 
5.25 
5.10 

5.40 
5.10 
4.95 
4.80 

1948 

BIRMINGHAM 
Media Code 4 201 1821 8.00 
Johnston Broadcasting Co.. 109 N. 19th St., Birm- 

ingham, Ala. 35203. Phone 205-324-3468. 
I. PERSONNEL 

President -Rose Hood Johnston. 
Gen'1 & Sta. Mgr. -George Johnston III. 
Sales Manager -Dave Davis. 

2. REPRESENTATIVES 
New York -Dore & Allen, Inc. 
Southeast. Southwest -Harry Harkins. Inc. 

3, FACILITIES 
ERP 23,000 w.; 104.7 mc. 
Operating schedule: . CST. 
Partial simulcast operation. Operated separately II 
am -3 pm & 10 pm -6 am. For simulcast facilities see 
WILD. 

4. AGENCY COMMISSION 
15/0 time & talent. Payable when rendered. 

5, GENERAL ADVERTISING See coded regulations 
Contracts: 40e. 
AM facilities: WJLD. 

TIME RATES 
ER Reed 5/29/67. 

7. PACKAGE PLANS 
(9 em -5 pm) 

PER WK: 
5 ti IO ti 20 ti 30t1 40 ti 50 ti 100 t1 

1 min 1.70 1.60 1.50 1.40 1.30 1.20 1.00 
8. PROGRAM TIME RATES 

PER W K: 
(9 em -5 pm) 

1/4 hr I/2 hr I hr 
1 ti 8.00 12.00 20.00 
5 + 6.00 9.00 15.00 

WLPH 
1960 

IRONDALE 
Media Code 4 201 1890 3.00 
Birmingham Broadcasting Co., Box 6787, Birming- 

ham. Ala. 35210. Phone 205-592-9697. 
STATION'S PROGRAMMING DESCRIPTION 

WLPH: Programmed primarily for adults. 
Air personalities. Basic format: country and western, 
country -rock music. Some talk and some religious. 
music and service. NEWS: UPI, local, national and 
international at :55, bulletins inserted anytime, 
Weather for city and area on hour and half hour. 
2 regular sports shows 5 min daily am and pm drive 
time. Farm shows end farm news. Current hits, 
featuring station's weekly top 50 country record chart. 
Open telephone lines with audience participation. Air 
personalities featured during all peak traffic hours 
Contact Representative for further details. Reed 
1/30/68. 

I. PERSONNEL 
Pres., Gen'I & Salm Mgr. -James G. Lang. 
Vice -President -E. J. Parker III. 
Station Manager -Bill Compton. 

2. REPRESENTATIVES 
David ('arpenter Company. 

3. FACILITIES 
5,000 w. days; 1480 ko. Non-directionaL 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 5, 6e, 7b. 
Rate Protection: 10a, lie, 12e, 13a, 14e. 15a, 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 21c, 22b, 24a, 24c, 

25a, 28c. 
Contracts: 46, 47a, 49. 51e. 
Comb.: Cont. Discounts: 60d, 801, 81a, 62b, 62d. 
Cancellation: 72. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 2/1/68 -Reed 1/30/68. 
6. SPOT ANNOUNCEMENTS 

I min 20/30 IO sec 
1 a - -..._ ._........_..... 7.50 0.50 4.50 
26 x _....._.._... 6.75 8.00 4.00 
52 z 6.25 5.25 3.50 
104 a 5.00 9.50 3.00 
260 z......-.._........_...._.._ 4.25 3.50 2.50 
312 a _._...._... 3.50 3.00 2.00 
730 x 3.25 2.50 1.75 
1460+ 3.00 2.25 1.50 

10. SPECIAL FEATURES 
News Service -Extra charge: 10% of time charges. 

WSFM (FM) 
1958 

BIRMINGHAM 
Media Code 4 201 1960 4.00 
Melones Broadcasting Co.. Inc., 2005 5th Ave.. N. 
Birmingham, Ala, 35203, l'hone 205-252-8161. 

I. PERSONNEL 
General Manager -John E. Mason. 

2. REPRESENTATIVES 
Roy II. Holmes & Co., Inc. 

3. FACILITIES 
ERP 0,000 w. ; 93.7 mc. Stereo. 
Operating schedule: 7 am -midnight daily. CST. 
Antenna ht,: 340 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3d. 9a, 4d, 5. 
Basic Rates: 22e. 23a, 24a, 28e. 
Contracts: 90e, 48. 
Comb.; Cont. Discounts: 61b, 62e. 

TIME RATES 
Rates effective May 11, 1963. 

Rates received March 29. 1963. 
Class AA -5:00-11:00 pm Mon thru Sat; noon -11:00 
pm Sun. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Class Class Class Class 
AA A AA A 

1 ti 11.90 8.83 260 ti 9.70 5.80 
52 ti 10.80 8.50 520 ti 9.10 5.50 
104 ti 10.25 6.15 1040 or more 8.55 5.10 

20 -SECOND TIME SIGNALS AND 
ANNOUNCEMENTS 

1 ti 5.70 3.40 260 ti 4.85 2.90 
52 ti 5.40 3.25 520 ti 4.55 2,75 
104 ti 5.10 3.10 1040 or more 4.30 2.60 
News adjacencies -1 -minute rates plus 20%. 
ROS announcements -1 -minute rates less 20%. 

Weekly Discounts 
13 wk 5% 30 ek 15% 
26 wk 10% 52 wk 20% 

8. PROGRAM TIME RATES 
CLASS AA 1 2-4 5 or 

PER WK: tl ti more 
1 hr or 55 min. 57.00 51.30 45.60 
1/2 hr or 25 min 34.20 30.80 27.35 
1/4 hr or 10 min 22.80 15.40 13.90 

CLASS A 
1 hr or 55 min. 34.20 30.80 27.35 
1/2 hr or 25 min. 20.50 18.50 16.40 
1/4 hr or 10 min. 10.25 9.20 8.20 

WSGN 
1927 

BIRMINGHAM 

The Eastman Station 

R A 113 

Subscriber to the NAB Radio Cade 
Media Code 4 201 2030 5.00 

The Southern Broadcasting Co., The Penthouse City 
Federal Bldg., Birmingham, Ala. 35203. Phone 
205-322-3434. 

I. PERSONNEL 
President -John G. Johnson. 
General Manager -Ben K. McKinnon. 
Sales Manager -Warren Merrin. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 610 ka. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0; Ume and talent. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2a, 2b, 3e. 3b, 3c, 4a, 4d, 5, 8a, 7h, 8. 
Rate Protection: 10h, 11b, 12b, 13b. 
Basic Rates: 20b, 21b, 21d. 22a, 23b, 24a, 24c, 25a, 

28e, 29a, 29b, 30, 31, 33d. 
Contracts: 90a, 41, 42b, 44b, 45, 48. 48, 51e. 
Comb.; Cont. Discounts: 60a, 60g, 601, 61c, 62d. 
Cancellation: 71a, 72, 73e. 
Prod. Services: 82. 
Affiliated with The Eastman Network. 

TIME RATES 
No. 11 Eff 8/1/68-Itec'd 6/27/68. 

I -Mon thru Set 6-10 am & 3-7 pen. 
II -Mon thru Set 10 am -3 pm; Mon thru Sun 7-10 
pm: Sun all day. 
III -Mon thru Sat 10 pm -midnight & 5-6 am. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: I ti 12 ti 18 ti 24 ti 
1 min..._ 35.00 30.00 28.00 26.00 
30/20 sec 28.00 29.00 22.40 20.80 
10 ser 21.00 18.00 18.80 15.60 

SECTION II 
1 min 25.00 23.00 21.00 20.00 
30/20 sec 20.00 18.90 16.80 18.00 
10 sec 15.00 13.80 12.60 12.00 

SECTION III 
1 min 23.00 20.00 18.00 17.00 
30/20 sec 18.40 16.00 14.40 13.60 
10 sec 13.80 12.00 10.80 10.20 

7. PACKAGE PLANS 
BEST BUY PLANS 

PER WK: Ea 
Plan A-30 tt t 121, 12I1, 6IIL 19 
Plan B-15 ti (6I, 811, 3III) 22 
Non -combinable with sections I, II, III. 

8. PROGRAM TIME RATES 
5 -min -1-1/2 x applicable 1 -min rate. 

CONSECUTIVE WEEKS DISCOUNT 
.52 wk -10%. 
Minimum wkly sched of 6 1 -min spots 6 am -12 mid 
Mon -Sun necessary to maintain consec wk advertising. 

WVOK 
1947 

BIRMINGHAM 

Subscriber to the NAB Radio Code 
Media Code 4 201 2100 6.00 
Voice of Dixie, Inc., Box 2468, Birmingkam-Beese- 

mer Super Hwy., Birmingham, Ala, 35201. Phone 
205-785-5111, 205-428-7153. 
STATION'S PROGRAMMING DESCRIPTION 

{WOK: Programmed for general interest. 
MUSIC: current hits and standards. AIR PER- 
SONALITIES handle all segments. NEWS: local, 
national, international 5 times hourly sign -on -9 am. 
5 min summery at :55, capsule summary at :10, :20, 
:40 & :50 with break-tn for bulletins- SPORTS: :15 
& :45 sign -on -9 em, 4 pm -sign -off. Weather infor- 
mation for city and area. 12:30-1:15 pm farm and 
marketing news. Facilities: UPI, AP, UPI audio, 
mobile equipment, direct weather wire. 4 pm -sign -off 
youth, school activities. Contact Representative for 
further details. Recd 10/2/67. 

I. PERSONNEL 
President-Iralee W. Benns. 
National Sales -Hal Hodgens. 

2. REPRESENTATIVES 
Eduard l'etry & Co., Inc. 

3. FACILITIES 
50,000 w. days; 690 he. Non -directional. 
Operating schedule: Sunrise -local sunset. CRT, 

4. AGENCY COMMISSION 
15/0 net time; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 2b, 3e, 3b, 3c, 3d, 4b, 4d, 5, 8a, 7b. 

8. 
Rate Protection: 10e. 10e, 13e. 13e, 15e. 
Basic hates: 20a, 20b, 21a, 21d, 22a, 226, 24b. 25a, 

27. 28a, 28e, 29a, 30, 31, 
Contracts: 40a. 41, 4113. 46, 47a. 
Cancellation: 71a. 
Comb.; Cont. Discounts: 60a, 80f, 601. 61a, 816, 62d. 
Prod. Services: 81, 82. 

TIME RATES 
Rates effective January 1, 1969. (Card No. 11.) 

Card received December 2, 1983. 

(This listing continued on neat page) 

WVOK 
FIRST in Birmingham 

6am to 6pm 

In the 49 counties surrounding Birming- 
ham the Circulation Pulse 1968 shows: 

Counties Net Weekly % of 
Covered people reached WVOK 

WVOK 49 569,000 100% 
Station B 13 251,900 44 
Station C 12 147,300 26 
Station D 8 128,400 23 
Station E 7 116,300 20 

50,000 watt WVOK has far bigger cov- 
erage, far bigger audience than any 
other Birmingham Radio station. Your 
advertising gets the biggest sales ac- 
tion on WVOK. 

Another 
Blue Chip Station 
50,000 watts 690 kc 

Birmingham, Alabama 

Edward Petry & Co., Inc. 

Interviewing Conducted in 1967 

80 Spot Radio Stations November 1, 1968 



Birmingham -W V O K -Continued 
6. SPOT ANNOUNCEMENTS 

CLASS AA 
(6:00-9:00 am and 4:00-7:00 pm Mon thru Salt 

1 min 30 sec 20 see 10 eee 
1 ti ._ 23.00 18.40 16.10 11.50 
52 ti 22.00 17.60 15.40 11.00 
104 tl._..__....._._..._ 21.00 16.80 14.70 10.50 
158 tl 20.00 16.00 14.00 10.00 
260 ti 19.00 15.20 13.30 9.50 
312 tl ..... 18.00 14.40 12.60 9.00 
520 ti..._....... ...... 17.00 14.60 11.90 8.50 
1040 tl 16.00 12.80 11.20 8.00 

CLASS A 
(All other times) 

1 ll 22.00 17.60 15.40 11.00 
52 1I..._...._ ................ 21.00 16.80 14.20 10.52 
104 ti_ 20.00 18.00 14.00 10.00 
158 tl.- 19.00 15.20 13.30 9.50 
280 tl ............. _....... _..... _.._ 18.00 14.40 12.60 9.00 
312 ti. 17.00 13.60 11.90 8.50 
520 tI ......,_ 16.00 12.80 11.20 8.00 
1090 tl 15.00 12.00 10.50 7.50 
Schedules bought at regular rates on WVOK. Bir- 
mingham and WBAM, Montgomery combine for fre- 
quency discount. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

Saturation Packages do not combine to earn fre- 
quency discounts. Multi -Products do not combine 
unless purchased on 1 contract to 1 agency. Packages 
bought on WVOK and WBAM do not combine in any 
way. 

CLASS AA --1 min- -30 eec- 
PER WK: ea tot ea tot 
12 ti... .......... _____-_____ 20.00 240.00 18.00 192.00 
18 tI __._.._.__. 18.00 309.00 14.90 259.00 
24 ti __._..._._ 18.00 384.00 12.80 307.20 

--20 sec- -10 see - 
12 ti .......... _..._.._...... __._ 14.00 188.00 10.00 120.00 
18 ti 12.80 226.80 9.00 152.00 
24 tl 11.20 288.80 8.00 192.00 

CLASS A -1 min- -30 sec - 
12 ti 18.00 218.00 14.90 172.80 
18 ti 18.50 297.00 13.20 237.80 
24 ti 15.00 360.00 12.00 288.09 -20 sec- -10 see - 
12 ti 12.60 151.20 9.00 108.00 
18 ti 11.55 207.00 8.25 148.50 
24 ti 10.50 252.00 7.50 180.00 

8. PROGRAM TIME RATES 
5 MINUTES 

1 ti ._ 37.00 260 ti 23.00 
52 ti 33.75 312 ti 22.00 
104 ii........._.._......_... 30.00 520 ti 21.00 
158 tl 25.00 

WYAM 
1960 

BESSEMER 

Media Code 4 201 2170 9.00 
Trans -America Broadcasting Corp., Box 1053. Bir- 

mingham. Ala. 35201. l'hone 205-428-0146. 
STATION'S PROGRAMMING DESCRIPTION 

WYAM: Programmed for adults and young adulte. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour, news headlines on half hour, 50% 
local and regional, 50% international. 3 mobile news 
units. MUSIC: 5 am -12M country and western and 
gospel. 5-8 am farm news. Weather reports twice 
each hour. SPORTS: too 5 min programs per day 
plus sports flashes throughout day. Live major league 
baseball, local high school football, 10 southeast col- 
lege football games. COMMERCIAL POLICY: maxi- 
mum 18 minutes of commercials in one hour. Per- 
sonalities available for remote broadcasts from spon- 
sor's business with mobile studio. Contact Repre- 
sentative for further details. Recd 7/27/67. 

I. PERSONNEL 
President -Cal Young. 
Vice President -Jerry Glaser. 
General Manager -Homer H. Cole. 

2. REPRESENTATIVES 
Savalll/Cateº. Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 5:00 a.m. to midnight. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 215. 3a, 9a, 4d, 5, 6a, 7h, 8. 
Rate Protection: 10a, llc, 12e 13n, 14a, 15b. 
Basic Rates: 206, 21h. 22a, 29h, 24c, 25e. 28h. 28c, 

296. 
Contracts: 41, 94b. 45, 51e. 
Comb.: Cont. Discounts: 60b, 60e, 61c, 62d. 
Cancellation: 70a, 71a, 73a. 
Prod. Services: 80. 81. 82. 
Member: Country Music Network. 
Sold in combination with WENO, Nashville, Tenn.; 
2 stations, 10% discount. 

TIME RATES 
No. 4 Ell 6/1/66 -Reed 4/28/66. 

6. SPOT ANNOUNCEMENTS 
1 30 10 1 30 10 

min. net, sec. min. sec. see. 
1 time.... 8.75 6.00 4.00 260 times 5.95 4.75 3.00 

28 times.. 6.40 5.70 3.75 312 times 5.15 4.45 2.75 
52 times.. 6.10 5.40 3.50 730 times 4.80 4.15 2.50 

104 times_ 5.75 5.05 3.25 1,460 times 4.25 3.75 2.25 
7. PACKAGE PLANS 

WEEKLY PACKAGES 
1 30 10 1 30 10 

Per week: min. sec, sec. min. see. see. 
5 times 8.00 4.80 3.50 25 times.... 5.00 3.00 2.75 

10 times 5.50 3.50 3.00 50 times_.. 4.00 2.75 2.50 
MONTHLY PACKAGES 

Per month: 
1 30 10 1 30 30 

min. sec. sec. min. sec. sec. 
130 or more 260 or more 

times.. 4.00 3.00 2.50 times.... 3.50 2.75 2.25 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x 80 50 25 "_0 15 

DISCOUNTS 
26x-10% 104v-30% 2601-45% 
52v-25% 156x-90% 

WYDE 
1946 

BIRMINGHAM 

mcgavren-guild 
pgw radio, inc. 

Subscriber to the NAB Radio Code 
Media Code 4 201 2240 0.00 
Basie Communications, Inc., Suite 520, 2101 Mag- 

nolia Ave., Birmingham, Ala. 35205, Phone 205- 
322-9511. 

STATION'S PROGRAMMING DESCRIPTION 
WYDE: Programmed for urban adults and young 
adults. 
MUSIC: modern country. 6 air personalities handle 
all segments. Personalities available for remote 
broadcasts. 2 man news staff, 2 mobile news units. 
NEWS 15%: 8% national and international 5 min 
on hour, 7% local and regional 5 min from :05 to 
:10. 15 min commentary at noon. 10 min commen- 
tary at 7:20 pm. SPORTS: 5 min at 6:10 am, 10 
Mill at 7:10 pin, 2 min at :20 before and after hour 
ln drive times, pro football, live college football home 
und away, 22 sports programs weekends. FARM: 15 
min M -P. Contact Representative for further details. 
]teed 6/14/68. 

I. PERSONNEL 
President -Emil Mogul. 
General Manager -Berk Fraser. 
Commercial Manager -Wynn Alby. 

2. REPRESENTATIVES 
McGarren-Guild-PGW Radio, Inc. 

3. FACILITIES 
10.000 w. days. 1.000 w. nights; 850 be. 

Directional -night only. 
Operating schedule: 24 hours. CST. 

4. AGENCY COMMISSION 
15/0 gross billings. 

5. GENERAL ADVERTISING See ender' regulations 
NAB Radio Code Advertising Standards apply. 
General: 1b, 2h, 3a, 3d, 4a, 4d, 5, 6a, 7h. 
Rate Protection: 106. 11h, 12b, 13b, 14b, 15a, 15h, 

16. 
Basic Rates: 20h, 21a, 22h, 23h, 24a. 24b, 24c, 25a, 

26. 27, 28a. 28c, 29a, 30, 32b, 33a. 
Contracts: 40a. 41, 42d, 43, 44b, 45, 96, 47a, 49, 50, 

51e. 51b. 
Comb.: Cont. Discounts: 80a, 60d, 601. 61e, 62b, 62d. 
Cancellation: 70h, 70d, 71a, 72. 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Information Network. 

WYD E 
BIRMINGHAM'S ONLY . , , 

ALABAMA'S MOST POWERFUL 

SOUND 

#1 COMBINED DRIVE -TIME MEN 

Pulse figures* indicate WYDE's 
UNDUPLICATED Modern Country 
sound leads in attracting Birming- 
ham's big -spending men: 

More men 18-49 during combined 
drive -times - Monday through 
Friday, 6-10 AM and 3-7 FM. 

#1 MID -DAY ADULTS 

Pulse figures show WYDE ranks 
No. 1 in Men 18-49 and Women 18- 
49 during mid -day - 10 AM -3 PM, 
Monday through Friday. 

'Pulse, Birmingham 3 -County Metro Area, 
Avg. 1/4 -hour Audience Estimates, Feb. - 
Mar. 1968. Ethnic stations exclude. 

WYD 
850 kc. 10,000 w. days/1,000 w. nights 

BIRMINGHAM, ALABAMA 

McGavren-Guild-PGW Radio, Inc. 

TIME RATES 
ER 7/1/68 -Reed 6/13/68. 

AAA -Mon thru Sat 6-10 am; Mon thru Fri 3-7 pm. 
AA -Mon thru Fri 10 am -3 pm; Sat 10 am -7 pm; 
Sun 6 am -7 pin. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: (') 6ti 12ti 18 ti 24t1 
AAA ........... 27.50 23.00 21.00 19.00 18.00 
AA 22.00 20.00 18.00 16.00 15.00 
A 15.00 13.50 12.00 11.00 10.00 
(') Fixed or less than 1 ti. 

30 sec: 80% of 1 -min. ID's: 50% of 1 -min. 
ID's combine at rate of 2 ID's equal 1 -min for dis- 
counts. 

CUMULATIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

PER WK: I min 
Plan 1-12 ti (5AAA, 5AA, 2'A) 17.50 
Plan 2-18 ti (8AAA, 6AA, ....... 15.50 
Plan 3-24 ti (10AAA, 8AA, 6'A)..._.. .... _.._ 14.50 

(') or weekends. 
DRIVE TIME AAA SPECIAL PLANS 

5 am, 5 pm -10 spots per wk, ea. 21 
10 am, 10 pm -20 spots per wk, ea.-._.........._.._ _... 18 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 ti _..._.._ 120. 90. 80. 
52 ti ......_.._...._.._.._.._... 112. 82. 54. 
104 t1 ......................._....-...._......__....._ 104. 74. 48. 
156 ti 96. 66. 42. 
260 ti _ _...._... 88. 58. 38. 

10. SPECIAL FEATURES 
News headlines - Vignettes and Community Service 
Features -1-1/4 times the applicable 1 -minute rate. 

5 -MINUTE NEWSCASTS 
PER WK: I ti 5ti 

AAA 30 28 
AA ....... -........... 24 22 
A 17 15 

BREWTON 

I O tl 20+ 
26 25 
20 19 
13 12 

Escambia County -Map Location D-9 
See SRDS consumer market map and data at begin- 
ning of the State. 

WEB.; 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 201 2310 1.00 
Brewton Broadcasting Co., Brewton. Ala. 38426. 

Phone 205-867-5717. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -J. W. Gardner. 
3. FACILITIES 

1.009 w.; 1240 kc. Non -directional. 
Operating schedule: 8:00 .m. to 7:00 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 3d, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 14e, 15h. 
Basic Rates: 20h, 21a, 21d, 22a, 23a, 24c, 25a, 26, 

28h, 30. 
Contracts: 40a, 96, 97e, 51a. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61h, 62a. 
Cancellation: 71b, 73a. 
Prod. Services: 80, 81. 82. 
Affiliated with KBS Radio Network. 
To earn lower rate, 1 -minute and 5 -minute time must 
be used consecutive days, excluding Sunday; other 
time not less regularly than consecutive weeks. 

TIME RATES 
Ratea effective December 1, 1957. 
Card received December 23, 1957. 

Rev. (Ann. Pkgs.) reed May 24. 1980, 

6. SPOT ANNOUNCEMENTS 
l'er month: 

1 spot, open rate, each . 2.00 
10 spots, contract, each 1.80 
50 spots, contract, each __.__.....__...- 1.70 

100 spots, contract, each 1.60 
250 or more spots, contract, each. 1.50 

Nighttime spots -discount 50%. 
Anticipated spot rate must be indicated on contract. 

8. PROGRAM TIME RATES 
1 hr. 

1 time..._ -..__... 30.00 
13 times. 27.25 
26 times ...-.._ 25.00 
52 tlmea........._....._ 24.00 

100 times 22.50 
260 times 20.00 

BRIDGEPORT 

1/2 hr. 
20.00 
18.00 
17.00 
16.00 
14.00 
12.50 

p.m. C8T. 

1/4 hr. 
12.25 
11.25 
10.50 
9.08 
8.25 
7.50 

5 min. 
6.75 
6.00 
5.25 
4.75 
4.50 
3.75 

Jackson County -Map Location F-2 
See SRDS consumer market map and data at begin- 
ning of the State. 

WBTS 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 201 2380 4.00 

Roy C. McCloud, Box U, Bridgeport, Ala. Phone 
Phone 205-495-2274, 205-495-2275. 

I. PERSONNEL 
Owner & Gen'l Mgr. -Roy C. McCloud. 
Station Manager -Mrs. Roy C. McCloud. 

ALABAMA 
2. REPRESENTATIVES 

C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days; 1480 hr. Non -directional. 
Operating schedule: Sunrise to local sunset. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio ('ode Advertising Standards apply. 
General: la, 3a, 3d, 4h, 4d. 5, 6a, 7h. 
Rate Protection: 15b. 
Basic Rates: 25c. 
Contracts: 40a, 44a, 94b, 48. 50. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 60h, 601, 61h. 
Cancellation: 73b. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

EtT Recd 8/26/66. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 15 see 
3.00 2.00 1.00 
1.25 1.00 .75 
1.00 .75 .50 

1 x 
2 x 
79+ 

8. PROGRAM TIME 

1 x 25 15 
2 x 18 12 
79+ 16 10 

9. PARTICIPATING PROGRAMS 
Sunday Gospel: 2 hr 1 hr 1/2 hr 1/4 hr 
A-8-10 am 32 18 10 6 
B -Sign -on -8 am & 

10 am -4 pm 24 14 8 5 
C-4 pm -sign -off 18 10 6 4 

BUTLER 

RATES 
I hr 1/2 hr I/4 hr IO min 5 min 

10 8 5 
8 5 3 
6 4 2 

Choctaw County -Map Location B-7. 
Ree SRDS consumer market map and data at begin- 
ning of the State. 

WPRN 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 201 2450 5.00 
Butler Broadcasting Company, Box 566, Butler, Ala. 

36904. Phone 205-459-3222. 
1. PERSONNEL 

General Manager -Carl B. Gibbons. 
Program Director -Henry Tyson. 

2. REPRESENTATIVES 
South -C. K. Beaver & Associates, Inc. 

5. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 

Non -directional 
Operating schedule: 5 am -10 pm. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code. Advertising Standards apply. 
General: lb, 2a, 313, 3c, 3d, 4a, 9d, 5, 6a, 7h, 8. 
Basic Rates: 20a, 21h, 21d, 22a, 22h, 23a, 2313. 24c. 

25a, 28h, 28c, 29a, 29h, 30, 31, 32b. 
Comb.; Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73h. 
Prod. Services: 80. 82. 
Affiliated with BBB Radio Network. 
Affiliated with American Entertainment Network. 
Member: Southeastern Key Market Network; Radio 
Alabama Network. 

TIME RATES 
No. 2 Eff 2/1/68-Rec'd 3/28/68. 

6. SPOT ANNOUNCEMENTS 
PER MO: Ix llx 41-100 
1 min..._ 2.75 2.50 2.25 
10 sec (minimum 1001. ea 1.00. 
30 sec, ea 1.90. Package of 100, ea 1.50. 

7. PACKAGE PLANS 
PER MO: 

120 I 
200 

TIME RATES 8. PROGRAM 
I hr 1/2 hr 1/4 hr IO min S min 

1 x 40.00 21.00 19.00 8.25 5.75 
11 x_______ 31.00 19.00 12.00 7.50 4.75 
41-100 ..._ 25.00 17.00 10.00 6.75 3.75 

CALERA 
Shelby County -Map Location E-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBYE 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 201 2520 5.00 
Shelby County Advertising Corp., Box "E", Calera. 

Ala. 35040. Phone 205-668-0872. 
I. PERSONNEL 

President -Ralph W. Sears. 
Gen'l Mgr. & Sec'y-Marlon P. Jones. 

3. FACILITIES 
1.000 w. days; 1370 ke. Non -directional. 
Operating schedule: 6 a.m. to local sunset. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 4d. 5, 6a, 7b. 
Basic Rates: 226. 23a, 24c, 25a. 
Contracts: 40a, 94a, 44h, 51a. 
Comb.; Cont. Discounts: 60e, 60f, 60h, 62d. 
Cancellation: 73a. 
Prod. Services: 80. 82. 
Affiliated with MRS and NAB Radio Networks. 
Member: Radio Alabama Network. 

(This listing continued on next page) 
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ALABAMA 
Calera -W B Y E -Continued 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 1. 1965. (Card No. 
Card received October 4, 1985. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 min 30 sec 
1 ti......._ 2.00 1.60 
6 ti 1.85 1.50 
10 ti 1.60 1.40 
20 ti _ 1.40 1.30 
30 tl ..............._...._........_.............._ -_. 1.25 1.10 
40 or more ti 1.15 .90 

8. PROGRAM TIME RATES 
PER WK: 1 hr 1/2 hr 1/4 hr 10 min 
1 ti 32.00 15.00 8.00 6.50 
6 ti 30.00 14.00 7.50 6.10 
10 tt..._.._......_ 28.00 13.00 7.00 5.70 
20 ti..._ 26.00 12.00 6.50 5.30 
30 ti 11.00 6.00 4.90 
40 or more tl ........ 10.00 5.75 4.50 

CARROLLTON 

10 sec 
1.00 

.95 

.90 

.85 

.80 

.70 

5 min 
4.05 
3.90 
3.75 
3.60 
3.45 
8.30 

Pickens County -Map Location B-5 
See SRDS consumer market map and data at begin- 
ning of the State. 

WRAG 
1951 

R A B 

Media Code 4 201 2590 8.00 
Pickens County Broadcasting Co.. Box 71, Carrollton, 

Ala. 35947. Phone 205-367-8136. 
I. PERSONNEL 

President -R. E. Rook. 
Commercial Manager -Samuel E. Spencer. 
Program Director -Larry Parks. 

3. FACILITIES 
1.000 w. days; 590 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 23a. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

EH Reed 5/13/66. 
6. SPOT ANNOUNCEMENTS 

Ix 19x 26x 52x I56x 2602 
1 min. ........ 3.50 3.00 2.75 2.50 2.25 2.00 
30 seconds -75% of applicable 1 -minute rate. 
30 seconds -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
1/4 hr: 300% applicable 1 -minute rate. 
5 min: 150% applicable 1 -minute rate. 

10. SPECIAL FEATURES 
Political programs, Der minute ......................_..._...._..._ 1 

CENTRE (2 AM) 
Cherokee County -Map Location F-3 

Bee SRDS consumer market map and data at begin- 
ning al the State. 

WAGC 
1962 

Media Code 4 201 2660 9.00 
Radio Centre, Box Q. 112 E. Main St., Centre, 

Ala. 35960. Phone 205-927-5353. 
I. PERSONNEL 

General Manager -Ralph A. Meade. 
Program Director -Martha Bailey. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc. 

3. FACILITIES 
1,000 w. days; 1,560 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3h, 4a, 4(1, 5, 6a. 7h. 
Rate Protection: 15h. 
Basic Rates: 22b, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60e. 60k, 61e, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Rates effective November 9, 1982. 
Rates received December 3, 1962. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 80 see 

1 ti..._....._ 3.50 2.50 150 t1. 2.70 2.00 
25 ti.._._.__ 3.30 2.40 250 tt...._...__ 2.35 1.75 
50 t1...__._Y. 8.15 2.35 300 u 2 20 1.50 
100 ti 2.80 2.15 

8. PROGRAM TIME RATES 
l hr 1/2 hr 1/4 hr ómin 

1 ti..__._-..__-..--__...- 90.00 22.00 14.00 7.50 
25 37.35 20.15 19.85 7.95 
50 ti..___. ..-.. 36.00 19.50 12.25 7.00 
100 ti._.._. 32.00 17.50 11.40 6.80 
150 ti.. .* 31.75 17.85 11.25 8.75 
250 ti..._.._. * 28.00 14.00 9.25 5.60 
300 tL.. .-.._... 23.50 12.65 8.50 5.00 

WEIS 
1961 

Media Code 4 201 2790 0.00 
Cherokee County Radio Station, Box 295. 477 8. Prats 

St.. Centre. Ala. 35960. Phone 205-927-5152. 
I. PERSONNEL 

President -Ruby Jo Clotfelter. 
General Manager -Mae M. Thomas. 
Program Director -Irone Wilbanka. 

2. REPRESENTATIVES 
Gene Bolles Company. 

3. FACILITIES 
250 w. days; 990 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGEN..Y COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
Basle Rates: 23a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 61b, 62b, 82e. 

2.) Cancellation: 70a. 70c. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective April 1, 1963. (Card No. 2.) 

Rates received March 8, 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 4.00 
20/30 serond spots -75% of applicable 1 -minute rate. 

7. PACKAGE PLANS 
PER WK: ea ea 
5 ti 3.75 20 tt 
10 ti 3.50 30 ti ,,. 2.75 
15 ti 3.25 

8. PROGRAM TIME RATES 
1/2 hr 22.50 5 min 8.00 
1/4 hr 13.00 

CENTREVILLE 
Bibb County -Map Location D-5 

Bee BADS consumer market map and data at begin- 
ning of the State. 

WBIB 
1964 

NAtI 

Subscriber to the NAB Radio Code 
Media Code 4 201 2800 1.00 
Voice of The Mid -South Broadcasting Co.. Box 217, 

Hwy.. 5 and 82, Centreville. Ala. 35042. Phone 
205-926-5691. 

I. PERSONNEL 
Manager -Norman Arnold. 
Program Director -George Warren. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w.; 1110 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0; bills payable 10th month after billing. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 3b, 3c, 3d, 4b. 4d. 5, 6a. 7b, 8. 
Rate Protection: 10h, 11b. 12b, 13h, 14a. 15h, 16, 
Basic Rates: 21a. 22a, 22b, 23a, 23h, 24b, 25c. 26, 

28a, 28c, 29b, 33d. 
Contracts: 40a. 41, 42b, 42d. 44a. 46, 98, 51b. 
Comb.: Cont. Discounts: Bob, 60d. 601. Ela, 62b. 
Cancellation: 70h. 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective (Card No. 1,) 

Card received April 28, 1965. 
6. SPOT ANNOUNCEMENTS 

10 sec 30 nec 1 min 
1 ti .75 1.00 1.50 
10 ti .65 .85 1.25 
30 ti .60 .80 1.00 
120 or more ti .50 .75 .84 

7, PACKAGE PLANS 
SPECIAL ANNOUNCEMENT PACKAGE 

100 1 -min spots _.._ 100 
8. PROGRAM TIME RATES 

5 min 10 min 1/4 hr 1/2 hr l hr 
1 ti..._...... _.._...... _ ..... 2.80 5.50 8.00 15.00 32.00 
10 it..._.......... _ ...... _... 2.20 5.00 7.00 12.50 28.50 
30 t1..._ .............._.._... 2.00 4.00 6.00 11.00 25.00 
120 or more 1.80 3.50 5.00 10.00 21.00 
Programs may be combined with announcements to 
obtain frequency discounts. 

CLANTON (1 AM; 1 FM) 
Chilton County -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WKLF WKLF-FM 
1947 1952 

Media Code 4 201 2870 4.00 
Southeastern Broadcasting Co., Inc., Selma Hwy. 

North, Clanton, Ala, 35045. Phone 448. 
I. PERSONNEL 

General Manager -James H. Dennis. 
Program Director -Mary C. Culp. 

2. REPRESENTATIVES 
Continental Radio Sales, 
C. K. Beaver & Associates, Inc. 

1 FACILITIES 
1,000 w. days; 980 ke. Non -directional. 
Operating schedule: 5:00 am -local sunset, CST. 
FM FACILITIES 
ERP 370 w.: 100.9 me. 
Operatingschedule: 5:00 am -9:00 pm. CST. 
Antenna ht.: 302 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 5. da, 7a, 8. 
Rate Protection: 11b, 15b. 
Basic Rates: 20h, 21a, 21d, 23a, 24a, 28b, 28e, 30. 
Contracts: 40a. 41, 42b, 94a, 45. 47e. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 60f, 61a, 0211. 
Cancellation: 70a. 70c, 72. 
Prod. Services: 82. 
FM operated in conjunction with AM during day; 
sold separately after AM sign -off. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

E1í 5/1/66 -Reed 7/28/66. 

6. SPOT ANNOUNCEMENTS 
(Within 30 days) 

I MINUTE 
1 ti 2.50 25 ti._ 
10 ti 1.65 50+ 

30 SECONDS 
1 ti .85 50+ ......._....__ 

10 SECONDS 
50+ 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr IO min 5 min 

1 I 32.50 21.50 15.00 10.00 5.00 
13 z 30.00 19.00 14.00 9.00 4.75 
26 z 27.50 17.00 10.00 8.00 4.50 
53 s 27.50 15.50 8.50 7.00 4.25 
104 x 22.50 12.50 7.50 6.00 4.00 
156 I. 18.50 11.50 6.75 5.25 3.75 
208 z 17.00 10.25 6.50 4.75 3.00 
260-312 z 15.00 9.00 5.25 4.50 2.75 
FM only: Sold alone after AM sign -off at 40% dis- 
count off regular rate. 

10. SPECIAL FEATURES 
Religious Programs: 20% discount. 

CULLMAN (2 AM; 1 FM) 

1,40 
1.25 

.70 

.35 

Cullman County -Map Location D-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

WFMH WFMH-FM 
1949 1949 

Media Code 4 201 2940 5.00 
Voice of Cullman. 206 2nd Ave.. E., Cullman, Ala. 

35055. Phone 910. 
I. PERSONNEL 

General Manager -B. C. Eddins. 
Commercial Manager -Same. Miller. 

3. FACILITIES 
1.000 w. days 1300 ke. Non -directional. 
Operating schedule: 5:00 a.m. to local sunset, CST. 
FM FACILITIES 
ERP 5.300 w.; 101.1 mc. 
Operating schedule: 5:00 .m. to 9:00 p.m. CST. 
Antenna ht.: 165 ft. above avenge terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 23a. 
FM operated in conjunction with AM during day; 
sold separately after sunset. 
Following rates are for simultaneous broadcast on 
combined AM and FM facilities. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective August, 1949. (Card No. 2.) 

Rates received July 19. 1951. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. () 

1 time 30.00 16.60 9.55 8.35 6,60 2.65 
13 times 26.57 14.98 8.56 7.99 5.94 2.30 
28 times._ 24.15 13.48 7.69 6.73 5,94 2.15 
52 times 21.05 12.02 8.92 6.06 4.75 1.90 

104 times 19.49 10.92 6.23 5.95 4.27 1.75 
158 times..- 17.53 9.82 5.60 9.91 3.85 1.65 
260 times._ 15.75 8.85 5.00 4.40 3.95 1.65 
312 times ......_ .-_._ 1.40 

(1 Announcements of 100 words or 1 minute. 
FM Only: Sold alone after local sunset -at 40% off 
above rates. 

10. SPECIAL FEATURES 
Politcal Announcements -100 words 2.25. Per minute. 
In 5 -minute multiples, 1.00. Cash in advance. 

WKUL 
1946 

An Airmedta Station 
Media Code 4 201 3010 6.00 
Cullman Broadcasting Co., Drawer 968, Cullman, 

Ala. 35055. Phone 205-734-3171. 

STATION'S PROGRAMMING DESCRIPTION 
WKUL: Programmed for general appeal. 
MUSIC: current hits and general popular mueec 
weekdays with gospel music on Sun. Religious pro- 
grams on Sun. County farm agent 30 min on Sat. 
NEWS: wire service and local with 5 min on hour 
and headlines on quarter hour except for 6 am, 7 am, 
noon & 6 pm when 15 min summaries are presented 
including farm, weather and markets. 9-10 am de- 
voted to local news via beeper telephone. SPORTS: 
college and high school football and basketball play- 
by-play. Scores included on newscasts. COMMER- 
CIAL POLICY: occasional remote originations by 
announcers. Rec'd 3/6/68. 

I, PERSONNEL 
Pres. & Com'1 Mgr.-Jerdan Bullard. 
Station Manager -Mel Smith. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc, 

Non- directional. 
Operating schedule: 5 am -10 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 
Interest of 1-1/2% per month charged on all balances 
not paid 10th following. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3b, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20b, 21a, 21d, 22a, 22h, 23a, 28, 28e. 
Contracts: 40a, 41, 48, 47a, 48, 51b. 
Comb.: Cont. Discounts: 60b. 601. 62d. 
Cancellation: 71a, 72. 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with KBS Radio Network. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
No. 18 MY 1/1/67 -Reed 12/5/66. 

AA -Mon thru Sat Beeper Show 9-10 am. 
A -Mon thru Sat 6:30-9 am, 11 am -1 pm & 5-6 
pm; Sun 7-9 am & 2-5 pm. 
B -Mon thru Sat 5-6:30 am, 10-11 am, 1-5 pm & 
6-11 pm; Sun 6-7 am, 9 am -2 pm & 5-11 pm. 

7. PACKAGE PLANS 
Rates based on 1 month or 30 day Period. 

A B - 
PER MO: I min 90 see I min 90 see 
1 ti..._......_..._ 

30 ll 

2.95 2.35 2.35 1.90 
11 ti .- 2.80 2.25 2.25.10 

.70 
1.80 

26 tl..-_.._.._........_.._._..._ 2.85 2.10 2 1 
2.50 2.00 2.00 1.60 

60 ti _.._.._. .... _..... 2.35 1.90 1.90 1.50 
90 ti 1.95 1.55 1.60 1.30 
120 ti 1.65 1.35 1.30 1.10 

1.25 1.25 1.05 
1.20 1.20 1.00 

210 tl..._......_.._........__.._ 1.45 1.15 1.15 .95 
240 ti 1.40 1.10 1.10 .90 
270 tl..._ 1.30 1.05 1,05 .85 
300+ ..._......._.____ 1.20 1.00 1.00 .80 

20 see 10 see 20 see 10 see 
10 ti 2.10 1.90 1.70 1.55 
15 ti._ _._.._._._ 1.90 1.70 1.60 1.45 
30 u..._ _. 1.80 1.60 1.45 1.30 
60 ti 1.70 1.55 1.35 1.20 
90 t1 1.90 1.25 1.20 1.10 
120 CL.........._......_......_.._.-_ 1.30 1.20 1.00 .90 
150 U. 1.20 1.10 .95 .85 
ISO tt 1.10 1.00 .13 .80 
240 ti..._ 1.00 .90 .65 .63 
300+ .--_....._.._-_ .90 .80 __.. .58 
300 tL .-.._ .60 -_._ 
480+ -.._ .............._.._.._.._. ._,.- ,_... ,52 -.. 

SATURATION PACKAGES 
A 

20 min spots per day, 5 tonsec days ..... 158. 
15 min spots per day. 6 consec days..._ ..... 145. 
10 min spots per day, 7 consec days. 130. 

8. PROGRAM TIME RATES 
CLASS A 

PER MO: 1 hr 1/2 hr 
1 x 49.00 38.00 
9 x. 18.25 11.55 
13 z..._........ _ ...... _..- 17.75 10.15 
26+ ..............._ 16.75 9.35 

B 
130. 
115. 
106. 

1/4 hr IO min 5 tain 
30.00 25.00 20.00 
8.80 7.05 5.65 
7.80 6.10 4.95 
8.80 5.30 4.25 

CLASS B 
1 x..._ ...... _ ...... _....... 44.00 34.00 27.00 
9 x 16.25 10.50 7.50 
13 a..._ 15.25 9.20 6.75 
26+ .__ 14.25 8.50 6.00 

SUNDAY AM 

23.00 18.00 
6.35 5.10 
5.50 4.45 
4.80 3.85 

1/2 hr I/4 hr 
A ..._ -...-.._. 18.00 12.00 
B 15.00 10.00 

10. SPECIAL FEATURES 
Local News Beeper -9:00.10:00 am. (Class AA time). 
Add 10% to Class A rates. 

DECATUR (3 AM; 2 FM) 
Morgan County -Map Location D -S 

See SRDS consumer market map and data at begin 
ning of the State. 

WAJF 
1953 

Subscriber to the NAB Radio Code 

Media Code 4 201 5080 9.00 
Fait Broadcasting Co.. Inc., Box 1009, 112 Grant St., 

Decatur. Ala. 35601. Phone 205-353-928L 

I. PERSONNEL 
General Manager -Hamilton Masters. 
Operations Director -Tommy Allen. 
Commercial Manager -Robert Chandler. 

2. REPRESENTATIVES 
Paul H. Raymer Company, Inc. 

3. FACILITIES 
1,000 w.; 1490 kc. Non -directional. 
Operating schedule: 5:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15%. Bills rendered 1st of month, payable by loth. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3h, 3d, 4h. 4d. 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a. 19a, 15h. 
Basic Rates: 20b, 21a. 21d, 22b, 23a, 24b, 25a, 26, 

27, 2811. 28c, 29a. 
Contracts: 40a. 41, 44a, 48. 97e, 48, 49, Ka, 51b. 
Comb.; Cont. Discounts: 601, 60e. 80f, 61a, 82d. 
Cancellation: 70a. 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 6 Eff 11/1/67-Rec'd 11/6/67. 

AA -Mon thru Fri 6-9 am & 4-6 pm, 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 WEEK 
I ti 6 ti 
6.00 5.50 

A ..._.._.._ 5.00 4.50 
13 WEEKS 

AA -.......... _______ 5.50 5.00 4.50 4.25 4.00 
A ...._..........--........_ 4.50 9.00 3.50 3.25 3.00 

12 ti 
5.00 
4.00 

It tI 
4.75 
3,75 

24 ti 
9.50 
3.50 

26 WEEKS 
AA ..._......_._. _ 5.00 4.50 4.00 5.75 3.50 
A 4.00 3.50 8.00 2.75 2.50 

52 WEEKS 
AA ..._...-..._. _ 4.50 4.00 3.50 3.25 3.00 
A ......._...._....___ 3.50 3.00 2.50 2.50 2.50 
8/10 sec: 65% of applicable 1 -min. 
20/30 see: 80% of applicable 1 -min. 
All lengths of spots combine for frequency. 

(Decatur continued on next page) 
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Decatur -Continued 

WDRM (FM) 
1951 

©O FIMO 
Media Code 4 201 3115 3.00 
North Alabama Broadcasting Co., 107 Grant St., 

Decatur, Ala. 35601. Phone 205-353-1810. 
I. PERSONNEL 

General Manager -Louis Blizzard. 
Ootnm'1 & Sta. Mgr. -Don Steed. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 
R. S. Crane Company, Inc. 

3. FACILITIES 
ERP 100,000 w.; 102.1 mc. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
Maximum contract 1 year. 
AM facilities: WHOS. 

TIME RATES 
No. 2 -LC EI 1/1/68-Rec'd 8/28/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: 

52x 1042 260x 312x 624x 940x 1238x 
1 min 2.40 2.00 1.80 1.65 1.50 1.90 1.30 
30 sec 2.20 1.85 1.65 1.50 1.40 1.30 1.20 

7. PACKAGE PLANS 
PER MO: I ti 10 ti 25 ti 50 01 100 ti 150+ 
1 min.. 2.90 2.00 1.75 1.60 1.50 1.30 
30 sec 2.20 1.90 1.80 1.50 1.30 1.20 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 5 min 

1 z 22.00 18.00 12.00 6.00 
13 z 21.50 17.10 11.40 5.70 
26 x 21.00 16.20 10.80 5.40 
52 x 20.50 15.30 10.20 5.10 
104 z 20.00 14.40 9.60 4.80 
156 z..._ 19.50 13.50 9.00 4.50 
260 z 19.00 12.60 8.40 4.20 
312 z 18.50 11.70 7.80 3.90 
365 z 18.00 10.80 7.20 3.60 

WHOS 
1948 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 201 3150 0.00 
North Alabama Broadcasting Co., 107 Grant 8L. 

Decatur. Ala. 35801. Phone 205-353-1810. 

1. PERSONNEL 
General Manager -Louis Blizzard. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 
R. S. Crane Company. Inc. 

3. FACILITIES 
1.000 w. days; 800 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Itadio Code Advertising Standards apply. 
General- la, 3a, 3d. 9b, 9d, 5. 6a, 7b. 8. 
Rate Protection: 10b, Ila, 12a, I3a, 14a, 15b, 18. 
Basic Rates: 20a. 21b, 22a, 235. 24b. 25a, 26. 28a. 

29a, 30, 33a. 
Contracta: 40a, 41, 42a, 43, 94a, 45, 47e, 48. 49. 

50. 51c. 
Comb.; Cont. Discounts: 60a. 60d, 60e, 61b. 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 
FM facilities: WDRM (FM). 
Affiliated with American Entertainment Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
No. 3 Eff 10/1/68-Rec'd 8/28/68. 

& SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104x 156x 260x 312* 

1 min 6.00 5.25 4.75 4.25 4.00 3.75 3.50 3.25 
20 sec 4.50 3.90 3.50 3.20 2.90 2.80 2.40 2.25 

6. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 1. 40.00 23.50 15.00 12.50 10.00 
13 z 38.00 22.50 14.00 11.75 8.75 
26 x..._ 34,00 21.50 13.00 10.25 7.50 
52 z 32.00 20.00 12.00 9.75 7.00 
104 x 30.00 18.50 11.00 9.25 6.50 
156 z. 28.00 17.00 10.00 8.75 6.00 
260 z 26.00 15.50 9.00 8.25 5.50 
312 x 24.00 14.00 8.75 7.75 5.00 

WMSL 
1935 

Subscriber to the NAB Radio Code 
Madia Code 4 201 3220 1.00 
Tennessee Valley Radio and Television Corp.. 701 

Bank St., Decatur. Ala. 35602. Phone 205-353- 
0361. 

I. PERSONNEL 
President & Manager -Frank Whísenant. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 
Southeast -David Carpenter Company. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 5:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 3a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 13a, 14a, 15a. 
Basic Rates: 21a, 23a, 25a, 28a. 
Contracta: 40a, 43, 44b, 45, 47a. 
Comb.: Cont. Discounts: 60f, Ela. 
Cancellation: 70a, 70d, 71a, 73b. 
Prod. Services: 81. 
Affiliated with MBS and KBS Radio Networks. 
TV Facilities: WMSL-TV. 

TIME RATES 
EH 5/1/68 -Reed 3/27/68. 

6. SPOT ANNOUNCEMENTS 
I MIN: I ti 6ti 12t1 18ti 24tí 
1 wk 4.00 3.75 3.50 3.25 3.00 
13 wk 3.75 3.50 3.25 3.00 2.75 
26 wk 3.50 3.25 3.00 2.75 2.50 
52 wk 3.25 3.00 2.75 2.50 2.25 
20/30 sec: 75% of 1 -min. 8/10 sec: 50% of 1 -min. 
All lengths of spots combine for frequency. 

8. PROGRAM TIME RATES 
Ix 26x 52x 65x 130x 156x 260x 

1 hr 40.00 38.00 37.00 36.00 34.00 32.00 30.00 
1/2 hr 25.00 23.00 22.00 21.00 20.00 19.00 18.00 
1/4 hr 15.00 14.00 13.00 12.00 11.00 10.00 9.00 
5 min 7.00 6.50 6.00 5.50 5.00 4.50 4.00 

10. SPECIAL FEATURES 
Political -Political talks accepted without party pref- 
erence, manuscript of talk must be left with station. 
Po. minute 1.00 (in multiples of 5 minutes). 

W RSA (FM) 
1965 

©QFIMO 
Media Code 4 201 3255 7.00 
Paul R. Nielsen, Boz 4144, Huntsville, Ala. 35802. 

Phone 205-438-2634. 
I. PERSONNEL 

President -Paul It. Nielsen. 
3. FACILITIES 

Eltl' 25.000 w.: 96.9 mc. 
Operating schedule: 6 am -10 pm. CST. 
Antenna ht.: 827 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 4c, 5, 6a, 7a, 8. 
Rate l'roctectIon: tub. lib. 12b. 13b. 14b. 
Basic Rates: 20a, 21a. 22b. 23a, 245, 26, 28c, 29a, 

30, 31. 
Contracts: 40a. 41. 44a. 44b, 45, 46, 48, 49, 51a. 
Comb.; Cont. Discounts: 80a, 61a, 62a. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Rod. Services: 80. 

TIME RATES 
Eff Itec'd 4/25/68. 

6. SPOT ANNOUNCEMENTS 1 mia 30 sec IO see 
5 3 2 

8. PROGRAM TIME RATES ---I hr 1/2 hr I/4 hr 
Flat 3.5 20 15 

DEMOPOLIS 
Marengo County -Map Location C-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WXAL 
1947 

Subseriber to the NAB Radio Cede 
Media Code 4 201 3290 4.00 
Demopolis Broadcasting Co.. Inc.. Box X, Demopolis, 

Ala. 36732, Phone 205-289-1400. 
1. PERSONNEL 

Rea. & Gen'1 Manager -William M. Jordan. 
Station Manager -Austin Caldwell. 
bales Manager -Henry J. Blet'. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 5:30 a.m. to 11:00 p.m. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 1b. 2a, 3d, 4a, 5. 8. 
Rate Protection: 10a, lia, 12a, 13a. 14a. 
Basic Rates: 21a. 22b. 23a, 24a. 25a, 26. 
Contracts: 40*, 44a. 46, 47a. 
Comb.; Cont. Discounts: 60b, 61a. 
Cancellation: 71a, 72. 73a. 
Prod. Services: 80. 82. 
Affiliated with MBS. 
Contract renewals subject to rates In effect at renewal, 

TIME RATES 
Err Rec'd 10/13/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1-100. ea 3.00 201+-20% discount. 
101-200-10% discount. 

30 SECONDS 
1-100, ea 2.00 201+-20% discount. 
101-200-10% discount. 

8. PROGRAM TIME RATES 
5 and 10 minute, 1/4. 1/2 and 1 hour programs 1.00 
per minute. Frequency discount allowed on firm 13 
week orders only. 

DOTHAN (3 AM; 1 FM) 
Houston County -Map Location G-9 

See SHIM consumer market map and data at begin - 

King of the Slate. 

WAGF 
1932 

Media Code 4 201 3360 5.00 
Dothan Broadcasting Co.. 204-1/2 E. Main Bt.. 

Dothan. Ala. 36302. Phone 205-792.1101. 
I. PERSONNEL 

Manager -Fred C. Moseley. 

2. REPRESENTATIVES 
Hat t\ anon & Company. Inc. 

3. FACILITIES 
1.000 w.; 1320 kc. Directional -night only. 
Operating schedule: 5:00 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 9d, 5, 6b, 7b. 8. 
Rate Protection: 10c, 11e, 12c, 13e, 14c, 15b. 
Basic Rates: 20a, 21a, 22b. 23a, 24b, 25a, 26, 28c. 

29a, 30. 
Contracts; 40a, 41, 92b, 43, 44a, 45, 46, 47a, 48, 49, 

51a, 51c. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61*, 62d. 
Cancellation: 70a, 70c, 71a. 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with NAS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
ER Reed 8/24/67. 

6. SPOT ANNOUNCEMENTS 
01 (t) () (t) 

1 ü..._........_.-. 4.00 4.00 104 ti._ _.-, 3.40 3.40 
26 ti ..... 3.80 3.80 156 ti._.._ _..- 3.20 3.20 
52 ti.._......_... 3.60 3.60 260 ti_ ...- -_.-. 3.00 8.00 

(') Daytime spots -1 minute or leas 
(t) Nighttime spots -I minute or less. 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 156x 260x 

1 hr 60 59 58 57 56 55 
1/2 hr 30 29 28 27 26 25 
1/4 hr 15 14 13 12 11 10 

WDIG 
1947 

Media Code 4 201 3430 6.00 
Houston Broadcasters, Inc., Box 1828. 1600 8. 

Traffic Circle. Dothan. Ala. 36302. Phone 205-792- 
2161. 

I. PERSONNEL 
Rea. & Gent Mgr. -Jess Swlcegood. 
Program Director -Joe Holloway. 
Commercial htanager-Arnold Walker. 

2. REPRESENTATIVES 
Southeast -Harry J. Cannon Associates. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ke. 

Non -directional. 
Operating schedule: 5:30 a.m. to 11:00 p.m. CST. 

4. AGENCY COMMISSION 
15/0. 

5, GENERAL ADVERTISING Sea coded regulation* 
General: lb, 2b, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10e. llc, 12e, 13c, 14c, 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 24b, 25c, 26, 27, 

28c, 29a, 33c. 
Contracts: 40a, 41, 92a, 44a, 45, 46, 47a, 48, 51b. 
Comb.; Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 70a, 70e, 71b. 73a. 
Prod. Services: 80, 81. 82. 
Affiliated with MBS and KBS Radio Networks. 
Member: Radio Alabama Network. 

TIME RATES 
Rates effective March 1. 1956. 
Rates received February 20, 1956. 

6. SPOT ANNOUNCEMENTS 
1 min 10 sec 1 min 10 sec 

1 U 4.00 1.50 104 tl .............. 3.00 1.00 
13 ti..._.._ 3.75 1.40 156 tl._.._.._..- 2.75 .90 
26 t1......._.._ 3.50 1.30 260 t1._......_... 2.50 ,80 
52 ti 3.25 1.20 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 he 5 min 

1 ti 35.00 18.00 9.00 6.00 
13 U 34.00 17.60 8.75 5.75 
26 ti 33.00 17.10 8.50 5.80 
52 ti 32.00 16.70 8.25 5.25 
104 ti 31.00 16.30 8.00 5.00 
156 U 30.00 15.90 7,75 4.75 
260 ti 29.00 15.50 7.50 4.50 

WOOF 
1947 

Media Code 4 201 3500 6.00 
WOOF Trust, Box 1427, Columbia Hwy., Dothan, 

Ala. 36302. Phone 205-792-1149. 
I. PERSONNEL 

General Manager -Agnes Dowling Simpson. 
Sales Manager -Max McGowan. 
Program Director -Mrs. Betty Brown. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Atlanta -James S. Ayers Company, Inc. 

3. FACILITIES 
5.000 w. days; 560 kc. Non -directional. 
Operating schedule: 4 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 21), 3b. 4a, 4d. 5, 6a. 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a. 22a, 23a. 241). 25a. 26, 28a, 

29a, 30. 
Contracts: 90a. 41, 42b, 42d, 44b, 46, 47e, 50, 51b. 
Comb.: Cont. Discounts: 80a, 61c, 62a. 
Cancellation: 70b, 71b. 72. 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective January 1, 1966. 

Rates received November 26. 1965. 
S. SPOT ANNOUNCEMENTS 

1 ti 
50 ti..._.._......_......_ 8.50 300 U.._.._.._.._.._.._._ 6.50 
100 ti 8.00 500 ti .-....-, 5.50 
150 ti 7 50 750 U..._.._.........._.._... 4,50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 U......._.._......_......_ _.._... 60.00 35.00 20.00 12.00 
33.00 19.50 11.50 

100 ti 50.00 30.00 19.00 11.00 
150 ti 45.00 27.00 18.50 10.50 
250 ti 40.00 24.00 18.00 10.00 
300 ti 35.00 21,00 17.50 9.50 
500 ti 30.00 18.00 17.00 9.00 

ALABAMA 
WOOF -FM 

1964 

Media Code 4 201 3501 4.00 
The WOOF Trust, dba Radio Woof, Agnes W. (Dow- 
ling) Simpson. trustee. Box 1427, Columbia Highway. 

Dothan, Ala. 36302, Phone 205-792-1149. 
1. PERSONNEL 

Pres. & Gen'l Mgr. Agnes W. Simpson, trustee. 
Sales Manager -Max McGowan. 
Program Director -Mrs. Betty Brown. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Atlanta -James S. Ayers Company, Inc. 

S. FACILITIES 
Etti' 100,000 w.; 99.7 mc. 
Operating schedule: 5:00-1:00 am daily. CST. 
Antenna ht.: 342 ft. above average terrain. 

4. AGENCY COMMISSION 
157e on time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WOOF listing for coded regulations. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective November 1, 1961. 
Rates received February 22, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 tí .............................._ 8.00 250 tí....._...._...___...... 4.80 
50 ti 5.70 300 ti _ 4.50 
100 ti 5.40 500 tl......_...._.....____ 4,20 
150 ti 5.10 750 ti _.-._ 3.90 

8. PROGRAM TIME RATES 
1 he 1/2 he 1/4 hr 5 min 

1 ti 40.00 24.00 15.00 8.50 
50 ti 38.20 22.80 14.25 8.10 
100 ti 36.00 21.50 13.50 7,70 
150 ti 34.00 20.00 13.00 7.30 
250 ti 32.00 18.50 12.50 7.00 
300 ti 30.00 17.00 12.00 6.60 
500 ti 15.50 11,50 8.30 
750 ti 14.00 11.00 6.00 

ELBA 
Coffee County -Map Location F-9 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

WELB 
1958 

Subscriber to the NAB Radio Code 

Media Code 4 201 3570 9.00 
Elba Broadcasting Co., Boz 467, Elba, Ala, 36323. 

Phone 205-897-2344. 
I. PERSONNEL 

General Manager -Jack King. 
3. FACILITIES 

1,000 w. days: 1350 kc. Non -directional. 
4. AGENCY COMMISSION 

All rates net to station. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 3a, 9a, 4c, 5, 65, 7b, 8. 
Rate Protection: lob. llb. 12b, 13b, 14b. 
Basic Rates: 23a. 
Comb.: Cont. Discounts: 60b, 62e. 
Cancellation: 73a. 
Affiliated with NAS Radio Network. 
Member: Radio Alabama Network. 

TIME RATES 
ER 1/1/66-Reé d 7/27/66. 

8. SPOT ANNOUNCEMENTS 
Ix 26x 52a 

1 min 2.00 1.75 1.50 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 5 min 
1 ti 30.00 18.00 12.00 6.00 
26 ti 25.00 15.00 10.00 5.00 
52 ti 20.00 12.00 7.50 4.00 

ENTERPRISE (1 AM; i FM) 
Coffee County -Slap Location F-9 

See SRDS consumer market map and data at begin 
ning of the State. 

WIRB 
1948 

Media Code 4 201 3640 0.00 
Wiregrasa Broadcasting Co., Boz 191, Ouida St., 

Enterprise, Ala. 36330. Phone 205-347-8600, 
1. PERSONNEL 

Owner & Gen'l Mgr. -R. E. James. 
Commercial Manager -Howard Quattlebaum. 

3. FACILITIES 
1,000 w. days: 600 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Basle Rates: 23a. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eff 8/1/68 -Reed 7/12/68. 

6. SPOT ANNOUNCEMENTS 
Ix ISx 26x 52x 104x 260x 

1 min 5.00 4.75 4.50 4.25 4.00 3.25 
8. PROGRAM TIME RATES 

Ix 13x 26x 52x 104x 260x 
1 hr 50.00 48.00 45.00 42.00 39.00 36.00 
1/2 hr 30.00 28.00 28.50 25.00 23.00 20.00 
1/4 hr 20.00 18.00 16.50 15.00 13.50 11.00 
5 min. 10.00 9.50 8.50 7.50 7.00 6.25 

W I R B -FM 
1968 

Media Code 4 201 3641 8.00 
Wiregrass Broadcasting Co., Boz 191, Ouida St., 

Enterprise. Ala. 36330. Phone 205-347-8600. 
I. PERSONNEL 

Owner & Gen'l Mgr. -R. E. James. 
Commercial Manager -Howard Quattlebaum. 
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ALABAMA 
Enterprise -W I R B -FM -Continued 
3. FACILITIES 

ERP 25,000 w.; 96.9 mc. 
Operating schedule: 5:30 am -10 pm. CST. 
Antenna ht.: 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 4h, 4d, 5, 6a, 7h, 8. 
Rate Protection: 15b. 
Basic Rates: 20h, 21h. 
Contracts: 44a, 51a, 51b. 
Comb.; Cont. Discounts: 60s, 60e. 
Cancellation: 70c, 73a. 
('rod. Services: 82. 

TIME RATES 
ER 7/15/68 -Reed 7/25/68. 

6. SPOT ANNOUNCEMENTS 
Ix ISx 26x 52x 104x 260x 

1 min 3.75 3.50 3.25 3.00 2.75 2.50 
8. PROGRAM TIME RATES 

Ix ISx 26x 52x 104x 260x 
1 hr 37.50 35.00 32.50 30.00 27.50 25.00 
1/2 hr 22.00 20.00 19.00 18.00 17.00 15.00 
1/4 hr 15.00 13.00 11.50 10.00 9.00 8.00 
5 min. 7.50 6.75 6.00 5.50 5.00 4.75 

EU FAU LA 
Barbour County -Map Location G-8 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

WU LA 
1948 

Media Code 4 201 3710 1.00 
Dixie Radio, Inc., Box 531, Eufaula, Ala. 36027. 

Phone 687-2066. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -C. A. McClure. 
Station Manager -Larry H. Williams. 
News Director -A. A. Chlldree. 

3. FACILITIES 
250 w.; 1240 kc. Non-directionaL 
Operating chedule: 6:00 a.m. to 10:00 p.m. Sunday: 
5:00 a.m. to 11:00 p.m. weekdays. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 23a, 29a. 
Affiliated with KBS and MRS Radio Networks. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective February 1. 1958. 
Rates received February 28. 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. S min. 100 wde. 

1 time 30.00 20.00 10.00 5.00 
13 time,..._......_...._ 28.50 17.50 9.50 4.T5 
26 times 27.00 16.50 9.00 4.50 
52 times...... 24.00 15.50 8.50 4.00 

100 times 22.00 14.50 8.00 3.50 
300 times 20.00 13.00 7.50 3.00 

7. PACKAGE PLANS 
Weekly Announcement Pack 

(100 words) 
10 times .-. 40.00 30 time,..........__.... 60.00 
20 times 70.00 

10. SPECIAL FEATURES 
Dixie Radio News -10 -minute newscast every bout. 
1/4 hour rates apply. 

EVERGREEN 
Conecuh County -Map Location D-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBLO 
1957 

Media Code 4 201 3780 4.00 
Haskew Radio, Inc., Evergreen, Ala. 36401. Phone 

500. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Ben Haskew. 
Sta. & Coral Mgr. -Hugh Ellington. 

3. FACILITIES 
1.000 w. days' 1470 kc. Non-directionaL 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 3a, 9h, 9d, 5, 6a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 
Basic Rates: 21h. 21c. 24c. 
Contracts: 40a. 47a, 98. 
Comb.: Cont. Discounts: 80h, 601. 
Cancellation: 70a. 70e. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eff 3/1/67-Rec'd 3/2/67. 

6. SPOT ANNOUNCEMENTS 
1 81 IO ti 25 ti 50 ti 

1 min 2.00 1.50 1.25 1.00 
30 sec 1.50 1.25 1.00 

8. PROGRAM TIME RATES 
5 min 3.00 1/2 hr 14.09 
1/4 hr 7.50 1 hr 25.00 

FAIRHOPE 
Baldwin County -Map Location C-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WABF 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 201 3850 5.00 
Eastern Shore Broadcasters, Inc., Box AS. Section 

& Pecan Sta., Fairhope, Ala. 38532. Phone 205- 
928-2384. 

I. PERSONNEL 
President -J. D. Bishop. 
General Manager -Robert H. Cowen. 

3. FACILITIES 
1,000 w. days; 1220 kc. Directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENc.Y COMMISSION 
15% on time only; no cash discount. 

5. GENERAL RATE POLICY 
Affiliated with KBS. 

TIME RATES 
Rates effective June I, 1965. 

Rates received April 29. 1965. 
6. SPOT ANNOUNCEMENTS 

1 ti 26 ti 52 ti 104 tl 260 tI 312 tI 
1 min 2.50 2.40 2.30 2.20 2.00 1.90 

8. PROGRAM TIME RATES 
1 ti 26 ti 52 ti 104 t1 260 ti 312 U 

1 hr 30.00 26.00 25.00 20.00 18.00 14.00 
1/2 hr._ 20.00 17.00 15.00 13.00 11.00 9.00 
1/4 hr 11.00 9.40 8.40 7.50 6.00 5.50 
5 min. 4.50 4.30 4.00 3.60 3.30 3.00 

FAYETTE 
Fayette County -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WWWF 
1949 

Media Cade 4 201 3920 6.00 
Baukhead Broadcasting Co., 505 Temple Ave., Fayette, 

Ala. 35555. 
STATION'S PROGRAMMING DESCRIPTION 

WWWF: Sign on -7 am middle-of-the-road music plus 
limited country and western. 7 am -7:35 am news, 
world, elate. local and sports. 7:35-8 am gospel 
music. 8-9 am news, want ads of the air. religious 
talks. 9-11 am women's program with housewives' 
info, popular music, telephone games and give-aways. 
11-12 noon gospel music. Noon -12:30 pm news and 
want ads of the air. 12:30-1 pm farm show. 1-3 pm 
middle of the road music. 3 pm -sign -off rock and 
roll with telephone requests. Rec'd 7/10/67. 

I. PERSONNEL 
General Manager -Jack Black. 

3. FACILITIES 
1,000 w. days; 990 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 1. 3d. 9h, 9d, 5, 6a, 7b, 8. 
State Protection: 10a, 11e, 12a, 13a, 14a, 16. 
Basic Rates: 20a, 21a, 21d, 22h, 23a, 24b, 28a, 29a. 
Contracts: 41, 44a, 45, 46, 47e, 51e. 
Comb.; Cont. Discounts: Bob. 601, 62d. 
Cancellation: 70a. 73a. 
Prod. Services: 80. 82. 
Affiliated with KB8 Radio Network. 
Member: Tri -W Network, Southeastern Key Market 
Network. 
The following rates apply to WWWB, Jasper, Ala., 
and W W Wit, Russellville, Ala. Schedules are totaled 
at the 3 stations to arrive at proper discount bracket.. 

TIME RATES 
Rates effective June 1. 1964. 

Rates received February 26. 1560. 
6. SPOT ANNOUNCEMENTS 

PER YR: 1 min 30 sec 1 min 30 see 
1 ti 3.30 2.20 104 ti._. 2.35 1.55 
13 ti 3.00 2.00 156 t1. 2.15 1.40 
26 ti 2.85 1.85 260 ti...._ 1.90 1.25 
52 ti 2.80 1.70 312 ti 1.70 1.10 

8. PROGRAM TIME RATES 
PI51t ut: 1 tar 1/2 hr 1/4 hr 10 min 5 min 

35.00 21.85 13.15 9.85 6.60 
32.00 20.00 12.00 9.00 6.00 
30.00 18.75 11.25 8.45 5.65 
27.50 17.20 10.30 7.75 5.15 
25.00 16.60 9.40 7.05 4.70 
22.50 15.50 8.45 8.35 4.25 
20.00 12.50 7.50 5.65 3.75 
18.00 11.25 6.75 5.10 3.30 

13 ti 
26 ti 
52 ti 
104 ti 
156 ti 
260 ti 
312 ti 

FLOMATON 
Eacambia County -Map Location D-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WTCB 
1955 

Media Code 4 201 3990 9.00 
Tri -City Broadcasting Co Box 490, Highway 31, 

Flomaton, Ala. 36441. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Ben Basket!. 
Sta. & Com'l Mgr. -Bill Dykes. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
500 w. days; 990 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4h, 4d, 5, 6a, 7a, 8. 
(fate Protection: 106, lib. 12h, 13h, 14b. 
Basic Rates: 22a, 22h, 23a. 26. 28a. 
Contracts: 40e. 45, 96, 47a. 48. 
Comb.; Cont. Discounts: 60a. 61a, 0113, 62b, 62e. 
Cancellation: 70a. 70e, 71a. 73a. 
Member: Southeastern Key Market Network. 

TIME RATES 
EH 3/1/67-Ree'd 3/2/67. 

6. SPOT ANNOUNCEMENTS 
1 01 IO tl 25 t1 50 t1 

1 min 2.00 1.50 1.25 1.00 
30 sec 1.50 1.25 1.00 

8. PROGRAM TIME RATES 
5 min 3.00 1/2 hr 14.00 
1/9 hr 7.50 1 hr _ 25.00 

FLORENCE -SHEFFIELD 
(6 AM; 3 FM) 

(including Tuscumbia, Muscle Shoals) 
Florence, Lauderdale County -Map Location C-2 
Muscle Shoals, Colbert County -Map Location C-2 
Sheffield. Colbert County -Map Location C-2 
Tuscmnbia. Colbert County -Map Location C-2 

See S1tisS consumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This la 
not to Imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

WJ 01 
1945 

FLORENCE 
Subscriber to the NAB Radio Code 

Media Code 4 201 4060 0.00 
WJOI Radio, Inc., 624 South Chestnut, Florence, 

Ala. 35630. Phone 205-784-8121. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Jim Elliott. 
Sales Manager -Phil Scoggin. 
Program Director -George Manush. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Dora -Clayton Agency, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1340 ko. 

Non -directional. 
Operating schedule: 18 hours daily. 

4. AGENCY COMMISSION 
15/0 if paid by 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 4c, 5, 8a, 7h, 8. 
lIete Protection: 15b. 
Basic (fates: 20a, 22a, 23a, 24a, 24h, 29a. 
Contracts: 40a, 42b, 46, 48. 
Comb.: Cont. Discounts: Bob. 
Cancellation: 71a. 
FM facilities: WALT (FM). 
Affiliated with MBS Radio Network. 
Continutug discounts allowed. 

TIME RATES 
Et? 7/1/68 -Reed 6/7/88. 

6. SPOT ANNOUNCEMENTS 
PER MO: I ti 15ti 50t1 100 t1 
1 min. 7.00 5.00 4.00 3.00 
30 sec 5.00 3.75 3.00 2.25 

8. PROGRAM TIME RATES 
1/2 hr 1/4hr5min 

Ea 30 20 10 

WLAY 
1933 

MUSCLE SHOALS 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 201 4190 1.00 

Olelten-Quick Co., Inc., 620 E. Second St., Muscle 
Shoals. Ala., Box 220, Sheffield, Ala. 35860. Phone 
205-383-2525. 

STATION'S PROGRAMMING DESCRIPTION 
WLAY: Popular music with 2 past hits hourly. 
NEWS: 5 min local, state and national on hour, 1 
min highlights on half hour, 24 hours daily. Special 
sports reports at 7:30 am & 4:25 pm, 5 min, scores 
at :45 past hour in season. Weather reports hourly 
from local weather bureau at :15 past hour, com- 
munity news reports daily at 7:45 am, 11:45 am, 
4:15 pm, 4:45 pm & 5:15 pm. 3 mobile units cover 
local news and special events direct. Local football 
and basketball coverage. Broadcast editorials on local 
issues only. 1 hour dally of hits of past and local 
high school representative from different school hosts 
half hour weekly at 9:30 pm Thurs. Contact Repre- 
sentative for further details. Recd 3/18/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -C. H. Quick. 
Commercial Manager -D. Mitchell Self. 
Program Director -Jerry Knight. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
South -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w. days, 250 w, nights; 1450 kc. 

Non -directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 5, 6a, 7h, 8. 
Rate Protection: 10d, ltd, 12d. 13d, 14d. 
Basic Rates: 21a, 21d, 22e, 22b, 23e. 24b, 25a. 26. 
Contracts: 40a, 41, 42c, 49a, 45, 47a, 48, 60, 51b. 
Comb.; Cont. Discounts: 60a, 001, 02h. 
Cancellation: 7013, 70d, 71a, 72. 73a, 73b. 
l'rod. Services; 81. 82. 

TIME RATES 
ER 2/1/68 -Reed 1/2/68. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -All other times. 

CLASS AA 
WKLY: 1 ti 5 ti 10 ti 20+ 
1 min 9.00 7.00 6.00 5.00 
30 sec or less 6.00 5.00 4.25 3.75 

CLASS A 
1 min 8.00 6.00 5.00 9.00 
30 sec or less 5.00 4.50 4.00 3.25 

DISCOUNTS 
13 wk -5% 26 wk -30% 52 wk -15% 

8. PROGRAM TIME RATES 
1/2 hr._ 25. 
1/4 hr: 60% of 1/2 hr. 5 min: 25% of 1/2 hr. 

DISCOUNTS 
13x- 5% 52x-12-1/2% 260x-25% 
26x-10% 1561- 20% 

W LAY -FM 
1964 

MUSCLE SHOALS 

R A 

Media Code 4 201 4131 9.00 
Blatton Quick Co., Inc, Box 220, Sheffield, Ala., 

620 E. Second St., Muscle Shoals, Ala. Phone 205- 
383-2525. 
STATION'S PROGRAMMING DESCRIPTION 

WLAY-FM: MUSIC: big band. News: 5 min at 7 
am, 9 am, noon, 2 pm, 4 pm, 6 pm, 8 pm & 10 pm. 
Weather report on half hour 24 hours daily. Music 
features big bands, popular vocalists, male, female 
and group. High school basketball and football in 
season. Contact Representative for further details. 
Recd 1/2/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -C. H. Quick. 
Sales Manager -Mitchell Self. 
Program Director -Ron Fuller. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
ERP 3,000 w.; 105.5 mc. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See WLAY listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 1, 1964. 
Rates received November 11, 1984. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

ea ea 
13 ti..._._ ._ 9.00 52 ti -.... 2.25 
26 ti ....... _...._..__........ . 2.50 100 or more tL....__ 2.00 

7. PACKAGE PLANS 
30 1/4 -hour programa per 150.00 
13 week minimum contract. 

8. PROGRAM TIME RATES 
1/4 HOUR MONTHLY 

ea tot 
3 days per wk (13)_.....__..__.._._-. 9.00 117.00 
6 days per wk (26).._......._.....__ ._ 7.00 172.00 
7 days per wk (30) ...._. 8.00 180.00 

WOWL 
1945 

FLORENCE 

Subscriber to the NAB Radio Code 
Media Code 4 201 4200 2.00 
Radio Muscle Shoals, Inc., Box 2220, 840 Cypress 

Mill Rd., Florence, Ala. 35632 Phone 205-764- 
7714. 

I, PERSONNEL 
Pres. & Gen'l Mgr. -Jack A. Worley. 
Commercial Manager -Don Jackson. 
Vice -Ires. & Treas.-Dick Biddle. 

2. REPRESENTATIVES 
Weed Radio Corporation. 
Southeast -Bernard 1. Ochs. Co. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 19 hours. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 4a, 5, Ba. 
Rate Protection: 10a, 11a, 12a. 13a, 14a, 155, 15b. 
Basic Rates: 20h, 21a, 21d, 22a, 22b, 23a, 24a, 24e, 

25a, 26, 28c, 296, 32a. 
Contracts: 40e. 41, 44a, 46. 47a, 51a. 
Comb.: Cont. Discounts: 60f, 601. 61s. 
Cancellation: 70b. 70c, 71e, 73a. 
Prod. Services: 80. 82. 
TV Facilities: WOWL-TV. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 ER 7/1/66 -Reed 7/29/68. 
6. SPOT ANNOUNCEMENTS 

Per Week 
6 ti 12 tI 18 ti 24 ti 90 ti 36 tI 

1 min 4.00 3.50 3.00 2.50 2.00 1.50 
30 sec ....... 3.20 2.80 2.90 2.00 1.60 1.20 
10 sec 2.90 2.10 1.80 1.50 1.20 1.00 

8. PROGRAM TIME RATES 
PER WK: I hr 1/2 hr 1/4 hr 5 min 
1 ti 40 24 16 8 

DISCOUNTS 
Discounts from above rates are allowed for continuing 
contracts running without interruption. 
13 wk 5% 39 wk. 15% 
26 wk 10% 52 wk 20% 

WQLT(FM) 
1967 

FLORENCE 
Media Code 4 201 4235 8.00 
WJOI Radio, Inc., Box B, Florence, Ala. 35630. 

Phone 205-764-2520. 
I. PERSONNEL 

Gen'', Nat'l & Reg. Sales Mgr. -Jim Elliott. 
Station Manager -J. Sain Harding. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Dora -Clayton Agency, Inc. 

(This listing continued on next page) 
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Florence -Sheffield -W Q LT (FM)-Cont'd 
3. FACILITIES 

ERP 25,000 w. ; 107.3 mc. 
Operating schedule: 6 am -midnight daily. 
Antenna ht.: 180 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 4e, 4c, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22e. 23e, 24e, 24b, 29e. 
Contracts: 40a, 42b, 46. 48. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 71a. 
AM facilities: WJOI. 

TIME RATES 
ER 7/1/68-Rec'd 6/7/68. 

6. SPOT ANNOUNCEMENTS 
PER MO: I ti 15 tl 
1 min. 7.00 5.00 
30 sec 5.00 3.75 

8. PROGRAM TIME RATES 

50 ti -100 ti 
4.00 3.00 
3.00 2.25 

1/2 hr I/4hr5min 
Ea ..._ 30 20 10 

WRCK 
1960 

TUSCUMBIA 
Media Code 4 201 4270 5.00 
Erwin Parks, Jr., Box 62, 1570 Woodmont Dr., Tus- 

cumbia, Ala. 35674. Phone 381-1882. 
I. PERSONNEL 

General Manager -Ervin Parks, Jr. 
Sales Manager -Warren Kicker. 
Program Director -Billy McMullin/. 

3. FACILITIES 
500 w. days; 1410 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time: no rash discount. 

5. GENERAL ADVERTISING See 'ceded regulations 
General: 4a, 9d. 
Basle Rates: 23a. 
Contracts: 40e. 
Comb.: Cont. Discounts: 61b, 62b, 62e. 
Cancellation: 70a, 70e. 

TIME RATES 
NATIONAL ANT) LOCAL RATES SAME 

Rates effective-. 
Rates rewired March 16. 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER MO: 
1 ti 2.50 100 ti 1.50 
15 ti 2.25 150 tl..._...__.._....._... 1.25 
25 ti 2.00 200 ti ..............._.._._.... 1.10 
50 ti 1.75 

30 SECONDS OR LESS 
750 of anollrshle 1 -minnte rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 ti 38.00 20.00 12.00 6.00 
13 ti 38.00 18.00 11.50 5.75 
26 ti 34.00 17.00 11.00 5.50 
52 ti 30.80 18.00 9.75 5.00 
156 ti 27.00 14.00 8.00 4.25 
260 I1 22.00 12.00 7.00 9.00 
312 ti 20.00 11.00 6.50 3.50 

WSHF 
1963 

SHEFFIELD 
Media Code 4 201 4340 6.00 
J. B. Fait Jr., Bor 606. 4421 Martin Ave., Sheffield. 

Ala. 35660. Phone 205-383-1290. 
I. PERSONNEL 

General Manager-Rnhert E. Palmer. 
2. REPRESENTATIVES 

Paul H. Raymer Company, Inc. 
3. FACILITIES 

1000 w.: 1290 kc Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. Bills payable by 10th. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a. 4a. 4e, 5. 6e, 7a. 
Rate Protection: 10e. 14a. 15h. 16. 
Basic Rates: 20a, 21e. 22a, 23b, 24b, 25a, 26, 28b. 

29a, 30. 
Contracts: 40e. 41. 44a. 45. 46. 97e, 98, Sib. 
Comb.: Cont. Discounts: 60f, 601, 61b. 
Cancellation: 72. 
Prod. Services: 82. 

TIME RATES 
Nn. 2 ER 11/1/67-Rec'd 11/6/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

I ti 6ti 12 ti 18tí 24 t1 
1 wk 5.00 4.50 4.00 3.75 3.50 
13 wk. 4.50 4.00 3.50 3.25 3.00 
26 wk. 4.00 3.50 3.00 2.75 2.50 
52 wk 3.50 3.00 2.50 2.25 2.00 
8/10 nec: 65% of applicable 1 -min. 
20/30 sec: 80% of applicable 1 -min. 
All lengths of spots combine for frequency. 

WVNA 
1955 

TUSCUMBIA 

CBS Radio Network 
Media Code 4 201 4410 7.00 
Elton H. Darby. 509 N. Main St.. Tuscumbla, Ala. 

35674. Phone 205-383-2727. 
Other Office: Old Huntsville Rd., Box 748, Florence, 

Ala. 55630. 
STATION'S PROGRAMMING DESCRIPTION 

WVNA: Programmed for family. 
Local news at 7:30 am, 12:10 pm, 4:35 pm & 6 pm. 
Network news on hour. Network programa. 2 farm 
reports daily. Direct reports daily from state's 
weather bureau. plus weather reporting from teletype. 

Radio -equipped mobile unit and helicopter for osa -the - 
scene broadcasting. Film music, showtunes. standards 
and middle-of-the-road. Some dixieland and semi - 
classic on weekends. 5 air personalities emcee entire 
operation. SPORTS: pro football, college football, 
college basketball, major league baseball, local high 
school football and basketball, little league baseball. 
COMMERCIAL POLICY: not more than Ove 1 min- 
ute commercials per 15 minute segment. Contact Rep- 
resentative for further details. Rec'd 8/2/67. 

I. PERSONNEL 
General Manager -Jimmy Hall. 
Commercial Manager -Billy Banks. 
Production Manager -Jack Voorhies. 

2. REPRESENTATIVES 
Hal Walton A Company, Inc. 
South. Southwest -R. S. Crane Company, Inc. 

3. FACILITIES 
5.000 w.: 1590 kc. Directional -night only. 
Operating schedule: 4:30 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3e. 4b. 4d. 5. 6a, 7b. 
Rate Protection: 11b. lib. 13b, 14g. 15e. 
Basic Rates: 21a, 21d, 22b, 23e. 24h, 25e, 26. 28a, 

28c, 29a, 32a, 33e. 
Contracts: 40e. 92b, 44a. 47e. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: lob, 71a. 
Prod. Services: 80. 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
ER 1/1/67 -Reed 12/7/66. 

6. SPOT ANNOUNCEMENTS 
PER YR: I min 1 min 

1 x 6.00 156 x..._.._.._ 4.75 
13 x 5.75 260 z 4.25 
26 x 5.50 312 z 4.00 
52 x 5.25 400 x 3.75 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

I z 36.00 24.00 20.00 16.00 
13 x 33.00 22.00 18.30 14.50 
26 r 30.00 20.00 16.60 13.60 
52 x 27.00 18.00 15.00 12.00 

WVNA-FM 
1961 

TUSCUMBIA 
Media Code 4 201 4411 5.00 
Elton H. Darby, 509 N. Main St.. Tuscumbla, Ala. 

35674. Phone 205-383-2727. 
Other Office: Old Huntsville Rd., Box 748, Florence, 

Ala. 35630. 
I. PERSONNEL 

General Manager -Jimmy Hall. 
Commercial Manager -Billy Banks. 
Program Director -Mary Ann Franck. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
South. Southwest -R. S. Crane Company, Inc. 

5. FACILITIES 
ERP 3,700 w.: 100.3 mc. 
Operating schedule: 5:311 am -midnight. CST. 

4. AGENCY COMMISSION 
15% time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
See WVNA listing for coded regulations. 

TIME RATES 
ER Reed 2/24/67. 

6. SPOT ANNOUNCEMENTS 
13x 26x 52x I04x 

1 min or less 2.60 2.40 2.25 2.10 
8. PROGRAM TIME RATES 

PER YR: I hr 1/2 hr 1/4 hr 
1 z 45.00 25.00 12.50 
26 x 35.00 20.00 10.00 
52 r 32.00 18.00 9.25 

FOLEY 
Baldwin County -Map Location C-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHEP 
1959 

Subscriber to the NAB Radio Cede 
Media Code 4 201 4480 0.00 
Stewart Broadcasting Co., Box F. Foley, Ala. 36535. 

Wh 3-7131. 
STATION'S PROGRAMMING DESCRIPTION 

WHEP: Programmed for general interest. News and 
gospel music 5-6 am & 11 am -noon. News, farm, 
weather 6-7 am & noon -1 pm. News. weather, local 
features and middle -of -road current hits 7-11 am. 
Standards 1-2 pm. News, sports, weather, local fea- 
tures, current hits 2-6 pm. NEWS: 15 min national. 
state. local 6. 7, 7:45 am. & noon. SPORTS: college 
and high school football, baseball. News and detailed 
area weather every hour and half hour. Mobile news 
unit available. Foreign language, Czech 90 min per 
week on Sun. 90 min daily during spring. Rec'd 
7/17/67. 

i. PERSONNEL 
Owner and Mgr. -Jim Stewart. 

3. FACILITIES 
1.000 w. days; 1310 kc. Non -directional. 
Operating schedule: 5;00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b. 3e. 3b. Sc, 3d, 4e. 5. 6e, 7e. 8. 
Rate Protection: 10a. lla, 14a, 15b. 
Basic Rates: 20b, 21a, 21b, 22a, 22b. 23a, 24b, 25a, 

28e. 29a. 32a. 
Contracts: 40e. 41. 44b, 46. 47a, 51b. 
Comb.: Cont. Discounts: 60b. 61c, 62d. 
Cancellation: 71e. 72. 73a. 
Prod. Services: 80, 82. 
Member: Southeastern Key Market Network. National 
AgRadio Groups. Inc. 

TIME RATES 
Rates effective June I. 1953. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti ........... _.._.._.._-._.. 4.00 104 ti _. ._-.._._.. 3.20 
13 ti 3.80 156 IL_..-._.._.._.._.._-.. 3.00 
26 ti ............._.._.._.._ 3.60 260 tt..._-__...._.._.._... 2.90 
52 ti 3.40 312 ti...__......._.._...._ 2.80 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 5 min 

1 : 40 24 16 8 
DISCOUNTS 

13x-12% 52x-25% 156x-37% 312x-50% 
26x-20% 104x-30% 260x-43% 

FORT PAYNE (2 AM) 
De Kalb County -Map Location F-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFPA 
1950 

Media Code 4 201 4550 0.00 
WFPA Radio, Box 356, Fort Payne, Ala. 35967. 

Phone 205-845-2620, 1. 
I. PERSONNEL 

Owner & Mgr. -Robert H. Johnson. 
Comm'I Mgr. & Prog. Dir. -David W. Williams. 

2. REPRESENTATIVES 
South -David Carpenter Company. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 4:45 am -midnight Mon thus 
Sat; 6:00 am -8:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0 time; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3e. 4b, 4d, 5, 6e, 7b. 
Rate Protection: 10e. lia, 12a, 13a, 14a. 
Basic Ratee: 20b, 21b, 22b, 23b, 29b, 24e. 25a, 26, 

28e, 29b, 30, 33. 
Contracts: 40a, 44a, 441). 46, 51b. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 70e. 70d, 71e. 73b. 
Prod. Services: 82. 
Member: Radio Alabama Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective June 1, 1961. 
Rates received April 26. 1961. 

8. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 5 min. 1 min. 

Flat 25.00 14.75 7.50 5.00 
7. PACKAGE PLANS 

(1 minute) 
Per week: Each Total Each Total 

5 times 4.50 22.50 20 times.... 3.50 70.00 
10 times 4.25 42.50 30 times.... 3.00 90.00 
15 times 4.00 60.00 

20 or 30 seconds -75% of applicable 1 -minute rate. 
8 or 10 seconds -50% of applicable 1 -minute rate. 

10. SPECIAL FEATURES 
Newscasts: 38 times daily. Newsoreaa each 1/2 hour 
approximately 3 minutes alternating local. state, na- 
tional and world news with weather and farm markets 
et 5 minute rate. 

WZOB 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 201 4620 1.00 
Glenn M. Gravitt. Box 126, Fort Payne, Ala. 35967. 

Phone 205-895-2810. 
STATION'S PROGRAMMING DESCRIPTION 

WZOB: Programmed for general interest. 6-8:30 am 
country and western. News every 30 min with farm 
markets, local news, weather, farm employment, news 
of local interest, church, civic, school announcements. 
8:30-9 am live panel discussions on current events. 
9-11 am popular and standards. 11 em -1 pm country 
and western interspersed with news, markets, live 
reports from farm agencies, 1-2 pm popular stand- 
ards. 2-3 pm gospel and spiritual. 3-8 pm country 
and western with news each 30 min. Total news 
broadcasts 19. Local news covered with 2 mobile 
units. Programming to reach farm audiences 60%. 
Reed 7/12/67. 

I. PERSONNEL 
General :tlanager-Glenn M. dravitt. 
Com'I Mgr. & Prog. Dir. -John B. Oravltt. 

3. FACILITIES 
1,000 w days; 1250 be. Non -directional. 
Operating schedule: 5:00 a.m. to local sunset week- 
days: 6:00 a.m. to local sunset Sundays, CST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply 
General: la. 2b. 3d. 4b. 4d, 5, 6e, 7b, 8. 
Rate Protection: 105, Ile, 12a, 13e, 14a, 15b. 
Basic Rates: 21a, 21b, 21e, 22b, 23a, 24a, 25e, 286, 

28c, 29a, 29b, 30, 33a. 
Contracts: 40a, 41, 42a, 42e. 43, 44a, 44b, 46, 47e, 

48. 49. 51e. 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 601, 61a, 61b, 626. 

62d. 
cancellation: 700. 70d. 71b, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network, Radio 
Alabama Network, National Agtìadlo Groups, Inc. 

TIME RATES 
Rates effective January 1. 1954. 
Rates received February 24. 1954. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. (1 

1 time.... 32.50 19.50 13.00 6.50 3.25 
13 times.. 31.10 18.60 12.95 6.25 3.15 
26 times.. 29.60 17.75 11.80 5.95 3.05 
52 times.. 28.10 16.85 11.25 5.65 2.90 

104 times.. 27.10 16.25 10.85 5.45 2.85 
156 times.. 25.60 15.35 10.25 5.15 2.75 
260 times.. 74.45 14.65 9.80 4.90 2.70 
312 times.. 23.15 13.85 9.25 4.65 2.60 

1) Station breaks 100 words: participating spot/ 
200 wards. 

ALABAMA 

GADSDEN (3 AM; 1 FM) 
Etowah County -Map Location F-3 

See SRDS consumer market map and data at begin 
ning of the State. 

WAAX 
1947 

Subscriber to the NAB Radio Cede 
Media Code 4 201 4690 4.00 

Etowah Broadcasters, Inc.. Box 517, Gadsden, Ala. 
35902. Phone 205-546-6301. 
STATION'S PROGRAMMING DESCRIPTION 

WAAX: Programmed for general interest. 
NEWS: hourly network, local and regional the -in, 18 
times daily. State beeper network. 5 mobile units, 
radio airplane. SPORTS: professional football. college 
and high school games, selected tournament and bowl 
games. Tournament baseball. US Weather Bureau 
direct line. Weather scheduled 20 min after and 
before hour. MUSIC: popular and middle-of-the-road 
music, country and western. Personalities. Local and 
regional farm coverage. Community discussion, tele- 
phone, interviews interspersed in schedule. 5-9 am: 
music, news, sports, farm, traffic. 9 am -noon: swap 
shop, talk, housewives, fun, music. Noon -2 pm: farm, 
news, variety. 2-6 pm: traffic, personality, news, 
music. 6-7 pm: interview in news. 7 pm -12M: 
popular music and personality. Contact Representative 
for further details. Recd 5/8/68. 

I. PERSONNEL 
Pres. & Oen'l Mgr. -Mike H. McDougald. 
SeeY-Tres..-Charles Smithgall. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Busby. Finch and Woods. Inc. 

S. FACILITIES 
5.000 w. days, 500 w. nights; 570 be, 

Directional -night only. 
Operating schedule: 5:00 am -midnight. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 3d. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 106. 11g. 12g, 13g, 14g, 15a. 
Basic Rates: 20h. 21e, 21d, 22e. 22b, 23a, 29b, 25a, 

26, 28e, 29a, 30. 
Contracts: 40a, 41. 45, 46. 47e, 50. 
Comb.: Cont. Discounts: 60a. 81a. 
Cancellation: 70a, 70e. 71a, 72. 
Prod. Services: 80, 82. 
Affiliated with CBS Radio Network. 
Contiguous rates allowed for non-contiguous time. 

TIME RATES 
ER 6/1/66 -Reed 4/18/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti 8.00 104 ti..._.._......_.._....... 6.40 
13 ti 7.60 156 ti 6.00 
26 Ii 7.20 260 ti 5.60 
52 ti 6.80 312 el 5.20 
10 -seconds -50% of 1 -minute rates. 

7. PACKAGE PLANS 
ROS 

12 Plan, 12 per wk 80 
20 Plan, 20 per wk 90 
Not subject to further discount. 
May not be combined with other announcements to 
earn farther discounts. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 x 80 36 24 18 12 
DISCOUNTS 

13x-5% 52x -I5% 158x-25% 
26x-10% 104e-20% 260x-30% 

WGAD 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 201 4760 5.00 
Coosa Broadcasting Co.. Inc.. Box 351. Gadsden. Ala. 

35902. Liberty 8-1811. 
STATION'S PROGRAMMING DESCRIPTION 

ROAD: Programmed for general interest. 
NEWS: network news at :55, weather at .15, head- 
lines at :27, sports at :45. 8 local newscasts daily. 
5 mobile news units. Big league baseball, college 
and high school football and basketball. Middle-of- 
the-road music. 5-6:30 am news, farm market re- 
ports and weather. 8:30-9 am news, sports, weather, 
quips, audience participation. 9 am -noon audience 
participation, interviews, fashions and household hints. 
Noon -1 pm network news, farm markets. 1-5 pm air 
personality features general popular and standard 
music. 5-7 pm network news, commentary, sports, 
general popular and standard music. 9 pm -125L 
standards. showtunes, modern country music. Contact 
Representative for further details. Recd 10/2/67. 

I. PERSONNEL 
Pres. & Oen'1 Mgr. -Ed Z. CerrelL 
Assistant Manager -Chris Chastain. 
Program Director -Gene Brown. 

2. REPRESENTATIVES 
Berney Organization 
Southeast -Dora -Clayton Agency, Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 1350 he. 

Directional -night only. 
Operating schedule: 5:00 a.m. to midnight Monday 
through Saturday; 6:00 a.m. to midnight Sunday. 

4. AGENCY COMMISSION 
15/0 time only: rendered 1st of following month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb. 2a. 2b, 3a, 3c. 3d. 9a, 9d, 5, tte. 

7b. 8. 
Rate Protection: 10a. lla. 12a. 13a. 14a. 15a. 15b. 
Basic Rates: 20h. 21a. 21b, 21d. 22a, 22b, 23a, 24e, 

25a, 28. 28a, 28c, 29a, 32a, 33b. 
Contracts: 40a. 41, 42e. 43, 99a. 45, 96, 47e, 48, 49, 

50. 51a. 51c. 
Comb.: Cont. Discounts: 60a. 80d. 60e. 61e, 62b, 82d. 
Cancellation: 70h. 70e, 71e, 72, 73a, 73h. 
Prod. Services: 80. 81. 82. 
Affiliated with American Information Network. 
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ALABAMA 
Gadsden -W G A D -Continued 

TIME RATES 
ER 3/1/62 -Reed 2/28/62. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1-9 ti 10 01 1501 2501 

1 min.._ .............. _ .......... _..... 6.00 5.00 4.50 4.00 
20/30 tee 4.00 3.50 3.35 2.80 
10 sec 3.00 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 x 60 36 24 20 12 
DISCOUNTS 

13x-5% 521-15% 156x-25% 
26x-10% 104x-20% 2601-30% 

WJBY 
1926 

R A'B 
Subscriber to the NAB Radio Code 

Media Code 4 201 4830 6.00 
Gadsden Broadcasting Co., Box 1370, Life of Ala- 

bama Bldg.. Gadsden, Ala. 35902. Phone 205-548- 
9201. 
STATION'S PROGRAMMING DESCRIPTION 

WJBY: Programmed for adults. 
5-8 am farm news and interviews, country and west - 
em and gospel music. 6-11 am middle-of-the-road 
music, nexs, direct reports from U. S. Weather Bu- 
reau, obituaries, local news, want ads, 45 min, con- 
tests and quinos. 11 am -1 pm gospel music. Tues 
10 am city commission meeting. Wed 10 am county 
board of revenue meeting. 1:05-1:30 pm want ads of 
air, audience participation. 1:30 pm -sign -off middle- 
of-the-road music, every third record country and 
western. News on hour and half hour, weather and 
sports on quarter hour. Live and recorded sports, 
play-by-play, sports features. Live local news cover- 
age. Contact Representative for further details. 
Recd 11/2/67. 

I. PERSONNEL 
Owner & Manager -Charles F. Boman. 
Program Director -Al Bailey. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1,000 w. days; 930 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

3. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2b. 3a, 3d, 9d, 5, Ba, 7b, 8. 
Rate Protection: 10g. 11g, 12g. 13g. 14g. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 24b. 

24c. 25a, 28, 28c, 29a. 30. 
Contracte: 40a, 41, 44a, 44b, 47a. 50. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 71a, 72. 
Prod. Services: 80, 82. 
FM facilities: WLJM (FM). 
Affiliated with MES Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Rec'd 12/4/67. 
6. SPOT ANNOUNCEMENTS 

PER TR, 1 MIN: 
1 x 3.50 312 x 2.95 
26 z 3.25 520 I 2.35 
52 z 2.95 1000 z 2.00 
104 x 2.80 30 sec: 80% of 1 -min. 
208 1 2.65 20 sec: 60% of 1 -min. 
260 x 2.55 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
PER MO: 10 ti 15 ti 30 ti 60 ti 90 ti 120 tI 
1 min 3.50 3.00 2.50 2.20 2.10 2.00 
PER WK: 
I min 3.00 2.50 2.20 2.00 ..._ _- 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 x 60 35 22 18 10 
DISCOUNTS 

13 z- 5% 52 x-15% 156 x-25% 
26 x-10% 104 x-20% 260 x-30% 

WLJM (FM) 
1966 

R A B ©oFMQ 
Subscriber to the NAB Radio Code 

Media Code 4 201 4910 6.00 
Gadsden Broadcasting Co., 306-1/2 Broad St., Life 

of Alabama Bldg., Gadsden, Ala. 35902. Phone 
205-546-9201. 

I. PERSONNEL 
Manager -Reuben Jackson. 
Program Director-Jeffie Mielke. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
ERP 30.000 w.; 103.7 me. Non -directional. 
Operating schedule: 5 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: lb. 2a, 2b, 3a, 3b, 3c, 3d, 4b, 4d, 5, Oa, 

7b, 8. 
Rate Protection: IOa, 11a, 12a. 13a, 14a, 15a, 151). 

15e. 
Basic Rates: 20b, 21a, 21b, 21c, 21d, 22a, 22b, 23a, 

29b, 24c, 26, 28c, 29a, 30, 32b. 
Contracts: 44a, 44b, 97e, 98, 99. 50, 51a. 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 60g, 601, Ola, 

61b. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80. 
AM facilities: WJBY. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 ER 9/1/66-Rec'd 1/26/67. 
6. SPOT ANNOUNCEMENTS 

ANNUAL PLAN 
1 z..._......_......_......_. 5.00 280 x.__.._.._..._.___._ 4.05 
26 z...__ 4.75 312 x..._.._..__._._..__ 3.95 
52 z. 4.45 520 z-.._.._.._.._.__..._.. 3.85 
104 I..._.._.._.._.._ 4.30 1000 x..._-.._.._.._.._ 3.50 
208 z 4.15 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
20 sec: 60% of 1 -min. 

7. PACKAGE PLANS 
MONTHLY PLAN 

10 ti 15 ti 90 ti 60 tl 90 ti 120 ti 
30 days...._... 5.00 4.50 4.00 3.70 3.60 3.50 

WEEKLY PLAN 10 t 15tí 
Per wk. ...... _.._...... _.._........ _. 4.50 4.00 
30 sec: 80% of 1 -min. 10 sec: 50% 
20 sec: 60% of 1 -min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 z..._.. .... _.._.._ ............... 65 40 28 24 15 
DISCOUNTS 

13 z- 5% 52 x-15% 156 x-25% 
26 x-10% 104 x-20% 260 8-30% 

90 ti 60 tl 
3.70 3.50 

of 1 -min. 

GENEVA 
Geneva County -Map Location F-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGEA 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 201 4980 9.00 
Geneva County Broadcasting Co., Inc.. Box 337. 

Geneva. Ala. 36340. Phone 205-684-2271. 
I. PERSONNEL 

President -Olin Johnson. 
Vice -President -James Kelly. 
General Manager -James C. Helms. 

3. FACILITIES 
1,000 w. days; 1150 ke. Non -directional. 
Operating schedule: 5:00 a.m. to local 'onset CST. 

4. AGENCY COMMISSION 
15%; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Ladin Code Advertising Standards apply. 
General: lb, 213, 3a, 4b, 9d, 5, 6a, 8. 
Rate Protection: 10a, 11a, 12d, 14d, 15b. 
Basic Rates: 21e. 22b, 23a, 24c, 25c, 26, 28a. 29a, 30. 
Contracts: 40a, 42e, 49a, 47a, 48, 99, 51b. 
Comb.; Cont. Discounts: 60h, 61b, 62b. 
Cancellation: 70a, 71a, 73a. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1. 1959. 
Rates received September 17. 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
CLASS "A" 

(9:00 a.m. to 3:00 p.m.) 
1 1/2 1/4 10 5 1 10 

hr. hr. hr. min. min. min. sea 
1 time.... 30.00 16.00 10.00 7.50 5.00 2.50 1.00 

13 times.. 27.00 14.00 9.00 7.00 4.50 2.25 .90 
26 times.. 25.50 13.00 8.00 6.00 4.25 2.15 .80 
52 times.. 24.00 12.00 7.00 5.50 4.00 2.00 .75 

104 times.. 22.50 10.00 5.00 4.25 3.50 1.75 .70 
156 times.. 21.00 9.50 4.50 3.75 3.00 1.50 .65 
260 times.. 19.00 9.00 9.25 3.50 2.25 1.25 ,60 
312 times.. 8.00 4.00 3.20 2.00 1.20 .55 
500 [lines.. .__._ 1.00 .50 

CLASS "AA" 
(6:00 a.m. to 9:00 a.m. and 3:00 p.m. to 6:00 p.m.) 
Class "A" rate plus 10%. 

CLASS "B" 
(8:00 p.m. to 6:00 a.m.) 

Class "A" rate minus 10%. 
7. PACKAGE PLANS 

SATURATION SCHEDULE 
Per week: 1 min. 10 see. 

10 times 1.25 20 or more times .50 
20 times ______ 1.00 

GREENVILLE 
Butler County -Map Location E-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGYV 
1948 

Media Code 4 201 5050 0.00 
Greenville Broadcasting Corp., Box 585. Greenville, 

Ala. 36037. Phone 205-382-4444. 
I. PERSONNEL 

Manager -W. H. Stiller. 
2. REPRESENTATIVES 

C. K. Beaver & Associates. Inc. 
3. FACILITIES 

1.000 w. days; 1380 kc. Non -directional. 
Operating schedule: Sunrise -local sunset weekdays 
7:00 am -5:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15% on time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3d, 4b, 9d, 5, 6a, 7b. 8. 
Rate Protection: 10a, lla. 12a, 13a. 14a, 15a, 15b. 
Basic Rates: 21a. 22a. 23a. 24b, 25a, 26, 27, 28a, 

28c, 29a, 30, 32e. 
Contracts: 40a. 44a, 45, 48, 47a, 50. 
Comb. Cont. Discounts: 60a. Ola. 62a. 
Cancellation: 70a. 70c, 71b, 73a. 
Prod. Services: 80. 
Affiliated with KBS Radio Network. 
Member: Radio Alabama Network and Southeastern 
Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 1/1/68--Rec'd 2/19/68. 
6. SPOT ANNOUNCEMENTS 

PER YR: 
Ix 13x 26x 52x I04x 260x 312x 

1 min 3.00 2.75 2.50 2.25 2.00 1.75 1.50 
Ix 5Ix 200+ 

100 wds live or 30 sec trans 1.50 1.35 1.25 
7. PACKAGE PLANS 

30 DAY PACKAGE 
300 ti 200 t1 100 ti 50 ti 

100 wds or 30 sec trans 325.00 290.00 125.00 67.50 
8. PROGRAM TIME RATES 

PER YR: 
Ix 13x 26x 52x 104x 260x 2132 

1 hr 30.00 26.00 24.00 22.00 20.00 19.00 18.00 
1/2 hr 16.00 14.00 13.00 12.00 11.00 10.50 10.00 
1/9 hr 10.00 9.00 8.00 7.00 6.00 5.50 5.00 
5 min..._ 4.00 3.75 3.50 3.2.5 3.00 2.75 2.50 

GUNTERSVILLE 
Marshall County -Map Location E-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGSV 
1950 

Media Code 4 201 5120 1.00 
Guntersville Broadcasting Co.. Inc., Box 32, Gunten- 

ville, Ala. 35976. Phone 205-582-4131. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-Lavell Jackson. 
2. REPRESENTATIVES 

David Carpenter Company. 
3. FACILITIES 

1,000 w. days; 1270 kc. Non -directional. 
Operating schedule: 5:00 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 3a, 4b, 4d, 5, 6a, 8. 
Kato Protection: lob, 11b, 12b, 13b, 14b. 
Basic Rates: 23a, 24b, 28a, 29a. 
Contracts: 90a. 
Comb.; Cont. Discounts: 60e. 
Cancellation: 71a, 73a. 
Affiliated with American Contemporary Network. 
Member: National Agitadlo Groups, Inc. 

TIME RATES 
Eff 3/1/68-Rec'd 2/28/68. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 52x 104x 156x 260x 912x 

1 min 3.00 2.85 2.75 2.50 2.25 2.15 2.10 2.06 
8. PROGRAM TIME RATES 

Ix 13x 26x 52x 1042 156x 260x 912x 
1 hr 97.00 39.00 37.00 35.00 30.00 27.00 26.00 25.00 

1/2 hr 25.00 20.00 19.00 18.00 17.00 15.50 19.00 13.00 
1/4 hr 15.00 13.50 12.00 9.50 9.00 8.50 8.00 7.50 
10 min 9.00 8.00 7.00 6.50 6.00 5.50 5.00 4.50 
5 min 7.00 6.00 5.50 5.00 4.50 9.00 3.75 3.50 

HALEYVILLE 
[Winston County -Map Location C-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJBB 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 201 5190 4.00 
Haleyville Broadcasting Co., Inc., Box 370, Hwy. 5 

North, Haleyville, Ala. 35565. Phone 202-488-2277. 
Studio: 2508 11th Ave. 

I. PERSONNEL 
President -John L. Slatton. 
Gen'l & Comm'l Mgr. -J. Otis Williams. 
Program Director -Mrs. Pat Slatton. 

2. REPRESENTATIVES 
Southeast -C. K. Beaver & Associates. Inc. 

9. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non- directional. 
Operating schedule: 5:00 a.m. to 11:00 p.m. CST. 

4. AGENCY COMMISSION 
15%. no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2b, 3a, 3c, 3d, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. 11c, 12e, 13e. 14e, 15a, 18. 
Basic Rates: 21a. 21b, 21d, 22b, 23a, 25a, 26, 28c. 
Contracts: 40a. 95, 46, 47a, 99, 51b. 
Comb.; Cont. Discounts: 60b, 60e, 62d. 
Cancellation: 70c. 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with MBS and ERS Radio Networks. 
Member: Radio Alabama Network. 

TIME RATES 
Eft 8/29/67 -Reed 8/29/87. 

NATIONAL AND LOCAL RATES SAME 

6. SPOT ANNOUNCEMENTS 
I min (') I min le) 

1 x 3.00 2.00 104 z 2.25 1.65 
13 x 2.85 1.90 156 x 2.00 1.50 
26 x 2.75 1.85 260 z 1.75 1.40 
52 x 2.40 1.75 500 z 1.50 1.35 

(') 30 sec or 35 words. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 5 min 

30.00 18.00 10.00 6.00 
26.00 16.00 9.50 5.75 
24.00 15.00 9.00 5.50 
22.00 13.00 8.50 5.25 
20.00 12.00 8.00 5.00 
19.00 11.00 7.50 4.75 
18.00 10.00 7.00 4.50 
17.00 9.00 6.00 3.75 

1 x 
13 x 
26 z 
52 z 
104 z 
156 z 
260 x 
500 x 
Above rates apply when one or more spots are run on 
consecutive week -days; 5, 6, or 7 days per week. 
On smaller or run as directed schedules rate is .10 
per spot additional. 

HAMILTON 
Marlon County -Map Location C-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WERH 
1950 

Media Code 4 201 5200 1.00 
Rate F. Fite, Hwy. 78, half mile south of Hamil- 

ton. Ala. 35570. Phone 205-921-3481. 
I. PERSONNEL 

Owner -Kate F. Fite. 
General Manager -James B. Fowler. 
Sales -Kermit Mingo. 

3. FACILITIES 
5.000 w. days; 970 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d, 9b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 23a, 28b, 28e. 
Contracts: 90a, 43, 45, 96, 47a, 51a, 51b. 
Cancellation: 70e, 73a. 
Prod. Services: 81. 82. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. National 
Aglladio Groups. Inc. 

TIME RATES 
No. 7 Eft 3/1/67 -Reed 2/27/67. 

6. SPOT ANNOUNCEMENTS 1 min 94 see 15 see 
Per mo, ea .-_. 1.50 1.00 .75 

8. PROGRAM TIME RATES 
5 min 1/4 hr 

Per mo. ea....._...------...._........_ -_-._. ____- 3 6 

HARTSELLE 
Morgan County -Map Location D-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHRT 
1956 

Media Code 4 201 5330 6.00 
Gene Newman, Hartselle, Ala. 35640. Phone 773- 

2558. 
I. PERSONNEL 

Gen'l & Com'I Mgr. --Gene Newman. 
3. FACILITIES 

250 w. days; 860 kc. Non -directional. 
Operating schedule: 5:00 a.m. to local sunset. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 23a. 
Affiliated with NAS. CBS Radio Networks. 

TIME RATES 
Rates effective 

Rates received August 4. 1981. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 1/4 5 1 30 10 
hr. hr. min. min. sec. sea 

1 time 19.00 12.00 7.50 4.00 3.00 2.00 
26 times 17.50 11.00 7.00 3.75 2.75 1.90 
52 times 18.00 10.00 6.50 3.50 2.50 1.75 

104 times 14.00 8.50 5.75 3.25 2.25 1.55 
156 times 12.00 7.00 5.00 8.00 2.00 1.80 
312 times 10.00 5.50 9.25 2.60 1.60 1.00 

HOMEWOOD 
Jefferson County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Birmingham 
(including Bessemer, Homewood, Irondale) 

HUNTSVILLE (5 AM; 2 FM) 
:Madison County -Map Location E-2 

See SRDS consumer market map and data at begin- 
ning or the State. 

WAAY 
1946 

R A B 

Media Code 4 201 MOO 7.00 
Smith Broadcasting System, Box 3347, Huntsville. 

Ala. 35810. Phone 205-534-8471. 
I. PERSONNEL 

President -M. D. Smith, III. 
General Manager -Henry G. Beam. 

2. REPRESENTATIVES 
Adam Young-VTM. Inc. 
South, Southwest -Dura -Clayton Agency. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 1550 ke, 

Directional -night only. 
Operating schedule: 24 hours daily. CS?. 

4. AGENCY COMMISSION 
15/0 net on time and talent; payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, la, 2b. 3a, 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 22a, 22b, 23a, 23b, 24c, 25a, 28b, 

28c. 
Contracts: 40a, 47a, 48. 
Comb.: Cont. Discounts: 60h, 60i. 
Cancellation: 70a, 70e. 

TIME RATES 
Eff 3/1/67 -Reed 1/25/67. 

6. SPOT ANNOUNCEMENTS 
WEEKLY VOLUME PLAN 

1 -MINUTE 
12 ti 18 tl 24 01 

Ea..........._....__.._........_.._.._... 10 8 7 
30 sec: 80% of 1 -min. 10 sec: 65% of 1 -min. 
Not combinable for frequency discount. 

WAHR (FM) 
1959 

13131:1 IMF MO 
Media Code 4 201 5470 0.00 
WAHR. Inc., 1108 Times Bldg., Huntsville, Ala. 

35801. Phone 205-538-1568. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -William B. Lane, Jr. 
Program Director -Tony M. Campbell. 

(This listing continued en next page) 
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Huntsville -W A H R (FM) -Continued 
2. REPRESENTATIVES 

Roger Coleman, Inc. 
3. FACILITIES 

ERP 3200 w.; 99.1 mc. 
Operating schedule: 6:00 am -midnight. CST. 
Antenna ht.: 790 ft. above sea level. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 22a, 23a. 
Contracta: 45. 
Comb.; Cont. Discounts: 60a, 60c. 
Affiliated with American FM Network. 

TIME RATES 
Eff Recd 3/27/67. 

6. SPOT ANNOUNCEMENTS 
1 min, fixed 5 1 min, BTA ................_ 4 

WBHP 
1937 

Subscriber to the NAB Radio Code 
Media Code 4 201 5540 0.00 

W. H. Pollard, Box 770, Huntsville, Ala. 35805. 
Phone 205-534-3521. 
STATION'S PROGRAMMING DESCRIPTION 

WBHP: MUSIC: country. 25 local newscasts daily, 
plane for traffic control. Contact. Representative for 
further details. Rec'd 10/23/67. 

I. PERSONNEL 
Pres. & Owner -W. H. Pollard. 
General Manager -Earl Johnson. 
Program Director -handy Towery. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
Southern -R. S. Crane Company, Inc. 

3. FACILITIES 
1,000 w.; 1230 kc. Non -directional. 
Operating schedule: unlimited time. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la. 4a, 5, 6a, 7a. 
Rate Protection: 10b, 11b, 12b, 13b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 26, 28b, 29a. 
Contracts: 40a. 42b, 45, 46, 47a. 
Comb.; Cont. Discounts: 60k, 61a, 61b, 62b, 62e. 
Cancellation: 70a, 70e, 71b. 73a. 
Affiliated with American Information Network. 
Member: Southeastern Key Market. Network. 

TIME RATES 
NATIONAL AND LOCAL BATES SAME 

Eff 9/1/67 -Reed 8/28/67. 
7. PACKAGE PLANS 

(To be used in 30 days) 
1 min 30 see 20 see 10 see 

1 tl 5.00 3.45 2.95 2.45 
50 ti 4.50 2.95 2.45 1.95 
100 ti..._ 4.00 2.45 1.95 1.45 

DISCOUNT 
52 wk -15% 26 wk -10% 13 wk -5% 
Preferred time, extra .50. 
Exact. time, extra 1.00. 

WEUP 
1958 

Independent Negro 

Media Code 4 201 5610 1.00 
Garrett Broadcasting Service, 2609 Jordan Lane 

N. W., Huntsville, Ala. 35806. Phone 205-536- 
0713, 14. 15. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Leroy Garrett. 

2. REPRESENTATIVES 
Bernard I. Ochs Co. 

3. FACILITIES 
5,000 w. days, 1600 he. Non -directional 
Operating schedule: 8 am -local sunset. CST. 

4. AGENCY COMMISSION 
15'9, on time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, la. 3b, 3c, 3d, 4a, 9d, 5, 6a, 

7b, 8. 
Rate Protection: 10c, 13e, 15a. 
Basic Rates: 20a, 20b, 21a, 21b, 22a, 22b, 24b, 24c, 

28b, 28e, 29a. 
Contracte: 40a, 44a, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60g, 601, 61b, 62d. 
Prod. Services: 81, 82. 

TIME RATES 
Rif 8/1/60-Rec'd 8/1/86. 

6. SPOT ANNOUNCEMENTS 
Ix 52x I04x 156x 3121 624x 

1 min. 7.00 6.60 6.20 5.80 5.40 5.00 
30 sea 5.60 5.30 5.00 4.70 4.35 4.00 
10 sec 4.20 4.00 3.75 3.50 3.25 3.00 

7. PACKAGE PLANS 
WEEKLY VOLUME 

(must be used within a week) 
10 . 5.80 25 ti _ 5.00 
15 ti 5.40 

8. PROGRAM TIME RATES 
Ix 92x 104x 156x 260x 312x 

1 hr 70.00 66.50 63.00 59.50 58.00 52.50 
1/2 hr. 42.00 39.90 37.80 35.70 33.60 31.50 
1/4 hr. 28.00 26.60 25.20 23.80 22.40 21.00 
5 min...._._ 14.00 13.30 12.60 11.90 10.20 9.50 

WFIX 
1945 

Media Code 4 201 5680 4.00 
Huntsville Broadcasting Co.. 410 W. Holmes, Huoia. 

ville, Ala. 35804. Phone 205-534-5641. 
I. PERSONNEL 

General Manager -J. B. Fee. Jr. 
Station Manager -John Garrison. 

2. REPRESENTATIVES 
Paul H. Baymer Company, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 hr. 

Non -directional. 
Operating schedule: 5:00 am -midnight. 

November 1, 1968 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 9a, 4d, 5, 8. 
Basic Rates: 20a, 22a, 23a, 24a, 24b. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 60k, 61a, 01b, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
No. 3 Eff 11/1/67-Rec'd 10/5/67. 

AA -Mon thru Fri 8-9 am & 4-6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

AA: I ti 6 ti 12 01 18 01 24 01 

1 wk..._ 8.00 7.50 7.00 6.75 6.50 
13 wk. 7.50 7.00 6.50 6.25 6.00 
26 wk- 7.00 6.50 6.00 5.75 5.50 
52 wk..._...._...... ....... 8.50 8.00 5.50 5.25 5.00 
A; 
1 wk. 7.00 6.50 6.00 5.75 5.50 
13 wk-.._.._.._ ............... 6.50 6.00 5.50 5.25 5.00 
28 wk 6.00 5.50 5.00 4.75 4.50 
52 wk. ...... ...._.._...... _ 5.50 5.00 4.59 4.25 4.00 
8/10 sec: 65% of 1 -min. 20/30 sec: 80% of 1 -min. 
All lengths of spots combine for frequency. 
Schedules need not run consecutive weeks to earn 
number -of -weeks frequency. 

WN DA (FM) 
1960 

Media Code 4 201 5750 5.00 
Austin M. Hughey & Mitchell Jerome Hughey, 2409 

9th Ave., S. W.. Huntsville, Ala. 35805. Phone 
534-2433 or 534-2434. 

I. PERSONNEL 
Geo'1 & Sales Mgr. -Mitchell Jerome Hughey. 
l'rogram Director -Ann Hughey. 

3. FACILITIES 
ERP 3,100 w.; 95.1 mc. 
Operating schedule: 6:00 am -midnight Mon thru Sat; 
7:00 am -midnight Sua CST. 
Antenna ht. -108 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4c, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 22b, 23a, 24a, 24b, 26, 29a. 
Contracts: 40a. 42b, 46. 
Comb.; Cont. Discounts: 80a, 81b, 62b, 62e. 
Cancellation: 70a, 70e, 71a. 

TIME RATES 
Rates effective October 5, 1965. 
Rates received October 6. 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1-100 ti 4.50 3.50 101-200 tL.__ 4.25 8.25 
7. PACKAGE PLANS 

1000 1 -minute spots 1950. 
1000 30 -second spots .._...._......__. 1500. 

8. PROGRAM TIME RATES 
1/4hr1/2hr 1/4hr1/2hr 

26 tL....._.._ 12.00 15.00 52 ti...__.__ 10.00 12,00 

WVOV 
1968 

Subscriber to the NAB Radio Code 
Media Code 4 201 5785 1.00 
Tennessee Valley Broadcasting Co., Inc., Box 5188, 

6020 Stringfield Rd., Huntsville, Ala. 35805. Phone 
205-859-2441. 

1. PERSONNEL 
General Manager -Fred Still. 
Assistant Manager -Barbara Durham. 
Program Director -Gordy Cole. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
10,000 w.; 1000 ke. Directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 4a, 5, 6h, 7b, 8. 
Rate Protection: 10e, 11e, 12e, 13e, 14e, 15b. 
Basic Rates: 20b, 21a, 21b, 21e, 21d, 220, 22b, 23a, 

24b, 24c, 25a, 26, 28b, 28c, 29a, 33d. 
Contracta: 40a. 41, 42b, 42d, 49b, 45, 46, 47a, 48, 

99, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60g, 801, 61a, 62a. 
Cancellation: 70b, 70d, 71a, 72, 73a, 7513. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Rec'd 5/27/68. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x I04x I56x 208x 312x 624x 
1 min 7.00 8.00 5.75 5.50 5.25 5.00 4.75 4.50 
30 sec 6.00 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
20 sec 5.00 4.50 4.25 4.00 3.75 3.50 3.25 3.00 
10 sec 3.00 2.75 2.50 2.25 2.25 2.00 2.00 2.00 
Preferred time, extra .50. Exact time, extra 1.00. 

8. PROGRAM TIME RATES 
5 min -10.00. Each additional 1 -min 2.00. 

lo. SPECIAL FEATURES 
5-MLNUTE NEWSCAST -ROS 

13 wk -10.00 26 wk -8.75 52 wk -7.50 
WEATHER CAST -ROS 

13 wk -4.00 28 wk -3.50 52 wk -3.00 
GOSPEL SHOW -SUN 7-9 AM 

1/4 hr -20.00 1/2 hr -35.00 
SUNDAY SHOWTIME-9 AM -1 PM 

1/4 hr -25.00 1/2 hr -45.00 

IRONDALE 
Jefferson County -Map location D-4 

See SRDS consumer market map and data at the begin- 
ning of the State. 

See Birmingham 
(including Bessemer, Homewood, Irondale) 

Spot Rodio 

JACKSON (1 AM; 1 FM) 
Clarke County -Map Location C-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHOD WHOD-FM 
1950 1964 

Subscriber to the NAB Radio Code 
Media Code 4 201 5820 6.00 
Jackson Broadcasting Co., Inc., Box 548, 1829 College 

Ave., Jackson, Ala. 36545. Phone 205-246-2413. 
I. PERSONNEL 

President -Rowdy McGee. 
Station Manager -Hugh Ellington. 

2. REPRESENTATIVES 
Sears & Ayers, Inc. 
Southeast -Tom Atkinson & Associates. 

3. FACILITIES 
1,000 w. days; 1290 ke. Nan-dlrectlonaL 
Operating schedule: 5:30 am -local sunset. CST. 
FM -ERP 3,000 w.; 104.9 mc. 
Operating schedule: 5:30 am -11 pm. CST. 
Antenna ht.: 214 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 3a, 3b, 5, 6a, 8. 
Rate Protection: 150, 15b. 
Basic Rates: 20a, 21a, 21b, 22a, 24c, 26. 
Contracts: 40a, 97e. 
Comb.; Cont. Discounts: 60a. 
Affiliated with KBS. 

TIME RATES 
Eft 9/1/68 -Reed 9/3/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti IO ti 25 ti 5001'125 ti 
1 min 2.25 1.90 1.50 1.30 1.30 
30 sec 2.00 1.70 1.25 1.10 

(') Within 30 -day period. 
8. PROGRAM TIME RATES 

PER WK: 5 min 1/4 hr 1/2 hr I hr 
1 ti 4.00 10.60 17.00 31.40 
5 ti 3.15 6.00 11.00 20.00 

JASPER (2 AM) 
Walker County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WARF 
1956 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 201 5890 9.00 
Radio South, Inc., Holiday Inn Bldg., 1301 78 Hwy. 

W., Jasper, Ala. 35501. Phone 205-384-5577. 
STATION'S PROGRAMMING DESCRIPTION 

WARE: Programmed for adults and young adults. 
AIR PERSONALITIES emcee entire operation. Music. 
news, sports, and weather each hour. National and 
international news on hour, state newa on half hour. 
Sports at :15 past and forecast at :45. NEWS: 
15% of day's programming. MUSIC: country and 
western 5-9 am, popular music 9-10 am, gospel and 
religious quartets 10-11:30 am. Farm, talk and 
religious programa 11:30 am -1 pm. Top 40 and 
country and western interspersed 1 pm -sign -off. Per- 
sonalities available for remote pickups from grand 
openings, fairs, etc. Football and basketball broad- 
cast from local colleges and high schools in season. 
Contact Representative for further details. Recd 
10/2/87. 

I. PERSONNEL 
Pres., Gen'l & Com'1 Mgr. -Houston L. Pearce. 
Station Manager -Sonny Posey & Leon Wilcut. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FArILITIES 
1,000 w. days. 250 w, nights; 1240 kc. 

Non -directional. 
Operating schedule: 5:00 a.m. to 10:00 p.m. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3d, 4b. 9d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11e, 12c, 13c, 14e 15b. 
Basic Rates: 21b, 22a, 23a, 24e, 25c, 28, 28e, 29b. 
Contracta: 400, 41, 42c, 44a, 44b, 46, 47a, 48, 51a, 

51b. 
Comb.; Cont- Discounts: 60b, 00h, 61a, 62b, 62d. 
Cancellation: 700, 70c, 71a, 72, 73a, 736. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 23. 1984. 
Ratea received September 25, 1964. 

6. SPOT ANNOUNCEMENTS 
1 minute 

PER MO: ea tot 
1 ti _ 2.00 2.00 

30 ti (1 daily) 1.50 45.00 
60 ti (2 daily) 1.40 84.00 
90 tl (3 daily)._.._._ 1.35 121.50 
120 ti (4 daily) 1.25 150.00 
150 tl (5 daily) 1.15 172.50 
180 -up (6 daily) 1.00 180.00 () 60 wurde. 

20 -SECOND STATION BREAKS 
PER MO: ea 
30 tl (1 dally)._............_..__.._.._...._.._....._.. 1.00 

90 ti (3 daily) 
150 ti (5 daily) 
180 ti (6 daily) 
240 ti (8 daily) 
300 ti (10 daily) 
360 if (12 daily) 

10 -SECOND STATION BREAKS 
PER MO: ea 
150 ti (5 daily)._...__._......_...._.........__.._... 70 
240 tl (8 daily) .65 
300 ti (10 daily) .60 
380 tl (12 dally) .55 
950 ti (15 daily) ..................._...._.._.._....__ .53 

Stations 

.94 

.71 

.70 

.65 

.60 

30 seconds 
ea tot 

1.75 1.75 
1.50 16.50 
1.35 35.10 
1.25 37.50 
1.15 89.00 
1.10 99.00 
1.05 126.00 
1.00 150.00 

tot 
30.00 
57.60 
84.60 

106.50 
126.00 
156.00 
180.00 
208.00 

tot 
105.00 
156.00 
180.00 
198.00 
238.50 

ALABAMA 
7. PACKAGE PLANS 

SPOT SATURATION SPECIAL 
20 -minute spots per day -5 days 100.00 

8. PROGRAM TIME RATES 
PER MO: I hr 1/2 hr 1/4 hr 10 min 5 min 
1 z._ ................__-.. 8 30 16 10 6 

DISCOUNTS 
13x-16% 28x-33% 52x-50% 

10. SPECIAL FEATURES 
WEEKEND NEWS SPECIAL 

10 5 -minute newscasts. 25.00 
5 5 -minute newscasts_ 15.00 

WWWB 
1946 

Media Cade 4 201 5960 0.00 
Bankhead Broadcasting Co., Box 622, Bankhead Long 

Bldg., Jasper, Ala. 35501. Fulton 4-3461. 
I. PERSONNEL 

President --John H. Bankhead. 
General Manager -William C. Edgemon. 
Program Director -Marion B. Grant. 

3. FACILITIES 
1.000 w. days; 1360 ke. Non -directional. 
Operating schedule: 6:00 a.m. to sunaet. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 313, 3d, 4b, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 21b, 220, 23a, 24c, 25e, 26, 28c, 29b. 
Contracte: 40a. 41, 42c, 440. 46, 47c. 48, 510, 51b. 
Comb.; Cont. Discounts: 60b. 00h, 61a, 62b, 62d. 
Cancellation: 700, 70c, 71b, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 
Member: Tri -W Network, Southeastern Key Market 
Network. 

TIME RATES 
Rates effective November 1, 1962. 
Rates received March 3, 1980. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 30 

I'er month: hr. hr. hr. min. min, min. see 
1 time... 35.00 21.85 13.15 9.85 6.60 3.30 2.20 

13 times.. 32.00 20.00 12.00 9.00 6.00 3.00 2.00 
26 times.. 30.00 18.75 11.25 8.45 5.65 2.85 1.85 
52 times_ 27.50 17.20 10.30 7.75 5.15 2.60 1.70 

104 times.. 25.00 15.50 9.40 7.05 4.70 2.35 1.55 
156 times.. 22.50 18.60 8.45 6.35 4.25 2.15 1.40 
260 times.. 20.00 12.50 7.50 5.85 3.75 1.90 1.25 
312 times.. 18.00 11.25 8.75 5.10 3.30 1.70 1.10 

LAN ETT 
Chambers County -Map Location G-5 

See 810Dß consumer market map and data at begin- 
ning of the State. 

WRLD 
Licensed as a Lanett. Ala. -West Point, Ga. dation. 
See listing under West Point, Ga. 

LINEVILLE 
Clay County -Map Location F-5 

See SRDS consumer market map and data at beginning 
of the State. 

WANL 
1967 

Media Code 4 201 8000 4.00 
Clay County Broadcasters, Box 396, Lineville, Ala. 

36266. Phone 205-396-2172. 
I. PERSONNEL 

General Manager -Robert E. Haynes. 
Program Director -Don L. Stephens. 
News Director -Harry D. Butler. 

3. FACILITIES 
1,000 w.; 1540 he. Non -directional. 
Operating schedule: Sunrlae-local sunset. CST. 

4. AGENCY COMMISSION 
None. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2b. 3b, 4a, 4c, 5, 6a, 7b, 8. 
Rate Protection: 10a, ila. 12e, 13c, 14a, 15e. 
Basic Rates: 20b, 21a, 21e, 21d, 23b, 24b, 24c, 25a. 

28e, 29a, 33c. 
Contracts: 40a, 42b, 49a. 46, 51a, 51b. 
Comb.: Cont. Discounts: 60a, 601, 61c. 
Cancellation: 70b, 71a. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME Eff-Rec'd 3/18/68. 

6. SPOT ANNOUNCEMENTS 
PER Y R : 1000x 750x 500x 300x 150x 
1 min 1.45 1.60 1.75 2.00 2.20 
30 sec: 80% of 1 -min. 20 sec: 60% of 1 -min. 

7. PACKAGE PLANS 
PER MO: 90 tl 60 ti 30 ti 15 01 IO tl 
1 min 1.60 1.75 1.95 2.15 2.35 
30 sec: 80% of 1 -min. 20 sec: 60% of 1 -min. 

MARION 
Perry County -Map Location D-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJAM 
1951 

Subscriber to the NAB Radio Code 
Media Code 4 201 6030 1.00 
Radio Marion, Inc.. Box 221, Marion, Ala. 36756. 

Phone 205-683-7111. 
STATION'S PROGRAMMING DESCRIPTION 

WJAM: MUSIC: country format. Contact Representa- 
tive for further details. Recd 3/27/68. 

I. PERSONNEL 
Gen'l Mgr. & Chief Eng. -E. H. "Curley" Huntley. 

(This listing continued on next page) 
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ALABAMA 
Marion -W J A M -Continued 
2. REPRESENTATIVES 

Continental Radio Sales. 
Dora -Clayton Agency. Inc. 

3. FACILITIES 
5,000 w. days; 1310 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 9d. 
Basic Rates: 23a. 
Contracts: 40a, 46. 
Comb.; Cont. Discounts: 60a, 61b, 62b. 62e. 
Cancellation: 70a, 70e. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rata effective November 1. 1960. 
Rates received October 21, 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 5 min. 1 min. 

1 time......._..._._ 38.00 22.80 7.80 3.60 
13 times..._ 36.00 21.60 7.20 3.40 
26 times 34.00 20.40 6.80 3.20 
52 times 32.00 19.20 6.40 3.00 

114 times 30.00 16.00 8.00 2.80 
156 times 28.00 16.80 5.60 2.60 
260 times 26.00 15.60 5.20 2.40 
312 24.00 14.20 4.80 2.20 

MOBILE (8 AM; 2 FM) 

(including Prichard) 
Mobile County -Map Location B-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to Imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It L part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered. etc. with- 
in the area. 

WABB 
1948 

MOBILE 

The Eastman Station 
Media Code 4 201 6100 2.00 
Voice of Mobile, 962 Government, Box 2148, Mobile, 

Ala. 36601. Phone 205-432-5572. 
I. PERSONNEL 

Pres., Nat'l Sales & Gen'l Mgr. -Bernard Dittman. 
Vice -President -J. W. Dittman. 

2. REPRESENTATIVES 
Robert E. Eastman it Co.. Inc. 

3. FACILITIES 
5.000 w.; 1480 kg. Directional -night only. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, lb, la, 3b. 3c, 3d. 4a, 4o, 5, 6a, 7b. 
Bate Protection: lob, llh, 12g. 13g. 14g, 16. 
Basic Rates: 20a, lob, 21b. 21c, 21d, 22a, 22b, 23a, 

24a. 24c, 25a. 27, 28b, 28c, 29a, 29b, 30, 31, 38c. 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 44b, 45, 46, 

47e, 49, 50, 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60a, 60d. 60e, 60f, 60h, 

601, 61b, 61c, 62a, 62b, 82d. 
Cancellation: 70a, 70b, 70d, 71a, 73b. 
Prod. Services: 81, 82. 
These rates entitle advertiser to best positions and 
preempt R.O.S. accounts other than national. 
Affiliated with The Eastman Network. 

TIME RATES 
Bates effective April 1. 1984. 

Rates received February 19, 1964. 
6. SPOT ANNOUNCEMENTS 

DR1 VE TIME 
(6:00-9:00 am and 4:00-7:00 pm Mon thru Sat) 

PER WK: 
Less than 6 ti 20.00 12 ti _ 14.00 
6 ti 18.00 18 ti 12.00 

HOUSEWIFE/NIGHTTIME 
(9:00 am -4:00 pm Mon thru Sat; 7:00-1:00 

Leas than 6 ti 
pm 5.00oníh12 

Ftirl) 11.00 
6 ti 12.00 18 ti 10.00 

ALL OTHER TIMES 
Less than 6 ti 12.00 12 ti ...................._.._.. 9.00 
6 ti 10.00 18 ti 7.00 
30 seconds -80% of 1 -minute rate. 
10 seconds -50% of 1 -minute rata 

DISCOUNTS 
26 consec wk 9% 52 consec wk..._.._...._ 8% 
Minimum wkly ached of 6 1 -min spots 6am-12mid 
Mon -Sun necessary to maintain comae wk advertising. 

7. PACKAGE PLANS 
PE1tSONALITY PACKAGE 

(Within 7 days) 
PER WK: 
1 spot from 6:00-9:00 am. 
1 spot from 9:00 am -noon. 
1 spot from noon -3:00 pm. 
1 spot from 3:00-6:00 pm. 

1 spot from 6:00 Dm -midnight. 
1 spot from midnight -6:00 am. 
42 1 -minute personality sales messages oar wk. (ea 
7.00) 294.00. 

FAMILY PLAN 
6 spots from 6:00-9:00 am Mon thru Sat. 
6 spots from 3:00-7:00 pm Mon thru Sat. 
4 spots from 7:00-10:00 pm Mon thru Sat. 
4 spots from 9:00 am -3:00 pm Bat. 
4 spots from 10:00 am -6:00 pm Sun. 
24 1 -minute announcements per wk, (ea 9.00) 216.00. 
All announcements and packages. except Family Plan 
and Personality Package, are cross -combinable for 
frequency discounts. 

WGOK 
1958 

MOBILE 

Independent Negro 
An OK Group Station 

Media Code 4 201 6170 5.00 
WGOK, Inc., Foot of Gum Street, Mobile. Ala. 

38603. Phone 205-432-8661. 
I. PERSONNEL President -Jules J. Pinata. 

Executive Vice President -Stanley W. Ray, Jr. 
Vice Pres. & Gen'l Mgr. -Gene Tibbett. 

2. REPRESENTATIVES 
Dore & Allen. Inc. 

9. FACILITIES 
1,000 w. days; 900 ke. DirectionaL 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3d, 9a, 4d, 5, 6a, 7b, 8. 
]fate Protection: 15b. 
Basic Rates: 20a. 21a, 23a, 24b, 25a, 28b, 28c, 29a. 

30. 
Contracts: 40a, 41, 92d, 43, 44b, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 60g. 601, 61a, 

62d. 
Cancellation: 70a. 70c, 71a, 72. 
Prod. Services: 82. 
Member: OK Group. 

TIME RATES 
No. 3 Eff 4/1/68 -Reed 3/18/68. 

6. SPOT ANNOUNCEMENTS 1 min 30 see I0 see 
1 z 11.00 8.80 5.50 
50 s _.._.._.._... 10.55 8.45 5.30 
100 z 10.15 8.15 5.10 
150 z 9.70 7.60 4.85 
200 z 9.30 7.45 4.85 
250 x 8.85 7.10 4.45 
300 x 8.45 6.75 4.20 
500 x 8.00 6.40 4.00 
750 z 7.55 6.05 3.80 
1000 x 7.15 5.70 3.55 () Can be combined with 1 -minute or 30 -second 

spots to earn lower rates for ID frequency only. 
7. PACKAGE PLANS 

1 MINUTE 
PER WK: 10 ti 15 ti 20 ti 25 tI SO ti 35 ti 
1 wk. 10.90 10.70 10.50 10.25 10.00 9.76 
13 wk 9.85 9.25 8.75 8.35 8.15 8.05 
26 wk 8.75 8.20 7.90 7.75 7.50 7.10 
39 wk..._ 8.20 7.85 7.50 7.10 7.00 8.95 
52 wk 7.90 7.50 7.05 7.00 8.90 8.80 

30 SECONDS 
8.70 8.55 8.40 8.20 8.00 7.80 

6.50 6.45 
8.00 5.70 
5.80 5.55 
5.50 5.45 

1 wk 
13 wk 7.90 7.40 7.00 6.70 
26 wit ...... 7.00 6.55 6.30 6.20 
39 ...... 6.55 6.30 6.00 5.70 
52 wk 6.30 6.00 5.65 5.60 
1 -minute and 30 -seconds cross -combine to earn maxi- 
mum frequency. No ID's available. 
Packages not combinable. However, advertisers may 
earn higher frequency on subsequent orders providing 
schedules continue without interruption, but no re- 
bates are applicable on previous orders. Subject to 
short rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 z 66.00 43.00 26.00 22.00 13.00 
50 z..._ ............ 63.00 41.05 24.80 21.00 12.40 
100 x 60.00 39.10 23.60 20.00 11.80 
150 x 57.00 37.15 22.40 19.00 11.20 
200 x 64.00 35.20 21.20 18.00 10.60 
250 z 51.00 33.25 20.00 17.00 10.00 
300 x 48.00 31.30 18.80 16.00 9.40 
500 z 45.00 29.25 17.60 15.00 8.80 

WKRG 
1946 

MOBILE 

Subscriber to the NAB Radio Code 
Media Code 4 201 6240 6.00 
WKRG-TV, Inc., Box 2367, 162 St. Louis St., Mo- 

bile. Ala. 38601. Phone 205-432-5501. TWX 205- 
342-7286. 

I. PERSONNEL 
President -Kenneth Giddena. 
General Manager -Charles E. Trainor. 
Program Director -Jim Scott. 

2. REPRESENTATIVES 
11 -it Representatives. Inc. 

3. FACILITIES 
1.000 w. days. 500 w. nights; 710 kg. 

Directional -night only. 
Operating schedule: 5:00 am -midnight weekdays; 6:00 
am -11:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, Sa, 4a, 4d, 5, 7b, 8. 
Rate Protection: 10b, 12b, 13b, 14b, 16. 
Basic Rates: 22b, 23a, 25a, 27. 29a. S3a. 
Contracts: 40a, 41, 42a, 42c, 43, 44b, 45. 46. 47e. 51c. 
Comb.; Cont. Discounts: 60g, 62b. 
Cancellation: 70a. 70c, 71a, 73a. 
Prod, Services: 82. 
Affiliated with CBS Radio Network. 
TV facilities: WKRG-TV. 

TIME RATES 
ER 6/1/87 -Reed 5/8/67. 

AA -Mon thru Sat 5:30-9 am; Mon thru Fri 3:30- 
7 pm. 
A -Mon thru Sat 11:35 am -1 pm. 
B -All other times. 

7. PACKAGE PLANS 
1 MINUTE ROTATING 

PER WK: 90x 25x 20x ISx 10x 51 C) 
AA 10.00 10.50 11.00 11.50 12.00 13.00 15.00 
A 8.00 8.50 9.90 9.50 10.00 11.00 13.00 
B 7.00 7.50 8.00 8.50 9.00 10.00 12.00 (i Fixed. 

30/20 sec: 75% of 1 min. 10 sec: 50% or 1 min. 
52 inks -10% 
Spots and Programs may be combined for frequency 
discounts. 
All Plan spots to all categories are combinable. 

8. PROGRAM TIME RATES 
PER WK: 9x 5x IOx 
5 min 42.50 55.00 95.00 

9. PARTICIPATING PROGRAMS 
Barry Farber Show -1 min, 10 

10. SPECIAL FEATURES 
ANSWER PLEASE 

(Telephone program -11:30 am -1 pm) 
25 min, ea 49.50 20 min, ea...__...._ 42.50 
No competitive accounts accepted. 
Not more than 1 program unit per client. 
Minute participations take AA rate. 

WKRG-FM 
1947 

MOBILE 

R A B 0121F MO 
Subscriber to the NAB Radio Coda 

Media Code 4 201 6241 4.00 
WKRG-TV, Inc., Box 2367, 162 St. Louis St.. 

Mobile, Ala. 36601. Phone 205-432-5501. TWX 
MO 97. 
STATION'S PROGRAMMING DESCRIPTION 

WKRG-FM: Programmed for adults and young adults. 
NEWS: hourly. MUSIC: current hits, general popu- 
lar music. News: local, regional, national, Inter- 
national, network, sports, weather, stock market and 
business. COMMERCIAL POLICY: 12 minutes max- 
imum per hour. Contact Representative for further 
details. Recd 8/1/68. 

1. PERSONNEL 
Station Manager -John L. Harris, Jr. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 
Regional -K. S. Crane, Company, Inc. 

3. FACILITIES 
ERP 100,000 w.; 99.9 me. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 850 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: hills payable 10th. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 40. 5, 7b, 8. 
Rate Protection: 10b, 12b, 13b, 14b, 16. 
Basie Rates: 22b, 23a, 25a, 29a, 33a. 
Contracts: 40a, 42d, 44a, 44b, 45, 51e. 
Comb.; Cont. Discounts: 60b, 60g. 60), 61e, 62e, 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80. 
Affiliated with American FM Network. 
TV facilities: WKRG-TV. 

TIME RATES 
ER 4/68-Rec'd 4/22/68. 

7. PACKAGE PLANS 
PER WK: 10 ti $5 t1 20 t1 25 t1 30 t1 
1 min 10.00 9.50 9.00 8.50 8.00 
30 see. 7.00 6.50 6.00 5.50 5.00 
10 sec: 75% of 30 sec rate. 
Spots and programs may be combined for frequency 
discounts. 

8. PROGRAM TIME RATES 
PER WK: I ti S ti 5 ti 
1/4 hr 20 55 90 
1/2 hr 40 110 185 
1 hr 60 170 280 

WLIQ 
1960 

MOBILE 

R A 
Subscriber to the NAB Radio Code 

Media Cede 4 201 6310 7.00 
Hartzog Broadcasting. Inc., Sheraton Battle House. 

Mobile, Ala. 36601. Phone 205-432-1844. 
I. PERSONNEL 

President -Thomas S. Hartzog. 
General Manager -Joe Vincent. 

2. REPRESENTATIVES 
Paul H. Raymer Company, Inc. 

9. FACILITIES 
5,000 w. days: 1360 kc. Directional. 
Operating erhedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
19%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 314. 4a, 5, 6a. 
Basic Rates: 22a, 29a. 
Contracts: 40a. 
Prod. Services: 82. 
Affiliated with MRS Radio Network. 
Affiliated with American Information Network. 

TIME RATES 
F.ff 3/1/68-Rec'd 7/29/68. 

AA -Mon thru Fri 6-9 am & 3-7 pm. 
A -All other times. 

8. SPOT ANNOUNCEMENTS 
CLASS AA 

I MIN: I ti 5tl 10 t 15tí 2011 
1 wk 10.00 9.75 9.50 9.25 9.00 
13 wk 9.50 9.25 9.00 8.75 8.50 
26 wk 9.00 8.75 8.50 8.25 8.00 
52 wk 8.50 8.25 8.00 7.75 7.50 

CLASS A 
1 wk 
13 wk 
26 wk 

9.00 8.75 8.50 8.25 8.00 
8.50 8.25 8.00 7.75 7.50 
8.00 7.75 7.50 7.25 7.00 

52 wk 7.50 7.25 7.00 8.75 6.50 
20/30 sec: 80% of 1 -min 8/10 see: 50% of 1 -min 
All spots regardless of length combine for frequency; 
and schedules do not have to run consecutively to 
earn number -of -weeks frequency. 

WLPR(FM) 
1964 

MOBILE 

©QF'MQ 
Media Code 4 201 6380 0.00 
Mobile Broadcast Service, 1296 First National Bank 

Bldg., Mobile, Ala. 36602. Phone 205-342-3782. 
I. PERSONNEL 

Vice-Pres. & Gen'] Mgr. -Howard L. Smith. 
Sales Promotion-Gahy Gray. 
Program Director -Geraldine Whelehan. 

2. REPRESENTATIVES 
Herbert E. Groskin & Company. 

3. FACILITIES 
ERP 40.000 w.; 96.1 me. Stereo. 
Operating schedule: 5:00-1:00 am. CST. 
Antenna ht.: 444 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 30 days. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4b, 4d, 5, 6b, 8. 
Rate Protection: lob, llb, 13b, 15b. 
Basic Rates: 20a. 21a. 21d, 22b, 23e, 24b, 83b. 
Contracts: 40a, 44b, 46, 47e. 
Comb. Cont. Discounts: 60f, 61a. 
Cancellation: 72, 73b. 
Prod. Services: 80. 
Member: Groakin Group. 

TIME RATES 
ER 12/1/65 -Reed 4/15/66. 

6. SPOT ANNOUNCEMENTS 
Ix 151 30x 601 125x 250x 500x 

1 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 x...______. ................ ...................80 45 35 32 26 

GROSS MONTHLY BUY/DISCOUNT 
1200.00-40% 500.00-25% 
1000.00-35% 400.00-20% 
750.00-30% 300.00-15% 

WM00 
1965 

MOBILE 
Media Code 4 201 6450 1.00 
Springhill Broadcasting Co., Inc., Box 1967. Mobile, 

Ala. 36601. Phone 205-432-0595. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Samuel R. David. 
Sales Manager -W. H. Dutton. 
Program Director -Jordan Ray, Jr. 

2. REPRESENTATIVES 
0111 -Perna, Inc. 
Southeast -Bernard I. Ochs Co. 

3. FACILITIES 
50,000 w.; 1550 ke. Directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 4c, 5, 6a, lb. 
Rate Protection: 15b. 
Basic Rates. 20a, 20h, 21b, 24b, 25c, 295. 
Contracts: 40a, 46. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 705, 70c, 71a, 72. 
Prod. Services: 82. 
Affiliated with American Entertainment Network, 

TIME RATES 
Eff 9/18/66-Rec'd 1/26/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 z....... ...... 12.00 312 z._._ -...__.._v_ 9.60 
52 z.._.._.._......_.._... 11.90 624 z..._......_._.__ 9.00 
104 
156 x..._ 10.20 1248 7.80 
30 sec: 75% of 1 -min. ID's -50% of 1 -min. 

8. PROGRAM TIME RATES 
la 28x 52x 104x 156x 260x 312x 

I hr 90 85 80 75 70 65 60 
1/2 hr 50 48 46 44 42 40 58 
1/4 hr.._._ 32 30 28 26 24 22 20 
5 min 14 13 12 11 10 9 8 
Earned retroactive discounts are payable in time only. 

WTUF 
1047 

MOBILE 
Media Code 4 201 6520 1.00 
Bellaire, Inc., 525 Donald St., Mobile, Ala, 36617, 

Phone 205-478-6345. 
STATION'S PROGRAMMING DESCRIPTION 

WTUF: Programmed for general interest. 
AIR PERSONALITIES handle all segments, comedy, 
audience participation, interviews, telephone request. 
News and weather 5 min every hour on hour, local, 
regional, national, international, live, en -the -spot 
reports, headlines every half hour on hour. MUSIC: 
current hits. SPORTS: round -up daily, emphasis 
during football season on high school, college and 
professional games. Personality endorsements per- 
mitted. Sun sign -on -1 pm religious programming. 
Contact Representative for further details. Recd 
4/17/68. 

1, PERSONNEL 
Pres.. Gen'l Mgr Prog. Dir. -John L. Vath, Jr. 
Sales Manager -Robert O'Brien, 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Southern -Dora -Clayton Agency, Inc. 

3. FACILITIES 
1,000 w. days; 840 ke. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

3. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3b, 3d, 4a, 4c, 5, Os, 7a. 
Rate Protection: 10g, 11h, 12e, 13g, 14e. 
Basic Rates: 23a. 
Contracts: 43, 94a, 49b, 45, 48, 51e. 
Comb.: Cont. Discounts: 60a, 62a. 
Prod. Services: 81, 82. 

TIME RATES 
ER 11/1/68-Itec'd 10/4/68. 

AAA -Mon thru Fri 6-9 am. 
AA -Mon thru Fri 3-6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: I ti 6ti 10 t 1501 20+ 

AAA 12.00 11.50 11.00 10.50 10.00 
AA 11.00 10.50 10.00 9.50 9.00 
A 10.00 9.50 9.00 8.50 8.00 

30 sec/less: 80% of 1 min. 10 sec/less: 50% of 1 -min. 
10. SPECIAL FEATURES 

5 -min Newscasts -1-1/2 1 applicable 1 -min 

52 wk -1O 
CONSECUTIVE% '1VEEKS DISCOUNT 

(Mobile continued on next page) 
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WUNI 
1930 

MOBILE 

NBC Radio Network 

TON R11PRIMNTATIVtwANC. 

MCI 
Media Code 4 201 6590 4.00 
WUNI, Inc., 1257 Springhill Ave., Mobile. Ala. 

36604. Phone 205-438-4514. 
I. PERSONNEL 

President -Leon S. Gilbert. 
General Manager -Don "Rocky" Reich. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
5.000 w.; 1410 ka. Directional -night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on national account, only, none on talent; no 
cash discount. 

5. GENERAL ADVERTISING See coded regulation 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3b, 3d, 4a, 4d, 5. 6a, 7b, 8. Rate Protection: 10b, 11b, 12b, 13h 146, 15a. 
Basic Rates: 20a, 22a, 23a, 29b, 24e, 25a. 27, 286, 

28c, 29b, 30, 32b 33a. 
Contracts: 40c, 91, 44a, 96, 47a, 51c. 
Comt.: Cont. Discounts: 60a, 60h, Bib. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 80. 81, 82. 
Militated with NBC Radio Network. 

TIME RATES 
No. 3 Rif 7/1/68-Rec'd 5/27/68. 

AAA -Mon thru Sat 6-10 am & 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm; Sun 6 am -7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 1 min 30/20 IO see 

1 z 20.00 16.00 10.00 
52 z 19.00 15.20 9.50 
104 z......_.._..._....._.._.__.._ 16.00 14.40 9.00 
156 z.._.._.._..._._ ......................_ 17.00 13.60 8.50 
280 z.._ 16.00 12.80 8.00 
312 z 15.00 12.00 7.50 
520 z ..............._._.._.._......_.._.._ 14.00 11.20 7.00 
1040 x 13.00 10.40 6.50 

CLASS AA 
1 i.._.........._.._.........._......_.._.._. _. 17.00 13.60 8.50 
52 z 16.00 12.80 8.00 
104 z 15.00 12.00 7.50 
156 x 14.00 11.20 7.00 
260 z 13.00 10.40 6.50 
312 z.._.._.._.._.._.._.._.........._.._ 12.00 9.60 6.00 
520 z 11.00 8.80 5.50 
3090 z._....._.._......_......_..__ 10.00 8.00 5.00 

CLASS A 
1 x 14.00 11.20 7.00 
52 z 13.00 10.40 6.50 
104 x 12.00 9.60 6.00 
156 z 11.00 8.80 5.50 
260 i 10.00 8.00 5.00 
312 x..._.._.._ 9.00 7.20 4.50 
520 z......_.._ ...............__._.._.........._ 8.00 6.40 4.00 
1040 z 7.00 5.80 3.50 

7. PACKAGE PLANS 
SATURATION PACKAGES 

CLASS AAA 
PER WK, EA: 12t1 18t1 24ti 3601 
1 min..._ 17.00 16.00 15.00 14.00 
30/20 see 13.60 12.80 12.00 11.20 
10 sen.._ 8.50 8.00 7.50 7.00 

CLASS AA 
1 min..._ 19.00 13.00 12.00 11.00 
30/20 sec 11.20 10.90 9.80 8.80 
10 sec 7.00 6.50 6.00 5.50 

CLASS A 
1 min.........._.._......._.._.._..._ 11.00 10.00 9.00 8.00 
30/20 nec..._.._ 8.80 8.00 7.20 6.40 
10 see..._......_ 5.50 5.00 4.50 4.00 
May be cross -combined to earn numerical frequency. 
Not subject to retroactive discounts. 

To the best 
of our ability, 
all service -ad 

copy regarding 
rating data has 
been checked 

for proper 
source lines 

:,... a óísz:'i;i:%3Ñ.,...., : r::äu 

RT02F-3/6 

TOTAL AUDIENCE PLAN 
PER WK: I mir 30/20 10 see MONTGOMERY (7 AM; 3 FM) 
12 ti (4AAA, 4AA, 4A) 156.00 
18 ti (6AAA, SAA, 8A) 216.00 

124.80 
172.80 

78.00 
108.00 

Uontgomery County -Slap Location E-7 
24 ti (8AAA, 8AA, 8A) 264.00 211.20 132.00 See SItDS consumer market map and data at begin- 
36 ti (12AAA, 12AA, 12A) 360.00 288.00 180.00 ning of the State. 

8. PROGRAM TIME RATES 
Ix 52x I04x I56x 260x 

1/2 hr 60 55 50 45 40 
10. SPECIAL FEATURES 

Newscasts -1-1/2x 1 -min. 

WZAM 
1954 

PRICHARD 

MCI 
Media Code 4 201 6660 5.00 
Duke Broadcasting Corporation, Box 10217. 815 North 

Craft Hwy., Mobile, Ala. 38610. Phone 205-456- 
6547. 
STATION'S PROGRAMMING DESCRIPTION 

WZAM: Programmed for country -western and gospel 
adult audience. Straight announcers handle all per- 
sonality shows. ENTERTAINMENT: music and air 
personality. Information: 5 -min NEWS at :55, weather 
forecasts, sports reports, beeper farm reports, county 
agent reports, special interest reports. Thirty min 
public affairs program weekly. Equipment: telephone 
beepers, remote studio (mobile), 2 mobile units, air- 
plane, recording studio. Remote pickups by FM 
radio. COMMERCIAL CONTINUITY limited to 18 
minutes per hour. Fifteen min clearance guaranteed. 
Personalities available for remote broadcaats. Recd 
7/10/67. 

1. PERSONNEL 
Prea. & Gen'l Mgr. -Walter A. Duke. 
Station Manager -Norris Mayberry. 
Sales Manager -Martin C. Raerle. 

3. FACILITIES 
1,000 w. days; 1270 kc. Non -directional. 
Operating schedule: 5 am -local sunset daily. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable 1001 of month. 

5. GENERAL ADVERTISING Sae coded regulations 
General: la, 2a, 2b, 3a, 3c, 3d, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 19a 15a, 15b, 16. 
Basic Rates: 20b, 21a, 21b, 21d. 23a, 24a, 25a. 26. 

28a, 28c, 29a, 296, 33e. 
Contracta: 40a, 41, 42b, 92d, 49a, 45, 46. 47a, 98, 

49, 51a, 516. 51c. 
Comb.; Cont. Discounts: 60a, 60f, 60i. Ola, 62d. 
Cancellation: 70a. 70e, 71a, 72. 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 2 Eft 2/14/88 -Reed 2/16/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 z 6.00 158 z.._..._._..... 4.25 
13 z 5.65 280 z _ 4.00 
26 z 5.45 312 x..._.._.._._.._.._... 3.55 
52 1. 5.20 520 i.._.._..._ 3.30 
104 z 9.75 1040 x 3.05 
30 sec: 80% of 1 -min. 

8. PROGRAM TIME RATES 
5 min I/4 hr 1/2 hr I hr 

1 z 9.90 21.00 40.00 65.00 
13 z 9.30 20.00 37.00 61.00 
26 x..._.._.._ .................._.._ 8.70 19.00 34.00 57.00 
52 x 8.15 18.00 31.00 53.00 
104 z.._ 7.55 17.00 28.00 49.00 
156 z 6.95 16.00 25.00 ..._... 
260 x..._ 6.35 15.00 22.00 ..._... 
312 x 5.75 14.00 19.00 ..._... 

MONROEVILLE 
Monroe County -Map Location D-8 

See S1tDS consumer market map and data at begin- 
ning of the State. 

WM FC 
1952 

Media Code 4 201 6730 6.00 
Monroe Broadcasting Co.. Inc., Box 641. U. B. Hwy. 

21, Monroeville, Ala. 36460. Phone 205-743-3281. 
I. PERSONNEL 

General Manager -W. M. Stewart. 
Station Manager -Harold Harris. 
Sales Manager -Bill Sky. 

3. FACILITIES 
1.000 w. days; 1360 ka. Non -directional. 
Operating schedule: 5:30 a.m. to local aunaet. CST. 

4. AGENCY COMMISSION 
None; agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
General' la, 2b, la, 9b, 4d. 5. 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basic Rates. 20b, 21b, 21c, 22a. 24b, 25a, 26. 28a, 

29a. 
Contracts: 40a, 41, 42b, 44a, 47e, 48. 
Comb.: Cont. Discounts: 60b, Ela. 
Cancellation: 70a, 70e, 71b. 73a. 
Prod. Services: 80. 82. 
Affiliated with EBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eft 9/5/65-Rec'd 10/13/66. 

6. SPOT ANNOUNCEMENTS 
PER YR: Ix 13x 26x 52x I04x 260x 3120 
1 min 2.50 2.40 2.25 2.00 1.75 1.50 1.35 

7. PACKAGE PLANS 
1 MINUTE 

PER YR EA: 
780 1.20 1300 1.00 

8. PROGRAM TIME RATES 
PER YR: Ix 13x 260 52x I04x 260x 912, 
1 hr 30.00 27.50 24.50 20.00 18.50 16.50 15.50 
1/2 hr 16.00 14.00 13.00 11.00 10.00 9.00 8.50 
1/4 hr 8.50 7.50 7.00 6.00 5.50 5.00 4.70 
5 min 9.50 4.00 3.75 3.25 3.00 2.75 2.60 
Users of 1 or more 1/9 hour programs weekly may 
purchase spots at 780x rate of 1.20 each. 

WAJM(FM) 
1961 

UDFIMO 
Subscriber to the NAB Radio Code 

Media Code 4 201 6800 7.00 
MILIEU International, 697 S. Hull St., Montgomery, 

Ala. 36104. Phone 205-269-2506, 7. 
I. PERSONNEL 

President -Boyd E. Guate. 
2 -REPRESENTATIVES 

Herbert E. Groskin & Co. 
3. FACILITIES 

ERP 29.700 w.; 103.3 me. 
Operating schedule: 24 hours daily. CST. 
Antenna ht. -212 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10th of following month 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 9a. 4d. 5, 6e, 7b. 
Rate Protection: lob, 11b, 12b, 13b. 
Basic hates: 22a. 23a, 29a, 28a, 29a. 
Contracts: 90a. 42a. 95, 46. 
Comb.: Cont. Discounts: 60b, 62d. 
Cancellation: 73a. 
Rates may be changed on 60 days' notice. 
Member: Groskin Group. 

TIME RATES 
ER 10/10/68 -Reed 10/12/66. 

6. SPOT ANNOUNCEMENTS 
Spot may be inserted in either News and Weather 
portions of daily programming or in Music portion, 
at the following rates: 

1 -MINUTE ANNOUNCEMENTS 
PER WK: Itl 511 10tI 1501 200 
1 wk 2.50 2.35 2.20 2.05 1.90 
5 wk 2.30 2.15 2.05 1.85 1.70 
10 wk 2.10 1.95 1.80 1.65 1.50 
15 wk 1.90 1.75 1.80 1.45 1.30 
20+ 1.70 1.55 1.40 1.25 1.10 

WAPX 
1947 

Media Code 4 201 6870 0.00 
Sperling of Alabama, Inc., Box 2028, Montgomery, 
Ala. 36103. Phone 205-263-3459. 

I. PERSONNEL 
General Manager -Judd Sperling. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

50,000 Reasons Why 

WBAM 
is your BEST ALABAMA BUY 

ON «Ogee orgälpher 
1111Witier *We 

illikoz 

WEI=AM 
*1st in Montgomery in 
every time period. 

**More listeners than 
all other Montgomery 
radio stations combined. 

*APB Coincidental Survey, July 22-26, 1968. 
**Circulation Pulse, 1968. 

Another 
Blue Chip Station 
50,000 watts 740 kr 

Montgomery, Alabama 
Edward Petry & Co., Inc. 

ALABAMA 
3. FACILITIES 

1,000 w.; 1800 ka. Directional night only. 
Operating schedule: 4:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3c, 9a, 5. 6a, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 16. 
Basic Rates: 20b, 21e, 22b, 23a, 29b, 24e, 25a, 26, 

27, 28c, 29a, 30, 32a, 33e. 
Contracts: 90a, 41, 92a, 42d, 94b, 45. 46, 47e, 51e. 
Comb.; Cont. Discounts: 601, 01b, 62b. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Full time Negro programming. 

TIME RATES 
Rates effective January 1, 1986. 
Ratea received January 8, 1968. 

6. SPOT ANNOUNCEMENTS 
1 ti........._- 10. 156 U._"-._.._...__.- Y. 
26 t1.-......_..._._'..___ 9. 312 U. ._......_...- 6. 
52 tl..._......_......_..___ 8. 

7. PACKAGE PLANS 
(Consecutive weeks basil only) 

PER WK: 1 wk 13 wk 28 wk 52 wk 
6 tL _....-..._._ _..__. 8.50 8.00 7.50 7.00 
12 ti 8.00 7.50 7.00 6.50 
18 ti 7.50 7.00 6.50 6.00 
24 ti....._.._.._......_ .......... _ 7.00 6.50 6.00 5.50 
30 ti 6.50 6.00 5.50 5.00 
20/30 seconds -80% of applicable 1 -minute rate. 
ID's -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

1 ti..._ .... ........._....... 65.00 90.00 
13 ti. 60.00 38.00 
26 ti. 55.00 36.00 
52 ti....._.._......_.._... 50.00 34.00 
104 tt..._.._.._ 95.00 32.00 
156 U 40.00 30.00 
260 ti..._ 35.00 28.00 

WBAM 
1953 

1/4 hr 10 min 5 min 
26.00 20.00 12.50 
24.00 19.00 12.00 
22.00 18.00 11.50 
20.00 17.50 11.00 
18.00 17.00 10.50 
16.00 14.00 10.00 
14.00 11.00 9.00 

Independent 
Media Code 4 201 6940 1.00 
Deep South Broadcasting Co.. Box 1447. Montgomery - 

Troy Hwy. 231, Montgomery, Ala. 36102. Phone: 
205-288-0150. 

I. PERSONNEL 
Tres. & Gen'l Mgr. -Mrs. Frances Brennan. 
General Sales Manager -Cyril G. Brennan. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
50.000 w. days.: 740 ka. Directional 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
Basic Bates: 24b. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60a, 81b, 62b, 62e. 
Cancellation: 70e, 70e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1965. (Card No. 4.) 
Card received August 12, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 20 sec 10 sec 

1 ti 16.00 12.80 11.20 8.00 
52 ti 15.50 12.40 10.85 7.75 
104 ti 15.00 12.00 10.50 7.50 
156 ti 14.00 11.20 9.80 7.00 
260 ti 13.00 10.40 9.10 6.50 
312 ti 12.00 9.60 8.90 6.00 
520 ti 11.00 8.80 7.70 5.50 
1040 ti 10.00 8.00 7.00 5.00 

7. PACKAGE PLANS 
PEIt \1'tí: 1 min 30 sec 20 sec 10 sec 
12 ti 14.00 11.20 9.80 7.00 
18 ti 12.00 9.60 8.40 6.00 
24 ti 10.00 8.00 7.00 5.00 
Saturation Packages may be cross -combined to earn 
numerical frequency. Not subject to retro -active dis- 
count. 

8. PROGRAM TIME RATES 1hr 1/2 hr 1/4 hr 5 min 
1 ti 125.00 65.00 40.00 25.00 
52 ti 120.00 62.50 38.00 23.00 
104 ti 115.00 60.00 36.00 21.00 
156 ti 110.00 57.50 34.00 19.00 
260 ti 105.00 55.00 32.00 17.50 
312 ti 100.00 52.50 31.00 16.00 
520 ti 95.00 50.00 30.00 15.00 

9. PARTICIPATING PROGRAMS 
"Big Barn Farm Show" with Paul Slmpkine-6:00- 
7:00 am Mon thru Sat. 1 minute participation, 5 
minute and 15 minute segments available. 

1 min 30 sec 20 sec 10 sec 
1 tl 17.00 13.60 11.90 8.60 
52 ti 16.50 13.20 11.55 8.2.5 
104 ti 16.00 12.80 11.20 8.00 
156 ti 15.50 12.40 10.85 7.75 
260 ti....._...._.._........_.._.._ 15.06 12.00 10.50 7.50 
321 ti 14.00 11.20 9.80 7.00 
520 ti 13.00 10.40 9.10 6.50 
1040 ti 12.00 9.60 8.40 6.00 

(Montgomery continued on next page) 
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ALABAMA 
Montgomery -Continued 

WCOV 
1989 

N11 

Subscriber to the NAB Radio Code 
Media Cods 4 201 7010 2.00 
WCOV, Inc., Box 2506. Montgomery. Ala. 36105. 

Phone 205-265-3561. TWX 810-728-6246. 
I. PERSONNEL 

Station Manager -Karl Richards. 
Program Director -Donald Markwell. 
General Manager -Frank Ragsdale. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South. Southwest -Busby, Finch and Woods. Inc. 

3. FACILITIES 
10,000 w. days. 1,000 w. night': 1170 ke. 

Directional -separate patterns day and night. 
Operating schedule: 5 ant -midnight. CST. 

4. AGENCY COMMISSION 
15% on net station time; no cash discount. Rates 
otherwise are net. Bills payable 10th of month follow- 
ing broadcast. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 4a, 4d. 5, 6a. 7b, 8. 
Rate Protection: 10c. 
Basic Rates: 20a. 21d. 
Contracta: 40a. 
Comb.: Cont. Discounts: 60a, 601. 
Cancellation: 70e. 71a. 
Prod. Services: 82. 
Affiliated with NBC. 

TIME RATES 
Eft 6/1/68 -Reed 8/8/68. 

7. PACKAGE PLANS 
AA -5:30-9:30 am & 3:30-6:30 pm. 
A -All other times. 

I WEEK 
PER WK: Iti 5tl 10ti 15 ti 20t1 2501 

AA 10.50 10.2.5 10.00 9.75 9.50 9.25 
A 9.50 9.25 9.00 8.75 8.50 8.25 

13 WEEKS 
AA 9.50 9.2.5 9.00 8.75 8.50 8.25 
A 8.50 8.25 8.00 7.75 7.50 7.25 

26 WEEKS 
AA 8.50 8.25 8.00 7.75 7.50 7.25 
A 7.50 7.25 7.00 6.75 6.50 6.25 

52 WEEKS 
AA 7.50 7.25 7.00 6.75 6.50 6.25 
A 6.50 6.25 0.00 5.75 5.50 5.25 

20/30 sec: 80% of 1 -min. 5,10 sec: 50% of 1 -min. 
Weeks need not be consecutive to earn cumulative 
weeks frequency. All lengths of spots combined to 
earn frequency. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min 5 min 

1 a 80.00 56.00 37.50 26.00 18.50 
13 a 76.50 53.00 35.00 26.50 17.75 
26 a 73.00 50.00 32.50 25.00 17.00 
39 a 69.50 47.00 30.00 23.50 16.25 
52 z 66.00 44.00 29.50 22.00 15.50 
104 a 62.50 41.00 25.00 20.50 14.75 
156 x 59.00 38.00 22.50 19.00 14.00 
260 a 55.50 35.00 20.00 17.50 13.25 
312 a 52.00 32.00 17.50 18.00 12.50 
500 a 48.50 29.00 15.00 14.50 11.75 

WFMI 
1983 

Media Code 4 201 7080 5.00 
Fine Music Inc.. Boa 748. Frank Leu Bldg., 79 

Commerce St., Montgomery. Ala. 36109. Phone 264- 
2218. 

I. PERSONNEL 
General Manager -Lou Chiles. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
5.000 w.: 1000 1000 kc. Non -directional. 

4. 
Operating 

COMMISSIONschedule: 
Sunrise-local sunset. CST. 

159',. on time only: no each discount. 
S. GENERAL ADVERTISING See coded regulations 

Contracts: 40a. 
Affiliated with CBS. 

TIME RATES 
ER 5/1/68 -Reed 5/31/68. 

AA -Mon thru Fri 6:30-9 am. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
AA A 

I min 30 see 10 see 1 min 30 see 10 see 
1 x 7.00 4.90 3.50 5.50 3.85 2.75 
13 a 6.30 4.40 3.15 4.95 5.45 2.55 
26 a 5.70 4.00 2.85 4.45 3.10 2.20 
52 a 5.15 3.60 2.55 4.00 2.80 2.00 
104 a 4.65 3.25 2.30 3.60 2.55 1.80 
208 x 4.20 2.95 2.10 3.25 2.30 1.60 
365 a 3.75 2.60 1.85 2.95 2.00 1.45 

8. PROGRAM TIME RATES 
CLASS AA 

Ix I3x 26x 52x 
5 min......._ 10 9 8 7 
10 min 15 13 11 10 
1/4 hr 20 18 16 14 
1/2 hr 35 31 28 25 
1 hr 55 49 44 40 

CLASS A 
AA rate less 10%. 

10. SPECIAL FEATURES 
ROADRUNNER NEWS OR WEATHER EYE 

50 ti per wk, ea 175.00 
20/20 NEWS 

PER WK, EA: I ti 4ti 6ti 104 
5 min 10.00 8.00 6.80 5.50 

W F M I -FM 
1960 

Media Code 4 201 7081 3.00 
Fine Music, Inc., Box 748, Frank Leu Bldg., 79 

Commerce St., Montgomery, Ala. 36102. Phone 
264-2218. 

I. PERSONNEL 

2. REPRIESENTtATIVESIIes. 
David Carpenter Company. 

3. FACILITIES 
ERP 10,000 w.; 98.9 me. 
Operating schedule: 6:00 am -midnight Mon thtu Sat; 
8:00 am -midnight Sun. CST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no ash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WFMI listing for coded regulations. 
Affiliated with AmerIican American FM Network. 

TME RATES 
Eft 5/1/68-Rec'd 5/31/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 62x 104x 208x 365x 

1 min 3.50 3.15 2.85 2.55 2.30 2.10 1.85 
30 sec 2.45 2.20 2.00 1.80 1.65 1.45 1.30 
10 sec 1.75 1.55 1.40 1.25 1.15 1.05 .95 

7. PACKAGE PLANS 
1 MINUTE -ROS 

1 ti per day, per mo 35.30 
500 x, yrly 441.20 1000 z, yrly 588.25 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104x 208x 365x 

1 hr 44 39 35 32 28 24 21 
1/2 hr 28 25 22 20 18 15 13 
1/4 hr...- 18 16 14 12 11 10 9 
5 min 10 9 8 7 6 5 4 

WHHY WHHY-FM 
1930 1985 

Media Code 4 201 7150 6.00 
Broadcast Service of Montgomery, Box 1841, Guaranty 

Savings Life Bldg.. Montgomery, Ala. 36103. 
Phone 205-264-2288. 

I. PERSONNEL 
Pre'. & Gen'I. Mgr. -Bob Robinson. 
Assistant Manager -Ann Colllster. 
Program Director -Greg Warren. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
5,000 w. days, 1,000 nights; 1940 he. 

Directional -night only. 
Operating schedule: 5:00 am -midnight. CST. 
FM FACILITIES 
ERP 31,400 w.: 101.9 mc. 
Antenna ht.: 188 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENtKAL ADVERTISING See coded regulation, 
NAB Radio Code Advertising Standards apply. 
General: la, 26, 3a, 3b, 3c, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15a. 156. 

15c. 16. 
Basic Rates: 21s, 22a. 24c. 25a. 286, 28c, 29b, 30, 

31. 33d. 
Contracts: 40a, 44b, 48, 51b. 
Comb.: Cont. Discounts: 606, 601, 62d. 
Cancellation: 71a. 
Prod. Services: 80. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
ER 8/1/66 -Reed 6/22/88. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6ti 12t1 18 ti 24tí 30 t 
1 wk..._.._ 9.50 9.25 9.00 8.75 8.50 
13 wk 8.50 8.25 8.00 7.75 7.50 
28 wk..._......_.._ 7.50 7.25 7.00 6.75 6.50 
52 wk. 8.50 6.25 6.00 5.75 5.50 
30 seconds -80% of 1 -minute rate. 
10 seconds -50% of 1 -minute rate. 

10. SPECIAL FEATURES 
5 MINUTE NEWSCAST AT :SO 

Ix 260 520 156x 260x 312* 
Each 15 14 13 12 11 10 

WMGY 
1948 

Media Code 4 201 7220 7.00 
Radio Montgomery. Inc., 358 N. Capitol Parkway. 

Montgomery, Ala. 38104. Phone 262-5245. 
I. PERSONNEL 

Gen'l Mgr. & Sports Dir. -Hollis D. Carlton. 
Gen'l Sales Mgr. & News Dir. -Ken Canada. 
Prog. & Farm Dir. -June Phelps. 

I04x 208x S65x 2. REPRESENTATIVES 
6 5 4 Alan Torbet Associates, Inc. 
9 8 7 Atlanta -Don -Clayton Agency, Inc. 

12 11 10 3. FACILITIES 
22 20 18 1,000 w. days: 800 ke. Non -directional. 
35 31 27 Operating schedule: Sunrise -local sunset. CRT. 

1 x..._.._.._ 
13 z 
26 x 
39 z 
52 z 8.20 500 z. 
10 see: 50% of minute. 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4lsr5min 
1 x 60 36 20 12 

DISCOUNTS 
13x-5% 52a-15% 156x-25% 
26a-10% 1041-20% 260x-30% 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING Ses coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3b. 3c, 3d, 9a, 9d. 5. 8a, 76. 

8. 
Rate Protection: 156. 
Basic Rates: 20a, 206, 21a, 21b, 21e, 21d, 226, 234. 

236, 29b, 25a, 26, 28a, 28c. 29a, 32a. 
Contracta: 40e, 41, 44a, 45, 46, 97e, 48, 49, 51a, Sic 
Comb.; Cont. Discounts: 60a, 60c, 60d. 60e, 60f, 80g, 

601, 61e. 62d. 
Cancellation: 70b, 70d. 71a, 72, 73a. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS Radio Network. 
Member: Country Music Network. 

TIME RATES 
ER 9/66 -Reed 9/19/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

7.00 104 z..._.._..__ 
6.80 156 a 
8.60 260 z..._ 
6.40 312 z 

WRMA 

6.00 
5.80 
5.70 
5.60 
5.50 

1953 
A Capitol Station 

Media Code 4 201 7290 0.00 
WRMA Broadcasting Co.. Inc.. 135 Commerce St., 

Montgomery, Ala. 36104. Phones 205-264-6440, 
264-8449. 

I. PERSONNEL 
President -Stan Raymond. 
Vice-President-Zenaa Sean. 
Station Manager -Jim Hungerford. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 
Capitol Sta. Sales Office: See Rep 8/0 pages. 

3. FACILITIES 
1.000 w. days; 950 hr. Non -directional. 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% en time charges only: no ash dlacotmt 

5. GENERAL ADVERTISING See coded regulations 
General: 1b, 20, 3a, 3c. 4a, 5, 6a, 76, 8. 
Rate Protection: 12h. 13b. 146. 
Basic Rates: 21a. 21b. 22a, 226. 23a. 236, 24a. 246. 

24c. 25a. 27. 286. 28c, 29a. 30. 33a. 
Contracts: 40a. 42a. 43, 45. 46, 48. 
Comb.: Cont. Discounts: 60a, 80e. 
Cancellation: 70d, 715. 73a. 
Prod. Services: 80. 81. 92. 

TIME RATES 
ER 1/1/67 -Reed 12/8/66. 

6. SPOT ANNOUNCEMENTS 
la 26x 156x 260x 312x 

1 min. 14 13 12 11 10 
7. PACKAGE PLANS 

CONSECUTIVE WEEKS BASIS ONLY 
1 MINUTE 

PER WK: 8ti 12t1 18ti 24t1 30 t 
1 wk 11.00 10.50 10.00 9.50 9.00 
13 wk 10.50 10.00 9.50 9.00 8.50 
28 wk 10.00 9.50 9.00 8.50 8.00 
52 wk 9.50 9.00 8.50 8.00 7.50 
20/30 sec: 80% of 1 min. ID's: 50% of 1 min. 

MOULTON 
Lawrence County -Map Location D-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLCB 
1963 

Media Code 4 201 7360 1.00 
Moulton Broadcasting Co., Box 307. 3/4 mile W. 

of Moulton on Hwy. 24. Moulton, Ala. 35650. 
Phone 205-974-2611. 205-974-2621. 

I. PERSONNEL 
General Manager -Hiram Goodman. 
Commercial Manager -Bill Hogan. 
Program Director -Ray Wallace. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 

I. FACILITIES 
1.000 w. days; 1530 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/5 time only: 10 days. 

5. GENERAL ADVERTISING See Boded regul.tlona 
General: la. 2a, 3a. 4b, 4d, 5, 6a. 8. 
Rate Protection: 15h. 
Baste Rates: 22a. 22b, 23a, 24a, 246, 25a, 26, 28a, 29a. 
Contracts: 40a. 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 60a, 61a, 816, 626, 62e. 
Cancellation: 71a. 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Eff 7/1/68-Rec'd 6/26/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 65x 130x 260x 450x 780x 

1 min 2.95 2.55 2.20 2.00 1.80 1.85 1.50 
30 sec 1.75 1.55 1.30 1.20 1.10 1.00 .90 
20 sec 1.40 1.25 1.05 .95 .90 .80 .70 
10 sec .85 .75 .65 .60 .55 .50 .40 

Keep 'Em Covered in Montgomery with 
Audience Leadership 
1st -Total adults and total per- 

sons during combined drive. 
times, 6-10 am and 3-7 pm 
(avg. 1/4 -hour) 

1st -Weekly cume households 
and women 

Pulse: Montgomery 2 -County Metro, 
March 1968 

Adult Format 
WCOV's programming - keyed to 

adult tastes. 
Early Farm News - serving 11 rich 

farm counties (Farm Income 
$121,312,000). 

SRDS CM Data 1-1-68 
Sports news - football/baseball 

games. 
Lively talk -information programs. 
Easy -listening music. 

MCOV 
RADI 

l.._ 

O 10,000 BIG WATTS 
1,000 WATTS NIGHTS 

MONTGOMERY, ALA. 
Represented nationally by the Meeker Co. 

South, Southwest by Busby, Finch and Woods, Inc. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 tL 55 33 20 16 10 
DISCOUNTS 

13x-5% 52a-15% 156z-25% 
26z-10% 104x-20% 260z-30% 

MUSCLE SHOALS 
Colbert County -Map Location C-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Florence -Sheffield 
(including Tuscumbia-Muscle Shoals) 

ONEONTA 
Blount County -Map Location E -S 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCRL 
1952 

NAB 

Subserlber to the NAB Radio Code 
Media Code 4 201 7430 2.00 
Blount County Broadcasting Service. Inc., Box 490. 

Oneonta, Ala. 35121. Phone 205-274-2289. 
STATION'S PROGRAMMING DESCRIPTION 

WCRL: Programmed for general interest. 
NEWS: 5 min every 30 min except 15 min at 7 am. 
11:30 am. noon. & 5 pm. 5:45-6:45 am general 
popular music with local news, farm markets and 
sports news. 6:45-7 am religious mutt, sacred. 
7-8 am news, commentary, public affairs, Informa- 
tion. 8-11:30 am middle -of -road music, public af- 
fairs and farm markets. 11:30 am -12:45 pm news, 
talk, swap show, farm markets, farm interviews. 
12:45 am -1:45 pm religious music. gospel and sacred 
music. 1:45-3 pm country and western music 3-5 
pm rock and roll music. 5-6:10 pm news. public 
affaire, Information. 6:10-8 pm general popular 
music. SPORTS: Ove 5 min oportscasts daily, live 
high school football, college football and little 
league baseball. Reed 7/17/67. 

I. PERSONNEL 
Manager -L. D. Bentley. 
Commercial Manager -Max G. Bynum. 
Program Director -Jerry Hudson. 

3. FACILITIES 
1.000 w. days: 1.570 he. Non -directional. 
Operating schedule: Sunnas to local sunset. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Comb.: Cont. Discounts: 016, 62b, 62e. 
Cancellation: 70a. 70e. 
Affiliated with MBS. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 E1T 8/1/08 -Reed 8/5/88. 
6, SPOT ANNOUNCEMENTS 

I min 30 see 10 see 
1 x 2.50 1.75 1.00 

DISCOUNT 
52 wk -20% 

8. PROGRAM TIME RATES 
5 min, flat 5.00 1/4 hr, Oat..._._ 8.50 

OPELIKA 
Lee County -Map Location G-6 

See BADS consumer market map and data at begin- 
ning of the State. 

See Auburn -Opelika 

OPP 
Covington County -Map Location E-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAMI 
1953 

Media Code 4 201 7570 5.00 
Opp Broadcasting Co.. Inc., Box 169, Opp, Ala. 

36467. Phone 493-3588. 
I. PERSONNEL 

General Manager -Donald Cooke. 
Program Director -James Heath. 
Promotion Director -Buddy Pyron. 

3. FACILITIES 
1.000 w. days; 860 ke. Non -directional. 
Operating schedule: Sunrise to local aunad . CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 23a. 
Contracts: 40a. 
Comb.: Cont. Discounts. 81b, 626, 62e. 
Cancellation: 70a. 7 0c. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective July, 1953, (Card No. S -A.) 

Card received January 26. 1955 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 
1 time... 45.00 25.00 15.00 7.50 3.50 

13 times.. 42.50 22.50 14.00 7.00 8.26 
26 times.. 40.00 21.00 15.50 6.50 3.00 
52 times.. 37.50 20.00 12.50 6.00 2.75 

104 times.. 32.50 18.50 11.00 5.00 2.25 
305 times 22.50 12.50 7.50 3.75 1.80 

7. PACKAGE PLANS 
3 announcements a day: 30 consecutive days. 185.00. 

OZARK (1 AM; 1 FM) 
Dale County -Map Location F-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

(Ozark continued on next page) 
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Ozark -Continued 

WOAB (FM) 
1967 

Media Code 4 201 7800 0.00 
Ozark Broadcasting Corp., Box 910, Ozark, Ala. 

36360. Phone 205-774-5600. 
I. PERSONNEL 

General Manager -Howard Parrish. Jr. 
Commercial Manager -Jimmy Jackson. 
Program Director -Miriam Miller. 

3. FACILITIES 
ERP 2,850 w.; 104.9 mc. 
Operating schedule: 5:30 am -10 pm. CST. 
Antenna ht.: 175 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time & talent. 

5. GENERAL ADVERTISING See coded regulations 
See WOZK listing for coded regulations. 
AM facilities: WOZK. 

TIME RATES 

Rates are identical to WOZK. See that listing. 

WOZK 
1953 

Media Cede 4 201 7840 6.00 
Ozark Broadcasting Co.. Inc., Box 742, Ozark, Ala. 

36361. Phone 774-5600. 
I. PERSONNEL 

General Manager -Howard Parrish, Jr. 
Commercial Manager -Jimmy Jackson. 
Program Director -Miriam B. Miller. 

3. FACILITIES 
1,000 w. days; 900 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/2 time only: payable when rendered. 

5. GENERAL ADVERTISING See ended resulatiens 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, lb. 3a. 3d. 4b. 4d. 5. 6e. 7b, 8. 
Rate Protection: 10a, lia. 12e, 13a, 14a, 15b. 
Basic Rates: 20b. 21a, 21b, 21d, 22a, 23a, 28b. 
Contracte: 40a. 46, 47e. 
Cancellation: 71a. 72. 73a. 
Prod. Services: 80, 82. 
FM facilities: WOAB (FM). 
Member: Radio Alabama Network and Southeastern 
Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

EH 3/1/68-Rec'd 3/28/68. 
6. SPOT ANNOUNCEMENTS 

1 min 1 min 
1 tl ._ 2.50 26 tl....._....__..._-._._ 2.10 
I3 ti ._ 2.30 52 tl..._..._.-.._.___ 1.90 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 tl.- 44.00 22.00 12.50 7.50 
13 ti .... 41.40 20.70 11.50 8.90 
26 ti.._._ 37.80 18.90 10.50 8.80 
52 ti 34.20 17.10 9.50 5.70 

WOZK/WOAB (FM) COMBINATION 
Buy either station at regular rate; get same schedule 
on other station: 
Per spot, extra 1.00 

PELL CITY 
St. Clair County -Map Location E-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFHK 
1956 

Subseriber to the NAB Radio Cede 
Media Code 4 201 7710 7.00 
St. Clair Broadcasting System, Box 606. Pell City. 

Alabama 35125. Phone 205-338-2238. 
I. PERSONNEL 

President -Fate L. Gossett, Sr. 
General Manager -Fate L. Gossett. 
Program Manager -Fred L. Kelley. 

2. REPRESENTATIVES 
Philadelphia, New York. Chicago -Continental Radio 

Sales. 
3. FACILITIES 

1,000 w. days: 1430 ke. Non -directional. 
Operating schedule: 5:00 a.m. to local sunset. COT. 

4. AGENCY COMMISSION 
15/2 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3e, 3b, 3d, 5, 6a, 7h, 8. 
Rate Protection: 15a, 15h, 15c, 16. 
Basic Rates: 20b, 21e, 21b, 21e, 22a, 22b, 23a, 23b, 

24b, 24c, 25a, 25c, 26. 27. 28a, 28e, 29a, 29b. 30, 
335, 33b, 33c, 33d. 

Contracts: 42a, 42c, 43, 44a, 44b, 45, 46, 47a, 471). 
47c, 47d, 47e. 48, 49, 51a, 51b, 51c. 

Comb.; Cont. Discounts: 60b, 60d, 60e. 60f, 60h, 60i. 
616. 61c, 62b, 62c, 62d. 

Cancellation: 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS Radio Network. 
Member: Radio Alabama Network and Southeastern 
Key Market Network. 

TIME RATES 
NATIONAL 

1/Nß6 -LOCAL Recd 12 AT S SAME 

O. SPOT ANNOUNCEMENTS 
1 z 2.50 260 x._..- 1.55 
26 z 2.25 312 z ._.. 1.45 
52 z....._.._.....-ßß_ßß.-_... 1.95 520 z._ - 1.35 
104 z._.._.._........_....... 1.80 1000 z 100 21.65 PACKAGE PLANS 7. 

MONTHLY PLAN 
(30 days) 

10 ti 15 ti 30 tl 60 ti 90 ti 120 tl 
Ea 2.50 2.25 2.00 1.75 1.50 1.25 

WEEKLY PLAN 
(7 days) 

10ti 15t1 80 ti 60 ti 
Ea _ßßß_ß.. 2.00 1.50 1.25 1.00 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 z 40.00 22.00 12.00 10.00 9.00 
13 z._.._ 38.00 20.00 11.00 9.00 8.00 
26 z._...._ 36.00 19.00 10.00 8.00 7.00 
52 * 32.00 17.00 9.00 7.00 6.00 
104 z._.._...._.._ 28.00 15.00 8.00 6.00 5.00 
156 x._.._...._ 26.00 13.50 7.00 5.00 4.00 
260 z. 22.00 11.50 6.00 4.00 3.25 
312 z 18.00 9.50 5.00 3.00 2.75 

PHENIX CITY 
ltussell County -Map Location G-7 

WPNX 
Licensed as a Phenix City, Ala. -Columbus, Ga. eta - 

lion. 
See listing under Columbus, Ga. 

PIEDMONT 
Calhoun County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPID 
1952 

Subscriber to the NAB Radio Code 
Media Code 4 201 7780 0.00 
Terrance J. Gladdest Enterprise', Box 223, Piedmont, 

Ala. 36272. Phone 205-447-2221. 
I. PERSONNEL 

Owner -Terrance J. Gladden. 
Gen'L Sta. & Sales Mgr. -Reeves Cook. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

8. FACILITIES 
1.000 w. days; 1280 kc. Non -directional. 
Operating schedule: 5:00 am -sunset. CST. 

4. AGENCY COMMISSION 
15/0 net time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective 

Rates received October 6. 1965. 
6. SPOT ANNOUNCEMENTS 

1 min. ._....._..- 3.00 

PRICHARD 
Mobile County -Map Location B-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Mobile 
(including Prichard) 

RAI NSVI LLE 
De Kalb County -Map Location F-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WVSM 
1967 

Subscriber to the NAB Radio Codo 
Media Code 4 201 7815 4.00 

Sand Mountain Advertising Co., Inc., Box 161, Rains - 
ville, Ala. 35986. Phone 205-638-2137. 

I. PERSONNEL 
Manager -Bill Huber. 
Commercial Manager -Homer Monroe, 
Program Director -Dan Kirtland. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days: 1500 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3e, 3b, 3d. 9b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a. 13e, 14e, 15b. 
Basic Rates: lia, 21b, 21e, 22b, 24c, 26, 28b, 28c. 
Contracts: 40a, 42a, 43, 46. 47e. 49, 50, 51a, 51b, 

51e. 
Comb.; Cont. Discount': 60b, 61e, 626. 
Cancellation: 70b, 70d, 71b, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
ER Rec'd 8/19/68. 

6. SPOT ANNOUNCEMENTS Flat IOx 50+ 
1 min 1.75 1.25 1.00 
30 sec 1.25 .95 .70 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr IO min 5 min 

1 x 20.00 10.00 5.00 2.50 1.95 

ROANOKE 
Randolph County -Map Location 0-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WELR 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 201 7850 1.00 
Earl E. Manning, Jr., 801 N. Main St.. Roanoke, 

Ala. 36274. 
1. PERSONNEL 

Manager -Earl E. Manning, Jr. 
News Director -Bernard Fuller. 
Program Director -"Hooky" Young. 

3. FACILITIES 
1,000 w. days; 1360 ke. Non -directional. 
Operating schedule: 4:00 a.m. to local sunset CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3b, 4a, Ba, 8. 
Rate Protection: 10a, 14a, 15a, 15b. 
Basic Rates: 21e, 24b, 25c, 29a. 
Contracts: 40a. 
Comb.: Cont. Discounts: Bob, 61bß 
Cancellation: 71a. 
Member: Southeastern Hey Market Network. 

TIME RATES 
Eff Recd 6/27/08. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 158x 312x 

1 min 2.25 2.00 1.75 1.50 1.40 
8. PROGRAM TIME RATES 

I hr 1/2 hr I/4 hr 10 min S min 
1 x 37.50 22.00 12.50 7.50 4.20 

DISCOUNTS 
13x- 5% 52* -12% 156* -20% 
26x-10% 104x-15% 260* -25% 

RUSSELLVI LLE 
Franklin County -Map Location C-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WWWR 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 201 7920 2.00 
Franklin Broadcasting, Ina, Box 518, Russellville, 

Ala. 35653. Phone 332-0214. 
I. PERSONNEL 

General Manager -Hal Kirby. 
Program Director -Clay Terry. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1,000 w. days; 920 kc. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset CST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 4b, 9d. 5, Os, 8. 
Rate Protection: 10b, 111), 12b, 13b, 14b. 
Basic hates: 226, 23a, 25a, 29a. 
Contracts: 40a. 46. 18. 
Comb.; Cont. Discounts: 60b. 61a, 61b, 62b. 
Affiliated with KBS Radio Network. 
Member: Tri -W Network and Southeastern Key 
Market Network. 
The following rates apply to advertising on each sta- 
tion. Schedules are totaled at WWWF, Fayette, 
WWWB, Jasper, and WWWR, Russellville, Alabama, 
to arrive at proper discount bracket. 30 announce- 
ments at all three orations would earn the ninety 
time rate. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective April 1, 1960. 
Rev. rates received April 25. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 30 
hr. hr. hr. min. min. min. sec. 

1 time.... 55.00 21.85 13.15 9.85 6.60 3.80 2.20 
13 times.. 32.00 20.00 12.00 9.00 6.00 8.00 2.00 
26 times.. 30.00 18.75 11.25 8.45 5.65 2.85 1.85 
52 times.. 27.50 17.20 10.30 7.75 5.15 2.60 1.70 

104 times.. 25.00 15.50 9.40 7.05 4.70 2.35 1.55 
156 times.. 22.50 16.60 8.45 8.35 4.25 2.15 1.40 
260 times.. 20.00 12.50 7.50 5.65 8.75 1.90 1.25 
312 times.. 18.00 11.25 6.75 5.10 8.80 1.70 1.10 

SCOTTSBORO (2 AM) 
Jackson County -Map Location F-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCRI 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 201 7990 5.00 
Jackson County Broadcasting Service, Box 727, Scotts- 

boro. Ala. 35768. Phone 574-1050. 
I. PERSONNEL 

General Manager -B. W. Kennamer. 
3. FACILITIES 

250 w. days; 1050 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4b, 9d, 5. 8. 
Rate Protection: 10h, 11bß 12b. 13b. 141). 
Basic Rates: 22a, 23a, 24a, 28a. 29a. 
Contracts: 40a. 45. 46, 47a. 
Comb.; Cont. Discounts: 60b. 61a, 62e. 
Cancellation: 70a. 70e, 71e, 73a. 
Member: Alabama Community Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 ER 1/1/87-Rec'd 12/4/67. 
6. SPOT ANNOUNCEMENTS 

k 
WKS: I ti 2 t1 3 t1P "eat 5 tl 6 ti 7 ti 
Open 2.30 2.20 2.10 2.00 1.90 1.80 1.70 
4 2.20 2.10 2.00 1.90 1.80 1.70 1.60 
13 2.10 2.00 1.90 1.80 1.70 1.60 1.50 
28 2.00 1.90 1.80 1.70 1.60 1.50 1.40 
39 1.90 1.80 1.70 1.60 1.50 1.40 1.30 
52 1.80 1.70 1.60 1.50 1.40 1.30 1.20 

8. PROGRAM TIME RATES 
PER WK: I ti 2ti 3 t 4t1 Stl 
1 hr 25.00 23.35 21.70 20.05 18.40 
1/2 hr 15.00 14.00 13.00 12.00 11.00 
1/4 hr 10.00 9.35 8.70 8.05 7.40 
10 min 7.50 7.00 6.50 8.00 5.50 
5 min 6.25 5.85 5.45 5.05 4.85 

WROS 
1952 

6 ti 
16.75 
10.00 
6.75 
5.00 
4.25 

7 ti 
15.00 
9.00 
8.00 
4.50 
3.75 

Media Code 4 201 8000 2.00 
Rose M. Kirby. 717 Scott St., Scottsboro, Ala. 

35768. Phone 156. 
I. PERSONNEL 

Owner & Gen'l Mgr. -Rose M. Kirby. 
Commercial Manager -Bill Prickett, Sr. 
Program Director -Jerry Gentles. 

3. FACILITIES 
1.000 w. days 1330 kc. Non -directional. 
Operating schedule: 4:00 a.m. to local sunset CST. 

ALABAMA 
4. AGENCY COMMISSION 

15/0 timo only; 10th of following month. 
5. GENERAL ADVERTISING See ended regulations 

General: la, 2a, 4b, 4d, 5, 6a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 26, 28a, 29a. 
Contracts: 40a. 42e, 48. 
Comb.; Cont. Discounts: 61e, 62b, 62e. 
Cancellation: 71b. 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective July 1. 1952. 

Rates received December 2. 1954. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 
hr. hr. hr. min. min. min 

1 time 30.00 13.50 8.90 7.30 5.20 2.55 
14 times 16.25 12.50 8.10 6.85 4.75 2.30 
30 times 13.75 11.80 7.40 6.05 4.25 2.10 
78 times 12.75 11.00 8.75 5.50 3.85 1.90 

117 times 11.75 10.40 6.15 5.00 3.50 1.75 
156 times 10.75 9.80 5.60 4.55 3.20 1.60 
234 times 9.75 9.20 5.10 4.15 2.90 1.45 
312 times 8.75 8.20 4.65 3.80 2.85 1.30 

SELMA (3 AM; 1 FM) 
Dallas County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State 

WAMA 
(formerly WGWC) 

1946 

Subscriber to the NAB Radio Code 
Media Code 4 201 8130 7.00 

WGWC Radio -CBS, Box 686, Selma, Ala. 37601. 
Phone 205-874-6687. 

I. PERSONNEL 
Owner -Manager -Robert J. Martin. 
Production Manager -Jim Rutledge. 
Program Director -Althea Martin. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Southeastern -Dora -Clayton Agency. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 5:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b. 3a, 4a, 6a. 
Rate Protection: 10b, llb, 136, 14b, 15a. 
Basic Rates; 21b, 21d, 24b, 24c, 25a. 26, 28c, 29a. 

29b. 
Contracts: 40a, 44b, 50. 
Comb.; Cont. Discounts: 60d, 60g. 601. 61b. 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective - 
Rates received February 25. 1980. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ü..........._-._.._.._. 4.00 104 ti .-... 8.20 
13 ti 3.80 156 ti ... 8.00 
28 ti 3.60 260 tl..._.._.._._._.. , 2.80 
52 ti....._.........._......_ 3.40 312 ti .-.__._. 2.60 

8. PROGRAM TIME RATES 
1hr 1/2hr 1/4hr5min 

1 ti _._..__ 24.00 18.00 8.00 
13 ti 38.00 22.80 15.20 7.80 
26 ti 36.00 21.60 14.40 7.20 
52 ti 34.00 20.40 13.60 6.80 
104 tl 32.00 19.20 12.80 6.40 
156 ti 30.00 18.00 12.00 8.00 
260 ti 28.00 16.80 11.20 5.60 
312 ti 26.00 15.60 10.40 5.20 

Discounts 
Any renewal contract for periods of 80 days or longer 
and 80 spots or more entitled to 10% discount it 
account paid In full, in advance. 

WHBB 
1935 

R AIR 
Subscriber to the NAB Radio Code 

Media Code 4 201 8200 8.00 
Talton Broadcasting Co., The People's Bank & Trust 

Co. Bldg., Selma. Ala. 36701. Phone 205-874- 
9296. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Julius E. Talton. 
Station Manager -Dave Rigdon. 
Program Director -Gary Fuller. 

9. FACILITIES 
1,000 w. days; 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 5:00 a.m. to midnight. CST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 4a. 4d, 5. 0e, 7b, 8. 
Rate Protection: 10e, 11a, 12a, 13e, 14a, 15a, 15b. 
Basic Rates: 21c. 21d. 22a, 22b, 23a, 24b, 25c, 26. 

28a, 28c, 29a. 30. 33b. 
Contracte: 40e, 42b. 44a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60e, 60e, 60f, Ola. 
Cancellation: 70b, 70d, 71e. 73b. 
Prod. Services: 82. 
Affiliated with American Information Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective May 1. 1962. 

Rates received May 7. 1962. 

(This listing continued on next vase) 
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ALABAMA 
Selma -W H B B -Continued 
6. SPOT ANNOUNCEMENTS 

1 minute or less: 
1 time..._ 3.40 156 times.._ 2.72 

13 tintes 3.23 260 times 2.55 
26 times ..-...._ 3.06 312 times ._ 2.38 
52 times 2.89 624 times 2.21 

8. PROGRAM TIME RATES 
1 U. 13 tl. 26 ti. 

1/2 hour 20.00 18.00 15.00 
1/4 hour ......... 12.00 10.00 9.00 

5 minutes 6.00 5.00 4.50 

W H B B -FM 
1965 

R B 
Media Code 4 201 8201 6.00 
Talton Broadcasting Co.. The People's Bank & Trust 

Co. bldg., Selma, Ala. 36701. Phone 205-874-8296. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Julius E. Talton. 
Station Manager -Dave Rigdon. 
Program Director -Gary Fuller. 

3. FACILITIES 
ERl' 3,000 w.: 100.1 mc. Stereo. 
Operating schedule: 5 am -midnight. CST. 
Antenna ht.: 123 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
See \VHBB listing for coded regulations. 
Affiliated with American FM Network. 

TIME RATES 

Rates are identical to WIIBB. See that listing. May 
be combined for frequency discounts. 

another O feature 

NEGRO 

POPULATION 
DATA 

tanumemmerommeem 

e for state 

and metro areas 

Negro Population Data for 
each state and metro area 
are given in the front of this 
directory and within each 
state's market data section. 
Data include: estimated Negro 
population plus per cent of 
state and U.S. total. 

... by counties in 

9 Southern states 

Similar population projections 
are listed in 9 Southern states 
for every county containing 
over 10,000 Negroes (as listed 
in 1960 U. S. census) and 
every metro area. 

e e . geographically 

locating about 80% of 

the Negro market 

WTQX 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 201 8270 1.00 
WTQX Radio, 729 Dallas Ave., Selma, Ala. 36701, 

I. PERSONNEL 
General Manager -Samuel S. Everette, Jr. 
Operations Manager -Dolores S. Everette. 
Chief Engineer James C. Rutledge. 

2. REPRESENTATIVES 
Bernard I. Ochs Co. 

3. FA^ILITIES 
5.000 w. days; 1570 kc. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 

General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 7b. 
Rate lrotection: IOa, lia, 12a, 13a. 14a, 15a, 15b. 
Basic Rates: 20b, 21e, 22a, 22b, 23a, 24b, 25b, 26, 

28c, 29a, 30. 33b. 
Contracts: 40a, 42b, 44b, 45, 46, 47e. 48, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 61a, 62a, 62d. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 82. 

TIME RATES 
ER 3/1/67-ttec'd 2/27/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 260x 

1 min 3.50 3.27 3.00 2.75 2.50 2.25 
8. PROGRAM TIME RATES 

lx 26x 52x 104x 156e 260x 
1/2 hr 21.00 20.00 19.00 18.00 17.00 16.00 
1/4 hr 12.75 12.00 11.25 10.50 9.75 9.00 
10 min..._ 10.25 9.50 8.75 8.00 7.25 6.50 
5 min 7.50 7.00 6.50 6.00 5.50 5.00 

SHEFFIELD 
Colbert County -Map Location C-2 

See S1tDS consumer market map and data at begin- 
ning of the State. 

See Florence -Sheffield 
(including Tuscumbia-Muscle Shoals) 

SYLACAUGA (2 AM; 1 FM) 
Talladega County -Slap Location E-5 

See SIDS consumer market map and data at begin- 
ning of the State. 

WFEB 
1944 

Media Code 4 201 8340 2.00 
Atacama Broadcasting Co., Inc., 527 N. Broadway. 

Sylacauga, Ala. 3.5150. Phone 205-245-3281. 
I. PERSONNEL 

Pre,. & Gen'l Mgr. -George W. Carr. 
2. REPRESENTATIVES 

Iegional-David Carpenter Company. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1340 Ice - 

Non -directional. 
Operating schedule: 6:00 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only; 1st of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, 3a, 3d, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, lia, 12a, 13e, 14e. 
Basic Rates: 20b, 21a, 21b, 22e, 29a, 25a, 28b, 28c, 

29b, 32b, 33c. 
Contracts: 40e. 41, 44a, 45, 96. 47e, 51c. 
Comb.; Cont. Discounts: 60e, fila, 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 11/1/65 -Reed 5/2/66. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 52x 104x 156x 260x 520x 
1 min 2.60 2.90 2.20 2.00 1.80 1.60 1.40 1.20 

8. PROGRAM TIME RATES 
I hr 1/2 hr 25 min 15 nia 9 min 

1 z 39.00 20.80 15.60 10.46 5.20 
13 z...._........_ 36.00 19.20 14.40 9.60 4.80 
26 z....__.... 33.00 17.60 13.20 8.80 4.40 
52 x....._......._._...._ 30.00 16.00 12.00 8.00 4.00 
104 z 27.00 14.40 10.80 7.20 3.60 
156 x 24.00 12.80 9.60 6.40 3.20 
260 x 21.00 11.20 8.40 5.60 2.80 
520 z 18.00 9.60 7.20 9.80 3. 40 

WMLS WMLS-FM 
1948 1959 

Media Code 4 201 8410 3.00 
Marble City Broadcasting Co.. Inc.. Box 511, Syla- 

cauga, Ala. 35150. Chapel 5-4354. 
I. PERSONNEL 

General Manager -Curtly O. Liles. 
2. REPRESENTATIVES 

Regional -R. S. Crane Company, Inc. 
3. FACILITIES 

1,000 w. days; 1290 he. Non -directional. 
Operating schedule: Weekdays 5.00 a.m. (Sundays 
6.00 a.m.) to local sunset, CST. 
FM FACILITIES 
ERP 630 w.; 98.3 mc. 
Separate programming 3:00 p.m. to 10:05 p.m. daily. 

4. AGENCY COMMISSION 
15% on time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 5, 6a, 7b, 8. 
Basic Retes: 20a, 22e. 
Contracta: 40a, 41, 45, 46, 97e. 
Comb.: Cont. Discounts: 60a, 61e. 
Cancellation: lob, 70d, 73a. 
Prod. Services: 82. 
Member: Radio Alabama Network and Southeastern 
Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

3/6-R Rate card dated July 15, 1950. (Card No. 2.) 
3/68 Revision received January 28. 1952. 

6. SPOT ANNOUNCEMENTS 
1 uu.e 3.00 52 tlmea....___...-.._ 2.55 

13 times 2.85 156 times 2.00 
26 times 2.70 260 times -_....__ 1.50 

8. PROGRAM TIME RATES 
1/2 hr. 1/4 hr. 5 min. 

1 tittle ..-__-..._._.... 30.00 15.00 5.00 
13 times 25.00 12.50 3.75 
26 times..._ ....-_... 17.50 10.00 3.25 
52 times.._ 12.50 6.25 3.00 

150 tunea_ 5.25 2.50 
260 times..._......___...___ 10.00 5.00 2.40 

TALLADEGA (2 AM) 
Talladega County -Slap Location E-5 

See SIODS consumer market map and data at begin - 
nine of the State. 

WEYY 
1956 

RIAiB 
Media Code 4 201 8480 6.00 
Tallabama Broadcasting Co., Inc., Radio Bldg., Box 

287, 146 N. Court St., Talladega, Ala. 35160. 
Phone 205-362-4965. 

I. PERSONNEL 
General Manager -Jimmy E. Woodard. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
1,000 w. days; 1580 he. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. Net 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 4b, 4d, 5, 6a, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 
Basle Rates: 22a, 23a, 25a. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 73a. 
Affiliated with MBS. 

TIME RATES 
Eff 3/1/66 -Reed 3/28/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104e 156x 260x 

1 min 4.00 3.90 3.80 3.70 3.60 3.50 
30 sec 3.00 2.90 2.80 2.70 2.60 2.50 

8. PROGRAM TIME RATES 
le 26x 52x 104x 156x 260e 

1 hr 30.00 28.00 26.00 24.00 22.00 20.00 
1/2 hr 25.00 23.00 21.00 19.00 17.00 15.00 
1/4 hr 20.00 18.00 16.00 14.00 12.00 10.00 
10 min ..... 15.00 13.50 12.00 10.50 9.00 7.50 
5 min 12.00 11.00 10.00 9.00 8.00 6.50 

WNUZ 
1945 

13131:1 
Subscriber to the NAB Radio Code 

Media Code 4 201 8550 6.00 
Radio Alabama, irae., Fort Lashley Ave., Talladega, 

Ala. 35160. Phone 362-2205. 
I. PERSONNEL 

Gen'I and Sta. Mgr. -Royce Faulkner. 
2. REPRESENTATIVES 

liai \\'apura & Company, Inc. 
3. FACILITIES 

250 w.; 1230 he. Non -directional. 
Operating schedule: 5:00 a.m. to 11:00 p.m. 

4. AGENCY COMMISSION 
15/0: 1st of following month. 

5, GENERAL ADVERTISING See coded regulations 
General: 9h, 4d. 
Contracts: 45. 
Comb.; Cont. Discounts: 60a 
Affiliated with NAS and KBS Radio Networks, 
Member: Radio Alabama Network and Southeastern 
Key Market Network. 

TIME RATES 
Rates effective April 1, 1963, 
Rates received June 29, 1964. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 ti. 26 ti. 52 tl. 104 U. 156 ti. 260 tl. 

1 hour 30.00 
1/2 hour 25.00 
1/4 hour 20.00 

10 minutes 15.00 
5 minutes 12.00 
1 minute_ 4.00 

30 seconds 4.00 

TAL LASS EE 

28.00 
23.00 
18.00 
13.50 
11.00 
3.90 
3.80 

26.00 
21.00 
16.00 
12.00 
10.00 
3.80 
3.60 

24.00 
19.00 
14.00 
10.50 
9 )0 
5.70 
3.40 

22.00 20.00 
17.00 15.00 
12.00 10.00 

9.00 7.50 
8.00 6.50 
3.60 3.50 
3.20 2.80 

Elmore County -Map Location E-6 
See SItDS consumer market map and data at begin- 
ning of the State. 

WTLS 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 201 8620 7.00 
The Ne-Ler Co.. Box 786. 1702 Gilmer Ave., Tallas - 

see, Ala. 36078. Phone 8535. 
1. PERSONNEL 

Genets) Manager -Ned Butler. 
2. REPRESENTATIVES 

Continents) Radio Sales. 
3. FACILITIES 

1,000 w. days; 1300 kc. Non -directional. 
Operating schedule: 4:45 am -local aumet. 

4. AGENCY COMMISSION 
15,/e: no cash discount. 

5. GENERAL RATE POLICY 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Ratee effective May 1, 1960. (Card No. 2.) 

Card received June 27, 1960. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 U. 2.80 104 tl..._................... 2.10 
13 U 2.65 156 ti..._......_.._.._..... 1.90 
26 ti 2.40 260 tl..._.._.._.._--_..... 1.70 
52 ti 2.30 312 ti 1.50 

8. PROGRAM TIME RATES 
1hr 1/2hr 

1 ti 38.00 20.00 
13 U 37.00 19.50 
26 tl..._ 36.00 19.00 
52 t1 ....... _.._.._...... _. ......... _ 32.00 18.50 
104 ti._ 30.00 18.00 
156 ti 28.00 17.00 
260 ti 26.00 16.00 
312 ti 22.00 15.00 

10. SPECIAL FEATURES 
Religious Programs -50% of 1 -time rate. 

THOMASVI LLE 

1/4 hr 5 min 
8.00 3.50 
7.50 3.30 
7.00 3.10 
6.50 3.00 
6.00 2.95 
5.80 2.80 
5.50 2.70 
5.00 2,50 

Clarke County -Map Location C-8 
See SRDS consumer market map and data at begin- 
ning of the State. 

WJDB 
1956 

Media Code 4 201 8690 0.00 
WJDB Radio, Inc., Box 757, Thomasville, Ala. 36784. 
Phone 205-636-4438. 

I. PERSONNEL 
Pr, s. & Gen 'I Mgr.-Cecll Goodreau. 

2. REPRESENTATIVES 
South-('. K. Braver & Associates, Inc. 

3. FACILITIES 
1,000 w. days; 630 kc. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4e, 4d, 5, 6a, 8. 
Rate Protection: 15b. 
Basic hates: 21a, 21d, 24b, 25a, 29c. 
Contracts: 40a, 44e, 45, 97a. 
Comb.; Cont. Discounts: 60e, 601, 61e. 
Cancellation: 71e, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective October 1, 1961. 

Rates received October 2. 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 
1 time.... 37.50 22.00 12.50 7.60 3.60 

13 times.. 36.00 21.00 12.00 7.20 3.40 
26 tines.. 34.00 20.00 11.50 0.80 8.20 
52 times.. 32.00 19.00 11.00 0.40 3.00 

104 tin ea.. 30.00 18.00 10.50 6.00 2.80 
156 times.. 28.00 17.00 10.00 5.60 2.60 
260 times.. 26.00 16.00 9.50 1.20 2.40 
312 times.. 24.00 15.00 9.00 4.80 2.20 

TROY 
Pike County -Step Location F-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WTBF 
1946 

Media Cede 4 201 8760 1.00 
Troy Broadcasting Corp., College Drive. Troy. Ala. 

36081. 
1. PERSONNEL 

General Manager -Jess L. Jordan. 
Commercial Manager -Bob Tolbert. 
Program Director -Asa Dudley. 

3. FACILITIES 
5.000 w. days; 970 he. Non -directional. 
500 w. nights. Directional. 
Operating schedule: 6 am -10 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL RATE POLICY 
Alcoholic beverage advertising: beer only. 
Affiliated with KBS and MBS Radio Networks. 
Member: Southeastern Key Market Network; Radio 
Alabama Network. 

TIME RATES 
Rates effective January 1, 1951. 

Rates received June 3, 1957. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 5 1 30 
hr. hr. hr. min. min. sec. 

1 time 45.00 27.00 15.00 7.50 4.00 3.00 
13 limes 42.75 25.65 14.25 7.15 3.80 2.40 
26 times 40.50 24.30 13.50 6.75 3.60 2.31 
52 times 38.25 22.95 12.75 6.40 3.40 2.20 

104 times 36.00 21.60 12.00 6.00 3.20 2.10 
156 times 33.75 20.50 11.25 5.60 3.00 2.00 
260 times 30.00 18.00 9.00 4.50 2.75 1.80 
312 times 28.00 16.50 8.25 4.25 2.25 1.60 

TUSCALOOSA (5 AM; 1 FM) 
Tuscaloou County -Map Location C -J 

See SItDS consumer market map and data at 
ning of the State. 

WACT 
1958 

begin - 

Media Code 4 201 8830 2.00 
New South Radio. Box 112, No. 3 Office Park, 

Tuscaloosa, Ala. 35401. Phone 205-759-5786. 
I. PERSONNEL 

General Manager -Joseph W. Croon. 
Station Manager -Clyde W. Price. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
5,000 w. days; 1420 ke. Non -directional. 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3e, 4e. 4d. 5, 6a, 7b, 8. 
Rate Protection: lob, 11b. 12b. 13b, 146. 
Basic Rates: 22a, 23a. 24a. 24b. 25a, 26, 28b, 29s. 
Contracts: 40a. 46. 47a. 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 61e, 62b. 
Cancellation: 70e, 70e, 71b. 73a. 
Member: Radio Alabama Network. 

TIME RATES 
Rates effective September 1. 1958. 
Rates received October 23, 1958. 
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Tuscaloosa -W A C T -Continued 
C. SPOT ANNOUNCEMENTS 

1 min 20 see S sec 
1 ü___.__.___- -.._......-..... 5.00 3.50 2.50 
26 U.___..._....-.._.._..-----_..__.... 
52 U. 

4.75 3.25 2.36 
4.50 3.00 

2.75 
2.18 
1.90 

___-.._..__..__.._...-..- 

156 U._..,.___._.....-_. _.'-......_..._. 4.00 2.50 1.70 
260 ü....._._._.........._....__.-..._.-..-... 3.75 2.25 1.50 

7. PACKAGE PLANS 
WEEKLY SATURATION RATES 

(ROSI 
PER WK: 
10 ti, .................._.._ 34. 20 ti__..... 64. 
15 tL 48. 25 ti___._. _ 75. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 z. 60 40 25 15 10 
DISCOUNT 

13x- 5% 52x-15% 156x-30% 
26x-10% 1041-18% 2801-25% 

WJ RD 
1938 

Media Code 4 201 8900 3.00 
Cooper Radio, Inc., Drawer 4, 2216-1/2 Broad St., 

Tuscaloosa. Ala. 35401. Phone 205-758-4464. 
I. PERSONNEL 

General Manager -Mrs. Jo Stephens. 
Commercial Manager -Jean Phillips. 
Program Director -Mitch Mitchell. 

2. REPRESENTATIVES 
Frederick W. Smith. 
Harry Harkins. Inc. 

3. FACILITIES 
5.000 w. days. 1,000 w. nights; 1150 ke. 

Directional -night only. 

4. AGENCY 
schedule: Ó dine: 24 

ours daily. CST. 

15/0: 10th of following month. 
5. GENERAL ADVERTISING See coded emulations 

Basic Rates: 23a, 32a. 
Comb.; Cont. Discounts: Ola. 
Cmtiguoue rates only when time purchased U for 
same advertiser on programs only. 
Member: Radio Alabama Network. 

TIME RATES 
Rata effective 

Rates received February 13. 1950. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR STATION BREAK 
1 U 5.00 158 ti,.._.._......_.._..._ 3.75 
13 ti 4.75 208 ti 8.50 
26 tl......._._..._......_... 4.50 260 tL _ 8.25 
52 
104 

ti 
ti 

4.25 
4.00 

312 ti. _.._....._. 3.00 

8. PROGRAM TIME RATES 
1 hr 1/2hr 1/4hr10 min min 

1 U..._.._......_ _... ....... 23.00 12.00 10.50 7.00 
19 U..._. ..... _.._ _..... 42.00 22.00 11.50 10.00 6.75 
26 U _ 40.00 21.00 11.00 9.50 6.50 
52 ti,......_ 38.00 20.00 10.50 9.00 8.25 
104 U..._.._.._ _... 38.00 19.00 10.00 8.50 6.00 
156 ti ........... _.._ _... 34.00 18.00 9.50 8.00 5.75 
208 ti ....... _ ...... _.._... 32.00 17.00 9.00 7.50 5.50 
260 ti..._......_.._._... 30.00 18.00 8.50 7.00 5.25 
912 tt..._.._...... ...... 28.00 15.00 8.00 6.50 5.00 

WNPT 
1951 

Subaerlber to the NAB Radio Code 
Media Code 4 201 8970 6.00 

Wert Alabama Broadcasting Co.. Inc., Box 487 
Tuscaloosa, Ala. 35401. Phone 205-758-3311. TWX 
7760. 
STATION'S PROGRAMMING DESCRIPTION 

WNPT: Programmed for general interest. Air person- 
alities handle all segmente. News 5 min every half hour 
and 5 min at :55. 5-7 am middle-of-the-road music, 
farm news. weather news, sports news. 7-10 am middle- 
of-the-road music comedy. 10 am -noon middle-of- 
the-road music, news 10 min state and local. Noon - 
3 pm middle-of-the-road music, news 15 min na- 
tional and international. 3-5:30 pm middle-of-the- 
road music. 5:30-6 pm 10 min news commentary. 10 
min sports commentary, 10 min state and local news. 
6 pm -M middle-of-the-road music. Sat 9 pm -M 
standards, comedy. Sun 4-4:55 pm show tuna. 
SPORTS: Live major college football. Rest of week- 
end middle-of-the-road music. Sat 12:15-12:30 pm 
sports interviewe, news sports 5 min every hour on 
weekend. Rec'd 7/13/67. 

I. PERSONNEL 
Pres. & Owner -Mrs. Ruth Harris. 
Sales Manager -Sam Minor, Jr. 
Program Director -Bill Davis. 

2. REPRESENTATIVES 
R. S. Crane Company. Inc. 

3. FACILITIES 
5.000 w. days, 500 w. nights; 1280 ke. 

Directional -night only. 
Operating schedule: 5:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standard's apply. 
General: la, 2a, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10h, 11h, 12h. 13h, 14h. 15a, 16. 
Basic Rates: 20b, 21a, 21b, 22b, 23a. 23b, 24e. 25a, 

26. 28b, 28c. 
Contracts: 40a, 44a, 44b, 48. 47e. 48. 
Cancellation: 70a, 70c, 72, 73a, 73b. 
Prod. Services: 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Ratee effective 

Rates received August 29, 1960. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ii..........._........_.._. _. 7.00 158 ti._._...._._......-. 5.75 
13 ti ..... _________ 6.75 208 ...... 5.50 
26 ti. 6.50 260 Li. .... 5.25 
52 ti....._...._.._...._ 6.25 312 ti._.._...._._..._..._ 5.00 
104 ti 6 no 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 he 5 min 

1 ti.......___.___._ 50.00 80.00 20.00 10.00 
13 ti.__....._......_. 48.00 29.00 19.00 9.50 
28 ti_._..,._.... _...._ 46.00 28.00 18.00 9.00 
52 ti _...._.._._......_ 94.00 27.00 17.00 8.50 
104 ti ..... ________ 42.00 26.00 16.00 8.00 
156 ti...._-..._... 40.00 25.00 15.00 7.50 

24.00 14.00 7.00 
36.00 23.00 13.00 6.50 

812 ti _..... 34.00 22.00 12.00 8.06 

WTBC 
1948 

N,\ n R A B 

Subscriber to the NAB Radio Cede 
Media Code 4 201 9040 7.00 
Tuscaloosa Broadcasting Co.. Box 2149. 15th St. at 

Forest Lake, Tuscaloosa, Ala. 35401. Phone 205- 
758-5523. 

I. PERSONNEL 
Manager -Bert Bank. 
Sales Manager -William Smith. 
Program Director -Kelvin Maxwell. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only; 30 days. 

S. GENERAL ADVERTISING See ceded regulations 
General: la, 3a. 9a. 5. 6a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a. 
Basic Rates: 23a. 29b, 28b. 
Contracte: 40a. 48. 47a. 
Comb.; Cont. Discounts: Sob, 60k. 
Cancellation: 73a. 
Affiliated with MBS and HRS. 
Member: Southeastern Key Market Network. 

TIME RATES 
ER 4/1/88-Rec'd 4/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix 25x 50x 100+ 

1 min. 3.20 2.80 2.00 1.65 
30 sec 3.05 2.65 1.85 1.50 
PER WK: 50tí 
10 sec ID's 1.40 

8. PROGRAM TIME RATES 
I tI 

1 hr 65.00 
I ti l I ti 

1/2 hr..._ ............._..._.. .... ......._. _ ....... 35.00 30.00 
1/4 hr 17.50 15.00 
10 min 15.00 12.50 
5 min 12.50 10.00 

WTBC-FM 
1952 

R AIB 

4+ 
55.00 
22+ 

27.50 
12.50 
10.00 

7.50 

Media Code 4 201 9041 5.00 
Tuscaloosa Broadcasting Co., Box 2149, 15th Bt. at 

Forest Lake, Tuscaloosa, Ala. 35401. Phone 205- 
758-5523. 

I. PERSONNEL 
Manager -Bart Bank. 
Sales Manager-WilUam Smith. 
Program Director -Kelvin Maxwell. 

3. FACILITIES 
ERP 17,500 w. (veri, & horiz.); 95.7 mc. Stereo. 
Operating schedule: 8 am -midnight. CST. 
Antenna ht.: 300 ft. above avenge terrain. 

4. AGENCY COMMISSION 
15/0 time only; 30 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 5. 6b, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 
Basic Rates: 23a. 
Contracts: 40a, 48, 47a. 
Prod. Services: 82. 
Affiliated with MBS and KBS. 

TIME RATES 
ER 4/1/68 -Reed 4/1/68. 

6. SPOT ANNOUNCEMENTS 
1 min, ea 1.50 

8. PROGRAM TIME RATES 

WTUG 
1958 

Independent Negro 

Media Code 4 201 9110 8.00 
Tri -Cities Broadcasting Co., Inc., Box 1896, Tusca- 

loosa, Ala. 35401. Phone 205-759-1204. 
I. PERSONNEL 

Vice-Pres. & Mgr. -U. J. Gilbert. 
2. REPRESENTATIVES 

Gí11 -Perna. Inc. 
Regional -Dora -Clayton Agency, Inc. 

3. FACILITIES 
1.000 w. days; 790 kc. 
Operating schedule: 4:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no euh discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: la. 2a, 3a, 9a. 4c. 5, 8a, 7b, 8. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b. 25a, 26, 

28b, 29a. 
Contracts: 40a, 42b, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60b, 61a, 61b, 61c, 62b. 
Cancellation: 70e, 70e. 71a, 73a. 
All Negro programmed station. 

TIME RATES 
Rates effective October 1, 1958. 

Rates received December 4, 1958. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti,.._.........._.._.._. _ 6.00 260 ti,.._._._......___. 4.50 

4.20 
26 ti 5.40 520 ti..._._ _.___. 3.90 
52 U..._____ ...... 5.10 1040 tL.._.._ _....._... 8.50 
104 U. 4.80 
20/30 seconds -75% of applicable 1 minute rate. 
8/10 seconda -50% of applicable 1 mtn',te rate. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

PER WE: 13 wk 26 wk 52 wk 
6 _______ ____ 5.00 4.75 4.50 
12 U..._.._.._.._.........._...._........._.._. 4.75 4.50 4.25 
18 ti..._.._.._.._.._.._.........._.._.._..__.. 4.50 4.25 4.00 
24 ti 4.25 4.00 3.75 
20 or 80 seconds -75% of applicable minute rate. 

8 or 10 seconda -50% of applicable minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti,...._ _.._ _.._... 60.00 36.00 24.00 12.00 
13 ti ....... _.._...... _.._ _.._... 57.00 34.20 22.80 11.40 
26 ti......._.._..__..__.._ _.-_... 54.00 32.40 21.80 10.80 
52 ti,.._.._......_....__.........._... 51.00 31.00 20.40 10.20 
104 [L.._.._-._._ 48.00 28.80 19.20 9.66 

27.00 18.00 9.00 
812 ti _.-.._..__ 42.00 25.20 16.80 8.40 

TUSCUMBIA 
Colbert County -Map Location C-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Florence -Sheffield 
(including Tuscumbia-Muscle Shoals) 

TUSKEGEE 
Macon County -Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WABT 
1952 

Subscriber to the NAB Radio Code 
Media Code 4 201 9180 1.00 
Maco Broadcasting Co., Inc.. Box 666. Union Springs 

Hwy.. Tuskegee, Ala. 36083. Phone 205-727-2100. 
STATION'S PROGRAMMING DESCRIPTION 

WART: Programmed for Negro and general adult 
audience. 
MUSIC: general popular music 75%, gospel ar.d 
spiritual 25%. 6-6:30 am & 12:15-1:15 pm gospel 
and spiritual blocks directed to farm and rural au- 
dience. Farm news programs at 8:30 am & 12:30 
pm. NEWS: general 5 min on hour, 15 min at 7 
am. noon & 4 pm. SPORTS: 7:30 am & 5 pm. Negro 
spiritual groups featured live Sun 6-10 am. Feature 
programs of general interest on half hour throughout 
week. Heavy emphasis on community activity, features 
and weather within all music programming. Contact 
Representative for further details. Reed 2/1/68. 

I. PERSONNEL 
Owner, Pres. & Nat'l Sales Mgr. -Madison Davis, Jr. 
Vice-Pres. & Gcn'1 Mgr. -Bill K. Kennedy. 
Assistant Manager -Ed Hall. 

2. REPRESENTATIVES 
Regional -Bernard I. Ochs Co. 

3. FACILITIES 
500 w. days; 590 kc. Non -directional. 
Operating schedule: Sign -on 6 am. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded insulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 3a, 3d, 4a, 5, 6a. 7b. 8. 
Rate Protection: 10c, 13e. 14c. 
Basic Rates: 20a, 21a, 21b, 22b, 230, 24b, 25a, 28c, 

33a. 
Contracta: 40a. 41, 44a, 45. 46, 47a. 
Comb.: Cont. Discounts: 60b, 60e, 61a. 
Cancellation: 70a, 70c, 71a, 72. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
No. 5 ER 8/1/87-Rec'd 7/26/67. 

6. SPOT ANNOUNCEMENTS 
1 x 4.00 312 z 2.90 
28 z 3.80 824 z 2.60 
52 x 3.60 936 z 2.30 
104 x 3.40 1248 x 2.00 
158 z 3.20 
30 sec: 80% of applicable rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 40.00 25.00 15.00 11.00 7.50 
PER WK, MINIMUM 13 WKS: 
1 ti 35.00 18.00 10.00 8.00 5.00 
3 ti 30.00 16.00 9.00 7.25 4.50 
5 ti 25.00 14.00 8.00 6.50 4.00 
8/7 ti 20.00 12.00 7.00 5.75 3.50 

VERNON 
Lamar County -Map Location B-4 

See SRDS consumer market map and data at beginning 
of the State. 

WVSA 
1966 

Media Code 4 201 9250 2.00 
Lamar County Broadcasting Co., Box 525, Vernon, 

Ala. 35592. Phone 205-695-9191. 
I. PERSONNEL 

Pres., Gen'' & Sta. Mgr. -H. D. Thompson. 
Sales Manager -Gene Sisk. 
Program Director-Iuoua Sisk. 

3. FACILITIES 
1,000 w.; 1380 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
None: all rates net to station; payable 10th of month. 

5. GENERAL RATE POLICY 
TIME RATES 

Eff Reed 2/13/67. 
6. SPOT ANNOUNCEMENTS 

PER MO: I ti IO ti 15 ti 20 t1 25 t1 30 ti 
1 min 2.00 1.75 1.65 1.50 1.25 1.00 

8. PROGRAM TIME RATES 
PER MO: I ti 10 ti 15 ti 
1 hr _ 30.00 27.00 25.00 
1/2 hr 18.00 15.00 14.00 
1/4 hr 7.00 8.50 5.50 
10 min. 8.00 5.00 4.50 
5 min. _ 5.00 4.50 4.00 

20 ti 
22.50 
11.00 
5.00 
4.00 
3.00 

25t1 
20.00 

9.00 
4.50 
3.50 
2.50 

30 tI 
15.00 

8.00 
4.00 
3.00 
2.00 

ALABAMA 

WETUMPKA 
Elmore County -Map Location IC -6 

See SRDS consumer market map and data at begin 
ulna of the State. 

WETU 
1954 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 201 9320 3.00 
Elmore Service Corp., Box 60, Wetumpka, Ala. 205- 

587-4351. 
Montgomery -1005 Rosedale Dr., Montgomery, Ala. 

36092. Phone 205-587-4351. 
I. PERSONNEL 

President -Lem Coley. 
General Manager -Bob McKinnon. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
5,000 w. days; 1250 ke. Non -directional. 
Operating schedule: 4:00 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15% on net Ume only; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: 4b. 4d. 
Basic Rates: 23a. 
Contracts: 401. 
Comb.; Cont. Discounts: 60a, 61b, 62b, 62e. 
Cancellation: 70a, 70c. 
Affiliated with KBS and NAB Radio Networks. 
Member: Radio Alabama Network. 

TIME RATES 
Rata effective October 2, 1954. 

Rates received October 18, 1954. 
Rev. (1 hr. & 1/2 hr rates) reed August 21, 1961. 

R. SPOT ANNOUNCEMENTS 
1 ti. 26 ti. 52 ti. 104 U. 156 tt. 260 ti. 

1 minute.. 4.00 9.90 3.80 8.70 8.60 5.56 
30 seconds 4.00 9.80 3.60 8.40 8.20 2.81 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGE PLAN 

Per week: 1 min. 80 sec. 1 min. 80 see. 
5 times._ 20.00 15.00 20 time._ 65.00 45.00 

10 times.... 87.50 25.00 30 times._ 90.00 60.00 
15 times.... 52.50 85.00 
10 seconds each, Oat - 2.00 

8. PROGRAM TIME RATES 
1 ti. 28 ti. 52 U. 104 ti. 156 ti. 260 U. 

I hour 70.00 65.00 60.00 55.00 50.00 45.00 
1/2 hour 40.00 85.00 32.50 80.00 27.50 25.00 
1/4 hour 20.00 18.00 16.00 14.00 12.00 10.00 

10 minutes 15.00 13.50 12.00 10.50 9.00 7.50 
5 minuta 12.00 11.00 10.00 9.00 8.00 6.50 

(CR) 

WINFIELD 
Marion County -Map Location C-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WEZQ 
1985 

Media Code 4 201 9390 6.00 
John Self, Box 608, Winfield, Ala. 35594. Phone 

205-487-3261. 
STATION'S PROGRAMMING DESCRIPTION 

WEZQ: Programmed for general interest. 
AIR PERSONALITIES handle all segments. News 
5 min every hour. 6:15-7 am farm, home and weather 
reports, religious sermons, country and western music. 
7-8:55 am 15 min national, state, local news, re- 
ligious sermons, current hits. 9-10:45 am religious 
sermons, middle -of -the -rad, ladies show, fashions, 
cooking cues. etc. 10:45-11:55 am religious sermon, 
religious music. 11:55 am -1:30 pm farm market 
news, 15 min national, state, local news, country and 
western music. 1:30-2:30 pm dance band. 2:30-5 pm 
current hits. 5-6 pm standards. 6-7:45 pm middle- 
of-the-road. Contact Representative for further de- 
tails. Rec'd 8/10/67. 

I. PERSONNEL 
Owner --John Self. 
Manager -Gary W. Wright. 
Traffic Manager -Martha E. Bads. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w.: 1300 kc. Non -directional. 
Operating schedule: daylight time only. 

4. AGENCY COMMISSION 
None, all rates net to station. 

5, GENERAL RATE POLICY 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective 

Rata received October 8, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti ____ 1.50 1.20 30 U ._...._. 1.10 1.00 
10 ti 1.25 1.10 50+ 1.00 .90 
1 minute -120 words; 30 seconds -60 words. 

8. PROGRAM TIME RATES 
5 min 10 min 

1 ti _ 5.00 7.50 
4 ü..._.._.._......__._._ 9.00 5.00 
8 ti.._ 3.50 4.50 
12 U.._.._..___..__ 3.00 4.00 
16 ti_ .... 2.50 3.75 
21 U.._..._.__.__ 2.40 3.50 
26 ti..._......_...-.._.._ 2.30 3.25 
30 ti..._..._._...._.__ 2.20 3.00 
60 ti 2.10 2.75 
90 ti.._....._.._..._.._ 2.00 2.50 

1/4 hr 
10.00 
7.50 
6.50 
6.00 
5.00 
4.75 
4.50 
4.25 
4.00 
8.50 

1/2 hr 
15.00 
12.00 
10.00 
9.50 
9.00 
8.50 
8.00 
7.60 
7.00 
5.50 

1 hr 
25.00 
20.00 
18.00 
17.00 
16.00 
15.00 
14.00 
13.00 
12.50 
12.00 
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ALASKA 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL .... 8,300 Anchorage 2,300 

METRO AREAS Total Metros 2,300 
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State, Judicial Division, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas (SMSA's), 
judicial divisions and city estimates are developed 
exclusively by Market Data division of SRDS. 

CITIES AND JUDICIAL DIVISIONS - This list shows judicial divisions in which cities are located. Cities are first, judicial divisions next. 
Anchorage -Third Juneau -First 

Estimates for: -Consumer Spendable Income -1967 
STATE a/o Distribution of Familles 
JUDICIAL DIVISIONPonulation Households Per 3000 5000 8000 10000 15000 

City I/I/68 I/1/68 Household to to to to and 
Metropolitan Ares (000) (000) (3000) (S) 4999 7999 9999 14999 over 

-Total Retell Sales - 
Per 

Household 
(3000) (3) 

Retail Sales -1967 

Food Drug 
(3000) (5000) 

By Selected Store Types 
General Home 
Mdse. Apparel Furs. 
(3000) (3000) (3000) 

ALASKA STATE 
TOTALS 276.9 70.51 

FIRST F-4 42.9 12.26 
Juneau 9.6 3.25 

SECOND C-2 17.1 3.06 
THIRD C-4 147.3 38.08 

Anchorage 56.8 17.24 
Anchorage Metro Area 147.3 38.08 

FOURTH D-2. 69.6 17.11 

ALASKA 

943,167 11,958 11.6 21.2 15.2 22.2 23.7 389,978 5,531 87,832 17,088 50,673 14,986 12,602 

140,784 11,483 
46,290 14,243 
25,039 8,183 

476,618 12,516 
323,947 18,790 
476,618 12,516 
200,726 11,732 

9.3 24.2 14.4 25.3 21.8 72,568 
26,826 

17.7 18.9 11.2 8.7 6.0 9,261 
11.3 20.6 15.3 22.9 26.3 227,734 

157,655 
11.3 20.6 15.3 22.9 26.3 227,734 
12.6 20.3 16.0 21.5 22.6 80,415 

5,919 
8,254 
3,026 
5,980 
9,145 
5,980 
4,700 

20,340 
7,560 
2,482 

44,116 
34,247 
44,116 
20,094 

3,795 
1,300 

210 
9,605 
7,401 
9,605 
3,478 

9,729 
617 

5,946 
24,959 
14,196 
24,959 
10,039 

4,567 
2,071 

238 
6,601 
5,432 
6,601 
3,580 

2,562 
1,991 

50 
7,161 
6,466 
7,161 
2,829 

Passen- 
ger 

Cars 
I/I/68 
(000) 

Farm 
Popu- 
lation 
1/1/68 
(000) 

Gross 
Farm 

I neome 
1967 

(3000) 

Auto- 
motive 
(3000) 

Service 
Station 
(3000) 

62,184 22,367 75.10 32.1 225,920 

7,116 2,282 9.74 
2,519 319 

227 .22 
42,053 14,681 51.24 
37,756 8,278 
42,053 14,681 51.24 
12,788 5,404 13.90 

See SRDS consumer market map and data at beginning 
of the State. 

THIS STATE DOES NOT OBSERVE 
DAYLIGHT SAVING TIME. 

STATE NETWORKS 

Alaska Broadcasting System 
Comprised of: 

RBYR-Anchorage KIP'W-Sitka 
KFRB-Fairbanks KIBH-Seward 
KING -Juneau KLAM-Cordova 

Media Code 4 202 0500 7.00 
Business Office -Alaska Radio-TV Sales. 516 Securi- 

ties Bldg., Seattle. Wash. 98101. 
I. PERSONNEL 

Pres. & Gen'I Mgr. -A. G. Htebert. 
Sales Manager --Jack Hauser. 
Traffic Manager -Alma Wilson. 

2. REPRESENTATIVES 
Adam Young-VTM. Inc. 
Seattle -Alaska Radio-TV Sales. 

4. AGENCY COMMISSION 
15% on net time eh . No cash discounts. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3b, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 23a. 24h, 250, 26. 28a, 29a. 
Contracts: 40a, 45. 46, 47a. 
Comb.; Cont. Discounts: 60c, 80k, 61a, 61b, 61c. 62b. 
Cancellation: 70a, 70c, 71b. 73a. 
Affiliated with CBS Radio Network. 
Combinations of stations, less than full network. may 
be purchased as unit, subject to avallabilities. 

TIME RATES 
No. 3 Eft 7/1/67-Rec'd 7/5/67. 

SIX -STATION GROUP 
6 -Station rate applies only when equal number of 
spots or programs are placed on each station. In de- 
termining frequency discount, each broadcast on all 
6 stations counts as 1 broadcast. 

6. SPOT ANNOUNCEMENTS 
lx lax 26x 

1 min. 39 37 34 
30 sec 33 31 28 

7. PACKAGE PLANS 
PER WK: 10 t 15tí 20t1 25tí 
1 min_ 29 26 24 21 
30 sec 23 20 18 15 
May not be combined with other services to obtain 
additional discounts. 

8. PROGRAM TIME RATES 

1 hr 277 258 246 
1/2 hr 160 152 140 
1/4 hr 101 95 88 
5 min 65 55 50 

52x 
32 
26 

52x 
231 
131 
80 
45 

I04x 1560 2600 
29 26 24 
23 20 18 

104e 
217 
123 

75 
40 

156e 
208 
114 

69 
34 

260x 
193 
103 

62 
29 

Midnight Sun Broadcasters, Inc. 
Comprised of: 

KENI-Anchorage KTKN-Ketchikan 
KFAR-Fairbanks KINY-Juneau 

Media Code 4 202 1000 7.00 
Midnight Sun Broadcasters, Inc.. Box 1160, Anchor- 

age, Alaska 99501. Phone 272-7461. 
Other studio: 60 W. 46th St., New York 36. N. Y. 

Circle 6-4084. 
I. PERSONNEL 

KENI. KFAR (2 station combination) 
1 min 30 sec 1 min 30 sec 

1 ti 21.00 15.00 104 ti......._... 17.00 11.50 
13 ti 20.00 14.00 156 ti 16.00 11.00 
26 ti 19.00 13.00 260 ti..._.._... 15.00 10.00 
52 ti 18.00 12.00 
KINY, KTKN (2 station combination) 

1 ti 14.00 9.00 104 ti ..... .._... 11.00 7.00 
13 ti 13.50 8.50 156 ti 10.00 6.50 
26 ti 13.00 8.00 260 ti..... ....... 9.00 6.00 
52 ti 12.00 7.50 

Pres. & Gen'l Mgr. -Alvin O. B-ametedt. KENI, KFAR, KINY, KTKN (4 statice combina - 
Vice -President -Don Andon. tlon) 
Vice -President -R. D. Jensen. 1 ti 37.00 24.00 104 tI......._... 28.00 18.50 

2. REPRESENTATIVES 13 ti 33.50 22.50 156 ti 26.00 17.50 
New York -James C. Fletcher, Jr. 26 ti 32.00 21.00 260 CI 24.00 16.00 
Pacific Coast -Del -Day. Incorporated. 52 tl 30.00 19.50 

4. AGENCY COMMISSION 7. PACKAGE PLANS -Iman - -30 sail - 
159 on net time eh : no cash discount. PER WK: 12 ti 20 01 12 tI 20 tl 

5. GENERAL ADVERTISING See coded regulations KENI 7.00 6.50 5.00 4.50 
General: la, 2a, 3a. 4a, 5, 6a. 7a. 8. KFAR 6.00 5.50 9.00 3.75 
Rate Protection: 100, 11b. 12b. 130. 14b. KINY ..._.._.._ -.. .... 4.00 3.50 3.00 2.50 
Basic Rates: 20a, 220. 22b, 23a, 29a, 24b, 25a, 26, KTKN 4.00 3.50 3.00 2.50 

28a. 29a. Spot Packages may not be combined with other 
Contracts: 40a, 45, 46. 47a, 48. services to gain additional discounts. 
Comb.; Cont. Discounts: 60a, 61e, 62b. 
Cancellation: 70a. 70e. 71e. 73a. 
Affiliated with NBC and MBS. 

TIME RATES 
No. 6-A EN 7/1/67 -Reed 5/9/67. 

6. SPOT ANNOUNCEMENTS 
COMBINATION RATES 
Combination rates apply only when identical schedules 
are placed. In estimating frequency ratee, a pro- 
gram on both and/or all 4 stations counts as one 

8. PROGRAM TIME RATES 
KENI, KFAR (2 station combination) 

1 hr 1/2 hr 1/4 hr 5 min 
1 t1 138. 84. 54. 34. 
13 ti 130. 80. 52. 32. 
26 ti 124. 75. 50. 30. 
52 ti 115. 72. 48. 28. 
104 ti ..............._.._.._.._.._.._ 110. 68. 96. 26. 
158 ti 106. 66. 43. 24. 
260 ti 100. 62. 40. 23. 

broadcast. (This listing continued on next page) 
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Midnight Sun Broadcasters, Inc. -Continued 
HINT. KTKN (2 station combination) 

1 hr 1/2 hr 1/4 hr 5 min 
1 ti 90. 58. 34. 22. 
13 ti._.,_ 86. 54. 32. 20. 
26 ti 82. 50. 30. 18. 
52 ti 81. 48. 29. 17. 
104 ti _. 76. 45. 27. 15. 
156 tl..._.._..............._.._.._. 72. 42. 25. 14. 
260 ti..._ 68. 40. 23. 18. 
KENI, KFAR, KINY. KTKN (4 station combina- 
tion) 
1 ti 
13 ti 

228. 142. 88. 56. 
216. 134. 84. 52. 
206. 125. 80. 48. 
196. 120. 77. 45. 

104 ti ._ 186. 113. 73. 41. 
156 ti 178. 108. 68. 38. 
260 ti 168. 102. 63. 36. 

10. SPECIAL FEATURES 
NEWSCAST SERVICE CHARGE 

sa 
1/4 hr.____ 6.0000 5 min_ 2.40 
10 min - 8.50 

ANCHORAGE (5 AM; 3 FM) 

KAMU (FM) 
1961 

Media Code 4 202 1500 6.00 
Stereophonic Alaska, Inc.. 503 Northern Lights Blvd., 

Anchorage, Alaska 99501. Phone 279-2213. 
1. PERSONNEL 

Pres. & Gen'l Mgr. -Joseph P. O'Hearn. 
3. FACILITIES 

ERP 3,000 w.; 102.1 mc. Stereo. 
Operating schedule: 6:00 a.m. to midnight Monday 
through Friday; 8:00 am to midnight Saturday and 
Sunday. AST. 
Antenna ht. -minus 24 ft. (located 6 mi. from 8,200 
ft. mountains) above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 23a. 
Contracts: 40e. 
Comb.: Cont. Discounts: 61b, 62b, 62e. 
Cancellation: 70a. 70e. 
FM operated separately from AM. 

TIME RATES 
ER 10/1/66-Rec'd 11/4/66. 

6. SPOT ANNOUNCEMENTS 
(Available only on 1/4 -hour break) 
Ix lax 26x 52x 104x 156x 260x 

1 min 4.25 4.10 3.95 3.75 3.60 8.40 3.25 
8. PROGRAM TIME RATES 

r. 1/2 hr. 1/4 hr. 
1 time 50.00 30.00 18.00 

Discounts 
13 times __._ 1 -time rate less 5% 
26 times __ 1 -time rate less 10% 
52 times..._.._...._ 1 -time rate lees 15% 

104 times 1 -time rate less 20% 
156 times ... 1 -time rate leas 25% 
260 times..._._...__..___._......_.... 1 -time rate less 30% 

KBYR 
1948 

R A B 

Media Code 4 202 2000 6.00 
Northern Television, Inc., Box 2200, Anchorage, 

Alaska 99501. Phone 272-3456. 
I. PERSONNEL 

President -A. G. Hiebert. 
Gen'l & Sta. Mgr. -Leonard J. Hansen. 
Sales Manager -Richard Hermes. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Seattle, Portland -Alaska Radio-TV Bales. 

3. FACILITIES 
1.000 w.; 1270 ke. Non-directlonaL 
Operating schedule: 24 hours daily. Alaska Time. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, 3a, 9a. 4d, 5. 6a, 7b, 8. 
Rate Protection: 10a. ils, 12e. 13a, 14a. 
Basic Rates: 22a. 23a, 24b. 25a, 28a, 29a. 
Contracts: 40a, 46. 
Comb.; Cont. Discounts: 60b. 60k, 62e. 
Cancellation: 70e. 70e, 71a, 73a. 
FM facilities: KNIK (FM). 
Member: Alaska Broadcasting System. 

TIME RATES 
No. 3 ER 7/1/67-Rec'd 7/5/67. 

6. SPOT ANNOUNCEMENTS 
Ix ISx 26x 52x 104x 156x 260x 

1 min 9.50 9.00 8.50 8.00 7.50 7.00 6.50 
30 sec 8.00 7.50 7.00 6.50 6.00 5.50 5.00 

7. PACKAGE PLANS 
PER WK: IO tI 15 01 20 tI 25 t1 
1 min 7.50 7.00 6.50 6.00 
30 sec 6.00 5.50 5.00 4.50 
May not be combined with other services to obtain 
additional discounts. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 156x 260x 

1 hr ....... 80 75 72 66 62 59 54 
1/2 hr ...... 46 44 39 36 34 32 30 
1/4 hr......._ 28 26 24 22 21 19 17 
5 min 15 13 12 11 10 9 8 

KEN I 
1948 

R A B 

Media Code 4 202 2500 5.00 
Midnight Sun Broadcasters. Inc.. Box 1160, 4th Ave 

Bldg.. Anchorage, Alaska 99501. Phone 5-2201. 
I. PERSONNEL 

Frei. & Gen'l Mgr. -A. O. Bramatedt. 
Operations Manager -Ron L. Moore. 

2. REPRESENTATIVES 
New York -James C. Fletcher. 
Pacific Coast -William L. Simpson Associates Com- 

pany. 
3. FACILITIES 

5.000 w.; 550 ke. Non-direetionaL 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

3. GENERAL ADVERTISING See sided regulations 
General: la. 2a, 3e, 4a, 5, 6a. 7a. 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 20a. 22e. 22b, 23a, 29a. 24b, 25a. 26. 

28a, 29a. 
Contracta: 40a. 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 80a, 61c, 82b. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with NBC. 
Member: Midnight Sun Broadcasters. Inc. 

TIME RATES 
Rates effective July 1, 1965. (Card No. 6.) 

Card received June 3. 1985. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti __._._ 13.00 9.00 104 U-......_ 10.00 6.50 
13 t1........_.._ 12.50 8.50 156 tl._.-_ 9.50 6.00 
26 tl _._..._ 12.00 8.00 260 8.00 5.50 
52 ti _........ 11.00 7.00 

7. PACKAGE PLANS 
PER WK: 
12 Li ....... 

1 min 80 see 
...__ 

W 
.... 7.00 5.00 

-._.. 6.50 4.50 
Spot Packages may not be combined with other serv- 
ices to gain additional discounts. 

8. PROGRAM TIME RATES 
1hr 1/2 hr 1/4 hr 5 min 

1 U...._._.._. _._...._.... 86. 52. 
13 U 81. 50. 

52 ti -......._...._.....__ 72. 42. 
104 ti..._.._....._......._..__ 68, 40. 
158 U._.-.._...._.._....»_..... 65. 38. 
260 U....._...._.._.. 60. 36. 

KFQD 
1924 

84. 22. 
82. 20. 
30. 18. 
28. 17. 
27. 16. 
25. 15. 
23. 14. 

Subscriber to the NAB Radio Code 
Media Code 4 202 3000 5.00 
KFt&D, Inc., Box 1040. Anchorage, Alaska 99501. 

Phone 277-2511. 
I. PERSONNEL 

President -Miller C. Robertson. 
Vice-Pres. & Sec'y-Matthew N. Clapp, Jr. 
General Manager -Roy Robinson. 

2. REPRESENTATIVES 
Alan Torbei Associates, Inc. 
Seattle -Portland -Art Moore & Assoc.. Inc. 

3. FACILITIES 
10,000 w.; 750 kc. Non -directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See sided regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 9a, 4d, 5. 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 22e. 23a, 24b, 24c, 25a, 26, 

27, 28a, 29a, 32a. 
Contracts: 40a, 41, 42b, 49a, 45, 46, 47a, 48. 51a. 

51b, 51c. 
Comb.; Cont. Discount: 60e, 601. 61a, 62a, 62d. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective May 1, 1964. 

Rates received March 25, 1964. 
AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thni Fri 10 am -3 pm & 7-10 pm; Sat & 
Sun 6 am -10 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

CLASS AA 
PER TR: (') (t) (t) 
1 ti._ 12.00 9.00 6.00 
26 ti. 11.40 8.55 5.70 
52 ti 10.80 8.10 5.40 
104 ti ........ 10.20 7.65 5.10 
156 ti...._ 9.60 7.20 4.80 
260 ii 9.00 6.75 4.50 
312 ti 8.40 6.30 4.20 

CLASS A 
1 ti ._....._. 8.00 8.00 9.00 
26 ii. 7.60 5.70 3.80 
52 tl. 7.20 5.40 3.40 
104 ti 6.80 5.10 3.40 
156 ti 8.40 4.80 3.20 
260 ti 6.00 4.50 3.00 
312 ti 5.60 4.20 2.80 

CLASS B 
1 tl 6.00 4.50 
26 ti 5.70 4.30 
52 ti._....... 5.40 4.05 
104 ti 5.10 3.85 
156 t1....... 4.80 3.60 
260 tl 4.50 3.40 
312 ti 9.20 3.15 () 1 minute or 120 words. 

(t) 30 seconda or 60 words. 
(2) 10 seconds or 25 words. 

7. PACKAGE PLANS 
IOTATING 
CLASS AA -()- -(t)- -(i)- 

PER WK: ea tot ea tot ea tot 
10 ti 8.00 80.00 6.00 60.00 4.00 40.00 
15 ti 7.00 105.00 5.25 78.75 3.50 52.50 
20 U.__._ 6.00 120.00 4.50 90.00 3.00 60.00 

CLASS A 
10 tl 6.00 60.00 4.50 45.00 3.00 30.00 
15 ti 5.50 82.50 4.15 62.25 2.75 41.25 
20 ti 5.00 100 00 3.75 75.00 2.50 50.00 

CLASS B 
10 Ii...._.. 4.50 45.00 3.40 34.00 2.25 22.50 
15 ti..._.. 4.25 63.75 3.20 48.00 2.15 32.25 
20 ti 4.00 80.00 3.00 60.00 2.00 40.00 () 1 minute or 120 words. 

(t) 30 seconds or 60 words. 
(2) 10 seconds or 25 words. 

8. PROGRAM TIME RATES 
AA & A -Sun thru Sat 6 am -10 pm. 
B -All other times. 

CLASS AA and A 
PER YR: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti 125.00 75.00 50.00 36.00 20.00 
26 ti..._ 118.75 71.25 47.50 34.20 19.00 
52 ti...._ 112.50 67.50 45.00 32.90 18.00 
104 ti..._ 106.25 63.75 42.50 30.60 17.00 
156 ti 100.00 60.00 40.00 28.80 16.00 
260 ti. 93.75 56.25 37.50 27.00 15.00 
312 ti. 87.50 52.50 35.00 25.20 14.00 

3.00 
2.85 
2.70 
2.55 
2.40 
2.25 
2.20 

CLASS B 
PER YR: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 11 65.00 39.00 26.00 19.00 11.00 
26 ti 61.75 37.05 24.70 18.05 10.45 
52 ti 58.50 35.10 23.40 17.10 9.90 
104 U. 55.25 33.15 22.10 16.15 9.35 
156 tl 52.00 31.20 20.80 15.20 8.80 
260 ti..._ ............ _... 48.75 29.25 19.50 14.25 8.25 
312 ti 45.50 27.30 18.20 13.30 7.70 

KHAR KHAR-FM 
1961 1968 

Media Code 4 202 3500 4.00 
Sourdough Broadcasters, Inc.. Pouch No. 7-016, 89th 

& Seward Hwy., Anchorage, Alaska 99501. Phone 
272-9591. 
STATION'S PROGRAMMING DESCRIPTION 

KHAR: Programmed for adults and young adults. 
NEWS: headlines hourly. 15 min newscasts at 7 & 8 
em, noon & 6 pm. 5 mobile units. Aircraft traffic 
reports 7:15-8:15 em & 4:30-5:30 pm. Weather, 
marine. fishing, skiing, snow activities report, 
MUSIC: 80%. featuring general popular muets. elm 
music, showtunes, standards, middle-of-the-road. All 
commercials produced and taped. Contact Representa- 
tives for further details. Recd 7/12/67. 

I. PERSONNEL 
Pres. & Prog. Dir. -Patricia Harpel. 
Gen'l & Sales Mgr. -William B. Allen. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 
Seattle, Portland-Feltls/Dove/Croghan, Inc. 

3. FACILITIES 5000 w.; 590 kc. Non -directional. 
Operating schedule: 24 hours daily. 
FM -ERP 2,800 w.; 103.9 mc. Stereo. 
Operating schedule: 24 hours daily. 
Antenna ht.: 54 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a. 4a, 4d, 5, 6a. 
Rate Protection: 10a, lia. 12a, 13e. 14e. 
Basic Rates: 22a. 24a. 24b, 25a, 28a, 29a. 
Contracts: 40a, 42b, 46. 
Comb.: Cont. Discounts: 80a, 61a, 61b, 62e. 
Cancellation: 71e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 10/1/66-Rec'd 11/21/68. 
AAA -Commute Time Mon thru Sat 6-9 am & 4-7 

Am. A -Other Daytime Mon thru Sat 9 am -4 pm; Sun 
9 am -7 pm. 
A - Evening Time Mon thru Sun 7 pm -midnight; 
Morning Time Mon thru Sat 5-6 am. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION -A- -AA- -AAA- 

PER YR: 30 see I min 30 see I min 30 see I min 
1000 x 2.20 2.80 4.05 5.05 4.75 8.00 
750 x 2.30 2.95 4.25 5.25 5.15 6.40 
500 .. 2.50 3.15 4.50 5.65 5.40 6.75 
350 x._.._.._ 2.70 3.30 4.75 6.00 5.75 7.15 
250 x 2.80 3.50 5.15 6.40 8.00 7.50 
150 x 3.00 3.75 5.40 6.75 6.40 7.90 
100 x. 3.15 3.95 5.75 7.15 6.65 8.25 
50 . 3.25 4.05 5.95 7.30 6.90 8.65 
1 z........._.._ 3.50 4.40 6.40 7.90 7.50 9.40 
Announcements between rate classifications take the 
higher rate. Announcements and programs may not 
be combined for frequency discount. All plan an- 
nouncements except ROS packages are combinable. 
10 sec: 60% of I min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN Plan I Plan 2 

6-9 em Mon thru Sat 8 5 
9 am -4 pm Mon thru Sat; 7 am -7 pm Sun 12 7 
4-7 pm Mon thru Sat..._............_...._..__.._ 6 5 
7 pm -midnight Mon thru Sun. __ 12 7 

36 24 
I min 30 see 

Plan 1 (36 ti per wk)..._.........._...._.._...._... 4.75 
Plan 2 (24 ti per wk) .... ... ..... ... -................... 5.00 

WEEKLY ROTATING PLAN PACKAGES 
CLASS AAA 

(Mon thru Sat 6-9 & 4-7 pm) 
36t1 24ti Is ti 12tl 

1 min 6.90 6.75 7.15 7.50 
30 sec 5.15 5.40 5.75 6.00 

CLASS AA 
(Mon thru Sat 9 am -4 pm: Sun 9 am -7 Dm) 

1 min ..... _.._......_ 5.25 5.85 6.00 6.40 7.15 
30 sen ...._.._...._ 4.25 4.50 4.75 5.15 5.75 

CLASS A 
(Mon thru Sun 5-6 am & 7 pm -midnight) 

1 min. 2.80 3.15 3.45 3.75 4.05 
SO sec 2.20 2.50 2.75 3.00 3.25 

8. PROGRAM TIME RATES 
I HR: AAA AA 
1 x _ ..... _.._... 80.00 65.00 
13 x ..............._..._......._........_..__.._... 76.00 61.75 
28 z . 72.00 58.50 
52 x._.._...._......._........_.__........-..-... 70.00 57.00 
104 x -...._._... 68.00 55.25 
156 x._.._ ........ _ 64.00 52.00 
260 x _.. 80.00 48.75 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 90% of hour. 5 min: 25% of hour. 

10. SPECIAL FEATURES 
10 min-- 5 min- -2-1/2 min - 

PER WK: 601 101 601 I ti 8 0 I tl 
A 10.40 12.50 7.25 8.25 5.90 7.25 
AA 16.65 18.75 10.40 12.50 9.15 10.40 
AAA 18.75 20.90 12.50 14.65 10.40 11.65 

KNIK (FM) 
1960 

©Q FM B 

3.75 
4.00 

6 tl 
8.25 
6.85 

A 
45.00 
42.75 
40.50 
39.40 
38.25 
38.00 
33.75 

Media Code 4 202 4000 4.00 
Northern Television, Inc., Box 2200, 32nd & Cope, 

Anchorage, Alaska 99501. Phone 272-3456. 
I. PERSONNEL 

President -A. G. Hiebert. 
Gen'l & Sales Mgr. -Len Hansen. 
Sta. Mgr. & Prog. Dir. -Bob Roman. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Seattle -Alaska Radio-TV Sales. 

3. FACILITIES 
ERP 3.000 w.; 105.5 mc. 
Operating schedule: 24 hours. AST. 
Antenna ht. -105 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

ALASKA 
5. GENERAL ADVERTISING See sided regulations 

General: la, 2a, 3e, 3b. 4a, 4d, 5. 6a, 8. 
Rate Protection: 10a, ils, 12a, 13a, 14e. 
Basic Rates: 22b, 23a, 24b, 25e. 28, 28a, 29a. 
Contracts: 40a, 45. 46, 47a. 
Comb.; Cont. Discounts: 60a, 61b, 61e, 62b. 62e. 
Cancellation: 70e. 70c, 71a, 73a. 
AM facilities: KBYR. 

TIME RATES 
Elf 3/1/67 -Reed 2/24/67. 

6. SPOT ANNOUNCEMENTS -I min- -30 see - 
PER CALENDAR YR: Spec ROS Spee ROS 
1 x.._.......__ ._._.._.._... 5.25 4.75 4.10 3.65 
13 x ....__.._.._.._ _ ............... 5.00 4.50 3.90 3.50 
26 x......._.._.._.._..___...__....._ 4.75 4.30 3.70 3.30 
39 x 4.40 4.00 3.50 3.10 
52 z..._.._.._..........._._.._.._._ 4.30 3.90 3.40 3.00 
104 z......_...»,_........._...__.._ 3.95 3.80 3.15 2.80 
156 x..._.._.._......_..._._......_ 3.80 3.50 3.00 2.70 
208 x _ 3.65 3.30 2.90 2.60 
260 x _....._.._.._.._._... 3.50 3.20 2.80 2.50 
520 z._......_ _......_.._.._.._.._... 2.60 2.40 2.10 1.90 
730 x._ 2.40 2.20 1.95 1.75 

NORMA GOODMAN SHOW 
(1 min spots) 

PER WK, EA: 
2 ti..._.._.._ 5.00 5 tL._..._._...__.._._._ 4.00 
3 ti..._......_..._.-......_ 4.50 

7. PACKAGE PLANS 
SATURATION PACKAGES 

(Best times available -to be used in 1 month) 
PER MO: 100 tI 50 tI 40 ti 30 tI 20 tI 10 tl 
1 min..._.._ 2.75 3.25 3.50 3.75 4.00 4.25 
30 sec..._.._ 2.00 2.50 2.75 3.00 8.25 8.50 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr 1 hr I.1/2 2 hr 

1 x..._.._.._..._ 8.00 16.00 22.00 37.00 47.00 57.00 
13 x_._...._ 7.00 14.50 19.50 33.00 41.50 50.00 
26 x..._......_ 6.00 13.00 17.00 28.50 36.00 43.50 
39 x 5.50 11.00 14.50 24.00 30.00 36.00 
52 x. ...... 5.00 8.50 12.00 19.50 24.50 29.50 
104 x 4.50 6.00 9.50 15.00 19.50 23.00 

10. SPECIAL FEATURES 
NEWSCASTS 

15 min Mon thru Fri at 7:30 am, noon & 5:30 pm 18 
5 min before the hour daily 6 

KYAK 
1967 

Subscriber to the NAB Radio Code 
Media Code 4 202 4250 5.00 
KYAK, Inc., 428 4th Ave., Anchorage, Alaska 99501. 

Phone 279-3494. 
STATION'S PROGRAMMING DESCRIPTION 

KYAK. Programmed primarily for an adult audience. 
MUSIC: all country music. NEWS: 5 min news on 
hour, 2 min headline and weather roundup on half 
hour, with 10 min news at 7 am. Marine and aviation 
weather broadcast throughout day. Reo'd 7/2/88. 

I. PERSONNEL 
President -Richard C. Cruver. 
Sec'y/Trees.-Glenn S. Miller. 
Asst Sec'y & Gen'l Mgr. -Robert W. Fleming. 

2. REPRESENTATIVES 
KBBX, Edgewater Inn, Seattle, Washington. Phone 

206-624-3345. 
3. FACILITIES 

5,000 w.; 630 kc. Non -directional. 
Operating schedule: 6 am -local sunset. AST. 
Antenna ht.: 400 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. Payable 10 days after billing. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 4a, 4d, 5, 6e. 8. 
Rate Protection: 10a, lia, 12a, 13a, 14e, 15b. 
Basic Rates: 21a. 21b, 24c, 25a, 26. 281, 28c, 29a, 

33a. 
Contracts: 40c, 41. 49. 51e. 
Comb.; Cont. Discounts: 60e, 62c, 62d. 
Prod. Services: 80. 81, 82. 

TIME RATES 
Eft 8/1/68-Rec'd 7/3/68. 

AAA -e-9 am & 4-7 pm. 
AA -9 am -4 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

Ix 26x 52x 104x 156x 260x 350x 
1 min 13 12 11 10 9 8 7 
30 sec 11 10 9 8 7 6 5 
10 sec 8 7 6 5 4 .... - 

CLASS AA 
1 min. 11 10 9 8 7 6 5 
30 sec 9 8 7 6 5 4 .... 
10 sec 6 5 4 3 
Class B -AA less 25%. 
Specified time -1 rate higher than earned frequency. 

CORDOVA 
KLAM 

1954 
Media Code 4 202 4500 3.00 
Northern Light Broadcasting Corp., Box 278, 1 

Forestry Way, Cordova, Alaska 99574. Phone 424- 
3222. 

I. PERSONNEL 
Pres. & Gen') Mgr. -Charles L. Buck. 
Station Manager -Jon Bjornstad. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Seattle -Alaska Radio-TV Sales. 

3. FACILITIES 
250 w.; 1450 ke. Non-directionaL 
Operating schedule: 7:30-9:30 am Mon thru Sat; 
5:00-10:00 pm daily. 

4. AGENCY COMMISSION 
15%: no euh discount. 

3. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3e. 3b. 4e, 4d, 5, 6e, 7b. 
Rate Protection: 10b. 11b. 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24a. 28b. 
Contracts: 40a, 42a, 45, 48. 
Comb.; Cont. Discounts: 60e. 
Cancellation: 70a, 70c, 73a, 
Affiliated with CB8 Radio Network, 
Member: Alaska Broadcasting System. 

(This listini continued on next page) 
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ALASKA 
Cordova -K L A M -Continued 

TIME RATES 
No. 3 ER 7/1/67 -Reed 7/5/67. 

6. SPOT ANNOUNCEMENTS 
le I3x 26x 52x 104x 156e 260e 

1 min 6.50 6.00 5.50 5.00 4.50 4.00 3.50 
30 sec 5.50 5.00 4.50 4.00 3.50 3.00 2.50 

7. PACKAGE PLANS 
PER WK: 10ti 15tí 2091 2591 
1 min_ 4.50 4.00 3.50 3.00 
30 sec 3.50 3.00 2.50 2.00 
May not be combined with other services to obtain 
additional discounts. 

8. PROGRAM TIME RATES 
lx 19x 26x 52x I04x 156x 260e 

1 hr 40 38 36 34 33 32 30 
1/2 hr 23 22 21 20 19 18 15 
1/4 hr 15 14 13 12 11 10 9 
5 min 11 9 8 7 6 5 4 

FAIRBANKS (2 AM) 

KFAR 
1939 

Media Code 4 202 5000 3.00 
Midnight Sun Broadcasters, Inc.. Lathrop Bldg.. 

Fairbanks, Alaska 99701. 
I. PERSONNEL 

President -A. O. Bramstedt. 
Station Manager -Donald G. Andon. 

2. REPRESENTATIVES 
New York -James C. Fletcher. 
Pacific Coast -Del -Day, Incorporated. 

3. FACILITIES 
10,000 w.; 860 kc. Non -directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
159e to net time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e. 3a, 9a, 5, 6a. 7a, 8. 
Rate Protection: 10b, lib. 12b, 131). 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 29a, 29b, 25e. 26. 

28a, 29a. 
Contracta: 40a, 45, 46, 97a, 48. 
Comb.; Cont. Discounts: 60a, 61c, 62b. 
Cancellation: 70e. 70e, 71a, 73a. 
Affiliated with NBC. 
Member: Midnight Sun Broadcasters. Inc. 

TIME RATES 
No. 6-A ER 7/1/67 -Reed 9/1/87. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 50 sec 

1 ti 10.00 7.00 104 ti ..... 8.00 5.00 
13 ti...._........ 9.50 6.50 156 ti _. 7.50 4.75 
26 ti 9.00 6.00 280 ü...._...._ 7.00 4.50 
52 ti 8.50 5.50 

7. PACKAGE PLANS 
PER WK: I min 30 see I min 30 see 
12 ü, ea..._ ..... 6.00 4.00 20 ti. ea 5.00 3.75 
Spot packages may not be combined with other serv- 
ices to gain additional discounts. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 ti 66.00 40.00 28.00 18.00 
13 ti ....... _._.._........... _._._ 63.00 38.00 25.00 15.00 
26 ti 60.00 35.00 23.00 14.50 
52 ti 56.00 33.00 22.00 14.00 
104 ti ........... _......_.._..... _ 53.00 31.00 21.00 13.00 
156 ti 50.00 30.00 19.00 12.00 
260 ti _. 46.00 28.00 18.00 11.00 

KFRB 
1948 

R A 
Media Code 4 202 5500 2.00 
Northern Television, Inc., Box 950, Fairbanks. Alaska. 

99701. Phone 452-2155. 
I. PERSONNEL 

President -A. G. Hiebert. 
General Manager -Leonard J. Hansen. 
Station Manager -Theodore Lehne. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Seattle/Portland-Alaska Radio-TV Sales. 

3. FACILITIES 
10.000 w.; 900 ke. Non -directional. 
Operating schedule: 24 hours daily. Mon thru Sat; 
16 hours Sun. Alaska time. 

4. AGENCY COMMISSION 
15% on time only; no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 9a, 9d, 5, 6a. 7b, 8. 
Rate Protection: 10e. lia. 12a. 13a, 14a. 
Basic Rates: 22a. 23a. 24b, 25a, 28a, 29a. 
Contracts: 40a, 48. 
Comb.; Cont. Discounts: 60b, 80k. 62e. 
Cancellation: 70e. 70c, 710, 730. 
Affiliated with CBS Radio Network. 
Member: Alaska Broadcasting System. 

TIME RATES 
No. 3 Eff 7/1/67 -Reed 7/5/67. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x I04x I56x 260x 

1 min 8.50 8.00 7.50 7.00 6.50 6.00 5.50 

T.3PACKAAGE PLANS 
6.00 5.50 5.00 4.50 4.00 

PER WK: 10 t1 15 ti 20tí 25 ti 
1 min 6.50 6.00 5.50 5.00 
30 sec 5.00 4.50 4.00 3.50 
May not be combined with other services to obtain 
additional discounts. 

8. PROGRAM TIME RATES 
Ix Ile 26x 52x í04x 156x 260e 

1 hr 70 65 62 57 52 50 45 
1/2 hr 40 38 35 32 30 28 25 
1/4 hr 25 24 22 19 18 18 14 
5 min 14 12 11 10 9 8 7 

GLENNALLEN 
KCAM 

1964 
Media Code 4 202 6000 2.00 
Central Alaskan Missions, Inc., Box 125. Glennallen, 

Alaska 99588, Phone 822-3306. 
I. PERSONNEL 

Station Manager -Cliff Miller, 

3. FACILITIES 
5,000 w.; 790 kc. Non -directional. 
Operating schedule: 6 am -11 pm. AST. 

4. AGENCY COMMISSION 
15/0 time only: 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 3c, 3d, 9b, 4d, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21c, 22a, 29b, 31, 33a. 
Contracts: 44a, 45. 
Comb.: Cont. Discounts: 60a, 61e. 
Cancellation: 70e, 71b, 73a. 
Member: Alaska Broadcasting System. 

TIME RATES 
No. 1 Eft 3/16/64 -Reed 4/24/67. 

7. PACKAGE PLANS 
PER WK: I wk 4 wk 13 wk 28 wk 52 wk 
1 ü...._._...._....._.._._ 2.50 2.30 2.10 2.00 
2 t1..._......_._ 2.40 2.20 2.00 1.90 
3 ti 2.35 2.15 1.95 1.80 
4 ü..._ .............. 2.30 2.10 1.90 1.75 
5 ti ....... ________ 2.25 2.05 1.85 1.70 
6 ti......._.._.._.._.._ 2.20 2.00 1.80 1.85 
12 ti ....... _.._.._.._ 2.15 1.90 1.65 1.40 
18 ti ....... _.._.._...... _ 2.05 1.85 1.55 1.35 
24 ü......._.._.._.._.._ 2.00 1.80 1.40 1.30 
30 ti 1.95 1.75 1.35 1.25 

8. PROGRAM TIME RATES 
1 hr I/2 hr I/4 hr 10 min 5 min 

1 e 20.00 12.00 8.00 6.50 
13 x 18.00 10.80 7.20 5.90 
26 ..........._.._.._.._ 17.00 10.20 6.80 5.60 
52 z _...__.._.._. 16.00 9.60 6.40 5.30 
104 x 15.00 9.00 6.00 5.00 
156 z 14.00 8.40 5.60 4.70 
260 x....... _.. .... _.._ 13.00 7.80 5.20 4.40 
312 x 12.00 7.20 4.80 4.10 

10. SPECIAL FEATURES 
Time Signals -50% of above rates. 

JUNEAU (2 AM) 

KINY 

1.90 
1.75 
1.65 
1.60 
1.50 
1.40 
1.30 
1.20 
1.10 
1.00 

5.00 
4.50 
4.25 
9.00 
3.75 
3.50 
3.25 
3.00 

1935 
Media Code 4 202 6500 1.00 
Midnight Sun Broadcasters Inc.. 231 S. Franklin, 

Juneau, Alaska 99801. Phone 586-1800. 
I. PERSONNEL 

President -A. Bramstedt. 
Station Manager -Bill Walley. 
Program Director -Dennis Egan. 

2. REPRESENTATIVES 
New York -James C. Fletcher, Jr. 
Pacific Coast - William L. Simpson & Associates 

Company. 
3. FACILITIES 

5,000 w.; 800 tc. Non -directional. 
Operating schedule: 6:00 a.m. to midnight. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 9a, 5, 6a, 7a, 8. 
Rate Protection: 10b. 11b, 1214. 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 29b. 25a, 26, 

28a, 29a. 
Contracts: 40a. 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a. 61e, 62b. 
Cancellation: 70a, 70e. 71a, 73a. 
TV facilities: KINY-TV. 
Member: Midnight Sun Broadcasters. Inc. 

TIME RATES 
ER 5/1/68-Rec'd 8/19/88. 

6. SPOT ANNOUNCEMENTS 
I min SO see 1 min 30 tee 

1 z 5.25 3.75 52 z..._.._....... 3.30 2.35 
13 s..._.._.._ 4.85 3.25 104 . 3.10 2.20 
26 x.. 3.85 2.75 156 x._.._.._-.. 2.90 2.05 
39 z 3.50 2.50 260 x._.._.._... 2.75 1.90 

7. PACKAGE PLANS 
SHORT TERM PACKAGES 

(Must run in 3 day period) 
10 ti 20 ti 30 tl 

1 min ....... _. _.._........ __________ ............. 50 70 100 
30 see.................. ________ ...... _. ....... _.._... 25 50 60 

ECONOMY LONG TERM SPOT PACKAGES 
(Minimum 90 day period) 

100 PLAN -6 30 -sec ROS spots 7 days per wk, per 
mo. 100. 

150 PLAN -2 30 -sec ROS spots per day radio + 1 
30 -sec ROS spot per day television, per mo., 150. 

160 PLAN -4 30 -sec ROS spots per day radio + 3 
30 -sec ROS spots per wk television, per mo., 160. 

75 PLAN -1 1 -min special spot per day radio + 1 
1 -min special spot per day television, per mo., 75. 

50 PLAN -2 30 -sec ROS spots per day 7 days radio 
per mo., 50. 

8. PROGRAM TIME RATES 
1 hr I/2 hr 

1 e 60.00 45.00 
13 z 50.00 30.60 
26 e 90.00 25.45 
39 e 35.50 20.50 
52 x..._ 33.00 18.00 
104 e 30.00 16.00 
156 x 30.00 14.00 
260 e 30.00 13.00 

KJNO 

1/4 hr 10 min 
28.00 24.00 
26.00 20.00 
24.00 15.00 
20.00 10.00 
15.00 9.00 
13.00 8.25 
12.00 7.45 
10.00 8.70 

5 min 
20.00 
10.00 

8.10 
7.30 
6.60 
5.95 
5.35 
4.80 

1952 
Media Code 4 202 7000 1.00 
Southeastern Alaska Broadcasters, Inc.. Box 2231. 

Juneau. Alaska 99801. Phone 586-3630. 
I. PERSONNEL 

President -Warren W. Wiley. 
Station Manager -W. E. Williams. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Seattle, Portland -Alaska Radio-TV Sales. 

3. FACILITIES 
1.000 w. deys. 500 w nights; 630 ke. 

Non -directional. 
Operating schedule: 18 hours dally. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL RATE POLICY 
Affiliated with CBS Radio Network. 
Member: Alaska Broadcasting System. 

TIME RATES 
No. 3 Eft 7/1/67-Rec'd 7/5/67. 

6. brUI ANNOUNCEMENTS 
le 13x 26x 52x 104x I56x 260x 

1 min 7.50 7.00 6.50 6.00 5.50 5.00 4.50 
30 sec 6.50 8.00 5.50 5.00 4.50 4.00 3.50 

7. PACKAGE PLANS 
PER W K : 10 tl 15 ti 20 t1 25 ti 
1 min. 5.50 5.00 4.50 4.00 
30 sec 4.50 4.00 3.50 3.00 
May not be combined with other services to obtain 
additional discounts. 

8. PROGRAM TIME RATES 
le I3x 26x 52x 104e I56x 

1 hr 50 45 43 42 39 37 
1/2 hr 29 27 25 24 22 20 
1/4 hr 18 17 16 15 14 13 
5 min. 13 11 10 9 8 7 

KETCH I KAN 
KTKN 

260e 
35 
19 
16 

1942 
Media Code 4 202 7500 0.00 

Midnight Sun Broadcasters. Inc.. Box 2347. Ketchi- 
kan, Alaska 99901. Phone 225-2191. 

I. PERSONNEL 
President -A. O. Bramstedt. 
Station Manager -It. D. "Chuck" Jensen. 

2. REPRESENTATIVES 
New York -James C. Fletcher. 
Pacific Coast -William L. Simpson Associates Com- 

pany. 
9. FACILITIES 

5.000 w.; 930 he. 
Operating schedule: 6:00 am -midnight. 

4. AGENCY COMMISSION 
15% on time only: no rash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a. 3e. 4a, 5, ea, 7e, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b. 23a, 24a, 29b, 25a, 26, 

280. 29e. 
Contracts: 402, 45, 46, 47e, 48. 
Comb.: Cont. Discounts: 602. 61e, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with NBC. 
Member: Midnight Sun Broadcasters. Inc. 

TIME RATES 
Rates effective June 1, 1963. (Card No. 5.) 

Card received April 26. 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti 8.00 5.00 104 ti ..... 6.00 4.00 
13 ti........_._ 7.50 4.75 156 ti...._____ 5.50 3.75 
26 ti - 7.00 4.50 260 tl.....__.,._ 5.00 3.50 
52 ti 6.50 4.25 

7. PACKAGE PLANS 
Per week: 1 min 30 see 

12 spots, per 4.00 3.00 
20 spots, per spat. 3.50 2.50 

NOTE: Spot Packages may not be combined with 
other services to gain additional discounts. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 li .... - 50.00 32.00 19.00 12 00 
13 ti ._ --- 48.00 30.00 18.00 11.00 
26 ti ._.._....... - 46.00 28.00 17.00 10.00 
52 ti 45.00 27.00 16.00 9.50 
104 ti 42.00 25.00 15.00 8.50 
156 ti 40.00 23.00 14.00 8.00 
260 ti 38.00 22.00 13.00 7.50 

NOME 
KICY 

1960 

Subscriber to the NAB Radio Code 
Media Code 4 202 8000 0.00 

Arctic Broadcasting Asa'n.. Box 820. Nome. Alaska 
99762. Phone 443-2213. 

I. PERSONNEL 
Station Manager -Ralph V. Fondell. 
Program Director -Stanley Summers. 

3. FACILITIES 
5,000 w.; 850 kc. Non -directional. 
Operating schedule: 6:00 s.m. to 11:00 p.m. Monday 
through Saturday; 7:00 a.m. to 11:00 p.m. Sunday. 
BST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a. 3d, 4b, 9d. 5, 6a, 70. 
Rate Protection: 15b. 
Basic Rates: 20b. 21b, 22a, 28b. 30. 
Contracta: 45, 51b. 
Comb.: Cont. Discounts: 60e, 62d. 
Cancellation: 71a, 73b. 
Prod. Services: 81. 
No Sunday spot time available. 
Tobacco advertising not accepted. 
3% City sales tax applies on all sales of time. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 4/15/66 -Reed 10/24/66. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see I min SO see 
1 x 3.50 2.00 104 3.00 1.70 
13 z 3.40 1.95 156 e 2.85 1.80 
26 e 3.30 1.90 260 z 2.70 1.55 
52 x 3.15 1.80 312 z 2.35 1.35 

7. PACKAGE PLANS 
3 DAY SATURATION PLAN 

(Maximum 1 per week) 
12 30 -see, ea 1.75 12 1 -min, ea 3.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 2 min 

1 z 20.00 12.00 8.40 7.40 8.00 5.00 
13 x 19.00 11.40 8.00 7.25 5.90 4.90 
26 z 18.00 10.80 7.55 7.00 5.65 9.70 
52 x 17.00 10.20 7.15 6.65 5.40 9.50 
104 e 18.00 9.60 6.70 6.35 5.15 4.30 
156 x 15.00 9.00 8.30 6.05 9.85 9.05 
280 z 14.00 8.40 5.90 5.70 4.60 3.85 
312 x 12.00 7.20 5.05 4.95 4.05 3.35 

SEWARD 
KIBH 

1948 
Media Code 4 202 8500 9.00 
Seward Broadcasting Corp. Box 575, Seward. Alaska 

99664. Phone 224-5525. 
1. PERSONNEL 

Iresident-Paul E. Stockard. 
General Station Manager -Hal Chambers. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Seattle -Alaska Radio-TV Sales. 

3. FACILITIES 
1,000 w.; 950 ke. Non -directional. 
Operating schedule: 7 am -6 pm. 

4. AGENCY COMMISSION 
15% on time only; no cash discount.. 

5. GENERAL RATE POLICY 
Affiliated with CBS Radio Network. 
Member: Alaska Broadcasting System. 

TIME RATES 
No. 3 Eff 7/1/67-Rec'd 7/5/67. 

6. SPOT ANNOUNCEMENTS 
Ix tax 26x 52x 104e IS6x 260x 

1 min 6.50 8.00 5.50 5.00 4.50 1.00 3.50 
30 sec 5.50 5.00 4.50 4.00 3.50 3.00 2.50 

7. PACKAGE PLANS 
PER W K : 10 tl 15 tl 20 tl 25 ti 
1 min 4.50 4.00 3.50 3.00 
30 sec 3.50 3.00 2.50 2.00 
May not be combined with other services to obtain 
additional discounts. 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104x 156x 260x 

1 hr 40 38 36 34 33 32 30 
1/2 hr 23 22 21 20 19 18 15 
1/4 hr 15 14 13 12 11 10 9 
5 min 11 9 8 7 6 5 4 

SITKA (2 AM) 

KIFW 
1949 

Media Code 4 202 9000 9.00 
Sltka Broadcasting Co.. Inc., Box 299, Sitka, Alaska 

99835. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Roy Paschal. 
Station Manager -Robert A. Reed. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Seattle -Alaska Radio-TV Sales. 

3. FACILITIES 
250 w.. 1230 he. Non -directional 
Operating schedule: 6:00 am -10:10 pm Mon thru 
Sat; 8:00 am -7:00 pm Sun. 

4. AGENCY COMMISSION 
15% on time only: no rash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 2b, 3e, 4b, 4d, 5. 8. 
Rate Protection: 15b. 
Member: Alaska Broadcasting System. 

TIME RATES 
No. 3 ET 7/1/67 -Reed 7/5/67. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x I04x 156x 260x 

1 min 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
30 sec 6.00 5.50 5.00 4.50 4.00 3.50 3.00 

7. PACKAGE PLANS 
PER WK: 10 t 1581 20t1 25tí 
1 min 5.00 4.50 4.00 3.50 
30 sec 4.00 3.50 3.00 2.50 
May not be combined with other services to obtain 
additional discounts. 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104e 156x 260x 

1 hr 45 42 40 38 36 34 32 
1/2 hr 27 25 23 22 20 18 17 
1/4 hr 17 16 15 14 13 12 11 
5 min 12 10 9 8 7 8 5 

KSEW 
1954 

Media Code 4 202 9500 8.00 
Christian Broadcasters, Inc., Box 258, Silks, Alaska 

99835. 
I. PERSONNEL 

General Manager -Edwin Scholz. 
Sales Manager -Christopher Davis Carlisle. 

2. REPRESENTATIVES 
Don R. Pickens, Co. 

3. FACILITIES 
250 w.; 1400 he. Non -directional. 
Operating schedule: 5:30 am -11 pm Mon thru Sat: 
7 am -11 pm Sun. PST. 

4. AGENCY COMMISSION 
15% time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3a, 9b, 4d, 5. 8. 
Rate Protection: 15b. 

TIME RATES 
ER I/1/67-Rec'd 10/28/66. 

6. SPOT ANNOUNCEMENTS 
le 13x 52x 3I2x 

1 min 5.75 6.25 4.75 3.75 
30 sec 4.25 3.95 3.50 2.75 

7. PACKAGE PLANS 
3 -DAY SATURATION PLANS 

I min 90 see 1 min 30 see 
10 ti 44 33 25 ....._.._.._.. 89 65 
Spot package rates cannot be combined with other 
services to obtain additional discounts. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 he lOmin 5min 

I e ........... _ _....... 45.00 28.25 17.00 12.75 8.50 
13 z 42.00 26.00 16.00 11.00 7.50 
52 x.... ......... _ .... 38.00 22.00 14.00 10.00 6.50 
312 e 31.00 18.50 10.50 8.00 5.00 

10. SPECIAL FEATURES 
6 -MINUTE NEWSCASTS 

(Mon thru Sat) 
50 52 ...... _ __._ 40 
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ARIZONA 

ADDITIONAL 
DAILY MEDIA CITIES 

NOT SHOWN ON STATE MAP 
RADIO 

Williams-Coconino County 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 60,000 Tucson 11,200 
METRO AREAS Total Metros.... 45,200 

Phoenix 34,000 
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ARIZONA 

Flagstaff-Coconlno 

State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES --This list shows counties in which cities are located. Cities are first, counties next. 

Glendale-Maricopa Mesa-Maricopa Phoenix-Maricopa Scottsdale-Maricopa Tempe-Maricopa Tucson -Pima Yuma -Yuma 

Estimates for: -Consumer Spendable Income -1967 
STATE a/v Distribution of Families 
COUNTY -Map Loa. Population Households Per 3000 5000 8000 10000 15000 

City 1/I/68 1/1/68 Household to to to to and 
Metropolitan Area (000) (000) ($00) (S) 4999 7999 9999 14999 over 

-Total Retail Sales - 
Per 

(3000)Ho 
())told 

Retail Sales -1967 

Fo Drug 
($000) (5000) 

By Selected Store Types 
General Home 
Mdse. Apparel Furn. 
(3000) ($000) (5000) 

Auto- 
motive 
(5000) 

ARIZONA STATE 
TOTALS 1,653.6 468.38 3,857,510 8,236 17.7 25.2 165 18.1 13.5 2,411,299 5,148 550,872 110,216 306,678 98,861 110,177 490,383 

APACHE G-2... 
COCHISE G -5t..._ ....... 
COCONINO F -2t.._ 

Flagstaff________ 
GiLA G-4 ._._..._ 
GRAHAM 
GREENLEE H-4......_..... 
MARICOPA 

Glendale 
Mesa _ .. 
Phoenix 
Phoenix Metro Area.... 
Scottsdale 
Tempe. ...»...._.._ 

38.0 
58.0 
53.9 
25.3 
28.0 
16.7 
11.2 

881.9 
35.2 
57.3 

517.0 
881.9 
64.2 
50.2 

7.45 
16.23 
13.56 

6.60 
7.94 
4.40 
2.98 

255.86 
9.85 

16.22 
155.60 
255.86 
18.96 
13.24 

36,521 
154,390 

91,119 
46,430 
66,435 
32,407 
31,488 

2,140,624 
68,012 

129,561 
1,422,357 
2,140,624 

156,531 
111,748 

4,902 
9,513 
6,720 
7,035 
8,367 
7,365 

10,566 
8,366 
6,905 
7,988 
9,141 
8,366 
8,256 
8,440 

21.3 19.7 11.2 7.6 4.4 
14.3 13.5 23.1 23.7 21.4 
19.2 27.1 15.5 15.6 9.1 

19.7 24.5 16.3 19.1 13.0 
22.5 24.3 14.0 14.8 9.9 
20.8 26.6 17.7 22.4 12.4 
16.9 25.5 17.0 18.4 13.8 

16.9 25.5 17.0 18.4 13.8 

16,931 
67,821 
74,574 
48,073 
35,138 
19,288 
13,126 

1,361,926 
62,825 

140,376 
986,296 

1,361,926 
92,466 
41,357 

2,273 
4,179 
5,500 
7,284 
4,425 
4,384 
4,405 
5,323 
6,378 
8,655 
6,339 
5,323 
4,877 
3,124 

2,902 
21,419 
16,458 
10,635 

8,990 
3,954 
5,761 

302,478 
11,258 
22,356 

217,782 
302,478 

24,753 
10,078 

231 
2,907 
1,593 

940 
1,518 

582 
535 

63,183 
799 

4,706 
47,681 
63,183 
5,006 
3,101 

4,375 
3,617 
7,542 
3,520 
6,384 
2,004 
1,186 

190,433 
2,596 
8,813 

170,225 
190,433 

7,482 
3,558 

186 
2,993 
1,347 
1,174 

733 
943 
216 

50,595 
620 

3,955 
36,638 
50,595 

8,901 
974 

127 
1,964 
1,993 
1,806 
1,833 
1,412 

736 
66,140 
1,124 
5,879 

56,017 
66,140 

1,975 
1,265 

2,943 
10,064 
12,703 
11,005 

5,609 
3,009 
2,045 

297,357 
25,185 
61,895 

196,008 
297,357 
10,194 

6,521 

MOHAVE E-2 
NAVAJO G-2 
PIMA F -5t 

Tucson 
Tucson Metro Area.-- 

PtNAL F-5 
SANTA CRUZ G-6 
YAVAPAI F-3.._.__..._ 
YUMA E -4t 

Yuma.... 

9.5 
45.2 

338.4 
257.5 
338.4 
67.3 
14.0 
31.7 
59.8 
33.2 

3.15 
10.33 
98.83 
76.65 
98.83 
16.94 
3.81 

10.51 
16.39 
9.73 

23,783 
70,290 

816,137 
693,840 
816,137 
145,356 
26,535 
89,591 

132,834 
75,073 

7,550 
6,804 
8,258 
9,052 
8,258 
8,581 
6,965 
8,524 
8,105 
7,716 

21.7 27.1 14.6 15.1 9.5 
17.5 20.0 13.9 16.5 11.4 
18.9 27.3 15.6 17.5 13.1 

18.9 27.3 15.6 17.5 13.1 
16.9 15.9 17.3 22.6 17.3 
23.4 22.8 14.4 12.6 8.6 
18.1 22.3 16.5 19.0 15.0 
19.1 27.6 14.4 18.1 13.1 

35,200 
43,777 

491,716 
454,147 
491,716 

73,844 
36,581 
42,339 
99,038 
71,464 

11,175 
4,238 
4,975 
5,925 
4,975 
4,359 
9,601 
4,028 
6,043 
7,345 

4,212 
9,786 

112,974 
99,858 

112,974 
18,362 
10,296 
10,523 
22,757 
14,594 

729 
1,480 

27,644 
26,887 
27,644 

2,473 
1,641 
2,086 
3,614 
3,159 

6,607 
6,284 

59,415 
58,208 
59,415 

3,452 
6,536 
3,150 
5,693 
5,018 

176 
877 

24,660 
24,437 
24,660 
2,438 
7,749 
1,322 
4,626 
3,770 

1,239 
808 

27,021 
26,314 
27,021 

1,784 
1,182 

955 
2,983 
2,549 

4,701 
6,430 

104,176 
99,783 

104,176 
12,584 
2,754 
7,735 

18,273 
16,389 

Passen- 
ger 

Cars 
1/1/68 
(000) 

Farm 
Popu- 
lotion 
1/I/68 
(000) 

Gross 
Farm 

Income 
1967 

(S 00) 
Service 
Station 
($000) 

246,222 690.31 56.2 549,783 

4,019 3.92 5.6 6,904 
9,734 23.45 2.9 22,851 

12,773 15.22 4.8 3,995 
7,551 
4,723 10.32 .3 3,221 
2,364 5.37 2.1 18,344 
1,398 4.02 .5 2,508 

118,929 401.64 17.8 270,688 
4,089 
8,569 

79,671 ._ 
118,929 401.64 

9,301 ...... 
5,008 

11,426 7.05 .3 3,005 
7,894 9.09 4.0 6,694 

41,414 144.80 3.2 27,899 
35,142 
41,414 144.80 
9,144 19.94 7.9 90,102 
2,661 5.95 .8 5,150 
6,509 14.32 2.1 10,244 

13,234 25.22 3.9 78,178 
8,564 

(t) Consumer Market estimates for retail sales, (total and store types), do not Include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 

ARIZONA 
See SUDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Arizona Broadcasting System 

NBC Radio Network 
Comprised of 

KTAR-Phoenix KIKO-Miami 
KCEE, KCEE-FM- KINO -Winslow 

Tucson KATO-Safford 
KCLS-Flagstaff KAWT-Douglas 
KYUM-Yuma KFBR-Nogales 
KYCA-Prescott KHFH-Sierra Vista 
KAAA-Kingman KSUN-Bisbee 
Media Code 4 203 0300 0.00 
NOTE: Address correspondence to KTAR or Arizona 
Broadcasting System, Box 711, 1101 N. Central Ave., 

Phoenix, Ariz. 85001. Phono 602-258-7333. TWX 
602-255-0465. 

I. PERSONNEL 
Press. & Gen'1 Mgr. -Ray C. Smucker. 
Station Manager -Bob Gage. 
Sales Manager -Hayes Stewart. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 5, 8a, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21a, 22a, 22b, 23a, 24a, 25a, 28a. 

29a, 30. 
Contracts: 405, 92a, 42e, 441, 44b, 45, 46, 97a, 48. 

50, 51a, 51b. 51c. 
Comb.; Cont. Discounts: 80a, soc, 60e, 61c, 62b. 
Cancellation: 70a, 70e, 715, 735. 
Prod. Services: 80, 82. 
Affiliated with NBC Radio Network. 
Network programs may originate from either Phoenix. 
Tucson or Turns. 
For other combination rates see National Broadcasting 
Company (Arizona Group -Pacific Coast Network). 

TIME RATES 
No. 11N ER 0/1/68-Rec'd 9/19/68. 

A -Mon thru Fri 6-9 am, 11:30 am -1:30 pm & 3:30- 
7 pm: Sat & Sun all day. 
B -Mon thru Fri 5-6 am, 9-11:30 am, 1:30-3:30 pm 
& 7 pm -sign -off. 

7. PACKAGE PLANS 
CLASS A 

2 -STATION COMBINATION 
KYUM/ 

PER I MIN:K KTAR KCEE KHFH () 
10 ti......._......_.._.._._..._ 14.85 8.37 5.50 4.55 
20 tL......_-.__...._._.._ 13.45 7.44 5.15 4.15 
30 ti 12.30 5.58 4.50 3.80 

30 SEC: 
10 ti 11.15 7.44 4.13 3.41 
20 ti 10.05 6.51 3.86 3.11 
30 U 9.25 4.65 3.38 2.70 

KYUM/ KYUM/ 
PER WK: KCLS/ KCLS/ 
10 SEC: KTAR KCEE KHFH (-) 30 SEC: KTAR KCEE KHFH () 

10 tt.._...._ 7.45 4.19 2.75 2.28 10 ti 7.05 8.82 2.44 2.10 
20 ti. _ 6.75 3.72 2.58 2.08 20 ti 8.15 5.91 2.18 1.76 
30 U.......... ........... _ ..... ___ 6.20 2.79 2.25 1.80 30 ti.. ....... _____ . 5.80 4.09 1.88 1.42 

10 SEC: 
10 ti 4.75 3.84 1.63 1.40 
20 ti. 4.15 3.19 1.45 1.18 
30 U 3.85 2.28 1.25 .95 

5+ -STATION COMBINATION 
1 MIN: 

10 ti 9.30 7.20 3.15 2.50 
7.38 3.75 3.11 20 t( 8.10 6.30 2.75 2.15 
6.44 3.45 2.78 30 U 7.70 4.50 2.40 1.80 
4.60 3.08 2.40 30 SEC: 

10 ti 7.00 8.75 2.36 1.88 
20 ti 8.10 5.85 2.06 1.81 
30 ti 5.75 3.05 1.80 1.35 

10 SEC: 
10 ti 4.70 3.60 1.57 1.25 
20 ti 4.10 3.15 1.37 1.08 
30 ti 3.80 2.25 1.20 .90 

8.19 4.70 4.00 C.) All other stations, each. 
7.28 4.30 3.60 10 -second may not combine with I -minute spots to 
5.46 3.90 2.90 corn additional frequency for 1 -minute spots. How- 

ever, 1 -minute may combine with 10 -second spots to 
7.28 3.53 3.00 earn additional frequency for the latter. 
6.37 3.23 2.70 Spots currently running on straight frequency basis 
4.55 2.93 2.18 may combine with spots purchased on weekly pack- 

age basis to earn lower weekly package, as well as 
7.30 4.10 2.35 2.00 higher yearly frequency ratea. 
8.60 3.64 2.15 1.80 8. PROGRAM TIME RATES 
6.05 2.73 1.95 1.45 1 HOUR OR 55 MINUTES 

Ix I9x 28x S9x 52x I56x 260x 
5+ -STATION COMBINATION KTAR 115.00 109.00 104.00 98.00 92.00 86.00 80.00 

KCEE 70.00 85.00 60.00 55.00 50.00 45.00 40.00 
8.10 4.50 3.55 KCLB/ 
7.20 4.15 3.25 KYUM 39.00 37.00 33.00 31.00 29.50 28.00 28.50 
5.40 3.60 2.70 (`) 24.00 22.00 20.50 19.00 18.50 17.00 15.50 

3.38 2.86 Total 479.00 448.00 414.50 388.00 387.50 340.00 312.50 
3.11 2.44 1/2 HOUR OR 25 MINUTES 
2.70 2.03 KTAR 89.00 65.00 62.00 59.00 55.00 52.00 48.00 

KCEE 40.00 38.00 36.00 34.00 32.00 30.00 28.00 
2.25 1.77 KCLS/ 
2.08 1.82 KYUM 28.00 28.00 24.50 23.00 21.00 20.00 18.00 
1.80 1.35 () 19.00 17.50 16.50 15.00 14.00 13.00 12.00 

Total 336.00 312.50 295.50 274.00 255.00 239.00 220.00 
1/4 HOUR 

KTAR 48.00 44.00 41.00 39.00 37.00 35.00 32.00 
KCEE 27.00 25.00 24.00 23.00 21.00 20.00 19.00 
KCLS/ 
KYUM 17.00 16.00 14.50 19.50 13.00 12.00 11.50 () 12.00 10.50 9.50 9.00 8.75 8.25 8.00 

Total 215.00 195.50 179.50 170.00 162,75 153.25 148.00 
5 MINUTES 

KTAR 23.00 22.00 21.00 19.00 18.00 17.00 16.00 
KCEE 15.00 14.50 14.00 13.50 13.00 11.00 9.00 
KCLB/ 
KYUM 11.00 10.00 9.00 8.50 8.00 7.50 7.00 
(') 9.50 9.00 8.00 7.50 7.00 6.50 6.00 

Total 145.50 137.50 120.00 117.00 110.00 101.50 93.00 
(') All other stations, each. 

10. SPECIAL FEATURES 
Talk Programs -when acceptable, are handled and 
charged for as program time plus 50%. 

3 -STATION COMBINATION 
1 MIN: 

10 ti _ 14.70 
20 ti. 13.30 
30 ti 12.20 

30 SEC: 
10 ti 11.05 
20 U. 9.95 
30 U. 9.15 

10 SEC: 
10 ti. 7.35 
20 ti 6.65 
30 ti 8.10 

8.28 
7.36 
5.52 

4.14 
3.68 
2.78 

4 -STATION COMBINATION 
1MIN: 

10 t1 14.55 
20 ti. 13.15 
30 ti 12.05 

30 SEC: 
10 tt. 10.90 
20 ti 9.85 
30 ti 9.05 

10 SEC: 
10 ti 
20 ti 
30 ti 

1 MIN: 
10 U 14.40 
20 ti 13.00 
30 U 11.95 

30 SEC: 
10 U 10.80 7.20 
20 U._....._......._...._..._..._ 9.70 6.30 
30 ti._..__._..._..._......_..._ 8.95 4.50 

10 SEC: 
10 U..... _ ................ 7.20 4.05 
20 tí_...._.._...........-_....._ 6.55 3.60 
so u 6.00 2.70 

CLASS B 
2 -STATION COMBINATION 

1 MIN: 

5.00 4.15 
4.80 3.70 
4.10 3.20 

2.50 2.08 
2.30 1.85 
2.05 1.80 

9.60 7.44 3.90 3.25 
20 tL_..._..___ ..._...._. 8.35 8.51 3.40 2.30 
30 tL. _ 7.95 4.65 3.00 2.25 

(e) All other stations. 
30 SEC: 

10 ti 7.20 6.07 2.93 2.44 
20 ti 8.25 8.04 2.55 2.08 
30 ti 5.95 4.18 2.25 1.73 

10 SEC: 
10 ti 4.95 3.72 1.95 1.63 
20 ti 4.25 3.26 1.70 1.38 
30 ti 3.95 2.33 1.50 1.15 

3 -STATION COMBINATION 
1 MIN: 

10 ti 9.50 7.36 3.55 2.95 
20 U......_..._ ..............._. 8.30 6.44 3.05 2.45 
30 U. 7.85 4.80 2.70 2.10 

30 SEC: 
10 ti - 7.15 6.99 2.86 2.21 
20 U. 6.20 5.98 2.28 1.84 
30 U. 5.90 4.14 2.02 1.58 

10 SEC: 
10 U._.._...._........_......_ 4.80 3.68 1.77 1.48 
20 ti _.._ 4.20 3.22 1.53 1.22 
30 ti 3.90 2.30 1.35 1.05 

4 -STATION COMBINATION 
1 MIN: 

lu U. 9.40 7.28 3.25 2.80 
20 ti 8.20 6.37 2.90 2.35 I. PERSONNEL 
30 tt._...._ 7.80 4.55 2.50 1.90 Manager -Bert Martin. 

Arizona Spanish Network 
Comprised of: 

KCAC-Phoenix XEHF-Nogales 
KXEW-Tucson 
Media Cede 4 203 0750 6.00 
Address all mall to Arizona, Spanish Network, 2505 

N. Central. Phoenix, Ariz. 85004. Phone 602-254- 
5878. 

2. REPRESENTATIVES 
New York. Chicago -National Time Sales. 
West Coast, Texas -Harlan G. Oakes & Associates. 

Inc. 
Atlanta -David Carpenter Company. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL RATE POLICY 
NAB code applies. 
Affiliated with National Spanish Language Network. 

TIME RATES 
ER 5/1/67 -Reed 5/4/87. 

8. SPOT ANNOUNCEMENTS 
1 YEAR OR LESS 

PER WK: 
Ix 26x 52x 104x 260x 500x 1001 

1 min 20.60 18.25 17.30 18.15 14.75 14.00 13.30 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
PER WK: 

I tI 5 tI IO tI IS tI 2001 25 tl 30 tl 
1 min 20.80 18.30 17.55 16.60 15.65 14.95 14.25 

Leland Bisbee Group 
Comprised of: 

KRUX-Phoenix KTKT-Tueson 
Media Code 4 203 0900 7.00 
NOTE: Copy and ET's to be mailed directly to re- 
spective station. See individual listings for correct 
address. 

I. PERSONNEL 
President -Leland S. Bisbee, Jr. 
Vice-Pres. & Oen'l Mgr. -George P. Insley. 
Vice -Press. & Nat'l Sls. Mgr. -Robert J. Zimmerman. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3a. 4a, 4d. 5, 6b, 7b, 8. 
Rate Protection: 10b. 11h, 12b, 13b. 
Basle Rates: 22b. 235. 245, 28a, 29a. 
Contracts: 40a. 42a. 45, 46. 
Comb.; Cont. Discounts: 60a, 60k, 61b, 62b. 
Cancellation: 700. 70e, 71a, 73a. 
Announcements in separate time classifications may 
be combined to earn maximum frequency discount 
but no more than 1/3 of total can run in the next 
higher category. 
1 -minute, 30 -second and 10 -second announcements 
may be combined to earn maximum frequency dis- 
count but total cannot Include more than 1/3 of the 
shorter announcements involved. 
Rates quoted buy equal schedules on both stations. 

TIME RATES 
No. 4 ER 7/1/68 -Reed 10/2/88. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm & 7-10 pm: Sun all 
day. 
B --All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

AA ONLY: 1 min SO see 
1 ti.._ 30.50 28.00 
8 + 29.00 24.00 

7. PACKAGE PLANS 
A B-- 

1 min 30 see 1 min 30 see 1 min 30 ate 
PER WK, EA: 
12 ti. 26.00 22.00 22.00 18.00 18.00 14.80 
18 ti. 24.00 19.60 20.00 16.40 14.00 11.60 
24 ti 23.00 18.80 19.00 15.80 12.00 10.00 
30 U..._ 22.00 18.00 18.00 14.80 11.00 9.20 
36 ti..._ 21.00 17.20 17.00 14.00 10.00 8.40 
10 sec: 60% of applicable 1 -min. 

CONTRACT DISCOUNTS 
13 wk -5% 26 wk -7-1/2% 52 wk -15% 
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BISBEE 
Cochin() County -Map Location G-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KSUN 
1939 

Media Code 4 203 1200 1.00 
Bisbee Broadcasters, Inc., dba, KSUN Radio, Lowell 

Sta., Bisbee, Ariz. 85603. Phone 602-432-2277. 

I. PERSONNEL 
General Manager -Arlo Woolery. 
Acting Manager -Joe Von Kanal. 
Program Director -Charles H. Morris, Jr. 

2. REPRESENTATIVES 
Pacific Broadcast Sales. 

3. FACILITIES 
250 w.; 1230 ko. Non -directional. 
Operating schedule: 6:00 am -11:00 pm. MST. 

4. AGENCY COMMISSION 
15/0 net time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 9d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 
Basic Rates: 22a, 23a, 24b, 25a, 26, 28c. 
Contracts: 400. 46. 
Comb.; Cont. Discounts: 60a. 
Affiliated with NBC. 
Rates for 10-m9nute periods are 3/4 of 15 -min. rate. 
Ness and other special services extra. 
Affiliated with NBC. 
Member: Arizona Broadcasting System. 

TIME RATES 
NATIONAL AND LOCAL RATES SAMS 

Bates effective January 1, 
Card received November 30. 

1962. 
1961. 

6. SPOT ANNOUNCEMENTS 1 min. 30 sec. 10 sea 
1 time ..._ 3.00 2.50 1.50 

28 times.__... __ 2.75 2.25 1.44 
52 times..___ ___.._ 2.50 2.00 1.25 

156 times .....__ 2.25 1.90 1.11. 
260 times 2.00 1.70 1.00 
5.20 times __..._ 1.90 1.60 .95 
800 times__.._ _........._ 1.80 1.50 .90 

1,200 times....-._ ..._. 1.70 1.40 .85 
1,800 times 1.60 1.30 .80 
2.900 times 1.50 1.20 .75 

7. PACKAGE PLANS 
SATURATION PACKAGES 

30 30 -second spots in 2 days -___..-.-_._ 80.00 
50 30 -second spots in 3 days ....... 90.00 
30 10 -second spots in 3 days...__._...___-._ 40.05 

8. PROGRAM TIME RATES 
1 hr. I/2 hr. 1/4 hr. 5 min. 

1 time 40.00 22.00 12.00 6.00 
26 times 36.00 20.00 11.00 5.50 
52 times 32.00 18.00 10.00 5.00 

104 times 28.00 16.00 9.00 4.50 
156 times._ ..... ___ 24.00 14.00 8.00 9.00 
260 times 20.00 12.00 7.00 3.50 
520 times 18.00 10.00 6.00 3.00 

CASA GRANDE 
Pinal County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KPIN 
1956 

Subscriber to the NAB Radio Cede 
Media Code 4 209 1950 4.00 
Casa Grande Broadcasting Inc., Box 499 Tucson. 

Hay.. Casa Grande, Ariz. 85222. Phone 602-838- 
7427. 

I. PERSONNEL 
Pres. & Gen 1 Mgr. -Dale Bennett. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

9. FACILITIES 
1,000 w. days; 1260 be. 
Operating schedule: 6 am -local sunset. 

4. AGENCY COMMISSION 
15% on time; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7e. 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15b. 
Basic Rates: 20a, 23a, 24b, 25a, 29a. 
Contracts: 40a. 44a, 45. 48, 47a, 51a. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 70a. 70e. 71a. 72. 73b. 
Affiliated with MBS Radio Network. 
Member: National AgRadio Groups. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Elf 8/1/66-Rec'd 10/27/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 z.._....._...._. 5.00 156 z.._..___._..__. 3.75 
13 z.. _______ 4.75 208 ...... 3.50 
26 x._.._ 4.50 260 x ......... 3.25 
52 x 
104 x... ...._... 
30 80% 1 

4.00 365 x._........ _.._.___. 2.75 
sec: of -min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 z _... 35.00 21.00 14.00 10.50 7.00 
13 x._.._.._.._.._._... 33.25 19.95 13.30 10.00 6.65 
26 x... . 31.50 18.90 12.80 9.50 6.30 
52 z....._...__.._._... 29.75 17.85 11.90 9.00 5.95 
104 z -. ..... _... 28.00 18.80 11.20 8.50 5.60 
156 z 26.25 15.75 10.50 8.00 5.25 
208 x 24.50 14.70 9.80 7.50 4.90 
260 z 22.75 13.65 9.10 7.00 4.55 
312 x 21.00 12.60 8.40 6.50 9.20 
365 z..._ 19.25 11.55 7.70 8.00 3.85 

COOLIDGE 
Pinal County -Map Location F-5. 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCKY 
1948 

Media Code 4 203 1500 4.00 
Final County Broadcasting System, Box 248, Coolidge, 

Ariz. 85228. Phone 602-723-5448. 
I. PERSONNEL 

Prea. & Gull Mgr. -Craig E. David,. 
Oper. Mgr. & Pros. Dir. -Kenneth Welch. 

9. FACILITIES 
1,000 w.; 1150 kc. Non -directional. 
Operating schedule: 8 am -11 pm daily. MST. 

4. AGENar COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 90a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAMh 

Rates effective 
Rates received May 27, 1985. 

7. PACKAGE PLANS 
ANNUAL BATES 

"PER WK: 1 min 30 seo 
1 U Open 3.30 2.20 
52 ti 1 U 3 00 2.00 
104 ti I t1 2 85 1.90 
156 t1 3 ti...__._.._ 2.55 1.80 
260 ti 5 [1..._..___._.-.. .__.... 2.10 1.60 
312 ti 8 1.95 1.40 
624 ü 12 ti 1.50 1.10 () Above rates may be used ae flexibly as re- 

quired to meet seasonal variations. Advertiser's 
signing at high rate are offered frequency discounts 
when more are used in the contract year than was 
originally anticipated. 

WEEKLY PACKAGE PLANS -1 min - -30 see - 
PER WK: DAY: ea tot 
5 U 1 or less..._..._.. 3.00 15.00 
10 U 2 ...__._.__... 2.85 28.50 
15 ti 3 _______ 2.70 40.50 
20 ti 4 __..._..-__ 2.55 51.00 
25 ti 5 _.__.______ 2.40 60.00 
30 U 7 ..._..._.__-._ 2.25 67.50 
40 ti 7 .__......_.._.._... 2.10 84.00 
50 ti 7 2.00 100.00 

8. PROGRAM TIME RATES 
ANNUAL RATES 

PER 1 1/2 1/4 10 5 2 
WK: hr hr hr min min min 

1 ti Open 4.40 
52 ti 1 ti 30.00 20.00 12.00 8.00 5.00 4.00 
104 U 2 ti 28.50 19.00 11.40 7.60 9.75 3.80 
156 U 3 ti 27.00 18.00 10.80 7.20 4.50 3.60 
260 ti 5 ti 25.50 17.00 9.60 6.40 4.25 3.20 
312 ti 6 ti 24.00 16.00 9.00 6.00 4.00 3.00 
624 ti 12 ti .__. _ .. 3.50 2.40 () Above rate may be used as flexibly as required 

to meet seasonal variations. Advertiser's signing at 
high rate are offered frequency discounts when more 
are used in the contract year than was originally 
anticipated. 

COTTONWOOD 

ea 
2.00 
1.90 
1.80 
1.70 
1.80 
1.50 
1.40 
1.20 

tot 
10.00 
19.00 
27.00 
34.00 
40.00 
45.00 
56.00 
60.00 

Yavapai County -Map Location F-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

KVIO 
1963 

Media Code 4 203 1650 7.00 
K -M Broadcasting Co.. Box 187, Cottonwood, Ariz. 

86326. Phone 634-5921. 
I. PERSONNEL 

Program Director -V1 Magnusson. 
General Manager -Duane Kirby. 

3. FACILITIES 
1.000 w. days: 1600 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. MST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3c, 9a, 9d, 5, 6a, 8. 
Rate Protection: 10a, ils, 12a, 13a, 14a, 15a, 15b. 
Basic Ratee: 20b, 21b, 21d, 23b, 24b. 29c, 25a, 26, 

28b, 28c, 29a, 29b. 
Contracte: 40a, 41, 92d, 44a, 96, 47e. 48. 51a. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61a, 62b. 
Cancellation: 70a, 70e, 71b, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 1/1/67 -Reed 11/29/66. 
6. SPOT ANNOUNCEMENTS 

Is 14x 53x I57x 318x 625+ 
1 min 5.00 4.00 3.00 2.50 2.00 1.50 
30 sec 4.00 3.20 2.40 2.00 1.60 1.20 
10 sec 3.00 2.40 1.80 1.50 1.20 .90 

7. PACKAGE PLANS 
lOtl 20t130tI 

1 
min 

PROGRAM 
20 35 45 

TIME RATES 8. 
I hr 1/2 hr 1/4 hr 5 min 3 min 

1 z......._..._.__._.._._ 27.00 18.00 12.00 9.00 6.00 
14 x -..._._ 22.00 15.00 10.00 7.00 4.50 
53-312 z.......__...._... 17.50 12.00 8.00 5.00 3.00 

DOUGLAS (2 AM) 
Cochise County -Map Location G-5 

See SRDS consumer market map and data 
nine of the State. 

KAPR 
1958 

Media Code 4 209 1800 8.00 
Mor -Hart Corp., Drawer Z. 948 

Ariz. 85807. Phone 364-8903. 
1. PERSONNEL 

Pres. & Gen'i Mgr. -Ray E. Morgan. 
Commercial Manager -Steve Spelbring. 
Chief Engineer -Gene Glasscock. 

2. REPRESENTATIVES 
Grant Wehb & Company. 

3. FACILITIES 
1,000 w. days; 930 kc. Nondirectional. 
Operating schedule: 5:30 am -local sunset. 

at begln- 

F Ave., Douglas. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: 2a, 3a, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, 11a, 12a, 13a. 19a. 
Basic Rates: 22b. 23a, 24a, 25a. 26, 28a, 29a. 
Contracts: 40a, 42e, 45, 96, 47a, 98. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 61c, 62b, 82e. 
Cancellation: 70a, 70c, 71e, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 1, 1961. 
Rates received October 5. 1981. 

Rev. Program rates received June 25, 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 10 sec 
1 ti 3.00 2.50 2.00 
26 ti 2.75 2.25 1.75 
52 ti 2.50 2.00 1.50 
104 ti 2.25 1.90 1.40 
156 1i 2.00 1.70 1.30 
260 ti 1.90 1.60 1.20 
520 ti 1.80 1.50 1.10 
1200 ti 1.70 1.90 1.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 ti 40.00 22.00 12.00 6.00 
26 ti 36.00 20.00 11.00 5.50 
52 ti 32.00 18.00 10.00 5.00 
104 ti. 28.00 16.00 9.00 4.50 
156 ti._ 24.00 14.00 8.00 4.00 
260 ti 20.00 12.00 7.00 3.50 
520 ti 18.00 10.00 6.00 3.00 

KAWT 
1946 

Media Code 4 203 1950 1.00 
KAWT Radio. Box 1179. Douglas, Ariz. 85697. Phone 

602-384-3404 
STATION'S PROGRAMMING DESCRIPTION 

KAWT: NEWS: Local, regional, national and inter- 
national. Live local news and network news. FARM 
news and livestock market reports. RELIGIOUS serv- 
ices and sermons. CONTINUITY POLICY, mechanical 
reproduction. MUSICAL POLICY, current hits. Gen- 
eral popular music and country and western music. 
SPORTS, live play-by-play and network play-by-play 
plus news, interviews and discussion. Programmed for 
the entire family and commuters on the hightrays. 
Reed 7/13/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Herb Newcomb. 
Program Manager -Jackie Newcomb. 

3. FACILITIES 
250 w., 1450 be. Non -directional. 
Operating schedule: 5:30 a.m. to 10:30 p.m. 

4. AGENCY COMMISSION 
15%: no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, la, 3d. 4a. 4d, 5, 6a, 7a, 8. 
Rate Protection: 10e, 12e, 13e, 14e. 15a, 15b. 
Basic Rates: 20b, 21a. 21c, 21d. 221, 23a, 24b, 25a, 

28, 28a, 28c, 293. 32b. 
Contracts: 40a. 44a, 47a, 48, 51a, 51e. 
Comb.; Cont. Discounts: 60d, 60e, 60h, 601, 62d. 
Cancellation: 72. 73a, 73b. 
Prod. Services: RI. 82. 
Affiliated with NBC. 
Member: Arizona Broadcasting System. 

TIME RATES 
Eff Rec'd 4/27/88. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 158: 2601 

1 min..........._...._....... 3.00 2.75 2.50 2.25 2.00 
30 sec 2.50 2.25 2.00 1.90 1.70 

8. PROGRAM TIME RATES 
Ix 26x 52x I04x 156x 2601 

1 hr 35.00 32.50 30.00 28.00 24.00 20.00 
1/2 hr....._ 22.00 20.00 18.00 18.00 14.00 12.00 
1/4 hr. .... 12.00 11.00 10.00 9.00 8.00 7.00 
5 min. 6.00 5.50 5.00 4.50 4.00 3.50 

FLAGSTAFF (3 AM) 

MST. 

Coconino County -Map Location F-2 
See SRDS consumer market map and data at begin 
ning of the State. 

KAFF 
1962 

Subscriber te the NAB Radio Code 
Media Code 4 209 2100 2.00 
Guy Christian. Box 1930, 1 mile W. on Hwy, 66, 

Flagstaff. Ariz. 86002. Phone 802.774-5231. 
I. PERSONNEL 

Owner & Gen'l Mgr. -Guy Christian. 
Traffic Manager -Ann Christian. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
5.000 w. days; 930 kc. Non -directional. 
Operating schedule: 8 am -local sunset. MST. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5, GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standard* apply. 
General: la. 2b, 3a, 3b. 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b. 11b. 12b, 13b, 14b, 15a, 15b, 

16. 
Beale Rates: 20b. 21a. 21b, 22a, 22b, 23a, 29a, 24b, 

24e. 25a, 26 28c, 29a. 
Contracte: 40a, 41, 42b, 92d, 45, 48, 47b, 98, 51a. 
Comb.; Cont. Discounts: 806, 60d. 80f, 60h, 80L 
Cancellation: 70a. 71a, 72, 73a, 73b. 
Prod. Services: 82. 

TIME RATES 
No. 4 ER 4/22/68-Rec'd 5/27/68. 

6. SPOT ANNOUNCEMENTS 
52x 104x 156x 312x 

1 min 6.10 5.80 5.20 5.00 4.85 4.80 4.35 
30 sec 5.10 9.60 9.20 4.00 3.85 3.70 3.80 
10 sec 3.00 2.90 2.80 2.70 2.60 2.50 2.25 

7. PACKAGE PLANS 
I min 30 see IO see 

15 ti used in 5 days 4.50 3.70 2.50 
20 ti used in 5 days 9.25 3.50 2.25 
30 ti used in 7 days 3.75 3.00 2.00 

ARIZONA 
8. PROGRAM TIME RATES 

Ix 13x 26x 52x 104x 156x 312x 
1 hr 42.00 37.00 35.00 32.00 30.00 28.00 25.00 
1/2 hr 30.00 27.00 25.00 22.00 20.00 18.00 16.00 
1/4 hr 16.50 15.50 15.00 14.50 14.00 13.00 12.00 
5 min _ 8.25 7.75 7.25 7.00 6.75 8.25 6.00 

KCLS 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 203 2250 5.00 
Saunders Broadcasting Co., Box 840. Flagstaff, Ariz. 

86002. Pr 4-2581. 
I. PERSONNEL 

Gen'! Mgr. -Owner -Charles J. Saunders. 
Station Manager -James C. Garchow. 

3. FACILITIES 
5,000 w. days. 500 w. nights; 600 ke. 

Directional -night only. 
500 w. pre -sunrise. 
Operating schedule: 5:00 am -midnight. MST. 

4. AGENCY COMMISSION 
15/0. Bills rendered 1st, payable 10th. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 5, 8a, 7a. 
Rate Protection: 10g. 11g, 12g, 134, 14g. 15a, 15b, 

16. 
Basle Rates: 21a, 22b, 23a, 24a, 24b, 24c. 28c, 29a. 

33a. 
Contracts: 40a, 41, 44a, 94b, 45, 46, 47e, 48, 49, 51a, 

51e. 
Comb.: Cont. Discounts: 60e, 60f, 60h, 601, 61c, 62d. 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Services: 80, 82. 
Member: Arizona Broadcasting System. 

TIME RATES 
Rates effective 

Rates received April 2. 1958. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 

1 U.._...__..._._...._ 6.00 5.00 
13 ti..._...__...-.._..___......_..-__.._....... 5.50 4.50 
28 ti.._ ....._....... 5.10 6.10 
52 ll 4.90 3.90 
104 ti.._..._ - 4.75 3.75 
156 tL.._.._ 4.50 3.60 
312 tl 4.25 3.50 () Package of 10 or more per week. 

8. PROGRAM TIME RATES 

10 seo 

3.00 

2.50 

2.00 

r 1/2 hr 1/4 hr 5 min 
1 ti 90.00 30.00 18.00 8.00 
13 ti 37.50 27.50 15.00 7.60 
26 ti 35.00 26.00 14.50 7.00 
52 ti 30.00 20.00 13.50 6.75 
104 ti 27.50 17.50 13.00 6.80 
158 ti 28.00 16.50 12.00 6.00 
312 LL 25.00 16.00 11.50 5.50 

KEOS 
1958 

Media Code 4 203 2400 6.00 
KEOS Radio, Box 100, 13 N. San Francisco, Flag- 

staff. Ariz. 86002. Phone 774-7511. 
STATION'S PROGRAMMING DESCRIPTION 

KEOS: Programmed for general interest 60%. young 
adults and teens 40%. 
Music 80%, news, public affairs, and school 15%. 
other 5%. All music popular, primarily from current 
pop and country hits. 5 min news every hour. Local 
news twice daily 5 min am and pm. Public affaire 
su min daily 12:05 Dm. School news daily 3:30 pm. 
5 hours women's show M -F 9-10 am. 6-7 am daily 
all country and western. 4 pm -sign -off DOD hits only. 
Sun sign -on -9 am religious and public affairs pro- 
grams exclusively. Remain.+er Sun featuring pop hit 
music of oast 10 years. Reed 7/19/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Jack P. Bird. 
Station Monger-itusscil Huntington. 

3. FACILITIES 
1.000 w. days. 1290 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. MST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3e, 3b, 3d, 4a, 9d, 5, 6a, 7b. 
Rate Protection: 10a, 11b, 121, 13a, 14e, 15b. 
Basic Rates: 20a, 21a. 21b, 21d, 22b, 23a, 24a, 24b, 

24e. 25c, 27, 28b, 28e, 29b, 30, 33d. 
Contracts: 40a. 42b, 42d. 44a, 95, 46, 47e. 48. 49. 

51a, 51b. 
Comb.; Cont. Discounts: 60a, 61e, 82b, 62d. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective April 1, 1963. 

Rates received April 4, 1963. 
Pkg. rates received October 29. 1969. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 U...._...___. 5.50 4.50 156 9.50 3.50 
25 ti 5.00 4.00 312 ti ... 9.00 3.00 
Traffic time avallabilitles guaranteed. 

7. PACKAGE PLANS 
PER WE: 1 min 30 Bec 10 sec 
12 tt._....._ _.._._.-_.._. 5.00 4.00 2.50 
18 ti --..__ ...._ 4.75 3.80 2.35 

4.50 3.60 2.20 

GLENDALE 
Marleopa County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Phoenix 
(including Glendale, Mesa, Scottsdale, 
Tempe, Tolleson) 
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ARIZONA 

HOLBROOK 
Navajo County -Map Location G-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KDJI 
1955 

Media Code 4 203 2550 8.00 
KDJI Radio, Box 430 Holbrook, Ariz. 86025. Phone 

602-524-3994. 
STATION'S PROGRAMMING DESCRIPTION 

KDJI: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
at :55. 6-6:55 am Navajo hour in Navajo language. 
7-7:15 am news. 7:15-7:55 am middle-of-the-road 
music. 7:55-8:15 am national, state, local news. 
8:15-8:55 am telephone conversation program. 9 am - 
noon middle-of-the-road muslo. Noon -12:30 pm lo- 
cal, slate, national, world news, market reporta, farm 
markets, weather, commentary. 12:30-1:30 pm coun- 
try and western music. 1:30-4 pen middle-of-the-road 
music. 4-4:55 pm rock and roll music. 4:55-5:30 
pm local, national, state, world news. markets, farm 
markets, weather, commentary. 5:30 pen -sign -off. 
standards. Contact Representative for further details. 
Redd 7/19/67. 

I. PERSONNEL 
General Manager -Walter V. Lowe. 

2. REPRESENTATIVES 
East & Midwest -Continental Radio Sales. 
West Coast -Tracy Moore & Associates. Inc. 

3. FACILITIES 
5,000 w. days; 1270 kc. Non -directional. 
Operating schedule: 6 am -local sunset. 

4. AGENCY COMMISSION 
15% on net time only; no cash diacount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 9d, 5, 6a. 7a, 8. 
Rate Protection: 10b, 115, 12b, 135, 14b, 15a. 
Basic Rates: 20e, 22a, 22b, 23a, 24b, 25a, 28a, 2k, 

29a. 
Contracts: 40a. 45, 48, 47a. 
Comb.; Cont. Discounts: BOb, 61c, 62d. 
Cancellation: 70b, 70d, 71a, 72. 73b. 
Prod. Services: 81, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Eff 5/1/67-Rec'd 5/29/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52: 260* 1000* 

1 min._......-_.._.._. 5.00 4.75 4.25 8.75 
30 sec 3.75 3.50 3.25 2.75 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 260* 

1 hr....... ....... 40.00 38.00 35.00 31.00 26.00 
1/2 hr._.._..__......__ 30.00 28.00 25.00 21.00 16.00 
1/4 hr._ __.... 20.00 18.00 15.00 14.00 13.00 

7.50 7.00 6.50 
10. SPECIAL FEATURES 

NAVAJO LANGUAGE 
Ix 13x 26x 52x 260x 

1 min only 7.50 7.00 6.50 6.00 5.50 

KINGMAN 
Mohave 

See SRDS 
ning of the 

County -Map Location E-2 
consumer market map and data at begin - 
State. 

KAAA 
1949 

NBC Radio Network 
Subscriber to the NAB Radio Code 

Media Code 4 203 2700 9.00 
KAAA Broadcasting, Box 549, Kingman, Ariz. 86401. 

Phone 753-2537. 
Office, Studio -2500 Block on Margaret Ave.. King- 

man, Ariz. 
I. PERSONNEL 

President -Wallace E. Stone. 
Operations Manager -Louise Stone. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights. 1230 kc. 

Non -directional day and night - 
Operating schedule: 5:30 am -10:30 pm. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING Bee ended regulations 
NAB Radio Code Advertising Standards apply 
General: la, 2a, 3a, 4a, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 22b, 23a, 24b, 26. 
Contracts: 40a. 41, 45, 46, 47a. 51b. 
Comb.; Cont. Discounts: 60b, 601, 61b. 
Cancellation: 71a, 72. 
Prod. Services: 80. 82. 
Affiliated with NBC Radio Network. 
Member: Arizona Broadcasting System. 
Program rates are for fixed time. Announcement rates 
are not for guaranteed fixed time, unless specified. 
Quantity discounts achieved through purchase of an- 
nouncements may not be applied to program contracts. 
Production expense in addition to following rata: 

TIME RATES 
Rates effective September 10, 1960. 

Rates received August 5, 1960. 
Rev. (5 min.. 1 min.. 30 sec.) recd Aug. 7, 1982. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 

hr. hr. hr. min. min. see. 
1 time._... 37.50 22.25 15.00 10.45 5.40 4.05 

26 times.... 36.00 21.50 14.25 8.80 5.00 8.75 
52 times.... 34.25 20.75 13.75 7.70 4.55 3.40 

104 times.... 33.00 20.00 13.25 7.45 4.20 3.15 
156 times.... 31.75 19.25 12.75 7.15 3.95 8.00 
260 times.... 30.25 18.00 12.00 6.60 3.60 2.70 
312 times.... 29.00 17.50 11.50 6.05 3.40 2.50 

MESA 
Marlcopa County -Map Location F-4 

See SRDS mummer market map and data at begin- 
ning of the State. 

See Phoenix 
(including Glendale, Mesa, Scottsdale, 
Tempe, Tolleson) 

MIAMI 
Gila County -Map Location G-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KIKO 
1958 

Media Code 4 203 2850 2.00 
Willard Shoecraft, Box 1543, Cooper Hills Motor 

Hotel, Globe, Ariz. 85501, Phone 602-425-4471; 
473-4471. 

I. PERSONNEL 
Owner & Mgr. -Willard Shoecraft. 
Program Director -Gene Pearsall. 
Traffic Manager -Karen Lawrence. 

2. REPRESENTATIVES 
Avery Knodel, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1340 ke. 

Non -directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2b, 3b, 4a, 5, 6e, 7e. 
Rate Protection: 10h, 11h. 12h, 13h, 14h. 
Basic Rates: 20b, 25a, 28c. 30, 33e. 
Contracts: 42b, 44b, 46, 50, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 601, 62d, 
Cancellation: 70a, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Maximum length of contract 3 years. 
Affiliated with NBC Radio Network. 
Member: Arizona Broadcasting System. 

TIME RATES 
Rates effective February 1, 1963. 
Rata received February 4, 1983. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE ANNOUNCEMENTS 

1 ti..._.._......__.._.._..._ 6.25 250 U. ._ 8.75 
25 U..._._......_.._...._.. 5.00 500 ti.....___._-. 8.50 
50 ti _ 4.50 750 ti.__..__ 8.25 
100 ti ....... _.._..._.___._ 4.25 1000 U.__ 8.00 
150 i 4.00 

8, PROGRAM TIME RATES 
hz 1/2 hr 1/4 ht 5mlh 

1 U..-_.-__..-._..___ _..... _ 30.00 23.00 15.00 11.00 
13 ti.__......_..._....._.._..r.. 28.50 21.00 13.00 10.00 
26 ti ... 27.00 19.00 12.00 9.00 
39 ti _--_.._._._... 25.50 17.50 11.50 8.50 
52 ti.._ __...._. 24.00 16.50 10.00 8.00 
156 ti..... ..... _.._..... _ _....._.. 22.50 15.00 9.50 7.50 
260 ti 21.00 14.00 9.00 7.00 

10. SPECIAL FEATURES 
La Hom Mexicans, Sr. Pedro Oviedo, 8:05-4:00 pm 
Tues thru Sun. 1 minute or less, including translation 
into Spanish, 2.50; no frequency discount. 

NOGALES 
Santa Cruz County -Map Location G-6 

See SUDS consumer market map and data at beginning 
of the State. 

KFBR 
1967 

Media Code 4 203 2925 2.00 
Frank Baranoweki, Box 340, 1118 N. Grand Ave. 

Nogales, Ariz. 85621. Phone 602-287-5675. 
I. PERSONNEL 

President -Frank Baranowski. 
Gen'l, Sales Mgr. & Prog. Dir. -Bernard Wilson. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
250 W.; 1390 kc. Non -directional. 
Operating schedule: 6:30 am -11 pm. MST. 
Antenna ht.: 185 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4n., 4d, 5, 6a. 7e, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a, 155. 
Basic Rates: 21b, 22a, 225, 23a, 235, 245, 25a, 26, 

28c, 29a. 
Contracte: 40a, 41, 44a, 46, 47a, 51a. 
Comb.; Cont. Discounts: 80b, 60d, 60e, 60f, 60g, 601, 

61c, 62b, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a, 735. 
Prod. Services: 80, 81, 82. 
Translation and adaptation of continuity from English 
to Spanish is free of charge. 
Affiliated with NBC. 
Member: Arizona Broadcasting System. 

TIME RATES 
Eff Rec'd 9/7/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 

10 sec 2.70 2.60 2.25 
30 sec 3.50 3.35 3.00 
1 cola.._.._ 5.25 5.00 4.50 

8. PROGRAM TIME RATES 
5 min 

1 z. _ 10.50 
13 x 10.25 
26 z. 10.00 
52 x_........_..._..._..._.._......._ 8.65 
104 x.. 8.50 
156 x 8.00 
260 x 7.75 
312 x. 7.50 

104x 156x 5I2x 
2.15 2.10 1.80 
2.85 2.65 2.25 
4.25 4.00 3.50 

1/4 hr 1/2 hr I hr 
15.75 25.00 30.00 
15.50 24.50 29.50 
15.00 24.00 29.00 
13.50 23.00 28.00 
12.75 22.00 27.00 
12.00 20.00 25.00 
11.25 19.00 24.00 
10.50 18.00 23.00 

NOGALES AREA 
Santa Cruz County -Map Location G-6 

XEHF 
1934 

NOGALES SONORA, MEXICO 

National Spanish Language 

Network 
Media Code 4 203 3000 3.00 
Radiodifusora Commercial Sonorense Box 711, No- 

gales, Ariz. 85621, or Elisa No. 17, Nogales 
Sonora, Mex. Phone No. 2-00-08. 

STATION'S PROGRAMMING DESCRIPTION 
XEHF: Programmed for general interest. All seg- 
ments handled by air personalities. 6-7 am farm 
market and weather reports. 8-11 am entertainment 
variety, interviewe, soap operas. NEWS: 10%. local, 
national and international, increase depending on 
news happenings. MUSIC: popular, standards, mid- 
dle-of-the-road. showtunes, semi -classic. 2-3:30 pm 
current hits, audience participation, talent interviews. 
guests, phone discussions. SPORTS: all live basket- 
ball and baseball games. Sat 8:30 pm boxing by re- 
mote control from Mexico City. Sun classic music, 
concerto, general orchestral music. Contact Repre- 
sentative for further details. Reed 7/17/67. 

I. PERSONNEL 
General Manager -Gaston Masarenes. 
Station Manager -Mario de la Fuente. 
Program Director-Leobardo Ibarra. 

2. REPRESENTATIVES 
Los Angeles -Harlan G. Oakes & Associates. 
San Francisco -Don R. Pickens Co. 
New York & Chicago -National Time Sales. 
Atlanta -David Carpenter Company. 

3. FACILITIES 
5,000 w.; 1370 kc. Non -directional. 
Operating schedule: 6:00 am -midnight. MST. 

4. AGENCY COMMISSION 
15% to recognized agencies: no cash discount. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a. 3c, 3d, 4a, 4d, 5, 7b, 8. 
Rate Protection: 10b, 11b. 145, 155. 
Basic Rates: 20b, 21a, 21d, 22e, 22b, 23a, 235, 241). 

26, 28a, 28c, 29a. 
Contracts: 40a. 41, 45, 46, 47e. 
Comb.; Cont. Discounts: 60e, 60d, 60f. 601, 61a, Bib. 
Cancellation: 70e, 71a, 73a, 73b. 
Prod. Services: 81, 82. 
Translation and adaptation of continuity from English 
to Spanish 1s free of charge. 
Member: National Spanish Language Network, Arizona 
Spanish Network. 

TIME RATES 
Rates effective July 1. 1958. 

Rates received September 5, 1958. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 tí....._._...._._....._. 3.70 104 ti 
13 ti______ ...... 3.50 156 ti 
26 U_ ....... __...._.._..... 3.30 260 ti 
52 ti 3.10 

7. PACKAGE PLANS 
15 spots per wk, flat _ - 30.00 

8. PROGRAM TIME RATE/ 1 hr 1/2 hr 1/4 hr 
1 ti _ 41.50 26.00 13.50 
13 ti......._.._..__..._._.._..._......__.._ 39.00 24.00 12.50 
26 ti ..... ._....... _._..._........ ________ 36.50 22.00 11.50 
52 ti 
104 ti........__..._..._ __...... 31.50 18.00 9.50 
156 ti ..-._ ........_...._._ 29.50 16.00 8.50 
260 tl 26.50 14.00 7.50 

_......._ 2.90 -. ____ 2.70 ___ 2.50 

PHOENIX (19 AM; 10 FM) 
(including Glendale, Meso, Scottsdale, 
Tempe, Tolleson) 
Markopa County -Map Location F-4 

See SRDS co Sumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It Is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

KALF 
1982 

MESA 

R A1B 
Media Code 4 203 3150 6.00 

Marlcopa County Broadcasters. Inc., Box 1510, Mesa. 
Ariz. 85201. Phone 602-964-5641. 

Offices and studios -196 S. Country Club Dr., Mesa, 
Ariz. 
STATION'S PROGRAMMING DESCRIPTION 

RALF: Programmed for adults. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min hourly newscasts, headline news on half hour. 
6-7 am stresses news of interst to farmers and ranch- 
ers. UPI news source, including UPI audio. Beeper 
coverage of local news, sports and weather coverage 
every hour. 5 min sports feature replaces news at 5 
pm. 5 hour personality show 10 am -3 pm Sun. 
MUSIC: current middle-of-the-road hits and com- 
mercially successful standards. Rec'd 11/9/67. 

I. PERSONNEL 
President -C. W. Pratt. 
Gen'l & Com'l Mgr. -Sheldon A. Engel. 
Manager -Mike Show. 

3. FACILITIES 
10.000 w.; 1510 kc. Non -directional. 
Operating schedule: 6 am -local sunset. MST. 

4. AGENCY COMMISSION 
15% on net time: 2% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: Ib, 2a, 3d. 4a. 4d, 5, 6e, 7b, 8. 
Rate Protection: 10d. ltd, 12d. 13d, 14d. 
Basic Rates: 20h, 21a, 23a, 245, 24c, 25a, 28a, 29a. 
Contracts: 40e, 41, 44a, 44b. 95. 46, 48. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60h, 601. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 80. 

FM facilities: KMND (FM). 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
Rates effective April 1, 1965. 
Rates received March 2, 1965. 

6. SPOT ANNOUNCEMENTS 
1 52 260 500 100) 
ti ti ti ti U 

1 min._..__._..._._ 6.00 5.50 5.00 4.50 4.00 
80 sec...._..__ 4.80 4.40 4.00 3.60 3.20 
10 sec. 3.00 2.75 2.50 2.25 2.00 
Announcement rates are ROS best available basis - 
add 1/3 for guaranteed times. 

7. PACKAGE PLANS - 1 min - - 30 sec - - 10 see - 
PER WK: ea tot ea tot ea tot 
10 t1._..._..._ 5.50 55.00 4.40 44.00 2.75 27.50 
20 tl..,._... 5.00 100.00 4.00 80.00 2.50 50.00 
30 tL -_ 4.75 142.50 3.80 114.00 2.40 72.00 
40 tl..._ __._ 4.50 180.00 3.60 144.00 2.25 90.00 
50 tL..._._ 4.25 212.50 8.40 170.00 2.15 107.50 
70 ti 4.00 280.00 8.20 224.00 2.00 140.00 

S. PROGRAM TIME RATES 
1 hr 1/2 hr 1!4 hr 5 min 

1 tl....._...._ __._._......_.... 100.00 75.00 50.00 25.00 
13 U _-._-.._..._.__ 85.00 63.75 42.50 21.25 
26 U ___________ 75.00 56.25 37.50 18.75 
b2 t1 _..__.....___.._.- 65.00 48.75 32.50 16.25 
104 55.00 41.25 27.50 13.75 
260 ti _ .._..__.____... 45.00 33.75 22.50 11.25 
365 ti _._..._... 40.00 30.00 20.00 10.00 
500 ti....-'.-_'..'.-...._.__.-._... ....._ __ 8.75 
1000 ti __... 8.10 
All units may be combined to am frequency dis- 
counts. Program rates are for guaranteed times. 

KASA 
PHOENIX 

Media Code 4 203 3300 7.00 
Eutalde Broadcasting Co., 1445 W. Baseline Road, 

Phoenix, Ariz. 85009. Phone 602-276-4241. 
STATION'S PROGRAMMING DESCRIPTION 

KASA: Programmed for family. Daily and Sat sign - 
on -noon religious talk and news programs, with gospel 
music. Noon -sign -off serious music and semi -classic 
music. Sun religious broadcasts and news all day 
with sacred music between. Church service broadcast 
11:30 am -noon. Recd 8/4/67. 

I. PERSONNEL 
Pra. & Gen'l Mgr. -George A. Wilson. 
Program Director -Patsy Prescott. 

3. FACILITIES 
10,000 w. days; 1540 kc. Directional. 
Operating schedule: Sunrise -local sunset. MST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. la, 4b, 4d, 5, 6a, 7a, 8. 
ltate Protection: led, 11d, 12d. 13d. 14d. 
Basic Rates: 205, 2Ib. 
Contracts: 40a, 405. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 11/1/86-Rec'd 11/28/68. 
8. SPOT ANNOUNCEMENTS 

Ix 28x 52x 104x 312x 824x 1000x 
1 min 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
30 sec 6.00 5.70 5.40 5.10 4.80 4.50 4.00 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES ROS 

StI 10 ti 15tu 20t1 !Ott 
1 min. 35 65 90 115 165 
30 sea 27 50 75 95 135 

8. PROGRAM TIME RATES 
Ix 26x 52x 190x 260x 

1 hr 110 100 90 80 70 
1/2 hr 60 54 48 42 36 
1/4 hr _.._.........._... 36 32 28 24 20 
5 min. 18 16 14 12 10 

KBUZ 
1946 

K B U Z -FM 
1950 

MESA 

American Entertainment Ntwk 

Media Code 4 203 3450 0.00 
Retherford Broadcasting, Inc., Thomas Mall, 4513 

E. Thomas Rd., Phoenix, Aria 85018. Phone 602- 
959-6111. 
STATION'S PROGRAMMING DESCRIPTION 

KBUZ: Programmed for adults. 
NEWS: 5 min local news on hour and 5 min network 
news on half hour. MUSIC: 6 em -10 pm middle-of- 
the-road standards, quarter hour cluster format. 10 
pm -1 am modern and mainstream jazz with air per- 
sonality. 1-5:30 em middle-of-the-road standards, air 
personality. 5:30-6 am farm news, features. SPORTS: 
major league baseball and pro football home and 
away, live. COMMERCIAL POLICY: commercials 
run at each quarter hour only, from 1 am -9 pm. 
Contact Representative for further details. Reed 
3/14/68. 

I. PERSONNEL 
President -W. S. Retherford. 
General Manager -Hal Starr. 
Commercial Manager -Tim G. Marek. 

2. REPRESENTATIVES 
John A. Potter & Company. 

3. FACILITIES 
5.000 w. days, 500 w. nights; 1310 Ice 

Directional -night only. 
Operating schedule: 24 hours dally. MKT. 
FM -ERP 16,0000 w.; 104.7 mc. 
Antenna ht.: 140 ft. shove average terrain 

4. AGENCY COMMISSION 
15/2 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b, 3c, 4a, 5, 6e, 7b, 8. 
Rate Protection: lob. 11b, 125. 135, 145, 16. 
Basic Rates: 20e, 21e, 22a, 235, 24e, 245, 24c, 25c, 

28a, 29a. 33a. 
Contracts: 40e, 41, 44a, 45, 46. 48, 49, 5Ic. 
Comb.: Cont. Discounts: 60a, 60e. 61e, 62d. 
Cancellation: 70b. 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Entertainment Network. 

(This listing continued on next gage) 
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Phoenix -K B U Z, K B U Z -FM -Continued 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 10 Eff 5/1/66 -Reed 9/4/66. 

AA -Mon thru Fri 6-9 am & 9-6 pm. 
A -Mon thru Fri 9 am -4 pm; Sat & Sun 6 am -6 pm. 
B -Daily 6 pm -midnight. 
C -Midnight -6 am. 
At client's request, all classes of spots may be ad- 
vanced one class when availabilites permit, subject 
to pre-emption without notice. 

8. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 ti 5 ti IO ti 20 ti 30 ti 40 ti 50 tl 
1 min 12.00 11.00 10.00 9.00 8.50 8.00 7.50 
20/30 sec 9.50 8.50 8.00 7.50 7.00 6.50 6.00 
10 sec 8.00 5.50 5.00 4.50 4.25 4.00 3.75 

CLASS A 
1 min 8.50 7.50 7.00 6.50 6.00 5.50 5.25 
20/30 sec 8.50 6.00 5.50 5.00 4.75 4.50 4.25 
10 sec 4.25 3.75 3.50 3.25 3.00 2.75 2.60 

CLASS B 
1 min 6.00 5.50 5.00 4.50 4.25 4.00 3.75 
20/30 sec 5.00 4.50 4.00 3.75 3.50 3.25 9.00 
10 sec 3.00 2.75 2.50 2.25 2.00 1.75 1.50 
Any of the above may be combined for frequency 
discounts. CLASS C 
20% of Class AA rate -not combinable with other 
rates for quantity discount. 

Consecutive Week Discount 
13 wk- 5% 39 wk -15% 
28 wk -10% 52 wk -20% 

7. PACKAGE PLANS 
BULK RATES -ROS 

(Within 52 weeks 
: 

nc 
251x 

discounts) 
500x 1000x 1500x 

1 min 5.00 4.50 4.00 3.50 
20/30 sec 4.00 3.80 3.20 2.80 
8/10 sec 2.50 2.25 2.00 1.75 
Cannot combine with other rates. 

8. PROGRAM TIME RATES 
CLASS AA 

PER WK: I hr 1/2 hr 1/4 hr IO min 5 min 
1 ti 100.00 60.00 40.00 30.00 20.00 
5 ti 80.00 98.00 32.00 24.00 16.00 
10 ti 70.00 42.00 28.00 21.00 14.00 
20 ti 60.00 36.00 24.00 18.00 12.00 
30 ti 50.00 30.00 20.00 15.00 10.00 

CLASS A 
1 ti 70.00 42.00 28.00 21.00 14.00 
5 ti 56.00 35.00 22.50 17.00 11.00 
10 ti 49.00 30.00 20.00 15.00 10.00 
20 ti 42.00 25.00 16.00 12.50 9.00 
30 ti 35.00 21.00 14.00 10.00 8.00 

CLASS B 
1 ti 40.00 24.00 16.00 12.00 8.00 
5 ti 32.00 20.00 13.00 9.50 8.50 
10 ti 28.00 16.00 11.00 8.00 5.50 
20 ti 24.00 14.00 10.00 7.00 4.50 
30 ti 20.00 12.00 9.00 6.00 4.00 
Any of 
discounts. 

the above may be combined for frequency 

CLASS C 
20% Class AA rate -not combinable with other rates 
for quantity discount. 

CONSECUTIVE WEEK DISCOUNT 
13 wk- 5% 39 wk -15% 
26 wk -10% 52 wk -20% 
Programs and announcements not combinable for 
frequency or quantity discounts. 

10. SPECIAL FEATURES 
2 -minute headlines or features -minute rate plus 
1.00. May be combined for frequency discounts. 

KCAC 
1962 

PHOENIX 

Spanish Radio 
Media Code 4 203 3600 0.00 
KCAC Broadcasting Company, Inc., 2505 N. Central 

Ave., Suite 3, Phoenix. Ariz. 85009. Phone 602- 
254-5678. 
STATION'S PROGRAMMING DESCRIPTION 

KCAC: Programmed for Spanish speaking Latin 
Americans. MUSIC 85%. NEWS 15%. Musie con- 
sists of variety, combination popular and Mexican 
standards. AIR PERSONALITIES handle all seg- 
ments. News twice per hour, sports once per hour. 
Music policy devised for family audience. Beauty 
contests and community programs. COMMERCIALS 
translated free. Remote broadcasts and participa- 
tion shows. Programs for housewives. Contact Repre- 
sentative for further details. Rec'd 7/14/67. 

I. PERSONNEL 
('resident -Harold Lampel. 
General Manager -Bert Martin. 

2. REPRESENTATIVES 
New York, Chicago -National Time Sales. 
West Coast -Harlan G. Oakes, Inc. 
Dallas -Riley Representatives. 
Atlanta -David Carpenter Company. 

3. FACILITIES 
500 w. days: 1010 kc. Non-direetional. 
Operating schedule: Sunrise -local sunset. MST. 

4. AGENCY COMMISSION 
15% en urne only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 3a, 4a, 4c, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11h, 12b, 13b, 146. 15b. 
Basic Rates: 20a, 24a, 25c, 28a. 29a, 31, 33b. 
Contracts: 40a. 41. 42a, 43. 45. 46, 48, 49, 50, 515. 
Comb.: Cont. Discounts: 60d, 61a, 62a. 
Cancellation: 70a. 70c, 71a. 
Prod. Services: 82. 
Member: National Spanish Language Network. Ari- 
zona Spanish Network. 
Combination rates: less 10% with KNEW, Tucson. 
Ariz. 

TIME RATES 
Eff 12/1/67-Rec'd 12/1/67. 

8. SPOT ANNOUNCEMENTS 
CLASS A 

(Guaranteed Times 6-9 am & 3-6 pm) 
1 tl 52 ti 104 tl 256 ti 500 tl 750 ti 

1 min 7.20 6.00 5.65 5.00 9.50 4.00 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES-BTA 

12 ti 18 ti 24 ti 30 tl 36 ti 
Ea 5.50 5.00 4.25 4.00 3.50 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES ix 26x 52x 1040 
1/2 hr 40.00 38.00 36.00 24.00 
1/4 hr 25.00 24.00 23.00 22.00 
5 min. 15.00 14.50 14.00 13.50 

KDOT 
1956 

SCOTTSDALE 

Media Code 4 203 3750 9.00 
Central Arizona Broadcasting, Inc., Box 1566, 4533 

N. Scottsdale ltd., Scottsdale. Ariz. 85251. Phone 
602-947-7355. 
STATION'S PROGRAMMING DESCRIPTION 

KDOT: Programmed for adults and young adulte. 
MUSIC 60%: features air personalities, current hits, 
standards sign -on -9:30 am, 11 am -1 pm, 2 pm -sign - 
off. NEWS 20%: 5 min on hour, headlines at :30, 
15 min at 8 am, noon, 5 pm, features local coverage 
with news cruiser, national and international news 
with wire service on -the -spot reports. 3 man news 
staff. TALK 10%: 9:30-10 am swap show, 10-11 am 
& 1-2 pm discussion, political, interview, telephone 
call -in, features audience participation. SPORTS 
5%: on all newscasts, local sports features, spring 
training games. RELIGIOUS 5%: sacred, gospel and 
spiritual music. Contact Representative for further 
details. Recd 11/9/67. 

I. PERSONNEL 
President -John E. ('ox. 
Executive Vice President -L. Wayne Beal. 
Manager -Al Stetson. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
5,000 w. days; 1440 kc. Non -directional. 
Operating schedule: 5:00 a.m. to local sunset. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

drama; RELIGIOUS PROGRAMMING: Drama, enu- 
drens programs, inspirational, discussion, sermons, 
expository, and special holiday pgms and features. 
MUSIC: Includes full spectrum of sacred and gospel, 
ranges from symphony orchestra to vocal stylists, from 
gospel quartettes to pipe organ. Includes choral, in- 
strumental, small vocal groups, band, soloists, 
anthems, cantatas, oratorios, and traditional and 
modern hymn forms. Reed 4/5/68. 

I. PERSONNEL 
President -Dallas Reeves. 
General Manager -Jack Willis. 

3. FACILITIES 
1,000 w. days; 1280 kc. Non -directional. 
Operating schedule: 6 am -local sunset. MST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4b, 4d. 
Basic Rates: 20a, 23a. 
Contracts: 40a, 45. 
Comb.: Cont. Discounts: 81b, 62b, 62d, 62e. 
Cancellation: 70a. 70c. 
Tobacco advertising not accepted. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective Ausurt 15. 1963. (Card No. 12.) 
Card received September S0. 1963. 

6. SPOT ANNOUNCEMENTS 1 min. 30 see. 10 sec. 
1 time 4.30 3.15 2.15 

26 times 4.05 3.00 2.05 
52 times 3.85 2.85 1.95 

104 times 3.65 2.70 1.85 
156 times 3.3u 2.60 1.75 
260 times 3.20 2.40 1.60 
312 times 2.90 2.15 1.45 
520 times 2.50 1.85 1.25 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 

Guaranteed times -add 10%. 
8. PROGRAM TIME RATES 

General: la. 2a. 3a. 3d, 4a. 4d, 5, 6a. 7b, 8. 55 1/2 25 li4 10 5 
Rate Protection: 10d. 11d. 12d. 13d. 14d. min. hr. min. hr. min. min. 
Basic Rates: 20a, 21a, 22a, 23a, 24a, 29a, 31. 1 time._... 70.00 48.00 42.50 32.00 24.00 16.on 
Contracts: 40a, 42a. 44a. 45, 46, 49, 51b. 13 times.... 62.00 42.00 37.50 28.00 21.00 14.00 
Comb.; Cont. Discounts: 60d, 60e, 801, 61b, 62b, 62d, 26 times.._ 54.00 36.00 32.50 24.00 18.00 12.00 
Cancellation: 70a, 70c, 71a, 73a. 52 times.... 50.00 33.00 30.00 22.00 16.60 11.00 
Prod. Services: 80, 82. 104 times.... 46.00 30.00 27.50 20.00 15.00 10.00 

TIME RATES 156 times.... 43.00 27.00 25.00 18.00 13.50 9.08 
No. 2 Eff 7/1/66-Ree'd 5/31/66. 260 times.... 38.00 24.00 22.50 16.00 12.00 8.00 

7. PACKAGE PLANS 
WEEKLY SATURATION PLAN 

1 ti 2 ti 7 ti 14 tl 21 ti 28+61 
1 min 10.00 7.50 7.25 7.00 6.75 6.50 
30 seconds -75% of 1 -minute applicable rate. 
10 seconds -50% of 1 -minute applicable rate. 

BULK PLANS 
(To be used within 1 year) 

1002 200x 300x 
1 min 6.25 6.00 5.75 
30 seconds -75% of applicable 1 -minute 
10 seconds -50% of applicable 1 -minute 

KHAT 
1958 

PHOENIX 
Media Code 4 203 3900 4.00 

Radio KHAT, Inc 2714 W. McDowell Bd.. Phoenix, 
Ariz. 85009. Phone 602-272-6655. 
STATION'S PROGRAMMING DESCRIPTION 

KHAT: Programmed for adult entertainment by air 
personalities. 100% country music. 5 min newscasts. 
including weather reports, twice hourly. 1 mobile 
unit. SPORTS: bulletins, sportscasts during major 
sporting events. Public service anonuncements. Audi- 
ence participation contests. Contact Representative 
for further details. Rec'd 7/17/67. 

I. PERSONNEL 
President -Ray Odom. 
Sta & Nat'l Sales Mgr. -Paul Adams. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
500 w. days; 1480 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. MST. 

4. AGENCY COMMISSION 
15% on time. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 40, 5, 6a. 
Rate Protection: 15h. 
Basic Rates: 20a. 22b. 24a. 
Contracts: 40a. 
Cancellation: 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 16 Eff 9/1/67-Rec'd 9/29/67. 
AA -Mon thru Sat 6-10 am & 3.7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS AA- -A- 
PER WK: I min 30 see I tain 30 see 
Fixed position 10.00 8.50 8.50 7.50 
Less than 6 ti 8.00 7.00 7.00 8.00 
6 ti 7.50 6.50 6.50 5.50 
12 ti 7.00 6.00 6.00 5.00 
18 ti 8.50 5.50 5.50 4.50 
24 ti 6.00 5.00 5.00 9.00 
30 ti 5.50 4.50 4.50 3.50 

7. PACKAGE PLANS 

PER MO: 
MONTHLY -ROS 

50 tl 75 tl 100 ti 
1 min 5.00 4.75 4.50 
30 sec 4.00 3.75 3.50 

ANNUAL CONTRACT -ROS 

500x (000x 
5.50 5.25 

rate. 
rate. 

500x 1000x 
1 min. - 4.50 3.75 
30 sec 3.50 2.75 
Ne retroactive discounts allowed. 
ROS Plans do not combine with any other spot 
schedule for service or discounts. 

KHEP 
1056 

PHOENIX 

Subseriber to the NAB Radio Cade 
Media Code 4 203 4050 7.00 
Grand Canyon Broadcasters, Inc.. 3883 N. 38th Ave., 

Phoenix. Ariz. 85019. Phone 602-278-5555. 
STATION'S PROGRAMMING DESCRIPTION 

KHEP: Programmed for entire family. 
Varied general interest programs and features using 
a religious format. NEWS: 5 min at :55. 15 min at 
5 pm. Features: 10-10:15 am Phone -quiz: 12:95- 
12:55 pm interview and spotlight Dam: 2-2:15 pm 
poetry; 3-3:25 pm Women's show, fashions, inter- 
views, cooking hints, etc.; 4-4:15 pm Serialized 

K H E P -FM 
1964 

PHOENIX 

QO F'M 
Subscriber to the NAB Radio Code 

Media Code 4 203 4051 5.00 
Grand Canyon Broadcasters. Inc.. 3883 N. 38th Ave., 

Phoenix. Ariz. 85019. Phone 802-278-5555. 
I. PERSONNEL 

President -Dallas Reeves. 
General Manager -Jack Willis. 

3. FACILITIES 
ERP 26,000 w.; 101.5 mc. Stereo. 
Operating schedule: 6-1 am. MST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
No. 1 Eff S/1/64-Rec'd 7/20/64. 

5. SPOT ANNOUNCEMENTS 
I min 30 sec 1 min 30 sec 

1 tl 3.45 2.55 156 tt..._......... 2.80 2.10 
26 ti 3.25 2.40 260 ti -.. 2.55 1.95 
52 ti 3.10 2.30 312 ti........_.... 2.30 1.75 
104 ti 2.95 2.15 520 ti 2.00 1.50 
Guaranteed time -add 10%. 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 
1 ti 50.00 35.00 20.00 
13 ti 42.00 31.00 18.00 
26 ti 36.00 29.00 17.00 
52 ti 34.00 27.00 15.00 
104 ti 30.00 25.00 14.00 
156 1i 28.00 23.00 13.00 
260 ti 26.00 22.00 12.50 

KIFN 
1949 

PHOENIX 

Subscriber to the NAB Radio Code 
Media Code 4 203 4200 8.00 
KIFN Radio, Inc., Drawer 20644, Phoenix, Ariz. 

85038. Phone 602-253-8155. 
STATION'S PROGRAMMING DESCRIPTION 

KIFN: Programmed for Spanish speaking Mexican - 
Americans and Latin-Americans. 
Stress events of special appeal such as Mexican In- 
dependence Day, Cinco de Mayo, local fairs and 
fiestas with remote broadcasts, etc. NEWS: all news- 
casts pre -translated, AP and Mexican wires and mo- 
bile unit. 15 min newscasts in drive times, noon. 
& 3 pm. 5 min newscasts hourly elsewhere. AIR 
PERSONALITIES handle all segments and are avail- 
able for special events, amateur shows, etc. MUSIC: 
stress popular Mexican variety, maríachl, and nor- 
tena. Soap opera and audience participation shows 
available. Commercial production and translation 
free. Contact Representative for further details. 
Recd 11/16/67. 

1. PERSONNEL 
Vice-Pres. & Gen'l Mgr.- Willie Harris, Jr. 
Prog. & Operations Mgr. -Arturo Velasquez. 
Sales Manager -Joe Alvarado. 

2. REPRESENTATIVES 
Saval11/Gates. Inc. 

3. FACILITIES 
1,000 w. days; 860 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. MST. 

4. AGENCY COMMISSION 
15% time & talent. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 213, 3a, 4a. 9d, 5, 6a, 7a. 
Rate Protection: 10h, 11h, 12h, 13b, 14h. 
Basic Rates: 20b, 21a, 22a, 23b, 24b, 25b, 28. 29b. 

30, 33a. 
Contracts: 40a. 41. 96. 47e, 49, 50, 51a. 51e. 
Comb.: Cont. Discounts: 601, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 

ARIZONA 
Prod. Services: 81. 
Member: Amigo Spanish Group, Tichenor Spanish 
Group. 

TIME RATES 
No. ORS ER 9/1/67 -Reed 8/8/67. 

6. SPOT ANNOUNCEMENTS 
1 min or leas 10.00 

7. PACKAGE PLANS 
PER WK: 5 ti IOU 15 ti 20 ti 25 ti 50 ti 
1 min. 9.50 9.00 8.50 8.00 7.50 7.00 
20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

Ea 66 90 26 20 17 
5 -MINUTE PROGRAM PACKAGES 

PER WK: Sti 5t1 6tl 
Ea 16 14 12 

KMEO 
(formerly KUEG) 

1957 
PHOENIX 

Media Code 4 203 4275 0.00 
KUEU Radio. Inc.. 1703 W. Bethany Home Rd., 

Phoenix. Ariz. 85015. Phone 602-279-5577. 
I. PERSONNEL 

Gen'l Mgr. -William Freeman. 
Operations Manager -Earl Baldwin. 
Commercial Manager -Charles Cahill. 

2. REPRESENTATIVES 
East -Broadcast Time Sales. 

3. FACILITIES 
1,000 w. days; 740 kc. Directional. 
Operating schedule: Sunrise -local sunset. MST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
KMEO-FM. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
General: la. 3a, 36, 4a. 4d. 5. 6a, 7b, 8. 
Rate Protection: lob. 11b. 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 23a. 25a, 28b, 29a. 
Contracts: 40a, 45. 46. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 70a. 70c, 7Ia, 73a. 
Request for positioning will be honored within 1/2 
hour segments wherever possible. If specified time 
is unavailable the closest availability will be utilized. 
Clients should specify "earlier" or "later" for al- 
ternate avallabilities. 
Short rate charges will apply when frequency rates 
contracted for are not earned. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 ER 3/1/66 -Reed 4/18/66. 
7. PACKAGE PLANS 

BEST TIMES AVAILABLE 
PER WK: PER YR: 1 min SO me IONS 
5 U 10 ....... 6.00 5.00 3.00 
10 ti 100 x.._._..-__ 5.50 4.50 2.75 
20 ti 250 x......_._ 5.00 4.00 2.50 
30 ti 500 x..__.._.._..__ 9.50 3.50 2.25 
40 + 1000 +. 4.00 3.00 2.00 
For guaranteed time add 1.00. 

8. PROGRAM TIME RATES 
lx lox 20x 50x 100x 500+ 

2 ..... 8.00 7.50 7.00 6.50 6.00 5 50 
5 min...._... 10.00 9.50 9.00 8.50 8.00 7.50 
10 min 15.00 14.25 13.50 12.75 12.00 11.25 
1/4 hr 20.00 19.00 18.00 17.00 16.00 15.00 

KMEO-FM 
1964 

PHOENIX 

Media Code 4 203 4350 1.00 
KUEU Radio, Inc., 1703 W. Bethany Home Rd.. 

Phoenix. Ariz. Phone 602-279-5577. 
I. PERSONNEL 

General Manager -William Freeman. 
Operations Manager -Earl Baldwin. 
Commercial Manager -Charles Cahill. 

2. REPRESENTATIVES 
East -Broadcast Time Sales. 

9. FACILITIES 
ERP 4,800 w.; 96.9 mc. 
Operating schedule: Sunrise -midnight. MST. 
Partial simulcast operation. Operated separately local 
aunaet-midnight. For simulcast facilities see KMEO. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL RATE POLICY 
Maximum 4 commercials per hour. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received November 9. 1964. 

6. SPOT ANNOUNCEMENTS 
Class AA -8:00.10:00 pm Mon thru Sat. 
Class A-10:00 pm -midnight Mon thru Sat. -1 min- -30 see - 
PER 1VK: Class Class Class Case 

1 ti 8.50 5.50 5.50 4.50 
11 ti. 8.00 5.00 4.75 3.75 
21 tl.._ 5.50 4.50 4.25 3.25 
31 ti 5.00 4.00 9.00 9.00 
41 ti or more 4.75 3.75 3.75 2.75 

Guaranteed Position 
Per announcement, extra .50 
1 -minute and 30 -second announceents may be com- 
bined for discount. 

Consecutive Week Discount 
13 wk 6% 52 wk. 12% 
26 wk 9% 

7. PACKAGE PLANS 
BULK VOLUME DISCOUNTS 

(Best of Schedule) 
PER YR: 1 min 30 sec 10 see 
100 ti 6.00 5.00 3.00 
250 ti 5.25 4.25 2.85 
500 ti 4.75 3.75 2.40 
1000 ti 4.25 3.25 2.15 
2000 ti 3.75 2.75 1.90 
1/3 in Class AA when available. 
1 -minute and 30 -second announcements may be com- 
bined for discount. 

(This listing continued on next page) 
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ARIZONA 
Phoenix -K M E 0 -FM -Continued 
8. PROGRAM TIME RATES 

25/30 
5 min 1/4 hr min 

55/60 
min 

1 ti 7.50 10.00 15.00 25.00 
13 ti 7.25 9.50 14.25 23.75 
26 ti _... 7.00 9.00 13.50 22.50 
52 ti. 6.75 8.50 12.75 21.25 
156 ti _ 6.25 8.00 12.00 20.00 
260 ti 5.75 7.50 11.25 18.75 

10. SPECIAL FEATURES 
Acceptable talks, production programs, entra___.. 25% 

KMN D (FM) 
1968 

MESA 

R A B 

Media Code 4 203 4425 1.00 
Command Radio. Inc., Box 93.3, 148 S. Country Club 

Dr.. Mesa, Ariz. 85241. Phone 602-984-5641. 
I. PERSONNEL 

President -C. W. Pratt. 
Exec. Vice-Pres. & Gen'l Mgr. -Sheldon Engel. 
Operations Manager -Ralph Borkman. 

5. FACILITIES 
ERP 100,000 (hertz. & vert.); 93.3 mc. Stereo. 
Operating schedule: 24 hours daily. MST. 
Antenna ht.: 1.850 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20a, 21a, 21b. 22a, 22b, 23a, 24b, 28b, 

29a. 
Contracts: 40e, 41, 45, 46. 
Comb.; Cont. Discounts: 601, 62d. 
Cancellation: 71a, 72. 
AM facilities: RALF. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 3/1/68 -Reed 5/6/68. 
6. SPOT ANNOUNCEMENTS 

Flat 156x 3I2x 
Ea 25 15 12 
Basic unit is 20 minute segment. Includes 1 1 -minute. 
1 3u -sec or 2 45 -sec spots. 

7. PACKAGE PLANS 
936 segments, ea 9.33; 3 per day for 312 days, 8 hr 
separation. 

COMMANDER'S CAMPAIGN 
Per mo, 1,200.00. 52 -wk basis only. 

KNIX (FM) 
1961 

PHOENIX 

QOFMD 
Media Code 4 203 4500 1.00 

Aztec Radio, Inc., Box 7100, 4750 N. Central Ave., 
Phoenix. Ariz. 85011. Phone 602-277-1928. 

I. PERSONNEL 
Prea. & Gen'i Mgr. -John P. Karrhner. 
frog. Dlr. & Sta. Mgr. -D. .1. Karohner. 
Sales Manager -Hartford Avery. 

2. REPRESENTATIVES 
Roger Coleman. Inc. 

3. FACILITIES 
ERP 3,200 w.; 102.5 me. Stereo. 
Operating schedule: 6-1 am daily; 7-12:15 am Sun. 
MST. 
Antenna ht.: 118 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent; no each discount. 

5. GENERAL ADVERTISING See elided regulations 
General: 2a, 3a. 4e. 6a. 7a. 
Rate Protection: 10b, 11b. 12b. 13b. 
Basic Rates: 20e. 22a. 23a. 24a, 25a, 26, 28a, 29a. 
Contracts: 40e, 42b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60e, 61b, 62e. 
Cancellation: 70a, 70c. 73a. 
Retroactive discounts payable in air time only. 
Affiliated with American FM Network. 

TIME RATES 
Rates effective October 7. 1964. (Card No. 2.) 

Card received November 2, 1964. 
Class AA -7:30-9:30 am and 6:00-10:00 pm Mon 
thru Fri; 1:00-10:00 pm Sat and Sun. 
Class A-6:00-7:30 am, 4:00-6:00 pm and 10:00 pm - 
midnight Mon thru Fri; 10:00 am -1:00 pm and 
10:00 pm -midnight Sat and Sun. 
Class B-5:00-6:00 am and 12:01-2:00 am Mon thru 
Fri: 6:00.10:00 am Sat and Sun. 
Class C-2:00-5:00 am Mon thru Fri; midnight -3:00 
am Sat and Sun. 

7. PACKAGE PLANS 
SECTION I 

Fixed Position 
I TI. PER WK: Iwk I3wk 26wk 52 cob 
AA 16.00 15.25 14.50 13.75 
A ..._ 14.00 13.25 12.50 11.75 
B 8.00 7.50 7.00 6.50 
7 TI, PER WK: 
AA 14.00 13.25 12.50 11.75 
A 12.00 11.25 10.50 9.75 
B ..._ 6.00 5.25 4.50 3.75 
14 TI, PER WK: 
AA 12.00 11.25 10.50 9.75 
A 10.00 9.25 8.50 7.75 
B 5.50 4.75 4.00 3.25 
21 TI, PER WK: 

9.25 8.50 7.75 
A 8.50 7.75 7.00 6.25 
B ..._....._ 5.00 4.25 3.50 2.75 
28 TI, PER WK: 
AA 8.00 7.25 6.50 5.75 
A 7.00 6.25 5.50 4.75 
B _......_..._.. 4.50 3.75 8.00 2.15 

SECTION 11 
ROS 

(Best Times Available) 
I TI. PER WK: I wk 13wk 

AA/A _..._.._......_... 12.00 11.25 
B -_... 5.75 5.00 
7 TI. PER WK: 
AA/A ..._ ............. 10.00 
B ..._.._ .__.._._ 5.25 
14 TI, PER WK: 

26 wk 52 wk 
10.50 9.75 

4.25 3.50 

9.25 8.50 7.75 
4.50 3.75 3.00 

7.25 6.50 5.75 
4.00 3.25 2.50 

21 TI, PER WK: 
AA/A ..._...... _.._..._..... _ ..... _ 6.00 5.25 4.50 3.75 
B 4.25 3.50 2.75 2.00 

ANNUAL FREQUENCY DiSUUUN'l'S 
SECTION III 

PER YR: 
(ROS -Best mes Available) 

AA A 
10 x..._._.._... 10.00 7.75 312 L.._.._..._ 4.00 2.50 
52 z......._.._... 7.50 5.00 500 L_.._.._... 3.00 1.75 
156 L.._.._..... 5.50 3.75 1000 L__.._._ 2.00 1.05 
Balanced schedules earn an additional 5% discount 
on Mon thru Fri scheduling and 10% discount 
when scheduled Mon thru Sun. 
30 seconds -75% of applicable minute rate. 
10 seconds -50% of applicable minute rate. 
10 -second announcements preemptible by 1 minute 
and 30 second announcements except in Class B time. 
Between 9:30 am and 6:00 pm Mon thru Sun. only 
10 second announcements accepted. Maximum 4 per 
advertiser, scheduled ROS on the hour and half hour. 
All 10 seconds in this time Class A. 

KOOL 
1947 

PHOENIX 

CBS Radio Network 

BLAIR RADIO 

N,\II 

Subscriber to the NAB Radio Code 
Media Code 4 203 4650 4.00 
KOUL Radio Television, Inc., KOOL Bldg., 511 W. 

Adams St., Phoenix, Ariz. 85003. Phone 602-271- 
2345. 

I. PERSONNEL 
President -Tom Chauncey. 
Station Manager -Bill Lester. 
National Sales Manager -John C. McCloy. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w.. 960 kc. Directional -night only. 
Operating schedule: 24 hrs. daily. MST. 

4. AGENCY COMMISSION 
15/0 net time; 10th of following month. 

KOOL CBS RADIO 96 Phoenix 

FOR A CLOSER LOOK 

SEE YOUR 

BLAIR MAN 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 5. 6a, 7b, 8. 
Rate Protection: 10e, lie, 12h, 13h, 14h, 15e. 15b. 
Basic Rates: 20e, 20b, 21a, 21b, 22a, 22b, 23a, 24a, 
24b, 24c, 25a, 27, 28a, 28c, 29a, 29b, 30, 33e. 
Contracta: 40a, 41, 42a. 42e. 43, 44b, 45, 98, 48. 50, 

51a. 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 00h, 601, 

81b. 62d. 
Cancellation: 70a, 70e, 71a, 72. 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with CBS Radio Network. 
Member: CBS Radio Mountain Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 2/1/68 -Reed 1/4/68. 
AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 5-6 am & 10-3 pm; Sat & Sun 
8 am -7 pm. 
B -Mon thru Sun 7 pm -midnight. 
C -Mon thin Sun midnight -5 am. 

7. PACKAGE PLANS 
CLASS AA 

WKLY: (1 I ti 6 ti 12 ti 18 ti 24 tl 30 ti 
1 min 25.00 22.00 20.00 18.00 17.00 16.00 15.00 
20/30 sec 20.00 18.00 16.00 14.50 14.00 13.00 12.00 
ID's 15.00 13.50 12.00 11.00 10.00 9.50 9.00 

CLASS A 
1 min 16.00 15.00 14.00 13.00 12.00 11.00 
20/30 sec.. 13.00 12.00 11.50 10.50 10.00 9.00 
ID's 9.50 9.00 8.50 8.00 7.50 7.00 

CLASS B 
1 min 8.00 7.50 7.00 
20/30 sec.. 6.50 6.00 5.75 
ID's 5.00 4.50 4.25 

CLASS C 
1 min. ..._ 6.00 5.00 4.50 
20/30 sec_ 5.00 4.00 3.75 
ID's . -.. 3.75 3.00 2.75 

() Specified position. 
CONSECUTIVE WEEKS DISCOUNT 

52 wk -8%. 

KOOL-FM 
1960 

PHOENIX 

6.50 
5.25 
4.00 

4.00 
3.25 
2.50 

8.00 
5.00 
3.75 

3.50 
3.00 
2.25 

©0F MD 

5.50 
4.50 
3.50 

3.00 
2.50 
2.00 

Subscriber to the NAB Radio Code 

Media Code 4 209 4651 2.00 
KOOL Radio Television, Inc., KOOL Bldg.. 511 W. 

Adams St., Phoenix, Ariz. 85003. Phone 602-271- 
2345. 

I. PERSONNEL 
l'resiuent-Tom Chauncey. 
Station Manager -Bill Lester. 
National Sales Manager -John C. McCloy. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 100.000 w.; 94.5 mc. 
Operating schedule: 24 hours. MST. 
Antenna ht.: 1620 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
See KOOL listing for coded regulations. 

TIME RATES 
ER 4/15/68 -Reed 4/29/68. 

A -Daily 5-11 pm. 
B -Mon then Sat 5 am -9:59 pm; Sun 7 am -4:59 pm. 
C -Mon thru Sat 11 pm -5 am. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min, fixed position, fiat 10.00 
PER WK: () 6 ti 12 ti 18 ti 24 tl SO tl 36+ 
I min 8.00 7.50 7.00 6.50 6.00 5.50 5.00 

CLASS B 
1 min. fixed position, flat 8.00 r) 6 ti 12 ti 18 ti 24 ti 30 ti 36+ 
1 min 6.00 5.50 5.00 4.50 4.00 3.50 3.00 

0) Less than 6 ti. 
30 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 

8. PROGRAM TIME RATES 
50 MIN -1 KR: it! 4 ti 701 10 ti S64 

A 30.00 27.50 25.00 22.50 20.00 
B 22.50 20.50 17.50 15.00 12.50 
C 11.25 10.25 8.75 7.50 6.25 

CONTRACT DISCOUNTS 
52 wk -8% 

KOY 
1922 

PHOENIX 

The Eastman Station 
R A B 

Subscriber to the NAB Radio Code 
Media Code 4 209 4800 5.00 
Southern Broadcasting Co., 840 N. Central Ave., 

Phoenix, Ariz. 85004. Phone 602-258-8181. 
Mailing address: Box 2671, Phoenix. Ariz. 85002. 

1. PERSONNEL 
President -John G. Johnson. 
General Manager -William P. Hessian, Jr. 
Station Manager -William R. Bosse. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
5.000 w. days, 1.000 w. nights; 550 kc. 

Non -directional. 
Operating schedule: full time. MST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 3a. 4a. 4d. 5, 6a. 7b, 8. 
Rate Protection: 10g, lii, 121, 13g, 14g, 15b. 
Basic Rates: 20b. 21b, 21d. 22e. 22b, 23a, 24b, 24c, 

27. 29a. 
Contracta: 90e, 91, 92b, 44b, 45, 46, 47a, 51b. 
Comb.; Cont. Discounts: bob, 60d, 604, 60h, 601, 

61e, 62d. 
Cancellation: 70a. 70c, 71e, 72, 73b. 
Prod. Services: 80. 82. 
A®hated with Eastman Radio Network. 

TIME RATES 
Ely 5/1/68-Rec'd 4/29/68. 

I -Mon thru Sat 6-10 em. 
II -Mon then Sat 3-7 pm. 
III -Mon taro Sat 10 am -3 pm; Sun 6 am -7 pm; 
Mon then Fri 9:30 pm -2 am. 
IV -Mon then Fri 7-9:30 pm; 
midnight. 

7. PACKAGE PLANS 
SECTION I 

Sat & Sun 7 pm - 

PER WK: Fixed I ti 12 01 "8 is 24 ti 
1 min 36.00 30.00 24.00 23.00 22.00 
30/20 sec 28.80 24.00 19.20 18.40 17.60 
10 sec 21.60 18.00 14.40 13.80 13.20 

SECTION II 
1 min 26.00 24.00 22.00 21.00 20.00 
30/20 sec. 20.80 19.20 17.60 16.80 16.00 
10 sec 15.60 14.40 13.20 I2.60 12.00 

SECTION III 
1 min 18.00 16.00 15.00 14.00 
30/20 sec 14.40 12.80 12.00 11.20 
10 sec 10.80 9.60 9.00 8.40 

SECTION IV 
1 min 12.00 10.00 9.00 8.00 
30/20 sec 9.60 8.00 7.20 6.40 
10 sec 7.20 6.00 5.40 4.80 

CONSECUTIVE WEEK DISCOUNTS 
52 wk -8% 

BEST BUY PLAN 
PER WK: PLAN A PLAN B PLAN C 
Section I 4 ti 6 ti 8 ti 
Section II 4 ti 6 ti 8 ti 
Section III 5 ti 9 ti 14 ti 
Section IV 2 ti 4 Li 5 ti 
1 min 16 14 12 
30 sec or less: 75% of applicable 1 -min. 

RATEHOLDER 
Minimum wkly ached of 6 1 -min spots 6 am -midnight 
Mon thru Sun necessary to maintain conoce wk ad- 
vertising. 

10. SPECIAL FEATURES 
John Raymond Markham -Sun thru Fri 9 Dm -mid- 
night. Section III rates apply. 

KPHO 
1940 

PHOENIX 

A Meredith Owned Station 
® KATZ RADIO 

WEST 

Mutual Network 
R A 

Subscriber te the NAB Radio Code 
Media Code 4 203 4950 8.00 
Meredith Broadcasting Co., 1647 W, Bethany Home 

Rd., Phoenix. Ariz. 85015. Phone 602-264-2515. 
I. PERSONNEL 

General Manager -Ken Beady. 
Station Manager -John R. Crowley. 

2. REPRESENTATIVES 
Katz Radio, West. 

3. FACILITIES 
5,000 w.; 910 ke. Directional -night only. 
Operating schedule: 5:30 am -midnight Mon thru Sat; 
7:00 am -midnight Sun. MST. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a, 2b, 3e, 313. 3d, 9a, 9d, 5. 6e, 7b, 8. 
Rate Protection: 10b, llb, 121). 13h, 14h, 15d, 16. 
Basic Ratea: 20e, 24a, 25a, 29a. 33a. 
Contracts: 40e, 45. 48, 47a, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 60th, 601. 
Cancellation: 70e, 70e, 71e, 72, 73a. 
Prod. Services: 82. 
A11111ated with MRS Radio Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 21e Eft 7/1/68-Rec'd 7/15/68. 
A -Mon then Sat 6-10 am & 4-7 pm. 
B -All other times. 

8. SPOT ANNOUNCEMENTS 
A. PER WK: III 6ti 12 ti 18 01 24tí 
1 wk 17.00 15.00 13.00 12.00 11.00 
B, PER WK: 
1 wt 10.00 9.00 8.00 7.00 6.00 
20/30 second announcements -80% of minute rates. 
10 -second announcements -50% of minute rates. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK: 12t1 18 t 24 01 
Plan I (2/3A, 1/3B) 108 153 192 
Plan II (1/2A, 1/2B) 102 135 168 
20/30 -second announcements -80% of minute rates. 
10 -second announcements -50% of minute rates. 

8. PROGRAM TIME RATES 
A: Ix 26x 52x 156x 260x 312x 
1 hr 120 105 95 85 75 65 
1/2 hr 72 65 58 51 44 37 
1/4 hr 36 34 32 30 28 24 
5 min 20 19 18 11 16 15 
B: 
1 hr 91 92 73 64 55 48 
1/2 hr 56 50 44 39 33 27 
1/4 hr 28 26 24 22 20 18 
5 min 16 15 14 12 12 11 

(Phoenix continued on next page) 
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Phoenix -Continued 

KRDS 
1960 

TOLLESON 
Media Code 4 263 5100 9.00 
Southwestern Broadcasters, Inc., 100 W. McDowell 

Rd., Phoenix, Ariz. 85005. Phone 602-2.58-8066. 
STATION'S PROGRAMMING DESCRIPTION 

KRDS: Programmed for commuters and housewives. 
Farm 5-6 am, Jobs available. market reports, county 
agent reports. Entertainment 6-10 am. MUSIC:Mod- 
ern country. 24 hours a day. Air personality. 10 
am -2 pm, contest, quiz, entertainment. Air person- 
ality, 2-6 pm. entertainment, phone discussion for 
commuters. 6 pm -12M entertainment, contests, air 
personality. 10-11 pm uninterrupted music, no ad- 
vertisements, no talk, 12M-6 am, air personality, 
entertainment, news at :55, 3 min sports at :25. Sun 
church programs 7-9 am. FARM: programmed 5-6 
am 7 days a week. Contact Representative for fur- 
ther details. Reed 10/2/88. 

I. PERSONNEL 
General Manager -E. O. Smith. 
Nat'l Sales -Bill Chadwick. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
250 w.; 1190 kc. Directional. 
Operating schedule: 24 hours daily except 12:01-5:00 
am Monday morning. MST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING Ses eodad regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 9d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 24b. 

24e, 25a, 26, 27, 28b, 28c, 29a 30, 32b, 33c. 
Contracts: 40a, 41, 92b, 42c, 43, 49a, 45, 46, 47a, 

49. 515. 
Comb.: Cont. Discounts: nun. 60e, 601, 601, 61c, 62d. 
Cancellation: 70b. 70e, 73e. 
Prod. Services: 80. 81. 82. 
Member: Country Music Network. 

TIME RATES 
Eft 10/1/68 -Reed :0/2/68. 

AA -Mon thru Fri 6-9 am & 4-7 pm. 
A -Mon thru Fri 9 am -4 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 6ti 12 ti 2481 96 ti 
1 min 14.00 12.00 11.00 10.00 9.00 
30 sec 11.50 10.50 9.50 8.50 7.50 

CLASS A 
1 min 11.50 10.50 9.50 8.50 7.50 
30 sec 10.00 9.00 8.00 7.00 6.00 

CLASS B 
1 min 11.00 10.00 9.00 8.00 7.00 
30 sec 9.50 8.50 7.50 6.50 5.50 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
WKLY: I min 30 see 
20AA, LOB 110 90 
20AA, 20A, 10B 150 130 
10AA, 20A, 10B 130 110 
15AA, 15A, 30B 185 165 
25A, 25B 100 80 

10. SPECIAL FEATURES 
News/Weather/Sporlscasts-l-minute rate plus 2.00. 

KRFM (FM) 
1955 

PHOENIX 

IIC/A DUALITY MEDIA 
INCORPORATED 

Media Code 4 203 5250 2.00 
Arizona FM, Inc., 3501 N. Sixteenth St., Phoenix, 

Ariz. 85016. Phone 602-264-0123. 
STATION'S PROGRAMMING DESCRIPTION 

KRFM(FM): Programmed for adults and young 
adults. 6 program hosts present all programs. MUSIC 
95%: film music, showtunes, standards, light classic, 
current hits. NEWS: 8 am, noon & 6 pm, minimum 
10 min. Headlines and weather at 6, 6:30, 7, 7:30. 
10 am, 3, 5, 10 pm & 12M. SPORTS: in newscasts 
and 7:10 am. Community digest 8:30 am. Wall Street 
report in newscasts and 10:30 am M -F. COMMER- 
CIAL POLICY: 8 minutes maximum per hour. Con- 
tact Representative for further details. Rec'd 7/14/67. 

I. PERSONNEL 
General Manager -Thomas M. Churchill. 
Sales Manager -Mike Churchill. 

2. REPRESENTATIVES 
New York. Chicago, Los Angeles -Quality Media 
Incorporated. 

9. FACILITIES 
ERP 100.000 (boriz.), 100,000 w. (vert.); 95.5 me. 
Operating schedule: 24 hours. MST. 
Antenna ht.: 1.550 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3c, 9a, 5, 6b, 7b, 8. 
Rate Protection: lob, 12b, 14b. 
Basic Rates: 20b. 22a, 23a, 24b, 24c, 25a, 28e, 29a. 
Contracts: 40a, 43. 94a, 45. 46. 47e. 51e. 
Comb.: Cont. Discounts: BOb, 60g, 62b. 
Cancellation: 70b, 70d, 71e. 73b. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 ER 5/1/68 -Reed 4/15/68. 
AA -Daily 10 am -6 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

(must be used within 12 month period) 
520x 312x 260e 156e I04x 52x 26x Ix 

1 min 8.00 8.50 9.00 9.50 10.00 10.50 11.00 12.00 
(') .... 6.40 6.80 7.2 

BTA 
7.60 8.00 8.40 8.80 9.60 

1 min 6.50 7.00 7.50 8.00 8.50 9.00 9.50 10.50 
(x) .. 5.20 5.60 6.00 6.40 8.80 7.20 7.60 8.40 
() 30 sec or less. 

7. PACKAGE PLANS 
CLASS AA 

(must be used within 7 day period) 
28 ti 21 ti 14 ti 7 (1 3 ti 

1 min..._ 8.25 9.00 10.00 11.00 11.50 () ..._.._.._... 6.80 
7.20 

8.00 8.80 9.20 
BTA 

1 min..... 7.25 8.00 8.50 9.25 10.00 () 5.80 6.40 6.80 7.40 8.00 () 30 sec or less. 
TOTAL AUDIENCE PLANS 

(must be used within 7 day period) 
PER WK: I min 
Plan I. 14 ti (7AA, 7 BTA), ea. ...... _.._..- 9.00 
Plan II, 21 ti (10AA, 11 BTA). ea..._.._ 8.25 
Plan III, 28 ti (14AÁ, 14 BTA). ea.._...... 7.50 

I ti 
12.00 

9.60 

10.50 
8.40 

30 see 
7.20 
6.60 
6.00 

8. PROGRAM TIME RATES 
104e 52x 26x I3e 7x Ix 

1/2 hr... ........ _ ... .... 21 24 27 30 33 36 
Includes 30 -sec opening and closing spots and 1 1 -min 
spot, 

10. SPECIAL FEATURES 
NEWSCASTS 

52 wk 26 wk 13 wk 4 wk 
8 am 10.50 12.00 13.50 15.00 
Noon or 6 pm 13.50 15.00 16.00 17.50 
Includes opening and closing 10 -sec ID, 1 1 -min spot 
and 1 30 -sec spot. Minimum sponsorship three per 
week. 

KRIZ 
1950 

PHOENIX 

Media Code 4 203 5400 3.00 
Shamrock Broadcasting Co., Inc., 2345 W. Buckeye 

Rd., Phoenix, Ariz. 85009. Phone 602-258-6717. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -D. C. (Doug) Sutherland. 

2. REPRESENTATIVES 
H -R Representatives. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 24 hours. MST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4e, 5, 8e, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15e, 16. 
Basic Rates: lob, 21a, 22b, 23a, 241). 25b. 26. 27, 

28b, 28c, 30, 31, 33e. 
Contracts: 40a, 41, 42e. 42c, 43, 99a, 45, 46, 47a, 

49, 51a. 
Comb.; Cont. Discounts: 62e. 
Cancellation: 70a, 70e, 71b, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 

Rates effective M4 1, 1964. (Card N. 2.) 
Card received April 1, 1964. 

Class AA -6:00-9:00 am and 4:00.7:00 pm Mon thru 
Fri. 
Class A-9:00 am -4:00 pm Mon thou Fri. 
Class B -All other times. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

PLAN I 
PER WK: 
8 spots from 6:00-9:00 am. 
12 spots from 9:00 am -4:00 pm. 
8 spots from 4:00-7:00 pm. 
8 spots nighttime and/or weekends. 
36 announcements per week (10.00 es)..._..._._._ 360.00 

PLAN II 
6 spots from 6:00-9:00 am. 
6 spots from 9:00 am -4:00 pm. 
6 spots from 4:00-7:00 pm. 
6 spots nighttime and/or weekends. 
24 announcements per week (11.00 ea)....... ...... 264.00 
30 seconds or leas -75% of applicable 1 -minute rate. 
10 seconds or leu -50% of applicable 1 -minute rate. 

ROTATING PLAN PACKAGES 
1 MINUTE 

Class Class Class 
PER WK: AA A B 
36 ti ._._..._._.-__.--.._-.. 14.00 11.00 8.00 
2! tl _...._.-_...._......_......._.__...._. 15.00 12.00 8.50 

12 tf _..- -___...____. 17,00 14.00 9.50 
6 U _ -._.. 18.00 17.00 10.00 
Less than 6 ti or tired 20.00 _ .. 12.00 
30 seconda or less -75% of applicable 1 -minute rate. 
10 seconds or less -50% of applicable 1 -minute rate. 

DISCOUNTS 
26 wks 5% 52 wks loir 

RO8 PLAN 
(6:00 am -midnight, fully pre-emptible) 

PER WK: 
Less than 6 ti 

or fixed. 12.00 18 ti._ -_.._.... 8.00 
6 tf._......._..._._...._... 10.00 24 ti -__._ 7.00 
12 U..........-_...._.._..... 9.00 36 ti _ 6.00 
30 seconds or less -75% of applicable 1 -minute rate. 
10 seconds or less -50% of applicable 1 -minute rate. 
Announcements between 2 rete classification take the 
higher rate. Announcements and programs may not be 
combined for frequency discounts. All Plan announce- 
ments in all categories are combinable. Minutes, 30 
and 20 seconds may be counted to help earn fre- 
quency discounts on 10 -second announcements; but 
10 -second announcements may not be counted to help 
earn frequency discounts on minutes. 30 and 20 seconds. 

10. SPECIAL FEATURES 
Newscasts: Add 2.00 to applicable Rotating Plan 
Package 1 -minute rate. 

KRUX 
1946 

GLENDALE 

Leland Bisbee Group 

R A B 

Media Code 4 209 5550 5.00 
Leland Bisbee Broadcasting Co., Del Webb's Towne 

House, Suite 1462, 100 W. Clarendon. Phoenix, 
Ariz. 85013. Phone 602-289-2727. 

I. PERSONNEL 
President -Leland S. Bisbee. Jr. 
Vice Pres. & Gen'l Mgr. -George P. Lesley. 
Vice-Pres. á Nat'l Sls. Mgr. -Robert J. Zimmerman. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
5,000 w. days; 500 w. nights; 1860 ke. 

Directional -night only. 
Operating schedule: 24 hours. MST. 

4. AGENCY COMMISSION 
15/0 gross billings lesa applicable discounts. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, 3a. 4a, 5. 
Rate Protection: 106. 
Basic Rates: 20a, 22a. 
Contracts: 90a. 
Comb.; Cont. Discounts: 60f. 
Cancellation: 71a. 73b. 
Prod. Services: 82. 
Member: Leland Bisbee Group. 

TIME RATES 
No. 9 Eft 7/1/68 -Reed 10/2/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm & 7-10 pm; Sun all 
day. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

AA ONLY: I min 30 see 
1 ti 21 17 
6 + 20 16 

7. PACKAGE PLANS -AA--- -A- B- 
1 min 30 see I min 30 see I min 30 see 

PER WK, EA: 
12 ti 18.00 14.60 16.00 13.00 11.00 9.00 
18 ti..._ 16.50 13.40 14.00 11.40 9.00 7.40 
24 ti 16.00 13.00 13.00 10.60 8.00 6.60 
30 ti 15.50 12.60 12.50 10.20 7.50 6.20 
38 ti 15.00 12.20 12.00 9.80 7.00 5.80 
10 sec: 60% of applicable 1 -min. 

COA"I'RACT DISCOUNTS 
13 wk -5% 26 wk -7-1/2% 52 wk -15% 

KTAR 
1922 

PHOENIX 

NBC Radio Network 

Arizona Broadcasting System 

Subserlhar to the NAB Radio Code 

Media Code 4 203 5700 6.00 
KTAR Broadcasting Co.. KTAR Bldg.. 1101 N. 

Central Ave.. Phoenix. Ariz. 85001. Phone 602- 
258-7333. TWX 602-255-0465. 
STATION'S PROGRAMMING DESCRIPTION 

KTAR: Programmed for adults and young adulta. 
NEWS: network hourly 5 apt -12M. local news follow- 
ing network 9 am -9 pm. Farm news 5-6 em. news 
and music 6-8 am, trews and music 9 am -5 pm, news, 
weather, sports, stocka 5-7 pm, remote music show 
7 pm -12M, taped music 12M-5 am. MUSIC: 75% 
albums, 25% singles featuring current general music. 
showtunes and standards. Weekends feature network 
programs, local sports broadcasts, religion on Sun. 
COMMERCIAL POLICY: 18 min per hour. Mobile 
news faculties utilized dally. Contact Representative 
for further details. Reed 7/29/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Ray C. Smucker. 
Manager -Bob Gage. 
Sales Manager -Hayes Stewart. 

2. REPRESENTATIVES 
Avery KnodeL The. 

3. FACILITIES 
5.000 w.; 620 kc. Directional -night only. 
Operating schedule: Full time. MST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount - 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3e, 3d. 4a, 5, 8a. 8. 
Rate Protection: 10b. 1113, 12b, 13b. 14b. 
Basic Rates: 20b, 21a, 22a, 22b, 23a, 24a, 25a, 28a, 

29a, 30. 
Contracts: 40e, 42a, 42c, 99a, 44b, 95, 46. 47a, 48. 

50. 51e. 51b. 51e. 
Comb.: Cont. Discounts: 60a. 60c, 60e, 81e, in. 
Cancellation: 70a, 70c, 71e, 73a. 
Prod. Services: 80. 82. 
Affiliated with NBC. 
Member: Arizona Broadcasting System 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 10 Eff 8/15/68 -Reed 8/5/68. 
A -Mon thru Fri 6-9 am, 11:30 am -1:30 pm & 3:30- 
7 pm; Sat & Sun all day. 
B -Mon thru Fri 5-6 am, 9 am -11:30 pm, 1:30-3:30 
pm & 7 pm -sign -off. 

ARIZONA 
6. SPOT ANNOUNCEMENTS 

VOLUME DISCOUNTS 
(Based on earned frequency in contractual year) 

I min 30 see 10 see I min 30 tee 10 see 
25 x I8.85 14.15 9.45 11.25 8.40 5.65 
50 x 18.00 13.55 9.00 10.40 7.80 5.20 
100 z..._ 15.75 11.80 7.90 8.95 6.75 4.50 
150 e 15.25 11.25 7.50 8.45 6.30 4.25 
250 z 13.45 10.10 6.70 7.70 5.75 3.85 
500 ...... 12.70 9.55 6.35 7.20 5.40 3.60 
750 z......._ 10.75 8.05 5.35 5.95 4.45 2.95 
1000 x 9.95 7.50 5.00 5.10 3.85 2.80 

7. PACKAGE PLANS 
CLASS A 

(Fixed Position -extra 25%.) 
1 WEEK 

PER WK: I 1 10 ti 15 ti 20t1 SOt1 40 11 5081 
1 min 20.00 19.50 18.85 17.05 15.25 14.70 14.10 
30 sec. 15.00 14.65 14.10 12.80 11.45 11.05 10.60 
10 sec 10.00 9.80 9.45 8.55 7.65 7.40 7.05 

13 WEEKS 
1 min 16.55 16.00 15.50 14.45 13.25 12.75 12.20 
30 sec 12.45 12.00 11.65 10.80 9.95 9.55 9.15 
10 gee. 8.30 8.00 7.75 7.25 6.65 6.40 6.15 

26 WEEKS 
1 min. 14.35 13.85 13.25 12.70 11.70 11.10 10.60 
30 sec 10.75 10.40 9.95 9.55 8.80 8.30 8.00 
10 sec...., 7.20 6.95 6.85 6.35 5.90 5.60 5.35 

52 WEEKS 
11.85 10.75 10.20 

8.75 8.05 7.85 
5.85 5.40 5.10 
CLASS B 
1 WEEK 

11.65 10.35 9.55 9.00 
8.75 7.75 7.20 6.75 
5.85 5.20 4.80 4.55 

13 WEEKS 
9.70 8.65 8.00 7.20 
7.25 6.50 6.00 5.40 
4.90 4.30 4.00 3.65 

26 WEEKS 
8.45 7.70 7.15 6.35 
6.35 5.75 5.35 4.80 
4.25 3.85 3.60 3.20 

52 WEEKS 
1 min 7.05 6.20 5.85 5.45 5.00 4.70 4.30 
30 sec..._ 5.30 4.70 4.40 4.15 3.80 3.52 3.25 
10 sec 3.50 3.15 2.90 2.75 2.53 2.40 2.15 

8. PROGRAM TIME RATES 
Ix I9x 26x 39x 52x 156e 260x 

1 hr/55 min..... 115 109 104 98 92 86 80 
1/2 br/25 min. 69 65 62 59 55 52 48 
1/4 hr 46 44 41 39 37 35 32 
5 min 23 22 21 19 18 17 16 

10. SPECIAL FEATURES 
When acceptable, talks, audience participation and 
interview programs are handled and charged for as 
program time, extra 50%. 

KTAR-FM 
1960 

PHOENIX 
Media Cede 4 203 5701 4.00 

KTAR Broadcasting Co.. Box 711. 1101 N. Central 
Ave., Phoenix, Ariz. 85001. Phone 602-258-7333. 
TWX 602-255-0465. 

I. PERSONNEL 
Station Manager -Bob Gage. 
Commercial Manager -Hayes Stewart. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
ERP 118,000 w., 98.7 me. 
Operating schedule: . MST. 
Antenna ht.: 1,880 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See eodad regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, la, 3d, 4a, 5. Ob, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21a, 22a, 22b, 23a, 24e. 25a, 28a, 

29a, 30. 
Contracts: 40a, 92a, 42c, 44e, 94b, 45, 46, 478, 48, 

50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60e, 61c, 62b. 
Cancellation: 70e, 70c, 71e, 73a. 
Prod. Services: 80, 82. 
Affiliated with NBC. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eft 6/68-Rec'd 5/24/68. 
6. SPOT ANNOUNCEMENTS 

PER YR: 25x 50x 100x 150x 250x 520e 
1 min. 7.45 6.80 8.15 5.75 5.40 5.00 
30 sec 5.80 5.10 4.60 4.30 4.05 3.75 

7. PACKAGE PLANS 
PER WK: 1-5 IO ti 15 ti 20 01 30 01 

1 min 7.00 6.50 8.00 5.50 4.80 
30 sea 5.25 4.90 4.50 4.15 3.60 
10 sec 3.50 3.25 3.00 2.75 2.40 
Must be scheduled within 7 day period. 
All spots scheduled BTA. 

1 min 12.15 
30 sec 9.15 
10 sec_ 6.10 

9.75 
7.30 
4.90 

9.25 
6.95 
4.60 

8.80 
6.60 
4.40 

KTUF 
1960 

TEMPE 

Media Code 4 203 5775 8.00 
Buck Owens Broadcasting Inc., Suite 700, 3003 N. 

Central Ave., Phoenix, Ariz. 85012. Phone 602- 
266-2414. 

I. PERSONNEL 
General Manager -Dorothy Owens. 
Sta. & Nat'l Sales Mgr. -Jerry Sawyer. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
50,000 w.; 1580 he. Non -directional. 
Operating schedule: local sunrise-sumet. MST. 

4. AGENCY COMMISSION 
15/0 net time. 

(This listing continued on next page) 

1 min ..... _... 8.55 7.95 7,05 
30 sec 6,40 5.95 5.35 
10 sec 4.25 4.00 3.55 

1 min. 6.80 6.20 5.65 
30 sea 5.15 4.70 4.40 
10 sen 3,45 3.15 2.95 

1 min 5.95 5.45 5.10 
30 sec 4.50 4.15 3.85 
10 see 3.00 2.75 2.60 
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ARIZONA 
Phoenix -K T U F --Continued 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 20e, 22a, 22b, 23a, 29b, 25a, 26. 28e. 

29a. 
Contracts: 40a, 42b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60c, 60k, 61a, 61b, 61e, 62b, 

62e. 
Cancellation: 70a, 70e, 71a, 73e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 9/1/68 -Reed 7/25/68. 
AA -Daily 7-9 em & 3:30-6:30 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 50e IOOx 250e 5000 1000e 
1 min. 12.00 10.75 10.00 9.00 8.00 6.50 
30 sea...._ 9.00 8.50 8.00 7.25 6.25 5.25 

CLASS A 
1 min. 9.00 8.50 8.00 7.25 6.25 5.25 
30 sec 8.00 7.50 6.75 6.00 5.00 4.00 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

CLASS AA 
PER WK: 10tí 20ti 30tí 40tí 

1 min. 10.00 9.00 8.00 7.00 
30 sec ._ 7.50 7.00 6.25 5.25 

CLASS A 
1 min...._.- 7.50 7.00 6.25 5.25 
30 sec _ 6.75 6.00 5.00 4.00 
10 see: 50% of 1 -min. 

KUEQ 
NOTE: The call letters of this station have been 
changed to: 

KMEO 

KUPD KUPD-FM 
1960 1960 

TEMPE 
Subscriber to the NAB Radio Code 

Media Code 4 203 6000 0.00 
Tri-State Broadcasting Co., Inc., 409 N. 1st St., 

Phoenix. Ariz 85004. Phone 602-258-3434. 
STATION'S PROGRAMMING DESCRIPTION 

KUPD: 6 air personalities handle entire operation. 
NEWS: 5 min on hour except 10 min at 6 am, 7 
em, noon, & 5 pm. Editorials 5 times a day and 
sportscaats 6 times day. MUSIC: generally popular 
music with ehowtunea, middle-of-the-road end stand- 
ards with about 70% albums. 30% singles. COM- 
MERCIAL POLICY: 16 minutes maximum permitted 
between 6-10 am & 2-7 pm. All other periods permit 
18. Personalities available for remote pick-ups from 
shopping centers, state fairs, automobile agencies, etc. 
Contact Representative for further details. Rec'd 
1/15/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -1111l Clifford, 
Sec'y & Treas.-Jack F. Grimm. 

2. REPRESENTATIVES 
Alan Tobet Associates, Inc. 
Seattle -Portland -Art Moore & Assoc., Inc. 

3. FACILITIES 
500 w.; 1060 kc. Directional. 
Onernting schedule: 24 hours daily. MST. 
FM FACILITIES 
ERP 6.400 w.; 97.9 me. 

4. AGENCY COMMISSION 
15%: no ash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d. 4e, 9d, 5, 6e. 

7b. 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15e. 
Basic Rates: 20b, 21b, 22b, 23a, 24e, 25c, 27. 28a, 

29a, 33b. 
Contracts: 40a, 41, 44b, 45, 46, 48, 51a, 51b, 51e. 
Comb. Cont. Discounts: 60d, 60e, 60f, 60h, 601. 61a, 

62b. 62d. 
Cancellation: 70a. 70e, 71b, 72. 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 11 Eff 3/1/68-Rec'd 2/9/68. 

AAA -Mon thru Fri 7-8:30 am. 
AA -Mon thru Fri 6-7 am, 8:30-10 am & 4-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sat & Sun 6 am -7 pm. 
B -All other times. 

7. PACKAGE PLANS 
1 MINUTE 

I ti 10 ti 15 t1 20 ti 30+ 
AAA 15 14 13 12 11 
AA _._... 13 12 11 10 9 
A __... 12 10 9 8 7 
B 8 7 6 5 4 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

10. SPECIAL FEATURES 
5 min news -1-1/2x applicable 1 -min rate. 

ADDITIONAL DISCOUNTS 
26 wks in 52 wke-5% 52 cones wks-10% 

KXIV 
1951 

PHOENIX 
Media Code 4 203 6150 3.00 
KXIV, Inc., 3003 N. Central Ave., Suite 704. 

Phoenix, Ariz. 85012. Phone 602-264-9001. 
STATION'S PROGRAMMING DESCRIPTION 

XXIV: Programmed for adults and young adulta. 
MUSIC: emphasis on middle-of-the-road music, host- 
ed by personalities. Humor, music, news, sports, 
special air traffic and weather reports 6-10 am & 4.6 
pm. Music, news, and featurettes 10 am -4 pm & 
6-8 pm. Talk show, controversy. 8 pm -12M. Mute, 
news and sports 12M-6 am. NEWS: 5 min on hour, 
3 min on half hour. Live coverage of local golf tour- 
naments and professional football network coverage. 
Newcomer news average of 1 per hour throughout day, 
every day. Contact Representative for further details. 
Reed 7/29/68. 

I. PERSONNEL 
President -Dick Van Dyke. 
Exec. Vice -Pre.. & Gen'l Mgr. -Ira L. Lavin. 

2. REPRESENTATIVES 
Jack Macla & Company Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General; la, lb, 2a, 2b, 3a, lb, 3d, 4a, 4c, 5, 6b, 

7b, 8. 
Rate Protection: 10b, 111). 12b, 1313. 14b. 15., 15b, 

16. 
Basic Rates: 20a, 20b, 21e, 21b, 21d, 22b, 23a, 23b, 

24a, 24c, 25a, 27, 28a, 29a, 32a, 33a. 
Contracts: 40e, 41, 42a, 42c, 43, 44a, 49b, 45, 46, 

48, 51a, 51e. 
Comb.; Cont. Discount.: 60a, 60e, 60d, 801, 611, 01b, 

62d. 
Cancellation: 70a, 70c, 71b, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 ER 7/1/68-Rec'd 6/5/68. 
6. SPOT ANNOUNCEMENTS 

DRIVE TIME 
(Mon thou Fri 6-10 am & 4-7 pm) 

1 MINUTE 
PER WK: 1 t 10 t 20t1 30ti 40 ti 
AM _ 14.00 13.50 13.00 
PM 11.00 10.50 10.00 9.50 9.00 

30 SECONDS 
AM _.-._.__....__. _ 11.20 10.80 10.40 
PM 8.80 8.40 8.00 7.80 7.20 

10 SECONDS 
AM 7.00 6.75 6.50 
PM 5.50 5.25 5.00 4.75 4.60 

ROS 
(Mon thou Fri 10 am -4 pm & 7-8 pm 

Sat & Sun all day) 
1 min_ 9.00 8.50 8.00 7.50 7.00 
30 sec 7.20 6.80 6.40 6.00 5.60 
10 sec.. ....... ___...._. 4.50 4.25 4.00 3.75 3.50 

DISCOUNTS 
26 wk or more -10%. 
1 -min and 30 -sec spots may be combined for dis- 

counts. 
10 -sec spots may not be combined for discounts and 
are available only at the 1 week rate. 

9. PARTICIPATING PROGRAMS 
John Sage Controversy -Sun thou Fri 8 pm -midnight, 

minimum 5 per wk, 1 per day. 1 min, ea..._._. 10 
10. SPECIAL FEATURES 

NEWS CONSTANT ON THE HOUR 
5 min S min 

Drive Time -6-9:30 am & 4-7 pm 19 16 
ROS -10 am -3:30 Dm 15 12 
Combination 1 Drive, 1 ROS 25 22 
Newscast contains 1 additional News Constant 50 -sec 
actuality report at :95. Includes sponsor's ID plus 
advance promo for sponsored newscast on the hour or 
half. 

PRESCOTT (3AM) 
Yavapai County -Map Location F-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KENT 
1956 

van R A B 

Subscriber to the NAB Radio Code 
Media Code 4 203 6450 7.00 
Central Arizona Broadcasting, Inc., Prescott Shop- 

ping Center, 1527 W. Gurley, Prescott. Ariz. 86301. 
Phones 602-945-7057, 7058. 
STATION'S PROGRAMMING DESCRIPTION 

KENT: Programmed for adults, young adults, teens. 
Staff of 5 emcee entire operation. MUSIC: 90% 
country and western to middle-of-the-road, 10% nov- 
elty. NEWS: every half hour. 5 min at :55, head- 
lines at :27. News 10% of program. 15 min sum- 
mary of news at 8:95-9 am and noon & 5:45 pm 
weekdays. Local sports events live. COMMERCIAL 
POLICY: 16 spots, 60 second maximum, permitted. 
Personalities available for remote activities. Mobile 
studio available for fairs, shopping centers, etc. 
Telephone contest, games 6 am -12M. Recd 2/5/68. 

I. PERSONNEL 
President -John Cox. 
Manager -Chuck Builder. 

S. FACILITIES 
1,000 w.; 1340 kc. Non -directional. 
Operating schedule: fulltime. MST. 

4. AGENCY COMMISSION 
15% time only; 10% cash discount on approved con- 
tracts. 

5. GENERAL ADVERTISING See Boded regulations 
Basic Rates: 20a, 23a. 
Contracts: 40a. 46. 
Comb.; Cont. Discounts: 60a, 61b. 62b. 62d, 62e. 
Cancellation: 70a. 70c. 
No blanket contracta accepted unless accompanied by 
insertion order. 

TIME RATES 
ER 3/1/68 -Reed 2/5/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: I min 90 we 10 see 
1000 x ._.. 1.50 1.25 .80 
624 z 2.00 1.50 1.00 
312 z _____ 2.50 1.75 1.20 
260 z ._...__......_..._..._..- 3.25 2.00 1.50 
156 z 3.75 2.25 1.70 
52 z 

_ 
4.00 2.50 1.90 

26 z...._.....-.. 4.25 3.00 2.15 
13 x 4.50 3.25 2.25 
1 z 5.00 3.50 2.35 

7. PACKAGE PLANS 
7 DAYS: 

5 ti IO tI 15 ti 20tí 30íI 40 t1 5001 
1 min.. 20 32 90 60 75 80 90 
30 sec.. 15 21 30 40 46 52 60 
10 sec.. 10 15 22 28 35 42 50 

8. PROGRAM TIME RATES 
Ihr 

1 ti..._....___....._......._._...._ 40.00 
26 t1....._...._.........._......._._... 37.50 
52 ti -.____.-....._._.... 35.00 
104 ti _.._..._ 32.50 
156 ti . 30.00 
260 ti...._...-......._ _....._._.. 27.50 
312 ti _ 25.00 
624 U .......... _...__....___...... _ 22.50 

1/2 hr 1/4 hr 5 min 
24.00 16.00 8.00 
22.50 15.00 7.50 
21.00 14.00 7.00 
19.50 13.00 6.50 
18.00 12.00 6.00 
16.50 11.00 5.50 
15.00 10.00 5.00 
13.50 9.00 4.50 

KNOT 
1957 

R A B 
Media Code 4 203 6600 7.00 
Parkell Broadcasting Inc., Box 151. 1102 Willow 

Creek Rd., Prescott, Ariz. 86301. Phone 602-445- 
5211. 
STATION'S PROGRAMMING DESCRIPTION 

KNOT: Programmed for adults, young adults and 
teens. 
Staff of 3 emcee record operation. MUSIC: daytime. 
middle-of-the-road. 6:30 pm -12M rock format. 
NEWS: twice hourly on heur and half hour minimum. 
News hour: 7-8:15 am & 5-6:15 pm. Local News: 
7:30 am & 5:15 pm. Local play-by-play sports events. 
national professional sports. Personalities available 
for remote special events. 2 man local news staff. 
Mobile units available for news, special events, etc. 
Telephone and mail contests. Contact Representative 
for further details. Recd 2/12/68. 

I. PERSONNEL 
General Manager -Robert E. Baker. 
Station Manager -Mike Alan. 

2. REPRESENTATIVES 
New York, Chicago. Los Angeles, San Francisco - 

J. A. Lucas & Co., Inc./JALCO. 
8. FACILITIES 

1.000 w.; 1450 kc. Non -directional. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 5, 6a, 8. 
Rate Protection: 10e, Ila, 12a, 13a, 14a, 15b. 
Beale Rates: 21b, 21c, 230, 24a, 24b, 25a, 28e. 
Contracts: 40a, 46, 51b. 
Comb.; Cont. Discounts: 60d. 60e, 60f, 60h, fila. 
Cancellation: 71a, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 10/1/63 -Reed 1/28/65. 
Rev. ER 1/31/68-Rec'd 2/12/68. 

6. SPOT ANNOUNCEMENTS I min 30 see 10 see 
1000 ti _..._.._...__ 1.70 
750 ti..._......_....,._....__..._....._.._...._. 2.15 
520 U 2.55 
312 ti - 3.00 
260 ti. 3.45 
156 tl.-...._.._...._.._._..._._.- 3.90 
52 ti. ...........__....__. _.._._ 4.35 

1 tí _ _.._._....-...- 5.25 
7. PACKAGE PLANS 

ROS -24 HOUR PERIOD 
PER WK: 50 ti 40 ti 3001 2501 
1 min..._..... 77.50 68.00 55.50 51.25 
30 sea...._... 65.00 54.00 43.50 40.00 
10 sec.......... 37.50 34.00 27.00 26.25 

8. PROGRAM TIME RATES 
Ix 261 52x 

1 hr..._.._.._......_ 35.00 31.50 28.00 
1/2 hr: 60% of hr 5 min: 20% 
1/4 hr: 40% of hr 

KYCA 
1940 

1.45 
1.75 
2.10 
2.40 
2.75 
3.05 
3.30 
3.50 
3.75 

20 t1 
43.00 
33.00 
22.00 

,85 
1.05 
1.25 
1.50 
1.75 
1.95 
3.10 
3.35 
2.80 

10 ti 
22.50 
17.50 
15.00 

158x 312x 
24.50 21.00 

of hr. 

Media Code 4 203 6750 0.00 
Southwest Broadcasting Co., East Gurley St.. Pres- 

cott, Ariz. 86301. Phone 445-1700. 
1. PERSONNEL 

General Manager -Don E. Jackson. 
2. REPRESENTATIVES 

Avery Knodel, Inc. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1490 kc. Non - 
directional. 
Operating schedule: unlimited. MST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 22e. 23a, 29b. 
Comb.; Cont. Discounts: 60a. 
Affiliated with NBC Radio Network. 
Member: Arizona Broadcasting System. 

TIME RATES 
Rates effective February 1. 1956. 
Rates received January 30, 1956. 

Rev. (Ann. Pkg.) rec'd August 2. 1961. 
6. SPOT ANNOUNCEMENTS 

1 -MINUTE ANNOUNCEMENTS 
1 IL.._.. 5.25 250 U 3 76 
25 tL 5 00 500 ti 350 
50 11..__ 4.50 750 ti.. 3.26 
100 ti_ 4.25 1000 U...+ 8.00 

7. PACKAGE PLANS 
ANNOUNCEMENT PACKAGE RATES 

(Fixed Position) 
Announcements to be used within any 7 day period. 
5 ann's per wk.-... 20.00 30 ann's per wk__ 90.00 
10 ann's per wk...._ 37.50 40 ann's per wk.... 110.00 
15 ann's per wk...... 52.50 50 am's per wk- 125.00 
20 am's per wk. 85.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

I t1.._.___ ..-__._.._ 30.00 23.00 15.00 11.00 
13 ti ....._ ..................__ 28.50 21.00 13.00 10.00 
26 ti.._____-.___....___ 27.00 19.00 12.00 9.00 
39 tI.._ _.._._ ............._...__. 25.50 17.50 11.50 8.50 
II2 U..... 24.00 16.50 10.00 8.00 
156 ti 22.50 15.00 9.50 7.50 
260 ti 21.00 14.00 9.00 7.00 

10. SPECIAL FEATURES 
Talk Programs -when acceptable, are handled and 
charged as program time, plue 50%. 

SAFFORD 
Graham County -Map Location G-4 

See BADS consumer market map and data at begin- 
ning of the State. 

KATO 
1961 

Media Code 4 203 6900 1.00 
Willard Shoecreft, Buena Vista Hotel, Safford, Ariz. 

85596. Phone 602-928-1800. 
I. PERSONNEL 

General Manager -W. A. DiMeolo. 
News Director -Les McBride. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
250 w.; 1230 kc. Non-dlrecümaL 
Operating schedule: 6:00 a.m. to midnight. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: lb, 2b, Sb, 4a, 5, 6a, 7a. 
Rate Protection: 10h, 11h, 12h, 13h, 14h. 
Basic Bates: 20b, 25s, 28c, 30, 33e. 
Contracts: 42b, 44b, 46, 50, 51., 61e. 
Comb.; Cont. Discount.: 60a, 601, 62d. 
Cancellation: 70a, 71a, 72, 73e. 
Prod. Services: 80. 82. 
Maximum length of contract 3 years. 
Alcoholic beverage advertising: beer accepted. 
Affiliated with NBC Radio Network. 
Member: Arizona Broadcasting System. 

TIME RATES 
Rates effective 

Rates received December 31, 1982. 
6. SPOT ANNOUNCEMENTS 

1 -MINUTE ANNOUNCEMENTS 
1 ü. 5.25 250 ti. 
35 U..._.._..._.-.__.._. 5.00 500 U 

100 ti .....____. 4.25 1000 ti. 
50 ti 4.00 

8.1 PROGRAM TIME RATES 
I hr 

1 U....... .. 30.00 
13 ti...r._._.._._____-. 28.50 
26 U...__._......_...__._ 27.00 

25.50 
52 U.____ 24.00 
156 tt..___.-._.. 22.50 
260 u -.... ._.._.._._... 21.00 

SCOTTSDALE 

8.75 
3.50 
3.25 
3.00 

1/2 hr 1/4 hr 5 min 
23.00 15.00 11.00 
21.00 13.00 10.00 
19.00 12.00 9.00 
17.50 11.50 8.50 
16.50 10.00 8.00 
15.00 9.50 7.60 
14.00 9.00 7.00 

Maricopa County -Map Location F-4 
See SIDS consumer market map and data at begin- 
ing of the State. 

See Phoenix 
(including Glendale, Mesa, Scottsdale, 
Tempe, Tolleson) 

SHOW LOW (2 AM; 1 FM) 
Navajo County -Map Location 0-2 

Bee BADS consumer market map and data at begin- 
ning of the State. 

KVSL 
1968 

Stadia Code 4 203 6975 3.00 
White Mountain Broadcasters, Inc.. Box 990, Porter 

House Motel, Show Low, Ariz. 85901. Phone 602- 
537-2222. 
STATION'S PROGRAMMING DESCRIPTION 

KVSL: Programmed for general interest. 
Entertainment 6-9 am using comedy, audience parti- 
cipation, music quiz, fish and game reports, and 
country and western music. 9 am -noon middle-of- 
the-road music, women's features. Noon -1 pm news 
round -up, commentary, discussion, telephone surveys 
on local issues. 1-4 pm middle-of-the-road music 
mixed with country and western. 4-6 pm rock blended 
with middle-of-the-road and country and western 
music, features for young adults and older teens. 
6-10 pm middle-of-the-road music and live coverage 
of bowling and seasonal events in area. NEWS: at 
7 am, 8 am, 9 am, 1:25 pm, 6 pm, 10 pm. Contact 
Representative for further details. Recd 4/25/68. 

I. PERSONNEL 
President -Haskell M. Metz. 
General Manager -Mrs. Mary Jane Mills. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
1,000 w. days: 250 w. nights; 1450 ka. 

Non- directional. 
Operating schedule: 6 am -midnight. MST 

4. AGENCY COMMISSION 
15/2 time only. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b. 3e, 3b, 3c, 3d, 40, 4d, 5, 

Os, 7b. 8. 
Rate Protection: 10a, ila, 12a, 130, 19a. 15e, 15b, 

15c, 16. 
Basic Rates: 20e, 21a, 21b, 21d, 22b, 23a, 24e, 250, 

26. 27, 28a, 29a, 30. 31, 32a. 
Contracts: 40a, 41. 49a, 45, 46, 47a, 48, 49, 51e. 
Comb.; Cont. Discounts: 60b, 60d, Otte, 60f, 60h. 

601, 61a, 62b. 
Cancellation: 70a, 70c, 71e, 72, 73b. 
Prod. Services: 80. SL 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eft 6'15/68-Rec'd 8/29/88. 
6. SPOT ANNOUNCEMENTS 

EA: I min 30 sea IO see 
1 z 2.45 1.95 1.50 
13 z 2.31 1.81 1.45 
26 z 2.23 1.73 1.40 
39 z 2.09 1.59 1.35 
52 x 1.95 1.45 1.30 
109 z 1.81 1.31 1.20 
156 z 1.67 1.17 1.10 
208 z 1.53 1.10 1.00 
260 z 1.39 1.05 .95 
312 x 1.25 1.00 ,90 
1000 s 1.15 .95 .85 
1500 x 1.00 .90 .80 
2000 s ,90 .80 .70 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

I z..._......_ 28.00 20.00 12.00 
13 z..._ 27.20 19.20 11.60 
26 x 26.90 18.40 11.20 
39 z 25.60 17.60 10.80 
52 z 24.80 16.80 10.40 
104 x..._ 23.20 15.20 9.60 
156 z 21.60 12.80 8.00 
208 x 20.00 11.20 7.20 
312 z 16.00 8.80 5.60 

(Show Low continued on next page) 

5 min 
6.80 
6.60 
6.40 
6.20 
6.00 
5.00 
4.00 
3.60 
3.00 
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KVWM 
1957 

Media Code 4 203 7050 4.00 
Peak Broadcasting Co.. Box 660, Show Low, Ariz. 

85901. Phone 602-537-2345. 
I. PERSONNEL 

Owner & Manager -S. J. Woodworth. 
Program Director -Dorothy L. Woodworth. 

2. REPRESENTATIVES 
Call station direct. 

3. FACILITIES 
5,000 w. days; 970 kc. Non -directional. 
Operating schedule: Daytime only. MST. 

4. AGENCY COMMISSION 
158,: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 
Basic Rates: 23a. 
Alcoholic beverage advertising: beer accepted. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Bates effective May 15. 1962. (Card No. 2.) 

Card received August 6. 1962. 
Rev. Spot Ann. Effective April 1, 1964. 

8. SPOT ANNOUNCEMENTS 
MINUTE OR LESS 

1 ti...__....__. 
-1 

......_ 2.45 208 1,53 
13 ti......._......__....__ 2.31 260 tt........_.._.._.-.... 1.39 
26 tí..._.._........_....__. 2.23 312 tt...._........._.__... 1.25 
39 ti 2.09 1000 ti _._.-__ 1.15 
52 ti 1.95 1500 ti ._._....».-. 1.00 
104 ti..._.._._......_ 1.81 2000 ti...» _.....-. .90 
156 t1 1 n.7 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti _..... ...... 28.00 20.00 12.00 6.80 
13 tt..._ .............._......_.._..... 27.20 19.20 11.60 9.60 
26 tl _. _ 26.40 18.40 11.20 6.40 
89 ....... 25.60 17.60 10.80 6.20 
52 tl _...._..........._ 24.80 16.80 10.40 6.00 
104 ti 23.20 15.20 9.60 5.00 
156 ti 21.60 12.80 8.00 4.00 
208 ti 20.00 11.20 7.20 3.60 
260 II 18.40 10.00 6.40 3.40 
312 ti 16.00 8.00 5.60 3.00 

KVWM-FM 
1964 

Media Code 4 203 7051 2.00 
Searcy J. Woodworth. Box 880, Show Low, Ariz. 

85901. Phone 537-2345. 
I. PERSONNEL 

Owner & Mgr. -Searcy J. Woodworth. 
Program Director -Dorothy L. Woodworth. 

3. FACILITIES 
3.000 W.; 93.5 me. 
Operating schedule: Full -time -midnight Mon thru 
Bun. MST. 
Antenna ht.: 147 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

I. GENERAL RATE POLICY 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective 

Rates received September 28. 1964. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
1 tl.._..__._......_....- 2.45 208 ti. 153 
18 tt_...__..._-_.._ 2.31 280 tL 189 
26 tt.___.... 2.23 812 tl. 1.25 
89 ti..._....__..._....._ 2.09 1000 ti 115 
52 ti.._._.-.__...._ 1.95 1500 ti 100 
104 t1.__.......r 1.81 2000 tL 90 
158 tL... ...... 1.87 

8. PROGRAM TIME RATES I he 
I ti __....__._.......__..._.._ 28.00 
18 tí._...._.._ _ 27.20 
26 tI___._._»_....-_..._ 28.40 
39 ti..... 
52 ti _.._ ____ 24.80 
104 tL_....... .._.-_ 23.20 
156 ti._._ ........ _.- ...... _.._..._ 21.60 
208 ti 20.00 
260 ti _ 18.40 
312 tL._ 16.00 

SIERRA VISTA 

1/2 hr 1/4 hr 5 min 
20.00 12.00 0.80 
19.20 11.60 6.60 
18.40 11.20 6.40 
17.60 10.80 6.20 
16.80 10.40 6.00 
15.20 9.60 5.00 
12.80 8.00 4.00 
11.20 7.20 8.60 
10.00 6.40 3.40 
8.00 5.60 8.00 

Cochise County -Map Location G-5 
See SRDS consumer market map and data at begin- 
ning of the State. 

KHFH 
1957 

Subscriber to the NAB Radio Cods 
Media Code 4 203 7200 5.00 
Buachuca Broadcasting Co., Box 1568, Sierra Vista, 

Ariz. 85635. Phone 802-458-4313. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Kenneth Ferguson. 
Vice -lien. & Asst. Mgr. -Betty J. Ferguson. 

3. FACILITIES 
1.000 w. days; 500 w. nights; 1420 kc. Directional 
nights only. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: lb, 2a, 2b, 3a, 3c, 3d, 4a, 4d, 5. Sa. 7a, 8. 
Rate Protection: 15a, 15b. 
Basic Rates: 21h, 22a, 23b, 24b, 25a, 26. 28b. 28c, 

29a. 
Contracts: 40a, 49a, 45, 96, 47e. 
Comb.; Cont. Discounts: 62d. 
Cancellation: 70a, 71a, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC. 
Member: Arizona Broadcasting System. 

TIME RATES 
ER 7/1/87 -Reed 6/28/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 10 see 

I x - 4.00 3.00 2.00 
15 z 3.50 2.60 1.70 
30 :..._..........._.»..._....._.__.........___» 3.20 2.40 
50 L.......__...._......_...._...-...»_...._ 3.00 2.20 
100 z 2.80 2.00 
200 z.._....__......_ __..___...._.... 2.80 1.90 
500 x _._......_..._............ 2.40 1.70 
1000 x..._........_...._.._..._._.....»._ 2.20 1.80 
1500 z 2.00 1.50 

7. PACKAGE PLANS 
PER WK: IO ti 20 t1 3091 50 ti 70t1 100 ti 
1 min_._...... 8.00 2.80 2.80 2.90 2.20 2.00 
30 sec 2.20 2.00 1.90 1.70 1.60 1.50 
10 sec 1.50 1.40 1.30 1.20 1.10 1.00 

8. PROGRAM TIME RATES 
1x 26x 52x 104x 156x 260x 520x 

1 hr 40.00 36.00 32.00 28.00 24.00 20.00 18.00 
1/2 he 22.00 20.00 18.00 18.00 14.00 12.00 10.00 
1/4 hr 12.00 11.00 10.00 9.00 8.00 7.00 6.00 
5 min. _ 6.00 5.50 5.00 4.50 4.00 3.50 3.00 

TEMPE 

1.50 
1.40 
1.30 
1.20 
1.10 
1.00 

Maricopa County -flap Location F-4 
See SItMS consumer market map and data at begin- 
ning of the State. 

See Phoenix 
(including Glendale, Mesa, Scottsdale, 
Tempe, Tolleson) 

TOLLESON 
Maricopa County -Map Location F-4 

See SRDS consumer market map and data at 
ping of the State. 

See Phoenix 

negtn- 

(including Glendale, Mesa, Scottsdale, 
Tempe, Tolleson) 

TUCSON (11 AM; 2 FM) 

Pima County -Map Location F-5 
See BROS consumer market map and data at begin- 
ning of the State. 

KAIR 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 203 7350 8.00 
KAIR Broadcasting Co.. Inc., Box 951, Ramada 

Inn, Tucson, Ariz. 85702. Phone 602-624-0401. 
I. PERSONNEL 

President -Edwin G. Richter, Jr. 
Vice -President, Prog. Frank Kalil. 
General Sales Manager -Warren F. Olson. 

2. REPRESENTATIVES 
J. A. Lucas & Co., Inc./JALCO. 

3. FACILITIES 
250 w.. 1490 ke. Not, directional. 
Operating schedule: 24 hrs. daily. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3d, 4a, 9d, 5, 6b, 7b, 8. 
Rate Protection: 10b. 12b. 
Basic Rates: 20b, 22a, 22b, 23a. 25a, 28e, 29a, 30, 

33c. 
Contracts: 900, 99a, 95. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 71a, 73b. 
Prod. Services: 82. 
Total frequency earned within 12 -month period is 
retroactive. 

TIME RATES 
ER Recd 2/28/68. 

AA -Mon thru Fri 8:30-9:30 am & 4-7 pm. 
A -Mon thru Sat 9:30 am -4 pm & 7-10 pm: Sun 8 
am -10 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER YR: Ix 50e 100x 250e 500x 1000x 
1 min 9.00 8.50 8.00 7.50 7.00 6.00 
30 sec/less 7.25 6.75 8.50 6.00 5.50 4.75 

CLASS A 
1 min 8.00 7.75 7.25 8.75 8.25 5.50 
30 sec/less 6.50 8.00 5.75 5.50 5.00 4.25 

7. PACKAGE PLANS 
CLASS AA 

Weekly: IO ti 20 tI 30 ti 40 ti 50 ti 
1 min 8.50 8.00 7.50 7.00 6.50 
30 sec ......... 6.75 6.50 6.00 5.50 5.25 

CLASS A 
1 min .V... 7.75 7.25 6.75 8.25 5.75 
30 sec 6.00 5.75 5.50 5.00 4.75 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -20% 

KCEE and KCEE-FM 
1958 1967 

©OFIMU 
Subscriber to the NAB Radio Code 

Sold in Combination Only: Programmed Separately. 
Media Code 4 203 7500 8.00 
Strauss Broadcasting Company. Box 5803. Tucson, 

Ariz. 85703. Phone 602-622-7788. 
STATION'S PROGRAMMING DESCRIPTION 

KCEE: Programmed for adult and young adult in- 
terest. 
Minimum talk. MUSIC 85%: includes standards, 
popular middle-of-the-road. film music, nhowtunes. 
Original cast Broadway musicals 11:05 am -noon each 
Sun morning. Semi -classics each evening 8:05-9 pm. 
NEWS 15%: national and international news on hour. 
Local and regional coverage plus national and in- 
ternational headlines on half hour under supervision 
of news director with UP wire service and direct line 
reports cn stock market. Community awareness edi- 
torials and regular program reports from NABA. 
Contact Representative for further details. Recd 
5/1/68. 

I. PERSONNEL 
President -Robert S. Strauss. 
Exec. Vice-Pres. & Oen'i Mgr. -Dan Hayslett. 
Station Manager -Jay Spurgeon. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 
Strauss Broadcasting Company Stations: See Ben s 

8/O Pages. 
8. FACILITIES 

5.000 w. days; 500 w. nights. 790 kc. Directional. 
Operating schedule: (unlimited) 6-1 am. 
FM-EItP 25,500 w.; 96.1 mc. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded roaulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b. 4a, 9d, 5, 7b, b. 
Rate Protection: lOb. 12h, 13b, 14b. 
Basic Rates: 20a. 22a. 23a, 24b, 25a, 28c, 29a, 30. 
Contracts: 90a, 91, 42a. 44b. 45. 46. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61a, 01h, 61e. 

62b, 82d. 
Cancellation: 70a. 70e. 71a. 
Affiliated with NBC Radio Network. 
Member: Arizona Broadcasting System. 

TIME RATES 
KCEE and KCEE-FM COMBINATION 

NATIONAL AND LOCAL RATES SAME 
No. 5 ER 6/1/67-Rec'd 6/9/67. 

AA -Mon thru Fri 6:30-9:30 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
KCEE and KCEE-FM COMBINATION -AA- -A- 

YEARLY: 1 min 30 see I min 30 see I z..._......_....»_ 10.00 9.00 9.00 8.50 
26 x._....__...._...._..._ 9.50 8.50 8.50 8.00 
52 z..__...._......- ...... 9.00 8.00 8.00 7.50 
104 s _..._.._..-...._..... 8.50 7.50 7.50 7.00 
156 z ....... 8.00 7.00 7.00 6.50 
260 z ..._....-._..»._.. 6.50 5.50 5.50 5.00 
312 z _.._ 6.00 5.00 5.00 4.50 
520 x...__....-_.._.._..__...._ 5.50 4.50 4.50 4.00 
790 z 5.00 4.00 4.00 3.50 
10 -sec ID's: 50% of earned 1 -min. 

7. PACKAGE PLANS 
KCEE and KCEE-FM COMBINATION -AA-- -A--- 

WEEKLY: I min 30 see I min 30 see 
10 Plan. 9.00 8.00 8.00 7.50 
20 Plan. _.._ 8.00 7.00 7.00 8.50 
30 Plan 8.00 5.00 5.00 4.50 
Specified time: 1.00 additional per spot. 
Plans cannot be combined with yearly frequency. 
Rebates given in time only. 
10 -sec ID's: 50% of earned 1 -min. 

10. SPECIAL FEATURES 
KCEE and KCEE-FM COMBINATION 

LOCAL -REGIONAL NEWSCASTS 
AA A AA A 

1 z 15.00 12.00 156 z..._._ 11.00 8.00 
28 x 14.00 11.00 260 z 9.00 7.00 
52 ........ 13.00 10.00 312 z 8.00 6.00 
104 z...» 12.00 9.00 520 x 7.50 5.50 
Commercial Content: 1 -min. plus open & close ID's. 

K C E E -FM 
1967 

©Q F IM B 

Sold In Combination Only: Programmed Separately. 
Media Code 4 203 7501 6.00 
Strauss Broadcasting Company, Box 5803, Tucson, 

Ariz. 85703. Phone 802-622-7788. 
STATION'S PROGRAMMING DESCRIPTION 

KCEE-FM: Programmed for adulta and young adults 
in uninterrupted segments. 
No ad libs. MUSIC 90%: includes showtunes, film 
music, standards and popular middle-of-the-road. 
NEWS 10%: news director supervises local and re - 

ARIZONA 
glonal news. plus national and international headlines 
at each half hour, with UP wire service and direct 
line stock market reports. Contact Representative for 
further details. ltec'd 5/1/68. 

I. PERSONNEL 
President -Robert 8. Strauss. 
Exec. Vice-Pres. & Gen'l Mgr. -Dan Hayslett. 
Station Manager -Jay Spurgeon. 

2. REPRESENTATIVES 
Avery-Kncdel. Inc. 
Strauss Broadcasting Company Stations: See Rep & 

8/O Pages. 
3. FACILITIES 

5.000 w. days. 500 w. nights: 790 kg. Directional. 
Operating schedule: (unlimited) 6-1 am. 
FM -ERP 25.500 w.: 96.1 mc. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See KCEE listing for coded regulations. 

TIME RATES 

Sold in combination with KCEE. 
See that listing for rates. 

KCUB 
1929 

Media Code 4 203 7650 1.00 
Rex Broadcasting Corp., 80 S. Stone Ave., Tucson, 

Ariz. 85701. Phone 602-623-4323. 
STATION'S PROGRAMMING DESCRIPTION 

1rf:T711: Programmed for adults. 
NEWS: full quarter hour reports at 7 am. 8 am, 
9 am. noon, 4 pn, 5 pm & 6 pm. 5 min reporta 
all otter hours 6 mn -2 am. MUSIC: 75% current 
mums, general popular, 25% current single». Stock 
market reports 7 times each day. Sports in every 
newscast. Traffic reports by station helicopter. Pro- 
fessional football schedule. COMMERCIAL POLICY: 
18 commercial units per hour maximum. Contact 
Representative for further details. Itec'd 8/12/68. 

I. PERSONNEL 
President -Arnold Schorr. 
Vice -Tres. & Nat'l Sales Mgr. -Molly Low. 
Station Manager -Fred Pierce. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
w.. 1290 kc. Non -directional. 

Operating schedule: 24 hours daily. MST. 
4. AGENCY COMMISSION 

15% on time only, no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 3a, 3d, 4a, 5. 6a. 
hate Protection: lob, 11b, 12b, 15b, 15d. 
Basic Rates: 20b, 21d, 29b, 25a, 28a, 28e, 29a. 
Contracts: 90a, 94a, 45, 46, 47c, 51e. 
Comb.; Cont. Discounts: 60a, 80f, 801, 62d. 
Cancellation: 70a, 70e. 71a, 73b. 
Length of commercial copy: 

1 hr....._.._...._........7 min 10 min. 2:30 min 
1/2 hr 4:15 min 5 min 1:15 min 
1/4 hr 3:00 min 

TIME RATES 
No. 10 ER 8/1/68-Rec'd 7/8/68. 

AA -Mon thru Fri 6-9 am & 3-7 pm. 
A -Mon thru Fri 5-6 am, 9 am -3 pm & 7 pm -mid- 
night; Sat 5 am -midnight; Sun 6 am -midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Ix 52x 104x 156x 260e 
AA.... 10.00 9.00 8.00 7.00 6.50 
A 9.00 8.00 7.00 8.00 5.50 

30 SECONDS 
AA 8.00 7.00 6.00 5.50 5.00 
A 7.50 6.50 5.50 5.00 4.50 

312e 520e 780x 
6.00 5.50 5.00 
5.00 4.50 4.00 

4.50 4.25 4.00 
4.00 3.75 3.50 

7. PACKAGE PLANS 
1 MINUTE 

6 t1 12 ti 18 tI 24 t1 30 ti 96 ti 
AA ..._......._ 9.00 8.00 7.00 6.50 8.00 5.50 
A 8.00 7.00 6.00 5.50 5.00 4.50 

30 SECONDS 
AA 7.00 6.00 5.50 5.00 4.50 4.25 
A 6.50 5.50 5.00 4.50 4.00 3.75 

CONTINUOUS WEEKLY DISCOUNTS 
4 wk -5% 13 wk -10% 

9. PARTICIPATING PROGRAMS 
KCUB Nite Club -Midnight -5 am. 50% of earned 
A rate. 

10. SPECIAL FEATURES 
WEEKLY NEWSCAST PACKAGE 

5 MINUTES 
6t1 12tí 18tI24ti 

AA........ _ ................_..._.._.._.._. 13 12 11 10 
A 11 10 

9 
8 

CONTINUOUS WEEKLY DISCOUNTS 
4 wk -5% 13 wk -10% 

5 -MINUTE NEWSCASTS 
Ix 26x 52x 104x 156x 312x 624x 

AA 15 14 13 12 11 10 9 
A 13 12 11 10 9 8 7 

(Tucson continued on next page) 

¡HI LI/ILY ß011N0 OF 
KÇEE M SEMS TUCSON 

AFFILIATED WITH C RADIO NETWORK 

A STRAUSS BROADCASTING COMPANY STATION DAN HAYSLETT, EXECUTIVE VICE PRESIDENT 
REPRESENTED BYAVERY-KNODEL 

November 1, 1968 Spot Radio Stations 105 



ARIZONA 
Tucson -Continued 

KEVT 
1953 

All Spanish Network 

Media Code 4 203 7800 2.00 
Tucson Radio Inc.. 48 E. Broadway, Tuacen. Ariz. 

85701. Phone 802-824-5588. 
STATION'S PROGRAMMING DESCRIPTION 

KEVT: Programmed 100% In Spanish for Mexican - 
Americans and Mexicans. 
MUSIC: emphasis on Mexican and popular Latin 
music. NEWS: all news in Spanish pre -translated by 
AP. 15 min newscasts 8 am, noon, 5 pm. 5 min 
newscasts hourly elsewhere. Bulletins as they occur. 
Audience participation show 9 am, with swap shop. 
Soap operas, produced in Mexico City, 9:30 am & 10 
am. Women's program M -F 11 am -noon. Local per- 
sonality bringe daily greeting of birthdays. anniver- 
saries, etc 1-2 pm. AIR PERSONALITIES handle 
all segments including remotes and promotions. Gifts 
and prizes to listeners. Participate in fund drives 
and community projects. Sports broadcasts. Live cov- 
erage of civic and social events. Commercials trans- 
lated free. Contact Representative for further details. 
Rec'd 3/28/88. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Alvin L. Korngold. 

2. REPRESENTATIVES 
Savalli/Oates. Inc. 

3. FACILITIES 
250 w.; 890 kc. Clear channel. Non -directional. 
Operating schedule: Sunrise -local sunset. MST. 

4. AGENCY COMMISSION 
15%. Bills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 3b, 9a, 5, 6a, 8. 
Rate Protection: 10e. 11c. 12e, 13e, 14e. 
Basic hates: 20a, 22a, 22b, 23a, 24a, 24b, 25a, 26. 

28a, 29a. 
Contracts: 40a. 45, 46. 47a, 48. 
Comb.: Cont. Discounts: Boa. 62b, 62e. 
Cancellation: 70a. 70e. 71a, 73a. 
Broadcast entirely In Spanish. 
Member: Amigo Spanish Group. All Spanish Network. 

TIME RATES 
ER 10/1/67 -Reed 8/24/87. 

7. PACKAGE PLANS 
PER WK: 1 tl 5t1 10 tl I5tI 20 tl 25t1 3001 
1 mla_...._... 7.00 6.85 6.30 5.95 5.60 5.25 4.90 
20/30 sec: 75% of 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr S rein 

1 wk.__ -._.._..__._....._...80 36 24 15 
DISCOUNTS 

26 wk -10% 52 wk -15% 104 wk -20% 260 wk -25% 
Rates include translating from English to Spanish. 

KFMM (FM) 
1954 

Media Code 4 203 7950 5.00 
Tucson Broadcasting Co.. Box 4009, Tucson, Ariz. 

85717. Phone 602-822-3347. 
I. PERSONNEL 

Manager -Thomas A. Maples. 
Sales Manager -E. H. Kelly. 
Program Director -James Nelson. 

2. REPRESENTATIVES 
Herbert E. Groakin & Co. 

3. FACILITIES 
ERP 7.200 w.; 99.5 me. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15% no cash discount. 

5. GENERAL ADVERTISING Bee coded regulations 
General: la, 3a. 3b, 9a, 4d, 5. Ba, 7b, 8. 
Rate Protection: lob, llb. 12b, 13b, 14b. 
Basic Rates: 20e. 22a, 22b, 23a, 24b, 25a, 28a, 29a. 
Contracts: 40a. 42b. 45, 46. 47a. 
Comb.: Cont. Discounts: 60a, 60e, 60k, 61a, 61b, 62b. 
Cancellation: 70a, 70c, 71e, 73e. 
Member: Oroskin Group Network. 

TIME RATES 
ER Reed 10/2/87. 

6. SPOT ANNOUNCEMENTS 
2 -min spot (within 28 -min program) per min..._ 2.50 

8. PROGRAM TIME RATES Ihr 1/2 hr 1/4hr5min 
1 ti 30 00 24.00 12.00 8.00 
26 ti.. 27 00 22.50 10.50 535 
52 tl.._. 24.00 21.00 9.00 4.50 
1 hour program includes 3 1 -minute commercials plus 
open and close. 

KHOS 
19&7 

Media Code 4 203 8100 6.00 
Grabet, Inc., Radio Enterprises, Box 5945, 8 Paseo 

Redondo, Tucson, .Ariz. 85703. Phone 802-624- 
2431. 
STATION'S PROGRAMMING DESCRIPTION 

KHOS: Programmed for general interest. 
MUSIC: country and western. 6 air personalities 
handle all segments. NEWS: 5 min on half hour. 
Music 90%: 60% current singles, 40% albums. News 
10%: local national and international COMMERCIAL 
POLICY: 18 minutes maximum per hour. Personali- 
ties available for remotes from shopping centers, 
grand openings, special events, etc. Contact Repre- 
sentative for further details. Bec'd 2/23/68. 

I. PERSONNEL 
Station Manager -Jim Slone. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
250 w.; 940 kc. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. la, 3b, 45, 4d. 5. Ob. 79. 
Rate Protection: 10e. lie, 12e, 13e. 
Basic Rates: 22a, 22b, 23a. 25a. 28b, 29a. 
Contracts: 40a. 42b, 45, 48, 47a. 
Comb.; Cont. Discounts: 80b. 80k, 61a, 82b. 
Cancellation: 70a. 70e, 71a, 73a. 
Announcements contracted under weekly rates will 

count rowara an annuar plan and discounts will be 
paid retroactively if and when an annual discount 
is earned. 
Announcements contracted under annual rates will be 
short -rated to the appropriate rate earned each 
month if the annual contract le not fulfilled. 

TIME RATES 
ER 9/1/88-Rec'd 9/8/68. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -Mon thru Sat 9 am -4 pm: Sun 8 am -7 pm. 

CLASS AA PR 
WK, EA: I ti 6 ti 12 ti 18 ti 24 t1 36 tI 
1 min..._....... 12.00 11.00 10.00 9.00 8.00 
30 sec.._.._... 10.00 8.50 7.50 6.50 5.50 

CLASS A 
1 min. 10.00 9.00 8.00 7.00 6.50 6.00 
30 sec. 8.00 7.00 6.00 5.00 4.50 4.00 

8 AM -MIDNIGHT 
"PER YR, ROS: 50x 250x 500x 750x 1000x 

1 min....._.._.._..._..... 5.50 5.25 5.00 4.75 4.50 
30 sec .. 4.50 4.25 4.00 3.75 3.50 
10 sec ID's:p 50%y of 1 -min. 

7. PACKAGE PLAN8 
may be combined. 

tWEEKLY-ROS 
EA: 10 ti 15 ti 20 ti 25 01 SO tI 
1 min 8.50 6.00 5.50 5.00 4.50 
30 tee. 5.50 5.00 4.50 4.00 3.50 

EA: tMONTHLY-ROS 80 tl 75 tl 100 tl 
1 min...._..._..._.. _........_.._... 5.50 5.25 5.00 
30 sec 4.50 4.25 4.00 

EA: tWEEKEND-SAT & SUN 
IO tl 20 ti 

1 min...._ 5.00 4.50 
30 sea _..._... 4.00 3.50 
10 sec ID's: 50% of 1 -min. 

(t) 6 am -midnight. 

KHYT 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 203 8175 8.00 
Golden State Broadcasting Corp., Box 5084, Tucson, 

Ariz. 85703. Phone 602-623-7501. 
STATION'S PROGRAMMING DESCRIPTION 

KHYT: Programmed for adults and young adults. 
MUSIC: 85% of total programming. Mixture of 
current adult appeal hits in pop, middle-of-the-road 
and country fields. NEWS: 8 min per hour at :24 
with emphasis on local and state news. COMMER- 
CIAL POLICY: Maximum of 15 min per hour. 
Personalities available for remotes with mobile studio. 
Recd 4/3/6a 

I. PERSONNEL 
Pros. & Gen'l Mgr. -Robert H. Scholz. 
Sales Manager -Jerry Jay. 
Program Director -Dennis Hall. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 

3. FACILITIES 
500 w. days; 1330 he. Non -directional. 
Operating schedule: 5 am -local sunset. MST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 3a, 4a. 9d, 5, 6a, 7b, 8. 
Rate Protection: lOb. 12c. 
Basic Rates: 20b, 22a, 24b, 25c, 28a, 29a, 33d. 
Contracts: 40e, 41, 42b, 44e, 45, 46, 50. 51b. 
Comb.; Cont. Discounts: Bob, 61a. 
Cancellation: 70e, 71a. 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with KIM. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 10/1/88 -Reed 10/4/88. 
A-6-9 am & 4-7 pm. 
13 -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: 
Ix 

A... 8.20 
B.... 5.00 

100x 200x 300x 
5.90 5.55 5.25 
4.75 4.50 4.25 

30 SECONDS 
A.... 5.30 5.00 4.65 4.35 4.00 3.35 
B.... 4.25 4.00 3.75 3.50 3.25 2.75 

10 SECONDS 
A.... 3.10 2.95 2.80 2.65 2.45 2.10 
B.... 2.50 2.40 2.25 2.10 2.00 1.75 

7. PACKAGE PLANS 
ROS 

400x 
4.90 
4.00 

600x I000x 
4.25 3.60 
3.50 3.00 

3.05 
2.50 

1.80 
1.50 

PER MO: 
10 ti 20 ti 30 ti 40 ti 50 tl 75 ti 100 ti 

1 min 5.00 4.75 4.50 4.25 4.00 3.50 3.00 
30 sec 4.25 4.00 3.75 3.50 3.25 3.00 2.50 
10 sec 2.50 2.40 2.25 2.10 2.00 1.75 1.50 
Up to 1/3 will be scheduled in traffic when available. 
PER WK: 1 min 30 see 10 see 
25 ti. .. 100.00 81.25 50.00 
50 ti _ 150.00 125.00 75.00 

KIKX 
1946 

Media Code 4 203 8250 9.00 
A John Walton Station, Box 5854, Tucson, Ariz. 

85703. Phone 602-622-4864. 
STATION'S PROGRAMMING DESCRIPTI015 

KIKX: Programmed for young adults and adulte. 
MUSIC 85%: current hit singles and album cuts. 
AIR PERSONALITIES handle all segments. NEWS 
15%: 8 min newscasts at 7:40 am, 8:40 am, 4:40 
pm & 5:40 pm. 6 min newscasts at :40 all other 
times. 3 man news staff, 2 mobile unite, both wire 
services plus audio. Newscasts feature local, state, 
national and international coverage plus 45 second 
sports and 15 second weather. SPORTS: 6 min at 
10:40 am Sat with wrap-ups and interviews. COM- 
MERCIAL POLICY: 14 minutes maximum per hour. 
Personalities available for remotes with mobile stu- 
dio. Contact Representative for further details. Recd 
4/11/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mar. -Mark Parr, 
Assistant Manager -Kirk Hans. 
General Manager -Mark Parr. 
Executive Secretary-Ozelle Toole. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

CBS Radio Network 

BLAIR RADIO 

Ix 
8.00 

Subscriber to the NAB Radia Code 
Media Code 4 203 8550 2.00 ut Pueblo Broadcasting Co., 115 W. Drachman Bt., 

Tucson, Ariz. 85705. Phone 602-624-2511. 
I. PERSONNEL 

President -Tom Chauncey. 
Station Manager -Joe Crystal'. 
Program Director -Joel Byars. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
250 w., 1450 he. Nondirectional. 
Oncrering schedule: unlimited, on MST. 

4. AGENCY COMMISSION 
ISM.: nn rash dierounr 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a. 

7b, 8. 
Rate Protection: 10b, 11b. 12b, 13e. 14e, 15a. 
Basic Rates: 20b, 21a, 21b, 21d. 22a, 23a, 24b, 24c, 

25a, 26. 29a, 30. 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 44b, 45, 46. 

47b, 48. 50, 51a, 51b. 
Comb. Cont. Discounts: 60a, 80d, 60e, Ola, 61e, 82b. 
Cancellation: 70a. 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with CBS and Blair Radio Group. 
Member: CBS Radio Mountain Network. 

TIME RATES 
No. 8-9 Eir 7/21/88 -Reed 7/3/88. 

6. SPOT ANNOUNCEMENTS 
BTA 

Open 50x 100x 250x 500x 750x 1000e 
1 min.._.._... 5.50 3.60 2.95 2.65 2.50 2.35 2.30 
30 see......._... 5.00 3.10 2.45 2.25 2.10 1.95 1.90 
10 sec..._.._... 3.00 2.20 1.85 1.75 1.60 1.45 1.40 
BTA rotation includes traffic time placement as 
available at no premium rate. 

7. PACKAGE PLANS 

PER WK. 
WEEKLY BTA PACKAGES 

EA: 10 tl 15 ti 20 t1 30 tl 40 tI 50 ti 70 ti 
1 min.._.._... 3.50 3.00 2.80 2.65 2.60 2.50 2.40 
30 sea.._.._... 3.00 2.50 2,40 2.25 2.20 2.15 2.00 
10 sec..._.._... 2.50 2.00 1.90 1.75 1.70 1.85 1.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr Io min 5 min 

Ea ..._ .............._.._.._._ 50 24 15 11 7 
10. SPECIAL FEATURES 

Guaranteed News Alert & Party Line -7-10 am & 
4-6 pm, BTA plus 1.00. 

KTKT 
1949 

Leland Bisbee Group 

Media Code 4 203 8700 3.00 
Leland Bisbee Broadcasting Co., Box 5585, Tumors, 

Ariz. 85717. Phone 602-622-6711. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 580 kc. Directional - 

night only. 
Operating schedule: 24 hours daily, MST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2b, 3a, 3b, 3c, 3d, 4a, 5, 6e, 76, 8. 
Rate Protection: 11b. 12b, 13b, 14b, 15b, 16. 
Basic Rates: 20b, 21c, 22b. 23a, 24a, 25e, 26, 28a, 

28e. 29b, 30. 31, 32b, 33d. 
Contracts: 40e, 41, 42a, 42e, 43, 44a, 45. 46, 51a. 

51b, 51c. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 00h, 601, 81c, 

02b, 02d. 
Cancellation: 70b, 70d, 71a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 4/1/88 -Reed 4/11/68. 
6. SPOT ANNOUNCEMENTS 

GUARANTEED FIXED POSITION 
PER YR: 451+ 35Ix 251x 151x SIX 
1 min 5.50 6.00 6.50 7.00 7.50 

RUN OF SCHEDULE 
PER YR: 2000x 1500x 1000x 750e 500x 250x 
1 min 2.75 3.00 3.25 3.50 3.75 9.00 
30 sec: less 20%. 10 sec: fiat ea, 2.50. 
1 -minute and 30 -second spots may be combined for 
frequency discount. 

7. PACKAGE PLANS 
RATEHOLDER PLANS -1 MINUTE 

PER WK: 70 ti 48 ti 28 tI 14 t1 7 01 I ti 
1-4 wk..._ 4.75 5.00 5.25 5.50 5.75 6.00 
18 wk. 3.75 4.00 4.25 4.50 4.75 5.00 
52 wk 2.75 3.00 3.25 3.50 3.75 4.00 
30 sec: less 20%. 10 sec: fiat ea, 2.50. 
1 -minute and 30 -second spots may be combined for 
frequency discount. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: 4wk16wk52wk 
12 th 8 7 6 
6 ti..._.._...-.._.-_.-_.........._..._ _..._-_.._.. 9 8 7 
3 ti _ _.._... 10 9 8 
Newscast sponsors must confirm renewal contracts 3 
weeks prior to expiration in order to retain first 
right of refusal. 

1/3 of all schedules broadcast between 6-9 am and 
3-7 pm, if available, except fixed position which are 
guaranteed times per advertiser's request. 
Rateholder: Minimum 1 spot per week. 

KOLD 

I. PERSONNEL 
Vice -Pies. & Sta. Mgr. -Phil Richardson. 
Vice -Pies. & Nat'l Sales Mgr.-Robt. J. Zimmerman. 

2. REPRESENTATIVES 
McUavren-Guild-POW Radio, Inc. 

3. FACILITIES 
30,000 w. days, 1,000 w. nights; 990 he. 

Directional. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, 3e. 9a, 5. 
Rate Protection: 10b. 
Basic Rates: 20a, 22a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60f. 
Cancellation: 71a, 73b. 
Prod. Services: 82. 
Member: Leland Bichee Group. 

TIME RATES 
No. 5 ER 7/1/68 -Reed 10/2/88. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm & 7-10 pm: Sun all 
day. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

AA ONLY: I min 30 see 
1 ti 17.00 13.80 
6 + 16.00 12.80 

7. PACKAGE PLANS 
AA A B- 

I min 30 see 
PER WK. EA: 

I min 30 see 1 min 30 see 

12 ....... 14.00 11.20 12.00 9.60 8.50 6.40 
18 tL 12.50 10.00 10.00 8.00 7.00 5.80 
24 ti 12.00 9.80 9.50 7.60 6.50 5.00 
30 ti 11.50 9.20 9.00 7.40 6.00 4.40 
36 ti 11.00 8.80 8.50 8.80 5.50 4.00 
10 sec: 80% of applicable 1 -min. 

CONTRACT DISCOUNTS 
13 wk -5% 26 wk -7-1/2% 52 wk -15% 

KTUC 
1926 

Media Code 4 203 8850 6.00 
Tucson Broadcasting Co., Box 4009, 1511 E. 18th St.. 

Tucson. Ariz. 85717. Phone 602-622-3344. 
I. PERSONNEL 

General Manager -Thomas A. Maples. 
Sales Manager -E. H. Kelly. 
Program Director -Ronald C. Perkins. 

2. REPRESENTATIVES 
1947 Stone Representatives, Inc. 

3. FACILITIES 
250 w., 1400 kc. Non -directional. 
Operating schedule: 24 hours daily except midnight 
Sunday to 5:45 a.m. Monday. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4d, 5, Oa. 7b, 8. 
]rate Protection: 10h, 11h. 12b, 13b. 
Basic hates: 20e. 22a, 22b, 23a, 24b, 
Contracts: 90a. 42b, 45, 46. 47a. 

25a, 28a, 29a. 

Comb.; Cont. Discounts: 60a, 60c, 60k, 
Cancellation: 70e, 70e. 71a, 73a. 

61a, 61b, 82b. 

Affiliated with American Information Network. 
Affiliate: with American Entertainment Network. 

TIME RATES 
ER 9/1/68-Rec'd 9/2/66. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Sat 8:30-9 am. 
A -Mon thru Fri -4-6:30 pm. 
B -Mon thru Fri 9 am -4 pm & 6:30-11 pm; Sat 9 
am -11 pm; Sun 6 am -11 pm. 
C -Daily 11 pm -8 am. 

I min 30 see 10 see 
AA -Fixed Position._ _ 6.50 5.50 4.00 
A 5.50 4.50 3.25 

CLASS B 
1 x..._- 4.50 9.00 2.50 
6 x... 4.25 3.75 2.35 
11 x._._ 4.00 3.50 2.25 
18 x. _.._..... 3.75 3.25 2.10 
21 } ._ _. ..... __.._._ 3.50 3.00 2.00 

CLASS C 
3.00 2.50 1.50 
2.00 1.50 1.00 

10. SPECIAL FEATURES 
NEWSCASTS 

5 minutes fixed time. 10:00: rotating time 8.00. 

KXEW 
1983 

National Spanish 

Language Network 
Media Code 4 203 9000 7.00 
Radio Fiesta, Inc., Box 2284, 889 W. El Puente. 

Tucson, Ariz. 85702. Phone 602-623-3625. 
STATION'S PROGRAMMING DESCRIPTION 

KNEW: Programmed 100% Spanish with music di- 
rected to local Mexican population. Musical compo- 
sition: 65% ranchero, 17% Mariachf, 9% bolero, 9% 
top pops from Mexico City. Contact Representative 
for further details. Recd 12/1/67. 

1. PERSONNEL 
General Manager -Ernesto Portillo. 
Program Director -Lorenzo Palma. 
Chief Engineer -Mark Leavitt. 

2. REPRESENTATIVES 
San Francisco, Los Angeles -Harlan G. Oakes, Inc. 
Dallas -Riley Representatives. 
Chicago. New York, Atlanta -National Time Sales. 

3. FACILITIES 
1.000 w. days; 1600 ko. Directional. 
Operating schedule: 6 am -local sunset. MST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

(This IIat1M eontInued on next page) 
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l ucson-K X E W -Continued 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, lb. 3a. 4a, 4d, 5, 6b, 7a. 
Rate Protection: 10b. 141% 16. 
Basic Rates: 20b, 21a, 21b, 21d, 22b, 29b, 24e. 26. 

28b. 28c, 30. 33a. 
Contracts: 40a, 41, 42c, 44a, 45, 48. 47e, 49. 50. 

51a. 51b. 
Comb.: Cont. Discounts: 60a, 80e. 61c, 62a, 82d. 
Cancellation: 70a. 70e. 71a, 72, 73a. 
Prod. Services: 80, 82. 
Translation service is free. 
Less 5% with KCAC, Phoenix. Ariz. 
Member: National Spanish Language Network, Ari- 
zona Spanish Network. 

TIME RATES 
Eff 4/1/68 -Reed 3/29/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26v 52x I04x 260x SOOx 1000e 

1 min 7.50 7.00 6.75 6.50 6.00 5.75 5.50 
7. PACKAGE PLANS 

WKLY: 
1 ti 5 ti 10 ti 15 tl 20 tl 25 tl 30 ti 

1 min 7.50 7.15 6.80 6.45 6.10 5.75 5.40 
30 sec: 75% of 1 -min. 15 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
PER YR: 1 hr 1/2 hr I/4 hr 5 min 

60 00 35.00 20.00 7.00 
13 wk _ 55.00 32.00 18.50 6.00 
28 wk _._ 53.00 29.00 17.00 5.50 
52 wk -... 50.00 25.00 15.00 5.00 

WICKENBURG 
Starlcopa County -Slap Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KSWW 
1968 

Media Code 4 203 9075 9.00 
W'irkenburg Radio Co.. Inc.. Box 1387, Wickenburg, 

Ariz. 85358. Phone 602-884-2162. 
1. PERSONNEL 

President -Sky Thurber. 
Vice -President -Mrs. Joyce Stirling. 
Manager -Jack Hughs. 

3. FACILITIES 
500 w. days; I250 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. MST. 

4. AGENCY COMMISSION 
15/0; time only, 10 days following. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 21% 3c, 4a. 4c, 5, Ba, 7a. 
Rate Protection: 10d. 11d, 12d, 13d, 14d, 16. 
Basic Rates: 20b. 21a, 22b, 23b, 24c. 25c, 28, 27. 

28b, 29a, 30, 31, 32a, 33a. 
Contracts: 90a, 41, 92d, 44h, 97b. 48. 49, 50, 51b. 
Comb.; Cont. Discounts: 60f. 6113. 82b. 
Cancellation: 70a, 70e, 71b, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 4/1/68-Ree'd 8/27/88. 
A-7-9 am & 4-6 pm. B-9 am -4 pm & 6-9 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

PER WK: Ix 52 10x 25e 502 
1 min. 3.30 3.00 2.90 2.75 2.50 
30 sec 2.47 2.25 2.17 2.06 1.88 
10 sec 1.65 1.50 1.45 1.38 1.25 

CLASS B 
1 min. 2.75 2.50 2.25 2.00 1.75 
30 sec 2.06 1.88 1.68 1.50 1.32 
10 sec 1.38 1.25 1.13 1.00 .90 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 5 min 

A 69 40 28 9 
B 45 30 15 7 

10. SPECIAL FEATURES 
I min 30 see 10 see (e) 

News at :60 3.00 2.25 1.50 8.00 
Headlines at :30 2.25 1.50 3.00 
Weather at :15 2.25 .-.._ 2.75 
Ask Dr. Welch (1/2 hr, 

5 spots) . 2.90 2.17 1.45 9.00 
Dan Jamison's Chin Lifters 1.50 1.50 
Stock Market Wrap-up 3.00 2.25 1.50 4.75 

(9) Total sponsorship. 

WI LLCOK 
Cochlse County -Map Location G-5 

See BADS consumer market map and data at begin- 
ning of the State. 

KHIL 
1059 

Media Code 4 203 9150 0.00 
Cochise Broadcasting Co., Box 880. 488 N. Haskell 

Ave., Willcox, Ariz. 85643. Phone 602-384-2780. 
I. PERSONNEL 

President -Harold E. Brauzee. 
Vice -President -Alan B. Brune. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
5,000 w. days; 1250 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. MST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See eoded regulations 
Basic Rates: 23a. 
Contracts: 40a. 
Comb.: Cont. Discounts: 61b. 62b, 62e. 
Cancellation: 70a, 70e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rate' effective . (Card No. 3.) 

Card received April 19, 1965. 

8. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 sec 

1 U 4.00 3.00 2.00 
26 t1-_ ...._.......-..__._.__... ..._ 3.75 2.75 1.85 
52 ti......._. _-._. -.._._.._..._. 3.50 2.50 1.70 
156 IL.._ _-......_..._.._.._.-.__...3.25 2.25 1.55 
280 tL..._._ _..._- .. 3.00 2.00 1.40 
520 U....__ _._..._...-_-.._....-__.__ 2.75 1.75 1.35 
800 ti..._ _.._........._...._ 2.50 1.50 1.25 
1000 ti ........... ..._....._ __._...-..___ 2.00 1.25 1.00 

7. PACKAGE PLANS 
SATURATION PACKAGES 

30 30 -second spots in 7 days......._......_......_-.._.......-.. 50. 
50 30 -second spots in 7 days......._..._.._ 75. 
30 10 -second spots in 7 days __.....-.._...__ 25. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 U..._-_ 60.00 30.09 17.50 7.50 
26 tl.._.-.__-._ 55.00 27.59 16.50 7.25 
52 U 50.00 25.09 15.00 8.75 
104 U.._._ ........ ..- 45.00 22.50 13.25 6.00 
156 U.. - ..-._._...__ 40.00 20.00 11.50 5.00 
280 ti.-._._..._.___......_.__.. 37.50 18.75 10.00 4.00 
520 tl 35.00 17.50 9.50 3.50 

WILLIAMS 
Coconino County -Map Location F-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCYN 
1968 

Media Code 4 203 9225 0.00 
Grand Canyon Aircasters, Inc., Box 66, 138 W. Bill 

Williams Ave., Williams, Ariz. 88046. Phone 602- 
635-4488. 
STATION'S PROGRAMMING DESCRIPTION 

KCYN: Programmed for general interest. 
MUSIC: middle-of-the-road. featuring standard pops, 
showtunes, film music, blended with country and 
western at 6-9 am, & 4-8 pm. NEWS: round -ups 
at 7 am, 8 am. 9 am, noon, 5 pm, 6 pm. Length 
and content determined by complexity of news. Par- 
ticipate in fund drives for community activities. 
SPORTS: covered live in area. COMMERCIAL 
POLICY: personality endorsements not permitted. 
Contact Representative for further details. Rec'd 
9/24/68. 

I. PERSONNEL 
President -John Howard Connor. 
Vice -President -Dick Gilbert. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

L FACILITIES 
1,000 w. days; 250 w. nights; 1240 kc. 
Non -directional. 
Operating schedule: 6 am -10 pm. MST. 

4. AGENCY COMMISSION 
15/2 time only. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, ib, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 9d, 5, 

6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15a, 15b, 

15e. 18. 
Basic Rates: 20a, 21a, 21b, 21d, 22b, 23a, 24e, 25a, 

26, 27, 28a, 29a, 30, 31, 32a. 
Contracts: 40a, 41, 49a, 45, 46, 97a, 48, 49, 51a. 
Comb.; Cont. Discounts: 80b, 60d, 60e. 60f, 60h, 

601, Ola. 626. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 5/1/68-Rec'd 4/25/68. 
6. SPOT ANNOUNCEMENTS 

EA: I min 30 see IO see 
1 L 4.00 3.00 2.00 
15 x 3.50 2.60 1.70 
30 z 3.20 2.40 1.60 
50 L ... 3.00 2.20 1.50 
100 z 2.80 2.00 1.40 
200 z 2.60 1.90 1.30 
500 z 2.90 1.70 1.20 
1000 z _ 2.20 1.60 1.10 
1500 x 2.00 1.50 1.00 

7. PACKAGE PLANS 
PER WK, 

EA: IO ti 20 ti 30 ti 50 ti 70 ti 100 ti 
1 min 3.00 2.80 2.80 2.40 2.20 2.00 
30 sec 2.20 2.00 1.90 1.70 1.60 1.50 
10 sec 1.50 1.40 1.30 1.20 1.10 1.00 

8. PROGRAM TIME RATES 
520e 260x 158x 104E 52x 26e Ix 

5 min 3.00 3.50 4.00 4.50 5.00 5.50 6.00 
1/4 Itr 6.00 7.00 8.00 9.00 10.00 11.00 12.00 
1/2 hr 10.00 12.00 14.00 16.00 18.00 20.00 22.00 
1 hr... 16.00 20.00 24.00 28.00 32.00 36.00 90.00 

WINSLOW 
Navajo County -Map Location G-4 

See SRDS consumer market map and data at begin- 
ning of the State 

KINO 
1962 

Media Code 4 203 9300 1.00 
Winslow Communications, Inc., Box K. Winslow, 

Ariz. 85501. Phones 602-289-3364, 3385. 
I. PERSONNEL 

General Manager -Bruce G. Normandin. 
Chief Engineer -Clyde E. Michael. 

2. REPRESENTATIVES 
A very- Knndel. Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 5:30 am -11:30 pm. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, lb, 3h, 4a, 5. 6a, 7a, 
Rate Protection: 10h. 11h, 12h, 13h, 14h. 
Basic Rates: 20b. 25a. 28c, 30. 33a. 
Contracts: 42b. 44b, 46. 50. 51a, 51e. 
Comb. Cont. Discounts: 60a. 601. 62d. 
Cancellation: 70a. 71a, 72, 73a. 
Prod. Services: 80. 82. 
Maximum length of contract 3 years. 
AMllated with NBC Radio Network. 
Member: Arizona Broadcasting System. 

TIME RATES 
Rates enecure June 1, 1963. (Card No. 1.) 

Card reeeieed June 28. 1983. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 tl 5.65 130 ti 3.80 
13 ti 5.35 156 tl . 3.55 
26 ti..._....._..._ 
52 ti 4.70 208 ti......._............... 3.05 
78 tl ._... 4.40 260 tl..._._.._....._..._ 2.65 
104 ti 9.05 312 ti.._.._..._......_.-_ 2,20 

SO SECONDS 
80% of the regular 1 -minute spots, to minimum of 
1.25. Time guaranteed spot announcements. 50% 
additional charge. 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 ..... 37.50 28.25 20.50 13.50 11.25 
DISCOUNTS 

13x-5% 52z-12.1/2% 1500-20% 
26x-10-1/2% 104e-15% 

10. SPECIAL FEATURES 
Sports and Special features, 50.00 per hour. plus line 
and talent eh . 

Echoe, of Navajoland-Mon thru Sat 5:30-6:30 am. 
Per spot, Sat 4.00. 

YUMA (3 AM) 

2604-25% 

Yuma County -Map Location E-4 
See SILLS consumer market map and data at begin- 
ning of the State. 

KBLU 
1959 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 203 9450 4.00 
Eller Telecasting Co. of Ariz., 1322 4th Ave.. Yuma, 

Ariz. 85364. Phone 602-782-3881. 
I. PERSONNEL 

General Manager -Robert W. Crites. 
Sales Manager -Al Lobeck. 

2. REPRESENTATIVES 
Orant Webb & Company. 

3. FACILITIES 
500 w. days; 1320 kc. Non -directional. 
Operating schedule: 5:00 am -6:00 pm weekdays; 7:00 
am -6:00 Dm Sun, MST. 

4. AGENCY COMMISSION 
15% on net time only, no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 4a, 5, 6a, 7a. 
Rate Protection: 10e, lie, 12e, 13e, 14e, 15a. 
Basic Rates: 22a, 23a. 24b, 24c, 28a, 28c, 29a. 
Contracts: 40a, 41, 44a, 45, 47a. 48. 
Comb.; Cont. Discounts: 60a, 801, 61a, 62b, 62d. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective May 1, 1965. (Card No. 5.) 

Card received April 5. 1965. 
6. SPOT ANNOUNCEMENTS 

CLASS A 
(7:00-9:00 am, noon -1:00 pm and 4:00-6:00 pm) 

1 30 sec 1 30 sec 
min or lesa min or less 

12 ti__.....-_... 5.00 4.00 120 ü..._... 4.20 3.20 
24 U_._......_... 4.80 3.80 240 U..__._._ 4.00 3.00 
30 ti_._-.._..-._ 4.60 3.60 480 U.-._..._ 3.80 2.80 
60 ti . 4.40 3.40 960 U...._.._ 3.60 2.60 

CLASS B 
(All other times) 

12 ...... 9.20 3.50 120 ü...._.-._--- 3.40 2.70 
24 U.._....__.-. 4.00 3.30 240 U....____. 3.20 2.50 
36 ti.-._____ 3.80 3.10 480 CL...____ 3.00 2.80 
60 ti_ ........ _... 3.60 2.90 960 ti....-..-. 2.80 2.10 

7. PACKAGE PLANS 
ROS 

(6:00 am -8:00 pm) 
1 30 sec 1 30 sec 

PER WK: min or less min or less 
10 ü_......_...... 2.60 2.10 30 ti.._._-_ 2.20 1.70 
20 ti__ 2.40 1.90 40 U......_-._-.- 2.00 1.50 

BULK CONTRACTS 
(Within 1 years 

240 tf__.....__ 2.00 1.60 960 ti_....._... 1.60 1.20 
480 ti 1.80 1.40 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 min 

1 L-._-.._-_.-.--_....__ _.._. 35 20 10 
DISCOUNTS 

5h -30%50 2602-50% 
281-20%134-10% 156x-40% 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

Add 1.00 to Class A or Class B 1 -minute frequency 
rate. NEWS HEADLINES 
Add 1.00 to Class A or Class B 1 -minute frequency 
rate. 

KVOY 
1950 

®1:1 
Subscriber to the NAB Radio Code 

Media Code 4 203 9600 4.00 
KVOY Radio. Inc., 699 Ave. B, Yuma, Ariz. 85369. 

Phone 602-782-4321. 
STATION'S PROGRAMMING DESCRIPTION 

KVOY: Programmed for adults. 
PERSONALITIES handle all segments. MUSIC: 
middle-of-the-road 5 am -6 pm M-8 & 7 am -11 pm 
Sun. Country and western 6 pm -12M M-8. NEWS: 
network hourly at :55. Farm news 5:50-6 am, M -S. 
Local news 12:35 pm & 4:35 pm. M -F. Detailed 
news 6 um, 7:15 am. 8 am. noon. 12:15 pm. & 6 pm, 
M -S. Local public affairs 11-11:15 am. M -F. 
SPORTS: all live major league baseball. professional, 
local and regional college, and local high school foot- 
ball. Contact Representative for further details. 
Recd 9/21/67. 

1. PERSONNEL 
Pres. & Gen'l Mgr. -Neil Sargent. 
Sales Manager -Mark Stewart. 

2. REPRESENTATIVES 
J. A. Lucas & Co.. Inc--JALCO. 

3. FACILITIES 
250 w.; 1400 be, Non -directional. 
Operating schedule: 5:00 am -midnight. MST. 

ARIZONA 
4. AGENCY COMMISSION 

ì59r on net time only: no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 3d. 4a, 4d. 5, 6a, 7b. 
Rate Protection: 10a, lea, 12a, I3a, 14a, 15a, 16. 
Basic Rates: 20a, 21a, 21e, 21d, 22a, 22b, 23b, 24b, 

25a. 26. 27. 28b, 28e. 29a, 30. 32a, 33a. 
Contracts: 40a, 43, 94a, 46, 47a. 46, 49. 50, 51b, 
Comb.; Cont. Discounts: 80b, 60d, 60e, 60f, 60h, 601 

02b. Old. 
Cancellation: 70a. 70c, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 1. 1965. (Card No. 6.) 
Card received October 18. 1965. 

Class A-6:30-9:30 am and 4:30-8:30 pm. 
Class B-5:00-6:29 am; 9:31 am -4:29 pm and 6:31 
pm -midnight 

Subscriber to the NAB Radio Code 
6. SPOT ANNOUNCEMENTS 

CLASS A 1 min 30 seo 10 sec 
1000 ti.._..___.._.. .-_ 2.50 2.00 1.80 
520 t1 2.75 2.20 2.00 
260 ti.._-...._.. -.,. 3.00 2.40 2.20 
158 ti...._...._.._-.._.._. _ 3.50 2.80 2.55 
52 ti 4 00 3.20 2.90 
28 tl..._ _._..___._.,_.__._._.-...._ 4.50 3.00 3.25 i ti.__ »...... _ 5.00 4.00 3.60 

CLASS B 
1000 U.-._......_......_._..-_.-,_.__.___ 2.00 1.80 1.45 
520 ti ....... _..._......... ___..___._.-. 2.50 2.00 1.80 
260 ti -. _ 2.75 2.20 2.00 
156 U..._.._»_ -_.._.._-.» 5.00 2.40 2.20 
52 U...___._...__._ _.-_... 3.25 2.60 2.35 
26 U___..._...-__.._._...- _ 3.50 2.80 2.55 
1 ti ._......_._ 4.00 8.20 2.90 

7. PACKAGE PLANS 
PER WK: 1 min 30 seo 10 see 
50 tf-._..-....__..__-..-.__.._,..._ 2.50 2.00 1.80 
35 ti..-._..__.-... .___._._ 2.60 2.10 1.9e 
25 ti..._._._..__. __...__ -......_ 2.70 2.20 2.00 
20 tl....._-_...__.._.. 2.80 2.25 2.05 
15 ti _...._._ 2.90 2.35 2.15 

2.40 2.20 
l00Ó Times 

1 min..._.._...__ _ 1.75 10 sec. ..-.._._._... 1.80 
30 sea.-._.._ ................ 1.40 

500 Times 
1 min.._.-_ _- 1.85 10 sec 1.35 
30 sec 1.50 
1 minute -150 words. 
30 seconds -65 words. 
10 seconds -15 words. 
Run of schedule over broadcast day, no times show 
on affidavits. Must he used with a 7 day period. 

6. PROGRAM TIME RATES 
1 HR: Ix 13x 26e 52e 156x 260x 

A ..-_....-- ...... 50 47 44 38 33 28 
B 40 38 36 32 28 24 

1/2 hr: 70% of hour. 10 min: 35% of hour. 
1/4 hr: 95% of hour. 5 min: 24% of hour. 

KYUM 
1940 

NBC Radio Network 
tiA11 

Subscriber to the NAB Radio Code 
Media Code 4 203 9750 7.00 
KTAR Broadcasting Co., 1901 First St., Yuma. 

Ariz. 85364. Phone 602-783-3305. 
STATION'S PROGRAMMING DESCRIPTION 

KYUM: Programmed for adults. 
MUSIC: middle-of-the-road 6 am -125( M -Sat, 7 am - 
11 pm Sun. NEWS: network news on hour. State 
news 5 min past hour. News local, English 5:35-5:45 
pm M -F. News local, Spanish 8:05-8:10 pm M -F. FARM: news 8:05-8:30 am Sat. 10:45-10:50 am 
Thurs. Farm weather 6:25-6:30 am M -Sat. Stock 
market news 8:55 am & 4:55 pm M -F. Extended 
news 7:30 am. 8:30 am, 5:30 pm, 5:45 pm M -Sat. 
Local public affairs 9:15-9:30 am M -F. Women's 
program 10:41-11 am Tues. SPORTS: professional, 
local and regional college and local high school foot- 
ball and basketball. Contact Representative for further 
details. Recd 4/20/68. 

I. PERSONNEL 
General Manager -Chuck Mizner. 
Sales Manager -Grant Lee, 
Trams -Annette Lewis. 

2. REPRESENTATIVES 
Avery )(nodal. Inc. 

3. FACILITIES 
1.000 w.. 500 be, Directional -night only. 
Operating schedule: 5:00-12:05 am Mon thru Sat 
7:09-12:05 am Run. 

4. AGENCY COMMISSION 
15% on time only: nu rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a. 4a. 4d. 
Affiliated with NBC Radio Network. 
Member: Arizona Broadcasting System. 

TIME RATES 
Rates effective May 1, 1963. 

Rates received May 27, 1963. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
1 ti 7.50 250 ti._. _ ..... . 5.25 
25 ti..._...._............_... 6.50 500 ti....r....-.._ ___.. 5.00 
50 tl.._.__...-.-__...._ 6.25 750 ti..__._._.._ _-._. 4.75 
100 ti _ 6.00 1000 U....-_.._.--.-_ 4.50 
150 it .. 5,SO 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 ti....._-..__._....-..-_.._..._ 45.00 35.00 25.00 12.00 
13 tl._ ._..__....._.-._.._..-. 43.50 30.00 20.00 11.00 
98 ti._._ _._._._........_..__ 39.00 28.50 18.00 10.00 
S8 li._.._......-__._ 37.00 27.00 17.00 9.50 
52 ti.. 

tt 
... _...._...... 35.50 25.00 16.00 9.00 
...__......._._. 33.00 24.00 14.00 8.50 

280 ti.. ... 31.50 22.00 13.00 8.00 
10. SPECIAL FEATURES 

Talks -when acceptable, handled and charged as pro- 
strate time. plus Se%. 
Serenata al Atardecer (Henry Casares) -Mon thru 

Fri 7:05.9 pm. Spot Announcement rates apply. 
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ARKANSAS 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL .... 366,800 Crittenden 27,500 
METRO AREAS Jefferson _. 36,000 

Fort Smith .... 7,100 Lee 12,200 
Little Rock- Mississippi 19,800 

North Little Ouachita 11,700 
Rock 54,400 Phillips ....._... 24,700 

Pine Bluff 36,000 Pulaski 52,400 
Texarkana 24,200 St. Francis .... 18,300 
Total Metros 121,700 Union 14,900 

COUNTIES 
Total Counties 227,800 

Chicot 10,300 
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108 Spot Radio Stations November 1, 1968 



State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. State, County, City, Metro Area Data 

ARKANSAS 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Blytheville -Mississippi Fayetteville -Washington Hot Springs -Garland Jonesboro -Craighead North Little Rock -Pulaski Pine Bluff -Jefferson Texarkana --Miller West Memphis -Crittenden El Dorado -Union Fort Smith -Sebastian Jacksonville -Pulaski Little Rock -Pulaski 

Estimates for: 
STATE 
COUNTY -Map Loe. Population 

City 
Metropolitan Area 

Households 
P/1/68 1/I/6í1 
(000) (000) 

Consumer Spendable 

Per 
Household 

(_) 

Income -1967 Pessoa- 
er 

Liars 
I/I/68 
(000) 

Farm 
Popu- 
lotion 
I/I/68 
(000) 

Gross 
Farm 

Income 
1967 

($000) 
($000) 

% Distribution of Families 
9000 5000 8000 10000 15000 
to to to to end 

4999 7999 9999 14999 over 

-Total Retail 

(5000) 

Salsa- 
Retail Sales -1967 

By Selected Store Types 

Apparel 
($000) 

per 
Household 

(5) 
Food 

($000) 

Genaal 
Drue Mdse. 

($000) ($000) 

Homs 
Furn, 
(5000) 

Auto 
motive 
($000) 

Servies 
Station 
($000) 

ARKANSAS STATE 
TOTALS 1,973.8 581.97 3,800,442 6,530 20.9 17.7 14.3 14.4 8.1 2,503,653 4,302 506,121 74,747 242,400 131,055 122,717 554,777 202,636 695.67 229.1 1,068,524 

ARKANSAS G-5 
ASHLEY G-7 
BAXTER F-1 
BENTON C-1 
BOONE D-1 
BRADLEY F-7 
CALHOUN F-7 
CARROLL D-1.... 
CHICOT H-7 
CLARK D-6 
CLAY J-1 
CLEBURNE F-3 
CLEVELAND F-6 
COLUMBIA D-7 
CONWAY E-3 
CRAIGHEAD J-2 

Jonesboro 
CRAWFORD C-3 
CRITTENDEN J-3 

West Memphis 
CROSS H-3 
DALLAS E-6 
DESHA H-6 
DREW G-7 
FAULKNER F-4 
FRANKLIN C-3 
FULTON G-1 
GARLAND D-5 

Hot Springs 

GRANT F-5 
GREENE J-2 
HEMPSTEAD C-6 
HOT SPRING E-5 
HOWARD C-6 
INDEPENDENCE G-3 
IZARD F-2 
JACKSON H-3 
JEFFERSON F -5t 

Pine Bluff 

Pine Bluff 
Metro Area 

JOHNSON D-3 
LAFAYETTE D-7 
LAWRENCE H-2 
LEE H-4 
LINCOLN G-6 
LITTLE RIVER B-6 
LOGAN C-4 
LONOKE G-4 
MADISON C-2 
MARION E-1 
MILLER C-7 

Texarkana= 
Texarkana Metro 
Area 

MISSISSIPPI K -2t 
Blytheville 

MONROE H-5 
MONTGOMERY C-5 
NEVADA D-7 
NEWTON D-2 
OUACHITA E-7 
PERRY E-4 
PHILLIPS H-5 
PIKE D-6 
POINSETT J-3 
POLK C-5 
POPE E-3 
PRAIRIE G-4 
PULASKI F -4t 

Jacksonville 
Little Rock 
Little Rock -North 
Little Rock Metro 
Area . 

North Little Rock 
RANDOLPH H-1 
ST. FRANCIS H-4 
SALINE E-5 
SCOTT C-4 
SEARCY E2 
SEBASTIAN B -4t 

Fort Smith 
Fort Smith Metro 
Area 

SEMER B-6 
SHARP G-2 
STONE F-2 
UNION E-8 

El Dorado 
VAN BUREN E-3 
WASHINGTON C-2 

Fayetteville 
WHITE (1.3 
WOODRUFF H-4. 
YELL D-4 

27.0 
27.2 
10.1 
41.4 
18.9 
15.0 

6.2 
12.1 
19.5 
23.1 
20.8 
8.1 

5.7 
28.7 
15.6 

53.2 
27.2 
25.0 
55.6 
26.1 
18.7 
10.7 
21.2 
15.6 
27.4 
10.2 
5.2 

55.0 
34.3 
8.9 

26.3 
18.6 
25.6 
10.8 
20.5 

5.2 
24.8 
97.3 
59.7 

97.3 
11.3 
11.2 
16.4 
22.4 
14.8 

8.3 
15.0 
26.7 

8.1 
4.4 

36.8 
56.0 

101.1 
71.2 
31.6 
19.1 
4.8 
9.5 
4.4 

35.8 
4.1 

50.4 
6.7 

29.5 
12.2 
23.3 
9.6 

307.5 
23.5 
143.9 

345.3 
64.6 
11.6 
36.7 
37.8 

5.7 
7.1 

81.5 
71.8 

149.8 
10.2 
4.8 

5.9 
58.0 
30.9 

6.3 
70.8 
30.4 
34.2 
12.4 
12.1 

7.99 
7.60 
3.41 

13.73 
6.31 
4.45 
1.81 
4.21 
5.55 
6.67 
6.37 
2.57 
1.66 
8.54 
4.60 
15.45 
8.43 
7.64 

13.85 
6.87 
4.96 
3.09 
5.74 
4.34 
7.92 
3.22 
1.67 

19.52 
13.27 
2.71 
7.99 
5.82 
7.59 
3.37 
6.52 
1.69 
7.07 

27.28 
18.22 

27.28 
3.62 
3.26 
4.91 
5.62 
3.41 
2.49 
4.55 
7.45 
2.50 
1.47 

11.19 
18.39 

31.51 
18.69 
9.48 
5.12 
1.53 
2.95 
1.23 

10.57 
1.24 

13.58 
2.16 
7.74 
4.01 
7.08 
2.82 

91.85 
5.64 

46.74 

101.50 
18.82 
3.55 
9.09 
9.65 
1.82 
2.14 

25.93 
23.02 

46.91 
3.31 
1.56 
1.74 

17.64 
9.96 
2.02 

21.94 
9.40 

10.41 
3.39 
3.83 

50,533 
51,380 
24,232 
89,621 
33,557 
23,614 
10,291 
18,811 
29,913 
46,292 
42,368 
13,144 
10,797 
56,765 
32,536 
107,543 

63,156 
42,702 
79,108 
44,658 
39,558 
17,788 
39,669 
28,170 
43,179 
19,313 
9,446 

118,115 
75,601 
16,371 
43,921 
36,583 
49,761 
23,356 
39,731 
11,231 
43,637 

174,152 
115,174 

174,152 
22,776 
17,070 
30,921 
27,469 
16,828 
16,216 
30,338 
42,663 
12,955 
10,903 
68,799 
114,274 

202,950 
124,739 

40,292 
24,882 
9,512 

20,121 
6,589 
66,447 
7,111 

70,378 
15,933 
54,694 
25,545 
45,324 
23,614 

715,632 
36,436 
402,587 

778,853 
169,738 
22,184 
53,814 
63,221 
11,500 
12,799 

182,311 
144,855 

294,336 
21,472 
10,665 

8,262 
114,933 
63,856 
11,066 

149,939 
67,088 
64,336 
26,840 
22,453 

6,325 
6,761 
7,106 
6,527 
5,318 
5,307 
5,686 
4,468 
5,390 
6,940 
6,651 
5,114 
6,504 
6,647 
7,073 

6,961 
7,492 
5,589 
5,712 
6,500 
7,975 
5,757 
6,911 
6,491 
5,452 
5,998 
5,656 
6,051 
5,697 
6,041 
5,497 
6,286 
6,556 
6,931 
6,094 
6,646 
6,172 
6,384 
6,321 

6,384 
6,292 
5,236 
6,298 
4,888 
4,935 
6,512 
6,668 
5,727 
5,182 
7,417 
6,148 
6,214 

6,441 
6,674 
4,250 
4,860 
6,217 
6,821 
5,357 
6,286 
5,735 
5,182 
7,376 
7,066 
6,370 
6,402 
8,374 
7,791 
6,460 
8,613 

7,673 
9,019 
6,249 
5,920 
6,551 
6,319 
5,981 
7,031 
6,293 

6,274 
6,487 
6,837 
4,748 
6,515 
6,411 
5,478 
6,834 
7,137 
6,180 
7,917 
5,862 

22.2 16.9 16.7 12.3 8.0 
19.4 17.0 15.7 16.5 8.4 
18.8 15.4 12.2 16.3 11.1 
24.2 15.9 15.3 14.9 6.5 
23.2 16.5 13.6 10.9 5.5 
26.7 20.3 12.9 8.8 3.9 
21.1 12.0 11.4 14.6 5.4 
27.8 15.4 9.5 6.1 1.8 
18.3 13.5 10.6 10.9 6.8 
18.8 16.7 15.3 17.4 9.3 
21.3 13.4 12.0 14.1 7.4 
22.7 13.0 10.6 10.2 2.9 
20.8 11.7 11.5 19.4 6.5 
18.8 15.3 15.6 18.3 9.8 
21.0 14.8 13.0 15.7 9.5 
22.0 17.4 14.5 13.6 8.7 

24.0 16.0 14.6 13.1 3.9 
17.8 13.5 14.3 12.9 8.3 

17.7 12.2 10.5 14.7 13.7 
23.4 13.7 14.9 13.9 5.1 
18.7 13.8 12.1 15.0 10.3 
21.1 16.7 12.0 12.3 7.1 
22.6 16.4 14.0 13.4 4.2 
23.0 13.1 12.9 15.1 5.9 
20.1 10.7 10.2 14.1 4.7 
23.3 20.1 14.8 13.3 7.2 

21.5 15.0 15.2 17.9 7.8 
22.8 16.7 12.4 9.4 4.3 
20.3 12.2 15.1 16.2 9.4 
23.1 21.0 15.6 12.9 8.1 
21.8 14.8 15.5 16.5 8.2 
21.1 12.4 12.5 15.0 7.4 
20.3 11.0 12.1 17.9 6.4 
23.0 16.5 13.5 11.5 7.4 
19.4 19.0 14.9 14.6 9.1 

19.4 19.0 14.9 14.6 9.1 
20.8 14.4 11.7 15.6 7.7 
19.2 14.4 11.1 11.8 7.2 
20.1 11.4 12.4 14.6 6.6 
18.2 9.0 10.0 8.2 5.7 
18.4 12.7 11.7 12.2 5.2 
20.8 13.2 16.1 15.0 7.5 
20.9 12.0 14.7 12.8 6.8 
22.6 15.8 13.1 12.6 6.4 
21.3 10.0 11.2 11.9 4.0 
19.7 10.7 10.8 15.7 5.7 
22.0 17.8 15.6 15.5 7.6 

23.1 21.9 14.5 13.7 6.8 
20.1 13.1 15.5 13.6 8.9 

21.6 15.2 10.5 7.1 4.7 
23.1 14.2 12.3 13.3 4.7 
19.9 12.1 12.7 18.3 7.8 
21.0 10.1 8.2 10.1 2.1 
21.5 22.4 13.3 13.0 7.3 
22.7 11.8 12.6 11.2 4.1 
19.1 12.7 12.4 13.2 7.0 
19.6 14.0 11.8 17.7 9.2 
21.2 13.6 11.7 12.8 8.8 
20.5 13.8 13.2 16.2 7.3 
21.5 15.3 15.5 16.9 7.1 
19.2 12.6 12.0 17.4 13.4 
19.8 23.4 17.1 16.9 11.3 

19.8 23.5 17.2 16.9 10.9 

22.6 13.2 11.8 14.4 5.4 
18.0 11.7 11.4 12.7 8.1 
20.4 21.5 18.5 17.9 7.7 
21.3 10.6 10.0 17.9 5.6 
22.2 10 6 10.3 14.0 3.9 
23.8 23.8 14.9 13.8 7.7 

23.4 19.5 14.9 13.3 6.4 
23.1 19.1 13.1 15.7 7.2 
19.9 10.6 10.4 18.3 6.7 
19.9 9.7 8.2 7.7 2.7 
20.3 22.1 15.4 15.3 9.1 

22.0 22.1 7.4 5.1 2.3 
22.2 18.0 16.2 15.4 9.0 

21.2 15.4 12.9 14.9 7.8 
17.0 10.2 9.8 15.8 12.4 
21.5 13.6 13.2 13.6 5.2 

51,153 
30,910 
16,875 
58,019 
33,413 
16,222 
3,151 

16,193 
22,115 
26,829 
25,344 
10,727 

2,452 
27,888 
22,192 
69,685 
56,278 
20,932 
66,834 
53,512 
24,456 
14,656 
27,201 
12,556 
32,626 
11,401 

7,153 
84,075 
77,448 
5,024 

27,374 
23,546 
21,975 
15,679 
28,770 
4,513 

34,847 
104,958 
89,291 

104,958 
12,667 
9,531 

17,393 
20,658 

8,608 
8,317 

18,348 
32,803 

9,862 
3,756 

59,278 
134,472 

160,946 
80,281 
44,062 
18,726 
4,048 
8,922 
1,406 

34,865 
2,251 

52,563 
10,604 
40,075 
15,206 
33,644 
14,443 

447,065 
14,968 
282,973 

480,222 
92,383 
14,390 
39,259 
33,157 
9,644 
5,788 

145,167 
135,243 

209,689 
14,407 
5,856 
6,508 

62,537 
48,967 
6,204 

120,903 
66,937 
47,667 
11,983 
13,119 

6,402 
4,067 
4,949 
4,226 
5,295 
3,645 
1,741 
3,846 
3,985 
4,022 
3,979 
4,174 

1,477 
3,266 
4,824 
4,510 
6,676 
2,740 
4,826 
7,789 
4,931 
4,743 
4,739 
2,893 
4,119 
3,541 
4,283 
4,307 
5,836 
1,854 
3,426 
4,046 
2,895 
4,653 
4,413 
2,670 
4,929 
3,847 
4,901 

3,847 
3,499 
2,924 
3,542 
3,676 
2,524 
3,340 
4,033 
4,403 
3,945 
2,555 
5,297 
7,316 

5,108 
4,295 
4,648 
3,657 
2,646 
3,024 
1,143 
3,298 
1,815 
3,871 
4,909 
5,178 
3,792 
4,752 
5,122 
4,867 
2,654 
6,054 

4,731 
4,909 
4,054 
4,319 
3,436 
5,299 
2,705 
5,598 
5,875 

4,470 
4,353 
3,754 
3,740 
3,545 
4,916 
3,071 
5,511 
7,121 
4,579 
3,535 
3,425 

10,476 
7,136 
3,507 

13,822 
7,154 
3,570 
1,035 
3,618 
4,174 
6,777 
5,663 
2,309 

802 
6,405 
4,930 

12,242 
9,190 
5,112 

11,658 
7,716 
4,316 
3,740 
4,951 
3,838 
8,002 
2,276 
1,347 

16,124 
14,840 

907 
5,048 
5,739 
5,992 
4,248 
4,609 

662 
4,916 

23770 
20,006 

23,770 
3,521 
1,719 
2,961 
4,610 
2,229 
2,413 
3,550 
6,708 
1,630 

733 
10,427 
27,447 

35,958 
14,693 
7,499 
4,865 

854 
2,067 

849 
8,115 

692 
10,888 

2,132 
7,322 
3,108 
8,009 
2,000 

84,669 
3,282 

46,313 

92,561 
19,869 

2,570 
9,088 
7,892 
1,980 
1,389 

26,911 
25,210 

42,752 
3,714 
1,685 

913 
13,929 
9,704 
1,563 

18,496 
9,504 
8,696 
2,139 
3,517 

1,527 
964 
546 

1,954 
1,064 

492 
119 
543 
745 
905 
604 
327 
24 

842 
650 

2,416 
2,193 

674 
1,323 
1,141 

725 
190 
623 
486 

1,166 
341 
292 

2,675 
2,675 

179 
837 
646 
785 
726 
752 
144 
825 

3,003 
2,675 

3,003 
284 
301 
405 
642 
197 
304 
536 
553 
284 
174 

1,430 
3,989 

4,949 
2,155 
1,198 

600 
116 
292 

954 
33 

1,413 
290 

1,090 
598 
899 
254 

16,184 

9,951 

17,113 
3,871 
387 
806 
929 
222 
187 

3,474 
3,392 

5,531 
566 
209 
215 

1,828 
1,551 

480 
3,448 
2,506 
1,042 

346 
506 

2,814 
3,123 
560 

4,875 
3,962 
1,371 

449 
644 

1,126 
1,819 
1,296 

458 
220 

1,895 
798 

3,667 
2,299 

939 
2,067 
1,011 
1,603 
1,457 
1,939 
1,631 
2,383 

978 
481 

7,705 
6,335 

716 
2,685 
1,106 
1,491 
1,586 
2,524 
173 

2,618 
13,508 
9,512 

13,508 
840 
710 

1,728 
1,923 

512 
133 

1,261 
1,656 

457 
384 

7,816 
19,912 

21,569 
6,358 
2,955 
1,573 
1,254 

739 
28 

1,398 
471 

2,147 
518 

1,583 
1,784 
2,301 

636 
67,668 

1,750 
57,845 

71,536 
2,748 
1,485 
2,260 
3,868 

821 
778 

24,033 
23,433 

29,218 
754 
310 
675 

4,764 
3,717 

575 
13,292 
10,376 

4,388 
711 
941 

1,386 
1,564 
787 

2,820 
1,362 

802 
141 
991 

1,317 
1,220 

424 
276 

2,955 
1,839 
6,301 
6,157 

948 
1,666 
1,377 
1,345 
1,004 
1,064 

781 
2,516 

262 
196 

5,879 
5,879 

78 
1,372 
1,347 

765 
1,039 
2,150 
227 

1,674 
5,721 
5,432 

5,721 
304 
559 
697 
330 
71 

685 
501 
663 
300 
101 

4,704 
9,259 

9,873 
4,673 
3,674 

567 

605 

2,329 
57 

3,936 
115 

1,048 
582 

2,137 
286 

25,554 
754 

18,311 

27,042 
4,170 
395 

2,404 
1,488 

337 
145 

6,934 
6,750 

8,804 
669 
53 

267 
5,436 
5,306 

331 
5045 , 

3,093 
1,731 

499 
298 

2,001 
1,258 
1,085 
3,101 
2,239 

828 
96 

1,318 
532 

1,131 
1,176 

308 
19 

1,187 
1,459 
3,044 
2,912 

279 
1,463 
959 

1,383 
800 

1,133 
1,058 
1,253 

742 
108 

3,323 
3,323 
144 

1,438 
1,418 

867 
501 

1,057 
117 

1,817 
6,466 
5,915 

6,466 
756 
882 

1,176 
885 

65 
42 

953 
536 
231 
270 

2,076 
6,972 

7,815 
3,427 
2,216 

801 
97 

155 
31 

2,195 

3,254 
8 

1,076 
797 

1,723 
605 

27,049 
861 

20,425 

28,990 
3,438 
634 

2,180 
1,941 

359 
72 

10,010 
9,591 

11,721 
620 
98 

231 
3,151 
2,683 

338 5,09722,9518,26622.94 
2,884 
1,970 

256 
521 

7,905 
7,634 
3,431 

10,945 
7,678 
5,058 

416 
1,084 
2,329 
6,344 
4,779 
3,459 

153 
6,738 
3,895 
16,211 
14,652 
5,492 

26,272 
25,077 

5,003 
3,182 
8,211 
1,995 
6,074 
2,572 
2,535 

14,814 
14,092 
1,276 
6,180 
7,179 
6,492 
2,846 
5,752 
1,200 
7,260 

20,961 
20,735 

20,961 
3,188 
1,575 
2,494 
3,252 
2,224 
2,477 
6,453 
9,148 
1,468 

350 
12,261 
24,278 

32,250 
17,184 

8,667 
2,096 

184 
2,370 

10,522 
219 

8,845 
3,651 
6,424 
2,591 
8,932 
2,703 

106,907 
5,377 
59,449 

115,319 
30,370 
2,842 
6,764 
8,412 
2,319 
1,176 

29,737 
24,536 

45,724 
2,479 
939 

1,067 
15,966 
11,,580285 

1 

14,465 
14,403 
1,080 
2,484 

4,062 
2,737 
1,468 
4,790 
2,264 
1,217 

307 
1,137 
2,861 
2,472 
2,550 
1,002 

320 
2,662 
720 

5,502 
4,062 
2,957 
6,618 
5,605 
1,370 
1,590 
1,629 
1,225 
4,009 
1,410 

816 
5,722 
5,154 
920 

1,495 
1,213 
1,479 
1,096 
2,797 

504 
3,157 
9,530 
6,877 

9,530 
1,296 
719 

2,034 
1,179 

762 
1,129 
2,069 
2,547 

796 
710 

5,227 
10,841 

13,806 
4,616 
2,203 
1,417 

760 
1,048 

229 
2,464 

211 
3,333 

733 
3,184 
1,529 
2,760 
1,249 

33,311 
1,301 

17,415 

36,119 
8,925 
1,154 
3,473 
2,808 

864 
764 

9,557 
8,264 

17,081 
1,229 
1,029 

427 
6,068 
5,275 

622 

4,448 
3,622 
765 

1,068 

9.44 
8.97 
3.97 

15.82 
6.87 
5.36 
2.31 
4.88 
7.65 
8.04 
8.25 
3.54 
2.49 

10.12 
5.83 

17.75 

8.43 
17.37 

7.03 
4.00 
7.75 
5.67 
9.24 
4.08 
2.66 

20.80 

3.18 
9.71 
7.77 
8.60 
4.37 
7.98 
2.61 
8.59 

32.41 

32.41 
4.99 

4.24 
6.58 
7.50 
4.99 
3.68 
5.99 
9.33 
3.51 
2.35 

12.83 

42.42 
25.30 

638 
2.17 
4.17 
2.11 

12.30 
1.95 

17.11 
3.14 

10.63 
4.96 
8.26 
3.94 

93.94 

104,19 

4,78 
11.99 
10.25 
2.91 
3.10 

28.92 

56.58 
4.17 
2.47 
2.33 

20.51 

2.82 

12.74 
5.03 
4.82 

3.4 
2.8 
1.4 
6.6 
2.6 
1.6 

.9 
3.2 
3.6 
1.8 
6:0 

12:32 

1.7 
2.3 

10.1 

2.2 
5.5 

4.4 
.8 

4.1 
2.3 
3.3 
1.8 
2.0 
1.1 

.7 

7.2 
2.5 
1.3 

1.3 
3.1 
1.4 
4.7 
6.0 

1.6 

1.1 
3.9 
8.0 
3.3 
1.4 
2.7 
6.1 
3.2 
1.7 
1.9 

7.7 

4.1 
.9 

1.4 
1.8 
1.2 
.8 

8.4 
.9 

7.7 
1.6 
2.3 
2.4 
2.9 

3.2 
7.8 
.9 

1.3 
2.9 
1.6 

1.4 
2.0 
1.7 
1.0 

1.7 
6.3 

5.1 
3.8 
2.2 

37,253 
13,942 
3,001 

40,841 
4,926 
2,787 
2,296 

12,822 
20,636 
3,415 

24,925 
5,488 
3,841 
4,170 
6,829 

48,319 

6,559 
45,391 

32,614 
1,333 

25,015 
7,686 
6,718 
5,259 
3,548 
3,130 

1,736 
21,178 
8,519 
2,653 
9,686 

12,611 
3,355 

27,746 
32,931 

5,422 
6,603 

13,782 
28,824 
20.597 

4.156 
8,585 

33,502 
11,577 
2,825 
6,869 

94,272 

18,149 
2,809 
4,946 
2,290 
1,952 
2,967 

34,990 
3,680 

53,713 
1,964 

10,223 
18,126 
11,876 

8,716 
37,792 
1,647 
2,651 
4,068 
5,379 

4,321 
3,063 
3,732 
2,625 

43,414 
3,408 

13,961 
22,586 
13,303 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places on military posts in these counties. (1) Includes portion In Bowie County, Texas. 
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ARKANSAS 
See SRDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Arkansas Rodio Network 
Comprised of: 

KVRC-Arkadelphia *KBHS-Hot Springs 
KTHS-Berryville KBHS-FM-Hot Springs 

tKLCN, KLCN-FM- tKAItK-Little Rock 
Blytheville .1 -FM -Little Rock 

KBRI-Brinkley KENA-Mena 
KJWH-Camden tKHBM-Monticello 

*KCAB-Dardanelle tKHBM-FM-Monticello 
KCAB-FM-Dardanelle KTLO-Mountain Home 
KDQN-De Queen KBHC-Nashville 

tKDEW-De Witt tKNBY-Newport 
KFAV (FM) -Fayette- *tKNBY-FM-Newport 

ville KCCL-Paris 
tKBJT-Fordyce tKPBA-Pine Bluff 
tKXJK, KXJK-FM- KPOC-Pocahontas 

Forrest City KTPA-Prescott 
KMAG (FM) -Fort Smith KAMO-Rogers 
*KHOZ, KHOZ-FM- KUOA, KUOA-FM- 

Harrison Siloam Springe 
KAWW-Heber Springs tKWAK-Stuttgart 
tKFFA-Helena fKRLW-Walnut Ridge 
KXAIt-Hope tKSUD-West Memphis () Weekend Report line-up. 

(t) Delta Farm Network Line-up. 
All stations are interconnected by FM. 
Media Code 4 204 0050 9.00 
Mullins Broadcasting Co., 1001 Spring Street. Little 

Rock. Ark. 72203. Phone 501-376-2981. TWX 501- 
721-8334. 

I. PERSONNEL 
President -John C. Mullins. 
Vice-Pres. & Gen'l Mgr. -Ted Snider. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL RATE POLICY 
TIME RATES 

Eff 7/1/88 -Reed 7/5/68, 
10. SPECIAL FEATURES 

Full network line-up, 5 min: Full Half 
Arkansas News -Mon thru Fri 8:25 am 500 275 
Arkansas News -Mon thru Fri 1 pm 450 250 
World News -Mon thru Fri 4 pm 950 250 
Includes 1 -minute open and 30 -second close. 

WEEKEND REPORTS 
5 -minute newscast, 24 stations/17 cities. 
Sat 9:30 and 11:30 am, 12:30, 3:30 and 6:30 pm. 
Sun 10:30 am, 2:30 and 9:30 pm. 
PER WK: 2t1 4t1 8ti 
Ea 50 49 48 
Includes 1 -minute open and 30 -second close. 

PARTICIPATIONS 
Within 5 -minute newscasts, Mon thru Fri 8:25 am, 1 
and 4 pm: 
PER WK: 3ti 5ti 10 ti 15 ti 

1 min 70 68 66 64 
30 sec 40 38 36 34 
Within weekend reports: 
1 min 35 34 33 32 
30 sec 20 19 18 17 
Within Bob Buice Delta Farm Show Mon thru Fri 
6:15-6:30 am, 17 stations/12 cities: 
1 min 60 58 56 54 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 28 wk -7% 52 wk -10% 

ARKADELPHIA 
Clark County -Map Location D-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KVRC 
1947 

Media Code 4 204 0110 1.00 
Arkadelphia Broadcasting Company, South Third St.. 

Arkadelphia, Ark. 71923. 
I. PERSONNEL 

General Manager -Bill Denton. 
Program Director -Wendell Harlan. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
250 w., 1290 kc. Nondlrectional. 
Operating Schedule: 0:00 a.m. to 11:00 p.m. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 31, 4d, 5, 6a, 8. 
Rate Protection: 10b, 11h. 12h, 13h, 14b. 
Basic ltates: 22a. 22h, 23a, 24a, 29b, 26, 28a, 29a. 
Contracts: 40a. 95. 96. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 62b, 62e, 
Cancellation: 73a. 
Affiliated with NAS Radio Network. 
Member: Arkansas Radio Network. 

TIME RATES 
Rates effective 

Rates received January 31, 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 hr. 1/9 hr. 10 min. 5 min. () 
1 time.... 22.50 15.00 11.00 7.50 4.00 

13 times.. 21.35 14.25 10.50 7.10 3.80 
?8 times.. 20.20 13.50 10.00 6.70 3.60 
52 times.. 19.00 12.75 9.50 6.30 3.40 

104 1115es.. 17.90 12.00 9.00 5.90 3.20 
156 times.. 16.75 11.25 8.50 5.50 3.00 
260 times.. 14.50 9.75 7.50 9.70 2.60 
312 titres.. 13.30 9.00 7.00 4.30 2.90 

BATESVILLE 
Independence County -Map Location G-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBTA 
1950 

Subscriber to the NAB Radio Code 
Media Cade 4 204 0220 8.00 
White River Valley Broadcasters, Inc., Box 1112, 

Batesville, Ark. 72501. Phone 501-743-3861; 743- 
3862. 

I. PERSONNEL 
General Manager -J. F. Hlgglnbottom. 
Sta. & Com'1 Mgr. -Roy Henderson. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights. 1390 Er. 

Non -directional. 
Operating schedule: 5:30 a.m. to 11:00 p.m. 

4. AGENCY COMMISSION 
15/0 on time only; 10th of following month. 

5. I:ENtRAL ADVERTISING pee coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 9a, 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 20a, 20b, 21d, 22a, 22b, 23a, 24b, 26, 

28a. 290. 
Contracts: 90a, 91, 44a, 45, 47a, 50. 
Comb.; Cont. Discounts: 60a, 601. 
Cancellation: 70c, 71a. 73a, 73b. 

TIME RATES 
No. 6 Eff 5/1/66-Rec'd 4/11/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 209x 312+ 

1 min_ 3.00 2.75 2.50 2.25 2.00 
30 sec._ 2.00 1.85 1.65 1.50 1.35 
Announcements ami programs may not be combined 
to earn further discounts. 
Programs take precedence over announcements. 
Announcements adjacent to, or during any program 
specified by station as premium shows take the one- 
time open rate. 
Rates are for station time only; talent and/or remote 
chargea additional. 

BENTON (2 AM) 
Saline County -Map Location E-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBBA 
1953 

Media Code 4 204 0330 5.00 
The Benton Broadcasting Company, Box 49 Hwy. 

I 40, 2 miles N. E. of Benton, Ark. 72015. Phone 
501-778-2690. 

I. PERSONNEL 
Station Manager -J. Winston Riddle. 

3. FACILITIES 
250 w. days: 690 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 3d, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: log, 11g, 12g, 13g, 146. 15a, 15b, 

16. 
Basic Rates: 20b, 21a, 21d, 22a, 23b, 29b, 25a, 26, 

28a, 28c, 29a. 
Contracts: 40a, 43, 445, 46. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective August 1, 1953. 
Card received August 9. 1953. 

6. SPOT ANNOUNCEMENTS 
1 tl. 26 t1. 52 ti. 104 t1. 156 ti. 260 U. 

Stints 5.00 4.50 4.00 3.50 3.00 2.50 
8. PROGRAM TIME RATES 

1 11. 26 tl. 52 tl. 104 ti. 156 U. 260 ti. 
1/2 hour..._. 25.00 22.50 20.00 17.50 15.00 12.50 
1/4 hour 20.00 18.00 18.00 14.00 72.00 10.00 

5 minutes 10.00 9.00 8.00 7.00 6.00 5.00 

KGKO 
1963 

RIA1B 
Subscriber to the NAB Radio Code 

Media Code 4 204 0440 2.00 
Bridges Broadcasting Service, Box 369, Benton. Ark. 

72015. Phone 901-778-8257. 
STATION'S PROGRAMMING DESCRIPTION 

KGKO: Programmed for adults and young adults. 
Music and news. MUSIC Is standards. NEWS at 7, 
8 am, noon & 5 pm 15 min roundups of half local. 
Other news on the hour (5 min summarys). Full time 
local news reporter to gather and write local news. 
Associated Press news service for state and national 
stories. College and high School football broadcasts. 
Mobile news units to cover special events, etc. Rec'd 
7/17/67. 

I. PERSONNEL 
Owner & Gen'l Mgr. -Preston Bridges. 

3. FACILITIES 
1,000 w.; 850 kc. Non -directional. 
Operating schedule: 6:00 am to local sunset. CST. 

4. AGENCY COMMISSION 
15/0; bills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 9a, 5, 6a. 
Rate Protection: 10a, ils, 14a. 
Basic Rates: 20a, 21h, 23a, 30. 
Contracts: 90a, 91, 45. 
Comb.: Cont. Discounts: 600. 62d. 
Cancellation: 70a. 70c. 71a, 73a. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL, RATES SAME 

Elf Recd 5/1/67. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
1+ 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 

1+ -. 10 8 5 

BERRYVILLE 
Carroll County -Map Location D-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KTHS 
1958 

Subscriber to the NAB Radio Code 

Media Code 4 204 0550 8.00 
KTHS, Inc., Box 191, Berryville, Ark. 72616. Phone 

501-423-2148. 
I. PERSONNEL 

General Manager -Charles C. Earls. 
Station Manager -William C. Autry. 
Program Director --Carl W. Tolbert. 

3. FACILITIES 
1.000 w. days; 1480 kc. Non -directional. 
Operating schedule: 5:00 a.m. to local sunset. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3b, 3c, 9a, 4d, 5, 6a, 7b, 8. 
Bate Protection: 10g, 11g, 12g, 13g, 14g. 
Basic Bates: 20b, 21a, 22a, 23a, 24c, 25a, 28b, 28e, 

29a, 30, 32a, 33d. 
Contracts: 40a, 42a, 42c, 44a, 95, 49, 51a. 
Comb.; Cont. Discounts: 60a, 60g, 61c, 62d. 
Cancellation: 71a. 
Prod. Services: 82. 
Member: Arkansas Radio Network. 

TIME RATES 
No. 3 Eff 10/1/87 -Reed 10/9/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I04x 156e 260x 312x 

1 min_ 3.00 2.95 2.85 2.70 2.55 2.40 2.25 
30 sec 2.25 2.20 2.15 2.05 1.95 1.85 1.75 
10 -seconds, any quantity, each 1.00. 

7. PACKAGE PLANS 
PER WK: 6ti 12 ti 18 ti 24t1 30 t1 50t1 
1 min 2.00 1.90 1.80 1.70 1.60 1.50 
30 sec..._ 1.50 1.40 1.30 1.20 1.10 1.00 

8. PROGRAM TIME RATES 
Ix 26x 52x 104e 156x 260e 512x 

1 hr 30.00 29.25 28.50 27.00 25.50 24.00 22.50 
1/2 hr 18.00 17.55 17.10 16.20 15.30 14.40 13.50 
1/4 hr 11.00 10.75 10.95 9.90 9.35 8.80 7.25 
10 min. 8.25 8.05 7.85 7.45 7.05 6.85 6.40 
5 min 6.20 6.05 5.90 5.60 5.30 5.00 4.70 
Spots and programa may not be combined to earn 
discount. 

BLYTHEVILLE (1 AM; 1 FM) 
Mlaaiaslppi County -Map Location K-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KLCN KLCN-FM 
1922 1948 

Media Code 4 204 0600 1.00 
Harold L. Sudbury, Sudbury Bldg.. Main St, Blythe- 

ville. Ark. 72316. Phone 501-762-2093. 
I. PERSONNEL 

General Manager -Harold L Sudbury 
Promotion Manager -J. T. Sudbury. 
Program Director -Carl Framw. 

2. REPRESENTATIVES 
Severn/Cates. Inn. 

3. FACILITIES 
5.000 w. days; 910 kc. Non -directional. 
Operating schedule: 4:30 am -local sunset. CST. 
FM FACILITIES: 
EItP 21.000 w.; 98.1 mc. 
Operating schedule: 4:30 am -local sunset. CST. 
Antenna ht. -398 ft. shove average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. Bills payable monthly. 

5. GENERAL RATE POLICY 
Member: Arkansas Radio Network. 

TIME RATES 
Rates received March 9, 1945. 

Class A-11:59 am -1:01 pm. 
Class B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

100 words or less 5.00 
CLASS B 

100 words or less 
1 ti..._ 5.00 104 ti 3.75 
13 ti..._ 4.75 156 t1......._.._......_.._... 3.50 
26 tl 4.50 260 lL ...-.- 3.00 
52 11 4.00 

8. PROGRAM TIME RATES 
CLASS A 

1 hr 1/2 hr 1/4 hr 5 min 
1 tl..._.......... ...... ....... 50.00 30.00 20.00 10.00 

1 ti 50.00 30.00 20.00 10.00 
13 

CLASS B 

97.00 28.00 19.00 9.00 
26 ti._.._ 42.50 26.00 18.00 8.50 
52 tl..._.._.._.._ ................_ 40.00 24.00 16.00 8.00 
104 tl 35.00 22.00 15.00 7.50 
156 ii..._ 32.50 20.00 13.00 7.00 
260 ti 30.00 18.00 12.00 8.50 

BRINKLEY 
Monroe County -Map Location H-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBRI 
1959 

Subscriber to the NAB Radio Code 

Media Code 4 204 0770 2.00 
Tri -County Broadcasting Co., Box 711, 226 W. Cedar 

St.. Brinkley, Ark. 72021. Phone 734-1570. 
I. PERSONNEL 

President -Mason W. Clifton. 
2 Gen'i & Comm'] Mgr. -W. H. Mayo. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
South -C. K. Beaver & Associates. 

3. FACILITIES 
250 w. days; 1570 kc. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset week- 
days; 7:00 a.m. to local sunset Sunday. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4b, 4d, 5, 6a, 7b, 8. 
ltate Protection: 15h. 
Basic Rates: 20a, 22b, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60k, 61e. 
Cancellation: 73a. 
Affiliated with KBS Radio Network. 
Member: Magie Circle Network, Arkansas Radio 
Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 NL Elf 4/1/67 -Reed 6/26/67. 
6. SPOT ANNOUNCEMENTS 

ix 52x 156x 312x 624x 1248x 
1 min. 2.85 2.35 2.06 1.88 1.65 1.47 
30 sec 2.00 1.76 1.59 1.41 1.29 1.18 

8. PROGRAM TIME RATES 
14 MINUTES 

1-49 ti 12.00 150-299 7.00 
50-149 11 10.00 300 or more 6.00 

10. SPECIAL FEATURES 
6 MIN UTE NEWS 

1-49 ti 6.00 150-299 tL.__._ 3.50 
50-149 ti 5.00 300 or more tfw_ 3.00 

3 MINUTE WEATHER 
150-299 ti 2.50 200 or more tt.___._ 2.00 

CAMDEN (2 AM) 
Ouachita County -Map Location E-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KAMD 
1946 

NAH 

Media Code 4 204 0880 9.00 
Camden Radio, lee., Box 9, Camden, Ark. 71701. 

Phone 501-836.5091. 
Studio: 1/4 mile N. E. City Limits. Hwy. 79 N. 

I. PERSONNEL 
Sranager-Donald Cathay. 
Program Director -Cal Carter. 

3. FACILITIES 
5,000 days, 500 w. nights; 910 kc. 

Directional. 
Operating schedule: Unlimited. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, Sit. 94, 5, 6a, 7a, 8. 
Rate Protection: lob. 11b, 12b, 13b, 14b. 
Basic Rates: 22a. 22b, 23u, 
Contracts: 45. 97a, 48. 
Comb.; Cont. Discounts: 605, 61b, 62b. 
Cancellation: 70a, 70c, 73a. 

TIME RATES 
Rates effective February 1, 1952 
Rates received February 28, 1952. 

Revisions received February 9. 1955. 
8. SPOT ANNOUNCEMENTS/PROGR1 

1/2 14AAM 
hr. hr. hr. min. 

time 45.00 27.00 18.00 9.00 
13 tiznes 42.75 25.00 17.00 8.50 
36 times 40.50 24.50 16.00 8.00 
52 times 38.00 23.00 15.00 7.50 

109 times 36.00 21.50 14.00 7.25 
156 times 33.50 20.00 13.00 7.00 
260 times 31.00 18.50 12.50 6.50 
312 times 28.00 17.50 12.00 6.00 

RATES 
1 80 

min. sea 
6.00 4.00 
5.90 3.95 
5.85 8.90 
5.70 8.80 
5.40 3.60 
5.10 3.40 
4.80 3.20 
4.50 3.00 

KJWH 
1963 

Media Code 4 204 0990 6.00 
Ouachita Valley Radio Corporation, Box 806. 106 

Harrison, Camden, Ark. 71701. Phone 501-836-9393. 
I. PERSONNEL 

Pres., Geni Mgr. & Prog. Dir. -J. W. Harrell. 
Sales 51anager-Alice Harrell. 

2. REPRESENTATIVES 
South -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1950 kc. 

Non -directional. 
Operating schedule: 5:30 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la, 3a. 4a. 4d. 5, 65, 7a. 
Rate Protection: 10a. ila. 12a. 13a, ida,. 

Basic Rates: 22h, 23a, 24b, 28b. 
Contracts: 40b, 95, 98. 
Comb.; Cont. Discounts: 60b, 61e, 62e. 
Cancellation: 73a. 
Member: Arkansas Radio Network. 

TIME RATES 
Rates effective August 1. 1963. 

Rates received September 6. 1963. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 tl 3.25 156 ti 2.69 
26 tl 3.10 280 tl 2.30 
39 ti 2.95 312 ti 2.00 
52 ti 2.80 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 32.50 19.50 13.00 10.85 6.50 
36 ti 30.88 18.53 12.35 10.35 6.20 
39 ti 29.25 17.55 11.70 9.75 5.85 
52 ti 27.63 16.58 11.05 9.25 .155 
156 ti 26.00 15.80 10.90 8.70 5.20 
260 ti 22.75 13.65 9.10 7.60 4.55 
312 ti 19.50 11.70 7.80 6.50 3.90 
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CLARKSVILLE 
Johnson County -Map Location D-3 

See BROS consumer market nap and data at begin- 
ning of the State. 

KLYR 
1957 

Subscriber to the NAB Radio Cade 
Media Code 4 204 1100 1.00 
Hoy Forrester, Box 480, Clarksville, Ark. 72830. 

Pleasant 4-3092. 
I. PERSONNEL 

General Manager -Roy Forrester. 
3. FACILITIES 

500 w. days; 1360 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; let of following month. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2b, 3a, Ob, 5, 6a, 8. 
Rate Protection: lob, 14b. 
Basic Rates: 20a, 21d, 23a, 24b, 25a. 
Contracts: 44a. 50. 
Comb. ; Cont. Discounts: 80h, 601. 
Cancellation: 73b. 
Prod. Services: 80, 82. 
Affiliated with BBB Radio Network. 

TIME RATES 
NATIONAL AND LOCAL BATES SAME 

limes effective April 15, 1958. 
o. Les received April 15. 1958. 

B. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. Ann. 

1 time ._ 14.05 18.50 9.50 2.50 
26 times. 84.10 17.40 8.50 2.20 
52 times. 32.00 18.30 8.45 2.10 
78 times 29.95 15.20 7.80 1.95 

104 times.._.-_....._. 28.50 14.35 7.20 1.65 
158 time _ 28.40 13.60 6.85 1.45 
312 times.._...____.. 19.65 10.20 5.20 1.20 

10. SPECIAL FEATURES 
Religious -15% discount on 6 months contract. 

CONWAY (2 AM) 
Faulkner County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCON 
1950 

Media Cede 4 204 1210 8.00 
Conway Broadcasting Co.. Box 310. Conway, Ark. 

72032. Phone 501-329-2334. 
STATION'S PROGRAMMING DESCRIPTION 

KCON: Programmed for adults and young adults. 
MUSIC: middle-of-the-road. News: 5 min on half 
hour and :55. One 35 min news block 7:25-8 am 
features local, state, and world news. 3 other 15 
min newscasts daily. 1 mobile news unit. Heavy 
emphasis on community involvement through special 
events and sports programming. SPORTS: live high 
school, and 2 colleges' football play-by-play and live 
college basketball play-by-play. Taped interviewe. 
Music 55%, news 20%, sports 12%, public affairs 
7%. Contact Representative for further details. Bec'd 
10/30/67. 

t. PERSONNEL 
General Manager -Billy F. Johnson. 

2. REPRESENTATIVES 
South -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1230 he. 

Non -directional. 
Operating schedule: 5:00 am -10:15 pm weekdays: 
7:00 am -7:30 pm Sun. CST. 

4. AGENCY COMMISSION 
15% on time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3b, 4b, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10e, 11e, 12h, 13h, 19h, 15b. 
Basic Rates: 21a, 2W, 22a, 22b, 23a, 24b. 25a, 20, 

28a, 28e 29a. 30. 
Contracts: 40a, 44a, 44b, 45, 46, 47a, 51a. 51b. 
Comb.; Cont. Discounts: 60e, 601, 61c. 62d. 
Cancellation: 70e. 70c, 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Eff 1/1/67 -Reed 10/30/67. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 28x 52x 104x I56x 280x 912x 

1 min 2.70 2.45 2.2.5 2.15 1.95 1.90 1.85 1.70 
30 see 2.10 1 80 1 60 1.50 1.30 1.25 1.20 1.10 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 z ___. 48.00 27.50 17.50 13.50 7.50 
DISCOUNTS 

13x- 5% 52x-12-1/2% 156z-20% 
26x-10% 104z-15% 260x-25% 

KVEE 
1981 

N.at 

Subscriber to the NAB Radio Code 
Media Code 4 204 1320 5.00 
Central Arkansas Broadcasters, Box 482. Washington 

Ave.. Conway. Ark. 72032. Fe 9-3819. 
STATION'S PROGRAMMING DESCRIPTION 

KNEE: Programming country and western music for 
adults and young adults. 
AIR PERSONALITIES handle all segmente. NEWS: 
5 min every 55 min. Headlines on half hour. 5-8 am, 
farm market, county agent reporta, quips, weather 
reporte. 8 am -sign -off, air personalities, gulps. in- 
terviews. Live country and western band Sat. morning 
8-9 am. 1 mobile news unit. Studio facility for live 
broadcasts. News gathering facilities. Remote for on - 
the -scene broadcasting. SPORTS: line play-by-play 
college football, live coverage of golf. horeerecing, 
etc. News 15%: local and regional 5%, farm news 
1%. national and international 9%. MUSIC 77%: 
country and western 70%, gospel music 7%. Sports 
3%. TALK: 5%. Contact Representative for further 

f. dPHils. Rc'd 7/19/67. R^rlu 
General Manager -Jack Miller. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
500 w. days; 1330 kc. Non -directional. 
Operating schedule: 4:55 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on Limo only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 9d, 5, 6a, 8. 
ltate Protection: 10e, lla, 12a, 13a, 14a, 15a, 15b, 

16. 
Basic Rates: 20b, 21e, 21e. 21d, 22e, 23b, 24b, 24e, 

25a, 26, 28a, 28c, 29a, 30. 33a. 
Contracts: 41, 42a, 42e, 43, 44a, 44b, 45, 46, 47a, 49, 

51e, 51b, 51e 
Comb.; Cont. Discounts: 60a, 60c, 60e. 6M, 601, (11a, 

61b, 62b, 62d. 
Cancellation: 71b. 
Member: Magic Circle Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Recd 8/2/67. 
6. SPOT ANNOUNCEMENTS 

5x 91x 130x 182x 234x 300x 
1 min. 2.50 2.30 2.20 2.10 2.00 1.80 

CORNING 
Clay County -Map Location J-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCCB 
1959 

Olt 

Media Code 4 204 1430 2.00 
Clay County Broadcasting Co., W. 2nd St., Corning, 

Ark. 72922. Ulster 7-2281. 
I. PERSONNEL 

Owner -E. W. Cochran. 
Gen'! & Com'1 Mgr. -Bob Cochran. 
Program Directur-Doll Cochran. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1,000 w. days; 1260 kn. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset. CST 

4. AGENCY COMMISSION 
15% on time and talent. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10d, lld, 12d. 13d, 14d, 15b, 18. 
Basic Rates: 20b, 21e, 22b. 23b, 29b, 25b, 26, 28c, 

29b, 30, 33b. 
Contracts: 40e, 42b, 92d, 49b. 
Comb.; Cont. Discounts: 60e, 60f, 61a. 
Cancellation: 71b. 
Prod. Services: 82. 
Affiliated with KBE; and NAB Radio Networks. 
Member: Magic Circle Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1984. 
June 17, 1964. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 le 5 1 

hr. hr. hr. min. min. min. (a) 
1 time...._ 28.00 14.00 7.00 6.00 9.00 2.00 1.50 

52 times.... 29.00 12.00 6.50 5.50 3.50 1.75 1.35 
156 times.... 22.00 11.00 6.00 5.00 8.00 1.50 1.25 
312 times.... 20.00 10.00 5.00 4.00 2.50 1.25 1.00 
624 times.... _....-. ____ 4.00 3.00 2.00 1.00 .80 
036 timers.... .-.__. ...__. ...._.. .85 .70 

1298 times.... _...._ ....._ ........ .75 .60 

CROSSETT (1 AM; 1 FM) 
Ashley County -Map Location G-7 

See SRDS consumer market map and data at begin- 
ning of the Stato. 

KAGH 
1951 

Subscriber to the NAB Radio Code 
Media Code 4 204 1540 8.00 
KAGH, Inc.. 900 Main St., Crossett. Ark. 71835. 

Phone 384-2181. 
I. PERSONNEL 

President -Julian Haas. 
2. REPRESENTATIVES 

Memphis, Dallas, Atlanta -C. K. Beaver & Associ- 
ates. Inc. 

3. FACILITIES 
250 w. days: 800 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
KAGH-F M. 

4. AGENI;Y COMMISSION 
nn rash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertioing Standards apply. 
General: la, 2e, 3a, 3b, 4e, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10a, 14a, 16. 
Basic Rates: 20a, 21a, 21b. 22a, 22b, 23e. 28a, 28c, 

29a. 
Contracts: 40a, 41, 92b, 44e, 49b, 45, 46, 47e, 48, 

49. 51a, 51b. 51e. 
Comb.; Cont. Discounts: 60e. 60c, 60f, 601. 61c, 62b. 
Cancellation: 70e, 70e, 71a, 73a. 
Prod. Services 81, 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective October 1. 1961. 
Rates received October 13, 1961. 

6. SPOT ANNOUNCEMENTS 
Ix 156x 260x i min or less......._.._.._.._._...._.___. 2.75 2.25 2.00 

KAGH-FM 
1967 

Media Code 4 204 1541 6.00 
KAGH, Inc., 900 Main St., Crossett, Ark. 71635. 

Phone 364-2181. 
1. PERSONNEL 

Pres. & Gen'l Mgr. Jultan F. Haas. 
2. REPRESENTATIVES 

C. K. Beaver & Associates, Inc. 
3. FACILITIES 

ERP 3.000 w.; 104.9 mc. 
Operating schedule: 6 em -10 pm daily except Sun. 
CST. 
Antenna ht.: 263 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -10 pm except Sun. For simulcast facilities see 
KAGH. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 

FM -65% of AM rates. 

DARDANELLE (1 AM; 1 FM) 
Yell County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCAB 
1964 

Media Code 4 204 1650 5.00 
Central Arkansas Broadcasting Co., Inc., Box 89, 

Locust St., Dardanelle, Ark, 72834. Phone 501- 
229-4660. Russellville phone 967-3534. 

1. PERSONNEL 
General Manager -Ron Rye. 
Commercial Manager -Mike Womack. 
Program Director -Tom Kemerling. 

2. REPRESENTATIVES 
G111 -Perna, Inc. 
Memphis, Dallas, Atlanta -C. K. Beaver & Asso- 

ciates. Inc. 
3. FACILITIES 

1,000 w.; 980 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 
Simulcast during AM operational hours. For non- 
simuleast facilities see KCAB-FM listing. 

4. AGENCY COMMISSION 
None; all rates net to station; bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 35. 4b, 9d, 5, 6a, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b. 14a, 15a, 15b, 

16. 
Basic Rates: 20b, 21e, 21d, 22b. 23b, 24b, 24c, 25a, 

26, 28b, 28c, 29e. 30, 32a. 33d. 
Contracts: 40a, 41, 92b, 42d, 44e, 95, 46, 47a, 48, 

49, 50, 51c. 
Comb.; Cont. Discounts: 80e, 61b, 62b. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Member: Arkansas Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 2/1/67 -Reed 2/27/67. 
8. SPOT ANNOUNCEMENTS 

I min 30 see 10 see 
1 x..._..._....._...-._-_.__. 4.25 3.40 2.15 
26 z....__.......-..___.___ ..-_ 8.40 2.70 1.70 
52 z..__.___..._...___..__ ... 3.10 2.50 1.55 
104 z._.....___..-__._.._.._.._.._..._ _ 2.75 2.20 1.40 
158 z.._...__..-...,....-_.._,._......-_--- 2.50 2.00 1.80 
260 z 2.30 1.85 1.15 
312 z ......_- _. 2.10 1.70 1.05 
500 L.._.._.._._.._......_.._......_-._..__._ 1.80 1.30 .85 
1000 z _ ._ 1.40 1.10 
Specified time and adjacencies, 10% 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 z......_..___..._..._.-. 47.00 28.00 19.00 12.75 8.50 
13 z._..._..._.._.._... 41.00 25.00 18.00 11.00 7.75 
26 x . 36.00 21.00 13.50 10.50 6.75 
52 z 32.00 19.00 12.00 8.50 5.50 
104 z._ -.._ 29.00 17.00 10.50 7.75 4.75 
156 26.00 15.00 9.50 6.75 4.25 
260 z.........._._......._ 24.00 13.50 8.50 6.00 4.00 
312 z 22.00 12.75 7.75 5.50 3.50 
Specified time and adjacencies, extra. ._..-..._ 10% 

KCAB-FM 
1965 

Media Code 4 204 1651 3.00 
Central Arkansas Broadcasting Co., Inc., Box 89, 

Locust St., Dardanelle, Ark. 72834. Phone 501- 
229-4660. Russellville phone 967-3534. 

1. PERSONNEL 
General Manager -Ron Rye. 
Commercial Manager -Mike Womack. 
Program Director -Tom Kammerling. 

2. REPRESENTATIVES 
Gill -Penns, Inc. 
C.K. Beaver & Associates. Inc. 

3. FACILITIES 
ERP 3,000 w.; 102.3 mc. 
Operating schedule: Sunrise -midnight daily. CST. 
Antenna ht.: 260 ft. above average terrain. 
Partial simulcast operation with KCAB-AM. For 
simulcast rates see KCAB-AM. KCAB-FM listing. 

4. AGENCY ^OMMISSION 
None: all rates net to station; bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a, 2b. 3e. 9h, 9d, 5, 6a, 7b, 8. 
Rate Protection: lOb, llb, 12b, 13b, 14e, 15a, 15b, 

16. 
Beale Rates: 20b, 21e, 21d, 22b. 23b, 24b, 24e, 25a, 

26 28h, 28c, 29a, 30. 32a, 33d. 
Contracts: 40e. 41, 42h, 92d, 44a, 45, 97a, 48, 49, 

50. 51e. 
Comb. ('ont. Discounts: 60e. 61h, 82b. 
Cancellation: lob, 70d. 71e, 72, 73b. 
Prod. Services: 80. 82. 
Member: Arkansas Itadlo Network. 

TIME RATES 

Rates are identical to KCAB, See that listing. 

ARKANSAS 

DE QUEEN 
Sevier County -Map Location B-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

K DQN 
1956 

Media Code 4 204 1760 2.00 
Robert G. McKeever, 419 S. 4th St., De Queen, Ark. 

71832. Phone 501-584-2496. 
I. PERSONNEL 

Owner -Robert G. McKeever. 
Manager -Wayne Fenton. 
Program Director -Gail Mitchell. 

3. FACILITIES 
500 w. days; 1390 Ice. Non-directionaL 
Operating schedule: 6:00 am -local sunset 7 days 
weekly. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, Sa, 4b, 4d, 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 20b, 22a, 24e, 25b. 
Contracts: 97e, 48. 
Cancellation: 70a, 70c, 71a, 72. 
Prod. Services: 82. 
Member: Arkansas Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received April 22, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

I tl..._.._.___.._..... _... 3.40 156 2.50 
26 U ._-.___....._... 3.25 260 2.30 
52 tL -.__..__ 3.00 312 U. 2.10 

4 ti 90 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 5 min 
1 ti 50.00 35.00 18.00 9.00 
26 ti 45.00 30.00 15.00 8.00 
52 tl..._._.._..._._ 42.00 28.00 14.00 7.50 
104 tl 40.00 26.00 13.00 7.00 
156 ti _.._._. 38.00 24.00 12.00 6.50 
260 ti - 36.00 22.00 11.00 6.00 
321 ti _._..__.. 35.00 20.00 10.00 5.50 

DE WITT 
Arkansas County -Map Location G-5 

See BEDS consumer market map and data at beginning 
of the State. 

K DEW 
1968 

Media Code 4 204 1800 6,00 
DeWitt Broadcasting Co., Inc., Box 326 Highway 

152-A, De Witt, Ark. 72042. Phone 501-948-1470. 
I. PERSONNEL 

Manager -DeWitt Waiter. 
Program Director -Bob Johnson. 
Women's Director -Jeanne Padgett. 

2. REPRESENTATIVES 
South -C. K. Beaver & Associates, Inc. 

S. FACILITIES 
500 w. days; 1470 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% time only payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 3a, 9b, 9d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22b, 23a, 29b, 25a, 26, 28a, 29a. 
Comb.; Cont. Discounts: 80a, 61e. 
Cancellation: 73a. 
Member: Arkansas Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 3/1/68 -Reed 2/18/68. 
6. SPOT ANNOUNCEMENTS 

Ix 52x I58x 312x 624x 1200x 
1 min 2.65 2.35 2.12 1.94 1.76 1.59 
30 sec 2.35 2.12 1.94 1.76 1.47 1.35 

8. PROGRAM TIME RATES 
59 min 29 min 14 min 6 min 

1 z 35.30 20.59 12.00 7.06 
52 z 30.88 17.00 10.00 5.88 
156 x..._ 26.47 14.70 7.00 4.12 
300+ 23.53 13.24 6.00 3.53 

10. SPECIAL FEATURES 
NEWS 

lx 52x 156x 300+ 
6 min 6.00 5.00 3.50 3.00 

DUMAS 
Desha County -Map Location H-6 

See BRIM consumer market map and data et beginning 
of the State. 

K DDA 
1966 

Media Cede 4 204 1870 9.00 
Alan W. Eastham, Mrs. T. W. Eestham, Thomas O. 

Graves dba KDDA, Box 215. Dumas. Ark. 71639. 
Phone 501-382-5800. 

I. PERSONNEL 
Gen 'l & Sales Mgr. -Alan W. Easthem. 
Station Manager -Thomas O. Graves. 
Program Director -Bill Crawford. 

3. FACILITIES 
500 w.; 1560 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 
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ARKANSAS 
Demos -K D D A -Continued 
5. GENERAL ADVERTISING See eroded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, lb, 2e, 2b, 3a, 3b. 3d. 4a. 6, Sa, 7b. 
Rate Protection: 10a, 12a, 13e, 14a. 15b, 16. 
Basin Rates: 21a, 215, 22a, 22b, 23e. 23b, 24b. 25a, 

26, 28b, 28c, 29a, 29b. 30, 33a. 
Contracts: 40e. 43, 44a, 44b, 45, 46, 47e, 48, 49. 

51a, 516, 51c. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 705, 70d, 71b, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Rec'd 1/31/68. 
6. SPOT ANNOUNCEMENTS 

1 min 1 min 
1 z 3.00 260 z _._ ............... 2.40 
13 x 3.00 312 z 2.20 
26 x 3.00 625 z......._.._.._ 1.50 
52 z..._ ................_.._... 2.80 1000 z._......_......_.._ 1.25 
104 z 2.50 1000+ 1.00 

2.60 
8. PROGRAM TIME RATES 

5 min 1/4 hr 1/2 hr I hr 
1 z 7.00 14.00 27.00 40.00 
13 z 6.00 12.00 22.50 35.00 
26 z 5.00 10.00 19.50 32.50 
52 z 4.00 8.00 15.60 27.50 
Program sponsors with 3 or more segments weekly 
may buy additional spots at the lowest 1.00 rate. 

10. SPECIAL FEATURES 
Quickies, Time and Weather checks (approx. 25 wds) 
sold with 1 -min ratio, 1 -min equals 2 Quickies: 50% 
of 1 -min. 
Churches, clubs, other non-profit special organizations 
-1.25 minimum of five. 

EL DORADO (2 AM; 2 FM) 
Union County -Map Location E-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KDMS 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 204 1980 6.00 
El Dorado Broadcasting l'o., 1904 W. Hillsboro, El 

Dorado. Ark. 71730. Phone 501-863-5121. 
I. PERSONNEL 

Pres. & Gen'] Mer. -7. A. "Sonny" West, Jr. 
Assistant General Manager --Bob Parks. 

2. REPRESENTATIVES 
M. A. Sales Co., Inc. (except Southeast & South- 

west). 
3. FACILITIES 

5,000 w. days; 1290 kv. Non -directional. 
Operating schedule: 6 am -local sunset, CST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d. 4e, 4d, 5, 6a, 8. 
Rate Protection: lob, 116, 126, 13b, 146, 15e, 15b. 
Basic Rates: 20a, 21d, 22b, 23a, 25a, 28a, 28c, 29a, 

30, 326, 33d. 
Contracts: 40a, 41, 426, 92d, 44a, 45, 46, 47a, 48, 

49. 50, 51a, 51c. 
Comb.; Cont. Discounts: 606, 80d, 60g, 601, 61a, 62d. 
Cancellation: 70a, 71e, 72, 73b. 
Prod. Services: 82. 

TIME RATES 
No. 16 Eft 9/1/66-itec'd 9/28/86. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x 4.70 3.55 156 it 3.55 2.70 
26 x 4.30 3.25 260 x 3.20 2.40 
52 z 3.90 2.95 312 z 3.00 2.25 

7. PACKAGE PLANS 
SATURATION PLANS 

12t1 18 ti 24ti 
1 min 3.90 3.55 3.20 
30 sec 2.95 2.70 2.40 

8. PROGRAM TIME RATES 
1 hr I/2 hr I/4 hr 5 min 

1 z 40.75 27.60 17.00 8.50 
DISCOUNTS 

26x-5% 52x-10% 1561-20% 280x-30% 

KELD KELD-FM 
1935 1963 

R A¡B 
Subscriber to the NAB Radio Code 

Media Code 4 204 2090 3.00 
Radio Enterprises, Inc., Box 610, 208-1/2 N. Wash- 

ington, El Dorado, Ark. 71730. Phone 501-863- 
6126. 
STATION'S PROGRAMMING DESCRIPTION 

KELD: 1Rograttunel for general interest. 
MUSIC: general Popular: standards, showtunes, film 
insole and middle-of-the-road. NEWS: 5 min every 
hour on hour, 10 min 3 times daily, 5 am. noon & 
6 pm. 50% national. 56% state and local. 6 men 
handle news. 3 mobile units. Monitors on police and 
fire receivers. Al'. UPI, UPI audio. Essa Weather 
Wire. Alit PEILSONALITIES handle all segments. 
Swats shop program its morning 9-10 am. SPORTS: 
major league baseball, high school and university 
football and basketball games. Reed 8/9/68. 

I. PERSONNEL 
Pres. & Gen'l Mer. -W. N. McKinney. 
Assistant Manager -Jerome Orr. 
National Sales Manager -Sarah Durrett. 

2. REPRESENTATIVES 
None. content station direct. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 ke. 

Nor. -directional. 
Operating schedule: 24 hours daily. CST. 

FM FACILITIES 
ERP 3,000 w.; 103.1 mc. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4e, 9d, 5, 6a, 7b, S. 
Rate Protection: 10a, 11a, 12e, 13a, 14a, 15a, 155. 
Basic Rates: 205, 215. 21d, 22a, 22b, 23a, 235, 295, 

28a, 29a, 32b. 
Contracts: 40e. 41. 45, 46, 47a, 48, 49, 50. 51a. 
Comb.; Cont. Discounts: 60a, 60e, 61e, 62d. 
Cancellation: 70a, 70c, 71a. 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective February 1, 1968. (Card No. 9.) 

Card received February 7, 1966. 
6. SPOT ANNOUNCEMENTS 

1 ti 26 ti 52 ti 156 G. 260 ti 312 ti 
1 min..._ 4.10 3.95 3.75 3.50 3.10 2.75 
30 sec 2.75 2.65 2.50 2.35 2.25 2.05 
10 -second ID's, no discount. _....._.__..._ 1.40 

8. PROGRAM TIME RATES 
1 ti 26 ti 52 ti 156 ti 280 ti 312 ti 

1 hr 41.50 39.50 37.50 35.25 33.25 31.25 
1/2 hr. 27.75 26.25 25.00 23.50 22.25 20.75 
1/4 hr-_.,.._, 16.75 15.75 15.00 14.00 13.25 12.50 
10 min..._ 11.75 11.25 10.50 10.00 9.50 9.00 
5 min 7.75 7.25 7.00 8.50 6.00 5.50 

KRIL(FM) 
1963 

Media Code 4 204 2200 8.00 
El Dorado Broadcasting Co. Inc., 1904 W. Hillsboro, 

El Dorado, Ark. 71730. Phone 501-863-5121. 
I. PERSONNEL. 

Pres. & Gen'l Mgr. -J. A. "Sonny" West, Jr. 
Assistant General Manager -Bob Parks. 

2. REPRESENTATIVES 
M. A. Sales Co., Inc. (except S. E. & S. W.) 

3. FACILITIES 
ERP 3,000 w. 99.3 mc. 
Operating schedule: 6 am -11 pm. CST. 
Antenna ht.: 330 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a. 4d, 5, 6a, 8. 
Rate Protection: 100, 11b, 12b. 136, 14b, 15a, 155. 
Basic Rates: 20a, 21d, 225, 23a, 25a, 28a, 28e, 29a, 
30, 325, 33d. 
Contracts: 40e. 41, 42b, 42d, 49a, 45, 46, 47a, 48. 

49, 50. 51a, 51c. 
Comb.; Cont. Discounts: 606. 60d, 60g, 601, 61e, 62d. 
Cancellation: 70a, 71a, 72, 735. 
Prod. Services: 82. 
FM programmed separately, except duplicated day- 
time news at 7:00 am. 10:00 am. noon, 3:00 pm, 
5:00 pm and 6:00 pm with KDMS. El Dorado, Ark. 

TIME RATES 
Elf - Rec'd 4/28/66. 

6. SPOT ANNOUNCEMENTS 
13 WEEK PLAN 

I ti 2 ti 4 ti 
Per day, ea 1.45 1.30 1.20 

MONTHLY PLAN 
I ti 20 ti 50+ ti 

Per mo. ea 1.60 150 1.40 
All announcements minutes or less. 

FAYETTEVI LLE (2 AM; 1 FM) 
Washington County -Map Location C-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KFAV (FM) 
1964 

Media Code 4 204 2310 5.00 
H. Weldon Stamps, Box 1128, Fayetteville. Ark. 

72701. Phone 501-521-1353. 
I. PERSONNEL 

Station & Gen'l Mgr. -H. Weldon Stamps. 
3. FACILITIES 

ERP 800 w.; 92.1 mc. 
Operating schedule: 5:30 am -11 pm. CST. 
Antenna ht.: 530 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with American FM Network. 
Member: Arkansas Radio Network. 

TIME RATES 
Rates effective October 1, 1964. 

Card received September 28, 1964. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
PER MO: 
1 per day. 7 days wkly 50.00 
2 per day, 7 days wkly............... _________ ..... 95.00 
3 per day, 7 days wkly .-.. .__ 135.00 
4 per day, 7 days wkly.........._ _......_....._.._ 170.00 
5 per day, 7 days wkly 200.00 
Limited to 1 announcement each 1/4 hr. 

KFAY 
1957 

Media Code 4 204 2420 2.00 
Big Chief Broadcasting Co. of Fayetteville, Box 

1121, Fayetteville, Ark. 72701. Phone 501-442-9859. 
I. PERSONNEL 

President -Jack Beasley. 
General Manager -Bill Harper. 
Station Manager -Pat Dentaree. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Texas -Riley Representatives. 

3. FACILITIES 
1,000 w. days; 1250 ke. Non -directional. 
Operating schedule: 5:30 em -local sunset. CST. 

4. AGENCY COMMISSION 
15/0; time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3a, 3.1, 4a, 5, 6a, S. 
Rate Protection: 10a, lla, 14a. 
Basic Rates: 20a, 206. 22e, 225, 23a, 296, 24e, 25a, 

29e. 
Contracts: 408, 42a, 444, 44b, 45, 46, 48, 51a. 
Comb.; Cont. Discounts: 60e, 60e, 62b. 
Cancellation: 70e, 70e, 71a, 73e 73b. 
Member: Magic Circle Network. 

TIME RATES 
Eff 12/1/66-Rec'd 11/9/60. 

6. SPOT ANNOUNCEMENTS 
MINUT 

PER WK: 601 312th 1ß8t1 24t1 30t1 36 ti 
1 wk...___ _... 5.10 4.90 4.70 4.50 4.30 4.10 
13 wk..__ _... 4.60 4.40 4.20 4.10 3.90 3.70 
26 wk. 4.10 3.90 3.70 3.50 3.30 3.20 
52 wk..._ 3.60 3.40 3.20 3.00 2.80 2.60 

30 SECONDS 
1 wk..._.._ _... 4.00 3.85 3.70 3.55 3.40 3.25 
13 wk..._ ....... 3.70 3.55 3.40 3.25 3.10 295 
26 wk_..._._... 3.30 3.15 3.00 2.85 2.70 2.55 
52 wk. 2.90 2.75 2.60 2.45 2.30 215 

8. PROGRAM TIME RATES 
PER YR: Ix 13x 26x S2x I04x 260x 3I2x 
1 hr 42.00 39.00 36.00 34.00 32.00 30.00 281.00 
1/2 hr..._ 25.20 23.70 24.20 22.70 21.20 19.70 18.20 
1/4 hr 17.00 15.90 14.80 13.70 12.60 11.50 10.40 
10 min..._ 13.00 12.25 11.50 10.75 10.00 9.25 8.50 
5 min......._ 8.50 7.95 7.40 6.85 8.30 5.75 5.20 

KHOG 
1946 

R A 
Media Code 4 204 2530 8.00 
Broadcasting Associates Inc., Box 550. 103 W. 

Mountain, Fayetteville, Ark. 72701. Phone 501- 
442-2322. 

I. PERSONNEL 
General Manager -Ed Gideon. 

2. REPRESENTATIVES 
Devney Organization, Inc. 

3. FACILITIES 
1,000 w. days; 1440 kc. Non -directional. 
Operating schedule: 6 am -local sunset daily. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3h, 4a, 4d, 5, 60, 8. 
Rate Protection: 15h. 
Basic States: 20a, 22a. 295, 23a, 245, 26, 28a, 29a. 
Contracts: 40a, 45. 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 60k. 
Cancellation: 70a, 70e, 71a. 73a. 

TIME RATES 
Rates effective June 1, 1961. 

Rates received May 15, 1961. 
6. SPOT ANNOUNCEMENTS 

1 minute: 6 11. 12 U. 18 U. 24 U. 48 U. 
1 week 5.00 4.80 4.80 4.40 4.80 

13 weeks 4.00 3.80 3.60 8.40 8.00 
26 weeks_ 3.80 3.40 3.20 3.00 2.60 
52 weeks 3.40 3.00 2.80 2.60 2.40 

30 seconds: 
1 week 3.75 3.60 3.45 3.30 8.15 

13 weeks 3.00 2.85 2.70 2.55 2.25 
26 weeks 2.85 2.55 2.40 2.25 1.95 
52 weeks 2.55 2.25 2.10 1.95 1.80 

10 seconds -50% of above 1 minute rate. 
8. PROGRAM TIME RATES 

1 ti. 13 tl. 26 ti. 52 U. 104 ti. 260 U. 
1 hour 40.00 36.00 34.00 32.00 30.00 28.00 

1/2 hour 24.00 21.60 20.40 19.20 18.00 16.80 
1/4 hour 16.00 14.40 13.60 12.80 12.00 11.20 

5 minutes 8.00 7.20 6.80 6.40 6.00 5.60 

FORDYCE 
Dallas County -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBJT 
1959 

Subscriber to the NAB Radio Code 

Media Code 4 204 2640 5.00 
KBJT, Inc.. Box 659, Fordyce, Ark. 71742. Phone 
501-352-2170. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Mack R. Smith. 
Station Mananger-Jay Bagwell. 
Commercial Manager -Jesse B. Smith. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
250 w. days; 1570 ke. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15% on time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4b, 9d. 5. 6a, 8. 
Rate Protection: 105, 11b, 12h, 135. 
Basic Rates: 22h, 23a. 295, 26. 
Contracts: 405. 46, 48. 
Comb.: Cont. Discounts: 60b, 61a. 68e. 
Cancellation: 71a. 73a. 
Member: Arkansas Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1980. 
Card received July 17. 1960. 

6. SPOT ANNOUNCEMENTS 
1 min () 1 min 

1 ii 2.50 2.00 104 ti 2.10 
13 ti 2.40 1.85 208 ti.... ....... ._ 1.90 
26 Ii 2.30 1.70 280 ti 1.80 
52 (i 2.20 1.55 364 ti 1.70 () Quickies. 

() 
1.45 
1.35 
1.25 
1.00 

FORREST CITY (1 AM; 1 FM) 
St. Francis County -Map Location H-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KXJK 
1949 

K X J K -FM 
1960 

Subscriber to the NAB Radio Code 
Media Code 4 204 2750 2.00 
Forrest City Broadcasting Co., Washington St., For. 

rest City, Ark. 72335. Melrose 3-1252. 
STATION'S PROGRAMMING DESCRII?TION 

KXJK: General interest programming. 
M -S: 5:30-6:45 am country and western music. 
7-11:45 am middle-of-the-road music. Noon -1:30 pm 
c and w music. 1:30-4 pm middle-of-the-road music. 
4 pm -sign -off rock music. NEWS: 15 min at 6:45 
am, 7:45 am, 11:45 am & before sign -off. News et 
:55 all other hours. 15 min farm news 12:30 pm. 
Sun am religious programe, pm ehowtunea and stand- 
ard music. 2 mobile news units. 3 air personalities. 
SPORTS: high school and college football. COMMER- 
CIAL POLICY: 18 minutes per hour maximum. Per- 
sonalities and equipment available for remote broad- 
casts. Contact Representative for further details. 
Reed 9/8/67. 

1. PERSONNEL 
Gen. & Com'1 Mgr. -William Fogg. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 
South -C. K. Beaver & Associates. 

9. FACILITIES 
5,000 w. days; 950 kc. Non -directional. 
Operating schedule: 5:30 a.m. to 7:00 p.m, CST. 
FM FACILITIES: 
ERP 670 w.; 93.5 mc. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: lia, 13a, 14a, 16. 
Basic Rates: 21a, 21b, 21e, 21d, 22a, 226. 23e. 23b, 

24b, 25a, 26, 27, 28a. 28c, 29a, 296. 30. 33e. 
Contracts: 40a, 42b, 42d, 44a, 44b, 45, 48, 47a, 48, 

49, 50, 51a, 516. 
Comb.; Cont. Discounts: 60b, 60d, 60g. 601, 61e, 625, 

62d. 
Cancellation: 70a, 70e, 71a, 72, 73e, 73b. 
Prod. Services: 80, 81, 81. 
Affiliated with KBS Radio Network. 
Member: Arkansas Radio Network. 

TIME RATES 
Rates effective June 1. 1954. 

Rates received May 27, 1954. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 1 min SO see 
1 z 5.00 4.50 260 z.._._ 3.75 3.00 
26 z......._.._..._ 4.75 3.80 312 z......._._ 3.50 2.80 
52 x..._.._.._.._. 4.50 3.60 520 ....... 3.00 2.40 
104 z......_ 4.25 3.40 1040 x _ 2.50 2.00 
156 z 4.00 3.20 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr IS min 5 min 

1 x 50.00 30.00 20.00 16.50 10.00 
DISCOUNTS 

13x-5% 52x-12-1/2% 156x-20% 
26x-10% 104x-15% 260x-25% 

FORT SMITH (5 AM; 2 FM) 

(including Van Buren) 
Fort Smith, Sebastian County -Map Location B-4 
Van Buren, Crawford County -Map Location C-3 

See SRDS consumer market map and data at beginning 
of the State. 

Stationa contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

KFDF 
1958 

VAN BUREN 
Media Code 4 204 2860 9.00 
George V. Domerese, Box 550, Van Buren, Ark. 
Office and Studios: 711-1/2 Main. Van Buren, Ark. 

72956. 
I. PERSONNEL 

Owner & Gen'l Mgr. --George V. Domerese. 
Station Manager -Clarence Domerese. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1,000 w. days; 1580 15c. Non -directional. 
Operating schedule: Sunrise -local sunset. 

4. AGENCY COMMISSION 
15/0: 15 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 4b, 9d. 
Basic Rates: 29a. 
Contracts: 50. 
Comb.; Cont, Discounts: 60a. 
2 or more programs of at least 15 minutes in length 
broadcast ln 1 day by sponsor combinable to earn 1/2 
hour or hourly rate, whichever is applicable. All pro- 
grams so combined may be scheduled contiguously at 
station's option on 28 days notice to advertiser. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective February 15. 1960. 
Rates received February 25. 19ße. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 

hr. hr. hr. min. min. min. 
1 time 42.00 26.60 16.80 12.60 8.40 8.60 

13 times 39.90 25.20 15.90 11.90 7.95 8.20 
26 times 37.80 23.80 15.10 11.20 7.55 2.80 
52 time, 35.00 22.40 14.25 10.65 7.00 2.10 

104 times 33.60 21.00 13.45 10.00 6.60 1.95 
208 times 31.50 19.95 12.60 9.45 6.80 1.76 
312 times 28.00 18.20 10.00 8.65 5.40 1.55 
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Fort Smith -K F D F-Continueu 
7. PACKAGE PLANS 

SATURATION DISCOUNTS 
10 times per week, from earned frequency 10% 
15 times per week, from earned frequency 15% 
20 times per week, from earned frequency 20% 
25 tithes per week, from earned frequency 25% 
30 tunes per week, from earned frequency 30% 
Special package rates for "quickie" spots on request. 

10. SPECIAL FEATURES 
News, 1/4 hour and 5 minute rates apply. 

KFPW 
1930 

FORT SMITH 

NAIS 

Media Code 4 204 2970 6.00 
KS'l'(V Broadcasting Co., Box 4098, 2415 N. Albert 

like ltd.. Fort Smith. Ark. 72904. Phone 501-785- 
4105. 
STATION'S PROGRAMMING DESCRIPTION 

KFPW: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
10 or 15 min on hour. Local news follows network 
reports at 10 past hour except for 15 min locally 
produced newscasts at 7 am, 8 am, noon, 6 pm & 
10 pm. MUSIC: middle-of-the-road. Classified 
want -ad telephone feature at 8:10-9 pm. Guest dis- 
cussions daily at 12:15 pm. SPORTS: college and 
high school football and basketball. News 20%, music 
55%, sports and public affairs features 25%. Con- 
tact Representative for further details. Rec'd 
11/10/67. 

I. PERSONNEL 
Owner -George T. Hemreich. 
General Manager -Jack Freeze. 
Program Director -sloe ltoppoio. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 
Southwest -Mario Messina Company. 
Southeast -David Carpenter Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non- directional. 
Operating schedule: 5:30 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3a, 3d, 4a, 9d. 5, 6a, 7h, 8. 
Rate Protection. 10e, llc, 122, 13c, 14e, 15a, 15b. 
Basic Rates: 21a. 23a, 24c, 25a, 28c, 29a. 
Contracts: 40a. 45. 46. 51a. 
Comb.: Cont. Discounts: 60a. 60e, 601. 62a. 
Cancellation: 70c. 71a. 
Prod. Services: 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
ER 3 /1 /66-ltre'd 3/29166 

6. SPOT ANNOUNCEMENTS 
A -Mon then Sat 6-9 am & 4-7 pm. 
B -All other times. 
I MIN: Ix 26x 52x 156x 260x 520x I000x 

A.... 9.00 8.50 7.00 6.50 6.00 5.50 5.00 
B.... 6.00 5.50 5.00 4.50 4.00 3.50 3.00 

20/30 SEC: 
A.... 6.50 6.00 5.50 5.110 4.50 4.00 3.50 
B.... 5.00 4.75 4.50 4.25 4.00 3.75 3.50 

10 seconds -50% applicable 1 minute rate. 
7. PACKAGE PLANS 

PER WK. ROS: 1 ti 5 tl 10 tl 20 t1 30 81 

1 min 6.00 5.00 5.60 5.40 5.20 
30 see 4.50 9.30 4.10 3.90 3.70 

8. PROGRAM TIME RATES 
Ix 52x 156x 260x 312x 

1 hr 55 50 45 90 35 
1/2 hr: 60% of hour. 10 min: 33-1/3% of hour. 
1/4 hr: 90% of hour. 5 min: 25% of hour. 

KFSA 
1947 

FORT SMITH 
Subscriber 10 the NAB Radio Code 

Media Code 4 204 3080 3.00 
Fort Smith Broadcasting Co.. Box 488, 1016 Rogers 

Ave.. Fort Smith, Ark. 72901. Sunset 2-9126. 
TOVX FS 84. 

I. PERSONNEL 
General Manager -Bill Prlakos. 
Sales Manager -Bill t opeland. 
Program Director -Tom Walker. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Southeast, Southwest -Busby. Finch and Woods, Inc. 
Tennessee -R. S. Crane Company, Inc. 

3. FACILITIES 
1,0011 w. days, 500 w. nights; 950 kc. 

Directional -night only. 
Operating schedule 24 hours daily. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3b. 9a. 9d. 5. 6a. 7b, 8. 
State Protection: 106, 11h, 12b. 13b. 14b. 
Basic !tares: 22a, 23a, 25a. 26, 29a. 
Contracts: 40a. 95. 46, 47a. 
Cotnb.; Cont. Discounts: 60e, 60k, 61b, 62b. 
Cancellation: 7ua, 70e, 7,a. 73a. 
2 or more program units of 15 minutes or more 
broadcast on same day for 9atrte sponsor may be com- 
bined to earn the half-hour or 1 -hour rate, whichever 
applies. Ali programs so combined may be scheduled 
contiguously at station's option on 28 days' notice 
to advertiser. 
Programs of 10 minutes or less and announcements are 
suhiert to removal by programs of 15 minutes or more. 
Affiliated with American Contemporary Network. 

TIME RATES 
States effective October 1. 1962 (Card No. 5-H.) 

Card received January 4, 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 10 sec 
1 Il 7.50 4.50 2.65 
26 ti._ 6.00 3.60 2.15 
52 tl 5.60 3.35 2.00 
156 ti. 5.25 3.15 1.85 
31.2 ti 5.00 2.85 1.75 
624 ti 4.50 2.70 1.65 
1248 tl 4.00 2.50 1.45 
2496 ti 3.25 2.25 1.35 

7. PACKAGE PLANS 
SATURATION DISCOUNTS 

l'er week: 
lu Mines, from earned frequency 10% 
5 tithes, from earned frequency 155e 

20 times, from earned frequency 20% 
25 times, from earned frequency 25% 
30 or more times, from earned frequency... 30% 

KMAG (FM) 
1964 

FORT SMITH 

©OFiMO 
Media Code 4 204 9190 0.00 
The Valley Corporation, Ward Hotel, 6511 & Garrison 

Sts., Fort Smith, Ark. 72901. Phone 501-782- 
8888. 

I. PERSONNEL 
Station Manager -Jerry B. Davis. 
Sales Manager -Bill Crews. 
Program Director -Wayne Stevens. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 100,000 w.; 99.1 mc. 
Operating schedule: 6:00 am -midnight dally. 
Antenna ht.: 2.000 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 3d, 4a, 4e, 5, 6a, 76. 
Rate Protection: 10b. llb, 126, 13b, 14h. 15e. 
Basle Rates: 20a, 22a, 29b, 25c, 26, 28a, 29a, 30, 31. 
Contracts: 40c, 41. 42a, 42e, 43, 44a, 45, 46, 50, 51a, 

51b, 51e. 
Comb.; Cont. Discounts: 60a, 801, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 80. 
Affiliated with American FM Network. 
Member: Arkansas Radio Network. 

TIME RATES 
ER 6/1/66 -Reed 6/9/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

1 z 14.00 10.00 7.00 
13 z 13.50 9.50 8.50 
26 z 13.00 9.00 6.00 
52 z 12.00 7.50 5.00 
156 z 11.00 7.00 4.00 
260 z 9.00 8.00 3.00 
312 z 8.00 5.00 2.00 
365 z 7.00 4.00 1.00 

BULK RATE PER YEAR 

1 min. 6.50 15.002 24aÓ0 
30 sec 3.50 3.00 2.00 

7. PACKAGE PLANS 
PER WK: 6 tl 12 t1 18 tl 24 81 30 t1 42 tl 
1 min. 8.75 7.90 7.05 6.20 5.35 4.50 

8. PROGRAM TIME RATES Ihr I/2hir1/4hr5min 
34 28 

13 zz 71 46 32 
26 z 68 44 30 20 
52 z 64 40 27 19 
104 z..._ 60 39 25 18 
156 z 57 37 23 15 
260 z 50 33 20 13 
312 z 47 31 18 10 
365 z..._......_.._ .................._.._ 93 28 16 9 

KTCS 
1956 

FORT SMITH 
Media Code 4 204 3300 5.00 
Big Chief Broadcasting Co., Box 1017, Holiday Inn 

South, 2301 Towson Ave., Fort Smith, Ark. 72901. 
Phone 501-785-2559. 

I. PERSONNEL 
General Manager -Jack Beasley. 
Station Manager -Bill Harper. 

2. REPRESENTATIVES 
Adam Young-VTM. Inc. 
Texas -Riley Representatives. 

3. FACILITIES 
1,000 w. days; 1410 he. Non -directional. 
Operating schedule: 5:00 am -local sunset. CST. 
Simulcast during AM operational hours. For non - 
simulcast facilities see KTCSFM listing. 

4. AGENCY COMMISSION 
15% on net time: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 10e. 11e, 12e, 13c, 14e. 
Contracts: 40a. 
Comb.; Cont. Discounts: 601. 
Continuing discount allowed when schedule Is Inter- 
rupted. 

TIME RATES 
ER 9/1/66 -Reed 8/8/66. 

AA -Mon thru Sat 6-9 am; 4-7 pm. 
A -All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 1 ti 12 ti 18 t1 24 t1 30 ti 
1 min 8.00 7.50 7.00 6.50 6.00 
30/20 sec 7.00 6.50 6.00 5.50 5.00 

CLASS A 
1 min 7.00 6.50 6.00 5.50 5.00 
30/20 sec 6.00 5.50 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti ......... _...... _...._ 50.00 30.00 20.00 15.00 10.00 
26 ti 47.50 28.50 19.00 14.25 9.50 
52 ti 45.00 27.00 18.00 13.50 9.00 
104 ti 42.50 25.50 17.00 12.75 8.50 
158 ti 40.00 24.00 16.00 12.00 8.00 
260 tl 37.50 22.50 15.00 11.25 7.50 
312 ti 35.00 21.00 14.00 10.50 7.00 

K T C S -FM 
1964 

FORT SMITH 
Media Code 4 204 3301 3.00 
Little Chief Broadcasting Co.. Box 1017. Holiday Inn 

South, 2301 Towson Ave., Fort Smith. Ark. 72901. 
Phone 501-785-2559. 

I. PERSONNEL 
Pres. & Gent Mgr. -Jack Beasley. 
Station Manager -Bill Harper. 
Sales Manager -Pat Dentaree. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
ERP 33,000 w.: 99.9 roc. 
Operating schedule: 5:00 am -midnight CST. 
Partial simulcast operation with KTCS-AM. For 
simulcast facilities see KTCS-AM, KTCS-FM listing. 

4. AGENCY COMMISSION 
15/0 net time; lu days. 

5. GENERAL ADVERTISING See coded regulations 
See KTCS listing for coded regulations. 

TIME RATES 

Rates are identical to KTCS. See that listing. 

KWH N 
1947 

FORT SMITH 

Media Code 4 204 3410 2.00 
KIVHN Broadcasting Co., Inc., Radio Center, Boy 

193, Garrison Ave. at 5th, Fort Smith, Ark. 7290í 
Phone 501-783-8967. 

I. PERSONNEL 
Gen'] Mgr.. Sec's, & Treaa.-J. H. Friedman. 
Manager -Glenn A. O'Neal. 

2. REPRESENTATIVES 
M. A. Sales Company, Inc. 
South, Southwest -Dora Clayton Agency, Inc. 

3. FACILITIES 
5.000 w.; 1320 kc. Directional --night only. 
Operating schedule: 5:30 am -midnight Mon thru 
Fri; 5:55 am -midnight Sat; 7:00 am -midnight Sun. 
CST. 

4. AGENCY COMMISSION 
15/0 on net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a. 4a, 9d, 5, 6a. 
]fate Protection: 10h. 11b, 12b, 13b, 14b. 
Basic hates: 20a, 22a, 22b, 23a, 24b, 25a, 26. 28a, 

29a. 
Contracts: 40a. 46, 47a. 
Comb.; l'ont. Discounts: 60b, 60k, 02b. 
Cancellation: 73a. 
Member: Country Music Network. 

TIME RATES 
itatea effective February 10. 1953. 
States received February 16. 1953. 

6. SPOT ANNOUNCEMENTS 
1 min (') 1 min 

1 ti 9.00 6.50 156 ti . 7.65 
26 ti 8.55 6.15 260 tl 7.20 
52 ti 8.33 6.00 312 ti.._._....... 6.75 
104 ti 8.10 5.85 

(1 1/2 minute or station break. 
7. PACKAGE PLANS 

SATURATION PACKAGE PLANS 
1 minute or less: Each Per wk. 

10 announcements weekly....._.. ... _. 8.10 8'..00 
15 announcements weekly 7.65 114.75 
2n ann(mnrements weekly 7.20 144.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 tl 60.00 36.00 24.00 19.00 13.00 
26 ti 57.00 34.20 22.80 18.05 12.35 
52 ti 55.50 33.30 22.20 17.80 11.70 
104 ti 54.00 32.40 21.60 18.70 11.05 
156 ti 51.00 30.60 20.40 15.63 10.70 
260 ti 48.00 28.80 19.20 14.90 10.35 
312 ti 45.00 27.00 18.0e 14.00 10.00 

HARRISON (1 AM; 1 FM) 

(a) 
5.50 
5.20 
4.90 

Boone County -Map Location D -I 
See SRDS consumer market map and data at begin- 
ning of the State. 

KHOZ KHOZ-FM 
1946 1965 

Media Code 4 204 9520 8.00 
Harrison Broadcasting Corp., Box 670, 120 E. Rush 

St.. Harrison. Ark. 72601. Phone 501-365-2301. 
STATION'S PROGRAMMING DESCRIPTION 

KHOZ: Programmed for general interest of com- 
munity and primarily rural surrounding area, all 
segments. 
Listener telephone participation 9-10 am M -F. 
NEWS 15%: 15 min at 7 am, 7:45 arn. noon, 5:45 
pm community and state oriented. FARM: 11-11:30 
am M -Sat. SPORTS: local and area high school 
college basketball and football, professional baseball, 
several other sports features. MUSIC: country and 
western 5:30-7:30 am & 11:30 am -3 pm, popular 
with country and western all Other daytime programs. 
middle-of-the-road 6-10 pm Tu -Sun, gospel 6-10 pm 
Mon. Contact Representative for further details. 
Reed 10/56/67. 

I. PERSONNEL 
Station Manager -W. J. Wheeler. 
General Manager -R. S. Wheeler. Jr. 
Commercial Manager --Everett Horton. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 

3. FACILITIES 
1.000 w. days; 900 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. 
FM FACILITIES 
ERP 10.000 w.; 102.9 mc. 
Operating schedule: 5:30 am -10:00 pm Mon thru Sat: 
6:30 am -10:00 pm Sun. CST. 
Antenna ht.: 635 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 111 days 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a. 3h. 40, 9d, 5. 6a. 7b, 8. 
state Protection: Ion. 11a, 125, 13a. 14a. 
Basic Rates: 22h. 23a, 29b, 25a, 28a, 29a. 
Contracts: 40a. 46. 47a. 
Comb.; Cont. Discounts: 60a, 60k. 
Cancellation: 71a. 73a. 
Affiliated t, lib KISS Radio Network. 
Member: Magic Circle Network, Arkansas Radio Net- 
work. 

TIME RATES 
M:ff-- Itee d 4/25/68. 

ARKANSAS 
6. SPOT ANNOUNCEMENTS 

Ix 250x 500x I000x 
1 min 3.00 2.50 2.00 1.75 
30 sec 2.00 1.75 1.50 1.40 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x 40 25 15 7.50 
DISCOUNTS 

52x-20% 156x-30% 260x-40% 

HELENA 
Phillips County -Map Location H-5 

See SItDS consumer market map and data at begin- 
ning of the State. 

KFFA 
1941 

Subscriber to the NAB Radio Code 
Media Code 4 204 3630 5.00 
Helena Broadcasting Co., 5th Floor, Helena Natioa_. 

Bank Bldg., Helena, Ark. 72342. Hickory 4-2361. 
1. PERSONNE.. 

Owner & Mgr. -Sam Anderson. 
Station Manager -Wendel Atchison. 
Promotion -Katherine M. Kizer. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
South -C. K. Beaver & Associates. 

3. FACILITIES 
1.000 w., 1360 kc. Directional -night only. 
Operating schedule: 5:00 a.m. to midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10e, llc, 12e, 13e, 14e, 15b. 
Basic Rates: 20b, 21a, 22h, 23b, 24b, 25a, 26, 28b, 

28c, 29a, 33c. 
Contracta: 40a, 41, 44a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60h, 601, 61a, 62d. 
Cancellation: 70a, 70d, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with MBS Radio Network. 
Member: Southeastern Key Market Network, Ar- 
kansas Radio Network, National Agltadio Groups, 
Inc. 

TIME RATES 
Rates effective September 1, 1956. (Card No. 6.) 

States received September 7. 1954. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 5 1 30 
hr. hr. hr. min. min. sec. 

1 time 40.00 24.00 16.00 8.00 5.00 4.50 
13 Roles__ 36.00 21.60 14.40 7.20 4.50 4.00 
26 times 32.00 19.20 12.80 6.40 9.25 3.75 
52 hones 28.00 16.80 11.20 5.60 4.00 3.50 

109 tines 28.00 18.20 10.80 5.40 3.85 3.25 
156 times 24.00 15.80 10.40 5.20 3.75 3.00 
260 times 22.00 15.00 10.00 5.00 3.60 2.75 
364 times 20.00 14.40 8.60 4.80 3.50 2.50 
500 times 3.00 2.25 

DISCOUNTS 
Program sponsors may purchase announcements during 
life of program at frequency discounts earned by 
programs. Night and day programs may he combined 
to earn frequency discounts. likewise night and day 
announcements. Programs and announcements cannot 
be combined to earn larger discounts. 

HOPE 
Hemostead County -Map Location C-6 

See SRDS consumer market map and data at beginning 
of the State. 

KXAR 
1947 

Media Code 4 204 3740 2.00 
Hope Broadcasting Co., Box K, Hope, Ark. 71801. 

Phone 777-3801. 
STATION'S PROGRAMMING DESCRIPTION 

KXAR: Aimed at audience above 25. 
5:30-6:55 am country and western, news and farm. 
7-9 am standards and jazz, news features. 9-11:30 
am housewife oriented, features local news, standard 
music, showtunes. 11:30 am -1 pm news, weather. 
farm period. 1-3 pm show for housewife, standard 
music. features. showtunes. 3-4 pm gospel music. 4-6 
pm country music, news, sports. All high school and 
university sports. Contact Representative for further 
details. Reed 8/4187. 

I. PERSONNEL 
General Manager -Haskell Jones. 
Commercial Manager-Itobert M. Jones. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
1,000 w.; 1490 he. Non -directional. 
Operating schedule: 5:30 am -6:30 pm weekdays; 6:45 
am -6:30 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3b, 4a.9d, 5. Ba, 7b, 8. 
Rate Protection: 10a. 12a, 13a. 14a. 15b. 
Basic Rates: 20b, 24b, 25a, 28a, 28e. 29a. 
Contracts: 40a. 44a, 48, 48. 51a. 
Comb.: Cont. Discounts: 60b, 60h, 601, 61e, 62c. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 82. 
Affiliated with KBS and NAS Radio Networks. 
Member: Arkansas Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective Slay 1, 1964. 
Rates received April 29. 1964. 

6. SPOT ANNOUNCEMENTS 
(To be used in 1 year) 

1 MIN: ea ea 
1 ti 2.50 101 11 1.7J 
26 tl 2.00 201 ti 1.60 
51 ti 1.80 300 or more ti 1.50 
30 SEC: 
1 ti 1.90 51 11.. 1.15 
26 tl 1.30 78-100 1 1.00 
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ARKANSAS 

HOT SPRINGS (3 AM; 1 FM, 
Garland County -Map Location D-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

KBHS 
1953 

Subaeriber to the NAB Radio Code 
Media Code 4 204 5850 9.00 
Tim Timothy. Inc.. 113 3rd St., Hot Springs, Ark. 

71919. Phone 501-623-6661. 
STATION'S PROGRAMMING DESCRIPTION 

HERS: Programmed primarily for adults. 
NEWS: 5 min on hour and half hour plus emphasis 
on weathercasta at 15 min segments in drive time. 
News 50% local and state. Mobile unit. MUSIC: 
latest albums, top ballads, and some old time 
favorites. Emphasis on big band sound. Sun afternoon 
and evening classic music played. FARM: program- 
ming prior to 6:30 am and at noon hour with 
emphasis on both cattle and poultry markets. COM- 
MERCIAL POLICY: 15 minutes maximum between 
6-9 am & 4-6 pm. All other times 18 minutes per- 
mitted. Contact Representative for further details. 
Recd 3/20/88. 

1. PERSONNEL 
Pros. & Mgr. -B. P. Timothy. 
General Sales Manager -Jack Waterer. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
5.000 w. days: 590 kc. 
Operating schedule: Sunrise -local sunset. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 3a, 3h. 3c. 4a, 9d, 5, 6a, 7b, 8. 
]tate Protection: 15a, 15h. 
Basic hates: 21a. 22a. 23a. 24c, 25a, 27, 28a, 20a. 
Contracts: 40a, 43b. 44a, 45, 46, 51e. 
Comb.: Cont. Discounts: 80g, 61e. 62b. 
Cancellation: 71a, 73a. 
Prod. Services: 81, 82. 
Member: Arkansas Radio Network, 

TIME RATES 
No. 3 ER 4/1/68-Rec'd 3/1/68. 

AA -Mon thru Sat 6-9 am, noon -1 pm & 4-8 pin. 
A-9 am -noon, 1-4 pm & 6-7 pm. 
B -Mon thru Sat after 7 pm; Sun all day. 

First 
IN HOT SPRINGS 

KXOW 
TOWN & COUNTRY RADIO 

in Total Adult Audience 
6 am -5 pm 

in Total Adult Women 
6 am -5 pm 

in Total Adult men 
6 am -5 pm 

in Total Audience 
6 am -5 pm 

KXOW has 42% more total 
audience than two other 
Hot Springs stations combined. 

Source: 
Pulse, Garland County, Ark., 
Jan. 1968, avg. 1/4 -hour audiences, 
M -F. 19,300 Total Households 
in Garland County. 
"We Must Be Doing Something Right 
Since More Hot Springs and 
Garland People Prefer KXOW." 

KXOW 
5,000 WATTS 

Burn Smith, Inc. 

6. SPOT ANNOUNCEMENTS -AA- -A- -B- 
I min 30 see I min 30 see I min 30 see 

8 ti 
12 tL 
18 U 
24 ti 
36 ti 

(°) Less than 6 U. 
ID's: 50% of applicable 1 -min. 
All spots may be combined for maximum frequency. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WE: () 6t1 12 ti 18ti 24 ti 56 ti 
AA 24.00 21.75 20.00 18.75 17.00 15.00 
A 20.00 18.25 17.00 16.00 14.00 13.00 
B 16.00 14.00 13.00 12.00 10.75 9.25 () Less than 6 ti. 

ROS -Flat __..._...__.._._......_...13.50 
Bill Maddox Farm Programs -Mon then Sat 5:80- 
5:40 am & 12:30-1 pm. 5 minute segmente, including 
time and talent. 

Open. Close, 1 minute commercial.......__._._._ 22.00 
All live commercial sports by Bill Maddox, including 
time and talent. 

1 min _.... 15.50 

PER WK, EA: 
Fixed pos... 18.00 14.50 
() 16.00 13.00 

15.00 12.00 
14.00 11.00 
13.00 10.50 
12.00 9.50 

14.00 
13.00 
12.00 
11.00 
10.00 
9.00 

11.00 
10.50 

9.50 
8.50 
8.00 
7.50 

12.00 
11.00 
10.00 
9.00 
8.00 
7.00 

9.50 
8.50 
8.00 
7.50 
7.00 
6.50 

K B H S -FM 
1964 

Subscriber to the NAB Radio Code 
Media Coda 4 204 3851 7.00 
Tim Timothy. Inc., Box 2279, 113 Third St., Hot 

Springs, Ark. 71919. Phone 501-623-6661. 

STATION'S PROGRAMMING DESCRIPTION 
KBHS-FM: Programmed for country western listen- 
ing. MUSIC: modern country western tunes plus 
old time country western favorites. NEWS: capsules 
5 min to hour and 5 min to half hour. Contact 
Representative for further details. Recd 3/20/68. 

1. PERSONNEL 
Pres. & Oen'1 Mgr. -B. P. Timothy. 
Program Directora -Predio Mahy, Wayne Barnes. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
ERP 2,500 w.; 96.7 mc. 
Operating schedule: 6 am -midnight. 
Antenna ht.: 197 ft. above average terrain. 

4. AGENCY COMMISSION 
lo%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 3a, 3h, 3c, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 15a. 15b. 
Basic Rates: 21a, 22a, 23a, 24b, 25a. 27, 28a, 29a. 
Contracts: 40a, 42b 94a, 45. 48, 51e. 
Comb.: Cont. Discounts: OOg. 61e, 621). 
Cancellation: 71a, 73a. 
Member: Arkansas Radio Network. 

TIME 'RATES 
NATIONAL AND LOCAL RATBS SAME 

No. 2 ER 1/1/87 -Reed 12/1/86. 

6. SPOT ANNOUNCEMENTS 
1 z.........__..__....___... 8.50 260 z _._.._ 5.50 
52 z......._....-_ 7.50 312 L ..._...._......_ 4.25 
156 z..._ 6.25 365 z _...._ 3.75 

8. PROGRAM TIME RATES 
Ix 52x 156x 260x 312x 369x 

1 hr 50.00 44.00 39.00 32.00 26.00 20.75 
1/2 hr 32.50 29.00 26.00 21.00 17.00 13.50 

10. SPECIAL FEATURES 
NEWSCASTS 

Ix 52x 156x 260x 312x 369x 
5 min 10.00 8.50 7.00 6.25 5.50 4.25 

KXOW 
1966 

Mutual Broadcasting System 

Media Code 4 204 3960 6.00 
Christian Broadcasting Co., Box 579, Buena Vista 

Rd., Hot Springs, Ark. 71901. Phone 501-525-1301. 

STATION'S PROGRAMMING DESCRIPTION 
KXOW. Programmed for adults. 
NEWS: regional. local, weather on hour. National, 
international network news on half hour. Stock mar- 
kets. special events. 4 mobile units. ENTERTAIN- 
MENT: 6 am -noon standard and modern western 
music employing air personality, audience participa- 
tion quizzes. 12:05-1 pm gospel music, news from 
church and civic groups. 1:05 pm -sign -off standard 
and modern western music. SPORTS: network and 
live college football. Air personalities available for 
live remote broadcasts. Sat same as weekdays. Sun: 
all religious programming. Contact Representative 
for further details. Recd 10/30/67. 

I. PERSONNE... 
Pres. & Gen'I Mgr. -Forrest Eddy. 
Exec. Vice-Pres.-Richard Bloor. 
News Director -Jack Ridgeway. 

2. REPRESENTATIVES 
Burn -Smith Company. Inc. 
Regional -R. S. Crane Company, Inc. 

3. FACILITIES 
5.000 w.; 1420 kc. Non -directional. 
Operating schedule: 6 am -local sunset. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standarda apply. 
General: la, 2a, 2b, 3a, 3b, 3d. 4b, 4d, 5, 6a, 7b. 
Rate Protection: IOa, lla, 12a, 13g, 14a, 15a. 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 23b, 24b, 25a. 

26, 27, 28b, 28c, 29a, 29b, 30, 31. 
Contracts: 40º, 42a, 42c, 93, 44a, 99b. 45, 47a, 48, 

49. 51a, 51b, 51c. 
Comb.: Cont. Discounts: 60h, Ola, 61b, 61c, 62a, 62d. 
Cancellation: 70b. 71a, 73a. 
Prod. Services: 80. 82. 
Cigarette advertising not accepted. 
Affiliated with ERS and MISS Radio Networks. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 ER 10/5/86-Rec'd 10/3/66. 
AA -Mon thru Sat 6:30-9 am & 4:30-6:30 pm. to -Mon thru Sat 9 am -4:30 pm & 5-6:30 em; Sun 
all day. () Guaranteed times. 
(t) ROS times. 

6. SPOT ANNOUNCEMENTS 
AA 

I min (5) 10 see 
1 z 8.25 6.00 
52 L..-. 7.25 5.25 2.50 

4.75 2.00 
4.00 1.75 

1.50 
1.25 
1.15 

260 L 5.50 
312 L 5.00 3.50 
624 L 4.00 3.00 
1000+ 3.50 2.50 

(I) 30 seconds or less. 

I min 
7.50 
6.00 
5.50 
5.00 
4.50 
3.25 
2.50 

(I) 10 cae 
4.00 
3.50 2.00 
3.25 1.50 
2.75 1.40 
2.50 1.25 
2.25 1.10 
2.00 1.00 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

AA A 
PER WK. EA: I min 30 see 10 sec 1 min 30 see 10aas 

48 ti 
36 ti....... 4.50 4.00 
24 ti..._......._ 5.25 4.75 
18 U 6.00 5.00 
12 ti...-... 6.50 5.75 
1 ti 8.00 7.00 

8. PROGRAM TIME RATES 

1.50 
1.75 
2.00 
2.50 
3.50 

I hr 

_..._ 54.00 
26 x..........__.__..._..._ ...... ..... 50.00 
52 x._______ 48.00 
104 L.......__._ 46.00 
158 L._..._ ....... __..._._ 42.00 
260 x..._ 40.00 

3.75 
4.00 
4.50 
5.00 
5.75 
7.00 

1/2 hr 
36.00 
32.50 
30.00 
29.00 
28.00 
26.00 
24.00 

2.50 1.10 
2.75 1.20 
3.25 1.40 
3.50 1.50 
3.75 1.70 
4.00 1.75 

1/4 hr 5 min 
24.00 12.00 
21.50 11.00 
20.00 10.00 
19.50 9.50 
18.50 9.00 
17.00 8.50 
16.00 8.00 

KZNG 
1953 

Madia Code 4 204 4070 3.00 
George T. Rernreich. 1011 Central Ave., Bot Springe, 

Ark. 71901. Phone 501-624-3313. 

I. PERSONNEL 
Manager -Tom Nichols. 
Sales Manager -Arthur Bightaian. 
News Director -Duane Wallace. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Southwest -Mario Messina Company. 
Southeast -C. K. Beaver & Associates. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 5 am -midnight, CST. 

4. AGENCY COMMISSION 
15% on time and talent. 

5. GENERAL ADVERTISING Sae coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a. 13a, 14a, 15b. 
Basic Rates: 20b, 21a. 22a, 24b 25c, 28e. 29a, 33d. 
Contracts: 40a, 42a, 44a, 4413, 45, 47a 51b. 
Comb.: Cont. Discounts: 60b, 60e, Ola, 62a, 62d. 
Cancellation: 71a. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
EH 1/1/68-Rec'd 12/1/67. 

A -Mon thru Sat 6-9 am & 4-7 pm. 
B -All other times & all day Sun. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Ix 60 I2x 260 52x 156x 260x 5201 
A .. 9.00 8.50 8.00 7.50 7.00 6.50 6.00 5.50 
B .. 8.00 7.50 7.00 6.50 6.00 5.50 5.00 4.50 

20/30 sec: 80% of applicable 1 -min. 

7. PACKAGE PLANS 
PER WK: 5ti 10 ti 15 ti 20t1 25tí 30+ 

°Discounts 5% 10% 15% 20% 25% 30% () From earned frequency. 
TOTAL AUDIENCE PLAN 

II III IV 
6-9 am Mon thru Sat .... 2 3 4 5 
9 am -4 pm Mon thru Sat 1 2 2 3 
4-7 pm Mon thru Sat 2 3 4 5 
7 pm -midnight Mon thru 
Sat & All day Sun. 1 1 2 3 

36 ti 54 tl 72 01 96 ti 
1 wk. _ 180 250 325 425 

10. SPECIAL FEATURES 
News -7-7:15 am, 8-8:10 am, noon -12:15 pm, 6-6:10 
pm. 
260 z ea __..._..-____ 7 
News -8-8:10 pm. 
260 x, ca _....._._.... 5 
Swap & Shop -8:30-8:45 am. 
3 1 -min spots, 260 z, ea...__...._......_._._ _.........._.. 7 
Swap & Shop -8:15-8:30 pm. 
260 z, ea _._.._...__...._.....__... 5 
News & Weather at :20. 
News & Sports at :40. 
SO sec, ea _....._........__..._._ 4 
Package discounts do not apply. 

JACKSONVILLE 
Pulaski Camly-Map Location F-4 

See SRDS consumer market map and data at begin 
fling of the State. 

KGMR 
1963 

Media Code 4 204 4180 0.00 
Radio Jacksonville, Inc., 109 N. 2nd St., Jackson- 

ville, Ark. 72076. Phone 501-982-5551. 

I. PERSONNEL 
President -John J. Shields. 
Station Manager -Johnny Towell. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

S. FACILITIES 
1,000 w.; 1,500 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Card received June 29. 1964. 

6. SPOT ANNOUNCEMENTS 
PER YR: 
1 ti ........ 5.00 104 ti ........ _..._.,._..__. 3.00 
13 ti 4.50 208 ti..._..._..-.. ._ 2.50 
26 ti 4.00 365 ti _..... ._ 2.00 
52 ti 3.50 1000 and over.-.....__ 1.50 

8. PROGRAM TIME RATES 
1 ti 13 ti 26 ti 52 ti 313 ti 

1 hr 50.00 45.00 40.00 35.00 30.00 
28.00 25.00 22.00 19.00 18.00 
14.50 13.25 12.00 10.75 9.50 

5.50 5.00 4.50 4.00 3.50 

1/2 hour 
1/4 hr 
5 min 

JONESBORO (2 AM; 1 FM) 
Craighead County -Map Location J-2 

See SUDS consumer market map and data at begin- 
ning of the State. 

KBTM KBTM-FM 
1930 1947 

Media Cede 4 2044290 7.00 
Patteson Brothers. KBTM Bldg.. 603 Madison St.. 

Jonesboro, Ark. 72104. 

I. PERSONNEL 
General Manager -Alan Patteson Jr. 
Station Manager -Clarence Adams. 
Program Director -Bill McCaughan. 

2. REPRESENTATIVES 
Burn -Smith Company. Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 5:00 a.m. to 11:00 p.m. CST. 

FM FACILITIES 
ERP 3.000 w., 101.9 me. 
Operating sehedile: 5:30 a.m. to 11:00 p.m. CST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/2 time only: 10 days. 

5. GENERAL ADVERTISING Sae Boded regulations 
Basic Rates: 22a, 28a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60a. 
Affiliated with MRS and KISS Radio Networks. 
FM operated in conjunction with AM. 

TIME RATES 
ER 4/1/67 -Reed 3/27/87. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 208x 3I2x 

1 min. 7.00 6.50 6.00 5.50 5.00 4.50 
30 sec. ...... 5.60 5.20 4.80 4.40 4.00 3.60 
10 sec: 50% of 1 -min. Not combinable to earn lower 
frequency except on 2 for 1 basis. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

(1-12 wka) 
10tí 15 t 20tI SOtl 

1 min, ea _.. 5.00 4.50 4.00 3.75 
20/30 sec: 80% of 1 -mis.. 

ADDITIONAL DISCOUNTS 
13 wks-5% 20+ wka-10% 
Package spots not combinable with regular frequency 
spots to earn regular discount. Retroactive package 
discounts apply on continuous schedule only, Weeks 
need not be consecutive to earn cumulative weeks 
frequency. 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 208x 512a 

1/2 hr 45 39 38 33 30 27 
1/4 he 30 28 24 22 20 18 
5 mia 15 13 12 11 10 9 

(Jonesboro continued on next page) 
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Arkansas 

Radio 

Network 
Delivers America's 

13th Market 
Arkansas and the Arkansas Radio 
Network are truly contiguous. 

Little Rock serves as Arkansas' 
0transportation, news cnd distribution 
"'Center, making all Arkansas cities 
dependent on Little Rock and interde- 
pendent on each other. 

The Arkansas Radio Network broad- 
casts Arkansas and Little Rock infor- 
motion and live commercials to all of 
its 37 affiliates since all product dis- 
tribution is statewide. Arkansas is, 
therefore, one market - 13th ranked 
nationally among standard metro 
areas. 
Arkansas Rank 
Population 1,973,800 13 
Households 581,900 12 
Total Retail Sales $2,503,653,000 18 
Auto Sales $554,777,000 14 
Gas Station Sales $202,636,000 14 
Passenger Cars 695,600 15 

SRDS CM Data lI.68. Based on Metro Area 
R onk inns. 

Statewide Coverage --ONE BUY! 
The Arkansas Radio Network is the 

only efficient vehicle covering this 
vast market. Of the 90 AM and FM 
stations serving Arkansas, the nation- 
al radio networks deliver a total of 
only 14 stations outside Little Rock. 

Arkansas' Easiest-ToBuy 
Advertising Medium 

Local Identity 

One Order.One Billirig.One Check 

Flagship Station 

Kar 
LITTLE ROCK 

RADIO 

920 
. delivering more total adults 18 : 

6 am -7 pm than any other station in 
the market! 
Pulse: Little Rock -North Little Rock 2 -county 

Metro, March '68. Avg. I/4 -hr. listening 
®ests., M - F. 

Mullins Broadcasting Company 
Ted Snider, Vice Pres A. Gen. Mgr, 

BLAIR RADIO 

Jonesboro -Continued 

KNEA 
1950 

Subscriber to the NAB Radio Coda 
Media Code 4 204 4400 2.00 
Radio Jonesboro, Inc., Box 8, Washington & Madison 

Sta Jonesboro, Ark. 72401. Phone 501-932-8381; 
8382. 
STATION'S PROGRAMMING DESCRIPTION 

ENEA: Programmed for adults and young adults. 
5 min news on hour, news headlines on half hour. and 
weather at :15 MUSIC 90%: 50% albums and 40% 
singles, featuring current selling general popular 
music, ehowtunes, standards. NEWS 10%: local, na- 
fonal, and international, 5 min sports news daily. 2 
newsmen, mobile news studio with facilities for live 
reports or recording, also used for remote pickups 
from shopping centers, county fair. etc. COMMER- 
CIAL POLICY: 15 minutes maximum 6-8 am, all 
other times 18 minutes permitted. Contact Represent- 
ative for further details. Recd 8/4/67. 

I. PERSONNES. 
General Manager -Harold L. Baker. 
Sales Manager -Ted Pylant. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
South -C. E. Beaver & Associates. 

3. FACILITIES 
1.000 w. days. 970 Ice. Non -directional. 
Operating schedule: 4:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING Bee nadad regulations 
General: la, 2a, 3a, 3b, 4b, 4d. 5, 6a, 7b, 8. 
Basic States: 21c, 22a, 22b, 23a. 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a, 4213, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61b, 62b, 82e. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Ratee effective October 1, 1984. (Cord No. 4.) 
Card received September 30. 1984. 

B. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I min Se see 1/2 hr I/4 hr 5 min 

1 z. 5.00 4.00 33.00 22.00 10.00 
13 z._..._...... ...... ._... 29.00 19.00 9.00 

3.20 25.00 16.00 8.00 
52 x-_.._. 3.60 2.90 22.00 14.00 6.50 

2.60 20.00 12.00 5.75 
2.40 18.00 11.00 5.25 
2.20 16.00 10.00 4.75 
2.00 15.00 9.00 4.h. 

158 x._.._..._ 3.0(1 
260 x._._....._ 2.75 
312 x.._ _ 2.50 
600 z 1,85 
1200 x 1.65 1.30 
Specified time and adjacencies 10% extra. 

LITTLE ROCK (8 AM; 2 FM) 

(including North Little Rock) 
Pulaski County -Map Location F-4 

See BADS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This Is not to impt, 
that all of the stations provide equa. coverage of 
the entire area or cities Involved. It is part of the 
time buying function to determine extent of Indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

KAAY 
1924 

LITTLE ROCK 

A LIN Owned Station 

JOHN C. BUTLER & COMPANY, INC. 

RIAlB 

Madia Code 4 204 4510 8.00 
KAAY, Inc., a subsidiary of LIN Broadcasting Corp., 

Box 1790, 1425 W. 7th St., Little Bock, Ark. 
72203. Phone 501-375-5311. 
STATION'S PROGRAMMING DESCRIPTION 

KAAY: Programmed for general interest. 
NEWS: 3 man news staff broadcasts 5 min news on 
hour, headlines on half hour. Newscasts 65-75% 
local. Sportscasts at certain times in day, FARM: 
programs at 6 am & noon handled by farm director. 
Material obtained in -person throughout state. MUSIC: 
current and past hits, hosted by 6 man air person- 
ality staff. Weekday and Sat religion and discussion 
block 5-6 am & 6:30-8 pm. Local satire program 
Sun 5:30 pm. Editoriale as deemed necessary by 
management. Air personalities available for full - 
originated remotes. Contact Representative for fur- 
ther details. Recd 3/27/68. 

I. PERSONNEL 
President -Frederic Gregg. Jr. 
Vice -Pros. & Gen'l Mgr. -Pat Walsh, Jr. 
Program Director -George J. Jennings. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
LIN Sta. Sales Office: See Rep & 5/O pages. 

3. FACILITIES 
50.000 w.; 1090 ko. Directional -night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0. Bills payable upon receipt. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, Sb. 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 18b, 14b. 
Basto Rates: 20b, 21a, 21b, 21e, 22a, 22b, 23a, 23b, 

24a, 24b. 24c, 25a, 27, 28a, 29a, 30. 

Contracte: 40a, 41, 44b, 45, 48. 50, 51a, 51c. 
Comb.; Cont. Discounts: 60a, 82b. 
Cancellation: 70a, 70c, 71e, 72, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Eff 4/1/68-Rec'd 4/1/68. 

AAA -Mon thru Sat 8-10 am, noon -12:30 
3-7 pm. 
AA -Mon thru Sat 10 am -noon, 12:30-3 pm; Sun 
noon -7 pm. 
A -Mon thru Sun 7 pm -midnight: Sun 6 am -noon. 
B -Daily midnight -8 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER YR: PER WK: I min 20/30 
52 z 6 ü......._..._....._.._... 21.00 16.80 
104 z 9 ti 20.50 16.40 
156 z 12 ti 19.50 15.60 
260 z 15 ti_.._ 19.00 15.20 
312 z 18 ü...._..._._._.._-.. 18.50 14.80 
520 z 21 ti 18.00 14.40 
780 z 24 ti........_ ..... ............... 17.50 14.00 
1040 x..._ 30 ti. 18.00 12.80 

CLASS AA 
1 L 1 ti 
52 z 6 ti 19.50 15.80 
104 z 9 ti 19.00 15.20 
158 z 12 tL 18.00 14.40 
260 z 15 tL 17.50 14.00 
312 z 18 tL 17.00 13.60 
520 z 21 ti_ 16.50 13.20 
780 a 24 ti 16.00 12.80 
1040 z 30 ti 15.00 12.00 

CLASS A 
52 z 6 ti 17.50 14.00 10.50 
104 z 9 ti 17.00 13.60 10.20 
156 z....... _. 12 tl 16.00 12.80 9.80 
280 z 15 tl.._._.._.....-...._... 15.50 12.40 9.30 
312 z 18 ti 15.00 12.00 9.00 
520 z. 21 ti 14.50 11.60 8.70 
780 z 24 ti 14.00 11,20 8.40 
1040 z 30 ti 13.00 10.40 7.80 

CLASS B 
1 z 1 ti 10.50 8.40 6.30 
260 z 15 ti 9,50 7.60 5.70 
520+ 21+ 8.50 6.80 5.10 
All spots, regardless of length or time class, auto- 
matically combine to earn lowest frequency or pack- 
age discounts, whichever applies. 

7. PACKAGE PLANS 
CONVERTIBLE SPOT PLANS 

PER WK: 
'AAA tAAA AA A I min 20/30 ID's 

6 ti.... 2 2 1 1 117,00 93.80 70.20 
0 ti.... 3 3 2 1 171.00 136.80 102.60 
12 ti.. 4 4 2 2 210.00 168.00 126.00 
15 ti_ 5 5 3 2 255.00 204.00 153.00 
18 ti.. 6 6 3 3 288.00 230.40 172.80 

ARKANSAS 
PER Wit: 

'AAA tAAA AA A I min 20/30 ID's 
21 ti.. 7 7 4 3 325.50 280.40 195.30 
24 ti.. 8 8 4 4 380.00 288.00 216.00 

pm & 30 ti.. 10 10 5 5 420.00 338.00 252.00 () AM. 
(t) PM. 

Conversion: Higher to lower time class -2 AAA 
(AM/PM) equal to 3 AA, 2 AA equal to 3 A. 
Lower to higher class -3 A equal to 2 AA, 3 AA 
equal to 2 AAA (AM/PM). Weekly Package snots. 
in designated time classes, may be added to Con- 
vertible Spot Plena at applicable rates, also fully 

ID's convertible. 
12.60 
12.30 
11.70 
11.40 
11.10 
10.80 
10.50 

9.60 

8. PROGRAM TIME RATES 
Ix 52x I56x 260x 3129 520x 

I hr 137.50 130.75 123.75 117.00 110.00 106.75 
1/2 hr 82.50 78.50 74.25 70.25 66.00 64.00 
1/4 hr 55.00 52.25 49.50 46.75 44.00 42.50 
10 min 44.00 42.00 39.75 37.50 35.25 34.00 
5 min 27.50 28.25 29.75 23.50 22.00 21.25 

9. PARTICIPATING PROGRAMS 
12.30 Marvin Vines Farm Program -Mon thru Sat 6-6:35 
11.70 am & noon -12:35 pm. 
11.40 1 -min participations -Applicable 1 -min rate + 
10,80 `5.00. 8 per wk 25.00. 
10.50 5 -min segments -Open & close & 1 -min spot, 11ppil- 
10.20 cable 5 -min rate + 9.00. 
9.90 10 -min segments -Open & close & 2 1 -min spots, 
9.80 applicable 10 -min rate + 12.00. 
9.00 15 -min segments -Open & close & 3 1 -min spots, 

applicable 15 -min rate + 15.00. 
(1 Talent fees: Oat and commissionable. 

Ear On Arkansas -Sun 11:30 am -noon & 5:30-8 pm. 
1 -min participations (mau 3 per program) 11:30 
am bonus, 5:30 pm, Oat 50.00. 

10. SPECIAL FEATURES 
NEWS PARTICIPATIONS 

CLASS AAA 
PER YR Ix 26x 521 156x 260x 520+ 
PER WK: I ti 3 ti lì ti 12 t1 15 01 la ti 
1 min. 24.00 23.50 23.00 21.50 21.00 20.00 
30 sec 19.20 18.80 18.40 17.20 18.80 16.00 

CLASS AA 
1 min..._ 22.50 22.00 21.50 20.00 19.50 18.50 
30 sec..._ 18.00 17.60 17.20 16.00 15.60 14.80 

CLASS A 
1 min..... 20.50 20.00 19.50 18.00 17.50 16.50 
30 sec 16.40 16.00 15.80 14.40 14.00 13.20 

CLASS B 
1 min 12.50 ..._... ..._... 11.50 10.50 
30 sec..._... 10.00 9.20 8.40 
All rates include ID's. 

SPORTS AND WEATHER VIGNETTES 
Applicable 1 -min spot rate, subject to weekly dis- 
count, plus 2.00 production charge: commissionable 

(Little Rock continued on next page) 

AR ANui 0* 

You don't have'Ar(ansas without the 

K A AY - Little Rock 
Confirmed! By Pulse! (County Report, Arkansas Circulation Pulse 1968*) 
Each week, in those counties where the individual stations enjoy 25% or 
better penetration, KAAY reaches 68.5% more unduplicated adults than 
the second station and 95.7% more than the third station. 
IN TOTAL PERSONS, KAAY'S weekly unduplicated reach is 29.8% 
greater than that of the next two stations combined. 

TOTAL ADULTS 

KAAY - 145, 600 
STATION #2 

STATION #3 

TOTAL PERSONS 

g t. 

KAAY 68.5% GREATER 

KAAY 95.7% GREATER 

STATION #2 
STATION #3 

KAAY 29.8°ó 

GREATER THAN BOTH 

(We're not surprised. We've known from mail count, telephone 
and various promotions that we've had the audience 
since 1962! Now You Know!) 

KAAY ,ó9ó 
Pei%anal inter -:i.:nn.; cro O: tent rhum, I 7 

without KAA\ you just don't have Arkansas. 



ARKANSAS 
Little Rock-Ccntinued 

KALO 
1927 

LITTLE ROCK 

Independent Negro 

Subscriber to the NAB Radio Code 
Media Code 4 204 4620 5.00 
Arkansas Broadcasting Co., 2919 W. Markham, Little 

Rock. Ark. 72205. Phone 501-664-25.25. 

STATION'S PROGRAMMING DESCRIPTION 
KALO: Programmed primarily for Negro listener with 
consideration for young married audience as well. 
MUSIC: popular, rhythm and blues, rock and roll. 
and gospel. AIR PERSONALITIES handle all seg- 
ments and taped commerciale by them are inter- 
changeable. NEWS: local on hour, network news on 
half hour. Local news staff mans mobile unit. 
SPORTS: coverage includes play-by-play of local 
colleges and sports news programs. Special interest 
programs centered on community organization activity. 
Participate in community activity. Air personalities 
available for personal appearances, remote broadcasts. 
in-store promotions. Contact Representative for further 
details. Recd 1/22/68. 

I. PERSONNE_ 
Vice-Pres. & Gen'1 Mgr. -Douglas J. Bomine. 
Station Manager -Edward Phelan. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

8. FACILITIES 
1,000 w. days, 500 w. nights; 1250 kc. 

Directional -night only. 
Operating schedule: 5:00 am -midnight daily. 

4. AGENCY COMMISSION 
month. 
15/0 net charges for facilities; 10th of following 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 3a, 3b, 3c, 3d, 4a, 5, 65. 
Rate Protection: 10c, 12c, 13c, 14c, 15a. 
Basic Rates: Sib. 22a, 22b. 23a, 24a, 24c, 25a, 28a, 

28c, 29a, 30, 31, 32a. 
Contracta: 40a, 40c, 41, 42b, 42c, 94b, 45. 46, 47e, 

48. 49, 50. 51a. 51b. 
Comb.; Cont. Discounts: 60a, 60e, 60e, 60g, 60h, 601. 

61b, 62a, 62b. 
Cancellation: 70a, 70c, 71a. 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with MRS. 
Station reserves the right to request cash in advance 
where advisable in the Judgement of station manage- 
ment. 
Blanket contracts accepted for the purpose of estab- 
lishing an advertiser's contractual year and she cal- 
culating of frequency earned. Blanket contracts will 
not be accepted (or the purpose of rate protection. 

TIME RATES 
Bates effective September 1. 1962. (Card No. 13.) 

Rates received July 31, 1962. 
AA -Mon thru Set 7-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: -1 min - 
Fixed position or less ea tot 

than 6 ti 12.00 ......_ 
8 ti._. 10.00 60.00 
12 tí..._._ .............._._..-_». 9.00 108.00 
18 ti.._..-..»...._-_.._..__..._ 8.00 144.00 
24 U.._..._.._._._..._.._.._.._._ 7.50 180.00 
36 ti..-_.._....._ __....__....__ 7.00 252.00 

CLASS A 
Less than 6 ti -.__._._._ 10.00 
6 ti 9.00 54.00 
12 ti -__._._._ 8.00 96.00 
18 ti.» »._._..._» 7.00 126.00 
24 ti. ___. 6.50 156.00 
36 tL 6.00 216.00 

-30 sec - 
ea tot 

9.00 
8.00 48.00 
7.20 86.40 
6.40 115.20 
6.00 144.00 
5.60 201.60 

8.00 
7.20 43.20 
6.40 76.80 
5.60 100.80 
5.20 124.80 DISCOUNT 
4.80 172.80 52 xk-8% (spots only). 

8. PROGRAM TIME RATES 
59 29 

min min 
1 ti _ 96.00 60.00 
52 ti 91.00 56.00 
104 ti 86.00 52.00 
156 ti 81.00 48.00 
204 ti ....... _. .... ._.._ 76.00 44.00 
260 ti 70.00 40.00 

10. SPECIAL FEATURES 
NEWSCASTS 

PER WK: AA A 
Less than 6 ti 14.00 
6 ti __._... 12.00 

18 ti........._...._...._.-....._._._._._...._..._........... 10.00 
24 IL _.-._ 9.50 
36 ti 9.00 
ROB -flat, 8.00. 

KARK 
1928 

LITTLE ROCK 

NBC Radio Network 

BLAIR RADIO 

24 
min 

50.00 
47.00 
44.00 
91.00 
38.00 
35.00 

14 
min 

36.00 
33.00 
30.00 
27.00 
24.00 
21.00 

R AIB 

10 
min 

30.00 
27.00 
24.00 
21.00 
18.00 
15.00 

12.00 
11.00 
10.00 
9.00 
8.50 
8.00 

Subscriber to the NAB Radio Code 
Media Code 4 204 4730 2.00 
Mullins Broadcasting Co., 1001 Spring St., Little 

Rock, Ark. 72203. Phone 501-376-2481. TWX 
501-721-8334. 

I. PERSONNEL 
President -John C. Mullins. 
Executive Vice President -Alvin G. Flanagan. 
Vice-Pres. & Gen'l Mgr. -Ted L. Snider. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5.00o w . 920 kv. Directional --night only, 
Operating schedule: 19 hours daily. CST. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 3a, 3c, 9a, 5, 6a, 7b, 8. 
]late Protection: 15a. 15b, 16. 
Basic Rates: 20b, 21a, 22a, 22b, 23b, 25a, 26, 28a, 

29a, 30, 32b. 
Contracts: 40a. 41, 42h, 45, 46, 47a, 98, 99. 
Comb.: Cont. Discounts: 60a. 61b, 62a. 62d. 
Cancellation: 70a, 70c, 71a. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
FM operated separately from AM. 
Affiliated with NBC Radio Network and Blair Group 
Plan. 
Member: Arkansas Radio Network. 

TIME RATES 
Eff 6/1/67-Itec'd 5/8/67. 

7. PACKAGE PLANS 
AAA -Mon thru Fri 6-10 am. 
AA -Mon thru Fri 4-7 pm. 
A -Mon thru Fri 10 am -4 pm; Sat & Sun 6 am - 
7 pm. 
B -All other times. 

CLASS AAA 
PER WK: (e) 6tl I2tI 18 t 24t1 50íl 
1 min 22.00 20.00 19.00 18.00 17.00 15.00 
20/30 sec 17.50 16.00 15.00 14.50 13.50 12.00 
ID's 13.00 12.00 11.50 11.00 10.00 9.00 

CLASS AA 
1 min 20.00 18.00 17.00 16.00 15.00 13.00 
20/30 sec 16.00 14.50 13.50 13.00 12.00 10.50 
ID's 12.00 11.00 10.00 9.50 9.00 8.00 

CLASS A 
1 min 17.00 15.00 14.00 13.00 12.00 11.00 
20/30 sec 13.50 12.00 11.00 10.50 9.50 9.00 
ID's 10.00 9.00 8.50 8.00 7.00 6.50 

CLASS B 
1 min 14.00 12.00 11.00 10.00 9.00 8.00 
20/30 sec 11.00 9.50 9.00 8.00 7.00 6.50 
ID's 8.50 7.00 6.50 6.00 5.50 5.00 

(*) Less than 6 ti. 
Minute,, atationbreaks and ID's may be combined 
for greater frequency. 

8. PROGRAM TIME RATES 
A -Mon thru Sat 7-9 am & 4 pm -sign -off. 
B -All other times. 

CLASS A 
Ix 26x 52x 104x 1560 260x 312x 

1 hr 100.00 97.50 95.00 90.00 85.00 80.00 75.00 
1/2 hr 60.00 58.50 57.00 54.00 51.00 48.00 45.00 
1/4 hr 40.00 39.00 38.00 36.00 34.00 32.00 30.00 
10 min 33.00 32.20 31.35 29.70 28.05 26.40 24.75 
5 min. 25.00 24.40 23.75 22.50 21.25 20.00 18.75 

CLASS B 
1 hr 75.00 73.15 71.25 67.50 63.75 60.00 56.25 
1/2 hr 45.00 43.90 42.75 40.50 38.25 38.00 33.75 
1/4 hr...-_ 30.00 29.25 28.50 27.00 25.50 24.00 22.50 
10 min 24.75 24.15 23.50 22.25 21.00 19.75 18.50 
5 mitt 18.75 18.30 17.80 16.85 15.90 14.95 14.00 

10. SPECIAL FEATURES 
NEWSCASTS 

AAA -Mon thru Fri 6-10 am. 
AA -Mon thru Fri 4-7 pm. 
A -Mon thru Fri 10 am -4 pm; Sat & Sun 6 am -7 
Dm. 
B -All other times. 

CLASS AAA 
Ix 26x 52x 1040 156x 260x 3120 

1/4 hr 98.00 45.00 44.00 92.00 40.00 38.00 36.00 
10 min. 37.00 38.00 35.00 33.00 32.00 30.00 29.00 
5 min 28.00 27.00 26.00 25.00 24.00 23.00 22.00 

CLASS AA 
1/4 hr 45.00 44.00 42.00 40.00 38.00 36.00 35.00 
10 min. 36.00 35.00 33.00 32.00 30.00 29.00 28.00 
5 min 27.00 28.00 25.00 24.00 23.00 22.00 21.00 

CLASS A 
1/4 hr 36.00 35.00 34.00 33.00 32.00 30.00 28.00 
10 min. 28.00 27.00 26.00 25.00 24.00 23.00 22.00 
5 min 22.00 21.00 20.00 19.00 18.00 17.00 16.00 

CLASS B 
1/4 hr 26.00 25.00 24.00 23.00 22.00 21.00 20.00 
10 min 21.00 19.50 19.00 18.50 18.00 17.00 16.00 
5 min-.._ 16.00 15.00 14.00 13.50 13.00 12.00 11.00 
No further discounts. 

FARM PROGRAMS 
Farm Fare -Mon thru Sat 5-8 am. 
1/4 hr 42.50 41.75 41.00 39.50 38.00 36.50 34.50 
10 min. 34.75 34.15 33.50 32.25 31.00 29.75 28.50 
5 min 26.75 26.30 25.80 24.85 23.90 22.95 22.00 
Bob Buice Show -Mon thru Sat 6-7 am & 12:15- 
12:30 pm 
1/4 hr 52.50 51.50 50.50 48.50 46.50 44.50 42.50 
10 min. 43.00 42.20 41.35 39.70 38.05 38.40 34.75 
5 min 33.00 32.40 31.75 30.50 29.25 28.00 26.75 

KARK-FM 
1961 

LITTLE ROCK 

©Q F 

Media Code 4 204 4731 0.00 
Mullins Broadcasting Co., 1001 Spring St.. Little 

Rock. Ark. 72203. Phone 501-378-2481. 
TWX. 501-721-8334. 

I. PERSONNEL 
President -John C. Mullins. 
Executive Vice -President -Alvin G. Flanagan. 
Assistant Manager -Tom Longfellow. 

2. REPRESENTATIVES 
Blair Radio. 

S. FACILITIES 
ERP 29,000 w.; 103.7 mc. Stereo. 
Operating schedule: 6 em -midnight. CST. 
Antenna ht.: 1,510 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See KARK listing for coded regulations. 
FM operated separately from AM. 
Member: Arkansas Radio Network. 

TIME RATES 
Eff 4/1/68-Rec'd 4/1/68. 

7. PACKAGE PLANS 
WKLY: 6 t 12 t 18tI 24tI 
1 min..-_......_ 5.20 5.00 4.80 4.60 
30 sec..._ 4.20 4.00 3.80 3.60 

ik MIGHTY 
590 kc. 

Avery-Knodel, Inc. 

ARKANSAS' 

MUST -BUY 
STATION 

KBHSnonce 
the marketing station programmed for every Arkansas schedule 

LITTLE ROCK*_- 

% HOT SPRING 
... 

Population 9 
s47,200* 

KBHS covers over 977,000 people - a market no other Arkansas 
radio buy can equal. Buying Little Rock metro radio delivers only 
17% of Arkansas' 1,973,800 population.* 
KBHS programs to rural and small town Arkansas - where 90% 
of Arkansas' population is concentrated - with easy -listening 
music, open -line, fishing reports, Trader Jim's Trading Post and 
semi -hourly newscasts. 

NEWS - Bill Maddox - Arkansas' #1 newscaster. 

FARM - Livestock, commodity markets, county 4-H Activities - 
county fairs. 

ADULTS - Concentration on adult purchasing power. 
RATINGS - Dominant throughout the day.** 
COVERAGE - Arkansas' Greatest one-half milivolt coverage station. 

*SRDS CM Data 1-1-68 **Hooper, May 1967 

KDXE 
1957 

NORTH LITTLE ROCK 

Country and Western 

Media Code 4 204 4840 9.00 
Capital Broadcasting Co., Inc.. 1604 Main St., Lcttle 

Rock. Ark. 72203. Phone 501-374-4829. 
STATION'S PROGRAMMING DESCRIPTION 

KDXE: Programmed for adults. 
AIR PERSONALITIES cover all segments, News: 
5 min each hour, 50% local, 50% national and in- 
ternational. FARM: news at 5:10 & 5:40 am. 
MUSIC: country and western with emphasis on 
country -rock -oriented. COMMERCIAL POLICY: guar- 
antee 15 minute separation between competitive prod- 
ucts or services. Personalities available for remote 
broadcasts, store openings, shopping -centers, state 
fairs, etc. Contact Representative for further details. 
Recd 7/17/67. 

I. PERSONNEL 
Pres. & Gen'1 Mgr. -Dale D. Mahurin. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 

3. FACILITIES 
1.000 w. days; 1580 kc. 
Operating schedule: 5:00 am -local sunset. (,na. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, 3a. 4a, 4d, 5, 6a. 
Rate Protection: 10b, llb, 12b. 13b, 14b. 
Basic Rates: 22b. 23a, 24a, 25a, 26, 281). 29a. 
Contracts: 40a, 45. 46. 47a, 48. 
Comb.; Cont. Discounts: 61b. 61c, 62b, 62e. 
Cancellation: 70a. 70e, 71a. 73a. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective December 1. 1964. (Card No. 3.) 

Rates received November 9. 1964. 
6. SPOT ANNOUNCEMENTS 

1 min or less _r.__..»._........._........... 8.00 
7. PACKAGE PLANS 

WEEKLY PACKAGES 
1 MINUTE 

PER WK: ea tot ea tot 
5 tt._._...._.._ 7.50 37.50 20 ti 6.50 170.00 
10 ti _ 7.00 70.00 30 ti 6.00 180.00 
15 ti_......_.._. 6.75 101.25 

5 MINUTES 
8 ti_._._....__ 16.00 48.00 6 ..... 14.00 34.00 
5 ti 15.00 75.00 

8. PROGRAM TIME RATES 
1/2 hr 40.00 1/4 hr 30.00 

KLRA 
1927 

LITTLE ROCK 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 204 4950 6.00 
KLRA, Inc.. 416 Union National Bank Bldg.. Little 

Rock. Ark. 72201. Phone 501-375-7319. 
I. PERSONNEL 

Prra. & Gen'I Mgr. -Leonard Coe. 
2. REPRESENTATIVES 

Edward Petry & Co., Inc. 
3. FACILITIES 

10,000 w. days. 5.000 w. nights: 1010 ke. 
Directional -night only. 

Operating schedule: 24 hours daily. CST. 
4. AGENCY COMMISSION 

15/0: 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 4a, 4d, 5, Sa, 7b. 8. 
Rate Protection: 10b, llb. 12b, 136. 14b. 
Basic Rates: 20a, 22a, 23a, 24b, 25a. 28a, 29a. 
Contracts: 400. 40e. 95, 46, 47a. 
Comb.: Cont. Discounts: 80a, 60e, 60e, 61a, 61b, 62b. 
Cancellation: 70a. 71a, 73a. 
Affiliated with CBS. 

TIME RATES 
No. 19 Eff 8/1/88-Rec'd 7/29/68. 

AAA -Mon thru Sat 6-11 am & 3-7 pm. 
AA -Mon thru Sat 5-6 am & 11 am -3 pm; San 6 
am -7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 

PER WK: (e) C I tÌ8 A6ti 
12 tI 111 t 24 ti 

1 min. 24.00 22.00 21.00 20.00 19.00 
20/30 sec_.... 19.00 18.00 17.00 16.00 15.00 . 
10 sec ....... 14.50 13.00 12.50 12.00 11.50 .-.., 

CLASS AA 
1 min- 20.00 18.00 16.00 14.00 12.00 11.00 
20/30 sec..-._ 16.00 15.00 13.00 11.00 9.00 8.00 
10 sec ....... 12.00 11.00 10.00 8.50 7.50 6.50 

CLASS A 
1 min. ...... ..._... 11.00 10.00 9.50 9.00 8.50 
20/30 sec 9.00 8.00 7.50 7.00 6.50 
10 sec 7.00 6.00 5.50 5.00 4.50 

7. PACKAGE Pecified LA 
pNStíom 

TOTAL AUDIENCE PLANS 
__I min 20/30 

12 Plan (4AAA, 5AA, 3A)..._-...___._ 170 136 
18 Plan (6AAA, 8AA, 4A)..._»..._ ..-. 228 181 
24 Plan (8AAA. 10AA, 6A)..._.......-_.._.._.- 280 225 
AAA equally divided between AM and PM Traffic. 
Must be scheduled over 7 -day period and rotate with- 
in time class. Combinable with all weekly spots and 
programs. 

10. SPECIAL FEATURES 
NEWSCASTS 

AAA AA A 
1 ti ......._.._.....-..._. ». 28 25 15 
3 ti._ _.............._..._..._... 26 23 14 
6 tL .................._._..._ »..._...._._.._......_. 25 22 13 
Minutes, 20/30 -second spots, Newscasts and Features 
may combine to earn weekly frequency discount. 
These, plus ID's, may combine on basis of 2 ID's 
equaling 1 longer spot. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk -10%. Applied as earned. 
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1 ti 
13 ti 
26 ti 
52 ti 
Commercial time le sold in 1 -minute and 5 -minutes 
only. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1!4 hr. 10 min 5 min. 

I time.... 60.00 35.00 20.00 15.00 9.00 
26 times.. 54.00 81.50 18.00 13.50 8.00 
52 times.. 48.50 28.25 17.25 12.25 7.25 

104 times.. 43.75 25.50 15.50 17.00 7.00 
260 times.. 39.50 23.00 13.75 9.75 6.25 
312 times.. 35.50 20.50 12.50 8.75 5.50 
Programs are available during the Sunday broad- 
cast day. 

9. PARTICIPATING PROGRAMS 
Cameo Traffic Watch -7-8:30 am and 4-5:30 Dm Mon 
thru Fri. 

TRAFFIC WATCH: TIME 
(Minimum 20 ti buy) 

5 min 1 min 5 min 1 min 
20 tt..._ 20.50 13.50 130 ti..._...._ 15.50 9.50 
85 18.00 11.00 280 or 

more tí.__ 13.50 8.00 

Little Rock -Continued 

KMMK (FM) 
1960 

LITTLE ROCK 
Nadia Code 4 204 5060 3.00 

Hi -F1 Broadcasting Corp., Inc., 1795 Tower Bldg. 
Little Rock. Ark. 72201. Phone 501-375-2351. 

I. PERSONN21. 
Pres. & Oen'1 Mgr. -Oscar Alagood. 
Sales Manager -Gerald Williams. 
Program Director -Bob Walters. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 32.500 w.: 94.1 mc. Stereo. 
Operating schedule: 5:45-1 am daily. CST. 
Antenna height: 313 feet above average terrain. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 10b, 11b, 12h, 13b, 14b. 
Basle Rates: 24b. 
Contracts: 40a. 
Comb.; Cont. Discounts: 80b. 
All program music scheduled in uninterrupted blocks 
of approximately 15 minutes duration, with the ex- 
ception of news bulletins. No double spot placement' 
accepted. Spot announcement avallab11ltlee limited 
to one per quarter hour. 
Member: The Groskin Group. 

TIME RATES 
Rates effective 

Rates received August 2. 1963. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
1 ti _...._..___.. 10.00 125 ti._ - 8.00 
15 ti _ 9.50 250 ti.__.,__.__.....-- 7.50 
30 U...._ 9.00 500 tl._._...___._ 7.00 
60 ti 8.50 

8. PROGRAM TIME RATES 
1 hr 1 hr 

1 ti..._ 70.00 125 57.00 
15 ti 67.00 250 ti... - 54.00 
30 ti 63.00 500 it._._ -__ 51.00 
60 ti 69.00 

10. SPECIAL FEATURES 
NEWSCASTS 

Ix 39x 52x 158x 280x 
5 min 9.00 8.50 8.00 7.50 7.00 
Includes 20 -second open and close plus 1 1 -minute 
spot. 

NEWS CAPSULE 
Headlines and Weather at :60--1 30 -second spot, each 
9.00. 

KMYO 
1947 

LITTLE ROCK 

an R A 13 

Subscriber to the NAB Radio Code 
Media Code 4 204 5110 6.00 
Victor Broadcasting Co., Inc., 4015 W. Capitol, Little 

Rock, Ark., 72203. Phone 501-686-2821. 
I. PERSONNEL 

Vice-Pres. & Oen'l Mgr. -Cliff B. Ford. 
Commercial Manager -Alan Rothman. 
Program Director -Len Day. 

2. REPRESENTATIVES 
Paul H. Raymer Company. Inc. 
R. S. Crane Company. Inc. 

3. FACILITIES 
1,000 w. days, 1050 ke. Non-directioear. 
Operating schedule: Sunrise -local 'unmet. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3h. 4a, 4d. 5. 65. 7b. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic hates: 22a. 230, 24e, 25a, 28, 28b, 29a.. 
Contracts: 40a. 42e. 4.5, 46, 479, 48. 
Comb.: Cont. Discounts: 60a, 61a, 01b. 62b, 62e. 
Cancellation: 70a, 70e, 71e, 73e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective May 1. 1964. 
Rates received April 7. 1984. 

6. SPOT ANNOUNCEMENTS 
WEEK DAYS 

5 min 1 min 5 min 1 min 
19.00 12.00 104 ti 13.50 8.25 
17.50 10.75 156 tf..._.._ 12.25 7.50 
16.00 9.75 312 ti......._ 11.00 6.75 
14.75 9.00 500 or more ti 9.75 6.00 

10. SPECIAL FEATURES 
5 -Minute Newscasts 

6 times weekly. ea _ . 8.00 
Newscast includes 10 -second opening and closing 
billboard sponsor Identification announcement and one 
1 -minute commercial announcement in each newscast. 
Communiques hourly at :25; Communique headline 
hourly on the hour; Skyline weather purvey hourly 
at :15. 

KOKY 
1956 

LITTLE ROCK 

Media Code 4 204 5280 7.00 
KOKY, Inc.. Box 1956, 723 W. 14th St., Little Rock, 

Ark. 72203. Phone 501-372-0391. 

I. PERSONNE:. 
General Manager -Pat Buford, 
Sales Manager-Dennie Babb. 
Program Director -Larry Hayes. 

2. REPRESENTATIVES 
Dore & Allen. Inc. 
South -Bernard I. Ochs Co. 

3. FACILITIES 
5,000 w. days; 1440 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3d. 4a, 5, 6a, 8. 
Rate Protection: 10a, ils, 12a. 13a. 14e. 15b. 
Basic Rates: 20b, 21b, 22a, 22b, 23e, 241). 24c, 25e. 

28c, 29a, 30. 
Contracts: 40a. 41, 43, 44b, 45. 46, 47e. 51a. 
Comb.: Cont. Discounts: 60a, 60g. 601. 
Cancellation: 70b, 71e, 73b. 
Prod. Services: 80, 81, 82. 
Continuing discount allowed provided same weekly 
schedule is maintained for both contract . Sched- 
ules of 2 or more products of came manufacturer may 
be combined to earn maximum discounts. 

TIME RATES 
Rates effective May 1. 1964. (Card No. 7.) 

Card received April 7. 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 10 sec 1 min 10 sec 

1 ti 12.00 8.00 260 tl 9.50 6.50 
26 ti 11.50 7.75 312 tt 9.00 6.25 
52 ti 11.00 7.50 520 ti 8.50 6.00 
104 ti 10.50 7.25 780 ti 8.00 5.75 
156 ti 10.00 7.00 1000 ti 
NOTE: 10 -second spots cannot be combined with 1 - 
minute announcements to earn lower rate. 

7. PACKAGE PLANS 
SATURATION PACKAGE 

PER WK: 
10 tl..._ 9.00 25 ti 
15 ti 8.50 30 ti 
20 ti 8.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 tl.._...-.._....._ .................__._. _. 55.00 40.00 18.00 
26 ti 52.50 38.00 17.00 
52 ti.__ .-..._._.._... 50.00 37.00 16.00 
104 tt 47.50 35.00 15.00 
156 tl .-....._.- 45.00 34.00 14.00 
260 ti _... 42.50 32.50 13.00 
312 tl 40.00 30.00 12.00 

7.50 
7.00 

KXLR 
1948 

NORTH LITTLE ROCK 
Media Code 4 204 5390 4.00 
Little Rork Great Empire Broadcasting. Inc., Box 

3014, Little Rock, Ark. 72203. Phone 501-945- 
4501. 

I. PERSONNEL 
President-Bernteee L. Lynch. 
Vice -Pros. & Oen'l afar. -Frank J. Lynch. 
Sales Manager -Paul L. Denton. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. night'; 1150 be. 

Directional -night only. 
Operating schedule: 24 hours daily. CSI'. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See ceded regulations 
General: 1a. 2a, 3a. 3h. 4a. 5. 6h. 7b. 
Rate Protection: 10h. 11h. 12h. 13b. 14b. 
Basic Rates: 200, 22e. 22b, 23a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a. 42b. 45, 46. 
Comb.: Cont. Discounts: Bob. 60k, 61a, gib, 62b, 62e. 
Cancellation: 70a, 70e. 71a, 73e. 

TIME RATES 
ER 3/1/88 -Reed 2/8/88. 

7. PACKAGE PLANS 
AA -6-9 am & 4-7 pm. 
A -All other times. 

CLASS AA 
1 ti 6 ti 12 t1 18 ti 

1 min. 20 18 18 14 
30/20 sea 15 13 11 10 
ID'S 10 8 7 6 

CLASS A 
1 min 17 15 13 11 9 8 
30/20 sec 12 10 9 8 7 6 
ID's 8 7 8 5 4 3 
All spots combinable. 

DISCOUNTS 
13 wk -5% 26 wk -10% 53 wk -20% 

ROS 
(8 am -7 pm) 

Position not quoted nor guaranteed. 
10 ti 

Ea 12 

8. PROGRAM TIME RATES 
Ix 

1 hr ....90.00 
1/2 hr 60.00 
1/4 hr 38.00 
10 min 24.00 
5 min.. 18.00 

26x 52x I04x 
84.00 78.08 72.00 
56.00 52.00 48.00 
33.50 31.00 28.50 
22.80 21.60 20.40 
16.75 15.50 14.25 

1560 260x 3I2x 
66.00 60.00 54.00 
44.00 40.00 36..00 
28.00 23.50 21.00 
19.20 18.00 16.80 
13.00 11.75 10.50 

MAGNOLIA 
Columbia County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the Slate. 

KVMA 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 204 5500 8.00 
Magnolia Broadcasting Co.. 212 N. Jefferson St, 

Magnolia, Ark. 71753. CE 4-5862. 

I. PERSONNEL 
General Manager -W. M. Higley. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
1,009 w. days. 630 kc. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset Monday 
through Saturday; 8:30 a.m. to local sunset Sundays. 
CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2h, 3a. 3d. 4e, 4d, 5. 6a, 8. 
Rate Protection: 10a. lla. 12a, 13a. 14a. 
Basic Rates 20e. 22h, 23a, 24b, 25a, 28, 28a, 29a. 
Contracts: 400. 43, 45, 47h, 48. 
Comb.: Cont. Discounts: 60a, 801. Ola. 
Cancellation: 70h. 70d, 71a, 72. 73b. 
Affiliated with MRS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
No. 7 Eff 1/1/67-Rec'd 1/11/67. 

6. SPOT ANNOUNCEMENTS 
Ix 5Ix IOIx 251x 500+ 

1 min or less 5.00 4.25 4.00 3.25 3.00 
8. PROGRAM TIME RATES 

5 min. flat 7.00 
Over 50 times frequency discounts available. 

MALVERN 
Hot Spring County -Map Location E-5 

See SRDS consumer market map and data. at begin- 
ning cf the State. 

KBOK 
1951 

!aran 

Subscriber to the NAB Radio Code 
Media Code 4 204 5810 5.00 
Malvern Broadcasting Co.. Inc. Highway 270 West, 

Malvern. Ark. 72104- Ed 2-6981. 

STATION'S PROGRAMMING DESCRIPTION 
KBOK: Programmed for general interest local service. 
MUSIC: standard pops, balanced with 5 min news 
hourly, except six 15 min local flavored news daily. 
4 mobile units. 2 beeper phones. Services. interviews. 
discussions. series. SPORTS: local football, baseball 
Play-by-play. Listener participation via beeper phone, 
discussions, swap shop, etc. Weather news include 
direct reports from U. S. Weather Bureau. FARM: 
includes daily county agent report, market reports, 
editorials, local, regional, state. Rec'd 8/4/87. 

I. PERSONNEL 
Pres. & Oen'l Mgr. -Kermit Richardson. 
Sales Manager -Gerald Ponder. 
Program Director -Jean Cox. 

3. FACILITIES 
1.000 w. days. 1310 kc. Non -directional. 
Operating schedule: 8:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a, 5. 6a, 8. 
Rate Protection: 10a, 11a, 12a. 13e. 14e. 
Baste Rates: 20a. 22a, 23a. 28b, 29a. 
Contracts: 40e. 45, 46. 47a. 
Comb.: Cont. Discounts: 60a. 61b. 
Cancellation: 70a. 70e. 71a, 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective July 1, 1964. 
Rates received June 1, 1964. 

24 ti 3011 6. SPOT ANNOUNCEMENTS 
12 10 1 -MINUTE OR LESS 

9 8 1 ti..._ _. 2.90 1511 ti..._....._....._..._... 2.40 
5 4 26 tl - 2.70 260 ti....__.._....._.._... 2.30 

52 ti 2.60 312 ti..._.._ ...... ..._ _ 2.20 
104 ti 

7. PACKAGE PLANS 
(Each weekly package to be used within a 7 -day 
period. All spots are run -of -station, but may be 
specified within general time periods.) 
PER WK: tot PER MO: tot 
15 ti 34.50 60 ti 138.00 
25 ti 52.50 90 ti 189.00 
35 U 68.50 120 ti 228.00 

20t1 3001 8. PROGRAM TIME RATES 
10 7 1 hr 1/2 hr 1/4 hr 5 min 

I tt....._...._........_...._...._._.... 35.00 23.50 12.00 7.00 
28 ti 33.50 21.50 11.00 6.50 
52 tl. _._ 31.00 20.00 10.00 6.00 
104 ti 29.50 18.50 9.50 5.50 
156 ti 28.00 17.00 9.00 5.00 
260 ti 26.50 15.50 8.50 4.50 
312 ti 25.00 14.00 8.00 4.00 
624 ti ..._ ... ........ ........ 3.00 

ARKANSAS 

MAMMOTH SPRING 
Fulton County -Map Location G-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KAMS (FM) 
1955 

Media Code 4 204 5720 2.00 
Robert F. Neathery, Box 193, Mammoth Spring, Ark. 

72554. 
I. PERSONNEL 

General Manager -Robert F. Neethery, 
Station Manager-Carlle Hamilton. 
Program Director -Barbara Vestal. 

3. FACILITIES 
ERP 6.700 w.: 95.1 mc. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: 4a. 5, Oa. 
Rate Protection: lob. 11b, 12b, 13b, 14b. 
Basic hates: 22b. 23a, 29a. 
Contracts: 40a. 46. 
Comb.: Cont. Discounts: 60e, 62e. 
Member: Magic Circle Network. 

TIME RATES 
Rates received October 19. 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

52 times.. 14.00 9.00 6.50 3.00 2.50 
104 times.. 13.25 8.00 6.00 2.90 2.25 
280 times.. 12.50 7.00 5.50 2.75 2.00 
312 times.. 10.00 6.00 4.00 2.50 1.90 

MARIANNA 
Lee County -Map Location H-4 

See Rotule consumer market map and data at begin- 
ning of the State. 

KZOT 
1981 

Media Code 4 204 5830 9.00 
Marianna Broadcasting Co.. Willey Bldg., Marianna, 

Ark. 72360. Phone 501-295-2195. 
STATION'S PROGRAMMING DESCRIPTION 

KZOT: MUSIC: country and western, 1 hour gospel 
music each day and in late evening middle-of-the- 
road music. NEWS: network news and features, 15 
min local and state news 3 times a day, community 
bulletin hoard every 30 min. Weather broadcast on 
hour. SPORTS: local high school and university foot- 
ball. 15 min ladies program weekdays. Negro gospel 
quartets Sun morning. 1 hour rhythm and blues pro- 
gram on Sat. 15 min agricultural extension service 
program weekdays. 15 min trading post weekdays. 15 
min morning devotions weekdays. 10 min farm market 
reporta weekdays. Rec'd 1/5/68. 

I. PERSONNEL. 
General Manager -Gene Hood. 
Chief Engineer -Sylvester Hiding. 

3. FACILITIES 
500 w. days: 1460 kc. Directional. 
Operating schedule: 8 am -local sunset daily. CST. 

4. AGENCY COMMISSION 
Net, agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 9a, 5, Oa. 7b, 8. 
Rate Protection: 10a, 11a, 14a, 15a, 15b, 16. 
Basic Rates: 20a, 21b, 21e. 
Contracts: 41, 44a, 46. 
Comb.: Cont. Discounts: 60d, 601, 61a. 
Cancellation: 70a, 71a, 72. 
Prod. Services: 02. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 9/1/68-Rec'd 9/25/68. 
6. SPOT ANNOUNCEMENTS 

PER MO, EA: I ti 15 ti 40 ti 70 ti 100+ 
1 min or less 2.00 1.60 1.50 1.35 1.30 

8. PROGRAM TIME RATES 
PER YR: Ix 15x 400 
1 hr 50.00 40.00 35.00 
1/2 hr 25.00 24.00 23.00 
1/4 hr 12.50 11.50 10.50 
5 min. 5.50 4.50 3.50 

CONTRACT DISCOUNT 
52 wk -10% 

MARKED TREE 

70x 
30.00 
22.00 
10.00 
3.00 

100+ 
25.00 
21.00 
9.50 
2.50 

Poinsett County -Map Location J-3 
Bee SRDS consumer market map and data at begin 
ning of the State. 

KPCA 
1956 

Media Cede 4 204 5940 8.00 
Poinsett County Radio Broadcasting Co.. Box 550, 

Marked Tree. Ark. 72385. Phone 358-2921. 
I. PERSONNEL 

Gen'l Mgr. -DeWitt Wadies. 
Program Director -Jay Boland. 
Chief Engineer -Mack Howerton. 

2. REPRESENTATIVES 
Continental Radio Sales. 
South & Southwest -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
250 w. days: 1500 ke. Non -directional. 
Operating schedule: Sunrise -local sunset weekdays; 
7:00 am -local sunset Sunday. CST. 

4. AGENCY COMMISSION 
15/0 time only; parable when rendered. 
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ARKANSAS 
Marked Tree -K P C A -Continued 
5. GENERAL ADVERTISING See ended regulations 

NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 9a, 5, 6a, 7b, 8. 
Rate Protection: 10a. 14a, 15b. 
Basic Rates: 21a, 21b, 22b, 23a, 24a, 28b, 28c, 29a. 

31, 32b. 
Contracts: 40a, 41, 425, 43, 44a, 45, 46, 48, 49, 51a, 

51b. 
Comb.: Cont. Discounts: 60a, 61a, 62s. 
Cancellation: 700. 70e, 71b, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Member: Magic Circle Network. 

TIME RATES 
Rates effective January 1, 1959. (Card No. 3., 

Card received January 28, 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. () 

1 time.... 30.00 25.00 21.00 15.00 8.00 
13 times.. 28.00 23.00 19.00 13.00 5.75 
28 times.. 26.00 21.00 17.00 19.50 5.50 
52 times.. 23.00 18.00 14.00 11.00 4.25 

104 times.. 21.00 16.00 12.00 9.00 8.75 
156 times.. 19.50 13.50 11.00 7.00 3.50 
260 times.. 17.00 11.00 8.00 5.00 3.00 () 1 -minute or less. 

7. PACKAGE PLANS 
SATURATION PACKAGE PLAN 

100 spots in 5 -week period, each......._.___ 3.50 
1000 spots in a 52 -week period. each..._._ 2.00 
1000 20 -second spots in a 52 -week period, each.... 1.30 

McGEH EE 
Desha County -Map Location H-6 

See SRDS consumer market map end date at begin- 
ning of the State. 

KVSA 
1953 

Media Code 4 204 6050 3.00 
Southeast Arkansas Broadcasters. Inc.. P. O. Box 

1220. U. S. Hwy. 65. between McGehee and Der- 
mott. Ark. 71854. Canal 2-9200. 
STATION'S PROGRAMMING DESCRIPTION 

KVSA: Programmed for general interest. MUSIC 
(top pops, country and western, popular music, stand- 
ards, semi -classic, religious, request music time, 
birthday time). NEWS (local. state, national, inter- 
national). Public affairs. Weather (special weather 
teletype). FARM. RELIGIOUS. SPORTS. Contact 
Representative for further details. Recd 7/10/67. 

I. PERSONNEL 
Pres. and Gen'l Mgr. -Abbott F. Kinney. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
1.000 w. days, 1220 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2u, 3a. 4b, 44, 5, ea. 
liste Protection: 15h. 
Basic hates: 220. 23a, 28b, 28c, 29a. 
Contracts: 40a. 46, 47a. 
Cancellation: 70a, 70e. 73a. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective June 29. 1953. (Card No. 1.1 

card received January 27. 1954. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 50 
hr. hr. hr. min. min. wda. 

1 time.... 70.00 38.50 21.00 9.10 3.50 1.89 
13 times.... 47.60 26.60 15.40 7.00 3.15 1.75 
28 times.... 43.40 23.80 12.60 6.30 2.80 1.61 
52 times.... 38.50 21.00 11.90 5.60 2.59 1.40 

104 times.... 35.00 19.60 11.20 4.90 2.45 1.26 
156 times.... 33.60 18.20 10.50 4.62 2.31 1.19 
208 times.... 52.20 17.50 9.80 4.48 2.24 1.12 
360 times.... 31.50 16.80 9.10 4.20 2.10 1.05 

MENA 
Polk County -Map Location C-5 

See SRDS consumer market map and data at begin- 
ning of the Slate. 

KENA 
1950 

Media Code 4 204 6160 0.00 
Mena Broadcasting Co., Box 150. Mena, Ark. 71953. 

Phone 501-394-1450. 
I. PERSONNEL 

Gen'l & Com'1 Mgr. -Jack R. Reeves. 
Engineer -B. Gene Truesdale. 

3. FACILITIES 
250 w.. 1450 ke. Non -directional. 
Operating schedule: 6 am -6 pm. CST. (Nightime 
for special events.) 

4. AGENCY COMMISSION 
15%; time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, la, 5, 6a, 7b, 8. 
Rate Protection: 10a. 14a. 
Basic Rates: 21a. 21b, 22b, 23a, 240, 28b, 28c, 29a, 

31, 32b. 
Contracts: 40a, 41, 42a, 43, 49a, 45, 46, 48, 49, 

51a, 51b. 
Comb.: Cont. Discounts: 60a, 61a, 62a. 
Cancellation: 70a. 70e, 71b, 72, 73a, 73b. 
Prod. Services: 80, 81 82. 
Member: Arkansas Radio Network. 

TIME RATES 
NATIONAL AND LOCAL BATES SAME 

Eff 8/1/67-Rec'd 9/29/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: 
PER WK: Flat 

150x 
3ti 

260x 
5íi 

520x 
loti 

780x 
15tí 

1000e 
20 ti 

1 min 3.00 2.75 2.50 2.00 1.50 1.25 
30 sec 2.00 1.75 1.50 1.00 
10 sec 1.00 .90 .85 ..._ - 

applies to any 7 -day period. 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x 35 23 15 10 6 
52 + 28 19 12 8 5 

MON ETTE 
Craighead County -Map Location J-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBIB 
1964 

Subscriber to the NAB Radio Code 

Media Code 4 204 6270 7.00 
George Norman Wimpy dba, KBIB Radio Box B, 

Monette, Ark. 72497. Phone 501-486-5496. 
STATION'S PROGRAMMING DESCRIPTION 

KBIB: Programmed for adults and young adults. 
NEWS 15%: 5 min every hour, three 15 min news- 
casts daily combining farm, local, state, and world 
news. MUSIC 85%: 95% singles, 40% albums fea- 
turing current selling general popular music, show - 
tunes, standards 2 hours rock. 2 hours country and 
western, and 1 hour religious. SPORTS: 2 shows 
daily am & pm. Broadcast local day basketball, 
football, baseball. Remote broadcasts available. 15 
min women's show M -F. Live discussion 30 min 
M -F. Station supports local community activities. 
Sat and Sun music primarily middle-of-the-road and 
country and western. Recd 7/21/67. 

I. PERSONNEL 
Owner & Gen'l Mgr. -Norman Wimpy. 
Ass't Mgr. & Bookkeeper-Mayola Wimpy. 
Program Director -Gene Archer. 

3. FACILITIES 
250 w.; 1560 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent only; end of month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 4c. 5, ea. 
Rate Protection: 10a. 14a. 
Basic Rates: lob. 23a. 26. 28a, 2%. 
Contracts: 40a, 91. 49a, 47e, 51a. 
Comb.: Cont. Discounts: 60a. 61a. 
Cancellation: 70b. 704. 72, 73a. 
Prod. Services: 80. 82. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective April 1. 1964. (Card No. 1.) 
Card received March 4, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 15 sec 

1 ti 1.88 1.65 1.47 
76 U 1.76 1.53 1.29 
156 tl 1.65 1.91 1.18 
312 ti 1.47 1.29 1.06 
624 ti 1.35 1.18 .88 
1000 ti ._-._... 1.18 .94 .71 

8. PROGRAM TIME RATES 
59 min 29 min 14 min 6 min 

1 ti 31.77 20.00 14.12 8.24 
26 ti 28.24 16.97 10.59 5.88 
52 ti 24.71 13.53 7.06 4.91 
109 ti 22.35 12.35 6.47 4.12 
156 ti 21.18 11.77 6.18 3.82 
260 ti 20.00 11.16 5.88 3.53 
312 ti. 18.82 10.59 5.59 3.24 
624 ti ..._... ..._... 2.94 

MONTICELLO (1 AM; 1 FM) 
Drew County -Map Location (1-7 

See SHIM consumer market map and data at begin- 
ning of the State. 

KHBM 
1955 

Media Code 4 204 6380 4.00 
Keith Baker. Box 446, Monticello, Ark. 71655. 

Phone 501-367-5136. 
I. PERSONNEL. 

Gen'' & Com'1 Mgt. -Keith Baker. 
2. REPRESENTATIVES 

George T. Hopewell. Inc. 
South -C. K. Beaver & Associates. 

3. FACILITIES 
1.000 w. days. 1430 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 
Partial simulcast operation. Simulcast 6 am -7 pm. 
For non-simuleast facilities see KHBM-FM. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
Baste Rates: 22a. 
Affiliated with KBS Radio Network. 
Member: Arkansas Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Reed 5/20/68. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x I04x I56x 260x 3I2x 
1 min..._..... 3.50 3.30 3.10 2.90 2.70 2.60 2.45 

8. PROGRAM TIME RATES 
Ix 265 52x 104e I56x 260x 312x 

1 hr..._.._... 40.00 37.50 35.00 32.50 29.00 27.50 24.00 
1/2 hr 29.00 22.50 21.00 19.50 17.40 16.50 14.40 
1/4 hr 16.00 15.00 14.00 13.00 11.60 10.80 9.60 
5 min 8.00 7.50 7.00 6.50 5.80 5.50 4.80 

K H B M -FM 
1967 

Media Code 4 204 6435 6.00 
Baker Broadcasting Co., Box 446, 112 E. Shelton St., 

Monticello, Ark. 71655. Phone 501-367-5136. 
I. PERSONNEL 

Owner -Keith Baker. 
Program Director -Evelyn H. Baker. 
News Director -George Hughes. 

2. REPRESENTATIVES 
C. K. Beaver & Associates. 

3. FACILITIES 
ERP 3,000 w.; 93.5 mc. 
Operating schedule: 5:30 am -10 pm. CST. 
Antenna ht.: 180 ft. above average terrain. 
Partial simulcast operation. Operated separately 5:30- 
6 am & 7-10 pm. For simulcast facilities see KHBM. 

4. AGENCY COMMISSION 
15/0 time only; payable by 10th. 

5. GENERAL ADVERTISING See coded regulations 
See KHBM listing for coded regulations. 
Member: Arkansas Radio Network. 

TIME RATES 

Rates identical to KHBM. See that listing. 

MORRI LTON 
Conway County -Map Location E-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KVOM 
1953 

Media Code 4 204 6490 1.00 
Morrilton Broadcasting Co.. P. O. Box 541, MOrr11- 

ton. Ark. 72110. Fleetwood 4-2984. 
I. PERSONNE'. 

Station Manager -J. G. Willis. 
Commercial Manager -Gene Cooper. 

3. FACILITIES 
250 w. days, 800 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
1550 nn time only; no rash discount. Billed monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 9a, 4d. 5, 6a, 7b, 8. 
Rate Protection: lob, lib, 12b, 130, 146. 
Basic Rates: 22b. 23a, 29a, 28b. 
Contracts: 90a. 96. 47a, 98. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 61c, 62b. 
Cancellation: 70a, Toc, 71a. 73a. 
Affiliated with KBS and NAS Radio Networks. 
Member: Magic Circle Network, Southeastern Key 
Market Network. 

TIME RATES 
Rates effective July 1, 1954. 

Rates received June 28. 1954. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 
1 time.... 34.50 19.00 11.00 6.75 4.50 

26 times.. 33.00 18.25 10.75 6.50 4.26 
52 times.. 31.50 17.50 10.25 6.25 4.00 

104 times.. 30.00 16.75 9.75 6.00 3.75 
156 times.. 28.50 16.00 9.25 5.75 3.60 
260 times.. 27.00 15.25 8.75 5.50 3.25 
312 times.. 25.50 19.50 8.25 5.25 3.00 
624 times.. 24.00 13.75 7.75 5.00 2.75 

MOUNTAIN HOME 
Baxter County -Map Location F-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KTLO 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 204 6600 5.00 
Mountain Home Broadcasting Corp.. Box C, Hwy. 5 

N.W., Mountain Home, Ark. 72653. Phone 425- 
3101. 

I. PERSONNE!. 
Pres. & Gen'l Mgr. -A Stricklen. 
Commercial Manager -L. E. Cannon 

2. REPRESENTATIVES 
Magic Circle Time Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 he. 

Non -directional. 
Operating schedule: 5:30 am -10 pm. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 4a, 4d, 5, 6a, 8. 
Rate Protection: 15h. 
Basic Rates: 20b, 21b, 22a, 24b. 25a, 28b, 28c, 29a. 

33a. 
Contracts: 40a, 91, 92b, 44a, 95, 46, 47e, 50, 51a. 

51e. 
Comb.; Cont. Discounts: 600. 601, 61e, 62d. 
Cancellation: 70a. 70e. 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Member: Magic Circle Network, Arkansas Radio Net- 
work. 

TIME RATES 
No. 5 ER 3/66-Rec'd 8/26/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x.._.._.._.._-.. 3.00 2.35 365 z..._.....__ 1.75 1.55 
52 L._...___. 2.85 2.15 520 s-.-._... 1.65 1.40 
156 x.._..._._... 2.35 1.90 730 x. _ 1.55 1.30 
260 x ....... 2.05 1.65 1200 x. 1 40 1.20 

8. PROGRAM TIME RATES 
4.1/2 min IO min I/4 hr 1/2 hr 

1 z 7.00 10.76 14.70 23.60 
52 z 6.50 9.50 13.00 21.00 
156 x 5.90 8.25 11.75 18.75 
280 x 5.30 7.00 10.60 16.50 
385 z 9.70 5.90 9.90 14.00 
520 x.......--...____.._......._ 9.10 _.... _.._ _.... 
730 z 3.50 
1200 z 3.00 ._. 

NASHVILLE 
Howard County -Map Location C-6 

See SUDS consumer market map and data at begin- 
ning of the State. 

KBHC 
1959 

Media Code 4 204 6710 2.00 
Robert U. McKeever, P. O. Box 236, Nashville. Ark. 

71852. Phone 845-3601. 
I. PERSONNEL 
Owner & Gen'l Mgr. -R. G. McKeever. 
Manager -Annie Nell Castleberry. 
Program Director-DiAnne Thomas. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
500 w.; 1260 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 4b. 9d. 5, 6a, 8. 
Basic Rates: 200, 21b. 
Contracts: 40a, 48. 
Prod. Services: 82. 
Affiliated with NAS Radio Network. 
Member: Arkansas Radio Network. 

TIME RATES 
Rates effective September 10, 1982. 

Rates received September 13, 1962. 
6. SPOT ANNOUNCEMENTS 

1 minute: 
1 time 3.40 156 times 2.50 

26 times 3.25 260 times ..... ..._....... 2.30 
52 times 3.00 312 times.__......_.._... 2.10 

104 times 2.90 
8. PROGRAM TIME RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. 
1 time....._....__._.. 50.00 35.00 18.00 9.00 

26 times 45.00 30.00 15.00 8.00 
52 time 42.00 28.00 14.00 7.50 

104 times 40.00 26.00 13.00 7.00 
156 times 38.00 24.00 12.60 6.50 
260 times 36.00 22.00 11.00 6.00 
312 time 35.00 20.00 10.00 5.50 

N EWPORT 
Jackson County -Map Location H-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KNBY 
1949 

Media Code 4 204 6820 9.00 
Newport Broadcasting Co., U. S. Hwy. 67, Newport, 

Ark. 72112. 
I. PERSONNE'. 

General Manager -Gene Howe. 
Program Director -Jerry Oroleen. 

2. REPRESENTATIVES 
Regtonal-C. K. Beaver á Associates. 

3. FACILITIES 
1.000 w. days, 1280 ke. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15%; no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Member: Arkansas Radio Network. 

TIME RATES 
Rates effective September 1. 1949. (Card No. 3.1 

6. SPOT ANNOUNCEMENTS 
CLASS "A" 

(11:59 a.m. to 1:01 p.m.) 
1 -time rates apply: no frequency discount'. See Clue 
"B" schedule. 

CLASS "B" 
(All Other Times) 

1 hr. 1/2 hr. 1/4 hr. 5 min. 1.1 
I time.... 50.00 90.00 20.00 10.00 5.00 

13 times.. 47.00 28.00 19.00 9.00 4.75 
26 times.. 42.50 26.00 18.00 8.50 4.50 
52 times_ 40.00 24.00 16.00 8.00 4.00 

104 times.. 35.00 22.00 15.00 7.50 3.75 
158 times.. 32.50 20.00 13.00 7.00 3.60 
260 times.. 30.00 18.00 12.00 6.60 6.00 () 100 words or leas. 

NORTH LITTLE ROCK 
Pulaski County -Map Location P-4 

See SRDS consumer market map and data at begin 
sing of the State 

See Little Rock 
(including North Little Rock) 

OSCEOLA (1 AM; 1 FM) 
Mississippi County -Map Location K-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KOSE KOSE -FM 
1949 1959 

Subscriber to the NAB Radio Code 
Media Code 4 204 6930 6.00 
Osceola Broadcasting Corp., Box 249, Osceola, Ark. 

72370. Phone 501-563-2891. 
I. PERSONNEL 

Executive Vice -President -Don Whitney. 
Program Director -Edythe Bandy. 

2. REPRESENTATIVES 
R. S. Crane Company, Inc. 

3. FACILITIES 
1.000 w. days. 860 kc. Non -directional. 
Operating schedule: Sunrise -local sunset CST!. 
FM FACILITIES 
ERP 2,200 w., 98.1 me. Non-direetionaL 
Antenna ht.: 292 ft. above average terrain. 
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Osceola -K 0 S E, K O S E -FM -Continued 
4. AGENCY COMMISSION 

15% on time only; no cash discount. Billed monthly. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a. 3d. 4a, 4d, 5, lia. 7b, 8. 
Rate Protection: 10g, 11g, 12g, 14a, 15b. 
Basic states: 20b, 21d, 22a, 23a, 

286, 28e, 29b, 30, Mb, 33a. 
23b, 24b, 25a, 28, 

Contracts: 40a, 41, 42b, 92d, 43. 
48, 49, 50, 51a, 51b, 51e. 

44b, 45, 46. 47e, 

Comb.; Cont. Discounts: 60a, 60e, 60e, 61e, 62b, 82d. 
Cancellation: 700, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with ILBS Radio Network. 
Schedules must atart within 60 days of contract date. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. N -L 4 Eff 10/1/67 -Reed 11/29/67. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti 2.88 lÚ4 ti 1.89 
13 ti 2.59 300 ti 1.73 
26 ti 2.30 500 ti L55 
52 U. 2.01 

7. PACKAGE PLANS 
(SATURATION PACKAGE) 

1 ti 13 t1 26ti 52t1 104tI300tl 500 ti 
30 sec 2.42 2.19 1.96 1.84 1.55 1.44 1.29 
20 sec 2.01 1.78 1.61 1.38 1.27 1.21 1.09 
10 sec 1.73 1.56 1.38 1.21 1.09 1.04 .90 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 z.._.._.._..._._. _._.._._._... 43.13 25.88 18.25 8.63 
DISCOUNTS 

13x-20% 522--40% 8002-47% 
28x-36% 1042-44% 

PARAGOULD 
Greene County -Map Location J-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KDRS 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 204 7040 3.00 
KDRS, Inc., Box 117, Paragould, Ark. 72450. Phone 

501-236-7627. 
I. PERSONNEL 

General Manager -Lloyd Emmert. 
Sales Manager -Larry Coltman. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1490 kc. Non-direc- 
ttonal. 
Operating schedule: 5:00 am -10:20 pm. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 116, 12b, 13b, 14b, 156, 
Basic Bates: 206. 21a, 21d, 22a, 22b, 24b, 25a, 26, 

28a, 29a. 
Contracts: 40a, 43, 94a, 45, 46, 47e. 48, 50, 51a. 
Comb.; Cont. Discounts: 60a, 601, 601, 61a, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80. 
Member: Magic Circle Network. 

TIME RATES 
Rates effective July 1, 1965. 

Card received August 16, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 15 sec 
1 ti 2.65 2.35 2.08 
52 ti..._ __ _. 2.35 2.12 1.82 
158 ti..._.._.._.._.._.._.._ ._ 2.12 1.94 1.85 
312 ti..._...__......_.._.._......_ __.. 1.94 1.76 1.53 
624 tl..._......_.._.._......_...-..._ 1.76 1.47 1.35 

PARIS 
Logan County -Map Location C-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCCL 
1959 

Media Code 4 204 7150 0.00 
Logan County Broadcasting Co., Box 432, Parla, Ark. 

72855. Yo 3-3100 
STATION'S PROGRAMMING DESCRIPTION 

KCCL: Programmed for general. interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every 30 min. 6-7 am country and western 
music. 7-7:20 am sports, regional, and farm news 
and weather. 7:20-8 am country and western music. 
8-8:10 am sports and national news. 8:10-8:45 am 
religious music. 8:45 am -noon country and western 
music. Noon -12:30 pm national, state, local news 
and trading post. 12:30-7 pm country and western 
music. SPORTS: live college football, All music 
featuring current hits. Contact Representative for 
further details. Reed 7/21/67. 

I. PERSONNEL 
Owner -Gordon Hirson. 
Program Director -Donald Hlxson. 
Adv. & Sales Mgr. -Junior C. Newman. 

3. FACILITIES 
500 w.; 1460 ke. Non -directional. 
Operating schedule: 6:00 a.m. to local &unmet. CST. 

4. AGENCY COMMISSION 
15% on time only; no each discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b. 3d, 4a, 4c. 5, 6a, 7b, 8. 
Rate Protection: 10c. 11a, 12a, 13a, 14a, 156, 16. 
Basic Rates: 20b, 21c, 22a. 23a, 24c, 25a, 26. 27, 

28h, 29a, 30, 32b, 33d. 
Contracts: 40a. 41, 426, 44a, 97e, 49, 50. 5ta. 
Comb.; Cont. Discounts: 60b, 61a, 82a. 
Cancellation: 70a. 72. 
Prod. Services: 81. 82. 
Affiliated with NAR and KBS Radio Networks. 
Member: Magic Circle Network, Arkansas Radio Net- 
work. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received April 1, 1983. 

6. SPOT ANNOUNCEMENTS 
1 min -._.._.-..._ 2.00 
936 Spots on year contract 

_.... ._._...._ 936.00 
8. PROGRAM TIME RATES 

1 hr 28.00 10 min.._.._. 6.00 
1/2 hr 13.00 5 min. ..... 4.00 
1/4 hr 7.00 

10. SPECIAL FEATURES 
Religious programs -10% discount, Sundays only. 

PINE BLUFF (5AM; 1 FM) 
Jefferson County -Map Location F-5 

See 81tÚ8 consumer market map and data st begin- 
ning of tie State. 

KADL 
1960 

Media Code 4 204 7260 7.00 
Jefferson County Broadcasting Co., Box 1944, 111 W. 

581 St., Pine Bluff, Ark. 71601. Phone 501-535- 
1275. 

I. PERSONNEL 
General Manager -A. M. Smith. 
Sta. & Cum'I Mgr. -Chester Pierce. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 
Southern -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
5.000 w. days: 1270 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 9a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 156, 16. 
Basic Rates: 20b, 210, 21b, 22a, 226, 23a, 29b, 24e. 

25a, 26, 28a, 28c, 29a, 30. 
Contracts, 40a, 41, 42b, 43, 44a, 446. 45, 46, 47a. 

48, 49, 51a. 
Comb.: Cont. Discounts: 60a, 60e, 601, 601, 81a, 62d. 
Cancellation: 70c, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective January 1, 1984. 

Rates received January 8, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 10 sec 
1 ti _..._......_....._. _._.-.__. 7.00 5.20 3.50 
13 tl._..._...,._....._...._. 6.70 5.00 3.40 
28 tt._.._....._.....__..__...._....._..._..... 6.50 4.90 3.20 
52 ti __... 8.20 4.70 3.10 
104 ti 6.00 4.50 3.00 
208 tl 5.50 4.00 2.70 
312 ti 5.00 3.70 2.50 

7. PACKAGE PLANS 
1 MINUTE 

(Non -fixed spots, all hours) 
PER WK: ea tot ea tot 
5 ti 8.00 30.00 20 ti........__.... 4.50 90.00 
10 ti 5.50 55.00 30 ti 4.00 120.00 
15 ti 5.00 75.00 50 ti..._ 3.50 175.00 
30 seconds -80% of minute rate. 
10 seconda -60% of minute rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 60 40 24 20 12 
DISCOUNTS 

13x- 5% 52x-12-1/2% 156x-2095, 
28x-10% 104x-15% 260x-25% 

KCAT 
1963 

Independent Negro 
Media Code 4 204 7370 4.00 
J. B. Scanlon, 515 W. 2nd Ave., Pine Bluff, Ark. 

71601. Phone 501-534-2988. 
Studio: Box 5201 Pine Bluff, Ark. 71601. Phone 

501-534-5000. 

I. PERSONNEL 
Manager -Jerry Scanlon. 

2. REPRESENTATIVES 
New York, Chicago -Greener, Hiken, Sears. 
South -Bernard I. Oche Co. 
San Francisco -Advertising Sales West. 

3. FACILITIES 
250 w. days: 1530 be. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time. 

5. GENERAL ADVERTISING See Boded regulations 
General: la. ?a. 3a. 36. 4a, 4e. 5, 8a, 7b. 
Rate Protection: 15b. 
Basic ltatea: 22a, 22b, 23a, 29a, 25a. 26, 28b, 28c, 

29a. 
Contracts: 40a. 421, 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 606, 61c, 826. 
Cancellation: 700. 70e, 71a. 73a. 

TIME RATES 
Eff 10/1/67 -Reed 10/17/67. 

AA -6-9 am & 4-6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

AA A AA A 
1 x 6.00 5.00 312 x 4.50 3.75 
26 x 5.70 4.75 624 x 9.20 3.50 
52 2 5.40 4.50 936 x 3.90 3.25 
104 x...._ 5.10 4.25 1248 x __ 3.60 3.00 
156 x 4.80 4.00 
30 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 

KCLA 
1947 

R AB 
Media Code 4 204 7480 1.00 
KCLA, Inc., Box 7642, 3010 W. 28th Ave.. Pine 

Bluff, Ark. 71601. Phones 535-1241, 534-8213. 
I. PERSONNEL 

President -E. Harley ('ox, Jr. 
General Manager -A. J. Lindsey. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
1,00u w. day,. 250 w. nights; 1400 be. 

Non -directional. 
Operating schedule: Fulltlme. CST. 

4. AGENCY COMMISSION 
15% un time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3b, 4a, 9d, 5, 6a, 7a, 8. 
ltate Protection: 106, 116, 126, 13b, 14b. 
Basic Rates: 20u, 22a, 22b, 23a, 24a, 24b, 25a, 26, 

28a, 286, 29a. 
Contracts: 90a, 42b, 45, 96, 47a, 48. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Bates effective January 8, 1962. 
Rates received January 8, 1962. 

6. SPOT ANNOUNCEMENTS 
(e) 50 wda 10 sec 

1 tl........_._...'__...'.._......_.._.._..._._... 3.60 5.00 2.0e 
13 tl._.._.._.._.___..._._......_..,.._ 8.42 2.85 1.90 
26 U. _.._._._...__.__ 3.24 2.70 1.80 
52 ü._.........._...__._..._ 3.08 2.55 1.70 
104 tl..._.._.._..._._......_......_.._._.__. 2.88 2.40 1.60 
156 tl..._.._........._..__.._.._......___. 2.70 2.25 1.50 
208 tl..._.........._..__..- ....._..._. 2.52 2.10 1.40 
260 ü..._....._.._......_.._.._._ ___._... 2.34 1.95 1.30 
312 tl..._.._ .....__..... 2.16 1.80 1.20 
364 tl..._.._......_.._....__.._.._._-.._... 1.98 1.85 1.10 
500 U 1.80 1.50 1.00 

(') 1 minute or 100 words. 
7. PACKAGE PLANS 

BASKET PLAN 
30 spots per week, no specified time, each.___.... 1.80 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti... . 30.00 18.00 12.00 6.00 
13 ti 28.50 17.10 11.40 5.70 
26 tl..._ ...... _.._. ..... _.._. ..... _ 27.00 16.20 10.80 5.40 
52 ti 25.50 15.30 10.20 5.10 
104 ti 24.00 14.40 8.60 4.80 
156208 titi ..... _ .. ........ ...._ ....... 22.50 13.50 9.00 4.50 

21.00 12.60 8.40 4.20 
260 t1....._.._.._.........._.._ 19.50 11.70 7.80 3.90 
312 ti _._.._..___... 18.00 10.88 7.20 3.60 
364 tl._......_.........._.........._... 18.50 9.90 8.60 3.30 
500 ti 15.00 9.00 6.00 3.00 

KOTN KOTN-FM 
1934 1959 

Media Code 4 204 7590 7.00 
Joelien Broadcasting Corp., Simmons Bank Bldg., 

Pine Bluff. Ark. 71602. Phone 501-534-8732. 
I. PERSONNEL 

President -W. J. (Buddy) Deane. 
2. REPRESENTATIVES 

Hal %Walton & Company, Inc. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1490 kc. 
Non -directional. 

Operating schedule: full time. CST. 
FM FACILITIES 
EIRP 3,200 w.; 92.3 mc. Non -directional. 
Operating schedule: full time. CST. 
Antenna ht. -305 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3b, 3c, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11a, 126, 136, 14a, 15b. 
Basic Rates: 20a, 21a, 2112, 21c, 21d, 22b, 236, 24a, 

24b, 25a, 26, 28c, 29b. 
Contracts: 40a, 41, 42b, 92d, 44a, 45, 46, 47a, 48. 

50. 51e. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61b, 626. 
Cancellation: 706, 70d, 71a, 72, 736. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective November 1, 1962. 

Rates received October 24, 1962. 
7. PACKAGE PLANS 

PER WK: ea tot ea tot 
5 ti 8.25 31.25 30 ti.,._,..__ 4.25 127.50 
10 tl..._.. .... _ 5.50 55.00 40 U__..._ 4.00 160.00 
15 ti... .......... 5.00 75.00 50 ü..._..____ 3.75 187.50 
20 ti 4.50 90.00 

8. PROGRAM TIME RATES 
1/2 hr 90.00 10 min.....-._-_ 25.00 
1/4 hr..._......_.._ 30.00 5 min. 15.00 

KPBA 
1957 

Media Code 4 204 7700 2.00 
Radio Pine Bluff, Inc., Box 5086, 1607 W. 6th St., 

Pine Bluff, Ark. 71601. Phones 501-534-1523, 2288. 
I. PERSONNE, 

General Manager -Bruce Gresham. 
Station Manager -J. W. "Dub" Koenig. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
R. S. Crane Company, Inc. 

3. FACILITIES 
1,000 w. days; 1590 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 9a. 5, 6a, 8. 
Rate Protection: lob, 116, 12b. 136, 146. 
Basic Rates: 22a, 22h. 23a, 246, 25a, 28b, 29a. 
Contracts: 40b. 45, 46, 47a. 
Cancellation: 70n. 70e. 71a, 73a. 
Affiliated with MRS Radio Network. 
Member: Arkansas Radio Network. 

TIME RATES 
Rates effective June I, 1984. 
ltatea received June 10, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min.......----_....--------.._...._.._----..._....... 4. 

ARKANSAS 
7. PACKAGE PLANS 

PEIL WK: ea tot ea 
5 ti._ 6.00 30.00 20 ti -__ 4.00 
10 ti..._....._... 5.00 50.00 30 tl...__.___. 3.00 
15 tl 4.50 67.50 
30 -seconds -75% of applicable minute rate. 

8. PROGRAM TIME RATES 
1/2 br..._......_.._........... 30. 5 min 
1/4 br..._.._._ 20. 

POCAHONTAS 

tot 
80.00 
90.00 

. 10. 

Randolph County -Map Location H-1 
See SRDS consumer market map and data at begin- 
ning of the State. 

NAB 

KPOC 
1950 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 204 7810 9.00 
Adrian L. White, Inc., Box 508, Pocahontas, Ark. 

72955. Phone 501-892-5234. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Adrian L. White. 
2. REPRESENTATIVES 

R. S. Crane Company, Inc. 
3. FACILITIES 

1.000 w. days, 1420 ke. Non-directlonaL 
Operating schedule: 5:45 am -local aunad . CST. 

4. AGENCY COMMISSION 
15/0 time only; 20th of following month, 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 2b, 3a, 3b, 3d, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10h, 13h, 14h. 
Basic Rates: 21d, 22a, 23a, 24b, 29a. 
Contracts: 49a, 45. 46, 47a. 
Comb.; Cont. Discounts: 60b, 61a. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 80, 82. 
Affiliated with KBS Radio Network. 
Member: Magic Circle Network. 
Member: Arkansas Radio Network. 

TIME RATES 
Eff 4/1/67-Rec'd 10/4/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 1562 2602 3122 5002 10002 

1 min 2.50 2.00 1.80 1.70 1.60 1.50 1.40 
30 sec 2.00 1.80 1.60 1.50 1.90 1.20 1.00 
15 sec 1.50 1.40 1.30 1.20 1.00 .80 .70 

8. PROGRAM TIME RATES 
Ix 522 1562 2602 3122 5002 

1 hr 45.00 27.50 ..._... .+. 
1/2 hr 25.00 14.00 -... 
1/4 hr 14.00 8.00 7.00 6.50 8.00 
5 min 8.00 6.00 4.00 3.00 2.50 2.25 

PRESCOTT 
Nevada County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KTPA 
1960 

Media Code 4 204 7920 6.00 
Newport Broadcasting Co.. Box 782. Prescott, Ark. 

71857. Phone 501-857-2261. 
I. PERSONNEL 

President -Harold Sudbury. 
Station Manager -Al Evans. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
500 w. days; 1370 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
19% on time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4b, 9d, 5, 6a, 8. 

Irate Protection: 106, llb, 12b, 13b, 146. 
Basic hates: 20a. 22a, 23a, 24b, 250, 26, 29a. 
Contracts: 40c, 46. 
Comb.; Cont. Discounts: 60a, 611, 62e. 
Cancellation: 70a, 70e. 71b, 73a. 
Member: Arkansas Radio Network. 

TIME RATES 
No. 3 Eff 5/14/68 -Reed 5/26/66. 

9. SPOT ANNOUNCEMENTS 
lx I3x 262 1040 1562 2602 

1 min 3.75 3.55 3.35 2.80 2.60 2.25 
8. PROGRAM TIME RATES 

lx 13x 262 1042 1582 2602 
1 hr 45.00 42.00 40.00 82.50 30.00 26.00 
1/2 hr..._ 22.50 21.00 20.00 16.50 15.00 13.50 
1/4 hr..._.._ 15.00 14.00 13.50 11.25 9.75 9.00 
5 min......._ 7.50 6.85 6.35 5.65 5.25 4.90 

ROGERS 
Benton County -Map Location C-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KAMO 
1954 

Nnn 

Subscriber ta the NAB Radio Code 
Media Code 4 204 8030 9.00 
KAMO, Inc., 114-1/2 S. First, Rogers, Ark. 72756. 

Phone 501-636-4611. 
Other Studio. Bentonville. 

STATION'S PROGRAMMING DESCRIPTION 
KAMO: Programmed for general interest. 
5 min news every hour. 15 min news, sports, 
weather at 7 am, noon & 5 pm. Farm oriented sign - 
on -7 am with e and w. gospel music. 7-9 am middle- 
of-the-road. 9 am -noon for housewife with standards, 
swing. dixieland. Noon -1 pm rural with c and w, 
gospel. 1-3 pm e and w. 3 pm -sign -off Popular, 
current hits, showtunea, popular jazz. COMMERCIAL 
POLICY: maximum 3 minutes per 15 -minute program 
and 18 -minute participating segmente. Personalities 
available for remote pick-ups from shopping centers, 
fairs, celebrations. etc. Contact Representative for 
further details. Reed 7/20/67. 
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ARKANSAS 
Rogers -K A M 0 -Continued 
I. PERSONNEL 

General Manager -W. E. Dacus. 
2. REPRESENTATIVES 

The Denney Organization, Inc. 
3. FACILITIES 

1.000 w. days. 1390 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on Ume only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a. 4d, 5. 6a, 7b. 8. 
Rate Protection: 10a, 12a, 13a, 14a, 15b. 
Bute Rates: 22a, 23a, 24c, 25a, 28a, 28c, 29a, 32b. 
Contracts: 40a, 44a, 45, 47e, 48. 
Comb.; Cont. Discounts: 60a, 61e, 62a, 
Cancellation: 70a, 70e, 71a. 72. 
Member: Magic Circle Network, Southeastern Key 
Market Network, Arkansas Radio Network. 

TIME RATES 
Rates effective April 1. 1955. 
Rates received March 7, 1955. 

6, SPOT ANNOUNCEMENTS 
I min 50 wds 1 min 50 wds 
4.50 3.50 158 x- 3,50 2.50 

26 4.25 3.25 260 8.25 2.25 
52 L.-_-_--_... 4.00 3.00 312 z_---- 8.00 2.00 
104 ....... 3.75 2,75 364 x-_.._._-,_ 2.75 1.75 

RUSSELLVILLE 
Pope County -Map Location E-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KXRJ 
1946 

Subscriber to the NAB Radio Code 

Media Code 4 204 8140 0.00 
Valley Broadcasters, Second & Boulder, Russellville, 

Ark. 72801. Phone 501-967-1299; 1233. 

I. PERSONNEL 
Owner -C. lt. Horne. 
Directing Manager -L. L. Bryan. 
Commercial Manager -Don Sammons. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 5:30 a,m, to midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 9a, 9d, 5, 6a, 7a, 8. 
State Protection: lob, 11b, 12b, lib, 14b. 
Basic states: 20a, 22a, 22b, 23a, 24a, 25a, 26, 28a, 

29a. 
Contracts: 40a, 42b, 45, 46, 47a, 48. 
Garob.: Cont. Discounts: OUa, 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a. 70c. 71b. 73a. 
Affiliated with KBS Radio Network. 
Annom,cement copy will be broadcast as submitted, if 
approved, and merges made at next higher rate if 
number of words exceed limit in any class. 

TIME RATES 
Rates effective January 1. 1947. (Card No. 1.) 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
CLASS "A" 

(11:30 a.m. to 1:30 p.m.; 6:00 p.m. to 10:00 
p.m. weekdays and 11:30 a,m, to 10:00 p.m. 

Sundays) 
1 hr 1/2 hr 1/4 hr 5 min 1 min 50 wds 

1 time 34.50 19.00 11.08 6.75 4.50 3.60 
26 times._ 33.00 18.25 10.75 6.50 4.25 3.25 
52 times.._ 31.50 17.50 10.25 6.25 4.00 3.00 

104 times.-_ 30.00 16.75 9.75 6.00 3.75 2.75 
156 times..-. 28.50 16.00 9.25 5.75 3.50 2.50 
260 times._- 27.00 15.25 8.75 5.50 3.25 2.25 
312 times..-- 25.50 14.50 8.25 5.25 3.00 2.00 
624 times 24.00 13.75 7.75 5.00 2.75 1.75 

CLASS "B- 
11:311 p.m to 6:00 p.m. weekdays; 6:00 a.m. to 

11:30 a.m. and 10:00 p.m. to midnight daily) 
I time..-_. 25.00 14.00 8.00 5.00 3.00 2.60 

26 times..-. 24.25 13.50 7.75 4,75 2.90 2,85 
52 times.,,, 23.50 13.00 7.50 4.50 2.70 2.20 

104 times.... 22.50 12.50 7.25 4.25 2.50 2.05 
156 times..-. 21.50 12.00 7.00 4.00 2.30 1.90 
260 times.--- 20.00 11.50 6.75 3.75 2.10 1.75 
312 times..-. 18.75 11.00 6.50 3.50 2.00 1.60 
624 times.... 17.50 10.50 6.00 3.25 1.80 1.46 

7. PACKAGE PLANS 
50 worus during weekday announcement periods. 
3 daily, per month: 

1 month. 125.00 8 months -.. 110.00 
3 months 117.50 12 months---_--__.., 100.00 

6 daily. per month: 
1 month. 290.00 6 months - 210.00 
3 months 225.00 12 months-_-_...._ 190.00 

SEARCY 
White County -Map Location G-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KWCB 
1951 

Subscriber to the NAB Radio Cods 

Media Code 4 204 6250 7.00 
White County Broadcasting Co.. Inc., 1.7 mi. east on 

Hwy. 67, P. O. Box 95, Searcy, Ark. 72143. Ch 
5-2907. 

I. PERSONNEL 
General Manager -Michael Horne. 
Station Manager -John Paul Capps. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1,000 w. days, 1300 kc. NondlrectlonaL 
Operating schedule: 5:00 a.m, to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only* 15th of month. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General 2a, 2b, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, ila, 12a, 13a, 14a, 15b. 
Basic Rates: 21a, 21b, 21e, 21d, 22a, 22b, 23a, 

24a, 27. 
Contracts: 40a, 44a, 44b, 45, 47e, 51b, 51e. 
Comb.; Cont. Discounts: 60f, 61e, 62d. 
Cancellation: 70b, 70c, 71b, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NAS Radio Network, 
All announcements scheduled at option of station. 
Member: Magic Circle Network. 

TIME RATES 
EH 9/1/66-Rec'd 8/5/66. 

Premium Time -Mon thru Sat 6:29-8:05 am, 9:05- 
10 am & 11:59 am -1 pm. 
Regular Time --All other times. 

6. SPOT ANNOUNCEMENTS 
PREMIUM TIME 

Spot 
REGULAR TIME Spot2.35 

PROGRAM TIME RATES 8. 
PREMIUM TIME 

1/4 hr 10 min 5 min 
1 z- 14.70 11.10 7.65 

REGULAR TIME 
1 z. 9.40 7.05 4.70 
10% rebate at end of 52 week contract of 12.00 or 
more per week. 

, 4.10 

SILOAM SPRINGS (1 AM; 1FM) 
Benton County -Map Location C-1 

See SRDS consumer market map and 
fling of the State 

KUOA 
1923 

data at begin - 

K U O A -FM 
1943 

© F'MQ 
Subscriber to the NAB Radio Code 

Media Code 4 204 8360 4.00 
KUOA, Inc., Siloam Springs, Ark. 72761. Phone 

501-524-3154. 
I. PERSONNEL 

General Manager -Cecil E. Smith. 
Commercial Manager -Dave Porritt. 

3. FACILITIES 
5,000 w. days, 1290 ko. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 
FM FACILITIES 
KRP 2,850 w. (horie.), 2,850 w. (vert.); 105.7 roc, 
Operating schedule: 8 am -9:30 pm. CST. 
Antenna ht. -415 ft. above average terrain. 

4. AGENCY COMMISSION 
15/2 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Codo Advertising Standards apply. 
General: lb, 2b, 3a. 5, 6a. 8. 
Rate Protection: 10c, 15b. 
Basic Rates: 20b, 21d, 23a, 28b, 29a, 
Contracts: 40a, 41, 45, 48, 47a. 
Comb.; Cont. Discounts: 60b, 61b, 62d. 
Cancellation: 70a, 70e, 72, 73b. 
Prod. Services: 80, 81, 82. 
No tobacco advertising accepted. 
Net time coats after deduction of all applicable die - 
count a. 
Member: Magic Circle Network, Arkansas Radio Net - 

TIME RATES 
Rates effective 
Rates received May 3. 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 4.00 30 sec..-_-.....---_....__,.. 2.50 

8. PROGRAM TIME RATES 
1 hr 50. 10 min 15. 
1/2 hr 30. 5 min ...._--__. 10. 
1/4 hr 20. 

FREQUENC Y DISCOUNTS 
(Includes commissions) 

26 ti 10% 156 ti--.._-_...---.--..-.__ 25% 
52 ti 15% 208 ti ..-. 30% 
104 ti 20% 312 tL ..-. 30% 
10 seconds -1.50 any frequency. 
FM is 1/2 of AM rate- 
4ny combination of base time may be added for 
frequency discount. 
Each order carries its own discount unless covered 
by blanket contract guaranteeing minimum order for 
the year. 

10. SPECIAL FEATURES 
All religious accounts are allowed 50% discount. 

SPRINGDALE (2 AM) 
Washington County -Map Location C-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBRS 
1949 

Media Code 4 204 8470 1.00 
Northwest Arkansas Broadcasting and Telecasting 

Co., Inc., Box 591, Hwy. 71, 1/2 m. N. of Spring- 
dale. Ark. 72764. Phone 501-751-4675. TWX 501- 
751-7421. 

I. PERSONNEL 
Gen'l Mgr. & Prog. Dir, -Phil Phillips. 
Commercial Manager -C. C. Horner, Jr. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Southwest -t 'Ode Melville Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. Non - 

directional. 
Operating schedule: 5:30 am -midnight weekdays; 6:00 
am -11:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lo. la, 3b, 5, 6a. 
Ilote Protection: 10h, 11t,, 12b, 13b, 14b. 
Basic states: 23a. 24a, 24b, 26, 28a, 29a. 
Contracts: 45, 47a, 98. 
Contb.: Cont. Discounts: 60a, 61a. 
Cancellation: 71b. 735. 
Member: Magic Circle Network, National AgRadio 
Groups, Inc. 

TIME RATES 
Rates effective January 1, 1963. 
Rates received March 29, 1983. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec 1 min 30 sec 

1 ti 4.50 3,00 156 ti- 3.50 2.80 
28 ti 4.25 2.80 260 ti 3.25 2.20 
52 ti_ 4,00 2,60 312 tI..-_-.-..--_ 3,00 2.00 
104 ti 3.75 2.40 

10 seconds 
1 ti 2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 48.00 29.00 13.00 
28 ti 42,50 22.50 12.25 
52 ti 40.00 22.00 11.50 
104 ti..-_ 37.50 19.25 10.75 
156 ti .-..-._...---._--_.. 33,50 17.50 10.00 
260 ti 31.50 18.00 8.50 
312 ti 30.00 15.00 8.00 

10. SPECIAL FEATURES 
AP and local news service. Extra, 20% of 1 -time rate. 

KSPR 

8.00 
7.50 
7.00 
6.50 
6,00 
5.50 
5,00 

1966 
Media Code 4 204 8580 7.00 

Autos Johnson, Box 168, Springdale, Ark. 72764. 
Phone 501-756-6121. 
STATION'S PROGRAMMING DESCRIPTION 

KSPR: Programmed for adults and young adults. 
MUSIC 70%: consisting of popular and country and 
western. NEWS: 15 min at 7:25 am, 12:15 pm & 
5:10 pm. Weather: at :10 & :40. SPORTS: 5 min 
at 8 am & 2 min at :45. Local public service 12:30- 
12:55 pm M -F featuring local civic leaders and 
happenings. RELIGION: Sun only sign -on -noon, rest 
of day as weekdays. COMMERCIAL POLICY: 18 
minutes per hour. Contact Representative for further 
details. Rec'd 7/24/67. 

I. PERSONNEL 
Owner-Autus Johnson. 
Station Manager -Dewey Johnson. 
Sales Manager -Gordon Foster. 

2. REPRESENTATIVES 
R. S. Crane Company, Inc. 

3. FACILITIES 
500 w.; 1590 kc. Non -directional 
Operational schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only payable 10th month following. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3d, 9b, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 12a, 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 21e, 21d, 22a, 23a, 

24b, 24c, 25a, 28b, 28c. 
Contracts: 40a, 41, 49a, 95, 46, 48, 51a. 
Comb.; Cont. Discounts: 60e, 801. 
Cancellation: 71a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eff Recd 3/8/67. 

7. PACKAGE PLANS 
MONTHLY PACKAGES 76- 

I ti 11 ti 51 ti 100 tI 
1 min 3.00 2.50 2.35 1.95 
30 sec 2.40 2.10 1.80 1.60 

WEEKLY PACKAGES 41- 
20t1 75 t 

1 min.-...._.--...._....._...._ _---_-...__.._.-- 2.85 1.95 
30 sec 1.80 1.60 

YEARLY BULK RATES 600 ti 1000 tI 
1 min. 2.10 1.80 
30 sec --- 1.70 1.50 
10 sec: 70% of monthly 1 -min rate 

STUTTGART 
Arkansas County -Map Location G-5 

See SRDS consumer market map and data at begin 
nine of the State. 

KWAK 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 204 8690 4.00 
Stuttgart Broadcasting Corp., Box 907, Stuttgart, 

Ark. 72160. Phone 922-5212. 
I. PERSONNEL 

Executive Vice -President -Melvin P. Spann. 
Station Manager -C. R. Sandino. 
Vice -!'resident -June S. Spann. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
South -C. K. Beaver & Associates. 

3. FACILITIES 
250 w 1240 kc, Non -directional. 
Operating schedule: 5:30 a.m, to 10:00 p.m. CST. 

4. AGENCY COMMISSION 
15/0 time only, 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10a. lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21d, 22a, 22b, 23a, 24b, 25a, 26, 

280. 28e, 29a, 32a. 
Contracts: 40a, 91, 44a, 46, 47a, 48. 49, 50, 51a. 
Comb.; Cont. Discounts: Ole, 61a. 
Cancellation: 71a, 72, 73b. 
Prod. Servlcee: 80, 82. 
Member: Magic Circle Network, Southeastern Key 
Market Network, Arkansas Radio Network, 

TIME RATES 
Rates effective March 1, 1958. (Card No. 2.) 

Card received March 24. 1958. 
Rev. (5 min. Rates) received April 25, 1980. 

6. SPOT ANNOUNCEMENTS 
SPOTS 

____ 3.75 
13 z,_-,_--_. 4.85 260 L 
26 z- - - 4.75 312 L_-,___ 2,80 
52 z 9.80 364 L___- 2.50 

104 
z 

PROGRAM TIME 
40 8.RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 z 96.00 32.50 20.75 13.75 10,50 

DISCOUNTS 
13x-5% 52x-15% 156z-45% 
26x-10% 304z-40% 260x-49% 

TEXARKANA 
Ark, -Miller County -Map Location C-7 
Tex. -Bowie County -Map Location C-7 

See STUDS consumer market map and data at begin 
ping of the State. 

KATQ 
1961 

CITY OF LICENSE 
TEXARKANA, TEXAS 

R A B 

Media Code 4 245 7825 0.00 
(This is a duplicate of the listing appearing under 
Texarkana, Tex.) 
KAT) Radio Inc., 303 W. Broad St., Texarkana, 

Tex. 75501. Phone 793-4671. 
STATION'S PROGRAMMING DESCRIPTION 

KATQ: Programmed for adults and young adulte. 
NEWS: 5 min news on hour. Local news at 7:25 
am & 5:25 pm, also in hourly newscasts. Weather 
at :30. Agricultural weather wire. Sports headlines 
at :15, news headlines at :45. MUSIC: general 
popular music, standards 90%, middle-ot-the-road, 
new singles 20%, showtunes 20%, jazz oriented 20%. 
1 man news department. Business man's news 5-5:35 
pm including national news, bowling report, sports 
final, market news, local news, feature report, and 
agricultural weather 5 min each. RELIGIOUS: pro- 
grams Sun am only. Contact Representative for fur- 
ther details. Rec'd 8/27/67- 

1. PERSONNEL 
General Manager -Floyd Bell. 
Commercial Manager -Jim LeFan, 
Program Director -James N. Mason. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 

3. FACILITIES 
1,000 w. days; 940 ka. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on net station time: no cash discount. 

5- GENERAL ADVERTISING See coded reputations 
NAB Radio Code Advertising Standarda apply. 
General: la, lb, 2a, 2b, 3a, 3b, 3c, 3d, 9a. 4d, 5, 

6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 15b. 
Basic Rates: 20a, 20b. 21a, 21b, 21d, 22b, 24h, 24e, 

25a, 26, 27, 28a, 28c. 29a, 29b, 33b. 
Contracts: 40a, 91, 42a, 42c, 43, 44b, 45, 46, 47a, 

48, 50, 51a, 51c. 
Comb.; Cont. Discounts: 60a, 60e, 601, Ola, 62a, 62d. 
Cancellation: 700, 70c, 71a, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eff 6/1/66-Rec'd 6/3/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 260x 

1 min.-._....._.._ 6.00 5.50 5.00 9.50 4.00 
30 see..._- ..... _- ..... __., 5.00 4.50 4.00 3.50 3.00 
10 sec 4.00 3.50 3.00 2.50 2.00 

7. PACKAGE PLANS 
PER WK, ROS: 10t1 20t1 30 tI 
1 min 50 90 120 
30 sec _-, 40 72 96 
10 sec ID 30 54 72 

8. PROGRAM TIME RATES 
Ix 26x 52x 

1/2 hr 36 34 32 
1/4 hr - 24 22 20 
5 min 12 11 10 

(D) 

KCMC 
1932 

CITY OF LICENSE 

TEXARKANA, TEXAS 

Media Code 4 245 7850 8.00 
(This la a duplicate of the listing appearing under 
Texarkana. Tex.) 
KCMC, Inc., Box 521, 3227 Summerhitl Rd.. Tex- 

arkana, Texas 75501. 
STATION'S PROGRAMMING DESCRIPTION 

KCMC: MUSIC: country and western. Contact 
Representative for further details. Recd 7/31/68. 

I. PERSONNEL 
General Manager -B. L. Wood. 
Commercial Manager -Irene Rankin. 

2. REPRESENTATIVES 
Jack Massa & Co., Inc. 
Southwest -Clyde Melville Company. 

3. FACILITIES 
1,000 w.; 740 kc. Directional. 
Operating schedule: 5:00 am -midnight weekdays; 6:45 
am -11:00 pm Sun. CST, 

4. AGENCY COMMISSION 
15/0 net time: payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply., 
General: la, 2a, 2b, 3a, 3c, 4a, 9d, 5, Oa. Tb. 8. 
state Protection: 10h, 111, 12h, 131, 141. 15a. 18, 
Basic Rates: 20b, 21a, 21b, 21c, 23b, 24b, 25a, 28. 

28a, 28c, 29a4 30, 33a. 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 45, 46, 47a, 48. 

49, 51a, 51b, 51e. 
Comb.: Cont. Discounts: 80b, 60d, 60e, 80g. 801. 

61b, 62b, 62d, 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Rate, effective November 1, 1961. 

Rates received August 4, 1961. 
Class A-6:00 am -6:00 pm. 
Class St -Ail other times 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec 1 min 30 sec 
1 ti 10.00 8.00 158 ti.--_,._..- 8,5e 6.75 
26 ti..... 9.75 7.75 260 ti--_.-.,_ 8.01 6.50 
52 ti 9.50 7.50 312 tL.__--,_. 7.51' 5.00 
104 9.00 7.25 

CLASS B 
1 ti 8.00 6.00 156 ...... 8.75 5.00 
26 ti 7.75 5.75 260 ti-_,-,__. 8.50 4.75 
52 ti...__ 7.50 5.50 312 ti...-_-__.. 5.75 4.25 
104 ti 7.25 5.25 

(This hating continued on next page) 
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Texarkana -K C M Continued 
8. PROGRAM TIME RATES 

CLASS A 
l sr 1/2 hr 1/4 hr 5 min 

1 ti..._.._.._..-_..-_.._.._... 75.00 45.00 30.00 18.00 
44.00 29.00 17.50 

52 tl..._...___....__ 
104 U 

71.00 42.50 28.50 17.00 
67.50 
83.50 

40.00 
38.00 

27.00 
25.50 

16.00 
15.25 

._..___.._.._ 
156 ti____.___-.._._ 

36.00 24.00 14.50 
312 ti.._._._._..._.._. _.._ - 56.00 33.00 22.00 13.50 

CLASS B 
1 tL___-..._.__._._--.._._ 50.00 30.00 20.00 12.00 
26 ti..._.._.__..._....__..._._. 48.50 29.00 19.50 11.75 
52 tl.._ __.._.._.._.._ 47.50 28.50 19.00 11.50 
104 tl..._......_.._._.._.._ 45.00 26.00 18.00 10.75 
156 tt..._..._._....._...__.._ 42.25 24.25 17.00 10.25 
260 ti.-.._.._.._.._ 39.50 23.00 16.00 8.50 
312 ti ....... _.._ .............._.._ 37.00 22.00 15.00 8.50 

(D) 

KOSY 
1951 

TEXARKANA, ARK. 

Subscriber to the NAB Radio Code 
Media Code 4 204 9020 3.00 
Gateway Broadcasting Co., Box 1318, 111 E. 6th St.. 

Texarkana. l'ex. 75501. Phone 501-772-3771. 
STATION'S PROGRAMMING DESCRIPTION 

KOSY: Programmed for mass appeal. 
AIR PERSONALITIES all segmenta. NEWS: net- 
work hourly, local, Arkansas and Texas wire service 
half hour. Business: stock markets, special edition 
M -F, interviews. MUSIC: general popular music, 
standards. FARM: 5-7 am county agent report M -Sat. 
news and market reporte M -F. Weather, interviews. 
7 am - noon music, audience participation, Quips, 
comedy. Noon -12:20 pm news, national, local, re- 
gional, weather. 12:20-2 pm music, comedy, variety. 
2-3 pm audience participation call in show for sell- 
ing or trading items. 3 pm -12M entertainment. 
music, news, sports. College, high school football, 
pro baseball, 2 local roundups daily, 2 hunting and 
fishing reports M -F. Contact Representative for fur- 
ther details. Rec'd 7/31/67. 

I. PERSONNEL 
President -W, Decker Smith. 
General Manager -J. K. Smith. 
Program Director -Marvin Prcpee. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 790 kc. 

Directional -night only. 
Operating schedule: 5:00 am -midnight. CST. 
Partial simuleast operation. For non-simuleast fa- 
cilities see KOSY-FM. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, lb, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10d, 11d, 12d. 13d. 14d, 15b. 
Basic Rates: 211b, 21b, 21e, 21d, 22a, 23a, 24b, 24e. 

25a, 26, 28a, 28c, 29a. 
Contracts: 40a, 41, 94b, 46, 47s. 
Comb.; Cont. Discounts: 61c. 
Cancellation: 70c. 71a. 73a. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective June 1, 1984. 
Rates received May 18. 1965. 

Clava A-6:00 am -6:00 pm. 
Class B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec 1 min 30 sec 
1 tt...._._.._._ 10.00 8.00 156 8.50 6.75 
26 ti._......_._ 9.75 7.75 280 8.00 6.50 
52 ti....._._.._ 9.50 7.50 312 7.50 6.00 
104 ti 9.00 7.25 

1 U 
CLASS B 

8 00 6.00 156 
7.75 5.75 260 

U.,_ 
tl..._._._ 

6.75 
6.50 

5.00 
4.75 28 ti._...- 

52 U...._...__ 7.50 5.50 312 ti___._._ 6.00 4.50 
104 ti 7.25 5.25 

7. PACKAGE PLANS 
PACKAGE PLANS 

PER WK: 
-Class A- 

1 min 30 sec 
-Clang B- 
1 min 30 sec 

10 ti._....____..._._._.._ 9.00 6.40 6.50 5.20 
6.00 4.80 

20 ti.__ ._ __.._._.__...._ 7.00 5.60 5.50 4.40 
30 or more U......_ 8.50 5.20 5.00 4.00 () Not combineable for frequency. 
10 seconds --60% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
I NR: Ix 26x 52x 104x 156x 260x 312x 

A.. 75.00 73.25 71.25 67.50 63.75 60.00 56.25 
B.. 50.00 48.75 47.50 45.10 42.50 40.00 37.50 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

10. SPECIAL FEATURES 
News -regular time charges plus 20% of base rate. 

(D) 

KOSY-FM 
1965 

TEXARKANA, ARK. 
Media Code 4 204 9021 1.00 
Gateway Broadcasting Co., Box 1318, 111 E. 6th St., 

Texarkana. Tex. 75501. Phone 501-772-3771. 
STATION'S PROGRAMMING DESCRIPTION 

KOSY-FM: Programmed to adults. 
MUSIC: standards. NEWS: at :55, 5 min every 
hour, Arkansas and Texas wire service, network re- 
ports, programs, interviews. 9 am -12M entertainment. 
SPORTS: college football. Contact Representative for 
further details. Ree'd 7/31/67. 

I. PERSONNEL 
President -W. Decker Smith. 
Gang, Sta. & Sales Mgr. -James K. Smith. 
Program Director -Marvin Propos. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
ERP 35,000 w.; 102.5 mc. Stereo. 
Operating schedule: 5 am -midnight Mon thru Sat; 
6:30 am -11 pm Sun. CST. 
Antenna ht.: 265 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am -midnight Mon thru Sat; 8:30 am -11 pm Sun. For 
simulcast facilities see KOSY, KOSY-FM. 

4. AGENCY COMMISSION 
15% time only; due when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3b, 4a. 5, 8 
Rate Protection: 10e, 11c, 14e. 
Basic Rates: 20b, 21d, 22a, 24c, 25a, 33b. 
Contracts: 40a, 41, 44b. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 71a. 

TIME RATES 
ER Recd 10/31/36. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I04x 156x 260x 312x 

1 min 8.00 5.50 5.10 4.90 4.75 4.50 4.25 
30 sec 5.00 4.50 4.10 3.90 3.75 3.60 3.50 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 156x 260x 312x 

1 ....... 37.50 36.50 35.50 33.50 31.50 30.00 26.00 
1/2 hr..._... 22.50 22.00 21.50 20.00 19.50 18.00 16.00 
1/4 hr 15.00 14.50 14.00 13.50 13.00 12.00 11.00 
30 sec: 80% of programs using 1 -minute commercials. 
1 -minute or 30 -second spots run only in programs, 
either 1/4, 1/2 or 1 hour in length. 

(D) 

KTA L (FM) 
Licensed as a Texarkana, Tex. -Shreveport, La. sta- 
tion. 
See listing under Shreveport, La. 

KTFS 
1946 

CITY OF LICENSE 

TEXARKANA, TEXAS 

e 
Media Code 4 245 7900 1.00 
(This is duplicate of the listing appearing under 
T kana. Ter.) 
ETFS Radio, Inc., Box 1260. 4305 N. Stateline Ave., 

Texarkana. Tex. 75501. Phone 793-1109. 
I. PERSONNEL 

Pres. & Gen'i Mgr. -Hugh D. Frizzell. 
Station Manager -Tom Alford. 
Program Director -Jim Cooper. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
Southeast -C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
250 w.. 1400 kc. Non -directional. 
Operating schedule: 5-1 am. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable when rendered 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3a. 3d. 4a, 5. 6a, 8. 
Rate Protection: 10b, 11e. 12e, 13e, 141b. 
Basic Rates: 20a, 21a, 21d, 22a, 24b, 29a, 30. 
Contracts: 41, 49a. 45, 47e, 51b. 
Comb.: Cont. Discounts: 60a, 60d, 60e. 61a. 
Cancellation: 71a. 72, 73b. 
Prod. Services: 80. 81, 82, 
Member: Texas State Network, Inc., Southeastern 
Key Market Network. 

TIME RATES 
Rates effective January 1, 1980. 

Rates received January 25, 1980. 
6. SPOT ANNOUNCEMENTS 

1 Minute or Less 
1 ti _... 8.00 104 ti 7.26 
13 ti 7.90 156 ti..._...... _________ 6.80 
26 ti 7.80 260 ti ....... 6.40 
52 ti 7.60 312 tl.._..._.._.._......_... 6.00 

8. PROGRAM TIME RATES l hr 1/2 hr 1/4 hr 5 min 
1 U..._ .._..__.._ 65.00 39.00 26.00 14.00 
13 ti..._..___....-.._.._...__ 61.75 37.00 24.00 13.00 
26 tí.._..._._.._ .................._ 58.50 35.00 23.00 12.00 
52 tl..._.._......_.._ .............._ 55.25 33.00 22.00 11.00 
104 tL._..._._.._......_.._.._ 52.00 31.00 20.00 10.50 
156 ti ...._.._.._....._. 48.75 29.00 19.00 10.00 
260 tí..._......_......_.........._._ 45.50 27.00 18.00 9.50 
312 U 42.00 25.00 17.00 9.00 

(D) 

TRUMANN 
Poinsett County -Map Location J-3 

See SRDS consumer market map and data at begin. 
ping of the State. 

KTMN 
1963 

Media Code 4 204 9350 4.00 
Trumann Broadcasting, Inc., Trumann, Ark. 72472. 

Phone 983-8314. 
I. PERSONNEL 

Manager -Carlton Garner. 
Commercial Manager -Larry D. Gilthan. 

2. REPRESENTATIVES 
Magic Circle Time Sales. 
Memphis, Atlanta, Dallas -C. K. Beaver & Associ- 

ates. Inc. 
3. FACILITIES 

250 w. days; 1530 kc. Non -directional. 
Operating schedule: Sunrise -local sunset, CST. 

4. AGENCY COMMISSION 
15% net time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards ante. 
General: la, 3a, 3d, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10h, 13h, 14h. 
Basic Rates: 214, 22a, 23a, 24b, 29a. 
Contracts: 40a. 45. 46. 47a. 
Comb.; Cont. Discounts: 60b, 61a. 
Cancellation: 70a, 70c, 71a, 73e. 
Prod. Services: 80, 82. 
Member: Magic Circle Network. 

TIME RATES 
ER 11/1/87 -Reed 12/21/87. 

6. SPOT ANNOUNCEMENTS 
PER WK: I min 30 see 
1 ti, flat 2.35 1 ti. flat. 1.76 

DISCOUNTS 
5 ti -5% 10 ii -10% 15 ti -15% 20+ t1-20% 

VAN BUREN 
Crawford County -Map Location C-3 

See SRDS consumer market map and data at begin 
ning of the State. 

See Fort Smith 
(including Van Buren) 

WALNUT RIDGE 
Lawrence County -Map Location H-2 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

KR LW 
1951 

Subscriber to the NAB Radio Code 
Media Code 4 204 9460 1.00 
Lawrence County Broadcasting Co., Box 30, Walnut 

Ridge. Ark. 72976. Phones 501-888-3131, 6168. 
I. PERSONNEL 

General Manager -William H. Cate. 
Sta. & Com'l Mgr. -William N. Cate. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days; 1320 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a. 4b, 4d. 5, ea, 7b. 8. 
Rate Protection: 10b, 11h, 12b, 13b, 14b. 
Basic Rates: 20a. 22a. 22b. 23a, 24b. 25a, 26, 28a. 
Contracts: 40a. 42a. 42b. 45. 48. 47a. 
Comb.; Cont. Discounts: 60a, 60k, 61a, 61b, 81c, 62L 

62e. 
Cancellation: 70a. 70e. 71a. 73a. 
Affiliated with American Entertainment Network. 
Member: Arkansas Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 10/1/67 -Reed 10/2/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 10 see 
1 x 2.00 1.60 1.25 
100 x 1.75 1.40 1.00 
300+ 1.50 1.20 .75 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 2 mie 

Ea 25.00 12.00 7.00 5.00 4.00 2.50 

10% discount for 1 year contract. 

ARKANSAS 

WARREN 
Bradley County -Map Lr..ation F-7 

See SRDS consumer market map and data at begin- 
ning of the State 

KWRF 
1953 

nII 

Subscriber to the NAB Radio Code 
Media Code 4 204 9570 7.00 
Pines Broadcasting Co., Warren, Ark. 71671. Phones 

501-226-2653, 2854. 
I. PERSONNEL 

General Manager -Weldon Sledge. 
Commercial Manager -Jimmy Kelley. 
Program Director -Brenda Halligan. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
South -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
250 w. days, 860 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. CST, 

4. AGENCY COMMISSION 
15%: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 4b, 5, 8a, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 22b, 24c. 25a, 26, 28c, 

29b, 33c. 
Contracts: 40a, 41. 42a, 42c. 43, 44a, 44b, 45, 46. 

47a, 47e. 48, 49, 51a. 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60c, 60e, 61b, 62b. 
Cancellation: 70a. 70c, 71a, 73b. 
Prod. Services: 82. 
Affiliated with RES Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective April 30. 1959. (Card No. 3.) 

Card received April 27, 1959. 
6. SPOT ANNOUNCEMEN 

1/2 
TS/P1/;OGRS M RATES 

hr. hr. hr. min. min. () 
1 time 32.50 17.25 9.75 6.50 3.00 2.50 

52 times 28.60 14.65 8.15 5.55 2.80 2.00 
104 times 26.00 13.00 7.15 4.90 2.60 1.75 
260 times 23.40 11.70 6.50 3.55 2.40 1.50 
364 times 20.80 10.40 5.85 4.35 2.20 1.25 

1) Less than 1 minute 

WEST MEMPHIS 
Crittenden County -Map Location J-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Memphis, Tenn. 
(including West Memphis, Ark.) 

WYNNE 
Cross County -Map Location H-3 

See SRDS consume, market map and data at begin- 
ning of the State. 

KWYN 
1956 

Media Code 4 204 9790 1.00 
East Arkansas Broadcasters, Inc.. Box 225, Highway 

No. 1 N., Wynne, Ark. 72396. Phone 501-238- 
4141. 

I. PERSONNEL 
Manager -Harry Fondren, Jr. 
Program Director -(Miss) Onalee Browner. 
News Dir. & Chief Eng. -Art Rogers. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 5:30 a.m. to 11:00 p.m. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 4b, 4d. 5. 8a, 7b, 8. 
Rate Protection: 10e, 12a, 13a. 14a, 15b. 
Basic Rates: 20b, 21b, 22b, 25a, 28b, 28e. 
Contracts: 40b. 42a. 42c. 49, 51e. 
Comb.; Cont. Discounts: 80e, 601. 61a, 62a. 
Cancellation: 70a. 70e, 71a, 72, 73a. 
Prod. Services: 82. 
Member: Magic Circle Network. 

TIME RATES 
Eff Recd 7/27/66. 

6. SPOT ANNOUNCEMENTS 
PER MO: I min 30 see 1 min 30 are 
1 ti 3.10 2.45 104 ti 2.10 1.40 
13 ti 2.75 2.10 156 ti 2.00 1.20 
28 ti 2.40 1.75 280 ti 1.75 1.20 
52 ti 2.30 1 en 312 ti 1.75 1.20 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 x 50.00 30.00 15.00 13.00 7.00 
13 x 47.50 25.00 12.50 10.00 5.00 
26 x 45.00 20.00 10.00 8.00 4.25 
52 x 42.50 18.00 9.00 7.00 4.00 
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CALIFORNIA 

ADDITIONAL 

DAILY MEDIA CITIES 

NOT SHOWN ON STATE MAP 

RADIO 
Mendocino-Mendocino County 
Roseville-Placer County 

NEWSPAPER 
Brea-Orange County 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the. 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL ._..1,271,200 
METRO AREAS 

Anaheim -Santa 

Salinas -Monterey 
San Bernardino - 

Riverside - 

9,700 

Ana -Garden Ontario 42,600 
Grove 5,000 San Diego ___. 57,000 

Bakersfield 23,800 San Francisco - 
Fresno 24,900 Oakland 282,400 
Los Angeles- San Jose ___-- 6,200 

Long Beach .. 610,100 Santa Barbara 3,900 
Modesto 1,400 Santa Rosa -- 1,200 
Oxnard -Ventura 6,900 Stockton -._..---- 16,700 
Sacramento ._ 31,000 Vallejo -Napa 22,400 

Total Metros.._.1,145,200 

A B I C i D I E I F G I H 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SIM. 

Alameda -Alameda 
Alhambra -Los Angeles 
Anaheim -Orange 
Antioch -Contra Costa 
Arcadia -Los Angeles 
Azusa -Los Angeles 
Bakersfield -Kern 
Baldwin Park -Los Angeles 
Bell -Los Angeles 
Bellflower -Los Angeles 
Bell Gardens -Los Angeles 
Belmont -San Mateo 
Berkeley -Alameda 
Beverly Hills -Los Angeles 
Buena Park -Orange 
Burbank -Los Angeles 
Burlingame -San Mateo 
Campbell -Santa Clara 

State, County, City, Metro Area Data 
CITIES AND COUNTIES - This list 

Chula Vista -San Diego 
Claremont -Los Angeles 
Colton -San Bernardino 
Compton -Los Angeles 
Concord -Contra Costa 
Corona -Riverside 
Coronado -San Diego 
Costa Mesa -Orange 
Covina -Los Angeles 
Culver City -Los Angeles 
Daly City -San Mateo 
Downey -Los Angeles 
El Cajon -San Diego 
El Centro -Imperial 
El Cerrito -Contra Costa 
El Monte -Los Angeles 
Escondido -San Diego 
Eureka -Humboldt 

Fairfield -Solano 
Fremont -Alameda 
Fresno -Fresno 
Fu lerton-Orange 
Gardena -Los Angeles 
Garden Grove -Orange 
Glendale -Los Angeles 
Glendora -Los Angeles 
Hawthorne -Los Angeles 
Hayward -Alameda 
Huntington Beach -Orange 
Huntington Park -Los 

Angeles 
Imperial Beach -San Diego 
Inglewood -Los Angeles 
La Habra -Orange 
Lakewood -Los Angeles 
La Mesa -San Diego 

shows counties in 
La Mirada -Los Angeles 
La Puente -Los Angeles 
Lawndale-Los Angeles 
Lodi -San Joaquin 
Lompoc -Santa Barbara 
Long Beach -Los Angeles 
Los Altos -Santa Clara 
Los Angeles -Los Angeles 
Lynwood -Los Angeles 
Manhattan Beach -Los 

Angeles 
Menlo Park -San Mateo 
Merced -Merced 
Millbrae -San Mateo 
Modesto-Stanislaus 
Monrovia -Los Angeles 
Montclair -San Bernardino 
Montebello -Los Angeles 

which cities are 
Monterey -Monterey 
Monterey Park -Los Angeles 
Mountain View -Santa Clara 
Napa -Napa 
National City -San Diego 
Newport Beach -Orange 
Norwalk -Los Angeles 
Novato -Marin 
Oakland -Alameda 
Oceanside -San Diego 
Ontario -San Bernardino 
Orange -Orange 
Oxnard -Ventura 
Pacifica -San Mateo 
Palm Springs -Riverside 
Palo Alto -Santa Clara 
Paramount -Los Angeles 
Pasadena -Los Angeles 

located. Cities are first, counties next. 
Pico Rivera -Los Angeles 
Pittsburg -Contra Costa 
Pomona -Los Angeles 
Redlands -San Bernardino 
Redondo Beach -Los Angeles 
Redwood City -San Mateo 
Rialto -San Bernardino 
Richmond -Contra Costa 
Riverside -Riverside 
Rosemead -Los Angeles 
Sacramento -Sacramento 
Salinas -Monterey 
San Bernardino -San Ber- 

nardino 
San Bruno -San Mateo 
San Carlos -San Mateo 
San Diego -San Diego 

San Francisco -San Fran- 
cisco 

San Gabriel -Los Angeles 
San Jose -Santa Clara 
San Leandro -Alameda 
San Luis Obispo -San Luis 

Obispo 
San Mateo -San Mateo 
San Pablo -Contra Costa 
San Rafael -Marín 
Santa Ana -Orange 
Santa Barbara -Santa 

Barbara 
Santa Clara -Santa Clara 
Santa Cruz -Santa Cruz 
Santa Maria -Santa Barbara 
Santa Monica -Los Angeles 
Santa Rosa -Sonoma 

CALIFORNIA 

Saratoga -Santa Clara 
Seaside -Monterey 
South Gate -Los Angeles 
South Pasadena -Los 

Angeles 
South San Francisco -San 

Mateo 
Stockton -San Joaquin 
Sunnyvale -Santa Clara 
Torrance -Los Angeles 
Upland -San Bernardino 
Val lejo-Solano 
Ventura -Ventura 
Visalia -Tulare 
Walnut Creek -Contra Costa 
West Covina -Los Angeles 
Westminster -Orange 
Whittier -Los Angeles 

Estimates for: 
STATE 
COUNTY -Map Loe. 'Tee Households CMetropolitan 

Area (000) (000) 

Spendable Income -1967 
es Distribution of 

Per 3000 5000 8000 10000 
Household to to to 

(S) 4999 7999 9999 

Retail Sales Passen- 
ser 

Can 
1/1/68 
(000) 

Farm 
Pops - 
lotion 
I/I/68 
(000) 

Gross 
Farm 

Income 
1967 

($000) 

Consumer 

($000) 

Families 
15000 

to and 
14999 over 

-1967 
By Selected Store Types Total Retail Sales - 

Per 
Household 

($000) (5) 
Food DUg 

(5000) ($0000) 

General Home 
Mdse. Apparel Furo. 
($000) ($000) ($000) 

Auto- 
motive 
(5000) 

Servies 
Station 
($000) 

CALIFORNIA STATE 
TOTALS 19,414.9 6,190.10 60,015,099 9,695 13.2 25.3 18.0 20.6 17.0 32,418,000 5,237 7,681,906 1,263,729 4,632,835 1,820,972 1,860,429 6,217,563 2,656,592 8,952.07 302.4 4,087,051 

ALAMEDA B -6t 1,053.5 
Alameda 81.7 

354.26 
23.67 

3,442,216 
218,450 

9,717 
9,229 

12.9 24.6 20.1 21.0 15.6 1,760,439 
75,793 

4,969 
3,202 

422,189 62,031 
21,511 4,013 

264,947 
4,836 

106,217 94,918 
3,915 2,785 

362,965 
15,307 

120,213 
5,952 

471.19 3.1 37,185 

Berkeley 121.6 43.76 488,475 11,163 203,310 4,646 55,268 8,991 24,345 14,413 12,700 44,282 19,252 
Fremont 91.6 23.42 122,285 5,221 109,992 4,696 32,529 5,923 6,709 3,896 5,038 26,306 10,945 
Hayward 96.3 26.02 232,136 8,921 221,680 8,520 45,695 10,297 50,861 15,570 11,083 54,249 14,149 
Livermore 30.1 8.85 50,673 5,726 49,066 5,544 ]3,381 1,654 3,593 1,843 1,937 10,739 5,047 
Oakland 387.0 142.29 1,489,984 10,471 796,594 5,598 162,822 23,176 141,786 62,913 54,972 169,986 54,826 
San Francisco - 
Oakland Metro Area 3,079.6 1,038.96 11,234,026 10,813 10.6 24.2 18.5 22.4 19.9 5,427,570 5,224 1,348,602 200,567 789,572 385,407 309,974 971,909 372,146 1,368.39 
San Leandro...___...._._ 75.4 

ALPINE D-5 .4 
AMADOR C-5 10.9 

23.16 
.11 

3.43 

250,327 
1,211 

27,928 

10,809 
11,009 

8,142 
12.1 
19.8 

18.2 
23.6 

14.0 
20.6 

29.2 
18.5 

8.5 
10.2 

162,980 
234 

14,185 

7,037 
,127 

4,136 

36,882 3,586 

4,198 315 

45,763 
324 
700 

10,163 8,642 

392 114 

38,115 

3,307 

13,225 

1,674 
.18 

5.28 
.1 
.6 

152 
2,112 

BUTTE C-4 100.8 
CALAVERAS C-5 ..... 10.4 
COLUSA B-4 12.1 
CONTRA COSTA B -6t 524.1 

33.86 
3.51 
3.94 

152.49 

259,858 
30,777 
41,362 

1,548,184 

7,674 
8,768 

10,498 
10,153 

20.1 
16.6 
17.1 
10.9 

26.7 
24.3 
18.8 
28.7 

16.8 
21.2 
19.1 
19.5 

16.4 
19.0 
22.7 
21.1 

10.0 
9.9 

16.8 
15.2 

165,712 
14,614 
24,302 

781,607 

4,894 
4,164 
6,168 
5,126 

44,723 8,836 
4,139 544 
5,405 921 

216,224 34,822 

19,350 
1,598 

806 
129,655 

6,169 9,961 
16 164 

807 791 
36,232 36,138 

33,072 
3,535 
4,629 

146,785 

13,481 
1,906 
3,190 

62,647 

48.19 
5.70 
6.24 

243.02 

5.6 
.7 

1.5 
4.0 

53,075 
3,124 

40,904 
32,986 

Antioch 23.6 7.11 56,324 7,922 45,244 6,363 12,509 1,934 6,499 2,725 1,579 10,905 3,030 
Concord 81.6 21.97 110,221 5,017 117,234 5,336 22,062 4,224 24,594 4,732 8,977 25,404 9,904 
El Cerrito 29.4 9.51 127,654 13,423 60,691 6,382 14,520 3,775 12,335 6,457 1,198 8,641 3,554 
Pittsburg 21.1 6.40 62,907 9,829 33,013 5,158 9,779 1,427 3,998 2,579 3,189 6,556 3,152 
Richmond 84.4 26.21 237,279 9,053 158,738 6,056 39,179 3,974 33,657 6,962 9,965 39,980 13,548 
San Pablo 22.6 6.73 58,981 8,764 34,293 5,096 13,564 4,048 2,855 1,267 778 1,234 4,064 
Walnut Creek 25.1 7.85 89,447 11,395 119,842 15,266 17,173 2,130 32,794 7,578 6,736 32,007 9,222 

DEL NORTE A-2 20.5 6.07 50,015 8,240 16.6 24.7 23.5 18.6 11.6 30,845 5,082 10,353 1,015 747 1,099 1,018 5,106 2,537 7.29 .3 3,553 
EL DORADO C-5 44.5 14.96 102,114 6,826 21.6 45.4 5.3 11.4 5.5 70,173 4,691 20,787 3,650 2,853 2,801 2,002 8,793 9,735 20.46 .9 6,653 

FRESNO D-7 418.2 123.26 1,076,379 8,733 17.4 22.2 19.4 18.2 13.4 737,712 5,985 172,959 27,749 85,976 38,174 40,236 146,799 62,977 185.89 30.2 399,728 
Fresno 162.8 52.13 422,694 8,108 458,278 8,791 84,979 15,918 74,170 34,060 33,650 107,563 33,200 
Fresno Metro Area 418.2 123.26 1,076,379 8,733 17.4 22.2 19.4 18.2 13.4 737,712 5,985 172,959 27,749 85,976 38,174 40,236 146,799 62,977 185.89 

GLENN B-4 17.9 
HUMBOLDT A-3 110.7 

5.56 
33.57 

47,534 
345,329 

8,549 
10,287 

20.0 
12.8 

19.7 
13.9 

23.5 
26.2 

16.7 
25.5 

9.3 
18.4 

34,907 
190,747 

6,278 
5,682 

8,268 949 
56,741 6,551 

1,906 
17,359 

798 480 
8,305 6,456 

6,306 
33,421 

2,999 
16,381 

9.67 
46.33 

3.7 
3.1 

41,217 
16,167 

Eureka 29.7 
IMPERIAL H -11t 80.5 

10.12 
20.85 

105,598 
186,305 

10,435 
8,935 19.9 24.7 17.3 15.8 12.5 

95,680 
160,712 

9,455 
7,708 

21,226 2,465 
37,420 3,488 

12,447 
17,333 

7,453 4,653 
12,239 4,161 

21,083 
24,653 

6,645 
13,050 32.80 6.0 246,843 

El Centro 21.8 
iNYO F-7 11.6 
KERN E -9t 335.9 

6.19 
4.04 

99.47 

54,577 
37,539 

861,440 

8,817 
9,292 
8,660 

13.5 
16.7 

19.7 
24.0 

21.6 
20.2 

24.6 
18.2 

14.1 
12.8 

62,538 
37,527 

539,738 

10,103 
9,289 
5,426 

13,068 1,626 
9,328 894 

119,007 17,792 

7,152 
2,436 

60,669 

5,573 2,659 
488 554 

24,119 24,821 

13,638 
6,947 

106,218 

4,528 
7,414 

51,664 
7.11 

147,50 
.2 

11.4 
3,442 

318,843 
Bakersfield 70.0 22.52 199,903 8,877 259,869 11,539 35,374 7,093 44,459 16,359 17,476 66,821 17,400 
Bakersfield Metro 
Area 335.9 

KINGS D -8t 65.6 
LAKE B-4 15.9 
LASSEN C -3t 9.8 

99.47 
18.85 

6.06 
3.14 

861,440 
120,387 

41,660 
46,003 

8,660 
6,387 
6,875 

14,651 

16.7 
24.9 
21.9 
11.0 

24.0 
44.3 
21.8 
14.0 

20.2 
3.6 

16.8 
16.9 

18.2 
5.7 

13.8 
31.4 

12.8 
3.6 
8.7 

25.8 

539,738 
94,723 
29,562 
27,468 

5,426 
5,025 
4,878 
8,748 

119,007 17,792 
18,626 3,320 
11,368 786 
10,372 933 

60,669 
6,255 

524 
1,238 

24,119 24,821 
3,893 4,445 

711 891 
854 644 

106,218 
16,131 
2,734 
4,774 

51,664 
6,731 
2,996 
2,492 

147.50 
25.44 
9.80 
7.15 

7.1 
1.6 
.9 

111,521 
8,458 
6,863 

LOS ANGELES E -10t._.. 7,032.6 2,370.40 24,990,079 10,543 10.9 22.6 17.9 22.8 21.2 12,584,291 5,309 2,917,626 487,345 1,984,521 690,444 718,939 2,421,319 991,802 3,431.94 10.1 226,005 
Alhambra 65.8 25.09 229,066 9,130 156,185 6,225 29,440 5,189 24,248 12,076 7,850 49,303 12,040 
Arcadia 49.3 16.89 264,312 15,649 95,510 5,655 32,680 4,838 11,942 2,851 2,895 9,577 8,436 
Azusa 28.5 7.69 55,201 7,178 43,265 5,626 14,259 4,310 3,720 2,420 3,326 1,029 5,276 
Baldwin Park 47.6 13.71 93,929 6,851 34,631 2,526 14,024 1,921 721 817 1,960 1,424 6,163 
Bell 22.9 8.91 74,682 8,382 50,640 5,684 15,925 1,433 2,377 1,156 2,818 11,841 4,055 
Bellflower 57.9 18.16 157,279 8,661 116,633 6,423 24,711 3,234 6,602 4,593 9,022 36,194 10,496 
Bell Gardens 29.9 9.20 73,221 7,959 29,638 3,221 15,106 734 1,210 1,404 756 3,114 
Bev, rly Hills 35.7 14.78 381,541 25,815 255,595 17,293 23,122 7,960 32,655 65,381 21,195 43,239 9,578 
Burbank 98.3 34.77 424,593 12,211 204,005 5,867 49,021 9,699 33,147 8,820 10,764 42,540 18,525 
Claremont 23.4 6.72 50,160 7,464 25,914 3,856 8,686 898 450 1,296 692 2,459 
Compton 77.8 22.01 214,202 9,732 193,720 8,801 43,052 7,733 51,182 7,403 10,222 51,833 13,118 
Covina 31.0 9.48 73,080 7,709 152,184 16,053 36,816 3,169 33,689 2,338 6,822 43,488 8,858 
Culver City 33.9 11.22 151,041 13,462 143,870 12,823 25,269 4,053 17,519 7,644 5,6261 53,087 8,780 
Dow wy 96.8 28.52 385,988 13,534 203,524 7,136 39,830 7,785 20,756 8,068 7,348 79,985 16,977 
El Monte 59.7 19.53 178,192 9,124 189,715 9,714 45,734 4,585 49,916 6,529 6,458 38,018 14,208 
Gare ena 47.1 14.41 140,901 9,778 82,800 5,746 23,723 5,862 2,849 4,659 2,757 17,569 8,500 
Gler,dale 135.6 53.28 600,132 11,264 276,707 5,193 53,512 10,219 43,827 19,106 19,340 82,926 23,008 
Glendora 31.6 9.17 73,733 8,041 41,974 4,577 8,872 2,113 1,992 1,080 1,695 15,375 4,074 

Hawthorne 48.9 15.54 123,396 7,941 85,473 5,500 23,721 6,954 3,301 4,309 5,556 23,013 7,233 
Hun .ington Park 31.8 14.56 133,348 9,159 117,672 8,082 18,870 4,169 16,041 16,564 6,754 42,935 5,815 
In ewood 95.1 36.40 338,048 9,287 220,051 6,045 42,469 8,465 36,633 13,816 15,139 48,309 16,064 
Lakewood 89.1 23.87 194,038 8,129 180,367 7,556 38,567 5,870 73,755 19,154 6,765 21,498 11,785 
La Mirada 27.3 6.92 95,262 13,766 40,615 5,869 21,298 2,630 2,376 5,850 1,311 393 4,531 
La Puente 32.5 7.35 68,476 9,316 64,205 8,735 26,376 4,936 14,231 868 1,328 7,221 9,392 
Lawndale 27.3 7.98 68,137 8,538 31,852 3,991 10,367 977 594 140 4,301 6,760 3,518 
Long Beach 378.I 138.31 1,411,308 10,204 654,561 4,733 137,119 26,384 103,863 41,137 54,064 132,094 57,062 
los Angeles 2,759.8 984.55 10,964,420 11,136 5,140,691 5,221 1,179,658 220,009 902,226 327,828 327,704 937,889 465,718 
Los Angeles - 
Long Beach Metro 
Area 7,032.6 2,370.40 24,990,079 10,543 10.9 22.6 17.9 22.8 21.2 12,584,291 5,309 2,917,626 487,345 1,984,521 690,444 718,939 2,421,319 991,802 3,431.94 
Lynwood 37.2 12.92 126,266 9,773 53,855 4,168 18,698 4,917 557 2,135 2,004 5,535 8,433 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 

November 1, 1968 Spot Radio Stations 123 



CALIFORNIA State, County, City, Metro Area Data 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City 1/1/68 1/1/68 
Metropolitan Area (000) (000) 

Spendable Income -1967 / Distribution 
Per 5000 5000 8000 

Household to to to 
($) 4999 7999 9999 

Retail Sales Passau- 
ger 

Cars 
1/1/68 
(000) 

Farm 
Popu- 
lotion 
1/I/68 
(000) 

Gross 
Farm 

Into no 
1967 

($000) 

-Consumer 

($000) 

of Familles 
10000 15000 

to and 
14999 over 

-Total Retail Sales- 
Per 

Household 
($000) (S) 

-1967 
By Selected Store 

Food 
($000) 

Types 
General Home 

Dru/ Mdse. Apparel Furn. 
($000) ($000) ($000) ($000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

Manhattan Beach 36.5 11.91 163,660 13,741 45,114 3,788 13,813 3,338 394 2,250 2,065 9,747 5,013 
Monrovia 31.9 11.35 103,812 9,146 70,395 6,202 11,984 3,322 4,425 2,682 2,950 33,290 5,048 
Montebello 43.8 14.16 125,184 8,841 66,777 4,716 21,345 2,444 2,162 3,732 5,199 11,680 9,358 
Monterey Park 51.1 16.66 154,039 9,246 51,422 3,087 17,925 4,046 3,256 6,686 3,178 2,171 9,027 
Norwalk 95.7 22.75 262,887 11,555 130,946 5,756 32,671 4,289 19,630 6,307 5,517 26,878 12,025 
Paramount. 36.0 10.81 78,033 7,219 38,597 3,570 8,119 546 1,173 534 2,674 13,103 4,073 
Pasadena 125.2 47.60 602,692 12,662 381,759 8,020 59,241 12,020 113,292 33,951 31,148 83,540 24,461 
Pico Rivera 53.4 14.30 194,752 13,619 36,604 2,560 14,666 1,468 478 1,425 1,811 794 6,982 

Pomona 87.5 27.57 210,820 7,647 217,406 7,886 39,061 7,989 57,723 10,851 11,003 50,580 15,075 
Redondo Beach 58.0 18.10 167,451 9,251 131,935 7,289 28,169 4,345 38,991 8,058 8,642 24,413 10,339 
Rosemead 24.4 7.97 52,084 6,535 21,877 2,745 3,794 201 356 1,273 2,213 1,063 2,759 
San Gabriel 31.2 10.72 98,210 9,161 80,560 7,515 25,583 2,104 1,236 1,494 2,630 20,848 8,029 
Santa Monica 88.3 37.60 418,862 11,140 232,319 6,179 41,292 10,631 39,074 17,964 16,246 54,406 14,802 
South Gate 58.8 22.24 228,228 10,262 103,013 4,632 20,964 3,628 1,530 4,259 5,536 44,867 10,271 
South Pasadena 22.1 8.88 115,122 12,964 29,918 3,369 10,941 2,695 309 1,017 1,252 2,898 
Torrance 136.0 37.54 365,638 9,740 290,352 7,734 76,323 8,559 118,551 11,127 9,447 28,043 21,148 
West Covina 67.5 17.77 209,086 11,766 140,803 7,924 24,303 4,261 58,778 12,009 8,009 13,545 12,212 
Whittier 79.4 29.01 215,811 7,439 210,980 7,273 38,695 6,575 44,224 13,517 16,640 56,466 15,866 

MADERA D-7 43.9 12.75 99,163 7,777 22.8 23.2 1'6.0 12.7 9.3 65,302 5,122 15,083 1,913 2,731 2,236 2,877 11,406 6,814 18.23 6.6 77,278 
MARIN B -5t 193.2 58.75 711,353 12,108 8.3 24.3 16.3 23.0 24.6 293,394 4,994 87,049 15,868 27,127 17,220 16,301 52,256 25,005 91.08 1.0 20,896 

Novato 27.6 6.67 55,178 8,273 26,344 3,950 9,131 1,281 1,391 1,405 1,286 3,813 3,285 
San Rafael 32.6 11.07 101,553 9,174 148,623 13,426 28,868 5,895 13,720 10,644 12,914 42,031 10,474 

MARIPOSA D-6 6.3 2.18 14,369 6,591 30.3 40.1 1.1 3.3 3.1 8,552 3,923 3,120 401 341 189 424 2,585 2.83 .6 5,219 
MENDOCINO A -4t 54.3 16.03 148,430 9,260 16.4 17.5 22.9 23.0 14.6 78,759 4,913 22,081 2,626 7,675 2,556 2,464 15,666 9,125 22.61 3.8 13,397 
MERCED C -7t 108.3 30.81 235,133 7,632 23.1 29.1 11.8 13.1 9.0 136,155 4,419 30,793 7,206 9,749 7,085 7,769 27,214 15,768 43.75 11.5 136,786 

Merced 23.9 7.60 70,153 9,231 68,868 9,062 13,463 4,162 7,835 5,467 6,001 16,863 7,049 
MODOC C-2 7.6 2.45 26,668 10,885 16.8 24.2 16.8 19.2 14.9 11,379 4,644 2,469 358 548 329 576 2,507 1,393 3.55 1.6 19,463 
MONO E -6t 4.4 1.70 8,543 5,025 19.3 57.4 0.1 7.3 1.3 9,247 5,439 1,274 1,671 147 1,836 1.59 .2 987 
MONTEREY 0-8t 237.3 63.05 696,676 11,050 16.7 20.8 19.6 20.6 17.1 359,479 5,701 81,111 12,329 34,442 23,144 23,926 66,106 32,438 98.83 6.9 122.902 

Monterey 27.4 8.57 84,139 9,818 79,832 9,315 15,683 1,502 5,236 4,002 4,488 29,850 5,761 
Salinas 62.2 18.55 160,210 8,637 ___ 146,655 7,906 22,805 4,541 20,128 10,030 9,724 30,932 12,353 
Sal inas - Monterey 
Metro Area 237.3 63.05 696,676 11,050 16.7 20.8 19.6 20.6 17.1 359,479 5,701 81,111 12,329 34,442 23,144 23,926 66,106 32,438 98.83 
Seaside 23.5 6.73 51,633 7,672 32,826 4,878 9,356 926 1,504 805 8,909 3,055 2,733 

NAPA 8-5 77.3 22.38 218,264 9,753 12.1 23.1 20.6 23.1 15.7 111,041 4,962 33,697 3,108 8,094 6,883 5,631 23,346 10,002 35.01 3.5 20,740 
Napa 30.8 10.26 79,794 7,777 79,064 7,706 22,559 2,447 7,837 6,854 5,106 16,741 7,772 
Vallejo -Napa 
Metro Area 242.9 70.09 656,115 9,361 14.4 25.9 19.0 21.3 13.5 346,000 4,937 81,950 10,037 36,079 18,922 18,986 77,438 33,094 105.83 

NEVADA C-4 25.9 9.30 63,893 6,870 23.9 43.8 0.5 12.9 4.4 37,214 4,002 10,763 1,521 1,340 1,826 1,400 6,841 4,464 12.25 .7 4,168 
ORANGE F -10t 1,278.2 373.61 3,038,911 8,134 13.2 31.0 17.7 18.8 12.7 1,934,867 5,179 442,161 82,641 321,874 91,044 114,773 372,949 158,590 588.85 6.9 122,210 

Anaheim 160.3 45.84 466,965 10,187 376,778 8,219 56,208 11,705 117,231 18,971 28,294 56,509 33,653 
Anaheim -Santa Ana - 
Garden Grove 
Metro Area 1,278.2 373.61 3,038,911 8,134 13.2 31.0 17.7 18.8 12.7 1,934,867 5,179 442,161 82,641 321,874 91,044 114,773 372,949 158,590 588.85 

Buena Park 66.5 16.96 178,419 10,520 135,611 7,996 24,310 4,759 67,804 8,206 3,402 17,302 7,942 _...... 

Costa Mesa 72.1 22.21 179,770 8,094 113,518 5,111 37,906 7,069 6,757 8,914 8,116 17,620 11,208 _._._.. 
Fullerton 81.1 23.62 271,913 11,512 138,785 5,876 33,036 7,935 10,399 5,330 9,075 52,107 12,734 __._... 

Garden Grove 125.3 32.71 319,824 9,778 177,814 5,436 46,929 10,509 17,608 9,344 11,030 50,594 16,394 
Huntington Beach 97.7 32.17 257,778 8,013 64,243 1,997 16,990 2,410 3,165 1,404 1,462 18,229 7,245 
La Habra 40.8 11.44 100,713 8,804 55,722 4,871 21,638 2,933 1,293 1,360 2,125 8,649 6,943 _...... 

Newport Beach 39.8 15.06 207,732 13,794 72,035 4,783 13,958 2,624 881 3,566 2,852 25,072 6,847 _...._. 

Orange 74.0 23.67 225,954 9,546 106,541 4,501 29,773 4,752 1,663 4,919 6,448 26,044 11,633 
Santa Ana. 144.7 45.37 403,075 8,884 364,821 8,041 58,809 11,510 96,810 26,553 33,500 87,071 22,664 
Westminster 55.8 14.34 76,688 5,348 .._.. 45,020 3,139 21,663 3,509 4,091 1,277 1,122 1,860 6,100 

PLACER C-4 77.8 23.75 189,579 7,982 18.1 32.0 15.0 16.8 9.4 118,841 5,004 29,944 5,383 7,242 5,634 5,009 28,753 15,083 35.02 3.8 18,764 
PLUMAS C-4 12.3 4.14 35,194 8,501 21.9 40.1 9.4 15.3 6.4 19,221 4,643 5,353 882 1,267 713 317 3,659 2,381 5.88 .3 2,177 
RIVERSIDE G -10t 434.1 136.04 981,768 7,217 20.5 28.4 16.3 14.2 9.3 650,296 4,780 160,875 27,159 61,089 39,877 39,313 127,397 70,374 195.05 9.3 209,722 

Corona 22.2 6.87 44,636 6,497 51,871 7,550 11,367 1,807 1,531 1,517 2,062 13,161 4,756 
Palm Springs 21.5 8.80 71,641 8,141 89,639 10,186 18,026 5,800 5,498 14,147 5,476 18,072 6,721 
Riverside 140.8 44.09 404,702 9,179 268,938 6,100 58,770 9,444 34,901 18,727 22,976 63,684 23,344 
San Bernardino. 
Riverside -Ontario 
Metro Area 1,095.5 335.19 2,524,920 7,533 19.1 29.5 16.9 15.8 9.5 1,585,426 4,730 380,476 60,026 188,488 76,430 100,266 317,860 175,730 477.60 

SACRAMENTO C -5t 639.7 193.95 1,704,118 8,786 14.3 30.8 18.7 19.0 12.2 1,003,544 5,174 245,042 51,354 174,272 51,704 74,897 193,444 76,686 293.91 8.6 78,645 
Sacramento 278.6 97.09 765,384 7,883 570,455 5,876 109,030 19,004 128,603 35,999 51,218 118,600 41,413 
Sacramento Metro 
Area 799.6 242.51 2,105,185 8,681 14.9 30.8 18.6 18.7 11.8 1,247,386 5,144 311,673 63,986 188,169 61,409 83,206 247,160 105,016 365.75 

SAN BENITO C-7 17.5 5.27 43,992 8,348 20.9 32.4 13.8 13.2 9.4 25,892 4,913 6,469 1,102 1,375 681 760 5,397 2,653 7.91 3.4 29,109 
SAN BERNARDINO 

G -9t 661.4 199.15 1,543,152 7,749 18.2 29.6 17.4 17.0 9.8 935,130 4,696 219,601 32,867 127,399 36,553 60,953 190,463 105,356 282.55 7.8 131,364 
Colton 20.6 6.02 55,292 9,185 .._.. 23,437 3,893 6,528 1,407 1,025 1,312 1,571 6,418 4,060 
Montclair 23.0 5.94 36,535 6,151 37,719 6,350 5,679 1,628 8,454 3,659 4,704 
Ontario 63.1 19.68 154,846 7,868 108,272 5,502 30,074 4,824 9,535 4,066 6,948 33,351 9,614 
Redlands 35.9 11.40 102,735 9,012 58,016 5,089 20,238 2,341 5,645 2,939 4,546 12,577 6,006 
Rialto 28.2 7.73 62,935 8,142 28,811 3,727 8,933 1,455 1,323 192 702 6,073 4,323 
San Bernardino 110.9 36.22 316,744 8,745 320,241 8,842 59,711 12,102 88,583 19,676 25,201 75,296 22,540 
San Bernardino - 
Riverside -Ontario 
Metro Area. .... 1,095.5 335.19 2,524,920 7,533 19.1 29.5 16.9 15.8 9.5 1,585,426 4,730 380,476 60,026 188,488 76,430 100,266 317,860 175,730 477.60 
Upland 31.2 9.86 56,427 5,723 41,208 4,179 10,829 1,136 2,801 901 968 4,652 4,747 

SAN DIEGO G -11t 1,272.7 381.85 3,553,640 9,306 14.3 25.6 18.2 20.3 15.1 1,755,352 4,597 383,098 62,625 289,826 95,735 95,436 365,766 132,165 520.38 13.3 95,018 
Chula Vista 59.4 18.15 136,687 7,531 112,236 6,184 25,478 4,116 30,804 5,758 4,260 21,094 5,354 
Coronado 25.0 7.44 52,627 7,074 24,555 3,300 5,393 1,120 1,179 482 8,489 1,785 
El Cajon 45.8 13.12 140,313 10,695 126,126 9,613 21,703 4,437 18,111 4,108 4,329 32,813 8,910 
Escondido 26.8 8.49 45,982 5,416 118,961 14,012 26,130 3,874 14,744 3,856 4,073 23,452 7,685 
Imperial Beach 23.0 6.08 39,045 6,422 14,027 2,307 5,041 603 954 639 1,071 897 2,506 
La Mesa 41.9 13.12 120,088 9,153 100,256 7,641 15,908 3,083 19,394 3,592 4,823 30,026 6,606 
National City 40.4 12.13 85,986 7,089 83,502 6,884 14,752 2,779 14,427 3,329 2,828 30,173 4,394 
Oceanside 32.8 10.50 68,344 6,509 74,079 7,055 13,742 2,495 5,689 5,074 6,003 22,795 5,485 
San Diego 689.0 212.87 2,070,697 9,728 1,010,438 4,747 197,495 36,489 195,647 72,121 67,334 192,376 80,534 
San Diego Metro Area 1,272.7 381.85 3,553,640 9,306 14.3 25.6 18.2 20.3 15.1 1,755,352 4,597 383,098 62,625 289,826 95,735 95,436 365,766 132,165 520.38 

SAN FRANCISCO B -6t.. 749.0 301.46 3,330,278 11,047 11.8 22.2 16.9 22.5 22.3 1,668,499 5,535 348,810 53,515 254,715 181,236 99,095 238,843 84,550 300.84 3,262 
San Francisco 749.0 301.46 3,330,278 11,047 1,668,499 5,535 348,810 53,515 254,715 181,236 99,095 238,843 84,550 
San Francisco - 
Oakland Metro Area... 3,079.6 1,038.96 11,234,026 10,813 10.6 24.2 18.5 22.4 19.9 5,427,570 5,224 1,348,602 200,567 789,572 385,407 309,974 971,909 372,146 1,368.39 

SAN JOAQUIN C -6t 281.0 84.77 803,379 9,477 15.1 21.0 19.9 21.2 15.9 479,727 5,659 117,176 15,799 40,664 30,246 24,535 92,313 40,849 127.18 15.1 199,588 
Lodi 27.3 9.37 80,021 8,540 67,481 7,202 20,586 1,918 6,065 3,438 2,808 14,160 6,388 
Stockton 98.5 31.95 295,697 9,255 275,505 8,623 45,323 7,566 33,970 26,394 21,656 64,513 18,614 
Stockton Metro Area 281.0 84.77 803,379 9,477 15.1 21.0 19.9 21.2 15.9 479,727 5,659 117,176 15,799 40,664 30,246 24,535 92,313 40,849 127.18 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 
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State, County, City, Metro Area Data CALIFORNIA 

Estimates for: 
STATE 
COCUINTY-Map Loe. 

Metropolitan Area 

Population Households 
I/I/68 1/1/68 
(000) (000) 

-Consumer Spendable Income -1967 
% Distribution of Families -Total Retail Sales - 

Per 3000 5020 8000 10000 15000 Per 
Household to to to to and Household 

($000) (5) 4999 7999 9999 14999 over ($000) (6) 

Retail Sales -1967 

($Ó00d) ($000) 

By Selected Store Types 
General Home 
MON. Apparel Furn. 
($000) ($000) ($000) 

Auto- 
motive 
(5000) 

Service 
Station 
($000) 

Passen- Farm Gross 
ger Popu- Farm 

Cars Tation Income 
I/1/68 1/1/68 1967 
(0011) (000) ($000) 

SAN LUIS OBISPO C-9 
San Luis Obispo 

SAN MATEO B-6 
Belmont 
Burlingame 
Daly City 
Menlo Park 
Millbrae 
Pacifica 
Redwood City 
San Bruno 
San Carlos 
Stan Mateo 
South San Francisco 

SANTA BARBARA D -9t 
Lompoc 
Santa Barbara 
Santa Barbara Metro 
Area 
Santa Maria 

SANTA CLARA C -7t 
Campbel I 

Los Altos 
Mountain View 
Palo Alto 
San Jose 
San Jose Metro Area 
Santa Clara 
Saratoga 
Sunnyvale 

SANTA CRUZ B-7 
Santa Cruz 

SHASTA B-3 
SIERRA C-4 
SISKIYOU B-2 
SOLANO B -5t 

Fairfield 
Vallejo _ 
Va I lejo- Napa 
Metro Area 

SONOMA B -5t 
Santa Rosa 
Santa Rosa Metro 
Area 

STANISLAUS C-6 
Modesto 
Modesto Metro Area 

SUTTER C-5 
TEHAMA B -4t 
TRINITY B-3 
TULARE E-8 

Visalia 
TUOLUMNE D-6 
VENTURA D -9t 

Oxnard 
Oxnard -Ventura 
Metro Area 
Ventura 

POLO B-5 
YUBA C-4 t 

104.0 33.04 227,430 6,883 
26.7 9.16 66,615 7,272 

559.8 172.00 2,201,995 12,802 
22.5 6.33 71,039 11,223 
26.8 10.20 144,247 14,142 
63.7 19.48 187,025 9,601 
30.5 9.69 152,248 15,722 
21.8 6.47 76,536 11,829 
33.2 8.60 67,567 7,857 
59.0 19.12 201,819 10,555 
38.3 11.38 131,388 11,546 
25.5 8.21 115,978 14,126 
84.3 27.06 362,099 13,381 
50.4 14.39 155,857 10,831 

253.6 78.81 609,743 7,737 
24.4 7.27 51,089 7,027 
72.7 26.65 227,060 8,520 

253.6 78.81 609,743 7,737 
36.0 11.11 69,728 6,276 

938.0 268.87 2,613,836 9,722 
22.7 6.70 39,371 5,876 
26.2 7.58 125,080 16,501 
50.4 15.91 119,673 7,522 
58.7 19.15 334,792 17,483 

368.13 113.66 742,999 6,537 
938.0 268.87 2,613,836 9,722 

91.2 23.70 210,027 8,862 
24.5 6.58 81,135 12,331 
89.8 24.80 187,742 7,570 

111.3 40.90 272,627 6,666 
29.4 11.92 95,980 8,052 
78.7 24.47 189,307 7,736 
2.2 .78 6,711 8,604 

34.6 11.54 96,418 8,355 
165.6 47.71 437,851 9,177 

46.9 11.13 63,517 5,707 
72.9 22.85 240,431 10,522 

242.9 70.09 656,115 9,361 

181.1 58.52 464,281 7,934 
43.4 15.42 119,747 7,766 

181.1 58.52 464,281 7,934 
179.5 55.28 447,339 8,092 
46.3 15.70 142,362 9,068 

179.5 55.28 447,339 8,092 
40.3 12.16 104,356 8,582 
29.1 9.29 70,285 7,566 
10.9 3.54 28,514 8,055 

193.9 56.49 451,018 7,984 
23.9 7.92 61,607 7,779 
16.2 5.72 49,097 8,583 

334.5 92.81 739,096 7,964 
66.1 17.09 137,029 8,018 

334.5 92.81 739,096 7,964 
44.]. 15.03 127,746 8,499 
82.1 24.81 211,488 8,524 
41.4 12.14 90,884 7,486 

21.3 28.9 18.0 12.2 7.2 153,890 
63,067 

5.7 20.9 17.7 25.8 27.7 923,631 
22,129 
72,845 

104,249 
58,940 
37,355 
27,831 

137,375 
51,328 
51,921 

207,543 
61,985 

18.0 31.3 17.6 14.8 10.3 435,440 
49,717 

183,828 

18.0 31.3 17.6 14.8 10.3 435,440 
122,316 

4,658 
6,885 
5,370 
3,496 
7,142 
5,352 
6,083 
5,774 
3,236 
7,185 
4,510 
6,324 
7,670 
4,308 
5,525 
6,839 
6,898 

38,982 
13,887 

274,330 
7,972 

20,318 
32,730 
18,239 
13,990 
13,506 
38,791 
12,352 
16,693 
47,046 
23,291 
96,827 
13,206 
37,172 

8,326 
3,324 

34,331 
1,031 
3,615 
4,544 
2,249 

1,017 
5,648 
1,089 
1,788 
8,717 
1,810 

18,275 
2,916 
7,773 

5,525 96,827 18,275 
11,010 26,266 4,959 

12,321 
10,804 

113,128 

4,934 
8,082 

963 

1,551 
9,673 

575 
786 

67,837 
1,838 

37,157 
4,111 

15,472 

6,558 
3,534 

44,502 
588 

3,357 
6,734 
2,960 
1,926 

516 
4,722 
2,954 
2,615 

21,441 
2,305 

26,191 
1,741 

19,079 

37,157 26,191 
15,940 5,020 

6,375 18,695 45.08 4.1 47,368 
4,327 6,336 

63,522 79,731 262.26 .7 13,501 
2,698 3,132 
1,257 4,990 
4,544 7,743 

18,883 6,634 
3,273 4,878 

947 3,109 
9,034 10,640 
3,973 5,593 
4,580 1,208 

13,165 18,105 
4,719 7,076 

46,693 38,114 118.15 4.5 55,729 
3,828 4,575 

33,685 15,179 

46,693 90,370 38,114 118.15 
8,514 39,127 10,347 

24,666 
14,564 

171,060 
1,811 

29,599 
31,111 
6,982 
3,316 
2,524 

41,730 
19,692 
9,235 

14,336 
12,144 
90,370 
7,315 

31,455 

10.5 26.6 18.7 22.3 17.7 1,578,153 
50,101 
40,646 

103,256 
173,702 
643,083 

10.5 26.6 18.7 22.3 17.7 1,578,153 
140,051 

10,351 
146,834 

22.0 33.6 8.2 11.9 8.0 190,739 
86,359 

18.7 31.0 16.0 16.2 8.9 131,782 
17.5 28.4 17.3 20.1 11.5 2,358 
21.6 22.5 23.2 17.1 9.4 55,996 
15.5 26.8 18.4 20.5 12.6 234,959 

62,700 
.. 133,124 

14.4 25.9 19.0 21.3 13.5 346,000 

5,870 
7,478 
5,362 
6,490 
9,071 
5,658 
5,870 
5,909 
1,573 
5,921 
4,664 
7,245 
5,385 
3,023 
4,852 
4,925 
5,633 
5,826 

356,949 
15,495 
11,333 
27,745 
29,705 

137,496 
356,949 
35,405 

3,743 
30,322 
53,563 
20,031 
36,305 

696 
15,752 
48,253 
10,928 
26,243 

60,010 
1,964 
1,507 

11,400 
4,854 

19,473 
60,010 

4,261 
656 

4,017 
9,865 
3,701 
6,390 

4 
1,281 
6,929 
1,227 
4,733 

268,446 
475 
820 

26,626 
35,245 

105,469 
268,446 
27,167 

268 
28,457 
18,430 
10,762 
12,938 

20 
3,275 

27,985 
2,329 

24,892 

103,835 
1,116 
2,553 
3,876 

28,930 
42,082 

103,835 
5,139 

994 
7,047 
7,485 
4,867 
5,517 

4 
1,359 

12,039 
3,439 
7,040 

4,937 81,950 10,037 36,079 18,922 

101,259 
8,812 
3,827 
4,726 

10,833 
46,518 

101,259 
11,550 

921 
5,188 

11,330 
5,306 
7,439 

1,547 
13,355 

2,104 
10,549 

18,986 

311,022 
1,700 
7,059 
8,474 

33,294 
125,217 
311,022 

33,908 

45,574 
34,638 
21,541 
26,316 

5 
8,160 

54,092 
11,239 
35,595 

77,438 

132,043 447.21 14.4 108,230 
5,388 
4,154 
8,635 

11,476 
57,649 

132,043 447.21 
9,618 
1,470 

16,480 
15,604 57.28 3.2 36,797 
7,448 

16,669 35.17 
362 1.09 

7,399 15.83 
23,092 70.82 

6,560 
12,750 

33,094 105.83 

2.2 
.1 

2.4 
4.0 

8,998 
660 

16,637 
48,238 

17.2 26.2 17.7 17.0 11.3 310,551 
131,754 

17.2 26.2 17.7 17.0 11.3 310,551 
18.7 20.5 20.3 17.8 11.9 357,008 

180,713 
18.7 20.5 20.3 17.8 11.9 357,008 
20.5 27.9 16.4 15.5 11.1 63,146 
21.0 22.9 24.3 14.9 7.1 46,013 
16.9 19.0 26.7 22.1 10.8 6,877 
21.8 21.8 18.1 14.4 10.7 267,663 

107,802 
18.7 27.6 17.7 19.2 11.0 30,211 
16.0 30.8 17.2 17.8 11.3 431,250 

124,168 

16.0 30.8 17.2 17.8 11.3 431,250 
137,954 

16.9 25.5 21.9 18.7 11.6 125,001 
24.5 25.9 17.0 14.8 8.0 71,943 

5,307 76,614 14,639 28,981 19,541 
8,544 23,273 7,111 24,043 13,841 

5,307 
6,458 

11,510 
6,458 
5,193 
4,953 
1,943 
4,738 

13,611 
5,282 
4,647 
7,266 

4,647 
9,179 
5,038 
5,926 

76,614 
79,175 
33,544 
79,175 
17,167 
12,132 

2,911 
67,096 
19,330 
10,207 

109,282 
23,603 

109,282 
24,815 
36,687 
13,276 

14,639 
17,129 
11,452 
17,129 

1,738 
1,394 

277 
10,806 

3,048 
1,116 

21,275 
6,469 

21,275 
4,467 
7,249 
2,097 

28,981 
37,915 
30,658 
37,915 
2,962 
3,039 

380 
28,172 
14,750 

956 
48,203 
11,079 

48,203 
32,121 
6,655 
9,234 

19,541 
16,331 
12,161 
16,331 

3,555 
2,266 

278 
11,075 

5,203 
975 

22,947 
10,570 

22,947 
8,724 
4,071 
3,794 

18,210 59,969 22,803 89.92 12.6 85,107 
11,034 22,769 8,371 

18,210 59,969 22,803 89.92 
16,503 69,426 29,578 86.97 14.3 166,564 
10,279 44,254 15,331 
16,503 69,426 29,578 86.97 

1,867 3,916 4,827 18.27 5.0 
1,848 7,969 8,251 13.02 3.6 

222 373 944 3.13 .3 
14,545 56,416 25,484 80.15 20.9 

5,918 20,633 6,333 
1,160 4,611 2,835 9.25 .7 4,292 

24,033 89,609 39,023 144.69 7.8 133,717 
8,325 33,010 10,656 

24,033 89,609 39,023 144.69 
9,893 40,345 11,597 
3,300 24,963 13,247 36.82 
4,309 17,738 5,885 18.48 

75,736 
24,316 

1,260 
288,184 

3.6 77,688 
2.0 23,503 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places on military posts In these counties. 

CALIFORNIA 
See SRDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

A -BUY Rodio Group 

A -BUY Radio Group 
Comprised of: 

KIDD -Monterey ROMA -Santa Maria 
KINS-Eureka KQMS-Redding. 
KPAY-Chico KUKI-Uklah 
KORO-Santa Rosa 
Media Code 4 205 0030 8.00 
Business Office -Radio Station KSNS, Eureka, Calif. 

95501. 
I. PERSONNEL 

Chairman -Frank Mertz, KPAY. 
Vice -Chairman -John Groom, KSMA. 
Sec. & Treas.-Lillian Adams, Wendell Adams, KINS, 

2. REPRESENTATIVES 
John C. Butler Co.. Inc. 

4. AGENCY COMMISSION 
15^5. nn net time on'y: nn cash discount. 

5. GENERAL RATE POLICY 
See Individual listings for ended information. 

TIME RATES 
Eff Recd 1/23/67. 

7. PACKAGE PLANS 
DISCOUNTS 

3 stations -5% 6+ stations -10% 
4 er 5 stations -7-1/2% 
Discounts off individual Package Plan rates -see in- 
dividual stations for applicable rates. 

Beeline, McClatchy 
Comprised of: 

KMJ-Fresno 
KFBK-Sacramento 

KBEE-Modesto 
plus 
and/or KOH-Reno 

Media Cede 4 205 0090 2.00 
Send all communications to 21st and Q. Sacramento. 

Calif. 95804. Phone 916-492-5011. TWX 918-444- 
7335. 

I. PERSONNEL 
l'reeident-Eleanor McClatchy. 
Director of Sales -Keith B. Collins. 

2. REPRESENTATIVES 
Katz Radio, West. 
McClatchy Sta. Sales Office: See Rep & a/o pages. 

4. AGENCY COMMISSION 
15/0 time only. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 3b, 3d, 4a. 9d, 5, 6a, 7b, 8. 
Rate Protection: 10h. 11h. 126, 13b, 14b. 15d. 
Basie Rates: 20a. 20b. 22a, 22b, 23a, 296. 24e. 25a. 

26, 27, 28a. 29a, 30, 32a, 33b. 
Contracts: 40a, 41, 92a, 49a, 44b, 95, 96, 47a, 93, 

51a. 51e. 
Como.: Cent. Discounts: 60a, 60f. 61a, 61b. 626. 
Cancellation: 75b, 70d, 71a, 72. 73b. 
Prod. Services: 80. 82. 
These rates are for 3 or 4 -station buys consisting of 
KFBK and KMJ plus KBEE and/or KOH. 
Spot advertiser must purchase minimum of 8 1 -min- 
ute, 30 or 20 -second or 12 10 -second spots on each 
of KFBK and KMJ as well as on KBEE and/or 
KOH during each week for which Group rates are to 
be earned. 
Qualify unite need not run in same time classifica- 
tions on each station. 
Advertiser need not run same number of spots and/or 
program units on each qualifying station. Once week- 
ly qualifying conditions are met, each station's sched- 
ule treated as a separate entity for determining per - 
week or per -year rate break discount levels. 

TIME RATES 
No. 20 Eff 5/1/68 -Reed 5/8/68. 

AAA -"Mon thru Fri 6-10 am. 
AA -Mon thru Fri noon -1 pm & 3:30-7 pm; `Sat 
8-10 am. 
A -Mon thru Fri 10 am -noon, 1-3:30 pm & 7-8 pm; 
Sat 10 am -6 pm. 
B -All other times. 

1) Choice of 6-9 am or 7-10 am. 
6. SPOT ANNOUNCEMENTS 

KFBK 
PER WK, I MIN: 601 12 ti 18 ti 24 t1 

AAA 31.00 30.00 29.00 28.00 
AA 29.00 28.00 27.09 26.00 
A 20.00 19.00 18.00 17.00 
B 17.00 16.00 15.00 14.00 

KMJ 
AAA 30.00 29.00 28.00 
AA 27.00 25.00 24.00 
A 18.00 17.00 18.00 
B . 16.00 15.00 14.00 

KBEE or KOH 
AAA 8.00 8.00 7.00 7.00 
AA 8.00 8.00 7.00 7.00 
A 6.00 6.00 5.00 5.00 
B 5.50 5.00 9.50 4.00 

20/30 sec: 80% of 1 -min 10 sec: 50% of 1 -min. 
7. PACKAGE PLANS 

50/50 TRAFFIC PLAN 
Advertisers who schedule at least 1/2 their combined 
AAA and AA spots in AA will earn AA rates on all 
AAA and AA spots. 

1 -MINUTE TOTAL AUDIENCE PLANS -TAP I- -TAP II - 
AAA AA A B AAA AA A B 

12 ti 3 3 2 4 2 2 4 4 
18 ti 5 4 3 6 3 3 6 6 
24 ti 6 6 4 8 4 4 8 8 -TAP 1- -TAP II - 
PER WK: 12 ti 18 ti 24 ti 12 ti 1801 24tí 
KFB1( 225 324 408 210 297 372 
KMJ 204 288 366 189 270 336 
KBEE/KOH 70 98 125 83 87 105 
20/30 sec: 80% of 1 -min. 10 see: 50% of 1 -min. 
Qualifying units need not all be same length, but 
TAP and 50/50 Traffic Plan spots of each length 
must be properly distributed by time classifications. 

27.00 
23.00 
15.00 
13.00 

8. PROGRAM TIME RATES 
(6 am -8 pm) 

KFBK 
PER YR: lx 26x 52x 104x 156x 260x 3I2x 
1 hr 184 173 167 155 150 138 132 
1/2 hr 110 100 96 88 82 77 74 
1/4 hr 64 58 55 52 50 48 45 
10 min 55 49 46 93 42 91 40 
5 min 39 35 33 30 29 28 27 

KMJ 
1 hr 184 173 167 155 150 138 132 
1/2 hr 110 100 98 86 82 77 74 
1/4 hr 84 58 55 52 50 98 45 
10 min 55 99 46 43 42 41 40 
5 min 39 35 33 30 29 28 27 

1 ..... 60 
1/2 hr 30 
1/9 hr..._ 19 
10 mia.._ 15 
5 mia 10 

1.1 8.50 

KBEE or ROH 
54 51 45 
28 28 24 
17 16 14 
14 13 12 

9 8 8 

42 39 38 
23 21 20 
13 12 11 
117 66 

NEWS & FARM CHARGES 
Commisslonable. See individual station rate cards. 
trogram units: Only those weeks in which an aggre- 
gate of at least a 1/4 hour is running on each of 
the 3 or 4 stations will count toward Group annual 
frequency rates. 

COMBINABILITY -INDIVIDUAL STATIONS 
All spots, regardless of length or classification, may 
be combined for discount purposes as long as TAP 
and 50/50 Traffic Plan spots of each length are 
properly distributed by time classification. 
Spots and programs may be combined to earn num- 
ber -of -weeks discounts, but may not be combined to 
earn times -per -week discounts. 
5 -minute programs, broadcast on same day for same 
sponsor, may he combined for contiguous rates only 
in A and B spot time. 10 -minute or longer pro- 
grams, broadcast on same day for same sponsor, may 
be combined for contiguous rates in all time periods. 
Beeline Group schedules may be used to earn dis- 
counts on non -Beeline Group schedules. 

(State Networks continued on next page) 
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CALIFORNIA 
State Networks -Continued 
Calexico Spanish Stations 

Comprised of: 
XECB-Mexicali, Mex. XEHG-Mexican, Mex. 
XED-Mexicall, Mex. XESU-Mexicali, Mex. 
AU stations listed in Calexico Area, Calif. 
Media Code 4 205 0165 2.00 
Business Oftlce-Box 84, Calexico, Calif. 92231. 

Phone 903-765-1414. 
I. PERSONNEL 

Director -Luis Blando Lopez. 
2. REPRESENTATIVES 

National Time Sales. 
4. AGENCY COMMISSION 

15/0. 
5. GENERAL RATE POLICY 

TIME RATES 
Eff Recd 5/23/68. 

2 Sta 3 Sta. 4 Sta 
Discount _._...- 3% 5% 10% 

California Farm Network 
Comprised of: 

RFBK-Sacramento KXO-El Centro 
Kb1J-Fresno KOMY-Watsonville 
KBEE-Modesto KCHV-Coachella 
KFI-Los Angeles KRNO-Ran Bernardino 
KPMC-Bakeratleld KNBA-Vallejo 
KTOB-Petaluma KBLC-Lakeport 
Media Code 4 205 0120 7.00 

Business Office-Caiüornla Service Agency, Cali- 
fornia Farm Bureau Bldg., 2855 Telegraph Ave.. 
Berkeley Calif. 94705. 

I. PERSONNEL 
Executive Vice -President -Milton L. Levy. 
Radio Director ---George Green. 

3. FACILITIES 
See Individual stations for details. 
Operating schedule: KFI, KFBK, KTOB, KRNO at 
5:45-6 am Mon thru Fri; KPMC, KBEE, KXO at 
6:30-6:45 am Mon thru Fri; HOMY at 6:35-6:50 am 
Mon thru Fri; KCHV at 12:35 pm Mon thru Fri; 
KMJ at 6 am Mon thru Fri; KNBA at. 12:05-12:20 
pm. KBLC at 12:00 am Mon thru FrL 

4. AGENCY COMMISSION 
15e : no run discount. 131115 payable when rendered. 

5. GENERAL ADVERTISING See aded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, Sa, 4b, 5, Ob, 7b, 8. 
Rate Protection: 10b. 11b. 
Basic Rates: 20a, 21b, 22a. 
Contracts: 40a, 42d, 44a, 45. 46. 

TIME RATES 
Rates effective February, 1963. 
Rates received June 22, 1964. 

8. SPOT ANNOUNCEMENTS 
3 1 -minute announcements available in eaeh pro- 
gram. Announcements may originate in BeIkele7 
and feed to the full network or may be given by in- 
dividual stations as local cut -in. Advertiser may 
take 1 or more announcements per program with 1 
per week minimum. 
1 ü - -..._..._ .._ ............._._... 175.00 

California Low Desert Buy 
Comprised of: 

KAMP -El Centro XESU-Mexiall 
RED -Calexico XECB-Yuma 
11E110 -Mexicali 
Media Code 4 205 0135 5.00 
Business Office -1680 N. Vine St., Loe Angeles, 

Calif. 90028. Phone 213-964-7395. 
2. REPRESENTATIVES 

West Coast -Harlan G. Oakes, Inc. 
East, Midwest -Burn -Smith Company, Inc. 
Texas -Riley Representatives. 
South -David Carpenter Company. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
Allow 72 hours for translation of copy on Spanish 
language stations. 

TIME RATES 
No. 1 Eff 7/1/68-Rec'd 7/15/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: loti 20ti 30tí 
1 min. 13.00 11.85 10.70 
30 sec 10.55 9.40 8.30 

Calif -Ore Rodio Duo 
Comprised of: 

KRED-Eureka. Calif. KAGI--Orants Pass, Ore. 
Media Code 4 205 0150 4.00 
Business Office -c/o Radio Station KRED, P. O. 

Box 3E3E. Eureka. Calif. 95501. Phone 707-443- 
1621. 

I. PERSONNEL 
Mgr., Vice-Pres., Nat'l & Network Sales -Newton L. 

Steward. 
Vice-Pres. & Tech. Dir. -Edward A. Malone. 

2. REPRESENTATIVES 
Adam Young -VIM, Inc. 
Northwest -Art Moore and Associates. 

4. AGENCY COMMISSION 
15/0 net time and talent: 20th of following month. 

5. GENERAL ADVERTISING See coded refutations 
General: la, 2a, 3s, 3b, 4a. 4d, 5. Oa, 7b, 8. 
Rate Protection: 10c, 11e. 12e, 13c, 15c. 
Basic hates: 20a, 22a, 22b, 23a, 24a, 24b, 25a, 26, 

28a, 29a. 
Contracts: 40a, 92b, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a. 60k, 81a, 61b, 62b. 
Cancellation: 70a. 70e. 71a. 73a. 

TIME RATES 
Rates effective February 1. 1959. 

7. PACKAGE PLANS 
DUO PLAN RATE 

Each Per wk. Each Per wk. 
5 times.... 10.00 50.00 30 times.._ 7.00 210.00 

10 times.... 9.00 90.00 40 times._ 8.60 264.00 
20 times.... 8.00 160.00 50 times.... 6.00 800.00 

Each Per mo. Each Per mo. 
25 times.... 9.50 237.50 75 times_ 8.50 637.50 
50 times.... 9.00 450.00 100 times.. 8.00 800.00 
Run -of -schedule -Station break and time signal dis- 
counts do not apply to combination rates. 

Jalco-No Cal Group 
Comprised of: 

KIES -Bishop KPOP-Roeeville 
KIRV-Fresno KCEY-Turlock-Modesto 
KAOR-Oroville KONG -Visalia 
KTOB-Petaluma 
Media Code 4 205 0210 8.00 
Business OOlce-J. A. Lucas Co., 8725 Sunset Blvd.. 

Suite 406, Los Angeles, Calif. 90028. Phone 213- 
466-7279. 

2. REPRESENTATIVES 
J. A. Lucas & Co.. Inc./JALCO. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a. 4a. 4d, 5, 8. 
Irate Protection: lob, 11b. 12b. 13b. 
Basic hates: 20a. 23a, 24a, 20a. 
Contracts: 40a. 42a, 46. 
Cancellation: 70a. 70c, 71a, 73a. 
Single contract and bill. Advertiser may purchase 
any combination of 3 or more stations. Advertiser 
may combine Jaleo-No/Cal and Jalco-So/Cal sta- 
tions for single contract and killing. 

TIME RATES 
Elf- Recd 11/15/67. 

AA -Mon thru Fri 7-9 am & 4-6 pm. 
A -All other times. 

7. PACKAGE PLANS 
1 MINUTE 

AA: 10 ti 
RIBS _ __.._....____ 9.25 

KAOR _ _._.____.____._ 6.00 

KPOP ._ _ 10.50 
KCEY _......._..._-_--- 5.00 
KONG _ - 6.00 

8 stations 43.85 
A: 
RIBS _..._.._...._._...._._ 3.25 3.00 
KIRV _..-._...._._..........._ 6.00 5.50 
KAOR - 6.00 5.50 
KTOB _._....__......_....._...._ 5.60 5.25 
KPOP .. 7.90 7.10 

20 tl 
4.00 
6.00 
5.50 
5.25 
9.50 
5.00 
6.00 

41.25 

KONG _._...-._...._.._ 4.75 4.75 

30 ti 
3.75 
5.50 
5.00 
4.90 
8.50 
4.50 
5.50 

37.65 

2.75 
5.00 
5.00 
9.00 
6.40 
3.60 
4.40 

8 stations 37.50 35.10 32.05 
CONSECUTIVE WEEK DISCOUNTS 

13 wk -5% 28 wk -7-1/2% 52 wk -10% 

40 ti 
3.50 
5.50 
5.00 
4.55 
8.00 
4.25 
5.50 

36.30 

2.50 
4.50 
5.00 
4.55 
6.00 
3.40 
4.90 

30.35 

Jalco-So'Cal Group 
Comprised of: 

KWAC-Bakersfield KCMJ-Palm Springs 
KWTC-Barstow KKAR-Pomona 
KYOR-Blythe KRCK-Ridgeerest 
KROP-Bewley KSON-San Diego KREO-Indio KUDU-Ventura 
ROXR-Oxnard KCIN-Victorville 
Media Code 4 205 0240 3.00 
Business Office -J. A. Lucas Co., 6725 Sunset Blvd . 

Suite 406, Los Angeles, Calif. 90028. Phone 213- 
466-7279. 

2. REPRESENTATIVES 
J. A. Lucas & Co.. Inc./JALCO. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See sided regulations 
General: la, 2a. 3a. 4a. 9d, 5. 8. 
Rate Protection: 10h. 11h, 12h, 13b. 
Basic ltates: 20a. 23a. 24a, 29a. 
Contracts: 40a. 42a. 96. 
Cancellation: 70a, 70c. 71a. 73a. 
Single contract and invoice. Advertiser may purchase 
any combination of 3 or more stations. Advertiser 
may combine Jaleo-8o/Cal and Jaleo-No/Cal sta- 
tions for single contract and killing. 

TIME RATES 
Eff Recd 11/15/67. 

AA -Mon thru Fri 7-9 am & 4-6 pm on all stations 
except as follows: KCMJ-Mon thru Fri 6:30-9:36 
am & 4-6:30 pm: Sat & Sun all day; KKAR-Mon 
thru Fri 6:30-9:30 am & 3:30-6:30 pm; Bat 9 am - 
noon: KSON-Mon thru Fri 6-9 am & 3-7 pm; Sat 
9 am -3 pm. 
A -All other times. 

7. PACKAGE PLANS 
1 MINUTE 

AA: 10 tl 20 tl 30 ti 40 ti 
KWAC _........_..__. b.75 5.25 5.00 5.00 
KWIC _...__._ _.._..._..._... 4.50 4.00 3.50 3.25 
KWTC _...._ _._......._... 9.60 4.25 4.25 4.00 
KYOR - _.-...._ ._ 3.75 3.50 3.25 3.00 
KROP -.._.. _ ._ _... 5.00 4.50 4.00 3.50 
KREO ......_._..._.._..._......... 5.50 5.00 4.50 4.00 
KOXR ________ 5.75 5.25 4.75 4.25 
KCMJ _._....._._..- 6.00 4.80 4.20 3.65 
KRAK _.....____._..__ 4.75 9.00 9.25 4.00 
KRCK _....-.....-.._....--.._ 5.00 9.00 3.00 3.00 
KSON ........._-..._......_.._ _... 20.00 16.00 13.00 12.00 
KUDI7 _. ........ _.. .... _..._ _... 7.00 6.75 6.75 6.50 
KCIN ..... 3.30 3.15 3.05 2.90 

12 stations ....... 73.00 - 63.05 - 56.20 - 52.15 
A: 
KWAC 5.75 5.25 5.00 5.00 
KWIC 4.50 9.00 3.50 3.25 
KYOR 2.75 2.50 2.25 2.00 
KROP 3.85 3.50 3.15 2.80 
KREO 4.10 3.75 3.35 3.00 
KOXR _ 5.75 5.25 4.75 4.25 
KCMJ 4.80 4.35 3.90 3.40 
KKAR ...__.._. 3.80 3.60 3.40 3.20 
KRCK _ 4.00 3.60 8.20 2.80 
KSON ...... 17.50 14.00 11.25 10.00 
KUDU _..._..._._ 5.50 4.75 4.75 4.00 
KCIN 3.30 3.15 3.05 2.90 

12 stations ..... 62.30 - 54.55 - 48.50 - 43.70 
CONSECUTIVE WEEK DISCOUNTS 

13 wk -5% 26 wk -7-1/2% 52 wk -10% 

Los Angeles Metropolitan Country 
Combination, The 

Comprised of: 
KFOX-Long Beach KBBQ-Burbank 
Media Code 4 20S 0255 1.00 
Business Ofnce-Adam Young. Inc., 6290 Sunset 

Blvd.. Hollywood. Calif. 90028. 
2. REPRESENTATIVES 

Adam Young, Inc. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL RATE POLICY 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. B-Eff 9/1/65-Rec'd 8/5/68. 

AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm; Bat & Sun 6 am - 
7 pm. 
B -Mon thru Sun 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 ti 12 ti 18 ti 24 ti 30 ti 36 ti 
1 min. 50 95 43 40 37 35 
30 sec 40 36 34 32 30 28 

CLASS A 
1 min. 40 36 34 32 30 28 
30 sec 32 29 27 26 24 22 

CLASS B 
1 min 32 29 27 26 24 22 
30 sec 28 23 22 21 19 15 
Spots per week by each station. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 
PLAN 1-1/3AA, 1/3A, 1/3B 

PER WK: 12 ti 18 ti 24 t1 30 ti 36 t1 
1 min. 32 31 29 27 25 
30 sec...._ ...... .............. _ 28 25 23 22 20 

PLAN 2-1/2AA, 1/2A 
1 min....._ .... _ 38 36 34 32 30 
30 sec..._ 31 29 27 26 24 

1000 TI BULK PURCHASE 
1 min. Y8 30 see. .._... 22 

CONSECUTIVE WEEK DISCOUNTS 
wk -5% 52 wk -10% 

ALAMEDA 
Alameda County -Map Location II -6 

See SItDS consumer market map and data at begin- 
ning of the State. 

See San Francisco -Oakland 
(including Alameda, Berkeley, San Mateo/ 

ALTURAS 
Modoc County -Map Location C-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCNO 
1951 

Media Code 4 205 0270 0.00 
R. W. Hansen, Box 1650. Alturas, Calif. 16101. 

Phone 2531. 
1. PERSONNEL 

Station Manager -B. L. Hansen. 
2. REPRESENTATIVES 

San Francisco, Los Angeles -Tracy Moore and As- 
sociates. 

3. FACILITIES 
5.000 w. days; 570 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. PST. 

4. AGENCY COMMISSION 
15e on time only: no cash discount. 

S. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2b, Sb. 3d, 9b. 9d, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g, 12g. 13g, 19g, 15a, 15b. 
Basic Rates: 20b, 21a, 22a, 22b, 23a, 231, 24b, 25a. 

26, 28a. 28e, 29a, 29b, 30. 33b. 
Contracta: 40a, 44a, 46, 97b, 51a, 51e. 
Comb.: Cont. Discounts: 60b, 60e, 601, 61a, 62a. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
No tobacco advertising accepted. 

TIME RATES 
ER Recd 4/3/67. 

8. SPOT ANNOUNCEMENTS 
PER WK: loti 15 ti 20tí 25 ti 30+ 
1 min, ea 5.00 9.75 4.50 4.25 4.00 
30 sec: 75% of 1 -min. 

ANAHEIM -SANTA ANA - 
GARDEN GROVE (2 AM; 4 FM) 

Anaheim, Orange County -Map Location F-10 
Santa Ana. Orange County -Map Location F-10 
Garden Grove, Orange County -Map Location F-10 

See SIDS continuer market map and data at bumming 
of the State. 

KEZY KEZR(FM) 
1959 1961 

ANAHEIM 

R A B 
Media Code 4 205 0300 5.00 
KEZY Radio. Inc.. Disneyland Hotel, Anaheim, 

Calif. 92802. Phone 714-776-1190. 
Other office -1258 N. Highland Ave., Hollywood, 

Calif. 90038. Phone 233-463-5621. 
STATION'S PROGRAMMING DESCRIPTION 

KEZY: Programmed for adults.. FARM: news 5:30- 
5:45 am. Entertainment 6-10 am employing air per- 
sonalities, middle-of-the-road music, personality sports 
news, audience participation, helicopter traffic reports 
and news. 10 am -2 pm women's show employing air 
personalities, middle-of-the-road music, audience par- 
ticipation. news. 2-6 pm entertainment, air personal- 
ities, personaltty sports news, helicopter traffic re- 
porte, middle-of-the-road music. news. 6 pm -12M 
live play-by-play sports or music. NEWS: national, 
international, local and community news, 5 min at :55 
every hour. 2 man news department, 1 mobile unit, 
1 airplane. MUSIC: middle-of-the-road. SPORTS: 
pro. college, and local high school football, pro 
basketball. Contact Representative for further details. 
Recd 7/24/67. 

I. PERSONNEL 
Pres. & Chairman of the Board -Hams H. Thomson. 
Exec. Vice-Pres. & Gen'l Mgr. -Daniel P. Mitchell. 
Vice-Pres. & Dir. of Nat'l Reg. Sales -Peter L. 

Townsend. 
2. REPRESENTATIVES 

Meeker Radio, Inc. 
3. FACILITIES 

5.000 w. days. Non -directional, 1.000 w. nights: 
1190 kr. 
Operating schedule: 24 hours daily. 

FM FACILITIES 
FA? 670 w.: 95.9 mc. 
Operating schedule: 5:30 am -midnight daily. 

4. AGENCY COMMISSION 
15%; ras cash discount. 

5. GENERAL ADVERTISING See coded mulattoes 
General: 1b, 2b, 34, 3d. 4a, 5, 6a, M. 
Rate Protection: 10b. 11b, 12b. 13b. 14b, 15e. 
Basic Rates: 20b. 21a, 21d, 22a, 23b. 24b. 25a, 28b, 

28e, 29a, 30, 31. 33c. 
Contracte: 40a, 41, 49b, 45. 46. 49, 51a. 51b, 51c. 
Comb.: Cont. Discounts: 00b, 80e. 62b, 82d. 
Cancellation: 70a. 70e, 71a, 73e, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 ER 8/1/88-Rec'd 7/29/68. 
AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 5:30-6 am, 10 am -3 pm & 7-8 pm; 
Sun 5:30 ans -8 pm. 
B -Dally after 8 nm. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I tl 5t1 loti 20tlSOti 
AA 38 34 32 30 29 
A._ _... 29 26 24 23 22 
B 19 18 17 16 15 

30 SECONDS 
AA 29 27 25 23 22 
A 25 23 21 20 17 
B 16 15 14 13 12 

10 SECONDS 
AA _....__ ..............._..._ 22 20 18 16 15 
A 18 17 18 15 14 
B 15 14 13 12 11 

1 MINUTE 
104x 

28 
312x 824x 000x 

24 22 20 
19 18 17 
12 11 10 

1 18 14 
A 16 15 14 13 
B 11 10 9 8 

10 SECONDS 
AA . 14 13 12 11 
A...._..__. 13 12 11 10 
B 10 9 8 7 

Weekly frequency packages combine with open rate to 
earn discounts within 1 year. No retroactive rebotes. 

7. PACKAGE PLANS 
Plan I-30% AA, 50% A, 20% B. Subject to avails. 
Preemptihle for schedules bought at open rates. 
Rotating thru full broadcast day. 

TOTAL STATION PLAN 
(Maximum of 50% on Wed thru Fri) 

1 WEEK 
PER WK: IO ti 20 t1 30 ti 40 ti SO ti 

AA 22.00 21.00 20.00 19.00 18.00 
A ............ 17.00 16.00 15.00 14.00 13.00 
B __... 14.00 13.00 12.50 12.00 11.50 

4 WEEKS 
AA ___...... 21.00 20.00 19.00 18.00 17.00 
A _......_.._... 16.00 15.00 14.00 13.00 12.00 

12.50 12.00 11.00 10.50 10.00 
13 WEEKS 

PER YR: 
AA 
A 20 
B........... _.-__...._.._........._......----.. 14 

30 SECONDS 
AA . 20 

17.00 16.00 15.00 
A 15.00 14.00 13.00 12.00 11.00 
B...._....._ 11.00 10.50 10.00 9.50 9.00 

28 WEEKS 
AA - 19.00 17.00 16.00 15.00 14.00 

...... __...._ 14.00 12.00 11.00 10.00 9.00 
B-... -...._. 10.00 9.50 9.00 8.50 8.00 

52 WEEKS 
AA ......._.._.-._. 18.00 16.00 15.00 14.00 13.00 
A 13.00 12.00 11.00 10.00 9.00 
B ........ 9.00 8.50 8.00 7.00 6.00 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS & FEATURE CAPSULES 

Ix 282 522 104x 312g 824x 
AA .----...-_.....-..._ 42 40 38 38 34 82 A....... 34 32 30 28 26 24 
B 23 22 21 20 19 18 

KTBT (FM) 
1961 

GARDEN GROVE 

©O F IMQ 
Media Code 4 205 0330 2.00 
Audio -International, Inc., Los Angeles, KTBT, 9929 

Chapman Ave., Garden Grove, Calif. 92440. Phone 
714-530-5100. 

I. PERSONNEL 
President -Oliver Berliner. 
Station Manager -Glenn Adams. 
Sales Manager -Oliver Berliner. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
EBP 9,100 w.: 94.3 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15%; time only. Payable when rendered. 

5. GENERAL ADVERTISING See sided regulations 
General: 4a. 4d. 
Maximum 8 commercials per hour, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 13 ER 9/1/68-Rec'd 8/16/68. 
6. SPOT ANNOUNCEMENTS 

3 -PM MIDNIGHT 
PER WK: 

I ti 5 tl IO ti 15 ti 20 ti 25 tl 80 ti 
1 min 10.00 9.00 8.50 8.00 7.50 '7.25 7.00 
30+.. 6.00 5.75 5.50 5.25 5.00 4.75 4.50 

MIDNIGHT -S PM 
1 min 9.00 8.00 7.50 7.00 6.50 8.25 6.00 
30-1-- 5.00 4.75 4.50 4.25 4.00 ;8.75 3.50 

FREQUENCY DISCOUNTS 
5 wk -5% 14 wk -75% 
9 wk -10% 27-52 wk -20% 

7. PACKAGE PLANS 
SATURATION PACKAGE PLANS -ROS 

3 PM -MIDNIGHT 
I We SO ses 

60 ti (20 per day, 3 consec days)..._.._.._.. 6 4 
100 ti (25 per day. 4 comer days)..._....-. 5 4 

MIDNIGHT -3 PM 
60 ti (20 per day, 3 consec days) 5 3 
100 ti (25 per day, 4 consec days) 4 3 

(Anaheim -Santa Ana -Garden Grove 
continued on next page) 
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Anaheim -Santa Ana -Garden Grove-Cont'd 
KWIZ 

1926 
SANTA ANA 

Media Code 4 205 0360 9.00 
Voice of the Orange Empire, Inc., Ltd., 3101 W. 

Fifth St., Santa Ana, Call!. 92703. Phone 714- 
839-4220. 
STATION'S PROGRAMMING DESCRIPTION 

KWIZ: Programmed for adults roughly 18-49. 
MUSIC: mixes selected popular singles, current 
albums. and standards and oldies. 6-10 weekdays 
features boy and girl team, stove musical mix, con- 
tests. 10 min news, traffic reports. UPI audio and 
wire services. High school, college and professional 
sports. Adult oriented musical mix, air personalities, 
contests, and 5 min news hourly throughout day. 
Traffic reports also in pm drive time. Additional 5 
min news on half hour 7:30 pm -5:30 am. Contact 
Representative for further details. Recd 5/3/68. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'1 Mgr. -Bill Weaver. 
Sr. Vice-Pres. & Sales Mgr. -Phillip C. Davis. 
Los Angeles 90005 -Jack Bell, 3932 Wilshire Blvd. 

Phone 213-388-0568. 
San Francisco 94133 - Sonny Mitchell, 843 Mont- 

gomery. Phone 415-391-0286. 
2. REPRESENTATIVES 

Jack Masts & Co., Inc. 
3. FACILITIES 

5,000 w. days, 1,000 w. nights; 1980 kc. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0; time only. Bills rendered and payable monthly. 
Payments after 60 days, extra 2%. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 3d, 4a, 9d, 5, 6b, 7b, 8. 
Rate Protection: 10c, lie, 12e, 13e. 14e, 15a. 
Basic Rates: 20b, 21b. 21d, 22b, 23b, 24a, 24b, 24c. 

25a. 28e. 29a, 30, 33d. 
Contracts: 40e, 41, 92d, 43, 44e, 44b. 45, 46, 48, 51c. 
Comb.; Cont. Discounts: 60e, 60g. 601, 61c. 
Cancellation: 70e 71a, 73b. 
Prod. Services: 81. 82. 

TIME RATES 
ES 8/29/08-Rec'd 9/3/68. 

AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 5-6 am, 10 am -3 pm & 7-9 pm; 
Sat & Sun 6 am -7 pm. 
B -Mon thru Fri 0 pm -midnight; Sat & Sun 5-6 
am & 7 pm -midnight. 
C -Deily midnight -5 am. 

6. SPOT ANNOUNCEMENTS 
AA A B AA A B 

I min- -30see- 
1 WK: 
6 ti 39.00 31.50 17.00 31.00 25.00 13.00 
12 tL _ 37.00 30.00 16.00 29.50 24.00 12.50 
18 tL 35.00 28.00 15.00 28.00 22.50 12.00 
24 U..._.._ 33.00 28.50 14.00 26.50 21.50 11.50 
30 tL 31.00 25.00 13.00 25.00 20.00 11.00 
38 ti 29.00 23.50 12.00 23.50 19.00 10.50 
13 WK: 
6 ti....._ 38.00 30.50 16.50 30.00 24.00 12.50 
12 tl..._.._ 36.00 29.00 15.50 28.50 23.00 12.00 
18 ...... 34.00 27.50 14.50 27.00 22.00 11.50 
24 U. ...... 32.00 26.00 13.50 25.50 20.50 11.00 
30 ti. 30.00 24.00 12.50 24.00 19.50 10.50 
36 ti ....... 28.00 22.50 11.50 22.50 18.00 10.00 
26 WE: 
6 ti...._ 37.00 30.00 16.00 29.00 23.50 12.00 
12 ti ....... 35.00 28.00 15.06 27.50 22.00 11.50 
18 ti 33.00 26.50 14.00 26.00 21.00 11.00 
24 ti..._.._ 31.00 25.00 13.00 24.50 20.00 10.50 
30 tL 29.00 23.50 12.00 23.00 18.50 10.00 
36 tL ...... 27.00 22.00 11.00 21.50 17.50 9.50 
52 WK: 
8 ...... 36.00 29.00 15.50 28.00 22.50 11.50 
12 ti. 34.00 27.50 14.50 26.50 21.50 11.00 

32.00 26.00 13.50 25.00 20.00 10.50 
24 ti 30.00 24.00 12.50 23.50 19.00 10.00 
30 t1 28.00 22.50 11.50 22.00 18.00 9.50 
36 26.00 21.00 10.50 20.50 16.50 9.00 

7. PACKAGE PLANS 
TOTAL STATION PLAN 

(1/3AA, 1/3A, 1/3B or B & C) 
PER WK: Not leu than 10 ti 20 tl 30 tl 40 ti 
1 WK: 
1 min...._ __........._ 27.00 25.00 23.00 21.00 
30 sec.. ..... 21.00 19.75 18.50 17.25 
13 WK: 
1 min_..._._..._..._..._ 26.00 24.00 22.00 20.00 
30 see_ _._._..._...._..__. 20.25 19.00 17.75 16.50 
26 WK: 
1 mis.._....._._..._.......- 25.00 23.00 21.00 19.00 
30 sec..._. _......._...._ 19.50 18.25 17.00 15.75 
52 WK: 
1 min __......._......._.._... 24.00 22.00 20.00 18.00 
30 sec 18.75 17.50 16.25 15.00 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS AT :60 

PER YR: 50x 100x 200x 300x 500x 1000x 
AA ...... 56 54 50 46 43 40 
A 42 40 38 36 34 31 
B 29 28 27 26 25 24 

5 -minute newscast includes 1 minute commercial plus 
open and close ID. AR other special features (90 
seconds total) include 30 second commercial plus ID 
open. 
All special feature programs, except 5 -minute news- 
casts, apply 1 minute frequency discount rate. 

KWIZ-FM 
1948 

SANTA ANA 
Media Code 4 205 0361 7.00 
Voice of the Orange Empire, Inc., Ltd., 3101 W. 5th 

St.. Santa Ana, Calif. 92703. Phone 714-839-4220. 
I. PERSONNEL 

Exec. Vice-Pres., Gen'l Mgr. & Prog. Dir. -Bill 
Weaver. 

Sr. Vice-Pres. & Sales Mgr. -Phillip C. Davis. 
Loa Angeles Office -Jack Bell. Rm. 202, 3932 Wil- shire Blvd., Los Angeles, Calif. 90005. Phone 213- 

388-0568. 
San Francisco Office -Sonny Mitchell. 843 Mont- 

gomery, San Francisco, Calif. 94133. Phone 415- 
391-0286. 

2. REPRESENTATIVES 
Jack Maala & Co., Inc. 

3. FACILITIES 
ERP 3,000 w.; 96.7 mc. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 175 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
See KWIZ listing for coded regulations. 

TIME RATES 
Ei? 3/1/67 -Reed 3/2/67. 

6. SPOT ANNOUNCEMENTS 
AAA -Mon thru Sat 6-10 pm. 
AA -Mon thru Sat 10 am -6 pm. 
A -Mon thru Sat 10 pm -10 am; Sun 9 am -midnight. 

1 MINUTE 
AAA: 10 ti 20 ti 55 ti 50 ti 

1 wk ____ 6.50 6.15 5.85 5.50 
13 wks 6.30 5.95 5.65 5.30 
26 mks ._..__.._.._ 6.10 5.75 5.40 5.10 
52 wks - 5.85 5.55 5.20 4.85 

AA: 
1 wk ......_. .... ___.._._. 5.55 
13 mks 5.35 
26 aka ..._.._.. 5.15 
5.3 wks...._..._....._....._......_ 4.95 

A: 
1 wk. _....__.-...._.._._ 3.95 3.70 3.55 
13 wku.._..__ _ ............... 3.80 3.60 3.45 
26 wks....-.._..- 3.65 3.50 3.35 
52 wks 3.55 3.40 3.25 

No more than 6 spots total, per hour. 
All spots can be combined to earn maximum 
quency discounts in 1 year. 

5.35 
5.10 
4.85 
4.65 

KYMS (FM) 
1964 

SANTA ANA 

5.00 
4.80 
4.60 
4.40 

©0 F M, Q 

4.65 
4.55 
4.30 
4.10 

3.40 
3.30 
3.20 
3.05 

fre- 

Media Code 4 205 0390 6.00 
George W. Smith Broadcasting Co.. Box 1758, 

Saddleback Inn, Santa Ana, Calif. 92701. Phone 
714-541-4355. 

I. PERSONNEL 
General Manager -George W. Smith. 
Program Director -Jay Durkin. 

3. FACILITIES 
ERP 3,000 w.: 106.3 mc. Stereo. 
Operating schedule: 24 hours daily. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4e, 4d, 5, Ga, 7a. 
Rate Protection: 10b, 11b, 12b, 13b, 19h. 
Basle hates: 20a, 22a, 22b, 29a, 26. 
Contracta: 90a, 45, 46, 48. 
Comb.: Cont. Discounts: Bib, 62b. 
Cancellation: 70a, 70c. 73a. 
Affiliated with Market 1 Radio Network. 

TIME RATES 
No. 6 Eff 1/8/68 -Reed 1/29/68. 

6. SPOT ANNOUNCEMENTS 
PER YR, EA: 500x 1000x 1500x 2000x 
1 min 4.00 8.75 3.50 3.25 
PER WK, EA: I tl 10 II 20 t1 30 ti SetI i min - 7.50 5.00 4.75 4.50 4.00 
30/20 sec 5.75 3.75 3.60 3.40 3.00 
20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 
20/30 second spots may be combined with minutes 
for frequency discount. 

ADDITIONAL DISCOUNTS 
13 wk -5M 28 wk -10% 52 wk -15% 

8. PROGRAM TIME RATES 
PER WK, EA: 

1 tl 2 ti 8 tl 4 01 S tl 8 ti 7 ti 
1 hr ...... 75.00 65.00 60.00 55.00 50.00 45.00 40.00 
1/2 hr.__._.. 45.00 39.00 36.00 33.00 30.00 27.00 24.00 
1/4 hr_.._._ 30.00 26.00 24.00 22.00 20.00 18.00 16.00 
10 min........ 24.50 22.00 20.50 19.00 17.50 16.00 14.50 
5 min 19.00 18.00 17.00 16.00 15.00 14.00 13.00 

APPLE VALLEY (1 AM; 1 FM) 
San Bernardino County -Map Location 0-9 

See BRDS consumer market map and data at begin- 
ning of the State. 

KAVR 
1954 

GEE 
Subscriber to the NAB Radio Code 

Media Code 4 205 0420 1.00 
BRA Enterprises, Inc., Box 960, Apple Valley Inn, 

Apple Valley, Calif. 92307. Phono 714-247-7251. 
7252. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr. -Alan F. Beach. 
General Sales Manager -Tom Frostig. 
Program Director -Clip Helps. 

2. REPRESENTATIVES 
New York, Chicago, Los Angeles, San Francisco - 

Grant Webb & Company. 
3. FACILITIES 

5.000 w. days; 960 kc. Non -directional. 
Operating schedule: 6 am -local sunset. PST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
KAVR-F M. 

4. AGENCY COMMISSION 
15% no cash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b. 3d. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g. 12g, 13g. 14g. 
Basic Rates: 20b, 21b, 21d, 22a, 22b, 23a, tba, 28c. 

29b, 30, 31, 32b, 33a. 
Contracte: 40a, 41, 42b, 42e, 42d, 43, 41a, 416, 45, 

46, 48, 49, 51a, 51b, 51e. 
Comb. Cont. Discounts: 60b, 62d. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 80. 

82.TIME RATES 
No. 9 Eff 1/1/66 -Reed 6/23/66. 

6. SPOT ANNOUNCEMENTS 
1-12 CONSECUTIVE WEEKS 

PER WK: 
Less than I min 30 see 1 min 30 sec 

10 t1.-.._. 7.50 7.00 25 tL_._..._ 5.90 5.00 
10 tL--. 6.50 6.00 30 tL 5 25 4.75 
15 ti____. 6.25 5.75 50 t+ 5 CO 4.50 
20 ti._.._...... 6.00 5.50 70 tL...._... 4 s0 4.00 

Lees 
13-25 CONSECUTIVE WEEKS 

10 t1_ 7 00 6.50 25 tl 4 75 4.25 
10 tL---- 8.00 5.50 30 ti____ 4 50 4.00 
15 t1._.....___ 5.50 5.00 50 u 4 25 3.75 
20 t1.-......... 5.25 4.75 70 ti..____._ 4.00 3.50 

26-51 CONSECUTIVE WEEKS 
PER WK: I min 30 see 1 min 30 sec 
Less than 

10 U_..-. 8.25 5.75 25 ti.._.___ 4.25 8.75 
10 ti..._.-_. 5.25 4.75 30 tl_._._. 4.00 3.50 
15 ti.__.._.... 4.75 4.25 50 t+ 3 50 3.00 
20 ti. 4.50 4.00 70 ti___ 3.25 2.75 

52 CONSECUTIVE WEEKS 
Lees than 

10 ti..._...._ 5.50 5.00 25 ti........__._. 3.75 3.25 
10 ti _..__ 4.50 4.00 30 ti . 3.50 8.00 
15 ti 4.25 3.75 50 ti..._......__ 3.25 2.75 
20 tl.........._ 4.00 3.50 70 ti 2.75 2.25 
10 seconds or lese -50% of applicable 1 -minute 
rate. 
Fixed position -additional 5%. 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 min 

1 L.._..__ _. 78.00 47.00 35.00 15.50 - 
DISCOUNTS 

13x- 5% 52x-12-1/2% 156x-37% 312x-50% 
26x-10% 104x-33% 260x-46% 365x-54% 

(D) 

KAVR-FM 
1968 

Media Code 4 205 0435 9.00 
BHA Enterprises, Inc., Box 960, Apple Valley Inn, 

Apple Valley, Calif. 92307. Phone 714-247-7251, 
7252. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr. -Alan F. Beach. 
General Sales Manager -Tom Frostig. 
Program Director -Clip Helps. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
ERP 1,300 w.: 102.3 me. 
Operating schedule: 6 am -midnight. PST. 
Antenna ht.: 53 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -midnight. For simulcast facilities see KAVR. 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See Boded regulations 
See KAVR listing for coded regulation. 

TIME RATES 
No. 1 Eff 5/17/68 -Reed 5/22/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 28tI 21 t1 14 ti 7ti 
52 conoce wks..._........__.._... 2.00 2.25 2.50 2.75 
26 ronsec wks ...... _.._...... _... 2.25 2.50 2.75 3.00 
13 renace wks...._.___..__... 2.50 2.75 3.00 3.25 
1 censer wk..._......_..__...._..... 2.75 3.00 3.25 3.50 
Fixed position, extra 5%. 

ARCATA 
Humboldt County -Map Location A-3 

See BADS consumer market map and data at begin- 
ning of the State. 

KATA 
1956 

Media Code 4 205 0450 8.00 
KATA Radio, Box 1. South G. Street, Arcata. Calif. 

95521. Phone 822-4814. 
I. PERSONNEL 

Station Manager -Harry Gift. 
2. REPRESENTATIVES 

San Francisco' -Advertising Sales West. 
3. FACILITIES 

1,000 w. days, 250 w, nights; 1340 ke, Non-direc- 
tionaL 
Operating schedule: 5 am -10 pm. PST. 

4. AGENCY COMMISSION 
15% on time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b. 4b, 9c, 5, Oa, 7b, 8. 
State Protection: 15b. 
Basic hates: 22a, 22b, 23a, 24a, 24b, 28b. 
Contracts: 42b. 45, 47a. 
Comb.; Cont. Discounts: 60a, Ola. gib, 62b, 62e. 
Cancellation: 70a. 70e, 71b, 73a. 
Tobacco advertising accepted. 
Station guarantees 10 -minute separation for com- 
petitive products. 
Affiliated with KISS Radio Network. 

TIME RATES 
Rates effective April 15, 1964. 
Rates received April 28, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min _ 4.50 10 sec __.._._.._ 2.50 
30 sec 3.50 

6. PROGRAM TIME RATES 
I hr._ _........._._..._ 30.00 1/4 hr. 12.50 
1/2 hr 20.00 5 min._._.._..__.._.- 7.50 

ARROYO GRANDE 
San Luis Obispo County -Map Location C-9 

See SUDS consumer market map and data at begin- 
ning of the State. 

KOAG 
1962 

R A B 
Media Code 4 205 0480 5.00 
Larson -Irwin Enterprises, 211 Vernon Ave.. Arroyo 

Grande, Calif. 93420. Phone 805-489-4201, 805- 
543-4405. 

I. PERSONNEL 
Manager -George W. Irwin. 
Program Director -John Holbrook. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
1,000 w.; 1280 ke. Non -directional days, directional 

nights. 
Operating schedule: 6 am -midnight. PST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 9a, 9d, 5, Ga, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22h, 23a, 24b, 26, 28a, 29b. 
Contracts: 405, 42b, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60b, 60k. 61a, 61b, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with NBC. 

CALIFORNIA 
TIME RATES 

Rates elective September 1. 1963. (Card No. 1.) 
Card received June 20. 1962. 

6. SPOT ANNOUNCEMENTS 
(Guaranteed position to be used within 1 year) 

1 min. 30 see. 10 sec. 5 sec. 
1 time 6.00 4.50 4.00 8.50 

13 times.._.___.._ 5.50 4.00 3.50 3.00 
26 times ....... 5.25 3.75 3.25 2.75 
52 times...._ ... 5.00 3.50 3.00 2.50 

156 times..._._........ 4.75 3.25 2.75 2.25 
260 times..._. 4.50 3.00 2.50 2.00 
365 times..._...._.... 4.25 2.75 2.25 1.75 
500 times. 3.50 2.25 2.00 1.50 

1.000 times 3.00 2.00 1,75 1.25 
7. PACKAGE PLANS 

SATURATION PACKAGE 
500 times 2.25 1.75 1.50 1.00 

1.000 times 1.75 1.50 1.25 .75 
8. PROGRAM TIME RATES 

1 hr. 1/2 hr. 1/4 hr. IO min. 5 min. 
1 time.... 90.00 24.00 16.00 12.00 8.00 

13 times.. 38.00 23.00 15.40 11.50 7.50 
26 times.. 36.00 22.00 14.80 11.00 7.00 
52 times.. 34.00 21.00 14.20 10.50 6.50 

104 times.. 32.50 20.00 13.60 10.00 6.00 
156 limes.. 31.00 19.00 13.00 9.50 5.50 
280 times.. 29.50 18.00 12.50 9.00 5.00 
312 times.. 28.00 17.00 11.80 8.50 4.50 

(CB) 

AUBURN (1 AM; I FM) 
Placer County -Map Location C-9 

See SRDS consumer market map and data at begin- 
ning of the State 

KAHI K A F I (FM) 
1957 1961 

Media Cede 4 205 0540 6.00 
Auburn Broadcasting Corp., Box 950, Auburn. Calif. 

95603. Phone 916-885-5636. 
Auxiliary Studios and Offices - Grass Valley and 

Placerville. Calif. 
I. PERSONNEL 

President -Robert Fenton. 
Vice-Pres. & Gen'l Mgr. -Thomas K. McCrum. 
Program Director -Don Shore. 

2. REPRESENTATIVES 
Radio Time Sales. 

3. FACILITIES 
5,000 w.; 950 kc. Directional. 
Operating schedule: 5:45 am -local sunset. PST. 
FM -ERP 3,200 w.; 101.1 mc. 
Operating schedule: 5:45 am -6 pm daily. PST. 
Antenna ht.: 280 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, Sb, 8c, 3d, 4a, 4d, 5, 6a, 71), 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a. 
Basic Bates: 20a, 21a, 21b, 21c, 21d, 22b, 23a, 23b. 

24b, 25a, 26, 286, 29a, 30. 
Contracta: 40a, 41, 44a, 45, 46, 47e. 48, 49, 51e. 
Comb.; Cont. Discounts: 60h, 601, 61a. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective May 1, 1965. (Card No. 4.) 

Card received April 29, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 10 sec 
1 li ..._ 6.75 5.10 3.40 
26 tl.____....-__ _.-.._.._. 6.55 4,95 3.80 
52 ti..._..___, _..._ ......__...... 6.35 4.70 8.20 
104 ti..._....._. ___..._... 5.90 4.45 8.00 
156 tl...__..._ .............._.._....._..._ 5.50 4.10 2.70 
312 ti__....__.._......__.........__...._.._ 5.00 3.75 2.50 
500 tl.__....... _._._._ 4.75 3.55 2.30 
1000 ti ____ 4.40 3.35 2.15 

7. PACKAGE PLANS 
PER WE: 1 min 30 sec 30 see 

14 td..._-..___..._._.._....._._._..__.__ 6.20 4.65 
21 t1 5.90 4.45 
28 ti..._.._.... 5.60 4.25 
35 t1..__......._._..._.._.._......_. 5.30 4.05 
48 U..__._._ r... 5.00 8.85 
100 ti _.- 4.50 3.45 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti._._...._.._._._._..._.._ 98.00 32.00 21.35 11.35 
__ ...... _... 46.55 31.55 20.60 11.20 

52 ti.._ _.___.__ 44.95 30.55 19.95 10.95 
104 ti._.._.._ .....___...._... 43.20 29.35 19.00 10.40 
156 ti _._.._ 41.35 28.15 17.80 9.80 

26.95 16.55 9.20 
500 ti 37.00 25.00 15.00 8.50 

10. SPECIAL FEATURES 
Hourly road and weather reports, applicable 1 -minute 
rates apply plus, 1.00. 

AVALON (Catalina Island) 

8.00 
2.90 
2.80 
2.70 
2.60 
2.50 
2.25 

Loa Angeles County -Map Location E-10 
See SUDS consumer market map and data at begin- 
ning of the State. 

See Los Angeles Urban Area 

BAKERSFI ELD (8 AM; 4 FM) 
Kern County -Map Location E-9 

See SUDS consumer market map and data at 
oing of the State. 

KAFY 
1946 

The Eastman Station 
R AIB 

begin - 

Media Cede 4 205 0570 3.00 
KAFY, Inc., Box 6128, Bakersfield, Calif. 93306. 

Phone 805-366-9411. 
(This listing continued on next page) 
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CALIFORNIA 
Bakersfield -K A F Y -Continued 
I. PERSONNEL 

President -Robert E. Eastman. 
General Manager --Ron Ruth. 
Program Director -Bob Wilson. 

2. REPRESENTATIVES 
Robert E. Eastman á 

3. FACILITIES 
1,000 w.; 550 kc. Non -directional, day; directional, 
night. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time only: no caah discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 3a, 3b, 3d, 4a, 4d, 5. 6a. 7b, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b, 15d. 
Basic Rates: 20b, 21b, 22a, 24a, 25a, 28b, 29a, 296, 

30, 33d. 
Contracta: 40a, 41, 42a, 44a, 48, Sib. 
Comb.; Cont. Discounts: 60a. 80c. 60e, 82d. 
Cancellation: 70a, 70c, 71a, 73a, 73b. 
Prod. Services: 81. 
Affiliated with The Eutman Network. 

TIME RATES 
ER 11/1166-Rec'd 10/5/66. 

6. SPOT ANNOUNCEMENTS 
I -Mon thru Sat 6-10 am & 3-7 pm. 
II -Mon thru Sat 10 am -3 pm & 7-10 Dm. 
III -Mon thru Sat 10 pm -midnight; Sun all day. 
PER WK: I II III 
Fixed position or less than 6 ti__ 25 22 17 
6 ti 23 20 15 
12 ti..._......_......_ _......_.._.._.._...-....__._ 20 17 14 
18 ti 18 15 13 
30/20 sec: 80% of 1 -min 10 sec: 50% of 1 -min 
5 min -1-1/2x 1 -minute rate. 

DISCOUNTS 
26 wk -4% 52 wk -8% 
Minimum wkly ached of 8 1 -min spots 6 am -10 Dm 
Mon -Sun necessary to maintain cower wk advertising. 

7. PACKAGE PLANS 
FAMILY PLAN 

6 spots Mon thru Sat 6-10 am. 
6 spots Mon thru Sat 3-7 pm. 
4 spots Mon thru Sat 7-10 pm. 
4 spots Sat 10 am -3 pm. 
4 spots Sun noon -7 Dm. 
24 1 -minute spot,. per wk, ea 14. 
30/20 sec: 80% of 1 -min 10 sec: 50% of 1 -min 
5 min -1-112x 1 -minute rate. 
Family Plan not combinable with other weekly plans 
for added frequency. 

KBBY (FM) 
(formerly) K68UZZ-FM) 

NA 
Media Code 4 205 0580 2.00 
Chaparral Broadcasting Co., 333 Union Ave., Bakers- 

field, Calif. 93307. Phone 805-327-4401. 
I. PERSONNEL 

General Manager -Joe Thompson. 
Sales Manager -Morrie Parker. 

2. REPRESS ATI ES Daniels 

Adam Young-VTM, Inc. 
3. FACILITIES 

ERP 25,000 w. (borie. & vert.): 107.9 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 5.700 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
See KUZZ listing for [sided regulations. 
AM facilities: KUZZ. 

TIME RATES 
No. 6 Eff 6/1/68 -Reed 6/20/88. 

6. SPOT ANNOUNCEMENTS 
Fixed ix 6x 12x I8x 24x 30x 

1 min. ...... 11 10 9 7 8 5 4 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

KBIS 
1950 

Media Code 4 205 0600 8.00 
Radio Station KB1S, 225 Chester Ave., Bakersfield. 

Calif. 93301. Phone 805-324-6093. 
STATION'S PROGRAMMING DESCRIPTION 

KBIS: Programmed for audience 18 years and over. 
NEWS: local news and sports 15 min 7:30 am. noon, 
5:30 pm. Network news, 10 min, hourly. Network 
information features, 5 min. one half hour. SPORTS: 
year 'round sports, live and direct, professional base- 
ball, football, basketball, racing. College football and 
basketball. Local seasonal sporta flatting, bunting, skl- 
ing programs. Sports resulta, briefs, bulletins as 
they break. UPI newswire service. AIR PERSON- 
ALITIES with popular music and features between 
network and local news and information ae vices. Con- 
tact Representative for further details. Reed 11/27/67. 

I. PERSONNEL 
General Manager -Herb Wixson. 

2. REPRESENTATIVES 
Paul H. Raymer Company, Inc. 

3. FACILITIES 1.000 w.: 970 ke. 
Directional -separate patterns day and night. 

Operating schedule: 6:00 am -midnight. PST. 
4. AGENCY COMMISSION 

15%: nn nah diarrumt Bills payable when rendered. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, la, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10d. lid. 12d, 13d. 14d. 15a, 16. 
Basic Rates: 20h, 21a, 21b, 21d. 221). 23a, 24a, 24b, 

24c, 25c, 26, 27, 28a, 29a, 30. 32b, 33a. 
Contracts: 40a, 41, 42a, 42c, 44a, 94b, 45, 48, 47c, 

48, 49, 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60a, 60b, 80d, 60g, 60i, 

81a, 61b, 62b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
ER 1/1/68-Rec'd 12/1/67. 

I -Daily 6-9 am & 3-6 pm. 
II -Daily 9 am -3 pm & 8-8 pm. 
III -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6ti 12 01 18 01 2401 3041 

8.00 7.00 8.50 6.00 5.50 5.00 
II 7.00 6.00 5.50 5.00 4.50 4.00 
III 6.00 5.00 4.50 4.00 3.50 3.00 

(') Fixed position or leas than 6 ti. 
30/20 sec: 80% of 1 -min... 10 sec: 50% of 1 -min. 

DISCOUNTS 
13 wk -5% 26 wk -10% 
Minimum weekly schedule of 6 1 -min spote, 6 am -8 
pm, daily necessary to earn consecutive week dis- 
counts specified above. 

7. PACKAGE PLANS 
KBISPECIAL 

1 MINUTE -SUN TBRU SAT 
14 Class I spots (2 per day), 21 Class II spots 
(3 per day), 7 Class III spots (1 per day): 
42 ti per wk, fiat 165 
30/20 sec: 80% of 1 -min. 
Not combinable with other weekly plans for added 
frequency or discounts. 

10. SPECIAL FEATURES 
5 MINUTE NEWS 

1-1/2x 1 -min plus 2.50 news announcer charge. 

KERN 
1932 

NA[ 

K E R N -FM 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 205 0690 5.00 
Edward E. Urner & Ernest Winn dba Urner Broad- 

casting Company, Box 2700, 5700 Fraser Rd.. 
Bakersfield, Calif. 93303. Phone 805-832-1410. 
STATION'S PROGRAMMING DESCRIPTION 

KERN: Programmed for young adulte and adults. 
5 air personalities emcee entire operation. NEWS: 
network hourly at half hour and local at :55. Added 
news features in drive periods. Featured news from 
network, UPI, locally gathered, and direct beeper 
reporte daily from state capitol. Music 80%, news 
20%. MUSIC: 60% albums. 40% singles. General 
popular music and standards. FARM: news 6 hours 
weekly, 5:30-6:30 am daily. SPORTS: 2 min reporte 
hourly at :15 past hour. Local play-by-play football, 
Indy 500. Contact Representative for further details. 
Rec'd 9/27/67. 

I. PERSONNEL 
General Manager -Ed Urner. 
Station Manager -Ernie Wino. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
1,000 w.; 1410 kc. Non -directional. 
Operating schedule: 6 am -midnight. PST. 
FM -ERP 9,100 w.; 94.1 mc. 
Operating schedule: 8 am -midnight. 
Antenna ht.: 301 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d. 9a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10d, lid, 12d, 13d, 14d, 15a. 16. 
Basic Rates: 20b, 21a, 21b, 21d, 22b. 23e, 24a, 29b, 

24c. 25c, 26, 27, 28a, 29a. 30, 32b, 33a. 
Contracta: 40a. 41, 42a, 42c, 94a, 44b, 45, 46, 47e, 

48. 49, 51e, 51b. 51e. 
Como.; Cont. Discounts: 60a, 60b, 60d, 60g, 60h, 601, 

Ela. 61b, 62b. 
Cancellation: lob, 70d, 71a, 73a. 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
No. 30 Eff 5/1/67 -Reed 4/5/67. 

AA- Mon thru Fri. 6:30-8:30 am & 4:30-6 pm. 
A -Mon thru Fri 5:30-6:30 am & 8:30 am -4:30 pm; 
Sat & Sun 5:30 am -6 pm. 
B -All other times. 

7. PACKAGE PLANS -AA- -A- B - 
PER WK: I min 30 see 1 min 30 see I min 30 see 
1 ti 10.00 7.00 7.00 4.90 4.50 3.15 
5 ti 9.00 6.30 6.00 4.20 4.00 2.80 
10 ti 8.00 5.60 5.50 3.85 3.50 2.45 
15 ti 7.00 4.90 5.00 3.50 3.25 2.30 
20 ti 6.00 4.20 4.50 3.15 3.00 2.1r 
25 ti 5.50 3.85 4.00 2.80 2.75 1.96 
30 ti 5.00 3.50 3.75 2.83 2.50 1.75 
40 ti 4.50 3.15 3.50 2.45 2.25 1.60 
50 ti 4.00 2.80 3.25 2.28 2.00 1.40 

8. PROGRAM TIME RATES 5 min 10 min 1/4 hr 
1 ü..._ .--._.._.._.._.._....... 13.50 17.50 25.50 
52 U..._.._.._ 12.50 18.50 24.50 
104 ti 11.50 15.50 23.50 
156 ti 11.00 15.00 23.00 
260 ti..._......_......_..._._.._.........._.._._ 10.50 14.50 22.50 
312 ti..._.._..-_.._ ..._......_.._._.._... 10.00 14.00 22.00 
520 ü..._.._.._ __......_.._.._.._... 9.50 13.50 21.50 
1000 ti 9.00 13.00 21.00 
1/2 hour -3 times the applicable 5 -minute rate. 
1 hour -5 times the applicable 5 -minute rate. 

KGEE 
1946 

Media Code 4 205 0660 2.00 
KOBE Inc., Box 937, 207 Truxtun Ave., Bakersfield. 

Calif. 93302. Phone 805-327-3587. 
STATION'S PROGRAMMING DESCRIPTION 

KGEE: Programmed for adults. 
News and telephone conversation format with air 
personalities using open telephone lines. 10 min net- 
work and local weather every hour. 4:30-7 am. 
Spanish program. 7 am -5 pm audience participation 
features debates, discussions, and interviews, stock 
market reports, guests. Baseball and many sporting 
events, including college football. All Star baseball, 
bowl games, pro football games, World Series. Sat 
and Sun 8 am -6 pm network news and local news 
reports, discussions, debates, interviews and music. 
6-10 pm talk. 10 pm -4:30 am standards showtunes, 
film music and current recordings. Contact Represen- 
tative for further details. Rec'd 8/29/67. 

I. PERSONNEL 
Owner -Dexter Raymond. 
Vice-Pres. & Gen'l Mgr. -Dan B. Speare. 
AM Sales Manager -Cliff Ball. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating achedulei 24 hour' daily. PST. 

4. AGENCY COMMISSION 
15% un time only; no cash discount 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d. 5, 6a, 8. 
Rate Protection: 10e, 11c, 12e. 13e, 14e. 15b, 15c, 16. 
Basic Rates: 20b, 21a. 21b, 21d, 22a, 22b, 23a. 23b. 

24a. 24b, 24c, 25a, 26, 27, 28c, 29a, 29b, 30, 31. 
33c. 

Contracta: 40a, 41, 92a, 42e, 43, 99b, 45, 46, 48, 49. 
51a, 51b, 51c. 

Comb.; Cont. Discounts: 60a, 60d, 60e, 69f, 60h, 801, 
61b, 82a, 82b. 

Cancellation 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
ER 1/1/68 -Reed 1/3/68. 

7. PACKAGE PLANS 
AA -Daily 7-9:30 am & 4-7 pm & 1/2 hour before 
and after Dodger Baseball games. 
A -All other times unless specifically buying per- 
sonality talk shows (see Participating Programs). 

WEEKLY PACKAGES 

AA: (To be used 
ÚQ 0 t 20 

Period) 
5 30 ti 40 t1 

1 min. 7.00 6.50 6.00 5.50 5.00 
0 sec 6.00 5.50 5.00 4.50 4.00 

15 sec 3.75 3.50 3.25 3.00 2.75 
A: 
1 min. 5.50 5.00 4.50 4.00 3.50 
30 sec 4.50 4.00 3.50 3.00 2.50 
15 sec. 3.00 2.75 2.50 2.25 2.00 

MONTHLY PACKAGES 

AA: 
(To be used in a 30 

30 byi 75 tic) 100 ti ISO ti 
1 min. 6.00 5.50 5.00 4.50 
30 sec 5.00 4.50 4.00 3.50 
15 sec 3.25 3.00 2.75 2.50 
A: 
1 min. 
30 sec. 
15 sec 

4.50 4.00 3.50 3.00 
3.50 3.00 2.50 2.00 
2.50 2.25 2.00 1.75 

DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -15% 

8. PROGRAM TIME RATES 
ix 19x 26x 52x 100x 250x 

1 hr 80.00 85.00 55.00 50.00 45.00 40.00 
1/2 hr 45.00 38.00 32.00 28.00 25.00 23.00 
1/4 hr 28.00 24.00 22.50 20.50 18.50 17.50 
10 min. 21.00 18.00 16.00 14.50 13.00 12.00 
5 min 15.00 13.50 12.50 11.00 9.50 8.00 

9. PARTICIPATING PROGRAMS 
PER DAY, EA: I ti 2 ti 
Collector's Corner -8:30-10:30 am Mon thru Fri. 
Open Line -11 am -2 pin Mon thru Fri. 
Joe Pyne Show -10:30-11 am & 7:30-8 pm Mon thru 
Fri. 
Private Line -2-5 pm Mon thru Fri. 

Per wk 43.50 85.00 
10. SPECIAL FEATURES 

Hourly Weather Forecasts -Mon thru Fri 12 per day. 
PER DAY: I ti 2/3 ti 4/Sti 6t 
Ea 6.00 5.75 5.50 5.00 
Includes opening and closing plus 30 second copy. 
Minimum contract 13 weeks. 
News adjacencies -10 seconds prior to news and 40 
seconda immediately following newscast. 
PER DAY, EA: 
1 feature 6.00 2 or 3 features 5.75 
Minimum contract 13 weeks. 

KGFM (FM) 
1964 

©Q F'MO 
Media Code 4 205 0661 0.00 
KGEE Inc.. Box 937, 207 Truxtun Ave., Bakersfield, 

Calif. 93302 Phone 805-327-3587. 
STATION'S PROGRAMMING DESCRIPTION 

KGFM (FM): Programmed for adult general interest. 
MUSIC: popular music 24 hours daily excepting 
classical music 8-10 pm nightly. 15 min featurettes 
broadcast throughout day. Nightly news program 
M -F. All commercial breaks on quarter hour. Con- 
tact Representative for further details. Reed 
10/20/67. 

I. PERSONNEL 
Owner -Dexter Haymond. 
General Manager -Dan Speare. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
ERP 33,500 w.; 101.5 mc. Stereo. 
Operating schedule: 24 hours daily. 
Antenna ht.: 155 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 8a, 8. 
Rate Protection: 10e, Ile, 12c, 13e, 14c, 15b, 15e. 18. 
Basin Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 23b. 

24a, 29b, 24c, 25a, 26, 27, 28c, 29a, 29b, 30, 31, 
33e. 

Contracts: 40a, 41, 42a, 42c, 43, 44b, 45, 46, 48, 49, 
51a, 51b, 51c. 

Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 60h, 601. 
61b, 62a, 62b. 

Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective 

Rates received October 14. i964. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
1 ti...__.____-_ 
13 tl..._..._. _ 5.50 156 ti 4.00 
26 ti 5.00 365 8.50 

8. PROGRAM TIME RATES 1 he 1/2 hr 1/4 hr 
1 ti _. .._....___....__ 54.00 30.00 20.00 
13 ti 52.50 28.50 19.00 
28 ti..._....__ __._.._.___._....__ 49.50 27.00 18.00 
52 ti..._._........_........_.._-_.._._._._ 48.50 25.50 17.00 
100 ...... 45.00 24.00 16.00 
250 tl...-.__._.__-.._._..Y..._...._ 42.00 22.50 15.00 

KIFM(FM) 
1963 

©FMO 
Subscriber to the NAB Radio Code 

Media Code 4 205 0690 9.00 
Stereo Broadcasting Co., 46 Valley Plaza, 2701 Ming 

Ave.. Bakersfield, Calif. 93304. Phone 805-832- 
5721. 

STATION'S PROGRAMMING DESCRIPTION 
KIFM (FM): Programmed for young adulta. 
MUSIC 90%: top 100 current hits annd phone re 
quests. NEWS 10%: 5 min on hour international, 
national, regional, local and late weather. Community 
calendar, presented hourly, features news and public 
service items of civic and community interest. COM- 
MERCIAL POLICY: 16 minutes maximum per hour. 
No double spotting. Contact Representative for fur- 
ther details. Recd 8/10/67. 

I. PERSONNEL 
General Manager Hal Brown. 
Prop. & Prod. Dir. -Al E. Pearson. 

2. REPRESENTATIVES 
Harlan G. Oakes, Inc. 
San Francisco --The Sandeberg-Glenn Company. 
New York -Frederick %V. Smith. 

3. FACILITIES 
ERP 39.000 w.: 96.5 mc. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 550 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAlt Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 3d. 4a, 4c, 5, 7b, 8. 
Rate Protection: 10c, 11c. 12c, 13e. 14e, 15b. 16, 
Basic Rates: 20a. 201). 21a. 21b, 22a. 225, 23a. 24c, 

25a, 28, 28b, 28c, 30, 33a. 
Contracts: 40a, 41, 46, 47a, 49, 51a, 51b, 51e. 
Comb.: Cont. Discounts: Bob, 60f, 61a. 
Cancellation: 71a, 72. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with Market 1 Network. 
Affiliated with American FM Network. 

TIME RATES 
Eff Recd 7/27/87. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 156x 3650 

1 min. 6.00 5.70 5.40 5.10 4.80 4.50 
30 sec 4.50 4.25 4.00 3.75 3.50 3.25 
15 sec 3.00 2.80 2.60 2.40 2.20 2.00 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 
1 x 30 20 
1/2 hour Includes opening and closing plus 3 1 -minute 
spots. 1/4 hour includes opening and closing plus 
2 1 -minute spots. 
Programs and tined position announcements available 
In first 1/2 hour of each hour daily. 

10. SPECIAL FEATURES 
GUARANTEED SUPERMARKET MERCHANDISING 

30 ti, per wk, minimum 4 wka _._._ 150.00 
NEWS AND WEATHER 

5 minutes on the hour -extra 10% to applicable 1 - 
minute rate. Includes open -1 minute spot -close. 

KLYD 
1958 

Media Code 4 205 0720 4.00 
Kern County Broadcasting Co.. 2831 Eye St., Bakers- 

field, Calif. 93301. Phone 805-327-5772. 
I. PERSONNEL 

President -Lincoln Dellar. 
Station Manager -Gary Price. 
General Programming Supervisor -Bill Tanner. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w. days: 1350 kc. Non -directional. 
Operating schedule: 8 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3d, 4a, 4d, 5. 6a. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 15a. 
Basic Rates: 20a, 20b. 21a, 21d, 22a, 22b, 23a, 24a, 

224b, 24c, 25a, 26, 29a, 29b, 30, 33a. 
Contracta: 40a, 41, 44a, 45, 47a, 48, 49, 51a. 
Comb.: Cont. Discounts: 80b. 60d, 60h, 601, 82d.. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
ER Reed 7/3/68. 

AA -Dally 6-9 am & 4-7 pm. 
A -ROS 9 am -4 pm. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 5ti 10ti 15 t1 20ti 30t1 
1 mLt.._.._.._.._......... 6.50 8.00 5.50 5.00 4.50 
30 sec ........... _..__. _. 5.75 5.25 4.75 4.50 4.00 

CLASS A 
1 min.._ 5.00 4.75 4.50 4.00 3.50 
30 sec..._.._.._.._.-...._. 4.25 4.00 3.75 3.50 3.25 

KPMC 
1933 

Media Code 4 205 0750 1.00 
Pioneer Mercantile Co., Box 1709. Bakersfield, Calif. 

93302. Phone 805-327-5121: 325-3438. 
STATION'S PROGRAMMING DESCRIPTION 

KPMC: Adult oriented with news emphasis and 
voice features from both network and other sources. 
FARM: programming 7 hours weekly. Play -Icy -play 
of professional, college and local football and basket- 
ball. Adult appeal music generally middle-of-the-road 
with early evening LP standards and late evening 
c and w. NEWS: feature blocks 8-8:30 am, noon -1:30 
pm, 4:25-6:20 pm M -F. RELIGION: Sun only. Con- 
tact Representative for further details. Rec'd 7/14/87. 

1. PERSONNEL 
Manager -L. A. Schamblin. 
Sales Mgr. & Prop. Dir. -Paul R. Bierman. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 
Northwest -Art Moore á Assoc., Inc. 
Bob Rix Co.. Inc. 

3. FACILITIES 
10.000 w., 1560 kc. Directional. 
Operating schedule: Full time. PST. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 21), 3s, 3d, 9a, 5, 6a, 71), 8. 
Rate Protection: 1012, 12b. 13b. 14b, 15a. 
Basic Rates: 20a, 201). 21a. 21b. 21d, 21a, 226, 23a, 

23b. 24b, 24c, 25a, 26, 27. 280, 29a. 29b, 30. 
Contracts: 40a. 41. 42a, 42c, 43, 44a, 45, 46, 47a, 

48, 49, 51a, 51b, 51e. 
(This listing continued on next page) 
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Bakersfield -K P M C -Continued 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60g, 

61b, 62b, 62d. 
Cancellation: 71a. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 
Member: California Farm Network. 

601, 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1490 ke. 

Non -directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See eoded regulatlona 
General: lb. 2b, 3b, 4a. 4c, 5, 6a, 7a. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15e, 15b. 

TIME RATES Basic Rates: 20a, 20b, 22b, 23a, 24b, 25a, 26, 28e, 
No. 16 Elf 7/17/87 -Reed 7/18/67. 29a. 29b. 

AA -Mon thru Sat 6-10 am & 4-7 pm. Contracts: 40e, 40c, 44a, 46, 48. 51a. 
All other times including Sun all day. Comb.; Cont. Discounts: 60a, 60e, 60f, 601. 61e. 62b. 

6. SPOT ANNOUNCEMENTS Cancellation: 70a, 70d. 71a. 73b. 
CLASS AA Prod. Services: 80, 82. 

1 MINUTE Member: Amigo Spanish Group. Jaleo-8o/Cal Group. 
PER WK: Iwk 13wk 26wk 52wk TIME RATES 
1 tI 8.50 6.00 5.75 5.50 NATIONAL AND LOCAL RATES SAME 
10 ti 6.00 5.50 5.25 5.00 No. 3 ER 3/1/68-Rec'd 2/23/68. 
20 ti 5.50 5.00 4.75 4.50 6. SPOT ANNOUNCEMENTS 
30 t1,.._ 5.00 4.50 4.25 4.00 FIXED POSITION 

30 SECONDS Ix 200x 500x I000x 
1 ti 4.88 4.50 4.31 4.13 1 min 6.00 5.75 5.50 5.00 
10 ti 4.50 4.13 3.94 3.75 30 sec 4.50 4.30 4.15 4.00 
20 it..._ 4.13 3.75 3.56 3.38 ID's 3.50 3.25 3.10 3.00 
30 ti..........._..._._ 3.75 3.38 3.19 3.00 7. PACKAGE PLANS 

ALL OTHER TIMES FIXED POSITION WITHIN HOURS 
1 ti..._ 5.25 5.00 4.85 4.65 PER WK: 5 ti 10 ti 15 ti 20tí 25 tI 
10 ti 4.75 4.50 4.35 4.15 1 min. 6.00 5.75 5.50 5.25 5.00 
20 ti 4.25 4.00 3.90 3.75 30 see_ ......... _.. ... ..._ 4.50 4.30 4.15 4.10 4.00 
30 ti 3.75 3.50 3.45 3.30 ID's 3.50 3.25 3.10 3.00 2.90 

30 SECONDS After 7 pm -20% discount. After 11 pm -50% discount. 
1 ti 3.94 3.75 3.64 3.49 8. PROGRAM TIME RATES 
10 ti..._ 3.58 3.38 3.28 3.11 FIXED POSITION 
20 ti..._ 3.19 5.(10 2.93 2.81 1/2 hr 1/4 hr 10 min 5 min 
30 tl 2.81 2.63 2.59 2.48 1 x 30 22 18 15 
ID's: 50% of 1 -min. DISCOUNTS 

8. PROGRAM TIME RATES 100x-20% 250e-30% 
Ix 52x 104x 208x 312x 

1 hr 60 50 
1/2 hr......._.._.._. _ 36 30 
1/4 hr 24 20 

45 
27 
18 

40 
24 
16 

35 
21 
148 BANNING 

5 min 12 11 10 9 Riverside County -Map Location P-10 

KUZZ 
1958 

Country and Western 

Media Code 4 205 0780 8.00 
Thunderbird Broadcasting Co., 333 Union Ave., Bak- 

ersfield. Calif. 93307. Phone 505-327-4401. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Buck Owens. 
Station Manager -Joe Thompson. 
Operations Manager -Larry Daniels. 

2. REPRESENTATIVES 
Adam Young-VTM. ?nc. 

3. FACILITIES 
250 w. days; 800 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. PST. 

4. AGENCY COMMISSION 
15% time only: 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a. 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 11h, 12b, 13b, 14b. 15a. 15d. 
Basic Rates: 20a, 21a. 21b, 22a. 23a, 24b, 24c, 28b. 

28c, 20a. 
Contracts: 40e, 41, 42b. 44e, 45. 46. 51a. 
Comb.; Cont. Discounts: 60a, 60c. 60d, 606, 001, 61a. 

62d. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80, 81, 82. 
FM facilities: KBBY (FM). 
Member: Country Music Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Err 6/1/68 -Reed 6/20/68. 
AAA -Mon thru Fri 6-10 am. 
AA -Mon thru Fri 3:30-7 pm. 
A -Dally 10 am -3:30 pm. 

6. SPOT ANNOUNCEMENTS 
1 MIN: Fixed Ix 6x 12e I8x 24x 30x 

AAA 16 15 13 11 10 9 8 
AA ..._ 14 13 11 3 8 7 6 
A 12 11 10 8 7 6 5 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
7. PACKAGE PLANS 

PER WK: 
CIRCULATION PLANS 

Ea 
12 ti (3AAA, 3AA, 6A) 7.00 
18 ti (BAAA, 6AA, SA) 6.00 
24 ti (BAAA, 6AA. 12A) 5.00 
30 U (8AAA, 8AA, 14A) 4.50 

ALL AMERICAN PLAN 
(30%AAA, 30%AA, 40%A) 

PER MO: 50t1 75 t1 10001 
Ea 4.60 4.25 4.00 
PER YR: 500x I000x 
Ea 4.00 3.50 

8. PROGRAM TIME RATES 
Ix 260 52e 1041 I56x 206x 

1 hr 75 70 65 60 55 50 
1/2 hr 45 42 30 36 33 80 
1/4 hr 30 28 26 24 22 20 
5 min. 18 16 15 14 13 12 

KUZZ-FM 
NOTE: The call letters of this station have been 
changed to: 

K B BY (FM) 

KWAC 
1955 

R A 

Media Code 4 205 0810 3.00 
KMAP, Inc., 5200 Standard Rd., Bakersfield, Calif. 

93308. Phone 805-327-9711. 
I. PERSONNEL 

President -Edwards It. Hopple. 
General Manager -Robert J. Duffy. 
Sales Manager -Ben Nimes. 

2. REPRESENTATIVES 
J. A. Lucas & Co., Inc./JALCO. 

See S1tDS consumer market map and data at begin 
oing of the State. 

KPAS 
1964 

Media Code 4 205 0840 0.00 
Banning Broadcasting Co., 4425 W. Ramsey SL. 

Banning, Calif. 92220. Phone 714-849-7149. 
I. PERSONNEL 

Station Owner. Mgr. & Sales Mgr. -Fred D'Angelo. 
Program Director -Karl Beauban. 
Office Mgr. & Women's Dir. -Kaye Pass. 

2. REPRESENTATIVES 
New York & Chicago -Burn -Smith Company, Inc. 
Los Angeles & San Francisco -Harlan Co. Oakes & 

Associates, Inc. 
3. FACILITIES 

250 w.; 1490 kc. Non -directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on net time. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective -. 

Rates received February 22. 1965. 
Class A-6:00-9:00 am, noon -2:00 pm and 3:30-7:00 
pm. 
Class B -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS A 

1 ti..._._...., _........... 4.50 104 tl.-_._.-.--... 8.70 
13 tl........_ ___......... 4.30 156 ti..._...... 3.50 
26 tl.._.._-.__r__._ 4.10 312 U...__.-.. 8.25 
52 ti _._ 3.90 1000 ti..._. _ 3.00 

CLASS B 
1 ti 3.00 104 tt..._-...____._. 2.45 
13 ti __..___..__ 2.90 156 ti..._..._.__ 2.80 
26 ti -___._.._ 2.75 312 U.---- 2.15 
52 ti 2.60 1000 ti..._ ... 2.00 
30 sec: 50% of I -min. 10 sec: 25% of I -min. 

8. PROGRAM TIME RATES 
CLASS A 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 tl.._ 45.00 30.00 20.00 15.00 9.00 
13 ti 42.50 28.50 19.00 14.20 8.50 
26 ti ......... 40.00 26.80 18.00 13.40 8.00 
52 ti 37.50 25.10 17.00 12.60 7.50 
104 ti 35.00 23.40 18.00 12.80 7.00 
156 ti 32.50 21.70 15.00 11.00 8.50 
312 ti 30.00 20.00 14.00 111.00 6.00 

CLASS B 
1 tl..._..._......__ 38.00 24.00 15.00 12.00 8.00 
13 ti..._ 34.00 22.70 14.25 11.35 5.75 
28 ti..._ .............. 32.00 21.40 13.40 10.70 5.40 
52 ti 30.00 29.10 12.55 10.05 5.05 
504 u ....... _.._...... 28.00 18.80 11.70 9.40 4.70 
156 ti 26.00 17.50 10.85 8.75 4.35 
312 ti 24.00 16.00 10.00 8.00 4.00 

10. SPECIAL FEATURES 
News -add 10% to 1 -minute rate. 

BARSTOW (2 AM) 
San Bernardino County -Map Location G-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

KIOT 
1960 

Media Code 4 205 0870 7.00 
Prudential Broadcasting Co., 29561 W. Hwy. 58, 

Barstow. Calif. 92311. Phone 714-256-2175. 2178. 
I. PERSONNEL 

President -John Parker. 
Vice -President -Les Nelson. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
5,000 w. days: 1310 Ito. Directional. 
Operating schedule: 6 am -local sunset. PST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising -Standards apply. 
General: la, Sa, 5. 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 23e, 24g, 25a. 26. 27, 29a. 
Contracts: 400, 41. 44a, 45. 46. 47e, 5Ih. 
Comb.: Cont. Discounts: 60f. 601, 601, 62d. 
Cancellation: 70a, 70e, 71a, 73b. 

Prod. Services: 80. 82. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 11. ER 2/1/68 -Reed 2/22/68. 
6. SPOT ANNOUNCEMENTS 

PER YR: I min 30 see lase 
1 x 6.00 4.50 3.25 
13 x 5.75 4.05 2.90 
28 x 5.50 3.85 2.75 
104 x 5.00 3.50 2.50 
208 x 4.75 3.35 2.35 
312 x 4.50 3.15 2.20 
520 x 4.20 2.95 2.10 
624 x 3.80 2.65 2.05 
1000 x 3.40 2.40 2.00 

7. PACKAGE PLANS 
1 -MINUTE -ROS -FIAT 

Try -it Special (10 in 1 wk) 50 
Early Bird Special (25 in 1 wk) 100 
Economy Special (50 in 2 wk).,._.._,._...._ 175 
Blockbuster Special (100 in 1 moi ... 300 
Front Page Special (4 an hr for entire day) 125 

8. PROGRAM TIME RATES 
PER WK: Iwk 13wk 26wk 39 wk 52wk 

1 hr 62.00 55.80 47.60 43.40 37.20 
1/2 hr 44.00 39.60 35.20 30.80 26.40 
1/4 hr 38.00 32.40 28.80 25.20 21.60 
5 min 18.00 16.20 14.40 12.60 10.80 

KWTC 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 205 0900 2.00 
Mojave Valley Broadcasting, Inc., Box 697. 29000 

Radio Rd., Barstow, Calif. 92311. Phone 714-256- 
8484. 

I. PERSONNEL 
General Manager -W. T. Brown. 
Sales Manager -Fred L. Mull. 
Program Director -Gordon A. Roes. 

2. REPRESENTATIVES 
New York, Chicago, Loa Angeles. San Francisco - 

J. A. Lucas & Co., Inc./JALCO. 
3. FACILITIES 

1,000 w. days: 250 w. nights; 1230 kc. 
Operating schedule: 6 am -midnight. PST. 

4. AGENCY COMMISSION 
15/0: 15th of following month. 

5. GENERAL ADVERTISING See eoded regulatlona 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2h, la, 3d, 4a, 5, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a. 21b, 21d. 23a, 241). 25a, 27, 

28a. 29a. 
Contracts: 46a, 445, 45, 47a, 48. 49, 51c. 
Comb.: Cont. Discounts: 600. 601, 61a. 
Cancellation: 70a, 70d. 71a, 72. 73b. 
Prod. Services: 82. 
Member: Jalco-So/Cal Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 12-A ER 9/1/68-Rec'd 8/5/68. 
6. SPOT ANNOUNCEMENTS 

PER YR: 1 min 30 see I min 30 see 
500 x....._ 4.00 3.00 1500 x...._...._.. 3.00 2.20 
750 x 3.75 2.80 2000 z..._ 2.75 2.00 
1000 x 3.50 2.60 2500 e 2.50 1.80 
1300 e 3.25 2.40 

7. PACKAGE PLANS 
PER WK: 

10 t1 15 ti 20 ti 25 ti 30 ti 35 ti 50 01 

1 min 4.50 4.25 4.00 3.75 3.50 3.25 3.00 
30 sec 3.40 3.20 3.00 2.80 2.60 2.40 2.20 

8. PROGRAM TIME RATES 
PER YR: I3x 26x 52x 1041 156x 3120 

1 hr 50.00 46.00 42.00 ..._... __... 
1/2 hr..._ 30.00 27.60 25.20 22.80 ...-... 
1/9 hr 20.00 18.40 16.80 15.60 13.60 
5 min ....... 10.00 9.20 8.40 7.60 6.80 6.00 

BERKELEY 
Alameda County -Map Location B-6 

See SilliS consumer market map and data at begin- 
ning of the State. 

See San Francisco -Oakland 
(including Alameda, Berkeley, San Mateo) 

BISHOP 
Inyo County -Map Location F-7 

See SItUS consumer market map and data at begin- 
ning of the Slate. 

KIBS 
1953 

Media Code 4 205 0960 6.00 
Southeastern Sierra Broadcasting Corp., Box 757, 8. 

Main 8t., Bishop, Calif. 93514. Upton 2-4411. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -B, S. Deming. 
Sec.-Treas. & Sta. Mgr. -John H. Clark. 
Commercial Manager -Dick Walker. 

2. REPRESENTATIVES 
J. A. Lucas & Company/JALCO. 

3. FACILITIES 
1.000 w.: 1230 kc. Non -directional. 
Operating schedule: 6:00 am -11:00 pm weekdays; 
7:00 am10:00 pm Sun. All night Friday during 
fishing. skiing and holiday season. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 40, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10e, 1113, 12b, 13b. 14a. 15b. 18. 
Basic Rates: 20b, 21a, 22b, 23a, 24b. 25a, 26, 28e, 

29a, 30. 33c. 
Contracta: 40a. 41, 44a, 45, 46, 47a, 48. 50, 51a. 
Comb.: Cont. Discounts: 80b, 60d, 60e, 61a. 62d. 
Cancellation: 70a. 70e. 71a, 72, 73b. 
Prod. Services: 80. 
Member: Jaleo-No/Cal Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Ratee effective March 1, 1966. (Card No. 9.) 
Card received January 17, 1966. 

CALIFORNIA 
Class AA -7:00-9:00 am and 4:00-6:00 pm Mon thru 
Fri. 
Class A-9:00 am 4:00 pm Mon then Fri; 6:00 am - 
6:00 pm Sat and Sun. 
Class B-6:00 cm -6:00 am dally. 

6. SPOT ANNOUNCEMENTS 
-Class AA- -Clase A- -Class B- 

1 min 30 see 1 min 30 sec 1 min 30 sec 
1 ti..._.._.._ 4.50 3.40 3.50 2.60 3.00 2.25 
50 U... ... 4.25 3.20 3.25 2.40 2.75 2.05 
100 ti.._ 4.00 3.00 3.00 2.25 2.50 1.85 
250 ti ....... 3.50 2.60 2.50 1.85 2.00 1.50 
500 ti 3.25 2.40 2.25 1.65 1.75 1.30 
1000 ti 3.00 2.25 2.00 1.50 1.50 1.15 

7. PACKAGE PLANS 
-Class AA- -Class A- -Class B - 

PER WK: 1 min 30 sec 1 min 30 sec 1 min 30 sec 
10 ti..._ 4.25 3.20 3.25 2.40 2.75 2.05 
20 ti..._.._ 4.00 3.00 3.00 2.25 2.50 1.85 
30 ti. ...... 3.75 2.80 2.75 2.05 2.25 1.65 
40 ti .. 3.50 2.60 2.50 1.85 2.00 1.50 

8. PROGRAM TIME RATES 
CLASS AA 

1 hr 1/2 hr 1/4 hr 5 min 
1 ti.._......_ 37.00 24.50 16.50 8.25 
50 tt..._.._._..._...,,,,..._......_ 34.00 22.50 15.00 7.50 
100 ti 31.00 20.50 13.75 8.75 
250 ti......._.._.._..._._. _...._ 18.50 12.50 6.25 
500 U..._.._ .-... -... 5.75 

CLASS A 
1 ti..._ 34.00 22.75 15.25 7.75 
50 ti ............ .. 30.00 20.00 13.50 6.75 
100 tl..._.._. ...... ________ 26.00 17.25 11.50 5.75 
250 ti _.._.. 14.50 9.75 4.75 
500 tl..._......_...._....__.._.._ _._... __... 3.75 

CLASS B 
1 ti..._......_.._.._ ............._ 28.00 18.75 12.50 6.25 
50 ti..._..._._......_...__._ "_4.00 16.00 10.75 5.50 

13.50 9.00 4.50 
10.75 7.25 3.75 
..._.. _-. 3.00 500 ti 

10. SPECIAL FEATURES 
Local Newscasts: 2 times dally. regular rate appilea 
plus 1.00 talent charge. (Non commiasiooable.) 

BLYTHE 
Riverside County -Map Location 0-10 

See SItDS rnneumer market map and data at begin- 
ning of the State. 

KYOR 
1947 

Media Code 4 205 0990 3.00 
Blythe Broadcasting. Inc., Drawer K, Blythe, Calif. 

92225. Phone 714-922-7143. 
I. PERSONNEL 

President -Bob Roddy. 
Program Director -Al Guthrie. 

2. REPRESENTATIVES 
J. A. Lucas & Company/JALCO. 

3. FACILITIES 
250 w.; 1450 kc. Non -directional. 
Operating schedule: 5:00.1:00 am. PST. 

4. AGENCY COMMISSION 
15% nn net time only: no each discount 

5. GENERAL ADVERTISING See coded regulations 
Cancellation: 71a. 
Member: Jaleo-So/Cal Group. 

TIME RATES 
Rates effective February 16, 1986. 
Rates received January 27, 1966. 

Class AA -7:00-9:00 am. noon -1:00 pm and 4:00- 
6:00 pm. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 ti 50 ti 100 ti 250 ti 500 U 1000 ti 
1 min 4.00 3.75 3.50 3.25 3.00 2.75 
30 see__ 3.00 2.80 2.60 2.40 2.25 2.05 

CLASS A 
1 ...... 3.00 2.75 2.50 2.25 2.00 1.75 
30 sec 2.25 2.05 1.85 1.70 1.50 1.30 

7. PACKAGE PLANS 
WEF.KT Y PACKAGES 

-Class AA- -Clase A- 
1 min 30 sea 1 min 30 sec 

30 tl..._ _..._......_...- _ 3.75 2.80 2.75 2.05 
20 ti 3.50 2.60 2.50 1.85 
30 ti 3.25 2.40 2.25 1.70 
40 U 3.00 2.25 2.00 1.50 

DISCOUNTS 
13 wt-........._._.. 5% 52 wk.__-___._._. 10% 
26 wk-._.-,_._..._ 7-1/2% 

BRAWLEY 
Imperial County -Map Location H-11 

See SRDS consumer market map and data at begin- 
ning of the State. 

KROP 
1946 

Media Code 4 205 1020 8.00 
KROP Inc., Box 238, Brawley, Calif. 92227. Phone 

714-344-1300. 
I. PERSONNEL 

General Manager -Glenn A. Weber. 
2. REPRESENTATIVES 

J. A. Lucas & Co., Inc./JALCO. 
3. FACILITIES 

1,000 w. days, 500 w. nights; 1300 kc. 
Non -directional. 

Operating schedule: 5 am -11:05 pm Mon thru Sat; 
7 am -11 pm. PST. 

4. AGENCY COMMISSION 
15% on net time only; nn cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 3b, 4a, 4c. 5, 6a, 7a, 8. 
Rate Protection: 10h, 1113. 12b, 13b, 14b. 
Basic Rates: 22b, 23a, 24b, 25a, 26, 28a, 28b, 29a. 
Contracts: 40a, 46. 
Comb.; Cont. Discounts: 60a, 60k, 61e, 61b, 61e. 
Cancellation: 70a, 70c. 71a. 
Affiliated with MBS Radio Network. 
Member: Jaleo-So/Cal Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Recd 9/15/66. 
AA -6-9 am & 3:30-6:30 pm. Weekends included. 
A -All other times. 
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CALIFORNIA 
Brawley-K R O P -Continued 
6. SPOT ANNOUNCEMENTS 

AA: Ix 50x IOOx 
1 min 6.00 5.50 5.00 
30 sec 9.80 4.40 9.00 
A: 
1 min 9.25 3.85 3.50 
30 sec 3.40 3.10 2.70 

250x 
9.50 
3.60 

3.15 
2.50 

500x 
9.25 
3.40 

2.75 
2.20 

750x 
4.00 
3.20 

2.35 
1.90 

1000x 
3.75 
3.00 

2.10 
1.60 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

PER WK, AA: II)ti 20 tI 3001 4Oí1 
1 min 5.00 4.50 4.00 3.50 
30 sec 9.00 3.90 3.20 2.80 
A: 

1 min 3.85 3.50 3.15 2.80 
30 sec 3.10 2.80 2.50 2.25 

8. PROGRAM TIME RATES 
Ix 26x 52X 1566 

1/4 hr 15.00 13.25 12.25 11.00 
1/2 hr 28.00 25.00 23.50 20.00 

10. SPECIAL FEATURES 
5 MINUTE NEWS 

Ix 26x 52x 156x 312x 
AA 8.50 8.00 7.50 6.50 5.50 
A 6.50 6.00 5.50 5.00 9.50 

DISCOUNTS 
13 wk -5%. 26 wk -F-10%. 

BURBANK 
Los Angeles County -Map Location E-10 

See SIDS consumer market map and data at begin- 
ning of the State 

See Los Angeles Urban Area 

CALEXICO 
See Stations listed under Calexico Area. 

Imperial County -Map Location H-11 
See SRDS consumer market map and data at begin- 
ning of the State 

KICO 
1947 

R AIB 
Media Code 4 205 1050 5.00 

Charles R. Love. Box 881. Broadcast House, El Cen- 
tro, Calif. 92244. Phone 714-352-1990. 

Calexico Studio -Hwy. 99. 6 miles south of El Cen- 
tro. ('alit. Elliott 7-1490; Brawley, Planter, Hotel. 
Fleldhrnok 4-1490. 

I. PERSONNEL 
Owner -Charte, R. Tore. 
General Manager -W. L. (Beeson. 

2. REPRESENTATIVES 
Savn111 /Gates. Inc. 

3. FACILITIES 
250 w.: 1490 ke. Non -directional. 
Operating schedule: 5:30 am -midnight. PST. 

4. AGENCY COMMISSION 
159: nn cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAZI Rodin Code Advertising Standards apply. 
General: 4a. Oa. 7a. 
Rate Protection: 10a. 12a. 13a, 19a. 15a, 15b. 
Basic Rates: 20h. 21b, 22b, 23a, 24b. 25c, 26. 28a, 

28c. 29a, 33b. 
Contracts: 40a. 41. 42a. 42e. 43. 44a. 45. 98. 97a, 98. 
Comb.: Cont. Discounts: 60a. 61a. 
Cancellation: 71a. 72. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
ER Reed 3/27/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 

1 min 4.00 3.75 3.50 
30 sec 2.40 2.25 2.10 

BI -LINGUAL 
Ix ISx 

156x 
3.25 
1.85 

26x 

600x 
2.75 
1.80 

52x 

1200x 
2.25 
1.70 

260x 
1 min 6.00 5.75 4.70 9.25 3.50 

7. PACKAGE PLANS 
WEEKLY -ROS 

PER WK: 10tí 20tí 40tl 80t1 
1 min 30.00 55.00 100.00 185.00 

SATURATION PACKAGE 
30 see 22.50 41.25 75.00 138.75 
50 words 30 sec. 
25% oft 100 word rate. 

8. PROGRAM TIME RATES 
Ix 136 26x 52x 260X 

1 hr 45.00 92.75 40.50 90.25 36.00 
1/2 hr 27.00 25.50 24.30 22.90 20.61 
1/9 hr 18.00 17.10 16.20 15.30 13.57 
10 min..._......_.._.._ 13.50 12.93 12.15 11.48 10.34 
5 min 9.00 8.50 8.10 7.65 6.57 

CALEXICO AREA (6 AM) 
See Calexico listed stations. 

XECB 
1952 

MEXICALI, MEX. 
Media Code 4 205 1080 2.00 
Box 84. Calexico, Calif. 92231. 

I. PERSONNEL 
Owner -Luis Blando Lopez. 

2. REPRESENTATIVES 
Eastern U. S. -National Time Sales. 
Western U. S. -Harlan G. Oakes, Inc. 

3. FACILITIES 
250 w.; 1450 kc. Non -directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL RATE POLICY 
Translation: copy to Spanish without charge. 
Entire schedule broadcast in Spanish. 
All rates guaranteed 1 year from date of contract. 
with or without interruption when covered by duly 
signed contract. 
Political spots accepted. Cash in advance. 

Member: National Spanish Language Network, Cali- 
fornia Low Desert Buy. 

TIME RATES 
ER Recd 5/8/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: Iii 5 ti loti 15 t1 20 t1 30 t1 
Ea 4.25 4.00 3.50 3.00 2.75 2.50 

XECL 
1963 

MEXICALI, MEX. 

All Spanish Network 
Media Code 4 205 1095 0.00 
U. S. Sales Office -48 E. Broadway, Tucson, Ariz. 

85701. Phone 602-624-5588. 
STATION'S PROGRAMMING DESCRIPTION 

XECL: Programmed 100% in Spanish for Mexicans 
and Mexican -Americans. 
MUSIC: emphasis on current standard hits of Mexico. 
middle-of-the-road format. NEWS: at 8 am, 12:30 
pm, 5 pm, 9 pm. Soap operas: produced in Mexico 
City 9-10:30 am daily. Audience participation pro- 
gram 7-8 pm. Live coverage of civic and social 
events, air personalities handle all live programming. 
Commercials translated free. Reed 9/15/68. 

I. PERSONNEL 
U. S. Sales Office -Alvin L. Korngold. 
Dir. & Mgr. -Miguel Vildosola. 

3. FACILITIES 
5,000 w.; 990 kc. Non -directional. 
Operating schedule: 5-1 am. PST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 9a, 5, 6a, 7a, 8. 
Rate Protection: l0c, 11c, 12e, 13c, 14e, 15b. 
Basic Rates: 20b, 22b, 23a. 29a, 24c, 25e, 26, 28a, 

28c, 29a. 
Contracts: 40a, 91, 45, 470. 48, 50, 51a. 
Comb.; Cont. Discounts: 60a, 601, 60k. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80, 82. 
Member: All Spanish Network. 
States include translating from English to Spanish. 

TIME RATES 
Eft treed 4/15/68. 

6. SPOT ANNOUNCEMENTS 1 t 10ti 20 ti 30t1 
1 min 9.50 4.00 3.50 3.00 
20/30 sec: 75% of I -min. 10 see: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 5 min 

1 wk 45 25 15 9 
DISCOUNTS 

28 wk -10% 52 wk -15% 104 wk -20% 260 wk -25% 

XED 
1925 

MEXICALI, MEX. 
Media Code 4 205 1110 7.00 
Luis Blando. Box 84, Calexico, Calif. 92231 

I. PERSONNEL 
Director -Lulu Blando Lopez. 
Manager -Aunando Aguirre Lopez. 

2. REPRESENTATIVES 
Eastern U. S. -National Time Sales 
Western U. S. -Harlan G. Oakes, Inc. 

3. FACILITIES 
10.000 w. dava, 1.000 w. nights; 1050 ke. 

Directional -same pattern day and night. 
Operating schedule: 5:00 am -midnight. PST. 

4. AGENCY COMMISSION 
15%- no cash discount. 

5. GENERAL RATE POLICY 
Translation: copy to Spanish without charge. 
Entire schedule broadest in Spanish. 
All rates guaranteed 1 year from date of contract, 
with or without interruption when covered by duly 
signed contract. 
Political spots accepted. Cash in advance. 
Member: Latin Network, National Spanish Language 
Network, California Tow Desert Buy. 

TIME RATES 
Ff, 3/1/68 -Reed 4/12/68. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 x..._ 8.50 260 x..........._.._..-......._ 4.70 
26 x..._.._.._ 6.20 312 z......._.._.._...__ 4.25 
52 x..._ 5.40 1000 x 3.75 
104 x 5.15 2000 z......._.._.._........... 3.50 
156 x..._ 4.90 

7. PACKAGE PLANS 
PER WK: 
1 tL 6.50 30 ti..._ _ 4.25 
5 ti 6.00 35 ti..._ _. 4.00 
10 tf..._......_.........._..... 5.50 90 tU..._.._.._ 3.75 
15 ti 5.00 95 ti 3.50 
20 ti..._.._......'..-......... 4.75 50 ti ....... _.._....-.._ 3.25 
25 ti 

8.PROGRAM TIME RATES 1/2 hr 1/4 hr 
1 ti _....._._.... 24.00 18.00 
28 tl....._...._.._........_........__'.._._.._... 22.80 15.20 
52 ti _..._....... 21.60 14.40 
104 ti 20.40 13.80 
260 ti 19.20 12.80 
312 ti 18.00 12.00 

10. SPECIAL FEATURES 
Newscasts -Add 20% to regular rates. 

XEHG 

5 min 
8.00 
7.60 
7.20 
6.80 
8.40 
6.00 

1958 
MEXICALI, MEX. 

Media Code 4 205 1140 4.00 
Box 84. Calexico, Calif. 92231. Phone 4960. 

I. PERSONNEL 
Owner -Luis Blondo Lopez. 

2. REPRESENTATIVES 
Eastern U. S. -National Time Sales. 
Western U. 8. -Harlan K. Oakes, Inc. 

3. FACILITIES 
500 w.: 1370 be. Directional. 
Operating schedule: 6:00 ºm-6:00 pm. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL RATE POLICY 
Translation: Copy to Spanish without charge. 
All rates guaranteed for 1 year from date of contract. 
with or without interruption when covered by duly 
signed contract. 

Political spots accepted. Cash in advance. 
Member: National Spanish Language Network, Cali- 
fornia Low Desert Boy. 

TIME RATES 
Eff Reed 5/8/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 260x 312x 

1 min or less 3.50 3.25 3.00 2.75 2.50 2.00 

XESU 
1957 

MEXICALI, MEX. 
Media Cede 4 205 1170 1.00 
Box 89. Calexico, Calif. 92231. Phone 93-93. 

I. PERSONNEL 
Owner Luis Blando Lopez. 

2. REPRESENTATIVES 
Eastern U. S. -National Time Sales. 
Western U. S. -Harlan G. Oakes, Inc. 

3. FACILITIES 
1,000 w.; 7110 kc. Directional. 
Operating schedule: 4:00 am -7:00 pm. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL RATE POLICY 
Translation: Copy to Spanish without charge. 
All rates guaranteed for 1 year from date of contract, 
with or without interruption when covered by duly 
signed contract. 
Political spots accepted. Cash in advance. 
Member: National Spanish Language Network, Cali- 
fornia Low Desert Buy. 

TIME RATES 
Eft ltec'd 5/8/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 260x 312x 

1 min or less 5.00 9.75 4.50 4.25 4.00 3.75 

XEWV 
1955 

MEXICALI, MEX. 
Media Code 4 205 1200 6.00 
Radio Promotora de Mexicali. S. A., Box 1123, 

Calexico, Calif. 92231. Km 7-1/2 Tijuana Rd., 
Mexicali, Mex. 

I. PERSONNEL 
Director -Francisco Ibarra Lopez. 
Manager -Olga Garcia Moran. 

2. REPRESENTATIVES 
Continental Radio Sates. 

3. FACILITIES 
1,000 w.: 040 ke. Directional. 
Operating schedule: 6 am -6 pm. PST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING Sae coded regulations 
General: 2u, 3a. 4a, 4e, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12e, 13e. 
Busk States: 20e, 23a, 29a. 26. 29a. 
Contracts: 40b, 92b, 46, 97a. 48. 
Comb.; Cont. Discounts: 60a. 60k. 62e. 
Cancellation: 70a, 70e. 71b, 73a. 
Affiliated with National Mexican Network. 
Station broadcasts in Spanish daily. No charge for 
translating copy into Spanish. 
Member: Spanish Key Market Group. 

TIME RATES 
Rates effective March 12, 1955. 
States received March 21, 1957. 

Rev. (Special Ann. Pkg.) rec'd April 17. 1959. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 hr. 1/4 hr. 5 min. 1 min. 
1 time 27.00 18.00 10.50 8.50 

26 times ._ 25.65 17.10 9.95 6.25 
52 time..._._._._.__ 24.80 16.20 9.40 5.50 

104 limes __... 22.95 15.30 8.95 5.25 
156 timeo...._.._......._. 21.60 14.40 8.50 5.00 
260 times 20.25 13.50 8.05 4.15 
312 times 18.95 12.60 7.50 4.50 

7. PACKAGE PLANS 
SPECIAL ANNOUNCEMENT PACKAGE 

Per week: Each Each 
1 time 3.50 50 times 1.50 

20 times 3.00 60 times ... 1.00 
30 times 2.50 100 times ......_.. .50 
40 times 2.00 

10. SPECIAL FEATURES 
Newscasts 

15 -minutes newscast, subject to talent charge_ 8.50 
5 -minutes newscast. subject to talent charge_ 1.50 

CARLSBAD 
San Diego County -Map Location G-11 

Ree SRDS consumer market map and data at begin- 
ning of the State. 

KARL (FM) 
Media Code 4 205 1230 3.001965 
Radio KARL. Inc., Box 1277, Carlsbad, Calif. 92008. 

Phone 714-729-7955. 
I. PERSONNEL 

Owner -Irene Boss. 
2. REPRESENTATIVES 

National Time Sales. 
3. FACILITIES 

ERP 3,000 (hortz.), 3,000 (vers.); 95.9 mc. Stereo. 
Operating schedule: 6 am -10:30 pm daily. PST. 
Antenna ht.: 94 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: payable 30 days. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b. 3e, 3d, 4a, 4d. 5, 6a, 

7a, 8. 
Rate Protection: 10h, 136. 14h. 15a, 15b. 
Basic Ratet: 20b, 21a. 21b, 22a, 23b, 28b, 28e, 29a. 
Contracts: 40a. 42b, 45, 96. 47b. 48. 
Comb.: Cont. Discounts: 60a. Eta. 62b. 
Cancellation: 70a. 70e, 72. 73a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 ER 7/1/66 -Reed 10/4/66. 
7. PACKAGE PLANS 

26-52 WEEKS 
PER W K : 50 01 25 t1 10 ti I tl 
I min 2.75 3.25 4.25 5.25 
30 sec 2.45 3.20 3.95 

13-25 WEEKS 
1 min 3.25 3.75 5.00 6.00 
30 sec 2.45 2.80 3.75 4.50 

1-12 WEEKS 
PER WK: 50tí 25tI III ti I ti 
1 min..._.........._ 4.00 4.50 5.50 8.50 
30 sec 3.00 3.40 9.15 4.90 

8. PROGRAM TIME RATES 
1/4 HOUR 

PER WK: 1 tl 2tl 6ti 4ti 5t 
13 wk 19.00 18.00 16.50 15.50 14.00 
26 wk 17.25 16.20 14.65 13.50 12.05 
52 wk 15.00 14.00 12.50 11.50 10.00 

1/2 HOUR 
13 wk 34.20 32.40 29.70 27.90 25.20 
28 wk 31.00 29.20 26.40 24.30 21.70 
52 wk. 27.00 25.20 22.50 20.70 18.00 

1 HOUR 
13 wk 65.00 81.60 56.40 53.00 47.90 
26 wk 58.90 55.50 50.20 46.20 41.30 
52 wk 51.30 47.90 42.70 39.30 34.20 

CARMEL 
Monterey County -Map Location C-8 

See SItDS consumer market map and data at begin- 
ning of the State. 

KRML 
1960 

Subscriber to the NAB Radio Code 
Media Code 4 205 1260 0.00 
KRML, Inc., Drawer 6478, Carmel, Calif. 93921. 

Phone 408-629-6431. 
I. PERSONNEL 

President -Alan Lisser. 
Station Manager -John T. McCartt. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 

3. FACILITIES 
500 w. days: 1410 be. Non -directional. 
Operating schedule: 6:00 am -local sunset. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3e. 4a. 4d, 5, 8b, 7b, 8. 
Rate Protection: 10h, 111. 12e. 13e, 19e. 15b. 
Basic Rates: 20b. 21a, 21e, 22a, 23a, 24a, 246., 25a, 

26, 28a, 28e. 29e. 30, 33b. 
Contracta: 40a, 41, 425. 42d, 44a, 45, 46, 49. 
Comb.: Cont. Discounts: 60a, 60e, 60e, 61a, 62h. 
Cancellation: 71a. 73a. 
Prod. Services: 80, 81. 

TIME RATES 
Rates effective December 1. 1965. 
Rates received February 28, 1966. 

6. SPOT ANNOUNCEMENTS 
1-13 ti 26 ti 52 ti 104 ti 208 ti 

I min..........._......_ 5.50 5.00 4.50 4.00 3.50 
30 sec 4.00 3.50 3.00 2.50 2.00 
10 sec 2.75 2.50 2.25 2.00 1.75 
Add 1n% for fixed times. 

10. SPECIAL FEATURES 
Newscasts and features -applicable time plus 1.00: 
frequencies as earned. 

CATHEDRAL CITY 
Riverside County -Map Location G-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

KWXY 
1964 

Subseriber to the NAB Radio Cede 
Media Cede 4 205 1290 7.00 
Glen Barnett, 68700 Avenue 34, Palm Sorings, Calif. 

92282. Phone 714-328-1104. 
Studios: 34th Ave. á Via Altamira, Patin Springs. 

Calif. 
STATION'S PROGRAMMING DESCRIPTION 

KWXY: Programmed for adults. 
Music broadcast in uninterrupted segments with com- 
mercials and other spoken matter clustered each 
quarter hour. 5 min news et :45, and features (in- 
terviews, markets, local information, sports) at :15 
each hour. MUSIC: limited to melodic arrangements 
of standards, showtunes, film music and light semi- 
classical principally. However, compatible arrange- 
ments of other types are used for variety. Sting 
orchestras, dance bands, symphony orchestras and 
combos predominate. Vocals are limited to 2 or 3 
each hour period. COMMERCIAL POLICY: 3 
minutes maximum each quarter hour period. 15 
minute product separation guaranteed. Contact Repre- 
sentative for further details. Rec'd 9/28/68. 

I. PERSONNEL 
Station Manager -Glen Barnett. 
Sales Manager -Settee Holden. 

2. REPRESENTATIVES 
John A. Potter & Company. 

3. FACILITIES 
250 w.; 1340 ke. Non -directional. 
Operating schedule: 6 am -11 pm daily. PST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Cala Advertising Standards apply - 
General: la. 2b, 3a, 4a, 4e, 5, 6a. Ta, 8. 
Rate Protection: Ira, lia, 12a, 13a. 14a. 15h. 
Basic Rats: 20b, 21b, 22b, 23a, 24a, 24b, 24e, 25a. 

29a, 29b, 90. 
Contracts: 4014 4413. 45. 46. 
Comb.: Cont. Discounts: 60h. 
Cancellation: 70a. 70e. 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 3 Eff 9/1/67 -Reed 7/26/67. 

AA -Mon thru Fri 6:30-9 am & 4-7 pm; fiat & Sun 
all day. 
A -All other times. 

6. SPOT ANNOUNCEMENTS -AA- A- 
PER YR: 1 min 30 see I vela 30 see 
1 z 7.50 5.80 6.0e 4.50 
25 z._ 6.50 4.90 5.50 4.10 
50 z. 6.00 4.50 5.25 3.95 
100 x 5.50 4.10 5.00 3.75 
250 z 5.00 3.75 4.53 3.90 
500 z 9.50 3.40 3.75 2.80 
750 z 4.00 3.00 3.25 2.45 
1000 x. 3.50 2.65 3.00 2.25 
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Cathedral City -K W X Y -Continued 
7. PACKAGE PLANS 

ROS WEEKLY PACKAGES 
(1/3 may be in AA time) 

1 min 30 see I min 30 see 
10 ti 5.00 3.75 30 tL 3.80 2.85 
15 tL 4.75 3.55 40 ti..........._... 3.60 2.70 
20 ti 4.25 3.20 50 tí..........._... 3.50 2.65 
25 ti 4.00 3.00 100 ti. 3.00 2.25 
10 sec ID's -2 for 1 -min rates. 

VOLUME DISCOUNTS FOR CONTINUOUS 
SCHEDULES 

13 wks-5% 26 wks-10% 39 wks-15% 52 wks-20% 
8. PROGRAM TIME RATES 

PER YR: Ix I3x 26x 39x 52x I04x 
1 hr 60.00 54.00 51.00 48.00 45.00 40.00 
1/2 hr 35.00 30.00 27.50 26.00 25.00 22.50 
1/4 hr 24.00 21.75 20.50 19.00 18.00 16.00 
10 min. 22.00 19.75 18.50 17.00 16.00 14.00 
5 min 12.00 11.00 10.00 9.00 8.00 7.00 

10. SPECIAL FEATURES 
5 min newscast, 7 days per wk, annual 

monthly 

CERES 

contract, 
200 

(CR) 

Stanlalaua County -Map Location C-6 
See SUDS consumer market map and data at begin- 
ning of the State. 

KLOC 
1963 

R A B 
Media Code 4 205 1320 2.00 
KLOC Broadcasting Company. Inc., Box 3689, 

Modesto, Calif. 95352. 
Other Studio: 2842 Iowa Ave., Modesto. Calif. Phone 

209-529-2024. 
STATION'S PROGRAMMING DESCRIPTION 

KLOC: Modern country and western music. NEWS: 
emphasis on local and regional news. 2 newsmen. 5 
male air personalities whose air segments are not 
more than 3 hours each. 11 am -noon features ex- 
cerpts by female personality. offering household and 
shopping hints. News features incorporated into this 
hour, delivered by station's news director. Regular 
newscasts at 5 min every hour on hour with quarter 
hour newscasts at 7:30 am & 12:30 pm. Also feature 
national and area weather reports. Sun mornings: 
Spanish and portuguese program. Contact Representa- 
tive for further details. Recd 8/23/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Chester Smith. 
Program Director -Warren Stone. 

2. REPRESENTATIVES 
Radio Time Sales. 
San Francisco -Albert Chance Company. 

3. FACILITIES 
500 w.; 920 kc. Directional. 
Operating schedule: 6 am -local sunset. PST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 
Basic Rates: 21b, 23a. 
Contracts: 40a. 
TV facility KLOC-TV. 

TIME RATES 
ER 1/1/67-Rec'd 12/5/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PLAN 1 
PER CONSEC WK., EA: I wk 5 wk IO wk 
5 ti 5.30 4.90 4.70 
10 ti _ 5.00 4.70 4.60 
20 ti 4.70 4.60 4.50 
30 ti , 4.60 4.50 4.30 
40 ti ._ 4.50 4.30 4.20 
50 ti 4.30 4.20 4.10 
70 Li 4.20 4.10 3.90 
100 ti 4.10 3.90 3.80 
30 sec: 80% of 1 -min. 10 sec ID's: 50% of 1 -min. 

PLAN 2 
PER YR: 
1 e 5.40 500 x .............._...._...... 4.30 
10 x 5.20 750 e ..._ 4.10 
100 e 4.70 1000 z 3.90 
250 z 4.60 1500 3-- 3.80 

(D) 

CHICO (2 AM; 1 FM) 
Butte County -Map Location C-4 

See Stills consumer market map and data at begin- 
ning of the State. 

KEWQ-FM 
1967 

Media Code 4 205 1330 1.00 
Butte Broadcasting Co., Inc., Box KEW, Paradise, 

Calif. 95969. Pitone 916-877-3872. 
Studio: 6451 Skyway, Paradise, Calif. 95969. 

STATION'S PROGRAMMING DESCRIPTION 
KEWQ-FM: Programmed for adults. 
MUSIC: semi -classical. News and information fea- 
tures 4 times each hour, plus telephone opinion pro- 
grams with toll -free telephone lines. SPORTS: at 
14 min past each hour. FARM: daily agricultural 
and stock market reports at 16 min before each hour. 
COMMERCIAL POLICY single spotting only per- 
mitted. Rec'd 11/16/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -William P. Ledbetter. 
Sec'y & Reg. Sales Dir. -Scott L. Smith. 
Vice-Pres. & Nat'l Sales Dir. -Carl J. Auel. 

8. FACILITIES 
ERP 5,100 w.; 93.7 mc. 
Operating schedule: 5:30 am -midnight daily. 
Antenna ht.: 320 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 2b, 3a, 3d, 4b, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15h, 16. 
Basic Rates: 20a, 21b, 22a, 23a, 24b. 25a, 28. 28c, 

29a, 30, 31, 33d. 
Contracts: 40a, 42b, 46, 49. 
Comb.; Cont. Discounts: 80a, 801, 62d. 
Cancellation: 70b, 70c, 71a, 72. 

Prod. Services: 80, 81, 82. 
Tobacco Commercial unacceptable. 
Affiliated with KEWQ, Paradise, Calif. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Elf 12/21/67-Rec'd 11/16/67. 
6. SPOT ANNOUNCEMENTS 

lx 
1 min. _ 3.60 
30 sec 2.40 
20 sec 1.80 
10 sec 1.20 

7. PACKAGE PLANS 
PER WK: loti 20t1 

36 68 
24 44 
18 33 
12 22 

26x 
3.30 
2.20 
1.65 
1.10 

260x 
3.00 
2.00 
1.50 
1.00 

520x 
2.70 
I.80 
1.35 

.90 

I000x 
2.40 
1.60 
1.20 

.80 

36 tl 40 ti 50 tl 
1 min 96 126 150 
30 sec 64 84 100 
20 sec 48 63 75 
10 sec 32 42 50 
Guaranteed fixed time, lx rate. 

8. PROGRAM TIME RATES 
59 min 29 min 24 min 14 min 9 min 4 min 

1 z 50.00 30.00 27.00 20.00 15.00 10.00 
13 z 45.00 27.00 24.30 18.00 13.50 9.00 
26 e 40.00 24.00 21.60 16.00 12.00 8.00 
52 x 35.00 21.00 18.90 14.00 10.50 7.00 
104 e 30.00 18.00 16.20 12.00 9.00 6.00 
156 x 25.00 15.00 13.50 10.00 7.50 5.00 
260 x 22.50 13.50 12.15 9.00 6 7 4.50 
312 z 20.00 12.00 10.80 8.00 6 0 4.00 

KHSL 
1935 

CBS Radio Network 
GEICI 

Subscriber to the NAB Radio Cede 
Media Code 4 205 1350 9.00 
The Golden Empire Broadcasting Co., Inc.. Box 

1041, 4th and Wall Sts., Chico, Calif. 95927. 
Phone 916-342-0141. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Mrs. Hugh McClung. 
Statleu Manager -Charles H Kinaley, Jr. 
Operations Manager -Bob Gheller. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 

3. FACILITIES 
5,000 w.; 1290 ke. Directional -night only. 
Operating schedule: 6:00 a.m. to midnight. PST. 

4. AGENCY COMMISSION 
15/0 net on time and talent. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3h. 4a, 9d, 5, 6a, 7b. 8. 
Rate Protection: 10b, 11b. 12b, 13b. 
Basic ltates: 20a, 22a, 22b, 23a. 24b, 25a, 26, 28a, 

29a. 
Contracts: 40s, 42h, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 61a, 61b. 61c, 02b. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with CBS Radio Network. 
Member: CBS Radio Pacific Network. 

TIME RATES 
ER 7/1/67-Rec'd 7/3/67. 

7. PACKAGE PLANS 
Drive Time -7-9 am & 4-6 pm 

PER WK: 5ti 10 ti 20t1 3001 
1 min. 8.00 7.25 6.75 6.25 

All Other Times 
1 min. 7.00 6.25 5.75 5.25 
20/30 sec: 80% of 1 min 10 sec: 50% of 1 -min. 

CONSECUTIVE WEEK DISCOUNT 
52 wk -10% 

10. SPECIAL FEATURES 
5 -Minute News -150% of 1 -min. 

KPAY 
1949 

A -Buy Radio Group 
R Ajß 

Subscriber to the NAB Radio Code 
Media Code 4 205 1380 6.00 
Ned Richardson, Box 368. Chico, Calif. 95926. Phone 

918-342-4211. 
I. PERSONNEL 

General Manager -Ned Richardson. 
Station Manager -Frank J. Mertes. 

2. REPRESENTATIVES 
John C. Butler Co.. Inc. 

3. FACILITIES 
10.000 w.; 1060 kc. Directional -night only. 
Operating schedule: 5:30 a.m. to midnight. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Itndle Code Advertising Standards apply. 
General: la, 2a, 30, 4a, 4s1, 5. 6a. 8. 
Irate Protection: 10h. llb. 1413. 15b. 
Basic Rates: 20a, 21a, 22a, 22b, 23a, 24c, 25a. 26. 

28b, 28c, 33b. 
Contracts: 40a, 41, 45. 46, 47a, 48. 49, 51a, 51c. 
Comb.; Cont. Discounts: 60a, 60c, 60g, 62a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with MBS Radio Network. 
Member: A -Buy Radio Group. 

TIME RATES 
No. 6 ER 1/1/68-Rec'd 12/4/67.. 

7. PACKAGE PLANS 
AA -Mon thru Sat 6-9 am & 4-6 pm. 
A -Mon thru Sat 9 am -4 pm & 6-8 pm; Sun 7 am - 
8 pm. 
B -Mon thru Sun 8 pm -midnight. -AA- -A- _ B 
WKLY: 1 min 20/30 I min 20/30 I min 20/30 
1 ti 10.00 8.00 7.50 6.00 5.50 4.40 
5 ti 9.50 7.60 7.00 5.60 6.00 4.00 
10 ti 9.00 7.20 6.50 5.20 4.60 3.70 
20 ti 8.50 6.80 6.00 4.80 4.30 3.95 
30 ti 8.00 6.40 5.50 9.40 4.00 3.20 
10 sec: 50% of 1 min. 

CONSECUTIVE 52 WEEK RATE HOLDER 
(ROS A Time) 

WKLY: 3 ti 5 ti 10 ti 20 ti 30 ti 
1 min. 5.50 5.00 4.60 4.30 4.00 
20/30 sec 4.40 4.00 3.70 3.45 3.20 

8. PROGRAM TIME RATES 
Ix 52x 104e 156e 260x 312x 

1/4 hr 30 28 26 24 22 20 
5 min 15 14 13 12 11 10 

9. PARTICIPATING PROGRAMS 
Moriss Taylor -Mon thru Fri 5:30-7 am; Sat 5:30- 
8 am, AA rates. 
K -PAY Farm Journal - Mon thru Fri noon -1 pm, 
AA rates. 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

PER WK 13 wks 52 wks 
3 ti 12.50 12.00 
6 ti 12.00 11.50 

COACHELLA 
inset -side County -Map Location G-10 

See Slips consumer market map and data at begin- 
ning of the Slate. 

KCHV 
1954 

NBC Radio Network 
Media Code 4 205 1410 1.00 
Coaciteila Broaucasutig Co., Drawer II, Indio, Calif. 

52202. Phone 7i4-398-5534, 5698. 
Studios: Palm Springs. Calif.' Palm Desert. Calif. 
Palm Springs office -Palm Springs Tramway, P. O. 

Drawer FF. Phone 719-324-4732. 
STATION'S PROGRAMMING DESCRIPTION 

KCHV: Adult programming. 
SPORTS: pro baseball, football, basketball. AIR 
PERSONALITIES with time segmente. NEWS: tele- 
phone 2 -way radio 9 am -noon, 2 mobile units, stock 
market reports. Spanish 4-7 am. Farm network 
12:30-12:45 pm. Middle-of-the-road. showtunes, 111m 
music, etc. Contact Representative for further detaile. 
Rec'd 8/3/67. 

I. PERSUNNEL 
Owner -Edward Gorgea. 
Manager-ike Staples. 
Farm Director -Don Blsh. 

2. REPRESENTATIVES 
Sass Francisco -The Sendeberg -Glenn Company. 
Chicago, New York -Burn -Smith Company, Inc. 
Los Angeles -Call station direct. 

3. FACILITIES 
5,U0Ú w. days, 1,000 w. nights; 970 kc. 
Operating schedule: 24 houra daily. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 3b, 4a, 4d, 5. 6a, 7a, 8. 
Rate Protection: lob, 11b, 12b. 13b. 
Basic hates: 22h, 23a, 24a, 26. 
Contracts: 40c, 4.2a, 45, 46. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 70a, 70c. 
Affiliated with NBC. 
Member: California Farm Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 ER 10/1/67-Rec'd 10/2/67. 
6. SPOT ANNOUNCEMENTS 

GUARANTEED TIMES 
Ix 52x 156x 500x 1000x 

1 min. 10.80 8.10 6.70 5.70 4.60 
30 sec 7.90 5.95 4.95 4.20 3.35 
20 sec 5.95 4.40 3.70 3.15 2.65 
Spanish spots sold at guaranteed time rate. 

ROS 
3 min 8.70 6.25 5.50 4.55 3.45 
30 sec. 6.40 4.55 3.85 3.30 2.50 
20 sec 4.80 3.40 2.90 2.50 1.90 
10 sec 2.85 2.05 1.75 1.50 1.30 

(CR -D) 

COALI NGA 
Fresno County -Map Location D-7 

See SItDS consumer market map and data at begin- 
ning of the State. 

KOLI 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 205 1440 8.00 
James M. Strain, Box 1164, Coalinga, Calif. 93210. 

Phone 209-935-0735. 
STATION'S PROGRAMMING DESCRIPTION 

KULI: Prrgrammed for adults. 
MUSIC: middle-of-the-road with some latin, country 
and western and comedy. Known artists played in 
sequences: i.e., dance band, male vocal, group vocal, 
female vocal, small group or solo instrumental, per- 
aonality emceed. NEWS: every hour on hour. 
SPORTS: locally oriented to recreation department, 
college and high school with live or tape broadcasts 
of out of town games. Public affairs programs cover 
issues of community interest, including political, 
civic, business, academic. Maximum 3 commercials 
per quarter hour. Product protection minimum 20 
minutes. Contact Representative for further details. 
Itec'd 5/27/68. 

I. PERSONNEL 
General Manager -James M. Strain. 
Assistant Manager -Janet Strain 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
500 w. days; 1470 kg. Non -directional. 
Operating schedule: 8:00 a.m. to local sunset. PST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d, 4a, 9d, 5, 6a, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15a, 15b, 16. 
Basic Rates: 20b, 21a. 22b, 23a, 24b, 26, 28a, 29a, 

30, 33a. 
Contracta: 40a. 42b. 44a, 45, 46, 47a. 48. 49, 51a. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 80f, 601, 61a. 

61b. 62b. 
Cancellation: 70a, 70c, 71a, 72, 73a, 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 2 ER 8/1/67-Rec'd 8/11/67. 

0. SPOT ANNOUNCEMENTS 
I min 30 see 1 min 30 see 

1 z 5.00 4.45 260 e 3.35 2.65 
26 z 4.75 4.00 312 z 3.20 2.50 
52 z 4.30 3.70 624 z 2.80 2.05 
104 z 3.85 3.15 936 z 2.60 1.90 
156 z 3.65 2.95 

CALIFORNIA 
Guaranteed Anchored Spots -30 seconds only take 1 - 
minute rate. 

7. PA..KAGE PLANS 
SATURATION PACKAGES 

(10 days or less) 
20 ti 30 ti 40 ti 50 ti 100 ti 

1 min. 77.00 109.50 134.00 160.00 280.00 
30 sec 83.09 88.50 106.00 125.00 205.00 
Packages do not combine with regular spots to earn 
frequency discounts. 

8. PROGRAM TIME RATES 
Ix 26x 52x I04x I56x 260x 312x 

1 hr 40.00 37.50 35.00 32.50 30.00 27.50 25.00 
1/2 hr 25.00 22.50 20.00 18.50 16.00 15.00 14.00 
1/4 hr 15.00 12.50 11.00 10.00 9.00 8.00 7.00 
5 min 6.00 5.60 5.20 4.80 4.40 4.20 4.00 

10. SPECIAL FEATURES 
Local News -On the even hour. Earned 5 -minute rate 
plus 2.00 news charge. 
Westside Affaira -Club news, hospital report, local 
news & interviews. Mon thru Fri 10 -minutes at 9:35 
am & 4 pm. 10 -minute earned rate plus 4.00 news 
charge. 

CONCORD 
Contra Costa County -Map Location B-6 

See SItDS consumer market map and data at begin. 
nine of the State. 

KWUN 
1961 

Media Code 4 205 1470 5.00 
Kestner-Goldman. Inc., 1856 Colfax St., Concord, 

Calif. 94520. Phone 415-685-1480. 
Studio: Kirker I'ass Rd.. Concord, Calif. 94520. 

STATION'S PROGRAMMING DESCRIPTION 
KWUN: Programmed for adults, young adults, house- 
wives & commuters. 
NEWS: Traffic and entertainment 8-7 am. Contro- 
versial interviews 7-8 am. Music and telephone quiz 
8-10:30 am. Telephone discussion, controversy and 
local features 10:30 ans to 12:30 pm. General popular 
music local features, news, on the hour 12:30 pm to 
sign off. News 5 minutes on the hour -expanded 
local news 4 times daily on the half hour. Local 
editorials. Local sports, remotes and recreations. 
Contact Representative for further details. Reed 
4/9/68. 

I. PERSONNEL 
President -Norman Kestner. 
Vice-Pres. & Gen'l Mgr. -Victor Ives. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
500 w. days; 1480 kc. Directional. 
Operating schedule: 5:00 am -local sunset. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards acne. 
General: la, 2a, 2b, 3a, 3d, 4d, 5, 6a, 7b, 8. 
Rate Protection: lad, ltd, 12a, 13d, 14a, 15c. 
Basic Rates: 20a, 21a, 21b, 21e, 21d, 22a, 23a. 24a, 

24b, 24c, 25a, 26, 28b, 29a, 30, 33e. 
Contracts: 40a, 41, 44b, 45, 46, 97c, 51a. 
Comb.; Cont. Discounts: 604s, 60d, 60f, 60h, 601, 61c. 
Cancellation: 70b, 70d, 71a, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 11/1/67 -Reed 10/9/67. 
8. SPOT ANNOUNCEMENTS 

PER WK: 
Ix 26x 51x 101x 301e 50Ie 1000+ 

1 min 8.00 7.50 7.00 6.00 5.00 4.50 4.00 
30 sec 6.50 6.00 5.50 5.00 4.00 3.50 3.25 
10 sec 4.00 3.75 3.50 3.00 2.50 2.25 2.00 
Specified times per spot, extra 1.00. 

7. PACKAGE PLANS 
PER WK: I min 30 see 10 see 
1 ti _ ._.. 6.00 5.00 3.00 
50 ti ._ 5.00 4.00 2.50 
1004- _. 4.50 3.75 2.25 

10. SPECIAL FEATURES 
NEWS, SPORTS & WEATHER 

PER WK: 13wk 26wk 52 wk 
Local News 15.00 12.50 10.00 
Other News, Sports & Weather 12.50 10.00 7.50 

CORONA 
Riverside County -Map Location G-10 

See RADS consumer market map and data at begin - 
ring of the State. 

KREL 
1948 

Media Code 4 205 1500 9.00 
Major Market Stations. Inc., Box 100, Parkridge 

Rd.. Corona. Calif. 91720, Phone 714-737-1370. 
I. PERSONNEL 

President -Dr. William J. Roberts. 
Vice -Tres. & Gen'l Mgr. -Paul F. Crouch. 
Sales Manager -G. F. (Bud) Nelson. 

2. REPRESENTATIVES 
Eastern -Continental Radio Sales. 
Southeast -C. K. Beaver & Associates. Inc. 
Southwest -Mario Messina Company. 
San Francisco -The Sandeberg-Glenn Company. 
Los Angeles -Call station collect. 

3. FACILITIES 
5,000 w.; 1370 kc. Directional -night only. 
Operating schedule: 5 am -10 pm. PST. 

4. AGENCY COMMISSION 
15/0: bills payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b. 4b, 4d, 5. 6b, 7b. 8. 
Rate Protection: 10b, 11c, 12b, 13b. 14b. 
Basic Rates: 20b, 21a, 21d, 22b, 23a, 24c. 25c, 28a, 

200. 32a, 33b. 
Contracts: 90a. 41, 42b, 44a, 44b, 96, 47e, 49, 51a, 

51e. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60h, 801, 61b, 

62b, 62d. 
Cancellation: 70a. 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Member: National AgRadlo Groups. Inc. 
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CALIFORNIA 
Corona -K R E L -Continued 

TIME RATES 
Eff Reed 11/8/67. 

6. SPOT ANNOUNCEMENTS minee 
1 z 110.00 38 00 

see0 

1 6.00 
13 z 9.50 7.50 5.75 
26 x 9.00 7.00 5.25 
52 z 8.50 6.50 5.00 
104 z 8.00 6.00 4.50 
260 x 7.50 5.50 4.25 
312 x 7.00 5.00 4.00 
425 z 6.50 4.50 3.50 
625 z 6.00 4.00 3.00 

7. PACKAGE PLANS 
PER WIC. EA: 

10tí 15 t1 20 ti 25 ti 3081 35 ti 50 ti 
1 min 9.00 8.50 8.00 7.50 7.00 6.50 6.00 
30 sec 7.00 6.50 6.00 5.50 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 z 100 80 50 20 
DISCOUNTS 

13e-10% 52e-30% 156x-45% 
281-20% 1042-40% 2801-50% 

9. PARTICIPATING PROGRAMS 
(Regular rates apply) 

Damion Vasquez Shoe -Sun 4-8 pm (Spanish). 
Candy Mendoza Show -Mon thru Sat 5-7 am (Span- 
ish). 

CRESCENT CITY (2 AM) 
Del Norte County -Slap Location A-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KPLY 
1950 

Media Code 4 205 1530 6.00 
Summit Broadcaatcrs, P. O. Box 298, 1177 Galnard 

St., Crescent City, Calif. 95531. Phone 707-464- 
5900. 

I. PERSONNEL 
Gen'i Mgr. & Co -owner -Mason C. Deaver. 
Co -owner -Virginia E. Deaver. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
250 w.; 1340 kc. Non -directional. 
Operating schedule: 6:00 a.m. to midnight daily. 
PST. 

4. AGENCY COMMISSION 
15/0 time only; luth of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 3b, 4a, 4d, 5, 6a, 7h. 8. 
Rate Protection: 10a, lia, 12a. 13a. Pia, 15a. 16. 
Basic hates: 20h, 21d, 22h. 23a, 241% 24c, 25a, 26, 

28a, 28e, 29a, 30, 32a, 33b. 
Contracts: 40a, 44e. 44b, 45, 46, 47a, 48, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 80e. 601, 61a, 61b, 

62b. 
Cancellation: 70a, 70e, 71a, 72, 73a. 73b. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eft 1/1/66 -Reed 10/3/66. 
6. SPOT ANNOUNCEMENTS 

1 min 30see I min 30 see 
1 z 4.00 3.00 312 ....... 2.75 2.06 
13 z 3.75 2.81 364 z 2.50 1.88 
52 x 3.50 2.63 728 z 2.00 1,50 
104 z 3.25 2.44 1000 z 1.50 1.13 

7.1PALKAGE PLANS 
2.25 

PER WK: 12 ti 24t1 38t1 
1 min 42.00 72.00 99.00 
30 sec 31.50 54.00 67.50 

8. PROGRAM TIME RATES 
ix 135 52x 104x 1565 312x 3645 

1 hr 30.00 28.00 24.00 22.00 20.00 18.00 17.50 
1/2 hr 16.00 15.00 13.00 12.00 11.00 10.00 9.50 
1/4 hr 10.00 9.00 8.00 7.50 7.00 6.00 5.50 
5 min 8.00 7.50 6.50 6.00 5.50 4.50 4.00 

KPOD 
1959 

Media Code 4 205 1560 3.00 
William E. Stamps, Box 666. 267 I Street, Crescent 

City. Calif. 95531. Phone 707-964-3183. 
I. PERSONNEL 

General Manager & Owner -William E. Stamps. 
Commercial Manager -Fred Andrews. 
Traffic & l'rog. Dir. -Gall Maclel. 

2. REPRESENTATIVES 
The Sandeherg-Glenn Company. 

3. FACILITIES 
1,000 w. days; 1510 kc. 
Operating schedule: 6:00 a.m. to 7:00 p.m. or local 
sunset. PST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3h. 4a, 9d, 5. 6a, 7b, 8. 
ltate Protection: 10a, 11a, 12a, 13a. 
Basic Yates: 220, 22h, 23a, 29b, 25a, 28b, 29a. 
Contracts: 40a. 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 61a. 
Cancellation: 71a, 73a. 
All rates run -of -schedule with no additional charge 
for guaranteed times, subject to availability. 

TIME RATES 
Rates effective August 1. 1961. (Card No. 2.) 

Care received July 5, 1961. 
6. SPOT ANNOUNCEMENTS 

3o sec. 1 min. 30 sec. 1 min. 
1 time 3.15 3.80 156 times._. 2.65 3.20 

13 times 2.95 3.55 260 times._. 2.60 3.10 
26 times 2.90 3.50 312 times. 2.45 2.95 
52 times 2.85 3.90 369 time.... 2.35 2.80 

104 times 2.75 3.30 624 times__ 2.05 2.45 
7. PACKAGE PLANS 

]'Ian "A" -Weekly Package 
Per week: 30 sec. 1 min. 30 sec. 1 min. 

10 spots 2.35 2.80 25 spots...._ 1.90 2.35 
15 spots 2.20 2.65 50 spots 1.75 2.10 
20 spots.. 2.05 2.50 

Plan "B" -Dally Package -5 per day- -10 per day - 
30 sec. 1 min. 30 see. 1 min. 

1 day 2.30 2.75 2.10 2.50 
2 days 2.15 2.80 2.00 2.40 
3 days 2.10 2.50 1.95 2.35 
4 days 2.05 2.95 1.90 2.30 
5 days 2.00 2.90 1.85 2.20 
6 days 1.95 2.35 1.80 2.15 
7 or more days 1.90 2.30 1.75 2.10 
Consecutive Days -may skip any 1 day In week. 

DELANO 
Kern County -Map Location E-9 

bee SRDS consumer market map and data at begin- 
ning of the State. 

KCHJ 
1950 

Media Code 4 205 1590 0.00 
Charles H. Johnes, Box 1000, Avenue 12, Road 112, 

Tulare County, Delano, Calif. 93215. Phone 805- 
724-8676. 

I. PERSONNEL 
General Manager -Jean G. Johnes. 
Program Director -Joe McFolln. 

2. REPRESENTATIVES 
Los Angeles -Harlan G. Oakes & Associates. Inc. 
San Francisco -The Sandeherg-Glenn Company. 
Chicago, New York -Burn -Smith Company, Inc. 

3. FACILITIES 
5,000 w. days; 1,000 w. nights; 1010 kc. 

Directional. 
Operating schedule: 6:00 a.m, to 1:00 a.m. PST. 

4. AGENCY COMMISSION 
15/2 time only; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 3a, 3c, 3d, 4a, 9d, 5, 6a, la, 8. 
Rate Protection: 10a, lia, 12a, 13a. 14a, 15a, 15h. 
Basic Rates: 20h, 21a, 21h, 21d. 221). 23a, 23h, 24b, 

24c. 25a, 28h, 28c, 290, 29h, 30, 32a. 
Contracts: 40a, 41, 42b, 44a. 45, 46, 47c, 49, 51a, 

51b, 51c. 
Comb.; Cont. Discounts: bob, 60d, 60g, 601, 81b, 62b, 

Old. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73h. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective August 20, 1960. 
Rates received August 29, 1960. 

8. SPOT ANNOUNCEMENTS 
1 min. 30 sec. 20 sec. 10 sec. 

1 time 10.00 7.50 6.50 5.50 
13 times 9.50 7.00 6.00 5.00 
28 times 9.00 6.50 5.50 4.50 
52 times 9.50 6.00 5.00 4.00 

104 times 8.00 5.50 9.50 3.50 
100 times 7.50 5.00 4.00 3.00 
260 times 7.00 4.50 3.50 2.50 
312 times 6.50 4.00 3.00 2.00 
500 times 6.00 3.50 2.50 1.50 

1000 times 9.50 3.00 2.00 1.00 
No double spotting 

7. PACKAGE PLANS 
SPOT SATURATION PACKAGES 

PER DAY, EA: 1 min 30 see 20 see 10 see 
6 ti ........... _.._...... _.._.._...... _... 6.50 4.00 3.00 2.00 
10 ti 6.00 3.50 2.50 1.50 
20 ti. 4.50 9.00 2.00 1.00 

WEEKLY PACKAGES 
PER WK, EA: 
10 ti 7.00 4.50 3.50 2.50 
25 ti 6.50 4.00 3.00 2.00 
50 ti 6.00 3.50 2.50 1.50 

8. PROGRAM TIME RATES 
I hr. 1/2 hr. 1/4 hr. 5 min. 

1 time........ ............ 100.00 60.00 32.00 16.50 
13 times 95.00 55.00 29.00 15.00 
26 times 90.00 50.00 28.50 14.00 
52 times 85.00 45.00 24.00 13.00 

104 times 75.00 40.00 22.00 12.00 
156 times 70.00 37.50 20.00 11.00 
260 times 65.00 35.00 18.00 10.00 
312 times 55.00 30.00 16.00 9.00 

DINUBA 
Tulare County -Map Location E-8 

See SRDS consumer market map and data at begin 
ning of the State. 

KRDU 
1946 

Media Code 4 205 1620 5.00 
Radio Dinuna Co.. Nebraska and Englehart Ave.. 

Box 157. Dinuba, Calif. 93618. Phone 209-591-1130. 
I. PERSONNEL 

Tres. & Gent Mgr. -Egon ¡lofer. 
Sta. & Sales Mgr. -Dave Hofer. Jr. 

2. REPRESENTATIVES 
San Francisco -The Sandeberg-Oleo Company. 

3. FACILITIES 
1,000 w.; 1130 ke. Directional -same pattern day and 
night. 
Operating schedule: 5 am -12 pm. PST. 

4. AGENCY COMMISSION 
15% on time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 9b, 4d. 5, 6a. 7a. 8. 
Rate Protection: 10b, llb, 12b. 13h, 14b. 
Basic Rates: 20h, 22b, 230, 29b, 25a, 26. 28c. 
Contracta: 45. 46. 48. 
Prod. Services: 80. 81, 82. 
Affiliated with KISS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1965. (Card No. 5.) 
Card received October 4, 1965. 

8. SPOT ANNOUNCEMENTS 
(') (") (t) (2) 

1 ti 6.00 5.00 4.00 3.00 
13 ti 5.00 4.50 3.75 2.40 
26 ti 4.50 4.00 3.50 2.20 
52 ti 4.25 3.75 3.20 2.10 
130 ti 4.00 3.50 2.90 2.01, 
260 ti 3.75 3.25 2.60 1.90 
520 ti 3.50 2.75 2.25 1.80 
1200 ti 3.25 2.50 1.75 1.50 

(') Participating announcements. 

(') 55 -second placed. 
(t) 55 -second floater or 30 -second placed. 
(J) 30 -second Heater. 

7. PA.:KAGE PLANS 
(To be run within a month) 

1 MINUTE 
Floater Placed Floater Placed 

32 ti 100. 125. 8 ti 30. 35. 
15 ti 50. 65. 

30 SECONDS 
55 ti 100. 165. 10 ti __ 25. 90. 
25 tl..._ 50. 85. 
10 -seconds announcements (Floater): 
(20 words) minimum 30 per mo -.....-.. 1.5e 

8. PROGRAM TIME RATES 1 nr 1í2 nr 1/4 nr b min 
1 ti 36.00 24.00 17.00 8.00 
13 ti 33.00 23.00 15.00 7.50 
26 ti 32.00 22.00 14.50 7.00 
52 ti 31.00 21.00 14.00 6.50 
130 ti 30.00 20.00 13.50 8.00 
260 tl 29.00 19.00 13.00 5.50 

10. SPECIAL FEATURES 
ROTATING NEWS RATES 

PER MO: 1 min 30 sec 
1 per day Mon thru Fri 85. 55. 
1 per day Mon thru Sat 75. 65. 

EL CAJON 
San Diego County -Map Location G-11 

See STUDS consumer market map and data at begin 
nine of the State. 

See San Diego Area 
(including El Cajon) 

EL CENTRO (2 AM) 
Imperial County -Map Location H-11 

See SItDS consumer market map and data at begin- 
ning of the State. 

KAMP 
i958 

R A B 
Media Code 4 205 1650 2.00 
El ('en:ro Radio Inc.. KAMP Bldg.. Box 1018, 

Sixth & Main Sta., El Centro, Calif. 92243. Phone 
714-352-3277. 

I. PERSONNEL 
lresident-Andrew Andreotti. 
General Manager -Bob Weaver. 
General Sales Manager -Bill Master. 

2. REPRESENTATIVES 
Los Angeles -Harlan G. Oakes, Inc. 
San Francisco -The Sendeberg -Glenn Company. 
New York, Chicago -Burn -Smith Company, Inc. 
Dallas- Miley Representatives. 

3. FACILITIES 
1,000 w. days: 1430 kc. Non -directional. 
Operating schedule: 6 am -local sunset. 

4. AGENCY COMMISSION 
None: all rates net to station. 10% discount if paid 
in advance. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 5. Ba. 7h, 8. 
Bate lrotection: 10h, 11b, 12b, 13h, 14b. 
Basic hates: 22b, 23a, 24h, 25a, 28a, 29a. 
Contracts: 40a, 42h, 46, 48. 
Comb.: l'ont. Discounts: 60b, 60k, 81b, 62b. 
Cancellation: 70a. 70e. 71a. 73a. 
Member: California Low Desert Buy. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 4/1/88 --Reed 5/29/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 20 see 15 see 10 see 
1 x 5.00 4.00 3.00 2.50 2.00 

8. PROGRAM TIME RATES 
3 min 5 min 10 min 1/4 hr 

1 x 6 8 12 15 
DISCOUNT BY WEEK 

5 ti -5% 20 ti -20% 40 tí-40% 
10 ti -10% 25 ti -25% 50 ti -50% 
15 ti -15% 30 ti -30% 60+-60% 

DISCOUNT EARNED 
13 wk -5% 26 wk -10% 39 wk -15% 52 wk -20% 

KXO 
1927 

Subscriber to the NAB Radio Code 
Media Code 4 205 1680 9.00 
ICXO, Inc., Box 140, S. 4th, El Centro, Calif. 92243. 

l'hune 711-352-1230. 
STATION'S PROGRAMMING DESCRIPTION 

IOW: Programmed for adults and young adults. 
FARM: 6-7 am, 12:30-1 pm, M -F, interviews, mar- 
ket reports, weather. NEWS: network, local, busi- 
ness, mobile news, remote coverage of speeches, meet- 
ings, parades, plus election returns. TALK: com- 
mentary, women's homemaking, interviews, local and 
network. SPORTS: news, interviews, pro football and 
baseball, college football and basketball, high school 
football, bowl games, World Series, Memorial Day 
Race. MUSIC: top 40 current hits with definite adult 
appeal, plus standards. 6 air personalities. Weekend: 
network. RELIGION: Sun 7-8 am, 8:45-10 am, 4:30 
pm, 9:30 pm. Community involvement. Contact Repre- 
sentative for further details. Rec'd 1/2/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Gordon Belson. 
Sales Manager -Ed Snively. 

2. REPRESENTATIVES 
Paul Il. Itaymer Company. Inc. 

3. FACILITIES 
250 w.; 1230 kc. Non -directional. 
Operating schedule: 5:30 am -11:00 pm Mon tiares Sat; 
7:00 am -11:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 4a, 9d, 5, 6a, 7a, 8. 
Rate Irotection: 10h, 11b, 12h, 136, 14h. 
Basic hates: 22a, 22h, 23a, 24h, 25a, 28a, 29a. 
Contracta: 40a. 46. 47a. 
Comb.: Cont. Discounts: 60b, 60e, 60k. 61e. 

Cancellation: 700, 70e, 71a, 73a. 
Allhiated with NBC Radio Network. 
Length of commercial copy: 

1 hour 7:00 15 minutes__.._.-... 3:00 
1/2 hour 4:15 5 minutes_.._,._...__ 1:15 
Member: California Farm Network. 

TIME RATES 
No. 10 Eft 10/1/67-Rec'd 12/4/67. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Fri 6:30-9 am & 4:30-6:33 pm. 
A -All other times to 11 pm. -AA- -A- 

I wk 
PER WK: 1 min 30 see i min 50 see 
1 ti 9.00 7.00 7.00 6.00 
5 tL 8.50 6.75 6.75 5.75 
10 ti 8.25 6.50 6.50 5.50 
15 ti - _. 7.75 6.25 8.25 5.25 
20 tL 7.50 6.00 6.00 5.00 
25 ti _ ............. 7.00 5.75 5.75 4.75 
30+ _ .............__._ _............... 6.75 5.50 5.50 4.50 

6 wk 
1 tL 8.50 6.75 6.75 5.75 
5 tL 8.00 6.50 6.50 5.50 
10 ti. 7.75 6.25 6.25 5.25 
15 ti 7.25 6.00 6.00 5.00 
20 tL 7.00 5.75 5.75 4.75 
25 tL 6.50 5.50 5.50 4.50 
30+ .. 6.25 5.25 5.25 4.25 

13 wk 
1 tL 8.00 6.50 6.50 5.50 
5 ti 7.50 6.25 6.25 5.25 
10 tL 7.25 6.00 6.00 5.00 
15 ti 6.75 5.75 5.75 4.75 
20 ti. _...._..... 6.50 5.50 5.50 4.50 
25 ti. 6.00 5.25 5.25 4.25 
30+ .__...._. 5.75 5.00 5.00 3.00 

26 wk 
1 tL 7.50 6.25 6.25 5.25 
5 ti. 7.00 6.00 6.00 5.00 
10 ti. 6.75 5.75 5.75 4.75 
15 ti 6.25 5.50 5.50 4.50 
20 ti._ 6.00 5.25 5.25 4.25 
25 tl 5.50 5.00 5.00 4.00 
30 t 5.25 4.75 4.75 4.00 

39 wk 
1 ti 7.00 8.00 6.00 5.00 
5 ti. 6.75 5.75 5.75 4.75 
10 ti 6.50 5.50 5.50 4.50 
15 tL 6.00 5.25 5.25 4.25 
20 ti. 5.75 5.00 5.00 4.00 
25 ti. 5.25 4.75 4.75 4.00 
30+ 5.00 4.50 4.50 4.00 

52 wk 
1 ti. ... ....... ..... 6.40 5.75 5.75 4.75 
5 Il 6.25 5.50 5.50 4.50 
10 tL 6.00 5.25 5.25 4.25 
15 tl 5.75 5.00 5.00 4.00 
20 ti. 5.50 4.75 4.75 4.00 
25+ 5.00 4.50 4.50 4.00 
ID's 50% of applicable 1 -min. 

8. PROGRAM TIME RATES 
(5:30 am -11:30 pm) 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 z 55.00 32.00 22.00 20.00 12.00 
13 1 53.00 31.00 21.00 19.00 11.50 
26 1 51.00 30.00 20.00 18.00 11.00 
52 o 49.00 29.00 19.00 17.00 10.50 
65 i 47.00 28.00 18.00 16.00 10.00 
104 z 45.00 27.00 17.00 15.00 9.50 
156 z 43.00 25.00 16.00 14.00 9.00 
260 1 41.00 24.00 15.00 13.00 8.50 
312 z 39.00 22.00 14.00 12.00 8.00 
Percentage of hour rate for all periods of tine not 
shown. 
55 min -93% 45 min -80% 35 min -67% 
50 min -87% 40 min -73% 25 min -54% 

Contiguous Rates 
2 or more program units of 10 -minutes or more 
broadcast on the same day for the same sponsor may 
be combined to earn 1 -hour rate or any portion there- 
of. 5 -minute programs are contiguous except 6:30 
a.m. to 9:00 a.m. weekdays. Time in excess of 1 -hour 
pro rata of 1 -hour rate. Announcements cannot be 
combined with programs of 5 -minutes or more to 
earn discount; however, the greatest discount earned 
by either will apply to the other. 

9. PARTICIPATING PROGRAMS 
"KXO Farm Hour" -6:00 a.m. to 7:00 a.m. 1-m1n- 
ute participation earned rate. 

10. SPECIAL FEATURES 
NEWSCASTS 

Minimum news charges (commisslonable) : 

5 min _..._.... 3.50 20 min... 10.00 
10 min.._.._ _.._ 6.00 1/2 hr...._.._ 12.50 
1/4 hr..._ 7.50 

ESCONDIDO 
San Diego County -Map location O -U. 

See SitDS consumer market map and data at begin- 
ning of the State. 

KOWN 
1958 

Subscriber to the NAB Radio Cede 
Media Code 4 205 1710 4.00 
Palomar Broadcasting Co.. Escondido Village Shop- 

ping Center, Escondido, Calif. 92025. Phone 714- 
745-8511. 

I. PERSONNEL 
President -Alan B. Skuba. 
Exec. Vice-Pres. & Gen'l Mgr. -Jerry McLevls. 
Sales Manager -Tom Morgan. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
250 w.: 1450 kc. Non -directional. 
Operating schedule: 6:00 am -midnight weekdays; 8:00 
am -10:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15%: no cash discount. Bill payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3h, 9a, 4d. 5. 6a, 7a. 8. 
]late Protection: 10h, 11b. 12b. 13h, 14h. 
Basic hates: 200, 22b, 23a, 24a, 26, 28h. 29a. 
Contracts: 40a. 42b, 45, 46, 97a, 48. 
Comb.: Cont. Discounts: 60a, 61h, 6213. 62e. 
Cancellation: 70a, 70e. 71a. 73a. 

TIME RATES 
Rates effective January 1. 1965. (Card No. la.) 

Card received December 31. 1964. 
Rev: Pkg. Plans recd August 4, 1965. 
(This listing continued on next page) 
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Escondido -K O W N -Continued 
7. PACKAGE PLANS 

1-12 CONSECUTIVH WEEKS 
PER WK: 1 min 30 sec 1 min 30 sec 
70 tL 6.05 5.35 15 U..._.._.._. 7.85 7,15 
50 U 8.45 5.70 10 tL 8.55 7.85 
30 ti _-_ 6.80 6.05 Less than 
20 tL.._ 7.50 6.80 10 ti 10.00 9.30 

13-51 CONSECUTIVE WEEKS 
70 U. 5.35 4.65 20 t1.._.._ 6.80 
50 ti.._.._.....,. 5.70 5.00 15 tL..___.__ 7,15 
30 ti 6.05 5.35 10 tL 7.85 

52 CONSECUTIVE WEEKS 
70 tt......._.._... 3.95 3.20 20 tL._..._ 5.35 
50 ti 4.30 3.55 15 ti..._.._..... 5.70 
30 ti 4.65 3.95 10 ti..._. ..... _. 6.45 

8. PROGRAM TIME RATES 
55 min 1/2 hr 1/4 hr 5 min 

1 ti.._ 78.00 47.00 35.00 15.50 
13 ti .-._ ...... _....-... 74.00 44.00 33.00 15.00 
26 ti _........... 70.00 41.50 31.00 14.50 
52 ti 58.50 39.00 26.00 13.00 
104 ti 52.00 31.00 23.50 11.75 
156 ti._........ 49.00 29.00 22.00 11.00 
280 ti. 42.00 25.00 19.50 9.75 
312 ti 39.50 23.50 17.50 9.00 
365 ti. 36.00 21.50 15.50 8.50 

EUREKA (2 AMI 

6,05 
6.45 
7.15 

4,65 
5.00 
7.00 

Humboldt County -Map Location A-3 
dee SRDS consumer market map and data at begin- 
ning of the State. 

KINS 
1946 

A -Buy Radio Group 
R A',B 

Subscriber to the NAB Radie Code 
Media Code 4 205 1740 1.00 

Eureka Broadcasting Co., Inc.. Box "O," Eureka, 
Calif. 95501. Phone 707-442-5744. 

STATION'S PROGRAMMING DESCRIPTION 
KINS: Programmed for adult and mature young 
adult. 
MUSIC 60%: middle-of-the-road, Alm music, show - 
tunes, standards, dixieland, awing, serious music Sun 
evening one and one half hours. NEWS 25%: network 
news, 10 min on hour, 5 min features on half hour. 
plus 25 min public affairs program dally. SPORTS 
15%: major league baseball and football, college foot- 
ball. RELIGIOUS: programs Sun morning and late 
evening only. Contact Representative for further de- 
tails. Reed 8/15/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Wendell Adams. 
Sales Manager -Hugo Papstein. 
Program Director -Len Andersen. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 980 kg. 

Directional -night only. 
Operating schedule: 5:30 am -11:30 pm. PST. 

4. AGENCY COMMISSION 
15% on net time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards able. 
General: la, 3a. 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 24c, 25a. 
Contracta: 40a, 45, 96. 
Comb.; Cont. Discounts: 60a. 60g. 62d, 
National rates after commission are the same as 
local rates which are non-commissionable. 
Affiliated with CBS Radio Network. 
Member: A -Buy Radio Group; CBS Radio Pacific 
Network. 

TIME RATES 
No. 8 ER 7/1/66-Rec'd 5/25/66. 

AA -Mon thru Fri 6:30-9 am & 4-6:30 pm. 
A -All other times. 

7. PACKAGE PLANS 
AA A 

PER WK: I min 30 see IO see I min 30 ace IO see 
1 ti 8.00 6.40 4.00 6.40 5.12 3.20 
5 ti 6.50 5.2-0 3.25 5.20 4.16 2.60 
10 ti 5.10 4.08 2.55 4.07 3.26 2.04 
15 ti 4.95 3.96 2.98 3.95 3.16 1.98 
20 ti 4.80 3.84 2.40 3.83 3.07 1.92 
25 tl 9.63 3.70 2.32 3.70 2.96 1.85 
30 ti 4.46 3.57 2.23 3.57 2.88 1.79 
35 ti . 440 3.52 2.20 3.52 2.82 1.78 
90 ti 4.33 3.46 2.17 3.46 2.77 1.73 
50 ti 4.18 3.34 2.09 3.34 2.67 1.67 
10 seconds cannot be combined for frequency. 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr S min 
1 x 60 36 27 13 

DISCOUNTS 
13x-3% 52x-10% 156x-23% 
26x-7% 104x-18% 2600-28% 

KIXF 
FORTUNA 

City of license, Fortuna, Calif. 
Eureka office -2615 N Street, Eureka, Calif. Phone 

707-493-6338. 
See listing under Fortuna, Calif. 

KRED 
1933 

Media Code 4 203 1770 8.00 
California Oregon Radio Co., Radio Center, Box 

3E3E, "E" at 6th St., Eureka, Calif. 95501. 
Phone 707-443-1621. 

I. PERSONNEL 
Vice-Pres. & Mgr. -Newton L. Steward, 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Northwest -Art Moore & Associates. Inc. 

3. FACILITIES 
5.000 w.: 1480 kc. Directional -night only. 
Operating schedule: 8 am -11:10 pm weekdays; 8:25 
am -10:10 pm San. PST. 

4. AGENCY COMMISSION 
15% net time and talent: 20th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 2h, 3a. 3b, 3c, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob, 11b, 12e. 13c, 19b, 15a, 16. 
Basic hates: 20a. 21a. 21b, 21d. 22a, 22h. 23a. 2313. 

24e, 25a, 26. 27, 28a, 29a, 29b, 30, 31, 32b, 33a 
Contracts: 41, 42b, 49b, 45. 46, 47a, 48. 49, 51a, 

51b. 51c. 
Comb.; Cont. Discounts: OOb, 60d, 60g, 80i, 61a. 

61h, 62b, 62d. 
Cancellation: lea. 70e, 71a, 72, 73b. 
Prod Services: 81. 82. 
Affiliated with MBS Radio Network. 
Member: Calif. -Ore. Radio Duo. 

TIME RATES 
Rates effective February 1, 1959. (Card No. 14.) 

Card received February 25. 1959. 
6. SPOT ANNOUNCEMENTS 

1 min 1 min 
1 U..._..._._...._. 10.00 260 t1......._..._._....__ 8.00 
28 ti ....... _.._-....._.._ 9.50 
52 ti..._...... _ .......... _ 9.00 1040 ti...-....---_... 8.00 
156 U 8.50 2000 ti_ 5.30 

7. PACKAGE PLANS 
-Fixed Position- -ROS-- 

l0seo 10 see 
PER WK: 1 min 30 see ID 1 min 30 see ID 
1 U 10.00 8.00 5.00 8.00 8.40 4.00 
5 ti 8.50 6.80 4.25 8.80 5.44 3.40 
10 ti 7.65 6.12 3.83 8.12 4.90 3.08 
20 t/. 8.80 5.44 3.40 5.44 4.35 2.72 
30 ti 8.40 5.12 3.20 5.12 4.10 2.56 
40 ti 6.00 4.80 3.00 4.80 3.84 2.40 
50 ti 5.50 4.40 2.75 4.40 3.52 2.20 
Per month: Each Each 
25 timed......_-.._.._._._. 8.10 75 times.__...,_...-.... 7,20 
50 times 7.65 100 times._._._.._......_ 6.80 
R.O.S.-80% of Axed position minute rate. 
Station breaks, 20-30 seconds -80% of minute rate. 
Time signals, 10 seconds -50% of minute rate. 
ID's may not be combined with other broadcasting 
service for the purposes of establishing frequency 
discounts on either the ID's or the other broad- 
casting service. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 50.00 30.00 20.00 16.00 12.00 
28 ti..._ 47.50 28.50 19.00 15.20 11.40 
52 ti 45.00 27.00 18.00 14.40 10.80 
156 ti ....... -...... _.._ 42.50 25.50 17.00 13.60 10.20 
260 ti 40.00 24.00 16.00 12.80 9.80 
520 U..._......_...__ 37.50 22.50 15.00 12.00 9.00 

FORT BRAGG 
Mendocino County -Map Location A-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KDAC 
1948 

Media Code 4 205 1800 3.00 
Charles W. Stone, Box 1164, Fort Bragg, Calif. 95437 

Phone 904-3250. 
I. PERSONNEL 

General Manager -Gerald L. Hanson. 
2. REPRESENTATIVES 

The Sondeherg-Glenn Company. 
3. FACILITIES 

250 w.; 1230 kc. Non -directional. 
Operating schedule: weekdays 6:00 a.m. to 10:00 
p.m.: Sunday 8:00 a.m. to 9:00 p.m. PST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: 5. 
Contracta: 40a. 

TIME RATES 
Rates effective April 1, 1961. 
Rates received May 4. 1981. 

7. PACKAGE PLANS 
I -MINUTE WEEKLY ANNOUNCEMENT PACKAGES 

Per week: 1 wk. 13 wits. 26 wka. 52 wka. 
1- 6 times 4.00 3.75 3.25 8.00 
7-13 times 3.50 3.25 2.75 2.50 

14-20 times 3.35 3.10 2.60 2.35 
21-26 times 3.00 2.75 2.25 2.00 

1 -MINUTE PACKAGES 
10 announcements in 7 days 35.00 
25 announcements in 7 days .... 75.00 
40 announcements in 7 days ____-.. 100.00 
1.000 announcements in 52 weeks, each__ ..... 2.25 
30 seconds -80% of applicable 1 -minute rate. 
10 seconde -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.... 30.00 20.00 12.00 19.00 7.00 
13 times.. 29.00 19.00 11.50 9.50 6.50 
26 times.. 27.50 18.50 11.00 9.00 6.00 
52 times.. 25.00 17.50 10.00 8.50 5.50 

104 times. 23.50 16.50 9.50 8.00 5.00 
260 times.. 22.00 16.00 9.00 7.50 4.50 
312 times.. 20.00 15.00 8.00 7,00 4.00 

FORTUNA 
Humboldt County -Map Location A-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KIXT 
1966 

R AIB 
Subscriber to the NAB Radio Code 

Media Code 4 205 1815 1.00 
Dale A. Owens, Box 236, Fortuna, Calif. 95540. 

Phone 707-725-2525. 
Other office: 4060 Walnut. Eureka, Calif. 95501. 

('hone 707-725-2525. 
STATION'S PROGRAMMING DESCRIPTION 

KIXF: Programmed for general interest with adult 
anneal emphasized. 
Air personalities feature middle-of-the-road music. 
NEWS: 5 min network news each hour, local and 
regional news highlights twice hourly. Expanded 
news, sports, weather and informational subjects 7- 
8:15 am and noon hour. TALK: program 9-10 am. 
Sports features, weather, interviews, discussions, 
calendar of area events, throughout entire broadcast 
schedule. National and regional sports programming. 
Personalities available for remote pickups anywhere. 
Contact Representative for further details. Reed 
2/1/88. 

I. PERSONNEL 
General Manager -Dale A. Owens. 
Operations Director -Larry Paul. 
Program Director -Larry Newton. 

2. REPRESENTATIVES 
John A. l'otter & Company. 

3. FACILITIES 
1,000 w.; 1280 kc. Non -directional. 
Operating schedule: 6 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply, 
General: lb, 9a, 4c, 5, 6a, 8. 
Rate Protection: 15h. 
Basic Rates: 20h, 24h, 25a, 28h. 
Contracts: 40a, 49a, 47a. 
Comb.: Cont. Discounts: 60a, 60f. 
Cancellation: 71a. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
Eft Itec'd 1/25/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

1 z 6.00 4.50 3.00 
13 z _.._ 5.75 4.30 2.90 
26 z , 5.50 4.15 2.75 
52 x __..... 5.25 3.95 2.85 
104 x ._ 5.00 3.75 2.50 
156 x ...- 4.75 3.55 2.40 
260 z ._ 4.50 3.40 2.25 
312 i _._..._......_....._ 4.25 3.20 2.15 
520 z _ 4.00 3.00 2.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr IO min 5 min 

1 x 50 30 20 15 10 
DISCOUNTS 

52x-5% 156x-10% 280x-15% 
(CR) 

FOWLER 
Fresno County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KLIP 
1962 

Media Code 4 205 1830 0.00 
Morrie Mindel. P. O. Box 573. 207 E. Merced. 

Fouler, Calif. 93625. Phones 209-834-3000, 834- 
3458. 

I. PERSONNEL 
President -Morrie Mindel. 
Sales Manager -Woody Miller. 

3. FACILITIES 
250 w. days; 1220 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. PST. 

4. AGENCY COMMISSION 
15% on time only: 29, rash discount. 

5, GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a. 9d. 5, Ba, 7a, 8. 
(late Protection: 10h, 11h, 12h, 13h. 
Basic hates: 22b 23a. 24a, 25a, 28a. 
Contracts: 40e. 92a, 45. 96. 
Comb.: Cont. Discounts: 60a, 60k. 61c. 
Cancellation: 70a, 70e, 71a. 

TIME RATES 
Rates effective 

Rates received June 11, 1962. 
6. SPOT ANNOUNCEMENTS 

1 min. 30 sec. 1 min. 30 sec. 
I time 7.00 5.50 104 times.. 6.25 4.75 

26 times 6.75 5.25 260 times.. 5.75 4.25 
52 times 6.50 5.00 312 times.. 5.50 4.00 

7. PACKAGE PLANS 
WEEKLY PACKAGES -1 minute- - 30 seconds 

Per week: Each Total Each Total 
5 times 6.00 30.00 5.00 25.00 

10 times 5.50 55.00 9.50 45.00 
15 times 5.00 75.00 4.00 60.00 
20 times 4.50 90.00 3.50 70.00 
30 times 4.00 120.00 3.00 90.00 
50 times 3.50 175.00 2.50 125.00 

10 seconds -50% of applicable 1 -minute rate. 

FREMONT 
Alameda County -Map Location R-6 

See SIDS consumer market map and data at begin- 
ning of the State. 

KFMR (FM) 
1961 

R A B 
Media Code 4 205 1860 7.00 
Group IV Broadcasting. Inc., Box 443, Fremont, 
Calif. 99537. Phone 415-792-2555. 

Business address: 555 Peralta Blvd., Fremont, Calif. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Ken Weiss. 
Sales Manager -Bob Repine. 
News/Program Manager -Lee McIntyre. 

2. REPRESENTATIVES 
Radio Time Sales. 

3. FACILITIES 
ERP 3.000 w.: 104.9 mc. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 115 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la, 9a, 5. Ba, 7a. 
Rate Protection: 10e. lie, 12e. 13e, 14e. 
Basic Rates: 20a, 21a, 22a, 23a, 29a, 29a, 31, 33a. 
Contracts: 90a, 41, 42a. 
Prod. Services: 80. 02. 

TIME RATES 
Eft 1/1/68 -Reed 12/5/87. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 260x 520x 1000x 

1 min 7.00 8.50 6.00 5.50 5.00 4.00 
20/30 ser 5.60 5.20 4.80 4.40 4.00 3.20 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
PER WK: 5ti 10 ti 15ti 25tí 40tí 
1 min 7.00 8.75 6.25 5.50 4.75 
20/30 sec 5.60 5.40 5.00 4.40 4.00 
10 sec: 50% of 1 -min. 

CALIFORNIA 
DISCOUNTS 

13 wk -5% 26 wk -10% 52 wk -20% 
8. PROGRAM TIME RATES 

5min IO min I/4hr1/2M Ihr 
1 x .- 12 18 24 42 70 

DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -20% 

10. SPECIAL FEATURES 
LOCAL AND AREA NEWSCASTS 

PER WK: 5t1 
5 min - 14 

FOREIGN LANGUAGE 
(Sun eve only) 

1 min .... 11 1 hr..._......_..__._....__._ 70 

FRESNO (10 AM; 5FM) 
Fresno County -Map Location D-7 

See SitDs consumer market map and data at begin- 
ning of the e. 

KARM I KARM-FM 
1938 1948 

,RADIO BALES 
Media Code 4 205 1890 4.00 
KARM Corp., Box 669, Suite 400, Del Webb Center, 

2220 Tulare St., Fresno, CaliL 93721. Phone 209- 
237-4791. 
STATION'S PROGRAMMING DESCRIPTION 

KARM: Programmed for adults. 
MUSIC: 80% preselected by mule director consisting 
of familiar, film music, standards and middle-of-the- 
road. Music is alternately instrumental and vocal, 
emceed by 6 air personalities under strict limitations. 
Commercials clustered at quarter hour but never run 
back-to-back and limited to 16 per hour. NEWS: 5 
min network news on hour preceded by 2 min local 
news headlines and followed by local weather. 2 mo- 
bile units, regional audio reports, statewide network 
and airplane available. Contact Representative for 
further details. Rec'd 9/29/68. 

I. PERSONNEL 
Sta. & Gen'l Sales Mgr. -Roger Larson. 
l'rogrmn Operations Supervisor -Terry Nolan. 

2. REPRESENTATIVES 
Avco Radio Sales. 

S. FACILITIES 
5,000 w.; 1430 kc, 

Directional -same pattern day and night. 
Operating schedule: 24 hours daily. PST. 
FM FACILITIES 
ERP 7,400 w.; 101.9 me. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on net station charges. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la, 3a, 3h, 4a, 5, 8b, 7h, 8. 
State Protection: 1013, 1113. 1213. 13h. 
Basic Rates: 20a, 22a, 22h, 23a. 24h, 26, 28a, 29a. 
Contracts: 40a, 42b. 45, 90, 47a. 
Comb.; Cont. Discounts: 60a, 00k, 61a, 61h, 62h, 82e. 
Cancellation: 70a, 70e, 71a. 73a. 
Affiliated with American FM Network. 
Affiliated with American Information Network. 

TIME RATES 
No. 3 ER 8/1/68-Rec'd 8/1/68. 

AAA -Mon thru Fri 6-10 em. 
AA --Mon thru Fri 3-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sat & Sun 8 am - 
7 pm. 
B -Daily 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE WEEKLY FREQUENCY PLANS 

PER WK: PER YR: AAA AA A B 
1 ti Open 30 25 20 15 
8 tl 5'20 26 21 18 14 
12 ti 156x 24 20 17 13 
18 ti 312x 22 19 16 12 
24 ti 520x 20 18 15 11 
30 ti 1040x 18 17 14 10 
30/20 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 

7. PACKAGE PLANS 
1-MLNUTE CONVERTIBLE DEBENTURE PLANS 
PER WK: 
6 U (2 AAA, 2AA, 2A) 120 
12 ti (3AAA, 3AA, 5A, 1B) _......_._- 205 
18 ti (4AAA, 4AA, 8A, 2B) ..... _.._ _..._.......... 285 
24 ti (5AAA, 5AA, 11A, SB)_.,._.._.. _._ 350 
30 ti (8AAA, 6AA, 14A, 4B) 400 
Convertible Debenture Plans convert as follows: 
Higher to Lower: each traffic time (AAA and/or AA) 
spot equal to 2 of the next lower (A) classification. 
Each A spot equal to 2 B spots. 
Lower to Higher: 3 spots of a lower classification 
equal to 2 of the next higher classification. 

COMBINABILITY 
Weekly Frequency Plan spots can be added to Con- 
vertible Debenture Plans at applicable Weekly Fre- 
quency flan rates and are fully convertible. 

KBIF 
1947 

Media Code 4 205 1920 9.00 
KBIF, Inc., 261 N. Broadway. Fresno, Calif. 93701. 

Phone 209-266-0791. 
I. PERSONNEL 

President -Norwood J. Patterson. 
Manager -Dan E. Smith. 

3. FACILITIES 
1,000 w. days; 900 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. PST. 

4. AGENCY COMMISSION 
15% ,ai net time; no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 413, 9d. 5, Ba. 7h, 8. 
Rate Protection: 10h. llh, 12h. 13h. 14h. 15h. 
Basic Rates: 20a, 21a, 22h, 24e. 25a, 26. 28h, 28e, 

33c. 
Contracts: 41. 42c, 43. 97a. 51b, 
Comb.: Cont. Discounts: 60e 62d. 
Cancellation: 70a. 70c, 71a. 
Prod. Services: 80, 81. 82. 

(This listing continued on next page) 
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CALIFORNIA 
Fresno -K B I F -Continued 

TIME RATES 
Rates effective February 1, 1962. 

Rates received March 5. 1962. 
6. SPOT ANNOUNCEMENTS 1 min. 30 arc. 10 sec. 

1 time....._...._.___..__...._ 7.00 5.50 4.50 
13 times......-_....._.__...-,- 8,75 5.25 4.30 
26 times .._..._..__......_...... 6.25 5.00 4.10 
52 times .- ...... _-_. 6.00 4.75 8.90 

104 times ........... _..._ -...-._._ 5.70 
208 times......__._..__... 5.40 

4.50 8.70 
4.25 
4.00 

8.50 
8.30 280 times..._.-..-.._-__.._.._.--.__ 5.00 

425 time,.._ ...... _..- 4.70 8.75 3.20 
625 times ..__.._._......._._-.._ 9.35 3.50 3.10 

1.000 times _ 3.75 3.00 3.00 
7. PACKAGE PLANS 

WEEKLY PACKAGE SATES 
(1 -minute announcements) 

Each Per wk. Each Per wk. 
10 spots.._ 6.00 60.00 30 spots_ 4.75 142.50 
15 spots._ 5.75 86.25 35 spots_ 4.50 157.50 
20 spots..-_ 5.25 105.00 50 slots_ 4.25 212.50 
35 spots...._ 5.00 125.00 100 spots_ 4.00 400.00 

8. PROGRAM TIME RATES 
Per week: 1 t1. 13 ti. 26 t1. 52 ti. 

1 hour 65.00 63.00 63.50 83.00 
1/2 hour 34.00 33.50 83.00 32.50 
1/9 hour 17.25 17.00 16.75 18.50 

(5 minutes) 
1 time 10.00 208 times _ _ 8.00 

13 times 9.50 280 tima _ 7.50 
26 times 9.00 425 times 7.00 
52 times 8.75 825 times 6.75 

104 times 8.50 1.000 times 6.50 

KEAP 
1957 

Country & Western 

Media Code 4 205 1980 3.00 
B.B.C. Broadcasters, Inc., 3329 N. Blackstone Ave.. 

Manchester Center, Fresno, Calif. 93755. Phone 
209-222-7-41. 

I. PERSONNEL 
Pres. & Gen't Mar. -John M. Booker. 
Vice -President -Don Cena. 
Program Manager -Bob Adams. 

2. REPRESENTATIVES 
Alan Torhet Associates, Inc. 

3. FACILITIES 
500 w. days: 960 ke. Non -directional. 
Operating schedule: 5:45 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only: 10th rif follnwlna month. 

5. GENERAL ADVERTISING See coded regulations 
General: In. 20. 30. 40. 4d, 5. 6a. 7b, 8. 
Rate Protection: 10b, í1b. 12b, 13b. 

Dominates the 5 County Central California 
Market with more adult men and 
women`. Your MUST Buy Station) 

'Pulse -5 County Oet.-Nov.. 1966 
Pulse -Metro -June -July, 1968 
'ARB-Metro-April-May, 1968 

°Avg. 1/4 heur audience 

Robert E. Eastman & Co., Inc. 
William L. Simpson & Assoc. 

Basic Rates: 20a. 22e, 23a4 25a, 26, 29e. 
Contracts: 40a, 42b, 45, 46. 47e. 

Basic Rates: 200. 22a. 23a. 25a, 26. 29a 
Contracts: 40a, 45. 96, 47a. 

Comb.: Cont. Discounts: 80a, 00k, 61e. 
Cancellation: 70e. 70c. 71a, 73a. 
Announcement packages cannot be combined to earn 
frequency rates. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
No. 1 Eff 7/1/67 -Reed 8/28/67. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -All other times. 

7. PACKAGE PLANS 

C()SS 

Comb.; Cont. Discounts: 60e. 61a, 61b. 61c, 02b, 62e. 
Cancellation: 70e. 70e, 71a, 73a. 
FM operated separately from AM. 
Affiliated with CBS Radio Network and Blair Group 
Plan 
Member: CBS Radio Pacific Network. 

TIME RATES 
No. 14 Eff 1/1/68 -Reed 12/15/67. 

AA -Mon thru Fri 6-10 am & 4-7 pm rotating. 
A -Mon thru Fri 10 am -4 pm; Sat & Sun 6 am - 

PER WK, EA: 6t1 12 t I8t1 2401 
1 min. 12.00 10.00 9.00 8.00 7.00 

7 pm. 
B -All other times rotating. 

30 sea 9.50 8.00 7.00 6.50 5.50 6. SPOT ANNOUNCEMENTS 
10 sec......._.._..__. 6.00 5.00 4.50 4.00 3.50 CLASS AA 

CLASS A PER WK: 1 min 20/30 IO see 
PER WK. EA: Specified position.._.._.._ 30.00 22.50 16.00 () 6 t1 12 ti 18 ti 24tí 36 t _ 

Less than 6 ti.._.-..-.._...__._._ 28.00 19.50 13.00 
1 min......_.-. 9.00 8.00 7.00 6.00 5.50 5.00 6 ü......._......_....-.._....._.__. 24.00 18.00 12.00 
30 sec. . 7.00 6.50 5.50 5.00 4.50 4.00 12 tL_.__.._.._.-_.- 23.00 17.50 11.50 
10 sec 4.50 4.00 3.50 3.00 2.75 2.50 

.__ 
18 CL_.._._._._._... _.__-..__- 22,00 16.50 11.00 (') Less than 6 ti. CLA SS A 

ROS Specified position. ...._.._. 26.00 19.50 13.00 
50tI 75t1 100tí Lesa than 6 tt_.-_._ 21.00 18.00 10.50 

Per mo 300.00 412.50 500.00 8 ti..._.._.._.-__-_.__.__...__..___ 18.00 13.50 9.00 
TOTAL AUDIENCE PLAN 12 ti.. 17.00 13.00 8.50 WEEKLY: I min 18 tL..-_._...-_.__.. 16.00 12.00 8.00 

18 Plan )6AAt, 12A)...._......._.._-.......-.. 108 24 ti __..___._ ._ 15.00 11.50 7.50 
30 Plan (10AAt, 20A)..._.._._.__. 150 CLASS B (t) When available. Specified position. __..__ 16.00 12.00 8.00 

10. SPECIAL FEATURES Lesa than 6 t1.._._.-_.________._ 15.00 11.50 7.50 NEWSCASTS AND SPORTS 6 ti-.._.._ _....-_.._..._.__...._.___.. 14.00 10.50 7.00 
AA A 12 t1._ -._.-.---_-.......-._.-_......__ 13.00 10.00 8.50 

5 min 15 12 9.50 6.25 DISCOUNTS ON PROGRAMS ONLY 24 ü..'_..........-....-_..'.__.._....__..__. 12.00 9.00 6.00 
26 wk -10% 52 wks-20% 
Rates include talent and news service charge. 7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 

KFIG(FM) 
1961 

Media Code 4 205 2000 9.00 
Universal Broadcasting Co., Inc., Box 2254, Fresno, 

Calif. 93720. Phone 209-299-2511. 
STATION'S PROGRAMMING DESCRIPTION 

KFIG(FM): Programmed for adults and young adults. 
MUSIC: features current popular releases as well as 
standard hits of past years. Request show 9 pm -12M. 
5 air personalities emcee programming. NEWS: at 
7 am, 8 am, 9 am, 10 am, noon, 2 pm, 4 pm, 5 pm, 
8 pm, 8 pm, 10 pm. COMMERCIAL POLICY; 8 
minutes maximum every hour. Recd 5/2/68. 

I. PERSONNEL 
General Manager -Stephen P. Snell. 
Program Director -Don Roberts. 

3. FACILITIES 
ERP 43,800 w.; 94.5 mc. Stereo. 
Operating schedule: 8 am -midnight. PST. 
Antenna ht.: 204 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20a, 21a, 22a, 236, 24b, 25a, 281% 29a, 

30, 33d. 
Contracta: 90e, 44a, 45, 46, 97a, 48, 99. 50, 51a. 
Comb.; Cont. Discounts: 80a, 61e. 
Cancellation: 70e, 70e, 71a, 

TIME RATES 
No. 1 -FM Eff 1/1/68 -Reed 3/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix 260 52x 156x 260x 312x 500x 1000x 

1 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 6.50 
30 sec 7.00 6.50 6.00 5.50 5.00 4.75 9.50 4.25 
10 sec 5.00 4.75 9.50 4.25 4.00 3.75 3.50 3.25 

7. PACKAGE PLANS 
PER WK: 10 ti 20 ti 90 ti 40 ti 50 ti 80 ti 
1 min 9.00 8.50 8.00 7.50 7.00 6.50 
30 sec 6.00 5.50 5.00 4.75 4.50 4.25 
10 sec 4.50 4.25 9.00 3.75 3.50 3.25 

8. PROGRAM TIME RATES 
la 26x 52x 156* 260x 312e 

1 hr 60.00 55.00 50.00 45.00 90.00 35.00 
1/2 hr 40.00 37.50 35.00 32.50 30.00 27.50 
1/9 hr 25.00 23.00 21.00 19.00 17.00 15.00 
5 min 18.00 16.00 15.00 14.00 13.00 12.00 

10. SPECIAL FEATURES 
NEWSCASTS 

5 -minute news at :60 during traffic hours and every 
other hour on the even hours during rest of broadcast 
day. 
Newscasts -5 minute rate, plus 10%. 
Fixed position rate -plus 10%. 

KFRE 
1937 

A Triangle Station 

CBS Radio Network 
BLAIR RADIO 

R A 
Subscriber to the NAB Radia Code 

Me la Code 4 205 2010 8.00 
Triangle Publications, Inc.. Radio and Television 

Division T. W. Patterson Bldg., Fresno, Calif. 
93721. Phone 209-268-6444. TWX 209-481-1382. 

I. PERSONNEL 
Division General Manager -George A. Koehler, 
General Manager -Ethan Bernstein. 
General Sales Manager -Elliott Fouts. 

2. REPRESENTATIVES 
Blair Radio. 
Canada -Andy McDermott Sales Ltd. 
Triangle Sta. Sales Offices: See Rep & 5/O pages. 

9. FACILITIES 
50,000 w.; 990 kc. 

Directional -separate patterns day and night. 
Operating schedule: 5:30 am -midnight. PST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, 3a, 3b. 9a, 9d, 5, 6b, 7b, 8. 
Rate Protection: IOb, llb, 12h. 13b, 14b. 

12 wk 18 wk 24 wk 30 WK 
AA ....._ ______ 5 10 15 20 

1 min...__...-_.._......_.._._..__. 210 290 380 420 
20/30 sea 158 218 270 315 
10 sec 105 145 180 210 
Spots must be scheduled equally over 7 -day period 
and rotate within time classification. Total Audience 
Plan ,pote are combinable with all weekly spots and 
programs, 

SPECIAL ROS PACKAGE 
(All days of the week, all times except 6:15- 
10 am, noon -1 pm & 4-8 pm Mon thru Fri) 

PER WK: 10tí 20tí 30tí 
1 min 15.00 12.50 10.00 
20/30 sea 14.00 11.50 9.00 

8. PROGRAM TIME RATES 
18:00 a.m. to midnight Monday through Sunday) 

1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 
1 time.. 180.00 98.00 64.00 48.00 40.00 

52 times 152.00 91.00 61.00 46.00 38.00 
104 times 144.00 86.00 58.00 43.00 36.00 
156 times 136.00 82.00 54.00 41.00 34.00 
260 times 128.00 77.00 51.00 38.00 32.00 

10. SPECIAL FEATURES 
News Service -Additional charges for news aerstce 
are as follows: 5 -minute programs 7.50 per program; 
10 to 15 -minute programs 15.00 per program. 
Farm Service Programs -Station maintains regular 
farm service department with special programs from 
6-7 am. 12:05-1 pm. 
Additional charges on these programs are: 20.00 per 
program for 10 to 15 minutes. 12.00 per program 
for 5 minutes. 
These charges are subject to agency commission, but 
not to frequency discounts. 

K F R E -FM 
1946 

A Triangle Station 
RAFB ©U F'MO 

Subscriber to the NAB Radio Code 
Media Code 4 205 2011 6.00 
Triangle Publications. Inc., Radio and Television 

Division, T. 1V. Patterson Bldg., Fresno. Calif. 
93721. Phone 209-268-6441. TWX 910-362-3911. 

I. PERSONNEL 
Division General Manager -George A. Koehler. 
General Manager -Ethan Bernstein. 
Station Manager -Lee Jensen. 

2. REPRESENTATIVES 
Blair Radio. 
Triangle Sta. Sales Office: See Rep & 8/O Pages. 

3. FACILITIES 
ERP 70.000 w. (boric.), 70,000 w. (vert.); 93.7 mc. 
Operating schedule: 8:00 a.m. to midnight. PST. 
Antenna ht.: 1.950 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no rash discount. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 900. 
TV facilities: KFRE-TV. 
Member The Oroakin Group. 

TIME RATES 
Rates effective January 1. 1963. (Card No. 4.) 

Rates received February 6, 1963. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
I ti _.__ 14.00 125 tl..._..._._.___, __ 10.00 
15 ti..._...._ _._._ 13.00 250 ti..........._.._.._.... 9.Ob 
30 ti 12.00 500 ti._ 8.00 
80 ti 11.00 

8. PROGRAM TIME RATES 
1 hr 1v2 be 5 min 

1 ti _.._..... .... 70.00 42.00 21.011 
15 ti -......_...._..._._.._..._. 65.00 39.00 19.50 
30 ti 60.00 36.00 18.00 
60 ti ___.. 55.00 33.00 18.50 
125 ti 50.00 30.00 15.00 
250 ti 45.00 27.00 13.50 
500 ti 40.00 24.00 12.00 

KGST 
1949 

R A 
Media Code 4 205 2040 5.00 
Internatlonal Radio. Inc., Box 1007, Fresno. 

93714. Phone 209-266-9901. 
I. PERSONNEL 

Pres. & Gen"' Mgr. -Richard E. Ryan. 
Sales Manager -Jim Pollan. 
Operations Manager -Ben Gutierrez. 

Calif. 

2. REPRESENTATIVES 
New York, Chicago, Atlanta, Dallas-Savallli/Datas, 

Inc. 
San Francisco -Don R. Pickens Co. 
Los Angeles -Harlan G. Oakes & Associates. 

3. FACILITIES 
8.000 w. days; 1800 kc. Non -directional. 
Operating schedule: 6 am -local sunset. PST. 

4. AGENCY COMMISSION 
15% nn time and talent: no cash discount. 

5. GENERAL ADVERTISING See Coded Regulatlens 
NAB Radio Code Advertising Standards app17- 
General: la, 2a, 2b. 3a, 3b. 4a. 4d. 5. 6e. 7a. 8. 
Rate Protection: lob, 11a, 12b. 131). 14a, 15b. 
Beale Rates: 20b, 21a. 21d, 22a. 22b, 23a, 24a, 24b. 

24c, 25a, 26, 28a, 29a, 32a, 33b. 
Contracts: 40a, 41, 44b, 45. 47e. 
Comb.: Cont. Discounts: 80c, 60d, 60e, 60f, 601. 61,. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b, 
Prod. Services: 80, 82. 
Member: Amigo Spanish Group. 

TIME RATES 
No. 7 Eft 9/1/67 -Reed 9/11/67. 

8. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 312x 824x 1040x 

1 min 9.00 8.50 8.00 7.50 7.00 8.50 8.00 
30 sec 6.75 6.40 8.00 5.80 5.25 4.85 4.50 
10 sec 4.50 4.25 4.00 3.75 3.50 3.25 3.00 
May be combined to earn rate and frequency. 

7. PACKAGE PLANS 
Pia 

PER WK: 10 15 20 25 30 
1 min. _. 7.50 7.25 7.00 8.75 6.50 
30 sec..._..__..._..._..._ 5.60 5.45 5.25 5.05 4.85 
10 sec_ 3.75 3.65 3.50 3.40 3.25 
May be combined to earn rate and frequency. 

8. PROGRAM TIME RATES 
28z 52x 

1 hr ....... 85 80 55 
1/2 hr _ 39 36 33 
1/4 hr .......... 28 24 22 
5 mitt_ _..._...._.......... 13 

S12 
11 

DISCOUNT 
13 wk -5% 26 wk -7-l/2% 52 wk -10% 

158x 312x 
50 45 
30 27 
20 18 
10 9 

KIRV 
1062 

Subscriber to the NAB Radio Code 
Media Code 4 205 2070 2.00 
KIRV Radio, Inc., Box 2373. 1615 N. Blackstone 

Ave.. Fresno, Calif. 93723. Phone 209-233-0786. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Robert Eurlrh. 
Station Manager -William B. Dallas. 
Program Director -Dick Arlington. 

2. REPRESENTATIVES 
Los Angeles, San Francisco. Chicago, New York - 

J. A. Lucas & Company/JALCO. 
3. FACILITIES 

500 w. days: 1510 kc. Non -directional. 
Operating schedule: R:00 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only. Payable 10th of following month. 

5. GENERAL ADVERTISING See aided regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a. 36. 3d. 4a, 5. 6a, 7b, 8. 
Rate Protection: 10a, ila, 12a, 13a. 14a, 15b. 
Basic Rates: 20a, 20b, 21a, 21b. 22e. 23a, 24a,. 25a, 

28c. 29a. 
Contracts: 40e, 41, 44a, 44h, 45. 48. 47a, 51a. 
Comb.: Cont. Discounts: 60e. 60h. 801, 61b, 826. 
Cancellation: 70h, 70d, 71a. 72. 73a. 73b. 
Prod. Services: 81. 82. 
Member: Jaleo-No/Cal Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 9/1/67 -Reed 7/31/67. 
AA -Guaranteed Time Mon thru Fri 6-9 am & 4-6 
pm. 
A -ROS, all other times. 

6. SPOT ANNOUNCEMENTS 
ROS 

250x 500x 1000x 
1 min 5.00 4.50 4.00 
30 sec 4.00 3.60 3.20 
10 ser: 50% of I -min. 

7. PACKAGE PLANS 
PER WK: 
10 ti 

-AA- -A - 
I min 30 see I min 30 see 
8.50 5.20 8.00 4.80 

20 ti 6.00 4.80 5.50 4.40 
30 ti 5.50 4.40 5.00 4.00 
40 ti ..._ ..._ 4.50 3.60 
50 ti_ 4.00 3.20 

MONTHLY PACKAGES 
PER MO:RD 0 titiin 

1 

30 ti 
month less) 

ti 
or 

90 ti 120 01 150 ti 
1 min 5.50 5.00 4.50 9.20 3.90 3.60 
30 sec 4.40 4.00 3.60 3.40 3.10 2.90 

CONSECUTIVE WEEKS DISCOUNT 
13 wks-5% 28 wks-10% 52 wks-15% 

10. SPECIAL FEATURES 
NEWSCASTS 

(5 min on the hour) 
AA A 

PER DAY: I ti 2 ti 3 ti I ti 2 tJ 3 ti 
Ea 8 7 6 7 6 5 

CONSECUTIVE WEEKS DISCOUNT 
13 wks-5% 26 wks-10% 52 wks-15% 

KMAK 
1953 

Media Code 4 205 2100 7.00 
Fresno Broadcasters, Inc., 2029 E. McKinley Ave.. 

Fresno. Calif. 93703. Phone 209-288-9448. 
STATION'S PROGRAMMING DESCRIPTION 

KMAK: MUSIC: modern country. NEWS: on hour 
and talc hour. 3 mobiles and 2 porta -mobile units, 
plus network and state audio. Contact Representative 
for further details. ltec'd 5/27/68. 

I. PERSONNEL 
President -Ralph Guild. 
Vice-Pres. & Gen'l Mgr. -Paul F. Neuhoff. 
Sales Manager -Robert Fuller. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights: 1340 

Non -directional. 
Operating schedule: 29 hours daily. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10h, 11b, 12b. 13b. 14b, 15b. 
Basic Rates: 20b, 21e, 22b, 23a, 24b, 25a. 26, 27, 

28a, 29a, 33c. 
(This listing continued on next page) 
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Fresno -K M A K --Continued 
Contracts: 40a, 41, 42b, 49b, 95, 46, 97a, 98, 49. 50, 

51a. 
Comb.; Cont. Discounts: 80a. 60f, 61b, 62d. 
Cancellation; 70a, 70c, 71a, 72, 73b. 
Prod. Services; 80, 81. 82. 
Affiliated with BIBS. 

TIME RATES 
Eff 6/1/68-Rec'd 9/29/88. 

A -Mon thru Fri 6-9:30 am & 4-7 pm. 
B -Mon thru Fri 9:30 am -4 pm & 7-10 Pm; Sat & 
Sun 6 am -10 pm. 
C -Daily 10 pm -6 am. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6ti 12 ti 18 ti 24ti96ti 
AA _._ 30 26 24 22 21 20 
A 26 22 20 18 17 16 
B 18 19 13 12 11 10 

30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
7. PACKAGE PLANS 

PER WK, ROS: 12tí 18ti 24ti 30tí 96tí 
1 min 156 216 264 300 324 
30 sec 117 162 198 225 243 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

Sun 6-9 am _._ ._.. 100 75 50 
DISCOUNTS 

28 wks (in year)....-... 5% 52 wks 10% 

KMJ 
1922 

A McClatchy Beeline Station 

Subscriber to the NAB Radio Code 
Media Code 4 205 2130 4.00 
McClatchy Broadcasting Company. 1515 Van Nest 

Ave.. Fresno, Calif. 93721. Phone 209-268-5771. 
TWX 209-981-1372. 

I. PERSONNEL 
Manager -Jeff Nagle. 

2. REPRESENTATIVES 
Katz Radio, West. 
McClatchy Sales Office: See Rep & 8/O Group. 

3. FACILITIES 
5.000 w.; 580 kc. Non -directional. 
Operating schedule: 29 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 Ume only. Billa payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 3a, 3b, 3d, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b. 15d. 
Basic Rates: 20a. 20b, 22a, 22b, 23a, 24b. 24e. 25a. 

26, 27, 28a, 29a, 30. 32a. 33b. 
Contracts: 40a, 41, 42a. 44a. 94b, 45. 46. 97a, 48. 

51a, 51c. 
Comb.; Cont. Discounts: 60a, 60f, 61a, 81b. 62b. 
Cancellation: 70b, 70d, 71a, 72. 73b. 
Prod. Services: 80. 82. 
Affiliated with NBC Radio Network. 
Affiliated with Katz Radio A.I.D. Plan. 
Member: Beeline, McClatchy; California Farm Net- 
work. 

TIME RATES 
No. 32a-Eff 7/1/88 -Reed 6/19/68. 

AAA -Mon thru Fri 6-10 am. 
AA -Mon thru Fri noon -1 pm & 3:30-7 pm; Sat' 
6-10 am. 
A -Mon thru Fri 10 am -noon, 1-3:30 pm & 7-8 pm; 
Sat 10 am -6 pm. 
B -All other times. () Advertiser may choose 6-9 am or 7-10 am. 

6. SPOT ANNOUNCEMENTS 
PER WK. 1 MIN: 1 ti 6t1 12t1 18 ti 24 t1 

AAA 35 33 31 30 29 
AA 31 29 27 26 25 
A 22 20 18 17 16 
B 18 17 16 15 14 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
50/50 TRAFFIC PLAN 

Schedules of at least 1/2 combined AAA and AA 
spots in AA will earn AA rates on all AAA and AA 
spots. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

I MIN: Per wk 
TAP I: 
12 ti (3AAA, 3AA, 2A, 4B)..._.._.._ 222 
18 ti (SAAA, 9AA, 3A, 6B)......._.._.._..._._...._..._ 315 
24 ti (6AAA. 6AA, 4A, SB)..._ ............. _ 396 
TAP II: 
12 ti (2AAA, 2AA, 9A, 4B)...___.._._ _..-_.__ 204 
18 ti (3AAA, 3AA, 6A, 6B) 288 
24 ti (4AAA, 9AA, 8A, 8B)..._......_.._.._.......-_ 360 

`TAP III: 
12 ti (4A, 8B)...._......_.._.._.._..-.._'._.._-_._...__.._ 120 
18 ti (8A, 12B)_ _._-._..... 171 
24 ti (SA, 16B) 216 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. () Subject to availability and must be cleared 

with station- Station reserves right to withdraw 
package immediately without notice but with 30 
days rate protection. 

8. PROGRAM TIME RATES 
(Mon thru Sun 6 am -8 pm) 

Ix 28x 52x 104x I56x 280x 312x 
1 hr 200 188 181 169 163 150 144 
1/2 hr 120 109 104 94 89 84 80 
1/4 hr 70 83 60 56 54 52 99 
10 min. 60 53 50 47 46 95 44 
5 min 42 38 36 33 32 31 30 

le. SPECIAL FEATURES 
NEWS & FARM CHARGES 

(Commiasionable) 
1/2 hr 1/4 hr 10 min 5 min 

News -. 15.00 10.00 7.50 5.00 
Farm 20.00 15.00 10.00 7.50 

COMBINABILITY 
All spots, regardless of length or class. may be 
combined for discounts. 
Programs and spots may not be combined to earn 
times -per -week discounts. 
5 -minute programs broadcast on same day for same 
sponsor may be combined for contiguous rates only 
in A and B spot time. 10 -minute, or longer, pro- grams broadcast on same day for same sponsor may 
be combined for contiguous rates in all time periods. 

Beeline 
Radio 
KMJ 

REACHES 61% MORE 

ADULT LISTENERS 

IN FRESNO AREA 

The April 17 to May 14, 1968 
Fresno ARB 11 County Total Sur- 
vey Area Report shows KMJ to 
be the best radio buy over the 
second ranked station for these 
reasons: * 

Monday - Sunday 
6:00 AM - Midnight 

67% more adult listeners 
60% more men listeners 
40% more women listeners 
130% more adult listeners in 
6-1OAM and 3-7PM Traffic 
periods 
First on Weekends - Saturdays 
and Sundays 6AM to Midnight - in total adult listeners 

The Fresno Radio Market includes 
five of the richest agricultural 
counties in America and covers a 
total of nearly one million people 
with over $2 billion in effective 
buying income. 

Any way you look at it KMJ has 
to be your first radio buy to cover 
the Fresno Market. Your Katz 
man has the full story. 

Data Sources: SRDS June, 1968; Sls. Mgmt. 
Survey of Buying Power, June 1968. 

Estimates subject to errors, variations and in- 
terpretative restrictions inherent in sampling 
surveys. 

KMJ 
FRESNO, CALIFORNIA 

KATZ RADIO 
NATIONAL REPRESENTATIVE 

°Avg. 1/4 -hr. audiences. 

K M J -FM 
1949 

NAB 

Subscriber to the NAB Radio Code 
Media Code 4 205 2191 2.00 
McClatchy Broadcasting, 1515 Van Nees Ave., Fresno, 

Calif. 93721. Phone 209-268-5771 TWX 209-481- 
1372. 

I. PERSONNEL 
Manager -Neff Nagle. 

2. REPRESENTATIVES 
Katz Radio. West. 
McClatchy Sta. Sales Office: Bee Rep & 8/O pages. 

3. FACILITIES 
ERP 7,300 w.; 97.9 mc. 
Operating schedule: 4:00 pm -midnight. PST. 
Antenna ht.: 630 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
See KMJ listing for coded regulations. 

TIME RATES 
Rates effective December 1, 1965. (Card No. 1.) 

Card received December 6. 1985. 
6. SPOT ANNOUNCEMENTS 

PER YR: PER WK: 
1 U _-._ ...- ..._.._.._.._._-._.._._.._...._. 
52 U..._ __... 8 tL._..._._.._ . 

Chain - 
1 min breaks 

5.00 4.50 
9.50 4.50 9.00 

5.50 
280 ti 10 ti..._......_.___...... ._._ 3.50 3.00 
312 U.-......... 15 ti.-._.,_.._.._.._.._..__..-_. 3.00 2.50 
520 ti 20 ti 2.50 2.00 
1040 ti......._... 25 t1..._ _..___._ 2.00 1.50 
ID's -50% of 1 -minute rate. 

8. PROGRAM TIME RATES 
PER YU: 1 hr 1/2 hr 1 hr 1/2 hr 
1 ti..._.._.._... 20.00 12.00 260 U 14.00 8.00 
13 U..._.._ 19.00 11.00 312 tI....-.._... 12.00 7.50 
26 U 18.00 10.00 520 U. . 10.00 7.00 
52 U 16.00 9.00 
1/4 hr -50% of 1 -hour rates. 

10. SPECIAL FEATURES 
Newscasts: 1 -minute rate plus 50%. 

KXEX 
196e 

Media Code 4 205 2160 1.00 
Atlas Broadcasting Co., Box 1813, Fresno. Calif. 

93717 Phone 209-233-8803. 
I. PERSONNEL 

General Manager -John W. Bonder. 
2.REPRESENTATIVES 

New York -National Time Sales. 
Dallas -Riley Representatives. 
St. Louis -Eugene F. Gray Co. 
San Francisco, Los Angeles -Call collect 283-8803, 

Fresno. 
3. FACILITIES 

500 w.: 1,550 kc. Non -directional. 
Operating schedule: Daytime. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 4d, 5. 6a, 7a. 8. 
Basic hates: 20a. 22h, 23a, 240. 28b, 29a. 
Contracts: 40a, 45, 46. 47a. 
Comb.; l'ont. Discounts: 60b, 60k, 61b, 61c, 62b. 
Cancellation: 70a, 70c, 73a. 
Member: National Spanish Language Network. 

TIME RATES 
Rates effective (Card No. 12.) 

Card received December 29, 1965. 
6. SPOT ANNOUNCEMENTS 1 min 30 sec 

1 ti 7.80 5.85 
26 ti 7.00 5.25 
52 ti 6.50 4.90 
104 ti 6.00 9.50 
260 ti 5.50 9.10 
520 ti 5.00 3.75 
1000 ti 4.50 3.40 

8. PROGRAM TIME RATES 
26ti 52 11 104U 280ti 812 ti 

1/2 hr 29.00 27.00 25.00 23.00 21.00 
1/4 hr. 19.50 18.50 17.50 16.50 15.50 
5 min. 10.00 9.50 9.00 8.50 8.00 

KXQR (FM) 
1962 

00 F 

Media Code 4 205 2190 8.00 
KXQR, Box 5176, Fresno, Calif. 93755. Phone 299- 

2129. 
STATION'S PROGRAMMING DESCRIPTION 

KXQR(FM): MUSIC: middle-of-the-road popular 
music. Contact Representative for further details. 
Rec'd 11/22/67. 

I. PERSONNEL 
Pres. & Gen'] Mgr. -Elbert H. Dean. 

2. REPRESENTATIVES 
Paul H. Raymer Company, Inc. 

3. FACILITIES 
ERP 37,000 w.; 102.7 mc. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15%. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 36, 4a, 4c, 5, 6b, 7b, 8. 
Rate Protection: 10s, 11a, 12a, 13a, 14a, 15b. 16. 
Basic Rates: 20b, 21a, 22b, 23a, 24a, 25e, 26, 27. 

28a. 29a, 30, 32a. 33a. 
Contracts: 40a, 91, 92d, 43, 49b, 45, 46. 47a, 48, 

49, 50, 51a. 
Como.: Cont. Discounts: 60h, 61a, 62b. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80. 
Commercial time available limited to 6 minutes per 
hour. 

TIME RATES 
Rates effective May 1, 1984. (Card No. 4.) 

Card received May 20, 1964. 
O. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti 8.00 6.00 52 ti 5.75 9.50 
13 ti 7.00 5.50 104 ti 5.25 4.00 
26 ti 6.25 5.00 

7. PACKAGE PLANS 
PER WK: 1 min 30 sec 1 min 30 sec 
7 ti 7.00 5.50 28 ti 5.25 9.00 
14 ti 6.25 5.00 35 or more.... 5.00 3.75 
21 ti 5.75 4.50 

CALIFORNIA 
DISCOUNTS 

Applicable only with consecutive scheduling. 
13 wk k........ 
26 wk. 

5% 52 w 
10% 

8. PROGRAM TIME RATES I hr 
1 z.._._.._.._. __..._ _.._..._-........-_ 45 

DISCOUNTS 
13z-10% 52x-80% 
26x-20% 1042-35% 

KYNO 
1947 

20% 

1/2 hr 1/4 hr 
30 20 

The Eastman Station 
R A 

Subscriber to the NAB Radio Code 
Media Code 4 205 2220 9.00 
Radio KYNO, Voice of Fresno. KYNO Bldg., 2125 

N. Barton Ave., Fresno, Calif. 93703. Phone 209- 
255-8383. 

I. PERSONNEL 
President -Gene Chenault. 
Vice -President, Sales -Wayne Decker. 
Vice -President, Programming -Bill Drake. 

2. REPRESENTATIVES 
Robert E. Eastman & Co Inc. 
Portland -Seattle --William L. Simpson & Associates. 

3. FACILITIES 
5.000 w. days, 1,000 w. nights: 1300 ke. 

Directional -night only. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, Sa. 3b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11c. 12c. 13c, 14e. 
Basic Rates: 20b, 21a, 21b, 21d, 22a. 23a, 24a, 25a. 

28b, 28c, 29a, 29b. 33c. 
Contracts: 40a. 41, 44b, 46, 51a. 51b. 
Comb.: Cont. Discounts: 60d. 60e. 60f, 60i, 61b, 62d, 
Cancellation: 70d, 71a, 72, 735. 73b. 
Prod. Services: 82. 
Affiliated with Eastman Radio Network. 

TIME RATES 
No. 17 Eff 9/1/68-Rec'd 8/28/68. 

I -Mon (bru Sat 6-10 ant & 3-7 pm; Sat & Sun 
noon -7 pm. 
II -Mon thru Sun 7-10 pm; Mon [bras Fri 10 am - 
3 pm: Sat 10 am-tnan. 
III -Mon thru Sun 5-6 am & 10 pm -midnight; Sun 
6 am -noon. 
IV -Mon thru Sun midnight -5 am. 

7. PACKAGE PLANS 
PLAN I 

PER WK: I ti 12 ti 18ti 24 ti 
1 min 35.00 32.00 31.00 30.00 
30/20 sec 28.00 25.60 24.80 24,00 
10 ave. 17.50 16.00 15.50 15.00 

PLAN II 
1 min 30.00 28.00 28.00 25.00 
30/20 sec 24.00 22.40 20.80 20.00 
10 sec 15.00 14.00 13.00 12.50 

PLAN III 
1 min 25.00 23.00 21.00 20.00 
30/20 sea 20.00 18.40 16.80 16.00 
10 sec 12.50 11.50 10.50 10.00 

PLAN IV 
1 min 10.00 8.00 7.00 6.00 
30/20 sec 8.00 6.40 5.80 4.80 
10 sea 5.00 4.00 3.50 3.00 

ROS PLAN-BTA 
Applicable rates lesa 20%. Movable or preemptible 
without notice. 

CONSECUTIVE WEEKS DISCOUNT 
28 wk -5% 52 wk -l0% 
Rateholdcr: Minimum wkly ached of 6 1 -min spots 
8 am -mid Mon -Sun necessary to maintain tonsec wk 
advertising. 

10. SPECIAL FEATURES 
Nowa participation -1 min spot within newscasts, 
extra 20%. 

GARDEN GROVE 
Orange County -Map Location F-10 

See SRDS consumer market map and data at beginning 
of the State. 

See Anaheim -Santa Ana - 
Garden Grove 

GILROY 
Santa Clara County -Map Location C-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KAZA 
1957 

R A 
Media Code 4 205 2250 0.00 
South Valley Broadcasters, 53 W. San Fernando St.. 

San Jose. Calif. 95113. Phone 295-5737, 5739. 
Main Studio: 59 N. Monterey St., Gilroy, Calif. 

95020. Phone 892-3155. 
I. PERSONNEL 

General Manager -Richard E. Ryan. 
Sales Manager -Eugene Hogan. 
Program Director -Enid Eldridge. 

2. REPRESENTATIVES 
New York, Chicago, Atlanta, Dallas - Savalli/Gates. 

Inc. 
San Francisco -Don R. Pickens Co. 
Los Angeles -Harlan G. Oakes, Inc. 

3. FACILITIES 
5.000 W. days: 1290 kc. Directional. 
Operating schedule: 5:00 am -local sunset. PST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

(This listing continued on next page) 
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CALIFORNIA 
Gilroy -K A Z A -Continued 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 5, 6a, 7e. 8. 
Rate Protection: l0a 11a, 12a, 13e. 14a, 15b, 16. 
Basic Rates: 20b, 21e, 21c, 21d, 22a, 22b, 23a, 24b, 

24c, 25b, 26, 28e. 29a, 30, 33a. 
Contracts: 40e, 41, 42a, 42d. 49b, 45, 46, 47e, 48, 51b. 
Comb.; Cont. Discounts: 60a, 60d, 60e. 601, 61e. 
Cancellation: 70b. 70d. 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: The Amigo Spanish Group. 

TIME RATES 
Eff 12/1/66-Rec'd 1/26/67. 

6. SPOT ANNOUNCEMENTS I min 30 see 10see 
1 L.... 

26 z 9.00 6.75 
52 z.._....._...__.._...._...._.._.._..._._ 8.75 8.50 
104 z..__..._..-__......_.._._.._.._.._.._ 8.50 8.30 
260 x. _._.._.._.._ 8.25 6.20 
312 z.._....._..._.._....__......_ _. 8.00 6.00 
824 z.._.._ ...... ___ ..... _ ...... _______ ... 7.50 5.75 

4.75 
4.60 
4.50 
4.40 
4.25 
4.10 
4.00 
3.75 

7. PACKAGE PLANS 
1 -MINUTE SPOT PACKAGES 

PER W K : 1 wk 13 wk 26 wk 52 wk 
10 tt..._ .............. .... 8.50 8.25 8.00 7.75 
15 ti _.._._. 8.25 8.00 7.75 7.50 
20 tL.._.._.._.._ _......_.._.._... 8.00 7.75 7.50 7.25 
25 tl..._ _.. .... _.._.._... 7.75 7.50 7.25 7.00 
39/20 sec: 75% of above rates. 

8. PROGRAM TIME RATES 
Ix I9x 26x 52x 104x 2601 9121 

1/2 hr 50.00 47.50 45.00 42.50 40.00 37.50 35.00 
1/4 hr..._ 30.00 28.50 27.00 25.50 24.00 22.50 21.00 
5 min..._ 15.00 14.25 13.50 12.75 12.00 11.25 10.50 

(D) 

GLENDALE 
Los Angeles County -Map Location E-10 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

. KIEV 
See listing under Loa Angeles Urban Area. 

KUTE (FM) 
See listing under Los Angeles Urban Area. 

HANFORD 
Kings County -Map Location D-8 

See BRIM consumer market map and data at begin- 
ning of the State. 

KNGS 
1948 

The Eastman Station 
Media Code 4 205 2310 2.00 
Central California Communications Corp., Box 49. 4 

miles east of Hanford, Calif. 93230, on Hwy. 198. 
Phone 209-582-0361. 

I. PERSONNEL 
Co -Managers --Forrest A. Howard, Lloyd Channel. 
Operations Manager --Lloyd Chappel. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1,000 w.; 620 kc. Directional -night only. 
Operating schedule: 5:00 am -midnight. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b. 4a. 9d, 5, 6a, 7a, 8. 
ltate Protection: lob, 11b. 12b. 13b. 
Basic hates: 20e, 22b, 23a, 240. 24b, 250. 26, 28e. 

29a. 
Contracts: 40e. 42a, 45, 46. 48. 
Comb.; Cont. Discounts: 60b, 60k, 61c, 62b. 
Cancellation: 70a. 70e, 71e. 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
EH 12/1/67 -Reed 11/2/67. 

I -Mon thru Sat 6-9 am & 3-7 pm. 
II -Mon thru Sat 9 am -3 pm. III -All other times. 

7. PACKAGE PLANS 
SECTION I 

PER WK: I ti 12 ti 18tí 2401 
1 min 8.00 7.00 6.50 6.00 
30/20 sec 6.40 5.60 5.20 4 80 
10 sec 4.00 3.50 3.25 3.00 

SECTION II 
1 min. 7.00 6.00 5.50 5.00 
30/20 sec 5.60 4.80 4.40 4.00 
10 sec 3.50 3.00 2.75 2.50 

SECTION III 
1 min 6.00 5.00 
30/20 sec 4.80 4.00 
10 sec 3.00 2.50 

BEST BUY PLAN 
30 ti (12I, 12íI, 011I), ea 4.00 
15 ti (61, 6II, 3III), ea 5.50 
Not combinable with other weekly plans for added 
frequency. 

8. PROGRAM TIME RATES 
5 min -1-1/2x applicable 1-m1n. 

CONSECUTIVE WEEK DISCOUNTS 
28 wk -4% 52 wk -8% 
Not applicable to Best Buy Plan. 

RATEHOLDER 
Minimum wkly ached of 6 1 -min spots 6 am -midnight 
Mon thru Sun necessary to maintain consecutive weeks 
advertising. 

4.50 
3.60 
2.25 

4.00 
3.20 
2.00 

H EM ET (1 AM; 1 FM ) 

Riverside County -Map Location G-10 
See SHIM consumer market map and data at begin- 
ning of the State. 

KHSJ 
1959 

NAII 

Subscriber to the NAB Radio Code 
Media Code 4 205 2340 9.00 
Ramona Broadcasting Corp., Box 1076, Kirby & 

Devonshire Aves., Hemet, Calif. 92343. Phone 714- 
658-3208. 

I. PERSONNEL 
President -Herndon Hughes. 
General Manager -Larry Shields. 
Assistant Manager ---Garet Hughes. 

2. REPRESENTATIVES 
Harlan G. Oakes, Inc. 
Chicago, New York -Burn -Smith Company, Inc. 

9. FACILITIES 
500 w. days; 1320 kc. Directional. 
Operating schedule: Sunrise -local sunset. PST. 
Partial simulcast operation. Simulcast sunrise -8:90 
am; all day Sun. For non -simulcast facilities see 
KHSJ-FM listing. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3e, 4a, 5, 6e, 7b, 8. 
Rate Protection: 10e, 11c, 12e. 13e, 15b. 
Basic Ratee: 20b, 21e. 29b, 25e. 28b, 28c, 30. 

31, 32b. 
Contracts: 40a, 91, 45, 46, 48, 51b. 
Comb.: Cont. Discounts: 60e, 60h. 61a. 62d. 
Cancellation: 70a, 70e. 71a, 72. 
Prod. Services: 80, 82. 

TIME RATES 
ER 3/1/66 -Reed 3/24/66. 

6. SPOT ANNOUNCEMENTS 
ROS Fixed 

1 min/30 sec 2.50 3.00 
10 sec (minimum 40 per mo)..........._.._ 1.25 

7. PACKAGE PLANS 
10 -DAY SATURATION PACKAGES 

(Must be used in 10 daya) 
90x 50x 100x 

ROS spots ... 65 100 185 
8. PROGRAM TIME RATES 

Ix 13x 26x 52x 78x 156x 312x 
5 min 5 00 ..._... 4.75 4.50 4.25 
1/4 hr...... 15.00 14.25 13.50 12.75 12.00 11.00 10.00 
1/2 hr..._. 30 00 28.50 27.00 25.50 24.00 22.50 20.00 

KHSJ-FM 
1964 

Subaerlber to the NAB Radio Code 
Media Code 4 205 2941 7.00 
Ramona Broadcasting Corp., Box 1076, Hemet, Calif. 

92343. Phone 714-658-3208. 
I. PERSONNEL 

President -Herndon Hughes. 
General Manager -Larry Shields. 
Sales Manager -Merle Stearns. 

2. REPRESENTATIVES 
Harlan G. Oakes, Inc. 
Chicago, New York -Burn -Smith Company. Inc. 

3. FACILITIES 
ERI' 700 w.: 105.5 mc. 
Operating schedule: 6 am -midnight. PST. 
Antenna ht.: 265 ft. below average terrain. 
Partial simulcast operation. Operated separately 8:30 
am -5 pm Mon Ohm Sat. For simuleast rates see 
KHSJ, KHSJ-FM. 

4. AGENCY COMMISSION 
15/0 time only; 15th of month following. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11e, 12c, 13c, 15b. 
Basic hates: 20b, 21e, 241), 25a, 28b, 28c, 29a, 30. 

31. 32b. 
Contracts: 40a, 91, 45. 46. 98. 51b. 
Comb.: Cont. Discounts: 60a, 60h, 61a, 62d. 
Cancellation: 70e, 70e, 71a, 72. 
Prod. Services: 80, 82. 

TIME RATES 
ER 3/1/67 -Reed 3/3/67. 

6. SPOT ANNOUNCEMENTS 
1 min/30 sec._.._...._.._...._ _......__..___-........_ 1.25 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr 

I z _._.__..-......_. 2 3 5 

HOLLISTER 
San Benito County -Map Location C-7 

Bee SRDS consumer market map and data et begin- 
ning of the State. 

KMPG 
1962 

Media Code 4 205 2970 6.00 
Milo Communications Corp., Box 1419, 1330 Nash 

Rd., Hollister, Calif. 95023. Phone 908-637-7476. 
STATION'S PROGRAMMING DESCRIPTION 

KMI'G: MUSIC: popular. NEWS: local news at 7:10 
am, 7:95 mn, 8:15 am, 12:15 pm, 4:55 pm. Network 
news ou hour for 10 min, network report on half hour. 
beeper reporta from hi -way patrol, sheriff, US 
Weather Bureau. FARM: reports by farm advisors at 
7:15 ant, 8:15 am, 9:20 stn, 12:15 pm & 1:20 pm. 
Community calender at 7:50 am & 10:30 am. Com- 
mentary at 5.20 pm. SPORTS: network at 7:35 am, 
8:20 am & 5:20 pm M -F and every hour Sat and Sun 
Local sports news M -F at 8:25 am. Local play-by- 
play of high school sports and little league. Spanish 
program M -F 6-6:55 am. Sat 6-7:30 am & 4 pm - 
sign -off. Sun 6-3:30 am & 4 pm -sign -off. Contact 
Representative for further details. Reed 7/25/68. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -Dick Logan. 
Traffic Manager -Barbara Logan. 
News Director -Roger Powers. 

2. REPRESENTATIVES 
San Francisco, Seattle, New York, Chicago -Radio 

Time Sales. 

3. FACILITIES 
500 w. days; 1520 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3d, 4a, 5, 8a, 7e. 
Rate Protection: 10b. 11b, 12b, 13b. 14e. 
Basic Rates: 20b, 21a. 22e, 25e, 26, 28b, 33c. 
Contracts: 40a, 45, 46, 47e. 
Comb.; Cont. Discounts: 60e. 
Cancellation: 71e. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 ER Recd 8/19/68. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 z 4.75 208 i 3.75 
52 z..._.........._.._......_.. 4.50 260 z 3.50 
104 z......._.._ ................. 4.25 312 z... ...... _.._..._ 3.25 
156 z 4.00 364 z 3.00 
Fixed times- Guaranteed position. Rates based on 
number of spots used within 1 year. 

7. PACKAGE PLANS 
1 MINUTE 

MONTHLY SATURATION RATES 
ROS -not combinable. Spots muet be used within 
1 month period. 
1 tt......._.._.........._.._... 3.90 40 il......._.........._......._ 2.60 
5 tl 3.20 60 ti 2.40 
10 tI 3.00 80 ti _. 2.20 
20 ti 2.80 100 ti 2.00 

ANNUAL PACKAGE 
400 z 2.75 800 x _ 2.25 
800 z 2.50 1000 x 2.00 

WEEKLY PACKAGE 
5 ti 3.00 20 ti.. ......... _.._........ .._. 2.90 
10 
15 ti 2.60 30 ti 2.00 
30 sec -80% of min. 10 sec -60% of min 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 x. ...... _.. .... _.._.._.._. 50.00 25.00 15.00 10.00 6.50 
25 z..........._.._.._.._... 40.00 24.00 14.00 9.00 6.00 
50 x..._......_ ...... _....... 35.00 23.00 13.00 8.00 5.50 
100 z 30.00 22.00 12.00 7.50 5.00 
200 x 28.00 21.00 11.00 7.00 4.50 
300 z 26.00 20.00 10.00 6.50 4.00 
400 z 24.00 19.00 9.00 6.00 3.50 

INDIO 
Riverside County -Map Location O. 10 

See SRDS consumer market map and data at begin 
oing of the State. 

KCHV 
1954 

CITY OF LICENSE 
COACHELLA 

NBC Radio Network 
Medie Code 4 205 1410 1.00 
(This is a duplicate of the listing appearing under 

Coachella, Calif.) 
Coachella Broadcasting Co., Drawer II, Indio, Calif. 

92202. Phone 714-398-5534, 5698. 
Studios: Palm Springs. Calif.; Palm Desert, Calif. 
Palm Springs oRfce-Palm Springs Tramway, P. O. 

Drawery FF. Phone 714-324-4732. 
STATION'S PROGRAMMING DESCRIPTION 

KCHV: Adult programming. 
SPORTS: pro baseball, football, basketball. AIR 
PERSONALITIES with time segments. NEWS: tele- 
phone 2 -way radio 9 am -noon, 2 mobile units, stock 
market reporta. Spanish 4-7 em. Farm network 
12:30-12:95 pm. Middle-of-the-road, ahowtunes, film 
music, etc. Contact Representative for further details. 
Reed 8/3/67. 

I. PERSONNEL 
Owner -Edward Gorges. 
sl anager-Ike Staples. 
Farm Director -Don Blsh. 

2. REPRESENTATIVES 
San Francisco -The Sandeberg-Glenn Company. 
Chicago, New York -Burn -Smith Company, Inc. 
Los Angeles -Call station direct. 

3. FACILITIES 
5.000 w. days, 1.000 w, nights; 970 ke. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: 3a. 3b, 4a, 9d, 5. 6a, 7a. 8. 
Rate Protection: 10h, 11h, 126, 13b. 
Basic hates: 22b, 23e. 26. 
Contracts: 90c. 42a, 45, 96. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 70a. 70e. 
Affiliated with NBC. 
Member: California Farm Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 ER 10/1/67 -Reed 10/2/67. 
6. SPOT ANNOUNCEMENTS 

GUARANTEED TIMES 
Ix 52x 156x 500x 1000x 

1 min. 10.80 8.10 6.70 5.70 4.60 
30 see 7.90 5.95 4.95 4.20 3.35 
20 see 5.95 4.40 3.70 3.15 2.65 
Spanish spots sold at guaranteed time rate. 

ROS 
1 min 8.70 6.25 5.50 4.55 3.45 
30 sec 8.40 4.55 3.95 3.30 2.50 
20 sec 4.80 3.40 2.90 2.50 1.90 
10 sec 2.85 2.05 1.75 1.50 1.30 

(D) 

KREO 
1946 

Media Code 4 205 2439 8.00 
KREO, Inc., Drawer K, Indio, Calif. 92201. Phone 

714-347-3403. 
I. PERSONNEL 

President -.Jack Latham. 
General Manager -Kenneth C. Delp. 

2. REPRESENTATIVES 
J. A. Lucas & Co., Inc./JALCO. 
Portland. Seattle -Art Moore Sr Assoc., Inc. 

3. FACILITIES 
250 w.; 1400 kc. Non -directional. 
Operating schedule: 6:00 am -midnight. PST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 3d, 4e, 4d, 5, 6e. 
Rate Protection: 10a, lla, 12a, 13a, 14e, 15b. 
Basic Ratee: 20b, 21e, 21d, 22a. 22b, 23a, 24b, 25b. 

28b. 28c, 29a, 33b. 
Contracts: 40e, 41, 42b, 43, 44b, 45, 48, 47e, 49, 51c. 
Comb.: Cont. Discounts: 60a, 62a, 62d. 
Cancellation: loa, 70d, 71e, 72, 73a, 73b. 
Prod. Services: 82. 
Member: Falco--So/Cal Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Recd 8/5/68. 
AA -Mon thru Sat 5:30-9 am & 4-6 pm. A- Mon thru Sat 9 am -4 pm; Sun 6 am -8 pin. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
AA A B- 

I min 30 see I min 30 see I min 30 see 
1 z 6.00 4.50 4.50 3.35 3.00 2.25 
50 z 5.50 4.10 4.10 3.10 2.75 2.05 
100 x 5.00 3.75 3.75 2.80 2.50 1.85 
250 x..._.._ 4.50 3.35 3.35 2.50 2.25 1.70 
500 4.00 3.00 3.00 2.25 2.00 1.50 
1000 z 3.50 2.60 2.60 1.95 1.75 1.30 
2000 x......._ 3.00 2.25 2.25 1.70 1.50 1.10 

7. PACKAGE PLANS 
AA A 

PER WK: I min 30 see I min SO see 
10 U 5.50 4.10 4.10 3.10 
20 ti. ..... 5.00 3.75 3.75 2.80 
30 ti ....... 4.50 3.35 3.35 2.50 
40 u 4.00 3.00 3.00 2.25 
50 ti 3.75 2.80 2.80 2,10 

8. PROGRAM TIME RATES 

I hr I/2 h Al/4 hr 
Open 50.00 27.00 14.50 
26 z 48.00 26.00 14.00 
52 L.._ 46.00 25.00 13.50 
104 i.._...._._ 24.00 13.00 
260 x 12.50 
365 x......._....... -._... _._... 

I NGLEWOOD 

B- 
I min 30 see 
2.75 2.05 
2.50 1.85 
2.25 1.70 
2.00 1.50 
1.90 1.40 

S min 
6.75 
6.50 
6.25 
8.00 
5.75 
5.50 

AA 
5 min 

9.00 
8.75 
8.50 
8.25 
8.00 
7.50 

Los Angeles County -Map Location E-10. 
See SRDS consumer market map and data at begin- 
ning of the State. 

See Los Angeles Urban Area 

KING CITY 
Monterey County -Map Location C-8 

See SitDS consumer market map and data at begin- 
ning of the State. 

KRKC 
1958 

NA. II R A B 

Subscriber to the NAB Radio Cede 
Media Code 4 205 2460 5.00 
KRKC, Inc., Box 625, King City, Calif. 93930. 

Phone 385-5421. 
I. PERSONNEL 

General Manager -Robert T. McVay. 
2. REPRESENTATIVES 

The Sandeberg-Gienn Company. 
3. FACILITIES 

1.000 w. days. 250 w. nights; 1490 kc. 
Non- directional. 

4. AGENCY COMMISSION 
15%; billa payable 10th of month following service 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5, 6e, 7e. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20e. 
Contracts: 40a. 
Cancellation: 71a, 73a. 
Affiliated with MB8 Radio Network. 
Member: National AgRadio Groups, Inc 

TIME RATES 
Ratee effective June 1. 1983. (Card No. 4.) 

Card received May 20. 1963. 
ANNOUNCEMENTS 

1 min 30 sec 10 sec 
1 ti ......._.. _.._... 3.00 2.21 1.50 
156 ..........._ _.._...__._._.____..._ 2.80 2.1 1.40 
260 ti._......_.___..._......-...._._..._..... 2.60 1.95 1.90 
364 tt ......._....._....__._... 2.40 1.80 1.20 
520 tl _. ..-.-_....._.._._ 2.20 1.65 1.10 
728 ti ._.._._._.._. 2.00 1.50 1.00 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

1 min 30 see 10 sec 
10 ti 2.10 1.40 

t._......._._....._ .._._...._..__.... 2.60 1.95 1.30 
2015 lit. -_ _..._...._.._.._... 2.40 1.80 1.20 

30 
25 titi _._.._.._....... 2.20 1.65 1.10 

2.00 1.5e 1.00 
MONTHLY PACKAGES 

20 ti _ ............._...__... 2.80 2.11 1.40 
40 ti _._....._...._._._._ 2.60 1.95 1.30 
60 ti ___ ........... 2.90 1.80 1.20 
80 ti 2.20 1.85 1.10 

100 tl._...__........_...._.._......_....._..._ 2.00 1.5e 1.00 
150 tl ..... 1.80 1.35 .90 
200 ti 1.60 1.2e .80 

8. PROGRAM TIME RATES 512l hr 1/2 hr 1/4 br 5 min 
ti 32.00 20.00 12.00 8.00 

30.40 18.80 11.20 5.60 
104 to 28.80 17.60 10.40 5.20 
156 ti 27.20 16.40 9.60 4.80 
280 ti 25.60 15.20 8.83 4.40 
364 tl._ 24.00 14.00 8.00 4.00 
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LAKEPORT 
Lake County -Map Location B-4 

Bee SRDS consumer market map and data at begin- 
ning of the state. 

K B LC 
Subscriber to the NAB Radio Code 

Media Code 4 205 2490 2.00 
Lake County Broadcasting Company, 405 N. Main St., 

Lakeport, Calif. 95453. Phone 707-203-8113. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Hugh Turner. 
Station Manager -Richard Turner. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 

3. FACILITIES 
500 w.; 1,270 kc. Daytime non -directional. 
Operating schedule: 6:30 am -8 pm. 

4. AGENCY COMMISSION 
15/0 on time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 3a. 4a. 5, 6a, 7b. 8. 
Rate Protection: 10e. lie. 12e. 13c, 19e, 15b, le. 
Basic Rates: 20a, 21a, 22a, 24b, 25a, 28, 28a, 29a, 

30. 33a. 
Contracts: 40a, 41. 42a. 42c, 43, 44e, 45, 48. 47a, 

48. 99. 50, 51a. 51h. 51e. 
Comb.: Cont. Discounts: 60a. 81a. 62a. 
Cancellation: 70b, 70d. 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 ER Reed 3/8/86. 
6. SPOT ANNOUNCEMENTS I min 30 see 15 see 

1 x 6.00 4.80 3.50 
13 z 5.70 9.55 3.25 
26 z 5.40 4.30 3.00 
52 z 4.80 3.85 2.75 
104 z 4.50 3.60 2.50 
158 z 4.20 3.35 2.25 
260 z 3.90 3.10 2.00 
312 x 3.60 2.90 1.80 
624 z 3.20 2.50 1.50 

7. PACKAGE PLANS 
WKLY: I tl 15 t1 20 tl 25 t1 SO tl 
1 min 5.00 4.75 4.50 4.25 4.00 
30 sec 4.00 3.75 3.50 3.25 3.00 
10 seconds -50% of 1 -minute rate. 

8. PROGRAM TIME RATES 
Ix I3x 26x 

1 hr 95.00 42.00 90.00 
1/2 hr 26.00 25.00 23.00 
1/9 hr 18.00 17.00 16.00 
5 min 8.50 7.50 6.75 

52x 
38.00 
21.50 
15.00 
6.50 

104x 156x 
37.50 35.00 
20.00 19.00 
14.50 14.00 
6.25 6.00 

LANCASTER-PALMDALE 
(3 AM) 

Los Angeles County -Map Location E-10 
See SRDS consumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

KAVL 
1950 

LANCASTER 

Mutual Network 

Subscriber to the NAB Radio Code 
Media Code 4 205 2520 6.00 
Autempe uroadcastlug Co., Inc.. 2501 W. Avenue 1, 

Lancaster. Calif. 93534. Whitehall 2-1121. 
I. PERSONNEL 

President -Whitford B. Carter. 
Secretary -General Manager -Herbert L. Comstock. 

2. REPRESENTATIVES 
Savalli/Gates; Inc. 

S. FACILITIES 
1,000 w. days, 500 w. nights; 810 ke. 

Directional -separate patterns day and night. 
Operating schedule: 5:30 am -10:15 pm. PST. 

4. AGENCY COMMISSION 
15/0 time only: rendered and payable on 1st. 

5. GENERAL ADVERTISING See coded reputations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b 3a, 3b, 3c, 3d, 4a, 5, 8a, 7a, 8. 
Rate Protection: 10b, 19h, 15a. 
Basic Rates: 20b, 21a, 21b, 21c, 21d. 22a, 22b, 23e, 

29b, 24c, 25a. 28a, 28c, 29a. 
Contracts: 40a, 41, 92b, 42d, 49a, 45, 96, 47a. 48. 49. 
Comb.: Cont. Discounts: 60b, 60e, 60f, 60h, 601, 

61a, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective June 1, 1963. (Card No. 4A.) 

Card received June 27. 1963. 
8. SPOT ANNOUNCEMENT:; 1 min. 20 sec. 10 see. 

1 time 5.00 4.00 2.80 
28 times ...... 4.75 3.80 2.50 
52 tlmea...._ ._.-...__..._ 4.50 8.80 2.35 

5.90 2.20 
3.20 2.10 
3.00 1.95 
2.80 1.80 
2.60 1.70 
2.40 1.60 
2.20 1.45 

156 timen__...._..._...._...._.._ 4.00 
260 times._-__..-._......_....._ 3.75 
312 times 8.50 

425 times. 3.25 
6u0 times._ ..... ... ..... _________ 3.00 

1,000 times ._ _._.... 2.75 (1 Run -of -schedule. 
7. PACKAGE PLANS 

WEEKLY PACKAGE RATES 
(Run -of -schedule) 

1 min. 20 sec. 
10 announcements 40.00 32.00 
20 announcements 75.00 80.00 
35 announcements 122.50 98.00 
50 announcements 162.50 130.00 

10 sec. 
21.00 
39.00 
63.00 
85.00 

MONTHLY PACKAGE RATES 
(Run-ot-schedule) 

1 min. 20 sec. 10 sec. 
40 announcements (10 weekly).. 140.00 112.00 72.00 
80 announcements (20 weekly).. 260.00 208.00 138.00 

140 announcements (35 weekly).. 420.00 336.00 224.00 
200 announcements (50 weebly).. 550-00 440.00 290.00 
Packages within 1 contract year may be totaled to 
earn annual frequency rate, but do not earn cash or 
credit rebates. 
Announcements -1 minute or 150 words live; station 
break -20 seconds or 50 words live; ID'a-10 aeconds 
or 20 words live. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 ............... 40.00 25.00 19.00 11.20 7.50 
DISCOUNTS 

26x-5% 104x-15% 260z-25% 
52x-10% 156x-20% 312x-30% 

KBVM 
1956 

LANCASTER 

Subscriber to the NAB Radio Code 
Media Code 4 205 2550 3.00 
KBVM Inc., 43233 N. Sierra Hwy., Lancaster. Calif. 

93534. Phone 805-942-8461. 
STATION'S PROGRAMMING DESCRIPTION 

KIIVM: M -Sat, 6-8:30 am current hits from beet 
seller list, 8:30-9 am religious thoughts, 9-10 am 
telephone talk show, 10 am -sign -off current hits and 
news. NEWS: 3 min at :15 & :95. Farm news 12:15 
pm & 12:95 pm. Airport weather reports each hour. 
Sun: religion in morning, current hits 'n afternoon. 
Contact Representative for further details. Rec'd 
9/25/67. 

I. PERSONNEL 
President -John Bradley. 
General Manager -Harry G. Carmichael. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 
Los Angeles -Harlan G. Oakes & Associates. 

3. FACILITIES 
1,000 w. days: 1380 ke. Directional. 
Operating schedule: 5 am -local sunset- PST. 

4. AGENCY COMMISSION 
None; Agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 

TIME RATES 
ER Recd 6/28/67. 

6. SPOT ANNOUNCEMENTS 

PER YR: 
ROS 

300x600x 1200x 2400x 
30 sec 2.90 2.16 1.92 1.80 
1 min. 3.00 2.70 2.40 2.00 

7. PACKAGE PLANS 
ROS 

PER WK: 5tI 10tí 20t1 40t1 
30 sec 3.20 2.96 2.72 2.40 
1 min. 4.00 3.70 3.40 3.00 
PER MO: 25 ti 50 ti 100 tl 200 tl 
30 sec 2.80 2.58 2.24 2.00 
1 min..._ 3.50 3.20 2.80 2.50 
10 sec: 50% of 1 -min. 
Fixed position spots, plus 10%. 

10. SPECIAL FEATURES 
NEWS, WEATHER. SPORTS 

5 MIN: 6t1 12tí 18 ti 24 t1 
26 wk. _.. 27 48 63 .... 
52 wk. _.._.._.._ 24 44 58 r. 
2-1/2 MIN: 
28 wk. 18 32 45 57 
52 wk. 18 29 41 51 
Specialty programs per participation plus promo 
bonus, 1f any. 5.00. 

KUTY 
1957 

PALMDALE 

Media Code 4 205 2580 0.00 
KUTY Radio, Drawer K, Palmdale, Calif. 93550, 

Phone 805-259-5889. 
1. PERSONNEL 

Pres. & Gen'l Mgr. -William Mende. 
Sales Manager -Arthur Furtado. 
Program Director -Keith Allgood. 

2. REPRESENTATIVES 
Loa Angeles, San Francium, Northwest -Tracy -Moore 

and Assoc. 
East -Vic Piano Associates, Inc. 

3. FACILITIES 
5,000 w. days: 1470 kv. 
Operating schedule: 5:30 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only. 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2b, 3a. 313. 3d, 95, 5, 6a, 7a, 8. 
Rate Protection: lob, 11b, lib, 13b, 14b. 15b. 
Basic Rates: 20a, 21a, 21b, 21d, 22a, 23a, 24b, 25a, 

28b, 29a. 
Contracts: 40a, 41, 92b, 44a, 45, 48, 47a, 48. 
Comb.: Cont. Discounts: 60a. 60e, 60f, 601, 61a. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective 

Rates received July 19. 1985. 
(i. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 U..._........_... 5.50 3.75 100 ti . 4.00 3.00 
25 5.1 5.00 3.50 250 U 3.50 2.75 
50 ti..._......_... 9.50 3.25 500 ti 3.00 2.50 
10 seconds -75% of applicable 30 -second rate, 

7. PACKAGE PLANS 
PER WK: 1 min 30 see 1 min 30 see 

40 ti......._.._... 134. 101. 20 ti..._......_ 80. 60. 
30 ...... 113. 84. 

10. SPECIAL FEATURES 
Newscasts: At :55. News is sold on e tri -sponsor 
basis. Each sponsor receives open and close credit 
In every hourly newscast Mon thru Fri, plus 1 
1 -minute commercial announcement in every third 
newscast. Cost per month 225.00. 
News, weather, sports and local news -earned 1 - 
minute rate plus 10%. 

LEMOORE 12 AM) 
Kings County -Map Location D-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KLAN 
1960 

Media Code 4 205 2610 5.00 
Radio Lemoore, Inc., Box 1130, Hanford, Calif. 

93230. Phone 209-584-4966. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Mel Vierrs, 
Program Director -Dick Parker. 

2. REPRESENTATIVES 
San Francisco -The Albert Chance Company. 
Los Angeles -Lee F. O'Connell Company. 

3. FACILITIES 
1,000 w. days: 1320 ke. Directional. 
Operating schedule: 6 am -local sunset. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3b, 3d, 4a, 5. 6e, 7a. 
Rate Protection:. 10a, lia, 12a, 13e, 14a, 15b. 
Basle Ratea: 20b, 21a, 22a, 23b, 24b, 25e, 28a, 29e. 
Contracts: 40a, 92b, 92d, 44a, 45. 47a. 98, 51a. 
Comb.; Cont. Discounts: 60h, 62a, 62d. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 82. 

TIME RATES 
Rates effective August 21, 1960. (Card No. 1.) 

Rates received October 5. 1960. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE ANNOUNCEMENTS 

(Scheduled within 1 year) 
1 time 4.80 250 times. 

50 times 4.50 500 times ______ 3.00 
100 times 4.20 1,000 times. ......_ 2.40 

7. PACKAGE PLANS 
1 -minute announcements scheduled within any 2 -week 
Period. 

Each Total Each Total 
10 times 9.50 45.00 50 times.... 3.30 185.00 
20 times 4.20 84.00 75 times.... 3.00 225.00 
30 times 3.90 117.00 100 times.... 2.70 270.00 
40 times 8.60 144.00 
Time signals (15 words or lesa) -50% of above ratea. 
30 seconds -75% of above rates. 

8. PROGRAM TIME RATES 
1 ti. :3 tt. 26 tl. 52 ti. 

I hour 60.00 54.00 98.00 42.00 
1/2 hour 36.00 32.50 28.75 25.25 

10. SPECIAL FEATURES 
1 50 100 250 500 1,000 

ti. ti. ti. ti. ti. ti. 
5 minutes.... 7.20 6.80 6.30 5.40 4.50 8.60 
News fee 1.20 1.10 .95 .85 .75 .80 

KOAD 
1963 

Media Code 4 205 2640 2.00 
Braun Broadcasting Co., Box 1229, Hanford, Calif. 

93245. Phone 209-582-4344. 

I. PERSONNEL 
General Manager -Leroy E. Hurte. 

2. REPRESENTATIVES 
San Francisco -The Sandeberg-Glenn Company. 

3. FACILITIES 
250 w. days; 250 w. nights; 1290 be. 

Non -directional. 
Operating schedule: 6 am -midnight. PST. 

4. AGENCY COMMISSION 
15/0 net time. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 3a, 3d, 9a, 4e, 5, 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b, 22a, 23a, 26. 
Contracta: 40a, 43, 44e, 45, 46. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70b, 70e, 73b. 
Prod. Services: 80, 81. 82. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Recd 8/1/66. 
AA -Mon thru Fri 6-10 em & 4-6 pm. 
A -Mon thru Sun 10 am -9 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 

Ix I3x 
A 

26x 78x I56x 312x 
1 min 3.50 3.30 3.10 2.90 2.70 2.50 
30 sec 2.80 2.65 2.50 2.35 2.20 2.05 
10 sec 1.75 1.65 1.55 1.45 1.35 1.25 

A 
1 min 2.50 2.35 2.20 2.05 1.90 1.75 
30 sec 2.00 1.90 1.80 1.70 1.60 1.50 
10 sec 1.25 1.20 1.10 1.00 .95 .90 

B 
1 min 1.75 1.85 1.55 1.95 1.35 1.25 
30 sec 1.40 1.35 1.25 1.15 1.10 1.00 
10 sec .90 .90 .90 .90 .90 .90 
10 -second spots may not be combined with 1 -minute 
and/or 30 -second spots to earn discounts. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

(1 -minute participation, AA & A) 
PER WK: I wk 4 wk 13 wk 26 wk 52 wk 
10 ti, 5AA-5A 24.00 23.20 21.80 20.80 20.00 
15 ti, 7AA-8A 36.00 34.50 32.80 31.40 30.00 
20 ti, 10AA-10A 44.50 43.00 42.00 40.50 39.00 
25 ti. 13AA-12A 55.70 54.00 52.00 50.00 48.00 

CALIFORNIA 

LIVERMORE 
Alamedo County -Map Location B-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KTUX(FM) 
1960 

Media Code 4 205 2670 9.00 
KTUX Stereo Broadcasters, Box 2904, Oakland, 

Calif. 99618. Phone 415-652-8961. 

I. PERSONNEL 
Gen'l Mgr. & Owner -Vern C. Hatfield. 

3. FACILITIES 
EI1P 3,000 w.; 101.7 mc. 
Operating schedule: 6 am -midnight. PST. 

4. AGENCY COMMISSION 
15/0 on time. 

5. GENERAL RATE POLICY 
TIME RATES 

Station operation temporarily suspended. 

LODI (1 AM; 1 FM) 
San Joaquim County -Map Location C-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCVR 
1946 

R A,B 
Subscriber to the NAB Radio Code 

Media Code 4 205 2700 4.00 
B. Floyd Farr. George D. Snell and George M. Mar- 

dikian, KCVR Radio, Box 600, Lodi, Calif. 95240. 
209-368-0626. 

Other offices: 15 Malone Ct., Sacramento. Calif. 
95820. Phone 916-444-0626: 1608 Elmwood, Stock- 
ton, Calif. 95204. Phone 209-466-0826. 

STATION'S PROGRAMMING DESCRIPTION 
KCVR: Audience: religious 50%, Spanish 49%. 
Portuguese .5%, German .5%. 
RELIGIOUS: M -F, sign -on -1 pm. Sat. sign -on -11 
am. Sun, sign -on -3 pm. Sacred 40% local, 60% na- 
tional religious broadcasters. Music programmed and 
emceed by area's pastors. NEWS: press service and 
religious source. Spanish: M -F, 1 pm -sign -off. Sat, 
noon -sign -off. Sun, 3 pm -sign -off. General for Span- 
ish speaking with 6 air personalities and news staff. 
Popular Latin American music mostly by request. 
Heavy emphasis on community involvement through 
sports and rodeo coverage, dances, fiestas, beauty 
contests. News and public service in Spanish language. 
Personalities available for remote pickup. COMMER- 
CIAL POLICY: commercials translated free. Contact 
Representative for further details. Rec'd 7/24/67. 

I. PERSONNEL 
General Manager -George L. Sampson. 
Chief Engineer -Orson Learn. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
5.000 w. days: 1570 kc. Directional. 
Operating schedule: Sunrise -local sunset. PST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2h, 3a, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 106, 11b. 12b, 13b, 19b. 
Basic Rates: 20a, 21a, 24a, 24b, 24e, 25a, 26, 28a. 

28c, 29a, 30. 
Contracts: 40a. 41, 44a, 46. 47b, 49. 51a, 51b, 51e, 
Comb.; Cont. Discounts: 60h. 80g, 61a. 
Cancellation: 70e. 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
KCVR and KCVR-FM schedules may be combined 
for frequency discount. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Elf 5/1/08-Ree'd 5/27/68. 
7. PACKAGE PLANS 

PER WK, ROS: 
I min 30 see I min 30 see 

5 ti 5.75 4.30 50 ti 4.50 3.40 
10 ti 5.50 4.10 60 ti 9.30 3.20 
20 ti 5.30 4.00 70 ti 4.00 3.00 
30 ti 5.00 3.75 80 ti 3.80 2.85 
40 ti 4.70 3.50 
10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
ROS: Ix 26x 52x 
1 hr 65.00 59.00 55.00 
1/2 hr 39.00 35.00 33.00 
1/4 hr 26.00 23.00 22.00 
5 min 13.00 12.00 11.00 
Specific times, extra 10%. 

156x 
49.00 
29.00 
19.50 
10.00 

260x 312x 
45.00 92.00 
27.00 25.00 
18.00 17.00 
9.00 8.50 

ADDITIONAL DISCOUNTS 
5 wk -5% 13 wk -10% 26 wk -15% 52 wk -20% 

KCVR/KCVR-FM COMBINATION RATES 
1 MINUTE 

PER WK, 
AM: FM: I wk 5wk 13 wk 26 wk 52 wk 
5 ti 5 ti 51.50 48.90 46.40 43.80 41.20 
10 ti 10 ti 99.00 94.00 89.00 84.00 79.20 
10 ti 20 ti 138.00 131.00 124.00 117.20 110.30 
15 ti 25 ti........ 173.00 164.00 155.70 147.00 138.40 
20 ti 30 ti 207.00 196.50 188.30 176.00 185.60 
25 ti 35 ti 237.00 225.00 213.30 201.50 189.60 
25 ti 45 ti........ 257.50 244.50 231.80 219.00 208.00 
30 ... 50 ti 279.00 265.00 251.10 237.00 223.20 

(This listing continued on next page) 
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CALIFORNIA TIME RATES 
No. 2 Eft 6/13/68 -Reed 7/2/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see Lodi -K C V R -Continued 

30 SECONDS 
1 ti 
26 ti 

2.50 
2.40 

2.00 
1.90 

PER WK: 78 ti 2.30 1.80 AM: FM: I wk 5wk 13wk 26wk52wk 151 ti 2.20 1.70 
5 tí 

10 ti 
5 ti 
l0 ti 

38.50 36.60 
74.50 70.70 

34.60 
67.00 

32.75 30.80 
63.30 59.80 

251 ti 
501 ti 

2.10 
2.00 

1.60 
1.50 

10 ti 
15 ti 
20 ti 

20 ti 
25 ti 
30 ti 

101.50 96.40 
130.00 123.50 
155.00 147.00 

91.40 
117.00 
139.50 

86.30 81.20 
110.50 104.00 
131.80 124.00 

751 ti 
1000 + 

1.90 
1.80 

1.40 
1.30 

25 ti 35 ti 178.00 169.00 160.20 151.00 142.40 8. PROGRAM TIME RATES 
25 ti 95 tl 192.00 182.00 172.80 163.00 153.60 1 hr 1/2 hr 1/4 hr 5 min 
30 ti 50 ti 210.50 200.00 189.45 179.00 168.40 1 x 35.00 18.00 10.00 3.50 

(CB 2) 14 x 33.50 17.00 9.50 3.40 
27 x 32.00 18.00 8.50 3.30 

K C V R -FM 
40-52 x 30.00 15.00 7.50 3.20 

1959 e 
Subscriber to the NAB Radio Code 

Media Code 4 205 2701 2.00 
George Snell, B. Floyd Farr & George Mardiklan dba 
KCVR Radio. Box 600, Lodi, Calif. 95240. Phone 

209-368-0626. 
Other phones: Sacramento 916-444-0626, Stockton 

209-466-0626. 
STATION'S PROGRAMMING DESCRIPTION 

KCVR-FM: Programmed for adults and young adults. 
AIR PERSONALITIES identify all music played. 
MUSIC: general popular with emphasis on current 
hits from trade magazine charts. Requests 10 pm - 
12M, M -F. NEWS: 5 min newscasts 2 am, 5 am. 
7:30 am, 10 am. noon, 4 pm, 6 pm, 8 pm & 10 pm. 
No more than 8 commercial minutes in any 1 hour. 
Remote pickups from local fairs, stores, etc. Contact 
Representative for further details. Ree'd 3/27/68. 

I. PERSONNEL 
General Manager -George L. Sampson. 
Chief Engineer -Orson Laam. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
ERP 3.000 w.: 97.7 me. Stereo. 
Operating schedule: 24 hours. PST. 
Antenna ht.: 180 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 2b, 3a. 4a, 4d, 5. 6b, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b. 14b. 
Basic Ratea: 20a, 21a, 24a, 29b, 24c, 25a, 26, 28a. 

28e, 29a. 30. 
Contracts: 40a, 41, 48. 49. 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60g, 61a. 
Cancellation: 70c, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Sold In combination with KCVR. See that listing 
for rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eft 5/1/68 -Reed 5/27/68. 
7. PACKAGE PLANS 

PER WK, ROS: 
I min 90 see I min 90 see 

5 ti 5.00 3.75 50 ti 3.90 2.90 
10 ti 4.80 3.80 60 ti 3.70 2.80 
20 ti 4.60 3.45 70 ti 3.50 2.60 
30 ii. 4.40 3.20 80 ti 3.30 2.50 
40 ti 4.10 3.10 
10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
ROS: lx 26x 52x 156x 260x 312x 
1 hr 58.00 52.00 49.00 43.00 40.00 37.00 
1/2 hr 35.00 31.00 29.00 26.00 24.00 22.00 
1/4 hr 23.00 21.00 20.00 17.00 18.00 15.00 
5 min 11.50 10.50 10.00 8.50 8.00 7.50 
Specified times, extra 10%. 
Midnight -6 am, less 75%. 

ADDITIONAL DISCOUNTS 
5 wk -5% 13 wk -10% 26 wk -15% 52 wk -20% 

LOMPOC (3 AMI 
Santa Barbara County -Map Location D-9 

See SItDS consumer market map and data at begin- 
ning of the State. 

KKOK 
1963 

Media Code 4 205 2730 1.00 
John W. Parham. 3640 Buellton Rd.. Lompoc, Calif. 

93438. Phone 805-736-5656. 
STATION'S PROGRAMMING DESCRIPTION 

KKOK: MUSIC: standard, pop. NEWS: UPI and 
local news staff. Contact Representative for further 
details. Reed 7/2/68. 

I. PERSONNEL 
General Manager -John W. Parham. 

2. REPRESENTATIVES 
J. A. Lucas & Co., Inc./JALCO. 

3. FACILITIES 
500 w. days; 1410 kc. Directional. 
Operating schedule: 6 am -local sunset. PST. 
Antenna ht.: 170 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. la, 2h, la, 3d, 4a, 4d, 5, 6a, 7b. 
Rate Irotection: 10h, 11h, 12b, 13b, 14a, 15e, 15e. 
Basic hates: 20a, 21a, 21b, 

246. 25a. 28, 28e, 29a, 30, 
21e, 
32b. 

21d, 22a, 22b, 23e, 

Contracts: 40e, 41, 42c, 43, 45, 46, 97a, 48, 49, 50, 
51a. 

Comb.; Cont. Discounts: 60a, 60f, 60i, 61a, 62b. 
Cancellation: 70a, 70e, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS. 

KLOM 
1962 

R AIR 
Media Code 4 205 2760 8.00 
Communications Corp. of America. Box 897, 605 Rod- 

ger Rd., Lompoc, Calif. 93436. Phone 805.736- 
3429. 
STATION'S PROGRAMMING DESCRIPTION 

KLOM: Programmed for adults and young adults. 
MUSIC: emphasis on current hits and standards and 
always playing 3 in a row before any commercial 
interruption. NEWS: network on hour and half hour, 
supplemented with local news on hour following net- 
work news. COMMERCIAL POLICY: air 18 com- 
mercial minutes per hour. SPORTS: network and 
local coverage on sports, but no play-by-play. Re- 
ligion and foreign language programmed on Sun 
only. Contact Representative for further details. 
Reed 3/6/88. 

I. PERSONNEL 
President -Mike Gold. 
['ice-Pres. & Gen'l Mgr. -Dave Jacob. 
Program Director -Norm Nelson. 

2. REPRESENTATIVES 
Radio Time Sales. 

3. FACILITIES 
1.000 w. days: 1330 ke. Directional. 
Operating schedule: 8 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only; 15 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3d, 4a, 9d, 5. 8a, 7a, 8. 
Rate Protection: 10a, 11b, 12h. 13b. 14a. 15a, 15e. 
Basic Rates: 20a, 21a, 21b, 21e, 21d, 22a, 22b, 23a, 

24b, 25a, 28, 28c, 29a, 30, 32b. 
Contracts: 40a, 41, 42c, 43. 45, 46. 47a, 48. 49, 50. 

51a. 
Comb.; Cont. Discounts: 60a, 80f, 601, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 81, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
No. 3 Eft 1/15/88-Rec'd 3/6/68. 

6. SPOT ANNOUNCEMENTS 
I min 

1 e 6.00 
26 x 5.50 
52 e 5.00 
104 x 4.50 
156 x 9.25 
280 x 4.00 
312 x 3.75 
520 x 3.50 
780 x 3.25 
1000 x 3.00 

7. PACKAGE PLANS 
10 DAYS: 10 ti 20 tl 
30 DAYS: 20 tl 30 tl 
1 min 4.25 4.00 
30 sec 3.50 3.25 
10 sec 2.50 2.25 
Both Package Plans ROS 
mente. 

30 sea 
5.25 
4.75 
4.25 
3.75 
3.50 
3.25 
3.00 
2.75 
2.50 
2.25 

10 see 
3.50 
3.25 
3.00 
2.75 
2.50 
2.25 
2.15 
2.00 
1.85 
1.75 

30 tl 40 t1 50 ti 70 ti 
60 01 90t1 120 01150ti 
3.75 3.50 3.25 3.00 
3.00 2.75 2.50 2.25 
2.15 2.00 1.85 1.75 
within general time see - 

8. PROGRAM TIME RATES 
Ix 26x 52x 104e 156x 260x 

1 hr 80 55 50 45 40 35 
1/2 hr 38 35 32 29 26 23 
1/4 hr 25 23 21 19 17 15 
10 mir. 15 14 13 12 11 10 
5 min 11 10 9 8 7 6 
2 or more Program units may combine to earn ap- 
plicable unit rate if broadcast on same day for same 
sponsor. 
Spots and Programs cannot be combined to earn dis- 
counts, however greatest discount earned by either 
applies to the other. 

10. SPECIAL FEATURES 
Foreign Language Programa -le rate applies. 

KNEZ 
1958 

Media Code 4 205 2790 5.00 
KNEE Radio, Division of H & B Communications 

Corp., Box 960, Lompoc, Calif. 93436. Phone 805- 
736-3496. 

I. PERSONNEL 
President -Charles Trimble. 
General Manager -Frank Marta. 
Program Director -Mark Edwards. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
500 w.; 960 ke. Directional -night only. 
Operating schedule: 5 am -midnight daily. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 9a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic hates: 20a, 22a, 22b, 23a, 24a, 25a. 26. 28b. 

29a. 
Contracts: 40a, 42a, 45, 46, 470, 48. 
Comb.: Cont. Discounts: 60a, 61e, 61b, 61c, 82b. 
Cancellation: 70a. 70e, 71a, 73a. 

TIME RATES 
No. 1 Eft 6/1/68 -Reed 9/30/68. 

6. SPOT ANNOUNCEMENTS 
A-7-9 am, noon -1 pm & 4-6 pm. Guaranteed firm 
times. 

Ix 52x 104e 156x 208e 260x 1200e 
1 min 5.30 4.70 4.90 4.10 3.80 3.50 2.95 
30 ser 4.10 3.50 3.20 2.95 2.65 2.35 2.10 
All other times, 20 see or less. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 156x 208x 260x 

1 hr 65 80 55 50 45 90 35 30 
1/2 hr 40 37 35 33 30 26 23 20 
1/4 hr 25 23 22 20 18 16 15 12 
5 min 15 13 12 11 10 8 7 6 
Programs and spots cannot be combined to earn larger 
frequency discount. 

LONG BEACH 
Los Angeles County -Map Location E-10 

See SItDS consumer market map end data at begin- 
ning of the State. 

KFOX KFOX-FM 
See listing under Los Angeles Urban Area. 

KGER 
1926 

Subscriber to the NAB Radio Code 

Media Code 4 205 2820 0.00 
John Brown Schools of Calif., 3759 Atlantic Ave.. 

Long Beach, Calif. 90807. Phone 213-427-7907, 
836-4774. 

I. PERSONNEL 
President -Dr. John E. Brown. 
Vice-Pres. & Gen'] Mgr. -Canton H. Fowler. 

3. FACILITIES 
5,000 w.; 1390 kg. Directional -night only. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 30, 4b, 4d, 5, 6a, 7b. 
Rate Protection: 10a, lia, 12a, 13a, 14e, 15b. 
Basic Rates: 2013, 21a, 21b, 22a, 23b, 24b. 25a, 26, 

28b, 28c, 29a, 29b, 30. 
Contracta: 400. 42b, 45, 46. 47e, 51a. 
Comb.; Cont. Discounts: 62d. 
Cancellation: 70a, 70d, 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 
Following rates show net costs after deduction of eh 
applicable discounts. 

TIME RATES 
No. 29 ER 2/1/67 -Reed 1/3/67. 

A -Sun 7 am -midnight. 
B -Mon thru Sat 6 am -10 pm. 
C -Mon thru Sat sign -on -6 am & 10 pm -sign -off; 
Sun sign -on -7 am. 

8, SPOT ANNOUNCEMENTS 
CLASS A, B. C 

Ix 26x 52x 104x 156e 260e 312x 
1 min 8.00 7.80 7.60 7.40 7.00 6.75 8.50 
30 sec 6.25 6.00 5.80 5.80 5.30 5.00 4.70 

8. PROGRAM TIME RATES 
CLASS A 

Ix 26x 52x 104x 
1 hr 120 115 110 105 
1/2 hr 84 82 79 76 
1/4 hr 57 55 53 51 
10 min. 42 40 38 36 
5 min...... 29 28 27 26 

1 hr 115 
1/2 hr 71 
1/4 hr 47 
10 mia.._ - 33 
5 min 24 

CLASS B 
110 105 190 

68 65 62 
45 43 41 
31 29 28 
23 22 21 

158x 260e 312x 
100 95 90 

72 68 84 
49 47 45 
34 33 32 
25 24 23 

95 90 8! 
59 56 53 
39 37 35 
27 26 25 
20 19 18 

CLASS C 
1 hr 88 84 80 76 72 69 65 
1/2 hr 55 52 50 47 45 42 40 
1/4 hr 38 36 34 32 30 28 28 
10 min. 27 26 25 24 23 22 21 
5 min. 19 18 17 18 15 14 13 

KJLH(FM) 
See listing under Los Angeles Urban Area. 

KNAC (FM) 
See listing under Loa Angeles Urban Area. 

KNOB (FM) 
See listing under Los Angeles Urban Area 

LOS ALTOS 
Santa Clara County -Map Location C -t 

See SRDS consumer market map and data at begin - 
nine of the State. 

KPGM (FM) 
1960 

Media Code 4 205 2850 7.00 
Peninsula Broadcasting Corp., 2550 El Camino Real, 

Mountain View, Calif. 94040. Phone 415-948-0555. 

STATION'S PROGRAMMING DESCRIPTION 
KPGM (FM): Programmed for adult audience. 
Popular music format with emphasis on tuandardo and 
middle-of-the-road. MUSIC: general popular 3 am - 
8 pm, instrumental arrangements of standards empha- 
sized after 5 pm. Serious music, 8-30 pm, full 
length opera on Fri. Semi - classical and general 
popular, intsrumental only, 10 pm - 12M. NEWS: 
headlines on quarter hour, 6-9 am, local interest and 
stocks on half hour, 9 am -5 pm. Regular programs 
frequently carried from remote locations. COMMER- 
CIAL POLICY: no more than 10 commercial minutes 
per hour, 6 am -8 pm, nor more than 4, 8 pie -12M. 
Recd 9/25/67. 

I. PERSONNEL 
Co -General Managers -J. N. Christensen. Lawrence 

Gahagan. 
3. FACILITIES 

ERI' 3,000 w. 97.7 mc. Stereo. 
Operating schedule: 6:00 am -midnight Men thru Sat.; 
10:00 am -midnight Sun. PST, DST. 
Antenna ht.: 250 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b. 3c, 3d, 4a. 4c, 5, Oa, 7b. 
Rate l'rotction: 15b. 
Basic Rates: 20e, 21e, 21b, 22b, 23a, 24b, 25a, 28b, 

29a. 
Contracts: 40a, 41. 96. 
Comb.: Cont. Discounts: 60f, 62d. 
Cancellation: 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Length of commercial copy: 
5 min..-. 1:00 30 min_.-...______._ 2:30 
15 min._,,...,..,...... 1:30 60 min._____._ 5:00 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eft 1/3/67 -Reed 8/30/67. 
6. SPOT ANNOUNCEMENTS 

Ix 13e 26x 
1 min 7.00 6.50 6.00 
30 sec......._ 5.00 4.50 4.00 
15/20 see 4.00 3.50 3.00 

8. PROGRAM TIME RATES 
1 hr 

1 ti 65 00 
13 tl .._. 60.00 
26 ti___ _ 55.00 
52 tL 50 00 
104 ti._......_-....... 45.00 
208 t1.....-......_....,.,._.._._ 40.00 

52x 
5.50 
3.50 
2.50 

1/2 hr 
35.00 
33.00 
30.00 
27.00 
28.00 
25.00 

104e 
5.25 
3.25 
2.25 

208e 
5.00 
3.00 
2.00 

1/4 he 5 min 
22.00 13.50 
20.00 13.00 
18.00 12.00 
17.00 11.00 
16.00 10.50 
15,00 10.00 

XERB 
1090 KC. 

No. 1* Negro Station in 5 Counties: 
San Diego Riverside Orange San Bernardino Kern TIME 

XERB "B" "C" "D" 
SERVING THE 700,000 SOUTHERN 

CALIFORNIA NEGRO MARKET 

ALL 

PD 

Y 
6 M 

31.0 10.3 8.0 7.7 

Source: Pulse 6 County Negro Survey. 
April -May -June -July, 1967. 

ONE STATION SELLS ALL OF SOUTHERN CALIFORNIA 
SAN DIEGO LONG BEACH LOS ANGELES BAKERSFIELD 

No. 2* Negro A.M. Station 
For LOS ANGELES! 
°Source: Pulse 6 County Negro Survey. 
April -May -June -July, 1967. 

XERB 8228 Sunset Blvd., Hollywood, Calif. 90046 
Phone: (213) 656-9022 

Represented by 

GREENER, HIKEN, SEARS 
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LOS ANGELES (and) 
LOS ANGELES URBAN AREA 

STATIONS IN LOS 
KABC, KABC-FM 
KBBI(FM) 
KBCA (FM) 
KB1G, KBIG (FM) 
KBMS (FM) 
KCBH (FM) 
KFAC. KMET-FM 
KFI 
KFWB 
KGBS 
KGBS-FM 

ANGELES: 
KGF/ 
KH1, KHJ-FM 
KHOF (FM) 
KLAC 
KMET (FM) 
KMPC 
KNX, KNX-FM 
KOST (FM) 
KPOL, KPOL-FM 
KRHM (FM) 
KRKD, KRKD-FM 

STATIONS IN LOS ANGELES URBAN AREA: 
Los Angeles Urban Area stations are listed (unless 
otherwise indicated) Immediately following the list- 
ings for Los Angeles stations. 
KALI. San Gabriel KNOB (FM), Long Beath 
KBBO, Burbank KPPC (FM) Pasadena 
KBIG. Avalon KRLA. Pasadena 
KBOB(FM), West Covina KSFV (FM). San 
K DAY. Santa Monica Fernando 
KFOX, KFOX-FM, Long KSRF (FM). 

Beach Santa Monies 
KGER, Long Beach KTYM, KTYM-FM. 
KGIL. San Fernando Inglewood 
KGRB, West Covina KUTE (FM), Glendale 
KIEV, Glendale KVFM (FM), San 
KILN (FM), Long Beath Fernando 
KKAR, Pomona KWKW, Pasadena 
KKOP (FM), Redonda KWOW, Pomona 

Beath 
KNAC (FM), 

Long Beach () See listing under city o/ license. 

STATIONS IN LOS ANGELES 
(12 AM; 18 FM) 
Los Angeles County -Map Location E-10 

See SRDS consumir market map and data at begin- 
ning of the 'rate. 

GROUP/L. A. 
Comprised of: 

EBBT (FM) KNOB (FM) KIM (FM) KRAM (FM) 
KMET (FM) KUTE (FM) 
Media Code 4 205 2880 4.00 
Los Angeles -6565 Sunset Blvd.. Hollywood. Calif. 

90028. Alex Stein, Alan Schultz. Phone 213-462- 
6676. 

TIME RATES 
Eff 10/66 -Reed 10/31/66. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

Static 
PER WK: VR: 9 8 7 6 5 4 
10 ti 130 z 95.00 80.00 74.00 67.00 59.00 50.00 
20 ti 260 z 92.00 77.50 72.00 65.00 57.50 48.50 
30 ti 400 z 79.00 75.00 70.00 63.00 56.00 47.00 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

KABC 
1929 

LOS ANGELES 

An ABC Owned Station ® KATZ RADIO 
WEST 

News and Conversation 
R A'B 

Subscriber to the NAB Radio Code 
Media Code 4 205 2910 9.00 

American Broadcasting Co. A Division of American 
Broadcasting Companies. Inc.. 3321 S. LaCienega 
Blvd., Los Angeles, Calif. 90016. Phone 213-863- 
3311. 
STATION'S PROGRAMMING DESCRIPTION 

KABC: Programmed for adulta. 
News and open line telephone conversation format. 
NEWS: 4 hour morning news block. 3 hour evening 
news block, with overall hosts. 10 min network and 
local news on hour. 5-9 am world, regional and local 
news, sports, helicopter reports, commentary, stock 
market reports. 9 am -noon telephone discussions. 
Noon -1 pm conversation. 1-4 pm telephone discussions. 
guests. interviews. 4-7 pm news block. 7 pm -5 am 
telephone discussions, guests, interviews. Sun 5-8 am 
news and public affairs. 8 am -4 pm telephone die- 
cussiona, guests, Interviews. 7 pm -12M public affairs. 
28 man news staff, 6 mobile units, helicopter. Con- 
tact Representative for further details. Reed 1/8/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mar. -Ben Hoberman. 
General Sales Manager -George Green. 
Program Manager -Jack Meyers. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
5.000 w.; 790 Ice. Directional -night only. 
Operating schedule: 24 hours daily. PST. 
Partial simulcast operation. Simulcast 5-9 am & 4- 
7 pm Mon thru Fri. For non -simulcast facilities 
see KABC-FM. 

4. AGENCY COMMISSION 
15/0 rates shown; payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 3c, 3d, 4a, 9d, 5, 6b. 7b, 8. 
Rate Protection: lab, 11b, 12b, 13b. 14b, 15d. 
Basic Rates: 20b, 22a, 24a, 25a, 27, 28a, 29a, 30, 

33a. 
Contracts: 40b. 42a, 44a, 45, 51e. 
Comb.; Cont. DLoounta: 606, 60h, 601, 61b. 62b. 
Cancellation: 70a. 70e. 71a. 
Affiliated with American Information Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 38 Eff 5/1/68-Rec'd 4/17/68. 

If we 
delivered 
the best 
results, 

wouldn't 
we have 

the 
most 

advertisers? * 

We do. 
KABC 

A 

A D 
.J' J 

-N-21ELE2, 

represented nationally by Katz Agency, Inc. 
*Crest Monitor July'66 thru June'67 Los Angeles 

AAA -Sion thru Frl 0-10 am. 
AA -Mon thru Fri 3-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sat & Sun sign -on - 
7 pm. 
B -Sun thru Sat 7 pm -midnight & 5-6 am. 
C -Sun thru Sat midnight -5 am. Rates on request. 

7. PACKAGE PLAN 
1 -MINUTE MULTI -SPOT PLAN 

PER WK: 1 ti 601 12 ti 18 ti 24ti 
AAA 95 87 81 77 73 
AA 85 77 71 67 63 
A 67 57 52 48 46 
B 61 47 43 41 39 

Multi -Spot & Total Audience Plans: AAA spots 
must rotate 6-10 am, AA 3-7 pm. A. B & C spots 
may be specified within 1 -hour segments. 

TOTAL AUDIENCE PLAN 
PLAN I 

(1/3 each AAA. AA, B') 
12 ti 18 ti 24 ti 30 ti 36 tl 48 ti 

Per wk 672 954 1200 1440 1692 2232 
PLAN II 

(1/8 each AAA, AA; 1/3 each A, B) 
Per wk. 588 828 1032 1230 1440 1896 

PLAN III 
(1/2 each A, B) 

Per wk....._ 498 693 852 1005 1170 1536 () Subject to availability, up to 1/2 of B spots 
msy be scheduled anytime Sat & Sun. 

Multi -Spot & Total Audience Plane: AAA spots 
must rotate 8-10 am, AA 3-7 pm. A, B & C spots 
may be specified within 1 -hour segmenta. 

DISCOUNT 
52 wks-10% 

50/50 TRAFFIC PLAN 
An advertiser who schedules at least half his com- 
bined AAA and AA weekly spots in AA earns AA 
rates on all .AAA and AA spots, provided all AAA 

EXTENDED WEEKEND PACKAGE 
9t1 12ti 18tí 24ti 

Per wknd 246 444 630 792 
1/3 each Sat, Sun, Mon; 1/2 each Sun, Mon; or 1/2 
each Sat. Sun. Monday spots scheduled 1/2 A. 1/2 B. 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
1 -minute and 20/30 -second spots may be cross -com- 
bined to determine times per week. 
2 10 -second spots count as 1 unit when combined 
with longer spots, to determine times per week for 
longer spots. 
Rateholder: 100.00 per week, applicable to entire 
card, including rate protection, but not including 
52 -week guarantee. 

10. SPECIAL FEATURES 
NEWS & SPORTS 

PER UNIT: AAA AA A B 
5 min 135 125 100 75 
10 min 225 190 150 120 
1/4 hr 300 240 180 150 

DISCOUNTS 
(News & Sports only) 

13 wk -5% 26 wk -7-1/2% 52 wk -10% 
Programs and spots may be combined for discounts on 
spots only. 

KABC-FM 
1957 

LOS ANGELES 

An ABC Owned Station 
R AÍ -B 

Media Code 4 205 2911 7.00 
American Broadcasting Company, 3321 S. LaCionega 

Blvd., Los Angeles, Calif, 90016. Phone 213-663- 
3311. 

I. PERSONNEL 
Vice-Pres. & Gen'1 Mer. -Ben Hoberman. 
Sales Manager -George Green. 
Program Director -Tack Meyers. 

2. REPRESENTATIVES 
Eastern States -Quality Media Incorporated. 
West Coast-Group/L. A. 

3. FACILITIES 
ERP 74,000 w.; 95.5 mc. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 2,183 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am -4 pm & 7 pm -midnight Mon thru Sat: 9 am - 
4 pm Sun. For simulcast facilities see KABC. 

4. AGENCY COMMISSION 
15/0 time and talent: payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: 3a. 5. 
Rate Protection: 12h, 16. 
Basic Rates: 20b, 22a, 25a. 26. 27, 28a. 30, 33d. 
Contracts: 40a, 42a, 42e, 43, 44a, 45. 51c. 
Comb.: Cont. Discounts: 60b, 60d, 60h, 601, 61a, 62d. 
Cancellation: 70a, 70c. 71a. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER --- ltec'd 1/8/68. 
7. PACKAGE PLANS 

1 MINUTE 
(Mon thru Fri 9 am -4 pm & 7 pm -midnight) 

(Sat & Sun 1iay) 
PER WK, EA: 

all 
18ti 24t1 38ti 

FM Only 10.00 9.00 8.00 7.00 
FM/AM Combination 6.00 5.40 4.80 4.20 
All spots rotate Sun thru Sat. 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
Spots on KABC may be counted for frequency of 
spola on KABC-FM but not vice-versa. 

KALI 
SAN GABRIEL 

City of license, San Gabriel, Calif. 
Los Angeles office: 5723 Melrose Ave., Hollywood, 

Calif. 90036. Phone 213-466-6161. 
See listing under Los Angeles Urban Area. 

KBBI (FM) 
1959 

LOS ANGELES e 012 MU 
Media Code 4 205 2970 3.00 
BIOLA, Inc., Box 551, La Mirada, Calif. 90638. 

Phone 213-723-7310. 

CALIFORNIA 
I. PERSONNEL 

Sta. & frog. Mgr. -Donald W. Ranson. 
Promotional Manager -Ralph Samford. 
Sales Manager -Richard T. Bemiller. 

2. REPRESENTATIVES 
Group/L. A. 

3. FACILITIES 
ERP 68,000 w., Martz. & vert.) 107.5 mc. Stereo. 
Operating schedule: 24 hours daily. 
Antenna ht.: 5.800 ft. above Los Angeles. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3b, 3c, 3d, 4b, 4d, 5. 6a, 

7b, 8. 
Rate Protection: log, 11g, 12g, 13g, 14g, 15a, 16. 
Basic Rates: 20b, 21a, 216, 21d, 22a, 22b, 23a, 24a, 

29b, 24c, 25a, 26. 27, 28b, 28e. 29a, 29b, 30. 
32b, 33d. 

Contracts: 40a, 41, 42b, 42d, 43, 44b, 45, 47e, 48. 
49, 50, 51a, 51b, 51c. 

Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 61a, 
62b, 62d. 

Cancellation: 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Maximum of 8 commercial minutes per hour. No 
product will be placed adjacent to a competitive 
product. 
Advertising of tobacco or tobacco products not ac- 
ceptable. 
Member: FM Group Sales, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 11/1/63-Rec'd 11/18/63. 
AA -Mon thru Sat 6-10 pm. 
A -Mon thru Sat 10 am -6 pm. 
B -Mon thru Sat 10 pm -10 am; Sun 6 am thru Mon 
8 am. 

O. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min 30 sec 1 min 30 sec 
1 tI 17.00 12.00 104 ti 15.00 10.40 
13 ti 16.50 11.60 208 ti 14.50 10.00 
26 ti 16.00 11.20 312 ti 14.00 9.60 
52 ti 15.50 10.90 

CLASS A 
1 ti 14.00 10.00 104 ti 12.00 8.40 
13 ti 13.50 9.60 208 ti 11.50 8.00 
28 ti 13.00 9.20 312 ti 11.00 7.60 
52 ti 12.50 8.80 

CLASS B 
1 ti 12.00 8.00 104 ti 10.00 6.80 
13 tI 11.50 7.70 208 ti ....... 9.50 8.50 
26 ti 11.00 7.40 312 ti 9.00 6.20 
52 ti 10.50 7.10 

CONSECUTIVE WEEKS DISCOUNTS 
13 weeks 5% 39 weeks....__ _. 15% 
26 weeks 10% 52 or more weeks.... 20% 
Discounts apply to programs and newscasts only. 

(This listing continued en next pane) 

Advertisement 

KWIZ 
1926 

ANAHEIM -SANTA ANA -GARDEN GROVE 
Media Code 4 205 0360 9.00 
Davis Broadcasting Co., 3101 W. Fifth St., 

Santa Ana, Calif. 92703. Phone 714-839-4220. 
I. PERSONNEL 

Exc. Vice-Pres., Gen l Mgr. & Prog. Dir. -Bill 
Weaver. 

Sr. Vice-Pres. & Sales Mgr. -Phillip C. Davis. 
Los Angeles Office --Jack Bell, Rm. 202, 3932 

Wilshire Blvd., Los Angeles, Calif. 90005. 
Phone 213-388-0568. 

San Francisco Office -Sonny Mitchell, 843 Mont- 
gomery, San Francisco, Calif. 94133. Phone 
415-391-0286. 

2. REPRESENTATIVES 
Jack Massa & Co., Inc., New York. Chicago, 

Detroit, St. Louis, Kansas City, Dallas, 
Atlanta. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1480 kc, 
Operating schedule: 24 hours. 

TIME RATES 
ER 8/29/68-Ree'd 9/3/88. 

AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thtu Fri 5-6 am, 10 am -3 pm & 7-9 
pm; Sat & Sun 8 am -7 pm. 
B -Mon thru Fri 9 pm -midnight; Sat & Sun 
5-6 am & 7 pm -midnight. 
C -Daily midnight -5 am. 

6. SPOT ANNOUNCEMENTS 

I WK: 
-I min 
AA A 

-- 
B AA 

30 see 
A 
- 

B 
6 tt...... 39.00 31.50 17.00 31.00 25.00 13.00 
12 IL... 37.00 30.00 16.00 29.50 24.00 12.50 
18 tt.... 35.00 28.00 15.00 28.00 22.50 12.00 
24IL... 33.00 26.50 14.00 26.50 21.50 11.50 
30 ii.... 31.00 25.00 13.00 25.00 20.00 11.00 
36 tL.._ 29.00 23.50 12.00 23.50 19.00 10.50 
13 WK: 
6 ti 38.00 30.50 16.50 30.00 24.00 12.50 
12 I.L _ 36.00 29.00 15.50 28.50 23.00 12.00 
18 ti 34.00 27.50 14.50 27.00 22.00 11.50 
24 ft 32.00 26.00 13.50 25.50 20.50 11.00 
30 t1 30.00 24.00 12.50 24.00 19.50 10.50 
36 ti 28.00 22.50 11.50 22.50 18.00 10.00 
26 WK: 
6 ti...._. 37.00 30.00 16.00 29.00 23.50 12.00 
12 ti _ 35.00 28.00 15.00 27.50 22.00 11.50 
18 tL 33.00 26.50 34.00 26.00 21.00 11.00 
24 ti 31.00 25.00 13.00 24.50 20.00 10.50 
30 tI 29.00 23.50 12.00 23.00 18.50 10.00 
36 ti 27.00 22.00 11.00 21.50 17.50 9.50 
52 WK: 
6 ti 36.00 29.00 15.50 28.00 22.50 11.50 
12 ti 34.00 27.50 14.50 28.50 21.50 11.00 
18 tL - 32.00 26.00 13.50 25.00 20.00 10.50 
24 ti 30.00 24.00 12.50 23.50 19.00 10.00 
30 ti 28.00 22.50 11.50 22.00 18.00 9.50 
36 tL 26.00 21.00 10.50 20.50 16.50 9.00 
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CALIFORNIA 
Los Angeles -K B B I IFM)-Continued 
8. PROGRAM TIME RATES 

CLASS AA 
PER WK: 1 hr 1/2 hr 1/4 hr 5 min 
1 ti ._.-._ 84.00 56.00 40.00 25.00 
2 U. 81.00 54.00 38.50 24.25 
3 tl._._ ..............._._........_.._ 78.00 52.00 37.00 23.50 
4 ti._ 75.00 50.00 35.50 22.75 
5 ti 72.00 48.00 34.00 22.00 

CLASS A 
1 ti._ _.. 72.00 48.00 34.00 20.00 
2 ti._. 69.00 48.00 32.50 19.25 
3 ti _....__._...._..._. 66.00 44.00 31.00 18.50 
4 U. ........-.._.._....... 63.00 42.00 29.50 17.75 
5 U._ 60.00 90.00 28.00 17.00 

CLASS B 
1 tl_ _......._..._ _ 60.00 40.00 28.00 15.00 
2 _ 57.00 38.00 26.50 14.25 
3 tf._.. ..... - ...._.._.. ....... 54.00 36.00 25.00 13.50 
4 U..._. ..... ...... .......... ......... ...... 51.00 34.00 23.50 12.75 
5 ti._ 48.00 32.00 22.00 12.00 

10. SPECIAL FEATURES 
Newscasts: Ratea same as Class AA. A and B, 
hour and 5 minute Program Time Rates. 
Newscast rates include cervice and editing fees. 

KBCA (FM) 
1958 

LOS ANGELES 
Subscriber to the NAB Radio Code 

Media Code 4 205 3000 8.00 
Mt.. Wilson FM Broadcasters, Inc., 8505 Wilshire 

Blvd., Loa Angeles, Calif. 90048. Phone 213-653- 
7870. 

Studio -6380 Wilshire Blvd.. Los Angeles, Calif. 
90048. Phone 213-653-3940. 
STATION'S PROGRAMMING DESCRIPTION 

KBCA (FM): Integrated programming for adults and 
young adults. MUSIC: jazz 24 hours a day. NEWS: 
daily at 8 am, 10 am. noon. 3 pm, 6 pm. & 11 pm. 
Contact Representative for further details. Recd 
7/11/68. 

I. PERSONNEL 
President -Saul R. Levine. 

2. REPRESENTATIVES 
Los Angeles. San Francisco, Chicago, New York - 

J. A. Lucas & Co., Inc./JALCO. 
S. FACILITIES 

ERP 18,000 w, (horiz.), 18,000 w. (vert.); 105.1 mc. 
Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 2.900 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

#2 * *LA 2 -County Area 
Negro Audience 
Jan -Apr. '68 Pulse 

IN LOS ANGELES & ORANGE COUNTY 

6-10 am 

10-3 pm 

3-7 pm 

7 -Mid 

#2 Share Homes 
#2 Share Men 
#2 Share Women 
#2 Share Total 

#2 Share Homes 
#2 Share Men 
#2 Share Women 
#2 Share Teens 
#2 Share Total 
#2 Share Homes 
#2 Share Men 
#2 Share Women 
#2 Share Teens 
#2 Share Total 

#2 Share Homes 
#1 Share Men 
#2 Share Women 
#2 Share Teens 
#1 Share Total 

JAZZ IN STEREO 
24 Hours a Day - to Reach 

615,100 Total Negro Population 

9% 
10% 

8% 
8% 

12% 
19% 
10% 
16% 
12% 

13% 
17% 
13% 
12% 
12% 

31% 
34% 
33% 
33% 
33% 

K105.1 me BCA 18000w ERP Vert. 
RP Hor. 

LOS ANGELES, CALIF. 

Represented Nationally by 

jlo 
*Subject to limitations inherent in survey 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 4d, 5. 6a. 8. 
Basic ltates: 23a. 
Contracts: 40a. 

TIME RATES 
No. 10 Eft 1/15/88-Rec'd 1/15/68. 

A --Sun thru Sat 7 am -midnight. 
B -All other times. 

8. SPOT ANNOUNCEMENTS 
A: 505 IOOx 250x 500x I000x 
1 min. 19.00 18.00 17.25 16.50 15.75 
30 sec or less_ 15.25 14.50 13.75 13.25 12.50 
B: 
1 min. 15.25 14.50 13.75 13.00 12.25 
30 sec or lees 12.25 11.50 11.00 10.50 9.75 

7. PACKAGE PLANS 
A B- 

Imin 30 see 1 min 30 see 
10 ti 19.50 
20 ti 19.00 
30 ti 18.50 
40 ti 18.00 

8. PROGRAM TIME RATES 
CLASS A 1/4Ihr 1 z..._ 200.00 

15.00 15.50 12.50 
14.50 15.00 12.00 
14.00 14.50 11.50 
13.50 14.00 11.00 

I/2 hr 1/4 hr 5 min 
120.00 80.00 30.00 

13 z......._.._......_.._.._.... 190.00 114.00 76.00 28.50 
28 z 180.00 108.00 72.00 27.00 
52 z _._.._......_... 172.50 103.50 
104 x ._- 98.50 65.00 24.25 

62.00 23.00 
22.00 

CLASS B 
1 z..._ 160.00 98.00 64.00 24.00 
13 z __...._..... 152.00 91.25 60.75 22.80 
26 z 144.50 86.75 57.75 21.75 
52 z 137.25 82.50 54.75 20.75 
104 x_.._.._.........._.._.._.._ ._.._... 78.50 52.00 19.75 
208 x -_......_... ._.._..- ._..__ 49.50 18.75 
385 z......._.._ _.._.._._... ._.._._ 17.75 

KBIG KBIG-FM 
1952 1959 

AVALON LOS ANGELES 

gITON! RRPReBgLNTATIVeOa INC. 

Media Code 4 205 3030 5.00 
John Poole Broadcasting Co., Inc., 6540 Sunset Blvd. 

Los Angeles, Calif. 90028. Phone 213-483-3205. 
Studios: Avalon, Catalina Island and Hollywood. 

Calif 
STATION'S PROGRAMMING DESCRIPTION 

KBIG: See KBIG listing in Los Angeles urban area 
for station's programming description. See KBIG-FM 
listing in Los Angeles for station's programming 
description. 

I. PERSONNEL 
President -John H. Poole. 
Vice-Pres. & Gen'1 Mgr. -Alan Fischler. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 
San Francisco -Radio Time Sales. 

3. FACILITIES 
10,000 w. days: 740 ka. Directional. 
Operating schedule: 8-1 am. PST. 
FM -ERP 104,000 w. (horiz.), 56,000 w. (vert.); 
104.3 mc. 
Operating schedule: 24 hours. 
Antenna ht: 5400 ft. above average terrain. 
Partial simulcast operation. Simulcast 8 -IO am Mon 
thru Fri. For non-aimuleast facilities see KBIG-FM. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See eeded regulations 
NAB Radio Code Advertising Standards awe. 
General la, 2a, 2b, 3a, 3c, 3d, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10b. 115, 12b. 13b, 145, 15a. 16. 
Basic Rates: 20a, 20b, 21a, 215. 21d. 22a. 225. 23a, 

24a, 24b, 24c. 28a, 28c, 29a, 29b, 30. 33c. 
Contracts: 40a, 41, 42b, 92d, 44a. 45, 46, 47a, 48, 49, 

50. 51a. 51h. 51c. 
Comb.; Cont. Discounts: 60a. 60c, God. 60e, 60f, 60h, 

609 61c, 62b. 62d. 
Cancellation: 70a. 70c, 71a, 72. 73a, 73b. 
Prod. Services: 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Eff 7/1/87-Rec'd 5/18/87. 
7. PACKAGE PLANS 

REIO AM/FM COMBINATION RATES 
ANNUAL VOLUME PLAN 

I min 30 see 10 see 
33.00 27.00 16.50 
26.00 21.00 13.00 
24.00 20.00 12.00 
23.00 19.00 11.50 

1 z 
100 x 
200 x 
300 z 
500 z..._...... _ ...................... 22.00 18.00 11.00 
700 z 21.00 17.00 10.50 
1000+ 20.00 16.00 10.00 
The KBIG AM/FM Combination gives the advertiser 
separate schedules of the same number of spots on 
each station. To be eligible for the combination rate, 
schedules on both stations must run concurrently but 
individual schedules may be maintained on each 
station. 
Annual Volume Plan receives retroactive discounts 
as earned. 
Guaranteed fixed position spots 25% additional. 

KBIG AM/FM WEEKLY 
COMBINATION PACKAGE PLAN 

PER WK: 10 ti 20ti 3081 40tl 
1 min 25.00 22.00 20.00 17.00 
30 sec 20.00 18.00 16.00 14.00 
10 sec 12.50 11.00 10.00 8.50 
All package plan spots are best times available but 
are not guaranteed. Spots may be moved without 
notice. If fixed position is desired. add 25%. 
Spots on Weekly Package Plan apply to earned fre- 
quency if converted to Annual Volume Plan, but does 
not earn retroactive discounts. 

8. PROGRAM TIME RATES 
KBIG/AM only. 

1/4 hr IO min 5 min 
I z 250.00 180.00 110.00 90.00 55.00 
13 z 240.00 155.00 105.00 85.00 52.50 
26 z 230.00 145.00 100.00 80.00 50.00 
52 z 210.00 135.00 95.00 75.00 47.50 
104 x 200.00 105.00 90.00 70.00 45.00 
208 z 190.00 100.00 85.00 65.00 42.50 
312 z 180.00 95.00 80.00 60.00 40.00 

10. SPECIAL FEATURES 
KBIG/AM only. 

10 MINUTE NEWSCASTS 
5 PER WK, STRIP: 
13 wks, per day..._ 60 39 wks+, per day........ 45 
26 wks, per der 50 
Total commercial time 3 min. 

5 MINUTE NEWSCASTS 
5 PER WK, STRIP: 
13 wks, per day 35 39 wks+, per day...._. 25 
26 wks, per day 30 
Total commercial time 90 sec. 

NEWS HIGHLIGHTS 
No frequency, flat. 25 
Commercial time 1 min plus opening and closing. 

CHANNEL WEATHER REPORTS 
Broadcast 5 times daily, Mon thru Fri and hourly 
on Sat and Sun. 
Earned rate. Annual Volume Plan or Weekly Package 
Plan apply, plus an additional 3.00 per broadcast. 
Sat and Sun Channel Weather Reports earned rate 
plus 5.00 per broadcast. 

PHIL NORMAN PARTICIPATIONS 
Broadcast during each 15 minute cluster (except news 
clusters), 11 am -3 pm Mon thru Fri 

1 MINUTE 
PER WK, EA: 5ti 10tí 20tí 
AM Only 30 25 23 
AM/FM Combination..._...._ 35 30 27 
AM Only, 1/4 hr segments 100 
Phil Norman is heard on AM only. An participations 
In the Phil Norman program may be combined to 
earn frequency discounts on either annual or weekly 
packages on both AM and/or FM. 

(S) 

K B I G -FM 
1959 

LOS ANGELES 
Media Code 4 205 3031 3.00 

John Poole Broadcasting Co., Inc.. 6540 Sunset Blvd., 
Los Angeles, Calif. 90028. Phone 213-463-3205. 

Studios: Hollywood, Calif. 
STATION'S PROGRAMMING DESCRIPTION 

KBIG-FM: Programmed for adults and young adults. 
MUSIC 95%: standards, middle-of-the-road, jazz - 
oriented to include some mainstream and popular 
jazz. NEWS: every hour on hour, featuring UPI au- 
dio and wire services. COMMERCIAL POLICY: com- 
mercials in clusters every 10 minutes with maximum 
of 2 commercials per cluster. Contact Representative 
for further details. Recd 7/24/67. 

I. PERSONNEL 
President -John H. Poole. 
Vice-Pres. & Gen'1 Mgr. -Alan Fischler. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 
Quality Media Incorporated. 
Group/LA. 
San Francisco -Radio Time Sales. 

3. FACILITIES 
ERP 104,000 w. (horiz.), 56,000 w (vert.); 104.3 mc. 
Stereo. 
Operating schedule: 8-1 am. PST. 
Antenna ht: 5400 ft. above average terrain. 
Partial simulcast operation. Operated separately after 
IO am Mon thru Fri. For simulcast facilities see 
KBIG. 

4. AGENCY COMMISSION 
15%: no rash disroont. 

5. GENERAL ADVERTISING See coded regulations 
See KBIG listing for coded regulations. 
Sold In combination with KBIG, Avalon, Calif.: see 
combination listing under Los Angeles. 
Member: Better Music Broadcasters, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Eff 7/1/67-Rec'd 5/18/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 10 see 
1 z 16.00 13.00 8.00 
100 x 14.00 11.00 7.00 
200 z 13.00 10.50 8.50 
300 x 12.00 10.00 6.00 
500 z 11.00 9.00 5.50 
700 z 10.00 8.00 5.00 
1000 z 8.00 7.00 4.50 
All spots purchased under this rate structure are best 
times available. Prime times are 6-10 pm Mon thru 
Fri and all day Sat & Sun. If all spots are desired 
in evening time an additional charge of 3.00 per 
minute spot will be made; 2.00 per 30 see spots and 
1.50 per 10 sec spot. 
Annual volume plan receives retroactive discounts as 
earned. 

7. PACKAGE PLANS 
PER WK: 10ti 20ti 30t1 40th 

1 min 12.00 11.00 10.00 9.00 
30 sec 10.00 9.00 8.00 7.00 
10 sec 6.00 5.50 5.00 4.50 
All package plan spots are best times available but 
are not guaranteed. They may be moved without prior 

Fixed position -add 25%. 
8. PROGRAM TIME RATES 

hr 
1 x 150.00 
13 x 145.00 
26 z. 140.00 
52 z 135.00 
104 z 130.00 
208 x..._ 125.00 
312 z 120.00 

10. SPECIAL FEATURES 
NEWS HIGHLIGHTS 

Broadcast 10 times daily. Mon thru Fri, 9 times on 
Sat and Sun. Total commercial time 90 sec, including 
opening and closing. Cost per broadcast no frequency. 
12.50. 

1/2 hr 1/4 hr 5 min 
85.00 50.00 25.00 
83.00 49.00 24.50 
81.00 46.00 24.00 
78.00 46.00 23.00 
75.00 44.00 22.00 
73.00 42.00 21.00 
70.00 40.00 20.00 

KBMS (FM) 
1956 

LOS ANGELES 
Media Code 4 205 3060 2.00 
Century Broadcasting Corp., 301 E. Colorado, Pasa- 

dena Calif. 91101. Phone 213-681-6777. 
STATION'S PROGRAMMING DESCRIPTION 

KBMS (FM): Programmed for adults. 
MUSIC 89%: standards, film music, ehowtunes, 
middle-of-the-road. Arrangements 80% instrumental, 
9% group vocal. NEWS 1%: headlines on half 
hour. COMMERCIAL POLICY 10%: 6 commercial 

minutes hourly maximum. 1 hour separation between 
competitive accounts for product protection. Contact 
Representative for further details. Reed 6/20/68. 

I. PERSONNEL 
President -Howard Grafman. 
General Manager -Gordon Potter. 
Program Director -Jack Wagner. 

2. REPRESENTATIVES 
Eastern -Quality Media Incorporated. 
Western--Group/L. A. 

3. FACILITIES 
72,000 w.; 105.9 mc. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 2.000 ft. above sea level. 

4. AGENCY COMMISSION 
15/0; payable 10 days following invoice date. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 3a, 3c, 3d, 4a, 40, 5, 8a, 7b, 8. 
Rate Protection: 10h, 11b, 12b, 13b, 145. 
Basic Rates: 21b, 21d, 22a, 22b, 23a, 24h. 28a, 28c, 

29a. 
Contracts: 40a, 41, 44a, 45, 48, 48. 
Comb.; Cont. Discounts: 60a, 60c, 60g, 61c. 
Cancellation: 70d. 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with Major Market FM Network. 

TIME RATES 
No. 6 G Eft 2/1/88 -Reed 2/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 260x 520x 

1 min_ 23.00 21.50 
30 sec or 

19.00 18.00 17.00 15.00 

less ..._..... 17.50 16.50 
7. PACKAGE PLANS 

15.50 14.50 13.50 11.50 

PER WK: 10 ti 15 t1 20 ti 25 ti 
1 min. 190.00 277.50 360.00 437.50 

8. PROGRAM TIME RATES 
Is 26x 52x 104x 260x 520x 

5 min. 33.00 31.00 29.00 27.00 25.00 23.00 

KCBH (FM) 
1954 

LOS ANGELE' 

©ri r M O 

Media Code 4 205 3090 9.00 
A. A. Crawford dha KCBH (FM). Box 987, Bavere 

Hills, Calif. 90213. Phone 213-272-5224, 274-5224. 
STATION'S PROGRAMMING DESCRIPTION 

KCBH (FM) : Programmed for adults. 
M -F, 6 am -6 pm general popular music. 6 pm -12M 
serious music progressing from light works to com- 
plete concertos and symphonies. 8 pm Fri a com- 
plete opera. Weekends, specialty shows: Sat folk 
music 8 am -noon, pm offers Broadway show, Greek 
hour, Hawaiian show, organ music. Sat evening, 
serious music till 12M. Sun am: Italian hour, light 
operas, British humor. PM: general popular music 
till evening, serious music till 12M. All serious 
works are complete. Contact Representative for fur- 
ther details. Rec'd 11/8/67. 

1. PERSONNEL 
General Manager -A. Arthur Crawford. 
Program Director -Hamilton Williams. 
Sales Manager -George F. Dalton. 

2. REPRESENTATIVES 
Call station direct. 

3. FACILITIES 
ERP 75,000 w.; 98.7 mc. Stereo. 
Operating schedule: 6:00 a.m. to midnight, Monday 
through Friday, 8:00 a.m. to midnight, Saturday and 
Sunday. PST. 
Antenna ht.: 1,280 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

to. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 2b, 3a, 3b, 3c. 3d, 4a, 4d, 5, 6b. 

7a. 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a, 

15b, 16. 
Basic Rates: 20a, 205, 21a. 21d, 22b, 23a, 24b, 25a, 

26, 27, 28a, 28c. 29a, 30, 31, 32a, 33a. 
Contracts: 40a, 41, 42b, 44a, 45, 46, 47e, 43, 49, 

50. 51a. 
Comb.; Cont. Discounts: 60b. 60g, 40i, Ola, Ola. 
Cancellation: lob, 70d, 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 
No jingles, loud sound effects or other attention - 
getting devices accepted in classical programming. 
Maximum of 145 words accepted in 1 -minute live 
commercials. 
Maximum of 3 commercials per 1/2 hour program: 
6 per 1 hour program. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1961. (Card No. 61-1.) 
Card received November 25, 1968. 

AA -6 pm -midnight. 
A -Noon -6 pm. 
B -Mon thru Fri 8 am -noon. 

6. SPOT ANNOUNCEMENTS 
Clara AA Class A Claus B 
1 30 1 30 1 30 

min. sec. min. see. min. sec. 
1 time.. 25.00 20.00 20.00 15.00 17.50 12.50 

13 times 24.50 19.50 19.50 14.50 17.00 12.00 
26 times 24.00 19.00 19.00 14.00 16.50 11.50 
52 times 23.50 18.50 18.50 13.50 16.00 11.00 

104 time. 23.00 18.00 18.00 13.00 15.50 10.50 
208 times 22.50 17.50 17.50 12.50 15.00 10.00 
312 times 22.00 17.00 17.00 12.00 14.50 9.50 
500 time. 21.50 16.50 16.50 11.50 14.00 9.00 

1.000 times 21.00 16.00 16.00 11.00 13.50 8.50 
A. 10 sec fiat. 7.50 B. 10 sec fia) 5.00 

8. PROGRAM TIME RATES 
Claus AA Class A Clan B 

1 hr. 1/2 hr. 1 hr. 1/2 hr. 1 hr. 1/2 hr. 
1 time.... 100.00 60.00 65.00 40.00 80.00 35.00 

13 tames_ 95.0057.00 m 62.00 .00 36.00 54.00 33.00 
26 títuec.. 90.00 54.00 59.00 36.00 54.00 31.00 
52 times.. 85.00 51.00 56.00 34.00 51.00 29.00 

104 times.. 80.00 48.00 53.00 32.00 48.00 27.00 
208 times.. 75.00 45.00 50.00 30.00 45.00 25.00 
312 times.. 70.00 42.00 47.00 28.00 42.00 23.00 

(Los Angeles continued on next page) 
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Los Angeles -Continued 
K DAY 

1947 

CITY OF LICENSE 

SANTA MONICA 
A Rollins' Group Station 

Media Code 4 205 3780 5.00 
(This is a duplicate of the listing appearing under 
Los Angeles Urban Area. Calif.) 
Continental Broadcasting of California, Inc., 1700 N. 

Alvarado St., Los Angeles, Calif. 90026, Phone 
213-665-1105. 

STATION'S PROGRAMMING DESCRIPTION 
KDAY: Programmed for adults and young adults. 
MUSIC: middle-of-the-road, standards and novelty, 
50% current singles, 25% albums, 25% standards. 
AIR PERSONALITIES handle all segments. FARM: 
report at 5:45 am. NEWS: network on half hour. 
5 min at :55 In drive times, 2 min at :58 at other 
times. 6 daily harbor reports with flatting and surf- 
ing conditions. Stock market report at 4:95 pm daily. 
Community events every hour. Personalities available 
for remotes. COMMERCIAL POLICY: no double 
spotting. Contact Representative for further details. 
Recd 5/2/68. 

I. PERSONNEL 
Sales Manager -Tom Bernstein. 
Operations Manager -Don Hofmann. 

2. REPRESENTATIVES 
Rollins Broadcasting. 

3. FACILITIES 
50.000 w. days: 1580 ke. Directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a. 3d. 4a. 4d, 5. 6b, 7b, 8. 
Rate Protection: 10h. 11h, 12h. 13h, 14b. 
Basic Rotes: 20b. 21a. 21d. 22b. 23b. 24a. 24b, 24c. 

25a. 26, 28a, 28c, 29a, 29b. 31, 32b, 33d. 
Contracts: 40a, 41. 42a, 42c, 43, 44a, 49b, 45, 46. 

47e. 48. 49, 50. 51a. 51e. 
Comb.. Cont. Discounts: 60b. 80g. 80h, 801. 62d. 
Cancellation: 70e. 70e. 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 
Member: Rollins Broadcasting, Inc. 

TIME RATES 
No. 2 Eft 10/1/68-Rec'd 9/23/68. 

AA -Mon thru Fri 6-9 am & 4-7 pm. Fixed. 
A -Men thru Fri 9 am -4 pm: Sat & Sun 6 am -7 pm. 
B -Daily 7 nm -midnight. 
C -Dally midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

PER WK: Ill 7tí 13 t1 
1 wk 32 30 29 
13 wk 28 28 25 
26 wk .......... ...... .._ 25 23 21 
52 wk 22 20 18 

30 SECONDS 
1 wk 24 22 21 18 17 16 
13 wk......_ 21 19 17 15 14 13 
26 wk 18 16 14 13 12 11 
52 wk 17 15 13 12 11 10 

CLASS A 
1 MINUTE, 

1 wk 27 25 23 
13 wk________ 24 22 20 
26 wk. 22 20 18 
52 wk 20 18 16 

30 SECONDS 
1 wk 21 19 18 17 
13 ak 18 17 15 14 
28 wk 18 14 13 12 
52 wk 14 13 11 10 

CLASS B 
1 MINUTE 

1 wk _ 23 21 19 
13 alt 20 18 16 
26 wk 18 10 14 
52 wk.. ......... 16 14 12 

30 SECONDS 
1 wk 17 15 13 
13 wk 15 13 11 
26 wk. 14 12 10 
52 wk. ............ 12 10 8 

17 

12 
11 

122 

8 
7 

KFAC KFAC-FM 
1931 1918 

LOS ANGELES 

Media Code 4 2C5 3159 1.00 
Cietelaud Broadcasting. Inc., 5773 Wilshire Blvd., 

Prudent Ial Square. i.os Angeles. calif. 30036. 
Phone 213-938-0161. TWX 910-321-3862. 

I. PERSONNEL 
Vice- l'rea. & Gen'1 Mgr. -Edwin 7. Stevens. 
Program Director -Howard Rhine'. 

2. REPRESENTATIVES 
Eduard Petry & Co.. Inc. 

3. FACILITIES 
3.000 w.: 1330 kc. Directional -night only. 
Operating schedule: 24 hours daily. PST. 
FM -ESP 60,000 w.: 9.2.3 mc. 
Operating schedule: 24 hrs. daily. PST. 
Antenna ht.: 2,835 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no rash dUrount. 

5. GENERAL ADVERTISING See e:ded regu:ations 
General: 2a, 3a. 4a, 9d, 5. 6b, 7b, 8. 
Basic Rates: 20a, 22a. 22b, 23a, 25a, 29a. 
Contracts: 40a. 42a. 40. 47v. 
Comb.: Cont. Discounts: 130b, 80f. 
Cancellation: 71a. 73a. 
Station reserves rlaht to edit copy to comply with 
station policy on length and good taste. 

TIME RATES 
AM/FM COMBINATION RATES 

NATIONAL AND LOCAL RATES SAME 
No. 25 EH 12/1/66 -Reed 11/4/66. 

AA -Mon thru Sat 6-9:30 am & 4-7 pm. 
A -Mon thru Sat 9:30 am -9 pm & 7-11 pm; Sun 
6 am -11 pm. 
B -Mon thru Sun 5-6 am & 11 pm -1 am. 
C -All other times. 

G. SPOT ANNOUNCEMENTS 
1 MLNUTE 

AA A 
1 z ... -_ ..... ___ _.... 75 67 
10 z.'-.._'-....'.....'- ._...»..._..._....._ 71 63 
25 z._ .__._....-......._.._.._...._...»._.._._ 67 59 
65 z _...._..._.._.__ -.........._.. 63 54 
130 z..__...._..._._.._»_._.......__.._.__......_ 59 50 
260 z.......__...._....._._.._.._ 54 46 
312 x __ _ 50 42 
500 z _............_. 48 39 
1000 z 95 36 

30 SECONDS 

B 
60 
56 
52 
48 
44 
45 
36 
32 
29 

1 z....._...._.....__ ....___. 64 57 50 
19 ti 25 ti 97+ 10 z __»...._...._....__ 60 53 48 

27 25 24 25 z ............_.._._........._._ 57 50 44 
23 22 20 05 z....-.--..._' _...-._._..........». -.__ 53 46 41 
19 17 16 130 z _ 50 42 37 
16 14 13 260 z...._ .........-. 48 40 34 

312 x 42 36 32 
500 z ..... 41 33 30 
1000 z 40 32 28 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
PER WK: 6 ti 12 ti 24 ti 36 ti 
Drivetime, BTA all AA 67 63 59 54 
Saturation, 1/2AA, 1/2A 54 49 46 42 

21 19 17 Combination. 1/3AA, 
18 16 14 1/2A, 1/66 52 46 44 40 
16 14 12 Housewife Time, BTA all A 50 46 42 38 
14 12 11 Economy. 2/3A. 1/311 48 42 40 37 

30 sec: 85% of 1 -min. 10 sec: 50% of 1 -min. 
15 13 Packages may not be combined wtih regular spots to 
12 10 earn frequency discounts. 
10 8 8. PROGRAM TIME PATES 

9 7 FIVE MINUTES 
IX I3x 26x 52x 104x 260x 312x 

AA 92 87 82 75 88 81 57 
A . 75 69 85 80 55 50 48 
B 60 57 53 50 46 42 41 

1/4 HOUR 
AA ....... _ 119 114 109 103 

95 91 87 83 
B -......_ 88 83 77 71 

25 MINUTES 
AA _._. 189 163 154 146 

130 125 119 
B _..._. .... _ 129 123 118 113 

55 MINUTES 
AA 338 811 204 217 
A _____ 270 244 230 217 
R ..... 189 179 168 157 

10. SPECIAL FEATURES 
15 -minute Newscasts -Regular rates apply plus 8.00 
news fee. 

15 
12 
11 
10 

1a 

7 
6 

13 
11 
10 

9 

10 
7 
6 
5 

CLASS C 
1 min, flat 5 30 sec, flat....._.._........... 
10 sec: 50% of applicable 1 -min. 
Rateholder: 8 1 -min or 30 -sec spots per wk in AA, 
A or B times only. 

7. PACKAGE PLANS 
(1/3 AA. 1/3A, 1/3B) 

1 MINUTE 
PER WK, EA: 12tí 24tí 36tí 48tí 
1 wk 24 22 19 16 
13 ak 21 19 17 14 
28 wk 19 17 14 12 
52 wk 17 15 12 10 

30 SECONDS 
1 wk 20 18 15 12 
13 wk 16 14 11 9 
26 wk 14 12 9 7 
52 wk. 13 10 7 6 
10 sec: 50% of applicable 1 -min. 
Rateholder: 0 1 -min or 30 -sec spots per wk in AA. 
A or B times only. 

8. PROGRAM TIME RATES 
A 

1 hr 1/2 hr 1/4 hr I hr 1/2 hr 1/4 hr 
I z....._.._._.-._....... 235 200 150 210 180 135 
13 z.._.._ 215 175 125 190 160 115 
28 x 190 150 110 170 140 100 
52 x 175 140 100 150 120 90 

10. SPECIAL FEATURES 
NEWS & SPORTS 

1 -min or 30 sec -add 20% to applicable rate. 
(D) 

KFI 
1922 

LOS ANGELES 

95 88 
77 73 
65 60 

81 
68 
54 

138 129 119 
113 106 98 
107 100 92 

230 203 199 
203 178 163 
146 134 122 

NBC Radio Network 

e 
Subscriber to the NAB Radio Code 

Media Code 4 205 3180 8.00 
Earle C. Anthony. Inc.. 141 N. Vermont Ave., Loa 

Angeles. Calif. 00054. Phone 213-382-2121. TW% 
LA 213-380-8872. 

STATION'S PROGRAMMING DESCRIPTION 
K FI: Programmed for general interest. 
Excluding 12M-5 am phone stint, time split about 
50-50 between talk and music. FARM: 5-6 am. 

Personality strips thereafter, interspersed with or 
sepata.ed by ne .s periods of 5, 10, or 15 min halt 
local origin, half uet,.ork. General popu:ar music 
in personality strips, 6-10 am, 10 am -noon, 2-5 pm, 
8-10 pm. Some mixed music and talk stripe in 
random perloes. Discussions, news background, live 
popu:ar music remotes, eeekly symphony. 3 hour 
po ka program, coverage of xestern, rural and met- 
ropolitan weather, traffic, and recreation, major 
league baseball home and a . ay. COMMERCIAL 
POLICY: no ad-lib, faci -sheet, or personalized 
rom-cerclal eau. contact Representative for further 
details. Rec'd 8/28/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Edmund C. Bunker. 
Vice -Tres. & Gen'l Sales Mgr. -A. William Oster. 
Dir. of Oper. & Prog.-Pat Relly. 

2. REPRESENTATIVES 
Henry I. ('hrlsul Co.. Inc. 

3. FACILITIES 
50900 w.; 640 kc. Non -directional. IA clear channel. 
Operating schedule: 24 hours dally. PST. 

4. AGENCY COMMISSION 
15/0: bills payable when rendered. 

5. GENERAL ADVERTISING Sae ecded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, la, 3b. 3c, 3d, 4a. 4d, 5, 6b. 

7b, 8. 
Rate Protection: 10h, llh, 12h. 1313. 14h, 16. 
Basic Rates: 20a, 20b. 21b, 21c, 21d, 22a, 24b, 24c, 

25a. 26. 285, 29a, 32b. 
Contracts: 40c, 41, 42a, 93, 94a, 94b, 95, 46, 48, 49, 

51e. 
Comb.: Cont. Discounts: 60a. 60e. 601. 62h. 
Cancellation: 70a. 70e. 71a, 72, 73a, 73b. 
Prod. Services: 81. 82. 
Affiliated with NBC Radio Network. 
Member: California Farm Network. 

T!MS RATES 

NATIONAL AND LOCAL RATES SAME 
No. 34 Eft 5/1/67-Itec'd 4/24/67. 

AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri -10 am -3 pm (rotate) & 7-10:30 
pm (fixed) : Sat & Sun 6 am -10:30 pm (rotate). 
B -Mon thru Sun 5-8 am & 10:30-11 pm. 
C -Mon thru Sun 11 pm -midnight. 
D -Tues thru Sun midnight -5 am. 

(') Fired positions Mon thru Fri 10 am -3 pm 
available at AA rate. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

PER WK: Ix 26x Ie4x I56x 312x 488+ 
1 ti 120.00 110.40 105.60 99.80 98.00 91.20 
5 U 115.20 105.98 101.38 95.62 92.16 87.55 
10 ti 110.40 101.57 97.15 91.63 88.32 83.90 
15 ti 105.80 97.15 92.93 87.61 84.48 80.26 
20 ti 98.40 90.13 86.19 81.67 78.72 74.78 
25 +...- 92.40 85.01 81.31 78.89 73.92 70.22 

30 SECONDS 
1 ti .............. 110.00 10..20 96.80 
5 ti 103.60 97.15 92.93 
10 ti 101.20 93.10 89.06 
15 ti 98.80 89.06 85.18 
20 ti..._ 90.20 82.98 79 38 
25 + 84.70 77.92 74.54 

CLASS A 
1 MINUTE 

91.30 
87.85 
84.00 
80.34 
74.87 
70.30 

88.00 
84.48 
85.96 
77.44 
72.16 
67.76 

83.60 
80.26 
78.91 
73.57 
68.55 
64.37 

1 ti 85.00 78.20 74.80 70.55 68.00 64.60 
5 tl..._.._ 81.60 75.07 71.81 67.73 85.28 62.02 
10 ti 78.20 71.94 88.82 84.91 62.56 59.43 
15 ti 74.80 68.82 65.82 82.08 59.84 56.85 
20 ti..._ 89.70 64.12 61.34 57.85 55.76 52.97 
25 + 65.45 60.21 57.80 54.32 52.36 49.74 

30 SECONDS 
1 tL......_..._ 78.00 69.92 66.88 
5 ti 72.96 67.12 84.20 
10 ti 69.92 64.33 61.53 
15 86.88 61.53 58.85 
20 ti 62.32 57.33 54.84 
25 + 58.52 53.89 51.50 

63.08 
60.56 
58.03 
55.51 
51.73 
48.57 

60.80 
58.37 
55.94 
53.50 
49.86 
46.82 

57.76 
55.45 
53.14 
50.83 
47.36 
44.48 

CLASS B 
1 MINUTE 

1 ti 80.00 55.20 52.80 49.80 48.00 95.60 
5 ti 57.60 52.99 50.69 47.81 46.08 43.78 
10 ti..._ 55.20 50.78 48.58 45.82 94.18 41.95 
15 IL.._ 52.80 48.58 96.96 93.52 42.24 40.13 
20 ti 49.20 45.26 43.30 40.84 39.38 37.39 
25 t.-- 48.20 42.50 40.68 38.35 38.98 35.11 

30 SECONDS 
54.00 40.68 47.52 44.82 93.20 41.04 

5 ti..... 51.84 47.89 45.82 43.03 41.47 39.40 
10 ti ...... 99.68 45.71 43.72 41.23 39.74 37.76 
15 ti 47.52 43.72 41.82 39.49 38.02 38.12 
20 tl 94.28 40.74 38.97 36.75 35.42 33.85 
25 + 41.58 38.25 36.50 34.51 33.26 31.60 

CLASS C 
1 MINUTE 

1 ti 35.00 
5 ti 33.80 
10 ti..... 32.20 
15 tt.._....._ 30.80 
20 ti 28.70 
25 + 26.95 

32.20 30.80 
30.91 29.57 
29.82 28.34 
28.34 27.10 
28.40 25.26 
24.79 23.72 

30 SECONDS 
1 tl...__...._ 30.00 27.60 26.40 
5 ti...._ ........ 28.80 26.50 21.34 
10 ti _... 27.60 25.39 24 20 
15 ti 26.40 24.29 23.23 
20 tl.._.._ 24.60 22.63 21.65 
25 +..._ 23.10 21.25 20.33 

29.05 
27.89 
28.73 
25.56 
23.82 
22.37 

24.90 
23.90 
22.91 
21.91 
20.42 
19.17 

28.00 
26.88 
25.76 
24.64 
22.98 
21.58 

24.00 
23.04 
22.08 
21.12 
19.68 
18.48 

28.80 
25.54 
24.47 
23.41 
21.81 
20.48 

22.80 
21.69 
20.98 
20.06 
18.70 
17.56 

CLASS D 
1 MINUTE 

1 t1..._..._... 20.00 18.40 17.80 18.60 18.00 15.20 
5 ti 19.20 17.66 18.90 15.84 15.36 14.59 
10 tt.....__.» 18.40 16.93 16.19 15.27 14.72 13.98 
15 ti.._...._. 17.60 16.19 15.49 14.61 14.08 13.38 
20 tl..._ 10.40 15.09 14.43 13.61 13.12 12.46 
25+ 15.90 14.17 13.55 12.78 12.32 11.70 
20 sec 80% of 1 min. 10 sec 50% of 1 min. 
30, 20. 10 sec spots available only in AA, A. B. C. 
time. 

CALIFORNIA 
7. PACKAGE PLANS 

ROS PLAN 
(Daily 8 am -10:30 pm: within a 7 day period.) 

PER WK: 111 ti 15t1 25t1 35t1 50tI 
1 min. 650 900 1350 1750 2250 
30 sec _ 585 810 1215 1575 2025 
20 sec .__._ 520 720 1080 1400 1800 
10 sec - 325 450 875 875 1125 
Subject to availability and whenever possible, all 
ROS plans include: 
20%-6-10 am & 3:30-7 pm. 50%-10 am -3:30 pm. 
30%-7-10:30 pm and/or weekends. 
Spots can be added to each of the above plane at the 
prorata per spot cost. Only minutes and 30 second 
spots can be combined. 
ROS - Plan does not combine with any other spot 
schedule or service for discount. All ROS spots are 
preemptible by any non -ROS spots. 

8. PROGRAM TIME RATES 
(Daily 8 am -10:30 pm) 

PER YR: I hr 1/2hr1/4hr1Omin 5min 
1 z..... _.._...... _...._ 575.00 330.00 210.00 180.00 135.00 
28 z .._._._._... 546.25 313.50 199.50 171.00 128.25 
52 z_ ._. 517.50 297.00 189.00 182.00 121.50 
104 z .___ 488.75 280.50 178.50 153.00 114.75 
156 z__..__ -..._ 460.00 284.00 168.00 144.00 108.00 
312 x ......... 445.63 255.75 182.75 139.50 104.83 
468 + 431.25 247.50 157.50 135.00 101.25 

(Daily 5-6 am & 10:30-11 pm) 
1 z........- ___ 250.00 150.00 100.00 85.00 70.00 
28 x..._._ 237.50142.50 95.00 80.75 68.50 
52 x..._._.._...- 225.00 135.00 90.00 78.50 83.00 
104 z.__.._.._.__ 212.50 127.50 85.00 72.25 59.50 
156 z.._...__.._.._ 200.00 120.00 80.00 88.00 58.00 
312 z._...._.._.._._ 193.75 116.25 77.50 85.88 54.25 
488 +.._ ..... ._.._ 187.50 112.50 75.00 63.75 52.50 

(Daily 11 pm -midnight) 
1 z.._ -_.._..._ 125.00 75.00 50.00 95.00 40.00 
26 z.._ _._.-.__. 118.75 71.25 47.50 42.75 38.00 
52 z..._.__ 112.50 67.50 45.00 40.50 36.00 
104 z..._._.._.._.._ 106.25 63.75 42.50 38.25 34.00 
156 z.._..._ 100.00 80.00 40.00 36.00 32.00 
312 z___.._ 96.88 58.13 38.75 34.88 31.00 
468 +..._. 93.75 58.25 37.50 33.75 30.00 

(Tues thru Sun midnight -5 am) 
1 z.._._..........._ .___... _._».. _.__._ _._..._ 25.00 
26 z ...._... ___._ ._._... ._.._.. 23.75 
52 z.._ ._._... ....._.. ._.._... .._...._ 22.50 
104 z..___._.._..._ ._._.. _...__ ._...._ ....._... 21.25 
158 x.._......_._...._ ...._... ___... _.._.. ._...._ 20.00 
312 z...-..._..._ -._... ._.._... .___._ ._..__. 19.38 
488 +..._ ....._... ....._... ._.._._ 

9. PARTICIPATING PROGRAMS 
"Saturday Favorites" -3:00-4:00 pm Sat. 
"Polka Party" -4:00-7:30 pm Sat. 
"Sunday Morning Melodies" -9:05-10:30 am Sun. 
Segment purchase subject to 35% discount from 
earned 6:00 am -10:30 pm program rates. Subject to 
frequency discounts but do not combine with any 
other programs for discounts. 

(Loa Angeles continued on next page) 

ATTENTION: 

Buyers and Sellers of AM 

and TV Network Time 

National AM and TV network rates 

and data will be found in Network 

Rates and Data, a separate SRDS 

monthly publication. 

Network Rates and Data includes 

all changes in rates, ownership, affilia- 

tions, and program times that have 

been announced since the original 
rate cards were issued. Copies of this 

small, easy -to -handle, easy -to -use book 

can be distributed to individuals, to 
members of a conference group; can 

be conveniently filed, or kept within 

easy reach for use whenever radio and 

television network information is 

needed or desired. 

For your subscription to Network 

Rates and Data -only $5.00 per year - write today to Subscription De- 

partment. 
RT01I-2/2 
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CALIFORNIA 
Los Angeles -Continued 

KFWB 
1925 

LOS ANGELES 

rrIO ADVERTISING REPRESENTATIVES. /NC. 

DD 
Subscriber to the NAB Radio Code 

Media Code 4 205 3210 3.00 
Westinghouse Broadcasting Co.. Inc., 6419 Hollywood 

Blvd.. Los Angeles. Calif. 90028. Phone 213-463- 
5151. TWX 910-321-4048. 
STATION'S PROGRAMMING DESCRIPTION 

KFWR: Programmed for adults. 
NEWS: All news 24 hours a day. Local news staff 
of 54 newsmen. editors, writers and editorial as- 
sistants plus area bureaus and stringers. 10 mobile 
units plus news copier and news plane. Corporate 
national and international news service with Wash- 
ington news bureau and Foreign news service. Corpo- 
rate commentators also file regular analysis of news 
dally. Regular features include sports news and fea- 
tures. traffic reports, entertainment reviews. comparison 
shopping information, investigative documentary re- 
ports and editorials. Contact ltepresentatives for 
further details. ltec'd 4/4/68. 

I. PERSONNEL 
Vice-Pres. & Gen'1 Mgr. -Gordon Davis. 
General Sales Manager -Paul Cassidy. 
Executive Editor -Frank Goerg. 

2. REPRESENTATIVES 
Radio Advertising Representatives. Inc. 

3. FACILITIES 
5,000 w.; 980 ke. Non-dlreetlonal. 
Operating schedule: 24 hours. PST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 4a, 9d. 5, 6b. 7b, S. 
Rate Protection: 10e, Ile, 14e. 
Basic Rates: 201, 24a. 24b, 24c. 29b, 113d. 
Contracts: 40e, 45. 46, 48. Slc. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 601. 
Cancellation: 70a. 70e. 71e. 73e. 
Announcement schedules accepted by station subject 
to change within same rate classifications. 
Contracts for announcements and station breaks may 
be accepted 30 days in advance of initial broadcast. 
Time sold under WBC standard terms and conditions 
printed on WBC facility contract forms only and no 
conditions, printed or otherwise, appearing on orders. 
copy instructions, or on contract forms, which conflict 
with station's policies will be binding on station. 

TIME RATES 
No. 4 ER 7/1/68-Rec'd 6/24/68. 

AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Sat 3-7 pm. 
A -Mon thru Sat 10 am -3 pm. 
B -Mon thru Sat 7-11 pm; Sun 8 am -11 pm. 
C -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Fixed I ti 6 ti 12 ti IS ti 24 ti 30 ti 36 ti 
AAA 110 90 80 80 75 75 70 70 
AA.. 100 80 72 68 64 60 56 52 
A .... 80 60 54 51 48 45 42 39 

40 36 34 32 30 28 26 
30/20 -SECONDS 

72 64 64 80 80 56 56 
64 58 54 51 48 45 42 
48 43 41 38 36 34 31 
32 29 27 26 24 22 21 
10 .... .... .... .... .... 6 

AAA 88 
AA.. 80 
A .... 64 
B .... 48 
C.... .. () Any length. 
10 sec: 60% of 1 -min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PACKAGE PLANS 

O tl 12 ti 20 ti 24 tl 32 ti 36 ti 
1 min. 54 52 48 46 44 42 
30/20 sec 43 41 38 36 34 32 
10 sec: 60% of 1 -min. 
Equally distributed in each time class; 1/4 each 
AAA. AA. A It 

CONTINUOUS WEEK DISCOUNTS 
26 wk -S% 52 wk -10% 

BULK 
I min 30/20 I min 30/20 

1000 x 40 32 2000 x 36 28 
25% scheduled in B time. To be used in 52 -week 
period. Subject to short rate and station pre-emption. 
No further discounts. 

ROS -WEEKDAY 
10 tl 20ti30ti 

1 min. 42 40 38 
30/20 sec. 34 32 30 

1108 -WEEKEND 
1 min (Fri 7 pm -Sun midnight) 

40 38 36 
30/20 sec 32 30 28 
Not combinable with other spots or plans for weekly 
frequency discount. May course toward continuous week 
discounts, but do not earn any further discount 
themselves. 

KGBS 
1925 

LOS ANGELES 

A Storer Station 

RÌAIB 
Subscriber to the NAB Radio Code 

Media Code 4 205 3240 0.00 
Storer Broadcasting Company, 338 S. Weitern Ave. 

Los Angeles. Calif. 90005. Phone 213-388-2345. 
TWX 213-380-8907. 

STATION'S PROGRAMMING DESCRIPTION 
ROBS: Programming 100% modern country music. 
NEWS: presented 5 min before hour, with headlines 
at :28. 3 man news department, using services of UP 
and city news, local beepers. 90% local news and 
10% national, unless crisis. MUSIC: mixture of cur- 
rent and memory with one third albums used, Monthly 
contest on station basta, and minor personality con- 
tests. Heavy emphasis on public service program- 
ming, community bulletin board and local discussion 
programa. Commercial limit, 14 minutes per hour. 
Contact Representative for further details. Rec'd 
8/14/67. 

I. PERSONNEL 
General 5lanager-Dale Peterson. 
Sales Manager -Al Yellen. 
Program Director -Ron Erwin. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
Storer Sta. Sales Mice: See Rep & 8/O pages. 

3. FACILITIES 
50.000 w.; 1020 he. Directional. 
Operating schedule: 5 am -local sunset. PST. 
Partial simulcast operation. Simulant during AM 
operational hours. For non -simulcast fatalities see 
KGBS-FM. 

4. AGENCY COMMISSION 
15% on time and talent: no cash dlacount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d. 4a, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10h, 11h, 12h. 13h, 14h, 15a. 
Basic Rates: 20e. 20h, 21a, 2111, 22a, 22h, 23a, 24e, 

24h. 24c, 28a, 29a, 29h. 30, 33e. 
Contracts: 40a, 41. 49a, 44b, 51a, 51b, 
Comb.; Cont. Discounts: 60e, 60e, 60h, 601, 61c, 62b, 

62d. 
Cancellation: 70a. 71a. 72, 73a, 73h. 
Prod. Services: 80. S2. 

MULTIPLE Mc DUCT ANNOUNCEMENTS 
Piggybacks: 1 -min spot rate applies only to products 
or services of a sing.e advertiser, and does not apply 
to spots for more than 2 products or services of the 
advertiser in the 1 -min period, unless fully integrated 
into a sing e complete spot. Piggybacks are not en- 
tit.ed to troduct protection separation from either 
station or netumk spots. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 VI' 3/1/67-Rec'd 4/6/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I wk 5wk I3wk26wk52wk 
1 ti 47 42 40 38 35 
7 tl 42 38 35 33 31 
14 t1 _. 40 35 33 31 28 
21 li 38 33 31 28 26 
28+ 33 31 28 26 24 

30 SECONDS 
1 ti 38 34 32 30 28 
7 ti 34 30 28 26 24 
14 tl 32 28 26 24 22 
21 ti 30 26 24 22 20 
28+ 26 24 21 20 18 

10 SECONDS 
1 tl 24 21 20 19 18 
7 ti 21 19 18 16 15 
14 ti 20 18 16 15 14 
21 Ii 18 16 15 14 13 
28+ 16 15 14 13 12 

7. PACKAGE PLANS 
PER YR: 1 min SO tee 1 min 30 see 
1 x 33 26 208 x 24 18 
13 z _.. 31 24 312 x _ 22 17 
26 z 28 22 520 x _ 21 18 
52 z 26 21 1040 x _. 20 16 
104 x 25 20 
10 sec: 50% of 1 -min 
Rebates allowed retroactively as earned. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti _._. W.._.._.. 300. 200. 150. 100. 
13 ti..__..__...._.._..._._._.__ 275. 190. 140. 90. 
26 tl 180. 130. 80. 
5.3 tl.....__ _.._ .............__..... 225, 170. 120. 70. 

__ 110. 60. 
208 tl..._..._._.._...._..__.'_..._. 100. 50. 
312 ti _» .__ __ 40. 
024 tl..._......__............_...- .__ _ _ 30. 

K G B S -FM 
1954 

LOS ANGELES 

A Storer Station 
Media Code 4 205 324I 8.00 
Storer Broadcasting Co., 338 S. Western Ave., Los 

Angeles. Calif. 90005. Phone 213-388-2345. TWX 
213-380-8907. 

I. PERSONNEL 
General 5lanager-Dale Peterson. 
Sales Manager -Al Yellen. 
Program Director -Ron Erwin. 

2. REPRESENTATIVES 
John C. Butler Co.. Inc. 
Storer Sta. Sales Office: See ltep & 5/O pages. 

3. FACILITIES 
ERP 58,000 w.; 97.1 mc. Non-dIreetlnnaL 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 2.000 ft. above sea level. 
Partial simulcast operation. Operated separately local 
sunset.5 am. For simuaast facilities see KGBS. 

4. AGENCY COMMISSION 
15%; no cash discount. 

KGFJ a .. DOMINATES the 700,000+ 
Southern California Negro Market 

(Pulse Los Angeles 2 County Area Negro - January -April, 1968) 

LOWEST CPM OF ANY RADIO STATION IN 
LA/ORANGE CO. AREA. (Pulse LA 2 -County Area, Jan -Feb, 1968). 
(Based on SRDS rates July, 1968). 

NEGRO AUDIENCE: KGFJ ranks 1st in total audience all day, 6 AM -12 MID. 
KGFJ average share entire week: 46% - Station #2: 16% 

GENERAL AUDIENCE: TOTAL 2 -COUNTY AUDIENCE - KGFJ ranks: 

6-10 AM 10AM-3PM 3.7PM 7.12 MID. 

ON.-FRI. Women 18-34 - 1st Women 18-34 - 1st Total persons - 3rd Men 18-34 - 3rd 
Teens - 3rd Total women -- 3rd Teens - 3rd Men 18.24 - 2nd 

SATURDAY Total persons - 1st Total women - 2nd Women 35.49 - 1st Total women - 1st 
Women 25-49 - 1st Teens - 3rd Teens - 3rd Total persons - 2nd 

SUNDAY Total women - 1st Women 18-49 - 1st Total women - 1st SOLD OUT - ALL 
Total persons - 2nd Total persons - 2nd Total persons - 2nd RELIGIOUS 

KGFJ RADIO 1230 
4550 Melrose Avenue Los Angeles, Calif. 90029 (213) 663-3181 

represented by Bernard Howard Company/New York Chicago Atlanta San Francisco 

5. GENERAL ADVERTISING See coded regulations 
See KGBS listing for coded regulations. 
Member: F31 Group Sales. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Et? 10/3/66 -Reed 10/7/66. 
6. SPOT ANNOUNCEMENTS 

I min 
PER WK: 1 wk 5wk 13wk26wk52wk 
1 ti 15 14 13 12 11 
7 ti...___ ._.. 14 13 12 11 10 
14 ti...._ .._...__ 13 12 11 10 9 
21 tl ._._._._..._ 12 11 10 9 8 
28+ .__..._.__ __..._ 11 10 9 8 7 

30 see 
1 tl 13 12 11 10 9 
7 tL...__ 12 11 10 9 8 
14 ti 11 10 9 3 7 
21 ti 10 9 8 7 6 
28+ 9 8 7 6 5 
10 sec: 50% of applicable 1 -min. Preemptible by 1 
minute and 30 seconds. 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr Smin 

1 z.._.._.._._._...._....._._._ 150.00 75.00 50.00 40.00 
65.00 45.00 37.50 

26 x _ __ 100.00 55.00 40.00 85.00 
52 z _. 75.00 45.00 35.00 30.00 
104 z ...-. ..__ 27.50 
208 x.._......_.____.. ____ ._ _. 25.00 
312 x ......._. _... -_. __. 20.00 

10. SPECIAL FEATURES 
News, local news & sports hourly -5 minute rate 
applies. Includes opening and closing IID pins 1 - 
minute commercial, 

KGFJ 
1926 

LOS ANGELES 

Independent Negro 
Media Code 4 205 3270 7.00 
Tracy Broadcasting Co., 4550 Melrose Ave., Lot 

Angeles, Calif. 90029. Normandy 3-3181. 
STATION'S PROGRAMMING DESCRIPTION 

KGFJ: Programmed for Negro community. 
8 air personalities feature rhythm and blues music, 
except gospel and spirituals 5-6:30 em. 4 newsmen prepare 170 community oriented rewritten newscasts 
weekly, using frequent actualities, beepers and mo- 
bile unit reports. Many contests and promotions, 
along with active Involvements in community public 
affairs featured. Negro history programs presented 
3 times daily. SPORTS: 6 capsules daily. Editorials 
regularly. Community public service hourly. COM- 
MERCIAL POLICY- personality endorsements not 
permitted. Contact Representative for further details. 
Recd 8/10/67. 

I PERSONNEL 
Vice-l'res. & Genii Mgr. -Arnold Schorr. 
National Sales Manager -Molly C. Low. 
Group Operations Manager -Cal Milner. 

2. REPRESENTATIVES 
Bernard Howard and Co., Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights: 1230 he. 

Non -directional. 
Operating schedule: 24 hour' daily. PST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3e, 4a, 9d. 5. 6e. 8. 
Rate Protection: 10b, 11b. 1211. 13h. 14h. 
Basic Rates: 20a, 22a. 22h, 23a. 29a. 
Contracts: 40e. 42a, 45, 48. 
Comb.: Cont. Discounts: 600, 62d. 
Cancellation: 73a. 
Specific time periods within 1 hour segment will be 
submitted when available, subject to preemption on 
notification. Contract renewals subject to rates in 
effect at time of renewal. Programs must conclude 1 
minute before end of period contracted ter. 
Length of commercial copy: 

1 hour..__...7:00 min. 10 minutee._2:30 min. 
1/2 hour.... ...... 4:15 min. 5 minutea._1:115 min. 
1/4 hour_. 3:00 min. 

TIME RATES 
No. 32 ER 7/1/68-Rec'd 5/20/68. 

AA -Mon thru Fri 6-10 am & 3-7 pm; Sat 7 am - 
7 pm; Sun noon -6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Ix 78x 156x 234x 312x 468a 624x 936x 
AA .... 52 40 33 31 29 28 27 26 
A. 49 37 29 27 26 25 24 23 

20/30 SECONDS 
AA.... 42 32 26 25 24 23 22 21 
A..._... 39 29 23 22 21 20 19 18 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 12ti 18tI 
AA _ 33 31 
A 29 27 

20/30 SECONDS 
AA _ 26 25 

8. PROGRAM TIME RATES 
CLASS AA 
Ix 26x 52x 

1 hr 320 300 290 
1/2 hr..._ 192 184 177 
1/4 hr.._ 144 137 132 
10 min..._.._....._ 120 114 110 
5 min. .___ _ 80 77 74 

CLASS A 
1 hr.._ ....... 270 260 250 
1/2 hr ..... _._. 162 159 152 
1/4 hr..._..._ 112 108 106 
10 min. 92 90 88 
5 min. 

24 ti 
21t 
26 

36 tí 48 ti 
28 27 
25 24 

24 23 22 
21 20 19 

104x 
280 
170 
127 
106 

7e 

208x 312x 
270 260 
163 156 
122 117 
102 98 
68 65 

240 230 
146 139 
104 102 

86 84 
67 69 61 68 57 

220 
132 
100 

82 
55 

142 

(La Angeles continued on next page) 
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Los Angeles -Continued 
KGIL 

1947 

CITY OF LICENSE 

SAN FERNANDO 

mcgavren-guild 
pgw radio, inc. 

Media Code 4 205 3840 7.00 

(This Is a duplicate of the listing appearing under 
Los Angeles Urban Aren.l 
Buckley Broadcasting Corp. of California, 14800 

Lassen St., San Fernando, Calif. 913.13. Phones 
213-894-9191; 213-877-3466. 

1. PERSONNEL 
General Manager -Stanley G. Warwick. 
Director of Sales -Alvin D. Ostrin. 
National Sales Manager -Duffy Mahon. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5.000 w.; 1260 kc. Directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, la. 9a, 4d, 5, 6a, 71% 8. 
Rate Protection: 10b, llb, 12b, 13b. 
Basic Rates: 20a, 22a, 22b. 23a, 24b. 255. 28a, 29a. 
Contracts: 40a. 47a. 
Comb.; Cont. Discounts: 60k. 62b. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. D. eff 1/1/68-Rec'd 12/13/67. 
AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 5:30-6 am, 10 am -3 pm & 7-8 Dm; 
Sat & Sun 5:30 am -8 pm. 
B -Mon thru Sun after 8 pm. 

6. SPOT ANNOUNCEMENTS 
ANNUAL FREQUENCY RATES 

1 MINUTE 
PER YR: Ix 13x 26x 52x I04x 3I2x 624x 9002 

AA 50 46 43 41 39 37 35 33 
38 36 34 32 30 28 26 

B 30 27 28 24 23 22 21 20 

30 SECONDS 
AA 91 38 36 34 32 30 28 26 
A .._... - 35 31 29 27 25 24 23 21 
B .--._.._ 26 24 22 21 20 19 18 17 

10 SECONDS 
AA ..._ 35 32 30 28 
A _____ 29 27 25 23 
B 21 20 19 18 

All spots broadcast within contract 
to earn maximum discounts. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

(Maximum of 60% on Wed -Thur -Fri -Sat) 
Plan I-30% AA, 50% A, 20% B. 
Plan II -All Class A. 
Plan III -50% AA. 50% B. 
Plan IV -Sat and Sun. 

1 WEEK 
PER WK: loti 20tí 
1 min 30.00 29.00 
30 sec..._._.-..._...._ - 24.00 23.00 
10 sea..._._..._....._ 18.00 17.50 

4 WEEKS 
1 min 29.00 28.00 
30 sec..._ .............. 23.00 22.00 
10 see. ............ 17.50 17.00 

13 WEEKS 
1 min. 28.00 27.00 
30 sec.. 22.00 21.00 
10 sea.._.._..._ 17.00 18.50 

30 tl 
28.00 
22.00 
17.00 

27.00 
21.00 
16.50 

26.00 
20.00 
16.00 

40ti 
27.00 
21.00 
16.50 

28.00 
20.00 
16.00 

25.00 
19.00 
15.50 

26 25 23 21 
22 21 20 19 
17 16 15 14 
year are combined 

50 ti 
26.00 
20.00 
16.00 

25.00 
19.00 
15.50 

24.00 
18.00 
15.00 

26 WEEKS 
1 min...._.....___..._ 27.00 26.00 25.00 24.00 23.00 
30 ser..._.._.........__ 21.00 20.00 19.00 18.00 17.00 
10 sec 16 50 16.00 15.50 15.00 14.50 

52 WEEKS 
1 min 26.00 25.00 24.00 23.00 22.00 
30 sec 20.00 19.00 18.00 17.00 16.00 
10 sec 16.00 15.50 15.00 14.50 14.00 
Pre-emptible for schedules bought at Annual Fre- 
quency Rates. All spots rotate through full broadcast 
day. Each contract cart its own rate within con- 
tract year. No rebates allowed. 
All spots between 6-10 am will be on Annual Fre- 
quency rate only. 

10. SPECIAL FEATURES 
NEWSCASTS AND 

Ix 
AA....... _ ........ _...._ 80 
A 50 
B 40 
NOTE: 20% of above 
than chargea for radio 

CAPSULE FEATURES 
28x 52x 104x 3I2x 624x 
55 50 47 45 43 
45 40 36 31 32 
35 30 28 26 24 

amounts for news costs other 
broadcasting facilities. 

(DI 

KHJ 
1922 

LOS ANGELES 

Il0 RKO General Broadcasting 
National Sales 

An RKO General Station 
Media Code 4 205 3930 9.00 
KHJ Division, RKO General Broadcasting. 55,5 

Melrose Ave., Hollywood, Calif. 90038. Phone 213- 
462-2133. Telex 674824. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Warren Earl. 
General Sales Manager -N. Arthur Astor. 
Program Director -lion Jacobs. 

2. REPRESENTATIVES 
RHO General Broadcasting National Sales. 
Southern -C. K. Beaver & Associates. Inc. 
Toronto-RKO Distributing Corp. of Canada. Ltd. 

3. FACILITIES 
5.000 w.: 930 kc. Directional -night only. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, Sa, 3b, 3d, 4a. 9d, 5, 8a, 7b, 8. 
Rate Protection: 10h. 11h. 12b, 13b, 14a. 15b. 
mate Rates: 20a. 21h, 23a, 24a. 24e. 25a. 31. 33d. 
Contracts: 40a, 41, 42a, 43, 45, 46, 51b. 
Comb.: Cont. Discounts: 60d, 60f. 
Cancellation: 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 

TIME RATES 
No. 8 Eff 11/1/68 -Reed 10/3/88. 

AA -Mon thru Fri 8-10 am & 3-7 pm; Sat 9 am - 
7 pm: Sun noon -7 pm. 
A -Mon thru Sun 7-10 pm; Mon thru Fri 10 am -3 
pm: Sat 6-9 am: Sun 6 am -noon. 
B -Mon thru Sun 5-6 am & 10 pm -I am. 
C -Mon thru Sun 1-5 am. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 6 t1 12 t1 18 ti 24 ti 30 t1 96 tl 
AA 114 109 104 99 94 90 
A 96 90 86 82 78 76 
B 72 68 64 60 56 54 
C 28 27 26 25 24 22 

30 SECONDS 
AA 85 82 78 74 70 66 
A 72 68 64 82 60 58 
Ii 51 5.2 50 46 44 42 

22 21 20 19 18 16 

10 sec: 53% of 1 -min. 
Less than 6 ti, exila 20%. 
Fixed position. extra 20%. 

10. SPECIAL FEATURES 
Ness par(icipa,lons-Applicable rate plus 20%. 

CONSECUTIVE WEEK DISCOUNTS 
28 ak-5% 5! v k-10% 
Rateholder: 6 spots, any length, per reek in AA 
only. 
Only AA, A and B combine for frequency. 

K H 1 -FM 
1941 

LOS ANGELES 
Media Code 4 205 3331 7.00 
KID Division, ltKO General Broadcasting, 5901 

Venice Bivd., Los Angeles, Calif. 90034. Phone 
213-462-2133. TELEX 674824. 

I. PERSONNEL 
Vice-l'res. & Gen'l Mgr. -Warren Earl. 
General Sales Manager -N. Arthur Astor. 

2. REPRESENTATIVES 
RKO General Broadcasting National Sales. 
Southern -C. K. Beaver Jr Associates. Inc. 
Toronto-RKO Distributing Corp. of Canada. Ltd. 

3. FACILITIES 
El1P 58.300 w.; 101.1 mc. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See eoded regulations 
See lsiJ listing for Coded regulations. 

TIME RATES 
No. 5 ER 11/1/68 -Reed 10/3/68. 

AA -Mon thru Fri 3 pm -midnight: Sat 9 am -mid- 
night: Sun noon -midnight. 
A -Mon thru Fri 8 am -3 pm: Sat 6-9 am: Sun 6 
am -noon. 
B -Mon thru Sun Midnight -6 am. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 6 ti 12 ti 18 ti 
AA 28.00 23.10 24.00 
A 24.10 22.00 20.00 
B 8.00 7.50 7.00 

33 SECONDS 
AA 22.00 20.00 18.00 
A 18.00 16.00 15.00 
B 8.53 6.10 5.00 

10 sec: 53% cf 1 -salit. 
Less than 6 ti, extra 10%. 
Fixed position, exits 10'/.. 

The sound way to sell 
LA's young marrieds 
everything they need. 
Put your message on the 38-34's medium: 
KHJ Boss Radio. We own Metro LA's young mar- 
rieds. Across the board, Monday thru Friday, 
6 a.m. to midnite, we deliver more 18-34's than 
any other station in town.* Best buy KHJ. 

24 ti 
22.10 
18.10 

6.53 

CALIFORNIA 
10. SPECIAL FEATURES 

News participations -Applicable rate plus 10%. 
CONSECUTIVE WEEK DISCOUNTS 

26 wk -5% 52 wk -10% 
Rateholder: 6 1 -minute or 30 -second spots per week 
in AA or A only. 
Only AA and A combine for frequency. 

KHOF (FM) 
1956 

LOS ANGELES 

©gFMU 
Media Code 4 205 3360 6.00 
Faith Center. Inc., 1615 B. Glendale Ave., Glendale, 

Calif. 91205. Phone 213-245-7575. 
STATION'S PROGRAMMING DESCRIPTION 

KHOF (FM): Programmed for general and religious 
interest. MUSIC 48%; 4 men. Gospel and inspira- 
tional 12M-5:30 am, 10 am -noon. 1-5 pm. PER- 
FORMANCE MEDIA: chorus, vocal group, solo, or- 
chestra, combo, organ, piano. NEWS 4%; 3 men. 
7:15 am. noon, 5:45 pm for 15 min international, na- 
tional, religious, stocks, local, weather. Afternoon one 
half hour headlines and weather. TALK 12%: 3 
men. 9 pm -12M telephone question, answer and call - 
in. Daily 15 min and one half hour interviews. EN- 
TERTAINMENT 6%; 2 men, 1 woman. Daily chil- 
dren's program. Weekly quiz. COMMERCIAL 
POLICY: station and personality endorsements. Com- 
mercial spots 6 minute per one half hour maximum. 
CONTINUITY POLICY: no tobacco ads permitted. 
Reed 7/18/67. 

I. PERSONNEL 
President -Raymond A. Schoch. 
General Manager -Jack G. French. 
Program Director -Mike Randall. 

9. FACILITIES 
ERP 100,000 w.; 99.5 mc. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% time only; 3% if paid by 10th. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 3a, 3b, 3c, 3d. 9b, 4d, 6a, 

18.00 15.00 14.00 7b. 8. 
14.00 13.00 12.00 Rate Protection: 15b. 

5.60 4.50 4.00 Basic Rates: 20a, 20b, 22a, 22b, 23a, 29b, 24c, 26. 
27, 28c. 29b, 30, 32a, 33d. 

Contracts: 40a. 41, 43. 44a, 44b, 45, 46, 47a, 48, 51a. 
Comb.; Cont. Discounts: 60f. 61e. 
Cancellation: 70e, 72. 73a, 73b. 
Prod. Services: 80. 81, 82. 
Station reserves right to edit copy to comply with 
station policy on length and good taste. 

80t1 38ti 
23.00 18.00 
16.00 15.00 
6.00 5.50 

93/KHJ 
Boss Radio in Los Angeles 

Represented by: RKO-General Broad. 
casting, Inc., National Sales Div.; 
C. K. Beaver & Associates, Atlanta - 

Memphis -Dallas 
AN RKO-GENERAL STATION 

*Recent Radio Pulse; 18-34 age group, total audience estimates, in -home and out -of -home. The audience measurement data used 
herein are estimates only and are based upon the report indicated. In view of errors and deficiencies which may be involved in the 
sources, methods, and procedures, neither RKO-General nor any of Its representatives vouch for the accuracy of the estimates. 
Pulse Sept./Oct. '67. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 1. 1964. 
hates received September 3, 1964. 

Class AA -6:00-10:00 am and 6:00-10:00 pm. 
Class A-10:00 am -6:00 pm. 
Class B-10:00 pm -midnight. 

7. PACKAGE PLANS 
-Class AA- -Class A- -Class B- 

1 min 30 see 1 min 30 sec i min 30 sec 
10 PER WK: 
1 wk..._ 14.00 
7 wk 13.50 
13 wk. 13.00 
28 wk. 12 50 
52 wk. 12.00 

10.00 
9.50 
9.00 
8.50 
8.00 

11.00 
10.50 
10.00 
9.50 
9.00 

8.50 
8.00 
7.50 
7.00 
6.50 

9.00 
8.50 
8.00 
7.50 
7.00 

7.50 
7.00 
6.50 
6.00 
5.50 

25 PER \VK: 
1 wk. 13.00 9.00 10.00 7.50 7.50 5.00 
7 wk 12.50 8.50 9.50 7.00 7.00 4.50 
13 wk 12.00 8.00 9.00 8.50 6.50 4.00 
26 wk 11.50 7.50 8.50 6.00 6.00 3.50 
52 wk ._ 11.00 7.00 8.00 5.50 5.50 3.00 
50 PER WK: 
1 wk 11.00 8.00 
7 wk 10.50 7.50 
13 wk. ...... __ 10.00 7.00 
28 wit ....... _ 9.50 6.50 
52 wk 9.00 6.00 

8. PROGRAM TIME RATES 

8.50 
8.00 
7.50 
7.00 
6.50 

CLASS AA 
1 hr 

1 ti 86.00 
13 ti..._ 82.00 
26 ti 78.00 
52 ti 72.00 
104 U. 68.00 
280 I1...._ ._._.-_ 64.00 
312 tl._ ........ _...._..... __ ._ 60.00 

CLASS A 
I tf....._..-.._...__...-..__.-._. 74.00 50.00 36.00 16.00 
13 t1..._ _.._.._...... 70.00 98.00 34.50 15.50 
26 tí..._..._..-.-.._..___._._...._. 66.00 46.00 33.00 15.00 
52 ti _______ ..... 82.00 44.00 31.50 14.50 
104 ti ._._._.._..... 58.00 42.00 30.00 14.00 
260 ti ......... 54.00 40.00 28.50 13.50 
312 tl..._._.._.-_ _.._ ............. 50.00 38.00 27.00 13.00 

CLASS B 
1 ti 64.00 42.00 30.00 11.00 
13 ti 60.00 40.00 28.50 10.50 
26 ti..._..... _._..._.._......... _ 58.00 38.00 27.00 10.00 
52 ti _..... 52.00 36.00 25.50 9.50 
104 ti 48.00 34.00 24.00 9.00 
280 ti 44.00 32.00 22.50 8.50 
312 ti _ 40.00 30.00 21.00 8.00 

10. SPECIAL FEATURES 
NEWSCASTS 

6.00 
5.50 
5.00 
4.50 
4.00 

0.00 4.50 
5.50 4.00 
5.00 3.50 
4.50 3.00 
4.00 2.50 

1/2 hr 
58.00 
56.00 
54.00 
52.00 
50.00 
48.00 
48.00 

1/4 hr 5 min 
42.00 21.00 
40.50 20.50 
39.00 20.00 
37.50 19.5J 
36.00 19.00 
34.50 18.50 
33.00 18.00 

Capsules -l -minute rate. 
5 minutes -5 min rate plus 2.50. 
15 minutes -15 min rate plue 10.00. 

(Los Angeles continued on next page) 
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CALIFORNIA 
Los Angeles -Continued 

KLAC 
1924 

LOS ANGELES 

Metromedia Radio 

METRO RADIO SALES 

hours dally. PST. 
4. AGENCY COMMISSION 

15/0 net time only; 15th of following month. 
5. GENERAL ADVERTISING See soded rgulatiaas 

NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 4a, 411. 5, Ob. 7b. 8. 
Rate Protection: 10e. llc, 12e, 13e. 14e, 
Basic Rates: 20a, 21b, 21e, 21d, 22e, 22b, 24b, 2.4o, 

25a, 27, 28a, 294. 
Contracte: 40b, 41, 94b, 45, 40. 48. 51b. 
Comb.; Cont. Discounts: 801. 601, 61b, 62d. 
Cancellation: 70a. 70e, 71a, 72, 736. 
Prod. Services: 80, 81, 82. 
Afllllated with CBS Radio Network. 
Member: CBS Radio Pacific Network 

(This llstIep eentisued en next page) 
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PER WK: I min SO see IO see 
Plan A: 18 ti (6AA, 6A, 6B) 054 758 477 
Plan B: 24 ti (BAA. 8A, 8B) 1152 912 576 
Plan C: 36 ti (12AA. 12A, 12B).. 1584 1260 792 

Media Code 4 205 3390 LOO 
Metromedia Radio, a Metromedia Company, 5828 

Wilshire Blvd., Los Angeles. Calif. 90036. Phone 
213-937-0110. TELEX 674-917. 

I. PERSONNEL 
Vice -free. & Oen'l Mgr. -Jack G. Thayer. 
Vice-Prea. & Dir. of Sales -Ray M. Stanfleld. 
Promotion Manager -Robert Harris. 

2. REPRESENTATIVES 
Metro Radio Sales. 

S. FACILITIES 
5.000 w. days non- directional; 5,000 w. nights di- 

rectional; 570 kc. 
Operating schedule: 24 hours dally. PST. 

4. AGENCY COMMISSION 
15/0 net time. Billa payable as rendered. 

5. GENERAL ADVERTISING See Boded regulations 
General: 2e. 4a, 9d. 5. 
Basic Rates: 20e, 23a. 
Ratea quoted herein are guaranteed for a period of 
13 weeks from effective date of any increase in these 
rates, provided that advertising equalling a weekly 
expenditure of 100.00 is actually running at the time 
of effective date of increase, and provided that these 
broadcasts continue without interruption during rate 
protection period. 
FM Facilities: KME' (FM) 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. C Eff 1/1/87 -Reed 12/5/66. 
AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -S pm á 7-10 Dm. 
B -Mon thru Sat 5-6 am & 10 pm -1 am; Sun 8-1 
am. 
C -Mon thru Sun 1-5 am. 

S. SPOT ANNOUNCEMENTS 
(Non-preemptible) 

CLASS AA: I min 20/90 IO tee 
Specified hour or day _.... 120 98 80 
PER WK: 
Less than 8 (rotating Mon -Sat) 110 88 55 
6 ti (1 per day Mon -Sat) _.... 100 80 50 
12 ti (2 per dey Mon -Sat)..._.._ 90 72 45 
18 ti (3 per day Mon -Sat)._.._...._._ 80 64 40 

More 
grown-ups 
isten. 

Average quarter hour 
adult audience 

Monday -Sunday 
6am to midnight 

KLAC 56,000 

Station A 
Station B 
Station C 
Station D 
Station E 

Station F 

Station G 
Station H 
Station I 

Station J 

ç 

35,000 
43,000 
33,000 
40,000 
47,000 
41,000 
50,000 
23,000 
30,000 
26,000 

AC/Si 
Metromedia Two -Way Radio 
'n Los Angeles 
Represented by Metro Radio Sales 

Source-Jan/Feb 1968 Metro Area ARB 

CLASS A: I min 20/90 IO sec 
Specified hour or day ..... _...._...... _..._. 80 64 40 
PER WK: 
Less than 6 (rotating Mon -Sat) 76 60 38 
6 ti (1 per day Mon -Sat) 72 58 38 
12 ti (2 per day (Mon -Sat)_. ....... 68 54 34 
18 ti (3 per day Mon -Sat) ....... 84 52 32 
24 ti (4 per day Mon -Set)------ 80 48 30 
CLASS B: 
Specified hour or day _._.._.._.__ 40 32 20 
PER WK: 
Less than 6 (rotating Mon -Sun)........ 38 30 19 
8 ti (1 per day any 6 days)..._ 36 28 19 
12 Li (2 per day and 8 days)._._..._. 34 27 17 
18 ti (3 per day any 6 days)._.._ 32 28 18 
24 ti (4 per day any 6 days)._.._.._ 30 24 15 

FllatBSC: 
7. PACKAGE PLANS 

WEEKLY CIRCULATION PLANS 
Announcements for weekly Circulation Plans will be 
scheduled throughout indicated days and time classi- 
fications. 
PER WK: I min SO see IO see 
Plan A: 18 ti (6AA, 6A, 6B) 054 758 477 
Plan B: 24 ti (BAA. 8A, 8B) 1152 912 576 
Plan C: 36 ti (12AA. 12A, 12B) 1584 1260 792 

FREQUENCY COMBINATION 
Minutes, 30/20 second spots and newscasts may com- 
bine to earn weekly frequency discounts, and may also 
combine with ID's on the baste of two ID's equalling 
one longer period. 
Minutes, 30/20 second spots and newscasts may com- 
bine with plans to earn weekly frequency discounts. 
Features and program segments also combinable with 
other schedules to earn additional discounts for such 
other schedules. No further discounts applicable to 
features and program segments. 
Plan may not combine with plans for further weekly 
frequency discounts. 

(With expenditures of 100.00 or more) 
52 consecutive weeks -10%. 

8. PROGRAM TIME RATES 
10 MINUTES -ROTATING 

(Mon thru Sun 1-5 am) 1íl 45 7 + _40 
10. SPECIAL FEATURES 

5 -MINUTE NEWSCASTS -FULL SPONSORSHIP 
ROTATING 

PER W K: 
(AA & C Mon thru Set) 

AA B C 
1 ti ..... 130 45 35 
6 ti........ , 120 43 30 
12 ti 110 40 30 

FREE FORM NEWS -ROTATING 
(A & B Mon thru Sun) 

PER WK: I ti 6ti I2ti 18 ti 
A .__ _._. 90 85 80 75 
B _ 45 43 40 36 
Full sponsorship - news reports of varying length 
aired as developed. 

CHUCK BENEDICT SPORTS FLASHES - 
ROTATING 

PER W K: 
(AA 5i Mon t thru Sat- ) tl- -I5 ti- 

t min 30 see 1 min SO see I min 30 see 
Ea 125 100 110 90 90 75 

STOCK MARKET REPORTS -ROTATING 
PER W K: 

(AA Mon thru Fri) 
b ti 10 ti 

1 min or less 115 110 
TRAFFIC REPORTS -ROTATING 

PER W K: 
(AA Mon thru Fr!) 

5 ti 10 ti 20 ti 
10 sec, ea 60 50 45 

13121:1 

KM ET (FM) 
1961 

LOS ANGELES 

©I F M 

Media Code 4 205 3420 8.00 
Metromedia Stereo, Division of Metromedia, Inc., 

58.28 Wilshire Blvd.. Lou Angeles, Calif. 90036. 
Phones 213-937-0110, 2394. Telex: 674-917. 

1. PERSONNEL 
Vice-Pres. & Oen'l Mgr. -Jack G. Thayer. 
Vice-Pres. & Dir. of Sales -Ray M. Stanfield. 
Program Director -David Crane. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
ERP 58.000 w.; 94.7 mc. 
Operating schedule: 24 hours daily. 
Antenne ht.: 2835 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time. Bills payable as rendered. 

5. GENERAL RATE POLICY 
Maxlinlum of 8 commercial minutes per hour. 15 min- 
utes minimum separation from competitive advertisers. 
10 -second ID's not acceptable. 

Rate Protection: Rates herein guaranteed for 13 weeks 
from effective date of any rate increase, provided 
advertiser maintains minimum 50.00 per week expend- 
iture during period of rate protection. 
AM facilities: KLAC. 

TIME RATES 
No. 2 Eff 9/1/68-Rec'd 9/16/68. 

AA -Daily 6 pm -midnight. 
A -Daily 6 am -8 pm. 
B -Midnight -8 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I tl 6 ti 12 ti 18 ti 24 ti 30 ti 98 ti 
1 min 22 20 18 17 16 15 14 
20/30 sec 17 18 15 14 13 12 11 

CLASS A 
1 min 18 18 15 14 13 12 11 
20/30 sec 14 13 12 11 10 9 8 

CLASS B 
1 min 9 8 7 8 5 4 
20/30 sec 7 8 5 Cr) 4 3 

(a) 4.50. 
7. PACKAGE PLANS 

1,000 X. PER YR: AA A B 
1 min 15 12 4 
20/30 sec 12 9 3 
FREQUENCY COMBINATION AND DISCOUNTS 
Minutes combine with 20/30 for weekly frequency 
discounts. 
Advertisers maintaining a minimum 50.00 weekly ex- 
penditure for 52 consecutive weeks earn additional 
10% discounts from all rates quoted. 

wa =nln 
1 

KMPC 
1923 

LOS ANGELES 

MAJOR MARKET 
RADIO, INC. 

Subscriber 'o the NAB Radio Code 
Media Code 4 205 3450 5.00 
KMPC - Go.den R"es, Lroadcaaters, 5858 Sunset Blvd., 

20 13 Los Angeiea. t alit 911028 Phone 213 469.5341. 

STATION'S PROGRAMMING DESCRIPTION 
KMPC: Programmed for an audience 18 years up- 
ward. 
Midd:e-of-the-road music, news and sports featuring 
music personalities. NEWS: hourly 5 min news, halt 
hour head.ines. SPORTS: play-by-play includes major 
league baseball, professional football, and college foot- 
ball and basketball. Additional news facilities: 2 
helicopters, 2 fixed wing airplanes, and 6 radio- 
equlpped mobile units. 8-8:30 am, M -F, news, busi- 
ness, sports. 6-6:30 pm sports and news. Editoriale 
and documentaries frequently. Contact Representative 
for further details. Recd 12/8/87. 

I. PERSONNEL 
Vice-Pres. & Gen'I Mgr. -Stanley L. Spero. 
General Sales Manager -George E. Lindman. 
i ru..iaol u,rec.er-.. u.o üarno,L. 

2. REPRESENTATIVES 
Major Market Radio. Inc. 

3. FACILITIES 
50.0011 w. deys. 10.000 w. nights: 710 kc. 

Directional -night only. 
Op ratina achetlule: full time. PST. 

4. AGENCY COMMISSION 
15/0 time, talent and other; payable when rendered. 

5. GENERAL ADVERTISING See e:ded regulations 
NAIS Radio I ode Advertising Blandaids apply. 
General: la, 2a, Ili, 3a. 31i. 3d. 4a. 4d. 5. 6s, 8. 
hate l'rotectlon: 10h, 11h, 12b. 131). 14b. 
Basic Rates: lob, 21a. 21b. 21d. 22a. 22b, 23a, 24a, 

241). 24c, 27, 28a. 29a, 33b. 
Contracte: 40e, 41. 42e. 42c, 44e, 44b. 45. 46. 97a 

49. 51a. 510. 51e. 
Comb.: Cont. Discounts: 60a, 60e, 60d, 600, 60f. 

80i, 61a, 61b, 62b, 62d. 
Cancellation: 70e. 70e. 71e, 72, 73e, 73b. 
Prod. Services: 80. 81, 82. 
Adaertf..era ooperalhta in group hroadrasis required 
In siehe Indil idual contracte. 
All concurrent station contracts for eme advertiser 
at gross rates In same rate classification for 15 
IalIllL br or mure lilas. be cumuulCIl le edili 1/2. 3/4 or 
heur rote Such incarnent. may be scheduled con- 
tlauously at station's option. 

WANT 
NEWS? 
YOU 
WANT 
XIX 
RADIO 
West's Number 1 station 
for news... with the 
largest and most honored 
radio news team 
CBS RADIO IN LOS ANGELES 
REPRESENTED BY CBS RADIO SPOT SALES 

PER WK: 
AA 
A 
B 
C 

Spots must run within a period of 7 consecutive 
days to qualify for package plane. All package plans 
are to include 20% of the spots in nighttime. after 
7 pm. 

8. PROGRAM TIME RATES 
CLASS AA 

PER WK: Iti 2ti 3 t 4ti 5tí 
1/4 hr 287 273 258 244 230 
10 min. _ 207 196 186 175 165 
5 min. 149 142 134 127 119 

CLASS A 
_.. 1 hr ....... .... _. _..----_ ., 550 522 495 487 440 

1/2 hr......._.._.._.._..-_. 341 323 306 289 272 
1/4 hr 220 209 198 187 176 
10 min. .._...._...._..-_.._ 165 156 148 140 132 
5 min......._.._.._..-_ _ 118 112 106 101 94 

CLASS B 
1 hr 330 313 297 280 264 
1/2 hr ....... _..___- 198 188 178 168 158 
1/4 hr _____ 132 125 118 112 105 
10 min. ____ ..... -. 99 94 89 84 79 
5 min......._ .............._.._.._. 66 62 59 56 52 

10. SPECIAL FEATURES 
Newscasts -additional service charge as follows. 
News service charges are commissionable. 
5 min 10 1/4 hr.......____........_.__..- 20 
10 min 15 

CBS 

KNX 
1920 

LOS ANGELES 

CBS Owned 

RADIO 
SPOT SALES 

News -Talk -Information 

citm 
Subscriber to the NAB Radio Code 

Media Code 4 205 3480 2.00 
CBS haute, a Division of Columbia Broaccutlna 

System, Inc., 6121 Sunset Blvd.. Loa Angeles, 
Calif. 90028. Phone 213-489-1212. 

Address all program and advertising copy to the 
Sales Service Manager. 

STATION'S PROGRAMMING DESCRIPTION 
ICNX: Programmed for adulte, 
Total news. information and limited entertainment 
format. NEWS: network and local news blocks 5:30- 
10 ant, noon -1 pm. 1-4 pm. 4-7:30 pm. 7:30-11:30 
pm including sports, financial and business news, field 
reports, traffic reports, aerospace news, entertain- 
ment news. weather picture, and commentary. All 
news on weekend 5:30 am -11:30 pm. Information and 
entertainment: telephone cooking news program 11:15 
am -noon. network variety program 10:10-11 am. 
SPOUTS: pro and college football and basketball, 
pro hockey, horse racing, golf tournaments, and Indy 
500 reports. MUSIC: semi -classical to classical 11:30 
pm -5:30 am. Facilities include 4 mobile nuits, heli- 
conter, and out of town news bureaus. Editorialize. 
Contact Representative for further details. Recd 
5/27/68. 

1. PERSON 
Vice-Prea.N &EL Gen'l Mgr. -George Nicholaw. 
Sales Manager -Ray Barnett. 
National Sales Manager -James B. Ryan. 

2. REPRESENTATIVES 
CBS Radio Spot Sales 

3. FACILITIES 
50.000 w., 1070 Ise. Non -directional. 
Operating schedule: 24 hours dally. PST. 

4. AGENCY COMMISSION 
15/0 net time only; 15th of following month. 

5. GENERAL ADVERTISING See soded rgulatiaas 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 4a, 411. 5, Ob. 7b. 8. 
Rate Protection: 10e. llc, 12e, 13e. 14e, 
Basic Rates: 20a, 21b, 21e, 21d, 22e, 22b, 24b, 2.4o, 

25a, 27, 28a, 294. 
Contracte: 40b, 41, 94b, 45, 40. 48. 51b. 
Comb.; Cont. Discounts: 801. 601, 61b, 62d. 
Cancellation: 70a. 70e, 71a, 72, 736. 
Prod. Services: 80, 81, 82. 
Afllllated with CBS Radio Network. 
Member: CBS Radio Pacific Network 

(This llstIep eentisued en next page) 
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Los Angeles -K N X -Continued 
Charges under each contract will be billed at the 
net unit rates applicable to broadcasts for the entire 
period covered by such contract. If an advertiser can- 
cels a non -firm contract prior to its expiration date, 
he must promptly repay to the station the difference 
between the charges so billed and the net rate actually earned. 

'5 min..........._._._. _._....-..... 1:15 
TIME RATES 

NATIONAL AND LOCAL RATES SAMir, 
No. 19 Eff 11/1/67-Rec'd 11/8/67. 

AA -Mon thru Fri 6-10 am & 4-7 Dm. 
A -Mon thru Fri 10 am -4 pm; Sat 6 am -7 pm; Sun noon -5 pm. 
B -Alt other times. 

6. SPOT ANNOUNCEMENTS 
SECTION I -SPOTS & PARTICIPATIONS 

1 MINUTE 
CLASS AA 

k 
PER YR: I tI 6 ti 12-17 ti 12+ 18+ 
150 x..- _. _ 105 

95 
8Ó 

300+ ---___ _-..._. 100 85 ._ 75 
CLASS A 

1 x____.-._ -_.,,...... 90 80 70 - 60 
300 ...... 88 78 68 _._ 58 
500 z__-...._..._...__._ 85 75 65 55 
900+ ..... _._.. 80 70 60 _ 50 

CLASS B 
50 40 ___ 

300 68 58 48 _._. 38 
500 x-_ 65 55 45 35 
900+ ------._ -_. 60 50 40 _. .- SO 

30/20 SECONDS 
-CLASS AA 

1 x_....__.,,.__. 88 76 68 
64 

300t ____._......... _..... 80 68 60 
CLASS A 

300 x....._......-..__....._... 70 62 
500 x_...._...-.._._..._...... 88 60 

56 
54 
52 
48 

48 
46 
44 
40 

CLASS B 
1 i._.._.._.._....._...-_. _ 56 48 40 _- 32 
300 z.____ 54 96 38 - 30 
500 x^_.._ _ 52 44 36 __.. 28 

48 40 32 24 
10 sec: 50% of applicable 1 -min; rounded to nearest 
dollar. 
Fixed position, extra 20%. 
Combinable with Sections II and III for all fre- 
quency discounts. 

7. PACKAGE PLANS 
SECTION II -MAXIMUM IMPACT PLANS 

(1/3 eaMINUch B) 

Per wk 
PER Y R : I2 t1 18 t1 24 ti 30 tl 86 ti 
1 x 824 882 1080 1290 1512 
300 z 576 828 1008 1200 1404 
500 z._._ 552 792 960 1140 1332 
900+ __..._ 516 738 888 1050 1224 

30/20 SECONDS 
1 z...__..___._.._.-._ 504 702 864 1020 1188 
300 x-...__.-._.._.._ 456 666 816 960 1116 
500 x._..._._..-.__...... 444 630 768 900 1044 
900+ 420 594 720 840 972 
10 sec: 50% of applicable 1 -min; rounded to nearest 
dollar. 
Subject to availability, up to 1/2 of B spots may be 
run at any time Sat or Sun. 
Subject to availability, limited substitution or addi- 
tion of spots is allowed. 
Spots in Section II can be combined for frequency 
discounts on all other sections, but do not themselves 
receive frequency from other sections. 

MIKE ROY 
PER YR: Sa 130x 260+ 
3+ per wk 88 83 78 
Minimum 3 per wk. 

8. PROGRAM TIME RATES 
SECTION III -STATION TIME 

5 MINUTES 
CLASS AA 

PER YR: 1 tl 
65 x 88 
130+ --_..._ 84 

CLASS A 

65 2.- 
130+ 

80 
76 

Per wk- 
201 4 ti 

89 81 
84 77 
80 74 

81 74 
77 70 
73 67 

7 
67 
63 

64 
61 
57 

CLASS B 
1 x ___........_...__ 75 72 66 57 
65 z..._...-.._..._. 71 68 62 53 
130+ 68 65 59 50 
May be combined with each other and with all of 
Sections I and II for weekly and times -per -year dis- 
counts. 

K N X -FM 
1948 

LOS ANGELES 

F 'AA O 
CBS Owned 

Subscriber to the NAB Radio Code 
Media Code 4 205 3481 0.00 
CBS/FM Broadcasting, A Service of CBS Radio, a 

division of Columbia Broadcasting System. Inc.. 
6121 Sunset Blvd., Loa Angeles. Calif. 00028. 
Phone 213-469-1212. 
STATION'S PROGRAMMING DESCRIPTION 

RNX-FM: Programmed for young adulte. 
MUSIC: popular trend music. All music selected for 
recognizability and continuing popularity. Contact 
Representative for further details. Rec'd 6/10/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -George Nicholaw. 
General Sales Manager -Ray Barnett. 
National Sales -William Codua, CBS/FM, New York. 

2. REPRESENTATIVES 
CBS/FM National Sales: See Reps. & 5/O pages. 

pages. 

3. FACILITIES 
ERP 67,000 w.; 93.1 rue. Stereo. 
Operating schedule: 6 ant -midnight. (ailt'. PST. 
Antenna ht.; 2.870 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 9a, 9d, fib, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b, 21d, 22a, 22b, 24a, 24c, 31. 
Contracta: 40b, 41. 
Comb.; Cont. Discounts: 60e, 601, 62d. 
Cancellation: 73a. 
All rates quoted are dollar cost per unit. 
Member: CBS/FM Broadcasting. 

TIME RATES 
No. 3 Eft 5/1/68 -Steed 5/2/68. 

8. SPOT ANNOUNCEMENTS 
PER YR: 150e 300x 500e 750E I000x 
PER WK: I ti 7ti 14 ti 21 ti 28 ti 35tí 
1 min........_.......... 14 13 12 11 10 9 
30/20 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
ROS preemptible by fixed position. Fixed position. 
extra 3.00. 

KOST (FM) 
1957 

LOS ANGELES 

RADIO SALES 
Media Code 4 205 3490 1.00 
The McLendon -Pacific Corp., Suite 990, California 

Federal Plaza, 5670 Wilshire Blvd., Los Angeles, 
Calif. 90036. Phone 213-937-1035. TWX 910- 
321-2844. 

I. PERSONNEL 
Chairman of the Board -Barton R. McLendon. 
President -Gordon B. McLendon. 
General Manager -Rose Hutton. 

2. REPRESENTATIVES 
Aveo Radio Sales. 
Northwest -William L. Simpson Associates Company. 
McLendon Sta. Sales Office: See Rep & 5/O pages. 

3. FACILITIES 
ERP 12,5du w. (horiz.), 12,500 w. (vert.); 103.5 mc. 
Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 6,100 ft. above sea level. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 3a, 3b, 4a, 4c, 5. 6b, 7b, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b., 15h. 
Basic Rates: 20b, 21a, 21d, 22a, 23a, 24b, 24c, 25a, 

28a, 28c, 29a, 30. 33e. 
Contracts: 40a, 41, 92b, 49a, 49b, 45, 46. 50, 51e. 
Comb.; Cont. Discounts: 60a. 60d, 60e. 60f, 60h. 601, 

62b, 62d. 
Cancellation: 70e, 71a, 73a, 73b. 
Prod. Services: 80. 
Member: McLendon Stations. 
Sold in combination with XETRA, San Diego Area. 
See that listing for rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Ed 9/1/68-Rec'd 9/3/68. 
6. SPOT ANNOUNCEMENTS 

AAA -Mon thru Sun 3-7 pm. 
AA -Mon thru Sun 10 am -3 pm. 
A -Mon thru Sun 6-10 am & 7 pm -midnight. 
B -Sun thru Sat midnight -6 am. Rates on request. 

1 MLNUTE 
PER WK: 

Fixed I ti 6 ti 12 ti 18 ti 24 ti 30 ti 
PER YR: 

Fixed Ix 52x I56x 312e 500x 1000x 
AAA 30 25 23 21 19 17 15 

AA 25 22 20 18 16 14 12 
A 20 18 16 14 12 10 8 

30 sec: 90% of I -min. 10 sec: 80% of 1 -min. 
All spots may he combined to earn frequency dis- 
counts. Retroactive discounts payable only in air time. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(1/3AAA, 1/3AA, 1/3A) 
AAA -Dally 3-7 pm. 
AA -Daily 10 am -3 pm. 
A -Dally 6-10 am & 7 pm -midnight. 
PER WK: 12 t1 18ti 24tí 

1 min 198 261 288 
30 sec 180 234 284 
ID's not acceptable. 

KPOL KPOL-FM 
1952 1957 

LOS ANGELES 

BLAIR RADIO 

Subscriber to the NAB Radio Code 
Media Code 4 205 3510 6.00 
Capital Cities Broadcasting Corp., 5700 Sunset Blvd.. 

Los Angeles, Calif. 90028. Phone 213.466-4123. 
TIVX 910-321-4202. 
STATION'S PROGRAMMING DESCRIPTION 

KPOL: Programmed for adulta. 
General popular music (standards. ahowtunes, film 
music, and middle-of-the-road) featured all times 
except Sun morning which features religious (sacred) 
music. NEWS: 15 min news and commentary M -F 
8 am, noon, & 6 pis. 5 min news on hour at all 
other times from 6 am -12M. Contact Representativo 
for further details. Reed 7/17/67. 

I. PERSONNEL 
Vice-Pres., Gen'l Mgr. -C. W. Bill Weaver. 
Commercial Manager -Robert E. Sharon. 
Program Director -Robertson C. Scott. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
50,000 w. days. 10,000 w. nights; 1540 ke. 

Directional -separate patterns day and night. 
Operating schedule: 24 hours daily. PST. 
FM FACILITIES 
ERP 100.000 w.; 93.9 mc. 
Antenna ht.: 570 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time and talent; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply 
General: la, 2a, 3a, 4a, 4d, 5, 7b, 8. 
Rate Protection: 10e, lie, 12e, 13e, 14e. 
Basie Rates: 20a, 23a, 25a, 28b. 
Contracts: 40a, 42a, 45. 46. 
Comb.; Cont. Discount: 00b, 60e, 60E, 61a, 625. 
Cancellation: 70a, 70e, 71a, 73b. 
5linlmum rate bolder -3 announcements per week. 
Affiliated with Blair Group Plan. 

MULTIPLE PRODUCT ANNOUNCEMENTS 
Surcharge of 50% of the appropriate minute rate is 
required for all non-integrated piggy -back commer- 
cials. 

TIME RAVES 
NATIONAL AND LOCAL RATES SAME 

No. 18 ES 9/1/68-Rec'd 8/19/68. 
AAA -Mon thru Sat 6-10 am & 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm & 7-8 pm; Sun 8 
am -8 pm. 
A -Mon thru Sun 8 pm -midnight; Tues thru Sun 
5-0 am; Sun 6-8 am. 
B -Tues thru Sun midnight -5 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA -I MINUTE- 30 SEC. or LESS 

PER WK: I wk 26 wk 52 wk I wk 26 wk 52 wk 
('i 135 129 123 108 103 98 
(t) 132 126 120 106 101 
6 ti 129 123 117 104 99 
12 ti 124 118 112 100 95 
18 ti 11:1 113 107 96 91 
14 ti 114 108 102 92 87 
36 ti 108 102 96 86 81 

CLASS AA 
('1 100 95 90 80 76 
(t) 98 93 88 78 74 
6 ti 96 M 86 76 72 
12 ti 92 87 82 73 69 
18 ti 88 83 78 70 66 
24 ti R4 79 74 67 63 
36 ti . 79 74 63 63 59 

96 
94 
90 
86 
gn 

76 

72 
70 
68 
65 
62 
59 
55 

92% 
of those who 
advertised 
on Los Angeles 
Radio Station 
KPOL in 1967 
are again 
advertising on 
KPOL in 1968. 
Repeat business 
tells you a lot 
about a radio 
station. OL 

A musical oasis on Los Angeles Rodio 

'(The other 8% will probably check in by the end of the year. 

Represented Nationally by Blair Radio 

CALIFORNIA 
CLASS A -I MINUTE- 30 SEC. or LESS 

PER WK: I wk 26wk 52wk 1 wk 26 wk 52 wk 
(') .......___....___. 56 53 50 45 43 41 

_.......... 55 52 49 44 42 40 
6 ti _ 54 51 48 43 41 39 
12 ti _______ 52 49 46 41 39 37 
18 ti _..._ 50 47 44 39 37 35 
24 ti ___. 48 45 42 37 35 33 
36 ti ._ 45 42 39 35 33 31 

(5)(()) Specified position. 

7. PAtCKAGE PLANS 
Total Plan: 1/3 AAA, 1/3 AA, 1/3 A. 
Man Plan: 1/2 AAA, 1/2 A. 
Total Plan and Man Plan spots will be scheduled on 
a minimum of any 6 days weekly with as equal re- 
presentation as possible each day. All schedules must 
be ooneecutive. 
Minimum Rate Holders -3 Clasa A spots per week 
at top of rate card ratas, 

1 MINUTE 
PER WK: 6ti 12 t1 18 ti 24t138ti 
1 wk..._.._..._.___ _......_.. 84 81 78 75 71 
26 wk..._.._.,_..-___._.,.___ 80 77 74 71 67 
52 wk..._.........._.._-._.._.._... 76 73 70 67 63 

30 SECONDS OR LESS 
1 wk 67 65 63 81 58 
26 wk..._.._..___ 84 62 60 58 55 
52 wk..._.........._......_.._.._ 61 59 57 55 52 

MIDNIGHT TILL DAWN PLAN 
(All Class B) 

_. 
I tain '30 see 

.._ Specified position.......__...__. .... 15.00 13.00 
12 ti (2 per night).._.._.._._,,_.,,_._ .... 14.00 12.00 
18 ti (3 per night)_._.._.....- _._..._._... 13.50 11.50 
24 ti (4 per night) 13.00 11.00 
36 ti (6 per night) _...._. 12.50 10.50 
60 ti (10 per night)..-__.._.._.-.-......._.._ 12.00 10.00 () or less. 

Discounts 
26 wk.._.._.._ ................ 5% 52 wk. _15% 
Not combinable with other plans for frequency dis- 
counts. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 
(at:60-6 am -midnight) 

WK: ti 6tÌt8t1 24 ti 36 tI 
AAA 162 154 150 146 142 133 
AA 125 120 116 112 108 103 
A ._.. 67 64 62 60 58 55 
B 27 25 24 23 22 20 

1/4 HOUR NEWS AND COMMENTARY 
PER WK: Iti 2t1 3 t 4tI 5t1 
Mon thru Fri 8-8:15 am & 

6-6:15 pm 330 315 305 295 280 
Mon thru Fri noon - 

12:15 245 235 230 225 215 
CONSECUTIVE WEEK DISCOUNTS 

13 wk -5% 26 wk -10% 52 wk -15% 
The above discounts apply only to Newscasts 
Cmnmentar)es. 

KRHM(FM) 
1948 

LOS ANGELES 

and 

Media Code 4 205 3540 3.00 
KRI M Enterprises, 301 S. Kingsley Dr., Los Angeles, 

Calif. 90005. Phone 213-385-7421. 
I. PERSONNEL 

President -Robert E. Short. 
General Manager -Benson Curtis. 

2. REPRESENTATIVES 
East of Mississippi -Quality Media Incorporated. 
West of Mlasisslppi-Group/L. A. 

3. FACILITIES 
ERP 8,300 w.; 102.7 mc. 
Operating schedule: 24 hours daily. 
Antenna ht.: 2790 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d. 5, 6a, 

7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15a, 15e. 
Basic Rata: 20a, 2Ia, 21b, 21d, 22e, 2213. 23a, 24a, 

24b, 24e, 25c, 26, 27, 28a. 28c, 29a, 32b. 
Contracte: 40a, 41, 44a, 44b, 45, 46, 47e, 48, 50, 51a. 
Comb.; Cont. Dlacounta: 60e, 60d, 60f, 601, 61a, Blb, 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
Station features music recorded for high fidelity repro- 
duction only. 

TIME RATES 
Rates effective November 1, 1983. (Card No. 7.) 

Card received September 27, 1963. 
A -Mon thru Fri 5-11 pm; Sat & Sun noon -11 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 see 1 min 30 sec 
1 ti 30.00 24.00 260 ti 20.00 16.00 
13 tl........_.... 28.00 22.50 312 ti 19.00 15.00 
26 ti _ 26.00 21.00 364 ti 18.00 14.00 
52 ti 24.00 20.00 520 ti 37.00 13.00 
104 ti 23.00 19.00 624 ti 16.00 12.50 
156 ti 22.00 18.00 780 tl. 15.00 12.00 
208 ti 21.00 17.00 

CLASS B 
I ti 24.00 19.00 260 ti....._.._. 16.00 12.75 
13 ti 22.50 18.00 312 ti._....._.. 15.00 12.00 
26 ti 21.00 17.00 364 ti 14.00 11.25 
52 tl 20.00 16.00 520 ti 13.00 10.50 
104 ti 19.00 15.00 024 ti ._... 12.50 10.00 
156 ti......_.._ 18.00 14.25 780 tl __.-. 12.00 9.50 
208 il 17.00 13.50 

7. PACKAGE PLANS 
WEEKLY PACKAGES A- _B__ 

PER WK. EA: I min 30 see I min 30 see 
10 ti._-..._.._._..._ 16.00 12.50 12.50 10.00 
14 ti. -....__ 15.00 12.00 12.00 9.50 
21 ti 14.00 11.00 11.00 9.00 
28 ti 13.00 10.00 10.00 8.50 
35 ti 12.00 9.00 9.00 8.00 

DISCOUNTS 
13 wk -5% 20 svk-10%r 52 wk -15% 

(This listing continued on next page) 
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CALIFORNIA 
Los Angeles -K R H M (FM) -Continued 
8. PROGRAM TIME RATES 

CLASS A 
1 hr 1/2 hr 1/4 hr 

1 tL_ ...... 150.00 90.00 60.00 
13 ti 140.00 84.00 56.00 
26 tL 130.00 78.00 52.00 
52 ti.-_ _..._-...___.____._._ 120.00 72.00 48.00 
104 ti _ ............._._-..........__ 115.00 69.00 46.00 
156 ti..._. 110.00 66.00 44.00 
208 ti _....._._.-_.-_._ 105.00 63.00 42.00 
260 ti 100.00 60.00 40.00 
312 tL_._.-- _.-..__............_. 95.00 57.00 38.00 
364 ti.._._.._._...._._ 90.00 54.00 36.00 

CLASS B 
1 t1.._._-_......_.. _ _. 120.00 72.00 48.00 
13 ti _. 112.00 67.00 45.00 
28 tL_...._._....... 104.00 62.00 42.00 
52 ti 96.00 58.00 39.00 
104 tl._...._ ._.... 92.00 55.50 36.50 
156 tl ._.._......_-...-_.._..-_..-.... 88.00 53.00 35.00 
208 tl..._ __......_...v__-._.r...... 84.00 50.50 33.50 
280 ti .........__.._-_....__._..__._ 80.00 48.00 32.00 
312 tt 78.00 45.50 30.50 
364 tl......._.._...._.._.._ 72.00 43.00 29.00 

KRKD 
1927 

LOS ANGELES 

Media Code 4 205 3570 0.00 
I.C.O.F.G., Inc., 1050 Monteeito Dr., Los Angeles, 

Callt. 90031. Phone 213-225-4116. 
Sales Office -9171 Wilshire Blvd., Beverly Hills, 

Calif. 
STATION'S PROGRAMMING DESCRIPTION 

KRKD: Programmed for general interest, adults 25 
years and older. 
MUSIC: general popular, standard and showtunes. 
NEWS: 5 min every 30 min. Contact Representative 
for farther details. Recd 10/27/67. 

I. PERSONNEL 
General Manager -Alan Bowles. 
General Sales Manager -Charles F. Barry. 
Chief Engineer -George Riggs. 

3. FACILITIES 
5.000 w. days. 1.000 w. nights: 1150 kc. 

Non -directional. 
Operating schedule: 24 hours daily. PST. 
Partial simulcast operation. For non -simulcast rates 
and facilities. see KRKD-FM. 

4. AGENCY COMMISSION 
15% net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d, 4b, 4d. 5, 6a. 7b. 

More 
grown-ups 
listen 
more. 

Average 
number of hours 

listened weekly 
KLAC 10.9 

Station A 5.9 
Station B 5.3 
Station C 5.2 
Station D 5.5 
Station E 6.4 
Station F 6.0 
Station G 7.5 
Station H 4.0 
Station I 5.0 
Station J 6.9 

1(111.1e/57 
Metromedia Two -Way Radio 
'n Los Angeles 
Represented by Metro Radio Sales 

Source: Jan/Feb 1968 Metro Area ARB 
90028. 

See listing under Los Angeles Urban Area. Calif. 

Rate Protection: 10d, lid, 12d, 13d, 14d, 15a, 16. 
Basic hates: 20b, 21h, 21d, 22a, 221). 23a, 24a, 25a, 

26, 28a. 29a. 33a. 
Contracte: 40a, 42a. 45, 46, 47a, 48, 49, 51a. 
Comb.; Cont. Discounts: ß0a, 60f, 601, 61b, 62a. 
Cancellation, 70a, 70c, 71b, 73b. 
Prod. Services: 82. 
Spot ami program rates Include talent tees. 
Affiliated with MBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 13A Ea 4/22/68 -Reed 6/3/88. 
AAA -Mon thru Sat 6-10 am & 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE -FIXED POSITION 

CLASS AAA 
PER WK: Ici 6t1 1211 18t1 24 ti 36t1 
1 wk 27 25 23 21 20 19 
13 wk. 25 23 21 20 19 18 
26 wk. 23 21 20 19 18 17 
52+ _. 21 20 19 18 17 16 

CLASS AA 
1 wk ... 25 23 21 19 18 17 
13 wk..__ _ 23 21 19 18 17 16 
26 wk...._ 21 19 18 17 16 15 
52+ _... 19 18 17 16 15 14 

ROTATING 
1 -minute or 30 -second spots may be rotated within 
AAA, AA, and A times -applicable rate less 10%. 

30 SECONDS 
Applicable fixed position 1 -minute rate less 20%. 

7. PACKAGE PLANS 
ROS 

1 min or lase -applicable fixed AAA 1 -min rate less 
50%. 

8. PROGRAM TIME RATES 
CLASS AAA 

208x 104x 52x 26x 19x Ix 
1 hr 190 200 210 220 230 240 
1/2 hr 105 110 120 126 130 135 
1/4 hr._._. 55 65 75 85 90 100 
5 min. 30 35 40 45 50 55 

CLASS AA 
1 hr 140 150 165 180 190 200 
1/2 hr 95 100 110 115 120 125 
1/4 hr 50 55 60 65 70 75 
5 min 25 30 35 40 45 50 

VIGNETTE SPONSORSHIP 
All programs lees than 5 minutes in length -appli- 
cable 1 -minute rate plus 10%. 

SEGMENT SPONSORSHIP 
2x applicable 1 -minute rate. Available in AA only. 

10. SPECIAL FEATURES 
News headlines at 6:30, 7:30, 8:30 am and 3:30, 
4:30, 5:30 pm. Rotated throughout AAA time. 
Applicable 1 -min rate plus 10%. Includes open and 
close sponsor identification. 

TIME SIGNALS 
10 sec: 50% of applicable fixed 1 -min. Preemptible. 

K R K D -FM 
1949 

LOS ANGELES 
Media Code 4 205 9571 8.00 

Inc., 1050 Montecito Dr., Los Angeles, 
Calif. 90091. Phone 213-225-4116. 

I. PERSONNEL 
Station Manager -Alan Bowle.. 
Chief Engineer -George Riggs. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

9. FACILITIES 
ERl' 54.000 w.: 96.3 mc. 
Operating schedule: 24 hours daily. PST. 
Partial simulcast operation. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
See KR1CD listing for coded regulations. 

TIME RATES 
Rates will bo published in next available issue. 

KRLA 
1941 

CITY OF LICENSE 
PASADENA 

aze Representatives, Inc. 

Subscriber to the NAB Radio Code 
Media Code 4 205 4110 4.00 
niais la a duplicate of the listing appearing under 
Los Angeles Urban Area.) 
Oak Knoll Broadcasting Corp.. 1401 South Oak Knoll. 

Pasadena, Calif. 91109. Phone 213-681-2591. 
National Sales Office: 277 Park Ave.. New York. 

N. Y. 10017. Phone 212-922-9.900_ 
STATION'S PROGRAMMING DESCRIPTION 

KRLA: Programmed for young adults. 
MUSIC: mix includes albums, folk-rock, pop singles. 
NEWS: 14 man news department, atai singer -poet 
prepare and deliver 15 min interpretive reporta at 
6 am, 9 am, naos). 3 pm, 6 pm, 9 pm & 12M. 
Emphasis placed on stories of greatest interest to 
young sauna. Contact Representative for further 
details. tieed 8/5/68. 

I. PERSONNEL 
President -Dr. Kenneth Harwood. 
General Manager -Lawrence Webb. 
Station Manager -John Barrett. 

2. REPRESENTATIVES 
5) -It Representatives, Inc. 

S. FACILITIES 
50.000 w. days. 10.000 w, nights; 1110 kc. 

Directional -separate patterns day and night. 
Operating sehrdule' 24 heurs dally. PST. 

4. AGENCY COMMISSION 
15% on time nnly no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. lb. 4a, 4d, 5. 6b, 7b, 8. 
ltate Protection: le. 11h. 12b. 13h. 
Basic hates: 22a, 22h, 23a, 24a, 26. 28a, 29a. 
Contracte: 40a. 42a. 45. 46, 97a. 
Catch.; Cont. Discounts: 60a. 60c, 60k, 61a, 61b, 62b. 
Cancellation: 70a, 70e. 71a, 73a. 
Rate Protection: 1 year for 52 -week advertisers. 

ti`\\. 

.-\-,\c----1_SN14 

c>-1=(' 
r 

and Hear 
KRLA, 
the sort of sound that makes 
you want to turn on today 
all over the city streets 
and linger...in case you might 
hear tomorrow. 
1110 

Listen* 

*Southern California's 
listened -to radio station. 
Modern music...and it communicates. 

Sold nationally by H -R Representatives, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 21 Eff 8/1/68-Itec'd 8/5/68. 
AA -Mon thru Fri 7-10 am & 3-7 peu. 
A -Mon thru Fri 8-7 am, 10 am -3 pm & 7-10 pm; 
Sat 6-9 am. 
B -Mon thru Fri 10 pm -1 am; Sat 7 pm -1 am; Sun 
6 am -noon & 7 pm -1 am. 
Weekend -Sat 9 am -7 pm: Sun noon -7 pm. 
C -Daily 1-6 am. 

6. SPOT ANNOUNCEMENTS 
Spots rotated within Ume classifications on a 6 per 
week. Mon thru Fri basis. 
PER WK: -AA- -A- B- Wknd- 

I min () I min () I min () I min (s) 
36 ti 50 35 40 30 30 20 45 33 
24 ti 55 40 45 34 35 24 50 37 
18 ti 60 45 50 37 40 28 55 42 
12 ti 65 50 55 42 45 32 60 46 
6 ti.. 70 55 60 46 50 36 85 50 
1 ti.. 75 60 65 50 55 40 70 55 () 30 sec or lesa.CLASB 

C 
1 min. flat......._.._.._... 15 30 sec. flat........__._.._. 12 

(Do 

KWKW 
PASADENA 

City of license -Pasadena. Calif. 
Los Angeles -6233 Hollywood Blvd., Hollywood, Calif. 

XERB 
1937 

CITY OF LICENSE 
TIJUANA, MEXICO 

greener, hiken, sears 

Independent Negro 
Media Code 4 205 7260 4.00 
(This is a duplicate of the listing appearing under 
San Diego Area. Calif.) 
Interamericana de Radio. 
Loa Angeles Sales Office-XERB Bldg.. 8228 Sunset 

Bldg., Hollywood. Catit. 90048. Phone 213-656- 
9022 
STATION'S PROGRAMMING DESCRIPTION 

XEItB: Programmed for Negro and young adult. 
MUSIC: rhythm and blues, 7 days per week. AIR 
PERSONALITIES handle all segments. Race results 
direct from tracks, 15 times daily on hour and half 
hour. Personalities available for public appearance 
broadcasts and remotes. Contact Representative for 
further details. Reed 7/2/68. 

I. PERSONNEL 
Gen'l & Sales Mgr. (LA) -Robert W. Smith. 

2. REPRESENTATIVES 
New York, Chicago, Atlanta -Greener, Hiken, Sears. 
San Francisco -Advertising Sales West. 

3. FACILITIES 
50,000 w.: 1090 kc. Directional. 
Operating schedule: 24 hours dally. PST. 

4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a. 4a. 4c. 5. Oa, 7a. 
Rate Protection: 10b, 11b, 12b. 13b. 15k. 
Basic hates: 20b. 21h. 22b. 23a, 241), 25a, 26. 27. 

28c. 29b. 33c. 
Contracta: 40a, 41. 42a, 43, 44a, 45. 47e., 48. Sie. 
Comb.: Cont. Discounts: 60a. 61e. 62a. 
Cancellation: 70a. 70e. 71a, 72, 73b. 
Prod, Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 9/1/08-Rec'd 7/13/68. 
AAA -6-10 am & 3-7 pm. 
AA -10 am -3 pm. 
A-7 pm -midnight. 
B -Midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6 ti 12 ti 18 ti 24 t1 86 ti 48 ti 
AAA 35 30 25 22 20 18 16 
AA 30 28 22 20 18 16 14 
A 28 25 20 18 16 14 12 
B 25 21 18 16 14 12 10 

30 sec: 75% of 1 -min. 10 sec: 60% of 1 -min. 
9. PARTICIPATING PROGRAMS 

1 min 30 sea IO see 
Wolfman Jack Show...._._.._......_.._.. 45 32 25 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 wk-iO% 39 wk -15% 52 wk -25% 

(D) 

XETRA 
1934 

CITY OF LICENSE 
TIJUANA, MEXICO 

1RAOIO SALES 
Mega Code 4 205 7290 1.00 
(This la a duplicate of the listing appearing under 
San Diego Area. Calif.) 
United States Sales Office -Texas Triangle, Inc., 

Suite 940, Californie Federal Bldg., 5670 Wilshire 
Blvd.. Loa Angeles, Calif. 90036. Phone 213-937- 
1035. TWX 910-321-2844. 

Send copy to: Program Director, Paul Wetter, above 
address. 

I. PERSONNEL 
General Sales Manager -Rose Hutton. 
Station Manager -Luta Carrillo. 
National Sales Manager -James C. Kissman. 

2. REPRESENTATIVES 
Avco Radio Sales. 
Northwest -William L. Simpson Zr Associates Com- 

pany. 
McLendon Sta. Sales Office: See Rep & S/O pages. 

9. FACILITIES 
50,000 w.; 690 kr. 
Operating schedule: 24 hours daily. 

(This listing continued on nett page) 
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Los Angeles -X E T R A -Continued 
4. AGENCY COMMISSION 

15% on tine only; no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 2b, 3a, 3b, 9a, 9e, 5, Bb, 7b. 8. 
Rate Protection: 10b, llb, 12i. 13b, 14b, 15b. 
Basle Rates: 20b. 21a, 21d, 22a, 23a, 2.4b. 24e, 25a, 

28a, 28c. 29a, 30, 33e. 
Contracta: 40a, 41, 42b, 44e. 44b. 45, 46. 50. 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e. 60f. 60h, 601. 

82b. 62d. 
Cancellation: 70c, 71a, 73a, 73b. 
Prod. Services: 80. 
Member: The McLendon Stations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 ER 9/1/68-Rec'd 9/3/68. 
6. SPOT ANNOUNCEMENTS 

AAA --Mon thru Fri 6-10 am & 3-7 pm. 
AA -Mon thru Fri 10 am -3 pen; Sat & Sun 6 am - 
7 pm. 
A -Daily 7 pm -midnight. 
B -Midnight to 6 am. Rates on request. 
PER YR: Fixed Ix 52x 156x 312x 500x I000x 
PER WK: Fixed I ti 611 12 t1 18ti 24t190ti 

AAA. _. TOE 65 60 55 50 45 40 
AA ..._.._ 60 55 50 45 40 35 30 
A 40 36 33 30 27 24 20 

All spots may be combined to earn frequency dis- 
counts. Retroactive discounts payable only in air 
time. 
30 sec: 90% of 1 -min. 10 sec: 80% of 1 -min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(1/3AAA, 1/3AA, 1/3A) 
AAA -Mon thru Fri 6-10 am & 3-7 pm. 
AA -Dion thru Fri 10 am -3 pm; Sat & Sun 6 am - 
7 pm. 
A -Daily 7 pm -midnight. 
PER WK: 12 ti 18 ti 24ti 

1 min. 492 648 744 
30 sec 444 585 672 ID's not acceptable. 
COMBINATION XETRA San Diego Area/KOST 

(FM) Loa Angeles 
No. 2 ER 9/1/68-Rec'd 9/3/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: Fixed lx 52x 156x 312x 500x I000x 
PER WK: Fixed I tI 6 ti 12 tI 18 t1 24 ti 30tí 

AAA 75 70 65 60 55 50 45 
AA ..._ 65 60 55 50 45 40 35 
A 45 40 36 33 30 26 21 

ROB 35 
30 sec: 90% of 1 min. 10 see: 80% of lmin. 
All spots may be combined to earn frequency dis- 
counts. Retroactive discounts payable only in air 
time. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(1/3AAA. 1/3AA, 1/3A) 
AAA -Mon thru Fri 6-10 am & 3-7 pm. 
AA -Mon thru Fri 10 am -3 pm; Sat & Sun 8 am - 
7 pm. 
A -Daily 7 pm -midnight. 
PER WK: 1261 18ti 24 ti 
30 

mine 552 738 840 
498 866 756 ID's not acceptable. 

(D) 

STATIONS IN 
LOS ANGELES URBAN AREA 

KALI 
1950 

SAN GABRIEL 
A Taie -Broadcasters Station 

Media Code 4 205 3690 6.00 
Tete-Btuadcastera of California, Inc., 5723 Melrose 

Ave.. Hollywood. Calif. 90038. Phone 213-468-8181. 81ATION'S PROGRAMMING DESCRIPTION 
KALI: Programmed 100% Spanish with emphasis on 
popular music, news, weather and sports with heli- 
copter reporte during traffic times. AIR PERSON- 
ALITIES handle all segments. Women's feature 
9:30-10:30 am, M -Sat. NEWS: every half hour and 
on hour. Sporte 5-5:15 pm, M -Sat. Big news 6-6:15 
pm, M -F. Conter reports 5:30-9:30 am & 3:30-6:45 
pm at 15 min intervals. Remote broadcasts for spe- cial events such as boxing and soccer and parades. 
Commercials translated free. Contact Representative 
for further details. Rec'd 3/11/88. 

I. PERSONNEL 
President -Richard Eaton. 
Vice-Pres. & Gen'l Mgr. -Philip A. Malkin. 
National Sales Manager -Hugh A. McTernan. 

2. REPRESENTATIVES 
CRC Sales. 
Dallas -Mario Messina Company, 

3. FACILITIES 
5.000 w.: 1430 ke. Directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only; Payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, lb, 3a, 3d. 4a, 5. 6a, 7a. 8. 
Rate Protection: lia. 14a. 
Basic Rates: 20b, 22b, 23a, 24a, 25a, 28b, 29b, 32b, 

33b. 
Contracts: 40e, 41. 42e. 44b, 45. 47a, 51a. 
Comb.; Cont. Dtacoune: 60b, 601, 61c. 62b. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80. 81, 82. 
Member: Latin Network. 
Entire schedule In Spanish. 
Rates include translation of cop? from English to 
Spanish. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 14 Eff 12/1/67-Rec'd 11/6/67. 
AA -Mon thru Sat 8-10 am & 4-7 pm. 
A -Mon thru Sat 10 am -4 pm. 
B -Mon thru Sat 7 pm -midnight. 
C -Mon thru Sat midnight -6 am. 

7. PACKAGE PLANS 
PER WK: iti 6t1 12 ti 18 ti 24 ti 

AA 26 25 24 23 22 
A 24 23 22 21 20 
B 20 19 18 17 18 
C 15 14 13 12 11 

Sta brk: 80% of 1 -min. 
10 sec: 55% of 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -10% 52 wk -15% 

(CR) 

KBBQ 
(formerly KBLA) 

1952 

BURBANK 

Subscriber to the NAB Radio Cade 
Media Code 4 205 3720 1.00 
George E. Cameron, Jr. Communications, 131 E. Mag- 

nolia Blvd., Burbank, Calif. 91502. Phones 213- 
849-3356. 213-842-5272. 
STATION'S PROGRAMMING DESCRIPTION 

KBBQ: Programmed for adults and young adule. 
AIR PERSONALITIES: 6 disc jockeys handle con- 
tinuous music show. NEWS: 5 man department with 
4 mobile units, 2 way equipment. 5 min at :55, 
local, national, international, sports at :25 morning 
and afternoon drive time. RELIGION: Sun 8-10 am. 
TALK: education 9 pm -12M, public affaira 8:30-9 
am Sun. MUSIC: modern country. Contact Repre- 
sentative for further details. Rec'd 11/8/67. 

I. PERSONNEL 
President -Robert B. MeW hirter. 
Station Manager -Felix Adams. 
Program Director -Bill Ward. 

2. REPRESENTATIVES 
Adam Young -VMS, Inc. 

9. FACILITIES 
10,000 w. days, 1.000 w. nights; 1500 kc. 

Directional. 
Operating schedule: 24 hours daily. PST. PDT. 

4. AGENCY COMMISSION 
15%. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Cope Advertising Standards apply. 
General: la. 2b, 3e, 4e, 9d, 5, 6a. 
Rate Protection: 10b, 11b, 12b, 13b. 14h, 15e. 
Basic Rates: 20e, 21a, 22e, 22b, 23b, 24b, 24e, 25a, 

26, 28e, 30. 
Contracts: 40e, 41, 42a, 44a, 44b, 45. 48. 47a. 
Comb.; Cont. Discounts: 60e, 601, 61a. 62d, 82e. 
Cancellation: 70e, 70e, 71e. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Member: Los Angeles Metropolitan Country Combina- 
tion. 

TIME RATES 
No. B ER 9/1/88-Rec'd 8/5/68. 

6. SPOT ANNOUNCEMENTS 
BULK PURCHASE 

I min 90 tee 

10PACKAGE PLANS 
12 10 

7. 
AA-Mon thru Fri 8-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sat & Sun 6 am -7 

PB -Mon thru Sun 7 Dm -midnight. 
CLASS AA 

PER WK: I ti 12tí 18ti 24tI SOti 
1 min 22.00 20.00 19.00 18.00 17.00 
30 sec..._.._ 18.00 16.00 15.00 14.00 13.00 

CLASS A 
1 min..._ 18.00 18.00 15.00 14.00 13.00 
30 sec 14.00 13.00 12.00 11.00 10.00 

CLASS B 
1 min 14.00 13.00 12.00 11.00 10.00 9.00 
30 sec 12.00 10.00 9.50 9.00 8.50 8.00 

TOTAL AUDIENCE PLANS 
Plan I-1/3AA, 1/3A, 1/3B. 
WKLY: 1261 18 ti 24 t1 30 ti 96 t1 
1 min 15.00 14.00 13.00 12.00 10.00 
30 sec 12.00 11.00 10.50 9.50 8.00 
Plan II-1/2AA, 1/2A. 
1 min 17.00 18.00 15.00 14.00 13.00 
30 sea.._ 14.00 13.00 12.00 11.00 10.00 

CONTINUING WEEK DISCOUNT 
28 wk -5% 52 wk -10% 

96 ti 
16.00 
12.00 

12.00 
9.00 

KBIG 
1952 

AVALON 
Media Code 4 205 3750 8.00 
John Poole Broadcasting Co.. Inc., 6540 Sunset Blvd., 

Los Angeles, Calif. 90028. Phone 213-463-3205. 
Studios: Avalon, Catalina Island and Hollywood. 

Calif. 
STATION'S PROGRAMMING DESCRIPTION 

KBIG: Programmed for adults. 
MUSIC 90%: featuring standards, ahowtunea, film 
music, and middle-of-the-road. NEWS: 5 min hourly 
on half hour. with UPI audio wire reports. Business 
news at 8:35 am & 5:10 pm, Catalina Channel 
weather reports 40 times weekly, direct from planes in flight over Channel. AIR PERSONALITIES, 
M -F, 11 am -3 pm feature vignettes and human 
interest anecdotes. COMMERCIAL POLICY: com- 
mercials clustered every 10 minutes with maximum of 
3 commercials in any cluster. Contact Representative 
for further details. Rec'd 8/14/67. 

I. PERSONNEL 
President -John H. Poole. 
Vice-Pres. & Gen't Mgr. -Alan Fischter. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 
San Francisco-ltadio Time Sales. 

3. FACILITIES 
10.000 w. days; 740 kc. Directional. 
Operating schedule: Sunrise -meal sunset. PST. 
Partial simulcast operation. Simulcast 6-10 am Men 
thru Fri. For non -simulcast facilities see KBIG-FM. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General la, 2a, 2b, 3a, 313, 3e. 3d, 4e, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11h, 12b, 13b, 14b, 15e, 16. 
Basic Rates: 20a, 206, 21a, 21b, 21d, 22a, 22b, 23a, 

24a. 24b, 24e, 28a, 28c, 29a. 29b, 30. 33c. 
Contracta: 40e, 41, 92b, 42d, 44a, 45, 46. 97a, 48, 45e, 

50. 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 60e. 60f. 00h, 

801. 61e, 62b, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a 73b. 
Prod. Services: 81, 82. 
Sold in combination with KBIG (FM). Los Angeles; 
see combination listing under Lou Angeles. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 EH 7/1/67 -Reed 5/18/67. 

7. PACKAGE PLANS 
ANNUAL VOLUME PLAN 

I min 30 see 10 see 
1 z.._..__._.._.._.....-._.._._._..._. _. 23.00 20.00 11.50 
100 z.._......_._.._.___...__..__..»... 22.00 18.00 11.00 
200 z--...__.....»_.._._...__.._..__..,.,. 21.00 17.00 10.50 
300 x. 20.00 18.00 10.00 
500 x........_._......_._..._._-_._..._.._... 19.00 15.00 9.50 
700 z 18.00 14.00 9.00 
1000+ 17.00 13.00 8.50 
All spots purchased under this rate structure are 
best times available. Traffic times are 8:30-9:30 am 

pm -sign -off 
s 

Fri. 
8 spots e desired, 

Mon 
25% to above cost. Annual 

volume plan receives retroactive discounts as earned. 
WEEKLY PACKAGE PLAN 

PER WK: 10íl 20tí 30t1 40tI 
1 min. ___ 20.00 18.00 16.00 14.00 
30 sec-_.._.._..,, ....._.-........... 16.00 15.00 13.00 11.00 
10 sec 10.00 9.00 8.00 7.00 
All package plan snots are best times available, but 
are not guaranteed. They may be moved without prior 
notice to the advertiser. If fixed position spots are 
desired, add 25% to above cost. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr I/4 hr 10 min 5 min 

1 z ....... _...._..... 250.00 160.00 110.00 90.00 55.00 
13 x 
28 z.._. .... .... 230.00 145.00 100.00 80.00 50.00 
52 z 210.00 135.00 95.00 75.00 47.50 
104 z.._ 200.00 105.00 90.00 70.00 45.00 
208 z 190.00 100.00 85.00 65.00 42.50 
312 z 180.00 95.00 80.00 60.00 40.00 

10. SPECIAL FEATURES 
10 MINUTE NEWSCASTS 

5 PER WK, STRIP: 
13 wks, per day ....... _... 80 39 wks+, per day..._... 45 
28 wks, per day ....... 50 
Total commercial time 3 min. 

5 MINUTE NEWSCASTS 
5 PER WK, STRIP: 
13 wks, per day _....... 35 39 wks+, per day 25 
26 wks, per day 30 
Total commercial time 90 sec. 

NEWS HIGHLIGHTS 
No frequency, flat. 25 
Commercial time 1 min plus opening and closing. 

CHANNEL WEATHER REPORTS 
Broadcast 5 times daily, Mon thru Fri and hourly 
on Sat and Sun. 
Earned rate. Annual Volume Plan or Weekly Package 
Plan apply, plus an additional 3.00 per broadcast. 
Sat and Sun Channel Weather Reports earned rate 
plus 5.00 per broadcast. 

PHIL NORMAN PARTICIPATIONS 
Broadcast during each 15 minute cluster (except news 
clusters), 11 am -3 pm Mon thru Fri. 

1 MINUTE 
PER WK, EA: 5t1 10ti 2011 
AM Only 30 25 23 
AM/FM Combination 35 30 27 
AM Only, 1/4 hr segmente..._-..-...._. _ _ 100 
Phil Norman is heard on AM only, All participations 
in the Phil Norman program may be combined to 
earn frequency discounts on either annual er weekly 
packages on both AM and/or FM. 

KBOB (FM) 
1964 

WEST COVINA 
Media Code 4 205 3760 7.00 
Robert Burdette Investments, Inc., 751 Echelon Ave.. 

City of Industry, Calif. 91744. Phones 213-330- 
5211. 330-5212, Los Angeles 686-0300. 

I. PERSONNEL 
Pres. & Gen'1 Mgr. -Robert Burdette. 
Program Director -Gloria Burdette. 

3. FACILITIES 
ERP 810 w.: 98.3 mc. 
Operating schedule: 6 am -midnight daily. PST. 
Antenna Ht.: 250 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a, 9a, 5, 6a, 8. 
Rate Protection: lOb, 11b, 12b, 13b, 156. 
Basic Rates: 20a. 22h, 23a, 24a, 24b, 25a, 26. 28b. 
Contracts: 40a. 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 61a, 61c, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
E¢ 1/1/67 -Reed 11/27/67. 

AA -6:30-9:30 am & 3:30-6:30 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 26x 52x 156x 260x 312x 
1 min 6.00 5.50 5.00 4.50 4.25 4.00 
3O sec 5.00 4.50 4.00 3.50 3.25 3.00 

CLASS A 
1 min. 5.50 5.00 4.50 4.00 3.75 3.50 
30 sec 4.50 4.00 3.50 3.00 2.75 2.50 
10 see: 50% of 30 sec. 

7. PACKAGE PLANS 
CLASS AA 

1 WEEK 
PER WK: IO ti 20 ti 35 ti 50 ti 75 ti 100 t1 
1 min..._...-. 4.50 9.00 3.50 3.25 3.00 2.75 
30 sea 3.50 3.15 2.75 2.60 2.40 2.20 

5 WEEKS 
1 min. 4.25 3.75 3.25 3.00 2.75 2.50 
30 sec 3.25 2.90 2.50 2.35 2.15 1.95 

14 WEEKS 
I min. 4.00 3.50 3.00 2.75 2.50 2.25 
30 sec 3.00 2.65 2.25 2.10 1.90 1.70 

27-52 WEEKS 
1 min 3.75 3.25 2.75 2.50 2.25 2.00 
30 sec 2.75 2.40 2.00 1.85 1.65 1.45 

CLASS A 
1 WEEK 

1 min. 4.00 3.50 3.00 2.75 2.50 2.25 
30 sec 3.00 2.75 2.50 2.40 2.25 2.15 

5 WEEKS 
1 min....._ 3.75 3.25 2.75 2.50 2.25 2.00 
30 sen 2.75 2.50 2.25 2.15 2.00 1.90 

14 WEEKS 
1 mint 3.50 3.00 2.50 2.25 2.00 1.75 
30 sec 2.50 2.25 2.00 1.90 1.75 1.65 

27-52 WEEKS 
1 min.. 3.25 2.75 2.25 2.00 1.75 1.60 
30 sec 2.25 2.00 1.75 1.65 1.50 1.40 

SHORT TERM WEEKLY PACKAGE -ROS 
PER WK: 

In ti 15 t1 20 tl 25tí 50 t1 75 ti 100 ti 
20 sec 2.50 2.40 2.25 2.15 2.00 1.75 1.50 

CALIFORNIA 
8. PROGRAM TIME RATES 

CLASS AA 
Ix 26x 52x 156x 260x 312x 

1 hr_ 59.00 53.00 50.00 47.00 44.00 41.00 
1/2 hr 37.00 34.00 32.50 31.00 29.50 28.00 
1/4 hr_. 19.75 18.25 17.50 16.75 16.00 15.25 
10 min 15.00 14.00 13.50 13.00 12.50 12.00 

8.50 8.25 8.00 7.75 7.50 
CLASS A 

1 hr_ 49.00 43.00 40.00 37.00 34.00 31.00 
1/2 hr...__. 30.50 27.50 26.00 24.50 23.00 2L50 
1/4 he_.-._ 16.25 14.75 14.00 13.25 12.50 11.75 
10 min_ ... 12.00 11.00 10.50 10.00 9.50 9.00 
5 min..._ 7.50 7.00 6.75 6.50 6.25 6.00 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

lx 26x 52x 156x 260x 312x 
AA 10.00 9.75 9.50 9.25 9.00 8.75 
A 

» - ' n M8.5INUTESNEWSCAS8.00 TS 
7.50 7.25 

AA 7.50 7.25 7.00 6.75 6.50 6.25 
A 6.25 6.00 5.75 5.50 5.25 5.00 

KDAY 
1917 

SANTA MONICA 

©®D 
A Rollin's Group Station 

Media Code 4 205 3780 5.00 
Continental Broadcasting of California, Inc., 1700 N. 

Alvarado St., Los Angeles, Calif. 90026. Phone 
213-865-1105. 
STATION'S PROGRAMMING DESCRIPTION 

KDAY: Programmed for adulte and young adults. 
MUSIC: middle-of-the-road, standards and novelty, 
50% current singles. 25% albums, 25% standards. 
AIR PERSONALITIES handle all segments. FARM: 
report at 5:45 am. NEWS: network on half hour. 
5 min at :55 in drive times, 2 min at :58 at other 
times. 6 daily harbor reports with fishing and surf- 
ing conditions. Stock market report at 4:45 pm daily. 
Community events every hour. Personalities available 
for remotes. COMMERCIAL POLICY: no double 

Recd 
spotting. Contact5/2/68. Representative for further details. 

I. PERSONNEL 
Sales Manager -Tom Bernstien. 
Operations Manager -Don Hofmann. 

2. REPRESENTATIVES 
Rollins Broadcasting. 

S. FACILITIES 
50.000 w. days: 1580 ke. Dlertional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% net time: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 1h. 2e, 35 3d. 4a, 4d, 0. 6b. 7b, 8. 
Rate Protection: 10h. 11h. 12h. 13h. 14b. 
Basic Rates: 20h. 21e. 21d. 22h. 23h. 24e. 24b. 24e, 

25a, 26, 28a, 28e, 29a, 29b, 31, 32b, 33d. 
Contracts: 40e. 41, 42a, 42e, 43, 49a, 49b, 45, 46, 

47e, 48, 99, 50, 51a, 51e. 
Comb.: Cont. Discounts: Rob. 60g. 60h, 60i, 62d. 
Cancellation: 70a. 70e, 71a, 72. 73b. 
Prod. Services: 80. 82. 
Member: Rollins Braadeasting. Inc. 

TIME RATES 
No. 2 Eff 10/1/68 -Reed 9/23/68. 

AA -Mon thru Fri 8-9 am & 4-7 pm. Fixed. 
A -Mon thru Fri 9 am -4 pm: Sat & Sun 8 am -7 Dm. 
B -Daily 7 pm -midnight. 
C -Daily midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
('LASS AA 
1 MINUTE 

PER WK: I ti 7 01 13 01 19 ti 25 ti 37+ 
1 

wit 
32 30 29 27 2.5 24 

13 wk- 28 28 25 23 22 20 
26 wk 21 23 21 19 17 16 
52 wk 22 20 18 16 14 13 

30 SECONDS 
1 wk 24 22 21 18 17 16 
13 wk 21 19 17 15 14 13 

26 wk 18 16 14 13 12 11 
52 wk 

18 
15 13 12 11 10 

CLASS A 
1 MINUTE 

1 wk 27 2523 21 19 17 
13 x'k 24 22 20 18 16 14 
26 wk 22 20 18 16 14 12 
52 wk 20 18 16 11 12 11 

30 SECONDS 
1 wk 21 19 18 17 15 13 
13 wk 18 17 15 14 12 10 
26 wk16 14 13 12 10 8 
52 wk14 13 11 10 9 7 

CLASS B 
1 MINUTE 

1 wk 23 21 19 17 15 13 
13 wk 20 18 16 14 12 11 
26 wk 18 18 14 12 11 10 
52 wk 16 14 12 11 10 9 

30 SECONDS 
1 wk 17 15 13 12 11 10 
13 wk 15 13 11 9 8 7 
28 wk 14 12 10 8 7 6 
52 wk 12 10 8 7 6 5 

CLASS C 
1 min, Eat 5 30 sec, flat. 3 
0 sec: 50% of applicable 1 -min. 

Rateholder: 6 1 -min or 30 -sec spots per wk in AA, 
A or B times only. 

7. PACKAGE PLANS 
(1/3 AA, 1/3A. 1/35) 

PER WK, EA: 
1 MINUTE12 

ti 2411 36t1 481 
1 wk 24 `12 19 16 
13 wk 21 19 17 14 
26 wk 19 17 14 12 
52 wk 17 15 12 10 

30 SECONDS 
l wk20 18 15 12 
13 wk 16 14 11 9 
26 wk 
52 wk. 

14 12 9 7 
13 10 7 6 

10 sec: 50% of applicable 1 -min. 
Rateholder: 6 1 -min cr 30 -sec spots per wk in AA. 
A or B times only. 

(This listing eentinued on next Page) 

November 1, 1968 Spot Radio Stations 147 



CALIFORNIA 
Los Angeles Urban Area - 
K D A Y -Continued 
8 PROGRAM TIME RATES 

A 
I hr 1/2 hr I/4 1w I hr 1/2 hr 1/4 hr 

1 x....._.._......____ 235 200 150 210 180 135 
13 x... ..... 315 175 125 190 180 115 

s.-._.._.._.-__..... 190 150 110 170 140 100 
52 x............_....._... 175 140 100 150 120 90 

10. SPECIAL FEATURES 
NEWS & SPORTS 

1 -min or 30 sec -add 20% to applicable rate. 
(D) 

KFOX KFOX-FM 
1924 1948 

LONG BEACH LOS ANGELES 

Country & Western 
R A 

A Sonderling Station 
Media Code 4 205 3810 0.00 
KFOX, Inc., 668 E. Ocean Blvd., Long Beach, Calif. 

90802. Phones Long Beach 213-438-7281; Loa An- 
geles 213-775-2387. 

I. PERSONNEL 
President -Egmont Sonderling. 
Vice-Pres. & Gen'l Mgr. -Dick Schofield. 
Program Director --Jim Harrison. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
1,000 w.; 1280 kc. Non -directional. 
Operating schedule: 24 hours daily. PST. 
FM FACILITIES: 
ERP 60.000 w.; 100.3 mc. 
Operating schedule: 24 hours daily. 
Antenna ht.: 1.190 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 9a. 
Contracts: 40a. 
FM operated in conjunction with AM except Sun 
6:00 am -Mon 6:00 am. 
Affiliated with American Entertainment Network. 
Member: Los Angeles Metropolitan County Combina- 
tion. 

TIME RATES 
NATIONAL AND LOCAL. RATES SAME 

No. B Eff 9/1/88 -Reed 8/5/68. 
6. SPOT ANNOUNCEMENTS 

BULK PURCHASE 
I min 30 see 

1000 20 16 

More 
grown-ups 
isten 

more 
often. 

Two -Way Radio has become 
more than a way of listening 
in Los Angeles. It's become a 
way of thinking, a way of 
acting. Once you're 
involved, it's pretty tame 
going back to just listening. 

AC/5i 
Metromedia Two -Way Radio 
'n Los Angeles 
Represented by Metro Radio Sales 

Source Jan/Feb 1968 Metro Area ARB 
Avg 1/4 hr Adult Audience, 
Mon -Sun 6AM-12 midnight 
Avg # of hours listened weekly 

7. PACKAGE PLANS 
AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sat & Sun 6 am -7 
pm. 
B -Mon thru Sun 7 pm -midnight - 

CLASS AA 
PER WK: I ti 12 ti 18 ti 24 ti 
1 min. 36 33 31 29 
30 sec..._.._ .... _....... 29 26 25 23 

S A 
1 min 299 28 25 23 
30 sec..._.._ ......... _. 23 21 20 18 

CLASS B 
1 min...... ..... 23 21 20 18 
30 sea._.._.._-..._._ 19 17 16 15 

TOTAL AUDIENCE PLANS 
Plan I-1/3AA, 1/3A, 1/3B. 

KGRB 
1963 

WEST COVINA 

30 tí 36 ti 
27 25 

Media Code 4 205 3870 4.00 
Robert Bun.etce & Associates, Inc., 751 Echelon 

Ave., City of Industry. Calif. 91744. Phone 330- 
22 20 5211. 330-5212. Los Angeles 886-0300. 

I. PERSONNEL 
22 20 Pres. & Gen'l Mgr. -Robert Burdette. 
17 16 Program Director -Gloria Burdette. 

3. FACILITIES 
17 16 250 w.; 900 kc. Directional. 
14 13 Operating schedule: Sunrise to local sunset. PST. 

4. AGENCY COMMISSION 

WKLY: 12ti 18tí 24 ti 30tI36ti 
1 min. ....... 24 23 21 20 18 
30 sec...._.._.. ..... »....__..__. 19 18 17 16 15 
Plan II-1/2AA, 1/2A. 
1 min.._....__..._._...._..--... 28 28 25 23 22 
30 sec _._.._.._......_.._.._....... 22 21 20 19 18 

CONTINUING WEEK DISCOUNT 
26 wk -5% 52 wk -10% 

KGER 
LONG BEACH 

See listing under Lone Beach. Calif. 

KGIL 
1947 

SAN FERNANDO 

mcgavren-gui id 
pgw radio, inc. 

Media Code 4 205 3840 7.00 
Buckley Broadcasting Corp. of California. 14800 

Lassen St., San Fernando, Calif. 91343. Phones 
213-894-9191; 213-877-3466. 

I. PERSONNEL 
General Manager -Stanley G. Warwick. 
Director of Sales -Alvin D. Ostrtn. 
National Sales Manager -Duffy Blabon. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
5,000 w.; 1260 ke. Directional. 
Operating schedule: 24 hrs. daily. PST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See eoded regulations 
General: la. 2a, 3a, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection; 10b, llb, 1211. 13h. 
Basic hates: 20a, 22a. 22b, 23a. 24h, 25a, 285, 29a. 
Contracts: 40a. 97a. 
Comb.; Cont. Discounts: 80k. 62b. 
Cancellation: 70a. 70c. 71a. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. D. off 1/1/68 -Reed 12/13/87. 
AA -Mon thru Fri 8-10 am & 3-7 pm. 
A -Mon thru Fri 5:30-6 am, 10 am -3 pm & 7-8 pm; 
Sat & Sun 5:30 am -8 pm. 
B -Mon thru Sun after 8 pm. 

6. SPOT ANNOUNCEMENTS 
ANNUAL FREQUNNCY RATES 

1 MINUTE 
PER Y R : Ix I3x 26x 52x 104x 3I2x 624x 900x 

AA 50 48 43 41 39 37 35 33 
A ...._._...- 90 38 36 34 32 30 28 26 
B 30 27 26 24 23 22 21 20 

AA ..... _ 41 
A ... 35 
B -.._.._.._. 26 

30 SECONDS 
38 36 34 32 
31 29 27 25 
24 22 51 20 

30 28 26 

14 
23 21 

9 18 17 

AA 35 32 30 28 26 25 23 21 
A 29 27 25 23 22 21 20 19 
B 21 20 19 18 17 16 15 14 

All spots broadcast within contract year are combined 
to earn maximum discounts. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

(Maximum of 60% on Wed -Thur -Fri -Sat) 
Plan I-30% AA, 50% A, 20% B. 
Plan II -All Class A. 
Plan III -50% AA. 50% B. 
Plan IV -Sat and Sun. 

1 WEEK 
PER WK: IO ti 20 tl 30 ti 40 t1 50 t1 
1 min. 30.00 29.00 28.00 27.00 26.00 
30 sea.._._ ........... _... 24.00 23.00 22.00 21.00 20.00 
10 sea_.-.._ _.......... 18.00 17.50 17.00 18.50 18.00 

4 WEEKS 
1 min..._.._ 29.00 28.00 27.00 28.00 25.00 
30 sec 23.00 22.00 21.00 20.00 19.00 
10 sea 17.50 17.00 16.50 18.00 15.50 

13 WEEKS 
1 min 28.00 27.00 26.00 25.00 24.00 
30 sea 22.00 21.00 20.00 19.00 18.00 
10 sea 17.00 16.50 16.00 15.50 15.00 

26 WEEKS 
1 min -_.._... 27.00 28.00 25.00 24.00 23.00 
30 sea.._.._ 21.00 20.00 19.00 18.00 17.00 
10 sea..__.._._.._ 18.50 16.00 15.50 15.00 14.50 

52 WEEKS 
1 min 28.00 25.00 24.00 23.00 22.00 
30 sec 20.00 19.00 18.00 17.00 16.00 
10 sec 16.00 15.110 15.00 14.50 14.00 
Pre-emptible for schedules bought at Annual Fre- 
quency Rates. All spots rotate through full broadcast 
day. Each contract earns its own rate within con- 
tract year. No rebates allowed. 
All spots between 8-10 am will be on Annual Fre- 
quency rate only. 

10. SPECIAL FEATURES 
NEWSCASTS AND CAPSULE FEATURES 

Ix 26x 52x 104x 312x 624x 
AA ....... 60 55 50 47 45 43 
A 50 45 40 38 34 32 
B 40 35 30 28 26 24 
NOTE: 20% of above amounts for news costs other 
than charges for radio broadcasting facilities. 

(D) 

15/0 time only; payable when rendered. 
5. GENERAL ADVERTISING See coded regulations 

Contracts: 40a. 
TIME RATES 

Eft 7/1/65 -Reed 7/13/65. 
Class AA -6:30-9:30 am and 3:30-6:30 pm. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS 
-Class AA- -Class A- 
1 min 30 seo 1 min 30 seo 

1 ti ..... _...._............ _.._.._.._.. 12.00 10.00 11.00 9.00 
26 u_...-._ .-.._.-... 11.00 9.00 10.00 8.00 
52 ..... 10.00 8.00 9.00 7.00 
156 tL_._..____._._._._.._. 9.00 7.00 8.00 8.00 
280 ..... 8.50 6.50 7.50 5.50 
312 ..... 8.00 6.00 7.00 5.00 
10 seconde -50% of 30 -second rates. 

7. PACKAGE PLANS 
PER WK: -Class AA- -Class A- 
1-4 WKS: 1 min 30 sec 1 min 30 sec 
10 ti._.._.._.._____._....-. 9.00 7.00 8.00 8.00 
20 ti._..._._..._____.._ 8.00 8.25 7.00 5.50 
35 U-.-_..___._.._..._.._._ 7.00 5.50 6.00 5.00 
50 ti_. __-._..-..__ 6.50 5.15 5.50 4.75 
75 U__.___.._.._..__...._ _. 8.00 4.75 5.00 4.50 
100 ti._ _._.__....--.__. 5.50 4.40 4.50 4.25 
5-13 WKS: 
10 ti._ __...-..._._.._..___. 8.50 6.50 7.50 5.50 
20 U_.._...._..___..._..._..__. 7.50 5.75 8.50 5.00 

5.00 5.50 4.50 
50 ti._...___.._..__.._._ 6.00 4.65 5.00 4.25 
75 ti._.._.__.._._._..-_.._.._ 5.50 4.25 4.50 4.00 

3.90 4.00 3.75 
14-26 WKS: 
10 ti._._..._.._..__ _.._..._ 8.00 
20 ti._ _._.. 7.00 
35 ti._...___..-..._..._ -...._._. 6.00 
50 U._ 5.50 
75 tt._......__....-.._ _..._.._ 5.00 

27-52 WKS: 
10 ti._._..... ..._._ 7.50 5.50 6.50 
20 tí._ .__.._._..-__......... 8.50 4.75 5.50 
35 U_.._....__....__..._. 5.50 4.00 4.50 
50 ti... .. 5.00 3.65 4.00 
75 ti._..._.._.._....._._._._ _ 4.50 3.25 3.50 
100 ti. .. 4.00 2.90 3.00 

SHORT TERM WEEKLY PACKAGE 
ROS 20 -SECONDS ANNOUNCEMENTS 

PER WK: 
10 tl..._....._.._ 
15 U-____.._.--._..__ 4.75 75 ti...._.._..___..___... 3.50 
20 U........._..._._..._ 4.50 100 U..._.._......_....._... 3.00 
25 ti 4.25 

8. PROGRAM TIME RATES 
CLABAA 
11 hr 11/2 1/4 hr 10 min 5 min 

118.00 74.00 39.50 30.00 18.00 
26 tl_.._.._-._..--. 106.00 68.00 38.50 28.00 17.00 
52 ti._.._..._._ 100.00 65.00 35.00 27.00 16.50 
158 tí.....-_._._.._ 94.00 62.00 33.50 26.00 16.00 
260 ti 88.00 59.00 32.00 25.00 15.50 

82.00 56.00 30.50 24.00 15.00 
CLASS A 

1 U._...___...-... 98.00 61.00 32.50 24.00 15.00 
86.00 55.00 29.50 22.00 14.00 

52 ti._ 80.00 52.00 28.00 21.00 13.50 
156 tl._..._...__..... 74.00 49.00 26.50 20.00 13.00 

68.00 46.00 25.00 19.00 12.50 
312 --- -.-....- 62.00 43.00 23.50 18.00 12.00 

10. SPECIAL FEATURES 
Newscasts on the hour. Headlines at :30. 

5 -MINUTE NEWSCASTS 
Class Class Claus Class 
AA A AA A 

1 ti..._......_... 20.00 17.00 156 U..__._... 18.50 15.50 
26 U . 19.50 16.50 260 ti. . 18.00 15.00 
52 ti 19.00 16.00 312 ti..._ 17.50 14.50 

2 -MINUTE NEWSCASTS 
1 U.._ ...... _... 15.00 12.50 158 ti.._.._.-. 13.50 
26 U....._.._-.. 14.50 12.00 260 tl..____ 13.00 
52 U..._...._..- 14.00 11.50 312 ti . 12.50 

5.00 
4.50 
4.00 
3.75 
3.50 
3.25 

KIEV 
1931 

GLENDALE 

6.00 
5.25 
4.50 
4.15 
3.75 
3.40 

Country & Western 

7.00 
6.00 
5.00 
4.50 
4.00 
3.50 

4.50 
4.00 
3.50 
3.25 
3.00 
2.75 

11.00 
10.50 
10.00 

Media Code 4 205 3900 9.00 
Southern California Broadcasting Co., 106 N. Glen- 

dale Ave., Glendale. Calif. 91206. Phones 213-245- 
2388, 244-8483. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -William J. Beaton. 
Sales Manager -Ronald W. Beaton. 
Program Manager -Jack Morris. 

2. REPRESENTATIVES 
New York. Chicago, Dallas. Tulsa, Atlanta -Radio 

Times Sales. 
3. FACILITIES 

500 w. days: 870 kc. Non -directional. 
Operating schedule: 6 am -local sunset. PST. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a. 14a. 16. 
Basic Rates: 20h, 21a, 21d, 22a, 23a, 24h, 24c, 26, 

28a, 28c, 29a, 33a. 
Contracts: 40a, 41, 92a, 43, 44a, 45. 46, 47a. 48, 49. 

50. 51a. 
Comb.: Cont. Discounts: 60a. 80e. 61a. 62d. 
Cancellation: 70a. 70e. 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 
Program contracts subject to cancellation on 14 days 
prior written notice. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/1/88 -Reed 5/26/86. 

E. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 3I2x 650: 

1 min.._...._ 15.00 14.00 13.00 12.00 11.00 10.00 
30 sec.. 12.00 11.50 11.00 10.00 9.00 8.00 
10 sea..___... 7.50 7.00 6.50 6.00 5.50 5.00 

7. PACKAGE PLANS 
SPECIAL VOLUME PACKAGES 

(Minimum contract 4 weeks) 
I min 30 sae 

48 ti (12 per wk) 11 75 9.75 
72 ti (18 per wk) 1150 9.50 
96 ti (24 per wk) 11.25 9.25 
144 ti (38 per wk) 10.75 8.75 
192 ti (48 per wk)..._ ......... _. 10.25 8.26 

KJLH (FM) 
1 

LONG965 BEACH 
Media Code 4 205 3930 6.00 
John Lamar Hill, 925 E. Third St., Long Beach 

Calif. 90812. Phone 213-437-3461. 
STATION'S PROGRAMMING DESCRIPTION 

KJLH (FM): Programmed for adulte. 
MUSIC: general middle-of-the-road music. Non - 
personality format offering news on even hour and 
commercial inserts each 15 min. Music remains es- 
sentially uninterrupted. Religious programming re- 
stricted to Sun and religious holidays. Rec'd 
11/14/67. 

I. PERSONNEL 
President -John L. Hill. 
General Manager -Dee W. Gafiffa. 

3. FACILITIES 
ERP 3,000 w., 102.3 mc. 
Operating schedule: 24 hours daily. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. Billa payable 10th of following month. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, la, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10b, 14e, 15h, 18. 
Basic Rates: 21b, 22a, 23a, 24c, 25c, 28, 28c, 33a. 
Contracts: 40a, 92a, 43, 45, 46, 47a, 49. 
Comb.; Cont. Discounts: 601, 61b, 62d. 
Cancellation: 70a, 70e, 73a. 
Prod. Services: 82. 

TIME RATES 
No. 2 Eff 11/1/8.5-Rec'd 4/11/66. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 min SO see 1 mi 3O sae 
10 ti.... - 6.00 11+ ._-__. 4.50 2.75 

8. PROGRAM TIME RATES 
Ix Ili 

1 hr 40 25 1/2 hr.-_.--_... 28 15 
10. SPECIAL FEATURES 

Newscasts, flat - 5.75 

KKAR 
1960 

POMONA 
Media Code 4 205 3960 9.00 
West Coast Communications, Inc., Box 1220. 1430 E. 

Phillips Blvd., Pomona, Calif. 91789. Phone 714- 
623-3434. 

I. PERSONNEL 
Pres. & Nat'l Sales Mgr. -Leonard Walk. 
Gen'l Mgr. & Farm Dir. -Armand Kovitx, 
Prog. & Sports Dir. -Gene Bush. 

2. REPRESENTATIVES 
New York. Chicago, Los Angeles, San Francisco - 

I. A. Lucas & Company/JALCO. 
3. FACILITIES 

250 w. days: 1220 kc. Directional. 
Operating schedule: Sunrise -local sunset PST. 

4. AGENCY COMMISSION 
15% time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a, 4a, 9d, 5, 6h, 7h, 8. 
Rate Protection: 10h, 11h, 12h, 13h. 14h. 
Basic Rates: 20a, 22a, 23a. 24h. 28a, 29a. 
Contracts: 90a, 42b, 95. 48, 48. 
Comb.: Cont. Discounts: 60a, 60k. 
Cancellation: 70a, 70c, 710, 73a. 
Member: Jalco-So/Cal Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 10/1/84-Rec'd 9/2/84. 
AA -Mon thru Bat 6:30-9:30 am & 3:30-6:30 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min 30 sec 1 min 30 sec 
1 tl..._....._..... 8.75 5.05 250 ti...__-... 5.10 3.85 
50 ti_ _ 8.20 4.65 500 ti.__._-.. 4.50 3.40 
100 ti 5.65 4.25 1000 U.-.___ 3.49 2.55 

CLASS A 
1 ti................_ 5.40 4.05 250 tl_.__.__.. 4.05 3.00 
50 U...._._.._ 4.95 3.70 500 tl.-.__-.. 3.60 2.65 
100 11 4.50 3.35 1000 U_..._. 2.70 2.05 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

CLASS AA 
PER WK: ea tot ea tot 
10 ti..-...._..__ 4.75 47.50 30 ti..._....._.. 4.25 127.50 
20 ti . 4.50 90.00 40 ti.- _.. 4.00 160.00 

CLASS A 
10 ti.-._.._.._.- 3.80 38.00 30 ti._ ....... 3.4e 102.00 
20 ti..._ ..... _... 3.80 72.00 40 ti _.. 3.20 128.01 
NOTE: For 30 second announcement weekly packages. 
deduct 25% of above package rate. 

8. PROGRAM TIME RATES 
CLASS AA 

lx I3x 26x 52x 104x 156x 260x 
1 hr 67.50 81.65 58.95 53.25 48.55 44.15 39.35 
1/2 hr..._ 50.88 48.05 42.70 41.05 38.55 33.15 29.55 
1/4 hr 31.50 28.95 28.70 24.85 22.50 20.40 18.30 
5 min. 10.40 9.55 8.80 8.20 7.50 6.80 8.10 

CLASS A 
1 hr 54.00 52.10 98.65 44.75 39.20 37.30 31.80 
1/2 hr...._ 40.50 38.10 35.00 32.75 29.40 27.95 23.85 
1/4 hr 24.75 23.05 21.35 19.70 18.00 16.15 14.60 
5 min 8.20 7.85 7.10 8.50 5.90 5.10 4.85 

9. PARTICIPATING PROGRAMS 
Swap & Shop -Mon thru Fri 9:30-10 am. Per wk 
30.00. 
Radio Bingo -Mon thru Fri 10-10:30 am. Per wk 
55.00. 
Horse Race Results -Tues thru Sat 5:25 pm. Per wk 
75.00 
Class AA rates apply to the following: 
Spanish Language -Frank Ayala Sat 6-7:30 am: Sun 
6-8:30 am & 1-3 pm. Maribel Sat '1:30-8:30 am; 
Sun 8:30-10 am & 3-4 pm. 
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Los Angeles Urban Area - 
K K A R -Continued 

Negro - Willa Jenkins' Look Up and Live Gospel 
Hour Sun 4-4:30 pm. 

10. SPECIAL FEATURES 
World and local news -Mon thru Sat every hour at 
:60-5 minute rate. 
Stock Market Reports -Mon thru Fri 8:05 am & 
1:05 pm -5 minute rate. 

KKOP (FM) 
1964 

REDONDO BEACH 

CE3C1 
Media Code 4 205 3990 0.00 
Southern California Associated Newspapers, 2257 

Hawthorne Blvd.. Redondo Beach, Calif 90278. 
Phones 213-371-5551, 772-5718. 

I. PERSONNEL 
President -it. L. Curry. 
Gen'l & Ste. Mgr. -Guy Salome 

3. FACILITien 
ERP 3,000 w.; 93.5 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 82 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: bills due and payable 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a. 3d. 4a. 5, 6a, 7a, 8. 
Rate Protection: 10a. lia, 12a. 13a. 14a. 15b, 15e, 
Basic Rates: 20b. 21a, 22b. 23a. 24a. 25a, 26. 30. 31. 
Contracts: 40b. 42a, 42e, 43, 44a, 45, 48, 49, 51a. 
Comb.; Cont. Discounts: Bob. 60e, 61b, 62b. 
Cancellation: 70a. 70c, 71a, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
ER 10/1/67-Rec'd 11/6/67. 

6. SPOT ANNOUNCEMENTS 
Flat, 1 min. 9.00 30 sec ..... 6.00 

7. PACKAGE PLANS 
PER WK: 5tI 10 t1 I5t1 20t1 25tI 
1 min 7.50 6.00 5.00 9.50 9.00 
30 sec 5.00 4.00 3.50 3.00 2.75 

8. PROGRAM TIME RATES 
Ix ISx 28x 62x 152x 565x 

1 hr____________ 70 60 57 53 45 85 
1/2 hr..._...._...__... 45 40 35 30 25 20 
1/4 hr 25 20 18 16 13 11 

10. SPECIAL FEATURES 
NEWS/SPORTS/WEATHER 

2 ti 
5 min 12.ÓO 9.00 750 

7 ti 141 
6!50 

(*) Less than 7 ti. 

KNAC (FM) 
1961 

LONG BEACH 

F 

Media Code 4 205 4020 5.00 
International Cities Broadcasting Corp., 666 E. Ocean 

Blvd., Long Beach, Calif. 90802, Phone 213-437- 
0366. 

I. PERSONNEL 
President -Don G. Gill. 
Vice-Pres. & Gen'l Mgr. -Robert A. Switzer. 
Office Mgr. & Prog. Dir. -Jean Switzer. 

3. FACILITIES 
ERP 2.100 w.; 105.5 mc. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 350 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on station time. 

S. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 4a, 4d. 5, Ba, 7a. 
Bate Protection: IOa. 11a, 12a, 13a, 14b. 15b, 16. 
Basic Ratee: 20b. 21b. 22a, 23a. 24a, 25b, 26, 28c, 

2913. 30. 31. 335. 
Contracts: 40a. 42b. 42d, 44b. 47a, 47e, 48. 51e. 
Comb.; Cont. Discounts: 60h. 801, 61b, 62b. 
Cancellation: 71a. 70e, 71a, 73a. 
Prod. Services: 80. 81. 82. 

TIME RATES 
No. 1 ER 12/3/06 -Reed 12/5/66. 

O. SPOT ANNOUNCEMENTS 
I min...._.._......._ 15 10 see. W.._.-_ 8 
30 sec 12 

7. PACKAGE PLANS 
WEEKLY PACKAGE 
Sti 10 ti 20 ti 30t1 40tí 50t1 

1 min............ 8.50 6.25 6.00 5.75 5.50 5.00 
30 sec 6.00 5.75 5.50 5.25 5.00 4.50 
10 see. 9.00 3.75 3.50 3.00 2.75 2.50 

MONTHLY PACKAGE 
50 ti 100 tl 150 tl 200 tl 250 tl 300 tl 

1 min. 5.00 4.75 4.50 4.25 3.75 3.25 
30 sec..._...._. 9.50 4.25 4.00 3.75 3.50 3.00 
10 sec 3.00 2.75 2.50 2.25 2.15 2.00 
Special package plane available for specific segments 
of program day. 

KNOB (FM) 
1949 

LONG BEACH 
Media Code 4 205 4030 2.00 

KNOB Broadcasting Company, 1700 Harbor Blvd., 
Anaheim, Calif. 92802. Phone 714-772-1270. 

Other office: 5670 Wilshire Blvd., Los Angeles. Calif. 
90036. Phone 213-931-1005: 2411 E. 23rd 8L. 
Long Beach, Calif. Phone 434-9461. 

Studio: Charter House Hotel, Orange County. Calif. 
STATION'S PROGRAMMING DESCRIPTION 

KNOB (FM) : Programmed for adults and young 
adults. 5 min news on hour with semi -personality 
format. General popular music. showtunes, film music 
and standards. Ethnic programming on Sun: Spanish 
8 am. Yugoslav 9 am, Dutch 10 am, German 1 pm, 
Polka 2 pm and French 3 pm. COMMERCIAL 
POLICY: Three 1 minute announcements permitted in 15 minute segments. Contact Representative for 
further details. Recd 7/20/67. 

I. PERSONNEL 
President -(Mrs.) Jeannette B. Banoezi. 
G 1 Manager -Jack Bawer!. 

2. REPRESENTATIVES 
East of Mississippi -Quality Media Incorporated 
West of Mississippi-Group/L.A. 

3. FACILITIES 
ERP 158,000 w.; 97.9 me. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht. -420 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a. 4a. 5. 6a, 7a. 8. 
Rate Protection: 10e, 11e, 12d. 13d. 14d. 15b. 
Basic Rates: 20e. 21a. 22a, 22a, 23a, 24b, 25b. 27, 

28. 29b, 80. 33e. 
Contracts: 40a. 42b, 49a, 45. 97b, 49. 51e. 
Comb.: Cont. Discounts: 60a. 61a. 
Cancellation: 70b, 70d, 71a. 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Reed 10/2/67. 
AA -5-11 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

ix 28x 52x 158x 312x 
1 min 15.00 14.00 13.50 13.00 12.50 
SO sec...._........._.._ 12.60 11.80 11.40 11.00 10.60 

CLASS A 
1 min..._........ 13.00 12.00 11.50 11.00 10.50 
30 sec 11.00 10.20 9.80 9.40 9.00 

7. PACKAGE PLANS 
SATURATION PLANS 
(1/3 AA, 2/3 A ROS) 

I min 30 see 
60 ti (20 per day. 3 comer days) ea......... 9.00 7.50 
100 ti (25 per day, 4 consec days) ea__. 8.00 7.00 

8. PROGRAM TIME RATESAA 

PER WK: Ihr 1/2 hr 1/4 hr Ihr 1/2 hr 1/4 hr 
1 ti.._-_._ 150.00 90.00 50.00 90.00 54.00 30.00 
2 ti.._...__. 120.00 75.00 42.50 72.00 45.00 25.50 
3 ti_...._._ 110.00 70.00 40.00 66.00 42.00 24.00 
4 ti.._.-_._ 105.00 65.00 37.00 63.00 39.00 23.50 
5 100.00 60.00 35.00 60.00 36.00 21.00 
8 ti 95.00 55.00 32.50 57.00 33.00 19.50 

10. SPECIAL FEATURES 
NEWSCASTS 

(Mon thru Sat at :55 7:55 am -11:55 pm) 
(*) O tI 12 ti 18 ti 24 t1 36 tl 

AA 30.00 25.00 20.00 17.50 15.00 12.50 
A ..... 18.00 15.00 12.00 10.50 9.00 7.50 

(*) Less than 6 ti. 

KPPC (FM) 
1962 

PASADENA 

F 

Media Code 4 205 4080 9.00 
Crosby -Avery Broadcasting Co., 585 E. Colorado 

Blvd., Pasadena, Calif. 91101. Phone 213-681-0447. 
I. PERSONNEL 

General Manager -Allen P. Berton. 
3. FACILITIES 

ERP 22.500 w.: 106.7 mc. Non -directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only. payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 3a. 4b. 4d. 5. 65. Ta. 8. 
Rate Protection: 1Oc, 11e, 12c, 13c, 14e, 15e, 16. 
Basic Rates: 20b, 21b. 22a, 23a, 24a, 25a, 26, 27. 

28a, 29a. 30. 31, 33a. 
Contracts: 40a, 41. 42a, 44b, 45, 47a, 48, 51b. 
Comb.: Cont. Discounts: 60a. 61a, 82b. 
Cancellation: 70a, 70c. 71a, 72, 73b. 
Prod. Services: 80. 02 

TIME RATES 
No. 4 ER 9/1/68 -Reed 9/16/68. 

AAA -Daily 7 pm -midnight. 
AA -Daily 3-7 pm. 
A -Dally 6 am -3 pm. 
B -Dally midnight -3 am. 
C -Tues thru Sun 3-6 am. 

B. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: I ti 6ti 12 ti 18ti 2441 30tl38tI 
1 min......._ 28 26 24 22 20 18 16 

CLASS AA 
1 min. 24 22 20 18 16 14 12 

CLASS A 
1 min 20 18 18 14 12 10 8 
30 sec. 18 16 14 12 10 8 8 
AAA, AA and A may be combined for frequency 
discounts. 

CLASS B 
1 min, flat. 10 30 sec, flat..._.._.._.._... 6 

CLASS C 
1 min. flat. 8 30 sec. flat. 4 

KRLA 
1941 

PASADENA 

Representatives, Inc. 

(An 

Subscriber to the NAB Radio Code 
Media Code 4 205 4110 4.00 
Oak Knoll Broadcasting Corp.. 1401 South Oak Knoll. 

Pasadena, Calif. 91109. Phone 213-681-2591. 
National Sales Office: 277 Park Ave., New York. 

N. Y. 10017. Phone 212-922-2900. 
STATION'S PROGRAMMING DESCRIPTION 

KRLA: Programmed for young adults. 
MUSIC: mix includes albums, folk-rock, lop singles. 
NEWS: 14 mast news department. staff singer -poet 
prepare and deliver 15 min interpretive reporta at 
6 am, 9 am, noon, 3 pm, 6 pm, 9 pm & 12M. 
Emphasis placed on stories of greatest interest to 
young adults. Contact Representative for further 
details. Rec'd 8/5/68. 

I. PERSONNEL 
President -Dr. Kenneth Harwood. 
General Manager -Lawrence Webb. 
Station Manager -John Barrett. 

2. REPRESENTATIVES 
H -K Representatives, Inc. 

3. FACILITIES 
50,000 w. days, 10,000 w. nights: 1110 kc. 

Directional -separate patterns day and night. 
Operating schedule: 24 hours dally. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 9d, 5, (lb, 7b, 8. 
Rate Protection: 10h. 11b, 12b, 13b. 
Basic Rates: 22a, 22b, 23a. 24a. 26. 28a, 29a. 
Contracts: 40a. 425, 45, 46. 47a. 
Comb.; Cont. Discounts: 60a, 60e, 60k, 61a, 01b. 62b. 
Cancellation: 70a, 70e, 71a. 73a. 
Bate Protection: 1 year for 52 -week advertisers. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 21 ER 8/1/68-Rec'd 8/5/68. 
AA -Mon thru Fri 7-10 am & 3-7 pm. 
A -Mon thru Fri 6-7 am, 10 am -3 pm & 7-10 pm; 
Sat 6-9 am. 
B --Mon thru Fri 10 pm -1 am; Sat 7 pm -1 am; Sun 
6 am -noon & 7 pm -1 am. 
Weekend -Sat 9 am -7 pm; Sun noon -7 pm. 
C -Deily 1-6 am. 

6. SPOT ANNOUNCEMENTS 
Spots rotated within time classifications on a 6 per 
week, Men thru Fri basis. 
PER WK: -AA- -A- B- Wknd- 

1 min (*) I min (*) I min (*) I min (*) 
36 ti.. 50 35 40 30 30 20 45 33 
24 ti.. 55 40 45 34 35 24 50 37 
18 ti.. 60 45 50 37 40 28 55 42 
12 ti.. 65 50 55 42 45 32 60 46 
6 ti.... 70 55 60 46 50 36 65 50 
1 ti.... 75 60 65 50 55 40 70 55 

(*) 30 sec or less. 
CLASS C 

1 min, flat 15 30 sec. flat 
(1D2 ) 

KSFV (FM) 
1984 

SAN FERNANDO 
Media Code 4 205 4140 1.00 
San Fernando Broadcasting Co.. 816 San Fernando 

Rd., San Fernando, Calif. 91340. Phone 365-6101. 
I. PERSONNEL 

General Manager -M. G. Martinez. 
3. FACILITIES 

ERP 1,000 w.; 108.3 me. Non -directional. 
Antenna ht.: 1,330 ft. above sea level. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3a, 3b, 3d, 4a, 4d. 5, 6a, 7a. 
Basic Rates: 21a. 23b, 24b, 28b. 
Contracts: 40e. 44a, 46, 47e. 
Comb.; Cont. Discounts: 60a. 62b. 
Cancellation: 70e. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective August 15, 1964. 
Rates received August 24, 1964. 

6. SPOT ANNOUNCEMENTS 
PER MO: 1 min 
1 ti._....»..-_ 14.00 
13 ti _ _.. _ ._...._....... 13.00 
26 tl._..._..-._._..._..._ .... 12.00 

104 ti_ 10.00 
208 tt.__..._ _...__ 9.00 
416 ti._....._._-._...._ __..._ 8.00 

8. PROGRAM TIME RATES 
r 

1 ti - _........ 75ÓÓ l52.52 Ó 136.75 
13 ti_..._..____.........._...._._ __..-. 70.00 49.00 84.30 

30 sec 30 sec 
9.80 7.00 
9.10 6.50 
8.40 6.00 
7.70 5.50 
7.00 5.00 
6.30 4.50 
5.80 4.00 

52 U._...»__..-.....-.. ___________ 60.00 42.00 29.40 
104 U_.........__...._._........._._...._.....- 55.00 38.50 26.95 
208 ti_..._..._.».._....._.___....._....... 50.00 35.00 24.50 

KSRF (FM) 
1960 

SANTA MONICA 

R A B 

Media Code 4 205 4200 3.00 
Santa Monica Broadcasting. Inc.. Box 2218, Pacific 

Ocean Park, Santa Monica, Calif. 90405. Phone 
213-399-9263: 870-8268. 
STATION'S PROGRAMMING DESCRIPTION 

KSRF (FM) : Programmed for adults. 
All music format, with exception of newscasts and 
weather. MUSIC: primarily standards and general 
popular music. Trend music featuring big bands and 
dance bands also incorporated. All instrumental with 
exception of choral every halt hour. single vocals 
after 10 pm every quarter hour. Contact Represent- 
ative for further details. Recd 8/23/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -George A. Baron. 
Operations Director -Terry Williams. 

2. REPRESENTATIVES 
Advertising Sales West. 
New York. Chicago -Dore & Allen, Inc. 

3. FACILITIES 
ERP 2.000 w.; 103.1 mc. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 260 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 1b, 2b, 3a, 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 15a. 15b, 18. 
Basic Rates: 20b, 21a. 21d, 22b. 23a. 24c, 25e. 28. 

28a, 29a. 31. 33d. 
Contracta: 40a. 42a. 42e, 43. 44a, 44b, 45, 48, 47e. 

48. 49, 50, 5Ia, 51e. 
Comb.: Cont. Discounts: 60a. 60e, 60d, 600. 80f. 60g. 

81a. 61b. 62d. 
Cancellation: 70b, 70e, 71a, 72, 73a. 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
ER 3/15/67 -Reed 4/12/67. 

7. PACKAGE PLANS 
TPER 

WK: I t$SOI II ttIIA IS 
GE ti 

21 ti 31 ti SI -70 
1 min 15.00 13,00 12.00 11.50 10.50 10.00 9.00 
30 sec 12.00 9.00 8.00 7.50 8.50 8.00 5.00 

CALIFORNIA 
5ti 21 ti 50 ti 71+ 

15 see 4.50 4.00 3.50 3.25 
SPECIAL SATURATION PACKAGES 

90 SEC: 
(Within 1 week) 

5 per day (1 day)..._...._ _...._._..._,.._._._.._ 7.70 
5 per day (2 days)._......._..._.._......_..._..._..._.._._ 6.85 
5 per day (3 days)._.._..-._.._...._.._...._..__..._....._ 6.50 

8. PROGRAM TIME RATES 
PER WK: 1 hr 1/2 hr 1 hr 1/2 hr 

75. 45. 5 U____._....... 85. 36. 
2 73. 43. 8 ti.._..__.__... 60. 35. 
8 U___..__._- 71. 41. 7 ti_..._._._ 57. 32. 

Format: 1 minute opening, 1 minute 1/4 hour com- 
mercial, 1 minute 1/2 hour commercial (station ID). 
1 minute commercial billboard. 1 minute 3/4 hour 
commercial, 1 minute closing. 

ADDITIONAL DISCOUNTS 
28 wk 5% 52 wk 10% 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: ea ea 
_ 13.00 

7 ............ 14.00 21 or more ti.__.._._ 12.00 
Format: 15 -second commercial opening, 90 seconds 
national & International news (UPI). 45 -second 
commercial insert, 90 seconds regional and local 
Santa Monica Bay Area news and 30 -second com- 
mercial closing. 
NEWS HEADLINES AND LOCAL WEATHER 

PER WK: 
5 U._............_.. 50.00 20 t1._..._..____.___ 160.00 
10 ti_......-._._.__ 90.00 25 ti_..-.____._.. 187.50 
15 ti_....- ._ 127.50 
Format: 10 -second opening credit, SO seconds weather 
or news headlines and 20 -second commercial closing. 
K -Surf spectaculars and Special Features -as priced, 
according to time and talent. 

KTYM 
1958 

INGLEWOOD 
Media Code 4 205 4230 0.00 
Trans -American Broadcasting. 6803 West Blvd., Ingle- 

wood. Calif. 90302. Phone 213-678-3731. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -A. J. Williams. 
Manager -Claire Bets. (KTYM-FM) 
Sales Director -E. L. Brooks. 

3. FACILITIES 
5.000 w. days: 1460 kc. Directional. 
Operating schedule: Sunrise -local sunset. PST. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 3a, 4a, 5. 6a. 
Rate Protection: 10e. 
Basic Rates: 20a. 20b, 21a, 21b, 21d, 22a, 27. 
Contracts: 40a. 41. 45, 47a, 48. 49. 
Comb.: Cont. Discounts: 61a, 62. 
Cancellation: 70b, 71a, 72. 73a. 
Prod. Services: 82. 
FM operated In conjunction with AM during day: 
sold separately after sunset. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 1/1/66 -Reed 5/26/66. 
AA -Mon thru Fri 6:30-9:30 am & 3:30-8:30 pm. 
A -Mon tiro Frl-All other time. 

6. SPOT ANNOUNCEMENTS 
Per wk 

I MIN: Itl 10tí 28tí 5241 
AA _........-...._....._....._ 10.00 9.50 9.00 8.50 
A ......._ _._-..__ 9.50 8.75 8.50 8.00 

20/80 SEC: 
8.50 8.00 7.50 

A 8.50 8.25 7.50 7.00 
8. PROGRAM TIME RATES 

1 HR: Ix 5x 201 180x 360x 
AA ..._._....._.._.._.-...._. 105 102 100 98 95 
A ._....._......----.._.....-.... 100 98 95 92 90 

1/2 hr: 60% of hour. 10 min: 33-1/3% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

9. PARTICIPATING PROGRAMS 
Violet Schram -Mon thru Fri 2:30-3:00 pm. Women's 
show. Add 3.00 net per spot. 

10. SPECIAL FEATURES 
News Headlines on the hour -1-1/4 applicable minute 
rate. 
Weather Reports at :30-1-1/4 applicable minute rate. 
News Program Service for 1/4 hr 5.00; 5 min 8.00. 

K T Y M -FM 
1959 

INGLEWOOD 
Media Code 4 205 4231 8.00 
Trans -American Broadcasting. 8803 West Blvd.. 

Inglewood. Calif. 90302. Phone 213-678-3731. 
I. PERSONNEL 

Pres. & Gen'l àfgr.-A. J. Williams. 
Manager & Prog. Dir. -Claire Reis. 

3. FACILITIES 
ERP 5,000 w.: 103.9 mc. 
Operating schedule: 24 hrs. daily. PST. 

4. AGENCY COMMISSION 
15% time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a. 313. 4a. 4c. 5. 6a, la. 8. 
Rate Protection 10b. 11b. 12b. 13b. 
Basic Rates: 20a. 22a, 22b, 23a, 24a, 24b, 25a, 26, 

28a. 28b. 29a. 
Contracts: 40a. 42a, 45. 48, 4Ta. 48. 
Comb. Cont. Discounts: 60a, 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70c. 71a. 73a. 

TIME RATES 
ER Rec'd 3/20/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 

7.O 
pe 
PACKAGE PLANS 

7.50 5.50 

PER WK: 5t1 10 ti 15t1 20t1 25t1 
1 min.._..._._ 35.00 60.00 75.00 80.00 87.50 
80 sec 25.00 40.00 52.50 60.00 62.50 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS ON THE HOUR 

I tl 7 t1 14 tl 21 ti 
Per wk. ea. - 9 8 7 8 
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KUTE (FM) 
1951 

GLENDALE 

©0 F IMO 

Media Code 4 205 4260 7.00 
KUTE Broadcasting Co., 30th 11. Occidental Center. 

Los Angeles. Calif. 90015. Phone 213-749-1441. 
STATION'S PROGRAMMING DESCRIPTION 

RUTE (FM): Programmed for adults. 
MUSIC: light classical, some from Broadway shows, 
standards from past 4 or 5 decades and other popular 
selections intended for adult audiences. Light classics 
consist of excerpts from classics, symphonies, oper- 
ettas and similar short selections. NEWS: broadcast 
direct from wire, using only that of current interest 
with one or two 30 to 90 second entries per quarter 
hour. Request music privileges permitted throughout 
broadcast day. Policy limits commercial activity to 
total of 8 minutes during any 1 hour. Sports cap- 
sules, stock market averages and weather all pre- 
sented in brief. Multiple spotting not permitted at 
any time. Contact Representative for further details. 
Recd 11/8/67. 

I. PERSONNEL 
General Manager -R. P. Adams. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 
West of Mississippi-Group/L. A. 
East of Mississippi -Quality Media Incorporated. 

9. FACILITIES 
ERP 82.000 w.; 101.9 mc. 
Operating schedule: 8:00 am -midnight. PST. 
Antenna height: 1660 feet above sea level. 

4. AGENCY COMMISSION 
15%. Bills rendered on 1st of month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3d, 4a, 5, 6b. M. 8. 
Rate Protection: 10a, 12a, 14a. 15a. 
Basic Rates: 20a. 21a, 22b, 23a, 24c, 25a, 28b, 28e. 

29a, 30. 31. 
Contracts: 40a, 99a, 45, 46, 49. 51a. 
Comb.: Cont. Discounts: 60a. 61a, 62b. 
Cancellation: 70e. 71a, 72, 73a. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective August 1, 1965. (Card No. 6.) 
Card received August 23. 1965. 

Class A -Mon thru Fri 3-11 pm & Sat & Bun 8 ím- 
11 pm. 
Class B -Mon thru Fri 8 am -3 pm & daily after 11 
pm. 

6. SPOT ANNOUNCEMENTS 
-Class A- -Class B - 

PER YR: 1 min 30 sec 1 min 80 sec 
1 ti _.......... 20.00 15.00 15.00 10.00 
104 ti...-._._._ 19.50 12.50 12.50 9.00 
280 tl._._.._._._._ ....... _.. 19.00 12.00 12.00 8.50 
312 ti._.__....-._..... 18.00 11.50 11.50 8.25 
520 ti._.._.....__....__...__ 17.00 11.00 11.00 8.00 
624 ti 16.00 10.50 10.50 7.75 
10 seconds -50% of 1 minute rate, either Class. 

7. PACKAGE PLANS 
-Class A- -Class B - 

PER WK: 1 min 30 sec 1 min 30 see 
12 ti 216. 180. 160. 120. 
20 ti 320. 240. 240. 180. 
30 ti 950. 335. 335. 250. 

KVFM (FM) 
1958 

SAN FERNANDO 
Media Code 4 205 4290 4.00 
Spectra Broadcasting Inc., 8155 Van Nuys Blvd.. 

l'anorama City, Calif 91402. Phones 213-787- 
8000. 873-8000. 

I. PERSONNEL 
President -John Stroud. 
Sec'y & Treas.-Verne Vane. 
Vice-Pres. & Chief Eng. -Don Pedretti. 

3. FACILITIES 
ERP 4.000 w.; 94.3 mc. Non -directional. 
Antenna ht.: 1,025 ft. above sea level 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 9a. 9d. 5, 6a. 8. 
Rate Protection: 10a, 11a, 125. 13e. 19e. 
Basic Rates: 22h. 23a. 2413. 25a. 26. 28a, 29a. 
Contracts: 40a. 42h, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 626, 62e. 
Cancellation: 70a. 70e. 71a. 73a. 

TIME RATES 
No. 3 ER 9/1/65-Rec'd 4/8/80. 

AA -7-10 am & 5-10 pm. 
A -All other times. 
All rate groups are complete contracts and cannot be 
combined for additional discount except for uninter- 
rupted schedules eithin the same group which earn 
retroactive fit Reruns. 

6. SPOT ANNOUNCEMENTS 
I MIN: AA A ROS 
1 x. ___.__ 8.00 8.00 7.00 
13 x._ .... _...... 7.00 5.50 6.00 
26 x._..__- ......_._._ 6.50 5.00 5.50 
52 x._ -. _.._..__. 6.00 4.50 5.00 
104 z___.._ 5.50 4.25 4.50 
156 x._.._...._.._ 5.25 4.00 4.25 
208 z_.-...._ .._.._ 5.00 3.75 4.00 
260 x._..._..__ _ 4.75 3.50 3.75 
312 x._.._.._..._.._. 9.50 3.25 3.50 
624 x._...._.._..-...._._..._.....,..- 4.00 3.00 3.25 
936 z ......... ........ 3.50 2.75 3.00 
30 seconds-75%of-l-minute rate. 
ROS Includes approximately 50-50 Class AA and A. 

7. PACKAGE PLANS 
1 WK: AA A ROS 
14 ti ....... 6.00 4.50 5.00 
28 ti ._._..._.._._..v... 5.00 3.75 4.00 
42 ti -- 4.50 3.50 3.75 
4 WK: 
56 ti.._....- __ ............... .._..__ 5.50 4.00 4.50 
112 ti _ 4.50 3.25 3.50 
168 ti _ 4.00 3.00 3.25 

13 WK: AA 
182 ti _. _........._...__._..._ 5.00 
364 ti..._ ..................._._.............._......_. 4.00 
546 
PROGRAM TIME RATES- 

3.50 
8. 

1 -hour rate Is 5 times 1 -minute rate. 

KWKW 
1942 

PASADENA 

A 
3.75 
3.00 
2.75 

Independent Spanish 

ROS 
4.00 
3.25 
3.00 

Media Code 4 205 4320 9.00 
Lotus Theater Corp., 6233 Hollywood Blvd., Holly- 

wood. Calif. 90028. Phone 213-465-6171. 
I. PERSONNEL 

President -Howard A. Kelmenaon. 
Vice-l'res. & Gen'l Mgr. -Larry Mazursky. 
Vice-Pres. & Sales Dir. -Andy James. 

2. REPRESENTATIVES 
Jack Marla & Co., Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1300 kc. 

Directional -separate patterns day and night. 
Operating schedule: 24 hours daily. PDT. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a. 4s, 5. 6a. 8. 
Rate Protection: 106, 116. 126, 13b. 14b. 
Basic Rates: 20h, 21h. 226. 23a, 29h, 28a, 29a. 30. 
Contracts: 40a. 41, 44b, 45. 46. 
Comb.: Cont. Discounts: 601. 
Cancellation: 71a, 72. 73b. 
Prod. Services: 80. 82. 

TIME RATES 
No. 9 EH 7/1/67-Rec'd 5/29/67. 

AA -5:30 am -10 pm. 
A-10 pm -5:30 am. 

O. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 52x 156x 260x 312x 624x 1000x l min..._... 25.00 22.00 20.00 18.50 17.25 18.00 15.00 
f30 sec.... 20.00 17.50 16.50 15.00 14.00 13.00 12.00 

CLASS A 
1 min..._.. 14.00 13.25 12.00 11.00 10.25 9.50 9.00 

{30 sec....._ 11.00 10.50 10.00 9.00 8.50 7.75 7.26 () 125 words. 
(t) 65 words. 

10 sec: 50% of 1 -min. 
7. PACKAGE PLANS 

SATURATION PACKAGES -CLASS AA 

PER WK: (Minimum contract 4 weeks) 
1 min 30 see 

24 ti (4 per day) ea 17.25 14.00 
30 ti (5 per day) ea ___......_..._ 16.50 13.50 
36 ti (6 per day) ea ...... .._ 16.00 13.00 
42 ti (7 per day) 15.50 12.50 
48 ti (8 per day) ea 15.00 12.00 
Spots in Package Plans may combine with other 
broadcasts for earned rates, but rebates do not apply 
to packages. 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 52x 156x 260x 812x 624x 
1 hr..._.._... 185.00 165.00 150.00 140.00 _..... __... 
1/2 hr..._.. 115.00 101.00 92.00 85.00 _-.. 
1/4 hr..__ 65.00 59.00 55.00 51.00 48.00 
5 min.._.._ 35.00 30.00 27.00 25.00 24.00 22.00 

CLASS A 
1 hr._...._.- 111.00 99.00 90.00 84.00 __ __.. 
1/2 hr...__. 69.00 81.00 55.00 51.00 ._. 
1/4 hr.._... 39.00 35.00 33.00 30.50 29.00 
5 min..-. 21.00 18.00 16.25 15.00 14.50 13.25 
Programs and spots may be combined for earned rate. 

10. SPECIAL FEATURES 
News 5 minutes each hour. Regular rates plus 1.25 
per program. 
All rates include translation from English to Spanish. 

(CR) 

KWOW 
POMONA 

See listing under Pomona City. 

LOS BANOS (1 AM; 1 FM) 
Merced County -Map Location C-7 

See SUDS consumer market map and data at begin- 
ning of the State. 

KLBS 
1961 

Media Code 4 205 4950 6.00 
Los Banos Broadcasting Co.. Box 672, Los Banos, 

Calif. 93635. Phone 826-4998. 
Other Office and Studio -North Mercy Springs and 

Henry Miller Rd., Los Banos, Calif. Phone 826- 
4996. 

I. PERSONNEL 
Ornera -John R. McAdam. Edwin Cordeiro. 
President & Gen') Mgr. -John R. McAdam. 

2. REPRESENTATIVES 
National Time Sales. 
West Coast -The Sandeberg-Glenn Company. 

3. FACILITIES 
500 w. days; 1330 Ice. Non -directional. 
Operating schedule: 7:00 am -local sunset. PST. PDT. 
Simulcast during AM operational hours. For non - 
simulcast facilities see KLBS-FM. 

4. AGENCY COMMISSION 
15% on time; no rash discount. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 40a. 
Affiliated with JIBS Radio Network. 
Member: National Spanish Language Network, Na- 
tional AgRad)o Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received July 6. 1965. 

S. SPOT ANNOUNCEMENTS 
(Scheduled within 1 year) 

1 min 30 sec 10 sec 
1 ti 3.00 2.25 1.50 
52 tl - 2.80 2.10 1.48 
104 ti _......_.........._ ...... _...... _... 2.60 1.95 1.30 
158 li..._...__...,,._ 2.40 1.80 1.20 
384 Li_._.._._.._....__..__...._- 2.00 1.50 1.00 

7. PACKAGE PLANS 
SATURATION CAMPAIGNS 
(Scheduled within 1 month) 

PER MO: 
1 min 30 sec 10 sec 

10 ti .- ...... _..._.___..-. 3.00 2.25 1.50 
20 ti. ......... _ __..___.._.__._.._ 2.80 2.10 1.40 
30 ti ..._..___ -_...._. 2.60 1.95 1.30 
40 tl..._.-...._......_.._._.._ _._..._ 2.40 1.80 1.20 
50 ti_ 2.20 1.65 1.10 
60 ti..-..__......_.._......_.._._ __.._... 2.00 1.50 1.00 
75 ti.._ _...._...._ 1.80 1.35 1.00 
100 ti _ 1.60 1.20 1.00 

8. PROGRAM TIME RATES 
15 minute minimum. per minute ....._.. 1.00 

10. SPECIAL FEATURES 
NEWSCASTS OR SPORTSCAST'S 

(1 minute commercial and name credit at 
start and end) 

PER WK: ea 
1 ti, per broadcast. . 5.00 
52 ti...__`....,.._,._,_.,..-.._,_, _.__r. 4.80 
104 tl.__._..__._._...____...__......_......__ 4.60 
156 ti ..... _. ...... _..._.._.._....... 3 ti.._ ...... _.._ 4.40 
280 ti_.._.._..._.____._. 5 tt 4 00 
312 ti...-._....._ 6 ti 4.00 

NEWS STORY PACKAGE 
PER DAY: 
5 ti.____........_..__ 12.00 10 ti.__. _ 22.00 

KLBS-FM 
1966 

N A FIMEI 
Media Code 4 205 4351 4.00 
Los Banos Broadcasting Co., Box 672, Los Banos, 

Calif. Phone 209-826-4996. 
I. PERSONNEL 

Pres. & Gen') Mgr. -John R. McAdam. 
Program Director -Michael McAdam. 

2. REPRESENTATIVES 
National Time Sales. 
West Coast -The Sandeberg-Glenn Company. 

3. FACILITIES 
ERP 3,000 w.; 95.9 mc. 
Operating schedule: 7:00 am -midnight. 
Simulcast operation with KLBS-AM. For simulcast 
rates. see KLBS. KLBS-FM. 

4. AGENCY COMMISSION 
15% on time: hills payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See KLBS listing for coded regulations. 
Member: National Spanish Language Network. 

TIME RATES 

Rates are identical to KLBS. See that listing. 

LOS GATOS 
Santa Clara County -Map Location C-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

See San Jose 
(including Santa Clara; Los Gatos) 

MADERA 
Madera County -Map Location D-7 

See SUDS consumer market map and data at begin- 
ning of the State 

KHOT 
1956 

Media Code 4 205 4410 8.00 
Glomor, Boa 67, Madera, Calif. 93637. Phone 674- 

8807. 
I. PERSONNEL 

Owner and Mgr. -Bob L. Moran. 
2. REPRESENTATIVES 

Pacific Broadcast Sales. 
3. FACILITIES 

500 w. days, 1250 kc. 
Operating schedule: Sunrise -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, la, 4a. 4c, 5. 6a, 7a, 8. 
Rate Protection: 10a, 14a, 156. 
Basic Ratee: 20h, 21a. 21h, 22a, 22b, 23a, 24b. 25a, 

26, 28b, 28e. 29a, 32h, 33a. 
Contracts: 40a, 44a, 45, 46, 49. 51a. 
Comb.; Cont. Discounts: 60d, 601, 61e, 62d. 
Cancellation: 70a. 70c, 71a, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective January 1. 1957. 
Rates received August 80, 1957. 

6. SPOT ANNOUNCEMENTS 
To be scheduled anytime within one year: regular 
contract: 

1 time._....-___._ 5.00 158 times, each_.. 8 50 
52 times, each_ 4.50 812 times, act' 8.25 

104 times. each._..._ 4.00 
7. PACKAGE PLANS 

SATURATION PLAN 
Short Term -to be scheduled within any two week 
period: 

Each Total Each Total 
20 spots..__ 3.90 78.00 50 spots.._ 3.25 162.50 
SO spots...._ 3.75 112.00 100 spots 2.50 250.00 
Monthly Saturation Campaigns: 
Per day: Each Mthly. Each Mthly. 

1 spot...... 4.00 120.00 5 spots 3.00 450.00 
2 spots.... 3.75 225.00 10 spots._._ 2.20 680.00 
S spots.._ 3.40 306.00 

Time Signale 
15 -seconds: 50% of spot announcement rates; may be 
purchased on regular contract, Short Term Saturation 
or Monthly Saturation. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.... 38.00 20.25 11.50 9.75 6.25 
13 times.. 34.25 19.25 11.00 9.30 8.00 
26 times.. 32.50 19.25 10.50 8.85 5.75 
52 times.. 50.75 17.25 10.00 8.90 5.50 

104 times.. 29.00 18.25 9.50 7.95 5.25 
158 times.. 27.25 15.25 9.00 7.50 5.00 
312 times_ 29.50 14.25 8.50 7.05 4.75 

10. SPECIAL FEATURES 
10% extra for news programs. 

MARYSVILLE (1 AM; 1 FM) 
Yuba County -Map Location C-4 

See SIDS consumer market map and data at begin- 
ning of the State 

KMYC 
1940 

Media Code 4 205 4440 5.00 
California Find Broadcasting Corn.. Box 631, Marys- 

ville, Calif. 95902. Phone 916-742-2396. 
I. PERSONNEL 

President -Sam Craig. 
Vice-Pres. & Oen'i Mgr. -Lloyd "Dutch'" Klemp. 
Program Director -Al Ries. 

2. REPRESENTATIVES 
Orant Webb & Company. 

3. FACILITIES 
5,000 w. days. 1,000 w. nights; 1410 le. 

Directional -separate patterns day and night. 
Operating schedule: 6:00 am -midnight. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, la. 4a, 5, 6a. 
Rate Protection: 10h, 11h, 12h. 13b. 146. 
Basic Rates: 20a. 22a. 22h, 23a. 24a, 246. 28a, 29a. 
Contracts: 40a. 42a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a. 610, 61h, 61c, 62b, 62e. 
Cancellation: TOa. 70e, 71a, 73a. 
FM facilities: KRFD (FM) 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 ER 8/1/68-Ree'd 9/10/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 30 see 
1 x 6.00 5.00 501 x 4.50 3.50 
61 x...-.. _._... 5.75 4.75 601 z 4.25 3.25 
101 x ._ 5.50 4.50 701 x 4.00 3.00 
201 x __.... 5.25 4.25 801 x 3.75 2.75 
801 z......_...._ 5.00 4.00 901 x 3.50 2.50 
401 z 4.75 3.75 1001+ 3.25 2.25 
15 sec: 50% of 1 -min. 

IO. SPECIAL FEATURES 
NEWS OR WEATHER 

Ix 53x 105x 
I min. 10.00 7.50 5.00 

NEWS OR SPORTS HEADLINES 
6 miss 6 5 4 

KRFD (FM) 
1947 

Media Code 4 205 4470 2.00 
California First Broadcasting Corp., Box 631, Marys- 

ville- Calif. 95902. Phone 916-742-2398. 
I. PERSONNEL 

President -Sam Craig. 
Vice-Pres. & Oen'l Mar. -Lloyd Klemp. 
Program Director -Al Ries. 

2. REPRESENTATIVES 
Grant Webb & Company. 

8. FACILITIES 
ERP 4.900 w.; 99.9 mc. 
Operating schedule: 6 am -midnight Mon. thru Sat; 
8 am -9 pm Sun. PST. 
Antenna ht.: 180 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
See KMYC listing for coded regulations. 
AM facilities: KMYC. 

TIME RATES 

Bates are identical to KMYC. See that listing. 

MENDOCINO (l AM; 1 FM) 
Mendocino County -Map Location A-4 

See SIDS consumer market map and data at beginning 
of the State. 

KMFB 
1966 

Media Code 4 205 4485 0.00 
Mathew V. and Marla J. Huber dba KMFB Radio, 

Box 666, Mendocino, Calif. 95460. Phone 707-964- 
5308. 

I. PERSONNEL 
Owner & Gen') Mgr. -Mathew V. Huber. 
Sales Manager -Ida Mehtlan. 
Program Director -Kay Formilag. 

2. REPRESENTATIVES 
Radio Time Sales. 

3. FACILITIES 
1.000 w.; 1300 Etc. Non -directional. 
Operating schedule: 6 am -local sunset. PST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non.simulcast facilities see 
KMFB-FM. 

4. AGENCY COMMISSION 
15/0 time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 26. 3a, 45. 5. 13a, 7a. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22h. 246. 28h, 28e, 29e. 
Contracts: 40a, 42d, 44b. 45, 46. 47a, 51a. 
Comb.; Cont. Discounts: 60a, 60g. 601. 61b. 
Cancellation: 70a. 70e, 71a, 73h. 
Prod. Services; 80. 

TIME RATES 
ER , Rec'd 4/29/68. 

6. SPOT ANNOUNCEMENTS 
Ix 50x 100x 200x 300x 

1 min 4.15 3.90 3.65 3.40 3.20 
30 sec 3.70 3.05 2.95 2.80 2.70 

7. PACKAGE PLANS 
PER WK: IO ti 20 ti 
1 min_ 3.65 3.40 
30 sec 2.95 2.80 

(Mendoeno eonti ued on next page) 

500x 1000+ 
2.80 2.45 
2.95 2.25 

40 it 
3.20 
2.70 
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Mendocino -Continued 
K M F B -FM 

1966 
Media Code 4 205 443G 8.00 
Mathew V, & Maria J. Huber, Box 666. 909 County 

Rd., Mendocino, Calif. 95460. Phone 707-964-5306. 
I. PERSONNEL 

Owner & Gen'l Mgr. -Mathew V. Huber. 
Sales Manager -Ida Mehtian. 
Program Director -Kay Formslag. 

2. REPRESENTATIVES 
Radio Time Salmi. 

3. FACILITIES 
ERP 3,000 w.; 92.7 mc. 
Operating schedule: 6 am -11 pm. PST. 
Antenna ht.: 165 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset. 11 pm. For simulcast facilities see KM F8. 

4. AGENCY COMMISSION 

5. GENERAL ADVERTISING See coded regulations 
See KMFB listing for coded regulations. 

TIME RATES 

Rates are identical to %MFB. See that listing. 

MERCED (2 AM) 
Merced County -Map Location C-7 

See BRDB consumer market map and data at begin- 
ning of the State. 

KCEY 
TURLOCK 

City of license. Turlock, Calif. Considered by ABC 
Radio Network as their Merced outlet. 
See listing under Turlock. Calif. 

KWIP 
1956 

Media Code 4 203 4530 3.00 
Cambridge Broadcasting Corp 2256 Forest View 

Ave., Hillsborough, Calif. 94010. Phone 415-344- 
8649. 

1. PERSONNEL 
Pres. & Nat'l Sales Mgr. -Robert Wiley Miller. 
Program Director -Dick Anderson. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
1.000 w. days; 1580 Ito. Non -directional. 
Operating schedule: day time only. PST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a. 3b. 9a, 9d, 5. 6a. 7a, 8. 
Rate Protection: lob. 11b, 12b. 13b. 19h. 
Basic Rates: 22a, 22b. 23a, 25a. 29a. 
Contracts: 40a, 45. 
Comb.: Cont. Discounts: 61a, 61b. 61c. 
Cancellation: 71s, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 1, 1965. 
Rates received October 6, 1965. 

8. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti ..... _.._..... .. 5.50 3.85 156 11._.._ 4.00 2.80 
26 ti..._.._.._... 5.00 3.50 312 LS....,_.._» 8.65 2.55 
52 ti.._.._.._... 4.60 3.25 520 U._._..._.. 3.30 2.80 
104 ti...-_ 9.30 3.00 1040 tl.»_--_... 3.00 2.00 

7. PACKAGE PLANS 
PER WK: 1 min 30 see 
10 LL._._...,..... 5.00 3,50 
20 ti..___,...,. 4.30 3.00 
30 ...... 3.85 2.70 

8. PROGRAM TIME RATES 

1 min 30 sec 
50 ti__...__... 3.45 2.90 
70 ti.,.....,_._,.. 3.00 2.10 

1 hr 1/2 hr 1/4 hr 5 min 
I ti 50.00 30.00 20.00 10.00 
26 ti 98.00 29.00 19.00 9.50 
52 ti ... 96.00 27.00 18.50 9.25 
104 ..........._.___».... 49.00 28.00 17.50 8.75 
156 tl......- _ 92.00 25.00 18.50 8.25 
312 LL......_._....____......-.._ 38.00 23.00 15.50 7.75 
520 tL.._.._ .._... _._... 7.25 

1040 
ti 6.75 

PARTICIPATING PROGRAMS 9. 
1 minute announcement' in Spanish. 
Per announcement. 5.50. 

10. SPECIAL FEATURES 
News Fees -15 minutes, 2.00; 5 minute'', 1.00, in 
addition to time rates. 

KYOS 
1936 

Media Code 4 205 4560 0.00 
Radio One. Inc Box 717, 1744 O St.. Merced. 

Calif. 95341. Phone 209-722-6251. 
I. PERSONNEL 

Pres. & Gen'l Mgr, -Maurice Hill. 
2. REPRESENTATIVES 

Bernard Howard & Co.. Inc. 
3. FACILITIES 

5,000 w.; 1980 be. Directional -night only. 
Operating schedule: 5:00 am -midnight daily and Sm. 
PST. 

4. AGENCY COMMISSION 
159 on net time: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, Sb, 3d, 9a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b. 11b, 12h. 13b. 14b. 
Basie Rates: 20a. 20b. 21a. 21b. 21d, 22a, 23a, 24b, 

24e. 25a, 28a. 28o, 29a, 30. 32b. 
Contracts: 90a, 41. 92b, 92d. 94a, 45. 46, 48. 49, Sla. 
Comb.: Cont. Discounts: Bed, 61c, 62d. 
Cancellation: 70d. 71a. 73a. 
Prod. Services: 80. 82. 

TIME RATES 
Rates effective January 1. 1966. (Card No. 1.) 

Card received January 81. 1966. 
Class AA -6:00-9:00 am and 3:30-6:00 pm. 
Clase A -All other times. 

6. SPOT ANNOUNCEMENTS 
-Class AA- -Clue A- 
1 min SO nee 1 min 80 see 

50 ti..__,...- 
100 ti_,. 8.50 

8.00 
6.80 6.50 6.20 
8.40 
6.00 

6.00 
5.50 

4.80 
4.40 250 ti 7 50 

500 ti 7.00 5.60 3.00 100 _.,,,_- 
750 ti.. 6.50 5.20 4.75 3.80 ..._._...._ 
1000 tt........._.._......._....__..__, 6.00 180 4.50 3.80 

7. PACKAGE PLANS 
-Class AA- -Class A- 

PER WE: 1 min 30 see It min 80 see 
6 U. »..-..-___,,.,-__. 8.00 8.40 8.25 5.00 
12 U_.- 7.75 6.20 6.00 4.80 
18 U_.»__.._,...._.._ ... 7.50 6.00 5.75 4,60 
24 U_______-......__....__ 7.25 5.80 5.50 4.40 
30 U_ 7.00 5.60 5.25 4.20 
36 tl___.,.,-.._..__.,,_.__. 6.75 5.40 5.00 4.00 
42 U..._.._.._....._.._.._.....__ 6.50 5.20 9.75 3.80 

10. SPECIAL FEATURES 
NEWS 

AAClass & 
Class Clue 

A AA 
1 tt 11 00 8.75 260 ....... 0.25 
52 ti. 10 75 8.50 365 ti.,,_ L0.00 
104 tl--._.. 10.50 8.25 

WEATHER HOUR -SPORTSEINE 
1 U. 9 50 7.50 260 U............. 8.00 6.00 
52 ti. 9 00 7.00 365 IL._»_._ 7.50 5.50 
104 U,... 8.50 8.50 
Minutes, 30 seconds, Newscasts, Sportalinee and 
Weather, all time periods, may be combined for 
greeter frequency discounts. 
Weather -Hour and Sportsine Include brief open. 
close and 30 second commercial message. Rate Pro- 
tection Frequency rates, News, Sports and Weather 
with no Interruption of schedule, 6 months from is- 
sue of new card. Weekly package rates, 30 days. 

MODESTO (3AM;2FM) 

Class 
A 

8.00 
7.75 

Stanislaw' County -Map Location C -e 
See SRDS consumer market map and data at begin- 
ning of the State. 

KBEE KBEE-FM 
1951 1948 

A McClatchy Beeline Station 

Subscriber te the NAB Radio Code 
Media Code 4 205 4590 7.00 
McClatchy Broadcasting. Box 3131, 14th & "I." 

Modesto, Calif. 95353. Phone 209-523-7756. 
I. PERSONNEL 

Manager -Roy Swanson. 
2. REPRESENTATIVES 

Katz Radio. West. 
McClatchy Sta. Sales Office: See Rep & 8/O pages. 

S. FACILITIES 
1.000 e.; 970 kc. Directional. 
Operating schedule: 5:00 am -midnight. PST. 
FM FACILITIES 
EKP 10.500 w.; 103.3 me. 
Operating schedule: 5:00 am -midnight. PST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, Sa. 3b. 3d, 4a. 4d. 5. 6a. 7b, 8. 
Rate Protection: 10b. 111). 12b. 13b, 191). 15d. 
Basle Rates: 20a. lob. 22a, 22b. 23a, 246. 24c, 25a, 

26. 27. 28a, 29a, 30. 32a, 33b. 
Contracte: 90a, 41. 42a, 94a, 49b. 95, 48, 47a, 48. 

51a. 51e. 
Comb.; Cont. Discounts: 60a, 60f, 61a. 61b. 
Cancellation: 70b. 70d. 71a. 72. 73b. 
Prod. Services: 80, 82. 
Affiliated with CBS Radio Network. 
Affiliated with Katz Radio A.I.D. Plan. 
Member: McClatchy Beeline, California Farm Net- 
work, CBS Radio Pacific Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. LOB Eff 7/1/68-Ree'd 6/18/68. 
AA -Mon thru Sat 6-10 am; Mon thru Fri noon -1 
pm & 3:30-7 pm. 
A -Mon thru Fri 10 am -noon, 1-3:30 pm & 7-8 pm. 
B -All other times. 

V') Choice of 6-9 am or 7-10 am. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: I ti 6ti 1201 18tí 2441 

AA 9.00 8.50 8.25 7.75 7.50 
A 7.50 7.00 6.75 6.25 6.00 
B .._ 8.50 6.25 6.00 5.75 5.50 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
7. PACKAGE PLANS 

FLOATING PACKAGE 
CLASS AA 

PER WK: 1 t 6t1 12tí 18tí 24t1 
1 wk 8.00 5.75 5.50 5.25 5.00 
13 wk. _ 5.50 5.25 5.00 4.75 4.50 
26 wk 5.00 4.75 4.50 4.25 4.00 
52 wk 4.00 3.75 3.50 3.25 3.00 

CLASS A & B 
1 wk. 5.50 5.25 5.00 4.75 4.50 
13 wk 9.50 4.25 4.00 4.00 3.75 
26 wk 4.00 3.75 3.50 3.50 3.25 
52 wk. 3.00 2.75 2.50 2.50 2.50 
Floating Package spots may be ordered by time clas- 
sification only, and will be scheduled subject to sta- 
tion availabilitles. 

TOTAL AUDIENCE PLANS 
PER WE: 

TAP I, 18 ti (9AA, 9B),.._,._,._,.,,-.._,_.,___,_ 108 
TAP I, 24 ti (12ÁA, 12B)...___._.._.._.._._._..,» 132 
TAP II, 12 ti (4AA. 9A. 4B)»-.__..,..-. 68 
TAP H. 18 ti (BAA, BA, BB)..._._.......-.._._....» 93 
TAP II, 24 ti (8AA, 8A, 8B)..._..._._...._. 112 

ROS WEEKLY BULK PACKAGE 
(5 am -midnight) 

12tí 24 ti 36 ti 48 t1 60tl 
Ea 4.00 3.75 8.50 3.25 3.00 
Scheduled according to station availabilitiee in time 
period specified. Not subject to McCiatchy Beeline 
Group discounts. 

8. PROGRAM TIME RATES 
(6 am -8 pm) 

PER YR: Ix 26x 52x 104x I56x 260x 312x 
1 hr 60.00 54.00 51.00 45.00 92.00 39,00 38.00 
1/2 hr___ 30.00 28.00 28.00 24.00 23.00 21,00 20,00 
1/4 hr 19.00 18.00 17.00 15.00 14.00 12.00 11.00 
10 min..-_ 15.00 14.00 13.00 12.00 11.00 10.00 9.00 
5 min,.,_ 10.00 9.50 9.00 8.50 7.50 6.50 6.00 

10. SPECIAL FEATURES 
NEWS & FARM CHARGES 

(fully commissionable) 
1/2 hr _, 12.50 10 min..... 

..._ 
6.00 

5 1/4 hr ..._...._..... 7.50 min..__...._. 3,50 
COMBINABILITY 

All spots, regardless of length or classification. may 
he combined for discounts. 
Spots and programs may not be combined for dis- 
counts. 5 -minute programs broadcast on the same day 
for the same sponsor may be combined for continuous 
rates only in Class A spots time; 10 -minute or longer 
programs broadcast on the same day for the same 
sponsor may be combined for contiguous rates in all 
time periods. 

KCEY 
1949 

CITY OF LICENSE 
TURLOCK 

Subscriber to the NAB Radio Code 
Media Code 4 205 9360 0.00 
(This is a duplicate of the listing appearing under 
Turlock. Calif.) 
Hen -Cal Corporation, Box 170, Quincy Rd., Turlock, 

Calif. 95380. 
Other Offices: Box 972, Modesto, Calif. 95353. Phone 

209-632-1390. 
I. PERSONNEL 

President -Paul Henning. 
Vice -Pre'. & Gen'l Mgr. -M. 'Wort" Frykman. 
Commercial Manager -Mark Frykman. 

2. REPRESENTATIVES 
J. A. Lam & Co./JALCO. 

3. FACILITIES 
5.000 w.; 1390 ke. Directional -separate patterns 
day and night. 
Operating schedule: 5:30 -midnight Mon -Sat; 6:30 
am -10:30 pm Sun. PST. PDT. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 9a, 9d, 5. 6a, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 16. 
Basic Rates: 20a, 21a, 21b, 23a, 24b, 24e. 25a, 27, 

28e. 290, 30, 31, 33b. 
Contracts: 40a, 41, 42a, 43, 44a, 45, 46. 47a, 48, 49, 

51b. 
Comb.; Cont. Discounts: bob, 60d, 60e, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Member: Jaleo--No/Cal Group. 

TIME RATES 
Rates effective February 1. 1984. 
Rates received February 13, 1964. 

8. SPOT ANNOUNCEMENTS 
TRAFFIC TIME 

5:00-9:00 am and 4:00-7:00 pm Mon thru FrL.. 5.00 
DAYTIME 

9:00 am -4:00 pm Mon thru Fri; 6:00 am -7:00 
pm Sat and Sun ..._..._._ ,_..____ 4.00 

EVENING 
7:00 pm -midnight Mon thru Sun _._.__..,.,,_»__ 3.00 
30 seconds -80% of 1 -minute daily. 
30 seconds -80% of 1 -minute rate. 
10 seconds -50% of 1 -minute rate. 

7. PACKAGE PLANS 
DISCOUNTS 

PER WK: 
25 ti ....... 18% 50 ti.. _,. 20% 
35 ti _.. 15% 75 tL..._...._»»»»_.. 25% 
PER YR: 
600 ti._ 10% 2000 ti._-._..__.-..,..- 20% 
1000 ti. 15% 3000 ti_ -._._ 25% 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

200% of 1 -minute rates. 
(D) 

KFIV 
1930 

Media Cede 4 205 4650 9.00 
Kilibro Broadcasting Corp., Box 1360 E. Orangeburg 

Ave., Modesto, Calif. 95350. Phone 209-529-0228. 
I. PERSONNEL 

General Manager -F. Robert Fenton. 
Sales Manager -Steve Rosetta. 
Program Director -Tim St. Martin. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5,000 w. days; 1.000 w. nights; 1380 kc. 

Directional -separate patterns day and night. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash dleeomt. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4a, 5, 6b. 7b. 8. 
Rate Protection: I0a, llb, 12b, 1313. 14a, 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 24a, 

24b, 29c, 25a, 28h. 28e, 290, 29b, S0, 31, 32b. 33e. 
Contracts: 40a, 41, 42b, 42d. 43, 44a, 44b, 45, 46, 

97a, 49, 50, 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60e, 61b, 62a, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eff 10/1/68-Rec'd 9/3/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE -FIXED 

I x..._..,....__.._. .._... 13.00 104 x...._...........__.._ 12.00 
13 x..._...._...._......_... 12.75 158 x_..._._.._.,._._... 11.75 
26 x__._ 12.50 260 x_ -,_ 11.50 
52 x 12.25 312 x._____.»___.._ 11.25 

7. PACKAGE PLANS 
PER WK: Bti 12 ti 18t1 24t1 SO t1 36t1 
1 min.....-....... 9.00 8.50 7.75 7.25 7.00 6.75 
30 see: 80% of 1 -min. 10 sec: 60% of 1 -min. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 156x 312x 

1 hr ....... 117.00 107.00 102.00 97.00 95.00 90.00 
1/2 hr 80.00 55.00 53.00 50.50 48.50 95.00 
1/4 hr 32.50 30.50 29.50 28.00 25.50 23.25 
5 min 23.50 21.50 15.25 13.00 12.25 10.00 

CALIFORNIA 

KLOC 
1963 

CITY OF LICENSE 
CERES 

®13 
Media Code 4 205 1320 2.00 
(This is a duplicate of the listing appearing under 
Ceres, Calif.) 
KLOC Broadcasting Company, Inc., Box 3689. 

Modesto, Calif. 95352. 
Other Studio: 2892 Iowa Ave., Modesto, Calif. Phone 

209-529-2024. 
STATION'S PROGRAMMING DESCRIPTION 

KLOC: Modern country and western music. NEWS: 
emphasis on local and regional news. 2 newsmen. 5 
male air personalities whose air segmente are not 
more than 3 hours each. 11 am -noon features ex- 
cerpts by female personality, offering household and 
shopping hints. News features incorporated into this 
hour, delivered by station's news director. Regular 
newscasts at 5 min every hour on hour with quarter 
hour newscasts at 7:30 am & 12:30 pm. Also feature 
national and area weather reports. Sun mornings: 
Spanish and Portuguese program. Contact Representa- 
tive for further details. Rec'd 8/23/87. 

1. PERSONNEL 
Pres. & Gen'l Mgr, -Chester Smith. 
Program Director -Warren Stone. 

2. REPRESENTATIVES 
Radio Time Sales. 
San Francisco -Albert Chance Company. 

3. FACILITIES 
500 w.; 920 kc. Directional. 
Operating schedule: 6 am -local sunset. PST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply, 
General: la, 2a, 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 19a, 
Basic Rates: 21b, 23a. 
Contracts: 40a. 
TV facility KLOC-TV. 

TIME RATES 
Eff 1/1/67-Rec'd 12/5/86. 

6. SPOT ANNOUNCEMENTS 

1 
MINUTE 

PLAN 1 
PER CONSEC WK., EA: 1 wk 5 wk 10 wk 
5 ti ........_...._._,.,..._ 5.30 4.90 4.70 
10 tl_.-. 5.00 4.70 4.80 
20 ti -._.,.._ 4,70 4,60 4.50 
30 t1..._......__.._ 9.80 4,50 4,30 
90 II..._ 4.50 4.30 9.20 
50 ti 4.30 4.20 4.10 
70 ti _......._.._...»....., 4,20 4,10 3.90 
100 ti 4.10 3,90 8.90 
30 sec: 80% of 1 -min. 10 sec ID's: 50% of 1 -min. 

PLAN 2 
PER TR: 
1 z. 5.40 500 z. _,,._.,,.-._ 9.30 
10 x 5,20 760 z ._._..._.___., 4.10 
100 z. _._...._.._. 4.70 1000 x ......,....._, 3.90 
250 x 4.60 1500 }_..»....»....» 3.80 

(D) 

KOSO (FM) 
1966 

CITY OF LICENSE 
PATTERSON 

©A FIM 
Media Code 4 205 5520 3.00 
(This is a duplicate of the listing appearing under 
Patterson, Calif.) 
Sierra -Pacific Radio Corp.. Box 171. Modesto, Calif. 

95353. Phone 209-529-7740. 
1. PERSONNEL 

General Manager -Michael Beeson. 
Vice -President -John B. Markovitch. 
Sec'y Treas.-Ronald L. LaForce. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
REP 1,100 w.; 93,1 mc. Stereo. 
Operating schedule. PST. 
Antenna ht.: 3,200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations, 
Contracts: 40a. 

TIME RATES 
No. 3 Eff 4/1/68-Rec'd 4/26/68. 

6. SPOT ANNOUNCEMENTS 
1 WEEK 

PER WK: I II titi 12tl 18 ti 24tí 30 t1 
1 ....... 5.00 4,75 4,50 4.25 4.00 3,75 
30 sec _ 4.00 3,80 3.60 3.40 3.20 3.00 

13 WEEKS 
1 min. 4.50 4.25 4.00 3.75 3.50 3.25 
39 sea. -.. 3,60 3.40 3.20 3,00 2.80 2.60 

26 WEEKS 
1 min 4.25 4.00 3.75 3.50 3.25 3.00 
30 sec 3.40 3,20 3.00 2.80 2.60 2.40 

52 WEEKS 
1 min. 9,00 3.75 3.50 3.25 3,10 3.00 
30 see 3.20 3.00 2.80 2.60 2,50 2.40 
ID's: 50% of applicable 1 -min. 
Client may buy 1 spot per week to obtain rate holder. 

7. PACKAGE PLANS 
10 DAY SATURATION PACKAGE -ROS 

EA: 20 t1 40 ti 60 ti 80 ti 100 ti 
1 min 4.15 4.00 3.90 3.75 3.50 
30 sea 3.30 3.20 3.10 3.00 2.80 

MONTHLY PLAN -ROS 
EA: 90 tl 120 t( 150 tI 
1 min....._....__...-. 3,75 3.50 3.25 
30 sea.._ _..__..._..__......_.., 3,00 2,80 2.60 

8. PROGRAM TIME RATES 
lx x 

1 hr 90 38x 35x 
132 

1/2 hr 20 18 17 16 
(D-2) 
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CALIFORNIA 
Modeste -Continued 

KTRB KTRB-FM 
1933 1949 

Media Code 4 205 4710 1.00 
KTRB Broadcasting Co., Inc., Norwegian Ave.. 

Modesto. Calif. 95352. Phone 209-523-0737. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Wm. H. Bates, Jr. 
Administrative Executive -Hilda Higbee. 
Commercial Manager -Dick Brown. 

2. REPRESENTATIVES 
New York, Chicago, San Francisco -The Sandeberg- 

Glenn Company. 
Detroit-Pearse Sales. 
Kansas City, St. Louis -Eugene F. Gray Co. 
Los Angeles -Harlan G. Oakes, Inc. 

S. FACILITIES 
10,000 w. days, 1.000 w. nights; 880 ke. 

Directional -separate patterns night and day. 
Operating schedule: 24 hours dally. PST. 
FM FACILITIES 
ERP 4.700 w.; 104.1 mc. 
Antenna ht. -300 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3h, 9a. 4c, 5, 6a, 7h. 8. 
Rate Protection: 10a. 11a, 12a, 13a. 14a. 
Basie Rates: 23a, 24b. 29a. 
Contracts: 40a, 96. 
Comb.; Cont. Discounts: 600, 61b. 62e. 

TIME RATES 
Bates effective December 1. 1953. (Card No. 8.) 

Rates received October 2, 1953. 
Rev. (Ann. Park retest received June 8. 1980. 

6. SPOT ANNOUNCEMENTS 
190 WORDS 

1 ti ..... _._. 12.00 104 tl.._._.. 7.50 
13 ti...._.......__ 10.75 208 tL..._..__._____. 6.75 
28 ti. 9.50 312 ti._.._...-- 6.25 

8 50 
PREMIUM SPOT BATE 

Bill Bates Show -8-10:30 am. 

7.PPACppKot AGE PLANS --- 12 

PER WK: ea tot ea tot 
10 ........ 6.00 60.00 30 tl.._......_... 5.00 150.00 
15 ti..._._ ...... 5.75 88.25 35 ti..._..___ 9.75 166.25 
20 ti__ ...... 5.50 110.00 50 U..__...._ 4.50 225.00 
25 ..... 5.25 131.25 
30 seconds or less -75% el 1 -minute rate. 

8. PROGRAM TIME RATES 
Ix 13g 26x 52x 104x 208x 312x 

1 hr.... 117.00 107.00 102.00 97.00 95.00 92.00 90.00 
1/2 hr 60.00 55.00 53.00 50.50 48.50 46.50 45.00 
1/4 hr 32.50 30.50 29.50 28.00 25.50 24.25 23.25 
5 min 23.50 21.50 15.25 13.00 12.25 10.75 10.00 

MOJAVE (1 AM; 1 FM) 
Kern County -Map Location E-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

KDOL KDOL-FM 
1061 1967 

Media Code 4 205 4740 8.00 
Golden Desert Broadcasting Corp.. Box 968, Mojave, 

Calif. 93501. Phone 805-824-4221. 
I. PERSONNEL 

General Manager -Chester C. Fíelda. 
Chief Engineer -Forrest Ogan. 

2. REPRESENTATIVES 
West Coast-Ewing/Radio. 
San Francisco -Advertising Sales West. 
New York, Chicago, Detroit -Weed Radio Corporation. 

8. 1ACILITIES 
500 w:: 250 w. nights: 1390 kc. Non -directional. 
Operating schedule: 4:55 am -10 pm Mon thru Sat; 
6:55 am -10 pm. PST. 
FM -ERP 3,000 w.; 97.7 mc. 
Operating schedule: Same as AM. 
Antenne ht.: 

4. AGENCY COMMISSION 
15%; agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a, 3b, 4a. 4c, 5, 6a. 
Rate Protection: 10a, 11e, 12a, 13a, 19a. 
Basic Rates: 22h, 23a, 28b. 
Contracta: 45, 46. 48. 
Comb.; Cont. Discounts: 60a, 60c, 61a. 61b, 61c, 82b, 

62e. 
Cancellation: 70a, 70e, 73a. 

TIME RATES 
Eff 7/1/67 -Reed 8/4/67. 

6. SPOT ANNOUNCEMENTS 
Ix 25x 50x 100x 250x 500x 1000x 

1 min 3.75 3.85 3.55 3.45 3.35 3.25 3.00 
30 sec 3.00 2.90 2.80 2.70 2.60 2.50 2.25 
15 sec 2.00 1.90 1.80 1.70 1.60 1.50 1.40 
Spots may not be combined to earn frequency dis- 
counts. 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 5 min 

Ea ... 50 30 20 12 

MONTEREY (2 AM; 1 FM) 
Monterey County -Map Location C-8 

See SRDS consumer market map and data at begln- 
n1rg of the State. 

KIDD 
1954 

A -Buy Radio Croup 
Media Code 4 205 4770 5.00 
Monterey Peninsula Broadcasters, Inc., Box KIDD. 

959 Pierce St., Monterey, Calif. 93942. Phone 408- 
372-8154. 

I. PERSONNEL 
President-Itooert K. Sherry. 
Commercial Manager -Jack G. Hamilton. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
1.000 w.: 630 kc. 

Directional -separate patterns day and night. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time; no rase diseount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a, 4a, 4d, 5, (la, 75, 8. 
Rate Protection: 10h, 11h, 12h. 13h. 14b. 
Basic Rates: 20a. 221). 23a, 2413. 25a. 28b. 29a. 
Contracts: 40a, 45, 46. 47a. 98. 
Comb.: Cont. Discounts: Bob. 62e. 
Cancellation: 70a, 70e. 71a. 73a. 
Member: A -Buy Radio Grouo. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eff 8/15/67 -Reed 8/30/67. 
AA -Mon thru Fri 8-9 am, noon -1 pm & 4-7 pm. 
A -Mon thru Fri 9 am -noon, 1-4 pm; Sat & Sun 6 
am -7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 26x 52x 104x 260x 
1 min.__.___._... 11.00 10.00 9.50 9.00 8.50 
30 sec_........_...._._... 8.80 8.00 7.60 7.20 8.80 
15 sea .__. 5.50 5.00 4.75 4.50 4.25 

CLASS A 
1 min_...._....._. 8.80 8.00 7.80 7.20 8.80 
30 sea_._.._._..._.. 6.80 6.40 6.10 5.80 5.50 
15 seec... ._.__. 4.40 4.00 3.80 3.60 3.40 

CLASS B 
1 min_....._.____.._ 6.80 6.40 8.10 5.80 5.50 
30 sea...._._.._.-.... 5.50 5.20 4.90 4.60 4.40 
15 sec.. 3.40 3.20 3.05 2.90 2.75 
Fixed position rates same as 1 -time rate in all 
classes. 

7. PACKAGE PLANS 
CLASS AA 

1.12 WKS: 5tl 10 ti 20 ti 30 ti 
1 min.._._..._-....._ _....._.. 9.50 9.00 8.50 8.00 
30 sea..-..._.._..-...-. 7.60 7.20 6.80 6.90 
15 sea._..._..__._._.. 4.75 4.50 4.25 4.00 

CLASS A 
1 min....___._. 7.60 7.20 6.80 6.40 
30 eea....-....- _.._..._. 6.10 5.80 5.50 5.20 
15 eea...__ 3.80 3.60 3.40 3.20 

CLASS B 
1 min_...._-__.._ .._ 6.10 5.80 5.50 5.20 
30 eea_.._. .._. ..._ 4.90 4.60 4.40 4.20 
15 sec_.....r. 3.05 2.90 2.75 2.60 

DISCOUNTS 
13 wke-5% 26 wks-10% 52+ wk -15% 

ROS 
(To be run at station's discretion 6-3 am) 

I min 30 see IS see 
250 x_.-_ _.._...._. 4.75 3.75 2.50 
500 x ._.....-..,.........-..._._. _ 4.25 3.25 2.25 
1000 z ._....._.........._...._..._.__.. 3.75 2.75 2.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4hr5min 

1-2 wks _..._._...__ 80 50 20 
DISCOUNTS 

13 wks-5% 26 wks-10% 52+ wks-15% 
10. SPECIAL FEATURES 

NEWSCASTS 

YRLY: 1/4 hr 10 min 5 min 1/4 hr 10 min 5 min 
Ea 54.00 40.00 20.00 40.00 28.00 16.00 

AA NEWS ADJACENCIES 
1 min.... 12.50 30 sec...._._._._..._._. 10.00 
No discounts. 
The Joe Pyne Show, 1 min. no discounts._....-. 12.50 

KMBY 
1935 

abAlan Torbet 
Associates, Inc. 

RIAJB 
Subscriber fa the NAB Radio Code 

Media Code 4 205 4800 0.00 
West Coast Broadcasters, Inc.. Box KMBY, 651 

Cannery Row, Monterey, Calif. 93940. Phone 408. 
373-1234. 

Other office --77 Paseo Hermosa, Salinas, Calif. Phone 
408-422-3450. 

I. PERSONNEL 
President Tames L. Saphier. 
Vice -Pros. & Gen'l Mgr.-Galyn "Doc" Hammond. 
Program Director -Eric G. Norberg. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Seattle -Portland -Art Moore & Assoc., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2e. 3a, 9a, 4d, 5. 6b. 7h. 8. 
Rate Protection: 10g. 11g. 12g. 13g. 14g. 
Baste Rates: 20a, 21a, 21b, 22a, 23a, 24h, 24c. 25a. 

28a, 28e. 29a. 
Contracta: 40a, 41, 42a, 45, 46, 47a. 51e. 
Comb.: Cont. Discounts: 60c, 60f, 801, 61a, 62b. 
Cancellation: 70a, 70c, 71a, 73h. 
Prod. Services: 80. 81. 82. 
FM facilities: KWAV(FM). 

TIME RATES 
Ratea effective July 1. 1965. (Card No. 10.) 

Card received May 24, 1985. 
Class AA -7:00-9:00 am and 4:00-8:00 pm Mon thru 
Frl. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS 
(In 1 year) - Class AA - -Class A - 

1 min 30 sec 10 sec 1 min 30 ace 10 sec 
1 tl.._. ..... _. 10.00 8.00 5.00 8.50 6.75 4.25 
26 ti ........ _ 9.75 7.75 4.90 8.25 6.50 4.15 
52 ti ........ 9.50 7.50 4.75 8.00 8.25 4.00 
156 tl 9.00 7.25 4.50 7.50 6.00 3.75 
260 ti 8.75 7.00 4.40 7.00 5.75 3.50 
312 ti 8.50 6.75 4.25 6.75 5.50 3.25 
624 ti.._.._ 7.75 6.25 4.00 5.75 4.75 3.00 
938 ti ...... _ 7.00 5.75 3.50 5.00 4.00 2.50 
1248 ti.... 6.50 5.25 3.25 9.50 3.75 2.25 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

CLASS AA 
PER YR: 
1-12 wk 1 min 30 seo 
5 ti ....... __________ 9.50 7.50 
10 ti -._....__.._._ 9.00 7.25 
13-25 wk 
b ti _.._.._.__...__... __ 9.25 
10 ti _________ 8.75 
26-51 wk 
5 ti .__._....._..._....___-- 9.75 

52 wk 
5 ti 8.25 
10 ti 7.75 

CLASS A 
1-12 wk 
10 U _._._._..__.-.._.___..__ 7.50 
15 ti ...._....__.._...__...._.._.. 7.00 
20 ti ...__ -.._.____ 6.75 
30 ti 6.50 
40 ti ._.._._._......_.._ 6.25 
13-25 wk 
10 ti.--..._..__..__. __........."...-..-... 7.25 
15 ti _._........_....__...._....... 6.".5 
20 ti -... 6.50 
SO ti _ 
40 ti... 6.00 
28-51 wk 
10 it 6.75 
15 tl - .... 6.50 
20 tl _ 6.25 
30 ti _.....'-...___._.._-.'.. 6.00 
40 ti ..............._._.__.._._..._........._...... 5.75 
52 wk 
10 ti 6.50 5.25 
15 ti .. 6.00 5.00 
20 tl ............... .... 5.75 4.75 
30 tl ..............._......_........-...._._....._ b.5U 4.50 
40 ti 5.25 4.25 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 10 ti 15 t1 20 tl 25 ti 30 ti 35 ti 
1 min- 5.50 5.00 4.75 4.50 9.25 4.00 

10 see 30 soc 4.40 4.00 3.80 3.60 3.40 3.20 
4.75 CLASS A 
4.50 1 min 4.50 4.00 3.85 3.75 3.60 3.50 

30 sec 3.20 3.10 3.00 2.90 2.80 
7.25 4.75 8. PROGRAM TIME RATES 
7.00 4.50 PER YR: AA A 

1 hr or 55 min ___ ...._..._. 40.00 28.00 
7.00 4.50 1/2 hr or 25 min....... -... .._._ 24.00 16.80 
6.75 4.25 1/4 hr or 10 min . 16.00 11.20 

8.40 
6.75 4.25 
6.25 4.00 

6.00 
5.75 
5.50 
5.25 
5.00 

5.75 
5.50 
5.25 
5.00 
4.75 

5.50 
5.25 
5.00 
4.75 
4.50 

8. PROGRAM TIME RATES 
eLASS AA and CLASS A 

(in 1 year) 
5 min 1/4 hr 1/2 hr 

1 ti - 15.00 15.00 25.00 90.00 
26 ti - 14.00 23.00 37.00 
52 ti.._ 13.00 21.00 35.00 
158 ti_ ...._-.._._..__._..__ 12.00 19.00 30.00 
260 ti._...._._....._....._ 11.25 18.00 27.00 
332 ti _._.._._.._..........._ 11.00 17.50 25.00 

3.75 
3.50 
3.4e 
3.25 
3.00 

3.75 
3.50 
3.25 
3.15 
3.00 

3.50 
3.25 
3.15 
3.00 
2.90 

3.25 
3.00 
2.90 
2.75 
2.65 

1 hr 
85.00 
60.00 
57.00 
50.00 
45.00 
42.50 

10. SPECIAL FEATURES 
10 MINUTE NEWSCASTS 

(7:00 am, 8:00 am. noon and 5:00 pm.) 
1 ti. . 20.00 312 tl._.._....__._........ 17.00 
20 tl -..._. 19.50 624 tl.-... ....... _..__... 15.50 
52 ii..._.._._.._.._,._.., 19.00 936 ti ........... 14.00 
155 ti ..._ 18.00 1248 tl..._.._.._____ 13.00 
260 ti 17.50 

3 MINUTE NEWSCASTS 
20-20 Newscasts and Sporta Scoreboard 

(7:20, 7:40, 8:20 and 8:40 am; 4:20, 4:40, 
5:20 and 5:40 pm Mon thru Fri, 

1 ti __.__.. 12.50 312 U.__..___._-_. 10.75 
26 tl9.75 
52 ti _ 11.75 936 ti. -. 8.75 
156 ti 11.25 1248 ti __ 8.25 
260 ti 11.00 

(Ali other times) 
I ti ...... 10.50 312 ti......._.._..__. 8.25 
26 tl ._... 10.25 624 ti...__._._.-.__ 7.00 
52 ti ....... 9.75 938 t1..._..-._.._..._. 6.00 
156 t 

.i..._.._.._ 9.25 1248 ti ..... 5.50 
260 ti 8.50 
News on the noue and at :40. Sports at :20. Each 
unit is approximately 3 minutes with opening and 
closing billboards and one minute middle commercial. 
Newscasts may combine with announcements for annual 
frequency discounts. (CR) 

KWAV (FM) 
(formerly KMBY -FM) 

1961 

01212 
Subscriber to the NAB Radio Code 

Media Code 4 205 4801 8.00 
Johnston Broadcasting Co., Box 1271. 578 Lighthouse. 

Monterey, Calif. 93940. Phone 408-373-1234. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Stoddard P. Johnston. 
2. REPRESENTATIVES 

Alan Torbet Associates, Inc. 
Seattle. Portland -Art Moore & Assoc., Inc. 

3. FACILITIES 
ERP 18,000 w. (vert), 18,000 w. (horla.); 96.9 mc. 
Stereo. 
Operating schedule: 6 am -midnight. PST. 
Antenna ht. -2575 (t. above average terrain. 

4. AGENCY COMMISSION 
15%; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, Sa. 4a, 4d. 5. 6a. 7a. 8. 
Rate Protection: lob, llb, 12h, 13b. 146. 
Basic Rates: 20a, 21a, 21b, 22a. 23h. 241), 24e. 25a, 

28a. 28e. 29a. 
Contracts: 40a, 41. 42a, 45. 46. 47a, 51e. 
Comb.: Cont. Discounts: 60a. 60f, 801, 61a. 82b, 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80, 81. 82. 
Commercial limit of 8 minutes Der hour. 
AM facilities: KMBY. 
KWAV (FM) rates combine with KMBY rates to 
earn KWAV (FM) additional discounts. 

TIME RATES 
No. 2 ER 5/1/67 -Reed 4/13/67. 

AA -Mon thru Sun 5 pm -midnight. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER YR: 
Ix 52x 104x 158x 208x 260x 312g 

1 min 6.00 5.75 5.50 5.25 5.00 4.50 4.00 
30 sec 4.80 4.80 4.40 4.20 4.00 3.60 3.20 

CLASS A 
1 min 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
30 sec 4.00 3.80 3.80 3.40 3.20 3.00 2.80 

DISCOUNTS 
26x- 5% 104x-12-1/2% 280x-20% 
52x-10% 156x-15% 312x-25% 

(D) 

MOUNT SHASTA 
Si ckiyou County -Map Location Il -2 

See SRDS consumer market map and data at begin- 
ning of the Stale. 

KWSD 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 205 4830 7.00 
The Shasta -Cascade Broadcasting Corp., Box 948, 

Mount Shasta, Calif. 96067. Phone 916-926-2124. 
I. PERSONNEL 

Manager -David H. Reea. 
2. REPRESENTATIVES 

San Francisco and Los Angeles -Pacific Broadcast 
Sales. 

East Coast -Continental Radio Sales. 
3. FACILITIES 

1,000 w. days; 620 kc. Non -directional. 
Operating schedule: 6:10 a.m. to local sunset. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, la, 4a, 9d, 5. 6a, 7a, 8. 
Rate Protection: 15h. 
Baste Itatea: 20b. 21h, 21d, 22a, 22b, 23a, 23b, 24h. 

26. 28e, 28e. 29a. 29h. 
Contracta: 40a, 44a, 44h, 45, 47a, 49, 51b. 
Comb.: Cont. Discounts: 00h. 60e, 61e. 
Cancellation: 71a, 73a, 73h. 
Prod. Services: 80. 8.2. 

TIME RATES 
Rates effective January 1. 1959. (Card No. 2.) 

Card received February 5. 1959. 
6. SPOT ANNO 1NCEMENTS/PROG RAM RATES 

hr. hr. hr. min. min. (e) 
1 time.__ 45.00 27.00 18.00 11.25 6.75 4.75 

13 times.... 43.00 25.50 17.00 10.70 6.40 4.50 
26 times._ 40.00 24.00 18.00 10.00 6.05 4.30 
52 times.._ 38.00 22.50 25.00 9.50 5.70 4.15 

104 times._ 38.00 21.00 14.40 9.00 5.35 3.95 
156 times.._ 34.00 19.50 13.50 8.44 5.00 3.75 
260 times._ 31.50 18.00 12.50 7.80 4.65 3.50 
812 times.... 28.00 16.50 11.40 7.30 4.25 3.25 () 30 seconds or less. 

7. PACKAGE PLANS 
WEEKLY PACKAGE ANNOUNCEMENTS 

1 min. () 1 min. () 
5 times.., 6.00 4.50 30 times...-. 9.75 3.75 

10 times._ 5.50 4.25 40 times- 4.50 3.50 
20 times.-_ 5.00 4.00 50 times_ 4.25 3.25 

(5) 30 seconds or leas. 
Disrottnts are predicated on consecutive broadcasts 
within a 1 -year period. 

NAPA 
Napa County -Map Location B-5 

See Sltl)S consumer market map and data at begin- 
ning of the State. 

KVON 
1947 

CEICI 
Media Code 4 205 4860 4.00 
KVON, Inc., 1124 Foster Rd., Napa, Calif. 94559. 

Phonos Napa 707-255-0220. 
STATION'S PROGRAMMING DESCRIPTION 

KVON: Programmed for adulta and young adulte. 
Format built around coverage of local news, hourly 
local newscasts including 4 mejor local reporta at 
least 15 min long each day at 7 am. 8 am. noon & 
5 pm. 4 man local news staff cover all government 
agency meetings in person, make 4 checks a day of 
law enforcement agencies, do mobile on -the -spot re- 
porte and features. Heavy emphasis on community 
Involvement. Local and national sportscast at :45 
every hour. Personality talk and quiz show 9-10 am. 
MUSIC: generally popular, film. showtunea. standards. 
Contact Representative for further detallo. Reed 
9/22/67. 

I. PERSONNEL 
Presiuent-Arthur C. Youngberg. 
General Manager -Ron Greenslate. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
1.000 w. days: 500 w. nights; 1440 ke. 
Directional -day and night. 
Operating schedule: 6 sm -10 pm. PST. 

4. AGENCY COMMISSION 
150 on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 3a, 4a, 4d, 5, 6e, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20h, 21a, 21c, 22h, 23a, 23b, 24h, 25a, 

26, 28h, 28e, 30. 32a. 
Contracts: 40a, 41, 42a, 43, 94b. 45, 96, 97a, 48, 49. 

51a. 
Comb.: Cont. Discounts: 60b. 60d, 61c, 62h, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73h. 
Prod. Services: 80. 82. 
Affiliated with MBS Radio Network. 
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Nopa-K V 0 N -Continued 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
NIT - Rec'd 10/30/67. 

S. SPOT ANNOUNCEMENTS 
I min 30 sec 1 min 30 sec 

1 z 7.00 6.00 750 x 3.75 2.75 
65 z 5.50 4.50 1000 x 3.50 2.50 
130 z 5.00 4.00 1500 z 3.25 2.25 
280 z 4.50 3.50 2000 z......._... 3.00 2.00 
500 z 9.00 3.00 

7. PACKAGE PLANS 
lox 20e 30x 

1 min 60 110 150 
30 sec 50 90 120 

8. PROGRAM TIME RATES 
Ix 52x 104x 260e 

1 hr 75 60 55 45 
1/2 hr 50 35 30 25 

10. SPECIAL FEATURES 
NEWS PROGRAMS 

Ix 13x 26x 52x 65x 104x 260x 
1/4 hr 35.00 30.00 27.50 25.00 22.50 20.00 15.00 
5 min. 12.00 10.00 9.00 8.00 7.50 7.00 6.00 

(CR) 

NEEDLES 

50x 
225 
175 

IO0x 
400 
300 

San Bernardino County -Map Location G-9 
See SUDS consumer market map and dita at begin- 
ning of the State. 

KSFE 
1952 

Media Code 4 205 4890 1.00 
KSFE Radio. Box 738, Needles, Calif. 92363. East - 

gate 6-2101. 
I. PERSONNEL 

Co-owner & Gen'l Mgr. -James Parr. 
Co-owner & Com'1 Mgr. -Darwin Parr. 
Program Director -Fran l'arr. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
250 w.: 1340 kc. Non-dlrectlenal. 
Operating schedule: 7:00 am -7:00 pm Mon thru 
Sat: 7:30 am -0:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective June 1. 1960. (Card No. 2.) 
Card received May 9. 1960. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 4.80 3.50 104 ti..._....... 4.00 2.90 
13 ti._......_ 4.60 3.35 156 ti 3.80 2.75 
26 ti 4.40 3.20 260 ti 3.60 2.60 
52 ti 4.20 3.00 312 ti 3.40 2.45 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 tt..._...... _ ...... _.._... 40.00 24.00 16.00 10.40 8.00 
13 ti..._......_.._.._..... 38.50 23.30 15.40 9.90 7.70 
28 ti 37.00 22.60 14.80 9.40 7.40 
52 ti..._...... 35.50 21.90 14.20 8.90 7.10 
104 ti..._....._..._._ 34.00 21.20 13.60 8.40 6.80 
156 ti......._......._._ 32.50 20.50 13.00 7.90 6.50 
260 ti..._...... _. ..... _ 31.00 19.80 12.40 7.40 6.20 
812 ti..._.._.........._ 29.50 19.10 11.80 6.90 5.90 
News rate -add 10% to time rate. 

NEWPORT BEACH 
Orange County -Map Location F-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

KOCM (FM) 
1984 

R AIB FMU 
Subscriber to the NAB Radio Code 

Media Code 4 205 4920 6.00 
Success Broadcasting Co.. 57 Fashion Island. New- 

port Beach. Calif. 92660. Phone 714-644-2727. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Gary W. Burrill. 
Assistant Manager -Mrs. Lou Richmond. 

3. FACILITIES 
ERP 2.000 w.: 103.1 mc. Stereo. 
Operating schedule: 6-2 am. PST. 
Antenna ht.: 320 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d. 4a, 4d, 5, 6a, 7b, 

8. 
Rate Protection: 15b. 
Basic Ratee: 20a, 20b, 21a, 21d, 23a, 24b, 28b, 28c, 

29a. 
Contracts: 40a, 41, 42b, 44a, 48, 48, 51a, 51b, Sic. 
Comb.: Cont. Discounts: 60d, 60e, 60f, 60h, 601, 61c, 

62a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
ER 2/15/68 -Reed 2/28/68. 

6. SPOT ANNOUNCEMENTS 401 - 
Ix 26x 51x IDIx 201x 30Ix 500x 

1 min 8.00 7.50 7.00 8.75 6.50 6.25 6.00 
30 sec 7.00 6.50 6.00 5.75 5.50 5.25 5.00 
Fixed position -add 20%. 

10. SPECIAL FEATURES 
5 min AP and local news _. .- 12 
Orange County Harbor Dept. Weather & Yachting 

Report 8 

OAKLAND 
Alameda County -Map Location B-6 

See SRDS consumer market map and data at begin- 
ning nt the State. 

See San Francisco -Oakland 
(including Alameda, Berkely, San Mateo) 

November 1, 1968 

OCEANSIDE (1 AM; 1 FM) 
San Diego County -Map Location G-11. 

See SRDS consumer market map and data at begin- 
ning of the State. 

KMLO 
1967 

CITY OF LICENSE 
VISTA 

Media Code 4 205 9585 2.00 
(This is a duplicate of the listing appearing under 
Vista. Calif.) 
North County Broadcasting Co.. Inc., Box 1000, 2768 

N. Santa Fe, Vista, Calif. 92083. Phone 714-724- 
8333. 

I. PERSONNEL 
Pees. & Gen'l Mgr. -Gene Alfred. 
Sales Manager -Deane S. Long. 
Program Director -Larry Reed. 

2. REPRESENTATIVES 
Radio Time Sales. 
Los Angeles -Lee F. O'Connell Company. 

3. FACILITIES 
1,000 w.; 1000 kc. Directional days. 
Operating schedule: Sunrise -local sunset.. PST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 4a, 5, 8. 
Rate Protection: 10a, ila, 13a. 
Basic Rates: 20b, 21a, 22a, 22b, 23a, 24a, 29b, 29a, 

30, 31. 
Contracts: 40e. 

TIME RATES 
No. 1 Eff 10/1/67 -Reed 11/20/67, 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 80 see 

1 z 6.50 5.30 312 ...... 4.70 3.50 
13 x. 6.20 5.00 416 z 4.40 3.30 
26 z.. 5.90 4.70 520 z..._.._ 4.10 3.10 
52 r. 5.60 4.40 750 z 3.80 3.00 
104 z 5.30 4.10 1000 x 3.50 2.90 
208 x 5.00 3.80 
10 sec: 50% of 1 -min. 
Fixed position, extra 5%. 

7. PACKAGE PLANS 
PER WK, ROS: 10 ti 20 t1 30 01 40+ 
1 min 5.30 5.00 4.70 4.90 
30 sec 4.10 3.80 3.50 3.30 
PER MO, ROS: 50 tl 100 ti 150 tI 200 tI 
1 min 4.70 4.40 4.10 3.80 
30 sec 3.50 3.30 3.10 3.00 
10 sec: 50% of 1 -catin. 
Fixed position, extra 5%. 
Plans not combinable with spots to earn lower fre- 
quency rates. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

(Hourly at :60) 
Ix 52x 208x 312x 520e 

Ea 12.00 11.30 9.00 8.20 7.00 
15 -MINUTE NEWSCASTS 

Ea 24.00 22.60 18.00 18.40 14.00 
(D) 

KU DE 
1956 

Subscriber to the NAB Radio Cods 
Media Code 4 205 4950 3.00 
Dolph -Pettey Broadcasting Co.. Box K1320, 2950 

Oceanside Blvd., Oceanside, Calif. 92054. Phone 
714-757-1320. 

I. PERSONNEL 
Vice -Pros. & Gen'l Mgr. -Lyle R. Richardson. 

2. REPRESENTATIVES 
SanllI/Gates. Inc. 

3. FACILITIES 
500 w.: 1320 ke. Directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING Ses coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 2b, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 146. 15a. 
Basic Rates: 20b, 21e, 21e, 21d, 22a, 22b, 23a, 24b, 

24e, 28b, 28e, 29a, 30. 
Contracta: 40a, 41, 42a, 43, 44a, 46, 47a, 48, 49, 

50. 51b. 
Comb.; Cont. Discounts: 60a. 60d, 661, öle. 
Cancelaation: 70b, 70d, 71a, 72, 73a, 73b 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 15, 1964. 
Rates received November 6. 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 ti ._........._..._ 7.40 260 ti 5.40 
52 ti - 7.00 312 ti._...-.._-..-.._._ 5.00 
104 tl....-...__.._ 6.60 365 ti._. .._ 4.80 15ti 

7. PACKAGE PLANS 
6.20 

ROS WEEKLY SATURATION PACKAGES -1 minute- -30 seconds - 
PER Wit: ea tot ea tot 
10 ti -.._-._...-._._.-_ 6.50 65.00 5.50 55.00 
20 ti _....._..__..... -.-.. 8.00 120.00 5.00 100.00 
30 ti....--.........._________ 5.50 165.00 4.50 135.00 
40 ti ._..._ ..T.....-.-_...-. 5.00 200.00 4.00 160.00 
50 ti 4.50 225.00 3.50 175.00 

ROS MONTHLY SATURATION PACKAGES 
100 ti ._ -___. 5.50 550.00 4.25 425.00 
150 ti ._._.._._-.._.........._ 5.00 750.00 3.75 562.50 
200 ti 4.50 900.00 3.25 650.00 

10. SPECIAL FEATURES 
Newscasts 5 minutes at :55, 2 -mints headlines 
at :30. 

NEWS PROGRAMS 
5 min 2 min 5 min 2 min 

1 ti.-..-._..._... 14.80 11.10 260 tL._..._._ 10.80 8.10 
52 ti -... 14.00 10.50 312 U -. 10.00 7.50 
104 ti 13.20 9.90 365 ti 9.60 7.20 
156 ti 12.40 9.30 

K U D E -FM 
1961 

Media Code 4 205 4951 1.00 
Dolph -Pettey Broadcasting Co., Box K1320, 2950 

Oceanside Blvd., Oceanside, Calif. 92054. Phone 
714-757-1320. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Lyle R. Richardson. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
ERP 50,000 w. (horlz.), 50,000 w. (vert.); 102.1 me. 

Stereo. 
Operating schedule: 7 am -midnight. PST. 
Antenna ht.: 873 tt. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 4a, 4d, 5, 6e. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 21e. 21d. 22a. 22b, 23b, 24b. 

24c, 28b, 28c, 29a, 30. 
Contracts: 40s, 41. 42a, 42c, 43, 44a, 44b, 45, 46, 

47e, 48, 49, 50, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 60d. 60i. 131c. 
Cancellation: 70b, 70d, 71a, 72, 73e, 73b. 
Prod. Services: 80, 81, 82. 
FM sold and programmed separately from AM. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 1/1/67 -Reed 1/3/67. 
S. SPOT ANNOUNCEMENTS 

Ix 92x 104x 156x 260x 312x 362x 
1 min 6.00 5.70 5.40 5.10 4.50 4.20 3.90 

8. PROGRAM TIME RATES 
Ix 52x 104e 156x 260* 312e 382e 

1 hr 60.00 57.00 54.00 51.00 45.00 42.00 39.00 
3/4 hr 48.00 45.60 43.20 40.80 36.00 33.60 31.20 
1/2 hr..._ 36.00 34.20 32.40 30.60 27.00 25.20 23.40 
1/4 hr 24.00 22.80 21.60 20.40 18.00 16.80 15.80 
5 min. 12.00 11.40 10.80 10.20 9.00 8.40 7.80 

ONTARIO (1 AM; 1 FM) 
San Bernardino County -Map Location G-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

KSOM KSOM-FM 
1946 1947 

Media Code 4 205 4980 0.00 
Pacific Broadcasting Corp. Box 1510, Ontario, Calif. 

91762. Phone 714-982-8888. 824-1480. 
STATION'S PROGRAMMING DESCRIPTION 

RSOM Programmed for general interest. 
MUSIC 90%: features general popular music, show - 
tunes, standards, light classics, in 15 min blocks. 
NEWS: 5 min international, national, regional, local 
news on hour. Feature length reports 8 em, noon, 
8 pin. 5 min commentaries 8:10 am, 12:10 pm. 6:10 
pm. News headlines on halt hour during traffic hour. 
Short religious meditations 7 timeo daily. Sat sports 
news 6-6:15 pm. Sun 7-11 am sacred music and 
gospel songs. COMMERCIAL POLICY 15 commer- 
cials allowed per hour, in 15 minute clusters. Contact 
Representative for further detalla. Reed 1/29/68. 

I. PERSONNEL 
General Manager -Robert R. Mercado. 
Sales Manager -William Converse Jones. 
Program Director -Gil Boucher. 

2. REPRESENTATIVES 
John A. Potter & Company. 

3. FACILITIES 
1,000 w.: 1510 kc. Directional. 
Operating schedule: 5 am -midnight Mon thru Sat; 7 
am -midnight Sun. PST. 
FM -ERP 1,000 w.: 93.5 mc. 
Operating schedule: Same as AM. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3b, 4b. 5, 6a. 
Rate Protection: 10b. llb, 12b, 136, 19b. 
Basic Rates: 20b, 23a. 24a, 25a. 28b. 
Contracts: 40a. 42a, 45. 46. 
Comb.: Cont. Discounts: 60a. 601, 61e. 
Cancellation: 70a. 71a. 73a. 
Tobacco advertising not accepted. 

TIME RATES 
No. 1 Eft 12/1/67 -Reed 10/30/67. 

6. SPOT ANNOUNCEMENTS 
ANCHORED SPOTS & FIXED ADJACENCIES 

Ix 15e 26x 52x 156e 260x 
1 min 7.25 7.00 6.75 6.50 6.10 5.75 
30 sec 5.75 5.50 5.25 5.00 4.70 4.40 

7. PACKAGE PLANS 
1 MINUTE 

PER DAY, EA: 3t1 4ti 5tI 801 10 tI 
PER WK, EA: 18 tI 24 tI 30 ti 48 ti 60 tI 
1 wk. 6.50 6.20 6.10 5.90 5.60 
5 wit 6.20 5.90 5.60 5.30 5.05 
13 wk 5.90 5.60 5.35 5.05 4.80 
26 wk 5.60 5.35 5.00 4.75 4.50 
52 wk 5.35 5.10 4.85 4.80 4.35 

30 SECONDS 
1 wk 5.00 4.75 4.25 4.05 3.85 
5 wk 4.75 4.50 4.20 3.90 3.70 
13 wk 4.45 4.15 3.95 3.75 3.55 
26 wk 4.20 4.00 3.80 3.60 3.45 
52 wk. 4.00 3.80 3.65 3.45 3.30 
No further discounts. 

10. SPECIAL FEATURES 
FINANCIAL NEWSCASTS 

(Mon thru Fri 8:45 am, 1:45 & 5:30 pm) 
PER DAY: PER WK.EA:4wk 13 wk 26wk 52 wk 
1 5 14.75 12.65 11.50 10.30 
2 10 14.00 12.00 10.95 9.80 
3 15 13.30 11.40 10.40 9.30 

NEWS HEADLINES 
(Mon thru Fri 6:30, 7:30, 8:30 am & 3:30, 4:30 pm) 
3 15 9.25 7.50 6.75 6.05 
4 20 8.40 6.80 6.15 5.50 
5 25 7.65 6.20 5.60 5.00 

5 -MINUTE NEWSCASTS 
1 6 14.25 12.15 11.00 9.80 
2 12 12.80 11.30 10.40 8.85 
S 18 12.15 10.40 9.15 8.25 
4 24 11.55 9.90 8.70 7.85 
6 _._.._......... 30....._......_ 10.95 9.45 8.30 7.45 

CALIFORNIA 
15 -MINUTE NEWS 

PER DAY: PER WK, EA: 4 w 13 wk 26 wk 52 wk 
.. ..._ 5 34.50 32.75 31.10 29.55 
.. 10 33.70 32.10 29.50 28.10 

15 33.00 31.45 27.95 26.70 
Includes 5 minute commentary et 8:10 am, 6:10 pm 
and 12:10 pm. 

OROVILLE 
Butte County -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KAOR 
1962 

Media Code 4 205 5040 2.00 
KAOR, Prospectors Village, 580 Oro -Dam Blvd.. 

Oroville. Calif. 95965. Phone 916-533-9161. 
STATION'S PROGRAMMING DESCRIPTION 

KAOR: Programmed for adults and young adults. 
News and farm reporta 6-6:30 am. Entertainment 7- 
10:30 am. Local, regional news 7:30-8 am & 7 min 
of each hour throughout day. Open line audience 
participation discussion show 10:30-11 am. Local 
items of interest and market reports 11 am -noon. 
Round up news noon -12:30 pm with weather and 
sporta. Emphasis on traffic 3:30-5:30 pm. Extended 
news summary 5:30-6 pm with sports wrapup and 
weather. Entertainment 6-7 pm. Serious muele enter- 
tainment aimed at businessmen and women of pro- 
fessional nature 7-9:45 pm. Religious music and 
sermonette 9:45-10 pm. Personality endorsement not 
permitted. Contact Representative for further details. 
Rec'd 12/4/67. 

I. PERSONNEL 
Owner & Gen'l Mgr. -James E. Walley. 
Program Director -Ronald Rose. 
Sales Manager -Hal Jackson. 

2. REPRESENTATIVES 
New York. Chicago, Los Angeles -J. A. Lucas & Co., 

Inc./JALCO. 
San Francl.sco-Radio Time Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 be, 

Non -directional. 
Operating schedule: 5:30 am -10:15 pm. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 3b, 3d. 4a, 4d, 5, 6e, 7a, 8. 
Rate Protection: 10a. 12e. 14e, 15b, 16. 
Basic Rates: 201s. 21a, 21e, 21d, 22a, 23a, 24a, 24c, 

25a, 26, 27. 28b, 28e. 29a, 29b, 33c. 
Contracts: 90a, 44a, 44b, 45. 48. 49, Sla. 51c. 
Comb.: Cont. Discounts: 60e. 624, 
Cancellation: 71a. 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with American Information Network. 
Member: Jalco-No/Cal Group. 

TIME RATES 
ER 8/5/66 -Reed 8/8/68. 

8. SPOT ANNOUNCEMENTS 
Ix I4x 28x 522 120+ 

1 min 6.00 5.50 5.00 4.50 4.00 
30 sec 5.00 4.50 4.00 3.50 9.00 

8. PROGRAM TIME RATES 
lx 14x 28x 52x 120+ 

1/2 hr 24.60 23.60 22.60 21.60 19.60 
1/4 hr 12.30 11.80 11.30 10.80 9.80 
10 min 10.80 10.30 9.80 9.30 8.55 
5 min 9.00 8.50 8.00 7.50 7.00 

10. SPECIAL FEATURES 
News headlines -1-1/4 times applicable 1 -minuta 
rate. 
Headlines include 15 -second open and 15 -second 
close. 
5 -minute newa includes 15 -second open and close 
with 1 -minute centers. 
15 -minute news, 30 -second open and close plue 2 1 - 
minute center,. 

OXNARD-VENTURA 
(5 AM; 3 FM) 
(including Port Hueneme; Santa Paulo) 
Ventura County --Map Location D-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This Is not to Imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of Indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

KACY 
1958 

PORT HUENEME 
Subseriber to the NAB Radio Code 

Media Code 4 205 5070 9.00 
KACY, Inc., Box 1520, Oxnard, Calif. 93030. Phones 

805-488-3551 and 644-1520. 
I. PERSONNEL 

President -Lincoln Deller. 
General Manager -Ronald Thompson. 
General Programming Supervisor -Bill Tanner. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 
Portland, Seattle - William L. Simpson & Aseo- 

efates Co. 
3. FACILITIES 

10.000 w. days; 1.000 w. nights; 1520 ke. 
Directional -different pattern day and night. 

Operating schedule: 24 hours daily. PST. 
4. AGENCY COMMISSION 

15/0. Grenus billb es less applicable discounts. 
5. GENERAL ADVERTISING See coded regulations 

General: 2a, 3a, 3h, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia. 12a. 13e. 
Basic Rates: 20a, 22a, 22b, 23a, 29a, 24b, 25a, 28a, 

29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: Bob, 60k, 61a, 61b, 61e, 62b, 

62e. 
Cancellation: 70a. 70e, 71a. 73a. 
Affiliated with American Contemporary Network. 
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CALIFORNIA 
Oxnard -Ventura -K A C Y -Continued 

TIME RATES 
ER -Ree'd 5/20/68. 

AA -6-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

5x 10x 15x 20x 30x 
1 min. 12.00 11.00 10.00 9.00 8.00 
30 sec 10.25 9.50 8.50 7.75 6.75 

CLASS A 
1 min. 8.75 8.25 7.75 6.75 5.75 
30 sec 7.25 6.75 6.25 5.75 4.75 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 wk -7-1/2% 52 wk -10% 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

1-1/2x applicable 1 -min rate. 
FEATURE PROGRAMS 

1-1/2x applicable 30 -sec rate. 
5 -minute newscasts or feature programs may be com- 
bined with spots for frequency discounts. 

KOXR 
1955 

OXNARD 
Media Code 4 205 5100 4.00 
Oxnard Broadcasting Corp., 1280 8. Oxnard Blvd., 

Oxnard, Calif. 93030. Phone 805-983-2303. 
1. PERSONNEL 

Pres. & Gen'l Mgr. -Paul R. Schneider. 
Sales Manager -Henry C. Palomino. 
Program Director -Marco Antonio Del Castillo. 

2. REPRESENTATIVES 
West -J. A. Lucas Co., Inc./JALCO. 
East -National Time Sales. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 910 kc. 

Directional. 
Operating schedule: 5:00 am -midnight Mon thin Sat; 
7:00 am -10:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: 2a. 3a, 3d. 4e. 4d, 5. 6a, 7a, 8. 
Rate Protection: 15h. 
Basic Rates: 20a. 22e. 23a, 28a. 28c, 29a. 
Contracts: 40a. 42h. 43, 95, 50. 51a. 51b. 
Comb.: Cont. Discounts: 60a. 60f, 62d. 
Cancellation: 71a. 73a. 
Prod. Services: 82. 
All Spanish -language broadcasting. 
Member: Jaleo-So/Cal Group, National Spanish lan- 
guage Network. 

TIME RATES 
No. 8 Elf 6/1/67 -Reed 5/16/67. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 
-Selected wks- - 13 *onset wise - 

PER WK: I min 30 see 15 see I min 30 tee 15 see 
5 ti 6.00 5.00 4.00 5.50 9.50 3.50 
10 ti 5.75 4.75 3.75 5.25 4.25 3.25 
15 tl 5.50 4.50 3.50 5.00 9.00 3.00 
20 ti 5 25 4.25 3.25 4.75 3.75 2.75 
25 ti 5.00 4.00 3.00 4.50 3.50 2.50 
30 ti 4.75 3.75 2.75 4.25 3.25 2.25 
35 ti 4.50 3.50 2.50 9.00 3.00 2.00 
40 ti 4.25 3.25 2.25 3.75 2.75 ._._ 
45 ti 4.00 3.00 2.00 3.50 

-26 censee wke-- -52 sonsee wks- 
5 ti 5.00 4.00 3.00 4.50 3.50 2.50 
10 ti 4.75 3.75 2.75 4.25 3.25 2.25 
15 ti 9.50 3.50 2.50 4.00 3.00 2.00 
20 ti 4.25 3.25 2.25 3.75 2.75 ._... 
25 ti 4.00 3.00 2.00 3.50 2.50 ._... 
30 ti ........ ..._ 3.75 2.75 ._... 3.25 2.25 ._... 
35 ti 3.50 2.50 ._... 3.00 2.00 ._... 
40 ti 3.25 2.25 ._... 2.75 ._... _... 
45 ti 3.00 2.00 2.50 _..- -- 

8. PROGRAM TIME RATES 
PER YR: I hr 1/2 hr 1/4 hr 5 min 

1 z 60.00 37.50 22.50 10.00 
13 x..._......_......_......_.._.._ 58.00 36.00 21.50 9.50 
26 x 56.00 34.50 20.50 9.00 
52 z 54.00 33.00 19.50 8.50 
104 x 52.00 31.50 18.50 8.00 
156 z 50.00 30.00 17.50 7.50 
208 x 48.00 28.50 16.50 7.00 
260 x 46.00 27.00 15.50 6.50 
312 z 94.00 25.50 14.50 6.00 
364 z 42.00 24.00 13.50 5.50 

10. SPECIAL FEATURES 
5 -Minute Newscasts -Program rates apply. 

KPMJ (FM) 
1958 

OXNARD 
Media Code 4 205 5130 1.00 

Oxnard Broadcasting Corp., 1280 8. Oxnard Blvd.. 
Oxnard. Calif. 93030. Phone 805-983-2303. 

1. PERSONNEL 
Pres. & Gen'l Mgr. -Paul B. Schneider. 

2. REPRESENTATIVES 
J. A. Luces Co., Inc./JALCO. 

5. FACILITIES 
ERP 10,000 w.: 104.7 mc. 
Operating schedule: 6:45 am -11:00 pm daily. PST. 
Antenna ht.: 14 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2e, 3e. 3d. 4a, 9d, 5, 6a. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 22a. 23a, 28a, 28e, 29a. 
Contracts: 40a. 421). 43, 45. 50, 51a. 51b. 
Comb.; Cont. Discounts: 60a. 60f. 82d. 
Cancellation: 71a, 73a. 
Prod Services: 82. 

TIME RATES 
Rates effective January 1. 1961. 

Rates received January 13. 1961. 
7. PACKAGE PLANS 

(Weekly Packages) 
1 min. 30 see. 10 nee. 

5 times 5.00 4.00 8.00 
10 times.._........- 4.75 3.80 2.80 
15 times.._....-..__._._- 4.50 3.60 2.60 
20 timea._.. 4.25 3.40 2.40 ... 
30 times...__. 4.00 3.20 2.20 
40 times 3.75 3.00 2.00 
50 times 3.50 2.80 1.80 

10 Minute News Package 
Per week: Each Per week: 

3 times 8.50 10 times _........ 
6 times 8.00 20 times 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 

1 time.... 50.00 30.00 20.00 15.00 
13 times.. 47.50 28.50 19.00 14.25 
26 times.. 45.00 27.00 18.00 13.50 
52 times.. 42.50 25.50 17.00 12.75 

158 times.. 90.00 24.00 16.00 12.00 
260 times.. 37.50 22.50 15.00 11.25 
369 times.. 35.00 21.00 14.00 10.50 

KQIQ 
1948 

SANTA PAULA 

Media Code 4 205 5160 8.00 
Rancho Broadcasting, Inc., 110 Cameron St.. Santa 

Paula. Calif. 93060. Phone 805-525-6333. 
STATION'S PROGRAMMING DESCRIPTION 

KQIQ: Programmed for adults and young adults. 
Country music formatted 5 am -12M featuring current 
top selling singles and albums integrated with coun- 
try standards and classics. Religion and gospel music 
Sun 6 am -noon. NEWS: UPI and local, programmed 
twice an hour including sports and county weather 
report. FARM: report M -F 6:50-7 am. COMMER- 
CIAL POLICY: 18 minutes maximum. Air Personal- 
ities available for sport remote pickups, shopping 
centers and fairs. Contact Representative for further 
details. Recd 7/27/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -M. Fursee. 
Sales Manager -Bob Godeck. 

2. REPRESENTATIVES 
Savelli/Gates, Inc. 

3. FACILITIES 
250 w.: 1400 kc. Non -directional. 
Operating schedule -5 am -midnight. 

4. AGENCY COMMISSION 
15/0: time only. Payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2e, Pb, 3e, 3b, 3c, 3d. 4e. 5, 6a, M. 
Rate Protection: 10b, 11h, 13b. 14b. 15b. 
Basic Rates: 20b, 21h, 21d. 22a, 23e. 25e. 28c. 
Contracts: 46a, 41, 44a, 44b, 46, 99, 51e. 
Comb.: Cont. Discounts: 62a. 
Cancellation: 70h. 70d. 71a, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
ER 5/1/68 -Reed 4/15/68. 

AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -All other times. 

7. PACKAGE PLANS 
1 WEEK -AA- -A--- 

PER WK: I min 90 see I min 30 see 
1 ti 7.65 6.15 6.15 9.95 
5 ti 7.05 5.90 5.30 4.15 
10 ti 6.20 5.00 5.05 3.95 
15 ti 5.90 4.70 4.85 3.75 
20 ti 5.60 4.45 4.60 3.60 
25 ti 5.30 9.15 4.35 3.45 

13 WEEKS 
5 ti 5.90 4.70 4.70 3.55 
10 ti 5.65 4.50 9.50 3.35 
15 ti 5.45 4.25 4.25 3.20 
20 ti 5.20 4.00 4.00 3.00 
25 ti 4.95 3.75 3.75 2.80 

26-52 WEEKS 
5 ti 5.60 9.50 9.30 3.20 
10 ti 5.05 4.15 4.00 2.90 
15 ti 4.70 3.75 3.65 2.70 
20 ti 4.35 3.40 3.30 2.55 
25 ti 4.15 3.05 2.95 2.35 
15 sec or less: 80% of applicable 30 -sec rate. 

10. SPECIAL FEATURES 
1900 NEWSCASTS 

5 -min News Summary: 1-1/2x applicable 1 -min rate. 
3 min News Headlines: 1-1/2x applicable 30 sec rate. 

WEATHER 
Ventura County Weatherseope: 1-1/21 applicable 30 - 
sec rate. 

FEATURES 
KQIQ County Calendar: 1-1/2x applicable 30 -sec rate. 
Sports Highlights: 1-1/2x applicable 1 -min rate. 
Today In Agribusiness: 1-1/21 applicable 30 -see or 
1 -min AA rate. 

KUDU 
1947 

VENTURA 

Subscriber to the NAB Radio Code 
Media Code 4 205 5190 5.00 
Tri -Counties Public Service, Inc., Box 5151, Ventura, 

Calif. 93003. Phones 805-692-3239, 485-3239. 
STATION'S PROGRAMMING DESCRIPTION 

KUDU: Programmed for general interest. AIR PER- 
SONALITIES handle all segments. Popular music 
featuring current hits and standards. Audience par- 
ticipation contesta using live telephone replys. 4 min 
news hourly at :16 & :44 with national, regional and 
local news including telephone beeper reporte from 
local news sources. 5 min farm news at 6:16 am 
daily. Air personalities available for remotes at grand 
openings, etc. Contact Representative for further de- 
tails. Recd 7/17/67. 

I. PERSONNEL 
Prealdent-Russell Forse. 
General Manager -Bill Sommers. 
National Sales Manager -Bernard Arosteguy. 

2. REPRESENTATIVES 
J. A. Lucas & Co., Inc./JALCO. 

3. FACILITIES 
1,000 w.: 1590 kc. Directional -same pattern day 

and night. 
Operating schedule: 24 heurs. PST. 

4. AGENCY COMMISSION 
15/0 net time: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a. 3h, 4e, 4d. 5. 65, 7b, 8. 
Rate Protection: 10h. 11b, 12b, 13b. 
Basic Rates: 23a, 24h. 29a. 
Contracts: 90e. 42h. 96. 
Comb.; Cont. Discounts: 60e, 60k, 61a, 61b, 62b. 

Cancellation: 70e. 70c. 71e. 
Each Member: Jaleo-So/Cal Group. 
7.50 TIME RATES 
7.00 No. 4 ER 5/1/68 -Reed 8/7/88. 

AA -6-9 em & 3:30-6:30 pm. 
5 min. A-9 am -3 pm, 6:30-8 pm & 5-8 am. 

10.00 B-8 pm -5 am. 
9.50 6. SPOT ANNOUNCEMENTS 
9.00 CLASS AA 
8.50 PER MO: 1 ti 20 01 40 01 60 ti 100 ti 
8.00 1 min 7.00 6.75 6.50 6.25 6.00 
7.50 30 sec 6.00 5.75 5.50 5.30 5.10 
7.00 CLASS A 

1 min. 5.50 4.75 4.00 3.75 3.50 
30 sec 4.50 9.00 3.50 3.25 3.00 
3 MO: 
1 min 4.75 4.00 3.75 3.25 
30 see 9.00 3.75 3.25 2.75 
0 MO: 
1 min ...... 4.00 3.75 3.25 3.00 
30 see 3.00 2.75 2.50 2.25 
1 TR: 
1 mitt 3.75 3.25 3.00 2.75 
30 sec 2.75 2.50 2.25 2.00 
Class B-75% of A rate. 
15 sec: 60% applicable 1 -min. 

10. SPECIAL FEATURES 
News and Features -1.1/2x applicable 1 -min. 

DISCOUNTS -AA & NEWSCASTS 
13 mk-5 % 26 wk -10% 52 wk -15% 

KUDU-FM 
1962 

VENTURA 
Media Code 4 205 5191 3.00 
Tri -Counties Public Service, Inc., Box 5151, Ventura, 

Calif. 93003. Phones 805-642-3239. 485-3239. 
t. PERSONNEL 

President -Russell Furse. 
General Manager -Bill Sommers. 
National Sales Manager -Bernard Arosteguy. 

2. REPRESENTATIVES 
J. A. Lucas & Co., Inc./JALCO. 

3. FACILITIES 
ERP 28.000 w.; 95.1 mc. 
Operating schedule: 24 hours. PST. 
Antenna ht.: 315 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time: 10 days. 

5. GENERAL RATE POLICY 
TIME RATES 

No. 4 ER 5/1/68-Rec'd 8/7/68. 
6. SPOT ANNOUNCEMENTS 

PER MO: I ti 2001 40 ti 60tI 100 ti 
1 min 4.00 3.75 3.50 3.25 3.00 
30 sec 2.80 2.60 2.45 2.25 2.10 
3 MO: 
1 min. 3.50 3.25 3.00 2.75 
30 sec 2.95 2.25 2.10 1.95 
6 MO: 
1 min. 3.25 3.00 2.75 2.50 
30 sec 2.25 2.10 1.95 1.75 
1 YR: 
1 min 3.00 2.75 2.50 2.25 
30 sec 2.10 1.95 1.75 1.60 

KVEN 
1948 

VENTURA 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 205 5250 7.00 
KVEN Broadcasting Corp., 3897 Market St.. Ventura, 

Calif. 93003. Phone 805-642-8595. 
I. PERSONNEL 

Pres. & Gen'l. Mgr. -Ira E. Laufer. 
Vice-Pres. & Gen'l Baled Mgr. -Robert L. Fox. 
Vice -President. Sales -Sid Held. 

2. REPRESENTATIVES 
New York, Chicago, Detroit -Stone Representatives. 

Inc. 
San Francisco -Radio Time Sales. 
Los Angeles -Robert L. Fox/Ira Laufer, Ho 1-9757. 

3. FACILITIES 
1,000 w.; 250 w. nights; 1950 kc. 
Operating schedule: 5:00 am -midnight Mon thru Fri; 
5:00-2:00 em Set: 6:00 am -11:30 pm Sun. PST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
General: 3a. 4a, 4d, 5. 6e, 8. 
Rate Protection: 15h. 
Basic Rates: 20a, 22e. 23a, 24b. 25a, 28a, 29a. 
Contracts: 40e. 46. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 62e. 
Cancellation: 71e. 73e. 
Affiliated with MBS Radio Network. 

TIME RATES 
No. 2 Elf 8/1/67 -Reed 8/4/67. 

AA -Mon thru Set 6-9:30 am & 3:30-9 pm. 
A -Mon thru Sat 9:30 am -3:30 pm & 7-9 pm: Sun 
6 am -7 pm. 
B -All other times. 

7. PACKAGE PLANS 
CONSECUTIVE WEEKLY PACKAGES 

I WEEK -I min- -So se: 
PER WK: AA A B AA A B 
1 wk..._......... 9.30 7.50 5.80 7.00 5.75 4.40 
10 wk......._... 8.70 7.00 5.40 6.60 5.40 4.10 
15 wk. 8.10 8.50 5.00 6.20 5.05 3.80 
20 wk 7.50 6.00 4.60 5.80 4.70 3.50 
30 wk 6.90 5.50 4.20 5.40 4.35 3.20 
40 wk 6.30 5.00 3.90 5.00 4.00 2.90 

13 WEEKS 
1 wk 8.90 7.10 5.50 8.70 5.40 4.20 
10 wk 8.30 6.65 5.15 6.30 5.05 3.90 
15 wt 7.70 6.20 4.80 5.90 4.70 3.60 
20 7.10 5.70 4.95 5.50 4.30 3.30 
30 wk..._ 6.50 5.25 4.10 5.10 3.95 3.00 
40 wk 5.90 4.75 3.75 4.80 3.60 2.70 

26 WEEKS 
1 wk..._.._ 8.60 6.90 5.25 6.40 5.15 4.00 
10 wk..._ 8.00 6.40 4.90 6.00 4.80 3.70 
15 wk. 7.40 5.90 9.65 5.60 9.45 3.40 
20 wk..._ 6.80 5.40 4.20 5.20 9.10 3.10 
30 wk. ...... 6.20 4.90 3.85 4.80 9.75 2.80 
40 wk. 5.80 9.40 3.50 9.40 3.40 2.50 

52 WEEKS 
I wk .. 8.20 6.80 5.05 6.10 9.90 3.85 
10 wk. 7.80 6.10 9.70 5.70 4.55 3.55 
15 wk. 7.00 5.60 4.35 5.30 4.20 3.25 
20 wk 6.90 5.10 4.00 4.90 3.85 2.95 
30 wk 5.80 4.80 3.65 4.50 3.50 2.65 
40 wk 5.20 9.10 3.30 4.10 3.15 2.35 
30 sec: 50% of 1 -min. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

Ix 25x 65x 130x 200x 260x 520x 
AA.... 14.00 13.50 13.00 12.50 12.00 11.50 11.00 
A 11.50 11.10 10.70 10.30 9.90 9.50 9.10 
B 9.00 8.60 8.20 7.80 7.40 7.00 6.60 
Weather Features -Each hour at :15 and :45. ap- 
plicable 1 -minute rate plus 2.00. 

KVEN-FM 
1961 

VENTURA 

Media Code 4 205 5251 5.00 
KVEN Broadcasting Corp.. 3897 Market St., Ven- 

tura, Calif. 93003. Phone 805-692-8595. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Ira E. Laufer. 
Vice-Pres. & Gen'l Sales Mgr. -Robert L. Fox. 
Prog. Dir. & Chief Eng. -Fred Hall. 

2. REPRESENTATIVES 
New York, Chicago, Detroit -Stone Representatives, 

Inc. 
San Francisco -Albert Chance Company. 
Los Angeles -Robert L. Fox/Ira Laufer, Ho 1-9757. 

3. FACILITIES 
ERP 38.000 w.; 100.7 mc. 
Operating schedule: 7:00 am -midnight daily. PST. 
Antenna ht. -2.250 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10h, 11h, 126. 13h. 
Basic Rates: 20a, 22e. 22h, 23a, 24b, 26, 28a, 29e. 
Contracts: 40a, 46. 47a, 48. 
Comb.: Cont. Discounts: 60c, 61a, 61b, 62b. 
Cancellation: 70a. 70e. 71e. 73e. 
Length of commercial copy: 

5 minute program 1:00 
FM sold and programmed separately from AM. 
Affiliated with MBS Radio Network. 

TIME RATES 
No. 1 ER 2/1/86 -Reed 10/28/66. 

7. PACKAGE PLANS 
CONSECUTIVE WEEKLY PACKAGES 

1 WEEK 
PER WK: 10tí 1511 20 t1 3001 40t1 
1 min..._.._ 5.80 5.40 5.00 4.60 4.20 
30 sec 4.40 4.10 3.80 3.50 3.30 

13 WEEKS 
I min 5.55 5.15 9.75 4.35 3.95 
30 sec 4.20 3.90 3.60 3.30 3.00 

28 WEEKS 
1 min.__ ....... _ ...... 5.30 4.90 4.50 4.10 9.70 
30 sec 4.00 3.70 3.90 3.10 2.80 

52 WEEKS 
1 min ..... _.._.._ ..... _. 5.05 4.65 9.25 3.85 3.45 
30 sec 3.80 3.50 3.20 2.90 2.60 

8. PROGRAM TIME RATES 
1 hr 3/4 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 62.30 48.45 44.30 27.70 20.10 11.80 
2 ti 58.85 45.70 41.55 28.85 18.30 10.70 
3 tl 55.40 42.95 38.75 24.95 16.65 9.70 
4 ti 51.95 40.15 36.00 23.20 15.60 9.00 
5 tl 48.45 37.40 33.25 21.45 14.55 8.35 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

Ix 25x 65x 150e 200e 260x 520e 
5 min..._ 10.50 10.10 9.70 9.30 8.90 8.50 8.10 

PALMDALE 
Los Angelis County -Map Location E -I0 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Lancaster -Palmdale 

PALM DESERT 
Riverside County -Map Location G-10 

See SRDS consumer market map and data et begin- 
ning of the State. 

KGOL 
1965 

Media Code 4 205 5280 4.00 
The Duggey Corp., Box 1063, Palm Desert, Calif. 

92260. Phone 714-346-1270. 
I. PERSONNEL 

President -Harry Trenner. 
Vlee-President, Sales -Cy Ostrup. 
General Manager -Robert C. Avery. 

2. REPRESENTATIVES 
Blair Radio 

8. FACILITIES 
500 w.: 1270 kc. Directional. 
Operating schedule: 

4. AGENCY COMMISSION 
15/0 net time: rendered on 1st. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e, 3b, 9a, 4d, 5, 8e, 713, 8. 
Rate Protection: 10b, llb, 12b, 13b. 14b. 
Basic Ratea: 22a. 22b, 23a, 24e. 241), 25a, 26, 28b, 

29a. 
Contracts: 40e. 45, 47a. 
Comb.; Cont. Discounts: 60e. 61c. 
Cancellation: 71b. 73e. 
Affiliated with MBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received October 13, 1965. 

S. SPOT ANNOUNCEMENTS 
1 min 30 sec I min 30 see 

1 ti 6.00 4.75 120 ti ....... 4.00 3.00 
15 ti 5.50 9.50 500 tl _ 3.00 2.00 
30 ti 5.00 4.00 1000 ti..._ 2.00 1.00 
80 ti 4.50 3.50 

7. PACKAGE PLANS 
ea 

15 spots within 3 days 3.00 
30 spots within 5 days ....-...__,. 2.50 
90 spots within 5 days _._...._....,, 2.25 
50 spots within 5 days - 2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 ti... ._ 50. 35. 20. 
50 ti 40. 25. 18. 

154 Spot Radio Stations November 1, 1968 



PALM SPRINGS (3 AM; 1 FM) 
Riverside County -Map Location 0-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCHV 
COACHELLA 

NBC Radio Network 
City of license, Coachella, Calif. 
Palm Springs Office -Palm Springs Aerial Tramway. 

P. 0. Drawer FF. Phone 714-324-4732. 
See listing under Coachella, Calif. 

Advertisement 
I. PERSONNEL 

Owner -Edward Gorges. 
General Manager -Ike Staples. 
Spanish Language -Ben Selz. 
Farm News Director -Don Bish. 

2. REPRESENTATIVES 
Los Angeles -Call station collect 714 -398 -5534 -Bette 

Ward. 
San Francisco -The Sandeberg-Glenn Co. 
New York -Chicago -Burns, Smith Co. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 970 kc. Operating 
schedule: 24 hours. 

4. RATES 
GUARANTEED TIMES 

Frequency I min 30 see 20 see 10 see 
1 10.80 7.90 5.95 

52 8.10 5.95 9.40 
156 6.70 4.95 3.70 
500 5.70 4.20 3.15 

1.000 4.60 3.35 2.65 ..._. 

(Note: Spanish announcements sold at guaranteed 
time rate.) 

RUN OF SCHEDULE TIMES 
1 ..............._......_. 8.70 6.90 4.80 

52 6.25 4.55 3.40 
156 5.50 3.95 2.90 
500 4.55 3.30 2.50 

1,000 3.45 2.50 1.90 

2.85 
2.05 
1.75 
1.50 
1.30 

KCMJ 
1946 

Media Code 4 205 5310 9.00 
KCMJ, Inc., Box KK, Palm Springs, Calif. 92263. 

Phone 325-2253. 
I. PERSONNEL 

President -Morris Bergreen. 
Vioe-President-Bernard Bergreen. 
General Manager -William Beason. 

2. REPRESENTATIVES 
New York, Chicago, Los Angeles, San Francisco - 

J. A. Lucas & Co., Inc./JALCO. 
S. FACILITIES 

1,000 w. dale, 500 w. nights; 1010 ke. Directional. 
Operating schedule: 6:00 am -midnight dally. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b. 4a. 4d. 5, 6a, 8. 
Rate Protection: lob, llb, 12b, 13b. 14b. 
Basic Rates: 22a, 23a. 29a, 29b, 25a. 28b, 29a. 
Contracts: 90a, 45. 46. 
Comb.; Cont. Discounts: 60k, 61c. 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with CBS Radio Network. 
Member: Jalco-So/Cal Group, CBS Radio Pacific 
Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 1, 1964. (Card Na. 10.) 
Card received November 12. 1964. 

Class AA -6:30-0:30 am; 4:00-8:30 pm Mon thru 
Fri; 6:00 am -midnight Sat and Sun. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS 
-Class AA- -Class A- 

1 30 1 30 
min sec min sec 
7.00 5.40 6.00 4.55 
6.45 4.90 5.70 4.30 
5.90 4.35 5.10 3.90 
5.30 3.80 4.50 3.40 
4.70 3.55 3.95 3.00 
4.10 3.30 3.35 2.60 
3.55 2.70 3.20 2.55 

1 tt 
50 ti 
100 u 
250 ti. 
500 ti. 
750 ti. 
1000 ti 

(1 30 seconds or leas 
7. PACKAGE PLANS 

(Weekly Packages) 
-Class AA - 

1 30 
min see 
6.00 4.50 
5.40 4.05 
4.80 3.65 
4.50 3.40 
4.20 3.15 
3.65 2.80 

10 ti 
15 ti 
20 ti 
25 ti 
30 ti 
90 ti 

-Claus A- 
1 3C 

min see 
4.80 3.65 
4.60 3.95 
4.35 3.30 
4.10 3.10 
3.90 2.95 
3.40 2.60 () 30 seconds or less. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 70.00 41.00 28.00 21.00 11.75 
13 ti 67.00 39.00 27.00 19.50 10.80 
28 ti 63.50 35.00 26.00 17.60 10.25 
52 ti 58.00 32.00 25.00 15.90 9.80 
100 ti 53.00 27.00 23.00 14.20 9.40 
250 ti 97.00 24.50 20.00 12.40 8.80 

KDES 
1956 

Media Code 4 205 5340 6.00 
Cameron Broadcasting Co.. 611 S. Palm Canyon Dr., 

Palm Springs, Calif. 92262. Phone 714-324-1211. 
I. PERSONNEL 

President -George E. Cameron. Jr. 
Vice-Pres. & Gen'l Mgr. -Norman W. Lofthus. 
Sales Manager -Han Trout. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Washington, Oregon -William L. Simpson & Asso- 

ciates Company. 

3. FACILITIES 
5.000 w. days, 500 w. nights: 920 kc. Directional. 
Operating schedule: 5:53 am -midnight daily. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards appl7. 
General: la, 2b, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12e. 13a, 14e. 15a, 15b. 
Basic Rates: 20e, 20b. 21a, 21b, 22a. 22b. 23a, 24e. 

24b, 24c, 25e. 28a. 29e. 
Contracts: 40e, 41, 44e. 45, 46, 47a, 48, 51a. 51b, 51e. 
Comb.; Cont. Discounts: 60a. 60f, 601, 62d. 
Cancellation 70b, 70d. 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
FM facilities: KGEC (FM) 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rev. No. 11 Elf 1/1/67-Rec'd 11/28/66. 
6. SPOT ANNOUNCEMENTS 

GUARANTEED TIME 
(Fixed positions 7-9 em & 4-6 pm) 
ix 100x 200x 400e 600x 800x 1000x 

1 min 8.00 7.50 7.00 6.50 6.00 5.25 4.50 
30 sec 6.00 5.65 5.30 4.90 4.60 4.05 3.50 

ROS 
1 min 6.50 6.10 5.70 5.30 4.90 4.45 4.00 
30 sec 5.00 4.70 4.40 4.10 3.80 3.40 3.00 

7. PACKAGE PLANS 
GUARANTEED TIME 

(Fixed positions, 7-9 am & 4-6 pm) 
PER WE: 

7 ti 14 01 21 81 30 ti 60 ti 9001 120 to 
1 min 7.00 6.65 6.30 5.95 5.55 5.10 4.60 
30 sec 5.25 5.00 4.75 4.50 4.25 3.95 3.60 

1 min 5.75 5.50 5.2509 4.95 4.65 4.35 4.10 
30 sec 4.25 4.10 3.90 3.70 3.50 3.30 3.10 

8. PROGRAM TIME RATES 
Ix 19x 26x 52x 104x 208x 

1 hr 60 55 50 45 40 35 
1/2 hr 40 36 32 28 24 20 
1/4 hr 30 27 24 21 18 15 
5 min 12 11 10 9 8 7 

10. SPECIAL FEATURES 
News Service-commissionable, per program 1.00. 

KGEC (FM) 
1963 

Media Code 4 205 5970 3.00 
Cameron Broadcasting Co., 611 S. Palm Canyon Dr., 

Palm Springs, Calif. 92262. Phone 714-352-5046. 
I. PERSONNEL 

President -George E. Cameron. Jr. 
Vice-Pres. & Gen'l Mgr. -Norman W. Lofthus. 
Sales Manager -Hap Trout. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Washington, Oregon -William L. Simpson & Asso- 

ciates Company. 
3. FACILITIES 

ERP 20,000 w.; 104.7 me. 
Operating schedule: 7 am -midnight daily- PST. 
Antenna ht.: 276 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3d. 9a, 4d. 5, 6a, 7a. 8. 
Rate Protection: 10a. lia. 12a, 13a. 14a. 
Basic Rates: 20a, 21a. 24b. 25a, 28a, 28c, 29b, 33e. 
Contracts: 40e. 41, 42b, 44b. 45, 47e. 49, 51e. 
Comb.; Cont. Discounts: 60f. 61e. 
Cancellation: 70e, 71a, 72. 73b. 
Prod. Services: 02. 
AM facilities: KDES. 

TIME RATES 
NATIONAL AND I,OCAL RATES SAME 

No. 2 Eft 7/1/68 -Reed 6/21/68. 
6. SPOT ANNOUNCEMENTS 

GUARANTEED TIME 
Is 100x 200x 400x 600x 800x 1000x 

1 min 5.00 4.70 4.40 4.10 3.75 3.40 3.00 
30 sec 3.80 3.60 3.40 3.20 3.00 2.75 2.50 

RUN -OF -SCHEDULE 
1 min 3.80 3.60 3.40 3.20 2.95 2.70 2.45 
30 sec 3.00 2.85 2.70 2.55 2.35 2.15 1.85 

7. PACKAGE PLANS 
GUARANTEED TIME 

PER WK: 
7tI 14 t 21 tl 30 ti 60íI 9011 120t1 

1 min 4.60 4.40 4.20 4.00 3.80 3.60 3.40 
30 sec 3.50 3.35 3.20 3.05 2.90 2.75 2.60 

RUN -OF -SCHEDULE 
1 min 3.50 3.40 3.25 3.10 2.90 2.70 2.50 
30 sec 2.75 2.65 2.55 2.45 2.30 2.15 2.00 

8. PROGRAM TIME RATES 
Ix .191 26x 52x 104x 208x 

1 hr 30.00 27.50 25.00 22.50 20.00 17.50 
1/2 hr 20.00 18.00 16.00 14.00 12.00 10.00 
1/4 hr 15.00 13.50 12.00 10.50 9.00 7.50 
5 min 6.00 5.50 5.00 4.50 4.00 3.50 

10. SPECIAL FEATURES 
News Service-commiaslonable, per program 1.00. 

KPAL 
1954 

Media Code 4 205 5400 8.00 
KPAL Broadcasting Corp., Box 1450, Palm Springs. 

Calif. 92263. Phone 324-9171. 
Studio -"The Center," Palm Springs, Calif. 92262. 

I. PERSONNEL 
General Manager -Jack White. 
Assistant Manager -Frank Day. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
San Francisco -Advertising Sales West. 
New York, Chicago -Weed Radio Corporation. 

S. FACILITIES 
1,000 w.; 1450 kc. Non -directional. 
Operating schedule: 6:00-1:00 em. PST. 

4. AGENCY COMMISSION 
15/0 net time: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 4d, 5, 6a, 7b, 6. 

Rate Protection: 10a, lia, 12a, 13a, 14a, 155, 15b. 
Basic Rates: 20a, 20b, 21e, 21b, 22a. 22h, 23a, 24a, 

29b, 24c. 25a, 28a, 29a. 
Contracts: 40e, 41, 445, 45, 46, 47a, 48, 51a, 51b, 

51c. 

Comb.; Cont. Discounts: 60e, 80f. 601, 622d. 
Cancellation: 70b, 70d. 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Bates effective April 1, 1963. (Card No. 5.) 

Card received March 2. 1964. 
8. SPOT ANNOUNCEMENTS 

CLASS AA 
(7:00 am -7:00 pm) 

1 min 30 sec 15 sec 
1 ti 5.50 4.50 2.75 
26 ti 5.00 4.00 2.50 
52 ti 4.75 3.50 
104 ti 4.40 3.25 
208 ti 4.00 3.00 
260 ti 3.75 2.75 
500 ti 3.25 2.50 
1000 ti 2.50 2.00 

ALL OTHER TIMES 
20% discount. 

7. PACKAGE PLANS 
WKLY: 2511 5001 7511 100t1 
1 min 81.25 155.00 221.25 275.00 
30 sec 68.75 130.00 183.75 225.00 
15 sec 50.00 92.50 127.50 150.00 

8. PROGRAM TIME RATES 
CLASS A 

(7 am -7 pm) 
Ix 13x 26x 104x 

1 hr 69.00 66.00 62.50 52.00 
1/2 hr 40.00 38.00 34.00 26.00 
1/4 hr 27.00 26.00 25.00 22.00 
10 min..._ 20.75 19.25 17.35 13.95 
5 min.__ 11.50 10.55 10.00 9.15 

CLASS B 
(All other times) 

20% of Class A time rate. 

52x 
57.00 
31.00 
24.00 
15.65 

9.55 

KWXY 
CATHEDRAL CITY 

Fine Music 

2.20 
2.00 
1.90 
1.65 
1.25 

2082 
98.00 
23.50 
19.00 
12.15 
8.55 

City of license -Cathedral City. 
Broadcast Center, Avenue 34 at Via Altamira, Palm 

Springe, Calif. Phone 714-328-1104. 
See listing under Cathedral City, Calif. 

PALO ALTO 
Santa Clara County -Map Location 

See SRDS consumer market map and 
ring of the State. 

KIBE KDFC(FM) 
1949 1948 

PALO ALTO SAN FRANCISCO 
Media Code 4 205 5450 5.00 
Sundial Broadcasting Corp., Main Office: 495 Beach 

St.. San Francisco, Calif. 94133. Phone 415 -776 - 

STATION'S PROGRAMMING DESCRIPTION 
KIBE: Programmed for adulte. 
MUSIC: concert music programmed exclusively. AU 
periods represented from pre -Baroque to contemporary. 
Tempo and character vary with time of day. Special 
programs: complete operas, campus concerts, recorded 
premier performances, virtuoso concerts, request pro- 
grams, Broadcast Foundation of America releases, 
featured orchestra programs and 15 min news sum- 
mary at 7 am with bulletins throughout day. COM- 
MERCIAL POLICY: 6 minutes per hour, no double 
spotting, no interruptions of performances of eympho- 
niee, concerts, or operas. Scheduled cemeact 
run immediately on conclusion of selection Contact 
Representative for further details. Reed 10/9/67. 

I. PERSONNEL 
General Manager -Edward Davis. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES 
5,000 w. days; 1220 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. PST. 
Daytime simulcast. 
FM FACILITIES 
ERP 33,000 w.: 102.1 mc. Non -directional. 
Operating schedule: 6 am -midnight. PST. 
Antenna ht.: 1260 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only: 10th of following month. 

3. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5, 6b, 7b, 8. 
Rate Protection: 10a, Ila, 12a, 13a, 14e, 15b. 
Basic Rates: 20b, 21a, 21b, 22b, 23a, 23b, 24b, 25a, 

26. 28a, 28c, 29a. 30. 
Contracts: 40a, 41. 42b, 44a, 46, 47a, 48, 49, 50, 51a. 
Comb.; Cont. Discounts: 60a, 60d. 60e, 61a, 62a. 
Cancellation: 70a. 70d. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Symphonic, operatic and other long concert works not 
interrupted for commercial announcements. Announce- 
ments run immediately after conclusion of perform- 
ance approximating time ordered es closely as pos- 
sible. 

C-7 
data at begin - 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective July 1, 1965. (Card No. 9.) 

Card received June 25. 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 lee 
1 ti 25. 15. 104 ti 13. 11. 
13 ti 20. 14. 260 ti 13. 10. 
26 ti 18. 13. 312 ti 12. 9, 
52 Ii 16. 12. 624 ti 11. 8. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

(1 minute) 
PER WK: es ea 
10 ti 14. 30 ti 10. 

8.2PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min S min 

1 1 150. 100. 75. 50. 37.50 
DISCOUNTS 

13x- 5% 52x-12-1/2% 158x-20% 
26x-10% 104x-15% 260x-25% 

(SI 

CALIFORNIA 

PARADISE 
Butte County -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KEWQ 
1960 

Media Code 4 205 5460 2.00 
Butte Broadcasting Company. Inc.. Box KEW, Para- 

dise. Calif. 95969. Phone 916-877-3872. 
STATION'S PROGRAMMING DESCRIPTION 

KEWQ: Programmed for adults. 
News and information format with telephone conver- 
sation, network, teletype wire service, local news, 
discussions and interviews. 3 air personalities use 
open lines to 3 cities for telephone opinion programs. 
4 man news staff produces 4 hours news daily in- 
cluding network news hourly at :55. Weather reports 
twice per hour. SPORTS: twice per hour. FARM: 
news daily at 6:15 am. Stock market report 5 times 
daily. Total of 2 hours music daily. semi -classical. 
Sun schedule predominately religious. COMMERCIAL 
POLICY: single spotting only is permitted. CON- 
TINUITY POLICY: tobacco commercials unaccept- 
able. Recd 7/12/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -William P. Ledbetter. 
Sec'y & Reg. Sales Dir. -Scott L. Smith. 
Vice-Pres. & Nat'l Sales Dir. -Carl J. Auel. 

8. FACILITIES 
500 w- days: 930 kc. Non -directional. 
Operating schedule: 6 am -sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b. 3a, 3b, 3d. 9b, 4d, 5. 6a, 7b, 8. 

Rate Protection: 10b. 11b, 12b, 13b, 14b, 15b, 16. 
Basic Ratee: 21b. 22a. 23a, 24b, 25a. 26, 30. 31. 33d. 
Contracts: 40a. 42b, 46. 49. 
Comb.: Cont. Discounts: 60a, 601. 62d. 
Cancellation: 70b, 70c, 71a, 72. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 12/21/67-Rec'd 11/30/67. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 260x 520x 10001 
1 min 3.60 3.30 3.00 2.70 2.90 
30 sec 2.40 2.20 2.00 1.80 1.80 
20 sec 1.80 1.65 1.50 1.35 1.20 
10 sec 1.20 1.10 1.00 .90 .80 

7. PACKAGE PLANS 
WEEKLY SATURATION PLAN 

PER WK: IO ti 20 01 30 01 40 t1 50 ti 
1 min 36 66 96 126 150 
30 sec. 24 44 64 84 100 
20 sec 18 33 48 63 75 
10 sec 12 22 32 42 50 
Use 1 time rate for guaranteed fixed time. 

8. PROGRAM TIME RATES 
MINUTES 

59 29 24 14 9 4 
1 z 50.00 30.00 27.00 20.00 15.00 10.00 
13 x 45.00 27.00 24.30 18.00 13.50 9.00 
26 z 40.00 24.00 21.60 16.00 12.00 8.00 
52 x 35.00 21.00 18.90 14.00 10.50 7.00 
104 x 30.00 18.00 16.20 12.00 9.00 6.00 
156 x 25.00 15.00 13.50 10.00 7.50 5.00 
260 z 22.50 13.50 12.15 9.00 6.75 4.50 
312 x 20.00 12.00 10.80 8.00 6.00 4.00 

PASADENA 
Los Angeles County -Map Location E-10 

Bee SIDS consumer market map and data at begin- 
ning of the State. 

See Los Angeles Urban Area 

PASO ROBLES 
San Luis Obispo County -Map Location C-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

KPRL 
1946 

R A B 

Media Code 4 205 5490 9.00 
KPRL. 32nd and Oak Sts., Box 96, Paso Robles, 

Calif. 93446. Phone 805-238-1600. 
1. PERSONNEL 

Owner & Gen'l Mer. -F. Ray Bryant. 
Program Director -Joe Allman. 

2. REPRESENTATIVES 
Don R. Pickens Co. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 6:00 a.m. to 11:00 p.m. week- 
days: 7:30 a . to 11:00 p.m. Sundays. PST. 

4. AGENCY COMMISSION 
15% time only: no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d. 4a. 5, 0a. 7b, 8. 
Rate Protection: 10h, 11b, 12b, 13b. 14b, 15a. 
Basic Rates: 20b, 21a. 22h. 23a. 24b, 28a. 29a. 
Contracta: 40a. 44a. 45, 46. 470. 48. 49, 50, 51a, 51c. 
Comb.: Cont. Discounts: 60e. 61a. 
Cancellation: 71a, 72. 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with American Information Network. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
ER 4/1/68 -Reed 2/20/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 156x 260x 365x 520x 

1 min 6.25 5.55 4.85 4.20 3.50 3.15 2.80 
30 sec 4.85 4.20 3.50 3.15 2.65 2.30 2.10 
ID .... 3.80 3.15 2.65 2.40 2.05 1.75 1.55 

(This listing eontinued en next gage) 
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CALIFORNIA 
Poso Robles -K P R L -Continued 
7. PACKAGE PLANS 

SALES MAKER PACKAGE 
52 or more spots within 2 week period based on 2 - 
time rate, less 50%. 

8. PROGRAM TIME RATES 
Ix 52x í04x 156x 260x 

1 hr 49.00 42.00 35.00 31.00 18.00 
1/2 hr 31.00 26.00 22.00 21.00 20.00 
1/4 hr 19.50 14.00 12.50 11.00 10.50 
5 min 11.00 10.00 8.20 8.90 8.00 

10. SPECIAL FEATURES 
NEWSCASTS, SPORTS, WEATHER, SOUND OFF 

(Minimum 156 times) 
1 min 9.85 30 sec..._ 3.50 

PATTERSON 
Stanislaus County -Map Location C-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KOSO (FM) 
1966 

13131:1 ©O F 

Media Code 4 205 5520 3.00 
Sierra -Pacific Radio Corp., Box 171, Modesto, Calif. 

95353. Phone 209-529-7790. 
I. PERSONNEL 

General Manager -Michael Beeson. 
Vice -President -John B. Markevitch. 
Sec'y Treas.-ltonald L. LaForce. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
ERP 1,100 w.: 93.1 me. Stereo. 
Operating schedule: PST. 
Antenna ht.: 3.200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
No. 3 Eft 4/1/68 -Reed 9/28/68. 

6. SPOT ANNOUNCEMENTS 
1 WEEK 

PER WK: 1 ti 6 ti 12 ti 18 tl 24 ti 30 ti 
1 min 5.00 9.75 4.50 4.25 9.00 3.75 
30 sec 4.00 3.80 3.60 3.90 3.20 3.00 

13 WEEKS 
1 min 4.50 4.25 9.00 3.75 3.50 3.25 
30 sec 3.60 3.90 3.20 3.00 2.80 2.60 

26 WEEKS 
1 min 4.25 4.00 3.75 3.50 3.25 3.00 
30 sec 3.40 3.20 3.00 2.80 2.80 2.90 

52 WEEKS 
1 min 4.00 3.75 3.50 3.25 3.10 3.00 
30 sec 3.20 3.00 2.80 2.60 2.50 2.90 
ID's: 50% of applicable 1 -min. 
Client may buy 1 spot per week to obtain rate holder. 

7. PACKAGE PLANS 
10 DAY SATURATION PACKAGE -ROS 

EA: 20 ti 40 ti 60 ti 80 tI 100 ti 
1 min 9.15 4.00 3.90 3.75 3.50 
30 sec. 3.30 3.20 3.10 3.00 2.80 

MONTHLY PLAN -ROS 
EA: 90 ti 120 01 150 01 
1 min 3.75 3.50 3.25 
30 sec 3.00 2.80 2.80 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 

1 hr 90 38 35 32 
1/2 hr 20 18 17 78 

(D-2) 

PETALUMA 
Sonoma County -Map Location B-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KTOB 
1949 

R A,B 
Media Code 4 205 5550 0.00 
Sonoma County Broadcasting Co., Box 590. 21 Wash- 

ington St.. Petaluma, Calif. 99952. Phone 707- 
763-1505. 

I. PERSONNEL 
General Manager -C. H. Hansen. 
Manager -Ron Walters. 
Program Director -Don F. Davis. 

2. REPRESENTATIVES 
New York, Chicago, Los Angeles, San Francisco - 

J. A. Lucas & Co.. Inc./JALCO. 
3. FACILITIES 

1.000 w. days, 250 w, nights; 1990 ko. 
Non- directional. 

Operating schedule: 5:30 am -midnight Mon 
Fri; 6:00 am -midnight Sat; 7:00 am -11:00 pm 
PST. DST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2h. 3a, 9a, 5, 8a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 19a, 15a, 15b. 

16. 
Basle Rates: 200, 215. 21d. 23a, 23b, 29a, 24b. 24e, 

255. 26, 28a, 28e, 29a, 30, 33a. 
Contracts: 40a. 92b, 44a, 45. 46, 47a, 49, 51a. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61b, 62b. 62d. 
Cancellation: 700. 70c, 71a. 73b. 
Prod. Services: 80, 81, 82. 
Member: California Farm Network, Jalco-No/Cal 
Group. 

TIME RATES 
Rates effective May 15. 1965. (Card No. 3.) 

Card received May 10. 1965. 
6. SPOT ANNOUNCEMENTS 

ROS 
(5:30 am -8:30 pm) 

PER YR: 1 min 30 sec 10 see 
1 ti 7.00 5.25 3.50 
25 ti 6.30 4.70 3.15 
50 ti 5.95 4.40 3.00 
100 ti 5.60 4.20 2.80 
260 ti 5.25 3.95 2.60 

thru 
Sun. 

1 min 30 sec 10 sec 
500 tI 4.90 3.70 2.45 
1000 tl......._ 4.55 3.45 2.25 
2000 ti 4.20 3.15 2.10 

7. PACKAGE PLANS 
ROS 

(5:30 am -8:00 pm) 
PER WK: 1 min 30 sec 10 see 
10 U..........._.._.._.._.._ .............._.._...._. 5.60 4.20 2.80 
20 LL..._.._.._......_.._.._......___.._......_ 5.25 3.95 2.60 
30 U..._.._._ 4.90 3.70 2.45 
40 U......._.._......_.._.._.._......_.......__ 4.55 3.45 2.35 
50 li..._....._..._.._.._ .............._.._......_ 4.20 3.15 2.10 
PER MO: 
25 ti..._.._.._..._._ 6.30 4.70 3.15 
50 tl..._......_.._......_.._......_......_......_ 5.60 4.20 2.80 
100 tf..._.._.._......_.._.........._.........._ 4.90 3.70 2.45 
200 U 4.20 3.15 2.10 
Fixed time -add 10%. 
8:00 pm -midnight -deduct 40% from regular rates. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 30 min 5 min 

1 ti 100.00 70.00 42.50 30.00 20.00 
13 tI 95.00 62.50 35.00 25.00 17.50 
26 ti 90.00 55.00 31.50 21.00 15.00 
52 ti 85.00 50.00 28.00 18.50 11.50 
104 ti 75.00 95.00 24.50 16.50 10.00 
260 ti 70.00 92.50 22.00 15.00 8.50 

10. SPECIAL FEATURES 
5 MINUTE NEWS 

(Includes open, close and 1 1 -minute announcement) 
(13 -week minimum contract) 

13 ti 14.00 104 ti ..............._...._... 10.00 
26 ti 12.00 260 tl 9.50 
52 ti 11.00 312 to 9.00 

15 MINUTE NEWS 
(Full sponsorship -Includes open, close and 3 1 - 
minute announcements) 
13 -wk minimum contract, ea 25.00 
26 wks-deduct 10% 52 wks-deduct.._..... 20% 
Co -sponsorship -1/2 of above rates, plus 10%. 

TIME SIGNALS -ROS ONLY 
15 words or less 1.75 

PITTSBURG 
Contra Costa County -Map Location B-6 

See SRDS consumer market map and data at begin- 
ning cf the State. 

KKIS 
1949 

Media Code 4 205 5580 7.00 
Norcal Broadcasting Corporation. Box 991, 230 E. 

4th St.. Pittsburg, Calif. 94565. Phone 415-432- 
3200. 
Concord- Calif. Phone 915.882-2832. 

I. PERSONNEL 
General Manager -Tom Wallace. 
Program Director -Jack Curtiss. 

2. REPRESENTATIVES 
San Francisco -liadlo Times Sales. 
Los Angeles -John A. Potter & Company. 
Chicago -National Time Sales. 

3. FACILITIES 
5.000 w.: 990 he. Directional. 
Operating schedule: 6 am -midnight. PST. 

4. AGENCY COMMISSION 
15(e.. : nn rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 3d. 9a, 9d. 5. 6a, 7a, 8. 
Irate Protection: 10b. llb. 12b. 13b. 14b. 
Basic Rates: 20a, 21b, 22a. 22b, 23a, 29b, 26, 284. 

29a. 
Contracts: 40a, 91. 42a, 95. 46. 48. 
Comb.: Cont. Discounts: 60b, 80k. 610, 61b, 62b. 
Cancellation: 70a. 70e, 71a, 73a. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 10/15/67 -Reed 10/16/87. 
AA -Mon thru Sun 8-10 am & 3-7 pm; Sat & Sun 
10 am -3 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED TIMES 

CLASS AA 
PER YR: Ix 100x 300x 500x 750x 1000x 
PER WK: I ti IO 01 20 t1 30 01 40 ti 50 01 
1 min 12.00 9.50 8.50 7.50 7.00 8.00 
30 sec 10.00 8.50 7.75 7.00 6.00 5.00 

CLASS A 
1 min 10.00 7.00 6.50 8.00 5.50 5.00 
30 sec 9.00 6.50 6.00 5.50 9.75 9.00 
Less than 30 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
ROS PACKAGES -STA 

"'PER MO: 30 01 60 ti 90 tl 120 01 
1 min 5.75 5.00 4.75 4.50 
30 sec 9.75 4.50 4.25 9.00 

tPER WK: 10 ti 20ti 30 tI 40tí 5001 
1 min 5.50 4.75 4.50 4.25 4.00 
30 sec 9.50 4.25 4.00 3.75 3.50 () Used equally over 1 month, preemptible for 

fixed. 
(t) Used equally over 7 days, preemptible for 
fixed. 

Less than 30 sec: 50% of 1 -min. 
10. SPECIAL FEATURES 

News -5 -min at :60. 
PER MO: 
Mon thru Fri, 4 per day, rotating. 13 wk minimum 
500. 

POMONA (2 AM) 
Loa Angeles County -Map Location E-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

KKAR 
See Los Angeles Urban Area. 

KWOW 
1947 

R A',B 

Media Code 4 205 5610 2.00 
Dean li. Wickatrom & Warner H. Sorenson dba 

Valley Broadcasting Co.. South Mills and Olive. 
Pomona, Calif. 91766. Phone 714-628-5541. 

I. PERSONNEL 
General Manager -Dean II. Wickatrom. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
5.000 w. days. 500 w. nights: 1600 he. 

Non -directional. 
Operating schedule: 24 hours daily, except Sunday. 
PST 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2b, 3a, 3h, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Ratee: 201), 21b, 21d. 22a, 23a, 24b, 25a, 213a, 

28e, 29a. 
Contracts: 41. 95, 46. 
Comb.; Cont. Discounts: 62d. 
Cancellation: 71a, 72, 73a. 

TIME RATES 
ER 8/1/68 -Reed 7/29/88. 

6. SPOT ANNOUNCEMENTS 
SPECIFIED TIMES 

I min 30 see () 
1 x 8.25 6.80 5.60 
13 x 8.15 6.50 5.50 
26 z 8.00 6.40 5.40 
52 x 7.80 6.25 5.25 
104 z 7.45 5.95 4.95 
156 x 7.16 5.70 9.70 
260 x 6.55 5.25 4.25 
312 x 6.20 4.95 3.95 
624 z 5.50 9.40 3.40 

ROS 
1 x 5.40 3.95 2.95 
13 x 5.30 3.85 2.85 
26 z 5.20 3.75 2.75 
52 z 5.00 3.85 2.65 
109 z 9.80 3.50 2.50 
156 z 4.60 3.90 2.90 
260 z 9.40 3.25 2.25 
312 z 4.20 3.10 2.10 
624 x 4.00 3.00 2.00 () 10 sec ID's. 
Rateholder: 102 spot minimum purchase. 

PORTERVILLE 
Tulare County -Map Location E-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KTIP 
1947 

Media Code 4 205 5640 9.00 
Gateway Broadcasters, Inc., Box 1450, Porterville, 

Calif. 93257. Phone 209-784-1450. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Gareth F. Garland. 
Assistant Manager -Laurence D. Cotta. 

2. REPRESENTATIVES 
Call station direct and collect. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% on time: no rash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 21). 3a. 3b, 3d. 4a. 9d. 5. 6a. 7e. 8. 
Rate Protection: 10d. Ild, 12d. 13d, 19d, 15a, 15b, 

15e. 
Basic Rates: 20a, 20h. 21a, 21b, 21e. 22a. 2211, 23a. 

29b, 24e, 25a, 26, 28a, 28c. 29a, 30. 32b, 33a. 
Contracts: 40a, 41, 92a, 42e. 43. 99b, 45, 96. 47e. 

48. 49. 50, Sla. 51e. 
Comb.: Cont. Discounts: Bob. 60d. 80g, 60h. Olt, 61e. 

61e. 02b. 62d. 
Cancellation: 70a. 70e, 71a, 72. 73a, 736. 
Prod. Services: 80. 82. 
Member: National Spanish Language Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 ER Reed 10/30/67. 
A -Mon thru Sat 6:30-8:30 am, 5-6 pm 1 vvws- 
wheels) & 6:30-8 pm (Western Show): Mon (lu. Sun 
8-9:30 pm & 5:30-6 am (Fiesta Hour -Spanish:. 
B -All other days 6-6:30 am & 8:30 am -6:30 pm. 

8. SPOT ANNOUNCEMENTS 
CLASS A 

Ix 26x 52x 104x 156x 260x 312x 624x 
1 min 6.30 6.00 5.70 5.60 5.50 5.40 5.20 4.50 
30 sec 5.00 4.50 4.25 4.00 3.70 3.40 3.05 2.80 

CLASS B 
1 min 30 see 15 see 

1 z 5.00 4.00 2.50 
26 z 4.60 3.70 2.30 
52 z 4.20 3.35 2.10 
104 x 3.80 3.00 1.90 
156 z 3.60 2.90 1.80 
260 z 3.40 2.70 1.70 
312 z 3.20 2.80 1.60 
629 z 2.80 2.25 1.40 
1090 e 2.60 2.10 1.30 
2000 z 2.40 1.90 1.20 

7. PACKAGE PLANS 
10 -DAY PACKAGES 

(Continuous Advertisers) 
10 tI 20 ti 30 ti 40 ti 50 ti 6081 7081 BO tI 

1 min 3.30 3.00 2.70 2.50 2.30 2.10 1.90 1.75 
30 sec 2.60 2.90 2.20 2.00 1.80 1.60 1.50 1.90 
15 sec 1.70 1.50 1.40 1.30 1.20 1.10 1.00 .95 
To qualify must be en either Newswheel once a week, 
or Nlghtwatch twice nightly. 

(Non -continuous Advertisers) 
1 min 3.80 3.50 3.20 3.00 2.70 2.50 2.30 2.10 
30 sec 3.00 2.80 2.60 2.40 2.20 2.00 1.80 1.70 
15 see 1.90 1.75 1.60 1.50 1.40 1.30 1.20 1.10 

PORT HUENEME 
Ventura County -Slap Location D-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Oxnard -Ventura 
(including Port Hueneme; Santa Paulo) 

QUINCY 
Plumas County -Map Location C-4 

See SItDS consumer market map and data at begin- 
ning of the State. 

KPCO 
(forme 

1963 
GCY) 

Media Code 4 205 5669 8.00 
Plumas Broadcasting Co.. Box 1370, Pioneer Plaza. 

Uuincy, Calif. 95971. Phone 916-283-1370. 
I. PERSONNEL 

Owners -Edward & Betty Neil. 
Mgr. & Frog. Dir. -Jimmy Cole. 
Engineer In Charge -Larry Oliphant. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 

3. FACILITIES 
500 w.: 1370 ke. Non -directional. 
Operating schedule: 6 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 3/1/68 -Reed 7/31/68. 
6. SPOT ANNOUNCEMENTS 

ANNUAL BULK RATES 
52x 104x 156x 260x 500x 1000x 

1 min 3.50 3.25 3.00 2.75 2.50 2.25 
30 sec. 2.60 2.45 2.30 2.15 2.00 1.85 
IS sec/less 1.75 1.65 1.55 1.45 1.35 1.10 
Frequency discounts may be earned during a 1 year 
period and are retroactive. 

7. PACKAGE PLANS 

PER WK: 
(Must 

81 0 ti 20 01 0 
b 

1e 0d days) 
01 40t1 5001 

1 min 3.50 3.00 2.80 2.60 2.20 2.00 
30 sec 2.50 2.25 2.10 1.95 1.80 1.65 
15 sec/less 1.75 1.50 1.30 1.20 1.10 1.00 

(Must be used in 30 days) 
PER MO: I min 30 see () 
1 ti 3.50 2.50 1.75 
30 ti 3.00 2.25 1.50 
60 ti 2.70 2.00 1.30 
100 ti 2.40 1.75 1.10 
200 tI 2.00 1.50 .90 

0300 ti 1.75 1.25 .75 
0500 ti 1.50 1.00 .60 () 15 sec or leas. 

it) ROS only. No additional discount. Subject 
to availability. 

Must he evenly distributed over a minimum of 3 
weeks during the specific period. 

TFN PACKAGE 
(To be used in 1 month) 

30 t1 50 t1 100 01 
1 min. 50.00 75.00 125.00 

FIRM CONTRACT DISCOUNTS 
13 wk -7-1/2% 26 wk -15% 52 wk -25% 
ROE -applicable rates less 10%. 
1 minute, 30 and 15 second spots may be combined 
to earn lower rates. 

RED BLUFF 
Tehama County -Map Location B-4 

Ree SRDS consumer market map and data at begin- 
ning of the State. 

KBLF 
1946 

Media Code 4 205 5700 1.00 
North Sacramento Valley Broadcasting Co., Inc., 

Box 1010. 405 Walnut, Red Bluff, Calif. 96080. 
Phone 916-527-3511. 

I. PERSONNEL 
President -Robert F. Dennis. 
Exec. Vice-Pres. & Gen'l Mgr. -Robert C. Rose. 

2. REPRESENTATIVES 
SavalU/Gates. Inc. 
San Francisco -Radio Time Sales. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1490 hr. 

Non -directional. 
Operating schedule: 8:00 am -11:00 pm weekdays; 7:30 
am -8:30 pm Sun. PST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards aDply. 
General: la, 2a, 2b, 3a, 3b, 3e. 3d, 4a, 4d, 5. 6a, 

Ie. 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 20b, 21a, 21b. 21d, 22a, 226, 23a, 

24c, 25a, 26, 27. 28b, 28c, 32b, 33a. 
Contracts: 40e, 41, 45, 46, 47a, 48, 50, 53a 51e 
Comb.; Cont. Discounts: 60b, 60g. 60i, 61e, 62d. 
Cancellation: 70a. 70c, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective July 1. 1965. (Card No. 11.) 

Card received October 11, 1965. 
Class AA -6:00-9:00 am and 4:00-7:00 pm. 
Class A -All other times. 

8. SPOT ANNOUNCEMENTS 
-Class AA- -Clase A- 

PER WK: 1 min 30 see 1 min 30 sec 
6 U 7.00 5.50 6.00 5.00 
12 ti 6.50 5.00 5.50 4.50 
18 tI 6.00 4.50 5.00 4.00 
24 ti 5.50 4.00 4.50 3.50 
36 ti 5.00 3.50 4.00 3.00 
Time Signals -50% of Class A rate only ROS., 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 5 min 
1 tl 30.00 18.00 9.00 
52 ti 29.00 17.00 8.50 
104 ti 28.00 18.00 8.00 
158 ti 27.00 15.00 7.50 
260 ti 26.00 14.00 7.00 
312 ti 25.00 13.00 6.50 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

News on the hour, half-hour and special breaks. 
PER WK: 1 wk 13 wk 26 wk 52 wk 
3 ti 10.50 10.00 9.50 9.00 
6 ti 10.00 9.50 9.00 8.50 
12 ti 9.50 9.00 8.50 8.00 
18 ti 9.00 8.50 8.00 7.50 
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REDDING (5 AM; 1 FM) 
Shasta County -Map Location B-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KAHR 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 205 5730 8.00 
Ht Fidelity Stations, Inc., Box 2378, Redding, Calif. 

96001. Phone 916-246-1330. 
I. PERSONNEL 

Pres. & Getí l Mgr. -Tom Kelly. 
2. REPRESENTATIVES 

Grant Webb & Company. 
Portland. Seattle - William L. Simpson & Asso- 

ciates Co. 
S. FACILITIES 

5.000 w. days; 1330 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. PST. 

4. AGENCY COMMISSION 
15% on net station time; no euh discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 4a. 5. 613. 7b, 8. 
Rate Protection: 10a, lia. 12a. 13a, 14a, 15b. 
Basic Rates: 20b, 21a. 22b, 23a, 26, 28b, 28c, 29a. 

29b. 32b, 33a. 
Contracts: 40a. 41. 46. 47a, 48, 49, 51a. 
Comb.; Cont. Discounts: 60f. 61a, 62d. 
Cancellation: 70a. 70d. 71a, 72. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Eft 3/1/67 -Reed 2/3/67. 
6. SPOT ANNOUNCEMENTS 

PER YR: Ix 260x 365x 500x 1000x 2000x 
1 min 5.00 4.00 3.50 3.25 3.00 2.65 
30 sec 3.75 3.00 2.65 2.50 2.50 2.00 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
PER WK: I ti 7t1 I4tl 21 ti 35 ti 56tI 70 t1 
1 min 5.00 4.75 4.50 4.00 3.50 3.00 2.65 
30 sec 3.75 3.50 3.25 3.00 2.65 2.25 2.00 

DISCOUNTS 
26 consec wks .............. 5% 52 consec wks...__.__ 10% 

10. SPECIAL FEATURES 
JETLINE NEWS 

1 ti per day, per mo 125.00 
26 wk contract, per mo 112.50 
52 wk contract, per mo 100.00 

Joe Pyne Show 
1 min, no discounts, each ...._. 5. 

KEWB(FMI 
1967 

©13 F',Ma 
Media Code 4 205 5745 6.00 
Shasta Intercom, Inc., 775 E. Cypress Ave., Redding, 

Calif. 96001. Phone 910-246-1043. 
I. PERSONNEL 

General Manager -James Fallheck. 
Traffic Manager -Gloria Stevenson. 

2. REPRESENTATIVES 
Advertising Sales Nest. 

3. FACILITIES 
ERP 78.000 w.: 104.3 mc. Stereo. 
Operating schedule: 6 am -midnight daily. 
Antenna ht.: 20 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4h. 4d. 5. 6a. 7h. 
Rate Protection: 10b. 11h, 12h. 13b, 14h. 
Basic Rates: 20a, 21b, 22a, 23a, 24e, 25a, 26, 27, 

28h. 29a. 
Contracts: 400. 41. 42b, 440, 45. 46. 47a. 48, 510. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 60h. 601, 

61e. 
Cancellation: 70a. 70c, 71a, 72. 
Prod. Services: 80. 

TIME RATES 
Eft 1/1/68-Rec'd 9/5/68. 

6. SPOT ANNOUNCEMENTS 
WKLY: 1 ti 6 ti 12 tI 18 ti 24 ti 
1 min 5.40 5.20 5.00 4.75 4.55 
30 sec 4.20 4.00 3.80 3.50 3.25 

DISCOUNTS 
12 mo-10% 6 mo-5% 

7. PACKAGE PLANS 
SATURATION PLANS 

(Must be used in 30 -day period) 
I min 30 see 

100 spot package 275 175 
10. SPECIAL FEATURES 

NEWSCASTS 
PER MO, ROTATING. 6 DAYS PER WK: 30 see 
S a 125 
4 x 200 

KQMS 
1954 

NBC Radio Network 

A -Buy Radio Group 

Media Code 4 205 5760 5.00 
Radio Redding, Inc., Box 1400, Redding, Calif. 

96001. Phone 916-246-1400. 
I. PERSONNEL 

General Manager -Harry Barker. 
National Sales Manager -Art Chipman. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
Portland, Seattle -Charles L. Burrow Company. 

3. FACILITIES 
250 w.; 1400 kc. Non -directional. 
Operating schedule: 5:30 am -midnight Mon thru Sat; 
7:00 am -11:00 pm Sun PST. 

4. AGENCY COMMISSION 
15%: no ash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a, 4d. 5, 6a. 7b. 8. 

Rate Protection: 10b, 11b, 12b, 13b, 14b. 16. 
Basic Rates: 20a. 21b, 22a. 23a. 24b. 24c, 25a, 26, 

27, 28a, 29a, 30. 
Contracts: 40a. 41, 42b, 44a, 45, 48, 47a, 48, 51a, 

51b. 
Comb.: Cont. Discounts: 60a, 60d, 60e, 60f, 60h, 801, 

61c. 
Cancellation: 70a, 70c. 71a, 72. 
Prod. Services: 80. 
Affiliated with NBC Radio Network. 
Member: A -Buy Radio Group. 

TIME RATES 
No. 2 Eft 8/1/67 -Reed 7/13/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 78x I56x 260x 312x 

1 min 8.00 7.60 7.20 6.80 6.40 6.00 5.60 5.20 
30 sec 5.50 5.25 4.95 4.65 4.40 4.15 3.85 3.50 

7. PACKAGE PLANS 
AA -6-9 am, Noon -1 pm & 4-6 pm (Drive Time). 
t -ROS. 
PER WK, EA: 

10 tl 15 ti 20 tl 25 ti 30 ti 40 ti 50 01 100 01 

1 min 7.15 6.60 5.70 5.25 4.85 4.40 3.95 3.50 
30 sec 5.10 4.50 4.00 3.65 3.30 3.00 2.75 2.40 
10 sec 3.60 3.30 2.85 2.60 2.40 2.20 2.00 1.75 

CLASS A 
1 min 6.50 6.00 5.20 4.80 4.40 4.00 3.60 3.20 
30 sec 4.65 4.10 3.60 3.30 3.00 2.75 2.50 2.20 
10 sec 3.25 3.00 2.60 2.40 2.20 2.00 1.80 1.60 
Subject to availability -can be combined with Boa 
to earn maximum discount. 

8. PROGRAM TIME RATES I hr 1/2hr I/4hr 5min 
lx ........ ......... _.. ..... ......._.._... 50.000 30.00 20.00 10.50 
13x- 5% 78x-20% 260x-30% 
26x-10% 156x-25% 312x-35% 
52x-15% 

10. SPECIAL FEATURES 
News -Service charge 25% of net station time. 

CLASS AA 

KRDG 
1956 

Media Code 4 205 5790 2.00 
Redding Broadcasting Co., Box 1917, Redding, Calif. 

96001. ('hune 916-243-0343. 
I. PERSONNEL 

Manager -Howard N. Martineau. 
2. REPRESENTATIVES 

Bernard Howard & Co.. Inc. 
3. FACILITIES 

250 w.: 1230 kc. Non -directional. 
Operating schedule: 5:00 am -midnight Mon thru Sat; 
7:00 cm -11:00 nm Run. PST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 4a, 5, 6a. 7b. 
Rate Protection: 15h. 
Basic Ratea: 20b, 21d, 22b, 23a, 24b, 24e. 25a. 

28b, 28c. 
Contracts: 40a, 44a, 45. 46. 
Comb.: Cont. Discounts: 60e. 
Cancellation: 73b. 
Prod. Services: 80, 92. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective July 20. 1961. 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PACKAGES 

1 MIN: 
PER WK: ea tot ea tot 
1 ti 6.00 6.00 10 tl._._.._.. 5.00 50.00 
3 ti 5.75 17.25 15 ti 4.50 67.50 
5 ti 5.50 27.50 20 ü 4.00 80.00 
30 seconda -75% of 1 -minute rate. 
10 seconds -5n% of 1 -minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 40.00 24.00 18.00 9.00 
13 ti 38.00 23.00 17.50 8.75 
26 ti 36.00 22.50 17.00 8.50 
52 tl _.. 34.00 21.00 16.00 7.00 
104 tl. 32.00 20.00 15.00 6.50 
156 ti 30.00 19.00 14.00 6.00 

KVCV 
® 1939 

R AIB 
Subscriber to the NAB Radio Code 

Media Code 4 205 5820 7.00 
Golden Empire Broadcasting Co., Box 511. Redding, 

Cant. 94002. Redding 1646. Chestnut 3-1515. 
I. PERSONNEL 

Pre'. & Gen') Mgr. -Mrs. Hugh McClung. 
Manager -Pat McCarty. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Portland -Seattle Area -Art Moore & Associate.. 

3. FACILITIES 
1.000 w.; 600 kc. Directional. 
Operating schedule: 6:00 a.m. to 10:00 p.m. week- 
days: 7:00 a.m. to 11:00 p.m. Sundays. PST. 

4. AGENCY COMMISSION 
15% on net time and talent: no ash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a. 5, 6a. 7b. 
Rate Protection: lob, llb, 12b, 13b. 
Basic Rates: 20a. 22a, 22b, 23a, 24a, 28b, 29a. 
Contracts: 40a, 45. 48. 
Comb.: Cont. Discounts: 60a, 60k, Ola, 61b, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with CBS Radio Network. 
Member: CBS Radio Pacific Network. 

TIME RATES 
Rates effective November 1. 1962. 

Rates received September 26. 1962. 
6. SPOT ANNOUNCEMENTS 

1 -MINUTE ANNOUNCEMENTS 
GUARANTEED TIMES: 
I ti 4.80 
13 ti 4.65 
26 tl 4.50 
5- it 4.30 
65 ti 4 15 

DISCOUNTS 
3n ver 20% 8 see_......_....._._..._._ 50% 

7. PACKAGE PLANS 
SATURATION PLANS 

(7 -Day Period) 
50 ti 2.80 20 tI _.___... 3.50 
30 ti 3.15 10 ti..........._._.._...__. 5.80 

(30 -Day Period) 
100 ti 2.80 30 ti..._......__.._.__. 3.50 
7n tl 3.05 20 ti 3.90 
50 ti 3.25 10 ti 4.40 

130 ti.......__.._...._-.-._ 4.00 
156 t1......._....____._... 3.85 
260 ti __.._....._ 3.50 
312 t1......._,_._...._....... 3.20 

KV IP 
1957 

Media Code 4 205 5850 4.00 
Shasta Broadcasting Corp.. Box 1818, 2331 Radio 

Lane. Redding. Calif. 96002. Phone 916-241-1540. 
I. PERSONNEL 

Station Manager -James Duncan. 
Traffic Manager -Candace Murray. 

2. REPRESENTATIVES 
Radio Time Sales. 

S. FACILITIES 
1.000 w.; 540 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb. 2a, 2b. 3a. 3b. 3c. 3d, 4a, 4d, 5, 

6b, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a, 15b. 
Basic Rates: 20b, 21b. 23a, 24b, 25a, 26, 28a, 28c, 29a. 
Contracts: 40a, 41, 44a, 45, 46. 49, 51a 51b. 
Comb.: Cont. Discounts: 60a. 60e, 60f, 601. 
Cancellation: 70a, 70e, 71a, 72, 73a. 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 11/1/67 -Reed 12/12/67. 
Drive Time -Mon thru Sat 6-9 am & 4-6 pm. 
ROS -All other times. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

1 MINUTE 
PER WK : 1 tl 6 t1 12 ti 18 tI 24 ti 30 tl 
1 wk 5.50 5.25 5.00 4.75 4.50 4.25 
13 wk. ...... 5.25 5.00 4.75 4.50 4.25 4.00 
26 wk 5.00 4.75 4.50 4.25 4.00 3.75 
52 wk. 4.75 4.50 4.25 4.00 3.75 3.50 

30 SECOND 
1 wk 4.50 4.25 9.00 3.75 3.50 3.25 
13 wk 4.25 4.00 3.75 3.50 3.25 3.00 
26 wk ...... 4.00 3.75 3.50 3.25 3.00 2.75 
52 wk 3.75 3.50 3.25 3.00 2.75 2.50 

ROS 
1 MINUTE 

1 wk 4.00 3.75 3.50 3.25 3.00 2.75 
13 wk 3.75 3.50 3.25 3.00 2.75 2.50 
26 wk 3.50 3.25 3.00 2.75 2.50 2.25 
52 wk. 3.25 3.00 2.75 2.50 2.25 2.00 

30 SECOND 
1 wk 3.00 2.75 2.50 2.25 2.00 1.75 
13 wk 2.75 2.50 2.25 2.00 1.75 1.50 
26 wk 2.50 2.25 2.00 1.75 1.50 1.25 
52 wk......._ 2.25 2.00 1.75 1.50 1.25 1.00 
10 sec: 1/2 applicable 1 -min. 

8. PROGRAM TIME RATES 
Ix 13x 26x 104x 208x 365x 624x 

1 hr 70.00 68.20 68.00 60.00 55.00 52.00 ..._... 
1/2 hr 49.70 48.00 48.50 43.00 40.50 37.50 ...._. 
1/4 hr 31.50 30.50 29.50 28.50 28.00 27.00 
5 min 13.00 12.50 12.00 10.50 9.50 9,00 8.50 

10. SPECIAL FEATURES 
NEWS PACKAGES 

(6 days per wk) 
PER MO: 
Full pkg. 4 per day -._._..._._....... 175.00 
1/2 pkg 2 per day _.. ........ _....__.._.._ ...... _.._. 89.50 
All spots 30 seconda and rotated on equal basis 
throughout all newscasts. weathercasts and informa- 
tion programs and their adjacencies, plus open and 
close credits. Six days per week. 

REDLANDS 
San Bernardino County -Map Location 0-9 

Bee REDS consumer market map and data at begin- 
ning of the State. 

See San Bernardino -Riverside 
(including Redlands) 

REDONDO BEACH 
Los Angeles County -Map Location E-10 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

See Los Angeles Urban Area 

RIDGECREST (z Am) 
Kern County -Map Location E-9 

Bee SRDS consumer market map and data at beginning 
of the State. 

KLOA 
1956 

Media Code 4 205 5880 1.00 
Glenn E. Shohlom. Box 696, Rídgecrest, Calif. 93555. 

Phone 714-375-8888. 
I. PERSONNEL 

General Manager -Glenn E. Shoblom. 
Program Director -Richard Clark. 
News Director -Brooke Temple. 

2. REPRESENTATIVES 
San Francisco -The Sandeberg-Glenn Company. 
Los Angeles-Harlen G. Oakes & Associates, Inc. 

3. FACILITIES 
250 w.: 1290 kc. Non -directional. 
Operating schedule: 5:55 am -midnight. PST. 

4. AGENCY COMMISSION 
15/0 time: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 4a. 4c. 5, 6a, 7b. 
Rate Protection: IOa. 11a, 12a, 13a, 14a. 15b. 
Basic Rates: 20b, 21b, 22b, 23b, 24b, 25a. 28b, 29a, 

30. 31. 33a. 
Contracta: 40a. 41. 42b, 43, 44a. 46, 49. 51a, 51c. 
Comb.: Cont. Discounts: Bob, 80e, 60i, 61a, 62b. 
Cancellation: lob. 70e. 71b, 73b. 
Prod. Services: 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 5/1/68-Rec'd 6/3/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 sec 10 sec 1 min 30 aec 10 zee 
1 ti 4.00 3.20 2.00 156 tl.. 3.00 2.40 1.50 
26 ti 3.75 3.00 1.90 260 ti.. 2.75 2.20 1.40 
52 ti 3.50 2.80 1.75 312 ti.. 2.50 2.00 1.25 
104 tl 3.25 2.60 1.85 

CALIFORNIA 
7. PACKAGE PLANS 

PER WK: 
1 min 30 sec 10 sec 1 min 30 sec 10 see 

10 ti.... 3.00 2.40 1.50 25 ti.... 2.25 1.80 1.15 
15 ü.... 2.75 2.20 1.40 80 ti._ 2.00 1.60 1.00 
20 ti.... 2.50 2.00 1.25 

B. PROGRAM TIME RATES 
/2 hr 1/4 hr 10 min 5 min 

1 ü 2.5.00 17.00 12.50 8.00 
13 ti..._..__...___.._...._.._..._ 22.50 16.00 12.00 7.75 
26 ti._ -...___.._._...._... 21.50 15.00 11.50 7.50 
52 ü._.._ __..._..._ ............... 20.50 14.00 10.00 7.25 
104 ti .... 19.50 13.00 9.50 7.00 
156 ü._.._...._.._ ................ 18.50 12.00 9.00 6.75 
280 U._ 17.50 11.00 8.50 6.50 
312 ti 16.50 10.00 8.00 8.25 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

On the hour and half-hour. 
PER WK: I wk 13 wk 26 wk 52 wk 
6 ti _..._... 5.00 4.75 4.50 4.25 
12 ti ......... _...._...._ .............._... 4.75 4.50 4.25 4.00 
18 ti 4.50 4.25 4.00 3.75 

KRCK 
1956 

R AB 
Media Code 4 205 5910 6.00 
Unlimited Service Organization, Box 801, Ridgecraet. 

Calif. 93555. Phone 714-375-9976. 
STATION'S PROGRAMMING DESCRIPTION 

KRCK: Programmed for general interest. 
AIR PERSONALITIES handle all segmenta. NEWS: 
5 min every 30 min including sports and weather. 
MUSIC: middle-of-the-road, rock and jazz. SPORTS: 
pro baseball and football, college football, high school 
football and basketball, auto racing. Special events: 
live and tape coverage of local interest. FARM: 6:05 
am segments Sat am consumer news. Contact Repre- 
sentative for further details. Recd 12/1/67. 

1. PERSONNEL 
Pres. & Getí i Mgr. -Harry Nungester. 
Program Manager -John Dancy. 
Sales Manager -Dick Maham. 

2. REPRESENTATIVES 
Los Angeles, San Francisco, Chicago, New York - 

J. A. Lucas & Company/JALCO. 
3. FACILITIES 

1.000 w.; 1360 kc. Non -directional. 
Operating schedule: Daytime. PST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standard apply. 
General: la, 2b, 4a, 5, 6a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20a, 22a, 22b, 23b. 29b, 24e, 250, 26. 

29b. 
Contracts: 40a. 41, 97a. 51a. 
Comb.: Cont. Discounts: 60h, 62d. 
Cancellation: 71a. 72. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS Radio Network. 
Member: Jaleo-So/Cal Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eft 12/1/64-Rec'd 11/9/64. 
AA -Mon thru Fri 7-9 am & 4-6:30 pm. 
A -All ether times. 

8. SPOT ANNOUNCEMENTS 
CLASS AA 

lx 50x IOOx 250x 500x 750x 
1 min 8.00 5.40 4.80 4.20 3.90 3.60 

30 sec 4.50 4.05 3.60 3.15 2.95 2.70 
CLASS A 

5.00 4.75 4.25 3.75 3.25 2.75 
3.75 3.55 3.20 2.80 2.45 2.10 

I min 
e30 sec 

(R) 30 sec or leas. 
7. PACKAGE PLANS 

CLASS AA 
PER WK: IO ti 15 tI 20 tI 
1 min. 5.00 4.50 4.00 

e30 sec 3.75 3.35 3.00 

25 tI 
3.75 
2.80 

90 tI 40 t1 
3.50 3.00 
2.60 2.25 

I min 4.00 3.80 3.60 3.40 3.20 2.80 
30 sec 3.00 2.85 2.70 2.55 2.40 2.10 

(') 30 sec or less. 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr IO min 5 min 
1 x 50.00 30.00 20.00 15.00 10.00 
13 x 47.50 28.50 19.00 14.25 9.50 
26 o 45.00 27.00 18.00 13.50 9.00 
52 x 42.50 25.50 17.00 12.75 8.50 
156 x 40.00 24.00 16.00 12.00 8.00 
280 x 37.50 22.50 15.00 11.25 7.50 
364 x 35.00 21.00 14.00 10.50 7.00 
Announcements and programs can be combined to 
earn a lower rate. 

RIVERSIDE 
Riverside County -Map Location 6-10 

Be. PADS consumer market map and data at buglu- 
atng of the Stata. 

See San Bernardino -Riverside 
(including Redlands) 

ROSEVILLE 
Placer County -Map Location C-9 

See SRDS consumer market map and data at beginning 
of the State. 

KPOP 
1968 

Media Code 4 205 5925 4.00 
KPOP Radio, 8842 Quail Ln., Roseville. Calif. 95678. 

Phone 910-791-4111. 
STATION'S PROGRAMMING DESCRIPTION 

RPOP: Programmed for the adult and young adult. 
Features local news 3 min before hour and 3 min 
before half hour, with specially prepared local, re- 
gional and national sports 3 times per day M -Sat. 
National and world news by networks on hour and 
half hour, plus network national coverage of sports. 
Music is middle-of-the-road. Contact Representative 
for further details. Recd 6/24/68. 

I. PERSONNEL President -Don C. Reeves. 
General Manager -Gene Ragle. 
Sales Manager -Hank Gonzales. 

(This listing continued on next page) 
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CALIFORNIA 
Roseville -K P 0 P -Continued 
2. REPRESENTATIVES 

J. A. Lucas & Co.. Inc./JALCO. 
3. FACILITIES 

500 w.; 1110 kc. Non -directional days, directional 
nights. 

Operating schedule: 5:45 am -midnight. PST. 
4. AGENCY COMMISSION 

15/0. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 3d, 4a, 4d, 5, 6b. 7b. 8. 
Rate Protection: 10e. 11c. 12c, 13e, 14c, 18. 
Basic Rates: 20a, 21a. 21b, 21d, 22b, 238. 23b, 24a. 

24c, 25a, 27. 28b, 28c, 29a, 29b, 33b. 
Contracts: 40a 41, 42a, 43, 94b, 45, 46, 48. 49, 50. 

51a. 51c. 
Comb.: Cont. Discounts: 60h, 61a, 62a. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Member: Jaloo-No/Cal Group. 

TIME RATES 
No. 1 EH 7/1/68-Rec'd 6/25/68. 

AA -Mon thru Sat 6-9 am & 3:30-7 pm. 
A -Mon thru Sat 9 am -3:30 pm; Sun 7am-7 Dm. 
B -All other times. 

7. PACKAGE PLANS 

PW K : I ti 6 ti 112 NU tI 18 ti 24 ti 30 61 38+ 
AA 11.00 10.50 10.00 9.50 9.00 8.50 8.00 
A.. 8.25 7.90 7.50 7.10 6.75 6.40 6.00 
B. 5.50 5.25 5.00 4.75 4.50 4.25 4.00 

30 -SECONDS 
AA 8.80 8.40 8.00 7.60 7.20 6.80 6.40 
A._ 6.60 6.30 6.00 5.70 5.40 5.10 4.80 
B.. 4.40 4.20 4.00 3.80 3.60 3.40 3.20 

10 see: 50% of 1 -min. 
10. SPECIAL FEATURES 

3 -minute Newscasts at :57 and :27. 3 -minute Sporta - 
casts -1-1/2x 1 -min rate. 

CONSECUTIVE WEEK ACCUMULATING 
DISCOUNTS 

13 wk -4% 26 wk -8% 52wk-12% 
Must run 3 spots per week to earn discount. (CR) 

SACRAMENTO (7 AM; 7 FM) 
Sacramento County -Map Location C-6 

See SUDS consumer market map and data at begin- 
ning of the State. 

KCRA 
1945 

NBC Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 205 5940 9.00 
Kelly Broadcasting Co., 310 10th St.. Sacramento. 

Calif. 95814. Phone 916-444-7300. TWX 916-367- 
2433. 

I. PERSONNEL 
Partner -Jon S. Kelly. 
Partner -Robert E. Kelly. 
Gen'1 á Sales Mgr. -Ted Richeson. 

2. REPRESENTATIVES 
Edward Petry & Company. Inc. 

9. FACILITIES 
5.000 w. days. 1.000 w. nights; 1320 ke. 

Directional -separate patterns day and night. 
Operating schedule: 5:30 am -midnight. PST. 

4. AGENCY COMMISSION 
15/0 time; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10b, llb. 12b. 136. 14b. 
Basic Rates: 20b, 21b. 22b. 236, 24a, 25a, 26, 27, 

28b, 28c, 29a, 29b, 30, 32b, 33b. 
Contracts: 40a. 41. 42a. 43, 94b 45, 46, 47a, 48, 49, 

50, 51b. 51c. 
Comb.; Cont. Discounts: 60b, 60g, 601, 01b, 62b. 
Cancellation: 70a, 70e, 71a, 72. 73a. 
Prod. Services: 80. 82. 
FM facilities: KCTC (FM). 
Affiliated with NBC. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 EH 8/1/67-Rec'd 7/28/87. 
AA -Mon thru Fri 6-9:30 am & 3:30-7 pm. 
A -Mon thru Fri 5:30-6 am, 9:30 am -3:30 pm & 
7-8 pm; Sat & Sun 6 am -8 pm. 
B -Sun thru Sat 8 pm -5:30 am. 

8. SPOT ANNOUNCEMENTS 
CLASS AA 

I MIN: I ti 6 t 12 t1 IStI 24 tI 30 ti 
1 wk 32 30 28 26 24 22 
13 wk 30 28 26 24 22 20 
26 wk 28 26 24 22 20 18 
52 ak 28 24 22 20 18 16 
STATION BREAKS: 
1 wk 26 24 22 21 19 18 
13 wk- 24 22 21 19 18 16 
26 wk 22 21 19 18 16 14 
52 wk 21 19 18 16 14 13 

CLASS A 
1 MIN: 
1 wk 26 24 22 20 18 16 
13 wk 24 22 20 18 16 14 
26 wk 22 20 18 16 14 12 
52 wk 20 18 16 14 12 30 
STATION BREAKS: 
1 wk 21 19 18 16 14 13 
13 wk 19 18 16 14 13 11 
26 wk 18 16 34 13 11 10 
52 wk 16 14 13 11 10 8 

CLASS B 
1 MIN: 
1 wk 22 
13 wk 20 
26 wk 18 
52 wk 16 
STATION BREAKS: 
1 wk 18 
13 wk 16 
26 wk 14 
52 wk 13 

20 
18 
16 
14 

16 
14 
13 
11 

18 
16 
14 
12 

14 
13 
11 
10 

16 
14 
12 
10 

13 
11 
30 

8 

14 12 
12 10 
10 8 
8 6 

11 
I8 

6 

30 
8 
6 
5 

CONSECUTIVE WEEK DISCOUNT 
A minimum expenditure of 60.00 per wk is required 
to earn a CWD. 

FLOATING SPOTS 
1 -minute or 30 -second spots may be floated within 
AA, A and B times by taking a 10% discount from 
the applicable rate. 

ROS 
Spots of 1 -minute or less may be scheduled on an 
ROS basis by taking 50% discount from the appli- 
cable AA rates. 

ID SPOTS 
10 -second smote available in A and B times only on 
a preemptible basis at 50% of the applicable fixed 
1 -minute rate. 

8. PROGRAM TIME RATES 

1/4 HR: 
CLASS AA 

wk 13 wk 26 wk 52 wk 
1 II 65 62 59 55 
6 ti 

_-_^ 
61 59 55 53 

12 tl.._.........._...._. 55 53 51 99 
10 MIN: 
1 ti 50 47 44 40 
8 ti _ 46 44 40 38 
12 ti ._ 40 38 36 34 
5 MIN: 
1 ti 40 37 34 30 
6 ti 36 34 30 28 
12 ti 30 28 26 24 

CLASS A 
1/4 RR: 
1 ti 61 58 55 53 
6 ti 57 55 53 51 
12 ti 51 49 47 45 
10 MIN: 
1 ti 46 43 40 38 
6 ti 42 40 38 36 
12 ti 36 34 32 30 
5 MIN: 
1 ti 38 33 30 28 
6 ti 32 30 28 26 
12 ti 26 24 22 20 

CLASS B 
1/4 HR: 
1ti 55 
6 ti 53 12ti 47 
10 MIN: 
1 ti 40 39 36 34 
8 ti 38 36 34 32 
12 ti 32 30 28 26 
5 MIN: 
1 ti 30 29 26 24 
6 ti 28 28 24 22 
12 ti 22 20 18 16 

10. SPECIAL FEATURES 
NEWS PROGRAM CHARGE 

5 min...------ ....... 3 1/4 hr_ 
10 mirL. _..._..._._.._... 5 

KCTC (FM) 
(formerly KCRA-FM) 

1947 

54 
51 
45 

51 
49 
43 

©OFIMU 

49 
47 
41 

Beeline 
k 

Radio 
KFBK 

is NO.1 

in Latest 

Sacramento ARB 

Take a look at these facts from 
the April 17 - May 14, 1968 Sacra- 
mento ARB 25 county total survey 
area: 

KFBK is No. 1 in total audience - leading in both overall aver- 
age quarter hour persons and 
cumes. 

7 KFBK is No. 1 in both average 
quarter hour persons and cumes 
6 AM to Midnight, Monday 
through Sunday. 

Media Code 4 205 5955 1.00 
Kelly Broadcasting Co., 310 10th St., Sacramento, 

Calif. 95814. Phone 916-944-7300. TWX 916-367- 
2433. 

I. PERSONNEL 
Partners -Jon S. Kelly & Robert E. Kelly. 
General Manager -Ted Richeson. 
Station Manager --Bill Zimlich. 

2. REPRESENTATIVES 
Edward Petry & Company, Inc. 

3. FACILITIES 
ERP 50,000 w. (hotu. & vert.); 98.1 mc. Stereo. 
Operating seneaute: e am -midnight. PST. 
Antenna ht.: 420 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 4a, 5. 6a. 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basle Rates: 20b, 21b, 22b, 23b, 24a, 25a, 28. 27. 

28b. 28e. 29a, 29b, 30, 32b, 33b. 
Contracte: 40a, 91, 92a, 43, 49b, 45, 46. 47a. 48, 49, 

50. 51b, 51c. 
Comb.; Cont. Discounts: 60b, 60g, 601, 61b, 62b. 
Cancellation: 70a. 70c, 71a, 72, 73a. 
Prod. Services: 80, 82. 
AM facilities: KCRA. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 ER 8/1/68 -Reed 8/9/68. 
6. SPOT ANNOUNCEMENTS 

PER WK: I ti 10 ti 20 ti 30 ti 50 01 100 ti 
PER Y R: 50x IOOx 200x 300x 500x 1000x 
1 min 6.00 5.00 4.00 3.00 2.50 2.00 
20/30 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 

10. SPECIAL FEATURES 
News -1 -min rate, plus 2.00. 

KCVR 
LODI 

City of license -Lodi, Calif. 
Sacramento office --7275 Jerry Way. Phone 916-444- 

0626. 
See listing under Lodi. Calif. 

KFBK 
1922 

A McClatchy Beeline Station 

Subscriber to the NAB Radio Code 
Media Code 4 205 5970 0.00 
McClatchy Broadcasting, 21st and Q. Sacramento. 

Calif. 95804. Phone 916-442-0476. TWX 916-444- 
7353. 

I. PERSONNEL 
Manager -Arthur C. Williams. 

2. REPRESENTATIVES 
Katz Radio, West. 
McClatchy Sta. Sales Office: See Rep & 8/O pages 

3. FACILITIES 
50,000 w.; 1530 kg. Directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only. Bills payable when rendered. 

KFBK is No. 1 in traffic time in 
both average quarter hour per- 
sons and cumes, Monday 
through Friday 6-10 AM, 3-7 
PM. 

KFBK is No. 1 on weekends. In 
average quarter hour persons 
KFBK leads 6 AM to Midnight 
on Saturday and Sunday. 

Ask your Katz man for the full 
story on KFBK's more than 40 
years of broadcast service that pro- 
duces sales results in the KFBK 
Market with a population of 
1,585,500 and an effective buying 
income of $4,393,523,000. 

Data Source: Sales Management's Survey 
of Buying Power, June, 1968 

Estimates subject to errors, variations and 
interpretative restrictions inherent in sampl. 
ing surveys. 

KFBK 
SACRAMENTO, CALIFORNIA 

KATZ RADIO 
NATIONAL REPRESENTATIVE 

5. GENERAL ADVERTISING Bee coded regulation/ 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, lb, 3d, 4a, 4d. 5, Oa, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15d. 
Basic Rates: 20a. 20b, 22a, 22b. 23a, 24b, 24e, 25a. 

26, 27, 28a. 29a, 30. 32a, 33b. 
Contracts: 401. 41, 42a4 44a. 44b. 45. 46. 47a, 48. 

51a, 51e. 
Comb.; Cont. Discounts: 60a, 60f, 61a, 01b. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with CBS Radio Network. 
Affiliated with Katz Radio A.I.D. Plan, 
Member: McClatchy Beeline. California Farm Net- 
work. Golden West Radio Network. 

TIME RATES 
No. 33 ER 5/1/68 -Reed 5/1/68. 

AAA -Mon thru Fri 6-10 am. 
AA -Mon thru Fri noon -1 pin & 3:30-7 pm; Sat 
6-10 am. 
A -Mon thru Fri 10 am -noon, 1-3:30 pm & 7-8 pm; 
Sat 10 am -6 pm. 
B -All other times. () Advertiser may choose 6-9 am or 7-10 am. 

6. SPOT ANNOUNCEMENTS 
PER WK. I MIN: 101 Oil 12tí 1811 24t1 

AAA 36 34 32 31 30 
AA 32 31 30 29 28 
A 23 22 21 20 19 
B 19 18 17 16 15 

50/50 Traffic Plan: Schedule at least half combined 
Class AAA and Class AA spots in AA time earn 
Class AA rates on all AAA and AA spots. 
20/30 sec: 80% of 1 -min. 10 sec: 50% of l -min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

I MIN: Per wk 
TAP I: 
12 ti (3AAA, 3AA, 2A, 4B)..._.._ .......... __._....... .... 246 
18 ti (SAAA, 4AA, 3A, 6B) 351 
24 ti (6AAA, 6AA, 4A, 8B)..._.._.._.._.._._......_ 494 
TAP II: 
12 ti (2AAA. 2AA, 9A, 4B) ........... _ ...... _.._.._.._.._. 228 
18 ti (3AAA, 3AA, 6A. 6B)..._...._........_._.._......_ 324 
24 ti (4AAA 9AA, 8A, 8B)..._.._ ......... _..._.._.._._ 408 

*TAP- III: 
12 ti (4A, 8B) _. 132 
18 ti (6A. 12B) 
24 ti (8A, 16B) .. 216 
20/30 sec: 80% of 1 -min 1U see: 50% of I -min. () Subject to availability and must be cleared 

with station. Station reserves right to withdraw 
package immediately without notice but with 30 
days rate protection. 

8. PROGRAM TIME RATES 
(Mon thru Sun 6 
lx 26x 52x 

I hr 200 188 181 
1/2 hr 120 109 104 
1/4 hr 70 63 60 
10 min 60 53 50 
5 min....._ 42 38 36 

am -8 pm) 
I04x 158x 

169 163 
94 89 
56 54 
47 46 
33 32 

260x 312x 
150 144 

84 80 
52 49 
45 44 
31 30 

10. SPECIAL FEATURES 
NEWS á FARM CHARGES 

(Commissionable) 
1/2 hr 1/4 hr IO min 5 min 

News 15.00 10.00 7.50 5.00 
Farm 20.00 15.00 10.00 7.50 

COMBINABILITY 
All spots, regardless of length or classification, may 
be combined for discounts. 
Spots and programs may be combined to earn [umber 
of weeks discounts but may not be combined to earn 
times per week discounts. 
5 -minute programs broadcast on the same day for the 
same sponsor may be combined for contiguous rates 
only in Class A and Class B spot time; 10 -minute 
or longer programa broadcast on the same day for the 
same sponsor may be combined for contiguous rates 
In all time periods. 

K F B K -FM 
1946 

Media Code 4 205 5971 8.00 
McClatchy Broadcasting, 21st & Q. 

Calif. 95804. Phone 916-442-5011. TWX 916- 
444-7335. 

I. PERSONNEL 
Manager -Arthur C. Williams. 

2. REPRESENTATIVES 
Katz Radio. West. 
McClatchy Sta. Sales Office: Bee Rep & S/O pages. 

3. FACILITIES 
ERP 115.000 w.: 92.5 mc. 
Operating schedule: 1 pm -midnight Mon thru Fri; 
11 am -midnight Sat; noon -10 pm Sun. PST. 
Antenna ht.: 290 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2b, 3a. 3b, 3d. 411. 9d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 13b. 14b. 
Basic Rates: 20a, 20b, 22a, 22b, 23a, 29b, 24e. 20. 

28a. 29a, 30, 32a, 33b. 
Contracts: 40a, 91, 42a, 44a, 44b, 45, 46. 471, 48, 

51a, 51c. 
Comb.: Cont. Discounts: 60a, 60f, Ola, 61b. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
No. 3 EH 11/1/67 -Reed 11/2/67. 

6. SPOT ANNOUNCEMENTS 
PER VR: Ix 52x I56x 260x 520x 1040x 
PER WK: 3t1 Stl 10 t1 20 01 25 t1 
1 min 8.00 7.00 6.00 5.00 4.00 3.50 
30 sec......._ 6.00 5.00 4.50 4.00 3.50 9.00 
10 sec 4.00 3.50 3.00 2.50 2.00 1.75 

7. PACKAGE PLANS 
ROS -Within 30 days 

10 tl IS ti 20 ti SO ti 50 tI 
1 min 5.00 9.50 4.00 3.50 3.00 
30 sec 4.50 4.00 3.25 3.00 2.50 

8. PROGRAM TIME RATES 
PER YR: Ix 26x 52x 260x 312x 520x 
1 hr 30 28 26 23 20 18 
1/2 hr 20 18 16 14 12 10 
1/9 hr: 50% of 1 hr. 

M. SPECIAL FEATURES 
News program sponsorships -1 -minute rate plus 1.00. 

(Sacramento continued on next page) 
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Sacramento -Continued 
KGMS 

1952 

abAlan Torbet 
LJ.1 Associates, Inc. 

Subscriber to the NAB Radio Code 
Media Cede 4 205 6000 5.00 
Kula Broadcasting Corp.. 1235 H. St., Sacramento. 

STATION'S4PROGRAMM4Ì G4DESCRIPTION 
KOMS: Programmed for adults and young adults. 
MUSIC 85%: general popular music, ehowtunes, 
standards, string orchestra. symphonic band. NEWS 
10%: local, national, international. 4 man news 
department. AP, plus independent group news bu- 
reau and capitol news office. Newscasts on hour and 
half hour during commute hours, on hour all other 
periods. Ski information and road condition reports 
during winter months. Frost reports in season. 
COMMERCIAL POLICY: maximum 18 spots/hour. 
Maximum spot length 60 seconds. Contact Repre- 
sentative for further details. Recd 8/22/67. 

1. PERSONNEL President -A. J. Kriaik. 
Vice-Pres. & Gen'l Mgr. -Ted Wolf. 
National Sales Manager -Bob Parente. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w.; 1380 ke. Directional. 
Operating schedule: 5:30 am -midnight. 

4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 5, 6a, 8. 
Rate Protection: 10b, 11h. 12h. 13b, 14b. 
Basic Rates: 20b, 22b, 23b. 24a, 24e, 25a, 28a. 29a, 

30. 
Contracts: 40a, 41, 45. 46. 47a. 48. 
Comb.; Cont. Discounts: 60b, 60f, 61a. 62d. 
Cancellation: 70a, 70e. 71a. 72. 73b. 

TIME RATES 
No. 14-A Eff 8/1/68-Rec'd 7/5/68. 

AAA -Mon thru Sat 6-10 am. Rotation. 
AA -Mon thru Sat 3-7 pm. Rotation. 
A -Mon thru Sat 10 am -3 pm & 7 
all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

1 MINUTE 
Iti 5tí 

pm -6 am; Sun 

6tí IIti2Itl 
1 wk 35 32 30 29 27 
13 wk. 34 31 29 28 26 
26 wk 33 30 28 27 25 
52 wk 32 29 27 26 24 

20/30 SECONDS 
1 wk 28 26 24 23 22 
13 wk 27 25 24 22 21 
28 wk 26 24 23 21 20 
52 wk. 25 23 22 20 19 

CLASS AA 
1 MINUTE 

1 air 30 27 25 24 22 
13 air 29 26 24 23 21 
26 wk 28 25 23 22 20 
52 wk 27 24 22 21 19 

20/30 SECONDS 
1 wk 25 22 20 19 17 
13 wk 24 21 19 18 16 
26 wk 23 20 18 17 15 
52 wk 22 19 17 16 14 

CLASS A 
1 MINUTE 

1 wk 23 20 19 18 16 
13 ask 22 19 18 17 15 
26 wk 21 18 17 16 14 
52 wk 20 17 16 15 13 

20/30 SECONDS 
1 wh 20 17 16 15 13 
13 wk 19 16 15 14 12 
26 wk 18 15 14 13 11 
52 wk 17 14 13 12 10 
10 sec: 60% of 1 -min. 
50/50 combination of AAA and AA earns AA rate 
for both classes. 

KHIQ(FM) 
1959 

©QFMU 
Media Code 4 205 6030 2.00 
Ericsson, Spaulding and Stllgenbauer, 2000 Auburn 

Blvd., Sacramento, Calif. 95821. Phone 916-483- 
3469. 
STATION'S PROGRAMMING DESCRIPTION 

KHIB (FM) : Programmed for adults. 
NEWS: 5 min newscasts 17 times daily. MUSIC: 
6 am -10 pm general popular music featuring stand- 
ard, showtunes, film music, middle - of - the - road, 
played by string orchestras with occasional choruses, 
utilizing air personalities 6-9 am, 5-7 pm. Serious 
music 9-10 pm employing air personalities. Com- 
plete opera Sun. COMMERCIAL POLICY: 2 com- 
mercials per 15 minutes. Singing commercials not 
accepted. Personalities available for remote broad- 
casts for special sales and community events. Contact 
representative for further details. Recd 9/26/68. 

I. PERSONNEL 
General Manager -Jim Bodges. 

2. REPRESENTATIVES 
Roger Coleman. Inc. 
Albert chance Company. 

3. FACILITIES 
ERP 17,500 w. - 105.1 mc. Stereo. 
Operating schedule: 6 am -midnight. PST. 
Antenna ht.: 130 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a, 3a. 3b, 3c, 3d, 4a, 4d, 5, 8. 
Rate Protection: 10e. 14a. 
Basic Rates: 20a. 2ob, 21a, 24b, 26, 28a. 29a, 33a. 
Contracts: 40a. 41. 45. 46. 47e. 50. 
Comb.; Cont. Discounts: 61a, 62d. 
Cancellation: 71a, 72. 73b. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 

TIME RATES 
No. 2 ER 9/1/67-Rec'd 7/3/67. 

S. SPOT ANNOUNCEMENTS 
1 milt 30 see 

1 z .......- 10.00 7.50 
25 z 9.50 7.15 
50 z _..._. 9.00 6.75 
100 z __.__ 8.50 6.40 
200 L_ ...... __. 8.00 6.00 
300 x.._ ....... _ 7.50 5.85 
400 z _.._ 7.00 5.25 
500 z _.» 6.50 4.85 
600 z 6.00 4.50 
700 z ....... ___ 5.80 4.35 

7. PACKAGE PLANS 

Imin 30tee 
800 z _._. 5.60 4.20 
900 z..._....__. 5.40 4.05 
1000 z _.._. 5.00 3.75 
1250 z ._ 4.80 3.60 
1500 z....__. 4.60 3.45 
2000 z _ 4.40 3.30 
2500 z _ 4.20 3.15 
3000 i 4.00 3.00 
4000 z.._..__ 3.60 2.70 

7 DAYS 
1 min, 75 tl. ea...._ 6.66 30 sec, 75 U. ea. 5.00 

30 DAYS 
1 min, 300 ti. ea 4.80 30 sec. 300 ti, ea..._ 3.60 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr Ihr 

1 z ..... 15.00 20.00 30.00 50.09 
25 z - 14.25 19.00 28.50 47.50 
50 z..._....._.._.._...»..._ 13.50 18.00 27.00 45.00 
100 z.._.._._..._ _..» 12.75 17.00 25 50 42.50 
200 z 12.00 16.00 40.00 
300 z............_._..__......._ 11.25 15.00 37.50 
400 z..._......_. ......-._. 10.59 14.00 35.00 
500 z...... _.__ 9.75 13.00 32.50 
600 z _... 9.00 12.00 30.00 
700 z -......_..__.._..._ 8.70 11.60 29.00 
800 z__......_ _._. 8.40 11.20 28.00 
900 z 8.10 10.80 27.00 
1000 z.._.._.._........_- 7.80 10.40 26.00 
1250 x__.._ ..._ 7.50 10.00 25.00 
1500 z_.....__.._..._.....- 7.20 . - 

24.00 
22.50 
21.00 
19.50 
I8.00 
17.40 
18.80 
16.20 
15.60 
1500 

KJAY 
Media Code 4 205 6060 9.00 3 
Bobeirick, Inc.. 1431 Arden Way, Sacramento. Calif. 

95815. Phone 916-922-7191. 
I. PERSONNEL 

Pres., Gen'l Mgr. & Sales Mgr. -Jack L. Power. 
2. REPRESENTATIVES 

Savant/Gates, Inc. 
3. FACILITIES 

500 w. days; 1430 kc. Directional. 
Operating schedule: 6 am -local sunset. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3b, 9a. 9d, 5. 6b. 7b, 8. 
ltate Protection: 10b, llb, 12b, 13b. 
Basic Rates: 20a, 22a. 23a, 24a, 25a. 28a. 29a. 
Contracts: 90a, 46. 47a. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 71a. 73a. 
Affiliated with MRS Radio Network. 

TIME RATES 
Rates effective January 1, 1966. 
Rates received January 5, 1960. 

7. PACKAGE PLANS 
PER WK: I min 30 see 25 U..._.._»_ 13.50 10.50 
10 tl..._...._». 15.50 12.00 30 tL ...... 12.50 9.75 
20 ti 14.50 11.25 

500x 1000x 
Per year 11.00 9.50 

13 wk. 
(Additional discounts) 

wk....._ 15% 
26 wk 10% 

KJML(FM) 
1957 

Media Code 4 203 6090 6.00 
Town and Country Broadcasters. Inc., 2912 Auburn 

Blvd., Sacramento, Calif. 95821. Phone 916-487- 
0354. 

I. PERSONNEL General Manager -Frank Ambrose. 
Production Director -J. Hind. 

2. REPRESENTATIVES 
United Advertising Merchandising, Marketing & 
Management. 

3. FACILITIES 
Ett1' 20,000 w.; 106.5 me. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 158 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulation 
General: la, 2a, 3a, 3b. 4a, 9d, 5. 6a. 7a. 8. 
Rate Protection: 15b. 
Basic hates: 20a. 22a, 23a, 24a, 26, 28a. 29a. 
Contracts: 40c, 42b. 45, 48. 47a, 48. 
Comb.; Cont. Discounts: 60c, 61a, 81b, 62b, 62e. 
Cancellation: 73a. 

TIME RATES 
Rates effective April 1, 1965. (Card No. 8.) 

Card received April 27. 1965. 
Class AA -6:00 pm -2:00 am Mon thru Fri; noon - 
midnight Sat and Sun. 
Class A-7:00 am -6:00 pm Mon thru FH; 7:00 am - 
noon Sat and Sun. 
Class B -All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

CLASS AA 
1 min 30 sec 1 min 30 tee 

1 U..._ 12.00 9.00 250 tL.._.._... 8.50 7.00 
25 U 11.00 8.00 500 tl..._.._._ 8.00 8.00 
100 ti. 9.00 7.50 1000 U..._..._ 7.50 5.00 

CLASS A 
1 U. 10.00 8.00 250 tl..._.._._ 7.00 5.50 
25 ti 8.50 6.50 500 ti.._.._... 6.50 4.80 
100 U 7.50 6.00 1000 ti 5.50 4.40 

50% of Class AA rate.CLASS 
B 

7. PACKAGE PLANS 
1 MINUTE ROS PACKAGE 

(30 days or less) 
10 ti 8.00 50 tí..._.._......_......_..... 6.40 
20 ti 7.60 100 tl.......___.._.._....._ 5.60 
30 ti 7.20 200 t1 ........... _.._._..._... 5.20 

8. PROGRAM TIME RATES 
(Sold only on 52 week basis) 

CLASS AA 
1 hr 70. 1/4 hr..._ .......___. 30. 
1/2 hr 45. 

CLASS A 
10 min 

10. SPECIAL FEATURES 
NEWSCASTS 

10 min 5 min 10 min 5 min 
1-5 U..._....... 22.50 15.50 65-129 ti 20.50 13.50 
6-11 ti 22.00 15.00 130-259 ti.... 20.00 13.00 
12-23 ti 21.50 14.50 259-519 tl.... 19.50 12.50 
24-64 U 21.00 14.00 
5 minutes on the hour in Clam AA time. 
10 minutes on the hour in Class A time. 

KPOP 
ROSEVILLE 

City of License, Roseville, Calif. 
Considered by the American Information Network as 
their Sacramento cutlet. 
See listing under Roseville, Calif. 

KRAK 
1928 

R A 
Media Code 4 205 8120 1.00 
Hercules Broadcasting Co., Box 6347, Sacramento. 

Calif. 95860. Phone 916-482-7100. 
I. PERSONNEL 

Pres. & Gen'I Mgr. -Manning Slater. 
Station Manager -Jay Hoffer. 
General Sales Manager -John M. McRae. 

2. REPRESENTATIVES 
II -11 Representatives, Inc. 

3. FACILITIES 
50,000 w.; 1140 kc. 

Directional -same pattern day and night. 
Operating schedule: 24 hours daily except Bun. PST. 

4. AGENCY COMMISSION 
15/0 on net time and talent. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 3a, 4n. 5, 8a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 
Basle Rates: 20a, 22a, 29a, 24b, 24e, 28a, 29a, 33a. 
Contracts: 40a, 41, 42b, 44a, 48, 47a, 48, 49, 51a. 
Comb.; Cont. Discounts: 60a, 80g, 601. 61a. 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 81, 82. 
10% discount on earned KKUA, Honolulu rate when 
scheduled purchased runs concurrent with KRAK, 
Sacramento. 

TIME RATES 
No. 89 ER 5/1/88-Bec'd 4/8/88. 

AA -Mon thru Sat 8-10 am & 3:30-7 pm. 
A --Mon thru Sat 10 am -3:30 pm; Sun 7 am -7 pm. 
B -Mon thru Sun 7 pm -midnight. 

7. PACKAGE PLANS -AA--A--B- 
PER WK: I min 30 see I min SO sea I min 30 see 
6 ti 40 32 30 24 20 18 
12 ti 38 30 29 23 19 15 
18 ti 36 28 28 22 18 14 
24 ti 34 26 27 21 17 13 
30 ti _ 32 24 28 20 16 12 

DISCOUNTS 
52 wk -10% 

ANNUAL PLAN 
I min 30 see I min 30 tee 

500 x____ ..... 24 20 1000 x 20 16 
Master contract subject to short rate. Spots will be 
distributed in all time classifications. No additional 
discounts. 
10 sec: 40% off 1 -min. 

SPOT DISTRIBUTION PLAN 
10% discount on earned rate selected front Weekly 
Packages. Schedule must be equally distributed over 
5 days or more within the week. SDP plans do not 
combine for frequency with any other packages or 
programs. No additional discounts. 

10. SPECIAL FEATURES 
5 -MINUTE NEWS PACKAGES 

Earned rate plus 10% of Weekly Package rate for 
1 minute spots. 
Maximum contract: 52 weeks. 

KROY 
1937 

mcgavren-guild 
pgw radio, inc. 

R A B 
Media Code 4 205 6150 8.00 
KIWI', Box 15557, Sacramento, Calif. 95815. Phone 

916-927-4274. 
1. PERSONNEL 

President -Ralph Guild. 
Vice-Pres. & Gen'l Mgr. -Dwight L. Case. 
Program Director -John Hyde. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 
Seattle. Portland -William L. Simpson & Assoclatea. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 ke. 

Non -directional. 
Operatine schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la. 2b, 3a, 3d, 4a. 5, 76, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 
Basin Rates: 20a, 21a, 21b, 21d, 221), 23a, 24a, 241). 

24e. 25a. 28a, 29a, 29b, 33b. 
Contracts: 40e, 41, 44a, 45, 46, 49. 51e. 
Comb.; Cont. Discounts: 60d. 601, 62b, 82d. 
Cancellation: 70c, 71a. 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 9 Elf 4/1/65 -Reed 2/26/65. 

AA -Mon thru Sat 6-10 am & 3-7 Dm. 
A -Mon thru Sat 10 am -3 um. 
B -Mon thru Sat 7 pm -midnight; Sun all day. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: AA A B 
1 ti _. .... _.... 30.00 20.00 15.00 
6 t1 29.00 19.00 13.50 
12 ti 28.00 18.00 12.50 
18 ti 24.00 16.00 11.50 
24 ti 23.00 15.00 11.00 
30 ti 22.00 14.00 10.50 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

WEEKLY DISCOUNTS 
13 wk _ 2% 52 wk..... .__...W» 6% 
28 wk 4% 

CALIFORNIA 

KSFM(FM) 
1959 

Media Code 4 205 6180 5.00 
KSFM, Inc., 5831 Rosebud Lane, Sacramento, Calif. 

95841. Phone 916-331-3501. 
I. PERSONNEL 

General Manager -Logan T. Waterman. 
General Sales Manager -John D. McKay. 
Program Director -Ray Monday. 

2. REPRESENTATIVES 
Los Angeles, New York -Frederick W. Smith. 
San Francisco, Chicago -The Sandeberg-Glenn 

Company. 
3. FACILITIES 

ERP 69,000 w.; 96.9 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 278 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5, 8b, 7b. 
Rate Protection: 10e, llc, 12e, 13e, 14f. 
Basle Rates: 20a, 21a, 24b, 25a, 26, 28a, 29a, 33a. 
Contracts: 40a, 42a, 43, 50. 
Comb.; Cont. Discounts: Bob, 60e, 62a. 
Cancellation: 70a, 70d, 71a, 72. 
Prod. Services: 80, 82. 
Affiliated with Major Market FM Network. 

TIME RATES 
Eft 1/31/68 -Reed 2/2/88. 

A-6 am -midnight. 
B -Midnight -8 am. 

6. SPOT ANNOUNCEMENTS 
CLASS A 
12.00 260 x..._ .............._.._». 9.00 
11.75 312 z 8.50 
11.50 824 z.._......_......_.._ 7.50 
11.00 1000 z.._.._......_.._.._ 7.00 
10.00 

26 x. 
52 x..._ 
104 z 
156 z 
Class B-50% of A 
30 sec: 80% of 1 -min. 

7. PACKAGE PLANS 
5 ti IO ti 15 ti 

Per wk 11.00 10.00 9.00 
8. PROGRAM TIME RATES Ix 

60 
1/4 hr 40 

10. SPECIAL FEATURES 
NEWS 

Contains open and close and 2 30 -sec commercials. 
Ix 268 1048 260x 

5 min 22.00 20.00 19.00 18.00 
Contains open and close and 1 30 -sec commercial. 
1 min 11.00 10.00 9.50 9.00 

KXOA KXOA-FM 
1945 1947 

BLAIR RADIO 

R A B 

10 nec: 60% of 1 -min. 

20 ti 25 t1 
8.50 7.50 

268 104s 
90 80 
55 50 
35 30 

Media Code 4 205 6210 0.00 
Cal -Val Radio, Inc., Box 15184, 1470 Leisure Ln., 

Sacramento. Calif. 95815. Phone 916-922-8851. 
I. PERSONNEL 

President -Thomas J. Hennes,. 
Vice Pres. & Gen'l Mgr. -Lou Stratton. 
General Sales Manager -Jay Barrington. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1470 he. 

Directional -separate patterns day and night. 
Operating schedule: 24 hours dally except midnight - 
5:30 am Mon. PST. 
FM FACILITIES 
ERP 12.500 w.: 107.9 me. 
Operating schedule: 18 hours daily. PST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a. 2b, 3e, 3d. 4a, 4d, 5, 8h, 7b. 8. 
Rate Protection: 10c. lie. 12c, 13e, 14e, 16. 
Basic Rates: 206, 22a, 22b, 23a, 24b, 24c, 25a, 29a. 

33a. 
Contracts: 40a, 41, 92b, 92d, 94b, 45, 46, 47a. 
Comb.; Cont. Discounts: Bob, 60d. 60e, 801. 81a. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with Blair Group Plan Radio Network. 

TIME RATES 
Elf 10/1/67 -Reed 10/12/67. 

AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -Mon lieu Sat 9 am -4 pm; Sun 9 am -7 pm. 
B -All other times. 

6, SPOT ANNOUNCEMENTS 
CLASS AA 

(') (f) 6 ti 12 tI 18 ti 24 tI 30 tI 
1 min 30.00 28.00 26.00 25.00 24.00 23.00 21.00 
20/30 see 24.00 22.00 21.00 20.00 19.00 18.00 17.00 
ID's 18.00 17.00 15.56 15.00 14.50 14.00 12.50 

22.00 20.00 19.00 18.00 17.00 15.00 
18.00 16.00 15.00 14.00 13.00 12.00 
13.00 12.00 11.50 11.00 10.00 9.00 

CLASS B 
1 min 16.00 14.00 13.00 12.00 11.00 10.00 
20/30 sec.... 13.00 12.00 11.00 10.00 9.00 8.00 
ID's 9.50 8.50 8.00 7.00 6.50 6.00 

(') Specified position. 
(t) Less than 6 ti. 

1 -min, 20/30 -sec and ID's may be combined for 
maximum frequency. Except for specified position, 
all spots will he staggered in time period. 

10. SPECIAL FEATURES 
NEWSCASTS Ix 52x 2608 

5 min 30 28 28 
3 min 24 22 20 
Headlines and Sportslines-Applicable 30 -sec rate 
plue 1.50; 30 -seconds only. 

DISCOUNTS 
28 wk -4% 52 wk -8% 

(Sacramento continued on next page) 
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CALIFORNIA 
Sacramento ---Continued 

KXRQ (FM) 
1959 

Media Code 4 205 6240 7.00 
Dale W. Flewelling, Box 669, Elks Bldg.. 11th 

& J Ste., Sacramento, Calif. 95814. Gilbert 3-1003. 
STATION'S PROGRAMMING DESCRIPTION 

KXRQ (FM) : Programmed for adulta. 
l'opular music day and evening hours. State news 
roundup and weather, noon. Jazz, modern, 10 pm -2 am 
daily. Popular music till dawn, 2 am -6 am daily. 
Religious programs Sun mornings. Programmed for 
housewives weekday mornings. Showtunea Fri eve- 
ning. Dixieland Sat evenings. Remote coverage 
special local events. Contact Representative for 
further details. Rec'd 7/19/67. 

I. PERSONNEL 
President -Dale W. Flewelling. 
General Manager -Ed Guirard. 
Program Director -Vie Kopp. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 

3. FACILITIES 
ERP 3.500 w.; 98.5 mc. 
Operating schedule: 24 hrs. 
Antenna ht.: 298 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 4a, 4c. 5. 6a, 7a. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15b. 
Basic Bates: 22b, 23e. 24b, 28a, 29a. 
Contracts: 40e. 46. 47a. 
Comb.: Cont. Discounts: 60a, 60b. 60k. 
When tower rates apply through additional time 
broadcast, lowest net rate Is paid as earned. 

TIME RATES 
Rates effective July 1. 1962. 

6. SPOT ANNOUNCEMENTS 
1 min 80 sec 1 min 80 see 

1 7.00 4.00 250 ti.-.._.._ 5.40 3.20 
13 tl..._.._._._ 6.80 3.95 300 ti. 5.20 8.10 
26 ti 6.60 3.80 350 tL.._____ 5.00 8.00 
52 6.40 3.70 400 ti.._._.._ 4.80 2.90 
75 ti..._._.M 8.20 3.60 450 U.__ 4.60 2.80 
100 tl.__ 6.00 3.50 500 ti..._.__._ 4.40 2.70 
150 tL ...... 5.80 3.40 550 tL.____ 4.20 2.60 
200 ft..._.._.._ 5.60 8.30 600 tt 4 00 2.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

1 ü..._.._._... ._... 75.00 40.00 
12 tL.._.._..__...._..... 65.00 35.00 
36 tl..._.._.._ _.._._.. 55.00 80.00 
52 ti- ._ 50.0,0 27.50 
75 ti... ... 45.00 25.00 
100 ü..._......_._ _. 40.00 22.50 
150 U..._......_.._ __ ...Y.. _._... 
200 ti..._.._.._-__... ..._._ ..._... 
250 ti..._....___ _._ ..._... 
900 tL..___._.__ _...._ ..._... 
350 ti .._......_... ..._... _._ 
400 ti ..._.._... ..'__. ..._._ 
450 ti W..__ ..._... --- 
550 tl...__._._.._._ .._... 
600 

1/4 hr 
25.00 
24.75 
24.50 
24.25 
24.00 
23.75 
23.50 
23.00 
22.50 
22.00 
21.50 
21.00 
20.50 
20.00 
19.50 
19.00 

SALI NAS (4 AM; 3 FM) 

10 min 5 min 
12.00 
11.80 
11.60 
11.40 
11.20 
11.00 
10.80 
10.60 
10.50 
10.40 
10.20 
10.00 

9.75 
9.50 
9.25 
9.00 

19.80 
19.60 
19.40 
19.20 
19.00 
18.75 
18.50 
18.25 
18.00 
17.75 
17.50 
17.25 
16.00 
16.50 
15.00 

Monterey County -Map location C-8 
See SRDS consumer market map and data at begin- 
ning of the State. 

KCTY 
1963 

Spanish 
Media Code 4 205 6270 4.00 
KCTY Radio, Box 1939, Salinas, Calif. 93901. Phone 

408-449-2421. 
I. PERSONNEL 

Owner -A. C. Bigham. Jr. 
2. REPRESENTATIVES 

National Time Sales. 
San Francisco, Los Angeles -Advertising Sales West. 

3. FACILITIES 
1.000 w.; 980 kc. Directional -daytime. 
Operating schedule: 6 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

b, GMNkKAL ADVkH1ISINU SN Ceded mulattoes 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3b, 3e, 3d, 4e. 4d, 5, 6e. 

7a. 
Rate Protection: 10e, 11e. 14e, 15a, 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 22a, 26, 33a. 
Contracts: 40e, 42a. 42c, 43, 44a, 94b, 46. 48, 49, 50, 

51e, 51c. 
Comb.; Cont. Discounts: 60a, 60e, 601. 61e, 62b. 62d. 
Cancellation: 70e, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Rates based on 30 day period. 
Production service; requires written copy on all 
commercials, tape or otherwise. 
Member: National Spanish Language Network. 

TIME RATES 
Rates effective March 1. 1966. 

Rates received January 31. 1966. 
6. SPOT ANNOUNCEMENTS 

1 ti 
7. PACKAGE PLANS 

1 MINUTE 
PER MO: ea. ea. 1-7 ti 6.00 61-150 ti 4.00 
8-14 ti 5.50 151-300 ti__ 3.50 
15-35 ti 5.00 301-450 ti..._ __ 3.00 
36-60 ti 4.50 
155 1 -minute spots (or more) per month combined 
with consecutive 3 -month contract (or morel earns 
3.00 rate per spot: total 465 spots used any time 
during 3 -month contract; maximum 15 -spots per day 
on any account. 
30 -second spots -80% of minute rate (when avail- 
able). 
10 -second spots -50% of minute rate (when avail- 
able). 

10. SPEC'1L FEATURES 
Newscasts: 5 -minutes on the hour; 2 -minute headlines 
on the 1/2 hour. 
Add .50 to spot rate for newscasts. 

1 min 30 sec 10 sec 
6.00 4.80 3.00 

36 ti 
48 ti 

8. PROGRAM TIME RATES 
(6 am -noon Sun only) 

Ix 13x 26x 52e 
1 hr 125 95 85 75 
1/2 hr 70 60 50 40 
1/4 hr 50 90 30 25 

10. SPECIAL FEATURES 
NEWSCASTS 

52x 104e 260x 520e 780x 1040e 
AA 12.00 10.50 10.00 9.50 9.00 8.00 
A 11.00 9.50 9.00 8.50 8.00 7.00 
Includes open & close billboards plus 1 1 -minute 
spot. 

KDON 
1947 

Media Code 4 205 6300 9.00 
M. C. Broadcasting Co.. 8 E. Alisal St., Suite 510, 

Salinas, Calif. 93901. Phone 408-422-5363. 
I. PERSONNEL 

General Manager -Dave Williams. 
Sales Manager -Gordon Jacobs. 
Program Director -Larry Williams. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
5,000 w.: 1460 ke. Directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2a, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11e, 12e, 13e, 15e. 
Basic Rates: 20b, 22a, 24a, 24b, 24e, 25a, 28a, 29e. 
Contracts: 40a, 41, 421), 44e. 45, 46. 
Comb.; Cont. Discounts: 60b, 60f, 61c, 62b, 62d. 
Cancellation: 70b, 70e, 71a. 
Prod. Services: 80. 82. 

TIME RATES 
No. 2 ER 12/1/66-Rec'd 2/1/67. 

AA -8-9 am & 4-8 pm. 
A-9 am -4 pm & 6 pm -midnight. 

6. SPOT ANNOUNCEMENTS AA- -A- 
1 min 30 see 1 min 30 see 

1 tl 10.00 8.00 8.50 8.75 
26 U 9.50 7.50 8.00 8.50 
52 ti 9.00 7.25 7.50 8.00 
156 ti 8.75 7.00 7.00 5.75 
260 ti 8.50 6.75 6.75 5.50 
312 U..._ 8.00 6.50 6.25 5.00 
580 ti 7.50 8.00 5.75 4.50 
780 ti..._ 7.00 5.50 5.00 4.00 
1040 ti 6.00 4.75 4.50 3.50 

7. PACKAGE PLANS 
WEEKLY PACKAGES -AA- -A - 

1 min 30 see I min 30 see 
12 ti 8.00 6.50 6.00 5.00 
18 ti 7.50 6.00 5.50 4.50 
24 ti 7.00 5.50 5.00 4.00 

6.50 5.25 4.50 3.50 
5.50 4.50 4.00 3.00 

KERR (FM) 
1966 

American FM Network 
R'A:B ©0F MO 
Media Code 4 205 6315 7.00 
Lloyd M. Marks Broadcasting Co., Box 1812, Salinas, 

Calif. 93901. Phone 408-758-0909. 
I. PERSONNEL 

Owner/Manager-Lloyd M. Marks. 
Ass't & Corn') Mgr. -Mark Rogers. 

2. REPRESENTATIVES 
J. A. Lucas & Co.. Inc./JALCO. 

3. FACILITIES 
ERP 3.000 w.; 103.9 mc. Stereo. 
Operating schedule: 6 em -11 pm Mon thru Fri; 6 
am -midnight Sat; 6 am -10 pm Sun. PST. 
Antenna ht.: 225 ft. 

4. AGENCY COMMISSION 
15/0. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 9d, 5, 6b, 7b, 8. 
Rate Protection: 10d, lid. 12d, 13d, 14d, 15b. 
Basic Rates: 20b, 21, 22b, 23a, 29a, 24b, 25b, 29b, 

30. 33c. 
Contracts: 40a, 45. 46, 97a, 51e. 
Comb.; Cont. Discounts: 60b, 601. 603, 61e, 62b, 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 1/1/68 -Reed 12/4/67. 
AA -Mon thru Fri 7-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED TIMES 

CLASS AA 
PER YR: Ix 26x 52x I04x 156e 208x 3I2x 
1 min..._..._ 5.50 5.25 5.00 4.75 4.50 4.25 4.00 
30 sec 4.40 9.15 3.90 3.65 3.40 3.15 2.90 

CLASS A 
1 min 4.50 4.25 4.10 3.95 3.60 3.50 3.25 
30 sec 3.80 3.60 3.40 3.20 3.00 2.70 2.10 

7. PACKAGE PLANS n) 
PER MO: 

(Use 
10ti 15 ti 20 tih SO 11860 ti 90 ti 120 ti 

1 min. 3.50 3.25 3.00 2.75 2.65 2.50 2.40 
30 sec 2.90 2.70 2.50 2.30 2.25 2.10 1.95 

(Used in more than 1 month -ROS) 
1 min 3.25 3.00 2.75 2.50 2.40 2.25 2.10 
30 sec 2.70 2.50 2.30 2.10 1.90 1.75 1.60 

8. PROGRAM TIME RATES 
le 26x 52x I04x 156e 208x 3I2x 

1 hr 30.00 28.50 27.00 26.25 25.50 23.00 22.50 
1/2 hr 20.00 19.00 18.00 17.50 17.00 16.00 15.00 
1/4 hr 12.00 11.90 10.80 10.50 10.20 9.60 9.00 
5 min 8.00 7.60 7.20 7.00 6.80 6.90 6.00 

le. SPECIAL FEATURES 
NEWSCASTS 

CLASS AA 
Ix 26x 52x 104e I56e 260x 312x 

1/4 hr 17.00 16.60 16.20 16.00 15.80 15.40 15.00 
5 min 12.25 11.95 11.65 11.50 11.35 11.05 10.75 

CLASS A 
1/4 hr 16.00 15.60 15.20 15.00 14.80 14.40 14.00 
5 min 11.25 10.95 10.65 10.50 10.35 10.05 9.75 
May be combined to earn annual rate frequency on 
spots. 

KMBY 
MONTEREY 

Alan Torbet 
Associates, Inc. 

City of license, Monterey, Calif. 
Salinas office -77 Pasco Hermoso, Salinas, Calif. 

Phone 408-422-3456. 
See listing under Monterey, Calif. 

Advertisement 
Subscriber to the NAB Radio Code 

Johnston Broadcasting Co., Box 1271, 651 Can- 
nery Row, Monterey, Calif. 93940. Phone 408- 
373-1234. 

1. Personnel 
Pres. & (len'I Mgr. -Stoddard P. Johnston. 
Station Manager-Galyn "Doc" Hammond. 

2. Representatives 
Alan Torbet Associates, Inc. 
Seattle -Portland -Art Moore & Assoc., Inc. 

3. Facilities 
1,000 w. days, 250 w. nights; 1240 kc. 

Non -directional. 29 hours daily. PST. 
4. Agency Commission 

15% on time only; no cash discount. 
5. General Advertising 

Member: All -Cal Sales Network. 
Time Rates 

Rates effective July 1, 1965. (Card No. 10.) 
Class AA -7:00-9:00 am and 4:00-6:00 pm Mon 
thru Fri. Class A -Ali other times. 

6. Spot Announcements 
(in 1 year) -Class AA -Class A- 

1 min 30 sec 10 sec 1 min 30 sec 10 sec 
1 ti 10.00 8.00 5.00 8.50 6.75 4.25 
26 tl 9.75 7.75 4.90 8.25 6.50 4.15 
52 ll 9.50 7.50 4.75 8.00 6.25 4.00 
156 ti_ 9.00 7.25 4.50 7.50 6.00 3.75 
260 ti 8.75 7.00 4.40 7.00 5.75 3.50 
312 ti 8.50 6.75 4.25 6.75 5.50 3.25 
624 ti 7.75 6.25 4.00 5.75 4.75 8.00 
936 ti 7.00 5.75 3.50 5.00 4.00 2.50 
1298 ti 6.50 5.25 3.25 4.50 3.75 2.25 

7. Package Plans 
WEEKLY PACKAGES 

CLASS AA 
PER YR: 
1-1'1 wk 
5 ti 
10 ti 
13-25 wk 
5 ti 9.25 
10 ti 8.75 
52 wk 
5 ti 8.25 
10 ti 7.75 
1-12 wk CLASS A 
10 ti _ 7.50 6.00 3.75 
15 ti 7.00 5.75 3.50 
20 ti 6.75 5.50 3.40 
30 tL 6.50 5.25 3.25 
40 ti 6.25 5.00 3.00 
13-25 wk 
10 ti 7.25 5.75 3.75 
15 ti 6.75 5.50 3.50 
20 tL 6.50 5.25 3.25 
30 t1 6.25 5.00 3.15 
90 ti. 6.00 4.75 3.00 
52 wk 
10 tl..._.._......_.........._.._.._.._.._ 6.50 5.25 3.25 
15 tL.._......_.._.._.._.._.........._.._ 8.00 5.00 3.00 
20 CL.._.._.._.._......_......_.._.._.._ 5.75 4.75 2.90 
30 tL.._.._.._.........._.._.._......_.._ 5.50 4.50 2.75 
40 tL.._......_ .............. _.......... __ 5.25 4.25 2.65 

1 min 30 sec 10 sec 
9.50 7.50 4.75 
9.00 7.25 9.50 

7.25 4.75 
7.00 9.50 

6.75 4.25 
6.25 4.00 

KRSA 
1963 

R A B 

Media Code 4 205 6360 3.00 
KRSA Broadcasters, Inc. Box 2138. Salinas, Calif. 

93904. Phone 408-424-1428. 
STATION'S PROGRAMMING DESCRIPTION 

KRSA: Programmed for listeners of all ages. 
MUSIC: modern country. News, sports, weather and 
civic -religious announcements every hour. AIR PER- 
SONALITIES handle all segments. Contact Repre- 
sentative for further details. Rec'd 12/7/67. 

I. PERSONNEL 
Co -General Manager-Nels E. Menke. 
Co -General Manager -Oliver G. Blerke. 

2. REPRESENTATIVES 
Radio Time Sales. 

3. FACILITIES 
250 w.: 1570 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. PST. 
Partial simulcast operation. Simulcast 6:30 am -7 pm. 
For non.simulcast facilities see KRSA-FM. 

4. AGENCY COMMISSION 
15/0 time and talent: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3c, 4a, 5, 6a, 7a. 
Rate Protection: 10a, 11e, 12a, 13a, 14e. 
Basic Rates: 20a. 
Contracts: 40e, 45. 
Cancellation: 70a, 70e, 71a. 73a. 
Prod. Services: 80. 
Affiliated with American Information Network. 
Advertisers purchasing a schedule en KRSA may get 
the same schedule on KRKC for an additional 50% 
of the KRSA rate. 

TIME RATES 
No. 2 Rif 10/1/67-Rec"d 12/7/67. 

6. SPOT ANNOUNCEMENTS 
ix 156x 260e 364x 520e 728x 

1 min. 6.00 5.10 4.80 4.50 4.25 9.00 
30 sec 4.50 3.85 3.60 3.35 3.10 3.00 
10 sec 2.65 2.50 2.35 2.25 2.10 2.00 

7. PACKAGE PLANS 
WKLY: 10t1 15 ti 2001 25 ti 30tí 
1 min 5.00 4.75 4.50 9.25 4.00 
30 sec 3.80 3.60 3.40 3.20 3.00 
10 sec 2.50 2.40 2.30 2.15 2.00 

8. PROGRAM TIME RATES 
5 min 1/4 hr II/2 hr 1 hr 

1 x 13 21 30 50 
52 x 11 19 27 45 
104 x 10 17 25 40 
156 x 9 15 22 35 

K R S A -FM 
1965 

Media Code 4 205 6361 1.00 
KRSA Broadcasters. Inc. Box 2138, Salinas. Calif. 

93904. Phone 408-424-1428. 
STATION'S PROGRAMMING DESCRIPTION 

KRSA-FM: See KRSA for simulcast programming. 
7 pm -sign -off Spanish programming. Contact Repre- 
sentative for further details. Recd 12/7/67. 

I. PERSONNEL 
Co -General Manager -Nell E. Blake. 
Co -General Manager -Oliver G. Blerke. 

2. REPRESENTATIVES 
Radio Time Sales. 

3. FACILITIES 
ERP 729 w.; 100.7 mc. 
Operating schedule: 6:30 em -10:30 pm. PST. 
Antenna ht.: 2,420 fi above average terrain. 
Partial simulcast operation. Operated separately 7- 
10:30 pm. For simulcast see KRSA rates. 

4. AGENCY COMMISSION 
15/0 time and talent: payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See K1tSA listing for coded regulations. 

TIME RATES 

FM rates 50% of AM. 

KSBW (FM) 
1960 

Media Code 4 205 6391 8.00 
Central California Communications Corp.. Box 1651, 

238 John St., Salinas, Calif. 93901. Phone 408-422- 
2871. TWX 910-368-7058. 

I. PERSONNEL 
President -John C. Cohen. 
Station Manager -Dick Meeker. 
Director of Programming -R. Dwight Wheeler. 

3. FACILITIES 
ERP 18,500 w.; 102.5 mc. 
Operating schedule: 7-1:30 am daily. PST. 
Antenna ht.: 2.111 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
EH 8/1/66-Ftec'd 1/9/67. 

AA -7-10 pm. A-5-7 pm. 
B -Sign -on -5 pm & 11 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: AA A B 
7 ti ._ -... 6.00 4.00 3.00 
14 t1... _.._... 5.00 3.50 2.50 
21 ti..._.._ .._... 4.00 3.00 2.00 

8. PROGRAM TIME RATES AA A B 
1 hr -.___ -. 45.00 30.00 22.00 
1/2 hr 27.00 18.00 13.25 

10. SPECIAL FEATURES 
NEWSCASTS 

5 min.... 
DISCOUNTS 

26 wk -5% 52 wk -10% 

AA A B 
19.00 13.50 6.50 

KTOM 
(formerly KSBW) 

1947 

The Eastman Station 
Media Code 4 205 6398 3.00 
Thomas J. King Broadcasting Corp., Box 1380. 757 

Abbott St., Salinas, Calif. 93901. Phone 408-922- 
7984. 

I. PERSONNEL 
Pres. & Sta. Mgr. -Thomas J. King. 
Program Director -A. Robert Soldo. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
5,000 w.; 1380 kc. Directional. 
Operating schedule: 6 em -midnight daily. PST, 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10e. 11c, 13e, 14e, 15b, 16. 
Basic Rates: 20b, 21e. 21b, 22a, 22b. 23b, 29a, 25a. 

26, 27. 29a. 29b. 
Contracts: 40e, 41, 44b, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a. 60e. 
Cancellation: 71a, 72. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
ER 12/l/67-Rec'd 11/2/67. 

I -Mon thru Sat 6-9 am & 3-7 pm. 
II -Mon thru Sat 9 am -3 pm. III -All other times. 

7. PACKAGE PLANS 
SECTION I 

PER WK: 1 ti 12 ti 18t1 24 ti 
1 min 9.00 8.00 7.50 7.00 
30/20 sec 7.20 6.40 6.00 5.60 
10 sec 4.50 4.00 3.75 3.50 

SECTION II 
1 min 8.00 7.00 6.50 6.00 
30/20 sec 6.40 5.60 5.20 4.80 
10 sec 4.00 3.50 3.25 3.00 

SECTION III 
1 min 7.00 6.00 5.50 5.00 
30/20 sec 5.60 4.80 4.40 4.00 
10 sec 3.50 3.00 2.75 2.50 

BEST BUY PLAN 
30 ti (12I, 12II, 6III), ea 5.00 
15 ti (61, 6If, 3III), ea 6.50 
Not combinable with other weekly plane for added 
frequency. 

(This listing continued on next page) 
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Salinas -K T OM -Continued 
8. PROGRAM TIME RATES 

5 min -1-1/2x applicable 1 -min. 
CONSECUTIVE WEEK DISCOUNTS 

26 wk -4% 52 wk -8% 
Not applicable to Best Buy Plan. 

RATEHOLDER 
Minimum wkly sched of 6 1 -min spots 6 am -midnight 
Mon thru Sun necessary to maintain consecutive 
weeks advertising. 

KWAV (FM) 
(formerly KMBY-FM) 

1961 

CITY OF LICENSE 
MONTEREY 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 205 4801 0.00 
(This is a duplicate of the listing appearing under 
Monterey, Calif.) 
Johnston Broadcasting Co., Box 1271, 578 Lighthouse, 

Monterey, Calif. 93990. Phone 408-373-1234. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Stoddard P. Johnston. 
2. REPRESENTATIVES 

Alan Torbet Associates, Inc. 
Seattle. Portland -Art Moore & Assoc.. Inc. 

3. FACILITIES 
ERP 18,000 w. (lioriz.), 18,000 w. (vert.); 96.9 mc. 

Stereo. 
Operating schedule: 6 am -midnight. PST. 
Antenna ht. -2575 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAIS Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 90. 4d. 5, 8e, 7e. 8. 
Rate Protection: lib, 11b. 12b, 13b. 14b. 
Basic Rates: 20a, 21a, 21b. 220. 23b, 29b, 24e, 25a. 

28a. 28e, 29a. 
Contracts: 40a. 91. 42a. 45. 46, 47a. 51e. 
Comb.; Cont. Discounts: 60a, 60f, GOi, 61a. 62b. 
Cancellation: 70a. 70c, 71a, 73b. 
Prod. Services: 80. 81. 82. 
Commercial limit of 8 minutes per hour. 
AM facilities: KMBY. 
KWAV (FM) rates combine with KMBY rates to 
earn KWAV (FM) additional discounts. 

TIME RATES 
No. 2 Eff 5/1/67 -Reed 4/13/67. 

AA -Mon thru Sun 5 pin -midnight. 
A -All other times. 

8. SPOT ANNOUNCEMENTS 
PER YR: CLASS AA 

lx 52x 104x 156x 208x 260x 312x 
1 min 6.00 5.75 5.50 5.25 5.00 4.50 9.00 
30 sec 4.80 4.60 9.40 4.20 9.00 3.60 3.20 

CLASS A 
1 min 5.00 4.75 4.50 4.25 9.00 3.75 3.50 
30 sec 9.00 3.80 3.60 3.40 3.20 3.00 2.80 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 10 ti 15 ti 20 ti 25 01 30 tI 35 t1 
1 min 5.50 5.00 9.75 9.50 4.25 4.00 
30 sec 4.90 4.00 3.80 3.60 3.90 3.20 

CLASS A 
1 min 4.50 4.00 3.85 3.75 3.80 3.50 
30 sec 3.80 3.00 3.10 3.00 2.90 2.80 

8. PROGRAM TIME RATES 
PER YR: AA A 

1 hr or 55 min 40.00 28.00 
1/2 hr or 25 min 24.00 16.80 
1/9 hr or 10 min 16.00 11.20 
5 min 12.00 8.40 

DISCOUNTS 
26x- 5% 109x-12-1/2% 260x-20% 
52x -l0% 156x-15% 3122-25% 

(D) 

SAN BERNARDINO - 
RIVERSIDE (7 AM; 5 FM) 

(including Redlands) 
San Bernardino. San Bernardino County -Map Loca- 

tion G-9 
Riverside, Riverside County -Map Location G-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered. etc. 
within the area. 

KACE 
1957 

RIVERSIDE 
Media Code 4 205 6420 5.00 
KACE Radio. Inc.. Box 2185. 7351 Lincoln Ave.. 

Riverside, Calif. 92504. Phone 714-688-1570. 
I. PERSONNEL 

President -Ray Iapica. 
General Manager -Olive L. Sheehan. 
Vice-Preeldent-Helen C. Lapin. 

2. REPRESENTATIVES 
Burn -Smith Company. Inc. 
Los Angeles, San Francisco -Harlan G. Oakes & 

Associates. Inc. 
3. FACILITIES 

1.000 w.. 1570 ke. Directional. 
Operating schedule: Sunrise -local sunset. 
Simulcast 50% during AM operational hours. For 
non-smuleast faeilities see listing under San Ber- 
nardino -Riverside. 

4. AGENCY COMMISSION 
15/0 net time end talent: payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
Ce ntraets: 40e. 

TIME RATES 
Rates effective November 1, 1965. (Card No. 8.) 

Card received October 1, 1965. 
Class AA -6:30-9:30 am and 3:30-6:30 pm. 
Class A -All other times. 

8. SPOT ANNOUNCEMENTS 
GUARANTEED POSITION 

Class AA -Class A- 
1 20/30 10/15 1 20/30 10/15 

min sec sec min sec ter 
10 ti .............. 0.00 4.50 3.00 5.50 4.00 2.75 
50 U 5.75 4.35 2.90 5.25 3.85 2.60 
100 ti..._ 5.50 4.25 2.80 5.00 3.70 2.50 
200 ti 5.25 4.00 2.70 4.75 3.55 2.40 
300 ti 5.00 3.75 2.50 4.50 3.90 2.25 

7. PACKAGE PLANS 
ROS WEEKLY SATURATION PACKAGES -Clase AA- -Class A- 

1 20/30 10/15 1 20/30 10/15 
PER WK: min sec Bec min sec sec 
10 ti 5.90 4.93 2.95 5.25 3.80 2.65 
20 ti._.._ 5.70 4.20 2.85 5.05 3.60 2.55 
30 ti. 5.50 4.00 2.75 4.85 3.40 2.45 
90 ti 5.30 3.90 2.65 4.65 3.30 2.35 
50 ti 5.10 3.80 2.55 4.45 3.20 2.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 75.00 45.00 30.00 12.00 
13 ti 73.00 43.50 29.50 11.50 
28 11 70.00 42.00 29.00 11.00 
52 tl..._ .............._.._.._.._.._ 68.00 40.00 28.00 10.50 
104 ti _ 68.00 39.00 27.00 10.00 
156 ti 64.00 38.00 28.00 9.50 
280 ti 82.00 37.00 25.00 9.25 
312 ti....._ 60.00 38.00 24.00 9.00 

10. SPECIAL FEATURES 
NEWS PACKAGES 

5 minute wire, sports and local newscasts on the hour. 
8 days per week. 

..-.-.-.per mo Der mo 
1 mo......._......_. 286. 8 mo....._.._...-. 247. 
3 mo 273. 12 mo........-_.._......_... 234. 
5 minute Western newscasts on half-hour, rates same 
as above. 
"Radio Newspaper" -7:00-7:15 am, 8:00-8:15 am, 
noon -12:15 pm, 4:30-4:45 pm. 6:00-6:15 pm. 11:00- 
11:15 Dm Mon theca Sat: noon -12:15 pm and 4:30- 
4:45 pm Sun. 5 -minute pages consist of world, local 
and sports news. Same rate as above. 

KACE-FM 
1959 

RIVERSIDE 
Media Code 4 205 6421 3.00 
KACE Radio, Inc.. Box 2185. 7351 Lincoln Ave.. 

Riverside, Calif. 92504. Phone 714-686-1570. 
I. PERSONNEL 

President -Ray Laplca. 
General Manager -Olive L. Sheehan. 

2. REPRESENTATIVES 
Burn -Smith Company. Inc. 
Los Angeles, San Francisco -Harlan G. Oakes, Inc. 

S. FACILITIES 
ERP 2,000 w.; 92.7 mc. 
Operating schedule: 6:00 am -midnight Mon thru Sat; 
7:00 am -midnight Sun. 
Antenna ht.: 243 ft. above average terrain. 
Partial Simulcast operation with KACE-AM. Fer 
simuieast rates, ass KACE-AM, KACE-FM. 
No simulcasting of spots or programs unless so 
ordered. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

S. GENERAL ADVERTISING See coded regulations 
Contracts: 900. 
Member: Western Radio Network. 

TIME RATES 
Rates effective November 1, 1965. (Card No. 8.) 

Card received October 11, 1965. 
Class AA -6:30-9:30 am and 3:30-6:30 pm. 
Class A -All other times. 

8. SPOT ANNOUNCEMENTS 
GUARANTEED POSITION -Class AA -Class A- 

20/30 10/15 20/30 10/15 
1 min see sec 1 min sec see 

10 tt..._ 3.00 2.25 1.50 2.75 2.00 1.40 
50 ti 2.85 2.15 1.95 2.65 1.90 1.30 
100 ti 2.75 2.10 1.90 2.50 1.85 1.25 
200 ti..._ 2.65 2.00 1.35 2.40 1.75 1.20 
300 ti 2.50 1.80 1.25 2.25 1.70 1.15 

7. PACKAGE PLANS -Class AA- -Class A- 
20/30 10/15 20/30 10/15 

PER WK: 1 min sec sec 1 min nec sec 
10 ti 2.95 2.20 1.50 2.85 1.90 1.35 
20 ti ....... 2.85 2.10 1.40 2.55 1.80 1.25 
30 to 2.75 2.00 1.35 2.45 1.70 1.20 
40 ti 2.80 1.95 1.30 2.35 1.65 1.15 
50 ti ....... 2.55 1.90 1.25 2.25 1.60 1.10 

8. PROGRAM TIME RATES 

1 ti..._......_.._._ 
13 ti 
28 U 
52 ti _ 

I hr 1/2 hr 1/4 hr 5 min 
37.50 22.50 15.00 6.00 
38.50 21.75 14.75 5.75 
35.00 21.00 14.50 5.50 
34.00 20.00 14.00 5.25 

104 t1.._...... _.._.._...... _......... 33.00 19.50 13.50 5.00 
158 ti 32.00 19.00 13.00 4.75 
280 tI 31.00 18.50 12.50 4.65 
312 tl 30.00 18.00 12.00 4.50 

10. SPECIAL FEATURES 
NEWS PACKAGE 

(5 minute wire, sport. and local newscast on the hoar) 
PER MO: PER MO: 

1 mo 143.00 6 mo..._ 123.50 
3 mu 136.50 12 mo 117.00 
5 minute Western newscasts on half-hour. rates aame 
as above. 
Radio Newspaper -7:00-7:15 am. 8:00-8:15 am, noon - 
12:15 pm. 9:30-4:45 pm, 8:00-6:15 pm. 11:00-11:15 
pm Mon thru Sat; noon -12:15 pm and 4:30-4:45 pm 
Sun. 
5 minute pages consist of world, local and sports 
news. Same rate as above. 
Religious -Sun -noon. 

KBBL(FM) 
1965 

RIVERSIDE 
Media Cods 4 205 8450 9.00 
C. Edwin Goad, Box 292, 1324 Lime St.., Riverside, 

Calif. 92501. Phone 714-884-1820. 686-8991. 
t. PERSONNEL 

Owner & Gen'l Mgr. --C. Edwin Goad. 
Program Director -J. Carroll Buckley. 

S. FACILITIES 
ERP 24,500 w.; 99.1 mc. 
Operating schedule: 6 am -10 pm daily. 
Antenna ht.: 165 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time; Payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
Contracts: 900. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Recd 8/8/66. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min SO see 
1 ti 4.60 4.35 280 ti.._..._ 2.80 2.65 
26 tl..._ 4.30 4.05 312 ti..._..... 2.55 2.80 
39 ti 4.00 3.75 385 ti.- 2.40 2.15 
52 ti 3.70 3.45 500 ti_._ ..... 2.30 2.05 
109 ti 3.40 3.15 1000 ti..._._ 2.20 1.95 
256 ti 3.10 2.85 

7. PACKAGE PLANS 
(5 per day) 

1 min 30 sec 1 min 30 see 
3 days 42.25 38.50 8 days...._.._ 70.50 69.00 
4 days 52.00 47.00 7 days._.-.. 80.25 71.50 
5 days 60.75 54.50 

(10 per day) 
2 days..._._ 50.00 45.00 5 days 110.00 98.00 
3 days 68.50 61.00 6 days 120.00 110.00 
4 days 90.00 80.00 

(15 per day) 
I day. ...... ._. 90.25 38.50 4 days..._..._ 121.00 108.00 
2 days 67.50 60.00 5 days..._..... 141.25 122.00 
3 days 95.75 84.50 6 days..._.__ 156.50 134.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 z 33.40 21.10 14.10 7.05 
13x-30% 52x-40% 156x-40% 
26x-40% 104z-90% 260* -40% 

KCAL 
1954 

REDLANDS 

Spanish Language 
Media Code 4 205 6480 9.00 
Southwest Broadcasting Co., Inc., Box 390, Red- 

lands, Calif. 92373. Phone 714-793-2358. 
STATION'S PROGRAMMING DESCRIPTION 

KCAL: Programming in Spanish language sign -on - 
12M. 
Emphasis on events of interest to Mexican Ameri- 
cans such as Cinco de Mayo. Mexican Independence 
Day, parades, fiesta, etc. Features local, national, 
international news, sports. 3 dramas daily, weekly 
English lessons. MUSIC: boleros and rancheras. Re- 
mote for store openings and church fiestas, etc. 5 
personalities. Commercials and public service transla- 
tions. Contact Representative for further details. Rec'd 
7/14/67. 

I. PERSONNEL 
President -Andy James. 
Station Manager -Sterling Zimmerman. 
Assistant Manager -Laverne Hooker. 

2. REPRESENTATIVES 
Los Angeles -San Francisco -Call station collect. 
Atlanta -David Carpenter Company. 
New York. Chicago -Jack Masts & Co.. Inc. 

3. FACILITIES 
5,000 w. days. 500 w. nights: 1410 kc. Directional. 
Operating schedule: 5 am -midnight. PST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 3b, 9a, 4d. 5, 6a, 7a. 8. 
Rate Protection: lob, 11b, 126, 13b, 14b. 
Basic Rates: 22b, 23a, 24a. 29a. 
Contracts: 90a, 42e, 46. 47a, 48. 
Comb.: Cont. Discounts: 60a, 60c, 61a, 62b. 
Cancellation: 70a, 70e. 71e. 73a. 

TIME RATES 
No. 5 Err 12/1/85-Rec'd 5/12/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 156x 260x 3I2x 6241 1000* 

1 min 9.00 8.00 7.50 7.00 6.50 6.00 5.55 
7. PACKAGE PLANS 

WEEKLY PACKAGES 
(4 wk minimum) 

18 ti 2401 30t1 38 tl 42 01 
Per wk, ea 6.50 6.25 6.00 5.75 5.55 
30 seconds -80% of minute rate. 

8. PROGRAM TIME RATES 
Ix 52x 156x 260x 312x 624x 1000x 

1 hr 69.00 67.00 65.00 64.00 62.00 .._.... _._... 
1/2 hr 40.00 37.00 36.00 35.00 34.00 .._... .....-.. 
1/4 hr 26.00 25.00 24.00 23.00 22.00 
5 min 13.00 12.50 12.00 11.50 11.00 10.50 10.00 

KCAL -FM 
1963 

REDLANDS 
Media Code 4 205 6481 7.00 
Southwest Broadcasting Co., Inc.. Box 390, Redlands. 

Calif. 92373. Phone 714-793-2358; 862-4041. 
STATION'S PROGRAMMING DESCRIPTION 

KCAL -FM: Programmed for adults. 
MUSIC: standard popular. NEWS: 10 min hourly at 
:45. Emphasis on local news and community events. 
4 air personalities. Contact Representative for further 
details. Reed 10/18/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. --Andy James. 
Station Manager -Norman Palmer. 

2. REPRESENTATIVES 
New York, Chicago -Jack Masts & Co., Inc. 
Regional -Call collect. 

3. FACILITIES 
ERP 3,000 w.; 96.7 mc. 
Operating schedule: 7 am -11 pm. PST. 
Antenna ht.: 217 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time: payable 10th of month. 

5. GENERAL RATE POLICY 
TIME RATES 

Elf 10/1/65 -Recd 6/13/66, 
8. PROGRAM TIME RATES 

PER DAY: Iii 231 3 t 4ti 5t1 
1/4 hr 5.00 4.75 4.50 4.25 4.00 
Includes 1 1 -minute spot every 1/4 hour with 10 - 
second open and close. 

CALIFORNIA 

KCKC 
1947 

SAN BERNARDINO 

BLAIR RADIO 

Media Code 4 205 6510 3.00 
DIMARC Broadcasting Corp. 770 W. Mill St., San 

Bernardino, Calif. 92402. Phone (San Bernardino) 
714-885-0245, (Riverside) 719-683.4545. (Los An- 
geles) 213-877-2115. 
STATION'S PROGRAMMING DESCRIPTION 

KCKC: Programmed for adults and young adulte. 
MUSIC: 100% modern country. AIR PERSONALI- 
TIES handle all segmente. NEWS: network and local. 
FARM: M -Set 5-6 am. RELIGIOUS: programs Sun 
6-11 am & 7 pm -12M. COMMERCIAL POLICY 
maximum of 18 minutes an hour. Contact Represen- 
tative for further details. Recd 5/27/68. 

I. PERSONNEL 
President -Harry Trenner. 
General Manager -Walter Detweiler. 
Vice President -Sales -Cy Ostrup. 

2. REPRESENTATIVES 
Blair Radio. 

S. FACILITIES 
5,000 w. days, 500 w. nights: 1350 kc. DirectionaL 
Operating schedule: 5 am -midnight. PDT. 

4. AGENCY COMMISSION 
15%, first 2% of 15% Is cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b. 3a, 3b, 3c. 3d. 4a. 4d, 5, 6e, 7a. 
Rate Protection: 10b, lib, 12b, 13b, 14b, 15e. 15b. 
Basic Ratee: 20b, eta, aro, 228. 220, 23a, 23b. 24a, 

24e, 25a, 27. 28a, 29a, 29b, 334. 
Contracts: 40a, 41, 42b, 44b, 45, 46. 47a, 48, 49, 50, 

510, Mb, 51e. 
Comb.; Cont. Discounts: 60a, 60b, 60d, 60g, 601, 61a, 

62b. 
Cancellation: 79k. 70d, 71a, 72, 73e, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS Radio Network and Blair Group 
Plan. 

TIME RATES 
No. 21 Eff 10/1/67-Rec'd 9/5/67. 

AA -Mon thru Fri 8-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm: Sat & Sun 8 am -7 
Dm. 
B -All other times. 

7. PACKAGE PLANS 
CLASS AA () I ti 6 ti 12 ti 18 ti 24 tl 30 tl 

I min. 30.00 25.00 23.00 20.00 19.00 18.00 17.00 
20/30 sec.... 24.00 20.00 18.50 16.00 15.00 14.50 13.60 
ID's 18.00 15.00 14.00 12.00 11.50 11.00 10.0u 

GLASS A 
I min. 20.00 17.00 16.00 15.00 14.00 12.00 
20/30 sec.... 16.00 13.50 13.00 12.00 11.00 9.50 
ID's 12.00 10.00 9.50 9.00 8.50 7.00 

CLASS B 
1 min. 15.00 14.00 13.00 12.00 11.00 10.00 
20/30 sec.... 12.00 11.00 10.50 9.50 9.00 8.00 
ID's 9.00 8.50 8.00 7.00 6.50 6.00 

(a) Specified position. 
CONSECUTIVE WEEK DISCOUNTS 

52 wk -8%. Based on lowest weekly gross. 
8. PROGRAM TIME RATES 

CLASS AA 
Ix 26x 52x 1041 1561 260x 

10 min 50.00 47.50 45.00 42.50 90.00 37.50 
5 min. 30.00 28.50 27.00 25.50 29.00 22.50 

CLASS A OR B 
lx 26x 520 104x 260e 312e 

1 hr 120.00 114.00 108.00 104.00 100.00 96.00 
1/2 hr 72.00 89.00 68.00 83.00 57.00 54.00 
1/4 hr 48.00 48.00 44.00 42.00 38.00 38.00 
10 min. 36.00 34.50 33.00 31.50 28.50 27.00 
6 min. 29.00 23.00 22.00 21.00 19.00 18.00 

KDUO (FM) 
1958 

RIVERSIDE 

Media Cede 4 205 6510 0.00 
KFXM Broadcasting Co., Inc.. Holiday Inn, 668 

Fairway Dr., San Bernardino, Calif. 92402. Phones: 
San Bernardino 719-825-3393: Riverside 714-684- 
8080. 

I. PERSONNEL 
President -Howard L. Tullis. 
General Manager -Bob Bunnell. 
Operation. Manager -Al Anthony. 

3. FACILITIES 
ERP 72.000 w.: 97.5 me. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 1.800 ft. above avenge terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

3, GENERAL ADVERTISING See coded regulations 
Rate Protection: 10e, 11a, 19a. 
Contracts: 40a, 42h, 45, 96. 
Comb.: Cont. Discounts: 60a. 
Station reserves the right to preempt either programs 
or announcements for broadcasting deemed to be in 
the public interest. 
Spot advertisers guaranteed their announcements will 
not be double spotted. 
Length of commercial copy: 

60 minutes.... 5:00 min. 5 minutes..... 1:16 min. 
30 minutes.... 3:00 min. 1 minute..._. 125 wda 
15 minutes . 2:00 min. 30 seconds 60 wda. 

Combination Buy: KFXM and KDUO (FM) combine 
for frequency discount. 25% off when bought in com- 
bination with KFXM. San Bernardino. 

TIME RATES 
No. 4 Elf 1/1/68 -Reed 12/4/87. 

6. SPOT ANNOUNCEMENTS 
Section I -Mon thru Sun 8 am -7 pm. 
Section II -Mon thru Sun 7 pm-.nidnlght. 
Section III -All other times. 

SECTION I 
PER WK: Iii 12ti 18 ti 24t1 
I min 13.00 12.00 11.00 10.00 
30/20 sec 10.40 9.80 8.80 8.00 
10 sec.... 6.50 8.00 5.50 5.00 
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SECTION II 
PER WK: I ti 12 ti 18 ti 
1 min. _ 11.00 10.00 9.00 
30/20 tee 8.80 8.00 7.20 
10 sec 5.50 5.00 4.50 

SECTION III 
1 min 8.00 8.00 5.00 
30/20 sec 6.40 4.80 4.00 
10 sec 4.00 3.00 2.50 

DISCOUNTS 
26 consec wk 4% 52 cosset wk 8% 
Not applicable to Bent Buy Plan. 

RATEHOLDER 
Minimum wkly schedule of 6 1 -min spots, 6 am -mid 
Mon -Sun, necessary to maintain consec wk advertis- 
ing. 

7. PACKAGE PLANS 
BEST BUY PLAN 

24 tl 
8.00 
6.40 
4.00 

4.00 
3.20 
2.00 

15 ti SO ti 
Section I 8 15 
Section II 7 15 
30 spots, ea 8.00 15 spots, ea 9.00 
Non -combinable with other weekly or combination 
plans for added frequency. 

8. PROGRAM TIME RATES 
5 min -1-1/2 x applicable 1 min rate. 

KFMW(FM) 
1959 

SAN BERNARDINO 

©OF MO 

Media Code 4 205 6570 7.00 
Frederick R. Cote and Chester P. Coleman. 3350 

Main St., Riverside, Calif. 92501. Phone 714- 
684-9992. 

STATION'S PROGRAMMING DESCRIPTION 
KFMW (FM): Programmed for adults. 
MUSIC 95%: albums 85%, singles 15% featuring 
mixture of current hits, popular jazz, folk rock, jazz oriented, and middle-of-the-road, mostly instrumental 
with hit vocals included. Music programmed to time 
of day. Produce localized documentaries and edito- 
rials. Active in fund drives and community affairs. 
Do remotes for events. COMMERCIAL POLICY: 
5 minutes maximum in 1 hour. All music format 
presented in uninterrupted 15 min segments. Contact 
Representative for further details. Recd 9/11/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Frederick R. Cote. 
Station Manager -Chester P. Coleman. 
Sales Mangaer-Helen Jones. 

2. REPRESENTATIVES 
Los Angeles-FM/Group Sales. Inc. 

3. FACILITIES 
ERP 31,000 w,; 99.9 mc. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 1630 ft above terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. General: la, 2a, 3e. 4a, 5, 6a, 7a, 8. 
Rate Protection: 10e, 11a, 12a, 13a. 14a, 15b, 16. Basic Rates: 20b, 246, 28c. 
Contracts: 40x. 43. 45. 
Prod. Services: 82. 
Alcoholic beverage advertising: beer and wine only. Affiliated with American FM Network. 

TIME RATES 
Eff Reed 1/26/68. 

AA -Mon thru Sun 7 am -7 pm. 
A -Mon thru Sun 7 pm -midnight. 

7. PACKAGE PLANS 
CLASS AA 

I ti 7 ti 14 ti 21 ti 28 ti I min 15.00 13.00 11.60 11.00 10.50 
30 sec 12.50 11.50 10.50 10.00 9.50 

CLASS A 
I min 13.00 11.00 9.50 9.00 8.50 
30 sec 10.50 9.50 8.50 8.00 7.50 

KFXM 
1929 

SAN BERNARDINO 

The Eastman Station 

independent 

Media Code 4 205 6600 2.00 
KFXM Broadcasting Co., Inc., Holiday Inn. 666 

Fairway Dr., San Bernardino, Calif. 92402. Phones: 
San Bernardino 714-825-3393; Riverside 714-684- 
6080. 

I. PERSONNEL 
President -Howard L. Tullis. 
General Manager -Bob Bunnell. 
Director of Operations -Al Anthony. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
1,000 w.; 590 Ice. Directional -separate patterns day 

and night. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a. 9d, 5. 
Rate Protection: 10. 11b. 1213. 13b. 14b. 
Basic listes: 23a. 29a. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60k. 
Cancellation: 71a. 73a. 
Affiliated with The Eastman Network. 
Combination Buy: KDUO (FM) KFXM combine for 
frequency discount. 25% off when bought in com- 
bination with KDUO (FM), Riverside. 

TIME RATES 
No. 17 ER 1/1/68-Rec'd 12/4/67. 

6. SPOT ANNOUNCEMENTS 
Section I -Mon thru Sat 6-10 am & 3-7 pm. 
Section II -Mon thru Sat 10 am -3 pm & 7 pm -mid- 
night; all day Sunday. 
Section III -All other times. 

SECTION I 
PER WK: 1 tl 1201 18t1 24tí 
1 min _ 25.00 20.00 18.00 16.00 
30/20 sec _ 20.00 16.00 14.40 12.80 
10 sec 12.50 10.00 9.00 6.00 

SECTION II 
1 min. 20.00 16.00 15.00 14.00 
30/20 sec ........ _...._..._ 16.00 12.80 12.00 11.20 
10 sec. 10.00 8.00 7.50 7.00 

SECTION III 
1 min 11.00 9.00 8.00 7.00 
30/20 sec 8.80 7.20 6.40 5.60 
10 sec.. 5.50 4.50 4.00 3.50 

DISCOUNTS 
26 comet wk 4% 52 consec wk 8% 
Not applicable to Best Buy Plan. 

RATEHOLDER 
Minimum wkly schedule of 6 1 -min spots 6 am -mid 
Mon -Sun, necessary to maintain consec wk advertis- 
ing. 

7. PACKAGE PLANS 
BEST BUY PLAN 

tl 
Section I 8 

IS ti 90 
15 

Section II 
_ 

7 15 
30 spots, ea 14.00 15 spots, ea ....... ___ 16.00 
Non -combinable with other weekly or combination 
plans for added frequency. 

8. PROGRAM TIME RATES 
5 min -1-1/2 z applicable 1 -min rate. 

KMEN 
1947 

SAN BERNARDINO 
A Colgreene Station 

Media Code 4 205 6630 9.00 
Radio Associates, Inc., Box 1290. San Bernardino. 

Calif. 92402. Phone 714-889-2851. 
Riverside address -Box 1290. 

I. PERSONNEL 
President -T. Finlay Hollinger. 
General Manager -Jerry A. Jolstead. 
Sales Manager -Ken Hooker. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5,000 w.; 1290 kc. Directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0: all bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4e, 5, 6a, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 24b. 25a, 26, 27. 

28a, 29a, 33e. 
Contracts: 40a, 41. 42b, 44b, 45, 46, 47a. 48, 49, 50, 
5la. 
Comb.; Cont. Discounts: 80a, 60f, 61b. 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Eff 7/1/66 -Reed 5/31/66. 

7. PACKAGE PLANS 
A -Mon thru Fri 6-9:30 am & 4-7 pm. 
B -Mon thru Fri 9:30 am -4 pm & 7-10 pm; Sat á Sun 6 am -10 pm. 
C -Daily 10 pm -6 am. 
PER WK: I ti 5tl 10íI 20tI 30t1 40ti 

A 18.00 17.50 17.00 16.50 16.00 15.50 
B _._.._..._ 14.00 13.50 13.00 12.50 12.00 11.50 
C 10.00 9.75 9.50 9.25 9.00 8.75 

20/30 seconds -75% of 1 -minute rate. 
10 seconds -50% of 1 -minute rate. 

DISCOUNTS 
26 wk (in year)..._... 5% 52 wk..._. 10% 

ROS PLANS 

PER WK; (30% A. 40% B. 30% C) 
IO ti 20 ti 30 t1 

1 min 120.00 210.00 300.00 
30 sen 90.00 157.50 225.00 

8. PROGRAM TIME RATES 
(Sun 6-8 am) 1 hr 1/2 hr 1/4 hr 

1 z...--'-' ..............-. 120 90 60 
DISCOUNTS 

26 wk (in yr) 5% 52 wk. _.._._.-_...._ 10% 
IO. SPECIAL FEATURES 

Newscasts: At :20. 1-1/2 times applicable 1 -minute rate. Headlines: At :40, 1-1/4 times applicable 1 - 
minute rate. 

KPRO 
1941 

RIVERSIDE 

N,\t 

Media Code 4 205 6660 6.00 
KPRO Incorporated, Box 487, 3701 Merrill, River- 

side, Calif. 92502. Phone 714-683-1440. 
San Bernardino -Box 2363, San Bernardino, Calif. 

Phone 714-877-1940. 
STATION'S PROGRAMMING DESCRIPTION 

KPRO: Programmed for adults and young adults. 6 air personalities emcee entire broadcast day. NEWS 
10%: 10 min at 8 am & 5 pm, 5 min on hour and 
3 min on half hour during remainder of day. 2 care 
offer traffic coverage during commuter hours. MUSIC 
05%: standards and current selling general popular music. SPORTS 5%: play-by-play of football, bas- 
ketball, baseball and automobile racing. 2 sports 
shows daily. COMMERCIAL POLICY: 18 commercial units per hour 5 am -7 pm. 8 per hour 7 pm -1 am. Personalities available for remote broadcasts from 
shopping centers. markets. etc. Contact Representa- 
tive for further details. Rec'd 7/31/67. 

I. PERSONNEL 
President -Dick Clark. 
Vice -President -Richard A. Clark. 
General Manager -Dave Taylor. 

2. REPRESENTATIVES 
Alan Torhet Associates, Inc. 

S. FACILITIES 
1.000 w.: 1440 ke. Non -directional. 
Operating schedule: 20 hours daily. PST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, la, 3d, 4a, 5. 6e. 7b, 8. 
Rate Protection: 10a, ils, 12a. 13a, 14a, 15b. 
Basic Rates: 20b, 24a, 25a, 27, 28a, 29a. 
Contracta: 40a, 46, 47a, 51a. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60h, 82d. 
Cancellation: 70a, 71a, 73e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 ER 1/1/67 -Reed 12/6/66. 
AA -6-9:30 am & 3:30-7 pm. 
A -All other times. 

8. SPOT ANNOUNCEMENTS 
BULK SPOTS 

(1 year contract) -AA- -A- 
1 min 30 see 1 min 30 see 

500 z 7.25 6.25 6.25 4.75 
1000 ...... 6.50 5.50 5.00 4.00 
1500 a__ ..... _.._-._. 6.00 5.00 4.50 3.75 
2000 z _.._.. 5.50 4.50 4.00 3.25 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES 

CLASS AA -I wk- -4+ wk - 
I min 30 see I min 30 ses 

1 ti _ 12.00 9.50 11.00 8.50 
5 ti....._ _......__._....__...._. 9.00 7.50 8.50 7.00 
10 ti .-.....__._.__.W 8.00 7.00 7.50 6.50 
1S ti..._ _.__._.,..._._._.... 7.50 6.50 7.25 6.25 
20 U.._..._ _-....._-_.. 7.00 6.00 6.75 5.75 
30 t1.....-_ ...._........-__. 6.50 5.50 6.25 5.25 
40 ti __.._._. 6.25 5.25 6.00 5.00 
50 t1__._.__.._..-........_ 6.00 5.00 5.75 4.75 

CLASS A 
1 ti...- _._ -._..... 10.00 
5 Li __...._......... 7.50 

15 tl..._.._..._........._.._.._.._... 8. 00 
20 ti _. 5.50 
30 LL _..-..._ 5.25 
40 tl..._.....-_.._.._......_......_ 5.00 
50 ti 4.75 

8.00 
6.25 
5.75 
5.25 
4.75 
4.50 
4.25 
4.00 

9.50 
7.00 
6.50 
5.75 
5.25 
5.00 
4.75 
4.50 

7.25 
6.00 
5.50 
5.00 
4.50 
4.25 
4.00 
8.75 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

CLASS AA 
1 z..........._.._. _ 15.00 104 z..........._.._...._... 13.00 
13 z._ ........ _...... _.._... 14.50 156 ........... 12.50 
26 z 14.00 260 z _..._-.. 12.00 
52 z 

CLASS A 
1 z 12.00 104 z._ _.-.._... 10.00 
13 z 11.50 156 x __. 9.50 
26 x 11.00 260 z. -. 9.00 
52 z._ 10.50 312 x _.__ 8.50 

KRNO 
1947 

SAN BERNARDINO 

R A 6 
A Doubleday Station 

Media Cods 4 205 6690 3.00 
KliNO, lne., 900 Calton Ave., San Bernardino. Calif. 

92408. Phone 885-6555. 
STATION'S PROGRAMMING DESCRIPTION 

KRNO: Programmed for adults and young adults. 
Personalities with pop standards which come up from 
middle-of-the-road class interspersed with pop of 
adult appeal 80%. NEWS 13%: 10 min at 6:55 am. 
7:55 am, 11:55 am, 4:55 pm. 5:55 pm, plus hourly 
5 min all other times and half hourly 5 min. Mayor 
in telephone talk. Wed am. SPORTS 7%; national 
football and basketball, local sports and reports. 
Active in community affairs, including polls to assist 
in solving city government problems. Contact Repre- 
sentative for further details. Rec'd 1/30/68. 

I. PERSONNEL 
President -Nelson Doubleday. 
Vice-Pres. & Gen'l Mgr. -H. George Carroll. 
Sales Manager -Allen Berg. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights and Sunday; 1240 be. 

Non -directional. 
Operating schedule: 5:30-1:ou am weekdays; 6:00 am - 
midnight Sun. PST. DST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5, GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3h, 9a, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 21d, 22b, 23a, 24a, 24e. 25a, 

27, 28a, 28c. 29a, 33a. 
Contracts: 40a. 41, 43, 445, 441), 46. 4Ta, 49. 51a. 

51b. 
Comb.; Cont. Discounta: 60a, 60f, 60h, 601, 61e. 

01b. 62a. 
Cancellation: 70b, 70d. 71a. 72, 73a, 73b. 
Prod. Services: 82. 
Member: California Farm Network. 

TIME RATES 
Rates effective June 1, 1965. (Card No. 2.) 

Card received April 21, 1965. 
Class A-6:00-9:00 am and 3:30-7:00 pm. 
Class B -All other timer. 

6. SPOT ANNOUNCEMENTS 
Class Class Class Clean 

PER WK: A B A B 
1 ti 14. 8. 24 U 7. 5. 
12 ti 8. 6. 36 ti ....... _.._.._. 6. 4. 
30 -second announcements -80% of applicable minute 
rate. 
10 -second announcements -50% of applicable minute 
rate. 

CONTINUITY 
5% for 13 weeks; 10% for 26 weeks; 15% for 52 - 
week advertisers. All announcements may be combined 
to obtain frequency discounts. Rebates payable in 
time only. Best times available 6.00 flat -no farther 
discounts. 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr3 min 

1 z..._.._ _._ 50 35 25 15 

SAN DIEGO (7 AM; 11 FM) 
(including El Cajon) 

See San Diego Area listed stations. 
San Diego County -Map Location G-11 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to Imply 
that all of the stations provide equal coverege of 
the entire area or cities involved. It Is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

KBBW(FM) 
963 

SANIDIEGO 
Media Code 4 205 6720 8.00 
Bola, Inc., Suite 707. 707 Broadway, San Diego, 

Calif. 92101. Phone 714-233-7551. 
I. PERSONNEL 

General Manager -Roger A. Booth. 
Account Executive -Bob McKeehan. 

3. FACILITIES 
ERP 70,000; 102.9 mc. Stereo. 
Operating schedule: 6:00 am -midnight. PST. 
Antenna ht.: 185 ft. above average terrain. 

4. AGENCY COMMISSION 
15/2 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a, 3d, 4b, 4d. 5, 6a. 
Irate Protection: 10h, llh, 19e. 
Basic Rates: 21a, 21e, 21d, 22b, 23e, 23b, 24a, 26, 

28b. 28c, 32b, 33e. 
Contracts: 40b, 44a, 50, 51b. 
Comb.: Cont. Discounts: 60d, 60e, 60f, 62d. 
Cancellation: 70e, 73b. 
Prod. Services: 80, 82. 
Maximum of 6 commercial minutes per hour. 

TIME RATES 
ER 1/68-Rec'd 12/11/67. 

6. SPOT ANNOUNCEMENTS 
Ix I5x 90x 60x 125x 250x 500x 

1 min 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
30 sec 5.25 4.80 4.50 4.15 3.75 3.40 3.00 

8. PROGRAM TIME RATES 
Ix I5x 301 60x I25x 250x 500x 

1 hr 50 47 95 43 41 39 87 
1/2 hr 38 36 34 32 30 28 26 
5 min 22 21 20 19 18 17 16 

KCBQ 
1046 

SAN DIEGO 

BLAIR RADIO 

Subscriber to the NAB Radio Cade 
Media Code 4 205 6750 5.00 
KCBQ, Inc., Box 1629, San Diego, Calif. 92112. 

Phone 714-232-7162. 
I. PERSONNEL 

President -Earl H. Tiffany. 
General Manager -Leonard N. Sable. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
50.000 w. days, 5.000 w. nights; 1170 Ice. 

Directional -separate patterns day and night. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 gross billings lees applicable discounts. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a. 3a, 4a, 9d. 5, 8. 
Rate Protection: 10h. 11h, 12b, 13b. 
Basic Rates: 221). 23a. 25a, 29a. 
Contracts: 40e, 45, 46. 
Comb.: Cont. Discounts: 61a. 61e. 
Cancellation: 70a. 70e. 71a. 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff 1/1/64 -Reed 12/3/63. 

AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sat 6 am -7 pm; Sun 
noon -7 pm. 
11 -Mon thru Sat 7-10 pm; Sun before noon. 
C -Mon thru Son after 10 pm. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: () I ti 6 ti 12 ti 18 ti 24 ti 30 01 
AA 35 33 30 28 26 24 22 
A .... 30 26 23 21 19 17 
B .... 24 21 19 18 17 16 
C 18 16 15 14 13 12 

30 SECONDS OR LESS 
AA 28 26 24 22 21 19 18 
A .... 24 21 18 17 15 13 
B 19 17 15 14 13 12 
C 14 13 12 11 10 9 
(e) Specified position. 

All spots staggered within time class except speci- 
fied or fixed position. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER W K: I ti 8 ti 12 ti 18 ti 24 tl 
AA ..........................._... 37 35 32 30 29 
A 32 30 29 27 25 
B 

CONSECUTIVE WEEK DISCOUNTS 
24 

26 wk -4% 52 wk -8%2 

21 20 18 

R'A'i6 

KDEO 
1955 

Et CAJON 

Representatives, Inc. 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 205 6780 2.00 
Metro Communications, Inc., Box 2908, San Diego. 

Calif. 92112. Phone 714-583.9100. 
(This listing continued on next page) 
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Son Diego -K D E 0 -Continued 
STATION'S PROGRAMMING DESCRIPTION 

KDEO: Programmed for adults. 
MUSIC: current middle-of-the-road pop hits with 
standard albums and oldies. Air personalities, 2 
records In a row, COMMERCIAL POLICY: 14 min- 
utes maximum. Occasional newsworthy or humorous 
telephone conversations during morning traffic times. 
NEWS: 7 min at 30, national, international, local, 
sports, 24 hours daily. News briefs at 6 am, 7 am, 
8 am, 4 pm, 5 pm, network, Commentary and edi- 
torials. 3 man news and sports department, AP, 
UP and network, actualities, beeper reports, 2 mobile 
units. SPORTS: 5 min at 7:35 am & 5:35 pm, 
M -F, live pro and college football and college basket- 
ball, sporta editorials 4 times daily. Contact Repre- 
sentative for further details- Recd 9/26/68, 

I.. PERSONNEL 
Vice-Pres. & Geri l Mgr. -Don Balsamo. 
Vice-Pres. & Gen'I Sales Mgr. -Morton Sidley. 

2. REPRESENTATIVES 
11-1t Representatives, Inc. 

3. FACILITIES 
1,000 w., 91U kc. Directional. 
Operating schedule: 24 hours daily. PBT. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 3a, 4a, 5, 619, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 15c. 
Basic Rates: 20a, 20b, 21a, 21b, 24b, 25a, 28a, 29e, 

30, 33d. 
Contracts: 40e, 91, 45, 48. 48, 51a, 51c. 
Comb.: Cont. Discounts: 60e. 
Cancellation: 70c, 71a. 
Prod. Services: 80, 81, 82. 
No mail order advertising accepted. 
Affiliated with American Entertainment Network. 

TIME RATES 
No, 3 Eff 2/15/68-Rec'd 1/4/68, 

AA -Mon thru Fri 8-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm & 7-8 pm; Sat & Sun 
6 am -8 pm. 
B -Daily 8 pm -midnight & 5-6 am. 
C -Daily midnight -5 am. 

6. SPOT ANNOUNCEMENTS -AA- -A-- 
min 80 see 1 min 30 see I min 30 see 

1 ti 22.00 17.60 18.00 14.40 14.00 11.20 
6 ti 21.00 16.80 17.00 13.60 13.00 10.40 
12 ti 20.00 16.00 16.00 12.80 12.00 9.60 
18 ti 19.00 15.20 15.00 12.00 11.00 8.80 
24 ti 18 00 14.90 14.50 11.60 10.00 8.00 
30 ti 17..00 í3.G0 14.00 11.20 9.00 7.20 
C: 50% of B. 
10 sec: 80% of 1 -min and pre-emptible by 1 -min. 
Spots staggered within time classifications on 6 -day 
spread. Fixed positions, extra 20%. 

RATE HOLDER 
Minimum of 6 spots per week, any length, any time earns consecutive weeks discount. 
Spots of all lengths and classifications may be cross - 
combined. 

7. PACKAGE PLANS 
PRIME TIME COVERAGE PLAN 

(5 am -midnight) 
PER WK, EA: 6 ti 12 ti 18 ti 24tí 30tí 

1 min 16.00 15.00 14.00 13.00 12.50 
30 sec 12.80 12.00 11.20 10.40 10.00 
Minimum 3/4 daily 5 am -8 pm scheduled at station's 
discretion. 

BULK PACKAGES 
I min 30 see I min 30 see 

750 a 12.00 9.60 1500 x 11.00 8.80 
To be used within 52 weeks, 50% to be used within 
first 6 months of contract. No further earned dis- 
counts. Scheduled at station's discretion. 

10. SPECIAL FEATURES 
ABC News - Participations (fixed), I -1/4x earned 
ra te. 

CONSECUTIVE WEEK DISCOUNTS 
13 w'ks-2-I/2% 26 wks-5% 52 w'ks-7-1/2% 

KDIG (FM) 
1959 

SAN DIEGO 

©QFiMO 
Media Code 4 205 6810 7.00 
E. Edward Jacobson, El Patio Bldg., Box D., 7946 

Ivanhoe, La Jolla, Calif. 92037. Glencourt 9-2809. 
459-4107. 
STATION'S PROGRAMMING DESCRIPTION 

KDIG (FM) : Programmed for 30-40 year olds. 
Stock market reports twice daily, business days. Re- 
mote broadcasts of music and interviews periodically. 
MUSIC: middle-of-the-road 2-1 vocal to instrumental 
ratio. 8-9 am entertainment with music and air 
personality, 9-11 am Broadway and movie themes 
mixed 1 in every 4 selections. 11 am -1 pm enter- 
tainment with music and air personalities. 1-3 pm 
entertainment with music end air personalities in- 
corporating Latin music mixed 1 in every 3 selections. 
3-5:30 pen featured artist. 5:30-7 pm instrumental 
music. 7-11 pm entertainment with music and air 
personality. 11 pm -6 am entertainment with music 
and sir personality Incorporating mainly jazz. COM- 
MERCIAL POLICY: 8 minutes per hour. Reed 
6/24/68. 

1. PERSONNEL 
General Manager -Bill Gruber. 
Program Director -Doug Neufeld. 

3. FACILITIES 
ERP 18.500 w.; 98.1 mc. 
Operating schedule: 24 hours daily. PBT. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a. 3a, 4a, 9d, 5, 6a. 7b, 8. 
]fate Protection: 10h, lib, 12h. 13b. 
Basic Rates: 20a, 22b, 23a, 24b, 25a, 26, 28b, 29a. 
Contracts: 40a, 46. 48. 
Comb.; Cont. Discounts: 60f, 61a, 61e. 62b. 
Cancellation: 71a, 73e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 4/15/88 -Reed 6/10/68. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 52x 104x 912x 365x 
I min 6.00 5.50 5.00 4.50 4.00 3.25 3.00 
30 sec 4.00 3.80 3.60 3.40 3.20 2.80 2.60 

DISCOUNTS 
13 wk -5% 26 wk -10% 52 consee wk -15% 

KFMB 
1941 

SAN DIEGO 

CBS Radio Network 
R A 

Subseriber to the NAB Radio Cede 
Media Code 4 205 6840 4.00 
Midwest Television, Inc., 1405 Fifth Ave., San 

Diego, Calif. 92112. Phone 714-232-2114, TWX 
714-231-0838. 

I. PERSONNEL 
Director of Radio -Edward J. Peters. 
Operation Manager -Don Rose. 

2. REPRESENTATIVES 
Henry I. Christal Co., Inc. 

3. FACILITIES 
5,000 w.; 760 kc. Directional -night only. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING Bee ended regulations 
General: la, 2a, 3d, 4a, 5, 6b, 7b, 8. 
Rate Protection: IOd, ltd, 13d. 14d, 16. 
Basic Rates: 20b, 22a, 25a, 28c, 29a, 331.. 
Contracts: 40e, 42a, 44b, 46, 50, 51e. 
Comb.; Cont. Discounts: 60b, 60g, 601, 8ía. 
Cancellation: 70a, 70e. 71e, 73b, 
Prod. Services: 81, 82. 
Member: CBS Radio Pacific Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 2/1/67-Rec'd 1/3/67. 
A -Mon thru Sat 6-10 am & 3-7 pm. 
B -Mon thru Sat 10 em -3 pm; Sun 6-7 pm. 
C -Mon thru Sun 7 pm -8 am. 

8. SPOT ANNOUNCEMENTS 
CLASS A 

I MIN: I tI 6ti 12 tI 18 ti 24 tI 30 tI 
1 wk 30.00 28.00 28.00 24.00 22.00 20.00 
13 wk 28.00 26.00 24.00 22.00 20.00 18.00 
28 wk. 26.00 24.00 22.00 20.00 18.00 16.00 
52 wk 24.00 22.00 20.00 18.00 16.00 14.00 
STA BRK: 
1 wk ........ 24.00 22.40 20.80 19.20 17.60 16.00 
13 wk 22.40 20.80 19.20 17.60 16.00 14.40 
26 wk 20.80 19.20 17.60 16.00 14.40 12.80 
52 wk 19.20 17.60 18.00 14.40 12.80 11.20 

CLASS B 
1 MIN: 
1 wk 28.00 
13 wk 24.00 
26 wk 22.00 
52 wk 20.00 
STA BRK: 

24.00 22.00 
22.00 20.00 
20.00 18.00 
18.00 16.00 

20,00 
18.00 
16,00 
14.00 

18.00 
16.00 
14.00 
12.00 

18.00 
14.00 
12.00 
10.00 

1 wk 20.80 19.20 17.80 16.00 14.40 12.80 
13 wk 19.20 17.60 16.00 14.40 12.80 11.20 
28 wk. 17.60 18.00 14.40 12.80 11.20 9.60 
52 wk 16.00 14.40 12.80 11,20 9.60 8.00 
1 MIN: CLASS C 
1 wk 24.00 22.00 20.00 18.00 16.00 14.00 
13 wk 22.00 20.00 18.00 16.00 14.00 12.00 
26 wk 20.00 18.00 16.00 14.00 12.00 10.00 
52 ak 18.00 16.00 14.00 12.00 10,00 8.00 
STA BRK: 
1 wk 19.20 17.60 18.00 14.40 12.80 11.20 
13 wk 17.60 16.00 14.40 12.80 11.20 9.60 
26 wk 16.00 14.40 12.80 11.20 9.80 8.00 
52 wk 14.40 12.80 11.20 9.60 8.00 6.40 

FLOATING ANNOUNCEMENTS 
1 minute or 30 -second spots may be floated within 
A, B and C times by taking 10% discount from the 
applicable rate. 

ROS 
Spots of 1 minute or less may be scheduled on an 
ROS basis by taking 50% discount from the applic- 
able fixed Class A 1 -minute rate. 

ID ANNOUNCEMENTS 
10 second spots available in B and C time only on 
a preemptible basis of 50% of the applicable fixed 
1 -minute rate. 

COMBINABILITY 
1 -minute and 30 -second spots may be combined with 
10 -second spots to earn frequency for 10 -second spots 
only. 

8. PROGRAM TIME RATES 
CLASS A 

I WK: Ix 13x 26x 52x 
1/4 hr 65 60 55 50 
10 _. 

in 
.... __...» ...... 

5 5 1 mi 0 37' 
46 

34 98 
4 WK: 
1/4 hr 60 55 50 45 
10 min 46 42 38 35 
5 min 37 34 30 28 
6 WK: 
1/4 hr .....__.._.._..._ 55 50 45 40 
10 min 42 38 35 31 
5 min 34 30 28 25 

CLASS B 
1/4 hr 55 50 45 40 
10 min 42 38 35 31 
5 min 34 30 38 25 
4 WK: 
1/4 hr..._ 50 45 40 35 
10 min 38 35 31 27 
5 min 30 28 25 22 
6 WK: 
1/4 hr 45 40 35 30 
10 min. 35 31 27 23 
5 min 28 25 22 18 

CLASS C 
1 WK: 
1/4 hr 50 45 40 35 
10 mill_ ...... _.._.._ .................. _. 
5 min 30 28 25 22 
4 WK: 
1/4 hr..._ 45 40 35 30 
10 min 35 31 27 23 
5 min 28 25 22 18 
6 WK: 
1/4 hr..._.._......».._..-......_..»._ 40 35 30 25 
10 min. 31 27 23 19 
5 min 25 2£ 18 15 

K F M B -FM 
1959 

SAN DIEGO 
Media Code 4 205 8855 2.00 
Midwest Television, Inc., 1405 Fifth Ave., Ban 

Diego, Calif. 92112. Phone 714-232-2114. TWX 
714-231-0838. 

I. PERSONNEL 
Director of Radio -Edward J. Peters. 
Operations Manager -Don Ross. 

2. REPRESENTATIVES 
Henry I. Christal Co., Inc. 

3. FACILITIES 
ERP 30,000 w.: 100.7 mc. 
Operating schedule: 6 am -midnight. PSI'. 
Antenna ht.: 620 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: time only. 

5. GENERAL ADVERTISING See eoded regulations 
See KFMB listing for coded regulations. 

TIME RATES 
No. 4 Eff 7/1/68-Rec'd 7/1/68. 

A -Dally 10 am -7 pm. 
13 -Daily 6-10 am. 
C -Daily 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

I ti 6ti 12 ti I8ti24tl 
1 wk 12 11 10 9 8 
12 wk 11 10 9 8 7 
26 wk 10 9 8 7 6 
52 wk. 9 8 7 6 5 

CLASS B 
1 wk 11 10 9 
12 wk 10 9 8 
26 wk 9 8 7 
52wk 8 7 6 

CLASS C 
1 wk 10 9 8 7 6 
12 wk 9 8 7 
26 wk 8 7 6 57 6 5 
PACKAGE PLANS 7. 

ROS PLAN 
Spots may be scheduled ROS by taking 50% discount 
from the applicable fixed A minute. 
Fixed spots will be scheduled at :10 and :20. ROS 
spots will be scheduled at :40 and :50. 

KFMX (FM) 
1960 

SAN DIEGO 

©0 F'M 

8 7 
7 6 
6 5 
5 4 

6 5 
5 4 
4 3 

Media Cods 4 205 6870 1.00 
Impact Broadcasting Enterprises, Inc., 7917 Ivanhoe. 

LaJolla. Calif. 92037. Phone 459-3307. 
STATION'S PROGRAMMING DESCRIPTION 

KFMX (FM): Programmed for adults 21-45 age 
group. 
MUSIC: general popular middle-of-the-road, consist- 
ing of ahowtunes, standards, film and TV music, and 
jazz oriented vocals and instrumentals. 100% albums. 
Sports car reports 7 am, 8 pm & 10 pm. 5 min. 
Special features include: 6 am -noon pop standards 
and instrumentals. Noon -6 pm Broadway music, 
Latin music and new releases. 6 pm -12M film music, 
pop standards and Jazz oriented vocals and instru- 
mentals. 12M-6 am standards, middle-of-the-road 
and film music. COMMERCIAL POLICY average of 
8-9 minutes per hour. Feature program sponsorahlps 
of 5, 10, 15 & 30 min programs, in addition to 
spots. Contact Representative for further details. 
Reed 11/27/67. 

I. PERSONNEL 
President -S. G. Mollner. 
Vice -President -Richard Friedman, 

2. REPRESENTATIVES 
Gert Bunches and Associates. 

3. FACILITIES 
ERP 30,000 w.; 98.5 mc. Non -directional. Stereo, 
Operating schedule: 24 hrs. dally. 
Antenna ht.: 1,034 ft. above sea level. 

4. AGENCY COMMISSION 
15% time only- 7% discount for cash. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a. 3a, 3d, 4a, 4c, 5. 
Rate Protection: lob. 11b, 19h. 15a. 15b, 16. 
Basic Rates: 20a, 21a, 22a, 29a, 24c, 25b, 28e, 33a. 
Contracts: 40c, 41. 
Comb.; Cont. Discounts: 61a. 
Cancellation: 71e. 73b. 
Member: Gert Bunehez & Associates Group. 

TIME RATES 
No. 2 Elf 5/1/68-Rec'd 4/12/88. 

6. SPOT ANNOUNCEMENTS 
BEST TIMES AVAILABLE 

Ix 52x 104e 156x 9OIx 
13.00 12.00 11.00 10.00 

9.50 9.00 8.50 8.00 
5.50 5.00 4.50 4.00 

1 min 14.00 
30 see 10.00 
10 sec 6.00 

7. PACKAGE PLANS 
12 ti 18 ti 30 ti 42 ti 

I min 12 11 10 9 
30 sec 9 8 7 6 

8. PROGRAM TIME RATES 
Ix 52x 104x 156x 

1 hr 100 90 80 70 
1/2 hr..._ 70 65 60 55 
1/4 hr 50 45 40 35 
5 min.._......_.._.._ 30 25 20 17 

KGB 
1922 

SAN DIEGO 

The Eastman Station 

Subscriber to the NAB Radio Code 
Media Code 4 205 6900 6.00 
KGB, Inc., Box 2088, 4141 Pacifie Ave., San Diego, 

Calif. 92110. Phone 714-297-2201. TWX 714.291- 
0703. 

I. PERSONNEL 
President-Wlllet H. Brown. 
Vice -President -Michael J. Brown. 
General Manager -William J. McDowell. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1360 kc. 

Nun -directional. 
Operating schedule: 24 hours daily- PST. PDT. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

CALIFORNIA 
5. GENERAL ADVERTISING See ended regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7h, 8. 
Rate Protection: 10b. 
Basic Rates: 20a, 22a. 
Contracts: 40a, 48. 
Affiliated with Eastman Network. 

TIME RATES 
No. 11A-Eff 6/10/68 -Reed 6/7/68. 

7. PACKAGE PLANS 
I -Mon thru Sat 6-10 am & 3-7 pm; Sat 10 am - 
3 pm; Sun 9 am -10 pm. 
II -Mon thru Sat 7-10 pm; Moo thru Fri. 10 am - 
3 pm. 
III -Mon thru Sun 10 pm -midnight; Mon thru Sat 
5-8 am; Sun 6-9 am. 

SECTION I 
PER WK: I tl 12ti 18tí 24tI 

1 min 40.00 33.00 31.00 30.00 
30/20 sec 32.00 26.40 24.80 24.00 
10 sec 24.00 19.80 18.60 18.00 

SECTION II 
I min. 35.00 28.00 26.00 25.00 
30/20 aec..._.__ 28.00 22.40 20.80 20.00 
10 sec _- 21.00 16.80 15.80 15.00 

SECTION III 
1 min. 30.00 24.00 22.00 20.00 
30/20 sec 24.00 19.20 17.60 16.00 
10 sec 18.00 14,40 13.20 12.00 

8. PROGRAM TIME RATES 
5 min: 1-1/2 x 1 -min. 

DISCOUNTS 
26 cantee. xka-5 % 52 consec. wka-10% 

RATEHOLDER 
Minimum wkly ached of 6 1 -min spots 6 am -mid- 
night Mon thru Sun necessary to maintain consecu- 
tive weeks advertising. 

KGB -FM 
1959 

SAN DIEGO 
Media Code 4 205 6901 4.00 
KGB, Inc., Box 2088, 4141 Pacific Highway. Ban 
Diego, Calif. 92110. Phone 714-297-2201. TWX 291- 

0703. 
I. PERSONNEL 

President-Willet H. Brown. 
Vice -President -Michael J. Brown. 
General Manager -William J. McDowell. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 
Roger Coleman, Inc. 

3. FACILITIES 
Ettl' 74,000 w.; 101.5 mc. 
Operating schedule: 8:00 am -midnight Mon thru Sat; 
7:00 am -midnight Sun. PST. 
Antenna ht.: 454 ft. above mean sea level. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB liadlo Code Advertising Standards apply. 
General: 2a, 3a, 4a, 9d, 5, 8a, 7b, 8. 
]late Protection: 10h, 1119, 12h, 13b. 
Basic 1óates: 20a, 22a, 22h, 23a, 24b, 25a, 29a. 
Contracts: 90e, 42a, 95, 96. 47a. 
Comb.: Cont. Discounts: 60a, Ela, 61b. 
Cancellation: 700, 70c. 71a, 73a. 
FM operated separately from AM. 
Maximum 6 commercials per hour. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Eff 4/1/68-Rec'd 4/1/68. 
I -Daily 10 am -7 pm. 
II -Daily 8-10 am & 7 pm -midnight. 
III -Mon thru Sat midnight -8 am. 

6. SPOT ANNOUNCEMENTS -Plan I- -Plan II - 
PER WK: I min 90 sea I min 30 see 
1 ti. 8.50 6.80 6.50 5.20 
5 ti. 6.50 5.20 5.00 4.00 
10 tl 5.00 4.00 4.20 3.36 
15 ti- 4.00 3.20 3.30 2.64 
20 tí..._.._ 3.60 2.88 2.90 2.32 
25 ti. 3.50 2.80 2.70 2.16 
30 ti 2.95 2.36 2.30 1.84 
40 U. 2.90 2.32 2.25 1.80 
50 ti 2.85 2.28 2.20 1.70 

7. PACKAGE PLANS 
ROS 

PER WK: 1 min 90 see 
1 ti 4.50 3.60 
18 ti. 3.00 2.40 
31 + 2.25 1.80 

8. PROGRAM TIME RATES 
PLAN III 

One hour program per night, six nights per week. 
Includes six spots, plus, one promotional 30 -second 
spot per day on an ROS basis. 
PER WK: 
midnight -1 am 50 
1-2 am 40 
2-3 am, 5-6 am ..._ 30 
3-5 am 20 

CONTINUING WEEK DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -15% 

KITT (FM) 
1954 

SAN DIEGO 

Subscriber to the NAB Radio Code 
Media Code 4 205 6930 9.00 
Freddot Ltd., U. S. Grant Hotel. San Diego, Calif. 

92101. Phone 714-232-0144. 
ETATION'S PROGRAMMING DESCRIPTION 

KITT(FM): Programmed for adults. 
MUSIC: middle-of-the-road, film and showtunes, 
standards. Vocals and instrumentals days, instru- 
mentals only nights. NEWS: local news between 
music 6-8 am. COMMERCIAL POLICY 10%-1 min- 
ute every 10 minutes, Contact Representative for 
further details. Rec'd 11/27/87. 

1. PERSONNEL 
Pres., Genil & Sales Mgr. --Fred Rebell, 
Prog. & Prom. Mgr. -Dorothy Rebell. 
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CALIFORNIA 
Son Diego -K 1 T T (FM) -Continued 
2. REPRESENTATIVES 

Radio Time Sales. 
Los Angeles -Lee F. O'Connell Company. 
Detroit-Pearse Sales. 

3. FACILITIES 
ERP 120,000 w. (hertz.), 30,000 w. Vert.), 105.3 mc. 
Operating schedule: 6 am -midnight. PST. 
Antenna ht.: 320 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. Payable 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
General: la. 2a, 3a. 4a, 4d. 5, 6b. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a. 23a, 24a, 25a, 26, 28b. 29a. 
Contracts: 40a. 42a. 45. 46, 47a. 48. 
Comb.: Cont. Discounts: 60a, 60k, 61c. 
Cancellation: 70a, 70c. 71a. 73a. 
Transcribed announcements accepted. 

TIME RATES 
No. 7 ER 12/1/67-Rec'd 11/13/67. 

AAA -8 am -4 pm. 
AA -4-10 pm. A-6-8 am & 10 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: Fixed 6 ti 12 tI 18 t1 2401 38 01 

156x 312x 520x I000x 
9 8 7 6 
8 7 6 5 
6 5 4 3 
10 sec: 50% of 1 -min 

PER YR: la 52x 
AAA 12 10 
AA 10 9 
A 8 

30 sec: 80% of 1 min 
7 

ETA, ROS, ea 7.00. 
7. PACKAGE PLANS 

Per wk 
12 Plan (6AAA, 3AA, 3A) _..........._...._........ 90 
18 Plan (9AAA, 5AA, 4A) . 120 
24 Plan (12AAA, 6AA, 8A)_..._ ..... _ ..... ß..._...-_ 135 
36 Plan (18AAA, 9AA, 9A) 170 
All spots combine for frequency in all time classifi- 
cations 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 260x 312x 365e 

1 hr 60 57 54 51 48 45 42 
1/2 hr 36 35 33 31 29 27 25 
1/4 hr 24 23 22 21 20 18 17 

KLRO (FM) 
1960 

SAN DIEGO 
Media Code 4 205 6960 0.00 
Muiti Casting Corp., 823 U. S. Grant Hotel. San 

Diego. Calif. 92101. Phone 714-234-4181. 
STATION'S PROGRAMMING DESCRIPTION 

KLRO (FM): Programmed for adults. 
100% music. 8 am -6 pm & 7 pm -12M popular 
music middle-of-the-road, also current hits, film 
music. jazz oriented music, popular music. Broadway 
show -tunes, standards. 6-7 pen Hawaiian music, All 
commercials played in clusters on hour, at :15, on 
half hour and at :45. All commercials pre-recorded. 
Music selected from LP albums and singles. No live 
or personality shows. Recd 8/19/68. 

I. PERSONNEL 
General Manager -Jerry Nester. 
Office Manager -Elaine Rinner. 

3. FACILITIES 
ER? 40,000 w.; 94.9 mc. Stereo. 
Operating schedule: 8:00 am -midnight. PST. 
Antenna ht.: 185 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a. 2b, 3a. 3b, 3c, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10e, lia. 12a, 13a, 14a, 16. 
Basic Rates: 20e. 21a, 21b, 22a, 23a, 24c, 25e. 26, 

27. 28b, 28e, 29a. 30, 32b. 33e. 
Contracta: 92b. 42d. 99a, 44b. 45, 49, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60c, 61a, 61b, 62a. 
Cancellation: 70b, 70d, 71a. 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Ratee effective June 1. 1964. 
Card received April 3, 1984. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

PER WK IO ti 20 01 30 t1 40 01 50 01 60 01 
Ea 6.00 5.70 5.40 5.10 4.80 4.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1 hr 1/2 hr 

1 ti 40.00 24.00 52 ti 34.00 20.40 
13 ti 38.00 22.00 104 ti 32.00 19.20 
26 tt 36.00 21.60 156 ti 30.00 18.00 

KOGO 
1926 

SAN DIEGO 

NBC Radio Network 
®KATZ RADIO 

WEST 

R A B 
A TIme-LIfe Broadout Station 

Subscriber to the NAB Radio Code 
Media Code 4 205 6990 7.00 
Time -Life Broadcast, Inc., Box 628. Hwy. 94 at 47th 

St., San Diego, Calif. 92112. Phone 714-262-2421. 
TWX 714-583-8170. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Clayton H. Brace. 
Station Manager -Wilson Edwards. 
Program Director -Dick Roberta. 

2. REPRESENTATIVES 
Katz Radio, West. 

3. FACILITIES 
5,000 w.; 600 ke- Directional -same pattern day and 

night. 
Operating schedule: 6-1 em. PST. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 146. 15e, 15b, 

15d. 

Beale Rates: 206. 21e, 21d, 22a. 22b, 23a, 24a, 24o, 
25a. 28a, 29e, 72b, 33d. 

Contracts: 40a, 41. 42b, 42d. 44e, 44b, 45, 46. 47a. 
48, 49, 51a, 516, 51e. 

Comb.; Cont. Discounts: 606, 60d, 60e, 60f, 60L 61a, 
61b. 62b, 62d. 

Cancellation: lob, 70c. 71e, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Program contracts subject to cancellation on 28 days' 
prior written notice but no such termination shell be 
effective until 4 weeks after the start of broadcasting. 
Affiliated with NBC Radio Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 7 ER 1/1/88 -Reed 1/9/68. 

AA -Mon thru Fri 6-10 am. 
A -Mon thru Fri 4-7 pm. 
B -Mon thru Fri 10 am -4 pm; Sat & Sun 6 em - 
7 Dm. 
C -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 6 t 1201 18 ti 2401 

AA 35 34 31 30 29 
A 32 30 27 26 25 
B ..._ 29 26 23 22 21 
C-50% of B. 

ROS 
(10 am -midnight, 2/3's 10 am -7 pm) 

PER WK: 12t1 18 01 24 01 
1 min ea _ 19 18 17 
20/30 sec: 80% of 1 -min. 
10 sec: 50% of 1 -min (not applicable to ROS). 
Spots scheduled between 2 time classifications take 
the rates of the higher classification. 
All spots, regardless of length, may be erase -com- 
bined for discount purposes, except that ROS spots 
may be combined with other spots only to earn RO8 
discounts. 

8. PROGRAM TIME RATES 
PER YR: Ix 52x 104x 156x 268x 
1/2 hr.. 100 96 92 88 84 
1/4 hr 63 61 59 57 55 
5 min, AA 42 41 40 39 38 
5 min, C 38 37 36 35 33 
Spots and program units may be combined to earn 
discounts on spots only. 

KOGO-FM 
1949 

SAN DIEGO e R A B 
A Time -Life Broadcast Station 

Subscriber to the NAB Radio Code 
Media Code 4 205 6991 5.00 
Time -Life Broadcast. Inc., Box 628, Hwy. 94 at 47th 

St., San Diego. Calif. 92112. Phone 714-262-2421. 
TWX 910-335-1247. 

I. PERSONNEL 
Vice-Pres & Gen'l Mgr. -Clayton H. Brace. 
Station Manager -Wilson Edwarda. 

3. FACILITIES ERP 100,000 w.; 94.1 mc. 
Operating schedule: noon -midnight Sun thru Mon. 
PST. 
Antenne ht.: 641 ft. above average terrain, atop Mt. 

Soledad. 
4. AGENCY COMMISSION 

15/0 time only: payable when rendered. 
5. GENERAL ADVERTISING See coded regulations 

See KOGO listing for coded regulations. 
Affiliated with Market 1 Network. 

TIME RATES 
Rates effective July 1. 1964. (Card No. 5.) 

Card received August 3. 1964. 
Class A-8:00-11:00 pm daily. 
Class B -All other times. 

6. SPOT ANNOUNCEMENTS Class Class 
A B I ti _._...__ 8.00 6.00 

. 52 ti._ 7.50 5.50 
260 ti..._ _....._..._........-_.-_.... 7.00 5.00 
520 ti ._ 6.00 4.00 

8. PROGRAM TIME RATES 
CLASS A 

1 tt 
1 hr 50.00 

1/2 hrr - _ 30.00 

5 min 15.00 
CLASS B 

52 ti 
45.00 
27.00 
18.00 
13.00 

260 ti 
40.00 
24.00 
16.00 
11.00 

1 nr..._.........._.......__ 35.00 30.00 25.00 
1/2 hr 21.00 18.00 15.00 
1/4 hr..._....._ 14.00 12.00 10.00 
5 min..... ....... _ 10.00 9.00 8.00 

KPRI (FM) 
1960 

SAN DIEGO 
Media Code 4 205 7020 2.00 
Southwestern Broadcasters. Inc., 845 Ash St.. San 

Diego. Calif. 92101. Phone 714-239-1385. 
STATION'S PROGRAMMING DESCRIPTION 

KPRI (FM): Programmed for young adults. 
MUSIC: rock. Programming includes rock, folk, 
blues, Jazz, guitar, and the unusual. Contact Repre- 
sentative for further details. Reed 8/12/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Lawrence Shushan. 
Program Director -Ron Middeg. 

2. REPRESENTATIVES 
The Progressive Rock Media Company. 

3. FACILITIES ERP 25,000 w.; 106.5 me. 
Operating schedule: 24 hours dally. PST. 
Antenna ht.: 413 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standardo apply. 
General: le, 2b, 3a, 4a, 4d, 5, 6e, 7e. 8. 
Rate Protection: 10d, 11d. 12d. 13d, 14d, 15e. 15b, 

15e, 16. 
Basle Bates: 206, 21e, 21b, 22a, 226. 23e. 24a, 24e. 

25e. 28e, 28e, 29a, 296, 30. 31. 32e. 336. 
Contracts: 40a, 41, 42b, 42d, 43, 44a, 46, 47e. 48. 

49, S1a. 
Comb.; Cont, Discounts: Sob, 80d, 60e, 60f, 606, 601, 

61b, 62b. 
Cancellation: 70e. 70d. 71a, 73a. 
Prod. Services: 80. 82. 

TIME RATES 
Eft Rec'd 7/8/88. 

6. SPOT ANNOUNCEMENTS 
FIXED 

PER WK, EA: 601 12tí 1801 24 t1 3601 
1 min 9.00 8.50 8.00 7.50 7.00 
30 sec 8.50 6.25 5.75 5.25 5.00 

PER WK, EA: 
t0812 

ti 18 tl 24 ti 
1 min 7.40 7.00 6.60 6.20 
30 sec 5.90 5.50 5.10 4.75 
10 sec: 50% of 1 -min. 

DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -15% 
All spots combinable for frequency. 

7. PACKAGE PLANS 
SPECIAL IMPACT PLANS 

(To be run in 1 month) 
EA: I min 50 see 1 min Nee' 
100 ü 4.85 3.50 80 ti 5.25 4.00 
Spots scheduled in best times available as ordered. 
7 pm -mid 4.00 2.75 51id-6 am 3.00 2.25 

KSDO 

36 ti 
5.80 
4.35 

SAN947 DIEGO 
Media Code 4 205 7030 9.00 
The Gordon Broadcasting Co., Box 3146, San Diego. 

Calif. 92103. Phone 714-234-8361. 
STATION'S PROGRAMMING DESCRIPTION 

KSDO: Programmed for adults. 
MUSIC 80%: general popular music emphasizing 
film music, ehowtunee, standards balanced to include 
instrumental, vocal combo performances. NEWS 18%: 
major 15 min newscasts, 7 am, 8 am, noon, 4 pm. 
5 pm. Hourly 5 min all other hours. Headlines on 
half hour. Editorials and information features 2%: 
12 times daily. COMMERCIAL POLICY: 16 minute 
maximum per hour. Contact Representative for fur- 
ther details. Rec'd 9/25/87. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -Sherwood R. Gordon. 
Vice-Pres., Research & Sales -David Feldman. Ph.D. 
Vice-Pres., Mdsg. & Prom. -Arthur Pleut, 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5.000 w- days. 1.000 w. nights; 1130 ke. 

Directional -separate patterns day and night. 
Operating Schedule: 21 hour' daily. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b. 
Basic hates: 20a, 22b, 23a, 24a, 24b, 25a, 26, 28e. 

29e. 
Contracts: 40a, 42a, 45. 48. 47a. 
Comb.: Cont. Discounts: 60k. 61e. 
Cancellation: 70e, 70e. 71e, 73a. 
Affiliated with MRS Radio Network. 

TIME RATES 
No. 8 ER 2/1/68-Rec'd 1/4/68. 

AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sat & Sun 6 am -7 pm. 
-Daily 5:30-6 am & 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS -AA- -A- 
20/30 

PER WK: I mIn see 
24 ti 23.00 18.50 
18 ti 24.00 19.25 
12 ti 25.00 20.00 
6 ti 27.00 21.50 
1-3 ti 29.00 23.25 
10 sec: 50% of 1 -min. 
Fixed position, extra 10%. 

7. PACKAGE PLANS 

PER WK: 
T 
3001 24 t1 1801 12 t1 

1 min 14.25 15.25 16.00 17.00 
20/30 sec 11.25 12.00 13.00 13.75 
Cannot combine with spots or programs for frequency 
discounts. 

10. SPECIAL FEATURES 
15 -min newscasts -3x applicable 1 -min. Includes 
open & close plus 2 1 -min spots. 
5 -min newscasts -l -1/2x applicable 1 -min. Includes 
open & close plue 1 1 -min spot. 
News headlines -applicable 1 -min plus 10%. In- 
cludes ID open & close plus 1 1 -min spot. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 wk -7-1/2% 52 wk -l0% 

I min 
17.00 
18.00 
19.00 
20.00 
22.00 

20/30 
see 

13.50 
14.50 
15.25 
18.00 
17.50 

KSDO-FM 

B- 
20/30 

I min see 
9.00 7.25 

10.00 8.00 
11.00 9.00 
12.00 9.50 
13.00 10.50 

1985 
SAN DIEGO 

Media Code 4 205 7051 7.00 
The Gordon Broadcasting Co., Box 3146, San Diego. 

Calif. 92103. Phone 714-232-2181. 
STATION'S PROGRAMMING DESCRIPTION 

KSDO-FM: Programmed for adults. 
Serious music. By period: classical and romantic 
70%. Baroque 20%. modern 10%. By type: orchestral 
49%, concerta 20%. chamber 15%. operatle 10%, 
oratorios, madrigals, songs and arias 6%. Overtures, 
ballet suite, waltzes and other lighter classical works 
programmed 8-10 em & 5-7 pm. COMMERCIAL 
POLICY 4 per hour at appropriate times. Contact 
Representative for further details. Reed 10/11/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Sherwood R. Gordon. 
Vice-Pres., Research & Sales -David Feldman, Ph.D. 
Vice-Pres Mdsg. & Prom. -Arthur Phut. 

2. REPRESENTATIVES 
Herbert E. Oroskin & Co. 

3. FACILITIES 
ERP 56.000 w.; 103.7 mc. 
Operating schedule: 7:00-1:00 am. 
Antenna ht.: 650 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2e. 3e, 9a, 4d, 5, 6b 76, 8. 
Rate Protection: 106. 116, 126. 136, 14h. 
Basic Rates: 20a. 22h, 23a, 24b, 25e. 28. 28b, 29a. 
Contracts: 90e. 45, 46. 
Comb.: Cont. Discounts: Sob. 62d, 62e. 
Cancellation: 70e, 70c, 71e. 73a. 
Commercial limit: 6 1 -minute spots or 12 30 -second 
spots per hour; sponsored programs limited to 4 per 
hr. 

TIME RATES 
ER 6/1/68 -Reed 4/28/68. 

6. SPOT ANNOUNCEMENTS 
lx 15x 30x 60x 125e 250x 500x 

1 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
8. PROGRAM TIME RATES 

le 15x 30x 60x 125x 250x 500x 
1 hr 70 67 64 81 58 55 52 
1/2 hr 53 50 48 46 44 42 90 
5 min 30 29 28 27 26 25 24 

KSEA(FM) 
SAN964 DIEGO 

A McKinnon Enterprise 
Medie Code 4 205 7080 6.00 
Broadmoor Broadcasting Corp.. College Grove Center. 

Hwy. 94 at College Ave.. San Diego, Calif. 02115. 
Phone 714-288-0973. 
STATION'S PROGRAMMING DESCRIPTION 

ICSF,A (FM): Programmed for adults. 
MUSIC: general popular music, including standards, 
shmvtunes, middle-of-the-road with major emphasis 
placed on instrumentals. NEWS: network once every 
hour 8 am -9 pm. Maximum of 12 commercial minutes 
per hour limitation. Itec'd 8/5/68. 

I. PERSONNEL 
Pres., Gen'I Mgr., & Nat'l Sales -Dan McKinnon. 

2. REPRESENTATIVES 
Call station collect. 

S. FACILITIES 
FM 39,500 w.: 97.3 mc. 
Operating schedule: 5 am -1 am. PST. 
Antenna ht.: 445 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regullations 
See KSON listing for coded regulations. 
AM facilities: KSON. 
Affiliated with American FM Network. 

TIME RATES 
No. IA ER 8/1/68-Rec'd 7/1/68. 

AA -Daily 6-11 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN/LESS. 
PER YR; Ix 52x 260x 520x 1000x 

A 6.00 5.50 5.00 4.50 4.00 
A 5.50 5.00 4.50 4.00 3.50 
ROS 5.00 4.50 4.00 3.50 3.00 

8. PROGRAM TIME RATES 
CLASS AA 

I hr 1/2 hr 1/4 hr 5 min 
1 x 50 30 20 15 
52 x 45 27 18 13 
260 x 40 24 16 11 

CLASS A 
1 x 35 21 14 10 
52 x 30 18 12 9 
260 a 25 15 10 8 

KSON 
1946 

SAN DIEGO 

A McKinnon Enterprise 
Subscriber to the NAB Radio Code 

Media Code 4 205 7110 1.00 
Broadmoor Broadcasting Corp., College Grove Center. 

Hwy. 94 at College Ave., San Diego, Calif. 92115 
Phone 714-286-1240. 
STATION'S PROGRAMMING DESCRIPTION 

KSON: MUSIC: top 50 modern country music pri- 
marily for adults. Type of country music is more 
recent and orchestrated country music. NEWS: every 
30 min, network on hour and local on half hour. 
Editorials broadcast by management on community 
and national events. Involved in community public 
service projects. News coverage includes 2 mobile 
units. walkie talkie, airplane, boat end beeper tele- 
phones. Feature personalities within formal Mobile 
remote studio facilities. FARM: program 5-5:30 
am. Contact Representative for further details. 
Rec'd 2/23/68. 

I. PERSONNEL 
Pres. & Gem i Mgr. -Dan McKinnon. 
National Sales -Dan McKinnon. 
Station Manager -Chuck Owen. 

2. REPRESENTATIVES 
West -J. A. Lucas & Company/JALCO. 
Midwest, East -Adam Young-VTM, Inc. 

S. FACILITIES 
250 w.: 1240 ke. Non -directional. 

4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3e, 4a, 5, 6e, 7b, 8. 
Rate Protection: 10b. 
Basic Rates: 20a, 21e. 22b, 23a, 24a, 246, 24e, 25a, 

27. 28e. 29a, 30, 33d. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 46, 51a. 
Comb.: Cont. Discounts: 60a, bog, 61a, 626. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73e. 
Prod. Services: 81. 82. 
FM facilities KSEA (FM). 
Affiliated with American Information Network. 
Member: Jaleo-So/Cal Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eff 8/1/88-Rec'd 7/1/68. 
AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sat & Sun 7 am -7 pm. 
lt -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I min 30 see 10 see 
1 ti 20.00 16.00 12.00 
12 tL 18.00 14.50 10.75 
18 tL 16.00 12.75 9.50 
24 ti 14.00 11.25 8.50 
30 ti. 13.00 10.50 7.75 
36 ti 12.00 9.75 7.50 
92 ti 11.50 9.25 6.75 
48 ti. 11.00 8.75 6.50 

CLASS A 
1 U. 17.50 14.00 10.50 
12 tL 15.75 12.75 9.50 
18 ti. 14.00 11.25 8.50 
24 ti 12.25 9.75 7.25 
30 ti. 11.25 9.00 8.75 
36 ti. 10.50 8.50 6.25 
42 t7 10.00 8.00 6.00 
48 tL 9.50 7.50 5.75 

CLASS B 
1 ti 15.00 12.00 9.00 
12 tL 13.50 10.75 8.00 
18 ti. 12.00 9.50 7.25 
24 tt 10.50 8.50 6.50 
30 ti. 9.75 7.75 5.75 
36 ti 9.00 7.25 5.50 
42 ti 8.75 7.00 5.25 
48 ti. 8.25 6.75 5.00 
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Son Diego -K 5 O N -Continued 
CONSECUTIVE WEEK DISCOUNTS 

13 wk -5% 28 wk -7-1/2% 52 wk -10% 
Minimum 6 spots per week to earn discount. 

7. PACKAGE PLANS 
ROS 

PER WK: I min SO sec I min 30 tee 
8 ti 14.00 11.25 30 ti 11.00 8.75 
12 ti....._....... 13.00 10.50 36 ti.._ 10.50 8.50 
18 ti. 12.00 9.75 42 ti. 10.00 8.00 
24 tL 11.50 9.25 98 ti 9.50 7.50 
Daily 6 am -11 pm. Station's discretion, no advance 
times euppplled. 

KSON-IC PACKAGE 
26 1 -min spots, 1 every other hr 6 am -10 pm, any 3 
consec days: 
1 min, fiat 226.00 30 sec. fiat. 171.00 
Subject to availabilities. No additional discounts. 
Not combinable with other ratee. 

10. SPECIAL FEATURES 
NEWSCASTS 

1-4 per wk -1-1/2x applicable 1 -min. 
5+ per wk -1-1/2x applicable 12x 1 -min. 

SAN DIEGO AREA (7 AM) 
See San Diego listed stations. 

XEAZ 
1948 

TIJUANA, MEXICO 
Media Code 4 205 7140 8.00 
Fernando Sanchez Mayans, Box 233, San Ysidro, 

Calif. Michoacan 789, Tijuana B. C., Mex. Phone 
5-46-64. 
STATION'S PROGRAMMING DESCRIPTION 

XEAZ: Programmed for adult and older listeners. 
1 hour of dramatized aeries, programs of advice for 
women. Thirty 1 min programs, horoscope, vocabulary, 
mini olymplcs etc. NEWS: on hour. MUSIC: all 
popular romantic music. international. Contact Repre- 
sentative for further details. Recd 3/22/88. 

I. PERSONNEL 
President -Fernando Sanchez Ayala. 
General Manager -Xavier Sanchez Mayans. 
Program Director -Enrique Sanchez Mayans. 

2. REPRESENTATIVES 
National Time Sales. 
California -Tracy Moore and Associates. 

8. FACILITIES 
600 w.: 1270 kc. Non -directional. 
Operating schedule: 6 am -midnight. PST. 

4. AGENCY COMMISSION 
15 /0. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 
Contracts: 40a. 
Member: National Spanish Language Network. 

TIME RATES 
Nn. R EST Rec'd 1/17/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 100x 260x 

1 min 5.00 4.50 4.00 3.50 3.00 
8. PROGRAM TIME RATES 

Ix 26x 52x IOOx 260x 
1/2 hr._ 40.00 25.00 21.00 17.50 15.00 1/4 hr...__...._ 20.00 12.50 10.50 9.00 8.00 
5 min 10.00 7.00 6.00 5.00 4.00 

XEBBC 
1 

TIJUANÄ MEXICO 
Media Code 4 205 7170 5.00 
Edificio Madero No. 840, Box 1470, Tijuana, B. C. 

Mexico. Phone 5-6661. 6686. 
U. S. -Box 377 San Ysidro, Calif. 92073. Phone 

459-3510. 
STATION'S PROGRAMMING DESCRIPTION XEBB(': Programmed 100% Spanish language. Soap 

operas presented 9-10 am & 4-8 pm 14 -Sat. 5 comedy 
shows noon -12.15 pm, 8-8:15 pm M -Sat. MUSIC: 
Mexican and American popular and old-time favorites. 
Air talent handles all live programming. NEWS and 
weather presented on half hour. Sun all music. 
COMMERCIALS translated free. Contact Represen- 
tative for further details. Reed 7/20/67. 

I. PERSONNEL 
President -Rafael Cutberto Navarro. 
Manager -Jaime Rubio Gomez. 

2. REPRESENTATIVES 
UBC Sales. 

3. FACILITIES 
5.000 w.; 1470 Ire. Non -directional. 
Operating schedule: 6:00 am -midnight. PST. 

4. AGENCY COMMISSION 
15%: no rash discount. 

5, GENERAL ADVERTISING See coded regulations 
Translation: copy to Spanish without charge. 
Entire broadcast in Spanish. 
All ratee guaranteed 1 year from date of contract. 
with or without interruption when covered by duly 
signed contract. 
Member: Latin Network. 

TIME RATES 
Rates effective September 1, 1965. (Card No. 1.) 

Card received March 7, 1966. 
8. SPOT ANNOUNCEMENTS 

1 min 90 sea SO seo 20 seo 10 see 
13 ti 9.00 7.00 6.00 5.00 4.00 
26 ti..._ 8.55 6.65 5.70 4.75 3.80 
52 ti -._.._.._-_ 8.10 6.80 5.40 4.50 3.60 
104 tl..._.__.__.___... 7.65 5.95 5.10 4.25 3.40 
156 ti ..__ 7.20 5.60 4.80 4.00 3.20 
260 tt..-...._....._. 6.75 5.25 4.50 3.75 8.00 
312 ti _______ 6.30 4.90 4.20 3.50 2.80 

XEGM 
1941 

TIJUANA. MEXICO 
Media Code 4 205 7200 0.00 
Spanish Advertising System, 7901 San Fernando Rd.. 

Sun Valley, Calif. 91353. Phone 213-982-2882. 
I. PERSONNEL 

General Manager -Jose Liberman. 
2. REPRESENTATIVES 

San Francisco -Don R. Pickens Co. 
Los Angeles -Harlan G. Oakes & Associates. 
East & Midwest -National Time Sales. 
Atlanta -David Carpenter Company. 

3. FACILITIES 
3,500 w. days, 2,500 w. nights; 950 kc. 

Directional -night only. 
Operating schedule: 5:00-1:00 am. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3b, 4a. 4e. 5, Ba, Ta. 8. 
Rate Protection: lob. 14b, 15b. 
Basic hates; 20a, 21a, 24a, 24b, 24c, 25a, 28e, 29a, 

30. 
Contracta: 40a, 41, 42b. 92d, 44a, 46, 47c, 51a. 
Comb.: Cont. Discounts: 60a. 61a. 62d. 
Cancellation: 70a. 70e, 71a, 72. 73a. 
Member: National Spanish Language Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 1, 1961. 
Roles received October 25, 1961. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 tl.._ _.._. ._._._ 8.00 260 ............ 8.50 
8.25 

1(4 ti._ ....... 4.50 624 k.1..._.._.-_.._.. 3.00 
156 ti 4 n 

80 SECONDS OR LESS 
8f% of 1 -minute rate. 

7. PACKAGE PLANS 
ROM PACKAGE RATES 

PER WK: 
(1 minutep or lea 

ea 
10 ti .._...,..._.. 4.50 30 tl._.........-.._... 3.50 
2n II 4 nn 90 ti 3.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 

1 
x. 30 25 

DISCOUNTS 
52x-15% 104x-20% 156x-25% 2601-33% 

10. SPECIAL FEATURES 
Newscast talent charge -1/4 hoir 3.50; 5 minutes 
1.50. 

XEMO 
1932 

TIJUANA, MEXICO 
Media Code 4 205 7290 7.00 
Mezzanine. U. S. Grant Hotel, San Diego, Calif. 

92101. Phone 714-239-1217. 
I. PERSONNEL 

General Manager -James C. Gates. 
Assistant Manager -Lucille T. Chase. 
Program Co-Ordinator-Barbara Eldridge. 

2. REPRESENTATIVES 
Saveill/Gates, Inc. 
Los Angeles -J. C. Gates & Company. 

3. FACILITIES 
5.000 w.: 880 kc. Directional. 
Operating schedule: 5:80 am -midnight daily. PST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a. 4c, 5. Ba, 7b, 8. 
Rate Protection: 10e, 11c. 14e. 
Basle Ratee: 20a, 22a, 23a, 25a, 29a. 
Contracts: 40a. 46. 47a. 
Comb.: Cont. Discounts: 60k. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1987-10 Eff 10/67-Rec'd 2/23/68. A-6 am -8 pm. B-5-6 am & 8-11 pm. 
C -All other times. 

8. SPOT ANNOUNCEMENTS 
CLASS A 

I min 30 see I min 30 see 
1 ti._....-_._ 11.70 8.45 104 tI 8.45 5.60 
13 k.1_..._.-._ 11.05 7.80 156 ti ..... 8.35 5.20 
26 ti.............. 10.40 7.15 260 tt_^ 7.95 5.10 
89 tt.._..._.._. 9.50 6.90 312 7.45 5.00 
52 ti 9.10 5.85 365 ti ..........:.. 6.05 4.90 
Spots of all lengths may be cross -combined in all 
time periods. 

8. PROGRAM TIME RAATES 

I hr 1/2 hr 1/4 hr 1 hr 1/2 hr 1/4 hr 
1 z 124.94 69.94 53.69 112.44 61.19 47.44 
52 z 99.94 57.44 42.44 87.44 49.94 36.19 
260 z 87.44 47.44 33.69 74.94 37.44 26.19 
312 82.44 44.94 31.19 68.89 84.94 24.94 
365 x 76.19 42.44 28.69 63.69 32.44 23.89 
Clase C -B rates less 10%. 
Programs and spots may not be combined for 
discounts. 

XERB 
1937 

TIJUANA, MEXICO 

113 greener, hiken, Sears 

Independent Negro 
Media Code 4 205 7260 4.00 
Interamericana de Radio. 
Los Angeles Sales Office-XERB Bldg , 8228 Sunset 

Blvd., Hollywood, Calif. 90046. Phone 213-656- 
9022. TWX 677499. 
STATION'S PROGRAMMING DESCRIPTION 

XERB: Programmed for Negro and young adult. 
MUSIC: rhythm and blues. 7 days per week. AIR 
PERSONALITIES handle all segmenta. Race results 
direct from tracks, 15 times daily on hour and half 
hour. Personalities available for public appearance 
broadcasts and remotes. Contact Representative for 
further details. Reed 7/2/68. 

I. PERSONNEL 
Gen'l & Sales Mgr. (LA) -Robert W. Smith. 

2. REPRESENTATIVES 
New York, Chicago, Atlanta -Greener, Nilsen, Sears. 
San Francisco -Advertising Sales West 

3. FACILITIES 
50.000 w.; 1090 kc. Directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 3a. 4a, 4c, 5. 6a. 7a. 
Rate Protection: lob, llb. 12b, 13b, 15b. 
Basic Rates: 201, 21b, 22b, 23a, 24b. 25a, 26, 27, 

28e. 29b. 33c. 
Contracts: 40a. 41, 42a, 43, 44a. 45, 47e, 48, 51e. 
Comb.: Cont. Discounts: 60a. BIc, 62a. 
Cancellation: 70a. 70e. 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 9/1/68-Rec'd 7/13/68. 
AAA -6-10 am & 3-7 pm. 
AA -10 em -3 pm. A-7 pm -midnight. 
B -Midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6 ti 12 81 18 ti 24 ti 86 ti 48 ti 
AAA 35 30 25 22 20 18 16 
AA 30 28 22 20 18 16 14 
A 28 25 20 18 16 14 12 
B 25 21 18 16 14 12 lb 

30 sec: 75% of 1 -min. 10 sec: 60% of 1 -min. 
9. PARTICIPATING PROGRAMS 

I min 90 see 10 see 
Wolfman Jack Show 45 32 25 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 ok-10% 39 wk -15% 52 wk -25% 

(D) 

XETRA 
1934 

TIJUANA, MEXICO 

RADIO SALES 
Media Code 4 205 7290 1.00 
United States Sales Office -Texas Triangle, Inc., 

Suite 940, California Federal Bldg., 5670 Wilshire 
Blvd., Loe Angeles, Calif. 90038. Phone 213-937- 
1036. TWX 910-321-2844. 

Send Dopy to: Program Director, Paul Wexler, above 
address. 

I. PERSONNEL 
General Sales Manager -Rose Hutton. 
Station Manager -Luis Carrillo. 
National Sales Manager -James C. Eiseman. 

2. REPRESENTATIVES 
Aveo Radio Sales. 
Northwest -William L. Simpson & Associates Com- 

pany. 
McLendon Sta. Sales Office: See Rep & 5/O pages. 

3. FACILITIES 50.000 w.; 690 kc. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% on time only: no euh discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2h, 3a, 3b, 4a, 4c. 5, 6h, 7b, 8. 
Rate Protection: lob. 11b, 12b. 13b, 14b. 15b. 
Basic Rates: 20b. 21a. 21d, 224, 23e, 24b, 24e, 25a, 

28a, 28e, 29a, 30. 33e. 
Contracte: 40e. 41, 42b, 44a, 49b, 45, 46, 50, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e. 60f. 00h, 601, 

62b, 62d. 
Cancellation: 70e, 71a, 73e, 73b. 
Prod. Services: 80. 
Member: The McLendon Stations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Eff 9/1/68-Rec'd 9/3/68. 
6. SPOT ANNOUNCEMENTS 

AAA -Mon thru Fri 6-10 am & 3-7 pm. 
AA -Mon thru Fri 10 am -3 pm; Sat & Sun 6 am - 
7 pm. 
A -Daily 7 pm -midnight. 
R -Midnight to 6 am. Rates on requeuL 
PER YR: Fixed Ix 52x 156x 912x 500x I000x 
PER WK: Fixed Itl 6 t 12 ti I8t1 24ti30ti 

AAA_ ..... 70 05 60 55 50 45 40 
AA 60 55 50 45 40 35 30 
A 40 36 33 30 27 24 20 

30 sec: 90% of 1 -min. 10 sec: 80% of 1 -min. 
All spots may be combined to earn frequency dis- 
counts. Retroactive discounts payable only In air 
time. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(1/3AAA. 1/3AA, I/3A) 
AAA -Mon thru Fr) 8-10 am & 3-7 pm. 
AA -Mon thru Fri 10 am -3 pm; Sat & Sun 6 am - 
7 pm. 
A -Daily 7 pm -midnight. 
PER WK: 12 ti 18 ti 24tí 
1 min 492 648 744 
30 see 444 585 672 
ID's not accentatile. 
COMBINATION XETRA San Diego Area/KOST 

(FM) Los Angeles 
No. 2 EC 9/1/68-Rec'd 9/3/68. 

B. SPOT ANNOUNCEMENTS 
PER YR: Fixed Ix 52x 156x 3I2x 500x I000x 
PER WK: Fixed I ti 8ti 1281 1881 24tI30ti 

AAA 75 70 85 60 55 50 45 
AA 65 60 55 50 45 40 35 

ROS . 
45 40 36 33 30 26 21 

_35 
30 sec: 90% of 1 min. 10 sec: 80% of 1 min. 
All spots may be combined to earn frequency dis- 
counts. Retroactive discounts payable only in air 
time. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(1/3AAA. 1/3AA, 1/3A) 
AAA -Mon thru Fri 6-10 am & 3-7 pm. 
AA -Mon thru Fri 10 am -3 pm; Sat & Sun 6 am - 
7 pm. 
A --Daily 7 pm -midnight. 
PER WK: 12 01 18 t1 24 ti 
1 min..-_ 552 738 840 
30 sec..._ 498 668 756 
ID's not acceptable. 

(D) 

XEXX 
1946 

TIJUANA, MEXICO 
Media Code 4 205 7320 6.00 
Operadora de Radio y Television, S. A., Box 848 San 

Ysidro, Calif. 92073. Other Office: Box 469 
Tijuana. Mex. 
STATION'S PROGRAMMING DESCRIPTION 

XEXX: Programmed for young and young adult 
listeners. 
Live programs every day from studio, 1 hour daily. 
Sports broadcast baseball box. remote. Editorials and 
news on hour. MUSIC: Mexican romantic. Contact 
Representative for further details. Recd 3/22/68. 

CALIFORNIA 
I. PERSONNEL 

General Manager -Xavier Sanchez Mamie. 
Manager --Fernando Fernandez A. 
News & Program Director -Gustavo Lopez Moreno. 

2. REPRESENTATIVES 
National Time Sales. 
California -Tracy Moore and Associates. 

8. FACILITIES 2,009 w.: 1420 he. Non-directionaL 
Operating Schedule: 6:00-1:00 am. PST. 

4. AGENCY COMMISSION 
159E In agencies: nn rash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: 3a, 4a, 5. 7a. 8. 
Rate Protection: 10a, lia, 12a, 14a, 15b. 
Basic Rates: 22a. 28b, 31. 
Contracte: 44b, 47e. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 76h, 70d. 
No charge for translation from English to Spanish. 
Member: Spanish Key Market Group, National Span- 
ish Language Network. 

TIME RATES 
ER 4/1/86-Rec'd 5/27/66. 

6. SPOT ANNOUNCEMENTS 
Ix 28x 52x IOOx 280x 

1 min 5.00 4.50 4.00 3.50 8.00 
8. PROGRAM TIME RATES 

Ix 26x 52x IOOx 260x 
1/2 hr ...._...._._... 40 36 32 28 24 
1/4 hr._ ..._.__ 20 18 16 14 12 
5 min. 10 9 8 7 8 

SAN FERNANDO 
1.0. Angeles County -Slap Location E-10 

See SIMS consumer market man and data at begin- 
ning of the State 

See Los Angeles Urban Area 

SAN FRANCISCO -OAKLAND 
(15 AM; 17 FM) 
(including Alameda, Berkeley, Son Mateo) 
San Francisco County -flap Location B-6 

See S1tDS consumer market map and data at begin- 
ning of the State. 

Station, located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered. etc. 
within the area. 

KABL KABL-FM 
1920 1965 

OAKLAND SAN FRANCISCO 
A M:Lendon Station 

Independent 
Media Code 4 205 7350 3.00 
The McLendon Pacific Corp., 632 Commercial St., San 

Fr-nelen. Calif. 94111. Phone 415-982-7822. 
1. PERSONNEL 

Chairman of the Board -Barton B. McLendon, 
President -Gordon B. McLendon. 
General Manager -Rober Smith. 

2. REPRESENTATIVES 
Katz Radio. West. 
Washington, Oregon -William L. Simpson & Com- 

pany Associates. 
McLendon Sta. Sales Office: See Rep & 5/O pages. 

S. FACILITIES 
3,000 w.: 960 ko. Directional. 
(Mending schedule: 24 hours daily. PST. 
Stations simulcast all hours excepting 10 pm -l0 am. 
For KABL-FM rates for these hours see paragraphs 
6 and 7. 

4. AGENCY COMMISSION 
15/0 net time If na id by 20th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 3s. 3h. 4a. 4d, 6h, 7b. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21e. 21d, 22a, 23a, 24b, 24e, 25a, 

28a. 29a, 30. 33b. 
Contracts: 40a. 41. 44a. 44h. 45, 46. 47a. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 80f, 00h, 601, 

ß2b. 
Cancellation: 70e. 71a, 73a, 73b. 
Prod. Services: 80. 
52 -Week Guarantee: Advertiser who places an order 
for 52 consecutive weeks of advertising (minimum 
per week: 3 one -minute announcements or a total of 
15 minutes in program units) will be guaranteed for 
those 52 consecutive weeks the rate cards(s) stipu- 
lated at the start of schedule. Advertiser will also be 
protected for 6 months from date of any rate increase 
effective during the second 26 of his 52 consecutive 
weeks of advertising. 
To contractual advertisers, 6 months from effective 
date of increase. 
All to second and 30 second announcements are pre- 
emptible. Retroactive discounts payable in airtime 
only. 
Affiliated with Katz Radio A.I.D. Plan. 
Member: The McLendon Stations. 

TIME RATES 
No. 14 ER 7/1/68 -Reed 6/19/68. 

AA -Mon that Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sat & Sun 6 am - 
7 pm. 
B -Daily 7 pm -midnight.. 

8. SPOT ANNOUNCEMENTS 
AM & FM COMBINED 

PER PER - AA - -A - 
WK: YR: I min SO see ID's I min SO lee ID's 

Fixed Fixed .... 100 90 
1 t1 1 z .... 85 80 70 75 70 60 
6 ti 52 z .... 80 75 65 70 65 55 
12 ti 156 x .... 75 70 60 65 60 50 
18 ti 312 x .... 65 60 55 55 50 45 
24 ti 500 z .... 60 55 50 50 45 40 
30 ti 1000 z.... 55 50 45 45 40 85 
36 ti 1300 L... 60 45 40 40 35 80 
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CALIFORNIA 
Son Francisco -Oakland - 
K A B L, K A B L -FM -Continued 

CLASS B 
(1 min or less) 

Per Wk: Per Yr: Per Wk: Per Yr: 
Fixed Fixed 60 18 ti 312 z.._ 35 
1 ti..._...._ 1 x.-.._ 50 24 t1..__... 500 x..._.._ 30 
6 ti..._..... _ 52 x 45 30 lis...._... 1000 x...._.. 25 
12 ti _ 156 x _ 40 36 ti. _ 1300 x 20 

BTA 
I min 30 see ID's 

Ea, flat.._ - 60 55 50 
KARL -FM only: 20%. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

(1/3AA, 1/3A. 1/3B or 1/2AA, 1/2B) 

PER W K: 
(ID's not acceptable) 

12 ti 16 ti 
1 min. 660 884 
30 sec 600 774 

WEEKEND IMPACT PLANS 
(BA20 

plan (10 pe Sday) 00at 
& Sun 

10 plan1 
min(5 

per day) 
NIGHTTIME IMPACT PLANS 

(BTA Daily 7 pm -midnight, 1 min or less) 
PLAN: 20 15 10 
Per wk. 500 450 350 

VIP PLAN 
(20AA, 14A, 14B) 

(ID's not acceptable) 
PER WK: I min 50 see 
48 spots _.. 1790 1800 
KABL-FM only 20%. 

10. SPECIAL FEATURES 
NEWSCASTS 

Adjacencies to newscasts -applicable spot rate, fully 
commissionable, ea. plus ......... 5 

7 -MINUTE NEWSCASTS 
6:30, 7:30, 8:30 am and noon. Includes 1 1 -minute 
spot, 1 30 -second spot, plus 7 -second opening and 
closing ID's. 
Costs shown are based on minimum contracts of 13 
wka and are eligible for multi -week discounts: 28 
wk -5%, 52 wk -10%. 
PER WK, EA: SU 6 tI 
7:30, 8:30 100 90 
6:30 am. noon. _. _ 90 80 
The 6:30. 7:30 & 8:30 am 7 -minute newscasts are not 
available as an AM/FM combination. FM news cap- 
sules during this period are available at 20% of the 
applicable news rate. 

5 -MINUTE NEWSCASTS 
5:23 & 6:09 pm. Includes 1 1 -minute spot plus 10 - 
second opening and closing ID'a. 
Applicable 1 -min, fully commissionable, ea, plus.... 10 

NEWS CAPSULES 
Applicable 1 -min rates plus, fully commissionable, 

ea...._ _..._._......-._....__..._.-...-_.._._.._. 5.00 
Includes 1 1 -min spot plus opening ID's. 

24 ti 
1032 

912 

.. 550 

KABL-FM only: 20%. 
KABL-FM only units may not be cross -combined 
with KABL-AM and FM or KABL-AM only units 
for discount purposes. 

KBRG (FM) 
1959 

SAN FRANCISCO 
Media Code 4 205 7380 0.00 
The Apollo Broadcasting System, Inc., 442 Post St., 

San Francisco. Calif. 94102. Phone 415-421-1053. 
STATION'S PROGRAMMING DESCRIPTION 

KBRG (FM): Programmed In 22 foreign languages. 
Basically Spanish 15 hours daily. Other languages 
include: Portuguese, Italian, Greek, Japanese, Chinese, 
German. Swedish, Danish, Norwegian, Finnish, Irish, 
Maltese, Russian, Lkralnian, Polish, Dutch, Armen- 
ian, Persian, Arabic, Jewish, Korean. NEWS: on 
hour during all Spanish time. News also heard on 
each language program. Live program featured week- 
ly: major league baseball In Spanish, parades and 
concerts of ethnic communities, live performances of 
big bands coming to city from Mexico, Central and 
South America. Contact Representative for further 
details. Recd 6/24/68. 

I. PERSONNEL 
Station Manager -Kenneth R. Carey. 

2. REPRESENTATIVES 
Weed Radio Corporation. 

3. FACILITIES 
ERP 50,000 w.: 105.3 mc. 
Operating schedule: 24 hours. PST. 
Antenna ht.: 830 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, lb, 3a, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 19b, 15c, 16. 
Basic Rates: 20a, 22b, 23a, 29b, 25a, 28a, 29a, 33s. 
Contracts: 40a, 41, 92b, 93, 49a, 45, 97e, 48, 51a, 

51b. 
Comb. Cont. Discounts: 60a, 60f, 601, 61b, 62a, 62d. 
Cancellation: 70a, 70c. 72. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 ER 11/1/66 -Reed 6/24/68. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 262 52x 1040 
1 min 8.00 7.75 7.50 7.25 7.00 
30 see. 6.00 5.75 5.50 5.25 5.00 
10 sec 3.00 2.75 2.50 2.25 2.15 

8. PROGRAM TIME RATES 
Ix 192 262 

1 hr..._.._.._. 60.00 56.25 52.50 
1/2 hr...._.._ 38.00 33.75 31.50 
1/4 hr..._..... 24.00 2.2.50 21.00 
10 min 16.00 15.25 14.50 
5 min 12.00 11.25 10.50 

52x 
98.75 
29.25 
19.50 
13.75 
9.75 

1041 
45.00 
27.00 
18.00 
13.50 
9.50 

260x 
6.75 
4.75 
2.00 

2601 
41.25 
24.75 
16.50 
13.00 
9.00 

10. SPECIAL FEATURES 
Rates apply to Spanish, Portuguese, Greek and Eng- 
lish. All other languages, talent plus 5.00. Chinese, 
talent plus 10.00. News 40.00. 

KCBS 
[909 

SAN FRANCISCO 

CBS Owned 

CBS° ° e 
e eRAOIO 

* * SPOT SALES 

All News 

R A B 

Subscriber to the NAB Radio Coda 
Media Code 4 205 7410 5.00 
CitO 'Odin. division of Columbia Broadcasting 

System, Inc., 140 Jessie Si., San Francisco, Calif. 
94105. Phone 415-982-7000. 

Send all program and advertising copy to the Con- 
tinuity Editor. 

STATION'S PROGRAMMING DESCRIPTION 
KCBS: Continuous news and information format 7 
days a week. Loral, regional, national and Interna- 
tional reports and features. Traffic alerts utilizing 
helicopter service and AAA road reports. Sports, 
weather business and financial news. 25 newscasters. 
3 mobile units, direct monitoring facilities of pollee 
department, fire department, highway patrol. Contact 
Representative for further details. Recd 5/24/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Neil E. Derrough. 
Sales Manager-011ie Hayden. 
Esecutive News Director -Ivan Ladizinsl4. 

2. REPRESENTATIVES 
CBS Radio Spot Sales. 

3. FACILITIES 
50,000 w.: 740 ke. Dlnetlonal-separate patterns day 

and night. 
Operating schedule: 24 hours. PST. 

4. AGENCY COMMISSION 
15% net time. nets and part. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 4a, 9d, 5, 6h, 7b, 8. 
Rate Protection: 10e, 11c. 12e. 13e. 14e. 
Basic Rates: 20a, 21b, 21e, 21d, 22a, 2213, 29b, 24e, 

25a, 27, 28a, 29a. 
Contracts: 40b, 41, 44b, 45, 48. 48, 51b. 
Comb.; Cont. Discounts: 601. 601, 61b. 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: CBS Radio Pacific Network. 
Complete program production services are available 
including production, talent, music library and script 
writing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 14 ER 11/1/68 -Reed 10/7/68. 
6. SPOT ANNOUNCEMENTS 

FIRED POSITION 
(Mon thru Fri 7-8 am) 

1 MINUTE 
Per yr 

PER WK: Ix 1500 300x 500x 900+ 
1 ti 120 117 114 108 99 
5 ti 117 114 108 99 90 
10 ti 114 111 105 96 87 
20 tL 108 105 99 90 81 
35 ti. 99 96 90 81 72 

30 SECONDS 
1 ti 96 94 91 88 79 
5 ti 94 91 86 79 72 
10 ti 91 89 84 77 70 
20 tL 86 84 79 72 85 
35 ü 79 77 72 85 58 

10 SECONDS 
1 ti 60 59 57 54 50 
5 ti 59 57 54 50 45 
10 ti 57 58 53 48 44 
20 ti 54 53 50 45 41 
35 ti 50 48 45 41 36 
All other fixed position spots take applicable BTA 
rates plus 25% in drive time and 10% all other 
times, rounded to nearest dollar. 

BTA 
MORNING DRIVE 

(Mon thru Fri 6-10 am) 
1 MINUTE 

1 ti. 62 59 57 54 50 
5 ti 59 57 54 50 45 
10 ti 57 58 53 48 44 
20 ti 54 53 50 45 41 
35 ti. -. 50 48 45 41 36 

30 SECONDS 
1 tL..._...._.._...._ 48 47 48 43 40 
5 ti ...... ...... ______ 47 46 43 40 36 
10 tL _.. ..... _. 46 45 42 38 35 
20 tL..._ _ ..__.._... 43 42 40 38 33 
35 ti....._..._.._............_... 40 38 36 33 29 

10 SECONDS 
1 ti - ...... ._ 30 29 28 27 25 
5 ü 29 28 27 25 23 
10 ti. 28 27 26 24 22 
20 U._.._..._..._.._...._.._ 27 28 25 23 21 
35 U. 25 24 23 21 18 

AFTERNOON DRIVE 
(Mon thru Fri 3-7 pm) 

1 TE 
1 ti. 45 44 43 41 37 
5 tL 44 43 41 37 34 
10 tL..._...... 43 42 39 36 33 
20 ti. 41 39 37 34 30 
35 ü _.-_.._......._... 37 36 34 30 27 

30- SECONDS 
35 

5 ti -......__..._...... 36 34 
10 ti...__. _...__......_._... 34 33 
20 ti_.__ _.._............_.-. 33 31 
35 ü....._ _ ............._._... 30 29 

10 SECONDS 
1 tL_ _..._.._...-. 24 23 
5 ü_. 23 22 
10 ü_...__...._. 22 21 
20 ti -_...__._.._._... 21 20 

34 33 30 
33 32 29 
31 30 27 
30 28 25 
27 25 22 

22 21 19 

20 18 Ì7 
19 17 15 
17 16 14 

(Mon thru Fri 10 am -3 pm; Sat 7 am -noon) 
1 MINUTE 

1 ti __._....._._.._ 35 39 33 32 
5 ti 34 33 32 29 

29 
26 

Per yr 
PER WK: Ix 150x 300x 500x 900+ 
10 ti 33 32 31 28 25 
20 ti 32 31 29 26 24 
35 ti 29 28 26 24 21 

30 SECONDS 
1 U 28 27 28 25 23 
5 ti 27 26 25 23 21 
10 ü 28 25 24 22 20 
20 U.. 25 24 23 21 19 
35 ti. 23 22 21 19 17 

10 SECONDS 
1 ti 18 17 16 15 14 
5 ti 17 16 15 14 13 
10 ti 16 15 14 13 12 
20 ti 15 14 13 12 11 
35 ti 14 13 12 11 10 

NIGHTTIME 
(Sun thru Sat 7-11:30 pm & 5:30-6 am) 

1 MINUTE 
1 ti 19 18 17 16 15 
5 U 18 17 16 15 14 
10 ti 17 16 15 14 13 
20 ti 16 15 14 13 12 
35 ti 15 14 13 12 11 

30 SECONDS 
1 ti 15 15 14 13 12 
5 ti 15 14 13 12 11 
10 ti. 15 13 12 11 10 
20 ti 14 13 12 11 10 
35 ti 13 12 11 10 9 

10 SECONDS 
1 ti 10 10 10 9 8 
5 ti 10 10 9 9 8 
10 ti 9 9 9 9 8 
20 11 9 9 8 8 7 
35 U 8 8 7 7 6 

WEEKFN. D 
(Sat neon -7 pm: Sun 6 ant -7 pm) 

1 MINUTE 
1 ti 25 24 23 22 21 
5 U 24 23 22 21 19 
10 ti 23 22 21 20 18 
20 lis 22 21 20 19 17 
35 ti 21 20 19 17 15 

30 SECONDS 
1 tL 20 19 18 17 16 
5 U 19 18 17 16 15 
10 ti 18 17 16 15 14 
20 ti 17 16 15 14 13 
35 ti. 16 15 14 13 12 

10 SECONDS 
1 U 13 13 12 12 11 
5 U 13 12 12 11 10 
10 ti 12 11 11 10 9 
20 ü 12 11 11 10 9 
35 ti 11 10 10 9 8 
Spots of all lengths are combinable for times per 
year and times per week discounts. 

7. PACKAGE PLANS 
1/4 am drive. 1/2 Men thru Fri 10 am -7 pm & Sat 

7 am -noon, 1/4 Mon thru Fri 5:30-6 am & 7 pm - 
11:30 pm or Sat noon to Sun midnight. 

1 MINUTE 
Ix 150x 300x 5000 900+ 

12 plan. 396 384 372 348 324 
18 plan. 512 496 480 448 416 
24 plan_......._.. ..... _ 744 720 696 648 600 
38 plan. 1044 1008 972 900 828 

30 SECONDS 
12 plan. ........ _ ........ ____ 312 300 288 276 264 
16 plan. 400 389 368 352 336 
24 plan 576 552 528 504 480 
36 plan. 828 792 756 720 648 

10 SECONDS 
198 192 186 174 162 
256 248 240 224 208 
372 380 348 324 300 
522 504 486 450 414 

12 plan 
16 plan 
24 plan 
36 plan 
10 -second spots ire preemptible without notice. 

KCBS-FM 
1948 

SAN FRANCISCO 

DO MI) 
CBS Owned 

Subscriber to the NAB Radio Code 
Media Code 4 205 7411 3.00 
CBS/FM Broadcasting. A Service of CBS Radio, a 

division of Columbia Broadcasting System. Inc., 
140 Jessie St., San Francisco, Calif. 94105. Phone 
415-982-7000. 

Send all program and advertising copy to Continuity 
Editor. 

I. PERSONNEL 
General Sales Manager-011ie Hayden. 

2. REPRESENTATIVES 
CBS/FM National Sales Office; See Reps. & S/O 

pages. 
3. FACILITIES ERP 35.000 w.: 98.9 mc. 

Operating schedule: 6-2 am daily. PST. 
Antenna ht.: 640 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time only. 

5, GENERAL ADVERTISING See aided regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 4a, 9d, 6b, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20a, 21b, 21d, 22a, 22b, 24a, 24c, 31. 
Contracts: 40b. 41. 
Comb.: Cont. Discounts: 60e, 601, 62d. 
Cancellation: 73a. 
All rates quoted are dollar cost per unit. 
Member: CBS/FM Broadcasting. 

TIME RATES 
No. 3 ER 9/1/68-Rec'd 8/29/68. 

7. PACKAGE PLANS 
PER WK, 1 MIN: I ti 5ti 10ti 2001 35ti 
Fixed position 11.00 10.50 10.00 9.00 8.00 
Preemptible . . ..._... ..._.., 8.00 7.00 6.50 
20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 
Combinable for frequency discount. 

10. SPECIAL FEATURES 
LOCAL NEWS 

I ti 5 ti 10 ti 20 ti 35 ti 
1 ml n. 15.00 14.50 14.00 13.00 12.00 
Includes 10 -second, each, open and close spots. 

KDFC(FM) 
1948 

SAN FRANCISCO 
Simulcast. See KIBE, KDFC (FM) listing, 

KDIA 
1920 

OAKLAND 

Independent Negro 
N. u R A B 

A Sonderling Station 
Media Code 4 205 7440 2.00 
KDIA, Inc., Box 8432, Oakland, Calif. 94608. Phone 

415-834-4262. 
STATION'S PROGRAMMING DESCRIPTION 

KDIA: Programmed completely for Negro. 
MUSIC: rhythm and blues, jazz, gospel and popular. 
NEWS: 4 man local news staff plus state capitol re- 
porter, sportscaster and 1 mobile news unit. 5 min 
news, 20 min past hour. 5 min sports at 6:20 pm. 2 
min Negro history dramatized vignettes, 6 times 
daily. Air personalities also make up production e.taff 
for commerciale, contests and station promotions. 
Heavy involvement ln community affairs thru actual 
participation by air personalities cooperating with 
social and civic organizations. Editorials 5 days a 
week. Sat, 11 pm -1 am, open tine phone conversation. 
Sun, 9 live remote church broadcasts, 8 hours educa- 
tional and discussion programs. Contact Representa- 
tive for further details. Reed 7/22/68. 

I. PERSONNEL President -Egmont Sonderling. 
Executive Vice -President -Walter Conway. 
Vice-President/Sales--i. Walter Carroll. 

2. REPRESENTATIVES Bernard Howard & Co., Inc. 
3. FACILITIES 5.000 e..: 1310 kc. Directionasl. 

Operating schedule: 24 hours daily. PST. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a. 2b. 3a, 4a, 4d, 5. 6a, 7b. 
Rate Protection: 10b, 1213, 15a, 15b. 
Basic Rates: 20h, 21a. 22a. 22h, 23a, 24a, 24b, 24e, 

25a, 27. 28a, 28c, 29a, 30, 33d. 
Contracts: 40a, 41, 42b, 44h. 46. 47a, 48. 49, 51a. 5111. 
Comb.: Cont. Discounts: Bob. 60d. 60g, 801, 61a, 61b. 

62d. 
Cancellation: 70a, 70e. 71a, 72. 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL ANI) LOYAL RATES SAME 

No. 5 Eft 9/1/68 -Reed 8/19/68. 
AAA -Mon thru Sat 3-7 pm. 
AA -Mon thru Sat 8-9 am. 
A -Mon thru Sat 5-6 am, 9 am -3 pm & 7 pm -mid- 
night: Sun 6 am -midnight. 
B -Wed thru Sun midnight -5 am. 

6. SPOT ANNOUNCEMENTS - AAA - -AA- -A- 
I min 20/30 1 min 20/30 I min 29/30 

1 x 24.00 22.00 22.50 20.50 20.00 19.00 
53 x___ 23.00 21.00 21.50 19.50 19.00 17.00 
105 ....... 22.00 20.00 20.50 18.50 17.50 15.50 
313 x_... 20.50 18.50 19.00 17.00 16.00 14.00 
625+ ..._.._ 19.00 17.00 17.50 15.50 15.00 13.00 

CLASS B 
Flat rate, per spot, 5.00. 

7. PACKAGE PLANS 
TRAFFIC COMBO 

AAA and AA divided equally upon availability 
-AAA & AA- -A- 

PER WK: I min 20/30 I min 20/30 
12 ti. ...... _.._.._.._ ................... 19.00 17.00 17.00 15.50 
18 U 18.00 16.00 18.00 14.50 
24 ü..._.._.._.._ 17.00 15.00 15.00 13.50 
36 tL.._ 15.00 13.00 13.00 12.00 
Class B -fiat rate, per spot. 5.00. 
Saturation packages distributed over Traffic Combo 
and Class A may be combined to obtain package rates of total number of spots used. 
Minutes, 30 and 10 seconds may be combined for 
either earned frequency or saturation plans. Two 
10 -seconds equal 1 -minute. 10 -second rate 50% of 
applicable minute rate. 

CONSECUTIVE WEEKS DISCOUNT 
FOR SATURATION PACKAGES 

26 wk 5% 52 wk _. 10% 
Discounts apply to consecutive weeks advertisers only. 
Rate based on earned frequency. 

10. SPECIAL FEATURES 
NEWSCASTS 

5 min (4-1/2 min): 
1 ti, wkly 35 12+ wkly 30 

Consecutive Weeks Discount 
26 wk 5% 52 wk 10% 

(San FraneiseoOakland continued on next pagel 

CAUTION: 

It is inadvisable to use listing 
information from SRDS Catalogs 

for more than 30 days from their 
date of issue. A single mistake 

caused through use of out-of-date 

information can be far more costly 
than the price of a subscription. 
Make certain you are working 
with current information from the 
latest issue, because current in- 

formation is safe information. 
G02Á-5/ 

166 Spot Rodio Stations November 1, 1968 



San Francisco -Oakland -Continued 
KEEN 

1947 
SAN JOSE 

Country and Western 
City of License San Jose, Calif. 
San Francisco Office -207 Powell St., San Francisco, 

Calif. Phone 415-986-0785. 
See listing under San Jose, Calif. 

Advertisement 
Subscriber to the NAB Radio Code 

United Broadcasting Co.. Hotel De Anza, San Jose, 
Calif. 95113. Phone 408 287-622.2. 

1. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -B. Floyd Farr. 
Sec'y-Treas. & Station Mgr. -George D. Snell. 
National Sales Manager -Robert J. Blum. 

2. REPRESENTATIVES 
Bernard Howard & Cu., Inc. 

3. FACILITIES 
5,000 w.; 1370 kc. 

Directional -separate patterns day and night. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

KEEN Rate Card No. 11. 
Effective Jan. 1, 1968. 

1/2 hr 1/4 hr 5 min 
1 ti 90.00 55.00 30.00 
52 ti 81.00 50.00 26.00 
260 ti 74.00 45.00 23.00 
500 ti 67.00 40.00 21.00 
WEEKLY PACKAGE ANNOUNCEMENT RATES 

Traffic Times (6:00-9:00 am and 3:00-7:00 pm) 
1 min 30 sec 10 sec 

5 ti 23.00 18.00 13.00 
10 ti 21.00 16.75 12.50 
20 ti 19.50 15.50 12.00 
30 ti 18.00 14.00 11.00 
40 ti 16.50 13.00 10.00 
50 ti 15.00 11.75 9.00 
Run of Station (9:00 am -3:00 pm and 7:00-11:00 pm) 

5 ti 17.00 13.00 10.00 
10 ti 15.00 11.75 9.00 
20 ti 13.50 10.25 8.50 
30 ti 12.25 9.25 8.00 
40 ti 11.00 8.50 7.50 
50 ti 9.75 7.75 6.75 

Western Star Times (11:00 pm -6:00 am) 
1 min 30 sec 

5 ti 6.00 9.50 
10 ti 5.00 4.00 
20 ti 4.50 3.50 
30 ti 4.25 3.25 

PROGRAMS 

KFAX 
1925 

SAN FRANCISCO 
Subscriber to the NAB Radio Cede 

Media Code 4 205 7470 9.00 
Argonaut Broadcasting Co., 1470 Pine Bt.. San Fran- 

cisco. Calif. 94109. Phone 415-673-4148. 
STATION'S PROGRAMMING DESCRIPTION 

KFAX: Religious, inspirational and philosophical 
format consisting primarily of 15 min and halt hour 
tapes. Programs of all faiths and opinions accepted. 
Adult audience. MUSIC: representative of program- 
ming policy offered in 15 min blocks, open for par- 
ticipation, when available. Production facilities avail- 
able. Rec'd 8/7/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Judd Sturtevant. 

3. FACILITIES 
30.000 w. days. 1,000 w. nights. Non -directional. 

1100 ke. Directional -days. 
Operating schedule: 5 am -local sunset; 10 pm -3 am. 
PST. 

4. AGENCY COMMISSION 
lb% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, lb, 3e. 3d, 4b, 4d. 5. 6a. 7a, 8. 
Rate Protection: lob, lib 12b. 13b. 14b, 15a. 
Basic Rates: lob, 21d, 22a. 24b, 25a, 28b, 28e. 29a. 
Contracts: 40a, 41, 44b, 45, 470, 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 61b, 62d. 
Cancellation: 70a, 70c, 71a. 72, 73b. 

TIME RATES 
No. 7 EO Reed 11/30/67. 

6. SPOT ANNOUNCEMENTS 
see 

PER W K, EA: 
1 

125 
in 30 s60 

40 wde-- 
1 U. _..._........__. 15 10 6 
11+ 12 8 5 

8. PROGRAM TIME RATES 
AA -Mon then Fri 6:30 am -1 pm & 3:30-6 pm; 
Sat & Sun 6:30 am -sign -off. 
A -Dally 5-6:30 am; Mon thru Fri 1-3:30 pm & 6 
pm -sign -off. 
B -Sun thru Fri 10 pm -3 am. 

CLASS AA 
lx 26x 52x 104e 158x 260x 312e 

1 hr.... 157.00 147.00 142.00 131.00 126.00 116.00 105.00 
1/2 hr 95.00 88.00 84.00 76.00 71.00 67.00 63.00 
1/4 hr.. 63.00 59.00 56.00 53.00 50.00 46.00 42.00 
10 min 53.00 99.00 46.00 43.00 91.00 39.00 36.00 
5 min.. 32.00 30.00 28.00 26.00 24.00 22.00 20.00 

CLASS A 
1 hr.... 110.00 103.00 98.50 92.00 88.00 81.00 73.50 
1/2 hr 66.50 61.50 59.00 53.00 50.00 47.00 44.00 
1/4 hr 44.00 41.50 39.50 37.00 35.00 32.00 29.50 
10 min 37.00 34.50 32.00 30.00 29.00 27.50 25.00 
5 min.. 22.50 21.00 19.50 18.00 17.00 15.50 14.00 

CLASS B 
Ix 52x 260x 

1 hr 60 55 50 
1/2 hr 40 33 30 
1/4 hr 30 22 20 

KFOG (FM) 
1960 

SAN FRANCISCO 

A Kaiser Station 

Pall QUALITY MEDIA 
INCORPORATED 

Subscriber to the NAB Radio Code 
Media Code 4 205 7500 3.00 
Kaiser Broadcasting Corp., GhirardelIl Square, 900 

North Point, San Francisco, Calif. 94109. Phone 
415-885-1045. 

I. PERSONNEL 
General Manager/Sales-Robert W. Brokaw. 
Operations Manager -Ernest J. McDaniel. 

2. REPRESENTATIVES 
Eastern U. S. -Quality Media Incorporated. 
For other areas call station collect 

3. FACILITIES 
ERP 29.000 w. vertical and horizontal; 104.5 mc. 
Operating schedule: 24 hours daily. PST. DST. 
Antenna ht.: 870 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, la, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10c, 11e. 12e. 13e, 14c, 15a, 16. 
caste Rates: 20b, 21a, 23b, 24a, 24b, 24e, 25a. 26, 

28a, 29a, 33a. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 46, 47e, 48, 49, 

50, 51e. 
Comb.; Cont. Discounts: 60e, 60d, 60f, 601, 610, 62b. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
No. 6-A Elf 5/1/68 -Reed 4/29/68. 

AA -Daily noon -30 pm. 
A -Daily 9 am -noon and 10 pm -midnight. 
B -Daily 6-9 am. 
C -Daily midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
1 MIN: Ix 5x IOx 15x 20x 25x 

AA 40 30 25 20 16 14 
A 35 25 20 16 13 72 
B 25 20 15 13 11 10 

C-20 % of AA. 
10 sec: 50% of 1 -min (preemptible). 
30 sec: 80% of 1 -min. 

KFRC 
1924 

SAN FRANCISCO 

RKO General Broadcasting 
National Sales 

N.1 n 

An REO General Station 
Media Code 4 205 7530 0.00 
11KO General, Inc., 415 Bush St., San Francisco. 

Calif. 94108. Phone 415-982-9200. TWX 415-393- 
8111. 

I. PERSONNEL General Manager -John H. Wrath. 
General Sales Manager --Mark Hurd. 
Program Director -Les Turpin. 

2. REPRESENTATIVES 
RKO General Broadcasting National Sales. 
Southern -C. K. Beaver & Assoc. 
Toronto-RKO Distributing Corp. of Canada, Ltd. 

3. FACILITIES 
5.000 w.; 610 ice. Non -directional. Day and night. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 15/0 on net time. 
5. GENERAL ADVERTISING See Boded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, lb. 3a, lb, 3d, 9a. 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 131), 145, 15b. 
Basic Rates: 20a. 21h, 23a, 24a, 29e. 25a, 31, 33d. 
Contracts: 40a. 41, 42a, 43, 45. 46. 51b. 
Comb.: Cont. Discounts: 60d, 60f, 62b. 
Cancellation: 70e. 71a, 72, 83a, 73b. 
Prod. Services: 80. 

TIME RATES 
No. 4 ER 5/1/67 -Reed 5/1/67. 

AA -Mon thru Frl 6-10 am & 3-7 pm; Sat & bun 
9 am -4 pm. 
A -Mon thru Fri 10 am -3 pm & 7-9 pm; Sat & Sun 
6-9 am & 4-9 pm. 
B -Mon thru Sun 9 pm -1 am & 5-6 am. 
C -Mon thru Sun 1-5 am. 

7. PACKAGE PLANS -AA- -A- 5 - 
PER WK: I min 30 see 1 min SO see I min 30 me 
6 ti 68 52 55 42 42 82 
12 ti 66 49 53 40 90 30 
18 ti 64 47 51 38 38 27 
24 ti..... 62 45 4.8 35 35 25 
30 ti 60 42 46 33 32 23 
36 ti 56 39 43 29 29 21 
48 ti 52 36 39 26 28 18 
Less than 6 tt: 20% extra on applicable classification. 
Class C -Flat. 
1 min. 14 30 sea......_......_.._....._... 10 
10 sec: 50% of 1 -min. 
Must run equally over not less than 6 days. 

ROS PLAN 
20% discount on applicable rates. BTA between 5-1 
am. Pre-emptible on 1 week's notice. 

10. SPECIAL FEATURES 
NEWS -1 MINUTE 

PER WK: 3ti 6t1 1201 18tí 24t1 38t1 48 t1 
AA .......... 84 79 76 73 69 66 63 
A 68 63 58 56 52 49 46 
B 51 46 42 40 36 32 30 
C 19 18 17 16 14 13 12 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 

K F R C -FM 
60 

SAN FRANCISCO 

An REO General Station 
Media Code 4 205 7531 8.00 

RKO General, Inc., 415 Bush St., San Francisco. 
Calif. 94108. Phone 415-982-9200. TELEX 34703. 

I. PERSONNEL 
General Manager -John H. Wrath. 
General Sales Manager -Mark Hurd. 
Station Manager -Tom Razov)ch, 

2. REPRESENTATIVES 
RKO General Broadcasting National Sales. 
Southern -C. K. Beaver & Assoc. 
Toronto -REO Distributing Corp. of Canada, Ltd. 

3. FACILITIES 
ERP 70,000 w.; 106.1 mc. 
Operating schedule: 6-1 am. 
Antenna ht.: 1,450 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time. 

5. GENERAL ADVERTISING See coded regulations 
Rate lrotection: lee, 11c, 13c. 
Basic hates: 20a, 23a. 
Contracts: 40c. 

TIME RATES 
No. I ER 1/1/67 -Reed 12/1/86. 

8. SPOT ANNOUNCEMENTS 
1 min 6 30 sea......_...._........_...... 5 

10. SPECIAL FEATURES 
Midnight Newswheel-1 min news participation. 8 

KGO KGO-FM 
1924 1947 

SAN FRANCISCO 
An ABC Owned Station 

BLAIR RADIO 

News and Conversation 
R A B 

Subscriber to the NAB Radio Code 
Media Code 4 205 7560 7.00 
American Broadcasting Co., a division of American 

Broadcasting Companies. Inc., 277 Golden Gate 
Ave., San Francisco, Calif. 94102. Phone 415-863- 
0077. TWX 415-393-7317. 

I. PERSONNEL 
General Manager -Edward McLaughlin. 
General Sales Manager -Al Racco. 
Program Director -Paul Carroll. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
50,000 w.; 810 kc. 
Operating schedule: 5:30-1 am. PST. 
FM FACILITIES KIIP 23,800 w.; 103.7 me. 
Operating schedule: 5:30 am -midnight. PST. 
Antenna ht.: 1.180 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d. 5, 6h. 71% 8. 
Rate Protection: 10e, 11c, 12e, 13e, 14c, 15e. 
Basic Rates: 20a. 21a, 21b, 22a, 24a, 24b, 24c, 25a, 

27, 28a, 28c, 29a. 
Contracts: 42a. 45. 46, 4Ta, 51b. 
Comb.: Cont. Discounts: 60a, 60f, 601, 61a, 62a. 
Cancellation: 70a, 70d, 71a, 72. 736. 
Affiliated with American Information Network. 

TIME RATES 
No. 7 Eft' 8/1/68 -Reed 7/2/68. 

AAA -Mon thru Fri 6-10 am. 
AA -Mtn thru Fri 3-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sat & Sun 9 am - 
7 pm. 
B -Mon thru Fri 7-9:30 pm; all other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: AAA AA A B 
Fixed position 113 92 74 51 
1 ti 97 79 48 35 
6 ti 90 73 46 30 
12 ti 79 65 44 28 
18 ti 76 61 42 25 
24 ti 72 58 40 23 
30 ti 70 55 38 22 
36 ti 65 52 36 21 

30 SECONDS 
Fixed position 90 74 59 41 
1 ti 78 63 38 28 
6 t1 72 58 37 24 
12 ti 63 52 35 22 
18 ti 61 49 34 20 
24 tl _ 58 46 32 19 
30 ti 56 44 30 18 
36 ti 52 42 29 17 

10 SECONDS 
Fixed position 68 55 44 31 
1 O 58 47 29 21 
6 ti 54 44 28 18 
12 ti 47 39 26 17 
18 tl 46 37 25 15 
14 ti 43 35 24 14 
30 ti 42 33 23 13 
36 11 39 31 22 12 

DISCOUNTS 
52 wks-10% applies to spots only, must be consecu- 
tive. Minimum 50.00 weekly expenditure is required 
to earn 10%-52 wk discount. 

IO. SPECIAL FEATURES 
Hurleybird Copter Traffic Reports -Mon thru Fri. 7-9 
am & 4-6 pm. 
PER WK: I ti 5ti 10+ 

AM 108 101 97 
PM 95 88 86 

Rates include opening billboard, copter reporta com- 
bine with all other spots for frequency and 10%-52 
wk discount. 
Marine Cruiser Reports -Sat & Sun 10 am -5 pm. 
PER WK: 

1 Plan, 2 ea 51 4 Plan, 8 ea 46 
2 Plan, 4 ea 50 5 Plan, 10 ea 44 
3 Plan, 6 ea 48 6 Plan, 12 ea 43 

Rates include opening billboard, Marine Cruiser re- 
ports combine with all other spots for frequency and 
10%-52 wk discount. 
Ira On The Town, Ira Blue -Mon thru Frl 9:30 pm - 
1 am. 

Fixed 63 18 ti 34 
1 ti 42 24 11 32 
6 ti 38 30 ...... ........... 30 
12 11 36 36 ti 29 

1 -minute only. Ira Blue spots combine with all other 
spots for frequency and a 10%-52 wk discount. 

CALIFORNIA 
KIBE 

1949 
PALO ALTO 

NAn 

KDFC (FM) 
1948 

SAN FRANCISCO 

Media Code 4 205 7590 4.00 
Sundial Broadcasting Corp., 495 Beach St., San Fran- 

cisco, Calif. 94133. Phone 915-776-4720. 
STATION'S PROGRAMMING DESCRIPTION 

KIBE: Programmed for adults. 
MUSIC: concert music programmed exclusively. All 
periods represented from pre -Baroque to contemporary. 
Tempo and character vary with time of day. Special 
programs: complete operas, campus concerts, recorded 
premier performances, virtuoso concerts. request pro- 
grams, Broadcast Foundation of America releases, 
featured orchestra programs and 15 min news sum- 
mary at 7 am with bulletins throughout day. COM- 
MERCIAL IOLICY: 6 minutes pez hour. no double 
spotting, no interruptions of performances of sympho- 
nies, concerts, or operas. Scheduled announcements 
run immediately on conclusion of selection. Contact 
Representative for further details. Rec'd 10/9/67. 

t. PERSONNEL 
General Manager -Edward Davis. 
Program Director -Terrance Quong. 

2. REPRESENTATIVES 
Roger Coleman. Inc. 

3. FACILITIES 
5,000 w. days; 1220 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. PST. 
Daytime simulcast. 
FM FACILITIES 
ERP 33,000 w.; 102.1 me. Non -directional. 
Operating schedule: 6 am -midnight PST. 
Antenna ht.: 1260 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. la, 4a, 5, 6b, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
Basic hates: 20b, 21a, 21b, 22b, 23a, 23b, 24b. 25a. 

26, 28a, 28c, 290, 30. 
Contracts: 400, 41, 42b, 49a, 46, 47a, 48. 49, 50, 51a. 
Comb.; Cont. Discounts: 60a, bud, 60e, 61a. 62a. 
Cancellation: 70a, 70d, 71a, 72, 73e, 73b. 
Prod. Services: 80, 81, 82. 
Symphonic, operatic and other long concert works 
not interrupted for commercial announcements. An- 
nouncements run immediately after conclusion of per- 
formance approximating time ordered as closely as 
possible. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective July 1, 1985. (Card No. 9.) 

Card received June 25, 1965. 
S. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 see 
1 ti..._...... 25. 15. 104 ti..._...__... 13. 11. 
13 tL. 20. 14. 260 ti.__ 13. 10. 
26 tI 18. 13. 312 ti..._ 12. 9. 
52 ........._....... 16. 12. 624 ti..._.._ 11. 8. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

(1 minute) 
PER WK: ea ea 
10 tI 14. 30 ti......._......_.._.._...- 10. 
20 ti 12 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 X. 150.00 100.00 75.00 50.00 37.59 
DISCOUNTS 

13x-5% 52x-12-1/2% 156e-20% 
26x-10% 104x-15% 260x-25% 

(S) 

KJAZ (FM) 
1959 

ALAMEDA 
Media Code 4 205 7620 9.00 
Patrick Henry, 1509-1/2 Webster St., Alameda. 

Calif. 94501. Phone 415-523-9300. 
STATION'S PROGRAMMING DESCRIPTION 

KJAZ (FM): Programmed for adults. 
MUSIC: 100% Jazz. 70% modern Jazz with 30% 
traditional, awing, mainstream, folk and blues and 
jazz oriented music from Europe, India and Japan. 
AIR PERSONALITIES program own show and handle 
all live and taped commercials. Contact Representa- 
tive for further details. Rec'd 10/16/67. 

I. PERSONNEL 
Gen'l & Com'1 Mgr. -Patrick Henry. 
Program Director -Judson Snyder. 

2. REPRESENTATIVES 
Radio Time Sales. 
San Francisco -Albert Chance Company. 

3. FACILITIES 
ERl' 1,850 w. (horiz.), 1,850 w. (vert.); 92.7 mc. 
Stereo. 
Operating schedule: 7:00-1:00 am daily. PST. 
Antenna ht.: 550 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3d. 4a, 4c, 5, 6a, 7b, 8. 
Rate Protection: 10a, ils, 12a, 130, 14a, 15. 
Basic Rates: 20h, 21b, 21d, 22a, 22b, 23a, 23b, 24c, 

25c, 26. 27, 28a, 28c, 290, 30. 
Contracts: 405, 41, 42h, 44b, 95, 48, 49, 50, 51b. 
Comb.: Cont. Discounts: 60e, 60e, 62b, 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 ER 1/1/67-Rec'd 12/19/66. 
AA -Mon thru Fri 5-11 pm; Sat & Sun noon -11 pm. 
A -Mon thru Fri noon -5 pm; Daily 11 pm -midnight; 
Sat & Sun 10 am -noon. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: I wk 13 wk 26 wk 52 wk 
1 TI: 

AA 30 28 26 24 
A 20 19 18 17 
B _ 13 12 11 10 

7 TI: 
AA 26 24 22 20 
A 18 17 16 15 
B 11 10 9 8 

(This listing continued on next page) 
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CALIFORNIA 
San Francisco -Oakland - 
K J A Z (FM) -Continued 

PER W K : 

14 TI: 
I wk 13 wk 26 wk 52 wk 

AA 22 20 18 16 
A 16 15 14 13 
B 9 8 7 6 

21 TI: 
AA 18 16 19 12 
A 14 13 12 11 
B 7 6 5 4 

7. PACKAGE PLANS 
ROS 

PER W K : 1 wk 13 wk 26 wk 52 wk 
1 ti 17 16 15 14 
5 ti 15 14 13 12 
10 ti 13 12 11 10 
15 ti......._ 11 10 9 8 
20 ti 9 8 7 6 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
AA: I hr 1/2 hr 1/4 hr 
1 ti 125 90 65 
Class A-70% of Class AA. Class B-50% of Class 
AA. 

DISCOUNTS 
13x- 5% 52x-12-1/2% 156x-20% 
26x-10% 109x-15% 280x-25% 

KKHI KKHI-FM 
1947 1959 

SAN FRANCISCO 

Classical 
Media Code 4 205 7650 6.00 
Buckley Broadcasting Corp., St. Francis Hotel, 

Union Square, San Francisco, Calif. 94119. Phone 
415-986-2151. 
STATION'S PROGRAMMING DESCRIPTION 

KKIII: Programmed for over 18 group. 
MUSIC: serious music, from Renaissance to present. 
Music types range from operetta to grand opera, 
chamber ensembles to symphonies, European folk 
songs to cantatas. Music selected to suit time of day 
and audience availability. 6-9 am & 3-6 pm feature 
dances. overtures, encores. Also stock market and 
weather reports. Other daytime programs are telephone 
music quiz. arias, symphonies, concertos, plus 
vignettes on composers and artists. Evening hours, 
6 pm -sign -off, feature concertos, traditional and art 
songs, classic and romantic music. Sun 9 pm -12M 
complete opera. Live broadcasts during symphony and 
opera season. Network news at :55 hourly. Contact 
Representative for further details. Reed 8/21/67.. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Elmer O. Wayne. 
Manager Station Operation -Keith Lockhart. 
Program Director -Bill Agee. 

Who Enjoys Listening 
To Classical Music 

KKHI 
The active, well-educated 
Bay Area adults who earn 

more, spend more, and 
buy more. 

Get the full facts 
in KKHI's Listener 

Profile #3- 
a unique study issued in 
June, 1968, that documents 
the affluence of KKHI's 
listening audience. 

KKHI 
1550 am/fm 95.7 stereo 

The Classic Stations 
San Francisco 

McGavren-Guild, PGW Radio, Inc. 
The Buckley Broadcasting Corporation 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
10.000 w.; 1550 kc. Directional -separate patterns 

day an! night. 
Operating schedule: 6 am -midnight daily. 
FM FACILITIES 
ERP 5,600 (horiz.), 5,600 (vert.) ; 95.7 mc. Stereo. 
Antenna ht.: 1,473 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. Bills payable 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, la, 3b. 3c. 3d. 4a, 4c, 5, 6a. 

7b. 8. 
Rate Protection: led, lid, 12d, 13d, 14d, 15a. 
Basic Rates: 20a, 20h, 21b, 21d, 22a, 22b. 23a, 24a. 

24c, 25a, 26, 27, 29a, 30, 32b, 33a. 
Contracts: 40a, 41, 92b, 92d, 43, 44a, 44b, 45. 96. 

47e, 50, 51e. 
Comb.; Cont. Discounts: 60b, 60e, 801, 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 ER 2/1/68-Rec'd 12/26/67. 
I -Mon thru Fri 6 pm -midnight; Sat & Sun neon - 
midnight. 
Commute -Mon thru Sat 6-9 am; Mon thru Fri 3-6 
pm. 
II -Mon thru Fri 9 am -3 pm; Sat 9 am -noon & Sun 
6 am -noon. 

6. SPOT ANNOUNCEMENTS 
PER WK: (') 6ti 12 ti 18tí 24 ti 30tí 36 t1 

I 36 34 32 28 25 23 22 
Commute 30 28 26 23 21 20 19 

II 24 23 22 20 18 17 18 
1') 5 ti or less. 

7. PACKAGE PLANS 
1 MINUTE ROS-BTA 

PER WK: 
Classic Group A Clasic Group C 
30 ti 18 18 ti 20 
Classic Group B Classic Group D 
24 ti 19 12 ti 22 
20/30 sec: 80% of applicable 1 -min. 
10 sec or less: 70% of applicable 1 -min. 

DISCOUNTS 
52 wk -8% 26 wk -4% 13 wk -2% 

8. PROGRAM TIME RATES 
CLASS I 

PER YR: I ti 13 01 26 ti 52 tI 104 01 156 01 260 81 
(a) 225 205 198 185 170 160 140 
(t) 125 120 115 110 100 92 85 
1/4 hr 90 85 80 75 67 60 55 

CLASS II (') 150 145 140 130 120 110 100 
(t) 90 86 82 75 68 61 55 
1/4 hr 60 55 52 48 94 90 36 () 55 minutes or 1 hour. 

(t) 25 minutes or 1/2 hour. 

1:1131:1 

KMPX (FM) 
1959 

SAN FRANCISCO 

©QF,MU 
Media Code 4 205 7680 3.00 
Crosby -Pacific Broadcasting Co., Embarcadero Center, 

50 Green St., San Francisco, Calif. 99111. Phone 
915-434-2837. 

I. PERSONNEL 
Station Manager -Ronald C. Bunt. 
Sales Manager -Dean Berg. 

3. FACILITIES 
ERP 80,000 w., 106.9 mc. Stereo. 
Operating schedule: 24 hours daily (except Sun) 1:00 
am -midnight. I'ST. DST. 
Antenna ht.: 1.250 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 21). 3a, 3b, 9a, 5, 6a, 7a, 8. 
Basic Rates: 21a, 21b, 22b, 23a, 24a, 25a, 28c, 29a. 

29b, 30. 
Contracts: 40a, 43, 44a, 45, 97e, 48. 
Comb.; Cont. Discounts: 60d, 62a, 62c. 
Cancellation: 70e, 71a, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with Major Market FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 ER 1/1/68 -Reed 1/3/68. 
AAA -8 pm -midnight. 
AA -4-8 pm. A-6 am -4 pm. 
B -Midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6 ti 12 ti 18 ti 24 t1 36 ti 
AAA 26 23 21 19 17 15 
AA 20 18 18 15 14 11 

PER WK: I ti 6ti 12 ti 18 ti 24 ti 36t1 
A 15 13 11 10 9 8 B7 .... .... .... .... _.. 

DISCOUNTS 
13 wks-3% 26 wks-6% 39 wks-9% 52 wks-12% 

KNBR KNBR-FM 
1922 1949 

SAN FRANCISCO 

An NBC Owned Station 

NBC Radio Network 
The Eastman Station 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 205 7710 8.00 
National Broadcasting Company, Inc., Fox Plaza, 

The Civic Center, San Francisco, Calif. 94102. 
Phone 415-626-6700. 

I. PERSONNEL 
Station Manager -Dale Moody. 
Manager. Sales -Doty Edouarde. 
Manager, Programs -Don Loughnsne. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
50,000 w. clear channel; 680 kc. Non -directional. 
Operating schedule: 24 hours daily. PST. 
FM FACILITIES hill' 42,005 w.; 99.7 me. 
Operating schedule: 18 hours daily. PST. 
More than 50% of the schedule is non -duplicating. 
Antenna ht.: 1.244 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net from. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio ('ode Advertising Standards apply. 
General: la, la, 2h, 3a, 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: lob, 122b, 13b, 14b, 15a. 
Contracts: 90b, 41, 94a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60e, 60h, 61a. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with NBC and Eastman Radio Networks. 
Rates and discounts based on cumulative week of 
broadcasting within contract period. 
Contracts for announcements, participations, and sta- 
tion breaks accepted 30 days before initial broadcut. 

TIME RATES 
No. 24 ER 10/1/68-Rec'd 8/13/68. 

6. SPOT ANNOUNCEMENTS 
AAA -Mon thru Fri 6-10 am. 
AA -Mon thru Fri 3-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sat & Sun 6 am - 
7 pm. 
B -Mon then Fri 7 pm -midnight. 

1 MINUTE 
PER WK: I ti 5 t1 IO tl 15 ti 20 t1 30 ti 

AAA 75 68 60 55 50 45 
AA 60 55 50 45 90 35 
A 55 49 95 41 37 33 
B 40 36 33 30 27 24 

20/30 SECONDS 
AAA 60 55 50 45 40 35 
AA 48 44 90 36 32 28 
A 44 41 37 34 31 27 
B 32 29 27 25 22 19 

10 SECONDS 
A 33 31 28 25 23 20 
B 24 22 20 18 16 14 

KNEW 
1922 

OAKLAND -SAN FRANCISCO 

Metromedia Radio 

maim METRO RADIO SALES 

R:AiB 
Media Code 4 205 7740 5.00 
Metromedia Radio, A Metromedia Company, Box 

910, 66 Jack London Square, Oakland, Calif. 94607. 
Phone 415-836-0910. TELEX 335-486. 

Advertisement 

KLOK 
1946 

SAN JOSE 

Representatives, Inc. 

Media Code 4 205 8250 4.00 
Radio KLOK, Inc., 2905 S. King Rd., San Jose, 

Calif. 95122. Phone 408-272-0222. 
San Francisco office: 843 Montgomery St. Phone 

415-391-0286. 
Los Angeles office: 233 S. Beverly Dr. Phone 

213-278-2730. 
I. PERSONNEL 

Executive Vice-Pres.-Bill Weaver. 
General Manager -Bob Sobelman. 

2. REPRESENTATIVES 
11 -It Representatives, Inc. 

3. FACILITIES 
10,000 w. days, 5,000 w. nights; 1170 kc. 

Directional -separate patterns day and night. 
Operating schedule: 24 hours. EST. 

TIME RATES 
No. 13A ER 3/5/68-itec'd 3/5/68. 

AA -Mon then Fri 6-10 am & 3-7 pm. 
A -Mon then Fri 5-6 am, 10 am -3 pm & 7 pm - 
midnight; Sat & Sun 7 am -midnight. 
B -Dally midnight -5 am. 

7. PACKAGE PLANS 
1-12 WEEKS 

PER -I min- -30 see - 
WK: AA A B AA A B 
8 ti 35.00 30.00 20.00 30.00 25.50 17.00 
12 t1 34.50 29.50 19.50 29.50 25.00 16.50 
18 ti 34.00 29.00 19.00 29.00 29.50 16.00 
24 ti 33.50 28.50 18.50 28.50 24.00 15.50 
30 ti 33.00 28.00 18.00 28.00 23.50 15.00 

13-25 WEEKS 
6 ti 34.00 29.00 19.00 29.00 29.50 16.00 
12 ti 33.50 28.50 18.50 28.50 24.00 15.50 
18 ti 33.00 28.00 18.00 28.00 23.50 15.00 
24 ti 32.50 27.50 17.50 27.50 23.00 14.50 
30 ti 32.00 27.00 17.00 27.00 22.50 14.00 

28-51 WEEKS 
6 ti 32.00 27.00 17.00 27.00 22.50 14.00 
12 ti 31.50 26.50 16.50 26.50 22.00 13.50 
18 ti 31.00 26.00 16.00 26.00 21.50 13.00 
24 ti 30.50 25.50 15.50 25.50 21.00 12.59 
30 tl 30.00 25.00 15.00 25.00 20.50 12.00 

52 WEEKS 
6 ti 30.00 25.00 15.00 25.00 20.50 12.00 
12 ti 29.50 24.50 14.50 24.50 20.00 11.50 
18 ti 29.00 24.00 14.00 24.00 19.59 11.00 
24 ti 28.50 23.50 13.50 23.50 19.00 10.50 
30 ti 28.00 23.00 13.00 23.00 18.50 10.00 
Fixed 37.00 32.00 22.00 32.00 28.00 19.00 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Varner D. Penis,... 
General Sales Manager -Robert Klein. 
Program Director-lton Reynolds. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
5,000 w.; 910 kc. Dlrectlonal-night only. 
Operating schedule: 24 hours daily. l'ST. 

4. AGENCY COMMISSION 
15% un net time: no cash discount. 

5. GENERAL ADVERTISING See ended regula^Ions 
NAB Radio Code Advertising Standards apply. 
General: la, la, 2b, 3a, 3b, 3d, 9a, 4d, 5, Ob, 7b, 8. 
Rate Protection: 10g, 1.2g, 14g. 15a. 
Basic hates: 20b, 21d, 22b, 24a, 24e, 27, 30, 32b. 
Contracts: 40b, 41, 44b, 97a, 49, 51b, 51c. 
Comb.; Cont. Discounts: 60d, 601, 61a, 61b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 82. 
Rates include 20% talent and production charge. 
Rates quoted, herein, are guaranteed for period of 
13 weeks from effective date of any increase in These 
rates, provided that advertising equalling weekly 
expenditure of 100.00 is actually running at time of 
effective date of increase, and providing that these 
broadcasts continue without interruption during rate 
protection period. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. B ER 7/1/67-ltec'd 6/23/67. 
AA -Mon then Fri 6-10 am; Sat 8 am -noon. 
A -Mon then Fri 4-7 pm. 
B -Mon thru Fri 10 am -4 pm; Sat 6-8 am & noon. 
7 pm: Sun 6 atn-7 pm. 
C -Mon then Sun 7 pot -midnight. 
D -Mon thru Sun midnight -6 am. 

8. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I min 20/30 IOsea 
Specified hour or day 70 56 35 
Less than 6 ti (rotating Mon 

thru Sat) 60 98 30 
6 ti (I per day Mon thru Sat)..._ 55 44 28 
12 ti (2 per day Mon thru Sat) 50 40 25 

CLASS A 
Specified hour or day..._ 50 90 25 
Less than 6 ti (rotating Mon 

thru Fri) 45 36 23 
8 ti (rotating Mon thru 40 32 20 
12 ti (rotating Mon thru Fri) 35 28 18 
18 ti (rotating Mon thru Fri) 30 24 15 

CLASS B 
Specified hour or day 90 32 20 
Less than 6 ti (rotating any 8 

days) 36 29 18 
6 ti (1 per day, any 6 days) 30 24 15 
12 ti (2 per day, any 6 days) ...... 28 22 14 
18 ti (3 per day, any 6 days) 24 19 12 
24 ti (4 per day, any 6 days) ..... 20 16 10 
30 ti (5 per day, any 6 days)..._ 18 14 9 

CLASS C 
Less than 6 ti (rotating any 6 

days) 18 14 9 
6 ti (1 per day, any 6 days) 15 12 8 
12 ti (2 per day, any 6 days) 14 11 7 
18 U. (3 per day, any 6 days) 12 10 6 
24 ti (4 per day, any 6 days) 10 8 5 
30 ti (5 per day, any 6 days) ..... 9 7 5 

CLASS D 
50% of Class C 1 -min. 
Class AA counts as two spots to earn Weekly Fre- 
quency Discounts in all time classifications except 
Class AA. 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

PER WK: 1 min 20/30 10 see 
Plan A 12 (2AA, 2A, 4B, 4C)..._ 312 250 156 
Plan B 18 (3AA, 3A, 6B, OC)..._ 432 396 216 
Plan C 24 (4AA, 9A, 8B, SC) 528 422 264 
Plan D 38 (6AA, 6A, 12B, 12C) 720 576 360 
Spots must be scheduled equally over 7 -day period 
and rotate within time classifications. 
Weekly Circulation Plans are offered on a Dreemp- 
tible bash at station's discretion for a full rate card 
advertiser. 
In the event of preemption, spots will be made good 
in comparable or better time periods at the earliest 
possible convenience and prior to expiration of 
schedule. 
Weekly Circulation Plans earn 52 consecutive weeks 
discount. Weekly Circulation Plans do not contrib- 
ute to Weekly Circulation Plans for further Weekly 
Frequency. 
Weekly Circulation Plans may combine with Minutes, 
Newscasts, 20/30 -seconds and ID's to earn Weekly 
Frequency Discounts on face of card rates only. 

10. SPECIAL FEATURES 
ROTATING 5 -MINUTE NEWS & SPORTS 

A A B C 
Less than 5 ti 70 55 0 20 
5 ti per wk 65 48 36 18 

FREQUENCY COMBINATION 
Minutes, Newscasts, 20/30 -seconds and ID's may 
combine to earn Weekly Frequency Discounts. 
Weekly Circulation Plans may combine with Minutes, 
Newscasts, 20/30 -seconds and ID's to earn Weekly 
Frequency Discounts on the face of card rates only. 
Weekly Circulation Plans do not combine with Weekly 
Circulation Plans for further Weekly Frequency. 

FREQUENCY DISCOUNT 
52 consec wk -10%. 
Discounts applied as earned. Only consecutive weeks 
with expenditures of 100.00 or more may combine to 
qualify for discounts indicated above. 

KOFY 
1946 

SAN MATEO 

Spanish 

Media Code 4 205 7770 2.00 
Spanish Broadcasting System, Inc., 100 California 

St., San Francisco, Calif. 99111. Phone 415-982- 
9933. 

Other office: 901 S. King Rd., San Jose, Calif. Phone 
408-251-0854. 

New York Sales Office: 565 5th Ave., New York, 
N. Y. 10017. Phone 212-687-8436. 

1. PERSONNEL 
President -li. Scott Klllgore. 
General Menacer -F. T. Crenean, 
Program Manager -Jess Carlos. 
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San Francisco -Oakland -K O F Y -Continued 
2. REPRESENTATIVES 

Los Angeles -Tracy Moore and Associates. 
San Francisco -Call station collect. 

3. FACILITIES 
1,000 w. days: 1050 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. PST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 4*. 5. Sa. 7a, 8. 
Rate Protection: 10a, 15b. 
Basle Rata: 20b. 
Contracts: 40a, 45. 
Comb.; Cont. Discounts: 80f. 
Cancellation: 70e, 70e. 
Prod. Services: 80. 
Member: Latin Network. 

TIME RATES 
No. eA ER 1/1/68-Rec'd 11/13/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: 

Ix 52x 156x 260x 3I2x 624x 10241 
1 min 12.00 11.50 11.00 10.50 10.00 9.50 9.00 
30 sec 9.00 8.75 8.25 8.00 7.75 7.25 7.00 

7. PACKAGE PLANS 
PER WK: 6ti 12 ti 18 ti 24 t1 30 ti 
1 min __..._ 10.00 9.50 9.00 8.50 8.00 
30 sec-. 7.25 7.00 6.75 8.50 6.25 
Minimum 4 weeks. ROS. 

8. PROGRAM TIME RATES 
PER YR: Ix 26x 52x 146x 260x 
1/2 hr ._ 53.00 51.00 49.00 47.00 45.00 
1/4 hr_..._... 35.00 33.00 31.00 29.00 28.00 
5 min 18.00 17.00 16.00 15.50 15.00 

KOIT(FM) 
1959 

SAN FRANCISCO 

RADIO BALES 
Media Code 4 205 7800 7.00 
Avco Broadcasting of California, I Nob Hill Circle, 

San Francisco, Calif. 94108. Phone 415-397-2500. 
TWX 910-372-6585. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Howard S. Rester. 
General Sales Manager -Gilbert L. Bond. 
Program Director --Dick Starr. 

2. REPRESENTATIVES 
Avco Radio Sales. 

3. FACILITIES 
ERP 25,100 w.; 93.3 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 680 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a. 3a. 3b. 4a. 4d. 5, Ob, 7b, 8. 
Rate Protection: 12h. 14h. 
Basic Rates: 20a. 22a. 23a. 24b. 29a. 
Contracts: 40e, 42a. 45. 48. 47a. 
Comb.: Cont. Discounts: 61a. Bib, 62b. 
Cancellation: Tea, 70c. 715. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 5/1/68 -Reed 5/7/68. 
AAA -Mon thru Fri 5:30 pm -midnight; Sat & Sun 
noon -midnight. 
AA -Mon thru Fri 9 am -5:30 pm; Sat & Sun mid- 
night -2 am & 9 am -noon. 
A -Daily 6-9 am. 
B -Daily 2-8 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Ix 50x IOOx 150x 250x 350x 500x 750x 
AAA 13.00 12.50 12.00 11.50 11.00 10.00 9.00 8.00 
AA .. 12.00 11.50 11.00 10.50 10.00 9.00 8.00 7.00 
A .... 10.00 9.50 9.00 8.50 8.00 7.00 8.00 5.00 
B .... 7.00 6.50 8.00 5.75 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
MNU 

PER WK: 18ttI 12t1 18 t 
AAA ..._.._.._.....-. 12.00 11.00 10.00 
AA ......... 11.00 10.00 9.00 

812x 
43 00 
27.00 
14.50 
(CR) 

B 8.00 5.50 5.00 
30/20 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 

CONSECUTIVE WEEKS DISCOUNTS 
28 wk -5% 52 wk -10% 

24 ti 
9.00 
8.00 
6.00 
4.50 

30 tl 
8.00 
7.00 
5.00 
4.00 

KPAT 
1923 

BERKELEY 
Media Code 4 205 7830 4.00 
Kl'AT. inc.. an affiliate of The Wright Broadcasting 

Co., 801 Ashby Ave., Berkeley, Calif. 94710. 
(Mailing address for all copy.) Phone 415-848- 
7713. 
STATION'S PROGRAMMING DESCRIPTION 

KPAT: programmed for adults. 
MUSIC: runs in uninterrupted 10 minute segments. 
General popular music (emphasis on middle of the 
road, standard. showtunes, film music, current hits). 
NEWS: 5 minutes on the hour. News, sports, or 
weather headlines on the half hour. Business news at 
8:10 am and 5:10 pm. SPORTS: During skiing and 
boating seasons. Ski resort road, weather and skiing 
conditions and San Francisco Bay marine weather, 
wind and tide conditions are scheduled 6 times daily. Ski/boat news scheduled once daily. Remote coverages 
of ski/boat races and events. (bmmereials limited 
to 12 per hour. Contact Representative for further 
details Recd 7/29/68. 

I. PERSONNEL 
President -Dickens J. Wright. 
Vice-Pres. & Gen'l Mgr. -Howard Haman. 
Vice-Prea. & Gen'l Sales Mgr. -John D. Hamilton. 

2. REPRESENTATIVES 
Adam Yonne -VIM, Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1400 ke. 

Non -direct Iona'. 
Operating schedule: 24 hours daily. PST. 
Partial simulcast operation. Simulcast 8 am -4 pm 
Mon thru Fri; 6 am -midnight Sat & Sun. For none 
simulcast facilities see KPAT-FM. 

4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See soiled reputations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 4a, 4d, 5. Ba, 7b, 8. 
Rate Protection: 101. lia. 12a, 13a, 14a, 15a. 
Basle Rates: 20a, 29a, 331. 
Contracts: 40a, 41, 47a. 
Comb.; Cont. Discounts: 60f, Soh, Bla, 
Cancellation: TOd, 71a. 

TIME RATES 
AM/FM COMBINATION RATES 

ER Rec'd 7/19/68. 
AAA -Mon thru Fri 6-9:30 am & 3:30-7 pm; Sat 9 
am -5 pm; Sun noon -5 pm. 
AA -Mon thru Fri 9:30 am -3:30 pm: Sat 6-9 am 
& 5-7 pm; Sun 8 am -noon & 5-7 pm. 
A -Mon thru Sun 7 pm -midnight. 
B -Mon thru Sun midnight -6 am. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 
I ti 3 ti 5 ti 10 ti 15 ti 25 ti 95 tl 

PER YR: 
lx 50x 100x 200x 300x 500x 1000x 

AAA 25.00 22.00 18.00 17.00 16.00 15.00 14.00 
AA.... 22.00 19.00 15.00 14.00 13.00 12.00 11.00 
A 20.00 17.00 13.00 12.00 11.00 10.00 9.00 

30 SECONDS 
AAA 20.00 17.50 14.50 13.50 12.75 12.00 11.25 
AA 17.50 15.25 12.00 11.25 10.50 9.50 8.75 
A..., 16.00 13.50 10.50 9.50 8.75 8.00 7.25 B-50% of applicable A rate. 
10 sec: 50% of 1 -min. 

IO. SPECIAL FEATURES 
SKIING 

Sno-Fone Reporte: 7:20, 10:30 am, 12:30, 3:30, 6:30. 
8:30 pm -applicable 1 minute rate plus 5.00. 
Ski -Line: Mon thru Sat 7:45 am ; Sun 11:40 am - 
applicable 1 minute rate plus 12.00. 

BOATING 
Bay -Fono Reports: 8:20, 7:20, 10:30 am, 12:30, 3:30, 
8:30, 11:30 pm --applicable 1 minute rate plus 5.00. 
Bay -Line: Mon thru Sat 7:45 am; Sun 11:40 am - 
applicable 1 minute rate plus 12.00. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -20% 
May be earned by scheduling at least 3 spots a week 
in AAA. AA or A times. 

K PAT -FM 
1949 

BERKELEY 
Media Code 4 205 7831 2.00 
KPAT, Inc., an affiliate of The Wright Broadcasting 

Co., 601 Ashby Ave., Berkeley, Calif. 94710. (Mail- 
ing address for all copy). Phone 415.848-7713. 
STATION'S PROGRAMMING DESCRIPTION 

KPAT-FM: programmed for adults. 
MUSIC: rune in uninterrupted 10 minute segments. 
General popular music (emphasis on middle of the 
road, standard, showtunes, film music, current hits). 
NEWS: 5 minutes on the hour. News, sports, or 
weather headlines on the half hour. Business news at 
8:10 am and 5:10 pm. SPORTS: During skiing and 
boating seasons, Ski resort road, weather and skiing 
conditions and San Franciwo Bay marine weather, 
wind and tide conditions are scheduled 8 times daily. 
Ski/boat news scheduled mina daily. Remote coverages 
of ski/boat races and events. Commercials limited 
to 12 per hour. (bntact Representative for further 
details. Rec'd 7/29/68. 

I. PERSONNEL 
President -Dickens J. Wright. 
Vice-Pres. & Gen'l Mgr. -Howard J. Haman. 
Vice-Prea. & Gen'l Sales Mgr. -John D. Hamilton. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES ERP 50.000 w.: 102.9 tee. Stereo. 
Operating schedule: 24 hours daily. PST.. 
Partial simulcast operation. Operated separately 4 
pm -6 am Mon thru Fri; midnight -6 am Sat & Sun. 
For simulcast facilities see KPAT. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See sedad regulations 
See KPAT listing for coded regulations. 

TIME RATES 
No. 3 ER 3/l/68 -Reed 3/4/68. 

6. SPOT ANNOUNCEMENTS 
(9 am -midnight Mon thru Fri) 

PER WK: 5 ti IO tl 15 ti 25 t1 
1 min 8.00 7.50 7.00 8.00 
30 sec 6.50 6.00 5.50 5.00 
All FM only schedules preemptible and scheduled 
BTA. Preempted spots made up in next closest 
availability. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 

O. PROGRAM TIME RATES 
PER WK, 1/2 HR: 1 tt 3 ti 5 tl 
13 wk 80 75 70 
26 wk 75 70 65 
52 wk 70 85 60 

KPEN (FM) 
1957 

SAN FRANCISCO 

Jack Masla & Company, Inc. 

©OFMD 
Media Code 4 205 7860 1.00 
Pacific FM, Inc., 1001 California St.. San Francisco, 

Calif. 94108. Phone 415-985-4311. 
STATION'S PROGRAMMING DESCRIPTION 

KPEN (FM): Programmed for adults and young 
adults. 
Emphasis on general popular music presented by 6 
personalities. MUSIC: standards, film music. and 
showtunes, presented in uninterrupted groups of 3 
selections. Music 50% instrumental, 50% vocal, ex- 
cept after 8 pm when It is 70% instrumental, 30% 
vocal. NEWS: hourly on hour, except between 6 am 
& 9 am when broadcast every half hour. After 6 pm 
news presented every 2 hours. All newscasts 5 min 
long. News department consists of 3 newsmen, mobile 
news unit, and airplane for morning commute and 
weather reports. Contact Representative for further 
details. R^r'd 8/28/87. 

I. PERSONNEL 
Co -General Manager -James Oabbert. 
Co -General Mansger-G^n Olelow. 
Sales Manager -Don Sullivan. 

2. REPRESENTATIVES 
Jack Maeda & Co.. Inc, 
Los Angeles, Seattle, Portland -call station collect. 

S. FACILITIES ERP 120,000 w.; 101.3 mc. Stereo. 
Operating schedule: 24 hours daily. 
Antenna ht.: 1220 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 3d. 4a, 4d, 5, Bb, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 22b, 23b, 24e, 25a, 26, 28a, 

29a, 33a. 
Contracts: 401, 44b, 45, 46. 
Comb.; Cont. Discounts: Bob, 60f, 601, 61a. 
Cancellation: 70a. 70e. 71a, 72. 73a. 
Prod. Services: 80, 81, 82. 
Commercial limit of 8 1 -minute spots per hour. 
No commercials longer than 1 -minute. 
1 hour program sponsorships are limited to 4 1 - 
minute commercials during the program; 1/2 hour 
program sponsorships are limited to 2 1 -minute com- 
mercials during the program. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 12 ER 10/1/68 -Reed 9/9/68. 
AA -Mon thru Fri 5:30-11 pm; Sat & Sun noon - 
11 pm. 
A -Mon thru Fri 3-5:30 pm & 11 pm -midnight; Sat 
& Sun 9 am -noon & 11 pm -midnight. 
B -Mon thru Fri 9 am -3 Dm. 
C -Dally 6-9 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

AA 
PER WK: ("C)ASS I tI 6t1 12tí 18 ti 2481 
1 wk 50 40 38 38 34 32 
13 wk 49 39 37 35 33 31 
26 wk 48 38 36 34 32 30 
52 wk 47 37 35 33 31 29 

CLASS A 
1 wk..._.._.........._.- 45 36 34 32 30 28 
13 wk 44 35 33 31 29 27 
28 wk 43 34 32 30 28 26 
52 wk. 42 33 31 29 27 25 

CLASS B 
1 wk 35 28 28 24 22 20 
13 wk 34 27 25 23 21 19 
26 wk 33 26 24 22 20 18 
52 wk 32 25 23 21 19 17 

CLASS C 
1 wk 30 24 22 20 18 16 
13 wk 29 23 21 19 17 15 
28 wk 28 22 20 18 16 14 
52 wk 27 21 19 17 15 13 

1 -MINUTE -ROS 
CLASS AA/A 

1 wk .... 30 25 24 23 22 
13 wk. .... 29 24 23 22 21 
26 wk. .... 28 23 22 21 20 
52 wk. 27 22 21 20 19 

CLASS B/C 
1 wk .... 23 19 18 17 16 
13 wk -... 22 18 17 16 15 
26 wk. .... 21 17 18 15 14 
52 wk. ... 20 16 15 14 13 

(s) Fixed position. 
30 sec: 80% of 1 -min. 10 sec: 80% of 1 -min. 

8. PROGRAM TIME RATES 

PER WK, I/2 NR 
CLASS I wk 13 wk 26wk 52wk 

1 ti._ _ 72.00 69.00 68.00 63.00 
3 ti 69.00 66.00 63.00 60.00 
5 ti 66.00 63.00 60.00 57.00 
7 ti 63.00 80.00 57.00 54.00 

CLASS A 
PER WK, 1/2 NR: I wk 13 wk 26 wk 52 wk 
1 ti 80.00 57.60 55.20 52.80 
3 tL 57.60 55.20 52.80 50.40 
5 ti 55.20 52.80 50.40 48.00 
7 ti 52.80 50.40 48.00 45.60 

CLASS B 
1 ti. 48.00 46.20 44.40 42.60 
3 ti 46.20 44.40 42.60 40.80 
5 ti 44.40 42.60 40.80 39.00 
7 ti 42.60 40.80 39.00 37.20 

CLASS C 
1 ti 42.00 40.50 39.00 37.50 
3 tL 40.50 39.00 37.50 36.00 
5 ti 30.00 37.50 36.00 34.50 
7 it. 37.50 36.00 34.50 33.00 
Rates for longer programs based on multiples of 1/2 
hour rate. 

KRON (FM) 
leaº 

SAN FRANCISCO 

Subscriber to the NAB Radio Code 
Media Code 4 205 7890 8.00 
Chronicle Broadcasting Co., 1001 Van Ness Ave.. 

San Francisco, Calif. 94119. Phone 415-441-4444. 
TWX 415-393-7632. 
STATION'S PROGRAMMING DESCRIPTION 

KRON (FM): Programmed for general interest. 
NEWS: 5 min at 6:55 am, 7:55 am, 9:55 am, 10:55 
am, & 11:55 am. 5-5:30 pm discussion and educational 
programe. 5:30-6 pm light ballet and other dance 
music. 6-6:55 pm standards, 7-7:55 pm showtunes. 
8-9:55 pm serious orchestra and vocal music of all 
periods with complete opera Mon. 10-10:55 pm mis- 
cellaneous light classics, film music, novelties, old 
standards and new release samplings. 11-11:55 pm 
serious chamber and solo forms. Recd 7/31/67. 

1. PERSONNEL 
President -Harold P. See. 
Vice-Pres. & Gen'l Mgr. -Al Constant. 
General Sales Manager -C. E. Cooney. 

3. FACILITIES 
EItP 13.500 w.' 96.5 me. 
Operating schedule: 5:00 p.m. to midnight Monday 
through Saturday. PST. 
Antenna ht. -1.231 ft. above average terrain. 

4. AGENCY COMMISSION 
159E on time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 4a, 5, 8. 
Basic Rates: 20a. 22a. 22h. 23a, 24a, 26, 28a. 
Contracts: 40c. 42a, 43. 45. 46. 
Comb.: Cont. Discounts: 60a. 61a, 61b. 
Cancellation: 704. 70c. 71a, 73a. 
TV facilities: KRON-TV. 
Current advertisers receive 12 months' protection oD 
programs. 8 months' on announcements under current 
rate card. 

CALIFORNIA 
TIME RATES 

Rev 9/15/66 -Reed 9/12/68. 
B. SPOT ANNOUNCEMENTS 

1 min or 20 sec. flat._ ............ _..._..... _ ...... _.._..__.._-.. 5 
8. PROGRAM TIME RATES 

1 hr. flat._ ._...._ ..............---..--_-.._._... 80 

KSAN (FM) 
formerly KSFR (FM) 

1958 
SAN FRANCISCO 

Media Cede 4 205 7900 5.00 
Metromedia Stereo -A Division of Metromedia, Inc., 

211 Sutter St., San Francisco, Calif. 94108. Phone 
415-986-2825. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Varner Paulsen. 
Merchandising -Sue Roeder. 
National Sales Manager -Jerry Klein. 

2. REPRESENTATIVES 
Herbert E. (Deakin & Co. 
Metro Radio Sales. 

3. FACILITIES 
ERP 35,000 w. (horix.), 35,000 w. (vert); 94.9 mc, 
Operating schedule: 24 hrs. daily. PST. 
Antenna ht.: 1140 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no rash discount. 

5. GENERAL ADVERTISING Sae soded regulations 
General: la. 3a, 4a, 4d, 5, 6b, 7b. 8. 
Rate Protection: 10b, 11b, 14b. 
Basic hates: 22a. 23a, 26. 
Contracts: 40a. 42a, 45. 46. 
Comb.: Cont. Discounts: 60a. 60c. 
Cancellation: 71a. 
Member: The Groskin Group. 

TIME RATES 
No. 9 ER 5/1/68 -Reed 10/3/68. 

6. SPOT ANNOUNCEMENTS 
ROS-BTA 

(Sun thru Sat 4 pm -midnight) 
PER WK: 1 ti 6 ti 12 ti 18 ti 24 ti 36 ti 
1 min. 20 18 16 15 14 12 

1 min (Sun thru Sat 6 
13 

am pm) 
0 9 8 

1 cola (Sun thru Sat midnight -6 am) 

To be used within 7 days. 
30 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 

KSAY 
1957 

SAN FRANCISCO 

Country and Western 

Subscriber to the NAB Radio Cods 
Media Code 4 205 7920 3.00 
KSAY Broadcasting Co.. 433 Natoma St.. San Fran- 

cisco, Calif. 94103. Phone 415-391-0556. 
STATION'S PROGRAMMING DESCRIPTION 

KSAY: MUSIC, modern country and western. Maxi- 
mum music minimum talk. NEWS: Network on hour 
and half hour. SPORTS: Northern California races 
direct from track. Roller derby direct reports, college 
football. Contact Representative for further details. 
Recd 4/4/68. 

I. PERSONNEL 
President -Orant R. Wrathall. 
General itfanager-Stanley Brayer. 
Sta. & 55d, else. -('lair Halverson. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
South. Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 
10.000 w. days: 1010 ke. Directional. 
Operating schedule: Sunrise -local sunset. PST. 

4. AGENCY COMMISSION 
15/5 time only. All bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d. 4a, 4d. 5. Sa, 7b, 8. 
Rate Protection: 10b. 11b, 12b. 13b, 14b, 15e. 15b, 18. 
Buie Rates: 20h. 21e. 22b. 23a, 24e, 24b, 24e, 26, 

28a, 28e, 29a, 32a, 33a. 
Contracts: 40a. 41. 42a, 42c, 43, 44a, 446, 45, 46. 

47a, 48. 49, 50, 51a. 
Comb.: Cont. Discounts: 60a, 60d, 60e, 60g, 80h, 601, 

61a. 62d. 
Cancellation: 70a, 70e, 711. 72, 73a, 73b. 
Prod. Services: 80, 82. 
Limit nI 15 apses per day to single advertisers. 
Affiliated with MSS. 
Affiliated with American Entertainment Network. 
Member: Country Music Network. 

TIME RATES 
NATIONAL AND LOCAL BATES SAME 

No. 18 Eff 10/1/68 -Reed 10/9/88. 
6. SPOT ANNOUNCEMENTS 

10 sec. fiat 7 
7. PACKAGE PLANS 

PER W K : WEEKLY PAIC 
tl 
KAGE 

S t1 25 t1 98t 
1 min 17.50 16.50 15.50 14.00 
30 sec 14.50 13.50 12.50 11.00 

MONTHLY PACKAGE 
(4-12 come wks) 

1 min 16.50 15.50 14.00 13.00,50 
30 sec 13.50 12.50 11.50 10 

(13+ oonsec wks) 
1 min.._ 15.50 14.50 13.50 12.00 
30 see 12.50 11.50 10.50 9.50 

8. PROGRAM TIME RATES 
1 hr I/2 hr I/4 hr 10 min 5 min 

1 x 140 85 45 35 25 
52 x 130 80 40 30 23 
156 x 120 75 38 28 21 
312 x 110 70 3.5 25 18 
Sunday programs charged at open rate. 
(San Fraaiaeo-Oakland continued on next page) 
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CALIFORNIA 
San Francisco -Oakland -Continued 

KSFO 
1925 

SAN FRANCISCO 

oa, uw.t 
egiiii 

a 
i 

an 

MAJOR MARKET 
RADIO, INC. 

R AIB 
Subscriber to the NAB Radio Code 

Media Code 4 205 7950 0.00 
Golden West Broadcasters, 950 California 8t., San 

Francisco, Calif. 94108. Phone 415-982-5500. TWX 
SF 5-393.9917. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -William D. Shaw. 
Vice-Pres. Sales -James A. Brown. 
Program Director -Allan M. Newman. 

2. REPRESENTATIVES 
Major Market Radio. Inc. 

I. FACILITIES 
5,000 w. days, 1,000 w. nights; 580 kc. 

Non -directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 net time and talent; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la. 3a, 4a. 9d, 5, 6b, 7b, 8. 
Rate Protection: 1Gb, 13b, 14b. 
Basic hates: 20a, 21d, 29a, 33b. 
Contracts: 40a. 41, 42a. 43, 44b. 45, 46. 
Comb.; Cont. Discounts: 60b, 60f, 62b. 
Cancellation: 70a. 70c, 71a. 72, 73b. 
Programs of more than 5 -minute duration scheduled 
between 8:00 a.m, and 9:00 a.m. and 3:00 p.m. to 
7:00 p.m. Monday through Friday do not earn fre- 
quency discounts but are subject to consecutive weeks 
discounts. 
Frequency accrued on any package plan may be ap- 
plied to earning conventional frequency whenever It 
Is in nest interest of advertiser. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 28 Eft 11/1/67 -Reed 10/18/67. 
Morning Commute (MC) -Mon thru Fri 6:05-9:05 
am. 
Commute Club (CC) -Mon thru Fri 3-7 pm. 
A -Mon thru Fri 9:05 am -3 pm & 7-8:05 pm; Sat 
& Sun 8 am -8:05 pm. All Sat spots rotate between 
6:05-9 am. 
B -Dally 8:05 pm -midnight. 
C -Daily midnight -6 am. Rates on request. 
All spots, except in A. rotate weekly advancing 1 
hour in each successive week, then repeating the 
cycle. 

6. SPOT ANNOUNCEMENTS 
1 min -30 sae - 

MC CC A B MC CC A 
1 x.... ....... 115 105 75 40 95 85 56 
52 z 110 100 70 35 90 80 54 
156 z 105 95 65 32 85 76 51 
260 z 100 90 60 30 80 72 47 
312 z 95 85 55 27 76 68 43 
520 z 90 80 50 25 72 84 39 
780 z 85 75 45 23 68 60 35 
1040 z 80 70 42 21 65 56 32 
1300 z 75 65 40 20 60 52 29 
10 sec: 50% of 1 -min. (as available). 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 5tl 10 ti 
MC 100 100 
CC 80 80 
A 65 60 B 28 26 () 1 -min or less. 

15 ti 20 ti 25t 
100 100 100 

80 80 80 
56 53 50 
24 22 20 

30 SECONDS 
MC 80 80 80 80 80 
CC 65 85 65 65 65 
A 52 48 45 42 40 

8. PROGRAM TIME RATES 
(Daily 6 am -midnight) 

PER WK: Iti 2ti 3tl 4ti 5ti 
1 hr 500 475 450 425 400 
1/2 hr 300 285 270 255 240 
1/4 hr 200 190 180 170 160 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS AT :60 

MC CC +A B 
1 z 130 120 85 48 
52 z 125 115 80 45 
156 z 120 110 75 42 
260 x 115 105 70 40 
312 x 110 100 85 37 
520 n. 105 95 60 35 
780 z 100 90 55 33 
1040 z 95 85 52 31 
1300 z 90 80 50 30 

(+) Includes 6 am News. 
Approximately 4-1/2 minutes; includes 5 -second open 
and close and 1 -minute commercial. 

2 -MINUTE HEADLINES AT :30 
MC CC A 

1 z 125 115 80 
52 z 120 110 75 
156 z 115 105 70 
260 z 110 100 65 
520 z 100 90 55 
780 z 95 85 50 
1040 x 90 80 47 
1300 x 85 75 45 
Includes opening billboard and 1 -minute commercial. 
All Newscasts, except in A, rotate weekly advancing 
1 hour in each successive week, then repeating the 
cycle. 

KSF R (FM) 
NOTE: The call letters of this station have been 
changed to: 

KSAN (FM) 

KSOL 
1922 

SAN FRANCISCO 

Independent Negro 
Media Code 4 205 8010 2.00 
KSAN, Inc.. 150 8th St., San Francisco. Calif. 

94103. Phone 415-626-5585. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Alan Schultz. 
Operations Manager -Herb Campbell. 
Program Manager -Tom Johnson. 

2. REPRESENTATIVES 
New York, Chicago -Greener, liken. Sears. 
Los Angeles, Atlanta, Dallas-SavaUi/Gatee, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 24 hours dally. PST. 

4. AGENCY COMMISSION 
15% net time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 4d. 6a, 7a, 8. 
Rate Protection: 10a, 11b, 12b, 15b. 
Basic Rates: 20a, 21a, 21b, 22a, 23a, 28b, 215c, 2ya, 

30, 33b. 
Contracts: 40a, 41, 45, 46, 48, 51c. 
Cancellation: 71a. 72, 73b. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER treed 10/28/66. 
AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -Mon thru Sat 5-6 am, 9 am -4 pm & 7 pm- 1 am; 
Sun 6 am -midnight. 
B -Wed thru Sun 1-5 am. 

6. SPOT ANNOUNCEMENTS -AA- -A- 
I min 20/30 I mIn 20/30 

312 z 19.00 17.00 17.50 15.00 
624 x 16.00 14.00 14.50 12.50 
1248 z 15.00 13.00 13.50 11.50 
10 sec: 50% of 1 -min. 
Minimum rate holder 3 1 - minute spots weekly. 
Minutes, 30 and 10 seconda may be combined for 
either earned frequency or saturation plans. 2 10 - 
seconds equal 1 minute. Spots are rotated within 
AA time periods. 

7. PACKAGE PLANS 
(Fixed times within 1/2 hour) -AA- -A- 

PER WK: I min 20/30 I min 20/30 
12 ti 15.50 13.00 14.00 12.00 
18 ti 15.00 12.50 13.50 11.50 
24 ti 14.50 12.00 13.00 11.00 
36 ti 13.50 11.50 12.00 10.50 
Saturation packages distributed in AA and A may 
be combined to obtain package rate of total number 
of spots used. 

KVEZ (FM) 
1962 

SAN MATEO 
A Tele-Breadeastera Station 

Media Code 4 205 8040 9.00 
Intercontinental Radio, Inc.. 600 S. Bayshore Blvd., 

San Mateo, Calif. 94401 Phone 415-347-8638. 
I. PERSONNEL 

President -Richard Eaton. 
General Manager -Genevieve Garcia. 

2. REPRESENTATIVES 
New York, Chicago, Atlanta, Los Angeles-UBC 

Sales. 
Dallas -Mario Messina Company. 

3. FACILITIES 
ERP 3,800 w. (boric. & vert.); 107.7 mc. 
Operating schedule: 6 am -2 am daily. PST. 
Antenna ht.: 1.588 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a. 4a. 5. 6a, 7a. 
Rate Protection: 10a. 15a. 
Basic Rates: 211b. 
Contracts: 40a. 45. 
Comb.; Cent. Discounts: 60f. 
Cancellation: 70a, 70c. 
Prod. Services: 00. 
Spanish language broadcasts. 

TIME RATES 
ER 6/1/67-Rec'd 8/10/67. 

7. PA"KAGE PLANS 
PER W K : 10 ti 20 01 30 01 40 ti 
1 min 6.50 6.00 5.50 5.00 
30 sec 4.50 4.00 3.50 3.00 

KYA 
1928 

SAN FRANCISCO 

,RADIO BALES 
R,A B 

Subscriber to the NAB Radio Code 
Media Code 4 205 8070 6.00 
Avco Broadcasting of California, No. One Nob Hill 

Circle. San Francisco. Calif. 94108. Phone 415- 
387-2100. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Howard S. Rester. 
General Sales Manager -Gilbert Bo,td. 
Program Director -Dick Starr. 

2. REPRESENTATIVES 
Avco Radio Sales. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 1260 kc. 

Non -directional. 
Operating arhedulr: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on net charges for station time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 3d. 9a, 4d, 5, 7b. 8. 
Rate Protection: 10e. lie, 11e. 13e, 14. 
Baste Rates: 20ts, 21h, 22a. 28b, 28c. 33b. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 70a. 70e. 71a. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 17-A Elf 7/1/67 -Reed 7/2/68. 
AAA -Mon thru Fri 6-10 am (AM Drive); Mon thru 
Fri 3-7 pm (PM Drive). 
AA -Sat & Sun 6 am -7 pm. 
A -Mon thru Fri 10 am -3 pm & 7 pm -midnight; 
Sat & Sun 7-10 pm. 
B -Mon thru Fri midnight -2 am; Sat & Sun 10 pm - 
2 am. 

7. PACKAGE PLANS 
1 -MINUTE FREQUENCY PLAN 

'TER YR: PER WK: AAA AA A B 
1 11 55 50 40 25 

26 z....._.._.._....... 3 ti..._.._.._ 50 46 37 23 
52 z 6tí 46 43 35 22 
104 x 9 ti..._ 44 41 33 21 
156 z 12 tL 42 39 31 20 
208 x 15 ti 41 38 30 19 
312 z 18 ti 40 37 29 18 
520 z 21 tL...-_........... 39 36 28 17 
780 x 24 ti. 38 35 27 16 
1040 z 30 ti 36 33 25 15 
1300 x 36 ti. 34 31 23 14 
1580 x 48 ti 32 29 21 13 () Fixed position. 
30/20 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

1 -MINUTE FIXED POSITION 
Flat, no further discounts 65 60 50 40 
1105 within time classifications 
1 -MINUTE CONVERTIBLE DEBENTURE PLANS -AAA- 
PER WK: () (t) AA A B Per wk 
3 ti 2 1 .... 
6 t1 3 2 1 -. 255 
9 ti 4 2 2 -1 ..... 350 
12 ti 5 3 2 2 _ 440 
15 ti 6 4 2 2 1 520 
18 ti 7 5 2 2 2 595 
21 ti 8 6 3 2 2 870 
24 tl..._..._.........._ 9 7 3 3 2 740 
30 t1 11 8 4 4 3 840 () 6-10 am. 

(t) 3-7 pm. 
CONVERSION 

Higher to Lower: Each AAA and/or AA spot 1s 
equal to 2 A spots. Each A spot is equal to 2 B 
spots. 

OR 
Lower to Higher: 3 spots of a lower classification are 
equal to 2 of next higher classification. 

COMBINABILITY 
Weekly Frequency spots in designated classifications 
may be added to Convertible Debenture Plans at ap- 
plicable rates and are fully convertible. 

SAN GABRIEL 
Los Angeles County -Map Location E-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Los Angeles Urban Area 

SAN JOSE (5 AM; 5 FM) 

(including Santa Clara; Los Gatos) 
Santa Clara County-hlap Location C-7 

See S1tDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of the 
entire area or cities Involved. It is part of the time 
buying function to determine extent of individual sta- 
tion coverage, audience delivered. etc., within the 
area. 

KAZA 
(formerly KPER) 

1957 
CITY OF LICENSE 

GILROY 

R A'IB 
Media Code 4 205 2250 0.00 
(This la a duplicate of the listing appearing under 
Gilroy.) 
South Valley Broadcasters, 53 W. San Fernando St.. 

San Jose, Calif. 95113. Phone 295-5737. 5739. 
Main Studio: 59 N. Monterey St., Gilroy. Calif. 

95020. Phone 842-3155. 
I. PERSONNEL 

General Manager -Richard E. Ryan. 
Sales Manager -Eugene Hogan. 
Program Director -Enid Eldridge. 

2. REPRESENTATIVES 
New York, Chicago, Atlanta, Dallas - Severn/Gates. 

Inc. 
San Francisco -Don R. Pickens Co. 
Los Angeles -Harlan G. Oakes, Inc. 

3. FACILITIES 
5.000 w. days: 1290 Ice. Directional. 
Operating schedule: 5:00 am -local sunset. PST. 

4. AGENCY COMMISSION 
15e: no nah discount. 

5. GENERAL ADVERTISING Fee end -d regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h. 3a. 3b. 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a. 11a. 12a. 13a. 14a, 15b, 16. 
Basic Rates: 20h. 21a, 21c, 21d, 22a, 22b, 23a, 24b, 

24c, 25b, 26. 28a. 29a. 30. 33a. 
Contracts: 40a. 41. 42a. 42d. 44h. 45. 46, 47e, 48, 51b. 
Comb.: Cont. Discounts: 60a, 60d. 60e, 601, Ala. 
Cancellation: 70h. 70d, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Member: The Amigo Sennlsh Group. 

TiME RATES 
Eff 12/1/66 -Reed 1/26/67. 

6 SPOT ANNOUNCEMENTS 
1 man 30 set 10 see 

1 z 9.50 7.10 4.75 
13 x..._ _......_.._._... 9.25 6.90 4.60 
26 X. 9.00 6.75 4.50 
52 n. 8.75 6.50 4.40 
104 z 8.50 6.30 4.25 
260 x 8.25 6.20 4.10 
312 L.... 8.00 6.00 4.00 
624 z..._.........._.........._......_.._.._. 7.50 5.75 3.75 

7. PACKAGE PLANS 
1 -MINUTE SPOT PACKAGES 

PER W K : I wk 13 wk 26 wk 52 wk 
10 U..._......_......_......_.._._._ 8.50 8.25 8.00 7.75 
15 ti..._......_-. _. 8.25 8.00 7.75 7.50 
20 tL.._..___.._.._......_.._.._ 8.00 7.75 7.50 7.25 
25 U......._.._...___...._.._.._ 7.75 7.50 7.25 7.00 
30/20 sec: 75% of above rates. 

8. PROGRAM TIME RATES 
Ix Isx 26x 52x 104x 260x 312x 

1/2 hr 50.00 47.50 45.00 42.50 40.00 37.50 35.00 
1/4 hr..._ 30.00 28.50 27.00 25.50 24.00 22.50 21.00 
5 min 15.00 14.25 13.50 12.73 12.00 11.25 10.50 

(D) 

K BAY (FM) 
SANS63 JOSE 

R AIB 
Subscriber to the NAB Radio Code 

Media Code 4 205 8130 8.00 
United Broadcasting Company, Hotel De Anza, San 

Jose, Calif. 95113. Phone 408-298-2983. 
STATION'S PROGRAMMING DESCRIPTION 

EBAY (FM) : Programmed for adults. 
Popular music, standards, film music, showtunes, 
100%. Polkas, ragtime piano. marches. banjo. 5-9 
am. Popular music, new and old. 9 am -6 pm. Strings 
6-10 pm. Big bands 10 pm -12M. Popular variety 
12M-5 am. NEWS: 3 min headlines at intervals 6-9 
am. Public affairs: 10 pm -12M Sun. COMMER'2IAL 
POLICY: 2 minutes commercial grouped every 10 
minute segment. No other talk except time signals, 
station breaks. Contact Representative for further 
details. treed 8/15/67. 

I. PERSONNEL 
General Slanager-Floyd Farr. 
Station Manager -tray Hollingsworth. 
National Sales Manager -Len C. Smith. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
ERP 14,500 w- (horiz.), 14,500 w. (vert.); 100.3 mc. 

Stereo. 
Operating schedule: 24 hours daily. PST, DST. 
Antenna ht.: 2580 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. All bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb. 2a, 2b, 3a, 3b4 3c, 3d, 4a, 4d. 5, 

Oa, 7b. 8. 
Rate Protection: 10a, lia. 12a. 13a, 14a, 15b. 
Basic ltates: 20a. 21a, 22a, 23b, 24b, 25a, 27, 28b, 

29a, 30, 32a, 33d. 
Contracts: 40a, 41, 42a, 43, 44a, 45, 46, 47a, 43, 49, 

50, 51a. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70e. 71a. 

TIME RATES 
No. 5 Eff 1/1/68 -Reed 11/17/67. 

AA -Mon thru Sat 5:30-10:30 pm, Sun 1-7 pm. 
A -Mon thru Sat 6 am -5:30 pm & 10:30 pm -1 am. 
B -Mon thru Sun 1-6 am. 

6. SPOT ANNOUNCEMENTS 
I MIN: 52x 312x 520x 1040x 1500x 

AA 21.00 18.00 15.00 12.00 10.00 
A 18.00 15.00 12.00 10.00 8.40 
B 9.00 7.50 6.50 5.00 4.20 

30 SEC: 
AA 18.00 15.00 12.00 10.00 8.40 
A 15.00 12.00 10.00 8.40 7.20 
B 7.50 6.00 5.00 4.20 3.60 

7. PACKAGE PLANS -AA- -A- B - 
WKLY: 1 min 30 see I min 30 see I min 30 see 
5 ti 18.50 15.50 15.50 13.00 7.75 6.50 
10 ti 15.50 13.00 13.00 11.00 6.50 5.50 
20 ti 12.50 10.50 10.50 9.60 5.50 4.80 
30 ti 10.50 8.50 8.50 7.50 4.25 3.75 

8. PROGRAM TIME RATES 
I HR: 13x 26x 52x 104x260x 

AA 120 102 96 90 84 
A 102 96 90 84 78 
ß 51 48 45 42 39 

9. PARTICIPATING PROGRAMS 
Doug Pledger's Music for Middlebrows -Mon thru 

Fri 10 pm -midnight, AA rates apply. 
10. SPECIAL FEATURES 

5 -minute News at :60 and :30, Mon thru Sat 6-9 am: 
1 wk 13 wk 26-52 

Ea 21 18 15 

KEEN 
1947 

SAN JOSE 

Country and Western 

Subscriber to the NAB Radio Code 
Media Code 4 205 8160 5.00 
United Broadcasting Co.. Hotel De Anas. San Jose. 

Calif. 95113. Phone 408-287-6222. 
Other office -207 Powell St San Francisco, Calif. 

94102. Phone 415-906-0785. 
STATION'S PROGRAMMING DESCRIPTION 

KEEN: Programmed for general audience. MUSIC: 
country and western 100%. NEWS: 5 min hourly on 
hour -20% community news, 20% area news, 15% 
state news, 20% national news, 20% international 
news, 5% beeper telephone reports and interviews. 
Tragic reports by hot line at intervals 6-9 am & 3-7 
pm. Time signals and area weather reports frequently 
throughout broadcast day. RELIGIOUS: programs 
Sun 10%. SPORTS: all live major college football 
and basketball weekends and evenings. Public affairs: 
Sun 6-7:30 pm & 10-I1 pm. FARM: Sat 6:30-7 am. 
AIR PERSONALITIES handle all segmento, and 
taped commercials by them are interchangeable. Per- 
sonalities available for remote broadcasts, store open- 
ings, shopping center sales, etc. Contact Representa - 
tire for further details. Reed 7/13/67. 
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San Jose -K E E N -Continued 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -B. Floyd Farr. 
Sec'y-Treas. & Station Mgr. -George D. Snell. 
National Sales Manager-ltobert J. Blum. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 5,000 w.; 1370 ke. 
Directional -separate patterns day and night 

Operating schedule: 24 hours daily. PST. 
4. AGENCY COMMISSION 

15% ou net Grim: no euh discount. 
8. GENERAL. ADVERTISING See coded reiuletiona 

NAB Radio Code Advertising Standards apply. 
General: la, lb, 2e. 2b. 3a, 3b, 3c, 3d, 4e. 4d, 5, 

Sa. 7b, 8. 
Bate Protection: lOb, 1lb, 12b, 13b, 14b, 15b. 
Basic Rates: 20e. 21a, 22e, 23b. 29b, 25a, 27, 28b, 

29a, 30. 32a, 33d. 
Contracts: 40e, 41, 42a. 43, 44a, 45, 46, 47a, 48, 49, 

50, 51e. 
Comb.; Cont. Discounts: 60a, 41a. 
Cancellation: 70a. 70e, 71a. 
Affiliated with MES. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 11 E8 1/1/68-Rec'd 11/17/67. 
7. PACKAGE PLANS 

TRAFFIC TIMES -6-9 AM & 3-7 PM 
PER WK: 5 t1 IO ti 20 ti 30 t1 
1 min. .... 23.00 21.00 19.50 18.00 
30 sea_.. ... _ 18.00 16.75 15.50 14.00 
10 see 13.00 12.50 12.00 11.00 

ROS -9 AM -3 PM & 7-11 PM 
1 min_.._.-. 17.00 15.00 13.50 12.25 
30 sec. ...... 13.00 11.75 10.25 9.25 
10 see......_ 10.00 9.00 8.50 8.00 

40 t1 
16.50 
13.00 
10.00 

11.00 
8.50 
7.50 

50 tl 
15.00 
11.75 
9.00 

9.75 
7.75 
8.75 

WESTERN STAR TIMES -31 PM -6 AM 
PER WK: 5tI 10 t 20t1 90 t1 
i min. 6.00 5.00 4.50 4.25 
30 see_ 4.50 4.00 3.50 3.25 

8. PROGRAM TIME RATES 
Ix 52x 2602 500x 

1/2 hr.._.._._.. _____ 90 81. 74 67 
1/4 hr..-_.._. __.._.__ 55 50 45 40 
5 mia _......__ 30 26 23 21 

(CB) 

KGNU 
1963 

SANTA CLARA 
Media Code 4 205 8190 2.00 
Royal Bear Broadcasters, Inc., 1241 Franklin Mall, 

Santa Clara, Calif. 95052. Phone 408-248-1430. 
I. PERSONNEL 

General Manager -Paul Cowley. 
Sales Manager -Carl Brooks. 
Program Director -Don Hazarabedian. 

2. REPRESENTATIVES 
Paul H. Raymer Company, Inc. 

9. FACILITIES 
1,000 w.: 1430 ke. Directional. 
Operating schedule: 5:15 am -midnight. PST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2a, 2b, 3b, 3d, 4a, 5, 6a, lb, 8. 
(Rate Protection: 10b, 11d, 12d, 13d, 14d, i5b. 
Basic Ratee: 20b, 21b, 22a, 22b, 24a, 24c, 25e, 28a, 

29e, 33b. 
Contracte: 40a, 41, 99b, 45, 46, 51a. 
Comb.; Cont. Discounts: 60b. 60d, 60e, ß0L 
Cancellation: 70e, 71a. 73b. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 3 Elf 4/1/68 -Reed 4/8/68. 

AA -6-10 am. 330-7 pm, 9-11 pm or fixed position 
any time. 
A-10 am -3:30 pm; Sun all day. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 260x 500x 1000x 

1 min ...... 15.00 19.00 13.00 12.00 11.25 10.50 9.75 
30 sec: 80% of 1 -min ID's: 2 for 1 1 -min. 

7. PACKAGE PLANS 
(1/3 AA) 

PER WK, 1 MIN: 801 12 t 
1 wk. 12.00 11.50 
6 wk 11.75 11.25 
13 wk..._ 11.25 10.75 
26 wk. ....... 10.75 10.25 
39-52 wk 10.50 10.00 
30 sec: 80% of 1 -min. ID's: 

8. PROGRAM TIME RATES 
Ix 1/419 ihr 

_..__._._....... 
43 

18 ti 24tí 30 t 
11.00 10.50 10.00 
10.75 10.25 9.75 
10.50 9.50 9.00 
9.75 9.25 8.75 
9.50 8.00 7.50 

2 for 1 1 -min. 

26x 52x 104x 260x 
18 16 15 14 
38 36 34 30 

K LGS (FM) 
1965 

LOS GATOS 

1:11:10 
Media Code 4 205 8200 9.00 
Western Stereo Co., 5 University Ave., Los Gatos, 

Calif. 95030. Phone 408-354-6711. 
STATION'S PROGRAMMING DESCRIPTION 

RIAS (FM) : Programmed for adulte 18-49. 
MUSIC: adult, middle-of-the-road, popular, with air 
personalities. NEWS: weather 5 times daily. Stock 
market reports 3 times daily. Contact Representative 
for further details. Reed 9/12/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Richard A. Ingraham. 

2. REPRESENTATIVES 
Radio Time Sales. 
Albert Chance Company. 

3. FACILITIES 
ERP 500 w.: 95.3 mc. Stereo. 
Operating schedule: 6 am -midnight. PST. 
Antenna ht.: 860 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3e, 3b. 4e, 5. 
Basle Rates: 20a, 22a, 24a. 26. 
Contracts: 42b, 45. 46. 48. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 71a. 73e. 

TIME RATES 
No. 4 EH 5/1/68-Rec'd 5/10/68. 

7. PACKAGE PLANS 
SPECIFIED OR NEAREST TIME 

PER WK: 
I ti 7 ti 14 tl 21 t( 95 ti 58 U 70 ti 

1 min 9.00 6.75 6.25 5.75 5.50 5.25 5.00 
30 sec 8.00 6.00 5.50 5.25 5.00 4.75 4.50 

ROS SPOTS 
5 ti 10 tl 20 t1 50 t1 

1 min._.._.__-.._.._.._....._..._. 7.00 6.00 5.00 4.90 
30 sec_ .... _...... _......... ._.._..__ 5.75 5.00 4.50 4.25 
Must run in 1 month. 

100 11 20011 912 11 520 tl 1040 U 
1 min. 4.80 4.75 4.50 4.25 4.00 
30 eec 4.15 4.00 3.75 3.50 3.25 
Minimum of 8% must run in 1 month. 

SATURATION PACKAGE PLAN 
PER WK: I min 30 see 
70 ti .... 4.00 3.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr Ihr I/2 hr 

1 x 54.00 28.00 78 z. 30.00 15.00 
13 x 34.00 19.50 104 x-_._.._.. 28.00 14.50 
26 x. 33.00 18.00 260 z -. 28.00 14.00 
39 z 31.50 16.50 365 z. ._ 27.00 13.50 
52 x. 30.75 16.00 

10. SPECIAL FEATURES 
Sunday Stereo Spectacular, Sunday Stereo Concert, 
Continental Concert: 

199 28x 52x 
1 hr - 47.00 44.00 41.00 
1/2 hr 24.50 23.00 21.50 

KLIV 
1946 

SAN JOSE 

R A B 
Medie Code 4 205 8220 7.00 
Empire Broadcasting Corporation, Box 995, San Jose, 

Calif. 95108. Phone 408-293-8030. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Robert S. Kleve. 
Vice Pres. & Dir. of Sales cames M. Trayhern, Jr. 
Sales Manager -Max Reeder. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 1500 kc. 

Directional -night only. 
Operating schedule: 24 hours daily. PST. DST. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 2b, 3e, 3b. 3d. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b. 
Basic hates: 20b, 21b, 22a, 24a, 24c, 25a, 29b, 33b. 
Contracte: 40a, 41, 49b, 45, 46, 47a, 51a. 
Comb.: Cont. Discounts: 60g. 
Cancellation: 70d. 71a, 73b. 

TIME RATES 
No. 13 ER 3/1/67-Rec'd 1/31/67. 

AA -Mon thru Bat 6-10 am & 3-7 pm. 
A-5-6 em, 10 am -3 pm & 7 pm -midnight; Sun 5 
am -midnight. 
B -Midnight -5 am. 

6. SPOT ANNOUNCEMENTS 
PER WK: -AA- -A-- B-- 

1 min 90 see 1 min 30 see 
24.50 19.60 18.50 13.20 
24.00 19.20 18.00 12.80 
23.50 18.80 15.50 12.40 
23.00 18.40 15.00 12.00 
22.50 18.00 14.50 11.60 

I WK: lmin 30 see 
6 ti _ 29.50 23.60 
12 tL 29.00 23.20 
18 tL 28.50 22.80 
24 tL 28.00 22.40 
30 ti 27.50 22.00 
13 WK: 
6 t1..._._..._ 28.50 22.80 23.50 18.80 15.25 12.20 
12 ti 28.00 22.40 23.00 18.40 14.75 11.80 
18 tL 27.50 22.00 22.50 18.00 14.25 11.40 
24 tL........._ 27.00 21.60 22.00 17.60 13.75 11.00 
30 ti.-..__ 26.50 21.20 21.50 17.20 13.25 10.60 
26 WK: 
6 ti _ 27.00 21.60 22.00 17.60 14.00 11.20 
12 tL 26.50 21.20 21.50 17.20 13.50 10.80 
18 ti...._ 26.00 20.80 21.00 16.80 13.00 10.40 
24 ti ....... 25.50 20.90 20.50 16.40 12.50 10.00 
30 ti ....... 25.00 20.00 20.00 16.00 12.00 9.60 
52 WK: 
6 ti . 25.00 20.00 20.00 16.00 12.00 9.60 
12 ti ...... 24.50 19.60 19.50 15.60 11.50 9.20 
18 tL...__... 24.00 19.20 19.00 15.20 11.00 8.80 
24 t1..-_... 23.50 18.80 18.50 14.80 10.50 8.40 
30 tL.._ _ 23.00 18.40 18.00 14.40 10.00 8.00 

FIXED POSITION 
1 wk.__ ...... 31.00 24.80 26.00 20.80 18.00 14.40 
13 wk..._ _. 30.00 24.00 25.00 20.00 17.00 13.60 
26 wk 28.50 22.80 23.50 18.80 15.50 12.40 
52 wk 26.50 21.20 21.50 17.20 13.50 10.80 
10 sec: 70% of 1 -min. 
AA, A and B 1 -min, 30 -sac and 10-eec spots and 
Newscasts may be combined for greater frequency 
discounts. 10 -sec spots on a 1 for 2 basis. 

10. SPECIAL FEATURES 
NEWSCASTS 

PER WK: I ti 6 tl 12 t1 18 tl 24 tl 
1 WE: 

AA 33.50 32.00 31.50 31.00 30.50 
A 28.50 26.50 28.00 25.50 25.00 
B .... 20.50 19.00 18.50 18.00 17.50 

IS W K: 
AA _._...._.._ 32.50 31.00 30.50 30.00 29.50 
A _.__ 27.50 26.00 25.50 25.00 24.50 
B 19.50 17.75 17.25 16.75 16.25 

26 WK: 
AA __..._.._-_.._ 30.00 28.50 28.00 27.50 27.00 
A ...._... 25.00 23.50 23.00 22.50 22.00 

17.00 15.50 15.00 14.50 14.00 
52 WK: 

AA 27.50 26.00 25.50 25.00 24.50 
A 22.50 21.00 20.50 20.00 19.50 
B 14.50 13.00 12.50 12.00 11.50 

PER WK: 
SURF AND WEATHER 

1 WK: I ti 6 ti 12 ti IB ti 24 t1 
AA ...._._ .............. 26.80 25.60 25.20 29.80 29.40 
A _ 22.80 21.20 20.80 20.40 20.00 B_____ _._...- 16.40 15.20 14.80 14.40 14.00 

13 WK: 
AA 26.00 24.80 24.40 24.00 23.60 
A ..._......._.___ 22.00 20.80 20.40 20.00 19.60 
B 15.60 14.20 13.80 13.40 13.00 

26 WK: 
AA _.._._ 24.00 22.80 22.40 22.00 21.60 
A _._ _......_ 20.00 18.80 18.40 18.00 17.60 
B ....._._.._ _...__ 13.90 12.70 12.30 11.90 11.50 

52 WK: 
AA _._. 22.00 20.80 20.90 20.00 19.60 
A _________ 18.20 17.00 16.60 16.20 15.80 
B 11.80 10.60 10.20 9.80 9.40 

Newscasts include open, close and I -minute commer- 
cial. Sports, Surfing and Weather Reports include 
brief ID open and 30 -second commercial. 

KLOK 
1946 

SAN JOSE 

Representatives, Inc. 

Media Code 4 205 8250 4.00 
Radio KLOK, Inc., Box 6177, 2905 S. King Rd.. 

San Jose. Calif. 95150. Phone 408-272-0222. 
San Francisco office: 843 Montgomery St. Phone 

415-391-0288. 
Los Angeles office: 233 8. Beverly Dr. Phone 218- 

278-2730. 
STATION'S PROGRAMMING DESCRIPTION 

KLOK: Programmed for adulte 18-49. 
MUSIC: mixture of music from past 17 years, new 
releases and favorites of the 40's, current middle-of- 
the-road. AIR PERSONALITIES handle all music. 
NEWS: regional, national, international and weather 
on hour, except AM news 5:50-10 am 10 min before 
hour. News staff, UP audio, UPI. Contact Repre- 
sentative for further details. Rec'd 3/13/88. 

I. PERSONNEL 
Exec. Vice-Pres. & Prog. Dir. -Bill Weaver. 

2. REPRESENTATIVES H -K Representatives, Inc. 
3. FACILITIES 

10.000 w. days. 5.000 w. night; 1170 kc. 
Directional -separate pattem' day and night. 

4.OAGENCYsCOMMISSIONchedule: 
24 hours. EST. 

15/0 net time only. Payable when rendered. 
5. GENERAL ADVERTISING See coded regulations 

General: lb, 2e, 3d, 4e, 4d, 5, 6b, lb, 8. 
Rate Protection: 10e, llc. 12e, 13e, 14e. 
Basic Rates: 20b, 21b, 21d, 22a, 23b, 24a, 24e, 25a, 

27, 28c, 29b, 30, 31, 33d. 
Contracts: 40e, 41, 42d, 43, 44a, 45, 46, 48. 
Comb.; Cont. Discounts: 60g, 60i, 62d. 
Cancellation: 70d, 71a, 73b. 
Prod. Services: 81. 82. 

TIME RATES 
ru. 130 Eff 5/1/68-Rec'd 6/11/68. 

AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 5-6 em, 10 am -3 pm & 7-9 pm; 
Sat and Sun 6 am -7 pm. 
B -Mon thru Fri 9 pm -midnight; Sat and Sun 5-6 
am & 7 pm -midnight. 
C -Daily midnight -5 am. 

7. PACKAGE PLANS 
1-12 WEEKS 

PER WK: AA IA1n- B AA Afe B 
35.00 30.00 20.00 30.00 25.50 17.00 

12 ti 34.50 29.60 19.50 29.50 25.00 16.50 
18 ti 34.00 29.00 19.00 29.00 24.50 16.00 
24 ti 33.50 28.50 18.50 28.50 24.00 15.50 
30 ti 33.00 28.00 18.00 28.00 23.50 15.00 

13-25 WEEKS 
6 tL ....... 34.00 29.00 19.00 29.00 24.50 16.00 
12 tL.._ 33.50 28.50 18.50 28.50 24.00 15.50 
18 t1......_ 33.00 28.00 18.00 28.00 23.50 15.00 
24 ti 32.50 27.50 17.50 27.50 23.00 14.50 
30 tL...._ 32.00 27.00 17.00 27.00 22.50 14.00 

26-51 WEEKS 
6 ti ._... 32.00 27.00 17.00 27.00 22.50 14.00 
12 ti 31.50 26.50 16.50 26.50 22.00 13.50 
18 ti 31.00 26.00 16.00 26.00 21.50 13.00 
24 ti 30.50 25.50 15.50 25.50 21.00 12.50 
30 ti 30.00 25.00 15.00 25.00 20.50 12.00 

52 WEEKS 
6 ti 30.00 25.00 15.00 25.00 20.50 12.00 
12 U.__ 29.50 24.50 14.50 24.50 20.00 11.50 
18 ti 29.00 24.00 14.00 24.00 19.50 11.00 
24 ti 28.50 23.50 13.50 23.50 19.00 10.50 
30 ti 28.00 23.00 13.00 23.00 18.50 10.00 
Fixed 37.00 32.00 22.00 32.00 28.00 19.00 
C-60% of B rate. 

10. SPECIAL FEATURES 
NEWSCASTS 
13 Weeks- -26.51 Weeks - 

PER WK: AA A B AA A B 
6 ti 49.00 44.00 34.00 48.00 43.00 33.00 
12 ti 48.50 43.50 33.50 47.50 92.50 32.50 
18 ti 48.00 43.00 33.00 47.00 42.00 32.00 
24 ti. 47.50 42.50 32.50 46.50 41.50 31.50 
30 47.00 42.00 32.00 46.00 41.00 31.00 - 52 Weeks - 
6 ti...._...._._ 46.00 41.00 31.00 
12 ti 45.50 40.50 30.50 
18 ti 45.00 40.00 30.00 
24 ti 44.50 39.50 29.50 
30 ti 44.00 39.00 29.00 

KOFY 
SAN MATEO 

City of license San Mateo. Calif. 
San Jose office and studio: 401 S. King Rd.. San 

Jose. Calif. Phone 408-251-0854. 
See listing under San Francisco, Calif. 

KPER 
NOTE: The call letters of this station have 
changed to: 

KAZA 
been 

CALIFORNIA 

KPLX (FM) 
1967 

SAN JOSE 
Media Code 4 205 8265 2.00 
KPLX, Inc., Sainte Claire Hotel, San Jose, Calif. 

95113. Phone 408-293-1085. 
STATION'S PROGRAMMING DESCRIPTION 

KPLX(FM): MUSIC: middle-of-the-road. Maximum 
ten 60 second spots per hour, fifteen 30 second. twenty 
10 second spots. Contact Representative for further 
details. ltec'd 11/16/67. 

I. PERSONNEL 
President -Les Malloy. 
General Manager -Charles R. Gardiner. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES ERP 29,000 w.: 106.5 me. Stereo. 
Operating schedule: 24 hours daily. PSI'. 
Antenna ht.: 1.700 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 10e, 12e, 14e. 
Basic Rates: 20a, 21e, 21b, 22a, 23a, 281, 28c, 31, 

33e. 
Contracts: 40a, 41, 43, 45, 46, 48. 
Comb.; Cont. Discounts: 62d. 
Cancellation: 70d, 71e. 
Prod. Services: 80, 82. 

TIME RATES 
No. 1 Elf 6/15/67 -Reed 8/28/87. 

AA -Mon thru Sun 4 pm -midnight. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 312x 520x 1040x 1300x 
1 min ._ 11.00 9.00 8.25 7.00 6.50 
30 see ..... 9.00 7.40 6.80 5.80 5.40 

CLASS A 
1 min.....-._ _. 9.50 8.25 7.00 6.50 8.00 
30 see 7.80 6.80 5.80 5.40 5.00 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 5tl 10tí 2011 30t1 
1 min _._.._.._ 9.50 8.75 8.00 7.00 
30 sea......._._.._.... ._ 7.80 7.20 6.60 5.80 

CLASS A 
1 min......._..._._......_ . _...._ 8.75 7.50 7.00 6.50 
30 sec. 7.20 8.20 5.80 5.40 

SATURATION -RUN -OF -STATION 
60 spots per week (5 1 -minute and 5 30 -seconds per 
day), per month ........ 1000 

K REP (FM) 
1964 

SANTA CLARA 

® 1:1131:1 ©OF MU 
Media Code 4 205 8280 1.00 
Marcella & Robert E. Podeata, 2775 Park Ave.. 

Santa Clora. Calif. 05050. Phone 408-243-4252. 
STATION'S PROGRAMMING DESCRIPTION 

KREP(FM): Programmed for young adults end com- 
muters. 
NEWS: community, state, national, world news and 
sports headlines every 30 min. Telephonic commute 
traffic reports. Weather. Stock market reports every 
hour each market day. Campus news headlines 10:30 
pm -12M from universities es well as 5 junior col- 
leges. UPI headline news on hour and half hour, 
plus local news by news director's telephonic reporta. 
MUSIC: middle-of-the-road, current best seller liste 
and new releases. 10 min uninterrupted segment with 
4 recorde per 10 min segment, show opener, vocal, 
solo or group instrumental, and e new release. Rec'd 
3/1/88. 

I. PERSONNEL 
Manager -Robert Podeste. 
Sales Manager -Robert Alexander. 
Chief Engineer -Frank Glass. 

3. FACILITIES 
ERP 35,000 w.: 105.7 me. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 1360 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; payable by 15th. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 3b, 3d, 4e, 4d, 5. 6b, 7b, 8. 
Rate Protection: 10e, lia, 12e, 13a, 14e, 15a. 
Basic Ratee: 20b, 21a, 21b. 21d, 22a, 22b, 23a, 23b, 

24a, 24b, 24c, 25a, 27. 28e. 29e, 32b, 33e. 
Contracts: 40e, 41, 42b, 42d, 44b, 45. 46, 48, 99, 

51e, 51e. 
Comb.: Cont. Discounts: 60b, 60f. 801, 61e. gib. 
Cancellation: 70e, 70e, 71e, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eft 1/1/68-Rec'd 2/2/68. 
AA -6-9 em, 4-10 pm; Sat & Sun 10 am -10 pm. 
A-9 am -4 pm & 10 pm -midnight. 
B -midnight -6 em. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

lx 3122 520x 1040x 1500x 
AA _.__...._. 18.00 15.00 12.00 10.00 8.40 
A _.. ..... _.._ __.. 15.00 12.00 10.00 8.90 7.20 
B .-.._._._..._..-.._. _. 7.50 6.00 5.40 4.20 8.60 

SO SECONDS 
AA ._...__....__.._... 15.00 12.00 9.60 8.70 7.20 
A _......._..._._._-.._... 12.00 9.60 8.70 7.20 8.60 
B 6.00 4.80 4.50 3.60 8.30 

7. PACKAGE PLANS 
A B 

PER WK: I min 30 see I min 30 sea I min SO see 
5 ti 15.50 11.40 12.00 9.60 8.00 4.80 
10 ti 12.50 9.60 10.20 8.15 5.10 4.10 
20 tL 10.20 8.15 9.30 7.45 4.60 3.70 
30 tL 9.30 7.45 8.40 6.70 4.20 8.35 
AA and A 1 minute and 30 -second spots may be com- 
bined to earn maximum frequency. 
Consecutive weeks of broadcasting must be used te 
earn weekly discounts. 

(This listing continued on next page) 
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CALIFORNIA 
Son Jose -K R E P (FM) -Continued 
8. PROGRAM TIME RATES 

I HR: Ix 13x 26x 52x 1042 260x 
AA ......._.._...._... 120 102 98 90 84 78 
A ..........._.._.._... 102 96 90 84 78 72 
B ........... 

1/2 hr: 60% 
51 98 45 42 

of hour. 
39 30 

10. SPECIAL FEATURES 
2 -MINUTE NEWSCASTS 

CLASS AA 
PER WK: Iwk I3wk 26wk 39 wk 52 wk 
2-5 ti _.... 25.00 22.50 20.00 17.50 15.00 
30 tí _.._.._... 20.00 17.50 15.00 14.00 13.00 
15 t1 17.50 15.00 19.00 13.00 12.00 

CLASS A 
2-5 ti 19.00 18.00 17.00 16.00 15.00 
10 ti 18.00 17.00 16.00 15.00 14.00 
15 ti ....... _._..._ 17.00 18.00 15.00 14.00 13.00 
20 ti 16.00 15.00 14.00 13.00 12.00 
Programs may be combined with spots to earn maxi - 
mum frequency for spots only. 

KSJO (FM) 
1947 

SAN JOSE 

©f F M U 
Media Code 4 205 8310 6.00 
SAD Broadcasting Inc., 355B Aborn Rd., San Jose, 

Calif. 95121. Phone 408-251-8290. 
STATION'S PROGRAMMING DESCRIPTION 

KSJO (FM) : Programmed for young adults. 
6 air personalities emcee entire operation. MUSIC 
95%: featuring rock with rhythm and bluea and Jazz 
interspersed. NEWS 5%: network news every hour 
on quarter hour. COMMERCIAL POLICY: 8 minute 
maximum in every 60 minute segment. Ree'd 7/25/68. 

I. PERSONNEL 
Pres. & Co-Gen'I Mgr. -Scott M. Elrod. 
Vice-Pres. & Co-Gen'i Mgr. -Richard S. Garvin. 

3. FACILITIES 
ERP 20,000 w.: 92.3 mc. 
Operating schedule: 29 hours daily. PST. 
Antenna ht.: 1,200 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 9e, 4c. 5, 8a, 7e. 
Rate Protection: 10a. lia, 12a. 
Basic hates: 22a, 23a. 
Contracts: 90a. 
Comb.: Cont. Discounts: 61a, 62b. 62e. 
Cancellation: 71e. 
ABhisted with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 ER 12/1/67 -Reed 1/8/68. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK, EA: 1 wk 13 wk 26 wk 52 wk 
5 ti 12.00 11.00 10.00 9.00 
10 ti 10.50 9.50 8.50 7.50 
15 ti 9.00 8.00 7.00 6.00 
20 U. 7.50 6.50 5.50 4.75 

30 SECONDS 
5 ti 10.00 9.00 8.00 7.00 
10 O. 8.50 7.50 6.50 5.50 
15 ti 7.00 8.00 5.00 4.00 
20 ti 5.50 9.75 9.00 3.75 

7. PACKAGE PLANS 
PER MO: 90ti 60ti 30ti 1581 
I min. 905 325 190 110 
30 sec 295 250 155 90 

8. PROGRAM TIME RATES 
1 hr -5x 1 -min. 1/4 hr -2x 1 -min. 
1/2 hr -3i 1 -min. 

KXRX 
1948 

SAN JOSE 

R A B 

Media Code 4 205 8340 3.00 
The San Jose Broadcasting Co., Box 167, 501 N. 

Wooster, San Jose. Calif. 95103. Cypress 2-5080. 
STATION'S PROGRAMMING DESCRIPTION 

ICXRX: Programmed for adults and commuters. 
Community, state and national news every 30 min. 
Airplane traffic reports. Popular middle-of-the-road 
swing music, with current hit music 24 hours a day 
with comedy material and personality talk at sched- 
uled times. State college news and sports 8 pm, 10 
min. News 5 min on hour and half hour local, area, 
state, national and International. 6 man news depart- 
ment, state and national audio service. 5 mobile 
units, 1 airplane. Stock market news hourly each 
market day, 3 min. CONTINUITY POLICY: no 
staff personality endorsements. Contact Representative 
for further details. Rec'd 11/1/67. 

I. PERSONNEL 
General Manager -Joe E. Levitt. 
Sales Manager -Chuck R. Christianson. 
Program Director -Dave Smith. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Seattle & Portland -Art Moore & Assoc.. Inc. 

3. FACILITIES 
10,000 w. days, 5.000 w. nights; 1500 be. 

Directional -separate patterns day and night. 
Operating schedule 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, lb, 3a, 3b. 3d, 4a, 4d. 5. 6b, 7b, 8. 
Rate Protection: 10e. Ila, 12a, I3a. 14a. 15a. 
Basic Rates: 20b, 21a, 21b, 21d. 22a. 22b. 23a, 23b. 

24e, 24b, 24c, 25e. 27, 28a, 29a. 32b, 33c. 
Contracts: 40a, 91. 42b, 42d, 44b, 45, 46, 48. 49, 

51a, 
JIc. Comb.; l'ont. Discounts: 60b, 60f. 601, 61a, 61b. 

Cancellation: 70a, 70c. 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME SATES 
NATIONAL AND LOCAL RATES SAME 

No. 14 ZIT 2/1/07 -Reed 12/27/66. 
AA -Mon thru Fri 8-9 am & 3:30-7 pm. 
A -All other times. 

7. PACKAGE PLANS 
1 MINUTE 
CLASS AA 

PER WK: Iwk 13 wk 26wk 39 wk 
18.50 18.00 

10 ......._.._.._____ 21.50 19.26 17.25 15.00 
15 tl......._..__.._._... 20.50 18.50 16.50 14.25 

CLASS A 

10 ti.._ ____._. 15.50 14.00 
15 ti..._.....__..._..._ 15.00 13.50 
20 ti..........___ ......... 14.00 12.50 
25 tt..__...._..__...._. 13.50 12.25 
30 ti. _. ..... _____ 12.50 11.25 
35 U 11.50 10.25 
50 ti 

12.75 
12.50 
12.00 
11.25 
10.75 
10.00 
9.25 

11.25 
10.76 
10.50 
9.75 
9.50 
8.75 
8.00 

TIME RATES 
No. 4 ER 10/1/88 -Reed 9/18/88. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 7 ti 19 ti 19 ti 25 ti 30-35 
1 min..._.._ .... ._... 10 9 8 7 8 5 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

52 wk 1 x._._ ...... _.._............ _.._.. 75 42 25 22 12 
13.75 52 x 60 38 22 18 10 
13.00 104 x._.._...._. 48 30 18 15 8 

12.25 263 x 42 25 15 12 7 

9.75 
9.25 
9.00 
8.50 
8.00 
7.50 
7.00 

30 SECONDS 
CLASS AA 

5 ti 18.50 16.50 14.75 12.75 11.00 
10 it .............. ____ 17.25 15.50 13.75 12.00 10.50 
15 tí......._.._.._.._.._. 16.50 14.75 13.25 11.50 9.75 

CLASS A 
5 ti 12.75 11.50 10.25 9.00 7.75 
10 ti..._..._....._._ 12.50 11.25 10.00 8.50 7.50 
15 ti. 12.00 10.75 9.50 8.25 7.25 
20 ti 11.25 10.00 9.00 7.75 6.76 
25 ti 10.75 9.25 8.50 7.5.0 8.50 
30 ti 10.00 9.00 8.00 7.00 6.00 
35 Li 9.25 8.25 7.50 6.50 5.75 
50 t1..._ .......... ___ 8.00 _.... .__ __ -- 
15 sec: 65% of 1 -min. 
Class AA and A minute and 30 -second spots may be 
combined to earn maximum frequency. 
Consecutive weeks of broadcasting must be used to 
earn weekly discounts. 

10. SPECIAL FEATURES 
NEWS AND SPORTS 

5 MINUTES 
CLASS AA 

PER WK: Iwk 13 wk 26wk 39 wk 52wk 
2-5 ti______ 35.00 28.50 27.00 25.50 24.00 
10 tí..._.._.._.._......_ 33.25 27.00 25.75 24.2.5 22.75 
15 ti 31.50 25.50 24.50 23.00 21.50 

CLASS A 
2-5 ti 25.00 18.50 17.50 16.50 15.50 
10 U._ ......... ____ 23.00 17.50 16.75 15.75 14.75 
15 ti 21.00 18.50 15.75 14.76 14.00 
20 ti..._.._ 19.00 15.75 19.75 14.00 13.25 

3 MINUTES 
CLASS AA 

2-5 tl 28.25 21.50 20.25 19.25 18.00 
10 ti 25.00 20.25 19.50 18.25 17.00 
15 ti 23.50 19.25 18.50 17.25 18.00 

CLASS A 
2-5 ti __.._... 18.75 13.75 13.00 12.25 11.50 
10 ti _..._ 17.25 13.00 12.50 11.75 11.00 
15 U 15.75 12.25 11.75 11.00 10.50 
20 ti 14.25 11.75 11.00 10.50 10.00 

spots to earn maxi - Programs may be combined with 
mum frequency for spots only. 

YEARLY FREQUENCY RATES 
CLASS AA 

I min 30 see I min 30 see 
1 x.. ........... ..... 23.00 18.50 500 r 15.00 12.00 
250 x 18.00 12.75 750 z 13.00 10.50 

CLASS A 
1 x......._.._ 15.00 12.00 1000 x..._..__ 9.73 7.75 
250 z 11.25 9.00 1250 z 9.50 7.50 

10.75 8.50 1500 x..._ 8.75 7.00 
750 x 10.50 8.25 2000 x ....... _... 8.00 8.50 
Clan AA and A minutes and 30 -seconds may be 
combined for frequency. 

SAN LUIS OBISPO (3 AM; 2 FM) 
San Luis Obispo County -Map Location C-9 

See 8RDS consumer market man and data at begin- 
ning of the State. 

KATY KATY -FM 
1949 1959 

CBS Radio Network 
Media Code 4 205 8370 0.00 
Grandy Broadcasting Co., Inc. Box 700. 1148 Monte- 

rey St., San Luis Obispo Calif. 93401. Phone 805- 
543-1340. 
STATION'S PROGRAMMING DESCRIPTION 

KATY: Programmed for adults and young adults. 
NEWS: 10 min network news on hour. 5 min network 
features at :30. Local news at 35. Sports, weather 
and local features 6-8 am & 5-8 pm. MUSIC 80%: 
country and western 5:30-6:30 am. Balance of 
day albums, singles, feature current general pop- 
ular music, showtunes and standards. Sat afternoons 
popular music with local resort and travel informa- 
tion. Sun afternoons feature albums and showtunes. 
Religion Sun morning only. Classical and semi- 
classical Sun night only. FM duplicates AM except 
8-8 pm M -F when F5f is albums, showtunes and 
film music and AM is local and network news. Con- 
tact Representative for further details. Reed 8/14/67. 

I. PERSONNEL 
President -John Grandy. 
Sales Manager -Darrell Tucker. 
Program Director -James W. CowgiU. 

2. REPRESENTATIVES 
John A. Potter & Company. 
Minneapolis -Harry S. Hyatt Co., Inc. 

3. FACILITIES 
1,000 w.; 1340 ke. Non -directional. 
Operating schedule: 5:30 am -midnight. PST. 
FM FACILITIES 
ERP 3.800 w.. 96.1 me. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a. 4d, 5, 6a. 7a. 
Rate Protection: 10b, llb, 12h, 13h, 14b. 
Basic Rates: 20b, 21b, 22b. 23a, 23b, 29a, 24b. 24c. 

25c. 29a. 29b. 
Contracts: 40e, 41. 44a, 48, 51a. 
Comb.: l'ont. Discounts: 60i. 
Cancellation: 72, 73a. 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with CBS Radio Network. 
Member: CBS Radio Pacific Network. 

KOAG 
ARROYO GRANDE 

City of license Arroyo Grande, Calif. 
Considered by Mutual Broadcasting Systems as their 
Arroyo Grande -San Luis Obispo outlet. 
See listing under Arroyo Grande, Calif. 

KSLY 
1960 

Media Code 4 205 6400 5.00 
Ben B. Wickham, Box 1400, Sinsheimer Trust Bldg., 

March St. at Osos, San Luis Obispo, Calif. 93401. 
Phone 805-543-9400. 

I. PERSONNEL 
General Manager -Reg Streeter. 
Sales Manager -Dan Clarkson. 
Program Director -Frank Potter. 

2. REPRESENTATIVES 
New York, Chicago, Los Angeles -Grant Webb & 

Company. 
San Francisco -Radio Time Sales. 

3. FACILITIES 
250 w.: 1400 kc. Non -directional 
Operating schedule: 6 am -midnight. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 5. 6e. 
Rate Protection: 10e, Ile, 12e, 13a, 14e 15b. 
Bule Rates: 20b, 21a, 21b, 22a, 23a, 24b, 25a, 26, 

28a, 29e, 
Contracts: 40a, 49a, 45, 46, 99. 51a. 51c. 
Comb.; Cont. Discounts: 60a, 60e, 60i, 61a, 62b. 
Cancellation: 70a, 70e, 71e, 72. 73a, 73b. 
Prod. Services: 80, 91. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 EH 1/1/6S-Rec'd 10/2/87. 
AA -7-9 am & 4-6 pm. 
A-6-7 am & 9 am -4 pm. B-6 pm -midnight. 

6. SPOT ANNOUNCEMENTS -AA-- -A- -B- 
I min 30 sae I min 30 see I min 30 see 

11i 
7.00 5.00 5.00 3.50 9.50 3.15 

100 x 5.00 3.50 4.00 2.80 3.50 2.45 
200 z 4.75 3.35 3.75 2.65 3.25 2.30 
400 z 4.00 2.80 3.00 2.10 2.50 1.75 
600 x 3.75 2.85 2.75 1.95 2.25 1.75 
1000 z 3.50 2.45 2.50 1.75 2.00 1.75 
To be scheduled within 1 year. 

7. PACKAGE PLANS 
SHORT-TERM SATURATION PACKAGES -AA- -A- -B- 

I min 30 see 1 min 60 see I min 30 me 
12 ti 5.00 3.50 4.00 2.80 3.50 2.45 
10 ti 9.90 3.45 3.90 2.75 
24 tl 4.80 3.40 3.80 2.70 
30 ti 4.75 3.35 3.70 2.60 3.00 2.10 
36 ti 4.80 3.25 3.80 2.55 _._ _... 
42 ti 4.50 3.15 3.55 2.50 _.... -_ 
48 ti 4.35 3.05 3.50 2.45 
70 ti 4.00 2.80 3.00 2.10 2.50 1.75 
To be used within I week. 

8. PROGRAM TIME RATES 
Ix I9x 26x 52x IO4x 156x 

1 hr 50.00 45.00 40.00 .._... . 
1/2 hr 30.00 29.00 28.50 
1/4 hr 17.00 16.50 18.00 15.50 15.00 
5 min 7.50 7.00 6.50 6.00 5.50 5.00 

10. SPECIAL FEATURES 
Sports Shorts -Every hour at :14. 30 -sec spot 

combined with 30 -sec Late Sports News, ea._.., 2.50 
Time Signals -10 seconds, 15 words ea _ 1.50 

KVEC 
1937 

The Eastman Station 
R A B 

Media Code 4 205 8430 2.00 
West Coast Broadcasters. Inc., Bor 787. 2223 Mon- 

terey St., San Luis Obispo, Calif. 93402. Phone 
805-593-8830. 

I. PERSONNEL 
President -James L. Saphier. 
Vice-Pres.. Gen'l, Sta. & Sales Mgr. -Bob Brown. 
Program Director -Daryl O. Kruse. 

2. REPRESENTATIVES 
Robert Eastman & Co., Inc. 

3. FACILITIES 
1,000 w. days: 500 w. nights. 920 cc. 

Non -directional. 
Operating schedule: 6.00 am -midnight weekdays; 
6:00 am -11:00 pm Sun. PST, DST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 3a, 3h, 9a. 4d. 5, 6a, 8. 
Rate Protection: 12h. 13h. 
Basic states: 22a. 23a 25a. 29a. 
Contracts: 40a. 45. 46. 
Comb.: Cont. Discounts: 60a. 60k. 
Cancellation: 71e. 
Affiliated with American Information Network. 

TIME RATES 
Elf 12/1/67-Rec'd 11/2/67. 

I -Mon thru Sat 6-9 am & 3-7 pm. II -Mon thru Sat 9 am -3 pm. 
III -All other times. 

7. PACKAGE PLANS 
SECTION I 

PER WK: 1 ti 12 t1 18 t1 24 ti 
1 min. 9.00 8.00 7.50 7.00 
30/20 sec_ 7.20 8.40 8.00 6.80 
10 sec 4.50 9.00 3.75 3.50 

SECTION II 
1 min. 8.00 7.00 8.50 6.00 
30/20 sec...._..._ 6.40 5.80 5.20 3.80 
10 sec 4.00 3.50 3.25 3.00 

SECTION III 
1 min 7.00 6.00 5.50 5.00 
30/20 sec 5.60 4.80 4.40 4.00 
10 sec 3.50 3.00 2.75 2.50 

BEST BUY PLAN 
30 ti (12I, 12II, 6III), ea..... ...... 5.00 
15 ti (6I, 6II, 3III), ea 8.60 
Not combinable with other weekly plans for added 
frequency. 

8. PROGRAM TIME RATES 
5 min -1-1/2x applicable 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -4% 52 wk -8% 
Not applicable to Best Buy Plan. 

RATEHOLDER 
Minimum wkly ached of 6 1 -min spots 6 an -mid- 
night Mon thru Sun necessary to maintain consecutive 
weeks advertising. 

SAN MATEO 
San Mateo County -Map Location B-9 

See EROS consumer market map and data at 
ning of the State. 

begin - 

See San Francisco -Oakland 
(including Alameda, Berkeley, San Mateo) 

SAN RAFAEL c1 AM; 1 FM) 
Merin County -Map Location B-5 

See PADS consumer market map and data at bean.- 
ning of the State. 

KTIM KTIM-FM 
1947 1961 

Subscriber to the NAB Radio Code 
Media Code 4 205 8460 9.00 

Maria Broadcasting Co.. Inc., 1040 "B" Bt.. Ban 
Rafael. Calif. 94901. Phone 415-458-1510. 
STATION'S PROGRAMMING DESCRIPTION 

KTIM: Programmed for adults. 
Local emphasis on news, high school sports, junior 
college sports, little league baseball. MUSIC: middle- 
of-the-road and pops. Emphasis on information, public 
service. 7-8:30 am & 4:30-8 pm commute information. 
Panel discussion, civic and social Information. Sat 
and Sun news 5 min on half hour, rest Is music. 
Weekdays 15 min news programs 6 times a day. 
Contact Representative for further details. Rec'd 
10/23/87. 

I. PERSONNEL 
Pres. & Gen'! Mgr. -Hugh Turner. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 

3. FACILITIES 
1.000 w.; 1510 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. PAT. 
FM -ERP 3,000 w., (borin.); 3,000 w., (vert.) :100.9 mc. 
Operating schedule: 5 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 net time: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10c, 11c. 12e. 13e, 14c. 16. 
Basic Rata: 20e. 21e, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 41, 42e, 92e. 43, 44a. 45, 48, 47a. 48, 

99, 50, 51a, 51e. 
Comb.; Cont. Discounts: 60a. 60f, 61e, 62b. 
Cancellation: 70, 70c, 71a, 73a. 
Prod. Services: 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective April 15. 1964. (Card No. 5.) 
Card received May 11. 1964. 

Class A -News. Commute Shows and Feature person- 
alities. 
Class B -Musical programs -FM only. 

6. SPOT ANNOUNCEMENTS 
-Class A- -Class B- 

1 min 30 sec 1 min 30 sec 
1 ti 10.50 7.85 8.95 6.60 
13 ti 8.50 6.40 7.20 5.40 
26 ti 7.50 5.65 8.40 4.80 
39 ti 7.25 5.40 6.15 4.55 
52 ti 6.75 5.05 5.75 4.30 
104 ti 6.25 4.75 5.50 4.15 
156 ti 5.40 4.05 5.10 3.85 
280 ti 5.05 3.80 4.75 3.55 
312 ti 4.85 3.65 4.30 3.50 
824 ti 4.80 3.50 4.10 3.40 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGE RATES 

-10 see- -20 see- -90 see - 
ea tot ea tot ea tot 

14 ti 2.50 35.00 3.25 45.50 4.40 61.80 
25 ti 2.25 57.25 3.00 75.00 4.00 100.00 
35 ti 2.00 70.00 2.75 96.25 3.80 133.00 
50 ti 1.75 87.50 2.50 125.00 3.54 175.00 

8. PROGRAM TIME RATES 
Ihr I/2hrI/4hrskiln 

1 x......_ 75 45 35 16 
DISCOUNTS 

13x-8% 26x-14% 52x-20% 
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SANTA ANA (I AM; 2 FM) 
Orange County -Map Location F-10 

See SOWS consumer market map and data at begin- 
ning of the State. 

See Anaheim -Santa Ana - 
Garden Grove 

SANTA BARBARA (5 AM; 4 FM) 
Santa Barbara County -Map Location D-9 

See SItDS consumer market map and data at begin- 
ning of the State. 

KACL 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 205 8490 6.00 
Potter -Herman Broadcasting Corp., 3850 State St., 

Santa Barbara, Calif. 93105. Phone 805-987-0195. 

STATION'S PROGRAMMING DESCRIPTION 
KACL: Programmed for young adulte and adults. 
News and middle-of-the-road music, with accent on 
ahowtunes. Three 15 min newscasts daily, 8 am. noon 
& 5 pm. Emphasis on local news and editorials. 2 
mobile unite. Spanlshh-English 6-8 am Sun. Contact 
Representative for further details. Recd 7/14/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Peter N. Potter. 
Sales Manager -Chris Pappas. 
Program Director: Ralph Herman. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
500 w. days; 1290 ke. Non -directional. 
Operating schedule: 6 am -local sunset. PST, DST. 

4. AGENCY COMMISSION 
15% on time, no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, Sa, 4a. 5. 6a. 7b. 8. 
Rate Protection: 10b, 15b, 16. 
Basic Rates: 20b. 21d. 22a, 23a, 25e, 28, 27, 28b, 

28e, 29b. 30, 31, S2b, 33. 
Contracts: 40a, 41. 42a. 92c, 93, 44a, 45, 96, 47a, 48, 

49, 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 601, 61a, 61b, 

62a. 
Cancellation: 70b, 70d, 71a. 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Etr 1/1/68 -Reed 1/31/68. 
7. PACKAGE PLANS 

1 MINUTE 
PER WK: Iwk 13 wk 26wk52wk 
1 wk.. 

_ 
6.00 5.80 5.70 5.50 

11 wk _......._. 5.50 5.30 5.20 5.00 
21 wk......_._ 5.25 5.00 4.80 4.50 

80 SECONDS 
1 wk. . 9.50 9.25 4.10 4.00 
11 wk.. - 9.00 8.90 3.80 3.75 
21 wk- 3.75 3.65 3.60 3.50 

GUARANTEED 
1 MINUTE 

1 wk. 6.50 6.30 6.20 6.00 
11 wk. 6.00 5.80 5.70 5.50 
21 wk. 5.50 5.25 5.00 5.00 

SO SECONDS 
1 wk. ..........._._._.y.._.._...._ 9.65 4.50 4.40 9.80 
11 wk _...- _._,-... 4.40 4.25 4.00 3.90 
21 wk. 9.00 3.90 3.80 3.70 

8. PROGRAM TIME RATES 
FIXED POSITION 

I hr 1/2 hr 1/4 hr 5 min 
100 ti_ 
ti_- 

_.._ ........ 55 28 
2060 32 

18 
250+ ._ 50 25 15 8 

KDB KDB-FM 
1926 1959 

The Eastman Station 

Subscriber to the NAB Radio Code 
Media Cede 4 205 8520 0.00 
KDB Broadcasting Co.. Mar Monte Hotel. Santa 

Barbara, Calif. 93103. Phone 805-966-4131. 
STATION'S PROGRAMMING DESCRIPTION KDB: MUSIC: basically middle-of-the-road music 

24 hours daily with exceptions including Spanish 
programming 5-6:30 am M -Sat, classical music 8-10 
Om nightly, Broadway and movie scores 11 am -noon 
Sat only. NEWS: from network and AP, local 
coverage with 2 mobile units and beeper. 10 min 
newscasts every hour and at 8:30 am. 12:30 pm & 
10 pm. Half hour newscast at 5 pm. Editorials 
daily. SPORTS: play-by-play broadcasts of baseball. 
football and basketball. Women's program 9:05-9:30 
am M -F. Contact Representative for further details. 
Recd 10/13/67. 

I. PERSONNEL 
President -Len Menard. 
Vice-Pres. & Gen'l Mgr. -Harrison Eagles. 
Program Director -Jim Williams. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1490 kg. 

Non -directional. 
Operating schedule: 24 hours daily. PST. 
FM FACILITIES 
ERP 5.000 w.; 93.7 mc. 
Operating schedule: Ann am -midnight. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 3a, 4a, 5. 6a, 7a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a, 15b, 

15e, 16. 
Basic Rates: 20a. 21a. 21b, 22b, 23a, 24b, 25a, 29a. 
Contracts: 40a, 41, 42d, 46, 47a, 51a. 
Comb.; Cont. Discounts: 6011 61a, 62a. 
Cancellation: 70a. 70e. 71a, 72, 73a. 73b. 
Prod. Services: 80, 82. 
Affiliated with Eastman Network. 
Affiliated with American Information Network. 

TIME RATES 
No. 10 Eff 1/1/68-ltec'd 12/4/67. 

6. SPOT ANNOUNCEMENTS 
Section I -Mon thru Sat 6-9 am & 4-7 pm. 
Section II -Mon thru Sat 9 am -4 pm. 
Section III -All other times. 

SECTION I 
PER WK: 1t1 12t1 18t1 
1 min 10.00 9.00 8.00 
30/20 sec 8.00 7.20 6.40 
10 sea 5.00 4.50 4.00 

SECTION II 
1 min 
30/20 sec 
10 sec 

1 min 
SECTION III 

30/20 sec 
10 sec 

9.00 
7.20 
4.50 

8.00 
6.40 
4.00 

8.00 
6.90 
4.00 

7.00 
5.60 
3.50 

7.00 
5.60 
3.50 

6.00 
4.20 
3.00 

DISCOUNIS 
26 consec wk. 4% 52 comae wk....,. 8% 

RATEHOLDER 
Minimum wkly schedule of 6 1 -min spots 6 am -mid 
Mon -Sun, necessary to maintain tonte wk adver- 
tising. 

8. PROGRAM TIME RATES 
5 min -1-1/2x applicable 1 min rate. 

KGUD 
1982 

,ri 

Media Code 4 205 8550 7.00 
KGUD, Inc., Granada Bldg., 1218 State St., Santa 

Barbara. Calif. 93104. Phone 805-963-1601. 
STATION'S PROGRAMMING DESCRIPTION 

KGUD; Programmed for family though primarily 
adulta. 
MUSIC: modern country and western. NEWS: fea- 
turing UPI audio voice reports, beeper phoned local 
news. 5 min on hour and 1 min headlines on half 
hour. News department, mobile news unit. SPORTS: 
high school football and basketball including state 
finals, 5 pm sports show daily. Discussion: 10:30- 
11 am, Sun. Public service features Sun morning 
church service each week, also gospel hymns Bun 
mornings. Contact Representative for further details. 
Rec'd 8/23/88. 

I. PERSONNEL 
General Manager -Jack Walters. 
Program Director -Vanna Ward. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w. days; 990 ke. Directional. 
Operating schedule: Sunrise -local sunset. PST. 
Partial simulcast operation. Simuleast during AM 
operational hours. For non -simulcast facilities see 
KGUD-FM. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3d. 4a, 4d, 5, 6a, 7b, 8. 
Bate Protection: 15b. 
Basic Rates: 21e, 23a, 24a. 24b, 25a, 26, 28e, 29a, 

31, 33e. 
Contracts: 40e, 92a, 45, 96, 98. 
Comb.; Cont. Discounts: 60c, 61a, 82a. 
Cancellation: 70a, 70c, 73a. 
Prod. Services: 82.TIME 

RATES 
Eff 10/1/88 -Reed 8/23/68. 

6. SPOT ANNOUNCEMENTS 
Ix 6e 12x I8x 24x 56e 48x 

1 min. ...... 9.50 9.00 8.50 8.00 7.50 7.00 6.50 
20/30 sec..._ 7.20 6.80 6.40 6.00 5.60 5.20 4.80 
10 sec: 50% of 1 -min. 

DISCOUNTS 
13 wk -10% 5.2 wk -15% 

K G U D -FM 
1962 

Media Code 4 205 8551 5.00 
KGUD Inc.. Granada Bldg., 1216 State St., Santa 

Barbara, Calif. 91104. Phone 805-963-1601. 

STATION'S PROGRAMMING DESCRIPTION 
KGUD-FM: MUSIC: modern country and western, 
24 hours a day. NEWS: 5 min on hour, 1 min 
headlines on half hour. SPORTS: 11 pm, 7 nights 
a week, 5 min. Contact Representative for further 
details. Recd 11/27/67. 

I. PERSONNEL 
General Manager Jack Walters. 
Program Director -Vanna Ward. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
ERP 34,000 w.; 99.9 mc. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 2,550 ft. above average terrain. 
Partial simulcast operation. Operated separately after 
sunset daily. For simulcast facilities see KGUD. 

4. AGENCY COMMISSION 
15% time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See KGUD listing for coded regulations. 

TIME RATES 
Eff - Reed 12/30/64. 

6. SPOT ANNOUNCEMENTS 
I min SO see 10 see 

1 x 2.50 1.50 1.05 
8. PROGRAM TIME RATES 

I hr I/2 hr 1/4 hr 5 min 
1 x.__ 36 24 15 6 

DISCOUNTS 
65x-10% 130x-15% 

KIST 
1946 

Independent 
Subscriber to the NAB Radio Code 

Media Code 4 205 8580 4.00 
western States Sadie, Inc., 735 State St., Santa 

Barhsra, Calif. 93101. l'hone 805-066-3981, 2. 3. 
News Department -962-0515. 

STATION'S PROGRAMMING DESCRIPTION 
KIST: Programmed for adulte 18-49. AIR PERSON- 
ALITIES all segmente. NEWS 15%: 75% local, 11 
mobile units, land, sea, air. 3 newsmen, wire, moni- 
toring, dispatching facilities. 5 min news on halt 
hour expanded to 10 min plus additional 6 min news 
on hour in traffic. Headlines hourly. Daily editorials. 
MUSIC 80%: 6-10 am middle -of -road and current 
hits, comedy, live mobile traffic and sea reports. 10 
am -3 pm current hits and general popular. S-8 pm 
current hits, mobile traffic reports. 8 pm -6 am current 
hits. Features 5%: heavy emphasis on local com- 
munity service. SPORTSCASTS: half hourly plus 
instant sports. Contact Representative for further de- 
tails. Recd 7/14/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Pact Wardlaw. 
Station Manager -Bob Jones. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time and talent charges. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
general: la, 2b, 3a, 3h, 3c, 3d, 9a, 9d, 5, fia, 7b, 9. 
Rate Protection: lost, ils, 120, 13a, 14a. 
Basic Rates: 20a, 23a, 21b, 21d, 22a, 22b, 23a, 23b, 

29a, 24b, 24e, 25c, 26, 28a, 28e, 29a, 30, 32b. 
Contracte: 40a, 41, 44a, 44b, 45, 46, 47a, 50, 51a. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 601, 61a, 61b, 

62d. 
Cancellation: 70a, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Member: A -Buy Radio Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1-8 Ed 3/1/68-Rec'd 1/25/68. 
AA -Mon thru Sat 6-9:30 am & 4-6:30 pm. 
A -All other times. 

KIST 
New 

Pulse! 
"Reaching more than 

50% 
of all households 
reached weekly by 

all radio stations 
COMBINED!"* 

More Details . , . ? 

GRAB YOUR PETRYMAN 

.Feb -Mar 1968 Pulse Santa Barbara, Montecito, Car- 
pinteria, Goleta Planning Areas cume households 
weekly. 

CALIFORNIA 
6. SPOT ANNOUNCEMENTS 

-Class AA- -Class A- 
I min 20/30 10 see 1 min 20/30 10 see 

Spec, pos 15 12 11 13 11 10 
LPER 

WK: IttiS6tiA 12 ti 18ti 24t130ti 
PER YR: Ix 52x 104x 208x 312e 500x 
1 min .............. .......... 14 13 12 11 10 9 
20/30 sec 11 10 9 8 7 e 
10 sew _. 10 9 8 7 6 5 

CLASS A 
1 min_ ...... ........ ... .... 12 11 10 9 8 7 
20/30 sec _.... 10 9 8 7 0 5 
10 sec 9 8 7 6 5 4 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr IO min 5 min 

1 x 120 80 50 35 20 
10. SPECIAL FEATURES 

NEWSCASTS 
PER WK: 1 t 3ti 5t1 6 t 7ti 10 ti 1201 
13 wk..-- ...... 20 19 18 17 16 15 14 
26 wk. 19 18 17 16 15 14 13 
52 wk 18 17 16 15 14 13 12 
Weathercasts/Sportscasts-l-1/4x applicable spot rate. 

KMUZ(FM) 
1961 

© F!MO 
Media Code 4 205 8610 9.00 
Tri -Counties Commmnications, Inc., Hotel Carrillo. 

Chapala and Carrillo Sts., Santa Barbara. Calif. 
93101. Phone 805-963-1831. 

I. PERSONNEL 
President -U. W. Shand. Jr. 
General Manager -D. Keith Larkin. 

2. REPRESENTATIVES 
John A. Potter & Company, 

3. FACILITIES 
EDP 105,000 w.; 103.3 mc. Stern. 
Operating schedule: 24 hours daily. PST. 
Antenna ht. -3210 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3e, 3d. 9a. 5, 6a, 7e. 
liete Protection: 10b, 11b, 12b, 13b, 14b, 16. 
Basic Rates: 2013. 21a, 24b, 24c, 25a, 28a. 
Contracte: 40a, 41, 441% 45, 46, 47a. 
Comb.: Cont. Discounts: GOb, 60d, 60f, 601, 61a, 82d. 
Cancellation: 70a. 70e. 71a, 72. 73b. 
Prod. Services: 80, 02. 

TIME RATES 
No. 2 Eff 11/1/68-Rec'd 10/3/68. 

AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WK: Iti 6ti 12t1 18 ti 24tí 
1 wk 10.00 9.00 8.00 7.50 7.00 
13 wk 9.50 8.50 7.50 7.00 6.50 
26 wk 9.00 8.00 7.00 6.50 6.00 
52 wk 5.00 4.80 4.60 9.40 4.20 

CLASS A 
1 wk..._ 8.00 7.00 6.00 5.50 5.00 
13 wk 7.50 6.50 5.50 5.00 4.50 
26 wk. 7.00 6.00 5.00 4.50 4.00 
52 wk 3.00 2.80 2.60 2.90 2.20 
20/30 sec: 80% of 1 -min. 8/10 sec: 50!''', of 1 -min. 

KTMS 
1937 

NBC Radio Network 
R A 

Media Code 4 205 8640 6.00 
Santa Barbara News -Press, Drawer NN, News -Press 

Bldg.. Santa Barbara, Calif. 93102. Phone 805- 
983-1975. 
STATION'S PROGRAMMING DESCRIPTION 

RIMS: Programmed for adults. 
News 21%. information 6%, sports 18%. entertain- 
ment. middle-of-the-road music and interviews 57%. 
NEWS: network on hour, local following network 
news. Additional local and network news during com- 
mute. 3 newsmen plus reports from 26 members of 
daily newspaper. Mobile unit. Entertainment, 6-9 
am, network, local news, business, sports, middle-of- 
the-road music. AIR PERSONALITIES 9 am -4 pm, 
middle-of-the-road music, news. information. En- 
tertainment 4:30-6:15 pm, network news, sports. 
SPORTS: all year play-by-play ore baseball, foot- 
ball, basketball. national, local university, high school 
football and basketball. 5 man sports staff. Contact 
Representative for further details. Recd 10/18/67. 

I. PERSONNEL 
President -Stuart S. Taylor. 
General Manager -Malcolm G. Morehouse. 
Sales Manager-Alhert H. Meyer. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
1,000 w.; 1250 ke. Directional -same pattern day 

and night. 
Operating schedule: 5 am -midnight. PST. 
Simuleast during AM operational hours. For non - 
simulcast facilities see KTMS-FM. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b. 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10d, ltd. 12d. 13d, 14b, 15b, 16. 
Basic Rates: 20b, 21a, 22a, 25a, 26, 27, 28a, 29a, 

33e. 
Contracts: 40a, 41, 42b, 44b, 45, 46, 4Ta, 48, 50, 

51a. 
Comb.; Cont. Discounts: 60a, (11a, 82a, 
Cancellation: 70e, 70e. 71a, 72, 73a. 
Prod. Services: 81, 82. 
Affiliated with NBC. 

TIME RATES 
No. 23 Eft 9/1/68 -Reed 8/28/88. 

AA -5:30-6 am (Spanish), 6-9:30 em, 4-7 pm & 
1/2 -hr adjacency to assorts events. 
A -All other times to 10 pm. 
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November 1, 1968 Spot Radio Stations 173 



CALIFORNIA 
Santa Barbara -K T M S -Continued 
6. SPOT ANNOUNCEMENTS 

CLASS AA 
1 ti 5 ti 10 tl 20 ti 25 ti 

1 min. 12.00 10.00 9.00 8.00 7.00 
30 see 9.00 8.00 7.50 6.60 5.80 

CLASS A 
1 mils 10.00 8.40 7.80 6.80 6.00 
30 sen 8.00 6.70 6.20 5.40 4.80 
10 sec Time Signals: 50% of 1 -min. 

DISCOUNTS 
13 wk -5% 26 wk -7% 52 wk -10% 

7. PACKAGE PLANS 
PER WK: IOU 20ti 25 t1 50tí 
1 min 7.00 6.60 6.20 5.80 
30 sec 6.40 5.60 5.00 4.40 

8. PROGRAM TIME RATES 
PER VR: Ix 104x I56x 260x 3120 
1 hr 56 54 52 50 48 
1/2 hr: 60% of hour. 10 min: 30%c of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

KTMS-FM 
1957 

Media Code 4 205 8641 4.00 
Santa Barbara News -Press, Drawer NN, News -Press 

Bldg., Santa Barbara, Calif. 93102. Phone 805- 
:163-1976. 

1. PERSONNEL 
President -Stuart S. Taylor. 
General Manager -Malcolm G. Morehouse. 
Sales Manager -Albert H. Meyer. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
ERP 18,000 w.: 97.5 mc. 
Operating schedule: 6:00 pm -2:30 am. PST. 
Antenna ht.: 2.888 ft. above average terrain. 
Simuleaat operation with KTMS-AM until 690 pm. 
For non-simuleast facilities see KTMS. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a. 2b. 3a. 4a, 5, 8a. 7a, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 15b. 
Basic Rates: 20b, 21a, 22a, 24b, 25a, 26, 27, 288, 

29a, 33a. 
Contracts: 40e, 42b, 44b, 45, 96. 47a. 48, 50, 51a. 
Comb.: Cont. Discounts: 60a. 61a. 62a. 
Cancellation: 70e. 70e. 71a, 72, 73a. 
Prod. Services: 81. 82. 
Affiliated with NBC. 

TIME RATES 
No. 2 Eft 9/1/66-Rec'd 8/11/66. 

AA -6-10 pm. 
A-10 pm -midnight. 

6. SPOT ANNOUNCEMENTS -AA- -A- 
min 30 see I min 80 see 

1 x 8.00 5.00 4.60 3.80 
13 x 5.80 9.80 4.40 3.60 
26 x 5.60 4.60 4.20 3.40 
52 x 5.40 4.40 4.00 3.20 
104 x 5.20 4.20 3.80 3.00 
156 z 5.00 9.00 3.60 2.80 
280 z ..............._...._........_ 9.80 3.80 3.40 2.60 
312 x 4.60 3.60 3.20 2.40 
365 x 4.40 3.40 3.00 2.20 
520 z 4.20 3.20 2.80 2.00 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x I04x 156x 260x 365x 

1 hr 40 39 38 37 36 35 34 33 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

SANTA CLARA 
Santa Clara County -Map Location C-7 

See SILOS consumer market map and data at begin- 
ning of the State. 

See San Jose 
(including Santa Clara; Los Gatos) 

SANTA CRUZ (1 AM; 1 FM) 
Santa Cruz County -Map Location B-7 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

KSCO 
1947 

KSCO-FM 
1961 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 205 8670 3.00 
Radio Santa Cruz, 2300 Portola Dr., Box 1080, 

Santa Cruz. Calif. 95060. Phone 408-475-1080. 
I. PERSONNEL 

General Manager -C. Vernon Berlin. 
2. REPRESENTATIVES 

Grant Wehh & Company. 
3. FACILITIES 

10.000 w. days. 500 w. nights: 1080 ko. 
Directional -night only. 

Operating schedule: 5:30 am -11:35 pm weekdays; 7:00 
am -11:05 pm Sun. PST. 
FM FACILITIES 
ERP 24.000 w.; 99.1 mc. 
Operating schedule: Same as AM. 
Antenna ht. -251 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: Ia. 3a. 4a. 4d. 5. 60. 7h. 8. 
Rate Protection: 10h, 11h, 12h. 13b. 146. 
Basic Rates: 20a. 22h. 23a, 24b. 25a, 26, 29a. 
Contracts: 408. 42a, 45. 46. 47a. 
Comb.: Cont. Discounts: 60a. 616. 62b, 62e. 
Cancellation: 70a. 70e. 71a. 73a. 

TIME RATES 
No. 3 Elf 6/1/68 -Reed 5/27/68. 

AA -Mon thru Sat 6-9:30 am & 3:30-6:30 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK, EA: 6ti 12 ti 18 ti 24tI 38tí 
AA 8.00 7.50 7.00 6.50 6.00 
A 6.00 5.50 5.00 9.50 4.00 

30 sec: 80% of 1 -min. 20 sec: 70% of 1 -min. 
CONSECUTIVE WEEK DISCOUNTS 

13 wk -5% 26 xk-10% 52 wk -15% 

SANTA MARIA (4 AM; 2 FM) 
Santa Barbara County -Map Location D-9 

See SRUS consumer market map and data at begin- 
ning of the State. 

KCOY 
1946 

Media Code 4 205 8700 8.00 
Arenze Broadcasters, Rancho Bowl, Box 166, Santa 

Maria. Calif. 93454. Phone 805-925-2233. 
I. PERSONNEL 

President -Ed. J. Zuchelli. 
General Manager -Bernard F. Nelson. 
Sales Manager -Dick Lichtenfela. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 
Seattle -Art Moore & Assoc.. Inc. 

3. FACILITIES 
1.000 w.; 1440 ke. Directional -night only. 
Operating schedule: 18-1/2 hour' daily. PST. 

4. AGENCY COMMISSION 
15/0 time; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 3d. 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: lac, Ile, 13e. 14e, 156. 
Basic Rates: 20a, 22a, 25a, 28b, 28c, 29a, 30. 
Contracts: 94a, 45, 46, 98, 49. 51a, 51e. 
Comb.: Cont. Discounts: 60d, 60e, 60f, 601, 61e, 62a. 
Cancellation: 70a, 71a, 73a. 73b. 
Prod. Services: 81. 82. 

TIME RATES 
Eff 7/64-Rec'd 2/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 522 652 130x 260x 400x 

1 min 7.00 6.75 6.50 6.00 5.75 5.25 4.75 4.00 
30 sec 5.00 4.75 4.50 4.25 9.00 3.70 3.40 3.00 
19 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
MONTHLY PACKAGE 

PER WK: 
10 tl 6.00 35 ti 4.75 
15 ti 5.75 90 ti 
20 ti 5.50 45 ti 4.25 
25 ti..._ 5.25 50 tL 9.00 
30 ti 5.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min 5 min 

1 x 60.00 90.00 25.00 18.00 12.00 
13 x 57.00 38.00 24.00 16.50 11.50 
26 x 54.00 36.00 23.00 15.00 11.00 
52 x 50.00 33.00 21.00 13.50 10.50 
65 x 47.00 31.00 20.00 12.50 10.00 
130 z 43.00 27.00 18.00 12.00 9.50 
260 x..._ 39.00 24.00 16.00 11.00 9.00 
400 x 35.00 21.00 14.00 10.00 8.00 

KSEE 
1961 

Media Code 4 205 8730 5.00 
Macomber Enterprises. 108 S. Lincoln St., Santa 

Marla. Calif. 93456. Phone 805-922-1777. 
STATION'S PROGRAMMING DESCRIPTION 

KSEE: Programmed for young adults, commuters and 
housewives. 
News 20%, information 6%, entertainment 74%. 
MUSIC: popular music, current hits, concentration 
on hits from 1950-1965. AIR PERSONALITIES all 
day, comedy, audience participation, contests, edi- torials, traffic reports. NEWS: 5 min at :15 & :45, 
2 min on hour. 2 mobile news cruisers, news service, 
UPI, UPI audio. COMMERCIAL POLICY: 18 com- 
mercial minutes per hour. 15 minutes product pro- 
tection. Continuity policy: laxitive commercials un- 
acceptable. Personalities available for remote broad- 
casts. Spanish show 9 am -noon on Sun only. Com- 
mercials translated free. Contact Representative for 
further details. Reed 3/11/68. 

I. PERSONNEL 
President -Frank G. Macomber, IV. 
General Manager -Ralph N. Boe. 

2. REPRESENTATIVES 
Grant Webb & Company. Inc. 
South, Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 
1,000 w. days; 1480 ke. Non -directional. 
Operating schedule: 5:00 a.m. to local sunset. PST 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 3d, 4a, 9d, 5, 6a, 7a, 8. 
Rate Protection: 15h. 
Basle Rates: 20b, 21a, 23a, 25a, 28b, 28c, 29b, 30, 

33c. 
Contracts: 40e, 41, 44b, 46. 49. 50, 51b. 
Comb.: Cont. Discounts: 60a. 61a, 62a. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
ER 4/1/68-Rec'd 4/1/68. 

6. SPOT ANNOUNCEMENTS 
AA -6-9 am & 3-6 pm. A-9 am -3 pm. 
I MIN: AA A AA A 
1 z 10.00 9.00 260 z 8.25 7.25 
13 z 9.75 8.75 312 z 8.00 7.00 
26 x 9.50 8.50 916 s 7.75 6.75 
52 s 9.25 8.25 520 x 7.50 6.50 
104 x 9.00 8.00 780 x 7.25 6.25 
156 z 8.75 7.75 1000 s......... 7.00 6.00 
208 z 8.50 7.50 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
PER MO, EA: I min 1 min 
10 t1 8.25 35 tL 7.00 
15 ti 8.00 90 ti 6.75 
20 tL 7.75 95 ti 6.50 
25 ti 7.50 50 ti 6.25 
30 ti 7.25 60 tL 6.00 

DISCOUNTS 
3 months -2% 6 months -5% 12 months -10% 

8. PROGRAM TIME RATES 
lx 52x 104x 156x 2600 3122 624x 

5 min 15.00 19.00 13.50 13.00 12.50 12.00 11.50 

KSMA KSMA-FM 
1945 1958 

A -Buy Radio Group 

EfilJOHN C. BUTLER & COMPANY, INC. 

Media Code 4 205 8760 2.00 
James M. Hagerman and John I. Groom. Box 1240. 

110 1V. Cypress, Santa Maria, Calif. 93456. Phone 
805-925-2582. 

I. PERSONNEL 
Managers -James (Joe) Hagerman and John I. Groom. 

2. REPRESENTATIVES 
John C. Butler & Co., Inc. 

3. FACILITIES 
1.000 w.; 1240 kc. Non -directional. 
Operating schedule: 5:00-12:05 am weekdays; 6:00 
am -10:35 pm Sun. PST. 
FM FACILITIES 
ERP 27.000 w.; 102.5 mc. 
Operating schedule: same as AM. 

4. AGENCY COMMISSION 
15/0 net time; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3h, 9a, 4d, 5, 6a, 7a, 8. 
Itate Protection: 10b, 11h. 
Basic Rates: 20a, 22h, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 95, 46. 98. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 62e. 
Cancellation: 71a. 73a. 
Member: A -Buy Radio Group. 

TIME RATES 
ER I2/1/60-Rec'd 12/5/66. 

AA -Mon thru Fri 8-9 am & 4-6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS -AA- 
1 min 

1 z..._......_.._.._......._......_ 11.00 
28 z 10.45 
65 z. 9.90 
130 z..._.._ 9.35 
195 x..._.._.._........_.._. 8.80 
260 z 8.25 
325 x..._......_....._..._._.._ 7.70 
390 z 7.15 
520 z 8.60 
650 z 6.05 

30 sae 
8.80 
8.35 
7.90 
7.45 
7.00 
6.55 
6.10 
5.65 
5.20 
4.75 

7. PACKAGE PLANS 
CLASS AA 

PER WK, EA: loti 15tí 
1 min 9.35 8.80 
30 sec..._ .............._.._. _.._.._ 7.45 7.00 

CLASS A 
PER WK. EA: 

10 tI 15 tl 20 ti 25 tl 30 t1 
1 min 8.50 8.00 7.50 7.00 6.50 
30 see 6.80 6.40 6.00 5.60 5.20 

DISCOUNTS 
13 wk -5% 26 wk -10% 
Rateholder: minimum five ,pots per week. 

-A- 
I min 30 see 
10.00 8.00 

9.50 7.80 
9.00 7.20 
8.50 6.80 
8.00 6.40 
7.50 6.00 
7.00 5.60 
6.50 5.20 
8.00 4.80 
5.50 4.40 

20 ti 
8.25 
6.55 

25 tI 
7.70 
6.10 

40 tI 50 ti 
6.00 5.50 
4.80 4.40 

52 wk -15% 

KXFM (FM) 
(formerly KEYM (FM) 

1958 
Media Code 4 205 8790 9.00 
KXFM Inc. Box 991, 114 W. Church St.. Santa 

Maria, Calif. 93456. Phone 805-925-8806. 
I. PERSONNEL 

Pres. & Mgr. -Clark B. Smith. 
3. FACILITIES 

ERP 3,200 w.; 99.1 me. 
Operating schedule: 6 am -midnight Mon thru Sat; 
8 am- 11 pm Sun. PST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 30. 3d, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 23b, 25a, 281). 29b, 30, 33b. 
Contracta: 40c, 41, 42b, 42d, 94b, 46, 47a, 49. 50. 

51b. 
Comb.; Cont. Discounts: 60a, 61a, 62a. 
Cancellation: 70a, 70e. Ma, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective December 1, 1964. 

Rates received April 19, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 see 
1 ti 5.00 3.00 65 ti . 3.30 2.00 
13 ti 4.50 2.75 130 ti 3.25 1.75 
28 tl 4.25 2.50 260 ti ..... 3.75 1.45 
52 ti 3.75 2.25 400 tl 2.50 1.25 

7. PACKAGE PLANS 
PElt WK: 
20 ti 3.25 50 ti._ 2.75 
35 tl 3.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti _...._.... 50.00 35.00 22.50 18.00 12.00 
13 tl 48.00 32.00 21.50 16.50 11.50 
26 ti 96.00 30.00 20.50 15.00 11.00 
52 ti 44.00 28.00 18.50 13.50 10.50 
65 tl 91.00 26.00 17.50 12.50 10.00 
130 ti 37.00 22.00 15.50 12.00 9.50 
260 tl 33.00 19.00 13.50 11.00 9.00 
400 tI 29.00 16.00 11.50 10.00 8.00 

KZON 
1962 

R A B 

Subscriber to the NAB Radie Cate 
Media Code 4 205 8820 4.00 
Hospitality Broadcaster,, Inc., Box 1118, Santa 

Maria. Calif. 93454. Phone 805-922-2181. 
STATION'S PROGRAMMING DESCRIPTION 

KZON: Programmed for all ages. 
MUSIC: Popular, country and western. Requests all 
day. NEWS: on hour and half hour, 2 mobile units 
for local news staff and remotes. SPORTS: stews at 
:15. Spanish 4 hours on weekends. Sun am, Spanish, 
religion and public affairs until noon. Normal for- 
mat Sun pm. Contact Representative for further 
details. Recd 9/19/68. 

I. PERSONNEL 
Pre,. & Gen'I Mgr. -Stan Saueresalg. 
Sales Manager -Brad Davenport. 
Traffic -Reilly Hall. 

2. REPRESENTATIVES 
Savalll/Gates, Inc. 
San Francisco -Advertising Sales West. 

3. FACILITIES 
500 w. days; 1600 ke. Non -directional. 
Operating schedule: 5 am -local sunset. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3c, 4a, 4d, 5, 6a. 
Rate Protection: 10b, lib, 12b, 13b, 14b, 15a, 15b. 
Basic Rates: 20b, 21a. 21b, 21d. 22e, 22b, 24a, 26. 

27, 28c, 29a, 29b, 30, 31. 
Contracts: 40a, 42e, 44a, 44b, 97b, 49, 51b, 51c. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 70a, 70c, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
No. 7 Eff 10/I/68 -Reed 9/19/68. 

6. SPOT ANNOUNCEMENTS 
1 min 35 see I min 30 see 

1 x 9.00 7.00 208 s........._... 7.50 5.50 
13 x 8.75 6.75 260 it 7.25 5.25 
26 x 8.50 6.50 ;312 x... .... 7.00 5.00 
52 x 8.25 6.25 916 x 6.75 4.75 
104 x 8.00 6.00 520 x 6.50 4.50 
156 x _ . 7.75 5.75 6.50 x... 6.25 4.25 
10 see: 50% of 1 -min. 

7. PACKAGE PLANS 
PER WK, EA: 10 ti 15t( 20 ti 25tí 
1 min 7.50 7.00 6.50 6.00 
30 see 6.00 5.50 5.00 4.50 

DISCOUNTS 
13 wk -.5% 26 wk -10% 52 wk -15% 
Itateholder: minimum 5 spots per week. 

SANTA MONICA 
Los Angeles County -Map Location E-10 

See SUDS consumer market map and data at begin- 
ning of the State. 

See Los Angeles Urban Area 

SANTA PAULA 
Ventura County -Map Location D-8 

See SRDS Consumer Markets map and data at begin 
ning of the State. 

See Oxnard -Ventura 
(including Port Hueneme; Santa Paula) 

SANTA ROSA (3 AM) 
Sonoma County -Map Location B-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KPLS 
1964 

Media Code 4 205 8880 8.00 
KPLS., 1150 Coddington Center, Santa Rosa, Calif. 

95901. Phone 707-544-1150. 
I. PERSONNEL 

Pres. & Genil Mgr. -Joseph Stamler. 
Program Director -Robert Taylor. 

2. REPRESENTATIVES 
Jack Masts & Co., Inc. 
San Francisco. Los Angeles -Advertising Sales West. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 1150 kc. 

Directional -separate patterns day ansi night. 
Operating schedule: 6:00 am -midnight weekdays; 
7:00 am -11:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15% nn time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 8. 
Rate Protection: lob, 1113, 12b, 13b, 14b. 
Basic Rates: 201. 22a, 22b, 235, 24a, 24b. 25a, 28, 

286. 29a. 
Contracts: 40a, 42a, 95, 96. 97a. 48. 
Comb.: Cont. Discounts: 60a, 60k, 81a, 61b, 62b. 
Cancellation: 700. 70e. 710. 73a. 

TIME RATES 
ER Recd 6/18/86. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Fri. 6-10 am & 3-7 pm. 
A -All other times to midnight. 
PER WK: -AA- A- 
13 WKS: 1 min 30 see I min 30 see 

1 ti -.. 7.75 6.30 6.55 5.35 
10 ti 7.50 6.05 6.30 5.10 
20 ti__ ...... _.._.._ .......... _.._ 7.25 5.80 6.05 4.85 
30+ - ..._... 7.05 5.60 5.80 4.50 
28 WKS: 
1 ti ....... .................._ _....... 7.45 6.05 6.30 5.10 
10 tl - 7.20 5.80 6.05 4.90 
20 ti 7.00 5.60 5.80 4.65 
30+ 6.75 5.35 5.60 4.40 
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Santo Koso-K P L 5 -Continued 
PER WK: 
52 WKS: 

-AA- 
1 min 30 see 

-A- 
1 min 30 see 

1 ti _.._... 7.20 5.85 6.05 4.95 
10 ti 7.00 5.60 5.85 4.70 
20 tl..._ 7.25 5.40 5.60 4.50 
30+ 6.50 5.15 5.40 4.25 

7. PACKAGE PLANS -AA- -A- 
PER WK: 1 min 30 see 1 min 30 me 

1 ti 8.00 6.50 6.75 5.50 
10 ti 7.75 6.25 6.50 5.25 
20 ti 7.50 6.00 6.25 5.00 
30+ 7.25 5.75 6.00 4.75 

8. PROGRAM TIME RATES 
lx 52x 104x 156x 260x 312x 

5 min 14.00 13.00 12.50 12.00 11.50 11.00 

KSRO 
1937 

EtJOHN C. BUTLER & COMPANY, INC. 

A -Buy Radio Group 

Subseriber to the NAB Radio Code 
Media Code 4 205 8910 3.00 
Finley Broadcasting Co., Box 1597, Flamingo Hotel, 

Santa Rosa. Calif. 95403. Phone 707-545-3313. 
I. PERSONNEL 

General Manager -Frank MeLaurin. 
Sales Manager -Gordon Lofgren. 

2. REPRESENTATIVES 
John C. Butler Co.. Inc. 

3. FACILITIES 
5.000 w.; 1350 ke. Directional -night only. 
Operating schedule: 6:00 am -midnight. PST. 

4. AGENCY COMMISSION 
15/0 net time; monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b. 14b, 15e. 
Basic Rates: 20a, 23a, 24a, 24b, 28b, 28c, 29a, 33c. 
Contracts: 40a, 43, 44a, 45, 46. 47e, 49, 51a. 
Comb.; Cont. Discounts: 60b, 60e, 61c. 
Cancellation: 70a, 70c, 71a. 
Prod. Services: 80. 82. 
Member: A -Buy Radio Group. 

TIME RATES 
Rates effective March 1, 1966. (Card No. 19.) 

Card received February 11. 1966. 
Class AA -6:00-9:00 am and 4:00-6:00 pm Mon thru 
Fri. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS - Class AA - ---Class A- 
1 min 30 sea 10 see 1 min 30 sea 10 see 

1 t1 ....... _.._ 9.00 7.25 4.50 8.00 6.50 4.00 
26 ..... 8.75 7.00 4.40 7.75 6.25 3.90 
52 ti 8.25 6.75 4.20 7.25 6.00 3.70 
156 ti 7.75 6.25 3.90 6.75 5.50 3.40 
260 ti 7.50 6.00 3.80 6.50 5.25 3.30 
312 ti 7.25 5.90 3.70 6.25 5.00 3.20 
624 ti 7.00 5.60 3.50 6.00 4.90 3.00 
1248 ti 6.75 5.40 3.40 5.75 4.75 2.90 

7. PACKAGE PLANS 
CLASS AA 

1 min 30 sec 10 sec 
5 tI. 7.75 6.25 3.90 
10 ti 7.50 6.00 3.80 

CLASS A 
5 ti 8.75 
10 ti_ 6.50 
20 ti._ 6.25 
30 U. 6.00 
40 ti. 5.75 
50 ti 

8. PROGRAM TIME RATES 
5.25 

5 MINUTES 
1 ti 13.50 260 ti - 11.00 
52 ti 12.50 312 tl._. ....... _.._...._... 10.50 
104 ti 12.00 624 ti..........._.._...._... 10.00 
156 ti..._....___. _ 11.50 

10. SPECIAL FEATURES 
News Service-UPI; time plue 20%. 

KVRE 
1962 

R AIB 

5.50 
5.20 
5.00 
4.90 
4.80 
4.30 

3.40 
3.30 
3.20 
3.00 
2.90 
2.75 

Media Code 4 205 8940 0.00 
KVRE, Inc. Box 1712, Santa Rosa. Calif. 95404. 

Phone 707-545-2024. 
I. PERSONNEL 

General Manager -William H. Colclough, 
Station Manager -Edward LaFrance, 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
1.000 w. days; 1460 ke. Directional. 
Operating schedule: 6:00 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 net time: monthly. 

5. GENERAL ADVERTISING Ste ceded regulation. 
General: la, 2b, 3a, 4a, 5, 6a. 7a. 8. 
Rate Protection: 10a, lia, 12a. 13a, 14a, 15a, 18. 
Basle Rates: 20b, 21a, 22b, 23a, 24a, 25b. 26, 27, 

28b, 29a, 30, 31, 32a, 33e. 
Contracts: 40a, 41, 42b, 43, 44a. 45. 98, 47a, 48, 

49, 50, 51a. 
Comb.; Cont. Discounts: 60f. 602. 61a. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eff 2/1/66 -Reed 1/28/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

(Fixed position) 
1 ti 5.60 156 ti 4.90 
13 ti 5.45 260 ti 4.20 
26 ti 5.25 31.2 ü....._.._...._......_... 4.00 
39 ti 5.00 624 ti....._... .... _......_... 3.90 
52 ti 4.85 1248 ti 3.85 
104 ti 4.60 
30 seconds -75% of 1 -minute rate. 
10 seconds -50% of 1 -minute rate. 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGE 

SOUTH LAKE TAHOE 
(2 AM; 1 FM) 
El Dorado County -Map location C-5 

See SRDS consumer market map and data at beginnlnt 
of the State. 

1 min 30 sec 1 min 30 sec 
5 ti ..... ___....... 4.50 3.65 30 tl 3 9 8.15 
10 ti . 4.35 3.50 40 ti..._......_ 3.70 2.95 
20 ti 4.15 3.30 50 t1..._......_... 3.50 2.80 
10 seconds -50% of 1 -minute rate. 

8. PROGRAM TIME RATES 
1 t1 9.90 260 ti 6.60 
52 ti 7.70 312 ti 6.30 
104 ti 7.35 624 U 6.00 
156 ti 7.00 

SIERRA MADRE 
Los Angeles County -Map Location E-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

KMAX (FM) 
1960 

Media Code 4 205 8970 7.00 
Sierra Madre Broadcasting Co., Box 324, 48 W. 

Sierra Madre Blvd., Sierra Madre, Calif. 91024. 
Phone 213-355-7243. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Max H. board. 
Program Director -Mary Ellen hoard. 

3. FACILITIES 
ERP 850 w.; 107.1 me. 
Operating schedule: 7:00 am -11:00 pm Mon thru 
Fri; 7:00 am -midnight Sat; 8:00 am -11:00 pm Sun. 
PST. 
Antenna ht.: 700 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent. Bills payable weekly. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 90a. 

TIME RATES 
Rates effective September 11. 1964. 

Card received August 3, 1964. 
Class AA -4:00-9:00 pm. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 min 30 sec 1 min 30 see 
1 ti 15.00 10.00 26 U..-_-....__ 12.00 8.00 
13 ti 13.50 9.00 52 U,._...-..._ 10.50 7.00 

CLASS A 
1 ti.._ 12.00 8.00 26 ti_..._.__ 9.00 8.00 
13 ti 10.50 7.00 52 ti-.-__--.-. 7.50 5.00 

8. PROGRAM TIME RATES -Class AA- -Class A- 
2 hr 1 hr 1/2 hr 2 hr 1 hr 1/3 hr 

1 ti 110.00 60.00 40.00 90.00 48.00 32.00 
2 108.00 58.00 39.00 88.00 47.00 31.00 
3 ti 105.00 57.00 38.00 86.00 46.00 30.00 
4 ti 103.00 55.00 37.00 84.00 44 00 29.00 
5 it 100.00 53.00 35.00 82.00 42.09 28.00 
6 ti 97.50 51.00 34.00 80.00 41 00 27.00 
7 ti ....... 95.00 50.00 32.00 78.00 40.00 26.00 

Discount 
13 wk. 5% 39 wk. 
26 wk. 10% 52 wks 

10. SPECIAL FEATURES 
Newscasts: 5 minutes on the hour. 

NEWSCASTS 
-Class AA-- Class A - 
1/4 hr 5 min 1/4 hr 5 min 

1 ti 25.00 15.00 20.00 12.00 
7 ti 23.00 13.00 19.00 11.00 
14 ti 21.00 12.00 18,00 10.00 
21 ti 19.00 11.00 17.00 9.50 
28 ti 17.50 13 00 15,00 8.00 

SONORA 

15% 
20% 

Tuolumne County -Map Location D-6 
See SRDS consumer market map and data at begin- 
ning of the State. 

KVML 
1949 

Media Code 4 205 9000 2.00 
Sonora Broadcasting Co.. Box 967. Mono Highway, 

Sonora, Calif. 95370. Phone 209-532-7426. 
I. PERSONNEL 

General Manager -Ralph P. Bowen. 
Soles Manager -Birlan Dunning. 

2. REPRESENTATIVES 
Cull station direct. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1450 kc. Non - 
directional. 
Operating schedule: 6:00 am -10:00 pm weekdays; 
7:30 am -10:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See eed.d regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4b. 4d, 5, 6a, Tb, 8. 
Rate Protection: 10a, lia. 12a, 13a. 14a, 16. 
Basic Rates: 20a, 21b, 21c, 22b, 23a, 24b, 25a, 28b, 

28c, 29a, 30. 31. 
Contracts: 40a. 41, 44a, 46. 
Comb.; Cont. Discounts: 601% 62d. 
Cancellation: 71a, 72, 73b. 
Affiliated with KBS Radio Network. 
Affiliated with American Information Network. 

TIME RATES 
Rates effeetiv. December 1, 1960. 

Rates received April 30. 1962. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti ... 4.50 260 ti....._..___..._. 3.90 
52 ti._.._.........._....__.. 4.30 365 ü._..........._._.._ 3.T0 
156 ti 4.10 730 ti...._._....__._..._... 3.50 

7. PACKAGE PLANS 
ROS SATURATION PACKAGE 

(To be used within 1 week) 
1 MIN OR LESS: 
PER WE: ea tot ea tot 
12 ti..._.._....... 4.25 51.00 30 ti . 3.50 105.00 
18 ti..._........... 4.00 72.00 36 t1..._._,_._ 3.25 117.00 
24 ti 3.75 90.00 40 ti..._.._ 3.00 120.00 

KOWL 
1956 

Media Code 4 205 9015 0.00 
KOWL, Inc., Box 4100, S. Lake Tahoe, Calif. 

95705. Phone 702-588-6681. 
STATION'S PROGRAMMING DESCRIPTION 

KOWL: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour, bulletin news on half hour. MUSIC: 
general middle-of-the-road. SPORTS: 5:05 prat daily. 
AFL football, local high school football during season. 
Recd 2/21/68. 

1. PERSONNEL 
Pres. & Gen'l Mgr. -Ken Hildebrandt. 
General Sales Manager -Lew Shank. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 24 hours dally. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3a, 4a, 5, 6a, 8. 
Rate Protection: 10a, 11b, 12b. 13b, 14a. 
Basic Rates: 20a. 21a, 29a, 29b, 24e, 28c, 29a. 
Contracts: 40a, 41, 44a, 44b, 45, 47a, 
Comb.; Cont. Discounts: 60e, 61b. 
Cancellation: 70c, 71a. 73a. 
Prod, Services: 80. 82. 

TIME RATES 
No. 5 ER 6/1/67 -Reed 4/27/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 Me 

1 x 7.00 6.00 156 z......._....... 6,00 5,00 
13 a 6.80 5.80 312 x 5.50 4.50 
26 z 6.60 5.60 500 z 5.25 4.25 
52 x 6.40 5.40 1000 x 5.00 4.00 
104 x 6.20 5.20 

7. PACKAGE PLANS 
WEEKLY SPOT SATURATION PLAN DISCOUNTS 
PER WK: 
20 ti 10% 70 ti....._..... 25% 
30 ti 15% 100 ti _.__._ 30% 
50 ti 20% 
Earned frequency applicable. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x I04x 260x 

1/2 hr 30 29 28 27 26 25 
1/4 hr 20 19 18 17 16 15 
5 min 15 14 13 12 11 10 

9. PARTICIPATING PROGRAMS 
"KOIVL Big Show" -midnight -6:00 am. 

Per mo Per coo 
1 hr nightly ................ 300- 1/2 hr nightly 150, 
Minimum buy, 13 weeks; no frequency discount. 

KTHO 
1963 

Media Code 4 205 9020 0.00 
Emerald Broadcasting Co., Inc., Box AM, South 

Lake Tahoe, Calif. 95705. Phone 916-544-6471. 
Studio and offices: Crescent V Shopping Center. 

Stateline. Calif. 
STATION'S PROGRAMMING DESCRIPTION 

KTIIO: Programmed for adults. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min at :60, 2 min at :30, 15 min at 7 am & noon. 
Remote facilities. Stocks at :32 & :05 from 8:32 
am -6 pm, M -F. Weather 4 times hourly. Snow, road, 
school closings 24 hours. MUSIC: middle-of-the-road, 
religious 6-7 am Sun. SPORTS: at :40, World 
Series. Public affairs: city manager answers questions 
7:30-8 am. Interviews with top stars appearing 
locally M & F at 9:05 am. Daily live and direct 
news reports from mobile units located in automobiles, 
boat, airplane. Rec'd 9/11/68. 

I. PERSONNEL 
Vice -Tres. & Gen'l Mgr. -Norm Bankoff. 
Sales Manager -Dave Wakeman. 

3, FACILITIES 
1,000 w. days; 590 kc. Non -directional. 
500 M. pre -sunrise. 
Operating schedule: 6 am -local sunset. PST. 
Partial simulcast operation. Simulcast during AM 

Iona' hours. For non -simulcast facilities ace 
KTHO-FM. 

4. AGENCY COMMISSION 
15%; no rash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b. 3a, 3b, 3c, 3d, 9a, 9d, 5, 6a, 

7b, 8. 
Rate Protection: 10b, 111, 121, 13b, 14b. 
Basto Rate.: 20b, 21a, 21b, 22b. 23b, 24b, 24e, 281% 

28c, 29a, 29b, 30. 
Contracts: 40a, 41, 92b, 43. 44a, 45, 46, 47e. 51b. 
Comb.; Cont. Discounts: Bob, 60d, 60e. 60f, 601, 62d. 
Cancellation: lob, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Rates effective January 1, 1966. (Card No. 6.) 

Card received January 24, 1966. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 10 sec 
1 ti _ 6.25 5.05 3.85 
13 ti......._.._..._........._.._.._.._.._......_... 6.10 4.90 3.70 
26 ti ,.._.._.._.._.._.._.._..._ 6.00 4.80 3,60 
52 ti..._....._.........._.._.._.._-. 5.90 4,T0 3.50 
104 tl..._......_..___.._......_.._.._......_... 5,80 4.60 3.40 
156 ü..._.._.._.._......._._._.._...-.-._..- 5.70 4.50 3.80 
208 ti..........._.._.._.._.._.._.._.._.._...... 5.50 4.30 3,10 
260 ti..._.........._......_._.._..__.._._.._ 6.40 4.20 9.00 
520 tt..._.._.-_......_......_....._.._._._... 5.20 4.00 2.80 
10x0 tt..._.._ _.........._.._.._..._._.._.._ 5.05 3.85 2.65 

7. PACK AGE PLANS 
WEEKLY SPOT PACKAGES 

(Earned frequency applies) 
s 

PER WE: per spot PER WE: Per 
20 t1..._.-._ _ .__ .20 70 ü.. .___......._ .70 
30 ti..._ -_...__.Y-- _._ .30 80 ti..........__._,,,,,._ .80 
40 U..._.._._.._..___._ .40 90 tí __.. .90 
50 t1..._......_.._._.._..._ .50 100 tt...__....._._..____. 1.00 
60 ti..._ ..._..__._ .80 

CALIFORNIA 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 5 cota 
1 ti 48, 30. 24. 111. 

13 ti 47. 29. 23. 17. 
26 ti 46, 28, 22. lg. 
52 tl ....... _.._. ..... _ ...... _ ...... _.._ 44. 26. 20. 14. 
104 ti 43. 25. 19. 18. 
158 tl..._._......_.._.._.._ 42. 24. 18. 12. 
260 ti 41, 23. 17. 11. 
520 ti..._.._.._ ................... ._ 40. 22. 16. 10. 

KTHO-FM 
1966 

Media Code 4 205 9021 8.00 
Emerald Broadcasting Co., Inc. Box AM, South Lake 

Tahoe, Calif. 95705. Phone 916-549-6471, 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Norm Hankoff, 
Sales Manager -Dave Wakeman. 

3. FACILITIES 
ERP 1,600 w.; 103.1 mc. 
Operating schedule: 6 am -midnight. PST. 
Antenna hi: 50 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -midnight. For simuleast facilities see KTHO. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of following month, 

5. GENERAL ADVERTISING See ended regulation. 
See KTHO listing for coded regulations. 

TIME RATES 
Eff- Reed 9/11/68. 

9. PARTICIPATING PROGRAMS 
Tahoe After Dark -7 days per wk,. rotating 7:30 pm - 

midnight, 25-30 min: 
240 

Program moves up one half-hour each evening until 
11:30 -midnight and goes back to 8:30-9 pm and 
begins the cycle again. Each program contains a 10 
second open, 10 second close and 3 1 -minute spots 
within. Also, includes 3 15 -second sponsor -promo 
spots per day on AM and FM for an extra of 90 
15 -second exposures per month. 

STOCKTON (3 AM; 1 FM) 
Ban Joaquin County -Map Location C -S 

See SRDS consumer market map and data at begin - 
nine of the State. 

KCVR 
LODI 

City of license. Lodi, Calif. 
Stockton office -1608 Elmwood, Stockton, Calif. 95204. 

Phone 209-466-0626. 
See listing under Lodi. Calif. 

KJOY 
1947 

mcgavren-guild 
pgw radio, inc. 

R A B 
Subseriber te the NAB Radio Code 

Media Code 4 205 9030 9.00 
Joeepb Gamble Stations. Inc., 110 North El Dorado 

St., Stockton, Calif. 95202. Phone 209-466-2644. 
1. PERSONNEL 

President -Ort J. Lofthus, 
Gen'l & Nat'l Sales Mgr. -Ont J. I.ofthu.. 

2. REPRESENTATIVES 
McOavren-Guild-POW Radio, Inc. 

3. FACILITIES 
1.000 w.: 1280 ke. Directional -night only. 
Operating schedule: 24 hour. daily Tue. thru Sun; 
5:00 am -midnight Mon. PST. 

4. AGENCY COMMISSION 
15% on tim. only: no each discount. 

5. GENERAL ADVERTISING Bee .oded ,emulation' 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6b, 7b, 8, 
Rate Protection: 10b, llb, 14b. 
Basic Rates: 200, 22a, 22b, 23a, 24a, 241). 25a. 26, 

28b, 29a. 
Contracts: 90a, 45, 46, 47a, 48. 
Comb.: Cont, Discounts: 60e, 60k. 61a, 61b. 
Cancellation: 70a. 70e. 710. 73a. 

TIME RATES 
Renee effective March 1, 1882. 

Rates received February 6. 1962. 
6. SPOT ANNOUNCEMENTS 

CLASS "AA" 
(6:00 a.m, to 9:00 a,m, and 4:00 p.m. to 7:00 p.m.) 
Per week: () 10 see. 

1-5 tim.. _...._...._,,_......,_ 15.00 7.56 
6 or more time ,_,-_ 13.00 8.50 

CLASS "A" 
(All other Ume.) 

(e) 10 see, (e) 30 see. 
12 times_ 12.00 6.00 24 '(mes._--- 10.00 9.00 
18 timoe_ 11.00 5.50 36 lime.-_-.- 9.00 4.90 

(e) 1 minute or las. 
30 seconds -80% of 1 -minute rata. 

Discounts for Clue "A" 
IS 5% 52 oast.._ ............._.. 18% 
26 weeks 10% 

8. PROGRAM TIME RATES 
10 min. 5 min. 10 min. 5 min. 

I time.._ 36.00 18.00 312 times 30.00 18.00 
52 tim.._ 33.80 16.80 624 time. 27.00 13.30 

104 tim.._ 32.40 18.20 1.000 times 23.20 12.66 
154 tlmee_ 31.20 18.69 

10. SPECIAL FEATURES 
Newscasts: at :30; new@ fee, per program 2.50. 

(Stockton -Continued on next page) 
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CALIFORNIA 
Stockton -Continued 

KOSO (FM) 
1966 

CITY OF LICENSE 
PATTERSON 

R AB ©QFMD 
Media Code 4 205 5520 3.00 
(This is a duplicate of the listing appearing under 
Patterson, Calif.) 
Sierra-Pacifc Radio Corp., Box 171, Modesto, Calif. 

95353. Phone 209-529-7740. 

I. PERSONNEL 
General Manager -Michael Beeson. 
Vice -President -John B. Markovitch. 
Sec'y Treas.-Ronald L. LaPorte. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
ERP 1,100 w.; 93.1 mc. Steno. 
Operating schedule: . PST. 
Antenna ht.: 3,200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations, 
Contracts: 40a. 

TIME RATES 
No. 3 Eff 4/1/68 -Reed 4/26/68. 

6. SPOT ANNOUNCEMENTS 
1 WEEK 

PER WK: I ti 6ti 12tí 18ti 24ti 30 ti 
1 min 5.00 4.75 4.50 4.25 4.00 3.75 
30 sec 4.00 3.80 3.60 3.40 3.20 3.00 

13 WEEKS 
1 min 4.50 4.25 4.00 3.75 3.50 3.25 
30 sec 3.60 3.40 3.20 3.00 2.80 2.80 

26 WEEKS 
1 min 4.25 4.00 3.75 3.50 3.25 3.00 
30 sec 3.40 3.20 3.00 2.80 2.60 2.40 

52 WEEKS 
1 min 4.00 3.75 3.50 3.25 3.10 3.00 
30 sec 3.20 3.00 2.80 2.80 2.50 2.40 
ID's: 50% of applicable 1 -min. 
Client may buy 1 spot per week to obtain ram holder. 

7. PACKAGE PLANS 
10 DAY SATURATION PACKAGE -ROS 

EA: 20 ti 40 t1 60 01 80 ti 100 ti 
1 min 4.15 4.00 3.90 3.75 3.50 
30 sec 3.30 3.20 3.10 3.00 2.80 

MONTHLY PLAN -ROS 
EA: 90 ti 120 ti 150 ti 

1 min 3.75 3.50 3.25 
30 sec 3.00 2.80 2.60 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 

1 hr 40 38 35 32 
1/2 hr 20 18 17 16 

(D-2) 

KSTN KSTN-FM 
1949 1962 

Media Code 4 205 9060 6.00 
San Joaquin Broadcasting Co., 2171 Ralph Ave., 

Stockton. Calif. 95208. Phone 209-484-7338. 
I. PERSONNEL 

President -Knox LaRue. 
2. REPRESENTATIVES 

John C. Butler Co., Inc. 
3. FACILITIES 

5,000 w. days, 1,000 w. nights: 1420 kc. Directional. 
Operating schedule: 24 hours dally. PST. 
FM FACILITIES 
ERP 9.900 w.; 107.3 mc. 
Operating schedule: 24 hours daily. PST. 
Antenna ht. -2.250 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time if paid by 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d, 4a, 5, 6a. 
Rate Protection: 10b, 11b, 12b. 13b, 14b, 15a. 
Basic Rates: 21d, 22a, 23e. 24b, 25a, 28a, 29a, 32c. 
Contracts: 40a. 41, 45, 46. 47e, 48. 
Comb.; Cont. Discounts: 60a, 60g, 601. 
Cancellation: 70a, 70e, 71e, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. G-6 Elf 2/1/67 -Reed 1/6/87. 

AA -Mon thru Sat 6-9:30 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

30 ti 
10.00 
8.50 
6.00 

8.00 
6.80 
4.00 

7. PACKAGE PLANS 
PER WK, EA: 
15íL 8 50tí __6 
25 ti 7 
All Package Plan spots are broadcast ROS in best 
times available between 6 am & 10 pm. No fixed 
position spots allowed in this rate bracket. Affidavits 
and billing will show only number of spots run in a 
given day. 

DISCOUNT 
52 wk -10% 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

Ix 26x 52x 104x 156x 260x 
AA 20 19 18 17 16 15 
A 18 17 16 15 14 13 

Foreign Language Programs 
Spanish: 
'Anna Maria" -5:00-6:00 am Mon thru Sat and 
6:30-7:30 am Sun. 
Participations ..._ .............._.._.._._..._......_.__.__..._._ 6.50 

PER WK: () 6 ti 12 t1 18 ti 24 ti 
1 min- 17.00 15.00 13.00 12.00 11.00 
30/20 sec 14.45 12.75 11.05 10.20 9.35 
ID's .._ 8.50 7.50 6.50 6.00 5.50 

CLASS A 
1 min..._._.-_ 15.00 13.00 11.00 10.00 9.00 
30/20 nee. 12.75 11.05 9.35 8.50 7.65 
ID's 7.50 6.50 5.50 5.00 4.50 () Less than 6 ti. 

KWG 
1921 

NAt 

Media Code 4 205 9090 3.00 
Royal Bear Broadcasters, Inc., Box 5007. Weber & 

E" Sta., Stockton, Calif. 95205. Phone 209-465- 
2611. 

I. PERSONNEL 
Manager -Larry Matlock. 

2. REPRESENTATIVES 
Savalli/Gama, Inc. 
Bob His Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 5:30 am -midnight. PST. 

4. AGENCY COMMISSION 
15% net time only; 2% cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: lob, 11b, 12f, 13f. 14b, 15a, lib. 
Basic Rates: 20a. 20b, 21a, 21e, 21d, 22e. 22b, 23a, 

24a. 24b. 24c, 25a, 26, 28a, 29a. 30. 32a. 33a. 
Contracts: 40a, 41, 42a, 42b, 44a, 44b, 45, 46, 47e. 

48, 50, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 60d, 60g, 601, 61a, 

61b. 62a, 624. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
Ne 21-0 ER 5/1/67-Rec'd 4/27/67. 

AA -6-9 am, 4-7 pm & Fixed Position. 
A-9 am -9 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: 

Ix 26x 52x 156x 260x 520x 1000x 
AA 11.00 10.50 10.00 9.50 9.00 8.50 7.50 
A 8.50 8.00 7.50 7.00 6.50 6.00 5.50 
B 6.00 5.75 5.25 5.00 4.50 4.00 3.60 
30 SEC: 
AA 9.00 8.50 8.00 7.50 7.00 6.50 5.50 
A 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
B 4.50 4.25 4.00 3.75 3.50 3.25 3.00 

7. PACKAGE PLANS 
ROS -BEST TIMES AVAILABLE 

PER WK: 
10 ti 15 ti 20 ti 30 ti 40 ti 50 ti 100 ti 

1 min 6.20 6.00 5.80 5.60 5.40 5.20 5.00 
30 sec 5.00 4.85 4.70 4.55 4.40 4.25 4.10 
15 sec 3.75 3.65 3.55 3.45 3.35 3.25 3.10 

8. PROGRAM TIME RATES I hr 1/2 hr 
1 z..._-..... ......... 92.50 52.50 
26 z........._..._.._..._ 88.00 50.00 
52 z..._ _.._-_ 83.50 47.50 
100 ........ 79.00 45.00 
200 x...... ...... 74.50 42.50 
300 z 70.00 40.00 () Allow 5 minutes for news. 
B time -50 discount. 

I/4 hr IO min 5 mile 
33.00 22.50 15.00 
31.50 21.50 14.50 
30.00 20.50 14.00 
28.50 19.50 13.50 
27.00 18.50 13.00 
25.50 17.50 12.50 

10. SPECIAL FEATURES 
FARM NEWS 

(Daily 6-6:30 am) 

Per wk 
I wk 13 irk 26-52 wk 

11 10 
All 52 -week orders automatically carry 52 -time 10.00 
rate. 

SUSANVI LLE 
Lassen County -Map Location C-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KSUE 
1948 

Media Code 4 205 9120 8.00 
J. E. McKahan. Box 501, Susanville, Calls. 96130. 

Phone 257-2121. 

I. PERSONNEL 
Manager -J. E. McKahan. 
Program Director -Ernest W. Moffett. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
1,000 w. days: 250 w. night; 1240 kc. 

Non -directional. 
Operating schedule: 6:00 a.m. to 10:00 p.m. week- 
days; 8:00 a.m. to 8:00 p.m. Sundays. PST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3d. 4a, 9d, 5, Ba, 7a. 8. 
Rate Protection: 15h. 
Basic Rates: 20a, 23e, 29b, 24c, 28b, 28e. 
Contracta: 44a. 
Comb.; Cont. Discounts: 62d. 
Prod. Services: 82. 

TIME RATES 
Eff 1/1/82-Rec'd 1/17/67. 

7. PACKAGE PLANS 
PER WK: I min () 
1 tt 6.00 3.60 
3 tL 5.75 3.45 
5 ti 5.50 3.30 
10 ti 5.00 3.00 () 30 sec or less. 

I min 
15 ti 4.50 
20 tL .._ 4.00 
25 tl..._......_.. 3.50 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 

1 time.-.._._.-. 40.00 24.00 
13 times. 88.00 23.00 
26 tlmea..-__._.- 36.00 22.50 
52 tlmea.__-..._.._ 34.00 21.00 

104 times._._....-_- 32.00 20.00 
156 times.. .- 80.00 19.00 

1/4 hr. 
18.00 
17.50 
17.00 
16.00 
15.00 
14.00 

2.70 
2.40 
2.10 

5 min. 
9.00 
8.75 
8.51 
7.00 
6.50 
6.00 

TAFT 
Kern County -Map Location E-9 

Bee SRDS consumer market map and data et begin- 
ning of the State. 

KTKR 
1948 

Media Code 4 205 9150 5.00 
Mann Broadcasting Co., Box Taft, Calif. 

93268. Roger 5-6101. 
I. PERSONNEL 

Owner & Gai 1 Mgr.-Loulae E. Mann. 
3. FACILITIES 

l,uuo w. days; 1310 kc. Non -directional. 
Operating schedule: 6:00 a.m. to local aunaeL PST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
All discounts are predicated upon the fulfillment of 
contracts within a 12 -month period. 

TIME RATES 
Rates effective September 1, 1959. 
Rates received September 16. 1959. 

Rev. (30 sec. & IO sec.i rec'd August 31, 1961. 
6. SPOT ANNOUNCEMENTS 

26 tl..._....._.._ ..............._.-....___..-. 4.50 
52 tl..._...._......._._ ....._.._ _ 4.25 
104 tl..._...._..._._.._......_...._.__.- 4.00 
156 .......... 3.75 
280 tl....__._..._ ..._.___...__..__ 3.50 
312 tl.._....-...._ .............._.._...__._.__ 3.25 () 1 minute or less. 

7. PACKAGE PLANS 
ANNOUNCEMENT PACKAGES 

PER WK: 1 min 30 sec 1 min 30 sec 
1 ti 5.00 3.75 20 ti..___-_ 4.00 2.75 
5 ti 4.75 3.50 25 ti..-.-_ 3.75 2.50 
10 ti 4.50 3.25 30 tl._....__ _ 3.50 2.25 
15 ti 4.25 3.00 
10 seconds -50% of 1 -minute rate. 

8. PROGRAM TIME RATES 

() 30 seo 10 sec 
2.50 
2.40 
2.25 
2.15 
2.00 
1.85 
1.75 
1.65 

3.75 
3.55 
3.40 
3.20 
3.00 
2.80 
2.60 
2.40 

1/2 hr 1/4 hr 5 min 
1 t1.._ _..__..- ._......_._... 30.00 20.00 12.00 
13 ti 28.50 19.00 11.90 
26 ti .__..__._.._..._.__....-_ 27.00 18.00 1L25 
52 t1.._.._.._.._.._...___...___.._._.. 25.50 17.00 10.60 
104 tl._._..._ 24.00 16.00 10.00 
156 ti _..__....-....._ .___._... 22.50 15.00 9.40 
260 tl ........... __.._........ _-..._ _._...._ 21.00 14.00 8.75 

13.00 8.10 

THOUSAND OAKS 
Ventura County -Map Location E-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

KNJO (FM) 
1963 

Media Code 4 205 9210 7.00 
Thousand Oaks Broadcasting. 1776 Moorpark Rd., 

Thousand Oaks, Calif. 91380. Phone 805-495-2124, 
2125. 

I. PERSONNEL 
President -Dr. Irving Schaffner. 
General & Sales Mgr. -Thomas Miles. 
Program Director -Dan Bunzel. 

S. FACILITIES 
ERP 3000 w.; 92.7 me. 
Operating schedule: 24 hours daily. PST, DST. 

4. AGENCY COMMISSION 
15/n time and talent: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1965. (Card No. 4.) 
Card received April 29, 1965. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 
(Best Time Available) -1 min- -30 see- -8-10 see - 

ea tot ea tot ea tot 
10 ti 5.50 55.00 4.50 45.00 2.75 27.50 
20 U 5.00 100.00 4.00 80.00 2.50 50.00 
30 ti 4.50 135.00 3.50 105.00 2.25 67.50 
40 ti 4.00 160.00 3.25 130.00 2.00 80.00 
50 ti 3.50 175.00 3.00 150.00 1.75 87.50 
60 ti..- 3.25 195.00 2.85 171.00 1.65 99.00 
70 U 3.00 210.00 2.70 189.00 1.50 105.00 

MONTHLY PACKAGES 
(Beet Time Available) -1 min- -30 see - 

ea tot ea tot 
30 ti 5.00 150.00 4.00 120.00 
60 ti 4.50 270.00 3.50 210.00 
90 ti..._ 4.00 360.00 3.25 292.50 
120 tL_ 3.50 420.00 3.00 360.00 
150 tl 3.25 487.50 2.90 435.00 
180 tt- 3.15 567.00 2.85 513.00 
210 ti 3.00 830.00 2.70 567.00 

YEARLY PACKAGES 
(Best Time Available) 

1-100 ti 5.00 500.00 4.00 400.00 
250 tt 4.50 1125.00 3.50 875.00 
500 ti..- 4.00 2000.00 3.25 1625.00 
750 ti 3.50 2625.00 3.00 2250.00 
1000 U 3.00 3000.00 2.70 2700.00 

TRACY 

-8-10 sec - 
ea tot 

2.50 75.00 
2.25 135.00 
2.00 180.00 
1.75 210.00 
1.65 247.50 
1.60 288.00 
1.50 315.00 

2.50 250.00 
2.25 562.50 
2.00 1000.00 
1.75 1312.50 
1.50 1500.00 

San Joaquin County -Map Location C-6 
See SRDS consumer market map and data at begin- 
ning of the State. 

KSRT (FM) 
1966 

Media Code 4 205 9240 4.00 
KSItT Broadcasting, Inc., 1024 W. Robinhood Dr., 

Stockton. Calif. 95207. Phone 299-478-5172. 
I. PERSONNEL 

Pres. & Gen'1 Mgr. -A. Som. 
Sales Manager -Glenn Rinker. 

3. FACILITIES 
ERP 2,500 w.; 100.9 mc. Stereo. 
Operating schedule: 6 am -midnight Mon thru Sat; 
7 am -midnight Sun. PST. 
Antenna ht.: 350 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 15th of month. 

5. GENERAL RATE POLICY 
TIME RATES 

No. 1 ER 12/1/66 -Reed 4/13/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 1 min 311 Sea 
1 z 6.00 4.50 260 z 4.20 3.20 
28 x 5.40 4.00 312 z 3.80 3.00 
52 x 5.10 3.80 824 z....._..._.. 3.40 2.80 
156 z 4.50 3.50 1000 x..._.._... 3.00 2.50 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

PER WK: 10 01 20 ti 30tí 40 ti 50t1 
1 min 4.20 4.00 3.80 3.60 3.40 
30 sec 3.00 2.80 2.75 2.60 2.40 

MONTHLY PACKAGES 
PER DAY: I ti 2ti 3 0 4ti 5t1 
1 min 4.20 4.00 3.80 3.60 3.40 
30 sec 2.90 2.75 2.60 2.50 2.20 
10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
lx 26x 52x 156x 260x 312x 

t hr 50.00 45.00 42.50 37.50 35.00 32.50 
1/2 hr 30.00 27.00 25.50 22.50 21.00 19.50 
1/4 hr 20.00 18.00 17.00 15.00 14.00 13.00 
5 min 10.00 9.00 8.50 7.50 7.00 6.50 

TRUCKEE 
Nevada County -Map Location C-4. 

See SRDS consumer market map and data at begin- 
ning of the State 

KTRT 
(formerly KHOE) 

1959 
Media Code 4 205 9270 1.00 
Trans -Sierra Broadcasters, Box 1400. Truckee, Calif. 

95734. Phone 916-587-3332. 
I. PERSONNEL 

Pres. & Gen'I Mer. -Melvin J. Querio. 
Vlee-President-Frank Livermore. 
Vice-Pres. & Sales Mgr. -Herbert G. Crenshaw. 

2. REPRESENTATIVES 
Radio Time Sales. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule; 6 am -10 pm. PST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a. 2h. 3a, 3b, 3c, Id. 4a. 5, 60. 7a. 
Rate Protection: 10h. 11h. 12c, 13b, 14b. 
Basic Ilotes: 200, 21a, 21b, 22b, 29a, 24b, 24e, 28b, 

28c. 29a, 29b. 30. 
Contracts: 40a, 41, 42a, 42b, 43, 44a, 440, 45, 47c, 

510. 51b. 
Comb.; Cont. Discounts: 60d. 60e. 60f. 610, 62d. 
Cancellation: 706. 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 1 Eff Reed 7/29/68. 

6. SPOT ANNOUNCEMENTS 
t mis 30 see IO see 

1 z 5.80 4.80 2.90 
13 z 5.60 4.60 2.80 
26 x..._ 5.40 4.40 2.70 
52 z 5.20 4.211 2.60 
104 z 5.00 4.00 2.50 
158 z 4.80 3.80 2.40 
260 z 4.50 3.50 2.25 
500 z 4.00 3.00 2.00 
1000 s 3.75 2.75 1.75 

7. PACKAGE PLANS 
SATURATION PLAN 

PER WK: 10ti 20 t1 25 t1 30tí 50 ti 
1 min 5.50 5.25 5.00 4.75 4.00 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 

1 hn... 48 47 46 44 
1/2 hr 30 29 28 26 
1/4 hr 24 23 22 20 
5 min 18 17 16 14 

TULARE (2 AM; 

104x 156x 260x 3004t 
43 42 41 40 
25 24 a3 22 
19 18 17 16 
13 12 11 30 

2 FM) 
Tulare County -Map Location E-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBOS(FM) 
965 

Media Code 4 205 9331 1. 00 
Pappas Electronics, Inc., Box 444, Tulare, Calif. 

93274. Phone 209-686-3406. Visalia 209-734-1370. 
STATION'S PROGRAMMING DESCRIPTION 

KBOS (FM) : Programmed for adults and young 
adults. 
5 air personalities emcee entire operation. NEWS: 
5 min of network news every hour on hour and 12 
min of weather and sports on half hour every hour. 
MUSIC 90%: use of albums 100%. General popular 
music, showtunes, standards. News 10%. 1 farm 
newsman, 1 news director, 1 mobile news unit. An- 
nouncements are clustered between 10 min of unin- 
terrupted music. Contact Representative for further 
details. Rec'd 9/30/68. 

I. PERSONNEL 
President -Mike Pappas. 
Vice-Pres. & Gen'l Mgr. -Pete Pappas. 
Sec. & Treas.-Harry Pappas. 

2. REPRESENTATIVES 
Grant 'Webb & Company. 

(This listing continued on next page) 
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Tulare -K B OS (FM) -Continued 
3. FACILITIES 

ERP 850 w. (horiz). 850 w. (vert); 94.9 mc. Stereo. Operating schedule: 5:00 am -midnight. PST. 
Antenna ht.: 2,550 ft. above average terrain. 
Partial simulcast operation. Newscasts only. For 
simulcast facilities see KGEN. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
See KGEN listing for coded regulations. 
AM facilities: KGEN. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eli 9 -1 -67 -Reed 7/17/87. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see I min 30 see 
1 x 5.75 4.60 158 x..._..._... 3.50 2.80 
13 x 5.50 4.40 260 x....._....... 3.25 2.80 
26 z 5.00 4.00 520 x...._........ 3.00 2.40 
52 x 4.50 3.80 1000 z..._....... 2.75 2.20 
104 ti 3.75 3.00 
10 sec: 50% of 1 -min (double the frequency). 
20 sec: 30 -sec rate (double the frequency). 

I min 30 see 
20 ti per day, 5 days, end rate ..._.._.._......- 275 220 Bulk buys: 13, 28 and 52 weeks. 

7. PACKAGE PLANS 
OPERATION SUPER SELL 

(10i Saturation i'ac 
50 ti) 10 ti 20 t 0 70 ti 100 ti 

1 min 4.50 4.25 4.00 3.75 3.50 3.00 2.75 
30 sec 3.60 3.40 3.20 3.00 2.80 2.40 2.20 

OPERATION SELL OUT 
(30 -day Saturation Package) 

30 ti 60 ti 90 ti 120 ti 150 ti 200 ti 
I min 4.25 4.00 3.75 3.50 3.00 2.75 
30 sec 3.90 3.20 3.00 2.80 2.40 2.20 

KCOK 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 205 9300 6.00 
KCOK, Inc., Bos 110. Tulare. Calif. 93274. Phones 

209-686-2866; Visalia 209-732.3750. 
STATION'S PROGRAMMING DESCRIPTION 

KCOK: Programmed for adults and young adulte. 
Conntry and western music 6-6:30 am. News bloc 
6:30-8 am featuring local, farm, national and sports 
news. MUSIC: air personalities, general popular music 8 am -noon. News bloc noon -1 pm. Rock and roll music 1-6 pm with network news on half hour. Network programming 8-8:30 pm. Rock and roll music until sign -off. Several hours of Portuguese language programming on weekends. Contact Repre- 
sentative for further details. Reed 7/31/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Keith Munger. 

2. REPRESENTATIVES 
San Francisco -The Sandeberg-Glenn Company. 
Loe Angeles -Harlan G. Oakes & Associates, Inc. 
New York, Chicago -Burn -Smith Company, Inc. 

3. FACILITIES 
5.000 w.; 1270 kc. Directional -night only. 
Operating schedule: 5:00 am -11:00 pm weekdays; 
7:00 am -11:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a, 4a, 5. 6a, 7a. 8. 
Rate Protection: 10h. 11b. 12b, 13b. 15b. Basic Rates: lob. 
Contracts: 40a, 41. 44a, 45. 
Cancellation: 71a. 
Affiliated with MRS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 1, 1964. 
Card received November 9. 1964. 

7. PACKAGE PLANS 
ROS 

1 min 30 see 10 see 
1 ti 6.50 5.00 3.25 
13 tf..........._.._.........._...........__. 

__ - 6.00 4.50 8.00 
26 ti 5.00 3.75 2.50 
52 ti _....__._.-... 4.75 3.60 2.40 104 ti..._ .-...._._..- 4.50 3.25 2.25 
156 tl..._.._._._..._ _ . 4.25 4.25 3.20 2.10 
260 ti _._ _ 4.00 3.00 2.00 
312 ti_ ._......_..............._..._ ................_.. 3.75 2.80 1.90 
500 ti......._. ..... _.._,.......... _. ...... ». -.__ 3.50 2.50 1.75 
1000 ti - 3.00 2.25 1.50 SPECIAL WEEKLY PACKAGE 
1 ti 6.50 5.00 3.25 
10 ti ._.._.._......_. -._ 6.00 4.50 3.00 
15 ti .._... 5.50 4.00 2.75 
20 ti ._........ 5.00 3.75 2.50 
25 tl..._ __.,.._._....,. 4.50 3.50 2.25 
30 ti..._ _... 4.25 3.25 2.10 
50 ti _ 4.00 3.00 2.00 PLACEMENT SPOTS 

(No frequency discount) 
MON THItU FRI: 
1 per day 100.00 75.00 50.00 8. PROGRAM TIME RATES 

1 ti 76 ti 52 ti 104 ti 158 tl 812 tl 
1 hr 50.00 47.00 44.00 41.00 38.00 85.00 1/2 hr 30.00 28.00 26.00 24.00 22.00 20.00 1/4 hr.__ 20.00 18.00 16.50 15.00 14.00 12.00 
5 min 8.00 7.50 7.00 6.50 6.00 5.00 

9. PARTICIPATING PROGRAMS 
Jughald's Jamboree" -Exclusive 5 -minute sponsor- 

ship. Mon thru Fri per month, 100.00. Every other day. 55.00. 
10. SPECIAL FEATURES 

Ken Clifford Local News -5 minutes Mon thru Fri. 
per month, 125.00. Every other day. 70.00. 

(CR) 

KDFR (FM) 
1984 

Media Code 4 205 9315 4.00 
Blueridge Broadcasting, Box 1358, 199 S. Spruce St., Tulare. Calif. 93274. Phone 209-688-1067. 

STATION'S PROGRAMMING DESCRIPTION 
KDFR (FM): MUSIC: general popular music with 
emphasis on new records. hit singles and albums. 
7 air peraormlitiea handle announcing duties. Offer 

FM news coverage with 5 min summaries each hour. 
and sports news every half hour. Local news director 
ose staff. Emphasis given to weather, with local reports 
from weather bureaus reflecting information vital to agricultural area served by station. Reed 8/5/68. 

I. PERSONNEL 
Co-Gen'l Mgr. & Prop. Dir. -Robert E. Darling. 
Co-Gen'l Mgr. & Sales Mgr. -Dino R. Fulvio. 
Promotion Manager -Thomas G. Maguire. 

3. FACILITIES 
ERP 840 w. (horiz. & vert.); 106.7 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 2,550 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent. Payable 10th of following 
month. 

5. GENERAL ADVERTISING See ended regulations NAB Radio Code Advertising Standards apply. 
General: la, 213, 3a, 9c, 5, 6b, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 22b, 231% 24b, 25c, 27, 28a, 

29a, 30, 32a, 33a. 
Contracts: 90a, 91, 92b, 44a, 46, 97e, 48, 49, 50, 51b. 
Comb.; Cont. Discounts: 80b, 61b, 62a. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER -. Rec'd 4/8/68. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see I min 30 see 
1 z 5.75 9.50 156 z 4.00 2.50 
13 z 5.00 4.25 260 z 3.75 2.25 
26 z 4.75 4.00 520 z 3.50 2.20 
52 z 4_.5.0_ 3.50 1000 z 3.25 2.00 

1500 z 3.00 1.80 104 z 

7. PACKAGE PLANS 
10 DAY SATURATION PACKAGE 

IO ti 20 tl 30 ti 40 ti 50 ti 70 ti 100 ti 
1 min 4.75 4.50 4.00 3.75 3.50 3.25 3.00 
30 sec 3.50 3.30 3.20 3.00 2.50 2.40 2.00 

30 DAY SATURATION PACKAGE 
30 ti 60 ti 90 ti 120 ti 150 ti 300 ti 

1 min 9.50 4.25 4.00 3.50 3.00 2.50 
30 sec 3.50 3.25 3.00 2.50 1.75 1.65 

10. SPECIAL FEATURES 
NEWSCASTS 

I3x 26x 52x I04x I56x 260x 
1 min 7.50 7.00 6.50 6.00 5.50 5.00 

KGEN 
1957 

Media Code 4 205 9330 3.00 
Pappas Electronics. Inc.. Box 444. Tulare. Calif. 

93274. Phone 209-686-3408. Visalia 209-734-1370, 
STATION'S PROGRAMMING DESCRIPTION 

KGEN: Programmed for adults and young adults. 
5 air personalities emcee entire operation 1 farm 
newsman, 1 news director, 1 mobile news unit. Coun- 
try and western music and news. NEWS: 5 min 
network news every hour on hour. M -Sat, 6-6:30 am 
Portuguese. 6:30-7:15 am air personality. 7:15-8 am, 
local, national, regional, business, sports, weather, 
and forts news. 8-11:90 am air personality. 11:40 
am -noon national, local, weather, and farm news. 
Noon -sign -off air personality show. Sun 1 hour 
Spanish. 6 hours Portuguese, 3 hour religion. Contact 
Representative fur further details. Recd 8;2/68. 

I. PERSONNEL 
President -Mike J. Pappas. 
Vice-Prea. & Gen'l Mgr. -Pete Pappas. 
See'y-Troas.-Harry Pappas. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
1.000 w. days; 1370 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 
Partial simulcast operation. Newscasts, enly, simul- 
cast during daytime operational hours. For non - 
simulcast facilities see KBOS (FM). 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, la, 3b, 3c, 3d, 4a, 5, 6s, 7a, 8. 
Rate Protection: 10a, Ida. 15b. 
Basic Rates: 22a, 29b, 29a. 
Contracts: 40a. 96, 49. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 70a. 70c. 71a. 
FM faclllttes: KBOS (FM). 
Affiliated with American Information Network. 
Member: National AgRadio Groups, Inc. 
KGEN/KBOS (FM) Combination: 2 -station buy made 
at same time on both stations, both schedules may 
be combined for earned rate discount; applies to 
spots and programs. 2 or more program units may 
be combined to earn applicable unit rate if broad. 
cast on same day for same sponsor. Spots may not 
be combined with programs to earn discounts. How- 
ever, greatest discount earned by either, applies to 
the other. 
KGEN/KBOS (FM) Simulcast News: All 5 -Minute 
and expanded Newscasts throughout daytime hours 
carried on both stations. To purchase program par- 
ticipation. figure earned program rate plus 50%. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 En' 9/1/67 -Reed 7/17/67. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec I min 30 see 
1 z 5.75 4.60 158 z 3.50 2.80 
13 z 5.50 4.40 260 z 3.25 2.80 
26 x 5.00 4.00 520 z 3.00 2.40 
52 x 4.50 3.60 1000 z 2.75 2.20 
104 z 3.75 3.00 
10 sec: 50% of 1 -min (double the frequency). 
20 sec: 30 -sec rate (double the frequency) 
20 ti per day, 5 days, end rate 275 220 Bulk bus: 13. 26 and 52 weeks. 

7. PACKAGEY PLANS 
OPERATION SUPER SELL 
(10 -day Saturation Package) 
10 ti 20 ti 30 ti 40 ti 50 ti 70 01 100 ti 

1 min 4.50 4.25 4.00 3.75 3.50 3.00 2.75 
30 sec 3.80 3.40 3.20 3.00 2.80 2.40 2.20 

OPERATION SELL OUT 
(30 -day Saturation Package) 

SO ti 60 ti 90 ti 120 ti 150 ti 200 ti 
1 min. 4.25 4.00 3.75 3.50 3.00 2.75 

30 see...._..__ 3.90 3.20 3.00 2.80 2.40 2.20 

TURLOCK 
Stanislaw' County -Map Location C-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCEY 
1949 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 205 9360 0.00 
Hen -Cal Corporation, Box 170, Quincy Rd., Turlock, 

Calif. 95380. Phone 209-632-1390. 
Other offices: Box 472, Modesto, Calif. 95353. 

I. PERSONNEL 
President -Paul Henning. 
Vice-Pres. & Gen'l Mgr. -M. "Nort" Frykman. 
Commercial Manager -Mark Frykman. 

2. REPRESENTATIVES 
J. A. Lucas & Company/JALLO. 

3. FACILITIES 
5,000 w.; 1390 kc. Directional -separate patterns day and night. 
Operating schedule: Mon -Sat -5:30 am & Sun -6:80 
am -10:30 pm. PST, DST, 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 4d, 5 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13k, 14b, 16. Basic Rates: 20a. 21a, 21b, 23a, 24b, 24e, 25a, 27, 

28c, 29a, 30, 31, 33b. 
Contracte: 40a, 41, 42a, 43, 49a. 95, 98, 47a, 48, 49, 

51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a. 73b. 
Prod. Services: 80, 81, 82. 
Member: Jaleo-No/Cal Group. 

TIME RATES 
Rates effective February 1, 1964. 
Rates received January 13. 1964. 

6. SPOT ANNOUNCEMENTS 
TRAFFIC TIME 

5:00-9:00 am and 4:00-7:00 pm Mon thru Fri.... 5.00 

DAYTIME 
9:00 am -4:00 pm Mon thru Fri; 8:00 am -7:00 
pm Sat and Sun. 4.00 

EVENING 
7:00 pm -midnight Mon thru Sun .....__....__ 3.00 
SO seconda -80% of 1 -minute rate. 
10 seconds -50% of 1 -minute rate. 

7. PACKAGE PLANS 
DISCOUNTS 

PER WK: PER YR: 
25 ti 10% 600 ti....._.._._........_ 10% 
35 ti 15% 1000 tl..._.._..._......_ 15% 
50 ti 20% 2000 ti._...._._ 20% 
75 ti _ 25% 3000 tt..._..-.....»..__ 25% 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

200% of 1 -minute rate. 
(D&CR) 

For your convenience .. e 

The Contents Page of this issue 
now carries the names and ad- 
dresses of the various associations 
with which radio stations are affil- 
iated. 

National Association of Broadcasters 
1771 "N" St., N.W., Washington 6, D. C. 

R A B 

Radio Advertising Bureau, Inc. 
655 Madison Ave., New York 21, N. Y. 

SRA 

Station Representatives Association 
366 Madison Ave., New York 17, N. Y. 

MD 

National Association of FM Broadcasters 
45 W. 45th Street, New York, N. Y. 10036 

RO2A-2 r3 

CALIFORNIA 

TWENTYNINE PALMS 
(1 AM; 1 FM) 

San Bernardino County -Map Location G-9 
See SRDS consumer market map and data at begin- 
ning of the State. 

KDHI 
1961 

Media Code 4 205 9390 7.00 
Hi -Desert Broadcasting Corp., Box 908, Twentynine 

Palms, Calif. 92277. Phone 714-387-3535. 
I. PERSONNEL 

Prey. & Gen'l Mgr. -Art Slpherd, 
2. REPRESENTATIVES 

Call collect 714-367-3535. 
3. FACILITIES 

1.000 w. days; 1250 kc. Non -directional. 
Operating schedule: 6 am -local sunset. PST, DST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Codo Advertising Standards apply. 
General: la, 2a, 3a, 3b, 3d, 4a, 4d, 5, 8a, 7a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 15a, 15b, 1. 
Basic Rates: 20b, 21a. 21b, 21c, 21d, 22a, 22b, 23a 

23b, 24b, 25a, 26. 27, 28b. 28c, 29b, 30. 
Contracta: 40a, 44a, 44b, 45, 48, 49, 51a, 51b, 51t. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 801., 61b, 

62d. 
Cancellation: 70a, 71a, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1984. (Card No. 2.) 
Card received September 8. 1964. 

7. PACKAGE PLANS 
ROB 

1 min 30 sec 1 min 30 see 
4.20 3.50 208 ti....__ 3.30 2.75 
4.02 3.35 400 ti 2.88 2.40 
3.84 3.20 750 ti 2.58 2.15 
3.80 3.00 1000 or more ti 2.16 1.80 

SATURATION PACKAGES 
1 min 30 seo 

15 spots within 3 days ............ ».._._.._.. 54.00 45.00 
30 spots within 5 days 90.00 75.00 
40 spots within 5 days _... 108.00 90.00 
50 spots within 5 days 120.00 100.00 

8. PROGRAM TIME RATES 
1 hr 

1 tI.....»...._._ ....................._. 80.00 
28 ti 54.00 
52 ti 48.00 
104 ti 

10. SPECIAL FEATURES 
40.80 

Newscasts: 10 -minutes on the hour. 
10 -MINUTE NEWSCASTS 

15.00 52 t1 
14.00 104 ti 

I ti 
28 ti 
52 ti 
104 ti 

1/2 hr 
42.00 
38.00 
30.09 
22.80 

1/4 hr 5 min 
24.00 9.00 
22.80 8.00 
21.60 7.00 
19.00 6.00 

1 ti 13.00 
26 ti 12.00 

KDHI-FM 
1965 

Media Code 4 205 9391 5.00 
HI -Desert Broadcasting Corp., Box 908, Twentynine 

Palms, Calif. 92277. Phone 714-367-3535. 
I. PERSONNEL 

Pros. & Gen'l Mgr. -Art Sipherd. 
2. REPRESENTATIVES 

Call staton collect. 
3. FACILITIES 

ERP 5,000 w.; 95.7 mc. 
Operating schedule: 5:45 am -10:15 pm. PST. 
Simulcast 6 am -10 pm; programmed separately 6:00- 
10:15 pm. 
Antenna ht.: 190 ft. above terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5, GENERAL ADVERTISING See ended regulations 
See KDHI listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective April 1, 1965. (Card No. 1.) 
Card received March 23. 1985. 

7. PACKAGE PLANS 
1/4 HOUR PROGRAMS 

3 MONTH CONTRACTS (13 wks) 
PER WK: PER MO PER WK: PER MO 
1 ü..._.._.._.._.._.._... 71.94 5 U._.._.-..___-._ 260.00 
2 ti 133.47 6 U._...._-......_._. 812.00 
3 ti 200.00 7 ti._..__.._.».._.._... 36t00 
4 U._.._.._ 238.34 

6 MONTH CONTRACTS (26 wks) 
1 U ....._.._..__... 66.73 5 U._.._ ______ 234.00 
2 ti -.._._.__... 104.00 8 U._............__....,.. 273.00 
3 ti._ 156.00 7 ü.__.»__..-.._.,.., 303.34 
4 ti... 187.20 

1 YEAR CONTRACTS 
1 ti 52.00 5 ti _.... , 195.00 

2 ._ 
93.80 8 ....._..____....___. 208.00 3U 

4 ti 
_..-..- 

138. 5 7 ü._..._ _--213.85 
8. PROGRAM TIME RATES 

1/4 HOUR 
(6:00 pm -sign -off) 

ü......._. 1 U 18.80 104 ._.____ 10.80 
28 ti . ._ 15.40 156 t._..._-._...-. 10.50 
52 ti. 12.00 182 U ..._... 10.00 
Applicable rates for unfulfilled contracta. 

UKIAH 
Mendocino County -Map Location A-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KUKI 
1950 

Nan 

Subscriber to the NAB Radio Code 
Media Code 4 205 9450 9.00 
Daniel S. & Elma J. Cubberly, Box 838, Ukiah, 

Calif. 95482. Phone 707-482-4771. 
I. PERSONNEL 

Owner & Gen'1 Mgr. -Dan Cubberly. 
Commercial Manager -Rod Picini. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

(This listing continued on next page) 
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CALIFORNIA 
Ukiah -K U K I -Continued 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1400 kc. 
Non -directional. 

Operating schedule: 6 am -midnight. PST. 
4. AGENCY COMMISSION 

15/0 time only; 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 4a, 5. 8a. 8. 
Rate Protection: 10b, llb, 13b, 14b, 15e, 15b, 16. 
Basic Rates: 20b, 21b, 22a, 22h, 23a, 24b, 24c, 29e. 
Contracts: 90a, 41. 43, 44a. 45, 46, 47a, 48, 49, 51b, 

51c. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 601, 61b, 62e, 

62d. 
Cancellation: 70a, 70c, 71a, 72, 73e. 
Prod. Services: 80. 82. 
Member: A -Buy Radio Group. 

TIME RATES 
Eff 1/1/66-Reo'd 4/14/66. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 28x 52x 1048 1588 3I2x 

1 min 5.50 5.25 4.95 4.70 4.40 4.15 3.85 
30 sec 4.40 4.25 4.00 3.75 3.55 3.30 3.10 

8. PROGRAM TIME RATES 
Ix ISx 26x 52x 104x 156x 3128 

1 hr 44 42 40 38 36 33 31 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

10. SPECIAL FEATURES 
NEWSCASTS 

PER WK, 52 WK: 2íl StI 311 
5 min 8.35 7.80 7.30 
10 min 12.90 12.00 11.40 
1/4 hr 16.80 18.20 15.00 

VALLEJO 
Solano County -Map Location B-5 

See SRDS Consumer Markets map and data at begin- 
ning of the State. 

KNBA 
1947 

Media Code 4 205 9480 6.00 
KNBA, Inc.. Box 1112, 3267 Sonoma Blvd. Vallejo. 

Calif. 99591. Midway 4.8949. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Louis 7. Ripa. 
2. REPRESENTATIVES 

San Francisco. Los Angeles -Advertising Sales West. 
New York. Chicago -Time Sales, Inc. 

3. FACILITIES 
250 w.; 1190 ke. Non -directional. 
Operating schedule: 6:30 a.m. to local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General. 35. 5. 
Contracts: 40e, 48. 
Member: California Farm Network. 

TIME RATES 
Rates effective April 1. 1960. 
Rates received March 7, 1960. 

6. SPOT ANNOUNCEMENTS 
(1 minute and/or Station Breaks) 

1 time..._...._._.___.... 7.50 100 times._._..__...._. 6.80 
26 times...-.___._...._. 7.30 300 times 6.50 
52 times 7.10 600 or more times 6.00 
30 seconds -75% of earned minute rate. 
10 seconds -50% of earned minute rate. 
Announcements -1 minute transcribed or 100 words. 
Station breaks -20 seconds transcribed or 35 words. 

7. PACKAGE PLANS 
SATURATIONS 

10 announcements.... 65.00 20 ennounresnents_ 105.00 
15 announcements.... 90.00 25 announcements_ 125.00 

PACKAGE RATE ANNOUNCEMENTS 
Per month: 3 mos. 6 mos. (e) 
2 times daily, T days per wk. 325.00 310.00 280.00 
2 times daily. T days per wk. 480.00 450.00 400.00 
4 times daily. 7 days per wk. 610.00 560.00 500.00 

Nl 1 year or longer. 
8. PROGRAM TIME RATES 

1 hr. 1/2 hr. 1/4 hr. 
I time......._......._......_............ 50.00 30.00 20.00 

13 times 47.50 28.50 19.00 
28 times. 45.00 27.00 18.00 
52 times ..._.._.._... 42.50 25.50 17.00 

100 times 38.50 23.00 15.25 
300 or more times 34.50 20.50 13.50 

VENTURA 
Ventura County -Map Location D-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Oxnard -Ventura 
(including Port Hueneme; Santa Paula) 

VICTORVILLE 
San Bernardino County -Map Location 6-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

KAVR 
CITY OF LICENSE 

APPLE VALLEY 

N.\ 

Media Code 4 205 0420 1.00 

(This is a duplicate of the listing appearing under 
Apple Valley. Calif.) 

Subaeriber to the NAB Radio Cede 
BHA Enterprises, Inc.. Box 960. Apple Valley Inn. 

Apple Valley, Calif. 92307. Phone 714-241-7251. 
7252. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr. -Alan F. Beach. 
General Sales Manager -Tom Frostig. 
Program Director -Clip Helps. 

2. REPRESENTATIVES 
New York, Chicago, Los Angeles, San Francisco - 

Grant Webb & Company. 
3. FACILITIES 

5,000 w. days; 960 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. PST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
KAVR-FM. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d, 4a, 9d, 5, 6e, 7b, 8. 
Rate Protection: 10g, llg, 12g, 13g. 14g. 
Basic listes: 20b, 21b, 21d, 22a, 22b, 23a, 29a, 28c, 

29b, 30, 31, 32b, 33a. 
Contracts: 90a, 41, 42b, 42c, 92d, 43, 44a, 99b, 45, 

96, 48, 49, 51e, 51b, 51c. 
Comb.; Cont. Discounts: 60b, 62d. 
Cancellation: 70a, 70c, 71a, 72. 
Prod. Services: 80, 82. 

TIME RATES 
No. 9 ER 1/1/66-Itec'd 6/23/66. 

6. SPOT ANNOUNCEMENTS 
1-12 CONSECUTIVE WEEKS 

PER WK: I min 30 see I min 30 see 
Less than 10 ti 7.50 7.00 25 ti..._.._.._._ 5.50 5.00 
10 ti.._.._.._... 8.50 6.00 30 ti _... 5.25 4.75 
15 ti..._......_... 6.25 5.75 50 tL.._.._ _... 5.00 4.50 
20 ti..._......_... 6.00 5.50 70 GL.._.._....... 4.50 4.00 

13-25 CONSECUTIVE WEEKS 
Less than 10 ti 7.00 6.50 25 ti..._.._.._... 4.75 
10 ti..._.._.._... 6.00 5.50 30 tI.......___... 9.50 

20 ii......._.._... 5.25 4.75 70 tí..._.._....... 4.00 
28-51 CONSECUTIVE WEEKS 

Less than 10 ti 6.25 5.75 25 ti 4.25 
10 t1......._.._... 5.25 4.75 30 ii..........._ 4.00 
15 ii..........._... 4.75 4.25 50 ti..._......_ 3.50 
20 U. ______ ... 9.50 4.00 70 U.. 3.25 

4.25 
4.00 
3.75 
3.50 

VISALIA I1 AM; 1 FM) 
Tulare County -Map Location E-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCOK 
TULARE 

City of license, Tulare. Calif. 
Considered by the MRS Radio Network as 
Tulare -Visalia outlet. 
See listing under Tulare, Calif. 

KONG 
1946 

R A4EI 

their 

Media Code 4 205 9570 4.00 
Air Waves, Inc., Box 3329, Walnut Ave. at Mooney 

Blvd., Visalia, Calif. 93277. Phone 209-734-5811. 
I. PERSONNEL 

General Manager -Harry E. Layman. 
Sales Manager -Carl L. Switzer. 

2. REPRESENTATIVES 
J. A. Lucas Company, Inc./JALCO. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 kc. 

Non -directional. 
4. AGENCY COMMISSION 

Operating schedule: 5:00 am -midnight. PST. 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 4a, 9d, 5, 8. 
Rate Protection: 13d. 14d. 
Basic Rates: 20b. 21b, 22a, 23e. 24b, 25a, 29a 
Contracts: 40e, 42a, 45. 48. 

3.75 Comb.: Cont. Discounts: 001, 61c. 
3.50 Cancellation: 71a. 73a. 73b. 
3.00 Prod. Services: 82. 
2,75 Member: Jelco-No/Cal Group. 

52 CONSECUTIVE WEEKS 
Less than 10 U 5.50 5.00 25 ti 3.75 3.25 
10 ti.._.._....... 4.50 4.00 30 tl..._......_ 3.50 3.00 
15 ti..._.._.._... 9.25 3.75 50 ti..._......_ 3.25 2.75 
20 ti 4.00 3.50 70 ...... 2.75 2.25 
10 seconds or less -50% of applicable 1 -minute 
rate. 
Fixed position -additional 5%. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x 78.00 47.00 35.00 15.50 
DISCOUNTS 

13x- 5% 52x-12-1/2% 156e-37% 312x-50% 
26x-10% 104x-33% 260e-46% 365e-54% 

(D) 

KCIN 
1961 

R'iAB 

Media Code 4 205 9540 7.00 
Top Dial Broadcasters, Inc., Green Tree Inn. Victor - 

ville, Calif. 92392. Phone 714-245-8635. 
1. PERSONNEL 

President -Clifton Paxson. 
Vice-Pres. & Gen'l Mgr. -Vic Mariant. 
Sales Manager -Galen George. 

2. REPRESENTATIVES 
J. A. Lucas & Co., Inc./JALCO. 

3. FACILITIES 
500 w. days; 1590 Ire. Non -directional. 
Operating schedule: sunrise to local sunset. PST. 

4. AGENCY COMMISSION 
15% on time only ne cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3e, Sb, 3o, 3d. 4a, 5, 6e. 
Rate Protection: 10b, llb. 12b, 13b, 14b, 15b. 
Basic Rates: 20a, 21e, 22b, 24b, 30, 33d. 
Contracts: 40a, 42b. 45, 46, 51e. 
Comb.: Cont. Discounts: 62d. 
Cancellation: lob. 70c. 71b. 
Prod- Services: 80, 82. 
Member: Jales-So/Cal Group. 

TIME RATES 
No. 9 ER I/1/68-Rec'd 11/27/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: 1 min 30 see 15 see 
1 z 4.85 3.85 3.05 
13 z 4.40 3.50 2.70 
28 x 3.85 3.10 2.40 
52 z 3.40 2.70 2.10 
104 z 3.15 2.55 2.00 
208 x 2.90 2.40 1.80 
312 e 2.80 2.25 1.75 
600 x 2.85 2.10 1.75 
1000 x 2.40 1.95 1.50 
May be combined to earn frequency discounts. 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGE 

PER WK: 
IB ti 20 ti 30 tI 40 ti 50 tl 60 ti 70 tI 

1 min 3.30 3.15 3.05 2.90 2.75 2.85 2.55 
30 sec 2.90 2.80 2.65 2.55 2.40 2.30 2.20 
15 sec 2.40 2.30 2.20 2.10 1.95 1.80 1.70 
May be combined for frequency discount, but may not 
be combined for further discounts beyond weekly 
saturation period. 
20 1 -minute or 30 -second spots in 1 day earn end 
weekly rate. 

4 -WEEK PACKAGE 
I MIN: Per wk 
5 ti (minimum 4 wk contract) 16.50 
5 ti (minimum 13 wk contract) 15.15 

8. PROGRAM TIME RATES 
PER YR: Ix I3x 28x 52e 
1 hr ... 87.75 84.35 81.00 54.25 
1/2 hr 42.35 40.20 38.10 33.90 
1/4 hr 25.40 24.15 22.90 19.25 
May be combined to earn frequency discounts, 

10. SPECIAL FEATURES 
NEWSCASTS AT :55 
I ti 5 ti 10 ti IS ti 20 tI 30 ti 

Ea 7.25 6.05 5.45 4.85 4.25 3.65 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 5/1/87-Rec'd 9/10/67 
AA -8:30-9 am & 4-6 pm. 
A -All other times. 
B-7 pm -midnight. 

6. SPOT ANNOUNCEMENTS -AA- -A- -B - 
1 min 30 see I min 30 see I min 30 see 

1 x 6.00 9.50 4.75 3.55 4.00 3.00 
50 z 5.50 9.15 4.40 3.30 3.75 2.80 
100 z 5.00 3.75 4.00 3.00 3.50 2.60 
250 e 4.50 3.40 3.60 2.70 3.25 2.30 
500 x 4.00 3.00 3.20 2.40 3.00 2.10 
750 z 3.75 2.85 3.00 2.30 2.75 2.00 
1000 x. 3.50 2.65 2.80 2.10 2.50 1.90 
1500 z 3.00 2.25 2.40 1.80 2.25 1.70 
2000 x ....... 2.75 2.00 2.20 1.65 2.00 1.50 
10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
lx I3x 26x 52x 104x 156e 260x 312x 

1 hr 50 48 48 44 40 38 38 33 
1/2 hr 30 28 27 26 23 21 20 19 
1/4 hr 22 20 19 18 16 15 14 13 
10 min 18 16 15 14 13 12 11 10 
5 min. 14 12 11 10 9 8 7 6 

COMBINABILITY 
Programs end 1 -min and 30 -sec spots combinable to 
earn discounts. Any 2 or more program units of 5 
minutes or more, broadcast on same day for same 
sponsor, may be combined to earn frequency discount. 

K O N G -FM 
1961 

Media Code 4 205 9571 2.00 
Air Waves, Inc., Box 3329. Walnut Ave. at Mooney 

Blvd.. Visalia. Calif. 93277. Phone 209-734-5811. 
I. PERSONNEL 

General Manager -Harry E. Layman. 
Sales Manager --Carl L. Switzer. 

2. REPRESENTATIVES 
San Francisco, Los Angeles, Chicago, New York- - 

J. A. Lucas & Co., Inc./JALCO. 
3. FACILITIES 

ERP 19,700 w.: 92.9 mc. Stereo. 
Operating schedule: 7 am -midnight. PST. 
Antenna ht.: 960 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apple. 
General: la, 2b, 3e, 4e, 4d. 5, 8. 
Itate Protection: 10e. lia, 14s, 15a, 15b. 
Basic Rates: 21a, 22e, 23e, 29a. 
Contracta: 40a, 45, 46. 
Comb.: Cont. Discounts: 60f. 
Cancellation: 71a, 73a. 
Prod. Services: 82. 
Maximum 8 commercial minutes per hour, maximum 
length 1 minute. 

TIME RATES 
ER 8/1/67 -Reed 5/29/67. 

6. SPOT ANNOUNCEMENTS 
i min 20/30 1 min 20/30 

1 z 8.00 6.00 158 x 6.50 4.75 
13 x 7.50 5.75 208 z 6.25 4.50 
26 ........ 7.25 5.50 260 z 6.00 4.25 
52 z 7.00 5.25 312 x 5.50 4.00 
104 e 6.75 5.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

I x 80 45 35 
13 x 58 43 33 
28 x..._ 54 40 31 
12 x 50 37 29 

04 x 46 34 27 
158 x......._.._ 42 32 25 
258 x 38 28 23 
260 x 34 24 20 
312 x 30 22 18 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -20% 

VISTA 
San Diego County -Map Location G-11 

See SRDS consumer market map and data at begin- 
ning of the State. 

KM LO 
1967 

Media Code 4 205 9585 2.00 
North County Broadcasting Co., Inc., Box 1000 2786 

N. Santa Fe, Vista Calif. 92083. Phone 714-724- 
8333. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Gene Alfred. 
Sales Manager -Deane S. Long. 
Program Director -Larry Reed. 

2. REPRESENTATIVES 
Radio Time Sales. 
Los Angeles -Lee F. O'Connell Company. 

3. FACILITIES 
1,000 w.: 1000 kc. Directional days. 
Operating schedule: Sunrise -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 2b, 3a, 3d, 9a, 5, 8. 
Rate Protection: 10a, 11e, 13a. 
Basic Rates: 20b, 210, 22a, 22b, 23a, 24a, 29b. 29a. 

30. 31. 
Contracts: 40a. 

TIME RATES 
No. 1 Eft 10/1/67-Rec'd 11/20/87. 

6. SPOT ANNOUNCEMENTS 
1 min 90 see I min 30 see 

1 x 6.50 5.30 312 e 4.70 3.50 
13 e 6.20 5.00 416 e 4.40 3.30 
26 e 5.90 4.70 520 x 4.10 3.10 
52 x 5.60 4.40 750 z 3.80 3.00 
104 e 5.30 9.10 1000 e 3.50 2.90 
208 x 5.00 3.80 
10 sec: 50% of 1 -min. 
Fixed position, extra 5%. 

7. PACKAGE PLANS 
PER WK, ROS: 10 ti 20 ti 30 ti 40+ 
1 min 5.30 5.00 4.70 9.90 
30 sec 4.10 3.80 3.50 3.30 
PER MO, ROS: 50 ti 100 ti ISO ti 200 ti 
1 min 4.70 4.40 4.10 3.80 
30 sec 3.50 3.30 3.10 3.00 
10 sec: 50% of 1 -min. 
Fixed position, extra 5%. 
Plans not combinable with spots to earn lower fre- 
quency rates. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

(Hourly at :60) 
Ix 52x 208x 312x 520x 

Ea 12.00 11.30 9.00 8.20 7.00 
15 -MINUTE NEWSCASTS 

Ea 24.00 22.60 18.00 18.40 14.00 
(D) 

WALNUT CREEK 
Contra Costa County -Map Location B-6 

See SItDS consumer market map and data et begin- 
ning of the State. 

KDFM(FM) 
1959 

©riFIMD 
Media Code 4 205 9600 9.00 
Stereophonic Broadcasters, Inc., Box 633. 1245 S. 

Main St., Walnut Creek, Calif. 94597. Phone 415- 
939-5300. 

I. PERSONNEL 
President -Alfred M. Pettier. 

3. FACILITIES 
ERP 3.000 w.: 92.1 mc. 
Operating schedule: 8- 1 am daily. PST. 
Antenne ht.: 97 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only: 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3e, 3d, 4a, 9d, 5. 6b. 7b. 8. 
Rate Protection: 10c, lie, 12c. 13c, 14e. 
Basle Rates: 20b, 21a, 21e, 21d, 22b, 23a, 24h, 24e. 

25a, 28, 27. 28a, 28c, 29e. 30. 
Contracts: 40e, 41. 42a, 43, 44b, 95, 96, 47a, 48, 

5th. 
Comb.; Cont. Discounts: cob, 60d, 60e, 001, 61s, 62d. 
Cancellation: 70e, 70c, 71a, 72. 73b. 
Prod. Services: 80, Pl. 82. 

TIME RATES 
No. 7 Eff 11/1/87-Rec'd 12/5/67, 

6. SPOT ANNOUNCEMENTS 
A -Weekdays 5-10 pm; weekends noon -10 pm. 
B -All other times. - I min - -30 se.- - 10 sea - 

A B A B A B 
7 e_... ......... 8.00 7.00 8.50 5.50 4.25 3.25 
14 z 7.50 8.50 8.00 5.00 4.00 3.00 
21 z..._ 7.00 6.00 5.50 4.50 3.75 2.75 
28 z 6.50 5.50 5.00 4.00 3.50 2.50 
56 z 8.00 5.00 4.50 3.50 3.25 2.25 
104 z 5.50 4.50 4.00 3.00 3.00 2.00 
500 x 5.00 4.00 3.50 2.50 2.75 1.75 
1000 z 4.50 3.50 3.00 2.00 2.50 1.50 

8. PROGRAM TIME RATES 
CLASS A 

I hr 1/2 hr I/4 hr 5 min 
1 x 50 30 21 13 
13x. 45 27 19 11 
26 a 40 25 17 10 
52 z 35 22 15 9 

CLASS B 
1 x..._ 45 28 20 12 
13 x 40 28 18 10 
28 z 37 24 16 9 
52 z 34 20 14 8 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

(At 9 am, noon, 3, 6, 9 pm & midnight) 
Ix I9x 26s 52x 

Ea 20 17 15 10 
TIME & WEATHER ID'S 

3 per day at :60 & :30 f4 wk min), per mo....... 100 
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WASCO 
Kern County -Map Location E-9 

See SRDS consumer market map and data at begin- 
ning of the State.. 

KWSO 
1950 

Media Code 4 205 9630 6.00 
Maple Leaf Broadcasting Co.. Bin E, Wasco, Calif. 

93280. Day phone: 805-758-6425: Night phone: 
805-758-6575. Bakersfield phone: 805-325-5777. 

Other Offices: 217 Central Ave., Shafter, Calif. 
Phone 805-746-4931. 

I. PERSONNEL 
('resident -k. J. Peters. 
Station Manager -Robert T. Bann. 

3. FACILITIES 
1,000 w.; 1050 ko. Non -directional. 
Operating schedule: Sunrise -local sunset. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
General: 2a, 3a. 3h. 9a. 9d. 5, 6u. 8. 
Rate Protection: 15h. 
Basic hates: 20a. 22a, 22h. 23a, 2413. 28a. 29a. 
Contracts: 40a, 42a. 46. 97a. 99. 
Comb.: Cont. Discounts: 60b, 61a, 61b, 62e. 
Cancellation: 71a, 73a. 

TIME RATES 
Rates effective January 1. 1964. (Card No. 4A.) 

Card received January 29, 1964. 
6. SPOT ANNOUNCEMENTS 

1 MIN: 1-5 wk 

10 ti 4.95 
25 ti 
50 ti 
200 ti 3.90 
400 ti -- 
600 ti ...._ 
900 ti 
1200 tl ._._.. __.. ..-._ 
30 SEC: 
I tl 3.90 
10 ti...._....._........-.._ 3.70 3.30 

3.45 3.20 
50 ti 3.30 3.00 
100 ti 3.10 2.75 
200 ti ..... _..... _______ 2.90 2.65 
400 ti _.-_.... ...._ 2.55 
600 ti...._...- __.._ ...._ ._._ 
900 ti........___..____ 
1200 ti 
Package combinations available () 24 or mom per week. 

6-11 
wk 

4.45 
4.20 
3.95 
3.75 
3.45 
3.25 

Per wk 
12-17 
wk 

4.00 
3.75 
3.55 
3.30 
3.10 
2.59 

3.00 
2.75 
2.65 
2.45 
2.35 
2.20 

18-23 
wk () 

3.75 
3.45 
3.30 
3.10 
2.90 
2.70 
2.55 

2.75 
2.85 
2.45 
2.35 
2.20 
2.05 
1.95 

8.45 
3.30 
3.10 
2.90 
2.70 
2.60 
2.45 
2.40 

2.65 
2.45 
2.35 
2.20 
2.05 
1.95 
1.80 
1.75 

8. PROGRAM TIME RATES 
(7:00 am -5:00 pm) 

1/2 hr 1/4 hr 5 miss 
1 tl ........ _.._._ ..... _...__......._.__..-. 33.80 20.10 12.20 

30.40 18.25 10.95 
28 ti .__.._ 27.05 16.25 9.75 
39 ti 23.65 14.25 8.55 
52 ti __....._..._. 20.30 12.20 7.30 
104 ti __..._.._ 16.90 10.20 6.05 
156 ti _-...._....._..._._....... 15.25 9.10 5.45 
208 ti _......._....._...._._.._. 13.55 8.10 4.90 
260 ti ......._......_......__ 11.80 7.10 4.25 
312 ti 10.90 6.60 3.95 
364 ti _....___....._. 9.95 8.00 3.60 
728 ti ._....,_.._... _.... 9.05 5.45 3.25 
1092 ti _.. .._..... 8.10 4.95 2.90 

(Before 7:00 am) 
75% of program rates. 

(After 5:00 pm) 
50% of program rates. 

10. SPECIAL FEATURES 
15-udnute newscasts. additional 25%. 
Complete programa from 5 minutes to I hour In length 
available. Additional charges made for programs re- 
quiring special production or originating outside of 
station's studios. 

WATSONVILLE 
Santa Cruz County -Map Location B-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KOMY 
1937 

Media Cods 4 203 9660 3.00 
Frontier Broadcasting Co. of California. 40 Atkinson 

Lane, Watsonville, Calif. 95076. Parkway 4-5641. 
STATION'S PROGRAMMING DESCRIPTION KOMY: Programmed for adults. 

Varied programming, featuring local, network, farm, 
sports. and financial news incorporated in air per- 
sonality shows. NEWS: on hour and half hour. Two 
15 min newscasts daily 7:30 am. noon. Two 10 min 
newscasts 8 & 8:30 am. 95 min news 5:30-6:15 pm. 
incorporating local, regional, national, sporta, finan- 
cial and commentary. Other newscasts 6 min. PER- SONALITY shows 7 am -5:30 pm featuring general 
popular music. middle-of-the-road. film music, jazz 
oriented, country oriented. Spanish language pro- gramming. M -S, 7 pm -12M featuring general popular 
ethnic music, air personalities. SPORTS: college 
and professional football, high school sports. COM- MERCIAL POLICY personality endorsements accepted in Spanish. 1 min announcements only. English and 
Spanish 18 cumulative min per hour. Contact Repre- 
sentative for further details. Rec'd 10/30/67. 

1. PERSONNEL 
Pres. & Gen'i Mgr. -Phil Rather. 
Sales Manager -Lloyd Evett. 
Program Director -Jim Workman. 

2. REPRESENTATIVES 
Sava111/Gatea, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 6 am -midnight Mon thru Sat, 
5 um -11 pm Sun. PST. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la, 9a, 9d, 5, 6u, 7a. 8. 
]rate Protection. 10b, 11b. 12b. 131), 14b. 
Basic hates: 22a. 22h. 23a. 29b, 29a. 
Contracts: 90a. 428, 45, 46. 48. 
Comb.. Cont. Discounts: 60a, 61a, 81b, 62b. 62e. 
Cancellation: 70a. 79c, 71b, 73a. 
Affiliated with MBS Radio Network. 
Member: California Farm Network. 

TIME RATES 
Rates effective 

Rates received February 5. 1962. 

6. SPOT ANNOUNCEMENTS 
1/2 hr. 1/4 hr. 

1 time.... 36.00 28.50 
13 times.. 34.00 28.50 
26 times.. 32.00 24.50 
52 times.. 30.00 22.50 

104 times.. 20.50 
156 times.. 18.50 
260 times.. 16.50 

7. PACKAGE PLANS 

5 min. 
14.25 
13.25 
12.25 
11.25 
10.25 

9.25 
8.25 

1 min. 30 sec. 
6.00 4.50 
5.75 4.25 
5.50 4.00 
5.00 3.75 
4.75 3.50 
4.50 3.25 
4.00 3.00 

l'er week: 1 min. 30 sec. 
10 times 5.00 3.75 
15 times ........................_....._ 3.50 ._ 
20 times 4.50 8.25 
25 times 4.25 3.00 
50 times 4.00 _- 

Per day: 
5 times _......._........_...._.__ 4.00 2.75 

10 times _.._.._...._........_..... 3.75 2.50 

WEST COVINA 
Los Angeles County -Map Location E-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Los Angeles Urban Area 

WILLOWS 
Glenn County -Slap Location B-4 

Bee SRDS consumer market map and data at begin- 
ning of the Stete. 

KIQS 
1961 

Media Code 4 205 9690 0.00 
KIQS, Inc., 118 W. Sycamore Willows. Calif. 

Phone 918-934-4654. 

I. PERSONNEL 
Pres. & Gen 'l Mgr. -Robert C. Rote. 

2. REPRESENTATIVES 
San Francisco -The Albert Chance Co. 

3. FACILITIES 
250 w. days; 1560 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standard, apply. 
General: lb, 2a, 3a, 4a, 5, 6a. 7a. 
Rate Protection: 1Od, lid, 12d, 13d, 14d. 15a, 15b. 

18. 

Basic rates: tob, 21a. 21d, 22a, 226, 23a, 23b, 24a, 
25c, 26, 27, 28a, 28c, 29a, 30, 31, 32a, 33a. 

Contracts: 40a 41, 42a, 43, 94b, 45, 46, 47a, 48. 49, 
51c. 

Comb.; Cont. Discounts: 606, 60f, 616, 626, 82d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with the KBS Radio Network. 

TIME RATES 
ER 12/29/61 -Reed 5/16/62. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 

1 min 4.00 3.80 3.70 3.50 
30 sec 3.00 2.90 2.80 2.70 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGES 

(1/3 In Traffic Times) - I min - 
15 t1 30 ti 

Per wk, ea: 3.50 3.00 

8. PROGRAM TIME RATES 
lx 13x 26x 52x 

1 hr_ 45.00 43.00 41.50 40.00 
1/2 hr.. 26.00 25.00 24.00 23.00 
1/4 hr.. 17.50 17.00 16.50 15.50 

5 min 7.25 7.00 6.75 6.50 

I04x 
3.90 
2.60 

I04x 
38.00 
22.00 
15.00 

6.25 

1582 260+ 
3.20 3.00 
2.50 2.40 

-308ee- 
15t1 30t1 
2.70 2.40 

1562 260+ 
38.00 34.00 
21.00 20.00 
14.00 13.50 
6.00 5.75 

WOODLAND 
Yolo County -Map Location 11-5 

See SODS consumer market map and data at begin- 
ning of the State. 

KRBT (FM) 
(formerly KATT (FM) 

1961 
Media Code 4 205 9720 5.00 
Tiger Broadcasting, Inc., 1212 Kentucky Ave., Wood- 

land. Calif. 95695. Phone 918-662-0241. 

I. PERSONNEL 
President -William B. Elliott. 

2. REPRESENTATIVES 
San Francisco, Los Angeles -Advertising Sales West. 

3. FACILITIES 
ERP 35,000 w,; 102.5 mc. Stereo. 
Operating schedule: 24 hrs daily. 
Antenna ht -210 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5, 6a, 7a, 8. 
bate Protection: 10b, 11b, 12b, 136, 146, 15b. 
Basic Rates: 20b, 21a, 21b, 23a, 24b, 25c, 26, 28a, 

28c, 29a, 33c. 
Contracts: 405, 42d, 94b, 46, 47e, 51a, 51b. 
Comb.; Cont. Discounts: 60e, 601, 61b. 
Prod. Services: 82. 

TIME RATES 
Elf 7/1/66 -Reed 7/28/86. 

6. SPOT ANNOUNCEMENTS 
1 min 3 30 sec..........._. 

10. SPECIAL FEATURES 
Newscasts 

YREKA CITY 
Siaklyou County -Map Location B-2 

See SODS consumer market map and data at begin- 
ning of the State. 

KSYC 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 205 9750 2.00 
Northern Broadcasting Co., Lawrence Lane, Yreka, 

Calif. 96097. Phone 916-842-4158. 

I. PERSONNEL 
President -It. W. Lake. 
Vice-Pres. & Station Mgr. -Holt C. Wardrip. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 

3. FACILITIES 
95986. 1,000 w. days. 250 w. nights; 1490 ke. 

Non -directional. 
Operating schedule: 6:30 a.m. to 10:00 p.m. week- 
days; 8:00 a.m. to 9:00 p.m. Sunday. PST. 

4. AGENCY COMMISSION 
15/0 net time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards spply. 
General: lb, 2a, 2b, 3d. 4a, 4d, 5, 8a, 7b. 
Rate Protection: 10g, 11g, 12g, 13g. 14g, 156. 
Basic Rates: 20b, 23a, 21b, 21c, 21d, 226, 2314 246, 
25a, 26, 28a, 28c, 29a, 33e. 
Contracts: 42d, 44a, 48, 47e. 48. 49, 51a, 51b. 
Comb.: Cont. Discounts: 606, 601, 61a, 626, 82d. 
Cancellation: 70b, Tod, 71a, 72, 736. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective August 1, 1958. 

Card received July 28, 
Rev. (Spot Announcements) rec'd 

6. SPOT ANNOUNCEMENTS 
1 min/sta. 1 ti 13 ti 26 ti 

break ........ 6.00 5.50 5.00 
30 see or less 4.50 4.00 3.75 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 

I time.... 45.00 30.00 
13 times.. 40.50 27.00 
26 times.. 38.50 24.30 
52 times.. 34.00 21.00 

104 times.. 32.00 20.00 
156 times.. 30.00 19.00 

(Card No. 4.) 
1958. 
April 23, 1965. 

52ti 104ti 156 II 
4.50 4.00 3.50 
8.50 8.25 3.00 

1/4 hr. 
20.00 
18.00 
17.00 
16.00 
15.00 
14.00 

10 min. 
15.00 
13.50 
12.10 
10.90 

9.80 
8.82 

5 min. 
10.00 

9.00 
8.50 
7.00 
6.50 
6.00 

YUBA CITY (2 AM) 
Sutter County -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KUBA 
1947 

Media Code 4 205 9780 9.00 
Grayson Broadcasting. Inc., Box 309, Yuba City, Calif. 95991. Phone 916-673-7344. 

I. PERSONNEL 
General Manager -W. L. Jernigan. 
Sales Manager -Bob Cain. 

CALIFORNIA 
2. REPRESENTATIVES 

Bernard Howard & Co.. Inc. 
3. FACILITIES 

5,000 w., non -directional days; 500 w. nights; 1600 kc, 
Operating schedule: 6:00 am -10:00 pm Mon thru Sat; 
6:00 am -9:00 pm Son. 

4. AGENCY COMMISSION 
15% on time only; no cuh discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a. 9d, 5, 8e, 7a. 8. 
Rate Protection: 106, Ilb, 12b, 136, 14b. 
Basic itatea: 20a, 22b, 23a. 24a, 29b. 26. 28b, 29a. 
Contracts: 90a. 42a, 45, 96. 470, 48. 
Comb.; Cont. Discounts: 60k, 614, 61b, 61c, 62b, 62e. 
Cancellation: 70a. 70e, 71a. 73a. 

TIME RATES 
Rates effective November 1, 1985. 
Rates received October 29, 1965. 

Class A-6:00-9:00 am and 4:00-8:00 pm. 
Class B -All other times. 

6. SPOT ANNOUNCEMENTS 
WEEKLY PACKAGES ROS - 1 min - - 30 sec - 

Class Class Class Class 
PER WK: A B A B 
1 ti 6.00 5.00 5.50 4.50 
10 ti 5.00 4.50 4.50 4.00 
20 tí..._.._._.._.._ 4.50 4.00 4.25 8.50 
40 ti 4.00 3.50 3.00 2.75 
10 -seconda -50% of 1 -minute rate. 

DISCOUNT 
26 wk 5% 52 wk __ 10% 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 ti 65.00 39.00 27.00 
26 ti 59.00 85.40 24.60 

156 tl..._.__...._------......_.._.._......... 
280 ti 

56.00 33.60 23.40 
50.00 50.00 21.00 
47.00 28.20 19.80 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

Each (no discount) 8.00 
SPANISH PROGRAMS 

(6:00-6:30 am Mon thru Fri; 8:00-10:30 am Sur..) 
am Sun) 

1/2 hr 35.00 1 min. 6.00 
1/4 hr 17.50 30 sec. 4.00 
No discounts. 

KZIN 
(formerly K AGR) 

19 

Media Code 4 205 9810 4.00 
Northern Capital Land Investment Company, Box 

706., Yuba City, Calif. 95991. Phone 916-673- 
6733. 

I. PERSONNEL 
General Manager -Ross McCarthy. 
Station Manager -William Husarik. 
Spanish Program Director -Jose Manuel Santos. 

2. REPRESENTATIVES 
San Francisco, Los Angeles, Seattle -Radio Time Sales. 

3. FACILITIES 
100 w.; 1450 kc. Non -directional. 
Operating schedule: 5 am -midnight. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING Ses soded regulations 
General: la, 3a, 4a, 9d, 5, 6a, 7. 
Rate Protection: 12h, 14h. 
Basic (rates: 20a. 22a, 230, 24a. 28. 29a. 
Contracte: 405, 95, 96, 97a. 48. 
Comb.; Cont. Discounts: 80b. 60k, 61a, 01b, 62h, 62e. 
ancellation: 70a, 70c. 71b. 73a. 

Affiliated with KBS and MRS Radio Networks. 
TIME RATES 

Eff Recd 9/18/67. 
6. SPOT ANNOUNCEMENTS 

lx 52x 104g 260x 520x I000x 
1 min 5.00 4.75 4.50 4.25 4.00 8.50 
30 sec 4.00 3.75 3.50 3.25 8.00 2.50 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
PER WK: 10 ti 20 t1 3001 40 t 
1 min _ 4.75 4.50 4.25 4.00 
30 sec 3.75 3.50 3.25 3.00 

8. PROGRAM TIME RATES 
lx ISx 26x 520 260x 

1 hr 65.00 58.00 56.00 51.00 45.00 
1/2 hr 39.00 35.00 32.00 28.00 25.00 
1/4 hr 27.00 24.00 20.00 16.00 14.00 

SPANISH PROGRAMS 
Mon thru Fri 6-7 am; Sat e-9 am; Sun 6-9 pm. 

1 hr 1/2 hr 1/4 hr I alla 
1 x.......... ......... 80.00 45.00 25.00 9.00 
26 x 70.00 40.00 22.50 8.00 
52 x 60.00 35.00 20.00 7.00 
260 x 50.00 30.00 18.75 8.50 

CATALINA ISLAND 
AVALON 

KBIG 
Listing for Avalon (Catalina Island) appears alpha- 
betically according to city under California listing*. 
The KBIG listing appears under both Los Angeles 
and Los Angeles Urban Area. 

November 1, 1968 Spot Radio Stations 179 



COLORADO 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL... 65,000 Denver 52,700 
METRO AREAS Pueblo 3,000 

Colorado Springs 7,000 Total Metros 62,700 

A I B I C 1 D I E 1 F I G I H 

1 

2 

3 

O*x-13 
Casper 

Rawlins Aar-, 
Rock Springs 

A*---.- 

Laramie 
-O -*O 

Cheyenne 

WY(tMIN6 
pue.*4. 

Scottsbluff 
Oct,* ̂ '- 

Sidney 
A- 

1 

2 

3 

LAMER 
LOGAN SEDGWICK Q 

MOFfAT Craig -,-*r JACKSON Fort Collins 

ROUTE 
-...*p 

WELD Sterling *O" PHILLIPS 

aC 

aaarC 

cc. 

CO 

- t 
Vernal 

Loveland. * rY . *-+- 
Gr* 

MORGAN r 
4 

Long-mo* 

GRAND BOULDER 

-*. 
Fort 

Morgan 
RIO BIANCO * Brighton 

YUMA 
Boulder `, m--- - r GILPIN Arvada T - ADAMS WASHINGTON 

.en 

'\**Xi 

t*..Deenver 

'ourora 
Glenwood. 

CLEAR 
EAGLE CREEK 

SUMMIT 

O 
Lake --.l 

-.rise 
7 

ARAPAHOE 

5 GARFIELD Springs -w- 
wood 

Burlington * c 

- MESA PITKIN Leeadville ...... 
LAKE 

fOUGLAS 
PARK 7oglewnsdGoodland 

ELBERT 

LINCOLN 
KIT CARSON. 

cei 
- 

S * ...p #' _ Aspencc 
t-. Grand 

Junction DELTA TELLER 
Manitou 
Springs 

N 

Delta 
GUNNISON CHAFFEE 

II 

sr....;lorádo Springs 
CHEYENNE 

6 

Montrose - Gunnison. FREMONT 
EL PASO 

e.ic* 
-S`alyda * 

KIOWA - MONTROSE Canon City® CROWLEY pueblo 

URA 

7 
SAN MIGUEL HINSDALE 

SAGUACHE CUSTER 
PUEBLO Rocky 

`----- r 
Ford * . -... 

W Jun* 
BENT 

Lamar 
7 

DOLORES -I HUERFANO OTERO 
PROWERS 

- JUAN 

MONTEZIJMA 
LA PLAT. 

MINERAL 

[RIO 

Monte Vista 

GRANDE 

ALAMOSA .-A 
Alamosa Walsenburg 

*.® LAS ANIMAS 
BACA 

8 
Cortez® O*- 

Durango ARCHULETA CONEJOS 
COSTILLA Trinidad A*-- 8 

NEW MEXICO A*--- 
Farmington 

o - Raton 

-. 
OKLAHOMA 

9 

to*--- 

Clayton 

Santa Fe // 
Gallup 

CI * m ( 
Read figures in THOUSANDS 

OK 

9 

to 

- Albuquerque e,*-- 
<F, o ti.. 

ho hg CITY POPULATION 

c 4i o/` SRDS Consumer / ti S o Market Data 

- 
11 COLORADO A O 0 0 0 With Daily Media. tl 

Q O Without Daily Media. I 

o 1p Op 3,0 ,D 5,0 60 Symbols Designate Types of Media. - - SCALE OF MILES 

Applicable to COLORADO only 
*Newspaper --.4-Radio `Television 

12 
COUNTY NAMES ARE IN ITALIC TYPE - Designates Metropolitan Areas within this state 

Copyright by Standard Rata a Dota Service, Inc., and by Rand McNally s co. 

12 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

Arvada -Jefferson 
Aurora -Arapahoe 

State, County, City, Metro Area Data 
CITIES AND COUNTIES --This list shows counties in which cities are located. Cities are first, counties next. 

Boulder -Boulder Denver -Denver Fort Col lins--Larimer Greeley -Weld Littleton -Arapahoe Pueblo -Pueblo 
Colorado Springs -El Paso Englewood -Arapahoe Grandi Junction -Mesa 

COLORADO 

Westminster -Adams 

Estimates for 
STATE 
COOUNTY-Map Loe. 

Metropolitan Area 

Population 

(000) 

Households 
I/1/68 
(000) 

-Consumer Spendable Income -1967 
ilies 

Per 90 
Distribution5000 

8000 100ÓÓn1 5O0Ó 0O 
Household to to to to and 

($000) (S) 4999 7999 9999 14099 over 

Total Retail Sales - 
Per 

Household 
(8000) (s) 

Retail Sales -1967 

Food 
(5000) (000000) 

By Selected Store Types 
General Home 
Mdse. Apparel Furn. 
(8000) (6000) (6000) 

COLORADO STATE 
TOTALS ........ 2,026.3 615.32 5,244,729 8,524 18.3 27.0 17.6 17.9 11.8 3,144,342 5,110 711,569 139,286 378,105 140,058 146,603 

ADAMS F -5t..._.. .......... 
Westminster 

ALAMOSA D-7 
ARAPAHOE F -5t 

Aurora° 
Englewood........ _...._ 
Littleton 

ARCHULETA C-8._ 
BACA H-8 
BENT G-7 
BOULDER E-4 .. 

Boulder 

164.2 42.47 322,860 7,602 17.5 30.7 21.8 19.2 8.1 136,488 
19.7 4.91 41,446 8,441 27,089 
10.2 2.87 22,850 7,962 21.7 28.4 13.9 13.6 7.9 21,055 

145.6 40.57 402,213 9,914 12.0 24.8 19.6 22.5 17.9 234,414 
70.4 18.56 152,078 8,194 90,387 
43.4 13.46 114,721 8,523 89,471 
20.8 6.06 50,656 8,359 51,376 

2.6 .74 4,687 6,334 27.6 25.9 7.9 6.1 5.8 2,692 
5.6 1.76 15,077 8,566 22.2 24.7 10.9 12.6 11.3 9,696 
7.1 1.96 16,385 8,360 24.0 32.2 8.1 8.1 8.2 7,344 

101.1 30.63 228,657 7,465 19.7 30.1 18.2 14.8 8.1 179,529 
55.0 16.08 130,465 8,113 100,018 

3,214 
5,517 
7,336 
5,778 
4,870 
6,647 
8,478 
3,638 
5,509 
3,747 
5,861 
6,220 

55,553 
11,412 

4,028 
58,050 
24,112 
14,334 
15,333 

123 
2,197 
2,029 

42,330 
21,919 

6,798 
987 
700 

9,471 
3,254 
3,129 
2,798 

67 
348 
341 

8,002 
5,051 

12,271 
6,963 
2,916 

25,866 
8,032 
7,342 

12,562 
168 
272 
380 

12,382 
8,233 

3,996 
945 
675 

6,153 
4,045 
2,151 

758 

333 
253 

9,910 
5,788 

3,339 
135 

1,326 
10,829 

3,359 
5,346 
1,241 

28 
145 
146 

8,208 
4,310 

CHAFFEE D-6 8.8 
CHEYENNE G-6..._...._ 2.0 
CLEAR CREEK E-5 2.9 
CONEJOS D-8 8.0 
COSTILLA E-8 4.0 
CROWLEY F-7 3.7 
CUSTER E-7... 1.2 
DELTA B-6 14.7 
DENVER E -5t 522.7 

Denver 522.7 
Denver Metro Area. 1,124.7 

DOLORES B-7 2.2 
DOUGLAS E-5 6.1 

2.77 
.59 

1.04 
1.92 

.95 
1.11 
.41 

4.86 
177.44 
177.44 
346.89 

.63 
1.85 

19,373 
9,134 
8,336 

11,584 
4,659 
7,152 
2,250 

30,982 
1,768,669 
1,768,669 
3,183,610 

5,309 
11,191 

6,994 
15,481 
8,015 
6,033 
4,904 
6,443 
5,488 
6,375 
9,968 
9,968 
9,178 
8,427 
6,049 

24.8 23.5 17.9 16.1 6.9 
15.0 14.1 13.2 25.8 25.8 
27.5 40.4 8.9 8.1 8.0 
24.4 23.3 9.0 8.0 3.9 
16.8 33.3 5.1 2.4 0.8 
24.8 43.4 6.7 3.0 1.0 
20.1 36.0 3.5 1.9 0.6 
26.5 22.2 12.7 11.5 5.5 
13.9 26.0 16.1 20.8 17.8 

14.7 28.2 18.1 19.7 14.3 
18.1 19.2 17.9 22.6 14.6 
27.3 28.6 18.1 11.9 3.1 

16,228 
2,956 
6,414 
5,405 
1,799 
2,161 

822 
19,588 

1,008,513 
1,008,513 
1,876,690 

2,209 
6,320 

5,858 
5,010 
6,167 
2,815 
1,894 
1,947 
2,005 
4,030 
5,684 
5,684 
5,410 
3,506 
3,416 

3,673 
729 

1,407 
1,432 

464 
406 
279 

5,295 
189,936 
189,936 
421,009 

522 
1,230 

591 
310 
247 
338 

53 
53 

978 
46,246 
46,246 
87,242 

232 
287 

486 

122 
611 
377 
38 

1,271 
161,123 
161,123 
270,145 

173 
211 

554 419 
27 25 

142 71 
59 

68 53 
23 

11 
661 494 

54,393 56,015 
54,393 56,015 
83,393 90,491 

229 70 
EAGLE D-5 
ELBERT F-5 
EL PASO F -6t 

Colorado Springs 
Colorado Springs 
Metro Area 

FREMONT E-6 ........ 
GARFIELD B-5 
GILPIN E-5 
GRAND D-4 
GUNNISON C-6 
HINSDALE C-7 
HUERFANO E-7 
JACKSON D-4 

JEFFERSON E-5 
Arvada 

KIOWA G-6 
KIT CARSON G-5 
LAKE D-5 
LA PLATA C-8 
LARIMER E-3 

Fort Collins _- 
LAS ANIMAS F-8 
LINCOLN G-6 
LOGAN G-3 
MESA B-5 

Grand Junction 
MINERAL C-7 
MOFFAT B-4 

MONTEZUMA B-8 
MONTROSE B-6 
MORGAN F-4 
OTERO F-7 
OURAY B-7 
PARK D-6 
PHILLIPS H-4 
PITKIN C-5 
PROWERS H-7 
PUEBLO F -7t 

Pueblo 
Pueblo Metro Area 

RIO BLANCO B-4 

RIO GRANDE D-8 
ROUIT C-4 
SAGUACHE D-7 
SAN JUAN C-7 
SAN MIGUEL B-7.._ _ 
SEDGWICK H-3 
SUMMIT D-5 
TELLER E-6 
WASHINGTON G-4 
WELD F-4 

Greeley 
YUMA H-4 

4.9 
2.5 

189.0 
94.4 

189.0 
21.2 
12.5 

.7 
2.9 
5.1 

.2 
6.0 
1.1 

1.41 
.81 

56.48 
31.55 

56.48 
6.57 
4.10 

.27 

.93 
1.43 
.08 

1.82 
.33 

9,206 
7,322 

418,829 
218,672 

418,829 
42,797 
31,456 

1,739 
9,421 

14,901 
603 

14,556 
4,875 

6,529 
9,040 
7,416 
6,931 

7,416 
6,514 
7,672 
6,441 

10,130 
10,420 

7,538 
7,998 

14,773 

27.7 19.5 21.1 17.0 4.2 
19.7 15.2 14.6 21.8 8.7 
22.7 27.5 17.6 15.5 9.4 

22.7 27.5 17.6 15.5 9.4 
23.5 20.7 19.6 17.1 6.5 
21.0 24.1 19.0 17.7 8.6 
32.4 24.7 16.9 13.3 4.8 
18.0 17.9 17.5 25.7 17.8 
19.8 21.6 16.7 18.5 13.2 
16.5 12.7 8.6 22.1 30.7 
23.0 17.0 13.5 17.7 9.4 
19.0 17.5 17.0 28.7 17.6 

4,521 
2,410 

248,715 
197,271 

3,206 
2,975 
4,404 
6,253 

1,113 
753 

52,766 
43,498 

151 340 
68 

9,462 27,240 
5,238 19,694 

120 128 

15,016 15,122 
13,417 14,346 

248,715 4,404 52,766 9,462 27,240 15,016 15,122 
23,752 3,615 6,615 1,144 1,974 730 1,340 
23,562 5,747 5,832 1,104 626 1,334 828 
1,502 5,563 198 61 
7,032 7,561 1,438 454 188 46 49 

10,943 7,652 2,686 297 430 238 561 
409 5,113 

7,498 4,120 2,179 359 189 309 215 
2,209 6,694 436 199 74 40 43 

191.1 
30.1 

1.7 
5.7 
8.0 

22.6 
61.2 
34.7 
15.8 

4.9 
23.0 
59.5 
24.2 

.4 
8.0 

55.78 461,211 8,268 14.6 32.3 19.6 17.9 10.6 317,746 
8.31 65,467 7,878 30,544 
.54 6,275 11,620 17.8 17.9 12.9 26.6 20.1 3,953 

1.74 17,530 10,075 24.8 19.8 15.9 18.1 13.0 15,240 
2.25 18,797 8,354 22.7 28.8 19.6 18.3 8.0 10,259 
6.53 49,942 7,648 20.3 25.9 17.0 15.5 10.1 28,568 

19.33 139,755 7,230 23.1 25.0 16.7 15.1 8.7 110,178 
10.70 70,697 6,607 64,953 
4.70 38,207 8,129 22.1 18.9 15.3 19.9 9.1 19,530 
1.58 14,244 9,015 24.8 19.8 15.8 14.4 12.4 8,415 
6.82 54,946 8,057 23.4 25.4 17.5 14.8 10.0 39,097 

18.27 137,497 7,526 21.4 26.2 18.2 15.4' 9.1 78,992 
8.07 60,388 7,483 66,141 

.15 977 6,513 29.5 26.4 18.8 11.9 3.0 824 2.45 22,865 9,333 19.8 27.0 19.1 17.7 12.4 13,949 

5,696 
3,676 
7,320 
8,759 
4,560 
4,375 
5,700 
6,070 
4,155 
5,326 
5,733 
4,324 
8,196 
5,493 
5,693 

75,140 16,725 
12,284 1,898 

524 239 
2,400 603 
2,813 758 
6,863 873 

23,497 5,034 
13,651 2,559 

5,048 701 
1,191 237 
7,976 1,122 

19,459 3,374 
15,088 3,341 

202 
3,420 353 

58,503 
918 
294 
519 
846 

4,683 
8,069 
6,297 
2,389 

176 
1,761 
8,175 
7,850 

8,941 12,100 
575 1,506 
156 
370 280 
486 650 

1,256 1,078 
4,537 6,239 
2,796 4,526 

679 591 
423 50 

2,514 1,263 
2,874 3,101 
2,748 3,058 

524 394 507 
16.8 
20.8 
23.8 
23.5 

.9 
1.2 
4.0 
2.9 

12.0 
136.7 
108.1 
136.7 

5.7 

4.84 
6.17 
7.03 
7.02 
.30 
.43 

1.37 
.97 

3.67 
37.69 
30.90 
37.69 

1.71 

32,328 
37,722 
51,635 
52,966 
4,035 
5,436 

11,730 
9,198 

29,408 
299,723 
250,925 
299,723 

14,647 

6,679 
6,114 
7,345 
7,545 

13,450 
12,642 

8,562 
9,482 
8,013 
7,952 
8,121 
7,952 
8,565 

9.3 
4.0 
2.8 

.7 
2.8 
2.5 
2.5 
2.1 
5.5 

77.9 
36.6 

7.2 

2.55 
1.29 
.78 
.21 
.88 
.80 
.77 
.74 

1.68 
23.12 
11.87 
2.36 

22,148 
13,788 
7,715 
1,690 
8,008 

10,581 
6,510 
6,044 

15,542 
172,643 
76,587 
21,913 

8,685 
10,688 
9,891 
8,048 
9,100 

13,226 
8,455 
8,168 
9,251 
7,467 
6,452 
9,285 

21.4 25.3 17.5 13.3 6.4 22,855 
29.1 24.2 15.6 10.9 4.4 22,567 
24.6 24.3 17.4 14.0 7.6 34,611 
23.2 22.4 17.0 16.9 8.9 34,733 
21.4 15.6 13.1 27.2 12.2 951 
15.8 17.9 18.6 30.7 13.7 1,923 
24.8 21.4 17.9 16.3 9.9 7,718 
17.3 20.5 15.3 17.4 20.4 8,856 
25.9 21.7 16.9 16.9 7.9 27,402 
23.2 28.1 18.2 16.3 8.6 162,725 

146,771 
23.2 28.1 18.2 16.3 8.6 162,725 
18.8 25.3 19.4 20.0 10.4 6,298 

19.5 17.8 15.2 19.4 12.1 17,591 
17.5 16.7 16.7 25.6 12.9 7,625 
17.2 12.7 10.6 21.9 17.0 2,706 
23.6 53.7 5.4 0.9 0.7 706 
19.4 21.5 19.5 22.5 11.0 2,249 
15.0 14.8 13.3 32.4 23.0 7,592 
10.0 29.5 24.2 23.9 8.9 2,346 
24.4 20.1 18.4 20.2 9.0 2,479 
24.2 19.6 16.3 18.1 9.5 5,711 
23.5 23.5 17.1 14.9 8.0 109,070 

72,085 
21.2 17.2 16.2 18.9 11.2 12,691 

4,722 
3,658 
4,923 
4,948 
3,170 
4,472 
5,634 
9,130 
7,466 
4,317 
4,750 
4,317 
3,683 

5,521 
6,002 
7,605 
9,006 

124 
265 

1,252 
1,684 
6,039 

44,450 
39,802 
44,450 

1,478 

632 
924 

1,226 
1,303 

77 
102 
308 
569 
768 

7,783 
6,855 
7,783 

326 

1,783 
1,213 

831 
2,949 

217 
456 
227 
212 

1,965 
20,626 
18,669 
20,626 

195 

541 
1,442 
1,656 
1,215 

176 
498 
946 

8,280 
6,606 
8,280 

265 

797 
757 

1,350 
1,712 

154 
123 
809 

8,778 
7,943 
8,778 

115 

6,898 
5,911 
3,469 
3,362 
2,556 
9,490 
3,047 
3,350 
3,399 
4,718 
6,073 
5,378 

4,388 
1,615 

312 
241 
495 

1,267 
270 
770 

1,861 
21,791 
15,389 
2,901 

714 
455 
190 

30 
122 
347 

61 

286 
4,111 
3,074 

584 

259 
667 
139 
23 

269 
242 

91 
64 

503 
8,620 
7,587 

819 

1,001 
313 
40 

675 
36 

46 27 
728 393 

70 74 
34 111 

4,589 4,634 
4,050 3,714 

350 663 

Passen - 

Cars 
I/I/68 
(000) 

Farm 
Popu- 
lotion 
1/1/68 
(000) 

Grose 
Farm 

Ineoms 
1967 

($000) 

Auto- 
motive 
(5000) 

Serviee 
Station 
($000) 

588,289 255,421 947.88 77.3 935,836 

11,408 14,832 77.56 2.5 44,473 
837 1,863 

2,752 2,898 4.12 .9 6,453 
61,881 18,691 73.04 1.0 12,078 
11,599 7,557 
41,356 4,862 

3,380 5,353 
748 534 1.11 .3 2,516 

1,475 772 2,66 1.5 23,012 
1,766 612 2.58 1.1 12,134 

38,025 12,474 53.51 2.1 31,463 
24,492 6,317 

3,756 2,156 4.83 .4 1,831 
470 448 1.10 .5 10,421 
255 1,006 2.21 .1 29 
747 1,002 2.42 1.2 9,034 

315 .99 .5 6036 
924 260 1.50 .6 7,,1 49 

213 .63 .4 2,274 
3,404 2,237 6.98 2.5 14,807 

177,602 59,759 230.53 5,012 
177,602 59,759 
355,200 131,250 541.69 

340 .73 .2 1,476 
1,539 669 3.49 .5 6,284 

812 811 2.78 .4 3,104 
251 194 1.71 1.3 14,446 

45,727 22,896 86.08 1.4 14,853 
40,442 16,535 

45,727 22,896 86.08 
4,164 2,634 8.99 .b 4,471 
4,116 3,384 7.22 1.3 7,571 

96 .75 34 
1,028 1,164 2.26 .3 3,446 
1,300 1,545 2.81 .5 4,619 

132 .21 .1 303 
1,120 1,370 2.55 .6 4,040 

269 485 .81 .3 5,926 

66,284 25,494 107.05 1.1 9,318 
3,698 3,462 

648 1,017 .96 .5 10,085 
2,377 2,322 3.31 1.3 25,186 
1,430 1,054 3.86 .1 170 
4,526 2,121 8.17 1.6 6,533 

21,717 8,632 35.47 3.4 35,914 
13,911 4,604 

3,712 2,163 6.23 1.3 10,433 
1,599 2,050 2.36 1.3 19,049 

10,129 2,995 9.16 3.0 44,293 
17,647 6,678 25.49 4.0 22,894 
14,627 4,806 

160 .35 .1 223 
3,499 1,465 3.07 .5 8,565 

5,082 2,850 5.35 1.6 6,825 
2,926 2,321 7.87 2.9 15,033 
4,614 3,124 9.14 3.2 61,769 
6,774 2,430 9.96 2.0 30,914 

207 .81 .2 1,484 
162 398 1.11 .2 3,339 

1,478 821 2.10 1.0 11,363 
602 3.30 .2 1,589 

4,263 2,738 5.68 1.7 24,593 
32,562 12,313 50.41 2.0 18,153 
32,341 10,179 
32,562 12,313 50.41 
1,261 1,166 2.27 .5 5,367 

3,202 1,954 4.37 1.5 14,587 
1,139 1,606 2.96 .9 8,800 

543 670 1.63 .8 8,056 
83 80 .39 .1 

13 396 .87 .2 1,462 
1,664 731 1.78 .5 13,522 

329 687 1.25 .1 1,018 
452 1.63 .1 815 

893 959 2.82 2.1 23,637 
19,573 7,423 36.34 12.1 210,197 
13,818 3,853 

2,021 1,413 4.20 2.1 21,355 
(2) includes Portion In Adams County. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts ln these counties. 

November 1, 1968 Spot Radio Stations 181 



COLORADO 

See 
ning 

COLORADO 
SRDS consumer market map and data at begin 
of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Colorado Network 
Comprised of: 

KRAI-Craig, Colo. 
KSLV-Monte Vista, Colo. 
KUBC-Montrose, Colo. 

Media Code 4 206 0140 3.00 
Business Office: Box 970, Montrose, Colo. 81401. 

I. PERSONNEL 
President -George O. Cory. 
General Manager -Dave Watts (KSLV). 
General Manager -Dick Bonderud (KRAI). 

2. REPRESENTATIVES 
SavaIli/Gates, Inc. 
Box Hie Co., Inc. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: 9a. 
Contracts: 42e. 
Products advertising as cures or claiming to cure 
are not accepted. 

TIME RATES 
Eff Rec'd 4/26/67. 

See individual stations. 
DISCOUNTS 

2 stations 5% 3 statiooea.__...--._.._... 10% 

Intermountain Colorado Group 
Intermountain Network 

Comprised of: 
KBOL-Boulder KCRT-Trinidad 
KTLN-Denver KCOL-Ft. Collins 
KKAM-Pueblo KYOU-Greeley 
KGIW-Alamosa KVOIt-Colorado Springs 
KVRH-Salida KEXO-Grand Junction 
KLMIO-Lamar KVFC-Cortez 
KGEK-Sterling KFTM-Ft. Morgan 
KBZZ-La Junta KIUP-Durango 
Itates: See Intermountain Network under Regional 
Radio Networks and Groups. 

ALAMOSA 
Alamosa County -Map Location D-7 

See BRDS consumer market map and data at begin- 
ning of the State. 

KGIW 
1929 

Suboerlber to the NAB Radio Code 
Media Code 4 206 0280 7.00 
Darrel K. Burns, Box 179. Alamosa, Colo. 81101. 

Phone 589-6644. 
STATION'S PROGRAMMING DESCRIPTION 

KGIW: Programmed for general interest. AIR PER- 
SONALITIES handle most segments. News, farm 
market. weather and music 6-8 am. 8-9 am middle- 
of-the-road music. 9-10 am public affaira. 10-10:30 
am network. 10:30 am -noon middle-of-the-road music. 
Noon -1 pm news, public affairs. 1:15-2:30 pm Span- 
ish program. 2:30-4 pm general popular music, in- 
cluding country and western. 4-5 pm rock. 5-6 pm 
news, public affairs. 6-7 pm general popular music. 
7-8 pm serious music. 8-10 pm rock. 10-11 pm 
general music. 8-10 pm rock. 10-11 pm general 
popular music. SPORTS: high school and college 
basketball, football, track and baseball. NEWS: net- 
work 5 min at :55. Contact Representative for fur- 
ther details. Rec'd 7/14/67. 

I. PERSONNEL 
Owner & Gen'l Mgr. -Darrel K. Burns. 
Station Manager -Kenneth G. Rogers. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1950 kc. 

Non -directional. 
Operating schedule: 6:00 am -11:00 pm. 

4. AGENCY COMMISSION 
15% on time; no cash discount. Bills due monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 24, 2b, 3a, 3b, 3c, 3d. 4a, 9d, 5, 6a, 

7a. 8. 
Rate Protection: log, 11g. 12g. 13g, 14g, 151). 16. 
Basic Rates: 20b, 21c, 21d, 22a, 24a, 24b, 24c, 25a, 

26, 28h, 28e, 33a. 
Contracts: 43, 49a, 44b, 45, 47e, 48, 49, 51e, 51b, 

51e. 
Comb.; Cont. Discounts: 80a, 81a, 81c, 62a, 62d. 
Cancellation: 70a, 70c, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
ER 3/1/66-Rec'd 7/27/66. 

6. SPOT ANNOUNCEMENTS 
Ix 260 52x 104x 156e 260x 3I2x 

e1 min. 3.90 3.83 3.74 3.60 3.59 3.44 3.28 () 100 words or less. 
8. PROGRAM TIME RATES 

Ix 26x 52x 104x 156e 2600 312x 
1 hr 30.00 29.40 28.80 28.20 27.60 28.40 25.20 
1/2 hr 18.00 17.64 17.28 16.92 16.56 15.84 15.12 
1/4 hr 12.00 11.76 11.52 11.28 11.04 10.56 10.08 
10 min..._ 9.00 8.82 8.64 8.46 8.28 7.92 7.56 
5 min. 6.00 5.88 5.76 5.64 5.52 5.28 5.04 
10 spots in 1 week take the 156 rate. 
25 spots in 1 week take the 260 rate. 
30 or more spots in 1 week take the 312 rate. 

ARVADA 
Jefferson County -Map Location E-5 

See SRDS consumer market map and data at begin - 
sing of the State. 

See Denver 
(including Arvada, Aurora, Englewood, 
Golden, Lakewood, Littleton) 

ASPEN 
Pitkin County -Map Location -D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KSNO 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 206 0420 9.00 
Aspen Broadcasting Co., Inc., Box E. 310 East Main 

St., Aspen. Colo. 81611. Phone 303-925-7383. 
STATION'S PROGRAMMING DESCRIPTION 

KSNO: Programmed for adulte. 
Dec -Apr: winter sports area, June -Sept: serious 
music festival. MUSIC: popular music, standards, 
middle-of-the-road, mainstream jazz, popular jazz. 
Commentary 11:30 am -noon M -F. Serious music 1-2 
pm M -F. NEWS 15%: local news twice daily M -F 
10:30-11 am & 6:10-6:15 pm. Sat 9-10 am folk 
music. 10-11 am rock and roll. Sun religious music 
9 am -noon, serious music noon -5 pm. Personalities 
available for remote pickups. News gathering facili- 
ties. Contact Representative for further details. Rec'd 
10/31/67. 

I. PERSONNEL 
Pres. & Sta. Mgr. -William R. Dunaway. 
Sales -Steve Herron. 
Traffic Manager -Bettye J. Harvey. 

2. REPRESENTATIVES 
Mountain States -John L. McGuire & Co. 

3. FACILITIES 
5,000 w. days; 1260 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. MST. 
Antenna ht.: 206 ft. above average terrain. 

4, AGENCY COMMISSION 
15/0 time only: 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 4a, 4c. 5, 8a, 7a, 8. 
Rate Protection: lob. 11g. 
Basic Rates: 20b. 
Contracts: 44a. 46. 
Comb.; Cont. Discounts: 80d, 62a, 62d. 
Cancellation: 70e. 71a. 73a. 
Prod. Services: 81.T82. 

RATES 
Rates effective February 15, 1964. 

Rates received January 29, 1964. 
Rev. (Pkg.) rates received April 13, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 see 

1 ti......._...._... 6.00 ,... 104 ti 5.05 4.04 
13 ti 5.75 4.60 156 ti 4.80 3.84 
26 ti 5.50 4.40 260 ti 4.56 3.65 
52 ti 5.25 4.20 

7. PACKAGE PLANS 
SPECIAL SPOT PACKAGES 

(Must be used in 7 days) 
1 min 30 see 10 see 

10 spots 55.00 44.00 28.00 
20 spots 105.00 84.00 53.00 
30 spots 142.00 114.00 71.00 
40 spots 175.00 140.00 88.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 50.00 30.00 20.00 15.00 10.00 
13 ti._..-_ 48.00 28.80 19.20 14.40 9.60 
26 U. 48.00 27.60 18.40 13.80 9.20 
52 tl ..... _...._.._._. 44.00 26.40 17.60 13.20 8.80 
104 ti ..... 42.00 25.20 16.80 12.60 8.40 
156 ti 40.00 24.00 16.00 12.00 8.09 
260 ti 38.00 22.80 15.20 11.40 7.60 

AURORA 
Arapahoe County -Map Location F-5 
Adams County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Denver 
(including Arvada, Aurora, Englewood, 
Golden, Lakewood, Littleton) 

BOULDER 
Boulder County -Map Location E-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBOL 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 206 0560 2.00 
KBOL, Inc., Box 146, 2928 Pearl St., Boulder. Colo. 

00101. Phone 303-444-1490. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Russel Shaffer. 
Vice-Pres. & Sales Mgr. -Gene Palm. 
Secretary -Treasurer -Ann L. Shaffer. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1490 ke. 

Non -directional. 
Operating schedule: 8:00 am -midnight. MST, MDT. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3d. 4e, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 20b, 21b, 22a, 22b, 23a, 246, 25c, 28b, 

28c, 29a. 
Contracts: 40a, 41. 44a, 45. 46, 47a, 49, 51b. 
Comb.; Cont. Discounts: 60a. 60f, 61a, 62d. 
Cancellation: 70a, 70c. 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 2 Eff 6/1/87-Rec'd 6/5/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE -100 WORDS OR LESS 

lx 26x 52x 1040 156x 260x 312x 624x 
1 min 7.00 6.90 6.80 6.70 6.50 8.25 5.60 5.00 
30 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 

7. PACKAGE PLANS 
A-6:30-9 am, noon -1 pm, 4:30-7:30 pm. 
B -All other times. 
PER WK. EA: 

A 
1 min 30 see IO see 1 min 30 see IO see 

12 tL.._..__... 5.75 4.60 3.50 4.60 3.70 2.75 
18 tL...._.._... 5.50 4.40 3.20 4.40 3.50 2.65 
24 tL.____... 5 25 4.20 3.00 4.20 3.35 2.50 
30 LL ....... 5.00 4.00 2.75 4.00 3.20 2.40 
36 ti 4.75 3.80 2.60 3.80 3.05 2.25 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 z 30.00 19.50 16.50 13.50 
26 x. - -.._..._. 27.50 17.50 15.50 12.50 
52 z..._......_......_ _.___..._.. 27.00 17.00 15.00 11.50 
104 z..._......_.._._.._.._._...._ 26.00 16.00 14.00 11.00 
156 x -.._...... .... 22.50 14.00 12.00 10.00 

11.00 10.50 9.00 
10.00 9.00 8.00 
9.00 7.50 6.50 

312 z..._.._..____..___.._....... 19.50 
624 z.. 16.00 

BRIGHTON 
Adams County -Map Location F-5 

See SItDS consumer market map and data at begin- 
ning of the State. 

KBRN 
1956 

Media Code 4 206 0700 4.00 
The Mile High Broadcasting Co., Box 928, 77 S. 4th 

Ave.. Brighton, Colo. 80601. Phone 303-659-0831. 
I. PERSONNEL 

General Manager -Vitale E. Craig. 
Bus. & Sales Mgr. -Harold V. Peirce. 
Program Director -Virginia J. Craig. 

3. FACILITIES 
500 w. days: 800 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. MST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3d. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 
Basic Rates: 20a. 21d, 22b, 23a, 24b, 25a, 28a, 28c, 

29a. 
Contracts: 40a. 41, 94b, 45, 46. 48. 
Comb.; Cont. Discounts: bob, 60f, 61a. 
Cancellation: 70d. 73a, 73b. 
Prod. Services: 80. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1966. (Card No. 3.) 
Card received December 13. 1965. 

6. SPOT ANNOUNCEMENTS 
20/30 10/15 

1 min sec see 
1 ti 4.00 3.00 2.10 
13 ti 3.80 2.85 2.00 
26 ti 3.60 2.70 1.90 
52 ti 3.40 2.55 1.80 
104 ti 3.20 2.40 1.70 
156 ti 3.00 2.25 1.60 
208 ti 2.80 2.10 1.50 
260 ti 2.60 1.95 1.40 
312 ti. 2.40 1.80 1.30 
365 ti 2.20 1.65 1.20 
520 ti..._ 2.00 1.50 1.10 
800 ti 1.80 1.35 1.00 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGE PLANS 

20/30 10/15 
I min sec sec 

2.50 2.00 1.50 
2.30 1.85 1.40 
2.10 1.70 1.30 
1.90 1.55 1.20 
1.70 1.40 1.10 

PER WK: 
5 Li 
10 ti 
20 ti 
30 ti 
40 ti 
50 ti 
Package plans must be completed In 7 -day period. 
No additional discounts. 

BURLINGTON 
Kit Carson County -Map Location G-5 

See SRDS consumer market map and data at beginning 
of the State. 

KNAB 
1967 

Subscriber to the NAB Radio Code 
Media Code 4 206 0770 7.00 
Al Ross, dba/Burlington Radio Co., Box 516, Bur- 

lington. Colo. 80807. Phone 303-346-8600. 
I. PERSONNEL 

Owner/Manager-Al Ross. 
Sales Manager -Norman Travis. 
Chief Engineer -Bette Bailley, 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1,000 w.; 1190 kc. Non -directional. 
Operating schedule: . MST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3b, 4a, 4d, 5, 6a, 8. 
Rate Protection: loa, ila, 12a, 13a, 14a, I5b. 
Basic Rates: 21a, 21d, 22b, 23b, 29b, 28b, 28c, 29a. 
Contracts: 40a, 41, 44a, 46, 47a, 51a. 
Comb.; Cont. Discounts: 60b, 61a. 
Cancellation: 71a, 73b. 
Prod. Services: 82. 
Affiliated with American Information Network. 
Member: The Intermountain Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. I ER 4/15/67-Rec'd 3/15/68. 
6. SPOT ANNOUNCEMENTS 

1 -MINUTE -100 WORDS OR LESS 
Ix 26x 52x 104x 156e 260e 312x 624x 

Ea 3.90 3.83 3.74 3.60 3.59 3.44 3.28 3.12 
7. PACKAGE PLANS 

A -Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B -All other times. 

PER WK EA: 

I min 
12 ti 2.93 
18 tL..._.....- 2.73 
24 tL.._ 2.54 
30 ti...._..._ 2.34 
36 IL 2.15 

30 see 10 see I min 30 see Il0 see 
2.34 1.47 2.34 1.88 1.17 
2.20 1.37 2.15 1.72 1.08 
2.02 1.27 1.95 1.56 .98 
1.88 1.17 1.76 1.40 .88 
1.72 1.08 1.56 1.24 .78 

8. PROGRAM TIME RATES 
Ihr 1/2hr I/4hr IO min 5min 

1 e _.._.._._ 30.00 18.00 12.00 9.00 8.00 
26 z. _ 29.40 17.64 11.76 8.82 5.88 
52 L...._._..._.._ 28.80 17.28 11.52 8.64 5.76 
104 z 28.20 16.92 11.28 8.46 5.64 
156 z ._ 27.60 16.56 11.04 8.28 5.52 
260 z....._.._...._ 26.40 15.84 10.56 7.92 5.28 
312 x _....- 25.20 15.12 10.08 7.56 5.04 
624 z....._........_.._ 24.00 14.40 9.60 7.20 4.80 

CANON CITY 
Fremont County -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KRLN 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 206 0840 8.00 
KRLN Inc.. Box 511, Canon Cty, Colo. 81212. 

I. PERSONNEL 
President -Norton Warner. 
General Manager -Ed Wattrock. 

2. REPRESENTATIVES 
Mountain States -Bob Mix Co., Inc. 

3. FACILITIES 
1.000 w.; 1400 kc. Non -directional. 
Operating schedule: 5:45 am -7:00 pm. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable within 16 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards appb. 
General: la, 2a, 3a, 4a, 9d, 5, 8a, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g. 
Basic Rates: 20b, 21a, 21b, 21e, 22a. 23a, 24b. 24e, 

25a, 28a, 28c, 29a, 30, 32b, 33a. 
Contracts: 40a, 41, 92d, 45, 48, 47a, 49, 51b. 
Comb.; Cont. Discounts: 60f, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective January 1, 1965. 
Rates received April 19. 1965. 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PLAN 

(Within 7 days) - 1 min - - 30 sec - - 10 sec - 
PEIt WK: ea tot ea tot ea tot 
5 ti 3.50 17.50 2.70 13.50 1.75 8.75 
10 ti..._ 3.00 30.00 2.40 24.00 1.50 15.00 
15 ti..._ 2.80 42.00 2.20 33.00 1.40 21.00 
20 U..._ 2.60 52.00 2.10 42.00 1.30 26.00 
25 ti 2.40 60.00 1.90 47.50 1.20 30.00 
30 ti 2.20 66.00 1.80 54.00 1.10 33.00 
50 ti 2.00 100.00 1.60 80.00 1.00 50.00 

MONTHLY ANNOUNCEMENT PLAN 
(Within 1 month) 

PER MO: 
40 ti..._ 2.80 112.00 2.20 88.00 1.40 58.00 
60 ti..._ 2.60 156.00 2.10 126.00 1.30 78.00 
80 ti 2.40 192.00 2.00 160.00 1.20 96.00 
100 tl..._ 2.20 220.00 1.80 180.00 1.10 110.00 
120 ti ....... 2.00 240.00 1.60 192.00 1.00 120.00 

YEARLY ANNOUNCEMENT PLAN 
(Within 1 year) 

PER YR: 1 min 30 sec 10 sec 
156 ti 3.00 2.50 1.50 
260 ...... .............. ...... 2.80 2.20 1.40 
312 li..._.._.......... _.._.._...... _ ........ .._ 2.50 2.00 1.25 
624 ti ............ ......._ ...... _.._.._....... ..._ 2.20 1.80 1.10 
1000 ti 2.00 1.60 1.00 
All announcements. regardless of length, may be 
combined to earn greater frequency. 

COLORADO SPRINGS 
(7 AM; 6 FM) 

(Including Manitou Springs) 
El Paso County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imp's' 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine estent o:' indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

KCMS KCMS-FM 
1958 1953 

MANITOU SPRINGS 

gip FIMU 

Media Code 4 206 0980 2.00 
Slr. & Mcc. C. M. Edmonds. Box 592. 68 Mianehaba 

Ave.. Manitou Springs, Colo. 80829. Phone 303- 
685-5778. 

I. PERSONNEL 
President -C. M. Edmonds. 
Commercial Manager -Mrs. C. M. Edmonds. 

2. REPRESENTATIVES 
Radio Time Sales. 

3. FACILITIES 
500 w. days, 250 w. nights; 1490 kc. Non -directional. 
Operating schedule: 5:30-12:30 am. MST. 
FM -ERP 51,000 w. (horiz.), 11,000 w. (vert.): 102.7 
mc. Stereo. 
Antenna ht.: 2.080 ft. above average terrain. 

4. AGENCY COMMISSION 
15/n time and talent: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a, 4a. 4c, 5, 6b, 7a, 8. 
Rate Protection: 15h. 
ltasie Rates: 22h. 26, 29a. 
Contracts: 40a. 46, 47a. 
Comb.; Cont. Discounts: 60a, 60k, 61a, 61b, fob, 62e. 
Cancellation: 70n. 70c, 71h. 73a. 
Member: Fine Music Group. 

TIME RATES 
Eff 7/1/68 -Reed 8/22/88. 

(This listing continued on next paga) 
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Colorado Springs -K C M S, 
K C M S -FM -Continued 
6. SPOT ANNOUNCEMENTS 

WKLY: 5 t1 10 ti 20 t1 30 tl 
1 min. 7.00 6.75 6.50 6.25 
30 see 5.25 5.00 4.75 4.50 
MONTHLY: 50 ti 60 tI 90ti 120 ti 

1 min 6.25 6.00 5.75 5.50 
30 sec 4.50 4.35 4.20 4.00 
PER YR: 360x 720x 1080x 1440x 

1 min._...._ 6.00 5.50 5.25 5.00 
30 sec 4.25 4.00 3.75 3.50 
10 sec ID: 50% of applicable 1 -min. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: 13wk 2Iwk52wk 
3 ti 6.50 6.15 5.85 
6 Lí ..............._..._................._.._.._.._ 5.85 5.50 5.20 
12 ti 5.20 4.85 4.55 

KKFM (FM) 
1958 

COLORADO SPRINGS 

©r] F IMU 
Subscriber to the NAB Radio Code 

Media Code 4 206 1120 4.00 
Garvey Communications Systems, Inc., Box 2110, 512 

S. Teton St., Colorado Springs, Colo. 80901. Phone 
303-634-2844. 

I. PERSONNEL 
President -Harvey Childers. 
General Manager -George W. Jeffrey. 

3. FACILITIES E1tY 23,000 w.; 96.5 mc. 
Operating schedule: 7 am -11 pm Mon thru Sat; 
9 am -10 pm Sun. MST. 
Antenna ht.: 2.300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only' 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 7b, 

8. 
Rate Protection: log, 12g, 13g, 14d, 150. 
Basic Rates: 20b, 21a, 21d, 22a, 22b, 23a, 24c, 25a, 

28a, 30, 33b. 
Contracts: 40e, 41, 42a, 42c, 43, 44a, 46, 47e, 48, 49, 

bib. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61b, 62b. 
Cancellation: 70e, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Available for multiplex with K.KTV. All products or 
services and the advertising continuity thereof are 
subject to KKFM acceptance before broadcast. 

TIME RATES 
NATIONAL AND LOCAL BATES SAME 

No. 4 EF 10/1/66 -Reed 9/28/66. 
6. SPOT ANNOUNCEMENTS 

BUY IT BY THE HOUR 
20 1 -min, 5 hr per wk, ea 9 
16 1 -min. 4 hr per wk, ea 10 
12 1 -min, 3 hr per wk, ea 11 
S 1 -min, 2 hr per tek, ea -.._...._....... 12 
4 1 -min, 1 hr per wk, ea 14 

1 MINUTE NIGHT SPOTS 
(Mon thru Fri 6-11 pm) 

1 per day, ea 2.50 2 per day, ea 2.25 
Minimum 1 contract month. 

7. PACKAGE PLANS 
BUY IT BY THE MINUTE -ROS 

PER WK: PER WK: 
60 1 min 105 20 1 min 55 
50 1 min. 100 10 1 min 30 
90 1 min 90 Open 3.50 
30 1 min 75 

8. PROGRAM TIME RATES 
PER WK: I hr 1/2 hr PER WK: I hr 1/2 hr 

1 ti 52 26 4 ti 184 82 
2 ti 100 50 5 ti 220 110 
3 ti 144 72 6 ti 252 126 
Rates are per month, based on 4 programs per month. 

KPIK 
1957 

COLORADO SPRINGS 

Media Coda 4 206 1260 8.00 
Western Broadcasting Co.. Box 2440. Mayfair Hotel, 

Colorado Springs, Colo. 80901. Phone 303-634-1503. 
I. PERSONNEL 

Partner & Gen"' Mgr. -Donald L. Drennan. 
Sales Manager -Everett Murray. 
Program Director -Norman Tester. 

2. REPRESENTATIVES 
National -Grant Webb & Company. 
Southwest -Mario Messina Company. 
Southeast -Busby, Finch and Woods, Inc. 

3. FACILITIES 
5,000 w. days; 1580 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. MST. 
Partial simulcast operation. Simulcast during AM 
operations hours. For nonsimuleast see KPIK-FM listing. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply, 
General: la, 2b, 3a, 3d, 9a, 9d, 5, Ba, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 15e. 
Basic listes: 20b, 21b, 21d, 22b, 23b, 24b, 24e, 25a, 

26. 28b, 28c, 29b, 30. 
Contracts: 40a, 91, 42a, 42c, 94a, 45, 46, 97e, 48, 

49, 51a, 51b, 51e. 
Comb.: Cont. Discounts: 60b, 60e, 601, 61a, 62d. 
Cancellation: 70a, 70c, 71a, 73a, 73b. 
Prod. Services: 80. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective January 1. 1965. (Card No. 2.) 

Card received February 25, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
I ti 7.00 5.60 260 ti 5.30 4.25 
104 ti 6.90 5.20 312 ti 4.95 4.00 
156 ti 5.80 4.70 500 ti 4.60 3.70 
10 second ID's -rates available on request. 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PLANS 

PER WK: 1 min 30 sec 1 min 30 see 
15 ti 96.00 78.00 40 ti 198.00 160.00 
20 ti 116.00 99.00 50 ti 230.00 185.00 
30 ti............ 159.00 127.50 

A Chicago SRDS Gold Chevron Copy Clinic studies and evaluates advertisements placed 
by media in SPOT RADIO RATES AND DATA and SPOT TELEVISION RATES AND DATA. They 
are, left to right, Gordon L. Gredell, Assoc. Media Dir., D'Arcy Advertising Co.; John 
Cole, Media Supv., Needham, Harper & Steers, Inc.; Philip L. Zimmerman, Supv. Radio & 
TV Facilities, Toni Corp.; Mary Alice Crisafulli, Media Supv., Clinton E. Frank, Inc. 

THESE MEDIA PEOPLE 
ARE HELPING YOU TO GET 

MORE USEFUL MEDIA INFORMATION 

They are volunteer members of the SRDS Gold Chevron Copy 
Clinics. There are twenty-six of them in New York and Chicago. 
They meet in groups of three or four, each group for a specific 
media type. They scrutinize media advertisements that have run 
in SRDS. They look closely for the kind of information that will 
help them -and help you -in evaluating and comparing media. 
They criticize, favorably and unfavorably, without restraint. Their 
comments, anonymously and confidentially, are discussed with the 
media owner. With some modification, they are published for the 
benefit of all media owners. 
Slowly, to be sure, but certainly, they are helping media copy- 
writers to give them -and you -a better basis for media judgments. 
This, they believe, will be equally useful to all media seriously 
interested in preparing helpful copy. 
We acknowledge, with gratitude, their contribution to our industry. 

NEW YORK CLINIC 
J. (Jack) T. D. Cornwell 
Mgr., Adv./Sales Prom. 
Celanese Chemical Co. 
David D. Keegan 
Media Coordinator 
Thos. J. Lipton Co. 
Englewood Cliffs, N. J. 
Arnold Kiczales 
Account Executive 
Basford, Inc. 
Daniel M -Grath 
TV Account Executive 
Doyle, Dane & Bernbach 
Joseph H. Newman 
Media Director 
Marsteller, Inc. 
Mal Ochs 
Dir. Media/Research 
Ross Roy of New York 
Terry Pellegrino 
Asst. to Sr. V.P./Media 
Director 
Young & Rubicam 
Grace Porterfield 
Buying Group Manager 
Ted Bates 
Warren Rebell 
V.P. Mkt./Media Research 
Venet Advertising 

William Schink 
V.P./Sr. Media Consultant 
Basford, Inc. 
Bruce Small 
Assn. Media Director 
MacManus, John & Adams 
Joan Stark 
Asst. Group Head, Media 
Dept. 
Grey Advertising 
Richard Trea 
Media Director 
Richard K. Manoff 
Rudy Wohlig 
Media Director 
Doremus & Co. 
Robert Widholm 
Media Group Supervisor 
Needham, Harper & Steers 

CHICAGO CLINIC 
John Priebe 
Media/Research Director 
Reincke, Meyer & Finn 

J. M. Sheviak 
Director of Advertising 
Parker -Hannifin Corp. 
Roy R. Stewart 
V.P., Media Director 
Griswold -Eshleman Co. 
Edwin A. Trizil 
V.P. Print/Outdoor Media 
Manager 
Ps,st Keyes -Gardner 
Alfred S. Trude, Jr. 
V.P., Dir. of Media Rltns. 
Young & Rubicam 
John Cole 
Media Supervisor 
Needham, Harper & Steers 
Mary Alice Crisafulli 
Media Supervisor 
Clinton E. Frank, Inc. 
Gordon L. Gredell 
Associate Media Director 
D'Arcy Advertising Co. 
Gene Wedereit 
Dir. Advertising/P. R. 
Chemetron Corp. 
Philip L. Zimmerman 
Supvsr. Radio/TV Facilities 
Toni Corporation 
Robert L. Zschunke 
V.P., Media Director 
Earle Ludgin & Co. 

R02D 

COLORADO 

K P I K -FM 
1966 

COLORADO SPRINGS 
Media Code 4 206 1261 6.00 
D. P. Pinkston and Donald L. Drennan, tr/as West- 

ern Broadcasting Co., Box 2490, 120 E. Platte 
Ave., Colorado Springs, Colo. 80901. Phone 303- 
634-1503. 

I. PERSONNEL 
Partner & Gen'l Mgr. -Donald L. Drennan. 
Sales Manager -Everett Murray. 
Program Director -Norman Tester. 

2. REPRESENTATIVES 
Grant Webb & Co. 

3. FACILITIES 
ERP 1,500 w.; 94.3 me. 
Antenna ht.: 390 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset to midnight. For simulcast facilities see 
KPIK, KPIK-FM listing. 

4. AGENCY COMMISSION 
15/0 on time; payable 10th of each month. 

5. GENERAL ADVERTISING See ended regulations 
See KPIK listing for coded regulations. 

TIME RATES 

7. PACKAGE 
Eff 1/1/67 -Reed 2/23/67. 
PLANS 
WEEKLY PACKAGES 

1 min 30 see 20 see 10 see 
10 ti 3.00 2.50 2.00 1.50 
20 ti 2.90 2.90 1.90 1.40 
30 ti 2.80 2.30 1.80 1.30 
90 ti 2.70 2.20 1.70 1.20 
50 ti 2.60 2.10 1.60 1.10 
60 ti 2.50 2.00 1.50 1.00 

MONTHLY PACKAGES 
25 ti 2.90 2.40 1.90 1.40 
50 ti 2.80 2.30 1.80 1.30 
100 ti 2.70 2.20 1.70 1.20 
150 ti 2.60 2.10 1.60 1.10 
200 ti 2.50 2.00 1.50 1.00 
300 ti 2.40 1.90 1.90 .90 

MONTHLY DISCOUNTS 
13 wk -5% 26 wk -10% 

ANNUAL PACKAGES 
300 z 2.50 2.00 1.50 1.05 
600 z 2.95 1.95 1.45 1.00 
900 x 2.90 1.90 1.40 .95 
1200 z 2.25 1.85 1.35 .90 
1500 x 2.30 1.80 1.30 .85 
1800 z 2.25 1.75 1.25 .80 
2400 x 2.20 1.70 1.20 .75 

KRDO 
1947 

COLORADO SPRINGS 

Subscriber to the NAB Radio Code 
Media Code 4 206 1400 0.00 
Pikes Peak Broadcasting Co.. Box 1457. 399 S. 8th 

St., Colorado Springs, Colo. 80901. Phone 303- 
632-1515. 

I. PERSONNEL 
)'resident -Harry Both. 
General Manager -lay Gardner. 
Radio Manager -Al Themes. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
John McGuire & Co. 

3. FACILITIES 
1.000 w. daya, 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 5:00-12:05 am. MST. 

4. AGENCY COMMISSION 
15ßt on net time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 313. 4a, 9d, 5, Ba, 8. 
Rate Protection: 15h. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 29b, 25a, 26. 

285. 29a. 
Contracts: 40a. 92a, 95. 96, 97a, 48. 
Comb.: Cont. Discounts: 605, 60f. 
Cancellation: 70a. 70c. 71a. 73a. 
Affiliated with American Information Network. 

TIME RATES 
ER 8/l/66 -Reed 7/11/66. 

7. PACKAGE PLANS 
PER WK: I ti 5 t1 IO ti 15 t1 20+ 
1 min..._ ...... _ ....... _._._.._... 10 9 8 7 6 
30 seconds -75% of minute rate. 
10 seconds- -50% of minute rate. 

8. PROGRAM TIME RATES 

1 i. 24 
1/21/4 5 

min 12 
No further discounts. 

KRYT 
COLORA O4 SPRINGS 

Media Code 4 206 1540 3.00 
Business Office and Studio -1047 S. Circle Dr., Col- 

orado Springs, Colo. 80910. Phone 303-634-4118. 
I. PERSONNEL 

General Manager -William S. Cook. 
Station Manager -Donald J. Tucker. 

2. REPRESENTATIVES 
Holman Company. Incorporated. 

3. FACILITIES 
1,000 se. day's; 1530 hr. Non -directional. 
Operating schedule: Sunrise -loyal sunset. MST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
KRYT-FM. 

4. AGENCY COMMISSION 
15%. No cash discount. 

5. GENERAL RATE POLICY 
TIME RATES 

AM/FM COMBINATION 
NATIONAL AND LOCAL RATES SAME 

ER 3/67 -Reed 7/22/68. 
(This listing continued on next page) 
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COLORADO 
Colorado Springs -K R Y T -Continued 
7. PACKAGE PLANS 

WKLY: I ti 6 t1 12 tl 24 tl 48 ti 60 t1 
1 min 4.90 3.65 3.45 3.25 2.80 2.50 
30 sec 3.50 2.90 2.75 2.60 2.25 2.00 
PER MO: I ti 30 ti 60 tl 120 tl 240 tl 300 ti 
1 min 3.50 3.30 3.05 2.85 2.50 2.10 
30 sec 2.80 2.60 2.50 2.30 2.00 1.65 

MONTHLY DISCOUNTS 
13 wk pkg 5% 26 wk pkg 10% 
PER YR: Ix 360x 720x 1440x 2400x 
1 min 3.00 2.65 2.55 2.25 1.95 
30 sec 2.30 2.10 2.05 1.85 1.55 
Spots between 6-9 am & 4-6 pm extra 10%. 

KRYT-FM 
1967 

COLORADO SPRINGS 
Media Code 4 206 1541 1.00 
William S. Cook, 847 S. Circle Dr., Colorado Springs, 

Colo. 80901. Phone 303-634-4118. 

I. PERSONNEL 
Owner -William S. Cook. 
Station Manager -Donald J. Tucker. 
News Director -John Bartholomew. 

2. REPRESENTATIVES 
Holman Company, Incorporated. 

3. FACILITIES 
Eltl' 28.000 w.; 101.9 mc. 
Operating schedule: 6-2 am. MST. 
Antenna ht.: 340 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -2 am. For simulcast faellities see KRYT. 

4. AGENCY COMMISSION 
15/0 time only. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d. 4a, 4c, 5. 6a, 8. 
Rate Protection: 10b, 11b, 12h, 13h, 14h, 15h. 
Basic Rates: 20b, 21a, 21c, 22a. 23a, 24b, 255, 26, 

29a, 32b, 33b. 
Contracts: 40a, 41, 42a. 43, 945, 95. 46, 47a, 48. 

50, 51b. 
Comb.; Cont. Discounts: 80h, 60e, 601, 61a. 62. 
Cancellation: 700, 70d, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
For combination rates see KRYT. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 3/67 -Reed 7/22/68. 
6. SPOT ANNOUNCEMENTS 

lx I3x 26x 52x 104x 1560 312x 
1 min 2.50 2.25 2.00 1.75 1.50 1.25 1.00 

8. PROGRAM TIME RATES 
lx I3x 26x 52x I04x 

1 hr 18 17 16 15 14 
1/2 hr 11 10 9 8 7 

KSSS 
1955 

COLORADO SPRINGS 

I56x 312x 
13 12 

6 5 

Subscriber to the NAB Radio Cede 
Media Code 4 206 1680 7.00 
Northwest Publications. Inc., Box 2589, 3939 E. San 

Miguel. Colorado Springs, Colo. 80901, Phone 
303-596-5000. 

I. PERSONNEL 
General Manager -John H. Borgen. 
Marketing & Research -Wes Bradley. 
Chief Engineer -1311l Osborne. 

2. REPRESENTATIVES 
Adorn Young-VTM, Inc. 
Denver -Bob I9ix Co., Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 740 kc. 

Directional -separate patterns day and night.. 
Operating schedule: 24 hours MST/MDBT. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3c, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10g. 11g. 12g, 13g. 14a. 16. 
Basic Rates: 2ob, 21a. 21h, 214. 22a, 23a, 24a, 24e, 

25a, 29a, 33a. 
Contracts: 40c, 41, 42a, 42c, 43, 44b. 45, 46. 47a, 48, 

51a. 51b. 51e. 
Comb.; Cont, Discounts: Bob, 60d, 60g, 601, 61a, 61b. 

62b, 62d. 
Cancellation: 70a. 70e. 714, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MSS Radio Network. 

TIME RATES 
No. 6 ER 7/15/68 -Reed 7/11/88. 

AA -Mon thru Sat 6-9 am & 3-6 pm. 
A -Mon thru Sat 5-6 am, 9-10 am, 11 am -2 pm, 6-7 
pm; Sun 6 am -7 pm. 
B -All other times except Special Programming. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 
I ti 3 tI 6 ti 12 ti 18 ti 24 ti 30 tI 36 ti 

1 min 7.00 6.00 5.50 5.00 4.50 4.00 3.50 3.00 
30 sec 6.00 5.00 4.50 9.00 3.50 3.00 2.50 2.25 
10 sec 3.50 3.00 2.75 2.50 2.25 2.00 1.75 1.50 

CLASS A 
1 min 5.00 4.00 3.50 3.25 3.00 2.75 2.50 
30 sec 3.50 3.00 2.75 2.50 2.25 2.00 1.75 
10 sec 2.50 2.00 1.75 1.65 1.50 1.40 1.25 

CLASS B 
1 min 3.50 3.00 2.75 2.50 2.25 2.00 1.75 
30 sec 2.50 2.00 1.75 1.65 1.50 1.40 1.25 
10 sec 1.75 1.50 1.40 1.25 1.15 1.00 .90 
Time periods may be combined to earn the frequency 
rate. 

8. PROGRAM TIME RATES 
CLASS AA 
5 min 10 min 1/4 hr 1/2 hr I hr 

1 x 9.00 12.00 14.00 26.00 50.00 
3 z ................ ...... 8.00 11.00 13.00 25.00 99.00 
6 z 7.00 10.00 12.00 24.00 47.00 

CLASS A 
1 x 7.00 10.00 12.00 22.00 
3 x 6.00 9.00 11.00 21.00 
6 x 5.00 8.00 10.00 20.00 

CLASS Il 
1 x 5.00 8.00 10.00 16.00 
3 x 4.50 7.00 9.00 15.00 
6 z 4.00 6.00 8.00 14.00 
13 who minimum. 

9. PARTICIPATING PROGRAMS 
Party Line -Mon thru Fri 10-11 em & 2-3 pm. 
PER WK: I wk I3wk 
2 ti Tues & Thurs _ 11.00 10.00 
3 G Mon, Wed, Fri 10.00 9.00 
5 ti Mon -Fri 9.00 8.00 
Swap Shop -Sat 10-11 am. 

Ix I3x 
1 min 5.00 4.50 

40.00 
39.00 
38.00 

30.00 
29.00 
28.00 

KVOR KVOR-FM 
1921 1960 

COLORADO SPRINGS 

R A.B 

52wk 
9.00 
8.00 
7.00 

52x 
4.00 

Subscriber to the NAB Radio Code 

Media Code 4 206 1820 9.00 
Wolverine Broadcasting Corp., Box 966. 615 East 

Brookside. Colorado Springs, Colo. 80901. Phone 
303-632-3536. 

I. PERSONNEL 
Pres. & Gen'l Mgr. Jim Vinall. 
Sales Manager -"Bus" Oaks. 

2. REPRESENTATIVES 
Edward retry & Co., Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1300 kc. 

Non -directional. 
Operating schedule: 5:00-1:00 am. MST. 
FM-EaP 1,350 w.; 92.9 mc. 
Antenna ht.: Minus 150' below avenge terrain. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 5, 6a, 8. 
Rate Protection: 1013. 11h. 12h, 13h, 14h. 
Basic Rates: 20a, 22a, 23a, 25a, 28h, 29a. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 70a. 70c, 73a. 
Affiliated with CBS Radio Network. 
Member: Intermountain Network. 

TIME RATES 
No. 27-R-2 Elf 7/1/68-Rec'd 9/9/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 520 104x 1565 260x 312x 6240 

1 min 9.50 9.25 9.00 8.75 8.50 8.25 7.75 7.25 
7. PACKAGE PLANS 

SATURATION PLAN 
A -Mon thru Sat 6:30-9:30 am & 9:30-7 pm. 
13 -All other times 

CLASS A 
PER WK, EA: 12 ti 18 ti 24 ti 30 t1 36 ti 

1 min 8.50 8.00 7.65 7.25 6.80 
30 sec 6.80 6.45 6.00 5.75 5.40 

('LASS B 
1 min. 6.50 8.15 5.85 5.50 5.20 
30 sec 5.20 9.95 4.65 9.90 4.15 
10 sec 3.25 3.08 2.93 2.75 2.60 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr IO min 5 min 

1 x 72.00 93.00 29.00 22.00 14.50 
26 x 70.00 42.00 28.00 21.50 14.25 
52 x 69.00 41.00 27.50 21.00 13.75 
104 z 68.00 40.00 27.00 20.50 13.50 
156 z 66.00 39.00 26.50 20.00 13.25 
280 x 63.00 38.00 25.00 19.00 12.75 
312 x 60.00 36.00 24.00 18.00 12.00 
624 x 58.00 34.00 23.00 17.00 11.50 

9. PARTICIPATING PROGRAMS 
Open Circuit -Maggie Houston -Mon thru Fri 11:20 
am -12:55 pm; Sat 11:10 am -12 :55 pm, 1 min ea, 
flat 10.00. 

DISCOUNTS 
13 wk -5% 26 wk -10% 39 wk -15% 52 wk -20% 

KYSN 
1956 

COLORADO SPRINGS 
Media Cede 4 206 1960 3.00 
Business Office and Studio -Box 1715, 146 W. Arvada. 

Colorado Springs, Colo. 80901. Phone 303-634-1511. 
I. PERSONNEL 

President -Donald T. Harding. Jr. 
Vice-Pres. & Gen'l Mgr. -John H. Lambert. 
Irogram Director -Bill Adams. 

2. REPRESENTATIVES 
Paul H. Raymer Company, Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1460 kc. 

Directional -night only. 
ereiingv schedule: 24 hours daily. MST. 

4. GENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10h. 14h. 
Basic Rates: 20a, 21a, 21b, 21c, 21d, 23h, 24a, 24c, 

25c, 26, 28e, 20h, 30, 31. 
Contracts: 40a, 41, 42d, 44a, 45, 96, 47a. 48, 51e. 

51b, 51c. 
Comb.; Cont. Discounts: 60a, 60g. 611, 62b, 62d. 
Cancellation: 70b, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
ER 4/1/68-Rec'd 3/22/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm; Sun 7 am -7 pm. 
B -Daily 7 pm -midnight. 

7. PACKAGE PLANS 
1 MINUTE 
CLASS AA 

PER WK: I ti 6 t I2ti 18 ti 24tí 30ti 
1 wk 8.00 7.50 7.25 7.00 6.75 6.50 
13 wk ... 7.75 7.25 7.00 6.75 6.50 6.25 
26 wk 7.50 7.00 6.75 6.50 6.25 6.00 
52 wk 7.25 6.75 6.50 6.25 6.00 5.75 

CLASS A 
1 wk 7.00 6.50 6.25 6.00 5.75 5.50 
13 wk 6.75 6.25 6.00 5.75 5.50 5.25 
26 wk _ 6.50 6.00 5.75 5.50 5.25 5.00 
52 wk 6.25 5.75 5.50 5.25 5.00 4.75 

CLASS B 
1 wk 5.00 4.50 4.25 4.00 3.75 3.50 
13 wk 4.75 4.25 4.00 3.75 3.50 3.25 
28 wk. 4.50 4.00 3.75 3.50 3.25 3.00 
52 wk 4.25 3.75 3.50 3.25 3.00 2.75 

30 SECOND 
CLASS AA 

1 wk 7.00 6.50 6.25 6.00 5.75 5.50 
13 wá 6.75 6.25 6.00 5.75 5.50 5.25 
26 wk. 6.50 6.00 5.75 5.50 5.25 5.00 
52 wk 6.25 5.75 5.50 5.25 5.00 4.75 

CLASS A 
1 wk 6.00 5.50 5.25 5.00 4.75 4.50 
13 wk. 5.75 5.25 5.00 4.75 4.50 4.25 
26 wk 5.50 5.00 4.75 4.50 4.25 4.00 
52 wk ... 5.25 4.75 4.50 9.25 4.00 3.75 

CLASS B 
1 wk 9.00 3.50 3.25 3.00 2.75 2.50 
13 wk 3.75 3.25 3.00 2.75 2.50 2.25 
26 wk 3.50 3.00 2.75 2.50 2.25 2.00 
52 wk 3.25 2.75 2.50 2.25 2.00 1.75 
10 sec (A & B only) : 60% of applicable 1 -min. 
All spots may be combined for frequency. 
No further discounts. Two or more contracts may not 
be combined for the purpose of earning retroactive 
discounts. 

M. SPECIAL FEATURES 
Five Minute News at :55-1-1/2x 1 -min. 
Headline News at :27 and Weather at :15 and :45- 
1-1/2x 30 -sec. 

CORTEZ 
Montezuma County -Map Location B-8 

See SRDS consumer market map and data at begin- 
ning of the State 

KVFC 
1955 

NA Is 

Subscriber to the NAB Radio Code 
Media Code 4 208 2100 5.00 
KVFC. Inc., Box 740. KVFC Bldg., Cortez, Colo. 

81321. Phone 303.565-3463. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Jack W. Hawkins. 
Assistant Manager -Dorothy Way. 
Commercial Manager -Don Boston. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 1,000 w.: 740 kc. 
Directional -nights only. 

Operating schedule: 5:30 am -10:30 pm. MST. 
4. AGENCY COMMISSION 

15% on time only: no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 3e, 3d, 4a, 5. 6a, 7a, 8. 
Basic Rates: 206. 23a, 24h, 26. 29a. 
Contracts: 45. 46, 47a. 
Cancellation: 70a 70c, 72. 
Prod. Services: 80. 82. 
Affiliated with MBS Radio Network, 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
ER 7/1/66 -Reed 6/27/66. 

6. SPOT ANNOUNCEMENTS 
1 min 4.68 30 see ....... ________ 3.74 

7. PACKAGE PLANS 
A -Mon thru Fri 6:30-9:30 am & 4:30-7 pm. 
B -All other times. 

SATURATION ANNOUNCEMENT PLAN 
I MIN: 6x I2x 18x 24x 30x 36x 

A 3.85 3.50 3.25 3.05 2.80 2.55 
B 3.15 2.80 2.55 2.35 2.10 1.85 

20/30 SEC: 
A 3.15 2.80 2.60 2.40 2.25 2.05 
B 2.65 2.25 2.05 1.85 1.65 1.50 

10 SEC: 
A _ 2.10 1.75 1.65 1.50 1.40 1.30 
B 1.75 1.40 1.30 1.15 1.05 95. 

8. PROGRAM TIME RATES 
1 hr 36. 
1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr. 90% of hour. 1 min: 13% of hour. 

DISCOUNTS 
13x-4% 104x-12% 260x-20% 
52x-8% 156x-16% 

CRAIG 
Moffat County -Map Location B-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

KRAI 
1948 

R A B 

Media Cods 4 206 2240 9.00 
Northwestern Colorado Broadcasting Co.. Box 65, 

Craig. Colo. 81626. Phone 302-829-6574. 
Other office -George O. Cory, Box 970. Montrose, 

Colo. 
I. PERSONNEL 

President -George O. Cory. 
Station Manager -Richard Bonderud. 

2. REPRESENTATIVES 
Mountain States -Bob Mix Co.. Inc. 

3. FACILITIES 
1,000 w. days. 500 w. nights; 550 kc. 

Directional -night only. 
Operating schedule: 6:00 am -10 pm weekdays; 7:00 
am -10:00 pm. Sun. MST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3b, 3c. 3d, 4a, 4d, 5, 

6a, 7h. 8. 
Rate Protection: 10e, 11e, 12e. 13e, 14e, 15e, 16. 
Basic Rates: 20b, 21a, 21h, 21e, 21d, 22a. 22h, 23a, 

23h, 290, 24e, 25e, 26, 28h, 28c, 29a, 325, 335. 
Contracts: 405. 41, 425, 42d, 43, 44e, 44b, 45, 46. 

97a, 48. 49. S0. 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60d, 60e. 60f. 60h. 61a, 61b, 

61e. 62a, 62b. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73h. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS Radio Network. 
Member: The Colorado Network. 

TIME RATES 
No. 2A Rev 6/1/68 -Reed 7/31/68. 

6. SPOT ANNOUNCEMENTS 
PER WK. EA: 

6ti 12ti 18 ti 24 ti SO t1 36ti 
1 min 2.70 2.50 2.40 2.30 2.20 2.10 
30 see 2.20 2.00 1.90 1.80 1.70 1.60 
10 sec 1.70 1.50 1.40 1,30 1.20 1.10 

ANNUAL PLAN 
Contract advertisers using 312/624/1248/1872 spots 
within a 52 -week period will earn the 6/12/21/36 
plan rate, regardless of number run In any one week. 
In event contract isn't fulfilled, schedules will be 
adjusted to rate earned each week. 
All spots regardless of length may be combined to 
earn frequency. 

8. PROGRAM TIME RATES 
PER WK. EA: I tI Sti 6ti 
1/4 hr 7.30 6.30 5.60 
10 min 6.30 5.90 4.80 
5 min 4.20 3.60 3.20 
13 -week minimum, 

DELTA 
Delta County -Map Location B-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KDTA 
1955 

Media Code 4 206 2380 3.00 
Monarch Broadcasting Co., Box 452, Delta. Colo. 

81416. Phone 303-874-4544. 
1. PERSONNEL 

President & Gen'l Mgr. -D. E. Towne. 
Station Manager -Dana Towne. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
250 w.; 1900 kc. Non -directional. 
Operating schedule: 5:55 a.m. to 10:00 p.m. week- 
days; 6:55 a.m, to 6:00 p.m. Sunday. MST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 4e, 5, 6a, 7a. 
Rate Protection: 10a, 11b, 12a, 13h, 195, 15h, 16. 
Basic Rates: 20a, 21a. 29h, 25a, 27, 29a. 
Contracts: 90a. 41. 42c, 94b, 95, 46, 47h, 48, 51a, 

51b. 
Comb.; Cont. Discounts: 60e, 60d, 61a, 82h, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with NAS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 15. 1955. 
Rates received February 11. 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 

hr. hr. hr. min. min. sec. 
1 time 20.00 12.00 7.00 4.00 2.50 2.00 

13 times 19.00 11.40 6.65 3.80 2.35 1.90 
26 times 18.00 10.80 6.30 3.60 2.25 1.80 
52 times 17.00 10.20 5,95 3.40 2,10 1.70 

104 times 16.00 9.60 5.60 3.20 2.00 1.60 
156 times 15.00 9.00 5.25 9.00 1.85 1.50 
260 times ...... _.... 2.80 1.75 1.40 
312 or more 

times _.... _... __ 1.70 1.15 

YOUR PROBLEM 

OF MEDIA SELECTION 

... is always in the minds of SRDS 

publication advertisers. That's why 

they try to give you the data you need 

and want as you prepare lists. 

Media advertisers in SRDS publi- 

cations pack their Service -Ads with 

facts about their markets, data on 

editorial or programming, and serv- 

ices to you. It's the best way to make 

quick, clear, media comparisons. 
048D 
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COLORADO 

DENVER (16 AM; 10 FM) 
(including Arvada, Aurora, Englewood, 
Golden, Lakewood, Littleton) 

Denver, Denver County --Map Location E-5 
Aurora, Adams County-Map Location F-5 
Englewood, Arapahoe County-Map Location F-5 
Golden. Jefferson County-Map Location E-5 
Lakewood, Jefferson County-Map Location E-5 
Littleton. Arapahoe County-Map Location F-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine a -tent of indi- 
vidual station coverage, audience delivered. etc. with- 
in the area. 

Denver Metro Market Group 
Intermountain Network 

Comprised of: 
KTLN-Denver GVCR-Colorado Springs 
EGIIP-Pueblo 
Rates: See Intermountain Network under Regional 
Radio Networks and Groupa. 

KA DX (FM) 
1956 

DENVER 

CH:112 ©g F,MU 

Media Code 4 206 2450 4.00 
Sound Corporation of Colorado, 9805 E. DUI Ave.. 

Denver Colo. 80222. Phone 303-755-1213. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-John J. McGuinness. 
Program Director-Donald L. Pfau. 

2. REPRESENTATIVES 
Herbert E. Groskln & Company. 

3. FACILITIES 
ERT' 50.000 w.: 105.1 mc. Stereo. 
Operating schedule 6 am -midnight. MST. 
Antenna ht. 175 ft. shove average terrain. 

4. AGENCY COMMISSION 
I5/n time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2h, 3a. 3d, 4a, 5. 8. 
Rate Protection: 11d. 12d. 13d. 14d. 15b. 
Basic Rates: 20a, 21b, 22a, 23b, 24a, 25a, 28e, 29b, 

33d. 
Contracts: 40a. 41. 92b, 922d. 44b. 45. 46, 49. 
Comb.: Cont. Discounts: 60h. 61b, 62b, 62d. 
Cancellation: 70a. 70e, 71a, 72. 
Prod. Services: 80. 82. 
No program material faded for entry of commercial 
announcements. 
Total announcements limited to six per hour. 
Member: The Groskln Group. 

TIME RATES 
Eft Reed 3/24/67. 

6. SPOT ANNOUNCEMENTS 
Ix 15x 30x 80x 125x 250x 550x 

1 min in.ca 9.50 9 00 8.50 8.00 7.50 7 00 
8. PROGRAM TIME RATES 

Ix 15x 30x 60x 125x 250x 500x 
1 hr 70 67 64 61 58 55 52 
1/2 hr 53 50 48 40 44 42 40 
5 min 30 29 28 27 26 25 21 

KBPI (FM) 
1960 

DENVER 
Media Code 4 206 2520 4.00 
Signal Broadcast Productions, Inc., 2319 Broadway. 

Denver. Colo. 80205. Phone 303-255-8667. 
STATION'S PROGRAMMING DESCRIPTION 

I{BPI (PM): Programmed primarily for housewives, 
but of general interest. 
MUSIC: 8 am -12M 80% middle-of-the-road muffle. 
Some popular jazz after 10 pm. NEWS: network 
regional news at 12:30 pm. Local, national, inter- 
national news summaries at 5 pm & 10 pm. Weather 
on half hour every hour until 9:30 pm. Live Inter- 
views and discussions 9:30-10 pm, remote pickups 
Thur and Fri. Topics of public affairs and entertain- 
ment. No more than 10 minutes commercial time in 
any hour programming. 20 min separation protection 
for eompettng sponsors. Informational features 
throughout day, but programmed 1-1/2 to 3 min in 
length. All such program material in vignette form. 
Recd 10/^3/67. 

I. PERSONNEL 
Pres., Sta. Mgr. & Saler Mgr.-William S. Pierson. 
Program Director-John Miller. 
Chief Engineer --Leo Van Etten. 

3. FACILITIES 
ERP 30.300 w.; 105.9 me. 
Operating schedule: 8 am -midnight. MST. 
Antenna hL: 550 ft. above average terrain. 

4. AGENCY COMMISSION 
15/n time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3a, 9a, 4d. 5, 7b. 
Rate Protection: 10h, 11b, 12h, 13b, 1.913. 
Basic Rates: 20a. 20b, 22a, 23a. 25a, 28a, 29a. 29b. 
Contracts: 40a, 41, 49b, 45, 96, 47a, 48, 49, 51a, 

51b, 51c. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 60h, 601, 61b, 

62a. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 
All competitive advertsera will be guaranteed a mini- 
mum of 20 minutes separation on any log. There will 
be no more than 12 minutes of commercial time in 
any hour of broadcasting. Any saturation schedule 
must allow for no more than 4 commercials per hour. 
in any hour, unless such a contract calls for purchase 
of a 15 minute segment or greater, in such case pro- 
viding exclusive snonsorshin of that time segment. 

(This listing continued on next page) 

Intermountain Network 
delivers 

ORE 
TOTAL 
ADULTS* 
than any other combination 
of advertising media 
in mountain america. 
1,044,700 total adults 
509,400 men 535,300 women. 

;Circulation Pulse 1968 ( ew ^a ie 1967) 

The Intermountain Network 
Main Office: 312 EAST SO. TEMPLE SALT LAKE CITY, UTAH 

Branch: DENVER, COLORADO 

Represented by 

Edward 
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COLORADO 
Denver -K B P I (FMI -Continued 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 9/1/67 -Reed 9/27/67. 
6. SPOT ANNOUNCEMENTS 

Ix 52x 260x 312x 
10 sec 3.60 3.15 2.70 2.15 
30 sec 4.65 4.05 3.30 2.70 
1 min 6.30 5.40 4.05 3.15 

7. PACKAGE PLANS 
FAMILY RECREATION 

(Saturation Same -Day Campaign) 
PER DAY: 6tl 12 tl 24 ti 

1 min. 3.15 2.85 2.55 
30 sec 2.25 1.95 1.50 
10 sec 1.85 1.45 1.00 

VIGNETTE PACKAGE 
1-1/2-2-1/2 minute programs, complete 1n each 
vignette, continuing series, sold on basis of 5 per 
week. 13 week minute. 
Each vignette includes 30 -second open and 1 -minute 
message with close. 

13 WEEK SERIES 
1 per day, 5 per wk, per show 7.50 

8. PROGRAM TIME RATES 
lx 52x 260x 312x 

5 min 9.90 8.55 7.20 5.40 
1/4 hr 19.80 18.00 16.20 14.40 

10. SPECIAL FEATURES 
NEWSCASTS 

(15 min at 5 pm) 
PER WK: Per Par 

Show Show 
5 days 26.55 Over 13 wk....._-.- 25.65 

min5 
days 

(15 
21.15[ Ovep13 wk 19.80 

2 1 -minute commercials in news, with 30 -second 
open and close, minimum 13 week contract. 

ACCOUNT DEVELOPMENT PACKAGE 
Fully commlasionable 99.95 
Consisting of a 6 -week contract, paid -in -advance. 
non -cancellable. 6 days per week providing a daily 
30 -minute musical program with co-operative spon- 
sorship or 3 advertisers. Includes 20 -second co-op 
open and a 20 -second co-op close, plus a 60 -second 
spot. 

NEWS VIGNETTES 
6 per day, 5 days per wk, with sponsorship. Schedul- 
ing is rotated. 

PER DAY: Show 
6-11 1i 5.15 

FOUR WINDS WEATHER 
(On the half-hour every hour) 

Includes Intro and Close, plus 30 -second commercial 
in 13 wk minimum: 
PER DAY: 6 01 12-24 
Ea 4.05 3.15 

KBTR 
1961 

DENVER 

JOHN C. BUTLER & COMPANY, !NCo 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 206 2660 8.00 
Mullins Broadcasting Co.. Box 5667, 1089 Bannock 

St.. Denver. Colo. 80217. Phone 303-266.3601. 
STATION'S PROGRAMMING DESCRIPTION 

KBTR: Programmed for adults. 
All news format, 24 hours daily. Local, regional, 
national, international, sports, weather, time, net- 
work, political, interpretive, on - the - spot reports, 
analysis, trame, business, stock market and network 
commentators. 22 man news department, 3 mobile 
units, 8 wire machines, UPI and AP, WU sports 
ticker tape, weather wire, 6 channel monitor of 
police and fire department, 4 direct lines into news 
central. Contact Representative for further details. 
ltec'd 8/28/68. 

I. PERSONNEL 
President -John C. Mullins. 
Executive Vice -President -Alvin G. Flanagan. 
General Manager -Lew Birchfeld. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
5.000 a.; 710 kc. Directional -same pattern day and 

night. 
Operating schedule: 24 hours. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3d. 4a, 5, 6a, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20b, 211, 22a, 23a, 24a. 25e. 28e. 29a, 

30, 31. 33d. 
Contracts: 40a, 41, 42b, 43. 45. 46, 47a. 51c. 
Comb.: Cont. Discounts: 60a, 60e. 61e. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80. 
Rateholder: 1 spot per week qualifies advertiser foe 
consecutive week discounts, but le not combinable for 
frequency discount. 
Affiliated with American Information Network. 

TIME RATES 
No. 35 Eft 7/1/68-Rec'd 6/5/68. 

AAAA-Mon thru Sat 6-10 am. 
AAA -Mon thru Fri 3-7 pm; Sat 10 am -8 pm. 
AA -Mon thru Fri 10 am -3 pm; Sun 9 am -7 pm. 
A -Mon thru Sun 7 pm -midnight; Mon thru Sat 
5-6 am; Sun 5-9 am. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION SPOTS/FEATURE PROGRAMS 
Advertiser has choice of fixed position for snots or 
program feature. Regular features are 5 minutes or 
less with open and close billboard and commercial 
position. Only 1 -minute rates apply for feature pro- 
grams. Program production charges quoted on specific 
feature. Minimum contract for feature programs -13 
weeks. 

PER WK: -AAAA- -AAA- - AA - -A- 
I 30 1 30 I 30 I 30 

min see min sec min sec min see 
1 ti.. 26.00 20.80 21.00 18.80 16.00 12.80 13.00 10.40 
3 ti.. 24.00 10.20 19.00 15.20 14.00 11.20 12.00 9.60 
5 ti.. 21.00 16.80 17.00 13.60 13.00 10.40 11.00 8.80 
10 ti 18.00 14.40 15.00 12.00 12.00 9.60 10.00 8.00 
15 ti 15.00 12.00 12.00 9.60 11.00 8.80 9.00 7.20 
Overnight Rate -Daily midnight -5 am, Hat.......... 2.00 

7. PACKAGE PLANS 
SELECTIVE PLANS 

Advertisers may select any day -part, Sun thru Bat, 
or combination of day -parts, at following rates: 
PER WK, EA: 5 ti IO ti 15 ti 
1 min 15 12 11 
30 sec _. 12 10 9 
10 sec: 60% of 1 -min. 
Spots may be scheduled horizontally or vertically on 
designated days. 

TOTAL AUDIENCE PLANS 
(Must be used in 4 weeks) 

PER WK, EA: I min 30 see 

148 ti 7 5 
(') 5 scheduled between 6 am -9 pm Mon thru Fri. 
1 every 3 hours. 
(t) 7 scheduled between 6 am -8 pm Mon thru Sat, 
6 scheduled between 8 am -8 pm Sun, 1 every 2 
hours. 

CONSECUTIVE WEEKS DISCOUNTS 
5 wk -5% 13 wk -10% 26 wk -15% 52 wk -20% 

KDEN 
1956 

DENVER 

time sales inc. 

Medic Code 4 206 2800 0.00 
KDEN Broadcasting Co.. 1601 W. Jewell Ave.. 

Denver. Colo. 80223. Phone 303-935-3525. 
STATION'S PROGRAMMING DESCRIPTION 

EDEN: Programmed for general interest. 
AIR PERSONALITIES handle all time segments. 
News every hour on hour. Weather headlines every 
half hour. 6 am -3:30 pm various air personalities, middle-of-the-road music, interviews with outstand- 
ing visitors to area. 3:30-6 pm emphasis on news 
reports, sports, financial summaries. Folk music 
6-7 pm. Classical music 7-10 pm. 10 pm -6 am air 
personalities with jazz music featured. SPORTS: 
play-by-play football coverage and basketball, college 
and high school. Contact Representative for further 
details. Recd 8/14/67. 

1. PERSONNEL 
Pres. & Sta. Mgr. -E, E. Koepke. 
Vice -President -Gana Amole. 

2. REPRESENTATIVES 
PRO Time Sales Inc. 

3. FACILITIES 
1,00u w. days, 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2b, 3a, 4a, 5, 6a, 76. 8. 
Rate Protection: 10a, lla, 12a. 13e. 14a, 15a. 15b. 
Basic Rates: 20a, 21a, 21d, 22e, 22b, 23a. 24b, 25a, 

26. 28h, 28c, 29a. 
Contracts: 40a. 41. 42a, 42e. 43, 44b, 45, 46, 47a, 

48, 49, 50, 51b. 
Comb.; Cont. Discounts: 60d, 60e, 61a, 62b, 62d. 
Cancellation: 70b, 704, 71a, 72, 73a, 736. 
Prod. Services: 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective July 1, 1984. (Card No. 5.) 
Card received June 4, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 sec 

1 ti _ 7.50 5.00 3.50 
26 ti 7.35 4.90 3.45 
52 ti 7.20 4.80 3.40 
104 ti 7.00 4.65 3.30 
156 ti 6.80 4.50 3.10 
260 ti._ 6.50 4.30 2.95 
312 ti 6.30 4.15 2.85 
365 ti 6.10 4.00 2.75 
500 ti 5.75 3.75 2.55 
1000 ti _ 5.00 3.40 2.30 
2000 ti 4.00 2.75 1.85 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PACKAGE -1 min- -30 see- - 10 sec - 

PER WK: ea tot ea tot ea tot 
6 ti 8.50 39.00 4.30 25.80 2.95 17.70 
12 ti 6.25 75.00 4.15 49.80 2.85 34.20 
18 ti._ 6.00 108.00 4.00 72.00 2.75 49.50 
24 tl 5.75 138.00 3.85 92.40 2.65 63.60 
30 ti. 5.50 185.00 3.70 111.00 2.55 76.50 
36 tl 5 25 189.00 3.65 131.40 2.45 88.20 
48 ti 4.75 228.00 3.30 158.40 2.20 105.80 
72 ti 4.00 288.00 2.75 198.00 1.85 133.20 
Saturation Packages are ROS announcements and will 
be scheduled from 6:00 am -7:00 pm Sun thru Sat. 

Consecutive Week Discounts 
13 wk 2-1/2% 39 wk 7-1/2% 
26 wk ._ 5% 52 wk 10% 

"ANGLE'S CORNER 
PER PARTICIPATION: 
1 tl 11.50 106 ti. 9.91' 
26 ti 11.20 260 ti 9.01' 
52 ti 10.90 312 tl 8.51 
104 ti 10.40 
1/4 hr Programs: -1 wk- -13 wk - 
1/4 hr Programa: ea tot ea tot 
6 ti 23.00 138.00 22.90 132 no 
5 ti._...._._._..__.._.._..__ 24.50 122.50 23.55 117.75 
3 tl 27.50 82.50 26.70 80.10 
2 ti 29.00 18.00 28.25 56.50 -26 wk- -52 wk - 
6 t' 21.00 126.00 19 00 114.00 
5 ti 22.60 113.00 20.70 103.50 
3 t1 25.90 77.70 24.30 72.90 
2 ti 27.50 55.00 26.00 52.00 

IO. SPECIAL FEATURES 
10 -MINUTE NEWSCASTS 
(On the hour, every hour) -1 wk- -13 wk- 

PElt WK: ea tot ea tot 
6 ti 13.25 79.50 12.75 76.50 
5 ti 14.75 73.75 14.30 71.50 
3 ti 17.75 53.25 17.35 52.05 
2 ti. 19.25 38.50 18.90 37.80 -26 wk- -52 wk - 
6 ti 12.25 72 50 11.25 87.50 
5 1i 13.85 6£.25 12.95 64.75 
3 ti 16.95 50.85 16.15 48.45 
2 li 18.55 37.10 17.85 35.70 

5 -MINUTE WEATHERCASTB -1 wk- -13 wk 
PER WE: ea tot ea tot 
6 ti 10.80 63.60 10.20 61.20 
5 ti....._...._........ _ ........ _ 11.80 59.00 11.45 57.25 
3 ti 14.20 42.60 13.90 41.70 
2 ti. 15.40 30.80 15.15 30.30 

-26 wk- -52 wk - 
6 ti 9.80 58.80 9.00 54.00 
5 ti. 11.10 55.50 10.40 52.00 
3 ti _ 13.60 40.80 13.00 39.00 
2 ti 14.90 29.80 14.40 28.80 

K D E N -FM 
1959 

DENVER 

00FMO 
Media Code 4 206 2801 8.00 
KDEN Broadcasting Co , 1601 W. Jewell Ave., 

Denver. Colo. 80223. Phone 303-935-3525. 
STATION'S PROGRAMMING DESCRIPTION 

EDEN -FM: Programmed for adults. 
MUSIC: classical 6 am -noon. Stage music and 
Baroque music noon -3 pm. Classical music 3-10 pm. 
Jazz 10 pm -6 am. News headlines between classical 
music works. COMMERCIAL POLICY average of 
no more than air 1 minute commercial announcements 
per hour. Cultural activities highlighted throughout 
broadcasting. Interviews with people in fine arts Held 
as available. Contact Representative for further de- 
tails. Reed 11/6/87. 

I. PERSONNEL 
President -Ed Koepke. 
Vice -President -F. E. Ample. 

2. REPRESENTATIVES 
PRO Time Sales Inc. 

3. FACILITIES 
Eilt' 30.000 w.: 99.5 me. 
Operating schedule: 24 hours daily. MST. 
Antenna ht.: 380 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 4a, 5, 6a. 7b, 8. 
Rate Protection: 10a, lia, 12a. 13a, 14a, 15a. 15b. 
Basic Rates: 20a, 21a, 21b, 22a, 221), 23a, 24b, 25a, 

26, 28b, 28c. 29a. 
Contracts: 40a, 41, 42a, 42c, 43, 44b, 45, 46. 48, 49, 

50. 516. 
Comb.: Cont. Discounts: Bob. 60f. 61a. 132b, 62d. 
Cancellation: 70h. 71a, 72. 73b. 
Prod. Services: 81. 82. 

TIME RATES 
Rates effective November 1, 1980. 
Rates received October 24. 1960. 

Rev. (Ann. & Pretg.l received August 8, 1961. 
6. SPOT ANNOUNCEMENTS 

1 minute 7.00 
Weekly Volume Discounts 

14 1 -minute announcements weekly _.__.r._ 3% 
21 1 -minute announcements weekly._ _._.._..__ 10% 

8. PROGRAM TIME RATES 
1 hour 35.00 1/2 hour..-_...»-._ 24.50 

Weekly Volume Discounts 
2 to 4 programs weekly ._........_._.. 5% 
5 or more programs weekly --_ 10% 

CONSECUTIVÉc WEEK DISCOUNTS 
26 weeks 5% 52 weeks__.._._.____ 15% 
39 weeks 10% 
All discounts are off open rate. Programs may be 
counted toward announcement frequency. 

KDKO 
1957 

LITTLETON 

Rhythm & Blues 
Media Code 4 206 2940 4.00 
The Wonderful Sound of Colorado. 1728 Sherman 8t., 

Denver, Colo. 80203. Phone 303-534-8137, 
Studios: Box 418, Littleton, Colo. 80120. Phone 

303-794-4211. 
STATION'S PROGRAMMING DESCRIPTION 

KDKO: Programmed for Negro and general Interest. 
MUSIC: rhythm and blues. Air personalities are 
white and Negro. NEWS: 5 min on hour, headlines 
on half hour. Remote broadcasts scheduled. plus 
college athletic events. Contact Representative for 
further details. Reed 10/6/67. 

1. PERSONNEL 
General Manager -David M. Segal. 
Assistant Manager -Perry Davis. 

2. REPRESENTATIVES 
Greener, Hiken, Sears. 
Atlanta -Bernard I. Ochs Co. 

3. FACILITIES 
1.000 w.; 1510 kc. Directional -same pattern day 
and night. 

4.O AGENCY 
schedule: 

MISSIOÑura 
daily. MST. 

15/0. Bills payable Toth of following month. 
5. GENERAL ADVERTISING See coded regulations 

General: la. 2h. 3a. 3b, 3d. 4a. 4d. 5, 6a, 7a, 8. 
Rate Protection: 10d. 11d. 12d. 13d, 14d. 15b. 
Basic Rates: 20a. 20h. 21a, 21b, 22a, 23a, 24a, 25a, 

27. 28c. 29a. 29h. 30. 31. 
Contracts: 40a, 41. 43, 45, 46, 47a, 48, 49, 50, 51b, 

51c. 
Comb.: Cont. Discounts: 60e, 60e, 61e, 62b. 
Cancellation: 70h. 70d, 71a. 73b. 
Prod. Services: 80. 82. 

TIME RATES 
Eft -Rec'd 5/10/67. 

8. SPOT ANNOUNCEMENTS 
FIXED POSITIONS 

PER WK: Flat 6 ti 12 tl 
1 min _..._.... 20.00 15.00 12.50 
30 sec _ 15.00 11.25 9.40 
10 sec 10.00 7.50 6.25 

ALL OTHER TIMES 
1 min 15.00 12.50 10.00 
30 sec........._....._..._..._..._ 11.25 9.40 7.50 
10 sec 7.50 6.25 5.00 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 

8. PROGRAM TIME RATES 
1/2 hr 
1/4 hr 
5 min 

I0. SPECIAL FEATURES 
5 -min newscasts at :45. 
PER WK: 6ti 12ti 18 ti 
4 wk (minimum) 15.00 13.50 12.00 
13 wk+ 12.00 11.00 10.00 
Sports scoreboard: 5 -min at 7:15 am, 12:15, 5:15 & 
11:15 pm Mon thru Sat. 
Per strip, 6 ti per wk, wkly (min. 13 wk() 200 

KFML 

Open 26x 
70.00 60.00 
50.00 40.00 
25.00 20.00 

18 tl 
10.00 

7.50 
5.00 

8.00 
0.00 
4.00 

526 
50.00 
30.00 
15.00 

1955 
DENVER 

Media Code 4 206 3080 8.00 
O'p'allon-O'Connor Broadcasting, Inc., 290 Fillmore 

St.. Denver. Colo. 80206. Phone 303-333-1589. 
STATION'S PROGRAMMING DESCRIPTION 

KFML: Programmed for adults. 
Music 95%, news 5%. AIR. PERSONALITIES all 
segments. 6 am -sign -off serious music selection on 
hour, balance of hour semi -classical. Symphony con- 
certs Sat and Sun 1-5 pm. German program Sun 
noon. RELIGIOUS: 6 can -noon Sun. Financial: 9 am, 
10 am. 5:05 pm, M -F. SPORTS: 8:10 am, 5:10 pm, 
M -S. NEWS: 8 ant, 5 pm, headlines all other hours. 
Interviews 11:45 am -noon M -F. Concert, sports re- 
motes. Contact Representative for further details. 
Recd 5/23/68. 

I. PERSONNEL 
Pres. & Gen'I Mgr. -Timothy D. O'Connor. 
Operations Manager -John E. Morrill. 

2. REPRESENTATIVES 
PRO Time Sales. 

3. FACILITIES 
5,000 w. days; 1390 be. Non -directional. 
Operating schedule: 6 am -local sunset. MST. 
Partial simulcast operation. Simulcast 6 am -local 
sunset Mon thru Sat: 6 am -3 pm & 6 pm -local sunset 
Sun. For non -simulcast faeilities see KFML-FM. 

4. AGENCY COMMISSION 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 21), 3a, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 21b, 23a, 24b, 24e, 27, 28a. 

28c. 29a, 33a. 
Contracts: 40a, 41. 45, 46, 51a. 
Comb.; Cont. Discounts: Eta, 60d, 60e, 60f, 620. 
Cancellation: 70a. 70c, 71a, 72, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with Market 1 Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. IA ER 4/1/66 -Reed 3/29/68. 
A-6 am -6 pm. (AM & FM). 
B-6 pm -midnight (FM only). 

6. SPOT ANNOUNCEMENTS 
CLASS A 

I min 90 see 20 see 10 see 
1 x ..............._.._....._.__...._. _ 8.50 6.50 5.20 4.16 
15 z ._..-_._.... 8.25 6.25 5.00 4.00 
25 z 8.00 6.00 4.80 3.80 
52 z __...._. 7.00 5.75 4.80 3.60 
104 x _._.._.._ 6.75 5.50 4.40 3.40 
208 z 6.25 5.25 4.20 3.20 
260 z 6.00 5.00 4.00 3.00 
312 z 5.75 4.75 3.80 2.80 
520 z 5.50 4.50 3.60 2.80 
624 z 5.25 4.25 3.40 2.50 
780 z 5.00 4.00 3.20 2.30 
1000 x 4.50 3.50 2.75 2.00 
2000 z _ _ 4.00 3.00 2.00 1.50 

CLASS B 
75% of Class A rates. 
Class B rates (KFML-FM) may be combined with 
Class A ratee to earn frequency discounts. 

7. PACKAGE PLANS 
CLASS A 

PER WK: I min 30 see 20 see 10 see 
5-15 ti ...... 7.25 5.50 4.75 4.00 
15-25 ti..._.._ 6.75 5.00 4.50 3.75 
25-50 tf 6.25 4.50 4.00 8.25 
50-100 ti 5.50 4.00 3.50 3.00 

10. SPECIAL FEATURES 
Newscasts: 5 -minutes on the hour 6:00 am -midnight. 

5 -MINUTE NEWSCASTS 
5-15 ti 20. 26-50 ti _...».._ 10. 
16-25 tl. 15. 

KFML-FM 
1953 

DENVER 

time sales inc. 

R A B 
Media Code 4 206 3081 6.00 
O'Fallon-O'Connor Broadcasting, Inc., 290 Fillmore 

St.. Denver. Colo. 80204. Phone 303-333-15011. 
STATION'S PROGRAMMING DESCRIPTION 

KFML-FM: Simulcast with KFML. Serious music 
local sunset -12M. Rock 12M-6 am. Symphony concert 
Toes 7-9 pm. News headlines on hour. German pro- 
gram Sun 3-6 pm. Contact Representatvve for 
further details. Recd 6./17/68. 

I. PERSONNEL 
Pres. & Gent Mgr. -Timothy D. O'Connor. 
Operations Manager --John E. Morrill. 

2. REPRESENTATIVES 
PRO Time Sales. 

3. FACILITIES 
EItP 10,000 w.; 98.5 me. Stereo. 
Operating schedule: 6 am -midnight. MST. 
Antenna ht.: 671 ft. above average terrain. 
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Denver -K F M L -FM -Continued 
Partial simulcast operation. Operated separately 
local sunset -6 am Mon thru Sat; 3-6 pm Sun. For 
simulcast facilities see KFML. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See KFML listing for coded regulations. 
Affiliated with Market 1 Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. IA Eff 9/1/66 -Reed 3/29/66. 
Class B-6 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS B 

75% of Class A rates. 
Class B rates (KFML-FM) may be combined with 
Class A rates to earn frequency discounts. See KFML 
for (lass A rates. 

10. SPECIAL FEATURES 
Newscasts: 5 minutes on the hour 6:00 am -midnight. 

5 -MINUTE NEWSCASTS 
5-15 U. 20. 25-50 ti._ 10. 
15-25 ti ............... 15. 

KFSC 
1954 

DENVER 

R ¡B 
Subscriber to the NAB Radio Cade 

Media Code 4 206 3220 0.00 
Francisco V. (Paco) Sanchez. 2185 Broadway, Denver, 

Colo. 80205. Phone 303-222-8935. 
I. PERSONNEL 

Owner -Paco Sanchez. 
Station Manager -Levi J. Beall. 
General Sales Manager -Charles D. O'Fallon. 

2. REPRESENTATIVES 
New York, Chicago -National Time Sales. 
Los Angeles -Harlan G. Oakes, Inc. 
San Francisco -Don R. Pickens Co. 
Atlanta -David Carpenter Company. 

3. FACILITIES 
1,000 w. days; 1220 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. MST. 

4. AGENCY COMMISSION 
15/0 net time; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a. 9a. 9d, 5. 6a, 7a, 8. 
Rate Protection: 10a. lia. 120. 13a. 
Basic Rates: 20a. 22a, 22b, 23a, 29b, 26, 28a, 29a. 
Contracts: 90a. 15. 96. 
Comb.; Cont. Discounts: 60b. 60k. 61a. 62b, 62e. 
Cancellation: 70a. 70e. 71a, 73a. 
Member: National Spanish Language Network. 
Copy translated into Spanish at no extra charge. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 11 ER 8/1/68 -Reed 7/26/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 30 see 
1 x 6.00 5.00 260 x .5.90 4.50 
26 x 5.90 4.95 312 x 5.30 9.40 
52 x 5.80 9.90 365 x 5.20 9.30 
104 x 5.70 9.80 500 x ................ 5.00 4.00 
156 x 5.60 4.70 750 x 4.50 3.50 
208 x 5.50 4.60 1000 x 9.00 3.00 

7. PACKAGE PLANS I min 30 see 
10 ti per day.... 50 90 
10 ti per wk 55 45 
100 it per nto 525 425 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x 38.50 20.00 10.00 
26 x 37.50 19.50 9.75 
52 2 36.50 19.00 9.50 
104 x 36.00 18.50 9.25 
156 x 35.75 18.00 9.00 
208 x 35.50 17.50 8.75 
260 x 35.00 17.00 8.50 
312 x 34.00 16.50 8.25 
365 x 33.00 16.00 8.00 
500 x ........ 7.75 

KGMC 
1952 

ENGLEWOOD 

R,AIB 
Media Code 4 206 3360 4.00 
MaeLee Radio Inc., Cinderella City. Unit C-3400 

701 W. Hampden, Englewood, Colo. 80110. Phone 
303-781-4481. 

I. PERSONNEL 
President -Robert B. McWilliams. 
General Manager -Grady Franklin Maples. 
Program Director -Wayne Vann. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 

3. FACILITIES 
1.000 w. days; 1150 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset weekdays; 
6:00 am -local sunset Sun. MDT. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 35, 314. 9a, 4c, 5. 6b. 7b. 8. 
Rate Protection: 10b, 11h, 12b, 13b. 
Basic Rates: 20e, 22a, 22b. 23a, 24a. 29b, 28b, 29a. 
Contracts: 40a. 45. 96. 47a. 48. 
Comb.: Cont. Discounts: 60b. 60f, Ola, 61b, 82b. 
Cancellation: 70a. 76c. 71a. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March. 1966. 
Rates received February 28, 1966. 

Class AA -6:00-8:30 am and 3:30-7:00 pm Mon thru Fri. 
Class A -All other times. 

7. PACKAGE PLANS 
1 MINUTE 

WEEKLY SATURATION PLAN 
(To be used within 7 consecutive days) 

PER WK. EA: 
Less than 12 ti 7.00 98 ti 4.50 
12 ti._ 6.00 60 ti 4.25 
18 ti._ 5.50 72 ti 4.00 
24 ti .... 5.00 100 ti _........_.._... 3.50 
36 ti....._..._...... ...... 4.75 

YEARLY PLAN 
(To be used within 365 days) 

BEST OF SCHEDULE 
PER VII, EA: 
1 ti 7.00 156 ti 6.00 
13 ti 6.85 260 ti 5.75 
26 ti 6.75 312 ti 5.50 
52 ti 6.50 385 ti..........._.._.._.._... 5.40 
104 ti 6.25 

YEARLY VOLUME DISCOUNT PLAN 
(Best of Schedule) 

PER Yli, EA: 
600 ti 5.00 2400 tt._.._.._ 4.00 
1200 ti 4.50 3600+ ti 3.25 
Class AA guaranteed specific times, add 1.00 to above 
1 -minute rate. 
30 seconds -80% of minute rate. 
10 seconds -50% of minute rate. 

10. SPECIAL FEATURES 
Newscasts: At :50 hourly. 

NEWSCASTS 
-10 min- -5 min- 2-1/2 min 

PER WK: AA A AA A AA A 
1 ti 28.00 20.00 18.50 13.50 14.80 10.80 
2 tl ....... _.._ 26.00 19.00 17.25 12.75 13.80 10.20 
3 ti.... ........ 24.00 18.00 16.00 12.00 12.80 9.60 
4 ti 22.00 17.00 14.75 11.25 11.80 9.00 
5 ti 20.00 16.00 13.50 10.50 10.80 8.40 
6 ti 18.00 15.00 12.25 9.75 8.80 7.80 
7 II 16.00 14.00 11.00 9.00 8.80 7.20 () 2-1/2 minute programs include headlines hourly 

at :30: sports scoreboard at :15; weathercasts hourly 
at :20 and :90. 

CONSECUTIVE WEEKS DISCOUNT 
13 wk 5% 52 wk _ 20% 
26 wk 10% 

KNOW 
1925 

DENVER 

rrIO ADVERTISING REPRESENTATIVES, INC. 

Media Code 4 206 3500 5.00 
Doubleday Broadcasting Co., Petroleum Club Bldg. 

Denver. Colo. 80202. Phone 303-266-2611. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -H. J. (Hal) Davis. 
National Sales Manager -Arthur L. Knott. 
Program Director -Perry Allen. 

2. REPRESENTATIVES 
Radio Advertising Representatives. Inc. 

3. FACILITIES 
5.000 w.: 630 kc. Directional -night only. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 2b, 3a, 3b. 3d, 4a, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 19b, 15a, 16. 
Basic Rates: 20b, 21a, 21b, 22e. 22b, 23a, 24c, 2514 

28b, 28c, 29a, 32b. 33a. 
Contracts. 40a, 41, 42b, 42d, 44a, 45, 46, 98. 49. 

51a, 51h. 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60g, 601. 61c. 62b. 

62d. 
Cancellation: 70a, 70e, 71a, 72, 734, 73b. 
Prod. Services: 80, 81, 82. 
No cancellation notices effective until 14 days after 
start of broadcasting. Broadcast time may be renewed 
by giving 14 days written notice. 

TIME RATES 
No. 11 Eft 5/15/68-Rec'd 5/13/68. 

AA -Mon thru Sat 6-9 am: Mon thru Fri 3-6 pm. 
A -Mon thru Fri 9 am -3 pm: Sat & Sun 9 am -6 pm. 
B -Mon thru Sat 5-6 am; daily 6 pm -midnight. 
C -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: Ix 26x 52x I56x 312x 520x 1040x 
PER WK: () I ti 6 01 12 tl 18 01 24 01 30 01 

AA 60.00 50.00 45.00 90.00 35.00 31.00 28.00 
A 90.00 37.00 34.00 31.00 28.00 25.00 22.00 
B 27.00 25.00 23.00 21.00 19.00 17.00 15.00 

30 SECONDS 
AA 98.00 90.00 36.00 32.00 28.00 24.80 22.90 
A 32.00 29.60 27.20 24.80 22.40 20.00 17.60 
B 21.60 20.00 18.40 16.80 15.20 13.60 12.00 () Fixed. 

10 see: 60% of applicable 1 -min. 
7. PACKAGE PLANS 

(50% Traffic Time, 50% Other Times) 
PER WK, EA: 12 ti 18 ti 24 t1 30 ti 
1 min 30.00 28.00 26.00 24.00 
30 see 24.00 22.90 20.80 19.20 

10. SPECIAL FEATURES 
10 -MINUTE NEWSCASTS 

PER YR: Ix 26x 52x 156x 3I2x 520x 1040x 
PER WK: () I ti 6 ti 12 01 18 ti 24 ti 30 ti 

AA 83 75 68 60 53 47 92 
A 60 56 51 47 42 38 33 
B 41 38 90 32 29 26 23 

5 -MINUTE NEWSCASTS 
AA 66 60 59 48 92 37 34 
A 98 94 41 37 34 30 26 
B 32 30 28 25 23 20 18 () Fixed. 

KICM 
1958 

GOLDEN 
Media Code 4 206 3640 9.00 
Norman Broadcasting. 2430 East St., Golden. Colo. 

80401. Phone 303-279-5595. 
I. PERSONNEL 

Owner -George I. Norman. 
General Manager -Fred Barton. 

3. FACILITIES 
1,000 w. days; 1250 ke. 
Operating schedule: 4:00 am -local *unmet. MST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2b, 3a, 3d, 4b. 9d, 5, 6a, 7b. 
Bate Protection: 15b. 
Basic hates: 21a, 22a, 22b, 29b, 25a, 26, 28b, 28c, 

29a, 30. 
Contracts: 90b, 91, 44a, 95, 46, 47a, 49, 51a. 
Comb.: Cont. Discounts: 60b, 60e, 601, 62a, 62d. 
Cancellation: 70b, 70c, 71e, 72. 
Prod. Services: 80. 82. 

TIME RATES 
Rates effective April 1, 1962. 

Rates received March 28. 1962. 

7. PACKAGE PLANS 
(Run -of -schedule) 

1 -Week Saturation Plan 
1 minute: Each Per wk. Each Per wk. 

48 times 8.00 389.00 18 times.. 10.50 189.00 
36 times 9.00 324.00 12 times.. 11.25 135.00 
24 times 9.75 234.00 6 tinsel.. 12.00 72.00 

20 or 30 seconds: 
98 times 5.60 268.80 18 times.. 7.35 132.90 
36 times 6.30 226.80 12 times.. 7.85 94.20 
24 times 6.80 163.20 6 times.. 8.40 50.40 

10 second ID's: 
48 times 4.00 192.00 18 times.. 5.25 94.50 
36 times 4.50 162.00 12 times.. 6.65 67.80 
24 times 4.90 117.60 6 times.. 6.00 36.00 

13 -Week Saturation Plan 
1 minute: 

98 times 7.60 
36 times 8.55 
24 times 9.25 

20 or 30 seconds: 
48 times 5.30 
36 times 6.00 
24 times 6.95 

10 second ID's: 
se times 3.80 
46 times 4.25 
24 times 4.65 

1 minute: 
48 times 
36 times 
24 times 

364.80 
307.80 
222.00 

254.90 
218.00 
154.80 

182.40 
153.00 
111.60 

18 times.. 10.00 
12 times.. 10.70 

6 times.. 11.10 

18 times.. 7.00 
12 times.. 7.45 

6 times.. 8.00 

18 times.. 9.95 
12 times.. 5.35 

6 times.. 5.70 

26 -Weer maturation Plan 

7.20 395.60 
8.10 291.60 
8.75 210.00 

20 or 30 seconds: 
48 times 5.05 
36 times 5.65 
24 times 6.10 

IO second ID's: 
48 times 3.60 
36 times 4.05 
24 times 4.40 

242.40 
203.40 
146.40 

172.80 
145.80 
105.60 

18 times.. 9.45 
12 times.. 10.00 

6 times.. 10.80 

is 
12 

6 

times.. 
times.. 
times.. 

18 times.. 
12 times.. 

6 times_ 

6.60 
7.05 
7.55 

4.70 
5.10 
5.40 

52 -Week Saturation Plan 
1 minute: 

98 times 6.80 326.40 18 times.. 8.95 
36 times 7.65 275.40 12 times.. 9.55 
24 times 8.30 199.20 6 times.. 10.25 

20 or 30 seconds: 
48 times 4.75 228.00 18 times.. 6.25 
36 times 5.35 192.60 12 times.. 6.65 
29 times 5.80 139.20 6 times.. 7.15 

10 second ID's: 
48 times 3.90 163.20 18 times.. 4.45 
36 times 3.80 135.80 12 tintes.. 9.80 
24 times 4.15 99.60 6 times.. 5.10 

180.00 
128.40 
68.90 

128.00 
89.40 
48.00 

89.10 
64.20 
34.20 

170.10 
120.00 
64.80 

118.80 
84.80 
45.30 

84.60 
61.20 
32.40 

161.10 
114.80 

81.20 

112.50 
79.80 
92.90 

80.10 
57.60 
30.60 

9. PARTICIPATING PROGRAMS 
Special Feature Program Package Plan 

(5 minutes) 
1 time 20.00 52 times....-....._....__ 18.00 

13 times..._ 19.50 65 times 17.50 
26 times 19.00 78 times 17.00 
39 times 18.50 92 times 16.50 
Each includes 10 -second open, 1 -minute commercial 
and 30 -second close. 
2 minutes -50% of 5 -minute rate. 

KIMN 
1922 

DENVER 

InheillE METRO RADIO SALES 

R A E1 

Subscriber to the NAB Radio Code 
Media Code 4 206 3780 3.00 
KIMN Broadcasting Co.. Box 14008, 5350 W. 20th 

Ave., Denver, Colo. 80214. Phone 303-237-2794. 

I. PERSONNEL 
Pres. & Gen'] Mgr. -Kenneth E. Palmer. 
Vice-Pres. & Nat'l Sales Mgr. -Thomas P. Duggan. 
Continuity Director -Bill Western. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
5,000 w.; 950 kn. Directional. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3d, 90, 4d, 5, 8a, 7b. 

8. 
Rate Protection: 10b. 11g, 12g, 13b, 14d, 15e. 
Basic Rates: 20b, 21d, 22b, 23a, 24a, 29c. 27, 30, 

321). 
Contracte: 41, 44b, 47a, 49, 516, 51c. 
Comb.: Cont. Discounts: 60d. 601. 61a, 61b. 
Cancellation: 70a. 71a, 72. 73b. 
]'rod. Services: 82. 

TIME RATES 
No. 91, Rev. I Elf 11/1/67-Rec'd 10/30/61'. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm; Sun 6 am -7 pm. 
B -Mon thru Sun 7 pm -midnight. 
C -Tues thru Sun midnight -6 am. 

COLORADO 
6. SPOT ANNOUNCEMENTS 

CLASS AA 
PER WK: I min 20/30 10 see 
Specified (Hour or day) 55 44 33 
Less than 6 ti (Staggered Mon 

thru Sat) 
6 ti (Staggered 1 per day Mon 

thru Sat) 
12 ti (Staggered 2 per day Mon 

thru Sat) 
18 ti (Staggered 3 per day Mon 

thru Sat) 
CLASS A 

Specified (Hour or day) 
Less than 6 ti (Staggered Mon 

thru Sun) 
6 ti (Staggered 1 per day, 

any 6 days) 
12 ti (Staggered 2 per day, 

any 6 days) 
18 ti (Staggered 3 per day. 

any 6 days) 
24 ti (Staggered 4 per day. 

any 6 days) 

50 

45 

40 

37 

45 

40 

36 

34 

30 

28 

40 

36 

32 

30 

36 

32 

29 

27 

24 

22 

30 

27 

24 

22 

27 

24 

22 

20 

18 

16 
CLASS B 

Less than 6 ti (Staggered Mon 
thru Sun) 35 28 21 

6 ti (Staggered 1 per day, 
any 6 days) 32 26 19 

12 ti (Staggered 2 per day, 
any 6 days) 30 24 18 

18 ti (Staggered 3 per day, 
any 6 days) 28 22 17 

24 ti (Staggered 4 per day, 
any 6 days) 26 20 15 

FREQUENCY COMBINATION 
Minutes. Newscasts, Features, 20/30 seconds and 
ID's may combine to earn weekly frequency dis- 
count. 

FREQUENCY DISCOUNT 
52 consec wk -10% 
Only consecutive weeks with expenditures of 100.00 
or more may combine to qualify for discounts indi- 
cated above. 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

I m i n 30 see 10 see 
Plan A 12 ti (3AM Drive, 

3PM Drive, 6A) 396 317 238 
Plan B 18 ti (4AM Drive, 5PM 

Drive, 9A) 540 932 324 
Plan C 24 ti (fiAM Drive, 6PM 

Drive, 12A) 648 518 389 
Plan D 36 ti (9AM Drive, 9PM 

Drive, 18A) 900 720 540 
Plans provide selectivity of programs with schedul- 
ing over 7 days weekly. Plans earn consecutive weeks 
discount. 

8. PROGRAM TIME RATES 
AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm; Sun 6 am -7 pm. 
B -All other times. 
5 MIN: lx 26x 52x I04x 156x 260x 

AA 65 60 58 55 53 50 
A 53 50 48 95 93 90 
B 45 43 40 37 35 33 

10. SPECIAL FEATURES 
AIR ALERT 

Airborne traffic reports with Don Martin -Mon thru 
Fri 7:20-8:15 am & 4:15-5:95 pm. Spots specified 
to be within these periods take the specified position 
rate in time class indicated. 

WEATHER REPORTS 
At :20 and at :40. Sponsorship provides 30 -second 
spots, opening and closing ID. 1 minute rates apply. 

ALL NIGHT SHOW 
Tues thru Sun midnight -6 am. 
1 1 -min spot each hour, per month 600.00. This 
may not be combined with spots in other time classi- 
fications for weekly frequency or consecutive week 
discount purposes. 

KLAK KLAK-FM 
1955 1966 

LAKEWOOD 

mcgavren-guild 
pgw radio, inc. 

Country & Western 
R AIB 

Media Code 4 206 5920 5.00 
Lakewood Broadcasting Service, Inc.. 7075 {Vest 

Hampden Ave.. Denver, Colo. 80227. Phone 303- 
985-8771. 
STATION'S PROGRAMMING DESCRIPTION 

KLAK: Personalities, country and western record hits 
24 hours. Live jamboree show 8-9 pm Sat. NEWS: 
news, sports and weather 6 min. before each hour. 
5 man local news staff and 2 way radio cruiser. Road 
and traffic reports. International wire and audio 
network. US Weather Bureau direct teletype. FARM: 
news 9-6 am. Country and western hymns and re- 
ligious news Sun 3-9 am. Personality appearances 
and remote broadcasts regularly. Contact Repre- 
sentative for further details. Recd 4/1/68. 

I. PERSONNEL 
Pres. & Gen'] Mgr. -Ed Scott. 
Vice-Pres. & Sales Mgr. -Robert Prangley. 
Operations Manager -Bob Payne. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5,000 w. days, 5,000 w. nights; 1600 kc. 

Directional -night only. 
Operating schedule: 24 hours a day. MST. 
FM -ERP 27,000 w. (hotly.). 6.000 w. (Vert.): 107.5 
mc. 
Operating schedule: 24 hours daily. MST. 
Antenna ht.: 388 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

(This listing eontinued on next page) 
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COLORADO 
Denver -K L A K, K L A K -FM -Continued 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 9d, 5. 6b. 7b, 8. 
Rate Protection: 15h. 
Basic hates: 20b. 21a, 21c, 21d, 22b, 23a, 24c, 25a, 

27. 28b, 28c. 29a, 32b. 
Contracts: 90a. 44b. 95, 46, 47a, 51c. 
Comb.: Cont. Discounts: Gob, 60f, 601, 61b. 62d. 
Cancellation: 70a. 70c, 71a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
No. 21 ER 8/1/68 -Reed 8/5/68. 

AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -Mon thru Sat 9 am -4 pm; Sun 6 am -7 pm. 
B -Dally 7 pm -midnight. 

7. PACKAGE PLANS -AA- -A- B - 
PER WK: I min 80 see I min 30 see I min 30 see 
1 ti 30.00 24.00 25.00 20.00 20.00 16.00 
6 ti... .......... 28.00 22.40 24.00 19.20 19.00 15.20 
12 ti 24.00 19.20 21.00 18.80 16.00 12.80 
18 ti..._ 22.00 17.60 18.00 14.40 14.00 11.20 
29 ti 19.00 15.20 16.00 12.80 12.00 9.60 

TOTAL AUDIENCE PLANS -1 MINUTE 
PER WK, EA: 
Plan I, 12 ti (4AA, 5A, 3B) 18.00 
Plan II. 18 ti (6AA. 8A, 4B)..._ 16.50 
Plan III, 24 ti (8AA, 10A, 6B) ......_......_... 15.00 
Plan IV, 36 ti (12AÁ, 14A, 10B)_ ............... 14.00 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

48 ANNOUNCEMENT PACKAGE 
(10 pm -6 am) 

1 min 125 30 sec _.. 100 
1 spot per hour, 6 nights a week. 

8. PROGRAM TIME RATES 
5 -MINUTE NEWS, WEATHER, SPORTS 

PER WK: AA A B 
3 ti 44 34 26 
6 ti 40 30 23 

DISCOUNTS 
52 wk -10% 

KLIR 
1953 

DENVER 

Subscriber to the NAB Radio Code 
Media Code 4 206 4060 9.00 
KLIR, Inc., 6535 W. Jewell Ave., Denver. Colo. 

80226. Phone 303-922-1189. 
I. PERSONNEL 

Pres. & Gen'i Mgr. -Geo. Basil Anderson. 
3. FACILITIES 

1,000 w. days; 990 ke. Non -directional. 
Operat ing schedule: Sunrise- local sunset. MST. 

4. AGENCY COMMISSION 
I5/0 time only: 10 days. 

5. GENERAL ADVERTISING See Coded Regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4b, 4d. 5, 6a. 7b, 8. 
Rate Protection: 10a, 15b. 
Basic Rates: 205, 21a, 23a, 24b, 28c, 29b, 33b. 
Contracts: 40a. 92a, 43, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 70a, 70e, 73a, 72. 
Prod. Services: 80. 
Affiliated with KBS. 

TIME RATES 
Rates effective August 1. 1954. 

Rates received July 1, 1954. 
Rev. received November 27. 1957. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti 7.00 104 ti 5.50 
26 ti 6.50 260 ti 5.00 
52 ti 6.00 312 ti..._......_....__....... 4.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 60. 35. 20. 12. 
26 ti 58. 34. 19. 11. 
52 ti 56. 33. 18. 30. 
104 ti..._......_.._ 54. 32. 17. 9. 
260 ti _.._. ...... 52. 31. 16. 8. 
312 ti 50. 30. 15. T. 

K L I R -FM 
1959 

DENVER 

NAn 
DOEM[I 

Subscriber to the NAB Radio Code 
Media Code 4 206 4061 7.00 
KLIR, Inc., 6535 W. Jewell Ave., Denver, Colo. 

80226. Phone 303-922-1189. 
I. PERSONNEL 

General Manager -George Basil Anderson. 
Business Manager -H. G. Kincaid. 
Commercial Manager -Bert Tracy. 

2. REPRESENTATIVES 
Quality Media Incorporated. 

3. FACILITIES 
ERP 100,000 w.: 100.3 mc. Stereo. 
Operating schedule: 24 hours a day. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9b, 4d, 5, 6a, 7h, 8. 
Rate Protection: 10a, 15b. 
Basic Rates: 20a, 21a, 23a, 24b, 28e. 291% 33b. 
Contracts: 40a, 42a, 43, 45, 46, 47e. 
Comb.: Cont- Discounts: 60a, 62d. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 80. 

TIME RATES 
ER Reed 2/22/68. 

AA -9 am -11 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, I Min: I ti 6 ti 12 ti 18 ti 24 ti 

AA 10.00 9.00 8.50 7.00 6.50 
A 7.00 6.00 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 60.00 45.00 35.00 15.00 
26 ti 55.00 40.00 30.00 13.00 
52 ti 50.00 35.00 25.00 11.00 
78 ti 45.00 30.00 20.00 9.00 

KLZ 
1922 

DENVER 

CBS Radio Network 
R A 

A Time -Lite Broadcast Station 
Subscriber to the NAB Radio Code 

Media Code 4 206 4200 1.00 
Tine -Life Broadcast, Inc., 131 Speer Blvd.. Denver 

Colo. 80217. Phone 303-623-4271. TWX 303-292- 
0269. 

1. PERSONNEL 
Pres. & Gen'] Mgr. -Hugh B. Terry. 
Sta. Mgr. & Dir. of Sales -Lee Fondren. 
Program Director -Charles Roberts. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
5.000 w.; 560 kc. Directional. 
Operating schedule: 5:00 am -midnight. MST. MDT. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a. 4a, 9d. 5. 6a, 7b, 8. 
Rate Protection: 15d. 
Basic Rates: 20a, 22a, 22b, 23a, 29b, 24e. 25a, 26, 

28a. 29a, 32b. 
Contracts: 40a, 42h. 44b, 95. 46. 47a. 48. 
Comb.: Cont. Discounts: 60b, 60d, 60f. 601, 61a, 61b, 

61e. 62h. 
Cancellation: 70a. 70e. 71a. 73a. 

(-) Total of 3 program units rather than 15 
minutes. 

Affiliated with CBS. 
Affiliated with Katz Radio A.I.D. Plan. 
Similar schedules on AM and FM receive a 50% 
discount on all FM Spots. 

TIME RATES 
No. 34a Eft 7/15/88-Rec'd 8/14/68. 

AAA -Mon thru Fri 6-10 am (6-9 am or 7-10 am). 
AA -Mon thru Fri 11:15 am -noon & 4-7 pm. 
A -Mon thru Fri 10-11:15 am, noon -4 pm & 7-9 pm: 
Sat & Sun 6 am -8 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6 ti 12 ti 18 ti 24 t1 
AAA 45 41 40 38 35 
AA ............... _ ..... ._...._ 40 37 35 34 32 
A 35 30 27 24 22 
B 23 17 16 15 14 

30 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

(Fixed, but preemptible) 
TAP I-1/2 mon thru Fri 6-10 am or 4-7 
Mon thru Fri after 7 pm and/or wknd. 
TAP II -1/3 Mon thru Fri 6-10 am and/or 4-7 pm; 
1/3 Mon thru Fri 10 am -4 pm; 1/3 Mon thru Fri 
after 7 pm and/or wknd. 
TAP III -1/2 Mon thru Fri 10 am -4 pm; 1/2 Mon 
thru Fri after 7 pm and/or wknd. 
PER WK: I2t1 18t1 24 t1 
TAP I 336 468 576 
TAP II 312 432 528 
TAP III 278 378 456 
30 sec: 80% of applicable 1 -min. 
10 see: 50% of applicable 1 -min. 

8. PROGRAM TIME RATES 
CLASS AAA 

PER VR: I/2hrI/4hr10 min 5min 
1 x 125 77 65 50 
52 z 100 65 55 45 
260 x 80 55 50 40 

CLASS AA 
1 z 120 75 63 48 
52 x 95 63 53 43 
200 x 75 53 48 39 

CLASS A 
1 z 115 70 60 45 
52 x 91 60 50 41 
260 z 68 50 45 38 

CLASS B 
1 x 77 48 39 28 
52 x 66 42 33 24 
260 x 55 39 30 21 

10. SPECIAL FEATURES 
FARM REPORTER 

(30 sec/1 min participations: 5, 10, 15 min units) 
Mon thru Sat 5-8 am -applicable B rates. 
Mon thru Sat 6:15-6:30 am -applicable AAA rates. 
Mon thru Fri 12:10-12:30 pm -applicable AAA rates. 
Plus program unit talent fees (commissionable) per 
unit: 5 min, 10.00; 10/15 min. 15.00. 

COMBINABILITY 
All spots, regardless of length or classification, may 
be combined for discount purposes. Program spon- 
sors may buy additional spots during contract year 
at frequencies earned by programs. 

pm; 1/2 

KLZ-FM 
1962 

DENVER 
A Time -Life Broadcast Station 

Subscriber to the NAB Radio Code 
Media Code 4 206 4201 9.00 
Time -Life Broadcast. Inc., 131 Speer Blvd.. Denver. 

Colo. 80217. Phone 303-623-4271. TWX 303-292- 
0269. 

DOES EVAN SLACK KNOW AGRICULTURE? 

His listeners say, "From the ground up!" 

He grew up on a farm and backed up practical 
know-how with a degree in Agriculture. He keeps 

r+f in touch by traveling thousands of miles, visiting 
faros, talking with ranchers and farmers , o o at 
tending meetings and conferences throughout the 
region .. o covering 4-H and FFA activities ...and 

L going to sates and auctions. His broadcast day 
- > ? begins at 5:00 am. It continues at 6:15 a.m,, and 

he's back again at 12:10 p.m., broadcasting direct 
from the Denver Union Stockyards, heart of the 
Rocky Mountain market. Evan Slack is a profes- 
sional, a valuable man to keep in mind when you're 
looking for a proven farm audience. 

K.LZ 
RADIO 560 

SUBSCRIBER':"< 
NAB TIME Radio 

Code 

CBS I N 

BROADCAST 
:i 

DENVER 

LI FE 

PROGRAMMED TO DELIVER A TOP FARM AUDIENCE 
CONTACT KATZ 

OR 
LEE FONDREN - DENVER 

STATION'S PROGRAMMING DESCRIPTION 
KLZ-FM: Programmed for young adults, collegiates 
and teens. 
MUSIC: pop rock and folk rock. NEWS: 20-20 news 
at 20 'til and 20 past hour. Contact Representative 
for further details. Rec'd 5/22/68. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -Hugh B. Terry. 
Sta. Mgr. & Dir. of Sales -Lee Fondren. 
Program Director -Max Floyd. 

2. REPRESENTATIVES 
Katz Radio, West. 

5. FACILITIES 
ERP 100,000 w.: 108.7 mc. 
Operating schedule: 6 am -midnight. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4b. 4d, 5. fib, 7b. 8. 
Rate Protection: 11b, 15d. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 32b. 
Contracta: 90a, 42b, 44b, 45, 48. 
Comb.: Cont. Discounts: 60f, 82a. 
Cancellation: 70c. 71a, 73a. 
Similar schedules on AM and FM receive a 50% 
discount on all FM spots. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2B Eft 8/1/68-Rec'd 9/11/68. 
7. PACKAGE PLANS 

I MIN, 
EA: I ti 6 ti 12 ti 18 tl 30 ti 60 ti 90 ti 
Per wk 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
All times scheduled in rotation. 
All spots, regardless of length or class, may be 
combined for discount purposes. Program sponsors 
may buy additional spots during contract year at fre- 
quencies earned by programs. 

KLZ/KLZ-FM COMBINATION RATES 
Similar schedules on AM and FM receive 50% dis- 
count on all FM spots. 

KMYR (FM) 
1966 

DENVER 

American FM Network 

veo9Ev e014724.11. 

DOEMD 
Media Code 4 208 4220 9.00 
Karlo Broadcasting, Ltd., 7200 W. Alameda Ave.. 

Denver. Colo. 80226. Phone 303-938-3495. 
I. PERSONNEL 

Pres.. Gen'l & Sta. Mgr. -Craig R. Bowers. 
2. REPRESENTATIVES 

Boger Coleman, Inc. 
3. FACILITIES 

ERP 51,000 w. (horiz. & vert.); 95.7 mc. Stereo. 
Opearting schedule: 24 hours daily. MST. 
Antenna ht.: 72.5 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: time only 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply, 
General: la, 2a, 2b, 3a. 3b. 3c. 3d. 4a, 4d, 5. 8a, 

7b. 8. 
Rate Protection: 10b. 11b, 126, 13b. 15a, 15b, 15e, 

16. 
Basic Rates: 20a, 201, 21a, 21b. 21d. 22a, 22b, 23a, 

24a, 24b, 24e, 25a, 28, 28a, 28e, 29a. 30, 31. 32a, 
33b. 

Contracts: 40a. 41, 92b, 42d, 43, 44s, 45, 43, 
48, 49. 51a, 51b, 51e. 

Comb.; Cont. Discounts: 60b, 60e. 60f, 61a, 
62d. 

Cancellation: 70b, 70d. 71a. 72. 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with Major Market FM Network. 
Affiliated with American FM Network. 

TIME RATES 
No. 3 ER 5/1/88 -Reed 6/3/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: la 52x 104x 312x 
1 min ...... ...._..._....... 19.00 13.00 12.00 11.00 
30 sec 9.00 8.50 8.00 7.50 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WK: 6ti 12 ti I8 ti 
1 min 10.00 9.00 8.00 
30 sec ............... ...... 7.00 6.50 6.00 

(Denver continued on next gage) 

47a. 

62b, 

800x 
10.00 

7.00 

24 t1 
7.00 
5.50 

THE IMPORTANCE OF MEDIA - 
ADVERTISER COOPERATION 
.. - as an inescapable matter of policy 
has come about through the realiza- 
tion that such a program is as good 
business for media as it is for adver- 
tisers ... and that a sound program 
of advertiser relations is an operating 
necessity. G1oD-4/ 
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Denver -Continued 
KOA 

1924 
DENVER 

BLAIR RADIO 

NBC Radio Network e R iA B 

Subscriber to the NAB Radio Code 
Media Code 4 206 4340 5.00 
General Electric Broadcasting Co., Box 5012. 1044 

Lincoln St., Denver, Colo. 80203. Phone 303-244- 
4141. TELEX 910-931-2558. 

Address all copy and transcription material to Con- tinuity Director. P. O. Box 5012, Terminal Annex, 
Denver 17. Colo. 

I. PERSONNEL 
General Manager-Itichard B. Belkin. 
General Sales Manager -John Aidern. 
Manager of Promotion -James McClintock. 

2. REPRESENTATIVES 
Blair Radio. 

S. FACILITIES 
50.000 w. 850 kc. Non -directional. 
Operating schedule: 5 am -midnight Mon thru Sat; noon -midnight Sun. MST. 
Partial simulcast operation. Simulcast noon -6 pm. 
For non -simulcast facilities see KOA-FM. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb. 2a. 2b, 3a, 3b, 3c, 3d. 4a, 4d. 5, 

6a, 7b, 8. 
State Protection: 10b, 14b. 
Basic Rates: 20a, 22b, 23a. 25e. 28a. 29a, 30. contracts: 40a, 41, 42e, 44a, 46, 47a. 
Comb.; Cont. Discounts: 60b, 80d, 60e, 601, 61a, 62b. Cancellation: 70a, 70e, 71a, 72. 73b. 
Prod. Services: 80, 82. 
Affiliated with NBC. 

TIME RATES 
ER 10/1/68-Rec'd 8/30/68. 

6. SPOT ANNOUNCEMENTS 
AAA -Mon thru Sat 6-10 am & noon -1 pm. AA -Mon thru Sat 3-7 pm. 
A -Mon thru Sat 10 am -3 pm (except noon -1 pm). 
B -Mon thru Sat 7-10 pm; Sun all day. 
C -All other times. 

WKLY: (') I tiSS 6 tiA 12 ti 18 ti 24 t1 30 ti 
1 min 65.00 60.00 55.00 50.00 96.00 43.00 40.00 Sta brk 52.00 98.00 49.00 40.00 38.75 34.50 32.00 ID's 39.00 36.00 33.00 30.00 27.50 25.75 24.00 

CLASS AA 
1 train...._ 55.00 50.00 45.00 91.00 38.00 35.00 33.00 Sta brk 44.00 40.00 36.00 33.00 30.50 28.00 26.50 ID's 33.00 30.00 27.00 24.50 23.00 21.00 20.00 

CLASS A 
1 min .. 41.00 38.00 35.00 32.00 29.00 26.00 Sta brk 33.00 30.50 28.00 25.50 23.00 21.00 ID's 24.50 23.00 21.00 19.00 17.50 15.50 

CLASS B 
1 min. 32.00 29.00 27.00 25.00 23.00 21.00 Sta brk 25.50 23.00 21.50 20.00 18.50 17.00 ID's 19.00 17.50 16.00 15.00 14.00 12.50 

CLASS C 
1 min 26.00 22.00 19.00 
Sta brk 21.00 17.50 15.00 
ID's ........ 15.50 13.00 11.50 () Specified position. 

DISCOUNTS 
52 wk -8% 

KOA-FM 
1961 

DENVER 
Media Code 4 206 4410 6.00 

18.00 17.00 16.00 
14.50 13.50 13.00 
11.00 10.00 9.50 

General Electric Broadcasting Co., Box 5012, 1044 
Lincoln St., Denver, Colo. 80217. Phone 303-244- 
4141. TELEX 910-931-2558. 

1. PERSONNEL 
General Manager -Richard B. Belkin. 
General Sales Manager -John Aldern. 
Program Director -Duke King. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 57,000 w.; 103.5 mc. 
Operating schedule: Noon -midnight. MST. 
Antenna ht.: 1.061 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
pm -midnight. For simulcast facilities see KOA. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded 
See KOA listing for coded regulations. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 1 Eff 12/15/66 -Reed 9/27/67. 

6. SPOT ANNOUNCEMENTS 
Ix 50x 100x 200x 300x 

Ea 5.00 9.50 4.25 4.00 3.00 
Any length, maximum 1 -minute. 

7. PACKAGE PLANS 
Balanced rotation, guaranteed 6 spots per day, 7 
days per week, per month 300 
Any length, maximum 1 -minute. 

regulations 

KOSI 
1954 

AURORA 

R A 

Subscriber to the NAB Radio Code 

Media Code 4 206 4480 9.00 
Armstrong Broadcasting Corp., Box 98, Aurora, Colo. 

80010. Phone 303-343-1430. 

STATION'S PROGRAMMING DESCRIPTION 
KOSI: Programmed primarily for appeal to 25-50 
age group, upper education. 
MUSIC: programming. approximately 80%. spans 
range from serious music and semi -classical through 
general popular music, ahowtunea, film scores, stand- 
ards and current hits by established artists. NEWS: 
coverage includes 3 daily 15 min roundups and hourly 
5 min programs on world, national. local, business 
and aporta news. Numerous entertainment, service 
and public affairs features included in musical pro- 
grams. Weekend programming includes local issue 
public affairs programming. Contact Representative 
for further details. Reed 9/25/67. 

I. PERSONNEL 
President -W. L. Armstrong. 
General Manager -Robert N. Kindred. 
Program Director -John Dawson. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 

S. FACILITIES 
5,000 w.; 1930 kc. Directional -night only. 
Operating schedule: 5:20 am -midnight. MST. 
Partial simulcast operation. Simulcast 7 pm -midnight 
Mon thru Fri; all day Sat & Sun. For non -simulcast 
facilities see KOSI-FM. 

4. AGENCY COMMISSION 
15/0 time only; loth of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 130. 19a. 
Basic Rates: 20a, 29a. 
Contracts: 40a. 
Cancellation: 70a. 70c. 71a. 
Fixed position announcements and programs of differ- 
ent time classifications and lengths may be combined 
to earn frequency discounts. Notating package plan announcements of different lengths (except Saturation 
Plan and Monthly and Annual Package Plans) may 
be combined to earn frequency and weekly discounts. 
Fixed Position refers to announcements which are 
scheduled at times specified within 1 hour. Rotation 
refera to scheduling at times which are completely at 
discretion of station (within a given time period or 
classification. 
Program sales subject to availability and conformity 
to station programming policy. 15 second spots not 
available in all competitive categories. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 4/1/68 -Reed 3/25/68. 
AAA -6-9 am & 3-6 pm. 
AA -9 am -3 pm. A-6 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
FLXED POSITION 

Ix 52x 
15 14 
14 13 
13 12 

7. PACKAGE PLANS 
DRIVETIME ROTATION PLAN 

(All AAA) 
1 MIN: I wk IS wk 26 wk 52 wk 
6 ti 84 78 7 
12 ti 156 144 
24 ti 288 264 
30 SEC: 
6 ti 78 72 
12 ti 144 132 
24 ti 264 240 
15 SEC: 
8 ti 72 66 
12 ti 132 120 
24 ti 240 216 

1 MIN: 
6 ti 78 72 
12 ti 144 132 
24 ti 264 240 
30 SEC: 
6 ti 72 86 
12 ti 132 120 
24 ti 290 216 
15 SEC: 
6 ti 66 80 
12 ti 120 108 
24 ti 216 192 

CAPTIVE HOUSEWIFE PLAN 

1 MIN: (All AA) 

6 ti 72 68 
12 tl._ 132 120 
24 ti 240 216 
30 SEC: 
8 ti 66 60 
12 ti 120 108 
24 ti 216 192 
15 SEC: 
6 ti 60 54 
12 ti 108 96 
24 ti 192 168 

ALL -CLASS ROTATION PLAN 
(1/3 AAA, 1/3 AA, 1/3 A) 

I MIN: 

126 

i 60 54 
1 ti 108 96 

24 ti 192 168 
30 SEC: 
6 ti 54 48 42 36 
12 ti 96 84 72 60 
24 ti 168 144 120 96 
15 SEC: 
6 ti 48 42 36 30 
12 ti 84 72 60 98 
24 Li 144 120 96 72 

S -A -S SPECIAL PLAN 
(Sun sign -on -sign -off; Mon thru Fri 6 pm -midnight; 

I MIN: 260x 500x 1 MIN: Sat noon -midnight) 
AAA 13 12 6 ti 54 48 42 36 AA 12 11 12 ti 96 84 72 60 
A 11 10 24 ti 188 149 120 96 30 SEC: 30 SEC: 
AAA 14 13 12 11 6 ti 48 42 36 30 AA 13 12 11 10 12 ti 84 72 60 48 
A 12 11 10 9 24 ti 194 120 96 72 15 SEC: 15 SEC: 
AAA 13 12 11 10 6 ti 42 38 30 24 AA 12 11 10 9 12 ti 72 60 98 36 
A 11 10 9 8 24 ti 120 96 72 48 

SUNSHINE SPECIAL PLAN 
(1/2 AAA and 1/2 AA) 

66 
132 120 
240 216 

86 
120 
218 

60 
108 
192 

60 
108 
192 

54 
98 

168 

66 60 
120 108 
216 192 

80 54 
108 96 
192 188 

54 48 
96 84 

168 144 

60 54 
108 98 
192 168 

54 48 
96 84 

168 144 

48 42 
84 72 

144 120 

1 MIN: 
6 ti 66 60 54 48 
12 ti 120 108 96 84 
24 ti 218 192 188 144 
30 SEC: 
6 ti 60 54 98 42 
12 ti 108 96 84 72 
24 ti 192 168 194 120 
15 SEC: 
8 ti 54 48 42 36 
12 ti 96 84 72 80 
24 ti 188 149 120 96 

DAY -NIGHT ROTATION PLAN 
(1/2 AA. 1/2 A) 

48 42 
84 72 

144 120 

COLORADO 

8. 

SATURATION PLAN 
9 spots per day, 1 in each time period. as follows: 
5:30-7:30 am; 7:30-9:30 am: 9:30-11:30 am; 11:30 
am -1:30 pm; 1:30-3:30 pm; 3:30-5:30 pm; 5:30-7:30 
pm; 7:30-9:30 pm; 9:30-11:30 pm. 

I day 2 days S days 4 days 5 days 
1 min. 81.00 148.50 202.50 243.00 270.00 
30 sec ....... _.._...... _. 72.00 130.50 175.50 207.00 225.00 
15 sec 63.00 112.50 148.50 171.00 180.00 
May not be combined with other packages or sched- 
ules for additional discount. 

MONTHLY PACKAGE PLAN 
PER MO: 1 min 3O see 15see 
100 ti (20AAA, 30AA, 50A) 800 700 800 
200 ti (90AAA, 60AA, 1400 1200 1000 
300 ti (60AAA, 90AA, 150A)........_ 1800 1500 1200 
May not be combined with other packages or sched- 
ules for adidtional discount. 

ANNUAL PACKAGE PLANS 
PER YR: 
500 x (100AAA, 150AA, 250A).... 4000 3500 3000 
1000 x (200AAA, 300AÁ, 500A).. 7000 6000 5000 
2000 x (400AAA. 800AA, 1000A) 12000 10000 8000 
May not be combined with other packages or sched- 
ules for additional discount. 
PROGRAM TIME RATES 

1/4 KR: Ix 52x 260x 500x 
AAA 45.00 92.00 39.00 38.00 
AA 42.00 39.00 36.00 33.00 
A 39.00 38.00 33.00 30.00 

5 MIN: 
AAA 22.50 21.00 19.50 18.00 
AA 21.00 19.50 18.00 18.50 
A 19.50 18.00 16.50 15.00 

K O S I -FM 
1968 

DENVER 
Media Code 4 206 4481 7.00 
Armstrong FM Broadcasting Corp., Box 98, Aurora, 

Colo. 80010. Phone 303-343-1430. 
I. PERSONNEL 

President -W. L. Armstrong. 
2. REPRESENTATIVES 

Alan Torbet Associates. Inc. 
3. FACILITIES 

ERP 52,000 w.: 101.1 mc. Stereo. 
Operating schedule: 6:50 am -midnight. 
Partial simulcast operation. Operated separately 6:50 
am -7 pm Mon thru Fri. For simulcast facilities sea 
KOSI. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of following month. 

5. GENERAL ADVERTISING see ended regulations 
See KOSI for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 4/1/68-Rec'd 4/1/88. 
6. SPOT ANNOUNCEMENTS 

FIXED POSITION 

1 min 
19 52x 260e 3084 

30 see..........._......_......_.._.._......._ 8 7 8 5 
15 sec..._......_.._.._...-.._.._ 7 6 5 4 

7. PACKAGE PLANS 
FM STEREO SPECIAL PLAN 

(Mon thru Fri 7 am -7 pm) 
1 MINUTE 

PER WK: 5ti 10t1 15ti 2081 80tí 
1 wk 40 75 105 130 180 
13 wk. 35 65 90 1.10 150 
26 wk. 30 55 75 90 120 
52 wk. 25 45 60 70 90 

30 SECONDS 
1 wk. 35 85 90 110 150 
13 wk 30 55 75 90 120 
26 wk 25 45 60 70 90 
52 wk 20 35 45 50 60 

(This listing continued on next page) 

Coverage in the big country is important. 
In 54 counties ARB lists for their Denver study... 
over 40% of the food store sales... 
over 40% of the automotive sales... 
over 49% of the service station sales .. 
over 37.9% of the drug sales... 

are made outside the Metro Area! 
MICCaddl2 
DENVER - 

850 KC 

DENVER'S ONLY 50,000 WATT FACILITY 
DELIVERS METRO PLUS TOTAL AREA IMPACT! 

A GENERAL ELECTRIC BROADCASTING CO. STATION 

REPRESENTED NATIONALLY BY JOHN BLAIR -RADIO 
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COLORADO 

Denver -K 0 S I -FM -Continued 
15 SECONDS 

PER WK: 5 t1 10 tí 15 t1 20 t1 30 ti 
1 wk 30 55 75 90 120 
13 wk 25 45 80 70 90 
26 wk 20 35 45 50 60 
52 wk 15 25 30 30 30 

8. PROGRAM TIME RATES 
lx 52x 260x 500x 

1/4 hr 27.00 29.00 21.00 18.00 
5 min. 13.50 12.00 10.50 9.00 

KQXI 
1961 

ARVADA 
Media Code 4 208 4620 0.00 
Radio Station KQXT. Box 1, 9339 W. 58th Ave., 

Arvada. Colo. 80002. Phone 303-421-1550. 
STATION'S PROGRAMMING DESCRIPTION 

KQXI: Programmed for adults, young adults and 
teens. 
MUSIC 80%; current hits sign -on -sign -oft. NEWS: 
network news every hour at :40. local news at :20. 
Contests, requests, dedications. school news, detailed 
weather reports. complete remote facilities, mobile 
units. AIR PERSONALITIES handle all segments. 
Contact Representative for further details. Reed 
10/2/08. 

I. PERSONNEL 
General Manager -Richard P. McKee. 
Program Director -Mar Allen. 
Promotion Director -(Mrs.) Norma Behm. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
10.100 w. devs: 1550 kc. Non-dtrectional. 
Operating schedule: 6:00 em -local sunset. MST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of month following. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e. 213. 3e, 3b, 3c. 34, 9a, 4d. 5, 6e. 

7h. A. 
Rate Protection: 10h. 11h, 12h. 13h, 14h. 18. 
Basic Rates: 21a. 214. 22a. 22b, 23a, 24e, 24b. 24e. 

25a. 26. 27. 280, 20c, 29a. 
Contracts: 40a. 41, 44a, 45. 46. 47a. 98. 
Comb.: Cont. Discounts: BOb. 00d, 60e. 00f. 801. Ola, 

01h. 
Cancellation: 70e. 711c, 71a, 73a, 73b. 
Pend. Servtres: 00. 81. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eft 10/1/68 -Reed 10/2/68. 

AA -6-0 am & 3-8 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WK, EA: I wk 13 wk 26 wk 52 wk 
1 ti 10.00 9.55 9.10 8.20 
6 tI 7.00 0.65 6.30 5.60 
12 tI 6.75 6.40 6.05 5.40 
18 tI 6.50 6.15 5.85 5.20 
24 ti 6.25 5.95 5.60 5.00 
30 ti 6.00 5.70 5.90 4.80 
42 ti 5.75 5.45 5.20 4.60 
48 ti 5.50 5.20 4.95 9.90 

CLASS AA 
1 ti 9.00 8.60 8.20 7.40 
6 tl 8.00 5.70 5.90 9.80 
12 ti 5.75 5.45 5.20 9.60 
18 ti 5.50 5.25 4.95 4.90 
24 ti 5.25 5.00 9.75 4.20 
30 ti 5.00 9.75 9.50 9.00 
42 ti 4.75 9.50 4.25 3.80 
48 ti 9.50 9.20 9.05 3.60 

30 SECONDS 
CLASS AA 

1 ti 8.20 7.85 7.50 6.75 
6 ti 5.60 5.30 5.05 4.50 
12 ti 5.40 5.10 4.85 9.30 
18 ti 5.20 4.90 9.70 9.15 
24 ti 5.00 4.75 9.50 4.00 
30 ti 4.80 9.55 4.30 3.85 
42 ti 4.60 4.35 9.15 3.70 
98 ti 4.40 9.15 4.00 3.50 

CLASS A 
1 ti 7.90 7.10 6.75 6.10 
6 ti..._ 4.80 4.55 4.30 3.85 
12 ti 9.60 9.35 4.15 3.70 
18 ti 4.90 4.20 3.95 3.50 
24 ti 9.20 4.00 3.80 3.35 
30 ti 4.00 3.80 3.60 3.20 
42 ti 3.80 3.60 3.90 3.05 
98 ti 3.60 3.35 3.25 2.90 

10 SECONDS 
CLASS AA 

1 ti 5.50 5.30 5.05 4.60 
6 ti 3.50 3.35 3.15 2.80 
I2 ti 3.40 3.20 3.05 2.70 
18 ti 3.25 3.10 2.95 2.60 
24 ti 3.15 3.00 2.80 2.50 
30 ti 3.00 2.85 2.70 2.90 
92 ti 2.90 2.75 2.60 2.30 
98 ti 2.75 2.60 2.50 2.20 

CLASS A 
1 ti. 5.00 9.80 4.60 4.20 
6 ti 3.00 2.85 2.70 2.40 
12 ti 2.90 2.75 2.60 2.30 
18 ti 2.75 2.65 2.95 2.20 
24 ti 2.65 2.50 2.90 2.10 
30 ti 2.50 2.40 2.25 2.00 
42 ti 2.40 2.25 2.15 1.90 
48 ti 2.25 2.10 2.05 1.80 

YEARLY BULK PLAN 
EA: I min 30 see I min 30 see 
600 x 4.90 3.50 1200 x 4.00 3.20 
Rateholder: 1 AA 1 -minute spot per week for 52 
weeks guarantees applicable 52 week rate for all ad- 
ditional purchases. No further discounts. 
Programs and spots may be combined to earn larger 
discounts, on spots only. 

7. PACKAGE PLANS 
SAT/SUN WEEKEND SMASH PLAN 

25 spots (any length) 80 
50 spots (any length) 150 

8. PROGRAM TIME RATES 
I hr 1/2 he 1/4 hr 10 min 5 min 

1 x 80.09 60.00 90.00 30.00 20.00 
26 z 70.00 52.50 34.50 25.00 17.50 
52 s 60.00 95.00 30.00 20.00 15.00 
Programs and spots may be combined to earn larger 
discounts. 

10. SPECIAL FEATURES 
5 -MINUTE LOCAL NEWS 

PER WK, EA: 1 wk 5 wk 13 wk 
1 ti 15.00 14.25 13.50 
3 ti 14.00 13.40 12.60 
5 ti 13.00 12.35 11.70 
6 ti 12.00 11.40 10.80 

26 wk 52 wk 
12.75 12.00 
11.90 11.20 
11.05 10.40 
10.20 9.60 

3 -MINUTE LOCAL HEADLINES/SPORTS/ 
ENTERTAINMENT 

1 ti 12.00 11.40 10.80 10.20 9.80 
3 ti 11.20 10.55 10.10 9.50 8.95 
5 tI 10.90 9.90 9.35 8.85 8.30 
6 ti 9.60 9.10 8.65 8.15 7.70 

TALENT FEES 
I min 30 see 

Talent 15.00 7.50 

KTLN 
1948 

DENVER 

R A 

Media Code 4 206 4900 6.00 
Radio Denver, Inc., 1165 Delaware St., Denver, Colo. 

80204. Phone 303-222-4811. 

I. PERSONNEL 
l'rea. & Gen'1 Mgr.-Richert B. Wheeler. 
Vice-Pres. of Sales -Kenneth B. Lange. 
Program Manager-Jud Milton. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5,0410 w.; 1280 lie. Directional -separate patterns day 
and night. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 3b, 3c, 3d, 4e. 44. 5, Bb, 

7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 15a. 
Basic Ratee: 20a, 20b, 21e, 21c, 214. 22a, 22b, 23b, 

24a. 24c, 28e, 29a, 29b, 32b. 33e. 
Contracts: 40b, 40c, 41. 42b, 42d, 94a, 44b, 45. 46. 

47a, 48, 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60c, 604. 60e. 800, 60h, 

601, 61a, 61b. 02b, 02d. 
Cancellation: 70e, 70e, 71e, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with MBS Radio Network. 
Member: Intermountain Network. 

TIME RATES 
No. 28 Eft 7/1/67 -Reed 8/21/87. 

AA -Mon thru Sat 6-10 am. 
A -Mon thru Sat 10 am -6:30 pm; Sun 9 am -8 pm. 
B -Mon thru Sat 6:30 pm -midnight; Sun 8-9 em & 
6 pm -midnight. 

7. PACKAGE PLANS 
CLASS AA 

PER WK, EA: I min 30 see IO see 
Fixed or lees than 6 ti 35.00 28.00 17.50 
6 ti 30.00 24.00 15.00 
12 ti 28.00 22.40 14.00 
18 ti 27.00 21.80 13.50 
24 ti 28.00 20.80 13.00 
30 ti 25.00 20.80 12.50 
36 ti 24.00 19.20 12.00 

CLASS A 
Fixed or leas than 8 ti 25.00 20.00 12.50 
8 ti 23.00 18.40 11.50 
12 ti 21.00 18.80 10.50 
18 tl 19.00 15.20 9.50 
24 ti _ 18.00 14.40 9.00 
30 ti _ 17.00 13.60 8.50 
36 ti 16.00 12.80 8.00 

CLASS B 
Fixed or less than 8 ti 18.00 14.40 9.00 
8 ti 17.00 13.80 8.50 
12 ti 16.00 12.80 8.00 
18 ti 15.00 12.00 7.50 
24 ti 14.00 11.20 7.00 
30 ti 13.00 10.40 6.50 
36 ti 12.00 9.80 6.00 

NEWS PARTICIPATION PLAN 
Commuter Plan 

(10 participations wkly, 1 spot dally Mon thru Fri 
6:30-9 em & 4-7 pm rotating.) 

1 min 30 see 
Per wk. 265.00 212.00 

Trame Reports 
(Includes full 1 -minute spot plus opening and clos- 
ing billboard.) 
Mon thru Fri 7-8:30 am & 4:15-5.45 pm, rotating. 
Per wk, ea _ 28.00 
Minimum package 5 per wk. 

DISCOUNTS 
13 wk -5% 26 wk -10% 39 wk -15% 52 wk -20% 

10. SPECIAL FEATURES 
5 -MINUTE NEWS 

PER WK, EA: AA 
8 lL_ 40 00 
8 iL 80 00 

Discounts 
13 wk -5% 28 wk -10% 39 wk -15%a 52 wk -20% 

A B 
85.00 25.00 
25.00 20.00 

DU RANGO 
La Plata County -Map Location C-8 

See SRDS consumer market map and data et begin- 
ning of the State. 

KDGO 

I. PERSONNEL 
Manager -Don Grant. 
Vice -President -Bob Thomas. 
Operations Director -Mike M1sel. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
1,000 w.; 1410 kc. Directional -night only. 

1958 Operating schedule: 6 am -11 pm. MST. 

Media Code 4 206 5040 0.00 
Basin Broadcasting Co., Box 3390, West Building. 

Durango. Colo. 81301. Phone 303-247-1407. 
I. PERSONNEL 

President -Jerry Fitch. 
Manager -Jim Poole. 
Office Manager -Bill Meltanus. 

2. REPRESENTATIVES 
The Dewey Organization, Inc. 
Mountain States -Bob His Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1290 kc. 

Non -directional. 
Operating schedule: 6 am -10 pm. MST. 

4. AGENCY COMMISSION 
15% time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, la. 3d, 4a, 4d, 5, 8a, 7e, 8, 
Rate Protection: 10a, 19a. 15b. 
Basic Rates: 20b, 21b. 23a, 24b. 
Contracts: 40a, 41, 43. 95. 50. 
Comb.: Cont.. Discounts: 60b. 
Prod. Services: 82. 

TIME RATES 
Eft Reed 4/30/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 5t1 10 tI IStI 20+ 
1 min 6.00 5.50 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 x 25.00 18.00 13.50 9.00 
No further discounts. 

KIUP 
1935 

Subscriber to the NAB Radio Code 
Media Code 4 206 5180 4.00 
Radio San Juan. Inc.. Box 691, Durango, Colo. 81301. 

Phone 303-247-4464. 
I. PERSONNEL 

President -Doug Morrison. 
General Manager -Frank Toomey. 
Sales Manager -Al Gare. 

2. REPRESENTATIVES 
Ft sed Petry & Co.. Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 930 kc. 

Directional -night only. 
Operating schedule: 5:45-10:15 pm Mon thru Sat. 

4. AGENCY COMMISSION 
155, nn time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 26, 3a, 4a, 4d, 5, 6a, 7e, 8. 
Rate Protection: 10a, lia, 12e, 13a, 14a, 15b, 18. 
Baste Ratee: 20h, 21a, 21b, 22a, 22b, 23e. 24b. 250, 

28. 28b, 20e, 30. 33a. 
Contracte: 90e, 91, 92b. 424. 46. 47e. 48, 51b. 
Comb.: Cont. Discounts: Bob. 804, 00i. 61a, 01b, 
Cancellation: 70a. 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
A -Mon thru Sat 6:30-9:30 am, 11:30 am -1 pm & 
4-7 pm. 
B -All other times. 

7. PACKAGE PLANS 
I MIN: 6tl 12 ti 18 t1 2401 3001 36 t1 

A 6.65 5.35 5.00 4.65 4.30 3.95 
B 5.70 4.30 3.90 3.55 3.20 2.85 

20/30 SEC: 
A 5.70 4.30 4.00 3.70 3.40 3.15 
R 9.80 3.40 3.15 2.85 2.55 2.30 

10 SEC: 
A 4.05 2.65 2.50 2.30 2.15 1.95 
ß 3.55 2.15 1.95 1.80 1.80 1.40 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 x.-.___,._..___ 55.00 33.00 22.00 18.50 11.00 
DISCOUNTS 

13x-4% 52x8% 156x-10% 
26x-ee 104x-12% 200x-20% 

9. PARTICIPATING PROGRAMS 
"Coffee with Johnny" -10:00 am to 10:45 am. 
Per minute, 6.00. 
5 times per week. 5.55. 

ENGLEWOOD 
Arapahoe County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Denver 
(including Arvada, Aurora, Englewood, 

Golden, Lakewood, Littleton) 

FORT COLLI NS (2 AM, 1 FM) 
Larimer County -Map Location E-3 

Bee SRDS consumer market map and data et begin- 
ning of the State. 

KCOL 
1946 

R A B 

Subserlber to the NAB Radio Code 
Medie Code 4 206 5320 6.00 
Beef Empire Broadcasting Company, Box 574, 1815 

Laporte Ave.. Fort Collins, Colo. 80521. Phone 
303-482-5991. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d, 4a. 44, 5, 6a, 7b. 
Rate Protection: 10b. 11b, 12b, 13b. 19b, 16. 
Basic Rates: 20b, 21b, 22b, 23b, 24c, 28e, 29a. 
Contracts: 40e. 41, 95, 96, 47e, 49, 50, 51b. 
Comb.: Cont. Discounts: 60e, 61a. 624. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Information Network. 
Member: Intermountain Network, Beef Empire Sta- 
tion. 

TIME RATES 
No. 28 ER 0/15/88 -Reed 10/1/88. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I04x 156x 260x 312x 624x 

1 min 6.50 6.37 6.24 6.11 5.98 5.72 5.46 5.20 
7. PACKAGE PLANS 

SATURATION PLAN 
A -Mon thru Sat 6:30-9 am. noon -1 pm & 4:30-7 pm. 
B -All other times 

CLASS A 
PER WK; EA: 12 ti 18 t 24tí 30t1 36t1 
1 min 5.35 5.00 4.65 4.30 3.95 
30 sec 4.30 9.00 3.70 3.45 3.15 
10 sec 2.65 2.50 2.30 2.15 1.85 

CLASS B 
1 min 9.10 3.75 3.40 3.10 2.75 
30 sec 3.30 3.00 2.70 2.50 2.20 
10 sec 2.05 1.85 1.70 1.55 1.40 

8. PROGRAM TIME RATES 
I hr 1/2hr 1/4 hr 10 mil 5 min 

1 z 50.00 30.00 20.00 15.00 10.00 
26 z 49.00 29.90 19.80 14.70 9.80 
52 x 98.00 28.80 19.20 14.40 9.60 
104 z 97.00 28.20 18.80 14.10 9.40 
156 x 46.00 27.60 18.40 13.80 9.20 
260 x 99.00 26.40 17.60 13.20 8.80 
312 x 42.00 25.20 16.80 12.60 8.40 
624 x 90.00 24.00 16.00 12.00 8.00 

(Fort Collins continued on next page) 

IN YOUR INTEREST . . . 

. , . SRDS has a policy which is a 

requisite for acceptance of advertising 
in SRDS: 

For all advertising copy refer- 
ring to or incorporating ratings, 
SRDS requests ... 
1) rating claims be identified as 
to the actual date of rating re- 
port, stating time periods 
covered and also the specific 
month(s) and year upon which 
the information is based, 

2) exact terminology of the rat- 
ing service be employed, and 

3) competing stations be referred 
to as stations "A," "B" and "C," 
not by call -letters. 

The use of rating information far the 
purpose of buying or selling spot time 
has become a matter of concern among 
firms producing and distributing rating 
data. 

At SRDS we are also concerned be- 
cause it is our responsibility to protect 
our subscribers from statements which 
misrepresent, mislead or are otherwise 
contrary to fact. Thus, this new policy 
-.. in your interest. 

RTOBF 
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Fort Collins -Continued 
KFMF (FM) 

1965 

Media Code 4 206 5460 0.00 
Poudre Valley Broadcasting Co., Inc., Box 1636, 

Fort Collins. Colo. 80521. Phone 303-484-0466. 
STATION'S PROGRAMMING DESCRIPTION 

KFMF (FM): Programmed for adults and college 
students. 
NE'sVS: 5 min each half hour, national and Inter- 
national on halt hour, local on hour, plus some longer, 
7 am & noon. MUSIC: middle-of-the-road to jazz 
and classical. 6-7 pm, standards, show music. 7-8 
pm, Jazz. 8-10 Dm classical concert music. 10 Dm - 
12M aimed at college students and adulte, standards, 
middle-of-the-road music, features from university 
campus, news features, give-aways of theater tickets, 
donuts, meals, etc. Contact Representative for further 
details. Rec'd 10/5/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Lewis Pearce. 
Sales Manager -Robert Bell. 

2. REPRESENTATIVES 
John L. McGuire & Co. 

3. FACILITIES 
ERP 25,000 w.; 93.3 me. 
Operating schedule: 5:45 am -midnight. MST. 
Antenna ht: 37 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a. 2b, 3e, 3b, 3d, 4a, 4d, 5, 6a, Ta. Rate Protection: 10b, 12b, 14a, 15b. 
Basic Rates: 20h, 22b, 23h, 24b, 24e, 26, 29a, 30. 
Contracts: 40e, 99a, 46, 47a. 
Comb.; Cont. Discounts: 61a, 61b, 62d. 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. R-2 Eft 9/1/67-Rec'd 9/1/67. 
6. SPOT ANNOUNCEMENTS 

lx 260 52x 104e I56x 312e 
30 sec only.... 3.50 3.25 3.00 2.75 2.50 2.20 

7. PACKAGE PLANS 
PER WK: 10 ti 
30 sec 2.75 
1 -min: above rates plus 30%. 

8. PROGRAM TIME RATES 
ix 26x 52x 

1/2 hr 17.25 15.75 14.00 
1/4 hr 11.50 10.25 9.00 
10 min 8.75 7.75 7.25 

5 min. 6.00 5.50 5.25 

20t1 90ti 40t1 
2.50 2.25 2.00 

104x I56x 
12.75 11.75 
8.50 7.75 
7.00 6.75 
5.10 4.60 

10. SPECIAL FEATURES 
Symphony Time, Jazz Rour-1 program per per month 117.50. 

KZIX 
1959 

FORT MORGAN 
Morgan County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KFTM 
1949 

N.1 lí 

Media Code 4 206 5740 5.00 
Morgan County Broadcasting Corp., Box 430, Fort 

Morgan. Colo. 80701. Phone 303-867-5074. 
1. PERSONNEL 

Owner, Gen'l Mgr. -Mason Dixon. 
Program Director -Jane McReynolds. 

3. FACILITIES 
1,000 w.; 1400 ke. Non -directional. 
Operating schedule: 5:30 am -11:00 pm. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2h, 3a, 3b, 3c, 3d. 4a4 4d, 5, 

6a. 7a. 8. 
Rate Protection: 10g. 111. 12g, 13g, 14g, 15a. 
Basic Rates: 20b, 21e, 21b, 21e, 21d, 22a, 22h, 23a, 

2313. 24a, 25a, 26, 27, 28a, 33b. 
Contracts: 40a. 42a, 42d, 43. 44a, 45. 46, 47a, 48. 

49, 50, 51e, 51b, 51e. 
Comb.; Cont. Discounts: 60e, 60c, 60d, 60e, 60f, 80g, 

61a, 61b, 82e, 62h, 62d. 
Cancellation: 70a, 70e, 71e. 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with MBS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
ER 7/1/86 -Reed 6/29/66. 

A -Mon thru Fri 6:30-9:30 & 4-7 pm. 
B -Ail other times. 

7. PACKAGE PLANS 
1 MIN: 6x 121 18e 24x 30e 96x 
A 4.25 3.50 3.25 3.05 2.80 2.55 
B 3.25 2.80 2.55 2.35 2.10 1.85 

20/30 SEC: 
A 3.25 2.80 2.80 2.45 2.25 2.05 
B 2.75 2.25 2.05 1.85 5.70 1.50 

10 SEC: 
A 2.15 1.75 1.85 1.50 1.40 1.30 
B 1.75 1.90 1.30 1.15 1.05 .95 

8. PROGRAM TIME RATES 
1 BR: 38.00 
1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 1 min: 13% of hour. 

DISCOUNTS 
26x-4% 104e-12% 260e-20% 
52e-8% 1561-16% 

GLENWOOD SPRINGS 
Garfield County -Map Location B-5 

See SRDS consumer market map and data at begin - 
week, oing of the State. 

312e 
10.75 
6.75 
5.75 
4.00 

Subscriber to the NAB Radio Code 
Media Code 4 206 5600 1.00 
Poudre Valley Broadcasting Co., Inc.. Box 1638. 

Fort Collins. Colo. 80521. Phone 303-484-0466. 
STATION'S PROGRAMMING DESCRIPTION 

KZIX: Programmed for general interest. 
NEWS: 5 min each half hour, international and 
national, on half hour. local and regional on hour, 
plus some longer. 6-7 em country and western music 
with farm news. 6:55-7:95 am local news. 7:05-9 
am music, news, sporta. weather, community calander 
of events. 9 am -noon general middle-of-the-road 
music featurettes and newsy items. Noon -12:35 pm 
news, sports, weather, farm market news block. 12:35- 
6 pm middle-of-the-road and some current hits, local 
events as scheduled. SPORTS: live college. high 
school, little league. Spanish music and voice pro- 
gram. Sat 9-0:31 am. Contact Representative for 
further details. Recd 10/5/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Lewis Pearce. 
Sales Manager -Robert Bell. 

2. REPRESENTATIVES 
John L. McGuire & Co. 

3. FACILITIES 
1,006 w. days; 600 kc. Directional. 
Operating schedule: 6:00 em -local sunset. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2e, 2b, 3a, 3b, 3d, 4a, 4d. 5. 6a, 7e. 
Rate Protection: lob. 12b. 14a, 15b. 
Basle hates: 2ob, 22h, 23b, 29b, 24c, 28. 29e, 30. 
Contracts: 40e, 94a, 46, 47a. 
Comb.; Cont. Discounts: 61e, 81h, 62d. 
Cancellation: 70a, 70e, 71e, 73a, 73b. 
Prod, Services: 80, 81, 82. 
Affiliated with KBS. 

TIME RATES 
No. R-2 9/1/67 -Reed 9/1/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x I56x 312x 

1 min or 
less 4.50 4.00 3.75 3.59 3.25 2.90 

7. PACKAGE PLANS 
PER WK: 10ti 20tí BO ti 40t1 
1 min 3.60 3.10 2.90 2.30 
30 see 2.75 2.50 2.25 2.00 
10 sec 2.10 1.90 1.70 1.50 

8. PROGRAM TIME RATES 
Ix 26x 52x 

1/2 hr._ 23.00 20.50 18.50 
1/4 hr 15.25 13.50 12.25 
10 min 11.40 10.50 10.00 

5 min 7.75 7.25 7.00 

104x 156x 
17.00 15.50 
11.25 10.50 

9.50 9.00 
6.75 6.25 

312x 
14.00 

9.50 
8.00 
5.50 

KGLN 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 206 5880 9.00 
KGLN, Inc., Silver Spruce Lodge, Box 70, Glenwood 

Springs, Colo. 81601. Phone 303-945-6501. 
STATION'S PROGRAMMING DESCRIPTION 

KGLN: Programmed for adults. 
MUSIC: Popular. Agricultural 6-7 em with county 
agent reports. Some country and western before 9 
am. 45% of news total is local. Balance is network, 
wire service, special reports. Noon -1 pm solid news. 
Afternoon: popular and ahowtime music, weather, 
road reports. Evening news block 30 min prior to 
sign -off. Mobile news van. Beeper and direct wire 
remotes. Sat only: college report, high school show, 
children's programs, 1 hour evening jazz. Sun, 1 
hour concert time, local and network religion, hourly 
news, ahowtime music. Community oriented week 
long. SPORTS: national, state and local. Contact 
Representative for further details. Reed 2/15/88. 

I. PERSONNEL 
Pres. & Gení I Mgr. -Jerry Fitch. 

2. REPRESENTATIVES 
National -The Devney Organization. Inc. 
Colorado -Bob Rix Co., Inc. 

3. FACILITIES 
1,000 w. days; 980 ke. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset week- 
days: 8:00 a.m. to local sunset Sundays. MST. 

4. AGENCY COMMISSION 
15/0 net time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 4a, 4d, 5, 6a, 7h. 8. 
Rate Protection: 10g, 11g, 12g, 13g, 146, 15b. 
Basic Rates: 20e, 21e, 22a, 23e, 29b, 25a, 26, 28a, 

28c, 29a. 
Contracts: 40e, 41, 44a, 49b, 45, 46. 47e. 49, 50. 

51b. 
Comb.: Cont. Discounts: 60e, 61e, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
ER Recd 4/30/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 5ti ION 15t1 20+ 
1 min....._.._ 6.50 6.00 5.50 5.00 4.50 
30/20 sec: 75% of 1 -min. 10 sec ID's: 50% of 1 -min. 

8. PROGRAM TIME RATES 

1 a 
1/230 

20 
h 7 1/4 r 1015 min 

510min 
No further discounts. 

GOLDEN 
Jefferson County -Map Location E-5 

See SRDS consumer market map and data et begin- 
ning of the States. 

See Denver 
(including Arvada, Aurora, Englewood, 

Golden, Lakewood, Littleton) 

GRAND JUNCTION 
(4 AM; 1 FM) 
Mesa County -Map Location B-5 

See SUDS consumer market map and data et begin- 
ning of the State. 

KEXO 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 206 6020 1.00 
Century Broadcasting Co., Inc., Box 1448, 557 Main 

St.. Grand Junction, Colo. 81501. Phone 303-243- 
1230. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Charlie Powers, 

2. REPRESENTATIVES 
Edward l'etry & Co., Inc. 

3. FACILITIES 
1,000 w. days: 1230 he. Non -directional. 
Operating schedule: 6 am -midnight. MST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2e, 2h, 3e, 3b, 3d, 4a, 9d, 5, 6a, 7b. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15e. 15c, 

16. 
Basic Rates: 20b, 21e, 21b, 21d, 22a, 22b4 23e, 231). 

24b, 25a, 26, 28a, 29e, 33a. 
Contracts: 40a, 41, 44e. 44b, 45, 46. 47e. 48, 49, 50, 

51e, 51b. 
Comb.; Cont. Diamanta; 60e, 60d, 60f, 601. 61e, 82d. 
Cancellation: 71a, 72, 73a, 
Prod. Services: 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 26 Eff 11/1/88 -Reed 9/30/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 1561 260e 312x 624x 

1 min 7.80 7.64 7.49 7.33 7.18 6.86 6.55 6.24 
7. PACKAGE PLANS 

SATURATION PLAN 
A -Mon thru Sat 6:30-9:30 am & 4-7 pm. 
B -All other times. 
PER WK: A B 
EA: 1 min 30 see IO see 1 min 90 see 10 see 
12 ti 6.00 9.80 3.00 5.25 9.20 2.60 
18 ti 5.75 4.60 2.90 5.00 4.00 2.50 
24 ti 5.50 4.40 2.75 4.75 3.80 2.40 
30 Li 5.25 4.20 2.60 4.50 3.60 2.25 
36 ti 5.00 9.00 2.50 4.25 3.40 2.10 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 z 60.00 36.00 24.00 18.00 12.00 
26 z 58.80 35.28 23.52 17.64 11.78 
52 a 57.60 34.56 23.04 17.28 11.52 
104 z 56.40 33.84 22.56 16.92 11.28 
156 z 55.20 33.12 22.08 16.56 11.04 
260 x 52.80 31.68 21.12 15.84 10.56 
312 z 50.40 30.24 20.18 15.12 10.08 
624 1 48.00 28.80 19.20 14.40 9.60 

KREX KREX-FM 
1926 1960 

CBS Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 206 6160 5.00 
XYZ Television, Inc., Box 789, Grand Junction, Colo. 

81501. Phone 303-242-5000. TWX 303-242-1209. 
STATION'S PROGRAMMING DESCRIPTION 

KREX: Programmed for general adult interest. 
Network news on hour, features on half hour. 6-8:30 
em news, farm news, state patrol road reporte, 
weather direct from weather bureau, country and 
western and middle-of-the-road music. 9 am -noon 
network personalities, community bulletins, trading 
post, job listing, middle-of-the-road music. Noon - 
1 pm, news block, international, national, local, re - 
atonal, farm market reporte from stockyards, sports 
commentary. 1-2 pm news, controversial talk. 2:15- 
5:45 pm middle-of-the-road, jazz oriented, pap jazz 
music. 5:45-7:30 pm evening network news block, 
middle-of-the-road music. 7:30-12M jazz oriented. 
standards, dixieland, swing music. All high school 
sports schedule, semi -pro baseball. City council live. 
College concerts live. Contact Representative for further details. Recd 8/14/67. 

I. PERSONNEL 
Chairman of the Board -Dr. Barry Dornheggen. 
Pres. & Gen'l Mgr. -Frank B. Palmer. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
Colorado -John L. McGuire & Co. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
5,010 w. days, 500 w. nights; 920 kc. 

Non -directional. 
Operating schedule: 5:45 em -midnight daily. MST. 
FM FACILITIES 
MOP 3,000 w.: 92.3 mc. 
Operating schedule: 5:45 am -midnight. MST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2a, 3a. 4e, 4d, 5, 6a, 7e. 8. 
Rate Protection: 10a, 11a, 12e, 13e, 14e. 15a, 16. 
Basie Rates: 20b. 21a, 22a, 2213. 23e, 24b, 24e, 28a, 

29a, 30. 33a. 
Contracts: 40e, 41, 92a, 43, 44e, 45, 46, 47e, 50, 51e, 

51b. 
Comb.: Cont. Discounts: 60e. 60e. 601. 61e. 
Cancellation: 70a, 70e, 71a, 72, 73e. 73b. 

COLORADO 
Prod. Services: 80, 82. 
Affiliated with the CBS Radio Network. 
Member: CBS Radio Mountain Network. 

TIME RATES 
Ratee effective February 1, 1962. (Card No. 7., 

Card received February 5, 1962. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 10 sec 
1 tl......._.._.._......_...__ __...._. _._ 7.80 5.85 3.90 
28 tl._.........._.._.._.._..__ _ 7.65 5.75 3.80 
52 ti,_......._._......_...__ _...__ 7.50 5.60 3.75 
104 tl..._....._......_.._.._...__......_.._._ 7.35 5.50 3.70 
156 ti..._.._..___.._......_.._.._.....__.._ 7.20 5.40 8.60 
260 ti......._......_..___.._....-..._.-_. 6.85 5.10 3.40 
312 ti ..............._.......__ _._.._..__. 6.55 4.90 3.80 
624 tl.._....._.._..-..__.._ _ _ 6.25 4.70 3.10 
1248 ti .._.._.._....- 4.75 3.55 2.40 
2000 ti ..._... 4.00 3.00 2.00 

7. PACKAGE PLANS 
ROS PACKAGE RATES 

PER WK: 
(To be used In 7 days/ 

min 30 sec 10 ceo 
10 ti... _ _.. .... _. 6.50 4.85 8.25 
15 ti._ 6.00 4.50 3.00 
20 ti._.._.._.._._._._......_.._ _.._._ 5.50 4.10 2.75 
25 ti. 5.00 3.75 2.50 
30 tl...._. ..... _ .............. 4.50 3.35 2.25 

8. PROGRAM TIME RATES 
1/2 hr 1/4 fir IO min 5 min 

1 L 36 24 18 12 
DISCOUNTS 

28x-5% 104x-10% 260e-25% 
52x-7-1/2% 156e-15% 

KSTR 
1957 

SAVALLI/GATES 
INCORPORATED 

Subscriber to the NAB Radia Code 
Media Code 4 206 6300 7.00 
Mountain States Broadcasting Corp., Box 1120, 

Uranium Center Bldg., Grand Junction, Colo 
81501. Phone 303-243-1722. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -E, Anson Thomas. 
Vice -free. & Office Mgr. -Peg "June Lee" Thomas. 
Sec'y & Treas.-L. C. Kopanos. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
5,000 w. days; 620 he. Non-dlrectlonal. 
Operating schedule: 6:00 a.m, to local sunset. MST. 

4. AGENCY COMMISSION 
15/0 net. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply, 
General: la, 2e, 3e, 3c, 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11e, 12e, 13e, 14a, 15e, 15b, 16. 
Basin Rates: 21e, 21b, 21e, 21d. 22a, 22b, 23a, 24b, 

25a, 26. 28a. 29a, 32b, 33a. 
Contracts: 40e, 41. 42a, 42e, 43, 44e, 44b, 45, 48, 

47a, 48. 49, 50, 51e, 51e. 
Comb.; Cont. Discounts: 60e, 60e, 606. 601, 61e. 61b, 

62b. 62d. 
Cancellation: lob, 70d, 71e, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Ratee effective May 1, 1961. 
Rates received May 8, 1961. 

Rev. (Pkg. Plans) effective April 1. 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 U. 7.50 5.65 280 5.75 4.80 
28 lt.._....._ 7.25 5.45 312 ti...,,____ 5.50 4.10 
52 ti 7.00 5.25 624 ti..__...._. 5.00 3.75 
104 ti. _ 6.75 5.05 1000 U...__.... 4.50 3.40 
156 ti._.._._ 8.25 4.70 2000 tl..._.._._ 3.50 2.50 

"Shorties" 
10 accenda or less: 
50% of 1 -minute rate with freaueney discounts ea 
earned. May not be combined with regular announce- 
ments for 1 discounts. 

7. PACKAGE PLANS 
620 PLAN 

(To be used within 1 week) 
1 min 30 sec 10 see 

10 ti, ea. 8.25 4.70 8.15 
15 ti, ea.......___ _...__..._.___ 5.75 4.30 2.90 
20 U. ea...__.._....._......_...,..._...._ 5.25 3.95 2.85 
25 ti, ea __... 4.75 3.55 2.35 
30 ti, ea..._ 4.25 3.20 2.15 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 x..._ 60 38 24 18 12 
DISCOUNTS 

26x-5% 104e-15% 280x-25% 624e-35% 
52x-10% 156e-20% 312x-30% 

9. PARTICIPATING PROGRAMS 
"June Lee Show" -10:00.10:30 em. 
3 other popular personality shows. Regular 1 -minute 
announcement rates apply. 

KWSL 
1959 

R A S 
Media Code 4 206 6440 1.00 
Mesa Broadcasting Company, 421 Glenwood Ave., 

Grand Junction, Colo. 81501. Phone 303-242-7800. 
I. PERSONNEL 

President & Gen'l Mgr. -Frank C. Gibbs, 
Program Director' -Jim Miller. 
Sales Manager -Norm Clark. 

2. REPRESENTATIVES 
Radio Time Sales. 
Chicago -National Time Sales. 
Mountain States -Bob Mx Co., Inc. 

(This listing continued on next page) 
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COLORADO 
Grand Junction -K W S L -Continued 
3. FACILITIES 

250 w.: 1340 kc. Non -directional. 
Operating schedule: 24 hours per day. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 65. 7e. 
Rate Protection: 10b. 11c, 12a, 13a, 14a, 15a, 15b, 

1. 
Basic Rates: 20b, 21d, 22b, 23a, 24b, 25a, 28, 27, 

28b, 28c, 29a, 30, 31, 32e, 33b. 
Contracts: 40e. 41, 42a, 42c, 43, 44a, 46, 97e, 48, 

51a. 
Comb.: Cont. Discrunts: 60e, 60d, 60e, 60f, 61a. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective May 1. 1984. 
Rates received May 4, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 sec 

1 ti, ea............_..-._........._....._._. - 3.40 2.50 1.70 
3.20 2.35 1.60 

52 ti, ea._ -...___._..._.... 3.00 2.20 1.50 
104 ti, ea. _....... _. 2.80 2.05 1.40 
158 ti, ea.....____ -....._.._..._..__ 2.60 1.90 1.30 
280 ti, ev_........_ _-.._...._..._._.. 2.40 1.75 1.20 
312 t1, ea _.._._ 2.20 1.60 1.10 
624 D. ea. __.._ 2.00 1.45 1.00 

7. PACKAGE PLANS 
ANNOUNCEMENT PLAN 

(Non -fixed position, to be used within 7 days) 
PER WK: 1 min 30 sec 10 sec 
10 t1.___._ _ 28.00 20.50 14.00 
15 ti ..._ 39.00 28.50 19.50 
20 ti ......... _-.._...-.. 48.00 35.00 24.00 
25 tI - 55.00 40.00 30.00 
30 ti 80.00 43.50 30.00 
Announcement Plan may not count toward annual 
discounts on fixed announcements. All announcements, 
regardless of length. may be combined to earn fre- 
quency on Announcement Plan. 

NIGHTTIME PLAN 
(Midnight -6:00 am) 

20 announcements. per night. 10.00 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti, es.._........__. 28.00 16.80 11.20 9.50 5.60 
26 ti. ea._ ._ 28.60 15.95 10.85 9.05 5.30 
52 ti. ea 25.20 15.10 10.10 8.60 5.00 
104 ti, ea 23.80 14.25 9.55 8.15 4.70 
156 ti, ea. ..... 22.40 13.40 9.00 7.70 4.40 
260 tr, ea 21.00 12.55 8.45 7.25 4.10 
312 ti, ea 19.60 11.70 7.90 6.80 3.80 
624 D. ea 18.20 10.85 7.35 8.35 3.50 

GREELEY (2 AM; 1 FM) 
(Veld County -Map Location F-4 

See SRDS coneutner market map and data at begin- 
ning of the State. 

K F KA 
1921 

Subscriber to the NAB Radio Code 
Media Code 4 206 6580 4.00 
Colorado R G, Inc., Box K. 1025 Ninth SL, Greeley, 

Colo. 80631. Phone 303-352-4421. 
I. PERSONNEL 

Pres. & Gen'i Mgr. -Joseph J. Tennessen. 
Sales Manager -Virginia L. Sears. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Regional -Soh Mix Co.. Inc. 

3. FACILITIES 
5.000 w.; 1310 kc. Directional -night only. 
Operating schedule: 5 am -11 pm. MST. 

4. AGENCY COMMISSION 
15/0: hills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b. 3b, 3d, 4a, 4d. 5. 6e, 7a, 8. 
Rate Protection: 10b, 11h, 12b, 13b, 14b, 15e, 15b, 

16. 
Basic Rates: 20e. 20b. 21e. 21b, 21d, 22a, 23a. 24b, 

24c, 25a. 26, 28a, 20b, 32a, 33b. 
Contracts: 40a, 41, 42b, 43, 44a, 45, 46, 47e. 48, 49, 

50, 51a. 
Comb.; Cont. Discounts: 801, 60b, 60d, 60e, 60f, 601, 

61e. 82d. 
Cancellation: 70e. 70c, 71e. 72, 738. 
Prod. Services: 80. 81. 

TIME RATES 
ER Recd 2/23/68. 

6. SPOT ANNOUNCEMENTS 
Ix 156x 912x 624x 12482 

1 min or less 6.00 5.60 5.40 5.20 5.00 
10 sec: 50% of 1 -min. 

KGRE (FM) 
1967 

Media Code 4 206 6720 6.00 
Meroco Broadcasting Co.. 818 9th St.. Greeley. Colo. 

80831. Phone 303-352-0641. 
I. PERSONNEL 

Manager -E. H. Meyer. 
Commercial Manager -George W. Drew. 

3. FACILITIES 
ERP 27,000 w.; 92.3 mc. Stereo. 
Operating schedule: 7 am -10 pm Mon thru Sat; noon - 
9 pm Sun. 

4. AGENCY COMMISSION 
15% on net time. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3a, 4a, 5. 6b, 710. 8. 
Rate Protection: 10a, 11a, 12a. 13a, 14a. 15b. 
Basic Rates: 201), 21a, 22b, 23a, 24c, 25a, 26, 281s, 

29b, 30, 32a, 33e. 

Contracts: 40a, 41. 42e, 43, 44b, 45, 46, 47a, 48, 
49, 50, 51e. 

Comb.: Cont. Discounts: 60e, 61e, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80. 

TIME RATES 
ER Recd 8/26/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: Iti 26ti 

1 min 5.00 4.75 
30 sec 4.00 3.75 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 z 17.50 10.00 7.50 6.00 5.00 
Commercial copy on program limited to: 
1 hr -3 1 -min and 2 30 -sec spots. 
1/2 hr -1 1 -min and 2 30 -sec spots. 
1/4 hr -1 1 -min and 1 30 -sec spot. 
10 min ---2 30 -sec spots. 
5 min -1 30 -sec and 1 20 -sec spot. 

KYOU 
1946 

52 tI 
4.50 
3.50 

Media Code 4 206 6860 0.00 
Memo Broadcasting Co., 816 6th St., Greeley, Colo. 

80831. Phone 303-352-0282. 
I. PERSONNEL 

Pres. & Men -E. H. Meyer. 
Commercial Manager -George Drew. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1,000 w. days, 25u w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 5:30 a.m. to 11:00 p.m. 

4. AGENCY COMMISSION 
15% on net time and talent. no each dlseount. 

5. GENERAL ADVERTISING See Boded regulationa 
General: la. 2a, 2b, 3a, 3b, 3e. 3d, 4e, 4d, 5, Os, 7e. 

8. 
Rate Protection: 15b. 
Basle Rates: 20b, 21e, 21b, 21e, 21d, 22b, 23a, 23b. 

24e, 25a, 28. 28b, 28c, 29a, 29b, 31, 33d. 
Contracts: 40e. 41, 42a, 42e. 43, 44e. 44b, 45. 46. 

47e. 48. 49, 50. 
Comb.; Cont. Discounts: 60f, 80h, 6la. 62d. 
Cancellation: 70e, 70e. 71a, 72. 73a, 73b. 
Prod. Services: 80, 81, 82. 
FM facilities: KGRE (FM). 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 28 Eff 7/15/66 -Reed 7/11/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 260x 312x 624x 

1 min 5.72 5.60 5.49 5.37 5.26 5.03 4.80 4.57 
7. PACKAGE PLANS 

A -Men thru Sat 7-9:30 em & 4:30-7 pm. 
B -All other times. 

SATURATION ANNOUNCEMENT PLAN 
PER WK, A: 12 ti 18 ti 24 tl 30 tI 36 tI 
1 min._ 4.29 4.00 3.72 3.43 3.15 

3.43 3.20 2.98 2.74 2.52 
2.15 2.00 1.86 1.72 1.58 

30 sec 
10 sec 
B: 
1 min 3.43 3.15 2.88 
30 sec 2.74 2.52 2.29 
10 sec 1.72 1.58 1.43 

8. PROGRAM TIME RATES 
1 Hit: 44.00 
1/2 hr: 60% of hour. 5 min: 20% 
1/4 hr: 40% of hour. 1 min: 13% 

FREQUENCY DISCOUNTS 
13x-4% 104x-12% 280x-20% 
521-8% 158x-16% 

GUNNISON 

2.57 2.29 
2.06 1.83 
1.29 1.15 

of hour. 
of hour. 

Gunnison County -Map Location C-6 
See SRDS consumer market map and data at begin- 
ning of the Stete. 

KGUC 
1960 

Subscriber to the NAB Radio Code 
Media Code 4 206 7000 2.00 
Gunnison Broadcasting Co.. 113 E. Georgia, Gunnison. 

Colo. 81230. Phone 303-641-1780. 
I. PERSONNEL 

Co-owner, Geti l & Sales Mgr. -Roger W. Pepperd. 
Co-owner. Traf, & Prog. Dir. -Enid C. Pepperd. 

3. FACILITIES 
250 w.: 1490 kc. Non -directional. 
Operating schedule: 7:00 am -7:00 pm Mon thru 
Sat: 8:00 em -6:00 pm Sun. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 4d, 5, 6a, 7b, 8. 
(late Protection: 10b, llb. 
Basic hates: 20e, 22b, 23e. 24b, 25a, 26, 28a, 29a. 
Contracts: 40e, 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60k, 6la, ()lb, 62e. 
Cancellation: 71a. 73a. 
Affiliated with KBS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective 

Rates received April 30, 1985. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 10 sec 
1 U. 3.05 2.25 1.50 

LA JUNTA 
Otero County -Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBZZ 
1936 

Media Code 4 206 7140 6.00 
Grady Franklin Maples. 117 W. 3rd St., La Junta, 

Colo. 81050. Phone 303-384-2541. 
I. PERSONNEL 

Owner -Grady Franklin Maples. 
General Manager -C. A. Denney. 

2. REPRESENTATIVES 
Eduard Petry & Co., Inc. 

S. FACILITIES 
1.000 w, days, 250 w. nights; 1400 kc. 
Operating schedule: 6 am -11 pm. MST. 

4. AGENCY COMMISSION 
15% un net time; no cash discounL 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 3a, 4a, 4d, 5, 8e, 7a, 8. 
Rate Protection: 15b. 
Basic hates: 22b, 23a, 29b, 28e. 29a. 
Contracts: 90a, 46. 47e. 
Comb.; Cont. Discounts: 60b. 60k. 61e, 01b, 82b. 
Cancellation: 70a, 70e, 71e, 73a. 
Affiliated with MBS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 28 ER 3/1/67-Rec'd 2/7/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 x -......_. 6.00 156 z.._.._.._.._.._.._... 5.10 
28 z 
52 z 5.30 312 z.._......__..____... 4.90 
104 z.._ 5.20 624 z..___.._......__.._. 4.70 

7. PACKAGE PLANS 
SATURATION PLAN ROB 

PER WK: 12 01 18 ti 24 t1 30 tI 
1 ..... 4.80 4.35 4.10 4.00 
30 sec..._......_.._..___. 3.85 3.50 3.30 3.20 
10 sec... . 2.60 2.45 2.30 2.15 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 

1 z _......_... 60.00 40.00 26.00 20.00 
26 z 55.00 36.50 24.00 18.00 
52 x. _.._ 50.00 33.00 22.00 16.50 
104 x.......__.._....._- 47.50 31.50 21.00 15.75 
158 z.._ 45.00 30.00 20.00 15.00 
260 z.._......_.._._... 42.50 28.00 18.00 13.50 
312 x..._ -....__. 40.00 26.50 17.00 12.75 
624 x..._.._...... ..... 35.00 23.50 15.50 11.00 

LAKEWOOD 

ae ti 
3.75 
2.80 
2.00 

5 min 
15.00 
13.50 
12.25 
11.50 
10.75 
10.00 
9.50 
8.00 

Jefferson County -Map Location E-5 
Bee SRDS consumer market map and data at begin 
ning of the State. 

See Denver 
(including Arvada, Aurora, Englewood, 
Golden, Lakewood, Littleton) 

LAMAR 
]'rowers County --Map Location H-7 

See SRDS consumer market map and data et begin 
ping of the State. 

KLMR 
1948 

Media Code 4 206 7280 0.00 
KLMR, Inc., Box 890, Lamar, Colo. 81052. Phone 

303-336-2.206. 
I. PERSONNEL 

President -Doug Kahle. 
Gent Mgr. & Sec'y-Treae.-Dennis Behan. 

3. FACILITIES 
5,000 w. days; 500 w. nights; 920 kc. 

Directional -night only. 
Operating schedule: 6:00 am -11:00 pm. MST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 4a, 9d, 5, 8. 
]late Protection: 15b. 
Basic hates: 23a, 29b. 28b. 
Contracts: 40a. 95. 46. 
Comb.; Cont. Discounts: 60a, 80k. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective March 1. 1964. 
Rates received April 13. 1984. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 5.85 3.90 280 t1._......_ 3.65 2.75 
10 ti 5.60 3.70 312 ti._..r.... 3.40 2.80 
20 ti 5.35 3.45 500 ti _.._ 3.05 2.45 
50 ti 4.70 3.10 750 tt._....._ 2.85 2.35 
156 ti 3.90 2.85 1000 tt._.._._ 2.80 2.20 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 52.00 31.20 21.85 17.15 12.50 
13 ti 19.50 15.60 10.75 
26 ti 18.35 14.25 9.75 
52 ti 17.15 12.70 9.10 

LEADVILLE 
Lake County -Map Location D-5 

Bee SRDS consumer market map and data et begin- 
ning of the State. 

KBRR 
1960 

Media Code 4 206 7420 2.00 
Continental Divide Broadcasting Co., Inc., Box 968, 

Leadville, Colo. 80461. Phone 488-1526. 
I. PERSONNEL 

Pres. & Gen'] Mgr. -Jack East. 
2. REPRESENTATIVES 

National Time Sales. 
Bob Ills ('o., Inc. 

S. FACILITIES 
250 w.; 1230 kc. Non -directional -same pattern day 
and night. 
Operating schedule: 5:45 am -7 pm Sion thru Sat; 7 
am -5 pm Sun. MST. 

4. AGENCY COMMISSION 
1550 on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 3a, 3d, 9a, 4c. 5. 8e, 7e, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15a, 15b. 
Basic Rates: 20e, 21d, 22b, 24b, 25a, 26, 28e, 29a, 

33a. 

Contracts: 40e. 49a, 44b, 45. 48. 
Comb.; Cont. Discounts: 60d. 60e, 60f, 605. 
Cancellation: 70a, 70c, 71e, 73e. 
Prod. Services: 82. 

TIME RATES 
No. 3A ER 11/1/67 -Reed 7/2/68. 

6. SPOT ANNOUNCEMENTS 

P R: Ix 52x I04x 156x 260x 312x 624x 
10 sec 3.00 2.75 2.50 2.25 2.00 1.75 1.50 
30 sec 4.00 3.50 3.25 3.00 2.75 2.50 2.00 
1 min 8.00 5.50 5.2,5 5.00 4.75 4.50 4.00 
All spots within a 52 -week period may be combined 
to earn a lower frequency. Programs are also com- 
bined for frequency discount. 

7. PACKAGE PLANS 
PER 

WK: 6ti 12 ti 1801 24 ti 3001 36 ti 42 t1 
10 sec 1.90 1.80 1.70 1.60 1.50 1.40 1.30 
30 sec 2.80 2.80 2.40 2.20 2.00 1.80 1.60 
1 min 3.80 3.60 3.40 3.20 3.00 2.80 2.60 

8. PROGRAM TIME RATES 
PER WK, EA: Ili 3t1 6tl 
1/4 hr 10 9 8 
10 min. 8 ' 6 
5 min_ 6 5 4 

LITTLETON 
Arapahoe County -Map Location F-5 

See Sltl)S consumer market map and data at begin- 
ning of the State. 

See Denver 
(including Arvada, Aurora, Englewood, 
Golden, Lakewood, Littleton) 

LONGMONT (1 AM; 1 FM) 
Boulder County -Map Location E-4 

See SRDS consumer market map and data et begin- 
ning of the State. 

KLMO 
1949 

Media Code 4 206 7560 5.00 
Radio Longmont, Box 799, Imperial Hotel, Longmont. 

Coin. 80501. Phone 776-2323. 
I. PERSONNEL 

Pres. & Gen'i Mgr. -Wm. O. Stewart. 
Program Director -Jean Stewart. 

2. REPRESENTATIVES 
Chicago, New York, San Francisco, Hollywood -Burn - 

Smith Co. 
Southwest -Mario Messina Company. 
Southeast -C. K. Beaver & Associates, Inc. 
Colorado -John L. McGuire & Co. 

3. FACILITIES 
10,000 w. days 1060 kc. Non -directional. 
Operating echeduie Sunrise -local sunset. MST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards app1R. 
General: la, 2a, 3d. 4a, 9d, 5, 6e, 7a, 8. 
Rate Protection: 10e. Ilb, 12e. 13b, 14e. 15e. 15b. 
Basic Rates: 20b, 21c, 22a, 23a, 24b, 25a, 18. 28a, 

28c. 29a, 33b. 
Contracts: 40a, 92d. 94b, 45, 46, 47a, 48, 51a, 51b. 
Comb.: Cont, Discounts: 60d, 60e, 60f, 601. 6ía, 62e. 
Cancellation: 70b. 70c, 71a, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
No. 2 Eft 7/1/65-Rec'd 7/2/65. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 1040 156x 260x 312x 500x 

1 min 12.00 11.50 11.00 10.50 10.00 9.10 9.00 
30 sec 8.00 7.50 7.00 6.50 6.00 6.50 5.00 

7. PACKAGE PLANS 
PER WK: 6ti 12 ti 18 t 2401 3011 36t1 
Ea 10.00 9.50 9.00 8.50 8.00 7.50 

8. PROGRAM TIME RATES 
1/4 hr, ea. 25 
No frequency discount on 1/4 hour program,. 1/2 
hour and hour programs, multiple of 1/4 hour rate. 

K L M O -FM 
1964 

Media Code 4 206 7561 3.00 
Radio Longmont, Inc., Box 799, 301 Main St., Long- 

mont, Coto. 80501. Phone 303-778-2323. 
I. PERSONNEL 

I'res. & Gen'I Mgr.-W11Iiem G. Stewart. 
Vice-Pres. & Women's Dir. -Jean Stewart. 
Sales Manager -Bob Askey. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 
Southwest -Mario Messina Company. 
Colorado -John L. McGuire & Co. 

3. FACILITIES 
ERP 28,000 w.; 104.3 mc. 
Operating schedule: 1-10 pm. MST. 
Antenna ht.: 85 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. Payable 10th of following month; 
agency 20th of follow month. 

5. GENERAL ADVERT SING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 4d, 5, 6a, 7e, 8. 
Rate Protection: 10a, 11b, 12b, 13b, I4a, 15a, 15b. 
Basic Rates: 20b, 21b, 22a, 23a, 24b, 25a, 26. 28a, 

28e 29a, 33c. 
Contracts: 40e, 42b, 43, 44a, 45, 46, 47a, 48, 

51a, 51e. 
Comb.: Cont. Discounts: 60a, 601, 01b, 62e. 
Cancellation: 70e, 70c, 71e, 73a. 
Prod. Services: 81, 82. 

TIME RATES 
Eff 7/1/68-Rec'd 7/8/68. 

6. SPOT ANNOUNCEMENTS 
EA: I min 90 see 10 see 
1 a 8.50 4.90 3.25 
26 x 6.25 4.70 3.15 
52 z 8.00 4.50 3.00 
104 a _._... 5.75 4.30 2.85 
156 a 5.50 4.10 2.75 
260 a 5.00 3.76 2.50 
312 x 4.75 3.55 2.35 
500 a 4.00 3.03 2.00 
1000 z 3.75 2.80 1.85 
1800 z 3.40 2.55 1.70 
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Longmont -K L M 0 -FM -Continued 
7. PACKAGE PLANS 

PER WK: loti 
1 min_..._ 5.00 
30 sec....._.. ...... _ . ...... _.._...._- 3.75 
10 sec 2.50 

8. PROGRAM TIME RATES 
EA: Ix 26x 52x 104x 156x 260x 5I2x 500x 
5 min_ 9.00 8.00 7.00 8.00 5.50 5.00 9.75 4.50 
10 min 12.00 11.00 9.50 8.00 7.50 7.00 6.50 8.00 
1/4 hr 16.00 15.60 15.20 14.40 12.80 11.00 10.00 9.00 

LOVELAND 
Latimer County -Map Location E-8 

See SRDS consumer market map and data at begin- 
ning of .he State. 

KLOV 
1955 

R AIR 
Subseriber to the NAB Radio Code 

Media Code 4 206 7700 7.00 
Evergreen Enterprises, Inc.. Box 597, 308 E. 5th St., 

Loveland. Colo. 80537. Phone 667-1570. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -William H. Green. 
Sales Manager -Virait Radtke. 
Program Director -Howard Auget«. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
250 w. days: 1570 ke. Non -directional. 
Operating schedule: . MST. 

4. AGENCY COMMISSION 
15%: no cash discount_ 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a. 3b. 4a, 9d, 5, 6a, 7a. 
Rate Protection: 15b. 
Basic hates: 20a. 22b, 23a. 241). 26. 29a. 
Contracte: 40e, 45, 46. 47a, 98. 
Comb.: Cont. Discounts: 60a, 81a, 61b. 61c, 621). 62e. 
Cancellation: 70a. 70c. 71a, 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Ratee effective March 1, 1962. 
Milet received July 2, 1962. 

6. SPOT ANNOUNCEMENTS 
(To be used in 12 menthe) 

1 minute: 
26 times 4.00 260 ttmea..._......_..._. 3.20 
52 timer..._.._ 3.80 500 rinse.__..___._ 3.00 

104 times ...._... 3.60 624 times ...._ ._ 2.75 
156 times 3.40 936 time, ._... 2.50 

30 -second rate -75% of applicable 1 -minute rate. 
10 -second rate -60% of applicable 1 -minute rate. 

MANITOU SPRINGS 
El Pow County -Map Location 1T-6 

Ses SRDS consumer market map and data at begin. 
ning of the State 

See Colorado Springs 
(including Manitou Springs) 

MONTE VISTA 
Rio Grande County -Map Location D-8 

See SRDS consumer market map and data at begin- 
ning of the State 

KSLV 
1954 

Media Code 4 206 7840 1.00 
Colorado Radio Corp., 109 Adams St., Monte Vista, 

Colo. 81144. Phone 333-852-3581. 
I. PERSONNEL 

President -George O. Cory. 
Station Manager -David J. Watts. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1240 kv. 

Non -directional,. 
Operating schedule: Permitted to operate unlimited 
time. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3a. 3b, 4a, 5. 6e. 8. 
Rate Protection: lOb, 11b, 12b. 13b, 14b. 
Basic Rates: 20a, 22a, 22b. 23a, 29b, 25a, 26. 28b. 

29a. 
Contracte: 40a. 42a, 45, 46. 47a. 
Comb.; Cont. Discounts: 60e. 61a. 81b. 626. 
Cancellation: 70a. 70c. 71a. 73a. 
Producta advertised u cures or claiming to cure, not 
accepted. 
Affiliated with KBS Radio Network. 
Member: The Colorado Network. 

TIME RATES 
Rates effective May 1, 1965. 

Rates received September 20, 1985. 
6. SPOT ANNOUNCEMENTS 

1 min 30 eec 10 sec 
1 ti...._...._ 2.40 1.90 1.35 
52 ti....._...._......_....__.._.._..._.._ ___ 2.30 1.85 1.80 
104 ti. 2.25 1.80 1.25 
156 ti 2.15 1.70 1.20 
260 tl...._. ....... - 2.00 1.60 1.10 
312 ti 1.85 1.50 1.05 

7. PACKAGE PLANS 
ANNUAL SATURATION PACKAGE 

PER WE: 1 min 30 sec 1 min 30 eec 
1000 ti 1.75 1.90 2000 ti 1.85 1.30 

WEEKLY SATURATION PACKAGE 
10 ti._.._.._ 2.30 1.85 75 ti 2.00 1.60 
25 ti _ 2.25 1.80 100 ti._ 1.85 1.50 
50 ti. 2.15 1.70 

DAILY SATURATION PACKAGE 
PER DAY: I min 30 sec 10 eec 

-- --------------'-'-----'----'_ 2.25 1.80 _.1_ 
20 ti 30 ti 40 tl 5 ü._._...._.___.__......._....__......... 2.25 1.80 1.10 

4.75 4.00 3.75 10 ti..__...___....._ _...___.._.._.- 2.00 1.80 1.05 3.55 3.00 2.80 B. PROGRAM TIME RATES 2.35 2.00 1.85 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti._ 26.60 13.30 6.85 5.70 3.80 
52 ü._.._......._...._._ 25.80 12.90 6.45 5.55 3.70 
104 ü...._..__.._.._ 25.20 12.60 6.30 5.40 3.60 
156 tl.._._...___.._ - 23.80 11.90 5.95 5.10 3.40 
280 ti._.._ _.._... 22.40 11.20 5.80 4.80 3.20 
312 tl....._.._ -..._.. 21.00 10.50 5.25 4.50 3.00 

MONTROSE 
Montrose County -Map Location B-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KUBC 
1947 

Media Code 4 206 7980 5.00 
Uncompahgre Broadcasting Co.. Box 970, Montrose. 

Colo. 81401. Phone 303-249-4548. 
I. PERSONNEL 

President -George O. Cory. 
Manager -Gene King. 
Sales Manager -Garth T. Walker. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Mountain States -Bob Hia Co., Inc. 

3. FACILITIES 
5.000 w. days. 1.000 w. nights; 580 kc. 

Directional -night only. 
Operating schedule: operates unlimited houri. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a. 4d. 
Contracte: 42a. 
Products advertised as cures or claiming to cure not 
accepted. 
Affiliated with KBS Radio Network. 
Member: The Colorado Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3A Elf 5/1/66 -Reed 4/28/67. 
6. SPOT ANNOUNCEMENTS 

Ix 52x 104x 156e 260x 312x 624x 
1 min 3.50 3.40 3.30 3.20 3.10 3.00 2.90 
30 sec 2.90 2.80 2.70 2.60 2.50 2.40 2.30 
10 sec 1.75 1.70 1.65 1.60 1.55 1.50 1.45 

7. PACKAGE PLANS 
(To be oued within 7 days) 

PER WK: 
IO il 15 ti 20 tI 25 ti 30 tI 35 ti 40 11 

1 min 3.40 3.30 3.20 3.10 3.00 2.90 2.80 
30 sec 2.80 2.70 2.60 2.50 2.40 2.30 2.20 
10 sec 1.70 1.65 1.60 1.55 1.50 1.95 1.40 
All spots, regardless of length. may be combined to 
earn frequency. 

B. PROGRAM TIME RATES 
Ix 52x 104x 156e 2600 312x 624x 

1 hr..._ 42.00 40.00 38.00 36.00 34.00 32.00 30.00 
1/2 hr..._ 20.00 19.00 18.00 17.00 16.00 15.00 14.00 
1/4 hr 8.70 8.40 8.10 7.50 7.00 6.60 6.30 
10 min..._ 7.20 6.90 6.60 6.30 6.00 5.70 5.40 
5 min. 4.80 4.60 4.40 4.20 4.00 3.80 3.60 

PUEBLO (6 AM) 
Pueblo County -Map Location F-7 

Ses BRUS consumer market map and data at begin- 
ning of the State. 

KAPI 
1958 

Media Code 4 206 8120 7.00 
Centennial Radio Corp., 2829 Lowell Riad., Pueblo. 

Coto. 81003. Phone 303-545-2883. 
I. PERSONNEL 

Chairman of the Board -Del Kinkel. 
Pres. & Gen'l Mgr. -George M. Sandoval. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 
Bob Hlx Co., Inc. 

3. FACILITIES 
250 w. days; 690 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. MST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 40. 5. 6a, 7a. 
(late Protection: 15h. 
Basic Rates: 20a. 23a. 24b, 25a. 28b. 29a. 
Contracte: 90a. 45. 46. 97a. 
Comb.: Cont. Discounts: 60k, 61a, 62d. 
Cancellation: 71a, 73a. 
Entire programming schedule ln Spanish;; no Man - 
lotion charge. 
Member: The Amigo Spanish Group. 

TIME RATES 
Eft Rec'd 3/5/68. 

7. PACKAGE PLANS 
5 10 15 20 25 30 

Open Plan Plan Plan Plan Plan Plan 
Ea .... 5.00 9.75 9.50 4.25 4.00 3.75 3.50 
20/30 sec: 75% of above rates. 
10 eec: 50% of above rates. 

KCSJ 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 206 8260 1.00 

The Sangre de Cristo Broadcasting Corp., 2228 TV 
Lane. Pnehto. Colo. 81003. Phone 303-545-9106. 

I. PERSONNEL 
Station Mgr. -Cliff Hendrix. 
Sales Mar. -Howard Myers. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Denver -John L. McGuire á Co. 
South. Southwest -Busby, Finch and Woods, Inc. 

8. FACILITIES 
1.000 w.; 590 kc. Directional -tame pattern day and 
night. 
Operating schedule: 5:30 am -midnight weekdays; 
7:00 am -midnight Sun. MST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 4a, 4d, 5. 6e. 
Rate Protection: 15b. 
Contracta: 40a. 45. 46. 
Comb.: Cont. Discounts: 01h. 
Cancellation: 71a. 
Prod. Services: 82. 

TIME RATES 
Rates effective June 1. 1953. (Card No. 10.) 

Rates received May 13, 1953. 
Rev. ratea rec'd September 24, 1963. 

6. SPOT ANNOUNCEMENTS 

1 ti 
26 ti 
52 ti 
104 ti 
156 ti 
260 ti 
312 ti 
624 ti 

1 min 30 sec 10 see 
8.00 6.00 4.00 
7.60 5.70 3.80 
7.20 5.40 3.80 
6.80 5.10 3.40 
6.40 4.80 9 20 
6.00 4.50 3.00 
5.60 4.20 2.80 
5.20 3.90 2.60 

7. PACKAGE PLANS 
SPOT SATURATION PACKAGES 

PER WK: 1 min 30 eec 10 seo 
10 ti 60.00 45.00 30.00 
12 ti 69.00 51.60 34.20 
18 ti 99.00 73.80 49.50 
24 ti 126.00 93.60 63.60 
30 ti 150.00 111.00 75.00 
36 ti 171.00 126.00 84.80 
48 ti 216.00 158.40 108.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 z..._ 65.00 39.00 26.00 19.50 13.00 

DISCOUNTS 
26e-5% 104e-15% 260e-25% 
52x-10% 156e-20% 

KDZA 
1947 

R A, Et 

Subscriber to the NAB Radio Code 
Media Code 4 206 8400 3.00 
Radio KDZA, 3011 Elizabeth. Pueblo, Colo. 81003. 

Phone 303-544-5646. 

STATION'S PROGRAMMING DESCRIPTION 
KDZA: Programmed for adulte and young adulte. 
6 air personalities. MUSIC 85%: current bits. Singles 
98%, albums 2%. NEWS 15%: local and regional 
50%. 5 min news at :54 past each hour. Locally 
prepared using RNI audio service, local actualities. 
and 3 mobile news cars. Expanded news at 7 am & 
noon. Weather news 3 times per hour. School, com- 
munity news hourly. Sports ,cores, current news. 
Mobile studio available with personalities for grand 
openings, etc. Editorialize as community problems 
arise. Contact Representative for further details. 
Itec'd 7/1/88. 

I. PERSONNEL 
Owner & Gen'l Her. -Roger P. Brandt. 
Sales Manager -Al Rinn. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Denver -Bob Hie Co., Inc. 

3. FACILITIES 
1.000 w. days; 250 w. nights; 1230 kc. 

Non- directional. 
Operating schedule: 24 hours dally. MST. 

4. AGENCY COMMISSION 
15/0 announcements; payable when rendered. 

b. GLNLHAL ADVERTISING See coded regulation, 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 7a, 

8. 
Rate Protection: lob, 11b, 12b, 13b, 146, 15a, 15b, 

15c, 16. 
Basic Rates: 20a, 20b, 21a. 21b, 21e. 21d, 22a, 22b, 

23a, 23b, 24b, 25a, 26, 28b, 28c, 29a, 30. 33a. 
Contracta: 40a, 40e, 41, 44a, 44b, 45. 48, 47a, 48. 

49, 50. 51a, 51b. 
Comb.; Cont. Discounts: 60b, 604, 60e, 80f, 601, 81c, 

62d. 
Cancellation: 70b. 70d, 71a, 72, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
Ratee effective July 1, 1965. 

Ratee received June 1, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 sec 

1 ti 7.60 5.70 3.80 
26 tl__.._ .............._.._......_.._.._..._ 7.20 5.40 3.60 
52 ti 6.80 5.10 3.40 
109 ti......._.._.._._.._.......-.._._..._... 8.40 4.80 3.20 
156 tl..._.._......_._ .............._....._... 6.00 4.50 3.00 
260 ti _.._.._.._.._.._.._... 5.80 4.20 2.80 
312 ti 5.20 3.90 2.60 
624 tí..._ .............._.._.........._.._.._._ 4.80 3.60 2.40 

7. PACKAGE PLANS 
SPOT SATURATION PACKAGE 

PER WK: 1 min 30 eec 10 eec 
10 ti..._.-_--- _.._..._ 60.00 45.00 30.00 
15 ti.._.._.._.._ _ 85.50 63.75 42.00 
20 ti........._.._.........._.._._..._._.._.. 108.00 80.00 52.00 
25 ü..._ ............... .._.._._.._.._ _. 127.50 93.75 80.00 
30 ti. .................._.._ _. 144.00 105.00 66.00 
35 ti 157.50 113.75 70.00 
40 ti..._ 168.00 120.00 72.00 

COLORADO 

KFEL 
1958 

Suboeriber to the NAB Radio Code 
Media Code 4 206 8540 6.00 
KYEL, Inc.. 4411 Goodnight Ave.. Pueblo. Colo. 

81005. Phone 303-543-0323; 542-6884. 

I. PERSONNEL 
Pres. & Coiam'l MR. --Joseph M. Clifton. 
Secretary-Treasurer-Mattie Marie Clifton. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
1,000 w.; 970 he. Non -directional. 
Operating schedule: 6:00 am -6:00 pm. MST. 

4. AGENCY COMMISSION 
15/0 Lime only; 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3d, 9b, 4d, 5, 8a, 7a. 
Rate Protection: 10e, 11e, 12e, 13e. 14e. 15e. 
Basic Rates: 23a. 
Contracta: 41, 44b, 45, 47a. 
Comb.: Cont. Discounts: 600, 60e, 62d. 
Cancellation: 70a. 70b, 70c, 70d. 
Prod. Services: 81. 

TIME RATES 
Rates reeelvd Juli 19. 1956. 

Rev (Ann. Pkg. Plans) reed Ostober 1, 1957. 
8. SPOT ANNOUNCEMENTS 

1. MINUTE OR LESS 
1 ti..._.._._._ .. 5.10 104 ü.._.._ __. 4.00 
13 ti. _...._ 4.75 156 ti..._.._.. 3.15 
26 ti..__.._.._._. 4.50 280 tt..._________. 3.50 
52 ti. 4.25 312 ti__..w.. 3.25 

7. PACKAGE PLANS 
PER WK: 
10 ....... 39.50 
15 ti.._.._._._...._... 57.50 

30 ti ........... 104.00 
30 -second announcements -75% of 
20 -second announcement, -80% of 
10 -second announcements -50% of 

DISCOUNTS 
13 wk..._......_.._... 2-1/2% 52 wk. 
26 wk..._.._ 5% 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

1 tl..._......_..__ 44.00 24.20 
13 ti._.._..._._.._.. 42.00 23.10 

52 ti....._.._.._..__..- 39.00 22.00 
104 ti..._ 38.00 21.45 
158 ti ........... _____ 37.00 20.90 
260 ti ..._ 36.00 20.35 
312 tl..._......_..__... 35.00 19.80 

35 118.00 
40 ti..._ 128.00 
50 153.00 
80 170.00 

above rates. 
above rate,. 
above rates. 

10% 

1/4 hr 10 min 5 min 
14.50 11.25 7.17 
13.88 10.90 7.03 
13.53 10.50 7.35 
13.20 9.90 8.93 
12.87 9.70 6.79 
12.54 9.50 6.65 
12.21 9.30 6.51 
11.88 9.00 6.30 

KKAM 
(formerly K G H F) 

1927 

Subscriber to the NAB Radio Code 
Media Code 4 206 8680 0.00 
Garvey Communications Systems, Inc., Box 293, 

U. S. Hwy. 50, 1-1/2 miles N. W. of Pueblo, 
Colo. 81002. Phone 303-592-5570. 

I. PERSONNEL 
President -J. Gordon Douglas. 
General Manager -William H. Beck. 

2. REPRESENTATIVES 
Edward retry & Co., inc. 

3. FACILITIES 
5,000 w. days. 1,000 w. nights; 1350 te. 

Directional -night only. 
Operating schedule: 19 hours. MST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See Boded regulation, 
NAB Radio Code Advertising Standards apply. 
Basic Rates: 20a. 20b, 21a. 21b, 21d. 22a, 22b, 23e. 

24b, 24e, 25a, 26. 28b. 28e. 29a, 30. 320. 
Contracta: 40a, 41. 42b, 92d, 43, 44a, 45. 48, 47a, 

48, 49, 50. 51a, 51b, 51e. 
Comb.; Cont. Discounts: 80f, 60h. 601. 82a. 62d. 
Cancellation: 70b, 70d. 71a. 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with MISS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 26-N Elf 8/I/66 -Reed 7/21/66. 

A -Mon thru Sat 6-9 am, 11:45 am -1:15 Dm. 8:30- 
7 Dm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 HIt .................._.........._.........._.._......_......_.._.._._...._.. 85. 
1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 1 min: 13% of hour. 
10 min: 30% of hour. 20/30 sec: 80% of min. 

DISCOUNTS 
13x-4% 104e-12% 260x-20% 
52x-8% 156e-16% 

7. PACKAGE PLANS 
I MIN: 12ti 18 ti 24t1 30tí 3801 

A 8.35 5.90 5.50 5.10 9.85 
B ..._.._.._.._.._.._ 5.10 4.70 4.25 3.85 3.40 

20/30 SEC: 
A ..._.........._.._.._... 5.10 4.75 4.40 4.05 3.75 
B ......._.._......_...__ 4.10 3.75 3.40 3.05 2.75 

10 SEC: 
A 3.20 2.95 2.75 2.55 2.35 
B ............... 2.55 2.35 2.15 ...._ ..._ 

(This listing continued on next page) 
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COLORADO 
Pueblo -K K A M -Continued 
9. PARTICIPATING PROGRAMS 

Koffee With Karen -Mon thru Fri 9-10 am, 1-1/4x 
applicable minute rate. 
Paul Harvey News -Mon thru Fri 12-12:15 pm. 
1-1/2g applicable minute rate. 

10. SPECIAL FEATURES 
Salutes At :15-1-1/4e applicable minute rate. 
Special Events & Sports Club -weekly, flat, per month 
120. 

KPUB 
1968 

Media Code 4 208 8820 2.00 
Quixote Broadcasting Co.. 4211 N. Elizabeth, Pueblo. 

Colo. 81002. Phone 303-545-5970. 

I. PERSONNEL 
President -Donald W. Reynolds, Jr. 
General Manager -Judy A. Milford. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 

3. FACILITIES 
1.000 w. days; 1480 kc. Directional. 
Operating schedule: 5 am -local sunset Mon thru Sat; 
7:30 am -local sunset Sun. MST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b. 3e. 3b. 3d. 4a, 4c, 5. 6e. 
Rate Protection: 10b 11h. 12h. 13h. 1913. 15a. 
Basic Rates: 20b. 21a, 21b. 21d, 28b, 28c, 29a. 
Contracts: 40e. 41, 44a. 45. 48. 51b. 
Comb.: Cont. Discounts: 60a. 601. 61a, 82d. 
Cancellation: 70e. 71a. 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective April 1. 1963. 

Rates received March 27, 1963. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 tL_..'--._......- ........ 6.00 260 ti.--'------ ...... ---- 4.20 
28 ti _........._...._. 5.90 312 ti_...___..._.._.._... 4.00 
52 ti. 5.10 750 ti _._..-. 3.50 
156 ti 4.50 1000 tl._..._..._._..._._ 3.00 

7. PACKAGE PLANS 
1 MINUTE OR LESS 

PER WK: ea tnt ea tot 
10 t1 5.00 50.00 30 t1 4.00 120.00 
20 ti 4.50 90.00 50 ti 3.00 150.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

I ti . 30.00 20.00 11.00 
13 ti 29.50 19.00 10.00 
26 ti 27.00 18.00 9.90 
52 t1 25.50 17.00 9.00 
100 t1 23.00 15.25 8.90 
309 ti 20.50 13.50 8.00 

RIFLE 
Garfield County -Map Location B-5 

See SRDS consumer market map and data at beginning 
of the Sate. 

KWSR 
1967 

Media Code 4 206 8870 7.00 

Oil Shale Broadcasting Cn., Inc., Box 286, Rifle, 
Colo. 81650. Phone 303-625-2299. 

I. PERSONNEL 
President -Dallas P. Boyd. 
Vice-Pres. & Gen'l Mgr.-Jlmm Seaney. 
Program Director -Steve Straher. 

3. FACILITIES 
1.000 w. days: 810 kc. Non -directional. 
Operating schedule: . MST. 

4. AGENCY COMMISSION 
15/0: Urne only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2h. 3a. 4a, 4d, 5. 8a, 7e. 
Rate Protection: 10h, 11h. 126. 13b. 14b, 15e. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23a, 29b, 24e, 

25a, 26, 28a, 29a, 33a. 
Contracts: 40a, 41, 44a. 45, 96. 47e, 48, 51a, 51b. 
Comb.: Cont. Discounts: 60a, 60d. 80e, 801. 
Cancellations: 70a, 70e, 71e, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 1 Eff 8/4/87 -Reed 8/28/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I04x 156x 260x 3I2x 624x 

1 min 2.50 2.35 2.20 2.05 1.90 1.75 1.60 1.45 
30 sec 2.00 1.85 1.70 1.55 1.40 1.25 1.10 1.00 
10 see 1.50 1.40 1.30 1.20 1.10 1.00 .90 .80 
All spots, regardless of length, may be combined to 
earn frequency on snot plan. 

7. PACKAGE PLANS 
ROS -WITHIN 7 DAYS 

PER WK: loti 15 t1 20ti 25 ti 30 ti 
1 min 20 30 40 50 60 
30 sec 16 24 32 40 48 
10 sec 12 18 24 30 36 
Spot Plan may not count toward annual discounts on 
fixed spots. 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 x 25.00 15.00 10.00 8.50 5.00 
26 x 23.75 14.25 9.50 8.05 4.75 
52 x 22.50 13.50 9.00 7.60 4.50 
104 x 21.25 12.75 8.50 7.15 4.25 
156 e 20.00 12.00 8.00 6.70 4.00 
260 e 18.75 11.25 7.50 8.25 3.75 
312 x 17.50 10.50 7.00 5.60 3.50 
824 x 18.25 9.75 6.50 5.35 3.25 

ROCKY FORD (1 AM; 1 FM) 
Otero County -Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KAVI 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 206 8960 8.00 
KAVI Radio Div., Rocky Ford Inv. Corp., Box 832, 

Rocky Ford. Colo. 81067. Phone 303-254-7427. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -E. J. (Pat) Patrick. 
Aas't Mgr. & Prog. Dir. (Spanish) -Phil Perez. 
Sales Manager -Jim Fagg. 

2. REPRESENTATIVES 
New York-Savalli/Gates, Inc. 
Denver -John L. McGuire & Co. 

3. FACILITIES 
1,000 w. days; 1320 kc. Non -directional. 
Operating schedule: 5:45 a.m. to local Sunset. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b. la, 3d, 4a, 5, 8a, 7e. 
Rate Protection: 10b, 12b, 13b. 14h, 15b. 16. 
Basic Rates: 20e. 21a, 21e, 23a. 29b, 25b, 28, 28b, 

28c. 290, 30, 33a. 
Contracts: 40a. 41, 94b, 45, 47e. 
Comb.: Cont. Discounts: 80b, 60e, 60h, 601, 81e. 
Cancellation: 71a. 72. 73a. 
Prod. Services: 80, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No 4 Rif 3/1/60-Rec'd 4/8/66. 
6. SPOT ANNOUNCEMENTS 

AA -6-9 am & nocn-2 pm. 
A-9:01-11:59 am & 3:30-6 pm. 
I MIN: Ix 50x 250x 500x 750x I000x ISOOx 

AA 3.25 3.00 2.75 2.50 2.25 1.95 1.75 
A .. 3.00 2.75 2.50 2.25 2.10 1.95 1.65 

30 SEC: 
AA 2.90 2.70 2.50 2.25 2.00 1.75 1.85 
A .. 2.70 2.50 2.25 2.05 1.90 1.75 1.60 

SPANISH LANGUAGE PROGRAMMING 
(Mon thru Sat 2-3:30 pm) 

PER WK: 1 t 3.00 6tl 
3PA 

2.50 
CKAGE PLANS 7. 

WEEKLY SATURATION PACKAGE PLANS 
1 30 1 30 

min see min see 
10 ti 2.50 2.00 30 ti 2.10 1.70 
20 ti 2.25 1.80 50 ti 1.95 1.80 
Saturation packages will be scheduled 1/3 in Class 
AA, 2/3 in Class A. 

SPECIAL SATURATION PACKAGE 
SPANISH LANGUAGE 

10 spots or more per wk 2.00 
Spanish announcements, 1 minute only: no charge 
for translation. Rates are not combinable with any 
other schedule. 

10. SPECIAL FEATURES 
SPORTS ANDNEWS-T.IVESTOCK 

MARKET REPORTS 
Per participation 5.00: 
15 minute local news -7:30 am, 12:15 pm and 5:00 
pm. 
15 minute local sports -8:00 am and 5:15 pm. 
5 minute livestock reports -6:10 am and noon. 

K A V I -FM 
1968 

Media Code 4 206 8981 4.00 
Rocky Ford Investment Corp.. Box 632, Roch Ford. 

Colo. 81067. Phone 254-7427. 
I. PERSONNEL 

Vice President -le. J. "Pat" Patrick. 
Sales Manager -Jim Fagg. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 
Denver -John L. McGuire & Co. 

3. FACILITIES 
ERP 2,800 w.; 95.9 mc. 
Operating schedule: 2-11 pm. MST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
See RAVI listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 4/1/66-Reé d 4/25/86. 
6. SPOT ANNOUNCEMENTS 

Maximum, 15 spots per wk...__.__.._......_-.._..... 22.50 
8. PROGRAM TIME RATES 

1/2 hr- -I hr 
1 tl 5 ti 6 ti I il 3 ti 6 tI 

Per wk.__ ..... 12.50 7.50 6.00 22.50 16.50 10.00 
10. SPECIAL FEATURES 

Newscasts: 5 minutes on the hour. 
Flat, per 5 -minute 2.50 

SALIDA 
Chaffee County -Map Location D-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KVRH 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 206 9100 8.00 
William J. Murphy. Box 166, Salida, Colo. 81201. 

Phone 303-539-2575. 
I. PERSONNEL 

Gen') & Sales Mgr. -William J. Murphy. 
2. REPRESENTATIVES 

Edward Petry & Co., Inc. 

3. FACILITIES 
1.000 w.; 1340 kc. Non -directional. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 3a, 9a, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 22b, 23a, 24a. 25a, 26, 28b. 
Contracts: 40a. 45. 48. 
Comb. Cont. Discounts: 60e, 61e. 82b. 
Cancellation: 71a, 73e. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 3/15/67-Rec'd 3/27/67. 
7. PACKAGE PLANS 

SATURATION ANNOUNCEMENT PLAN 
PER WK: 12 ti 18 ti 24 t1 30 t1 3611 
1 ............_..._._... 2.93 2.73 2.54 2.34 2.15 
30 see: 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 

1 e 30.00 18.00 12.00 
29.40 17.64 11.76 

_ 28.80 17.28 11.52 
28.20 16.92 11.28 
27.60 18.56 11.04 

_. 26.40 15.84 10.56 
25.20 15.12 10.08 
24.00 14.40 9.60 

26 x 
52 x 
104 x 

156 x 
260 x 
312 x 
624 x 

STERLING 

10 min 5 min 
9.00 6.00 
8.82 5.88 
8.64 5.76 
8.46 5.46 
8.28 5.52 
7.92 5.28 
7.56 5.04 
7.20 4.80 

Logan County -Map Location G-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

KGEK 
1925 

American Entertainment Ntwk 

Intermountain Network 

Media Code 4 206 9240 2.00 
Sterling Radio & TV. Inc., Box 830, Fleming Rd., 

Sterling, Colo. 80751. Phone 303-522-1607. 
I. PERSONNEL 

President -William Whitlock. 
Vice -President -Gaylord Illingaworth. 
General Manager -Marvin G. Rivenburgh. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
1.000 w.; 1230 kc. Non -directional. 
Operating schedule: 6 am -10 pm. MST. 

4. AGENCY COMMISSION 
15% If payment is made by 10th of month following 
service no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a. 3c, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 21b, 21d, 22b, 23b, 25a, 26, 28b, 2bc, 

29a, 33b. 
Contracts: 40a, 41, 44a, 48. 47a, 48. 51a, 51c. 
Comb.: Cont. Discounts: 60a, 60d. 61e. 
Cancellation: 71a. 72, 73b. 
Prod. Services: 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 27 Eft 8/1/68 -Reed 8/28/68. 

6. SPOT ANNOUNCEMENTS 
100 WORDS OR LESS 

Ix 26x 52x 104x 156x 260x 312x 624x 
1 min 9.00 3.90 3.85 3.75 3.70 3.50 3.35 3.20 

7. PACKAGE PLANS 
SATURATION PLAN 

A -Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B -All other times. 

CLASS A 
PER WK, EA: 12tí 18 ti 24 t1 30ti 36 ti 

1 min 3.40 3.20 2.95 2.75 2.50 
30 sec 2.70 2.55 2.35 2.20 2.00 
10 sec 1.70 1.60 L45 1.35 1.25 

CLASS B 
1 min 2.75 2.50 
30 see. 2.20 2.00 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 156x 260e 312g 624x 

1 hr 35.00 34.30 33.60 32.90 32.20 30.80 29.40 28.00 
1/2 hr 21.00 20.60 20.15 19.75 19.30 18.50 17.65 16.80 
1/4 hr 14.00 13.70 13.45 13.15 12.90 12.30 11.75 11.20 
10 min 10.50 10.30 10.10 9.85 9.85 9.25 8.80 8.40 
5 min. 7.00 6.80 8.85 6.50 6.30 6.15 5.90 5.60 

TRINIDAD 

2.25 2.05 1.80 
1.80 1.85 1.45 

Las Animas County -Map Location F-8 
Bee SRDS consumer market map and data at begin- 
ning of the State. 

KCRT 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 206 9520 7.00 
Merlyn J. Redin. Box 772, Trinidad. Colo. 81082. 

Phone 303-846-3347. 
I. PERSONNEL 

Owner & Gen'l Mgr. -Merlyn J. Redin. 
2. REPRESENTATIVES 

Edward l'etry & Co., Inc. 
3. FACILITIES 

250 w.; 1240 ke. 
4. AGENCY COMMISSION 

15/0 time only. 

5. GENERAL ADVERTISING See coded regulation, 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 8a, 7a, 8. 
Rate Protection: 10e, llc, 12e, 13c, 14e, 15b. 
Basic Rates: 21b. 22b. 23e. 24b, 25a, 26, 27. 28b, 

28e, 29a. 30. 83d. 
Contracts: 40a. 41, 42a, 42e, 43, 446, 45, 46. 47a. 

48. 49, 51a. 
Comb.; Cont. Discounts: 60e, 62d. 
Cancellation: 70a. 70c. 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information nerwore. 
Member: Intermountain Network. 

TIME RATES 
Eff 7/1/66 -Reed 5/31/66. 

7. PACKAGE PLANS 
A -Mon thru Sun 6:30-9:30 am & 4-7 pm. 
B -All other times. 

Per wk 
I MIN: 6ti 12 ti 18 ti 24 t1 30ti S8t1 

A ..... 3.90 2.90 2.70 2.50 2.30 2.20 
B 3.45 2.45 2.25 2.05 1.85 1.65 

20/30 SEC: 
A ..... 2.75 2.45 2.25 2.05 1.85 1.65 
B ....... 2.35 2.00 1.85 1.70 1.55 1.30 

10 SEC: 
A 1.80 1.40 1.30 1.20 1.10 1.00 
B 1.45 1.15 1.05 .95 .85 .75 

8. PROGRAM TIME RATES 
1 hr _.. ._ 30.00 
1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 1 min: 13% of hour. 

DISCOUNTS 
13x-4% 104x-12% 260x-20% 
52x-8% 156x-16% 

WALSENBURG 
Huerfano County -Map Location E-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KFLJ 
1957 

Media Code 4 206 9660 1.00 
Floyd Jeter, Box 599. Walsenburg, Colo. 81089. 

I. PERSONNEL 
Owner & Mgr. -Floyd Jeter. 
Assistant Manager -Lee Jeter. 

3. FACILITIES 
1,000 w. days; 1380 hr. Non -directional. 
Operating schedule: Sunrise -local sunset. MST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAIS Radio Code Advertising Standards apply. 
General. lb, 3b, 4e, 4d, 5, 6a. 7a. 
Ilote Protection: 10e. 11e. 12a, I3a, 14a, 151, 16. 
ha11thste. lis30.tes: 20b, 21a, 22b, 29b, 25a, 26, 27, 28a. 

Contracts: 400. 42b, 42d, 44a, 47e, 48, 50, 51a. 
Comb.: ('ont. Discounts: 80h, 61e. 
('anrellation: 70a, 70c, 71a. 
Prod. Services: 80, 81, 82. 
Affiliated with NAS Radio Network. 

TIME RATES 
ER 5/1/67-Ree'd 5/31/67. 

6. SPOT ANNOUNCEMENTS 
ix Ilx Six 101e 385x I000x 

1 min 3.00 2.80 2.60 2.50 2.30 2.00 
30 sec 2.90 2.30 2.10 2.00 1.80 1.60 

7. PACKAGE PLANS 
PER WK: I min 30 see I min 30 see 
50 ti 2.00 1.60 25 ti ._. 2.4e 1.90 

8. PROGRAM TIME RATES 
Ix Ilx 51x 101e 365x 1000x 

1 hr32.00 30.00 28.00 
1/2 Itr 18.00 17.00 16.00 
1/4 Itr 12.00 10.00 9.00 
5 min 7.50 7.00 6.50 6.00 5.00 4.00 

DEVELOP 

MORE SATISFACTORY 

RELATIONSHIPS 

The practice of giving more factual 

information in the promotion of space 

or time helps both advertiser and 

advertising media by cutting costs of 

doing business ... making for quicker, 

more satisfactory, operations at every 

point of the advertising transaction. 
018D 
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CONNECTICUT 

ADDITIONAL 
DAILY MEDIA CITIES 

NOT SHOWN ON STATE MAP 
NEWSPAPER 

Westport-Fairfield County 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL .... 146,500 New Haven - 
METRO AREAS Waterbury - 

Bridgeport Meriden 
(S.M.S.A.) 23,100 (County Basis).. 45,300 
Bridgeport- New London- 

Stamford- Groton- Norwich 
Norwalk (S.M.S.A.) 5,800 

(County Basis).. 44,800 New London - 
Hartford Groton -Norwich 
(S.M.S.A.) 38,300 (County Basis).. 6,000 
Hartford -New Britain- Norwalk 

Bristol (S.M.S.A.) 7,300 
(County Basis).. 43,000 Stamford 
Meriden (S.M.S.A.) 11,700 
(S.M.S.A.) 1,100 Waterbury 
New Britain (S.M.S.A.) 9,600 
(S.M.S.A.) 3,700 Total Metros 
New Haven (S.M.S.A.) 136,400 
(S.M.S.A.) 35,800 Total Metros 

(County Basis).. 139,100 
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CONNECTICUT State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Ansonia -New Haven 
Bridgeport -Fairfield 
Bristol -Hartford 
Danbury -Fairfield 

East Hartford Town - 
Hartford 

Greenwich Town -Fairfield 
Groton Town -New London 

Hartford -Hartford Middletown -Middlesex 
Manchester Town -Hartford Milford -New Haven 
Meriden -New Haven New Britain -Hartford 

New Haven -New Haven Norwich -New London Torrington -Litchfield 
New London -New London Shelton -Fairfield Wallingford Town -New Haven 
Norwalk -Fairfield Stamford -Fairfield Waterbury -New Haven 

Stratford Town -Fairfield 

West Hartford Town - 
Hartford 

West Haven -New Haven 

Estimates for: 
STATE 
COUNCiTY-Mop Loe. PoVu tin Households 

Metropolitan Area (000) (000) 

Spendable 

Per 
Household 

(9) 

Inoome-1967 Retail Sales Passen- 
ger 

Can 
1/1/68 
(000) 

Farm 
Popu- 
lation 
1/1168 
(000) 

Gross 
Farm 

Ineome 
1967 

($000) 

-Consumer 

($000) 

% Distribution of Families 
8000 5000 8000 10000 15000 
to to to to and 

4999 7999 9999 14999 over 

-Total Retail Sales - 
Per 

Household 
($000) (S) 

-1967 
By Selected Store 

Apparel 
($000) 

Types 

($000r ) ($000)Food 

General 
Mdse. 
($000) 

Home 
Furn. 
($000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

CONNECTICUT STATE 
TOTALS ....... 2,950.3 881.25 9,897,349 11,231 12.4 24.9 18.1 22.4 19.6 5,480,753 6,219 1,425,253 198,378 648,763 330,763 302,589 983,407 365,967 1,389.96 19.4 181,219 

FAIRFIELD B-4 769.6 230.29 3,032,919 13,170 10.9 22.1 16.1 21.8 26.5 1,512,808 6,569 405,366 51,784 153,059 106,893 84,721 269,189 100,259 394.65 .9 7,278 
Bridgeport. 160.7 51.13 521,459 10,199 320,511 6,269 80,469 13,890 41,017 28,836 23,750 47,290 16,695 
Bridgeport Metro 
Area 
(Official S.M.S.A.) 398.1 118.80 1,232,446 10,374 703,113 5,918 189,258 27,823 81,686 51,298 44,986 121,898 46,025 112.29 
Bridgeport - 
Stamford -Norwalk 
Metro Area 
(county basis) 769.6 230.29 3,032,919 13,170 10.9 22.1 16.1 21.8 26.5 1,512,808 6,569 405,366 51,784 153,059 106,893 84,721 269,189 100,259 394.65 
Danbury 49.5 15.90 74,332 4,675 113,824 7,159 30,411 2,436 14,209 6,600 7,455 6,508 
Greenwich Town 64.5 19.20 408,968 21,300 128,952 6,716 32,710 3,391 9,995 6,898 5,338 29,045 7,343 
Norwalk 81.8 24.91 291,867 11,717 131,539 5,281 36,900 3,365 11,221 11,546 7,248 20,983 11,760 _.._.. 
Norwalk Metro Area 
(Official S.M.S.A.) 113.9 33.90 484,447 14,290 252,902 7,460 62,717 7,134 20,007 24,207 13,989 54,687 18,025 41.07 
Shelton 
Stamford 

21.1 
107.3 

6.07 
32.51 

59,204 
445,948 

9,754 
13,717 

13,243 
235,198 

2,182 
7,235 

4,096 
56,303 

715 
7,233 

152 
35,279 

814 
17,460 

125 
15,943 

1,222 
38,704 

13,621 

94 
Stamford Metro Area 
(Official S.M.S.A.) 210.1 64.31 1,050,661 16,337 470,435 7,315 121,592 13,722 49,252 31,686 28,640 83,601 29,618 65.33 
Stratford Town 52.3 15.15 169,685 11,200 74,579 4,923 28,119 3,462 884 1,495 1,733 21,193 5,773 

HARTFORD D2.»._ 798.3 239.87 2,690,873 11,218 11.0 24.6 18.7 24.1 19.6 1,612,665 6,723 397,496 65,187 263,709 72,506 83,903 270,862 104,137 361.83 3.7 51,070 
Bristol 55.2 16.46 160,030 9,722 83,221 5,056 27,284 3,116 3,017 4,108 4,071 17,719 7,664 
East Hartford Town 53.9 15.61 155,956 9,991 105,744 6,774 26,331 4,357 11,360 1,501 2,794 28,348 7,896 
Hartford 167.2 56.69 575,070 10,144 442,718 7,809 77,411 19,753 115,033 21,879 23,715 68,905 18,505 
Hartford Metro Area 
(Official S.M.S.A.) 635.0 189.44 2,193,556 11,579 1,323,748 6,988 324,362 56,317 233,548 50,100 65,681 226,544 79,845 181.23 
Hartford -New 
Britain - Bristol 
Metro Area 
(county basis) 798.3 239.87 2,690,873 11,218 11.0 24.6 18.7 24.1 19.6 1,612,665 6,723 397,496 65,187 263,709 72,506 83,903 270,862 104,137 361.83 
Hartford; New 
Britain Metro Area 
Combined 784.9 234.19 2,653,752 11,332 1,566,353 6,688 389,622 64,533 254,275 68,977 81,078 268,119 97,916 228.85 
Manchester Town_...... 48.8 14.50 163,212 11,256 115,859 7,990 30,126 3,744 10,581 4,988 6,466 22,622 6,472 
New Britain 92.7 28.50 290,815 10,204 134,960 4,735 36,701 4,998 9,592 14,522 11,132 21,952 7,404 
New Britain 
Metro Area 
(Official S.M.S.A.) 149.9 44.75 460,196 10,284 242,605 5,421 65,260 8,216 20,727 18,877 15,397 41,575 18,071 47.62 
West Hartford Town... 72.4 21.98 398,918 18,149 181,653 8,264 42,567 7,970 42,792 11,493 12,614 30,726 9,607 

LITCHFIELD C-2 136.5 41.75 439,862 10,536 14.4 25.6 18.9 21.7 16.5 224,712 5,382 60,418 7,626 11,428 11,626 9,938 51,399 16,928 70.93 3.2 22,319 
Torrington 32.2 10.37 105,995 10,221 73,956 7,132 20,378 1,870 6,380 7,750 4,028 11,865 4,568 

MIDDLESEX D-3 _. 107.1 30.94 299,642 9,685 14.5 28.6 20.0 20.6 13.4 163,813 5,295 46,056 6,659 14,789 7,721 7,504 31,784 12,140 53.19 1.0 14,247 
Middletown._ 37.2 10.11 111,821 11,060 69,713 6,895 16,943 2,183 10,479 5,763 3,916 12,322 4,467 

NEW HAVEN 750.7 227.54 2,428,659 10,674 12.6 24.9 18.7 23.4 18.0 1,360,546 5,979 357,332 48,121 145,071 100,769 86,731 232,529 88,066 333.63 2.0 19,084 
Ansonia. 21.9 6.84 64,356 9,409 33,143 4,845 9,337 1,012 1,270 2,761 2,586 6,166 1,765 
Meriden 58.8 18.36 183,513 9,995 90,040 4,904 21,322 2,883 7,588 6,050 7,208 17,431 8,735 
Meriden Metro Area 
(Official S.M.S.A.) 58.8 18.36 183,513 9,995 90,040 4,904 21,322 2,883 7,588 6,050 7,208 17,431 8,735 21.65 
Milford 50.0 14.12 143,640 10,173 113,087 8,009 22,673 2,357 20,325 10,053 11,749 22,109 8,318 
New Haven_....._...».»... 145.2 47.26 506,155 10,710 266,263 5,634 57,699 9,634 27,836 25,794 22,270 43,585 12,897 
New Haven 
Metro Area 
(Official S.M.S.A.) 357.7 109.39 1,189,868 10,877 652,546 5,965 176,175 26,586 71,044 50,743 38,142 92,882 39,679 114.09 
New Haven - 
Waterbury -Meriden 
Metro Area 
(county basis) 750.7 227.54 2,428,659 10,674 12.6 24.9 18.7 23.4 18.0 1,360,546 5,979 357,332 48,121 145,071 100,769 86,731 232,529 88,066 333.63 
Wallingford Town 36.9 10.60 103,091 9,726 61,663 5,817 16,852 1,615 4,625 3,561 1,902 17,925 3,866 
Waterbury 117.8 36.43 375,798 10,316 224,899 6,173 60,232 7,184 27,534 19,205 16,490 38,106 11,935 
Waterbury 
Metro Area 
(Official S.M.S.A.) 210.4 62.84 676,419 10,764 357,993 5,697 99,106 12,248 31,701 24,381 22,216 68,802 22,446 64.77 
West Haven 51.4 15.24 145,503 9,547 78,825 5,172 32,943 6,306 4,317 6,014 2,993 9,959 5,690 

NEW LONDON F -3t 
Groton Town 
New London_ 
New London; Groton 

220.9 
38.9 
37.4 

63.49 
11.22 
10.98 

602,030 
105,072 
127,416 

9,482 
9,365 

11,604 

16.3 27.4 19.1 19.9 13.1 377,211 
49,750 
99,718 

5,941 
4,434 
9,082 

92,862 
12,607 
19,902 

11,775 
1,742 
2,730 

50,626 
8,445 

21,379 

21,622 
3,386 
5,742 

21,505 
1,978 
6,592 

76,713 
4,695 

24,077 

24,565 
5,036 
4,906 

99.57 3.5 23,795 

Town Combined 
New London -Groton - 

76.3 22.20 232,488 10,472 149,468 6,733 32,509 4,472 29,824 9,128 8,570 28,772 9,942 

Norwich Metro Area 
(Official S.M.S.A.) 
New LondonGroton- 

203.2 58.02 564,415 9,728 342,587 5,905 85,440 10,391 49,992 21,484 19,928 69,616 21,418 60.61 

Norwich Metro Area 
(county basis) 
Norwich 

TOLLAND E-2 
WINDHAM F-2 

220.9 
41.9 
88.5 
78.7 

63.49 
13.00 
23.22 
24.15 

602,030 
130,558 
202,288 
201,076 

9,482 
10,043 

8,712 
8,326 

16.3 27.4 19.1 19.9 13.1 

15.6 31.6 20.7 19.0 9.7 
19.3 29.3 20.4 16.8 8.3 

377,211 
88,747 
83,360 

145,638 

5,941 
6,827 
3,590 
6,031 

92,862 
23,277 
26,304 
39,419 

11,775 
2,547 
3,986 
3,240 

50,626 
9,581 
2,881 
7,200 

21,622 
9,193 
1,926 
7,700 

21,505 
6,814 
1,985 
6,302 

76,713 
17,762 
19,444 
31,487 

24,565 
4,999 
9,648 

10,224 

99.57 

39.62 
36.54 

1.8 
3.3 

17,428 
25,998 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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CONNECTICUT 
nee SRDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORK 

Connecticut State Network 
Comprised of: 

WTOR-Torrington WNLC-New London 
WATR-Waterbury WILI-Wllliamantic 
WSTC-Stamford WINY-Putnam 
WICH-Norwi eh 

Media Code 4 207 0200 3.00 
Executive Office & Mailing Address -c/o WILI, Box 

496, Willimantic, Conn. 06228. 
I. PERSONNEL 

President -Herbert C. Rice. 
2. REPRESENTATIVES Jack Mule & Company. Inc. 

New England Spot Sales, Inc. 
4. AGENCY COMMISSION 

15/0 net time: 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 4a, 4d. 5, 8. 
Rate Protection:: 10b, 11b, 12b. 13b. 
Basic Rates: 23a. 24a. 
Contracte: 40a, 45. 96, 97a. 
Comb.: Cont. Discounts: 80a. 
Cancellation: 70a, 70c, 73a. 
Following ratee are for identical programs or an- 
nouncements on member stations. 
Following ratee do not apply when leas than entire 
network is used. 
See individual listings for lus than entire network. 

TIME RATES 
ER 9/1/66-Rec'd 9/1/66. 

6. SPOT ANNOUNCEMENTS 
1 min 81.33 
30 seconda -80% of 1 -minute rate. 

Discounts 
1-12 times net 26-51 times, lesa 10% 
13-25 times, less 5% 52 or more ti. less 15% 

7. PACKAGE PLANS Ix I3x 26x 52+ 
1 min, fixed 86.10 81.80 77.50 73.20 
1 min, ROS 81.35 77.30 73.25 69.15 
20 & 30 second -80% of 1 -minute rate. 

Discounts 
1-12 times net 28-51 times, leas 10% 
13-25 times, less 5% 52 or more ti, lesa 15% 

ANSONIA 
New Haven County -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WADS 
1956 

Subscriber te the NAB Radio Code 
Media Code 4 207 0400 9.00 

The Valley Broadcasting Co., 290 Main St.. Ansonia. 
Conn. 06401. Phone 203-735-4606. 

I. PERSONNEL 
General Manager -Paul James. 
Sales Manager -Don Richeson. 
Program Director -Brad Harris. 

2. REPRESENTATIVES 
New England Spot Sales, Inc. 

3. FACILITIES 500 w. days: 690 Ito. Directional. 
Operating aehedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time; 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a. 3a. 3b. 4a, 4d, 5. 6b. 7b, 8. 
Rate Protection: lob, 11b. 12b, 13b. 14b. 
Basic Rates: 22a. 22b, 23a. 24a, 24b. 28a, 29a. 
Contracts: 40a. 45, 46, 47a. 48. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 71a, 73a. 
Affiliated with MBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1. 1960. 
Rates received August 3. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hour. Hat .... 100.00 1/2 hour. Hat_.__. 50.00 

CLASS "A" 
16:20 a.m. to 9:00 a.m.: noon to 1:30 p.m.; 

4:00 p.m. to 6:30 p.m.) 
1 13 26 52 104 158 260 

ti. ff. ti. ti. ti. ti. ti. 
25 minutes 49.00 48.75 47.50 45.15 42.50 40.00 37.50 

1/4 hour 27.50 26.25 26.15 24.75 23.40 22.00 20.65 
10 minutes 22.50 21.40 21.25 20.25 19.15 18.00 16.90 

5 minutes 13.75 13.45 13.05 12.40 11.70 11.00 8.25 
1 minute 8.75 8.15 7.50 6.90 6.55 6.25 5.95 

30 seconds 5.85 5.35 5.00 4.70 4.40 4.10 3.75 
20 seconds 3.00 

CLASS "B" ._ 
(6:00 a.m. to 6,30 a.m.: 9:00 a.m. to noon: 
1:36 p.m. to 4:00 p.m.: 6.30 p.m. to sign -off) 

25 minutes 40.00 39.00 38.00 36.10 34.00 32.00 30.00 
1/4 hoar...... 22.00 21.00 20.90 19.90 10.70 17.60 16.50 

10 minutes 18.00 17.10 17.06 16.20 15.30 14.40 13.50 
5 minutes 11.00 10.75 10.45 9.90 9.35 8.80 8.25 
1 minute 7.90 6.50 6.00 5.50 5.25 5.00 4.75 

3n second, 4.50 4.25 4.00 3.75 3.50 3.25 8.00 
20 seconde 2.30 

7. PACKAGE PLANS 
One Minute Saturation 

Announcement Plan for Consecutive Weeks 
CLASS "A" 

Per week 
12 ti. 1g H. 24 11. SO If. 50 ti. 

1 to 8 weeks 75.00 196.90 133.10 159.30 250.00 
7 to 12 weeks 71.25 101.57 120.35 151.35 237.50 

13 to 25 weeks 67.30 98.23 121.60 143.33 225.09 
26 to 51 weeks 66 06 94.09 118.90 140.15 220.00 
52 weeks 63.75 90.88 114.85 135.40 212.50 

CLASS "B" 
Per week 

12 ti. 
1 to 6 weeks 60.00 
7 to 12 weeks 57.00 

13 to 25 weeks 54.00 
26 to 51 weeks 52.00 
52 weeks ...... 51.00 

18 ti. 24 ti. 30 ti. 50 tf. 
85.50 108.00 127.50 200.00 
80.30 102.60 121.00 190.00 
78.00 97.20 114.75 180.00 
75.25 95.00 112.20 176.00 
72.00 92.00 109.00 _ 

BRIDGEPORT (2 AM; 1 FM) 
Fairfield County -Map Location B-4 

See SRDS concomer market map and data at begin- 
ning of the State. 

WFIF 
MItFORD 

City of license, Milford. Conn. 
Bridgeport Office: 194 Golden Hill St., Rtn. 509, 

Bridgeport. Conn. Phone 203-366-4451. 
See listing under Milford. Conn. 

WICC 

WJZZ (FM) 
1960 

Media Code 4 207 0800 0.00 
Newsvision Company, 1016 Broad St., Bridgeport, 

Conn. 06603, Phone 203-261-4308. 

STATION'S PROGRAMMING DESCRIPTION 
WJZZ (FM): Programmed for adults and young 
adults. 
MUSIC: popular classics. Recd 9/3/68. 

I, PERSONNEL 
General Manager -Robert G. Pieger. 

3. FACILITIES 
ERP 25,000 w., 99.9 mc. Stereo. 
Operating schedule: 6 hours daily. EST. 
Antenna ht.: 670 ft. above avenge terrain. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, lb. 3d, 9a, 4c, 5, 8b, 7b. 
Rate Protection: 10b, 13b. 
Basic Ratee. 20b. 22a. 
Contracta: 40a. 45, 46, 48, 49. 

TIME RATES 
ER . Rec'd 8/7/68. 

1926 6. SPOT ANNOUNCEMENTS 
1 min, Hat 15 30 sec, fiat 12 

mcgavren-guild 
pgw radio, inc. 

Media Code 4 207 0600 4.00 
Connecticut Broadcasting Co.. Inc., 2190 Peat Rd., 

Fairfield. Conn. 06930. Phone 203-255-0461. 
New York office -220 E. 42nd St., New York, N. Y. 

10017. Phone 682-6500. 
STATION'S PROGRAMMING DESCRIIPTION 

WICC: Programmed for general interest. 
Air personalities throughout plus 25 service features 
concerning skiing, decorating, boating, hunting, fash- 
ion, birds, sports, Shakespeare, photography, space, 
books, careers, money, physical fitness, word mean- 
ings, etc. MUSIC: popular music with equal parts 
of middle-of-the-road, current hits and past favorites. 
News, weather and sports on hour and half-hour. 6 
newsmen, 1 mobile bus, 1 boat and 1 airplane. Com- 
muter travel reporte on airline, road and railway 
conditions 4 times per hour in drive periods. Maxi- 
mum 18 commercial minutes per hour- Contact Repre- 
sentative for further details. Recd 6/10/68. 

I. PERSONNEL 
General Manager -Ray Colonari. 
National Sales Manager -William F. Abbott. 
Business Manager -James Flynn. 

2. REPRESENTATIVES 
McOavren-Guild-PGW Radio, Inc. 
New England -Bill Creed Associates. Inc. 

9. FACILITIES 
1.000 w.: 600 kc. Directional. 
Operating aehedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net time only: payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, 3b, 3c. 3d, 4a, 44, 5, 6b, 7b, 

8. 
Rate Protection: 12a. 13a, 14a, 15a. 
Basic Rates: 20a, 20b, 21a, 21d, 22a, 22b, 23a, 28b, 

28c. 30 31. 
Contracta: 40a, 41. 45, 46, 49, 50, 51a, 511b. 51e. 
Comb.: Cont. Discounts: 60a, 62a. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80 81. 82. 

TIME RATES 
No. 12 Eft 3/3/88-Rec'd 2/7/68. 

AA -Mon thru Sat 8-10 am & 3-8 pm. 
A -Mon thru Sat 10 am -3 pm; Sun 8 am -8 pm. 
B -Mon thru Sun 8 pm -6 am. 

6. SPOT ANNOUNCEMENTS -1 min---- -30/20 see -- 
PER WK: AA A B AA A B 
1 tl 40 36 26 32 29 21 
8 ti 38 34 24 30 27 19 
12 ti 36 32 20 28 25 16 
10 sec ID's: 50% of applicable 1 -min. 
Minutes and 30/20 second spots may be combined to 
determine number of time; per week for minutes. 
30/20 seconds and 10 seconds. However 10 second 
spots may not be combined to determine number of 
times per week for minutes and 30/20 seconds. 
All spots will be rotated within the time classifica- 
tions purchased. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 
Within a calendar year provided a minimum of 3 
1 -minute spots are scheduled each week. Package 
Plans are not subject to discount. 
Multi -product advertisers may combine as indicated 
above for times per week rate. However, each product 
must individually earn its discount. 

7. PACKAGE PLANS 
COMBINATION PLAN 

(1/3AA, 2/3A) 
PER WK: 18t1 24tí SOtI 
1 min 30 28 26 
30/20 sec 24 22 21 

HOUSEWIFE PLAN 

1 min 
(All Class A) 

26 24 22 
30/20 sec 21 19 17 

ECONOMY PLAN) 

I min. 
(2/3A, 1/3B) 

22 20 18 
30/20 sec 17 18 14 

NIGHT PLAN 
1 min (All Class B) 

18 16 15 
30/20 sec 14 13 12 
10 sec ID's: 50% of applicable 1 -min. 
All spots will be rotated within the time classifica- 
tions purchased. 
Multi -product advertisers may not combine for times 
per week plan rates. 

M. SPECIAL FEATURES 

10 min News _..._.-.._.._.._... 80 (50 
5 min News. ._ 60 40 
Headlines -. ..... _...._.._........ 40 30 
Weather _..._.._.._........_... 30 
Features _ _...._.._._ 40 30 

1°) 8 am -8 pm. 
(t) 8 pm -6 am. 

(CR) 

WNAB 
1941 

The Eastman Station 
Media Code 4 207 1000 6.00 
WNAB, Inc., Broadcast Centre, Bridgeport, Conn. 

08608. Phone 203-333-5551, 
I. PERSONNEL 

('resident -Lillian V. Thomas. 
General Manager -Alton J. Lenore. 
Program Director -Phil Cutting. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1.000 w.: 1450 kc. Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time only: no each discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 3a, 4a, 4d. 5, (M. 7b, 8. 
Itate Protection: 121). 13b, 14b, 15a. 
Basic Rates: 20a, 20b. 21a, 21d, 22a, 22b, 23a, 25a, 

28c, 29a, 33a. 
Contracts: 40a. 41, 42a, 46, 47a. 48, 49, 50, 51a, Slb, 

51e. 
Comb.: Cont. Discounts: 60a, 61e, 82a. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with Eastman. 
Affiliated with American Information Network. 

TIME RATES 
Eft 4/1/68-Rec'd 3/25/88. I -Mon thru Sat 6-10 am & 3-7 pm. II -Mon thru Sat 10 am -3 pm. III -Mon thru Sat 5-6 am & 7 Dm -midnight; Sun 

all day. 
6. SPOT ANNOUNCEMENTS 

SECTION I 
PER WK: I tl I2ti 18ti 
1 min 23.00 20.00 18.00 
30/20 sec 18.40 16.00 14.40 
10 sec 11.50 10.00 9.00 

SECTION II 
1 min 
30/20 sec 
10 sec 

20.00 17.00 15.00 
16.00 12.60 12.00 
10.00 8.50 7.50 

SECTION III 
1 min 15.00 13.00 12.00 
30/20 sec 12.00 10.40 9.80 
10 sec 7,50 6.50 6.00 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -4% 52 wk -8% 
Not applicable to Best Buy Plan. 

RATEHOLDER 
Minimum wkly ached of 6 1 -min spots 6 am -midnight 
Mon thru Sun necessary to maintain conaecutive 
weeks advertising. 

7. PACKAGE PLANS 
BEST BUY PLAN 

30 ti (15I, 10II, 6III), ea --- 13 
15 ti (8I, 5II, 2III), ea 15 
Not combinable with other weekly plans for added 
frequency. 

BRISTOL 
ltartford County -Map Location D-2 

See SRDS consumer market map and data at been - 
nine of the State. 

WBIS 
1948 

Media Code 4 207 1200 2.00 
Bristol Broadcasting Corp., P. O. Box 1440, Bristol, 

Conn. 06012. Phone 203-583-9265, 
I. PERSONNEL 

President -Erie Hatch. 
Manager -R. C. Kiiboum. 
Sala Manager -Val McCormack. 

2. REPRESENTATIVES 
New England-Eckels & Queen, Inc. 

9. FACILITIES 
500 w. days: 1440 kc. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset EST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

CONNECTICUT 
5. GENERAL ADVERTISING See coded regulations 

General: lb, 2b, 3c, 9a, 5, 6a, 7a, 8. 
Rate Protection: 10a, lia, 12a, 13a. 14a, 15b, 18. 
Basic Rates: 20b, 21b, 22a, 23a, 24b, 24c, 25a, 26, 

28a, 29a, 30, 32a 33a. 
Contracta: 40a, 41, 42c, 43. 44a, 45, 46, 47a, 48. 

51a. 
Comb.; Cont. Discounts: 60a, 60e, 61a, 82d. 
Cancellation: 71a, 73a. 
Prod. Services: 80. 

TIME RATES 
Rates received August 4, 1958. 

6. SPOT ANNOUNCEMENTS 
1 minute Station breaks 

7.00 8.00 
13 times_.___......_.__ 6.75 5.75 
26 times. _ 8.50 5.50 
52 times. 6.25 5.25 

104 [Imes.....-__-.._.._..___ 6.00 6.00 
Station breaks SO seconds or leu. 

8. PROGRAM TIME RATES 
1 ti. 2 ti. 3 ti. 4 ti. 5 ti. 6 ti. 7 ti. 

1 hour._. 50.00 47.50 42.50 40.00 37.50 32.50 30.00 
1/2 hour.... 30.00 28.50 25.50 24.00 22.50 19.50 18.00 

25 min..._ 25.00 23.75 21.25 20.00 18.75 16.25 15.00 
1/4 hour.... 20.00 19.00 17.00 16.00 15.00 13.00 12.00 

10 min 15.00 14.25 12.75 12.00 11.25 9.75 9.00 
5 min 10.00 9.50 8.50 8.00 7.50 6.50 6.00 

Additional Discounts 
13 to 25 weeks 5% 
26 to 36 weeks...__.__....__.._.._.._.._._ .._... 10% 
89 to 52 weeks ___.... 15% 

10. SPECIAL FEATURES 
News Service charge -per program, 1.00. 

BROOKFI ELD 
Fairfield County -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Danbury 
(including Brookfield) 

DANBURY (2 AM; 2 FM) 
(including Brookfield) 
Fairfield County -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

WINE 
1983 

BROOKFIELD 

R AIES 

Subscriber to the NAB Radio Code 
Media Code 4 207 1800 3.00 
Housatonic Valley Broadcasting Co.. Inc. Box 1335, 

Danbury. Conn. 06810. Phone 203-775-9000. 
STATION'S PROGRAMMING DESCRIPTION 

WINE: Programmed for adults of all ages. 
AIR PERSONALITIES handle all music segments. 
NEWS: 5 min every 30 min. 7:45-8:15 am. 11:45 
am -12:15 pm. 4:45-5:15 pm national, International, 
regional and local news, stock market, sports, weather. 
M -Sat: 5:45-11:30 am weather and road conditions, 
school and factory closing, community events, sports, 
middle-of-the-road music, showtunes and standards. 
11:35-11: 45 am second hand shop, buy, sell and 
swap. 12:15-6 pm middle-of-the-road music, show - 
tunes, standards and comedy. 3-5 min community 
interviews. 6:05 pm -sign -off middle-of-the-road 
music. Broadway shows, and community events. Per- 
sonalities Sat for country and western music, and 
Sun for Portugese and Polish music programs. Per- 
sonalities available for remotes. Commercials limited 
to 15 minutes per hour. Contact Representative for 
further details. Recd 4/29/68. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'I Mgr. -Morton M. SlegeL 
Sales Manager -E. Murray Hahn. 
Program Director -Dorothy French (Mrs.). 

2. REPRESENTATIVES 
Jack Masla & Company, Inc. 
Boston -Harold H. Segal & Company. 

9. FACILITIES 
1.000 w.: 940 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. 
Partial simuleast. Simufeast sunrise -Ideal sunset. 
For non-eimuleut facilities see WINE -FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 30. 3b, 3c, 3d, 40, 9d, 5, 6b, 7a, 8. 
Rate Protection: 10a, Iia. 12a, 13a, 14a. 15b, 16. 
Basic Rates: 20a, 20b. 21a. 21b, 21d. 22a, 22b, 23a, 

29b, 25a, 26, 28a, 28e. 29a, 30, 32b, 33a. 
Contracts: 40a, 41. 99a, 45, 46. 48, 49, 51e. 
Comb.: Cont. Discounts: 60b, 604, 60f, 601, 62d. 
Cancellation: 71a, 72. 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
ER 8/1/67 -Reed 7/26/67. 

6. SPOT ANNOUNCEMENTS I min 30 see 15 sea 
1 z 10.00 7.50 5.00 
13 z 9.35 6.85 4.60 
26 x 8.75 6.25 4.20 
52 x 8.10 5.75 3.95 
109 z 7.50 5.25 3.75 
156 x ..._ 6.85 4.80 3.55 
208 z 6.25 4.40 3.35 
260 z ._ 5.75 4.15 3.15 
312 z 5.50 3.95 2.95 
364 z 5.25 3.75 2.75 
520 z 5.00 3.55 2.55 

(This lilting continued on next page) 
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CONNECTICUT 
Donbury-W I N E -Continued 
7. PACKAGE PLANS 

PER WK: I min 30 see 15 see 
10 ti 7.50 5.25 3.75 
15 ti 6.85 4.80 3.55 
20 ti 8.25 4.40 3.35 
25 tl .... 5.75 4.15 3.15 
30 ti 5.50 3.95 2.95 
40 ti 5.25 3.75 2.75 
50 ti 5.10 3.65 2.65 
70 ti 5.00 3.55 2.55 

8. PROGRAM TIME RATES 
I/41w IO min 5 min 2 min 

1 x 40.00 27.50 17.50 12.50 
13 z 37.00 25.50 18.25 11.25 
26 a 34.00 23.75 15.00 10.95 
52 z 32.00 22.00 13.85 9.70 
104 z 30.00 20.25 12.75 9.00 
156 s 28.00 18.50 11.65 8.35 
208 x 28.00 17.00 10.65 7.75 
260 z 24.00 16.00 10.00 7.30 
312 z 22.00 15.00 9.45 6.90 
364 x 21.00 14.25 9.00 6.50 
520 z 20.00 13.50 8.55 6.10 

W I N E -FM 
1957 

BROOKFIELD 

Media Code 4 207 1601 1.00 
Housatonic Valley Broadcasting Co., Inc., Box 1335, 

Danbury. Conn. 06810. Phone 203-775-9000. 
I. PERSONNEL 

Exec. Vice-Pres. & Gen'l Mgr. -Morton M. Siegel. 
Sales Manager -E. Murray Hahn. 
Program Director -Dorothy French (Mrs.). 

3. FACILITIES 
Mil' 20.OJu w.; 95.1 mc. 
Operating schedule: 5:45 am -11 pm. EST. 
Antenna ht. -500 ft. above average terrain. 
Partial simulcast operation. Operated separately after 
AM sign -off. For simulcast facilities see WINE. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See WINE listing for coded regulations. 

TIME RATES 
ER 10/1/67 -Reed 9/5/87. 

6. SPOT ANNOUNCEMENTS I min 30 see 15 see 
1 z 8.50 6.00 4.25 
13 z. 8.00 5.50 4.00 
26 5. 7.50 5.00 3.75 
52 z 7.00 4.75 3.50 
104 z 6.50 4.50 3.25 
156 z 8.00 4.25 3.00 
208 z .... ....... _..._..y........ 5.50 4.00 2.75 
260 z - 5.00 3.75 2.50 
312 z 4.75 3.50 2.35 
364 z 4.50 3.25 2.25 
520 z 4.25 3.00 2.15 

7. PACKAGE PLANS 
IMES PER WEEK 

10 15 20 25 90 40 50 70 
1 min 6.50 6.00 5.50 5.00 4.75 4.50 4.35 4.25 
30 sec 4.50 4.25 4.00 3.75 3.50 3.25 3.10 3.00 
15 sec 3.25 3.00 2.75 2.50 2.40 2.30 2.20 2.15 

8. PROGRAM TIME RATES 
I/4 hr 10 min 5 min 2 min 

1 z 32.00 22.00 14.00 10.00 
13 z 50.00 20.50 13.00 9.15 
26 z 28.00 19.00 12.00 8.50 
52 s .... 26.00 17.50 11.00 7.85 
104 x 24.00 16.15 10.25 7.20 
156 z 22.00 15.00 9.50 8.55 
208 z 20.00 13.75 8.75 6.00 
260 z 19.00 13.00 8.25 5.65 
312 z 18.00 12.25 7.75 5.40 
364 x 17.00 11.50 7.25 5.15 
520 z 16.00 10.75 6.75 4.90 

WLAD 
1947 

DANBURY 
Media Code 4 207 1800 9.00 
Berkshire Broadcasting Corp.. 198 Main St., Danbury. 

Conn. 06810. Phone 203-744-4800. 
STATION'S PROGRAMMING DESCRIPTION 

WLAD: Programmed for adults and young adults. 
NEWS: Fourteen 5 min reporte and three 15 min 
summaries daily. 50% local and state, 50% national 
and international. SPORTS: morning and evening 
reporta, Sat special, major league baseball, pro- 
fessional football, scholastic football and basketball, 
bowling, special events. MUSIC: popular showtunes, 
standards. Local teenage groups, live, Mon 7-7:30 
pm. Country and western Sat afternoons. Women's 
program M -F 11:05 am -noon. Local public affairs 
programs, 111 -Tues -Th evenings. Live audience par- ticipation program Wed 9:15-10 am. Remotes: store 
openings, state taira, conventions, night clubs, service 
clubs, theaters, churches. Contact Representative for 
further details. Rec'd 8/21/67. 

I. PERSONNEL 
Munger -Sol Robinson. 
Program Director -Paul Baker. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
Boston-Eckele & Queen, Inc. 

3. FACILITIES 
1,000 w. days; 800 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset daily. EST. 
Simulcast during AM operational hours. 
For non-simuleast faellities sea WLAD-FM. 

4. AGENCY COMMISSION 
1554 on net time only: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 2b, 3a. 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, lla, 12a, 13a, 14a, 15a, 15h, 16. 
Basic Rates: 20, 20b, 21a, 21b, 21d, 22a, 22b, 23a, 

24c, 25a, 26, 28b, 28c, 30, 32a, 33a. 
Contracts: 40a, 41, 45, 46, 97a, 48. 49, 50, 51a, 51b, 

51c. 
Comb.; Cont. Discounts: 60b. 60d, ß0f, 60h, 82d. 
Cancellation: 70c, 71a, 72, 73a. 
Prod. Services: 80, 82. 
All AM programs and announcements are broadcast 
over WLAD-FM simultaneously at no extra charge. 

TIME RATES 
ER 1/1/68 -Reed 12/29/67. 

7. PACKAGE PLANS 
PER WK, 

EA: I tl 5 tl IO tl 15 tl 20 01 30 ti 
1 min 15.00 12.50 10.00 8.50 7.25 6.00 
20-30 sec. 75% of 1 min. 
8-10 sec ID's: 50% of 1 -min. 

8. PROGRAM TIME RATES 
1 hr 165 1/4 hr 75 
1/2 hr 100 5 min. 35 

WLAD-FM 
1954 

DANBURY 
Media Code 4 207 2000 5.00 
Berkshire Broadcasting Corp., 198 Main St., Danbury, 

Conn. 06810. Phone 203-744-4800. 
I. PERSONNEL 

General Manager -Sol Robinson. 
2. REPRESENTATIVES 

Bob Dore Associates. 
Boston-Eckele & Queen, Inc. 

3. FACILITIES 
ERP 340 w.; 98.3 mc. 
Operating schedule: 6:00 am -midnight daily. EST. 
Antenna ht.: 280 ft. above average terrain. 
Partial simulcast operation. For simulcast faellities 
see WLAD. WLAD-FM. 

4. AGENCY COMMISSION 
15% on net time; no euh discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: Ib. 2a, 2b, 3a, 3d, 4a, 4d, 5, ea, 7a. 8. 
Rate Protection: 10a. lia. 12a. 13a, 14a. 15a, 15b, 16. 
Basle Rates: 20a. 20b, 21s. 21b. 21d. 22a, 22b, 23a, 

24c, 25a. 26, 28b, 28c, 30, 32a, 33a. 
Contracta: 40a, 41, 45. 46, 47a, 48, 49, 50, 51a, 51b, 

S1c. 
Comb.: Cont. Discounts: 60b. 60d, 60f, 60h, 62d. 
Cancellation: 70e. TIa, 72, 73a. 
Prod. Services: 80. 82. 

TIME RATES 
ER 1/1/63 -Reed 12/29/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 152x 208x 312x () 5.00 4.75 4.50 9.25 9.00 3.75 3.50 

(1 100 words or less. 
8. PROGRAM TIME RATES 

Ix 28x 52x 104x 152x 208x 312x 
1/4 hr 20.00 19.00 18.00 17.00 16.00 15.00 13.00 
1/2 hr 35.00 33.25 32.00 30.50 29.00 27.50 24.75 
1 hr 50.00 47.50 95.00 42.75 90.50 38.50 39.50 

GREENWICH 
Fairfield County -Map Location R-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGCH 
1964 

Media Code 4 207 2200 1.00 
Greenwich Broadcasting Corp.. 122 E. Putnam Ave.. 

Greenwich. Conn. 06830. Phone 203-869.8850. 
STATION'S PROGRAMMING DESCRIPTION 

WGCH: Programmed generally for adults. 
AIR PERSONALITIES handle all segmente. NEWS: 
15 min 6 am, 7 am, 8 am, noon, 6 pm, 10 pm. 5 min 
national on hour, local on half hour. MUSIC: general 
popular, showtunes, standards. 6 am -noon entertain- 
ment, sports, weather, trams information, women's 
shows, musical contest. 12:30-1 pm telephone talk 
program. 1-6 pm entertainment. 6-8:30 pm news, 
stocks, sports, weather. 6:30-7:30 pm standard and 
ehowtune music. 9-10 pm serious music. SPORTS: 
high school basketball, football play-by-play. Polo 
play-by-play. Live broadcasts, town meetings, various 
town boards, parades, soap box derby, religious, social 
discussions. Sat, 12:30-2 pm, polka party. Sun, 1-3 
pm, Italian -American show. Contact Representative 
for further details. Recd 1/10/68. 

1. PERSONNEL 
President -George C. Stevens. 
Gen'1 & Sts. Mgr. -Henry 8. Hovland. 
Asst Gen'1 Mgr. & Com'1 Mgr. -Robert C. Rice. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

3. FACILITIES 
250 w.; 1490 kc. Non -directional. 
Operating schedule: 6 am -11:15 pm. EST. 

4. AGENCY COMMISSION 
15/0 time: let et month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4h, 4d, 5, 8a, 

7a. 8. 
Rate Protection: lob, 11b, 12b, 13b, 141). 15a, 15b. 
Basie Rates: 20b, 21a, 21b, 21e, 21d, 22a. 22b, 23a, 

23b, 24a, 24b, 24c. 25a, 27, 28b, 28c, 29a, 29b. 
Contracts: 40a, 41, 42a, 42c, 43, 49b, 45, 46, 47h. 

98. 49, 50, 51a. 51b, 51c. 
Comb.; Cont. Discounts: 60a, 60c, 60h, 601, 61b, 62a, 

82d. 
Cancellation: 70a. 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Tobacco advertising unacceptable. 
Member: The New York City Suburban Group. 

TIME RATES 
Eff 1/1/68-Rec'd 12/4/67. 

O. SPOT ANNOUNCEMENTS 
AA -Mon thru Sat 6-10 am & 4-7 pm. 
A --All other times. 

1 MINUTE 
PER WK: Ill 8ti 12 ti 18 ti 24 ti SO ti 
AA _.... 15.00 14.00 13.00 12.50 12.00 11.50 
A . 13.00 12.00 11.00 10.50 10.00 9.50 
20/30 sec: 75% applicable 1 min. 
ID's: 50% applicable 1 min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 
Discounts apply to spots or program packages but 
may not be combined for frequency discount purposes. 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 
1 x 125 75 50 
5 min: 150% applicable 1 -min. 

10. SPECIAL FEATURES 
Special News rates (3-5 min length): 

6 newscasts wkly, ea 18 
12 newscasts wkly, ea 18 
18 newscasts wkly, ea 14 

GROTON 
New London County -Map Location F-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

See New London 
(including Groton) 

HAMDEN 
New Haven County -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

See New Haven 
(including Hamden) 

HARTFORD -NEW BRITAIN 
(9 AM; 7 FM) 
(including Manchester, West Hartford, 
Windsor) 

Hartford County -Map Location D-2 
See SRDS consumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It 1s 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

WBMI (FM) 
1947 

HARTFORD-MERIDEN 

R AIR 0[21F MU 
Media Code 4 207 2400 7.00 
Business Music, Inc., 122 Charles St.. Meriden. Conn. 

06450. Phones 203-235-2707; Hartford 203-522- 
4380. 
STATION'S PROGRAMMING DESCRIPTION 

WBMI (FM): MUSIC: middle-of-the-road with 30% 
vocals. News and weather on hour. stock market 
weekdays, sporta evenings. Reed 3/6/88. 

I. PERSONNEL 
General Manager -Carl W. Schultz. 

3. FACILITIES 
ERP 50,000 w.: 95.7 mc. Stereo. 
Operating schedule: 7:00-1:00 am Mon thru Sat; 
noon -midnight Sun. EST. 
Antenna ht.: 1.000 ft. shove average terrain. 

4. AGENCY COMMISSION 
15% on time only: nn rash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: lb. 2h. la, 4a, 4c, 5, 6a, 7a, 8. 
Rate Protection: 15h. 
Basic Rates: 20a, 21b. 22a, 24b, 29a, 29b. 
Contracta: 40a, 42a, 42e, 43a, 99a, 46, 47e, 50, 51b, 

51c. 
Comb.: Cont. Discounts: 60a, 60e, 60e. 60i, Ola, 62e. 
Cancellation: 70b. 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American FM Network. 

TIME RATES 
EtT 9/1 /66 -Reed 8/5/68. 

8. SPOT ANNOUNCEMENTS 
I min 30 see 1 min 30 see 

1 z 15.00 11.25 104 z 11.25 8.45 
13 s 14.25 10.69 156 ...... 10.50 7.89 
26 z 13.50 10.13 260 s. 9.75 7.33 
39 s 12.75 9.57 312 z 9.00 6.77 
52 z 12.00 9.01 600 z. 8.25 6.21 

7. PACKAGE PLANS 
1 MINUTE 

PER W K : I wk 15 wks 26 wks 52 wks 
10 ti 10.50 9.75 9.00 8.25 
20 ti 9.00 8.50 8.00 7.50 
30 ti 8.00 7.50 7.00 6.50 

30 SECONDS 
10 ti 7.89 7.33 8.77 6.21 
20 ti 6.70 6.37 5.97 5.57 
30 ti 6.00 5.40 5.00 4.60 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 min 
1 z 75.00 95.00 30.00 22.50 
13 z 71.00 42.60 28.40 21.30 
26 z 67.00 40.20 26.80 20.10 
39 z 63.00 37.80 25.20 18.90 
52 x 59.00 35.40 23.60 17.70 
104 x 55.00 33.00 22.00 16.50 
156 x 51.00 30.80 20.40 15.30 
260 z 47.00 28.20 18.80 14.10 
312 z 43.00 25.80 17.20 12.50 
600 z 39.00 23.40 15.60 11.70 

WCCC 
1947 

HARTFORD 

Wort\) Y[) orF aassetl 69 eo., gnc. 
R B 

Media Code 4 207 2800 2.00 
Elektra Broadcasting Corp., 11 Asylum St., Hartford, 

Conn. 06103. Phone 203-525-6648. 
STATION'S PROGRAMMING DESCRIPTION 

WCCC: Programmed for general interest listening, 
with emphasis on 20-50 age spread. AIR PERSON- 
ALITIES handle all segments. Station involved in 
community. Each hour broadcast a 1 min interview 
with someone doing something of interest in com- 
munity. Also broadcast a culture report and voice of 
people calling station, inviting community to a spe- 
cific event. MUSIC: features current hits, showtunes, 
some jazz. No religion on Sun. There is never a leaps 
of more than 2 min between records. Contact Repre- 
sentative for further details. Reed 8/4/67. 

I. PERSONNEL 
President -Jac Holzman. 
Vice -President -Envy Tannen. 
General Manager -George A. Freeman. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 
New England Spot Sales, Inc. 

8. FACILITIES 
500 w. days; 1290 kc. Non -directional. 
Operating schedule: 8 am to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10e. llc, 12e, 13e, 14e. 
Basic Rates: 22b, 23a, 24a, 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60k, 131á. 
Cancellation: 71a, 73a. 
Member: National Agitadto Groups, Inc. 

TIME RATES 
Elf 5/1/68 -Reed 9/3/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

WKLY: 6 t 12t1 l8tI 2411 
1 min.........._..........._..._.._.._._.... 18 18 14 12 

CLASS A 
1 min. 16 14 12 10 

7. PACKAGE PLANS 
IMPACT PLAN 

WKLY: 
(1/2 AA & 1/2 A) 

12tí 24t1 
1 mla _ ............... _.._.._.._....... _..... _. 158 240 
20/30 sec: 80% of applicable 1 -min. 
ID's: 50% of applicable 1 -min. 

CONSECUTIVE WEEKS DISCOUNT 
50 wk -10% 

WCCC-FM 
1960 

HARTFORD 
Subscriber to the NAB Radio Code 

Media Code 4 207 2601 0.00 
Elektra Broadcasting Corp.. 11 Asylum St., Hartford, 

Conn. 06103. Phone 203-525-6648. 
I. PERSONNEL 

President -Jac Holzman. 
Vice-President-Erny Tannen. 
General Manager -George A. Freeman. 

2. REPRESENTATIVES 
Quality Media Incorporated. 
New England Spot Sales. Inc. 

3. FACILITIES 
ERP 50,000 w.; 108.9 mc. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 720 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WCCC listing for coded regulations. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
ER 1/1/68 -Reed 9/9/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 6t1 12tí I8ä24 t( 
AA 18 16 14 12 
A 16 14 12 10 

7. PACKAGE PLANS 
IMPACT PLAN 
(1/2 AA, 1/2 A) 

PER WK: 
1 min_ 
20/30 see: 80% of applicable 1 -min. 
ID's: 50% of applicable 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
52 wk -10% 

8. PROGRAM TIME RATES Ihr1/2hr1/4hrSmin 
1 z. 90 54 38 18 

DISCOUNTS 
26z-5% 104x-15% 260x-25% 
52z -l0% 156x-20% 

12 ti 24 t1 

WDRC 
1922 

HARTFORD 

156 290 

METRO RADIO SALES 
Media Code 4 207 2800 8.00 
Buckley Broadcasting Corp. of Conn., 750 Maim St., 

Hartford, Conn. 06103. Phone 203-278-1115. 
I. PERSONNEL 

Vice -Pros. & Gen'1 Mgr. -Mike Boudreau. 
Vice-Pres. & Prog. Mgr. -Charles B. Parker. 
National Sales Manager -Michael E. Drechsler. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
5,000 w.; 1360 kc. Directional -night only. 
Operating schedule: 5-1:05 am. EST. 
Partial simulcast operation. Simulcast after 6 pm daily. For non -simulcast facilities see WDRC.FM. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAIL Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3d, 9a, 9d, 5, 8a, Th, 8. 
Rate Protection: 10g, 12g, 14z. 
Basic Yates: 20b, 21d, 22b, 24a, 24e. 27, 30, 325. 
Contracts: 91, 44b, 47a. 49. 51b. 
Comb.: Cont. Discounts: 600, 601, 61a, 61b. 
Cancellation: 70a, 71a, 72, 73b. 
Prod. Services: 82. 
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Hartford -New Britain -W D R C -Continued 
TIME RATES 

AM/FM COMBINED 
No. C EH 1/1/67 -Reed 12/7/66. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm. 
B -Mon thru Sat 7-10 pm; Sun 10 am -7 pm. 
C -Mon thru Sat 10 pm -8 am; Sun before 10 am & 
after 7 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

STAGGERED 
1 min. 
20/30 sec 
10 sec 

CLASS A 

Ix 
50 
40 
33 

6x 
48 
38 
32 

12x 
45 
36 
30 

I8x 
43 
34 
29 

STAGGERED Ix 6x I2x 18x 24x 90x 
1 min 45 43 40 38 38 34 
20/30 sec 36 34 32 30 28 27 
10 sec _ 30 29 27 25 24 23 

CLASS B 
1 min. 37 33 30 28 25 22 
20/30 sec 30 28 24 22 20 18 
10 sec 25 22 20 19 17 15 

CLASS C 
1 min. 28 25 22 19 15 13 
20/30 min. 22 20 18 15 12 10 
10 sec 19 17 15 13 10 9 

FREQUENCY COMBINATION 
Minutes, Newscasts, features and 20/30 seconds may 
combine to earn weekly frequency discount, also may 
combine on basis of 2 ID's equalling 1 longer period. 

FREQUENCY DISCOUNT 
52 consec. wk -5%. 
Only consecutive weeks with expenditures of 100.00, 
or more. may combine to qualify for these discounts. 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

PER WK: I min 30 see 10 see 
Plan A-12 ti (4AA, 8A, 2B) 456 360 300 
Plan B-18 ti (OAA, 9A, 3B) 630 504 414 
Plan C-24 ti (8AA, 12A, 4B) 768 824 504 
Plan D-38 ti (12AA, 18A, 6B) 1008 792 884 
Plans provide selectivity of programs with scheduling 
over 7 days weekly: earn consecutive weeks discount. 

YEARLY CONTRACTS 
(Flat, no further discounts -to be used within a 52 - 
week period). 
PER YR: ea ea 
500 z (1/3 ea AA, 1000 z (1/3 

A, B) 30 AA. A, B) ....... _.._... 28 
ID. SPECIAL FEATURES 

PER WK: () (t) 6 tl 12 ti 18 t1 24 tI 30 tI 
AA 60 58 54 52 50 
A .... 54 52 48 48 42 40 
ß .... 44 40 38 34 30 26 
C 34 30 26 23 18 16 () Specified position. 
(t) Less than 8 times. 

News service charge -20%. 

W D R C -FM 
1959 

Media Code 4 207 2801 6.00 
Buckley Broadcasting Corp. of Conn.. 750 Maln St.. 

Hartford, Conn. 06103. Phone 203-278-1115. 
1. PERSONNEL 

Vice-Pres. & Prog. Mgr. -Charles R. Parker. 
Vice-Pres. & Sales Mgr. -Mike Boudreau. 
National Sales Manager -Michael E. Drechsler. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
ERP 50,000 w. 102.9 mc. 
Operating schedule: 6 am -midnight Mon thru Sat. 

EST. 
Antenna ht.: 1500 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
am-6pm Mon thru Fri. For simulcast facilities see 
WDRC-AM. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See Boded regulations 
See WDRC listing for coded regulations. 

TIME RATES 

All advertisers receive the same schedules on both 
WDRC-AM and WDRC-FM at no additional cost. 
even when WDRC-FM is programmed separately. 

WEHW 
1961 

WINDSOR 
Media Code 4 207 3000 4.00 
Robert 1. Kimel and Bessie W. Grad. Box 309. 

Windsor, Conn. 08095. Phone 203-688-6221, 203- 
247-2972. 

I. PERSONNEL 
General Manager -Robert I. Kimel. 
Station Manager -Paul W. Entrees. 
Commercial Manager -Donald Hanauer. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Boston -Nona Kirby Co. 

3. FACILITIES 
500 w days: 1480 ke. Directional. 
Operating schedule: 6:00 a.m. to local sunset. 

4. AGENCY COMMISSION 
15% on net Urne; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 5, 6a, 7a. 
Basic Rates: 24a, 241). 25a, 29a. 
Contracts: 40a, 47a. 
Cancellation: 73a. 

TIME RATES 
EH Recd 2/16/88. 

6. SPOT ANNOUNCEMENTS 
I min 20 see I min 20 see 

1 x..._.._ 10.00 7.50 260 z 7.00 5.25 
13 z 9.50 7.15 312 z..._..._.. 6.50 4.90 
25 z 9.00 8.75 500 z..._...._. 8.00 4.50 
52 ...... 8.50 6.40 750 z......._... 5.50 4.10 
104 z 8.00 6.00 1000 x...- ..... 5.00 3.75 
158 x...., 7.50 5.65 

WEXT 
1963 

WEST HARTFORD 
Media Code 4 207 3200 0.00 
Grossen Inc., 998 Farmington Ave.. West Hartford. 

Conn. 06107. Phone 203-521-1550. 
I. PERSONNEL 

i'resldent-Julian Gross. 
Vice-Pres. & Oper. Mgr. -Peter G. Gross. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Boston -Eckeis & Queen. Inc. 

3. FACILITIES 
1.000 w. days; 1550 hr. Non -directional. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 121, lab. 14b. 
Basic Rates: 20a. 22a, 23a, 24b. 25a 26, 28a 29a. 
Contracta: 40a. 42a. 45, 46. 47a, 48. 
Comb.; Cont. Discounts: 60a. 60k, 61a, 61b, 61c. 

62b. 82e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with SIBS Radio Network. 
Member: French Program Group of New England. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective May 1. 1965. (Card No. 2.) 

Card received April 26, 1965. 
6. SPOT ANNOUNCEMENTS 

1 ti 52 ti 158 ti 260 ti 312 ti 
1 min..._......_.._ 12.00 11.40 10.80 10.20 9.60 
30 sec 10.00 9.50 9.00 8.50 8.00 

7. PACKAGE PLANS 
1 MINUTE 

(ROS) 
Per wk 

1-3 WK: d 12 18 24 36 48 
ea 10.00 9.50 9.00 8.50 8.00 7.50 
tot 80.00 114.00 162.00 204.00 288.00 360.00 
4-12 WK: 
ea 9.50 9.00 8.50 8.00 7.50 7.00 
tot ... 57.00 108.00 153.00 192.00 270.00 336.00 
13-25 WK: 
ea ..... 9.00 8.50 8.00 7.50 7.00 6.50 
tot 54.00 102.00 144.00 180.00 252.00 312.00 
26-51 WK: 
ea 8.50 8.00 7.50 7.00 6.50 6.00 
tot 51.00 96.00 135.00 188.00 234.00 288.00 
52 WK: 
ea 8.00 7.50 7.00 6.50 6.00 5.50 
tot 48.00 90.00 126.00 156.00 218.00 264.00 

30 SECONDS 
1-3 WK: (NOS) 

7.50 7.00 6.50 6.00 5.50 
90.00 126.00 156.00 216.00 264.00 tot 48.00 

4-12 WK: 
ea 7.50 7.00 6.50 6.00 5.50 5.00 
tot 45.00 84.90 117.00 144.00 198.00 240.00 
13-25 WK: 
ea .... 7.00 0 50 6.00 5.50 5.00 4.50 
tot 42.00 78.00 108.00 132.00 180.00 226.00 
26-51 WK: 
ea 6.50 8.00 5.50 5.00 4.50 4.00 
tot 39.00 72.00 99.00 120.00 182.00 202.00 
52 WK: 
ea 8.00 5.50 5.00 4.50 4.00 3.50 
tot 38.00 86.00 90.00 108.00 144.00 178.00 

8. PROGRAM TIME RATES 
1 ti 52 ti 156 ti 260 ti 312 ti 

1 hr 90.00 85.50 81.00 76.50 72.00 
1/2 hr..._ 54.00 51.30 48.60 4.5.90 43.20 
1/4 hr 36.00 34.20 32.40 30.80 28.80 
5 min 18.00 17.10 18.20 14.30 13.40 

10. SPECIAL FEATURES 
CO -SPONSORED NEWSCAST PLAN 

(13 -weeks minimum) 
PER WK: ea tot ea tot 
9 ti 8.00 72.00 18 ti 7.50 135.00 

WEATHER SCOPE FEATURETTES 
(13 -weeks minimum) 

PER WK: ea tot 
12 tl. 7.50 90.00 

WHCN(FM) 
1939 

HARTFORD 
Media Code 4 207 3400 6.00 
WHCN, Inc., Box 943, Hartford, Conn. 06101. Phone 

203-238-1468. 
Studio - Radio Mountain. Meriden. Conn. Phone 

203-238-1488. 
STATION'S PROGRAMMING DESCRIPTION 

WHCN(FM): Programmed for adults. 
MUSIC: uninterrupted segments of popular, trend, 
general, showtune, standards, film, jazz -oriented. 
semi -classic. COMMERCIAL POLICY maximum of 6 
commercial minutes per hour. Recd 12/12/87. 

I. PERSONNEL 
General Manager -R. R. Riepen. 
Sales Manager -John C. Towle. 
Program Director -Steve Segal. 

3. FACILITIES 
ERP 7,000 w.; 105.9 mc. Stereo. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 750 feet above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 5. 
Basic Rates: 20a, 23a, 29a. 
Contracte: 40a, 42a. 45. 
Cancellation: 70a. 70e. 
Maximum of 6 commerciale scheduled in any hour. 
Length of commercial copy: 

1 hour -4 minutes including opening and closing. 
1/2 hour -2-1/2 minutes including opening and 
closing. 
1/4 hour -1-1/2 minutes including opening and 
closing. 

Member: CN FM Group. The Groskin Group. 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 8 EH 9/15/87 -Reed 9/18/67. 

6. SPOT ANNOUNCEMENTS 
Ix 15x 30x 60x 125x 250x 500x 

1 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
8. PROGRAM TIME RATES 

Ix 15x 30x 60x I25x 250x 500x 
1 hr 70 67 64 61 58 55 52 
1/2 hr 53 50 48 48 44 42 40 
5 min. 30 29 28 27 26 25 24 

WINF 
1958 

MANCHESTER 

CBS Radio Network 
Media Code 4 207 3600 1.00 
Profit Research, Inc., 376 R. Middle Turnpike W., 

Manchester, Conn. 06040. Phone 203-246-8828. 
STATION'S PROGRAMMING DESCRIPTION 

WINF: Programmed for adults: 
News and telephone conversation format with com- 
municators using open telephone lines. 15 min net- 
work and local news every hour. 6-9 am network 
and local news. 9-10 am network show, 10 am -4:30 
pm communicators with open phones, visiting talk 
communicators, guests. 4:30-7:30 pm network and 
local news. 7:30-8:30 pm sports with audience par- 
ticipation on open phones. 8:30 pm -12M open phone 
lines, general interest interviews, guests, discussions. 
40% news, 55% talk, 5% network originated enter- 
tainment. Contact Representative for further details. 
Heed 6/19/68. 

I. PERSONNEL 
President -Sidney Walton. 
Vice -President -Marjorie Walton. 
General Manager -Ronald Wright. 

2. REPRESENTATIVES 
New York City -Gill Perna, Inc. 
Boston -Harold H. Segal & Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 4:58-12:15 am. EST, DST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
Ceneral: lb, 3a, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10g. 11g, 12g, 13g, 14g. 
Basic hates: 20b, 210, 21b, 21d, 22b, 24a, 24b, 24e, 

25a, 29a, 30, 31, 33b. 
Contracts: 400, 420, 43, 44a, 45, 46, 47a, 48, 49, 

50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 60g, Ola, 

G2b, 62d. 
Cancellation: 70a, 70e. 71b, 72, 73a. 
Prod. Services: 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Eff 7/1/67 -Reed 5/29/67. 

A -Daily 6 am -7 pm. 
B -Daily 5-6 am & 7 pm -12:15 am. 

6. SPOT ANNOUNCEMENTS 
A 

1 min 30 see 10 see I min 30 see IO see 
1 ...... 40.00 32.00 20.00 34.00 27.20 17.00 
26 z...._ 39.00 31.20 19.50 32.50 26.00 18.25 
52 z 38.00 30.40 19.00 31.50 25.20 15.75 
104 z..._ 38.00 28.80 18.00 30.00 24.00 15.00 
158 z 34.00 27.20 17.00 28.50 22.80 14.25 
280 z 32.00 25.60 18.00 27.50 22.00 13.75 
312 z 30.00 24.00 15.00 25.00 20.00 12.60 
520 z 28.00 22.90 14.00 23.50 18.80 11.75 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGES 

TRAFFIC TIMES 
(Mon thru Fri 6-9 am & 3-6 pm) 

1-6 tl 12 ti 18 tl 24 ti 96 tl 
Per wk, ea...... 22 20 19 18 16 

HOUSEWIFE TIME & WEEKENDS 
Per wk, ea 16 15 14 13 12 

BTA ALL PERIODS 
Per wk, ea 13 12 11 10 8 

QUANTITY DISCOUNTS 
(Not applicable to weekly packages) 

10z-10% 20x-20% 30x-30% 
15z-15% 25x-25% 

8. PROGRAM TIME RATES 
CLASS A 

1 hr 1/2 hr 1/4 hr 5 min 
1 z 250.00 150.00 100.00 50.00 
28 z.._ 240.00 144.00 96.00 48.00 
52 z 230.00 138.00 92.00 46.00 
104 z....... _._..._..... _.._ 220.00 132.00 88.00 44.00 
156 z.._......_....._......._._ 210.00 128.00 84.00 42.00 
260 z 200.00 120.00 80.00 40.00 
312 z...._...._ ..._.._ 112.50 75.00 37.50 
520 z.._.._.._...__. _._.._ ..._..._ 105.00 70.00 85.00 

CLASS B 
1 z...._...... ...._ 210.00 126.00 84.00 42.00 
26 z.._ 200.00 120.00 80.00 40.00 
52 z _..._.._..... 190.00 114.00 76.00 38.00 
104 z. -..._.._.._... 180.00 108.00 72.00 36.00 
156 z.._..........._._.._.._..._.. 170.00 102.00 88.00 34.00 
280 z 180.00 96.00 64.00 32.00 
312 z.._...__ ..._.._. 90.00 80.00 30.00 
520 z 84.00 56.00 28.00 

WLAE (FM) 
1965 

HARTFORD 
Media Code 4 207 3800 7.00 
Paulson Broadcasting Corp., Box 702. Meriden. Conn. 

08450. Phone 203-238-1010, 246-8989, 201-334- 
5310. 
STATION'S PROGRAMMING DESCRIPTION 

WLAE (FM): Programmed for adults. 
All music, no talk. MUSIC: middle-of-the-road. 
ahowtunes, standards, film music, novelty, foreign, 
jazz, opera instrumentals, operetta, Latin. NEWS: 
every hour on half hour, AP. Financial reports at 
4 pm & 7 pm. Rec'd 8/30/67. 

I. PERSONNEL 
President -Paul C. DiSavino. 
Geri l & Sales Mgr. -Donald Fass. 
Program Director -Doria DiSavino. 

9. FACILITIES ERP 7.000 w.; 93.7 me. 
Operating schedule: 6:00 am -midnight. EST. 
Antenna ht.: 750 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4e, 4d, 5, 8b. 

7b, 8. 
Rate Protection: 10e 11c, 12e, 13e, 14e, 
Basic states: 20b, 22b, 24a, 25a, 28, 27, 28a, 29a. 
Contracts: 40a, 42b, 42d, 44a, 45, 46, 51e. 
Comb.; Cont. Discounts: 80e, 60e, 01b, 62a. 
Cancellation: 70b, 70d, 710. 

CONNECTICUT 
TIME RATES 

No. 3 Eff 7/1/87 -Reed 8/4/87. 
A-7-11 pm. B-7 am -7 pm. 
C -Ail other times. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

26x 52x 
A 13 11 
B 10 9 
C 9 8 
20/30 sec: 75% of 1 -min. 10 sec: 

I80x 
108 

50% 

360x 7209 8x 

7 6 
6 5 

of 1 -min. 
10. SPECIAL FEATURES 

NEWSCASTS 
26x 52x 180x 260x 360x 620x 720x 

A 20.00 19.00 18.00 17.50 17.00 16.150 18.00 
B 18.00 17.00 18.00 15.50 15.00 14.00 13.00 
C 14.00 13.00 12.00 11.50 11.00 10.50 10.00 
Newscast sponsorships include ID at open plus 1 - 
minute spot within newscast and closing ID, 

WPOP 
1935 

HARTFORD 

BLAIR RADIO 

R;AEj 
Media Code 4 207 4000 3.00 
WPOP, Inc. Box 1410 Newington Branch, Hartford, 

Conn. 08111. Phone 203-666-1412, 203-278-2775. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Joseph C. Amaturo. 
General Sales Manager -M. E. (Doc) Fidler. 

2. REPRESENTATIVES 
Blair Radio. 

S. FACILITIES 
5,000 w.; 1410 kc. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 3d, 4a, 5. 6a, 7b. 
Rate Protection: 10b. 11b. 12b. 13b. 14b. 15b, 18. 
Basic Rates: 20a, 21a, 221). 23a, 24a. 24e, 25a, 27, 

28a, 29a, 33a. 
Contracts: 40a, 41. 42a, 43, 44b. 45, 48, 47a, 50, 51e. 
Comb.; Cont. Discounts: 80b, 600, 601, 61a. 
Cancellation: 70c, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with Blair Network. 

TIME RATES 
Eff 8/1/68-Rec'd 7/22/88. 

AAA -Mon thru Sat 6-10 am & 3-7 pm. 
AA -Mon thru Sun 7-10 pm; Mon thru Sat 10 am - 
3 pm. 
A -Mon thru Sun 10 pm -6 am; Sun 6 am -noon. 
B -Sun noon -7 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: () I tI 601 12 ti 
1 min. 50 44 39 38 
20/30 sec 40 35 31 29 
ID's ..._ 30 27 24 22 

CLASS AA 
1 min....._._..... 40 35 32 30 27 24 
20/30 sec..._..... 32 28 26 24 22 19 
ID's .... 24 21 19 18 16 14 

CLASS A 
1 min......._....... 30 27 24 
20/30 sec.......... 24 22 19 
ID's ......._ .... 18 18 14 

CLASS B 
1 mim .... 30 27 25 23 22 17 
20/30 sec .... 24 22 20 19 18 14 
ID's .... 18 16 15 14 13 10 () Fixed position. 
All spots staggered within time period except fixed 
position. 
Minutes, station breaks and ID's may be combined 
for maximum frequency. 

DISCOUNTS 
25 wk -4% 52 wk -8% 

18 tl 
33 
27 
20 

21 
17 
12 

24 tl 
31 
25 
19 

17 
14 
10 

30 t1 
30 
24 
18 

WRCH WRCH-FM 
1949 1968 

NEW BRITAIN 

15 
12 
9 

Subscriber to the NAB Radio Code 
Media Code 4 207 4200 9.00 
Central Connecticut Broadcasting Co., Box 910. Hart- 

ford, Conn. 08101. Phones: Hartford. 203-677- 
8521, New Britain 203-223-2721. 

I. PERSONNEL 
Sec'y-Treas.-Aldo DeDominieis. 
General Manager -John L. Ellinger. 
Manager -Fred Swanson. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 
New England, Boston -Bill Creed Associates, Inc. 

3. FACILITIES 
5,000 w.: 910 ka. Directional -separate patterns day 
and night. 
Operating schedule: 24 hours daily. EST. 
FM -ERP 10,000 w. (horiz.), 10,000 w- (vert.); 100.5 
mc. Stereo. 
Operating schedule: 24 hours daily, EST. 
Antenna ht.: 275 ft. above average terrain. 

4. AGENC'8 COMMISSION 
15/0 net time. 

(This listing continued on next nage) 

November 1, 1968 Spot Radio Stations 199 



CONNECTICUT 
Hartford -New Britain -W R C H, 
W R C H -FM -Continued 
5. GENERAL ADVERTISING See Boded regulations 

NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3b, 4a. 5, 6b, 7b, 8. 
Rate Protection: 10b, 111, 121. 131, 15c, 16. 
Basic hates: 20b, 21b, 22a, 23a, 24b, 27, 28b, 294. 

30. 31. 32a, 33a. 
Contracte: 40a, 41, 49a, 95, 46, 48, 49, 50, 51a. 
Comb.; Cont. Discounts: 60d, 61a, Sib. 
Cancellation: 70a, 70c, 71a, 72. 73a. 
Prod. Services: 80. 

TIME RATES 
Elf 8/1/66 -Reed 7/5/66. 

AAA -Mon thru Sat 6-9 am & 4-7 pm. 
AA -Mon thru Sat 9 am -9 pm; Sun all day. 
A -Mon thru Sun 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
AAA 

I ti 6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 
1 min. 40 38 36 34 32 30 28 
20/30 sec 31 29 27 25 23 21 19 
ID ..._ 21 20 19 18 17 16 15 

AA 
1 min. 34 32 30 28 26 24 22 
20/30 sec 26 23 21 19 17 15 13 
ID 16 14 12 10 9 8 7 
Class A: 50% of AAA. 

WRYM 
1946 

NEW BRITAIN 
Media Code 4 207 4400 5.00 
Hartford County Broadcasting Corp.. 1056 Willem 

Ave.. Newington. Conn. 06111. Phone 203-666-5696. 
I. PERSONNEL 

President -Lou!, A. Sodokoff. 
Gen'i Mgr. & Sales Mgr. -Ralph H. Klein. 
Operations Manager -Lester Rosa. 

2. REPRESENTATIVES 
National -Vic Piano Associates, Inc. 
New England -Nona Kirby Co.. Inc. 

3. FACILITIES 
1.000 w. days; 840 le. 
Operating schedule: Sundae -local sunseL EST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a. 4a, 4d, 5, Sa, 7a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20b. 21b. 22b. 23b, 24a, 26, 27, 28a, 

28c, 29a. 
Contracts: 40a, 41, 45, 46. 47a, 49. 
Comb.; Cont. Discounts: 60c, 61a. 
Cancellation: 70a, 70d, 71a, 72, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective March 1. 1962. 
Ratea received March 6. 1962. 

6. SPOT ANNOUNCEMENTS 
Per week: -1 minute- -80 leeonda- 
1-12 weeks: Each Total Each Total 

5 times........-__ 10.00 50.00 8.00 40.00 
10 times ___ 9.75 97.60 7.80 78.00 
20 times.._........._ 9.25 185.00 7.40 148.00 
30 times. _.._. 9.00 270.00 7.20 216.00 
40 times.__.._.._.. 8.75 350.60 7.00 280.00 
50 times......_.- 8.50 425.00 6.80 340.00 

13 weeks: 
5 time,..._._- 

10 times... ...... 
20 times 
30 times..._...._._ 
40 times.._-_ 
50 times 

9.50 
9.25 
8.75 
8.50 
8.25 
8.00 

47.50 
92.50 

175.00 
255.00 
330.00 
400.00 

7.60 
7.40 
7.00 
6.80 
6.60 
6.40 

38.00 
74.00 

140.00 
204.00 
264.00 
320.00 

26 weeks: 
5 times 9.00 45.00 7.20 36.08 

10 times.__...._._ 8.75 87.50 7.00 70.06 
z0 +Imes....-......_ 8.25 165.00 6.40 132.00 
30 times 8.09 240.00 6.40 192.00 
40 times 7.75 310.00 6.20 248.00 
50 times ...._. 7.50 375.00 6.00 800.00 

52 weeks 
5 times ...... 8.50 

10 times 8.25 
20 times 7.75 
30 times 7.50 
40 timen..._ 7.25 
50 times....__ 7.00 

42.50 
82.50 

155.00 
225.00 
290.00 
350.00 

®.eo 
6.60 
8.20 
6.00 
5.80 
5.60 

34.00 
68.00 

124.00 
180.00 
232.00 
280.00 

10. SPECIAL FEATURES 
Newscasts: 5 minutes on the hour and half-hour from 
6:00-9:00 am and 4:00-7:00 pm; on the half-hour all 
other times. 5 minutes includes open and close ID 
and 1 -minute announcements. 

(Based on 26 week contract) 
Per week: 

6 time,._........... 81.00 18 time,....._ __. 220.00 
12 times. 153.00 24 times ....._ 288.00 

WTIC 
1925 

HARTFORD 

NBC Radio Network 
R AIB 

Subserlber to the NAB Radio Code 
Media Code 4 207 4600 0.00 
Broadcast Plaza. Inc., Broadcast House, 3 Constitu- 

tion Plaza. Hartford, Conn. 08115. Phone 203- 
525-0801. 

I. PERSONNEL 
Station Massager -Ernest H. Peterson 
General Sales Manager -J. Donald MacGovern, 
Program Manager -Ross Miller. 

2. REPRESENTATIVES 
Henry 1. Chris Company. Inc. 

3. FACILITIES 
50,000 w.; 1080 ke. Directional -night only. 
Operating schedule: 24 hours daily. 
Partial simulcast operation. Simulcast sign -on -1:00 
am and 11:05 am -sign -off. For non-simuleast facili- 
ties see WTIC-FM. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2b, 3a, 3d. 9a, 4d. 5. Ob. 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d. 16. 
Basic hates: 20a, 21b, 21c, 21d. 22a, 2314 23b, 24b, 

24c, 25a, 26, 27, 28a, 28c, 29a, 33a. 
Contracts: 40c, 41, 42a, 93, 446, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a, 801, 82b, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 27 ER 5/1/68-Rec'd 4/26/68. 

"AA -Mon thru Fri 6-10 am & 3-7 pm; Sat 6 am - 
1:15 pm. 

(7) Maximum Traffic Plan: All spots rotate Mon 
thru Sat, in all time periods. Minimum contract 3 
spots per week, alternating Mon-Wed-Fri/Tues- 
Thur-Sat. Total schedule to be in multiples of 3. 

A -Mon thru Fri 10 am -3 pm & 7-11 pm; Sat 1:15- 
11 pm; Sun 6 am -11 pm. 
B -Daily 5-6 am; Mon thru Fri 11-11:35 pm; Sat 
& Sun 11-11:30 pm. 
C -Mon thru Fri 11:35 pm -5 am; Sat & Sun 11:30 
pm -5 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

PER WK: 
Ix 

1 ti.. 82.00 
12 ti 78.00 
15 ti 74.00 
20 ti 70.00 
30+ 66.00 

52x 104x 156x 
78.00 76.00 74.00 
74.00 72.00 70.00 
70.00 68.00 67.00 
66.00 65.00 63.00 
62.00 61.00 59.00 

3122 
72.00 
68.00 
65.00 
61.00 
58.00 

650x 
70.00 
67.00 
63.00 
60.00 
56.00 

1000+ 
66.00 
63.00 
59.00 
58.00 
53.00 

8. PROGRAM TIME RATES 
A -Daily 6 am -11 pm. 
B -Daily 5-6 am; Mon thru Fri 11-11:35 pm; Sat 
& Sun 11-11:30 pm. 
C -Mon thru Fri 11:35 pm -5 am; Sat & Sun 11:30 
pm -5 am. 

CLASS A 
Ix 52x 104x 1562 312x 630x 1000+ 

1 hr 400 380 370 360 350 340 320 
1/2 hr 240 228 222 216 210 204 192 
1/4 hr 160 152 148 144 140 136 128 
10 min. 140 133 130 126 123 119 112 
5 min 100 95 93 90 88 85 80 

CLASS B 
1 hr 177 168 164 159 155 150 142 
1/2 hr 107 102 99 96 94 91 86 
1/4 hr 70 67 65 63 61 60 56 
10 min. 62 58 57 55 54 52 49 
5 min 46 43 42 41 40 39 36 

CLASS C 
1 hr 100 95 93 90 88 85 80 
1/2 hr 00 57 56 54 53 51 48 
1/4 hr 40 38 37 36 35 34 32 
10 min 35 34 33 32 31 30 28 
5 min. 25 24 23 22 21 20 19 
Rates for periods longer than 1 hour in exact propor- 
tion to corresponding 1 -hour rate. WQD do not apply. 
Programa and spots may not be combined for discount 
purposes. 

10. SPECIAL FEATURES 
NEWSCASTS 

1/4 HOUR 
Ix 522 1040 156x 3122 650x 1000+ 

AA 182 173 168 164 159 155 146 
A 165 157 153 149 144 140 132 
B 85 81 79 77 74 72 68 
C 51 48 47 46 45 43 41 

10 MINUTES 
AA. 154 146 142 139 135 131 123 
A 145 138 134 131 127 123 116 
B 75 71 69 68 66 64 60 
C 45 43 92 41 39 38 36 

30 SECONDS 5 MINUTES 
1 tí.. 70.00 67.00 65.00 63.00 61.00 60.00 56.00 AA 118 112 109 106 103 100 94 
12 ti 67.00 63.00 62.00 60.00 58.00 57.00 53.00 A 107 102 99 96 94 91 86 
15 ti 63.00 60.00 58.00 57.00 55.00 54.00 50.00 B 54 51 50 49 47 46 43 
20 ti 60.00 57.00 55.00 54.00 52.00 51.00 48.00 C 32 31 30 29 28 27 26 
30+ 56.00 53.00 52.00 50.00 49.00 48.00 45.00 5 -MINUTE WEATHER REPORTS 

20 SECONDS AA 106 101 98 95 93 90 85 
1 IL. 60.00 57.00 56.00 54.00 53.00 51.00 48.00 A 102 97 94 92 89 87 82 
12 ti 57.00 54.00 53.00 51.00 50.00 48.00 46.00 B 48 46 44 43 42 41 38 
15 ti 54.00 51.00 50.00 49.00 47.00 46.00 43.00 C 30 29 28 27 26 26 24 
20 ti 51.00 48.00 47.00 46.00 45.00 43.00 41.00 "Strictly Sports" with George Ehrlich --Sponsorship 
30+ 48.00 46.00 44.00 43.00 42.00 41.00 38.00 of 10 -minute sportscast, 6:25-6:35 pm Mon thru Fri; 

6:20-6:3u pm Sat, minimum 3 weekly; Mon. Wed, Fri 
and/or Tue,, Thurs. Sat, regular charge for time 
period plus 25.00 net program charge per broadcast. 
"Sports Final" -11:25-11:35 pm. Mon then Fri' 
11:20-11:39 pm, Sat & Sun. Complete sponsorship of 
aporta news feature with scores and highlights, na- 
tional and local. Minimum 3 weekly, Mon, Wed, Fri 
and/or Tues, Thum, and Sat. Sunday may be added 

30 SECONDS to either schedule. Regular chargea for time period 
1 ti.. 64.00 61.00 59.00 58.00 58.00 54.00 51.00 plue 8.50 net program charge per broadcast. 
12 01 61.00 58.00 56.00 55.00 53.00 52.00 49.00 Sporta Talk with Ed Anderson -Mon thru Fri 4:50- 
15 ti 58.00 55.00 53.00 5.2.00 50.00 49.00 96.00 4:55 pm. 5 -minute aportacaata Mon, Wed á Fri or 
20 ti 54.00 52.00 50.00 49.00 98.00 46.00 44.00 Tue, & Thun. Regular charge for time period plus 
30+ 51.00 49.00 47.00 46.00 45.00 44.00 41.00 10.00 net program charge per broadcast. 

1 ti.. 75.00 
12 ti 71.00 
15 ti 68.00 
20 ti 64.00 
30t 60.00 

1 ti.. 54.00 
12 ti 51.00 
15 tl 49.00 
20 ti 46.00 
30+ 43.00 

1 ti.. 38.00 
12 ti 36.00 
15 ti 34.00 
20 ti 32.00 
30} 30.00 

1 ti. 32.00 
12 ti 30.00 
15 ti 29.00 
20 ti 27.00 
30+ 28.00 

1 ti.. 23.00 
12 ti 22.00 
15 ti 21.00 
20 ti 20.00 
30t 18.00 

1 ti.. 20.00 
12 ti 19.00 
15 ti 18.00 
20 ti 17.00 
30+ 16.00 

1 ti.. 18.00 
12 ti 17.00 
15 ti 16.00 
20 ti 15.00 
30+ 14.00 

I tl.. 15.00 
12 ti 19.00 
15 ti 13.50 
20 ti 13.00 
30-F 12.00 

CLASS A 
1 MINUTE 

71.00 69.00 68.00 
68.00 66.00 64.00 
64.00 62.00 61.00 
61.00 59.00 57.00 
57.00 56.00 54.00 

20 SECONDS 
51.00 50.00 99.00 
99.00 47.00 46.00 
96.00 45.00 44.00 
44.00 92.00 41.00 
41.00 40.00 39.00 

CLASS B 
1 MINUTE 

36.00 35.00 34.00 
34.00 33.00 32.00 
33.00 32.00 31.00 
31.00 30.00 29.00 
29.00 28.00 27.00 

30 SECONDS 
31.00 30.00 29.00 
29.00 28.00 27.00 
28.00 27.00 26.00 
26.00 25.00 24.00 
25.00 24.00 23.00 

20 SECONDS 
22.00 21.50 21.00 
21.00 20.00 19.50 
20.00 19.00 18.50 
19.00 18.00 17.50 
17.50 17.00 16.50 

CLASS C 
1 MINUTE 

19.00 18.50 18.00 
18.00 17.50 17.00 
17.00 16.50 16.00 
16.50 16.00 15.50 
15.50 15.00 14.50 

30 SECONDS 
17.00 18.50 16.00 
16.00 15.50 15.00 
15.50 15.00 14.50 
14.50 19.00 13.50 
13.50 13.00 12.50 

20 SECONDS 
14.50 14.00 13.50 
13.50 13.00 12.50 
13.00 12.50 12.00 
12.50 12.00 11.50 
11.50 11.25 11.00 

66.00 
62.00 
59.00 
56.00 
53.00 

47.00 
45.00 
43.00 
40.00 
38.00 

33.00 
31.00 
30.00 
28.00 
26.00 

28.00 
26.00 
25.00 
23.00 
22.00 

20.00 
19.00 
18.00 
17.00 
16.00 

17.50 
18.50 
15.50 
15.00 
14.00 

15.00 
14.50 
14.00 
13.00 
12.00 

13.00 
12.00 
11.50 
11.00 
10.75 

64.00 
61.00 
57.00 
54.00 
51.00 

46.00 
44.00 
41.00 
39.00 
37.00 

32.00 
30.00 
29.00 
27.00 
25.00 

27.00 
25.00 
24.00 
22.00 
21.00 

19.00 
18.00 
17.50 
16.50 
15.50 

17.00 
16.00 
15.00 
14.50 
13.50 

14.50 
14.00 
13.50 
12.50 
11.50 

12.50 
11.50 
11.00 
10.50 
10.25 

60.00 
57.00 
54.00 
51.00 
48.00 

43.00 
41.00 
39.00 
37.00 
35.00 

30.00 
29.00 
27.00 
26.00 
24.00 

26.00 
24.00 
23.00 
21.00 
20.00 

18.00 
17.50 
17.00 
16.00 
15.00 

16.00 
15.00 
19.00 
13.50 
13.00 

14.00 
13.50 
13.00 
12.00 
11.00 

12.00 
11.00 
10.50 
10.25 
10.00 

ID'S 
AA.... 30.00 29.00 28.00 27.00 26.00 25.00 24.00 
A .... 27.00 26.00 25.00 24.00 23.50 23.00 22.00 
B .... 11.00 10.50 10.00 9.75 9.50 9.25 9.00 
C .... 8.00 7.50 7.00 6.75 6.50 6.25 6.00 
ID's do not combine with other spots for frequency 
or WQD. WQD do not apply to ID's. 
Spots adjacent to higher time class take rate of 
higher class. 
Spots and programs may not be combined for discount 
purposes. 

7. PACKAGE PLANS 
MAXIMUM TRAFFIC PLAN 

The Bob Steele Show -Mon thru Sat 6-10 am. 
TIC Afternoon Edition -Mon thru Fri 3:05-7 pm. 
Saturday Showcase -Sat 10:30 am -1:15 pm. 
Minimum buy of 3 1 -minute or 3 30 -second spots per 
week. All schedules sold in multiples of 3. Spots 
rotate vertically and horizontally. Plan sold on Men - 
Wed -Fri, Tues-Thurs-Sat, or Mon thru Sat basis. 
All spots take AA rate. 20 -second spots and ID's 
sold on fixed basis only. 

WTIC-FM 
1940 

HARTFORD 

Subaeriber to the NAB Radio Code 
Media Code 4 207 4601 8.00 
Broaucast-Plaza. Inc., Broadcast House. 3 Constitu- 

tion Plaza. Hartford, Conn. 06115. Jackson 5-0801. 
I. PERSONNEL 

Station Manager -Ernest H. Peterson. 
General Sales Manager -J. Donald MacGovern. 
Program Manager -Rosa Miller. 

3. FACILITIES 
ERG' 15,000 w. (hertz), 13,000 w. (vert.); 96.5 mc, 
Operating schedule: 24 hours daily. EST. 
Antenna ht. -010 ft. above average terrain. 
Partial simulcast. Non -simulcast from 11:05-1 am. 
For aimuleast listing see WTIC, WTIC-FM. 

5. GENERAL ADVERTISING See coded regulations 
See WTIC listing for coded regulations. 
TV facilities: WTIC-TV. 

TIME RATES 
Rates effective May 1, 1953. 
Rates received April 3, 1953. 

6. SPOT ANNOUNCEMENTS 
1 min. 20 sec. 1 min. 20 sec. 

1 time._, 8.00 6.00 400 times.._ 4.80 3.80 
50 times.._ 7.20 5.45 600 or more 

100 times.._ 6.40 4.80 times .... 4.00 3.00 
200 times _. 5.80 4.20 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time._ 60.00 36.00 24.00 20.00 15.00 
26 times_ 58.50 85.10 23.40 19.50 14.63 
52 times_ 57.00 34.20 22.80 19.00 14.25 

104 times_ 55.50 33.80 22.20 18.50 13.88 
156 times_ 54.00 32.40 21.60 18.00 13.60 
260 times_ 62.60 31.50 21.00 17.50 18.13 
312 times.. 51.00 30.60 20.40 17.09 12.75 
Additional discounts allowed on base rate: (Programs 
only). 

13 
Programs Per Week: was. 

3 ............. _____ 10% 
5 15% 
6 or more _.......- 20% 

MANCHESTER 

26 
wire. 
10%% 

20% 
25% 

39 
wks. 

20% 
25% 
30% 

52 
wke. 

359 

Hartford County -Map Location D-2. 
See SRDS consumer market map and data at the begin 
sing of the State. 

See Hartford -New Britain 
(including Manchester, West Hartford, 
Windsor) 

MERIDEN-WALLINGFORD 
(1 AM; 1 FM) 
New Haven County -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual nation coverage, audience delivered, etc. 
within the area. 

WBMI (FM) 
Licensed sa a Hartford -Meriden Station. 
See listing under Hartford -New Britain. 

WMMW 
1947 

Media Code 4 207 4800 6.00 
Meriden - Wallingford Radio, Inc., 1 Church St., 

Meriden. Conn. 06450. Phone 203-235-5747. 

I. PERSONNEL 
Executive Vice -President -Donald Laufer. 
General Manager -Norman Lewis. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
Boston-Eckels & Queen, Inc. 

3. FACILITIES 
1.000 w. days: 1470 kc. Non -directional. 
Operating schedule: 9:30 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net Ume; payable when rendered. 

5. GENERAL ADVERTISING See ended reguations 
General: la, 3a. 4a. 4d, 5. Ba, 7a, 8. 
Rate Protection: lob, 11b, 12b, 13b. 14b. 
Basic Rates: 22a. 22b, 23a, 24b, 25a, 28a, 29a. 
Contracts: 40a, 95, 48. 
Comb.; Cont. Discounts: 60a. 
Cancellation 71a. 73a. 
Contract renewal at earned rate. 

TIME RATES 
No. 8B Eft 9/1/68-Rec'd 9/3/68. 

6. SPOT ANNOUNCEMENTS 
lx 52x 104x 208x 312x 520x 10002 

1 min 8.05 6.15 5.75 5.50 5.15 4.60 4.05 
30 sec 5.75 4.35 4.00 3.75 3.45 3.25 2.70 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr IO min 5 min 

1 x 92.00 47.75 24.75 22.45 13.25 
52 x 43.75 22.50 19.85 11.25 
104 x 42.30 21.20 18.65 10.35 
208 x 39.70 19.85 15.25 10.10 
312 x 37.40 18.55 13.15 9.20 

MIDDLETOWN 
Middlesex County -Map Location D-8 

See SRDS consumer market map and data at (begin- 
ning of the State. 

WCNX 
1948 

Media Code 4 207 5000 2.00 
Middlesex Broadcasting Co.. River Rd.. Middletown. 

Conn. 06457. Phone 200-347-2565. 

I. PERSONNEL 
Managing Directors -Richard J. O'Brien end William 

J. O'Brien. Jr. 
Program Director -William J. Glynn. 
Sales Manager -Peter M. O'Brien. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 
New England -Nona Kirby Co. 

3. FACILITIES 
1,000 w.; 1150 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: 113, 2a. 2b, 3a, 3b, 3d, 4a, 4d, 5, 6a, 7a. 8. 
Rate Protection: 10b, 11b, 121). 13b, 14b, 150, 15b, 

15e. 
Basic Rates: 206. 21a, 21c, 21d, 22b, 23b, 24c, 25a, 

26, 27, 28b. 28c, 29a, 291, 30, 32a, 33a. 
Contracts: 40c, 41, 42a, 42e. 43, 45, 46, 48, 51a, 51b, 

51c. 
Comb.; Cont. Discounts: 62d. 
Cancellation: 70e, 71b, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eft 9/1/67-Rec'd 7/24/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

Flat 12.50 10.00 8.30 
No frequency discounts. 

8. PROGRAM TIME RATES 
1/2 hr 5 min 

Flat _ 65.00 25.00 
No frequency discounts. 
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MILFORD 
New Haven County -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFIF 
1964 

Media Code 4 207 5200 8.00 
Colonial Broadcasting Co., 1201 Post Rd.. Milford, 

Conn. 06460. Phone 203-878-5915. 
Bridgeport Office: 144 Golden Hill St., Rm. 509. 

Bridgeport, Conn. Phone 203-366-4451. 
New York Once: 3948 Time Life Bldg., New York 

N. Y. 10020. Phone 212-245-2870. 
STATION'S PROGRAMMING DESCRIPTION 

WFIF: Programmed for adults and young adulte. 
MUSIC: 80% middle-of-the-road, ehowtunes, folk 
music, 15% rock and roll and 5% country and west- 
ern. 3 air personalities, 2 newsmen and 1 sports- 
caster. NEWS: at 15 before hour and half hour 
emphasizing local and regional. Strong community 
public service utilizing local people. Regular edito- 
rials. SPORTS: local football game of week, 2 daily 
sports roundups. Mobile studio for remotes. Contact 
Representative for further details. Rec'd 12/18/67. 

I. PERSONNEL 
President -Blair A. Wailiser. 
General Manager -William J. Calvert. 

2. REPRESENTATIVES 
Paul H. Raymer Company, Inc. 
New England-Eckels & Queen, Inc. 

3. FACILITIES 
5.000 w.; 1500 kc. Directional. 
Operating Schedule: Sunrise -local sunset. EST, DST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB ltadio Code Advertising Standards apply. 
General: lb. 2a, 3a, 3d. 4a, 9d, 5, 6a, 75. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 15b. 
Basic hates: 20a, 21a, 21b, 21d, 22a, 23a, 24b, 28a. 

295. 32b, 33c. 
Contracts: 40a, 41, 42a, 42c, 94a, 49b, 45, 46, 47a, 

49. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 60i, 61c. 
Cancellation: 70a. 70c, 71a, 72. 
l'rnd. Services: 82. 
Affiliated with MBS. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
No. 4 Eff 11/1/68 -Reed 10/7/68. 

6. SPOT ANNOUNCEMENTS 
(6:30-10 am & 3-7 pm) 

PER WK: Fixed 6 ti 12 t1 18 ti 24 ti 
1 min 19 15 12 10 8 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
HOUSEWIFE PLAN 

10 am -3 pm, minimum 14 per wk, flat 7 

DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -15% 

10. SPECIAL FEATURES 
5 -min News -1-1/2x 1 -min. 

(CR) 

NAUGATUCK 
New Haven County -Map location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Waterbury 
(including Naugatuck) 

NEW BRITAIN 
Hartford County -Map Location D-2 

See SIMUS consumer market map and data at begin- 
ning of the State. 

See Hartford -New Britain 
(including Manchester, West Hartford, 
Windsor) 

NEW HAVEN (4 AM; 2 FM) 
(including Hamden) 
New Haven County -Map Location C-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities Involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc., with- 
in the area. 

WAVZ 
1947 

NEW HAVEN 

The Eastman Station 

ciaci 
Subscriber to the NAB Radio Code 

Media Code 4 207 5400 4.00 
"The Newspaper of the Air-WAVZ", a Division of 

Kops-Monahan Communications, Inc., 152 Temple 
St.. New Haven, Conn. 08510. Phone 203-777-4761. 

1. PERSONNEL 
President -Daniel W. Kona. 
Exec. Vice -President -Richard J. Monahan. 
Vice-Pres. & Gee l Mgr. -Marvin B. Rosenblatt. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
1.000 w.; 1390 ke. Directional -night only. 
Operating schedule: 5-30-2:00 am daily. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 3a, 3b, 3d, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 111, 12b, 13b. 14b, 15d. 
Basic Rates: 20b, 21b, 22a, 24a, 25e, 289, 29a, 29b, 

30, 33d. 
Contracts: 40a. 41, 92a, 444, 46, 51a. 
Comb : Cont. Discounts: 60a. 80c, 60e. 62d. 
Cancellation: 70a, 70c, 71a, 73a, 73b. 
Prod. Services: 81. 

TIME RATES 
Rev. Eff. 1/1/67 -Reed 11/21/66. 

6. SPOT ANNOUNCEMENTS 
AAA -Mon thru Sat 6-10 am & 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm & 7-10 pm; Sun 
9 am -7 pm. 
A -All other times. 

WEEKLY 
I MIN: I ti I2t1 18íI 24 t1 

AAA 30 28 27 25 
AA 25 23 22 21 
A 20 17 15 12 

30/20 sec -80% of 1 -min. 10 sec -60% of 1 -min. 
DISCOUNTS 

26 tenser wk..... ....... 4% 52 come(' ...... 8% 
Minimum wkly ached of 6 1 -min spots Oam-12m1d 
Mon -Sun necessary to maintain consec wk advertising. 

7. PACKAGE PLANS 
BEST BUY 

(Not combinable) 
Mon thru Sat: 
6 spots from 6-10 am. 
6 spots from 10 am -3 pm. 
6 spots 3-7 pm. 
6 spots from 7 pm -midnight. 
6 spots Sun 9 am -7 pm. 
30 1 -min spots, per wk, ea 19. 

10. SPECIAL FEATURES 
5 -MINUTE EDITIONS 

6-6:05 am. 7-7:05 am, 8-8:05 am, 9-9:05 am, 
4-4:05 pm, 5-5:05 pm & 6-6:05 pm, flat 40 

Every hour, 10 am -3 pm & 7-10 pm Mon thru Sat, 
flat 35 

All other times, flat 30 
Includes opening & closing credit, plus full 1 -min 
spot. 

WC DQ 
1960 

HAMDEN 
Media Code 4 207 5600 9.00 
The Southern New England Broadcasting Corp. 473 

Denslow Hill Rd., Hamden, Conn. 06514. Phone 
203-2RA-3561. 
STATION'S PROGRAMMING DESCRIPTION 

WCDQ: Programmed for housewives and adults. 
Alit PERSONALITIES play general popular music, 
ehowtunes and standards. NEWS: local 5 min on top 
of each hour, with national on bottom of each hour. 
SPORTS: high school football every Sat in season. 
Interviews with stars of stage, screen, TV and sum- 
mer theatre, Fri 10:45 am. Club activities announce- 
ment each hour. Public service programming. Contact 
]representative for further details. Recd 11/20/67. 

1. PERSONNEL 
Pres. & Gen'i Mgr. -Ted Quale. 
Vice-Pres., Sales -Noel Cote. 
Vire-Pres.. Programming -Frank Delfino. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
New England -Harold H. Segal & Company. 

3. FACILITIES 
1.000 w. days; 1220 ke. Directional. 
Operating nehedule: 6.00 am -local sunset. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 31), 9a. 5. 6a, 7b. 
Rate Protection: 10a, 1lß, 12a, 13a. 
Basle Rates: 20a, 22a, 23a, 24a, 25a, 29a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60a. 60k. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 11/1/67 -Reed 9/21/67. 
AA -Mon thru Sat 6-10 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
PER YEAR: 250+ 500+ 1000+ 
1/2 AA. 1/2 A, ea 9 8 7 

7. PACKAGE PLANS 
HOUSEWIFE PLAN -CLASS A 10 t 20 ti 30 t 

Mon thru Thurs. ea 9 8 7 
WEEKEND PLAN 

Ea (5 pm Fri -All Day Sat & Sun) 
7 6 5 

1 -MINUTE SPOTS 
PER WK: I ti 601 12 t1 18 tI 24 ti 30 t1 
AA 13.00 12.00 11.50 11.00 10,00 9.50 
A 11.00 10.50 10.00 9.50 9.00 8.50 
20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

10. SPECIAL FEATURES 
5 -Minute Newscasts -Applicable 1 -min rate plus 4.00. 
Date Book. News Headlines, Weather -Applicable 1 - 
min rate plus 2.00. 

WELT 
1995 

NEW HAVEN 

R'ALB 
Media Code 4 207 5800 5.00 
Connecticut Radio Foundation, Inc.. Box 85. New 

Haven. Conn. 08501. Phone 203-288-6485. 
STATION'S PROGRAMMING DESCRIPTION 

WELI: Programmed for adults. 
75% entertainment, 25% news and information. 
MUSIC: middle-of-the-road of melodic nature. Daily 
women's show. NEWS: 8 local newsmen 5 min news- 
casts on hour and 3 min news briefs on halt hour. 
4 daily major 15 min newscasts Including sports. 
weather and stock market. Daily 3 min information 
features including editorial comments, maritime re- 
porta, ski conditions, garden tips, book reviews, 

religion, camping, travel, sports and community 
events. Contact Representative for further details. 
Rec'd 2/16/68. 

I. PERSONNEL 
Prey. A lien'] Mgr. -Richard W. Darla 

2. REPRESENTATIVES 
H -R Representatives, Inc. 
New England-Eckels & Queen, Inc. 

3. FACILITIES 
5.000 w.; 960 kc. Directional -night only. 
Operating schedule: 5:15-1 am. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6a. Tb, 8. 
Basic Rates: 20a, 22a, 22b. 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 81a, 61b, 62b. 
Cancellation: 70a. 70c, 71a, 73a. 
)fate protection guaranteed thru 12/31/68 to all ad- 
vertisers at time of rate increase so long as schedule 
continues uninterrupted. 

TIME RATES 
No. 26 Eff 9/1/68 -Reed 8/2/68. 

AM Drive -Mon thru Fri 5:30-10 am. 
I'aM Drive -Mon thru Fri 3-8 pm. 
AA -Mon thru Fri 10 am -3 pm; Sat & Sun 6 am - 
8 pm. 
A -All other times. 
All times, other than regular time classes, extra 20%. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: 1000x 780x 260x 104x 52x Ix 
AM Drive 33 34 35 37 39 40 
PM Drive 32 33 34 36 37 38 

AA 24 25 26 27 29 30 
A 18 17 18 19 20 21 

30 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 
Spots between 2 -rate classifications take the higher 
rate. 

7. PACKAGE PLANS 
1 -MINUTE ROTATING PLANS 

1 WEEK 
PER WK: 3001 24 ti 18 ti 12 ti 6 ti 
AM DRIVE 34 35 36 37 38 
PM DRIVE 33 34 35 38 37 

AA 25 26 27 28 29 
A 15 16 17 18 19 

30 sec: 80% of 1 -min. 10 see: 80% of 1 -min. 
May not combine with any other rate categories for 
frequency. 
Rateholder: Minimum of 6 1 -min spots to run any 
6 consec days. 

DISCOUNT 
52 wk -8%. Applies only to Rotating Plans. 

SPECIAL 7 -DAY PLAN -1 MINUTE 
1 WEEK 

PER WK: 95 ti 28 ti 21 ti 14 ti 7ti 
AM Drive 30 31 32 33 34 
PMADrive 29 30 31 32 33 A23 24 25 26 

A 14 15 16 17 18 
30 sec: 80% of 1 min. 10 sec: 60% of 1 min. 
May not combine with any other rate categories for 
frequency. 

TOTAL AUDIENCE PLANS 
1 -MINUTE 

Mon thru Sat 5:30-10 am 
Daily 10 am -3 pm 
Daily 3-8 pm 
All other times 

-Plan--- 
II III 

6 6 5 
14 6 6 
12 6 5 

4 6 2 
PER WK: 96 ti 24 t1 18t1 
Ea 23.50 24.00 27.00 
30 sec: 80% of applicable 1 -min. 
10 sec or less: 60% of applicable 1 -min. 
May not combine with any other rate categories for 
frequency. 

8. PROGRAM TIME RATES Per hr 
AM Drive 300 
PM Drive 250 
AA 220 
A 170 
1/2 hr -4-1/2x applicable annual frequency 1 -min. 
1/4 hr -3-1/4x applicable annual frequency 1 -min 
10 min -2-3/4x applicable annual frequency 1 -min. 
5 min -1-3/4x applicable annual frequency 1 -min. 
Spots and programs may not combine for frequency 
discounts. 
1 -minute and 30 -seconds may be counted to help earn 
frequency discounts on 10 -second spots but 10 -second 
spots may not be combined to help earn frequency 
on 1 -minute and 30 -seconds. 

WNHC 
1944 

NEW HAVEN 
A Triangle Station 

BLAIR RADIO 

R A,B 

Subscriber to the NAB Radio Code 
Media Code 4 207 6000 1.00 
Triangle Publications, Inc.. Radio and Television 

Division. 135 College St., New Haven, Conn. 
06510. Phone 203-777-3611. TWX 203-772-0459. 

I. PERSONNEL 
Division General Manager -George A. Koehler. 
General Manager -Burton J. (Burt) Sherwood. 
Sales Manager -Pat Conti. 

2. REPRESENTATIVES 
Blair Radio. 
Triangle Sta.. Sales Offices: Bee Rep & 5/O Pages. 

9. FACILITIES 
1.000 w.; 1340 kc. Non -directional. 
Operating schedule: 5:30-1:30 am. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 4a. 4d, 5. 6b, 7b, 8. 
Rate Protection: 10d. ltd, 12d, 13d, 14d. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 28a, 29a. 
Contracts: 40a, 42b. 45, 46, 48. 
Comb.: Cont. Discounts: 60k. 81b, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with Blair Group Plan. 

CONNECTICUT 
TIME RATES 

No. 13 ER 3/1/68-itec'd 1/30/68. 
AAA -Mon thru Fri 5:30-10 am & 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm; Sat 6 am -7 pm; 
Sun 6 am -7 pm. 
A -Mon thru Sat 7 pm -1:30 am; Sun 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
1 MIN: I ti 6ti 12 ti 24tI 

AAA 23 21 19 17 
AA 17 15 13 12 
A 12 10 9 8 

30 sec: 80% of applicable 1 -min. 
10 sec: 60% of applicable 1 -min. 

10. SPECIAL FEATURES 
News at :55 -Drive time 6:55-9:55 am & 3:55-6:55 
Dm. 
News at :25 -Mon thru Fri 6:25-9:25 am & 3:25- 
8:25 pm. 

I tl 6 ti 12 ti 24 ti 
Ea 46 40 35 30 
News -All other times.Ea 

35 30 25 20 

WNHC-FM 
1944 

NEW HAVEN 

A Triangle Station 
R AiB ©OFMD 

Subscriber to the NAB Radio Cods 
Media Code 4 207 6001 9.00 
Triangle Publications, Inc.. Radio and Television 

Division, 135 College St.. New Haven. Conn. 
06510. Phone 203-777-3811. TWX 203-772-0459. 

I. PERSONNEL 
Division General Manager -George A. Koehler. 
Station Manager -John L. C. Ulrich, Jr. 

2. REPRESENTATIVES 
Blair Radio. 
Triangle Sta. Sales Office: See Rep & S/O pages. 

3. FACILITIES 
ERP 10,000 w.: 99.1 mc. Stereo. 
Operating schedule: 8-1 am. 
Antenna ht: 905 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 10d, 114. 12d, 13d, 14d. 
Contracts: 40a, 45. 
Member: The Groskin Group, New England Quality 
Network. 
TV facilities: WNHC-TV. 

TIME RATES 
Rates effective January 1. 1983. (Card No. 4.) 

Rates received January 31. 1963. 
6. SPOT ANNOUNCEMENTS 

1 -MINUTE ANNOUNCEMENTS 
1 ti _ ............... 14.00 125 U. . 10.00 
15 t1 ..... _______ ......... 13.00 250 ti_..._....._.....__._ 9.00 
30 ti 12.00 500 ti ..... _ ..... _..._....._ 8.00 
60 ti 11.00 

8. PROGRAM TIME RATES 
1 hr 

1 ti .....-...._._._ 70.00 
15 ti._..._ ..._........_ _.-_..._.._.._... 85.00 
30 ti._........_.._._..-. .__._... 60.00 
60 tl._......_...._....___ _.._...._...._.._... 55.00 
125 ti _..._......_... 50.00 
250 tl._........_._....._...._...._.._...._....._ 45.00 
500 ü._..._..._._...._ _......_.-._-» 40.00 

WYBC (FM) 
1959 

NEW HAVEN 

R B 

1/2 hr 5 min 
42.00 21.00 
39.00 19.50 
36.00 18.00 
33.00 16.50 
30.00 15.00 
27.00 13.50 
24.00 12.00 

Media Code 4 207 6100 9.00 
Yale Broadcasting Co., Inc., Box 242-A Yale Station. 

185 Elm St., New Haven. Conn. 08520. Phone 
203-865-3451. 

I. PERSONNEL 
Commercial Manager -Sheldon Van Dolen. 

2. REPRESENTATIVES 
Progressive Rock Media Company. 

3. FACILITIES 
ERP 1,200 w.; 94.3 mc. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 135 ft. above average terrain. 

4. AGENCY COMMISSION 
5% discount for payment in advance. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 20, 3a, 40, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a. 22a, 23e, 26. 28b, 30, 32b. 
Contracts: 40a, 41, 42b, 92d, 44a, 45. 46. 49, 50. 
Comb.: Cont. Discounts: 60a, 60e, 601, 62d. 
Cancellation: 70e, 70c, 71e, 73b. 
Prod. Services: 80. 82. 
Member: Ivy Network Corporation. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 12 Eft 9/1/68-Rec'd 9/18/68. 
6. SPOT ANNOUNCEMENTS 

PER YR: lx 52x 104x 156x 208+ 
1 min 7.50 7.15 6.75 6.40 6.00 
30 sec 6.00 5.80 5.55 5.35 5.10 
10 sec 3.75 3.55 3.40 3.15 3.00 

7. PACKAGE PLANS 
PER WK: 10t( 20 t1 3001 40+ 
1 min 5.40 5.10 4.80 4.50 
30 sec 4.35 4.15 3.85 3.60 
10 sec......._ 2.70 2.55 2.40 2.25 

8. PROGRAM TIME RATES 
PER YR: I hr 1/2 hr 1/4 hr 10 min 5 mie 
1 x 75.00 52.50 30.00 18.00 12.00 
13 x 67.50 46.50 27.00 16.50 11.25 
28 x 60.00 40.50 24.00 15.00 10.50 
52 x 52.50 34.50 21.00 13.50 9.75 
104 + 45.00 28.50 18.00 12.00 9.00 
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CONNECTICUT 

NEW LONDON-GROTON 
(2 AM) 
New London County -Map Location P -B 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

WNLC 
1936 

NEW LONDON 

R'AIB 
Media Code 4 207 6200 7.00 
The Thames Broadcasting Corp., Box 1031, New 

London. Conn 06320. Phone 203-492-5328. 
STATION'S PROGRAMMING DESCRIPTION 

WNLC: Programmed for general interest. 
Air personalities. NEWS: network on hour. Area and 
local news 5 min before hour. Extended area and 
local news at 7:15 am. 8:15 am, 9:10 am. 12:30 pm 
& 8:20 pm. News and sports headlines 30 min after 
each hour. Mobile units. 5 min agricultural program 
at 5:35 am. Community calendar hourly. Weather re- 
ports: detailed at 7:30 am. plus 3 times hourly. 
Traffic reports. Weather boat, 5 times daily M -F, 
hourly Sat, Sun and holidays in season. Editorials 
daily. MUSIC: middle-of-the-road 5:30 am -l0 pm. 
country and western 10 pm -12M. Public affairs 5 

times daily. SPORTS: 6:35-6:45 pm daily. All live 
local football, basketball, baseball. College and pro- 
fessional football and basketball, home and away. 
Contact Representative for further details. Recd 
4/23/68. 

I. PERSONNEL 
President -Gerald J. Morey. 
Sta. & Com'1 Mgr. -Irving Lowenthal. 

2. REPRESENTATIVES 
Jack Maala & Co.. Inc. 
Boston-KetteII, Carter, Inc. 

3. FACILITIES 
10.000 w. days. 5.000 w. nights; 1510 kc. 

Directional. 
Operating schedule: 5:30-12:05 am. EST. 

4. AGENCY COMMISSION 
15%: bills payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: 1, 2a, 2b, la, 3b, 3c, 3d. 9a, 4d, 5, 6a, 

lb. 8. 
Rate Protection: lOb, 11b. 12f, 13f. 14b. 
Basic Rates: 20b, 218, 21d. 22a, 22b. 23a. 23b. 24a, 

24b, 24c, 25a, 27. 28a, 28e, 29a, 291% 30 32b. 
Contracts: 40a, 40e, 41, 42a, 42e. 43, 44a. 45, 46, 

47a, 48, 49, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60e. 60d. 801, 61b, 81e, 

62b, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a, 738. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 
Member: Connecticut State Network. 

TIME RATES 
No. 23 Eff 9/1/67 -Reed 8/31/67. 

AA -Mon thru Sat 8:30-10 am & 3:30-7 pm. 
A -Mon thru Sat 5:30-6:30 am, 10 am -3:30 pm & 
7 pm- sign -off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 52x 104x 260x 312x 
1 min...._..._ 15.00 14.00 13.00 12.00 11.00 
30 sec 11.25 10.50 9.75 9.00 8.25 
10 sec 7.50 7.00 8.50 8.00 5.50 

7. PACKAGE PLANS 
CLASS A 

PER WK., 1 t I2t1 18 ti 24tí S6tI 50 ti 
1 min. 8.00 7.50 7.00 6.75 6.50 6.00 
30 sec 8.00 5.50 5.25 5.00 9.75 4.50 
10 sec_ _.. 4.00 3.75 3.50 3.40 3.25 3.00 
AA and A spots may be counted toward required to- 
tals for discounts in A only. 
Spots in news and at breaks adjacent to AA charged 
at AA rates. 

8. PROGRAM TIME RATES 
Ix 52x 104x 260x 3122 

1 hr...__.._...._... 150.00 140.00 130.00 125.00 120.00 
1/2 hr.-..._ _....__... 90.00 84.00 78.00 75.00 72.00 
1/4 hr..._......._..._.. 80.00 58.00 52.00 50.00 48.00 
10 min. 45.00 42.00 39.00 37.50 36.00 

5 min. 30.00 28.00 26.00 24.00 22.00 

WSUB 
1958 

GROTON 

R.A;B 
Media Code 4 207 6400 3.00 
Lawrence A. Reilly and James L. Spates, 1064 

Poquonnock Rd., Groton, Conn. 06340. Phone 203- 
445-2494. 
STATION'S PROGRAMMING DESCRIPTION 

WSUB: Programmed for adults. 
Music 75%. newo, sports, special events 25%. 
MUSIC: mix of standards, middle-of-the-road popu- 
lar, showtunes, swing, folk and light Massie. NEWS: 
50% national, 50% local and regional. 100 min news 
coverage during traffic periods. 3 man news depart- 
ment, 2 mobile units. On the spot coverage. 42 
marine weathercasts during boating season. SPORTS: 
coverage includes pro and high school football and 
baseball tournaments. Contact Representative for 
further details. Recd 10/13/67. 

I. PERSONNEL 
Station Mer. & Com'I Mgr. -Warren F. Haas. 
Program Director -Armand J. Bernard. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Boston -Harold H. Segal & Company. 

3. FACILITIES 
1,000 w. days; 980 kc. Non-direetlonal. 
Operating schedule: 5:55 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 5. 7b, 8, 
hate Protection: lob, 11b, 12b, 138, 14b, 16. 

Basic Rates: lob, 21a, 218, Str, 21d, 22a, 22b, 23a, 
24a, 24c, 25a, 28a, 28c, 29a, 29b, 30. 

Contracts: 40a, 41, 44b, 45, 46, 47a, 48, 49. 51a, 51c. 
Comb.; Cont. Discounts: 608, 60d, Bib, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
States elective September 1, 1969. (Card No. 5.) 

Card received August 11, 1984. 
Class AA -6:30-9:00 am and 4:00-7:00 pm. Mon 
thru Fri. 
Class A -All other times. 

7. PACKAGE PLANS 
CLASS AA 
1 -MINUTE 

PER WK: l wk 4 wk 8 wk 13 wk 26 wk 52 wk 
50 or more ti 6.50 5.50 5.00 
30-99 ti ..... _ 7.00 6.00 5.50 5.25 5.00 
20-29 ti....__ 7.50 6.50 6.00 5.75 5.50 5.25 
15-19 ti 7.75 6.75 6.25 6.00 5.75 5.50 
10-14 tl.-_ 8.00 7.00 8.50 6.25 6.00 5.75 
5-9 tl..._ 8.25 7.25 6.75 6.50 6.25 6.00 
1-4 ti 8.50 7.50 7.00 6.75 8.50 8.25 

30 SECONDS 
50 or more ti 4.90 4.15 3.75 _.._ 
30-99 ti 5.25 9.50 4.15 3.95 3.75 
20-29 ti 5.65 4.90 9.50 9.35 4.15 3.95 
15-19 ti 5.85 5.40 9.70 9.50 4.35 4.15 
10-14 ti 6.00 5.25 4.90 4.70 4.50 4.35 
5-9 t1 6.20 5.45 5.90 4.90 4.70 4.50 
1-4 ti 6.40 5.65 5.25 5.40 4.90 4.70 

CLASS A 
1 -MINUTE 

50 or more ti 5.50 4.50 9.00 
30-49 ti _ 6.00 5.00 4.50 4.25 9.00 
20-29 ti 6.50 5.50 5.00 4.75 4.50 4.25 
15-19 ti 6.75 5.75 5.25 5.00 4.75 4.50 
10-14 ti 7.00 6.00 5.50 5.25 5.00 4.75 
5-9 ti ....... 7.25 6.25 5.75 5.50 5.25 5.00 

8.50 6.00 5.75 5.50 5.25 

30 SECONDS 
50 or more ti 4.15 3.40 3.00 
30-49 tf 9.50 3.75 3.90 3.20 3.00 
20-29 ti 4.90 4.15 3.75 3.60 3.40 3.20 
15-19 ti 5.40 4.35 3.95 3.75 8.60 3.90 
10-19 ti 5.25 4.50 4.15 3.95 3.75 3.60 
5-9 ti 5.45 9.70 4.35 9.15 3.95 3.75 
1-4 tI 5.65 9.90 4.50 4.35 4.15 3.95 
10 -second ID announcements -50% of 1 -minute rate. 
Announcements in Class AA and Class A may be 
combined for discount purposes, except ID's. 

NORWALK (1 AM; 1 FM) 
Fairfield County -Map Location B-4 

See SRDB consumer market map and data at begin- 
ning of the State. 

WNLK WDRN(FM) 
1947 1968 

Subscriber to the NAB Radio Code 
Media Code 4 207 6600 8.00 
Norwalk Broadcasting Co.. Wall St., Norwalk. Conn. 

06850. Phone 838-5566. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -James Stolcz. 

3. FACILITIES 
1.000 w. days, 500 w. nights; 1350 ke. 

Directional -night only. 
Operating schedule: 6:00 am -11:00 pm weekdays; 
8:00 am -11:00 pm Sun. EST. 

FM FACILITIES 
EltP 3,000 w.: 95.9 kc. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 3a. 4a. 5. 6a, 7a, 8. 
Rate Protection: 10b, 11b. 12b, 138, 14b. 
Basic Rates: 22b. 23a, 248, 280, 29a. 
Contracts: 40a. 45, 48. 47a. 
Comb.: Cont. Discounts: 61e. 
Cancellation: 70a, 70c, 71a, 73a. 

TIME RATES 
Rates effective January 1. 1986. (Card No. 7.) 

Card received January 13. 1968. 

6. SPOT ANNOUNCEMENTS 
1 min 20 sec 1 min 

1 ti 10.00 7.00 300 ti 6.00 
50 ti 9.00 6.00 500 ti 5.00 
100 ti 8.00 5.25 1000 ti 4.00 
200 ....... 7.00 4.50 

7. PACKAGE PLANS 
1 DAY PACKAGE 

20 sec 
10 ti 40.00 5 ti..._..... 

WEEKLY PACKAGE 
1 min 20 see I min 20 see 

25 ti 150.00 100.00 100 tt...._... 540.00 360.00 
50 280.00 187.50 

8. PROGRAM TIME RATES 
1 ti 50 ti 100 ti 200 ti 300 tI 500 ti 

5 min. 16.00 15.00 14.00 12.00 9.50 8.00 
10 min. 25.00 23.00 21.00 18.00 15.00 13.00 
1/4 hr 30.00 27.00 25.00 23.00 20.00 18.00 
1/2 hr 45.00 40.00 37.00 36.00 34.00 32.00 
1 hr 80.00 75.00 70.00 65.00 83.00 60.00 

20 see 
4.00 
3.50 
2.75 

1 min 
10.00 

NORWICH 
New London County -Map Location F-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WICH 
1946 

Subscriber to the NAB Radio Code 

Media Code 4 207 6800 4.00 

WICH, Inc., Box 551, Norwich, Conn. 06361. Phone 
203-887-1613. 

I. PERSONNEL 
President -Robert M. Hall. 
Vice-Pres. & Gen'l Mgr. -Richard Reed. 
Program Director -Bob Craig. 

2. REPRESENTATIVES 
Dore & Allen. Inc. 
Boston-Eckels & Queen, Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights: 1310 ke. Directional. 
Operating schedule: 6 am -11:15 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, 3a. 3b, 4a, 9d, 5, 6a, 7a, 8. 
Rate Protection: 10b. llb, 12b, 13b, 148. 
Basic Rates: 20a. 22a, 228, 23a, 24a, 248, 25a. 26, 

288, 29a. 
Contracts: 40a. 95, 46, 47a. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70e, 71a, 73a. 
Member: Connecticut State Network. 

TIME RATES 
No. 19 Elf 7/1/88 -Reed 7/22/68. 

6. SPOT ANNOUNCEMENTS 
Ix 130 26x 520 104e 158x 260x 312x 

1 min.... 9,50 9.35 9.20 9.05 8.90 8.75 8.60 8.45 
Sta brk.. 8.00 7.85 7.70 7.60 6.40 6.25 6.10 5.95 

7. PACKAGE PLANS 
WEEKLY SATURATION PLANS 

1 MINUTE 
EA: 12 ti 18 ti 24 ti 30 ti 36 ti 42 ti 48 ti 54 ti 
1 wk 7.25 7.10 6.95 6.80 6.65 6.50 8.35 6.20 
13 wk 7.00 6.85 8.70 6.55 6.90 8.25 6.10 5.95 
52 wk 6.75 8.60 6.45 6.30 6.15 6.00 5.85 5.70 

STATION BREAK 
1 ask 6.15 6.05 5.95 5.85 5.75 5.65 5.55 5.45 
13 wk 5.95 5.85 5.75 5.65 5.55 5.45 5.35 5.25 
52 wk 5.75 5.65 5.55 5.95 5.35 5.25 5.15 5.05 

'ID SATURATION PACKAGES 
EA: I wk 13 wk 52 wk 
24 ti 9.50 4.30 4.10 
42 ti 9.35 4.15 3.95 () Limited to 10 seconds or 15 words. 
Package flan weekly discounts based on consecutive 
week advertising. 

8. PROGRAM TIME RATES 
lx 13e 26x 

1/4 hr.__.._... 40 39 38 
10 min. 30 29 28 
5 min 24 23 22 

OLD SAYBROOK 

52x 1040 156x 2600 312x 
37 36 35 34 33 
27 26 25 24 23 
21 20 19 18 17 

Middlesex County -Map Location D-3 
See SRDS Consumer Markets map and data at begin- 
ning of the State. 

WLIS 
1958 

Media Code 4 207 7000 0.00 
Long Island Sound Radio Corp., P. O. Box 368. 

Old Saybrook. Conn. 06870. Evergreen 8-3596. 

I. PERSONNEL 
Tres. & Gen'l Mgr. -Joseph P. Trantino. 
Commercial Manager -Peter Trantino. 
Program Director -Ralph Lowe. 

2. REPRESENTATIVES 
Boston-Eckels & Queen. Inc. 
New York -George T. Hopewell. Inc. 

3. FACILITIES 
500 w. days; 1420 kc. Non -directional. 
Operating schedule: 6:30 a.m. to local sunset Monday 
through Saturday; 7:00 a.m. to local sunset Sunday 
EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 45. 
Time rates not combinable with package plans to earn 
larger discounts. 
Affiliated with MISS. 

TIME RATES 
Rates effective January 1, 1959. 
Rates received January 29. 1959. 

Revisions received March 30. 1959. 
6. SPOT ANNOUNCEMENTS 

1 min. 80 sec. 1 min. 
1 time 6.00 5.00 78 times._ 4.60 

IS times 5.70 4.75 104 times.._ 4.30 
26 times...._ 5.90 4.50 158 times._ 4.00 
39 times..._. 5.10 4.25 260 times._ 3.70 
52 times 4.90 4.00 

7. PACKAGE PLANS 
Per week: 1 min. 30 see. 1 min. 
10 times.._ 45.00 35.00 25 times.. 97.50 
15 times.._ 64.50 50.25 35 times.. 129.50 
20 times._ 82.00 84.00 50 times_ 175.00 

Package Discounts 
13 weeks 5% 52 weeks. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 

1 time.._ 53.00 32.00 
26 times.. 50.00 30.00 
52 timee.. 47.50 28.50 

104 times.. 45.00 27.00 
280 times.. 42.00 25.50 
312 times.. 39.50 24.00 

1/4 hr. 
21.00 
20.00 
19.00 
18.00 
17.00 
16.00 

10 min. 
16.00 
15.00 
14.50 
13.50 
18.00 
12.00 

80 see. 
8.76 
8.50 
3.25 
8.00 

30 see. 
76.20 

101.50 
187.50 

10% 

5 min. 
11.00 
10.00 

9.50 
9.00 
8.50 
9.00 
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PUTNAM 
Windham County -Map Location F-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

WI NY 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 207 7200 6.00 
WINNY Broadcasting Co., Inc., 237 Kennedy Drive. 

Putnam. Conn 06260. Phone 203-928-2721, 2722. 

I. PERSONNEL 
Chairman of the Board -Herbert C. Rice. 
President -Edward C. Gerbic. 
General Manager -Michael J. Gerard(. 

2. REPRESENTATIVES 
Edward G. Gerbic, 805 Park Ave.. N. Y., N. Y. 

3. FACILITIES 
1,000 w. days; 1350 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset daily. EST. 

4. AGENCY COMMISSION 
15/0 net time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 10b, 11b, 12b, 13b. 14b. 
Basic Rates: 22a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 80a. 
Discounts on time rates apply to total number of 
broadcasts for same sponsor in 1 year under original 
or renewed contract. 
Affiliated with MRS Radio Network. 
Member: French Program Group of New England. 
Member: Connecticut State Network. 
Sold in combination with WILI, Willimantic, Conn. 
See that listing for rates and details. 

TIME RATES 
No. 9 Eff 3/1/68-Rec'd 3/4/68. 

6. SPOT ANNOUNCEMENTS 
I3x 52x 1040 156x 260x 312x 500x 

1 min 9.00 8.40 8.00 7.60 7.30 6.90 6.60 
30 sec 7.00 6.60 6.30 5.90 5.50 5.20 5.00 
20 sec or less, bulk rate 4.00. 

8. PROGRAM TIME RATES 
13x 52x 104x I56x 260x 312x 5002 

1/4 hr 32.00 29.00 26.00 24.50 23.50 23.00 22.50 
5 min 19.00 17.00 15.00 13.75 13.00 12.25 11.50 

STAMFORD (1 AM; 1 FM) 
Fairfield County -Map Location B-4 

See BEDS Consumer Markets map and data at begin- 
ning of the State. 

WSTC 
1941 

American Entertainment Ntwk 

American Information Network 

Subscriber to the NAB Radio Code 
Media Code 4 207 7400 2.00 
The Western Connecticut Broadcasting Co., Box 1393, 

270 Atlantic St.. Stamford, Conn. 08904. Phone 
327-1900. 

STATION'S PROGRAMMING DESCRIPTION 
WSTC: Programmed for community interest.. 
6-10 am middle-of-the-road music, local news, com- 
muter reporte, network news and comments by air 
personality. 10-11 am, network. 11 am women's 
shows, commentators, and interviewa. Noon -3 pm 
news and comment, local news, Broadway music. 3-4 
pm road reporta, commuter reporta, middle-of-the- 
road music, stock market reporte. 6-7:30 pm, news 
package, local, network, sports, and commentary. 
7:30-11 pm. middle-of-the-road music, local news, and 
programa of community interest. 11 pm, local news, 
music till 12M. Sat, middle-of-the-road music, local 
and network news. Sun. 8-10 am, middle-of-the-road 
music, news. Discussion programs. Personality en- 
dorsements not permitted. Contact Representative for 
further details. Rec'd 8/11/67. 

I. PERSONNEL 
President -Kingsley Gillespie. 
General Manager -Julian Schwartz. 

2. REPRESENTATIVES 
Jack Marla & Co., Inc. 
Boston -New England Spot Sales. Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 6 am -midnight daily. EST. 
Partial simulcast operation. Simulcast 6 am -7 pm & 
II pm -midnight Mon thru Sat. For non -simulcast 
facilities see WSTC-FM. 

4. AGENCY COMMISSION 
15%; no cub diamant. No commission on talent. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d. 5, 611. 

7a, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15a, 15b, 

15e. 
Basic Rates: 20b, 215, 21b, 22a, 22b, 23a, 23b, 24b, 

24e, 25a, 26, 27, 28a, 28e, 29a, 29b. 30, 33a. 
Contracta: 40a, 41. 94a, 94b, 95, 96, 97a, 48, 49, 

50. 51a, 51b. 51c. 
Comb.; Cont. Discounts: 60a, 60c, 601, 61c, 62a, 82b, 

62d. 

Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 
Member: Connecticut State Network, Mesta New York 
Suburban Plan. 

TIME RATES 
ER 6/1/06 -Reed 8/8/66. 

AA -Mon thru Sat 6-10 am & 4-7 pm. 
A -Mon thru Sat 10-4 pm & 7-8 pm; all day Sun. 
B -Mon thru Sun 8 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
I MIN: lx 26x 52x I04x 260x 3122 500x 

AA 18.00 17.00 16.00 15.00 19.00 13.00 12.00 
A.. 15.00 14.00 13.00 12.00 11.00 10.00 9.00 
B.. 10.00 9.50 9.00 8.50 8.00 7.50 7.00 

30 seconda -80% of applicable 1 -minute rate. 
20 seconda -70% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 

7. PACKAGE PLANS 
ROS 

I MIN: 
(minimum 21 per week) 

AA A B 
1 t 12 9 7 
30 seconds -80% of applicable 1 -minute rate. 
20 seconds -70% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
I HR: Ix 26x 52x 104x 260x 365x 

AA. 125 119 113 107 101 95 
A 100 95 90 85 80 75 
B 60 57 54 51 48 45 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

9. PARTICIPATING PROGRAMS 
Flat lx rate applies to the following programs: 
Alice Edwards Show -Sat 8-8:10 pm. 
Fishing & Hunting Show-Thure 11:15-11:30 pm. 
Sporta -Mon thru Fri 6:20-6:10 pm. 
Foot Health -Tues. Wed, Thora 11:30-11:45 am; Sat 
at 9:25 am. 
Italian Melodies -Sun 1-2 pm. 
Making the Most of Maturity -Tues 11-11:25 am. 
Oft the Wing Tip -Mon thru Fri 2-2:10 pm. 
Point of View -Tues, Wed. Thun 1-1:25 pm. 
Polka Time -Sat 10-11:25 am. 
Reverend, Priest & Rabbi -Sat 11:30-11:45 am. 
Window to the Sky-Thure 8-8:30 pm. 
Good Cooking-Thure 11-11:15 am. 
Listen -Mon thru Fri 2-3 pm. 
Old Commuter -Mon thru Fri 8-10 am. 
Jay Johnson Show -Mon thru Fri 3-3:55 pm. 
Music In The Night -Mon thru Fri 7:30 pm -mid- 
night. 

10. SPECIAL FEATURES 
Local, national and sporto news -5-10 and 15 -minute 
programs, established periods. Regular retell plus 
25%. 

13:11:1 

WSTC-FM 
1941 

©OFMU 
Media Code 4 207 7401 0.00 
The Western Connecticut Broadcasting Co., Box 

1393, 270 Atlantic St., Stamford, Conn. 06904. 
Phone 203-327-1400. 
STATION'S PROGRAMMING DESCRIPTION 

WSTC-FM: Programmed for community interest. 
7-11 pm M -Sat standard, Broadway and classical, 
country folk, jazz. News and sports. Sat middle-of- 
the-road music 6 am -7 pm, news, sports. 7 pm 
middle-of-the-road music. 11 pm -12M news. Sun, 
6-10 am, sacred music, middle-of-the-road, news and 
sports. 10 am -12M, local religious program, middle- 
of-the-road music, news, sports. Contact Represent- 
ative for further details. Reed 8/11/87. 

I. PERSONNEL 
President -Kingsley Gillespie. 
General Manager -Julian Schwartz. 

2. REPRESENTATIVES 
Jack Masts & Co.. Inc. 

3. FACILITIES 
ERP 3,000 w.; 98.7 rec. 
Operating schedule: 6 am -midnight. 
Antenna ht.: 280 ft. above average terrain. 
Partial simulcast operation. Operated separately 7 -II 

4. 
pmAGENCY Mon 

ICOMMISSION 
Sat. For simulcast facilities see WSTC. 

15/0. No commission on talent. 
5. GENERAL ADVERTISING See coded regulations 

See WSTC listing for coded regulations. 
Affiliated with American FM Network. 

TIME RATES 
Eff Reed 11/25/86. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

Ix 26x 52x 104x 1561 260x 820x 
Ea .... 9.00 8.50 8.00 7.50 7.00 6.50 6.00 

TORRINGTON 
Litchfield County -Map Location C-2 

See SRDS Consumer Market map and data at begining 
of the State. 

WTOR 
1947 

Media Code 4 207 7600 7.00 
Torrington Broadcasting Co.. Box 657, 52 S. Main 

SL. Torrington. Conn. 06790. Phone 203-489-4181. 
I. PERSONNEL 

Pres. & Gen'1 Mgr. -Edmund W. Waller. 
Sta. & Com'1 Mgr. -Alfred G. Eyre. 

2. REPRESENTATIVES 
Jack Masts & Co.. Inc. 
New England--Kettell-Carter, Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 610 kc. 

Directional. 
Operating schedule: 6 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a. 3b. 4e, 4d, 5, 6a. 7a, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 2413. 26, 28b, 29a. 

Contracts: 40a, 42b, 45, 46, 47a. 
Comb.; Cont. Discounts: 60k, 62b. 
Cancellation: 70a, 70e. 71b. 73a. 
Affiliated with MRS Radio Network. 
Member: Connecticut State Network. 

TIME RATES 
No. 7 Eft 9/ 1/68-Rec'd 8/29/68. 

AA -Mon thru Sat 6-10 am; Mon thru Fri 4-7 pm. 
A --All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 26x 52x 104x 260x 500x 
1 min 12.50 12.00 11.50 11.00 10.50 10.00 
30 sec 10.00 9.65 9.30 8.95 8.60 8.25 
10 sec 6.25 6.00 5.75 5.50 5.25 5.00 

CLASS A 
1 min 10.50 10.00 9.50 9.00 8.50 8.00 
30 sec 8.50 8.15 7.80 7.45 7.10 6.75 
10 sec 5.2.5 5.00 4.75 4.50 4.25 4.00 

7. PACKAGE PLANS 
SATURATION PLANS 

(ROS within 2 hour time segments) 
CLASS AA 

PER WK, 1 MIN: 6ti 12tl 18 ti 24ti 30tí 
1 wk 9.00 8.60 8.20 7.80 7.40 
13 wk 8.60 8.20 7.80 7.40 7.00 
26 wk 8.20 7.80 7.40 7.00 6.60 
52 wk 7.80 7.40 7.00 6.80 6.20 

('LASS A 
1 oh 7.80 7.40 7.00 8.80 6.20 
13 wk 7.40 7.00 6.80 6.20 5.80 
26 wk ........... 7.00 6.60 6.20 5.80 5.40 
52 wk 6.60 6.20 5.80 5.90 5.00 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
Must be consecutive to earn weekly discounts. 
Rateholder: Minimum 6 spots per week. 

8. PROGRAM TIME RATES 
CLASS AA 

lx 262 52x 104x 260x 500x 
1 hr..._ 120 115 110 100 90 80 
1/2 hr 90 85 80 75 70 65 
1/4 hr 60 57 54 51 48 45 
5 min 30 28 26 24 22. 20 

CLASS A 
1 hr 100 95 90 85 80 75 
1/2 hr 60 57 54 51 48 45 
1/4 hr 40 38 36 34 32 30 
5 min 20 19 18 17 16 15 

WATERBURY (4 AM; 2 FM) 

(including Naugatuck) 
New Haven County -Map Location C-9. 

See Sims consumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This le 
not to imply that all of the stations provide equal 
coverage of the entire area or cities Invovled. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delived, etc., 
within the area. 

WATR WATR-FM 
1934 1961 

WATERBURY 

American Entertainment Ntwk 

Connecticut State Network 

C 
Media Code 4 207 7800 3.00 
WATR Co., Inc., 440 Meadow St.. Waterbury, Conn. 

06702. Phone 203-755-1121. 
STATION'S PROGRAMMING DESCRIPTION 

WATR: Programmed for all ages. Popular and mid- 
dle-of-the-road format. NEWS: 350 times weekly, 
local and network. Programming includes some talk 
and quiz. Heavy emphasis on local basketball and 
football. Sign -on with news and farm report, music 
and information remainder of day. Vignettes featured 
throughout day. Personality emphasis. Contact Rep- 
resentative for further details. Bec'd 7/10/67. 

1. PERSONNEL 
Executive Vice -President -B. Preston Gilmore. 
Sales Manager -Frederick J. Erwin. 
Program Manager -Paul H. Chamberlain. 

2. REPRESENTATIVES 
Jack Masts & Co., Inc. 
Roston-Kettell-Carter. Inc. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1320 kc. 

Directional. 
Operating schedule: 5:00 am -midnight Mon thru Sat; 
8:00 am -midnight Sun. EST. 
FM FACILITIES 
EIRP 7.000 w.; 92.5 mc. 
Operating schedule: 10:45 am -11:15 pm Mon thru 
Fr1: 4:00-11:00 pm Sat: 2:00-11:00 pm Sun. EST. 
Antenna ht.: 80 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; weekly. 

5, GENERAL ADVERTISING See coded regulations 
NAIL Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 5, 6a, 7b, 8. 
lisle lrotection: 10b, lib, 12b, 13b, 14b, 15a, 15b. 
Basic Rates: 20a, 21a, 21d, 22a, 23a, 24c, 25a, 26, 

27. 28h. 28c. 29a, 33c. 
Contracts: 400, 41, 42b, 49a, 45, 98, 47a, 48, 49, 

50. 51a. 51h. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 60e, 60f, 60g, 

601, 61a. 62a, Old. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
l'rod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Member: Connecticut State Network, French Program 
Group of New England. 
Participations available -15 minutes -2 -minute head- 
line news -l -minute announcements. 

TIME RATES 
ER 3/1/68 -Reed 1/17/68. 

A-5 am -8 pm. 
B -Ail other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

lx 26x 52x 104x 156x 260x 
1 min 16.00 15.00 14.00 13.00 12.00 11.00 
30 sec 12.80 12.00 11.20 10.40 9.80 8.80 

CONNECTICUT 
CLASS B 

Ix 26x 52x 1041 156x 2601 
1 min 9.00 8.50 8.00 7.50 7.00 6.50 
30 0ec..._ 7.20 6.80 6.40 6.00 5.60 5.20 

7. PACKAGE PLANS 
VOLUME PLANS -ROB 

611 12tí 18 ti 24tí 30t1 50t9 i wk 12.00 10.00 9.50 9.00 8.50 8.00 
13 wk. 11.00 9.00 8.50 8.00 7.50 7.00 
26 wk..... 10.00 8.50 8.00 7.50 7.00 6.50 
52 wk_ 9.00 7.50 7.00 6.50 6.00 5.50 

30 SECONDS 
1 wk. 9.60 8.00 7.80 7.20 6.80 6.40 
13 wk. 8.80 7.20 6.80 6.40 6.00 5.60 
26 wk. 8.00 6.80 6.40 6.00 5.80 5.20 
52 wk 7.20 8.00 5.60 5.20 4.80 4.40 

8. PROGRAM TIME RATES 
I FIR: Ix 26x 52x I04x 156x 260x 

A 80.00 78.00 72.00 68.00 84.00 60.00 
B 50.00 47.50 45.00 42.50 40.00 37.50 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

WBRY 
1934 

WATERBURY 
Subscriber to the NAB Radio Code 

Media Code 4 207 8000 9.00 
Crystal -Tone Broadcasting Co., Inc., 495 Boyden St.. 

Waterbury. Conn. 08704. Phone 203-753-1125. 
I. PERSONNEL 

Pres. & Geri I Mgr. -Danny Stiles. 
Executive Sales Manager -Mike Marcey, 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
Boston -Bill Creed Associates, Inc. 

3. FACILITIES 
5.000 w.; 1500 kc. Directional. 
Operating schedule: 5:30 am -midnight. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply, 
General: la, 2a, 2b, 3a, 4a, 5, 8a, 7a, 8, 
Rate Protection: lob, 11b, 12b, 131, 14b, 15b. 
Basic Rates: 20a, 21a, 21c, 21d, 22a, 22b, 23a. 24b, 

24e, 25a, 26, 27, 28b. 28c, 29a, 30, 33a. 
Contracts: 40a, 41, 42b, 42d, 44b, 45, 48, 47b, 48, 

51a. 
Comb.; Cont. Discounts: 61a, 62d. 
Cancellation: 71a, 72. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Eff Itec'd 3/1/68. 

A -Dally 6:30 am -7 pm. 
13 -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

lx 26x 52x 104x 156x 260x 
1 min 16.00 15.50 15.00 19.50 14.00 12.00 
30 sec 12.80 12.00 11.20 10.40 9.80 8.80 

CLASS B 
1 min 9.00 8.50 8.00 7.50 7.00 6.50 
30 sec 7.20 6.80 6.90 6.00 5.60 5.20 

7. PACKAGE PLANS 
VOLUME PLANS -ROS 

1 MINUTE 
6 ti 12 ti 18 ti 24 tI 39 ti 50 ti 

1 wk 12.00 10.00 9.50 9.00 8.50 8.00 
13 ok 11.00 9.00 8.50 8.00 7.50 7.00 
26 wk 10.00 8.50 8.00 7.50 7.00 8.50 
52 wk 9.00 7.50 7.00 6.50 8.00 5.50 

30 SECONDS 
1 wk 9.60 8.00 7.60 7.20 6.80 8.40 
13 wk 8.80 7.20 6.80 6.40 6.00 5.60 
26 wk. 8.00 6.80 6.40 6.00 5.60 5.20 
52 wk 7.20 6.00 5.60 5.20 4.80 4.40 

8. PROGRAM TIME RATES 
I HOUR: Ix 26x 52x 104x 156x 2601 

A ..._ 80.00 76.00 72.00 68.00 84.00 80.00 
B 50.00 47.50 45.00 42.50 40.00 37.50 

1/2 hr: 60% of hr. 10 min: 30% of hr. 
1/4 in: 40% of hr. 5 min: 25% of hr. 

WOWW 
1961 

NAUGATUCK 

R A B 
Media Code 4 207 8200 5.00 
Naugatuck Valley Service, Inc.. 142 Meadow St.. 

Naugatuck, Conn. 06770. Phone 203-729-2291. 
Studios: Naugatuck, Cheshire, Seymour and Prospect, 
Conn. 

STATION'S PROGRAMMING DESCRIPTION 
WOWW: Programmed for adults. 
MUSIC: light semi -classic. NEWS: emphasis on lo- 
cal news. Contact Representative for further details. 
need 7/10/68. 

I. PERSONNEL 
Pres. & Gall Mgr. -John T. Parsons. 
Commercial Manager -Rebecca Ginn. 
Program Director -Bred Drawbridge. 

2. REPRESENTATIVES 
Boston -New England Spot Bales, Inc, 
New York -PRO Time Sales, Inc. 

3. FACILITIES 
250 w. days; 860 kc. Directional. 

rat schedule: - -. EST. 
4. GENC COMMISSION 

15% on time only. 
5. GENERAL ADVERTISING See ended regulations 

NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3d. 4a. 5, Ob. 7b, 8. 
Rate Protection: lob, 12b, 14b, 15c. 
Basic Rates: 20b, 21a, 22a, 22b, 23b, 24a, 24c, 25a, 

26. 28a, 29b, 33a. 
Contracts: 40a. 41, 42d, 44b, 45, 48. 47a, 48, 50, 

51a. 
Comb.; Cont. Discounts: 60b. 60f, 601, 61a, 82d. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80. 

TIME RATES 
No. 2 Eff 7/1/68 -Reed 5/27/68. 

(This listing continued on next page) 
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CONNECTICUT 
Waterbury -W O W W -Continued 
6. SPOT ANNOUNCEMENTS 

PER YR: Ix 26x 52x 104x 
1 min. 7.00 6.60 6.30 5.40 
30 sec 5.00 9.50 9.20 3.90 

7. PACKAGE PLANS 
PER WK: 

1 min 
30 sec or less 

8. PROGRAM TIME 
Ix 

5 min 10.00 
10 min. 15.00 
1/4 hr........- 21.00 
1/2 hr 32.50 
1 hr 50.00 

156x 289+ 
4.80 4.50 
3.60 3.00 

20 tI 30 ti 40 ti 
85 115 145 

. 60 85 96 
RATES 

26 x 52x 104* 156x 269+ 
9.00 8.00 7.50 7.00 6.25 

13.25 12.00 11.00 10.00 9.50 
20.00 17.50 16.00 15.00 13.50 
28.50 25.00 29.00 22.00 21.00 
95.00 90.00 38.00 36.00 33.00 

WWCO 
1946 

WATERBURY 

A Mery Griffin Station 
Media Code 4 207 8400 1.00 
Northeast Broadcasting, Inc., 65 Bank St., Water- 

bury, Conn. 06702. Phone 203-754-5141. 
STATION'S PROGRAMMING DESCRIPTION 

WWCO: Programmed for young adults. 
MUSIC: top 40. NEWS: 5 min on half hour, local 
on hour. 6-9 am traffic, sports, seasonal ski and 
hunting reports. 9 am -3 pm women's features, Com- 
mentary, telephone quiz. 6 pm -12M high school high- 
lights, basketball. 24 hours constant music format. 
Contact Representative for further details. Reed 
10/13/67. 

I. PERSONNEL 
President-Mery Griffin. 
Vice -President -Herb Bloomberg. 
Executive Manager -Robert C. Ardrey. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 
New England -Harold H. Segal & Company. 

3. FACILITIES 
1,000 w. dare. 250 w. nights; 1240 ke. 

Non -directional. 
Operating schedule: 24 hours daily, except off the 
air 12:01-5:00 am Mon. EST. 

4. AGENCY COMMISSION 
15% sei time only; no cast discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 4a, 5, 6a, 8. 
Rate Protection: 10b, 11b. 12b, 13b. 
Baste Rates: 22a, 23a, 24a, 26, 29a. 
Contracta: 40a, 46, 97a. 
Comb.: Cont. Discounts: 61a, 61c. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Eff 11/1/67 -Reed 10/27/67. 

AA -Mon thru Fri 6-9 am & 4-7 pm. 
A -All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: Ili 12 ti 18 ti 24t1 30tí 40tí 
1 15.00 13.00 12.00 11.00 10.00 9.00 
30 scc 12.00 10.50 9.50 8.75 8.00 7.25 
10 sec..._ 7.50 8.50 6.00 5.50 5.00 4.50 

CLASS A 
1 min 19.00 12.00 11.00 10.00 9.00 8.00 
30 11.25 9.50 8.75 8.00 7.25 6.50 
10 sec 7.00 6.00 5.50 5.00 9.50 4.00 

'SOS PACKAGE PLAN 
1 min 30 see 20 see 

24 ti 192.00 156.00 114.00 
36 ti 252.00 198.00 153.00 

(') May not be combined with other classifications 
for frequency. 

8. PROGRAM TIME RATES 
5 -minute Capsule -Applicable 1 -minute rate plus 
3.00. 
2 -minute Capsule Mini -Program - Applicable 1 - 
minute rate plus 2.00. 

WWCO-FM 
1967 

©1 FLMO 

WATERBURY 

A Mery Griffin Station 
Media Code 4 207 8401 9.00 
Northeast Broadcasting, Inc., 65 Bank St., Water- 

bury. Conn. 06702. Phone 203-754-5141, 754-7778. 

STATION'S PROGRAMMING DESCRIPTION 
WWCO-FM: Programmed for all ages. 
MUSIC: modern country and western. NEWS: 5 min 
every half hour. Sports, traffic and state weather 
reports. Live on location shows. Contact Representa- 
tive for further details. Itec'd 5/22/68. 

1. PERSONNEL 
President-Mery Griffin. 
Vice -President -Herb Bloomberg. 
Executive Manager -Robert C. Ardrey. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
ERP 20,000 w.: 104.1 mc. 
Operating schedule: 24 hours daily. 
Antenna ht.: 461 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
See WWCO listing for coded regulations. 

TIME RATES 
ER Reed 3/29/68. 

7. PACKAGE PLANS 
REGIONAL SATURATION PACKAGES 

PER WK: 10 ti 20 ti 30 ti 40 tI 50 ti 
1 min 50 90 120 150 175 
Combination buy with WWCO-20% discount. 

WEST HARTFORD 
Hartford County -Map Location D-2 

See SRDS consumer market map and data at begin- 
ning of tho State. 

See Hartford -New Britain 
(including Manchester, West Hartford, 
Windsor) 

WESTPORT (1 AM; 1 FM) 
FairOeld County -Map Location B-4 

See BEDS costumer market map at beginning of the 
State. 

WMMM WMMM-FM 
1959 1962 

FMO 
Subscriber to the NAB Radio Code 

Media Code 4 207 8600 6.00 
The Westport Broadcasting Co.. County Bazaar Bldg.. 

163 Main St., Westport. Conn. 06880. Capital 
7-5133. 

L PERSONNEL 
Pres. & Gen'i Mgr. -Sidney J. Flamm. 
Vice-Pres. & Ste. Mgr. -Bob Roberts. 
Vice Pres. & Comm'] Dir. -E. H, Schweitzer. 

2. REPRESENTATIVES 
Vic Plano Associates. Inc. 

3. FACILITIES 
1.000 w. days; 1260 kg. DirectionaL 
Operating schedule: Sunrise to local sunset. EST. 
FM FACILITIES 
ERP 5,200 w.: 107.9 mc. 
Antenna ht. -200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net Ume; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Itadl3 Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 4d, 5, 7b, 8. 
Rate Protection: 10b, 11b, 14b, 15a. 
Basic Yates: 20b, 21a, 21d, 22a, 29b, 25a, 28a, 29a. 
Contracts: 400, 91, 92e. 44a, 45. 48. 47a, 48, 5la. 
Comb.; Cont. Discounts: 60a, 60c, 60e, 60f, 801, 61a, 

62d. 
Cancellation: 70c, 71a, 73a. 
Prod. Services: 81, 82. 

TIME RATES 
Rates effective March 1, 1960. (Card No. 2-60.) 

Card received March 24. 1960. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

Within 1 year: 
1/2 1/4 10 5 1 30 10 
hr. hr. mirs. min. min. sec. see. 

1 time.... 80.00 50.00 40.00 30.00 12.00 9.00 6.00 
26 times_ 79.00 44.00 36.00 28.00 11.50 8.50 5.50 
52 times.. 60.00 37.00 31.00 25.00 11.00 8.00 5.00 

156 times.. 50.00 30.00 26.00 22.00 10.50 7.50 4.50 

WILLIMANTIC 
Windham County -Map Location P-2 

See BRIM consumer market map and data at begin 
nine of the State. 

WILI 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 207 8800 2.00 
Willie Broadcasting Co.. Box 496. 998 Main St., 

Willimantic, Conn. 06226. Phone 203-423-1621. 
1622. 

Address all copy and trwseriptlnns to: Program 
Director. Box 496, Willimantic. Com. 

I. PERSONNEL 
Chairman of the Board -Herbert C. Bice. 
President -Edward G. Gerbic. 
Program Director -Ethel A. Rice. 

2. REPRESENTATIVES 
Edward G. Gerbic. 605 Peak Ann. N. Y. 

3. FACILITIES 
1,000 w.; 1400 ke. Non -directional. 
Operating schedule: 6:00 am -midnight Mon thru Sat; 
7:00 am -10:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15% on net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a. 5. 
Basic Rates: 23a. 
Contracts: 92a. 
Changes of commercial rates will not apply to adver- 
tisers who are already on the air at the time of rate 
increase until 10 weeks after effective date of any new 
rate. 
Affiliated with MBS Radio Network. 
Member: French Program Group of New England. 
Member: Connecticut State Network. 

TIME RATES 
No. 9 Eff 3/1/68-Rec'd 3/9/68. 

6. SPOT ANNOUNCEMENTS 
13x 52x 104x I56x 260x 312x 500x 

1 min 9.00 8.90 8.00 7.60 7.30 6.90 6.60 
30 sec 7.00 6.60 6.30 5.90 5.50 5.20 5.00 
20 sec or less, bulk rate 4.00. 

COMBINATION RATES 
WILI/WINY, Putnam, Conn. 

I min..._ 18.20 15.10 19.40 13.70 13.15 12.40 11.90 
30 sec 12.60 11.90 11.35 10.60 9.90 9.35 9.00 

8. PROGRAM TIME RATES 
13x 52x 104x 156x 260x 312x 500x 

1/9 hr 32.00 29.00 28.00 24.50 23.50 23.00 22.50 
5 min 19.00 17.00 15.00 13.75 13.00 12.25 11.50 

WINDSOR 
Hartford County -Map Location D-2 

See BEDS consumer market map and data at begin- 
ning of the State. 

See Hartford -New Britain 
(including Manchester, West Hartford, 
Windsor) 
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State, County, City, Metro Area Data 

DELAWARE 

Radio Household Data 
NOTE: County -by -county estimates of Radie House. 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL .... 75,700 Wilmington ._.. 62,500 
METRO AREAS Total Metros.... 62,500 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Dover -Kent Wilmington -New Castle 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City 1/1/68 1/1/68 
Metropolitan Area (000) (000) 

-.consumer Spendable Income -1967 Passen- 
ser 
Can 

1/1/68 
(000) 

Farm 
Popu- 
lation 
1/1/68 
(000) 

Gross 
Farm 

Income 
1967 

($000) 

% Distribution of Familles 
Per 9000 5000 8000 10000 15000 

Household to to to to and 
(=000) (S) 4999 7999 9999 14999 over 

-Total Retail Sales- 
Retail Sales -1967 

By Selected Store Types 

Apparel 
($000) 

Per 
Household 

($000) (S) 
Food 

(5000) 

General 
Drug Mdse. 
(5000) (5000) 

Home 
Furn. 
($000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

DELAWARE STATE 
TOTALS._._._. ....... 528.0 153.06 1,596,772 10,432 19.2 28.6 17.0 14.8 11.9 1,001,816 6,545 213,255 30,247 158,854 55,977 61,456 181,543 73,962 229.15 22.1 140,545 

KENT C -4t 
Dover - 

NEW CASTLE B-2._ _... 
Wilmington........-..... 
Wilmington 
Metro Area__.._ - 

82.4 
16.7 

365.8 
91.2 

491.3 
79.8 

22.84 
5.24 

106.18 
29.25 

140.43 
24.04 

185,776 8,134 
23,757 4,534 

1,223,544 11,523 
376,318 12,866 

1,521,434 10,834 
187,452 7,798 

25.6 29.6 13.6 11.0 6.0 

16.4 29.0 17.9 16.8 14.4 

16.8 28.4 18.2 17.1 13.6 
26.1 24.5 16.6 9.8 6.4 

142,446 6,237 
66,157 12,625 

721,410 6,794 
278,409 9,518 

868,698 6,186 
137,960 5,739 

26,317 
13,159 

155,018 
40,406 

189,379 
31,920 

3,153 
2,093 

24,081 
9,364 

27,075 
3,013 

15,990 
10,296 

136,381 
42,330 

141,769 
6,483 

6,696 
3,878 

40,266 
24,789 

44,344 
9,015 

7,157 
4,234 

48,413 
28,615 

54,903 
5,886 

40,767 
16,555 

121,204 
66,542 

157,732 
19,572 

8,665 
3,575 

54,762 
10,919 

69,534 
10,535 

42.62 

153.96 

204.11 
32.57 

6.6 

3.6 

11.9 

28,189 

16,741 

- -- 

95,615 SUSSEX C-5 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 
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DELAWARE 

DELAWARE 
See BADS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

DOVER (2 AM; 1 FM) 

Kent County -Map Location C-4 
Bee BADS consumer market map and data at begin- 
ning of the State. 

WDOV 
1948 

Mutual Network 
Media Code 4 208 0500 4.00 
Dover Broadcasting Co., P. O. Drawer "B." Denny 

Rd. and Du Pont Hwy., Dover, Del. 19901. Phone 
302-734-5816. 

I. PERSONNEL 
President -Henry Rau. 
Via-Pres. & Gen'l Mgr. -Allen Hedgecock. 
Vice -President -Lloyd S. Smith. 

2. REPRESENTATIVES 
New York, Chicago. Los Angeles, San Francisco- 

UBC Sales. 
Philadelphia -Robert S. Dome Company. 
Atlanta -David Carpenter Company. 

3. FACILITIES 
5,000 w. ; 1410 kc. 

Non -directional. days: directional, nights. 
Operating schedule: 6:00 am -midnight. EST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

I. GENERAL ADVERTISING See ended regulations 
General: la, la, 3b, 9a, 5. 6a, 8. 
Bate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 29b, 26, 28a, 29a. 
Contracte: 40a. 45, 96, 97a. 48. 
Comb.: Cont. Discounts: 80k. 
Cancellation: 70a. 70c, 71b, 73a. 
Affiliated with MRS Radio Network. 

TIME RATES 

Bates effective May 1, 1965. (Card No. 4.) 
Card received May 24. I965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 see 

I ..... 10.80 7.60 104 ..... 8.65 6.00 
13 ii._.._.._ 10.30 7.10 156 U-.._.. 8.15 5.65 
26 tl__._..__ 9.70 6.85 280 U--__... 7.55 5.30 
52 U 9.10 6.50 312 tt..._....._ 6.95 4.80 

8. PROGRAM TIME RATES 
1 ti 

1/2 hr..._..... 93.20 
1/4 hr._.._... 28.80 
5 min._.._... 19.40 

26 ti 
68.40 
41.00 
27.35 
13.70 

82 
U 

4. 0 
39.00 
25.90 
12.95 

104 ti 
61.20 
38.80 
24.50 
12.25 

156 ti 260 tl 
57.60 54.00 
34.55 32.40 
23.00 21.60 
11.50 10.80 

W D 0 V -FM 
1955 

Media Code 4 208 0501 2.00 

Dover Broadcasting Co.. Drawer B. Dennis Rd., 
Dover. Del. 19901. Phone 302-739-5816. 

I. PERSONNEL 
President -Henry Rau. 
Vice-Pres. & Gen'l Mgr. -Allen Hedgececk. 
Assistant Manager -Hugh Delaney. 

2. REPRESENTATIVES 
New York. Chicago-UBC Sales. 
Philadelphia -Robert 8. Dome Company. 
Atlanta -David Carpenter Company. 

3. FACILITIES 
ERP 10,000 w.; 94.7 mc. 
Operating schedule: 6:0 am -midnight. EST. 
Antenna ht.: 900 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with MRS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective May 1, 1961. (Card No. 1.) 
Card received June 14, 1961. 

6. SPOT ANNOUNCEMENTS 
1 ti. 13 ti. 52 U. 156 tL 

1 minute.... 2.50 2.00 1.75 1.40 
30 seconds.... 2.00 1.60 1.40 1.15 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

Per week: 1 min. 80 see. 1 min. 
7 times 14.00 11.00 21 times.._ 29.00 

14 times 22.00 17.00 28 times._ 35.00 

8. PROGRAM TIME RATES 
1 ti. 

1 hour.._..._. ........ _ 25.00 
1/2 hour -.... 15.00 

5 minutes _..... 4.50 

13 U. 
23.00 
14.00 

4.00 

28 U. 
21.50 
13.00 

8.75 

364 U. 
1.25 
1.00 

30 sec. 
23.00 
28.00 

52 tl. 
20.00 
12.00 
3.25 

WKEN 
1957 

Media Code 4 208 1000 4.00 
Capitol Broadcasting Corp., Box 553. Dover, Del. 

19901. Phone 302-674-1234. 
I. PERSONNEL 

Vice -President -Stu Wayne. 
General Manager -Willard E. Locker. 
Program Director -Tom Dutton. 

3. FACILITIES 
500 w. days; 1800 ka. Non -directional. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 
Operating schedule: 6:00 am -local sunset. EST. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. lb. la, 3b, 3c. 3d, 9a, 9d, 5, fia, 7b, 8. 
Rate Protection: 10a, lic, 12b, 13b, 14b, 15e. 
Basic Rates: lob, 21b, 21d, 23a, 24a, 26, 28b, 26c. 

20b. 33d. 
Contracte: 90a, 94a, 48. 47a, 48, 51a. 
Comb.; Cont. Discounts: 60b, 61a. 
Cancellation: 70b, 70d, 71a, 72. 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective December 1, 1965. 

Rates received October 1. 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 u..._......_... 10.00 7.50 52 U 6.90 4.80 
13 ti 8.00 6.00 104 ti 6.00 4.50 
26 U 7.20 5.90 260 ti..._....... 5.00 3.75 
Fixed positions may be bought under 1 -minute rates 
only. 

7. PACKAGE PLANS 
ROS PACKAGES 

PER WI{: 1 min 30 sec 
6 ti 4.00 3.00 36 ti 
12 ti..._......_ 3.20 2.80 60 ti 

1 min 30 see 
_... 2.60 2.20 

___ 2.20 2.0 

CONSECUTIVE WEEKLY DISCOUNT 
13 wk....._..__.._.._...._. 5% 52 wk.._ . 20% 
26 wk 10% 
Discount applied in advance subject to short rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 U.._ .- 50.00 30.00 20.00 12.50 
13 ti....._...._.._..__.._..__.._ 90.00 24.00 18.00 10.00 
26 ti ..... _______ ..... _ 36.00 21.80 14.40 9.00 
52 ti...._............_...._.._...._ 32.00 19.20 12.80 8.00 
104 ti 30.00 18.00 12.00 7.50 
260 ti 25.00 15.00 10.00 6.25 

10. SPECIAL FEATURES 
5 MINUTES NEWS, WEATHER AND SPORTS 

PER WK: 
6 tl. Bat..........._.._... 37.50 18 ti, flat 75.00 
12 ti....._.._...._......_... 60.00 
15 minutes News. Stocks, Weather and Sports -noon - 
12:15 pm, 6 ti, flat _._... 60.00 

"SPEAK YOUR PIECE" 
(12:30-1:30 pm Mon thru Sat) 

6-10 minute programs per wk, fiat ..... _...._ _....... 46.50 
10 minute participations. Beep -phone discussion 
program. Minimum contract 9 weeks. 

GOING AND COMING 
2 announcements a day, (1 in am and 1 in pm) 
Flat, ea ....._...._ _ 8.00 
4 announcements a day, (2 in am and 2 in pin) 
Flat, ea _.._...._........_ 7.00 

GEORGETOWN 
Sussex County -Map Location C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJWL 
1951 

Media Code 4 208 1500 3.0 
Scott Broadcasting. Du Pont Hwy., Georgetown, Del. 

19947. Phone 856-2587. 
I. PERSONNEL 

General Manager -Edward Marzos. 
2. REPRESENTATIVES 

New York -Direct. 
Chicago -Walton Broadcasting Sales Corporation. 

3. FACILITIES 
1,000 w. days; 900 ke. Non -directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 9a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 10a. ils, 12a, 13a, 14a. 
Basic Rates: 22b. 23a, 24b, 29a. 
Contracte: 40a, 45. 48. 
Comb.; Cont. Discounts: 60b, 60k. 
Cancellation: 79a, 70e, 71a, 73a. 

TIME RATES 
Rates effective Aprii 1. 1961. (Card No. N.) 

Card received March 28, 1962. 
8. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 
1 time.. 100.00 60.00 35.00 20.00 10.00 

13 times 90.00 55.00 33.00 18.00 9.75 
26 times 80.00 50.00 32.00 17.00 9.50 
52 times 75.00 97.00 30.00 15.00 9.25 

156 times 70.00 40.00 18.00 14.00 9.00 
280 times 85.00 37.00 25.00 12.75 8.50 
312 times 60.00 30.00 23.00 11.00 7.50 

7. PACKAGE PLANS 
WEEKLY SATURATION PLAN 

1 -minute Each Per wk. Each Per wk. 
12 times.. 7.50 90.00 24 times__ 3.50 158.00 
18 times.. 7.00 126.00 36 times...... 6.00 216.00 

20 or 30 seconds: 
12 times_ 5.60 67.20 24 times._... 4.90 117.60 
18 times.. 5.25 94.50 36 time- 4.20 151.20 

10 -seconds: 
24 times.. 3.75 90.00 48 times.-. 8.25 156.00 
36 times_ 3.50 128.00 72 times...._ 3.00 218.00 

10 -second announcements -50% applicable station 1 - 
minute rate, may not be combined with other an- 
nouncements for purposes of establishing frequency 
discounts. 

KNOW 

YOUR 

SERVICE 

Special Features of 
Spot Radio Rates and Data 

Help Your Station Selection 

Besides the regular individual station 

listings, these four specific references 

in the monthly edition of Spot Radio 

aid in your selection of stations by 

type and location: 

Metropolitan Areas -stations are 

listed alphabetically within each 

Standard Metropolitan Statistical 
Area, as established by the Bu- 

reau of Census. 

Foreign Language Programming - 
stations which have at least one 

program are listed geographically 

showing the language and number 

of hours of foreign language pro- 

gramming. 

Negro Programming - listed by 

state, city and call letters, stations 

having at least one regularly 

scheduled program are listed 
showing number of Negro hours 

programmed per week. 

Farm Programming -stations that 
broadcast at least one such pro- 

gram are listed geographically, 
showing total weekly broadcast 
hours of farm programming. 

These features -kept up to date month- 

ly -are designed to make your job of 

station selection easier through an ever 

increasing use of SRDS. See the Con- 

tents page for the location of these 

and other special features to be found 

every month. 

R07A-1/2 

MILFORD 
Sussex County -Map Location C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WTHD 
1967 

Subscriber to the NAB Radio Code 
Media Code 4 208 1550 8.00 
Broadcasters, Inc, Box 324, Milford, Del. 19963. 

Phone 302-422-7575. 
I. PERSONNEL 

President -Thomas H. Draper. 
Vice -President -Sid Shaw. 

3. FACILITIES 
500 w.; 930 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded re801atlons 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 120, 13a, 14a, 15a. 
Basic Rates: 20b, 21c, 22b, 29b, 28c. 
Contracta: 51a, 51e. 
Comb.: Cont. Discounts: 60a, 60c, 60d, 60f. 
Cancellation: 70e. 

TIME RATES 
No. 1 Eff 10/15/67 -Reed 1/8/68. 

6. SPOT ANNOUNCEMENTS 
I ml0 30 see IO see 

1 x _ 6.00 5.00 3.20 
13 z 5.50 9.50 3.10 
52 x 5.30 4.30 3.00 
104 z 5.20 9.20 2.90 
260 z 5.00 9.00 2.80 
312 x 4.80 3.80 2.70 
500 x 4.65 3.85 2.60 
1000 x _..- 4.50 3.50 2.50 

8. PROGRAM TIME RATES 
lx I9x 26x 52x 104x 26ex 312x 

1 hr 75.00 68.00 65.00 80.00 55.00 50.00 45.00 
1/2 hr 45.00 43.00 41.00 39.00 37.00 35.00 33.00 
1/4 hr 25.00 23.00 21.00 19.00 18.00 17.00 18.00 
10 min. 20.00 17.00 15.50 14.00 12.00 11.00 10.00 
5 min. 10.00 9.50 9.00 8.50 8.00 7.50 6.50 

NEWARK 
New Castle County -Map Location B-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

WNRK 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 208 2000 9.00 
Radio Newark, Inc.. Box 425, Walther Rd. & Old 

Baltimore Plke, Newark, Del. 19711. Phone 302- 
737-5200. 

Other office: 2401 Pennsylvania Ave., Wilmington, 
Del. Phone 102-654-9380. 
STATION'S PROGRAMMING DESCRIPTION 

WNRK: Programmed for young adults and adulte. 
MUSIC 70%: current hits handled by 3 air person- 
alities. NEWS: emphasis on local news. 5 min at 
:55, 2 min headlines at :28, 10 min roundups at 8 
am, noon, 4 pm, 6 pm. SPORTS: 7:30 am, 5:30 pm. 
handled by 4 man staff employing 1 mobile unit. 
Consumer report 9-9:05 am M -F. Telephone talk show 
10-10:55 am M -F. Swap shop 2-2:55 pre, M -F. 
School news 3:30 pm, 51 -Sat. University news 12:10 
pm M -Sat. Stock market report 5:25 pm M -F. Sports 
telephone talk show 11-11:30 am Sat. Live sports: 
high school and professional football, little league 
baseball. thorobred horse racing from major local and 
regional tracks. Contact Representative for further 
details. Rec'd 2/21/68. 

I. PERSONNEL 
President -James G. Smith. 
Exec. Vice-Pres. & Gen'l Mgr. -William S. Cook. 
Station Manager -Don Dunwell. 

2. REPRESENTATIVES 
New York -Burn Smith -Company, Inc. 
Philadelphia-Dome-Messervey Co., Inc. 
Boston -Harold H. Segal & Company. 

3. FACILITIES 
500 w. days: 1280 kc. Directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See cooed regulations 
General: la, 4a, 4d, 5, Oa. 7a. 
Rate Protection: 12b. 
Basic Rates: 22a, 22b, 23a. 24a, 25a, 26, 28b, 29a. 
Contracts: 40a, 45, 46. 48. 
Comb.; Cont. Discounts: 60b. 60k, 61a, 61b, 432b. 
Cancellation: 70a, 70e. 71a, 73a. 

TIME RATES 
Eff Reed 11/20/67. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: I ti 5 t1 10 ti 20 tI 30 01 40 tI 
1 wk 12 00 10.50 10.00 9.50 9.00 8.50 
13 wk 11.50 10.00 9.50 9.00 8.50 8.00 
26 wk 11.00 9.50 9.00 8.50 8.00 7.50 
52 wk. 9.50 9.00 8.50 8.00 7.50 7.00 
30 sec: 80% of 1 -min. 
10 sec: flat, 4.00. 
1 -min and 30 sec spots may be combined to earn 
frequency discount. 
10 sec spots may not be combined with 1 -min and 
30 sec spots to earn frequency discount. 

8. PROGRAM TIME 
RAlx BE S 52x 

1 hr . 70.00 66.50 84.75 
1/2 hr. . 42.00 40.00 39.00 
1/4 .... 28.00 26.75 26.00 
10 min. 21.00 20.00 19.50 
5 min 14.00 13.25 13.00 

104x 156x 312x 
63.00 ...._. 
37.50 
25.00 22.50 17.00 
19.00 17.00 12.75 
12.50 11.25 8.50 

(CR) 
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SEAFORD DELAWARE 
Sussex County -Map Location C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSUX 
1955 

Media Code 4 208 2500 2.00 
Elisabeth and W. Courtney Evans dba Sussex Broad- 

casting Co.. Box 669, Hwy. 13, Seaford, DeL 
19973. Phone 302-629-7933, 7934. 

I. PERSONNEL 
General Manager -Elisabeth Evans (Mrs.). 

3. FACILITIES 
1,000 w. days; 1280 kc. Non -directional. 
Operating schedule: Sunrise to local sunset EST. 

4. AGENCY COMMISSION 
15/0 net time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 10b, 11b, 14b. 
Basic Rates: 22a, 22b, 23e. 29a, 25e. 26, 28b, 29a. 
Contracts: 40a, 45, 46, 48. 
Comb.: Cont. Discounts: 60a, 60k, 61a. 81b. 82b. 
Cancellation: 70a, 70c, 71a, 73a. 

TIME RATES 
Rates Received January 19, 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 

hr. hr. hr. min. min. min. 
1 time..._. 35.00 24.00 17.00 14.00 6.00 

13 times.... 53.50 33.50 23.50 16.50 13.50 5.75 
26 times.... 53.00 33.00 23.00 16.00 13.00 5.50 
52 times.... 51.50 31.50 22.50 15.00 12.50 5.25 

104 times.... 51.00 31.00 22.00 14.00 12.00 5.00 
156 times- 48.50 29.50 21.50 13.00 10.00 4.75 
260 times.... 46.00 27.00 18.00 11.00 9.00 4.50 
312 times.... 45.00 26.00 17.00 9.On 7.M 4.21) () Station break. 

(s) 
5.00 
4.75 
4.50 
4.25 
4.00 
8.75 
3.50 
8.00 

WILMINGTON (4AM;2FM) 
New Castle County -Map Location B-2 

See SUDS consumer market map and data at begin- 
ning or the State. 

WAMS 
1947 

R A t3 

A Rollins Group Station 
Media Code 4 208 3000 2.00 
Rollins Broadcasting Co., Inc., Box 3677. Wilming- 

ton, Del. 19807. Phone 302-654-8881. 

STATION'S PROGRAMMING DESCRIPTION 
WAMS: Programmed for adults, young adulte and 
teens. 
AIIt PERSONALITIES handle all segments. MUSIC 
80%: current hits and trend music. NEWS 15%: 
5 min at :55 and headlines at :30, national, inter- 
national, local area and community news. 5 min 
Sports report during em and pm drive times. 3 man 
news department, 1 mobile unit. 5 min public affairs 
program 3 times a day. School of the week feature 
5 times a day. Sun: 6 hours religious programming, 
90 min public affairs. Personalities available for re- 
mote broadcasts, store openings, etc. Contact Repre- 
sentative for further details. Itec'd 12/1/67. 

I. PERSONNEL 
President -O. Wayne Rollins. 
General Manager -John F. Cundiff. 
Program Director -Roger Holmes. 

2. REPRESENTATIVES 
Rollins Broadcasting. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1380 kc. 

Directional. 
Operating schedule: 5-1 am. EST. 

4- AGENCY COMMISSION 
15/0 net time; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 3a, 4a, 4d, 5, Sa, 71% 8. 
Rate Protection: 10e. Ile, 12e, 13c, 14e. 
Basic Rates: 20a. 23a, 24a, 29a. 
Contracte: 40a, 42b, 45, 48. 47a. 
Comb.; Cont. Discounts: 60k, 61a. 61b. 61e, 62b, 

62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Member: Rollins Broadcasting, Inc. 
These national rates entitle advertiser to beat positions 
end preempt R.O.S. accounts. 

TIME RATES 
ER 11/15/66 -Reed 11/23/66. 

Daytime -Mon thru Sun 6-9 am & 3-7 pm. 
Nighttime -Mon thru Sun all other times. 

6. SPOT ANNOUNCEMENTS 
DAYTIME 

Ix 52x 156x 260x 500x 
1 min._.._ 18 17 16 15 14 

NIGHTTIME 
1 min. 14 13 12 11 10 
Fixed position, lesa than 12 per wk, flat ea ..... 18 
30 sec: 80% of 1 min. 10 sec: 50% of 1 min. 

7. PACKAGE PLANS 
DAYTIME 

12 ti 18 ti 24 ti 30 ti 36 ti 
Wkly Packages 16 15 14 13 12 

NIGHTTIME 
Wkly Packages 12 11 10 9 8 
30 sec: 80% of 1 min. 10 see: 50% of 1 min. 

8. PROGRAM TIME RATES 
b minutes -1-1/2x the frequency discounted minute 
rate. 

WDEL 
1922 

NBC Radio Network 

A Steinman Station 
Subscriber to the NAB Radio Cade 

Media Code 4 208 3500 1.00 
Delmarva Broadcasting Co., 2727 Shipley Rd., Wil- 

mington, Del. 19803. Phone 302-478-2700. 

I. PERSONNEL 
Station Executive --Clair R. McCollough. 
Station Manager -Harvey C. Smith. 
National Sales Representative -H. Eugene Peters. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
5,000 w.; 1150 kc. Directional. 
Operating schedule: 5-1 am. EST. 

4. AGENCY COMMISSION 
15/0 time only: 20th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 2b, 3a, 3d, 4e, 4d, 5, 6s, 7b, 8. 
ltate Protection: 10e, 11e. 12e, 13c, 14c, 15a. 
Basic hates: 20b, 21b, Md, 22e, 22b, 23a, 23b, 24c, 

25a. 26. 28e, 29a. 
Contracta: 40a, 41. 92b, 94b, 45, 98, 47e 48, 51e. 
Comb.: Cont. Discounts: 60b, 61a. 62e. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
ER 7/1/68-Rec'd 5/29/68. 

AA -Mon thru Sat 6:30-10 am. 
A -Mon thru Sat 4-7 pm. 
R -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6ti 12t1 1861 24 ti 30ti 

AA 22 21 20 19 18 
A 19 18 17 16 15 
B 17 16 15 14 13 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
7. PACKAGE PLANS 

1 -MINUTE BULK RATES 
PER YR: 250x 500x 1000x 2000x 

AA 21 18 16 14 
A 18 16 14 12 
B 16 14 12 10 

8. PROGRAM TIME RATES 
Ix 13g 26x 52x 104x 156g 260x 

1/2 hr 72.00 68.50 65.00 61.75 56.75 55.25 52.50 
1/4 hr 48.00 45.50 43.25 41.00 39.09 37.25 35.50 
5 min 30.00 28.00 26.00 24.00 22.00 21.00 19.50 
Programs to be used within 12 month period to earn 
discounts. 

Wilmingtonn the 
3 -county 

Radio 
115 

metro area 
highest 

sharedelivers the every 
to time eriodom:00 

also reachesmidnight en_ 

fu eholdsof different 
greatest number 

a week.* the course 

WDEL 
Wilmington, Delaware/5,000 watts 

Representative: The MEEKER Co. 
*Based on Feb, -March 1968 Pulse estimates; subject to 

inherent limitations of sampling techniques and other 
qualifications issued by Pulse, available upon request. 

WDEL-FM 
1949 

A Steinman Owned Station 
Subseriber to the NAB Radio Code 

Media Code 4 206 3501 9.00 
Delmana Broadcasting Co., 2727 Shipley Bd., Wil- 

mington, Del. 19803. Phone 302-478-2700. 
I. PERSONNEL 

Station Executive --Clair S. McCollough, 
Station Manager -Harvey C. Smith. 
National Sales Representative -H. Eugene Peters. 

2.REPRESEN TAT IVES 
The Meeker Company, Inc. 

3. FACILITIES 
ERP 20,000 w.; 93.7 me. Stereo. 
Operating schedule: 5-1:05 am daily. EST. 
Antenna ht.: 460 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 20th following month. 

5. GENERAL ADVERTISING See Boded regulations 
See WDEL listing for coded regulations. 

TIME RATES 
Eff 11/1/66 -Reed 10/7/66. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE AND 30 -SECOND 

ANNOUNCEMENTS 
PER WK: 10 or 
1-12 wk: lu 5 t more XI 

a .._...._...___._-..___._..._____. 10.00 9.00 8.00 
tot ._.. _..._.._..__.,_......_.....- 10.00 45.00 80.00 
13-25 wk: 
ea 9 50 8.50 7.60 
tot __-_......__.......-. 9.50 42.50 76.00 
26-51 wk: 

_.... 

ea _...._ __...-. .-_.._... 9.00 8.00 7.20 
tot __...._..._....._.._...___ 9.00 40.00 72.00 
52 wk: 
ea ..._._..__._..........-.»......__..........._ 8.30 7.60 6.85 
tot __ 8.50 38.00 68.50 

8. PROGRAM TIME RATES I hr T1/2 he 5 min 
1 Ll........._._...._._...._......_....._...-._..._ 70.00 42.00 21,00 
2 tl....._._.____............_......»_.........» 63.00 98.00 19.00 
3 ti ....... -.__.._ 59.50 35.50 18.00 
5 or more 

» 
....-_ 56.00 33.50 17.00 () 1 hour or 55 minutes 

(t) 1/2 hour or 25 minutes. 

WILM 
I922 

Media Code 4 208 4000 1.00 
Delaware Breadeaating Co., 920 King SL, Wilming- 

ton. Del. 19801. Phone 302-654-7771. 
I. PERSONNEL 

General Manager -Ewing B. Hawkins, 
Sales Director -Ewing B. Hawkins. 
Program Director -nay Freeman. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 24 hours dally. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2a, 2b, 3a, 3d, 4a, 4c, 5, 6a, 7b, 
Rate Protection: 15b. 
Basic Rates: 20a, 21a, 21b, 21c, 22b, 23a, 24e, 24e, 

28e, 33a. 
Contracts: 40e. 41, 44b, 45, 46, 47a, 51a, 
Comb.; Cont. Discounts: Sib. 60d, 60e, 60f, Ilia, 81b, 

62d. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Amllated with MBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 13 Eff 11/1/86 -Reed 1/11/67, 
6. SPOT ANNOUNCEMENTS 

PER WK: I wk 4 wk 13 wk 26 wk 
3 ti 10.00 9.50 9.00 8.50 
b ti....._...._ 9.50 9.00 8.50 8.00 
7 U 9.00 8.50 8.00 7.50 
10 ti 8.50 8.00 7.50 7.00 
14 U. 8.00 7.50 7.00 6.50 
30 sec (60 wda): 80% of discounted 1 -min. 
10 sec (15 wds): 60% of discounted 1 -min. 

8. PROGRAM TIME RATES 
5 min: 1-1/2 ti frequency discounted 1 -min. 

9. PARTICIPATING PROGRAMS 
It's Your Nickel: I wk 4 wk 13 wit 26 wk 

Full part 130 120 113 103 
1/2 part 80 75 68 64 

Bob Kelley Sports: 
6 per wk. 120 113 103 96 86 
3 per wk 75 68 64 58 52 

10. SPECIAL FEATURES 
NEWSCASTS 

PER WK: I wk 4wk 13 wk 26wk 52wk 
3 ti 60 56 52 47 43 
8 ti 100 93 86 79 72 
12 ti 180 168 156 144 130 

MRS NEWS 
Rotation 100 90 80 70 60 

WJBR (FM) 
1957 

011FIMQ 

I. PERSONNEL 
Geó l & Sales Mgr. -John B. Reynolds. 
Sta. Mgr. & Prog. Dir. -John B. Reynolds. Jr. 
Program Manager -Ed Hunt, 

2. REPRESENTATIVES 
Jack Mesta & Co.. Inc. 

3, FACILITIES 
ERP 50,000 w.; 99.5 me. Stereo. 
Operating schedule: 24 hrs. daily. EST. 
Antenna ht: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

b. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: 4a, 4d, 6b, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 2ob, 22a, 24b, 25a. 28b, 29a, 
Contracta: 40a. 
Comb.; Cont. Discounts: 60a, 81a, 
Cancellation: 70e. 71a. 

TIME RATES 
EH Rec'd 3/2/67. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 52x 104x 156g 260x 520x 1040x 

1 min 25 24 23 21 19 18 16 15 
7. PACKAGE PLANS 

PER WK, EA: 6t1 12 ti 18tI 
1 min. ... .....__.._...._......_..__..._-____-..-,-, 23 18 15 
30 sec: 80% of 1 -min tate. 
Package Plans cannot be combined for frequency dis- 
counts. 

(D) 

WNRK 
NEWARK 

City of license. Newark, Delaware. 
Wilmington -1010 Washington St., Wilmington, Del- 

aware. Phone 302-654-2894. 
See listing under Newark, Delaware. 

WTUX 
1947 

Media Code 4 208 5000 0.00 
Port leere Broadcasting Co., Inc., 1400 Marker 8t., 

Wilmington, Del. 19899. Olympia 5-8821. 
STATION'S PROGRAMMING DESCRIPTION 

WTUX: Programmed for adults and young adults. 
MUSIC: Instrumental film music, Showtunes. stand- 
ards, and middle-of-the-road. Limited chorus and 
small vocal groups. NEWS: 5 min news on hour, 
1 min headlines on half hour. 10 min news 6:55 pm. 
15 min noon news. Weather every half hour. 3 full 
weather reports, including marine and 5 day outlook, 
daily. 5 min sport program in both am and pm 
drive time. Beeper news from federal, state, county. 
and city. Weekly shopping tips. FBI program, state 
development program, community bulletin board. 
school report, news notes, agriculture report, salute 
to servicemen. Contort Representative for further 
details. Itec'd 8/21/08. 

I. PERSONNEL 
President -Gordon K. Maclntosh. 
Vice -President -William S. Ewing. 
Program Director -Charles H. Collins. 

2. REPRESENTATIVES 
Savelli/Gates, Inc. 

3. FACILITIES 
1.000 w. days; 1290 kc. Non -directional. 
Operating schedule: 5:50 am to local aunaet. EST. 

4. AGENCY COMMISSION 
15/0 net time; payable when renderea. 

5, GENERAL ADVERTISING See Boded regulations 
General: la, lb, la. 2b, 3a, 3b, 3d, 4a. 5, 6b. 
Rate Protection: 15b. 

52 wk Basic Rates: lob. 21a. 21b, 21e, 21d. 22a, 226, 23a, 
8.00 23b, 24b. 26. 27, 28a, 29a, 29b, 30. 33a. 
7.50 Contracts: 40a, 42a, 92c, 43, 44a, 45, 46. 48, 49, 50, 
7.00 51a, 51e. 
6.50 Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 00h, 61e. 
6.00 62a, 62b, 62d. 

Cancellation: 70e, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective March 15, 1947. (Card No. L 

Rev. (Sat. Pkg. Plan) reed May 25. 1964. 
52 wk 

96 
58 

Media Code 4 208 4500 0.00 
Reynolds Broadcasting Co.. 2617 Ebright Road, Wil- 

mington. Del. 19803. Phone 302-475-4000. 
STATION'S PROGRAMMING DESCRIPTION 

WJBR(FM): Programmed for adulte. 
MUSIC: instrumental popular standards with some 
film and showtunes, plus 1 vocal group or chorus per 
hour. NEWS: broadcast every 2 hours, and consists 
of 5 min and 1 min reports with emphasis on na- 
tional and international news, plus important local 
and regional news. Special weather report, made 5 
times daily. COMMERCIAL POLICY: double spot 
at :15, :30 & :45, Single spot before commercial 
news on hour. Contact Representative for further 
details. Recd 3/28/68. 

6. SPOT ANNOUNCEMENTS 1 min 80 sec 
1 tl. 10.00 7.50 
26 ti 9.50 7.10 

9.00 6.75 
104 tl._.._ _._.....»......__...._. 8.50 6.40 
156 ti. 8.00 6.00 
260 ti. 7.50 5.60 
312 ti 7.00 5.25 

7. PACKAGE PLANS 

ID 
5.00 
4.75 
4.50 
4,25 
4.00 
3.75 
3.50 

SATURATION PACKAGE PLAN 
PER WK: 1 wk 7 wk 13 wk 28 wit 
6 ti ....... _.._.._.._.._..._._._....... 8.00 7.75 7.50 7.25 
12 t1._.........._..._._......_.._.._... 7.50 7.25 7.00 8.75 
18 tl....._.._.._...._.._.._.._....... 7,00 6.75 6.50 6.25 
24 ti. 6.50 6.25 6.00 5.75 
30 U. _._._.._.._..- 6.00 5.75 5.50 5.25 
36 ti._.._.._......_ _......_...__... 5.50 5.25 5.00 4.75 

IDENTIFICATIONS 
21 announcements._ 50.00 70 atmouneemento_ 124.00 
25 announcements.._ 75.00 

DISCOUNTS 
Frequency discounts allowed as earned. All discount, 
allowed must be earned within 1 year from the start- 
ing date of contract. Announcements and programs 
cannot be combined to earn 1 discounts. All 
rates guaranteed 1 year from date of 1st broadcast 
with or without Interruption. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti.____.._.._..,.._... 80.00 45.00 27.00 20.00 15.00 
26 tL..__.-__..__._. 76.00 42.75 25.65 19.00 14.25 
52 ti _...._....-__. 72.00 40.50 24.80 18.00 18.50 
104 ti _..___.. 68.00 38.25 22.95 17.00 12.75 
156 tL-__._.___.. 64.00 36.00 21.60 18.00 12.00 
260 U -...._......_.., 60.00 33.75 20.25 15.00 11.25 
212 U _......_...-_ 56.00 31.50 18.95 14.00 10.50 
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DISTRICT OF COLUMBIA A I g C D E F G 1 N 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor rodio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaning less. 

Negro Population Data 
(January1, 1968) 

DISTRICT TOTAL 490,0 Washington 587,900 
METRO AREAS Total Metros 587,900 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 
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District, Metro Area Data 

Estimates for: 
DISTRICT 

Population HI/1/681d 

Metropolitan Ares (000) (000) ($000) 

DISTRICT OF 
COLUMBIA TOTALS.. 811.0 269.19 2,856,574 

Washington, D. C.t 
Metro Area 2,632.4 766.25 8,654,479 

-Consumer Spendable Income -1967 

/Ó 
Dtribution of Families 

Per 3O0 5000 8000 10000 15000 
Household to to to to and 

(5) 4999 7999 9999 14999 over 

10,612 16.2 22.6 15.2 19.3 20.1 

11,295 11.2 24.3 14.2 22.5 24.0 

Retail Sales -1967 
By Selected Store 

Apparel 
(5000) 

Types 
Passen- 

gar 
Cars 

I/1/68 
(000) 

Farm 
Popu- 
Minn 
1/I/68 
(000) 

Gross 
Farm 

Income 
1967 

($0ÓÓ) 

-Total Retail Sales- 
Per 

Household 
(5000) (5) 

Food 
(5000) 

Drug 
General 
Mdse. 
(5000) 

Home 
Furn. 
(5000) 

Auto- 
motive 
(5000) 

Service 
Station 
(5000) 

1,736,931 6,452 273,562 101,420 285,509 142,532 120,800 257,011 90,417 219.12 

4,543,425 5,929 935,627 228,737 694,728 272,206 233,463 819,851 284,321 1,031.35 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 

DISTRICT OF COLUMBIA 
See SRDS consumer market map and data at begin- 
ning of the District. 

THE DISTRICT OF COLUMBIA OBSERVES 
DAYLIGHT SAVING TIME. 

WASHINGTON (16 AM; 14 FM) 

(including Alexandria, Arlington, Falls 

Church, Va.; Bethesda, Bladensburg, 
Rockville, Silver Springs, Wheaton, Md.) 

Alexandria, Arlington Co., Va.-Map Location J-3 
Arlington. Arlington Co.. Va.-Map Location J -a 
Bladensburg, Prince Georges Co., Md.-Map Loca- 

tion 13-5 
Palls Church, Fairfax Co., Va.-Map Location J-3 
Bethesda, Montgomery Co., Md.-Map Location G-4 
Rockville. Montgomery Co., Md.-Map Location G-4 
Silver Spring, Montgomery Co.. Md.-Map Location 

0-4 
See SRDS consumer market map and data at begin- 
ning of the District. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc. with- 
in tb. area. 

WASH (FM) 
1945 

WASHINGTON, D. C. 

METRO RADIO SALES 

©D F'MD 

Subscriber to the NAB Radio Code 
Media Code 4 209 0400 5.00 
Metromedia Stereo. A Division of Metromedia, Inc., 

5151 Wisconsin Ave.. N. W., Washington, D. C. 
20016. Phone 202-244-9700. Telex 89-612. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-William Dalton. 
Sales Manager-Sydney Abel. 
Program Director-Bill Doty. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES ERP 20.000 w.; 97.1 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 470 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 gross time; payable 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a. lb, 3a, 3b. 3d, 9a, 4d. 5. Ob, 7b. 
Itate Protection: 1Oc, 11c, 12c, 13e, 14e. 
Basic Rates: 106, 21d, 226. 23a, 24a. 24c, 25c. 27, 

30, 33d. 
Contracts: 41, 44b, 46, 49. 
Comb.; Cont. Discounts: 60e. 601, 61a, 61b. 
Cancellation: 70a. 70e, 71a, 72, 736. 
Prod. Services: 82 - 
Affiliated with WDON, Wheaton, Md., but broad- 
casts separately. Stereo FM. 

TIME RATES 
No. A Etf 7/20/68-Reed 10/2/68. 

6. SPOT ANNOUNCEMENTS 
SPECIFIED TIME 

PER W K: I ti 6 ti (Mon -Sun. 6 am-midnight) m 
gh 12 ti 18 tI 24 ti 

1 min 13 11 10 9 8 
7. PACKAGE PLANS 

WEEKLY SATURATION PLANS 
(ROS -All time periods.) 

PER WK, EA: 12 ti 18 ti 24 tI 36 ti 48 ti 
1 min. 8.00 7.00 6.00 5.50 5.00 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
5 -min, or less -10% over 1 -min specified time rate. 

FREQUENCY COMBINATION 
All spots, features and programs combine for fre- 
quency combination discounts. 

FREQUENCY DISCOUNTS 
(Applied as earned) 

13 wk -10% 26 wk -15,ó 52 wk -20% 

WAVA 
1946 

ARLINGTON, VA. 

Subscriber to the NAB Radio Code 
Media Code 4 209 0800 6.00 
United States Transdynamics Corp., 1901 Ft. Myer 

Dr., Arlington, Va. 22209. Phone 703-522-1111. 
STATION'S PROGRAMMING DESCRIPTION 

HAVA: Irogrammed for adults. 
NEWS: all news all the time with international, 
national, local, regional, sports, weather, time, en - 
the -spot reporta, trame, editorials, business, stock 
markets. women's world, and interpretive commen- 
taries, programmed in half hour blocks. Interviews, 
conversation, audience participation Sun 2-4 pm. 
Weekend features within all news format, fishing 
reports, places to go, beach and boating features, 
water, temperature, etc. Contact Representative for 
further details. Rec'd 9/25/68. 

I. PERSONNEL 
President-Arthur W. Arundel. 
Exec. Vice-Pres. & Gen'l Mgr.-John Burgreen. 
Program Director-Jack Reinhardt. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
1,000 w. days; 780 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset Mon thru Sat. 
Partial simulcast operation during AM operational 
hours. For FM facilities sea WAVA-FM. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 3a, 4a, 5, 6b, 7b, 8. 
Rate Protection: 106, 126, 13b, 14b, 16. 
Basic Rates: 22a. 24c, 25a, 28b, 28c, 296, 20, 31, 

33a. 
Contracts: 40a, 41, 42d. 45, 46. 47a, 49, 51b. 
Comb.; Cont. Discounts: 60e, 601. 61a. 62d. 
Cancellation: 70c, 71a. 73b. 
Prod. Services: 80. 82. 

TIME RATES 
E(f 5/1/68-Reed 3/28/88. 

6. SPOT ANNOUNCEMENTS 
.AAA-Mon thru Fri 6-30-9:30 am. 
AA-Mon thru Fri 3:30-6:30 pm & Joe Pyne Show. 
A-Mon thru Fri 9:30 am -3:30 pm; Sat & Sun all 
day. 
WKLY: 1 tI 6 ti 12 tl 18 tI 24 i1 30 t1 
BULK: Ix 50x 100x 250x 500x 1000x 

AAA ..._..._._....... 20 18 16 14 13 12 
AA _.._ 18 16 14 12 11 10 
A 16 14 12 10 9 8 

Fixed position -25.00. 
30 see: 80% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
25 ti per wk (rotated between 6 am -6 pm, BTA) 200 

(Washington eontimted on next page) 
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Washington -Continued 
WA VA -FM 

1946 
ARLINGTON, VA. 

Subscriber to the NAB Radio Cede 
Media Code 4 209 0801 4.00 
United States Transdynamics Corp., 1901 Ft. Myer 

Dr., Arlington. Va. 22209. Phone 703-522-1111. 
I. PERSONNEL 

President -Arthur W. Arundel. 
Exec. Vice-Pres. & Gen'I Mar. -John Burgreen. 
Sales Manager -Tom Hoyt. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
ERP 20.000 w.; 105.1 mc. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 494 ft. above average terrain. 
Partial simulcast operation during AM operational 
hours. For simulcast facilities see WAVA. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL RATE POLICY 

TIME RATES 

Rates are identical to WAVA. See that Hating. 

WDON 
1954 

WHEATON, MD. 

Alan Torbet 
Associates, Inc. 

Subscriber to the NAB Radio Code 
Media Code 4 209 1200 8.00 
Everett L. Dillard. Prudential Bldg.. 1334 O St., 

N. W.. Suite 500. Washington, D. C. 20005. 
Phone 202-347-1356. 

Studios -11216 Georgia Ave_ Wheaton, Md. 20902. 
]'hone 301-946-0900. 

I. PERSONNEL 
General Manager -Everett L. Dillard. 
Operations Manager -Jean M. Dillard. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1.000 w. days; 1540 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; 2% cash discount 10 days. net 80. 

5. GENERAL ADVERTISING See Boded regulations 
NAIL ltadio Code Advertising Standards apply. 
General la, 2n, 2h. 3a. 3d, 9a, 9d, 5. 7b. 8. 
]fate Protection: 10e. 11e. 12e, 13e. 14e, 15b. 
Basic Rates: 206, 21a, 22b, 23a, 24a, 25a. 27, 28b, 

28c. 
Contracts: 40a. 41, 42e, 43. 45, 46, 47a, 51b. 
Comb.: Cont. Discounts: 60a. 60e, 601, 62a, 82d. 
Cancellation: 70a 70e. 71a, 73h. 
Affiliated with WASH -FM. Washington, D. C. Pro- 
grams partly duplt:ated. Sunday morning until 11:00 
am. 

TIME RATES 
Rates effective November 1. 1963. 
Rates received October 4. 1963. 

Rev. (Pkg. Plans) recd October 24, 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti 12.00 9.00 78 ti 10.80 8.10 
13 t 11.70 8.80 156 ti 10.50 7.85 
28 ti 11.40 8.60 312 ti 10.20 7.70 
52 ti 11.10 8.30 824 ti 9.90 7.45 

7. PACKAGE PLANS 
ROS PACKAGES 

(Based on multiple usa of spots during week) 
PER WK: 1 min 30 sec I min 30 sec 
12 ti 122.40 91.80 36 ti 339.86 253.98 
18 ti 178.01 134.60 48 ti 440.84 330.48 
24 tl 232.56 175.44 

0. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

I ti 100.00 70.00 40.00 20.00 
13 ti 97.20 68.25 39.00 19.50 
28 tl..._ 94.30 68.55 37.85 19.00 
02 ti 91.40 84.80 37.00 18.45 
78 ti 88.60 63.05 36.00 18.00 
156 ti 85.80 81.30 35.00 17.50 
312 ti 82.90 59.50 34.00 17.00 
824 1i 80.00 57.75 32.00 16.50 

r/üv/r/`l!v 

WEAM 
1947 

ARLINGTON, VA. 

A Thorns Station 

Representatives, Inc. 

R A B 

Media Code 4 209 1600 9.00 
Thorns Radio-TV Enterprises, Box 589, Arlington, Va. 

22216. 
Offices and Studio - 2131 Crimmins Lane, Falla 

Church, Va. 22218. Phone 703-534-8300. 
I. PERSONNEL 

President -Harold 11. Thoms. 
Vice-Pres. & Gen'l Mgr. -Harry H. Avertll. 

2. REPRESENTATIVES 
11 -it Representatives, Inc. 
Theme Radio & TV Enterprises. Inc. 

9. FACILITIES 
5.000 w.. 1390 kc. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAIB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b. 3a. 3b, 3e. 3d, 4a, 4d. 5, 

6a, 7b, 8. 
Rate Protection: 10b. 11b. 12b, 13b, 14b. 16. 
Basic Rates: 20a, 20b, 21b, 21e, 21d, 22a, 22b, 23a. 

29a, 25a, 28. 27, 28b, 29a, 30, 31, 32a. 
Contracts: 40a, 41, 92b. 43, 45, 46, 47a, 51b, 510. 
Corn).; Cont. Discounts: 60a, 60e, 60e, 61a, 61b. 61c, 

82b. 
Cancellation: 70a, 70e, 71a. 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
EP, 4/1/67 -Reed 3/1/67. 

6. SPOT ANNOUNCEMENTS 
Drivetime-Mon thru Fri 6-10 am & 3-7 pm. 
Houtewife & Nighttime -Mon thru Fri 10 am -3 pm 
& 7 pm -midnight; Sat & Sun 6 am -midnight. 
PER WK: 6ti 12 t1 18ti 24t1 

Drivetime 35 31 27 25 
Housewife & Nighttime 30 

e 

24 21 
30 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 

7. PACKAGE PLANS 
ROS 

(Best 
PEP W K: 6 

times available) 
s 1 1 l 12 ti 18 ti 24 ti 36 ti 48 ti 

1 min 24 23 22 21 20 19 
30 seconds -80% of applicable minute rote. 
10 reconda-not accepted on ROS basis. 
1/3 for more) of schedule must be between 10 am 
and 3 pm Sun thru Fri at station's option. 
Preemptible without notice. Not combinable with 
other schedules. 
Not subject to any additional discounts. May be with- 
drawn without notice. 

TOTAL AUDIENCE PLAN 
Plan I Plan 2 Plan 3 Plan 4 

Mon thru Fri 8-10 am 8 6 4 3 
Mon thru Fri 10 am -3 pm 12 6 5 3 
Mon thru Fri 3-7 pm 8 6 4 3 
7 -midnight and/or week- 

end 8 6 5 3 

Total 36 24 18 12 
Plan I-36 1 -min spots, per w4, ea 20 
Plan II -24 1 -min spots, per wk, ea...... ......... 21 
Plan III -18 1 -min spots, per wk, ea 23 
Plan IV -12 I -min spots, per wk, ea 25 

10. SPECIAL FEATURES 
5 minute Newscasts -applicable minute rate + 7.00, 
2 minute 1/2 -hr Headlines -applicable minute or 30 
second rate plus 3.00. 

WEEL 
FAIRFAX, VA. 

City of license, Fairfax, Va. 
Considered by American Contemporary Network as 
their Washington, D. C. outlet. 
See listing under Fairfax, Va. 

WFAN (FM) 
1949 

WASHINGTON, D. C. 

Media Code 4 209 2000 1.00 
The United Broadcasting Co., 5321 First Pl., N. E.. 

Washington. D. C. 20011. 
I. PERSONNEL 

Prea. & Gen'I Mgr. -Richard Eaton. 
Vice -President -Bud Myers. 

2. REPRESENTATIVES 
UBC Sales. 
Dallas -Mario Messina Company. 

3. FACILITIES 
EltP 18,400 w.; 100.3 ke. 
Operating schedule: 7 am -midnight. EST. 
Antenna ht.: 320 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL RATE POLICY 
Length of commercial copy: Programs News 

5 minutes ....... ............ 1:45 min. 1:20 min. 
10 minute, 2:00 min. 1:45 min. 
15 minutes 2:30 min. 2:15 min. 
25 minutes 2:45 min. _- 
30 minutes 3:00 min. ...._. 
60 minutes 6:00 min. ...._.-... 
Member: Latin Network. 

TIME RATES 
Elf Rec'd 12/4/67. 

6. SPOT ANNOUNCEMENTS 
1 min 8 

8. PROGRAM TIME RATES 
I hr I/2 he 1/4 hr 5 min 

10. SPECIAL FEATURES 
70 50 25 12 

Polltical-broadcast, of 5 minutes or langer accept- 
able at 1 -minute rate payable In advance; no frequency 
discount/. Political copy must be delivered 48 hours 
in advance. 

WFAX 
1948 

FALLS CHURCH, VA. 

Subscriber to the NAB Radio Code 
Media Code 4 209 2400 3.00 
Lamar A. Newcomb, Tower Square, Falb Church, Va. 

22046. Jefferson 2-1220. 
STATION'S PROGRAMMING DESCRIPTION 

WFAX: Programmed for adults. M -Sat news on hour 
starting at noon. Local news and weather on half 
hour. ItELIGIOUJS: programs 6:45-11:30 am. MUSIC: 
11:30 am -sign -off general popular music featuring 
standards, showtunes, film music. middle-of-the-road. 
Civic calendar 5 min twice daily. Sun all religion, 

except 4-5 pm Greek language program. Personalities 
available for remote broadcasts from ahopping cen- 
ters. Individual establishments, atore openings, etc. 
Recd 8/4/67. 

I. PERSONNEL 
Pres. & Sales Mgr. -Lamar A. Newe.mb. 

3. FACILITIES 
5.000 w.: 1220 ka Non -directional. 
Operating schedule. Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/2 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3b, 3c. 4b, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, 11b, 12b, 13b, 14a, 15b. 
Basic Rates: 20b. 21a. 21c, 22a, 23a, 24a, 25a, 28a, 

29b, 30, 32a, 33d. 
Contracta: 40a, 41, 42a, 42c, 43, 44a, 97a, 48, 51a, 

51c. 
Comb.; Cont. Discounts: 80b, 60d, 60e, 60f, 61a. 62a. 
Cancellation: 70a. 70e, 71b, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
ER 2/1/60-Rec'd 1/23/68. 

6. SPOT ANNOUNCEMENTS 
Ix 50x 150x 950x 500x 1000x 

1 min 12.00 11.25 10.50 9.75 8.75 7.50 
30 sec 9.00 8.50 8.00 7.50 6.75 8.00 

10. SPECIAL FEATURES 
Ix 50x 1SOx 350x 500x 1000x 

Newscasts 20.00 18.50 17.50 16.50 14.75 13.50 

WGAY (FM) 
1959 

WASHINGTON, D. C. 

©0 F.iMO 

A Connie B. Gay Station 
Subscriber to the NAB Radio Code 

Media Code 4 209 2800 4.00 
WGAY. Inc. World Bldg., 8121 Georgia Ave., Silver 

Spring, Md. 20910. Phone 301-587-4900. 
STATION'S PROGRAMMING DESCRIPTION 

WGAY (FM): Programmed for adults and young 
adults. 
MUSIC: popular standards, showtunes, film music, 
light jazz. Music features 3 contrasting arrange- 
ments of same selection, group of songs related to 
central theme. Tempo appropriate to time of day. 
Music clustered in uninterrupted 15 min segments. 
Non -personality format. NEWS: on half hour, head- 
lines on hour. 15 min news at 7:45 am. Weather 
feature at :15. Sports feature at :45. Government 
retorts. also at :45, covering news of interest to 
government employees. Stock market report and news 
of entertainment world each weekday afternoon fol- 
lowing 9:30 pm newscast. Contact Representative for 
further details. Recd 9/1/67. 

I. PERSONNEL 
l'res. K Chnnn. of Bd. -Connie B. Gay. 
Vice-Pres. & Gen'l Mgr. -Ted Dorf. 
l'rocrato Director -Bob Chandler. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
ERP 50,000 w.; 99.5 mc. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 372 ft. above average terrain. 
Partial simulcast operation. Operated separately Meal 
sunset -sunrise. For simulcast facilities see WQMR. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3c, 4a, 5. 6b, 7b, 8. 
Rate Protection: 10e. lie, 12e, 13e, 14e, 15b, 16. 
Basic Rates: 20a, 21e. 22b, 23a, 24a, 24e, 25a, 27, 

28b. 28c. 29b. 31, 32b, 33a. 
Contracts: 40a, 41. 42a, 43, 44a, 45, 46, 47a, 48. 49, 

50. 51e. 
Comb.; Cont. Discounts: Bog, 801 61e. 62a. 
Cancellation: lob, 70d, 71a. 72, 73b. 
Prod. Services: 80. 81. 82. 
AM facilities: WOMB. 

TIME RATES 
ER 7/1/68-Rec'd 5/22/68. 

AA -9 pm -midnight. 
A -Midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
('LASS AA 

la 26x 52x 104x 2600 520x 
1 min 15.00 14.50 14.00 13.50 13.00 12.50 
Class A: 50% of 1 -min. 

7. PACKAGE PLANS 
ROS PACKAGES 

601 12tí 18 ti 24 ti 
1 min 12 11 10 9 

WGMS WGMS-FM 
1946 1945 

BETHESDA, MD. 

RKO General Broadcasting 
Notional Sales 

©O FIMO 
An RKO General Station 

Media Cade 4 209 3200 6.00 
1tKO General Inc., 5100 Wisconsin Ave. N. W.. 

Washington. D. C. 20016. Phone 202-244-8600. 
STATION'S PROGRAMMING DESCRIPTION 

WGMS: Exclusively classical music programmed. 
80% of schedule pre-programmed by staff music di- 
rector. Traffic 0-10 am & 3-7 pm, shorter orches- 
tral, choral. chamber, classics, 5 min international, 
national, weather, financial bulletins on hour and 
half hour. 10 am -3 pm standard classical orches- 
tral, instrumental repertoire as well as complete spec- 
trum of serious music. News, weather, financial 
bulletins hourly. 7 pm -12M symphonic, chamber, re- 
citalists, major orchestras, live concerts. Weekends 
same plus sacred choral, complete opera. All night 
classical, FM only. COMMERCIAL POLICY: all 
selections presented complete, uninterrupted. Major 
programs include symphony, orchestra, opera, con- 
certs all broadcast in entirety. Contact Representa- 
tive for further details. Recd 3/28/68. 

DISTRICT OF COLUMBIA 
I. PERSONNEL 

Vice-Pres. & Gen.] Mgr. -Floyde E. Hesston. 
General Sales Manager -Dick Poe. 

2. REPRESENTATIVES 
RKO General Broadcasting National Salem. 
Toronto -11K0 Distributing Corp. of Canada, Ltd. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 570 kg. 

Directional -separate patterns day and night. 
Operating schedule: 6 am -midnight. EST. 
FM -ERP 20,000 w.; 103.5 mc. Stereo. 
Antenna ht.: 435.4 ft. above average terrain. 
Operating schedule: 24 hrs. daily. 

4. AGENCY COMMISSION 
15% on net time: no cash diamant. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. la, 3b, 3c, 3d, 4a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 10e. Ile. 12e. 13e, 14c, 18. 
Basic Rates: 20b, 210, 24a, 25a. 26, 27. 28b, 30, 33a. 
Contracts: 40a, 41, 42b, 42d, 94b, 45, 46, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 60h, 601. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 
RKO Broadcast Code applies. Commercial allowances 
may fall below stated maximum because of classical 
music format. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 12 Elf 7/1/68 -Reed 5/29/68. 
AA -Mon thru Fri 7-11 pm; Sat & Sun noon -sign - 

A -Mon thru Fri 8-10 am & 3-7 pm; Sat & Sun 9 
am -noon. 
B -Mon thru Fri 10 am -3 pm & 11 pm -midnight; 
Sat & Sun sign -on -9 am. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE 
CLASS AA 

6ti 12 ti 18 ti 24 ti 
1 wk 26 25 24 23 
13 wk 25 24 23 22 
52 wk 23 22 21 20 

CLASS A 
I wk 25 24 23 22 
13 wk 24 23 22 21 
52 wk 22 21 20 19 

CLASS B 
1 wk 22 21 20 19 
13 wk 21 20 19 18 
52 wk. 19 18 17 16 

30 SECONDS 
CLASS AA 

1 wk 
13 wk 
52 wk 

CLASS A 

22 
21 
19 

21 
20 
18 

20 
19 
17 

19 
18 
18 

1 wk 21 20 19 18 
13 wk 20 19 18 17 
52 wk. 18 17 16 15 

(This listing continued on next page) 
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DISTRICT OF COLUMBIA 
Washington -W G M S, W G M S-FM-Cont'd 

CLASS B 
6 t1 12 ti 18 t1 24 ti 

1 wk 18 17 16 15 
13 wk. 17 16 15 19 
52 wk.. 15 14 13 12 
10 sec: 50% of 1 -min. (Does not apply to Total/ 
Come Audience Plans.) 

RATEHOLDERS-A OR B 
1 min 30 30 sec 26 
AA, A and B spots may be combined for greater 
frequency discount. 
1 -minute and 30 -second or less spots may be com- 
bined for greater frequency discount. 

7. PACKAGE PLANS 
TOTAL/CUME AUDIENCE PLANS 

Drive Time -Mon thru Fri 6-10 am & 3-7 pm. 
Daytime -Mon thru Fri 10 am -3 pm. 
Evening -Mon thru Fri 7 pm -midnight. 
Weekend -Sat & Sun sign -on -sign -off. 
PER WK. EA: I min 30 see 
Plan 1. 15 ti (6 Drive, 5 Day, 2 Eve, 

2 Wknd) 20 16 
Plan 2, 20 ti (7 Drive, 7 Day, 3 Eve, 

3 Wknd) 19 15 
Plan 3. 25 ti (9 Drive, 9 Day, 3 Eve, 

4 Wknd) 18 14 
10. SPECIAL FEATURES 

5 -MINUTE NEWSCASTS 
Ile 26e 52e I04x 156e 260e 

Ea 50 48 44 40 36 32 

WHFS(FM) 
1961 

BETHESDA, MD. 

© I F'MD 

Media Code 1 209 3600 7.00 
High Fidelity Broadcasters, Inc.. 4853 Cordell Ave.. 

Bethesda, lid. 20014. Phone 301-656-0600. 
I. PERSONNEL 

Manager -J. Alvin Jeweler. 
Sales Manager -Jacob Einstein. 

2. REPRESENTATIVES 
Herbert E. Grockln & Co. 

3. FACILITIES 
ERP 2,300 w.; 102.3 mc. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 340 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3d, 4e, 5. 6a, 7a, 8. 
Rate Protection: 15b, 16. 
Basic Rates: 20a, 24b, 28e, 28e. 29e, 33e. 
Contracta: 40e, 45, 46, 47c, 51b. 
Comb.; Cont. Discounts: 60e, 60f, 61b, 62b. 
Cancellation: 70b, 70d, 71e. 73a. 
Prod. Services: 80. 82. 
Member: The Groskin Grotto. 

TIME RATES 
ER Rec'd 1/3/67. 

6. SPOT ANNOUNCEMENTS 
le 15e 30e 60e 125e 250e 500x 

1 min 15.00 19.00 13.00 12.00 11.00 10.00 9.50 
8. PROGRAM TIME RATES 

lx 15x 30x 60x I25x 260x 500x 
I ..... 105 100 95 90 86 82 78 
1/2 hr 79 75 71 67 64 61 58 
5 min 44 42 - 40 38 36 34 32 

WINX 
1940 

ROCKVILLE, MD. 
Media Code 4 209 4000 9.00 
Montgomery County Broadcasting Co., Inc.. Radio 

Center. Rockville. Md. 20850. Phone 301-424-9292. 
STATION'S PROGRAMMING DESCRIPTION 

WINX: Programmed for young adults and teens. Air 
celebrities emcee entire operation. 80% music, 15% 
news and public service 6 am -12M. Local on -the -spot 
news facilities. Network national and international 
news 5 min per hour on half hour- Detailed local and 
regional weather. 3 sports shows daily M -Sat, plus 
sports scores every 15 min 2:30 pm -12M M -Sun. 
Station participates in community activities, fund 
drives, school and civic events. Station basketball 
team available for charities. Personalities available 
for appearances. Studio facilities available for inter- 
views and celebrity visits. 15 min local business news 
6 pm Wed. Variety of contests end stunts. COM- 
MERCIAL POLICY: 9 minutes per half hour seg- 
ment. Contact Representative for further details. 
Rec'd 7/28/67. 

I. PERSONNEL 
Resident -Richard Eaton. 
Vice -Res. Sales -Pierre D. Eaton. 
Sales Manager -Mark Zander. 

2. REPRESENTATIVES 
UBC Sales. 

3. FACILITIES 
1,000 w. days. 500 w. nights: 1600 kc. 

Non -directional. 
Operating schedule: 24 hours daily. 114T. 

4. AGENCY COMMISSION 
15/0 time and live charges. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob, 11b. 12h, 13b, 14b, 16. 
Basic Rates: 205, 20b, 21b, 21c, 21d, 22e, 23a, 24a, 

25a, 26, 27. 28b, 29a, 30, 31, 32e. 
Contracts: 40a, 41, 42b, 43, 45. 46, 47a, 51b, 51c. 
Comb.: Cont. Discounts: 60e, 60c, 61e. 61b, 61e. 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Fred. Services: 80. 81. 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Ef 4/1/67-Rec'd 4/7/67. 

AA -Mon thru Fri 6-10 am & 3-7 pm; Sat 10 am - 
3 pm. 
A -Mon thru Fri 10 am -3 pm & 7 pm -6 am; Sun 
all day. 

7. PACKAGE PLANS -AA- -A- 
PER WK: I min 30 see I min SO see 
10 CI 20 18 18 16 
20 tL 18 16 16 14 
30 ti 16 14 14 12 
40 tL 14 12 12 10 

CONTRACT DISCOUNTS 
26 wk -5% 52 wk -I0% 

WJMD(FM) 
1949 

BETHESDA, MD. 

F;MD 

Media Code 4 209 4400 1.00 
Atlantic Broadcasting Co., Radio Music Hall. 815 

Yee St. N. W., Washington, D. C. 20001. Phone 
202-462-0011. (Auxiliary studios also located 
here.) 

STATION'S PROGRAMMING DESCRIPTION 
WJMD(FM): Programmed for adults. 
MUSIC: 51 min of standard and semi -classical music 
in every hour. I commercial every 15 min. NEWS: 
5 min at :55. Weather and time checks 6-9 em, M -F. 
Stock market report 6:55 pm, M -F. RELIGIOUS: 
1 hour inspirational music 8 am Sun. Contact Rep- 
resentative for further details. Recd 11/27/67. 

I. PERSONNEL 
President -Milton Diener. 
Vice -President -Daniel Diener. 
General Manager -Perry Walden. 

2. REPRESENTATIVES 
Roger Coleman. Inc. 

3. FACILITIES 
EIti' 20.000 w.: 94.7 mc. 
Operating schedule: 7 am -midnight. EST. 
Antenna ht.: 475 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6a, 7e. 
Rate Protection: 10a, 110, 12e, 13a, 14e. 
Basic Rates: 22a, 22b, 23a, 24a, 24b, 28a, 29e. 
Contracta: 40a, 45. 46. 
Comb.; Cont. Discounts: 60a, 60k, 61b, 61c, 62b, 82e. 
Cancellation: 70a. 70c, 71a. 73a. 

TIME RATES 
Elf Recd 4/26/67. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 156e 360e 

1 min 50 40 30 25 20 15 
30 sec 25 20 18 15 14 13 

7. PACKAGE PLANS 
PER WK: 10 ti 15tí 20tí 
1 min 18 16 14 
30 sec 12 11 10 

8. PROGRAM TIME RATES 
55 min...__...._......__..... 90. 5 min..._._. 25. 

e 

WMAL 
1925 

WASHINGTON, D. C. 

mcgavren-guild 
pgw radio, inc. 

R AIR 

Subscriber to the NAB Radio Code 
Media Code 4 209 4800 2.00 
Evening Star Broadcasting Co., 4461 Connecticut Ave.. 

N. WV., Washington, D. C. 20008. Phone 202-537- 
1100. TWX 202-965-0802. 
STATION'S PROGRAMMING DESCRIPTION 

WMAL: Programmed for adult general interest. 
AIR PERSONALITIES handle all segmenta. News. 
5 min every 30 min. 6-10 am middle-of-the-road 
music, comedy, helicopter traffic reporte. 10 am -2 pm 
midJle-of-the-rond music, information. 2-6 pm mid- 
dle-of-the-road music, helicopter traffic reports. 6- 
7:30 pm news and commentary. 7:30-12M Jazz ori- 
ented. 12M-6 am popular music, ehowtunes. SPORTS: 
professional and high school football, basketball, golf. 
Sea condition reports, aviation weather forecasts. 
Contact Representative for further details. Rec'd 
8/18/67. 

I. PERSONNEL 
Vice -President -Fred S. Houwink. 
General Manager -Andrew M. Ockershausen. 
National Sales Manager --Charles Mecates. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio. Inc. 

3. FACILITIES 
5.000 w.; 630 kc. Directional. 
Operating schedule: 24 houn daily. EST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 3b, 3d, 4a. 4d. 5, 6b. 7b. 8. 
Rate Protection: 10g, 11g, 12g, 13g. 14g, 15e. 
Basic Rates: 20b, 21d, 22a. 23e. 23b, 24a, 24c, 25e. 

27. 28a, 28c. 29e, 29b, 30, 32b, 33b. 
Contracts: 40c, 41, 42a, 42c. 43, 44b, 45, 48, 48, 49, 

51a. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
All rebates payable in additional time only. No re- 
bates allowed to accumulate beyond contract year. 
Itateholder must be for at least 3 spots per week of 
the same length and category as regular schedule. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 27 ER 9/1/68-Rec'd 8/8/68. 
6. SPOT ANNOUNCEMENTS 

AAA -Mon thru Frl 6-10 am. 
AA -Mon thru Fri 3-7 pm; Sat 6-10 am. 
A --Sat 10 am -8 pm; Sun 6 am -8 pm. 
B -Mon thru Fri 10 am -3 pm. 
C -All other times. 

CLASS AAA -I wk- -52 wk - 
P E R W K : I min 30 see 10 see I min 30 see 10 see 
1 ti 115 92 58 100 80 50 
12 ti 100 80 50 90 72 45 

CLASS AA 
1 ti 75 60 38 70 56 35 
12 ti 67 54 34 62 50 31 

CLASS A 
1 ti 55 44 28 50 90 25 
12 tL 50 40 25 45 36 23 

CLASS B 
1 ti 50 40 25 45 36 23 
12 ti 45 36 23 41 33 21 

CLASS C 
3 ti.....- 32 26 16 29 23 15 
12 ti 29 23 15 26 21 13 
All spots will rotate within their time classification. 
30 -seconds or 10 -seconde cannot be combined with 
minutes for discounts. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PLAN: I 11 III IV V 
Mon -Sat 6-10 am 1 2 3 4 6 
Mon -Fri 10 am -3 pm 2 3 5 6 9 
Sat 10 am -8 pm; 

Sun 8 am -8 pm ...... 1 3 4 5 7 
Mon -Sat 3-7 pm 1 2 3 4 6 
Mon -Fri 7 pm -mid; Sat & 

Sun 8 pm -midnight 1 2 3 5 8 
PER WK, EA: 611 12t1 18 ti 24t1 36 ti 
1 min 50 44 41 38 36 
30 sec 40 36 33 31 29 
10 sec 25 22 21 19 13 
All spots will rotate within their time classification. 
1 -minute, 30 -seconds and/or 10 -seconds cannot be 
combined with participation rates to earn additional 
discounts. 

COMMUTER PLAN 
(Mon thru Fri 6-10 am & 3-7 pm) 

PER WK, EA: I min 30 see 10 see 
5 ti in AM, 5 ti In PM..._ 85 68 43 

TOTAL CIRCULATION PLAN 
100 10 -sets spots wkly 1000 

MIDNIGHT -6 AM 
Flat, ea 8 

e 

WMAL-FM 
1948 

WASHINGTON, D. C. 

Stereo 
R AFB ©0 F 

Subscriber to the NAB Radio Code 
Media Code 4 209 4801 0.00 
Evening Star Broadcasting Co., 4461 Connecticut 

Ave., N. W., Washington. D. C. 20008. Phone 
202-537-1100. TWX 202-965-0802. 
STATION'S PROGRAMMING DESCRIPTION 

WMAL-FM: Programmed for adults. 
AIIt PERSONALITIES handle all segments. MUSIC: 
general popular featuring standards, film music, show - 
tunes, middle-of-the-road. NEWS: network and local. 
SPORTS: home and away professional football. 
COMMERCIAL POLICY 2 one minute announcements 
permitted in 15 minute segments. Contact Repre- 
sentative for further details. Recd 10/16/67. 

I. PERSONNEL 
Vice -President -Fred S. Houwink. 
General Manager -Andrew M. Ockerahausen. 
National Sales Manager -Chao. Mecatee. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio. Inc. 

3. FACILITIES 
ERP 24.500 w.: 107.3 mc. 
Operating schedule 7:00-1:45 am. 
Stereo schedule: 9:00 am -midnight. 
Antenna ht.: 410 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on station time and applicable program changes. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3e, 3d, 4a, 4d. 5. Ob, 7b, 8. 
Rate Protection: 10g. 11e. 12g, 13g, 14g. 
Basic Rates: 20a. 20b, 21b, 22a, 24a, 24e. 25a, 27. 

28c. 29a, 32b. 33b. 
Contracts: 40a. 41, 42a, 94a, 45. 46. 51c. 
Comb.; Cont. Discounts: 60a. 60c, 61b, 62a. 
Cancellation: 70a, 70c. 71a. 73h. 
Affiliated with American FM Network. 
TV facilities: WMAL-TV. 
The number and frequency of commercials will be 
limited by the characteristics of WMAL-FM's music 
format. Talent additional where selected by sponsor. 

TIME RATES 
No. 8 ER 9/15/68-Rec'd 9/16/68. 

AA -Mon thru Fri 4 pm -midnight; Sat & Sun all 
day. 
A -Mon thru Fri 9 am -4 pm; daily midnight -1:45 
am. 

6. SPOT ANNOUNCEMENTS 
I MIN: Ill 10 ti 20tí 30tí 

AA 16 11 9 8 
A 14 9 8 7 

'ROS. AA and A .... 8 7 6 
() Consecutive weeks discount not applicable. 

30 sec or less: 80% of 1 -min. 
10 sec or less: 50% of 1 -min. 

8. PROGRAM TIME RATES 
A 

I hr 1/2 hr 1/4 hr I hr 1/2 hr 1/4 hr 
1 x 80 66 45 65 43 37 
3 e 70 58 40 55 37 32 
5 e 60 50 35 45 31 27 
7 e 50 42 30 35 25 22 

CONSECUTIVE WEEKS DISCOUNT 
26 wk -5% 52 wk -l0% 

COMBINATION AM/FM 
Frequency on AM earns additional discount on FM 
schedule purchase. 
12 ti wkly on AM -add 10% to FM earned discount. 

(Washington continued on next page) 
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SELECTION 

SIMPLIFIED 
KeauÈáisäwáiiiäïi.>ï;.mm;'. 

... BY CITY 
Every commercially -licensed 
AM and FM radio station in 
the U. S. is listed in SRDS 
Spot Radio Rates and Data. 
Stations are listed alphabeti- 
cally according to the city or 
metro area they serve. 

v 'i;ti:iL`s'.a:ö.áiwemensenaten 

...BY 
FOREIGN 

LANGUAGE 
PROGRAMMING 
Stations with at least one pro- 
gram are listed by state, al- 
phabetically showing the lan- 
guage and number of weekly 
hours of foreign language 
programming, in the monthly 
edition. 

reák:ái:'Ix'-",':e>`sY.ay`sé.i'dma m 
...BY 

NEGRO 
PROGRAMMING 
Stations listed alphabetically 
by state, city and call letters. 
Stations having at least one 
regularly scheduled program 
are shown with total weekly 
hours of Negro programming, 
in the monthly edition. 

:.... .,,.. .. . 
. 

. 
e: ^e 
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131Y 
FARM 

PROGRAMMING 
Stations are listed alpha- 
betically by state, showing 
station's total weekly farm 
broadcast hours, in the month- 
ly edition. 
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These special features are 
kept current monthly. Check 
the contents page for the loca- 
tion of these and other feature 
bonuses to aid your media 
selection. 
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Washington -Continued 
WMOD (FM) 

(formerly WOL-FM) 
1946 

WASHINGTON, D. C. 

STEREO 

A Sonderling Station 
WOL, Inc.. 2000 P. St., N. W.. Washington. D. C. 

20038. Phone 212-462-3900. 

I. PERSONNEL 
President -Egmont Sonderling. 
Exec. Vice-Pres. & Gen'l Mgr. -John H. Pace. 
General Sales Manager -Robert A. Fishman. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
ERP 50,000 w.' 98.7 mc. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 485 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a. 2b, 3a, 314. 3d, 4a, 4d. 5. 1313, 

7b. 8. 
Rate Protection: 10e, 11e, 12c, 13e. 14e, 151). 16. 
Basic Rates: 20e. 20b, 21a, 21d. 22e. 22b, 23a, 23b, 

24a, 29b, 24c, 25a, 26, 28a, 28c, 29a. 29b, 30, 83e. 
Contracts: 40a, 44e. 46. 51a, 51b, 51e. 
Comb.; Cont. Discounts: Gob. 60d, 60e, 00f, 80g. 

80h. 61e. 61b, 62b. 62d. 
Cancellation: 70a. 70e, 71a, 72, 735, 73b. 
Prod. Services: 80. 
AM facilities: WOL. 

TIME RATES 
No. 2 Eft 9/88 -Reed 9/27/68. 

AA -Mon thru Frl 5-10 pm; Sat & Sun 6 am - 
midnight. 
A -Mon 'thru Fri 6 am -5 pm; Mon thru Sat 10 pm - 
1 am. 
B -Tues thru Sun 1-6 am. 

0. SPOT ANNOUNCEMENTS 
AA A 

PER WK: 1 min 20/30 10 see I min 20/30 10 see 
1 ti..._ 12 10 7 10 8 6 
12 ti 10 8 6 8 6 5 
18 ti 9 7 5 7 6 4 
24 ti 8 6 5 6 5 4 
36 ti .... .... .... 5 4 3 
B, flat 4. 
Rateholder: 3 spots per week allow for consecutive 
week discounts, providing that spots are of same 
length and category as regular schedule. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

(Mon thru Sat 6 am -11 pm; Sun noon -5 pro) 
PER WK: ItI 12 ti 18ti24ti 

AA 18 15 14 12 
A 15 12 11 9 

Includes open end close billboards, plus 1 -minute 
spot. 

ANNUAL FREQUENCY DISCOUNTS 
28 censee wks-5% 52 consec wks-10% 

W O 
1924 

WASHINGTON, D. C. 

A Sonderling Station 
Media Code 4 209 5200 4.00 
WOL Inc., 2000 "P" St.. N. W., Washington. D. C. 

20036. Phone 202-462-3900. 

I. PERSONNEL 
President -Egmont Sonderling. 
Exec. Vice-Pres. & Gen'l Mgr. -John H. Pace. 
General Sales Manager -Robert A. Fishman. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
1,000 w. days, 250 w nights; 1450 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0: 10th of following month, 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2b, 3e, 4a, 5, Ga, 7b, 
Rate Protection: 10c, llc, 12e, 13c, 14c, 16. 
Basic Rates: 20e. 21b, 21d, 22a, 23a, 24e, 25e, 280. 

29a, 33a. 
Contracts: 40e, 41, 43, 45, 48. 
Comb.; Cont. Discounts: Gob, 80d, 601, 81e. 
Cancellation: 70e, 70e. 71a, 738, 
Prod. Services: 80. 
Rates quoted herein guaranteed for a period of 3 
months from the effective date of any increase in 
these rates, end providing that these broadcasts con- 
tinue without interruption during rate protection 
period. 
I'M facilities: WMOD (FM). 

TIME RATES 
No. 4-A Ed 9/68-Rec'd 8/29/68. 

.AAA -Mon thru Fri 6-10 em. 
AA -Mon thru Fri 3-7 pm; Set 8-10 em. 
A -Mon thru Fri 10 am -3 pm; Sat 10 am -7 pm; Sun 
6 am -7 pm. 
II -Daily 7 pm -midnight. 
C -Dally midnight -6 am. 

( 
You can't buy 

Washington, D.C. 
without buying 

NUMBER 
ONE 

IN TOTAL 
LISTENERS* 

6 a.m. to 
12 midnight 

Mon. -Fri. 
61% more listeners 

than nearest competitor 

NUMBER 
ONE 

IN DELIVERY* 
Men and 

Women 18-49 
6 a.m. to 

12 midnight 
Mon. -Fri. 

*MAY, JUNE, JULY 1968 

7 COUNTY 
PULSE ESTIMATE 

WASHINGTON, D.C. 
Represented by Bernard Howard Company 

New York Chicago Atlanta 
Los Angeles San Francisco 

*Average 1/4 hour 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK, ROTATING: I min20/3010 see 
Fixed position......_......_......_......... 84 51 38 
Less than 6 ti. _ 59 47 35 
8 ti _....._... 54 43 32 
12 ti. 51 41 31 
18 ti 48 38 29 

CLASS AA 
Fixed position 57 46 34 
LOSS than 8 LL _....._.._.._.-_._ 52 42 
6 ti 49 39 291 
12 ti..._ 48 37 28 
18 ti 43 34 28 
24 ti. ......___............_...._..-.-......_..._ 41 33 25 

CLASS A 
Fixed potation 51 41 31 
PER WK, ROTATING ANY 6 DAYS: 
Lesa than 6 ti 46 37 28 
6 ti (1 per day) 41 33 25 
12 U (2 per day) 37 30 22 
18 ti (3 per day)..._.._ 34 27 20 
24 U (4 per day) 32 28 19 
30 U (5 per day) 31 25 19 

CLASS B 
Fixed position. 39 31 23 
PER WK, ROTATING ANY 8 DAYS: 
Less than 6 ti ...... _ ...... ________ 34 27 20 
6 ti (1 per day) 29 23 17 
12 U (2 per day) 25 20 15 
18 U (3 per day) - 22 18 13 
24 U (4 per day) ..... _.._..._..... _ 19 15 11 
30 U (5 per day) _...._ 18 14 11 

CLASS C 
Flat 

7. PACKAGE PLANS 
12 10 7 

WEEKLY CIRCULATION PLANS 
PLANS, PER WK: I min 20/3010 see 
A. 12 ti (2AAA, 3AA, 4A, 3B)...__. 403 322 242 
B. 18 U (4AAA, 5AA, 5A, 4B)...__. 585 452 339 
C, 24 U (SAAA, 6AA, 8A. 5B) 695 556 417 
D, 36 U (7AAA, 8AA. 12A, 9B)..._ 946 757 588 
Spots must be scheduled equally over 7 -day period 
and rotate within Ume classification. Immediately 
preemptible. No further discount. Rates subject to 
change on 30 days notice. 

TRAFFIC PLANS 
(Rotating 8-10 am & 3-7I pm) 

PER W K in 20/30 IO see 
12 U (5 in AM, 7 in PM)..._ 537 930 322 
18 ti (8 in AM. 10 in PM)..._.._.._ 741 593 445 
24 ti (10 in AM, 14 in PM) 938 750 563 

ALL NIGHT SHOW 
(Midnight -6 am Tues thru Sun) 

PER WK, 1 MIN: 
18 ti rotating wkly..._ ....... _._..... _.._ _.._____.......... 125 
30 ti rotating wkly _._........__.._.-.._... 195 

10. SPECIAL FEATURES 
HEADLINE NEWS & SPORTS CAPSULE 

PER WK: AAA AA A B 
Leas than 8 U 63 56 50 38 
6 U. 57 52 43 31 
12 U. 53 47 40 26 
18 ti 50 44 38 23 
Includes 30 -second spot, open and close. 

ANNUAL FREQUENCY DISCOUNTS 
26 senses wk -5% 52 cataeo wk -l0% 
Discounts applied eo earned. Only consecutive week 
expenditures of 100.00 or more may combine to 
qualify for 

n FREQUENCY COMBINATIONS 
Minutes, 20/30 seconds, and ID's may combine to 
earn weekly frequency discounts. Weekly Cireulatien 
Plane may not combine with minutes, newscasts. 
20/30 seconds, and ID's to earn weekly frequency 
discounts. Weekly Circulation Plana can combine with 
other weekly circulation plans for further weekly 
frequency. Newscasts can only combine with other 
newscasts for frequency discounts. 

RATEHOLDER 
3 rateholder spots per week allow for consecutive week 
discounts, providing that spots are of the same length 
and category as regular schedule. 

WOL-FM 
NOTE: The call letters of this station have been 
changed to: 

WMOD (FM) 

WOOK 
1947 

WASHINGTON, D. C. 

Media Code 4 209 5600 5.00 
United Broadcasting Co., Inc., 5321 First I'Isce, 

N. E. Washington, D. C. 20011. Phone 202-882- 
2500. 

I. PERSONNEL 
President -Richard Eaton. 
Vice-Pres. & Gen'l Mgr. -E. Carlton Myers. 
ProgramDirector-Cliff Holland. 

2. REPRESENTATIVES 
UHU Sales. 
Dallas -Mario Messina Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 24 boon daily. EST. 
FM FACILITIES 
See listing of WEAN (FM). Washington, D. C. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e. 4e, 5. Ga, 8. 
Rate Protection: 10e, lie. 13e. 14e. 
Basic hates: 205. 24e. 
Contracts: 40a. 41, 42b. 45, 48, SIb. 
Comb : Cont. Discounts: 60d. 60e, 61a. 
Cancellation: 70a, 70e, 71a, 73e, 73b. 
Prod. Services: 82. 
Program units and announcements cannot be combined 
for frequency discounts. All rates unless otherwise 
noted apply from sign -on to sign -off. No commitment 
protection for more than 2 weeks. 
Affiliated with SIBS Radio Network. 

TIME RATES 
Rates effective Starch 3, 1965. 
Rates received March 8, 1965. 

DISTRICT OF COLUMBIA 
8. SPOT ANNOUNCEMENTS 

Class AA -6:00-10:110 em and 4:00-7:00 pm Mon 
thru Bat. 
Class A-10:00 am -4:00 pm and 7:00-10:00 pm Mon 
thru Sat; 6:00 am -10:00 pm Bun. 
Class B -All other times. Class Class Claus 
PER WK: AA A B 
Lees than 8 ti 30. 24. 20. 
6 ti .__.._._...._......._...-.._._.... 25. 20. 18. 
12 tl....._..._ _.._.___. 23. 19. 18. 
18 ti_.......__..... 22. 18. 15. 
24 ti.........- _....__ ......................_....__. 21, 17. 14. 
80 ti 20. 16. 12. 
20/30 sec: 80% of 1 -min. 8/10 sec: 80% of 1 -min 

WPGC 
1954 

BLADENSBURG, MD. 

(¡/nn // //¡¡ ¡ 
`YVlorlt CJassell llo,, CJge) 

R A B 

Media Code 4 209 8000 7.00 
WPGC, Inc., Box 8550, Washington, D. C. 20027. 

Phone 301-779-2100. 

STATION'S PROGRAMMING DESCRIPTION 
WPGC: Programming features popular music, current 
hits, plus liberal use of past hits all contained 
within a personality top 40 format. Emphasis on 
local news. broadcast twice each hour. featuring news 
beeper actualities, sports results 10 times daily. 
hourly views and opinions on local issues expressed 
by listeners. Heavy emphasis on community involve- 
ment placed through station initiated public service 
drives. Contact Representative for further details. 
Rec'd 9/25/87. 

I. PERSONNEL 
President -Maxwell E. Richmond. 
Vice-Pres. & Gen'I Mgr. -Robert Howard. 
Program Director -Charles Shoe. 

2. REPRESENTATIVES 
Mort Bassett & Co.. Inc. 

3. FACILITIES 
10.000 w. days: 1580 ke. Directional. 
Operating schedule: Sunrise -local .sunset EST. 
Partial simulcast operation. Simulcast sunrise -local 
sunset. For non-simuleast facilities see WPGC-FM. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

8. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a. 4s. 4d, 5. 6a. 714, 8. 
Rate Protection: 10h, 11b. 12b. 13b, 14b, 15e, 18. 
Basic Rates: 20e. 21b. 22a, 22b, 24a, 25e, 28. 27, 

28b, 28e, 29h. 30. 33e. 
Contracta: 40a. 41. 42b. 42d. 43, 44b. 45. 48, 47e. 

48. 49. 50, 51s. 
Comb.: Cont. Discounts: 80e. 80f. 81e. 6241. 
Cancellation: 70e. 70c, 71a, 72, 78b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
ER 12/1/68-Rec'd 9/9/68. 

AA -Mon thru Sat 8-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm & 7 pm -sign -off; Sun 
sign -on -sign -off. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 8 tI 12 ti 18 ti 24 tI 30 tI 40 tI 50 ti 
AA 40 38 37 38 35 33 31 
A 38 38 35 34 33 31 29 

20/30 sec: 80% of 1 -min. ID's: 80% of 1 -min. 
CONSECUTIVE WEEK DISCOUNTS 

52 wk -10% 
7. PACKAGE PLANS 

IMPACT PLAN 

PER WK: 8 tI (Ì2 tI 18 
1/2A) 

PER tI SO ti 40 tI 50 ti 
Ea 35 34 33 32 31 29 28 
20/30 sec: 80% of 1 -min. ID's: 60% of 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
52 wk -10% 

W P G C -FM 
1957 

BLADENSBURG, MD. 
Media Code 4 209 6200 3.00 
WPGC, Inc., Box 8550, Washington. D. C. 20027. 

Phone 301-779-2100. 
I. PERSONNEL 

President -Maxwell E. Richmond. 
Vice-Pres. & Gen'l Mgr. -Robert Howard. 
Program Director -Charles Shoe. 

2. REPRESENTATIVES 
Mort Bassett & Co.. Inc. 

3. FACILITIES 
ERP 15,700 w.; 95.5 mc. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 360 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -sunrise. For simulcast facilities see WPGC. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See WPGC listing for coded regulations. 

TIME RATES 
F.f7 12/1/68-Itec'd 9/9/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6ti 12íI 18ti 24 t1 30 ti 40í150t1 
1 min 15 14 13 12 11 10 9 
20/30 sec: 80% of 1 -min. ID's: 60% of 1 -min. 

CONSECUTIVI, WEEK DISCOUNTS 
52 wk -10% 

(Washington continued on next page) 
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DISTRICT OF COLUMBIA 
Washington -Continued 

WPIK 
1945 

ALEXANDRIA, VA. 

adam young inc. 

Media Code 4 209 6400 9.00 
The Potomac Broadcasting Corp.. 523 lst St.. Alex- 

andria. Va. 22314. Phone 703-683-3000. 

STATION'S PROGRAMMING DESCRIPTION 
WPIK: Programmed for all ages. 
MUSIC 85%: country and western, singles 75%, 
albume 25%. Singles intermixed with country and 
western standards during all hours excepting drive 
times, 7-9:30 am & 4-8:30 pm, when only top -rated 
singles are featured. Brief interviews with recording 
artists. NEWS: on hour. 15 min at 8 am, noon & 
5 pm, 5 min all other hours. Network news on half 
hour. Emphasis on time, temperature and weather. 
Live weather reports from US Weather Bureau. 
Washington, at 7:35 am & 12:10 pm. AAA traffic 
reports 10 min before and 20 min after hour during 
drive times. Network sports weekends. Contact Rep- 
resentative for further details. Rec'd 1/29/68. 

I. PERSONNEL 
President -Carl L. Lindberg. 
Vice-Pres. & Gen'l Mgr. -Howard B. Hayes. 
General Sales Manager -Marshall Ginsburg. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
5.000 w. days; 730 kc. Directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2b. la, 3b, 3d. 4a, 4d, 5, 6e. 7a, 8. 
Rate Protection: l0c, 11c. 13c, 14c, 15b. 18. 
Basic Rates: 20b, 21a, 21b, 22a, 24b, 25a, 26, 27, 

28a, 28e, 29e. 33a. 
Contracts: 40a. 44e. 97e. 48, 50, 51b. 
Comb.; Cont. Discounts: 60d. 60e. 60f, 601. 62d. 

Cancellation: 70a, 70e. 71a, 72, 73e. 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Following national rates apply to all advertisers lo- 
cated outside Metropolitan Washington, D. C., and 
Baltimore, Md. 

TIME RATES 
ER 10/1/88-Rec'd 10/8/88. 

AA -6-9 am & 3-6:30 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 6t1 
1 min 28.00 
30 see 22.40 
10 sec 14.00 

I2ti 
25.00 
20.00 
12.50 

18tí 
2.2.00 
17.80 
11.00 

24t1 
20.00 
16.00 
10.00 

CLASS A 
PER WK: 6ti 12ti 18tí 24ti 38 ti 
1 min 24.00 22.00 20.00 18.00 16.00 
30 sec..._ 19.20 17.60 16.00 14.40 12.80 
10 sec 12.00 11.00 10.00 9.00 8.00 

8. PROGRAM TIME RATES 
Ix 262 52x 104x 2602 5202 

5 min. ..... 36.00 34.50 33.00 31.00 29.00 27.00 
Different classifications of spots may be combined 
for maximum discounts. 

WQMR 
1945 

SILVER SPRING, MD. 

AVERY-KNODELe INC. 
R AIB ©OFIMD 

A Connie B. Gay Station 
Subscriber to the NAB Radio Code 

Media Code 4 209 6800 0.00 
WGAY, Inc., World Bldg., 8121 Georgia Ave., Silver 

Spring, Md. 20910. Phone 301-587-4900. 

STATION'S PROGRAMMING DESCRIPTION 
WQMR: Programmed for adults and young adults. 
MUSIC: popular standards, showtunes, film music, 
light jazz. Music features 3 contrasting arrange- 
ments of same selection, group of songs related to 
central theme. Tempo appropriate to time of day. 
Music clustered in uninterrupted 15 min segments. 
Non -personality format. NEWS: en half hour, head- 
lines on hour. 15 min news at 7:45 am. Weather 
feature at :15. Sports feature at :45. Government 
reports, also at :45. covering news of interest to 
government employees. Stock market report and news 
of entertainment world each weekday afternoon fol- 
lowing 4:30 pm newscast. Contact Representative for 
further details. Recd 9/1/67. 

I. PERSONNEL 
l'res. & Board Chairman -Connie B. Gay. 
Vice-l'res. & Gen'l Mgr. -Ted Dorf. 
Program Director -Bob Chandler. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
1,000 w. days; 1050 he. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
Partial simulcast operation. Simulcast during AM 

WGAY alMjours. 
For non -simulcast facilities see 

4. AGENCY COMMISSION 
15/0 net time: 11th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3c, 3d, 9a. 5, 6b, 7b, 8. 
]tale Protection: 10e, 11e, 12e, 13e, 14e, 15b, 16. 
Basic Rates: 20a, 21e, 22b, 23a, 24a, 

28b, 28e, 29b, 31, 32b, 33a. 
24c, 25a, 27, 

Contracts: 40a, 41, 42a, 43, 94e, 45, 
49. 50, 51c. 

96, 47a, 98, 

Comb.: Cont. Discounts: 60g, 601. 61c. 62a. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Minimum rateholder: 1 minute. 
FM facilities: WGAY (FM). 

TIME RATES 
Elf 7/1/68 -Reed 5/22/88. 

AA -Mon thru Fri 6-10 am & 3:30-7 pm. 
A -Mon thru Fri 10 am -3:30 pm & 7-9 pm: Sat & 
Sun 6 am -9 pm. 

7. PACKAGE PLANS 
CLASS AA 
1 MINUTE 

PER WK: I ti 8 t 12 ti I8t1 24íI 30 ti 40 ti 
1 wk 28 25 24 23 22 21 20 
13 wk ....... _... 27 24 23 22 21 20 19 
26 wk 26 23 22 21 20 19 18 
52 wk 25 22 21 20 19 18 17 

CLASS A 
1 wk. 26 23 22 21 20 19 18 
13 wk 25 22 21 20 19 18 17 
26 wk 24 21 20 19 18 17 16 
52 wk 23 20 19 18 17 16 15 
30 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 

8. PROGRAM TIME RATES 
Music in the Air: 13 wk 26 wk 52 wk 
Per 1/4 hr Sun. 75 70 65 
Matinee At One: 
1-2 pm. Sua 225 210 195 
5 min features 45 90 35 
Bernie Harrison Show -Mon thru Fri 4:40 pm. 
5 min (13 wk minimum), per wk 300 
Program ratee earn spot frequency discount. 

10. SPECIAL FEATURES 
NEWCASTS 

Morning News Roundup -Mon thru Sat 7:95-8 am. 
2 1 -minute commercials, plus open and close, 6 pro- 
grams per wk, per program: 
13 wk 375 52 wk 325 
26 wk 350 
3 programs per wk: 
13 wk 244 52 wk 212 
26 wk 288 

If you 
have a product 
to sell to 
women in the 
Washington, D. C. 

area, talk to us. 
We talk to the 
ladies. 

Connie B. Gay Stations 

WQMR 
1050 AM 1000 watts 

W G AY 
99.5 FM 50,000 watts stereo 
Avery Knodel, Inc. Representatives 

WRC 
1923 

WASHINGTON, D. C. 

An NBC Owned Station 

NBC Radio Network 

The Eastman Station 

s,\n R A B 

Subscriber to the NAB Radio Code 
Media Code 4 209 7200 2.01) 
National Broadcasting Co., Inc., 4001 Nebraska Ave.. 

Washington. D. C. 20016. Phone 202-362-4000. 
TWX 202-965-0804. 

STATION'S PROGRAMMING DESCRIPTION 
WRC: Programmed for adults, housewives, commu- 
ters. NEWS: network on hour, local on half hour. 
5:30-6 am farm. 12M-10 am general popular music, 
air personalities. 6-10 am entertainment, sport: 
traffic reports, local public service. 10 am -6 pm al 
personalities, general popular music, market reports. 
Noon -1 pm interviews with celebrities. 4-6 pm en- 
tertainment, traffic reporta, sports. 6-7 pm national, 
local news, weather, sports. 7-8 pm trend music, 
news. 8 pm -12M general popular music, comedy. Sat: 
12:30-3 pm fishing news, general popular music. 6-7 
pm national, local news, sports, trend music. Sun: 
7:45 am -2 pm religious programs. 10-11 pm religious, 
discussion. 11 pm -1:30 am classical music. Sat -Sun 
16 hours network service: general popular music. 
news, sports, interviews. Contact Representative for 
further details. Reed 8/2/67. 

I. PERSONNEL 
Station Manager -Harry A. Karr. Jr. 
Manager, Sales -Arch McDonald. 
Manager, Programs -Dick Denham. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5,000 w.; Jis kc. Directional -Ingot onto. 
Operating schedule: 24 hours Mon thru Sat; 
1:00 am Sun. EST. 
Partial simulcast operation. Simulcast Mon 
Fri 5:30-10 am, 4.7:30 pm & 8.9 pm. For 
simulcast facilities see WRC-FM. 

5:30- 

thru 
non - 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d. 5, 6b, 7b, 8. 
Rate Protection: 10e. 13e. 14c, 15a. 
Basic Rates: 20a, 21c, 21d, 22a. 22b, 23a. 24e, 25a. 
Contracts: 904. 41, 42b, 42d, 45. 46, 47a. 48, 51b. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 61e. 
Cancellation: 70a, 70c, 71e, 73a. 73b. 
Affiliated with Eastman Radio Network. 
Time e broadcasts of programs occurring In network 
optional time la subject to change to other periods 
on 28 days' notice to accommodate network broad- 
casts. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 24 EH 6/2/68-Rec'd 5/1/68. 
A -Mon thru Fri 8-10 am. 
H -Mon thru Fri 3-7 pm. 
C -Mon thru Fri 10 am -3 pm; Sat & Sun 6 am -7 pm. 
D -Daily 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

CLASS A 
Ix 5x 10x 

1 min. 100 85 70 
30 sec 80 68 56 
10 sec ......... 50 43 35 

CLASS B 
1 min 80 70 
30 sec._.._..._..._ 64 56 
10 sec_..._..._..._ 40 35 

CLASS C 
1 min...._...._ 60 50 
30 sec.. 48 40 
10 sec....._...._.._ 30 25 

CLASS D 
1 min_..._ 90 32 28 24 20 18 

22 19 16 14 
10 sec 20 18 14 12 10 9 
Fixed position -lx rate. 
5:30-6 am daily _..._..__..__.._....__._-....._....._ 15 
Midnight -5:30 am ..... 8 
Spots in Section II can combine to earn frequency 
discounts for spots in Sections I and III. However, 
spots in Sections I and III cannot earn a lower rate 
for spots in Section II. 

7. PACKAGE PLANS 
SECTION II 

PER WK, EA: 
., .. ..... -, ..., ...,-.._..__.._.._...._-. .. 
10 ti (2A, 213, 4C, 38 30 
15 ti (3A, 3B, 6C, 3D).-_.,._ 36 29 
20 ti (4A, 4B, 8C, 4D)... _ 34 27 
25 ti (5A, 5B, lOC, 33 28 
30 ti (6A, BB, 12C, 32 25 

I min 30 see IO see 
20 
19 
18 
17 
17 
16 

SECTION III 
HOUSEWIFE AUDIENCE PLAN 

(Mon thru Frl 10 am -3 pm & Sat & Sun 7 em -7 pm) 
EA: 52 102 152 20x 302 
1 min.._.._........_..._..._.._... 35 30 28 26 24 
30 sec .._.... 28 24 22 21 19 
10 sec....._ _.._ _.._... 17 15 14 13 12 

NIGHTTIME AUDIENCE PLAN 

EA: 
(Daily 7 pm -midnight) 

202 30x 
1 min. 23 20 17 15 14 
30 sec 18 16 14 12 11 
10 sec........._.._..._ 12 10 9 8 7 
Spots in Section III can combine with Section I ti. 
earn frequency discounts for spots in Sections I and 
III. 

W R C -FM 
1947 

WASHINGTON, D. C. 
Media Code 4 209 7400 8.00 
National Broadcasting Co.. Inc., 4001 Nebraska Ave., 

N. W., Washington, D. C. 20016. Phone 202-362- 
4000. TWX 202-965-0804. 

I. PERSONNEL 
Station Manager -Harry A. Karr, Jr. 
Sales Manager -Arch McDonald. 
Program Manager -Dick Denham. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
ERP 20,000 w.: 93.9 mc. Stereo. 
Operating schedule: 5:30-1:30 am. EST. 
Antenna ht.: 484 ft. above average terrain. 
Partial simulcast operation. Operated separately Mon 
thru Fri 10 am -4 pm, 7:30.8 pm & 9 pm -I:30 am. 
For simulcast facilities see WRC. 

4. AGENCY COMMISSION 
15/0; time and talent. Payable 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, fib, 7b, 8. 
Rate Protection: 10e, 13e, 14c, 15a. 
Basic Rates: 20a, 21e, 21d, 22a. 22b, 23a, 24c, 25a. 
Contracts: 40a, 41, 42h, 421, 45, 46, 47a, 48, 51b. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 61a. 
Cancellation: 70a, 70c. 71a, 73a, 73b. 
Time of broadcasts of programs occurring in network 
optional time subject to change to other periods on 
28 days notice to accommodate network broadcasts. 
Affiliated with NBC. 

TIME RATES 
Ell Rec'd 9/9/68. 

8. PROGRAM TIME RATES 
55 min 1/2 hr 25 min 20 min 

Ea. 60 35 25 25 

WTOP 
1926 

WASHINGTON, D. C. 

CBS Radio Network 

CBS 

("RADIO 
SPOT SALES 

R AB 
Subscriber to the NAB Radio Cede 

Media Code 4 209 7600 3.00 
Post -Newsweek Stations, Capital Area, Inc., A sub- 

sidiary of the Washington Post Co., Broadcast 
House, 40th & Brandywine Sts., N. W., Washing- 
ton, D. C. 20016. Phone 202-244-5678. 

STATION'S PROGRAMMING DESCRIPTION 
ISo 202 302 WTOP: News, information, sports, open forum. Em- 
..._ ...._ ..._ phasis on community involvement 6 am -11:30 pm with 
_.... _.... _._ studio listener discussion via telephone. Public affairs 
-.-. ...._ in city and suburb about problems of concern. Drive 

time: reports on general news, business news, stock 
market, sports results, traffic reporta from 303 mobile 

60 50 units broadcast from D.C. traffic control center. Play - 
48 40 by-play sporta, American League baseball. Atlantic 
30 25 Coast Conference college football and basketball and 

National League football. Editoriale 4 times a day. 
NEWS: on hour 24 hours a day. MUSIC: 11:30 pm - 

90 35 30 25 1 am & 5-6 am light, semi -classics. 1-5 am serious 
32 28 24 20 symphony. Contact Representative for further details. 
20 18 15 13 Reed 8/16/67. 

I. PERSONNEL 
Vice -Pros. & Gen'l Mgr. -Lloyd W. Dennis. Jr. 
General Sales Manager -Peter V. O'Reilly. 
Program Director -William H. Shupert, Jr. 

2. REPRESENTATIVES 
CBS Radio Spot Salsa. 

3. FACILITIES 
50,000 w.; 1500 he. Directional. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simulcast 6 am -6 pm 
Mon thru Fri; 6 -IO am Sat. For non -simulcast 
facilities see WTOP-FM. 

4. AGENCY COMMISSION 
15% on net time after discounts. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4a. 5, 6b, 7b, 8. 
Rate Protection: 10e, 12e, 13e, 14e. 
Basic Rates: 20b. 24a, 24e. 27, 33a. 
Contracts: 40b, 41, 92a, 46. 51b. 
Comb.; Cont. Discounts: 60d. 61a, 62b. 
Cancellation: 70a. 70e, 71a, 73a, 73b. 
Prod. Services: 82. 
Affiliated with CBS Radio Network. 

(This listing continued on next page) 
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Washington -W T 0 P -Continued 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 35 Eff 7/1/68-Rec'd 7/5/68. 

AM -Drive -Mon thru Fri 6-10 am. 
PM Drive -Mon thru Fri 3-7 pm. 
Daytime/Nighttime/Weekend-Mon thru Fri 10 am - 
3 pm & 7-11:30 pm; Sat 6 am -11:30 pm; Sun 8 am - 
midnight. 

6. SPOT ANNOUNCEMENTS 
SECTION I -SPOTS AND PARTICIPATIONS 

1 MINUTE 
AM DRIVE 

12 ti 24 ti 
85 .... 
55 .... 

55 50 
50 45 

DAYTIME/NIGHTTIME/WEEKEND 
1 wk. 60 50 45 40 35 30 
52 wk 45 40 35 30 25 

(') Fixed position and limited rotation. 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
All 30 and 10 second unit rates rounded to nearest 
dollar. 

7. PACKAGE PLANS 
SECTION II -MAXIMUM IMPACT PLANS 

TOTAL AUDIENCE 
Number of Spots -- 

AM Drive........ 1 2 3 4 5 6 7 10 
PM Drive 1 2 3 4 5 6 7 10 
Daytime 1 2 3 4 5 6 7 10 
Nighttime ..._ 1 2 3 4 5 6 7 10 
Weekend 1 2 3 4 5 8 7 10 

MALE AUDIENCE 
AM Drive 1 2 3 4 5 6 7 10 
PM Drive 1 2 3 5 6 7 7 10 
Nighttime 1 3 4 5 5 7 9 10 
Weekend 2 3 5 6 9 10 12 20 

FEMALE AUDIENCE 
AM Drive 2 3 3 5 5 7 8 15 
Daytime 3 5 10 10 15 15 18 25 
Weekend _ 2 2 5 5 8 9 10 
TOTAL 5tí 10 ti 15ti 20ti25tiSOtIS5ti5Oti 
1 ek 195 370 525 680 800 980 1050 1450 
52 wk 190 360 510 640 775 900 1015 1400 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
Rates apply to spots offered at discounts up to 30% 
off regular Section I rates. 

SECTION III -SPECIAL 
Spots in this section may combine to earn frequency 
discounts for spots of the same length in Section 
I. Spots from Section I do not combine to earn fre- 
quency discounts for spots in Section III. 

DAYTIME/NIGHTTIME/WEEKEND COMBO 
Rates apply to any combination of 5 or more run at 
the following times: Daytime Mon thru Fri 10 am -3 
pm; Nighttime Mon thru Frl 8:30-11:30 pm; Week- 
end Sat 6 am -11:30 pm; Sun 6 am -midnight. 

1 MINUTE 
5 ti 10 tl IS ti 20 ti 30 ti 

Daytime 35 30 28 26 25 
Nighttime 25 20 18 17 16 
Weekend 30 25 23 21 20 
30 sec: 80% of 1 -min. 
10 sec: 50% of 1 -min. (Combinable only with other 
10 -sec spots). 

(') I tl 3 tl 6 ti 
1 wk 100 80 75 70 
52 xk _.... 70 85 80 

PM DRIVE 
1 wk 85 70 65 60 
52 wk. 65 60 55 

Fri 6-10 am. 
Fri 10 am -3 pm ..._..... 3 5 10 Frl 3-7 pm _ ........ _... 1 2 3 Frl 7-11:30 pm 2 3 4 
Sat 6 am -11:30 pm..._ ............... ____ 4 4 5 
Sun 8 am -midnight...._.._._. .... 4 4 5 
TOTAL 15 ti 20 ti 30 ti 
1 min. 440 590 840 

1030 

sec_ 
sec 220 

472 672 
220 292 420 

9. PARTICIPATING PROGRAMS 
SPORTS CALL WITH WARNER WOLF 

(Mon thru Fri 7:30-8:30 pm) 
I min 30 see 10 see 

5 ti -........ 175 140 88 
10 tL 300 290 150 

10. SPECIAL FEATURES 
SPORTS REPORTS WITH WARNER WOLF 

(AM Drive -6:45, 7:45, 8:45 am 
PM Drive -5:25 pm) 

1 wk 52 wk 
10 ti (5 AM & 5 PM)........._.._.._.._ _. __. 730 655 
5 ti (5 AM) ._...._..._... 415 375 
5 ti (3-1/2 Combo AM & FM)..._..._._....... 390 353 
5 ti (5 PM) ..... ___ ....... _ ....... _. _.._.._......... 375 340 
Includes billboard plus 1 -min spot. 

NEWSBREAKS 
(AM Drive -7, 8, 9 am; PM Drive 5, 6, 7 pm 

Daytime -at :60) 
15 tl (5 AM, 5 PM, 5 Day) _...... 800 700 
10 ti (5 AM, 5 PM)._.._.._.._...._..._._. 685 610 
5 ti (5 AM) .............. _ ..... _...._..._.._ 410 380 
5 ti (3/2 Combo AM & PM) 380 343 
5 ti (5 PM) 350 325 
Includes 1 -min spot adjacencies to hourly newscasts. 

ROTATING NEWS 
(3 times Mon thru Sat 7:30-8:45 am 
5 times Mon thru Fri 4:30-5:30 pm) 

PER WK: 1 wit 26wk52wk 
8 ti 605 570 535 
5 -minute newscasts -includes 20 -see and 1 -min spots 
plus 10 -sec close. 

SHOPPERS SPECIAL 
(Mon thru Frl 10 am -3 pm rotating) 

1 min. _. 175 300 420 520 750 
30 sec 140 240 336 418 600 
10 sec 88 150 210 280 375 

NIGHTTIME 
(Mon thru Fri 8:30-11:30 pm rotating) 

1 min 125 200 270 340 480 
30 sec 100 160 216 272 384 
10 sec 63 100 135 170 240 

WEEKEND 
(Sat 6 am -11:30 pm; Sun 8 am -midnight) 

1 min........... _..._._.. _.__. 150 250 345 420 800 
30 sec ....__ 120 200 278 336 480 
10 sec. .. 75 125 173 210 300 

MAXIMUM IDENTIFICATION 
(Daily 6 am -11:30 pm) 

SOti 80tí 100 ti 
10 sec ._.. 600 795 990 
Non -combinable. 

END OF WEEK SPECIAL 
Number of Spots 

This new 

costsd you 
nothing. 

THE FUNCTION OF 

Unless 
you don 't 
use it 

This valuable new study of 7,500 households 
measures the difference in listeners' 
attention to Washington radio stations, and 
charts the distribution of attentiveness by 
type of station and type of listener 
activity as well as by contrasting the 
major stations. It is most enlightening in 
the evaluation of news/talk/information 
radio in general, and WTOP Radio in 
particular; in concentrated listening, our 
rating is more than double the second 
station, triple the third station. Call 
collect: (code 202) 244-5678 our Mr. Dobra 
will rush you a copy of "The Function of A." 

W 
Burns 
n 
anale 

A POST -NEWSWEEK RADIO 
STATION IN WASHINGTON, D.C. 
Represented by CBS Spot Sales 

WTOP-FM 
1946 

WASHINGTON, D. C. 

©1F MD 

Madia Code 4 209 7601 1.00 
Post -Newsweek Stations, Capital Area, Inc.. Broad- 

cast House, 40th & Brandywine Sts., N. W., Wash- 
ington, D. C. 20018. Phone 202-244-5878. 

I. PERSONNEL 
Sta. & Sales Mgr. -W. L. Hedgpeth. 

2. REPRESENTATIVES 
CBS/FM National Sales: See Rep & 5/O pages. 

3. FACILITIES 
ERP 20,000 w.; 96.3 mc. 
Operating schedule: 6 pm -2 am daily. EST. 
Antenna ht.: 500 ft above average terrain. 
Partial simulcast operation. Operated separately 6 
pm -2 am Mon thru Frl; 10-2 am Sat; 6.2 am Sun. 
For simulcast facilities sea WTOP. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4a, 4d, 6b, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 24a, 31. 
Contracts: 40b, 41, 46, 51b. 
Comb.; Cont. Discounts: 82b, 82d. 
Cancellation: 70c, 735. 

TIME RATES 
No. 2 Eff 3/9/68-ltec'd 3/6/88. 

6. SPOT ANNOUNCEMENTS 
(Mon thru Fri 6 pm -2 am; Sat 10-2 am; 

Sun 8-1 am) 
PER WK: 1 41 IO ti 20 ti 30 t1 50 tl 
1 min or less 10 8 7 6 5 

7. PACKAGE PLANS 
SPECIAL PLANS 

PER YR: 3dOx 720x 1080x 1440x 
1 min 6.50 5.50 4.59 4.00 
30 sec: 80% of 1 -min. 
Annual bu.k plan available to any advertiser on ac- 
ceptance of firm annual contract. Spots must be 
schedu.ed xithln 1 year of contract date, rotation 
subject to station approval. 

WUST 
1947 

BETHESDA, MD. 
Media Code 4 209 8000 5.00 
Atlantic Broadcasting Co., Radio Music Hall. 815 

Vee St. N. W. Washington, D. C. 20001. Hobart 
2-0011. (Auxiliary studios also located here.) 

I. PERSONNEL 
President -Milton Diener. 
Genera! Manager -Daniel Diener. 
Bales Manager -Perry Welders. 

2. REPRESENTATIVES 
Greener, Hiken, Sears. 

3. FACILITIES 
25U w. days; 1120 ke. Non -directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a. 3a, 3b, 4a, 4d. 5, Os, 7a. 
Rate Protection: 10a, lia, 12a, 13a, 14a. 
Basic Rates: 22a. 22b, 23a, 29a, 24b, 28a, 29a. 
Contracta: 40a, 45, 48. 
Comb.; Cont. Discounts: 60k, 01b, 61e, 02b, 82e. 
Cancellation: 70a, 70e. 71a. 73a. 

TIME RATES 
Rates effective----. 

Rates received February 19, 1985. 
6. SPOT ANNOUNCEMENTS 

1 min sec 1 min 30 sec 
1 to 13.00 9.75 200 ti 10.00 8.75 
26 tL...._...... 12.25 9.00 312 ti___ 9.25 6.00 
02 ta 11.50 8.25 624 ti 8.50 5.25 
loft ti 10.75 7.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ü.___..._ _._...._ 90.00 70.00 50.00 40.00 28.00 
26 ti. 88.00 67.00 48.00 38.50 25.50 
by t1....___ __...._ 82.00 84.00 46.00 37.00 24.40 
108 tl ........._....... 78.00 61.00 44.00 35.50 23.60 
81'2 ü.._ _ .............. 74.00 58.00 42.00 34.00 22.80 

WW DC 
1941 

WASHINGTON, D. C. 

if SALES 

MCI 
Subscriber to the NAB Radio Code 

Media Code 4 209 8400 7.00 
Owned and operated by Aveo Broadcasting Corpora- 

tion, Box 4088, Washington, D. C. 20015. Phone 
301-589-7100. TWX 710-825-0078. 

I. PERSONNEL 
Vice-Pres. & Genl Mgr. -Perry S. Samuels. 
Sales Manager -Max Sherman. 
Program Director -William Sanders. 

2. REPRESENTATIVES 
Avco Radio Sales. 

3. FACILITIES 
5,000 w.; 1200 ke. Directional -separate patterns day 
and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

DISTRICT OF COLUMBIA 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, la, 4a, 4d. 5, Ba, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 21b, 21d, 23a, 28a, 29a. 
Contracts: 40c. 41, 92a, 45. 48. 
Comb.: Cont. Discounts: 60a, 60e, 82b. 
Cancellation: 70c. 72. 73b. 
Prod. Services: 81. 82. 

TIME RATES 
No. 22 Eff 7/1/68-Rec'd 6/28/68. 

AAA -Mon thru Fri 8-10 am. 
AA -Mon thru Frl 3-7 pm. 
A -Mon thru Fri 10 am -3 pm: Sat & Sun 6 am -7 
ram. 
B -Dally 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE 

PER WK: Fixed 6 ti 12 ti 18 t1 24tí 
PER VR: ..._... 250x 500x 750x 1000x 

AAA ........... 75 65 61 57 55 
AA 60 55 50 47 45 
A 50 45 40 37 35 
B 30 25 22 20 18 
(') Fixed position. 

30/20 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
All spots combinable for frequency discounts. Pro- 
grams may he combined to earn spot discounts but 
spots do not combine to earn further program dis- 
ceunta. 

CONVERTIBLE DEBENTURE PLANS 
(ROB within rate classifications) 

PER WK. I MIN: 6ti 1201 18 ti 24tI 50tí 
AAA 1 3 4 5 6 
AA 2 3 4 5 6 
A 2 3 6 8 10 

Cost per wk. 240 444 612 744 900 
Convertible Debenture Plans convert as follows: 
Higher to lower classifications -2 Traffic Time (AAA 
and/or AA) spots equal to 3 daytime (A) spots; 2 A 
spots equal to 3 B spots. 
Lower to higher elassifications-3 spots of a lower 
classification equal to 2 spots of the next higher 
classification. Consecutive weeks discounts do not 
apply. 
Combinability: Weekly frequency or Convertible De- 
benture Plana: Special feature spots and programs 
may count toward numerical requirements for Weekly 
Frequency or Convertible Debenture Plans but do not 
themselves earn further discounts under Weekly Fre- 
quency or Convertible Debenture Plans. Weekly Fre- 
quency spots in designated classifications may be 
added to Convertible Debenture Plans at applicable 
rates and are fully convertible. 

8. PROGRAM fiNk RATES 
1 hr -600% of 1 -min. 1/4 br-250% of I -min. 
1/2 le -400% of 1 -min. 10 min -200% of 1 -min. 

DISCOUNTS 
26 wks-4% 52 wks-8% 

9. PARTICIPATING PROGRAMS 
Fred Gale Show -Mon thru Sat 10 pm -12:80 aun, 

Sun 10 pm -midnight, applicable B rates. Min 4 
wks. 

Art Brown Show -Sun 9 am -noon, applicable A rates 
Min 13 wks. 

10. 
NEWSCAALSTSATURES /COTTER REPORTS/WEATHER 

PER WK: AAA AA A B 
1 ti 70 60 35 
5 ti 

85 
65 55 30 

10 ti 70 60 50 25 
Includes open and close plus middle spot. 

WW DC -FM 
1947 

WASHINGTON, D. C. 

111ElLen II DUALITY MEDIA 
INCORPORATED 

Subscriber to the NAB Radio Code 
Media Code 4 209 8401 5.00 
Avco Broadcasting Corp., Box 4088, Washington, 

D. C. 20015. Phone 301-589-7100. TWX 710- 
825-0078. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Perry S. Sammie. 
Director. FM -Pete Perkins. 
Geni Sales Mgr. -Max Sherman. 

2. REPRESENTATIVES 
Quality Media Incorporated. 
Avco Sta. Sales Office: See Rep & 5/O pages. 

3. FACILITIES 
ERP 29.000 w.; 101.1 me. 
Operating schedule: 7:00-2:00 am. EST. 
Antenna ht.: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no eaab discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, Sa. 3d, 4a, 4d, 5, Bb, 7b, 8. 
Rate Protection: 10b, 11b, 126, 13b, 14b. 
Basic Rates: 20a. 21b, 21d, 22a, 23a, 24c, 29a. 
Contracts: 40e, 42a, 45, 46. 
Comb.; Cont. Discounts: 60a, 00e. 
Cancellation: 70e. 72. 73b. 
Prod. Services: 81. 82. 

TIME RATES 
Eff 7/1/88 -Reed 8/27/68. 

6. SPOT ANNOUNCEMENTS 
PER WK, EA: 6tí 1201 18ti 
1 min 14 12 10 
30 sec: 80% of 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
28 wk -4% 52 wk -8% 

7. PACKAGE PLANS 
WEEKEND -SAT & SUN ONLY 

10 ti 15 ti 20 ti 
Ea _.. 10 9 8 
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FLORIDA 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 1,108,800 Orlando 61,300 
METRO AREAS Pensacola 44,700 

Daytona Beach.. 23,600 Sarasota ...._.._ 9,700 
Fort Lauderdale- Tallahassee 27,300 

Hollywod .... 69,900 Tampa -St. 
Gainesville 25,500 Petersburg .. 103,300 
Jacksonville .._ 120,900 West Palm 
Lakeland 39,900 Beach 62,300 
Miami 174,400 Total Metros.... 762,800 
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State. Standard Metropolitan Statistical Areas 
(SMSA's). county andcity estimates are Bevel- opeState, 

County, City, Metro Area Data oued exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 

FLORIDA 

3radenton-Manatee 
Clearwater -Pinellas 
Coral Gables -Dade 
Daytona Brach-Volusla 

Fort Lauderdale-Broward 
Fort Myers -Lee 
Fort Pierce -St. Lude 
Gainesville -Alachua 

Hialeah -Dade 
Hollywood-Broward 
Jacksonville -Duval 
Key West -Monroe 

Lakeland -Polk 
Lake Worth -Palm Beach 
Miami -Dade 
Miami Beach -Dade 

North Miami -Dade 
North Miami Beach -Dade 
Ocala -Marian 
Orlando -Orange 

Panama City -Bay Sanford -Seminole 
Pensacola-Escambia Sarasota -Sarasota 
Pompano Beach-Broward Tallahassee -Lean 
St. retersburg-Pinellas 

Tampa -Hillsborough 
Titusville-Brevard 
West Palm Beach -Palm Beach 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Househo"as 

City 1/1/68 1/I/68 
Metropolitan Area (000) (000) 

Consumer Spendable Income 
% Distribution 

Per 3000 5000 
Household to to 

(S) 4999 7999 

Sales -1967 
By Selected 

Passen- 
per 

Cars 
1/1/68 
(000) 

Farm 
Popu- 
lation 
1/I/68 
(000) 

Gross 
Farm 

Income 
1967 

(5000) ($000) 

-1967 
of Families 

8000 10000 15000 
to to and 

9999 14999 over 

-Total Retail 

($000) 

Sales- 
Retail 

Store 

Apparel 
($000) 

Per 
Household 

(S) 
Food 

($000) 

General 
Drug M dse. 

($000) ($000) 

Types 
Home 
Furn. 
($000) 

Auto- 
motive 
($000) 

Service 
Station 
(5000) 

FLORIDA 
STATE TOTALS 6,035.5 1,916.03 14,686,701 7,665 21.4 22.1 16.8 15.3 11.0 10,011,686 5,225 2,295,843 364,868 1,244,291 539,566 574,087 2,126,651 822,456 2,960.73 113.5 1,070,318 

ALACHUA F-4 89.8 23.60 182,558 7,736 21.4 29.7 9.6 13.0 9.4 138,525 5,870 36,135 3,822 16,219 8,479 8,356 28,848 12,370 40.08 3.6 15,816 
Gainesville 66.5 17.36 129,488 7,459 118,947 6,852 29,086 3,343 15,637 8,056 8,046 28,971 8,651 
Gainesville Metro 
Area 89.8 23.60 182,558 7,736 21.4 29.7 9.6 13.0 9.4 138,525 5,870 36,135 3,822 16,219 8,479 8,356 28,848 12,370 40.08 

BAKER F-4 7.8 1.84 11,021 5,990 24.9 15.5 16.0 9.1 7.0 7,318 3,977 2,682 313 237 203 96 1,864 524 3.72 .9 2,268 
BAY B -4t 78.6 21.41 160,575 7,500 24.2 21.4 17.9 14.7 8.4 112,025 5,232 21,595 3,506 13,476 5,576 6,734 30,126 8,519 32.92 .6 1,063 

Panama City 35.8 10.30 92,960 9,025 97,318 9,448 17,011 3,188 12,937 5,040 6,494 29,566 5,988 
BRAUFORD F-4 12.6 3.45 21,657 6,277 25.5 22.3 14.3 12.5 6.4 18,893 5,476 5,866 804 525 775 915 3,996 3,739 5.37 .7 2,007 
BREVARD G -7t 213.2 62.35 574,327 9,211 18.3 30.8 14.1 17.0 10.6 295,324 4,737 65,278 10,193 37,326 9,660 14,657 65,523 28,927 119.92 .8 12,281 

Titusville 31.2 8.67 61,985 7,149 44,071 5,083 11,782 2,336 2,275 2,211 2,751 9,418 7,524 

BROWARD H-9 479.8 156.29 1,274,232 8,153 20.8 18.7 18.6 17.8 13.6 939,772 6,013 225,168 35,243 100,370 50,084 65,789 198,726 66,315 274.24 .7 26,098 
Fort Lauderdale 125.8 43.54 405,565 9,315 465,879 10,700 62,410 14,818 87,438 33,740 44,651 123,817 20,867 
Fort La'JJerda.e- 
Hollywood Metro Area 479.8 156.29 1,274,232 8,153 20.8 18.7 18.6 17.8 13.6 939,772 6,013 225,168 35,243 100,370 50,084 65,789 198,726 66,315 274.24 
Hollywood 87.7 31.86 141,272 4,434 160,289 5,031 31,170 11,119 5,600 13,467 5,964 21,858 8,089 
Pompano Beach 24.4 8.03 58,973 7,344 136,477 16,996 26,676 3,959 6,467 7,266 7,413 44,717 8,526 

CALhOUN C-3 6.5 1.79 11,019 6,156 23.6 14.0 12.4 13.2 7.3 7,842 4,381 2,055 362 581 448 150 1,560 1,061 2.61 1.3 2,416 
CHARLOTTE F-8 18.6 6.92 29,935 4,326 34.4 31.7 2.1 4.2 3.5 25,180 3,639 8,045 769 1,747 364 2,071 5,049 2,509 11.62 .1 3,233 
CITRUS F-5 11.0 3.70 19,826 5,358 25.8 17.1 16.4 9.2 5.5 13,983 3,779 4,213 612 398 308 408 973 3,084 6.92 .5 2,326 
CLAY F-4 21.6 5.95 44,432 7,468 25.5 18.2 18.2 16.0 8.8 20,519 3,449 5,912 960 280 329 627 7,514 2,893 10.81 .7 6,962 
COLLIER G-9 26.1 7.99 54,014 6,760 19.9 19.8 15.9 14.9 16.5 54,015 6,760 16,264 1,506 2,761 2,546 4,613 5,646 6,138 14.79 .1 6,292 
COLUMBIA F-4 20.4 5.69 40,588 7,133 21.7 15.9 18.3 15.2 9.0 43,627 7,667 8,819 1,021 2,369 3,198 2,020 9,244 5,200 9.63 3.0 5,208 
DADE H -10t 1,153.4 385.51 3,219,708 8,352 19.2 21.4 18.0 17.7 13.8 2,168,641 5,625 483,811 81,267 316,198 160,541 116,673 436,773 138,572 557.48 2.6 56,033 

Coral Gables 42.4 13.88 213,405 15,375 109,420 7,883 17,297 4,790 8,470 18,837 7,013 24,227 4,144 
Hialeah 83.8 23.93 195,340 8,163 83,263 3,479 26,297 3,236 9,935 5,482 3,939 3,870 7,691 
Miami 352.0 129.83 984,131 7,580 964,085 7,426 179,261 33,640 182,381 56,786 68,616 205,071 51,895 
Miami Metro Area. 1,153.4 385.51 3,219,708 8,352 19.2 21.4 18.0 17.7 13.8 2,168,641 5,625 483,811 81,267 316,198 160,541 116,673 436,773 138,572 557.48 
Miami Beach 74.2 34.85 344,945 9,898 225,769 6,478 42,062 15,621 14,298 43,743 2,832 18,393 9,330 
North Miami 33.2 10.80 113,337 10,494 49,889 4,619 13,671 2,156 949 1,693 2,939 6,647 4,001 
North Miami Beach... 27.8 9.13 82,954 9,086 77,255 8,462 17,344 1,480 4,583 2,782 12,291 24,582 3,069 

DE SOTO F-8 13.0 3.39 20,420 6,024 28.8 24.5 9.8 7.5 5.3 14,233 4,199 4,498 606 744 373 719 2,815 1,451 4.88 1.1 9,508 
DIXIE E-5 4.2 1.20 7,659 6,383 23.1 15.3 17.9 15.1 7.0 5,057 4,214 1,255 197 45 210 250 727 1,074 1.92 .2 662 
DUVAL G -4t 514.3 148.07 1,286,009 8,685 19.4 22.2 19.3 17.8 11.8 870,130 5,876 184,284 32,752 109,329 45,498 50,333 201,187 86,206 

Jacksonville 514.3 148.07 1,286,009 8,685 568,460 9,362 88,011 19,319 81,913 37,333 38,571 161,139 36,336 
Jacksonville 
Metro Area 514.3 148.07 1,286,009 8,685 19.4 22.2 19.3 17.8 11.8 870,130 5,876 184,284 32,752 109,329 45,498 50,333 201,187 86,206 228.37 

ESCAMBIA A -3t 202.5 55.03 421,688 7,663 22.0 24.3 19.5 14.6 8.0 264,864 4,813 56,295 10,572 36,593 13,159 20,122 66,730 19,511 87.01 1.9 5,306 
Pensacola 61.4 18.26 156,000 8,543 141,735 7,762 20,428 5,286 21,515 10,667 14,411 44,383 7,571 
Pensacola Metro Area. 237.3 63.98 483,192 7,552 22.2 24.9 19.1 14.2 7.5 296,906 4,641 65,355 12,036 38,581 13,949 22,272 73,318 23,611 100.87 

FLAGLER G-5 5.3 1.51 7,572 5,015 25.5 19.6 13.2 6.8 4.3 6,122 4,054 1,029 204 100 76 148 1,577 1,513 2.76 .5 3,367 
FRANKLIN C-4 6.3 2.04 11,418 5,597 21.4 18.1 11.7 13.7 5.4 8,014 3,928 2,524 807 446 235 1,306 522 507 2.24 80 
GADSDEN D-3 44.5 9.19 52,430 5,705 23.0 15.6 12.2 9.3 6.3 40,655 4,424 10,015 1,273 1,566 2,063 2,408 8,730 5,367 9.27 3.9 12,802 
GILCHRIST E-4 2.6 .73 4,015 5,500 21.5 12.5 12.1 8.6 6.1 3,695 5,062 652 109 285 350 1.33 1.0 2,329 
GLADES G-8 2.9 .76 5,659 7,446 22.2 14.8 18.3 17.0 10.7 1,482 1,950 548 101 86 356 1.07 .4 5,258 
GULF C-4 10.4 2.91 22,942 7,884 17.6 14.8 21.7 23.1 10.4 9,249 3,178 3,160 367 579 735 658 1,165 768 3.85 151 
HAMILTON E-3 6.4 1.70 10,517 6,186 21.3 11.4 13.6 15.1 6.7 8,040 4,729 2,468 326 652 110 198 471 2,621 2.33 2.2 6,396 
HARDEE F-7 12.8 3.76 25,002 6,649 24.8 16.1 17.4 11.5 8.0 22,294 5,929 5,360 620 1,596 518 670 3,535 2,064 6.05 2.5 20,158 
HENDRY G-8 8.9 2.60 16,934 6,513 23.9 23.4 15.9 13.4 6.5 14,691 5,650 3,808 486 1,068 422 205 3,014 1,649 5.68 .8 29,014 
HERNANDO F-6 13.1 4.15 20,319 4,896 27.2 16.3 14.6 7.1 5.9 14,478 3,489 4,816 439 422 460 434 2,386 1,806 6.54 .7 5,557 
HIGHLANDS G-7 24.8 7.96 50,337 6,324 26.1 18.8 16.2 12.0 7.7 36,250 4,554 8,539 1,632 1,806 1,043 1,006 9,347 3,890 12.82 .7 24,747 

HILLSBOROUGH F -7t 464.3 143.65 1,079,387 7,514 22.7 24.6 15.4 14.5 9.7 692,126 4,818 164,691 24,900 89,549 32,236 36,330 151,520 58,239 222.15 8.7 66,742 
Tampa 324.5 103.89 808,618 7,783 610,414 5,876 136,666 22,873 89,736 29,446 33,975 144,779 45,446 
Tampa -St. Petersburg 
Metro Area 925.8 318.08 2,283,397 7,179 22.4 23.3 15.6 14.2 10.2 1,422,669 4,473 311,486 56,813 231,757 63,028 75,478 309,448 110,351 467.69 

HOLMES 8-3 8.5 2.46 13,537 5,503 21.6 12.5 11.1 9.4 4.0 8,229 3,345 2,192 273 503 277 217 2,035 928 2.99 3.4 3,959 
INDIAN RIVER H-7 32.3 10.50 71,931 6,851 24.1 20.1 17.0 11.4 10.1 53,132 5,060 13,858 1,669 2,524 2,284 2,045 12,141 5,684 17.07 .9 16,097 
JACKSON C-3 35.4 9.46 56,761 6,000 22.2 15.5 14.2 11.0 5.7 41,301 4,366 10,220 1,250 3,346 1,068 2,741 8,633 4,137 11.64 8.0 14,573 
JEFFERSON D-3 8.6 2.22 13,463 6,064 20.0 14.0 14.0 12.5 7.4 8,821 3,973 2,561 330 522 322 371 1,377 1,251 2.74 1.7 5,369 
LAFAYETTE E-4 2.6 .76 4,894 6,439 22.3 16.7 16.1 12.8 4.7 2,403 3,162 995 186 78 406 89 .94 1.6 3,427 
LAKE F-6 67.4 21.54 132,461 6,150 24.6 19.1 14.2 11.1 8.0 96,931 4,500 23,026 3,593 7,511 3,291 3,460 22,214 10,179 34.47 2.8 82,388 
LEE F-8 71.3 23.13 156,734 6,776 23.2 20.0 16.3 13.4 10.1 158,832 6,867 34,902 4,436 24,169 8,615 9,304 36,138 11,919 43.23 .9 13,029 

Fort Myers 25.8 8.33 82,178 9,865 124,144 14,903 23,177 3,412 22,481 6,717 8,083 31,688 8,039 
LEON D-3 99.0 25.85 229,419 8,875 16.2 19.7 17.0 19.5 15.5 155,488 6,015 33,958 5,619 17,268 10,958 9,225 29,638 15,532 26.18 2.0 3,643 

Tallahassee 65.5 17.56 157,935 8,994 123,201 7,016 25,539 4,771 14,818 10,296 7,820 22,182 11,767 
Tallahassee Metro 
Area 99.0 25.85 229,419 8,875 16.2 19.7 17.0 19.5 15.5 155,488 6,015 33,958 5,619 17,268 10,958 5,225 29,638 15,532 26.18 

LEVY E-5 9.9 2.99 16,415 5,490 23.3 15.9 13.9 10.8 5.7 I6,387 5,481 3,888 376 635 406 147 2,337 4,793 4.56 1.7 3,756 
LIBERTY C-4 2.9 .85 4,399 5,175 26.9 17.2 15.7 12.4 3.4 1,675 1,971 853 29 73 66 546 1.07 .4 813 
MADISON E-3 13.0 3.45 19,881 5,763 20.9 15.3 12.7 12.3 5.0 I3,100 3,797 3,777 384 519 559 624 2,184 1,615 4.31 3.9 7,471 
MANATEE F-7 86.6 30.75 176,966 5,755 25.8 22.0 13.6 10.5 7.0 135,791 4,416 34,638 5,309 10,960 6,200 5,906 34,159 11,444 42.27 1.6 14,246 

Bradenton 20.4 7.73 57,875 7,487 90,858 11,754 22,971 3,677 7,868 5,178 4,784 28,066 5,155 
MARION F-5 57.0 16.87 108,531 6,433 22.0 17.0 16.7 13.6 8.4 100,760 5,973 21,666 2,779 9,304 3,844 3,468 20,881 10,711 27.65 3.6 22,866 

Ocala 25.2 8.13 45,790 5,632 78,945 9,710 16,103 2,296 7,903 3,550 2,583 20,596 6,949 
MARTIN H-8 21.2 7.14 56,011 7,845 22.4 18.8 17.8 15.7 12.7 25,161 3,524 5,148 1,196 2,229 1,051 1,554 4,678 2,925 11.84 5 11,449 

MONROE G -9t 57.9 16.56 132,071 7,975 26.8 26.6 15.2 13.1 7.1 74,620 4,506 19,718 2,375 5,107 3,912 2,901 13,306 6,126 21.67 76 
Key West 39.9 10.67 90,614 8,492 52,863 4,954 13,248 1,787 4,378 3,115 2,264 12,291 3,189 

NASSAU F-3 18.7 4.99 34,721 6,958 22.4 22.0 16.0 14.3 8.9 19,289 3,866 4,137 458 1,227 664 240 2,155 6,027 6.94 .7 4,677 
OKALOOSA B -3t 78.2 20.56 152,846 7,434 23.9 23.5 17.9 16.4 8.7 90,258 4,390 18,754 2,640 12,211 3,888 6,051 22,569 8,133 33.76 2.0 1,583 
OKEECHOBEE G-7 8.2 2.24 12,005 5,359 32.6 21.0 17.4 8.5 5.2 14,804 6,609 4,028 398 600 375 797 2,375 3,015 4.15 .6 8,551 
ORANGE G -6t 333.0 100.75 800,921 7,950 21.7 24.3 16.9 14.9 11.7 570,608 5,664 120,397 20,078 85,688 25,456 33,511 130,612 36,901 165.13 2.8 113,730 

Orlando 105.1 34.84 291,927 8,379 368,115 10,566 59,515 10,576 74,751 19,374 25,117 101,965 14,213 
Orlando Metro Area 404.0 121.25 930,884 7,677 21.8 24.5 16.8 14.5 10.8 637,119 5,255 142,266 22,602 89,402 27,031 37,215 142,218 44,380 193.43 

OSCEOLA 6-6 22.5 7.99 44,800 5,607 23.7 16.6 16.5 13.2 6.6 27,452 3,436 7,317 1,012 1,157 914 2,398 5,886 3,610 11.48 .8 11,802 
PALM BEACH H-8 290.0 96.69 728,666 7,536 21.5 22.6 16.5 13.9 11.3 561,334 5,806 126,713 19,359 61,345 37,636 41,429 111,514 36,974 159.35 1.2 77,144 

Lake Worth 24.1 9.70 72,256 7,449 48,575 5,008 12,715 1,418 1,201 1,794 4,445 12,889 3,219 
West Palm Beach 64.6 22.81 192,130 8,423 236,185 10,354 37,284 9,377 51,356 13,020 19,737 59,654 10,444 
West Palm Beach 
Metro Area 290.0 96.69 728,666 7,536 21.5 22.6 16.5 13.9 11.3 561,334 5,806 126,713 19,359 61,345 37,636 41,429 111,514 36,974 159.35 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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FLORIDA 

State, County, City, Metro Area Data 
Estimates for: 
STATE 
COUNTY -Map Loc. Population Households 

City Ì/I/68 I/1/68 
Metropolitan Area (000) (000) (5000) 

Consumer Spendable Income -1967 
% Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

(5) 4999 7999 9999 14999 over 

Total Retail Sales - 
Per 

Household 
(5000) (S) 

Retail Sales -1967 

Food 
(5000) 

Drug 
($000) 

By Selected Store Types 
General Home 
Mdse. Apparel Furn. 
(5000) (5000) (5000) 

Auto. 
motive 
(5000) 

Service 
Station 
(5000) 

Passen- 
ger 
Gars 

1/(/68 
(000) 

Farm 
Paint - 
lotion 

I/1/68 
(000) 

Gross 
Farm 

Income 
1967 

(5000) 

PASCO F-6 44.7 14.89 74,815 5,025 
PINELLAS E-7 461.5 174.43 1,204,010 6,903 

Clearwater 42.3 15.48 127,474 8,235 
St. Petersburg 213.7 83.18 629,663 7,570 
Tampa -St. Peters- 
burg Metro Area 925.8 318.08 2,283,397 7,179 

POLK F-7 227.8 67.08 537,786 8,017 
Lakeland 45.5 14.51 141,689 9,765 
Lakeland Metro Area 227.8 67.08 537,786 8,017 

PUTNAM F-5 35.7 10.37 65,730 6,338 
ST. JOHNS G-4 31.4 9.33 74,421 7,977 
ST. LUCIE H-7 49.2 15.10 99,810 6,610 

Fort Pierce 31.2 9.31 64,568 6,935 
SANTA ROSA A -3t 34.8 8.95 61,504 6,872 
SARASOTA F-8 101.6 36.53 266,828 7,304 

Sarasota 41.8 15.14 136,758 9,033 
Sarasota Metro Area 101.6 36.53 266,828 7,304 

SEMINOLE G -6t 71.0 20.50 129,963 6,340 
Sanford 21.2 6.11 52,774 8,637 

SUMTER F-6 11.8 3.45 20,943 6,070 
SUWANNEE E-4 12.3 3.46 25,583 7,394 
TAYLOR E-4 14.3 3.98 26,635 6,692 
UNION F-4 3.9 .75 8,537 11,383 
VOLUSIA G-5 155.0 55.62 387,669 6,970 

Daytona Beach 45.4 16.89 134,026 7,935 
Daytona Beach 
Metro Area 155.0 55.62 387,669 6,970 

WAKULLA D-4 5.0 1.36 7,653 5,627 
WALTON B-3 15.4 4.44 25,148 5,664 
WASHINGTON B-3 10.2 2.90 16,033 5,529 

27.0 20.1 11.8 7.9 4.5 53,652 
22.4 21.5 15.9 14.0 10.8 730,543 

143,712 
395,640 

22.4 23.3 15.6 14.2 10.2 1,422,669 
22.7 18.6 17.4 17.0 11.8 354,295 

152,264 
22.7 18.6 17.4 17.0 11.8 354,295 
22.1 19.8 15.5 14.3 8.1 44,509 
21.7 20.3 15.8 14.0 11.0 40,767 
24.0 21.4 17.5 11.7 8.6 79,806 

66,032 
23.9 25.0 17.2 12.6 5.4 32,042 
22.9 24.1 14.4 12.3 12.4 209,183 

135,549 
22.9 24.1 14.4 12.3 12.4 209,183 
22.7 23.7 16.7 12.9 6.7 66,511 

47,131 
21.3 15.5 14.8 14.2 8.1 11,047 
19.7 13.0 14.4 17.1 8.4 32,084 
19.8 18.0 16.0 15.8 9.5 23,133 
20.7 13.6 16.7 22.5 10.1 3,007 
21.7 20.8 16.0 14.6 10.6 267,854 

150,836 

21.7 20.8 16.0 14.6 10.6 267,854 
21.5 14.3 15.1 13.5 5.8 1,922 
23.6 16.4 15.8 11.7 5.1 19,677 
22.4 16.3 14.3 10.8 4.6 8,234 

3,603 
4,188 
9,284 
4,756 

4,473 
5,282 

10,494 
5,282 
4,292 
4,369 
5,285 
7,093 
3,580 
5,726 
8,953 
5,726 
3,244 
7,714 
3,202 
9,273 
5,812 
4,009 
4,816 
8,930 

4,816 
1,413 
4,432 
2,839 

17,671 
146,795 

22,420 
63,960 

311,486 
95,586 
35,204 
95,586 
13,360 
10,039 
18,572 
15,604 
9,060 

44,105 
19,752 
44,105 
21,869 
14,694 

3,735 
7,249 
5,671 

774 
61,181 
22,484 

61,181 
646 

4,672 
2,327 

1,998 
31,913 

4,488 
16,794 

56,813 
13,113 
6,039 

13,113 
1,696 
1,724 
2,236 
2,236 
1,464 
5,806 
3,650 
5,806 
2,524 
1,772 

279 
828 
610 
181 

9,895 
5,328 

9,895 
62 

814 
345 

2,816 
142,208 

19,042 
110,960 

231,757 
31,328 
23,671 
31,328 

2,967 
1,688 
7,515 
5,596 
1,988 

30,343 
25,740 
30,343 

3,714 
3,239 

629 
1,002 
1,386 

673 
30,623 
26,252 

30,623 
25 

719 
558 

1,577 
30,792 
8,159 

18,117 

63,028 
19,340 
10,525 
19,340 
1,541 
2,010 
3,805 
3,358 

790 
10,005 
7,619 

10,005 
1,575 
1,371 

68 
1,429 

956 

13,381 
10,900 

13,381 

455 
400 

2,446 
39,148 
10,787 
18,822 

75,478 
18,924 
8,037 

18,924 
2,933 
1,761 
4,403 
4,403 
2,150 

14,855 
8,052 

14,855 
3,704 
2,619 

338 
1,528 
1,397 

56 
14,982 
8,802 

6,944 6,269 24.42 3.0 27,454 
157,928 52,112 245.54 .9 13,730 
47,801 7,151 -_--.-_.-- ----- ... -.-.- 
84,377 24,688 

309,448 110,351 467.69 
75,111 33,879 104.22 5.3 150,400 
40,312 9,909 
75,111 33,879 104.22 
8,580 4,586 14.38 1.2 8,539 
6,353 6,885 12.19 1.0 9,211 

19,941 6,600 22.05 1.0 26,696 
19,398 4,866 
6,588 4,100 13.86 2.9 5,176 

43,284 14,670 62.30 .6 6,426 
35,920 7,143 ...._ 
43,284 14,670 62.30 
11,606 7,479 28.30 .9 16,311 
10,794 3,756 
1,189 2,088 4.88 1.4 4,232 
6,938 3,372 6.00 5.6 10,872 
3,496 4,517 5.08 .8 1,640 

516 1.30 .8 2,274 
56,994 21,329 83.02 1.6 14,013 
40,290 6,966 

14,982 56,994 21,329 
517 

683 5,292 2,687 
428 1,316 1,088 

82.02 ... _ 
1.71 .1 
6.17 1.8 
3.49 1.7 

563 
2,912 
1,878 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 

FLORIDA 
Yee BRDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

State Networks 

Knight Quality Stations (Florida) 
Comprised of: 

WCKS (FMI -Cocea WWOS (FM) -Palm 
Beach Beach 

WQXT-Palm Beach 
Media Code 4 210 0075 3.00 
Sales Office --Room 350, 900 Commonwealth Ave., 

Boston, Mass. 02215. Phone 617-262-1950. 
I. PERSONNEL 

President -Norman Knight. 
Division Manager -Ralph H. Griner (Florida). 

2. REPRESENTATIVES 
Miami -Advertising Representatives, Inc. 
Boston -Knight Quality Stations Sales Offices: See 

Rep & S/O pages. 
4. AGENCY COMMISSION 

15% on net time only; no cash discount. 
5. GENERAL RATE POLICY 

TIME RATES 
Eft 10/1/67-Rec'd 10/30/67. 

GROUP DISCOUNTS 
Any 2 stations -25% All 3 stations -33-1/3% 

See individual station listings for rates. 

Suwannee Group 
Comprised of: 

WDCF-Dade City 1VMAF-Madison 
WNER-Live Oak W INT -W inter Haven 

Media Code 4 210 0090 2.00 
Suwannee Broadcasting Co., Box 130, Live Oak, Fla. 

32060. 

I. PERSONNEL 
President -Norman O. Protaman. 
Executive Vice -President -George R. Day, Jr. 
Vice -President -Ronald R. Brown. 

2. REPRESENTATIVES 
Florida -Advertising Representatives, Inc. 

4. AGENCY COMMISSION 
All rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 2b. 3a, 3d, 4a, 9d, 5. Ga, 7b, 8. 
Rate Protection: 103, 11a. 12a, 13a, 14a. 15b. 
Basic Rates: 20b, 21a, 21b, 21e. 21d, 22a. 23b, 24b, 

25a. 28a, 28c, 29a, 30. 32a. 
Contracts: 40a, 41, 44a. 45. 46, 47a, 48, 49, 51a, 51c. 
Comb.: Cont. Discounts: 60b, 60g, Got, 65a, 82d. 
Cancellation: 70a. 70e, 71a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
ER Reed 8/8/66. 

7. PACKAGE PLANS 
4 STATION PACKAGE 

ALL STATIONS, PER MO: 1 min 30 see 10 see 
1 ti 6.60 5.20 4.00 
50 ti 5.70 4.30 3.40 
ALL STATIONS, PER YR: 
1000 x 4.90 3.70 2.80 
Ratee for less than 4 stations -28% of above rates 
per station. 

APOPKA 
Orange County -Map Location G-6 

See SitDS consumer market map and data at begin- 
ning of the Stale. 

WTLN 
1964 

Media Code 4 210 0135 5.00 
Alton -Rainbow Corporation, Box 2948, Orlando. Fla. 

32802. Phone 305-889-2505. 
I. PERSONNEL 

Pres. & Gen'1 Mgr. -Thomas H. Mo®t. 
Station Manager -Tom Mont, Jr. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
5,000 w. days; 1520 ke. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on net time only. 

5. GENERAL ADVERTISING See ended regulations 
General: lb. Sb, 3a, 3d, 9b, 9d, 5. 6a. 
State Protection: 10e, lie. 12b, 13b, 191). 16. 
Basic Rates: 21a, 21d, 23a, 25a. 26, 28a, 29a, 30. 
Contracts: 40a, 91, 42a, 93, 44b, 45. 96, 47a, 98, 51a. 
Comb.: Cont. Discounts: 61a. 62b. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
l'rod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Kates effective January 21, 1966. 
Rates received January 24. 1966. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 
1 ti. .._.'_.._......_"--'-.__ 7. 12 tL.._..._._"_.._... .._... 5. 
6 ti..._.._.._... ..._..._... 

... 
.. 6. 18 ti_._...__.._ 4. 

30 seconds -80% of earned minute rates. 
10 second ID's -50% of earned minute rates. 

DISCOUNTS 
26 continuous wk 5% 52 continuous wk...... 1046 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 5 min 
1 II 60.00 38.00 25.00 10.50 
13 Ii 54.00 34.00 21.00 8.50 
52 Ii 50.00 30.00 18.00 7.50 
260 H. 46.00 26.00 15.00 7.00 
312 ti 90.00 22.00 12.50 6.50 

ARCADIA 
De Soto County -Map Location F-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAPG 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 210 0180 1.00 
Arcadia -Punta Gorda Broadcasting Co., Inc., Box 

632, Asbury St., Arcadia, Fla. 33821. Phone 928- 
6101. 

I. PERSONNEL 
President -H. D. Ry41a. 
General Manager -W. W. Benton. 
Program Director -M. G. Benton. 

3. FACILITIES 
1.000 w. days: 1480 ka. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time unit'. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb. 2b. 3b, 3c. 3d, 4a. 5, 6a, 8. 
Rate Protection: 10a, 12a, 14a. 15b. 
Basic Rates: 21e, 22b. 24b, 24e, 25a, 28c. 
Contracts: 40a. 42b. 45, 47a. 
Comb.: Cont. Discounts: 60a, 61b. 
Cancellation: 70a, 70e. 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Etr Recd 8/15/68. 

6. SPOT ANNOUNCEMENTS 
100+ 1005 75x SOx 30x I5x 

1 min 1.50 160.00 131.25 92.50 60.00 31.50 
30 sec 1.00 110.00 93.75 87.50 45.00 24.00 () Each. 

10. SPECIAL FEATURES 
5 -min newscast. 4.50 2 -min headlines 3.00 

ARLINGTON 

Ix 
2.25 
1.75 

Duval County -Map Location G-4 
See SUDS consumer market map and data at begin- 
ning of the State. 

See Jacksonville 
(including Arlington) 

ATLANTIC BEACH 
Duval County -Map Location 0-4 

See SUDS consumer market map and data 
sing of the State. 

W KTX 
1958 

at begin - 

Media Code 4 210 0225 4.00 
'sVK'l'X, Inc., Box 608, Atlantic Beach. Fla. 22003. 

l'hone 904-296-6959. 
I. PERSONNEL 

]'resident -Louis M. Neale. 
General Manager -Gerald Pellerin. 
Program Director -Jim Kennedy. 

2. REPRESENTATIVES 
Broadcast Time Sales. 

3. FACILITIES 
1.000 w. days: 10n0 kc. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAIS Radio Code Advertising Standards apply. 
General lb. 2b, 3c, 5. 7b. 
Basic hates: 20b, 21a, 22a, 23b, 24c, 25c, 26, 28c, 

29h, 33e. 
Contracts: 40a, 91, 42e. 93, 99b, 95, 98, 49, 51c. 
Comb.: Cont. Discounts: 601, 61b, 62b. 
Cancellation: 70a, 70c, 71b, 72, 73b. 
l'rod. Services: 80, 82. 
Rates protected for extent of contract or rtrtewal to I 
year. 

Member: Better Music Broadcasters. 
TIME RATES 

No. 1 ER 4/1/66 -Seed 5/26/68. 
7. PACKAGE PLANS 

PER WK: 6ti 12t1 18t1 2401 30t1 
1 ruin 5.60 5.20 9.80 4.40 4.00 
30 sec 3.90 3.60 3.90 3.10 2.80 
PER MO: 100 ti 120 ti ISO ti 

1 min 3.40 3.20 3.00 
30 sec _ 2.50 2.30 2.10 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr IO min 5 min 

1 x 120 60 30 25 15 

AUBURNDALE 
Polk County -Map Location F-7 

See SIDS consumer market map and data at begin- 
ning of the State. 

WTWB 
1958 

Media Code 4 210 0270 0.00 
L. 51. Hughey, 1'. 0. Box 7, Auburndale Fla. 

33823. ]'hone 967-1570. 

I. PERSONNEL 
President -L. M. Hughey. 
Station Manager -]richard W. Boyce. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
5.000 w. days; 1570 kc. Non -directional. 
Operating schedule: Sunrise to local sunset EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 413. 9d, 5, ea, 8. 
Rate Protection: 15b. 
Basic Rates 20a, 22a. 23a, 24b, 29a. 
Contracts: 40a, 46, 47a. 
Comb.; Cont. Discounts: 60b, 60k. 61a, 61e. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 ER 1/1/68-Rec'd 1/5/68. 
7. PACKAGE PLANS 

WEEKLY PACKAGES 
PER WK: 6 ti 12 ti 18 t1 24 01 30 t1 
1 min 2.80 2.60 2.40 2.20 2.00 
30 sec 2.00 1.90 1.70 1.60 1.50 

MONTHLY PACKAGES 
PER MO: 100 ti 120 ti 130 ti 

1 min 2.00 1.90 1.80 
30 sec 1.50 1.00 1.30 

8. PROGRAM TIME RATES 
Ix I3x 52x 260x 312x 

1 hr 90.00 36.00 32.00 26.00 24.00 
1/2 hr 25.00 23.00 21.00 18.00 17.00 
1/9 hr 15.00 14.00 13.00 11.00 10.00 
5 min 7.00 6.50 6.00 5.00 4.50 

AVON PARK 
Highlands County -Map Location G-7 

See SeiLIS consumer market map and data at begin- 
ning of the State. 

WAVP 
1957 

Media Code 4 210 0315 3.00 
Avon Broadcasting Co., Jacaranda Hotel Bldg., Avon 

Park. Fla. 33825. Phone GI 3-4549. 
I. PERSONNEL 

General Manager -John W. Wright. 
2. REPRESENTATIVES 

George T. Hopewell. Inc. 
3. FACILITIES 

1.000 w. days; 1390 ke. Non -directional. 
Operating schedule: 5:00 am -local sunset. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 3a, 4b, 9d. 5, 6a, 7b. 
Rate Protection: 1013. 11b, 12b, 13b, 14b. 
Basic Rates: 22b, 23a. 29a. 25a. 26, 28b, 29a. 
Contracts: 40a, 95, 46, 47a. 
Comb.: Cont. Discounts: 60a, 61a, 61b. 61c, 62b, 62e. 
Cancellation: 70a, 70c, 71a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

[rates effective 
Rates received July 27. 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

1 time.... 30.00 18.00 10.00 5.00 3.00 
13 times.. 27.75 16.25 9.50 4.70 2.70 
26 times.. 27.00 15.50 9.00 4.40 2.55 
52 times.. 28.25 14.75 8.50 4.10 2.40 

104 times.. 25.00 13.50 8.00 8.80 2.25 
I5G times.. 23.75 12.25 7.50 3.40 2.10 
312 times.. 22.50 11.25 6.25 8.00 1.80 

(This listing continued on next page) 
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Avon Park -W A V P -Continued 
7. PACKAGE PLANS 

ANNOUNCEMENT PACKAGE PLANS 
Per week: 
21 1 -minute announcements 39 09 
Per month: 
20 1 -minute announcements weekly.._ 32.00 
25 1 -minute announcements weekly , 37.50 
80 1 -minute announcements weekly..._ __ 42.00 
Per year: DISCOUNTS 

500 announcements 10% 1000 announcements.. 15% 
STATION BREAKS 

10 -second spot, minimum of 5 per day, each. 1.00. 
30 -second spot, any quantity. each. 2.25. 5 -MINUTE PROGRAM PACKAGES 

(Monday through Saturday) 
Per month: 

6 times 24.00 18 times 52.a 
12 times.__._. 42.00 

5 -minute programs carry 1 -minute opening and clos- 
ing commercial. () Mule or news strips. 

BARTOW 
Polk County -Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBAR 
1953 

Subscriber to the NAB Radio Code 

Media Code 4 210 0360 9.00 
Radio Station WBAR, Inc.. P. 0. Box 820, Bartow. 

Fla. 33830. Phone 813-533-8021. 
I. PERSONNEL 

General Manager -John A. Buntng. 
2. REPRESENTATIVES 

Miami -Advertising Representatives. Inc. 
New York -Continental Radio Sales. 

3. FACILITIES 
1,000 w. days: 1460 kc. 
Operating schedule: 6:00 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a, Si. 3c, 3d. 4a, 4d. 5, Ba. 7b. 8. 
Rate Protection: 10e. lia. 12a, 13a, 14a. 
Basic Rates: 20h, 22a, 23a, 29b, 25a, 28b, 28c, 32a, 

33d. 
Contracts: 40h. 41, 42a, 42c. 440, 45, 48. 49, 51a. 
Comb.: Cont. Discounts: Bob, 60d, 60e. 60f, 60h, 61a. 

62d. 
Cancellation: 70a. 70e. 71a, 73a. 
Prod. Services: 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective November 1, 1963. 
Card received October 29. 1962. 

6. SPOT ANNOUNCEMENTS 
1 min, ea 2.50 30 sec. ea.._ ..... 1.75 
1000 spots per year -deduct .50 from above rates. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1-13 U..._.__ ...._._._ 40.00 24.00 16.00 8.00 
13-26 ti. ...... 30.00 18.00 12.00 6.00 
26-52 ti 25.00 15.00 10.00 5.00 
52-104 ti_._.. .-_ __.._ 12.50 7.50 3.75 
104-260 ti........ .._.... _...». ...__ 6.00 3.00 
260 or more 5.00 2.50 

BELLE GLADE 
Palm Beach County -Map Location H-8 

See SRDS consumer market map and data at beginning 
of the State. 

WSWN 
1947 

Media Code 4 210 0405 2.00 
Seminole Broadcasting Co.. Inc.. Box 788, State Rd. 

715. Belle Glade, Fla. 33430. 
I. PERSONNEL 

Chairman. Board Directors -E. D. Rivers. Jr. 
President -M. B. Rivers. 
General Manager -Marvin Smith. 

2. REPRESENTATIVES 
0111 -Perna. Inc. 
Stars, Inc. 
South, Southwest -Dora -Clayton Agency, Inc. 

3. FACILITIES 
1.000 w. days; 900 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40e. 
ARtiated with MISS Radio Network. 
Member: The Dee Rivers Grout/. 

TIME RATES 
Bates effective July 1, 1055. 
Rates received June 28. 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 35 

hr. hr. hr. man. min. sec. 
1 time.._ 76.50 45.90 25.50 12.75 8.95 6.40 

26 times._ 72.70 43.55 24.25 12.95 8.65 6.20 
52 times.... 68.85 41.20 22.45 11.50 8.30 5.90 
65 times.... 64.95 39.00 21.70 11.00 8.00 5.65 

130 times.._ 61.20 38.75 20.40 10.40 7.70 5.90 
156 times.... 57.35 34.40 19.00 9.95 7.35 4.95 
260 times.._ 53.55 33.00 17.65 9.44 7.00 4.60 
312 times._ 49.70 29.85 18.10 8.90 6.85 4.25 
529 times ... 45.90 27.55 15.30 8.45 8.30 3.95 

7. PACKAGE PLANS 
1 minute: Per week 
Weekly: 13 wka. 26 wka. 52 wks. 

8 times. 48.00 43.50 39.00 
12 times 87.00 78.00 89.00 
18 times _-_ 117.00 103.50 90.00 
24 tames_ ...._. 138.00 120.00 101.00 
38 times 180.00 153.00 128.00 

10. SPECIAL FEATURES 
0 minute newscasts: Per week 
Weekly: 13 wks. 28 wks. 52 wks. 

15 times.....___._.....-._ 185.09 146.15 127.50 
25 times..._..-_. ._ 243.75 212.50 181.25 
50 times _. ....... _.._....» 425.00 362.50 800.00 

10 seconds (12 words): 
25 times....._...__.._........_. 100.00 75.00 62.50 
50 times._._.____...._..._.. 150.00 125.00 87.50 

Radio Shorts 
Copy not to exceed 8 seconds, transcribed or live. 

1 Ume..__..._..._...... 2.55 156 times 1.95 
26 times........_._._.. 2.45 260 times....__...._. 1.80 
52 Umea...._.-..._ 2.35 312 times 1.65 
65 times............_._. 2.25 520 times. 1.50 

130 times _ 2.10 

BLOUNTSTOWN 
Calhoun County -Map Location C-4 

See BRIM consumer market map and data at begin- 
ning of the State 

WKMK 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 210 0450 8.00 
The Maupin Broadcasting Co.. Box 287. 419 N. 

Main St , Blountatown, Fla. 32424. Phone 904- 
(174-5403. 

I. PERSONNEL 
Owner & Gen'l Mer. -Robert L. Maupin. 
Program Director -Robert L. Watson. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 1,000 w.: 1,000 kr_ Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 5. 6e. 
Rate Protection: lots, 11b, 12h. 13b, 14b. 
Basic Rates: 20h. 21b, 24h, 25a. 28e, 29a. 
Contracts: 40a, 47e. 
Comb.: Cont. Discounts: 60a, Ola. 
Cancellation: 70a. 70e, 72. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Rec'd 9/6/87. 
AAA -Mon thru Sat 8:30-8:30 am & 1130 am -1:30 

Am. A -Men thru Sat sign -on -8:30 am. 11-11:30 am, 
1:30-2:30 pm & 5-6 pm: Sun all day. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Ix 192 26x 52x 104x 260x () 
AAA 3.10 3.00 2.90 2.70 2.50 2.30 2.00 
AA 2.80 2.50 2.40 2.20 2.10 1.80 1.50 
A 2.50 2.45 2.30 2.10 2.00 1.50 1.35 

30 SECONDS 
AAA 2.75 2.65 2.55 2.45 2.25 1.95 1.70 
AA _....__._ 2.30 2.20 2.10 2.00 1.80 1.50 1.25 
A .. 2.00 1.95 1.90 1.70 1.50 1.30 1:10 

(.1 500-1000x. 
7. PACKAGE PLANS 

1 MIN. EA: AAA AA A 
1 wk. 2.00 1.50 1.35 
3 wk 1.80 1.30 1.15 
5 + 1.60 1.15 1.00 
30 sec: 70% of 1 -min. 
Minimum 70 per week, 10 per day. 

8. PROGRAM TIME RATES 
CLASS AAA 

Ix 13e 26x 52x 104x 260x () 
1 hr 92.00 37.00 32.00 27.00 25.00 ...__. _._.» 
1/2 hr 25.00 23.00 21.00 19.00 17.00 
1/4 hr....._. 6.80 15.80 14.80 12.80 10.50 9.00 
10 min. 10.90 10.20 9.70 9.20 8.70 8.30 
5 min_...._. 8.50 8.00 7.70 7.20 6.70 6.00 5.00 

CLASS AA 
1 hr 35.00 30.00 25.00 20.00 18.00 
1/2 hr 20.00 18.00 16.00 14.00 12.00 
1/4 hr 14.00 13.00 12.00 11.00 9.00 8.00 
10 min...._. 9.30 8.50 8.00 7.50 7.00 6.50 6.00 
5 min 7.00 6.50 8.20 5.80 5.20 4.50 5.50 

CLASS A 
1 hr....._...» 30.00 28.00 24.00 18.00 16.00 
1/2 hr 18.00 15.60 13.20 10.80 9.60 
1/4 hr 12.00 10.90 8.80 7.20 8.40 
10 min. 9.00 7.80 7.20 6.00 5.40 4.20 3.60 
5 min. 6.00 5.60 5.20 4.00 3.80 3.20 3.00 (t 500-1000x. 
Programs and spots may not be grouped in comput- 
ing frequency discounts. 

10. SPECIAL FEATURES 
News Service -Applicable rate plus 10%. 

BOCA RATON (1 AM; 1 FM) 
Palm Beach County -Map Location H-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSBR 
1965 

Media Code 4 210 0495 3.00 
Burback Radio, Inc., Drawer WSBR, Boca Raton, 

Fla. 33432. 
Studios: U. S. 441, 1 mile south of S. B. 808 

Boca Raton. Fla. Phone 305-395-7401. 
I. PERSONNEL 

President -John L. Laubach, Jr. 
General Manager -William G. Richards. 
Station Manager -Jay Polan. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 1,000 w.; 740 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracte: 40a. 

TIME RATES 
Elf 1/1/68-Rec'd 9/25/68. 

6. SPOT ANNOUNCEMENTS 
99x 780 156x 

1 min. 4.25 4.00 3.75 
30 sec 2.85 2.70 2.50 
Less than 30 see: 60% of 1 -min. 

8. PROGRAM TIME RATES 
PER YR: 1 hr 1/2 hr I/4 hr IO min 5 min 
1 x.._..._..... 75.00 50.00 50.00 25.00 15.00 
13 x 70.00 45.00 27.50 20.00 12.50 
26 x 65.00 40.00 25.00 20.00 10.00 
52 x..._ 50.00 30.00 15.00 12.50 7.00 

WWOG(FM) 
1935 

Media Code 4 210 0540 6.00 
WWOG, Inc., Box 1297, Boca Raton, Fla. 33432. 

Phrne 305-395-7515. 
I. PERSONNEL 

Prow. & Sta. Mgr. -Homer Akers. 
Salmi Manager -Frank A. Nagle. 

3. FACILITIES 
ERP 100.000; 99.9 mc. 
Operating schedule: 6:00 am -midnight. EST. 
Antenna ht.: 280 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time: 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, Sa, 3d, 4b, 4d, 5, Oa, 7b, 8. 
Rate Protection: 10a, lla, 12a, 13a, 14a. 
Basic Rates: 20a, 21a, 21h, 22b, 23a, 24a, 25b, 28c, 

29h. 33b. 
Contracts: 40c, 41, 92b, 42d, 44b, 46, 47a. 51a. 
Comb.; Cont. Discounts: 60a, 60e, 601, 0113, 02h. 
Cancellation: 701). 70d, 71e. 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
ER 9/1/67 -Reed 9/14/87. 

6. SPOT ANNOUNCEMENTS 
Ix 192 26x 52x 156x 260x 312x 

1 min. 5.00 4.80 4.60 4.40 4.20 4.00 3.80 
30 sea 3.75 3.60 3.45 3.30 3.15 3.00 2.85 

7.1PACKÄGË P.00 
90 2.80 2.70 2.60 2.50 2.40 

LA(Must 

be used within 4 weeks) 
18 ti 98 t1 72 t1 120 01 

1 min. ._...._._..__ 60 110 200 300 
30 sec....._._........_._.._ 45 85 180 240 
10 sec 36 70 130 195 

8. PROGRAM TIME RATES 
Ix I3x 20x 52x 156x 260x 312x l hr..... 70.00 67.50 65.00 82.50 80.00 57.50 55.00 

1/2 hr..._... 40.00 38.50 37.00 35.50 34.00 32.50 31.00 
1/4 hr 25.00 24.25 23.50 22.75 22.00 21.25 20.50 5 min 15.00 14.50 14.00 13.50 13.00 12.50 12.00 

(5) Program time 30 seconds less than Indicated. 

BRADENTON 
Manatee County -Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Sarasota -Bradenton 

B ROOKSVI LLE 
Hernando County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WWJB 
1958 

Media Code 4 210 0569 8.00 
Brooksville Broadcasting Service. Inc.. 30 E. Liberty. 

Brooksville Fla. 33512. Phone 904-798-2020. 
I. PERSONNEL 

Pres. & Gen'1 Mgr. -W. W. Johnson. 
Program Director -W. W. Johnson, Jr. 

3. FACILITIES 
250 w.: 1450 kc. Non -directional. 
Operating schedule: 6:45 am -6:30 pm Mon thru Sat: 
8 am -6:30 pm Sun. EST. 

4. AGENCY COMMISSION 
15%: time only. 10th of following month. 

5, GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2h. Sa, 4a. 5, 6a, 8. 
Rate Protection: 10a, 15h. 
Basic Rates. 20a, 22e. 28c, 29a. 
Contracts: 40a, 41. 45. 
Cancellation: 70c. 71a. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Eft 1/1/67-Rec'd 7/26/87. 

6. SPOT ANNOUNCEMENTS 
I min 90 see I min 30 see 

1 x 3.00 2.10 260 ......... 1.95 1.30 
13 x 2.85 2.00 312 s 1.80 1.20 
26 x 2.70 1.90 488 x 1.65 1.10 
39 x 2.55 1.80 520 x 1.50 1.05 
52 x 2.40 1.80 624 x 1.35 1.00 
104 x 2.25 1.50 780 x 1.20 .05 
158 x 2.10 1.40 1000 x.......___ 1.10 .85 

7. PACKAGE PLANS I min 30 see 
25 ti in 3 days 37.50 26.25 
50 ti over 1 wk 75.00 52.50 
100 ti over 30 days 150.00 105.00 

CHATTAHOOCHEE 
Gadsden County -Slap Location C-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSBP 
1963 

Media Code 4 210 0585 1.00 
Chattahoochee Broadcasting, Inc.. Box 814, Chatta- 

hoochee, Fla. 32324. Phone 004-683-2323. 
I. PERSONNEL 

General Manager -Roscoe Fleetwood. 
Program Director -Ron Alderman. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1,000 w.; 1530 kc. Non -directional; clear channel. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, Sb. 4a, 4d. 6e. 
Rate Protection: 10h, 11b, 12b, 13h, 14b, 
Basic Rates: 22h, 23a, 24h, 25a, 26, 28h. 
Contracts: 40a, 45, 46, 97a. 
Comb.: Cont. Discounts: 60a, 60k, 61a, 62b, 62e. 
Cancellation: 71a. 73a. 
Member: National AgRadto Groups, Inc. 

TIME RATES 
NATIONAL AN/1/67D 

CALee'd 8/ 
RATES SAME 

Eff 
6. SPOT ANNOUNCEMENTS 

GUARANTEED TIMES 
Ix 52x 104x 260x 312x 500x 1000x 1500x 

1 min 5.00 4.50 4.00 3.50 2.75 2.00 1.75 1.50 
30 sec 4.50 4.00 3.50 5.00 2.25 1.50 1.25 1.00 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGES 

PER WK: 10 ti 15 ti 20 t 25 t1 30 t 
1 min. ........_ 3.50 3.00 2.50 2.25 2.00 
30 sec 3.20 2.50 2.00 1.75 1.50 

FLORIDA 
8. PROGRAM TIME RATES 

Ix 52x 208x 312x 500x 1000x 
1 hr...___._ 40.00 32.00 25.00 20.00 - 
1/2 hr._.__ 30.00 25.00 20.00 15.00 - 
1/4 hr..._.__ 20.00 16.50 11.00 6.00 
5 min__..._ 10.00 7.00 6.00 5.00 4.00 3.00 

CHIPLEY 
Washington County -Map Location B-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBGC 
1956 

A Sanders Station 
Media Cede 4 210 0630 5.00 
Lee -San Corp., Drawer 430, Chlpley, Fla. 32428. 

Phone 904-638-0234. 
Other Studios -S. Blvd. extention, Chipley, Fla., 
Graceville. Fla. and Bonlfay, Fla. 

I. PERSONNEL 
Pres. & Gen 'l Mgr. -John Sanders. 
Vice-Pres. & Women's Director -Lee (Mrs. John) 

Sanders. 
2. REPRESENTATIVES 

C. K. Beaver & Associates, Inc. 
3. FACILITIES 

1,000 w.; 1240 kc. Non -directional. 
Operating schedule: 5 am -10 pm. CST. 

4. AGENCY COMMISSION 
15/0. 10th of month. 

5. GENERAL ADVERTISING See coded 'egulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 3d, 4a. 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 15h. 
Basic Rates: 20h, 21a, 21h, 21d, 22a. 22b, 24b, 25a, 

28h, 28e, 29a, 30. 
Contracts: 40a, 41. 44a, 45, 46, 47a, 48, 49, 50, 51e. 
Comb.; Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 70h. 70d, 71a, 72, 73b, 
Prod. Services: 80. 81, 82. 
Affiliated with RES and MSS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Ed 1/1/68 -Reed 8/3/68. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 52x 156x 385* 
1 min/less.... 3.75 3.50 3.25 3.00 2.75 2.50 
ROS same rate. () No frequency discounts for time segments 6:30- 

8:30 am, 11:30 am -1.30 pm, 4-6:30 pm. 
8. PROGRAM TIME RATES 

Ix I9x 26x 52x 156x 365x 
1 hr 37.50 35.00 32.50 30.00 27.50 25.00 
1/2 hr 22.50 21.00 19.50 18.00 16.50 15.00 
1/4 hr 15.00 14.00 13.00 12.00 11.00 10.00 
10 min. 11.25 10.50 9.75 9.00 8.25 7.50 
5 min ....... 7.50 7.00 6.50 6.00 5.50 5.00 

t') No frequency discounts for time segmente 6:30- 
8:30 am, 11:30 am -1:30 pm, 4-6:30 pm. 

CLEARWATER 
Pinellas County -Map Location E-7 

See SUDS consumer market map and data et begin 
nine of the State. 

See Tampa -St. Petersburg 
(including Clearwater, Dunedin, Pinellas 
Pork) 

CLERMONT 
Lake County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSLC 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 210 0675 0.00 
Duane F. McConnell. Box 808, Hwy. 50 W.. Cler- 

mont. Fla. 37211. Phone 305-394-2000. 
I. PERSONNEL 

Sales Manager -Mel Hayes. 
Chief Engineer -Spencer Ivey. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 

S. FACILITIES 
250 w. 1340 kc. Non -directional. 
Operating schedule: 5:45 am -6:30 pm weekdays; 8:00 
am -6:30 pm Sun. 

44, AGENCY COMMISSION 
15/0 time only: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 9a, 4d, 5, 8a, 7h, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 2213. 23a, 24b, 29a. 
Contracts: 40a. 48, 48. 
Comb.: Cont. Discounts: Bob, 62b. 
Cancellation: 70a, 70e, 73a. 

TIME RATES 
Bates effective -. 

Rates received November 22, 1965. 
6. SPOT ANNOUNCEMENTS 

(6:00-9:00 am) 1 min 30 sec 10 sec 
1 ti .-......_...___...._... 3.50 3.00 2.00 
28 ti _.._..-__.._._._... 3.25 2.85 1.80 
52 tl __...__..__. 3.00 2.45 1.80 
104 11._._ -..._.- 2.50 2.20 1.45 
158 ti 2.25 1.95 1.35 
260 ti. _.-____.._.._.__.._ 2.00 1.65 1.30 
ßB5 U....._.._...._..._ __._....-.._ 1.65 1.40 1.15 
520 ti 1.40 1.25 1.00 

ROS ANNOUNCEMENTS 
1 U._..___.......___........_...._._..__.. 5.00 2.50 1.75 
28 tl._.___-.._._..._........_...__..___ 2.75 2.35 1.60 
52 tl...__...__._........_........_...._.._..__ 2.50 2.15 1.50 
104 ti 2.00 1.85 1.35 
156 ti ._..._ 1.75 1.60 1.20 
260 tt....._....._._...._........_.._.._ __.._ 1.60 1.40 1.05 

1.20 1.00 
520 tl....._...___......._..._........_..--... 1.15 1.00 .90 
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FLORIDA 
Clermont -W S L C -Continued 
8. PROGRAM TIME RATES 

5 MINUTES 
(6:00-9:00 am) 

1 t1....._..__.._...._. _.._ 5.00 156 ti_ ._ 3.75 
26 t1..__.._...._..__.._ 4.75 260 ti- ._...._..____. 9.50 
52 ti.____._.._..__ 4.50 365 ti__._...__._._.._._ 3.00 
104 U 9.00 520 U._.._.._._._. __ 2.50 

5 MINUTE ROS ANNOUNCEMENTS 
1 U._._..-._.._...._ 4.80 156 U.__...__.._.... 3.60 
26 U.- ..._...._ 4.35 260 U._ 3.35 
52 U...._........_...._._ 9.10 365 ti... _ 2.85 
104 U._.._....._._.._.._ 3.85 520 U___..._._.......... 2.85 

COCOA (3 AM; 1 FM) 
Brevard County -Map Location G-7 

See SIDS consumer market map and data at begin 
oing of the State. 

WEZY WEZY-FM 
1957 1965 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 210 0720 4.00 
Gannett. Florida Corporation, Box 2029. 308 Forrest 

Ave.. Cocoa, Fla. 32922. Phone 305-636.4411. 
I. PERSONNEL 

General Manager -Robert Yeager. 
Sales Manager -Tom Morley. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1,000 w. days. 1,000 w. nights; 1350 he. 

Directional -night only. 
Operating schedule: 24 hours daily. EST. 
FM -ERP 3,000 w.; 99.3 me. 
Operating schedule: 24 hours. 

4. AGENCY COMMISSION 
15%. Bills rendered last day of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 4a, 9d, 5, 8a, 7a. 
Basic Rates: 20b, 21b, 22a, 23a, 29b, 25c, 26. 27. 

28c. 29b. 30. 
Contracts: 40b, 41. 426, 46, 47a, 49, 51a. 
Comb.; Cont. Discounts: 60h, 801, 61a, 62d. 
Cancellation: 70s, 70c, 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1, 1984. (Card No. 11.) 
Card received May 27, 1984. 

Class AA -5:00 am -7 :00 pm. 
Class A-7:00 pm -5:00 am. 
ROS times -50% of Class AA time and 50% of Class 
A time. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

TRAFFIC TIMES 
1 min 30 see 1 min 30 sec 

52 ti 4.50 3.70 312 ti. 3.60 2.80 
104 ti 9.20 3.40 520 ti 3.30 2.50 
280 ti 3.90 3.10 

CLASS A 
NON -TRAFFIC TIMES 

52 ti..._ 3.70 2.85 312 ti. 2.80 1.95 
104 ti 3.40 2.55 520 ti. 2.50 1.65 
280 ti 3.10 2.25 
15 seconds -70% of appropriate 30 -second rate. 

7. PACKAGE PLANS 
ROS 

1 min 30 sec 1 min 30 see 
52 ti 9.10 3.20 312 ti 3.20 2.30 
104 ti._......_... 3.80 2.90 520 ti 2.90 2.00 
280 ti 3.50 2.60 

1 MINUTE 
(To be used in a 30 -day period) 

AA ROS A 
10 ti 95.00 41.00 37.00 
20 ti 84.00 76.00 68.00 
50 ti 195.00 175.00 155.00 
100 ti 380.00 320.00 280.00 

30 SECONDS 
(To be used in a 30 -day period) 

10 ti. 37.00 32.00 28.50 
20 ti 68.00 58.00 51.00 
50 ti 155.00 130.00 112.50 
100 ti 280.00 230.00 195.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr IO min 5 min 

I x 60 45 30 20 10 
DISCOUNTS 

521-5% 1562-15% 
104x-10% 260x-20% 

10. SPECIAL FEATURES 
Joe Pyne Show -Mon thru Fri 1 minute per month 
84.00. 

WKKO 
1952 

Media Code 4 210 0765 9.00 
WKKO Radio. Inc., Box 3188. Cocoa. Fla. 32922. 

Phone 305-636-2411. 
I. PERSONNEL 

Pres. & Geri i Mgr. -Ronald M. Rothschild. 
Vice-Pres. & Oprs. Mgr. -Stanley Freed. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Southeast -Dora -Clayton Agency, Inc. 
Miami -Edwin H. Cohen. 

3. FACILITIES 
1,000 w. days; 860 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22b, 23a, 24b, 28b, 29a. 
Contracts: 40a, 92a, 45, 46, 48. 
Comb.: Cont. Discounts: 60b, 60k. 
Cancellation: 70a, 70c, 71a, 73a. 

51b. 51e. 

TIME RATES 
ER Recd 11/25/66. 

AA -Mon thru Fri 6-9 am & 3-6 pm. 
A -All other times (ROS). 

6. SPOT ANNOUNCEMENTS -AA- -A- 
PER WK: I min 30 see I min 30 see 
5 ti -..._.........._._...._. 9.00 6.30 8.00 5.60 
10 U. _. 8.00 5.60 7.00 4.90 
15 ti 7.00 9.90 6.00 
20 ti.._ 6.00 9.20 5.00 
25 ti 5.00 3.50 9.00 

8. PROGRAM TIME RATES 
1ti 3ti 5tí 

1 hr _ 100. 95. 90. 
1/2 hr. .._.._.._.._.._......_..__..... 60. 55. 50. 
1/4 hr 35. 30. 25. 

10. SPECIAL FEATURES 
NEWS. HEADLINES, SPORTS, & WEATHER 

50 ti 100 ti 200 ti 300 ti 500 ti 
News 12.00 11.50 11.00 10.00 9.00 
Headlines ..........._ 9.50 9.00 8.50 8.00 7.50 
Sports -Weather ._ 9.00 8.50 8.00 7.00 6.00 

4.20 
3.50 
2.80 

10 ti 
85. 
95. 
20. 

WWBC 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 210 0810 3.00 
Astro Enterprises, Inc., Box 493, 228 Forrest Ave., 

Cocoa. Fla. 32923. Phone 305-632-1400. 
STATION'S PROGRAMMING DESCRIPTION 

WWBC: Programmed for young and middle aged 
adults. 
News and audience participation games and contests. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour. 1 hour women's program daily 10-11 
am. MUSIC: 100% modern country format. Music 
SO%: 90% albums. 90% singles. News 10%. live 
remotes 10%. 5 min sports 7:30 am & 4:30 pm daily. 
School and local news when and where applicable. 
Space news coverage live and direct broadcast from 
space center. Mobile broadcast unit for live remote 
broadcasts. 2 staff country hands. Contact Represent- 
ative for further details. Reed 8/31/67. 

I. PERSONNEL 
General Manager -John Fox. 
Sales Manager -Bill Diamond. 
Chief Engineer -S. T.. Anderson. 

2. REPRESENTATIVES 
Charles Bernard Co.. Inc. 

3. FACILITIES 
250 w. days: 1510 kr. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15E on net time only: no rash discounts. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 3a. 3d, 4a. 4e. 5, 6a, 7b, 8. 
Rate Protection: 10e. 11e, 12c. 13c, 14h. 15b. 
Basic Rates: 20b, 21a, 22a, 23a, 2413. 25a. 28e, 29a. 

33h. 
Contracte: 40a. 41, 42a, 42e, 43. 44a, 45, 46, 47a, 

48. 
Comh.: Cont. Discounts' 60h. 60e. 
Canellation: 70a. 70e, 71a. 73a. 
Prod. Services: 82. 
Guaranteed time: 10% of all schedules. 
Member: Country Music Network. 

TIME RATES 
Rates effective 

Rates received August 10. 1984. 
6. SPOT ANNOUNCEMENTS 

52 ti 
104 ti 
156 ti 
260 ti 
312 ti 

1 min 30 see 10 sec 
4.00 3.25 2.70 
3.65 2.05 2.05 
3.50 2.55 1.05 
2.00 2.30 1.70 
2.55 2.10 1.50 

7. PACKAGE PLANS 
BOS 1-MINTTTE PACKAGES 
(Must he need within 7 days) 

10 ti 40,00 50 ti 145.00 
20 ii 70.00 100 ti 275.50 
30 ti 97.50 Iris 3n -SECOND PACKAGES 

(Must be used within SO days) 
10 11 32.50 50 ti 120.00 
20 ti vs ea loo ti 2026.02 
30 o70.00 

8. PROGRAM TIME PATES 
I hr 1/2 hr 

1 /4 hr 10 min S min 
1 x 65.00 38.50 20.50 15.00 70.00 

COCOA BEACH (1 AM; 2 FM) 
Brevard County -Man Location G-7 

See SIDS ronanmer market map and data at begin- 
ning of the State. 

WCKS1962 (FM) 

A Knight Quality Station 
Media Code 4 210 0855 8.00 
RodinoWCKS. loon 907, Cape Canaveral. Fla. 32920. 

STATION'S PROGRAMMING DESCRIPTION 
WCKS(FM): Programmed for adults. 
NEWS: headlines and weather, every 3 hours frani 
9 am. Popular music, show. film. standards. some 
dixie. Jazz and co retry and western. All manir intros 
and commercials at each quarter hour. maximum of 
O commercials per hour all voice on tape. 2 LP's per 
hour played thin'. Semi -classic used during evening 
hours to contrast popular. Sun: concert for 7 hours 
from 6 pm seeiots male of all categories. Music 
will average 85% Invtrumental. Contact Represent- 
ative fr'- (.'her details. Recd 5/24/68. 

I. PERSONNEL 
Ganrrau \tanager-Rsinh B. Grover. 
Se'es \tanager -Ted Campbell. 

2. REPRESENTATIVES 
Knight Quality Stations Sales Offices: See Rep 

5/O paces. 
3. FACILITIES 

ERP 100.000 w.: 101,1 me. Stereo. 
Antenna ht.' atl0 ft shove average terrain. 

4. AGENCY COMMISSION 
15"- net time. 

5. GENERAL ADVERTISING See men regulations 
NAR Radio Code Advertising Standards apply. 
General: Is. 2a. 2h. 3a. 3e. 3d. 4a. 4s1. 5. 6a. 7a. 8. 
Rate Protection: 10r. 11e. 12e. 13e. 14e. 
Beale Rates: 2na. 21a. 21d. 22h, 23a, 24a. 24h. 24e. 

250. 26. 27. 28h. 214e. 29a. 29h. 30. 31. 32h. 
Contracts: 40h. 41. 44a. 45. 46. 47a. 49. 50. 51a, 

Comb.; Cont. Discounts: 60a, 60d, 60c, 801. 61b, 62d. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Member: Knight Quality Stations (Florida). 

TIME RATES 
EF 10/1/87 -Reed 10/2/67. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

PER YR: Ix 52x 104x 156x 260x 3I2x 
1 min..._....... 13.00 12.00 11.00 10.00 9.00 8.00 
30 sea 10.40 9.60 8.80 8.00 7.20 6.40 
10 sea 6.50 6.00 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
DRIVE TIMES 

PER W K; (Rotate 6-10 am 
lo ti 

8 
2O ti 30 ti 40 ti 

1 min. _..-......._..._.__. 7.00 6.50 6.25 6.00 
30 sec. ...... .......... _______ 5.60 5.20 5.00 4.80 
10 sec -....__ 3.50 3.25 3.12 3.00 

HALF & HALF (50%i 
0 

rotate, ti 40t %Ì) PER WK:00 
iDrive0 

t 60 tI 8001 
1 min 6.50 6.00 5.75 5.50 5.00 4.50 
30 sec 5.20 4.80 4.60 4.40 4.00 3.60 
10 sec 3.25 3.00 2.87 2.75 2.50 2.25 

ROS 
(Station Discretion) 

1 min. 6.00 5.50 5.25 5.00 9.50 4.00 
30 sec 9.80 9.40 9.20 4.00 3.60 3.20 
10 sec 3.00 2.75 2.62 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
Ix 52x I04x 156x 260x 312a 

1 hr 80.00 75.00 70.00 65.00 60.00 55.00 
1/2 hr 50.00 96.00 42.00 38.00 34.00 30.00 
1/4 hr... 35.00 33.00 30.00 27.00 24.00 20.00 
19 min. 25.00 23.00 21.00 19.00 17.00 15.00 
5 min 17.50 16.00 14.50 13.09 11.50 10.00 

WKPE(FM) 
(formerly WRKT-FM) 

1962 

Subscriber to the NAB Radio Code 

Media Code 4 210 0870 7.00 
Bucks County Radio News, Inc., Box 1300, Cocoa. 

Florida 32922. Phone 305-632-1300. 
STATION'S PROGRAMMING DESCRIPTION 

1VK('E (FM); Programmed for adults and young 
adults. 
MUSIC: top 90. NEWS: network on hour and local 
news on half hour, 24 hours a day. Contact Repre- 
sentative for further details. Reed 9/26/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -John Mader. 
l'res. & News Dir. -Christopher M. Young. 
Program Director -William B. Baker. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South -Busby, Finch and Woods, Inc. 
Philadelphia -Dome Messervey Co., Inc. 

3. FACILITIES 
ERP 30,000 w.; 104.3 me. Stereo. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3h, 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 
Basic Rates: 20a, 22a, 23a, 24h. 25a, 28b, 29a. 
Contracts: 90a, 42a, 45, 46, 47a, 98. 
Comb. Cont. Discounts: 60a, 61a. 
Cancellation: 71a, 73a. 
AM facilities: R'ItKT. 

TIME RATES 
EF Rec'd 4/19/66. 

6. SPOT ANNOUNCEMENTS 
Ix 52x I04x 156x 208x 260x 3I2x 

1 min 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
30 sec 5.50 5.00 9.50 4.00 3.50 3.00 2.50 

WRKT 
1962 

R A B 

Media Code 4 210 0900 2.00 
Bucks County Radio News, Inc., Box 1300, Cocoa. 

Florida 32922. Phone 305-632-1300. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -John Meder. 
Pres. & News Dir. -Christopher M. Young. 
Program Director -William B. Baker. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South -Busby. Finch and Woods. Inc. 
Philadelphia -Dome Messervey Co., Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1300 kc. Directional. 
Operating schedule: 24 hours, EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, lb, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basie Rates: 23a. 24h, 25a, 28b. 
Contracts: 40a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60b, 60k. 
Cancellation: 73a. 
FM facilities: WKPE (FM). 
Affiliated with NBC Radio Network. 

TIME RATES 
EF Rec'd 2/27/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 156x 2082 260x 

1 min 10.00 9.00 8.00 7.00 6.00 5.00 
30 sec ..... 7.00 6.00 5.00 4.50 4.00 3.50 
ID 4.00 3.75 3.50 3.25 3.00 2.75 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x 80 50 30 12 
DISCOUNTS 

13x-5% 261-10% 52x-12-1/2% 

312x 
4.00 
3.00 
2.50 

CORAL GABLES 
Dade County -Map Location H-10 

See SBDS consumer market map and data at begin- 
ning of the State. 

See Miami -Miami Beach 
(including Coral Gables) 

CRESTVI EW (2 AM; 1 FM) 
Okaloosa County -Map Location B-3 

See SItDS consumer market map and data at begin- 
ning of the State. 

WAAZ (FM) 
1965 

Media Code 4 210 0945 7.00 
Crestview Broadcasting Company. Box 1055, Crest- 

view. Fla. 32536. Phone 305-682-4623. 
I. PERSONNEL 

Pres. & Gen'1 Mgr. -Everett M. McCrary. 
3. FACILITIES 

ERP 3,000 w.; 104.9 me. 
Operating schedule: 5 am -midnight. CST. 
Antenna ht.: 504 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. Bills payable monthly. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 3b. 3d, 9a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10f, llf, 12f, 13f, 14f, 15a, 15b. 
Basic Rates: 21a, 21b, 21e. 22h, 23a, 28b, 28e. 
Contracts: 40a, 48, 47a, 49, 51c. 
Comb.; Cont. Discounta: 60c, 60d, 60e. 60f, 6011. 
Cancellation: 71a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Reed 5/2/66. 
6. SPOT ANNOUNCEMENTS 

I min 80 See 15 see 
1 x. ..._........._._.__.._. 3.00 2.0C 1.20 
15 z.._...-..._ _...._.__..-... 2.80 1.8C 1.10 
30 x..._...._.....__._...______. 2.70 1.7C 1.00 
60 x.. 2.60 1.60 .95 
90 x 2.50 1.5C .90 
120 z 2.40 1.40 .85 
150 x. ... -______. 2.30 1.30 .80 
180 z._.._..........._.._.__...._.._.._._ 2.20 1.20 .75 
300 z. 2.00 1.00 .60 

8. PROGRAM TIME RATES 
(5 am -7 pm) 

1/4 hr. per month.-....._....___.._. ..... _... 75.00 
Includes 30 second commercial open and 30 second 
close. 

WCNU 
1948 

Subseriber to the NAB Radio Code 
Media Code 4 210 0990 3.00 
Gulf Shores Broadcasting Co., Box 518, Crestview. 

Fla. 32536. Mutual 2-2330. 
Other Studios -De runlet Springs and Tort Walton, 

Fla. 
3. FACILITIES 

1,000 w. days; 1010 hr. Non -directional. 
Operating schedule: Sunrise to local sonnet. CST. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5 GENERAL ADVERTISING See ended regulations 
General. la. 2a, 3h, 4a, 4d, 5. 6a, lb, 8. 
Rate Protection: lOb, llb, 12b, 13h, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 29h, 26. 28a. 

29a. 
Contracts: 40a. 4213. 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60b, 61h, 6213. 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective May 1. 1948. (Card No. 1.1 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
(To be used in 1 year) 

1 hr. 1/2 hr. 1/4 hr. 5 min. () 
1 time.... 40.00 20.00 14.00 8.00 5.00 

13 times.. 37.00 18.50 13.75 7.75 4.75 
26 times.. 36.00 18.00 13.50 7.50 4.50 
52 times. 35.00 17.50 13.25 6.00 4.00 

104 times.. 33.00 16.50 13.00 5.75 3.75 
156 times.. 31.00 15.50 12.50 5.25 3.50 
260 times.. 30.00 15.00 11.00 5.00 8.25 

() 1 minute spots. 

WJSB 
1954 e 

Subscriber to the NAB Radio Code 
Media Code 4 210 1035 6.00 
Crestview Broadcasting Co., Box 267. W. 1st St.. 

Crestview. Fla. 32536. Phone 305-682-3040. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Everett M. McCrary 
3. FACILITIES 

1.000 w. days: 1050 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a. 3h. 3d. 9a, 9d, 5. 6a. 7b, 8. 
Rate Protection: 10f. 11f, 12f. 13f, 14f. 15a. 15b. 
Basic Rates: 21a. 21h. 21e, 22b, 23a, 25a, 28b, 28c. 
Contracts: 40a. 46. 47a, 49. 51e. 
Comb.; Cont. Discounts: 60e. 60d, 80e, Bof, 60h. 
Cancellation: 71a. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 3/6/66 -Reed 4/25/66. 
6. SPOT ANNOUNCEMENTS 

PER MO: I min 30 see 15 see 
300 ti 2.00 1.00 .60 
180 ti _..._ 2.20 1.20 .75 
150 It 2.30 1.30 .80 
120 ti 2.40 1.40 .85 
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Crestview -W J S B -Continued 
PER MO: 
80 ti 

1 min 30 see 15 see 

u0 tl 2.80 1.60 
30 ti. 2.70 1.70 
15 u 2.80 1.80 
1 ti _ 3.00 2.00 

7. PACKAGE PLANS 
PER MO: 26ti 21 tI 1671 1241 8t1 I ti 
5 min. 4.00 4.50 5.00 5.50 6.00 6.50 
1/4 hr 7.50 8.00 8.50 9.00 9.50 10.00 
1/2 hr 14.00 15.00 16.00 17.00 18.00 20.00 

CYPRESS GARDENS 

.95 
1.00 
1.10 
1.20 

Polk County -Map Location F-7 
See SUDS consumer market map and data at begin- 
ning of the State. 

WGTO 
1955 

Independent 
R AIR 

A Hubbard Broadcasting, Inc. Station 
Subscriber to the NAB Radio Code 

Media Code 4 210 1080 2.00 
Hubbard Broadcasting. Inc., Minneapolis -St. Paul, 

Minn 
Business Office (and Studio): 
Box 123. Cypress Gardens, Fla. 33880. Phone 813- 

293-4103. 
Tampa Business Office -Phone 813-229-1622. 
Orlando Sales Office -Phone 305-425-9540. 

I. PERSONNEL 
President -Stanley E. Hubbard. 
Vice -President -Marvin L. Rosen. 
General Sales Manager -Robert 1. Grossman. 

2. REPRESENTATIVES 
Edward Petry & Company, Inc. 

3. FACILITIES 
50,000 w. days; 540 kc. Directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net station charges; monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a., 3d, 9a, 4d, 5, 6b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b, 16. 
Basic hates: 20b, 21a, 22a. 24a, 24b, 24c, 28a, 29a, 

29b, 33a. 
Contracts: 40a, 41, 92d, 44a, 94b, 45, 97a, 48, 49, 

50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a. 80g, Blb, 62d. 
Cancellation: 7Ua, 71.1c, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 2/1/67-Itec'd 7/31/68. 
6. SPOT ANNOUNCEMENTS 

1 -muette and 20/80 -second announcements may be 
combined fur discount. 10 -second announcements not 
combinable with other facilities for discounts, but 
may be purchased at rate established through 1 - 
minute and WU -second usage. 

1 min. 20/30 sec. 10 sec. 
1 time. ..... __...... _._.._. _._ - 25.00 17.00 9.00 

26 times..._... _ 23.75 16.15 8.55 
52 times _ 22.50 15.30 8.10 

104 21.25 14.45 7.65 
156 times ........... 18.75 12.76 7.20 
260 times......_._.._._.. 16.25 11.05 6.30 
312 times ....... _._.__...._______ 13.75 9.35 5.40 

7. PACKAGE PLANS 
PACKAGE ANNOUNCEMENT PLANS 

(Fixed but not guaranteed) 
1 -minute and 20/30 -second announcements may be 
combined for discount purposes. 10 -second and 6 - 
second not combinable for discount purposes. but may 
be purchased at discount rate established by 1 -minute 
and 20/30 -second usage. Not combinable with other 
facilities for additional discounts. 
Per week: 1 min. 20 sec. 10 sea 6 sae. 

10 times ...._. 180.00 100.00 60.00 40.00 
15 times ..._ 228.00 142.50 85.50 57.00 
20 times....... 288.00 180.00 108.00 72.00 
25 times.... 340.00 212.50 127.50 85.00 
30 times-....._.._ 984.00 240.00 144.00 96.00 
35 times ...... 420.00 262.50 157.50 105.00 
50 times_____ 560.00 350.00 210.00 140.00 

Additional Discounts 
13 weeka..._...._.Y.._ 5% 39 weeks 
26 weeks 10% 52 weeks. 20% 

WEEK-END PLANS 
Combinable with week -day packages at applicable 
rate. Minimum package 10, R.O.S. 

1 minute 10.00 10 seconds._. 4.00 
20-30 seconds 7.50 

8. PROGRAM TIME RATES 
1/2 hr. 1/9 hr. 10 min. 5 min. 

1 time 100.00 65.00 55.00 40.00 
26 times 95.00 61.75 52.25 38.00 
52 times 90.00 58.50 99.50 36.00 

104 times 85.00 55.25 46.75 34.00 
158 times 90.00 52.00 44.00 32.00 
280 times 75.00 48.75 41.25 30.00 
312 times 70.00 45.50 38.50 28.00 

DADE CITY 

...-.._..__ 15% 

Pesta County -Map Location F-6 
See SRDS consumer market map and data at begin- 
ning of the State. 

WDCF 
1954 

Media Code 4 210 1125 5.00 
WDCF Radio. Inc., Box 1077. Hwy. 301 S. Dade 

City. Fla. 33525. Phone 904-367-5045. 
I. PERSONNEL 

President -Norman O. Proteman. 
Executive Vice -President -George R. Day, Jr. 
General Manager -W. S. Bailey. 

2. REPRESENTATIVES 
Florida -Advertising Representatives, Inc. 

3. FACILITIES 
1,000 w. days; 1350 kc. Non -directional. 

3. FACILITIES 
1,000 w.; 1450 kc. Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%; time only. 

5. GENERAL ADVERTISING See ended regulations 
General: 3a, 9a, 5, 6a. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 
Basic Rates: 22a. 23a, 24b, 25a, 28a. 
Contracte: 40a, 46. 

5. 
15% on time am talent; no cash discount. 
GENERAL ADVERTISING See coded regulations 

General: la, 2a, 3a, 3b, 9a, 4c, 5, 60, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 23a, 29b, 25a, 26. 28a, 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60k, 81a. 61b. 
Cancellation: 71a. 73a. 

Comb.; Cont. Discounts: 615, 81b. 62b, 82e. TIME RATES 
ER Reed 3/31/67. Cancellation: 70a, 70c, 71a. 73a. 

SPOT ANNOUNCEMENTS Member: Southeastern Key Market Network; Suwanee 6. 
Group. Ix 26x 52x 104x 152x 312x 520x 

TIME RATES 1 min 10.00 9.00 8.50 8.00 7.50 7.00 6.50 
NATIONAL AND LOCAL RATES SAME 30 sec 9.00 8.50 8.00 7.50 7.00 6.50 6.00 

Rates effective November 1, 1963. 7. PACKAGE PLANS 
Rates received November 18. 1963. ROS PER WK: 12ti 18 ti 24 ti 9601 

6. SPOT ANNOUNCEMENTS 1 min 8.00 7.50 7.00 6.50 
1 min 30 sec 10 sea 30 sec 7.50 7.00 6.50 8.00 

13 ti 2.00 1.70 1.40 
26 ti 1.85 1.55 1.25 
52 tl __. _..._..._..._._._ 1.70 1.40 1.10 
104 tl....._..._.._......._...__.._..........__ 1.55 1.25 .95 
260 ti._....._._..._........._....__._..._ 1.45 1.15 .85 
312 ti ......... __ ........ ...._ ........ _ ...... __.._ 1.35 1.00 .75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 38.00 20.00 14.50 10.75 7.00 
13 ti 32.00 18.00 14.00 10.25 8.50 
28 ti._........_.._..._ 28.00 16.50 13.50 9.75 8.00 
52 ti 25.00 15.00 12.00 8.75 5.50 
104 ti. 23.00 14.00 10.75 7.75 5.00 
260 ti._.._...._ 20.00 13.50 9.50 7.00 4.50 
312 ti 18.50 13.00 8.50 5.75 4.00 

DAYTONA BEACH (5 AM; 2 FM) 
(including Ormond Beach, South Daytona) 

Volusta County -Map Location O-5 
See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It 1s part of the 
time buying function to determine estent of indi- 
vidual station coverage. audience delivered. etc. with- 
in the area. 

WELE 
1957 

SOUTH DAYTONA 

Media Code 4 210 1170 1.00 
WELE, Inc., Box 4008, Daytona Beach, Fla. 32021. 

Phone 904-767-1131. 
STATION'S PROGRAMMING DESCRIPTION 

WELE: MUSIC: modern country and western 100%. 
('hart programming. Typical hourly cycle of pro- 
gramming: 5 min news at top of hour, followed by 
brief weather summary. Full weather report at :15. 
News headlines on halt hour. Sports or community 
bulletin hoard at :45. Time and temperature through- 
out cycle. News Includes local, state, national and 
global. Mobile news unit. Local motor racing sports- 
cast 5:25 pm, M -F. Telephone interviews and con- 
tests 7 days a week. COMMERCIAL POLICY: 18 
minutes maximum per hour. AIR PERSONALITIES 
handle all segments. Personalities available for remote 
broadcasts, store openings, shopping centers, etc. 
ltec'd 4/22/68. 

I. PERSONNEL 
Vice -Tres. &. Gen'l Mgr. -Maynard Dillaber. 

2. REPRESENTATIVES 
Call station collect. 
Southern. Atlanta -David Carpenter Company. 

3. FACILITIES 
1.000 w. days: 1590 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 2h. 3a, 4a, 5. 6a, 7b, 8. 
Rate Protection: 10d, 11d, 12d. 13d. 14d., 15e. 
Basic Rates: 20b, 21a, 23a, 24b, 24c, 25a, 28a, 29a. 
Contracts: 90a, 44b, 51e. 
Comb.: Cont. Discounts: 60b, 60g, 61c. 82d. 
Cancellation: 75a. 73b. 
Prod. Services: 82. 

TIME RATES 
Eff Rec'd 1/5/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 912x 520x 

1 min 7.00 6.50 6.00 5.50 5.00 4.50 9.00 
30 sec 5.50 5.00 4.50 9.00 3.50 3.00 2.50 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
WKLY: 12 ti 18 ti 24 ti 96 ti 48 ti 
I min 6.00 5.50 5.00 4.50 4.00 
30 sec 4.50 4.00 3.50 3.00 2.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 

1 : 65.00 38.50 20.50 15.00 
10. SPECIAL FEATURES 

NEWSCASTS 
PER WK: 6ti 5 t 3ti 
5 min 48 43 33 

WMFJ 
1935 

DAYTONA BEACH 

RjAjB 
Media Code 4 210 1215 4.00 
WMF.1, Inc. P.O. Box 5606. Daytona Beach, Fla. 

32020. Phone 305-252-6491. 
I. PERSONNEL 

Chairman -James W. Walter. 
President -Robert Sf. Weeks. 
Vice -ires. & Gen'l Mgr. -Richard Y. Clark. 

2. REPRESENTATIVES 
New York -Gill -Perna, Inc. 
Florida -The Robinson Company, Inc. 
Atlanta -Stone Representatives, Inc. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: I ti 3tí 571 loti 
Ea 15 13 11 9 

WMFJ-FM 
1967 

Media Code 4 210 1230 3.00 
Daytona Broadcasting, Inc., Box 5608, Daytona Beach, 

Fla. 32020. Phone 904-255-1456. 
I. PERSONNEL 

Chairman -James W. Walter. 
President -Robert M. Weeks. 
Vice-Pres. & Gen'l Mgr. -Richard Y. Clark. 

3. FACILITIES 
EltP 25,000 w.: 101.9 mc. Stereo. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 161 ft. above average terrain. 

4. AGENCY COMMISSION 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards appl . 
General: la, 3a, 4a, 6b, 7b, 8. 
Contracts: 40a. 
Only 8 commercial minutes per hour accepted, ad- 
vertisers accepted only on a non-competitive basis 
(only 1 advertiser per category). Minute contract of 
26 weeks. 

TIME RATES 
Eff Reed 4/4/68. 

7. PACKAGE PLANS 
1 1 -minute commercial every other hour, 6 am-mld- 
night, 7 days weekly. Advertisers accepted on an 
exclusive basis only, minimum contract 26 weeks. 
Per month, 225.00. 

WNDB WNDB-FM 
1948 1947 

DAYTONA BEACH 

Subscriber to the NAB Radio Code 
Media Code 4 210 1260 0.00 
News Journal Corp., Box 431, 901 6th St., Daytona 

Beach, Fla. 32015. Phone 904-252-1511. 
STATION'S PROGRAMMING DESCRIPTION 

WNDB: Programmed for adults and young adults. 
MUSIC 80%, albwns, tniddle-of-the-road, standards, 
film, showtunes, dixieland, big band. Classical 2 
hours nightly. NEWS 18%. network on hour, local 
on half hour, 5 min each. Local utilizes newspaper 
facilities and bureaus plus broadcast staff. SPORTS: 
Network 15 min local evenings, auto racing, college 
football. RELIGIOUS: Sunday morning only, com- 
mercial. EDUCA'T'IONAL: half lour nightly. Steed 
4/1/68. 

I. PERSONNEL 
General Manager -R. Y. Mittman. 
Station Manager -William Deem. 
Commercial Manager -Ken Hoff. 

2. REPRESENTATIVES 
Call station collect 

3. FACILITIES 
1.000 w.; 1150 kc. Directional -night only. 
Operating schedule: 6-12:30 am. EST. 
FM FACILITIES ERP 54.000 w.; 94.5 mc. Stereo. 
Operating schedule: 8 am -midnight. 
Antenna ht. -350 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5, 6h. 7a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 19a. 15b. 
Basie Rates: 21a, 22b, 23a, 24b, 25c, 28a, 29s. 
Contracts: 40a. 49b, 45, 46, 47a. 
Comb. ; Cont. Discounts: 60b. bila. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with American FM Network. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 ER 8/1/67 -Reed 8/10/67. 
AA -6:30-9 am, 11:30 am -1:30 pm & 4:30-6 pm. 
A-6 pm -6:30 am, 9-11:30 am, 1:30-4:30 pm & 6- 
10 pm. B-10 pm -12:30 am. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec I min 30 see 

1 z 9.20 2.40 156 z 3.20 2.15 
13 x 4.00 2.35 260 x 2.95 2.10 
26 x 3.80 2.30 312 x 2.70 2.05 
52 x 3.60 2.25 624 z 2.40 2.00 
104 z 3.35 2.20 1000 z 2.10 1.90 
Time Signals 1.50 

8. PROGRAM TIME RATES 
Per wk 

1/4 HR: I ti 2 ti 3 tl 4 ti 5 tl 6 tl 7 ti 
1 wk 16.25 29.50 40.50 54.00 65.25 73.50 85.75 
13 wk 15.50 28.00 38.25 51.00 62.00 69.75 81.50 
26 wk 15.00 27.00 37.25 49.75 80.25 68.00 79.25 
52 + 19.75 26.50 36.25 49.00 58.75 66.00 77.00 
10 MIN: 
1 wk 12.25 22.00 30.25 90.50 49.00 55.00 84.25 
13 wk 11.75 21.00 28.75 38.25 48.50 52.25 81.00 
26 wk 11.25 20.25 28.00 37.25 45.25 51.00 59.50 
52 +..-.-.- 11.00 19.75 27.25 38.25 94.00 49.50 57.75 

FLORIDA 
Per 

1 01 2tí 3ti 
wk 

4ti 5 0 6ti 771 5 MIN: 
1 wk 8.00 14.75 20.25 27.00 32.75 38.75 42.75 
13 wk. 7.75 14.00 19.25 25.50 31.00 34.75 40.75 
28 wk 7.50 13.50 18.75 25.00 30.25 34.00 39.50 
52 t 7.25 13.25 18.25 24.25 29.25 33.00 38.50 
AA -extra 10%. 
A -regular rates. 
B-50% regular rates, minimum 1.00 per spot. 
Time on both stations earns combined frequency dis- 
count. 

WQXQ 
1957 

ORMOND BEACH 
Subscriber to the NAB Radio Code 

Media Code 4 210 1305 3.00 
Volusta County Broadcasting Corp, Box 5038. Day- 

tona Beach, Fla. 32020. Phone 305-677-4122. 
Studio: Riviera Country Club, Ormond Beach, Fla. 

I. PERSONNEL 
Pees. & Gen') Mgr. -Robert W. Cessna. 

3. FACILITIES 
1.000 w. days; 1380 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3c, 4a, 4d, 5. 6a, 7b. 8. 
Rate Protection: lia, 12a, 13a, í4a, 15b. 
Basic Rates: 20b, 21a, 21c, 22a, 23a, 24b, 25e, 28a, 

28e, 29a. 
Contracts: 40e, 41, 95, 46, 47e, 48, 49, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 60i. 61a, 

61e, 82d. 
Cancellation: 70b, 70e, 71b, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Eft 11 1/67-Rec'd 9/28/67. 

7. PACKAGE PLANS 
' ti 18 ti 91 ti 46 ti 61 ti 75 4- 

1 min 8.00 5.50 5.00 4.50 4.00 3.50 
30 sec 5.00 4.50 9.00 3.50 3.00 2.50 
10 sec, flat ._. 1.50 
To be used within 30 days. 

WROD 
1947 

DAYTONA BEACH 
Media Code 4 210 1350 9.00 
IVIIOD Radio, Div. of Elyria Lorain Broadcasting 

Co., Box 991, Wilder Blvd. & S. Beach St., Day- 
tona Beach. Fla. 32015. Phone 904-252-4628. 

I. PERSONNEL 
Iresident-Otto B. Schoepfe. 
Vice -President -Paul Nakel. 
Station Manager -William A. Stipsits. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Southeast Florida -Advertising Representatives, Inc. 

3. FACILITIES 
1,000 w.: 1340 he. Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
11% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, la, lb, 4a, 9d, 5, 6e, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 220, 23a, 29a. 
Contracts: 40a. 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61e. 
Cancellation: 71a. 73a. 
Programs take priority over announcements. 
Affiliated with MBS Radio Network. 

TIME RATES 
Ere 6/1/66 -Reed 5/12/66. 

7. PACKAGE PLANS 
AA -Mon thru Fri 6-9 am & 4-7 pm. 
A -All other times. 

PER WK: 
Less than 6 ti 
6 ti 
12 ti 
18 ti 
24 ti 

-AA- -A- 
I min 30 see 1 min 30 see 

8 7 7 6 
7 6 6 5 
6 5 5 4 
5 4 4 3 
4 3 3 2 

DRIVE TIME SPECIAL 

APER WK: I min 30 see 1 min 30 see 
10 ti 6 5 20 ti 4 3 

8. PROGRAM TIME RATES 
1 hr 58.82 1/4 hr..._.._.._........... 20.59 
1/2 hr 41.17 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

6 per wk..._ 38.49 3 per wk. 21.00 
5 per wk 33.82 

DE FU N IAK SPRINGS (2 AM) 
Walton County -Map Location B-3 

See SRDS consumer market map and 
sing of the State 

WDSP 
1956 

data at begin. 

R A'B 
Media Code 4 210 1395 4.00 
Euchee Valley Btoadcasting Corp., Box 627, De 

Funiak Springs, Fla. 32433. Phone 305-894-8361. 
I. PERSONNEL 

Manager -Mrs. W. D. Douglass. 
3. FACILITIES 

5.000 w. days; 1280 he. Non -directional. 
Operating schedule: 4:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0. Bill payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 9b, 9d, 5, Ba. 
Rate Protection: lob, llb, 126, 13b, 14b. 
Basic Ratee: 22b, 23a, 24b, 25a. 
Contracts: 40b. 46. 
Comb.: Cont. Discounts: bob, 60k, 61a, 62b. 
Cancellation: 70a, 70e, 73a. 
Affiliated with KBS Radio Network. 
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FLORIDA 

De Funiak Springs -W D S P -Continued 
TIME RATES 

Rif -Reed 4/14/66. 
6. SPOT ANNOUNCEMENTS 

I min I min 
1 z _ 5.00 
13 z.._..._..._ ..... _. 4.90 
26 z _ 4.75 
52 x......._....___ 4.60 

8. PROGRAM TIME RATES 

104 z 4.40 
_ 156 z...... 4.25 

260 L.._______.___ 4.10 
312 z.._....._.._._._ 4,00 

I hr 1/2 hr 1/4 hr tl min 
1 z ........ 57.50 32.00 18.50 10.00 
13 z _.-,...__..__ 55.00 31.00 18.00 9.50 
26 z..__..._..........._.._._...._.. 52.50 30.00 17.50 9.00 
52 z..._......_-..__......___.... 50.00 29.00 17.00 8.50 
104 x...___......__._.._...._...- 47.50 28.00 16.50 8.25 
156 z._......,_._.._..__....... 45.00 27.00 16.00 8.00 
260 x._..__.._...._ 42.50 26.00 15.50 7.75 
512 z..........._._......._.._.-_.__ 40.00 25.00 15.00 7.50 

WZEP 
1955 

Media Code 4 210 1440 8.00 
Leonard 8. Zepp. P. O. Box 387, De Funfair Springs. 

Fla. 32433. 
I. PERSONNEL 

General Manager -Leonard 8. Zepp. 
2. REPRESENTATIVES 

Continental Radio Sales. 
3. FACILITIES 

1,000 w.; 1400 kc. 
Operating schedule: 5:00 a.m, to local sunset. 

4. AGENCY COMMISSION 
15% on time only; 2% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e, 3b, 4b, 4d, 5, 6e. 
Bate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Ratee: 22b, 23a, 24a, 29b, 25a, 26, 28b. 29a, 
Contracts: 40e, 42a, 45, 46, 47e. 
Comb.; Cont. Discounts: 60b, 60k, 61b, Olc. 
Cancellation: 70a, 70c, 71e. 
Affiliated with NAS liadlo Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective December 1, 1955. 
Card received November 8, 1955. 
Revisions received May 3. 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

hr. 
1/2 
hr. 

1/4 
hr. 

l0 
min. 

5 
min. 

1 

min. 
1 time..._ 25.00 15.00 10.00 7.50 5.00 8.00 

13 times.... 23.75 14.25 9.50 7.15 4.75 2.75 
26 times.._ 22.50 13.50 9.00 6.75 4.50 2.50 
52 times..., 21.25 12.75 8.50 6.40 4.25 2.37 

104 times._. 20.00 12.00 8.00 6.00 4.00 2.25 
260 times.... 18.75 11.25 7.50 5.60 8.75 2.10 
312 times. 7.00 5.25 3.50 2.00 

DE LAND (2 AM; 1 FM) 
Volusia County -Map Location G-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

WJBS 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 210 1485 3.00 
Cosmopolitan Communicators Group, Inc., P. O. Box 

877, 220 E. Hubbard Ave., De Land, Fla, 32720. 
Phone 904-734-1725. 

I. PERSCNN EL 
President -Bill D. Rosa. 
General Manager -Robert M. Carson. 
Resident Manager -Bill Roberta. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
1,000 w.; 1490 Ice. 
Operating schedule: 5:30 a.m. to midnight weekdays: 
7:00 a.m. to midnight Sunday. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2b, 3c, 9a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10c, 11c, 12c, 13c, 14c, 16. 
Basic Rates: 20b, 21a, 2ib, 21c, 21d. 22a, 22b, 

24b, 26, 28a, 28c, 29a, 29b, 325, 33b. 
23a, 

Contracts: 40a, 41, 92d, 44a, 44b, 45, 46, 
49, 50, 51a, 515, 51c. 

47a, 48, 

Comb.; Cont. Discounts; 60e, 60c, 80d, 60e, 
61a, 62a, 62d. 

60f, 601. 

Cancellation: 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with KBS Radio Network. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective December 1. 1962. 
Rates received December 3. 1962. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec I min 30 see 

1 tl..._._._.._.. 3.60 3.00 156 tL__.._.._... 2.75 2.80 
13 tl..-_.._»_.__ 3.45 2.85 260 tl.. ......w.. 2.55 2.10 
26 ti..-_..._..__ 3.25 2.70 312 ti.....-.____. 2.35 

520 ti.,, 2.15 
1.95 

52 ti 
104 tl ._... 

3.05 
2.00 

2.80 
2.40 

1.80 
1.65 1000 t1.-....._.._ 2.00 

7. PACKAGE PLANS 
Saturation Package Plans 

(1 minute R.O.B.) 
PER WK: ea tot ea tot 
10 tl ____ 2.00 20.00 40 U..._.._ 1.70 68.00 
20 tl _... 1.90 38.00 50 1.60 80.00 
30 ti 1.80 54.00 100 ti 1.40 140.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 90 24 16 12 10 13x- 5% 52x-12-1/2% 156x-20% 
26x-10% 1042-15% 260x-25% 

W000 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 210 1530 6.00 
Sham Broadcasters. Inc.. Box 727, Deland, Fla. 

32720. Phones 904-734-3422, 5858. 
I. PERSONNEL 

Pres. & Gang mgr. Brian E. Tolby. 
Sales Manager -John D. Miller. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
5,000 w. days; 1310 he. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3c, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 2013, 21a, 21b, 21c, 21d, 22e. 23a, 24b, 

26. 28a, 28c, 295. 
Contracta: 40a, 41, 44a, 44b, 45, 46, 47a, 48, 49, 50, 

51a, 51c. 
Comb.; Cont. Discounts: 60e, 60c, 60d, 60e, 60f, 601. 

610, 61c. 62d. 
Cancellation: 70d. 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Eft 6/1/66-Rec'd 7/27/66. 
6. SPUT ANNOUNCEMENTS 

FIXED POSITION 
I min 90 see I min 30 see 

1 x 3.75 3.25 156 x 2.75 2.20 
13 z 3.50 3.00 260 x 2.60 2.00 
26 x 3.35 2.75 312 z 2.30 1.85 
52 x 3.20 2.50 520 x 2.10 1.60 
104 x 2.95 2.35 1000 x 1.85 1.45 

7. PACKAGE PLANS 
SATURATION PACKAGE -ROS 

PER WK: I min 30 see I min 30 see 
5 ti..._ 16.25 13.75 50 tI 117.50 92.50 
10 ti 30.00 25.00 60 ti 132.00 102.00 
20 tl 55.00 45.00 70 ti 143.50 108.50 
30 tl 79.50 64.50 85 ti 157.25 123.25 
40 tl 100.00 80.00 100 tl 170.00 130.09 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x I04x 156e 

1/2 hr 36.00 34.00 32.00 31.00 30.00 29.00 
1/4 hr..._ 24.00 23.00 22.00 21.00 19.50 18.00 
5 mint 12.50 10.75 9.50 8.75 7.00 6.00 

W 000 -FM 
1967 

Subscriber to the NAB Radio Code 
Media Code 4 210 1550 4.00 
Shorn Broadcasters, Inc., Box 1699, Daytona Beach, 

Fla. 32015. Phone Daytona Beach -904-252-5741, 
Deland -904- 734-3422. 

I. PERSONNEL 
l'res. & Gen'] Msr.-Brian E. Tolby. 
Sales Manager -Don Skylar. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Miami -Advertising Representatives. Inc. 

3. FACILITIES 
EltP 76.000 w.; 105.9 mc. Stereo. 
Operating schedule: 24 hours daily. 
Antenna ht.: 302 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3c, 4a, 5, 6e, 7b, 8. 
Rate Protection: 10a, ils, 12a, 13a, 14a, 15b. 
Basic Rates: 205, 21a, 21b, 21c, 21d, 22a, 23a, 24b, 

26. 28a. ^8c, 29a. 
Contracts: 400, 41, 440, 44b, 95, 46, 97a, 48, 49, 50, 

51a, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 80e, 60f, 60i, 

81a, 61e, 62d. 
Cancellation: 70d. 71a, 72. 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Elf 7/1/67-Rec'd 1/30/68. 
6. SPOT ANNOUNCEMENTS 

FIXED POSITION 
Ix 265 52x 104x 156x 260x 

1 min 5.00 4.60 4.20 3.80 3.40 3.00 
30 sec 9.00 3.75 3.50 3.25 3.00 2.75 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLAN 

(Best Times Available) 
10 ti 20 ti 30 ti 40 ti 50 ti 60 ti 70 ti (') .... 4.50 4.00 3.75 3.50 3.25 3.00 2.75 (') 1 min or less. 

8. PROGRAM TIME RATES 
lx 26x 52x 1045 1565 

1/2 hr 39.00 36.00 33.00 30.00 27.00 
1/9 hr 26.00 24.00 22.00 20.00 18.00 
5 min 16.25 15.00 13.75 12.50 11.25 

DELRAY BEACH 
Palm Beach County -Map Location H-8 

See SItDS consumer market map and data at begin- 
ning of the State. 

WDBF 
1954 

CBS Radio Network 

Media Code 4 210 1575 1.00 
Quality Broadcasting Corp., Box 1420, Delray Beach, 

Fla. 33444. I'hone 305-278-1420. 
I. PERSONNEL 

Pres. & Can't Mgr. -Victor "Vic" M. Knight. 
Asst. to Ires. & Office Mgr. -Elsie Mercer (Mrs.) 

2. REPRESENTATIVES 
WDBi' Sales. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 1420 he. 
Directional. 
Operating schedule: 5:30 am -midnight. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply, 
General: la, 2a, 3a, 3d, 4s. 5, Os. 
Rate Protection: 10a, 155. 
Basle Rates: 33a. 
Contracts: 40a, 45. 
Comb.; Cont. Discounts: 60d, 60e. 
Affiliated with CBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft Recd 7/31/68. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: I ti 10th 20th 30th 40th 
1 wk 7.00 6.50 8.00 5.50 5.00 
13 wk 6.75 6.25 5.75 5.25 4.75 
26 wk 6.50 6.00 5.50 5.00 4.50 
52 wk 6.00 5.50 5.00 4.75 4.25 

30 SECONDS 
1 wk 6.00 5.50 5.00 4.50 4.00 
13 wk 5.75 5.25 4.75 4.25 3.75 
26 wk. 5.50 5.00 4.50 4.00 3.50 
52 wk 5.00 4.50 4.00 3.75 3.25 
15 sec: 50% of 1 -min. 

10. SPECIAL FEATURES 
3 -MINUTE FEATURFTPrES 

Scheduled thruout day and night. Includes sponsor 
identification, open and close, plus 1 -minute spot, 
plus 1..0 -second feature on news. weather, special 
events, sports. Any quantity may combine with spots 
to earn lower rates. 
PER WK: I wk 4wk 13 wk 26wk 52wk 
1 ti 10.00 9.50 9.00 8.50 8.00 
3 ti 9.50 9.00 8.50 8.00 7.50 
5 CL.._.._.._.._.._.._._ 9.00 8.50 8.00 7.50 7.00 
10 ti..._,._.,_ 8.50 8.00 7.50 7.00 8.50 
15 ti _ 8.00 7.50 7.00 6.50 6.00 

7.50 7.00 6.50 6.00 5.50 
25 tI _. 7.00 6.50 8.00 5.50 5.00 
30 IL ...... _.._.-_ _. 6.50 6.00 5.50 5.00 4.75 
35 ti 8.00 5.50 5.00 4.75 4.50 
40 U..._.._.._ 5.50 5.00 4.75 4.50 4.25 
507 5.00 4.75 4.50 4.25 4.00 

(CR) 

DUNEDIN 
Pinellas County -Map Location E-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Tampa -St. Petersburg 
(including Clearwater, Dunedin, Pinellas 
Park) 

EAU GALLIE (2 AM) 
Brevard County -Map Location G-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMEG 
1956 

R A 

Media Code 4 210 1620 5.00 
WMEG, Inc., Box 1318, Eau Gallte, Fla. 32935. 

Phone 305-254-2282. 
I. PERSONNEL 

President -Jack Siegel. 
Sales Manager -Ed Williams. 

2. REPRESENTATIVES 
Jack Masia & Co., Inc. 
Florida -The Robinson Company, Inc. 

3. FACILITIES 
1,000 w.: 920 ice. Directional night. 
Operating schedule: 5:30-1 am. EST. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
NAB ltedlo Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 4a, 4c, 5, 6e, 8. 
Bate Protection: 105, lia, 12e, 13a, 19a, 15b, 16. 
Basic Rates: 20b, 21e, 21d, 22a, 23b, 29a, 25a, 26, 

28b, 28e, 29b, 30, 31, 33c. 
Contracts: 40a, 41, 42b, 92d, 49b, 45, 46, 47e, 48, 

49, 50, 51a, 51c. 
Comb.; Cont. Discounts: 60b, 61a, 625. 
Cancellation: 70a, 70c, 71a, 72. 
Prod. Services: 80. 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
ER Recd 6/6/66. 

AA -Mon thru Fri 6-9 am. 
A -Mon thru Fri 3-7 pm; Sat 6-9 am. 
B -Mon thru Fri 9 am -3 pm; Sat 9 am -8 pm; Sun 
6 am -8 pm. 
C -Mon thru Fri 7 pm -midnight; Sat & Sun 8 pm - 
midnight. 

7. PACKAGE PLANS 
AA: 1 wk 13wk 26wk 52wk 
1 ti _. _,._........._... 8.50 6.25 6.00 5.50 
6 tl _ 6.00 5.75 5.50 5.00 
12 ti 5.50 5.25 5.00 4.51, 
A: 
1 ti..........._.._..-_.._._ 6.00 5.75 5.50 5.00 
6 ti _._ .............. 5.50 5.25 5.00 4.50 
12 tl 5.00 4.75 4.50 4.00 
24 U..........._.._..._._.._....__ 4,50 4.25 4.00 3.50 
B: 
1 tL 5.00 4.75 4.50 4.00 
6 ti ....... _,_,..... _-.__..... _. .... _., 4.50 4.25 4.00 3.50 
12 t1 4.00 3.75 3.50 3.00 
24 tl _._.._.._.._..._ 3.50 3.25 3.00 2.50 
C: 
1 ti 4.50 4.25 4.00 3.50 
6 tl 4.00 3.75 3.50 3.00 
12 ti 3.50 3,25 3.00 2.50 
24 ti 3.00 2.75 2.50 2.00 All announcements rotate within their time class. 
30 seconds -75% of applicable rate above. 

COMMUTER PLAN 
PER WK: I wk 19 wk 26 wk 52 wk 
10 ti (5 AA, 5 A) 52.50 50.00 47.50 42.50 

TOTAL AUDIENCE PLAN 
Pla 

I 2 3 4 5 
6th 12th 18 t1 24tI 36t1 

Mon -Sat 6-9 am.... 1 2 3 4 6 
Mon -Fri 9 am - 

3 pm; Sat & Sun 
9 am -8 pm_...._._ 2 4 8 8 13 

Mon -Fri 3-7 pm.... 1 3 4 5 6 
Mon -Fri 7 pm-mid- 

nlght; Sat & Sun 
D pm -midnight.... 2 3 5 7 11 

Unit cost..._.._ 4.20 4.08 3.74 3,42 2.99 All announcements rotate within their time class. 
30 seconds -75% of applicable rate above. 

TOTAL CIRCULATION PLAN 
WKLY, ROS: I min 30 see 
50 ti ....... _. ..... _.._..__,_.__.._-.__._ 125 85 
100 tL _._ ,. 200 150 
to second spots available in quantity matching buy 
of above at 50% of applicable minute rate. 
1 -minute soots scheduled between midntgnt-6 am. 
flat, 1.50. 

WTAI 
Media Code 4 210 1640 9ÄÓ 
Cape Canaveral Broadcasters, Inc., Box 1560. Eau 

Gallia, Fla. 32935. Phone 305.254-1771. 
I. PERSONNEL 

President -Tom Hanssen. 
Vice -Tres. & Gen'] Mgr.-Plerre A. Bejano. 
Sales Manager-Randv Spector, 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
Atlanta -Bernard I. Ochs Co. 
Southwest -Mario Messina Company. 
South Florida -Advertising Representatives. 

3. FACILITIES 
5.000 w. ; 1560 hr. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%. 2% cash discount by 10th. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 9a, 4c, 5, 8a, 7b, 8. 
Rate Protection: 105, llb, 12b, 13b, 14b, 15b, 16, 
Basic Rates: 20b. 215, 22a, 23a, 24e, 255, 26, 27, 

28b, 28c, 29a, 31, 33a. 
Contracts: 40a, 41, 42d, 44a, 45. 46, 47a, 49, 50. 
Comb.; Cont. Discounts: 60d, 60f, 60h, 601, 61e, 62b, Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Rec'd 1/19/68. 
6. SPOT ANNOUNCEMENTS 

I ti 9 ti 3 ti IO tI 
1 min. 4.70 4.40 4.10 3.80 
30 see 4.40 4.10 3.80 3.50 
10 sec 3.50 3.20 2.95 2.35 

7. PACKAGE PLANS 
SATURATION PLANS 

PER WK, EA: 
15 wk 20 wk 90 wk 40 wk 50 wk () 

1 min 3.50 3.25 2.95 2.75 2.65 2.35 
30 sec 2.95 2.65 2.50 2.30 2.15 2.10 
10 sec 1.75 1.65 1.60 1.50 1.50 1,40 (') Must be used in 26 of 52 weeks. 

8. PROGRAM TIME RATES 
PER WK: I ti 2 tI 3 ti 5 t1 6 t1 12 01 
55 min 71.00 59.00 53.00 _.._.. _..._ 
1/2 hr 47.00 41.00 35.00 __... 
1/4 hr 24.00 22.00 19.00 16.00 14.75 
5 min 15.00 12.00 10.00 7.00 6.50 5.85 
3 min 7.00 5.00 4.70 4.00 3,80 3.50 

DISCOUNTS 
13 wk -5% 26 wk -7% 39 wk -10% 

ENGLEWOOD 

52 wk -15% 

Sarasota County -Map Location F-8 
See SRDS Consumer market map and data at begin- 
ning of the State. 

WENG 
1964 

Media Code 4 210 1665 0.00 
Sarasota -Charlotte Broadcasting Corp., Box 908. Hwy. 

777, Englewood, Fla. 33533. Phone 813-474-3231. 
I. PERSONNEL 

Pres. & Geri l Mgr. -Edward J. Ewing. 
I'rogram Director -Dick Williams, 

2. REPRESENTATIVES 
National -Continental Radio Sales. 
South -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w.; 1530 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0; payable when received. 

5. GENERAL ADVERTISING See ended regtlationa 
NAB Radio Ccde Advertising Standards apply. 
General: la, 2a. 3a, 4e, 4c, 5. 60. 7b, 8. 
Rate Protection 10e. 11e, 12e, 13e, 14e. 
Basic Rates: 20a. 215. 22a, 22b, 23a, 24a, 24b, 24c, 

25a, 26, 28a, 28c, 29a. 
Contracts: 40e, 42b, 49b, 45, 46, 50. 
Comb. ; Cont. Discounts: 605, 61c. 
Cancellation: 71a. 73a. 
Prod. Services: 80, 82. 

TIME RATES 
No. 2 ER 10/1/08 -Reed 8/28/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: 1 min 30 see IO see 
1 x 5.00 4.00 3.00 
13 x 4.50 3.60 2.70 
26 x 4.00 3.20 2.40 
52 x 3.75 3.00 2.25 
104 x 3.50 2.80 2.10 
156 x 3.25 2.60 1.95 
200 x 3.00 2.40 1.80 
360 x 2.75 2.20 1.65 
500 x 2.50 2.06 1.50 
1000 x 2.25 1.80 1.35 
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Englewood -W E N G -Continued 
7. PACKAGE PLANS 

I MINUTE 
PER WK, EA: 10t1 20t1 SOU 50t1 
I ok 3.25 3.00 2.75 2.50 
4 wk..._ 3.00 2.75 2.50 2.25 
13-51 wk. 2.75 2.50 2.25 _... 

30 SECONDS 
1 a k 2.60 2.40 2.20 2.00 
4 wk 2.40 2.20 2.00 1.80 
13-51 wk. 2.20 2.00 1.80 ._._ 

10 SECONDS 
1 wk 1.95 1.80 1.65 1.50 
4 wk._ 1.80 1.65 1.50 1.35 
13-51 wk._ 1.65 1.50 1.35 _- 

8. PROGRAM TIME RATES 
PER YR: Ix 13x 26x 52x 104x 158x 312x 
1 hr 50.00 95.00 40.00 35.00 30.00 25.00 20.00 
1/2 hr..._.-. 38.00 34.00 30.00 26.00 22.00 18.00 14.00 
1/4 hr 25.00 22.00 19.00 16.00 14.00 12.00 10.00 
10 min 20.00 18.00 18.00 19.00 12.00 10.00 8.00 
5 min 12.00 11.00 10.00 9.00 7.50 6.00 4.50 
Programs and spots may be combined for rate 
poses. 

SPECIAL FEATURES 

pur- 

10. 
5 SPOTS PER WK: Per me. 
Sponsoring News Headlines, Weather & Tide 

Reports, 13 wks..._ __... 35 
1 yr 30 
Hurricane Tips (during season) 35 

EUSTIS 
Lake County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLBE 
LEESBURG-EUSTIS 

Licensed as a Leesburg -Eustis, Fla., station. 
See listing under Leesburg, Florida. 

WLCO 
1955 

N 1 R A B 

Media Code 4 210 1710 4.00 
C. M. Barringer. Box AX, Eustis. Fla. 32726. Phone 

357-4191. 
I. PERSONNEL 

Program Director -Ken Bauman. 
Sta. & Sales Director -Charles Robinson. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1240 ko. Non -directional. 
Operating echdeole 5:55 am -midnight daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable 28th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b. 3e. 4a. 5, 65, 7b. 8. 
Rate Protection: 15h. 16. 
Basle Rates: 21a. 23a. 25a. 286. 28e. 
Contracta: 40a. 41, 42b. 42d, 46. 
Cancellation: 70a. 70e, 71b. 
Prod. Services: 80, 81, 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eft 5/15/67 -Reed 5/3/67. 

7. PACKAGE PLANS 
(Within calendar month) 

I ti IB ti 31 ti 51 ti 76+ 
1 min _ 5.75 5.25 4.75 4.50 4.35 
30 second -same as next frequency 1 -minute rate. 
10 second -75% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
1/4 hr 15.00 5 min- 7.50 

FERNANDINA BEACH 
Nassau County -Map Location F-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFBF 
1955 

Subserlber to the NAB Radio Code 
Media Code 4 210 1755 9.00 
Northeast Florida Radio. Inc.. Box 691. Fernandina 

Beach. Fla. 32034. Phone 305-261-5480. 
I. PERSONNEL 

President -Harold J. Mann. 
Manager-Tnez Mann. 

3. FACILITIES 
1.000 w. days: 1570 ke. Non -directional. 
Opentln, Schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 1b. 2b, Sa, 3d. 4a, 4d, 5. 6a, 8. 
Rate Protection: 10a. 11h. 12a. 13h. 14a, 15b. 
Baste Rates: 20b. 21a, 21b, 21e, 22b, 240. 25a, 26. 

28b. 28e, 291). 30. 31, 33a. 
Contract,: 400, 41, 42d, 94a, 440. 40, 46, 48, 49, 50, 

51a, 51e. 
Comb.: Cont. Discounts: 60a, 61a. 01b, 61e, 62b. 
Cancellation: 70a. 70e. 71a, 73a. 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES BASLE 

Eft 1/1/68-Ree'd 1/24/68. 
6. SPOT ANNOUNCEMENTS 

Ix 25x 50+ 
1 min 2.00 1.50 1.25 
30 sec .___ 1.30 1.15 1.00 

7. PACKAGE PLANS 
SATURATION PLANS -WITHIN 30 DAYS 

EA: 1 min 30 see I min 30 see 
50 ti 1.10 90 100+ ...._.._.... 1.00 .90 

8. PROGRAM TIME RATES 
1 hr I/2 hr 1/4 hr 5 min 

1 x _ 30.00 17.00 10.00 5.00 
10 x 25.00 14.00 8.50 4.00 
25+ 19.50 11.50 6.50 3.00 

FORT LAUDERDALE - 
HOLLYWOOD (6 AM; 4 FM) 

(including Oakland Park, Pompano Beach) 
Broward County -Map Location 11-9 

See 510138 consumer market map and data at begin- 
ning of the State. 

Stations located within the combined eity area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It iß 
part of the time buying function to determine extent 
'd individual station coverage, audience delivered. etc. 
within the area. 

WFTL 
1946 

FORT LAUDERDALE 

Media Code 4 210 1845 8.00 
WFTL Broadcasting Co., Box 1400. 3000 N. Federal 

Hwy., Fort Lauderdale, Fla. 33302. Phone 805-566- 
9621. 

Miami Olflce-Ed Bowen. 
Miami Ile -line 305-947-5551. 
Coral Gables Office -931 Madeira Ave. Phone 305- 

443-7833. 
STATION'S PROGRAMMING DESCRIPTION 

WFTL: Programmed for general interest. 
M -Sat 6:45 am -6 pm air personalities. MUSIC: 
general popular, current hits, middle-of-the-road. 
NEWS: 5 min world, national on hour, local news 
follows, 4 man news staff. 7 editorials daily on local 
headlines, radar weather at :30. Local public affairs 
4 times daily. Sports news and scores 4 times daily. 
Syndicated programa. Direct report market analysis. 
6 pm -5:30 am: semi -classic music, standards, show - 
tunes primarily Instrumental. Classical hour at 3 
am. News on hour. 5:30-6:45 am: Negro program- 
ming. Rhythm and blues, gospel. Sun: middle-of-the- 
road music, news on hour and at :30. Mobile unit. 
Contact Representative for further details. Itec'd 
12/1/67. 

I. PERSONNEL 
Pres. & Geel Mgr. -Walter B. Dunn. 
Commercial Manager -Bob Pena. 
Program Directcr-Bob Roberta. 

2. REPRESENTATIVES 
Jack Mania & Co.. Inc. 

S. FACILITIES 1,000 w.; 1400 he. Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no can discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 3a, 3d, 4a. 4d, 5, 6b. 7b, 8. 
Rate Protection: 10h, 11h, 12b. 13b. 14b, 15b, 16. 
Basic Rates: 20a, 21a, 21e, 21d, 22b, 23a, 24e, 25a, 

26, 29a. 330. 
Contracta: 40a, 41, 92a, 43, 44b. 45. 46, 47a. 48. 

51a, 51b. 
Comb.; Cont. Discounts: 60a, 60c, 80d, 60f, 60h, 601. 

fila. 82b, 62d. 
Cancellation: 70b. 70e, 71a, 73b, 
Prod. Services: 81, 82. 

TIME RATES 
Eff 4/1/68 -Reed 5/6/88. 

7. PACKAGE PLANS 
D1RIVE TIME --6:30-9:30 AM & 4-7 PM 

t min 30 see IO see 
6 ti 14.00 11.20 8.40 
12 ti 12.00 9.60 7.20 
18 ti _.._ ............. 11.00 8.80 8.60 

ALL OTHER TIMES 

12 tl....-......_..'_.....---.... 10.50 
18 U 9.50 

W F T L -FM 
1963 

FORT LAUDERDALE 

M31:1 

9.20 
8.40 
7.60 

6.90 
6.30 
5.70 

(CR) 

Subscriber to the NAB Radio Ccde 
Media Code 4 210 1848 6.00 
WFTL Broadcasting Company, Box 140e, Fort Lau- 

derdale. Fla. 33302. Phone 305-566-9621. Miami 
tie -line 305-947-5551. 

I. PERSONNEL 
President -Walter B. Dunn. 
General Manager -Bob Miller. 

2. REPRESENTATIVES 
Jack Masts & Co.. Inc. 

S. FACILITIES ERP 100,000 w.; 106.7 mc. 
Operating schedule: 24 hours. 
Antenna ht.: 284 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING Ses ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, Sa, 3d, 4a, 4d, 5, 66, 7b, 8. 
Rate Protection: 10h. 11b, 12b, 13b, 14b, 15b. 16. 
Baste Rates: 20a, 21a, 21e, 21d, 22b, 23a, 24c, 25a. 

28. 29a, 33a. 
Contracta: 40a, 41, 42a, 43, 44b, 45, 48, 47a, 48, 51a, 

51b. 
Comb.; Cont. Discount: 60a, 60e, 60d, 60f, 80h, 601, 

81a. fila, 82b, 82d. 
Cancellation: 70b, 70e, 71a, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
Eff 1/1/68-Rec'd 9/3/68. 

7. PACKAGE PLANS 
PER WK: 24t1 48 ti 96t1 260 tI 
1 min. 5.00 4.75 9.50 4.00 
30 sec 4.00 3.50 3.00 2.50 
10 see 2.00 1.75 1.50 1.25 

8. PROGRAM TIME RATES 
Ix 26x S2x 104x 

5 min. 7.50 8.75 6.00 5.00 
1/2 hr 30.00 28.50 27.00 25.00 
1 hr 50.00 47.00 44.00 40.00 

10. SPECIAL FEATURES 
Weather at 11 am, 10.00. 

WGMA 
1953 

HOLLYWOOD 

adam young inc. 

Modern Country Music 
Media Code 4 210 1890 4.00 
Hollywood Community Service Radio, Inc Drawer 

1810, Hollywood Beach Hotel. Hollywood. FL. 
33022. Phones 305-927-1777, 949-0321. 

Miami office: 9490 Southwest 62nd Court, Miami, 
Fla. 33156. Phone 305-666-4855. 

Transmitter Studios: 9581 Sheridan St.. Hollywood. 
Fla., 33024. Phones 305-981-7525. 944-0431. 
STATION'S PROGRAMMING DESCRIPTION 

WGMA: Programmed for general interest. 
MUSIC: modern country music programmed 24 hours, 
daily. Country classics and late release modern 
country music albums programmed as part of country 
music format. NEWS: news headlines 15 min after 
hour 24 hours daily. Local, regional, state and na- 
tional news each hour on halt hour. 5 man news 
staff. Mobile units. Marine and general weather 
15 min before hour 6:45 am -6:45 pm M -Sun. Stock 
market reports live 4 times a day, 10:32 pm, 2:32 
pm, & 4:32 pm, M -F. Pet patrol 4 times daily, 
10:25 am, 1:25 pm, 7:25 pm, & 9:25 pm, M -Sat. 
Contact Representative for further details. Rec'd 
9/24/68. 

I. PERSONNEL 
President -C. Edward Little. 
General Sales Manager -Larry Tillie. 
Program Director -'Dutch' Walker. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
5,000 w; 1320 ke. Directional antenna, separate pat- 
terns day and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 15/0 time only. 
5. GENERAL ADVERTISING See Boded regulations 

NAB Radio Code Advertising Standards apply. 
General: lb, 2e. Sa. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b. 116. 12b, 131, 14b, 15b, 16. 
Basic Rates: 20b, 21b, 22a, 22b. 23a, 24a. 24b, 24e, 

25e, 28a, 28c, 29a, 29b, 30, S3a. 
Contracte: 40a. 42c, 43, 44a, 44b, 45, 48, 47a, 47e, 

48. 99, 51a. 51b. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 60g, 00h, 

601, 61b, 62a. 02b. 
Cancellation: 70b. 70d, 71a, 72, 73h. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 10 Eff 6/1/88-Rec'd 5/13/68. 

AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -Mon thru Sat 5-8 am, 9 am -4 pm & 7-10 pm; 
Sun 5 am -midnight. 
B -Mon thru Sat 10 pm -5 am. 

6. SPOT ANNOUNCEMENTS 
BULK RATES 

PER YR: 200x 500x 1000x 1500x 
1 min 12 11 10 8 
30 sec 10 9 8 5 
1/3 guaranteed in Drive Time, 1/3 Guaranteed in 
Housewife Time, 1/3 Guaranteed in Night Time. 
10 sec: 50% of 1 -min. 

CLASS AA 
PER WK: 5 t 10 ti 20tí 30 t1 50 tl 
1 min. 15 12 11 10 9 
30 sec 12 10 9 8 7 

CLASS A 
1 min 14 11 10 9 8 
30 sec..._ 11 9 8 7 5 
B-50% of AA rates. 
10 sec: 50% of applicable 1 -min. 
Length and class of spots may be combined. 
Rateholder: 10.00. 1 1 -minute spot per week sched- 
uled in AA time for 52 consecutive weeks. 

7. PACKAGE PLANS 
ROS TOTAL AUDIENCE PLAN 

(1/3 Drive Time. 1/3 Housewife Time, 1/3 Night Time) 
10 ti 20 ti 30 ti 40 ti 50 tl 60 tl 

1 min ....... 10.00 9.00 8.50 8.00 7.50 7.00 
30 see 8.00 7.50 7.00 6.50 6.00 5.50 
4 consecutive week schedules -1.00 per spot less. 

WEEKEND PACKAGE 
(ROS -Fri 7 pm -Sun 11 pm) 5ti 10 ti 20tí 30tI 

1 min 9.00 8.50 8.00 7.50 
30 see..._ .............. ........ 7.00 6.50 6.00 5.50 
10 sec: 50% of 1 -min. 

10. SPECIAL FEATURES 
5 -MINUTE NEWS 

Ix 26x 52x 104x 156x 260x 312x 
AA 25 20 18 16 14 12 10 
A 20 15 14 13 12 11 9 
B 15 12 11 10 9 8 7 

(CR) 

WIXX 
1963 

OAKLAND PARK 

Country Music Network 
Media Code 4 210 1995 7.00 
Broward County Broadcasting, Inc., 539 N. E. 

Oakland Park Blvd., Ft. Lauderdale, Fia. 33308. 
Phone 305-565-1R41. 
STATION'S PROGRAMMING DESCRIPTION 

WIXX: Programmed for urban adults and young 
adults. 
MUSIC: 100% country and western music. Top 50 
modern country music Nita with a mixture of 1/4 
albums of standard memory tunes. NEWS: on hour, 
headlines on halt hour, 3 man department, 2 news 
cruisers. 90% local news and 10% national, unless 
criais. Emphasis on local beeper and city news. Fea- 
ture personalities within program format, mobile 
remote studios. Personalities available for remote 
broadcasts. Heavy involvement in community affaira. 
Monthly contests on a station basis and minor per- 
sonality contesta daily. 6 shower of stars shows yearly, 
grand ole osary performers live. Contact Representa- 
tive for further details. Reed 7/10/68. 

I. PERSONNEL 
President -Albert S. Tedesco. 
Gen't & Comm'1 Mgr. Sherod Rouser. 
Station Manager -Lyle Reeb, Jr. 

FLORIDA 
2. REPRESENTATIVES 

South. Southwest -Dora -Clayton Agency, Inc. 
3. FACILITIES 

1,000p w. days: 1520 he. Non -directional. 

4.OpGÉMCtt 
scheduCOMMle: Sunrise-local sunset daily. EST. 

15/0; time only. 
5. GENERAL ADVERTISING Ses coded regulatIons 

NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 4a, 4d, 5, 6a. 
Rate Protection: 10a, lia. 12a, 13a, 14a. 15b. 
Basic Rates: 20b, 21a, 23a, 24a, 25a, 28b, 29b, 33a. 
Contracts: 40a, 42d, 44b, 45, 48, 47a, 49, 51a. 51c. 
Comb.; Cont. Discounts: 60b, 60e, 601. 61b, 02e. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Member: Country Music Network. 

TIME RATES 
No. 8 Eft 6/1/67 -Reed 4/20/67. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -All other hours. 
PER WK: I tI 7 tl 13 is 19-24 ti 

_._..._......_.. . 11 10 9 8 
AAA 9 8 7 6 
20/30 sec: 80% of 1 -min. 10 see: 50% of 1 -min. 

DISCOUNT 
52 wks-10%. 

7. PACKAGE PLANS 
ROS 

1 MINUTE 
(1-6 wits, 

PER WK: 
12 ti 6.50 38 tl ._... 5.50 
24 ti 6.00 

WIXX-FM 
(formerly WFLM (FM) 

19 
FORT LAUDERDALE 

0121 MO 
Media Cods 4 210 1936 5.00 
Broward County Broadcasting, Inc., 539 E. Oakland 

Park Blvd., Fort Lauderdale, Fla. 33301. Phone 
305-565-1841. 

I. PERSONNEL 
President -Albert Tedesco. 
General Ma..ager-S. F. Rouser. 
Station Manager -Lee Moore. 

2. REPRESENTATIVES 
Fine Music Hi -Ft Broadcasters, Inc. 

S. FACILITIES 
ERP 100.000 w.: 105.9 me. Stereo. 
Operating schedule: 7 am -midnight daily. EST. 
Antenna ht. -165 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 21). 3a, 4a, 5, 8a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21a. 21d, 23a, 24b, 24c, 25a, 28, 

28a, 28c, 29a. 
Contracts: 40a. 41, 42a, 44a, 45, 46, 49. 51b, 51e. 
Comb.: Cont. Discounts: 60f, 601, 61c, 62a. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80. 
Limit of 3 commercials per 30 minutes plus station 
break announcements. l'rogram sponsors receive open- 
ing and closing identification. 
Member: Fine Music Group. 

TIME RATES 
Eff 7/15/66 -Reed 7/28/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 260x 520x 1040x 

1 min ..... 7.00 8.50 6.00 5.50 5.00 4.50 4.00 
30 see....._... 5.60 5.20 9.80 4.20 4.00 3.60 8.20 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 260x 520x 

1 hr 35.00 32.50 30.00 27.50 25.00 22.50 
1/2 hr 21.00 19.50 18.00 16.50 15.00 13.50 

WLOD 
1956 

(MM 

POMPANO B 

aEA 

EACH 

ori aassell tiO.y gf1Gm 
Subscriber to the NAB Radio Code 

Media Cede 4 210 1980 3.00 
Sunrise Broadcasting Corp., 2801 E. Oakland Park 

Blvd.. Suite 301, Fort Lauderdale, Fla. 33380. 
Phone 305-568-8316. 

Studio: 1000 Atlantic Blvd. Extension, Pompano 
Reach. Fee 35000 Phone 305-972-0040. 
STATION'S PROGRAMMING DESCRIPTION 

WLOD: Programmed for adults. 
MUSIC: album music combining standards with 
Broadway and film tunes. Includes current popular 
favorites with adult appeal. No personalities. M -Sat: 
news hourly 5 min world and national, ending on 
hour. plus 7:25 am, 8:25 am & 5:25 pm- News 
headlines 6 times daily. Local news 3 times daily. 
Stock market reporta 8 times daily plus 9:30 pm & 
5:15 pm analyses M -F. Local public affairs 10 
times daily. Sports 6 times daily. Marine weather 
and beach reporta hourly at :41. Farm and garden 
report at 6:03 am, M -F. Sun: regular programming 
starting 11 am following public affairs, educational 
and religious programs. Contact Representative for 
further details. Recd 9/27/68. 

1. PERSONNEL 
President -George T. Shupert. 
Vice-Pres. & Gen'l Mgr. -George V. Liddy. 
Program Director -Don Smith. 

2. REPRESENTATIVES 
Miami -Advertising Representatives. Inc. 
Atlanta -Bushy. Finch and Woods. Inc. 
New York -Mort Bassett & Co.. Inc. 

S. FACILITIES :non w. days: 980 he. Directional. 
Operating schedule: 6 am -local aurset. 

4. AGENCY COMMISSION 
15% nn time and talent: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General* la, la. 2h. 3a. 9a, 4d, 5. 6a, 7b, 8. 
Hate Protection: 10a. Ila. 19a. 15a, 15b. 
Basic hates: 20b, 21a, 22b. 23b, 24b, 25a, 27, 29a, 

33a. 
(This listing continued on next page) 
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FLORIDA 
Fort Lauderdale -Hollywood - 
W L 0 D -Continued 

Contracts: 40a. 41, 429, 99b, 45, 46, 51b. 
Comb.; Cont. Discounts: 60e, 60f, 62d. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services; 80. 81. 

TIME RATES 
Rates affective January 1, 1966. 

Rates received December 20, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 
1 U..._... ... _ ... .._....._.._---- _.-.. 13.00 
51 tl..._.._ _.........._......_._....- ._ 12.00 
101 tl.._...__......_.._.._.__.....__ _ 11.00 
251 ti.__.._.._ ................_.__.._.._... 10.00 
501 tl 9.00 
1001 tL _..__ _._ 8.00 
1501+ tl..._......_......_.._._......_.._..._ 7.00 

30 sec 10 sec 
9.30 6.50 
8.90 6.00 
7.75 5.50 
7.00 5.00 
6.30 4.50 
5.60 4.00 
4.90 3.50 

7. PACKAGE PLANS 
PER WK, EA: 6ti 12 ti 18t1 24t180í1 
1 min -...._ 12 10 9 8 7 

10. SPECIAL FEATURES 
Newscasts: at :55. 1 -minute rate plus 2.00; Fea- 
tures: 1 -minute rate plus 1.00. 

WMJR(FM) 
1963 

FORT LAUDERDALE 
Media Code 4 210 2025 6.00 
WMJR, Inc., 3101 Federal Highway, Kenann Bldg., 

Fort Lauderdale, Fla. 33306. Phone 305-564-7613. 
Executive Offices & Studios: 3101 N. Federal Hwy., 

Kenann Bldg., Fort Lauderdale, Fla. 33306. 
I. PERSONNEL 

General Manager -Robert A. Roberts. 
Sales Manager -Jack R. Ivan. 

3. FACILITIES 
ERI' 62,000 w.; 100.7 mc. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 225 ft. above average terrain. 

4. AGENCY OMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a, 3d, 4a. 4d, 5, 6a. 76, 8. 
Hate Protection: 10d. 14d. 15b. 
Basic Rates: 20a, 21a, 21d, 22a, 22b, 23a, 23b, 24b, 

24e. 25a, 28, 28b. 29b, 30, 32e. 
Contracte: 42d, 44a, 45. 46, 47a, 48. 49, 53a. 
Comb.; Cont. Discounts: 60e, 60e, 60f, 61e, 62d. 
Cancellation: 70a, 70d, 71a, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 5 Eff 3/1/68 -Reed 3/27/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: 

Ix 26x 52x 104x 208x 312x 500x 750+ 
1 min 7.50 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
30 sec 6.00 5.50 5.00 4.50 4.15 3.75 3.35 3.00 
10 sec 3.50 3.25 3.00 2.75 2.50 2.25 2.00 1.75 
Priority position, per spot extra. 1.00. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

10 PER DAY: I min 30 see 10 see 
10 consec days...._....._.._.._..._.._.._.._._ 399 299 200 
3 consee days 135 100 -.- 

9. PARTICIPATING PROGRAMS 
Encore -Sun 6-7 pm. 
Stage Door -Sun 7-8 pm. 
Sound Track -Sun 8-9 pm. 
13 week minimum, per week. 100 

10. SPECIAL FEATURES 
5 -Minute News -Mon thru Sat. 1 -min, per wk.... 50 
New Headline -Mon thru Sat, 30 -sec, per wk 35 

WRBD 
1959 

POMPANO BEACH 

Independent Negro 

Media Code 4 210 2070 2.00 
Almardon. Inc. of Florida. Box 9447. Ft. Lauderdale. 

Fla. 33310. Phone 305-587-2700. Miami tie -line 
305-949-3101: Palm Beach tie -line 305-833-1266. 

Studios: Rock Island Rd.. Ft. Lauderdale. Fla. 
STATION'S PROGRAMMING DESCRIPTION 

WRBD: Programmed 100% for Negro listener. 
MUSIC: 75% rhythm and blues, jazz, and popular. 
25% gospel. AIR PERSONALITIES handle all seg- 
ments and taped commercials by air personalities are 
Interchangeable. NEWS: 5 min on hour, community 
oriented. Headlines on half hour. Job opportunities 
program broadcast 8 times daily M -F. Community 
activity news program broadcast 8 times daily M -Sat. 
2 religious news programs daily M -F. Station parti- 
cipates in community affairs, i.e. recreation depart- 
ment and school activities. Personalities available for 
remote broadcasts, atore openings, etc. 2 sports news 
shows daily. Local issue discussion shows Sun. Teen- 
age participation Shows Sat. Contact Representative 
for further details. Rec'd 7/26/67. 

I. PERSONNEL 
President -Donald J. Owler. 
Gen'1 Nigr. & Gen'1 Sales Mgr. -Michael 'Korman. 
Prow. & )'rod. Mgr. -Robert Gaynor. 

2. REPRESENTATIVES 
South -Bernard I. Oche Co. 
North -Greener, Hiken, Sears. 

S. FACILITIES 
5.000 w. days; 1470 kc. Directional. 
Operating schedule: 5 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a. la. 4a, 4d, 5. Sa. 8. 
Rate Protection: lib, 12b. 13b, 14b, 15b. 
Basic Rates: 20a, 21a, 22a, 23a, 24e. 24e, 25a, 28b. 

296. 31, 32b. 
Contracts: 40a. 41, 42a. 43, 44b, 45. 46. 47a, 48, 

49. 50, 51e. 
Comb.: Cont. Discounts: 60a, 60d, 60e, 82d. 
laucellatlon: 70b. 70d, 71a. 73a. 
Prod. Services: 81. 82. 

TIME RATES 
No. 10 ER 6/1/67 -Reed 8/28/68. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK, ROS: I wk 13 wk 26 wk 52 wk 
12 ti 12.00 11.50 11.00 10.00 
24 ti 11.50 11.00 10.50 9.50 
36 ti 11.00 10.50 10.00 9.00 
48 ü _. _.._... 10.50 10.00 9.50 8.50 

30 SECONDS 
12 ü 9.60 9.20 8.80 8.00 
24 ti 9.20 8.80 8.40 7.80 
36 ti..._.._._....._......._ 8.80 8.40 8.00 7.20 
48 ti 8.40 8.00 7.60 6.80 
Firm, non -cancellable 52 consecutive week contract, 
10% discount. 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 min 
13 x...._ 110 70 50 30 
52 x 105 65 45 

x 100 60 40 20 

WSRF WSRF-FM 
1955 1959 

FORT LAUDERDALE 

Mutual Broadcasting System 

Muhl] 
Media Code 4 210 2115 5.00 
Van Patrick Broadcasting Company, Inc., Box 8067, 

1580 N. Davie ltd., Ft. Lauderdale, Fla. 33310. 
Phone 305-581-1580. 
STATION'S PROGRAMMING DESCRIPTION 

WSltlr: Programmed for young adulte and young 
marrieds. 
MUSIC: top rock and middle-of-the-road music. 
NEWS: at :30. 5 short wave mobile units. Boat and 
aircraft with short wave. Morning telephone discus- 
sion program and buy -sell telephone program. Morn- 
ing and afternoon trame reports direct from police 
department. Marine weather thruout schedule. 4 edi- 
torials daily. Local sports play-by-play plus college 
football. Alit PERSONALITIES handle all segments. 
Contact Representative for further details. Reed 
5/29/68. 

I. PERSONNEL 
President -Gene Milner. 
Executive Vice -President -Van Patrick. 
Vice-Pres. & Sales Mgr. -Dick Vance. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
10,000 w. days, 5.000 w. nights; 1580 ke. 

Directional -separate patterns day and night. 
Operating schedule: 24 hrs. daily, EST. 
FM FACILITIES 
ERP 33,000 w.; 103.5 mc. 
Antenna ht.: 187 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2b, 3e, 3d. 4a, 4d. 5, 6a. 713, 8. 
Rate Protection.: lob, 11b. 12b, 13b, 14b, 15a, 15b, 

lb. 
Basic Rates: 20a, 21a. 21b, 21d, 22a, 22b, 23b, 24e, 

25b. 26, 27. 28a, 28e, 29a, 29b, 30, 31, 32a, 33c. 
Contracts: 40a, 41, 42b, 42d, 44a, 44b, 45, 46, 47a, 

48, 50, 51e. 
Comb.; Cont. Discounts: 60d, 60e, 601. 61a, 62b. 
Cancellation: 70a. 70d. 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
EH 1/1/87 -Reed 12/29/66. 

6. SPOT ANNOUNCEMENTS 
(6 am -7 pm) 

26x 156x 260x 3120 
1 min........._...._._...._. 20 18 16 14 
30 sea .__._.-. 16 14 12 10 
10 sec: 50% of 1 min. 

(7 pm -midnight) 
1 min..._...Y. 15 
30 sea 12 
10 sec: 50% of 1 min. 

10. SPECIAL FEATURES 
NEWSCASTS 

651 130x I95x 260g 
5 min .._._ 22 20 18 16 

FORT MYERS (3 AM; 1 FM) 
Lee County -Map Location F-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCAI 
1964 

Media Code 4 210 2160 1.00 
Lee Broadcasting. Inc., Box 2121, Highland and 

Canal. Fort Myers, Fla. 33902. Phone 813-334- 
2391. 
STATION'S PROGRAMMING DESCRIPTION 

WCAI: Programmed for adults and young adults. 
5 min news at :55. headlines at :27. MUSIC 90%: 
60% albums, 30% singles, featuring current selling 
general popular music. ehowtunes, standards, jazz - 
oriented, middle-of-the-road. 5 air personalities emcee 
entire operation. NEWS 10%: local, national and in- 
ternational. 3 mobile unite, car, airplane and boat. 
Personalities available for remote broadcasts. Contact 
Representative for further details. Reed 7/17/87. 

I. PERSONNEL 
President -Truman A. Morris. 
General Manager -Ron E. Pierce. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
Miami -Edwin H. Cohen. 

S. FACILITIES 
1,000 w.; 1350 kc. Non -directional. 
Operating schedule: sign -on -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent: payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a, 4a, 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 20a, 21a, 22b, 23a, 24b, 25a, 26, 28c, 

29a. 
Contracts: 40a, 41, 44a, 45. 46, 47a, 48. 

Comb.; Cont. Discounts: 60b, 61e. 
Cancellation: 70e. 71a, 72. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Card received June 1, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 sec 

13 tl..._....._......_ _...__._. .. 4.60 3.35 
26 ti ._._..._-....-_.____ 4.20 3.05 
52 tl . 3.80 2.75 
104 tl._.._.._._.._. ..... __...__...__._.. 3.40 2.45 
260 ti. 3.00 2.15 

1040 ü..._......_ ............._...,,._.._._... 2.20 1.55 

8. PROGRAM TIME RATES 

1 ti__..._..._..._._ 
13 ti._.._......_.._-.. 
26 ti_._..Y.....__ 
52 ti._._ _.. 
104 tt..._......_.._ _.. 

520 ti..._..._._......_.. 

1 hr 
30.00 
28.00 
26.00 
24.00 
22.00 

1/2 hr 
18.00 
17.00 
18.00 
15.00 
14.00 
13.00 

WINK 
1940 

2.30 
2.10 
1.90 
1.70 
1.50 
1.80 
1.10 

1/4 hr 10 min 5 min 
13.00 10.00 7.00 
12.00 9.50 8.50 
11.00 9.00 6.00 
10.00 8.50 5.50 
9.00 8.00 5.00 
8.00 7.00 4.00 
.-... 5.50 3.00 

CBS Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 210 2205 4.00 
Fort Myers Broadcasting Co., Box 1060. WINK 

Studio Bldg., 2824 Palm Beech Blvd., Fort Myers, 
Fla. 33902. Phone 813-339-1131. TELEX 813-334- 
1770. 
STATION'S PROGRAMMING DESCRIPTION 

WINK: Programmed for adults and young adults. 
NEWS: on hour 6 am -11 pm. 5 min farm news at 
6:10 am, 12:20 pm & 2:35 pm M -F. MUSIC: middle- 
of-the-road, with 1 hour concert -classic music 8:30- 
9:30 pm M -F. 5 min porto 7:20 am M -Sun, net- 
work sports Sun. Women's show 10:10-10:40 am 
M -F. 1 mobile news unit. COMMERCIAL POLICY 
18 minutes maximum. RELIGIOUS: programming 
Sun 7 am -noon. 30 min weather news at 7:35 em. 
8:20 am & 12:20 pm. Contact Representative for 
further details. Recd 7/19/67. 

I. PERSONNEL 
President -Edward J. McBride. 
Vice Pres. & Gen'l Mgr. -A. J. Bauer. 
Commercial Manager -J. R. Landefeld. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
mushy. Finch and Woods. Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 6 am -11:30 pm. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 9a. 9d, 5, 6a, 8. 
Rate Protection: lob, 116, 12b. 13b, 14b. 
Baste Rates: 22a. 22h, 23a, 24b, 28a, 29a. 
Contracts: 40e, 45, 46, 475. 
Comb.; Cont. Discounts: 60a, 80k. 61e, 61b, 61c, 626. 
Cancellation: 70a, 70e, 73a. 
Affiliated with CBS and KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

EH 7/1/68-Rec'd 6/28/68. 
13 11 9 6. SPOT ANNOUNCEMENTS 
10 9 7 1 min, flat. 6.00 30 see, flat..-...._.._..... 4.80 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 
Sti 5ti 10tí 15tí 20 t1 

1 wk.... 5.00 4.90 4.70 4.50 4.30 
13 wks 4.80 4.70 4.50 4.30 9.10 
52 wks 4.40 4.30 4.10 3.90 3.70 

30 SECONDS 
1 wk.... 4.00 3.90 3.75 3.60 3.45 
13 wks 3.85 3.80 3.80 3.45 3.30 
52 wks 3.50 3.45 3.30 3.15 2.95 
15 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4hr 10 min 5 min 

1 x..._.._ .......... _......... 40.40 24.00 17.40 14.40 12.00 
13 z 36.60 23.80 16.30 13.80 11.40 
26 z 34.80 21.60 15.25 13.20 10.80 
52 x 32.40 20.40 14.15 12.60 10.20 
78 z 31.20 19.20 13.10 12.00 9.60 
104 z 29.40 18.00 12.10 11.40 9.25 
156 x 27.60 18.85 11.40 10.80 9.00 
260+ 25.80 15.60 10.20 9.60 8.40 

W I N K -FM 
1964 

30t1 
3.80 
3.70 
3.30 

3.15 
2.95 
2.65 

40 ti 50 ti 
3.70 3.50 
3.50 3.30 
3.10 2.90 

2.95 2.80 
2.80 2.65 
2.50 2.30 

Subscriber to the NAB Radio Code 
Media Code 4 210 2206 2.00 
Fort Myers Broadcasting Co., Bor 1060, 2824 Palm 

Beach Blvd., Fort Myers, Fla. 33902. Phone 813- 
334-1131. TWX 813-334-1770. 

I. PERSONNEL 
President -E. J. McBride. 
General Manager -A. J. Bauer. 
Commercial Manager -J. R. Landefeld. 

8. FACILITIES 
ERP 44,000 w.; 96.9 me. Stereo. 
Operating schedule: 8 am -11:30 pm daily. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
ER 7/15/68-Rec'd 9/26/68. 

6. SPOT ANNOUNCEMENTS 
30 see. flat 2.00 15 sec, flat 1.50 

7. PACKAGE PLANS 
15 SECONDS 

PER WK: 10 ti 15 ti 2001 30 01 40t1 50tí 
1 wk 9.00 12.75 16.00 22.50 28.00 30.00 
13 wk 8.50 12.00 15.00 21.00 28.00 27.50 
52 wk 8.00 11.25 14.00 19.50 24.00 25.00 

30 SECONDS 
1 wk. 15.00 21.75 28.00 40.50 52.00 62.50 
13 wk 14.50 21.00 27.00 39.00 50.00 60.00 
52 wk. 12.50 18.00 23.00 33.00 42.00 50.00 
Spots will be rotated. 

WMYR 
1952 

Media Code 4 210 2250 0.00 
Robert Heckaher. Box 216. 2835 Hanson St.. Ft. 

Myers. Fla. 33902. Phone 813-335-1173. 
I. PERSONNEL 

Owner and General Manager -Robert Heckaher. 
S. FACILITIES 

5,000 w. days. 500 w. nights; 1410 ka. 
Directional -night only. 

Operating schedule: 5:00 a.m. to midnight Sunday 
through Saturday. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, Sb, 3a, da. 9d, 5, 6e, 7a. 8. 
Rate Protection: 10e, 11e. 12e. 13c, 14e. 
Basic Rates: 20b. 21e, 22b, 23a, 246, 25e, 26, 28a, 

29e. 30. 
Contracta: 40a. 41, 43, 44e. 45. 46. 47a, 98, 51b. 
Comb.; Cont. Discounts: 606, 601. 61e, 62e, 62d. 
Cancellation: 706. 70d. 71e, 72, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
No. 9 ER 7/1/67 -Reed 10/2/67. 

6. SPOT ANNOUNCEMENTS 1 min t30 see I min ISO tee 
1 z..._._.....__. 8.05 4.05 312 z._ 6.30 3.15 
28 x.._..-_... 7.60 3.80 385 z -. 8.05 3.00 
52 z 7.30 3.70 500 z.._..._.. 5.40 2.70 
104 L......._ 7.00 3.50 750 ....... 5.10 2.55 
156 z___ 6.80 3.40 1000 z..._....... 4.60 2.30 
280 x._ 8.50 3.25 2000 z 2.30 ...... 

c1 140 words 
(tl 70 words 

7. PACKAGE PLANS 
SATURATION SPOT PACKAGES 

(1 minute or 140 words) 
10 tt (to be used in 2 consee days) _..._._ 5.40 
20 tt (to be used in 4 consee deys).._..._._..._.__. 4.10 
40 ti (to be used in 8 ronsec days. or 4 consee 

days 1 wk and 4 ronsec days following wk..._... 3.85 
60 ti (to be used in 2 wks) ..... __....-_..__._. 3.60 
90 ti (to be used in 2 wks) ...._...._......._ 3.40 
120 ti (to be used in 4 conoce wks) - _...___ 3.05 
Minimum 5 spots per day. 

CAPSULE SPOT PACKAGES 
100 x: Ea 
35 wds (15 sec) .................__.._...._._....-.____..._..... 1.70 
47 wds (20 sec)........._....__.._._-_._....____..._.. 2.30 
70 wds (30 sec) -.._...._.. 3.05 
Minimum 100 spots to be used in 4 consee wks; 4 
per day. 

8. PROGRAM TIME RATES 
1/4 hr 5 min 1/4 hr 5 min 

1 tl _____ 21.00 13.25 116 t3._._._.... 15.30 10.60 
26 ti ____ 19.10 12.65 260 tL.._..._. 14.10 9.40 
52 ti 17.80 12.05 312 tL__. 12.95 8.80 
104 ti._......_ 16.45 11.15 :165 H. 11.75 8.25 
Spots and programs cannot be combined to lower 
program rates. Programs may be combined to lower 
spot rates. 

FORT PIERCE (2 AM; 2 FM1 
St. Lucie County -Map Location 11-7 

Ree SIDS consumer market map and data at begin- 
ning of the State. 

WARN 
1952 

CBS Radio Network 
Media Code 4 210 2295 5.00 
The Ft. Pierce Broadcasting Co.. Box 1330, Ft. 

Pierce, Fla. 33450. Phone 305-464-1330. 
I. PERSONNEL 

Pres. & Oen'1 Mgr. -Stu Wayne. 
Secretary -Joan Adams. 
Station Manager -Sam Lawder. 

2. REPRESENTATIVES 
G111 -Perna. Inc. 
Florida -Edwin H. Cohen. 

3. FACILITIES 
1,000 w, days, 500 w. nights: 1330 kc. Directional - 

night only. 
Operating schedule: 6 am -midnight. EST. 
Partial simulcast operation. Simulcast 4 pm -mid- 
night. For non -simulcast facilities see WARN -FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ceded regulations 
General: 2a, 2b, 3e, 4a. 5, 6a, 7b, 8. 
Rate Protection: 10a. 15a. 
Itasle ]fates: 20b. 216. 28b, 28c. 
Contracta: 40a. 
Cancellation: 70d. 71a. 736. 
Affiliated with CBS. 

TIME RATES 
Eft Recd 10/9/68. 

6. SPOT ANNOUNCEMENTS 
b-9 AM & 4-7 PM 

min 
1 tl..._.._.._._..........._.... .. 110.00 

S77' 
50 

15 
5 85 

6+ 
_ 

8.00 6.00 4.15 
ALL OTHER TIMES 
Ix ISx 26x 52x I04x 260x 

1 min 5.00 4.75 4.50 4.35 4.15 4.00 
30 sec...._ 3.75 3.55 3.45 3.30 3.20 3.05 
15 sec 2.80 2.75 2.70 2.65 2.60 2.55 

(Fort Pierce continued on next page) 
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Fort Pierce -Continued 
WARN -FM 

1961 

Media Code 4 210 2310 2.00 
The Ft.. Pierce Broadcasting Co.. Box 1330, Ft. 

Pierce, Fla. 33450. Phone 305-464-1330. 
I. PERSONNEL 

Pres. & Gen'I Mgr. -Stu Wayne. 
Secretary -Joan Adams. 
Station Manager -Sam Lawder. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 
Florida -Edwin H. Cohen. 

3. FACILITIES 
ERP 1,300 w.; 98.7 mc. 
Operating schedule: 4 pm -midnight. EST. 
Antenna ht.: 201 ft. above average terrain. 
Partial simulcast operation. Operated separately 
6 am -4 pm. For simulcast facilities see WARN. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations. 
See WARN listing for coded regulations. 
Affiliated with CBS. 

TIME RATES 

Rates are identical to WARN. Bee that listing. 

WIRA 
1946 

Media Code 4 210 2340 9.00 
Indian River Broadcasting Co., Box 3032, Ft. Pierce, 

Fla. 33950. Phone 305-484-1400. 
STATION'S PROGRAMMING DESCRIPTION 

WIRA: Programmed for adulta and young adults. 
Air personalities, talk and music entertainment. 
NEWS: local 7:50 am, 10:05 am, 12:10 pm. 2:55 
pm, 6:10 pm, 10:50 pm. Local news announcements 
15 past each hour and 7:55 am, 5:55 pm. 50 min live 
local news 10-10:50 am. National news: network on 
hour headlines and weather each half hour. State 
news :55 before each hour. MUSIC: general popular 
middle-of-the-road standards, some film, showtunes, 
mainstream and popular jazz. 90% albums, 40% 
instrumentals. SPORTS: major league baseball, col- 
lege and high school football, basketball. FARM: 
citrus frost warning, county agent 2:05 pm. Women's 
shows, audience participatlone 11:30 am -noon & 
12:45-12-55 pm. COMMERCIAL POLICY: 18 min- 
utes per hour maximum, 15 minute separation. 
Recd 2/23/68. 

I. PERSONNEL 
President -Hudson C. Millar, Jr. 
Commercial Manager -J. Kingsley Butt. 

3. FACILITIES 
1.000 w. days, 250 w. nights: 1400 kc. Non -directional. 
Operating schedule: 6 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, Sa. 3d. 4a, 4d, 5, Ob, 7b, 8. 
Rate Protection: 10a. lia. 12a. 13a, 14a, 15a. 156. 18. 
Basic Rates: 20b. 21a, 21b, 21d. 22a, 22b, 23a, 23b, 

24b, 25b, 26, 28a, 28e, 29a, 29b, 80, 32a. 33e. 
Contracts: 40a. 41, 42a, 44a, 44b, 45, 47e, 48, 51a, 

51b. 51c. 
Comb.; Cont. Discounts: Bob. 60d, 601, 01e, 62d. 
Cancellation: 70e, 71a, 73a, 73b. 
Prod. Services: 8n. 82. 
Affiliated with NBC and KBS. 

TIME RATES 
No. 11 Eft 10/1/68-Rec'd 8/19/68. 

AAA -6 am -1 pm & 5-7 pm. 
AA -1-5 pm. 
A-7 pm -8 am. 

6. SPOT ANNOUNCEMENTS 
ROS, EA: I min 90 see 20 see IO see 

AAA ........_.._..._ 3.50 2.85 2.55 2.30 
AA 2.85 2.30 2.05 1.85 
A 2.10 1.65 1.50 1.35 

Specified times, extra 10%. 

8. PROGRAM TIME RATES 
CLASS AAA 

I hr 1/2 hr 25 min I/4 hr 10 min 5 min 
1 ti. ....... 41.20 27.05 23.55 21.20 18.50 11.80 
9 ti. 34.10 20.80 18.85 15.90 11.80 9.45 
13 ti 24.70 15.30 14.15 11.20 8.85 7.10 
2ßt ..._.._ 21.20 12.95 11.80 8.85 7.85 5.90 

CLASS AA 
1 t1 32.95 21.65 18.85 16.95 13.20 
9 ti 27.30 18.50 15.05 12.70 9.95 
13 ti 19.75 12.25 11.30 8.95 7.10 
26 t .-------- 16.95 10.35 9.40 7.10 6.15 

CLASS A 
1 ....... 23.05 15.20 13.20 11.80 9.25 
9 ti _. 19.15 11.55 10.55 8.90 6.60 
13 tL 13.85 8.60 7.95 8.25 5.85 
26+ _. 11.90 7.25 8.60 4.95 4.30 

WOVV (FM) 
1960 

Independent Negro 

9.45 
7.55 
5.85 
4.70 

6.60 
5.30 
3.95 
3.30 

Media Code 4 210 2960 7.00 
AIRMEDIA, Inc., Box 3192, Ft. Pierce, Fla. 33450. 

Phone: Studios 305-464-6812; Offices 964-1402. 
STATION'S PROGRAMMING DESCRIPTION 

WOVV(FM): Complete ethnic programming. Negro. 
AIR PERSONALITIES: 3 male Negro DJ's enter- 
tain, conduct audience participation 7-8 am and re- 
quest shows 5-7 pm. 1 Negro woman announcer runs 
spiritual and gospel music shows 8-10 am, 4-5 pm 
and Sun 7 am -noon. NEWS: local 7:05 am, 9:30-10 
am, 8:05 pm. Network news 5 min each hour and 
half hour. State news and weather :55 before each 
hour. MUSIC: rhythm and blues, hard jazz, hard 

rock, pop rock, gospel and spiritual. 80% singles. 
20% albums. SPORTS: high school football, basket- 
ball, network football, major league baseball. Special 
programs: telephone classified ad program 7:45-8 
am. COMMERCIAL POLICY: 18 minutes per hour 
maximum 15 minute separation. Contact Represen- 
tative for further details. Rec'd 2/23/88. 

I. PERSONNEL 
Pres. & Sta. Mgr. -Hudson C. Millar, Jr. 
Assistant Manager -Lillian Engram, 

2. REPRESENTATIVES 
Greener, Hiken, Sears. 

3. FACILITIES 
ERP 2,500 w.; 95.5 mc. 
Operating schedule: 8 am -midnight. EST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
Affiliated with NBC and ñß8. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft Rec'd 8/5/68. 
6. SPOT ANNOUNCEMENTS 

(1 month or 30 days) 
PER MO: 1 min 30 see 15 see 
1 ti..._......_......_...__-...._......_ 2.65 2.35 2.05 
14 ti .a...._...__.....__.._._... 2.05 1.90 1.80 
31-90 ti ....... _.._.._....... ...._._.._.._-........ 1.75 1.80 1.30 

YEARLY/VOLUME DISCOUNTS 
300 x-20% 1000 x-30% 2000 x-45% 
500 x-25% 1500 x-40% 
Applies to open 1 ti rate. 

7. PACKAGE PLANS 
MONTHLY SATURATION PACKAGE 

PER DAY: 
(1 month or 30 days) 

4ti Bti 6t1 10 t 
1 min 1.45 1.35 1.25 1.20 
30 sec ..... ........._......_.._... __ 1.30 1.20 1.05 1.00 
15 sec. 1.20 1.05 .95 .95 

8. PROGRAM TIME RATES 

5 min month 
min 1/4 

days)0 
r min I/2 hr 1 hr 

1 ti..._.._..._ 9.40 11.75 17.65 21.20 23.50 29.45 
5 ...... 5.90 8.85 10.80 15.30 17.65 23.50 
13 ti 4.10 5.30 8.45 9.40 11.75 14.10 
26+ ..._.._ 3.50 4.70 5.90 7.05 9.40 11.75 

FT. WALTON BEACH 
(2 AM; 1 FM) 
Okaioosa County -Map Location B-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFTW 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 210 2385 4.00 
Vacationland Broadcasting Co.. Inc.. Box 10. 225 W. 

Hollywood Blvd., Ft. Walton Beach, Fla. 32548. 
Phone 305-243-3123. 

I. PERSONNEL 
President -W. R. Powell. 
General Manager -Richard P. Petermann. 
Program Director -Paul Chamberlain. 

9. FACILITIES 
1.000 w. days: 1260 he. Non -directional. 
Operating schedule: 5:00 am -local sunset. CST. 
Simulcast during AM operational hours. For non - 
simulcast facilities see WFTW-FM listing. 

4. AGENCY COMMISSION 
15/0 time only' 10 days. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, ^_b, 8a, Sc. 3d, 4a, 5. 8e. 713. 
Rate Protection: 10e, 12c, 13e, 14c, 15b. 
Basic Rates: 20b, 21a, 28b, 28e 
Contracts: 40a. 
Comb.; Cont. Discounts: 60d, 801, 62d. 
Cancellation: 70e, 70c, 71a, 73b. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eft 3/1/68-Rec'd 2/19/68.. 
6. SPOT ANNOUNCEMENTS 

WFTW/WFTW-FM COMBINATION 
30 DAYS: I ti 50 ti 100 ti 150+ 
1 min. ....... _....._.._._...-._._. 3.75 3.20 2.75 2.40 
30 sec _....._.._.. 2.50 2.30 2.15 1.80 

I ti 125+ 
15 sec _..._ - 1.50 1.00 
1 -minute and 30 -second spots may be combined to 
earn lower rates. Contract of 6 month minimum re- 
ceives lowest applicable spot rate. 

7. PACKAGE PLANS 
WFTW/WFTW-11'M COMBINATION 

DOUBLE THREAT-BTA 
90 30 -second spots (20 simulcast AM/FM, 20 FM 
only) 51.00. To be used in 3 consecutive days. 

BLITZ-BTA 
90 30 -second spots (45 simulcast AM/FM, 45 FM 
only) 120.00. To be used in 5 consecutive days. 

WFTW-FM 
1965 

IOF M 
Subscriber to the NAB Radio Code 

Media Code 4 210 2988 2.00 
Vacatloniand Broadcasting Co., lnc., Box 10. 225 W. 

Hollywood Blvd., Ft. Walton Beach, Fla. 32548. 
Phone 305-243-3123. 

I. PERSONNEL 
President -Wilbur R. Powell. 
General Manager -Richard P. Petermann. 
Program Director -Paul Chamberlain. 

3. FACILITIES 
ERP 3,000 w.; 99.3 mc. Stereo. 
Operating schedule: 5-1 am. CST. 
Antenna ht.: 209 ft. above average terrain. 
Partial Simuleast operation with WFTW-AM. For 
simulcast rates, see WFTW. 

4. AGENCY COMMISSION 
15% on time: no yeah discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards aaply. 
General: la, 2e, 2b, 3a, 3c, 3d, 9a, 5, Bs, 7b. 

Rate Protection: 10e. 12c, 13e, 14e, 15b. 
Basic Rates: 20b, 21e, 28b, 28c. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60d, 601, 62d. 
Cancellation: 70a. 70c, 71a, 73b. 
Prod. Servicen 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 3/1/68-Rec'd 2/19/68. 
6. SPOT ANNOUNCEMENTS 

30 DAYS: I ti 50 ti 100 ti 150+ 
1 min. 2.00 1.85 1.80 1.50 
30 sec 1.50 1.35 1.20 1.00 
1 -minute and 30 -second spots may be combined to 
earn lower rates. Contract of 6 months minimum 
receives lowest applicable spot rate. 

WNUE 
1956 

ODD 
Media Code 4 210 2490 8.00 
Smith Radio, Inc., Drawer 900, Wright Ave., Ft, 

Walton Beach. Fla. 32548. Phone 904-243-6188. 
STATION'S PROGRAMMING DESCRIPTION 

WNUE; Programmed for general interest. 
NEWS: 5 min every 30 min. Farm market and 
weather reporta. Top 90 music format with audience 
participation, promotion features. Operate 24 hours 
a day with sports and features including vacation 
weather information conditions every hour. Station 
editorializes daily. SPORTS: college, professional 
and high school football games. 6:15 am 5 min 
report on fishing news and aporta, fishing results. 
Daily 30 min new tune music review show. Contact 
Representative for further details. Rec'd 8/7/67. 

I. PERSONNEL 
President -M. D. Smith III. 
Sec's, & Treas.-Kirby J. Smith. 
General Manager -Holley Rogers. 

2. REPRESENTATIVES 
Adam Young-VTM. Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights: 1400 ke. 

Non -directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3d, 9a. 5, 6a, 7b. 
Rate Protection 10d, lld 12d. 13d. 14d, 15b. 
Basic Rates: 20a, 20b, 21b, 21d. 24e. 
Contracts: 41, 48, 51c. 
Comb.; Cont. Discounts: 60e, 60g, 601, 61b, 62d. 
Cancellation: 70c, 71a, 73a. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. RN -1 Eft 7/1/68-Rec'd 8/5/88. 
AA -Mon thru Fri 6:30-9:30 am & 3:30-7 pm. 
A -All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: ßt1 12tí 18 ti 
1 min. 6.00 5.00 4.00 
30 sec 4.50 3.50 3,00 
10 sec _. 3.00 2.50 2.00 

CLASS A 
PER WK: 6ti 12tí 18t1 24t1 3ßt1 
1 min_ 5.00 4.50 4.00 3.50 3.00 
30 sec.. ......... _...... _.._... 3.50 3.25 2.75 2.50 2.25 
10 sea 3.00 2.25 2.00 1.75 1.50 

GAINESVILLE (4 AM; 1 FM) 
Alachua County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDVH 
1954 

Media Code 4 210 2475 3.00 
WDVH, Inc., Box 1068. Kincaid Rd., Gainesville, 

Fla. 32601. Phone 904-372-2528. 
STATION'S PROGRAMMING DESCRIPTION 

WDVH: Programmed for general interest, emphasis 
on young adulta 20-35. 
FARM: 2 men, 5:30-6:30 am, prices, news, music, 
humor, county agent, tips. ENTERTAINMENT: 
6:30 am -sign -off, with air personalities, comedy, 
quips, and current hits. NEWS: local, 2 man team, 
5 times daily, traffic. Network news at :55, addi- 
tional network news at 8:55 am, noon. 6 pm M -Sat. 
Headlines at :25 M -F. SPORTS: at 7 am, 8:25 am, 
12:20 pm, 5:25 pm & 7:15 pm from network. 
Weather 4 times hourly, specials on political issues, 
public questions and events. Remote studio available 
for on the spot broadcasts. Contact Representative 
for further details. Reed 8/18/67. 

I. PERSONNEL 
General Manager -Thomas R. Hansen, 
Sales Manager -Ferrell Aahell. 
Program Director -Mark Fowler. 

2. REPRESENTATIVES 
Dore & Allen. Inc. 
Florida -The Robinson Company, Inc. 
Atlanta -Bernard I. Ochs Co. 
Southwest -Mario Messina Company. 

S. FACILITIES 
5.000 w. days; 980 he, Non -directional. 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, Sa, 3d, 4a, 4d, 5, Oa, 7b, 8. 
Rate Protection: 10e. 15a. 15b. 
Basic Rates: 20e, 20b, 21a, 21b, 22a, 22b, 23a, 24e. 

25a. 
Contracts: 90e. 41. 42a, 92e, 43. 46, 47a, 51a, 51b. 
Comb.; Cont. Discounts: 60b. 60g, 62e. 
Cancellation: 70a. 70e, 71b, 72. 73e, 
Prod. Services: 82. 

TIME RATES 
Eft Rec'd 3/27/68. 

FLORIDA 
6. SPOT ANNOUNCEMENTS 

PER WK: Iii 301 5t1 10 t 
1 min. 5.18 4.71 4.12 3.82 
30 sec 4.74 4.41 3.82 3.23 
10 sec 3.53 3.23 2.94 2.35 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 wk -7% 39 wk -10% 52 wk -15% 

7. PACKAGE PLANS 
SATURATION PACKAGES 

WKLY, EA: 15 ti 20 ti 25 ti 30 ti 
1 min - ...... ..... 3.35 2.94 2.76 2.59 
30 sec. 2.65 2.53 2.41 2.29 
10 sec _. 1.94 1.76 1.65 1.53 
Only 1 -minute and 30 -seconds may be combined for 
lower rates. 

8. PROGRAM TIME RATES 
PER WK: I ti 211 Sts 5t1 6tl 12t1 
55 min 70.59 58.83 52.94 
1/2 hr 47.06 91.18 35.29 -.. 
1/4 hr 23.53 21.76 18.82 15.88 14.71 
5 min. 14.71 11.76 10.00 7.06 6.47 5.88 
3 min 7.06 5.29 4.71 4.12 3.82 3.53 

WGGG 
1948 

Media Code 4 210 2520 6.00 
University Broadcasting Corp., Drawer G. Gainesville, 

Fla. 32601. Phone 904-376-1230. 
STATION'S PROGRAMMING DESCRIPTION 

WGGG: Programming features middle-of-the-road 
music 6 am -8 pm and top 40 8 pm -1 am. Contact 
Representative for further details. Recd 8/3/67. 

t. PERSONNEL 
President -Robert Brown. 
General Manager -Y. Tom Kirby. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

8. FACILITIES 
1,000 w. days. 250 w. nights; 1230 ke. 

Non -directional. 
Operating schedule: 5:30-1 am. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See Boded regulations 
General 1a. 3a, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 
Basic Rates: 22e, 22b, 23e, 24a, 24b, 25a, 28, 281, 

29e. 
Contracts: 40a, 42e, 45, 46. 
Comb.; Cont. Discounts: 60b, 61e, 826. 
Cancellation: 70e, 700, 71a, 73e. 

e5 min program .... _ 1:15 
Member: Southeastern Key Market Network. 

TIME RATES 
EH 1/1/67-Rec'd 12/29/88. 

6. SPOT ANNOUNCEMENTS 
I min 80 see 10 se. 

1 x 5.00 3.75 1.85 
13 z.._ _, 4.50 8.40 1.75 
26 x.-....._........_..._.........._.._ - 4.25 8.20 1.60 
52 z........._.__._-__.__ .... 8.80 2.85 1.50 
104 x .._. ...._ __ 3.30 2.50 1.40 
158 x..._......_.._ ...... 2.80 2.10 1.30 
312 z.'._..._.r..__._........_....._ _.. 2.60 1.95 1.25 
520 x......._...___.__._...-.._._ _..._ 2.30 1.75 1.15 
1000 z .............__._.....__.__......._ _._.. 2.00 1.50 1.00 

WRUF 
1928 

NBC Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 210 2565 1.00 
State and University of Florida, Box 14-444. Uni- 

versity Sta., Gainesville, Fla. 32601. Phone 904- 
376-7575. 
STATION'S PROGRAMMING DESCRIPTION 

WRUF: Programmed for general interest. 
FARM: 5:30-6:30 am agricultural features. 12:05- 
12:30 pm farm news, stock market reports, agricul- 
tural feature. NEWS: network on hour. state at :55, 
local at 7:50 am, 12:05 pm, 5:25 pm, 11:10 pm, 2 
man local news team. MUSIC: 100% albums featur- 
ing current selling, general popular, nhowtunes, 
standards, middle-of-the-road. Classical concert once 
a week, 2 hours. Opera in season. SPORTS: 4 times 
daily, 7:25 em, 8:30 am, 5:50 pm, 11:15 pm. Play- 
by-play college and high school football and basket- 
ball. live major league baseball. ENTERTAIN- 
MENT: air personalities featured 6 am -noon & 3:30- 
6 pen. RELIGIOUS: programming 7 am -1 pm Sun 
only. Contact Representative for further details. 
Reed ß/24/a8. 

I. PERSONNEL 
Station Director -Kenneth F. Small. 
Sales Manager -W. B. McMullen. 
Operations Manager -Robert Leach. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
5.000 w.; 850 ke. Directional -night only. 
Operating schedule: 5:30 am -midnight weekdays; 
5:30-1 em Sat: 7 am -midnight Sun. EST. 

4. AGENCY COMMISSION 
None: 2% cash discount, 15 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3e, 3d, 4b, 4d, 5, 6e, 8. 
Rate Protection: lob, 11b, 12b, 18b, 14b. 
Basic Rates: 20b. 21b, 22b, 23a, 24a, 24c, 25a, 28e. 
Contracts: 40e, 44b, 46, 47a, 51a. 
Comb.: Cont. Discounts: 808. 61b. 
Cancellation: 70e. 71a. 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 4/1/68-Rec'd 3/8/68. 
(This listing eostinned on next page) 
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FLORIDA 
Gainesville -W R U F -Continued 
6. SPOT ANNOUNCEMENTS 

PER WK: I ti Sti loti 
1 min 5.00 4.00 3.50 
30 sec 4.00 3.30 3.00 
10 sec 3.00 2.30 2.00 
AM Drive Time -Mon thru Sat 6-10 am; PM Drive 
Time -Mon thru Fri 4-7 pm -10% above applicable 
rate. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -10% 28 wk -15% 52 wk --20% 

7. PACKAGE PLANS 
PER WK: 15tí 20tI 25ti 30ti 
1 min.._..... _......._. ..... _ 45.00 53.00 61.25 69.00 
30 sec 37.50 45.00 53.75 61.50 
10 sec 28.25 32.00 36.25 40.50 

8. PROGRAM TIME RATES 
PER WK: 1 t 2íl 3ti 5ti 6ti 10 t 
1 hr 60.00 50.00 40.00 ..._... ..._... ..._... 
1/2 hr 40.00 35.00 30.00 
1/4 br.._...... 22.00 20.00 17.00 15.00 13.00 ..... 
5 min .._ 12.00 10.00 9.00 7.00 6.00 5.00 
3 min..._ 7.00 6.00 4.75 4.00 3.50 3.00 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -10% 26 wk -15% 52 wk -20% 

W R U F -FM 
1948 

©OFM 
Subscriber to the NAB Radio Code 

Media Code 4 210 2566 9.00 
State and University of Florida, Box 14-444. Uni- 

versity Sta., Gainesville, Fla. 32601. Phone 904- 
376-7575. 

I. PERSONNEL 
Station Director -Kenneth F. Small. 
Sales Manager -W. B. McMullen. 
Operations Manager -Robert Leach. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
ERP 27,000 w.; 103.7 mc. 
Operating schedule: 8 a.m. to midnight. EST. 
Antenna ht. -407 ft. above average terrain. 

4. AGENCY COMMISSION 
None; 2% cash discount, 15 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a. 3d, 4b, 4d, 5. 9a. 8. 
Rate Protection: 10h, llb, 121, 13b, 146. 
Basic Rates: 206, 216, 22h. 23a, 24a. 24e, 25a. 28a. 
Contracts: 40c, 44b, 46, 47a. 51a. 
Comb.: Cont. Discounts: 60g, 61b. 
Cancellation: 70e, 71e. 72, 73b. 
Prod. Services: 80. 82. 
Maximum commercial time per hour: 6 min. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 10/1/68-Rec'd 9/3/68. 
6. SPOT ANNOUNCEMENTS 

1 min or less, fixed flat_ _ _..._._..._.._._. 2.50 
7. PACKAGE PLANS 

PER WK: 5ti loti 15tí 20t1 
Ea 2.40 2.00 1.80 1.70 
All package plan spots rotate. 

8. PROGRAM TIME RATES 
PER WK: I hr I/2 hr I/4 hr 5 min 
1 tl. _.... 30 20 10 5 
2 ti 20 15 8 4 
Sí1 15 12 6 

FREQUENCY DISCOUNTS 
S 

13 wk -10%a 26 wk -15% 52 wk -20% 

WUWU 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 210 2610 5.00 
WUWU Radio, Inc., Box 1024. 2522 N. W. 13th St., 

Gainesville, Fla. 32601. Phone 904-378-2060. 
I. PERSONNEL 

President -Leon E. Mims. 
Vice -President -Tina Combs. 
Operations Manager -Bob Norris. 

2. REPRESENTATIVES 
Dora -Clayton Agency, Inc. 

3. FACILITIES 
5.060 w. days; 1390 ke. Non -directional. 
Operating schedule: 8 am -local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3e. 3d, 4a. 5, Ba, 7b, 8. 
Rate Protection: lob, 11b, 12b, lab, 146, 15a, 156. 
Basic Rates: 20a. 201% 21a, 21b, 22a, 226, 23a, 24e. 

25a. 
Contracts: 40a, 41, 42a, 42e, 43, 45, 46, 47a, 51a, 

51b. 
Comb.: Cont. Discounts: 60b. 60f. 62e. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with KBS )radio Network. 

TIME RATES 
Eft 4/1/68 -Reed 4/5/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: I min SO see 10 see 
1 t1.._...._ _-._.-_._._...__.... 4.50 4.00 3.00 
5 ti..._.._._....-.._ _.._.._.._._ _..- 3.50 3.00 2.20 
10-14 fl ..............._.._...._...._._.._....'-. 3.20 2.75 2.00 

7. PACKAGE PLANS 
PER WK: 15t1 20t1 25t1 SO tI 
1 min..._......_.._.._......_.._.._... 2.80 2.60 2.40 2.25 
30 sec..._.._......___.._._....-._... 2.30 2.20 2.10 2.00 
10 sec. . 1.70 1.60 1.50 1.90 
PER WK: I min 30 see IO see 
Guaranteed time spots..._..___ 5.00 4.25 3.25 

8. PROGRAM TIME RATES 
PER WK I hr 1/2 hr 1/4 hr 5 min 3 min 
1 ti..._......_. ..... _....... 45.00 27.50 17.50 8.00 5.00 
2 ti..._..__ _.._.. 40.00 23.00 14.00 7.00 4.50 
3 ti ........... ________ 36.00 20.00 12.00 6.50 4.00 
5 ti 27.00 17.50 10.00 5.50 3.50 
8 ti.._..._._....._...._. 25.00 15.00 9.00 5.00 3.00 

52 x 
104 z 
158 x 

7. PACKAGE PLANS 
3 DAY PACKAGE -ROS 

PER WK: loti 20t1 
1 min. 50.00 80.00 
30 sec 37.50 64.00 

8. PROGRAM TIME RATES 
Ix 52x I04x 

1 hr 45.00 40.00 38.50 
1/2 hr..._ 30.00 28.00 26.00 
1/4 hr 23.00 21.00 20.00 
5 min. . 8.00 7.50 7.00 

HAINES CITY 
Polk County -Slap Location F-7 

glee SRDS consumer market map and data at begin- 
ning of the State. 

WHAN 
1960 e 

Subseriber to the NAB Radio Code 
Media Code 4 210 2655 0.00 
WHAN, Inc., Box 495. Rt. 1, Haines City, Fla. 

33844. Phone 813-422-1562. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Meyer (Mike) Layman. 
Chief Engineer -Hobert L. Shoopman. 
Program Director -Jerry W. Wallace. 

2. REPRESENTATIVES 
Dome-Messervey Co., Inc. 
Florida -The Robinson Company, Inc. 

3. FACILITIES 
500 w. days; 930 kc. Directional. 
Operating schedule: 6 an -local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See eroded regulations 
General: la, 3b, 4a, 4d, 5, 6a. 
Rate Protection: 156. 
Basic Rates: 22a, 23a. 
Contracts: 40e. 
Comb.; Cont. Discounts: 80k. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL BATES SAME 

Eft 8/1/88 -Reed 7/2/88. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see I min 30 see 
1 z. 4.00 2.50 158 x.._._.._ 2.50 1.60 
13 z..._ 3.50 2.20 260 x 2.20 1.50 
26 x 3.25 2.00 312 x.. 2.00 1.40 
52 z 3.00 1.80 384 L.._.._.._... 1.80 1.20 
104 2.80 1.70 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 z 24.00 12.00 6.00 
13 x 23.00 11.25 5.75 
26 L 21.50 10.50 5.50 
52 x 20.00 9.75 5.25 
104 z_ 19.00 9.25 5.00 
156 x 18.00 8.75 4.75 
260 z 16.50 8.25 4.50 
312 z 15.00 7.25 4.25 
384 x 14.00 8.25 4.00 

HOLLYWOOD 
Broxard County -flap Location 11-9 

See SUDS consumer market map and data at begin- 
ning of the State. 

See Fort Lauderdale - 
Hollywood 

(including Oakland Pork, Pompano Beach) 

HOMESTEAD 
Dade County -Map Location H-10 

See SUDS consumer market map and date at begin- 
ning of the State. Will 

1957 

N 1 
Subscriber to the NAB Radio Code 

Media Code 4 210 2700 4.00 
7 League Productions. Inc.. 507 N. W. 2nd SL. 

Homestead. Fla. 33030. Phone 305-247-9444. 
I. PERSONNEL 

Geni Mgr. & Farm Dir. -Hank Cutshall. 
Business Manager -Walter P. Seidl. 

2. REPRESENTATIVES 
David Carpenter Company. 

S. FACILITIES 
50e w. days: 1430 kc. Non -directional. 
Operating schedule: 6 am -5:30 pm. EST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 4e, 5, 6a, 7a, 8. 
Rate Protection: 10b, 116, 126, 136, 146. 
Brsic Rates: 205, 226, 23a. 29b, 28b, 29a. 
Contracts: 48, 97e. 
Comb.: Cont. Discounts: 60b, 61b. 
Cancellation: 70e. 70c, 71a. 73a. 
Member: Country Music Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 ER 6/1/67 -Reed 6/28/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min SO see 
1 z_ 6.00 4.50 312 z 3.50 2.90 
13 x..._ 5.75 4.25 560 z 3.00 2.40 
26 L 5.50 4.00 750 z 2.75 2.10 

5.00 3.75 1000 z _ 2.50 2.00 
4.50 3.50 1500 z _ 2.25 1.80 

IMMOKALEE 

30 tl 40 ti 
105.00 130.00 

87.00 110.00 

156x 260x 520x 
36.00 33.00 30.00 
24.00 22.00 20.00 
19.00 17.50 15.00 

6.50 6.00 5.50 

(1 AM; 1 FM) 
Collier County -Map Location G-9 

See SIIDS consumer market map and data at begin- 
ning of the State. 

WCOF 
1964 

Media Code 4 210 2745 9.00 
Carl lt. Buckner dba Immokalee Broadcasting Co.. 

Box 520, Immokalee, Fla. 33934. Phone 813-657- 
2603. 

I. PERSONNEL 
Pres., Geni Mgr. -Carl R. Buckner. 
Women's Program -Marilyn Buckner. 

3. FACILITIES 
250 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 5:00 am -9:15 Dm Mon thru Sat; 
7:55 am -8:35 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL RATE POLICY 
TIME RATES 

Eft Recd 12/4/87. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 
1 tL.._.__...._ .......... __ ..... .._ 
10+ tL -_..,.... .._..._-.. 3.50 2.70 

SPANISH SPOT ANNOUNCEMENTS 
I tl 30 ti 60 ti 90+ 

7, 
1 minPACK orAGE less 

PLANS 
............._ _...._ 5.00 3.50 3.00 2.50 

NON -SPANISH 
I min 30 see 

18 spots in 1 wk. _. 45.00 36.50 
36 spots in 2 wks . 86.60 70.00 
72 spots in 3 wits __ 165.00 133.00 
120 spots in 4 wks. 264.00 210.00 
240 spots in 8 mks _..._.__... 500.00 400.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 25 min 1/4 hr 10 min 5 min 

1 ................ 30.00 19.50 18.00 15.00 12.50 8.25 
13 U...._-... 27.00 17.55 16.20 13.50 11.25 7.42 
26 U...____._ 25.50 16.58 15.30 12.75 10.63 7.01 
52 ti._._.._._ 24.00 15.60 14.40 12.00 10.00 6.60 
156 tl._.__._ 22.50 14.63 13.50 11.25 9.37 6.19 
260 ti..__._... 19.50 12.68 11.70 9.75 8.13 5.36 
312 ti.........._ 17.50 10.73 9.90 8.25 6.88 4.54 

10. SPECIAL FEATURES 
Religious rates (Sun only): 

1/2 hr 1/4 hr 
52 wk contract. ea 9.00 8.00 

WCOF-FM 
1967 

Media Code 4 210 2746 7.00 
Carl R. Buckner dba Immokalee Broadcasting Co.. 

Box 520, Immokalee, Fla. 33934. Phone 813-657- 
2803. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Carl R. Buckner. 
Women's Program -Marilyn Buckner. 

3. FACILITIES 
ERP 3,000 w.: 95.9 mc. 
Operating schedule: 5 am -9:15 pm. EST. 
Antenna ht.: 140 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL RATE POLICY 
TIME RATES 

Eft Rec'd 12/4/67. 
6. SPOT ANNOUNCEMENTS 

ENGLISH/RELIGIOUS-9 AM -9 PM 
Ix 10+ 

1 min 3.00 2.50 
30 sec 2.50 2.00 

SPANISH -5-9 AM 
1 min 3.50 3.00 

7. PACKAGE PLANS 
ENGLISH 

18 t1 36 tI 72 01 120 tI 240 ti 
WKS: 1 2 3 4 8 
1 min _._....-.._. Sl b2 90 155 269 
30see 27 49 80 135 249 

8. PROGRAM TIME RATES 
ENGLISH 

1 hr 1/2 hr 1/4 hr 
1 z _. 25.00 16.00 10.00 
52 z _ 12.00 9.00 5.90 
312 z 7.50 4.80 3.20 
Spanish, extra 25%. 

INVERNESS 
Citrus County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WYSE 
1965 

Media Code 4 210 2790 5.00 
Citrus Broadcasting Co.. Box 335, Inverness, Fla. 

32650. Phone 305-726-1560. Crystal )river phone 
305-795-3580. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Emerson W. Browne. 
Station Manager -C. W. "Red" Wright. 

3. FACILITIES 
1,000 w; 1560 kc. Directional -night only. 
Operating schedule: 6:00 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable 10 days. 

5. GENERAL ADVERTISING See 'coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11e, 12a, 13a, 14a, 15a, 156. 
Basic Rates: 206, 21a, 226, 23a, 24c, 25a, 26, 28c, 

30, 33a. 
Contracta: 40a, 41, 42a, 42e, 43, 44a, 45, 46, 47a, 

50. 51e. 
Comb.; Cont. Discounts: 60h. 601. Ola. 62d. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73á. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2. Eft 2/1/66-Rec'd 4/4/66. 
7. PACKAGE PLANS 

1 MINUTEer 
wk 

1 ti 5 tl 10 tI 15 ti 25 ti 50+ 
Wkly 2.75 2.50 2.25 2.00 1.75 1.50 
Yrly ._... 2.50 2.25 2.00 1.75 1.50 1.25 

30 SECONDS 
Wkly __.._... 2.25 2.00 1.75 1.50 1.25 1.10 
Yrly ._.._ 2.00 1.75 1.50 1.25 1.00 .80 

8. PROGRAM TIME RATES 
1/2 HOUR 

Per wk Ilt 
Wkly . 22.010 185.010 
Yrly 

....... 
18.00 14.00 

(Between 8 pm -midnight) 

10+ 
14.00 
10.00 

7.50 

10. SPECIAL FEATURES 
NEWS. SPORTS OIt OTHER -5 min - 

PER WK: Wkly Yrly 
1 ti._ ______..-._...... 6 5 

4 
3 

-I/4 hr- 
Wkly Yrly 
12 10 
10 8 

8 6 

JACKSONVILLE (10AM;5FM) 
(including Arlington) 
Duval County -Map Location 43-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This la not to imp v 
that all of the stations provide equal coverage of 
the entire area er cities Involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage. audience delivered. etc. with- 
in the area. 

WAPE 
1958 

JACKSONVILLE 

Independent 

Media Code 4 210 2835 8.00 
Brennan Broadcasting Co., 1404 Prudential Bldg.. 

Jacksonville, Fla. 32207. Phones 904-359-9000; 
264-9555. 

I. PERSONNEL 
President -Mrs Frances U. Brennan. 
General Sales Manager -Jim Atkins. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
50.000 w. day.t. 10.000 w. nights; 690 ke. 

Directional -night only. 
Operational aehe.lule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 3a, 3b, 9a, 4d. 5, 6a. 71, 8. 
Rate Protection: 10b, llb, 126. 13b, 146. 
Basic Rates: 20a, 22e, 226, 23a, 29a, 246. 26a, 26. 

29a. 
Contracto: 40a, 92b, 45, 46. 
Comb.: Cont. Discounts: 80k. 
Cancellation: 70e. 70c. 71e. 73a. 

TIME RATES 
No. 7 Eft 11/1/67 -Reed 10/9/87. 

(This listing eoMlnued on next page) 

WAPE 
is not only first 

it's a dominant first! 

t,. 

FIRST IN 
COVERAGE 

WAPE 75 Counties 
Station B 29 Counties 
Station C 17 Counties 

FIRST IN 
LISTENERS* 

WAPE 330,500 
Station B 172,700 
Station C 115,900 

*Net Weekly Persons 
Reached 12+ Media - 

stat 1967-1968 

FIRST IN ARB FIRST IN PULSE 
WAPE 226,000 
Station B 172,000 
Station C 131,000 
ARB 20 County Area 
Total Come Persons 
124 -April-May 1968 

WAPE 110,500 
Station B 89,100 
Station C 50,400 
Pulse One County 
Metro Area Net Week- 
ly Persons Reachec 
12+ April 1968 

Another Blue Chip Station 
50,000 Waits 690 kc WAPE) 

Jacksonville, Fla. 
Edward Petry & Co., Inc. ?'t 
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Jacksonville -W A P E -Continued 
AAA -Mon thru Sat 6-10 am & 4-7 pm. 
AA -Mon thru Sat 10 am -4 pm & 7-10 pm; Sun 
6 am -7 pm. 
A -Mon thru Sat 10 pm -6 am; Sun 7 pm -8 am. 

7. PACKAGE PLANS 
CLASS AAA 

PER WK: () 1 ti 6 ti 12 tl 18 ti 24 t1 
1 min 23.00 20.00 19.00 18.00 17.00 16.00 
20/30 sec 19.00 17.00 16.00 15.00 14.00 13.06 
10 sec 12.00 10.00 9.50 9.00 8.50 8.00 

CLASS AA 
1 min. 18.00 18.00 15.00 14.00 13.00 12.00 
20/30 sec. 15.00 13.00 12.00 11.00 10.00 9.00 
10 sec 9.00 8.00 7.50 7.00 6.50 6.00 

CLASS A 
1 min. 10.00 9.00 8.00 7.00 6.00 
20/30 sec 8.00 7.00 6.00 5.00 4.00 
10 sec..._ 5.00 4.50 4.00 3.50 3.00 () Specified position. 
1 -min and 20/30 -sec spots may combine to earn 
weekly frequency discount. 
1 -min. 20/30 -sec and ID's combine on basis of 2 
ID's equalling 1 longer spot. 

TOTAL AUDIENCE PLAN 
I min 20/30 

12 Plan-4AAA, 4AA, 4A._ _-__ 155.00 124.00 
18 Plan -BABA. SAA, 6A...._..._ -____.. 205.00 164.00 
24 Plen-SAAA, 8AA. 8A...._ ............. 245.00 196.00 
Spots must be scheduled equally over 7 -day period 
and rotate within time class. TAP spots combinable 
with all weekly spots. 

CONSECUTIVE WEEK DISCOUNT 
52 wk --8%. 

WAQB (FM) 
1967 

JACKSONVILLE 
Media Code 4 210 2850 7.00 
LOUAC, Inc., Suite 1400. Universal Marion Bldg., 

Jacksonville. Fla. 32202. Phone 904-354-6803. 

I. PERSONNEL 
Pros. & Gen'l Mgr. -Lou M. Neale. 

3. FACILITIES 
ERP 3.000 w.: 104.9 mc. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See sided regulations 
General: la, 2a, 2h. 3a, 3b, 3d, 4a, 4c, 5, 6a, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 21a. 22a. 23a, 24b. 25a. 28b. 
Contracts: 40a. 44a. 45. 46. 48. 
Comb.: Cont. Discounts: 606. 60f. 
Cancellation: 70a, 70c. 71a. 72. 73a. 

TIME RATES 
Eff Rec'd 8/25/67. 

AA -8-11 pm. 
A-4-6 pm & 11 pm -midnight. 
B-7 am -4 pm. 

6. SPOT ANNOUNCEMENTS -A A- 
I min 30 see 

-A-B - 
I min 30 see 1 min 30 sec 

1 x..._ 4.00 3.00 3.00 2.30 2.80 1.95 
28 z 3.85 2.70 2.80 1.95 2.60 1.80 
52 x 3.70 2.50 2.60 1.80 2.40 1.70 
104 x..._ 3.55 2.20 2.40 1.70 2.20 1.55 
156 L..._ _ 3.40 2.00 2.20 1.55 2.00 1.40 

WDCJ 
1957 

ARLINGTON 

adato young inc.. le 
Subscriber to the NAB Radio Code 

Media Code 4 210 2880 4.00 
Jones College. Riverton Tower. Jacksonville. Fla. 

32211. Phone 904-725-2400. 
STATION'S PROGRAMMING DESCRIPTION 

WDCJ: Programmed for general interest, adults. 
MUSIC: middle-of-the-road, standards, current hits, 
90% instrumental, 10% vocal. Features: remotes. 
NEWS: including weather and time hourly. Length 
and content determined by complexity of news, maxi- 
mum 5 min. SPORTS: live college football, golf. 
General sports news, 5 min, 7:40 am & 5:40 pm. 
COMMERCIAL POLICY: limit 15 minutes 7-9 am. 
11 am -1 pm. 4-6 pm. 12 minutes other hours. Con- 
tact Representative for further details. Recd 7/19/67. 

I. PERSONNEL 
General Manager -Don Ritter. 
Commercial Manager -Wayne Mashburn. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
1.000 w. days: 1220 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 3c. 3d. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b. 14b. 
Basic Rates: 20h. 21b. 21e. 226, 23a, 24c, 25a, 28c. 

296. 30. 
Contracts: 40c, 41, 44a. 45, 46. 47a, 48, 50, 51e. 
Comb.; Cont. Discounts: 60h, 61b. 
Cancellation: 71a, 72. 
Prod. Services: 80. 81, 82. 
FM facilities: WKTZ (FM). 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
No. AF -11 Eff 10/1/68 -Reed 10/7/68, 

AA -Mon thru Fri 8-10 am & 4-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sun all day. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

(') I ti 6 ti 12 ti 18 ti 24 t( 30 ti 
1 min 22.00 19.00 18.00 14.00 13.00 12.00 11.00 
30 sec 18.00 14.00 12.00 10.00 9.00 8.00 7.00 
10 sec 13.00 11.00 10.00 8.00 7.50 7.00 6.50 

CLASS A 
1 min 18.00 15.00 14.00 12.00 11.00 10.00 9.00 
30 sec 15.00 12.00 11.00 9.00 8.00 7.00 6.00 
10 sec 11.00 9.00 8.00 7.00 6.50 6.00 5.00 

CLASS B 
1 min 15.00 12.00 10.00 8.00 7.00 6.00 
30 sec 12.00 10.00 8.00 8.00 5.50 5.00 .-. 
10 sec 9.00 7.00 6.00 5.00 4.50 4.00 - () Fixed position. 
Total units may be combined for lowest rate. 
AM/FM duplication guaranteed at fixed pesitlon 

PER WK: 

WIVY 
1948 

JACKSONVILLE 

Media Code 4 210 2925 7.00 
Alumni Radio, Inc., 4343 Spring Grove Rd., Jackson- 

ville, Fla. 32209. Phone 904-768-1515. 

I. PERSONNEL 
Sales Manager -James D. Barnes. 

2. REPRESENTATIVES 
Jack Masts & Company, Inc. 

3. FACILITIES 
1,000 w. days; 1050 ke. Non-directlonaL 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; let of month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 2b, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: led, ltd, 12d, 13d, 14d. 15e. 
Basic Rates: 20a, 21a. 216, 22a, 22b, 234, 24b, 24e. 

27, 28a, 29a. 
Contracts: 40a, 41, 42c, 44e. 45, 46. 47a. 51a. 
Comb.: Cont. Discounts: 60f. 601. 62b, 62d. 
Cancellation: 70a. 70c, 71a, 72, 73b. 
Prod. Services: 80. 81. 
Affiliated with CBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER - Rec'd 11/30/66. 
AA -Mon thru Fri 7-9 am & 4-6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 26x 156x 260x 312x 
1 min. 30 25 20 15 10 
30 sec: 70% of 1 -min. 

7. PACKAGE PLANS 
CLASS AA 
1 MINUTE 

PER WK: l wk 
6 tt.. 9.00 
12 t1..__._.._..._ _....___.-..-.._.._._ 3.50 
24 t1._._.__. __._._........____.._. 8.00 

CLASS A 
6 ti ___._....._.._..._-...._.__ 6.50 6.00 
12 ti... .-____...._._.__._._-. 6.00 5.50 
24 t1.._ _..-....__..__....._.....__._.___. 5.50 5.00 

ROS WEEKEND SATURATION PLAN 
(Saturday & Sunday) 

PER WEND: I min ID 
10 ti.._.-_..._ _.--._.._._ 50.00 30.00 
20 ti ..... ...... 95.00 55.00 

W I V Y -FM 
1965 

JACKSONVILLE 

© FIMD 
Media Code 4 210 2926 5.00 

Alumni Radio, Inc., 4343 Spring Grove ltd., Jackson- 
ville. Fla. 32209. Phone 904-768-1515. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Jack Wheeler. 

2. REPRESENTATIVES 
Jack Mesta & Company, Inc. 

3. FACILITIES 
ERP 30,000 w.: 102.9 mc. 
Operating schedule: 6:00 am -midnight. 
Antenna ht: 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 9a, 5, 6a, 8. 
Rate Protection: lea, lia. 
Basic Rates: 200. 22b, 23a, 24b. 25a, 29a. 
Contracts: 42a, 45, 46. 
Comb.: Cont. Discounts: 60a, 61e, 61b, 62b. 
Cancellation: 73a. 
Affiliated with CBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/67 -Reed 11/30/66. 
6. SPOT ANNOUNCEMENTS 

1 min _...._....... 3.00 30 sec 2.50 
Time Signal -1.50. 

520x 

4 wks 13 wks 
7.50 7.00 
7.00 8.60 
8.50 6.00 

WJAX WJAX-FM 
1925 1948 

JACKSON VI ILE 

NBC Radio Network 

Representatives, Inc. 

1:11X1 ©FIMD 
Subscriber to the NAO Radio Code 

Media Code 4 210 2970 3.00 
City of Jacksonville, Fla., Box 1740. No. 1 Broad- 

cast Place, Jacksonville. Fla. 32201. Phone 904- 
354-1681 
STATION'S PROGRAMMING DESCRIPTION 

WJAX: Programmed for adults and young adults. 
only. MUSIC: M -F mostly standard tunes throughout broad- 

cast day. NEWS: local 5 min at :30 & :55 8-9 am. 
2 min at :58 9 am -midnight, 5 min at :30 4-6 pm. 
Taped weather reports every hour at :15, live reports 
every 8 hours. Network news on hour. Sat and Sun 
network programming, 5 min local news at :30. Sat 
only old standards noon -3 pm. Sun religious 7 am - 
2 pm. Heavy emphasis on public service and public 
affairs of local interest 7 days a week. Contact 
Representative for further details. Recd 9/13/67 

I. PERSONNEL 
General Manager -Jack Strickland. 
Billing/Traffic Director -Mildred Flowers. 

2. REPRESENTATIVES 
H -It Representatives. Inc. 

3. FACILITIES 
5.000 w.; 93u ke. Direetlonal-night only. 
Operating schedule: 5:30 am -midnight weekdays: 7:00 
am -midnight Sun. EST. 
FM FACILITIES 
EltP 7.700 w.; 95.1 mc. 
Operating schedule: 6:00 pm -midnight daily. EST. 
Antenna ht.: 565 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no rash dlaeount. Bills mailed 1st of month. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 4d, 5, Sb. 7b, 8. 
Rate Protection: 10g. 11g. 12g, 13g, 14g, 15b, 16. 
Basic Rates: 206, 21b, 22e. 23b, 24a, 25a, 26, 27, 

286, 28e, 29a, 30, 31, 326, 33c. 
Contracte: 40a, 41, 44b, 45, 46, 49, Sla. 
Comb.; Cont. Discounts: 60a, 60g, 601, 61e, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80. 
10 min product category separation. 
Affiliated with NBC Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 12 Eff 8/1/66 -Reed 7/5/68. 
AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Fri 4-7 pm. 
A -Mon thru Fri 10 am -4 pm; Sat 10 am -7 pm; all 
day Sun. 
B -All other times. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

Plan 
o 

Plan I I 

6-10 am ......._.._.-.._.-...-..__..._ 4 
10 am -4 pm__ ...... _ 13 10 
4-7 pm ---.--.-___ 8 5 
7-10 pm and/or weekends... ..... _..__.-.._.._ 10 5 

36 24 
Plan I-36 1 -minute sales messages per wk, ea 9.00 

5.60 Plan II -24 1 -minute sales messages per wk. ea 10.00 
5.00 To be distributed over a 5 or 7 day period. 
4.50 30 seconds or lesa -75% or applicable 1 -minute rate. 

1 -MINUTE ROTATING PLAN PACKAGES 
PER WK: AAA AA A B 
30 ti _.._.__...._._ 6.50 
24 ti -.......... _.._..._..... _. 15.00 13.00 9.00 7.00 
12 IL .-.._ 16.00 14.00 10.00 7.50 
6 ti. 17.00 15.00 11.00 8.00 
30 seconds or less -75% of applicable minute rate. 
10 seconds or less -50% of applicable minute rate. 
52 consec wks-no rateholders; 8% discount. 

FREQUENCY MINUTES 
Ix 52x 156x 260x 312x 

AAA _.._...._.._.._.-. 19.00 18.00 17.00 16.00 15.00 
AA ._.__._.._.-. 17.00 16.00 15.00 14.00 13.00 
A _ - ......._.._.._._.- 13.00 12.00 11.00 10.00 9.00 
B .-.. 9.50 8.50 7.50 6.50 5.50 
30 seconds or less -75% of applicable minute rate. 
10 seconds or less -50% of applicable minute rate. 
Announcements between two rate classifications take 
higher rate. 
Announcements and programs may not be combined 
for frequency discounts. 
NOTE: ROS rates same as Class B in both Rotating 
Plan Packages and Frequency Plans. No exact time 
furnished. 

WKTZ (FM) 
I nag 

JACKSONVILLE 

©F IMO 

Subscriber to the NAB Radio Code 
Media Code 4 210 3015 6.00 

Jones College, Riverton Tower, Jacksonville, Fla. 
32211. Phone 904-725-2400. 
STATION'S PROGRAMMING DESCRIPTION 

WKTZ (FM): Programmed for general interest, 
adults. 
AIR PERSONALITIES 24 hours. MUSIC: middle- 
of-the-road, standards. current hits, 90% instru- 
mental 10% vocal. Features: remotes. NEWS: net- 
work, state and local, weather and time hourly. 
Length and content determined by complexity of news, 
maximum 5 min. SPORTS: live college football, auto 
racing, golf. General sports news, 5 min. 7:40 am & 
5:40 pm. COMMERCIAL POLICY: limit 15 minutes 
7-9 am, 11 am -1 pm, 12 minutes other hours. Contact 
Representative for further details. Rec'd 7/1/68. 

FLORIDA 
I. PERSONNEL 

General Manager -Don Ritter. 
Commercial Manager -Wayne Mashburn. 

2. REPRESENTATIVES 
Adam Young. Inc. 

3. FACILITIES 
ERP 40.000 w.: 96.1 mc. Stereo. 
Operating schedule: 24 hours. 
Antenna ht.: 855 ft. above average terrain. 
Partial Simulcast oaeration with WDCJ-AM. 

4. AGENCY COMMISSION 
15% on time only: no cash discount 

6. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 3c. 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 146. 
Basle Rates: 20b, 21b, 21e, 226, 23a, 24c, 25a, 28c, 

29b, 30. 
Contracts: 40c, 41, 44a, 45. 46. 47a. 48, 50, 51e. 
Comb.: Cont. Discounts: 60h, 01b. 
Cancellation: 71a, 72. 
Prod. Services: 80. 81. 82. 
AM facilities: WDCJ 
Affiliated with American FM Network. 

TIME RATES 

Rates are identical to WDCJ. See that listing. 

WMBR 
1927 

JACKSONVILLE 

(Mori c°JJasscll & 
R A ß 

.r 

Media Code 4 210 3080 2.00 
Smithco Broadcasting. Inc.. Box 960. Jacksonville, 

Fla. 32201. Phone 904-355-9001. 
I. PERSONNEL 

President -Charles E. Smith. 
Exec. Vice-Pres. & Gen'l Mgr. -Terry Watts. 
Sales Manager -Robert Cobb. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 
Southern -Harry Harkins, Inc. 

3. FACILITIES 
5.000 w.: 1460 ke. Dlrectlonal-night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net time: monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAIL Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3b, 3d, 4a, 4d, 5, 6a, 

7b, 8. 

Rate Protection: 10d. 111, 12d, 13d, 14d, 16. 
Baste Rates: 20h. 21a, 21b, 21d, 22a, 23a, 24a, 24c, 

25a. 296, 30. 33a. 
Contracta: 40a. 41. 42a, 45. 46. 4Ta. 48, 51a, 51e. 
Comb.: Cont. Discounts: 60a, 60g. 61b. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prml. Servirs: 80. 82. 
Affiliated with MISS Radio Network. 

TIME RATES 
Rates effective September 1, 1965. 
Rates received September 9, 1965. 

6. SPOT ANNOUNCEMENTS 
DRIVETIME 

(6:00-9:00 am and 4:00-7:00 pm Mon thru Sat) 
30/20 

PER WK: 1 min see 10 sec 
1 ti 15.00 12.00 7.50 
6 ti.....- 13.00 10.40 6.50 
12 tt......._...__.._ 12.00 9.60 6.00 
18 ti......_...__..-_..__....__..._......_. 11.00 8.80 5.50 
24 tt..._-.._..__.... _...._..._ .-.. 10.00 8.00 5.00 

HOUSEWIFE TIME 
(9:00 am -4:00 pm Mon thru Bat: all day Bun) 

1 ti...__.._.._ 13.00 10.40 6.50 
6 tt...__....___ ..................._._.._-.__.__ 12.00 9.60 6.00 
12 ti....__....._ _.... 11.00 8.80 5.50 
18 tt......_ _.....__. 10.00 8.00 5.00 
24 U...._._.._ __..._._..__ 9.00 7.20 4,50 

ALL OTHER TIMES 
1 ti 9.00 7.20 4.50 
6 tl....__ _._ __. 8.50 6.80 4.25 
12 tl.-.___......_......_..._.._..__... 8:00 8.40 4.00 
18 ti....._...._._...._..._-...._ -.. 7.50 6.00 3.75 
24 ti.....____.__ 7.00 5.60 3.50 

DISCOUNTS 
26 consec wk 4% 52 eonsec wk..._._.__ 8% 
Minimum wkly sched of 6 1 -min spots Oam-12m1d 
Mon -Sun necessary to maintain consec wk advertising. 

7. PACKAGE PLANS 
FAMILY PLAN 

6 spots from 6:00-9:00 am Mon thru Sat. 
6 spots from 9:00 am -6:00 pm Mon thru Sat. 
4 spots from 6:00 pm -midnight Tues thru Fri. 
4 spots from 9:00 am -3:00 pm Sat. 
4 spots from noon -7:00 pm Sun. 
24 I -minute announcements per wk ..... ._..-.....__. 180. 
30/20 seconds -80% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 
5 minutes -1-1/2 times applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
5 MINUTES 
DRIVETIME 

(6:00-9:00 am and 4:00-7:00 pm Mon thru Sat) 
PER WK: 
1 ti..._ _.. 22.50 18 tL.._.........._..._._._ 16.50 
6 ti 19.50 24 ti 15.00 
12 ti..._.._......_..__..._ 18.00 

HOUSEWIFE TIME 
(9:00 am -4:00 pm Mon thru Sat; all day Sun) 

15.00 
6 tl...._._..._._.._._ 18.00 24 ti...__.._. .. 13.50 
12 tL...-...._____.___ 16.50 

ALL OTHER TIMES 

6 tl...__.._._....._.._. 12.75 24 ti 10.50 

(Jacksonville continued on next page) 
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FLORIDA 
Jacksonville -Continued 

WOBS 
1946 

JACKSONVILLE 

Independent Negro 

Media Code 4 210 3105 5.00 
Mel -Lin, Inc.. 2 East Bay St., Jacksonville, Fla. 

32207. Phone 904-355-8411. 
STATION'S PROGRAMMING DESCRIPTION 

WOBS: Programmed for Negro audience. 
MUSIC: gospel and rhythm and blues. 6-7 am 
gospel, 7-10 am rhythm and blues, 10 am -1 pm 
gospel, 1-3 pm rhythm and blues, 3 pm -sign -off 
rhythm and blues. NEWS: national, state and local 
broadcast on hour. Subscribe to AP. 1 man news 
staff with mobile news car. Participate in various 
public service events to help better community. Air 
personalities available for store openings and special 
promotions. Also available, remote broadcast equip- 
ment installed in mobile truck. Contact Representa- 
tive for further details. Rec'd 12/28/67. 

I. PERSONNEL 
President -Larry R. Pious. 
General Manager-Gesge Johnston. 

Z REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

9. FACILITIES 
8.000 w. days: 1360 kc. Non -directional. 
Operating schedule: 4:00 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, 3d. 4a. 4d, 5, 6a, Tb, 8. 
Rate Protection: 10a, 11d, 12a, 13a, 14a, 15a, 156, 

15c. 
Basic Rates: 2013. 21a, 21d, 22b, 23a. 24b, 26, 28a. 

28e, 29a, 29b. 
Contracts: 40a. 44a. 44b. 45, 46, 51b. 
Comb.; Cont. Discounts: 60a, 60d, 60g, 61a. 62d. 
Cancellation: 70a, 70c, 71a, 72. 
Prod. Services: 80, 

flM82RATES 
Rates effective June 1, 1985. 
Rates received May 10. 1965. 

3. SPOT ANNOUNCEMENTS 
1 min 20 sec I min 20 sec 

1 tL__....-._... 12.50 12.00 78 ti.............. 10.50 10.00 
13 12.00 11.50 156 ti.»...__ 10.00 9.50 
9S U.__ ....... 11.50 11.00 312 tL 9.50 9.00 
52 ti......_..__ 11.00 10.50 

7. PACKAGE PLANS 
SALES SATURATION PLANS 

1 -minute announcements, fixed position, Sat. 
PER WE: 
10 ti.._.._.._ 10. 30 ti......._.._.._._ _... S. 
20 ti 8. 40 ti..._-.___..._.-.-... 7. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 ti 57.50 31.50 17.25 
26 ti ..-_ .................. 56.50 31.00 17.00 
52 t1._....._...-_.....___..._......._...._. 59.25 30.50 16.75 
65 ti..._ _.._. _.-._. 53.50 30.25 16.60 
130 ti __ 51.00 29.00 16.00 
156 ti.._._ 50.25 28.50 15.75 
260 ti 46.75 27.25 14.50 
312 ti 94.00 26.25 14.10 
520 ti 37.00 22.00 12.00 

dff 

WPDQ 
1942 

JACKSONVILLE 

mcgavren-guild 
pgw radio, inc. 

Subscriber to the NAB Radio Code 
Media Code 4 210 3150 1.00 
Belk Broadcasting Cb., 680 Laura St., Jacksonville, 

Fla. 32202. Phone 904-355-9507. 
I. PERSONNEL 

Gen'l & Sales Mgr. -Sidney L. Beighley, Jr. 
Operations Manager -Mike Reinert. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc.. 

7. FACILITIES 
5.000 w.; 600 tc. Directional -night only. 

4. AGE 
OperatinCYsCOeMMISSIdule: 4ON oun daily. EST. 

15% on time only: no casts discount. 
s. GENERAL ADVERTISING Ses coded regulations 

NAB Radio Code Advertising Standards apply. 
General: lb, 2b, Sb, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 15b, 

Basic Rates: 20b, 21a, 21b, 22b, 23a, 23b, 24a, 249, 
24c, 25a, 27, 28a, 29a, 320, 33a. 

Contracts: 40a, 41, 44a, 49b, 45, 46, 47a, 49, 515. 
Comb.; Cont. Discounts: Bob, 60d, 60g, 601, 61c. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 9/1/65-Rec'd 8/6/65. 

AA -Mon thru Fri 6-10 am & 4-7 pm. 
A -Mon thru Fri 10 am -4 pm & 7-10 pm; Sat & 
Sun 6 am -10 pm. 
B -Daily after 10 pm. 

1. PACKAGE PLANS 
CLASS AA 

PER WK: 1 min () ID's 
Specified poaitioa-.._ __..._ 25.00 20.00 15.00 
Lest than 6 is _.._.._.. 20.00 16.00 12.00 
6 ü..._-..__._.._.._....-..._______ 19.00 15.00 11.40 
12 ti.. _.._... _ 18.00 14.00 10.80 
18 ti 17.00 13.00 10.20 
24 tf.__...-.. -_._.._ _...._. 16.00 12.00 9.80 
30 tl._...._.__....._... __.-_.-_ _..._._ 15.00 11.00 8.00 

CLASS A 
PER WK: 1 milt 
Less than 6 tl._.._._..__..._ 16.00 

12 ti... _._ - 14.00 
18 ti_._...»._....._.. _._._....._. 13.00 
24 ti_ - 12.00 
30 ti ..............._.._.... _.-.._._. _._ 11.00 

CLASS B 
Lesa than 6 tL __.._ ..._._._ 10.00 
6 ü-.._....»_.._.._......_.._..___ _._._... 9.00 
12 U..._._._.._.,,..,.._.-.._.__._ _-._ 8.00 
18 ti 7.00 
24 tl.-.........._.._......_....._ _..._._ 6.00 
3011..._ .... _........_..-_....._. 5.00 () Station breaks. 

J 
13.00 
12.00 
11.00 
10.00 
9.00 
8.00 

8.00 
7.20 
6.40 
5.60 
9.80 
4.00 

111's 

9.80 
9.00 
8.90 
7.80 
7.20 
6.60 

8.00 
5.40 
4.80 
4.20 
3.60 
3.00 

DISCOUNTS 
26 wk 4% 52 wk 8(h 

WQIK 
1955 

JACKSONVILLE 

Media Code 4 210 3195 6.00 
Rowland Broadcasting Co., Inc., Box 6400, 5590 Rio 

Grande, Jacksonville, Fla. 32205. Phone 904-354- 
4501. 
STATION'S PROGRAMMING DESCRIPTION 

WQIK: Programmed for adults. 3 min news every 
half hour. Country and western music 80%: current 
hits 70%, standards 30%. NEWS 10%: local, na- 
tional, and international. Public affairs, farm pro- 
gramming and occasional editorials 10%. 5 air 
personalities mc entire operation. COMMERCIAL 
POLICY; 18 minutes per hour maximum. Air per- 
sonalities available for remote broadcasts, store open- 
ings, sale days, etc. Contact Representative for fur- 
ther details. Rec'd 7/31/67. 

I. PERSONNEL 
Pres. at Gen'] Mgr. -Marshall Rowland. 
Commercial Manager -Robert T. Rowland. 

2. REPRESENTATIVES 
Alan Torbei Associates, Inc. 

3. FACILITIES 
50,000 w. days, 10,000 w. during critical hours; 1000 

kc. Directional. 
Operating schedule: smudge -local sunset. EST. 
Si.uleast during AM operational Mute. For nen- 
simuleast facilities see WQIK-FM listing. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING Sea ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 3d, 4a, 4d, 5, 8b, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 15b, 

18. 
Basle Rates: 20b. 21a, 21d, 22a. 23a, 24b, 25a. 28a, 

29a. 30. 32b, 33a. 
Contracts: 40a. 41, 42b, 44a, 45, 46, 47a. 48, 51a. 
Comb.; Cont. Discounts: 60b, 60d, 60g, 60h, 601. 61a. 

62a. ß2d. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
Eff 0/1/68 -Reed 9/4/08. 

AA -Mon thru Fri 6-10 am & 3-6 pm. 
A -Mon thru Fri 10 am -3 pm & after 6 pm; Sat & 
Sun all day. 

6. SPOT ANNOUNCEMENTS 
1 MINUTEAA 

A 
I at 26 wk 52 wk I wk 28 at 52 at 
18 17 16 18 15 14 
16 15 14 14 13 12 
14 13 12 12 11 10 

PER WK: 
1 ii 
10 ti 
15 Li. 
30+ 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

10. SPECIAL FEATURES 
5 -min news -1-1'2x minute rate. 

W Q I K -FM 
1965 

JACKSONVILLE 
Media Code 4 210 3196 4.00 
Rowland Broadcasting Co., Inc., Box 6400, 5590 Rio 

Grande, Jacksonville, Fla. 32205. Phone 904-354- 
4501. 

I. PERSONNEL 
President -Marshall W. Rowland. 
Commercial Manager -Robert T. Rowland. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
ERP 50,000 w. 99.1 mc. 
Operating schedule: 24 hrs. daily. EST. 
Antenna ht.: 350 ft. above average terrain. 
Partial simulcast during AM operational hours For 
non -simulcast facilities see WQIK listing. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, Se, 3d. 4a, 4d, 5, 613, 7b, 8. 
Rate Protection: 106, llb, 12b, 136, 14b, 15a, 15b, 

1Basic 

Rates: 20b, 21a, 21d, 22a, 23a, 246, 25a, 28a, 
29a. 30, 32b, 33a. 

Contracts: 40a, 41, 42b, 94a, 45, 46, 47a. 48, 51a. 
Comb.: Cont. Discounts: gob, 60d, 60g. 60h. 601, 81a, 

62a, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
Rates effective 

Rates received April 13, 1965. 
6. SPOT ANNOUNCEMENTS 

PER WE: 60 sec 30 sec 10 sec 
1 ü._........_._......_.._..._._.._.__._ 4.50 3.50 2.75 

20 ti_......._...._...-_._...._.._-. 3.75 3.00 2.25 
30 ti. ._..._....._....»......_....-._...._ 3.50 2.75 2.00 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 5 min 
..._...____ 60.00 36.00 19.00 12.00 

25 57.50 33.00 17.00 10.50 
50 U__..._ _____ 52.50 30.00 15.50 9.00 
100 ti 48.00 28.00 14.00 7.50 

DISCOUNTS 
13 wk, consecutive...._ 5% 52 wk, consecutive.... 10% 

WRHC 
1950 

JACKSONVILLE 

Independent Negro 

Media Cede 4 210 3240 0.00 
WRHC, Inc.. Box 2467, Jackwnvllle, Fla. 32203. 

Phone 904-389-1111. 

STATION'S PROGRAMMING DESCRIPTION 
WRHC: Programmed predominantly Negro, for adults 
and young adults. 
MUSIC: popular, rhythm and blues, gospel and Jazz 
AIR PERSONALITIES handle all segments. NEWS: 
16 newscasts daily. local community oriented. Com- 
plete weather report every 30 min. Women's gospel 
program noon -3 pm. Telephone conversation format 
5-7 pm. Sob opportunities program broadcast 9 times 
daily. Heavy irwolvement in local public service 
efforts. Contact Representative for further details. 
Rec'd 2/29/88. 

I. PERSONNEL 
The -President -Harold R. Cohn, II. 
Vice -President -Ronald H. Cohn. 

2. REPRESENTATIVES 
Greener, Hiken. Sears. 
Southeast -Bernard I. Ochs Co. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 24 hrs. daily, EST. 

4. AGENCY COMMISSION 
15/0 time and talent: payable when rendered, 

5, GENERAL ADVERTISING Was coded regulations 
General: la. 8a, 3h, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 12b. 13b, 14b. 
Basic Rates: 22a. 23a, 24b, 28a. 
Contracts: 40a. 45, 46. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b. 
Cancellation: 71a, 73a. 

TIME RATES 
Eff 10/15/68-Rec'd 9/13/68. 

6. SPOT ANNOUNCEMENTS 
AA -6-9 am & 4:30-7 pm. 
A-5-6 am. 9 am -4:30 pm G. 7 pm -1. ans. 
13-1-5 am. -AA- A - 

I Min 30 see I min 30 see 
1 y 5.50 4.50 5.00 4.00 
26 x 5.30 4.30 4.75 3.80 
52 x 5.10 4.10 4.50 3.60 
104 x 4.90 3.90 4.25 3,40 
156 x 4.70 3.70 1.00 3.20 
312 x 4.50 3.50 3,75 3.00 
624 x._ 4.30 3.30 3.50 2.80 
936 r 4.10 3,10 3.25 2.60 
1248 x 3.90 3.00 3.00 2.30 

CLASS B 
11st, 1 nits. 2.50 

8. PROGRAM TIME RATES 
tx 13x 26x 52x 

I. hr.... 50.00 49.50 48.00 45.00 
1/2 hr 30.00 28.50 27.00 25.50 
1/4 hr 21.00 20.00 19.00 18.00 
5 min 12.00 11.50 11.00 10.50 

104x 
42.00 
25.00 
17.00 
10.00 

158x 312x 
41.00 40.00 
23.50 22.00 
16.00 15.00 

0.50 9.00 

WVOJ 
(formerly WZOK) 

1940 

JACKSONVILLE 
Media Code 4 210 3285 5.00 
Victory Broadcasting Corp., 1912 Universal Marion 

Bldg., Jacksonville, Fla. 32202. Phone 904-356- 
5596. 

I. PERSONNEL 
General Manager -Stan Hagan. 
Program Director -Jim Mann. 
News Director -Dave Lawrence. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
5.000 w.; 1320 ke. Directional -night only. 
Operating schedule: 2.4 hours dally. EST, 

4. AGENCY COMMISSION 
15/0 time only. 

3. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6a. lb, 9 

Rate Protection: 10b, 11b, 12b, 18b. 
Basic Rates: 20a, 22a, 22b, 23a, 29b, 25a, 26, 280, 

29a. 
Contracts: 40a, 45, 46, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Time orden placed on a "Ul further nonce" built 
billed at 1 -time rats but receive benefit of frequency 
discounts when earned. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eff 11/1/67-Rec'd 10/11/67. 

8. SPOT ANNOUNCEMENTS 
1x 50x IOOx 150x 200x 250x 300x 

1 min 18.00 17.00 16.00 15.00 14.00 13.00 12.00 
30 see 14.00 13.25 12.50 11.75 11.00 10.25 9.50 
10 set 9.00 8.50 8.00 7.50 7.00 6.50 6.00 

7. PACKAGE PLANS 
PER WK: IOti I5tI 20ti 25t1 30t1 
1 min 14.00 13.00 12.00 11.00 10,00 
30 sec 11.00 10.25 9.50 8.75 8.00 
10 sec 7.00 6.50 6.00 5.50 5.00 

8. PROGRAM TIME RATES 
Ix 50x 100x 

1 hr .- 150 140 130 
1/2 hr 90 85 80 
1/4 hr..._..._ 60 57 54 
10 min. 40 38 36 
5 men. 25 24 23 

150x 200x 250x 300x 
120 110 100 90 

75 70 65 60 
51 48 45 42 
34 32 30 28 
22 21 20 19 

JACKSONVILLE BEACH 
Duval County --]tap Location G-4 

See SIMDS consumer market map and data at begin- 
ning of the State 

WBIX 
t947 

Media Code 4 210 3330 9.00 
Twin -Ten Radio, Inc.. 10055 Beach Blvd.. Jackson- 

ville, Fla. 32216. Phone 904-721-1533. 
STATION'S PROGRAMMING DESCRIPTION 

WBIX: MUSIC: country and western. AIR PER- 
SONALITIES emcee programs, handle news and 
farm programs, and are available for special remote 
broadcasts. Gospel music and religious programs 
featured daily, M -F, 9 am -1:30 pm. Contact Repre- 
sentative for further details. Recd 0/28/68. 

I. PERSONNEL 
General Manager -Fred Butler. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 
Southeast -Dora -Clayton Agency, Inc. 

3. FACILITIES 
10,000 w. days: 1010 te. Directional. 
Operating schedule: Sunrise -local »unmet Mon thru 
Sun. EST. 

4. AGENCY COMMISSION 
15/0 net time; 15th of following month. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3c, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11c, 12c, 13f, 14b, 15e 16. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 23a, 24a. 24b, 

24e, 25a, 26, 27, 28a. 29a. 296, 30. 33b. 
Contracta: 40a, 41. 42a, 42c, 43, 44b, 45. 46. 47e. 

48. 49, 50. 51c. 
Comb.: Cont. Discounts: 60a, 60e, 60i, 61e, 62d. 
Cancellation: 700. 70e, 71a. 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Ratea effective December 1, 1963. (Card Na 1.) 
Card received December 19. 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 80 me 

1 ti. . 12.00 9.60 104 ti..._..»._ 9.60 7.40 
13 ti....._ 11.40 9.10 156 ti......._... 9.00 7.10 
26 ti 10.80 8.60 280 ti_ 8.40 6.60 
52 ti 10.20 8.10 312 tl......._... 7.90 6.10 
10 seconds -50% of 1 -minute rate. 

7. PACKAGE PLANS 
PER WE: l min 30 sec 1 min 80 gee 
10 ti _. 8.00 8.50 20 ti 7.00 5.50 
15 ti 7.50 6.00 30 or more ti 0.00 6.00 
10 seconds -50% of 1 -minute rate. 
PER Ylt: 1 min 30 sec 1 misa 30 sae 
500 ti 4.50 3.50 1000 ti......._... 4.00 3.00 
Yearly Package Plans may be used over 52 -week 
period. 

KEY WEST (2 AM; 1 FM) 
Monroe County -Map Location G-9 

See SRDS consumer market map and data at begln- 
Ing of the State. 

WFYN (FM) 
1966 

Media Code 4 210 3375 4.00 
Florida Keys Broadcasting Corp., Box 1487. Key 

West. Fla. 33040. Phone 305-294-2523. 
I. PERSONNEL 

President -R. E. Hook. 
General Manager -Gayle D. Swofford. 

2. REPRESENTATIVES 
New York -Breen & Ward. 
Miami -Advertising Representatives Inc. 

3. FACILITIES ERP 26,000 w.: 92.5 mc. Stereo. 
Operating schedule: 6 am -midnight. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3e, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 13a, 15b. 
Basic Rates: 20b. 21a, 22a, 23a, 24b, 25e, 30. 
Contracts: 40a. 92b, 99b, 95, 46, 51b. 
Comb.; Cont. Discounts: 60f, 62d. 
Cancellation: 70e, 71a, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 9/15/66 -Reed 9/8/66. 

6. SPOT ANNOUNCEMENTS 
YEARLY 

I 2.60 
..... . 

x.- 3.00 104 x___________x___________..x___________13 x» _»..._ 2.90 156 x.-.____..-.. 2.50 
26 x...__ .-_.. 2.80 280 x 2 40 
52 r. 2.70 312 x. 2 30 
30 seconds -75% of applicable 1 -minute rate. 
Maximum of 5 minutes commercial time per boor. 

WKIZ 
1959 

Independent 

Subscriber to the NAB Radio Code 
Media Code 4 210 3420 8.00 
Florida Reys Broadcasting Corp., Box 1487. Key 

West. Fla. 33040. Phone 305-294-2523. 
I. PERSONNEL 

President -R. E. Hook. 
General Manager -Gayle Swofford. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
Miami -Advertising Representatives, Inc. 

3. FACILITIES 
250 w. 1500 ke. Directional. 
Operating schedule: 5:30 a.m. to 1:00 a.m. week- 
days: 7:00 a.m. to 1:00 a.m. Sundays. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 9a, 5, Ga, 713, 8. 
Bate Protection: 10a, lis, 13a, 15b. 
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Key West -W K I Z -Continued 
Basic Rates: 20b, 21a, 22a, 23a, 24h, 25c, 30. 
Contracte: 40a, 42b, 44b. 45, 46, 51b. 
Comb.; Cont. Discounts 60f, 62d. 
Cancellation: 70e. 71e, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective September 15, 1962. 
Rates received September 6. 1962. 

7. PACKAGE PLANS 
Yearly: 

ANNOUNCEMENTS 
1 time -.._._...- 5.00 104 times...._....___ 3.40 

13 times ______ 4.25 156 times 3.10 
26 rima._..__......._.._ 4.00 260 times 2.75 
52 times......._ -_ 3.75 312 times.._.._ 2.80 
20/30 -second announcements -75% of applicable 1 - 
minute rate. 
10 -second ID's -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 1w 1/4 hr IO min 5 min 

1 1._.._ 41.50 24.90 16.60 12.45 10.35 
DISCOUNTS 

13x-5% 52x-12-1/2% 156x-20% 
261-10% 104x-15% 2801-25% 

WKWF 
1945 

Media Cede 4 210 3465 3.00 
John M. Spottswood. Box 1300. Stock Island, Key 

West, Fla. 33040. Phone 305-296-2222. 
I. PERSONNEL 

Owner t Gen'1 Mgr. -John M. Spottswood. 
Assistant General Manager -Mary S. Spottswood. 
Sta. & Sales Mgr. -Ray A. Schoneck. 

3. FACILITIES 500 w.; 1600 he. Non -directional. 
Operating schedule: 24 hours dally. 

4. AGENCY COMMISSION 
15/0 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, Sb, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13h, 14b. 
Basic Rates: 20a, 22h, 23a, 24a, 25a, 26, 286, 29a. 
Contracts: 40a, 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 60c, 60k, 61a, 61b, 61c, 

62b 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Arcuated with CBS Radio Network. 

TIME RATES 
Rates eaetttve April 1. 1954. (Card No. 4.) 

Card received March 11. 1954. 
6. SPOT ANNOUNCEMENTS 

CLASS A 
(e) (t) (e) (t) 

1 tl...._.._.__... 5.50 4.75 78 ti._ __._... 3.50 2.75 
13 U_-._...._... 5.00 4.25 104 tl _..__ 3.20 2.45 
26 ti..._......_... 4.50 3.75 158 tL _.._._ 8.00 2.25 
52 ti._.._....__. 4.00 3.25 260 ti ___ 2.75 2.00 

CLASS B 
1 ti................ 3.00 2.50 78 ti._._.._... 2.20 1.50 

13 ti....__ 2.80 1.95 104 ti .._... 2.00 1.40 
26 ti_._.._....... 2.60 1.80 156 ti -.. 1.80 1.30 
52 U._......._.-. 2.40 1.65 260 ti _ 1.80 1.20 

(e) 1 -minute announcements -125 words. 
(t) 30 -second announcements- 60 words. 

8. PROGRAM TIME RATES 
CLASS A 

(6:00-9:00 em, noon -1:00 pm, 5:00-8:00 pm 
Mon thru Sat; noon -8:00 pm Sun) 

1 hr 3/4 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti._..»__... 32.00 26.00 20.00 14.00 11.50 9.50 
13 ti.__-._ 30.50 24.00 19.00 13.10 11.00 9.00 
26 U»_.._... 29.00 23.00 18.00 12.20 10.50 8.50 
52 ti..».-_. 27.00 21.50 17.00 11.30 10.00 8.00 
78 ti..._....... 26.00 20.00 16.00 10.40 9.50 7.50 
104 ti ____ 24.50 18.50 15.00 9.60 9.00 7.20 
156 U._.._... 23.00 17.00 14.00 8.80 8.50 7.00 
280 or more 

ti __.._... 21.50 15.50 13.00 8.00 7.50 6.75 
CLASS B 

(9:00 em -noon, 1:00-5:00 pm Mon thru Sat: 
7:00 em -noon Sun; 8:00-10:30 pm Mon thru Sun) 

13 tl_._..._ 28.50 22.00 17.00 11.10 
26 U.._...._ 27.00 21.00 16.00 10.20 
52 ti.._. 25.00 19.50 15.00 9.30 
78 ti 24.00 18.00 14.00 8.40 
104 tl-_.._ 22.50 18.50 13.00 7.60 
158 11.._ 21.00 15.00 12.00 6.80 
260 or more 

ti _._.._ 19.50 13.50 11.00 6.00 

KISSIMMEE (2 AM) 

9.00 7.00 
8.50 6.50 
8.00 8.00 
7.50 5.50 
7.00 5.20 
8.50 5.00 

5.50 4.75 

Osreola County -Map Location G-6 
See SRDS consumer market map and data et begin- 
ning of the State. 

WACY 
(formerly W)PB) 

1954 

Media Code 4 210 3480 2.00 
Opportunity Broadcasters, Inc.. Drawer X, Kissim- 

mee, Fla. 32741. Phone 305-847-5147. 
I. PERSONNEL 

President -Robert W. Marlowe, 
Vice -President -Sam B. Gilkey. 
Program Director -Robert Amon. 

3. FACILITIES 
1.060 w. days; 1.220 ke. Non -directional. 
Operating schedule: sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
Contracts: 40e. 

TiME RATES 
No. 1 ET 8/1/88 -Reed 9/30/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 500x 

1 min 3.50 3.25 3.00 2.75 
30 sec 3.00 2.75 2.50 2.25 
10 sec 2.50 2.25 2.00 1.75 

7. PACKAGE PLANS 
PER MO: I min 30 see 10 see 
50 ti 3.00 2.50 2.00 
100 tl 2.50 2.00 1.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 5 min 

1 z 98.00 26.00 8.50 
52 z 46.00 24.00 6.50 

WFIV 
1965 

Country & Western 
Media Code 4 210 3510 6.00 
Radio Florida Broadcasters, Box 5027. Orlando, Fla. 

32805. Phones 305-847-4422, 305-773-2456, 305- 
425-0623 (Orlando). 

I. PERSONNEL 
Pres. & Gen'1 Mgr. --Edward C. Allmon. 

3. FACILITIES 
5,000 w.; 1080 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. ES?. 

4. AGENCY COMMISSION 
15/0 time only. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 5, 6e. 
Rate Protection: 15e. 
Basic Rates: 20a, 22a, 23a, 24b, 25a, 28a, 29a. 
Contracts: 40a, 42b, 45, 47e, 48. 
Comb.; Cont. Discounts: Bob, 61b, 61c, 62b. 
Cancellation: 71a. 73a. 

TIME RATES 
EIS Rec'd 2/2/68. 

6. SPOT ANNOUNCEMENTS 

1 L 17in 
fain 

.00 156 L ...._.._..! 5 60 
13 I 6.75 260 z .._._.._. 5.25 
26 Z._.........__ ............... 6.25 312 z....-..._.._ 5.00 
50 L.. .... 6.00 520 L -._.._ 4.75 
104 z». 5.75 
20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS Per weak 
1 MIN. ROS: 12 ti 18 ti 24 ti 30 ti 
13 wk.... _. 4.75 4.50 4.25 4.00 
28 wk.. 4.50 4.25 4.00 3.76 
52 wk. 4.25 4.00 3.75 3.50 
20/30 sec: 75% of 1 -min. ID's: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 z._._...._.._._ 88.00 50.00 32.00 21.75 15.00 
13 z.__......__.._.._ 85.00 47.00 30.50 21.25 14.65 
26 z.-__.._.........- 82.50 45.60 29.75 21.00 14.25 
52 x._.._....-..»._._ 78.50 42.50 29.00 20.25 13.85 
104 z._....».-. 75.50 41.00 28.25 19.50 13.50 
158 x._.._.__._._. 73.50 39.50 25.60 18.75 13.00 
260 x._.._.._.._ 60.00 36.50 24.00 17.25 12.00 
312 z......... 55.00 32.00 23.00 16.50 11.00 

LAKE CITY )2 AM) 
Columbia County -Map location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDSR 
1948 

Media Code 4 210 3600 5.00 
Deep South Radioways, Inc.. U. S. Hwy. 41, South, 

Lake City. Fla. 32055. Phone 904-752-1340. 
I. PERSONNEL 

President -Joe L. Duckett. 
Manager -M. E. Schmucker. 
Traffic -Becky Douglass. 

3. FACILITIES 1,000 w.; 1340 ke. Non -directional. 
Operating schedule: 5:30 am -11:00 pm. EST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10h, llb. 121). 13b, 14e, 15b, 16. 
Basic Rates: 21e, 21b. 21e. 22a, 23a, 24e, 24b, 24e, 

25a, 26, 28a, 28c, 30. 31. 32a, 83d. 
Contracts: 40a, 43, 44b, 45, 96, 47a, 48. 49, 50, 51a, 

51e. 
Comb.: Cont. Discounts: 606, 60f, 61c. 
Cancellation: 70h, 70d, 71e, 72, 73a. 
Prod. Services: 80. 81. 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective January 1. 1964. 
Rates received January 10. 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti-.....-...-_..._..._. 4.00 156 ti.._....__-.... 2.80 
13 tl 3.70 260 ti..._._...__.._.... 2.50 
26 ti 3.40 312 ti ....... 2.20 
52 ti 3.10 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 x.__........._ 40 24 16 12 10 
DISCOUNTS 

13x- 5% 521-12-1/2% 156x-20% 
26x-10% 1042-15% 2604-25% 

WGRO 
1958 

rau 

Subscriber to the NAB Radio Code 
Media Code 4 210 3645 0.00 
Columbia County Broadcasting Co.. 30 N. Hernando 

St.. Lake City. Fla. 32055. Phone 305-752-0960. 
I. PERSONNEL 

Manager -Bob Dobelatein. 
Program Director -Dean Blackwell. 
Commercial Manager -Doug Cutts. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
500 w. days; 960 he. Non -directional. 
Operating schedule: 5:30 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 3a, 3d, 4a, 5. 6e. 8. 
Rate Protection: 10e. 12e, 13e. 14e, 15e. 15h. 
Basic Rates: 20h. 21b, 22a. 23a, 246, 250, 26. 29a. 
Contracts: 40a, 42b, 44b. 47d. 
Comb.: Cont. Discounts: 60h, 61e. 
Cancellation: 70a. 70e, 71a. 
Prod. Services: 80. 82. 
Affiliated with BIBS Radio Network. 

TIME RATES 
Rata effective November 14. 1964. 

Rates received April 21, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 seo 20 see 15 sec 10 see 
1 ti._ 

.._ 
2.75 1.75 1.45 

26 U .». ......._.. 2.20 1.50 1.25 
52 IL___-...._._.__ 2.05 1.40 1.15 
104 ti_ _ 1.90 1.30 1.05 .90 
156 U._....__.._._._ 1.75 1.20 .95 
260 ti.___._....____ 1.60 1.10 .85 
312 ti 1.50 1.00 .75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 19 min 5 min 

1 ti 30.00 18.00 10.00 8.00 6.60 
13 tl 28.00 17.00 9.25 7.50 6.00 
26 tl ....... __....___. 26.00 16.00 8.50 7.00 5.50 
52 U 24.00 15.00 8.00 6.60 5.00 
104 U..._.-__..._ 22.00 14.00 7.50 6.20 4.65 
156 ti _..._. 20.00 13.00 7.00 5.80 4.30 
269 .......... 18.00 12.00 6.50 5.40 3.95 
312 .......... 16.00 11.00 6.00 5.00 3.60 

LAKELAND (3 AM; 1 FM) 

1.30 
1.20 
1.10 
1.00 

.ao 

.60 

1.20 
1.10 
1.00 
.90 
.80 
.70 
.60 
.50 

Polk County -Map Location F-7 
See SRDS consumer market map and data at begin- 
ning of State. 

WLAK 
1936 

NBC Radio Network 

Media Code 4 210 3690 6.00 
Sentinel Broadcasting Co.. Box 827, 1412 E. Lime 

St., Lakeland. Fla. 33802. Phone 813-682-3143. 
I. PERSONNEL 

President -Doris Brown Potter. 
Executive Vice -President -Roland B. Potter. 
Station Manager -Danny M. Shaver. 

2. REPRESENTATIVES 
Savalll/Gates, Inca 
Miami -Edwin H. Cohen. 

3. FACILITIES 
5.000 w. days. 1,000 w. nights; 1430 kc. 

Non -directional. 
Operating schedule: 5:00-12:05 am Mon thru Sat; 
6:30-12:05 am Bun. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e. 3b, 4a, 441. 5. 6a, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20h, 21e, 23a. 
Contracts: 45, 46. 47a. 
Cancellation: 73a, 73b. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
ltetes effective October 1. 1960. (Card No. 7.) 

Card received October 8, 1980. 
Revisions received March 29. 1961. 

6. SPOT ANNOUNCEMENTS 
(Fixed Position) 

CLASS A 
(6:00-10:00 am and 4:00-7:00 pm) 

1 min. 30 sec. 20 sec. 10 sec. 
1 time ....._. 10.00 8.00 7.00 6.00 

13 times 9.50 7.50 6.50 5.50 
26 times -.._.._ 9.00 7.00 6.00 5.00 
52 times._ - ...._.... 8.50 6.50 5.50 4.50 

104 times __..._. 8.25 6.25 5.25 4.25 
158 times_ ..... 8.00 6.00 5.00 4.00 
280 times ___..... 7.75 5.75 4.75 8.75 
312 times__ ..... 7.50 5.50 4.50 8.50 

CLASS B 
(10:00 am -4:00 pm and 7:00 pm -midnight) 

1 time -.._.. 6.65 5.35 4.65 4.00 
13 times _ 6.35 5.00 4.35 3.65 
26 times 6.00 4.85 4.00 3.85 
52 times _ 5.65 4.35 3.65 3.00 

104 times. . 5.50 4.15 3.50 2.85 
156 times...._...__.._ 5.35 4.00 3.35 2.65 
260 times.........._ 5.15 3.85 8.15 2.50 
312 times 5.00 3.65 3.00 2.35 

7. PACKAGE PLANS 
PLAN A 

(1 minute) 
Per week: 1 wk. 13 wks. 26 who. 39 wks. 52 wks. 

7 times 8.50 6.50 8.00 5.80 5.80 
14 times 8.25 6.40 5.90 5.70 5.50 
21 times 8.00 6.30 5.80 5.60 5.40 
28 times 7.75 0.20 5.70 5.50 5.80 

PLAN B 
(30 seconda) 

7 times 6.75 6.50 5.30 5.00 4.80 
14 times 6.50 6.40 5.20 4.110 4.70 
21 times 6.25 6.30 5.00 4.80 4.80 
28 times 6.00 6.20 4.75 4.70 4.50 

Plana A end B are run -of -schedule between 6:00 am - 
8:00 pm: may he combined for frequency discount. 

8. PROGRAM TIME RATES 
CLASS A 

(6:00-10:00 am and 4:00-8:00 pm) 
1 hr. 1/2 hr. 1/4 hr. 10 min. 

1 time 55.00 33.66 22.00 16.00 
13 times 52.00 31.00 21.00 15.50 
26 times 47.00 29.00 20.00 15.00 
52 times 44.00 27.00 19.00 14.50 

104 times 42.00 25.00 18.00 14.00 
260 times 40.00 23.00 17.00 13.50 
312 times 38.00 21.00 16.00 13.00 

CLASP B 
pm and 7:00 pm -midnight) 
22.00 14.50 10.50 8.50 
20.50 14.00 10.00 8.25 
19.50 13.50 9.50 8.00 
16.00 12.50 9.00 7.50 
16.50 12.00 8.50 7.00 
14.50 11.50 8.00 6.50 
14.00 11 00 7.50 6.00 

(10:00 am -4:00 
1 time 35.00 

13 times 34.00 
26 times 31.50 
52 times 20.00 

144 times 20.00 
260 times 20.95 
312 times 25.50 

5 min. 
15.00 
12.50 
12.00 
11.50 
11.00 
10.50 
10.00 

FLORIDA 

WONN 
1949 

R A B 

Subscriber to the NAB Radio Code 

Media Cede 4 210 3735 9.00 
WONN, Inc., Box 2038. 404 W. Lime St., Lakeland, 

Fla. 33802. Phone 813-682-8184. 5. 

STATION'S PROGRAMMING DESCRIPTION 
WONN: Programmed for adults and young adulti. 
AIR PERSONALITIES present all segments. MUSIC 
80%: modern country music and agricultural informa- 
tion 5-7 am. 7 am -12M popular music screened for 
lyrics acceptable for family listening. NEWS 12%: 
5 of hour. expanded newscasts at 7:55 am & 5:50 
pm. AP news, news director, assistant news director, 
news cruiser. Sports director 7:15 am & 5:30 pm 
shows, play-by-play regional college football and high 
school sports, public service director, hourly com- 
munity bulletin board feature, weekly 30 min town 
hell public affairs program. Daily salutes to civic 
leaders, businessmen and girl Fridays. Remote broad- 
cast mobile vehicle. Contact Representative for fur- 
ther details. Rec'd 2/5/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Duane F. McConnell. 
Vice-Pres. & Cbmm'l Mgr. -John Gilman. 
Program Director -Bob Crews. 

2. REPRESENTATIVES 
New York, Chicago, Los Angeles -PRO Time Sales, 

Atlanta -Busby. Finch & Woods. Inc. 
Florida -The Robinson Company. Inc. 
Miami -Advertising Representatives, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 5 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See soled regulations 
General: la. 3a, 36, 4a. 4d, 5. 6e, 713, 8. 
Rate Protection: 10h, 11h. 12h, 13h, 14h. 
Basic Rates: 22a. 221). 23e, 24b, 26, 28a, 29a. 
Contracts: 40a. 42a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60e. 61a, 62e. 
Cancellation: 70e, 70e, 71a, 73a. 

TIME RATES 
No. 9 Eff 9/1/68-Rec'd 7/29/68. 

An --6-10 am & 3-7 pm. 
A -All other times. 

7. PACKAGE PLANS 
PLAN AA 

PER WK, I MIN: I wk 7wk 
1 ti 11.00 9.00 
8 ti .. 10.50 8.75 
15 ti 10.00 8.50 
_2 tl 9.50 8.25 
29 ti 9.00 8.00 

13 wk 26 wk 52 wk 
8.00 7.50 7.30 
7.75 7.35 7.15 
7.50 7.20 7.00 
7.25 7.05 6.85 
7.00 6.80 6.60 

PLAN A 
1 ti 9.00 8.00 7.00 6.50 6.25 
8 tl 8.50 7.75 6.75 6.30 6,10 
15 ti 8.00 7.50 6.50 6.10 5.95 
22 ti 7.50 7.25 6.25 5.90 5.80 
29 U 7.25 7.00 6.00 5.70 5.65 
30 sec: 75% of 1 -min. 10 see: 50% of 1 -min. 
20 sec: 66% of 1 -min. 

8. PROGRAM TINE RATES 
I hr I/2 hr 1/4 hr 5 min 

1 x 64 38 24 15 

DISCOUNTS 
13x- 5% 52x-15% 1562-25% 312x-35% 
261-10% 1041-20% 260x-30% 

WVFM (FM) 
1965 

Media Code 4 210 3700 5.00 
Lakeland FM Broadcasting, Inc., Box 2655, Lake- 

land, Fla. 33803. Phone 813-688-2631. 

I. PERSONNEL 
General Manager -Bud Kurtz. 

3. FACILITIES 
ERP 27,100 w.: 94.1 mc. 

4. AGENCY COMMISSION 
Contact station. Bills payable 10th of month. 

5. GENERAL ADVERTISING See ceded regulations 
General: 2e. 3e, 3h, 4a, 5, 8. 
Rate Protection: 10h, 11b, 12h, 13h, 14h. 
Bade Ratee: 22a, 22h. 23a, 2413, 28a. 
Contracts: 40e, 46. 
Comb.; Cont. Discounts: 60a, 60h, 61e. 
Cancellation: 70a, 70e, 71e, 73a. 
Affiliated with American FM Network. 

TIME RATES 
Eff Reé d 9/26/67. 

S. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 z.._ 5.00 156 z...__._._._..._..... 8.75 
19 z......-_._....._.._...__ 4.75 260 z..___ 3.50 
26 L......_..._...._...-.-... 4.50 356 z 3.00 
52 r ......._...._....... 4.25 500 L...__..-,..._.._ 2.50 
104 x 9.00 1000 z...._._ ..» 2.00 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

S. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 156x 

5 min..._....... 10.00 9.00 8.50 8.00 7.50 7.00 
1/4 hr_._..._ 18.00 15.00 13.00 12.00 11.00 10.00 
1/2 hr.._ 30.00 28.00 25.00 22.00 20.00 _»__ 
1 hr 50.00 45.00 40.00 35.00 

(Lakeland continued on next ease) 
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Lakeland -Continued 

WWAB 
1957 

Media Code 4 210 3825 8.00 
Box 65, Lakeland, Fla. 33802. Phone 813-686-8127. 

I. PERSONNEL 
General Manager -Don W. Hughes. 
Program Director -Marie Bingham. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
Southeastern -Harry Harkins, Inc. 

3. FACILITIES 
1.000 w. days: 1330 kc. Non-directionai. 
Operating schedule: 8 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%; Bills payable 10th of each month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 3c, 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 12a. 15b. 
Basic Rates: 20a, 21a, 21b, 22b, 23a, 28a, 29a. 29b. 
Contracts: 40a, 42a, 42c, 43, 94a, 46. 48, 49, 51a. 
Comb.: Cont. Discounts: 60b, 61a, 62d. 
Cancellation: 70a, 70c, 71a. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 9/1/67 -Reed 8/29/67. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 52x 104e 156e 280e 520e 
1 min 5.50 5.00 4.60 4.20 3.80 3.40 3.00 2.50 
30 sec 4.00 3.65 3.35 3.05 2.75 2.45 2.15 1.85 
10 sec 2.80 2.50 2.30 2.10 1.90 1.70 1.50 1.30 

LAKE WALES 
Polk County -Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WI PC 
1951 

Subscriber to the NAB Radio Code 
Media Code 4 210 3870 4.00 
Imperial Polk Broadcasters, Box 712, Lake Wales, 

Fla. 33853. Phones 813-676-1986. 1487. 
I. PERSONNEL 

General Manager -Arch J. Abernethy. 
Operations Manager -Tom Thornburg. 
Program Director -Sue Thornburg. 

3. FACILITIES 
1.000 w. days; 1280 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15,4: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 3b, 4a, 5, 6a, 7b, 8. 
Rate Protection: 12b. 13b, 14b. 
Basic Rates: 20a, 22b, 23a, 29a, 25a, 26, 29a. 
Contracts: 40a. 92a, 47a. 
Comb.; Cont. Discounts: 60b, 61a, 61b. 62b. 
Cancellation: 70a, 70c, 71b, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 12/31/67 -Reed 7/31/68. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 30 see 
1 x 4.30 3.75 60 x 2.45 1.85 
10 x 3.30 2.45 80 x 2.90 1.80 
20 x 3.00 2.20 120 x 2.20 1.75 
30 x..._ 2.55 2.00 180 x 2.15 1.70 
40 a 2.50 1.00 300 x..._....._._. 1.90 1.50 

8. PROGRAM TIME RATES 
1 hr -10x 1 -min. 10 min -3x 1 -min. 
1/2 hr -6x 1 -min. 5 min -Ix 1 -min. 
1/4 hr -4x 1 -min. 

10. SPECIAL FEATURES 
Ridge Runner, 8 per day, and Woman's World -30x 
spot rate applies. 

LAKE WORTH 
Palm Beach County -Map Location H-8 

See SRDS consumer market map and data at begin. 
oing of the State. 

See West Palm Beach 
(including Lake Worth, Palm Beech and 
Riviera Beach) 

LEESBURG (2 AM) 
Lake County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLBE 
1949 

LEESBURG-EUSTIS 
Media Code 4 210 3915 7.00 
Heard Broadcasting. Inc. Box 799, Leesburg, Pia, 

32748. Phone 904-787-2790; dox 790, Eustis, Fla. 
32726. Phone 904-357-2790. 

I. PERSONNEL 
Vice -free. & Gen'1 Mer. -H. James Sharp. 
Assistant Manager -Charles N. Grant. 

2. REPRESENTATIVES 
Florida -The Robinson Company, Inc. 

3. FACILITIES 
5,000 w.; 790 be. Non -directional. 
Operating schedule: 6:00 em -midnight. EST. 

4. AGENCY COMMISSION 
15/0 time only. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2h, 3a. 4e, 4d, 5, 6a, 7a, 8. 
Rate Protection: lob, llb, 12b, 13b, 14b. 16. 
Basic Rates: 20b, 22b, 23a, 24c, 25e, 26, 27, 28a, 

28c, 29a, 32a, 33a. 

Contracts: 40a, 44a, 44b. 46, 47a, 48. 51a. 
Comb.; Cont. Discounts: 60h, 60e, 60g. 61a, 62e. 
Cancellation: 70e, 71e, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
Eff 1/15/66 -Reed 4/21/66. 

6. SPOT ANNOUNCEMENTS 
I min IO see I min 10 ace 

1 z 10.00 7.00 158 z......._._.. 7.50 4.50 
13 x 9.50 6.50 260 x _..._ 7.00 4.00 
26 x 9.00 8.00 385 z.......___. 6.50 3.50 
52 z ....... _ 8.50 5.50 730 z 6.00 3.00 
104 z 8.00 5.00 1000 z 5.50 2.50 

IL PROGRAM TIME RATES 
I hr I/2 hr I/4 hr IO min 5 min 

1 z 75.00 96.00 29.00 17.00 12.00 
13 z 70.00 43.00 27.00 16.00 11.50 
26 x 65.00 40.00 25.00 15.00 11.00 
52 z 80.00 37.00 23.00 14.00 10.50 
104 z 55.00 34.00 21.00 13.00 10.00 
156 x 50.00 31.00 19.00 12.00 9.50 
260 z 45.00 28.00 17.00 11.00 9.00 
365 x 40.00 25.00 15.00 10.00 8.50 
Contracts 6 months or more -10% discount. 

(CR) 

WZST 
1957 

Media Code 4 210 3960 3.00 
WBIL, Drawer K, Corley Island, Leesburg, Fla. 

32748. Phone 305-787-2313. 
STATION'S PROGRAMMING DESCRIPTION 

WZST: Country and western. One religious record 
each hour. Five min news each hour with 3 min news 
headlines each hour. Sun 3 hours of gospel music. 
Contact Representative for further details. Recd 
7/10/67. 

I. PERSONNEL 
Owner -Alpha B. Martin. 
Gen 't & Prod. Mgr. -Elmo B. Kitts. 

2. REPRESENTATIVES 
Busby, Finch & Woods, Inc. 

3. FACILITIES 
5000 w. days; 1410 kc. Non -directional. 
Operating schedule: 8:00 am -local sunset weekdays; 
7:00 atu-local sunset Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3h, 4a, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 24a, 29b, 28, 28a, 29a. 
Contracts: 40a, 46, 47a. 
Comb.: Cont. Discounts: 00b, 61a. 
Cancellation: 71a. 

TIME RATES 
Rates effective October 15. 1957. (Card No. 1.) 

Card received February 28. 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 
hr. hr. hr. min. min. 

1 time 40.00 24.00 14.00 11.00 6.50 
13 tunes 38.00 22.85 13.45 10.50 6.20 
'26 times 36.00 21.70 12.80 10.00 5.90 
52 times 34.00 20.55 12.15 9.50 5.80 

104 times 32.00 19.40 11.50 9.00 5.30 
156 times 30.00 18.25 10.85 8.50 5.00 
260 times 28.00 17.10 10.20 8.00 4.70 
312 times 26.00 15.95 9.55 7.50 4.40 

LIVE OAK 

1 
min. 
5.00 
4.75 
4.50 
4.25 
4.00 
9.75 
3.50 
9.25 

Suwanee County -Map Location E-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

WN ER 
1949 

R A B 

Subscriber to the NAB Radio Code 

Media Code 4 210 4005 6.00 
Suwanee Broadcasting Co., Box 130, Live Oak. Fla. 

32060. Phone 38.2-1250. 
I. PERSONNEL 

Owner & Gen l Mgr.-Normon O. Protium). 
Station Manager -George R. "fuggy" Dy, Jr. 
Program Director -Bill Savitz. 

2. REPRESENTATIVES 
South -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days: 1250 be. Non -directional. 
Operating schedule: 6:00 .m. to 7:00 p.m. week- 
days: 7:00 .m. to 6:00 p.m. Sunday. EST. 

4. AGENCY COMMISSION 
None; all rues net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards' apply. 
General: la, 2a, 2h, 3a, 3d, 4h, 4d. 5. 6a, lb. 8. 
Rate Protection: 10e. lia, 12e, 13a, 14a. 15b. 
Basic Rates: 20b, 21e, 21b, 21c, 21d, 22a, 23b, 24b, 

25a, 28a, 28c, 29a, 30. 32a. 
Contracts: 40a, 41, 44a, 44b, 45, 46, 47e. 48, 49, 51a, 

51e. 
Comb.: Cont. Discounts: 60b, 60g, 801. 81a, 62d. 
Cancellation: 70e, 70e, 71a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS Radio Network. 
Member: Suwannee Group and Southeastern Key Mar- 
ket Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Err 3/88 -Reed 3/22/68. 
6. SPOT ANNOUNCEMENTS 

'1 min 30 see 20 see 10 ace 
Flat 2.00 1.75 1.50 1.00 

(b) 10% discount on 10+ spots per week, 13 week 
contract. 

PER YR: I min 30 see 20 see 
1000 z 1.75 1.50 1.25 
1500 x 1.50 1.25 1.00 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 2 min 

l z 9 7 5 3 
52 week contract --25% discount. 

MADISON 
Madison County -Map Location E-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMAF 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 210 4050 2.00 
Norman O. Protaman, P. O. Box 621, Madison, Fla. 

32340. Phone 904-973-6333. 
I. PERSONNEL 

General Manager -Norman O. Protsman. 
Business Manager -George lt. Day. Jr. 

2. NEYRESENTATI VES 
Continental Radio Sales. 

3. FACILITIES 
1,00u w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating achedule: 6:00 a.m. to 7:00 p.m. week- 
days; 7:30 a.m. to 6:00 p.m. Sunday. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h. 3a, 3d, 4a. 4d, 5, 6a, 7h, S. 
Rate Protection: 10a, lia. 12a. 13a, 14a. 15b. 
Basic Rates: 20b, 21e, 21b, 21c, 21d, 22e. 23b, 246, 

25a. 28a. 28c, 29a, 30, 32a. 
Contracts: 90a, 41, 44a, 49b, 45, 46, 47a, 48, 49, 

51a, 51e. 
Comb.; Cont. Discounts: 60b, 601, 81a. 82b. 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with KBS Radio Network. 
Member: Suwannee Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received May 3, 1665. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti 2.90 156 ti 1.80 
26 ti 2.50 260 ti 1.65 
52 ti 2.10 312 ti 1.45 

7. PACKAGE PLANS 
MONTHLY PACKAGES 

PER MO: 15 sec 30 sec 1 min 
50 ti 37.50 50.00 72.50 

WEEKLY PACKAGES 
PER WK: 
30 ti..._ 22.50 30.00 43.50 

YEARLY CONTRACT RATES 
PER YR: 1 min 30 sec 
1000 to 1.35 1.00 
1500 ti 1.25 1.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 tl 35.00 18.00 12.00 6.00 
26 ti 30.00 15.00 10.00 4.50 
52 ti 25.00 13.50 9.00 3.50 
156 ti 20.00 10.00 7.50 3.00 
312 ti 16.00 8.00 4.60 2.40 

MARATHON 
Monroe County -Slap Location 6-9 

See BRIM consumer market map and data et begin- 
ning of the State. 

WFFG 
1962 

Nan 

Media Code 4 210 4095 7.00 
WHOO Radio, Inc., Box 488, Marathon, Fla. 33050. 

Phone 305-743-5563. 
STATION'S PROGRAMMING DESCRIPTION 

WFFG: I'rogrammed for adults. 
NEWS: on hour, length 7 min. Complete weather, 
including marine forecast, on half hour. Weather 
length 3 min. MUSIC: 1 hour of country 5-6 am. 
6 am -12M combination of middle-of-the-road type 
top 40 and generally popular albums. Reed 12/4/67. 

I. PERSONNEL 
Executive Vice -President -Earl L. Boyles. 
Station Manager -John Thacker. 

3. FACILITIES 
500 w. days; 1300 kc. Directional. 
Operating schedule: 5 am -midnight. EST. 

4. AGENCY COMMISSION 
15% on time only; no ash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, 3a, 3h, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 106, 11b, 121). 13b, 14b. 
Basic Rates: 22a. 22b, 23a, 241, 25a, 26, 28a, 29a. 
Contracts: 40a, 42a, 45, 48. 47a, 48. 
Comb.; Cont. Discounts: 00b, 61c, 62b. 
Cancellation: 70a, 70e, 710, 73a. 

TIME RATES 
No. 2 ER 3/1/65-Rec'd 10/13/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 1568 260x 312e 

1 min 5.00 4.75 4.35 4.15 3.75 3.45 3.15 2.95 
30 sec: 80% of 1 -min. 

8. PROGRAM TIME RATES 
r 1/2 hr I/4 hr 5 min 

1 z 42.00 25.25 16.85 8.40 
13 z 38.50 23.45 15.80 7.80 
26 z. 34.75 21.50 14.35 6.95 
52 x 29.00 18.75 12.65 8.20 
104 z 27.00 17.50 11.35 5.50 
156 z 24.75 16.25 9.00 5.00 
280 z 22.70 15.00 8.25 4.60 
312 z 20.90 13.90 8.00 4.10 

MARIANNA (2 AM; 1 FM) 
Jackson County -Map Location C-3 

See SRDS consumer market map and data at 
ning of the State. 

WTOT 
1958 

begin- 

Subaeriber to the NAB Radio Code 
Media Code 4 210 4140 1.00 
Chipota Corp.. Box 569. Caledonia St., Marianna, 

Fla. 32448. Phone 305-482-3046. 

STATION'S PROGRAMMING DESCRIPTION 
WTOT: Programmed for general interest. 
Alit l'EIRSONALITIES handle all segments. NEWS: 
5 min every hour at :55. 5 min. weather every hour 
at :25. 5:30-6:30 am gospel music. 6:30-8:30 am 
news. local, national, state, regional. weather news. 
and programs of local interest. 8:30-9:30 am re- 
ligious programs. 10 em -noon middle-of-the-road. 
Noon -1 pm news, national, state, local, market 
reports, weather, and syndicated programs. 1-2 pm 
country music. 2:30-4:30 pm top 40 music. 4:-30-4:45 
pm local news, state, market report. 5 pm 5 min. 
sports. 5 pm -sign -off middle-of-the-road. Broadcast 
90 football games, World Series, bowl games, 4 
major races, and others. Contact Representative for 
further details. Recd 8/7/67. 

I. PERSONNEL 
President -le. T. McKinnon. 
General Manager -Gerald Gause. 
Sales Manager --Nick McLure. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
1,000 w. days; 980 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% mt time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3h, 3d. 4a, 4d, 5, 6a, lb, 8. 
State Protection: 10h, 11h, 12h, 13h, 14h, 15e, 15b. 
Basle Rates: 20b. 21a, 21b, 21d, 22a, 22b, 214, 24b. 

25a. 26, 28b, 28e, 29a, 30, 31. 33d. 
Contracts: 40a, 92b, 42d, 43, 44a. 47a, 51a. 
Comb.; Cont. Discounts: 60e, 61a, 62b. 62d. 
Cancellation: 70a, 70c, 71b, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective January 1, 1960. (Card No. 2.) 

t and recessed January 26, 1960. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min 1 min. 
1 time.... 38.00 22.80 15.20 7.60 3.80 

13 times.. 36.00 21.60 14.40 7.20 3.40 
26 times.. 34.00 20.40 13.60 6.80 3.20 
52 timea.. 32.00 19.20 12.80 6.40 3.00 

104 times.. 30.00 18.00 12.00 6.00 2.80 
156 times.. 28.00 16.80 11.20 5.60 2.60 
260 times.. 26.00 15.60 10.40 5.20 2.40 
312 times.. 24.00 14.20 9.60 4.80 2.26 

WTOT-FM 
1964 

Media Code 4 210 4141 9.00 
The Chipota Corp, Box 569, 104 S. Caledonia SL, 

Marianna. Fla.. 32446. Phone 305-482-3046. 
I. PERSONNEL 

President -F. T. MacKinnon. 
General Manager -Gerald Gause. 
Sales Manager --Nick McLure. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
ERP 2.500 w.; 100.9 mc. Stereo. 
Operating schedule: 6:45 em -11:00 pm daily. CST. 
Antenna ht.: 285 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time; 15th of month. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 30, 3h, 3d, 4a, 4d, 5, 6a. lb. 8. 
Rate Protection: 10h, llh, 12h, 13h, 14h, 15a. 15b. 
Basic Rates: 20b, 21e, 21b, 21d, 22a, 22b, 23a, 29b, 

25a, 28, 28b, 28c, 29a, 30, 31, 33d. 
Contracts: 40a, 42b, 92d, 43, 44e. 47a, 51e. 
Comb.; Cont. Discounts: 80a, 61e, 82b, 62d. 
Cancellation: 70a, 70c, 71b, 72, 73b. 
Prod. Services: 80, 81, 82. 
FM operated separately from AM. 

TIME RATES 
Bates effective 

Rates received October 8. 1965. 
7. PACKAGE PLANS 

15 MINUTES 
PER MO: 
1 unit per day -. 1.00 
2 units per day ..... _........ _........ 1.85 
3 units per day - 2.80 
4 units per day 8.50 

30 MINUTES 
PER MO: 
1 unit per day 2.50 
2 units per day 4.80 
3 unite per day 6.90 
4 unite per day 8.50 
All units are on e 7 day per week basis. 
All units are oes a monthly contract basis with a 
30 day cancellation notice. 
To give all advertisers equal coverage, all units are 
set up on a daily rotation basis. No competitive 
units will be placed within an hour of a unit. 

WTYS 
1948 

Media Code 4 210 4185 6.00 
James W. "Jim" Tate, P. O. Box 777, Marianna. 

Fla. 32446. Hudson 2-2131. 
STATION'S PROGRAMMING DESCRIPTION 

WTYS: Programmed for farm audience. 
Country and western music and farm news 5-6:30 am. 
Music and local news 6:30-8 am. Housewives appeal. 
network variety, home economics agent, popular music 
and weather breaks 8-11 am. Country and gospel 
music, network commentator, county agent, and farm - 
oriented programs 11 am -I pm. Air peraonality, 
variety music 1-3 pm. Rock and roll, rhythm and 
blues 3-5:30 pin. Network news, market and sports 
block 5:30-6:30 pm. Audience participation, request 
music 7-10 pm. 5 local news and 4 farm news pro- 
grams daily. Negro Disc Jockey. High school foot- 
ball. college basketball and little league baseball. 
Reed 8/4/67. 

I. PERSONNEL 
Owner & Gen'l Mgr. -Jim Tate. 
Station Manager -Donald G. Milton. 
Program Director -R. H. Tate. 

(This Hating continued on next gage) 
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Marianna -W T Y S -Continued 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1340 ke. 
Non -directional. 

Operating schedule: 5 am -10 pm. CST. 

4. AGENCY COMMISSION 
159(: no cash discount. Mlle payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3a, 3d, 4b. 4d, 5, 6a, 7b. 8. 
Rate Protection: 10a, Ile. 12e, 13e. 14a, 15b. 
Basic Rates: 20b, 21a, 21b, 21e, 22b, 28a, 24b, 25e, 

26, 28e, 28c, 29a. 
Contracts: 40e, 42b, 42d, 44a, 44b, 46, 47a, 48, 50, 

51a, 51b. 51c. 
Comb.; Cont. Discounts: 60b, BOd, 60e, 60f, 60g, 601, 

61a. 62e, 82d. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NAS Radio Network. 
Affiliated with American Information Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1960. 
Ratea received October 3, 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

1 time.. 28.50 17.00 9.00 5.00 2.10 
13 times 27.00 16.00 8.50 4.75 2.00 
26 times 25.50 15.00 8.00 4.50 1.90 
52 times 24.00 14.00 7.50 4.25 1.80 

104 times 22,50 13.00 7.00 4.00 1.70 
158 times 21.00 12.00 8.50 3.75 1.60 
208 times 19.50 11.00 6.00 8.50 1.50 
260 times 18.00 10.00 5.50 3.25 1.40 
312 times 16.50 9.00 5.00 3.00 1.30 

MELBOURNE 
Brevard County -Slap Location G-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMMB 
1947 

Media Code 4 210 4230 0.00 
Broadcast Enterprises. Inc.. Front St., Melbourne. 

Fla. 32902. Phone 305-723-1661. 2. 

I. PERSONNEL 
President -Gordon Sherman. 
Vice-l'res. & Gen'l Mgr. -Norm Keller. 
Sec'y- Treas.-Lee Ruwitch. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Southeast Florida -Edwin H. Cohen. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. Non - 

directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. Payable 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 9a, 5. 6a. 8. 
Rate Protection: 10b, 1113. 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 23a, 24a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a, 42a, 45. 46, 47a, 98. 
Comb.: Cont. Discounts: 60a. 61a, 01b, 62b, 82e. 
Cancellation: 70a, 70e. 71a, 73a. 
Affiliated with MRS Radio Network. 
Sold to combination with WHIP, Orlando. See WHIT 
for rates. 

TIME RATES 
Eft 8/1/66 -Reed 5/5/66. 

AA -Mon thru Fri 6-9 
A -All other times. 

6. SPOT ANNOUNCEMENTS 

am & 4-7 pm. 

Per 
I ti 6t1 

wk 
12 ti 18 t1 24 ti I MIN: 

AA - 8 7 6 5 4 
A 7 6 5 4 3 

30 SEC: 
AA ......._.-_..._ 7 6 5 4 3 
A 6 5 4 3 2 

7. PACKAGE PLANS 
DRIVETIME SPECIAL 

PER WK: 
1 min (AA) 
30 Fco (AA) 

8. PROGRAM TIME RATES 
1 hr I/2 hr 1/4 hr 10 cola 5 min 

1 L._......_......_.._. _ 60 35 20 15 10 

DISCOUNTS 
130-5% 521-10% 156x-15% 
261-7-1/2% 1041-12-1/2% 260x-20% 

MIAMI -MIAMI BEACH 
(14 AM; 8 FM) 
(including Coral Gables) 
Dade County -Map Location 11-10 

See 8RD6 consumer market map and data at begin- 
ning or the State. 

Station, located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It t, 
part of the time buying function to determine extent 
of individual elation coverage, audience delivered. etc. 
within the area. 

WAEZ (FM) 
NOTE: The call letters of this station lace been 
(hanged to: 

W O C N -FM 

WAME 
1958 

MIAMI 

Independent Negro 
Media Code 4 2104920 9.00 
WAME Broadcasting Co., 777 N.W. 54th St., Miami, 

Fla. 33127. Phone 305-757-5701. 

I. PERSONNEL 
Pree. & Gen'l Mgr. -Ted Wilson. 
Program Director -Lee Wilson. 
Sales Manager -Jack Spelgel. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
5,000 w.; 1260 kc. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4c, 5. 6a, 7b, 8. 
Rate Protection: 10a, 11e, 12a, 130. 
Basic Rates: 22b. 23a, 24b, 25a. 28a, 29a. 
Contracts: 40a, 42b, 95. 98, 47a. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 61e, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL HATES SAME 

No. 9 Eff 9/1/67 -Reed 8/14/67. 

6. SPOT ANNOUNCEMENTS 
(Fixed Position) 

Ix 52x 104x 260x 520x 1000x 20000 
1 min 15.00 19.00 13.00 12.00 11.00 10.00 9.00 
30 sec 12.00 11.20 10.40 9.60 8.80 8.00 7.20 
All spots may be combined for discounts. Programs 
may be combined with spots for spot discounts only, 

7. PACKAGE PLANS 
1 MINUTE -ROS 

PER WK: I wk 13 wk 26 wk 52 wk 
12 ti 12.00 11.50 11.00 10.00 
24 ti 11.00 10.50 10.00 9.00 
36 ti 10.00 9.50 9.00 8.00 

30 SECONDS -SOS 
12 ti 9.60 9.20 9.80 8.00 
24 ti 8.80 8.40 8.00 7.20 
36 ti 8.00 7.80 7.20 6.90 

WBUS(FM) 
(formerly WGOS (FM) 

1962 

MIAMI BEACH 
Media Code 4 210 4940 7.00 
Community Sersfce Broadcasters, Inc., Box 1740, 814 

First St., Miami Beach, Fla. 33139. Phone 305- 
532-6347. 

I. PERSONNEL 
Pree. & Gen'l Mgr. -Allan B. Margolis. 
Vice-Pres., Sec'y, Comptroller -Joseph Liedman. 
l'rogram Director -George Daye. Jr. 

2. REPRESENTATIVES 
Greener, liken, Bears. 

3. FACILITIES 
ERP 13.600 w.: 93.9 mc. 
Operating schedule: 5:00 am -midnight Mon thru Sat; 
6:00 am -midnight Sun. 
Antenna ht. -170 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only: no calli discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 90a. 
AM facilities: WMRM. 

TIME RATES 
Eff 7/1/68 -Reed 7/5/68. 

6. SPOT ANNOUNCEMENTS 
10 ti 2001 

1 min 8Ix 750x 7.000x 6.755000 160ÓÚ 6 4 
;i0 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. b E 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

Ea 75.00 40.00 25.00 12.50 

WEDR (FM) 
1963 

MIAMI 
Media Code 4 210 4385 4.00 
WEDR, Inc.. 1448 N. W. 36th St., Miami, Fla. 

33142. Phone 305-633-0167. 
I. PERSONNEL 

President -M. S. Wigley. 
Manager -Raymond Kamis. 
Chief Engineer -Glynn Walden. 

2. REPRESENTATIVES 
Stars, Inc. 
Dora -Clayton Agency, Inc. 

3. FACILITIES 
ERP 18,000 w.; 99.1 mc. 
Operating schedule: 20 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulation& 
General: 3a, 4a. 5, 6a, 7a. 8. 
Rate Protection: 15b. 
Basic Rate]: 23a. 24b. 
Contracts: 97a. 
Comb.: Cont. Discounts: 61e, 61b. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Rates effective April 8, 1964. 
Rates received April 2, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti._.._........... 7.50 5.65 62 ti 6.40 4.80 
13 ti 7.15 5.35 104 ti...___.._. 6.00 4.50 
26 ti 6.75 5.05 156 ti._._...-_ 5,65 4.20 

1 min 30 sec 1 min 30 sec 
280 ti_....._ 5.00 9.00 500 or more_ 9.50 3.40 
312 ti 4.90 3.70 
15 seconds or lees, live or tranacrlbed-50% of 1. 
minute rate. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 ti..._.-_ 42.00 25.00 12.50 
13 ti 39,90 23.90 11.90 
28 ti 37.80 22.50 11.25 
52 ti 35.70 21.25 10.15 
104 ti 33.80 20.00 10.00 
156 ti 31.50 18.75 9.40 
280 ti 29.40 17.50 8.75 
312 ti 27.30 16.25 8.15 

WFAB 
1962 

MIAMI 
Media Code 4 210 4410 8.00 
WFAR, Inc.. 1034 Biscayne Blvd., kilaml, Fla. 

33132, Phones 305-373-8366. 374-8588. 
STATION'S PROGRAMMING DESCRIPTION 

WEAR: Programmed for Spanish speaking listeners. 
NEWS: format daily M -Sat 5:30-9 am, 11:30 pm - 
1:30 am. AIR PERSONALITIES daily 9 am -noon, 
1-5 pm, 6-10 pm. Housewives show daily, music, 
interviews, personality appearances. Live talk show 
nightly 10-11:30 pm. Daily sportscast 5:45-6 pm. 
2 newsmobile unite cover state and city with traffic 
reports, general information. MUSIC: Latin. Contact 
Representative for further details. Recd 8/18/67. 

I. PERSONNEL 
President -Richard Eaton. 
Vice Pres. & Gen'l Mgr. Arthur Gordon. 

2. REPRESENTATIVES 
UBC Sales. 
Dallas -Mario Messina Company. 

3. FACILITIES 
5.000 w.; 990 kc. Directional. 
Operating schedule: 24 hours dally. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash di,rount. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 4d, 5, 6b, 7a, 8. 
Rate Protection: 10e, 11e, 12e. 13e. 14e, 15e, 16. 
Basic Rates: 20a, 21a, 21b, 22b, 23a, 24a, 25b, 28a, 

28e, 29b. 30. 31. 
Contracts: 40a, 41, 42a, 43, 44a, 45, 46. 47e, 48, 49. 

51a, 51b, 51e. 
Comb.; Cont. Discounts: 60e. 80d, 60e, 80f, 601, 61b, 

61e, 62d. 
Cancellation: 70a, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82, 
Member: Latin Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eff 12/1/67 -Reed 11/6/67. 
AAA -Mon thru Sat 6-9 am. 
AA -Mon thru Sat 4-7 pm. 
A -Mon thru Sat 9 am -4 pm: Sun all day. 
B -Mon thru Sat 7 pm -midnight. 
C -Mon thru Sat midnight -6 am. 

7. PACKAGE PLANS 
PER WK, I MIN: AAA AA A B C 
1 ti 22 18 16 13 12 
6 ti 20 17 13 12 11 
12 ti 19 16 14 11 10 
18 ti 18 15 13 10 0 
29 01 17 14 12 9 8 
Sta brk: 80% of 1 -min. ID's 55% of 1 -min. 

CONSECUTIVE WEEKS DISCOUNT 
26 wk -5% 52 wk -10 

WFTL 
FORT LAUDERDALE 

City of license, Ft. Lauderdale, Fla. 
Loral Gables -431 Madeira Ave. Phone 305-493- 

7833. 
See listing under Ft. Lauderdale -Hollywood, Fla. 

CAUTION: 
It is inadvisable to use listing 

information from SRDS Catalogs 
for more than 30 days from their 
date of issue. A single mistake 
caused through use of out-of-date 
information can be far more costly 
than the price of a subscription. 
Make certain you are working 
with current information from the 
latest issue, because current in- 
formation is safe information. 

001A-2/ 

FLORIDA 

WFUN 
1947 

MIAMI 

The Eastman Station 
Media Code 4 210 4455 3.00 
Rounsaville of Miami Beach, Inc., 6101 Sunset Dr.. 

Miami. Fla. 33143. Phone 305-667-1601. 
Home Office-Rounasvtlle Radio Stations, 3220 Peach- 

tree Rd.. N. E., Atlanta 5, Ga. 
I. PERSONNEL 

Owner & Pres.-Robert W. Rounaaville. 
Vice-Pres. & Gen'l Mgr. -Arnold C. Kaufman. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5.000 w.; 790 kc. Directional. Separate patterns day 
and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: 15th of following month. 

5. GENERAL ADVERTISING See eoded regulations 
General: lb, 21]. 3a, 4a, 4d, 5, 6a, 0b, 7b. 8. 
Rate Protection: 10d, 11d, 12d, 13d. 14d. 15e, 16. 
Basic Rates: 20h. 21a. 22a, 23h, 24a, 24b, 24e, 25a, 

26, 27. 286, 28c, 29a, 32b, 33d. 
Contracts: 40a, 41, 42a, 43, 44h. 45. 46, 47e, 50, 51b. 
Comb.: Cont. Discounts: 60a, 60e, 60g, 601, 62d. 
Cancellation: 70a. 70d, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with The Eastman Network. 

TIME RATES 
No. 5 Elf 9/1/68-Rec'd 9/5/68. 

I --Mon thru Sat 6-10 am & 3-7 pm. 
II -Mon thru Sat 10 am -3 pm & 7-10 poi; Sun 6 
am -10 pm. 
III -Dally 5-6 am & 10 tun -midnight. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: Iti 12 ti 18 ti 24 ti 
1 min 35.00 30.00 28.00 
30 sec 28.00 24.011 22.90 
10 see 17.50 15.00 14.00 

SECTION II 
1 min 27.00 24.00 22.00 20.00 

311 sec 21.60 19.21) 17.60 16,00 
IO see - 13.50 12.)10 11.00 10.00 

SECTION III 
1 min 18.00 15.00 14.00 13.00 
30 sec 14.40 12.00 11.20 10.40 
10 sec 9.00 7.50 7.00 6.50 

7. PACKAGE PLANS 
BEST RI'Y PLANS 

PER WK, EA: I min 
Plan A-30 ti (14I, 8II, 8í1I) 19 
Plan B-15 tl (8I. 411. 3III) 21 
Not combinable with other weekly plans for added 
frequency. Two or more products may not be com- 
bined. 

8. PROGRAM TIME RATES 
5 min -1-1/2 1 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 
Not applicable to Best. Buy Plan. 
Rateholder: Minimum wkly seed of 6 1 -min spots 
6 am -12 mid Mon -Sun necessary to maintain tenses 
wk advertising. 

WGBS 
1939 

MIAMI 

A Storer Station 

MAJOR MARKET 
RADIO, INC. 

R A B 

Subeeriber to the NAB Radio Code 
Media Code 4 210 4500 6.00 
Storer Broadcasting Co.. The 710 Bldg. on Brickell 

Ave.. Miami, Fla. 33131. Phone 305-377-8811. 
TWX 810-898-6912. 
STATION'S PROGRAMMING DESCRIPTION 

R'GBS: Programmed for adults. 
NEWS: 10 man local news, sports staff. 15 min at 
6 am, 7 am, 8 am, noon, 5 pm. 60 min news 
5:15-6:15 pm. 30 min news 11-11:30 pm. Else- 
where 10 min news at :55, 5 min news at :55 all 
night. Daily editorial. Stock market news 12:10 pm, 
5:90 pm & 7 pm. Traffic reports. SPORTS: 5 min 
sports at :25 weekends. College football, high school 
basketball, horse racing, pro golf. MUSIC 75%: 
85% albums, 15% singles. General popular music, 
standards, uhowtunes, 6 personalities. Service infor- 
mation in music segments. Sports and weather in 
newscasts. 3 mobile news units, national trunk, 
national broadcast, sports, sheriff's, U.B. weather 
wires, network news feeds, Washington News Bureau. 
Contact Representative for further details. Rec'd 
8/10/67. 

I. PERSONNEL 
Vire -Proa. & Gen'l Mgr. -Bernard E. N.M. 
Program Manager -Spencer E. Danes. 
General Sales Manager -Robert E. Mitchell. 

2. REPRESENTATIVES 
Major Market Radio, Inc. 

3. FACILITIES 
50,000 w.; 710 kc. 

Directional -separate pattern§ day and night. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 15e. 
Basic Rates: 20a, 22a, 22h, 23a, 25a, 280, 29a. 
Contracts: 40a, 92a, 45, 46. 
Comb.: Cont. Discounts: 60a, 60k. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Information Network. 
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A RECENT 
CONTEST AIRED 
ONLY ON WGBS 
PULLED ENTRIES FROM 

90 DIFFERENT 
FLORIDA TOWNS 

Plus the Bahamas, Central 
and South America 

PROVED! "All you do," said the 
WGBS announcer, "is complete 
the following sentence in seven 
words or less: I like WGBS be- 
cause . . ." And then came the 
amazing response: letters and 
postcards from all over South 
Florida, and from 11 foreign coun- 
tries . . , a domestic trading area 
of more than 2,200,000 permanent 
population . . plus millions of 
visitors from all over the U. S. 
. . , plus uncounted bonus lis- 
teners throughout the Bahamas, 
the Caribbean and all Latin Amer- 
ica. Q. E. D. 

A STORER STATION 

I IIII 
I l i l l l 

Nationally Represented by 
MAJOR MARKET RADIO, INC. 
SAN FRANCISCO, ATLANTA 
LOS ANGELES, DETROIT, 
NEW YORK, CHICAGO, 

FLORIDA 

Miami -Miami Beach -W G B S -Continued 
MULTIPLE PRODUCT ANNOUNCEMENTS 

Piggybacks: 1 -min spot rate applies only to products 
or services of a single advertiser, and does not apply 
to commercials for more than 2 products or services 
of the advertiser in 1 -min period, unless fully inte- 
grated into a single complete spot. Piggybacks not 
entitled to product protection separation from either 
station or network commercials. 

TIME RATES 
No. 18-A Eff 7/1/68 -Reed 7/3/68. 

AA -Mon thru Fri 6-10 am & 3-7 Dm. 
A -Mon thru Fri 10 am -3 pm; Sat & Sun 6 am - 
7 pm. 
B -Mon thru Sun 5:30-6 am & 7-11:30 pm. 
C -Mon thru Sun 11:30 pm -5:30 am (Rates on re - 
Quest). 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I min 30see I min 90see 
'1 x 55 44 520 x 34 27 
'52 z..._.._.._. 50 40 780 z 32 26 

156 z 45 36 1040 x 29 23 
280 z 41 33 1300 z 27 22 
312 z 36 29 

CLASS A 
1 z 40 32 520 z 23 18 
52 x 35 28 780 x 20 16 
156 x 30 24 1040 z 18 14 
280 z 28 22 1300 z 16 13 
312 z 25 20 

CLASS B 
I min I min 

1 x 20 520 z 10 
52 x 18 780 z 9 
158 z 16 1040 z 8 
260 x 14 1300 x 7 
312 x 12 

(') Specified position. 
Spots scheduled between time classifications take 
rate of higher classification. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

CLASS AA 
5 wk IO wk 15 wk 20 wk 25 wk 30 wk 

1 min 40 37 33 30 29 28 
30 sec 32 30 26 24 23 21 

CLASS A 
1 min 26 23 21 20 18 17 
30 sec 21 18 17 16 14 12 

CLASS E 
1 min 14 13 12 11 9 8 

MAP PLANS 
12 wk 24 wk 

Plan A (1/2AA, 1/2A) ea 26 23 

Plan2BB 
(1/3AA, 1/3A, 1/3B or 1/2AA,1/ 

22 18 
20/30 sec: 80% of 1 -min. 
10 sec: 50% of 1 -min (A. B. C only). 
All announcements, regardless of length, may be 
cross -combined to determine times -per -week so long 
as in a MAP Plan announcements of each length 
are properly distributed by time classifications. 

6. PROGRAM TIME RATES 
A -Daily 6:30 am -11:30 pm. 
B -All other times (Rates on request). 

1 hr 1/2 hr 1/4 hr 
1 z 300 200 125 
52 x 250 150 100 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

lx 52x 156x 260x 312x 520x 780x 1040x 
AA .. 70 65 60 55 50 45 40 35 
PER WK, EA: 5 ti IO ti 15 ti 2011 
A 30 26 24 23 

PACKAGES 
PER WK: I wk 13wk 26 wk 52 wk 
3 ti 50 49 47 45 
6 t( 45 44 42 40 
12 ti 40 39 38 37 

WGBS-FM 
1948 

MIAMI 

HERBERT E. GROSKIN 
li COMPANY 

FIMO 
Media Code 4 210 4501 4.00 
Storer Broadcasting Co., 710 Building on Brickell 

Ave., Miami, Florida 33131. Phone 305-377-8811. 
TWX 305-696-3440. 

I. PERSONNEL 
Vice -President -Bernard E. Neary. 
Gen'l & Sales Mgr. --Al Stockmeier. 
Operations Manager-Vasillos "Bill" Liappas. 

2. REPRESENTATIVES 
Herbert E. Groskln & Co. 

3. FACILITIES 
ERP 100.000 w.: 96.3 mc. Stereo. 
Operating schedule: 8 am -midnight. EST. 
Antenna ht.: 890 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 4d. 5, 6a, 7b, 8. 
Rate l'rotectian: 10a, lia. 12a, 13a, 14a, 15b. 
Basic Rates: 20b. Sia. 21h, 21e, 22a, 22b, 23a, 24b, 

24c. 25a, 26, 28a. 29a, 30. 
Contracts: 90a, 91, 42b, 42e, 44a, 45, 46, 47a, 49, 

51a. 
Cotnh.: Cont. Discounts: 60b. 601, 62d. 
Cancellation 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
Four commercial interruptions per hour. Eight com- 
mercials per hour, scheduled in clusters of two an- 
nouncements in each 1/4 hour. 
Advertisers on WGBS-AM are permitted to apply 
their AM spot and program frequency to their FM 

Aschedules 
on concurrent campaigns. 

ffiliated with American FM Network. 
Member. The Groskln Group. 

MULTIPLE PRODUCT ANNOUNCEMENTS 
Piggybacks: 1 -min spot rate applies only to products 
or services of a single advertiser, and does not apply 
to commercials for more than 2 products or services 
of the advertiser in 1 -min period, unless fully inte- 

grated into a single complete spot. Piggybacks not 
entitled to product protection separation from either 
station or network commercials. 

TIME RATES 
ER Recd 10/3/68. 

6. SPOT ANNOUNCEMENTS 
Ix I5x 90x 601 I25x 250x 500x 

1 min 15.00 14.00 13.00 12.00 11.00 10.00 9.50 
30 see 11.25 10.50 9.75 9.00 8.25 7.50 7.13 

8. PROGRAM TIME RATES 
1x 151 30x 60x I25x 250x 500x 

1 hr......._ 105 100 95 90 86 82 78 
1/2 hr 79 75 71 67 64 61 58 
5 mfrs..._ 44 42 40 38 36 34 32 

WGMA 
HOLLYWOOD 

adam young Inc. 

Modern Country Music 
City of license Hollywood, Fla. 
Miami -9440 Southwest 62nd Court, Miami, Fla. 

33156. Phone 305-866-4855. 
See listing under Fort Lauderdale -Hollywood. Fla. 

WGOS (FM) 
NOTE: The call letters of this station have been 
changed to: 

WBUS(FM) 
WINZ 

1946 
MIAMI 

Itilil METRO RADIO SALES 

Independent 
A Rand Station 

Media Code 4 210 4590 7.00 
Rand Broadcasting Co., 100 Biscayne Tower, Miami. 

Fla. 33132. Phone 305-371-6641. TWX 305-698- 
4150. 

I. PERSONNEL 
President -Ilex Rand. 
Executive Vice -President -Frank Craig. 
General Manager -Dick Kelsey. 

WHERE 
IIAVE ALL I LA WS 

GONE? 

® 
WINZ/940 

2 
And the proof is in their figures. 

WINZ delivers more women than 
any other Miami station - 

morning, noon and night.* 

They wake with us, they work with 
us and even fall asleep with us. 

WINZ... where the girls are. 

REPRESENTED BY METRO RADIO SALES 

*TOTAL WOMEN 6 AM- 10 AM, 10 AM -3 PM, 
7 PM -MIDNIGHT. ARB TOTAL SURVEY AREA, 

APRIL/MAY, 1968 

Avg. 1/4 -hr. audiences. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
50,000 w. days, 10,000 w. nights; 990 kc. 

Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 9d, 5, 6b, 7b. 8. 
Rate Protection: 10a, lia, 12a, 130, 145. 
Basle Rates: 22a, 23a. 29a. 
Contracts: 40a, 42b, 45. 
Comb.; Cont. Discounts: 60a, 60k, Bib, 62b, 62e. 
Cancellation: 70a, 70e, 71a. 

TIME RATES 
Rates effective January 15. 1966. (Card No. A.) 

Card received January 20. 1966. 
Class AA -6:00-10:00 am and 3:00-7:00 Dm Mon 
thru Sat. 
Class A-10:00 am -3:00 pm Mon then Sat; 6:00 am - 
7:00 pm Sun. 
Class B-7:00-10:00 Dm Mon then Sun. 
Class C -All other times except 10:00 pm -1:00 am 
Mon then Fri. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 1 20/30 10 

PER WK: min sec sec 
Specified hour or day.____ ...... 38. 30. 19. 
Lees than 6 ti (rotating)..._.._.._....... 34. 27. 17. 
6 U (1 per day)..._..._._.._......_._.._.. 30. 24.. 15. 
12 ti (2 per day)--.--.-._. 28. 22. 14, 
18 II (3 per day)..._ ...... _.._..___ ..... _ 26. 20. 13. 

CLASS A 
Less than 6 ti (rotating Mon 

thru Sun) 80. 24. 15. 
ANY 6 DAYS: 
6 U (1 per day) _.___.._... 28. 22. 14, 
12 ti (2 per day).__ ..... _ __.._......... _ 28. 20. 13. 
18 U (3 per day) ....... _.._ _.._.._...._ 24. 19. 12. 
24 ti (4 per day).---.---_ .......... _. .... _ 22. 18, 11. 
30 ti (5 per day) ....... _ . ......... _.._.._... 20. 16. 10. 

CLASS B 
Less than 6 ti (rotating Mon 

thru Sun)..._ ._.._.._.._.._ 16. 13. 8. 
ANY 6 DAYS: 
6 U (1 per day)..._.._.._ ...... _......... _._ 14. 12. 7. 
12 tt (2 per day)..._.._.._._.__..._.__. 13. 11. 7. 
18 ti (3 per dav)..._._......._-._.-_.._ 12. 10. 6. 
24 ti (4 per day) _.. 11. 9. 6. 
30 ti (5 per day)..._ .............._..._._..-_ 10. 8. 5. 

CLASS C 
Flat 10. 10. 5. 

FREQUENCY DISCOUNTS 
Minutes, newscasts. features and 30/20 second an- 
nouncements may combine to earn weekly frequency 
discount. 
Minutes. newscasts, features and 30/20 second an- 
nouncements may combine with Plans to earn weekly 
frequency discount. 
Plans may not combine with Plans for further weekly 
frequency discounts. 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

Plan A Plan B Plan C Plan D 
12 18 88 
wkly wkly 

24 
wklywkly 

(6:00-10:00 am Mon thru 
3 5 6 9 

3:00-7:00 pm Mon thru 
Sat) ......._.........._......_.._... 3 4 6 9 

Class A - 4 6 8 12 
Class B 2 3 4 6 

268. 352. 426. 576. 
20/30 sec.... ........... ...... 214. 282. 341. 461. 
10 sec.. 134. 176. 213. 288. 
Announcements must be scheduled equally over 7 -day 
period and rotate within time classification. Weekly 
Circulation Plana earn consecutive weeks discount. 
Package Plana are offered on a preemptible basis at 
station's discretion for full rate card advertisers. 
In the event of preemption, announcements will be 
made good in comparable or better time periods at 
the earliest possible convenience. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 

1 x 200 150 
10. SPECIAL FEATURES 

Newscasts: 5 minutes every hour on the hour 24 
hours daily plus every 1/2 hour from 6:00-9:00 am 
weekdays. 

5 -MINUTE NEWSCASTS 
Claus Class Clara 

PER WK: AA A B 
Less than 6 ti 40. 35. 20. 
6 ti. 35. 33. 18. 
12 ti 33. SO. 16. 
18 ti 30. 23. 15. 
24 ti .... 23. 13. 

WIOD 
1926 

MIAMI 

NBC Radio Network 
R A B 

A Cox Broadcasting Corn. Station 
Subscriber to the NAB Radio Code 

Media Code 4 210 4635 0.00 
Miami Valley Broadcasting Corp.. Box 1177, 1401 
N. Bay Causeway, Miami, Fla. 33138. Phone 305- 

759-4311. TWX 305-696-3450. 
I. PERSONNEL 

General Manager -James W. Wesley, Jr. 
General Sales Manager -William L. Viande. Jr. 
Program Manager -Elliott Nevins. 

2. REPRESENTATIVES 
Edward Petry Co.. Inc. 

3. FACILITIES 
5.000 w.; 610 Directional -separate patterns day 
and night. 
On^rating srhelule: 24 hours. 

4. AGENCY COMMISSION 
15/0 net time: renrlerrrl nn lot. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, la, 40. 4d. 5, 6h. 7b, 8. 
ltate Protection: 10h. 11b, 12b, 13b, 14b, 16. 
Basic Rates 20h, 21b, 21d, 22a, 24a, 24e. 25a, 27, 

^_Ra. 29a. 30, 335. 
Contracts: 40a. 41, 44h, 45. 46, 47a. 48, 50. 
Comb.: Cont. Discounts: 60h. 60e, 601, 61a, 12b. 
Cancellation: 70a. 70c, 72, 73a. 
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1 

Miami -Miami Beach -W I 0 D -Continued 
Prod. Services: 80. 81. 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 10 Eff 7/15/68-Bec'd 6/24/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 5-8 am, 10 am -3 pm & 7-8 pm; 
Sun 5 am -7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 

PER WK: (e) CItii6ti 12 tI 18 ti 24 ti 
1 min. 92.00 37.00 35.00 33.00 31.00 
20/30 see... 34.00 30.00 28.00 26.00 25.00 
10 sec..._.._... 21.00 19.00 18.00 17.00 16.00 

CLASS A 
1 mia.._._.. 35.00 31.00 29.00 27.00 26.00 25.00 
20/30 sec.... 28.00 25.00 23.00 22.00 20.00 19.00 
10 see ...... 18.00 18.00 15.00 14.00 13.00 12.00 

CLASS B 
19.00 18.00 17.00 16.00 15.00 
15.00 14.00 13.00 12.00 11.00 

9.00 8.50 8.00 

1 min.._ 
20/30 sea. 
10 sec. _... 10.00 9.50 

(') Specified position. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
I min 20/30 

Plan I-12 ti (SAA. 5A, 2B)..._......- ...... 300 290 
Plan II -18 ti (SAA, 8A, 2B) 415 332 
Plan III -24 ti (10AA, 10A. 9B)..._.._.._ 520 418 
Must be scheduled over a 7 day period and rotate 
within time classification. Total Audience Plan spots 
are combinable with all weekly spots and programs. 

TIME MENTION PACKAGE -SOS 
(7 days 8-1 am. 100 per week) 

I wk 27 wk 
10. sea._.._-_........__......_..... 800 800 
3 sec. ......_.._..._...._.._.._._.._.._.._._.._.._.._...__ 500 400 

9. PARTICIPATING PROGRAMS 
Larry King Show -Mon thru Sat 8-10 Dm: Alan Courtney Program -Mon thru Sat 10 pm -1 am: 
PER WK, EA: Its 3tl 601 1281 

1 min 25.00 22.50 20.00 17.50 
10. SPECIAL FEATURES 

5 -MINUTE NEWSCASTS 
PER WK: 1 t Sti 6ti 12ti AA ..._.._.......... _.._ .............. 43 42 40 38 

A _.._..__...._..... 37 38 34 32 
B..._......_......._.- _..-.._. __. 22 21 20 19 

PER WK 
PATROL TRAFFIC REPORTS 3 10 SI 15 t1 20 ti 

Ea 40 38 38 34 
CONSECUTIVE WEEK DISCOUNT 

52 wk -10% 
Minutes, Newscasts, Features and 20/30 -see spots 
may combine to earn weekly frequency discount. Minutes, Newscasts, Features, 20/30 -sec spots and ID's may combine on the basis of 2 ID's equalling 
1 longer spot. 

R A 

W I 0 D -FM 
1946 

MIAMI 

©FMU 
A Cos Broadcasting Corporation Station 

Subscriber to the NAB Radio Code 
Media Code 4 210 4636 8.00 
Miami Valley Broadcasting Corp., Box 1177, 1401 N. Bay Causeway, Miami, Fla. 33138. Phone 305-759- 

4311. TWX 305-896-3450. 

I. PERSONNEL 
General Manager --James W. Wesley. Jr. 
Sales Manager -William L. Viands, Jr. 
Program Manager -Elliott Nevins. 

2. REPRESENTATIVES 
Edward Petry Co.. inc. 

3. FACILITIES 
ERP 100,000 w.; 97.3 mc. 
Operating schedule: 24 hours daily. 
Antenna ht.: 252 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time; rendered on let. 

5. GENERAL ADVERTISING See coded regulations 
See WIOD listing for coded regulations. 

TIME RATES 
Rates effective September 12, 1965. 

Rates received October 5, 1965. 

6. SPOT ANNOUNCEMENTS 
FIXED TIMES 

1 min 30 sec 1 min 30 sec 
1 tL.._...._ 10.00 7.50 260 tl..._ 8.00 5.50 
52 ti 9.50 7.00 520 ti 7.50 5.00 
104 ti _. 9.00 6.50 1000 ti 7.00 4.50 
156 tl.__....... 8.50 8.00 

7. PACKAGE PLANS 
I(OS ANNOUNCEMENTS 

1 MINUTE 
PER WK: 
5 ti 7.00 30 ti.___ _._ _. 5.50 
10 ti 6.50 40 ti..._ ___ 5.00 
20 t1......._...__. _. 6.00 

30 SECONDS 
5 ti 6.00 30 tl__....._.._.._._._ 4.50 
10 ti 5.50 40 tl 4.00 
20 ti ......... 5.00 

8. PROGRAM TIME RATES 
FIXED TIMES 

55/60 25/30 
min min 

1 U 40.00 30.00 
52 ti 39.00 29.00 
104 ti_._ ...... _.._.._...... _ ..... .._ 38.00 28.00 
158 ti 36.00 26.00 
260 ti 34.00 24.00 
520 ti ..... _...._........ »...._ 32.00 22.00 
1000 tt..._.___ ............._.._ 30.00 20.00 

PROGRAM PACKAGES 
55/60 25/30 

PER WK: min min 
3 ti...._....-.. 35.00 20.00 7 ti..._......_... 
5 ti__...._._.. 33.00 18.00 

10/15 
min 5 min 

20.00 15.00 
19.50 14.50 
19.00 14.00 
18.00 13.00 
17.00 12.00 
16.00 11.00 
15.00 10.00 

55/60 25/30 
min min 

30.00 16.00 

WKAT 
1937 

MIAMI BEACH 

p 
CBS Radio Network 

CDS' 
RADIO 
SPOT SALES 

News - Talk - Information 
R,AI,Ei 

Subscriber to the NAB Radio Code 
Media Code 4 210 4680 6.00 
\VRAI, Inc., 1759 Bay ltd.. Miami Beach. Fla. 

33139. Phone 305-531-5711. 
STATION'S PROGRAMMING DESCRIPTION 

WKAT: Programmed for adults. 
News and conversation format with some air per- 
sonalities using open telephone lines and some air 
personalities doing straight interviews. 15 min net- 
work and local news every hour 8 am -9 pm, frequent 
headline summaries at other times. 5:30-8 am & 
9-10 am open -phone, audience participation, humor 
and whimsy shoo,. 8-9 am syndicated talk show. 
11 am -1 pm open -phone, audience participation pro- 
grams, 1/2 featuring guests. 1 pm -5 am recorded 
replays of previous day's shows. SPORTS: pro base- 
ball, high school and college football, college basket- 
ball, major races, all live. Contact Representative 
for further details. Reed 10/3/68. 

1. PERSONNEL 
President -,um. A. Prank Katzentine. 
Vice-Pres. & Gen'l Mgr. -Sidney Levin. 
Sales Manager -Howard Jacobs. 

2. REPRESENTATIVES 
CBS Radio Spot Sates. 

3. FACILITIES 
5,uuu w. des. 1.000 w. nights; 1360 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10d, ltd. 12d, lid, 19d, 15a. 
Basic Rates: 20a, 21a, 21b. 22a, 22b, 23a. 24b, 24e. 

27, 28a, 29a. 
Contracts: 40a, 41, 42c, 44a. 45, 46. 47a. 51a. 
Comb.; Cont. Discounts: 60f. 601, 62b4 62d. 
Concellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81. 
Militated with CBS Radio Network. 

THE i3Ä 

COUNTRY \ 
GIANT , 

5000 WATTS -24 HOURS 

South Florida's only 
Country station 
with 24 hours 
continuous 

broadcasting. 
Largest, highly -rated,* 

Country station 
for the Greater Miami, 

Hollywood, 
Ft. Lauderdale Area. 
See complete listing 
under Ft. Lauderdale 

'June -July -Aug. '68 Pulse 2 County 
Area; Special ARB Aug. 26 -Aug. 
30, '68 Broward County; Special 
ARB Sept. 12, '68 Broward County. 

RADIO 1320 
HOLLYWOOD/MIAMI/FT. LAUDERDALE 

Area Code 305-927-1777 

Represented nationally by 
ADAM YOUNG, INC. 

TIME RATES 
No. 8 Eff 11/1/68 -Reed 10/3/68. 

Drivetime-Mon thru Sat 6-10 am & 3-7 pm. 
Daytime -Mon thru Sat 10 am -3 pm; Sun 6 am -7 pm. 
Nighttime -Mon thru Sun 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
DRIVETIME 

PER W K : I tl 6 U 12 ti 18 t1 24 ti 36 ti 
1 min. 30 27 25 23 23 23 
30 sec. ....... 24 22 20 18 18 18 

DAYTIME 
1 min..._...__......_... 26 23 21 19 18 17 
30 sec..._...._..__._... 21 18 17 16 15 14 

NIGHTTIME 
1 min..._._..__......_. 17 14 13 12 11 10 
30 sec 14 13 11 10 9 8 

7. PACKAGE PLANS 
MAXIMUM IMPACT PLANS 

U/3 Drivetime, 1/3 Daytime, 1/3 Nighttime) 
WK Y: 6ti 12ti 2401 56tí 
1 min..._.._.._._._.-_.__......_... 120 228 432 612 
30 sec. ...... _ . ......._.._.._... 96 180 336 488 

DISCOUNTS 
26 wk -5% 52 wk -10% 

MINIMUM EXPENDITURE PLANS 
(committed in advance during contract year) -I min- ---- 30 see - 

500x 1000x 1500x 500x 1000x 1500x 
Drivetime 21 18 17 17 14 13 
Daytime ....... 17 16 15 14 13 12 
Nighttime .._ 10 9 8 8 7 6 
10 sec: 50% of 1 -min. 
Fixed position, extra 20%. 
Spots and/or programs of varying lengths, may he 
combined for frequency discounts. 

WKAT-FM 
1959 

MIAMI 

titoRo9yr eoleman, Inc, 

©f1 uMD 
Media Code 4 210 4681 4.00 
WKAT, Inc., Congress Bldg., Miami, Fla. 33132. 

Franklin 9-2581. TWX 305-696-3439. 
STATION'S PROGRAMMING DESCRIPTION 

WKAT-FM: Programmed for adults. Classical mule 
noon -12M, includes various serious music forma. Sat 
2 pm full-length operas, live in season, recorded 
balance of year. Contact Representative for further 
details. Recd 7/24/87. 

I. PERSONNEL. 
President -sirs. A. Frank Katzentine. 
General Manager -Sidney Levin. 
Program Director -David Connor. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

8. FACILITIES 
ERP 17,500 w.; 93.1 mc. 
Antenna ht. -279 ft. above average terrain. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; nu Cash discount. 

5. GENERAL ADVERTISING See ended regulations 
See WKAT listing for coded regulations. 

TIME RATES 
Rates effective May 1. 1961. 

Rates received March 29. 1961. 
6. SPOT ANNOUNCEMENTS 

(One minute only) 
13 times... 8.50 104 times _. 7.75 
28 times..... -. 8.25 156 times 7.50 
52 times......_.._..._. 8.00 280 times 7.25 

8. PROGRAM TIME RATES 1 hr. 1/2 hr. 1/4 hr. 
13 tinier -. 50.00 80.00 20.00 
26 timer.__ 47.50 28.00 18.00 
52 times._._._._ .._._._. 45.00 26.00 16.00 

104 times....-.._.. 42.50 24.00 14.00 
156 times.........._._ - 40.00 22.00 13.00 
260 timer._._. .... _.__._..__... 37.60 20.00 12.00 

WMBM 
1946 

MIAMI SEACH 
Media Code 4 210 4725 9.00 
Community Service Broadcasters, Inc.. Box 1740, 814 

First St., Miami Beach, Fla. 33139. Phone 305- 
532-6347. 
STATION'S PROGRAMMING DESCRIPTION 

WMBM: Programmed toward Negro and all young 
adults. 
MUSIC: rhythm and blues format blended closely 
with a top 40 sound. Exceptions: gospel programming 
5-7 am M -F & 6 am -2 pm Sun. Remote entertain- 
ment programs 12M-3 am M -Sun & 9 pm -12M Sat 
and Sun. NEWS: 5 min on hour. Personalities avail- 
able as talent for merchandising, grand openings, 
etc. Contact Representative for further details. Recd 
11/27/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Allan B. Margolis. 
Vim Pres., Sec'y & Comptroller -Joseph Liedman. 
Program Director -Terry Johnston. 

2. REPRESENTATIVES 
Greener, Silken, Sears. 
Southern -Bernard 1. Ochs Company. 

S. FACILITIES 
25U w.; 1490 ke. Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on net time only: no euh discount. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 40a. 
FM facilities: WBUS (FM). 

TIME RATES 
Eff 5/24/66-Rec'd 5/26/66. 

6. SPOT ANNOUNCEMENTS 
13x 52x 156x 1000x 

1 min .... 13 12 11 10 
7. PACKAGE PLANS 

I MIN: 12 t1 24 t1 3681 
1 wk. ..... ._....... ..... ..... 10.00 9.50 9.00 
13 wk _..... 9.50 9.00 8.50 
26 wk ................._................._ 9.00 8.50 8.00 
52 wk 8.00 7.50 7.00 
30 -seconds -80% of minute rate. 
10 -seconds -70% of minute rate. 

48 ti 
8.50 
8.00 
7.50 
6.50 

FLORIDA 
8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 5 min 

13 x.......__».._.,,.,._.._...,_.._._.,.. 100 80 40 25 
52 x..._._._._.._..._..».._._._._. 90 54 36 23 
156 x..._...._.._...._...._.._..__.,._ 75 45 30 20 
1000 x..._.._..._..__....__..__.._ 60 36 24 17 

WM I E 
NOTE: The call letters of this station have been 
changed to: 

WQBA 
WOAH 

1934 

MIAMI 

Country & Western 
Media Code 4 210 4815 8.00 
Dynamic Broadcasting. Inc., 350 N. E. 71st St.. 

Miami, Fla. 33138. Phone 305-751-9743. 
I. PERSONNEL 

President -Leonard E. Walk. 
Vice-Pres. & Nat'l Sales Mgr. -Joe Bassett. 
General Manager -Steve Martin. 

2. REPRESENTATIVES 
PRO Time Sales Inc. 
South -Barry Harkins, Inc. 

3. FACILITIES 
250 w. days; 1220 M. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10d, lld, 12d. 13d, 14d. 
Basic Rates: 20b, 21b, 22a, 22b, 23a, 24a, 24b, 24e, 

25a, 28e, 29a. 
Contracts: 40a, 42a, 43, 44b, 45, 46. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 60h. 80L 
Cancellation: 71a, 72. 
Prod. Services: 80, 82. 
Member: Country Music Network. 
Sold in combination with SVUFO-Buffalo WILD- 
Boeton and WAMO and WAMO-FM-Pittsburgh. See 
WAMO for discounts. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eft 7/1/68-Rec'd 7/30/68. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 52x 104x 156x 260x 312x 
1 min 12.00 11.50 11.00 10.50 10.00 9.50 9.00 8.50 
30 sec: 25% off 1 -min. 10 sec: 50% off 1 -min. 

FREQUENCY DISCOUNTS 
6 wk -5% 13 wk -10% 26+ wk -15Ç, 

7. PACKAGE PLANS 
1 MINUTE 

WEEKLY SATURATION PACKAGE -ROS 
PER WK: 
60 ti 390 80 ti ................_.._... 237 
52 ti 367 24 tL 195 
98 tL 340 18 tL ................__._._... 150 
42 tL 310 12 ti 105 
36 275 

TIME RATES S 
Ihr I/2hr I/4hr IO min 5min 

1 z 150.00 90.00 60.00 45.00 30.00 
13 z........ _.. ..... _ 145.00 87.00 58.00 43.50 29.00 
26 x 140.00 84.00 58.00 42.00 28.00 
52 z 135.00 81.00 54.00 90.50 27.00 
104 z 130.00 78.00 52.00 39.00 26.00 
156 x 125.00 75.00 50.00 37.50 25.00 
260 x 120.00 72.00 48.00 36.00 24.00 
312 z 89.00 46.00 34.50 23.00 

10. SPECIAL FEATURES S 
5 -MINUTE NEWSCASTS 

12 t 681 
Per wk - 160 90 

WOCN 
1947 

MIAMI 
Media Code 4 210 4860 4.00 
Ed Winton and Associates. Sheraton Pour Ambassa- 

dors Hotel, Miami Fla. 33130. Phone 305-377- 
9505. 

I. PERSONNEL 
Gen'l Mgr. & Dir. of Nat'l Sales -Ed Winton. 
Operations Manager -George Singer. 

2. REPRESENTATIVES 
McGavron-Guild-POW Radio, Inc. 

3. FACILITIES 
250 w.; 1450 kc. Non -directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0 on net time: payable 20th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 3d, 4a, 5, 6b, 7b, 8. 
Rate Protection: 15a. 15b, 16. 
Basic Rates: 20b, 21a, 21d, 22b, 23a. 24e. 28b, 28c, 

29a, 30. 33a. 
Contracts: 40a. 41. 44a, 44b, 45, 46, 51e. 
Comb.: Cont. Discounts: OOP, 80e, 60f, 60h, 601. 
Cancellation: 70b, 70c, 70d. 71a, 72, 73a. 73b. 
Prod. Services: 80. 
30 days notice on all rate increases. 

TIME RATES 
Eff Recd 1/10/68. 

AA -Mon thru Sat 6:30-10 am & 4-7 pm. 
A -Mon thru Sat 10 am -4 pm & 7-8 pm; Sun all 
day. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I ti 6 ti 12 ti 18 ti 
1 min 90.00 35.00 32.00 28.00 
30 sec 32.00 28.00 25.80 22.40 
10 sec (when available) 28.00 24.50 22.40 19.60 

CLASS A 
1 min _....-_. 30.00 25.00 22.00 18.00 
30 sec 24.00 20.00 17.60 14.40 
10 sec __- 21.00 17.50 15.40 12.60 

CLASS B 
1 min._ _..._.......__..._... 20.00 18.00 15.00 12.00 
30 sac 18.00 19.40 12.00 9.60 
10 sec 14.00 12.60 10.50 8.40 

(Miami -Miami Beach continued on next page) 
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FLORIDA 

Miami -Miami Beach -Continued 
W O C N -FM 

1961 
MIAMI BEACH 

Media Code 4 210 4275 5.00 
Ed Winters and Associates, Sheraton Four Ambasea- 

dar Hotel, Miami Fla. 33130. Phono 305-377- 
9505. 

I. PERSONNEL 
Gen'l Mgr. & Dir. of Nat'l Sales -Ed Winton. 
Operations Manager --George Singer. 

2. REPRESENTATIVES 
Jack Masla & Company. Inc. 

3. FACILITIES 
ERP 81,000 w.; 94.9 me. Stereo. 
Operating schedule: 24 hours Fri thru Sun; 19 hours Mon thru Thurs. 
Antenna ht.: 280 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: de, 3a, 3b, 4a, 4e, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 28b. 29a. 
Contracts: 40a, 92b, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 80e, 60k, 61b, 62b, 62e. 
Cancellation: 71a, 73a. 
Commercials limited to 1 minute message every 1/4 
hour. with exception of newscua which will be com- 
posed of a 20 -second Introduction and close and a 
1 -minute center insert. 

TIME RATES 
Rates effective August 1, 1963. (Card No. 4.) 

Rates effective August 5. 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 20 sec 
1 ti...-..___.....__...._....__. ..-. 15.00 10.00 7.00 
15 ti. 14.25 9.50 6.75 
30 ti..._.___ 13.50 9.00 8.50 
60 ti 12.75 8.50 6.25 
125 ti 12.00 8.00 6.00 
250 tl. 11.25 7.50 5.75 
500 ti ___ 9.75 6.75 5.25 

8. PROGRAM TIME RATES 
1 hr_..__.. ..___.-............___._.. ...._ 75 

ISC 13x- 5% 52x-155% 156x-25% 
26x-10% 104x-20% 260x-30% 

10. SPECIAL FEATURES 
Newscasts: 5 minutes hourly; 5 minutes on the 1/2 hour at 6:30 am. 7:30 am and 12:80 pm daily. 
Per newscast._..__......- _.._-_ 25.00 
Frequency discount per Newscast of 1.00, as per spot 
announcements table. 
Business Week Magazine Radio Series (exclusive): 
Mon thru Fri -8:30 pm (5 min) -20 second open and 
close with 1 -minute insert. 
1 Nit _.. 150.00 26 wk..._.- ._ 140.00 
13 tek 145.00 52 at. ...... _......_.._._ 130.00 
Stock Report 11:30 am & 3:45 pm (30 sec 

open & close) 20.00 
Spot announcements discount frequency. 

WQAM 
1920 

MIAMI 

BLAIR RADIO 

Independent 
R A 

A Store Owned Station 
Subscriber to the NAB Radie Code 

Media Code 4 210 4905 7.00 
Storz Broadcasting Co., 767 -41st St., Miami Beach, 

Fla. 33140. Phone 305-531-6651. 
I. PERSONNEL 

Pres. & Chairman of the Board -Robert H. Story.. Vice-Pres & Gen'l Mgr. -Herbert S. Dolgoff. 
Program Director -Dan Chandler. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights: 560 kc. 

Non -directional. 
Operating schedule: 24 hours dally. EST. 

4. AGENCY COMMISSION 
15/0 net time and talent: 15th of month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la. 3a. 3d, 4a, 5, 6a, 71% 8. 
Rate Protection: 10b, 11b. 12b. 13b. 14b. 
Basie Rates: 20a, 21a, 21d, 22b, 23a, 24e, 27, 28e, 

33a. 
Contracta: 40a, 41, 42a, 44a, 45. 46, 47a, 48, 51a. 
Comb.: Cont. Discounts: Sob. 60f, 601, 61a, 62b. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Militated with MES. 

TIME RATES 
Elf 8/1/68 -Seed 7/5/68. AA -Mon thru Fri 6-10 am & 3-7 pm. A -Mon thru Fri 10 ant -3 pm; Mon dim Sat 7-11 pm; Sat & Sun 8 am -7 pm. 

B -All other times. 
8. SPOT ANNOUNCEMENTS 

CLASS AA 
PER WK: (') 1 ti I ti 12 ti 1891 24 tI SetI 
1 min. 85.00 58.00 53.00 50.00 97.00 45.00 93.00 
20/30 sec 52.00 98.50 42.50 40.00 37.50 36.00 34.50 ID's 39.00 35.00 32.00 30.00 28.00 27.00 26.00 

CLASS A 
1 min. .._ 35.00 33.00 31.00 29.00 27.00 25.00 20/30 sec.. 28.00 28.50 25.00 23.00 21.50 20.00 ID's 21.00 20.00 18.50 17,50 16.00 15.00 

CLASS B 
1 min. 17.00 16.00 15.00 14.00 13.00 12.00 
20/30 sec.. ..._ 13.50 13.00 12.00 11.00 10.50 9.50 ID's 10.00 9.50 9.00 8.50 8.00 7.00 (`) Specified position. 
Minutes, station breaks and ID's may be combined 
for greater frequency. 

DISCOUNT 
52 wk -8% 

10. SPECIAL FEATURES 
FIVE-MINUTE NEWSCASTS 

AA -Per wk, 8 ti 380.00. 
A & B -Applicable 1 -min rate. 

WQBA 
(formerly W MIE) 

1947 

MIAMI 

The Amigo Network 

All Spanish 
Media Code 4 210 4925 5.00 
Susquehanna Broadcasting Co., 1448 N. W. 36th St.. 

Miami, Fla. 33142. Phone 305-633-0161. 
I. PERSONNEL 

Vice -President -A. W. Carlson. 
Managing Director -Herbert M. Levin. 
Station Manager -Jack Nobles. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Susquehanna Sta. Sales Office: See Rep. & 5/O pages. 

3. FACILITIES 
10,000 w. days, 5,000 w. nl_hts; 1149 kc. 

Directional -separate patterns day and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, ea, 4d, 5, 611, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 
Basic Rates: 20a, 21b, 21d. 22a, 22b, 24a, 24c, 25a, 

27, 28b, 28e. 29b. 32b, 33c. 
Contracts: 40e, 41, 42a, 92d, 94b, 45. 46, 47a, 49, 

50, 51e. 
Comb.; Cont. Discounts: Bob, 60d, 60f, 60t, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Member: The Amigo Spanish Group. 

TIME RATES 
Eff Recd 8/30/67. 

AA -6-9 am & 4-7 pm. A-9 am -4 pm & 7 pm -midnight. 
B -Midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: Iti 6ti 12t1 18 ti 

AA 16 15 14 12 
A...._........._.._.._._....._._ _ 14 13 11 10 

30 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 5 min 
1 z 150.00 100.00 75.00 50.00 
13 z .-_ 127.50 85.00 83.75 42.50 
26 z.._....._ .__......_... 120.00 80.00 60.00 40.00 
52 x 112.50 75.00 56.25 37.50 

WRIZ 
966 

CORAL GABLES 
Subseriber to the NAB Radio Cede 

Media Cede 4 210 4950 3.00 
Mission East Co., Box 577, Shenandoah Station, 

Miami, Fla. 33145. Phone 305-445-8621. 
Studio,: 1699 Coral Way, Coral Way National Bank 

Bldg., Miami, Fia. 
I. PERSONNEL 

President -Jack Roth. 
Vice-Pres. & Gen'l Mgr. -Don Gum. 

3. FACILITIES 
10,000 w. days; 1550 kc. Directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
Time and talent. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 31). 3d. 4a, 4d. 5. 6b, 7b, 8. 
Rate Protection: 10a, 14a. 15d. 
Basic Rate,: 20a, 23a, 23b. 25a, 29a. 
Contracts: 40a, 41, 44b, 45, 41. 
Comb.; Cont. Discounts: 60b, 60e. Bof. Ole. 
Cancellation: 70a, 70e, 71a. 72, 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 3 ER 5/1/68-Rec'd 4/15/88. 

AA -Mon thru Fri 7-9:30 am & 3:30-6 pm. A -Mon thru Fri 8-7 am, 9:30 am -3:30 pm & 
6-7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 ti 8 t 12 ti 18ti 24tí AA 30 20 19 18 17 
A ..._.._ 27 17 18 15 14 
R 24 14 13 12 11 20/30 sec: 75% of 1 -miss. 10 sec: 50% of 1 -min. 

Spots between classifications take rates of higher classification. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
PER WK: 12t1 18tí 24tí 
Plan I (2/3AA, 1/3A) ............_.._...., 192 270 336 Plan II (1/3AA, 1/3A, 1/3B).-.. ... _... 188 234 228 
Plan III (1/2A, 1/2B) 156 216 264 

ETA SPOTS 
Ea (minimum 12 per week)___.._ _..._._.__.-.__. 12 

10. SPECIAL FEATURES 
5 -Minute Newscasts -150% of applicable 1 -min rate, 

ANNUAL DISCOUNT 
All spots, regardless of length or classification, and 
program units may be cross -combined for discount 
purposes, as long as TAP spots of each length are 
properly distributed by time classifications. Each spot 
and program unit, regardless of length, counts as 1 
unit for discount. purposes. 

WVCG/WMiamYOR-FM, 
i 

NUMBER - Total Adults 
ONE! 

- Adults 18-49 

FROM 10AM to 3PM - HOUSEWIFE TIME 

WVCG/ STAT. STAT. STAT. STAT. STAT. 
WYOR B C D E F 

And from 3- 7PM, WVCG/WYOR- FM is 

SECOND in - Total Adults 
- Adults 18-49 

WVCG/WYOR-FM-Moving up in Adult 
Audience (ARB Apr -May '68 vs. Oct - 
Nov '67) 

45% Gain from 6-10 AM 
73% Gain from 10 AM -7 PM 

24 Hours A Day, WVCG/WYOR-FM 
sells Miami adults with the 
vintage sound of music. Compre- 
hensive news coverage, stock 
market reports, and traffic heli- 
copter surveillance. 

FLORIDA'S BEST EQUIPPED 
NEWS TEAM 

The professional know-how of an 
experienced nine -man news staff 
makes VVCG/WYOR-FM Miami's 
first choice for reliable news. 

DICK DAVIS WALL STREET 
REPORT 
Seven times a day, Dick Davis, 
full time market commentator, re- 
ports on the world of high finance, 
with emphasis on the action 
stocks. 

'COPTER 1080 REPORTS ON 
TRAFFIC 
'Copter 1080 surveys and trans- 
lates the rush-hour traffic scene 
every weekday morning from 7:30 
to 8:30 and in the afternoon from 
5 to 6 -or as long as necessary. 

'ARB, April -May, 1968, Total Survey Area, 
Avg. 1/4 hr. 

1080 Villa 
WYOR-EM 

NOW ® KATZ RADIO Represented by 

WVCG and WYOR(FM) 
1948 

CORAL GABLES 

® KATZ RADIO 
EAST 

R A B 
Sold In Combination only: Programmed Separately. 
Media Code 4 210 4995 8.00 
Independent Music Broadcasters, Inc., Box 1516, 377 Alhambra Circle, Coral Gables, Fla. 33134. Phone 

305-495-5411. 
I. PERSONNEL 

Pres. & Gen'i Mgr. -Ted Niarhos. 
General Sales Manager -Cy Russell. 

2. REPRESENTATIVES 
Katz Radio. Fast. 

3. FACILITIES 
10,000 w. days. 500 w. nights; 1080 ka Directional. Operating schedule: 24 hours daily, EST. 

4. AGENCY COMMISSION 
15/0 time only: rendered on Ist. 

5. GENERAL ADVERTISING See coded regulations NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b. 3e, 3b, 3d, 4a, 4d. 5, Bb. Sb. 8. Rate Protection: 10a. lia, 12a. 13a, 14a, 15b. Basic Rates: lob. 21a, 21b, 21c, 22a, 22b, 23a. 24b, 

24c, 25a, 26, 28a, 29a. 30. 
Contracts: 40e, 41. 42b, 42c, 44a. 45. 46. 47a, 49. 

51a. 
Comb.; Cont. Discounts: 60a, 80d, 60e. Bpi, 61a. 62d. Cancellation: 70b, 70d, 73a, 72, 73b. 
Prod. Services: 80, 81, 82. 
FM facilities: WYOR (FM). 

TIME RATES 
WVCG and WYOR (FM) COMBINATION 

No. 2 EH 7/1/88-Rec'd 7/5/88. 
AA -Mon thru Fri 7-10 am & 3-7 pm. A -Mon thru Fri 6-7 am & 10 am -3 pm. B -All other tintes. 

6. SPOT ANNOUNCEMENTS 
WVCG-AM & WYOR (FM) COMBINATION 

PER WK, I MIN: 1 tI 6ti 12t1 18tí 24t1 AA ............_._...._........_ 45 42 40 38 36 
A 35 32 30 28 26 B 25 22 

20/30 sec: 80% of 1 -min. 10 sec: 50% 01 l -nain. 
1 -minute and 20/30 -second spots may be counted to help earn frequency discounts on 10 -second spots. but 
10 -second spots may not be counted toward frequency 
discounts on 1 -minute and 20/30 -second spots. 

7. PACKAGE PLANS 
WVCG-AM is WYOR (FM) COMBINATION 

PER WK: 
AUDIENCE PLANS 

12tä 18 ti 24 ti 1/3 am drive time 
1/3 pm drive time - 4 6 8 

4 6 8 1/3 eve and/or wkend. 4 8 8 Man Plan ._._.._.._..._. 338.00 977.00 800.00 2/3 daytime 
1/3 eve and/or wkend 4 128 188 

Woman Plan ......... 278.00 378.00 456.00 
O. PROGRAM TIME RATES 

WVCG-AM & WYOR-FM COMBINATION 
5 min -1-1/2x applicable 1 -min. 
Spots and programa may be combined for discounts 
on both. 

WVCG, only. deduct. 5.00 per spin. 

WWPB (FM) 
1948 

MIAMI 
Media Code 4 210 5040 2.00 
Paul Brake, 422 8. W. 2nd Ave.. Miami, Fla. 33130. 

Phone 305-373-7405. 
I. PERSONNEL 

Owner & Gen'l Mgr. -Paul Brake. 
Sales Manager -Ed Rowley. 

2. REPRESENTATIVES 
New York -(duality Media Incorporated. 

3. FACILITIES 
EItP 32,000 w.; 101.5 mc. Stereo. 
Operating schedule: 6 am -11 pm. EST. 
Antenna ht.: 291 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time and talent. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4a. 4d, 5, 6b, 8. 
Rate Protection: 10s. Ida, I2a, 13a, 14a. 15a. Basic Rates: 20a, 21a, 22a, 24a, 25a, 28a, lid. 
Contracts: 40a, 44a, 46, 47e, 48, 49, 51a. 
Comb.: Cont. Discounts: 60a, 60e, Bib. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 8/1/67-Rec'd 8/30/67. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 x ...__...._._...._. 8.80 156 L....r.. 7.05 

6.60 
7.90 312 z__._._. 8.15 
7.70 365+ ___.._. 5.30 
7.50 

13 z 
26 z 
52 z 
104 z 

8. PROGRAM TINE RATES 
1 HOUR 

1 x __....._._......r 44.00 156 _ 35.20 
-------------- ----- 28 39.60 312 x...................____ 80.80 

52 z,_......__-_.._ 88.50 365 z._ ._._ 26.40 
104 

hr: 80% of 1 hr. 
37.40 

1/4 hr: 40% of 1 br. 

WYOR (FM) 
formerly R'VCG-S'51) 

1958 
CORAL GABLES 

IKATZ RADIO 
EAST 

Sold in Combination only: Programmed Separately. 
Nadia Code 4 2104996 6.00 
Independent Music Broadcasters, Inc.. Box 15_6, 37:: 

Alhambra Circle, Coral Gables, Fla. 33134. ]'hone 
305-445-5416. 
STATION'S PROGRAMMING DESCRIPTION 

WYOR(FM): Programmed for adults. 
MUSIC: album music combining standards with 
Broadway and Hollywood tunes, basically instrumental. 
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Miami -Miami Beoch-W Y 0 R (FM)-Cont'd 
Includes current popular favorites when performance 
has definite adult appeal. No personalities. All com- 
mercials controlled through use of tape. Musical tempo 
varied for particular time of day. NEWS: 15 min 
newscast at 7:45 am M -Sat. Other times news Is 
never more than 2 min in length at 15 min before 
each hour. Stock market report 4 times every week- 
day. Capsule reports at 11:15 am, 2:15 pm, 4:45 pm, 
and a 15 min report at 7 pm. Contact Representative 
for further details. Rec'd 1/12/68. 

I. PERSONNEL 
President -Theodore M. Niarhos. 
General Manager -Betty Nlarhos. 

2. REPRESENTATIVES 
Katz Radio. East. 

3. FACILITIES 
ERP 160,610 w.; 105.1 mc. Stereo. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0: bills rendered 1st of month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 4d, 5, fib, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 21b, 22b, 23a, 24b. 24c, 25a, 

26. 28a, 28c, 29a, 30. 
Contracts: 40a, 41, 42b, 92d, 44a, 45, 46. 47a, 49, 51a. 
Comb.; Cont. Discounts: 60a, 60e, 601, 61e, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
AM facilities: WVCG. 

TIME RATES 

Sold in combination with WVC(:. 
Sec that listing for rates. 

MIAMI BEACH 
Dade County -Map Location 11-10 

See SIIDS consumer market map and data at begin- 
ning of the State. 

See Miami -Miami Beach 
(including Coral Gables) 

MILTON (2 AM; 1 FM) 
Santa Ron County -Map Location A-3 

See SRDS consumer market map and data at 
ning of the State. 

WEBY 
1954 

p1B 

begin - 

Media Code 4 210 5085 7.00 
C. W. Mapoles, Ward Basin Rd.. East Milton, Fla. 

32570. ('hones 904-994-6608, 623-3925. 
I. PERSONNEL 

Owner -C. W. Mapoles. 
Gen'l Mgr. & Chief Engr.-H. Byrd Mapoles. 
News Director -Doyle Cook. 

3. FACILITIES 
5.000 w. days; 1330 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15%; 2% cash discount on bills paid by 15th. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a. 3b, 4a, 9d, 5. 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a. 22b, 23a. 29a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b. 61a, 61b, 61c, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 

TIME RATES 
Rates effective September 1, 1954. 

Rates received October 7. 1954. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

hr. hr. hr. min. 
1 time 50.00 30.00 20.00 15.00 

13 times.- 47.50 28.50 19.00 14.25 
26 times 45.00 27.00 18.00 13.50 
52 times 42.50 25.50 17.00 12.75 

104 times 40.00 24.00 16.00 12.00 
260 times 37.50 22.50 15.00 11.25 
312 tima .__... ........ 14.00 10.50 

min. 
10.00 
9.50 
9.00 
8.50 
8.00 
7.50 
7.00 

min. 
6.00 
5.60 
6.00 
4.75 
4.50 
4.25 
4.00 

9. PARTICIPATING PROGRAMS 
"Party Line" -7:45-9:00 am Mon thru Frl. 1 minute 
participation 6.00. 

Housewives Serenade" -9:00-11:00 am Mon thru 
Fri. 1 minute participation 6.00. 

Best on Wax" -1:00-2:00 pm Mon thru Fri. 1 
minute participation 6.00. 
"Twin Power Sounds" -2:00.5:00 pm. 

1 minute participation 4.50. 
"Saturday Morning Show" -7:00-10:45 am Sat. 1 
minute participation 6.00. 
"Saturday Dance Parade" -1:00-5:00 pm Sat. 1 
minute participation 6.00. 
"Sunday Road Show" -1:00-5:00 Dm Sun. 1 minute 
participation 4.50. 

WSRA 
1958 

Media Code 4 210 5130 1.00 
Radio Milton, Inc., Box 695, Milton, Fla. 

l'hone 904-623-3408. 
I. PERSONNEL 

President -Curtis A. Golden. 
Vice-Pres. & Gen'l Mgr. -Jim Howell. 

2. REPRESENTATIVES 
George T. Hopewell. Irae. 

32570. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 5:00 am -11:00 pm Mon thru Sat. 
7:00 am -10:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 40, 4d, 5, 6a, 7h. 
Rate Protection: lOb. 11b, 12b, 13h. 14h. 
Basic Itates 22a, 2.2b, 23a, 24b, 25a, 26, 28b, 29a. 
Contracts: 40c, 97a. 
Comb.; Cont. Discounts: 60a, 60c, 60k, 61a, 61b, 62b. 

62e. 
Cancellation: 700, 70e, 71a, 73a. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective July 1. 1960. 

Rates received November I. 1969. 

EST. 6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 15 

hr. Itr. hr. min. 
1 tatue.... 60.00 40.00 20.00 10.00 

13 times.. 52.00 28.50 15.25 8.60 
26 times.. 49.00 27.00 14.50 8.20 
52 1110es.. 46.00 25.50 13.75 7.80 

109 times.. 43.00 24.00 13.00 7.40 
208 times.. 40.00 22.50 12.25 7.00 
312 times.. 38.00 21.00 11.50 6.60 

min. 
5.00 
4.75 
4.50 
4.25 
4.00 
3.75 
3.5e 

sec. 
4.00 
3.75 
3.50 
3.25 
9.00 
2.75 
2.50 

see. 

6.00 
2.75 
2.50 
2.25 
2.00 
1.75 
1.50 

7. PACKAGE PLANS 
SATURATION PIAN 

Per week: I min. 30 sec. 15 see. 
28 times 4.00 3.25 2.00 
42 times 3.75 3.00 1.75 
56 times 3.50 2.75 1.50 
70 times 3.25 2.50 1.30 

100 times 3.00 2.25 1.15 

WXBM (FM) 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 210 5175 6.00 
Mapoles Broadcasting Co.. Box 588. Milton, Fla. 

32570. Phone 904-994-6608, 623-3425. 
I. PERSONNEL 

Pres. & Gen'] Mgr. -H. Byrd Mapoles. 
3. FACILITIES 

ERP 3.000 w.: 102.3 me 
Operating schedule: 5 am -midnight Man thru Sat: 

8 am -11 pm Sun. 
Antenna ht.: 145 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Operated In conjunction with WEBT -AM. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received August 31, 1964. 

6. SPOT ANNOUNCEMENTS 
DAY T13119 
(AM-F2I) 

1 min 2-.50 

NIGHT TIME 
(FM Stereo) 

1 min 2.00 
10. SPE"'4L FEATURES 

Newscasts: 5 minutes on the hour: headlines as they 
occur. 

NEWSCASTS 
5 minutes at night. 1 time per week 4.50 
5 minutes, 3 or more times per week 3.50 
15 minutes, 1 time per week 10.00 
15 minutes, 3 or more times per week 8.50 

FM STEREO PROGRAMS 
1/2 hr musical program 15.00 
1/2 hr (3 or more) musical program....._ 12.50 

MOUNT DORA 
Lake County -Map Location F-6 

See SRDS consumer market map and data at begin. 
nang of the State. 

WVGT 
1958 

Media Code 4 210 5220 0.00 
David A. Rawley, Box 38, Mount Dora, Fla. 32757. 

Phone 305-383-4216. 
I. PERSONNEL 

Owner & Pres.-David A. Hawley. 
Station Manager -Jerry E. Phlllians. 

3. FACILITIES 
1,000 w. days: 1580 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection 15b. 
Basic Rates: 22b, 23a, 26, 28b. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 73a. 
Regularly scheduled announcements accounts earning 
a maximum discount must conform to schedule or be 
rebilled on actual discount earned by number of units 
used on schedule. 

TIME RATES 
Rates effective July 1. 1962. (Card No. 1.) 

6. SPOT ANNOUNCEMENTS 
CLASS "A" 

17:30 a.m to 8:30 a.m., 11:00 a.m. to 1:00 
p.m and 4:00 p.m. to 5:30 pen.) 

1 min. 30 sec. 10 sec. 
1 time 4.00 2.60 1.6.0 

26 times 3.80 2.50 1.55 
52 times 3.60 2.40 1.45 

104 times 3.20 2.10 1.30 
260 times 2.80 1.85 1.15 
500 times 2.40 1.55 .95 

1.000 times 2.00 1.30 .85 
2,000 times 1.60 1.15 .75 

CLASS "B" 
(8:31 a.m. to 10:59 a.m. and 1:01 p.m. to 

3:59 p.m.) 
1 min. 30 sec. 10 sec. 

1 time 3.80 2.50 1.55 
26 times 3.60 2.40 1.45 
52 times 3.20 2.10 1.30 

104 times 2.80 1.85 1.15 
260 times 2.40 1.55 1.00 
500 times 2.00 1.30 .85 

1.000 times 1.60 1.05 .70 
2.000 limes 1.30 .85 .55 

CLASS "C" 
No nighttime broadcast available. 

CLASS "D" 
l'AItT I 

('6:30 a.m. [or sign -on] to 7:29 a.m. and 5:31 
p.m. to 17:00 p.m. [or sign -off] ) 

1 time 4.00 2.60 
16 dines 3.80 2.50 
52 limes .................... 3.60 2.40 

104 times 
260 times 2.80 1.85 
500 times 2.40 1.55 

1,000 times..._ 2.00 1.30 
2.000 times 1.60 1.05 () For earlier sign -on hours April through 

tember. see Part II. 
(t) For later sign -off hours May through 
see Part II. 

1.60 
1.55 
1.45 
1.30 
1.15 

.95 

.80 

.65 
Sep - 

July, 

PART Il 
(Prior to 6:30 a.m. and after 7:00 p.m. de- 

pending on sunrise and sunset hours) 
1 time 3.80 2.50 1.55 

26 times 3.60 2.40 1.45 
52 times 3.20 2.10 1.30 

101 times 2.80 1.85 1.15 
260 times 2.40 1.55 1.00 
500 times..._ 2.00 1.30 .80 

1.000 times 1.60 1.05 .70 
2.000 times 1.30 .85 .60 

7. PACKAGE PLANS 
PLAN "A" 

(Available for Class "A" time only.) 
Per week: (') (t) (t) (1) 

1 time....._....... 101.00 65.00 157.00 204.00 
13 times 946.00 601.00 1,466.00 1,947.00 
26 times 1.674.00 1,056.00 2.593.00 3.458.00 
39 times 1.966.00 1.365.00 3.163.00 4.314.00 
52 times 2.184.00 1,602.00 3.597.00 4,950.00 

1) 28 1 -minute spots. 
(9) 28 30 -second spots. 
(t) 228 1 -minute and 28 30 -second spots. 
(8) 28 1 -minute, 28 30 -second and 28 10 -second 
spots. 

PLAN "B" 
l'er Wk: (') (9) (t) 

1 time._ 117.00 67.00 34.00 
13 times 1.300.00 790.00 422.00 
26 times 2.210.00 1.365.00 689.00 
39 times 2.925.00 1.755.00 917.00 
52 times 3.380.00 2.080.00 1.040.00 

('1 5 1/2 -hour programa. 
(91 5 1/4 -hour programs. 
(t) 5 5 -minute programs. 

Above Package Plans are combinable in any form. 
Multiple product companies may combine products, 
within any package rate. 

8. PROGRAM TIME RATES 
CLASS "A- 

(7:30 a.m. to 8:30 a.m., 11:00 a.m. to 1:00 
p.m. and 4:00 p.m. to 5:30 D.I.) 

1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 
1 time.... 40.00 24.00 14.00 10.00 7.00 

26 times.. 38.00 22.80 13.30 9.50 6.65 
52 times.. 38.00 21.60 12.60 9.00 6.30 

104 times.. 32.00 19.20 11.20 8.00 5.60 
260 times.. 28.00 16.80 9.8n 7.00 4.90 
500 times.. 24.00 14.40 8.40 6.00 4.20 

CLASS "B" 
(8:31 a.m. to 10:59 a.m. and 1:01 p.m. to 

3:59 p.m.) 
1 time.... 38.00 

26 times.. 36.00 
52 times.. 32.00 

104 times.. 28.00 
260 times.. 24.00 
500 times.. 20.00 

22.80 
21.80 
19.20 
16.80 
14.40 
122.00 

13.30 
12.60 
11.20 

9.80 
8.40 
7.00 

9.50 
9.00 
8.00 
7.00 
6.00 
5.00 

6.65 
6.30 
5.60 
4.90 
4.20 
3,50 

CLASS "C" 
No nighttime broadcast available. 

CLASS "D" 
PART I 

('6:30 a.m. for sign -on] to 7:29 a.m. and 5:31 
p.m. to 97:00 p.m. [or sign -off] ) 

1 time.... 40.00 24.00 14.00 10.00 7.00 
26 times.. 38.00 22.80 13.30 9.50 6.65 
52 times.. 36.00 21.60 12.60 9.00 6.90 

104 times.. 32.00 19.20 11.20 8.00 5.60 
260 times.. 28.00 16.80 9.80 7.00 4.90 
500 times.. 24.00 14.40 9.40 6.00 4.20 

(1 For earlier sign -on hours April through Sel 
tember. see Part 77. 
(t) For later sign -off hours May through July. 
see Part II. 

PART II 
(Prior to 6:30 a.m. and after 7:00 p.m. de- 

pending on sunrise and sunset hours) 
1 time.... 30.00 22.80 13.30 9.50 6.65 

26 times.. 36.00 21.60 12.60 9.00 6.30 
52 times.. 31.00 19.20 11.20 8.00 5.60 

104 times.. 28.00 16.80 9.80 7.00 4.90 
200 times.. 24.00 14.40 8.40 6.00 4.20 
500 times.. 20.00 12.00 7.00 5.00 3.50 

9. PARTICIPATING PROGRAMS 
"The Percolator Patrol" -6:00 am -noon Mon thru 
Fri. 1 -minute participation 4.00. 
"Sharp's Shangri-La"-2:00-4:00 pm. 1 -minute par- 
ticipation 3.80. 
"Sharp's Shennanigana"-4:00-5:00 pm. 1 -minute participati00. 

The Roadon S4.how"-5:00-6:00 pm. 1 -minute partici- 
pation 4.00. 

FLORIDA 

NAPLES (1 AM; 1 FM) 
Collier County -Map Location G-9 

See SRDS consumer market map and data at begin- 
ning of the State 

WNFM (FM) 
1962 

©0F MQ 

Subseriber to the NAB Radio Code 
Media Code 4 210 5265 5.00 
Radio Naples, Inc., Radio Rd., Naples, Fla. 33940 

Phone 813-649-9191. 
I. PERSONNEL 

President -William J. Ryan. 
2. REPRESENTATIVES 

South, Southwest -Dora -Clayton Agency, Inc. 
Florida -The Robinson Company, Inc. 

3. FACILITIES 
Ettl' 5.420 w.; 94.5 mc. 
Operating schedule: 6:30 am -midnight. EST. 
Antenna ht.: 115 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. 2% cash discount 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 21d, 22b, 23a, 24a, 24b, 24c, 

25a, 26, 27, 28c, 29a, 30, 32b, 33a. 
Contracts: 40a, 41, 94b, 95, 46, 51e, 51e. 
Comb.; Cont. Discounts: OOb, 60e, 60f, 601, 61e, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Member: Fine Music Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 1/1/68-Rec'd 5/2/68. 
6. SPOT ANNOUNCEMENTS 

PER WK: I ti 6ti 12 ti 18 ti 24 ti 30t1 
1 wk 4.00 3.70 3.90 3.10 2.90 2.60 
13 wk 3.70 3.40 3.10 2.90 2.60 2.30 
26 wk 3.90 3.10 2.90 2.60 2.30 2.00 
52 wk 3.10 2.90 2.60 2.30 2.00 1.70 

8. PROGRAM TIME RATES 
FIXED TIME 

PER YR: I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x 20.00 12.00 8.00 6.50 4.00 
52 x 19.00 11.40 7.60 6.20 3.80 
104 x 18.00 10.80 7.20 5.90 3.60 
156 x 17.00 10.20 6.80 5.60 3.40 
208 x 16.00 9.60 6.40 5.30 3.20 
260 x 15.00 9.00 6.00 5.00 3.00 
312 x 14.00 8.40 5.60 4.70 2.80 
364 x 13.00 7.80 5.20 4.40 2.60 
520 s 12.00 7.20 9.80 9.10 2.40 

AM -FM DISCOUNTS 
10% discount is applied to WNFM (FM) contract 
huyo, when advertiser has contract with 1V1.10G, 
Napes. Fla. 

WNOG 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 210 5310 9.00 
Radio Naples. Inc., Radio Road, Naples, Fla. 33940. 

Phones 813-849-9191. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -William J. Ryan. 
Production Manager -John Norman. 
Commercial Manager -Homer Dixon. 

2. REPRESENTATIVES 
South, Southwest -Dora -Clayton Agency, Inc. 
Florida -The Robinson Company, Inc. 

3. FACILITIES 
500 w.: 1270 kc. Directional, night. 
Operating schedule: 5:30 am -midnight. EST. 

4. AGENCY COMMISSION 
15/2 time only: 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3d. 4a, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 201, 21a, 21d, 22b. 23a, 24a, 24b, 24c. 

25a, 26, 27, 28c, 29a, 30, 32b, 33a. 
Contracta: 40a, 41, 44b, 45, 46, 51a, 51e. 
Comb.: Cont. Discounts: 60b, 60e. 60f, 601, 61e, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS and NBC Radio Networks. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Eff 2/1/68-Rec'd 2/26/68. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PERWK: Iwk 13 wk 26 wk 52wk 
1 ti 5.00 4.60 4.20 3.80 
6 ti 4.60 4.20 3.80 3.40 
18 ti 4.20 3.80 3.40 3.00 
30 ti 3.80 3.40 3.00 2.60 
48 ti 3.90 3.00 2.60 2.20 
100 ti 3.00 2.60 2.20 1.80 
200 ti 2.60 2.20 1.80 1.60 
300 ti 2.20 1.80 1.60 1.40 
Premium Time 7-9 am & 4:30-6:30 pm add .50 per 
spot. 

30 SECOND 
1 ti 3.75 3.45 3.15 2.85 
6 ti 3.45 3.15 2.85 2.55 
18 ti 3.15 2.85 2.55 2.25 
30 ti 2.85 2.55 2.25 1.95 
98 ti 2.55 2.25 1.95 1.65 
100 ti 2.25 1.95 1.65 1.35 
200 ti 1.95 1.65 1.35 1.20 
300 ti 1.65 1.35 1.20 1.05 

10 SECOND 
1 ti 2.50 2.30 2.10 1.90 
6 ti 2.30 2.10 1.90 1.70 
18 ti 2.10 1.90 1.70 1.50 
30 ti 1.90 1.70 1.50 1.30 
98 il 1.70 1.50 1.30 1.10 
100 ti 1.50 1.30 1.10 .90 
200 ti 1.30 1.10 .90 .80 
300 ti 1.10 .90 .80 .70 
Premium Time 7-9 am & 4:30-6:30 pm add .25 per 
spot. Program and spots can be combined to earn 
discounts on spots only. 
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FLORIDA 
Naples -W N O G -Continued 
8. PROGRAM TIME RATES 

55/60 25/30 
min min 1/4 hr 10 min 5 min 

35.00 21.00 14.00 10.50 7.00 
13 z 29.75 17.85 11.90 8.95 5.95 
26 z 28.00 16.80 11.20 8.40 5.60 
52 z 28.25 15.75 10.50 7.90 5.25 
104 z _ 24.50 14.70 9.80 7.35 4.90 
208 x..._....-.. 22.75 13.65 9.10 6.85 4.55 
416 z 21.00 12.60 8.40 6.30 4.20 
1000 z 17.50 10.50 7.00 5.25 3.50 
Premium Time 7-9 am & 4:30-6:30 pm add 1.00. 

9. PARTICIPATING PROGRAMS 
LYNN BAILEY SHOW 

PER VR: lx 13x 282 52x 104x 208e 
Ea 10.00 8.95 8.60 8.25 7.90 7.55 

PER YR: 
1 x 

NEW PORT RICHEY 
Pasco County -Map Location F-6 

Ree Siti)S consumer market map and data at begin- 
ning of the State. 

WGU L 
1963 

R A B 
Subscriber to the NAB Radio Code 

Media Cede 4 210 5355 4.00 
Richey Airwaves. Inc.. Box 1500, Hwy. 19 at Avery 

Rd., New Port Richey, Fla. 33552. Phone 813- 
849-2285. 

I. PERSONNEL 
President -Don Armstrong. 
Station Manager -Thad Lowrey. 

3. FACILITIES 
250 w.: 1500 ko. Non -directional. 
Operating schedule: sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

S. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 1a, 2a, 21). 3a, Sb, 3c, 3d, 4a, 4d, 5, 6a, 7r. 
Rate Protection: 10d. 11d, 12d, 13d, 14d. 151% 16. 
Basic Rate,: 20a, 20b, 21e. 21b, 21e, 21d, 22a, 22b, 

23a, 24c, 25a, 26, 28b, 28e, 29b, 31, ESs. 
Contracts: 40a, 41. 42b, 44a, 45, 48, 47a, 48. 50. 

51b, 51e. 
Comb.: Cont. Discounts: 60a. 60e. 601. 61b, 62e, 824. 
Cancellation: 70e. 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 5/1/67 -Reed 5/31/67. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 z ______ 4.87 55 x 2.79 
3 z.__..._._...--_._ 9.62 60 x._..._ ._._.._.. 2.73 
4 z.__W.-__-...- 9.47 65 z._.._.._.._.___.._.. 2.67 
b z..._........._._.- 9.22 70 z_.._.__...._.-.-.. 2.60 
6 x...- __...._ 4.06 75 x_.._.._.._.....-_.._... 2.63 
7 x... 3.81 80 x_.._._.-........._...__ 2.46 
8 z..._._ _ 3.86 85 z._ -.._.. 2.41 
9 z.._..._._.._.-.___.. 3.41 90 x._.._..______... 2.34 
10 z_.._........-.__..-.. 3.25 95 z._.._..__...._....-. 2.27 
25 z 3.18 100 x..._....__......__... 2.20 
30 z_..._.._....__.......- 3.12 105 z_ --... 2.14 
35 z._.__.._.._......_... 3.06 110 z__...-......__...._... 2.07 
40 z..._.._..._...._.._. 2.99 115 X. 2.01 
45 z._...-... _..._. 2.92 120+ ............_.-_.-_.- 1.95 
50 x._._.....-...__.___... 2.86 
30 sec: (minimum 30). each _._.._.._. 1.82 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

13 wk minimum (1 sponsor only) 51.75 34.50 23.00 
10. SPECIAL FEATURES 

Special 5 -minute News, Sporte, Weather, etc. 4.14 
Time & Temperature ID's: Name and address only, 
ea .86 per day. 5 day minimum. 

NEW SMYRNA BEACH (2 AM) 
Volasla County -Map Location G-5 

See SRDS consumer market map and data at begin- 
ning of the Stete. 

WOGO 
1962 

R A B 

Subscriber to the NAB Radio Codo 
Media Code 4 210 5400 8.00 
Radio New Smyrna, Inc., Smyrna Yacht Club, Box 

159, New Smyrna Beach, Fla. 32069. Phone 904- 
428-5333. Other office -Starlight Room. Sun 'N 
Sand Motel, Box 2245. Daytona Beach, Fla. 32015. 
Phone 904-252-0933. 
STATION'S PROGRAMMING DESCRIPTION 

WOOD: Programmed for adults and young adults. 
4 air personalities emcee entire operation. NEWS: 
5 min local. state, national each hour. SPORTS: 
shorts on quarter hour. Weather 3 times hourly from 
US Weather Bureau. MUSIC 90%: 40% albums, 
50% singles featuring current selling popular music 
with a touch of country. Mobile equipment for 
remotes in service area. and on -spot news reports. 
Cut In reports from major sports events such as 
racing, football, etc. News beeper reports from news- 

I.paner PERSONNEL 
Recd 8/9/87. 

Gen'l & Sales Mgr. -Jay Caldwell. 
3. FACILITIES 

250 w.: 1550 kc. Non-dlrecttonas. t,,eer channel. 
Operating schedule: 6 am -local sunset. 

4. AGENCY COMMISSION 
15% time only; 10th of following month 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 1b, 2b. 3a. 3c. 4b. 4d, 5. Ba. 
Rate Protection: 10h. 11c, 12e. 13b. 14b, 15a, 15b. 
Basic Rates: 20a, 21a, 21b, 22b, 23a, 24a, 24b, 24e, 

25a, 28e, 28e, 29a, 32b. 
Contracta: 40a, 41, 44b, 45, 46, 47a, 48, 51a, 51b, 

51e. 
Comb.: Cont. Discounts: 60b, 60g, 801, 62d. 
Cancellation: 70e. 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
Eft 2/1/68 -Reed 12/18/67. 

7. PACKAGE PLANS 
ROS 

PER WK: 
1 MINUTE 

Iwk 
10 ti 4.00 
20 ti _.....»_.»._... 3.50 
40 tl........._....__. _. _ _._..._._....... 3.00 

30 SECONDS 
10 M. ._.._-__,.._ 3.00 
20 ti..._..__..._._ 2.80 
40 ti. 2.40 

15 SECONDS 
10 tL_._...._ ._.._-__. 2.00 1.80 
20 ti..__ - 1.80 1.60 
40 ti --- 1.50 1.30 

state Protection: 10h, 1111, 12h, 13h. 11h, 15a. 
Basic Rates: 20b 21c. 21d, 22b, 23a, 29a, 24b. 25e, 

28e. 29a, 29h. 30. 32b. 
4 wka 13+ Contracts: 40a, 40e, 41, 44a, 44b, 46. 47e, 48, 49, 
3.70 3.40 51e. 
3.20 2.90 Comb.: Cont. Discounts: 60b, 60g. 601, 61a, 62d. 
2.70 2.40 Cancellation: 736. 

Prod. Services: 80, 82. 
2.80 2.60 Member: Southeastern Key Market Network. 
2.60 2.40 TIME RATES 
2.30 2.10 No. 3 ER 5/15/68-Rec'd 5/23/88. 

6. SPOT ANNOUNCEMENTS 
ix 52x 

1 min 5.60 4.40 
1.60 
1.90 
1.10 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

News on the hour. Includes open, close and 1 1 - 
minute spot. 
Traffic . 6.00 Non -traffic 5.00 
Newa on the hour available for co-sponsor. Includes 
open, close and 30 -second spot. 
Traffic 3.50 Non -traffic _... 2.75 
Headlines on the half-hour, sports spotlight, weather, 
other features -10x 1 -min. 

WSBB 
1951 

Media Code 4 210 5445 3.00 
Broadcaster's Inc.. North Causeway, Box 180, New 

Smyrna Beach, Fla. 32089. Phone 305-428-9091, 
I. PERSONNEL 

Manager -A. L. Pruitt. 
Station Owner -A. Y. names. 

3. FACILITIES 
1,000 w.: 1210 kc. Non -directional. 
Operating schedule: 5:00 a.m. to midnight. EST. 

4. AGENCY COMMISSION 
15/0. 10 days. 

5. GENERAL ADVERTISING See eoded regulations 
General: 3e, 9a, 5, 8a. 
Basic Rates: 20a, 23a. 
Contracts: 45. 
Affiliated with KIM and MRS Radio Networks. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Rec'd 1/30/67. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 52x 104e 208x 312x 
1 min 3.90 3.20 3.05 2.90 2.75 2.55 2.40 
30 sec 2.55 2.90 2.30 2.20 2.05 1.90 1.80 
20 sec spot. ea (any quantity).-.._. _ 1.45 
100 1 -min spot, ea (used within s 30 day period)_ 2.00 
100 30 -sec spot, ea (used within a 30 day period)_ 1.50 

7. PACKAGE PLANS 
1 MINUTE 

(within 30 days, 130 words maximum) 
10 plan. ea.__.._.__ 2.90 30 plan, ea.... 2.55 
20 plan, ea.._.._ 2.75 

30 SECONDS 
(within 30 days, 65 words maximum) 

10 plan, ea..._.._._ 2.20 30 plan, ea.._. _ 1.90 
20 plan, ea__ 2.05 

SATURATION PLAN 
(6 am -midnight er any 24 hour period) 

News, weather, sports, highway bulletins: 
10 5 -minute programs. per day..._..___...-. 37.50 
40 spots - (network shows Included) only 1 per day. 
40 spots include 10 openings, 10 closings. 10 1 - 
minute & 30 -second spots. 

SPECIAL WEEK-END PACKAGES 
All time not sold, including news, weather, musical 
programs. Sat thru Sun 1:30 pm -midnight 75.00 with 
spots recorded. 

8. PROGRAM TIME RATES 
le ISx 26x 52x 104x 200x 312x 

1 hr 98.00 45.60 43.20 40.80 38.40 38.00 33.60 
1/2 hr 24.00 22.80 21.60 20.40 19.20 18.00 16.80 
1/4 hr_._ 12.00 11.40 10.80 10.20 9.60 9.00 8.40 
5 min 6.50 6.15 5.75 5.05 4.65 4.35 4.05 

OAKLAND PARK 
Brotyard County -Map Location 11-9 

See SUDS consumer market map and data at begin- 
ning of State. 

See Fort Lauderdale -Hollywood 
(including Oakland Park, Pompano Beach) 

OCALA (3 AM; 1 FM) 
Marlon County -Map Location F-5 

See SItUS consumer market map and data at begin- 
ning of the State. 

WMOP 
1953 

Media Code 4 210 5490 9.00 
WMO1', Inc.. Box 1136. Ocala, Fla. 32670. Phone 

305-622-4118. 
STATION'S PROGRAMMING DESCRIPTION 

WMOP: Family programming. 
Country and western and general pop music format. 
Sign -on -9 am pop and c and w mixture. 9 am -noon 
general pop with public affaire interviews. Noon - 
1 pm news block with local news director. 1-5 pm 
country and western. 5 pm -sign -off general pop. Col- 
legiate football presented live. Farm, markets, local 
news featured. Personalities available for remote 
broadcast. COMMERCIAL POLICY: 18 minutes 
maximum. Contact Representative for further details. 
Rec'd 7/13/67. 

I. PERSONNEL 
Owner & Pres.-Jim Kirk. 
Vice-Pres., Ste. & Sales Mgr. -Vernon Arnette. 
Corp. Sec. & Asst. Mgr. -Helen Helvenston. 

2. REPRESENTATIVES 
Florida -The Robinson Company, Inc. 

3. FACILITIES 
5.000 w. days; 900 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%: no nab disrnunt. 

5. GENERAL ADVERTISING See ended regulations 
NAIL Radio Code Advertising Standards apply. 
General: la, 2a, lb, 3a, 3c, 3d, 9a, 5, 6a, 7a, 8. 

10 see 
8. PROGRAM TIME RATES 

Ix 

r 1/4hr ___ .............--------- 
28 

85 
1.20 

10 min 17.10 
5 min 12.95 

52x 
35.30 
14.75 
11.20 

9.40 

156x 
3.55 
3.05 
2.55 

156x 
32.25 
11.75 

9.15 
7.65 

300e 
2.65 
2,35 
1.55 

300e 
29.45 

9.40 
7.05 
5.90 

WMOP-FM 
1960 

Media Code 4 210 5491 7.00 
WMOP, Inc., Box 1136, Chacal Insurance Bldg., 

202 8. Main St., Ocala, Fla. 32670. Phone 305- 
6.2.2-4118. 

STATION'S PROGRAMMING DESCRIPTION 
WMOP-FM: Programmed as background music dur- 
ing business hours. 
Standards, general instrumentals, used through day- 
time hours. Evening pace includes general pop, 
standards, showtunes, folk music, semi - classic. 
NEWS: duplicated from AM outlet. Female daytime 
announcer. COMMERCIAL POLICY: 2 minutes 
per break with breaks separated by 15 minutes of 
music. Contact Representative for further details. 
Rec'd 7/13/67. 

I. PERSONNEL 
Owner & Pres.-Jim Kirk. 
Secretary -Helen Helvenston. 

2. REPRESENTATIVES 
Florida -The Robinson Company, Inc. 

3. FACILITIES 
E1ti' 4.300 w.; 93.7 me. 
Operating schedule: 7:00 am -11:00 pm daily. EST. 
Antenna ht.: 225 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no rash discount. 

5. GENERAL ADVERTISING See aided regulations 
See WMOP listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eft 5/15/88-Rec'd 5/23/68. 
6. SPOT ANNOUNCEMENTS 

Ix 52x 156x 300e 
1 min 4.15 3.25 2.70 2.15 
30 sec .__. _... 2,05 1.75 

8. PROGRAM TIME RATES 
le 52x 156x 300x 

1 hr 47.10 30.80 24.75 21.20 
1,4 hr 16.50 8.70 7.95 5.90 
lo min 11.75 8.85 5.90 4.70 
5 min __ 8.25 5.60 4.70 3.55 

WTMC 
1938 

Subscriber to the NAB Radio Code 
Media Code 4 210 5535 1.00 
WTMC, Inc., Box 897. 415 S. Magnolia St., Ocala. 

Fla. 32670. Phone 904-822-4127. 
STATION'S PROGRAMMING DESCRIPTION 

WTMC: Programmed for general adult interest. 
AIR PERSONALITIES handle all segments. NEWS: 
world and national every 30 min from network. Local 
news 7 times daily. MUSIC: throughout day and 
night, general popular embracing standards, show - 
tunes, film music, middle-of-the-road, with daily 
instrumental standards programmed at lunch and 
dinnertime- Sportacaats 3 times daily, plus college 
and professional football and basketball in season. 
Weather reporte periodically. FARM: news at 8:15 
am, 12:15 pm and 6:20 pm daily. Contact Repre- 
sentative for further details. Recd 8/10/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -C. T. Tom Catalano. 
Program Director -Art Ross. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Atlanta -Harry J. Cannon Associates. 
Slieml-Advertising Representatives. Inc. 

3. FACILITIES 
5.000 w. days. 1.000 w. nights: 1290 kr. 
Operating schedule: 6 am -midnight. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 8. 
Rate Protection: 10h, 11b. 12b, 13b, 14b. 
Basic Rates: 24b, 25e. 
Contracta: 40a. 45, 48, 47a, 98. 
Comb.: Cont. Discounts: Bob, 60g, 801, 61e, 82d. 
Cancellation: 70a. 70e. 71e. 
Prod. Services: 80, 82. 
Affiliated with MSS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 23 Eft 8/15/88-Rec'd 8/8/68. 
6. SPOT ANNOUNCEMENTS 

ROS: I min 30 see 10 me 
1 z 3.00 2.75 2.20 
13 z _. 2.90 2.65 2.00 
26 z 2.80 2.55 1.90 
52 x..._...... _..._.».......... _...._...._ 2.70 2.45 1.80 
156 z 2.60 2.30 1.65 
280 z 2,50 2.25 1.55 
312 x. 2.40 2.05 1.40 
364 z 2.30 1.95 1.30 
624 z 2.20 1.85 1.20 

7. PACKAGE PLANS 
PER MO, ROS: 28 ti 42 ti 56 ti 70 ti 
1 min 2.50 2.40 2,30 2.20 
30 sec _... 2.15 2.05 1.95 1.85 
10 see 1.50 1.40 1.30 1.20 
Must be run within uninterrupted 4 week period. 

WWKE 
1957 

R A B 
Media Code 4 210 5580 7.00 
Greater Ocala Broadcasting Corp., Box 1056, Suite 

400, Legal Center, Ocala, Fie. 32670. Phone 904- 
622-8175. 
STATION'S PROGRAMMING DESCRIPTION 

WWKE: Programmed for mess appeal. 
MUSIC: features current hits 7 am -sign -off. AIR 
PERSONALITIES handle all segments and taped 
commercials. FARM: 6-7 am country music, weather 
reports, interviews. ENTERTAINMENT: comedy, 
quiz. TALK: swap shop 9-9:15 am, NEWS. 5 min 
at :55, 2 min at :30, 10 min at 12:50 pm local. 
state, national, International, weather, stock report. 
Community news at :40. 2 man news staff, 2 mobile 
units. SPORTS: at :15. 5 min at 7:50 am & 4.50 
pm. Live car races, golf reports. Contact Represen- 
tative for further details. Rec'd 7/24/67. 

1. PERSONNEL 
President -41. W. Myers. 
Vice -Tres. & Gen'l Mgr. -Robert M. Hauck. 
Sales Manager -Charles J. Evans. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 
Southern -David Carpenter Company. 

8. FACILITIES 
5.000 w.; 1370 ke. Nen-direetional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 31. 4e. 4d. 5, Ba, 7b. 
Rate Protection: 10e. lia, 12a, 13a, 14a. 16, 
Basic Rates: 20b, 21e. 22b, 23a, 24b, 24c, 28, 28a, 

28c, 29a, 33a. 
Contracta: 40e. 41, 42d, 44a, 45. 46, 47a, 48, 51e. 
Comb.; Cont. Discounts: 60b. 60e, 601, 61a, 02b. 
Cancellation: 70b, 70d. 71e, 72. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 7/1/68-Rec'd 6/3/88. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 10 see 
1 x . 5.20 4.20 2.80 
13 z ___.._..._.._.- ...- 9.60 3.70 2.30 
26 x ._ 3.90 3.10 1.95 
32 z ._... _ ......_ 3.70 3.00 1.85 
104 z........ _..._..._..._.. .......... _..._....... 3.40 2.70 1.70 
256 z _ _ 2.90 2.30 1.45 
500 x ..... _ ............. ._ 2.50 2.00 1.25 
1000 + .._... 2.30 1.85 1,15 

8, PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 3 min 

1 z........._......._-._....-.._.._ 80 35 25 12 
13 z. ........_........_ 50 30 20 10 
26 z 40 25 15 8 52+ 20 10 5 

10. SPECIAL FEATURES 
PER WK: 
5 min News at :55 
2 min Newa at. :30 __ 5 4 3 

DISCOUNTS 
26 wk -10% 52 wk -20% 

Bti 12ti ISU 
10 8 8 

OKEECHOBEE 
Okeechobee County -Map Location 0-7 

See 8RDS consumer market map and data at best» 
nine of the State. 

WOKC 
1982 

Media Code 4 210 5625 0.00 
Okeechobee Broadcasters, Inc., Box 1247, Okeecho- 

bee. Fla. 33472. Phone 813-763-3181. 
I. PERSONNEL 

President -Charles C. Castle. 
Vice Pres. & Gen'l MR. -William A. Stokes. 
Sales Manager -William Morrison. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Southeast -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w.: 1570 kc. Non -directional. 
Operating schedule: 7:15 am -5:30 pm dally. EST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
General: 5. 

TIME RATES 
Rates effective December 1. 1963. (Card No. 4.) 

Ratee received February 17, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec I min 30 sec 
1 ti 3.00 2.00 156 ti 2.25 1.60 
13 ti 2.92 1.93 312 ti 1.80 1.50 
26 ti. 2.85 1.90 624 ti 1.50 1.20 
52 ti 2.70 1.80 1248 or 
78 ti 2.55 1.70 more ti__ 1.25 1.05 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 t1 35.00 22.00 12.00 8.00 
13 tt 34.12 21.45 11.70 7.80 
26 ti 33.25 20.90 11.40 7.60 
52 ti 31.50 19.80 10.80 7.20 
78 ti _... 29.75 18.70 I0.20 6.80 
156 ti 26.25 16.50 9.00 8.00 
312 ti 21.00 13.20 7.20 9.80 

ORANGE PARK 
Clay County -Map Location F-4 

Bee 81íD8 consumer market map and data at begin- 
ning of the State. 

WAYR 
1960 

Media Code 4 210 5670 6.00 
Dan Richardson. Box 398. Orange Park, Fla. 32073. 

Phones 305-264-6655: 305-768-5504. 
I. PERSONNEL 

Owner -Dan Richardson. 
Manager -T. J. Tidwell. 
Production Manager -Ken Sparks. 

(This listing continued en next page) 
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Orange Park -W A Y R -Continued 
3. FACILITIES 

1.000 w. days; 550 ke. Non -directional. 
Operating schedule: 5:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 3a, 3d, 4b, 4d, 6a, 8. 
Rate Protection: 10h. 11h. 12h, 13h, 14e. 15b. 
Basle Rates: 21a. 
Contracts: 41, 42d. 
Comb.; Cont. Discounts: Old. 
Cancellation: 70a. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Reé d 1/5/67. 
6. SPOT ANNOUNCEMENTS 

1 45 -see spot 3 
No more than 4 per day to any account.. Only 50 Der 
day available. 

8. PROGRAM TIME RATES 
hr 1/2 het/{hr 5min 

1 ti..._.._.._........._....._.._.. 55.00 35.00 22.00 14.00 
13 ti._ ............ _...._.._......... _ 53.50 33.50 20.00 11.00 
26 ti 51.00 32.00 19.00 10.00 
52 t1....._.-.._....- _.._..._ 48.00 31.00 18.00 9.00 
104 ti ........... _.._..._...... _...... 46.00 30.00 17.00 9.00 
156 ti 44.00 28.00 16.00 7.50 
260 ti _ 42.00 27.00 15.00 7.00 
312 ti..........._.._...__...._ 39.00 25.00 14.00 6.00 

ORLANDO (7 AM; 5 FM) 

(including Winter Pork) 
Orange County -Map Location G -S 

flee Ritus consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This la not to Imply 
that all of the stations provide equal coverage of 
the entire area or cities Involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage. audience delivered, etc. with- 
in the area. 

WABR 
1954 

ORLANDO -WINTER PARK 
Media Code 4 210 5715 9.00 
Norfolk Broadcasting Corp.. Box 7475, 222 Hazard 

St., Orlando, Fla. 32804. Phone 305-425-6631, 
STATION'S PROGRAMMING DESCRIPTION 

WVABR: Programmed for adults. 
:i min news every hour. Country and western music 
80%; current hits 70%, standards 30%. NEWS: 
10%; local. national and international. News. Weather 
& Sports 10%. 5 air personalities me entire operation. 
COMMERCIAL POLICY: 18 minutes per hour maxi- 
mum. Air personalities available for remote broad- 
casts, store openings, sale days, etc. Contact. Repre- 
sentative for further details. Recd 4/8/68. 

I. PERSONNEL 
President -Louis H. Peterson. 
General Manager -J. Douglas Coombs. 
Sales Manager -A. L. Baker. 

2, REPRESENTATIVES 
Alan Torhet Associates, Toe. 

3. FACILITIES 
5,000 w. days; 1440 be. Non -directional. 
1,000 w. nights. Directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, lb. 9a, 9d, 6a, 7b, 8. 
Rate Protection: lOb, 11b, 12b, 13b. 
Basic Rates: 22b, 23a, 24a, 26, 280. 29a. 
Contracts: 40a, 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60k, 61e, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
ER Recd 9/9/66 

AAA -Mon thru Sat 6-10 am & 3-7 pm. 
AA -Mon thru Sat 10-3 pm; Sun 6 am -7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER YR: Ix 52x 1040 1560 260x 520x 10400 
1 min. 15.00 14.00 13.00 12.00 11.00 10.00 9.00 
20/30 sec... 11.25 10.50 9.75 9.00 8.25 7.50 6.75 
10 sec ..... 7.50 7.00 6.50 6.00 5.50 5.00 4.50 

CLASS AA 
1 min 14.00 13.00 12.00 11.00 10.00 9.00 8.00 
20/30 sec 10.50 9.75 9.00 8.25 7.50 6.75 6.00 
10 sec. 7.00 6.50 6.00 5.50 5.00 4.50 4.00 

CLASS A 
1 min 10.00 9.00 8.00 7.00 6.00 5.00 4.00 
20/30 see 7.50 6.75 6.00 5.25 4.50 3.75 3.00 
10 sec 5.00 4.50 4.00 3.50 3.00 2.50 2.00 

7. PACKAGE PLANS 
SATURATION PACKAGES 

1 MINUTE 
PER WK: 12 t1 18 tI 24 tl 90 ti 

11.00 10.00 9.00 
AA 11.00 10.00 9.00 8.00 
A 7.00 6.00 5.00 4.00 

30 SECONDS 
AAA ..._.......... _______ ......... 9.00 8.25 7.50 6.75 
AA ..._.._........._.._.._.._._... 8.25 7.50 6.75 6.00 
A 5.25 4.50 3.75 3.00 

10 SECONDS 
AAA -...._._.._...._... 6.00 5.50 5.00 4.50 
AA __.._..___.._.._..-.._... 5.50 5.00 4.50 4.00 
A ..... 3.50 3.00 2.50 2.00 
May be cross combined to earn numerical frequency. 
Not subject to retro -active discounts. 

TOTAL AUDIENCE PLAN 
PER WK: I min 30 see 10 see 
12 ti (4 AAA, 4 AA, 4 A)..._-.._... 108 81 54 
18 t1 (6 AAA, 6 AA, 6 A)...___..._ 

(8 AAA, 8 AA, 8 A)..._.._..._ 
144 108 72 

24 ti 
30 ti 

168 
180 

125 
135 

84 
90 (10 AAA. 10 AA. 10 Al-... 

30 seconde -75% earned minute rate. 
10 seconds -50% earned minute rate. 
All announcements and packages are combinable for 
frequency discount. 

10. SPECIAL FEATURES 
NEWSCASTS 

1-1/2 x earned rate. 

WDBO WDBO-FM 
1924 1950 

ORLANDO 

BLAIR RADIO 

CBS Radio Network 
R A;E2 

Subscriber to the NAB Radio Code 
Media Code 4 210 5760 5.00 
The Outlet Company. Box 1833, 30 S. Ivanhoe Blvd., 

Orlando. Fla. 32802. Phone 305-241-1491. TELEX 
810-850-0141. 

I. PERSONNEL 
Chrmn. of ltd. -Joseph S. Sinclair. 
Vice-Pres. & Gen'l Mgr.- Carl F. Halbert. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5.000 w.; 580 ke. Directional -night only. 
Operating schedule: 24 hours daily except 1:05-5:30 
am Mnn. EST. 
FM FACILITIES ERP 25,000 w.; 92 .,3 me. 
Operating schedule: 5:30-1:05 am daily. EST. 
Antenna ht.: 600 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: lob lib 12h. 13h. 14b, 1Sa. 
Basic ltates: 21d, 22b, 23a, 24c, 25a, 26, 27, 30, 32h, 

33a. 
Contracts: 40a, 41. 42b, 45, 46. 47a. 49, 51a. 
Comb.: Cont. Discounts: 60h. 60f. 61a, Old. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 
Affiliated with CBS Itadio Network. 

TIME RATES 
ER 8/1/87-Rec'd 6/26/67. 

AAA -Mon thru Sat 6.10 am. 
AA -Mon thru Fri 3:30-7 pm. 
A -Mon thru Fri 10 am -3:30 pm; Sat 10 am -7 pm. 
B -Mon thru Sat 7-10 pm; Sun noon -7 pm. 
C -All other times. 

7. PACKAGE PLANS 
CLASS AAA 

WKLY: () I ti 6 ti 12 ti 18 ti 24 ti 30 ti 
1 min_ ..... .. 25.00 23.00 20.00 19.00 18.00 17.00 16.00 
20/30 see 20.00 18.50 16.00 15.25 14.50 13.75 13.00 
ID's 15.00 14.00 12.00 11.50 11.00 10.25 9.75 

CLASS AA 
1 min 19.00 17.00 16.00 15.00 14.00 13.00 
20/30 sec.... 15.25 13.75 13.00 12.00 11.25 10.50 
ID's ............ 11.50 10.25 9.75 9.00 8.50 8.00 

CLASS A 
1 min 16.00 15.00 14.00 13.00 12.00 11.00 
20/30 sec.... 13.00 12.00 11.25 10.50 9.75 8.75 
ID's 9.75 9.00 8.50 8.00 7.25 6.75 

CLASS B 
WKLY: (°) I ti 6 01 12 ti 18 ti 24 ti 30 ti 
1 min. 11.00 9.00 8.75 8.50 8.25 8.00 
20/30 sec.... 8.75 7.50 7.25 7.00 6.75 6.50 
ID's 6.75 6.00 5.75 5.50 5.25 5.00 

('LASS C 
1 min 8.00 8.00 5.75 5.50 
20/30 sec.... 6.50 5.00 4.75 4.50 
ID's 5.00 4.00 3.75 3.50 

() Specified position. 
Except for fixed or specified position, all spots will 
be staggered within time period. 

DISCOUNTS 
52 wk -8%. 

10. SPECIAL FEATURES 

NAAACAAA A B C 
1 x 26.00 20.00 18.00 13.50 9.00 

FARM AND GROVE REPORT 
(Mon thru Sat 5:50-6 am) 

Full sponsorship 17.50 20/30 sec 7.50 
1 min 10.00 

WHIY 
1957 

ORLANDO 

adam young inc. 

5.25 5.00 
4.25 9.00 
3.25 3.00 

R A B 

Media Code 4 210 5805 8.00 
Orlando Radio and TV Broadcasting Corp., Box 2928, 

1 N. Orange Bldg., Orlando, Fla. 32802. Phone 
305-424-8561. 

I. PERSONNEL 
President -Gordon Sherman. 
Vice-l'res. & Gen'l Mgr. -Tom Doyle. 
Vice-Pres. & Sales Mgr. -Hap Ison. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
5.000 w. days: 1270 ke. Non -directional. 
Operating schedule: 6 am -local Sunset. EST. 

4. AGENCY COMMISSION 
15/0; bills payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General la, la, 3a, 9a, 5, 6a, 7b, 8. 
Rate Protection 10b, llb, 12b, 13b, 14b, 15b. 
Basic Rates: 21a, 23a, 24c, 25a, 26. 27, 31, 32b, 33a. 
Comb.; Cont. Discounts: 60a, 61a, 62b. 
Cancellation: 70b, 70d. 
Prod. Services: 80, 82. 
A011lated with MBS Radio Network. 

TIME RATES 
ER 6/1/66-Rec'd 5/5/66. 

6. SPOT ANNOUNCEMENTS 
SINGLE STATION AND COMBINATION RATES 
Sold in combination with WMMB, Melbourne. Fla. 

50,000 
WATTS 
ORLANDO 
FLORIDA 

CAPE 
-.NNEDY 

Call your 
Robert E. Eastman 

representative 
for the details 

24 HOURS 

99 RADIO 
CENTRAL FLORIDA'S 

MOST POWERFUL STATION 

Bigger Listenership 
Greater Sales Impact 

-at low spot rates 

WHOO Covers 
33 wealthy counties - 

46°° of Florida 
and offers over: 

2.7 Million 
Population 

893,440 Households 
$6.4 Billion C.S.I. 

$4.3 Billion 
Retail Sales 

(SRDS CM Data 1-1-68) 

NO. 1 RADIO WHO° ROAD ORLANDO. FLORIDA 32808 

FLORIDA 
AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -All other times. 
I MIN. PER WK: 6 t 12t1 18 t1 24t1 

AA 16 14 13 12 11 
A ..._ 14 13 12 11 10 

30 SEC: 
AA 14 12 11 10 '3 

A . 12 11 10 9 8 
(a) Fixed position or less than 6 ti. 

DRIVETIME SPECIAL 
PER WK: I min 30a.e 
10 AA 13 12 
20 AA. 11 8 
ID'e-50% of 1 -minute rate. 

COMBINATION RATES 
WHIY-WMMB -AA- -A- 

PER WE: I min 30 see I sIn SO see 
22 2° 20 16 

6 ti 19 17 17 15 
12 tL 17 15 15 IS 
16 ti 15 13 13 11 
24 ti 13 11 11 9 () Less than 6 times. 
ID's -50% of 1 -minute rate. 

DRIVETIME SPECIAL 
PER WK: I min SO ems 
10 AA 17 15 
20 AA 13 11 

WHOO 
1047 

ORLANDO 

American Contemporary Ntwk 

The Eastman Station 

®:1 
Media Code 4 210 5850 4.00 
WHOO Radio, Inc., Radio WHOO Road, Orlando, 

Fla. 32808. Phone 305-295-3990. 
1. PERSONNEL 

Executive Vice -President -Earl L. Boyle', 
General Manager -Robert F. Hood. 
Sales Manager -David Jones. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

0. FACILITIES 
50.000 w. days excepting 10,000 w. during critical 
sunrise and sunset hours, Programs Test Authoriza- 
tion (March 26, 1968), 5,000 w, nights; 990 be. 

Directional -night. only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net time; rendered on 1st. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, la, 9a, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20a. 21e, 24b, 24e, 25a, 28c, 33e. 
Contracts: 40a, 40e, 42a, 42c, 43, 440, 45, 46, 47e, 

51b. 51e. 
Comb.; Cont. Discounts: 60a, 61a, 62b. 
Cancellation: 70b, 70d. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network. 
Member: Bluegrass Broadcasting Co. 
WHOO and WHOO-FM schedules combine for fre- 
nuenes dl scounts. 

TIME RATES 
No. 10 Eft 8/15/68-Rec'd 8/8/6x, 

-Mon thru Sat 6-10 am & 3-7 pm. 
1I -Mon Om; Sat 10 ato -3 pm, III -All other tintes. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: Iii 12ti 18 ti 24 ti 
1 mitt....__ 14.00 12.00 11.00 10.00 
3(1/20 sec 11.20 9.60 8.80 8.00 
In sec 7.00 6.00 5.50 5.00 

SECTION II 
t min 12.00 10.00 9.00 8.00 
30/20 sec 9.60 8.00 7.20 6.40 
10 see. ....... ..-. ........... _._ 6.00 5.00 4.50 4.00 

SECTION III 
I min_...._...__............_...._ 10.00 8.00 7.00 6.00 
30/20 sec. 8.00 6.40 5.60 4.80 
IO sec...._............ _...._._. _ 5.00 4.00 3.50 3.00 

CONSECUTIVE WEEK DISCOUNTS 
24 wk -lib 52 wk -8% 

RATEHOLDER 
Minimum wkly sched of 6 1 -min spots 6 am -mid- 
night Mon thru Sun necessary to maintain consee wk 
advertising. 

WHOO-FM 
1952 

ORLANDO 

American FM Network 

GEICI ©QFIM 
Media Code 4 210 5851 2.00 
WHOO Radio, Inc., Radio WHOO Road, Orlando 

Fla. 32808. Phone 295-3990. 
I. PERSONNEL 

General Manager -Robert F. Hood. 
Station Manager--Cecii West. 
Sales Manager -Claude Anderson. 

3. FACILITIES 
ERP 59,000 w.: 96.5 me. Stereo. 
Operating schedule: 7:00 am -midnight. EST. 
Antenna height -493 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

(This listing continued on next page) 
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FLORIDA 

Orlando -W H O 0 -FM -Continued 
5. GENERAL ADVERTISING See coded regulations 

General: la. 2a, 3a. 4a, 5, 6a, 7b. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15b. 
Basic hates: 20a. 21c. 24b, 24c, 25a. 28e. 33c. 
Contracts: 40a, 40c, 42a, 42c, 43, 49a, 45, 46, 47e, 

516, 51c. 
Comb.: Cont. Discounts: 60a, 61a, 62b. 
Cancellation: 70b, 70d. 
Prod. Services: 80. 82. 
Affiliated with American FM Network. 
Member: Bluegrass Broadcasting Co., Inc. 
WI100-FM and 05H00 schedules combine for fre- 
quency discounts. 

TIME RATES 
Eff 8/15/68 -Reed 8/8/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 12 ti 18 t1 24 ti 
1 min 10 8 7 6 

WKIS WKIS-FM 
1946 1952 

ORLANDO 

NBC Radio Network 
R A B © F MI] 

Media Code 4 210 5895 9.00 
KIS, Inc., Box 1353, Orlando, Fla. 32802. Phone 

305-295-0740. 

I. PERSONNEL 
Executive Vice -President -Bo Mitchell. 
General Manager -R. Bockway Smith. 
General Sales Manager -Robert Keith. 

2. REPRESENTATIVES 
.Avery-Knodel, Inc. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights; 740 kc. 

Directional -night only. 
Operating schedule: 4:45-1 am. EST. 
FM-EItP 5.500 w. days; 100.3 mc. 
Operating schedule: Same as AM. 
Antenna ht.: 337 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 9a, 4d, 5, 6a, 7b, 8. Rate Protection: 10c, llc, 12e. 13c, 14e. 
Basic Rates: 20a. 22a, 23a, 24a, 25a, 26, 28b, 29a. 
Contracts: 40a. 95, 46. 47a, 48. 
Comb.; Cont. Discounts: 60b, 60k, 81a, 616, 61c, 62b. 

62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with NBC Radio Network. 

TIME RATES 
Eff 8/1/68-Rec'd 6/24/68. 

AA -6:30-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1íi 6ti 12 ti 18 ti 24t1 
1 min..._ ..... _......... _ 21 18 17 16 15 
30 sec 19 16 15 14 13 

CLASS A 
1 min 19 16 15 14 13 
30 sec 17 14 13 12 11 
20 sec: 75% of 1 -min. ID's: 50% of 1 -min. 

9. PARTICIPATING PROGRAMS 
Joe Pyne Show -Mon thru Fri 9:05-10 pm (13 wks 
firm) per wk, 75.00. 
Contact -Mon thru Fri 10:05-10:55 am (13 wks firm) 
per min. 10.00. 
Viewpoint -Mon thru Fri 10:05 pm -midnight (13 wks 
firm) per min, 10.00. 

WLOF 
1940 

ORLANDO 

mcgavren-guild 
pgw radio, inc. 

Media Code 4 210 5940 9.00 
Clarke Broadcasting Corp.. Box 15746, Broadcast 

Park. Orlando. Fla. 32808. Phone 293-2431. 

i. PERSONNEL. 
Exec. Vice -Pies & Gen'l Mgr. -John T. Rutledge. 
Vice-Pres. & Gen'l Sales Mgr. -Don Welsh. 
Operations Manager -Tom Siegfried. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5.000 w.; 950 kc. Directional -night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10b, llb. 
Basic Rates: 20a, 226. 23a, 24a, 246, 25a, 29a. 
Contracts: 40a, 426, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60c. 
Cancellation. 70a, 70c, 71a, 73a. 

TIME RATES 
Eff 6/1/68 -Reed 5/2/68. 

AA -Mon thru Sat 6-10 am & 4-7 pm. 
A -Mon thru Sat 10 am -4 pm & 7-10 pm. 
11 -All other times 

6. SPOT ANNOUNCEMENTS 
1 WEEK 

PER WK: 1 ti 12ti 18 ti 24t1 
AA 20.00 19.00 18.00 17.00 
A 16.00 15.00 14.00 13.00 
ß 11.00 10.00 9.00 8.00 

26 WEEKS 
AA 19.00 18.00 17.00 16.00 
A 15.00 14.00 13.00 12.00 
ß 10.50 9.50 8.50 7.50 

52 WEEKS 
AA 18.00 17.00 16.00 15.00 
A 14.00 12.00 12.00 11.00 
It 10.00 9.00 8.00 7.00 

20,30 see: 80% of 1 -min ID's: 50% of 1 -min. 

WLOQ (FM) 
1966 

WINTER PARK 
Media Code 4 210 5985 8.00 
Clarke & Rutledge, Langford Hotel, Winter Park. 

Fla. 32789. Phone 305-647-5557. 
1. PERSONNEL 

General Manager -John T. Rutledge. 
Operations Manager -Tom Siegfried. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
E1tP 3,000 w.; 103.1 mc. Stereo. 
Operating schedule: 6-1 am. EST. 
Antenna ht.: 112 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, 3a, 9a, 9d, 5, 6b, 76. 8. 
Rate Protection: 15b. 
Basle Rates: 20b, 21b, 226, 24a. 
Contracts: 40a, 45. 
Comb.; Cont. Discounts: 60a, 
Cancellation: 73b. 

TIME RATES 
Eff Reed 7/24/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 1049 

1 min 12 11 9 8 
8. PROGRAM TIME RATES 

Ix 26x 52x 104x 
1 hr 37.50 32.50 29.00 27.50 
1/2 hr 20.00 17.00 15.00 14.00 

WOKB 
WINTER GARDEN 

Independent Negro 
City of license. Winter Garden, Fla. 
Orlando -1011 South Division St., Orlando, Fla. 

Phone 425-1632. 
See listing under Winter Garden. Fla. 

WTLN 
APOPKA 

City of license, Apopka, Fla. 
Orlando -2701 E. Jackson St.. Orlando, Fla. 
See listing under Apopka, Pia. 

WWQS (FM) 
1967 

ORLANDO 

HERBERT E. GROBHIN 
& COMPANY 

FIMO 

Media Code 4 210 6000 5.00 
American Homes Stations, Box 15550, Conroy Rd., 

Orlando. Fla. 32808. Phone 305-295-7853. 
I. PERSONNEL 

President -Louis C. Christiansen. 
General Manager -Forrest Thompson. 
Dir. Eng. & Oper. -James Bruton. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 89,670 w.; 105.1 mc. Stereo. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 370 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4b, 4d, 5, 6a, 76. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b, 16, 
Basic Rates: 21h, 23a, 29b, 286, 28c, 29b. 
Contracts: 90a, 41b, 44a, 45, 47a, 51a. 
Comb.: Cont. Discounts: 60a, 62b, 82d. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 80, 81, 82. 
AM facilities: WVCF, Windemere, Fla. 

TIME RATES 
No. I N Eff Rec'd 12/6/67. 

6. SPOT ANNOUNCEMENTS 
Ix 15x 90x 60x 125x 250x 5009 

1 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
8. PROGRAM TIME RATES 

lx 159 30x 60x 125x 250x 500x 
1 hr 70 67 64 61 58 55 52 
1/2 hr 53 50 48 46 44 92 40 
5 min 30 29 28 27 26 25 24 

ORMOND BEACH 
Veinal* County -Map Location O-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

See Daytona Beach 
(including Ormond Beach, South Daytona) 

PALATKA (2 AM) 
Putnam County -Map Location F-5 

See S1tDS consumer market map and data at begin- 
ning of the State 

WSUZ 
1957 

® 
Subscriber to the NAB Radio Code 

Media Code 4 210 6030 2.00 
Wayne E. Bullock, Box 668, Palatka, Fla. 32077. 

Phones 904-328-1177, 1434. 
I. PERSONNEL 

Station Manager -Wayne E. Bullock. 
Sales Manager -Elliott Bullock. 
Program Director --Clifford Kirkland. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
I,uuu w. days; 800 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable 30 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d. 4b, 9d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic states: Sob, 21a. 21b, 21c, 22a, 23b, 24b, 25a, 

26, 28h, 28c, 29a, 29b. 
Contracts: 40a, 41, 49a, 49b, 96, 47a, 51e, 51b, 51c. 
Comb.; Cont. Discounts: 60d, 60e, 601, 61a, 61b, 62b. 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Services: 80. 8.2. 
Affiliated with MRS and NAS Radio Networks. 

TIME RATES 
(fates effective July 1, 1958. (Card No. 2.) 

Card received July 31. 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 nr. 5 min. 1 min. 
1 time.... 36.00 19.80 11.00 1.20 2.80 

13 times_ 34.20 18.80 10.25 6.85 2.70 
96 times.. 32.40 17.80 9.70 6.45 2.80 
32 times.. 30.60 16.80 9.15 6.10 2.60 

104 times.. 28.80 15.80 8.60 5.75 2.40 
166 times.. 27.00 14.80 8.05 5.40 2.30 
260 times.. 25.20 13.80 7.50 0.05 2.20 
312 Wren.. 21.60 10.90 6.00 4.30 2.00 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

30 sec, or less: 
21 per week. each...... ............... 1.40 

50 or more per week, each 1.15 

WWPF 
1947 

Media Code 4 210 6075 7.00 
Bali Broadcasting Co.. 900 River St.. Palatka. Fla. 

32077. Phone 904-325-4555. 
I. PERSONNEL 

General Manager -William R. Terry. 
Sales Manager -R. M. Young. 

2. REPRESENTATIVES 
David Carpenter Company. 
Florida -Edwin H. Cohen. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1260 ke. 

Directional -night only. 
Operating schedule: 6:00 am -10:15 pm. EST. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 9a, 5, 6a, 7b. 
Rate Protection: 10a, lia, 12a. 
Basic Rates: 20a, 22b. 23a, 24b, 280. 29a. 
Contracte: 40a, 420, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a. 60k. Ola, 61b, 61e. 62b. 

62e. 
Cancellation: 70a, 70e, 71a, 73a. 
AMllated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective January 27, 1964. 

Rates received January 27. 1964. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
1 tl...._ 3.00 104 tl._......_...........- 2.65 
13 ti 2.95 156 ti._-.. 2.50 
26 ti 2.90 260 ti._.._.._,.-.._ 2.15 
39 ti 2.85 312 tt_.,,.. 2.00 

5P2 AC 
2.80 

KAGE PLANS 7. 
TIME SIGNALS OR ID'S 

(10 Seconds or Less) 
1 ti 1.50 104 1.33 
13 ti 1.48 156 ti ..... _________ 1.25 
26 ti 1.45 280 tl.-....___....__ 1.08 
39 ti 1.43 312 tl._.........-ßß__ß_ß_ 1.00 
52 tt 1.40 

PALM BEACH 
Palm Beach County -Map Location U.S 

See SUDS consumer market map and data at begin- 
ning of the State. 

See West Palm Beach 
(including Lake Worth, Palm Beach and 
Riviera Beach) 

PANAMA CITY (4 AM; 2 FM) 
(including Panama City Beach) 
Bay County -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This Is not to imply 
that all of the stations provide equal coverage of the 
entire area or cities involved. It is part of the time 
buying function to determine extent of Individual 
station coverage, audience delivered, etc. within the 
area. 

WDLP WDLP-FM 
1940 1967 

PANAMA CITY 
Media Code 4 210 6120 1.00 
Dixie Radio. Inc., Box 519, Panama City, Fla. 

32401. Phone 904-763-1777. 
I. PERSONNEL 

l'res. & Gent i Mgr. -Denver T. Brennen. 
2. REPRESENTATIVES 

Meeker Radio. Inc. 
Busby, Finch and Woods, Inc. 

3. FACILITIES 
1,000 w.; 590 le. Directional -night only. 
Operating schedule: 4:45 am -midnight. 
FM-EIIP 39,000 w.; 92.5 roc. 

4. AGENCY COMMISSION 
15% on net tune: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 219, 3a, 3d, 4e, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10b, 11h, 12h. 13b, 14b, 15a. 
Basic Rates: 206, 21b. 21d, 22a, 22b, 23a, 24b. 25a, 

27, 28h, 28c, 29a, 32bß 
Contracte: 40a, 41, 42a, 44a, 45, 48, 47a, 49, 51a, 

51b. 51e. 
Comb.; Cont. Discounts: 60a. 60e, 61e. 62b. 
Cancellation: 70a. 70e, 710, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 
Aniilated with KISS Radio Networa. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eff 6/1/68-Ree'd 8/7/68. 

6. SPOT ANNOUNCEMENTS 
52x I04x 156x 312x 

1 min 9.80 5.45 5.10 4.75 
10 sec 4.65 4.35 4.05 3.75 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 156x 312x 

1/2 hr 39.50 37.50 35.50 33.50 31.50 29.50 27.50 
1/4 in 22.50 21.25 20.00 18.75 17.50 16.25 15.00 
5 min 10.50 10.00 9.95 8.90 8.35 7.80 7.25 

WGN E 
1965 

PANAMA CITY BEACH 
Media Code 4 210 6165 6.00 
Radio Gulf, Inc., Box 9178, Signal Hill Country 

Club, Panama City Beach, Fla. 32401. Phone 305- 
234-2074. 

1. PERSONNEL 
President -J. W. Collins. 
General Manager -Tom Lynch. 
Sales Manager -Ralph Burgess. 

2. REPRESENTATIVES 
Miami, Fla., Dade and Broward Counties - 

Advertising Representatives. Inc. 
3. FACILITIES 

500 w.; 1980 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
All rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Codo Advertising Standards apply. 
General: la. 2a, 3a, 4a, 5, Ob, 7b, 8. 
Rate Protection: 10b, 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 24a, 25a, 28b. 31, 

33c. 
Contracts: 44a, 45, 46, 51b. 
Comb.; Cont. Discounts: 60f, 61a, 6213. 
Cancellation: 72, 73a. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective Card No. 1.) 
Card received June 21. 1965. 

7. PACKAGE PLANS 
SATURATION PLANS 

Per Wk 
NO. WKS: 5 ti 10 ti 15 tl 20 ti 25 ti 30 ti 
1 ........._...._... 2.75 2.65 2.55 2.35 2.25 
2 . 2.65 2.55 2.45 2.2.45 35 2.25 2.15 
4 2.55 2.45 2.35 2.25 2.15 2.05 
8 2.45 2.35 2.25 2,15 2.05 1.95 
13 _..._.._.._ 2.35 2.25 2.15 2.05 1.95 1.85 
26 2.25 2.15 2.05 1.95 1.85 1.75 
39 2.15 2.05 1.95 1.85 1.75 1.65 
52 2.00 1.90 1.80 1.70 1.80 1.50 

WMAI (FM) 
1964 

PANAMA CITY e © F M.13 

Media Code 4 210 6210 0.00 
Mus -Air, Inc., Drawer 2116, Panama City, Fla. 

32401. ('hone 305-239-3412. 
I. PERSONNEL 

General Manager -Allyn Lambes. 
Sales Manager -Tommy (Dee) Donaldson. 
Chief Engineer -Bob McNulty. 

3. FACILITIES 
ERP 89,300 w.; 107.9 me. 
Operating schedule: 6:00 am -midnight. CST. 
.Antenna ht.: 740 ft. above average terrain. 

4. AGENCY COMMISSION 
15/5 paid in advance: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAIL Radio Code Advertising Standards apply. 
General: la, 3a, 9a, 5, 66, 7h, 8. 
liuto l'rotection: 105, llb, 12b, 14h. 
Basic states: 21a. 21b, 23a. 24a, 25a, 26, 28b, 29a. 
Contracts: 90a. 42a, 94a, 45, 46. 
Comb.: Cont. Discounts: 60h. 61a. 
Cancellation: 70a, 70e, 71a, 72, 73b. 

(This listing continued on next page) 
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Panama City -W MAI IFM)-Continued 
TIME RATES 

Eff 10/1/68 -Reed 10/9/68. 
6. SPOT ANNOUNCEMENTS 

Ix 132 26x 52x 78x 156x 312x 
1 min 7.00 6.80 6.60 6.90 6.20 6.00 5.80 
30 see 6.20 6.05 5.90 5.75 5.60 5.45 5.30 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 78x 156x 260x 

1 hr 60 55 50 95 90 35 30 
1/2 hr 40 37 34 31 28 25 22 
5 min ...... 10 9 8 7 6 5 4 

WPCF 
1949 

PANAMA CITY 

R AIB 
Subscriber to the NAB Radio Code 

Media Code 4 210 6255 5.00 

Bay County Broadcasting Co., Box 1430. Panama 
City, Fla. 32401. Phones 904-785-6176. 6177. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -E. L. Dukate. 
Sales Mgr. & Prog. Dir. -G. T. DuKate. 
Chief Engineer -Robert Byrum. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
Florida -The Robinson Company, Inc. 
South, Southwest -Dora -Clayton Agency, Inc. 

3. FACILITIES 
5.000 w.; 1430 kc. Directional -Separate pattern day 

and night. 
Operating schedule: 5:30 am -midnight weekday,: 6:30 
am -11:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15% time only; payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3c, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 121, 1314 14b, 16. 
Basic Rates: 22a. 22b, 23a, 24a, 24b, 24c, 25a, 26. 

27, 28b, 28e. 29a. 
Contracte: 40a, 41, 42b, 44b, 45, 48, 474, 49, 

51e. 
Comb.; Cont. Discounts: 60b, 601. 61a, 62b, 62d. 
Cancellation: 70a. 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
.Affiliated with American Information Network. 

TIME RATES 
Eff Reed 7/11/66. 

6. SPOT ANNOUNCEMENTS 
A-7-8:30 am & 4:30-6:30 pm. 
B-6-7 am & 8:30 am -4:30 pm. 
C-5:30-6 am & 6:30 pm -sign -off. 

I MINUTE 20 SECONDS 
A BC AB C 

1 z.._.-_...-_.._-.-..-_... 8 7 6 6 5 4 

DISCOUNTS 
13x- 5% 52x-15% 156x-25% 
26x-10% 78x-20% 3122-30% 

7. PACKAGE PLANS 

ROS: milts 

50. 

20 
eels 

DISCOUNTS 
13x- 5% 52x-15% 156x-25% 
26x-10% 78x-20% 312x-30% 

ADDITIONAL DISCOUNTS 
I WK or MORE: 10 ti 15t1 20 t 
Earned frequency less..-_---.._--. 5% 10% 15% 

WSCM 
1958 

PANAMA CITY 
Media Code 4 210 6300 9.00 
Community Service Broadcasting, Inc., Box 4398, 

Panama City, Fla. 32401. Phone 305-234-3128. 

I. PERSONNEL 
President -Ted Nelson. 
Vice -President -Leonard Stein. 
General Manager -Vincent J. Pellet'. 

2. REPRESENTATIVES 
Harry Harkins. Inc. 

S. FACILITIES 
500 w.: 1290 he. Non -directional. 
Operating schedule: 5:00 a.m. to local sunset.. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See eodad regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 214 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a. 14a. 15a. 
Basic Rates: 203, 21a, 220, zaa. 240, 20a, ze. zeta, 

28c, 29a. 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 44b, 45, 46. 

48, 50, 51b. 
Comb.; ConL Discounts: 60a. 60e. 61b. 
Cancellation: 70a. 70c, 71a, 72, 73a. 
Prod. Services: 81. 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
No. 4 Ea 3/1/68-Rec'd 3/4/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 

1 min 2.75 2.55 2.35 
30 sec 2.00 1.80 1.50 

7. PACKAGE PLANS 

104x 
2.15 
1.25 

260x 
1.95 
1.10 

PROMOTION PACKAGES 
I min 30 see 

100 ti, within 30 days 125.00 110.00 
25 ti, within 7 days 37.50 32.50 

8. PROGRAM TIME RATES 
1 ti 26 tl 52 ti 104 ti 260 ti 

25 min 14.50 13.50 12.50 12.00 11.50 
1/4 hr 9.00 8.10 7.60 7.20 6.50 
10 min 8.00 7.75 7.25 6.90 6.00 
5 min 5.00 9.75 4.24 9.00 3.75 

PANAMA CITY BEACH 
Bay County -Map Location B-4 

See SIiDS consumer market map and data at begin- 
ning of the State. 

See Panama City 
(including Panama City Beach) 

PENSACOLA (6 AM; 2 FM) 
Eacambla County -Map Location A-8 

See 81(08 consumer market map and data at begin- 
ning of the State. 

WBOP 
1956 

Independent Negro 
NA II 

Media Code 4 210 6345 4.00 
Tri -Cities Broadcasting Co., Inc., Box 1466, 111 N. 

Baylen, Pensacola. Fla. 32502. Phone 3e5-438-7543. 
STATION'S PROGRAMMING DESCRIPTION 

WBOP: Programmed for Negro listener. MUSIC: 
popular, rock and roll, jazz and gospel. RELIGIOUS: 
20%, done by local ministers. NEWS: at :55. 
Weather on half hour. Station active in church life 
of community and activities involving schools. Re- 
mote studio available with all personalities for spe- 
cial events. Contact Representative for further de- 
tails. Recd 7/10/67. 

I. PERSONNEL 
General Manager -Zane D. Roden. 

2. REPRESENTATIVES 
New York. Chicago -Greener, Hikes, Sears. 
Los Angeles-Ewing/Radio 
San Francisco -Advertising Sales West. 
Southeast --Bernard I. Ochs. 

3. FACILITIES 
Lunn w : 900 he. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%: nn euh discount. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a, 2b, 3a. 3b, 4a. 5. 6a, 7b., 8. 
Rate Protection: 1514 
Basic Rates: 21a. 22a. 25a. 
Contracts: 40a. 41, 42b, 46. 
Comb.: Cont. Discounts: 60c, 62d. 
Cancellation: 70e. 71a, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
ER 11/1/00-Rec'd 10/24/66. 

6. SPOT ANNOUNCEMENTS 
I ti 8.00 312 ti 6.00 
26 ti 7.60 0224 ti 5.60 
52 ti 7.20 938 ti 5.20 
104 ti 6.80 1248 ti 4.80 
156 ii 6.40 
20/30 sec: 80% of 1 -min. 8/10 sec: 60% of 1 -min. 

WBSR 
1946 

The Eastman Station 
Media Code 4 210 6390 0.00 
WBSR. Inc., Box 5668, WBSR Bldg.. Pace Blvd. 

and Moreno St., Pensacola. Fla. 32505. Phone 904- 
432-6173. 

I. PERSONNEL 
President -George P. Mooney. 
General Manager -John A. Bomer. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
1,000 w.; 1450 he. Non -directional. 
Operating schedule: 24 hour, daily. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See eodad regulations 
NAZI Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 9a, 4d, 5, 6h4 Tb, 8. 
Rate Protection: 1014 11b, 121, 13b, 14b, 16. 
Basic Rates: 201, 21a, 21b, 21c, 21d, 2214 22b, 23a, 

24a, 24b, 24c. 
Contracts: 40a, 41, 44a, 44b, 46. 51a. 
Comb.: t'ont. Discounts: 60e, 60f. 601, 611. 
Cancellation: 70c, 71a, 72. 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with The Eastman and MBS Radio Net- 
works. 

TIME RATES 
Rates effective July 1, 1963. (Card No. 6.) 

Card received May 20, 1983. 
6. SPOT ANNOUNCEMENTS 

(6:00-9:00 am and 4:00-7:00 pm Mon thru Sat) 
PER WK: 
Less than 6 ti or 6 ti ..-.-.... 9.50 

fixed position, 12 ti ........... 8.50 
flat 12.00 18 ti. _._-..-. 7.50 
(9:00 am -4:00 pm and 7:00-10:00 pm Mon 

then Sat) 
Less than 6 ti or 12 ti ._ _,...._..._ 7.50 

fixed position. 10.00 18 ti ...--_._ 6.50 
6 ti 8,50 

(10:00 pm -midnight Mon then Sat; all day Sun) 
6 ti 7.00 18 ti _....._-._- 5.00 
12 ti 6.00 

DISCOUNTS 
26 cones wk 4% 52 consea wit.-_.-_--_.- 8% 
Minimum wkly ached of 6 1 -min spots 6am-12mid 
Mon -Sun necessary to maintain cones wk advertisin-. 

7. PACKAGE PLANS 
FAMILY PLAN 

6 spots from 6:00-9:00 am Mon thru Sat. 
6 spots from 4:00-7:00 pm Mon thru Sat. 
4 spots from 7:00-10:00 pm Mon thru Fri. 
4 spots from 9:00 am -4:00 pm Sat. 
4 spots from noon -6:00 pm Sun. 
PER WK: ea tot 
24 ti 6.00 144.00 

PERSONALITY PACKAGE 
6 spots from 6:00-9:00 am Mon thru Sat. 
6 spots from 9:00 am -noon Mon thru Sat. 
6 spots fane noon -4:00 pm Mon thru Sat. 
6 spots from 4:00-7:00 pm Mon thru Sat. 
6 spots from 7:00 pm -midnight Mon thru Sat. 
6 spots from noon -7:00 pm Sun. 
PER WK: ea tot 
36 ti 5.00 180.00 
30 and 20 seconde -80% of 1 -minute rate. 
10 seconds -50% of 1 -minute rate. 
Family Plan and Personality Package not combinable 
with other weekly plans for added frequency. 

8. PROGRAM TIME RATES 
5 minutes -1-1/2 times the I -minute rate. 

WCOA 
1926 

NBC Radio Network 
R'AIB 

Media Code 4 210 6435 9.00 
WCOA Radio. Inc., Box 1669, Lakewood Rd., Pensa- 

cola, Fla. 32502. Phone 904-456-5751. TWX PS 
91. 
STATION'S PROGRAMMING DESCRIPTION 

WCOA: Programmed for general interest. General 
popular music through day, with accent on popular 
jazz in evening, with one half min unscheduled news, 
sports, feature, etc., inserted throughout day. NEWS: 
local news at :55, network on hour, three 15 min 
local newscasts weekdays, 4 man news stag, 2 mobile 
units. Information hour 5-6 pm, stock reports, com- 
mentary, sports and news. AIR PERSONALITIES 
5-10 am, 2-5 pm, 9 pm -12M. Women's show 10 am - 
noon. Telephone talk show aimed at housewife 2-2:30 
pm. General telephone show 7-7:30 pm. SPORTS: 
major league baseball, college football, local football, 
basketball and golf. Contact Representative for fur- 
ther details. Reed 7/14/67. 

I. PERSONNEL 
Pres. & Gen'l Men -J. McCarthy Miller. 
Operations Manager -David Partook. 
Commercial Manager -Bill Tewell. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 
Southern -Busby. Finch and Woods, Inc, 

3. FACILITIES 
5,000 w.; 1370 ke. Directional -night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 4a, 6a, 7b, 8. 
Rate Protection: 12b. 
Basic Rates: 22b, 23a, 25a, 26, 28a, 29a. 
Contracts: 40a, 46, 47a. 
Comb.: Cont. Discounts: 60e, 60k, 62b, 62e. 
Cancellation: 71a, 73a. 
Affiliated with NBC Radio Network. 
Incombination with WCOA-FM. See rates below. 

TIME RATES 
ER Recd 10/14/66. 

7. PACKAGE PLANS 
AA -Mon thru Sat 6-9 am. 
A -Mon thru Sat 3-7 pm. 
B -All other times. 

1 -MINUTE WEEKLY PACKAGES 
PER WK: 6ti 12 t I8t124t1 

AA ........... _.._-..._.-_ ................... 13 12 11 10 
A 12 11 10 9 
B 11 10 9 8 

20/39 sec: 80% of 1 min. 10 sec: 50% of 1 min. 
CONSECUTIVE WEEK DISCOUNTS 

26 wk -4% 52 wk -8% 
AM/FM COMBINATION 

1 -MINUTE WEEKLY PACKAGES 
AA 17.00 15.50 14.00 12.50 
A . 16.00 14.50 13.00 11.50 
B 15.00 13.50 12.00 10.50 

20/30 sec: 80% of 1 min 10 sec: 50% of 1 min. 
CONSECUTIVE WEEKLY DISCOUNTS 

26 wk -4% 52 wk -8% 
10. SPECIAL FEATURES 

Noon Newa Report -Mon thru Sat noon -12:35 pm 
AA rote. 
Metropolitan News -at :55 from 5:55 am -11:55 pm, 
except 7:55, 11:55 am and 7:55 pm Mon then Fri, 
rotating on major/minor basis, 225.00 per month for 
1 newscast on progressive schedule per day. 
10 -second time signal sandwiched between Metro 
News and NBC News, each 2.75. 13 week minimum 
schedule. 

WCOA-FM 
1966 

R A 
Media Code 4 210 6436 1.00 
WCOA Radio. Inc.. Box 1689, Pensacola, Fla. 32502. 

Phone 904-456-5751, 
I. PERSONNEL 

President -n. McCarthy Miller. 
Manager -William Tewell. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 

3. FACILITIES 
ERP 25.600 w.: 100.7 mc. 
Operating schedule: 6 am -midnight Mon thru Sun. 
CST. 
Antenna ht.: 157 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 40a. 
Affiliated with NBC Radio Network. 
Sold in combination with WCOA. See that listing 
for rates. 

TIME RATES 
ER Recd 10/14/66. 

7. PACKAGE PLANS 
SPOT FREQUENCY PLAN 

PER MO: 90 t1 60 t1 SO tI 
30 sec-.-_-._.._-_.._.....---.... _.._--..---.......-- 270 195 105 

GUARANTEED TIKES 
30 sec -1 per day (6 Der wk), per mo....-.---.-... 100 

FLORIDA 
ROTATING SPOTS 

(Each 2 weeks -11 am -5 pm) 
1 per day (5 per wk), per m0..._-----._ r 75 

8. PROGRAM TIME RATES 
(Each 2 weeks -10-15 min) 

Per mo (6 per wk) ....... _.._--_--_--_-_--_-_--_------. 187.50 
10. SPECIAL FEATURES 

Morning Merry Go Round -Mon thru Fri 6-10 am. 
Spectrum -Mon thru Fri 10 am -4 pm, 
WCOA Showcase -Mon thru Fri 4-10 pm. 
Adventures In Music -Sun thru Fri 10 pm -midnight - 
Per mo, ea (25 min each sponsor) ............. 335 

WMEL 
1962 

Media Code 4 210 6480 9.00 
Wheeler Broadcasting, Inc., Drawer 870. Hollywood 

Blvd., Pensacola, Fla. 32502. Phone 904-433-0062. 
STATION'S PROGRAMMING DESCRIPTION 

WMEL: Programmed for adults and young adults. 
MUSIC: country and western with 1 gospel musical 
selection featured hourly at :50. NEWS: 5 min news- 
cast at :55 each hour. 5 air personalities emcee en- 
tire operation. Emphasis on remote broadcasts from 
shopping centers, grand openings, sponsor's stores 
featuring 5 piece country and western band. Open 
mike audience participation discussing items for sale 
or trade 5I -Sat 10-10:15 am. Sun programming: 
emphasis on religious broadcasts and gospel music. 
COMMERCIAL POLICY: maximum 18 minutes per 
hour. Contact Representative for further details. 
Recd 10/4/67. 

I. PERSONNEL 
General Manager -Ray Toler. 
Sales Manager -Fred Darnell. 
Program Director -T. Tom Toler. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
500 w.; 610 kc. Non -directional. 
Operating schedule: 5 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 4a, 6a, 7b, 8. 
Rate Protection: lob, 11b, 1214 131. 
Basic Rates 22b, 23a, 25a, 26, 2884 29a. 
Contracts: 40a, 46, 47a. 
Comb.; Cont. Discounts: 60e, 60k, 62b, 62e. 
Cancellation: 71a, 73a. 
Affiliated with American Information Network, 

TIME RATES 
Elf 8/1/67 -Reed 10/4/67. 

6. SPOT ANNOUNCEMENTS 
PER MO: I ti 30 ti 60 tl 90 ti 120 t1 150+ 
1 min 3.25 3.00 2.75 2.50 2.25 2.00 
30 sec 2.75 2.50 2.25 2.00 1.75 1.50 

7. PACKAGE PLANS 
3 -DAY PACKAGE PLAN -ROS 

I min 30 see 
50 ti 2.50 2.00 

1 -WEEK SATURATION PLAN -ROS 
50 ti 2.50 2.00 
100 ti 2.00 1.50 

8. PROGRAM TIME RATES 
1 hr I/2 hr 1/4 hr 5 min 

1 ti 70.00 48.00 27.50 12.50 
13 ti 60.00 40.00 22,50 10.00 
26+ 48.00 25.00 15.00 8.00 
1 year contract 10% discount. 

WNVY 
1947 

Media Code 4 210 6525 1.00 
Pensacola Broadcasting Corp.. Plaza °Moe Bldg.. 

Box 8098. Pensacola, Fla. 32505. Phono 305-433- 
5866. 
STATION'S PROGRAMMING DESCRIPTION 

WNVY: Programmed for adults and young adulte. 
MUSIC: general popular, composed of 90% middle- 
of-the-road and standards and 10% current hits, 
vocals and instrumentals, also comedy recorda. Air 
personalities, quips, and talk locally oriented. Per- 
sonalities available for remote pickups. NEWS: 5 
min local and 5 min network per hour. SPORTS: 
3 min per hour local and network. Live college foot- 
ball. 7-9 am 2 men comedy, discussions, interviewe 
and music. 6-7 pm network news and sports- COM- 
MERCIAL POLICY: 18 minutes maximum per hour. 
Contact Representative for further details. Rec'd 
9/25/67. 

I. PERSONNEL 
General Manager -Cleve J. Brien. 
Manager -David Nebel. 
Program Director -Kenny Glenn. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w,; 1230 kc. Non -directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15%: net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, la, 3b, 3c, 3d, 4a, 4c. 5, 6a, 7b. 
Rate Protection: 10a. lla, 12a, 13a, 14a. 15b. 
Basic Rates: 20a, 201, 21a, 21b, 22a, 23a, 241, 25a, 

28c, 29b, 30. 
Contracts: 40a. 41, 42c, 43, 44a. 44b, 47a, 49, 51a. 
Comb.: Cont- Discounts: 60a, 60c, 60e, 601, 62d. 
Cancellation: 70d. 71a, 73b. 
Prod. Services: 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
EH 6/1/68-Rec'd 5/28/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm & 7-10 pm; Sun 6 
am -10 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 6ti 12 ti 1801 24t1 
AA 13.00 12.00 11.00 10.00 
A 12.00 11.00 10.00 9.00 

30 SECONDS 
AA .-._ 10.40 9.60 8.80 8.00 

8.80 8.00 7.20 
ID's: 50% of 1 -min. 
B-50% of A rates. 
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FLORIDA 

Pensocola-W N V Y -Continued 
8. PROGRAM TIME RATES 

Ix 13x 26x 528 
1 hr 75 70 65 60 
1/2 hr 48 43 38 33 
1/4 hr 35 30 27 25 

10. SPECIAL FEATURES 
5 -min news -150% of 1 -min rate. 
Rates do not include line charges. 

WPEX-FM 
1960 

Subscriber to the NAB Radio Code 
Media Code 4 210 6570 7.00 
Frederic T. C. Brewer, Town and Country Plaza, 

Pensacola, Fla. 32505. Phone 432-4775. 

t. PERSONNEL 
Owner -Frederic T. C. Brewer. 
Operating Manager -Bob Fiske. 
Chief Engineer -Kenneth Ginther. 

3. FACILITIES 
ERP 2.960 w.: 94.1 mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht. -410 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2b, 3a, 9a. 9d, 5, 7b. 
Bate Protection: 15h. 
Basic Rates: 20a, 21r, 22a. 
Limit of 6 commercials per hour. 
Affiliated with American FM Network. 

TIME RATES 
Eff Reed 11/28/66. 

8. PROGRAM TIME RATES 
One hour per day, yearly contract, per hour............ 5 

WPFA 
1955 

Media Cede 4 210 6615 0.00 
WPFA Radio. Inc., Box 9127, 4151 N. Pace Blvd., 

Pensacola. Fla. 32505. Phone 904-433-1141. 

I. PERSONNEL 
General Manager -Don Griffith. 
Operations Manager -Charles Dillard. 
Traffic Manager -Jan Nelson. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
South, Southwest -Dora -Clayton Agency, Inc. 
South Florida -Edwin H. Cohen. 

3. FACILITIES 
1.000 w. days: 790 ke. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2h. 3e. 3d. 4a, 5, 6a, 8. 
Rate Protection: 10a. lia. 14a. 
Basie Rates: 20b, 21b, 21d. 22a, 23a, 29b, 25a. 28b. 

28c. 29a. 
Contracts: 40e. 41, 42a, 93. 99a. 45. 97a. 51a, 51e. 
Comb.: Cont. Discounts: 60a, 61e. 62e, 62d. 
Cancellation: 70a. 70e, 71b. 
Prod. Services: 80. 82. 

TIME RATES 
Ell 9/1/68 -Reed 10/7/68. 

6. SPOT ANNOUNCEMENTS 
Ix 250x 500x 750x 1000x 

1 min. 8.00 7.75 7.50 7.25 7.00 
30 sec ............. 6.00 5.75 5.50 5.25 5.00 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 min 

1 a 100 60 40 15 

PERRY (2 AM) 
Taylor County -Map Location E-4 

Bee SRDS consumer market map and data et begin- 
ning of the State. 

WGKR 
1981 

M1Á11 

Subscriber to the NAB Radio Code 
Media Code 4 210 6660 6.00 
Eugene Ketring, Box 779, Hwy. 27. E., Perry, F1e. 

32347. Phone 305-457-1310. 
I. PERSONNEL 

General Manager -Eugene Ketring. 
Station Manager -C. E. Roye. 
Program Director -B. J. Role. 

2. REPRESENTATIVES 
Atlanta -C. H. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w.; 1310 ke. Non -directional. 
Operating schedule: Sunrise -local sunset Mon thru 
Sun. EST. 

4. AGENCY COMMISSION 
15/0 time and talent only; 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
Contracts: 90e. 

1 ti 30.00 21.00 12.00 9.00 
13 ti 27.00 18.90 10.80 8.10 
26 ti 24.00 16.80 9.60 7.20 
52 ti 21.00 14.70 8.40 8.30 
109 ti 19.50 13.65 7.80 5.85 
156 ti 18.00 12.60 7.20 5.40 
260 ti 16.50 11.55 6.60 4.95 
312 ti 15.00 10.50 6.00 9.50 

WPRY 

TIME RATES 
Rates effective . (Card No. 1.) 

Rates received February 26, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 3.00 2.60 104 ti 1.95 1.55 
13 ti 2.70 2.30 156 tl ..... __..._ 1.80 1.40 
26 ti 2.40 2.00 260 ti 1.65 1.25 
52 Li 2.10 1.70 312 Li 1.50 1.10 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 30 min 5 min 

6.00 
5.40 
4.80 
4.20 
3.90 
8.60 
3.30 
8.00 

1954 

Subscriber to the NAB Radio Code 
Media Code 4 210 6705 9.00 
WPRY Radio Broadcasters. Inc.. Box 821, Perry. 

Fla. 32347. Phone 305-458-1400. 

I. PERSONNEL 
Gen'l Mgr. & Owner -Ira W. Brown. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
1,000 w. days. 250 w. nights: 1400 kc. 

Non -directional. 
Operating schedule: 5:00 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40e, 45. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective January 19, 1965. (Card No. 2.) 

Card received October 8. 1965. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 

1 z 1.50 1.25 

8. PROGRAM TIME RATES 
Ix 

1/2 hr 16.00 
1/4 hr 12.00 
5 min 5.20 

2x 3x 5x I3x TFN 
14.00 ..._._ 12.00 
10.00 8.80 7.20 . 7.00 
4.80 4.40 3.60 2.80 2.40 

PINELLAS PARK 
Pinellas County -Map Location E-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Tampa -St. Petersburg 
(including Clearwater, Dunedin, Pinellas 
Park) 

PLANT CITY 
Hillsborough County -Map Location 3.-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPLA 
1949 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 210 6750 5.00 
WPLA Broadcasting Co.. Inc.. Drawer "J," 1607 8. 

Collins St.. Plant City, Fla. 33566. Phone 813- 
752-3123: 752-2476. 

I. PERSONNEL 
Gen'l & Comm'1 Mgr. -Al Berry. 

2. REPRESENTATIVES 
Now York. Chicago, Los Angeles -George T. Hope- 

well. Inc. 
Southeast -Atlanta -David Carpenter Company. 
Florida. Miami -Advertising Representatives. Inc. 

3. FACILITIES 
1.000 w. days; 910 kc. Non -directional. 
Operating schedule: 5 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standard, apply. 
General: la. 2b, 3e. 3d. 9c, 5, 6e. 7b. 8. 
Rate Protection: 10e. lia, 12a, 13e. 14e. 
Basic Rates: 206, 21e, 2ib, 22a, 22b, 23a, 24b, 25a, 

26, 28b, 28c, 29a, 29b, 33c. 
Contracts: 40e, 41, 42b, 49a, 45. 46. 47e. 48, 60, 51a. 
Comb.: Cont. Discounts: 60a, 60c, 61c, 62d. 
Cancellation: 71e, 73a, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 11 ER 2/1/67 -Reed 1/25/67. 
8. SPOT ANNOUNCEMENTS 

30 sea 

1 t 13 ti 52 ti 104 ti rs 
.._ 4.00 3.90 3.80 3.50 2.75 

3.00 2.75 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
260 or 

1 II 13 ti 52 ti 104 ti more 
1 hr 47.00 44.00 41.00 38.00 35.00 
1/2 hr 26.00 25.00 24.00 22.00 20.00 
1/4 hr 15.00 14.00 13.00 12.00 11.00 
10 min 10.50 10 00 9.50 9.00 8.50 
5 min. 7.50 7.00 6.50 6.00 5.50 

POMPANO BEACH 
Broward County -Map Location H-9 

See SRDS consumer market map and data et begin- 
ning of the State. 

See Fort Lauderdale -Holly- 
wood 
(including Oakland Pork, Pompano Beach) 

PORT ST. JOE 
Golf County -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

V/JOE 
1956 

Media Code 4 210 6795 0.00 
Big Bend Brodcasting Corp.. Box 310. Port St. Joe. 

Fla. 32458. Phone 904-226-2426. 904-229-2431. 
I. PERSONNEL 

President -W. S. Dodson. 
General Manager -Bill Lyles. 
Sales Manager -Frank Boycraft. 

3. FACILITIES 
1.000 w. days: 1080 he. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time and talent; no each diseounL 

5. GENERAL ADVERTISING See ended regulations 
General: 2e, 3a, 4a, 5. 6a, 7h. 
Rate Protection: 10h, 11h, 12b, 13h, 14b. 
Basic Rates: 22a, 22h, 23a, 24e. 25a, 26, 28b. 
Contracts: 90a. 95. 96. 97e. 98. 
Comb.: Cont. Discounts: 60e, Ela. 61b, 61e, 62b, 82e. 
Cancellation: 70a 70e. 71a, 73e. 
Sold in combination with WCNH-FM. See that 
listing for discount. 
Affiliated with MRS and ICES Radio Networks. 

TIME RATES 
Eff - Rec'd 1/30/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 76x 151x 260x 312x 480x 

1 min 3.00 2.50 2.25 2.00 1.35 1.30 1.25 
8. PROGRAM TIME RATES 

lx 26x 76x 15Ix 260x 3128 480x 
1 hr 25.00 22.00 20.00 17.50 15.00 
1/2 hr..._... 15.00 14.00 13.00 12.00 11.00 10.00 __ 
1/4 hr 10.00 9.50 9.00 8.50 8.00 7.50 -- 
10 min. 7.50 7.00 6.50 6.00 5.50 5.00 _... 
5 min 6.00 5.50 5.00 4.50 4.00 3.50 3.00 

10. SPECIAL FEATURES 
News Service -Local. Extra charge, 5%. 

PUNTA GORDA 
Charlotte County -Map Location F-8 

See SRDS consumer market map and data et begin- 
ning of the State. 

WCCF 
1961 

Subscriber to the NAB Radio Cede 
Media Code 4 210 6840 4.00 
Charlotte County Broadcasting Corp., Box 277. Punta 

Gorda, Fla. 93950. Phone 813-639-1188. 
Studio: Punta Gorda. Fla. 

I. PERSONNEL 
Pres. & Sales Mgr. -John C. Lots. 

2. REPRESENTATIVES 
Gene Bolles Company. 
Miami -Edwin H. Cohen. 

3. FACILITIES 
1.000 w. days; 1580 Inc. Directional. 
Operating schedule: Sunrise to local sunset. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standard, apply. 
General: la. 2e. 3a, 4e, 5, 6e. 7b. 
Rate Protection: 15b. 
Basic Rates: 24b, 25a, 26. 28b. 29e. 30. 
Contracta: 40a, 44e. 45, 97e, 51e. 
Comb. Cont. Discounts: 60e. 60e, 61c. 
Cancellation: 71a, 73a. 
Prod. Services: 80. 82. 
Affiliated with MBS. 

TIME RATES 
FIT Reed 9/9/68. 

6. SPOT ANNOUNCEMENTS 
I min () I min (u) 

1 a 6.00 9.50 260 z 9.50 3.00 
13 x 5.75 9.25 312 x 4.25 2.75 
26 x 5.50 4.00 365 z 4.00 2.50 
52 x 5.25 3.75 500 a 3.75 2.25 
104 a 5.00 3.50 1000 x 3.25 1.75 
156 a 4.75 3.25 () 30 sec or less. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

I min (`) 
50 ti 187.50 112.50 
100 ti 325.00 175.00 () 30 sec or less. 

QUINCY (1 AM; 1 FM) 

Camden County -Map Location D-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

WCNH 
1947 

Media Code 4 210 6885 9.00 
Big Bend Broadcasting Corp.. Box 630. Quincy, Fla. 

32351. Phone 305-627-6700: 627-6800. 

I. PERSONNEL 
Pres. & Gm') Mgr. -William S. Dodson. 
Station Manager -Hoyt Brown. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

S. FACILITIES 
1,000 w. days, 250 w. nights: 1230 kc. 

Non -directional. 
Operating schedule: 5:30 am -11:00 pm. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regali n.... 
NAB Radio Code Advertising Standards apply. 
General: lb. 2b, 3h. 4e. 9d, 5, 6a. 
Rate Protection: 104. 11e, 13d, 19d, 15b. 
Basic Rates: 21h. 29h. 
Contracts: 40e. 44a. 94h. 
Comb.: Cont. Discounts: 600, 61c, 62d. 
Cancellation: 70a, 70c, 71e. 
Prod. Services: 80. 82. 
Affiliated with MRS and RES Radio Networks, 
Member: Southeastern Key Market Network. 
Combination AM and FM -add 33-1/3% to WCIsa- 
AM applicable rate. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 2/15/67 -Reed 2/20/87. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 z 3.00 104 x......._.._.._.._...._ 2.20 
13 x 2.80 116 x 2.00 
26 z 2.60 260 z..._....... .......... 1.65 
52 z 2.50 312 x..........._.._..__.._. 1.50 

7. PACKAGE PLANS 
30 SECOND SATURATION 

100 ti. per mo _._..__ 125 
10 sec tie in with Network Sponsors, ea.._._.___ 1 

8. PROGRAM TIME RATES 
t hr 1/2 hr 1/4 hr 5 min 

1 z..._ 30.00 18.00 12.00 8.50 
13 a 28.00 16.50 11.00 6.00 
26 z 26.00 15.00 10.25 5.50 
52 z 22.00 14.00 9.50 5.00 
104 z 20.00 13.00 9.00 4.50 
156 z 17.50 12.00 8.50 4.00 
260 z 16.00 11.00 7.25 3.50 
312 z 15.00 10.00 6.00 3.00 

WCNH-FM 
1966 

Media Code 4 210 6886 7.00 
Big Bend Broadcasting Corn.. Box 630. Quinn.y FL. 

32351. Phone 305-627-6700: 827-8800. 
I. PERSONNEL 

President -William 8. Dodson. 
Station Manager -Bort E. Brown. 
Sales Manager -Monte Bitner. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
ERP 3.000 w.: 101.7 mc. 
Operating schedule: Mon thru Sat 6 am -11 pm. EST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only: payable 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
See WCNH listing for coded regulations. 
10% discount when sold in combination with WJOE. 
Port St. Joe. Fla. 
Combination AM and FM -33-1/3% to WCNH-AM 
applicable rate. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 2/15/67 -Reed 2/20/67. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 z. 6.00 156 z _._.._ 9.00 
13 x 5.50 260 z..........._.._.._.._ 3.50 
26 z 5.00 312 z..........._.._.._.._.. 3.00 
52 z 4.50 360 z._ 2.50 

8. PROGRAM TIME RATES 
1 hr 

1 z 25.00 
13 z........... ............ 20.00 

52 z._.._............__.._...._....... 15.00 
156 z......._.._.._.._.._.._.._.._ 13.00 
260 z 12.00 
312 z 11.00 
360 z 10.00 

10. SPECIAL FEATURES 
Agricultural Weather Wire -regular rates plus .90 ea. 

RIVIERA BEACH 

1/2 hr 1/4 hr 5 min 
15.00 12.00 7.00 
19.00 11.00 6.50 
13.50 10.00 6.00 
12.00 9.00 5.50 
11.00 8.00 5.00 
10.00 7.50 4.50 
9.00 7.00 4.00 
7.50 5.00 3.00 

Palm Beach County -Map Location H-8 
See SRDS consumer market map and data et tegln- 
ning of state. 

See West Palm Beach 
(including Lake Worth, Palm Beach, and 
Riviera Beach) 
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ST. AUGUSTINE (2 AM; 1 FM) 
St. Johns County -Map Location G-4 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

WETH 
1954 

Media Code 4 210 6930 3.00 
D & It Broadcasting Corp., Exchange Bank Bldg., 

Cathedral Place, St. Augustine. Fla. 32084. Phone 
904-829-1420. 

I. PERSONNEL 
Vice-l'res. & Gen'l Mgr. -Rea L. Holman. 
Program Director -Sandy Holman. 

2. REPRESENTATIVES 
Vic Piano Associates. Inc. 

3. FACILITIES 
1,000 ss. days; 1420 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a. 4a, 5, 6a, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20b. 21c, 22a, 23b, 29b. 
Contracta; 41, 45. 46, 47a. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 80, 81. 32. 

TIME RATES 
No. 5 ER 12/1/67-Rec'd 2/1/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 260x 520x 

1 min 4.00 3.00 2.70 2.50 2.25 2.00 
30 sec 3.20 2.40 2.15 2.00 1.80 1.60 

7. PACKAGE PLANS 
ROS SPOTS -ETA 

5ti 10 t 15t1 20 t) 
1 min 4.00 3.00 2.70 2.50 
30 sec 3.20 2.40 2.15 2.00 
10 sec -ID's: 50% of 1 -min. 
To be used within 7 days. 

WFOY 
1936 

Subscriber to the NAB Radio Cede 
Media Code 4 210 6975 8.00 
Ponce de Leon Broadcasting Co., Box 588, Magnolia 

Ave., St. Augustine, Fla. 32084. Phone 904-829- 
3416. 

I. PERSONNEL 
General Manager -John E. Bernhard. Jr. 
Commercial Manager -Fred H. Schilling. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 6 am -12:05 pm. EST. Partial simulcast operation. Simulcast 9 am -noon & 
3:30-6:30 pm. For non -simulcast facilities see 
WFOY-FM. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a. 2b. 3a, 3d, 4a. 4d. 5, 6a. 7b, 8. 
Rate Protection: 10a, lia, 12b, 13b, 14b, 15a. 15b, 

16. 
Basic Rates: 20b. 21a, 216, 2Id, 22b, 23a, 24b, 26, 

28h, 28c. 29a, 29b, 30, 32b, 33b. 
Contracta: 40a, 41, 42a, 42e, 46. 4714 51e. 
Comb.; Cont. Discounts: 60d, 60h, 601, ß1a, 62b. 
Cancellation: 70a. 70c, 71b, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS. 

TIME RATES 
ER Reed 8/28/68. 

6. SPOT ANNOUNCEMENTS 
1 min, fixed 2.50 1 min, ROS 2.15 

7. PACKAGE PLANS 
ROS, WITHIN 10 DAYS: 40 ti 80 ti 
1 min80 
ROS, WITHIN 5 DAYS: IO see 20 see 

50 
t 

PROGRAM 
50 75 

TIME RATES 8. 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 55.00 27,50 15.00 7.50 4.50 

W F O Y -FM 
Media Code 4 210 6976 005 
Ponce de Leon Broadcasting Co., Box 588, Magnolia 

Ave., St. Augustine, Fla. 32084. Phone 904-829- 
3416. 

I. PERSONNEL 
Ires. & Mgr. -John E. Bernhard, Jr. 
Program Director -Mrs. Frankie C. Walker. 
Sales Manager -Fred Schilling. 

3. FACILITIES 
ERP 2,650 w.; 97.7 mc. Stereo. 
Operating schedule: 9 am -midnight daily. EST. 
Antenna ht : 178 ft. above average terrain. 
Partial simulcast operation. Operated separately noon - 
3:30 pm & 6:30 pm -midnight. For simulcast facilities 
see WFOY. 

4. AGENCY COMMISSION 
15/0; tisse only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio ('ode Advertising Standards apply. 
General: 3a, 3d, 4a. 5. 6a, 7h, 8. 
Rate Irotection: 10a, ltd. 12d, 13d, 14d. 
Basic hates: 20a, 2Id, 22a, 22b, 23a. 14e, 28, 286. 

28c. 
Contracts: 40a, 91, 46, 47a, 48. 
Comb.: Cont. Discounts: 61b. 
Cancellation: 71b, 72, 73b. 
Prod. Services: 81, 82. 
Affiliated with CBS. 

TIME RATES 

Rates are identical to WFOY. See that listing. 

ST. PETERSBURG 
Pinellas County -Map Location E-7 

See SUDS consumer market map and data at begin- 
ning of the State. 

See Tampa -St. Petersburg 
(including Clearwater, Dunedin, Pinellas 
Park) 

SANFORD 
Seminole County -Map Location G-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WIRR 
1947 

NAB 

Subscriber te the NAB Radio Code 
Media Code 4 210 7020 2.00 
W'PRit. Box 1568. Seminole Broadcasting Center, 

E. Celery Ave., Sanford, Fla. 32771. Phone 305- 
322-6112. 
STATION'S PROGRAMMING DESCRIPTION 

WTRR: Programmed for young adults and house- 
wives. 25-45. 
AIR PERSONALITIES handle all segments. NEWS: 
every 20 min and 5 min on hour. Headlines, 
weather, sports at :20. Civic news at :40. MUSIC: 
blend of general pop and middle-of-the-road. TALK: 
11:30 am -12:30 pm weekdays. Interviews, civic news, 
commentaries. Ethnic: Negro request show and civic 
news 6:30-7:30 pm M -Sat, Sun 10:15-11 am recorded 
and live spirituals. SPORTS; local college and high 
school football, FARM: M -Sat 12:05-12:15 pm 
county agent, nome demo agent, local reports, Inter- 
views. COMMERCIAL POLICY; 10 minute sepa- 
ration all accounts. Contact Representative for fur- 
ther details. Rec'd 7/13/67. 

I. PERSONNEL 
General Manager -Myron A. Beck. 

3. FACILITIES 
1,000 w. days, 250 w, nights; 1400 kc. 

Non -directional. 
Operating schedule: 6:00 am -midnight weekdays; 
7:00 am -10:00 pm Sun. 

4. AGENCY COMMISSION 
15/0 time only; 15 days. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 4a, 5, 6a. 7b, 8. 
Rate Protection: 10g, 11g, 12a, 14a. 
Basic Rates: 20b, 21a, 21d, 22b. 23a, 25a, 28b, 28e. 
Contracts: 40a, 41. 45. 96. 47a. 
Comb. Cont. Discounts: 60a, 60f. 
Cancellation: 70a, 70c, 71a, 72, 73a, 
Prod. Services: 81, 82. 
Rates and discounts based on volume ordered. 
Affiliated with KISS and NAS Radio Network,. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 7/1/66-Rec'd 8/29/66. 
6. SPOT ANNOUNCEMENTS 

WEEKLY 
I ti 4ti 7ti 14 ti 28t1 56 t1 112 ti 

1 min 4.00 3.50 3.00 2.70 2.40 2.10 1.80 
30 sec 3.00 2.50 2.00 1.80 1.60 1.90 1.20 

MONTHLY 
30 ti 50 ti 100 ti 200 ti 

1 min 2.70 2.40 2.10 1.80 
30 sec 1.80 1.60 1.40 1.20 

YEARLY 
300x 500x 1000x 2000x 

1 min 2.70 2.40 2.10 1.80 
30 see 1.80 1.60 1.40 1.20 

RUN OF' SCHEDULE 
(15/20 seconds) 

10 per day, each . 1.60 1.60 
50 per month, each. 1.35 
100 per month, each .- 1.20 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 5 min 

1 x. 40.00 24.00 14.40 7.20 
DISCOUNTS 13x- 5% 52x-15% 156x-30% 

260-10% 104x-20% 260x-40% 

SARASOTA -B RADENTON 
(6 AM; 2 FM) 
Sarasota, Sarasota County -Map Location F-8 
Bradenton, Manatee County -Map Location F-7 

Ste SILOS consumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide qua' 
coverage of the entire area or cities involved. It la 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

WBRD 
1957 

BRADENTON 
Media Code 4 210 7065 7.00 
Sunshine State Broadcasting Co.. Inc , Box '.038, 

Bradenton. Fla. 33505. Phone 813-748-2183, 
I. PERSONNEL 

Pres. & Mgr. -Robert R. Nelson. 
Sales Manager -Art Schofield. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Miami -Advertising Representatives. Inc. 

3. FACILITIES 
1.000 w. days; 1920 kc. Directional. 
Operating schedule: 6:00 am -local sunset. EST 

4. AGENCY COMMISSION 
15'7x: no rash discount. 

5. GENERAL ADVERTISING See cored regulations 
General: la, 3a, 3b, 9a, 4d, 5, 6a, 7b. 
Rate Protection. 106, 11b, 12b, 136, 14h. 
Basic Rates: 22a, 22h, 23a, 29b, 25a, 26. 29a. 
Contracts: 400, 45, 46. 
Comb.: Cont. Discounts: Bob. 
Cancellation: 70a. 70e, 71a, 73a. 
Affiliated with ABC Network Iogram Service Plan. 

TIME RATES 
Rates effective April 1, 1965. (Card No. 3.) 

Card received April 5, 1965. 
6. SPOT ANNOUNCEMENTS 

1 DI1NUTE OR LESS 
1 ti 5.15 260 tt........_._.._.._.._... 5.90 
26 U 4.80 312 U..-_.._._...... 3.10 
52 ti 
104 ti 4.10 829 ti ......... 2.65 
158 ti 3.75 1000 U.... ._..... . 

1.50 

7. PACKAGE PLANS 
SATURATION SPOT ANNOUNCEMENTS 

PEIL WK: 1 min 30 sec 1 min 30 sec 
12 ti......._... 48.00 30.00 48 ti..-_...__ 158.88 105.60 
24 ti..._....... 90.00 57.60 60 ti 183.00 120.00 
36 tl 127.80 82.80 100 ti....._... 297.75 175,00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 U ........... _.._.._..._ 50.00 30.011 20.00 12.00 8.00 
26 lí._.._.. ....... _.__... 96.00 27.50 18.50 11.25 7.50 
52 U 92.00 25.00 17.00 10.50 7.00 

156 U..... ........ 34.00 
280 U. 30.00 
312 ti....._.._...._.._ 26.00 
365 ti .......... _.._..._ 22.00 
624 ti._.._...._ 18.00 

10. SPECIAL FEATURES 
Newscasts -5 minutes on the hour. 

NEWSCASTS 
5 minutes 

W B R D -FM 

22.50 15.50 9.75 6.50 
20.00 14.00 9.00 6.00 
18.50 11.50 8.25 5.50 
16.00 10.00 7.50 5.00 
13.50 8.50 6.75 4.50 
11.00 7.00 6.00 4.00 

6.00 

1963 
BRADENTON 

Media Code 4 210 7066 5.00 
Sunshine State Broadcasting Co., Inc., Box 1038. 

Bradenton. Fla. 33505. Phone 813-748-2183. 
I. PERSONNEL 

Prea. & Gen"' Mgr. -Robert R. Nelson. 
Sales Manager -Art Schofield. 

2. REPRESENTATIVES 
Frederick W. Smith. 
Miami -Advertising Representatives, Inc. 

3. FACILITIES 
ERP 26,000 w.; 103.3 mc. 
Operating schedule: 6:00 am -midnight Mon thru 
Sat; 7:00 am -midnight Sun. EST. 
Antenna ht.: 144 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

S. GENERAL ADVERTISING See ended regulations 
See WBRD listing for coded regulations. 
Affiliated with SOBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Ratea effective (Card No. 1.) 
Card received April 22, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 see 

1 ti _., 6.00 4.80 3.00 
13 ti 5.85 4.70 2.85 
27 ti 5.70 4.60 2.70 
53 ti 5.55 4.50 2.55 
105 ti 5.40 4.40 2.40 
500 ti 5.25 9.30 2.25 
750-1000 ti 5.00 9.00 2.00 

7. PACKAGE PLANS -1 min- -30 sec- -10 see - 
PER WK: ea tot ea tot ea tot 
7 ti 5.90 41.30 4.75 33.25 2.90 20.30 
14 ti 5.75 80.50 4.65 65.10 2.85 39.90 
21 ti 5.60 117.60 4.55 95.55 2.80 58.80 
28 ti 5.45 152.60 4.45 129.60 2.65 74.20 
35 ti 5.30 .85.50 9.35 152.25 2.60 91.00 
42 ti 5.15 216.30 4.25 178.50 2.55 107.10 
99 ti 5.00 245.00 4.15 203.35 2.50 122.50 
100 ti 9.75 475.00 9.00 400.00 2.30 230.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

I tl......._...._ 50.00 30.00 20.00 12.00 8.00 
13 ti. _ 98.00 27.50 18.50 11.25 7.75 
27 U._. ........... _...._- 42.00 25.00 17.00 10.50 7.50 
53 ti.. ......... _..._._ 38.00 22.50 15.50 9.75 7.25 
105 ti 39.00 20.00 14.00 9.00 7.00 
500 ti 30.00 18.50 11.50 8.25 6.75 
750-1000 ti 26.00 16.00 10.00 7.25 6.00 

WKXY 
1949 

SARASOTA 

RAjB 
Media Code 4 210 7110 1.00 
Sarasota Broadcasting Co.. P. O. Box 2500, 2500 20th St.. Sarasota, Fla. 33578. Phone 958-1151. 

I. PERSONNEL 
Pres. & Gen'I Mgr. -A. G. Fernandes. 
Sales Manager -Jun Angel. 
Program Manager -Charles Fernandez. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 
Miami -Edwin H. Cohen. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 930 ke. 

Directional -separate patterns day end night. 
Operating schedule: 6:00 a.m. to mldnlghL EST. 

4. AGENCY COMMISSION 
15/0 time only 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 9d, 5, 61, 71), 8 
Rate l'rotection: 16. 
Basic Rates: 20h, 21a, 21b, 22b, 23a, 29a, 24c, 25a, 

26. 27, 28c, 29a, 30, 33a. 
Contracts: 40a, 41, 926, 44b, 45, 46, 47a, 48, 51a, 

51c. 
Comb.: Cont. Discounts: 60a, 60d, 801. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
No. 10 ER 7/1/68 -Reed 6/7/88. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

PER YR: 
1 x 5.00 260 x 3.10 
26 x 4.75 312 x 3.00 
52 x 9.20 385 x 2.95 
104 x 3.70 520 x 2.75 
156 x 3.25 780 x 2.80 
208 x 3.15 1000 x 2.50 

7. PACKAGE PLANS 
1 MINUTE OR LESS 

PER WK: 
10 ti 41.00 35 ti 128.00 
12 tl 48.50 40 ti 140.00 
15 ti 60.00 50 ti 167.50 
20 ti 78.00 60 ti 195.00 
25 ti 95.00 75 ti 221.25 
30 ti 111.00 100 ti 270.00 
PER MO: 
40 ti 148.00 75 ti 251.25 
95 ti 164.25 100 tL 320.00 
50 ti 186.00 125 il 388.75 
60 tL 210.00 150 ti 432.50 

FLORIDA 
8. PROGRAM TIME RATES 

1 hr 1/2 hr I/4 hr IO min 5 min 
1 x 50 30 20 17 12 

DISCOUNTS 
26x-10% 104x-15% 260x-25% 
52x-12-1/2% 156x-20% 312x-30% 

9. PARTICIPATING PROGRAMS 
Sound Off -Mon thru Fri 6:30-7:30 pm. 1 minute 
5.00. 

10. SPECIAL FEATURES 
5 minute news, sports, weather 5 

WSAF 
1960 

SARASOTA 

R A 

Media Code 4 210 7155 6.00 
Stewart Broadcasting Co., Box 338, Sarasota, Fla. 

33578. Phone 813-955-3308. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Charles A. Stewart. 
Station Manager -Ansel Chaney. 

2. REPRESENTATIVES 
Vic l'iano Associates. Inc. 
Southern -David Carpenter Company. 

3. FACILITIES 
1,000 w. days; 1220 be. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply 
General: lb, 2a, 2b. 3a, 3b, 3c, 3d, 9a, 5, 6a, 7b, 8. 
ltato Protection: 15b. 
Basic Rates: 20a, 21a, 21b, 21d, 22a, 23a, 29b, 24c, 

25a, 28a, 29a. 
Contracts: 40a, 41, 42a, 43, 44a, 95, 46, 47a, 48, 

49. 50, 51a. 
Comb.; Cont. Discounts: GOc, 60f, 601, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 4/1/66 -Reed 3/28/66. 
6. SPOT ANNOUNCEMENTS 

Ix 52x I04x 156x 260x 312x 520x 
1 min 6.00 5.50 5.00 4.50 3.50 3.25 3.00 
30 sec 4.50 4.15 3.75 3,40 2.65 2.50 2.25 

7. PACKAGE PLANS 
PER WK ROS: 10 ti I5tl 20tí 2501 3081 

min 4.00 3.75 3.50 3.25 3.00 
30 sec 3.00 2.80 2.65 2,50 2.25 

9. PARTICIPATING PROGRAMS 
Public Opinion -Mon thru Sat 4-5 & 5:30-6:30 Dm, 
1 min fiat 8.50. 

10. SPECIAL FEATURES 
5 min news at :55 1 min rate+2.50. 
News headlines at :28 1 min rate+1.25. 
Weather reports at :15 1 min rate -I-1.25. 
Marine weather at :45 1 min rate+1.25. 
News -Mon thru Fri 5-5:30 pm, 4 mina. 6.00. 

WSPB WSPB-FM 
less 1966 

SARASOTA 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 210 7200 0.00 
Worth Communications, Inc., Drawer Z, City Island, 

Sarasota. Fla. 33578. Phone 813-388-2131. 
I. PERSONNEL 

President -Worth Kramer. 
Vice-Pres. & tien'1 Mgr. -W. W. Van Steenburgh. 
Sales Manager -Joseph G. Fitzgerald. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
South, Southwest -Dora -Clayton Agency, Inc. 
Miami -Advertising Representatives. Inc. 

3. FACILITIES 
1,000 w. days, 250 w, nights: 1450 ka. 

Non -directional. 
Operating schedule: 6:00-12:10 am. EST. 
FM -ERP 3,000 w.; 106.3 mc. 
Operating schedule: Same as AM. 
Antenna ht.: 180 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time, luth of following month. 

S. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10d, ltd, 12d. 13d, 14d, 16. 
Basic Rates: 20h, 21a, 226, 23a, 29a, 24c, 25a, 26, 

27, 28a, 29a, 29b, 30, 33a. 
Contracts: 40a, 41. 44b, 45, 48, 97b, 48, 51a, 51e, 
Comb. Cont. Discounts: 80b, 80e. 80i, 82d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 13 ER 4/1/88-Rec'd 3/15/68. 
A - Mon thru Sat 6-10 am & 3-7 pm; Sun 7 am - 
1 pm. 
B -- Mon thru Sat 10 am -3 pm & 7-8 pm; Sun 1-8 
Dm. 
C -Daily 8 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

PER WK: I ti 611 12 ti 18ti 2481 30+ 
1 min 7.00 6.65 6.30 5.95 5.60 5.25 
30 sec 5.25 4.90 4.75 4.50 4.20 3.90 
10 sec 3.50 3.25 3.15 2.90 2.80 2.85 

CLASS B 
1 min ....... 8.30 5.95 5.85 5.30 5.00 4.80 
30 sec 4.80 4.50 9.25 3.95 3.80 3.55 
10 sec 3.15 2.90 2.80 2.70 2.50 2.40 

CLASS C 
1 min 9.65 4.45 4.20 3.95 3.75 3.50 
30 sec 3.50 3.40 3.20 2.90 2.80 2.70 
10 sec 2.35 2.15 2.10 2.05 1.85 1,75 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 wk -10% 39 wk -15% 52 wk -20% 
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FLORIDA 

Sarasota -Bradenton- 
W S P B, W S P B -FM -Continued 
7. PACKAGE PLANS 

ROS FULL EXPOSURE 
(Equal number of spots in A, B & C) 

4+ CONSEC W K8: I min 30 see IO see 
Plan I SO tL _..._. 100 80 80 
Plan II, 15 tl _.......»...._....._..._... 60 48 38 

SATURDAY/SUNDAY SATURATION -ROS 
(6 Sat/8 Sun) 

12 ti _..._.._.._...._....._ 98 36 24 
8. PROGRAM TIME RATES 

CLASS A 
PER WK: 1 hr 1/2 hr 1/4 hr 10 min 5 min 2 min 
1 tL 50.00 30.00 20.00 16.00 12.00 7.50 
6+ _ 45.00 27.00 18.00 14.50 10.50 6.75 

CLASS B 
1 tL.__.._... 45.00 27.00 18.00 15.00 11.00 7.00 
6+ 40.00 24.00 16.00 13.50 10.00 6.26 

CLASS C 
1 ti..._...._ 37.00 21.00 15.00 12.00 9.00 6.00 
6+ ..._ 33.00 19.00 13.50 11.00 8.00 5.50 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 wk -10% 39 wk -15% 52 wk -20% 
Usage supplementary to original contract earns ap- 
plicable frequency discount. 

WTRL 
1946 

BRADENTON 

Subscriber to the NAB Radio Code 
Media Code 4 210 7245 5.00 
Fletcher -Mitchell Corp.. Box 1080. Memorial Pier, 

Bradenton. Fla. 33508. Phone 748-1107, 743-1490. 
I. PERSONNEL 

Vice-Pres. & Oen'l Mgr. -David W. Albright. 
Commercial Manager -Richard D. Lundy. 
Program Director -Bob Keehn. 

2. REPRESENTATIVES 
Southeast -Busby. Finch and Woods. Inc. 
Miami -Edwin H. Cohen. 

3. FACILITIES 
250 w.; 1990 ke. Non -directional. 
Operating schedule: 5:30 am -midnight. EST. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 9a, 4e, 4d, 5, 6e. 7b. 8. 
Rate Protection: 10a. llb, 12a. 13b, 14a, 15b, 16. 
Basic Rates: 20a, 21a, 22b, 23a, 24b, 25a, 26, 27, 

28b. 29s, 30. 
Contracts: 40e. 49a. 45. 46. 47a. 51e. 
Comb.: Cont. Discounts: 60a. 601, Bla, 62d. 
Cancellation: 71a. 72. 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with KBS and MBS Radio Networks. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 15. 1962. (Card No. 6.) 
Purl received January 31, 1962. 

8. SPOT ANNOUNCEMENTS 
1 min I min 

or leu or Nu 
1 L._..._ 4.40 365 z 2.90 
28 x 4 20 730 L 2.60 
52 x._..._»»__.__ 4.00 1000 x......... 2.30 
104 3 75 2000 z 2.10 
156 L 3 55 3000 z 1 90 
280 z__ 3 30 4000 x 1 85 
312 L........_»»_...`..._ 3.10 5000 z 1 50 

7. PACKAGE PLANS 
SATURATION PACKAGE 

Per week: 1 min. 30 sec. 1 min. 30 see. 
12 spots.. 47.40 31.20 48 spots 158.40 105.80 
24 spots.. 90.00 57.60 60 spots 183.00 120.00 
38 snots.. 127.80 82.80 100 spots 295.00 180.00 

0. PROGRAM TIME R 
hr 1/2 1/4 hr 10 min 5 min 

1 L.._ __. 44.00 27.30 17.80 10.70 7.70 
DISCOUNTS 

13x- 5% 52x-15% 156x-25% 
26x-10% 104v-20% 260x-30% 

10. SPECIAL FEATURES 
Special Newscasts 

10 -second flashes. each. _____ 1.50 
Time flashes. minimum 5 per day, each_. 1.50 
WTRL newscasts, each. 5.50 

WYND 
1961 

SARASOTA 
Media Code 4 210 7290 1.00 
Surf Row Radio, Box 3618, 2101 Hammock Pl., Sara- 

sota, Fla. 33578. Phone 813-958-5561. 
I. PERSONNEL 

President -Edward Carlisle. 
Sales Manager -Jim Rinehart. 
Program Director -Johnny Dark. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
Florida -The Robinson Company, Inc. 
Pennsylvania. Maryland, Washington, D. C., Rich- 

mond, Va.-Dome-Messervey Co., Inc. 
3. FACILITIES 

500 w. days: 1280 ke. Directional. 
Operating schedule: 0 am -local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 
2% discount if paid by 10th of following month. 
6% carrying charges compounded monthly if not paid 
within 60 days of first billing date. 

8. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 9a. 4c. 5. Os. 
Rate Protection: 109.:1a, 12a, 13a. 14e. 15e. 
Basic Rates: 20a. 2Ia. 22a, 23a, 24b, 24en, 25a, 28, 

27. 28a, 28c, 29a. 33b. 

Contracts: 40a. 41, 42b, 49a, 45, 98, 47e. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 70a, 70e. 73a. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft Recd 8/29/68. 
8. SPOT ANNOUNCEMENTS 

Ix Iix 2Ix 26x SIX 36-40 
1 min. 6.00 5.30 4.80 4.30 3.80 3.30 
30 see ...... 4.75 4.25 3.75 3.25 2.75 2.25 
15 sea 2.75 2.50 2.25 2.00 1.75 1.50 
ID's 2.25 2.00 1.75 1.50 1.25 1.00 

8. PROGRAM TIME RATES 
Ix 19x 26x 52x 104e 208x 312x 

1 hr 59.45 51.15 48.75 43.15 39.30 35.75 31.00 
1/2 hr 32.45 30.55 28.80 26.65 24.20 21.70 18.95 
1/4 hr 21.55 20.35 19.15 17.90 16.15 14.40 12,25 
10 min. 18.20 14.85 13.50 12.10 10,85 9.45 8.10 
5 min.._ 10.85 10.30 9.75 9.10 8.15 7.15 8.35 

DISCOUNTS 
13 wk -4% 26 wk -7% 

SEBRING (2 AM; 1 FM) 

52 wk -10% 

Highlands County -Mop location G-7 
See SRDS consumer market snap and data at begin- 
ning of the State 

WANZ (FM) 
(formerly WSEB-FM) 

1967 
Media Code 4 210 7310 7.00 
Erway Broadcasting Corp.. 2500 S. Lakeview Dr., 

Sebring. Fla. 33870. Phone 813-385-5151. 
I. PERSONNEL 

President -Guy S. Erway. 
General Manager -J. A. (Jim) Robinson, IV. 
Program Director -Carol L. Parks. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
ERP 3.000 w.: 105.5 mc. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 150 ft. above average terrain. 
Partial simuleast operation. Operated separately 6 
am -noon & I pm -midnight Mon thru Fr1; all day 
Sat & Sun. For simulcast facilities see WSEB. 

4. AGENCY COMMISSION 
15/0 time only. 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 3a, 3b, 3d, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. lie. 12e. 13e, 14e, 15b, 16. 
Basic Rates: 20a, 20b, 21a, 21c, 21d, 22a, 23b, 24b, 

25a. 26. 28b. 28c, 29a, 30, 32b, 33d. 
Contracts: 40a, 41, 42b, 42d, 44a, 44b, 46, 47a, 48, 

49. 50, 51a, 51b, 51c. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 601, 61a, 61b, 

82b. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
AM facilities: WSEB. 
Sold in combination with WSEB. See that listing. 

TIME RATES 

Rates are identical to WSEB. See that listing. 

WJCM 
1950 

Media Code 4 210 7935 4.00 
Highlands Radio. Inc., Mango and So. Commerce 

St., Sebring, Fla. 33870. Phones 813-385-7149. 
7140. 

I. PERSONNEL 
President -Jim Blackman. 
General Manager -Jack Hughes. 

2. REPRESENTATIVES 
Dora -Clayton Agency, Inc. 

3. FACILITIES 
1,000 w.; 900 kc. Non -directional. 
Operating schedule: 8 am -Meal sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2b. 3a, 3b, Sc. 3d, 9a, 4d, 5. 8a, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g. 14g, 15b. 
Basic Rates: 20b, 21a, 21b, 22b, 23a, 28, 28b, 

28e. 33b. 
Contracta: 90e. 51a. 
Comb.; Cont. Discounts: ß1b. 82d. 
Cancellation: 70a. 70e, 71b, 73a. 
Prod. Services: 80. 81, 82. 
Afllllated with KBS Radio Network. 
Member; Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAM; 

Rates effective January 1. 1966. 
Rates received January 17, 1966. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

50 ti.._.._._.-._........_ 2.00 301+ ..._......_....____. 1.50 
90 -second announcements -1.25. 
20 -second announcements -1.00. 
10 -second announcements -.85. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 40.00 24.00 16.00 12.00 7.50 

WSEB 
1959 

Media Code 4 210 7380 0.00 
Erway Broadcasting Corp., 2500 S. Lakeview Dr. on 

Lake Jackson, Sebring, Fla. 33870. Phone 813-385- 
5151. 

I. PERSONNEL 
President -Guy S. Etway. 
General Manager -J. A. (Jim) Robinson IV. 
Program Director -Carol L. Parks. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. Non -direc- 
tional. 
Operating schedule: 6 am -midnight. EST. 
Partial simulcast operation. Simulcast noonI em Mon 
thru Fri. For non -simulcast facilities see WANZ 
(FM). 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d. 4a, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14e, 15b. 
Basic Rates: 20e, 20b. 21a, 21b, 21d, 22e. 23a. 24b, 

25a. 28. 28b, 29a, 30, 33d. 
Contracts: 40e, 41, 42b, 42d, 44a, 44b. 45, 46, 47e, 

48, 49, 50, 51a, 51e. 
Comb.; Cont. Discounts; 60a, 80d, 60e, 60f, 601, 61a, 

62b. 
Cancellation: 70b, 70d. 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
FM facilities; WANZ (FM). 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 ER 11/1/66 -Reed 11/14/66. 

6. SP WKNNOUNCEMENTSPEBti 
1 min. 4.00 

DISCOUNTS 
13 wk -5% 28 wk -10% 

8. PROGRAM TIME RATES 
Ix I9x 26x 156x 

5 min. __ 7.50 7.00 6.50 6.00 
1/4 hr ............ ____ 15.00 14.00 12.00 10.00 
1/2 hr..._...._._......... 24.00 20.00 18.00 16.00 
1 hr 40.00 35.00 15.00 25.00 

WSEB/WANZ (FM) COMBINATION 
1-1/2x regular rate. 

12 ti 24 ti 35+ 
3.00 2.00 1.50 
2.00 L50 1.00 

SOUTH DAYTONA 

52 wk -15% 
260e 
5.50 
8.00 

14.00 
20.00 

Vulusia County --Slap location G-5 
See Slit . consumer market map and data at begin- 
ning of the State. 

See Daytona Beach 
(including Ormond Beach, South Daytona) 

STARKE 
Bradford County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPXE 
A Sanders1957 Station 

Media Code 4 210 7425 3.00 
Sanders Enterprises. Inc., Drawer 520, Starke, Fla. 

32091. Phone 904-964-5001. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -John Sanders. 
Vice-Prea. & Women's Dir. -Lee (Mrs. John) Sanders. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1000 w.: 1490 kc. Non -directional. 
Operating schedule: 5 am -10 pm. EST. 

4. AGENCY COMMISSION 
15/0; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General la, 2b, 3a, 3d. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12e, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 21d, 22a, 22b, 24b, 25a. 28b. 

28c, 29a, 30. 
Contracts: 40a, 41. 44a, 45. 46. 47a. 48. 50. 51e. 
Comb.: Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 70b. 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with KBS and MBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/88 -Reed 6/3/68. 
6. SPOT ANNOUNCEMENTS Ix ISx 26x 52x 156x 365x 

1 min/less.... 3.75 3.50 3.25 3.00 2.75 2.50 (t No frequency discounts for time segments 6:30- 
8:30 am, 11:30 am -1:30 pm, 4-8:30 pm. 

8. PROGRAM TIME RATES Ix I9x 26x 52x 156x 365x 
1 hr_ ... 37.50 35.00 32.50 30.00 27.50 25.00 
1/2 hr 22.50 21.00 19.50 18.00 16.50 15.00 
1/4 hr 15.00 14.00 13.00 12.00 11.00 10.00 
10 min_..._ 11.25 10.50 9.75 9.00 8.25 7.50 
5 min 7.50 7.00 6.50 6.00 5.50 5.00 () No frequency discounts for time segments 6:30- 

8:30 am, 11:30 am -1:30 pm, 4-6:30 pm. 

STUART (1 AM; 1 FM) 
Martin County -Map Location H -S 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMCF (FM) 
1964 

Subscriber to the NAB Radio Code 
Blue Water Broadcasting Co., Inc., Drawer 417, 

Stuart, Fla. 33494. Phone 305-287-2020. 
Media Code 4 210 7470 9.00 

STATION'S PROGRAMMING DESCRIPTION 
WMCF(FM): Programmed for adults. 
Uninterrupted middle -of -road standard muoio 9- 
10:30 am, 3:30-5 pm, 8-9:30 pm. Classical music 
7-8 pm M -F. Special events from network, com- 
mentaries. Recd 7/24/87. 

I. PERSONNEL 
Pres_ Sta. Mgr. & Gen'l Mgr. -Lester M. Combs. 

3. FACILITIES 
ERP 3,000 w.; 92.7 mc. Stereo. 
Operating schedule: 6:30 am -11:15 pm. EST. 
Antenna ht: 200 ft. above average terrain. 
Partial simulcast with WSTU. Programmed seaartely 
9.10:30 am. 3:30-5 pm & 6:30-8:30 pm. For simul- 
east operation see WSTU. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

6. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3d. 4a, 5, 6a. 7b, 8. 
Rate Protection: lob, 11b, 12b. 13b, 14b. 
Basic Rates: 20b, 21a, 21d, 22b, 23b, 25a, 28. 

28e. 29a. 
Contracts: 40a, 41, 92b, 44a, 95, 48, 47a, 51b. 
Comb.; Cont. Discounts: 60h, 601, 61e. 62d. 
Cancellation: 70a. 70c. 71a. 72, 73a. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective -. (Card No. 1.) 
Card received February 2, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR 30 SECONDS 

1 t1..._»_»_ 2.50 208 ti _..._ 1.50 
26 ti...._....._.___.__._ 2.30 260 tl..._- -. 1.40 
52 ti.»»...._ 2.10 312 ti.._._ 1.30 
104 ti..._.._ 1.90 385 ti...-.._ 1.20 
156 ti.._ __.... 1.70 730 ti 1.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/9 hr 10 min 5 min 

1 ti ._.__ 25.00 15.00 10.00 7.50 5.00 
26 ti _ 23.75 14.50 9.50 7.25 4.15 
52 ti 22.50 14.00 9.00 7.00 4.50 
104 ti...-._ 21.25 13.50 8.50 6.75 4.26 

20.00 13.00 8.00 6.50 4.00 
208 t1..._....._-..__ 18.75 12.50 7.50 6.25 3.15 
260 tf..._...__...___ 17.50 12.00 7.00 6.00 3.50 
312 tí._........_.._._ 16.25 11.50 6.50 5.50 3.25 
365 ti 15.00 11.00 6.00 5.00 1.00 

10. SPECIAL FEATURES 
Newscasts: At :60 and :30-10% an local newsmen. 

WSTU 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 210 7515 1.00 

Blue Water Broadcasting Co.. Drawer 417, 1 ,,. 
707. Stuart, Fla. 33494. Phone 305-287-2020. 

STATION'S PROGRAMMING DESCRIPTION 
WSTU: Programmed for adulte except during teen 
requests 6:30-8:30 pm. 
Heavy emphasis on local community. 5 local news- 
casts daily. Beach reports, fishing reporta, woman 
personality, swap shop, stock markets, M -F. AIR 
PERSONALITIES handle all segmente day and 
night. MUSIC; popular, middle-of-the-road. NEWS: 
network 5 min every 30 min with local weather tag. 
Sat: county agent, rhythm and blues music with 
Negro DJ 7-11:30 pm. Sports: includes all local 
high school football. Rec'd 12/11/67. 

1. PERSONNEL 
Pres. & Gen'l Mgr. -Lester M. Combs. 

3. FACILITIES 
250 w.; 1450 kc. Non -directional. 
Operating schedule: 6:30 am -11:15 pm. EST. 
Partial simulcast operation. Simulcast 6:30-9 am, 
10:30 am -3:30 pm. 5-6:30 pm. 8:30 pm -sign -off. Fer 
non -simulcast facilities see WMCF (FM). 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3d. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b. 1113, 12b. 13b. 14b, 15a. 
Basle Rates: 20b. 21a, 21d. 22b, 23b, 24b, 25e, 26, 

28a, 29a. 
Contracte: 40e. 41. 42b. 49a, 48, 47a. 51b. 
Comb.: Cont. Discounts: 00h. 801. 61e, 62d. 
Cancellation: 70e. 70e, 71a, 72. 73a. 
Prod. Services: 8n. 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
No. 9 Eff 1/1/68-Rec'd 12/11/67. 

6. SPOT ANNOUNCEMENTS 
I min 15 ere 

2000 x __..... _.......... _.._...... _...» 2.35 1.65 
1000 L.._ » .- 2.70 1.85 
730 z __..._....._._.....-._..__... 2.85 2.00 
520 z..._._ ».._._..._._......_...»_....». 3.00 2.10 
385 L .»._..»... 3.90 2.35 
312 a....._.....__.._..._.__» _..»._.. 3.75 2.55 

2.80 
3.00 
3.30 
3.50 
3.75 
4.00 

20/90 
2.10 
2.50 
2.80 
2.70 
3.00 
3.40 
3.70 

156 z ._ ........ 4.45 4.00 
104 z.._ _....._ 4.80 4.30 
52 x..__...._.........._.._..._ 5.15 4.65 
26 L - 5.50 5.00 
1 x_ _. 5.75 5.25 

7. PACKAGE PLANS 
PER WK: 100tí 75tí 50t1 25t1 10 t 
1 min 2.80 3.00 3.15 3.30 3.50 
30/20 sec 2.50 2.70 2.85 3.00 3.15 
15 sec 1.85 2.00 2.10 2.25 2.35 

DISCOUNT 
4 or more emcee wk -5% 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 6 min 

365 z 37.00 25.75 17.50 14.25 8.75 
312 z.._..... 41.00 28.50 17.75 15.75 9.35 
260 L 43.75 29.25 20.00 17.25 10.25 
156 z...._.._._._..._ 49.50 33.00 23.50 18.75 11.75 
104 z 52.50 33.25 24.50 19.25 12.25 
52 L 56.00 34.50 25.75 20.00 13.00 
26 z ...... 58.50 35.75 27.50 21.00 13.75 
1 z ...... 61.50 37.00 28.50 21.50 15.25 

9. PARTICIPATING PROGRAMS 
Here's Barbara -Mon thru Fri 10-11 am. 
Trading Post -Mon thru Sat 12:15-12:30 pm. 
Fishing Reports -Mon thru Fri 8:15-8:30 pm. 
Bongo Party -Sat 7-11.30 pm. 

280x 104x 52x 26x ISx Ix 
Ea 4.75 5.00 5.25 5.50 5.75 6.00 
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TALLAHASSEE (4 AM; 2 FM) 
Leon County -Map Location D -i 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBGM(FM) 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 210 7560 7.00 
Donald C. Price, Box 3127. Lake Shore Dr., Talla- 

hassee, Fla. 32303. Phone 904-385-1156. 
Studio: Lakeshore Drive. 

STATION'S PROGRAMMING DESCRIPTION 
WBGM (FM): Programmed for adults, general 
audience. 
Duplicates WONS except commercial content- MUSIC: 
general popular, standards, film music, ahowtunes, 
middle-of-the-road, semi -classic, some folk, country 
and western. Broadway shows Sun, 9-10 pm, Serious 
music, Sim, 7-8 pm. NEWS: 5 min at 6:55 pm, 8:55 
pm, 10:55 pm. Utilize wire, network, local newsmen, 
state capitol correspondent, daily local commentary. 
Live coverage of local events. Contact Representative 
for further details. Recd 7/24/67. 

I. PERSONNEL 
Owner & Gen'l Mgr. -Donald C. Price. 

2 REPRESENTATIVES 
C. Otte Rawalt, Inc. 

3. FACILITIES 
ERP 27,000 w.; 98.9 mc. Stereo. 
Operating schedule: 5:30 am -midnight daily. EST. 
Antenna ht.: 365 ft. above average terrain. 

4. AGENCY COMMISSION 
None, all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply, 
General: la. 2a, 2b. 3a. 3c, 3d, 4a, 4d, 5, 6a. 7b. Rate Protection: 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21a, 21b, 21e, 22a, 22b4 23a, 23b, 

25a. 26, 28b, 28c. 
Contracts: 40a, 41, 44a, 44b. 45, 48. 47a, 48. 51a. 
Comb.: Cont. Discounts: 61a. 
Cancellation: 71a, 72. 73a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1, 1966. 
Rates received January 27, 1966. 

7. PACKAGE PLANS 
PER MONTH 

(5:30 am -5:30 pm) 
10 ti 25 ti 52 ti 100 ti 

1 min 2.00 1.75 1.50 1.25 
30 sec 1.50 1.40 1.25 1.00 

(5:30 pm -sign -off) 
I min....._...._..._. _...__ 3.00 2.50 2.25 2.00 
30 sec 2.25 1.90 1.70 1.50 

WMEN 
1954 

Media Code 4 210 7605 0.00 
WPFA Radio. Inc., 338 Office Plaza, Magnolia Office 

Center, Tallahassee, Fla. 32302. Phone 904-877- 
5116. 
STATION'S PROGRAMMING DESCRIPTION 

WMEN: MUSIC: 100% country and western. Contact Representative for further details. Recd 4/29/68. 
I. PERSONNEL 

General Manager -Charles H. Porretto. 
Sales Manager -Guy Flanders. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Dora -Clayton Agency, Inc. 

3. FACILITIES 
5.000 w. days; 1330 kc. Non -directional. 
Operating schedule: 6 em -local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. General: la, 2a, 2b, 3a, 3d, 9a, 5, 6a, 8. 
Rate Protection: 10a, 11a, 14e. 
Basic Rates: 20b, 21b, 21d, 22a, 23a, 29b, 25a, 28b. 

28c. 29a. 
Contracts: 40e, 91. 42a, 43, 99a, 45, 97a, 51a, 51c. 
Comb.: Cont. Discounts: 80a, 61e, 62a, 82d. Cancellation: 70a, 70e, 71b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
ER 9/1/68 -Reed 8/28/68. 

AA -Mon thru Fri 6-10 am & 3-7 pm. 
A --Mon thru Fri 10 stn -3 pm; Sat & Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

EA: i ti 6 t1 12 ti 18 ti 24 ti 
1 min 7.50 6.50 6.00 5.50 5.00 20/30 see 5.50 4.50 4.25 4.00 3.75 
10 sec 3.75 3.25 3.00 2.75 2.50 

CLASS A 
1 min......._ 8.50 5.50 5.00 4.50 4.00 
20/30 sec 4.00 3.75 3.50 3.25 3.00 
10 sec. 3.25 2.75 2.50 2.25 2.00 

7. PACKAGE PLANS 
ROS, PER MO: 50 ti 100 ti 15001 

1 
min_ 2.50 2.25 2.00 

0/30 sec 2.10 2.00 1.75 
10 sec 1.50 

WOMA (FM) 
1967 

Media Code 4 210 7625 8.00 
Tallahassee Appliance Corp.. Duval Hotel. Talla- 

hassee. Fla. 32302. Phone 904-222-1458. 
STATION'S PROGRAMMING DESCRIPTION 

WOMA (FM): MUSIC: 90% modern country and 
western. Contact Representative for further details. Reed 9/30/68. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -F. W. Hazelton. 
Vice-Pres. & Sales Mgr. -Hurley W. Rudd. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Busby. Finch and Woods, Inc. 
Florida -The Robinson Company, Inc. 

3. FACILITIES 
ERP 51,000 w.; 94.9 me. 
Operating schedule: 5 am -11 pm. EST. 
Antenna ht,: 210 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20b. 21a, 21b, 21e, 21d, 22a, 22b, 23a, 

241, 24c, 25a, 26, 28a, 28e, 29a. 
Contracts: 40a, 41. 45, 46, 47a, 48, 51e, 51e. 
Comb.; Cont. Discounts: 60b, 60i, 81e. 62d. 
Cancellation: 70b, 70c. 71a, 72. 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eff 7/24/67 -Reed 7/28/67. 

7. PACKAGE PLANS 
WKLY: 5 ti IO tI 20 t1 30 t1 
1 min. 3.75 3.50 3.25 3.00 
20/30 sec: 80% of 1 -min. 

WONS 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 210 7650 6.00 
Don C. Price, Box 3127. Tallahassee, Fla, 32303. 

Phone 904-385-1156, 
STATION'S PROGRAMMING DESCRIPTION 

WONS: Programmed for adults, general audience. 
MUSIC 80%: 75% albums, 25% singles. Primarily 
general popular with some folk, country and western. 
NEWS 10%: 30 min at 7 am & 5 pm, 15 min at 
12:15 pm. 3 min capsules at :07. Utilise wire, net- 
work, local newsmen, state capitol correspondent. 
daily local commentary. Information features 10%, 
length determined by content, average 3-5 min. 
scheduled at :50. Local woman personality plus cur- 
rent topics of general interest. Local and national 
stock reports, morning. noon, evening. F ARM: re- 
port at 6:50 am. Sports and weather included in 
news seminaries. Live coverage of local events. Con- 
tact Representative for further details. Reed 7/24/67. 

I. PERSONNEL 
Owner & Manager -Don C. Price. 

2. REPRESENTATIVES 
C. Oils itawalt, Inc. 

3. FACILITIES 
5,000 w. days; 1410 kc, Non-direcUonaL 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
None -all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3c, 3d, 4a. 9d, 5, 6a, 7b. 
Rate Protection: llb. 12b, 13b, 14h. 
Basic Rates: 20b. 21a, 21b, 21e, 22a, 22b, 23b, 25a, 

26, 28b, 28e. 
Contracta: 40a, 41, 49a, 44b. 45, 46, 47a, 48. 51a. 
Comb.: Cont. Discounts: Ela. 
Cancellation: 71a, 7.2. 73a, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
Rates effective March 1. 1966. 

Rates received January 27, 1966, 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti. . 4.00 3.00 156 ti..._.._..._ 2.75 2.10 
13 ti..._.._.._... 3.75 2.85 312 ti..._..._- 2.50 1.85 
52 ti..._......_... 3.25 2.45 500 tL.._.._..._ 2.00 1.50 
Traffic times -6:00-9:00 am and 4:00.6:00 pm -add 
10%. 

WTAL 
1935 

Media Code 4 210 7695 1.00 
Capitol City Broadcasting, Inc., Box 1369. 533 E. 

Tennessee St., Tallahassee, Fla. 32302. Phone 104- 
222-1279. 
STATION'S PROGRAMMING DESCRIPTION 

VITAL: Programmed for young adults and teens. 
MUSIC 80%: featuring current hits from 12M-I2M. 
NEWS and features 20%: network 15%, regional 
and local 5%. 8 air personalities and 1 remote 
broadcast unit available for remote broadcasts, atore 
openings, shopping center sales days, etc. Contact 
Representative for further details. Recd 7/17/67. 

I. PERSONNEL 
Pres. & Mgr. -Wally Hoy. 
Sales Manager -Clayton Wilkie. 

2. REPRESENTATIVES 
The Devney Organization, Inc. (St. Louts, Kansas 

City -Call Chicago Office.) 
Southeast -David Carpenter á Co. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 24 hours daily except Sun and 

midnight -5:00 a.m. Mon. EST. 
4. AGENCY COMMISSION 

15% on time: no cash discount. 
5. GENERAL ADVERTISING See ended regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3d, 9a, 5, 6a, 8. 
Rate Protection: 10a, 12s, 14a, 15a, 15b. 
Basic Rates: 20b, 22a, 22b, 23a, 29c, 25a, 26, 28b. 

28c 29a, 30. 33c. 
Contracts: 40a, 91, 92b, 92d, 44a, 49b, 96, 97a, 48, 

49, 50, 51a. 51e. 
Comb.; Cont. Discounts: 60a, 60d. 60h, 6_c. 82d. 
Cancellation: 70a, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
ER 3/1/67 -Reed 1/23/67. 

7. PACKAGE PLANS 
PER WK: Ill 501 10 if 15 ti 20 ti 25tí 
1 min............ 8.00 7.50 7.00 6.50 6.00 5.50 
30 sec: 75% of 1 min. 10 sec: 50% of 1 min. 

DISCOUNTS 
26 wk contract -5%. 52 wk contract -10%. 

WTNT 
1935 

CBS Radio Network 
N,1 n R A B 

Subscriber to the NAB Radio Code 
Media Code 4 210 7740 5.00 
Tallahassee Appliance Corp.. Hotel Duval, Tallahas- 

see, Fla. 32301. Phone 904-222-1450. 
I. PERSONNEL 

Pres. & Gen'i Mgr. -Frank W. Haselton. 
Vice-Pres. & Sales Mgr. -Hurley W. Rudd. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Busby. Finch and Woods, Inc. 
Florida -The Robinson Company, Inc. 

3. FACILITIES 
5.000 w.; 1270 kc. Directional -night only. 
Operating schedule: 5 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b, 18. 
Basic Rates: 20b, 21a, 21b, 21e, 21d, 22a. 22b, 23a, 

24a, 24e, 25a, 26, 28a, 28c. 29a. 
Contracts 40a, 91, 45, 46, 47a, 98, 51a, 51c. 
Comb.: Cont. Discounts: 60b. 60i, 61c, 62d. 
Cancellation: 70b, 70c. 71a. 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Eff 5/1/63 -Reed 4/4/63. 

7. PACKAGE PLANS 
WKLY: 6 01 12 tl 18 ti 24 ti 

1 min. 7.00 6.50 6.00 5.50 
20/30 sec: 80% of 1 -min. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x 30 18 9 
No further discounts. 

TAMPA -ST. PETERSBURG 
(16 AM; 6 FM) 
(including Clearwater, Dunedin, Pinellas 
Pork) 

Tampa. Hlllaborough County -Map Location F-7 
Clearwater, Dunedin, Pinellas Park, St. Petersburg, 

Pinellas County -Map Location E-7 
See SItDS consumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This Is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered. etc. 
within the area. 

WALT 
1946 

TAMPA 
Media Code 4 210 7785 0.00 
Daytona Broadcasting, Inc., 1902 W. Kennedy Blvd., 

Tampa, Fla. 33606. Phone 813-253-0881. 
I. PERSONNEL 

President -Robert M. Weeks. 
General Manager -George W. Fee. 
Oper. & Prog. Mgr. -George Barber. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
10.000 w. days: 1110 kc. Directional. 
Operating schedule: Runriaelocal sunset. EST. 

4. AGENCY COMMISSION 
15% nn net charge for station time: no rash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 3b, 3d, 4a, 5. 6a, 7a, 8. 
Rate Protection: 105, lia. 12a. 13a. 14a, 15b, 15e. 
Basic Rates: 20b, 21b, 22b, 24a, 25e, 28b, 28e, 29a, 

29b. 33d. 
Contracta: 40e, 42b, 42d, 44a, 45. 46, 47a, 48, 51e. 
Comb.: Cont. Discounts: SOb. 60e, 60f, 601, 61a. 
Cancellation: 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 6 ER 11/1/64 -Reed 10/5/84. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: I ti 6tí 12 t1 18tí2401 

AA 14 13 12 11 10 
A 13 11 10 9 8 

30 sec: 75% of 1 -min. ID's: 50% of 1 -min. 

WATL(FM) 
1947 

TAMPA 
Media Code 4 210 7805 6.00 
Rounsaville of Tampa, Inc., 101 N. Tampa St., 

Tampa, Fla. 33602. Phone 813-229-0904. 
I. PERSONNEL 

President -Robert W. Rounsaville. 
General Manager -Donald K. Clark. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
ERP 32.000 w. 100.7 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 390 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 pm - 
6 am. For simulcast facilities see WDAE. 

4. AGENCY COMMISSION 
15/0 time only. 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
See WDAE, listing for coded regulations. 
AM facilities: WDAE. 

TIME RATES 

Rates are identical to WDAE. See that listing. 

FLORIDA 

WAZE 
1959 

CLEARWATER 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 210 7830 4.00 
Radio Clearwater, Inc., Gray Moss Inn Hotel. Box 

930. 201 B. Ft. Harrison Ave., Clearwater, Fla. 
33517. Phone 813-446-8575. 

I. PERSONNEL 
General Manager -Gene Allen Robinson. 
Commercial Manager -Charles H. "Chuck" Adams 
Program Director -Fred Sanders. 

2. REPRESENTATIVES 
Vie Plano Associates. Inc. 

3. FACILITIES 
500 w.; 860 kg, Directional. 
Operating schedule: Sunrise -local sunset. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3d, 4a. 4d, 5, 6b. 7b, 8. 
Rate Protection: 10a, ils, 12i, 141, 15b. 
Basic Rates: 20b, 21d, 22a, 23a, 24b, 25a, 28c, 29a. 
Contracts: 40a, 44a, 95, 96. 47a, 50, 51a. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 70a, 70c, 71a, 72. 73a. 
Prod. Services: 81. 82. 

TIME RATES 
EH 1/1/68-Rec'd 12/26/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 15 sea 

1000 z 3.75 3.25 _- 
520 z 4.00 3.50 
260 z 4.25 3.75 - 
156 s 4.50 4.00 - 
104 z 4.75 4.25 
52 z 5.00 4.50 3.00 
26 s 5.25 4.75 3.25 
13 z 5.75 5.25 3.50 
1 x 6.50 6.00 4.00 

7. PACKAGE PLANS 
SPECIAL PACKAGES 

PER WK: *10 ti 14 ti 28 ti 35 ti 50 tI 70 tI 
1 min 50.00 70.00 133.00 157.50 212.50 280.00 
30 sec 45.00 63.00 119.00 140.00 187.50 245.00 

(*) Within 24 hours. 

WCWR 
1954 

DUNEDIN 

A Peeples Broadcasting Station 

adam young inc. e 
Country Western 

Media Code 4 210 7875 9.00 
Peeples Broadcasting Co., Box 4806, Clearwater, Fla. 

33518. Phone 813-784-1438. 
STATION'S PROGRAMMING DESCRIPTION 

WCWR: Programmed for adults with a personality 
approach. 
MUSIC: adult appeal of modern, popular country 
format. News, weather and sports on hour and half 
hour. Traffic and sports reports in drive times. Com- 
munity involvement through community activity re- 
ports and remote broadcasts. News remote pickups by 
news staff for on -the -spot news breaks when and 
where they happen. Rec'd 12/22/67. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr. -Arthur S. Karp. 
Program Director -Len Paul. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
David Carpenter Company 

3. FACILITIES 
5,000 w.; 1470 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 45, 5, 6a, 7a, 8. 
Contracts: 46, 47a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 11/67 -Reed 12/22/67. 
Driving -Mon thru Sat 6-9 am & 3 pm -sign -off. 
Home Maker -Mon thru Sat 9 am -3 pm; Sun all day. 

6. SPOT ANNOUNCEMENTS 
BULK FREQUENCY -Driving- Home Maker 

I min 30 see I min 30 see 
1 x 8.00 6.00 6.00 5.00 
50 x 7.50 5.50 5.75 4.75 
100 z 7.00 5.00 5.50 4.50 
150 x 6.50 4.50 5.25 4.25 
250 x 6.00 4.00 5.00 4.00 
500 x 5.50 3.75 4.25 3.75 
15 see: 50% of 1 -min. 

7. PACKAGE PLANS 
7 -DAY PLAN 

DRIVING: lox 20x 30x 40x 50x 
1 min 7.00 6.50 6.00 5.00 4.50 
30 see 5.00 4.75 4.50 4.00 3.50 
HOME MAKER: 
1 min 6.00 5.50 5.00 4.50 9.00 
30 sec 4.50 9.25 4.00 3.75 3.00 

(Tampa -St. Petersburg continued on next page) 

November 1, 1968 Spot Rodio Stations 241 



FLORIDA 
Tampa -St. Petersburg -Continued 

WDAE 
1922 

TAMPA 

The Eastman Station 
Media Code 4 210 7920 3.00 
Rounsaville of Tampa, Inc.. 101 N. Tampa St.. 

Tampa. Fla. 33602. Phone 813-229-0404. 
STATION'S PROGRAMMING DESCRIPTION 

WDAE: Programmed for adults. 
NEWS: News, weather, local and national In each 
report. 5 or 10 min summaries at :55: Also, 3 
min discussion forums at various times. MUSIC: 
All segments handled by air personalities. Familiar 
middle-of-the-road, standard and current hits 24 
hours daily. Simulcasting on FM at 6 am -6 pm. 
Also, religious, educational and public service from 
6 am -noon and 6-10 pm Sundays only. Carry live 
football. Three mobile news cars. UPI audio, one 
airplane traffic reports 4 hours daily. Other features: 
Official frost warning reports, stock market reports. 
Contact Representative for further details. Reed 
9/3/68. 

I. PERSONNEL 
Owner & Pres.-Robert W. Rounsaville. 
Vice-Pres. & Gen'l Mgr. -Donald K. Clark. 

2. REPRESENTATIVES 
Robert E. Eastman & Co Inc. 

3. FACILITIES 
5.000 w.; 1250 be. Directional. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simulcast 6 em -6 pm. 
For non -simulcast facilities see WATL (FM). 

4. AGENCY COMMISSION 
15% time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulatlona 
General: 1b, 2b, la, 4a, 9d, 5, 6a, 7b. 8. 
Rate Protection: led, 11d. 12d, 13d, 14d. 15c, 16. 
Basic Rates: 20h, 21a, 22a, 23b. 24a, 24b. 24c, 25e, 

26, 27. 28b, 28e. 29a, 32b, 33d. 
Contracts: 40a. 91, 42a, 43, 99b, 45, 46, 47e, 

50, 519. 
Comb. Cont. Discounts: 60a, 60e. 60g, 601. 62d. 
Cancellation: 70a. 70d. 71a, 73b. 
Prod. Services: 80. 81, 82. 
FM facilities: WATT, (FM). 

TIME RATES 
No. 30 Eft 8/1/68-Itee'd 7/8/68. 
Rev. Eff 7/10/68-Rec'd 8/1/68. 

I -Mon thru Sat 6-10 am & 3-7 pm. 
II -Mon thru Sat 10 am -3 pm; Sun noon -7 pm. 
IIT-Deily 7 pm -midnight; Sun 6 am -noon. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: I tl 12 01 18 ti 24 ti 
1 min 25.00 22.00 21.00 20.00 
30/20 sec 20.00 17.60 16.80 16.00 
10 sec 15.00 13.20 12.80 12.00 

SECTION II 
1 min 23.00 19.00 18.00 17.00 
30/20 sec 18.40 15.20 14.40 13.60 
10 sec 13.80 11.40 10.80 10.20 

SECTION III 
1 min 20.00 16.00 15.00 14.00 
30/20 sec 16.00 12.80 12.00 11.20 
10 sec 12.00 9.80 9.00 8.90 

7. PACKAGE PLANS 
REST BUY PLANS 

PER WK. 1 MIN: Ea 
Plan A-30 ti (III, 121I, 6III) 14 
Plan B-15 ti (6I. 61I, 3íI1) 16 
30/20 see: 80% of 1 -min. 10 sec: 60% of 1 -min. 
Not combinable with other weekly plans for added 
freoueney. 

8. PROGRAM TIME RATES 
5 -min -1-1/2x applicable 1 -min. 

CONSECUTIVE WEEKS DISCOUNT 
26 wk -4% 52 wk -8% 
Rateholder: Minimum wkly ached of 8 1 -min spots 
6 am -12 mid Mon -Sun necessary to maintain consec 
wk advertising. 

10. SPECIAL FEATURES 
Headlines, Marine Weathercasts-l-1/2x applicable 
30 sec rate. 

WFLA 
1925 

TAMPA 

BLAIR RADIO 

NBC Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 210 7965 8.00 
The Tribune Co., P. O. Box 1410. WFLA-TV Bldg., 

905 Jackson St.. Tampa, Fla. 33601. Phone 229- 
0131. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -George W. Harvey. 
Station Manager -John Alexander. 
Opr. & Prog. Mgr. -Bob Waiters. 

2. REPRESENTA f IVES 
Blair Radio. 
Canada -Andy McDermott Sales Ltd. 

S. FACILITIES 
5.000 w.; 970 be. Directional -night only. 
Operating schedule: 24 hours daily except 1:00-5:00 
am Sun. EST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3e. 4a. 4d. 5, 6a, 7b. 8. 
Rate Protection: 10b. 1lb, 12b. 13b, 14b, 15a, 16. 
Basic Rates: 20a. 21a, 22b, 23a, 24e, 24e, 25c, 26, 

27, 28a, 29e. 32b, 33a. 
Contracts: 40a, 41, 92b, 92d, 99b, 45, 96, 47a, 48, 

49, 50, 51a. 

Comb.; Cont. Discounts: 60a, 60f, 601, 61a, 62b. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Mates effective October 1. 1963. 

Rates received September 4. 1963. 
Class AA -6:00-10:00 am and 3:00-7:00 pm Mon thru 
Sat. 
Class A-10:00 am -3:00 pm Mon thru Sat. 
Class B-7:00-10:00 pm Mon thru Sat; noon -7:00 pm 
Sun. 
Class C -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

20/30 
PER WK: 1 min sec ID's 
Specified position. 35.00 26.25 17.50 
Less than 6 ti... 25.00 18.75 12.50 
6 ti 23.00 17.25 11.50 
12 ti 21.00 15.75 10.50 
18 ... 20.00 15.00 10.00 
24 ti 19.00 14.25 9.50 
30 ti 18.00 13.50 9.00 
36 ti 17.00 12.75 8.50 

CLASS A 
Less than 6 ti 22.00 16.50 11.00 
6 ti 19.00 14.25 9.50 
12 ti 16.00 12.00 8.00 
18 ti 15.00 11.25 7.50 
24 ti 14.00 10.50 7.00 
30 ti 13.00 9.75 6.50 
36 ti..........._.. 12.00 9.00 6.00 

CLASS B 
Lees than 6 ti 17.00 
6 ti 14.00 
12 ti 10.00 
18 ti 9.00 
24 ti 8.00 
30 ti 7.00 
36 ti 6.00 

CLASS C 
Less than 6 ti 13.00 
6 ti 10.00 
12 ti 7.00 
18 ti 6.00 
24 ti 5.00 
30 ti 4.00 
36 ti 3.00 

DISCOUNTS 
28 wk 4% 52 wk 8% 
These discounts applicable to announcements only. 

8. PROGRAM TIME RATES 
t hr 1/2 hr 1/4 hr 10 min 5 mIn 

1 z.. ..... _.._...._....... 100.00 75.00 50.00 35.00 27.50 
DISCOUNTS 

26x-5% 1042-15% 2601-25% 
52x-10% 158x-20% 5201-30% 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

Clase Class Class Claus 
AA A B C 

Less than 6 ti 38.00 24.00 20.00 15.00 
6 ti 30.00 22.00 15.00 12.00 
12 ti 28.00 20.00 12.00 9.00 
18 ti 26.00 18.00 11.00 8.00 
24 ti 24.00 16.00 10.00 7.00 

12.75 
10.50 

7.50 
6.75 
6.00 
5.25 
4.50 

9.75 
7.50 
5.25 
4.50 
3.75 
3.00 
2.25 

FOR THE BENEFIT 

OF THE USERS OF SRDS 

ALL ADVERTISEMENTS 

IN THIS EDITION 

RELATING TO 

AUDIENCE/RATING DATA 

SHOULD BE CONSTRUED AS 

INFORMATION BASED ON 

SURVEY ESTIMATES 

AND SUBJECT TO THE 

QUALIFICATIONS DESCRIBED 

IN SAID SURVEY REPORT. 

8.50 
7.00 
5.00 
4.50 
4.00 
3.50 
3.00 

6.50 
5.00 
3.50 
3.00 
2.50 
2.00 
1.50 

RTO5F-3/3 

WFLA-FM 
1948 

TAMPA 

BLAIR RADIO 

©OFIMU 

Subscriber to the NAB Radio Code 

Media Code 4 210 7966 6.00 
Tribune Co.. Box 1410, 905 Jackson St., Tampa, Fla. 

33601. Phone 813-224-7001. 
I. PERSONNEL 

General Manager -George W. Harvey. 
Station Manager -John Alexander. 
Sales Manager -Jerry Good. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 100,000 w.; 93.3 me. Stereo. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 840 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 9d, 5, 6a, 7b, 8. 
Rate l'rotection: lob. 11b, 12b, 13b, 14b, 15a, 16. 
Baste Ratee: 20b, 21a, 22b, 23e, 24b, 25c, 26, 27, 

28a, 29a, 32b, 33a. 
Contracts: 40a, 41, 92b, 42d, 44b, 45, 98, 47a, 98, 

49, 50. 51b. 
Comb.; Cont. Discounts: 60a, 60f, 801, fila, 82b. 
Cancellation: lob. TOd, 71a, 72, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
Eft 8/16/68 -Reed 7/31/68. 

AA -Daily 6 am -midnight. 
A -Daily midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I tI 6ti 12ti 18 ti 24 ti 30t1 
1 min 8.00 7.50 7.00 6.50 6.00 5.50 
30 sec 6.50 6.00 5.50 5.00 4.50 4.00 
10 sec 5.00 4.50 4.00 3.50 3.00 2.50 

CLASS A 
I min 30 see IO see 

Flat 3.00 2.50 2.00 
8. PROGRAM TIME RATES 

I H R: Ix 50x IOOx 250x 500x I000x 
AA ......._...._.._... 75 70 65 60 55 50 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

WFSO 
1966 

PINELLAS PARK 

R A B 

Media Code 4 210 8010 2.00 
Pinellas Radio Corp., Suite 11, 4930 Park Blvd., 

Pinellas Park, Fla. 33565. Phone 813.544-6671. 
STATION'S PROGRAMMING DESCRIPTION 

WFSO: Programmed for adults. 
Commercial and public service announcements limited 
to 1 min. News, weather, sports and public service 
programs limited to 1 min, Sun mornings and daily 
news roundups excepted. MUSIC: 100% dance bands 
and vocal standards from 1930's to present. NEWS: 
1 min every 15 min by UPI audio and local staffa. 
Weather: 1 min radar weather at :05 & :35 every 
hour. SPORTS: 1 min at :50 every hour. Rec'd 
8/10/87. 

I. PERSONNEL 
President -William D. Mangold. 
Gen'l & Sales Manager -Dan L. Johnson. 
Managing Director -Jack Faulkner. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
500 w.; 570 be. Directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 29, 3a. 9a, S, 6a, 7b. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 
Basis Rates: 20b, 21b, 21d, 22a, 22b, 23e. 249, 25e. 

28a, 28c, 29a. 
Contracts: 40a, 41, 44a, 46, 47a, 50, 51a. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 601, 61a, 82b. 
Cancellation: 70a, 70d, 71a, 72, 73a, 75b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 2 Eí7 8/1/67- Rec'd 7/19/67. 

AA -Man thru Sat 7-9 am & 3-6 pm. 
A -Mon thru Sat 6-7 am, 9 am -3 pm & 6-7 Dm; 
Sun 8 am -7 pm. 
B -Mon thru Sun 7 Dm -sign -oft. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I min 20/30 10 see 
Specified position 20.00 18.00 10.00 
Less than 6 ti 18.00 14.40 9.00 
6 ti 16.00 12.80 8.00 
12 ti 14.00 11.20 7.00 
18 ti 12.00 9.60 6.00 
24 ti 11.00 8.80 5.50 
30 ti 10.00 8.00 5.00 
36 ti 9.00 7.20 4.50 

CLASS A 
Less than 6 ti 16.00 12.80 8.00 
6 ti 14.00 11.20 7.00 
12 ti 12.00 9.60 8.00 
18 ti 10.00 8.00 5.00 
24 ti 9.00 7.20 9.50 
30 ti 8.00 6.40 4.00 
36 ti 7.00 5.60 3.50 

CLASS B 
Less than 6 ti 10.00 8.00 5.00 
6 ti 9.00 7.20 4.50 
12 ti 8.00 6.40 4.00 
18 ti 7.00 5.80 3.50 
24 ti 6.00 4.80 3.00 
30 ti 5.00 4.00 2.50 
36 ti 4.00 3.20 2.00 

DISCOUNTS 
26 wk -5% 52 mb -10% 

7. PACKAGE PLANS 

PER WK: 
ROS 

1 min 20/se IO see 
Less than 6 tL 12.00 9.60 6.00 
6 ti 10.00 8.01 5.00 
12 ti 9.00 7.26 9.50 
18 ti 8.00 6.40 4.00 
24 ti 7.00 5.60 3.50 
30 ti 6.00 4.80 3.00 
36 ti 5.00 9.00 2.50 
48 U. _ 4.00 3.20 2.00 
60 ti 3.00 2.90 1.50 

DISCOUNTS 
13 wk -5% 28 wk -10% 52 wk -15 % 

8. PROGRAM TIME RATES 
CLASS A 

PER YR. EA: Ix 13x 26x 52x 260x 
1 hr 80.00 70.00 60.00 50.00 45.00 
1/2 hr _ 50.00 45.00 40.00 35.00 30.00 
1/4 hr 30.00 25.00 20.00 17.50 15.00 

9. PARTICIPATING PROGRAMS 
I MIN: Iti 52t1 
From The People -Sun 9:30-10 am. 18.00 12.00 

10. SPECIAL FEATURES 
W570 NEWS ROUNDUP 

(Mon thru Sun 7:45-8 am & 5:15-5:30 pm; 
Mon thru Fri noon -12:15 pm) 

S PER WK: 13wk26wk52wk 
5 min, ea 25 22 19 

THE ISLANDERS 
(Sun 11:45 am -noon) 

1/9 hr, ea 30 25 20 
AND THEN I WROTE 

1/2 hr, ea 
(Sun noon -12:30 pm) 

80 70 80 

WHBO 
1948 

TAMPA 
Media Code 4 210 8055 7.00 
Floredio, Inc., P. O. Box 17156, 11011 Florida Ave., 

Tampa. Fla. 33612. Phone 935-3171. 
I. PERSONNEL 

Prea. á (Jell Mgr. -B. A. Martin. 
2. REPRESENTATIVES 

Hal Walton & Company, Inc. 
3. FACILITIES 

250 w. days; 1050 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See eoded regulations 
General: 2a, 3a, 3b, 5. 0e. 
Rate Protection: 10b, 11b. 
Basic Rates: 22a, 23a, 29a, 24b, 25a, 26, 28b, 29a. 
Contracts: 40a, 42a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 80e, 61a, 81b, 61e, 62b. 
Cancellation: 70a, 70e, 71a. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

}Wei effective November 1. 1960. 
Rates received September 30, 1960. 

6. SPOT ANNOUNCEMENTS 
(T) t) (t) () 

1 time.... 4.70 1.70 156 time.. 9.95 2.95 
13 times.. 4.55 3.55 208 times.. 3.80 2.80 
26 times.. 4.40 3.40 260 times.. 3.65 2.65 
52 times.. 4.25 3.35 312 times.. 3.50 2.50 

104 times.. 4.10 3.10 
(t) 1 minute (120 words). () 1/2 minute (60 words). 

WILZ 
1957 

ST. PETERSBURG 
Media Code 4 210 8100 1.00 
Holiday Isles Broadcasting Co.. 200 Madonna Blvd. 

Tierra Verde, Fla. 33715. 
I. PERSONNEL 

President -Charles W. Mackey. 
Gen'l Mgr. & Treas.-Richard L. Marsh. 
Program Director -Lawrence K. MacMillan. 

3. FACILITIES 
1.000 w. diva: 1590 kc. Directional. 
Operating schedule: 6:00 am -local sunset daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a. 3c. 4d, 5. 6a. 7b. 8. 
Rate Protection: 10a, 11a, 12c, 13c. 14a, 15b, 15e. 
Basic Rates: 20b. 21a. 21b, 22a, 22b, 23e. 23b, 24b, 

25b. 26, 28a. 28c, 29a, 33d. 
Contracts: 40a, 41. 42e. 42d, 43. 44a, 44b, 45. 46, 

47a, 48. 49, 51e, 51c. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 60e, 60f, 61a. 

ßla. 
Cancellation: 70b, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective June 1, 1963. 

Card received May 29, 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 10 sec 
1 ti 14.00 9.09 7.50 
26 tl. 13.00 8.50 7.00 
52 1i 12.00 8.00 6.50 
104 ti 11.00 7.50 6.00 
156 ti 10.00 7.00 5.50 
260 ti 9.00 6.50 5.00 
312 ti 8.00 6.00 4.51 
500 ti 7.00 5.50 4.00 
1000 ti 6.00 5.00 3.50 

7. PACKAGE PLANS 
WEEKLY VOLUME RATES 

PER WK: 1 min 30 sec 10 sec 
10 ti 110.00 75.00 60.00 
20 ti..._ ... 200.00 140.00 110.00 
30 ti 270.00 195.00 150.00 
40 ti 320.00 240.00 180.00 
50 ti 350.00 275.00 200.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 180.00 120.00 80.00 20.00 
52 ti 150.00 112.50 65.00 18.80 
260 ti 120.00 90.00 60.00 15.00 

(Tampa -St. Petersburg continued on next pegs) 
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WINQ 

1960 
TAMPA 

CBS Radio Network 

News -Talk -Information 
A Rand Station 

Media Code 4 210 8145 6.00 
Rand Broadcasting Co., Box 1010, Radio City. Hills- 

boro Hotel. Tampa, Fla. 33801. Phone 229-6425. 

STATION'S PROGRAMMING DESCRIPTION 
WING): News, talk, information. Programmed for 
adults. Typical broadcast day Mon -Sat: 6:45-7 am, 
farm show. 25 min of network, local news and sports 
every hour. Interview, audience participation and quiz 
Programs throughout the day. RELIGIOUS: programs 
at 11:35 am & noon. Women's program 11:45-11:55 
am. Contact Representative for further details. Itec'd 
7/13/87. 

I. PERSONNEL 
President-Rez Rand. 
Executive Vice -President -Frank Craig. 
Vice-Pres. & Gen'l Mgr. -Hal Levin. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
50.000 w. days; 1010 ke. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5, GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3a. 4a, 9d, 5, 6a, 7b. 8. 
Rate Protection: 15h. 
Basle Rates: 21d. 24b, 24c, 25b, 27, 28a, 29a, 30. 
Contracts: 40a. 41. 44h, 45. 46. 
Comb.: Cont. Discounts: 60d. 60e, 601. 61h, 62d. 
Cancellation: 70a. 70c. 71a. 73a, 73b. 
Prod. Services: 89. 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective April 1. 1966. (Card No. 12), 

Card received March 2. 1966. 
Class AA -6:00-10:00 am; 3:00-7:00 pm Mon thru 
Fri. 
Class A -All other times. 

7. PACKAGE PLANS -CLASS AA- -CLASS A- 
20/30 20/30 

PER WK: 1 min sec ID's 1 min sec ID's 
1-4 U. ea 17.00 13.60 8.50 14.00 11.20 7.00 
5 ti 75.00 66.00 37.50 60.00 48.00 30.00 
10 ti 149.00 112.09 70.09 110.00 68.00 55.00 
15 ti 195.09 156.00 97.50 150.00 120.00 75.90 
20 ti 249.00 192.00 120.00 160.00 144.00 90.00 
30 ti 330.00 264.00 165.00 240.00 192.00 120.00 
50 ti 500.00 400.00 250.00 350.00 280.00 175.00 

ROS 
(Position not quoted or guaranteed) 

10 per wk, ea 10.00 20 per wk, ea 8.00 

10. SPECIAL FEATURES 
Newscasts: CBS on the hour, and 5 minutes local on 
the half hour. 

5 MINUTE NEWSCASTS 
3 per wk, ea 20. 10 per wk, ea. 15. 
5 per wk, ea 18. 

DISCOUNTS 
13 wk 5% 52 wk 10% 
26 wk 7-1/2% 

WLCY 
1939 

ST. PETERSBURG 

A Rahall Station 
Subscriber to the NAB Radio Code 

Media Code 4 210 8190 2.00 
WLCY, Inc., Box 10000, St. Petersburg, Fla. 33733. 

Phone 813-52.5-1111. 
Other Office -Box 2007. Tampa. Fla. 33801. Phone 

813-229-7976. TWX 810-863-0371. 

I. PERSONNEL 
President -N. Joe Rahall. 
Sec'y Treas. & Gen'l Mgr. -Sam G. Rebell. 
Comm'i & Sta. Mgr. -Donald L. Jones. 

2. REPRESENTATIVES 
H -R Representatives. Inc. 

3. FACILITIES 
5.000 w.; 1380 ke. Directional -night only 
Operating schedule: 24 hours daily except midnight - 
5:00 am Mon. 

4. AGENCY COMMISSION 
15/0 time only; all bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3d. 4a. 5, 6a. 7b, 8. 
Rate Protection: 10d, 11d, 12d. 13d, 14d, 15b. 
Basic Rates: 20b, 21a, 23a, 24b. 25a. 
Contracts: 40a, 91, 95. 96. 47a. 51c. 
Comb.: Cont. Discounts: 60a. 60g. 60i. 
Cancellation: 70a, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Elf 7/1/68 -Reed 8/5/68. 

AAA -Mon thru Fri 6-10 am & 3-7 pm. 
AA -lion thru Fri 7-10 pm. 
A -Mon thru Fri 10 am -3 pm; Sat & Sun 6 am -7 
pm. 
B -All other times. 

7. PACKAGE PLANS 
1 MINUTE ROTATING PLANS 

PER WK: I 8tí 12 ti 6tí 
AAA 28 29 30 33 
AA ..._ 23 24 25 28 
A ..._ 20 21 22 25 
B .. 14 15 17 19 

30 sec or less: 80% of 1 -min. 
10 sec or less: 60% of 1 -min. 

CONSECUTIVE WEEK DISCOUNT 
52 wk -10%. Minimum 6 spots per week. 

TOTAL AUDIENCE PLAN 
Plan I Plan II 

6-10 am 8 6 
10 am -3 pm. 12 6 
3-7 pm 8 6 
7-10 tun and/or wknd.._ 8 6 
PER WK, EA: 36ti 24 ti 
1 min 20.00 2200 
30 see or less: 80% of 1 -min. 

9. PARTICIPATING PROGRAMS 
Open Mike -10 Dm -12:30 am. AAA rate. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: AAA AA A B 
12 ti 40 33 30 21 
6 ti 42 35 33 23 
1 tl 45 37 35 25 

WPIN 
1046 

ST. PETERSBURG 
Media Code 4 210 8235 5.00 
Florida West Coast Broadcasters, Inc. Box 12680, 

2787 62nd Ave. N., St. Petersburg, Fla. 33733. 
Phone 527-2111. 

I. PERSONNEL 
Pres. & Gen'i Mor. -Arthur Mundorff. 
Sales Manager -Jack Weldon. 

2. REPRESENTATIVES 
C. Otis Rawalt, Inc. 
Southeast -General Advertising Service. 

3. FACILITIES 
1.000 w.; 680 ke. Non -directional. 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a. 4a, 5, 6a, 8. 
Rate Protection: 12h, 14h, 15b. 
Basic Rates: 20a, 21a, 21h, 22a, 22h, 23a, 24h, 24e. 

28a, 290. 
Contracts: 400. 41, 42a. 43, 44a, 475. 50 51a. 
Comb.; Cont. Discounts: 80a, 80e, 60h, Ela. 
Cancellation: 70a. 70c, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eft 11/1/66 -Reed 11/2/66. 

6. SPOT ANNOUNCEMENTS 
SATURATION PLANS 

PER WK: 
I MIN: Iwk 7wk 13 wk 26wk52wk 

1 ti 7.00 6.90 6.70 6.50 6.40 
5 ti 6.00 5.80 5.40 5.00 4.60 
10 tl..._ .............._.._ 5.70 5.50 5.20 4.80 4.40 
15 tí..._ 5.90 5.20 5.00 4.60 4.20 
20 tl...._._.....- 5.00 4.80 4.50 4.30 4.00 
25 ti 4.60 4.90 4,20 4.00 3.80 
30 tl 4.20 4.00 3.80 3.60 3.40 
40 tl 3.95 3.75 3.55 3.35 3.20 
50 tL 3.80 3.50 3.30 3.10 2.90 

30 SEC: 
I ti 5.60 5.50 5,40 5.20 5.10 
5 ti 4.80 4.60 4.40 4.00 3.80 
10 ti 4.60 9.40 4.20 3.80 3.60 
15 ti 4.40 9.20 4.00 3.80 3.40 
20 tt 4.00 3.85 3.60 3.45 3.20 
25 ti 3.68 3.52 3.36 3.20 3.04 
30 tt 3.40 3.20 3.00 2.90 2.70 
40 ti 3.20 3.00 2.85 2.70 2.55 
50 ti 3.10 2.90 2.70 2.60 2.40 

10 SEC: 
1 ti 3.50 3.45 3.35 3.25 3.20 
5 ti_ 3.00 2.90 2.80 2.60 2.40 
10 ti 2.90 2.80 2.60 2.40 2.20 
15 ti 2.80 2.60 2.50 2.30 2.10 
20 ti. 2.50 2.40 2.25 2.15 2.00 
25 ti..._....._...___.._ 2.32 2.20 2.12 2.00 1.92 
30 ti 2.10 2.00 1.90 1.80 1.70 
40 ti 2.00 1.90 1.80 1,70 1.60 
50 ti 1.90 1.80 1.70 1.60 1.50 

10. SPECIAL FEATURES 
NEWS PACKAGES 

PER WK: 3ti 5 t 6ti 7tI 
13 wk 25.00 39.00 47.00 55.00 
28 wk. 23.00 37.50 44.00 51.00 
52 wk. 21.00 33.00 38.00 98.00 

WPIN-FM 
1965 

ST. PETERSBURG 
Media Code 4 210 8236 3.00 
Florida West Coast Broadcasters, Inc., Box 12680, 

2787 62nd Ave. N., St. Petersburg. Fla. 33733. 
Phone 305-525-6627. 

I. PERSONNEL 
Pres., Gen'l & Sales Mgr. -Arthur Mundorff. 
Station Manager -J. Dayton Saltaman. 

2. REPRESENTATIVES 
C. Otis Rawalt, Inc. 
Southeast -General Advertising Service, Inc. 

3. FACILITIES 
ERP 31.000 w.; 107.3 mc. 
Operating schedule: 9 am -11 pm. EST. 
Antenna ht.: 400 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a. 8. 
Rate Protection: 12b, 1913, 15b. 
Basic Rates: 20a. 21a, 21b, 22a, 22h. 23a, 24b, 24e. 

28a. 29a. 
Contracts: 40a, 41. 42a, 43, 44a. 47a 50, 51a. 
Comb.; Cont. Discounts: 60a. 60e. 61111. 61a. 
Cancellation: 70a. 70c, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Eft 7/1/67 -Reed 6/30/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

1 x 3.00 2.25 1.50 
25 x 2.75 2.10 1.40 
50 x 2.70 2.00 1.35 
100 x 2.60 1.95 1.30 
150 x 2.50 1.90 1.25 
250 z 2.30 1.75 1.15 
500 z 2.00 1.50 1.00 
1000 x 1.65 1.25 .80 

WPKM (FM) 
1954 

TAMPA 

® © F'M 
Media Code 4 210 8280 1.00 
Tecnico Leasing Inc.. Bayshore Royal Hotel, Box 

18364. Tampa, Fla. 33609. Phone 813-253-3249. 
STATION'S PROGRAMMING DESCRIPTION 

WPKM(FM) : Programmed for adults and young 
adults. 
MUSIC: middle-of-the-road mixed with current popu- 
lar music. Recd 3/22/68. 

I. PERSONNEL 
President -Frederic T. C. Brewer. 
General Manager --Ted Brewer. 
Chief Engineer -Thomas Krohn. 

3. FACILITIES 
ERP 10,500 w.: 104.7 mc. Stereo. 
Antenna ht. -162 ft. above average terrain. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2b. 30. la, 5. 7b. 
Rate Protection: 15b. 
Basic Rates: 20a. 21c 22a. 
Limit of 6 commercials per hour. 
Affiliated with American FM Network. 

TIME RATES 
Eft Recd 3/21/68. 

8. PROGRAM TIME RATES 
1 hr per day, yearly contract. per hr..._ 5 

WSOL 
1950 

TAMPA 

A Rust Craft Station 
Media Code 4 210 8325 4.00 
WSOL, a division of Rust Craft Greeting Cards, Inc., 

Box 1077. 113 E. Kennedy Blvd., Tampa, Fla. 
33601. Phone 229-8029. 
STATION'S PROGRAMMING DESCRIPTION 

WSOL: Programmed for adult religious audience 6 
am -1 pm weekdays and all Sun. Local and national 
religious programs with sacred and gospel music. 
Ethnic program of general interest conducted by local 
personality addressed to Spanish speaking audience 
in area 1 pm -sign -off weekdays. Music, news, sporta 
reports, taped Spanish soap opera, taped Spanish 
comedy program, community interests, household In- 
terests. Contact Representative for further details. 
Rec'd 8/7/67. 

FLORIDA 
I. PERSONNEL 

President -John J. Laux. 
General Manager -Albert B. Gale. 
Program Manager -Bill Beatty. 

2. REPRESENTATIVES 
New York, Chicago, Atlanta, Dallas, Hollywood. San 

Francisco-Savalli/Gates, Inc. 
Rust Craft Sta. Sales Office: See Rep & 5/O pages. 

3. FACILITIES 
5.000 w. days; 1300 ke. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3c, 3d. 4a, 9d, 5, 6a. 7a, 8. 
Rate Protection: 11b, 12a. 14a, 15b. 
Basic Rates: 201). 21a, 21d, 22a, 22b, 23a, 29b, 25a, 

28a, 28c, 29a, 33c. 
Contracta: 40a, 41, 92a, 44a, 46, 47a, 48, 49, 51e. 
Comb.: Coni. Discounts: 60b, 62a. 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Services: 82. 
Member: Amigo Spanish Group. 

TIME RATES 
ER Recd 2/5/68. 

6. SPOT ANNOUNCEMENTS 
Plan 

Flat 5 10 15 20 25 30 
1 min 9.00 8.50 8.00 7.50 7.00 6.50 6.00 
20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr I/4 hr 10 min 5 min 

1 x 85 50 35 27 17 

DISCOUNT 
13x-5% 52x-15% 156x-22-1/2% 
28x-10% 104x-20% 2001-25% 

WSUN 
1927 

ST. PETERSBURG 
Media Code 4 210 8370 0.00 

W -SUN Inc., Second St. & Second Ave.. N.. St. 
Petersburg, Fla. 33701. Phone 813-894-0191. 
Tampa phone; 813-229-0522. 

Send commercial copy to Sales Service Department. 
I. PERSONNEL 

General Manager -Stokes Gresham, Jr. 
Sales Service --Stiri Mitchell. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
5,000 w.; 620 he. Directional -night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 2b, 3a, 3h, 3c, 3d, 40, 5, 6a, 7h, 8. 
Rate Protection: led, 11d. 12d, 13d, 14d. 
Basic Rates: 2013, 21a, 21h, 21c, 210, 22a. 22b, 23a, 

24a, 2413. 24e, 25a, 27, 28a, 29a, 30, 31. 
Contracts: 41, 49b, 96. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 73a. 
Prod. Services: 80, 81, 82. 

Product Protection 
All reasonable care will be exercised to avoid the 
scheduling of advertising in an obviously competitive 
manner. It 1s the station's intent to provide at least 
10 minutes separation between directly competitive 
products; however, liability for rebates, credits or 
makegoods is limited to those occasions when both 
commercials are originated by the station. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
No. G-41 Eft 9/10/68 -Reed 9/6/68. 

AA -6-10 am & 3-7 pm. 
A-10 ars -3 pm & 7 pm -6 am. 

6. SPOT ANNOUNCEMENTS 

1 min 30 see 10 see I 

Flat 36 29 19 
50 I.... __.. ....... _.._ 35 28 18 
100 5 34 27 17 
250 I 33 26 
500 I 32 25 

7. PACKAGE PLANS 
CLASS A, PER WK, EA: 
12 ti 
24 ti 
36 ti 

A 
min 30 see IO see 

31 27 18 
30 26 17 
29 25 16 

16 28 24 15 
15 27 23 14 

I min 30 see 10 see 
28 22 14 
27 21 13 
26 20 12 

Classes combinable only where specified. Packages 
may consist of part AA and part A. Number of spots 
in each class may be combined to earn lowest rate 
for each. 

10. SPECIAL FEATURES 
Color Kick-off Special -1 bonus 1 -minute spot on 
WSITN-TV with each 1 -minute radio spot bought on 
this rate card (minimum 30 ROS). Terminates 
11/30/68, or earlier without notice. 

(Tampa -St. Petersburg continued on next page) 

WINQ TALKS to 

a Growing Audience 

of Responsive Adults 

Pulse figures* show WINO attracts more than three 
times as many adults during morning drive time, 6-10 
AM, M -F, as it did in the fall of 1967 -and WINQ 
shows healthy increases in its adult audience during 
the other major daytime day -parts -10 AM -3 PM and 
3-7 PM, M -F. 

Listener -participation programs, as well os CBS and 
local personalities, attract a growing audience to 
WINQ-an audience made up mainly of adults 25-64 
who buy 83% of all consumer products and 84.5% 
of all personal care items. 

'Pulse, Tampa -St. Petersburg 2 -County Metro Area, 
May '68 and Oet.-Nov. '67 

Only 50,000 Watt radio on 
Florida's West Coast 

WINQ Tampa 
St. Petersburg 
Clearwater 

RADIO 1010 
CBS for the Sun Coast 

A Rand Broadcasting Co. station 
Represented by John C. Butler, Inc. 

November 1, 1968 Spot Radio Stations 243 



FLORIDA 
Tompa-St. Petersburg -Continued 

WTAN 
1948 

CLEA WATER 

N. Il R A B 

Media Code 4 210 8415 3.00 
Clearwater Radio. Inc., Box 1109, 200 Pierce Blvd.. 

Clearwater, Fla. 33517. Phone 813-448-3084. 
I. PERSONNEL 

Pres. & Oen'l Mgr. -H. Dennison Parker. 
Assistant Manager -Frank L. Reid. 

3. FACILITIES 
250 w.; 1340 ke.. Non -directional. 
Operating schedule: 6:00 a.m. to midnight. EST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2e, 3a, 31). 4a, 4d. 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20e, 22e, 23e, 24b, 25e, 26. 28b, 29a. 
Contracte: 40a, 42a, 45, 46, 47e, 48. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 62e. 
Cancellation: 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 6/66-Rec'd 8/28/67. 
6. SPOT ANNOUNCEMENTS 

30 SECONDS 
EA: Ix 10x 25x 50e 1002 200e 3002 500e 
ROS 4.50 4.30 4.00 3.70 3.60 3.50 3.40 3.30 
(a) 5.00 4.70 4.40 4.10 4.00 3.90 3.80 3.70 () Specified time. 
30 -second rates for all spots 30 -seconda to 1 minute 
in length. Maximum 120 words. 

7. PACKAGE PLANS 
RUN OF SCHEDULE PACKAGES 

PER WK, 
EA: 3tl 5t1 10tí 20t1 30t1 50tí 
1 wk. 3.70 3.60 3.50 3.40 
3 wk 4.30 4.00 3.60 3.50 3.40 3.30 
6 wk 4.00 3.70 3.50 3.40 3.30 3.30 
13 wk. 3.70 3.60 3.40 3.30 3.30 3.30 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 65.00 40.00 25.00 20.00 15.00 
10 z 50.00 30.00 20.00 18.00 12.00 
25 x......._ 45.00 25.00 16.00 13.00 10.00 
50 e 42.00 24.00 15.00 12.00 8.50 
100 z 40.00 23.00 14.00 11.00 8.00 
200 x 38.00 22.00 13.00 10.00 7.50 
300 x 36.00 20.00 12.00 9.00 7.00 
500 x 34.00 18.00 11.00 8.00 6.50 

PROGRAM STRIP RATES 
1/4 HOUR 

PER WK, EA: 6 wk 19 wk 26 wk 
3 ti _ 15.00 14.00 13.00 
5 ti 14.00 13.00 12.00 
6 ti 13.00 12.00 11.00 
Flat. 25.00. 

10 MINUTES 
3 ti 12.00 
5 ti 11.00 
6 i 
Flat, 20.00. 

10.00 

5 MINUTES 
3 ti 8.50 
5 ti 8.00 
8 ti 7.50 
Flat, 15.00. 
Scheduled across-the-board; 3 to 6 days per week. 
constant time and length. 

9. PARTICIPATING PROGRAMS 
le 102 25x 50x 100x 200x 300e 

1/4 hr...._.... 20.00 15.00 13.00 12.00 11.00 10.50 10.00 
10 min........ 15.00 10.00 9.00 8.50 8.00 7.50 7.00 
5 min 10.00 8.00 7.00 6.50 6.00 5.50 5.00 
Sponsorship of segments of existing programa so des- 
ignated. 

10. SPECIAL FEATURES 

11.00 10.00 
10.00 9.00 

9.00 8.00 

8.00 7.50 
7.50 7.00 
7.00 6.50 

TIME SIGNALS -ROS 
(15 seconds 

10x 
or les25es-Maximum 

50x 1100x 3 
word 

200x 30s) 0x 
Ea 3.00 2.70 2.50 2.40 2.30 2.20 2.10 
PER WK: 15 ti 25 tI 50t1 
1 wk _.._ 2.40 2.30 2.20 
2 wk 2.30 2.20 2.10 

R A B 

WTAN-FM 
1963 

CLEARWATER 

©QFMD 

8. PROGRAM TIME RATES 
le 102 252 

1 hr 65 50 45 
40 min. 45 35 31 
20 min. 32 25 23 

50x I00x 200x 300x 
42 40 38 36 
29 27 26 25 
21 20 19 18 

WTCX (FM) 
1958 

ST. PETERSBURG 
Media Code 4 210 8460 9.00 

Trans -Chord Co., Inc., Box 11267, St. Petersburg, 
Fla. 33733. Phone 526-9138. 

I. PERSONNEL 
General Manager -Murray Carpenter. 
Sales Manager -Marie Zoidis Carpenter. 
Operations Manager -Dick Malus. 

2. REPRESENTATIVES 
Contact station. 

3. FACILITIES 
ERP 31,000 w.; 99.5 mc. Stereo. 
Operating schedule: 6.1 am. EST. 
Antenna ht.: 190 feet above terrain. 

4. AGENCY COMMISSION 
15% un time and talent: no cub discount.. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3d, 9a, 5, 0e, 7b. 
Basic Rates: 21d, 22b, 23a, 26, 32e. 
Contracts: 40e, 42b, 94b, 97a, 51c. 
Comb.; Cont. Discounts: 60h, 601, 61a. 
Cancellation: 71a, 72. 

TIME RATES 
No. 14 Eft 8/1/67-Rec'd 12/4/67. 

6. SPOT ANNOUNCEMENTS 
1 min 8 20 word flash 3 
30 sec 5 

8. PROGRAM TIME RATES 
1 hr fixed ti 80 1/2 hr 48 
1 hr rotating 35 
DISCOUNTS FOIL WEEKLY DOLLAR VOLUME 
PER WK, GROSS: 
40 10% 160 30% 
80 20% 320 40% 

CONTINUOUS WEEKS DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -30% 

WTMP 
1954 

TAMPA 

DORE & ALLEN, INC. 

A Speidei Station 
Media Code 4 210 8505 1.00 
WTMP, Inc., Box 1101, Tampa, Fla. 33601. Phone 

813-626-4108. 
I. PERSONNEL 

General Manager -Charles Acton. 
Chief Engineer -John PM'. 
Program Director -Tracy Collins. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
South. Southwest -Dora -Clayton Agency, Inc. 

3. FACILITIES 
5,000 w. days: 1150 kc. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See eoded regulations 
General: lb, 2b, 3a, 3b, 3c 3d, 4e, 4d. 5, 6a, 7b. 8. 
Rate Protection: 10b, llb. 12b. 131). 14b, 15b. 
Basic Rates: 20b, 21a, 22b. 23a, 29a, 24b, 24c, 25e, 

26. 27. 28e, 28c, 29a, 33b. 
Contracts: 40a, 41, 92b, 44e, 44b, 45, 46. 47a, 51b. 
Comb.; Cont. Discounts: 60d, 60f, 60h, 60i. 
Cancellation: 70a, 70e, 71a, 72, 73e. 73b. 
Prod. Services: 80. 
Member: Speldel Broadcasters. Inc. 

TIME RATES 
No. B1 EH 7/1/68 -Reed 6/3/68. 

AAA -Mon thru Fri 6-9 am. 
AA -Mon thin Fri 4-7 pm; Sat 6-9 am. 

5002 A -All other times. 
2.00 6. SPOT ANNOUNCEMENTS 

75 tI 1 MINUTE 
2.10 CLASS AAA 
2.00 PER WK: I ti 6 ti 12 t1 18 ti 2401 

1 wk 20.00 14.00 13.00 
7 wk 19.50 13.50 12.50 
13 wk 19.00 13.00 12.00 
26 wk 18.25 12.50 11.50 
52 wk 17.50 12.00 11.00 

Media Code 4 210 8416 1.00 
Clearwater Radio. Inc., Box 1109, 200 Pierce Blvd., 

Clearwater, Fia. 33517. Phone 813-446-3084. 
Studios & Offices: Clearwater Bayfroot. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -H. Dennison Parker. 
Ass't Manager -Frank L. Reid. 

3, FACILITIES 
ERRP 18.250 w.; 95.7 mc. 
Operating schedule: 6 em -midnight. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL RATE POLICY 
TIME RATES 

Eft 6/66 -Reed 8/28/87. 
6. SPOT ANNOUNCEMENTS 

30 SECONDS 
(8 am -6 pm) 

Ix 10x 25x 50x 100x 2002 300e 
ROS.. 4.00 3.70 3.50 3.30 3.20 3.10 3.00 
().... 4.50 4.20 4.00 3.80 3.70 3.60 3.50 () Specified time. 
30 -second rates for all spots. Maximum 120 words 
or 1 minute. 

17.00 15.00 
16.50 14.50 
16.00 14.00 
15.25 13.50 
14.50 13.00 

CLASS AA 
1 wk 16.00 14.00 12.00 
7 wk 15.50 13.50 11.50 
13 wk 15.00 13.00 11.00 
26 wk 14.50 12.50 10.50 
52 wk 14.00 12.00 10.00 

CLASS A 
1 wk 13.00 11.50 10.00 
7 wk 12.50 11.00 9.50 
13 wk 12.00 10.50 9.00 
26 wk 11.50 10.00 8.50 
52 wk 11.00 9.50 8.00 

30 SECONDS 
CLASS AAA 

1 wk 16.00 14.60 12.00 
7 wk 15.60 13.20 11.60 
13 wk 15.20 12.80 11.20 
26 wk 14.60 12.20 10.80 
52 wk 14.00 11.60 10.40 

CLASS AA 
1 wk 12.80 11.20 9.60 
7 wk 12.40 10.80 9.20 
13 wk. ...... 12.00 10.40 8.80 
26 wk 11.60 10.00 8.40 
52 wk. 11.20 9.60 8.00 

CLASS A 
1 wk 10.40 9.20 8.00 
7 wk..._ 10.00 8.80 7.60 
13 wk. 9.60 8.40 7.20 
26 wk. 9.20 8.00 6.80 
52 wk. 8.80 7.60 6.40 
ID's: 50% of 1 -min. 

11.25 
10.75 
10.25 
9.75 
9.25 

9.50 
9.00 
8.50 
8.00 
7.50 

11.20 
10.80 
10.40 
10.00 

9.60 

9.00 
8.60 
8.20 
7.80 
7.40 

7.60 
7.20 
6.80 
6.40 
6.00 

10.50 
10.00 
9.50 
9.00 
8.50 

9.00 
8.50 
8.00 
7.50 
7.00 

10.40 
10.00 
9.60 
9.20 
8.80 

8.40 
8.00 
7.60 
7.20 
6.80 

7.20 
6.80 
6.40 
6.00 
5.60 

30 ti 
12.00 
11.50 
11.00 
10.50 
10.00 

9.50 
9.00 
8.50 
8.25 
8.00 

8.50 
8.00 
7.50 
7.00 
6.50 

9.60 
9.20 
8.80 
8.40 
8.00 

7.60 
7.20 
6.80 
6.60 
6.40 

6.80 
6.40 
6.00 
5.60 
5.20 

8. PROGRAM TIME RATES 8. PROGRAM TIME RATES 
CLASS AAA I hr 1/2 hr 1/4 hr IO min 5 win 
Ix 26x 52x 156e 260e 500e 1 e...- 65 40 20 15 10 

1/4 hr 60 56 52 48 44 40 DISCOUNTS 
5 min. 40 37 34 31 28 25 13x-10% 52e-20% 156e-30% 

CLASS AA 26x-15% 104e-25% 260x-35% 
1/2 hr ..... _._..__. 75 68 65 60 55 48 
1/9 hr 45 41 37 33 29 25 
5 min 30 27 25 22 19 16 CS 
1 hr 85 80A 78 72 67 65 VALPARAISO-NICEVILLE 
1/2 hr 54 50 47 43 40 38 
1/4 hr 35 31 28 26 24 21 
5 min 25 22 20 17 15 13 

WYOU 
1965 

TAMPA 
Media Code 4 210 8550 7.00 
WYOU Radio Inc., Box 1988, 1333 W. Casa St 

Tampa, Fla. 33601. Phone 813-253-6071. 
I. PERSONNEL 

Pres. & Gent Mgr. -Art Reuben. 
Station Manager -Joe Gratz. 
Program Director -Bill Polk. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
10,000 w.; 1550 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent; 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 9d, 5, Bb, 7b, 8. 
Rate Protection: 10d, 14e. 
Basic Rates: 20a, 23a, 24a, 25e. 29a. 
Contracts: 40e. 42a, 46, 47e. 
Comb.; Cont. Discounts: 62d. 
Cancellation: 70e, 70e, 71a. 
Prod. Services: 82. 
Affiliated with MSS. 

TIME RATES 
No. 3 Eft 3/1/68 -Reed 1/22/68. 

AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN, WKLY: I ti 10 ti 20 ti 26 it 

AA 18 16 14 12 
A 15 13 11 9 

20/30 sec: 80% of 1 -min. 10 see: 50% of 1 -min. 
8. PROGRAM TIME RATES 

5 -min -1-1/2e 1 -min rate. 
10. SPECIAL FEATURES 

5 -min news -l -1/2x 1 min rate. 
DISCOUNTS 

26 wk in 52 wks-4% 52 consec wks-10% 

TITUSVILLE 
Brevard County -Map Location G-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WRMF 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 210 8595 2.00 
WRMF, Inc. Box 216, Titusville, Fla. 32780. Phone 

305-267-2141. 
STATION'S PROGRAMMING DESCRIPTION 

WRMF: Programmed for mass appeal. 
AIR PERSONALITIES handle all segments. NEWS: 
15 min at 8 am & noon. 5 min every hour on hour 
followed twice daily at 7 am & 5 pm by 5 min 
weather and 5 min aporta. Headlines on half hour. 
Emphasis on local news, news editor. Sign -on -9:30 
am music. 9:30 am women's show. 10:05-10:30 am 
swap show, sheriff's report follows. Guests appear on 
most shows. Music leans to middle-of-the-road. some 
Lop pops and other tunes intermingled. SPORTS: 
carried live and taped locally originated and network. 
Contact Representative for further details. Recd 
10/23/67. 

I. PERSONNEL 
President -R. M. Fairbanks. 
General Manager -It. L. Bright. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Florida -The Robinson Company, Inc. 
Miami-AdvertioIng Representatives. Inc. 

3. FACILITIES 
500 w.: 1050 In. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 1st of month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d. 4a, 4c1, 5, 6a, 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d. 14d, 15b. 
Basic Rates: 20b, 21b, 22a, 2;1a, 24b, 25a. 28a, 

29e, 30. 
Contracts: 40a, 41, 92b, 92d, 43, 44e. 45, 46, 47e. 

48, 49. 50, 51b, 51c. 
Comb.: Cont. Discounts: 60b, 60g. 011). 62d. 
Cancellation: 70b. 70d, 71e, 72, 73s. 
Prod. Services: 80. 81. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9A Eft 11/30/67-Rec'd 12/4/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 10 see 
1 x . 6.00 4.80 3.10 
13 x 5.75 4.60 2.90 
26 x 5.50 4.40 2.75 
52 e..._ 5.25 4.20 2.65 
104 x. 5.00 4.00 2.50 
156 x 4.75 3.80 2.40 
260 x 4.25 3.40 2.15 
312 x 3.75 3.00 1.95 
520 e 3.15 2.55 1.75 
1040 x 2.75 2.25 1.65 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGES 

20 ti 3.15 40 ti..._.._ 2.75 
30 tI 2.95 50 ti 2.55 

ROS 30 DAY PACKAGE 
100 ti 2.50 300 ti 2.35 

Okalooaa County -Map Location B-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

WFSH 
1959 

Media Code 4 210 8640 6.00 
Embury Broadcasting Co., Inc., Box 308, 90 E. 

Eastview Ave., Valparaiso, Fla. 32580. Phone 305- 
678-2141. 

I. PERSONNEL 
Pres. & Genl Mgr. -Allen Embury. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
Regional -Dora -Clayton Agency, Inc. 

S. FACILITIES 
1,000 w.; 1340 kc. Non -directional. 
Operating schedule: 5:00 am -11:00. CST. DST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, Sb, 4a, 4c, 5. 8. 
Rate Protection: 10b, 11b, 121). 13b, 14b. 
Basic Rates: 22b, 23a, 29b, 25a, 26. 28b, 29a. 
Contracts: 40e. 92a, 45, 46, 47e. 
Comb.; Cont. Discounts: 60a, 61e, 61b, 62e. 
Cancellation: 70e. 70c, 71a, 73a. 

TIME RATES 
Rates effective 

Rates received January 5, 1962. 
6. SPOT ANNOUNCEMENTS 

CLASS A 
(6:59-8:30 am and 4:29-6:30 pm) 

1 30 1 30 
min. sec. min. see. 

1 time 5.00 4.00 78 times.... 4.00 3.20 
13 times 4.75 3.80 156 times.._ 3.75 3.00 
26 times 4.50 3.80 312 times.... 3.50 2.80 
52 times 4.25 3.40 

CLASS B 
(5:30-6:59 am, 8:30 am -4:29 pm and 0:30 pm - 

midnight) 
1 time.__ 4.00 3.20 78 times.. 3.20 2.56 

13 times..__ 3.80 3.04 156 times_. 3.00 2.40 
26 times..__ 3.60 2.88 312 Umes.... 2.80 2.24 
52 times 3.40 2.72 

8. PROGRAM TIME RATES 
CLASS A 

(7:00-8:30 em and 4:30-6:30 pm) 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.... 50.00 30.00 15.00 11.00 7.00 
13 times.. 47.50 28.50 14.25 10.45 6.65 
26 times_ 45.00 27.00 13.50 9.90 6.80 
52 times.. 42.50 25.50 12.75 9.35 5.95 
78 times_ 40.00 24.00 12.00 8.80 5.60 

158 toles.. 37.50 22.50 11.25 8.25 5.25 
312 times_ 35.00 21.00 10.50 7.70 4.90 

CLASS B 
(5:30-6:59 em, 8:30 am -4:29 pm and 6:30 pm - 

midnight) 
I time.... 40.00 22.00 12.00 9.00 

13 times.. 38.00 20.90 11.40 8.55 
26 times.. 36.00 19.80 10.80 8.10 
52 times.. 34.00 18.70 10.20 7.65 
78 times.. 32.00 17.60 9.60 7.20 

156 times.. 30.00 18.50 9.00 6.75 
312 times_ 28.00 15.40 8.40 6.30 

VENICE 

8.00 
5.70 
5.40 
5.10 
4.80 
4.50 
4.20 

Sarasota County -Map Location F-8 
See SRDS consumer market map and data at begin- 
ning of the State. 

WAMR 
1960 

N,vl 

Subscriber to the NAB Radio Code 
Media Code 4 210 8685 1.00 
Venice Nokomis Broadcasting Co., P. 0. Bee 1256. 

307 W. Venice Ave., Venice, Fla. 33595. Phone 
488-4159. 

I. PERSONNEL 
Pres. & Genii Mgr. -Larry Rhodes. 

3. FACILITIES 
500 w. days; 1320 ke. Non -directional. 
Operating schedule: Sign -on -6:00 am except Sun. 
EST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Cole Advertising Standards appas. 
General: le, 2a, 3e, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10c, 12f, 13h. 14e, 15e, 15b. 
Basic Rates: 20b, 21e. 21d, 22e, 22b, 23a, 24e, 25a, 

28b, 28c, 33d. 
Contracts: 40e. 42a, 42c, 43, 45, 46, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, E0h, 601, 

61e, 01b, 62a, 62b. 
Cancellation: 70e, 70d, 71a, 73e. 
Prod. Services: 80. 82. 

TIME RATES 
ER 1/1/67-Rec'd 12/1/67. 

7. PACKAGE PLANS 
MONTHLY: I ti 5tI ION 15t1 20t1 25t1 3001 
1 min 4.20 3.90 3.60 3.30 3.00 2.70 2.40 
30 sec 2.95 2.70 2.50 2.30 2.10 1.90 1.70 
10 sec 2.10 1.95 1.80 1.65 1.50 1.35 1.20 

SPECIAL PACKAGES 
25 ti, per wk 60.00 7 ti, per day 18.80 
15 ti, per wk.......... 40.50 
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VERO BEACH (2 AM) 
Indian River County -Map Location H-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAXE 
1954 

®1:1 
Media Code 4 210 8730 5.00 
Shargo, Inc., Box 39, Vero Beach, Fla. 32960. 

Phone 305.567-3934. 
I. PERSONNEL 

President -Tames J. Sharp. 
Vice-Pres. & Gen'l Mgr. -Richard L. Cragc. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 

3. FACILITIES 
1,000 w.; 1870 ke. Regional Frequency. Non -direc- 
tional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%' no cub discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 5, 6e, 713, 8. 
Rate Protection 10a, 11a, 12g, 13g, 14e, 15b. 
Beaks Rates: 20h, 2913, 28b. 28c, 29a, 32b. 
Contracts: 40a, 41, 49a, 96, 47a. 
Comb.; Cont. Discounts: 60h, 60f, Ola. 62d. 
Cancellation: 72, 73a. 
Prod. Services: 80. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective May 11, 1984. 
Rates received June 4, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 eec 10 see 

1 ti.._ ....._..._..._. __...._ 4.50 8.50 2.00 
13 ti ..._...... 4.25 3.30 1.90 
26 ti 4.00 3.10 1.80 
52 ti _.r.._._ 8.75 2.90 1.70 
104 ti .....___..._ 3.50 2.70 1.60 
158 ti _.._..._..... 3.25 2.50 1.50 
260 ti..__..-. _.._ 3.00 2.30 1.40 
312 tl 
PROGRAM 

2.75 2.10 1.30 
8. TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti.....__.._._.._ 46.00 84.00 20.00 14.50 7.00 
13 ti.........._....__ 43.50 32.00 19.00 13.90 6.70 
Y8 t1_.._._...._._....._. 41.00 30.00 18.00 13.30 6.40 

38.50 28.00 17.00 12.70 6.10 
104 ti ..... ______ 36.00 28.00 16.00 12.10 5.80 
156 ti ... ...... .......... 33.50 24.00 15.00 11.50 5.50 
260 U.._ _.-._....._.... 31.00 22.00 14.00 10.90 5.20 
814 ü _..._...._.. 28.50 20.00 13.00 10.30 4.90 

WTTB 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 210 8775 0.00 
Tropics, Inc., Box 2440, 1536 20th St., Vero Beach. 

Fla. 32960. Phone 305-582-5454. 
I. PERSONNEL 

President -Merrill P. Barker. 
General Manager -William E. Turner. 
Sales Manager -R. H. Hazel. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1490 ke. 
Operating schedule: 5:95 em -10 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a, 2b. 3a, 3d, 4a, 5, 6a. 713. 8. 
Rate Protection: 1013. 11b. 12b, 18h, 14b. 
Buie Ratea; 20b, 21b, 24b. 25a, 26, 28a, 28e, 29a. 
Contracte: 40a, 41, 49a, 94b. 46. 47b. 49. 51e. 51b. 
Comb.; Cont. Discounts: 60d, 60g, 601. 61a, 62d. 
Cancellation: 71e. 72. 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eff 2/15/68-Ree'd 3/18/68. 
8. SPOT ANNOUNCEMENTS 

Ix 50x 100x 200x 900x 
1 min 4.50 4.00 8.50 3.00 2.60 
30 eec 3.50 3.15 2.80 2.45 1.95 
10 eec 1.25 1.20 1.15 1.10 1.05 

7. PACKAGE PLANS 
ROS PACKAGES 

(Restricted to 7 days) 

500x 
2.35 
1.75 
.85 

1000x 
2.00 
1.50 

.75 

20 41 30 41 40 ti 50 tl 
1 min ....... 49.00 72.00 94.00 112.50 
30 sec 39.00 57.00 74.00 87.50 
Net to station. 

8. PROGRAM TIME RATES 
Ix 508 IOOx 200x 300x 500x 

1 hr....__.._ 35.00 31.50 28.00 24.00 19.25 - 
1/2 hr_........ 22.50 20.00 17.50 15.00 12.50 
1/4 hr___, 17.50 15.75 13.75 11.75 9.60 
10 min._..__ 14.50 13.00 11.50 9.75 7.95 4.00 
5 min. 9.50 8.50 7.50 6.50 5.20 4.60 

WAUCHULA (2 AM) 
Hardee County -Map Location F-7 

See SRDS consumer market map and data at begin - 
ling of the State. 

WAUC 
1958 

Media Code 4 210 8820 4.00 
WAUC Broadcasting Co., Box 936, Wauchula. Fla. 

33873. Prospect 3-9453. 
t. PERSONNEL 

Owners -Royce D. & Sarah S. Plummer. 
General Manager -Royce D. Plummer. 

2. REPRESENTATIVES 
Donald Cooke. Inc. 

9. FACILITIES 
500 w. days; 1910 kc. Non -directional. 
Operating schedule: 6:00 am -6:00 pm. EST. 

4. AGENCY COMMISSION 
15/0 Ume and talent only; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 3a, 3b, 9d, 5, 6a, 7h. 
Rate Protection: 15h. 
Basic Rates: 20a, 22a, 23a, 24b. 25a, 26, 28a, 29a. 
Contracta: 40e, 42a, 45. 46. 47a, 48. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 62e. 
Cancellation: 7084 70e, 71a. 73e. 
Beer advertising acceptable. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective June 1. 1964. 

Card received August 6, 1964. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
28 ti 4.10 260 ti ..._.._.. 3.40 
52 ti 3.90 312 ti.__....... 3.00 
116 tl 3.50 

8. PROGRAM TIME RATES 
26 ti 52 ti 156 ti 260 ti 312 ti 

1 hr 36.00 34.00 30.00 28.00 26.00 
1/2 hr ......... 22.50 21.25 18.75 17.50 16.25 
1/4 hr....__...__ 15.00 14.00 12.00 11.00 10.00 
5 min.-.. 7.20 6.80 6.00 5.60 5.20 

WPRV 
1984 

Media Code 4 210 8840 2.00 
Brush Broadcasting Co., Box 1198, County Barn Rd., 

Wauchula. Fla. 33873. Phone 813-773-4270. 
I. PERSONNEL 

Pres. & Gen'I Mgr. -Jerald A. Brush. 
Commercial Manager -Georgia M. Brush. 
Sales Manager -Luther W. Colbert. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
500 w.; 1600 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. Payable 30 days. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2h, 3e, 9b, 4d, 5, 6e, 7a. 
Rate Protection: 15b. 
Basic Rates: 20b. 22a. 25e, 28. 
Contracts: 40a, 42h, 45, 46, 47a. 
Cancellation: 72. 
Prod. Services: 80. 

TIME RATES 
No. 2 Eft 1/1/68-Rec'd 6/21/68. 

8. SPOT ANNOUNCEMENTS 
PER DAY: 1 tl 5 t1 10 tl 15 tl 20 tl 
I min 2.50 2.25 2.00 1.90 1.75 
30 sec..._ 1.50 1.30 1.25 1.15 1.05 
20 sec or less 1.00 .90 .85 .80 .75 

8. PROGRAM TIME RATES 
Ea 

1 hr 40.00 10 min 
1/2 hr 20.00 5 min.__.... --..- 
20 min..._ . 13.50 3 min..... - 
1/4 hr .... 10.00 2 min._..-._......._-._.._ 

10. SPECIAL FEATURES 
NEWS AND SPECIAL FEATURES 

Ea 
7.50 
4.00 
3.50 
3.25 
3.00 

Ea 
5 -min news at :60 ...._..._._._-._.._...._....._ 9.00 
10 -min news (as available)........._...._.._.._........ 6.00 
Headline summary at :30 _ _._._ 2.50 
Sports news, Wall Street report or 
5 -min farm news 4.00 
Weather or temp bulletin..._.._...._..._ ...... 2.50 
School lunch menue (3 ti)..._ 4.00 
LaHora Latina -Americana (participation)..._ 7.50 
Colored Gospel Show (participation)..._..._ 4.00 

WEST PALM BEACH 
(6 AM; 2 FM) 
(including Lake Worth, Palm Beach and 
Riviera Beach) 
Palm Beach County -Map Location H-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered. etc. with- 
in the area. 

WDBF 
DELRAY BEACH 

CBS Radio Network 
City of license, Delray Beach. Fla. 
Considered by CBS Radio Network as their West 
Palm Beach outlet. 
See listing under Delray Beach. Fla. 

WEAT 
1948 

WEST PALM BEACH 
Media Code 4 210 8865 9.00 
Gardens Broadcasting Co., Box 70. West Palm Beach, 

Fla. 33902. Phone 305-833-9668. 
I. PERSONNEL 

President -John D. MacArthur. 
Exec. Vice-Pres. & Gen'l Mgr. -Charles Kelly. 
General Sales Manager -James O'Rourke. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

9. FACILITIES 
1.000 w.; 850 kc. Directional. 
Operating schedule: 6-1 am. EST. 

4. AGENCY COMMISSION 
159E on net time: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e. 2h, 3a. 3b, 3d, ea, 9d, 5. 6a. 7h. 8. 
Rate Protection: 10g. 11g, 12g 13g. 14g. 15a. 16. 
Basic Rates: 21e. 21h. 22a, 23a, 24a. 25a. 28c. 33a. 
Contracts: 40a, 41, 42a, 42e, 44a, 45. 46, 50. 
Comb.; Cont. Discounts: 60a, 60e. 60f, 601, 61e, 62a, 

62d. 
Cancellation. 70a, 70d, 71a, 73a. 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 ER 4/1/67-Rec'd 4/3/67. 
6. SPOT ANNOUNCEMENTS 

T1tAFFIC TIME 
(6:30-9:30 am & 3:30-6:30 pm) 

PER WK: 501 10 tl 15 t1 20ti 
1 min. ____ 5.00 4.75 4.50 4.25 
30 see ....... _______ 4.00 3.75 3.50 3.25 
15 sec _... 2.50 2.40 2.30 2.20 

DAYTIME 
(9:30 am -3:30 pm) 

1 min......._....__. __._ 4.00 3.75 3.50 8.25 
30 sec 3.00 2.80 2.60 2.40 
15 sec 2.00 1.90 1.75 1.60 

NIGHT TIME 
(8:30 pm -sign -off) 

1 min ..... 2.50 2.40 2.80 2.20 
30 sec..__..- _ 2.00 1.90 1.75 1.80 
15 sec ...._..._... 1.25 1.20 1.15 1.10 

DISCOUNTS 
Frequency discounts on fixed position spots: 
28 wk. 5% 52 wk......_.....__. 
All spots combinable. 

7. PACKAGE PLANS 
ROS PLANS 

PER W K; 
(To be used in a 7 day 

25 ti 8750 
iodt1 

75 t1 100 ti 
1 min..........._._..._._...._....._,..._ 75 125 175 200 
30 sec _......._......._.._. 60 90 120 150 
15 sec 40 60 80 100 

8. PROGRAM TIME RATES 
1 hr I/2 hr 1/4 hr 

30 tl 
4.00 
3.00 
2.00 

8.00 
2.25 
1.50 

2.00 
1.50 
1.00 

10% 

1 x _ 100 60 40 
10. SPECIAL FEATURES 

News rate -news participations and adjacencies, ap- 
plicable spot rate plus 50%. 

WHEW 
1959 

RIVIERA BEACH 
Media Code 4 210 8910 3.00 
Colee Enterprises, Inc., Box 8325. 45th & Military 

Trail, West Palm Beach. Fla. 33407. Phone 305- 
683-1600. 

I. PERSONNEL 
General Manager -James R. Evans. 
Program Director -Steve Armstrong. 

2. REPRESENTATIVES 
Weed Radio Corporation. 

3. FACILITIES 
1,000 w.; 1600 ke. 

DIrectlonal-night only. 
Operating schedule: 6:00 am -midnight. 

4. AGENCY COMMISSION 
15%: no cash discount. Bille rendered monthly. 

5. GENERAL ADVERTISING See coded reputations 
General: la, 4e. 4d. 5, 6e, 7h, 8. 
Rate Protection: 10b, 1113, 12h, 13h. 
Basic Rates: 22b, 23a, 26, 28b, 29a. 
Contracte: 40a. 42a, 46. 
Comb.; Cont. Discounts: 60b. 60k. Ola. 
Cancellation: 70e, 70c, 71a, 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff 10/1/66 -Reed 6/29/67. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

Ix 52x 104x 156x 260x 
1 min 7.00 6.75 6.50 6.25 6.00 
30 sec. 5.75 5.55 5.35 5.15 4.95 
15 sec 4.60 4.130 4.40 9.30 4.20 

7. PACKAGE PLANS 
VOLUME PACKAGE 

PER WK: 10 tl 21 tl 95t1 50t1 70t1 
1 min 5.00 4.75 4.50 4.25 4.00 
30 see 4.00 3.80 3.60 3.50 3.20 
15 sec 3.00 2.90 2.75 2.60 2.50 

WIRK 
1947 

WEST PALM BEACH 

S12x 
5.75 
4.80 
4.00 

105 tl 
3.75 
3.00 
2.40 

Media Code 4 210 8955 8.00 
Ken -Sell, Inc., Box 2148. West Palm Beach. Fla. 

33402. Phone 305-965-9211. 
I. PERSONNEL 

Owner & Gen'l Mgr. -Joseph S. Field, Jr. 
Commercial Manager -Rome J. Hartman. 
Program Director -Stan Barrett. 

2. REPRESENTATIVES 
Jack Masts & Co.. Inc. 

3. FACILITIES 
5.000 w. days. 1,000 w. nights; 1290 Ice. 

Directional -night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net time: rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4e, 4d, 5, 6a, 8. 
Rate Protection: 15h. 
Basic Rates: 22a, 22h, 23a, 24b, 25a, 28a, 29a. 
Contracts: 40a. 45, 46. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70e. 70e, 71a, 73a. 

TIME RATES 
Rates effective 

Rates received July 2. 1964. 
Class AA -6:00-9:00 am and 4:00-7:00 pm Mon thru 
Sat. 
Class A-9:00 am -4:00 pm and 7:00 pm -midnight 
Mon thru Sat: 7:00 am -midnight Sun. 

S. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 min 30 sec 10 sec 
1 ti 15.00 12.00 7.50 
6 ti -.... _.__ 13.00 10.40 6.50 
12 ti....._. ._ 10.00 8.00 5.00 
18 ti ........ _ .......... _._..... _.._.._ 9.00 7.20 4.50 
24 ti 8.50 6.80 4.25 
36 ti 8.00 6.40 4.00 
48 ti .... 7.50 6.00 3.75 

CLASS A 
1 tl 12.00 9.60 6.00 
6 ti 10.00 8.00 5.00 
12 ti.._ 8.00 6.40 4.00 
18 ti 7.00 5.60 3.50 
24 ti.._..._ 6.50 5.20 8.25 
36 ti 6.00 4.80 3.00 
48 tt 5.50 4.40 2.75 

FLORIDA 

WJNO 
1936 

WEST PALM BEACH 

Media Cede 4 210 9000 2.00 
WJNO Radio, Box 189, 1500 N. Mettler Dr.. West 

Palm Beach. Fla. 33402. Phone 305-832-3638. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Robert L. Hoffer. 
Sales Manager -Larry Baronoff. 
Operations Director -Ron Beckey. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 
Florida -The Robinson Company, Inc. 

3. FACILITIES 
250 w.; 1230 kc. Non -directional. 
Operating schedule. 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 9a, 9d. 5, 6a, 7h, 8. 
Rate Protection: 10b, 11b, 12h, 13h, 14b. 
Basic Rates: 22h, 23a, 29a. 
Contracts: 40a, 42b, 45, 46. 48. 
Comb.; Cont. Discounts: 60a, 62d, 62e. 
Announcement Packages not combinable except when 
renewed without interruption; cancellations subject 
to short rate. 

TIME SATES 
No. 10 ER 7/1/68 -Reed 5/23/88. 

AAA -Mon thru Sat 6-10 am & 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm; Sun 6 am -7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

Ix 52x I04x 156x 260x 250x 1040x 
1 min 17.00 18.00 15.00 14.00 13.00 12.00 11.00 
20/30 see 12.75 12.00 11.25 10.50 9.75 9.00 8.25 
10 sec 8.50 8.00 7.50 7.00 6.50 6.00 5.50 

CLASS AA 
1 min 14.00 13.00 12.00 11.00 10.00 9.00 8.00 
20/30 sec 10.50 9.75 9.00 8.25 7.50 6.75 6.00 
10 sec 7.00 6.50 6.00 5.50 5.00 4.50 4.00 

CLASS A 
1 min 11.00 10.00 9.00 8.00 7.00 6.00 5.00 
20/30 sea 8.25 7.50 6.75 6.00 5.25 4.50 3.75 
10 sec 5.50 5.00 4.50 4.00 3.50 3.00 2.50 

7. PACKAGE PLANS 
SATURATION PACKAGES 

CLASS AAA 
12 t1 18 t1 24 t1 36 t1 

1 min. 14.00 13.00 12.00 11.00 
20/30 see. 10.50 9.75 9.00 8.25 
10 see 7.00 6.50 6.00 5.50 

CLASS AA 
1 min.._....._ 11.00 10.00 9.00 8.00 
20/30 sec..._ 8.25 7.50 6.75 6.00 
10 sec 5.50 5.00 4.50 4.00 

CLASS A 
1 min. 8.00 7.00 6.00 5.00 
20/30 sea 6.00 5.25 4.50 3.75 
10 sec 4.00 3.50 3.00 2.50 
Saturation Packages may be cross combined to earn 
numerical frequency. Not subject to retroactive dis- 
count. 

WLIZ 
1959 

LAKE WORTH 
Media Code 4 210 9045 7.00 
Gold Coast Broadcasting Co., Box 71, 1939 7th Ave. 

N., Lake Worth. Fla. 33460. Phone 305-585-5533. 
I. PERSONNEL 

President -Sam C. Phillips. 
General Manager -Don GreeNlef. 
Program Director -Dave Webster. 

3. FACILITIES 
500 w. days: 1880 kc. Non-direetinnel. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: 2a, 3a, 4a. 5. 6a, 7a. 8. 
Rate Protection: 10e. Ile, 12e, 13e, 14e. 
Basic Rates: 21h, 22h, 23a, 25c, 28h, 28c, 33a. 
Contracts: 40a, 41, 44e, 44b. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70e. 71a, 72. 
Prod. Services: 80. 
Affiliated with KBR Radio Network. 

TIME RATES 
ER 12/1/67 -Reed 12/20/87. 

6. SPOT ANNOUNCEMENTS 

Ix 27x 53x 105x 
1 min....._ ....._ 6.00 5.50 5.25 4.75 
30 sec 4.50 4.00 3.75 3.25 

8. PROGRAM TIME RATES 
Ix 19x 26x 52x I04x 156x 2608 

1 hr 75.00 72.00 89.00 66.00 83.00 60.00 57.00 
1/2 hr 42.00 39.75 37.50 36.00 39.50 33.00 31.50 
1/4 hr..._ 25.50 24.75 24.00 22.50 21.00 19.50 18.00 
10 min. 18.00 16.75 15.75 14.50 13.50 12.00 11.25 
5 min 9.00 9.50 8.25 7.75 7.50 7.00 6.75 

9. PARTICIPATINU PIIOGRAMS 
Breakfast with Dave & Mary -Mon thru Sat 9-10:30 
am. 4.00. 

WPBF(FM) 

209- 
312 

4.50 
3.00 

1964 
WEST PALM BEACH 

Media Code 4 210 9090 3.00 
Ken -Sell, Inc., Box 2148, West Palm Beach, Fla. 

33402. Phone 305-965-9211. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Joseph S. Field, Jr. 
Commercial Manager -Rome J. Hartman. 
Program Director -Stan Barrett. 

2. REPRESENTATIVES 
Jerk Macla & Company, Inc. 

3. FACILITIES 
ERP 27.000 w.: 107.9 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 
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FLORIDA 
West Palm Beach -W P B F (FM)-Cont'd 
5. GENERAL ADVERTISING See ended regulations 

Contracta: 90a. 
Affiliated with American FM Network. 

TIME RATES 
No. 2 ER 8/1/86 -Reed 5/31/66. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Fri 3-11 pm; Sat & Sun noon -11 pm. 
A -Mon thru Fri 6 am -3 pm; Sat & Sun 8 am -mid- 
night. 
B -Sun thru Sat 11 pm -8 am. 
I MIN: Ix 6x 

AA .-._-. . 10.00 7.50 

Class B -flat, per minute, 4.00. 

I2x 
8.00 
5.00 

I8x 
5.00 
4.50 

WQXT 
1941 

PALM BEACH 
A Knight Quality Station 

Media Code 4 210 9135 6.00 
Palm Beach Broadcasting Corp., Box 2631, Palm 

Beach, Fla. 33480. Phone 305-582-7041. 
STATION'S PROGRAMMING DESCRIPTION 

WQXT: Programmed for adults. 
NEWS: network news feed, news on hour, news of 
world, hotline reporte, etc. 6-10 am music and news. 
10-11 am personality feature show. Topical discussion 
with 2 regular air personalities and special guests. 
1-3 pm music. 3-5 pm drive time, music, news, 
busineea. 5-7 pm news, weather, sports, and feature 
programs with 5 min stock market report. 7 pm -1 am 
middle-of-the-road music, weather, boating and fish- 
ing reporta used throughout day. Contact Representa- 
tive for further details. ltec'd 5/9/88. 

I. PERSONNEL 
General Manager -Ralph H. Grover. 
Station Manager -Ted Dela Court, 

2. REPRESENTATIVES 
Miami -Advertising Representatives Inc. 
Boston -Knight Quality Stations Sales Offices: See 

Rep & 5/O pages. 
3. FACILITIES 

500 w. days; 250 w. nights; 1340 kg. Non -directional. 
Operating schedule: 24 hours daily, EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3c, 3d, 4a, 9d, 5, 8a, 7a, 8. 
Rate Protection: 10e. 11c, 12e. 13c, 14e. 
Basic Rates: 20a, 21a, 21d, 22b, 23a, 24a, 24b, 24e, 

25a, 26. 27, 28b, 28c, 29a, 29b, 30, 31, 32b. 
Contracts: 40h, 41, 44a, 45, 46. 47a, 49, 50, 51a. 

51b, 51c. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 601, 6113. 62d. 
Cancellation: 71a, 72. 73a, 73b. 
Prod. Services: 80, 81, 82. 
FM facilities: WWOS (FM). 
Affiliated with NBC Radio Network. 
Member: Knight Quality Stations (Florida). 

TIME RATES 
Eft 10/1/67-Rec'd 10/30/67. 

8. SPOT ANNOUNCEMENTS 
FIXED POSITION 

Ix 52x 104x 156x 260x 312x 
1 min 13.00 12.00 11.00 10.00 9.00 8.00 
30 sec 10.40 9.60 8.80 8.00 7.20 6.40 
10 sec 6.50 6.00 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
WEEKLY VOLUME PLANS/DRIVE TIMES 

(Rotate 6-10 am or 4-8 pm) 
PER WK, EA: IO ti 20 ti 30 ti 40 ti 
1 min ....... ________ ...... 7.00 8.50 8.25 8.00 
30 sec ___ 5.80 5.20 5.00 4.80 
10 sec..._ 3.50 3.25 3.12 9.00 

HALF & HALF 
(50% Drive Rotate. 50% ROS) 

PER WK: 10 ti 20 ti 30 t1 40 ti 60 ti 80 ti 
1 min _... 6.50 6.00 5.75 5.50 5.00 4.50 
30 sec 5.20 4.80 4.80 4.40 4.00 3.60 
10 sec 3.25 3.00 2.87 2.75 2.50 2.25 

VOLUME PLANS -ROS 
1 min 6.00 5.50 5.25 5.00 4.50 4.00 
30 sec 4.80 4.40 4.20 4.00 3.60 3.20 
10 sec 3.00 2.75 2.62 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
FIXED POSITION 

Ix 52x 104x I56x 260x 312x 
1 hr 80.00 75.00 70.00 65.00 60.00 55.00 
1/2 hr 50.00 46.00 42.00 38.00 34.00 30.00 
1/4 hr..._.._ 35.00 33.00 30.00 27.00 24.00 20.00 
10 min....._ 25.00 23.00 21.00 19.00 17.00 15.00 
5 min ...... 17.50 16.00 14.50 13.00 11.50 10.00 

WWOS (FM) 
1957 

PALM BEACH 
A Knight Quality Station 

Media Code 4 210 9180 2.00 
Palm Beach Broadcasting Corp., Box 2631, Palm Beach, Fla. 33480. Phone 305-582-7041. 

STATION'S PROGRAMMING DESCRIPTION 
WWOS (FM): Entire broadcast day devoted to 
general popular music, weather, boating reports, net- 
work news on hour, late stock market reports, 5 min 
stock market summary M -F, 2 hours of classical 
music nightly M -F, 8-10 pm. Contact Representative 
for further details. Rec'd 5/9/68. 

I. PERSONNEL 
General Manager -Ralph H. Grover. 
Station Manager -Ted Dela Court. 

2. REPRESENTATIVES 
Miami -Advertising Representatives. Inc. 
Boston -Knight Quality Stations Sales Offices: See 

Rep & S/O pages. 
3. FACILITIES 

ERP 100,000 w.: 97.9 me. 
Operating schedule: 24 hours daily except 8:00 am - 
midnight Bun. EST. 
Antenna ht.: 275 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 3e, 3d, 4a. 9d, 5, 6a, 7a, 8. 
Rate Protection: 10e. lie, 12e, 13c, 14e. 

Basic Rates: 20a. 21a, 21d. 22h, 23a. 29a, 24b, 24c, 
25a, 28, 27. 28b, 28e. 29a. 29h, 30, 31 32b. 

Contracts: 40b, 41, 44a. 45, 46, 47a, 49, 50. 51a. 
51b, 51e, 

Comb.: Cont. Discounts; 60a, 60d, 60e, 60i, 61b, 62d. 
Cancellation: 71a, 72, 73a, 73h. 
Prod. Services: 80, 81, 82. 
AM facilities: WQXT. 
Affiliated with NBC Radio Network. 
Member: Knight Quality Stations (Florida). 

TIME RATES 
Eft' 10/l/67-Rec'd 10/30/87. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

1x 52x 104x 156x 260x 912x 
1 min.__.... 13.00 12.00 11.00 10.00 9.00 8.00 
30 sec _ 10.90 9.60 8.80 8.00 7.20 6.40 
10 see_ _ 8.50 6.00 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
WEEKLY VOLUME PLANS/DRIVE TIMES 

PER WK, EA: l0 ti 
(Rotate 6-10 am 

-820tpm) 30 ti 40 ti 
1 min..._...... _ _ 7.00 6.50 6.25 6.00 
30 see-.-_..._._ 5.60 5.20 5.00 4.80 
10 see 3.50 3.25 3.12 3.00 

HALF & HALF 

PER WE: 10 ti 
2e 30e. 50ti 

400tI 60 tI 80 ti 
1 min. _ 8.50 8.00 5.75 5.50 5.00 4.50 
30 sec.......... 5.20 4.80 4.80 4.40 4.00 3.60 
10 sec.__..._. 3.25 3.00 2.87 2.75 2.50 2.25 

VOLUME PLANS -ROS 
1 min.., ..... 6.00 5.50 5.25 5.00 4.50 4.00 
30 sec..... ....... 4.80 4.40 4.20 4.00 3.60 3.20 
10 sec 3.00 2.75 2.62 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
FIXED POSITION 

Ix 52x 104x 158x 260x 312x 
1 hr....... 80.00 75.00 70.00 85.00 60.00 55.00 
1/2 hr..._ 50.00 48.00 42.00 38.00 34.00 30.00 
1/4 hr _ 35.00 33.00 30.00 27.00 24.00 20.00 
10 min. _ 25.00 23.00 21.00 19.00 17.00 15.00 
5 min 17.50 16.00 14.50 13.00 11.50 10.00 

WINDERMERE 
Orange County -Map Location G-6 

See BRDS consumer market map and data at begin- 
ning of the State. 

WVCF 
1961 

Media Code 4 210 9225 5.00 
American Homes Stations, Box 15550. Conroy Rd., 

Orlando. Fla. 32808. Phone 305-295-7853. 
I. PERSONNEL 

President -Louis C. Christiansen. 
General Manager -Forrest Thompson. 
Dir. Eng. & Oper. Tames Bruton. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
1.000 w. days: 1480 kc. Non -directional. 

4. AGENCYBCOMMISSIONce 
IoI sunset. EST. 

15/0 time only: 10th of following month. 
5. GENERAL ADVERTISING See eoded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d. 4b. 4d, 5, 6a, M. 
Rate Protection: 10a, ila. 12a. 13a, 14a, 15b. 16. 
Basic Rates: 21h. 23a, 29b. 28h, 28c, 29h. 
Contracte: 40a, 92b, 44a, 45, 47a, Sia. 
Comb.; Cont. Discounts: 60a, 62b, 62d. 
Cancellation: 70a. 70e, 71a, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with ERS Radin Network. 

TIME RATES 
No. 2 N ER Rec'd 12/8/67. 

6. SPOT ANNOUNCEMENTS 
Ix 15x 90x 60x 125x 250x 500x 

1 min 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
30 sec 3.50 3.25 3.00 2.75 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
lx I8x 30x 60x I25x 250x 500x 

1 hr 50 47 94 41 38 35 32 
1/2 hr 36 33 30 27 24 21 20 
1/4 hr 26 24 22 20 18 18 15 
5 min 16 15 14 13 12 11 10 

WINTER GARDEN 
Orange County -Map Location G-6 

See SltDS consumer market map and data at begin 
ning of the State. 

WOKB 
1958 

Independent Negro 
Media Code 4 210 9270 1.00 
Everbach Broadcasting ('o.. Inc., 1011 8. Division 

St., Orlando, Fla. 32805. Phone 305-425-1632. 
STATION'S PROGRAMMING DESCRIPTION 

WOKB: Programmed for Negro listener. MUSIC: 
rhythm and blues, light jazz and gospel. NEWS: 5 
min at half hour. Community news and obituaries 
scheduled 20 min daily. Contact Representative for 
further details. Recd 7/31/67. 

I. PERSONNEL 
Pies. & Oen'l Mgr. -Jack Everhach. 
Station Manager -Bruce E. Webb. 

2. REPRESENTATIVES 
San Francisco --Advertising Sales West. 
New York. Chicago -Greener, Eileen, Sears. 
South -Bernard I. Oche Co. 

S. FACILITIES 
5.on0 w. days 1600 ke. directional. 
Operating schedule: 6 am -local sunset EST. 

4. AGENCY COMMISSION 
19% on time charges only: no ash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: lb, 2a, 2b. 3a. 3h. 3c, 3d. 45. 5, 6a, 713, 8. 
Rate Protection: 1511. 
Basic Rates 21d. 22a, 22h, 23a, 28a, 28c, 29a. 
Contracta: 400, 45. 46. 47e. 
Comb.: Cont. Discounts: 60g. 801, 62d. 
Cancellation: 70a. 70e, 71a, 73b. 

TIME RATES 
Eft 7/1/68-Rec'd 7/23/68. 

AA -Mon thru Fri 6:30-9 am & 4-6:30 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WK: 8ti 12 ti 18 ti 24 t1 30 ti 
1 wk _.._.._.-_..... 8.00 7.60 7.2.0 6.80 6.40 
13 wk 7.80 7.20 8.80 6.40 6.00 
26 wk - 7.20 6.80 6.40 8.00 5.60 
52 wk .-.........._._ 6.80 8.40 6.00 5.80 5.20 

CLASS A 
1 wk _ ..... _..._ 6.50 6.15 5.80 5.45 5.10 
13 wk ..._....___. 8.15 5.80 5.45 5.10 4.75 
28 wk. 5.80 5.45 5.10 4.75 4.40 
52 wk......_ _.. .... _....... 5.45 5.10 4.75 4.40 4.05 
30 sec: 75% of 1 -min. ID's: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 min 

1 x..._..._.__..._..._._...__..._ 84.00 48.00 28.50 13.00 
13 z..._..-..._...__......_...._._.. 80.00 46.00 27.00 12.00 
26 x 76.00 44.00 25.50 11.00 
52 z 72.00 42.00 24.00 10.00 

(CB) 

WINTER HAVEN (2 AM; 1 FM) 
Polk County -Map Location G-7 

See SitDS consumer market map and data at begin- 
ning of the State. 

WINT 
1958 

Media Code 4 210 9315 4.00 
WANT Radio, Inc., Box 1458, Winter Haven, Fla. 

33880. Phone 813-294-3597. 
I. PERSONNEL 

President -Norman O. Protium. 
Executive Vice -President -George R. Day, Jr. 
Station & Sales Manager -Ronald R. Brown. 

2. REPRESENTATIVES 
South -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w. days; 1360 he. Directional. 
Operating schedule: 5:30 am -local sunset Mon thru 
Sat; 7:00 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 9a, 5. 6a. 
Rate Protection: 10h, lib, 12h, 1313. 14b. 
Basic Rates: 23a, 24h, 25a, 28a, 
Contracts: 40a, 46. 
Comb.: Cont. Discounts: 61a, 61b, 62b, 62e. 
Cancellation: 70a. 70e. 71a, 73a. 
Affiliated with ERS. 
Member: Suwannee Group. 

TIME RATES 
Eff Reed 8/19/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: Iwk 7wk 
7 ti _....__... 2.50 2.35 
14 ti. 
21 ti 
28 ti 
35 ti 

13 wk 26 wk Per yr 
2.20 2.05 1.90 
2.05 1.90 1.75 

....... 
2.20 2.05 1.90 1.75 1.60 
13? 

. 

2.05 1.90 1.75 1.60 1.45 
. 1.90 1.75 1.60 1.45 1.30 
30 SECONDS 

7 tl..._.__ .............. _ 1.80 1.70 1.60 1.50 
14 U.__ ....... 1.70 1.80 1.50 1.40 
21 ti _._ 1.80 1.50 1.40 1.30 
28 U 1.50 1.40 1.30 1.20 
35 ti 1.40 1.30 1.20 1.10 

8. PROGRAM TIME RATES 
5 minute -2 x minute rate 1/2 hour -8 z minute rate 
1/4 hour -9 z minute rate 

WSIR 
1947 

1.40 
1.30 
1.20 
1.10 
1.00 

Subscriber to the NAB Radio Code 
Media Code 4 210 9360 0.00 

Hundred Lakes Broadcasting Corp., Box 833, Lake 
Howard. Howard Drive, S. W., Winter Haven, 
Fla. 33880. Phone 813-294-1263. 
STATION'S PROGRAMMING DESCRIPTION 

WEIR: Programmed for adults until 8 pm, thereafter 
teen and general interest. 
Information and community programs featured, such 
as live reports from sheriff's department, employment 
office. 3 live telephone swap shop programs daily. 
Bulletin board. Remotes on community activities. 
Frequent contests. MUSIC: 8-7 am country and west- 
ern, 7 am -8 pm middle -of -road, 8-10 pm current 
hits, rock. NEWS: network 5 min on hour and half 
hour, local 7 times daily, 1 mobile unit. FARM: 
grove reports twice daily. Wall Street 3 times daily. 
Station editorializes 4 times daily M -F. SPORTS: 
29 live college, 18 pro, and delayed high school foot- 
ball games, pro baseball, junior college and high 
school basketball. Contact Representative for further 
details. Rec'd 7/21/67. 

I. PERSONNEL 
General Manager -Larry Rollins. 
Sta. & Sales Mgr. -Arnold Silvert. 
Program Director -Richard Eyrich. 

2. REPRESENTATIVES 
Florida -Edwin H. Cohen. 

S. FACILITIES 
500 w.: 1490 kc. Non -directional. 
Operating schedule: 6 am -11:10 pm. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See Coded regulations 
General: la, 2a, 3a, 313. 4a, 4d, 5. 6a, 7a, 8. 
Rate Protection: 10h, 11h, 12h, 13h, 14h. 
Basic Rates: 20a, 23a. 25a, 26, 28a, 29a. 
Contracts: 40a, 42b, 45, 46, 47a. 
Comb.: Cont. Discounts: 60h, 60k. 61a, 61b, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with MRS Radio Network. 

13-26 tl..__.._.._...-_......._ 50.00 
27-52 ti.._ 29.00 
53-104 ti ___........_._ 28.00 
104-365 tL._.--__..._._._ 27.00 

WINTER PARK 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 ER 10/1/68-Rec'd 9/30/68. 
8. SPOT ANNOUNCEMENTS 

1 min 30 see 10 see 
1 z. 3.50 2.85 2.30 
13 x 3.30 2.65 2.10 
28 z 3.00 2.49 1.90 
52 x 2.85 2.20 1.70 
104 x 2.70 2.00 1.50 
156 x 2.50 1.85 1.35 
260 z 2.35 1.70 1.15 
312 x 2.20 1.55 1.00 
500 z 2.00 1.40 1.00 
1000 z 1.80 1.25 1.00 

7. PACKAGE PLANS 
PER WK, EA: 

IO ti IS ti 25 ti 50 ti 75 ti 100 tl 
1 min 2.70 2.50 2.35 2.20 2.00 1.80 
30 sec 2.00 1.85 1.70 1.55 1.40 1.25 
10 see ....... 1.50 1.35 1.15 1.10 1.03 1.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 25 min I/4 hr 10 (n S milt 

1 x_.._._. 27 50 15.00 13.50 10.00 7.50 5.00 
DISCOUNTS 

13* -5% 52x-15% 156* -25% 31.2-35% 
26x-10% 104x-20% 280x80% 

WXKL (FM) 
1963 

Media Code 4 210 9405 3.00 
Bruce L. Parker. Box 589. Winter Haven, Fla. 

33880. Phone 813-293-1285. 
I. PERSONNEL 

Owner -Bruce L, Parker, 
Station Manager -Joseph Trivelle. 

S. FACILITIES 
ERP 19,500 w.: 97.5 rat. Stereo. 
Operating schedule: 7:00 am -midnight. EST. 
Antenna ht.: 160 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 5. 
Rate Protection: 10a. 14a. 
Basic Rates: 21a, 21b. 21e, 22a, 29a. 
Contracts: 40a, 45. 
Cancellation: 71a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rata received March 23, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 iron 30 seo 

1-12 ti.._-_ 3.00 2.00 53-104 ti___ 2.25 1.65 
13-26 ti____ 2.75 1.90 104-385 ti__ 2.00 1.50 
27-52 tl-..._. 2.50 1.80 

7. PACKAGE PLANS 
SPECIAL PACKAGES 

24 ti (7 days) 2 00 48.00 
100 ti (30 days) 1.90 190.00 
500 ti (6 moi)-._ - 1.80 900.00 
1000 ti (1 7r)..._._.......__.. ...._. 1.711 1700.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

18.00 10.00 5.00 
17.00 9.00 4.75 
18.00 8.00 4.25 
15.00 7.00 8.90 
14.00 6.00 3.50 

Orange County -Map Location G-6 
See SIMDS consumer market map and data at begin- 
ning of the State. 

See Orlando 
(including Winter Park) 

ZEPHYRHILLS 
Pasco County -Map Location F-6 

See SIDS consumer market map and data al begin- 
ning of the State. 

WPAS 
1962 

Media Code 4 210 9450 9.00 
WPAS-Radio, Art Advertising Co., Inc., Box 549, 

Zephyrhilla, Fla. 33599. Phones 813-782-1014, 
1418. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Robert A. Artabasy. 
Traffic Manager -Betty Rickard. 

3. FACILITIES 
250 w.; 1400 Ice. 
Operating schedule: 6:00 am -midnight. EST. 

4. AGENCY COMMISSION 
15% time only; 2% ash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, Sa. 4a, 9d, 5. 6a. 713. 

Rate Protection: 10h. 11h. 12h, 13h, 14b. 
Basic Rates: 22a, 23a, 29b, 28a, 29a. 
Contracts: 408, 45, 47a. 
Comb.: Cont. Discounts: 60a, 61a. 61b, 82b, 62e. 
Cancellation: 70a, 70e, 71a. 73a. 

TIME RATES 
EH Recd 3/28/68. 

6. SPOT ANNOUNCEMENTS 
1 min or less, flat ._...... 4.00 
260 per yr, 40 per mo, 10 per 3.00 
365 per year, 20 per wk, 5 per day.....--.__._._ 2.50 
500+ per year .-_.__.._ 2.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 z,___. _... 50 30 20 15 10 
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g 
Read figures in THOUSANDS 

GEORGIA ti J / CITY POPULATION j SRDS Consumer 
`' $ Market Data 

2 A O ID 0 With Daily Media. 2 

Cleveland 
HAMILTON *per- O 0 O Without Daily Media. 

- Chattanooga --*4' TENNESSEE N. CAROLINA 
Symbols Designate Types of Media. 

`'Television Rossvi CATOOSA WHIT' fANNIN TOWNS RABUN Newspaper --i.e.-Radio 
DADE FIELD 

COUNTY NAMES ARE IN ITALIC TYPE 3 
Dalton 

ALKER A--.- 
La Fayette 

0. * HURRAY 
UNION 

.GILMER 

Clayton 

Senza - Designates Metropolitan Areas within this state 
HABER 

WHITE SHAM Toccoa 

3 

Ft. Payne 
CHAT 700GÁ alh un 

LUMPKIN leveland Cornelia A-- Anderson 4 
STEPHENS O 

- 
A Summerville GORDON PICKENS 

-... 
DAWSON 

Belton 
HART -" -*` 

Gainesville BANKS FRANKLIN ...- 
4 * 

Rome 0 
FLOYD 

BARTOW 

Cartersville 
-+'A 

CHEROKEE 

Canton 

* Hartwell 

FORSYTH HALL Commejce 

~Cumming JACKSON 
Elberton 

MADISON A-- f 
4 

- ACedartown 
Rockmart 

Marietta -.-0* 
FUL ON Buford ELBERT .ea 

WINNET BARROW O* 
Athens 

POLK 
coos 

,A i 
d wrencevllle .ce OGLE 

5 

11> r y HARALSON 

á Bremen e 

PAULDING 
m 

Douglasvine+ 
DOUGLA 

rna0 = \\ 
aslPt 

f\\ntlanl 

O. 

-.- *THORPE 
4":" Deeatur 

Monroe OCONEE ®WILKES 
LINCOLN * WALTON 

DE KALB 
Washington 

Madison 

$ 

S. CarrolltonROCK 
CARROLL 

loge 
FULTON 

Park 
DALE 

GREENE 
iAL1AFERRO *p 

,-..MORGAN COLUMBIA Aiken CLAY Covington 
TON Thomson NEWTON -.. ,#,0 AIKEN 

Mc Augusta 
- 

HEARD 

Newnan O 
COWETA 

FAYETTE HENRY 
Jackson 

SPALDING JASPER 

--10* BUTTS 

WARREN DUFFIE 
PUTNAM RICHMOND Barnwell -...- 

Eatonton HANCOCK 
GLASCOCK 

6 
Roanoke A-- 

Griffin Mille BURKE illedagv 

CJ 
6 

La Grange 1 * MERI 
WETHER 

PIKE LAMAR 
Barnesville- 

Sandersvill JEFFERSON A 
MONROE JONES ...® Waynesboro 

BALDWIN Louisville - * TROUP 

W Point 
Manchester- 

Thomaston 
WASHINGTON 

Millen Sylvania Lanett A * UPSON Macao WILKINSON IENKINS ^' 
BIBB JOHNSON 

Auburnn® O--* 
TALBOT CRAWFORD TWIGGS EMANUEL SCREVEN 

] 7 
Opelika 

111 

MUSCOGFE 
Columbus 

p Ate.. 
TAYLOR Warn r Robins At.valle O * Swainsboro 

Statesboro 
Rerry Dublin -A 

,_ Phenix 
City 

--. 
CHA7TA 

Metter 
HOUSTON BLECKLEY EFFINGHAM 

MACON Cochran 
LAURENS 

TREUTLEN CANDLER BULLOCH - 
RUSSELL HOOCHEE 

ontezum- Eastman Claloÿ Hawkinsville 
SCHLEY 

A... 
PULASKI MONT L [MS EVANS 

8 STEWART 

WEBSTER 

DOOLY 
p* 

Americus 

DODGE 
WHEELER 

GOMERY Vidalia Savannah : * roomes 
TATTNALL CHATHAM 

8 

WILCOX Melee 
Glennville 

QUIT 
SUMTER *~ TELFAIR Hi2esille 

Eufaula A 
MAN 

Cordele -- 
LIBERTY 

RANDOLPH 

Dawson 

7E REEL 

LEE 

CRISP 

TURNER 

BEN HILL 
AFÍgerald 

azelhurst Baxley 
JEFF DAVIS -- , 

LONG e 
- 

APPLING 

Ocilla.-- 
Jesup 

Q.)Ashburn 

A, 

9 
14 

CALHOUN Albany 

DOUGHERTY 

IRWIN COFFEE 

WORTH TIFT ...A 
Douglas Sylvester 

BACON 
'Alma 

(1 
WAYNE McINTOSH 0 9 

Blakely 
EARLY BAKER 

Tifton 
ATKINSON 

PIERCE 
GLYNN 

WARE Blackshear BERRIEN Brunswick - MITCHELL Moultrie Adel 
Nashville O BRANTLEY *--p Le 

Dothan MILLER Camilla ~p* COOK 
COLQUITT 

Waycross ,r 
',L.% 

Donalsonville LANIER 
10 to SEMINOLE 

Marianna 

* A 

DECATUR 

-.ND 
Bainbridge 

GRADY 

----A 
Cairo 

THOMAS 

Thomasville p* 

BROOKS I 
Valdosta O-' 

QuitAman 

CLINCH CAMDEN 
CHARLTON 

Cl 
w - -.. . LOWNDES ECHOES ,N 

11 

FLORIDA 
i 

...Ott A-- 
Tallahassee Live Oak 

Lake City 

o 25 50 75 

'"Quincyy 

ll 

12 12 
SCALE OF MILES 

Applicable to GEORGIA only 

Copyright by Standard Rate 6 Dots, Send., Inc, end by Rand MfN.Ry 6 Co. 
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GEORGIA 

ADDITIONAL 
DAILY MEDIA CITIES 

NOT SHOWN ON STATE MAP 
RADIO 

Austell-Cobb County 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
anua, 196 

STATE TOTAL 1,274,000 1 Coweta 10,900 
METRO AREAS Decatur 11,400 

Albany 29,900 DeKalb 24,800 
Athens 14,000 Dougherty 29,900 
Augusta 71,200 Fulton 241,800 
Atlanta 285,200 Glynn 13,400 
Columbus 69,700 Laurens 12,700 
Macon 66,500 Lowndes 17,500 
Savannah 77,500 Mitchell 11,000 
Total Metros.... 614,000 Muscogee 43,900 

COUNTIES Richmond 47,400 
Baldwin 9,600 Sumter 13,800 
Bibb 57,200 Thomas 16,200 
Burke 14,500 Troup 17,600 
Chatham 77,500 Washington .... 11,900 
Clarke 13,200 Total Counties.. 696,200 
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GEORGIA 

Albany -Dougherty 
Athens -Clarke 
Atlanta -Fulton 

State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Augusta -Richmond Columbus-Muscogee East Point -Fulton 
Brunswick -Glynn Decatur -De Kalb Forest Park -Clayton 
College Park -Fulton Griffin -Spalding 

La Grange -Troup Marietta -Cobb Savannah -Chatham 
Macon -Bibb Rome -Floyd Thomasville -Thomas 

Valdosta-Lowndes 

Warner Robins -Houston 
Waycross -Ware 

Estimates tor: 
STATE 
COUNTY -Map Loe. 

City 
Metropolitan Area 

Population Households 
1/1/68 1/1/68 
(000) (000) 

-Consumer Spendable Income -1967 
Distribution of Families 

Per 5000 5000 8000 10000 15000 
Household to to to to and 

($000) (5) 4999 7999 9999 14999 over 

-Total Retail Sales - 
Per 

Household 
(5000) (S) 

Retail Sales -1967 

Food Drug 
(5000) (5000) 

By Selected Store Types 
General Home 
Mdse. Apparel Furn. 
(5000) (5000) (5000) 

GEORGIA STATE 
TOTALS 4,531.7 1,237.44 10,164,236 8,214 18.7 19.2 16.2 17.6 12.6 6,130,353 4,954 1,339,281 211,073 798,096 356,790 328,980 

APPLING F-9 
ATKINSON E-9 
BACON E-9 
BAKER C-9 
BALDWIN D-6 
BANKS D-4 
BARROW D4..._...._ _ 
BARTOW B-4 _. 
BEN HILL D-9 
BERRIEN D-9 
BIBB D -7t 

Macon 
Macon Metro Area 

BLECKLEY D-7 

13.4 
5.3 
8.4 
2.8 

40.7 
6.0 

16.7 
31.5 
13.0 
10.7 

169.5 
151.0 
223.1 
10.5 

3.29 
1.32 
2.17 

.65 
6.69 
1.59 
4.84 
8.63 
3.77 
2.88 

48.35 
44.99 
62.19 
2.81 

21,266 
7,712 

13,906 
5,291 

53,109 
12,543 
30,227 
69,226 
31,151 
19,342 

408,140 
365,585 
520,366 

15,286 

6,464 20.0 14.2 11.6 14.1 8.4 
5,842 21.3 11.0 10.5 15.1 4.7 
6,408 20.0 17.4 11.3 13.4 7.4 
8,140 18.7 9.6 9,5 14.5 9.0 
7,939 21.4 24.7 15.4 15.2 7.0 
7,889 21.7 14.0 14.2 21.3 10.4 
6,245 23.9 21.7 13.7 11.8 6.8 
8,022 20.1 17.8 16.6 19.2 10.6 
8,263 18.7 16.4 13.5 17.0 10.7 
6,716 21.0 14.7 11.2 16.4 7.2 
8,441 17.2 20.3 16.6 19.6 14.7 
8,126 
8,367 17.2 21.0 16.7 19.9 14.6 
5,440 24.2 18.8 14.6 9.6 2.9 

15,585 
3,586 

12,093 
1,446 

26,819 
1,252 

18,941 
38,018 
24,358 
16,501 

258,387 
247,195 
313,422 

9,432 

4,737 
2,717 
5,573 
2,225 
4,009 

787 
3,913 
4,405 
6,461 
5,730 
5,344 
5,494 
5,040 
3,357 

3,895 
1,015 
2,183 

605 

6542 
5,550 

11,602 
5,084 
3,173 

52,987 
49,636 
66,793 
3,139 

475 
134 
535 
128 

1,149 

679 
1,483 
1,448 

485 
7,481 
6,445 
9,090 

432 

723 490 437 
195 
546 418 623 
123 

3,779 1,607 1,184 
143 87 

1,325 1,611 1,063 
2,194 1,529 1,991 
1,161 1,341 1,139 

466 471 947 
40,579 18,182 16,836 
40,396 17,661 16,686 
44,226 21,024 21,240 

617 569 312 

BRANTLEY F-10 
BROOKS D-10 
BRYAN G-8 
BULLOCH G-7 
BURKE F-6 
BUTTS C-6 
CALHOUN B-9 
CAMDEN G-10 
CANDLER F-7 
CARROLL B-5 
CATOOSA B-3 
CHARLTON F-10 
CHATHAM H -8t 

Savannah 
Savannah Metro Area 

5.4 
14.2 

6.8 
25.8 
20.3 
9.1 
6.6 

12.5 
5.3 

41.3 
27.0 
5.8 

223.5 
144.6 
223.5 

1.35 
3.62 
1.66 
6.67 
5.12 
2.32 
1.74 
3.19 
1.45 

11.61 
7.33 
1.41 

63.40 
41.78 
63.40 

8,451 
22,140 
8,981 

48,885 
25,698 
18,222 
9,586 

22,152 
9,635 

79,571 
52,034 
9,599 

483,670 
422,860 
483,670 

6,260 
6,116 
5,410 
7,329 
5,019 
7,854 
5,509 
6,944 
6,645 
6,854 
7,099 
6,808 
7,629 

10,121 
7,629 

25.9 15.7 14.2 13.9 
19.5 13.9 10.7 12.2 
23.6 18.1 12.4 9.2 
19.3 14.7 13.8 16.1 
18.6 13.7 9.8 11.0 
19.1 15.6 13.9 17.5 
18.5 12.2 9.9 11.0 
20.8 24.3 16.4 15.8 
19.6 12.6 10.8 16.9 
22.6 19.9 15.9 15.3 
24.3 23.5 19.7 18.7 
23.4 17.5 16.8 13.1 
20.2 19.7 19.6 17.2 

4.8 
6.8 
3.1 
9.7 
5.3 
9.6 
5.0 
8.3 
6.9 
7.6 
6.6 
5.9 

10.4 

20.2 19.7 19.6 17.2 10.4 

4,325 
15,557 

6,790 
37,122 
17,401 
12,447 
7,500 

12,455 
10,489 
50,044 
15,497 
8,212 

291,873 
255,403 
291,873 

3,204 
4,298 
4,090 
5,566 
3,399 
5,365 
4,310 
3,904 
7,234 
4,310 
2,114 
5,824 
4,604 
6,113 
4,604 

1,482 
4,020 
1,674 
7,190 
4,134 
3,009 
1,906 
3,273 
2,029 

12,247 
6,682 
1,745 

63,262 
54,004 
63,262 

160 
532 
239 

1,234 
633 
461 
239 
384 
352 

2,186 
744 
259 

9,584 
8,152 
9,584 

322 
976 
117 

1,090 
898 

1,018 
723 

1,291 
206 

3,908 
156 
309 

38,335 
34,205 
38,335 

849 
490 

2,920 
1,787 

403 
413 
154 
3,014 

56 
222 
285 

24,300 
22,649 
24,300 

204 
574 

2,023 
659 
360 
322 
482 
310 

4,874 
655 
389 

20,852 
20,385 
20,852 

CHATTAHOOCHEE B-7 
CHATTOOGA A-4 
CHEROKEE C-4 
CLARKE D -5t 

Athens 
Athens Metro Area 

CLAY B-9 
CLAYTON C -5t 

Forest Park 
CLINCH E-10 
COBB B -5t 

Marietta........._..._ 
COFFEE E-9 ........ 
COLQUITT D-10 
COLUMBIA F-5 
COOK D-10 
COWETA B-6 

14.8 
21.3 
26.0 
54.3 
47.6 
54.3 

3.6 
73.2 
23.5 
7.3 

162.5 
30.2 
22.1 
36.9 
17.4 
11.9 
32.4 

1.51 
5.99 
7.20 

14.75 
12.94 
14.75 

.91 
19.10 
6.18 
1.92 

44.30 
8.75 
5.71 
9.98 
4.39 
3.25 
8.90 

45,548 
43,848 
46,255 

132,287 
86,334 

132,287 
7,189 

142,807 
50,070 
10,541 

400,924 
100,276 
41,031 
65,137 
25,340 
23,158 
67,668 

30,164 
7,320 
6,424 
8,969 
6,672 
8,969 
7,900 
7,477 
8,102 
5,490 
9,050 

11,460 
7,186 
6,527 
5,772 
7,126 
7,603 

18.9 21.3 19.3 22.7 16.6 
22.6 21.5 15.8 17.8 8.1 
24.5 18.2 16.3 16.2 6.3 
17.0 16.1 18.0 19.5 17.1 

17.0 16.1 18.0 19.5 17.1 
15.7 9.7 10.1 12.1 9.8 
19.8 30.5 20.1 17.1 6.5 

22.2 14.5 10.7 9.8 5.0 
15.8 26.4 17.8 20.8 13.9 

19.1 13.4 13.2 16.0 10.3 
20.5 17.7 14.1 14.8 8.7 
24.0 20.0 16.3 14.7 4.9 
20.4 15.1 13.5 14.9 8.4 
21.6 18.6 15.8 15.6 9.2 

2,515 
22,323 
26,652 
99,230 
84,804 
99,230 

2,895 
62,499 
22,962 

6,608 
211,334 
94,067 
32,551 
49,875 

5,819 
13,959 
40,194 

1,666 
3,727 
3,702 
6,727 
6,554 
6,727 
3,181 
3,272 
3,716 
3,442 
4,771 

10,751 
5,701 
4,997 
1,326 
4,295 
4,516 

230 
6,134 
6,454 

20,595 
16,061 
20,595 

742 
16,346 
3,797 
1,740 

56,280 
19,772 

7,199 
10,978 

1,695 
3,442 
9,889 

884 
1,071 
2,731 
2,731 
2,731 

147 
1,916 

265 
8,860 
3,747 
1,229 
1,370 

277 
555 

1,628 

1,564 
4,750 

13,072 
9,753 

13,072 
141 

16,420 
2,976 

358 
26,028 
12,103 
1,954 
3,647 

648 
789 

4,027 

1,331 
591 

5,815 
4,349 
5,815 

1,027 
56 

357 
11,733 

7,081 
1,606 
3,25539 

490 
2,797 

624 
1,044 
1,594 
5,182 
4,788 
5,182 

31 
2,398 

640 
131 

10,237 
4,996 
1,876 
2,695 

440 
517 

3,010 

CRAWFORD C-7 
CRISP D-8 
DADE A-3 _...._-_ 
DAWSON C-4 
DECATUR B-10 
DE KALB C-5 

Decatur 
DODGE E-8 
DOOLY D-8 
DOUGHERTY C -9t 

Albany 
Albany Metro Area 

DOUGLAS B-5 

5.3 
18.5 
10.3 

3.6 
28.2 

352.2 
27.5 
15.9 
10.0 

100.3 
70.0 

100.3 
21.3 

1.26 
5.20 
2.61 

.97 
7.36 

100.58 
8.76 
4.27 
2.60 

26.43 
19.62 
26.43 

5.70 

8,622 
37,654 
16,784 
4,494 

44,220 
1,008,832 

96,427 
30,447 
16,857 

205,860 
160,332 
205,860 

37,465 

6,843 
7,241 
6,431 
4,633 
6,008 

10,030 
11,008 

7,130 
6,483 
7,789 
8,172 
7,789 
6,573 

21.0 12.3 12.9 14.8 6.9 
18.9 13.4 13.8 16.4 11.5 
24.4 19.1 16.1 15.8 6.7 
19.9 12.9 11.8 13.8 4.9 
20.9 15.5 15.3 14.0 7.2 
11.0 22.7 18.4 23.7 20.3 

20.4 14.8 15.0 15.9 8.7 
17.7 11.4 10.9 16.7 8.6 
20.9 17.8 19.5 17.9 11.5 

20.9 17.8 19.5 17.9 11.5 
23.3 23.5 16.3 13.9 7.0 

3,134 
30,129 

7,956 
1,697 

27,878 
343,890 
90,242 
17,544 
11,987 

132,101 
125,953 
132,101 
19,232 

2,487 
5,794 
3,048 
1,749 
3,788 
3,419 

10,302 
4,109 
4,610 
4,998 
6,420 
4,998 
3,374 

851 
7,540 
2,073 

188 
5,740 

101,567 
12,452 

5,824 
2,262 

24,330 
23,218 
24,330 

5,247 

148 
672 
120 

19,68 

41 
4,946 

589 
385 

4,155 
3,715 
4,155 

495 

172 201 149 
3,283 1,463 2,172 

935 331 103 
143 198 74 

1,228 1,395 1,205 
44,240 9,685 15,059 
16,541 2,810 3,106 
1,075 531 523 

710 128 231 
16,644 8,518 7,763 
15,208 7,742 7,476 
16,644 8,518 7,763 

673 1,193 793 

EARLY B-9 10.7 
ECHOLS E-10 .9 
EFFINGHAM G-7 11.8 
ELBERT E-4 18.0 
EMANUEL F-7 16.9 
EVANS F-8 7.9 
FANNIN C-3 13.0 
FAYETTE B-6 9.0 
FLOYD B-4 79.3 

Rome 36.2 
FORSYTH C-4 14.4 
FRANKLIN D-4 13.5 
FULTON C -4t 647.3 

Atlanta= 532.9 
Atlanta Metro Area... 1,293.6 
College Park 29.8 
East Point 47.0 

2.81 
.23 

2.91 
5.05 
4.65 
2.13 
3.56 
2.31 

22.66 
11.10 
3.93 
3.84 

189.96 
160.19 
369.88 

8.34 
13.53 

18,198 
3,472 

17,007 
34,272 
35,178 
11,442 
26,417 
17,518 

184,958 
95,213 
21,798 
23,235 

2,102,268 
1,936,539 
3,760,050 

77,279 
119,670 

6,476 
15,096 
5,844 
6,787 
7,565 
5,372 
7,421 
7,584 
8,162 
8,578 
5,547 
6,051 

11,067 
12,089 
10,166 
9,266 
8,845 

17.8 10.3 9.6 17.3 9.0 
13.8 10.1 9.3 26.4 23.6 
23.6 18.0 16.2 15.0 5.6 
21.7 19.7 13.9 15.5 7.8 
18.0 13.0 12.8 16.1 10.4 
22.0 17.1 11.7 10.7 4.7 
22.5 14.8 17.5 16.3 8.0 
18.5 18.5 16.7 19.6 8.8 
19.7 21.0 18.4 18.7 10.5 

25.7 19.4 14.4 12.8 4.0 
24.9 18.0 12.3 12.0 3.7 
14.0 16.2 16.0 20.7 24.4 

14.1 20.7 17.2 21.0 20.0 

14,189 

15 
5,054 

22,653 
24,919 
16,805 
14,410 
4,285 

102,466 
89,430 
12,733 
15,314 

1,496,195 
1,292,120 
2,170,519 

24,446 
74,931 

5049 
1,804 
1,737 
4,486 
5,359 
7,890 
4,048 
1,855 
4,522 
8,057 
3,240 
3,988 
7,876 
8,066 

5,9868 31 
5,538 

3,035 
40 

1,511 
5,234 
6,947 
2,301 
3,200 
1,119 

26,307 
20,724 
2,612 
3,341 

243,359 
198,997 
430,370 

9,115 
13,578 

495 827 
06 

242 272 
1,113 1,690 

594 2,357 
264 328 
411 848 
269 7 

4,320 14,749 
3,383 13,328 

212 690 
567 412 

45,117 302,451 
38,283 284,066 
77,507 393,847 

1,343 761 
1,959 2,381 

495 763 

95 245 
858 1,126 

1,144 923 
802 801 
507 846 
184 464 

7,866 7,329 
7,762 7,269 

240 932 
904 1,043 

91,249 66,040 
84,951 57,466 

114,914 97,839 
267 1,183 

1,735 3,712 

GILMER C-3 
GLASCOCK E-6 
GLYNN G -9t 

Brunswick 
GORDON B-4 
GRADY C-10 
GREENE E-5 
GWINNETT C-5 
HABERSHAM D-3 
HALL D-4 
HANCOCK E-6 
HARALSON A-5 
HARRIS B-7 

8.6 
1.7 

54.9 
26.3 
20.8 
17.4 
9.9 

58.4 
20.6 
60.5 
10.0 
15.2 
11.3 

2.35 
.46 

15.33 
7.66 
6.02 
4.61 
2.55 

15.94 
5.55 

16.74 
2.24 
4.42 
2.85 

13,867 
4,136 

101,094 
49,842 
42,638 
28,491 
18,826 

105,219 
37,180 

121,655 
12,010 
35,484 
23,195 

5,901 
8,991 
6,595 
6,507 
7,083 
6,180 
7,383 
6,601 
6,699 
7,267 
5,362 
8,028 
8,139 

19.9 12.5 12.4 13.8 6.6 
18.3 13.6 10.7 20.5 10.2 
23.2 29.7 12.7 12.8 6.8 

23.7 17.6 16.5 16.2 7.4 
20.5 16.0 12.0 12.6 6.2 
20.2 14.1 13.4 16.6 8.6 
24.6 22.3 18.2 14.9 5.8 
24.7 21.0 15.4 14.0 5.7 
23.5 20.1 16.6 15.0 8.7 
20.1 12.5 10.1 11.4 4.7 
20.2 17.3 17.0 18.0 10.2 
18.7 13.7 13.6 15.7 10.1 

11,972 
1,452 

79,694 
64,384 
25,341 
20,500 
10,670 
56,601 
26,991 
87,422 
8,170 

17,527 
5,954 

5,094 
3,157 
5,199 
8,405 
4,209 
4,447 
4,184 
3,551 
4,863 
5,222 
3,647 
3,965 
2,089 

2,201 
709 

18,759 
15,441 
5,936 
5,239 
2,945 

12,818 
4,678 

19,814 
3,179 
3,837 
1,669 

352 815 320 232 

2,732 
2,012 
1,085 

384 
454 

1,973 
901 

3,597 
145 
703 
172 

9,870 6,774 5,703 
9,258 5,593 5,031 
1,147 1,367 1,394 
1,054 925 718 

810 121 747 
4,708 1,220 4,105 
1,669 1,294 1,619 
5,955 7,126 5,845 

536 337 336 
1,044 1,153 1,108 

689 209 

Passes- 
ger 
Cars 

1/1/68 
(000) 

Farm 
Popu- 
lation 

1/1/68 
(000) 

Gross 
Farm 

Income 
1967 

($000) 

Auto- 
motive 
(5000) 

Service 
Station 
(5000) 

1,287,610 553,179 1,752.46 309.2 1,209,116 

3,286 1,450 4.26 3.9 8,873 
953 1.89 1.2 6,079 

3,334 1,389 3.00 .7 8,479 
345 1.17 1.6 5,091 

3,900 3,267 8.67 .8 5,558 
55 283 2.78 1.4 5,441 

3,351 1,706 6.71 1.4 8,721 
8,658 4,982 12.57 3.6 12,859 
4,687 2,720 5.17 1.5 6,277 
4,833 1,152 4.29 3.2 13,154 

58,318 21,769 57.61 1.3 5,451 
57,538 19,737 
69,435 26,905 80.81 

1,864 1,098 3.40 1.6 4,050 

1,399 1.88 1.6 3,873 
3,624 808 4.57 4.8 13,983 
1,366 1,525 2.09 .6 1,360 
8,254 4,490 9.73 6.2 22,327 
3,061 1,673 5.31 5.1 17,670 
2,390 1,266 3.48 1.2 2,753 

880 451 1.79 1.3 7,720 
1,881 2,611 3.78 .1 1,070 
2,642 535 2.55 2.2 7,725 

12,465 3,206 15.96 4.2 13,656 
3,016 1,988 12.15 1.1 6,152 
1,408 2,128 1.77 .6 708 

59,705 28,724 70.36 .4 3,733 
56,400 21,293 
59,705 28,724 70.36 

295 2.19 .1 265 
4,390 3,254 8.66 2.3 7,225 
5,485 2,560 11.37 2.6 21,231 

22,068 9,594 21.16 .8 4,065 
20,060 8,513 
22,068 9,594 21.16 

287 531 1.02 .9 4,643 
4,890 9,746 37.26 .7 1,610 
1,616 1,513 
1,814 1,443 1.99 .4 879 

44,266 19,140 82.34 1.6 5,967 
29,102 5,880 
6,103 2,402 7.62 5.3 22,875 
7,886 3,483 12.09 4.8 26,231 

562 1,522 7.29 .8 2,808 
2,241 962 4.38 2.6 12,428 
7,241 4,402 12.39 1.4 4,540 

564 728 1.73 .7 3,746 
5,641 2,398 6.12 2.2 12,791 
1,703 1,833 3.88 .6 1,058 

951 55 1.65 .8 4,906 
5,428 3,094 7.61 3.2 11,515 

71,534 36,897 168.64 .6 3,157 
40,514 3,022 

3,515 985 5.61 3.5 9,028 
2,500 1,536 3.30 4.6 14,473 

30,175 9,643 32.93 1.5 9,943 
28,633 9,012 
30,175 9,643 32.93 

6,196 2,265 9.72 .6 4,541 

2,995 1,666 3.93 3.5 14,532 
.58 .5 1,342 

1,398 719 4.28 1.6 3,808 
4,589 2,068 7.49 2.9 7,158 
4,870 2,372 6.77 4.3 11,136 
4,104 2,392 2.65 1.5 6,010 
4,035 1,740 5.82 1.0 2,586 

295 473 4.22 1.4 2,793 
20,262 8,310 31.82 2.4 9,922 
19,979 6,399 

4,978 1,117 6.89 2.7 20,975 
3,421 863 6.21 3.1 14,722 

323,160 94,208 260.37 3.1 11,054 
265,255 79,083 
459,428 165,897 575.78 

1,075 1,644 
35,419 4,625 

3,893 514 3.27 1.2 5,674 
150 346 .91 .7 1,392 

14,621 6,055 19.72 .2 1,392 
13,219 3,959 
4,380 3,144 9.46 2.6 12,353 
3,675 1,235 6.18 4.9 15,894 
2,029 2,124 3.46 1.1 4,075 

15,578 5,906 27.17 2.2 11,248 
6,113 1,839 8.70 1.2 11,919 

17,642 6,683 24.20 2.9 26,369 
2,459 610 2.16 2.0 3,564 
4,371 1,704 7.04 12 4,354 
1,262 945 3.96 1.0 3,649 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places on military posts in these counties. 
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State, County, City, Metro Area Data 
GEORGIA 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City 1/1/68 I/I/68 
Metropolitan Area (000) (000) 

Consumer Spendable 

Per 
Household 

(5) 

Income -1967 Retail Sales -1967 
By Selected 

Passen- 
ser 

Cars 
1/1/68 
(000) 

Farm 
Pepu- 
lotion 

I/1/68 
(000) 

Gross 
Farm 

Inborn. 
1967 

($000) ($000) 

/ Distribution of Families 
9000 5000 8000 10000 15000 
to to to to and 

4999 7999 9999 14999 over 

-Total Retail 

($000) 

Sales- Store Types 

Apparel 
(5000) 

Per 
Household 

(Si 
Food 

(5000) 

General 
Druo Mdse. 

(5000) (5000) 

Home 
Furn. 
(5000) 

Auto- 
motive 
(5000) 

Service 
Station 
(5000) 

HART E-4 17.0 4.61 27,543 5,975 22.9 18.6 14.0 14.1 4.4 12,494 2,710 3,874 567 991 450 816 2,350 2,309 6.96 3.2 9,550 
HEARD B-6 ........ ____ 4.0 1.10 8,996 8,178 17.6 12.8 13.0 19.4 10.5 2,288 2,080 421 16 1,301 130 406 2.12 .8 3,234 
HENRY C-6 .._ 20.5 5.11 34,799 6,810 20.7 18.8 16.2 16.9 8.5 14,843 2,905 3,712 504 1,649 263 523 2,098 2,383 8.78 2.3 5,541 
HOUSTON D-71' _.... 53.6 13.84 112,226 8,109 17.3 22.2 17.3 21.0 14.8 55,035 3,977 13,806 1,609 3,647 2,842 4,404 11,117 5,136 23.20 1.8 9,681 

Warner Robins 26.4 7.35 62,704 8,531 36,357 4,947 9,017 1,069 3,226 2,343 3,357 7,656 3,362 
IRWIN D-9 7.7 1.99 14,496 7,284 18.7 11.2 10.2 16.0 9.5 10,335 5,193 2,217 432 351 866 60 1,251 1,013 2.82 2.9 16,545 
JACKSON D-4 __ 19.1 5.35 40,979 7,660 22.5 18.4 15.3 16.0 8.4 23,665 4,423 6,149 613 2,608 1,061 729 4,107 1,585 8.41 2.6 15,126 
JASPER D-6 ..... 4.7 1.26 9,944 7,892 19.5 10.4 13.1 17.4 9.0 5,552 4,406 781 171 665 235 343 1,736 832 1.85 .7 5,023 
JEFF DAVIS E-9 _. 9.0 2.27 16,572 7,300 20.5 15.5 13.0 16.1 8.5 14,051 6,190 2,672 472 717 448 569 2,121 702 3.29 1.5 5,131 
JEFFERSON F-6 _. 16.8 4.27 24,950 5,843 19.5 12.3 11.8 14.9 6.6 15,607 3,655 3,598 653 1,023 834 598 3,535 2,451 5.34 2.8 10,904 

JENKINS F-7 8.0 2.13 15,660 7,352 19.2 12.3 12.0 16.5 9.5 11,977 5,623 2,535 297 371 984 451 2,667 1,653 2.80 2.5 7,831 
JOHNSON E-7 6.7 1.86 14,974 8,051 19.0 14.3 12.9 18.4 11.2 7,032 3,781 1,912 311 607 148 722 1,857 889 2.85 1.7 5,538 
JONES D-6 9.5 2.34 13,918 5,948 22.6 17.2 15.9 13.8 4.7 2,705 1,156 596 148 761 100 74 779 3.63 .8 3,687 
LAM AR C -b 11.0 2.99 22,141 7,405 18.1 18.6 18.6 17.8 10.0 11,748 3,929 2,951 485 415 691 492 3,692 1,339 3.98 .9 3,032 
LANIER E-10 4.6 1.19 7,203 6,053 22.1 13.2 13.0 13.7 5.7 5,266 4,425 1,102 203 227 279 1,852 704 1.67 1.1 2,958 
LAURENS E-7 34.2 9.18 62,238 6,780 19.5 16.6 13.8 15.4 8.0 42,203 4,597 9,839 1,574 2,265 3,373 2,371 9,130 4,262 11.99 5.2 13,664 
LEE C-9 6.1 1.38 7,995 5,793 23.6 15.0 11.9 8.9 4.3 2,435 1,764 644 145 72 145 553 610 1.99 2.3 8,738 
LIBERTY G -8t 19.8 4.70 25,466 5,418 31.1 23.4 11.0 6.0 1.7 12,025 2,559 3,007 225 1,270 455 462 1,487 1,882 4.13 .4 1,685 
LINCOLN F-5 5.4 1.30 7,710 5,931 20.5 14.4 12.0 16.5 5.9 3,894 2,995 1,332 120 185 164 148 919 368 2.02 .8 3,100 
LONG G-9 4.6 1.19 4,464 3,751 25.3 16.4 10.4 6.5 1.4 2,075 1,744 758 51 379 73 526 1.15 .6 1,253 
LOVJNDES D -10t 58.6 15.74 121,271 7,705 19.3 15.0 17.7 18.9 12.1 75,860 4,820 16,469 2,315 5,831 6,147 4,085 16,346 7,362 20.37 3.6 11,817 

Valdosta 35.3 10.03 88,619 8,835 67,574 6,737 14,026 2,050 5,619 5,802 4,085 15,640 6,067 
LUMPKIN C-3..._._ 8.0 2.02 12,564 6,220 22.1 15.8 13.8 13.6 6.3 4,972 2,461 1,716 164 536 222 163 428 583 3.05 1.1 8,373 
McDIJFFIE F-5..._ 14.8 3.98 24,119 6,060 21.1 16.4 15.3 11.1 7.4 17,682 4,443 4,564 595 1,434 773 1,191 4,147 2,406 4.98 1.6 2,948 
McINTCSH G-9 7.2 1.87 9,274 4,959 22.8 16.1 9.7 9.6 5.4 5,452 2,916 1,561 203 222 43 124 1,408 1,272 2.13 735 
MACON C-7 13.4 3.29 20,280 6,164 18.7 12.7 12.3 14.3 8.2 13,259 4,030 3,005 438 1,036 262 835 2,349 1,068 3.75 3.0 13,793 
MADISON D-4 10.1 2.80 18,440 6,586 22.9 14.4 12.9 15.6 5.8 6,386 2,281 2,756 50 1,043 212 103 697 716 5.24 2.6 10,942 
MARION 8-7 4.7 1.13 6,818 6,034 19.9 9.9 11.0 13.2 8.0 5,641 4,992 1,435 118 297 40 2,283 373 1.50 .9 5,229 

M ER!WETHER B-6 19.8 5.06 38,319 7,573 17.2 13.9 14.0 17.9 11.9 16,345 3,230 4,238 668 1,662 761 1,300 2,393 1,714 6.12 2.7 7.506 
MILLER B-10 5.4 1.47 9,559 6,503 20.1 12.2 9.3 15.5 6.5 7,894 5,370 1,422 282 284 255 639 1,599 860 2.10 2.6 9,497 
MITCHELL C-10 18.8 4.73 35,372 7,478 17.8 13.5 13.3 15.8 11.3 27,474 5,808 5,484 764 6,225 779 1,250 3,421 4,982 5.90 5.1 19,803 
MONROE C-6 11.3 2.86 18,708 6,541 19.8 15.7 16.1 14.1 9.0 9,822 3,434 2,827 399 753 582 336 2,841 851 3.62 .9 4,653 
MONTGOMERY F8 4.9 1.24 11,029 8,894 17.9 10.0 10.9 18.3 13.1 2,825 2,278 1,258 111 103 152 111 214 542 2.11 1.3 3,977 
MORGAN D-5 9.2 2.39 17,238 7,213 19.7 13.0 14.0 16.1 8.7 11,360 4,753 2,892 265 857 550 757 1,365 1,433 3.26 2.7 9,103 
MURRAY B-3 11.2 2.99 19,644 6,570 24.8 17.7 16.7 15.8 6.2 8,625 2,885 2,257 277 494 325 135 2,119 1,172 5.16 2.1 7,766 
MUSCOGEE B -7t 198.5 53.64 428,501 7,988 23.0 23.8 16.4 15.5 9.8 273,490 5,099 50,458 8,413 43,779 20,238 19,377 68,114 23,987 74.51 A 1,089 

Columbus 144.6 41.90 320,762 7,655 256,356 6,118 42,787 8,030 41,386 18,213 68,114 21,627 
Columbus Metro Area. 265.6 68.42 553,417 8,089 22.8 22.5 16.7 15.4 9.3 307,554 4,495 62,383 9,113 46,084 21,356 20,623 72,009 27,638 95.52 

NEWTON D-5 23.6 6.40 44,382 6,935 25.0 20.6 16.0 15.1 6.7 30,018 4,690 8,742 992 2,800 1,545 2,056 6,110 3,452 9.24 
OCONEE D-5 5.5 1.46 11,941 8,179 21.3 15.3 14.9 19.6 9.3 1,989 1,362 1,084 151 257 128 206 159 3.06 1.5 4,073 
OGLETHORPE E-5 6.3 1.59 10,696 6,727 20.4 13.5 13.3 16.7 6.5 2,547 1,602 644 106 200 142 209 397 727 2.82 2.1 7,810 
PAULDING B-5 ........ _. 15.3 4.21 27,074 6,431 26.5 23.1 14.6 11.9 5.4 11,269 2,677 3,239 425 361 901 365 3,478 1,088 6.12 1.0 5,594 
PEACH D-7 16.4 4.18 27,773 6,644 20.0 19.3 14.2 15.5 9.7 17,728 4,241 5,100 805 914 1,113 1,272 4,139 2,741 5.00 1.3 7,789 
PICKENS C-4 9.7 2.71 17,187 6,342 23.1 17.8 14.8 14.4 7.1 9,501 3,506 1,969 645 1,114 279 452 1,151 1,068 3.75 .7 4,723 

PIERCE F-9 ........ ____ 8.6 2.20 15,856 7,207 20.1 13.1 14.0 15.5 8.1 11,662 5,301 3,581 370 279 181 196 1,957 991 3.33 3.3 10,923 PIKE C-6 5.7 1.49 11,316 7,595 18.3 11.2 14.4 20.0 9.8 2,320 1,557 880 34 745 93 70 55 238 2.46 1.6 4,264 POLK 8-4 27.7 7.94 66,247 8,343 20.9 15.9 18.2 19.7 9.7 34,073 4,291 9,424 1,646 2,413 2,225 2,343 8,278 2,825 11.70 1.6 5,415 PULASKI D-8 8.2 2.27 16,264 7,165 18.3 16.4 14.2 16.2 9.5 13,239 5,832 2,785 269 767 516 729 2,646 828 3.20 1.7 5,425 PUTNAM D-6 7.8 1.96 15,751 8,036 18.1 15.0 14.6 17.4 10.0 11,514 5,874 2,461 284 327 229 428 1,015 1,606 2.56 .8 5,409 
QUITMAN B8 1.7 .42 3,136 7,467 18.5 8.3 9.7 16.1 9.5 607 1,445 331 103 237 .60 .7 1,685 
RABUN D-3 8.1 2.16 12,056 5,581 26.6 16.4 14.9 9.6 5.2 8,934 4,136 1,974 273 582 450 471 1,852 1,098 3.32 .8 1,620 RANDOLPH B-9 9.7 2.53 17,778 7,027 18.8 11.9 11.2 11.6 8.3 9,132 3,609 2,543 444 614 562 549 1,849 546 2.73 2.6 7,714 RICHMOND F -6t 163.1 43.27 363,468 8,400 19.2 17.8 18.8 17.5 12.4 247,012 5,709 44,195 7,307 47,676 15,411 13,239 54,568 17,842 59.55 .6 1,824 Augusta 75.6 22.11 192,165 8,691 196,074 8,868 29,981 5,911 41,136 15,048 12,755 46,640 10,364 

Augusta Metro Area 261.3 69.56 556,316 7,998 17.4 17.9 18.0 17.1 15.7 335,877 4,829 70,964 11,517 54,203 18,906 17,118 71,818 28,522 98.74 ROCKDALE C-5 13.0 3.33 23,967 7,197 22.2 20.0 17.3 16.9 7.8 14,565 4,374 3,775 432 273 387 1,250 2,721 930 6.36 1.0 1,845 SCHLEY C-8 2.6 .65 5,852 9,003 16.7 9.5 10.2 17.1 12.1 1,529 2,352 604 100 194 137 146 .97 2,324 SCREVEN G-7 12.8 3.27 20,786 6,357 20.5 12.5 13.3 13.6 6.1 14,930 4,566 3,515 365 581 800 800 3,053 2,176 4.29 
.7 

4.0 12,991 SEMINOLE B-10 5.9 1.55 10,820 6,981 18.4 10.9 11.1 14.3 8.5 12,625 8,145 2,731 453 365 589 582 2,946 1,126 2.59 2.1 7.785 SPALDING C-6 
Griffin 

41.7 
26.5 

11.96 
7.88 

88,169 
56,951 

7,372 
7,227 

21.3 22.6 17.1 15.2 8.1 58,933 
54,556 

4,928 
6,923 

15,199 
12,602 

1,738 
1,738 

4,069 
3,910 

4,624 
4,624 

4,382 
4,016 

11,486 
10,081 

6,085 
5,407 

15.48 .7 3,366 
STEPHENS D-3 21.5 6.01 43,572 7,250 22.6 20.1 15.7 15.8 8.3 24,697 4,109 5,772 862 2,880 1,156 1,595 7,124 2,301 9.23 1.2 3,364 STEWART B-8 6.0 1.51 11,408 7,555 17.8 9.4 9.9 15.1 10.4 6,884 4,559 1,620 237 387 89 33 2,218 779 1.73 1.3 3,084 SUMTER C-8 27.2 7.28 51,811 7,117 16.7 14.5 13.8 15.9 12.8 40,562 5,572 7,474 1,045 2,157 2,730 1,249 5,516 3,791 8.43 3.8 23,982 
TALBOT C-7 7.1 1.72 8,663 5,037 22.5 12.8 10.5 9.1 3.1 3,379 1,965 905 75 793 121 170 574 542 1.88 .7 2,435 TALIAFERRO E-5 1.9 .51 5,004 9,812 17.1 9.8 7.9 20.6 14.1 1,597 3,131 417 166 488 41 168 218 .91 .8 1,380 TATTNALL F-8 16.5 3.77 22,059 5,851 20.7 13.9 13.3 13.1 5.3 16,888 4,480 4,610 622 1,730 310 365 3,265 2,621 4.47 3.7 11,926 TAYLOR C-7 8.3 2.14 11,478 5,364 19.7 15.0 11.9 12.6 5.0 7,097 3,316 1,870 316 797 170 240 1,652 656 2.59 1.6 7,476 TELFAIR E-8 
TERRELL C-9 

10.4 
12.0 

2.81 
3.09 

17,839 
19,375 

6,348 
6,270 

19.7 12.4 11.2 16.2 8.0 
18.4 11.7 12.9 12.4 7.7 

14,444 
18,908 

5,140 
6,119 

3,988 
4,388 

741 
594 

930 
1,148 

522 
860 

1,094 
565 

2,280 
3,524 

2,155 
1,440 

3.81 
3.46 

2.5 
2.7 

5,639 
11,425 THOMAS C-10 

Thomasville 
37.5 
22.6 

10.20 
6.68 

73,779 
43,325 

7,233 
6,486 

19.2 16.3 14.3 15.3 10.8 52,048 
42,244 

5,103 
6,324 

10,962 
9,005 

1,874 
1,584 

2,993 
2,463 

3,411 
3,332 

2,798 10,719 
10,100 

5,082 
3,679 

12.09 4.5 15,543 
TIFT D-9 26.5 7.10 50,253 7,070 18.0 14.6 13.1 16.7 12.5 41,108 5,790 8,331 1,361 2,272 2,622 2,333 6,291 3,434 9.71 3.3 16,793 TOOMBS F-8 
TOWNS 0.3 

17.5 
5.0 

4.72 
1.29 

33,957 
6,075 

7,194 
4,709 

19.1 15.2 15.2 16.9 9.1 
21.1 15.4 10.7 9.3 2.6 

31,620 
3,569 

6,699 
2,767 

7,038 
681 

867 
264 

1,590 
422 

2,149 
26 

998 
267 

7,185 
325 

2,252 
539 

6.65 
1.90 

2.6 8,069 
2,781 TREUTLEN E-7 5.4 1.41 7,757 5,501 19.9 11.9 11.2 14.0 6.1 4,636 3,288 1,408 164 594 398 935 638 2.07 

.8 
1.3 3,634 TROUP 8-6 

La Grange _ 
49.2 
23.7 

13.86 
6.83 

103,512 
59,013 

7,468 
8,640 

19.7 17.9 16.6 19.2 10.1 73,276 
44,290 

5,287 
6,485 

19,739 
10,957 

2,324 
1,773 

5,537 
3,081 

6,610 
3,776 

6,876 
3,989 

16,569 
9,172 

5,590 
3,346 

17.47 1.3 3,556 
TURNER D-9 6.9 1.89 14,664 7,759 18.6 11.6 10.6 19.5 10.0 12,203 6,457 2,413 334 432 691 524 2,822 1,051 3.03 1.7 10,455 TWIGGS D-7 ........... _. 7.6 1.78 11,880 6,674 22.5 16.8 14.2 14.4 6.4 2,447 1,375 1,704 88 258 90 270 2.21 1.6 1,997 UNION C-3.. 5.6 1.53 9,469 6,189 18.1 10.3 11.6 15.1 7.8 6,535 4,271 1,481 115 456 145 232 2,020 704 2.51 1.9 6,685 UPSON C-7 23.8 6.70 61,835 9,229 18.8 20.2 18.9 19.8 10.6 30,806 4,598 8,485 1,116 2,839 1,845 2,208 6,010 3,134 9.52 .6 3,770 
WALKER A-3 ........ ___ 54.2 15.23 120,741 7,928 20.9 20.4 18.2 19.7 10.8 43,903 2,883 14,571 1,878 1,899 3,826 2,155 7,012 5,045 24.37 1.9 9,011 WALTON D-5 22.9 6.21 40,215 6,476 23.4 20.3 14.9 14.7 5.6 27,847 4,484 7,517 835 1,792 1,097 1,900 6,135 2,315 8.29 3.1 9,629 WARE F-9 

Waycross 
40.5 
24.1 

11.50 
7.26 

87,320 
61,860 

7,593 
8,521 

20.4 19.6 16.7 17.7 10.7 55,670 
51,374 

4,841 
7,076 

13,375 
12,645 

2,051 
1,734 

6,100 
5,856 

2,844 
2,844 

3,620 
3,366 

12,287 
11,045 

5,797 
5,479 

13.04 2.3 6,792 
WARREN E-6 ......... _..._ 6.0 1.41 10,624 7,036 18.3 9.9 11.0 16.5 9.6 4,976 3,295 1,051 436 251 230 415 1,672 673 2.01 1.6 4,052 WASHINGTON E-6 
WAYNE F-9 

18.2 
21.9 

4.74 
5.64 

31,368 
32,248 

6,618 
5,718 

20.8 12.7 13.7 15.4 8.4 
20.3 19.3 17.4 11.4 4.9 

18,466 
24,648 

3,896 
4,370 

5,374 
5,726 

610 
1,223 

1,460 
1,192 

1,017 
1,162 

768 
1,383 

1,830 
4,691 

1,842 
4,260 

5.15 
6.69 

3.2 
2.2 

9,653 
6,459 WEBSTER B-8 1.9 .43 3,517 8,179 19.3 12.4 8.8 17.9 7.9 409 951 99 125 188 .75 1.4 2,730 WHEELER E-8..._..._ 4.0 1.01 7,964 7,885 20.0 11.9 9.8 16.7 8.0 3,778 3,741 1,410 145 71 100 282 689 1.59 1.8 4,026 WHITE 0-3 

WHITFIELD 8-3 
7.9 

51.1 
2.08 

14.11 
11,327 

118,427 
5,446 
8,393 

24.4 17.2 15.0 13.2 3.6 
22.4 20.1 17.9 16.7 11.8 

10,818 
73,385 

5,201 
5,201 

1,301 
18,470 

178 
2,991 

632 
4,684 4,519 

287 
5,269 

3,304 
17,594 

668 
7,330 

3.20 
22.53 

1.4 
2.2 

10,075 
15,947 WILCOX D-8 6.3 1.70 10,125 5,956 18.3 11.4 11.7 13.8 6.4 5,914 3,479 1,441 328 665 52 325 576 808 2.36 2.3 7,871 WILKES E-5 10.7 2.98 21,195 7,112 17.5 16.3 13.1 14.5 8.9 14,286 4,794 3,204 464 1,823 470 292 2,689 1,098 3.83 1.7 6,104 WILKINSON E-7 9.4 2.45 16,106 6,574 22.6 18.6 14.0 14.3 7.0 11,850 4,837 2,393 338 251 3,290 253 1,332 730 3.01 .8 2,697 WORTH C-9 15.8 3.86 26,391 6,837 20.7 12.6 12.6 12.5 4.9 15,391 3,987 3,674 390 2,357 249 292 2,528 1,761 4.91 6.0 20,384 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places on military posts in these counties. (2) Inrludes nortion In DeKalb County. 
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GEORGIA 

GEORGIA 
See ORBS c nsumer market map and data at 
oing of the Stete. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Atlanta Metro Network 

begin - 

Comprised of: 
WBAD-College Park WOI4N-Decatur 
WDYX-Buford 
Media Code 4 211 0055 3.00 
Boldness address -Atlanta Metro Network, c/o Radio 

Station WORN, 119 E. Court Square, Decatur. Ga. 
30330. Phone 404-377-2876. 

I. PERSONNEL 
General Manager -Robert F. John. 

2. REPRESENTATIVES 
Wad Radio Corporation. 
Atlanta. Memphis, Dallas -C. K. Beaver & Asso- 
ciatea. Inc. 

3. FACILITIES 
See individual listings. 

4. AGENCY COMMISSION 
15% : rp cant) discount. 

5. GENERAL RATE POLICY 
See individual listings. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received November 29, 1965. 

8. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 sec 

1 U.-.._._.._.._.._._.-__.._»_..-,.,_... 14.00 10.50 7.00 
20 U..._.._.._..._... _.,._____ 13.30 10.00 8.85 
52 ti.. 12.60 9.50 6.30 
104 U..._.....-.__........__.._..___..__ 11.90 8.90 5.95 

812 U-.._ _..._......_ __..»..... 10.50 7.90 5.25 
7. PACKAGE PLANS 

1 -MINUTE PACKAGES 
1 28 52 

PER WK: wk+ wk+ wk 
5 ti__.._ _....-.._._... 12. 11. 10. 
10 U..._......_.._..-_..__.__..._.._..___. 11. 10. 9. 
20 U .,,._, 10. 9. 8. 

Dee Rivers Georgia Group 
Comprised of: 

WGUN-Atlanta WGOV-Valdosta 
WEAS-Savannah 
Media Code 4 211 0110 6.00 
Mailing address: Box 1443, Valdosta, Ga. 31601. 

Phone 912-244-1900. 
I. PERSONNEL 

Owner. Chrma of Board -E. D. Rivers, Jr. 
President -John Fulton. 
Regional Sales Manager -Daniel A. Haight. 

2. REPRESENTATIVES 
Stare, Inc. 

4. AGENCY COMMISSION 
None all rates net. 

5. GENERAL RATE POLICY 
Single contract issued for Group buy with one in- 
voice rendered per billing period. Checks payable to 
Stars, Inc. 
Group package discounts applicable within a 52 week 
contract period. Rate earned during the 52 week 
contract period may be continued into subsequent 
contract period. 
Rebates in the form of credit are applicable during 
any 52 week contract period. 
Group package rates automatically subject to short 
rate. 
Group rates applicable only for same schedule on all 
stations, selected, identical frequency and for same 
product. 

TIME RATES 
Eff 1/1/87 -Reed 2/20/67. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I hr 1/2 hr 1/4 hr 5 min I min 90 see 

1 z 181.65 107.20 60.35 32.45 17.35 12.75 
28 z 171.75 98.00 54.90 28.85 18.30 12.05 
52 L..... 156.75 89.75 49.50 25.83 15.50 11.25 
158 x 137.50 76.65 43.15 23.00 14.50 9.55 
260 x......._ 129.00 74.10 39.95 21.50 12.65 8.85 
312 z 119.85 69.15 37.25 20.55 11.95 8.05 
ID's: 50% of 1 -min. 
1 minute and 30 second spots combinable for maxi- 
mum frequency discount, programs and spots do not 
combine. 

Northeast Georgia Radio Network 
Comprised of: 

WDUN-Gainesville WJJC-Commerce 
WLET-Toccoa WSNE-Cumming 
WDYX-Buford WRWH-Cleveland 
Media Cede 4 211 0165 0.00 
Executive O81oe-c/o Radio Station WDUN, Box 10, 

Gainesville. Ga. 30501. 
I. PERSONNEL 

General Manager -John W. Jacobs, Jr. (WDUN 
Radio). 

2. REPRESENTATIVES 
South. Southwest -Dora -Clayton Agency. Inc. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates effective September 1, 1965. 
Rates received October 5, 1985. 

7. PACKAGE PLANS 
SATURATION SPOT PLAN 

PER WK: 1 wk 7 wk 13 wk 26 wk 52 wk 
3 ti______r..__. 10.00 9.75 9.50 9,25 9.00 

9.75 9.50 9.25 9.00 8.75 
10 ti -._..r 9.50 9.25 9.00 8.75 8.50 
20t1_.__....-_.._... 9.25 9.00 8.75 8.50 8.25 
30 ti_____________ 9.00 8.75 8.50 8.25 8.00 
40 tL-___._.._.._ 8.75 8.50 8.25 8.00 7.75 

Woodall, Allen, Stations 
Comprieed of: 

\VDA K--4'olumbue WALG--Albany 
Media Code 4 211 0275 7.00 
Business Address -Box 1640, 1846 Buena Vista Rd., 

Columbus. Ga. 31902. Phone 404-322-5447, 
I. PERSONNEL 

Allen M. Woodall. Jr. 
Bernie Barker. 

3. FACILITIES 
See individual listings. 

4. AGENCY COMMISSION 
15-0 time only: 10 day,. 

5. GENERAL ADVERTISING See ceded re/illations 
General: la. 2b, 3e. 3b. 4a, 4d, 5, 81. 7b. 8. 
Bate Protection: 10a. lia. 12a, 13a. 14a. 15a, 15b. 
Basic Ratee: 20b. 21d, 22b. 23a, 23b, 24a, 24c, 25a, 

28e. 29a. 
Contracte: 40a, 41, 44b, 45, 48. 47a, 48, 51e. 
Comb.: Cont. Discounts: 60a. 60f. 
Cancellation: 70b, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 82. 
Stations may be bought in any combination on one 
contract -one billing basis, 

TIME RATES 
ER Reed 3/30/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

DRIVE TIME 
(Mon thru Sat 8-9 am & 4-7 pm) 

2 tl 
WDAK ,..,. 15.00 13 0 12.00 
WALG 8.00 7.00 6.00 

HOUSEWIFE TIME 
(Mon thru Sat 9 am -4 pm; all day Sun) 

6 t 12tí 18t1 24 t1 
WDAK _......._._.._.....,.._.__ 12.00 11.00 10.00 9.00 
WALG _..__..._, 7.00 6.00 5.50 5.00 

NIGHT TIME 
(Mon thru Sun 7 pm -12:30 am) 

WDAK 9.00 8.00 7.00 6.00 
WAIA _..... __».._..._ 5,50 5.00 4.50 4.00 () Fixed position. 

GROUP DISCOUNTS 
2 stations 5% 

ADEL 
Cook County -Map Location D-10 

See BEDS consumer market map and data at begin- 
ning of the State. 

WAAG 
1955 

Media Code 4 211 0330 0.00 
Cook County Broadcasting Co., Inc., Box 508, Adel, 

Ga. 31620. Phone 896-3881. 
I. PERSONNEL 

General Manager -Cleve Scovill. 
Program Director-Myrtice Gashing. 

3. FACILITIES 
1,000 w. days; 1470 kc. Non -directional. 
Operating schedule: 8:00 a.m. to sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4d, 5. 6a, 7a, 8. 
Basic Rates: 20a, 22a, 22b, 23a, 29b, 26, 28a, 29a. 
Contracta: 40a, 45, 46, 47a, 48. 
Comb.; Cont, Discounts: 60a, 61a, 61e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with KB8 Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective February 1, 1958. 
Bate, received February 23. 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 

hr. hr. hr. min. min. sec. 
1 time 30.00 15.40 9.00 4.55 3.00 2.35 

13 times 29.38 15.08 8.62 4.48 2.95 2,90 
26 times 28.75 14.75 8.63 4.40 2.90 2.25 
39 times 28.13 14.43 8.44 4.33 2.85 120 
52 times 27.50 14.10 8.25 4.25 2.80 116 
65 times 26.88 13.78 8.07 4.18 2.15 110 
78 times 26.25 13.45 7.88 4.10 2.70 2.05 

104 times 25.00 12.80 7.50 3.96 2.60 1.95 
156 times 22.50 11.50 6.75 3.65 2.40 1.15 
298 times 20.00 10.20 6.00 3.35 2.20 1.55 
260 times.._ 17.50 8.90 5.25 3.05 2.00 1.85 
312 timos 15.00 7.60 4.50 175 1.80 1.15 

(Fixed Position, 
CLASS "A" 

(6:45 a.m. t0 8:00 a.m.; 11:45 a.m. to 
1:15 p.m.) 

1 30 1 30 
min. sec. min. sec. 

1 time.__.-_ 4.00 8.10 78 times._,_ 3.70 2.80 
13 times.-._ 3.95 3.05 104 times__ 3.60 2.70 
28 times..._, 3.90 3.00 156 times__ 3.40 2.50 
39 times...._. 3.85 2.95 208 times.__ 3.20 2.30 
52 times _ 3.80 2.90 280 times.,.._ 3.00 2.10 
65 times.._... 3.75 2.85 312 timen...._ 2.80 1.90 

ALBANY (4 AM; 2 FM) 
Dougherty County -Map Location C-9 

See SRDS consumer market map and data at becte 
nine of the State. 

WALG 
1941 

R A B 

Media Code 4 211 0385 4.00 
Radio Albany, Inc., Box W. Holiday Inn. Albany, 

Ga. 31701. Phones 912-436-7234; 912-436-7233. 
I. PERSONNEL 

President-Whithfeld 8. Woodall. 
General Manager -Mark Shoe. 
Commercial Manager-Oibbes Liggin. 

2. REPRESENTATIVES 
Woodall Ste Sales Office: See Rep & 5/O pages. 

3. FACILITIES 
1.000 w.; 1590 ice. Directional -night only. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when renuered. 

5. GENERAL ADVERTISING See ceded regulations 
General: 3a. 4a, 9d. 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 23a. 
Contracts: 40a, 45. 
Comb.; Cont. Discounts: 60a, 80k. 
Affiliated with American Contemporary Network. 
Member: Allen Woodall Stations Network. 

TIME RATES 
ER Reed 3/30/66. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

(Mon thru Sat 8-9 am & 4-7 pm) PER WK: 
Fixed poaitlon._..,.._ 8.00 12 tL._,.._..».».___..-. 8.00 
6 ti._._........-_-._... 7.00 

HOUSEWIFE TIME 
(Mon thru Sat 9 gm -4 pen; Sun 7 am -7 pm) 

6 ........ 7.00 18 d._.,._...._...- 5.50 
12 U.._...-.._...... __.. 6.00 24 U_..._..._....._..._ 5.00 

NIGHT TIME 
(Mon thru Sun 7 pm -12:30 am) 

6 ti ... .... _..__. ,..r_, 5.50 
18 

ti.... _ 4.50 
12 ti. ......_._.-.__-._ 5.00 24 U.,._ _...r.,..._ 4.00 
30 seconds -80 of applicable 1 minute rate. 

7. PACKAGE PANS 
FAMILY PLAN 

6 spots Moo thru Sat 6-9 am. 
6 Spots Mat thru Sat 4-7 pm. 
4 spots Mon thru Fri 7-10 pm. 
4 spots Sat 9 am -4 pm. 
4 spots Sun noon -6 pm. 
24 spots per wk.._,.._._....__ __ 138.00 

PERSONALITY PACKAGE 
1 spot Mon thru Bat 6-9 am. 
1 spot Mon thru Sat 9 am -noon. 
1 spot Mon thru Bun noon -4 pm. 
1 spot Mon thru Bun 4-7 pm. 
1 spot Mon thru Sun 7 pm -midnight. 
33 spots per wk.__._ - 155.01 
30 seconds -80% of applicable 1 minute rate 

8. PROGRAM TIME RATES 
A-9 am -4 pm. B-7 Dm -1 am. 

CLASS A 
I hr 1/2 hr 

60.00 38.00 
57.00 34.25 
54.25 32.50 
51.75 30.95 
__., 29.40 
-_ 27.90 
,..-, 26.50 

CLASS B 
50,00 30.00 
47.50 28.60 
45.00 26.00 
42,75 24.70 
_._... 23.40 _,_ 22.25 _ 21.00 

19.95 

WGPC 
1933 

nau 

1/4 hr 
20.00 
19.00 
18.05 
17.15 
16.30 
15.50 
14.70 
14.00 

18.00 
17.00 
18.25 
15.50 
14.75 
14.00 
13.25 
12.50 

IO min 
15.00 
14.25 
13.55 
12.85 
12.20 
11.60 
11.00 
10.50 

13,50 
12.85 
12.25 
11.65 
11.10 
10.55 
10.00 
9.50 

5 min 
11.00 
10.45 
9.90 
9.40 
8.95 
8.50 
8.10 
7.75 

9.00 
8.55 
8.10 
7.70 
7.30 
6.95 
e.65 
6.25 

Subscriber to the NAB Radio Code 
Media Cede 4 211 0440 7.00 
The Albany Broadcasting Co., Now Albany Hotel. 

Albany, Ga. 31701. Phone 912-432-1277. 
STATION'S PROGRAMMING DESCRIPTION 

WGPC: Programmed for adults. 
MUSIC: limited to film music, ohowtunes, standards 
and middle-of-the-road, except for 2 weekend classi- 
cal periods of symphonic music. Early morning period, 
6-9 am, middle-of-the-road music and news at 7-7:05 
am, 7:25-7:30 am, 8-8:15 am. 8:15-8:20 am. House- 
wife show 10:35 am -noon. 10 min national and in- 
ternational news followed by local and regional news 
on hour. Live major league baseball and college foot- 
ball. Contact Representative for further detail». Recd 
7/28/67. 

I. PERSONNEL 
President -Jim W. Woodruff. Jr. 
Vice-Prea. & Gen'l. Mgr. -Leonard M. George. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 6 a,m. to midnight weekdays; 
7:30 a.m. to midnight Sundays. EST. 

4. AGENCY COMMISSION 
15/0 time only 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3b, 9a, 9d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b. 
Basie Bates: 22a, 22b, 23a, 24b, 28a. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 71a, 73a. 
Arillated with CBS Radio Network. 

TIME RATES 
Rates effective May 1, 1955. 
Rates received April 4. 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr 1/4 hr. 5 min. (e) 

1 time.... 50.00 30.00 20.00 10.00 5.00 
13 tlmee_ 47.50 28.50 19.00 9.60 4.75 
26 times_ 45.00 27.00 18.00 9.00 4.50 
52 times_ 42.50 25.50 11.00 8.50 4,25 

104 times_ 40.00 24.00 16.00 8.00 4.00 
156 times.. 37.50 22.50 15.00 7.50 3.75 
260 times_ 35.00 21.00 14.00 7.00 3.50 
312 times_ 82.50 19.50 13.00 6.50 3.15 
500 time._ 30.00 18.00 12.00 6,00 3.00 () Announcements: 1 minute transcribed or 100 

werde live. 

WGPC-FM 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 211 0441 5.00 
Albany Broadcasting Co., Box 505, Pine & Jackson 

Sts.. Albany, Ga. Phone 912-432-1277. 
I. PERSONNEL 

President -J. W. Woodruff. Jr. 
Vice Pres. & Gen'1 Mgr. -L. M. George. 

2. REPRESENTATIVES 
John t'. Butler Co.. Inc. 

3. FACILITIES 
ERP 43.000 w.: 104.5 mc. 
Operating schedule: 6 am -midnight Mon thru Sat; 
7:30 am -midnight Sun. EST. 
Antenna ht.: 141 ft. above average terrain, 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ceded repletion' 
See WGPC listing for coded regulations. 
Affiliated with CBS Radio Network. 

TIME RATES 
Bates effective May 1. 1955. 

Rates received Juno 11. 1905. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR 100 WORDS MAXIMUM 
1 ti.._...-_.,__.,_..,, 5.00 158 ti. 3 75 
13 U...____,.__,.-_ 4.75 260 ti 3.50 
26 
52 

tl.__-_.».__,..____. ti.._,..__-.__ 4.50 
4.25 

312 
500 

ti.. 
ti. 

3.25 
3.00 

164 U 4.00 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 5 min 
1 tL.._...._..__._._..._.»._....50.00 30.00 20.00 10.00 
19 t.._ ....... _.-.._._......_-... 47.50 28.50 19.00 9.50 
20 tl.,_,._.,_,,. - 45.00 27.00 18.00 9.00 
52 ti.,_.._.___ ___...._ 42.50 25.50 17.00 3.50 
104 tL._..__. _....... 40.00 24.00 16.00 8.00 
158 ti....__.__ _....-.... 37.50 22.80 15.00 7.50 
260 ti 35.00 21.00 14.00 7.00 
312 ti._ ._.,._ 32.50 19.50 13.00 6.50 
500 tL 30.00 18.00 12.00 6.00 

WJ AZ 
1952 

Media Cede 4 211 0495 1.00 
James S. Riven, Inc.. Box 545, Slangy Dr., Albany, 

Ga. 31702. Phone 912-432-7447. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Tolliver R. Rivers. 
Program Director -Eaton Pace. 
Account Executive -Betty T. Smith. 

2. REPRESENTATIVES 
Southeast -David Carpenter Company. 

3. FACILITIES 
5.000 w. dart; 960 kc. Directional. 
Operating schedule: 5:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent: payable when rendered. 

5. GENERAL ADVERTISING See aided regulations 
General: la. 3a, 3b, 4a, 9d, 5, 6a. 8. 
Rate Protection: 10b. 11b. 12b, 13b, 14b, 
Basic Rates: 20a. 22a, 22b. 23a, 25a. 28a, 29a. 
Contracts: 40c, 45, 46. 47a. 
Comb.; Cont. Discounts: 60a, 02b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
FM facilities: WJIZ (FM). 

TIME RATES 
Rates effective March 1, 1960, 

Rate, received February 3. 1960. 
6. SPOT ANNOUNCEMENTS 

1 z...._..._.,.,,.-..._.__ 5,75 156 z.._....__._.-,,....- 4.50 
26 z..._...._.. ....._.._.__ 5.50 280 4,25 
52 x. _.-.» 5.25 312 z- 4.00 
85 z._ ..__. 5.00 520 z._-.._.._.___..,. 3.75 
130 z 4.75 

(1 1 minute transcribed or 100 words. 
8. PROGRAM TIME RATES 

I hr 1/2 hr I/4 hr 5 min 
1 z..._ 76.50 45.90 25.50 12.75 

DISCOUNTS 
26x- 515 1041-15% 260x-30% 5201-40% 
321-10% 156x-25% 3121-35% 

WJ I Z (FM) 
1966 

Media Code 4 211 0550 3.00 
James S. Rivera. Inc., Box 545. Sloppy Dr., Albany, 

Ga. 31702. Phone 912-432-7447. 
1. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Tolliver B. Rivers. 
Program Director -Eaton Pace. 
Account Executive -Betty T. Smith. 

2. REPRESENTATIVES 
Southeast -David Carpenter Company. 

3. FACILITIES 
ERP 28,000 w.; 98.3 mc. Stereo. 
Operating schedule: 5 am -1 am. EST. 
Antenna ht.: 

4. AGENCY COMMISSION 
15%; due when rendered. 

5. GENERAL RATE POLICY 
AM facilities: WJAZ. 

TIME RATES 
Eff Rec'd 1/3/87. 

6. SPOT ANNOUNCEMENTS 
5 FIXED SPOTS PER WEEK 

I wk 6 wk 13 wk 20 wk 26 wk 
1 min. 3.40 3.25 3.10 3,00 2.90 
30 sea 3.00 2.85 2.75 2.60 2.90 

10 FIXED SPOTS PER WEEK 
1 mis.._.._......._.._..-. 3.00 2.90 2.80 2.70 2.60 
30 sec 2.60 2.50 2.40 2.30 2.20 

15 FIXED SPOTS PER WEEK 
1 min _ 2.80 2.70 2.60 2.50 2.40 
30 sec 2.50 2.40 2.30 2.20 2.10 

7. PACKAGE PLANS 
ROS SATURATION PACKAGES 

(Within 3 days) 
1 min 30 see I min 30 see 

30 ti 2,20 2.00 50 tL.._..-..___ 2,00 1,70 
40 tl 2.15 1.80 60 ti...._.,,.,,,,, 1.90 1.65 

(Within 1 week) 
30 tl...._._...._ 2,40 2,10 60 tL ..... 2.00 1.75 
40 ti _,»_, 2.25 2.00 70 tL 1.95 1.70 
50 ti _..._ 2,10 1.80 80 tL __., 1,90 1.65 

(Within 1 month) 
60 tL 2.40 2.10 200 ti. ._ 1.90 1.70 
90 tL 2.25 2.00 300 ti. _. 1.80 1.60 
120 ti..._.._._ 2.15 1,90 450 ti. ..... 1.75 1.50 
150 ti. 2.00 1.80 
15 sec or lees: 60% of 1 -min. 

8. PROGRAM TIME RATES 
Ix 13x 52x 1042 

1 br ......... _..,,_..... _. 60.00 40.00 35.00 30.00 
1/2 hr..,_...._. 30,00 25.00 22.50 19.00 
1/4 br-.....___._ , 16.00 12.00 11.50 10.00 
5 min. .,_ 8.00 7.00 6.00 5.50 

(Albany continued on next page) 

260x 
26.00 
16.00 
9.00 
5.00 

250 Spot Radio Stations November 1, 1968 



Albany -Continued 

WLYB 
1962 

Country Music Network 
Media Code 4 211 0605 5.00 
Lynne -Yvette Broadcasting Co., Inc., Box 1624, 

Albany, Ga. 31702. Phone 912-436-0123. 
STATION'S PROGRAMMING DESCRIPTION 

WLYB: Programmed for adulte. Farm interviews, 
market reporte sign -on -8 am. Entertainment 6-10 
am with air personalities, Quips, time, weather. 
traffic, country and western music. 10 am -noon re- 
ligious programs. Noon -1:30 pm world, national, 
state, and local news, farm market, devotion and 
gospel music. 1:30 pm -sign -off country and western 
music, entertainment, air personalities, traffic reporte, 
weather, time, informative tidbits. NEWS: network 
5 min on hour and half hour. Local area and com- 
munity news as it happens. SPORTS: college foot- 
ball and major auto races. Sun devoted to religious 
Programs and gospel music. Contact representative 
for further details. Rec'd 7/10/67. 

I. PERSONNEL 
Mgr. & Farm Dir. -David Fleagle. 
Woman's Director -Rosie L. Ward. 
News & Sports Dir. -Bob Lewis. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc. 
South -Harry Harkins, Inc. 

3. FACILITIES 
1.000 w. days: 1250 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 15/0 time only. 
5. GENERAL ADVERTISING See coded regulations 

General: 2h. 3a. 4a. 5. 6a, 7b, 8. 
Rate Protection: 15b, 18. 
Basic Rates: 20b. 21d, 22a, 22b, 23a. 24h, 28, 28b, 

28c, 29a, 29b4 30, 33. 
Contracta: 40a, 42c, 43, 44a, 45, 48, 47a, 48, 49. 

51a. 51c. 
Comb.: Cont. Discounts: 60a, 60e. 61a, 62a. 
Cancellation: 70a. 70d, 71b, 72, 730. 
Prod. Services: 80, 82. 
Affiliated with MBS. 
Member: Country Music Network. 

TIME RATES 
ER Rec'd 2/27/68. 

6. SPOT ANNOUNCEMENTS 
lx 52x 104x 1561 208x 260x 312x 

1 min 6:50 6.00 5.50 5.00 4.50 9.00 3.50 
30 sec 5.10 4.75 4.40 4.05 3.70 3.35 3.00 
10 sec 3.25 3.00 2.75 2.50 2.25 2.00 1.75 

T. PACKAGE PLANS 
WKLY: I min 30 nee 10 see 
10 ti 5.00 4.05 2.50 
20 ti 4.50 3.70 2.25 
30 ti 4.00 3.35 2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 55 35 22 15 10 

10. SPECIAL FEATURES 
Time Signals -ea, .95. 
Minimum 10 per day, 5 days, per mo 125 

ALMA 
Baron County -Map Location E-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WULF 
(formerly WCQS) 

1957 
Subscriber to the NAB Radio Code 

Media Code 4 211 0660 0.00 
Queen Broadcasting System. Inc., Drawer 40, U. S. 

Hwy. 1, Alma, Ga. 31510. Atone 912-632-4271. 

I. PERSONNEL 
President -Parnell O' Q e l n n. 
General Manager -Ralph Deep. 

2. REPRESENTATIVES 
Radio Time Sales. 
South, Southwest -Dora -Clayton Agency. Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 6 am -7:30 pm. EST. 

4. AGENCY COMMISSION 
None; all rates net to station 

5. GENERAL ADVERTISING See coded regulations 
NAB liadlo Code Advertising Standards apply. 
General: lb, 2h. 3a. 3b, 3d, 4h. 4d. 5. 6a. 8. 
Basic Rates: 20b, 21a, 23a, 24b, 28, 28b, 28e, 29a. 

30. 
Contracts: 4da. 45, 46. 47c. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 73b. 
Pro -1. Sorrier.: 81, 
Affiliated with KBS. 

TIME RATES 
No. 3 ER 10/15/66 -Reed 10/17/61. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 z 4.00 312 x 3.00 
26 z 3.80 520 z.._ .................._... 2.80 
52 z 3.60 780 z 2.20 
158 z......._.........._....... 3.40 1040 x 1.50 
260 z 3.20 
30 sec: 80% of 1 min. 20 sec: 75% of 1 min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 z 40.00 24.00 18.00 12.00 8.00 
26 z 38.00 22.80 15.20 11.40 7.80 
52 z 38.00 21.60 14.40 10.80 7.20 
158 z 34.00 20.40 13.60 10.20 6.80 
260 z 32.00 19.20 12.80 9.80 6.40 
312 z 30.00 18.00 12.00 9.00 6.00 
5.20 z 28.00 16.80 11.20 8.40 5.80 
780 z 22.00 13.20 8.80 6.60 4.40 
1040 z 20.00 10.50 5.50 4.45 3.00 

AMERICUS (2 AM; 1 FM) 
Sumter County -Map Lora.son C-8 

See SRDS consumer market .asp and data at begin- 
ning of he State. 

WDEC 
1947 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 211 0715 2.00 
Americus Broadcastng Co., Box 1309, 605 McGarrah 

St.. Americus, Ga. 31709. Phone 912-924-3681. 
STATION'S PROGRAMMING DESCRIPTION 

WDEC: Programmed for general interest, emphasis 
in adult, young adult. 
Country and western 6-7 am. Middle -of -road 7 am - 
noon with games, news, human interest, women's news, 
weather and sports reports in most hours. Farm, local. 
state, sports news, commentaries, editorials noon -1 pm. 
Country and western 1-2 pm. Rock and roll music 
with live high school and college news reporters and 
student participation 2-5 pm. Middle -of -road 5 pm - 
sign -off. Live local high school, state college and 
professional football coverage. Negro programming 
daily. Sun morning. AM/FM simulcast. FM only 3-5 
pm & 7-11 pm with middle -of -road music. news twice 
hourly, live local sports coverage. Contact Represen- 
tative for further details. Recd 7/19/87. 

I. PERSONNEL 
OwmerConway M. Smith. 
General Manager-5Vayne Moss. 
Account Executive -Mary Popwelt. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
South, Southwest -Dora -Clayton Agency, Inc. 

3. FACILITIES 
1.000 w. days; 1290 ke. Non -directional,. 
Operating schedule: 6:00 -local sunset. 
Simulcast during AM operational houn. For non- 
aimuleast facilities see WDEC-FM listing. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards epplY. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 

7b. 8. 
Rate Protection: 10h. 11c. 12e. 13e, 14b, 15a. 
Basic Rates: 20h, 210. 21e, 21d, 22a, 22b, 23a. 23h. 

24b. 25a, 26. 28a, 29a. 
Contracts: 40a. 41, 44a, 45, 46. 47a. 48, 51h. 
Comb.: Cont. Discounts: 6011. 60e, 0111. Old. 
Cancellation: 70a, 70e. 71a, 72, 73a. 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 5/1/80-Reé d 4/26/60. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x 156w 260x 365x 
I min 3.60 3.20 2.80 2.80 2.40 2.20 1.85 
20/30 see 2.70 2.46 2.22 2.10 1.98 1.86 1.62 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 z 30 18 12 9 6 
DISCOUNTS 

13x- 5% 52x-20% 158x-30% 
26x-10% 104x-25% 260x-35% 

WDEC-FM 
1964 e 

Subscriber to the NAB Radio Code 
Media Code 4 211 0716 0.00 
Americus Broadcastng Co., Box 1309. 605 McGarrah 

St.. Americus, (ta. 31709. Phone 912-924-3681. 
I. PERSONNEL 

OwnerConway M. Smith. 
General Manager -Wayne Moss. 
Account Executive -Mary I'opwell. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc. 
South, Southwest -Dora -Clayton Agency, Inc. 

3. FACILITIES 
ERP 3.000 w.: 94.3 mc. 
Operating schedule: 6 am -11 pm. 
Antenna ht.: 300 ft. above average terrain. 
Simulcast with WDEC-AM during daytime hours. 
For simuleast rates see that listing. 

4. AGENCY COMMISSION 
None, all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
See WDEC listing for coded regulations. 

TIME RATES 

Rates are identical to WDEC. See that listing. 

WISK 
1062 

Media Code 4 211 0770 7.00 
Sunder Itroadca.vting t'es., stir. Rog 979, Americus. 

Ga. 31709. Phono 912-924-2778. 
I. PERSONNEL 

(Seiler & Gen] 5tgr.-11. E Lashley, Jr. 
2. REPRESENTATIVES 

Gene Bolles Company. 
3. FACILITIES 

5.000 w.: 1.390 he. Daytime only. 
4. AGENCY COMMISSION 

15/0: monthly. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 3a, 3h, 4a. 4d, 5, 8a. 
Rate Protection: 10h. 116. 12h. 13h, 14b, 15b. 
Basic Rates: 20a. 22h, 24b, 25a, 26. 
Contracte: 400, 42a, 45. 
Comb.: Cont. Discounts: 61h, 82b. 
Cancellation: 70a, 70e. 73a. 

TIME RATES 
Hí11' 1/1/68- Recd 10/27/67. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: I ti 3ti 5ti loti 15+ 
1 wk.... 4.00 3.70 3.40 3.00 2.60 
13 ak 3.80 3.50 3.20 2.80 2.40 
26 wk 3.60 3.30 3.00 2.80 2.20 
30 sec: 75% of 1 -min. 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 260x 

1 hr 3 x.00 30.00 27.00 24.00 20.00 
1/2 hr ..... 26.00 22.00 10.00 17.00 14.00 
1/4 hr 16.00 14.00 12.00 11.09 10.00 
5 train 9.00 8.00 7.50 7.00 6.00 

ASHBURN 
Turner County -Map Location D-9 

See SRDS consumer market map and data at beglt. 
oing of the State. 

WMES 
1960 

NAIS 

Media Code 4 211 0825 9.00 
Radio Ashburn. Box 32, U. S. Hwy, 41, Ashburn. 

(la. 31714. Phone 567-3355. 
I. PERSONNEL 

General Manager -Ray L. Mercer. 
Traffic -Sandra S. Willis. 
Sales Itrpresentat ive -Evelyn J. Mercer. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
1,000 w. days; 1570 kc. Non -directional. 
Operating schedule: 6-00 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
1.5% on time Duly: 3% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4c, 5, 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 29a, 29b, 25a, 28a. 
Contracts: 47a, 48. 
Comb.; Cont. Discounts: 60a, 60e, 60k, 61e, 81b, 62b, 

62e. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Rates effective January 1, 1962. 
Rates received January 2, 1962. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE ANNOUNCEMENTS 

1 time..........._...._... 4.25 158 times.-...-...._._ 2,75 
26 times 4.00 182 tlmea.._._._.._ 2.50 
52 times 3.75 208 times...-.....____ 2 25 
78 times ...._ 3.50 234 times.._. 2.00 

104 timen 3.25 260 times._...._._._. 1.7b 
130 times 3.00 286 or more times._-- 1.50 

ATHENS (3 AM; 2 FM) 
Clarke County -Map Location D-5 

Mee SUDS consumer market map and data at begin- 
ning of the State. 

WDOL 
1957 

Media Code 4 211 0880 4.00 
University City, Inc., Box 1407. Radio Center. 

Athens. Ga. 30601. Phone 404-548-1354. 
I. PERSONNEL 

President -James S. Riven. 
Vice -President -William B. Hill. 
General Manager -Robert J. Lenihan. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days; 1470 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. EST. 
Simulcast during AM operational hours. For non - 
simulcast facilities see WDOL-FM listing. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 3a, 4a, 9d, 5, 6a, 70, 8. 
Rate Protection: 10a, 11a, 12a, 13e, 14a. 
Basic Rates: 220, 23a, 24e, 25a, 26, 28b. 
Contracta: 40a, 45, 48. 47a. 
Comb.; Cont. Discounts: Bob. 61e. 
Cancellation: 71a, 73a. 

TIME RATES 
Rates effective December 1. 1981. (Card No. 4.) 

Card received November 3. 1961. 
6. SPOT ANNOUNCEMENTS 

1 U 26 ti 52 ti 104 ti 2609 

:10 sec 
1 min 5.50 5.00 4.50 4.00 

a 3.Oí 
15 and( -6u% of applicable4.00 

3.75 
1-m3inute5a ratene- 

7. PACKAGE PLANS 
Saturation Discounts 

Per week: Per month: 
30 times 5% 60 times..____.....-, 5% 
40 llmet 10% 90 times.___...._.._ 10% 
fin times 15% 120 ........ 15% 

8. PROGRAM TIME RATES 
1 ti 26 O 52 ti 104 ti 260+ 

1 tir 50.00 40.00 35.00 32.50 30.00 
1/2 hr 35.00 28.00 24.00 21.00 19.01 
1/4 tir 19.00 16.00 13.00 11.00 10.00 

min 10.00 9.00 8.00 7.50 7.00 

W DO L -FM 
1964 

Media Code 4 211 0881 2.00 
University City. Inc.. Box 1807. 227.-1/2 N. T.umpkln 

St.. A'hena. Ga. 30601. Phone 404-548-1354. 
I. PERSONNEL 

i're.viden:-James S. Elvers. 
General Manager -R. J. Lenihan. 
Sales Manager -Don Poss. 

2. REPRESENTATIVES 
C. K. Beaver & Associates. Inc. 

3. FACILITIES s:itl' :í92O w.: 104.7 mc. 
Operating schedule: 5:00 am -midnight. EST. 
Antenna ht: 193 ft. above average terrain. 
Partial Simulcast with WDOL. See WOOL, WOOL - 
FM. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4s, 4d. 5, 8a, 7h. 
Rate Protection: 15h. 
Basic Rates: 22a, 23a. 28h. 
Contracts. 400. 42a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60b, 61a. 
Cancellation: 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Itatea effective December 1. 1981. (Card No. 4.) 
Card received March 12, 1963. 

6. SPOT ANNOUNCEMENTS 
5 FIXED Sl'OTS PER WEEK 

1 wk 6 wk 13 wk 20 wk 26 wk 
I min 3 40 3.25 3.10 3.00 2.90 
30 sec 3.00 2.85 2.75 2.80 2.40 

10 FIXED SPOTS PER WEEK 
1 min 3.00 2.90 2.80 2.70 2.80 
:i0 sec.__......._ . 2.60 2.50 2.40 2.30 2.20 

15 FIXED SPOTS PER WEEK 
1 mit, 2.80 2.70 2.60 2.50 2.40 
30 sec 22.50 2.40 2.30 2.20 2.10 

GEORGIA 
7. PACKAGE PLANS 

1ROS SATURATION PACKAGES 
(Within 3 days) 

1 min 30 sec 1 min 30 aec 
30 ti 2.20 2.00 50 ti 2.00 1.70 
40 ti 2.15 1.80 60 ti 1.90 1.65 

(Within 1 week) 
30 ti 2.40 2.10 60 ti 2.00 1.75 
40 ti 2.25 2.00 70 ti 1.95 1.70 
50 ti 2.10 1.80 80 ti 1.90 1.65 

(Within 1 month) 
60 ti 2.40 2.10 200 ti 1.90 1.70 
90 ti 2.25 2.00 300 ti 1.80 1.80 
120 ti 3.15 1.90 450 ti 1,75 1.50 
150 it 2.00 1.80 
10-15 seconds at 60% of 1 -minute 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 50.00 30.00 16.00 8.00 
13 ti 40.00 25.00 12.00 7.00 
52 ti 35.00 22.50 11.50 6.00 
104 ti 30.00 19.00 10.00 5.511 
260 ti 26.00 16.00 9.00 5.00 

WGAU 
1938 

rate. 

CBS Radio Network 

Media Code 4 211 0935 6.00 
Clarke Broadcasting Corp., Box 5009, 850 Bobbin 

Mill Rd., Athens. Ga. 30804. Phone 404-549-1340. 
STATION'S PROGRAMMING DESCRIPTION 

WGAU: Programmed for adults, young adults and 
housewives for general interest. 
NEWS: local, regional 50%, state 15%, national and 
international 35%. 30 newscasts daily, 3 man local 
news staff, network, wire service. Editorialize weekly. 
SPORTS: high school, college, professional. Women's 
shows 2 daily midmorning and midafternoon, inter- 
views, facts, news. MUSIC: pop music, middle-of- 
the-road, some jazz, folk, etc. Serious, 1 hour nightly 
8-9 pm. Teenage show weekly by teenagers. FARM: 
stock reports, county agent, home economist. Remote 
facilities for grand openings, shopping centers. etc. 
RELIGION: weekly lesson, sermon, daily Inspira- 
tional, thought for day. Contact Representative for 
further details. Recd 8/14/67. 

I. PERSONNEL 
Pres, & Gen'l Mgr. -H. Randolph Holder. 
Station Manager -(Mrs.) Mary Betts. 
Commercial Mgr. -W. Tip Almond. 

2. REPRESENTATIVES 
Savalll/Gates, Inc. 
South, Southwest -Dora -Clayton Agency, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule', 5:00-1:00 am daily. 
Simulcast 5 am -5 pm. For non -simulcast facilities 
see WGAU-FM listing. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3h, 3c, 3d, 4a, 5, 6a, 8. 
Rate Protection: 10h, 11b, 12h, 13b, 14h, 15e, 15h. 
Basic hates: 20h, 21e. 21h, 21d, 22a, 2211. 23a, 23h, 

24h, 24c, 25a, 28b, 28c, 29a, 29h, 30, 32a. 
Contracts: 40a. 44a, 46, 47a, 48, 51c. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 601, 61a, 62d. 
Cancellation: 705, 70e, 71b, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with CBS Radio Network. 
Sold in combination with WLAQ, Rome. 
discount 5%. 

TIME RATES 
ER 1/15/68 -Reed 5/29/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: I min 30 see 1 min 30 tee 

1 x 5.59 5.00 365 x 4.12 3.53 
52 x 5.29 4.71 730 z 3.82 3.24 
104 x 5.00 4.91 1040 z 3.53 2.94 
156 z 4.71 4.12 1460 x 3.24 2.85 
260 z 4.41 3.82 1825 z 2.94 2.35 
10 sec 1.76 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PLANS 

I min 30 see 1 min 30 see 
30 ti 103.53 82.35 50 ti 152.95 123.53 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 156x 260x 912x 

1/2 hr 35.30 32.35 29.41 26.47 23.53 20.59 17.65 14.71 
1/4 hr 22.94 21.18 19.41 17.65 15.88 14.12 12.35 10.59 
5 min 14.70 13.53 12.35 11.18 10.00 8.82 7.65 7.06 

W GA U -FM 
1958 

2 stations 

Media Code 4 211 0936 4.00 
Clarke Broadcasting Corp., Box 5099, 850 Bobbin 

51111 Rd., Athens, Ga. 30804. Phone 404-549- 
1340. 

STATION'S PROGRAMMING DESCRIPTION 
WGAU-FM: See WGAU for programming descrip- 
tion. 

I. PERSONNEL 
Pres. & Gen'1 Mer. -H. Randolph Holder. 
Station Manager -(Mrs.) Mary Betts. 
Sales Manager -W. Tip Almond. 

2. REPRESENTATIVES 
Savalll/Gates, Inc. 
South, Southwest -Dora -Clayton Agency. Inc. 

3. FACILITIES 
ERP 5250 se.: 95.5 mc. 
Simulcast with WGAU 5 am -5 pm; operated sepa- 
rately from 5-1 pm Mon thru Fri. For simulcast 
facilities see WGAU. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WGAU listing for coded regulations. 

TIME RATES 

Rates are identical to WGAU. See that listing. 
(Athens continued on next page) 
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GEORGIA 

$15.00 

DIRECTORY OF 

CORPORATE 
AFFILIATIONS 

"WHO OWNS WHOM" 

MAJOR NATIONAL ADVERTISERS 

DIVISIONS AFFILIATES 

SUBSIDIARIES 

ANOTHER RED BOOK 
Published annually by National Register Publishing Co., Inc. 

Athens -Continued 
WRFC 

1948 

Media Code 4 211 0990 1.00 
Radio Athens, Inc., Bun 1152. 255 S. Milledge, 

Athena, Oa. 30601. Phone 404-543-3411. 
STATION'S PROGRAMMING DESCRIPTION 

WRFC: Programmed for general Interest. 
AIR PERSONALITIES handle all segments. News 
every 30 min. 1 period of all talk news 8:30-8:30 
am. 5-6 am gospel music. 6-6:30 am country. 8:30- 
10:30 am middle-of-the-road music. 11 am -1 pm 
country music, farm market reports, 15 min news. 1 
pm. 1-5 pm current hits. 6:30 pm -12M current hits 
and rhythm and blues. SPORTS: college athletic 
events, 5 min sportucasts 6:55 am, 7:25 am, 7:55 am, 
8:25 am, 1:10 pm. 5:15 pm. 5:45 pm. 10 min 6:15 
pm. Major automobile races, local sports. Popular 
music Sun 7 pm -12M, Spiritual music Sun 10-11 am. 
Contact Representative for further details. Rec'd 
2/23/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -L. H. Christian. 
Asst Mgr. -Win Maxwell. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 

3. FACILITIES 
5,000 w. days: 500 w. nights. 960 kc. 

Dlreetlonal-night only. 
Operating schedule: 5:00-12:05 am Mon thru Sat: 
6:30-12:05 on: Sun. EST. 

4. AGENCY COMMISSION 
None: 11 rues net to nation. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 30, 3b, 40, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10a, Ila, 12a, 13a, 14a. 
Basle Rates: 20e, 22a, 22b, 23e. 24a, 29b, 25e. 26. 

28a, 29e. 
Contracts: 40a, 42a. 45, 46. 97a, 98. 
Comb.: Cont. Discounts: 60b, 61a, 61b. 61e, 62b, 62e. 
Cancellation: 70e. 70e. 71a, 73e, 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. VI Elf 6/1/68 -Reed 6/7/68. 
6. SPOT ANNOUNCEMENTS 

PER Y R : 50x 100e 200x 500x 1000x 1500x 
PER WK: 1 61 6 ti 14 tí 21 ti 35 t1 45+ 
I min_ 5.00 4.50 4.00 3.50 3.25 9.00 
30 sec 4.00 3.60 3.25 2.85 2.65 2.50 
15 sec 3.25 3.00 2.75 2.50 2.25 2.00 
100 or more spots per month earn minimum rate. 
Weekly Packages are not combinable to earn a 
discount for bulk frequency. 

8. PROGRAM TIME RATES 
1/2 hr 25 min 1/4 hr IO gain 5 wig 

1 x 28.80 25.20 19.20 15.60 9.60 
13 x.... 27.40 24.00 18.25 15.10 9.10 
26 x 25.90 22.80 17.30 14.90 8.65 
52 x_._ .............._.._ 24.50 21.60 16.30 13.55 8.15 
104 .......... 23.00 20.90 15.10 12.70 7.70 
156 x ...... 21.60 19.20 14.40 12.00 7.20 
260 o. 20.15 18.00 13.50 11.80 8.70 
312 L 16.70 16.80 12.50 10.45 6.25 
365 L 17.30 15.60 11.50 9.60 5.75 

ATLANTA (16 AM; 7 FM) 
(including College Park, Decatur, East 

Point, North Atlanta, Smyrna) 
Atlanta: 
Fulton County -Map Location C-4 
De Kalb County -Map Location C-5 
East l'oint, Fulton County -Map Location C-4 
Decatur. De Kalb County -Map Location C-5 

flee 8161)8 consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are con,olldated 
under the major city heading. This la not to imply 
that all of the station. provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of Indi- 
vidual station coverage, audience delivered, etc. vtth- 
in the area. 

WAOK 
1954 

ATLANTA 

uan R A B 
A Caoitel Station 

Media Code 4 211 1045 3.00 
WAOK Broadcasting Co., 110 Edgewood Ave., Atlanta, 

Ga. 30303. Phone 404-688-3773. 
STATION'S PROGRAMMING DESCRIPTION 

WAOK: Programmed for Negro listener. 
MUSIC: popular, rhythm and blues, jazz and gospel. 
AIR PERSONALITIES handle all segments. Taped 
commercials by air personalities are interchangeable. 
NEWS: 5 min at :30, community oriented. Head- 
lines on hour, 4 man news staff. Editorials 3 times 
each week 7 times during day. Audience participa- 
tion, discussions, Sun 1-3 pm. Public affairs dis- 
cussions and features Bun S am -5 pm. Sports cap- 
sules 7 times daily featuring local and professional 
sports personalities. Contact Representative for fur- 
ther details. Recd 11/7/67. 

I. PERSONNEL 
Prua. & Gen'1 Sales Mgr. -Stan Raymond. 
Vice -Prat. & Pros. Dlr.-Zenaa Sean. 
Station Manager -Ken Goldblatt. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 
Capitol Sta. Sales Office: See Rep & 8/O Pages. 

3. FACILITIES 
5.000 w.: 1380 he. Dlreetional-night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See »edad regulations 
General: lb, 2a. 3a. 3e, 4a, 5. 6a, 7b. 8. 
Rate Protection: 12h. 13h, 14h. 
Basic Rates: 21a. 21h. 22a, 22b. 23a. 23b. 24a. 24b. 

24c, 25a. 27. 28b. 28e. 29a, 80, 93a. 
(TAIS listing eontlnued en next pane) 
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Ationto-W A O K -Continued 
Contracts: 40e. 42e. 43. 45, 46, 48, 
Comb.; Cont. Discounts: 60e. 60e. 
Cancellation: 70d, 71e. 73e. 
Prod. Services: 8n, 01. 82. 

TIME RATES 
Eff 6/1/68-Rec'd 6/5/68. 

7. PACKAGE PLANS 
AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 4-6 am, 10 am -3 pm & 7 pm - 
midnight: Sun all day. 
B -All other times. 

1 MINUTE 
1 WEEK 

PER WK: 
(') 6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 

AA 28.00 26.00 24.00 22.00 20.00 18.00 16.00 
A.. 22.00 20.00 18.00 17.00 16.00 14.00 12.00 
B.. 13.00 12.00 11.00 10.00 9.00 8.00 7.00 

26 WEEKS 
AA 26.00 24.00 22.00 20.00 18.00 16.00 14.00 
A.. 20.00 18.00 16.00 15.00 14.00 12.00 10.00 
B.. 12.00 11.00 10.00 9.00 8.00 7.00 6.00 

52 WEEKS 
AA 24.00 22.00 20.00 18.00 16.00 14.00 12.00 
A.. 19.00 17.00 15.00 14.00 13.00 11.00 9.00 
B.. 11.00 10.00 9.00 8.00 7.00 6.00 5.00 

B spots do not contribute to A or AA frequency on 
weekly packages. 
1 minute and 20/30 second spots may be counted to 
earn frequency for 10 second spots, but not vice- 
versa. 

20/30 SECONDS 
1 WEEK 

AA 22.40 20.80 19.20 17.60 16.00 14.40 12.80 
A.. 17.60 16.00 14.40 13.60 12.80 11.20 9.60 
B.. 10.40 9.60 8.80 8.00 7.20 6.40 5.60 

26 -WEEKS 
AA 20.80 19.20 17.60 16.00 14.40 12.80 11.20 
A.. 16.00 14.40 12.80 12.00 11.20 9.60 8.00 
B.. 9.60 8.80 8.00 7.20 6.40 5.60 4.80 

52 WEEKS 
AA 19.20 17.60 16.00 14.40 12.80 11.20 9.60 
A.. 15.20 13.60 12.00 11.20 10.40 8.80 7.20 
B.. 8.80 8.00 7.20 6.40 5.60 4.80 4.00 

10 SECONDS 
1 WEEK 

AA 14.00 13.00 12.00 11.00 10.00 9.00 8.00 
A.. 11.00 10.00 9.00 8.50 8.00 7.00 6.00 
B.. 6.50 6.00 5.50 5.00 4.50 4.00 3.50 

26 WEEKS 
AA 13.00 12.00 11.00 10.00 9.00 8.00 7.00 
A.. 10.00 9.00 8.00 7.50 7.00 6.00 5.00 
B.. 6.00 5.50 5.00 4.50 4.00 3.50 3.00 

52 WEEKS 
AA 12.00 11.00 10.00 9.00 8.00 7.00 6.00 
A.. 9.50 8.50 7.50 7.00 6.50 5.50 4.50 
B.. 5.50 5.00 4.50 4.00 3.50 3.00 2.50 
(') Fixed position. 

WAVO 
1958 

DECATUR 

R A B 

Media Code 4 211 1100 6.00 
Bob Jones University. Greenville. S. C. Atlanta 

Phone 404-378-8808. 
Mailing address: Box 111. Decatur, Ga. 30031. 
Studio: 3589 N. Decatur Rd.. Decatur. Ga. 30031. 

I. PERSONNEL 
President -Dr. Boh Jones. Jr. 
Station Manager -Elmer L. Rumminger. 
Sale. Manager-LaVnv Johnson. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
1.000 w. days: 1420 kc. Directional. 
Operating schedule: 6:00 am -local sunset. EST. 
Partial simuleaat operation. Simuleaat during AM 
operational hours. For non -simulcast facilities see 
WAVO-FM. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2e. Sb, 3a, 3b. 3c. 3d, 4b, 4d. 5. 6a, 7e. 8. 
Rate Protection: 10b, 11h. 12h. 13h. 14b. 16. 
Basic Rates: 20a, 20b, 21d, 22a, 23b, 24a. 25a, 28a, 

28c. 29a. 29b, 30, 31. 
Contracta: 40a. 41, 42b, 42d, 94b, 46, 47e, 50, 51a, 

51h. 51e. 
Comb.: Cont. Discounts: 60a, 604 601. Ola, 62a. 62d. 
Cancellation: 71a. 72. 735. 
Prod. Services: 80. 82. 

TIME RATES 
Eff 1/1/68 -Reed 2/5/68. 

6. SPOT ANNOUNCEMENTS 
FM/AM 

ROS 
PER YR: lx 50x 100E 300x 
1 min. 3.95 3.50 3.25 3.00 
30 sec 3.00 2.65 2.45 2.25 
15 sec 2.00 1.75 1.65 1.50 

7. PACKAGE PLANS 
PER WK: ROS 

IO ti 20 ti 30 ti 40 ti 50 ti 60 ti 90 ti 120 tl 
1 min.... 35 65 95 120 135 150 200 240 
30 sec.... 26 50 72 90 103 112 150 180 
15 sec.... 18 33 48 60 68 75 100 120 

DRIVE TIME 
(6:30-9:30 am & 4-6 pm) 

Specified position, extra, 1.00, per spot. 
8. PROGRAM TIME RATES 

FM/AM 
3 min 5 min 10 min 1/4 hr 25 min 1/2 hr 

1 x 6.50 10.00 16.50 22.00 32.00 38.50 
52 x 5.85 9.00 14.85 19.80 28.80 34.65 
104 x 5.50 8.50 14.00 18.70 27.20 32.70 
158 x 5.35 8.25 13.60 18.15 26.40 31.75 
208 x 5.20 8.00 13.20 17.60 25.60 30.80 
260 x 5.05 7.75 12.80 17.05 24.80 29.85 
312 z 4 90 7.50 12.40 16.50 24.00 28.90 

FM ONLY or AM ONLY 
1 x 5.00 7.50 12.50 16.50 24.00 29.00 
52 x 4.50 6.80 11.30 14.85 21.65 26.15 
104 x 4.25 6.45 10.70 14.00 20.45 24.70 
156 x 4.10 6.20 10.30 13.60 19.80 23.90 
208 x 4.00 6.00 10.00 13.20 19.20 23.00 
260 x 3.90 5.80 9.70 12.80 18.60 22.50 
312 x 3.75 5.60 9.35 12.40 18.00 21.75 

WAVO-FM 
ATLANTA 

Media Code 4 211 1101 4.00 
Bob Jones University. Greenville, S. C. Atlanta 

phone 404-378-8808. 
Malting address: Box 111. Decatur Ga. 30031. 
Studio: 3589 N. Decatur Rd.. Decatur. Ga. 300b.. 

I. PERSONNEL 
President -Dr. Bob Jones, Jr. 
Station Manager -Elmer L. Rumminger. 
Sales Manager-LaVoy Johnson. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES ERP 95,600 w.; 94.9 mc. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 167 ft. above average terrain. 
Partial simuleaat operation. Operated separately nun - 
set -II pm. For simulcast facilities see WAVO. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
See WAVO listing for coded regulations. 

TIME RATES 

Rates are identical to WAVO. See that listing. 

WBAD 
1959 

COLLEGE PARK 

R A'B 

Media Code 4 211 1155 0.00 
WAIA, Box 20823, Airport Br., Atlanta, Ga. 30320. 

Phones 404-361-8843, 8844. 
I. PERSONNEL 

General Manager -Kimsey Warr. 
Sales Manager -slim Roberts. 
Program Director -Jimmy Allan. 

3. FACILITIES 
1,000 w, days: 1570 kg. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3d, 4a, 4d, S, lib, 7b, 8. 
Rate Protection: 10e. llc, 12e. 13e. 14e, 15b. 
Basic Rates: 20a, 21a, 23a, 24b, 25c. 
Contracts: 40a, 41, 45, 46, 47a, 48, 51a. 
Comb.: Cont. Discounts: 00b, 80e, 61a. 
Cancellation: 70a, 70e. 71a. 
Prod. Services: 80. 82. 
Member: Atlanta Metro Network, Inc. 

TIME RATES 
Et! 12/1/66 -Reed 3/13/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 see 

1 z 5.75 3.50 104 x 4.50 3.00 
13 a..._ 5.50 3.40 260 x..._..._._... 4.25 2.90 
26 x..._......_ 5.25 3.30 312 x..._ 4.00 2.80 
52 x. 5.00 3.20 520 z..._.._ 8.50 2.60 

7. PACKAGE PLANS 
13 ti 26 ti 

1 min._-...._.._. _. _ 5.00 4.85 
30 sec..._.._ 3.50 3.40 

8. PROGRAM TIME RATESI hr 

26 x. _.._..._ 56.00 
52 x..._.._......... _.-_ 53.00 
104 z.._ ......._.._... 47.00 
260 x 45.00 
312 x..._ .......... __........ _.._.-_.-. 42.00 
520 x._...._._......_ 40.00 

30t1 52 t1 104 t1 
4.75 4.50 4.00 
8.30 3.20 3.00 

1/2 hr 1/4 hr 5 min 
36.00 23.00 10.50 
34.00 22.00 10.00 
32.00 21.00 9.50 
30.00 20.00 9.00 
28.00 18.00 8.00 
26.00 17.00 7.50 
24.00 15.00 7.00 
22.00 14.00 6.00 

WBIE 
MARIETTA 

City of license, Marietta, Go,. 
Considered by CBS as their Atlanta outlet. 
See listing under Marietta. Ga. 

WERD 
1948 

ATLANTA 

Independent Negro 
Subscriber to the NAB Radio Code 

Media Code 4 211 1210 3.00 
Radio Atlanta, Inc., 230 Auburn Aye.. N. E.. 

Atlanta. Ga. 30303. Phone 404-524-0666. 
STATION'S PROGRAMMING DESCRIPTION 

WE'D): Programmed for Negro listener. 
MUSIC: 100% top 40 gospel. Carry programs by 
national and local ministers during week as well as 
on Sun. AIR PERSONALITIES handle all segments 
and taped commercials by air personalities are inter- 
changeable. NEWS: on hour and church bulletins 
on half hour. News community oriented. Editorials 
aired regularly throughout day. Emphasis given to 
Negro history and culture, aired every second hour. 
l'ublic affairs discussions held every Sat noon -1 pm. 
Contact Representative for further details. Reed 
6/17/60. 

I. PERSONNEL 
Chairman of the Board -J. B. Blayton, Sr. 
Vire-Pres. & Gen'l Mgr. -Bert Weiland. 

2. REPRESENTATIVES 
Greener. Hiken, Sears. 
Southern --Bernard I. Ochs Co. 

3. FACILITIES 
1.000 w. day.: 860 he. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time: payahle when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 3e. 40, 4d, 5, 6a, 7b, 8. 
Basic Rates: 20b. 
Contracts: 40a. 
Cancellation: 70a. 70e, 73b. 
Prod. Services: 80. 82. 
Commercial content: 
1 hr -58 min 1/2 hr -28 min 1/4 hr -13 min 

GOOD MUSIC LISTENERS ARE SOLD ON ... 

WG 

anta 

A1190 AM 
92.9 FM 

DELIGHTFULLY DIFFERENT ADULT RADIO 

STRAUSS BROADCASTING COMPANY 

`-L AM 
FM 

DALLAS 

KC EE AM FM 
TUSCON 

WG K> AFM M 

ATLANTA 

Represented by AVERY-KNODEL, INC. 

GEORGIA 
TIME RATES 

No. 5 ER 10/1/68 -Reed 9/30/68. 
AA -Mon thru Sat sign -on -10 am & 3 pm -sign -oft; 
Sun all day. 
A -Mon thru Sat 10 am -3 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA -1 min- 30 aee- 

IIwk26wk52wk6wk 13 wk 26 wk 52 wk 
18.00 16.00 14.00 16.00 14.40 12.80 11.20 
16.00 14.00 12.00 14.40 12.80 11.20 9.60 
15.00 13.00 11.00 13.60 12.00 10.40 8.80 
14.00 12.00 10.00 12.80 11.20 9.60 8.00 

CLASS A 
6 ti.. 18.00 16.50 15.00 13.50 14.40 13.20 12.00 
12 ti 16.00 14.50 13.00 11.50 12.80 11.60 10.40 
18 ti 15.00 13.50 12.00 10.50 12.00 10.80 9.60 
24 ti 14.00 12.50 11.00 9.50 11.20 10.00 8.80 

8. PROGRAM TIME RATES 
ix 13x 26x 52x I04x 

1 hr 150.00 140.00 120.00 110.00 100.00 
1/2 hr 120.00 112.00 90.00 80.00 70.00 
1/4 hr 110.00 105.00 80.00 75.00 65.00 
5 min_ 25.00 24.00 20.00 17.50 15.00 
All program time cash in advance. 

PER WK: 
6 wk 

6 ti.. 20.00 
12 ti 18.00 
18 ti 17.00 
24 ti 16.00 

10.80 
9.29 
8.40 
7.60 

156x 
90.00 
60.00 
55.00 
12.50 

WGKA and WGKA-FM 
I955 1155 

ATLANTA 
Sold in Combination: Programmed Separately. 
Media Code 4 211 1265 7.00 
Strauss Broadcasting Company of Atlanta. 1910 

Peachtree Center Bldg., Atlanta, (ta. 30303. Phone 
404-521-1190. 

I. PERSONNEL 
President -Robert S. Strauss. 
Exec. Vice-l'res. & Geti l Mgr. -Dan Hayslett. 
Station Manager -James L. Dodd. 

2. REPRESENTATIVES 
Avery-Knodei, Inc. 
Strauss Broadcasting Company Stations. See Rep. & 

5/O pages. 
3. FACILITIES 

1,000 w. days; 1190 he. Non -directional. 
Operating schedule: Sunrise -local sunset. EMT. 
FM FACILITIES: ERP 100.000 W. (horiz.), 100,000 
w. (vert.) ; 92.9 me. Stereo. 
Operating schedule: Sunrise -midnight. EST. 
Antenna ht.: 590 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. Payable loth of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio (bete Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3b, 4a, 9d, 5, 7b, 8. 
Baste hates: 20a, 22a. 23a, 24b, 25a, 28c, 29a, 30. 
Contracts: 40a. 41, 42a, 49b, 45, 46. 
Comb.; Cont. Discounts: 60b, 60e, 60i, 61a, 61b, 61e, 

62h, 62d. 
Cancellation: 70a, 70e, 71a. 

TIME RATES 
WGKA and WGKA-FM COMBINATION 
NATIONAL AND LOCAL RATES SAME 

ER 9/68 -Reed 10/7/68. 
AA -Mon thru Fri 6:30-9:30 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS -AA- -A- 
1 min 30/20 1 min 30/20 

1 x 16 14 14 13 

26 x 15 13 13 12 
52 x 14 12 12 11 
104 x 13 11 11 10 
156 x 12 10 10 9 
260 x 11 9 9 8 
312 x 10 8 8 

120 
x .t 7 7 6 

190 x 8 6 6 5 
10 sec ID's: 50% of 1 -min. 

7. PACKAGE PLANS 
WGKA and WGKA-FM COMBINATION -AA- -A- 

PER WK: I min 30/20 1 min 30/20 
6 Plan 14 12 12 10 

12 10 10 8 
10 8 8 6 

MONTHLY PACKAGES 
10 9 9 8 
9 8 8 7 

12 flan 
18 flan 
50 flan 

'100 Plan 
(') 100 per month: no more than 5 per day. 

Plans cannot he, combined with yearly frequency. 
10. SPECIAL FEATURES 

\\'(.KA and WGKA-FM COMBINATION 
5 -MINUTE NEWSCAST & SPORTSCASTS 

le 26x 1041 I56x 260x 312x 520x 
AA .... 23 22 21 19 17 15 13 
A 21 20 19 17 15 13 11 
Includes 1 -minute spot. plus open and close ID. 

5 -MINUTE WEEKEND NEWS PACKAGE 
(Divided equally Sat & Sun) 

6 ti 84 10 ti 
. 

120 
NEWS BRIEFS & WEATHER 

Earned 1 -min rate. Includes 30 -second spot plus 
open & close. 

WGKA-FM 
1955 

ATLANTA 
Sold in combination: Programmed separately. 
Media Code 4 211 1266 5.00 
Strauss Broadcasting Company of Atlanta, 1910 

Peachtree Center Bldg., Atlanta, Ga. 30303. Phone 
404-521-1190. 

I. PERSONNEL 
President -Robert S. Strauss. 
Exec. Vice-Pres. & Gen'l Mgr. -Dan Hayslett. 
Station Manager -James L. Dodd. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 
Strauss Broadcasting Company Stations: See Rep. & 

5/O pages. 
3. FACILITIES 

ERP 100,000 w. (horiz.), 100,000 w. (vert.) ; 92.9 
mc. Stereo. 
Operating schedule: Sunrise -midnight. EST. 
Antenna ht.: 590 ft. above average terrain. 

4. AGENCY COMMISSION 
15'0 time only. Payable 10th of following month. 

(This listing continued on next page) 
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FIRST with Atlanta Negroes: 
Men 18-49, 6 em -acid, M -F, reaching 21% more listeners than the 

second station. 

Women 16.49, 10 ant -3 pm, M -F, reaching 3,900 listeners per avg. 1/4 -hr. 

Combined Drive -time Men and Women 18-34, M -F, Atlanta's leader during 
these important dayparts. 

Teens, 6 am -mid, M -F, reaching 60% more teens than the second station. 

GEORGIA 
Atlanta -W G K A -FM --Continued 
5. GENERAL ADVERTISING See coded regulations 

See WGKA listing for coded regulations. 
TIME RATES 

Sold in combination with WGKA. 
See that listing for rates. 

WGST 
ATLANTA 6 

1922 12 
24 
36 BLAIR RADIO 

Media Code 4 211 1320 0.00 
Georgia Institute of Technology. Box 7888. 165 8th 
St.. N.1V Atlanta, Ga. 30309. Phone 404-875-8441. 

I. PERSONNEL 
General Manager -Jack CoUlna. 
Commercial Manager -Bill Estes. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w. days. 1,000 w. nights; 920 kc. 

Non -directional. 
Operating achedute: 5:30 a.m. to 1:00 a.m. daily. EST. 

4. AGENCY COMMISSION 
15%: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. la, 3a. 4a. 4d. 5, 6a. 7b. 8. 
Rate Protection: 10h. llb, 12b, 13b, 14b, 15b. 
Basic Rates: 20a, 21a. 22a, 22b, 23a, 25a, 29a, 33e. 
Contracts: 40a. 41, 44b, 45. 47a. 
Comb.: Cont. Discounts: 60a. 60e. 61e. 
Cancellation: 70a. 70e, 71a, 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with 5íB8 and Blair Group Plan. 

TIME RATES 
Eff 4/1/67 -Reed 3/8/67. 

AA -Mon thru Fri 6-10 am & 3-7 Dm, 
A -Mon thru Fri 10 am -3 pm; Sat & Sun 6 am - 
7 pm. 
B -Mon thru Sun after 7 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: Fixed I ti 6 ti 12 ti 18 ti 24 t1 30 ti 
1 min__ 40.00 32.00 28.00 28.00 24.00 22.00 20.00 
20/30 sec 32.00 25.50 22.50 21.00 19.00 17.50 16.00 
ID's 24.00 19.00 17.00 15.50 14.50 13.00 12.00 

CLASS A 
1 min ..... 28.00 24.00 22.00 20.00 19.00 16.00 
20/30 sec.... 22.50 39.00 17.50 16.00 14.50 13.00 
ID's _..._... 17.00 14.50 13.00 12.00 11.00 9.50 

CLASS B 
1 min 18.00 16.00 14.00 13.00 12.00 10.00 
20/30 0ea... 14.50 13.00 11.00 10.50 9.50 8.00 
ID's ....._... 11.00 9.50 8.50 8.00 7.00 6.00 

10. SPECIAL FEATURES 

PER WK: 
5 -MINUTE NEWSCASTS 

5 ti 
AA 32.00 
A 25.00 
Newscasts, minutes. station breaks and 
combined to earn frequency discounts. 

DISCOUNT 
52 wks: 10% 

WGUN 

10 ti 25 ti 
30.00 27.50 
22.50 20.00 

ID's may he 

1947 
ATLANTA 

Media Code 4 211 1375 4.00 
1VGUN, Inc., Box 67, A Dee Rivers Station. 217 

Ponce de Leon Ave.. Decatur, Ga. 30031. Phone 
404-373-2521. 

I. PERSONNEL 
President -John Fulton. 
Chairman of the Board -E. D. Riven. Jr. 
Program Director -Pave Hill. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 
Stars. Inc. 

3. FACILITIES 
50.000 w. days; 1010 kc. Non -directional. 
Operating Schedule: Sign -on to local sunlit. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 2h. 310. 3d, 4a, 9d, 5, Oa. 7b, 8. 
(late Protection: 10d, ltd, 12d, 13d, 14d, 15a, 15b, 

16. 
Basic hates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 23b, 

29b, 25a, 26, 27, 28a, 29a, 30, 33a. 
Contracts: 40a, 41, 42e. 42d, 43, 99a, 44b, 45, 46, 

470, 48. 49, 50, 51a, 51e. 
Comb.; Cont. Discounts: 60e, 61a, 62a. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73h. 
Prod. Services 80, 81, 82. 

Member: The Dee Rivers Group and Dee Rivers 
Georgia Group. 

TIME RATES 
Rates effective January 1, 1963. 
Rates received January 21. 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sea 

1 ti.._..._.._... 18.00 15.75 158 t1..._._.._ 14.70 12.90 
26 ti. 17.10 15.00 260 tl.._.__... 14.00 12.25 
52 ti . 16.25 14.25 312 ti..._._... 13.30 11.70 
104 ti 15.45 13.55 520 CL......_... 12.65 11.10 

7. PACKAGE PLANS 
SATURATION PACKAGE PLANS -1 wk- -13 wk- -26 wk- -39 wk - 

ea tot ea tot ea tot ea tot 
ti 15.00 90.00 14.00 84.00 13.00 78.00 12.00 72.00 
ti 14.00 168.00 13.00 156.00 12.00 144.00 11.00 132.00 
ti 13.00 312.00 12.00 288.00 11.00 264.00 10.00 240.00 
ti 12.00 432.00 11.00 396.00 10.00 360.00 9.00 324.00 

30 second announcements -75% of 1 -minute rate. 
10 second announcements -50% of 1 -minute rate. 
1/3 of spot schedule placed in traffic time when 
available. 
Advertiser, spending 156.00 per week for 13 weeks, 
or Be equivalent. qualify for participation In special 
"Week of Emphsals" promotion. 

8. PROGRAM TIM= nAlbi4lhr 1/2 hr 
1 ti 
28 ti 
52 tl 
104 ti 
156 ti 

128.30 76.95 
122.05 73.15 
115.80 69.50 
111.20 66.00 

260 ti...___. ..... _ ........... 105.75 62.70 
312 ti..._.... ...................... 100.50 59.55 
520 ti 95.50 56.65 

WIGO 
1946 

ATLANTA 

NA 

1/4 hr 5 min 
48.60 29.70 
46.20 28.25 
49.90 26.90 
41.75 25.55 
39.65 24.30 
37.70 23.10 
35.60 22.05 
34.00 20.90 

Media Code 4 211 1490 7.00 
Basic Communications. Inc.. Genrglen Terrace Hotel. 

Atlanta, Ga. 30383. Phone 404-875-8511. 
STATION'S PROGRAMMING DESCRIPTION 

WIGO: Programmed for Negro. 
MUSIC: rhythm and blues, gospel and popular. AIR 
PERSONALITIES all Negro. Community oriented 
news, 5 min at :55, drive times. Editorialize. Min- 
isters 6-11 am Sun. Newslines, sports, horoscope, 
community news, every hour. Participants in all 
community activities, fund drives, etc. Remote faci- 
lities. Contact Representative for further details. 
Reed 11/9/67. 

I. PERSONNEL 
President -Emil Mogul. 
General Manager -Carter S. Jones. 
Sales Manager -Ken Bryan. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights: 1340 Ire. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 gross billings less applicable discounts. 

5. GENERAL ADVERTISING See coded regulations 
General: 1b. 2h, 3a. 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10b. 11h. 12h. 13b. 14b. 15a. 
Basic Rates: 20b. 21a, 21d, 22a, 22b, 23a, 24e, 25a, 

27. 28h. 28c, 29a. 30. 32a. 
Contracts: 40a, 41, 42b, 42d, 44a, 45, 46, 47e, 48, 

49. 50. 51a. 
Comb.; Cont. Discounts: 60a, 605, 601, 61e, 62b, 62,t. 

62d. 
Cancellation: 70h. 70d, 71a. 72, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
No. 7 Eff 5/1/67 -Reed 4/14/67. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 5-6 tun. 10 am -3 pm & 7 pm - 
midnight: Sun 5 am -midnight. 
B -Mon thru Sat midnight -5 am. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: Iii 6t1 12 t1 18 ti 24 ti 30tí 
1 ....... 21.50 20.00 18.50 17.00 15.50 14.00 
13 wk 20.50 19.00 17.50 16.00 14.50 13.00 
26 wk 19.50 18.00 16.50 15.00 13.50 12.00 
32 wk 18.00 16.50 15.00 13.50 12.00 10.50 

CLASS A 
1 air ....... 18.50 17.00 15.50 14.00 12.50 11.00 
13 wk 17.50 16.00 14.50 13.00 11.50 10.00 
26 wk 16.50 15.00 13.50 12.00 10.50 9.00 
52 xk. 15.00 13.50 12.00 10.50 9.00 7.50 

CLASS B 
50% of Class A. rate. 
30 sec: 80% of 1 -min. 
MAXIMUM AUDIENCE SATURATION PLAN 
PER WK. I MIN: Ea 
Plan 1, 12 ti I5AA. 5A, 2B1 15 
Plan 2, 18 ti f8AA. 6A, 4B) 13 
Plan 3, 24 ti (IOAA, 8A. 613) 12 
Plan 4, 30 ti (12AA, 10A, 8B) II 

(') or weekends. 

WIIN 
1949 

ATLANTA 

Media Code 4 211 1485 100 
WIIN, Inc., 1365 Peachtree St., N. E., Atlanta, Ga. 

30309. Phone 404-892-3777. 
I. PERSONNEL 

President -I. T. Cohen. 
Geri t & Sales Mgr. -Bill Hunter. 
Program Director -Buddy Moore. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Detroit-Pearse Sales. 

3. FACILITIES 
5,000 w. days; 970 kc. Directional. 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 
Basic Rates: 20a, 22a, 23a, 29a. 
Contracts: 40a, 45, 46, 48. 
Comb.; Cont. Discounts: 60k. 61b, 02b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eff Recd 10/14/66. 

6. SPOT ANNOUNCEMENTS I min 30 see IO see 
1 z..._ 25.00 18.75 12.50 
26 z 23.50 17.50 11.15 
52 z 22.00 16.50 11.00 
104 z 20.50 15.25 10.25 
156 z 19.00 14.25 9.50 
206 x 17.50 13.00 8.75 
500 z 15.00 11.25 7.50 
1000 z 12.50 9.50 6.25 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES 

PER WK. 1 MINUTE 
EA: 5 ti 10 ti 15 ti 20 01 25 tl 35 ti 

1 wk.. 20.00 19.00 18.00 17.00 16.00 15.00 
7 wk.. 19.00 18.00 17.00 16.00 15.00 14.00 
13 wk 18.00 17.00 16.00 15.00 14.00 13.00 
26 wk 17.00 16.00 15.00 14.00 13.00 12.00 
52 wk 16.00 15.00 14.00 13.00 12.00 11.00 

30 SECONDS 
1 wk.. 15.00 14.50 14.00 13.50 13.00 12.50 
7 wk.. 14.50 14.00 13.50 13.00 12.50 11.50 
13 wk 14.00 13.50 13.00 12.50 12.00 11.00 
26 wk 13.00 12.50 12.00 11.50 11.00 10.00 
52 wk 12.00 11.50 11.00 10.50 10.00 9.00 

10 SECONDS 
1 wk.. 10.00 9.50 9.00 8.50 8.00 7.50 
7 wk.. 9.50 9.00 8.50 8.00 7.50 7.00 
13 wk 9.00 8.50 8.00 7.50 7.00 6.50 
26 wk R.50 8.00 7.50 7.00 8.50 6.00 
52 wk 8.00 7.50 7.00 6.50 6.00 5.50 

WKLS(FM) 
1960 

ATLANTA 

DUALITY MEDIA 
INCORPORATED 

©0FMf 

50 ti 
14.00 
13.00 
12.00 
11.00 
10.00 

11.00 
10.50 
10.00 
9.00 
8.00 

7.00 
6.50 
6.00 
5.50 
5.00 

Subscriber to the NAB Radio Code 
Media Code 4 211 1540 3.00 
Kenco Broadcasting Co., 1655 Peachtree, N. E., 

Atlanta, Ga. 30309. Phone 404-872-2288. 
STATION'S PROGRAMMING DESCRIPTION 

WKLS (FM) : Music programmed for adults. 
NEWS: One min news highlights nine times daily. 
Weather every hour, time and temperature every ten 
min. MUSIC: mostly instrumental versions of popu- 
lar. show tunes, film music and standards, with 
chorus vocals occasionally. SPORTS: Scores on news 
reports. RELIGION: Religious music for 90 min 
each Sunday. Public Service: Major campaigns and 
locally stressed public projects. Contact Represen- 
tative for further details. llec'd 4/1/68. 

I. PERSONNEL 
Proa. & Gen'l Mgr. -Donald C. Kennedy. 
Sales Manager -James B. Lathom. 

2. REPRESENTATIVES 
Quality Media Incorporated. 

3. FACILITIES 
ERP 100,000 w. (horiz & vert): 96.1 mc. Stereo. 
Operating schedule: 6-2 am. EST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9b, 9d, 5, 6b, 7b, 8. 

Sell At/onto Negroes 24 hours a day 
Grow with 

WIGO Radio 
Dial 1340 
1000 Watts 
Atlanta, Ga. 

Source: Pulse: Atlanta 5 -County Metro, Avg. 1/4 -hour Negro Audience, Oct. -Nov. -Dec., 1967, 

Represented nationally by BERNARD HOWARD & CO., INC. 

Rate Protection: 10g, 11g, 12g, 13g. 14g, 15a. 
Basic Rates: 20b, 21a, 22b, 23a, 24a, 25a, 26, 

28c, 29a. 
Contracts: 40a, 45, 46. 50. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a. 71a. 73a. 
Prod. Services: 80, 82. 

TIME RATES 
No. 6 Eff 4/1/68 -Reed 4/1/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 2608 520x 1000x 

(01 10.00 9.50 8.75 8.00 7.25 6.50 6.00 
(1 1 min or less. 

7. PACKAGE PLANS 
BTA-WITHIN 1 WEEK 

PER WK, EA: 1 tl 7ti 2111 42 ti 
1 min or less 8.50 8.00 7.75 7.25 

8. PROGRAM TIME RATES 
13x 26x 52x 1048 260x 520x 

1 hr 50 47 93 40 36 32 
1/2 hr 33 31 29 26 24 22 
Programs and spots cannot be combined to earn larger 
discount. 

WLTA (FM) 
1969 

ATLANTA 

HERBERT E. GROSKIN 
As COMPANY 

©0FMU 
Media Code 4 211 1650 0.00 
Atlanta FM Broadcasters, Box 10536, Station A, 

Atlanta. Ga. 30310. Phone 404-755-5047. 
I. PERSONNEL 

General Manager-Eathel Holley. 
2. REPRESENTATIVES 

Herbert E. Groskin & Co. 

3. FACILITIES ERP 20,000 w.; 99.7 mc. Stereo. 
Operating schedule: 7:00-1:00 am. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 9a, 4d, 5, 8. 
Rate Protection: 10b, 11b, 12b, 1310, 14b. 
Basic Rates: 22a, 22b, 23a, 24a, 25a, 28a, 29a. 
Contracts: 40a, 45, 46, 48. 
Cancellation: 73a. 
Affiliated with American FM Network. 
Member: The Groskin Group. 

TIME RATES 
Rates effective May 1. 1965. (Card No. 2.) 

Card received April 19, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti 10.00 125 ti..._.........._._._ 8.00 
15 ti 9.50 250 Li......._..__...._._ 7.50 
30 tl..._.........._.._ 9.00 500 tl..._ .............._... 7.00 
60 ti 8.50 

8. PROGRAM TIME RATES I hr 1/2 hr 5 min 
1 ti..._.._ 70.00 52.50 25.00 
15 ti 67.00 50.00 24.00 
30 I1..._..-..._...... -...... _.. .... _.._...... _ 63.00 47.00 23.00 
60 ti 60.00 45.00 21.00 
125 ti..._ 57.00 43.00 20.00 
250 ti 54.00 41.06 19.00 
500 It 51.00 39.00 18.00 
No more than 8 1 -minute announcements will be 
scheduled ln any 1 hour segment. 

WMON 
1964 

DECATUR 
Subscriber to the NAB Radio Code 

Media Code 4 211 1705 2.00 
WOMN Radio, 1051 First National Bank Bldg., 

Decatur. Ga. 30030. Phone 404-377-26776. 
STATION'S PROGRAMMING DESCRIPTION 

WOMN: Programmed for adults. 
Music is popular: standards, film music, showtunes 
and middle-of-the-road. Network variety show 9-10 
tun. Network news at :30. Local church service Sun 
11 -noon. COMMERCIAL standards: 30 minute pro- 
tection. Itec'd 6/10/68. 

I. PERSONNEL 
President -Vassar Eslinger. 
General Manager -Robert F. John. 

2. REPRESENTATIVES 
Contact station Sales Manager. 

3. FACILITIES 
500 w.; 1310 kc. Non -directional. 
Operating schedule: 6 am -6 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 405. 
Member: Atlanta Metro Network. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 ER 1/1/68-Rec'd 1/31/68. 
6. SPOT ANNOUNCEMENTS 

AA -Mon thru Fri 6-9:30 am & 4-6 pm. 
A -Sat & Sun 6 am -6 pm. 
B -Mon thru Fri 9:30 am -4 pm. 

CLASS AA 
PER WK, I MIN: 1 ti 611 12ti 18tí 24tí 
1 wk 8.00 7.20 6.80 6.90 6.00 
13 oit 7.20 6.50 6.15 5.75 5.40 
26 wk 6.80 6.15 5.80 5.95 5.10 
52 a k 6.40 5.75 5.90 5.00 4.80 

CLASS A 
1 wk. 6.00 ...._ 5.10 4.50 
13 wk 5.40 4.60 4.00 
26 wk 5.25 4.45 3.85 
52 ak 4.80 4.00 3.60 

CLASS B 
1 wk 5.00 4.50 4.25 4.00 3.75 
13 wk 4.50 4.05 3.85 3.60 3.35 
26 xk 4.25 3.80 3.80 3.40 3.15 
52 wit 4.00 3.60 3.40 3.20 3.00 

(This listing continued on next page) 
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Atlonto-W 0 M N -Continued 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
Consecutive weeks only. 
Rotate within time classification. Fixed position, extra 10%. 
All spots, regardless of length or classification, may 
be cross -combined for discounts. 

7. PACKAGE PLANS 
TOTAL SATURATION PLAN 

1 min 50 ti per wk (30%0ÁA, 20%A, 60%B), each 
3.88. 

a1 min, per wk 193.00 '30 sec or less per wk 150.00 
As time is available. 

8. PROGRAM TIME RATES 
AA -Daily 8-9:30 am & 4-6 pm. 
B -Daily 9:30 am -4 pm. 

CLASS AA 
PER YR: I hr 1/2 hr 1/4 hr IO min 5 min 
1 z..__._._......._...__ 75.00 45.00 30.00 25.00 20.00 
28 z-....-..-__._ 71.00 42.50 28.25 23.50 18.50 
52 L..._._._.-..___. 67.00 90.00 26.50 22.00 17.00 
104 z_.._._-..... ,,.._. 63.00 37.50 24.75 20.50 15.50 

CLASS B 
1 z.........-.,._.__._... 55.00 33.00 22.00 18.50 14.50 
26 z_.-_....._.._-._-. 52.25 31.25 20.75 17.50 13.75 
52 i.__._.._....._.... 49.75 29.50 19.50 16.50 13.00 
104 z..._ .............. 47.00 27.75 17.75 15.50 12.25 
Programs and spots may not be combined to earn 
discounts. 

WPLO 
1937 

ATLANTA 

f11TONM RMPRRMtNTATIVMM, INC. 

R A B 

A Plough Inc. Station 
Media Code 4 211 1760 7.00 

Plough Broadcasting Co., Inc.. 805 Peachtree St 
N. E.. Atlanta. (la. 30308. Phone 404-872-5851 

I. PERSONNEL 
President -Harold R. Kreleteln, Memphis. 
Vice-Pres. & Gen'l Mgr. -Herb Golombeck. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
5,000 w.; 590 kc. Directional -night only. 
Operating schedule 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 on net time. Bills payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
General: la. 2a, 3a, 313, 4a, 4d. 5, 6a, 8. 
Rate Protection: 10b, 11b. 12b. 13b. 
Basic Rates: 20a, 22a. 22b, 23a, 24a. 28a, 29a. 
Contracts: 40a, 42a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a. 61b, 62b. 
Cancellation: 70a. 70c, 71a. 73a. 

TIME RATES 
No. 13 Eff 6/1/88-Rec'd 5/31/68. 

AAA -Mon thru Sat 6-10 am & 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm; Sun 6 am -7 pm. 
A -Dally 7-10 pm. 
B -Daily 10 pm -6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE ROTATING -LIVE OR TRANSCRIBED 

AAA AA A B 
45 40 

52 x 58 52 43 38 
104 z. _..__ .___. 56 49 41 36 
156 z _....._.._.._._ 54 46 39 34 
260 z......._..._ ..-..... 52 43 37 32 
312 z ..,.. 50 40 35 30 364x. _.._. 47 37 33 28 
520 z _._.._... 44 34 31 26 
1040 z.__ __...-.._..._._.._....._ 41 31 29 24 
Fixed position, flat .-... 66 54 46 36 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min 
20 sec: 70% of 1 -min. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

1 MINUTE 
PER WK: 6ti 12 t1 18 ti 24tI 30tI 36 ti 

AAA ............_._ 336 848 936 1200 1410 1584 
AA .._..- 294 552 774 960 1110 1224 
A ... 246 468 666 840 990 1116 

Not combinable to earn frequency discounts. Multi - 
products do not combine unless purchased on 1 con- 
tract thru 1 agency. Not subject to retro -active 
discounts. May be cross -combined to earn numerical 
frequency. 

TOTAL AUDIENCE PLAN 
PER WK, 1 MIN: 6tí 12 ti 18t1 24ti 36ti 

AAA 2 4 6 8 12 
AA ..- 2 4 6 8 12 

Weekly cost 278 528 750 936 1212 
ROS SUN THRU SAT-BTA 

PER WK: 10 t 25t1 50t1 Ea 50 45 35 
30 sec: 80% of 1 -min. -10 sec: 50% of 1 -min. 
20 sec: 70% of 1 -min. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: 6 ti 7 ti 12 t1 14 ti 18 ti 21 tl 
AAA . _ 468 525 852 938 1152 1280 
AA 390 441 720 812 918 1071 
A 306 343 564 616 756 819 
B 278 308 492 546 666 735 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -15% 

WPLO-FM 
1948 

ATLANTA 

ß A 
A Plough. Inc. Station 

Media Code 4 211 1761 5.00 
Plough Broadcasting Co., Inc., 805 Peachtree St.. 

N. E., Atlanta. Ga. 30308. Phone 404-872-5851. 
I. PERSONNEL 

President -Harold R. Krelateln. Memphis. 
Vice -Pros. & Gen'l Mgr. -Herb Golombeck. 
Operations Manager -Ed Shane. 

3. FACILITIES 
BHP 25,000 w., 103.3 mc. 
Antenna ht.: 980 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WPLO listing for coded regulations. 

TIME RATES 
ER 3/1/68 -Reed 1/5/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 156x 260x 3I2x 364x 

1 min 6.50 6.00 5.50 5.00 4.50 4.00 3.50 
30 sec 5.50 5.00 4.50 4.00 3.50 3.00 2.50 

7. PACKAGE PLANS 
PER WK: 10ti 15tí 20t1 30tí 50t1 

90 120 175 
70 90 125 

8. PROGRAM TIME RATES 
Ix 

5 min. ...... _.._......... _ 9.00 
1/4 hr..._ .......... 15.00 
1/2 hr...__.._.._._... 20.00 
1 hr_ ...... _...._...... _... 30.00 

I5x 
8.50 

14.50 
19.50 
29.00 

WQXI 
1948 

ATLANTA 

26x 
8.00 

14.00 
19.00 
28.00 

39x 52x 
7.50 7.00 

13.50 13.00 
18.50 18.00 
27.00 26.00 

UMMETRO RADIO SALES 

R A ß 
Suba.Hbor to the NAB Radio Code 

Media Code 4 211 1815 9.00 
Pacific & South Broadcasting Co.. Inc., 2970 Peach- 

tree Rd., N. W., Atlanta, Gs. 30305. Phones 404- 
261-2970, 233-6009. 

I. PERSONNEL 
President -Arthur H. McCoy. 
Vice-Pres. & Gen'l Mgr. -Kent Burkhart. 
General Sales Manager -Gerald S. Blum. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
6,000 w. days; 1.000 w. nights. 790 kc. 

Directional -night only. 
Operating schedule: 24 hours daily. EST.. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d. 5. 6a, 7b, 8. 
Rate Protection: 10b. 11b, 12b, 131, 14b. 
Basic Rates: 20a. 22b. 23b, 24c. 25a. 27. 
Contracts: 40a, 45. 46, 48, 50. 51c. 
Comb.; Cont. Discounts: 60e, 601. 
Cancellation: 70d. 71a, 73a. 
Prod. Services: 80. 81. 82. 

In Atlanta, the 
top station 

delivers a weekly 
cume of 324,300 

Georgia homes. 

In North Carolina, 
TN News Network 
Stations deliver 
nearly twice as 

many 
cume homes. 

(If you'll thumb down three or four 
hundred pages deeper in this SRDS 
you should just about hit the North 
Carolina section. Our story is nestled 
right beside the state map.) 

TN SPOT SALES, P. O. Box 1988, Raleigh, N. C. 
PHONE COLLECT: 919-832-8885 

Data Source: Pulse Circulation '68 
Interviewing Conducted in 1967 

RATE PROTECTION 
Rates quoted herein are guaranteed for a period of 
13 weeks from the effective date of any increase in 
these rates, provided that advertising equalling a 
weekly expenditure of 100.00 is actually running at 
the time of effective date of increase, and providing 
that these broadcasts continue without interruption 
during rate protection period. 

TIME RATES 
No. A ER 9/1/68 -Reed 8/28/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 7 pm -midnight. 
B -Mon thru Sat 10 am -3 pm; Sun 9 am -midnight. 

6. SPOT ANNOUNCEMENTS 
PER WK, ROTATING MON -SAT: 
AA: 1 min 30 see 10 see 
Less than 6 ti 80 48 36 
6 ti (1 per day).,,._....._.._.._._......._._ 56 45 34 
12 ti -(3 per day) .... ..._.._ 54 43 32 
18 ti (3 per day).. ...... _.._....... __..._..... _ 52 42 Sl 
A: 
Less than 6 ti 58 46 35 
6 ti (1 per day) 54 43 32 
12 ti (2 per day) _ 62 92 31 
18 U (3 per day/---...__...__..,..,.__ _. 50 40 30 
B: 
Less than 6 ti _. 52 42 31 
6 ti (1 per day)._ 50 40 30 
12 ti (2 Der day) 44 35 26 
18 U (3 per day) _.-......._ 42 34 25 

7. PACKAGE PLANS 
AM DRIVETIME SPECIALS 
(Rotating1 

i 30 404 
Mon -Fri 6 -10 am) 

PER WK: I min30see 
15 ti, flat 50 40 20 U, flat_ . 48 38 
30 days, only, rate protection. 

HOUSEWIFE SPECIALS 
(Rotating Mon -Fri 8-10 am) 

15 tI. 40 32 30 ti, ...... 36 28 
20 ti, flat 38 30 
Do not earn consecutive week discounts. Fully pre- 
emptible for face of card advertisers. Do not com- 
bine or contribute to face of card rates to earn 
weekly frequency discounts. Do combine with each 
other, in part or fully, as, long as applicable unit 
coat applies. 

Frequency combination: Minutes. 20/30 -seconds and 
ID's may combine to earn weekly frequency discounts. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk -6% 
Applied as earned. Only consecutive weeks with ex- 
penditures of 100.00 or more may combine to qualify 
for discounts. 

WQX I -FM 
1962 

SMYRNA 
Subscriber to the NAB Radio Code 

Media Code 4 211 1816 7.00 
Pacific & South Broadcasting Co., Inc., 2970 Peach- 

tree Rd., N. W.. Atlanta, Ga, 30305. Phone 404- 
261-8419 or 404-233-6009. 

I. PERSONNEL 
President -Arthur H. McCoy. 
Vice-Pres. & Gen'l Mgr. -Kent Burkhart. 
General Sales Manager -Gerald S. Blum. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
ERP 100,000 w.: 94.1 mc. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See laded regulations 
General: la, 2n, 3a, 4a, 4d, 5, (ia, 7b, 8. 
Rate Protection: lob. 11b, 12b, 131, 14b. 
Basic Rates: 20a, 221). 23b. 24c, 25a, 27. 
Contracts: 40a, 45, 48. 48, 50, 51c. 
Comb.; Cont. Discounts: 80e, 60i. 
Cancellation: 70d, 71a, 73a. 
]'rod. Services: 80, 81, 82. 
Eight 1 -minute spots per hour maximum. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 8/1/68 -Reed 8/26/88. 
6. SPOT ANNOUNCEMENTS 

PER 
VR: 52x 104x I58x 260x 312x 624x 1000x 

1 min.. 14 13 12 11 10 9 8 
30 sec.. 11 10 9 8 7 6 
10 sec.. 8 6 5 4 3 

(a) 3.50. 
7. PACKAGE PLANS 

PER WK, 
EA: 1 ti 5 ti 10 ti 15 ti 20 ti 30 ti 40 ti 

1 min.. 15 13 l2 ll 10 9 9 
30 sec.. 12 10 !i 

8. PROGRAM TIME RATES 
52x 104x 156e 260e 3125 6245 1000e 

2-3 min 18 17 14 12 14 13 12 

WRNG 
1967 

NORTH ATLANTA 

BJOHN C. BUTLER & COMPANY, INC. 

Media Code 4 211 1890 8.00 
Ring Radio Co., Box 10094, 3954 Peachtree Rd., 

N. E., Atlanta, Ga. 30319. Phone 404-261-6800. 
STATION'S PROGRAMMING DESCRIPTION 

WRNG: Programmed for adults. 
Personalities, interviews and telephone conversation 
format using open telephone lines. Interviews from 
studio or by long distance telephone always involving 
listener -caller. Contact Representative for further 
details. Recd 8/28/68. 

I. PERSONNEL 
President -Charles Smithgall. 
Vice-Pres. & Gen'l Mgr. -Sheldon C. Singer. 
General Sales Manager -William E. Scarbrough. 

November 1, 1968 Spot Rodio Stations 

GEORGIA 
2. REPRESENTATIVES 

John C. Butler, Co., Inc. 

3. FACILITIES 
5,000 w., 680 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% time and talent; payable by 10th day of follow- 
ing month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2b, 3b, 3d, 4a, 4d, 5, Ob, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basin Rates: 20b, 21b, 21d, 22b, 24b, 24e, 25c, 27, 

28b, 28e, 29a, 30, 32b. 
Contracts: 40a, 41, 44a, 45, 46, 47c, 48, 49, 51c. 
Comb.; Cont. Discounts: 60d, 60g, 81e, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 2 EH 8/1/68-Itec'd 7/0/68. 

AA -Mon thru Sat 6-10 am & 4-7 pm. 
A -Mon thru Sat noon -4 pm; Sun all day. 

6. SPOT ANNOUNCEMENTS 
PER YR, I MIN, EA: 250x 500x 1000x 

AA 18.00 14.00 12.00 
A 14.40 12.00 10.80 

30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
Must be fulfilled within 1 contract year. 

7. PACKAGE PLANS 
CLASS AA 

PER WK; 6ti 12 ti 18ti 24 t1 30tí 
1 min _..__ 20.00 18.00 16.00 13.00 12.00 
30 sec 16.00 14.40 12.80 11.20 9.60 
10 sec 10.00 9.00 8.00 7.00 8.00 

CLASS A 
1 min. 18.00 16.00 
30 sec 14.40 12.80 
10 sec..._.._ .............._ 9.00 8.00 

14.00 
11.20 

7.00 

12.00 10.00 
9.60 8.00 
6.00 5.00 

10. SPECIAL FEATURES 
NEWS, WEATHER, SPORTS, FEATURES, 

TRAFFIC, MARKET 
5 MINUTES - 1 wk- -52 wk - 

PER WK: 5ti 10 ti 5ti 10 ti 
AA _._. _-_ 26 24 20 18 
A . _. ..._ 21 19 18 16 

Includes 10 -sec open and close and 1 1 -min. 
1/4 HOUR 

-13 wk- -52 wk - 
PER WK: 3tl 6tl ti 6tí 

AA _ 65 58 58 51 
A 58 51 52 45 

Includes 10 -sec open and close and 3 1 -min. 
(Atlanta continued on next page) 

More and more Atlantans 

are talking on RING RADIO 

-and more are listening, too! 

1ST MONTH 
OF OPERATION 
JAN-FEB 1968 

MON-FRI 
lam -noon 

1.4 

MON-FRI 
noon-6pm 

2.7 

8TH MONTH 
OF OPERATION 
AUG -SEPT 1968 

MON-FRI 
lam -noon 

7.0 

MON-FRI 
noon-6pm 

7.0 

Source: 1968 Hooper Radio Audience Index. 
This data Is presented subject to the qualifi- 
cations as listed in the report used. 

BJOHN C. (Unto 4 COMPANY. INC.. National Representative 

WRNG 
3954 Poacheraa Road Atlases, Georgia 30319 14041 261-6800 

680 K.C. 5000 WATTS 
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GEORGIA 
Atlanta -Continued 

WSB 
1922 

ATLANTA 

NBC Radio Network 
R A B 

Subberiber to the NAB Radie Cede 
Media Code 4 211 1870 4.00 

Cox Broadcasting Corp., White Columns, 1801 W. 
Peachtree St. N. E.. Atlanta, Ga. 30309. Phone 
404-892-3456. TWX 404-527-0139. 

I. PERSONNEL 
General Manager -Elmo Ellis. 
General Sales Manager -Lea Morris. 
Program Director -Brent 11111. 

2. REPRESENTATIVES 
Edward Petry k Company. Inc. 

3. FACILITIES 
50,000 w.; 750 ta Non -directional. 
Operating schedule: 24 hours Mon thru Sat; 5:00- 
1:00 am Sun. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING Bee coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 5, 6b, 8. 
Rate Protection: 10b, llb. 12h. 13b, 14b, 16. 
Basic Rates: 20h, 21a, 21d, 22a, 24h, 25h, 28a, 29a. 

30. 33a. 
Contracts: 40a, 42a, 42c, 43. 94b, 45. 46, 47a. 50. 
Comb.; Cont. Discounts: 60a, 60e, 60f. 601, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 17 Elf 1/1/68-Rec'd 11/1/67. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Fri 6-10 am. 
A -Mon thru Fri 3:30-7:30 pm; Sat 8-10 am. 
B -Mon that Sat 5-6 am; Mon thru Fri 10 am -3:30 
pm & 7:30-9 pm; Sat 10 am -9 pm; Sun 6 am -9 pm. 
C -Mon thru Sat 9 pm -5 am; Sun 9 pm -6 am. 

1 WEEK 
PER WK: 
I MIN: (a) 1 t 6t1 12 ti 18 ti 24 ti 

AA 89 84 81 79 76 72 
A 79 74 70 68 65 62 
B 68 63 61 59 58 57 
C _ 37 34 33 30 29 28 

20/30 SEC: 
AA 89 84 81 79 76 72 
A 68 63 61 59 58 57 
B 53 50 48 47 48 45 
C 32 29 28 27 26 25 

10 SEC: 
AA 47 42 41 39 38 37 
A 42 37 36 35 33 32 
B _ 37 32 30 29 28 27 
C 21 17 18 15 14 13 

28 CONSECUTIVE WEEKS 
1 MIN: 

AA 81 76 72 70 66 85 
A 70 66 63 61 58 56 
B 61 57 55 53 51 48 
C 33 30 28 27 26 25 

20/30 SEC: 
AA ._ 81 76 72 70 66 65 
A 61 57 53 51 47 46 
B 47 45 43 42 41 40 
C 28 26 25 24 23 22 

10 SEC: 
AA _ 42 38 36 35 34 33 
A 38 33 32 30 28 26 
B 33 28 27 26 25 24 
C 19 16 15 14 13 12 

52 CONSECUTIVE WEEKS 
1 MIN: 

AA 71 67 65 63 60 58 
A 63 59 57 55 53 49 
B 55 50 48 46 45 44 
C 29 27 26 25 24 22 

20/30 SEC: 
AA .- 71 67 65 63 60 58 
A 55 50 48 46 45 44 
B 42 40 39 38 37 36 
C 25 23 22 21 20 19 

10 SEC: 
AA 38 34 33 32 30 29 
A 34 29 28 27 26 25 
B 29 25 24 23 22 21 
C 17 14 13 12 11 10 
(a) Specified position. 

Spots of all lengths may combine to earn weekly 
frequency discounts. All discounts as earned. Appli- 
cable to consecutive week advertisers. 

7. PACKAGE PLANS 
ROS SPOT PACKAGE 

Available Mon thru Fri 10 am -3:30 pm & 7:30 Dm - 
midnight; Sat & Sun 6 am -midnight. Best available 
position. 
PER WK: 8 t 12U 18tí 24tí 
1 min 58 55 51 47 
20/30 sec 47 44 40 37 

CLOCKWATCHER SPOT PACKAGE 
(Between midnight -5 am daily) 

1 min, ea. 8 20/30 sec. ea.....- 6 
ROS package spots subject to preemption. Position 
not quoted or guaranteed. Package spots cannot com- 
bine with fixed position spots for weekly discounts, 
however, fixed rate spots may be counted toward week- 
ly package total. 

TIME MENTION PACKAGE 
7 days wkly, ROS throughout 24 hour broadcast day. 
8 words of commercial copy. 
100 ti per wk 650 

8. PROGRAM TIME RATES 
AA -Mon thru Sat 6-10 am. 
A -Mon thru Sat 10 am -9 pm; Sun 6 am -9 pm. 
B -Daily 9 pm -6 am. 

1 WEEK 
1/4 HR, PER WK: I U 3 tI 6 ti 12 ti 

AA 173 168 158 147 
A . 126 121 116 110 
B _.._..._-... 74 71 68 65 

5 MIN: 
AA _........._._.._.._..._._......._. 110 108 105 102 
A 79 77 74 70 
B 58 56 53 49 

3 MIN; 
AA 105 101 98 95 
A 74 70 68 66 
B 53 49 47 45 

26 CONSECUTIVE WEEKS 
1/2 HR. PER WK: 

AA 155 151 142 132 
A _.._ 113 108 104 99 
B 66 64 61 58 

5 MIN: 
AA 99 97 95 91 
A 70 68 66 63 
B 51 49 47 44 

3 MIN: 
AA 95 90 87 85 
A 66 63 61 59 
B 47 44 42 40 

52 CONSECUTIVE WEEKS 
1/4 HR, PER WK: 

AA 139 134 126 118 
A 101 97 92 87 
B 59 57 55 51 

5 MIN: 
AA 88 86 84 81 
A 63 61 59 56 
B 46 44 42 39 

3 MIN: 
AA 84 80 78 76 
A 59 56 55 53 
B 42 39 38 38 

Programa and spots do not combine for frequency. 
10. SPECIAL FEATURES 

SKVCOPTER REPORTS 
(Rotating Mon thru Fri 7-9 am & 4-6 pm) 

Flat, ea 63 

W S B -FM 
1948 

ATLANTA 

©FMO 
Suburiber to the NAB Radie Cede 

Media Code 4 211 1871 2.00 
Cox Broadcasting Corp., White Columns, 1601 W. 

Peachtree St., N. E., Atlanta, Ga. 30309 Phone 
404-892-3456. 

I. PERSONNEL 
General Manager -Elmo Ellis. 
General Sales Manager -Lee Mordis. 

2. REPRESENTATIVES 
Edward Petry & Company. Inc. 

3. FACILITIES 
ERP 100,000 w. (horiz.), 100,000 w. (vert.); 98.5 
mc. 
Operating schedule: 6-1 am Mon thru Sun. EST. 
Antenna ht.: 1.520 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no ash discount. 

5. GENERAL ADVERTISING See soiled regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 3d, 4a, 5. 6h, 8. 
Rate Protection: lob, 11b, 12h, 13h, 14h, 16. 
Basic Rates: 20h, 21a. 21d, 22a, 24h, 2513. 28a, 29a. 

30, 33a. 
Contracts: 40a. 42a, 42c, 43, 44b, 45. 46, 47a, 50. 
Comb.: Cont. Discounts: 60a. 60e. 60f, 601. Ola. 62b. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

EH 3/8/68-Rec'd 2/5/68. 
6. SPOT ANNOUNCEMENTS 

I min see 
1 z 12.50 11.00 

107 
00 

26 z 12.00 10.50 6.50 
52 z 11.50 10.00 6.00 
104 x 11.00 9.50 5.50 
156 z 10.50 9.00 5.00 
260 x _ 
312 I 10.00 

9.50 
8.00 
7.00 

4.50 
4.00 

624 z 9.00 6.00 3.50 
1000 z 8.00 5.00 3.00 

7. PACKAGE PLANS 
ROS/BTA 

PER WK, EA: 
5 ti 10 ti 20 ti SO t1 40 ti 50 ti 

1 min 10.00 8.50 8.00 7.50 7.00 6.50 
20/30 sec 8.50 7.50 7.00 6.50 6.00 5.50 
10 sec 5.00 4.50 4.00 3.50 3.00 2.50 

TIME MENTION PACKAGE 
7 days wkly, ROS throughout 24 hour broadcast day. 
8 words of commercial copy. 
100 ti per wk 250 

8. PROGRAM TIME RATES 
3-5 MINUTES 

1 x 20.00 260 z 14.00 
26 z 18.50 312 z 13.00 
52 x 17.50 624 z 12.00 
104 z 16.00 1000 x 10.00 
156 x 15.00 
Programs and spots may not be combined to earn 
greater discounts. 

WTJ H 
1949 

EAST POINT 
Madia Code 4 211 1925 6.00 
Southeastern Broadcasting System, P. O. Boz 72. 

Dodson Drive, East Point, Ga. 30094. Diamond 
4-2233. 

I. PERSONNEL 
Prealdent-Jame, S. Rivers. 
Station Manager -William B. Hill. 

One thing that 
grows faster than 

the Atlanta market: 
WSB's share of it. 

Pulse Surveys* show that in the 
last five years WSB's audience has 

increased 51% while the total number 
of Atlanta Metropolitan radio 

households has increased 21%. 

WSB RADIO /Atlanta WSB-AM 750 WSB-FM 98.5/NBC Affiliate/Petry & Co., Inc. 

geCOI BROADCASTING CORPORATION STATIONS: WSB AM FM -TV, Atlanta: WHIO AM-FM.TV, Dayton: 
WSOC AM FM TV, Charlotte; WIOD AM -FM, Miami; KTVI I (TV), San Francisco -Oakland: WIIC TV, Pittsburgh 

*Pulse studies, 1963.1967. Based upon average I/4 hour homes reached 6 am -Midnight. Any 
figures quoted or derived from audience surveys are estimates subject to sampling and other 
errors. The original reports can be reviewed for details on methodology. 

2. REPRESENTATIVES 
Charles Bernard Co. 

3. FACILITIES 
5,000 w. days; 1260 kc. Non -directional. 
Operating schedule: 5:00 a.m. to local mutt. LIT. 

4. AGENCY COMMISSION 
15% on time only; no nab dimotmt. 

5. GENERAL ADVERTISING See coded relulatlene 
General: la, 2a, 3a. 5, Ba. 
Rate Protection: 10h, 11h. 
Basic Rates: 20a, 22a, 2213. 23a, 24a, 24b, 25a, 26. 

23a, 28h, 29a. 
Contracts: 40a, 42a, 95, 46, 47a. 48. 
Comb.; Cont. Discounts: 60a, 60k, 61a, 61b, 61c, 62b. 

62e. 
Cancellation: 70a, 70e, 71a. 730. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective January 1. 1980. 

Rates received February 15. 1960. 
6. SPOT ANNOUNCEMENTS 

1 min. 30 gee. 
1 time._..._-...._ 10.00 7.50 

52 times . * 9.50 7.00 
104 tlmea.......- 9.00 8.50 
156 times...___._.. ___. 8.50 6.00 
260 lima..._._._.__._... 6.00 5.50 
312 tlmaa..._.._._.._.._._._-... 7.50 5.00 

WYNX 

10 see. 
0.00 
4.80 
4.00 
8.10 
8.00 
2.50 

1962 
SMYRNA 

Media Code 4 211 1980 1.00 
Jonquil Broadcasting Co., Inc.. 2460-A Atlanta St.. 

S. E.. Smyrna. Oa. 30080. Phone 404-436-61.71. 
STATION'S PROGRAMMING DESCRIPTION 

WYNX: Programmed for adults and young adults. 
MUSIC: modern country and western. AIR PER- 
SONALITIES handle all segments. NEWS 10%: 
local, national and international. Editorialization. 
SPORTS: each hour. FARM: regular reports. Recd 
2/1/68. 

I. PERSONNEL 
ITesident-I,. N. Polk. 

3. FACILITIES 
10.000 w. days: 1550 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General la. 2h. 3a, 4a, 5, 6h, 7a. 8. 
Rate Protection: log. 11g. 12g. 13g, 14g. 
Basic Rates: 20h, 21b, 22h. 2413. 24c, 25a, 2T, 29a, 

29h. 
Contracts: 46. 
Comb.; Cont. Discounts: 60e. 601, 61e. 

TIME RATES 
No. 1 EH 7/1/66 -Reed 9/6/67. 

6. SPOT ANNOUNCEMENTS 
FIXED TIMES 

Ix 26x 52x 1042 280x 624x 1000x 
1 min 8.00 7.00 6.50 6.00 5.50 5.00 4.00 
30 sec..... 6.00 5.50 5.00 4.50 4.00 3.50 3.00 
May be combined to increase frequency. 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGE PLANS 

Class A -Mon thru Fri sign -on -9 am & 3:30-7 pm. 
PER WK: loti 25t1 5001 

1 min 6.50 5.50 5.00 
30 sec 5.50 4.50 4.00 

ROS-BTA 
1 min 5.50 4.50 4.00 
30 sec 4.50 3.50 3.00 
All Spot Packages may be combined to earn package 
frequency. ROS packages are subject to preemption 
by A and Fixed Time. 
10 sec: 50% of 1 -min. 

TIME MENTION PACKAGE 
10 times per day, 7 days per week. ROS throughout 
broadcast day. 8 words of commercial copy, 140.00. 
Only 2 packages available weekly. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

Flat 80 60 40 
10. SPECIAL FEATURES 

NEWSCASTS 
Summary at :60 and :30 -1 -minute commercial. 

'Class A -Mon thru Fri sign -on -9:05 am & 3:30-7:05 
pm, flat rate 8.00 plus 2.00 production. 
ROS. BTA-Flat rate 6.00 plus 2.00 product':on. 

(5) May be combined with Fixed Time spots te 
earn frequency. 

WYZE 
1956 

ATLANTA 

Country Music Network 
R A B 

Media Code 4 211 2035 3.00 
Atlanta Broadcasting Co., Inc., 1111 Boulevard S. E.. 

Atlanta, Ga. 30312. Phone 404-622-1703. 
I. PERSONNEL 

Gen'i Mgr. & Farm Dir. -Warren Roberts. 
News & Snorts Director -Jim McRae. 
Women's Director -Mary Ann Roberts. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 
5.000 w. days; 1480 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 22a. 
Contacts: 40a. 
Comb.; Cont. Discounts: 60a. 
Member: Country Music Network. 
Discounts on time rates apply to total number of 
broadcasts for same sponsor In 1 year under original 
or renewed contract. 

TIME RATES 
EH 1/1/68 -Reed 11/24/67. 

(This listing continued on next page) 
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Atlanta -W Y Z E -Continued 
6. SPOT ANNOUNCEMENTS 

lx 52x I04x 156x 208x 260x 312x 
1 ruin 20.00 19.00 18.00 17.00 16.00 15.00 14.00 
30 sec 15.50 19.75 19.00 13.25 12.50 11.75 11.00 
10 sec 10.00 9.50 9.00 8.50 8.00 7.50 7.00 

7. PACKAGE PLANS 
WKLY: 10 ti 
1 min.... 16.00 
30 sec 12.50 
10 sec 8.00 

15 ti 
15.00 
11.75 

7.50 

8. PROGRAM TIME RATES 
lx 52x 104x 

1 hr 130 125 120 
1/2 hr 80 77 74 
1/4 hr 50 98 46 
10 min 90 38 36 
5 min 25 24 23 

20 ti 25 t1 30 ti 
14.00 13.00 12.00 
11.00 10.25 9.50 

7.00 6.50 6.00 

156x 208x 260x 312x 
115 110 105 100 
71 68 65 62 
44 42 40 38 
34 32 30 28 
22 21 20 19 

AUGUSTA (8 AM; 4 FM) 

(including North Augusta S. C.) 
Richmond County -Map Location F -e 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine estent of indi- 
vidual station coverage, audience delivered. etc. with- 
in the area. 

WAKN 
AIKEN, S. C. 

City of license, liken, S. C. 
Considered by ABC Information Network us their 

Augusta. Ga. outlet. 
Sec listing under Aiken. S. t'. 

WAUG 
1952 

AUGUSTA 

R A B 

Media Code 4 211 2090 8.00 
Hunter Group, Inc., Drawer 3364, Augusta, Ga. 

30904. Phone 404-722-1302. 

I. PERSONNEL 
President -Robert W. Hunter, Jr. 
Manager -Thomas Doughty. 
Program Director -Joe Thomas. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
5,000 w. days: 1050 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. 
Simulcast during AM operational hours. For non- 
aimulust facilities see listing of WAUG-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3e, 4a, 4c, 5, 6a, 8. 
Rate Protection: 10a, 11a, 12e. 13a, 14a. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 26, 29a. 
Contacts: 90a, 95, 46, 47a. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b. 61e, 62b, 

62e. 
Cancellation: 71a, 73a. 
Rates either contracted or earned retroactively. An. 
nouncement contracts accepted 30 days before broad- 
cast; programs 60 days. 
Length of commercial copy: 
Newscasts: limited to 45 seconds opening/or close, 
plus 1 minute copy per each 5 mnutet of aulledulsd 
time. No middle commercial breaks on 5 minute news. 

TIME RATES 
No. 4 ER 1/2/67 -Reed 10/3/67. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE 

1-4 5-13 14-25 26-38 39-52 
wks Wks wks wka wks 

6 ti...__.._.-_..._......_. 7.50 7.00 6.75 6.50 6.25 
12 ti _ ........... 7.25 6.75 8.50 6.25 8.00 
18 ti ....... 7.00 6.50 6.25 6.00 5.75 
24 6.75 6.25 6.00 5.75 5.50 
30 ti..._.........._. 6.50 6.00 5.75 5.50 5.25 
1-5 announcements, wkly, ea 7.75. 

30 SECONDS 
6 ti...._ _... 5.50 5.00 4.75 4.50 4.25 
12 ti ............. 5.25 4.75 4.50 4.25 4.00 
18 ti __._.... 5.00 4.50 4.25 4.00 3.75 
24 ti 4.75 4.25 4.00 3.75 3.50 
30 ti 4.50 50 3.25 4.00 3.75 3. 
1-5 announcements, wkly. ea 5.75. 

10 SECONDS 
8 t.t 3.75 3.2.5 3.041 2.73 2.50 
12 ti 3.50 3.00 2.75 2.50 2.55 
18 ti 3.25 2.75 2.50 2.25 2.00 
24 ti 3.00 2.50 2.25 2.00 1.75 
30 ti _ 2.75 2.25 2.00 1.75 1.50 
1-5 announcements wkly, ea 4.00. 

7. PACKAGE PLANS 
ROS 

PER WE: 1 misi 30 sec 10 see 
e ti. 4.50 3.50 2.50 
12 ti _..._.._._ _....._._ 4.25 3.25 2.25 
18 tt. _......._......_...._.._._...._ 4.00 3.00 2.00 
24 tt._......._.._.__..._.__.-_...._ 3.75 2.75 1.75 
30 t1._........_......_...._..._...-_......._...._ 3.50 2.50 1.50 

8. PROGRAM TIME RATES mumer wk) 
1/4 hr, flat 

(Mini 
610 min, flat 20.00 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS AND SPORTSCASTB 

6 wkly 80 24 wkly 144 
18 wkly 108 

WAUG-FM 
1952 

AUGUSTA 
Media Code 4 211 2091 6.00 
Hunter Group, Inc., Drawer 3364, Augusta, Ga. 30901. 

Phone 904-722-1302. 
I. PERSONNEL 

President -Robert W. Hunter, Jr. 
Vice -Tres. & Mgr. -Thomas Doughty. 
l'encras. Director- Ron A. Sym.s. 

3. FACILITIES 
ERP 9,000 w.: 105.7 mc. 
Operating schedule: 7 am -midnight daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See WAUG listing for coded regulations. 

TIME RATES 
Eff 1/2/67-Rec'd 8/16/65. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Flat, ea 2. 
Announcements on the hour and at :15. :30. :45. 

8. PROGRAM TIME RATES 
1 HOUR 

Flat. ea 20. 

WBBQ 
1946 

AUGUSTA 

Subscriber to the NAB Radio Code 
Media Code 4 211 2'45 0.00 
Savannah Valley Broadcasting Co., Box 1993, Augusta, 

Ga. 30903. 
Studio and Ofces-1305 Georgia Ave.. N. Augusta. 

S. C. Phone 803-824-5441. 
STATION'S PROGRAMMING DESCRIPTION 

WBBQ: Programmed for adults, young adults and 
teens. 
MUSIC: current hits. NEWS: emphasis on local 
news actualities with 2 way radio reporta from 7 
mobile units and 1 walkie talkie, averaging 9 reports 
per day on 24 hour basis. 3 newsmen. Network news 
and AP machine. Announcers use personality ap- 
proach. Contact Representative for further details. 
Rec'd 12/6/67. 

I. PERSONNEL 
President -George G. Weiss. 
Exec. Vice-Pres. & Gen'l Mgr. -Edward II. Dunbar. 
Commercial Manager -Frank J. Christian.. Jr. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. For non -simulcast facili- 
ties see WBBQ-FM. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3h, 3c, 4e. 4d, 5, 6a, 7b, 8. 
state Protection: 10a, lia, 12a, 13a, 14e, 15a. 15h, 

16. 
Basic Rates: 20e. 21a, 21h, 21c, 22e. 22h, 23a. 24h. 

2.5e. 26, 28e, Pta, 324. 
Contracts: 40e, 91, 42b, 92d, 44a, 45, 46, 47a, 48, 

40. 51e. 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60f, 61e, 62h, 6211. 
Cancellation: 70e, 70c, 72, 73e, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
No. 9 Eft 2/1/68-Rec'd 12/29/67. 

AAA -Mon thru Sat 6-9 am & 4-7 pm. 
AA -Mon thru Sat 9 am -4 pm; Sun 7 am -6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

lx 52x 158x 260x 312x 520x 1040x 
1 min 10.00 9.00 8.50 8.00 7.50 7.00 6.50 
20/30 sec 7.50 6.75 6.35 6.00 5.60 5.25 4.85 
10 sec 5.00 9.50 4.25 4.00 3.75 3.50 3.25 

CLASS AA 
1 min 9.00 8.00 7.50 7.00 6.50 6.00 5.50 
20/30 sec 6.75 6.00 5.60 5.25 4.85 9.50 9.10 
10 sec 4.50 4.00 3.75 3.50 3.25 3.00 2.75 

CLASS A 
1 min 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
20/30 sec 5.25 4.85 9.50 4.10 3.60 3.20 2.80 
10 see 3.50 3.25 3.00 2.75 2.50 2.25 2.00 

7. PACKAGE PLANS 
SATURATION PLAN 

CLASS AAA 
121 18x 24x 36x 

1 min 8.50 8.00 7.50 7.00 
20/30 sec 6.35 6.00 5.60 5.25 
10 sec 7.50 4.00 3.75 3.50 

CLASS AA 
1 min 7.50 7.00 6.50 6.00 
20/30 sec 5.60 5.25 4.85 4.50 
10 sec 3.75 3.50 3.25 3.00 

CLASS A 
1 min 8.00 
30/30 sec 9.50 
10 sec 3.00 

TOTAL AUDIENCE 

12 ti (4AAA, 4AA, 9A) 
18 ti (6AAA, 6AA, 6A) 
24 ti (8AAA, 8AA, 8A) 
36 ti (12AAA. 12AA, 12A) 

8. PROGRAM TIME RATES 

5.50 5.00 4.50 
4.10 3.60 3.20 
2.75 2.50 2.25 

PLAN 
I min 20/30 10 set 
82.00 61.40 41.00 

114.00 89.30 57.00 
190.00 103.60 70.00 
192.00 141.00 96.00 

1 HR: Ix 52x I04x 156x 260x 3I2x 
AAA 90 85 80 75 70 65 
AA 80 75 70 65 60 55 
A 60 56 52 98 94 40 

1/2 hr: 60% of 1 hr. 10 min: 30% of 1 hr. 
25 min: 50% of 1 hr. 5 min: 20% of 1 hr. 
1/4 hr: 40% of 1 hr. 

W B B Q -FM 
1956 

AUGUSTA 

©IF MD 
Subscriber to the NAB Radio Code 

Media Code 4 211 2146 8.00 
Musicast of the South, Inc., Box 1493, Augusta, Ga. 

30903. 
Studio & Offices -1305 Georgia Aye., N. Augusta, 

S. C. Phone 803-824-5491. 
STATION'S PROGRAMMING DESCRIPTION 

WBBQ-FM: Simulcast with WBBQ except 7 Dm -1 
am M -F and all day Sun. Instrumental music de- 
signed for adult appeal. 2 way radio mobile reports 
on FM at all times. Contact Representative for fur- 
ther details. Rec'd 12/6/67. 

I. PERSONNEL 
President -George G. Weiss. 
Vice-Pres. & Gen'l Mgr. -William D. Lenz, Jr. 
Commercial Manager -Frank J. Christian. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
Ettl' 100,000 w. (hurte.), 3.5,0181 x. (vert.); 104.3 me. 
Operating schedule: 24 hrs. daily. 
Antenna ht.: 550 ft. above average terrain. 
Partial simulcast operation. Separate FM program- 
ming 5:30-9 am & 6 pm -I am. For simulcast 
facilities see WBBQ, listing. 

4. AGENCY COMMISSION 
15% time only. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WBBQ listing for coded regulations. 
Affiliated with MBS Radio Network. 

TIME RATES 
No. 2 ER 11/1/66 -Reed 10/10/66. 

6. SPOT ANNOUNCEMENTS 
lx 52x I04x 156x 260x 

1 min 4.00 3.70 3.40 3.10 2.80 
20/30 sec 2.80 2.60 2.90 2.20 2.00 
10 see 1.50 1.40 1.30 1.20 1.10 

8. PROGRAM TIME RATES 
lx 52x I04x I56x 260x 

1 hr 90.00 37.00 34.00 31.00 28.00 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
25 min: 50% of hour. 5 min: 20% of hour. 
1/9 hr: 40% of hour. 

WBIA 
1946 

AUGUSTA 

R A B 

Media Code 4 211 2200 3.00 
Augusta Broadcasting Co.. Box 129. 1534 Walton 

Way, Augusta, Ga. 30909. Phone 904-729-2921. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -W. Ray Ringson. 
Viee-Pres. & Sta. Mgr. -J. R. Owens, Jr. 

2. REPRESENTATIVES 
The Denney Organization, Inc. 
Southuet-James 8. Ayers Company. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 Oc. 

Non -directional. 
Operating schedule: 6:00-12:05 am weekdays; 7:01- 
12:05 am Sun. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable when random - 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, 3a, 3h, 4a, 4d. 5, 6e, 7b, 8. 
Rate Protection: 12h, 1313. 1913. 
Basic Rates: 20e, 22e. 23a, 24a, 25a, 26, 28a, 29a. 

GEORGIA 
Contracts: 40a, 45, 46, 97a. 
Comb.; Cont. Discounts: 60a, 60k, 61e, 61h, 62b, 62e. 
Cancellation: 70e, 70e, 71e, 73a. 
Affiliated with NBC Radio Network. 
Member: Southeastern Key Market Network. 
Rates for periods longer than 1/2 hour are In exact 
proportion to the corresponding 1/2 hour rate. 

TIME RATES 
Rates effective October 1. 1963. (Card No. 7.) 

Card received September 3, 1963. 
7. PACKAGE PLANS 

1 MINUTE OR 30 SECONDS 
PF,It WI.: 
1 ti 7.00 15 ti 5.50 
5 ti 6.50 20 ti ._ 5.00 
10 ti 6.00 25 or more ti 4.50 
ID's (10 sec) -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 30 min 5 min 

1 ti 30.00 20.00 15.00 10.00 

WFNL 
1962 

NORTH AUGUSTA, S. C. 
Media Code 4 211 2255 7.00 
Central Savannah Area Broadcasting Corp.. Box 6306. 

N. Augusta, S. C. 29841. ('hone 738-9581. 
I. PERSONNEL 

Owner & Pres -Pat Mulherin. 
2. REPRESENTATIVES 

Gene Bolles Company. 
South -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
500 w. days: 1600 0e. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%: 2% rash disenunt. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e. 3h, 4a, 9d. 5. 6e, 7h. 
Basic Rates: 22h, 23a, 24e, 24h, 28h, 29e. 
Contracts: 96. 47a. 
Comb.: Coot Discounts: 60b. 60k, 61a, 61b, 62b. 62e. 
Cancellation: 70a, 70e, 71b, 73a. 
Affiliated with KBS. 

TIME RATES 
ER 2/22/68 -Reed 2/26/68. 

6. SPOT ANNOUNCEMENTS 
1 minute 5.50 

7. PACKAGE PLANS 
Per week: Each Each 

5 times 4.50 20 times ... 9.75 
10 times 4.25 30 times _ 3.50 
15 times 4.00 50 times 3.00 

20 s.rnnd .rants -"5% of applicable 1 -minute rate. 
8. PROGRAM TIME RATES 

1/2 hour 30.00 5 minutes 9.00 
1/9 hour 20.00 

WGAC 
1940 

AUGUSTA 

.4( 
AVERY-KNODEL, INC. 

NA 

Subscriber to the NAB Radio Code 
Media Code 4 211 2310 0.00 
Twin State* Broadcasting Co., Box 1131, Augusta, 

Ga. 30903. 
Studio and offices: Martinez, Ga. Phone 736-8404. 

TWX All 8072. 
I. PERSONNEL 

Pres. & Gen'l. Mgr. -A. D. Willard, Jr. 
Station Manager -Ben F. Mayo. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

8. FACILITIES 
5,000 w. days, 1,000 w. nights; 580 kc. 

Directional -night only. 
Operating schedule: 5:00 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0 payable when rendered. 

5. GENERAL ADVERTISING Sea coded regulations 
General: la, 3a, 4e, 5, 6a. 
Rate Protection: 10b, 11b, 12h. 131). 14h. 
Basic Rates: 22a. 230, 29a, 26, 28a, 29a. 
Contracts: 90a, 46, 47a. 
Comb.: Cont. Discounts: 600. 60k. 61a, 025. 
Cancellation: 70a, 70e. 71a, 73a. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective Auguat 1, 1963. 

Card received July 1. 1963. 
(This listing continued on next page) 

NO. O PULSE AND ARB RATINGS 

FM - 100 R NAB CODE STATION 
355,000000 VERT. 

Pulse Shares 

ARB Shares 

6-10 AM 

27°° 

Metro Pulse, May, 1967; ARB April 24.28, 
1967. Both Mon -Fri. 

THE STATION WITH THE MOBILE NEWS FLEET 

10 AM -3 PM 

31°° 
3.7 PM 7 PM 12MID 
41°0 55°0 

7-9 AM 4 7 PM 

33°0 28°0 
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GEORGIA 
Augusta -W G A C -Continued 
6. SPOT ANNOUNCEMENTS 

1 ti 12.00 156 tl 
26 ti.......__....___..... 11.00 260 ti 
52 ti 10.00 520 ti 
104 ti 9.00 

(eI 1 minute or station break. 
7, PACKAGE PLANS 

SATURATION PACKAGE 

(e) 
8.50 
8,0i 
7.50 

PER WK: 
(8:00 am -10:30 pm) 
ea tot ea tot 

10 ti 8.00 80.00 20 ti 7.00 140.00 
15 ti 7.50 112.50 25 ti 6.50 162.50 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 5 min 
1 ti 72.00 48.00 24.00 
26 ti 67.00 45.00 22.00 
52 ti 62.00 41.00 21.00 
104 ti 57.00 36.00 19.00 
156 ti _ 52.00 35.00 17.00 
260 ti..._.-_ 97.00 31.00 15.00 
520 ti 42.00 29.00 14.00 

WGUS 
1955 

NORTH AUGUSTA, S. C. 

nsn 

Media Code 4 211 2365 4.00 
Broadcasting Associates of America. Inc.. Box 1475. 

Augusta. Ga. 20902. Phone 803-022-2576. 
STATION'S PROGRAMMING DESCRIPTION 

WGUS: Programmed for general Interest. MUSIC: 
country and western. 6 air personalities. all available 
for remote broadcasts from shopping centers, state 
fairs, etc. Heavy emphasis on community participa- tion in programs through personal appearances, two- 
way special events, live string bands. etc. NEWS: 5 
min every hour on hour, headlines every hour at :30. 
weather at :15, public service bulletin board every hour at :45. Gospel selection every hour at :55. 
FARM: news aired each morning. Contact Represent- 
ative for further details. Rec'd 7/13/67. 

I. PERSONNEL 
Owner & Pres.-H. C. (Cell Young. Jr. 
Owner & Vire-Pres.-Jerry Glaser. 
General Manager -Dirk Warner. 

2. REPRESENTATIVES 
is/mill/Gates. Inc. 

3. FACILITIES 
1.000 w. days; 1380 kc. Non -directional. 
Operating schedule: 6 am -local sunset daily. EST. 
Partial simulcast operation. Simulust during AM 
operational hours. For separate facilities see WGUS- 
FM. 

4. AGENCY COMMISSION 
15e: nn rash dlernunt. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3h, 4a, 5, 6a, 7h. 8. 
Rate Protection: leg. 11g. 12g, 13g. 14g, 15b. 
Basic Rates: 20a. 21b, 22b. 23b, 24b, 25e. 26, 280. 

28c. 29a, 30, 31. 32h. 33h. 
Contracts: 400, 41, 42b, 92d, 43, 44b, 45, 48, 97e. 

49, 50. 51a. 
Comb.: Cont. Discounts: 60a. 60e, 61c, 62b. 
Cancellation: 701. 70c. 71a. 72, 73a. 
Prod. Services: 80. 81, 82. 
chase. 
Member: Country Music Network. 
Sold in combination with WENO. Nashville. Tenn.. 
and WYAM. Birmingham, Ala. 10% discount on 2 
station purchase. 15% discount on 3 station pur- 
chase. 

TIME RATES 
F,ff - Rec'd 2/5/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104x 156x 260x 312x 

1 min.. 8.00 7.70 7.35 7.00 6.65 6.30 6.00 5.70 
8. PROGRAM TIME RATES 

ix 13x 26x 52x 104x 156x 260x 312x 
1 hr 60.00 57.00 54.00 51.00 48.00 45.00 42.00 39.00 
1/2 hr 40.00 38.00 36.00 34.00 32.00 30.00 28.00 28.00 
1/4 hr 20.00 19.00 18.00 17.00 16.00 15.00 14.00 13.00 
5 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 6.50 

WGUS-FM 
1967 

NORTH AUGUSTA, S. C. 

Media Code 4 211 2366 2.00 
Broadcasting Associates of America, Inc., Box 1475, 

Augusta, Ga. 30903. Phone 404-822-3576. 
I. PERSONNEL 

President -Cal Young. 
Executive Vice -President -Jerry Glaser. 
General Manager -Dirk Warner. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
ERP 3.000 w. (boric.), 3,000 w. (vert.); 102.3 mc. 
Operating schedule: 6-12:05 am. EST. 
Antenna ht.: 280 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -12:05 am. For simulcast facilities see WGUS. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See WGUS listing for coded regulations. 

TIME RATES 

Rates are identical to WOUS. See that listing. 

WRDW 
1930 

AUGUSTA 
Media Code 4 211 2420 7.00 
Radio Augusta. Inc.. Box 1405, Augusta, Ga. 30903. 

)'hone 404-738-2513. 
I. PERSONNEL 

President -George C. Nicholson. 
General Manager -Eva C. Nicholson. 
Sales Manager -Ned L. Carpenter. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 
Southeastern -Dora -Clayton Agency, Inc. 

3. FACILITIES 
5,000 w.; 1480 ke. Directional -night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. Bits payable when tandem. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3b, 9a, 4d, 5, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a, 26, 

28a, 29a. 
Contracte: 40a, 42b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 62b, 62e. 
Cancellation: 70a, 70c, 71a. 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective May 1, 1941. 
Rates received June 2, 1961. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS "A" 

(6:30 a.m. to 7:00 p.m. Monday through Friday) 
Per week: 1 wk. 13 wks. 26 wks. 39 wks. 52 wks. 

1 time 9.00 8.75 8.50 8.25 8.00 
5 times 8.00 7.75 7.50 7.25 7.00 

10 times 7.00 6.75 6.50 6.25 8.00 
15 times 6.75 6.50 6.25 6.00 5.75 
20 times 6.50 6.25 6.00 5.75 5.50 
25 times 6.25 6.00 5.75 5.50 5,25 
30 times or 

more . 6.00 5.75 5.50 5.25 5.00 
CLASS "B" 

(6:30 a.m. to 7:00 p.m. Saturday and Sunday) 
70% of Class "A" rates. 

CLASS "C" 
(7:00 p.m. to 6:30 a.m, daily) 

50% of Class "A" rates. 
30 -second announcements -80% of minute rate, Class "A," Class "B," or Class "C." 
10 -second announcements -50% of minute rate, Clue "A," Clegg "B." or Class "C." 

8. PROGRAM TIME RATES 
CLASS "A" 

(6:30 a.m. to 7:00 p.m. Monday through Friday) 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.. 100.00 60.00 40.00 30.00 20.00 
26 times 90.00 54.00 36.00 27.00 16.00 
52 times 85.00 51.00 34.00 25.00 17.00 

104 times 80.00 40.00 32.00 24.00 18.00 
156 times 75.00 45.00 30.00 22.50 15.00 
280 times 70.00 42.00 28.00 21.00 14.00 
312 times 65.00 39.00 26.00 19.50 18,00 

CLASS "B" 
(6:30 .m. to 7:00 p.m. Saturday and Sunday) 

70% of Cleat "A" rates. 
CLASS "C" 

(7:00 n.m. to 6:30 a.m. dally) 
50% of Class "A" rates. 

WTHB 
1980 

AUGUSTA 

Independent Negro 
Media Code 4 211 2475 1.00 
North Augusta Broadcasting Co., Inc.. Box 

Augusta, Ga. 30903. Phone 803-822-3579. 
I. PERSONNEL 

President-Frsncee B. Bennett, 
Vice -President -Leon L. Bennett. 
General Manager -Reese Vaughn. 

2. REPRESENTATIVES Dore & Allen, Inc. 
South, Midwest -Dora Clayton Agency, Inc. 

3. FACILITIES 
5.000 w. days: 1550 kr. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5, GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a. 9a. 5, 6a, 8. 
Rate Protection: 15h. 
Basic Rates: 22a, 24c. 25a. 
Contracta: 40a. 44a, 44b, 45, 47a. 
Comb.: Cont, Discounts: 60a, 62d. 
Cancellation: 71a. 72, 73a. 
Pend. Services: 90. 
FM facilities: R'ZZW (FM). 

TIME RATES 
No. N-1 ER 1/1/67 -Reed 12/16/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 see 

1 x 6.50 5.20 212 z 5.25 4.20 
52 z 6.20 4.95 824 z 4.90 3.90 
104 x 5.90 4.70 936 z 4.55 3.65 
156 z 5.60 4.50 1248 z 4.20 3.35 

WZZW (FM) 
1968 

AUGUSTA 
Subscriber to the NAB Radio Code 

Media Code 4 211 2487 6.00 
North Augusta Broadcasting Co., Inc., Box 1584, 

Augusta, Ga. 30903. Phone 803-822-3579. 
I. PERSONNEL 

President --Prances Bennett. 
Vice -President -Leon Bennett. 
General Manager -Reese J. Vaughn. 

3. FACILITIES 
ERP 3,000 w. (horiz. & vert.): 103.1 mc. Stereo. 
Operating schedule: 6-2 am. EST. 
Antenna ht.' 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
See WTHR listing for coded regulations. 
AM facilities: WTHB. 

TIME RATES 
Eft 7/1/68 -Reed 7/29/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 208x 312x 500x 750+ 

1 min.. 7.50 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
30 sec 0.00 5.50 5.00 4.50 4.13 3.73 3.35 3.00 
10 sec 3.50 3.25 3.00 2.75 2.50 2.25 2.00 1.75 
Priority position, per spot extra, 1.00. 

7. PACKAGE PLANS 
SATURATION I'AI'KAGES-10 PER DAY 

min sec 
10 rousse days _ 

I 

399 3 299se 10200 
a consec days 135 100 ...... 

AUSTELL 
Cobb County -Map Location B-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WACX 
1968 

Media Code 4 211 2500 6.00 
South Cobb Broadcasting Co., Inc., Box 746, West - 

side Dr., Austell, Ga. 30001. Phone 941-8300. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -William G. Brown. 
Amount Executive -Dianne G. Chappell. 
Program Director- Garry M. Kinsey. 

3, FACILITIES 1,000 w.; 1800 kc. Non -directional. 
Operating schedule: 6 am -local sunset- EST. 

4, AGENCY COMMISSION 
None, agencies add commission to rates shown. Pay- 
ahle 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 4,2. 5, 6a, 7b. 
Rate Protection: 10a, 15a, 15h. 
Basic Rates: 206, 23a. 24e, 26. 
(bntracts: 40a, 49a, 51b. 
Comb.: Cont. Discounts: 60i. 
Cancellation: 71b. 730. 
Prod. Services: 80, 82. 
Affiliated with KBS. 

TIME RAVES 
NATIONAL AND LOCAL RATES SAME 

Et? 4/16/68 -Reed 6/7/68. 
6. SPOT ANNOUNCEMENTS 

PER MO: 
I ti 10 ti 20 ti 30 ti 60 ti 90 ti 120+ 

1 min 3.50 3.25 3.00 2.75 2,50 2.25 2.00 
30 sec 3.00 2.75 2.50 2.25 2.00 1.75 1.50 

7. PACKAGE PLANS 
13 -WEEK CAMPAIGN 
(minimum 15 per wk) 

1 mint 2.00 30 sec 1.50 
SPECIAL SATURATION PACKAGE 

(3 consecutive days) 
15 1 -min spots per day, ea 1.85 

8. PROGRAM TIME RATES 
(Rased ors 30 -day period) 

PER MO: 5 min 1/4 hr 1/2 hr I hr 
1 ti 8 10 25 45 
24+ 5 7 20 40 

BAINBRIDGE (2 AM; 1 FM) 
Decatur County -Map Location B-10 

See SRDS consumer market map and data at begin. 
ning of the State. 

WAZA 
1958 

Subscriber to the NAB Radio Coda 
Media Code 4 211 2530 3.00 
Radio 

1584. Bainbridge, Ga. 31717, Cherry 6-2035. 
Broughton BL. 

STATION'S PROGRAMMING DESCRIPTION 
1VAZA: Programmed for adults and young adults. 
AIR PERSONALITIES emcee entire operation. 
NEWS: 5 min every hour. Top headlines and weather 
every half hour. MUSIC 80%: albums 30%, singles 
50%. featuring current selling general popular music. 
standards. country and western programmed 8-7:45 
am, 11-11:40 am. & 3:30-4 pm. Sport news 7:30 
am & 6:30 pm. Local news 8 am, 12:15 Dm, 6 pm. 
Member of UPI. Carry live college footbalL Contact 
Itenresenrsrive for further details. Reed 8/27/87. 

I. PERSONNEL 
President -Jim Woodruff, Jr. 
Vice-Pres. & Gen'l Mgr. -7.. M. George. 
Station Manager -Ray Read, Jr. 

2. REPRESENTATIVES 
Dick Hunter, 1776 Peachtree St., N. E., Atlanta, Ga. 

3. FACILITIES 
1,000 w. days: 1360 kv, Non -directional. 
Operating schedule: 5:55 a.m. to local eunut. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates effective March 17, 1958. 
Rates received June 26. 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM PROGRAM RAATES 
1 1/4 

hr. hr. hr. min. min. Spot 
1 time 33.00 17.50 11.00 8.25 5.50 2.95 

13 times 32.00 16.75 10.50 7.90 5.25 2.85 
26 times 31.00 16.00 10.00 7.50 5.00 2.85 
52 times 30.00 15.50 9.50 7.10 4.75 2.60 

104 times 29.00 15.00 9.00 6.75 4.50 2.45 
156 times 28.00 14.75 8.50 6.40 4.25 2.55 
260 times 26.00 14.00 8.00 6.00 4.00 2.20 
312 times 25.00 13.50 7.50 5.80 3.75 2.10 
364 times 24.00 13.00 7.00 5.25 3.50 2.00 
728 times.._ ...... .__ _... 1.90 

WMGR 
1946 

Media Code 4 211 2585 7.00 
The Decatur Broadcasting Co., Box 706, 1609 E. 

Shotwell. Bainbridge, Ga. 31717, Phone 912-246- 
1650, 1651. 

Other studtns-Dnnalannvllle. Ga. 
STATION'S PROGRAMMING DESCRIPTION 

WMGR: Programming of general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on half hour, national, international, local area, 
community. Mobile news units local any time. 
FARM: news, market reports, county agent reports. 
Guest interviews. SPORTS: football and basketball. 
Block programming 5-7 am country and western, 
gospel. 7 am -noon popular music. Noon -12:30 pm 
national, state, local news. 12:30-1 cm country and 
western. 1-3:30 pm old standards. 3:30-5 pm top 50. 
5-8 pm popular. 8-11 pm rock and roll. Contact 
Representative for further details. Rec'd 11/30/87. 

I. PERSONNEL 
Owner -John A. Dowdy. 
General Manager --Joe Hill. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Southeastern -Harry J. Cannon Associates. 

3. FACILITIES 
5,000 w. days, 500 w. nights: 930 kc. 

Directional nights: non -directional days. 
Operating schedule: 5 am to 11 pm, EST. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5, GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, lib, 12h, 13b, 14b, 
Basic Rates: 22a, 22h, 24a, 28b, 29a. 
Contracts: 40a, 48, 47a. 
Comb.: Cont. Discounts: 60b, 61b, 62e. 
Cancellation: 70a, 70e, 73a. 
Affiliated with RES and MRS Radio Networks. 
Member: Southeastern Key Market Network. 

TIME RATES 
Ratea effective December 1, 1954. 
Rates received February 28, 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 3/4 1/2 1/4 10 5 1 

hr. hr. hr. hr. min. min. min. 
1 time.... 40.00 31.00 22.00 13.00 10.00 7.0) 4.00 

50 times.. 38.60 29.90 21.20 15.50 9.60 6.7) 3.50 
100 times.. 37.20 28.80 20.40 12.00 9.20 6.90 8.60 
150 times.. 95.80 27.70 19.60 11.50 8.80 6.10 3.40 
200 times.. 34.40 26.60 18.80 11.00 8.40 5.84 3.20 
250 times.. 33.00 25.50 ]A.00 10.50 8.00 5.50 8.00 
300 times.. 31.60 24,40 17.20 10.00 7.80 5.20 2.80 
350 times.. 30.20 23.30 16.90 9.50 7.20 4.90 2.50 

WMGR-FM 
1967 

Media Code 4 211 2586 5.00 
The Decatur Broadcasting Co., Box 706. 1609 E. Shotwell St.. Bainbridge, Ga. 31717. Phone 912- 

246-1650. 51. 
Other studios' Donalsonville, Georgia, 

STATION'S PROGRAMMING DESCRIPTION 
WMGR-FM: 5-7 am gospel music, 7-8 am modern 
country music., 8-11 am pop music, 11 am -1 pm modern country music, 1-11 pm pop music. Contact 
Representative for further details. Rec'd 5/9/68. 

I. PERSONNEL 
Owner -John A. Dowdy. 

2. REPRESENTATIVES 
PR() Time Sales. Ina. 
Southeastern -Harry J. Cannon Associates. 

3, FACILITIES 
28.600 w.: 97.3 me. 
Operating schedule: 5 am -11 pm. EST. 
Antenna M.: 209 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WMGR for coded regulation, 

TIME RATES 
ER Recd 3/28/68. 

6. SPOT ANNOUNCEMENTS 
PER MO: 1 min 90 see 
1 ti 3.75 2.75 
60+ 3.00 2,50 

8. PROGRAM TIME RATES 
PER MO: 5 min 1/4 hr 1/2 hr I hr 
1 ti 10.40 19.50 38.50 58.50 
60+ 8.50 17.00 32.50 52.00 

BARNESVILLE 
Lamar County -Map Location C-6 

See SRDS consumer market map and data at beginning 
of the State. 

WBAF 
1966 

Media Code 4 211 2640 0.00 
Barnesville Broadcasting Company, Barnesville, Ga. 

Phone 402-358-1090. 
I. PERSONNEL 

Owner-Wimley Waters. 
(hen'] & Sales Mgr. -Bradley N. Paulson. 

3. FACILITIES 
500 w.: 1090 kc. Non -directional. 
Operating schedule: Sunrise -local sunset- EST. 

4. AGENCY COMMISSION 
20% on time; payable 10th of month. 

5, GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b. 3b. 4a, .5 6a. 
Rate Protection: llb, 12b, 13b, 14a, 15a, 15b, 16. 
Basic Rates: 21a. 21h. 21d. 22a, 28b, 28c, 32a, 
Contracts: 40a, 42e. 46, 47e, 49. 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60c, 61a, 62d. 
Cancellation: 70e, 73a. 
Prod. Services: 80. 822. 
Affiliated with KBS Radio Network. 

TIME RATES 
ER 7/23/66 -Reed 7/21/66. 

6. SPOT ANNOUNCEMENTS 
1 min 2.00 

8. PROGRAM TIME RATES 
5 min 3.50 1/4 hr _......_ 6.80 

BAXLEY 
Applina County -Map Location F-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHAB 
1954 

Media Code 4 211 2695 4.00 
WHAB Radio, Inc., Box 389, U. S. Hwy. 1, Baxley, 

Ga. 31513. Phone 367-3000, 3001. 
I. PERSONNEL 

Pres (dent-Farnell O'Quinn. 
Assistant Manager -Anna Lee Lightaey, 
Station Manager -Alvin Graham. 

2. REPRESENTATIVES 
South -Southwest -Dora -Clayton Agency, Inc. 
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loxley-W H A 8 -Continued 
8, FACILITIES 

5,000 w. day"; 1280 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 aye. 

5. GENERAL ADVERTISING Ses wiled regulations 
General: la, 4b, 4d, 6a, 74, 8. 
Rate Protection: lob, llb, 12b, 13b, 14b. 
Basic Rates: 22a, 23a, 24b, 26. 28a, 29a. 
Contracte: 40a, 46, 48, 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 62e. 
Cancellation: 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME Eff-Reed 12/1/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 z......._.._......_........... 4.00 312 x..._.._......_......_... 3.00 

52 x._.........._......_.._... 3.60 780 z......._.._......_.._-.- 2,2( 
156 z.._.........._.._.._... 3.40 1040 z.__......_.._.._..... 1,50 

8. PROGRAM TIME RATES 
Ike I/2 hr 1/4 kr 10 min S ale 

1 z..._.._ ................... 40.00 24.00 16.00 12.00 8.00 
26 L.._.._...._.._.._... 38.00 22.80 15.20 11.40 7.60 
52 x 36.00 21.60 14.40 10.80 7.20 
156 z..._.._._....__. 34.00 20.40 13.60 10.20 6.80 
260 z..._..._......__. 32.00 19.20 12.80 9.60 6.40 
312 z 30.00 18.00 12.00 9.00 8.00 
520 x..._ 28.00 16.80 11.20 8.40 5.80 
780 =..._..-..._......_ 22.00 13.20 8.80 8.80 4.40 
1040 x 20.00 10.50 5.50 4.45 3.00 

BLACKSHEAR 
Pierce County -Map Location F-9 

See SEDS consumer market map and data at begin- 
ning of the State. 

WBSG 
1961 

Media Code 4 211 2750 7.00 
Country Colonel Broadcasting Corp., Box 400, Black- 

shear, Ga. Phone 912-449-6813, 4. 

I. PERSONNEL 
Manager -M. L. Dixon. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
500 w. days; 1350 kc, Non -directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: 3a, 4a, 5, 6a. 
Basic Rates: 22a, 22b, 23a, 28h, 29a. 
Contracts: 46. 
Cancellation: 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective February 1, 1981. 
Card received March 20, 1961. 

Rev. (Wkly. Ann. Pkgs.) reed June 20, '61. 
7. PACKAGE PLANS 

WEEKLY ANNOUNCEMENT PACKAGES 
(1 -minute) 

Per week: Each Each 
1 time 5.00 15 times 4.00 
5 times 4.50 20 times ..........._ 3.50 

10 times 4.25 30 times 3.00 
20/30 seconde -75% of applicable 1 -minute rate. 
8/10 second ID's -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 

Consecutive 
weeks: 

1 
day 

2 
days 

1/2 hour 
3 4 

days days 
5 

days 
8 

days 
1-12 weeks 15.00 14.00 13.50 13.00 12.50 12.00 

13-25 weeks 14.50 13.75 13.00 12.75 12.00 11.50 
28-51 weeks 14.00 13.50 12.75 12.50 11.50 11.25 

52 weeks 13.75 13.00 12.50 12.00 
1/4 hour 

11.25 11.00 

9.00 8.50 8.25 7.50 7.25 8.15 1-12 weeks 
13-25 weeks 8.50 8.25 8.00 7.25 7.00 8.50 
28-51 weeks 8.25 8.00 7.75 7.00 6.75 8.25 

52 weeks 8.00 7.75 7.50 6.75 6.50 6.00 

6.00 5.50 
5 minutes 

5.25 4.50 4.25 8.15 1-12 weeks 
13-25 weeks 5.50 5.25 5.00 4.25 4.00 3.50 
26-51 weeks 5.25 5.00 4.75 4.00 3.75 3.25 

52 weeks 5.00 4.75 4.50 3.75 3.50 3.00 

BLAKELY 
Early County -Map Location B-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBBK 
1999 

Media Code 4 211 2805 9.00 
Radio Blakely, Box 568, Cedar Spring Rd., Blakely, 

Ga. 31723. Phone 912-723-4000. 
STATION'S PROGRAMMING DESCRIPTION 

WBBK: Programmed for general interest. AIR PER- 
SONALITIES handle all segments. NEWS: 5 min 
every hour. 8-7 am farm news, weather reports, coun- 
try music. 7-10:30 am middle-of-the-road music. 
quips, womens news, homemaking, fashion, book re- 
views, swap show. 10:30-10:40 am ministerial associa- 
tion. 10:40-11 am gospel, spiritual music. 11 am -noon 
middle-of-the-road music, quips. Noon -1 pm informa- 
tion hour, news, international, national, state, area 
and local, complete weather news, farm news, fishing 
reports. 1-3 pm country and western music. 3-6 pm 
current hits. 6-8 pm middle-of-the-road music. 
SPORTS: local high school football taped, college 
football live, pro football live, baseball reports, golf 
reports, sportscasts daily. Reed 7/17/67. 

1. PERSONNEL 
President -W. C. Woodall, Jr. 
Gen'l & Sales Mgr. -Wayne R. Foster. 
Program Director -Al Newberry. 

3. FACILITIES 
1,000 w. days; 1260 ke. Non -directional. 
Operating schedule: Sunrise to local sunset. 

4. AGENCY COMMISSION 
15/0. Payable by 10th of month. 

5. GENERAL ADVERTISING See Boded regulations 
General: la. 4a, 5, 8a, 8. 
Rate Protection: 10a, lla. 12a, 13a. 14a. 
Basic Yates: 22a, 23a, 29a. 
Contracts: 40a, 45, 48. 
Comb.; Cont. Discounts: 60a, 61b, 62e. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective December 1. 1965. (Card No. 2.) 

Card received November 1, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE GUARANTEED TIME 
1 ti 4.00 260 ti 2.75 
26 ti 3.75 312 ti _._.._,.. 2.50 
52 ti 3.50 500 ti 2.25 
104 ti 3.25 624 ti ................_._.._... 2.00 
156 ti 3.00 1000 tL.._ 1.75 

1 MINUTE ROS 
1 ti 3.50 260 ti..._.._.._.._..........- 2.25 
26 ti..._ 3.25 312 ti 2.00 
52 ti 3.00 500 ti..._ 1.75 
104 ti 2.75 624 ti 1.50 
156 ti 2.50 1000 U 1.85 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/41ír IO min 5 tale 

1 z 40.00 20.00 10.00 8.50 8.50 
DISCOUNTS 

13x-10% 52x-15% 156x-25% 
262-12-1/2% 104x-20% 260z-30% 

BREMEN 
Iteration County -Map Location A-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WWCC 
1957 

R A B 

Media Code 4 211 2860 4.00 
Bremen Broadcasting Co., WWCC Radio, Box 397, Ill Parkway Circle, Bremen, Ga. 30110. Phone 

404-537-3275. 
I. PERSONNEL 

Pres. & Gen'i Mgr. -James Harold Shedd. 
Sales Manager -James M. Carlisle. 
Station Manager -J. D. Shedd. 

2. REPRESENTATIVES 
Southern -David Carpenter Company. 

3. FACILITIES 
1,000 w. days; 1440 kc. Non -directional. 
Operating schedule: 8:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
11% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 9a, 4d, 5, 6a, 8. 
Rate Protection: 10a, 15b. 
Basic Rates: 20a, 21a, 24a, 31. 
Contracts: 40a, 95, 51a. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 70a, 70c. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Bates effective May 1, 1964. (Card No. 3.) 
Card received May 4, 1964. 

6. SPOT ANNOUNCEMENTS 
PEIt MO: 
15 ti 3.50 60 ti...._._..._._.......... 3.00 
30 ti 3.25 90 1.1 2.75 
Specified times: 20% additional -10 -second ID's, 
50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 

15 ti 12.00 9.00 8.00 
30 ti 10.00 8.00 5.50 
80 ti 8.50 7.00 4.50 
90 ti 7.50 6.00 4.00 

BRUNSWICK (3AM;2FM) 
Glynn County -Map Location G-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGIG WGIG-FM 
1949 1965 

Media Code 4 211 2915 6.00 
Golden Isles Broadcasting Corp., Box 10, 801 Mans- 

field St., Brunswick, Ga. 31520. Phone 912-265- 
3870. 

STATION'S PROGRAMMING DESCRIPTION 
WGIG: Programmed for adults and young adults 
18-45. 
NEWS: state and national networks, also weather 
network. 5 mobile units, local news 6 times daily. 
O air personalities who are available for remote 
pick-ups. Endorsements permitted. 5 min news at 
:30, headlines on hour, 15 min round -ups 3 times 
daily. MUSIC 85%; 50% current singles, 35% 
albums, all middle-of-the-road. News 10%. SPORTS: 
high school, college and professional football, major 
league baseball, auto races, COMMERCIAL POLI- 
CY: 18 minutes between 7-9 am. All others 20 
minutes. (Contact Representative for further details. 
Itee'd 7/21/67. 

I. PERSONNEL 
Pres. & Gen l Mgr. -C. J. Thornquest. 
Program Director -Charles McPherson. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Southeast -Busby, Finch and Woods, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1990 kc. 

Directional -night only. 
Operating schedule: 5 am -midnight. EST. 
FM FACILITIES 
ERP 26,900 w.; 100.7 mc. 
Operating schedule: Same as AM. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. Bill. payable 10th of month. 

5, GENERAL ADVERTISING Soo wiled regulations 
NAB nadir Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: lob. 11c, 12e, 13b, 14a, 18. 
Basic Rates: 20a, 21a, 21b, 21c, 22b, 23a, 24b, 25b, 

27. 28a, 28c. 29a, 30. 31. 33a. 
Contracts: 405, 41, 42a, 42e, 43, 44a, 45, 46, 4Ta, 

48, 50, 51a, 51c. 
Comb.: Cont. Discounts: 80b, 60c, 60d, 60g, 60h, 601, 

61a, 82b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
]'rod. Services: 80, 81. 82. 
Arcuated with MBS Radio Network. 

TIME RATES 
Rates .Reetive January 1. 1958. 
Rates received January 2. 1958. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 ti....._._........_...._... 6.00 104 ti..__.._...._.....__ 5.20 
13 ti....._...._......_.._... 5.80 260 U._.._..____......... 5.00 
26 ti...._.._...._......_... 5.60 312 t1._.._..__........_... 4.80 
52 ti....._ 1.40 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti.__ 40.00 25.00 15.00 10.00 7.50 
13 ti..... _........ _.,,._... 38.00 24.00 14.25 9.50 7.35 

7.20 
7.05 
6.90 
6.85 
6.70 

52 ti 34.00 22.00 12.75 8.50 
104 ti .... _..__.._ 32.00 21.00 11.00 8.00 
260 ti 30.00 20.00 10.75 7.50 
312 ll....._...._......_ , 28.00 19.00 10.00 7.00 

WMOG 
1940 

Subscriber to the NAB Radio Code 
Media Code 4 211 2970 1.00 
Radio Brunswick, Inc.. Box 100, Torre. Causeway, 

Brunswick. Ga. 31520. Phone 921-265-5980. 
I. PERSONNEL 

General Manager ---John Lane. 
Sales Manager -Marvin Massey. 
Program Director -Spencer Popwell. 

2. REPRESENTATIVES 
Dora -Clayton Agency, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1490 kc. 
Operating schedule: 5:00-1:00 am. EST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 9a, 9d, 5, 8a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 15h. 
Contracts: 90a, 42d, 99b, 98. 97a. 49. 
Comb.: Cont. Discounts: 60f, 60h. 
Cancellation: 704). 70d. 71a. 
Prod. Services: 82. 
-Affiliated with CBS Radio Network. 

TIME RATES 
ER 11/1/66 -Reed 9/29/66. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

(Mon thru Sat 6-9 am & 4-7 pm) 
PER WK: ea ea 
Fixed position 7.25 12 if 5.50 
6 ti 8.25 

HOUSEWIFE TIME 
(Mon thru Sat 9 am -4 pm; Sun 6 am -7 pm) 

6 ti..._ 5.20 18 ti 
_ 

4.21 
12 ti 4.75 24 tí ................_._. 3.80 

NIGHTTIME 
(Mon thru Sun 7 nm -midnight) 

6 ti 4.25 18 ti 3 25 
12 ti 3.60 24 tl 3.00 
30 sec: 80% of listed rate. 
All spots and packages combinable for frequency. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 56.25 33.75 20.00 15.30 10.65 

WYNR 
1966 

Media Code 4 211 2999 0.00 
Southland Radio. Inc., Box 797, Brunswick, Gs, 

31520. Phone 912-264-3820. 
STATION'S PROGRAMMING DESCRIPTION 

WYNR: Programmed for adults and young adults. 
NEWS: 5 min roundups at :55, headline capsules 
at :25, local news 3 times daily. 3 mobile units, 7 
air personalities. available for remote pick-ups. En- 
dorsements permitted. MI'SIC: 95% modern country 
western. 15% news, weather and sports. COMMER- 
CIAL POLICY: 18 minutes between 7 ant & 9 uns, 
all others 20 minutes. Content Representative for 
further details. Reed 6/95/68. 

I, PERSONNEL 
General Manager -James L. Wiggins. 
Station Manager -Parry Dean. 
Sales Manager -Wayne Stewart. 

2. REPRESENTATIVES 
South -David Carpenter Company. 
Dal Walton & Company, Inc. 

3. FACILITIES 
500 w.; 790 ke. Directional. 
Operating schedule: 6 am -local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
WYNR-FM. 

4. AGENCY COMMISSION 
15/0 time only; payable monthly. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio ('ode Advertising Standards apply. 
(General: la. la, 3b, 4a, 4c, 5, 6a, 7b, 
Rate Protection: 10a, lla, 12a, 13b, 14c, lib. 16. 
Basic Rates: 20b, 21a, 21b. 21e, 21d, 22a. 22b, 23a. 

23b, 24h, 24e, 25a, 26, 28h, 28c, 30. 32b, V33d. 
Contracts: 40a, 41, 42d, 49b, 45, 46, 47a, 48, 49, 50, 

Sla, 51e. 
Comb,; Cont. Discounts: 60a, 601, 61e, 62a. 
Cancellation: 70a, 70d, 71a, 73h. 
Prod. Services: 80. 82. 
Affiliated vital KRS. 

TIME RATES 
'Eft Recd 11/27/67. 

6. SPOT ANNOUNCEMENTS 
tx 132 26x 52x 104x 1562 312x 

1 min 5.50 5.00 4.65 4.30 3.95 3.60 3.20 
30 sec 4.50 4.00 3.65 3.30 2.95 2.60 2.20 

7. PACKAGE PLANS 
WEEKLY SATURATION DISCOUNT PACKAGES 
10 ti per wk -earned frequency less 5%. 
15 ti per wk -earned frequency less 10%. 
20+ per wk ---earned frequency less 15%. 

GEORGIA 
8. PROGRAM TIME RATES 

IS 13x 26x 52x 104x 
1/2 hr 32.00 30.00 28.00 25.75 23.50 
1/4 hr 21.50 20.00 18.50 17.25 15.75 
10 min 16.00 15.00 14.00 13.00 11.75 
5 min.. 13.25 12.50 11.50 10.75 9.75 

WYNR-FM 

156x 312x 
21.50 19.25 
14.50 12.75 
10.75 9.50 
9.00 8,00 

1966 
Media Cede 4 211 3000 6.00 
Southland Radio, Inc., Boo 797, Brunswick, Ga. 
31520. Phone 912-264-3820, 

I. PERSONNEL 
General Manager -James L. Wiggins. 
Station Manager -Larry Dean. 
Sales Manager -Wayne Stewart. 

3. FACILITIES 
ERP 35,000 w.; 101.5 me. 
Operating schedule: 6 am -11 pm. EST. 
Antenna ht.: 280 ft. above average terrain. 
Partial simulcast operation. Operated separately sun- 
set to II pm. For eimuleast }unities see WYNR. 

4. AGENCY COMMISSION 
15/0 time only; payable monthly. 

5. GENERAL ADVERTISING See eoded regulations. 
See WYNR listing for coded regulations. 
Affiliated with KBS. 

TIME RATES 

Rates are identical to WYNR. See that listing. 

BUFORD 
Owinnett County -Map Location C-5 

See SEDO consumer market map and data at begla- 
ning of the State. 

WDYX 
1955 

Media Code 4 211 3025 3.00 
Buford Broadcasting, Inc., Box 307, Buford, Ga. 

30518. Phone 404-945-5555, 404-945-9953. 
I. PERSONNEL 

Proa, & Gen'l Mgr. -Robert P, Joseph, 
Vice -President --Jacquelin A. Joseph. 
Sta. Mgr. & News I)lr,-David J. Funderburg. 

3. FACILITIES 
5,000 w.: 1460 kc, 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3c. 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, lie, 12d, 13d, 19d, 15b. 
Basic Rates: 20b, 21b, 22a, 23a, 24c, 25a, 28b, 291, 

33d. 
Contracts: 40a, 92c, 446, 46, 47e, 49, 51a. 
Comb.; Cont. Discounts: 60a, 61a, 62a. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with KBS Radio Network. 
Member: Atlanta Metro Network, Inc., Northeast 
Georgia Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 ER 5/1/68 -Reed 5/9/68. 
6. SPOT ANNOUNCEMENTS 

PER YR: 1 min 30 see I min 30 see 
1 a 

7. PACKAGE PLANS 
4.00 3.50 

365 s 
2.00 

PER WK: 5íi IO ti 20 ti 30 ti 40 ti 
1 min, ea 3.00 2,50 2.30 2.10 2.00 
30 see: 80% of 1 -min. 

8. PROGRAM TIME RATES 
I ti 52 ti 260 ti 365 ti 

1/4 hr 13.80 10.20 8.40 7.80 
10 min 10.20 8.70 6.90 6.00 
5 min 7.20 6.00 4.80 4.20 

CAIRO 
Grady County -Map Location C-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGRA 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 211 3080 8.00 
Grady -Mitchell Broadcasting Co., Braunbridge Rd.. 

Cairo, Ga. 31728. Phone 2-4392. 
I. PERSONNEL 

General Manager Lowell E. Taktee. 
Promotional Manager -Jane Taklea. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
Southern -Harry J. Cannon. 

3. FACILITIES 
1,000 w. days; 790 kc, Non -directional. 
Operating schedule: 6:G0 a.m, to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3e, 3d. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, lie, 12e, 13e, 14e. 
Basic Rates: 20b, 21a, 21b, 22b, 24b, 25b, 26, 28a, 

_29a.. 
Contracts: 40a, 41, 42b, 42d, 44a, 45, 46, 47a, 49, 

51a, 51c. 
Comb.; Cont. Discounts: 60b, 80g, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b, 
]'rod. Services: 80, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective July 1, 1961. 
Rates received July 3, 1981. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. () (t) 

1 time..._ 40.00 22.50 12,50 9.00 4.00 2.75 
26 times.... 27.50 15.00 9.75 6.50 3.75 2.50 
52 times.._ 26.00 14.00 8.75 8.00 3.50 2.25 

104 times.._ 25.00 13.00 7.75 5.50 3.25 2.00 
156 times.... 24.00 12,00 7.00 5.25 9.00 1.75 
312 times... 23.00 11.50 6.00 5.00 2.75 1.50 

(1 1 -minute announcements. 
(t) 30 -second announcements and station breaks. 
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More Information Through 

14,500 Aids To Media Buying 

Last Year, more than 14,500 Service -Ads (more than one 

thousand per month) appeared in Standard Rate catalogs. 

Service -Advertisers supplied the qualitative media informa- 

tion designed for your use ... designed to make evaluating 

and buying more effective. 

Each month, Service -Advertisers present useful material, con- 

densed, and qualitatively edited, to provide you with as com- 

plete a media picture as is possible. 

Service -Ads include ready -to -use information on: 

household income characteristics coverage by county and 

other civil divisions market maps area characteristics 

rural and/or incorporated areas audience or circula- 

tion data rate comparisons 

entes or reader characteristics 

sales influence and case histories 

major crops and/or industries 

audience or circulation growth 

special services audi- 

retail sales potential 

awards for excellence 

community growth 

consumer spendable in- 

come figures market index figures market data by 

sales characteristics market group or network affiliations 

staff members and number of years serving community 

Service -Ads can aid you in market and media evaluation ... 
supply the additional data you need to make that process 

easier ... provide the facts with which to support your final 

decision. 

G31D-1/5 

GEORGIA 

CALHOUN (2 AM) 
Gordon County -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCGA 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 211 3135 0.00 
Gordon County Broadcasting Co.. 112-1/2 Court St., 

Calhoun, Ga. 30701. Phone 2111. 
Other Offices: Felker Bldg.. Dalton, Ga. Phone 1789. 

I. PERSONNEL 
General Manager -R. R. Magill. 
Sales Manager -Judy Magill. 
Program Director -Richard Bowman. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1.000 w. days; 900 he. Non -directional. 
Operating schedule: . EST. 

4. AGENCY COMMISSION 
No cash discount: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 5 Contracts: 45. 
Short rate billed when frequency rate Is not earned. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective May 1. 1954. 
Card received July 1. 1954. 

6. SPOT ANNOUNCEMENTS 
Contract complete in 30 dari: 

Per wk. Per wk. 
1 time_..__..___._ 8.00 20 times 2.20 
5 times.....__-_..-_ 2.80 30 times. 2.00 

10 times__________ 2.60 40 times 1.80 
15 times 2.40 50 times 1.80 

Contract complete in 1 year: 
52 times.__-..-_. 2.60 520 times.. 1.70 

156 times...__....__._ 2.20 1825 tlmea.. 1.25 
260 limen 1.80 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time...-._._._... 57.60 28.80 14.40 10.20 
13 tlmea.._..._ _ _ 54.00 27.00 13.50 9.85 
28 times ...... 49.00 24.00 11.50 8.00 
52 times._ ........ 44.00 21.00 10.00 7.00 

104 times.. ..... 39.00 18.00 8.50 8.00 
158 times 34.00 15.00 7.00 5.00 
312 times 29.00 13.00 6.00 4.00 

WEBS 
1966 

Media Code 4 211 3160 8.00 
New Echota Broadcasting, Inc., Box 168. 203 Pied- 

mont St.. Calhoun, Ga. 30701. Phone 404-629-2238. 
I. PERSONNEL 

Manager -William E. Stocks. 
Secretary -Emma Jo Stocks. 
Program Director -Buddy Grant. 

3. FACILITIES 
250 w. days: 1110 kc. Non -directional. 
Otserstine schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3c, 5. 6a. 
Rate Protection: 10a, ila, 12a, 13a, 14a, 

16. 
15a, 15h. 

Basic Rates: 20h. 21a, 21b, 22a, 
28b. 28e, 30, 33d. 

22h, 23a, 25a, 26. 

Contracts: 400. 42d. 45, 47a, 98. 51a, 51e. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 70a. 70e. 73a. 
Prod. Services: 80, Al. 82. 

TIME RATES 
KIT Reed 5/27/88. 

6. SPOT ANNOUNCEMENTS 
Ix I5x 80x 100+ 

1 min 2.00 1.75 1.50 1.25 
30 see 1.50 1.35 1.20 1.15 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min5 min 

1 x 27.50 14.00 7.50 5.25 4.00 

CAMILLA 
Mitchell County -Map Location C-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCLB 
1954 

Media Code 4 211 3190 5.00 
Cenci Broadcasting Co.. Inc.. Drawer 113, Camilla. 

Ga. 31730. Phone 912-338-5351. 
I. PERSONNEL 

General Manager -R. W. Billiard. 
Sales Manager -Charlie Browne. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Southeastern -Harry J. Cannon. 

3. FACILITIES 
1.000 w. days; 1220 he. Non -directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 9d, 5, Ba, 7b, 8. 
Rate Protection: 10b, 11h, 12h, 1313. 14h. 
Basic Rates: 23a. 
Contracts: 40a, 46. 
Comb.; Cont. Discounts: 60a. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eff 11/1/67-Rec'd 11/10/67. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 104x 365x 

1 min 4.00 3.75 3.25 2.75 2.50 2.25 
30 sec 3.00 2.75 2.50 2.00 1.65 1.35 

8. PROGRAM TIME RATES 
ix I3x 26x 

1 hr 90.00 35.00 30.00 
1/2 hr..._ 27.50 25.00 22.00 
1/4 hr 15.00 14.00 13.00 
5 min 7.00 5.00 4.50 

52x 
27.50 
19.00 
11.50 

4.00 

I04x 365x 
25.00 23.50 
18.00 14.50 
10.50 10.00 
3.50 3.00 

CANTON (1 AM; 1 FM) 
Cherokee County -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCHK 
1957 

Media Code 4 211 3245 7.00 
The Cherokee Broadcasting Co.. Inc., Box 1290, 

Canton. Ga. 30114. Phone 404-479-2101. 
I. PERSONNEL 

General Manager -C. A. McClure. 
Manager -Byron L. Dobbs. 
Program Director -N. J. Tippens. 

3. FACILITIES 
1,000 w. days; 1290 ke. Non -directional. 
Operating schedule: 5:00 am -local sunset. EST. 
Simulcast during AM operational hours. For non - 
simulcast facilities see WCHK-FM listing. 

4. AGENCY COMMISSION 
15/0 time only. 20 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2h, 3h, 4b, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20h, 21d, 24b, 28a, 29a. 
Contracts: 40a. 44a, 45. 
Comb.; Cont. Discounts: 60a, 62d. 
Prod. Services: 8e. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective 

Rates received July 26. 1965. 
6. SPOT ANNOUNCEMENTS 

1 minute or 125 words 
1 ti 4.75 260 ti ____. 3.57 
13 tl._ 4.50 312 U._.._...._._-..-.._... 3.33 
26 ti._.._.._...._...._ 4.25 624 U. _.. 3.10 
52 ti._......__......_...._. 4.00 936 U ._... 2.85 
104 ti 33.80 1200 or more ü....._... 2.80 
Announcements are limited to 125 words or 1 -minute 
transcribed. Rates are determined by the number of 
announcements contracted for in 12 months' period. 

7. PACKAGE PLANS 
Saturation Campaigns 

10% discount of earned rate for 30 or more announce- 
ments per week. 

8. PROGRAM TIME RATES 
Base rate: 
1 hour._......._..___._.___._ 

Per week 
40.00 

5 minutes: I day 2 day 8 day 4 day 5 day 6 day 
1-12 wks. 8.00 14.40 20.40 25.80 30.00 83.60 

13-25 who. 7.60 13.87 19.37 24.82 28.47 31.92 
26-51 wka. 7.20 12.95 18.35 23.05 27.00 80.25 

52 wks. 6.80 12.25 17.32 21.77 25.47 28.55 
10 minutes: 

1-12 who. 12.50 22.50 31.87 40.00 46.87 52.50 
13-25 wks. 11.87 21.37 30.27 38.00 45.00 49.87 
26-51 wka. 11.25 20.25 28.67 88.00 42.18 47.25 

52 wks. 10.62 19.12 27.07 84.00 39.83 44.62 
1/4 hour: 

1-12 wks. 16.00 28.80 40.80 51.20 60.00 67.20 
13-25 wks. 15.20 27.35 38.77 48.65 57.00 63.85 
26-51 wks. 14.40 25.92 38.72 46.07 54.00 60.47 

52 wks. 13.60 24.47 34.67 43.32 51.00 57.12 
1/2 hour: 

1-12 whs. 24.00 43.20 61.20 76.80 90.00 100.80 
28-51 wks. 21.60 38.87 55.07 69.12 81.00 90.72 

02 wks. 20.40 36.72 52.00 65.27 76.47 85.67 

W C H K -FM 
1964 

Media Code 4 211 3246 5.00 
Cherokee Broadcasting Co., Inc., Box 1290, Canton. 

Ga. Phone 904-479-2101. 

I. PERSONNEL 
President -C. A. McClure. 
Gen'l & Sta. Mgr. -Byron L. Dobbs. 
Program Director -N. J. Tippens. 

3. FACILITIES 
ERP 3.000 w.; 105.5 mc. 
Operating schedule: 5:00 am -midnight. EST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation with WCHK-AM. For 
simulcast rates, see WCHK-AM, WCHK-FM listing. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
See WCHK listing for coded regulations. 

TIME RATES 
Rates effective 

Rates received July 26, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR 125 WORDS 

3.57 
13 ti 4.50 312 ti......._._..._.-.__ 3.33 
28 ti 4.25 624 ti 3.10 
52 U 4.00 936 tl _.. 2.85 
104 ti 3.80 1200 ti or more..._..... 2.60 
Announcements are limited to 125 words or 1 -minute 
transcribed. Rates are determined by the number of 
announcements contracted for In 12 months period. 

7. PACKAGE PLANS 
Saturation Campaigns 

10% discount of earned rate for 30 or more an- 
nouncements Der week. 

8. PROGRAM TIME RATES 
Base rate: 
1 hr ._ 40.00 

Per wk 
5 MIN: 
1 wk 
13 wk 
26 wk 
52 wk 

l day 2 day 3 day 4 day 5 day 
8.00 14.40 20.40 25.60 30.00 
7.60 13.87 19.37 24.32 28.47 
7.20 12.95 18.35 2'3.05 27.00 
6.80 12.25 17.32 21.77 25.47 

(This listing continued on next page) 

6 day 
33.60 
31.92 
30.25 
28.55 
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Canton -W C H K -FM --Continued 
Per wk 

10 MIN: 1 day 2 day 3 day 4 day 5 day 6 day 
1 we 12.50 22.50 31.87 40.00 46.87 52.50 
13 wk 11.87 21.37 30.27 38.00 45.00 49.87 
26 wk 11.25 20.25 28.67 36.00 42.18 47.25 
52 wk 10.62 19.12 27.07 34.00 39.83 44.62 
1/4 Hlt: 
1 wk..._ 16.00 28.80 40.80 51.20 60.00 67.20 
13 wk 15.20 27.35 38.77 48.65 57.00 63.85 
28 wk 14.40 25.92 36.72 46.07 54.00 60.47 
52 wk 13.60 24.47 34.67 43.32 51.00 57.12 
1/2 HR: 

1 wk 24.00 43.20 61.20 76.80 90.00 100.80 
13 wk 22.80 41.05 58.12 72.95 85.47 95.75 
28 wk 21.60 38.87 55.07 69.12 81.00 90.72 
52 wk 20.40 36.72 52.00 65.27 76.47 85.67 

CARROLLTON (1 AM; 1 FM) 
Carroll County -Map Location B-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBTR (FM) 
1964 

© F 

Subscriber to the NAB Radio Code 
Media Code 4 211 3300 0.00 
Faulkner Radio. Inc., Box 569, Carrollton. Ga. 30117. 

Phone 832-9685. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Bob Thorburn. 
Sales Manager -Al Cohen. 
Program Director -Bill Brown. 

3. FACILITIES 
ERP 3,000 w.: 92.1 roc. 
Operating schedule: 6:00 am -midnight. EST. 
Antenna ht.: 220 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. Billa payable by 10th. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb. 3a, 4e. 5. 6a. 7b, 8. 
Rate Protection: 10c. 11c. 12c. 13c. 14e, 16. 
Basic Ratee: 20b, 21e, 21b, 21d, 23a, 25c, 28b, 28c, 

33a. 
Contracte: 40e. 47a. 48. 51a, 51c. 
Comb.: Cont. Discount: 60a, 60c, 60d, 60e, 61a. 
Cancellation: 700. 70e, 71e, 73a, 73b. 
Prod. Services: 80. 82. 
AM facilities: \\'LIBB. 

TIME RATES 
Rates effective (Card No. 1.) 

Card received October 9, 1964. 
6. SPOT ANNOUNCEMENTS 

1-9 ti 3.50 60-89 ti. 2.80 
10-19 ti 3.35 90-119 ti 2.75 
20-29 ti 3.20 120 or more ti..-- 2.65 
30-59 tI 3.00 

WLBB 
1946 

Media Code 4 211 3355 4.00 
Faulkner Radio, Inc., Bremen Rd.. Carrollton, Ga 

30117. Phone 404-832-7041. 
I. PERSONNEL 

Vice-l'res. & Gen'l Mgr. -R. M. Thorburn. 
('onnn'l & Prog. Mgr. -Dan Turner. 

2. REPRESENTATIVES 
Busby, Finch and Woods, Inc. 

3. FACILITIES 
1.000 w. days; 1100 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2b, 30, 4e. 5, 6a, lb, 8. 
Rate Protection 10e. llc, 12c. 13e. 14c, 18. 
Basic Rates: 20b, 21a, 21b, 21d, 23a, 25c, 28b, 28c. 

33a. 
Contracta: 40a, 47a, 48, 51e, 51e. 
Comb.: Cont. Discounts: 60e. 60e, 60d, 60e, 61a. 
Cancellation: 70a. 70c, 71e, 73a. 
Prod. Services: 80. 82. 
FM facilities: WBTR (FM). 
Affiliated with KBS. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eft 9/1/68 -Reed 10/3/68. 

6. SPOT ANNOUNCEMENTS 
Ix 10x 20x 90x 60e 90x 

1 min 3.75 3.50 3.25 3.00 2.75 2.50 
30 sec 3.25 3.00 2.75 2.50 2.25 2.00 

CARTERSVILLE (2 AM) 
Bartow County -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBHF 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 2I 13410 7.00 
W. Ryan Frier, West Ave.. Cartersville, Ge. 

I. PERSONNEL 
General Manager -Herschel Wisebram. 
Program Director -Jack Miller. 

3. FACILITIES 
1,000 w. days. 250 w. nights 

Non -directional. 
Operating schedule: 6 am -11 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

TIME RATES 
Rates effective January 31. 1947. 

B. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 ti. 13 ti. 26 tl. 52 ti. 100 U. 300 ti. 

1 hour..._ 50.00 47.00 45.00 90.00 35.00 30.00 
1/2 hour__. 30.00 28.50 27.00 24.00 22.00 20.00 
1/4 hour...._ 20.00 17.50 16.50 15.50 14.50 13.00 

5 minutes 10.00 9.50 9.00 8.50 8.00 7.50 
100 words.... 5.00 4.75 4.50 4.00 3.50 3.00 
Station break announcements limited to 35 words; 
100 word rates apply. 

WKRW 
1961 

Subscriber to the NAB Radio Cede 
Media Code 4 211 3465 1.00 
Bartow Radio Corp.. 1119 N. Tennessee Rd., Carters- 

ville. Ga. 30120. Evergreen 2-1270. 
I. PERSONNEL 

Yree.. & Gen'l Mgr. -Don Kordecki. 
Sta. & Sales Mgr. -Don Ruff. 
Program Director-011ene Keeling. 

3. FACILITIES 
500 w. days; 1270 kc. Non -directional. 
Operating schedule: 5:00 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, la, 46. 4d. 5, 6a, 7b, 8. 
Rate l'rotection: 10a, lia, 12a, 13a, 14e, 15b, 16. 
Basic ]fates: Sob, 21e, 22b, 23a, 24b, 25a, 26, 27, 

28h, 29a, 30, 31, 32b, 33a. 
Contracts: 40a. 41, 92b, 44a, 45, 46, 47a, 48, 510. 
Comb.; Cont. Discounts: 60a, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72. 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 2 Eft 10/1/67 -Reed 10/2/67. 

6. SPOT ANNOUNCEMENTS 
600 1200x 60e I200x 

1 min 1.80 1.40 30 sec 1.40 1.10 
7. PACKAGE PLANS 

PER MO: I ti 26 ti 51 01 76 ti 100+ 
1 min 2.20 2.00 1.80 1.60 1.50 
30 sec 1.80 1.60 1.40 1.20 1.10 
10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 5 min 

1 z 36 20 14 8 
52 z 20 12 8 4 

CEDARTOWN 
Pork County -Map Location B-9 

See SRDS consumer market map and data at begin- ning of the State. 
WGAA 

1941 
Subscriber to the NAB Radio Code 

Media Code 4 211 3520 3.00 
Faulkner Radio Inc., Box 167, 413 Lakeview Dr., 

Cedartown. Ga. 30125. Phone 748-1340. 
I. PERSONNEL 

Vice -lies. & Gen'l Mgr. -R. M. Thorburn. 
Station Manager -Robert H. Bond. 
Program Director -Jack Kirk. 

2 REPRESENTATIVES 
Busby, Finch and Woods, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1340 Ice. Non -direc- tional. 
Operating schedule: 6:00 a.m. to 10:00 p.m. EST. 

4. AGENCY COMMISSION 
15%; time only. 

5. GENERAL ADVERTISING See coded regulations 
Comb.; Cont. Discounts: 60e. 
Militated with KBS Radio Network. 

TIME RATES 
Err 4/1/68-Rec'd 3/29/68. 

6. SPOT ANNOUNCEMENTS 
10 ti 20t1 30 ti 60 ti 90 ti 120+ 

1 min_ ....... 4.12 3.53 3.24 2.94 2.65 2.35 
30 sec .. 3.24 2.94 2.65 2.35 2.18 2.06 Frequency based on number of spots scheduled in any given 30 day period. 

C LAXTO N 
Evans County -Map Location F-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WC LA 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 211 9575 7.00 

The Evans County Broadcasting Co., Inc., Box 427, 
Claxton, Ga. 30417. Phone 912-739-3035. 

I. PERSONNEL 
Gen'l & Com'1 Mgr. -Don Sports. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
Southeast -Harry J. Cannon. 

30120. 3. FACILITIES 
1.000 w. days; 1470 kc. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 2b, 3a, 3b, 3d, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10g. 11g, 12g, 13g, 14g. 15a, 15b. 
Basic Rates: 20b, 21e. 21b, 21c, 22a, 22b. 23a, 24b. 

24e, 25a, 26, 28a, 29e. 
Contracts: 40e, 44a, 49b, 46, 47a. 51a, 51b. 
Comb.; Cont. Discounts: 60a, 601, 61a. 61b. 
Cancellation: 72. 73a. 
Prod. Services: 82. 
Affiliated with KBS and MBS Radio Networks. 

EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 9d, 5, 6e, 8. 
Rate Protection: 10e, lia. 12a, 13e, 14b, 15b. 
Basic Rates: 21a, 220, 23a, 2.4b. 26, 280, 28c, 29a. 

30. 
Contracte: 40e. 42d, 44a, 46. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 4/1/66 -Reed 3/28/66. 

6. SPOT ANNOUNCEMENTS 
lx 23x 26x 52x 104e 260e 300x 

1 min 3.20 2.95 2.70 2.20 1.95 1.70 1.50 

CLAYTON 
Raban County -Map Location D-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGHC 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 211 3630 0.00 
Rahun Radio, Box 348, Clayton, Ga. 30525. Phone 

782-4251. 
I. PERSONNEL 

Owner & Gen'l Mgr. -Carroll S. Lee, Sr. 
Program Director -Grace Lee. 

3. FACILITIES 
1.000 w.: 1570 Oc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20h. 21e, 226, 23a, 29a, 25e, 26, 28e. 
Contracts: 40a. 41, 45. 46. 47e, 51a. 
Comb.: Cont. Discounts: 61b. 
Cancellation: 70a. 70e, 71e. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 9/1/66-Rec'd 8/15/66. 
6. SPOT ANNOUNCEMENTS 

Ix I3x 26x 52x 78x I04x I56x 
1 min 2.25 2.15 2.05 1.95 1.85 1.75 1.65 
30 sec or 

less 1.80 1.70 1.60 1.50 1.40 1.30 1.20 
8. PROGRAM TIME RATES 

I hr 1/2 hr I/4 he IO mIn 5 min 
1 x 30.00 18.00 12.50 8.60 5.95 
13 x 28.50 17.10 11.50 8.10 5.40 
26 x 27.08 16.20 10.50 7.65 5.10 
39 x 25.50 15.20 10.00 7.20 4.80 
52 x 24.00 14.50 8.40 6.75 4.50 
78 x 22.50 13.50 7.80 6.30 4.20 
104 z 21.00 11.70 7.20 5.85 3.90 
156 z 18.00 10.80 6.60 5.40 3.80 

CLEVELAND 
White County -Map location D-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WRWH 
1958 

Media Code 4 211 3685 4.00 
Newsic. Inc., Box 181, Cleveland, Ga. 30528. Phone 

865-2421. 
I. PERSONNEL 

General Manager -Don Nix. 
Assistant Manager Ernest Christy. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1.000 w. days: 1350 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: Ia. 2a, 3a, 3b. 4b. 4d, 5, 8a. 
Rate Protection: 10a. lia, 12a, 13a, 14e. 
Basic Rates: 22b. 23a. 
Contracts: 40b. 42b, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60e, 61a, 62e. 
Cancellation: 73a. 
An advertiser may cancel any contract except "Spe- 
cial Rate Contract" on 2 weeks' notice, by paying 
the difference between contract rate for the number 
of programs or announcements actually used. 
Member: Northeast Georgia Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Ratee effective July 1, 1963. 
Rates received August 5, 1963. 

8. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 

1 tI 3.00 1.75 70 ti 1.95 
13 ti 2.75 1.50 104 ti 1.80 
28 ti 2.50 1.25 156 ti._ 1.75 
39 ti ................ 2.30 1.15 260 ti._......_ 1.65 
52 U 2.10 312 ti._ 1.50 

7. PACKAGE PLANS 
(To he used within 14 days) 

39 ti 1.25 .90 100 ti 1.00 .80 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti 30.00 18.00 12.50 8.80 5.95 
13 ti 28.50 17.10 11.50 8.10 5.40 
26 ti 27.00 16.20 10.50 7.85 5.10 
39 ti. 25.50 15.20 10.00 7.20 4.00 
52 ti. 24.00 14.50 8.40 6.75 4.50 
78 ti 22.50 13.50 7.80 6.30 4.2n 
104 ti 21.00 11.70 7.20 5.85 3.90 
156 ti 18.00 10.80 6.60 5.40 3.80 
280 ti 18.50 9.90 6.50 4.95 3.30 
312 ti 16.00 8.50 6.30 4.25 3.00 

10. SPECIAL FEATURES 
RELIGIOUS PROGRAMS 

1 hr 10.00 1/4 hr 
1/2 hr 10.80 

COCHRAN 

30 sec 

1.00 

.90 

6.00 

Bleckley County -Map Location D-7 
See SUDS consumer market map and data at begin- 
ning of the State. 

WVMG 
1966 

Subscriber to the NAB Radio Code 
Media Code 4 211 3740 7.00 
Bleckley County Broadcasting Co.. Box 228. Cochran 

Industrial Park, Cochran, Ga. 31014. Phone 912- 
934-6682. 

I. PERSONNEL 
Owner -John Hulett. 
General Manager -Andrew E. Nesmith. 

GEORGIA 
2. REPRESENTATIVES 

Harry J. Cannon Associates. 

3. FACILITIES 
1,000 w.; 1440 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5, GENERAL ADVERTISING See ended regulation, 
NAB Radio Code Advertising Standards apply. 
General: lb, 2e, 3a, 3c, 9b, 4d, 60, 7b. 
Rate Protection: 12e, 15b, 16. 
Basic Rates: 20b, 21b, 21e, 23b. 
Contracts: 40e. 44a, 48. 
Comb.; Cont. Discounts: 60b. 
Prod. Services: 82. 

TIME RATES 
Eff Recd 8/8/66. 

6. SPOT ANNOUNCEMENTS 
1 min. 2.25 

8. PROGRAM TIME RATES 
5 min I/4 hr I/2 hr Ihr 

1 x 6.50 19.50 35.00 60.00 

COLLEGE PARK 
Fulton County -Map Location C-4 

See S1tDS consumer market map and data at begin- 
ning of the State. 

See Atlanta 
(including College Park, Decatur, East 

Point, North Atlanta, Smyrna) 

COLUMBUS (6 AM; 2 FM) 
Muacogee County -Map Location B-7 

See SUDS consumer market map and data at begin- 
ning of the State. 

WCLS 
1955 

Media Code 4 211 3795 1.00 
Muscogee Broadcasting Co.. Inc., Box 887, Columbus, 

Ga. 31902. Phone 404-327-3648. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Charlie H. Pariah. Jr. 
Commercial Manager -Jim Sanders. 

2. REPRESENTATIVES 
Weed Radio Corporation. 
Atlanta -David Carpenter Company. 

3. FACILITIES 
1.000 w.; 1580 kr. Directional -night only. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded refutations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2e, 2b, 3b, 3c, 4a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 10e, lie. 12e, 13e, 14e, 15b, 15c. 
Basic Rates: 20b, 21a, 211, 22a, 23a, 24b, 24c, 25a, 

27, 28a, 28c, 29a, 30, 33a. 
Contracts: 40e, 42a, 42c, 43, 44b, 45, 46, 49, 51a, 

51b, 51e. 
Comb.; Cont. Discounts: Bob, 60d, 801, 61c, 62d. 
Cancellation: 70e, 70e, 71a, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 4/1/67 -Reed 3/7/67. 

6. SPOT ANNOUNCEMENTS 
A -Mon thru Fri 6-9 am & 4-7 pm. 
B -Mon thru Fri 9 am -4 pm & 7-9 pm; Sat & 
Sun all day. 
C -Mon thru Sun 9 pm -6 am. 

1 MINUTE 
A B C 

1 x 5.50 5.00 9.00 
13 z 5.30 4.80 3.30 
28 x 5.00 4.50 3.00 
52 x 4.70 4.30 2.80 
156 x 4.20 3.75 2.25 
260 e 3.90 3.30 2.10 
312 z 3.80 3.10 1.95 
500 x 3.30 2.85 1.85 
1000 z 3.10 2.60 1.60 
2000 z 2.80 2.35 1.35 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

10. SPECIAL FEATURES 
NEWS FEATURES 

5:30, 6:30, 7:30, 8:30 em & 12:30, 4:30, 5:30, 8:30. 
7:30 pm, per broadcast..._ 9.50 
Headlines et :07 each hour, 1 minute Fixed Position 
rate applies. 
Sportacope at 6:43, 7:43, 8:43 am & 4:43, 5:43, 
6:43 pm. 1 minute Fixed position rate applies. 
Radar Plotting Board Weather at :08. :30 & :51 
hourly, 1 minute Fixed position rate appliea. 

(Columbus continued on next page) 
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GEORGIA 
Columbus-Ccntinued 

WDAK 
1940 

The Eastman Station 
RIA B 

Media Code 4 211 3850 4.00 
Radio Columbus, Inc., Box 1640. 1848 Buena Vista 

Rd., Columbus, Ga. 31902. Phone 404-322-5447. 
I. PERSONNEL 

President -Allen M. Woodall, Jr. 
General Manager -Bernie Barker. 
Program Director -Alan Boyd. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
5,000 w. days; 500 w. nights; 540 he. 

Directional -night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/9 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3a, lb, 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lla, 12e. 13a, 14a, 15a, 156. 
Basic hates: 206, 2Id, 22b. 23a, 23b, 24a, 24c, 25a, 

28e. 29a. 
Contracts: 40a. 41, 44b. 45. 46. 47e, 48, 51c. 
Comb.: Cont. Discounts: 60a 60f. 
Cancellation 70b. 70c, 71e, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with NBC Radio Network and The Eastman 
Network. 
Member: Allen Woodall Stations Network. 

TIME RATES 
ER 8/1/68-Rec'd 7/8/68. I -Mon thru Sat 6-10 am. II -Mon thru Sat 3-7 pm. III -Mon thru Sat 10 am -3 pm & 7-10 pm. 

IV -Mon thru Sat 5-6 am & 10 pm -midnight; Sun 
all day. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: Its 12t1 18 t1 
1 min 18.00 16.00 15.00 
30/20 sec ............._.._......_ .............. 14.40 12.80 12.00 
10 sec _ 9.00 8.00 7.50 

SECTION II 
1 min 15.00 13.00 12.00 
30/20 sec 12.00 10.40 9.60 
10 sea 7.50 6.50 6.00 

SECTION III 
1 min 14.00 12.00 11.00 
30/20 sec ..... _. _. _.._-._.........._. 11.20 9.60 8.80 
10 sec 7.00 6.00 5.50 

SECTION IV 
1 min 10.00 8.00 7.00 
30/20 sec........._ ........................__.._... 8.00 6.40 5.60 
10 sec 5.00 4.00 3.50 

WOKSROCKET RAD10 

SCORES AGAIN 

el in the Negro market 
(Columbus 3 -county metro Negro Pulse, 

May -June 1968) 

#1 in the General market 
Women Share, 

10 am -12 Mid, M -F 

Women (avg. 1/2 -hour), 
10 am -12 Mid, M -F 

Total Persons Share, 
10 am -12 Mid, M -F 

Total Persons (avg. 1/4 -hour), 
10 am -12 Mid, M -F 

Teens (avg. 1/4 -hour), 
6 am -12 Mid, M -F 

(Columbus 3 -county metro general Pulse, 
May -June 1968) 

WOKS "Soul" Radio 

COLUMBUS, GEORGIA 
Represented by 

Bernard Howard & Co., Inc. 
Southeastern - Bernard I. Ochs Co. 

7. PACKAGE PLANS 
BEST BUY PLANS 

Plan A Plan B 
6-10 em Mon thru Bat. 8 4 
3-7 pm Mon thru Sat. 7 4 
10 am -3 pm & 7-10 pm Mon thru Sat.... 10 5 
5-6 am & 10 pm -midnight Mon thru Sat; 

Sun all day 5 2 
WKLY: 30íI 1581 
1 min. ea 10 12 
Non -combinable with other weekly plane for added 
frequency. 

8. PROGRAM TIME RATES 
5 min -1-1/2x applicable 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk 4% 52 wk. 8% 
Not applicable to Best Buy Plans. 

RATEHOLDER 
Minimum wkly sched of 6 1 -min spots 6 am -12 mid. 
Mon -Sun necessary to maintain consec wk advertising. 

WGBA(FM) 
1966 

Media Code 4 211 3905 6.00 
WOBA, Inc., Box 1537. 1415 Wynnton Rd., Colum- 

bus, Ga. 31902. Phone 904-323-3603. 

STATION'S PROGRAMMING DESCRIPTION 
WOBA (FM): Programmed for mature teens, college 
set and adulte. 
MUSIC: middle-of-the-road interspersed with stand- 
ards, both old and new arrangements. Some jazz - 
oriented. Film music, Broadway nhowtunes, dance 
band, big band, combo, vocal groups. Time lady gives 
correct time often during drive times as well as 
weather information. NEWS: world news on half 
hour, local news inserted when importance merits. 
Minimum of talk, maximum of music. Personalities 
available for remote pick-ups from shopping centers, 
ball games, state fairs, etc. Contact Representative 
for further details. Reed 4/29/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -C. A. McClure. 
Sales Manager -Louise Morris. 
Program Director -Bill Bow ick. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 
South. Southwest--Dora-Clayton Agency, Inc. 

3. FACILITIES 
ERP 40.000 w.: 107.3 mc. 
Operating schedule: 6 am -midnight daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See soiled regulations 
General: la, 2a, 3h, 9a, 5, 6a, 7h. 
Rate Protection: 15h. 
Basic Rates: 20b, 21e. 23a, 24h. 25a, 28c, 29a. 
Contracts: 40e. 41, 42a, 44e. 45, 46. 97a, 48, 49, 50, 

Sib. 
Comb.: Cont. Discounts: 60a, 61c. 62h. 
Cancellation: 706. 70d, 71e, 72, 73b. 
Prod. Services: A0. 
AM facilities: WRYD. 
Affiliated with MSS. 

TIME RATES 

Rates are identical to WII:YD. See that listing. 

WHYD 
1947 

R A B 

Media Code 4 211 3960 1.00 
WGBA Inc.. Box 1537. 1415 Wynnton, Rd., Colum- 

bus, Ga. 31902. Phone 404-323-3603. 

STATION'S PROGRAMMING DESCRIPTION 
WHYD: Programmed for late teens and adults. 
6 personalities. Country and western and gospel music 
85%. News and personality talk 15%. World news 
9%. Farm and local 6%. World news on half hour. 
Local and farm news on hour. Extra farm news where 
farmer information le desired. Local news 4%, farm 
2%. Music. 80% current country and western singles. 
20% current and older albums. Gospel song each 
hour. Church remotes, religious programs and gospel 
albums Sun 6:30 em -non. College football. auto 
races, local sports mainly on weekends. Contact 
Representative for further details. Rec'd 4/4/68. 

I. PERSONNEL 
Ires. & Gen'l Mgr. -C. A. McClure. 
Sales Manager -Louise Morris. 
Program Director -Jimmy Deer. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 
South. Southwest -Dora -Clayton Agency, Inc.. 

3. FACILITIES 
S.uoo w. days: 1270 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3b, 4a, 5, ba, 7b. 
Rate Protection: 15h. 
Basic Rates: 206, 21a. 236, 246, 25a, 28e, 29a. 
Contracts: 40a, 41, 42a. 44a, 45, 46, 471. 48, 49, 

50, 51b. 
Comb.: Cont. Discounts: 60a, 61e, 826. 
Cancellation: 70h. 70d, 71e, 72, 73b. 
Prod. Services: 80. 
FM facilities: WOBA (FM). 
Affiliated with MSS. 

TIME RATES 
No. 5 Eff 11/1/68 -Reed 10/9/68. 

8. SPOT ANNOUNCEMENTS 
WKLY: 1 ti 12 tI 18 ti 30+ 
1 min 10.00 9.50 9.00 8.50 
20/30 sec 8.00 7.60 7.20 6.80 
10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr IO min 5 min 

1 x 60 36 24 18 12 
DIFL.UUNTS 

13x -b% 521-12-1/2% 158e-20% 
26z-10% 104x-15% 260x-25% 

10. SPECIAL FEATURES 
News and weather -regular rates plus 10%. 

WOKS 
1959 

Independent Negro 

Subseriber to the NAB Radio Code 
Medie Code 4 211 4015 3.00 
WOKS Broadcasting Company, Box 1998. Columbus. 

Ga. 31902. Phone 404-323-6660. 
STATION'S PROGRAMMING DESCRIPTION 

WOKS: Programmed for Negro. 
MUSIC: rhythm and blues, top 40, jazz and gospel. 
AIR PERSONALITIES handle all segmenta and 
taped commercials by them are interchangeable. 
NEWS: 5 min at :55 regional and national. 2 min 
capsule at :28 after hour regional and national. 10 
min community news 3 times daily, at 6:50 am. 9:50 
am. & 8:50 pm. Daily housewife program features 
household hints, recipes, health tips and guests. 
Subjects of interest to listeners are discussed. Partici- 
pate in fund drives and community activities. etc. 
SPORTS: local high school football. basketball. base- 
ball. etc. Contact Representative for further details. 
Itec'd 10/12/87. 

i. PERSONNEL 
Vice Pres. & Gen'l Mgr. -Ken WoodOn. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 
Southeastern -Bernard I. Ochs Co. 

3. FACILITIES 
Ludo w. days, 250 w. nights: 1340 ko. 

Non -directional. 
Operating schedule: 24 hours Tues thru Sun; 18 
hours Mon. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. Payable 10th of month 

5. GENERAL ADVERTISING See ended regulations 
General: lb. 3a, 4a, 5. 6e. 7b, 8. 
ltate Protection: 10a. 11e, 12a. 13a, 14a, 156. 
Basic Rates: 246. 25a, 26. 27, 29a, 32b. 
Contracte: 44a. 45. 48, bib. 
Comb.: Cont. Discounts: Bob. 60f, 60h, 601, 61e, 62d. 
Cancellation: 70e. 71a, 73a, 736. 
Prod. Services: 80. 82. 

TIME RATES 
No. 5 Eff. 2/1/67 -Reed 1/6/67. 

6. SPOT ANNUUNULMt:Ntß 
I min 30 see I min 30 see 

1 x..._..._...... 12.00 10.50 260 x...._. ... .. 10.00 8.50 
52 z 11.50 10.00 312 x........._ 9.50 8.00 
104 x 11.00 9.50 520 x..__.__ 9.00 7.50 
156 x 10.50 9.00 1040 L_..._,. 8.50 7.00 

7. PACKAGE PLANS 
ORBIT SATURATION PACKAGES 

PER WK: I min I min 
12 ti 
18 ti .- 9.00 30 U..._...-..- _ 8.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 5 min 

1 z.._ 104.00 65.00 45.50 28.00 
52 x...........__......._ ... 97.50 61.75 42.25 22.75 
104 z....__...-__...._..._._ 84.50 58.80 39.00 19.50 
158 x 78.00 52.00 32.50 16.25 
260 x 65.00 45.50 28.00 13.00 

10. SPECIAL FEATURES 
5 MINUTE ROCKET NEWS IN DEPTH 

(Fixed position -5 minutes before the hour) 
5 -minute rate plus 2.00. per newscast. 

ROCKET NEWS CAPSULES 
(2 minutes before the half hour) 

1 -minute rate plue 2.00. Der newscut. 

WPNX 
1952 

PHENIX CITY, ALA. -COLUMBUS, GA. 
Media Code 4 211 4070 8.00 
Bi -City Broadcasting Co., Box 687. 102 Commerce 

Bldg., Columbus, Ga. 31902. Phone 404-322-2270. 
Studioe: 506 14th St., Box 1287, Phenix City, Ala. 

:tewt7 Phone 205-298-2055. 
STATION'S PROGRAMMING DESCRIPTION 

WPNX: Programmed for adults of all ages. 
6 personalities plus 1 local news and public affairs, 
1 sports personality. MUSIC: modern country, west- 
ern and gospel music 61%. News 18%, sports and 
personality talk 18%, religious programs 3%. NEWS: 
national 5 min on hour, 3 min on half hour. News 
and sports features 20 min past hour. Local news at 
6:55 am. 7:30 am, 7:55 em, 8:55 am. 12:45 pm, 4:55 
pm, 5:30 pm. Sports news 12:50 pm & 5:35 pm. 
Farm news 6 am, 12:55 pm. Personality shows 8:30 
am, 12:30 pm, 6 pm. SPORTS: major league base- 
ball. college and high school football. RELIGIOUS: 
Sun church 11 am -noon & 6:30-8:30 pm. Commercial limit: 18 minutes per hour. Rec'd 2/1/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Edward Wein. 
Program Director -Stan Grams. 
Music Director -Larry James. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South, Southwest -Busby. Finch and Woods. Inc. 

9. FACILITIES 
5.Onu w. days, 1,0110 w. nights; 1460 kc. D'r-etional-night only. 
Operating schedule: 24 hrs. daily. EST. 

4. AGENCY COMMISSION 
15'T Rills payable 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3a. 9a, 4c, 5, 6e. 7b, 8. 
Rate Protection: 10a, lia, 12a. 13a, 14a. 
Basic Rates: 22h. 23e. 246. 286. 29a. 
Contracts: 40a. 42b. 46. 
Comb.: Cont. Discounts: 60a. 61a. 61b, 626, 62e. 
Cancellation: 70a, 70e, 71e. 73a. 
Maximum length of commercial copy: 
60 minute program 7:00 
Affiliated with American Information Network. 

TIME RATES 
Rif Reed 3/28/68. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIMES 

(Men thru Sat 8-9 am & 4-7 pm: Sun noon -8 pm) 
PER WK: 681 12 t 18 111 2401 
1 min 10 9 8 .... 

HOUSEWIFE TIME 

1 min (Mon thru Sat 9 am -44 pm) 
7 6 

NIGHT TIME 
1 :Inn (Mon tiro Sun 7 pm -1 am) 

8 7 6 5 
30 see: 80% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
SATURATION PLAN 

9 spots (6-9 am Mon thru Sat) 
9 spots (4-7 pm Mon thru Sat) 
5 spots (7-10 pm Mon thru Fri) 
5 spots (9 am -4 pm Mon thru Fr!) 
4 spots (noon -6 pm Sun) 
32 per wk, ea 

COUNTRY WIDE PLAN 
PER DAY 
1 spot (8-9 am Mon thru Sat) 
1 spot (4-7 pm Mon thru Bat) 
2 spots (9 am -noon Mon thru Sat) 
2 spots (noon -4 pm Mon thru Bat) 
2 spots (7 pm -midnight Mon thru Sat) 
1 spot (midnight -6 am Tues thru Set) 
3 spots (noon -6 pm Sun) 
56 spots. per wk, ea. 5 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 

8. PROGRAM TIME RATES 
1 hr _..._..._......._ 80 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

(Columbus continued on next page) 

Covers more than any three other stations 

12 - County 
CONFEDERATE 
COVERAGE TRS 

Population 
CSI 

1,954,900 
$3,826,936,000 

`Intervlewing conducted$2,286,035,000 

in 196T 

IT TAKES A GIANT TO DELIVER 

COLUMBUS. . . and 72 Counties As Well 
Big Johnny Reb Stands Tall 
in Circulation & Ratings 

CIRCULATION PULSE '68* 
WDAK "A" " B" 

Homes 36,500 24,400 21,000 
Men 36,200 19,400 13,400 
Women 34,500 24,900 14,000 
Total 89,700 50,800 47,300 

SRDS 1/1/68 
15 -County Composite - 
weekly estimate far 
Columbus Stations 

Pulse Feb '68: Columbus 3 -County Area 
Delivers 30,900 cume households weekly (11,800 
MORE than the next station) and 28,700 MORE 
weekly cume persons than Sta. A. 
Claims 88% MORE adult audience than Sta. A 
during Morning Drive Time (6-10 AM avg. 1/4 -hr.). 

WDAK Dominates Georgia's No. 2 Metro 
Columbus is Georgia's second largest metro - a 
market with bigger spending power than Pensacola, 
Macon, Montgomery or Raleigh. 

COLUMBUS, GEORGIA 

5,000 watts 
540 Kc. NBC Radio 

i^j.J 
»beat is. 
eaetaoai'aeo.r 
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Columbus -Continued 

WRBL 
1928 

JOHN C. BUTLER & COMPANY, INC. 

N.\ II R A 
Subscriber to the NAB Radio Code 

Media Code 4 211 4125 0.00 
Columbus Broadcasting Co., 1350 13th Ave., Colum- 

bus. Ga. 31902. Phone 404-324-2441. 
STATION'S PROGRAMMING DESCRIPTION 

WRBL: Programming for adults and young adults 
by 6 air personalities. MUSIC 68%: middle-of-the- 
road, standards, jazz -oriented, ahowtunea, and trend 
music proportionately programmed. NEWS 22%: 8% 
regional and local, 15 min at 7 am, 30 min at noon 
& 6:30 pm. 10 min hourly, 5 min at half hour. 10 
man news clef also provides mobile reporta, editoriale 
and business news. 3 mobile units, 1 plane, 1 boat, 
regional news network. SPORTS: live major league 
baseball, college, high school football and basketball, 
racing, 15 min M -F sports roundup, twelve 5 min 
weekend sports reports. Features: 30 min Sat farm 
report, weatherdiale, morning inspirational, 9:30-10 
pm M -F public affairs type programming. COMMER- 
CIAL POLICY: 18 minutes of commerciale per hour. 
Contact Representative for further details. Rec'd 
8/2/67. 

I. PERSONNEL 
free & Ueo i Mgr. -J. W. LVoodruf, Jr. 
Station Manager -Glenn C. Siddall. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
5,000 w.; 1420 kc. Directional -night only. 
Operatln , schedule: 5:00-12:05 am. EST. 
Simulcast: Mon thru Fri 6.10 am, 9-6 pm & 10 
pm -midnight; Sat 6 am -5 pm; Sun 7 ara -1 pm. 
For non-simuleaat rates se. WRBL-FM. 

4. AGENCY COMMISSION 
15% time only. 10th of following month. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, 8a, 7b. 8. 
Rate Protection: lob, llb, 12b, 13b, 14b. 
Basic Rates: 20b, 21b, 22a, 22b, 23a, 24b, 25a, 28. 

27, 28a, 28e. 29a. 
Contracta: 40a, 41, 44a, 45, 46, 97e, 98, 50, Ma. 
Comb. Cont. Discounts: 60a, 60f, 61a, 62b, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS Radio Network. 
TV Facilities: WRBL-TV. 

TIME RATES 
BE 4/1/64 -Reed 5/16/66. 

AA -Mon thru Sat 6:30-10 am & 4-6 pm. A -Mon thru Sat 10 am -4 pm & 6-9 pm; Sun 7 am - 
noon. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: Ix 52x 104x 156x 208x 260x 312x 

AA 15.00 12.75 12.00 11.25 10.50 9.75 9.00 
A 10.00 8.50 8.00 7.50 7.00 6.50 6.00 
B 8.00 6.80 6.90 6.00 5.60 5.20 4.80 

20/30 SEC: 
AA 11.25 9.55 9.00 8.44 7.90 7.30 6.75 
A 7.50 8.40 6.00 5.63 5.25 4.88 4.50 
B 6.00 5.10 4.80 4.50 4.20 3.90 3.60 

10 SEC: 
AA ..._ 7.50 6.35 8.00 5.85 5.25 4.90 4.50 
A 5.00 4.25 9.00 3.75 3.50 3.25 3.00 
B 9.00 3.40 3.20 3.00 2.80 2.60 2.40 

7. PACKAGE PLANS 
PER WK, ROS: I is 5 ti IO tI 20 tI 30 t1 
1 min 15.00 12.50 10.00 9.00 8.00 
20/30 sec 11.25 9.40 7.50 6.75 6.00 
10 sec 7.50 6.25 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
I NR: Ix 26x 52x 104x 156x 260x 312x 

AA ...... 100.00 90.00 85.00 80.00 75.00 70.00 65.00 
A 70.00 03.00 59.50 58.00 52.50 99.00 45.50 
B 50.00 95.00 42.50 40.00 37.50 35.00 32.50 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

10. SPECIAL FEATURES 
Newscasts: regular rates plus 10%; subject to 
agency commission. 

N\H 

W R B L -FM 
1946 

R A B 11112 
Subscriber to the NAB Radio Code 

Media Code 4 211 4126 8.00 
Columbus Broadcasting Co.. 1350 13th Ave., Colum- 

bus. Ga. 31902. Phone 404-324-2442. 
STATION'S PROGRAMMING DESCRIPTION 

WRBL-FM: Programmed for adults. 
NEWS 13%: national, International, regional, local, 
business, finance, sports, and weather. News each 
30 min sign -on -10 am & 3-6:15 pm, others at noon, 
8 Dm, 9 pm, 11 pm & 12M. TALK 4%: music -arts 
calendar of events twice daily, book reviews M -F. 
discussion and educational Sun. MUSIC 83%: mid- dle-of-the-road 29%, standards 23%, sbowtunes and 
film music 10%, jazz -oriented, awing and dixieland 9%, classic and light classic 12%. 10 man local 
news staff, 2 mobile news and land units, 1 boat 
equipped for news and safety reports. Tape broad- 
casts of area music presentations. COMMERCIAL 
POLICY: 4 minutes per hour, 1 hour competitive 
separation. Contact Representative for further details. Rec'd 7/20/67. 

I. PERSONNEL 
Pres. & Gen't Mgr. -J. W. Woodruff, Jr. 
Station Manager -David G. Lea. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
ERP 100,000 w.: 102.9 mc. 
Operating schedule: 6-1 am. 
Antenna ht.: 1.521 ft. above average terrain. 
Simulcast: Mon thru Fri 6.10 am, 3.6 pm & IO 
pm -midnight; Sat 6 am -5 pm; Sun 7 am -1 pm. 
For simuleaat rates, except 10 pm -midnight, See 
WRBL-AM. 

4. AGENCY COMMISSION 
15% time only; 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 20b, 215, 21b, 22a, 22b, 23a. 24b, 25a, 

28, 27, 28a, 28c, 29a. 
Contracts: 40a, 41, 44a, 45, 46, 47c, 48, 50. 51a. 
Comb.; Cont. Discounts: 60a, 60f, 61a, 62b, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80, 81, 8.2. 
Full hour program unit will be charged where 5 or 
10 minute sustaining network news intervenes and 
sponsor receives identification preceding news. 
Affiliated with CBS Badlo Network. 
TV facilities: WRBL-TV. 

6. SPOT ANNOUNCEMENTS 
ER 

TIME RATES 
8/1/68. 

104x 1561 260x 312x 

Rec'd 

Ix 26x 52x 
1 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
30 sec 8.00 7.60 7.20 6.80 6.40 6.00 5.80 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 
lx 30 20 15 

DISCOUNTS 
26x- 5% 1041-15% 2602-25% 
52x-10% 156x-20% 385x-30% 

10. SPECIAL FEATURES 
Newscasts: regular rates plus 10%; subject to agency 
commission. 

COMMERCE 
Jackson County -Map Location D-4 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

WJJC 
1957 

Media Code 4 211 4180 5.00 
Jackson County Broadcasting Co., Inc., Box 379 Com- 

merce, Ga. 30529. Phone 335-3155. 
Studio -1 mile from Commerce on Old Camarillo Bd. 

STATION'S PROGRAMMING DESCRIPTION 
WJJC: Programmed for general interest. General 
popular music. NEWS 5 min before the hour, regional - 
state news every hour, local news 7:30 am, 12:30, 1 
& 5:30 pm. Two hours country music & popular hits 
3 pm -sign off. Middle -of -road for housewives 9:05- 
11:30 am. Top tunes 7:05-8:55 am. Contact Repre- 
sentatives for further details. Rec'd 7/10/67. 

1. PERSONNEL 
Pres. & Gen'! Mgr. -O. Grady Cooper. 
Program Director -Elisabeth Layton. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
Loco w. days; 1270 kc. Non -directional. 
Operating schedule. 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 5% discount If paid 
by 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d. 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 144. 
Basic Rates: 20b, 21b, 21c, 22a, 23a, 24a. 25a, 28b, 

28c, 29a, 33d. 
Member: Northeast Georgia Radio Network 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 11/1/67-Rec'd 11/1/67. 
7. PACKAGE PLANS 

PER WK: Itl 16 ti 26+ 
1 min 2.00 1.80 1.80 
30 sec 1.75 1.50 1.30 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 8 min 

1 ti 30.00 15.00 10.00 5.75 
13 ti 28.50 4.50 
16 ti 12.50 0.50 
26+ 24.50 10.00 7.00 3.60 

CORDELE 
Crisp County -Map Location D-8 

See SRDS consumer market map and dala at begin- 
ning of the State. 

WMJM 
1940 

Subscriber to the NAB Radio Cede 
Media Code 4 211 4235 7.00 
Southeastern Broadcasting System, Inc.. 20th Ave.. 

E.. Cordele, Ga. 31015. Phone 273-1404. 5. 
I. PERSONNEL 

President -James S. Rivers. 
Vice-Pres., Mgr. -William B. Goodson, 
Secretary -Treasurer -Sara J. Howell. 

2. REPRESENTATIVES 
Contact station direct. 

3. FACILITIES 
1,000 w.; 1490 Oc. Non -directional. 
Operating schedule: 6:00 a.m. to midnight EBT. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See Boded regulations 
Contracts: 40a. 
Affiliated with !CBS and MBS Radio Networks. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 2/1/68-Rec'd 2/6/68. 
6. SPOT ANNOUNCEMENTS 

In 14x 27x 530 105x 209x501+ 
1 min 2.75 2.50 2.25 2.10 2.00 1.85 1.75 
30 sec 2.25 2.10 1.85 1.70 1.55 1.40 1.25 

8. PROGRAM TIME RATES 
lx 14x 27x 53x 105x 209x 301+ 

5 min 4.75 4.50 4.35 4.10 3.90 3.75 3.50 
1/4 hr 9.00 8.75 8.90 8.00 7.75 7.50 7.00 
1/2 hr..._ 17.50 16.00 14.75 14.50 13.90 13.50 13.00 
1 hr 35.00 30.00 29.50 28.25 27.75 27.00 26.00 

CORNELIA (1 AM; 1 FM) 
Haberaham County -Map Location D-3 

See SUDS consumer market map and data at begin- 
ning of the State. 

WCON 
1953 

Media Code 4 211 4290 2.00 
liabershew Broadcasting Co.. Inc. Box 100, 1 Bur- 

rell St., Cornelia, Ga. 30531. Phone 404-778-2241. 
I. PERSONNEL 

Pres. & Gen'! Mer. -John C. Foster. 
Station Manager -Harrison Alley. 
Vice-Pres. & Ofc. Mgr. -Bobble C. Foster. 

3. FACILITIES 
1,000 a. 250 w. nights; 1450 ko. 
Non -directional. 

Operating schedule: 5:30 am -9:30 pm. EST. 
4. AGENCY COMMISSION 

None; rates net to station. 
5. GENERAL ADVERTISING See ended regulations 

General: 3a, 3b, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob, llb, 121,, 13b, 14b. 
Basic hates: 22a, 22b, 23a, 24a, 28b. 
Contracts: 40a. 42a, 48, 47a, 48. 
Comb.; Cont. Discounts: 60b, 61e. 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Length of commercial copy: 
5 minutes -2 1 -minute spate. 
10 mhp.tea-2 1 -minute and 1 30 -second spot 
1/4 hoar -3 1 -minute spots. 
1/2 bsur-5 1 -minute spots. 
1 heu -7 1 -minute spots. 
AflUated with MBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 ER 8/1/67 -Reed 8/7/67. 
6. SPOT ANNOUNCEMENTS 

PER MO: I min 30 see 15 see 
1 ti 2.25 1.75 1.25 
16 ti . 2.00 1.50 1.00 
31 + 1.75 1.25 .75 

8. PROGRAM TIME RATES 
PER MO: I tl 2 ti 6+ 
1 hr 30.00 27.50 24.00 
1/2 hr 18.00 15.00 12.00 
PER MO: I ti IS ti 28+ 
1/4 hr 8.00 7.75 7.50 
10 min 6.00 5.75 5.60 
5 min. _ 4.25 4.00 3.75 

10. SPECIAL FEATURES 
Time Signals -Up to 15 words, ea._..._._._._._.......50 

WCON-FM 
1965 

Media Code 4 211 4291 0.00 
Babersham Broadcasting Co.. Inc.. Box 100, 1 Bur- 

rell Si., Cornelia, Ga. Phone 404-778-2241. 
I. PERSONNEL 

Pres., Gen'! & Sales Mgr. -John C. Foster. 
Station Manager -Harrison Alley. 
Vice-Pres. & Oft. Mgr. -Bobbie C. Foster. 

3. FACILITIES 
ERP 3.000 w,; 99.3 mc. 
Operating schedule: 5:30 am- 9:30 pm daily. EST. 
Antenna ht.: 340 ft. above average terrain. 

4. AGENCY COMMISSION 
None: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
Rate Protection: 10h, 11h, 12h, 13h, 14h. 
Contracte: 40a. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective 

Rates received April 26, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 
1-15 ti..._......_... 2.00 1.50 
16-30 ti ....... 1.75 1.25 
31 or more ti _.. 1.50 1.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

1 tt 24.00 15.00 
2-5 ti 18.00 12.00 
6 or more ti 15.00 10.00 

1/4 hr 10 min 5 min 
1-14 t1 8.00 6.00 4.25 
15-27 ti 7.75 5.75 4.00 
28 or more ti 7.50 5.50 3.75 

COVI NGTON 
Newton County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGFS 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 211 4345 4.00 
B. William Hoffman & Betty Jean Hoffman, Box 869. 

Covington. Ga. 30209, Phone 404-788-2337. 
I. PERSONNEL 

General Manager -Bill Hoffman. 
Program Director -Dave Thompson. 

2. REPRESENTATIVES 
Contact station direct. 

3. FACILITIES 
1.000 w. days; 1430 Oc. Non -directional. 
Operating schedule: 6:00 am -6:00 pm weekdays; 7:00 
am -690 pm Sun. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a. 4b. 9d, 5, 6a, 7b, 8. 
]fate Protection: 10a. 14a. 
Basic states: 20b, 21a. 22b, 23b, 24b, 25a, 281). 29b. 
Contracts: 44a, 45, 40. 
Comb.; l'ont. Discounts: 60h, 61a. 
Cancellation: 71a, 72. 73a. 
Prod. Services: 82 

TIME RATES 
NATIONAL AND LOCAL, RATES SAME 

Eff 7/1/67 -Reed 5/31/67. 
6. SPOT ANNOUNCEMENTS 

EA: I min 30 me 10 lee 
1 z 2.20 1.70 1.20 
13 z 2.15 1.65 1.15 
26 z 2.10 1.60 1.10 
52 z 2.05 1.55 1.05 
78 x 2.00 1.50 1.00 
104 z 1.95 1.45 .95 
156 z 1.90 1.90 .90 

39 z 
52 z 
Religious 

DALTON (3 AM) 

GEORGIA 
I min 30 see 10 cee 

208 z 1.85 1.35 .85 
260 z 1.80 1.30 .80 
312 x 1.75 1.25 .75 
936 z 1.50 ._... ... 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr IO min S min 

1 x 34.00 18.00 10.00 8.00 6.45 
13 z 32.00 17.00 9.90 7.50 6.15 
26 x 30.00 16.00 8.85 7.05 5.85 
52 z 28.00 15.00 8.30 6.85 5.55 
78 x 26.00 14.00 7.75 6.25 5.25 
104 z 24.00 13.00 7.20 5.85 4.95 
156 z 22.00 12.00 6.65 5.45 4.65 
208 x 20.00 11.00 6.10 5.05 4.35 
260 z 18.00 10.00 5.55 4.65 4.05 
312+ 16.00 9.00 5.00 4.25 3.75 

CUMMING 
hors) th County -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSNE 
1961 

R A B 

Media Code 4 211 4400 7.00 
WSNE Radio Broadcasting Co., Cumming, Ga. 30130. 

Phones 404-887-3136, 3137. 
STATION'S PROGRAMMING DESCRIPTION 

WSNE: Programmed primarily for rural and resort 
area adulta and teens. 
MUSIC 80%: e and w sign -on -3 pm, rock 3-5 pm. 
top hits 5-6 pm, religious 6 pm -sign -off, NEWS 
10%: network, wire and local. 15 min at 7:30 am 
& noon. Newscasts on hour, headlines on half hour. 
Features 10%: farm news and market programs 
daily, school news, hospital reports and obituaries. 
All local sports activities broadcast. COMMERCIAL 
POLICY: maximum of 18 minutes per hour. Recd 
7/24/67. 

I. PERSONNEL 
Owner & Gen'! Mgr. -John T. Pittard. 
Program Director -Phil Castleberry. 

3. FACILITIES 
1.000 .: 1410 kc. Directional. 
Operating schedule: 6 am -local sunset daily. EST. 
Antenna ht.: 3.20 ft. above average terrain. 

4. AGENCY COMMISSION 
15% un time; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 3a, 4b, 9d, 5, 6a, 7b, 8. 
Rate Irotection: 10a, lla, 12a, 13a, 14a. 
Basic hates: 200, 22b, 23a, 24a, 29b, 25a, 26, 28b. 

29a. 
Contracts: 40a, 42a, 45. 46. 47a. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 71a, 73a. 
Member: Northeast Georgia Radio Network 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 5/1/67-Rec'd 9/8/87. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 39x 52x 
1 min 5.00 3.75 3.50 3.25 3.00 
30 sec 3.50 2.50 2.00 1.75 1.50 

7. PACKAGE PLANS 
I ti 2601 51 ti 101 tI 151+ 

1 min 1.75 1.85 1.50 1.35 1.25 
30 sec 1.50 1.40 1.30 1.15 1.00 
30 sec, 25 ti -17.50 10 sec, 50 ti -25.00 
All, with exception of 151 or more, must be run in 
30 daps. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr S min 

1 z 60.00 35.00 25.00 10.00 
13 x 47.50 27.50 17.50 7.50 
26 x 42.50 24.50 15.00 7.00 

37.50 22.50 13.50 6.85 
35.00 20.00 12.00 6.50 

20.00 12.00 _ 
Whitfield County -Map Location B-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBLJ 
1940 

Media Code 4 211 4455 1.00 
North Georgia Radio, Inc.. Box 809, River Bend 

Rd., Dalton, Ga. 30720. Phone 278-3300. 
I. PERSONNEL 

Pros. or Gen'! Slgr.-1Vemer Wortoman. 
Commercial Manager -Vic McConkey. 
Program Director -Doris Brown. 

2. REPRESENTATIVES 
Soot heaat-'lorry J. Cannon. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 6:00 a.m. to 11:05 p.m. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 5. 
Basic Rates: 23a. 
Contracts: 40a. 
Affiliated with EMS and MRS Radio Networks. 

TIME RATES 
Rates effective April 1, 1963. 

Ratea received February 25, 1963. 
6. SPOT ANNOUNCEMENTS 

Any length up to l minute, each _....._._ 2.50 
8. PROGRAM TIME RATES 

Per Week lti 2t1 301 4U 55U 
1 hr 33.00 31.00 29.00 27.00 25.00 

1/2 hr ....... 18.50 17.50 16.50 15.50 14.50 
1/4 hr ....... 11.00 10.50 10.00 9.50 9.00 

10 min..._.._r..._.,. 9.00 8.75 8.50 8.25 8.00 
5 min 6.50 6.25 6.00 5.75 5.50 (1 5 or more times a week. 

10. SPECIAL FEATURES 
News Service -add 10% to time charges. 

(Dalton continued on next page) 

November 1, 1968 Spot Radio Stations 263 



GEORGIA 
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WRCD 
1954 

Media Code 4 211 4510 3.00 
Whitfield Broadcasting Co.. 104 Pentz St.. Dalton, 

Ga. 30720. Broadway 8-5511. 
I. PERSONNEL General Manager -Jim Honey. 

Program Director -Hilda Robertson. 
Commercial Manager -Hugh Birdsong. 

9. FACILITIES 
1.000 w. days; 1430 ke. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4b, 4d, 5, 60, 7b. 8. 
Rate Protection: lob, 11b. 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 23a, 26. 280. 
Contracts: 40a, 92a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 62b, 62e. 
Cancellation: 70a. 70c. 71b. 73a. 

TIME RATES 
Rates effective June a, 1957. 
Rates received Slay 1, 1957. 

6. SPOT ANNOUNCEMENTS 
Any length up to 60 seconds, live, transcribed or tape. 
ear h. ..-..._. 3.50 

8. PROGRAM TIME RATES 
..-. - 

5tl. or 
1 hour: 1 2 U. 8 H. 4 11. more 
1-13 weeks 30.00II. 28.50 26.50 24.50 22.50 

14-26 weeks 27.50 26.50 24.50 22.53 20.50 
27-52 weeks 24.50 22.50 20.50 18.50 16.50 
1/2 hour: 
1-13 week 16.50 16.25 16.00 15.50 15.25 

14-26 weeks 15.00 14.75 14.50 14.25 14.00 
27-52 weeks 13.75 13.50 13.25 13.20 13.15 
1/4 hour: 
1-13 weeks 7.50 7.45 7.40 7.35 7.30 

14-26 weeks 7.25 7.20 7.15 7.10 7.05 
27-52 weeks 7.00 6.95 6.90 6.85 6.80 
5 minutes: 
1-13 weeks 5.20 5.15 5.10 5.05 6.00 

14-26 weeks 4.95 4.90 4.85 4.80 4.75 
27.52 weeks.. 4.71) 4.65 4.60 4.55 4.50 

10. SPECIAL FEATURES 
News service fee of 10% added to time charge. 5 - 
minute newscasts hourly, available at 5 -minute rates, 
Plus 10% service fee. 

WTTI 
1965 

Media Code 4 211 4565 7.00 
WTTI Broadcasters. Inc., Box 216. Dalton, Ga. 

30720. Phone 404-226-2700. 
I. PERSONNEL 

Pres. & Sta. Mgr. -Morton C. Lloyd. 
Sales & Promotion -Marilyn Lloyd. 
Commercial Manager -Robert Pierce. 

3. FACILITIES 
10.000 w.: 1530 kc. Directional. 
Operating schedule: Runrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL RATE POLICY 
TIME RATES 

Eff Recd 4/1/68. 
6. SPOT ANNOUNCEMENTS 

I ti 16 ti SI tl 46 ti 61 ti 75+ 
1 min. 3.00 2.75 2.25 2.00 1.75 1.45 
To be used in any 30 day period. 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
Ix 26x 52x 156x 260x 365x 520x 

1 hr 70 88 63 59 58 52 49 
1/2 hr 42 40 38 36 33 31 29 
1/4 hr 28 27 26 25 24 23 22 
10 min 21 20 19 18 17 16 15 
5 min 14 13 12 11 10 9 8 

DAWSON 
Terrell County -Map Location C-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDWD 
1948 

Media Code 4 211 4620 0.00 
Dawson Broadcasting Co., Box 390, 110 N. Main St., 

Dawson. Ga. 31742. \Vy 5-5846. 
I. PERSONNEL 

General Manager -W. C. Woodall, Jr. 
Program Director -Barney Pamacott. 

3. FACILITIES 
1.000 w. days; 990 kc. Non -directional. 
Operating schedule Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 26, 3a, 9a, 4c, 5, 6a. 7b. 8. 
Rate l'rolection: 10a, Ila, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 21a, 21b, 24b, 25c, 26, 280, 28c, 29a. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60b, 60f. 
Cancellation: 70e. 71a. 
Prod. Services: 80, 81. 82. 

TIME RA1ES 
Rates effective Slay 1, 1561. 

Rates received March 31. 1961. 
6. SPOT ANNOUNCEMENTS 

I hr. 1/2 hr. 1/4 hr. 5 min. 1) 
1 time.... 40.00 22.50 12.50 9.00 4.00 

26 times.. 27.50 15.00 9.75 6.50 3.75 
52 times. 26.00 14.00 8.75 6.00 3.50 

104 times.. 25.00 13.00 7.75 5.50 8.90 
156 Dines.. 24.00 12.50 7.00 5.25 3.25 
312 times.. 23.00 11.50 6.00 5.00 3.00 1) Announcements: 100 words or less. 

DECATUR 
De Kalb County -Map Location C-5 

See SIH)S consumer market map and data at begin- 
ning of the State. 

See Atlanta 
(including College Park, Decatur, East 

Point, North Atlanta, Smyrna) 

DONALSONVILLE 
Seminole County -Map Location B-10 

See SRDS consumer market map and data at the begin- 
ning of the State. 

WSEM 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 211 4675 4.00 
Radio Donalsonyille, Box 87. Ga. Hwy. 91, Donalaon- 

ville, Ga. 31745. Phone 912-524-5123. 
I. PERSONNEL 

Manager -Roy Simpson. 
Program Director -Glen Williams. 

3. FACILITIES 
1,000 w.; 1500 hr. Non -directional. 
Operating schedule: Sunrlae-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL RATE POLICY 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
ER 1/1/68-Itec'd 1/8/68. 

6. SPOT ANNOUNCEMENTS 
Ix 14x 52x 104x 216+ 

Ea 3.50 3.25 3.00 2.90 2.50 
8. PROGRAM TIME RATES 

l hr 1/2 hr 1/4 hr 5 min 
1 Ii 30.00 15.40 9.00 4.25 
13 ti 29.38 15.08 8.82 4.18 
26 ti 28.75 14.75 8.63 4.10 
39 ti 28.13 14.43 8.44 4.03 
52 ti 27.50 14.10 8.25 3.95 
65 t1 ._ .... 26.88 13.78 8.07 3.88 
78 ti 26.25 13.45 7.88 3.80 
104 ti 25.00 12.80 7.50 8.65 
156 ti 22.50 11.50 6.75 3.35 
208 ti 20.00 10.20 6.00 3.05 
260 ti 17.50 8.90 5.25 2.75 
312 ti 15.00 7.60 4.50 2.50 
364 ti 13.00 7.30 4.00 2.15 

DOUGLAS (2 AM) 
Coffee County -Map Location E-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDMG 
1946 

Media Code 4 211 4730 7.00 
WDMG, Inc.. 620 E. Ward St.. Douglas, Ga. 31533. 

l'hone 912-384-3250. 
I. PERSONNEL 

President -B. F. J. Timm. 
General Manager -Mary M. Jarrard. 

2. REPRESENTATIVES 
New York -Bernard Howard & Co., Inc. 
Atlanta -Dora -Clayton Agency, Inc. 

3. FACILITIES 
5.000 w.; 860 he. Directional -night only. 
Operating schedule: 5:00 a.m. to 11:00 p.m. EST. 

4. AGENCY COMMISSION 
158: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 4b, 4d, 5, 6a, 7a, 8. 
Rate Protection: 100. 11h, 120, 130. 140. 
Basic Rates: 22a, 220, 23a, 240, 25a, 26, 28a, 29a. 
Contracts: 40a. 45, 46. 
Comb.: Cont. Discounts: 60a, 610. 
Cancellation: 71a, 73a. 

TIME RATES 
No. 1 Elf 1/1/47-Rec'd 10/3/66. 

6. SPOT ANNOUNCEMENTS 
()_ (t) () (t) 

3.20 
3.10 
2.90 
2.70 
2.50 
2.30 

13 L 5.18 3.45 104 x...WT_. 4.68 
26 x._......_.._ 5.10 3.90 156 x. _ 4.85 
39 x._.._......_ 5.03 3.35 208 x...__._._... 4.05 
52 x._..-_.._ 4.95 3.30 260 L.._..._._. 8.75 
65 x. 4.87 3.25 312 L.._......_... 3.45 

(1 1 minute announcement. 
(t) 1/2 minute announcements and station breaks. 

8. PROGRAM TIME RATES 

1 x 
13 z 
26 x 
39 x 
52 z 
65 z 
78 z 
104 z 
156 x 
208 x 
260 x 
312 x 

10. SPECIAL FEATURES 
News service fee 10% of time charge. 

1 hr I/2 hr I/4 hr 5 min 
55.00 30.00 17.60 9.00 
53.75 29.33 17.20 8.80 
52.50 28.66 16.80 8.60 
51.25 28.00 16.40 8.40 
50.00 27.33 16.00 9.20 
98.75 26.66 15.60 8.00 
47.50 26.00 15.20 7.80 
95.00 29.66 14.40 7.40 
90.00 22.00 12.80 6.60 
35.00 19.33 11.20 5.80 
30.00 16.66 9.60 5.00 
25.00 14.00 8.00 4.20 

WOKA 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 211 4785 1.00 
Coffee I uumy Broadcasters. Inc.. Box 471, Irwin St., 

Douglas. (:a. 3153:3. Phones 359-1310, 384-1.210. 
I. PERSONNEL 

Manager -Lauren N. Nobles. 
Sales Manager -Lonnie C. Carter. 
Program Director -Robert L. Mason. 

2. REPRESENTATIVES 
Dallas. Memphis, Atlanta -C. K. Beaver & Asso- 

ciates, Inc. 
New York, Philadelphia, Chicago -Continental Radio 

Soles. 
3. FACILITIES 

1,000 w.; 1310 kc. Non -directional. 
()nerving orhrdn'e. Ann am -local sunset. EST. 

4. AGENCY COMMISSION 
15,0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAIL Radio Code Advertising Standards apply. 
General. la. 2b, 3h. 4a. 4c, 5. 6a. 7a. 
Rate Protection: 10h, 11h. 12h. 13h, 14h. 
Basic Rates: 200. 21h. 22h. 240, 280, 29a. 
Affiliated with MRS Radio Network. 
Member: National Acitadio Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 4, 1964. (Card No. 2.) 
Card received January 9, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 3.10 2.50 104 ti........_.... 2.75 2.10 
26 ti 3.05 2.35 158 ti 2.55 1.75 
52 ti 2.85 2.25 260 ti 2.20 1.60 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 33.50 17.95 10.59 5.50 
13 ti. 33.00 17.50 9.95 5.15 
26 ti 32.25 16.80 9.75 4.90 
52 ti 30.50 15.60 9.30 9.55 
104 ti 30.00 13.30 8.00 4.15 
156 ti 27.30 12.50 6.95 3.80 
260 ti 20.75 10.20 5.55 3.35 

DOUGLASVILLE 
Douglas County -Map Location B-5 

See SRDS consumer market map and data at begin - 
sting of the State. 

WDGL 
1964 

Media Code 4 211 4840 4.00 
Douglas County Broadcasting Co., 825 E. Broad, 

Douglosville, Ga. 30139. Phone 409-942-5186. 
I. PERSONNEL 

Owner, Mgr. -Bolling Branham. 
Program Director- Fred Kaye. 
News & Women's Director -Kay Redmond. 

3. FACILITIES 
1.000 w.; 1520 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time; bills payable 1st of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3b, 3c, 3d, 9b, 9d, 5, 

6a. 
Rate Protection: 10e, lie, 12e, 13e, 14e, 150. 
Basic Rates: 20a, 200, 21a, 210, 22a, 220, 23a, 23b, 

24e, 25a, 26. 28c, 290. 
Contracts: 40a, 41, 49a, 490, 46, 47e, 48, 51a. 
Comb.: Cont. Discounts: 60f. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eft 1/1/65 -Reed 11/16/64. 
6. SPOT ANNOUNCEMENTS 

30 DAYS: 1 ti 10 ti 20 ti 30 ti 60 ti 90 tl 
1 min ....... 2.50 2.35 2.20 2.00 1.80 1.75 
Specified times -add 15 cents per spot. 

7. PACKAGE PLANS 
SATURATION PACKAGE 

ea 
15 1 -minute spots per day for 5 consecutive days 1.65 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min S min 

1 z 50.00 25.00 12.50 9.00 7.00 
DISCOUNTS 

13x-5% 52x-15% 156x-15% 
261-10% 104x-15% 260x-15% 

DUBLIN (2 AM; 1 FM) 
Laurens County -Map Location E-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMLT 
1945 

Media Code 4 211 4895 8.00 
Dublin Broadcasting Co.. Box 130, Dublin, Ga. 31021. 

Broad 2-4422-23. TWX 272-4422. 
I. PERSONNEL 

President -W. Newton Morrie. 
Gen'd Mgr. -Ed Hilliard. 
Sales Manager -Ann Everly. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
5.000 w. days non -directional, 500 w. nights direc- 
tional: 1330 hr. 
Operating schedule: 6 am -11 pm. EST. 

4. AGENCY COMMISSION 
None ail ratee net to station. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2h, 3a, 3h. 3d. 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10e, lie, 12e, 13e, 14e, 15a, 15e, 16. 
Basic Rates: 20a, 2Gb, 22a, 280, 28c, 33d. 
Contracts: 40a. 96. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a, 70c, 71b, 72. 
Prod. Services: 80. 81. 82. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 10/I/66 -Reed 10/31/66. 
6. SPOT ANNOUNCEMENTS 

I MINUTE 
PER WK: 
1 ti..._ 3.65 5 ti..........._.._.........._... 2.35 
2 ti_._ 2.95 6 ti 2.15 
3 ti 2.75 7 ti........_._......_......_... 1.95 
4 tI 2.5- 10+ 1.80 
30 -seconds (20+ per wk) 1.55 

8. PROGRAM TIME RATES 
PER WK: 1 ti 2 t1 3 ti 4 t1 5 ti 6 t1 
1 hr 35.00 32.50 30.00 
1/2 hr 20.00 18.00 16.00 14.00 13.00 12.50 
1/4 hr 12.00 10.50 10.00 9.50 9.00 8.50 
10 min 9.50 9.00 8.50 8.00 7.50 7.00 
5 min 7.00 6.50 6.00 5.50 5.00 ._... 

WXLI WX LI -FM 

1958 1967 
Media Code 4 2I 14950 1.00 
Laurens County Broadcasting Co., Box 967. Glenwood 

Ave.. Dublin, Ga. 31021. Phone 272-4282. 9283. 
I. PERSONNEL 

Owner & Manager -Ted Kirby. 
Commercial Manager -Jessie Hagler. 
Station Manager -Frances Slarley. 

2. REPRESENTATIVES 
Hal \\alton & Company. Inc. 
Southeast -Bernard 1. Ochs. Co. 

3. FACILITIES 
1,h00 w. days, 250 w. nights; 1230 Ise. 

Non -directional. 
Operating schedule: 5:00 am -midnight. EST. 
F51-Eltl' 3.000 w.: 92.7 mc. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3a, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10i, 14d, 150. 
Basic Rates: 20h. 240, 28a, 30. 
Contracts: 40a, 42c, 43. 51a. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 70a. 70e, 71b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 1/1/67-ltec'd 1/30/67. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
I s 5.00 156 x 2.60 
13 z 4.50 208 z ............................ 2.40 
26 1 4.00 260 z _ 2.20 
52 x 3.50 312 z 2.00 
104 z 2.80 
1000+ spots, ea _ 1.75 

8. PROGRAM; TIME RATES 
I hr I/2 hr I/4 hr 5 min 

1 z 48.00 26.00 14.00 8.50 
13 z 42.00 24.00 12.00 8.00 
26 z 36.00 20.00 11.00 
52 x 28.00 16.00 10.00 
104 x 15.00 9.50 
156 x 14.00 9.00 
208 z 13.00 8.50 
260 z 12.50 8.25 
31.2 z 12.00 8.00 

EASTMAN 

7.00 
5.50 
4.75 
9.50 
4.25 
9.00 

Dodge County -Map Location E-8 
See SItDS consumer market map and data at begin- 
ning of the State. 

WUFF 
1961 

Media Code 4 211 5005 9.00 
Farnell O'Quinn, Box 626, 731 College. Eastman, Ga. 

31023. Phones 912-374-3437, 8; McRae -868-9905; 
Cochran -534-7625. 

I. PERSONNEL 
President -Yarnell O'Quinn. 
Sales & Gen'l Mgr. -Gene P.ogers. 

2. REPRESENTATIVES 
Radio Time Sales. 
Southern -Dora -Clayton Agency. Inc. 

3. FACILITIES 
1,000 w.; 710 he. Non -directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
None. All rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3b, 9b, 9d, 5, Oa, 7b. 8. 
Rate Protection 10h, llh. 12h, 13h, 14h, 16. 
Basic Rates: 22a, 24a, 250, 26, 280, 28c. 
Contracta: 40a, 92d. 45. 51b. 
Comb.; Cont. Discounts: 60a. 60e, 62d. 
Cancellation: 70a, 70e. 710, 73a. 
Prod. Services: 80. 82. 

TIME RATES 
ER Rec'd 2/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I56x 260x 312x 520x 780x 

1 min.... 4.00 3.80 3.60 3.90 3.20 3.00 2.40 1.75 
8. PROGRAM TIME RATES 

Ix 26x 52x 156x 260x 312x 520x 780x 
1 hr...... 40.00 38.00 36.00 34.00 32.00 30.00 28.00 22.00 
1/2 hr.. 25.00 22.80 21.60 20.40 19.20 18.00 16.80 15.00 
1/4 hr.. 15.00 12.50 12.00 11.50 10.95 10.25 9.75 9.00 
5 min.. 7.50 6.80 6.50 5.95 5.00 4.90 4.8C 9.60 

EAST POINT 
Fulton County -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Atlanta 
(including College Park, Decatur, East 

Point, North Atlanta, Smyrna) 

EATONTON 
Putnam County -Map Location D-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WXPQ 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 211 5060 8.00 
Eatonton Broadcasting Co., Box 88, 202A Jefferson 

St.. Eatonton, Ga. 31024. Phones 485-2471, 485- 
2311. 
STATION'S PROGRAMMING DESCRIPTION 

\VXPtl: Programmed for general interest. 
AIR PERSONALITIES handle all segmenta. NEWS: 
5 min at :55, 2 min at :25. 6-11 am middle-of-the- 
road music. weather, local news, sports. 10-10:15 am 
women's show, discussion, fashions. 11 am -noon 
country music. Noon -1 pm news, farm market re- 
ports, gospel music. 1-2 pm country music. 2-5 pm 
current hits, weather, news, sports. SPORTS; local 
football and basketball, college football, major races. 
Recd 11/8/67. 

I. PERSONNEL 
Program Director -Terry Burgamy. 
Co -Managers -Paul J. Wolfe. Larry S. Lane. 
Womens Director -Ethel Honten (Mrs). 

3. FACILITIES 
1.0091 1520 he. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la, 2h. 3a. 3c, 4a, 9d, 5, 6a, 7b. 
Rate Protection: 10a, lia, 17s. 13a, 190. 15a, 150, 

16. 
Basle Rates: 20a. 21a, 210, 21e, 22a, 220, 23a, 240, 

25a, 26, 28a, 29a, 32b. 
(This listing continued on next page) 

264 Spot Radio Stations November 1, 1968 



Eatonton-W X P Q -Continued 
Contracts: 40a, 41, 42a, 49a, 45, 46, 97a, 48, 49, 51a, bib. 51c. 
Comb.; Cont. Discounts: 60e. 60d, 80f, 61a, 62b. Cancellation: 70a, 70c, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Recd 11/25/68. 
6. SPOT ANNOUNCEMENTS 

Ix I3x 26x 52x 104e 208+ 
1 min. 3.00 2.75 2.50 2.00 1.75 1.50 
30 sec: less .50 per spot from 1 -min rate. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 208x 1/2 hr _ 30.00 28.00 26.00 24.00 22.00 20.00 1/4 hr..._.... 15.00 14.00 13.00 12.00 11.00 10.00 

5 min 7.50 7.00 6.50 8.00 5.50 5.00 

ELBERTON 
Elbert County -Map Location E-4 

See SRD8 consumer market map and data at begin- ning of the State. 

WSGC 
ISM 

Media Code 4 211 5115 0.00 
Elberton Broadcasting Co Box 638, Elberton, Ga. 

30635. Phone 409-283-1703. 
I. PERSONNEL 

Manager-Leels Shurbutt. 
3. FACILITIES 

1,000 w. days. 250 w. nights; 1900 kc. 
Non -directional. 

Operating schedule: 6:00 am -11:15 pm weekdays; 
7:30 am -11:00 pm Sun. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. No cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, la. 4b. 4d, 5, 6a. 
Basic Rates: 23a, 28b. 
Cancellation: 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Rec'd 9/12/87. 
6. SPOT ANNOUNCEMENTS 

Ix 101e 30Ix 600+ 
1 min 3.00 2.50 2.00 1.75 
30 sec 2.15 1.75 1.95 1.2o 

FITZGERALD 
Ben 11111 County -Map Location D-9 

See SRDS consumer market map and data at begin- ning of the State. 
WBHB 

1946 

Media Code 4 211 5170 5.00 
Ben Hill Broadcasting Corp., Fitzgerald, Ga. 31750. ]'hone 912-423-2077. 

I. PERSONNEL 
Pres. & Gen'l Mar. -Paul E. Reid. 

3. FACILITIES 
I. use w. days, 250 w. nights; 1290 kc. 
Operating srhetlule: 5:90 a.m. to 11:15 pm. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAIS Radio Code Advertising Standards apply. 
General: la, 3e, 4a, 5, 6a, 7a, 8. 
]fate Protection: 10a, lia, 12a. 
Basic Rates: 20h, 21a, 22a, 24b, 25a, 26, 296, 30. 
Contracts: 40a, 49b. 
Comb.: Cont. Discounts: 60e, 62d. 
Cancellation: 70a. 70e. 
Affiliated with MRS and KBS Radio Networks. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rotes received March 1, 1962. 

6. SPOT ANNOUNCEMENTS 

1 time 2.50 2.00 
26 times 2.35 1.85 
52 times 2.25 1.75 

104 times 2.10 1.50 
156 times 1.85 
312 times 1.50 

(a) 1 minute. 125 words. 
(t) Station breaks, 35 worda, live 
(21 Station breaks. un to 20 words. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 

I time 35.00 17.50 10.00 
13 times 32.50 18.00 9.00 
26 times 30.00 14.00 8.00 
5? times 27.50 12.00 7.00 

104 times 25.00 10.00 6.00 
156 times 22.50 9.00 5.50 
31? times 20.00 8.00 5.00 

10. SPECIAL FEATURES 
Newscasts: 5 minutes on the hour. 5 -minute 
apply. 

FORT VALLEY 
Peach County -Map Location D-7 

See SRDS consumer market map and 
tang of the Stete. 

WFPM 
data at 

(t) 
1.75 
1.50 
L35 
1.25 

1.25 1.00 

or transcribed. 

b min. 
5.00 
4.75 
4.50 
4.25 
4.00 
3.75 
3.50 

rates 

begin - 

1951 
Subscriber to the NAB Radio Cede 

Media Code 4 211 5225 7.00 
Rocket Radio. Inc., Box 934, Fort Valley. Ga. 11030. Phone 912-825-5547. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Paul Reehling. 
Assistant Manager -Mary Jo Reehling. 
Commercial Manager -Bob Days. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1,000 w. days; 1150 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
None. Net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3b, 3d, 9a, 4c, 5, 6a, 7b. 8. 
Rate Protection: 10a. lla, 12e, 13a, 14a, 15b, 16. 
Basic Rates: 20e, 20b, 21e, 22a, 22b, 23e, 24b, 25c, 

26, 28b, 28c, 29a, 30, 339. 
Contracts: 40e, 42a, 92d, 44a, 45, 46. 47a. 
Comb.: Cont. Discounts: 60a, 60c, 60e, 601, 61e. 
Cancellation: 70b, 70d, 71a, 73a, 73b. 
Prod. Services: 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER ---Reed 4/16/65. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
26 ti 2.90 260 ti 2.00 
52 tl 2.80 500 ti 1.60 
104 ti 2.80 
Specified time extra 20%. 
30 sec: 80% of 1 -min. 

GAINESVILLE (3 AM; n FM) 
Hall County -Map Location D-9 

See SitDS consumer market map and data at begin- 
ning of the State. 

WDUN 
1949 

N,\ all 

Subscriber to the NAB Radio Code 
Media Code 4 211 5280 2.00 
Northeast Georgia Broadcasting Co., Box 25, 1102 

Thompson Bridge Rd.. N. E., Gainesville, Ga. 
30501. Phone 404-539-7331. 
STATION'S PROGRAMMING DESCRIPTION 

WDUN: Blocked programmed for general community 
interest. 
AIR PERSONALITIES handle all segments. Na- 
tional news at :55 followed on hour by local and 
state news. News headlines and weather on half hour 
plus mobile and beeper news reports. Middle-of-the- 
road popular music 7 stn -noon. Audience participa- 
tion women's appeal show 9-11 em. Gospel music 
5:30-7 em & 12:30-2 pm. Current hits remainder of 
day to 12M. SPORTS: major league baseball play- 
by-play, professional, college and high school football. 
Contact Representative for further details. Recd 
4/29/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -John W. Jacobs, Jr. 
Station Manager -Jim Martin. 

2. REPRESENTATIVES 
South. Southwest -Dora -Clayton Agency, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 

Directional. 
Operating schedule: 5:45 em -midnight weekdays; 6:30 
am -midnight Sun. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standardx apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a. Ila, 12a. 13a, 14e, 15b. 
Basic hates: 20b, 21e, 22b, 23a. 24c, 25e. 28, 27, 

28a, 29a, 30, 32a, 33a. 
Contracts: 40a, 92b, 94a, 45, 96, 97a, 48, 50, 51a. 
Comb.: Cont. Discounts: 80b. 60e, 601. Ola, 62b. 
Cancellation: 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Member: Northeast Georgia Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

En 5/1/68 -Reed 9/29/68. 
6. SPOT ANNOUNCEMENTS 

Plan A: Based on number of times in any 30 -day 
contract period. 

1 ti 13 ti 26 ti 52 ti 78 tl 104 tl 
5 sec 2.00 1.75 1.60 1.45 1.30 1.15 
10 sec 2.40 2.20 2.00 1.80 1.60 1.40 
30 sec 9.00 3.50 3.20 2.90 2.60 2.30 
1 min. 4.80 4.40 4.00 3.60 3.20 2.80 
Plan B: Based on number of times in any 13 -week 
contract period. 

26 tl 52 tl 104 01 156 tl 260 ti 312 ti 
5 sec 1.75 1.60 1.95 1.30 1.15 1.00 
10 sec..... 2.20 2.00 1.80 1.60 1.40 1.25 
30 sec 3.50 3.20 2.90 2.60 2.30 2.00 
1 min 4.90 4.00 3.60 3.20 2.80 2.50 
Plan C: Based on number of times in any 12 -month 
contract period. 

52x 156x 312e 624x 936x 1248x 
5 sec 1.60 1.45 1.30 1.15 1.00 .90 
10 sec 2.00 1.80 1.60 1.40 1.25 1.15 
30 sec 3.20 2.90 2.60 2.30 2.00 1.80 
1 min 4.00 3.60 3.20 2.80 2.50 2.25 

8. PROGRAM TIME RATES 
Plan A: Based on number of times in any 30 -day 
contract period. 

I ti 13 tl 28 tl 52 01 78 01 104 ti 
3 min. 7.00 6.00 5.50 5.00 4.50 4.00 
5 min 10.00 8.00 7.50 7.00 6.50 6.00 
10 min. 15.00 12.00 11.50 11.00 10.50 10.00 
1/4 hr 20.00 17.00 16.00 15.00 14.00 13.00 
1/2 hr 30.00 27.00 26.00 25.00 24.00 23.00 

1 hr 50.00 97.00 46.00 45.00 44.00 43.00 
Plan B: Based on number of times in any 13 -week 
contract period. 

26 ti 52 tl 104 ti 156 ti 260 01 312 ti 
3 min 6.00 5.50 5.00 4.50 4.00 3.50 
5 min 8.00 7.50 7.00 6.50 8.00 5.50 
10 min. 12.00 11.50 11.00 10.50 10.00 9.50 
1/4 hr 17.00 16.00 15.00 14.00 13.00 12.00 
1/2 hr 27.00 26.00 25.00 24.00 23.00 22.00 
1 hr 97.00 46.00 45.00 49.00 43.00 42.00 
Plan C: Based on number of times in any 12 -month 
contract period. 

52x 156x 312e 624x 936x 1248e 
3 min. 5.50 5.00 4.50 4.00 3.50 3.00 
5 min 7.50 7.00 6.50 6.00 5.50 5.00 
10 min. 11.50 11.00 10.50 10.00 9.50 9.00 
1/4 hr 16.00 15.00 14.00 13.00 12.00 11.00 
1/2 hr 26 00 25.00 24.00 23.00 22.00 21.00 
1 hr 46.00 45.00 94.00 43.00 92.00 41.00 

NAIS 

W D U N -FM 
1949 

©QFMf 
Subscriber to the NAB Radio Code 

Media Code 4 211 5281 0.00 
Northeast Georgia Broadcasting Co., Box 25, 1102 

Thompson Bridge Rd., N. E., Gainesville. Ga. 
30501. Phone 404-534-7331. 
STATION'S PROGRAMMING DESCRIPTION 

WDUN-FM: Programmed for adults. 
Middle-of-the-road popular music including film, 
showtunes, and standards. No announcer. Music 
Segued with 1 minute commercials every 10 minutes. 
National news at :55 followed by local and state 
news. Contact Representative for further details. 
Recd 8/4/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -John W. Jacoba, Jr. 
Station Manager -Jim Martin. 

2. REPRESENTATIVES 
South. Southwest -Dora -Clayton Agency, Inc. 

3. FACILITIES 
ERP 19 300 w.: 108.7 mc. 
Operating schedule: 5:45 am -midnight Mon thru Sat; 
6:30 am -midnight Sun. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection. IOe, lia, 12a, 13a, 14a, 15b. 
Basic hates: 20h. 21a, 22b, 23a, 24c, 25e, 28, 27, 

28a. 29a, 30, 32a, 33a. 
Contracts: 40a. 42b, 44a, 45, 46, 479, 48, 50. 51a. 
Comb.: Cont. Discounts: 60h. 60e, 601, 61a, 62b. 
Cancellation: 70c. 710, 72, 73a. 
Prod, Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

FR Rec'd 11/30/66. 
6. SPOT ANNOUNCEMENTS 

1 x 3.00 624 e 1.75 
52 x 2.75 936 x 1.60 
156 x 2.50 1248 x _..._... 1.21 
260 e 2.25 1560 z 1.00 
312 e 2.00 

7. PACKAGE PLANS 
SATUISATION ANNOUNCEMENT PLAN 

PER WK: 
1 wk 7 wk 13 wk 26 wk 52 wk 

6 ti _..._... 3.00 2.75 2.50 2.25 2.00 
10 ti 2.75 2.50 2.25 2.00 1.75 
20 t1 ..... _ ........ _.._.._ 2.50 2.25 2.00 1.75 1.50 
30 tl 2.25 2.00 1.75 1.50 1.25 
40 ti 2.00 1.75 1.50 1.25 1.00 
50 ti 1.75 1.50 1.25 1.00 1.00 

WGGA 
1941 

Subscriber to the NAB Radio Code 
Media Code 4 211 5335 4.00 
WGGA, Inc., 226 S. Main St.. Gainesville, Ga. 

30501. Phone 532-6211. 
STATION'S PROGRAMMING DESCRIPTION 

WGGA: Programmed for general interest. 
Emphasis on local news and audience participation 
features. 3 extended newscasts daily, 7:45 am, 12:15 
pm & 5:95 pm. Network and local news hourly at 
other times. 6-7 am country music, farm market 
and weather reports. 7-9 am current hits and stand- 
ards, interviews, comedy. 9-10 am telephone call -ins. 
10-I1 am network variety. 11 am -1 pm farm market 

reports, weather, country and gospel music. 1-4:30 
pm current hits, standards, information, swap shows. 
4:30-6:30 pm current hits and standards, traffic re- 
ports, weather. time. 0:30-8 pm standards, school 
news. special events, forums. 8-11 pm rock rhythm 
and blues, telephone call -ins. 11 pm -12M standards. 
SPORTS: live high school and college football and 
basketball, little league baseball. Contact Represen- 
tative for further details. Rec'd 2/1/68. 

I. PERSONNEL 
President -James L. Kirk, II. 
General Manager -A. O. Heiden. 
Operations Manager -James Hartley. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Southeastern -Busby, Finch and Woods, Inc. 

S. FACILITIES 
5,000 w. days, 500 w. nights; 550 kc. 

Directional -night only. 
Operating schedule: 6 am -midnight. EST. 

4. AGENCY COMMISSION 
15% on net time: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b. 9b, 4d. 5, 6a, 7b. 8. 
Rate Protection: 10a. ila. 12a, 13a. 14a. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a. 28a, 29a. 
Contracts: 400, 42b, 45, 46, 47a. 
Comb.; Cont. Discounts: 80b, 60k, 6lc, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective February 21. 1980. (Card No. 6.) 

Card received September 1, 1960. 
6. SPOT ANNOUNCEMENTS 

1 min. 20 sec. 1 min. 20 sec. 
1 time.... 7.50 6.00 156 times.. 5.50 4.40 

26 times.. 7.00 5.60 260 times.. 5.00 4.00 
52 times.. 6.70 5.30 312 times.. 4.80 3.70 

104 time. 6.00 4.60 
8. PROGRAM TIME RATES 

1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 
1 time.... 65.00 40.00 27.00 20.00 13.00 

13 times.. 61.75 38.00 25.65 19.00 12.35 
26 times.. 58.50 38.00 24.30 18.00 11.70 
52 times.. 55.25 34.00 22.95 17.00 11.05 
78 times.. 52.00 32.00 20.25 15.00 10.40 

104 times.. 48.75 30.00 18.90 14.00 9.75 
156 times.. 45.50 28.00 18.20 12.60 9.10 
260 times.. 42.25 26.00 13.50 11.00 8.45 
312 time. 39 on 24.00 12.95 10.60 8.20 

9. PARTICIPATING PROGRAMS 
Talent and production rates for all the above partic- 
ipating programs: 1.50 per 5 -minute program; 2.50 
per 1r .minute and 1/4 -hour programs. Announce- 
ment. at regetar cord rates shown above. 

10. SPECIAL FFATURES 
New. Service Charge -1/4 hour, 2.00. 
Talent charges: 10- or 15 -minute program 3.00 

GEORGIA 

WNRJ 
(formerly WLBA) 

1957 

N,11 

Media Code 4 211 5390 9.00 
Hall County Broadcasting Co.. 303 W. Washington 

St., Gainesville, Ga. 30501. Phone 532-6331, 32. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Ernest H. Reynolds. Jr. 
Sales Manager -5V. L. Savage. 

2. REPRESENTATIVES 
Atlanta -David Carpenter Company. 

3. FACILITIES 
5.000 w. days; 1560 kc. Non -directional. 
Operating schedule: Sunrise ta local sunset. EST. 

4. AGENCY COMMISSION 
None: All rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 9a. 5, Oa, 7a. 
Rate Protection: 15b. 
Basic Rates: 22b, 23a, 29a. 
Contracts: 40c, 46. 
Comb.; Cont. Discounts: 60a, 61b, 62b. 62e. 
Cancellation: 71a. 
Affiliated with KBS. 

TIME RATES 
ER 12/1/66 -Reed 3/9/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 see 

1 z 4.00 3.00 260 z....__..__. 2.75 1.75 
26 e 3.50 2.50 312 e 2.50 1.50 
52 x .................. 3.25 2.25 912 z..._......_ 2.25 _.... 
156 e 3.00 2.00 525 ...... 2.00 ... 

GLENNVILLE 
Tattnall County -Map Location F-8 

See SitDS consumer market map and data at begin- 
ning of the State. 

WKIG 
1961 

Media Code 4 211 5445 1.00 
Tattnall County Broadcasting Co., Inc.. Box 98, 226 

E. Bolton St., Glennville, Ga. 30427. Phone 01 4- 
3580. 3501. 
STATION'S PROGRAMMING DESCRIPTION 

WKIG: MUSIC: country and western 45%, current 
hits 45%, gospel music 10%. 
NEWS: on hour featuring local interest, state, na- 
tional and international, with 3 local newscasts daily. 
SPORTS: news throughout day with 30 min sports- 
cast on Fri and Sat, highlighting weekend sports. 
Contact Representative for further details. Recd 
11/20/67. 

I. PERSONNEL 
Tres. Gang Mgr. -Don P. Cobb. 
Program Director -Andy Perkins. 
ISookkeeper-Judy Cobb. 

3. FACILITIES 
1,000 w.; 1580 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL RATE POLICY 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
ER 4/1/66-Rec'd 3/31/66. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x I04x 260x 300x 

1 min 3.20 2.95 2.70 2.20 1.95 1.70 1.50 
8. PROGRAM TIME RATES 

Ix 13x 26x 52x 104x 260e 300e 
1 hr 45.00 40.00 35.00 30.00 25.00 22.50 20.00 
1/2 hr 31.00 23.50 16.50 15.00 12.00 11.50 11.00 
1/4 hr 15.50 12.50 9.00 8.00 6.00 5.75 5.50 
5 min 6.25 5.75 5.25 4.75 4.00 3.75 3.25 

GRIFFIN (3 AM; 1 FM) 
Spalding County -Map Location C-6 

See Stt115 consmmer market map and data at begin- 
ning of the State. 

WGRI 
1960 

Modern Country 

Subscriber to the NAB Radio Code 
Media Code 4 211 5500 3.00 
Mid West Georgia Broadcasting Corp., Box 156, 

110-1/2 North Hill St., Griffin, Ga. 30223. Phone 
228-8496. 
STATION'S PROGRAMMING DESCRIPTION 

WORI: Programmed for general interest. 
MUSIC: country and western 95%, gospel 5%. AIR 
PERSONALITIES handle all segments and taped 
commercials by them are interchangeable. NEWS: 
5 min on hour, 2 min on half hour, features local 
90%, state 90%, end national and International 20%. 
15 min news at 5:30 am, 8 am, noon & 5 pm. 
Ladies' show at 11 am featuring homemaking. 
fashion information, etc. Show at 12:15 pm features 
tips on suburban living. SPORTS: 7:95 am & 5:15 
pm daily. Air personalities available for remote 
broadcasts. Active in community affaire. Contact 
Representative for further details. Rec'd 7/19/67. 

I. PERSONNEL 
General Manager -John F. Biery. 
Program Director Stanley Watson. 
Commercial Manager -Thomas Nixon. 

2. REPRESENTATIVES 
Dora -Clayton Agency. Inc. 

3. FACILITIES 
1.000 w. days; 1410 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 3d. Oa. 
Basie Rates: 22e 24e. 
Comb.; Cont. Discounts: 60a. 
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GEORGIA 
Griffin -W G R I -Continued 

TIME RATES 
Eff 4/1/68-Rec'd 3/27/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 5tl 10 ti 20tI 30+ 
1 min _.... 2.50 2.25 2.00 1.65 1.40 
30 see, flat.._ .................._..._..._...._.._...--...___..__._ 1.00 
10 sec or 20 words (minimum 10 per wk)._.___. .75 

8. PROGRAM TIME RATES 
PER WK: I hr 1/2 hr 1/4 hr 5 min 
1 92.35 17.65 9.41 5.88 
3 ti.__._.._..._..-...-.._.._.__ 14.12 7.65 4.71 
5 tl..-.._....._.._.__.____ 9.91 6.47 4.12 

WHIE 
1952 

Media Code 4 211 5555 7.00 
Teleran. Inc., Box 971. Newnan Hwy., Griffin. Oa 

30223. Phone 227-9451. 
I. PERSONNEL 

General Manager -Fred L. Watkins. 
2. REPRESENTATIVES 

Continental Radio Bales. 
Southeastern -Bernard I. Ochs Co. 

S. FACILITIES 
0.11u0 w. days: 1320 kr. 
Operating schedule' 5:00 a.m. to local minuet daily. 
EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, Sb, 4a. 4d. 5, 6a. 
Rate Protection: 10a. lia. 12a, 13a, 14a, 15a. 15b. 
Baste Rates: 21b. 22b, 23a, 24b, 26, 28a, 

32a. 
28c, 29a. 

Contracts: 40a, 44a, 99b, 45, 46, 
51b, 51e. 

97a, 48, 49, 51a, 

Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60g, 61b, 
62b. 62d. 

Cancellation: 70b, 70e. 71b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective June 30. 1956. 
Rates received July 28. 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 30 

min. min. min. sec. 
9.00 7.85 4.50 8.35 
8.75 7.60 4.30 3.15 
8.50 7.35 4.10 2.95 
8.25 7.15 3.90 2.75 
8.00 6.85 3.70 2.55 
7.75 8.80 3.50 2.35 
7.50 6.35 3.80 2.15 
7.25 6.15 3.10 1.95 
7.00 5.85 2.90 1.75 
or programs, accepted 

I time.... 45.00 27.00 13.50 
26 times.. 43.00 25.25 13.00 
52 times.. 41.00 23.50 12.50 
78 times.. 39.00 21.75 12.00 

156 times.. 37.00 20.00 11.50 
280 times.. 35.00 18.75 11.00 
312 times.. 33.00 17.00 10.50 
520 times.. 30.00 15.25 10.00 
780 times.. 26.25 13.50 9.50 
Transcriptions. announcements 
at no additional charge. 

WKEU 
1994 

Media Code 4 211 5610 0.00 
Radio Station WEEU, Box 1001. Griffin. Gs. 30223. 

Phone 404-277-5507. 
I. PERSONNEL 

Ma.eger--A. 00.. Marshall Jr. 
Commercial Manager -W. F, Westmoreland. 
Program Director -Allen W. Marshall, III. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 5:45 am -11:15 pm. EST. 
Simulcast at night. Programs separate daytime. 

4. AGENCY COMMISSION 
None; agencies add commission to rate shown. 

5. GENERAL RATE POLICY 
Affiliated with KBS and MBS Radio Networks. 

TiME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 1/68 -Reed 2/7/68. 
6. SPOT ANNOUNCEMENTS 

260x 312x 520x 1040x 
Sta. Brk 1.60 1.50 1.40 1.35 

7. PACKAGE PLANS 
PER WK: Open 5ti 10tí 15 ti 20t1 3001 
Ea 2.30 2.00 1.70 1.60 1.55 1.45 

TIME SIGNALS -LIMIT 15 WORDS 
100 per wk 75.00 50 per wk..._ 45.00 

EXTENDED TIME SIGNALS -LIMIT 50 WORDS 
10Oä 75 tI 50tí 25tí Per wk. 100.00 82.50 60.00 32.50 

WKEU-FM 
1968 

Media Code 4 211 5611 8.00 
Radio Station WEED, Box 1001, Gri®n, Ga. 30223. 

Phone 404-277-5507. 
1. PERSONNEL 

Manager -A. W. Marshall. Jr. 
Commercial Manager -W. P. Westmoreland. 
Program Director -Allen W. Marshall. III. 

S. FACILITIES 
ERP 3,000 w. (vert.). 3,000 w. (borin.): 97.7 mc. 
Operating schedule: 5:45 am -11:15 pm. EST. 
Simulcast at night. Programs separate daytime. 

4. AGENCY COMMISSION 
None: agencies add commission to rate shown. 

5. GENERAL RATE POLICY 
Affiliated with ERS and MRS Radio Networks. 

TIME RATES 

Rates are identical to WKEU. See that listing. 

HARTWELL 
Ilart County -Map Location E-4 

See SRDS consumer market map and data at begin 
oing of the State. 

WKLY 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 211 5665 4.00 
WELT Broadcasting Co., P. 0. Box 666, Hartwell. 

Ga. 30693. Franklin 6-2233. 
I. PERSONNEL 

Owner & President -Max G. Mender. 
Gen'l Mgr. & Salesman -Burch T. Griffin. 
Assistant Manager -Jean Vickery. 

3. FACILITIES 
1.000 w. days; 980 kc. Non -directional. 
Operating schedule: Sunrise to local sunaet. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3e. 4b. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a. 14a. 
Basic Rates: 20b, 21a, 21d, 22b, 23a, 24a, 25a, 28. 

28b, 28c. 
Contracts: 40a. 44b. 48. 47a. 
Comb.; Cont. Discounts: 61a. 
Prod. Services: 80, 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective June 1. 1958. 

Rates received June 16. 1959. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min 
1 time.... 50.00 28.00 15.00 9.00 4.00 

13 times.. 47.50 27.00 14.00 8.50 3.75 
28 times.. 45.00 25.00 13.00 8.00 3.50 
39 times.. 42.50 22.00 12.00 7.50 8.25 
52 times.. 38.00 20.00 11.00 ton 8.00 

104 times.. 34.00 16.00 10.00 6.50 2.75 
156 times.. 30.00 16.00 9.00 6.00 2.50 
260 times.. 20.00 14.00 8.00 5.00 2.25 
312 times.. 20.00 12.00 7.00 4.00 2.00 

HAWKINSVILLE 
Pulaski County -Map Location D-8 

See SRDS consumer market map and data at begin 
oing of the State. 

WCEH 
1952 

Subscriber to the NAB Radio Code 
Media Code 4 211 5720 7.00 
Tri -County Broadcasting Co.. Box 489, Hawkinsville, 

Ga. 31036. Phone 893-3381. 
Other Studios: Cochran and Eastman, Ga. 

I. PERSONNEL 
General Manager -James D. Penwell. 
Sales Manager -D. Rivers Jackson. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
500 w. days; 610 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, Sa. 4a, 5, 6b, 7b, 8. 
Irate Protection: 10e. Ile. 12e, 13e. 14e, 15b. 
Basic Rates: 20b. 211, 22a, 23a, 24a, 24e, 25a, 26. 

27, 28b, 20h. 30. 33e. 
Contracts: 40a, 41, 42a, 43, 94a, 45, 47e, 48. 49. 

51b. 
Comb.: Cont. Discounts: 60a. 61c. ßla. 
Cancellation: 70b. 7od. 71a. 72, 73a. 
Prod. Services: 81. 82. 
Affiliated with ERS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Hates effective August 1, 1959. (Card No. 4.) 

Card received February 22, 1960. 
6. SPOT ANNOUNCEMENTS 

2 4 13 wka. 
Per week: wk. wks. wka. or more 

1 time. 3.45 3.40 9.35 3.25 
3 times 3.20 3.15 3.10 3.00 
6 times 3.10 3.05 8.00 2.90 

12 times 2.95 2.00 2.85 2.75 
18 times a.85 2.80 2.75 2.65 
24 times 2.75 2.70 2.65 2.55 
30 times 2.65 2.80 2.55 2.45 
20 second announcements, minimum of 30 per week. 
1.60. 
10 second announcements, minimum of 80 per week, 
1.06. 

HAZLEHURST 
Jeff Davis County -Map Location E-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WVOH 
1982 

Subscriber eo the NAB Radia Code 
Media Code 4 211 5775 1.00 
Jeff Davis Broadcasters. Inc., Box 157, Hazlehurst. 

Ga. 31539. Phone 375-4511. 
I. PERSONNEL 

Pres., Sta. & Prog. Dir. -John Hulett. 
Gen'l & Sales Mgr.-Wimley Waters. 

3. FACILITIES 
509 w.: 920 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION Ise on time: no rash discount. 
5. GENERAL ADVERTISING See coded regulations 

General: la. 3a, 3h. 9b. 4d. 6a. 
Rate Protection: 10h, 11h. 12b, 13b, 14b. 
Basic Rates: 22a. 23a, 26, 28b. 
Contracts: 40a, 42a, 46. 
Comb.; Cont. Discounts: 80a. 62b. 
Cancellation: 73a. 

TIME RATES 
Eft 2/1/68 -Reed 2/26/68. 

6. SPOT ANNOUNCEMENTS 
1 min, flat _..____.........._...._... 2 

8. PROGRAM TIME RATES 
1/2 hr..._ ._..._ 16.00 10 min...... -. 5.00 
1/4 hr..._......_ _.._... 8.60 5 min ._.____ 3.00 

HINESVILLE 
Liberty County -Map Location 11-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGML 
1958 

Media Code 4 211 5830 4.00 
Liberty Broadcasting Co., Inc., Box 15, Minesvilb 

Ga. 31313. Tr 6-3599. 
STATION'S PROGRAMMING DESCRIPTION 

WGML: Program middle-of-the-road music combined 
with block presentation of country and western, re- 
ligious, and ethnic topics. AP news and local news. 
Contact Representative for further details. Rec'd 
12/12/67. 

I. PERSONNEL 
General Manager -Charles J. White. 
Program Director -Martha White. 

3. FACILITIES 
250 w. days: 990 lee. Non -directional. 
Operating schedule: Sunrise -local sunset. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, Sa, 3h, 4b, 4d. 5, 6a. 
Rate Protection: 10b, 11b. 
Basic Rates: 20a, 23a, 24a, 24b, 28b, 29a. 
Contracts: 40a. 46, 47a, 48. 
Comb.; Cont. Discounts: 60k, 61a. 61b. 
Cancellation: 73a. 
Affiliated with NAS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 6/1/66 -Reed 8/29/68 
6. SPOT ANNOUNCEMENTS 

1 -MINUTE ANNOUNCEMENTS 
1 x 4.00 104 x ._....___ 3.00 
13 x 3.75 280 z...__-.._._.._.... 2.00 
52 x 3.50 
30 -second spots. each..._..__.......-.._.-_ 1.00 

10. SPECIAL FEATURES 
Network News -1 min, non-commissioned 2.50 

JACKSON (1 AM; 1 FM) 
Butts County -Map Location C-6 

See SRDS consumer market map and data at beginning 
of the State. 

WJGA 
1967 e 

Media Code 4 21i 5850 200 
Central G. A. Broadcasting Corp., Box 3878, Jackson, 

Ga. 30233. Phone 404-775-3151. 
I. PERSONNEL 

President -R. P. Shepard, Jr. 
Gen'l & Sta. Mgr. -Herbert Shepard. 

3. FACILITIES 
1,000 w.; 1540 ke. Non -directional. 
Operating schedule: sign -on -local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
WI GA- F M. 

4. AGENCY COMMISSION 
15/0 time only: net 30 davo. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3a, 3h, 5, 6a, 8. 
Rate Protection: 15h. 
Basie Rates: 20a, 201, 21a, 21b, 24b, 24c, 25a, 26, 

28h. 28e, 29a, 29b, 30. 
Contracts: 44a, 47a, 51a, 51b. 
Comb.: Cont. Discounts: 60a, 61e. 
Cancellation: 71a. 73h. 
Prod. Services: 80, 82. 
Affiliated with MRS. ERR. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 3/67 -Reed 11/16/87. 
6. SPOT ANNOUNCEMENTS 

PER WK: Itl 10 ti 20tí 95t1 50 ti 
1 min. 2.00 1.75 1.50 1.30 1.20 
30 see 1.50 1.30 1.15 1.00 .90 
15 sec 1.00 .90 .80 .70 60 
PER YR: 260x 520x 1040x 1560x 

1 min. L50 1.95 1.20 1.00 
30 sec 1.15 1.00 .90 .75 
15 sec. .80 .70 .60 50 

8. PROGRAM TIME RATES ix 52x 156x 312x 
1 hr _......._..._.__........ 30.00 25.00 22.50 20.00 
1/2 hr _ 20.00 17.00 15.00 12.00 
1/4 hr 12.50 10.00 7.00 5.50 
5 min..-.....__......_ 4.50 3.75 3.00 2.50 

WJ G A -FM 
1968 

'V 13 

Media Code 4 211 5865 0.00 
Central G. A. Broadcasting Corp., Box 3878, Jackson, 

Ga. 30233. Phone 404-775-3151. 
I. PERSONNEL 

President -R. P. Shepard. Jr. 
Gen'l & Sta. Mgr. -Herbert Shepard. 

3. FACILITIES 
ERP 3.000 w .(horiz. & vert.) : 92.1 mc. 
Operating schedule: 6 am -10 pm. EST. 
Partial simulcast operation. Operated separately local 
sunset -10 pm. For simulcast facilities see WJGA. 

4. AGENCY COMMISSION 
15/0 time only: net 30 days. 

5. GENERAL ADVERTISING See ended regulations 
See WJGA listing for coded regulations. 

TIME RATES 

Rates are identical to WJGA. See that listing. 

JESUP (1 AM; 1 FM) 
Wayne Comity -Slap Location F-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLOP 
1949 

media Code 4 211 5885 8.00 
Wayne Broadcasting, Inc., Jesup, Ga. 31545, Phone 

912-427-3711. 
STATION'S PROGRAMMING DESCRIPTION 

WIMP: MUSIC: basic country and western with 
blocks of gospel and rhythm and blues. Rec'd 7/25/88. 

I. PERSONNEL 
General Manager -Emery T. Evans, Jr. 
Commercial Manager -Lee Edwards. 
Prom. Mgr. & Snorts Dir. -David Bailey. 

2. REPRESENTATIVES 
Contact Station Manager direct. 

3. FACILITIES 
5.000 w. days; 1370 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
Partial simulcast operation. Simulcast 9.11 am & 
S-7 pm. For non.simulcast facilities see WLOP-FM. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5, 6a, 7b. 
Rate Protection: 10a, 11a. 12a, 13a. 14a, 15a, 15b. 
Basic Rates: 206, 21b, 21d, 22b, 23a, 24b, 26. 28b, 

28e, 29b, 30. 
Contracta: 40a, 44a, 45, 46, 47a, S1b. 
Comb.; Cont. Discounts: 60a. 60e. 60f, 601, 61a. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 11/1/85 -Reed 7/24/88. 
6. SPOT ANNOUNCEMENTS 

Ix 19x 26x 52x 104x 156x 312x 
1 min 4.00 3.50 3.00 2.50 2.30 2.20 2.10 
30 sec 3.00 2.50 2.10 1.80 1.70 1.60 1.50 
Guaranteed time, extra 20%. 

7. PACKAGE PLANS 
SPECIAL PACKAGES 

I min 30 see 
1000 x 1.80 1.40 
2000 x 1.50 1.20 

8. PROGRAM TIME RATES 
lx 13x 26x 52x 1511x 312x 

1 hr 50.00 40.00 35.00 30.00 27.50 25.00 
1/2 hr 30.00 25.00 20.00 18.00 16.00 14.00 
1/4 hr 20.00 15.00 12.50 11.00 9.00 8.00 
10 min. 15.00 12.50 10.00 8.00 7.20 6.00 
5 min 7.00 6.00 5.00 4.00 

10. SPECIAL FEATURES S 
1x rate includes production tees ana tine margea. 

AM/FM COMBINATION RATES 
Simulcast hours 2% discount. 

W L 0 P -FM 
1968 

Media Code 4 211 5886 6.00 
Wayne Broadcasting. Inc., Box 647, U. S. Hwy. 82. 

S., Jesup, Ga. 31545. Phone 912-427-3711. 
I. PERSONNEL 

President -Lem Jay Clark, Jr. 
Vice-Pres. & Gen'l Mgr. -Emery T. Evans, Jr. 
Commercial Manager -Lee Edwards. 

3. FACILITIES 
ERP 3,000 w. (horiz. & vert.); 105.5 mc. Stereo. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Operated separately 6-9 
am, II am -5 pm & 7 pm -midnight. For simulcast 
facilities sea WLOP. 

4. AGENCY COMMISSION 
15/0. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See 1VLOP hating for coded regulations. 
Affiliated with American Entertainment. Neto ork. 
For combination rates see WIMP. 

TIME RATES 

Rates are identical to WLOP. See that listing. 

LA FAYETTE 

WLFA 
1934 

Media Code 4 211 5940 1.00 
Radio Dixie, Inc., Box 629, LaFayette, Ga. 30728. 

Phone 404-638-3276. 
STATION'S PROGRAMMING DESCRIPTION 

WLFA: Programmed for general interest. General 
popular music all segments except as otherwise 
stated. Network news on hour and half-hour. Local 
news 5 times daily. Specialty segments: 6-7 am 
(except Sun), agriculture news and markets, gospel. 
country and western music. Noon -1 pm (except Sun) 
agriculture news and markets, farm and home fea- 
tures, stock market news: organ music 25 min pre- 
ceding sign -off. 1:05-1:30 pm M -Sat gospel music. 
1:35-3 pm M -Sat country and western music. 3:05-4 
pm M -Sat semt-classical music. Sun 7 hours live 
gospel programs. Taped high school football and live 
college football. Announcements of area interest. 
weather information and time broadcast throughout 
the day. Read 7/17/67. 

I. PERSONNEL 
President -J. A. Oallimore. 
General Manager -C. W. Gwyn. 

2. REPRESENTATIVES 
Contact Station Manager direct. 

3. FACILITIES 
5,000 w. days; 1590 kc. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset. 

4. AGENCY COMMISSION 
15%: no rash discount. 

5. GENERAL ADVERTISING See coded rentiationa 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3h. 3d, 9b, 4d, 5, Ba, 7b, 8. 
]Late Protection: 15b. 
Basic ltates: 20b. 21a, 21c. 22b, 23a, 246, 25a, 28h. 

28c, 29a. 
Contracts: 40a, 42a, 42c, 43, 44a, 45, 46, 47c, 48, 

51a. 51b. 
Comb.: Cont. Discounts: 60h. 60e, 61a. 
Cancellation: 71a, 72. 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective January 1, 1964. 
Rates received January 7, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min (1 1 min () 

I ti 5.00 4.00 78 ti.. _ 4.10 3.10 
13 ti 4.75 3.75 104 ti...__.._ 4.00 3.00 
28 ti 4.50 3.50 156 tl..._......... 3.90 2.90 
39 ii..._....._ 4.40 3.40 260 ti 3.80 2.80 
52 ti 4.30 3.30 312 ti..._ 3.50 2.50 
6.5 ti 4.20 3.20 824 ti 3.25 2.25 (t 30 -seconds or less. 

(This listing continued on next page) 

Walker County -Map Location A-3 
See SRDS consumer market map and data at begin- 
ning of the State. 
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La Fayette -W L F A -Continued 
8. PROGRAM TIME RATES 

1 ti 
1 hr 1/2 hr 1/4 hr 5 min 

60.00 
57.50 

32.50 
31.25 

17.50 10.00 
16.50 9.00 

-.. -.._.._._ 
13 ti... _.. 
26 U ...._....__._. 55.00 30.00 15.50 8.50 
39 tl_._..-.._ ................... 52.50 28.75 14.50 8.00 
52 50.00 27.50 14.00 7.50 
65 ... 47.50 26.25 13.50 7.00 
78 U.... .. 45.00 25.00 13.00 6.75 

23.75 12.50 6.50 
156 tL__._....__..-.._., 40.00 22.50 12.00 6.25 
260 t1.._ _......-....-. 37.50 21.25 11.00 6.00 
312 tL _.._._.... 35.00 20.00 10.00 5.50 
624 tl...._.._.____»..»....._.... 30.00 15.00 8.00 5.00 

LA GRANGE l2 AM; 1 FM) 
Troup County -Map Locatloa B-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLAG W LAG -FM 
1941 1947 

Subscriber to the NAB Radio Code 
Media Code 4 211 5985 5.00 
La Grange Broadcasting Co., Box 1429, WLAG Bldg.. 

304 Broome St., La Grange, Ga. 30240. Phone 
404-882-3505. 
STATION'S PROGRAMMING DESCRIPTION 

WLAG: Programmed for general interest. 
5-9 am local news coverage, variety music, time, 
weather. 9 am -noon for housewives, with woman's 
show at 11:15 am. Noon -1 pm farm features and 
news. 1-2 pm news, standard music. 2-3 pm country 
and western. 3-4 pm middle-of-the-road music. 4-6 
pm top rock music. 6 pm -12M news and music, with 
major league baseball and college and high school 
football and basketball. NEWS: hourly and on half 
hour, except during aporta events. Recd 8/1/67. 

I. PERSONNEL 
General Manager -Edwin blullinax. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 5:00 am -midnight. EST. 
FM FACILITIES: 
ERP 29.588 w.; 104.1 mc. 
Operating schedule: 1:00 pm -midnight. 
Antenna ht. -180 ft. above average terrain. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 9a, 4d, 5, 6a, 8. 
Rate Protection: 10a. ila, 12a. 13a, 14a. 
Basie Rates: 20b, 21a, 23a, 24b, 25a, 26, 28a, 28e, 

29a. 
Contracts: 40a, 43, 44b, 45, 46, 47a, 51a. 
Comb.; Cont. Discounts: 60a. 61a. 
Cancellation: 70e. 70d. 71a, 72. 
Prod. Services: 82. 
Affiliated with MBS and ERS Radio Networks. 
FM rates are 5u% of AM rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf -Reed 3/30/66. 
6. SPOT ANN01NMIENUTE 

OR LESS 
1 ti..._...._..-_ 9.00 104 U.-._..._ 2.60 
13 t1........_..._...M». 2.90 156 ü..__..- 2.50 
26 ü_..___.-........_».._ 2.80 312 2.40 
52 ü....._.._..... 2.70 624 ti. .._....._._ 2.20 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr IO min 5 min 

1 x._ 40 24 16 12 8 
DISCOUNTS 130- 5% 52e-15% 156e-25% 

26x-10% 104x-20% 260x-30% 

WTRP 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 211 6050 8.00 
Chattahoochee Broadcasting Co., Ltd.. New Franklin 

ltd.. LaGrange, Ga. 30240. Phone 404-889-9877. 
I. PERSONNEL 

Gen. 512r. & Partner -Byron H. Hurst. 
Bus. Mgr. & Partner -Frank E. Hurst. 
Coral Mgr. & Partner -Julian P. Hurst. 

2. REPRESENTATIVES 
Southeast -Dora -Clayton Agency, Inc. 

3. FACILITIES 
1.000 w. days: 620 ke. Non -directional. 
Operating schedule: 5:00 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 213. 3c. 4a, 4d. 5. 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 15h, 16. 
Basie Rates: 20b4 21a, 21b, 21c, 22h, 23a, 24b, 25a, 

26. 28a, 28c, 29a. 
Contracts: 40e, 44b. 46. 47a. 51a. 
Comb.: Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 70a, 70d. 71a, 72. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 NIT 2/1/66 -Reed 4/18/66. 
6. SPOT ANNOUNCEMENTS 

I min () I min (a) 
1 e. 3.00 2.40 156 x . 2.50 2.00 
13 x 2.90 2.30 312 z 2.40 1.90 
26 x. 2.80 2.25 624 z. .__ 2.30 1.75 
52 z......-_.._... 2.70 2.15 1040 i.._ 2.10 1.65 
104 x. 2.60 2.10 

(5) 30 sec or less. 
8. PROGRAM TIME RATES 

I hr I/2 hr 1/4 hr 5 min 
1 x.._......_.._...._.._.._........... 90.00 24.00 15.00 7.50 
18 2. 37.00 22.50 14.00 7.00 
26 0..._ 34.00 21.00 13.00 6.50 
52 z 31.00 19.50 12.00 6.00 
104 x......._...._......_.........._ 28.00 18.00 11.00 5.50 
156 z 25.00 16.50 10.00 5.00 
312 z._ _-_... 14.00 9.00 4.50 
624 z.___....._...._...._ _._.» _._.-. 8.00 4.00 

LAWRENCEVI LLE 
Gwinnelt County -Map Location C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLAW 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 211 6105 0.00 
Radio Gwinnett, Inc.. 829 Crogan St., N. E., Law- 

renceville. Ga. 30245. Phone 843-2222. 
1. PERSONNEL 

President -Stephens B. McGarity. 
Vice-Pres. & Gen'l Mgr. -Robert J. McGarity. 
Secretary -Mrs. Jean Oradick. 

S. FACILITIES 
1.000 w. days; 1360 kc. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 
Contracts: 40a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective January 8, 1959. 
Rates received January 23. 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 

hr. hr. hr. min. min. min. 
1 time.-.._ 45.00 27.00 15.00 13.00 8.00 8.50 

13 times.... 43.00 25.50 14.00 12.00 7.50 3.25 
26 times.... 41.00 24.00 13.00 11.00 7.50 3.00 
52 times.... 38.00 22.00 12.00 10.00 6.50 2.75 

104 times.... 35.00 19.50 11.00 9.00 6.00 2.50 
156 times.... 30.00 17.00 10.00 8.00 5.50 2.25 
260 times.... 25.00 14.90 9.00 7.00 5.00 2.00 
312 times.... 20.00 12.00 8.00 6.00 4.50 1.75 

LOUISVILLE 
Jefferson County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPEH 
1960 

Subscriber to the NAB Radio Cede 
Media Code 4 211 6160 5.00 
Peach Broadcasting Co.. Inc., Box 147, Louisville, 

Ga. 30434. Main 5-7248. 
I. PERSONNEL 

President -Bradley L. Williamson. 
General Manager-Ottls G. Stephens. 

3. FACILITIES 
1.000 w. days; 1420 ke. Non -directional. 
Operating schedule: 6:00 a.m. to local statseL EST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a. 3h. 4a, 9d, 5. 6a, 7h, 8. 
Rate Protection: lOb. 11h, 12h, 13h, 14b. 
Basic Ratos: 22a. 23a, 2464 28a, 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 81a, 61b, 81e, 62b, 62e. 
Cancellation: 70a, 70e. 71a, 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received May 26. 1961. 

Rev (Ann.) rer'd November 6. 1931. 
6. SPOT ANNOUNCEMENTS 

1 min. 90 sea Time 
or less or less Signals 

1 time 4.00 2.50 2.00 
26 times 3.50 2.20 1.75 
52 times 3.00 1.90 1.45 

104 times 2.60 1.65 1.20 
156 times ... 2.20 1.45 1.05 
260 times._._._ ..... 1.90 1.25 .85 
312 times.... ... _-._ 1.60 1.15 .70 
624 rimes .... 1.50 1.05 .55 

1.000 times _. 1.35 1.00 .35 
8. PROGRAM TIME RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. 
1 time 30.00 18.00 10.00 6.00 

26 times..._ 28.50 17.10 9.50 5.70 
52 times 27.00 16.20 9.00 5.40 

104 times 25.50 15.30 8.50 5.10 
156 times 24.00 14.40 8.00 4.80 
260 times..__.._ 21.00 12.60 7.00 4.20 
312 times.... 18.00 10.80 6.00 3.60 
624 times 15.00 9.00 5.00 8.10 

1.000 times...... - 12.00 8.00 4.00 2.50 

LYONS 
Toombs County -Map Location F-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBBT 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 211 6215 7.00 
Coihna Corporation of Georgia. 389 N. Victory Drive. 

Lyons, Ga. 30436. Phones 526-8122 & 8123. 
Studio: North Vi^.tory Drive, 1 mile NW of U. S. 

Highway No. 1 and 280. Lyons. Ga. 
I. PERSONNEL 

President -Frank K. Graham. 
Vice-Pres. & Gen', Mgr. -Joe Duggan. 
Commercial Manager -Millard Gamy, Jr. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Regional -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1340 be. 

Non -directional. 
Operating schedule: 0:00 a.m. to 10:00 p.m. EST 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
Contracte: 40a. 
Affiliated with MRSI 

Radi o 
Network. 
TES 

NATIONAL AND LOCAL RATES SAME 
Eff 1/1/67-Rec'd 11/11/66. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 252 50x IOOx 200x 900+ 
1 min 3.00 2.50 2.25 2.00 1.75 1.50 
30 sec: 1/2 of 1 -min. 
Limited to 100 words live copy or 1 minute tran- 
scribed. 

8. PROGRAM TIME RATES 
PER WK: I tl 12 ti 25 ti 504- 
5 min 6 5 4 3 
1/4 hr._-.._ 9 8 7 6 
1/2 hr _...... _ 15 14 13 12 
Consecutive and uninterrupted. 

MACON (6 AM; 2 FM) 
Bibb County -Map Location D-7 

See SUDS consumer market asap and data at begin- 
ning of the State. 

WBML 
1940 

The Eastman Station 

® mom 
Media Code 4 211 6270 2.00 
Middle South Broadcasting Co., Drawer B. 847 River- 

side Dr., Macon, Ga. 31202. Phone 912-743-5454. 
I. PERSONNEL 

Gen'l & Com'I. Mgr. -George W. Patton. 
2. REPRESENTATIVES 

Robert E. Eastman & Co., Inc. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1240 ka. 
Non -directional. 

4.OAGENCY COMMISSION 
24 hours dally. EST. 

1511 tiare only (1tt days). 
5. GENERAL ADVERTISING See Boded regulations 

General: 4a, 9d, 5. Oa, 7h, 8. 
Rate Protection: 10h, 11h, 1213, 13h, 14h, 15b, 16. 
Basic Rates: 20b, 21a, 22h, 23a, 24c, 25a, 28a, 29a, 

32a. 33a. 
Contracts: 40a, 42b, 42d, 44a, 45, 46, 47a, 48. 49, 

50, 51a. 
Comb.; Cont. Discounts: 60a. 60e, 601. 61b, 02h, 62d. 
Cancellation: 70a, 70e, 71a, 72, 736. 
Prod. Services: 80. 82. 
Affiliated with Eastman Network. 

TIME RATES 
ER 3/1/67 -Reed 2/27/67. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

(Mon thru Sat 6-9 am & 4-7 pm) 
PER WK: Iii 6ti I2t1 18 t 
1 min._...._.._.._.._......__ 18.00 15.00 12.00 _... 
30/20 sec 14.40 12.00 9.60 -.. 
10 sec 9.00 7.50 6.00 - 

HOUSEWIFE TIME 
(Mon thru Bat 9 am -4 pm & 7-10 pm) 

1 min. ..... ____________ 15.00 13.00 11.00 9.00 
30/20 sec._._...__..-__..__ 12.00 10.40 8.80 7.20 
10 sec..._ ..... .-........... _...._. 7.50 6.50 5.50 4.50 

ALL OTHER TIMES 
(Mon thru Sat 10 pm -midnight; Sun 7 am - 

midnight) 
1 min._...___._.__.._...._ _._ 9.00 8.00 7.00 
30-20 see. _ 7.20 6.40 5.60 
10 sec....._-...........-...-...- _ 4.50 4.00 3.50 
Minimum wkly ached of 6 1 -min spots 6 am -12 mid. 
Mon -Sun necessary to maintain consee wk advertising. 

7. PACKAGE PLANS 
FAMILY PLAN 

6 spots from 6-9 am Mon thru Sat. 
6 spots from 4-7 pm Mon thru Sat. 
4 spots from 7-10 pm Tues thru FrL 
4 spots from 9 am -4 pm Sat. 
4 spots from noon -6 pm Sun. 
24 spots Der wk. ea._..__.._ 9 

PERSONALITY PLAN 
MON THRU SUN: 
7 spots from 6-9 am. 7 spots from 6-9 pm. 
7 spots from 9 am -noon. 7 mote from 9 pm -mid - 
7 spots from noon -3 pm. night. 
7 spots from 3-6 pm. 
42 1 -min spots, per wk, ea._._»-.. 7 

8. PROGRAM TIME RATES 
5 minutes -l -1/2x applicable 1 -min rate. 

CONSECUTIVE WEEK DISCOUNTS 
26 wka-4% 52 wks-8% 
Not applicable on Family & Personality Plans. 

WCRY 
1957 

R A B 

Media Code 4 211 6325 4.00 
Middle Georgia Broadcasting Company, Lanier Plaza, 

Drawer 900, Macon, Ga. 31202. Phone 912-746- 
6286. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Ben G. Porter. Jr. 
Commercial Manager -Robert L. Spitler. 

2. REPRESENTATIVES 
Hal tt'atton & Company. Inc. 

9. FACILITIES 
250 w. days; 900 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3h, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12h. 13b. 
Basic Rates: 20a. 22a, 23a. 25a, 26, 28a, 29a. 
Contracts: 40a, 42b, 45, 46, 475. 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with MRS Radio Network and NAS Radio 
Network. 

TIME RATES 
Rates effective January 27, 1964. 

Rates received June 19, 1964. 
6. SPOT ANNOUNCEMENTS 

1 -minute. 
1 time_....___ 7.50 104 times. 6.71 

26 times.__....._...._ 7.25 260 times. 6.25 
52 times..__....___. 7.00 812 times 6 00 

20 -seconda -70% of 1 -minute rate. 
10 -seconds -50% of 1 -minute rate. 

GEORGIA 
7. PACKAGE PLANS 

(1 -minute) 
Per week: 

10 announcements 60.00 20 announcements.. 100.00 
15 announcements 82.50 

Additional Discounts 
13 weeks 10% 52 weeks 20% 
26 weeks 15% 

WDEN 
1967 

N,\ts 

Media Code 4 211 6950 2.00 
Radio Macon, Inc., 127 First St., Macon, Ga. 31201. 

Phone 912-745-3383. 
STATION'S PROGRAMMING DESCRIPTION 

WDEN: Programmed for adulta. 
3 min news every half hour. MUSIC: country music 
80%, current hits 70% and standards 30%. NEWS 
10%: local, national, and international. Public af- 
fairs, farm programming, and occasional editorials 
10%. 4 air personalities emcee entire operation. 
COMMERCIAL POLICY: 18 minutes per hour max- 
imum. Air personalities available for remote broad- 
casts, atore openings, sale days, etc. Contact Repre- 
sentative for further details. Recd 2/15/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Charles R. Witt. 
Commercial Manager -Fred Newton. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w.; 1500 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-aimuleast facilities see 
WDEN-FM. 

4. AGENCY COMMISSION 
15% time only: payable 10th of month. 

S. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3d, 4a, 4d, 5, 6a, 7h, 8. 
Rate Protection: 10h, 11h, 12h, 13b, 14h, 15a, 15h. 

16. 
Basic Ratee: 20h. 21a, 21d. 22a, 23a, 246, 25a, 28a. 

29a. 30. 32b, 33a. 
Contracts: 40a, 41, 42b, 49a, 45. 46, 47a. 48, 51a. 
Comb.; Cont. Discounts: 60b, 60d, 602. 60h, 601. 61a, 

62a, 62d. 
Cancellation: 70a, 70c, 715, 72, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
ER 8/28/67 -Reed 2/23/68. 

6. SPOT ANNOUNCEMENTS 
Ix 6x ISx 26x 52x 104x 312x 

1 min 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

10. SPECIAL FEATURES 
5 -Minute Newscasts -l -1/2x 1 -min. 

WDEN-FM 
1968 

N.\t 

Media Code 4 211 6351 0.00 
Radio Macon, Inc.. 127 First St., Macon, Ga. 31201. 

Phone 912-745-3383. 
STATION'S PROGRAMMING DESCRIPTION 

WDEN-FM: For programming from sunset -sign -off 
see WDEN programming description. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Charles R. Witt. 
Commercial Manager -Fred Newton. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
ERP 27,700 w.: 105.3 me. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 
Partial simulcast operation. Operated separately local 
sunset -midnight. For simulcast facilities see WDEN. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
See WDEN listing for coded regulations. 

TIME RATES 
ER Recd 7/3/68. 

6. SPOT ANNOUNCEMENTS 
Ix 6x I9x 26x 52x 104x 312e 

1 min 4.00 3.75 3.50 3.25 3.00 2.75 2.50 
20/30 see: 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
5 min -1-1/2x 1 -min. 1/2 hr -7x 1 -min. 
1/4 hr -42 1 -min. 1 hr -12x 1 -min. 

WIBB 
1948 

Independent Negro 
Media Code 4 211 6380 9.00 
Peach State Broadcasting Co., Inc.. 830 Mulberry 

St.. Macon. Ga. 31201. Phone 912-742-2505. 
STATION'S PROGRAMMING DESCRIPTION 

WIBB: Programmed for middle Georgia Negro. 
MUSIC: rhythm and blues, gospel, popular and jazz. 
Summary of local Negro activities during community 
news 3 times daily. AP national and world news. 
Local air personalities all segments. Live, tape and 
et commercials interchangeable. SPORTS: twice daily 
M -Sat, plus occasional live sports coverage. Live 
educational programs of local area schools. Personality 
endorsements not permitted. Contact Representative 
for further details. Recd 7/17/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Thomas H. Maxwell. 
Vice-Pres. & Sta. Mgr. -Donald C. Frost. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 
South, Southwest -Dora -Clayton Agency. 

3. FACILITIES 
5.000 w. days; 1280 kc. Non -directional. 
Operating schedule: 6:00 am -local unmet. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

(This listing eontinued on next page) 
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GEORGIA 
Macon -W I B B -Continued 
5. GENERAL ADVERTISING See coded regulations 

General: 2e. 2b, 3a, 3b, 3d, 4a, 4d, 7b. 8. 
Hate Protection: 15b. 
Basic hates: 20e, 21b, 21d, 22a, 22b, 23e, 24b, 25e. 

28, 28a. 29e. 
Contracts: 40a, 41, 42e, 49a, 45, 46, 47a, 51e. 
Comb.; Cont. Discounts: 60a, 61e, 62d. 
Cancellation: 71a, 72. 73a. 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eft 3/1/67 -Reed 2/1/67. 

6. SPOT ANNOUNCEMENTS 
I min I min 

1 z 9.50 156 z ..... 7.50 
26 a 9.00 260 x .__ 7.00 
52 x 8.50 312 z 6.50 
104 z 8.00 500 x 6.00 
30 sec: 80% of 1 -min. 20 -sec: 70% of 1 -min. 
Different length spots not combinable to earn lower 
rate. 

8. PROGRAM TIME RATES 
Ix 26x 32x 104x 156x 260x 312x 

1 hour.... 75.00 70.00 65.00 60.00 55.00 48.00 41.00 
1/2 hour.... 45.00 42.00 39.00 38.00 33.00 28.00 23.50 
1/4 hour.... 30.00 28.00 26.00 24.00 22.00 18.00 14.00 

5 min 18.00 17.00 16.00 15.00 14.00 12.00 10.00 

WMAZ WMAZ-FM 
1922 1947 

Subscribet lo the NAB Radio Code 
Media Code 4 211 6435 1.00 
Multimedia Broadcasting Co., Box 5008, Macon, Ga. 

31208. Phone 912-746-7311. 
STATION'S PROGRAMMING DESCRIPTION 

WMAZ: Programmed for general interest. 
AIR PERSONALITIES handle music, telephone au- 
dience, participation games 5:30-9 am, 10:30-11:45 
am, 2:30-6 pm, 7:30 pm -12M. MUSIC: current hits 
50% intermixed with middle-of-the-road and standard 
50%. FARM: 5 min reports 5:45 am. Crop reports. 
telephone markets, farm weather. interviews 12:10-1 
pm. NEWS' 5 min local 6 am, 7 am, 8:10 am, noon, 
1 pm. 6:10 pm. 11 pm. 10 min network on hour 8 
am -7 pm. Traffic and emergency on interrupt basis. 
7 man news, crew. 7 mobiles. Network entertainment 
9:10-10:30 am. SPORTS: major league baseball, pro, 
college and high school football. Sports news 6:20- 
8:30 pm & 7:15-7:30 pm. Community involvement 
includes salute and awards to institutions, civic lead- 
ers and students. Contact Representative for further 
details. Recd 8/18/87. 

I. PERSONNEL 
General Manager -Albert H. Sanders, Jr. 
General Sales Manager -Elmo Simmons. 
Director of Administration -Richard Johnson. 

2. REPRESENTATIVES 
Avery-linudel, Inc. 

3. FACILITIES 
50,0u0 w. days, 10,000 w. nights; 940 kc. 

Directional -night only. 
Operating schedule: 5:30 am -midnight Mon thru Sat; 
7:00 am -midnight Sun. 
FM FACILITIES 
ERP 65,000 w.; 99.1 Inc. 
Antenna ht.: 662 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; rendered on 1st. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2b, 3a, 3d, 4a, 9d, 5, 6a, 8. 
Rate Protection: 10g, 12h, 13b, 14h. 
Basic hates: 20a. 20b, 21a, 21d, 24c. 
Contracts: 40a, 41, 92a, 42e, 43, 44a, 44b, 46, 50. 

51a, 51c. 
Comb.; Cont. Discounts: 60a, 62b. 
Cancellation: 70a, 7uc, 71e, 73a. 
Prod. Services: 82. 
FM operated separately from 5:30 am -midnight. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective April 1, 1963. (Card No. 11.) 

Card received March 6. 1963. 
6. SPOT ANNOUNCEMENTS 

Class A-7:00-9:00 am and 4:30-6:30 pm. 
Class B-5:30.7:00 em. 9:00 am -4:30 pm and 6:30- 
7:00 pm. 
Class C -All other times. 

MULTI -SPOT PLAN 
(1 minute or lesa) 

CLASS A 
PER WK: 
Lees than 3 ti 18.00 3 or more ti 15.00 

CLASS B 
ea tot ea tot 

1 U 18.00 18.00 14 ti_. 9.00 126.00 
3 ti 15.00 45.00 21 ti 8.00 188.00 
7 ti 12.00 84.00 28 tI 7.00 196.00 

CLASS C 
50% of Class B. 

Farm Programming 
(5:30-8:30 am Mon thru Sat and 

Noon -1 pm Mon thru Fri) 
All spots for agricultural accounts in these time 
periods sold at 1 -time Class A rate. 
Clase A spots may be combined with non -traffic spots 
to earn additional discounts on Class B and C. 
10 second announcements -50% 1 -minute announce. 
ment. Not combinable with other announcements fm 
discount. 

8. PROGRAM TIME RATES 
Clara A-6:30 am -6:30 pm. 
Class B-6:30-11:30 pram. 
Class C-11:30 pm -6:30 am. 
I HR: lx 52x 1042 1562 2600 

A 120 108 102 96 90 
B 80 75 70 65 60 
C 60 54 51 98 45 

1/2 hr: 60% of hour. 5 min: 25% of hour. 
1/4 hr: 40% of hour. 
Class B 1/4 hr: 45% of hour. 

WNEX 
1Media 

Code 4 211 6490 6.00 
Macon Broadcasting Co., 2254 Rogers Place, Macon. 

Ga. 31204. Phone 912-745-3301. 
STATION'S PROGRAMMING DESCRIPTION 

WNEX: Programmed for young audience. 
MUSIC: top 40, rhythm and blues, pop, rock and 
roll. NEWS: 8 local newscasts per day, with on -the - 
scene mobile coverage. World news from UPI and net- 
work. Weather on hour and half hour. AIR PER- 
SONALITIES featured sign -on -sign -off. SPORTS: 
high school and college football and basketball live 
coverage, auto racing, Masters' Golf Tournament. 2 
sports programs daily. Contact Representative for 
further details. Reed 1/29/88. 

I. PERSONNEL 
Pres. & Gen.' Mgr. -Alfred Lowe, Sr. 
Vice-Pres. & Sales Mgr. -Alfred Lowe, Jr. 
Vice-Pres. & Chief Engr.-Max F. Harper. 

2. REPRESENTATIVES 
McGavren-Guild-l'GW Radio, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1900 be. 

Non -directional. 
Operating schedule: 5:00-1:00 am. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 9a, 5, 8a, 8. 
Rate Protection: 10b, llb, 12b, 13b. 
Basic Rates: 22e, 23a, 28e. 
Contracts: 90e, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60k, 615. 
Cancellation: 71a, 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff 9/1/67 -Reed 2/16/67. 

AA -Mon thru Fri 6-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

AA: I ti 6 t1 13 ti 18 ti 24 ti 
1 wk _ 10.00 8.25 8.00 7.75 7.50 
13 wks _ 9.50 7.75 7.50 7.25 7.00 
26 wks 9.00 7.25 7.00 6.75 6.50 
52 wks ............._.._... 8.50 8.75 6.50 6.25 8.00 

A: 
1 wk .... 9.00 7.25 7.00 6.75 8.50 
13 wks 8.50 6.75 6.50 8.25 8.00 
26 wks 8.00 6.25 8.00 5.75 5.50 
52 wks 7.50 5.75 5.50 5.25 5.00 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
Weeks do not have to be consecutive to earn discount. 
All lengths of spots are combinable. 

10. SPECIAL FEATURES 
News Capsules: Same rate applies as 1 -minute spot 
announcement. 

MADISON 
Morgan County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WYTH 
1955 

Media Code 4 211 6545 7.00 
central Georgia Broadcasting Co., Box 29, Bea- 

con Heights, Madison, Ga. 30650. Phone 404-342- 
1752. 

1. PERSONNEL 
Pres. a Sales Mgr. -James F. Small. 
General Manager -Annie Lee Small. 
Chief Engineer -Victor Leroy Johnson. 

3. FACILITIES 
1,000 w. days; 1250 ke. Non -directional. 
Operating schedule: 6:00 em -local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 4a, 5, 6e. 
Rate Protection: 15b. 
Basic Rates: 22e. 23a, 25a, 26, 28c, 29a. 
Contracts: 90e. 440, 96, 47a. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 71a. 72. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective October 1. 1989. 

Rates received October 2, 1984. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec l min 30 sec 
1 ti 3.00 2.50 52 ti 2.00 1.75 
13 ti 2.75 2.25 104 U. 1.75 1.50 
26 ti 2.50 2.00 208 or more ti 1.50 1.25 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 ti 30.00 15.00 7.50 
13 ti 28.00 14.00 7.00 
28 ti 26.00 13.00 6.50 

24.00 12.00 6.00 
22.00 11.00 5.50 
20.00 10.00 5.00 

52 ti 
104 ti 
208 or more ti 

MANCHESTER (1 AM; 1 FM) 
Meriwether County -Map Location B-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFDR 
1957 

Media Code 4 211 6600 0.00 
Radio Manchester, Inc., Box 510, Hwy. 85, Man- 

chester, Ga. 31816. Phone 404-846-3115. TWX 
7551-35. 

I. PERSONNEL 
V tee-Pres. & Gen'1 Mgr. -Jack Whitehorn. 
Commercial Manager -Bill Jarrell 
Program Director -Linda Suggs. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1,000 w. days; 1370 kc. Non -directional. 
Operating schedule: 8 am -local sunaeL EST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 7b, 

8. 
15b, 

23a. 

51b. 

Rate Protection: 10e, lia, 12a, 13a, 
16. 

14a, 15a, 

Basic Rates: 20e, 20b, 21a, 21b, 21e, 
23b, 24b, 25a, 28, 28b, 28e, 30, 33b. 

22e, 22b, 

Contracta: 40e, 41, 92a, 92c, 43. 45, 46, 47e, 49, 
Comb.; Cont. Discounts: 60e, 60e, 82d. 
Cancellation: 70a, 70e, 71e, 72, 73a. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Reed 1/17/68. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x 156x 260e 3I2x 
1 min..... ....... 3.00 2.75 2.60 2.40 2.25 2.00 1.75 
Spots and programa cannot be combined to obtain e 
lower rate; nor can programs of different lengths be 
combined for the same purpose. 

7. PACKAGE PLANS 
1000 x 1.80 1500 z. 1.50 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 156x 260e 3I2x 

5 min..._ ..... 10.00 9.00 7.50 8.00 5.00 4.00 3.50 
1/4 hr..._... 17.50 16.00 14.50 12.50 10.00 8.00 6.00 
1/2 hr 25.00 22.50 20.00 17.50 15.00 13.50 12.50 
1 hr 40.00 35.00 30.00 25.00 20.00 17.50 15.50 

W F D R -FM 
Media Code 4 211 6601 8Á0967 

Radio Manchester, Inc., Box 510, Manchester, Ga. 
31816. Phone 404-846-3115. TWX 7551-35. 

I. PERSONNEL 
Vice-Pres. & Gerí l Mgr. -Jack Whitehorn. 
Sta. & Sales Mgr. -Bill Jarrell. 
Program Director -Linda Suggs. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
ERP 29,290 w.; 93.3 mc. Stereo. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 488 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 20th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2, Lb, 3a, 3b, 3d, 4a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 10e, 11a, 12a, 13e, 14a. 15b. 
Basic Rates: 20e, 20b, 21b, 22a, 22b, 23a, 23b, 24b, 

25a, 26, 28a, 28e. 
Contracts: 40a, 42a, 42d, 43, 45, 46, 47c, 49, 51e, 

51b. 
Comb.; Cont. Discounts: 60a, 60c, 601. 62b, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 

Rates are identical to WFDR. See that listing. 

MARIETTA (2 AM; I FM) 
Cobb County -Map Location B-5 

See SUDS consumer market map and data at begin- 
ning ut the State. 

WBIE 
1955 

Media Code 4 211 6655 4.00 
Marietta Broadcasting Co., Inc., Box 491, 112-1/2 

Auanta SL, Marietta, Ga. 30081. Phone 404- 
428-0409. 

STATION'S PROGRAMMING DESCRIPTION 
WBIE: Local news staff makes use of 3 two way 
radio equipped vehicles for on scene reporting. Voice 
actualities received from newsmen across state on 
reciprocal basis. Weather information received from 
ESSA weather bureau wire. Editorials broadcast 
daily. SPORTS: coverage includes sportacaste, high 
school and college football, high school basketball, 
pro soccer, and major stock car and Indianapolis 
auto races. Stock exchange reports broadcast twice 
daily, M -F. MUSIC: middle-of-the-road. Household 
vignettes broadcast regularly in mornings and after- 
noons. Contact Representative for further details. 
Reed 7/19/67. 

I. PERSONNEL 
General Manager -James M. Wilder. 
Station Manager -Roger F. Allison. 

2. REPRESENTATIVES 
C. Otis itawalt, Inc. 
Atlanta -David Carpenter Company. 

3. FACILITIES 
10,000 w. days; 1080 kc. Directional. 
Operating schedule: Variable. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: le, 2b, 3a, 4a, 5, 6e, 75, 8. 
Rate Protection: 10e, 11c, lzc, 13c, 14e, 15e, 15b. 
Basic Yates: 21e. 21b, 21d, 22b, 23e, 23b, 24b, 24e, 

25a, 26, 27, 28b, 28e, 30. 32b, 33d. 
Contracts: 40a, 41, 42e, 42c, 43, 44b, 45, 46, 47a, 

51a, 51c. 
Comb.; Cont. Discounts: 60e, 80f. 601, 82d. 
Cancellation: 700, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 4 Eft 7/1/66 -Reed 7/18/66. 

6. SPOT ANNOUNCEMENTS 
AM/FM COMBINATION RATES 

1 min 1.75 30 sec 1.50 
Bought in combination earns frequency rate. 

7. PACKAGE PLANS 
WEEKLY DISCOUNT PLAN 

(Mon 5u thru Sun) 
15 20 25 

Plan Plan Plan Plan Plan 
Per wk, ea 7.00 8.75 6.50 6.25 6.00 
20/30 seconds -75% of minute rate. 
10 seconds -50% of minute rate. 
Six months rate protection for continuous advertisers. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr IO min 5 min 

1 x 75.00 95.00 30.00 22.50 15.00 
DISCOUNTS 

13z- 5% 52x-15% 158z-25% 
28e-10% 104z-20% 260z-30% 

(CR) 

WBIE-FM 
1959 

Media Code 4 211 6656 2.00 
Marietta Broadcasting Co., Inc.. P. O. Box 491. 

112-1/2 Atlanta SL, Marietta, Ga. 30061. Phone 
404.428-0460. 

I. PERSONNEL 
General Manager -James M. Wilder, 
Station Manager -Roger F. Allison. 

3. FACILITIES 
3,500 w.; 101.5 me. 
Operating schedule: 6 am -11 pm. EST. 
Antenna ht. -105 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WHIR listing for coded regulations. 
Sold in combination with WBIE. See that listing for 
rates. 

TIME RATES 
Rates effective September 28, 1959. (Card No. 1.) 

Card received December 2, 1959. 
6. SPOT ANNOUNCEMENTS 

1 minute _ _...- 2.00 
8. PROGRAM TIME RATES 

1 hr 
1 ti 20.00 

1/2 
12.50 

hr 
l/7.54 Ó 

No time or frequency discounts Minimum musical 
programs accepted 15 minutes; minimum announce- 
ments accepted 1 minute. 

10. SPECIAL FEATURES 
5 MINUTE NEWS 

1 ti 5.00 

WFOM 
1946 

Media Code 4 211 6710 7.00 
Woofum, Inc., 165 S. Cobb Dr., Marietta, Ga. 

3006u. Phone 404-428-3398. 
STATION'S PROGRAMMING DESCRIPTION 

WFOM: MUSIC: top 40. Recd 10/19/67. 
I. PERSONNEL 

President -Albert L. Jones. 
Vice-Pres. & Geú 1 Mgr. -J. A. Davenport III. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1230 be. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3a, 4a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 10b, 11b, 12h, 13b, 14b. 
Basic Hates: 220, 22b, 23a, 25a, 28b, 28e. 
Contracts: 40e, 42b, 45, 48, 47a. 
Comb.; Cont. Discounts: 60e. 
Cancellation: 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eft Reed 9/26/67. 

AA -Mon thru Fri 8-9 am & 3:30-7 pm; Sat 6 em - 
2 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 

AA . 5.00 3.80 

8. PROGRAM TIME RATES 
4.40 3.20 

1 hr _._ 120 10 mia..._..... 20 
1/2 hr 60 5 min ..... _........ ___....-. 10 
1/4 hr 30 

McRAE 
Telfatr County -Soap Location E-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDAX 
1957 

Media Code 4 211 6765 1.00 
Radio Telfair, Inc Buz 247, Lumber City Hwy., 

McRae, Ga. 31055 Phone 912-867-8006, 867-8781. 
I. PERSONNEL 

Manager -Ernest Batchelor. 
Engineer -Howard Gílreath. 

2. RkPRESENTATI VES 
Hal Walton & Company. Inc. 

3. FACILITIES 
l,uuu w. days; 1410 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 4b, 4d, 5, 6a, 8. 
Rate Protection: 10a, 11e, 12e, 13e, 14a. 
Basic Rates: 23a, 24b, 28a. 
Contracts: 40e. 45, 48. 
Comb.; Cont. Discounts: 60e, 60k, 
Cancellation: 73a. 
Affiliated with KBS. 

TIME RATES 
Elf 1/1/68 -Reed 1/12/88. 

6. SPOT ANNOUNCEMENTS 
PER MO, EA: I min 30 see 10 ass 
1 ti ._ 1.50 1.00 .75 
100+ 1.30 .80 .50 

8. PROGRAM TIME RATES 
FLED TIMES 

PER MO, EA: I hr 1/2 hr 1/4 hr 5 min 
1 ti 35.00 25.00 12.50 5.00 

4 ti 25.00 20.00 10.00 4.75 
25+ 3.00 

METTER 
Candler County -Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMAC 
1961 

Media Code 4 211 6820 4.00 
Howard C. Gílreath dba Radio Metter. Box 238, 8. 

Broad St.. Metter, Ga. 30939. Phone 685-2136. 
I. PERSONNEL 

President -Howard C. Gílreath. 
General Manager -Wiley D. Hooks. 
Sales Manager -Bobby Lanier. 

(This listing continued on next page) 
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Metter -W M A C -Continued 
2. REPRESENTATIVES 

Hal Walton & Co.. Inc. 
3. FACILITIES 

500 w. days: 1360 kc. Non -directional. 
Operating schedule: 5:30 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
1% one: all rates net to station. 

5. GENERAL RATE POLICY 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective September 15, 1981. 
Card received February 5. 1982. 

6. SPOT ANNOUNCEMENTS 
1 time 3.00 52 times....._._. 2.00 

13 times 2.75 104 tlmea ...............__ 1.75 
28 times 2.50 260 times...__.._.__.__ 1.50 

8. PROGRAM TIME RATES 

I time 
1 hr. 
95.00 

1/2 hr. 
30.00 

1/9 hr. 
15.00 

5 min. 
8.00 

13 times 90.00 22.50 12.00 5.50 
26 times 35.00 15.50 8.50 5.00 
52 times 30.00 14.00 7.50 4.50 

104 times 25.00 11.00 5.50 8.75 
260 times 22.50 10.50 5.25 9.50 

MILLEDGEVILLE (1 AM; 1 FM) 
Baldwin County -Map Location D-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMVG 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 211 6875 8.00 
Michael T. Landy, Box 519, 1250 W. Charlton St.. 

Milledgeville, Ga. 31061. Phone 952-2250, 452- 
2259. 

1. PERSONNEL 
Station Manager -Joe Boone. 
Commercial Manager -M. T. Landy. 

2. REPRESENTATIVES 
Southeast -Berry J. Cannon. 

3. FACILITIES 
1.016) w. days, 250 w. nights; 1450 he. 

Non -directional. 
Operating schedule: 5:45 am -11:15 pm Mon thru Fri; 
6:00 am -11:05 pm Sat: 7:00 am -11:15 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only: rendered en lat. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 3c. 4a. 9d, 5, 6a, 7h, 8. 
Rate Protection: 15h. 
Basic hates: 20h. 21a. 
Contracts: 40a. 47n. 
Cancellation: 72. 73a. 
Prod. Services: 82. 
Affiliated with KBS and MRS Radio Networks. 
Member: Southeastern Key Market Network. 

TIME RATES 
Elf - Rec'd 9/5/68. 

6. SPOT ANNOUNCEMENTS 
1 x 1.85 

WMVG-FM 
1966 

Media Code 4 211 6876 6.00 
Michael T. Landy, Box 519, Milledgeville, Ga. 31081. 

Phone 452-2250. 452-2259. 
Studio: 1250 W. Charlton St.. Milledgeville. Ga. 

I. PERSONNEL 
Commercial Manager -Michael T. Landy. 
Station Manager -Joe S. Boone. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
ERP 3.000 w.; 102.3 mc. Stereo. 
Operating schedule: 8:45 am -11:15 pm Mon thru Fri: 
noon -11:15 pm Sat & Sun. EST. 
Antenna ht.: 165 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB ]radio Code Advertising Standards apply. 
Genera]: la, 2h, 3a, 4a, 9d, 5, Ob. 7h, 8. 
Itate Protection: 10h. 11h. 12h, 13h, 14h, 15b. 
Basic hates: 20b, 22a, 250. 
Contracts: 90a, 47a. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 70a. 70e, 71a, 72. 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
F.ff Reed 8/12/66. 

6. SPOT ANNOUNCEMENTS 
Ix 14x 27x 51x 101x 301x 501x 

1 min 3.85 3.75 3.00 3.90 3.00 2.75 2.50 
8. PROGRAM TIME RATES 

1 hr 1/2 hr I/4 hr 10 min 5 min 
1 x 50.00 35.00 22.50 17.75 10.00 

DISCOUNT 
52 or more programs 10% 

MILLEN 
Jenkins County -Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGSR 
1958 

Media Code 4 211 6930 1.00 
Jenkins Broadcasting System, Inc., Box 908, Millen. 

Ga. 30442. Phone 982-9142. 
STATION'S PROGRAMMING DESCRIPTION 

WGSR: Programmed for adults. Farm audience 6:30- 
7:30 am & 12:30-1 pm includes market reports, farm 
news, county agent reporta. Entertainment 7:30-11:15 
am includes 5 min newscasts, popular and country 
music. Religious 11:15 -noon. Includes taped religious 
broadcasts, gospel music. Entertainment 1-6 pm in- 
cludes two 15 min newscast, three 5 min newscasts 
and country, popular and rock and roll music. All 
block programs one hour each. Last 45 min of broad- 
cast day mixture of country and popular standard 
music. sports news, local news, etc. Recd 7/13/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Jack LoPresti. 
Commercial Manager -Edwin H. Bass. 

3. FACILITIES 
250 w. days; 1570 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3h, 3c, 3d, 9h, 4d, 5, 6a, 7a, 

8. 
Rate Protection: 10e, lie, 12e, 13e, 14e, 15a, 15b, 

15e. 18. 
Basic Rates: 2013, 21a, 2113. 21d, 22h, 23e, 23b, 29b, 

29e, 25a, 26, 28b, 28c, 29a, 30, 32a, 33a, 
Contracts: 90a. 92d, 49a, 44b, 95, 96, 47a, 48, 49, 

51a, 51b. 51e. 
Comb.; Cont. Discounts: Bob, 60d, 60e, 60f, 60g, 60h, 

601. 61a, 61b, 62b, 62d. 
Cancellation: 70a. 70c, 71b, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
A limit of 4 commercial announcements permitted In 
any quarter-hour period. Double -spotting limited to 
an absolute minimum. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 11, 1958. 
Card received November 5, 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

1 time.... 50.00 30.00 15.00 7.00 
52 times.. 45.00 25.00 12.50 8.50 

104 times.. 40.00 22.50 11.00 6.00 
156 times.. 35.00 20.00 10.00 5.50 
280 times.. 30.00 18.00 9.00 5.00 
312 times.. 27.50 16.00 8.00 9.50 
500 times.. 25.00 14.00 6.50 4.00 

MONROE 

8.00 
2.75 
2.50 
2.25 
2.00 
1.75 
1.50 

Walton County -Dap Location D-5 
See SRDS consumer market map and data at begin- 
ning of the Slate. 

WMRE 
954 

Media Code 4 211 6985 5.00 
Walton Broadcasting Co.. P. O. Box 151, Hwy. 78. 

Monroe. Ga. 30055. Phone 267-2545. 
STATION'S PROGRAMMING DESCRIPTION 

WMRE: 6 am -7:30 am program to rural and working 
audience with county agent, market reports, extension 
news and general farm information. 7:30 am -11 
am air personalities with popular music, housewife 
news and community information. 11 am -1 pm farm 
news and country music. 1 pm -3 pm country music 
and community news. 3 pm -6 pm rock and roll for 
teenage audience. 6 pm -8 pm semi -classical. 8 -pm - 
10:30 pm rock and roll all with air personalities 
serving rural market. Contact Representative for 
further details. Reed 7/13/67. 

I. PERSONNEL 
President -Warren G. Gilpin. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 
1.000 w.: 1990 kc. Non -directional. 
Operating schedule: 0:00 s.m. to 10:30 p.m. EST. 

4. AGENCY COMMISSION 
15%: ne rash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la. 4a, 5. 6h, 8. 
Rate Protection: 15h. 
Contracts: 90a, 46. 
Prod. Services: 82. 
Member: Country Music Network and Southeastern 
Key Market Network. 

TIME RATES 
Kif 2/15/86 -Reed 2/19/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x 3.00 2.75 27+ 2.60 2.25 
8. PROGRAM TIME RATES 

1 hr 1/2hr 1/4 hr 10 min 5 min 
1 x 45.00 25.00 15.00 13.50 7.00 
27+ 90.00 22.50 19.50 13.00 6.00 

MONTEZUMA 
Macon County -Map Location C-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMNZ 
1961 

Media Code 4 211 7040 8.00 
Macon County Broadcasting Co., Box 511, Monte- 

zuma. Ga. 31063. Phone 8-8888. 
I. PERSONNEL 

Station Manager -Philip R. Jones. 
2. REPRESENTATIVES 

C. K. Beaver & Associates, Inc. 
3. FACILITIES 

250 w. days: 1050 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
None: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 911, 9d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 23a, 29b, 28b, 29a. 
Contracts: 90a, 42a, 95, 96, 47a. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Rates effective November 1, 1962. (Card No. 2.) 

hates received October 26. 1902. 
6. SPOT ANNOUNCEMENTS 

1 ti 13 ti 26 tl 39 ti 52 ti 104 ti 
1 min 2.50 2.25 2.00 1.75 1.50 1.25 
30 sec 1.50 1.40 1.30 1.20 1.10 1.00 

7. PACKAGE PLANS -PLAN A- -PLAN B- 
1 min 30 sec 

PEIt 55'K: Ea Tot Ea Tot 
5 ti 1.75 8.75 1.30 6.50 
10 ti 1.25 12.50 1.00 10.01 
24 ti._ 1.12 26.88 .90 21.60 
Above packages may not be combined with regular 
spot purchases for frequency discounts. Package 
PLAN A and PLAN B do not qualify for discounts 
offered under Discounts. 

8. PROGRAM TIME RATES 
I hr 1/2 hr hrmin 

1 ti 30.00 20.0e 110.00 55.00 
13 ti 28.00 18.00 9.00 4.50 
26 ti 26.00 16.04 8.00 4.00 
39 tl 24.00 14.01 7.00 3.50 
52 ti 22.00 12.00 6.00 3.00 
104 ti 20.00 10.00 5.00 2.50 

DISCOUNTS 
10% on accounts billing ever 100.00 during a calendar 
month. 
5% on contracts running for 26 consecutive weeks. 
10% on contracts running for 52 consecutive weeks. 

MOULTRIE (2 AM; 1 FM) 
Colqultt County -Map Location D -Jo 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMGA 
1939 

American Information Network 

Subscriber to the NAB Radio Code 
Media Code 4 211 7095 2.00 
John F. Ptdcock and Roy F. Zees, Box 599. Moultrie, 

Ga. 31768. l'hone 985-1900 
I. PERSONNEL 

General Manager -John F. Pldcock. 
Station Stanager-Roy F. Zees. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Southeast -James S. Ayers. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1400 ko. 

Non -directional. 
Operating schedule: 5:30 am -I0:05 pm. EST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 9a, 9d, 5, 6a. 7h, 8. 
Rate Protection: 10a. lia. 12a, 13a, 14a, 15a, 15b. 
Basic Rates: 20b, 21h, 22a, 23a, 2413. 25c, 26, 28a, 

28e. 29a. 30. 33a. 
Contracts: 40a, 42d. 44a, 45, 98, 47a, 48, 51e. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 601. 61a, 81b. 
Cancellation: 70a. 70e, 71b, 72. 73a. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 1/1/67 -Reed 1/12/67. 
A-5:30 am -7 pm. B-7 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

Ix 101x S01x 601x 1001} 
1 min 3.00 2.50 2.00 1.75 1.60 
30 sec ............... 2.15 1.75 1.45 1.25 1.10 
20 sec 2.00 1.60 1.25 1.10 .95 
10 sec 1.85 1.45 1.00 .95 .80 

CLASS B 
Less 25%. 

7. PACKAGE PLANS 
70 1 -min spots 70.00 
To be used within 7 consecutive days. 

8. PROGRAM TIME RATES 
CLASS A 

Ix ISx 26x 39x 52x 
1 hr 94.00 38.50 33.00 27.50 22.00 
1/2 hr 26.50 23.00 20.00 18.50 13.00 
1/4 hr 17.50 15.50 13.00 11.00 9.00 
5 min 11.00 10.00 8.75 7.75 6.50 

CLASS B 
Less 25%. 

WEEKLY PROGRAM RATES 
CLASS A 
1/4 HOUR 

2 ti 28.50 25.50 22.00 18.75 15.50 
3 ti 32.00 28.50 25.50 22.00 18.70 
4 ti 35.00 32.00 28.50 25.50 22.00 
5 ti 38.50 35.00 32.00 28.50 25.50 
6 G. 42.00 38.50 35.00 32.00 28.50 

5 MINUTES 
2 ti 22.00 18.75 15.50 12.00 9.00 
3 ti 25.50 22.00 18.75 15.50 12.00 
9 ti 28.50 25.50 22.00 18.75 15.50 
5 ti 32.00 28.50 25.50 22.00 18.75 
6 ti 35.00 32.00 28.50 25.50 22.00 

CLASS B 
Less 25%. 

WMTM 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 211 7150 5.00 
Colquitt Broadcasting Co., Box 788. 2 miles S. E., 

Hwy. 33. Moultrie, Ga. 31768. Phone 985-1300. 
I. PERSONNEL 

Gen'l & Cnm'1 Mgr. -N. B. Mills. 
2. REPRESENTATIVES 

Gene Bolles Company. 
Atlanta -Bushy, Finch and Woods. Inc. 

3. FACILITIES 
5.000 w. days: 1300 he. 
Operating schedule: 6 am -local sunset. EST. 
Simulcast 5:30.8:15 am & noon -2 pm daily: 530 
am -2 pm Sat & Sun. For non -simulcast facilities see 
WMTM-FM listing. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3d. 5, fig. 8. 
Irate Protect ton: 15h. 
Basic Rates: 21d. 22h, 23a, 290, 25a, 26, 28a. 
Contracts: 40a. 94a. 16. 
Comb.: Cont. Discounts. 61a. 
Cancellation, 71a. 
Affiliated with Mutual Radio Network. 

TIME RATES 
stases effective January 1, 1966. 

Rates received February 3, 1966.. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti 4.50 104 ti 3.00 
28 ti 4.00 208 ti 2.50 
52 ti 3.50 312 ti 2.00 

8. PROGRAM TIME RATES 
1/4 hr 5 min 1/4 hr 5 min 

1 Ii 12.50 7.50 104 ti 10.00 5.25 
26 ti 12.00 0.75 208 IL 9.00 4.50 
52 ti 11.00 6.00 312 ti 8.00 3.75 

GEORGIA 

WMTM-FM 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 211 7151 3.00 

N. B. Mills & Douglas J. Turner. dba Colqultt 
Broadcasting Co., Box 788, Moultrie, Ga. 31768. 
('hone 985-1300. 

I. PERSONNEL 
Gen'l Mgr. & Prog. Dir. -N. B. Mills. 

2. REPRESENTATIVES 
Gene Bolles Company. 
Atlanta -Bushy, Finch and Woods, Inc. 

3. FACILITIES 
ERP 28,500 w.: 93.9 me. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 310 ft. above average terrain. 
Simulcast operation with WMTM-AM. See WMTM- 
AM, WMTM-FM listing. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5, GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a. 3d, 5, Ba, 8. 
Rate Protection: 15b. 
Basle Rates: 21d. 22b, 23a, 29b, 25a, 28. 28a. 
Contracts: 90a. 46. 

Comb.: Cont. Discounts: Gla. 
Cancellation: 71a. 
Affiliated with Mutual Radio Network. 

TIME RATES 
Rates effective January 1. 1966. 

Rates received February 3. 1966. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti __.._. 4.50 104 ti.-.___»___- 9.00 
26 ti..._ ...... _ _.._......._ 4.00 208 ti...__.. 2.50 
52 ti 3.50 312 tl..._._..- 2.00 

8. PROGRAM TIME RATES 
1/4 hr 5 min 1/4 hr 6 min 

1 tl..._......_... 12.50 7.50 104 tl..._....._ 10.00 6.25 
28 ti..._.._ 12.00 6.75 208 ti..._..._. 9.00 4.50 
52 ti 11.00 6.00 312 U..._..__. 8.00 8.75 

10. SPECIAL FEATURES 
Newscasts: 5 -minutes on the hour, 2.90 ea; headlines 
at :30. 

NASHVILLE 
Berrien County -Map Location D-9 

See SRDS consumer market map and data at impo- 
rting of the State. 

WNGA 
1980 

Media Code 4 211 7205 7.00 

Hanson lt. Carter, Box 645, State Hwy. 188. Nash- 
ville. Ga. 31639. Phone 912-686-2001. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Hanson R. Carter. 

3. FACILITIES 
1.000 w. days; 1600 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulation. 
General: 3a, 3b, 4a, 5, 6a, 8. 
Rate Protection: 10b, 11h, 12h, 13h. 14b. 
Basic Rates: 200, 22b, 23a, 29a, 24b, 25a, 26, 28a, 

29a. 
Contracta: 40a. 45, 97a, 48. 
Comb.: Cont. Discounts: 61a, 131b, 61e, 62e. 
Cancellation: 70a, 70e. 71a. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 1, 1960. 
Card received December 28. 1961. 

8. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 80 

hr. hr. hr. min. min. sec. 
i time 30.00 15.50 9.25 4.55 3.00 2.25 
s times 29.25 15.05 8.80 4.45 2.95 2.20 

76 times 27.50 14.70 8.65 4.40 2.85 2.15 
39 lirnes 20.75 14.35 8.40 4.35 2.75 2.10 
52 times 20.00 14.00 8.25 4.25 2.65 2.00 
65 times 25.25 13.65 8.00 4.15 2.55 1.85 
78 times 24.50 13.32 7.85 4.05 2.45 1.65 

104 times 23.75 12.67 7.45 3.85 2.35 1.45 
156 'lmes 23.00 11.40 6.75 3.60 2.25 1.35 
208 times 20.00 10.10 6.00 3.30 2.10 1.25 
260 times 17.00 8.80 5.25 3.00 1.95 1.15 
312 times 14.50 7.50 9.50 2.65 1.75 1.00 

NEWNAN (2 AM; 1 FM) 
Comets County -Map Location B-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCOH WCOH-FM 
1947 1948 

Media Code 4 211 7260 2.00 
Newnan Broadcasting Co., Box 581. Boone Drive, 

Newnan. Ga. 30263. 
I. PERSONNEL 

Gen'l & Com'1 Mon -James O. Hardin. Jr. 
2. REPRESENTATIVES 

Pnetheast-Bernard I. Ochs Company. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1400 kc. 
Non- direct tonal. 

Operating schedule: 6:00 am -11:15 pm weekdays; 7:00 
sm -11:15 pm Sun. EST. 
FM FACILITIES 
Eill' 330 w.; 96.7 me. 
Operating schedule: 6:00 am -11:15 pm weekdays; 7:00 
am -11:15 pm Sun. EST. 
An tams ht. -193 ft. above average terrain. 

4. AGENCY COMMISSION 
15'; ''o rash fli,rnnnt 

5. GENERAL ADVERTISING See coded regulations 
NAB ]Iodla Code Advertising Standards apply. 
General: la. 2a. 3a, 4u. 5, Ga, 713. 8. 
Bate Protection: 10a, lia. 12e, 13e, 14a, 15h, 16. 
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GEORGIA 
Newnan -W C 0 H, W C O H-FM-Cont'd 

Basic stetes: 29a. 21a, 2Id, 22a, 22b, 23a. 24b, 
26, 27, 28a, 28c, 29a, 29b, 30, 31, 32b, 33e. 

Contracts: 40a, 41, 44b, 45, 46, 47a, 48, 49, 50, 
51e. 

25e, 

51a, 

Comb.; Cont. Discounts: 60a, 60d. 601. 61e, 62d. Cancellation: 70a. 70e. 71a, 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Eff 8/1/67-Rec'd 7/7/67. 

AA -Mon thru Sat 6:30-9 am. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 52x 104x 156x 260x 912x 500x 

AA 5.00 9.80 9.85 4.50 4.35 4.20 4.00 3.85 3.75 
A 4.00 3.80 3.65 3.50 3.35 3.20 3.00 2.85 2.75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 40.00 22.50 12.50 7.50 
13 ti 38.00 21.28 11.78 7.13 
26 ti 36.10 20.22 11.19 6.57 
52 ti 34.30 19.21 10.63 6.24 
104 ti 32.59 18.25 10.09 5.93 

WNEA 
1961 

Media Code 4 211 7315 4.00 
Radio Newnan, Box 405, 4 Jefferson St., Newnan. 

Oa. 30263. Phone 404-253-4711. 
I. PERSONNEL 

General Manager -Johnny Brown. 
Traffic Manager -Judy Gillian. 

3. FACILITIES 
500 w. days; 1300 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4b, 4d, 5, 8a, 7a, 8. Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 28. 28a, 29a. Contracts: 40a, 40e, 92a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 81b, 01e, 82b, 62e. Cancellation. 70a, 70e, 71a, 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Ef7 ltec'd 9/9/68. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 x 2.50 260 x 1.75 
13 x 2.90 312 x 1.65 
26 x 2.25 520 x 1.50 
52 x 2.15 750 x 1.90 
104 x 2.00 1000 x 1.25 
156 x 1.90 

7. PACKAGE PLANS 
VOLUME PLANS -ROS 

100 ti per 1 mo 1.25 35 ti, per 1 wk 1.75 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 5 min 
1 x 20.00 15.00 10.00 4.00 
13 x 19.00 14.00 9.50 3.90 
26 x 18.00 13.00 9.00 3.75 
52 x 17.00 12.00 8.50 3.50 
104 x 16.00 11.00 8.00 3.35 
156 x 15.00 10.00 7.50 3.30 
260 x 14.00 9.00 7.00 3.25 
312 x 13.00 8.00 8.50 3.00 

NORTH ATLANTA 
Fulton County -Map Location C-4 

See SRDS consumer market map and data at begin- ning of the State. 

See Atlanta 
(including College Pork, Decatur, East 
Point, North Atlanta, Smyrna) 

OCILLA 
Irwin County -Map Location D-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSIZ 
1961 

R A 
Subscriber to the NAB Radio Code 

Media Code 4 211 7370 9.00 
Gold Leaf Yellow Pine Broadcasting, Box 188, 

Ocilla, Ga. 31774. Phone 912-468-7427. 
C. PERSONNEL 

Manager -Charley Ridgeway. 
Program Director -Don Mobley. 
Engineer -Buddy Stitchell. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
Barry J. Cannon Associates. 

3. FACILITIES 
5,000 w. days: 1380 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% net: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 5. 6a, 8. 
Rate Protection: lob, llb, 12b, 13b. 14b. 
Basic Rates: 22b. 23a, 29a, 24b, 25a, 26, 28a, 29a. 
Contracts: 90a. 45, 46. 47a. 98. 
Comb.: Cont. Discounts: 60a. 61e, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL ANI) LOCAL RATES SAME 

Rates effective January 1. 1963. (Card No. 1.) 
Card received March 4, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 3.35 2.75 312 ti 1.85 1.45 
26 ti 3.20 2.55 385 ti 1.75 1.35 
52 ti 3.00 2.40 624 ti 1.65 1.25 
104 ti 2.60 2.10 938 ti 1.55 1.20 
156 ti 9.35 1.9 1298 ti 1.50 1.15 
280 tl 1.95 1.60 1560 ti 1.40 1.10 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 ti 35.00 10.25 10.50 5.45 
13 ti 34.10 17.50 10.30 5.15 
26 ti 33.40 18.85 10.10 4.95 
52 ti 31.75 15.75 9.55 4.60 
104 ti 30.00 13.75 8.20 4.15 
1.56 ti 27.30 12.50 7.20 3.95 
260 ti 20.75 10.25 5.75 3.35 
312 ti 16.00 9.75 5.40 3.00 

PERRY 
Houston County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPGA 
1956 e 

Media Coda 4 211 7425 1.00 
Radio Perry. Inc., Box 109, Perry. Ga. 31069. Phone 

012-987-2980. 
I. PERSONNEL 

Pres. & Gen'I Mgr. -Lowell L. Register. 
Commercial Manager -John Lynn. 

2. REPRESENTATIVES 
Busby. Finch & Woods, Inc. 

3. FACILITIES 
1,000 w. days; 980 kc. Non -directional. 
Operating schedule: 6:00 a.m, to local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations General: la, 3a, 90, 4c, 5. 6a, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20a, 22h, 23a, 24a, 26, 28b. 
Contracts: 40a. 46, 47a. 
Comb.: Cont. Discounts: 60a, 62e. 
Cancellation: 71a, 73a. 

TIME RATES 
Rotes reretved July 30. 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

1 Lino .. 80.00 30.00 15.00 7.00 4.00 
13 times.. 55.00 27.00 14.00 6.75 3.95 
20 time0.. 50.00 25.00 13.00 6.50 3.90 
52 times.. 47.00 23.60 12.00 6.00 3.80 

104 times.. 45.00 22.50 11.00 5.75 3.60 
158 timer. 40 00 20 on 10.00 5.50 3.40 700 times.. 35.00 17.50 0.00 5.35 3.20 
311 times.. 25.00 15.00 8.00 5.00 3.09 

QUITMAN 
Brooks County -Map location D-10 

See SRDS consumer market map and data at begin- ning of the State. 

WSFB 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 211 7480 6.00 
RBH Broadcasting Co., Inc., Box 632, Quitman, Ga. 31643. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -William F. Hoopes. 
Prog. Dir. & Bookkeeper -Martha J. Holloway. 

3. FACILITIES 
250 w. days: 1490 ke. Non -directional. 
Operating schedule: 6:00 a.m. to 7:00 p.m. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 9a, 4d, 5, 6a, 8. Rate Protection: 15b. 
Basic Rates: 20a, 22a. 23a, 24a, 25a, 26, 28a, 29a. 
Contracts: 40a, 42b, 97a, 48. 
Comb.: Cont. Discounts: 60k, 61a, 61b, 61e, 82b. 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective November 9, 1961. 

Rates received September 30, 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 1/4 10 5 
hr. hr. hr. min. min. Spot 

1 time 50.00 30.00 17.00 8.50 5.00 3.75 
52 times 40.00 25.00 14.00 6.50 4.50 3.50 

104 times 35.00 21.00 12.00 6.00 4.25 3.25 
158 times 30.00 17.00 10.00 5.50 4.00 3.00 
260 times 28.00 14.00 8.50 5.00 3.75 2.75 
315 times 23.00 12.00 7.50 4.50 3.50 2.50 

ROCKMART 
Polk County -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPLK 
1959 

R A B 
Media Code 4 211 7535 7.00 
Georgia Radio, Inc., Box 192, Rockmart, Ga. 30153. 

Phone 404-684-7848. 
STATION'S PROGRAMMING DESCRIPTION 

WPLK: Programmed for adults and young adults. 
AIR PERSONALITIES handle all segments. MUSIC: 
middle -or -the -road 80%; country 33%; religious 7%. 
NESVS: 5 min on hour and half hour. Newsbrlef and 
weather at :15 & :45, community news at :20 & :40. 
7:25-8 am, noon -1 pm, 5-5:30 pm local, state, na- 
tional and international. SPORTS: 3 local and 2 
network each day. Emphasis on local football, basket- 
ball, and baseball plus little league and pony league 
baseball. TALK: telephone trade days 10:05-10:20 
am M -F. Recd 3/11/68. 

I. PERSONNEL 
i'realdent-L. E. Gzadfck. 
Program Director -Bob Humphries. 

3. FACILITIES 
IOU w. Jaya; 1220 kc. Non-atrectlonal. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15'0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Codo Advertising Standards apply. 
General: la, 21, 3a. 6a. 8. 
Rate Protection: 10a, lia, 12a. 13a. 14a, 15b. 
Basic Rates: 20a, 21a, 22a, 23a, 24b, 24c, 25a, 28a, 

295. 
Contracts: 40a, 41, 44a. 48. 47a, 51c. 
Comb.: ('ont. Discounts: Bob. Ela. 
Cancellation: 70a, 70c, 71a. 
Affiliated with KBS Radio Network. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 5/8/88-Rec'd 5/13/68. 
6. SPOT ANNOUNCEMENTS 

PER YR: Ix 52x 260x 520x I000x 
1 min 3.00 2.75 2.50 2.25 1.75 
30 sec 2.25 2.20 1.75 1.50 1.25 

7. PACKAGE PLANS 
PER WK: 2011 4001 60ti 
1 min 41.25 75.00 90.00 
30 sec 30.00 54.00 67.50 
l'er mo-150 10 -sec spots (to be used within 30 

days), 187.50. 
8. PROGRAM TIME RATES 

lx 19x 280 52x I04x 156x 260x 
1 hr 30.00 28.50 27.00 25.50 24.00 22.50 21.00 
1/2 hr 17.00 16.00 15.00 14.00 13.00 12.00 11.00 
1/4 hr 9.25 8.75 8.25 7.75 7.25 6.75 6.25 
5 min. 5.75 5.50 5.25 5.00 4.75 4.50 4.25 

ROME (4 AM; 1 FM) 
Floyd County -Map Location B-4 

See SIIDS consumer market map and data at begin- 
ning of the State. 

WIYN 
1962 

R A 13 

Media Code 4 211 7590 2.00 
WIYN Radio, Inc.. Box 1311, Rome. Ga. 30161. 
Phones 404-239-8277, 0824. 

STATION'S PROGRAMMING DESCRIPTION 
WIYN: Programmed for adults and young adulte. 
AIR PERSONALITIES handle all segments. MUSIC: 
middle -of -the road 46%, country 46%, religious 8%. NEWS: network on hour and half hour. Headlines 
and weather at quarter hour. Local, state and network 
news at 6:45 am & 7:95 am. Noon -1 pm commentary. 
local, state, sports, M -S. 7 mobile units. SPORTS: 
network at :10 weekends, college football. TALK: 
talk programming with audience participation 2 hours 
daily. M -S. RELIGIOUS: Sun sign -on -noon & 1-2 
Dm. Reed 2/27/68. 

I. PERSONNEL 
Pres. & Cen'1 Mgr. -L. E. Gradick. 
Program Director -Bill Smith. 
Nets Director -Robert Scroten. 

3. FACILITIES 
500 o. days: 1360 kc. 1'40n -directional. 
Operating schedule: 8 em -local sunset. EST. 

4. AGENCY COMMISSION 
15%: nn rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards aDply. 
General: la, 2b, 3a, 4a. 6a, 8. 
Rate Protection* 10a. ila. 120. 13a, 14a. 15b. 
Basic Rates: 20a. 21a. 22a, 23a, 24b, 25a, 28a. 29e. 
Contracts: 40a. 41, 44a, 46. 47a, 51e. 
Comb.: Cont. Discounts: bob, 61a. 
Cancellation: 70a. 70e. 710. 
Affiliated with ABC Network Program Service Plan. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 3/1/68-Rec'd 2/27/88. 
6. SPOT ANNOUNCEMENTS 

PER YR: Ix 52x 260x 520x I000x 
1 min 3.00 2.90 2.75 2.50 2.00 
30 sec 2.25 2.20 2.00 1.80 1.50 

7. PACKAGE PLANS 
PER WK: 20t1 40íI 60ti 
1 min 55.00 100.00 120.00 
30 sec 40.00 72.00 90.00 PER MO: 150 10 -second spots, to be used within 30 
days. 187.50. 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 min 
1 x 40.00 22.50 12.50 7.50 
13 z 38.00 21.25 11.75 7.00 
26 x 36.00 20.00 11.00 6.50 
52 x 34.00 18.75 10.25 6.00 
104 x 32.00 17.50 9.50 5.50 
158 x 30.00 16.50 9.00 5.25 
260 x 00 1550 8.50 5.00 
312 x 26.00 14.50 8.00 4.75 

WLAQ 
1947 

Media Code 4 211 7645 4.00 
Clark Broadcasting Corp., Box 228, Rome, Ga. 

30181. Phone 404-232-7767. 
I. PERSONNEL 

General Manager -Tom Lloyd 
Program Director -Cal Owens. 
News Director -Tony Gilleland. 

2. REPRESENTATIVES 
Sava lll/Gates, Inc. 
Southeast -Dora -Clayton Agency, Inc. 

3. FACILITIES 
1.000 w.; 1410 ke. Directional -night only. 
Operating schedule: 5:00-1:00 am. EST. 

4. AGENCY COMMISSION 
15/0: nayable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAIL Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 4a, 4d, 5, 6e, 7b, 8. 
Irate Protection: 10a, Ile. 12a. 13a, 19a. 15b. 
Basic Rates: 20b, 21d, 22a, 22b, 23a, 241). 25a, 28b. 

29h. 
Contracts: 40a. 45. 46, 47a. 50. 
Comb.: ('ont. Discounts: 60a, 610, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with CBS Radio Network. 
Sold In combination with WGAU, Athens. 2 stations 
discount 5%. 

TIME RATES 
EG Recd 4/11/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x 8.00 6.00 208 L.._._._ 5.60 4.20 
13 z 7.60 5.70 260 x......__- 5.20 3.90 
28 z 7.20 5.40 312 x........_. 4.80 3.60 
52 x 6.80 5.10 364 x..._____ 4.40 3.30 
104 z 6.40 4.40 624 x.._..._.._ 4.00 3.00 
156 z 6.00 4.50 1040 x..._.._ 3.00 2.50 

7. PACKAGE PLANS 
PER WK: 1 min 30 see 1 min 30 we 
10 tl 5.00 4.50 25 tl ....... 3.25 2.75 
15 ti 4.00 3.50 30 ti 3.00 2.50 
20 ti 3.50 

S, PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 m19 

1 ti 75.00 45.00 30.00 18.00 12.00 
13 ti 71.25 42.75 28.50 17.10 11.40 
26 ti 67.50 40.50 27.00 16.20 10.80 
52 ti 63.75 38.25 25.50 15.30 10.20 
104 ti -_. 60.00 38.00 24.00 14.40 9.64 
156 ti ....... 65.25 33.75 22.50 19.50 9.00 
208 tt ._. 52.50 31.50 21.00 12.60 8.40 
260 ti 48.75 29.25 19.50 11.70 7.80 
312 ti.._._.._..._...., _.._.. _--- -.. 7.40 

WRGA 
19f.ß 

Subscriber to the NAB Radle Code 
Media Code 4 211 7700 7.00 
Rome Broadcasting corp.. Box 1187, Rome, Ga. 

30161. l'hone 404-232-9742, 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Mather Payne. 
Secretary -Charles Smithgall. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 
Atlanta -Bernard L Ochs. Co. 

3. FACILITIES 
5 ouu v : [470 be. Directional -night only. 
Operating schedule: 5:30 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0: monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a. 

7b, 8, 
Rate Protection: 10b, 11b. 126, 13b, 14b. 15b. 
Basic hates: 20a, 21a, 21e, 22b, 23a, 24b. 24c, 25a. 

27, 28a, 29a, 30, 32b. 
Contracts: 40e, 41. 42a, 42e, 43. 44a. 44b, 45, 46, 

47e. 48, 49, 51e. 
Comb.: Cont. Discounts: 60a, 61e, 82d. 
Cancellation: 70a. 70c. 71a. 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with MBS. 

TIME RATES 
ER 10/1/88 -Reed 10/7/88. 

AA -6-9 am, noon -I pm, 4-6 pm & within news 
programs. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 52x 104x 260x 312x 824x 936x 
1 min 7.00 6.75 8.50 6.25 6.00 5.75 5.50 
30 sec 5.00 4.75 9.50 4.25 9.00 3.75 3.50 

CLASS A 
I min 6.00 5.75 5.50 5.25 5.00 4.75 4.50 
30 sec 4.50 4.25 9.00 3.75 3.50 3.25 3.00 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 52x 104x 2601 3121 624x 
1 hr 75.00 70.00 65.00 60.00 55.00 50.00 
1/2 hr 95.00 42.00 39.00 38.00 33.00 30.00 
1/9 hr 30.00 27.50 25.00 22.50 20.00 17.50 
5 min 12.00 11.50 11.00 10.50 10.00 9,50 

CLASS A 
1 hr 60.00 55.00 50.00 95.00 40.00 35.00 
1/2 hr 40.00 37.00 34.00 31.00 28.00 25.00 
1/4 hr 25.00 22.50 20.00 17.50 15.00 12.50 
5 min 10.00 9.50 9.00 8.50 8.00 7.50 

WROM 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 211 7755 1.00 
Coosa Valley Radio Co., Box 1548, Rome, Ga. 30161. 

]'hone 909-232-0833. 
STATION'S PROGRAMMING DESCRIPTION 

WROM: Programmed for adulte and young adults. 
Emphasis on local nano and public affairs. NEWS 
20%: 10% local and area, 8% national and Inter- national, 2% business and weather. Editorials, dis- cussion programs. News on hour, 30 min at noon, 
15 min at 7 am, 8 am, 5 pm. 5 min other times. 
Headlines on half hour. 2 newsmen, 2 mobile units, wire and audio services, state network. MUSIC 75%: 
popular music, current hits, middle -of -the-road, 
snowtunea, standards. SPORTS: 3 capsules daily, weekend wrap-up, college football, golf, auto races. FARM: 1 hour daily M -F features markets, county 
and state reporta, local farm news. Features Include snap show, interviewe, household, community, calen- dars, contests. Contact Representative for further 
details. Reed 8/17/67. 

I. PERSONNEL 
Pres. & Gen'i Mgr. ---Charles Doas. 
Sta. & Sales Mgr. -Ben Lucas. 

2. REPRESENTATIVES 
Vic Pian Associates. Inc. 

3. FACILITIES 
1,000 w. days; 710 be. Non-anreessonal. 
Operating schedule: Sunrise to local sunset. EST 
Partial simulcast operation. For non -simulcast rates 
and facilities see WROM-FM. 

4. AGENCY COMMISSION 
15V0 on net time and talent: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAIL Radio Code Advertising Standards apply. 
General: la, 2a. 3a, 9a. 4d, 5, Ba, 7b, 8. 
Rate Protection: Ina, 12e, 14a, 15a. 
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Rome -W R 0 M -Continued 
Basic Rates: 20b, 21b, 2Id, 22b, 23a, 29b, 24c, 25b, 

26, 28a, 29a. 
Contracts: 90a, 41, 43, 99a, 45, 46, 47a, 98, 50, 51a, 

51c. 
Comb.: Cont. Discounts: 601, Ola. 
Cancellation: 70a, 70c, 71a, 73b. 
Trod. Services: 80, 81, 82. 
Affiliated with KIM Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eff 5/1/65 -Reed 8/4/66. 
AA -Mon thru Sat 7-9 am. 
A -Mon thru Sat sign -on -7 am & 9 am -sign -off: 
Sun sign -on -sign -off. 

6. SPOT ANNOUNCEMENTS 
CLASS A WROM-AM ONLY 

PER YR: Ix 52x 260x 520x 10002 
1 min ....... _ _....__. 3.00 2.90 2.75 2.50 2.00 
30 sec..._..-_..._._._. 2.25 2.20 2.05 1.85 1.50 

CLASS A.& WROM/WROM-FM 
1 tetra.._..._....._._ 4.00 3.90 3.85 3.30 2.65 
80 sea.._.._.._....._.__. 3.00 2.90 2.75 2.50 2.00 
AM programs and announcements may be combined 
with FM for frequency discount. 

7. PACKAGE PLANS 
WF.KKTY PACKAGES 

CLASS A WROM-AM ONLY 
(All other Umes) 

PER WK, 
EA: 1 min 30 see I min 30 wee 
20 ti 2.70 2.00 50 ti.._...._._... 2.55 1.90 
30 ti 2.05 1.95 

CLASS AA WROM/WROM-FM 
20 ti 3.55 2.70 50 ti...__..-... 3.40 2.55 
30 ti 3.50 2.65 
AM announcements may be combined with FM for 
weekly rate 

8. PROGRAM TIME RATES 
CLASS A WROM-AM ONLY 

PER YR: Ix 52x 260x 520x 1000x 
1 hr..._.._............_. 30.00 29.00 27.50 25.00 20.00 
1/2 hr..._...._._.._._, 18.00 17.40 16.50 15.00 12.00 
1/4 ... 12.00 11.60 11.00 10.00 8.00 
5 min..-_...____....... 6.00 5.80 5.50 5.00 4.00 
2 min. 4.50 4.35 4.10 3.75 3.00 

CLASS AA WROM-WROM-FM 
1/4 hr...._._ _ 16.00 15.80 15.10 13.30 10.60 
5 min...._._._ .... 8.00 7.80 7.55 6.65 5.30 
2 min. 6.00 5.90 5.80 5.30 4.80 
AM programs and announcements may be combined 
with FM for frequency discounts. 

W R OM -FM 
1966 

Subscriber to the NAB Radio Code 
Media Code 4 211 7756 9.00 

Coosa Valley Radio Co., Box 1546, Rome. Ga. 30161. 
Phone 404-232-0833. 
STATION'S PROGRAMMING DESCRIPTION 

WROM-FM: Programmed for adulte and young adults. 
Simulcast until AM sign -off. Music continues with 
popular music until 7 pm. M -F request program pri- 
marily of general popular music, rock until 11 pm 
with 2 min local, national and international news 
every 30 min. Sat night music: popular, standards. 
swing, big bands until sign -off. Sun night music: 
general popular music, film music, sbowtunes, stand- 
ards with 2 min news every 30 min. Contact Repre- 
sentative for further details. Recd 2/19/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Charles Doss. 
Sta. & Sales Mgr. -Ben Lucas. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 

3. FACILITIES 
ERP 3,000 w.; 97.7 mc. Stereo. 
Operating schedule: 6-1 am. EST. 
Partially simulcast with WROM. For simulcast fa- 
cilities and AMFM combination rates see WROM, 
WROM-FM listing. 

4. AGENCY COMMISSION 
15%; bills rendered monthly. Payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
See WROM listing for coded regulations. 
Maximum of 6 spots within any participating hour 
segment of music. 

TIME RATES 
No. 5 eff 5/1/65-1teed 8/4/68. 

A -Mon thru Sat 8-7 am & 9-1 am; Sun 8-1 an:. 
6. SPOT ANNOUNCEMENTS 

PER YR: Ix 52x 2605 520x 10000 
1 min 3.00 2.90 2.75 2.50 2.00 
AM and FM programs and announcements may be 
combined for frequency discount. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

PER WK. EA: 20t1 30 ti 30t1 
I min..._ _.._......_.._.._.._.._..._... 2.70 2.85 2.55 
AM and FM announcements may be combined for 
weekly frequency. 

ROSSVI LLE 
Walker County -Map Location A-3 

See S1tDS consumer market map and data at begin- 
ning or the State. 

See Chattanooga, Tenn. 
(including Lookout Mountain, Tenn., and 
Rossyille, Ga.) 

SANDERSVI LLE 
Washington County -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSNT 
1956 

Media Code 4 211 7810 4.00 
Radio Station WENT, Inc., Box 150, Sandersville, 

Ga. 31082. Phone 552-5182. 3. 
I. PERSONNEL 

Manager -lames Whaley. 
Program Director -Randy Dixon. 
Engineer -Bill Evans. 

2. REPRESENTATIVES 
Gene Bolles Company. 

3. FACILITIES 
1,088 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 6 am -10 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING 'See ended regulations 
General: lb. 2a, 2b, 3a, lb, 3c. 3d, 4a, 4d, 5. 6a, lb, 

8. 
Rate Protection: 15b. 
Basic hates; 20b, 21a, 21b, 21d, 22a, 22b, 23a, 23b, 

24c. 26, 28b, 28c, 29a, 29b, 30, 33e. 
Contracte: 40a, 42a, 42c, 44a, 44b, 45, 46, 475, 48, 

50, 51a. 51b. 
Comb.; Cont. Discounts: 60a, 60c, 61c, 82a, 82d. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with SAS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective December 1, 1960. 

Rates received November 21. 1980. 
8. SPOT ANNOUNCEMENTS 

PER WK: 
5 U...._._..._.....-......... 5.00 20 4.t..__.__._____._ 4.00 
10 11._.._....._.._.._.._ 4.75 30 IL.._...._.._..___. 3.50 
15 ti ......... _.._...... _...._. 4.50 50 ti...-.._.._ ...... _. ..... _. 2.50 
20 or 30 seconde -75% of applicable 1 -minute rata 
8 or 10 second I13's-50% of applicable 1 -minute 
rate. 

SAVANNAH (6 AM; 1 FM) 
Chatham County -Man Location H-8 

See S1t11S mummer market map and data at begin- 
ning of :he State. 

WBYG 
1946 

Media Code 4 211 7865 8.00 
Space Broadeaating, Inc., Box 943. DeSato Hotel, 

Savannah, Ga. 31402. Phone 912-232-4182, 
I. PERSONNEL 

Pres. & tien'i Mgr. -Carter C. Peterson. 
Commercial Manager -Robert W. Ward. 
Operations Manager -Al Jennings. 

S. FACILITIES 
1,090 w. days; 1450 kg. Non-directionaL 
Operating schedule: 5:45-12:10 am weekdays; 7:30- 
12:10 am Sun. EST. 

4. AGENCY COMMISSION 
i5yo , no cash dtacuuut..',o commisaion on talent. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, 2b, la, lb, 3c, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a, 15b, 

15e. 
Basic Rates: 20b, 22s, 23a, 24a. 24b, 24e, 28a, 28c, 

29a, 30, 31, 32a. 
Contracts: 40a, 41, 42b, 42d, 44a, 44b, 46, 48, 51b. 
Comb.; Cont. Discounts: 80a, 60e, 60d, 60g, 601, 81a, 

61b. 
Cancellation: 70a. 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective May 1, 1956. 

Kates received April 3U. 11156. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
1 ti................................ 5.50 104 rl 4.50 
26 5.00 260 ti 4.25 
52 U. 4.75 312 tl 4.00 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLAN 

(Bun of Schedule) 
12 ti 18ti 24 4.1 80U 

Per wk. 48.00 67.50 84.00 97.50 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 br 5tain 
1 ti..__.-___....__..._..._._ 80.00 36.00 24.00 12.00 
26 54.00 32.00 21.00 10.50 
52 t1..__....-.._.+.._.._..__..._ 51.00 30.00 20.00 10.00 
104 tL_............_.___....._.._. 48.00 28.00 19.00 9.60 
260 tL_.._._ ....._.__...... 45.00 27.00 18.00 9.00 
312 ti.___...__ _..» .._. 42.00 25.00 16.00 8.50 

WEAS 
1950 

Media Code 4 211 7920 1.00 
IVEAS, Inc., P. O. Box 737, 128 W. Taylor SL, 

Savannah, Ga. 31402. Ad 4-7264. 
I. PERSONNEL 

Chairman of the Board -le. D. Riven, Jr. 
Genfstil Manager -N. H. (Lefty) Lindsey. 
Chief Engineer -J. Allen Br)mmer. 

2. REPRESENTATIVES 
0111 -Perna, Inc. 
Stars, Inc. 

3. FACILITIES 
5,000 w. days; 900 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 

5. GENERAL ADVERTISING Sae ended regulations 
General: lb, 2b, 3d, 4a, 4d, 5, 6n. 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15b, 16. 
Basic Rates: 20b, 21a, 21b, 21c, 22a, 22b, 23a, 23b, 

29b, 25e. 26, 28a, 29a, 30, 31, 32a, 32b, 33a. 
Contracts: 40a, 4I, 42b, 42d, 43, 44a, 45, 46, 47a, 

48, 49, 50, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 60g, 601, Ola, 

61b, 82a, 62d. 
Cancellation: 70a, 70c, 71b, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American FM Network. 
Member: The Dee Rivera Group and Dee Rivera 
Georgia Group. 

TIME RATES 
Rates received January 31, 1951. 

Revisions received April 3. 1953. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 35 see. 
1 time 7 6.50 45.90 25.50 12.75 8.95 6.40 

26 times 72.70 43.55 24.25 12.05 8.65 6.20 
52 times 68.85 41.20 22.45 11.50 8.30 5.90 
65 times 64.95 39.00 21.70 11.00 8.00 5.65 

130 times 6:.20 36.75 20.40 10.40 7.70 5.30 
156 times 57.35 34.40 19.00 9.95 7.35 4.95 
260 times 53.55 33.00 17.65 9.40 7.00 4.60 
312 times 49.70 29.85 16.10 8.90 6.65 4.25 
520 times 45.90 27.55 15.30 8.45 6.30 3.95 

7. PACKAGE PLANS 
1 minute: Per week 
Weekly: 13 wks. 26 wks. 52 wks. 

6 times 48.00 43.50 39.00 
12 times 87.00 78.00 69.00 
18 times 117.00 103.50 90.00 
24 times 138.00 120.00 101.00 
36 times 180.00 153.00 128.00 

10. SPECIAL FEATURES 

5 minute newscasts: 
Per week 

13 wks 26 wks. 52 wks. 
15 times 165.00 146.25 127.50 
25 times..._ 243.75 212.50 181.25 
50 times 425.00 362.50 300.00 

WSAV 
1939 

The Eastman Station 
Media Code 4 211 7975 5.00 
IVSAY, lug., Broadcasting Center, 1430 East Victory 

Dr., Savannah, Ga. 31404. Phone 912-236-0303. 
TWX 912-354-7829. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Harben DanieL 
Vice-Pres. & Oper. Mgr. -Meredith E. Thompson. 
Commercial Manager -Duane A Hatch. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
5,000 w.: 630 kc. Directional -night only. 
Operating schedule: 5:30-12:05 am EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, 2b, 3a. 3d, 4a, 4d, 5, 6c. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 16. 
Basic hates: 20a, 21a, 21d, 22a, 22b, 23a, 29a, 24e, 

25a, 26. 28a. 29a, 32b, 33d. 
Contracts: 40a, 41, 42a, 43, 45, 48, 47e, 48, 49, 50, 

51a, 51b. 51c. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 60h, 601, 81c, 

62b, 82d. 
Cancellation: 70a, 70e, 71a, 72. 73a. 73b. 
Prod. Services: 80, 81, 82. () Five minute program units 30 seconds. 
Political broadcasts: Regular rates apply. WSAV 
does not sell commercial spot announcements, as such, 
for political broadcasts. Contact station for detailed 
policy outline. 
Affiliated with NBC Radio Network and The East- 
man Network. 
These national rates entitle advertiser to best positions 
and preempt local accounts. 
One-year contracts will be accepted for the purpose 
of earning frequency or term discounts. 

TIME RATES 
No. 8 Eff 6/1/88 -Reed 5/1/68. 

6. SPOT ANNOUNCEMENTS 
I -Mon thru Sat 5:30-9:30 am. 
II -Mon thru Sat 3-7 pm. 
III -Mon thru Sat 9:30 em -3 pm; Sun all day. 
IV -Daily 7 pm -midnight. 

SECTION I 
PER WK: I tl 12ti 18t1 24t1 
1 min. 20.00 17.00 15.00 
30/20 sec 16.00 13.60 12.00 ......_ 
10 sec 10.00 8.50 7.50 

SECTION II 
1 min. 18.00 15.00 13.00 _... 
30/20 sec 14.40 12.00 10.40 ....__ 
10 sec 9.00 7.50 6.50 --- 

SECTION III 
1 min. 16.00 14.00 12.00 11.00 
30/20 sec 12.80 11.20 9.60 8.80 
10 sec 8.00 7.00 6.00 5.50 

SECTION IV 
1 min. 10.00 9.00 8.00 7.00 
30/20 sec...._ 8.00 7.20 6.40 5.60 
10 sec 5.00 4.50 4.00 3.50 

8. PROGRAM TIME RATES 
(5:30 am -7 pm) 

Ix 13x 26x 52x 104x 260x 
1 hr 125.00 120.00 115.00 110.00 105.00 100.00 
1/2 hr 75.00 72.00 69.00 66.00 63.00 60.00 
1/4 hr 50.00 48.00 48.00 44.00 42.00 40.00 
10 min.._ 37.50 36.00 34.50 33.00 31.50 30.00 
5 min 25.00 24.00 23.00 22.00 21.00 20.00 

(7 pm -midnight) 
1 hr 80.00 78.00 72.00 68.00 64.00 80.00 
1/2 hr 48.00 46.00 43.00 40.00 38.00 38.00 
1/4 hr 32.00 30.00 29.00 27.00 26.00 24.00 
10 min...._ 24.00 23.00 22.00 20.00 19.00 18.00 
5 min 18.00 15.00 14.50 14.00 13.00 12.00 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -4% 52 wk -8% 

RATEHOLDER 
Minimum wkly ached of 6 1 -min spots 5:30 am -mid- 
night Mon thru Sun necessary to maintain consec wk 
discounts (or, spots equivalent in length and weekly 
frequency to the existing schedule). 

WSGA 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 211 8030 8.00 
Coastal Broadcasting. Inc., 409 E. Liberty 8L, Savan- 
nah, Ga.. 31401. Phone 912-233-8807. 8. 

I. PERSONNEL 
President á Betel Mgr -Donald K. Jones. 
Vice-Pres. & Com'I Mgr. -John M. Williams. 

2. REPRESENTATIVES 
Alan Torhet Associates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 24 hours daily Tues thru Sun: 
midnight -6 am Mon. EST. 

4. AGENCY COMMISSION 
15% on net time and talent only; no cash discount 

5, GENERAL ADVERTISING See coded regulations 
General: la, 30, 3b, 9a, 9d, 5, Ob, 7b, 8. 
Rate Protection: 12b. 
Basic Rates: 22a, 23a, 24b, 28a. 
Contracts: 40c, 92a. 45, 46. 48. 
Comb.; Cont. Discounts: 60e, 60e, 60k. 61a. 61b. 62b, 

62e. 
Cancellation: 70a, 70e. 71a, 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 4 Eff 10/1/68-Rec'd 8/30/68. 

AA -Mon thru Fri 6-10 am & 3-6 pm. 
A -All other times. 

GEORGIA 
7. PACKAGE PLANS 

CLASS AA 
PER WK, E A : I tl 12 t1 18 tl 24+ 
1 min .......... ..._........... »..._... 14.00 12.00 11.00 10.00 
20/30 sec 11.20 9.60 8.80 8.00 

CLASS A 
1 min 12.00 10.00 9.00 8.00 
20/30 sec 9.60 8.00 7.20 6.40 
10 sec: 50% of 1 -min. 
1 minute and 20/30 seconds combinable. 10 seconds 
not combinable. 

10. SPECIAL FEATURES 
5 -min news -1-1/2x 1 -min rete. 

DISCOUNTS 
26 wk within 52 wk -4% 52 consec wk -10% 

.7 

WSOK 
1946 

DORE & ALLEN, INC.. 

NA1 

A Speidel Station 
Media Code 4 211 8085 2.00 
WSOK, Inc., Box 2118, 24 W. Henry, Savannah, 

Ga. 31404. Phone 912-233-1179. 
STATION'S PROGRAMMING DESCRIPTION 

WSOK: Programmed for Negro listener. 
MUSIC: popular, rhythm and blues, jazz and gospel. 
AIR PERSONALITIES handle all segments and 
taped commercials by them are interchangeable. 
NEWS: on hour every hour. Community news on 
half hour. Involved in community activities such as: 
March of Dimes, United Fund, Christmas Baskets. 
etc. Teenage and college board work with staff on 
programming and produce their own programs. Sporta 
and special events programs when they pertain to 
audience served. Personal appearances made by per- 
sonalities at record hops, store openings, remote 
hoardcasts, etc. Contact Representative for further 
details. Ree'd 11/29/87. 

I. PERSONNEL 
Generai Manager -Don Ferguson. 
Chief Engineer -Herb Ehlers. 
Program Director -Brooks Hayward. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
South, Southwest -Dora -Clayton Agency, Inc. 

3. FACILITIES 
1.000 w. days: 1230 ke. Non -directional. 
Operating schedule: 24 hours daily, except 1:00-5:00 
am Mon. EST. 

4. AGENCY COMMISSION 
15% on Ume only: no cash discount. 

5. GENERAL ADVERTISING See eroded regulations 
General: lb 2b, 3a, 3b, 3c, 3d, 40, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10h, 11b, 12b. 13b, 14b, 15b. 
Basic Rates: 20h, 21a, 22b, 23a, 24a, 24b, 24e, 25a, 

28. 27. 285. 28c, 29a. 33b. 
Contracts: 40a, 41, 92b, 49a, 44b, 45, 46, 47a, 51b. 
Comb.: Cont. Discounts: 60d, 60f. 60h, 601. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 
Frequency and Package Spots are not combinable for 
additional discounts. 
Member: Speidel Broadcasters. Inc. 

TIME RATES 
No. B1 ER 7/1/68-Rec'd 8/3/68. 

AAA -Mon thru Fri 8-9 am. 
AA -Mon thru Fri 4-7 pm; Sat 6-9 am. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

CLASS AAA 
PER WK: Ií1 6íI 12tí 18 ti 24 ti 30t1 
1 wk 13.00 11.50 10.00 9.50 9.00 8.50 
7 wk..._ 12.50 11.00 9.50 9.00 8.50 8.00 
13 wk 12.00 10.50 9.00 8.50 8.00 7.50 
26 wk_ 11.50 10.00 8.50 8.00 7.50 7.00 
52 wit.. 11.00 9.50 8.00 7.50 7.00 8.50 

CLASS AA 
1 wk 10.00 9.00 8.00 7.50 7.00 6.50 
7 wk 9.50 8.50 7.50 7.00 6.50 6.25 
13 wk 9.00 8.00 7.00 8.50 6.25 6.00 
26 wk 8.50 7.50 6.50 6.25 6.00 5.75 
52 wk 8.00 7.00 6.25 8.00 5.75 5.50 

CLASS A 
1 wk. 8.00 7.50 6.50 6.25 6.00 5.75 
7 wk 7.50 7.00 6.00 5.75 5.50 5.25 
13 wk. 7.00 6.50 5.75 5.50 5.25 5.00 
26 wk 6.50 6.00 5.50 5.25 5.00 4.75 
52 wk 8.00 5.50 5.25 5.00 4.75 4.50 

30 SECONDS 
CLASS AAA 

1 wk.__ 10.40 9.20 8.00 7.60 7.20 6.80 
7 wk 10.00 8.80 7.60 7.20 6.80 6.40 
13 wk 9.80 8.40 7.20 6.80 6.40 6.00 
28 wk 9.20 8.00 6.80 6.40 6.00 5.60 
52 wk.. ..... 8.80 7.60 6.40 6.00 5.80 5.20 

CLASS AA 
1 wk..._ 8.00 7.20 8.40 6.00 5.60 5.20 
7 wk...._ 7.60 8.80 6.00 5.60 5.20 5.00 
13 wk 7.20 8.40 5.60 5.20 5.00 4.80 
26 wk 6.80 8.00 5.20 5.00 4.80 4.60 
52 wk_ 6.40 5.60 5.00 4.80 4.80 4.40 

CLASS A 
1 wk 8.40 6.00 5.20 5.00 4.80 4.60 
7 wk 6.00 5.80 4.80 4.60 4.40 4.20 
13 wk 5.80 5.20 4.60 4.40 4.20 4.00 
26 wk. 5.20 4.80 4.40 4.20 4.00 3.80 
52 wk 4.80 4.40 4.20 4.00 3.80 3.60 
ID's: 50% of 1 -min. 

8. PROGRAM TIME RATES 
CLASS AAA 

Ix 265 520 1565 260x 500x 
1/4 hr 40.00 37.00 35.00 32.00 30.00 28.00 
5 min. 30.00 28.00 26.00 24.00 22.00 20.00 

CLASS AA 
1/2 hr 45.00 40.00 39.00 36.00 34.00 31.00 
1/4 hr_ 29.00 26.00 24.00 21.00 19.00 18.00 
5 min 21.00 18.00 16.50 14.50 12.60 11.50 

CLASS A 
1 hr 80.00 56.00 54.00 50.00 47.00 44.00 
1/2 hr 37.00 34.00 32.50 29.50 28.00 26.00 
1/4 he 24.00 21.50 20.00 17.50 16.00 15.00 
5 min. 17.50 15.20 14.00 11.75 10.50 9.50 

(Savannah continued on next page) 
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WTOC W TOC -FM 
1929 1946 

CBS Radio Network 

AVERY-KNODEL, INC. 
© F 

Media Code 4 211 8140 5.00 
Savannah Broadcasting Co.. Incorporated, Box 858. 

516 Abercorn St.. Savannah, Ga. 31402. Phone 
912-232-0127. TWX 810-784-5619. 

I. PERSONNEL 
Chairman of the Board -W. T. Knight, Jr. 
President -F. Schley Knight. 
Exec. Vice-Pres. & Sales Mgr. -Ben Williams. 

2. REPRESENTATIVES 
Avery-Knodei, Inc. 
Roger Coleman, Inc. (FM). 

3. FACILITIES 
5,000 w.; 1290 M. Directional -night only. 
Operating Schedule: 5:30 a.m. to 12:15 a.m. week- 
days; 6:30 a.m. to 12:15 a.m. Sundays. EST. 
FM FACILITIES: 
ERP 97,250 w.; 94.1 mc. 
Antenna ht.: 372 ft. 

4. AGENCY COMMISSION 
15/0 net time only; 10th of following month. 

5. GENERAL ADVERTISING Bee Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, la. 9a. 5, 8. 
hate Protection: tub, llb, 12b, 13b, 14b, 15e. 16. 
Basic Rates: 21a, 22b, 23a, 24a, 24b, 24c, 25a, 26, 

28a, 28c, 29a, 29b, 30. 32b, 33a. 
Contracts: 40a, 41, 42a, 43, 49a, 45, 46, 47a, 48, 49. 

51c. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 601, 61b. 

6.2b, 62d. 
Cancellation: 70b, 70e, 71a. 72, 73a. 
)'rod. Services: 80. 82. 
AM -FM duplication 7:00 am -noon. 
Separate FM Stereo programming noon -midnight. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective May 15, 1955. (Card No. 18.) 

Card received May 13. 1955. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

CLASS "A" 
tß:30 a.m. to 11:00 p.m.) 

1 1/2 1/4 5 1 Sta. 
hr. hr. hr. min. min. brk. 

1 time 94.00 56.80 37.50 21.50 12.50 9.56 
26 times 89.30 53.20 35.65 20.45 11.90 9.05 
52 times 84.60 50.40 33.75 19.85 11.25 8.55 

104 times 79.90 47.60 31.90 18.80 10.65 8.10 
156 time, 75.20 44.80 30.00 17.20 10.00 7.60 
200 times 70.50 42.00 28.15 16.15 9.40 7.16 
312 times 65.80 39.20 26.25 15.05 8.75 6.65 
520 time, 61.10 36.40 24.40 14.00 8.15 8.20 

1.000 time, ....._ _.-. -_ 7.80 5.95 
CLASS "B" 

(All Other Times) 
1 time 52.00 81.00 21.00 12.00 7.00 5.25 

26 time, 99.40 29.45 19.95 11.40 6.65 5.00 
52 times 46.80 27.90 18.90 10.80 8.30 4.75 

104 times 44.20 26.85 17.85 10.20 5.95 4.45 
156 times 41.60 24.80 16.80 9.60 5.80 4.20 
260 time, 39.00 23.25 15.75 9.00 5.25 3.95 
312 times 36.40 21.70 14.70 8.40 4.90 3.70 
520 times 83.80 20.15 13.65 7.80 4.55 3.40 

1.000 times 4.40 3.30 
Shortie Announcement Rate 

10 -second announcement rate: 50% of earned station 
break rate. 
10 -second announcement, not combinable with longer 
announcements for frequency dl,eounts. 

7. PACKAGE PLANS 
MULTI -SPOT PLAN 

(Fixed Position,) - Per week 
7 Ann. 12 Ann. 18 Ann. 

1-26 weeks._....._ __..._ 60.00 90.00 120.00 
27-52 weeks 55.00 80.00 110.00 
Announcements bought as part of a Multi -Spot Plan 
cannot be combined with other announcements for fre- 
quency discount,. 

SMYRNA 
Cobb County -Map Location B-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Atlanta 
(including College Park, Decatur, East 

Point, North Atlanta, Smyrna) 

STATESBORO (1 AM; 1 FM) 
liulloeh County -Map Location G-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMCD (FM) 
1967 

Media Code 4 211 8167 8.00 
WWNS, Inc., Box 958. E. 011iff St., Statesboro, Ga. 

30458. Phone 912-764-5446. 
STATION'S PROGRAMMING DESCRIPTION 

WMCD(FM): Programmed for adults. 
MUSIC: middle-of-the-road. SPORTS: major league 
baseball, college football, interviews. NEWS: net- 
work at :55 each hour. Contact Representative for further details. Reed 8/8/67. 

I. PERSONNEL 
Pres.. Gee 1 & Sta Mgr. -Donald O. McDougald. 
Sales Manager -Joseph McGlamery. 
Program Director -W. Worth McDougald. 

2. REPRESENTATIVES 
Atlanta -Busby, Finch and Woods, Inc. 
Raleigh -T -N Spot Sales. 

3. FACILITIES ERP 3,000 w.; 100.1 mc. 
Operating schedule: 8:15 am -midnight. EST. 
Antenna ht.: 153 ft. above average terrain. 
Partial simulcast operation. Operated separately 8:15 
am -midnight. For simulcast facilities see WWNS. 

4. AGENCY COMMISSION 
15/0 time only. Net 30 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4b, 4d, 5, 6a, lb. 8. 
Rate Protection: 10a, 14a. 
Basic Rates: 2014, 21e, 24c, 25a, 28b, 28e. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60d. 
Prod. Services: 80. 82. 

TIME RATES 

Rates are identical to WWNS. See that listing. 

WWNS 
1946 

Media Code 4 211 8195 9.00 
WWNS, Inc., Box 958, Statesboro, Ga. 30458. Phone 

912-764-5946. 
STATION'S PROGRAMMING DESCRIPTION 

W%VNS: Programmed for general interest. 
5:30-8:15 am primarily farming, news, sports, mid- 
dle -of -road music, 8:15 am -noon top 100 format. 
Target audience: housewife, business, college. Net- 
work news. state news network, local news coverage. 
Major league baseball, college football, local sports 
coverage. Contact Representative for further details, 
Reed 8/7/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Donald McDougald, 
Vice-)'resident-Wurth McDougald. 

2. REPRESENTATIVES 
Southeastern -Busby, Finch and Woods, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 5:30 a.m. to 11:05 p.m., week. 
days u:3u a.m. to 10:05 p.m. Sunday. EST. 
Partial simulcast operation. Simulcast 5.30-8:15 am. 
For non -simulcast facilities, sea WMCD (FM). 

4. AGENCY COMMISSION 
None, all ratea net to station. 

5. GENERAL ADVERTISING See coded regulations NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, la, 9b, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 14a, 15b. 
Basic Rates: 20b, 21b, 21e, 23b, 24c, 25c, 27, 28b, 

28e. 33c. 
Contracts: 40a, 91, 46, 47a, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 62d. 
Cancellation: 72. 73b. 
)'rod. Services: 80, 81, 82. 
Affiliated with KBS Radio Network. 
Member: The Tobacco Radio Network. 
FM facilities WMCD (FM). 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 ER 5/1/68 -Reed 5/27/68. 
AA -7-9 am & noon -1 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min 30 see 20 see Flat, ea 4.00 3.00 2.25 
CLASS A 

PER WK, EA: 5t1 loti 
1 min. 3.50 3.25 
30 sec 2.50 2.25 
20 sec 2.00 1.75 

8. PROGRAM TIME RATES 
PER WK: 5 min 10 min 1/4 hr 
1 tL 8.00 15.00 20.00 
3 tL 6.50 12.50 17.50 
5 ti 5.00 10.00 15.00 

SUMMERVI LLE 

20 t1 35 ti 50 ti 
2.75 2.40 2.00 
1.90 1.75 1.50 
1.50 1.25 1.00 

Chattooga County -Map Location A-4 
See SRDS consumer market map and data 
rung of the State. 

WGTA 
1950 

at begin - 

Subscriber to the NAB Radio Code 
Media Code 4 211 8250 2.00 
Tri-State Broadcasting Co., Inc., Box 200, Bolling ltd., Summerville, Ga. 30747. Phone 404-857-0201. Other office: 705 Maclellan Bldg., Chattanooga, Tem. 

37402. 
STATION'S PROGRAMMING DESCRIPTION 

WGTA: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min before hour. SPORTS: local baseball live. 
college football live. 6-7 am country and western 
music, farm market, weather. 7-8:30 am general 
popular music, commuters, local news, weather, road 
conditions. 8:30-10 am religious music, religious 
news, ministerial groups. 10 am -12:30 pm general 
popular music. housewife, local news, fashions, local weather. 12:30-1:30 pm country and western music, 
farm, market, weather. 1:30-4:30 pm general popular 
music. last hour commuter. local news, weather, road 
conditions. 4:30 pm -sign -off current hits. Contact 
Representative for further details. Rec'd 8/29/67, 

I. PERSONNEL 
General Manager -William B. Farrar. 
Commercial Manager -Wayne Smithson. 
Program Director -Mary Groce. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc 
South. Southwest -Dora -Clayton Agency, Inc. 

3. FACILITIES 
5.000 w. days: 950 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 22a, 29b. 

Contracts: 40a. 44a, 45, 97e, 48, 51a. 
Comb.; Cont. Discounts: 60a, 60e, 80f, 62d. 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
No. 7 ElI 4/1/6-Rec'd 8/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 104x 156x 260x 

1 min 4.00 3.80 3.60 3.50 3.40 3.20 3.00 
30 sec 3.00 2.85 2.70 2.85 2.55 2.40 2.25 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 x 40 24 16 12 10 
DISCOUNTS 

13x- 5% 521-12-1/2% 156x-20% 
261-10% 104x-15% 260x-25% 

(CR) 

SWAI NSBORO ( I AM; 1 FM) 
Emanuel County -Map Location 11.-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJAT 
1950 

Media Code 4 211 8305 4.00 
Radio Station WJAT, Inc., Box 289, Covena Rd., 

Swainsboro, Ga. 30401. Phone 237-2011. 
I. PERSONNEL 

General Manager -John J. Bailes. 
Manager -Mrs. Doris M. Lewis. 
Sales Manager -H. E. Buffington. 

2. REPRESENTATIVES 
Gene Bolles Company. 

3. FACILITIES 
1,000 w. days; 800 be. Non -directional. 
Operating schedule: Sunrise to local sunset. EST. 
Partial simulcast operation. For non -simulcast facil- 
ities see WJAT-FM. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3b, 3c, 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21d, 22a, 22b, 23a, 24c, 26, 28b, 

28c, 29a, 30, 33a. 
Contracts: 40a, 40e, 42b, 42d, 49b, 45, 46, 47a, 48, 

49, 50, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 61e, 62d. 
Cancellation: 70a, 70b, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NAS Radio Network. 

TIME RATES 
ER 12/1/60 -Reed 10/21/60. 

6. SPOT ANNOUNCEMENTS 
1 min 5.50 

7. PACKAGE PLANS 
5 ti 10 ti 15 ti 20 ti 30 ti 50 ti 

Per wk 5.00 9.75 4.50 4.00 3.50 2.50 
20/30 sec: 75% of 1 -min. 1 -min. 
8/10 sec ID's: 50% of 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x 30 18 9 

W J A T- FM 
1966 

Media Code 4 211 8306 2.00 
Radio Station WJAT, Inc., Box 289, Covena Rd., 

Swainsboro, Ga. 30401. Phone 237-2011. 
I. PERSONNEL 

General Manager -John J. Bailes. 
Manager -Doris M. Lents. 
Sales Manager -M. E. Bufltngten. 

2. REPRESENTATIVES 
Gene Bolles Company. 

3. FACILITIES 
ERP 3.000 w.; 98.3 mc. 
Operating schedule: 6 am -11 pm. EST. 
Antenna ht.: 260 ft. above average terrain. 
Partial simulcast operation. For simulcast facilities 
see WJAT, WJAT-FM. 

4. AGENCY COMMISSION 
15/0 time only: payable 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 9d, 5, 6a, 7b, 

8. 
Rate Protection: 15a, 15b. 
Basic hates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 23b, 

24b, 25a, 26, 28b, 8c, 29a, 30, 33a. 
Contracts: 40a, 40e, 420, 42c, 44a, 44b, 45, 46, 47a, 

48, 49, 50, 51a, 51b, 51c. 
Comb.: Cont. Discounts: 60a, 60c. 61c, 82d. 
Cancellation: 70h, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
ER 12/1/60 -Reed 10/21/60. 

6. SPOT ANNOUNCEMENTS 
1 min ... 5.50 

7. PACKAGE PLANS 
5 10 ti 15 ti 20 ti 30 01 50 ti 

Per wk. 5.00 4.75 4.50 4.00 3.50 2.50 
20/30 sec: 75% of 1 -min. 
8/10 see ID's 50% of 1 -min. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x 30 18 9 

SYLVANIA 
Screven County -Map Location G-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSYL 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 211 8360 9.00 
Sylvania Broadcasting System, Inc., Box 519, Syl- 

vania, Ga. 30467. Phone 912-564-7461, 564-7462. 
I. PERSONNEL 

Gen'l & Sta. Mgr. -Mrs. Shirley Scott. 
Program Director -Charles Taylor. 

2. REPRESENTATIVES 
T -N Spot Sales. 

3. FACILITIES 
250 w.; 1490 ke. Non -directional. 
Operating schedule: 6:00 a.m. to 7:15 p.m. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 3a, 3b, 4b, 4d, 5, Ba, 7b, 8. 
Rate Protection: 10e, 11e, 12e, 13c, 14c. 
Basic Rates: 20a, 22a, 22b, 23a, 29a, 26, 28a, 29a. 
Contracts: 40e, 42a, 46, 48. 
Comb.: Cont. Discounts: 60a, 61a, 61e. 
Affiliated with KBS Radio Network. 

TIME RATES 
No. 1 ER 2/1/67-Rec'd 2/13/67. 

6. SPOT ANNOUNCEMENTS 
Ix I8x 26x 52x 104x 260x 312x 

1 min 3.00 2.75 2.50 2.00 1.75 1.50 1.45 
8. PROGRAM TIME RATES 

lx I8x 26x 52x 104x 260x 3122 
1 hr 55.00 50.00 45.00 40.00 35.00 32.50 30.00 
1/2 hr..._ 35.00 30.50 25.50 24.00 22.80 22.50 20.00 
1/4 hr..._ 12.50 9.50 8.65 8.25 7.50 6.50 6.25 
5 min 6.00 5.50 5.00 4.50 4.10 3.95 3.75 

SYLVESTER 
Worth County -Map Location C-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WOGA 
1963 

Subscriber to the NAB Radia Code 
Media Code 4 211 8415 1.00 
Worth County Broadcasters, Inc., Box 85, 102 Isa- 

bella St., Sylvester, Ga. 31791. Phone 912-776- 
3421. 

I. PERSONNEL 
President -Dr. J. M. Sutton. 
General Manager -Dewey R. (Ron) Hannon, St 
Chief Engineer -Joel Smith. 

2. REPRESENTATIVES 
Contact station direct. 

3. FACILITIES 
1,000 w.; 1540 kc. Non -directional. 
Operating schedule: Sunrise -local acaece, EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: 5. 
Contracts: 90a. 
Affiliated with KBS Radio Network 

TIME RATES 
No. 4 Eft 7/1/67-Rec'd 8/28/67. 

6. SPOT ANNOUNCEMENTS 
Ix 51x 151a 301x 5012 851x 1251+ 

1 min 2.75 2.50 2.25 2.00 1.75 1.50 1.25 
30 sec 1.90 1.75 1.60 1.45 1.25 1.10 .95 
20 sec 1.75 1.80 1.45 1.25 1.10 .95 .80 
10 sec 1.80 1.45 1.25 1.00 .95 .80 .80 

7. PACKAGE PLANS 
SPECIAL PACKAGES 

(Must be used in 7 consecutive days) 
70 1 -min spots 60 

8. PROGRAM TIME RATES 
Ix 13x 26x 30x 528 

1 hr 44.00 38.50 33.00 27.50 22.00 
1/2 hr 28.50 23.00 20.00 16.50 13.00 
1/4 hr 17.50 15.50 13.00 11.00 9.00 
5 min. 11.00 10.00 8.75 7.75 8.50 

WEEKLY PROGRAMS 
1/4 Hit: 
2 x 28.50 25.50 22.00 18.75 15.50 
3 x 32.00 28.50 25.50 22.00 18.75 
4 x 35.00 32.00 28.50 25.50 22.00 
5 X. 38.50 35.00 32.00 28.50 25.50 
6 x 42.00 38.50 35.00 32.00 28.50 
5 MIN: 
2 x 22.00 18.75 15.50 12.00 9.00 
3 x 25.50 22.00 18.75 15.50 12.00 
4 1 28.50 25.50 22.00 18.75 15.50 
5 x 32.00 28.50 25.50 22.00 18.75 
6 x 35.00 32.00 28.50 25.50 22.00 

THOMASTON (2 AM) 
Upson County -Map Location C-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSFT 
1947 

R A 
Media Code 4 211 8470 6.00 
'l'hontaston Broadcasting Co., Inc., Box 689, South Huy Thomaston, Ga. 30286. Phone 404-647-5421. 

I. PERSONNEL 
General manager -S. J. Carswell. 
Program Director -Bill Heule. 
Commercial Manager --Claude Thames. 

3. FACILITIES 
250 w. days; 1220 M. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3c, 9a, 5, 6a, 8. 
]fate Protection: 10a, 11e, 12e, 13a, 14c, 15b. 
Basic hates: 20b, 21a, 21c, 23a, 29b, 25c, 28a, 29a. 
Contracts: 90a, 45, 47u, 98, 51a. 
Comb.; Cont. Discounts: 60a, Ela. 
Cancellation: 70c, 72, 73a. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1963. (Card No. 7.) 
Card received September 3, 1963. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti 2.50 260 ti. .. 1.45 __. 
13 ti 2.25 312 tt. .ti_.-___... 1.35 
26 ti. 2.00 750 ti _..._... 1.30 
52 ti._......_........_..___. 1.75 1,000 tl _.- 1.20 
104 tl 1.65 1,500 ti _._. 1.15 
156 ti 1.55 
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Thomaston -W S F T -Continued 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti....._...._....-...- 30.00 18.00 8.00 6.00 3.80 
13 U. _...- 29.25 17.55 7.40 5.50 3.60 
28 tt_....-_ 28.50 17.10 7.00 5.20 3.40 
52 ti 27.00 16.20 6.60 4.90 3.25 
104 ti._..__ 25.50 15.30 6.20 4.80 8.05 
156 ti....._...._..._ 24.75 14.85 5.80 4.30 2.85 
280 ti 22.50 13.50 5.40 4.00 2.65 
312 Il _.._.._._ 21.00 12.60 5.00 3.75 2.50 

WTGA 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 211 8525 7.00 
Radio Georgia, Inc., Box 853, Thomaston. Ga. 

30296. Phone 404-647-7121. 
I. PERSONNEL 

Pres. & Gen 'i Mgr. -Herbert Strickland. 
Sec'y-Treaa.-Mrs. Herbert Strickland. 
Commercial Manager -Gene Lewis. 

2. REPRESENTATIVES Gene Bolles Company. 
Atlanta -Busby, Finch and Woods, Inc. 

3. FACILITIES 
500 w. days: 1590 ko. Non -directional. 
Operating schedule: 5.00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b. 3a. 4b. 4d, 5. 6a, 7b. 8. 
Rate Protection: 15b. 16. 
Basic Rates: 20b, 21c, 22b, 23a, 24b, 25b, 26, 28a, 

29a. 30. 33d. 
Contracts: 40c, 42a, 42e. 43. 44a, 45. 46, 47a. 48, 

51b. 
Comb.: Cont. Discounts: 60h. 601. gib, 62b. 
Cancellation: lob. 70d, 71b. 72, 73b. 
Prod. Services: 82. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAM11 

Rates effective June 1, 1904. (Card No. 3.) 
Card received March 16. 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 1-13 14-26 27-52 

PER WK: wk wk wk 
1 ti 2.50 2.25 2.00 
3 ti 2.25 2.00 1.80 
5 ti 2.00 1.80 1.60 
7 ti 1.80 1.80 1.45 
10 ti 1.60 1.45 1.80 
16 tl 1.45 1.30 1.15 
26 or more 1.30 1.15 1.00 
30 seconds spots -3/4 of regular 1 -minute rate. 
10 seconds spots -1/2 of I -minute rate. 

8. PROGRAM TIME RATES 
13 WEEKS OR MORE 

PER WK: 1 hr 1/2 hr 25 min 1/9 hr 10 min 5 min 
1 ti 30.00 10.00 17.00 10.00 6.00 3.80 
2 ti 20 20 17.00 18.00 9.40 5.55 3.55 
3 ti 26.40 16.00 15.00 8.80 5.10 3.30 
4 ti 24.80 15.00 14.00 8.20 4.65 3.05 
5 ti 22.80 14.00 13.00 7.60 4.20 2.80 
6 ti 21.00 12.60 12.00 7.00 3.75 2.50 

(CR) 

THOMASVILL.E (2 AM) 
Thomas County -Map Location D-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLOR 
1947 

Media Code 4 211 8580 2.00 
Triple C Broadcasting Corp. Box 45. Tallahasse Rd., 

Thomasville. Ga. 31792. Phone 912-226-7911. 
I. PERSONNEL 

Station Manager -Lem Jay Clark. 
Commercial Manager -Wendell Lovett. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
5000 w. days: 730 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%. No cash discount 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 22a. 
Comb.; Cont. Discounts: 60a. 
All contracts must be performed within 1 year of 
period specified thereon. 
Affiliated with ERS Radio Network. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 2 ER 1/1/67 -Reed 11/14/86. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 65x 130x 156x 260x 

1 min 7.00 8.75 6.50 6.00 5.75 5.50 5.25 
30 see 5.50 5.25 5.00 4.75 4.50 4.00 3.75 

7. PACKAGE PLANS 
(Mon thru Sun) 

PER WK: loti 15 ti 20ti 
1 min 5.50 5.25 5.00 
30 sec _ 4.00 3.75 3.50 
10 sec 3.00 2.75 2.50 
Add 10% to above rates for 'Dote to run adjacent to 
newscasts or weathercasta. 

8. PROGRAM TIME RATES 
Ix 13x 26x 520 156x 312x 

1 hr 100 75 70 65 60 55 
1/2 hr 80 70 60 50 45 40 
1/4 hr 50 40 30 20 18 15 
5 min 30 25 20 15 12 10 

WPAX 
1934 

Subaeriber to the NAB Radio Code 
Media Code 4 211 8635 4.00 
Oliva Broadcasting Co., 117 Remington Ave., Thomas- 

ville. Ga. 31792. Phone 912-228-1240. 
I. PERSONNEL 

General Manager -W. Keyes Perrin. 
2. REPRESENTATIVES 

Meeker Radio, Inc. 
South -Busby, Finch and Woods. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 ke. 

Non -directional. 
Operating schedule: 5:30 am -midnight. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 4a, 5, 6a, 7a. 
Rate Protection: 100, lie, 12e. 13e, 14e, 15e. 
Basic Rates: 20b, 21a, 24a, 25a, 28a, 29a. 
Contracts: 40a, 49a, 45, 46, 47a, 48. 5m. 
Comb.; Cont. Discounts: 60d, 61c, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
ER Reed 1/23/67. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLAN 

1 ti..._......-..........___... 5.00 10 ti._-._.__-._-...,.._. 4.50 
5 ti. 4.75 2.0 t. -...__r...._.. 4.00 

8. PROGRAM TIME RATES 

1/41/2 

hr 80 
hr 

5 min 7 _.._.__._ 

THOMSON 
MCDuffie County -Map Location F-5.. 

See SRDS consumer market map and data at begin- 
ning of the State. 

WTWA 
1947 

Media Code 4 211 8690 9.00 
Hickory Hill Broadcasting Co., Inc.. 215 Lumpkln 

St.. Thomson, Ga. 30824. Phone 595-1581. 
1. PERSONNEL 

Pres. & Gen'I Mgr. -Gene D. Harden. 
3. FACILITIES 

250 w.; 1240 kc. Non -directional. 
Operating schedule: 6:00 a.m. to 7:15 p.m. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a. 4a, 5, 8a. 7b, 8. 
Rate Protection: 10b. 11c, 12b, 13c, 146, 15b, 16. 
Basic Rates: 20b, 21b, 22b, 23a, 24a. 25a, 26, 28a, 

29b, 33a. 
Contracts: 40a, 41, 44a, 46. 47a, 50. 51b. 
Comb.: Cont. Discounts: 6011, 61b, 82d. 
Cancellation: 72. 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with KBS and SOBS Radio Networks. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective February 13. 1952. (Card No. 2.) 
Rates received February 18. 1952. 

Rev. (1 min.) rates reed May 1. 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 fir. 1/4 fir. 5 min. () 
1 time.... 29.90 20.93 11.96 5.98 2.25 

13 times.. 27.78 17.94 10.47 5.60 2.25 
60 times.. 24.67 13.46 8.97 4.76 2.25 

120 times.. 22.43 11.98 8.23 4.49 2.25 
240 times.. 2.00 
360 times.. 20.93 10.47 7.48 4.10 1.75 

(a) 1 minute or 100 words and station break 15 
seconds or 30 words. All program contracts sold 
subject to reduction of 30 seconds for station break. 

TIFTON (2 AM) 
Tiff County -Map Location D-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WT IF 
1957 

Media Code 4 211 8745 1.00 
WTIF, Inc.. Box 968. West 7th St, Tifton, Ga. 

31794. Phone 912-382-4044. 
STATION'S PROGRAMMING DESCRIPTION 

WTIF: MUSIC: modern country. Play top singles 
and albums. NEWS: local, area. regional, state, na- 
tional and international news, UPI. Community 
news. Farm news, weather and sports news. Pro and 
local football. Hymn of the hour featured every hour. 
plus full hour of gospel music 6-7 pm. Contact 
Representative for further details. Rec'd 8/1/68. 

I. PERSONNEL 
Manager -Jimmy Miller. 
Engineer -Gene Payne. 
Traffic -Pat Miller. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 
Southeastern -Dora Clayton Agency. Inc. 

3. FACILITIES 
1000 w. days, 250 w. nights: 1340 kc. Non -directional. 
Operating schedule: 6 am -midnight daily. EST. 

4. AGENCY COMMISSION 
15%: no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3b, 4a, 5, 6a. 
Rate Protection: 10b, 11b, 12b, 13b, 14h. 
Basic Rates: 22a, 23a, 29a, 28. 28a, 29a. 
Contracta: 40e. 
Ccmb.: Cont. Discounts: 60a, 81a. 81b. 
Cancellation: 71a, 73a. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective June 1. 1961. 
Rates received June 80. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 80 

hr. hr. hr. min. min. min. sec. 
I time.... 30.00 15.40 9.00 6.40 4.80 3.20 2.40 

13 times.. 29.63 15.20 8.88 6.32 4.74 3.18 2.87 
26 times.. 29.25 15.01 8.77 6.24 4.68 5.12 2.84 
39 times.. 28.88 14.82 8.88 6.16 4.62 8.08 2.31 
52 times.. 28.50 14.83 8.55 6.08 4.56 3.04 2.28 
65 times.- 28.13 14.43 8.43 6.00 4.50 3.00 2.25 
78 times.. 27.75 14.24 8.32 5.92 4.44 2.98 2.22 

104 times.. 27.00 13.86 8.10 5.78 4.32 2.88 2.16 
130 times.. 28.25 13.47 7.87 5.80 4.20 2.80 2.10 
156 times.. 25.50 13.09 7.65 5.44 4.08 2.72 2.04 
208 times.. 24.00 12.32 7.20 5.12 5.84 2.56 1.92 
260 times.. 22.50 11.55 6.75 4.80 8.60 2.90 1.80 
312 times.. 21.00 10.78 8.30 4.48 3.36 2.24 1.68 
520 times.. 15.00 7.70 4.50 3.20 2.40 1.60 1.20 

WWGS 
1946 

Media Code 4 211 8800 4.00 
Tifton Broadcasting Corp., Box 34, 800 S. Main St.. 

Tifton, Ga. 31794. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -Ralph N. Edwards. 

2. REPRESENTATIVES 
Atlanta -Harry J. Cannon. 

3. FACILITIES 
5.000 w. days, 1,000 w. nlghta; 1430 ko. 

Directional -night only. 
Operating schedule: 5:30 am -midnight daily. EST. 

4. AGENCY COMMISSION 
1590; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective July 1, 1962. 

Rates received August 9, 1954. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE ANNOUNCEMENTS 

1 time 4.00 104 times._.._....._.. 8.80 
13 times 3.95 156 times 3.40 
26 times 3.90 260 times..._____....... 3.20 
52 times 3.80 312 times.......-....._.. 3.00 

8. PROGRAM TIME RATES 
1 hour 60.00 1/4 hour .___.. 15.O1. 

1/2 hour 30.00 5 minutes ..... 7.0, 

TOCCOA (2 AM; 1 FM) 
Stephens County -Map Location D-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLET WLET-FM 
1941 1947 

NAB 

Media Code 4 211 8855 8.00 
WLET, Inc., 423 Prather Bridge Rd., Toccoa, Ga. 

30577- Phone 404-886-2191. 
STATION'S PROGRAMMING DESCRIPTION 

WLET: Programmed for general interest and mass 
appeal. 
AIR PERSONALITIES handle all segments. EN- 
TERTAINMENT: 6-9 am, audience Participating, birthdays, swap shop, country and western, gospel. 
and middle-of-the-road music. 10 am -noon household hints, features, middle-of-the-road music. 1-2 pm, gospel music. 2-3 pm, country and western music. 
3-5 pm, top -pop music. 6 pm -sign -off, middle-of-the- 
road music. NEWS: 5 min at :55, network news. National, international, regional and local news at 5:30 am, 6:15 am, 7 am, noon, 2 pm, 3 pm, 5 pm & 
7 pm with emphasis on local news. Weather reports 
follow all local news. Weather and sports news in- 
serted throughout entertainment shows. 3 man news department. 5 mobile news units. Contact Represen- 
tative for further details. Recd 7/14/67. 

I. PERSONNEL 
Manager -Warren Dean. 
Commerical Manager -Gene Bollinger. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
5,000 w. days: 1420 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. FM FACILITIES 
ERP 730 w.: 106.1 me. 
Operating schedule: 5:25 am -10:00 pm. Antenna ht.: 192 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations General: la, la. la, 9b, 4d, 5, 6a, 7b, 9. Rate Protection: 10a. lia. 12a, 13a, 14a, 15b. Basic Rates: 20b, 21e, 22a, 23b, 24c, 25a, 26, 28c. Contracts: 40a, 44b, 47a, 51a, 
Comb.; Cont. Discounts: 60h, 61a, 62b, 62d. Cancellation: 70e, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with KBS Radio Network. 
FM Bonus with AM at station's option. 
Member: Southeastern Key Market Network, North- east Georgia Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 4/1/86 -Redd 9/15/66. 
6. SPOT ANNOUNCEMENTS 

PER WK: 1 min 30 see 15 see 
1 ti 2.40 1.80 1.20 
7 ti 2.10 1.50 .95 
14 ti 1.80 1.20 .75 Contract minimum I year, for minimum 365 times, any length, earn lowest rate per spot from above 
rates. 

8. PROGRAM TIME 
I hr 

1 x 38.00 
13 x ....... _..._ 34.00 
26 x ....... _..._ 32.00 
52 x ....... ___ 30.00 
104 x 28.00 
156 x 26.00 
208 x 24.00 
260 x 22.00 
312 x ....... _ 20.00 

RATES 
1/2 hr 1/4 hr 10 min 
21.00 14.00 10.00 
20.00 13.25 9.50 
19.00 12.50 9.00 
18.00 11.75 8.50 
17.00 11.00 8.00 
16.00 10.25 7.50 
15.00 9.50 7.00 
14.00 8.75 6.50 
13.00 8.00 6.00 

5 min S min 
6.00 5.00 
5.75 4.50 
5.50 4.20 
5.25 4.00 
5.00 3.80 
4.75 3.60 
4.50 3.40 
4.25 3.20 
4.00 3.00 

9. PARTICIPATING PROGRAMS 
Silas and Riddleman._ ...._...._..__.__ 2.50 
Georgia Outdoors 5.00 
Dilworth Shows 5.00 

GEORGIA 

WN EG 
1956 

NATI 

Subscriber to the NAB Radio Code 
Media Code 4 211 8910 1.00 
Stephens County Broadcasting Co., Box 907, 100 

Boulevard, Toccoa, Ga. 30577. Phone 404-886-3131. 
STATION'S PROGRAMMING DESCRIPTION 

WNEG: Programmed for adult and young adult lis- 
teners. 
NEWS: emphasis on regional and local. 4 two-way 
equipped mobile unite cover local news and special 
events. News, weather and sports blocks 7:30-8 am, 
noon -12:30 pm & 5-5:30 pm. Briefe and headlines 
scheduled between. AIR PERSONALITIES conduct 
all program segments. Daily homemaker show run by 
woman staff member. MUSIC: blocks of country and 
western, gospel, middle-of-the-road, showtunes and 
standards. Hard top 40 confined to 1 hour, 4-5 pm 
weekdays. Sun: showtunes and standards except for 
early morning gospel music hour. Contact Representa- 
tive for further details. Recd 12/22/67. 

I. PERSONNEL 
Co -Owners & Co -Mgrs. -Roy E. Gaines and Charlen 

H. Gaines. 
2. REPRESENTATIVES 

David Carpenter Company. 
3. FACILITIES 

500 w. days; 630 ke. Non -directional. 
Operating schedule: 6 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 9b, 4d, 5, 6b, 7b, 8. 
Rote Protection: 15b. 
Baste Rates: 21a. 21b, 22a, 22b, 23a, 24b, 25a, 26, 

286, 28e, 32b. 
Contracts: 90a, 41, 42b, 42d, 95, 46, 47a, 48, 51a, 

51b. 
Comb.: Cont. Discounts: 80e, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
I'rod. Services: 80, 81, 82. 
Affiliated with NAB Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft' Recd 8/29/86. 
6. SPOT ANNOUNCEMENTS 

Ix 6x Iix 2Ix 5Ix 151x 351+ 
1 min 3.00 2.50 2.25 2.00 1.90 1.80 1.75 
30 sec 2.50 2.00 1.75 1.50 1.90 1.30 1.25 
15 sec 1.00 .95 .90 .85 .80 .75 .70 

I min 30 see 15 see 
Maximum discount rate for 3000 
or more spot announcements run 
in 52 week period.._ 1.50 1.00 .50 
Non-comm issionahle. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 40 24 16 12 8 
DISCOUNTS 

13x-10% 521-30% 156x-50% 
26x-20% 109x-40% 280x-80% 

VALDOSTA (4 AM; 1 FM) 
Lowndea County -Map Location D-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGAF 
1951 

Media Code 4 211 8965 5.00 
Valdosta Broadcasting Co.. Box 37, Mineola Rd., Valdosta. G.. 31602. Phone 912-242-5520. 

1. PERSONNEL 
President --George B. Cook. 

2. REPRESENTATIVES 
Contact station direct. 

3. FACILITIES 
5.000 w.; 910 kc. Dirertional-night only. 
Operating schedule: 6:00 am -midnight. EST. 

4. AGENCY COMMISSION 
15%% no rash dlsrnunt. Rills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 40, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b. 11b. 12b, 13b, 14b. 
Basic Rates: 22b, 23a, 24a, 26, 28b, 29a. 
Contracts: 42b, 45, 46 47a. 
Comb.: Cont. Discounts: 60b, 60k, 111a, 61b, 62b. 
Cancellation: 73a. 

TIME RATES 
Rates effective June 1, 1982. 
Rates received May 24. 1962. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE ANNOUNCEMENTS 

10 or more times, per week . 5.00 
8. PROGRAM TIME RATES 

Per week: 1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 
1 time.. 35.00 22.50 12.50 12.00 9.00 
5 times 125.00 100.00 50.00 45.00 5,00 
7 times 190.00 130.00 60.00 55.00 . 

WGOV 
1940 

Media Code 4 211 9020 8.00 
WGOV Inc., Box 1182, Valdosta, Ga. 31802. Phone 

912-242-4513. 
STATION'S PROGRAMMING DESCRIPTION 

WGOV: Programmed for adults. 
24 hour country and western music. Network and 
local news on hour. Network news on half hour. Air 
personalities, single records and albums. 1 min 
county agent report 4 times daily. 2 min Nashville 
news 3 times daily. Big league baseball, University 
and professional football. Community news through- 
out day. Live remote broadcasts. RELIGIOUS: Sun 
morning only. Contact Representative for further de- 
tails. Reed 7/17/67. 

I. PERSONNEL 
General Manager -Ken Rogers. 
Traffic Manager -Mary Elsass. 
Program Director him Bell. 
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GEORGIA 
Veldosta-W G 0 V -Continued 
2. REPRESENTATIVES 

6111 -Perna. Inc. 
South. Southwest -Dora -Clayton Agency, Inc. 
Miami -Advertising Representatives. Inc. 
Stan. Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. night.; 950 ko. 
Directional -night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 3c, 4a, 5, fib, 7b. 
Rate Protection: 10b, llb, 12b, 13e. 14c, 15b. 
Ballo Rates: 20b, 21a, 21b, 225, 23b, 24b, 26b, 26. 

28h, 28c, 29a. 30, 33d. 
Contracts: 40e. 42a, 42e, 44a, 45, 46. 48. 51a, 51b, 

51c. 
Comb.; Cont. Discounts: 60a. 61b, 82h. 
Cancellation: 70a, 70d, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with MRS Radio Network. 
Member: The Dee Rivers Group and Dee Rivers 
Georgia Group. 

TIME RATES 
Rates effective September 1. 1952. (Card No. 2.) 

Revisions received October 1. 1958. 
6. SPOT ANNOUNCEMENTS 

1 min. 30 gee. 10 see. 
1 time....._.. ._._. 11.00 9.00 8.60 

13 times._.._..._..... 11.75 7.83 3.40 
24 times..._..._......... 11.50 7.87 3.35 
39 timu,,,,,_._.r.... 11.25 7.50 3.15 
52 time.._.._.._.___ _ 11.00 7.34 3.00 
6S tlmee._..__-. _ 10.75 7.17 2.66 
78 times._...__ _. _.... 10.50 7.00 2.11 

104 10.00 6.66 3.10 
156 timee..... 9.00 6.00 2.40 
208 time.____....,.. ._ 6.00 5.33 2.25 
260 time' ..... 7.00 4.68 2.00 

4.00 4.00 1.76 
520 times .._ 5.00 3.50 1.50 

WGOV-FM 
1966 

Media Code 4 211 9045 5.00 
WGOV, Inc Box 1182, Valdosta, Ga. 31601. Phone 

912-244-6016. 
I. PERSONNEL 

Chairman of the Board -E. D. Rivers, Jr. 
General Manager -Paul "Buck" E. Paulsen. 
Regional Sales Manager -D. A. Haight. 

2. REPRESENTATIVES 
Stars, Ina. 
Dora -Clayton Agency, Inc. 

3. FACILITIES 
ERP 100,000 w.: 92.9 mc. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a, 2h, 3b, 3c, 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 15e, 15b, 

16. 
Basic Rates: 2ob, 21a, 21h, 22a, 22b, 230, 24h, 25a, 

26, 27, 28a, 29a, 30. 33a. 
Contracts: 40a, 41, 42c, 42d, 43, 44a, 44b, 45, 96, 

47a, 98, 49, 50, 51a, 51e. 
Comb.: Cont. Discounts: 60e, 61a, 62a. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73h. 
Prod. Services: 80, 81, 82. 
Member: Dee Rivers Georgia Group. 

TIME RATES 
Eff Reed 4/26/68. 

6. SPOT ANNOUNCEMENTS 
Ix 20x 52x 150e 260x 312x 

1 min. 8.50 5.85 5.20 4.50 3.90 3.25 
30 sec 5.85 5.25 4.50 3.90 3.25 2.60 

8. PROGRAM TIME RATES 
Ix 26x 52x I56x 260e 3122 

1 hr 52.00 45.50 39.00 32.50 26.00 19.50 
1/2 hr . 39.00 33.75 28.75 23.50 18.25 13.00 
1/4 hr 14.50 13.35 12.35 11.35 10.50 9.45 

WJEM 
1955 

Media Code 4 211 9075 2.00 
Lowndes County Broadcasting Co., Box 388. Valdosta. 

Ga. 31601. Phone 912-292-1565. 
STATION'S PROGRAMMING DESCRIPTION 

WJEM: Programmed for adults and general interest 
with segments of news coverage. 
Country music with air personalities. 8 mobile news 
unite plus station airplane. Personality DJ's handle 
all segmente all day long. Contact Representative for 
further details. Reed 8/2/67. 

I. PERSONNEL 
Pres. & Gen'1 Mgr. -J. C. Johnson. 
Salm Manager-Bleckie Fleetwood. 
Program Director -Vernon Arnold. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1,000 w. dan; 1150 ke. Non-directlonaL 
Operating schedule: 6:00 a.m. to local sunset week- 
day.: 7:00 .m. to local sunset Sundays. EST. 

4. AGENCY COMMISSION 
15% on time. 

5. GENERAL ADVERTISING See ceded regulations 
General: 3a. 9h, 4d, 5, 6a, 7h. 
Rate Protection: 10a. Ila. 12a. 13e. 14a. 15b. 
Basic Ratea: 20a, 20h. 21a, 21h, 21e, 21d, 22a, 226. 

24b, 7.5e. 26, 28b, 28c. 
Contracts: 40a. 49. 
Cancellation: 70h. 71a. 
Prod. Services: 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 9/20/66 -Reed 10/10/66. 
6. SPOT ANNOUNCEMENTS 

lx 52x 104e 260x 312x 
1 min.....__...__._..__ 6.00 5.50 5.00 4.00 3.50 
30 sec 9.80 4.40 4.00 3.20 2.80 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGE PLANS 

PER WK: loti 15 ti 20tí 25tí 30 t1 
2.50 

30 sec 3.20 2.80 2.40 2.20 2.00 

WVLD 
1959 

Media Code 4 211 9130 5.00 
Al H. Evans, Box 1281, Valdosta, Ga. 31801. Phone 

912-292-4821. 
STATION'S PROGRAMMING DESCRIPTION 

WVLD: Programmed for adults 15%, young adults 
30%, teen 30%, Negro 25%. 
Alit PERSONALITIES emcee entire operation. 
MUSIC 80%: 50% current hits, 25% rhythm and 
blues, 4% standards, 1% gospel and spiritual. Negro 
personalities M -Sat 6 pm -12M. Sun 8:30-11 am. 
NEWS 16%: 8% national and international, 8% 
state and local. FARM 1%: agricultural weather. 
SPORTS 3%: scores and briefs plus college basket - 
hall and high school football. 3 min sports at :25, 

min community activities al. :50, 3 min state and 
local news at :52, 5 min network news at :55, 3 
min all local news at 7:30 am. 8:35 am. noon & 
5 pro. agricultural weather throughout day. COM- 
MERCIAL POLICY: 18 minutes maximum any hour. 
Continuity policy: fact sheets accepted. Contact 
Representative for further details. Reed 5/31/68. 

I. PERSONNEL 
Pres. & Gaol Mgr. -Al H. Evans. 
Commercial Manager -Danny Dee. 
Program Director --Jay Clark. 

2. REPRESENTATIVES 
Vic Plano Associates. Inc. 
Southeastern -Busby, Finch and Woods, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 9a, 4d, 5, 6a, 8. 
Rate Protection: 10h, 11b, 12h, 13h, 14h. 
Basic Rates: 22a, 23a, 29h, 25a, 28, 28a, 29a. 
Contracts: 40e, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 80a, 60k, 61e. 
Cancellation: 70e. 70c, 71a. 
Affiliated with American Contemporary Network. 

TIME RATES 
RR 3/1/67 -Reed 4/26/67. 

6. SPOT ANNOUNCEMENTS 
Is 26x 52x 1042 260x 520x 1000x 

1 min 6.00 5.50 5.00 4.50 4.00 3.50 3.00 
20/30 

sec.. 5.00 4.50 4.00 3.50 3.00 2.50 2.00 
10 sec: 50% of 1 -min. May not be combined with 
other spots for purposes of frequency discount. 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGES 

PER WK, EA: 10 t 15tí 20t1 30 t 50 ti 
1 min 5.00 4.50 4.00 3.50 3.00 

8. PROGRAM TIME RATES 
I/4 hr 10 min 5 min 

Flat 18 12 7 

VIDALIA 
Toombs County -Map Location 6'-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WVOP 
1946 

Media Code 4 211 9185 9.00 
The Vidalia Broadcasting Co., Vidalia, Ga. 30474. 

Phones 912-537-7029 & 537-3305. 
t. PERSONNEL 

General Manager -H. L. Dorough. 
Commercial Manager -Fred Tippett. 

2. REPRESENTATIVES 
Continental Radio Salsa. 
Southeastern -Harry J. Cannon. 

3. FACILITIES 
5,000 w. days; 970 kc. Non -directional 
Operating schedule: 5:00 am -local sunset weekdays: 
6:00 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
15%: 2% cash diaeount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3h, 4e, 9d, 6a, 8. 
Rate Protection: 10h, 11b, 12b, 13b, 14b. 
Basic Rates: 23a, 29b. 
Contracts: 40h, 96. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a, 70e, 71e, 73a. 
4fliliated with EBB Radio Network. 

TIME RATES 
Rates effective June 12. 1984. 
Ratee received June 13, 1964. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 3/4 1/2 1/4 10 5 1 

hr. hr. nr. hr. min. min. min. 
I time...._ 75.00 60.00 45.00 30.00 32.00 14.00 6.00 

13 times._. 70.00 55.00 42.50 27.50 20.50 12.75 6.50 
26 times.... 65.00 50.00 38.50 25.00 18,50 11.50 6.00 
52 times.._ 60.00 42.50 35.50 22.50 15.50 9.50 4.60 

104 times.._ 52.50 37.50 32.50 18.50 12.50 7.60 4.90 
260 times._ 45.00 32.50 25.00 14.50 10.50 5.50 3.50 
300 times.._ 35.00 27.50 20.00 12.00 9.00 4.50 8.00 
Station break rates: 50% of 1 minute rates. 

WARNER ROBINS (2 AM) 
Houston County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAVC 
1954 

R A B 

Media Code 4 211 9240 2.00 
Warner Robins Broadcasting Co., Inc., Box 384, 

Warner Robins, Ga. 31093. Phone 912-923-4261. 
I. PERSONNEL 

Pres. & Gen 'l Mgr. -Edgar M. Nobles. 

3. FACILITIES 
5,000 w. days; 1250 ke. Non -directional. 
Operating schedule: 5:00 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3h, 4a, 5, 8. 
Rate Protection: 15h. 
Basic Rates: 23a. 
Contracts: 40e. 
Cancellation: 73a. 

TIME RATES 
ER 10/1/66-Rec'd 8/29/66 

6. SPOT ANNOUNCEMENTS 
I min 

1 t _._......__ 5.00 
52 x ...... 
104 z _._.._._....-.._._. 4.00 
156 x 3.50 
260 z..........._......-..-.._...._.._...._.._.__ 3.00 
312 x 2.50 
520 z 2.00 

1040 z 1.50 
1560 z..........._.._.._......_.._.._....__._._ 1.25 

7. PACKAGE PLANS 
TOTAL SATURATION PLAN -MONTHLY 

150 WAVC Radlosds..._.._............_ _.._.._..._... 195.00 
IMPACT PLAN -WEEKLY 

50 WAVC Radiocds ..............._.._.._ _..-___....._ 75.00 
FOUR DAY PLAN 

30 WAVC Radioed, __... 49.50 
TWO DAY PLAN 

15 WAVC Redioads. ..... _.._.._...... _.._.._ ._.._... 25.50 
All package plans ROS. 

10. SPECIAL FEATURES 
FIVE MINUTE NEWSCASTS 

5 t1 IO ti 15 t1 20 tl 25 ti 
Per week 5.25 5.00 4.75 4.50 4.25 

NEWS HEADLINES & WEATHER REPORTS 
Per week 4.25 4.00 3.75 3.50 3.25 

WRBN 

30 see 
3.75 
3.25 
2.75 
2.25 
2.00 
1.75 
1.50 
1,30 
1.10 
1.00 

10 see 
2.50 
2.25 
2.00 
1.75 
1.50 
1.85 
1.20 
1.05 
.90 
.75 

1966 
Media Code 4 211 9295 6.00 

WREN, Inc., 1532 Watson Blvd., Warner Robins. Ga. 
31093. Phone 912-922-2222. 

I. PERSONNEL 
President -Mary Jarrard. 
Manager -Harry P. Hancock. 
Program Director -Jim Mack. 

2. REPRESENTATIVES 
Atlanta -David Carpenter Company. 

3. FACILITIES 
1,000 w.; 1800 kc. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertileng Standards apply. 
General: lb, 2h, 3h, 3c, 4a, 4d. 5, 6a, 7a, 8. 
Rate Protection: 10e. 11e, 12e. 13a, 14e. 15a. 15h. 

15c. 
Basic Rates: 21a, 22a, 22h, 23a, 2413. 24c, 15c. 29a. 

32e, 33e. 
Contracts: 40e, 44a. 45. 97e, 51a. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60h. 601, 61a. 
Cancellation: 71a, 72, 73e. 73b. 
Prod. Services: 80. 82. 
Affiliated with KRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 ER 7/1/66-Rec'd 1/20/87. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 x._.._.._ 
13 z 3.45 156 z._ .r...__ 2.20 

52 z........._.._..- 3.00 312 z._.._._____.._._ 1.75 
65 z _..._...._... 2.70 385 x._.._..._._..-._. 1.70 
78 z 2.40 
30 see: 80% of 1 min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 5 mD, 

1 z._....._..._...--._..__. _..__. 45.00 20.00 12.00 6.65 
13 e. ._ _.._... 44.38 19.00 11.82 6.48 
26 z....._...._.._..__.._ __.._... 43.75 18.00 11.63 6.40 
39 x._..._.__... -.__.._ __.._... 43.13 17.50 11.40 6.35 
52 z _...__. 42.50 17.00 11.00 6.25 
85 z._.._...._.._..._.._ _.._... 41.88 16.50 10.50 6.18 
78 x._..._.__......_...._ _.._... 41.25 16.25 10.25 6.10 
104 x._.._._ __.._ _.._... 40.00 15.00 9.50 5.95 
156 z....._..__..____ _._.._... 37.50 13.50 8.50 5.65 
208 x _. 34.00 12.00 7.70 4.96 
260 z......_..._ _.._...._.....__. 31.00 11.50 6.90 4.65 
312 x....._..._ _...._..._.._._ 28.00 10.80 6.55 4.45 
385 z._.._ _.._...._.._.._._ 26.00 9.75 6.00 4.00 

WASHINGTON 
Wilke. County -Map Location E-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLOV 
1955 

Subscriber to the NAB Radio Code 

Media Code 4 211 9350 9.00 
Better Broadcasting Inc., Box 639, 

30673. Phone 404-678-2125. 

I. PERSONNEL 
General Manager -Billy Thornton. 
Assistant Manager -Talmadge Williamson. 
Music Director -Johnny Hayes. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
1.000 w. days: 1370 ka. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable 30 days. 

Washington, Ga. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3a, 4a, 4d, 5, 6e, 8. 
Rate Protection: 10h, 11h, 1213, 13h, 14b. 
Basic Rates: 22h. 23a, 24a, 24h, 26. 
Contracts: 40a, 45, 48. 
Comb.: Cont. Discounts: 61e, 61h, 62b, 62e. 
Cancellation: 73a. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 8/1/68-Rec'd 7/19/88. 
6. SPOT ANNOUNCEMENTS 

Ix 500x 1000+ 
1 min or less ...... ............ ..._.._.... 3.50 3.00 2.50 
30 sec or less 2.00 1.75 1.50 
15 see or less 1.25 1.00 .85 

8. PROGRAM TIME RATES 
I hr 1/2 hr 

1 x 30.00 15.00 
100 x 28.00 14.00 
500+ . .............._......_ 25.00 12.00 

WAYCROSS (2 AM) 

1/4 hr 5 min 
10.00 6.00 
8.00 4.00 
7.00 3.50 

Ware County -Map Location F-9 
See BRDS consumer market map and data at begin- 
ning of the Stab. 

WACL 
1951 

Media Code 4 211 9405 1.00 
Teletronics, Inc.. Box 858, Memorial Dr., Waycross, 

Ge. 31501. Phone 912-283-4660. 
STATION'S PROGRAMMING DESCRIPTION 

WACL: Programmed for general interest. 
AIR PERSONALITIES handle all segments and 
taped commercials by personalities are interchange- 
able. Network news 5 min at :55, regional and local 
news 5 min at :25. 15 min news at 8 em & 12:30 
pm, network block 6-6:30 pm. On -scene local news 
by 5 mobile news units. Community activity reports 
spread throughout day. FARM: 5-7 am & noon -3 pm 
M -F. General popular music 7-10:40 am M -Sat. 
Gospel music 11 am -noon M -Sat. Current hits 3-6 
pm & 7 pm -12M everyday. High school news at 7 

pm M -W. College and high school football and bas- 
ketball. Semi -classic 6:30-6:55 pm daily. COM- 
MERCIAL POLICY: 18 minutes maximum any hour. 
All air personalities available for remote broadcasts. 
Contact Representative for further details. Recd 
1/31/88. 

I. PERSONNEL 
Sales Manager -W. T. Parker. 

2. REPRESENTATIVES 
Gill -Perna, Inc. (except for Southeast.) 

3. FACILITIES 
5,000 w.: 570 ke. Direetional-night only. 
Operating schedule: 5:00 am -midnight. 

4. AGENCY COMMISSION 
15/0 time and talent; payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 22h, 3a, 4a, 5. 6a. 7h, 8. 
Rate Protection: 10a, 11e, 12g. 13e, 14g, 15e. 
Basic Rates: 20b, 21b, 22h, 23a, 24h. 25a, 26, 28a. 

28e, 29a. 
Contracts: 40a, 41, 44e. 45. 46, 47a, 49. 
Comb.: Cont. Discounts: 60f, 61c, 62d. 
Cancellation: 71a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 4/1/60-Rec'd 3/30/66. 
6. SPOT ANNOUNCEMENTS 

e. 
I min 30 se 10 me 

1 e 4.40 3.30 2.20 
13 z (20 3.15 2.10 
26 z 4.00 3.00 2.00 
52 i 3.75 2.80 1.90 
104 e -..._ 3.55 2.65 1.80 
156 i..._ 2..2.....2.2.._....._....._. 3.30 2.50 1.65 
260 z 3.10 2.35 1.55 
312 x 2.90 2.20 1.45 
365 x 2.65 2.00 1.55 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 mie 

1 z 58.85 29.55 15.00 8.80 

WAYX 
1936 

Nan 1i A B 

Media Code 4 211 9460 6.00 
WAYX, Inc., Box 683. 1600 Carswell Ave., Way- 

cross. Ga. 31501. Phone 912-283-7100. 
STATION'S PROGRAMMING DESCRIPTION 

WAYX: Programmed for adults, 18 and over. 
7 air personalities emcee entire operation. NEWS: 
network news on hour. Network programming on half 
hour. 4 mobile news units. 25 min national, regional. 
local news 8-8:25 am. Network news noon -12:10 pm. 
stock market report direct from brokers office by 
beeper 12:10-12:15 pm. Local news 12:35-12:50 pm, 
5:50-6 pm national, regional, local news, newsman. 
SPORTS: high school football, basketball, baseball 
and track. College football and basketball, major 
league baseball, World Series, all major auto races. 
Sports director. MUSIC: modern country and western 
music 18 hours daily, gospel quartet music 5-6 pm 
M -S. Negro personality Sun 5 am -noon, Sat 6 pm - 
12:30 am. Contact Representative for further details. 
Recd 12/1/67. 

I. PERSONNEL 
President -Charles N. Mayo. 
General Manager -Al Morris. 
Program Director -Chad Lawrence. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
1,000 w.; 1230 kc. Non -directional. 
Operating schedule: 5:00-12:30 am. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

(This Ilstieg continued on next page) 
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Waycross -W A Y X -Continued 
5. GENERAL ADVERTISING See coded repu 

General: la, 2a, 3a, 3b, 9e. 9d, 5, 6e, 7b. 8. 
Rate Protection: 15c. 
Basic Rates: 22a, 23a, 24a, 24b, 25a, 26, 29a. 
Contracts: 90a, 45, 96. 
Comb.; Cont. Discounts: 60a, 61b, 62b, 62e. 
Cancellation: 70a, 70e, 71a. 73a. 
Affiliated with CBS Radio Network. 

TIME RATES 
Eff 5/1/66 -Reed 10/31/67. 

6. SPOT ANNOUNCEMENTS 

7. PACKAGE PLANS 
Per week: 

"Mono 5 times.. ._.__ 5.00 20 times_ 4.00 
10 times._....._._ 4.75 30 times 3.50 
15 times __ 4.50 50 times 2,50 

20 or 30 seconds -75% of applicable 1 -minute rate. 
8 or 10 -second ID's -50% of applicable 1 -minute 
rate. 

I min 30 aso lo see 
1 I......._..._._ ............ . _ 4.10 3.30 2.50 
13 z . 3.90 3.15 
26 1 3.70 2.95 
52 I . 3.50 2.80 
104 z -._ 3.30 2.65 
156 x......._.._......_.._..........-......._......_ 3.10 2.50 
280 I 2.75 2.20 
312 I 2.25 1.80 
500 z 1.75 1.40 
1000 L 1.65 1.35 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x 35.00 24.00 15.00 7.50 

WAYNESBORO 

2.25 
2,10 
1.95 
1.85 
1.65 
1.35 
1.05 
1.00 

Burke County -Map Location F-8 
See SRDS consumer market map and data at begin- 
ning of the State. 

WBRO 
1954 

Media Code 211 9515 7.00 
WBRO, Inc.. P. O. Box 151, McKean Rd., Waynes- 

boro, Ga. 30830. Phone 554-2139. 

I. PERSONNEL 
President -Webb Pierce. 
General Manager -John J. Balles. 
Manager -Earl Lauderdale. 

2. REPRESENTATIVES 
Gene Balles Company. 

3. FACILITIES 
1,000 w. days: 1310 kc. Non -directional. 
Operating schedule: 6:00 a.m, to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, 3a, 3h, 4a, 9d, 5, 6a, 7b. 8. 
Rate Protection: 15h. 
Basic Rates: 22e. 23e. 24b, 26. 28h, 29a. 
Contracts: 40a. 926, 95, 46. 47e. 98. 
Comb.; Cont. Discounts: 60a, 62h. 
Cancellation: 70e. 70c, 71a, 73a. 
Affiliated with NAS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
ER 4/1/66 -Reed 2/3/67. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hour 80.00 5 minutes LOO 
1/4 hour_.__.__.... 13.00 1 minute 5.50 

WEST POINT (2 AM; 1 FM) 
Troup County -Map Location B-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBMK 
1958 

N,\ 

Media Code 4 211 9570 2.00 
Radio Valley. Inc.. 705 W. 4th Ave.. West Point. 

Ga. 31833. Phone 404-645-2991. 

STATION'S PROGRAMMING DESCRIPTION 
WBMK: Programmed for adulte and teens. 
MUSIC: 80% country and western. 10% rock and 
roll. Gospel quartet music featured sign -on -7 am 
M -S & 6-11 am Sun. NEWS: 5 min world asd 
state on hour. Continuous news 7-8:30 am M -F. 2 
min weather on half hour. 7 local newscasts daily 
M -S. 2 man news staff. 5 air personalities. Com- 
munity activity involvement. 1 mobile unit. Live 
remotes. SPORTS: professional. college and high 
school play-by-play. Recd 8/9/87. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -C. Jim Murphy. 
Program Director -Mrs. Barbara Hinkle. 

3. FACILITIES 
1,000 w. days; 1310 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded repulationa 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a. 3d, 4a, 4d, 5. 8b. 7b. 
Rate Protection: 10e, 11e, 12e, 13e. 14e, 15a, 15h. 
Basic Rates: 20h, 21a, 21c, 23a, 24h, 26, 28a, 28c, 

29a, 30, 32a. 33a. 
Contracts: 40e, 44e, 44b, 46, 97a, 48, 51a, 51b. 
Comb.: Cont. Discounts: 00h, 60d, 60f. 801, 61b, 112d. 
Cancellation: 71a, 73e. 73b. 
Prod. Services: 80, 82. 
Affiliated with KBS Radio Network. 
Affiliated with American Entertainmen'. Network. 

TIME RATES 
Eff Reed 3/30/66. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x 52x I04x 156x 

1 min 3.00 2.85 2.70 2.40 2.10 1.80 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 5 min 

1 x 40 25 10 6 

DISCOUNTS 
13x-10% 52x-20% 156x-30% 
26x-15% 104z-25% 260x-35% 

2600 
1.50 4. AGENCY COMMISSION 

None; all rates net to station. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a. 3a, 4a. 5, 6a, 8. 
Hate Protection: 10a, 11e, 12a, 13a, 14a. 1519. 
Basic Rates: 20b, 21h, 21e. 22b, 23a, 24h, 25a, 26, 

27, 286. 28c. 29a, 32b. 
Contracts: 40a, 41, 49a, 45, 96, 48, 49, 51e. 

WCJ M (FM) 
1965 

N,ap 

Media Code 4 211 9625 4.00 
Radio Valley, Inc., 709 4th Ave.. West Point, Ga. 

31833. Phone 404-645-2991. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -C. Jim Murphy. 
Program Director -Vinson Smith. 

3. FACILITIES 
ERP 3,000 w.; 100.9 mc. 
Operating schedule: 5:30 am -midnight. EST. 
Antenna ht.: 256 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 4a, 4d. 5, 619. Tb. 
Rate Protection: 10e. 11e, 12e, 13e, 14e, 15e. 15b. 
Basie Rates: 20h, 21a, 21e, 23a, 24b, 26, 28a, 28c, 

29a, 30, 32a, 33a. 
Contracts: 40a, 44a, 99h, 96, 47e, 98, 51a. 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60f. 601, 61b, 62d. 
Cancellation: 71a. 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1962. 
Card received October 25, 1965. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 28x 52x 104x 158x 260x 

1 min 3.00 2.85 2.70 2.40 2.10 1.80 1.50 

8. PROGRAM TIME RATES 

1 x ,-_,.140h 1/2 hr I/10r 5m 6e 

DISCOUNTS 
13x-10% 52x-20% 1562-30% 
26x-15% 104z-25% 260x-3591, 

WRLD 
1940 

LANETT, ALA. -WEST POINT, GA. 
Media Code 211 9680 9.00 
Valley Broadcasting Co., Inc., Box 312, West Point, 

Ga. 91833. Phone 404-644-1179. 

I. PERSONNEL 
President -Miles Ferguson. 
General Manager -e;. L. Pearce, Jr. 
Program Director -Al Pearce. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 ko. Non-dlrec- 
ttonaL 
Operating schedule: 5:00 am -11:00 pm weekdays; 
6:00-10:30 am Sun. EST. 

GEORGIA -GUAM 
(See Guam listing following Wyoming) 

Comb.; Cont. Discounts: 60e. 60e, 60f, 601, 61e, 62d. 
Cancellation: 70a. 70e, 71e, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Contemporary Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Eff 8/1/66 -Reed 8/12/66. 
6. SPOT ANNOUNCEMENTS 

100 wds or less: 
1 z 3.00 104 z ....__..____. 2.10 
13 z 2.85 156 X. 1.80 
26 x 2.70 260 x 1.65 
52 x 2.40 312+ L50 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 5 min 

1 x 40 25 10 6 
131-10% 52x-20% 1562-30% 
281-15% 104z-25% 260x-35% 

WINDER 
Barrow County -Map Location 1)-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WIMO 
1952 

Media Code 4 211 9735 1.00 
Winder -Monroe Broadcasting Co., Box 526, Monroe 
Hwy., Winder, Ga. 30680. Phone 404-867-9158. 

I. PERSONNEL 
General Manager -C. H. Crider. 
Program Director -Kathleen Rhodes, 
Prod. & Sales Mgr. -H. L. Curry, Jr. 

3. FACILITIES 
1,000 w. days; 1300 kc. Nec -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no euh discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, 2b, 3a, 3e, 3d, 4a, 4d. 5. 8a. 719, 8, 
Rate Protection: 10a, lia, 12a, 13a, 14a. 
Basic Rates: 20a, 21a, 21h, 21d, 22a, 2219. 23s. 24h, 

25a, 28b. 29a 
Contracts: 40a, 41, 44a, 46, 47a, 48, 51b. 
Comb.: Cont. Discounts: 60a. 61a. 
Cancellation: 70e. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Member: Southeastern Key Market Network. National 
AgRadio Groups. Inc. 

TIME RATES 
Eff 1/1/67 -Reed 1/25/67, 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 260x 812x 

1 min 3.00 2.85 2.75 2.65 2.55 2.45 2.38 

GUAM 
For listed radio stations, see Guam -Okinawa Virgin 
Islands following Wyoming 
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HAWAII 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at pr t to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Dota is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 6,800 Honolulu 
METRO AREAS Total Metros.... 

6,700 
6,700 

A I B I C I D I E I F I G I H 

1 

- 

Kauai 

Niihau 

Lïhue H AWA Eleele 

KUAI COUNTY 
® ?s so 7,5`. 

1 

2 

_. 

Oahu HONOLULU SCALE of MILES 

COUNTY 
Applicable to HAWAII only. 

-r.* 
Wsip shúA Kailua O c c a n 

Honolulu Mofokci 

2 

3 

4 

41,7:3"A1AU1 COUNTY 

Maui 

¡ C 
Lanai siluku 

i Makawao 

G 

4 
Cv l3 

Map IiQnafo# 
. Read figures in 

_THOUSANDS 

Hawaii 

3 

4 

- Doh CITY POPULATION 

e h o $ Current ' CM Estimate 

_ 

5 0 O 0 0 O With Daily Media. 
HAWAII Hilo 

D 0 O Without Daily Media. - - COUNTY 
Kealakekua-Kona - Symbols Designate Types of Media. 

*Newspaper --r+-Radio `'Television 
6 

COUNTY NAMES ARE IN ITALIC TYPE - Designates Metropolitan Areas within this state 
Copyright by Standard Rot. I Dot, Service, Inc., and by Rond AeHolly a Co. 

6 

__- AI B I c I D I E I F I G I H 

State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SIDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Hilo -Hawaii Honolulu -Honolulu 

Estimates for: 
STATE 
COUNTY -Map inc. Population Households 

City 1/1/68 1/1/68 
Metropolitan Area (000) (000) 

Consumer Spendable 

Per 
Household 

(S) 

Income -1967 Sales -1967 
By Selected 

Passen- Farm Gross 

Can 
coton 

In me 
1 1/68 1 1'68 1967 
(000) (ono) ($000) ($000) 

% Distribution of Families 
3000 5000 8000 10000 15000 
to to to to and 

4999 7999 9999 14999 over 

-Total Retail Sales- 
Per 

Household 
($000) (S) 

Retail 
Store Types 

Apparel 
($000) 

Food 
($000) 

General 
Drue Mdse. 
($000) ($000) 

Home 
Furn. 
($000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

HAWAII STATE 
TOTALS 745.7 181.46 2,073,604 11,427 13.6 18.5 18.0 23.9 23.2 1,010,048 5,566 262,331 35,903 165,875 58,530 44,737 166,066 81,415 300.99 

HAWAII G-51' 59.5 15.47 156,541 10,119 19.4 16.1 19.9 23.9 16.4 84,247 5,446 23,930 2,667 12,098 3,713 4,484 16,494 6,799 25.06 
Hilo 27.8 6.87 104,762 15,249 61,042 8,885 15,595 2,293 5,349 3,300 3,744 16,078 3,052 

HONOLULU D -2t..._..... 612.8 145.77 1,740,720 11,942 12.1 18.1 17.8 24.2 25.3 840,476 5,766 205,504 32,117 141,550 51,644 36,464 135,746 67,248 242.92 
Honolulu 366.7 96.52 1,616,544 16,748 689,169 7,140 140,849 27,272 119,316 49,064 33,083 118,204 48,937 
Honolulu Metro Area 612.8 145.77 1,740,720 11,942 12.1 18.1 17.8 24.2 25.3 840,476 5,766 205,504 32,117 141,550 51,644 36,464 135,746 67,248 242.92 

KAUAI B-1 27.8 8.02 75,810 9,453 18.9 18.8 19.2 25.5 15.8 36,977 4,611 15,647 438 5,861 806 1,160 6,331 2,614 12.94 
MAUI F-3 45.6 12.20 100,533 8,240 22.4 22.8 19.6 19.6 9.4 48,348 3,963 17,250 681 6,366 2,367 2,629 7,495 4,754 20.07 

(2) Kalawao county data included in Maui county. Separate statistics for Kalawao county are not available. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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HAWAII 
THIS STATE DOES NOT OBSERVE 

DAYLIGHT SAVING TIME 

STATE NETWORKS 

Aloha State Network 
Comprised of: 

KHVH-Honolulu KIPA-Hilo 
Media Code 4 212 0400 9.00 
Business Address -1290 Ala Moana Blvd., Honolulu, 

Hawaii 96814. Phone 573-991. 
I. PERSONNEL 

President -Lawrence S. Berger. 
Vice-Pres. & Gen'l Mgr. -William O. Paine. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 5, Ob, 7a, 8. 
Hate Protection: 10e. 12e. 13e, 14e, 15a, 16. 
Basic Rates: 20h, 21a, 22a, 22b, 23a, 24e, 25a, 26. 

27, 29a. 
Contracts: 40e, 41, 42a, 42e, 49a, 45, 46, 47e, 51a, 

51b. 
Comb.; Cont. Discounts: 60a, 60e, 60h, 601, 61c, 

62b. 
Cancellation: 70a. 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 

KIPA may be added to KBVH buy: 
1 min 2.00 30 see 1.50 

Coconut Wireless Network 
Comprised of: 

KGMB-Honolulu KMVI-Maui 
KPUA-Hilo KTOH-Ldhue 
Media Code 4 212 0500 6.00 
Business Office - Box 581, 1534 Kaplolani Blvd., 

Honolulu, Hawaii 96809. Phone 9-2011. 
I. PERSONNEL 

General Manager -Gene Erger. 
2. REPRESENTATIVES 

Edward Petry & Co., Inc. 
4. AGENCY COMMISSION 

15% on time; no each dlscounL 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 30, 3b, 4a, 4d. 5, 6a, 7a. 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Rates: 20a. 22a, 23a, 24a, 25a, 26, 28a. 29a. 
Contracts: 40a, 42a, 45, 46, 47s., 48. 
Comb.; Cont. Discounts: 60a, 60e, 610, 61b, 61c, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all billing. 

TIME RATES 
Rates effective-. 

Rates received September 27. 1965. 
For all rates see listing of KOMB, Honolulu, Hawaii. 
For Aku on KPUA, KTOH, KMVI, add 1.00 per 
station to KGMB prices. 

Hukilau Net, The 
1953 

Comprised of: 
KGU-Honolulu KNUI-Maut 
KUAI-Kaual KIMO-Hilo 
Media Code 4 212 0700 2.00 
Business Address -605 Kapiolani Blvd., Honolulu, 

Hawaii 06013. 
I. PERSONNEL 

President -Jack Heintz. 
Vice-Pres. & Gen't Mgr. -James Hawthorne. 
Sales Manager -Don Metzger. 

2. REPRESENTATIVES 
Arco Radio Television Sales, Inc. 
Canada -Andy McDermott Sales Ltd. 

5. GENERAL ADVERTISING See coded repletion 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3b, 3c, 3d, 4a. 9d, 5, 

6a, 7a, 8. 
Rate Protection: 10e. 11e, 12e, 13c, 14e, 15a, 15b, 16. 
Basic Rates: 21a, 21b, 21d. 22a, 22b, 23a, 23b, 24a, 

25a. 26, 27. 28a. 29a, 32a, 33a. 
Contracts: 40a, 41. 42b, 42d, 44a, 45. 46, 47a, 48. 

49. 51a. 
Comb.; Cont. Discounts: 60a, 60d, 60e. 60f, 60h, 

601. 61a. 61b. 62s1. 
Cancellation: 70e. 70d. 71h, 72, 73a. 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with NBC Radio Network. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 
Rates effective September 1, 1965. 

Rates received August 30. 1965. 

For all rates see listing of HOU. Honolulu. 
KIMO, Hilo: KUAI. Kauai: KNUI, Maui. Hawaii. 
may be added to KGU buy for an additional 1.30 
per spot per station. 

ELEELE 
(Kauai County) 

See. SRDS consumer market map and data at begin- 
ning of the State. 

KUAI 
1965 

Media Code 4 212 0900 8.00 
American Islands Broadcasting Corp.. Box 720. Eleele. Kauai, Hawaii 98785. Phone 3171. 

STATION'S PROGRAMMING DESCRIPTION 
KUAI: Programmed for adult, and young adulte. 
General popular music middle-of-the-road. NEWS: 
local, state, national, international. UPI service plus 
local staff. Newa broadcasts every 30 min Expanded 
news 8 am. noon. 5:45 pm. Filipino language pro- 
gram M -F 5-6 am. Sat 6-7 am. Japanese language 
program Sun 9:30-11:30 am. Recd 7/20/67. 

I. PERSONNEL 
General Manager -Roland L. Gay, Jr. 
Program Director -William Dahle. 

3. FACILITIES 
5,000 w.; 720 kc. Non -directional. 
Operating schedule: 5:00 am -midnight Mon thru Fri; 
6:00 am -midnight Sat; 7:00 am -10:00 pm Sun. HST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. Bills payable monthly. 

5. GENERAL RATE POLICY 
Member: The Hukilau Net. 
TAX ON ADVERTISING: 4% State tax applicable 
to all net billing. 

TIME RATES 
Rates effective September 1. 1965. (Card No. 2.) 

Card received October 14, 1985. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1-13 ti 5.50 4.15 27-52 ti._.._._ 5.00 3.75 
14-26 ti....._ 5.25 3.95 

7. PACKAGE PLANS 
ROS SPOT ANNOUNCEMENT PACKAGE 

PER MO: 
(Minimum 3 months) 

1 min 30 sec 
1 per day, 6 days, 26 spots_.._..._._._... 122.00 87.50 
2 per day, 6 days, 52 spots....._._..._._... 225.00 130.00 
3 per day. 6 days, 78 spots...._.._._.._... 300.00 180.00 

DISCOUNTS 
10 minimum per day, minimum 3 days. per 1 wk 10% 
10 minimum per day, minimum 6 days, per 1 wk 20% 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti .............. _. _.._... 62.50 32.50 17.50 13.25 8.50 
T -N -T ON THE HOUR 

100 announcements, per mo 300.00 
10. SPECIAL FEATURES 

NEWSCASTS 
1/4 fir 10 min 5 min 

1 per day, 6 per wk. TF.- . 450. 335. 225. 
1 per day. 3 per wk, TF...- * 250. 190. 120. 

HILO (3 AM) 
(Hawaii County) 

See SRDS consumer market map and data at begin- 
ning of the State. 

KIMO 
1950 

Media Code 4 212 1200 2.00 
Hugh V. Oarrabrant, Box 1497, Nantlaa Hotel, Hilo. 

Hawaii 96720. 
I. PERSONNEL 

General Manager -Hugh V. Garrabrant. 
Assistant Manager -Lillian Cunningham. 
News Director -Larry Tavares. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1.000 w.; 850 kc. 
Operating schedule: 6:00 am -10:00 pm. Hawaiian 
Standard Time (5 hrs. earlier than EST.) 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 21i. 3a, 3c. 4a, 9d, 5, 611, 7a, 8. 
Rate Protection: 10a. lia, 12a, 13a, 14a, 15a 15b. 
Basic Rates: 20a, 21b, 22a, 231). 24b, 25a, 26, 28b, 

28e. 29a, 30. 
Contracts: 40a, 41, 44a, 95, 46, 47e, 49, 51a, 51b, 

51e. 
Comb.: Cont. Discounts: 60f, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with NBC and HRS. 
Member: The Hukilau Net. 
TAX ON ADVERTISING: 4% State Tax appli- 
cable to all net billing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 8/1/67 -Recd 11/3/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see ID's 
1 ti 3.00 2.25 1.35 
13 ti 2.75 2.00 1.20 
26 ti 2.50 1.85 1.10 
52 ti 2.25 1.75 1.05 
104 ti 2.05 1.60 .95 
156 ti . 1.95 1.50 .90 
260 ti 1.85 1.40 .85 
312 ti 1.80 1.35 .80 
624 ti 1.75 1.30 .75 

7. PACKAGE PLANS 
10 ti 25 ti 50 ti 10O ti 200 ti 900 ti DAYS: 2 7 IS 90 60 90 

1 min.__ ..... 20.00 48.75 92.50 175.00 310.00 405.00 
30 sec. 15.00 36.50 69.50 130.00 232.50 303.75 ID's 9.00 21.90 41.70 78.00 139.50 182.25 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER MO: 
5 ti per wk. 120 6 ti per wk.._ _ 130 

5 -MINUTE SPORTS 
5 ti per wk 130 6 ti per wk _. 135 Includes schedule of 2 thirty-second spots per day. 
5 or 6 days per week. 

KIPA 
1947 

Media Code 4 212 1500 5.00 
Big Island Broadcasting Co.. Ltd.. Box 1802. 140 Haiti St.. Hilo, Hawaii 96720. Phone 51-108. 

1. PERSONNEL 
President -William O. Paine. 
Vice-Pres. & Gen'l Mgr. -Hugh Gordon. 

2. REPRESENTATIVES 
Seattle-Portland-Fettis/Dove/Cannon, Inc. 

3. FACILITIES 
1.000 w.: 1110 ke. 
Operating schedule: 5:00-12:30 am. Hawaiian Stan- 

dard Time (5 hrs. earlier than EST).. 
4. AGENCY COMMISSION 

15/0 time only: parable when rendered. 
5. GENERAL ADVERTISING See Boded regulations 

General: la, 4a. 5. 6a. 7a, 8. 
Rate Protection: 10b. 11h. 12b. 13b, 14b. 
Basic Rates: 23a, 24b, 28a, 29a. 
Contracts: 40a. 46. 
Comb.; Cont. Discounts: I30h, 60k, 81a. 
TAX ON ADVERTISING: 4% State Taz appli- 
cable to all net billing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rues effective February 15. 1983. 
Rates received February 27. 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 20 sec 10 sec 

1 ti...._..__........_-.._.-_.. 4.85 3.80 2.80 1.60 
26 ti..._..._.....__ ._..-... 4.50 3.85 2.65 1.50 
52 ti _.._.._r._.._..__. 4.15 3.45 2.60 1.40 
104 t( _._.._._.._...._..__... 3.80 3.30 2.40 1.35 
156 ti 3.45 3.15 2.25 1.30 
260 ti _....__._..___ ...... _._ 3.35 3.00 2.10 1.20 
312 ti....._ ____......_.._.._...._. 3.15 2.80 2.00 1.15 
824 tl ___......_.._.._.._.._... 2.90 2.45 1.85 1.05 
1000 ti _.._.._ 2.80 2.10 1.70 1.00 
2000 or more ti..._.._ _...._... 2.45 1.70 1.40 .90 

(9:00 pm -midnight Mon thru Fri) 
50% of above rates. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti _.,..._... 46.00 23.00 14.00 12.00 7.00 
26 ti 45.00 22.00 13.00 11.00 6.75 
52 ti ....... 44.00 21.00 12.00 10.50 8.50 
104 ti 41.00 18.00 11.00 9.50 6.25 
156 ti 90.00 17.00 10.00 8.50 5.75 
260 ti 38.00 15.00 9.00 8.00 5.25 
312 ti 37.00 14.00 8.00 7.50 4.75 

KPUA 
1990 

Media Code 4 212 1800 9.00 
Pacific Broadcasting Co., Inc., Box 1476, Piihonua, 

Hilo. Hawaii. 96720. Phone 55461. 
1. PERSONNEL 

General Manager -Gene Erger. 
Station Manager -Hal Boudreau. 
Chief Engineer -Harold Marques. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1.000 w.: 970 kc. 
Operating schedule: 5:00 am -midnight. HST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 9a. 5, ea, 7a. 
Rate Protection: 10e. lie, 12e, 13e, 14e, 15a. 
Basic Rates: 20a. 21h, 23b, 24b, 250, 28b, 28e, 29a, 

30, 31. 
Contracts, 40a, 91, 42a, 42d, 43, 49a, 46, 97e, 48, 49, 

51b. 
Comb.; Oont, Discounts: OOb, 60d, 60e, 60h, 601, 61b, 

62b. 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Services: 80. 81, 82. 
15% charge for translation into foreign language. 
Affiliated with CBS Itadio Network. 
Member: Coconut Wireless Network. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft Reed 4/8/68. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 10 sec 
1 ti 4.00 3.00 2.00 
25 ti 3.80 2.85 1.90 
10 ti 3.60 2.70 1.80 
100 ti 3.00 2.2.5 1.50 
150 ti..._.._ .............__._.._......_.._.._ 2.80 2.10 1.40 
200 ti 2.60 1.95 1.30 
250 ti 2.20 1.65 1.10 
520 ti..._ 2.00 1.50 1.00 

7. PACKAGE PLANS 
ROS 

(must be used within 7 days) 
PLAN: I 2 3 4 5 
PER WK: 30 t1 24ti 1801 12t1 6ti 

1 min. 78.75 72.00 60.75 95.00 27.00 
30 sec 52.50 98.00 40.50 30.00 18.00 

SATURATION PLAN 
(must be used within I month) 

30 sec. 100 ti per mo. ea ..... ._..._...... _.._.._.._........... 1.50 
FIXED POSITION 

1 min, extra .75 30 sec, earta......._......_..50 
8. PROGRAM TIME RATES 

Ix 26x 510 IOIx 150x 250+ 
1 hr 100.00 85.00 75.00 60.00 50.00 45.00 
1/2 hr 65.00 60.00 52.00 48.00 40.00 35.00 
1/4 hr...- 50.00 45.00 40.00 35.00 30.00 25.00 
10 min 35.00 30.00 25.00 20.00 18.50 15.00 
1 min 25.00 22.50 20.00 18.00 14.00 12.00 

10. SPECIAL FEATURES 
AKU NEWSCASTS 

AKU News at 6, 6:30, 7, 7:30, 8, 9 am, per mo 
200.00. Includes opening and closing billboards and 
1 1 -min spot. Minimum contract 13 weeks. 
News at :60 plus at :30 during driving times, per mo 
182.00, Includes opening and closing billboards and 
1 1 -min spot. Minimum contract 13 weeks. 
Echoes of Japan, 5-8 am daily; 7-10 am Sunday. 
Rates same as Program Time Rates above plus 15% 
translation charge. 

HONOLULU (15 AM; 4 FM) 
(including Woipohu) 
(Honolulu County) 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This Is not to imply 
that all of the stations provide equal coverage of 
the entire area or dries involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered. etc. with- 
in the area. 

KAHU 
1950 

WAIPAHU 

Media Code 4 212 2100 3.00 
Royal Hawaiian Radio Co.. Inc. (Mailing address: 

Box 1007, Waipahu, Oahu, Hawaii 96797). 
Business Office and Studio - KAHU, Waipahu, 

Hawaii. Phone 675-667. TWX 2W40. 
I. PERSONNEL 

General Manager -Harry En Chu. 

HAWAII 
2. REPRESENTATIVES 

Bernard Howard & Co., Inc. 

3. FACILITIES 
10,000 w.; 940 kc. 
Operating schedule: 24 hours daily. HST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See Boded regulatleae 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 4a, 5, 6a. 
Basic Rates: 210, 21e, 22e, 23a, 24b. 
Contracts: 40a, 44s, 45, 46. 51a. 
Comb.; Cont. Discounts: 60i. 
Cancellation: 73a. 
Prod. Services: 82. 
Rates include state sales tax. 

TIME RATES 
Rates effective October 1. 1965. (Card No. 10., 

Card received August 20, 1985. 

6. SPOT ANNOUNCEMENTS 
FREQUENCY RATES 

(Used in 1 year) 
1 min 30 sec 1 min 30 sec 

1 ti 6.75 4.75 500 ti..._.._..... 4.75 3.25 
50 ti 6.25 4.25 1000 ti...r._ 4.25 3.00 
100 ti 5.75 4.00 2500 tt..-._... 3.75 2.50 
250 ti 5.25 3.75 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

PER WK: 1 min 30 sec 1 min 30 sec 
10 ti..._._ 6.25 4.75 40 ti 4.75 3.25 
20 ti 5.75 4.25 50 ti 4.25 2.75 
30 ti 5.25 3.75 

8. PROGRAM TIME RATES 
1/4 hr 5 min 

1 ti 24. 14. 
5 ti 22. 13. 
10 ti 20. 12. 
15 ti 18. 11. 

1/4 hr 5 min 
20 tl 18. 10. 
25 ti._.._......_ 14. 9. 
26 or more ti 12. 8. 

KAIM 
1955 

HONOLULU 

NAT 

Media Code 4 212 2400 7.00 
Christian Broadcasting Assoc., Box 375. 3555 Hard- 

ing Ave.. Honolulu, Hawaii 96809. Phone 741-985. 
Cable address-Chriarad. Honolulu. Hawaii. 

1. PERSONNEL 
(len'l Mgr. & Dir. of Sales -Loren F. Bridges. 

2. REPRESENTATIVES 
Fine Music Hi-Fi Broadcasters. Inc. 

3. FACILITIES 
5.000 w.; 870 ke. Non -directional. 
Operating schedule: 6:00 am -12:05 am. Hawaiian 
Standard Time (2 hours earlier than PST). 
Partial simulcast operation. Simulcast 8:05-7:55 am 
& 4:05 pm -midnight. For non -simulcast faeilitle,' see 
KAIM-FM. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2b, 3a, 9h, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10g, 11g, 11g, 13g, 15b. 
Basic Rates: 20e. 22a. 
Contracts: 40a. 47a. 
Comb.: Cont. Discounts: 60b, 61a, 
Cancellation: lob, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Tobacco advertising not acceptable. 
Member: Fine Music Group. 
TAX ON ADVER'T'ISING: 4% State Tax appli- 
cable to all net billing. 

TIME RATES 
FAY 7/1/60-Rec'd 7/2/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

1040 x 1.50 1.25 .90 
624 x 1.75 1.50 1.00 
312 z 2.00 1.75 1.15 
960 x 2.2.5 2.00 1.25 
156 x 2.50 2.15 1.35 
104 x 2.75 2.30 1.45 
52 a..........._.._.._.........._.._.........._.._._ 3.00 2.45 1.55 
26 z 3.25 2.80 1.65 
1 x 3.50 2.75 1.75 

7. PACKAGE PLANS 
WEEKLY IMPACT PLAN 

10 ti 20 ti 4001 60 t1 
I min 2.25 2.00 1.75 1.50 
30 see 1.75 1.50 1.25 1.00 

le. SPECIAL FEATURES 
5 -MINUTE NEWSCAST 

10 a.......- 4.50 80 z 3.85 
20 x..._ 4.35 100 x .. 3.70 
40 x.__ 9. 200 x 3.50 
60 x 4.05 300 x..._.._._ .............. 3.25 

KAIM-FM 
1953 

HONOLULU 

N,.0 

Media Code 4 212 2401 5.00 
Christian Broadcasting Assoc.. Box 375. 3555 Hard- 

ing Ave., Honolulu, Hawaii 98809. Phone 741-985. 
Cable address-Chriarad, Honolulu, Hawaii. 

I. PERSONNEL 
Gen'l Mgr. & Dir. of Sales -Loren F. Bridges. 

(This listing continued on next pee) 
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HAWAII 
Honolulu -K A I M -FM -Continued 
2. REPRESENTATIVES 

Fine Muslo HI-FI Broadcasters, Inc. 
3. FACILITIES 

ERP 37,000 w.; 95.5 mc. Stereo. 
Operating schedule: 6 am -midnight. 
Hawaiian Standard Time (2 hours earlier than PST). 
Partial simulcast operation. Operated separately 8 am - 
4 pm. For simulcast facilities see KAIM. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 9b, 4d, 5, 85, 7a, 8. 
Rate Protection: log, 11g, 12g, 13g, 14g, 15b. 
Basic Rates. 20a. 22a. 
Contracts: 40a. 47a. 
Comb. Cont. Discounts: 60b, Ola. 
Cancellation: 70b, 71a. 73b. 
Prod. Services: 80, 81, 82. 
Tobacco advertising not acceptable. 
Member: Fine Music Group. 
TAX ON ADVERTISING: 4% State Tax apply 
cable to all net billing. 

TIME RATES 
Eff 8/1/68-Rec'd 8/28/88. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see (') 

1 a 4.00 3.00 2.00 
26 x. _.. 3.75 2.75 1.85 
52 x 3.50 2.50 1.70 
104 x _. 3.25 2.25 1.55 
156 z. 3.00 2.00 1.40 
260 L ... ... 2.50 1.75 1.25 
312 x__ .. _ 2.25 1.50 1.10 
624 x _ 2.00 1.25 .95 
1040 x 1.75 1.00 .75 () 10 sec/ID's. 

7. PACKAGE PLANS 
PER WK: 10 ti 20 t1 30 ti 40 tí 50 tl 60 t1 
1 min 2.35 2.15 2.00 1.85 1.60 1.25 
30 sec 1.65 1.50 1.35 1.20 1.05 .90 
10 sec/ID's.. 1.25 1.15 1.05 .95 .75 _._. 

8. PROGRAM TIME RATES 
lx 28x 52x 104x 1561 260x 312x 

1 hr 48.00 46.00 42.00 38.00 34.00 30.00 26.00 
1/2 hr 23.00 21.00 19.50 17.00 18.50 15.00 13.50 
1/4 hr 11.00 10.00 9.50 9.00 8.50 7.50 7.00 
10 min 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
5 min. 5.00 4.75 4.50 4.25 4.00 3.50 3.00 

KCCN 
1966 

HONOLULU 
Media Code 4 212 2700 0.00 
Diamond Head Broadcasting System, Inc., Waikiki 

Business Plaza, 2270 Kalakaua Ave.. Suite 904. 
Honolulu, Hawaii 98815. Phone 923-0402. 
STATION'S PROGRAMMING DESCRIPTION 

KCCN: Programmed for mass appeal. 
MUSIC: 100% Hawaiian music, 24 hours daily. AIR 
PERSONALITIES 24 hours daily. NEWS: 5 min 
news each half hour during morning and evening 
traffic periods, on hour In non -traffic periods. News 
emphasis 70% local, 30% national and international. 
Sports and local weather reported inside newscasts. 
Air personalities employ Hawaiian legends, humor, 
dedications, brief listener conversations, requests, 
local color comments, traffic reports, sailing, surfing 
and fishing conditions and tourist features including 
mainland weather, shipping reports and what to do 
vignettes. Contact Representative for further details. 
Rec'd 8/28/68. 

I. PERSONNEL 
General Manager -Larry Buskett. 
Sales Manager -William (Bill) Cook. 
Program Director -Bob Basso. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
5.000 w.: 1420 kc. Non -directional. 
Operating schedule: 24 hours daily. HST. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, Sa, 4a, 5, Ga, 7b, 8. 
Rate Protection: 10a. lia, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20a, 21a, 22a. 23a, 24a, 25a, 26, 28a, 

28c, 29a, 30, 32b, 33c. 
Contracts: 40a, 41, 42e, 43, 44a, 45, 48, 47a, 49, 51a. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 61c, 62b, 

62d. 
Cancellation: 70e, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3-R Eff 12/1/67-Rec'd 12/4/67. 
AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Sat 3:30-8:30 pm. 
A -Mon thru Bat 10 am -3:30 pm. 
B -Mon thru Sat 6:30 pm -midnight; Sun sign -on - 
sign -off. 
C -Mon thru Sat midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 ti 8ti 12tí 18 ti 24 t1 30 ti 
AAA 15.00 13.50 13.00 12.00 11.00 10.00 
AA 11.00 10.25 9.50 9.00 8.25 7.50 

6.75 6.50 6.00 5.75 5.50 
B ...... 3.75 3.35 3.25 3.00 2.85 2.70 
C 8.20 2.85 2.75 2.55 2.40 2.30 

30 SECONDS 
PERWK: I ti 6tI 12 t1 

AAA 10.50 9.45 9.10 
AA ._ 7.70 7.15 6.65 
A ..._ 5.25 4.70 4.55 
B ......_ 2.65 2.35 2.30 
C 2.25 2.00 1.95 

18ti 24tI 30ti 
8.40 7.70 7.00 
6.30 5.75 5.25 
4.20 4.05 3.85 
2.10 2.00 1.90 
1.80 1.70 1.60 

Fixed times -extra 25%. 
10 sec: 50% of 1 -min. 
Spots combinable for frequency discounts. 2 10 - 
second spots count for 1 30 -second or 1 1 -minute spot. 

CONTINUOUS WEEKS DISCOUNT 
13 wk -5% 26 wk -8% 52 wk -12% 

7. PACKAGE PLANS 
PERSONALITY PLAN I 

(The Lucky Luck Morning Show -Mon thru Sat 
6-10 am) 

PER WK: -6 tl- -3tl- 
PER WK: -8 days- 9 days - 

I min 30 see I min 30 see 
1 wk 13.50 9.45 15.00 10.50 
13 wk 12.80 9.00 14.25 10.00 
26 wk -.... 12.40 8.70 13.80 9.65 
52 wk.._._...__...__ _........ 11.90 8.30 13.20 9.25 

PERSONALITY PLAN II 
(The Lucky Luck Afternoon Show -Mon thru Sat 

3:30-6:30 pm) 
PER WK: -6 ti--3t1- 
PER WK: -6 days---3days- 

I min 90 see I min 30 see 
I at 10.25 7.15 11.00 7.70 
13 :: k ......... 9.75 6.80 10.45 7.30 
20 wk 9.40 6.60 10.10 7.10 
52 wk 9.00 6.30 9.70 6.80 

PERSONALITY PLAN III 
(The Lucky Luck Morning Show & Tree House 

Bob Afternoon Show -Mon thru Sat) 
PER WK: -12íI--8ti- 
PER WK: -.O days-- -S days -- 
1 wk 11.25 7.85 11.85 8.30 
13 wk 10.70 7.45 11.25 7.90 
26 wk......___._..._ 10.35 7.20 10.90 7.65 
52 wk.........-.__...._._...._. 9.90 6.90 10.45 7.30 

PERSONALITY PLAN IV 
(Lucky Luck -6-10 am, Doug Moseman-noon-3 pm. 
Big Joe -10 am -noon, Lucky Luck 3-6 pm, Music of 

Hawall-6-10 pm Mon thru Sat) 
PER WK: -30 tl- -15tI- 
PER WK: -6 days- -9 days - 
1 wk 6.25 4.35 7.75 5.40 
13 wk ...................... 5.95 4.15 7.35 5.15 
26 wk 5.75 4.00 7.15 4.95 
52 wk..._ 5.50 3.85 6.80 4.75 

PERSONALITY PLAN V 
(Lucky Luck -6-10 am, Doug Mossman-noon-3 pm, 
Big Joe -10 am -noon. Tree House Bob 3-6 pm Mon 

thru Sat) 
PERWK: -24 ti- -12tI- 
PER WK: -6 days- -8 days - 

1 wk 7.65 5.35 8.80 6.20 
13 wk..._. ............. ..... ..._ 7.30 5.10 8.35 5.90 
26 wk 7.05 4.90 8.10 5.70 
52 wk... ...... .................. 6.75 4.70 7.75 5.45 

PERSONALITY PLAN VI 
(Lucky Luck -6-10 am, Tree House Bob -3-6 pm) 

alternating with 
(Bib Joe -10 am -noon & Doug Mossman-noon-3 pm 

Mon thru Sat) 
PER WK: -18 tl- -991- 
PER WK: -Sdaya- -ldays- 
1 wk 9.00 6.30 10.00 7.00 
13 wk 8.55 6.00 9.50 8.65 
26 wk 8.30 5.80 9.20 6.45 
52 wk 7.90 5.55 8.80 6.15 

10. SPECIAL FEATURES 
5 min Newscasts -earned 1 -min plus 25%. 

KFOA (FM) 
1967 

HONOLULU 

.Media Code 4 212 3000 4.00 
Royal Hawaiian Radio Co.. Inc., Hilton Hawaiian 

Village Hotel, Honolulu, Hawaii 96815. Phone 941. 
0591. 

STATION'S PROGRAMMING DESCRIPTION 
KFOA (FM): Programmed for adulta. 
Popular music, standards. film music, showtunes, 
100%. Polkas, ragtime plano, marches, banjo, 6-9 
am. Popular music, new and old, 9 am -6 pm. Strings 
6-10 pm. Big bands 10 pm -12M. COMMERCIAL 
POLICY: 2 minutes commercial grouped every 10 
minute segment. No other talk except time signals. 
station breaks. Contact Representative for further 
details. Recd 8/15/67. 

I. PERSONNEL 
President -George Mardikian, 
Vice -President -Floyd Farr. 
Station Manager -John Gregory. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 30,000 w. (hertz.), 30,000 w. (vert.); 94.7 mc. 
Stereo. 
Operating schedule: 6-1 am. HST. 

4. AGENCY COMMISSION 
15/0 time only; net 30 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 
ER Reed 12/4/67. 

6. SPOT ANNOUNCEMENTS 
lx 151 30x 60x 1251 250x 500x 

1 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
8. PROGRAM TIME RATES 

Ix 151 30x 60x 125x 250x 500x 
1 hr ._.... 70 67 64 61 58 55 52 
1/2 hr_....._. 53 50 48 46 44 42 40 
5 min._ __. 30 29 28 27 26 25 24 

KGMB 
1929 

HONOLULU 

Media Code 4 212 3900 8.00 
Pacific Broadcasting Co., Inc., Box 581. 1534 

Kapiolani Blvd., Honolulu, Hawaii 96809. Phone 
941-3011. 
STATION'S PROGRAMMING DESCRIPTION 

}COMB: Programmed for Hawaii. AIR PERSONALI- 
TIES 24 hours. 5 min news 31 times per day. 8 man 
news staff, 5 mobile units. General popular music, 
middle-of-the-road, current hits, film music, show - 
tunes, standards. Personalities use humor, telephone 
interviews, traffic reports, sports reporte, weather 
and surf conditions and quizzes. Contact Representa- 
tive for further details. Rec'd 7/21/87. 

1. PERSONNEL 
Presidents -Cecil "Cee" Heftel. 
General Sales Manager -Gene Erger. 
Operations Manager -Bob Beadles. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
5.000 w.; 590 ke 
Operating schedule: 24 hours daily. HST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 2b, 3a, 9a. 5. 
Rate Protection: 10e, lie, 12e, 14e. 
Basic Rates: 20a. 21b, 22a, 23a, 24c, 25a, 28b. 28e, 

29a, 30, 33b. 
Contracts: 40a, 41, 92a. 43, 44b, 45, 46. 48, 49, 51b. 
Comb.: Cont. Discounts: 60e. 601, ß1a, 62b. 
Cancellation: 70a. 70e, 71a, 73a, 73b. 
Prod. Services: 81. 82. 
Member: Coconut Wireless Network. 
TAX ON ADVERTISING: 4% State Tax appli- 
cable to all net billing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 1/1/68-Rec'd 11/16/67. 
6. SPOT ANNOUNCEMENTS 

AKU 
(Mon thru Sat 5:30-10 am) 

PER WK, EA: 
I MIN: Iwk 19 wk 28 wk 52 wk 

'3 ti .- ....____ 36.75 35.00 33.50 81.50 
6 ti -._._._ ._...._ 31.50 30.00 28.00 26.50 
30 SEC: 

'3 tí...._.........__....- ._._ 26.50 25.00 23.50 21.50 
6 ti 21.00 20.00 18.00 16.50 

(') Mon, Wed, Fri or Tues, Thura. Sat. 
All fixed times, extra 25%. 
AKU on all Hawaiian Islands, extra 3.00. 

POGO POOE SHOW 
(Mon thru Fri 10 am -1 pm) 

1 MIN: 
'3 ti 

6 tL _ 11.00 10.50 10.00 9.50 
30 SEC: 

'3 ti 
6 ti 7.50 7.00 6.50 6.00 

(5) Mon thru Fri alternating days. 
All fixed times, extra 25%. 

KIM CAEE SHOW 

MIN: 
(Mon thru Fri 1-3 pm; Sat 10 am -3 pm) 

1 
'3 ti _ 12.50 

6 ti 11.00 10.50 10.00 9.50 
30 SEC: 

'3 tl...._..-......._. 
6 ti. 7.50 7.00 6.50 6.00 

(0) Mon. Wed, Fri or Tues, Tours, Sun. 
All fixed times, extra 25%. 

GRANNY GOOSE SHOW 
(Mon thru Sat 3-8 pm) 

1 MIN: 
'3 ti _..`._'-.__...._ 15.00 .-... ..._..- 

8 ti _. 13.50 12.00 11.25 10.50 
SO SEC: 3 ti........__...._._._ _ 10.00 
6 ti 8.50 8.00 7.50 7.00 

(0) Mon, Wed, Fri or Tues, Thurs, Sat. 
All fixed times. extra 25%. 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLAN 

(Mon thru Sat 10 am -11 pm; Sun 7 am -10 pm) 
PER WK, EA: 
I MIN: Iwk 13 wk 26wk52wk 
12 ti _ 10.50 10.00 9.50 9.00 
18 ti _._... 10.00 9.50 9.00 8.50 
SO tí __....__.. 9.50 9.00 8.50 8.00 
30 SEC: 
12 tí. _...-. 7.50 7.00 6.50 6.00 
18 ti. ____.__ 7.25 8.50 6.00 5.50 
30 ti 7.00 8.00 5.50 5.00 

THE AKU PLAN 
4 spots per day -1 spot in each AKU, Granny 
Goose. George Kennedy, Ron Temple. 
1 MIN: 
12 ti (3 days per wk).... 147.00 140.00 127.50 115.00 
24 ti (6 days per wk)..._ 264.00 250.00 225.00 197.50 
30 SEC: 
12 ti ('3 days per wk).... 102.75 97.50 90.00 82.50 
24 ti (6 days per wk)..._ 168.00 160.00 150.00 132.50 

(5) Mon. Wed. Fri or Tues, Thura, Sat. 
AKU on all Hawaiian Islande, extra 3.00. 

FREE FOR ALL PACKAGE PLAN 
(Radio/Television Combination Package) 

Radio: Daily 10 am -8 pm. 
Television: Daily 10 am -noon. 
10 AM -NOON: 13 wk 26 wk 52 wk 

Per wk 67.50 65.00 62.50 
Non -cancellable, 6 30 -second radio spots per week, 1 
per day Mon thru Sat plus 1 1 -minute television 
spot per week. 
10 sec: 50% of 1 -min. 

KG M B -FM 
1967 

Media Code 4 212 3301 6.00 
Pacific Broadcasting Co., Inc., Box 581. 1534 Kapio- 

lanl Blvd., Honolulu, Hawaii 96809. Phone 941- 
3011. 

1. PERSONNEL 
Pres. & Gen'l Mgr. -Cecil Heftel. 
General Sales Manager -Gene Erger. 
Program Director -George Kennedy. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
ERP 110,400 (horiz. & vert.); 93.1 mc. Stereo. 
Operating schedule: 24 hours daily. HST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, 3a, 4a. 
Rate Protection: 10e, Ile, 12e, 14e. 
Basic Rates: 20a, 21b, 22a, 23a, 24c, 25a, 28b, 28e. 

33b. 
Contracts: 40a, 41, 42a, 44b, 45, 46, 51b. 
Comb.; Cont. Discounts: 601, 61a, 62b. 
Cancellation: 70c, 71a, 73a, 73b. 
Prod. Services: 81, 82. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 4/1/68-Rec'd 3/8/68. 
AA -Mon thru Sat 4-10 pm; Sun 9 am -3O pm. 
A -Mon thru Sat 10 am -4 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR 30 SECONDS ONLY 

PER WK: 1 t 5ti 10t1 15 ti 20tí 
AA ___________ 7.50 7.00 8.50 6.00 5.50 
A ...___.._.._ 6.00 5.50 5.00 4.50 4.00 
B ..._..._._.. .... 4.00 3.50 3.00 2.50 2.00 

7. PACKAGE PLANS 
(Minimum 1 spot per day guaranteed in AA) 

PER MO: 450 tl 300 ti 240 ti 120 tl 60 ti 
PER DAY: 15 ti 10tí 8ti 4tl 2ti 

ROS 450 375 850 200 110 

KGU 
1922 

HONOLULU 

I 
RADIO SALES 

Media Code 4 212 3600 1.00 
Communications Hawaii, Inc., 605 Kapiolani Blvd., 

Honolulu, Hawaii 96813. Phone 563-626. 
STATION'S PROGRAMMING DESCRIPTION 

KGU: MUSIC: middle-of-the-road. 5-10 am, humor, 
direct information features, stock, marine weather 
and beach reporta. Directed to traffic. 10 am -2 pm. 
music and quips directed to housewife and traffic. 
2-6 pm music and humor for drive home traffic. 6 

sonal ty, celebrity 
m-12 M 

tinterviews and phone participat 
am air ir- on. 

NEWS: 5 man staff, headlines on hour, 5 min st :30. 
Mobile actualities 24 hours a day, produced local 
news features, length and frequency as needed. Half 
hour news and commentary at 6 pm & 10 pm. Live 
major league baseball. Pro and college football on 
weekends. Contact Representative for further details. 
Recd 7/5/88. 

I. PERSONNEL 
President -Jack Heintz. 
Vice-Pres. & Gen'l Mgr. -James Hawthorne. 
Sales & Asa't Gen'l Mgr. -Don Metzger. 

2. REPRESENTATIVES 
Arco Radio Sales. 

3. FACILITIES 
10.000 w.; 760 ke. 
Operating schedule: 24 hours daily. HST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See eroded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3b, 3c, 3d. 4a, 4d, 5, 

6a, 7a. 8. 
Rate Protection: 10e, 11c, 12e, 13e, 14c, 15a. 15b. 16. 
Basic Rates: 21a, 21b, 21d. 22a, 22b, 230. 23b, 24a, 

25a, 26, 27. 28a, 29a. 32a. 
Contracta: 40a, 41, 42b, 42d, 49a, 45, 46, 47a, 48. 

49, 51a. 
Comb.; Cont- Discounts: 60a, 60d, 60e, 60f, 60h, 601, 

Ola, 61b, 62d. 
Cancellation: 70a, 70d, 71b, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC Radio Network. 
Member: The Hukilau Net. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 
No. 35 Eff 6/1/67 -Reed 5/29/67. 

7. PACKAGE PLANS 
AA -5-9 am. 
A-9 am -6 pm. B-8 pm -midnight. 

PER WK: 
I T I : 1 wk 4 wk 13 wk 26 wk 52 tell 

1 min 12.50 12.30 12.00 11.80 11.50 
30 sea 7.50 7.38 7.20 7.08 6.90 
3 TI: 
1 mis__ __.____- 12.00 11.80 11.50 11.30 11.00 

7.20 7.08 8.90 6.78 6.80 

CLASS AA 

6 TI: 
1 min_ ..... 11.50 11.30 11.00 10.80 10.50 
30 sea._ - 6.90 6.78 6.60 6.48 6.80 
12 TI: 
1 min.._._..__..__.:. 10.50 10.30 10.00 9.80 9.50 
30 sea.._ ..... _...._ _ 8.30 6.18 6.00 5.88 5.70 
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Honolulu -K G U -Continued 

PER WK: Ì k8 4wk 15wk 26wk 52wk 
1 TI: 
1 min...--_-.- 8.00 7.80 7.50 7.30 7.00 
30 sec..-._ 4.80 4.68 4.50 4.38 4.20 
8 TI: 
1 mia__..._.__.. 7.50 7.30 7.00 6.80 6.50 
30 see____________ 4.50 4.38 4.20 4.08 3.90 
6 TI: 
1 mia-._. 7.00 6.80 6.50 6.30 6.00 
30 sea._..__.^ 4.20 4.08 8.90 3.78 3.80 
12 TI: 
1 mia_____.. 6.00 5.80 5.50 5.30 5.00 
30 sea._.._. 3.60 3.48 3.30 3.18 3.00 

CLASS B 
1 TI: 
1 5.00 4.80 4.50 4.30 4.00 

3.00 2.88 2.70 2.58 2.40 
3 TI: 

12 TI: 
1 mia__-_. ...... __._ 3.50 
30 sea__. .... ._.._..... _ 2.10 
Fixed position -add 15%. 

10. SPECIAL FEATURES 
5 min newscasts -1-1/2x applicable 1 -min rate. 

4.50 4.30 4.00 3.80 3.50 
2.70 2.58 2.40 2.28 2.10 

6 TI: 
1 mia.-_....._.._-_ 4.00 3.80 3.50 3.30 3.00 

2.40 2.28 2.10 1.98 1.80 

3.30 8.00 2.80 2.50 
1.98 1.80 1.68 1.50 

KHVH 
1957 

HONOLULU 

Subscriber to the NAB Radio Code 
Media Code 4 212 4200 9.00 
Western Telestations, Inc., 1290 Ala Moans, Honolulu, 

Hawaii 96814. Phone 573-991. Cable address- 
KHVH. TWX KHVH-TV 723387. 
STATION'S PROGRAMMING DESCRIPTION 

KBVH: Programmed for adult listening. 
News block 5:30-9 am and on hour and half hour M-8. 10 man local news staff. Hawaiian airwatch 
helicopter. 2 mobile news unite. Include mainland network news. SPORTS: live coverage throughout year of various local and national events. MUSIC: all Hawaiian music with Hawaiian air personalities. 
9-5:30 am, M-8. Contact Representative for further details. Rec'd 2/2/68. 

I. PERSONNEL 
President -Lawrence S. Berger. 
Vice-Pres. & Gen'1 Mgr. -Wm. Mae Crystal!. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
5.000 w.; 1040 kc. Non -directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0: 15th following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. General: la, 2a, 2h, 3a, 3d. 9a, 5, 6b. 7a, 8. Rate Protection: 10e, 12e, 13e, 14e, 15a, 16. Basic Rates: 20b, 21a, 22a, 22h. 23a, 24c, 25a, 26, 27, 29a. 
Contracts: 40c, 41, 92a, 42c, 94a, 45, 46, 47e, 51a. 51b. 
Comb.: Cont. Discounts: SOa, 60e. 60h. 6001, 61c, 82h. Cancellation: 70a. 70d, 71a, 72, 73a, 73b. Prod. Services: 80. 82. 
Affiliated with CBS Radio Network. 
Affiliated with American Information Network. TAX ON ADVERTISING: 4% Sales Tax applicable 
to all net billing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 16 ER 2/1/88-Rec'd 2/2/88. AA -Mon thru Sat 5:30-9 am & 3:30-6 pm. A -Mon thru Sat 9 am -3:30 pm; Sun 8:30 am -6 pm. B -Dally 6 pm -5:30 am. 
7. PACKAGE PLANS 

PER WK: I ti 8LÌ88 I2 tl 18 t1 24 t1 3001 
1 min..... ....... 17.00 12.50 10.50 9.50 8.50 7.50 30 sec _ 12.00 10.50 9.50 8.50 7.50 6.50 
PER WK: 

CLASS A 
I tl et' 12t1 18 ti 24tí 30tí 5011 100 ti 

1 min 14.00 7.00 6.50 6.00 5.50 5.25 4.75 4.25 30 see 10.50 5.50 5.25 4.75 4.25 4.00 3.50 3.25 
CLASS B 

1 min 8.50 4.00 3.50 3.00 2.75 2.50 2.25 2.00 30 sec 6.50 3.25 3.00 2.75 1.50 2.25 2.00 1.50 
10 sec: 50% of applicable 30 -sec, 9-3:30 am only. 
10 sec: 50% of 1 -min, 5:30-9 am & 3:30-6 pm. Fixed position extra 25%. 

CUMULATIVE WEEKLY DISCOUNTS 
13 wk -2-1/2% 39 wk -7-1/2% 
26 wk -5% 52 wk -10% 

ALOHA PACKAGE 
(4 per day -5:30-9 am, 9 am -3 Dm. 3-8 pm & 6-10 pm) WKLY:1 WEEK 

1 min 30 sae 
Mon thru Sat, 24 ti. _..._._.___._ 150 100 () ..._.._._....._.._._ 82 80 

13 WEEKS 
Mon thin Sat, 24 ti_____________-_____ 
(1 ..._. ._ 174 51 

26 WEEKS 
Mon thru Sat, 24 U.._.._.._.__......___._ 120 75 () ........... . _.........._....._.. ..._ 65 45 

52 WEEKS 
Mon thru Sat, 24 100 ti......._ 
(n) -60 89 

(`) Mon. Wed, Fri or Tuee, Tours, Sat. 12 ti. 
10. SPECIAL FEATURES 

5 -min Newscasts -1-1/2x applicable 1 -min rate. 

KIKI 
1951 

HONOLULU 
Media Code 4 212 4500 2.00 
KIKI. Ltd., 331-D Kaman! St., Honolulu, Hawaii. 

96813. Phone 563-456. Cable code -KIKI, Honolulu. 
I. PERSONNEL 

President -Royal V. Howard. 
Executive Vice -President- Roger L. Hagadone. 

2. REPRESENTATIVES 
New York, Chicago -lack Made & Co., Inc. 
Los Angeles -Harlan O. Oakes, Inc. 

3. FACILITIES 
250 w.; 8530 kc. 
Operating schedule: 24 hours daily. Hawaiian Stand- 
ard Time (2 hrs. earlier than PST). 

4. AGENCY COMMISSION 
15%: nu cash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 3d, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 10a, 11e, 12a, 13e, 14e. 15b, 18. 
Basic Rates: 20b, 21a, 2Id, 22a, 23a, 24a, 25e. 26, 

28h. 29a, 30. 33h. 
Contracts: 40a, 42a, 42e, 43, 44a, 46, 47a, 48, 49, 

50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: Bob, 60d, 60g, 605, 61a, 61e, 

62b, 62d. 
Cancellation: 70b, 71b. 72, 73b. 
Prod. Services: 80. 82. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 9/87-Rec'd 8/10/87. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE -ROS 
1 z..._ .......... 10.00 208 z (4 wk)-.__... 3.80 
13 z..._........_._ ... 8.90 260 x (5 wk) 3.40 
26 z _ 7.80 312 x (1 day) 3.00 
52 x (1 wk).............. 6.80 624 z (2 days) 2.80 
104 z (2 wk). 5.80 936 z (3 days)...._ 2.60 
156 z (3 wk) 4.80 1248 z (4 days) 2.50 

30 SECONDS -ROS 
1 x..-_ _- 9.00 288 x (4 wk)...._...._ 3.20 
13 z 8.00 260 z (5 wk)..-.._. 2.80 
26 z 8.00 312 z (1 day)._..._ 2.60 
52 x (1 wk)_..._ 6.00 624 z (2 days)._....._ 2.40 
104 x (2 wk)._.._._ 5.00 936 z (3 days)...-_ 2.80 
158 z (3 wk) 4.00 1248 z (4 days)........ 2.20 
Class A (5-8 am & 4-8 pm), extra 25%. 

7. PACKAGE PLANS 
30 30 -second spots (within 5 days)...._....__ 75.00 

8, PROGRAM TIME RATES 
Ix 26x 52x 104x 156x 260x 312x 

1 ....... 60.00 57.00 54.00 51.00 48.00 95.00 42.00 
1/2 hr_.._.. 37.50 36.00 34.50 32.00 30.50 28.00 27.50 
1/4 hr.__.. 27.50 26.00 24.50 22.00 20.50 18.00 17.50 
5 MID- 20.00 19.25 18.50 17.75 17.00 16.25 15.50 
Spots and Programs may not be combined for greater 
frequency discounts. 

10. SPECIAL FEATURES 
Preferred Time, Newscasts, Special Evento -ROS 
rates plus 50%. 
Japanese and Filipino language broadcasts -lx pro- gram time rate. 

KKUA 
1947 

HONOLULU 
Media Code 4 212 4800 6.09 
Hercules Broadcasting Co. of Hawaii Ltd, 830 Ala 

Moans Blvd., Honolulu, Hawaii 96813. Phone 808- 
563-866. 
STATION'S PROGRAMMING DESCRIPTION 

KRUA: Programmed for young adults and teens. 
MUSIC: current top 40 hits and standards, Sun 
12M to Fri 3 pm. All time top 40 bits Fri 3 pm 
to Sun 12M. NEWS: 5 min 20/20 drive time news 
6-9 am & 3-8 pm M -F. All other news at 20 
min after hour. Feature international, national, local 
and regional with actualities depending on news- 
worthy events. SPORTS: surf reports 20 min to hour 
daily, sports scoreboard featuring local college and 
high school scores 20 min before hour Fri 4:40 pm 
to Sat 10:40 pm. Contact Representative for further 
details. Rec'd 11/6/67. 

I. PERSONNEL 
Vice-Pres. & Gen'1 Mgr. -H. G. Fearnhead. 
National Sales Manager -Jack Burnett. 

2. REPRESENTATIVES 
H -R Representatives, Inc. 

3. FACILITIES 
10,000 w.; 690 lac. Non -directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, Sa. 4a. 5. Sa, 7b, 8. 
Rate Protection: 10e, llc, 12e, 13e, 14b, 15a. 
Basic Rates: 20a, 22a, 24a. 24h. 24e, 28a, 29a, 83a. 
Contracta: 40a, 41, 42b, 44a, 46. 47a. 48. 49. 51a. 
Comb.; Cont. Discounta: 60a, 60g, 601. 61s, 42d. 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 81, 82. 
TAX ON ADVERTISING: 4% State Tax appli- 
cable to all net billing. 
10% discount on earned KKUA, Honolulu rate when 
scheduled purchased runs concurrent with KRAK, 
Sacramento. 

TIME RATES 
No. 69 ER 3/1/87-Rec'd 3/2/67. 

AA -Mon thin Fri 8-9 am & 3-8 pm. 
A -Mon thin Fri 9 am -3 pm; Sat & Sun 6 am -6 
pm; Sun thru Sat 6-9 pm. 
B -All other times. 

7. PACKAGE PLANS 
WEEKLY ROTATING PACKAGES 

CLASS AA 
PER WK: 30 t 24tí 18 ti 12t1 6ti 

1 min. 12.00 14.00 18.00 18.00 20.00 
30 sec 9.50 11.00 13.00 19.50 16.00 
10 sec ._..f...... 6.00 7.00 8.00 9.00 10.00 

CLASS A 
1 min 10.00 11.00 13.00 15.00 17.00 
30 sec ..... 8.00 9.00 10.60 12.00 13.50 
10 sec _-.-..-. 5.00 5.50 6.50 7.50 8.50 

_ 
CLASS B 

1 mis__......_.... 8.50 9.00 10.00 11.00 13.00 
30 sec ..-.._.__._ 7.00 7.50 8.00 9.00 10.50 
10 sec 4.25 4.50 5.00 5.50 6.50 

WEEKLY TOTAL AUDIENCE PLANS 
PLANS 
II Ill 

6 4 
8 5 
6 4 
6 5 
8.25 9.00 

6-9 am Mon thru Fri..._.... 8 
9 am -3 pm Mon thru FrL.. 8 
3-8 pm Mon thru F'rL__.._ 7 
6 pm -midnight & weekends 7 
1 min. ea-.....-..--.-......._.._. 7.50 

IV 
3 
3 
3 
3 
10.00 

MONTHLY BEST TIMES AVAILABLE 
Spots may be preempted by all other packages. Sub- 
ject to availability and may rotate within the entire 
time classifications. 
PER MO: 30 ti 40 ti 50 ti 60 ti 75 ti 100 ti 
1 min. _ 11.00 10.00 9.00 8.00 7.00 6.00 
30 sec._...._ 9.00 8.00 7.50 8.50 5.50 5.00 
10 sec.. 5.50 5.00 4.50 4.00 3.50 3.00 

10. SPECIAL FEATURES 
NEWSCASTS 

5 minutes -1-1/2z applicable rate. 
3 minutes -1-1/4z applicable rate. 

KNDI 
1960 

HONOLULU 
Media Code 4 212 5100 0.00 
James T. Ownby, Box 1516, Honolulu, Hawaii 96806. 

Phone 938-402. 
Office & Studio: 2310 Kuhio, Waikiki, Honolulu, 

Hawaii. Phone 931-223. 

I. PERSONNEL 
Owner & Gen'1 Mgr. -Jim Ownby. 

3. FACILITIES 
5.000 w.; 1270 ke. 
Operating schedule: 6 am -11 pm Mon thru Sat; 7am- 

10 pm Sun. 

4. AGENCY COMMISSION 
15/2; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 4h, 4d, 5, Sa, 7a, 8. 
Rate Protection: 10b, 11b, 12h, 13b, 14h. 
Basic Rates: 20a, 22a, 22h, 23a, 24a, 28a, 29a. 
Contracts: 40a, 42, 45. 46. 475, 48. 
Comb. Cont. Discounts: 60a. 
Cancellation: 73a. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 12 ER 12/1/66 -Reed 11/28/66. 

6. SPOT ANNOUNCEMENTS 
1 min (speclfled 5.00 
1 min (ROS).__._..._._....._..____..-.-_...-._.._ 2.50 
30 sec (ROS)_._._... __.___..._.._... 2.00 
15 sec (ROS)...__..._.____.._._....._...-. 1.50 
No discounts on number used. 

8. PROGRAM TIME RATES 
1 hr..._....-._.._. 80 10 min. 22 
1/2 hr________ .... 50 5 m)a__.. 16 
1/4 hr._.._.- 36 
Discount: 10% each 13 times used. Not to exceed 
40%. 

26 ...... 7.50 
52 z 7.00 

se PROGRAM TIME RATES 
I hr I/2 hr 

1 z 60.00 35.00 
13 z_._.._ 57.50 33.50 
26 z .._. 55.00 32.00 
52 x 52.00 30.00 
104 z._...... _ 49.00 28.00 
156 x______. ..... 46.00 26.00 
260 L------_-.._._.._.... 43.00 24.00 
312 ........... 41.00 22.00 
KOREAN -Bat 3:30-4 pm. 
FILIPINO -Sat 4-5 pm. 
GERMAN -Sun 1-2 pm. 
CHINESE -Mon thin Fri 7-9 pm. 
1 ti (minimum 2 ti per mo), flat 5.00. 

LANGUAGE PROGRAMS 

6. SPOT ANNOUNCEMENTS 
JAPANESE VARIETIES -Mon thru Fri 9 am -noon; 
Sat 9 am -1 pm. 

I We 30 see I min 30 see 
1 z.._......_.-.._ 8.50 5.00 104 z...__.- 8.50 3.50 

4.75 156 z...___._... 8.00 3.25 
4.25 260 z 5.50 8.00 
3.75 312 x..........-.. 5.00 2.75 

1/4 hr 10 min 
24.00 18.00 
23.00 17.20 
22.00 16.40 
20.80 16.40 
19.50 14.40 
18.20 13.40 
16.90 12.40 
15.60 11.40 

5 min 
13.00 
12.30 
11.60 
10.80 
10.00 
9.20 
8.40 
7.60 

KOHO 
1959 

HONOLULU 
Media Code 4 212 5400 4.00 
Cosmopolitan Broadcasting Corp., 1140-A 12th Aye., 

Honolulu. Hawaii 96816. Phone 775511. 

I. PERSONNEL 
General Manager -Hideo Sato. 
National Sales -Gerald T. Kuramoto. 

3. FACILITIES 
1,000 w.: 1170 kc. 
Operating schedule: 4:30 am -midnight. HST. 

4. AGENCY COMMISSION 
15%; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: 2h. Sa, Sb, 3c, 3d, 4d, 5, Sa, 7a. 
Rate Protection: 15h. 
Basic Rates: 2013. 21a, 22a, 22b, 24b, 24e, 25a, 25e, 

28h, 28c, 30. 33a. 
Contracte: 40b, 41, 49a, 4914. 47a, 49, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 61b, 81e, 62b, 

62d. 
Cancellation: 71a, 73a. 73b. 
Prod. Services: 80. 82. 
4% State Tax applicable to all net billing. 

TIME RATES 
ER Rec'd 6/1/66. 

S. SPOT ANNOUNCEMENTS 
1 min 30 sec I min 30 see 

1 z 10.20 7.80 156 z....._..... 6.90 4,80 
13 x._......-_ 9.00 8.00 260 z..-_.._ 6.60 4.60 
28 z..._...._ 8.40 5.70 312 ..... 6.30 4.20 
52 z 7.80 5.40 384 z...._....._ 6.00 3.90 
104 z 7.50 5.10 

HAWAII 
8. PROGRAM TIME RATES 

I hr 1/2 hr I/4 hr IO min 5 min 
1 z 96.00 57.60 38.40 28.80 24.00 

DISCOUNTS 
13z-5% 52z-12-1/2% 156x-20% 
26z-10% 104x-15% 260x-25% 

KORL 
1946 

HONOLULU 
Media Code 4 212 5700 7.00 
Radio Hawaii, Inc., Box 8250, Waikiki Biltmore 

Hotel, Honolulu, Hawaii. 96815. Phone 936-681. 
associated in ownership with WFBL, Syracuse, 
N. Y.; WSMB, New Orleans, La. 

Founders Corporation, 90 Park Avenue, New York, 
N. Y. 
STATION'S PROGRAMMING DESCRIPTION 

KOHL: Programmed for adulta and mature teenagers. 
Cluster format with separators between all commer- 
cials. MUSIC: instrumentals and vocals, including 
standards, memory music and popular tunes of the 
day. During traffic periods, time checks given after 
every musical selection. NEWS: every hour on hour, 
24 hours a day. News reported by news man with 
voice cut -ins with local stories and voices in the 
national and world news. Mid -day music. SPORTS: 
Pacific Coast League baseball night schedule. Con- 
tact Representative for further details. Rec'd 8/7/68. 

I. PERSONNEL 
V.P., Gent Mgr. & Nat'l Sales -Milton L. Hibdon. 
Operations Manager -Sanford Paul. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
10.000 w.; 650 kc. Non -directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/2; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2h, 3a, 3b, 4e, 4d, 5, 6a, 7b, 8. 
ltate Protection: 10h. 11b, 12h, 1.3b, 14a. 15h. 
Basle Rates: 2013. 21a, 22a, 234, 24b. 25a. 26, 27. 

28a, 29a, 33e. 
Contracts: 40a, 41, 42b, 94b, 46, 47a, 48, 49, 50, 51a. 
Comb.; Cont. Discounts: OOa, 60f, 81b, 82d. 
Cancellation: 70e, 70e. 71a, 73b. 
Prod Services: 80, 81, 82. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 
Rates effective November 1, 1985. 

Rates received September 27, 1965. 

7. PACKAGE PLANS 
Class AA -6:00-9:00 am and 3:00-8:00 pm Mon thru 

Class A-9:00 am -3:00 pm Mon thru Fri; 6:00 am - 
6:00 pm Sat. 
Class B -All other times. 

-Class AA- -Class A- -Class B - 
PER WE: 1 min 30 sec 1 min 30 sec 1 min 30 gee 
1 tí_.___....... 9.50 7.80 7.50 6.00 5.50 4.40 
8 ti ..... 9.00 7.20 7.00 5.60 5.00 4.00 
12 it.._..___. 8.50 6.80 6.50 5.20 4.60 8.00 
18 t1..._..._._ 8.00 8.40 8.00 4.80 4.00 3.20 
24 tL 7.50 6.00 5.50 4.40 8.50 2.80 
30 tL _. 7.00 5.80 5.00 4.00 3.25 2.60 
86 ti 6.50 5.20 4.00 3.20 3.00 2.40 
15 second ID's -50% applicable 1 -minute rate. 

CONSECUTIVE WEEKS DISCOUNTS 
8 wk......_.._ ___...__ 1% 39 wk_._. _.. 8% 
13 wk.._ ......... _...__..- 2% 52 wk...__..__.-.- 8% 
26 wk. 4% 

10. SPECIAL FEATURES 
Newscast on the hour -1-1/2x applicable 1 -min rate. 

KPOI 
1946 

HONOLULU 

A Colgrsans Station 

Media Code 4 212 6000 1.00 
KPOI Broadcasting Co., Inc., 1701 Ala Wai Blvd.. 

Honolulu, Hawaii 96815. Phone 808-941-8644. 

STATION'S PROGRAMMING DESCRIPTION 
KPOI Programmed for mass appeal. AIR PER- 
SONALITIES hold 3 hour shifts daily. MUSIC 80%: 
combines current hits, pop rock, middle-of-the-road. 
jazz oriented and country flavored. Contests, celebrity 
interviews, and audience participation features daily. 
NEWS 20%: features national, international, and 
local, including all islands. 8 man news staff, 1 
mobile unit. Traffic reporta periodically. 5 min 
casts every 30 min. 5 min programs dealing with 
school activities nightly. Personalities participate in 
fund drives for charity or community organizations. 
and me live entertainment shows. Remotes from 
events of importance. Bun 6-8 am religious music. 
Contact Representative for further details. Reed 
7/14/67. 

I. PERSONNEL 
General Manager -Tom Moffatt. 
Sales Manager -Hector Hamilton. 
Program Director -Steve Nicola. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
5,000 w.; 1880 kc. Non -directional. 
Operating schedule: 24 hours daily. 

(Title listing continued on next page) 
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& Sun 6 em -10 pm. 
C -Daily 10 pm -6 am. 

6. SPOT ANNOUNCEMENTS 
PER WK: 

HAWAII 
Honolulu -K P 0 I -Continued 
4. AGENCY COMMISSION 

15/0. Billa payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4e, 5, 6a, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, lib. 
Basic Rates: 20b, 21a, 22b, 23e, 24b, 25a, 26, 27, 

28e. 29e 33c. 
Contracts: 90a, 41, 42b, 44b, 45, 46, 47a, 48, 49, 50, 

51a. 
Comb.; Cont. Discounts: 60e, 60f, 61b, 62d. 
Cancellation: 70a, 70e, 71e. 72, 73b. 
Prod. Services: 80, 81, 82. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 
Eff 7/1/66 -Reed 5/31/66. 

A -Mon thru Fri 6-9 am & 3:30-6:30 pm. 
B -Mon thru Fri 9 am -3:30 pm & 6:30-10 pm; Sat 

1 MIN: I ti 5t1 10 ti 20tí 30 ti 40 ti 
A ..._....._ 25.00 24.00 23.00 22.00 21.00 20.00 
B _ 18.00 17.00 16.00 16.00 14.00 13.00 
C 12.00 11.00 10.00 9.00 8.00 7.50 

20/30 seconds -75% of 1 -minute rate. 
10 seconds -50% of 1 -minute rate. 

DISCOUNTS 
26 wk (per yr)_ 6% 52 wk...._....._._......__ 10% 

7. PACKAGE PLANS 
(30% A, 40% B, 30% C) 

PER WK, ROS: 10 ti 20 tl 30 ti 
1 min.....__.._._.._-._...-.._.._._.._._ 160 280 400 
30 sec _._...._._.._.._.. 120 210 300 

8. PROGRAM TIME RATES 
hr 

Sun 6-8 am 12 150 1/11Ór 
1/4755 

DISCOUNTS 
26 wk (per yr)........_ 5% 52 wk. 10% 

10. SPECIAL FEATURES 
Newscasts at :60: 5 min 1-1/2 ti applicable 1 -minute 
rate. 
Headlines et :30: 3 min 1-1/4 ti applicable 1 -minute 
rate. 

KPOI-FM 
1963 

HONOLULU 
A Calamine Station 

Media Code 4 212 6001 9.00 
KPOI Broadcasting Co., Inc., 1701 Ala Wal Blvd., 

Honolulu, Hawaii 96815. Phone 808-941-6844. 

STATION'S PROGRAMMING DESCRIPTION 
KPOI-FM: Programmed for adults and young adults. 
NEWS: at 3 pm & 6 pm, 5 min minimum. MUSIC: 
45% alhums, featuring current selling general popu- 
lar music, showtunes, standards. Commercial policy. 
Contact Representative for further details. Reed 
10/3/68. 

I. PERSONNEL 
General Manager -Tom Moffatt. 
Sales Manager -Hector Hamilton. 
Program Manager Jesse Sartain. 

2. REPRESENTATIVES 
McOavren-Guild-POW Radio. Inc. 

3. FACILITIES 
ERP 53.400 w.; 97.5 mc. 
Operating schedule: 24 hours daily. HST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 156. 
Basic Bates: lob, 21e, 22b. 23a, 246, 25a. 26, 27. 

28a, 29a. 33e. 
Contracts: 40e. 41, 42b, 45, 46, 47e. 48, 49, 50, 51e. 
Comb.; Cont. Discounts: 60a, 60f, 61b, 62d. 
Cancellation: 70e, 70e. 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
TAX ON ADVERTISING: 4% State Tax appli- 
cable to all net billing. 

TIME RATES Elf- Reed 8/30/88. 
AA -5-10 pm. 
A-1-5 pm & 10-11 pm. B-6 am -3 pm & 11 pm -6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE -1-52 WEEKS 

PER WK: 
I ti 3 ti 6 tI 12 ti 

AA.. 6.00 5.50 5.00 4.75 
A.... 5.00 4.75 4.50 4.25 
B. 4.00 3.75 3.50 3.25 

30 sec: 705 of 1 -min. 10 

8. PROGRAM TIME RATES 
1-52 WEEKS 

1 HOUR 

18 ti 24 ti 
4.50 4.25 
4.00 3.75 
3.05 2.90 

sec: 40% of 

30 ti 
4.00 
3.50 
2.75 

1 -min. 

PER WK: 
I ti 2 ti 3 ti 4 ti 5 ti 6 ti 7 ti 

AA 30.00 29.00 28.00 27.25 26.50 25.75 25.00 
A.. 24.00 23.00 22.25 21.50 21.00 20.50 20.00 B. 18.00 17.50 17.00 16.50 16.00 15.50 15.00 

1/2 HOUR 
AA 21.00 20.30 19.60 19.10 18.55 18.00 17.50 
A.. 16.80 16.10 15.60 15.05 14.70 14.35 14.00 
B.. 12.60 12.25 11.90 11.55 11.20 10.85 10.50 

1/4 HOUR 
AA 12.00 11.60 11.20 10.90 10.60 10.30 10.00 
A.. 9.60 9.20 8.90 8.60 8.90 8.20 8.00 
B,. 7.20 7.00 6.80 6.60 6.40 6.20 6.00 

10. SPECIAL FEATURES 
NEWSCASTS -1-52 WEEKS 

1 t 2ti 3ti 4ti 5ti 6 ti 7 ti 
AA.. 9.00 8.70 8.40 8.20 7.95 7.75 7.50 
A.... 7.20 6.90 6.70 6.45 6.30 6.15 6.06 
B.... 5.40 5.25 5.10 4.95 4.80 4.65 4.50 

KTRG 
1959 

HONOLULU 
Media Code 4 212 6300 5.00 
Watumull Broadcasting Co., a Div. of Hawaiian 

Paradise Park Corp., 2227-A Kalakaua Ave., Hono- 
lulu, Hawaii 96815. Phone 923-3823. 

I. PERSONNEL 
Pres. á Gen'l Mgr. -David Watumull. 
Station Manager -Don Dickinson. 
Sales Manager -Howard Hansen. 

3. FACILITIES 
5,000 w.; 990 ke. Non -directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4e, 4c, 5, 6a. 7a. 
Rate Protection: 10e. lie. 12e, 13e, 14e, 16. 
Basic Rates: 20b, 21e, 21b, 23a, 24e, 25a. 
Contracte: 40e. 41, 51b. 
Comb.: Cont. Discounts: 60f, 61b. 
Cancellation: 71e. 
Prod. Services: 80. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 11/1/67 -Reed 2/26/68. 
AA -Mon thru Sat 2-5:30 pm. 
A -Mon thru Sat 6-10 am. 
B -Mon thru Sat 10 am -2 pm. ('-Mon thru Sat 10 pm -6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: AA A B C 
6 ti 10.00 10.00 7.00 2.50 
12 ti 9.00 8.50 6.00 2.00 
18 t( 8.00 7.00 5.00 1.50 

30 SECONDS 
6 ti 8.00 8.00 5.00 2.00 
12 ti 7.50 6.50 4.00 1.75 
18 ti 6.00 5.00 3.00 1.00 
10 sec: 50% of 30 -sec. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

6-10 am 15.00 2-5:30 pm 15.00 
10 am -2 pm 10.00 All other times 5.00 

JAPANESE LANGUAGE PROGRAMS 
Moshi-Moshi Time -Mon thru Sun 6-8 pm. each 6.50 
No frequency discount. 
Japanese Variety Time -Mon thru Sun 8-10 pm. B 
rates. 

KUMU 
1963 

HONOLULU 

111 

Media Code 4 212 6800 8.00 
John Hutton Corp., 1148 12th Ave., Honolulu, Ha - 

wail. 96816. Phone 700-765. 

STATION'S PROGRAMMING DESCRIPTION 
KUMU: Programmed for adulta and young adulta. 
MUSIC: general popular, ehowtunes, standards. Com- 
mercial clusters on quarter hour. 6 staff announcers 
emcee entire operation. Music 85%, news 15%. 
4 man news department, 2 mobile units. NEWS: 5 
min summary on hour, 2 min summary on halt hour, 
featuring headlines. COMMERCIAL POLICY maxi- 
mum 12 minutes per hour. Contact Representative for 
further details. Recd 11/29/67. 

I. PERSONNEL 
General Manager -John Weiser. 
Sala Manager -Paul Wilcox. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
5,000 w.; 1500 kc. Nun -directional. 
Operating schedule: 24 hours daily. HST. 

4. AGENCY COMMISSION 
15/2 time and talent; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a, 2h, 3e, 3b, 4a, 4e, 5, 6b, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15e. 
Basic Rates: 20b, 21e, 21d. 22b, 23a, 24e. 25a, 28b. 

28c, 29a, 30. 
Contracts: 40e, 41, 42b, 44b, 96, 51b. 
Comb.: Cont. Discounts: 60e, 60f, 60h, 62d. 
Cancellation: 70e, 71e. 
Prod. Services: 82. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 
No. 2 Eff 11/1/67 -Reed 10/23/67. 

AA -6-9 em & 3-6 pm. 
A -Prime day & evening, with 25% trac, 

6. SPOT ANNOUNCEMENTS - AA - -A- 
I min 30 ses 1 Min 80 ses 
10.00 8.00 8.00 6.50 
9.50 7.50 7.50 6.00 
9.25 7.25 7.25 5.76 
9.00 7.00 7.00 5.50 

PER WK: 
12 tI 
24 ti 
36 ti 
48 ti 
10 see: 50% of 30 sec 

DISCOUNTS 
13 wk- 5% 26 wk -10% 52 wk -15% 

10. SPECIAL FEATURES 
Hourly newscasts: AA 1-1/2x 1 -min; A l -1/4x 1 -min. 
1/2 hr headlines: AA 1-1/2i 30 -sec; A 1-1/4x 80 
two. 

KZOO 
1963 

HONOLULU 
Media Code 4 212 6900 2.00 
Polynesian Broadcasting, Inc., 250 Ward Ave., Hono- 

lulu. Hawaii 96814. Phone 587-817, 503-785, 507- 
573. 565-832. 

STATION'S PROGRAMMING DESCRIPTION 
KZOO: Programmed 100% Japanese language. 
Format includes news on hour, drama, comedy and 
variety programs from Japan networks, telephone par- 
ticipation, local events augmented by radio remote 
newscar, music, news analysis and commentary, home- 
makers show. Programming in English, directed to 
Japanese audience, on occasional basis. Tokyo stock 
reports via Jilt Press wire. Less than 50% of format 
based on music. Rec'd 11/20/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Toraes Kobayashi. 

3. FACILITIES 
1,000 w.; 1210 kc. 
Operating schedule: 5 am -midnight Mon thru Sun. 

4. AGENCY COMMISSION 
15% on time and talent. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 5, 7a, 8. 
Rate Protection: 10a, lla, 12a, 13e. 14a. 
Basic Rates: 23a, 24b, 25c, 26, 29a. 
Contracts: 40e, 44a, 46, 47a, 48. 
Cancellation: 70a, 70e. 
TAX ON ADVERTISING; 4% State Tax applicable 
to all net billing. 

TIME RATES 
Ed 6/15/80 -Reed 5/31/66. 

6. SPOT ANNOUNCEMENTS -(s)- 
I min 30 see 

1 ti 7.00 4.75 
26 ti 6.50 4.50 
52 ti (1 per wk) 6.25 4.25 
104 ti (2 per wk)...._......_ 6.00 4.00 
156 ti (3 per wk) 5.75 3.75 
260 ti (5 per wk) 5.50 3.50 
312 tl (6 per wk) 5.25 3.25 4.50 () Preferred Time Rates (Class A) -Any 

specified by sponsor. 
8. PROGRAM TIME RATES 

PREFERRED TIME RATES (Class A) 
(Time specified by sponsor) 

I hr I/2 hr 1/4 hr 5 min 
1 ti 55.00 45.00 20.00 14.00 
26 tl 50.00 40.00 18.00 13.00 
52 ti (1 per wk) 95.00 35.00 16.00 12.00 
104 ti (2 per wk) 40.00 30.00 15.00 11.00 
156 ti (3 per wk) 35.00 25.00 14.00 10.00 
260 ti (5 per wk) 30.00 20.00 13.00 9.00 
312 ti 16 per wk) 25.00 15.00 12.00 8.00 

RUN OF STATION 
1 ti 50.00 40.00 25.00 12.50 
26 ti 45.00 35.00 20.00 11.00 
52 ti (1 per wk) 40.00 30.00 18.50 10.50 
104 ti (2 per wk) 35.00 25.00 15.00 10.00 
156 ti (3 per wk) 30.00 20.00 13.50 9.00 
280 ti (5 per wk) 25.00 15.00 12.00 7.00 
312 ti (6 per wk( 20.00 12.50 10.00 6.50 

KAILUA 

-ROS- 
I min 30 see 
6.25 4.25 
5.75 4.00 
5.50 3.75 
5.25 3.50 
5.00 3.25 
4.75 3.00 

2.75 
time 

ROS 
PER MO: 

10 ti 25 ti 50 01 75 ti 100 ti 
1 min 3.75 3.50 3.25 3.00 2.75 
30 sec 3.00 2.75 2.50 2.25 2.00 
10 sec 2.00 1.85 1.70 1.55 1.40 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER MO: I tl 20 ti 
AA 5.50 5.25 
All other times ...... _.._... 4.50 4.25 

DISCOUNTS 
20 wk -5;; 52 wk -15% 

KEALAKEKUA-KONA 

150 ti 200 It 
2.50 2.25 
1.75 1.50 
1.25 1.00 

40 ti 80 ti 
5.00 4.75 
4.00 3.75 

(Hawaii County) 
See SRDS consumer market map and data at begin- 
ning of the State. 

KONA 
Media Code 4 212 7500 9ÁÓ3 
Maunaloa Broadcasting, Inc., Box 818. Kealakekua- 

Kona, Hawaii, 96754. Phones 235-783, 239-525. 
I. PERSONNEL 

President -Henry A. Greenwell. 
Vice-Pres. & Gen'l Mgr. -V. L. Beach. 

2. REPRESENTATIVES 
Communications Hawaii, Inc., Honolulu. 

3. FACILITIES 
1,000 w.; 790 kc. Non -directional. 
Operating schedule: 5:30 am -10:15 pm. HST. 
Antenna ht.: 320 ft. above average terrain. 

4. AGENCY COMMISSION 
15/2 time and talent; monthly. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 
Rates effective February 1, 1985. 
Rates received November 12, 1965. 

6. SPOT ANNOUNCEMENTS 
100 WORD ANNOUNCEMENTS 

1-4 ti, flat, ea..._.........._.._......_......_.._.._.._.._._... 3.50 
Per wk Per mo Per wk Per mo 

ea ea ea ea 
5 ..... 2.50 3.20 30 ti..._.._._... 2.15 2.85 
10 ti 2.40 3.10 35 ti..-._._... 2.10 2.60 
15 ti 2.35 3.00 90 ti.._..__ 2.05 2.55 
20 ti..._.._._ 2.30 2.85 50 ti..._.._._._ 2.00 2.50 
25 ti 2.20 2.75 

7. PACKAGE PLANS 
30 WORD ANNOUNCEMENTS 

(Not offered in packages of less than 10) 
Per wk Per mo Per wk Per coo 

ea a 64 64 
10 ti 1.50 1.85 30 ti...___. 1.30 1.85 
15 ti..._ 1.45 1.80 35 ti..__.._.., 1.25 1.90 
20 ti..._..._ 1.40 1.75 40 ti..._..____ 1.20 1.65 
25 ti 1.35 1.70 50 U.-.._-,,. 1.10 1.50 
(Same rates for English, Japanese or Filipino pro- 
grams.) 

10. SPECIAL FEATURES 
LOCAL NEWS OR AIN NEWS 

DURING THE DAY 
(Minimum of 13 weeks) 

1 spot per day, 6 days per week,..._.._.._......__... 22.50 

(Honolulu County) 
L I H U E Se. SRDS consumer market map and data at begin- 

ning of the State. 

KLEI 
1953 

Subeeriber to the NAB Radio Cede 
Media Code 4 212 7200 6.00 
Egal Radio, 502 Kallue Rd., Suite 207, Kallua. 

Hawaii. 96734. Phone 261-0811. 
STATION'S PROGRAMMING DESCRIPTION 

KLEI: Programmed for adults. 
MUSIC: all Hawaiian format. Personality announce - 
ers. NEWS: 5 min newscasts from AP and local 
sources. Contact Representative for further details. 
Rec'd 8/21/67. 

I. PERSONNEL 
President -Roger Kent. 
Vice-Pres. & Gen'l Mgr. -Jack Irvine. 
Vice -President -Alice Cooke Kent. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

8, FACILITIES 
10,000 w.; 1139 ke. Non -directional. 
Operating schedule: 5:30 am -midnight. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3a. 3d, 9a, 9d, 5, 6a, 76. 8. 
Rate Protection: 15b. 
Basic Rates: 29a, 22a, 22b, 23a, 24e, 25a, 27, 28e, 

29a, 33c. 
Contracts: 40c, 41, 42b, 44a, 45. 46, 51a, 51b. 
Comb.; Cont. Discounts: 60f, 601, 61e, 62d. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 6/1/68 -Reed 8/8/68. 
6. SPOT ANNOUNCEMENTS 

AA -Mon thru Sat 6-9 am & 3:30-6:30 pm. 
A -All other times. Guaranteed. 

CLASS AA 
PER MO: 

IO ti 25 ti 30 ti 75 ti 100 ti 150 ti 200 ti 
1 min 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
30 sec 4.25 4.00 3.75 3.50 3.25 3.00 2.75 
10 sec 2.60 2.45 2.30 2.15 2.00 1.85 1.70 

CLASS A 
1 min 4.00 3.75 3.50 3.25 3.00 2.75 2.50 
30 sec 3.25 3.00 2.75 2.50 2.25 2.00 1.75 
10 sec 2.25 2.10 1.95 1.80 1.65 1.50 1.35 

(Kauai County) 
See SRDS consumer market map and data at begin- 
ning of the State. 

KTOH 
1940 

Media Code 4 212 7800 3.00 
Kauai Broadcasting Co., Box 1748, Lfhue, Kauai, 

Hawaii 96764. Phone 23681. 
I. PERSONNEL 

President -Duane B. Hagadone. 
Station Manager -Tad Eto. 

2. REPRESENTATIVES 
Ban Francisco -Radio Time Sales. 

3. FACILITIES 
5,000 w.; 1350 kc. 
Operating schedule: 5:00 am -12:00 pm weekdays; 7:30 
am -12:00 pm Sun. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 22e. 
Sundays included in schedule only on request and are 
included or added to contract on pro -rata basis. 
Member: Coconut Wireless Network. 
TAX ON ADVERTISING; 4% State Tax applicable 
to all net billing. 

TIME RATES 
Rates effective March 1. 1947. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
CLASS A 

(5:00-9:00 am2and 4:00-6:00 
1/4 

pm) 
1/hr. 

hr. hr. min. () (t) 
1 time_ 60.00 36.00 34.00 12.00 9.00 7.59 

26 times.._ 67.00 34.20 22.80 11.40 8.55 7.18 
52 times._ 54.00 32.40 21.60 10.80 8.10 6.76 

104 times._ 51.00 30.60 20.40 10.20 7.65 6.37 
156 times.... 48.00 28.80 19.20 9.60 7.20 8.00 
260 times__ 45.00 27.00 18.00 9.00 6.75 5.67 

CLASS B 
(9:00 am -4:00 pm and 6:00-10:00 pm) 

1 time...._ 30.00 18.00 12.00 6.00 4.50 8.75 
28 times._ 23.50 17.10 11.40 6.70 4.28 8.51 
52 times._ 27.00 16.20 10.80 5.40 4.10 3.87 

104 times._ 25.50 15.30 10.20 6.10 8.88 3.18 
156 times._ 24.00 14.40 9.60 4.80 3.60 3.00 
260 times.... 22.50 13.50 9.00 4.110 8.37 8.82 

1) 1 minute or 100 words. 
(81 25 seconds or 50 word, 

10. SPECIAL FEATURES 
Time Signals -So words of commercial copy with time 
signal identification take 100 -word rate; 25 words 
take 50 -word rate. 
Foreign Language Programs -Japanese and Filipino 
Programs -Claw "A" rate plus 25%. 
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MAKAWAO 
(Maui County) 

See SRDS consumer market map and data at begin- 
ning of the State. 

KNUI 
1962 

Media Code 4 212 8100 7.00 
KNUI Broadcasting Co. (A Div. of Qualitron Aero, 

Inc.), Box 1310, Makawao, Maui, Hawaii 96768. 
Phone 424-645. 

Business Office & Studio -73-8 Puunene Ave., Suite 
8, Kahului. Maui, Hawaii 93762. Phone 75-441. 

Executive Offices -2777 Hollywood Way, Burbank, 
Calif. 91502. Phone 213-877-0031. 

I. PERSONNEL 
President -E. G. Panissidi. 
General Manager -Ronald D. Vaught. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
1,000 w.; 1310 kc. Non -directional. 
Operating schedule: 5 am -10 pm Mon thru Sat; 6 
am -10 pm Sun. HST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See faded regulations 
General: la, 2a, 3e, 3b, 4a, 4d, 5, 6a. 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 24a, 25a, 26, 28h. 
Contracts: 45, 46, 97e. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 71a, 73a. 

Affiliated with NBC Radio Network. 
Member: The Hukilau Net. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 
No. 6 ER 5/1/67-Rec'd 6/30/67. 

6. SPOT ANNOUNCEMENTS 
ENGLISH LANGUAGE 
I min 30 see I min 30 see 

1 z 5.85 4.10 109 z 4.55 3.30 
13 z 5.50 3.80 156 1 4.25 3.10 
26 x 5.20 3.60 260 x 4.00 2.90 
52 z 4.85 3.50 450 z 3.65 2.65 

JAPANESE AND FILIPINO LANGUAGE 
1 x 7.75 6.55 104 z 5.70 5.30 
13 x 6.85 6.30 156 z 5.50 4.80 
26 x 6.45 5.95 260 z 5.00 4.30 
52 z 6.10 5.60 950 x 4.50 3.80 

WAILUKU 
(Maui County) 

See SRDS consumer market map and data at 
ping of the State. 

KMVI 
1946 

begin - 

Subscriber to the NAB Radio Code 
Media Code 4 212 8400 1.00 
Maui Publishing Co., Ltd., Box 550, Eaahumanu 

Ave., Wailuku, Maui, Hawaii. 96793. Phone 3-3981. 
I. PERSONNEL 

General Manager -Richard E. Mawson. 
Station Manager -Nora I. Cooper. 

2. REPRESENTATIVES 
Chicago --Harley Ward, Inc. 
Los Angeles -Harlan G. Oakes & Associates. 

3. FACILITIES 
5,000 w.; 550 kc. 
Operating schedule: 4:55 ºm-11 pm Mon thru Sat 
6:55 am -11 pm Sun. HST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 3c, 3d, 4a, 4d, 5, 6a, 7e, 8. 
Rate Protection: 14a, 15b. 
Basic Rates: 20b, 21e, 22a, 24b, 25a, 28b, 28c, 29a. 
Contracta: 44a, 47a. 48, 50, 51a. 
Comb.; Cont. Discounts: 60a, 600, 61a. Sib. 112t9. 
Cancellation: 71a. 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with CBS Radio Network. 
Member: Coconut Wireless Network. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 
No. 5 Ef7 8/1/67-Rec'd 8/11/67. 

A-6-9 am (Aku Show) ; Spot adjacencies to noon & 8 
pm Newscasts; Sun 7-10 am. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A -ENGLISH 

1 min 30 see I min 30 Ne 
1 x 8.03 5.63 156 z 6.04 4.43 
13 x 7.63 5.39 260 z..._.. ..... .... 5.83 4.19 
26 z 7.24 5.15 312 z 5.22 3.95 
52 z 6.83 4.91 624 z 4.81 3.70 
104 z 6.42 4.67 

CLASS B -ENGLISH 
1 z 7.07 4.96 156 L..-......... 5.30 3.90 
13 x 6.72 4.74 260 x 4.96 3.68 
26 z 6.36 4.52 312 x 4.60 3.47 
52 x 6.01 4.32 624 x 4.24 3.26 
104 x 5.65 4.10 

HAWAII 
8. PROGRAM TIME RATES 

CLASS A -ENGLISH 
I hr 1/2 hr I/4 hr IO min 

1 z 84.20 38.52 25.88 19.26 
13 x ............. 61.01 36.60 24.41 
26 z........ 57.78 39.67 23.11 
52 z 54.59 32.75 21.83 
104 .......... 51.36 30.83 20.56 
156 x_._..,...._ 48.17 28.91 19.26 
260 x. ...... 44.94 26.98 17.99 
312 z _._.._ 41.75 25.06 16.69 
624 z 38.52 23.11 15.41 

CLASS B -ENGLISH 
1 z-_._ ........_. 56.50 33.93 22.60 16.94 
13 z..... _______ 53.69 32.21 21.48 18.10 
26 z 50.84 30.50 20.34 15.28 
52 x....- 48.04 28.81 19.21 14.41 
104 x _._..._ 45.19 27.13 18.08 13.56 
158 x...._ ...... 42.38 25.44 16.94 12.71 
260 x ____ 39.55 23.74 15.83 11.87 
312 x....__ _ 36.73 22.04 14.69 11.03 
624 x 33.90 20.34 13.56 10.18 

JAPANESE AND FILIPINO LANGUAGE 
1 L 85.80 51.48 34.32 25.74 
3 mo 81.52 48.91 32.60 24.46 
6 mo 77.22 46.33 30.89 23.17 
12 mo 72.94 43.76 29.17 21.88 

WAIPAHU 
(Honolulu County) 

See SRDS consumer market map 
hing of the State. 

See Honolulu 
(including Woipohu) 

17.34 
16.38 
15.41 
14.45 
13.49 
12.53 
11.57 

5 min 
12.84 
12.22 
11.57 
10.92 
10.27 
9.65 
8.99 
8.35 
7.72 

11.30 
10.74 
10.18 
9.61 
9.05 
8.48 
7.91 
7.36 
6.78 

17.16 
18.31 
15.44 
14.59 

and data at begin - 
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IDAHO 
CANADA 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radie Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at pr t to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 1,800 Pocatello 600 
METRO AREAS Total Metros 1,000 

Boise City 400 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 
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State, County, City, Metro Area Data 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 

Boise City -Ada Idaho Falls -Bonneville Pocatello -Bannock Twin Falls -Twin Falls 
Nampa -Canyon 

Estimates for: 
STATE 
COUNTY -Map Los. Population 

City 
Metropolitan Area (000) 

1/1i68 
(000) 

IDAHO STATE 
TOTALS 711.7 207.64 

ADA D-5 106.5 32.81 
Boise City 74.3 26.62 
Boise City Metro 
Area 106.5 32.81 

ADAMS D-4 2.8 .87 
BANNOCK G-6 ........ 55.2 15.53 

Pocatello= 46.7 13.79 
Pocatello Metro Area. 55.2 15.53 

BEAR LAKE G-6 6.9 1.93 
BENEWAH D-2 5.6 1.83 
BINGHAM G-5 30.7 7.75 
BLAINE F-5 4.3 1.31 
BOISE E-4 .---_. 1.6 .51 
BONNER D-1 ._.--._ 16.0 4.97 
BONNEVILLE G-5_._._ 56.9 15.43 

Idaho Falls _...-_ 37.7 10.66 
BOUNDARY D1 ----_-_ 5.5 1.59 
BUTTE F-5 .........-.- 4.2 1.16 
CAMAS E-5...._____-. .9 .28 
CANYON D-5.- 61.8 18.47 

Nampa 21.0 6.77 
CARIBOU G-5..----- 5.8 1.57 
CASSIA F-6 ._.... 17.7 4.81 
CLARK F-4 _ .9 .27 
CLEARWATER E.2._..... 8.2 2.50 
CUSTER E-4 ----.. 2.8 .82 
ELMORE E -5t 20.8 5.36 
FRANKLIN G-6 7.3 1.92 
FREMONT G-4_ 8.0 2.19 
GEM D-4 8.8 2.73 
GOODING E-5 8.2 2.41 
IDAHO E3 15.3 4.40 
JEFFERSON F-5 12.4 3.13 
JEROME E-6 11.2 3.20 

Consumer Spendable Income -1967 
% Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

($000) (8) 4999 7999 9999 14999 over 

-Total Retail Sales - 
Per 

hold 
(8000) (A) 

Retail Sales -1967 

Food g 

(40000) (S000Ó) 

By Selected Store Types 
General Home 
Mdse. Apparel Furn. 
($000) ($000) ($000) 

Auto- 
motive 
(1000) 

Service 
Station 
(8000) 

Passen- 

Cer an 
1/1/68 
(000) 

Farm 
Popu- 
lation 
1'1/68 
(000) 

Gross 
Farm 

Income 
1967 

($000) 

1,534,410 7,390 21.8 19.3 24.8 17.0 8.6 1,171,215 5,641 270,434 52,092 106,549 44,000 49,855 237,211 106,505 313.22 95.7 588,989 

250,909 
106,901 

250,909 
7,104 

121,384 
97,043 

121,384 
13,945 
13,146 
56,597 
11,279 
3,709 

32,945 
120,999 
97,754 
11,214 

7,974 
1,985 

120,386 
44,179 
14,121 
31,553 

1,515 
21,720 
5,949 

32,897 
15,106 
16,981 
17,339 
20,106 
27,856 
22,805 
21,147 

7,647 18.6 20.1 25.4 18.7 10.9 190,074 5,793 41,060 10,272 23,356 
4,016 127,649 4,795 23,697 8,108 18,514 

7,647 
8,166 
7,816 
7,037 
7,816 
7,227 
7,184 
7,303 
8,610 
7,273 
6,629 
7,842 
9,170 
7,053 
6,874 
7,089 
6,518 
6,526 
8,994 
6,560 
5,611 
8,688 
7,250 
6,138 
7,868 
7,754 
6,351 
8,343 
6,331 
7,286 
6,608 

18.6 20.1 25.4 18.7 10.9 
19.8 12.1 24.6 26.0 10.1 
18.4 21.9 25.9 20.5 9.8 

18.4 21.9 25.9 20.5 9.8 
27.7 21.8 25.8 13.4 5.0 
21.4 15.3 26.4 20.4 7.7 
21.3 16.5 25.5 19.3 7.9 
18.1 15.5 26.6 20.9 10.6 
20.4 18.5 26.8 19.2 5.8 
26.6 18.0 23.6 14.9 6.2 
16.6 24.7 24.5 18.2 10.3 

24.8 16.2 24.3 16.7 6.3 
21.6 23.0 25.8 15.4 6.7 
32.6 19.4 23.5 10.4 1.5 
25.3 17.4 26.3 11.4 5.9 

18.2 15.8 26.8 
26.6 20.5 25.8 
32.1 17.7 22.6 
17.7 14.4 24.3 
24.5 11.6 22.3 
26.4 16.0 24.4 
25.4 14.9 23.4 
25.7 14.7 25.7 
27.1 17.0 23.5 
21.9 12.0 25.7 
24.3 21.2 25.3 
23.7 16.9 24.5 
26.5 14.4 28.0 

21.2 12.2 
12.1 5.5 
10.0 2.8 
26.0 14.1 
18.6 8.3 
15.5 5.2 
17.3 8.1 
18.5 7.0 
14.3 4.8 
16.7 9.9 
12.1 5.7 
19.3 7.4 
12.8 5.3 

190,074 
2,908 

90,011 
81,927 
90,011 
12,576 
8,340 

37,574 
9,721 

806 
21,378 

109,024 
102,140 

8,464 
4,711 

428 
104,844 
51,812 

9,202 
38,360 

1,251 
9,812 
3,434 

16,733 
12,967 
12,169 
13,624 
13,217 
20,646 
13,334 
15,920 

5,793 
3,343 
5,796 
5,941 
5,796 
6,516 
4,557 
4,848 
7,421 
1,580 
4,301 
7,066 
9,582 
5,323 
4,061 
1,529 
5,676 
7,653 
5,861 
7,975 
4,633 
3,925 
4,188 
3,122 
6,754 
5,557 
4,990 
5,484 
4,692 
4,260 
4,975 

41,060 
119 

22,709 
20,576 
22,709 

2,605 
2,531 
8,639 
1,091 

340 
7,135 

21,213 
18,350 

2,344 
1,394 

183 
22,304 
13,056 
2,104 
7,607 

69 
3,557 

901 
3,979 
2,268 
1,936 
3,043 
2,660 
5,215 
2,744 
3,455 

10,272 
171 

4,105 
3,915 
4,105 

336 
535 

1,334 
541 

888 
4,018 
4,018 

394 
226 
130 

4,620 
2,460 

593 
1,514 

477 
246 
610 
527 
645 
570 
658 
557 
532 
480 

23,356 
1,117 
9,389 
8,759 
9,389 

768 
110 

2,878 
1,838 

651 
14,004 
12,695 

307 
227 

8,202 
3,150 

533 
2,323 

177 
580 
167 

1,201 
816 
685 
552 
453 

1,991 
835 
438 

8,573 
7,731 

8,573 

3,703 
3,654 
3,703 

397 
538 
969 
251 

1,285 
3,841 
3,841 

403 
56 

10,312 39,633 15,908 47.02 5.1 21,855 
7,317 34,158 8,204 

10,312 
135 

4,631 
4,352 
4,631 

159 
218 

1,250 
208 

669 
5,301 
5,301 

99 
65 

4,012 5,587 
2,817 

212 488 
1,629 1,940 

255 471 
94 

370 656 
483 1,111 
273 199 
509 665 
610 360 
341 528 
258 226 
783 1,042 

39,633 
377 

17,362 
15,693 
17,362 

3,382 
1,757 
6,578 
1,553 

3,329 
25,540 
24,309 

2,467 
662 

21,221 
12,574 

1,382 
6,346 

573 
2,323 

804 
4,500 
3,053 
3,499 
3,052 
3,025 
3,835 
1,217 
4,155 

15,908 
733 

10,812 
8,787 

10,812 
1,826 
1,249 
3,116 
1,105 

133 
1,958 
8,854 
8,505 

647 
746 
127 

6,725 
3,124 

576 
3,474 

200 
654 
493 

2,474 
978 

1,214 
1,470 
1,598 
1,709 
1,953 
1,376 

47.02 
1.54 .6 3,672 

21.56 2.1 12,297 

21.56 
2.88 
3.24 

11.54 
2.87 
1.20 
7.10 

21.11 

2.41 
1.50 
.49 

26.66 

3.45 
8.23 

.44 
4.34 
1.40 
7.02 
3.41 
3.84 
4.35 
4.27 
5.81 
4.95 
5.07 

.8 

.6 
6.4 

.8 

.2 
1.7 
4.3 

1.1 
.8 
.3 

10.6 

1.5 
3.8 

.3 
.8 
.8 
.9 

2.4 
2.2 
2.4 
2.7 
2.4 
3.8 
3.8 

5,664 
3,233 

46,832 
6,059 
1,099 
4,285 

27,736 

3,783 
4,143 
2,533 

63,827 

10,062 
29,813 
1,570 
1,515 
3,818 
5,672 

10,299 
15,660 
10,616 
13,705 
12,723 
21,599 
27,557 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
(2) Includes portion in Power County. 
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State, County, City, Metro Area Data IDAHO 

Estimates for: 
STATE 
COUNTY -Map Lee. Population Households 

City 1/I/68 1/1/68 
Metropolitan Area (000) (000) 

--Consumer Spendable Income -1967 
% Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

($000) (6) 4999 7999 9999 14999 ever 

-Total Retail Sales - 
Per 

Household 
(3000) (6) 

Retail Saler -1967 

Food Drug 
($090) ($000) 

By Seletted Store Typet 
General Home 
Mdse. Apparel Furn. 
($000) ($000) ($000) 

Auto- 
motive 
(6000) 

Servite 
Station 
($000) 

Passen- Farm Greai 
er Pops- Farm 

Can latter' Income 
1/1/68 I/1/68 1967 
(000) (000) (9000, 

KOOTENAI D-2 
LATAH D-2....... ._ 
LEMHI E-4 ........ 
LEWIS D-3...._.._ 
LINCOLN E-5 
MADISON G-5 
MINIDOKA F-5 
NEZ PERCE D-3 
ONEIDA F-6 
OWYHEE D-6 
PAYETTE D-4 
POWER F-5 
SHOSHONE E-2 
TETON G-5............ 
TWIN FALLS 

Twin Falls 
VALLEY E-4 
WASHINGTON D-4 

32.6 10.25 69,949 6,785 
21.1 6.21 52,697 8,486 

5.5 1.69 12,108 7,164 
4.3 1.33 12,069 9,074 
3.4 .98 7,664 7,820 
8.9 2.22 23,098 10,405 

17.6 4.68 28,438 6,076 
29.6 9.31 69,161 7,429 

3.3 .97 7,706 7,944 
6.1 1.78 11,944 6,710 

13.0 4.05 23,404 5,779 
4.0 1.15 12,883 11,203 

19.3 5.86 56,340 9,614 
2.5 .64 3,760 5,875 

42.8 13.22 96,004 7,262 
21.5 6.92 50,196 7,254 
3.4 1.05 8,998 8,570 
8.0 2.50 15,917 6,367 

IDAHO 
See BEDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME, 

STATE NETWORKS 

Idaho Big Buy 
Comprised of: 

KIDO-Boise KSEI-Pocatello 
STFI-Twin Falls 

Media Code 4 213 0200 1.00 
Business Office: Radio Station K1DO. Box 8087. 

Boise, Idaho 83707. 

I. PERSONNEL 
Sales Menager-James M. Davidson. 

2. REPRESENTATIVES 
SaralU/Gates, Inc. 
Detroit-Pearse Sales. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3b, 3c, 3d, 9a, 4d, 5, 6a, 7a, 

8. 
Rate Protection: ltd, lid, 12d, 13d, 14d, 15b, 16. 
Basic Rates: 2ob, 21e, 21b, 21d, 22a, 22b, 23a, 24a, 

24b, 25a 26, 27, 28a, 28e. 29a, 32b. 33a. 
Contracts: 40a. 41, 42b, 42d, 44a, 45, 46, 47a, 48, 49, 

50, 51a. 51c. 
Comb.; Cont. Discounts: 60a, 60b, 60f, 601, 615, 616, 

62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective October 1, 1963. (Card No. 2.) 

Card received September 19, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 

1 ti..-... . 19.15 
26 O. 18.35 
52 ti._..__. _.._..._ 17.65 
104 ti ...... 16.95 
156 tí 15.75 
260 ti .__....._.__ ...._.. 15.00 
312 ü 14.25 
624 ti ._.___.. 13.25 

7. PACKAGE PLANS 

30 sec 10 sec 
15.75 12.35 
15.00 11.85 
14.45 11.40 
13.85 10.75 
12.85 9.95 
12.15 9.40 
11.20 8.85 
10.55 8.05 

ROS WEEKLY SATURATION PACKAGES 
PER WK: 1 min 30 sec 10 sec 
10 ti. _ 14.75 12.00 8.45 
15 ti._..._._ ___...._...-_.....-...._,_ 14.00 11.15 7.70 
20 ti 13 20 10.50 7.25 
25 ti._......_...._....____.. 12.25 9.80 6.70 
30 ti._. . 11.50 9.15 6.25 
50 ti._ ._._...-_._.._. _-. 10.75 8.60 5.80 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 153.00 91.80 61.20 45.90 30.60 

DISCOUNTS 
26x-5% 104x-15% 260x-25% 
52x-10% 156x-20% 312x-30% 
Rates quoted above are for all 3 stations of Idaho 
Big Buy. When any 2 stations are bought, use ap- 
plicable single station rates and deduct 10%. 

Intermountain Network 
Idaho State Group 

Comprised of: 
KWIK-Pocatello KBRV-Soda Springs 
KOEM-Boise SLIT -Twin Falla 
KTEE-Idaho Falls KBARr-Burley 

Rates: See Intermountain Network under Regional 
Radio Networks and Groups. 

22.2 21.4 25.0 16,1 6.5 44,965 4,387 
20.8 17.4 25.7 20.0 10.7 38,056 6,128 
23.9 11.2 20.9 20.0 8.7 7,873 4,659 
16.9 17.7 22.4 22.9 16.2 5,963 4,483 
21.9 15.2 28.8 19.4 7.0 3,825 3,903 
16.1 12.1 20.2 23.1 22.8 16,124 7,263 
28.4 22.0 20.2 13.5 5.7 22,909 4,895 
19.8 21.4 24.0 16.7 11.0 70,853 7,610 
23.0 14.4 24.6 13.7 11.2 3,781 3,898 
24.9 12.8 24.9 14.4 5.5 6,845 3,846 
27.8 19.4 21.6 11.4 3.6 14,489 3,578 
18.5 13.4 22.8 22.0 18.3 9,314 8,099 
17.3 17.0 26.6 25.3 13.7 26,975 4,603 
31.1 19.1 20.8 15.3 2.2 2,776 4,338 
24.0 20.1 23.1 14.8 8.1 93,217 7,051 

93,164 13,463 
25.2 17.6 26.2 18.2 10.0 6,130 5,838 
26.1 16.0 20.3 15.0 5.8 15,592 6,237 

13,618 
9,795 
1,723 
1,345 
1,466 
3,280 
6,065 

17,112 
1,289 
1,433 
3,464 
1,919 
9,883 

395 
18,568 
18,568 

2,702 
3,172 

1,951 
1,703 

277 
319 
121 
720 
727 

4,489 
237 
180 
527 
280 

1,093 
220 

3,846 
3,846 

100 
354 

3,763 1,209 1,170 
3,680 647 1,349 

447 439 326 
147 268 81 
249 80 

1,002 1,149 490 
783 584 388 

8,355 3,302 3,129 
321 79 90 
951 69 

1,101 256 538 
109 

1,067 1,190 
278 

9,690 4,346 
9,690 4,346 

273 136 
844 376 

850 
85 

4,073 
4,073 

257 
437 

8,776 
7,007 
1,471 

240 
532 

2,403 
5,375 

16,2I7 
516 
199 

3,364 
1,419 
5,423 

17,2799 
17,279 

661 
3,810 

4,077 
3,150 
1,039 

575 

23 6689 
1,987 
5,296 

591 
738 

1,433 
801 

2,655 
107 

6,743 
6,743 

924 
919 

15.59 2.0 6,384 
9.27 2.4 13,270 
2.89 1.2 6,467 
1.85 .7 8,403 
1.54 1.1 6,658 
3.96 2.3 14,132 
6.97 4.2 31,496 

13,87 1.4 13,654 
1.70 1.1 7,175 
3,35 2.4 13,533 
5.69 2.4 11,976 
2.49 1.0 10,012 
8.64 .2 232 
1.14 .9 4,637 

20.79 7.2 56,105 

2.11 .3 2,120 
3.67 1.7 11,108 

B LACKFOOT 
Bingham County -Map Location G-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBLI 
1951 

.4( 
AVERY-KNODEL, INC. 

Media Code 4 213 0400 7.00 
KBLI Inc.. Radio Village, Box 192, Blackfoot, 

Idaho. 83221. Sc 5-1400. 
STATION'S PROGRAMMING DESCRIPTION 

KBLI: Programmed for community interest. 
8 am -5 pm middle-of-the-road music. local news, 
farm news, weather reports, on -the -spot mobile re- 
ports, network news 5 min before every hour, head- 
line news on half hour, stock market news and sports. 
5 pm-tdgn-off top 40 show for young adults. Sun 6-10 
am religious shows. Sat, Spanish show 7-8 am and 
Sun noon -1 pm. Contact Representative for further 
details. Recd 6/14/68. 

I. PERSONNEL 
General Manager -Dean Jones. 
Frog & Ass't Gen'I Mgr. -Tom Thompson. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
1,000 w. days; 690 kc. Non -directional 
Operating Schedule: Sunrise to local sunset. MST. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3d, 4a, 9d, 5, 6a, 7a. 
Rate Protection: 10a, 1ls, 12a, 13a, 14a, 15b. 
Basic Rates: 206, 216, 226, 23a, 246, 25e, 26, 28c, 

33c. 
Contracts: 40a, 92b, 92d, 99b, 95, 48, 50, 51a. 
Comb.; Cont. Discounts: 606, 60h, 601, 61h, 62b. 
Cancellation: 70a, 70d, 716, 73a. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Raten received June 25, 1957. 

6. SPOT ANNOUNCEMENTS 
(Sunrise to sunset) 

1 minute, 100 words or station break, transcribed or 
live: 

1 time. 5.00 156 times _ 4.00 
13 times .__._ 4.75 260 time' 3 75 
26 times.. _.. 4.50 312 times 3.50 
52 4.25 

BOISE (6 AM; 2 FM) 
Ada County -Map Location D -S 

See SRDS consumer market map and data at I egin- 
nine of the State. 

KATN 
1961 

u.vn 

Subscriber to the NAB Radio Code 
Media Code 4 213 0600 2.00 

Ralph F. Frazer, dba Treasure Valley Broadcasting 
Co., 9400 Fairview Ave., Boise, Idaho 83704. 
Phone 208-375-1111. 888-0010. 
STATION'S PROGRAMMING DESCRIPTION 

RAIN: Programmed for young adults through senior 
citizens. Music format and station personality based 
on country and western music. Air salesmen are in- 
dividual personalities handling all segments. 6-9 am 
country and western music. 9 am -noon local, live tele- 
phone conversation show (listener participation) with 
emphasis on well-known guests. Noon -2 pm country 
and western music. 2-6 pm country music. All above 
programming M -F. Sat and Sun programming ex- 
cludes telephone conversation program. NEWS: 5 min 
at :45. Weather: 2 min at :15. Throughout day pro- 
gramming includes audience participation, music re- 
quests, local news, covered by 4 remote, mobile units. 
Contact Representative for further details. Reed 
8/7/67. 

I. PERSONNEL 
Pr's. & Goal Mgr. -Ralph F. Frazer. 
Assistant Manager -Bob Salter. 
Program Director Jay Gardner. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Denver, Salt Lake -Bob Dix Co., Inc. 
Seattle, Portland-Feltis/Dove/Croghan, Inc. 

3. FACILITIES 
:000 w. days; 950 ke. Non -directional. 
Operating schedule: 6 am -local sunset. MST. 
Partial simulcast operation. Simulcast 6 am -local 
sunset. For non -simulcast facilities see KBBK (FM). 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING Bee coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, la, 9a, id, 5. 6a, 7a. 
Rate Protection: 106, 11b, 126, 13b, 14h, 15b. 
Basic Rates: 206, 21a, 22a, 23a, 24a, 24e. 25a, 286, 

28c, 32a, 33a. 
Contracts: 40a, 41, 42b. 44h, 96. 510. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 61c, 

62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 81, 82. 
FM facilities: KBBK (FM). 
Member: Country Music Network; Western States 
Radio Empire. 

TIME RATES 
Eft 7/1/68-Rec'd 7/15/68. 

7. PACKAGE PLANS 
PER WK, EA: 6 ti 12 ti 18 ti 24 ti 30 ti 
PER YR, EA: 52x 104x 156x 260x 312x 
1 min- 10.00 9.00 8.00 7.00 6.00 
30 sec 8.00 7.00 6.50 8.00 5.00 
Specified times. 

8. PROGRAM TIME RATES 
5 MINUTES 

PER WK: 6t1 12 t1 18t124ti 
PER YR: 52x 104x 156x 280x 
Ea 15 14 13 12 
1/2 hr -lx 5 -min. 1/9 hr -2x 5 -min. 
Specified times. 

10. SPECIAL FEATURES 
News and Weathercasts 5 min at :60 and :30 -5 -min 
rate plus 2.00. 

KBBK (FM) 
1968 

Media Code 4 213-0700 0.00 
Italph F. W. Frazer tr/as Treasure Valley Broad - 

pasting Co., 9900 Fairview, Boise, Idaho. 83702. 
l'hone 208-375-1111, 2, 3 or 888-0010. 

I. PERSONNEL 
Pres. & Genil Mgr. -Ralph F. Frazer. 
station Manager -Robert Salter. 
National Sales Manager-Arnet Bates. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Dem'er, Salt Lake -Bob Hix Co., Inc. 
Seattle, West Coast-Feltis/Dove/Croghan, Inc. 

3. FACILITIES 
ERI' 29,000 w.: 92.3 mc. Stereo. 
Operating schedule: 6-1 am daily. MST. 
Antenna ht.: 16 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -1 am. For simulcast facilities see KATN. 

4. AGENCY COMMISSION 
15/0 time only: payable 30 days. 

5. GENERAL ADVERTISING See coded regulations 
See KATN listing for coded regulations. 
AM facilities: KATN. 
Member: Country Music Network, Western States 
Radio Empire. 

TIME RATES 

Rates are identical to RAIN. See that listing. 

KBOI KBOI-FM 
1947 1960 

CBS Radio Network 
® KATZ RADIO 

WEST 

u, n 

Subscriber to the NAB Radio Code 
Media Cede 4 213 0800 8.00 

Boise Valley Broadcasters, Inc., Box 2600, 1007 W. 
Jefferson, Boise, Idaho 83701. Phone 208-342- 
9331. TWE 208-375-4455. 

t. PERSONNEL 
General Manager -Westerman Whfllock. 
Assistant General Manager -Jantes A. Johntz, Jr. 
Station Manager -Pat O'Halloran. 

2. REPRESENTATIVES 
Katz Radio. West. 
Northwest -Art Moore & Assoc., Inn 

3. FACILITIES 
50,000 w. days, 25,000 w. nights -directional; 670 kr. Operating schedule: 5:30-12:05 am. MST. FM-EItP 17,500 w.; 97.9 mc. 
Operating schedule: 7:30 ant -midnight weekdays; 
8:30 am -midnight Sun. MST. 
Antenna ht.: 4,400 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time; no «eh discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 5, 6a, 7a, 8. 
Rate Protection: 10d, lid, 12d, 13d, 14a, 15a, 156, 

15d. 
Basic Rates: 206, 21a, 216, 21d, 22a, 22b, 23a, 29b, 

24e, 25a, 27, 28a, 28c, 29a, 33a. 
Contracts: 40e, 41, 42a, 42e, 43, 44a, 49b, 45, 46, 

47a, 49, 51a, 51e. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61a, 616, 62b. Cancellation: 70a, 70e, 71a, 73a, 73b. Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 
Affiliated with Katz Radio A.LD. Plan. 

TIME RATES 
No. 9 ER 5/1/68 -Reed 4/22/68 AAA -Mon thru Sat 6-10 am & 3-7 Dm. AA -Mon thru Fri 10 am -3 pm. 

A -All other times. 
7. PACKAGE PLANS 

1 MINUTE 
PER WK: I ti 6t1 12t1 18 ti 24ti 

AAA 14 13 12 11 10 AA...................._ 10 9 8 7 6 
A 8 7 6 5 4 

30 sec: 80% of 1 -min 10 sec: 50% of 1 -min. 
TOTAL AUDIENCE PLANS 

PER WK: 12 ti 18 ti 24 ti 1/2AAA, 1/2A, or 1/:AAA, 1/3AA, 
1/3A 126 1/2AA, 1/2A 66 90 102 

30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. All spots, regardless of length or classification, may 
he combined for discount purposes as long s TAP 
spots of each length are properly distributed by time classifications. 

8. PROGRAM TIME RATES 
PER YR: Ix 260 52x I56x 260x 520x 
1/2 hr 75.00 71.25 67.50 60.00 58.75 52.50 
1/4 hr..._ 48.00 95.60 43.20 36.40 36.00 33.60 
5 min..._. 25.00 23.75 22.50 20.00 18.75 17.50 Spots and programs may not be combined for discount 
purposes. 

KEST 
1961 

Subscriber to the NAB Radio Code 
Media Cede 4 213 1000 4.00 
Reid W. Dennis and John M. Bryan, dba REST Broadcasting Associates, 413 Idaho St.. Boise. 

Idaho 83702. Phone 208-342-8901. 
STATION'S PROGRAMMING DESCRIPTION 

KEST: Programmed for all ages. 
MUSIC: popular 6 am -12:45 pm. Country music. 12:45-3 pm. Popular 3 pm -sign off. NEWS: network 
every hour on half hour. Local and regional farm 
reports 6:15 am -6:30 am daily. SPORTS: AM -Noon -evening blocks. Remote equipment for on -location 
broadcasting. Contact Representative for further de- tails. Recd 8/12/68. 

L PERSONNEL 
Station Manager -Paul A. Moehlmann. 
Program Director -William Chapman, 

2. REPRESENTATIVES 
Grant Webb & Company. 
Seattle -Northern Time Sales, Inc. 
Portland -Pacific West. 

3. FACILITIES 
1,000 w. days: 790 kc. Non -directional. 

500 w. pre -sunrise. 
Operating schedule: 6 am -local sunset. MST. 

4. AGENCY COMMISSION 
15% on time; no ash discount. 

5. GENERAL ADVERTISING See aided regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, Sa, Sb, 3c, 3d, 4a, 4d, 5, 6a. 

7a, 8. 
Rate Protection: Sod, lid, 12d, 13d, 14d, 156, 16, 
Basic Rates: 20a, 20b, 21a, 22b, 23a, 236, 246, 25a, 

26, 28b, 28e, 29a, 30, 33a. 
(This liatine continued on next page) 
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Contracts: 40a, 41, 42a. 43. 44, 45. 46, 47a. 48. 49, 
51a. 

Comb.; Cont- Discounts: 60e, 60f, 60h, 601, 61e, 62a, 
62d. 

Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Ratea effective July 1, 1965. 

Rates received July 27, 1985. 
6. SPOT ANNOUNCEMENTS 

l min 30 sec 1min 30 set 
1 ti....._.._.._... 5.50 4.20 312 ti...__.._... 4.35 3.25 
13 tl..._ 5.40 4.15 500 ti...._.-... 4.15 3.10 
28 ti..._......_... 5.35 4.05 750 ti ..... 3.90 2.95 
52 tl..._.._.._... 5.25 4.00 1000 U...._.-. 3.70 2.80 
104 ü...._.__... 5.05 3.85 1500 3.45 2.65 
156 ti..._...._... 4.80 3.70 2000 U. . 3.30 2.50 
260 ti 4.60 3.45 

7. PACKAGE PLANS 
SATURATION PLANS 

PER WK: 1 min 30 see 10 sec 
10 U._.._...._......_...._ ....._._.. 5.25 4.00 2.90 
15 U _ ..... _...._. .... _ 5.05 8.80 2.70 
20 U._.._..._.._..-..._.__..._._..._'-.__ 4.80 3.60 2.50 

4.60 3.45 2.35 
30 ti._ ..._.._._ -...._...__._.._._ 4.35 3.30 2.20 
35 ti._...---..._._...._ _...._ .-.._._ 4.15 3.10 2.00 
40 ti._..._..._.._...._..._.__..__. _._._... 3.90 2.85 1.80 
50 U - ....... _...._ 3.70 2.70 1.65 
70 ti -_...._ 3.40 2.55 1.50 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr 

1 ti _.._.._.._.. 9.00 20.00 32.00 
13 ti..._ _.....____._ 8.80 19.20 30.70 
26 tt......._.._.._-_...._._ _ 8.40 18.40 30.00 

17.60 29.10 
104 tL .......... _.._...... __________ 7.80 17.10 28.20 
156 ti..._......_.._.._.._.._.._.._....._.._ 7.50 16.70 27.20 
260 ti .__.._ 7.10 16.10 26.00 

10. SPECIAL FEATURES 
Newscasts: 5 -minutes at :25; 10 -minutes 3 times per 
day. 
5 -minute newscasts -2 times applicable 1 -minute 
rate. 
10 -minute newscasts -3 times applicable 1 -minute 
rate. 

KFXD 
1922 

CITY OF LICENSE 
NAMPA 

N155 

Subscriber to the NAB Radio Code 
Media Code 4 213 5200 6.00 
(This is duplicate of the listing appearing under 
Nampa, Idaho.) 
Idaho Broadcasting Co., Box 160, Amity Rd., S., 

Nampa. Idaho 83651. Phones 206-466-8812. 
I. PERSONNEL 

General Manager -Wayne C. Corolle. 
Station Manager -Richard Kerating. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 
Canada- Andy McDermott Sales Ltd. 

3. FACILITIES 
5,000 w.; 580 ke. Directional -night only. 

4.O AGENCY sC MMISS:00 IONam-midnight 
MST. 

15% on time only. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: lb, lb. 3a, 4a, 4d, 5, 6a. 
Rate Protection: 15b. 
Basic Rates: lob, 21b. 29a, 29a. 
Contracts: 40a. 42b, 44a, 49. 
Comb.: Cont. Discounts: 60e. 61a, 62b. 
Cancellation: 70a, 70c. 71a, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective June 1, 1963. (Card No. 25.) 

Card received May 8, 1963. 
6. SPOT ANNOUNCEMENTS 

lx 26x 52x 104x 156x 260x 312x 
1 min 6.00 5.70 5.40 5.10 4.80 4.50 4.20 
30 sec 4.80 4.55 4.30 4.05 3.80 3.65 3.50 
10 sec 3.00 2.85 2.70 2.55 2.40 2.25 2.10 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WK: IO ti 15 ti 20 ti 30 ti 50+ 
I min. __..._.._. 4.50 4.25 4.00 3.75 3.50 
30 sec..._.._.._.._.._.-._ 3.60 3.30 3.20 3.00 2.80 
Saturation Packages do not combine to earn frequency 
discounts; multi -products do not combine unless pur- 
chased on one contract through one agency. 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 x 45 27 18 14 10 
DISCOUNTS 

26* -2% 104x-10% 
82x-5% 156x-15% 

KGEM 
1046 

260x-18% 
3122-20% 

(D) 

subscriber to the NAB Radio Code 
Media Code 4 213 1400 6.00 
Gem State Broadcasting Corp., Box 4278. 5001 Cassia, 

Boise, Idaho 83705. Phone 208-344-3511. 
Studios -Boise and Nampa, Idaho. Phone 466-2421. 

STATION'S PROGRAMMING DESCRIPTION 
KGEM: Programmed for adults and young adults. 
24 hour modern country music. Top 30, old and new, 
country selections. Network news. High school sports 
in season, live play-by-play. 5-6 am farm program- ming. 6 am -noon general. Noon -1 pm news, weather, 
farm markets. 1-2 pm general. 2-5 pm, M -F. per- sonality show. 5 pm -8 am general, music, news, 
weather, sports. Sat and Sun general. Sun 5 pm - 
sign -off religious, public affairs, educational, news. 
15 minute protection for conflicting sponsors. Contact 
Representative for further details. Recd 9/29/67. 

_ 0 28 tl._...._.._._..._......_.._...._...-..._ 7.50 
52 ti. W__....._..__..__.___ 7.25 

156 tl._.._...._._........___.._...- 6.50 
260 tt._........_......_...._........___...._.._ 6.25 
312 tl._....._...._..._._....___.._....___ 6.00 
624 ti 5.50 
Minutes, 30 ceceads and 10 seconds may 
for frequency discount. 

I. PERSONNEL 
President -George C. Hatch. 
Director -Homer K. Peterson. 
Station Manager -R. C. Weisenburger. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
10.000 w.; 1140 kg. Directional -same pattern day 
and night. 
Operating Schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 213. 3a, 3b, 3d, 4a, 4d. 5, 6a, 7b. 
Rate Protection: lob, 12b, 13b, 19b, 15a, 16. 
Basic Rates: lob, 21a, 22b, 23a, 24a, 24b, 24c, 25a, 

26, 28b, 29a, 29b, 30, 32a, 33b. 
Contracts: 90c, 92b, 42d, 49a, 49b, 45, 46, 49, 51b, 

51c. 
Comb.; Cont. Discounts: 60a. 60e, 60f. 61a. 82d. 
Cancellation: 70c, 71a, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective July 1. 1959. (Card No. 25.) 

Card received August 24. 1959. 
7. PACKAGE PLANS 

SATURATION ANNOUNCEMENT PLAN 
CLASS "A" 

(7:00 a.m. to 9:30 a.m. and 4:30 p.m. to 
7:00 p.m. Monday through Saturday) -1 minute- -30 seconds- -10 monde - 

Per week: Each Total Each Total Each Total 
12 times.._ 6.34 76.08 5.07 60.84 8.17 38.04 
18 times... 5.92 106.56 4.74 85.31 2.96 53.28 
24 times._ 5.49 131.76 4.39 105.36 2.75 66.00 
30 times..., 5.07 152.10 4.05 121.50 2.54 76.20 
38 Umea.... 4.65 167.40 3.72 133.92 2.33 83.88 

CLASS "B" 
(All other times) 

12 times.... 5.07 60.84 4.06 48.72 2.54 30.48 
18 times.... 4.65 83.70 3.72 66.96 2.33 41.94 
24 times.... 4.23 101.52 3.38 81.12 2.12 50.88 
30 times.... 3.80 114.00 3.04 91.20 1.90 57.00 
38 times.... 3.38 121.68 2.70 97.20 1.69 60.84 

8. PROGRAM TIME RATES 
1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time._ ._..._. 39.00 26.00 19.50 13.00 
26 times _ 38.22 25.48 19.11 12.74 
52 times 37.44 24.96 18.72 12.48 

104 times 36.66 24.44 18.33 12.22 
156 times 35.88 23.92 17.94 11.96 
260 times 34.32 22.88 17.16 11.44 
312 times 32.76 21.84 16.38 10.92 
624 times 31.20 20.80 15.60 10.40 

K 
1928 

NBC --Idaho Big Buy Group 
R A B 

Subscriber to the NAB Radio Code 
Media Code 4 213 1600 1.00 
A Division of Mesabi Western Corp., Box 8087, 1528 Vista, Boise, Idaho 83707. Phone 208-344-8661, 

STATION'S PROGRAMMING DESCRIPTION 
KIDO: Programmed for adult general interest. AIR PERSONALITIES handle all segments. NEWS: 
8 min, network and local, on hour. 5-7 am farm market, weather reports, agriculture interviewe by farm director, county agent information. 7-9 am commuter programmed with frequent news, weather, 
aporta, and middle-of-the-road muele. 7:30-8 am 
news block. 9 am -noon middle-of-the-road music, 
comedy, local interviews. Noon -12:30 pm news, 
weather farm information block. 12:30-4 pm middle- of-the-road music, local interviews. 4-7 pm com- muter programmed news, sports, weather, middle-of- the-road music. 5-5:45 pm news block. 7 pm -5 am middle-of-the-road music, news, features and aporta. 
College football, basketball. 3 mobile units for local news coverage. Weekend network plus above features. 
Contact Representative for further details. Reed 
1/31/68. 

I. PERSONNEL 
President -William E. Boeing, Jr. 
General Manager -Jack Link. 
Station Mgr. -James M. Davidson. 

2. REPRESENTATIVES 
Savalll/Gates, Inc. 
Michigan-Pearse Sales. 
Portland. Seattle -Charles L. Burrow Co. 
Denver -John L. McGuire Co. 

3. FACILITIES 
5,000 w.; 830 kc. Directional -separate patterns day 
and night. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 1b, 2a, 2b, 3a, 3b, 3c, 3d, 9a, 9d, 5, 6a, 7a, 

8. 
Rate Protection: 10d, 11d, 12d. 13d, 14d, 15b. 18. Basic Rates: 20b, 21a, 21h. 21d, 22a, 22b, 23a, 24a, 

24b. 25a, 26, 27, 28a, 28e, 29a, 32b, 33a. 
Contracts: 40a, 41, 42b, 42d, 49a, 45, 46, 47a, 48, 

49, 50, 51a. 51e. 
Comb.; Cont. Discounts: 600, 00b, 60f, 601, 61a, 61b, 

62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC Radio Network. 
Member: Idaho Big Buy. 

TIME RATES 
Rates effective October 1, 1963. (Card No. 9.) 

Card received September 30, 1983. 
6. SPOT ANNOUNCEMENTS 

FIXED POSITIONS 
20/30 10 

1 min sec sec 
7.00 6.00 
6.50 5.75 
8.25 5.50 
6.00 5.00 
5.50 4.50 
5.25 4.25 
4.75 4.00 
4.50 3.50 

be combined 

7. PACKAGE PLANS 
(1/3 Traffic) 

PER WK: 10 t 15 ti 2001 25 t1 3001 50 ti 
1 min. 8.25 6.00 5.75 5.25 5.00 4.75 
30/20 sec. 5.25 5.00 4.75 4.50 4.25 3.75 
10 sec. 4.25 4.00 3.75 3.50 3.25 2.75 
Minutes, 30 seconda and 10 seconds may be combined 
for frequency discount. 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 x..._ .................... _. 60 36 24 18 12 
DISCOUNTS 

28x- 5% 104x-15% 260x-25% 
521-10% 156* -20% 312x-30% 

KYME 
1955 

NAi 

Subscriber to the NAB Radio Code 
Media Code 4 213 1800 7.00 
KYME Broadcasters, Inc., Hillcrest Plaza. Box 2794, 

Boise. Idaho 83701. Phone 208-342-3575. 
I. PERSONNEL 

General Manager -J. Steve Gilbert. 
Commercial Manager -Ron Rash. 
Program Director -Dick Stott. 

2. REPRESENTATIVES 
New York, Chicago, Hollywood. San Francisco, Detroit -The Sandeberg-Glenn Company. 

3. FACILITIES 
500 w. days: 740 Ice. Non -directional. 
Operating schedule: 8 am -local sunset. MST. 

4. AGENCY COMMISSION 
15/0 time only. 30 days net. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a, 9a, 9d, 5, 6a, lb. 
Rate Protection: 10d. ltd, 12d, 13d, 19d, 15b. 
Basic Rates: 20a, 21a, 21b, 21e, 23b, 24b, 25a, 26, 

2ßb, 30. 
Contracts: 40a, 92b, 99a, 45, 46. 47e, 49, 51a, 51c. 
Comb.; Cont. Discounts: 60e, 60g, 801, 61b, 62d. 
Cancellation: 70b, 70d, 71a, 73b. 
Prod. Services: 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective October 1. 1965. 
Rates received October 4, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ü..._.._..__._ 5.50 4.50 28 tL._..__-. 4.75 3.75 
13 ti 5.00 4.00 52 U..._._.._... 4.50 3.50 

7. PACKAGE PLANS 
(To be used within 30 days) 

80 PLAN 
I min ....... _. _.._... 240.00 30 see._.._..-.._._ 200.00 

60 PLAN 
1 min..._ 192.00 30 see._.....-....._ 182.00 

30 PLAN 
1 min ..... .._.._...... _. 104.00 30 see.._....._.._.._._ 87.00 
12 month firm contract -10% discount on Plan Pack- 
ages only. 

8. PROGRAM TIME RATES 
Class B 1/4 hr: 45% of hour. 

1 hr 1/2 hr I/4 hr 5 min 
1 x. 52 32 23 9 

DISCOUNTS 
26z-10% 52x-20% 104x-30% 260x-40% 
Specified Time -add 10%. 

BURLEY 
Cassia Ccunty-Map Location F-6 

See SRDS consumer market map and data at begin- ning of the State. 

KBAR 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 213 2000 3.00 
Mini -Cassia Broadcasting, Inc.. Box 430, Burley. 

Idaho. 83318. Phone 208-678-2244. 
I. PERSONNEL 

General Manager -Robert W. Saxvik. 
Sales Manager -Marc Hayes. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 8:00 am -midnight. MST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. General: la. 2a, 3a. 3d, 9a. 4d, 5, 6a, 7a. 
Rate Protection: 10e, lie. 12e. 13e, 14e. 
Basic Rates: 21a. 22b, 23b, 24b, 25a, 29a, 33b. 
Contracts: 40a. 90c. 43, 49a, 45. 47a, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 62a. 
Cancellation: 70a. 70e, 73a. 
Prod. Services: 80. 89. 
Affiliated with RIBS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective February 1. 1964, 

Rates received July 20, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE/100 WORDS OR LESS 
1 ü 4.55 158 U _.._.._... 4.19 
25 ü 4.96 280 ti..._._.._.._-....._ 4.00 
52 U..._......_.._.._ 4.37 312 U 3.82 
104 U......._.._......_....... 4.28 624 ti 3.64 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLAN 

Class A-7:00-9:30 am and 4:30-7:00 pm Mon thru Sat. 
Class B -All other "times. -Class A Class B - PER WK: 1 min 30 sec 10 sec 1 min 30 sec 10 sec 
12 ti . 3.41 2.73 1.71 2.73 2.18 1.37 
18 ti 3.19 2.55 1.80 2.50 2.00 1.25 
24 tL._ 2.96 2.37 1.48 2.28 1.82 1.14 
30 ti 2.73 2.18 1.37 2.05 1.84 1.03 
36 U 2.50 2.00 1.25 1.82 1.46 .91 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

I ti._..._.._.._.._...__ 35.00 21.00 14.00 10.50 7.00 
28 U 34.30 20.58 13.72 10.29 6.86 
52 U......._...... _ ...... _ 33.60 20.16 13.44 10.08 8.72 
104 U 32.90 19.74 13.18 9.87 6.58 
158 ti..._._ 32.20 19.32 12.88 9.66 6.44 
280 u..._.._...... 30.80 18.48 12.32 9.24 6.16 
312 ti..._.._......_.._ 29.40 17.64 11.76 8.82 5.88 
624 U..._.._ ...... _ 28.00 18.80 11.20 8.40 5.60 

CALDWELL (2 AM; 1 FM) 
Canyon County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBGN KBGN-FM 
I960 1960 

Subscriber to the NAB Radio Code 
Media Cede 4 219 2200 9.00 
Christian Broadcasting Company of Idaho, 3303 E. 

Chicago St., Caldwell, Ida. 83605. Phone 959- 
3635. 
STATION'S PROGRAMMING DESCRIPTION 

KBON: Programmed for religiously interested and 
general public, non -denominational. 
News and weather: 7:30 am, 10:05 am, 12:30 pm, 
2 pm, 6 pm. Farm news: 5:30 am & 12:15 pm. Taped news analysis: 5:45 am, 12:15 pm, 4 pm & 5:15 pm. AM: taped non -denominational Bible 
teaching and missionary and devotional programs spaced between recorded sacred. Inspirational gospel, 
and spiritual music. PM: 1-4 pm ehowtunea, stand- ards, light classical, sacred, inspirational, gospel 
music. 4:30-5 pm children's songa and stories, 70% religious. 5-10 pm alternating inspirational gospel 
music and taped devotional programa, with exception 
of 8:15-8:45 pm, light classics, standards, and showtunes. Contact Representative for further de- tails. Rec'd 8/28/87. 

I. PERSONNEL 
Manager -Mrs. Gene K. Shaw. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
1.000 w. days: 910 he. Non -directional. 
Operating schedule: 6 am -local sunset. MST. 
FM FACILITIES 
ERP 7.640 w.: 94.1 me. 
Operating schedule: 8 am -10 pm. MST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See Boded reiulattono 
General: la, 2a. 3a, 4b, 4d, 5. 8a, la, 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 22b, 23a, 24a, 29a. 
Contracts: 40b, 45, 48. 97a. 
Comb.; Cont. Discounts: 60a, 61a, 82b, 62e. 
Cancellation: 70a, 70e, 71a. 73a. 

TIME RATES 
ER 7/1/88-Rec'd 7/10/88. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 4.00 2.80 104 ti 2.75 1.80 
13 ti 3.75 2.40 158 ti 2.50 1.65 
26 ti 3.50 2.25 280 ti 2.25 1.85 
52 ti 3.25 9_.10 312 ti..._......... 2.00 1.00 
78 ti 3.00 1.95 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 30.00 23.00 12.00 9.00 
13 tl........_....._.._.._._....- 28.00 21.00 11.00 8.50 
26 U _ 25.00 18.50 10.00 8.00 
52 tl..._.........._.._.._.,....., 22.50 17.65 9.50 7.50 
78 tl..._ . 20.00 15.00 8.50 7.00 
104 ti.._..._._ _..__..._. 17.50 12.50 7.50 6.50 
156 ti...._.._-....._..._._......... 16.50 11.00 6.50 8.00 
280 ti 15.00 10.00 5.50 5.00 
312 ti......._._...__........._._._ 14.00 9.00 5.00 4.00 

KCID 
1946 

R A B 
Subscriber to the NAB Radio Cede Media Code 4 213 2400 5.00 

Caldwell Broadcasting Co., Inc., Box 1175, 10th & 
Cleveland, Caldwell, Idaho 83605. Phone 208-459- 
3608. 
STATION'S PROGRAMMING DESCRIPTION 

KCID: Programmed for general interest. 
MUSIC: general popular. FARM: 5:45-7 am & noon - 
1 pm, local interviewa, news, market reports, county 
agencies reports, weather, frost warnings. NEWS: 
ten 10 min news roundups daily, news blurbs through- 
out each hour 5:45 am -11 pm. Emphasis on local 
news. Morning and evening sports programs, local 
high school football and basketball. Apr. -Oct. Spanish announced music program for Mexican farm workers 
9-11 pm. Daily 5 min feature programs of religion, 
women's news, obits, births, editorials, commentaries, 
city and county government services, entertainment personalities, hospitals, local and surrounding high 
school activities. Personnel involved in civic organiza- 
tion activities. Personalities available for all types of remote broadcast. Contact Representative for further 
details. Rec'd 2/28/68. 

I. PERSONNEL 
General Manager -Clair B. Hull. 
Station Manager -Dale G. Peterson. 

2. REPRESENTATIVES 
Harlan G. Oakes & Associates. 
Chicago, New York -Burn -Smith Company, Inc. 

9. FACILITIES 
1.000 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 18 hours daily. MST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING Sae coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2b, 3a, 4a, 5, 7a, 8. 
Rate Protection: 10d, 12d, lid. 
Basic Rates: 22a. 
Contracts: 40a, 45, 46, 47a. 51a. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 71a, 72. 
Prod. Services: 82. 

TIME RATES 
No. 4 ER 1/1/68-Rec'd 12/12/67. 
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Caldwell -K C I D -Continued 
6. SPOT ANNOUNCEMENTS 

Per Mo, Ea: Base 30 ti 60 ti 90 ti 120 ti 150 ti 
1 min. 4.50 3.80 3.80 3.25 3.05 2.85 
30 sec 3.35 3.00 2.70 2.45 2.20 1.95 
20 sec 2.25 2.10 2.00 1.95 1.85 1.65 

7. PACKAGE PLANS 
PER DAY, EA: I min 30 see 20 see IO see 
10 t 2.85 1.95 1.85 1.10 
PER YR: 5min I min 30 see 20 see 
1000 + 4.45 2.85 1.95 1.85 

SATURATION RATE 
30 sec. 10+ in 1 day, ROS, ea 1.95 

8. PROGRAM TIME RATES 
(Within 30 days) 

PER MO, EA: Ihr I/2 hr 1/4 hr 
Base 30.00 21.00 13.50 
4 ti 29.00 20.00 12.30 
13 ti..._ 27.00 18.90 11.00 
26 ti 25.00 17.50 10.00 

COEUR d' ALENE 

IO man 5 min 
10.00 8.75 
9.10 8.20 
8.10 5.40 
7.75 4.90 

Kootenai County -Map Location D-2 
See SRDS consumer market map and data at begin- 
ning of the State. 

KVNI 
1946 

Media Code 4 213 2600 0.00 
North Idaho Broadcasting Co., Press Bldg. Coeur 

d'Alene, Idaho. 83814. Phone 208-664-9271. 
I. PERSONNEL 

President -Duane B. Hagadone. 
General Manager --Vernon M. James. 
Sales Manager -Bernard V. Merriman. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Seattle -Art Moore & Assoc., Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 6:00 am -11:00 pm Mon thru Sat; 
7:00 am -11:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15/0 net time and talent; 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3b, 9a, 5, 6a, 7b, 8. 
Itate Protection: lob, lib, 12b, 13b, 14b, 15a, 15b. 
Basic Rates: 20a, 21a, 22b, 23a, 29b, 24c, 25h, 28, 

28b, 28e, 29a, 32a. 
Contracts: 40e. 94a, 45, 48. 47a. Sia. 
Comb.; Cont. Discounts: 60a, 80e, 60f, 801, 61a, 62d. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 82. 
Affiliated with MBS. 

TIME RATES 
Rates effective 

Rates received March 23, 1985. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 10 sec 
1 it 4.00 3.00 2.00 
13 tl..._......_.....-_-....._.._..._.._._..._ 3.85 2.90 1.90 
26 ti 3.65 2.75 1.80 
52 ti 3.40 2.55 1.70 
104 tl 3.20 2.40 1.60 
158 U. 3.00 2.25 1.50 
260 ti 2.85 2.15 1.40 
312 ti 2.75 2.05 1.30 
500 ti 2.50 1.85 1.20 

7. PACKAGE PLANS 

PER WK: 
nos -1 min-- -30 see- 

ea tot ea tot 
-10 sec - 

ea tot 
10 ti 3.60 36.00 2.70 27.00 1.80 18.00 
15 tl 3.40 51.00 2.55 38.25 1.70 25.50 
20 ti 3.20 64.00 2.40 48.00 1.80 32.00 
25 ti 3.00 75.00 2.25 56.25 1.50 37.50 
30 ti. 2.80 84.00 2.10 63.00 1.40 42.00 
40 ti 2.60 104.00 1.95 78.00 1.30 52.00 
50 ti 2.40 120.00 1.80 90.00 1.20 80.00 
PER MO: 
25 ti..._...._ 3.40 85.00 2.55 63.75 1.70 42.50 
50 ti 3.00 150.00 2.25 112.50 1.50 75.00 
75 U......-.._ 2.60 195.00 1.95 146.25 1.30 97.50 
100 ti 2.20 220.00 1.65 165.00 1.10 110.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 ti 22.00 15.00 9.00 
13 ti 20.90 14.25 8.55 
26 ti 19.80 13.50 8.10 
52 ti 18.70 12.75 7.65 
104 ti 17.60 12.00 7.20 
156 U 17.60 12.00 7.20 
260 ti. 18.60 11.35 6.70 
312 ti 16.60 11.35 6.70 
500 U....._.._......._..........._ ................. 16.60 11.35 6.70 

GRANGEVILLE 
Idaho County -Map Location E-3 

See SRDS consumer market map and data 
oing of the State. 

at begin - 

KORT 
1954 

Media Code 4 213 2800 6.00 
Clearwater Broadcasting Co.. Box 72. Orangeville, 

Idaho. 83530. Phone 208-983-1230. 
I. PERSONNEL 

Co -owners -John H. Matlock & Eugene A. Hamblin. 
Operations Manager -Gary Ball. 

2. REPRESENTATIVES 
New York, Chicago -Gill -Perna, Inc. 
San Francisco, Los Angeles -Radio Time Sales. 
Seattle. Portland-Feltis/Dove/Croghan, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. Nondirec- 
tional. 
Operating schedule: 8 am -10:30 pm. PST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 3e, 4e. 4d, 5, 6a. 8. 
Rate Protection: 15h. 
Baste Rates: 23a, 24b, 28b, 29a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60k, 61a, (31b. 
Cancellation: 71b. 730. 
Affiliated with ABC Network Program Service Plan. 
Affiliated with KBS Radio Network. 

Sold in combination with KOZE, Lewiston, Idaho and 
KLER. Orofino, Idaho. 5% discount allowed on 2nd 
and/or 3rd station buy. 

TIME RATES 
ER 4/1/66 -Reed 4/14/66. 

6SPOT ANNOUNCEMENTS 
PER WK: tPER YR: I min 90 see 
5 ti 50 x ..._....... 3.00 2.60 
15 ti 150 x .._ .__ 2.85 2.50 
30 ti 300 x _._.._..._ 2.75 2.25 
50 ti 500 z ..............._.........-_...-._..._.._. 2.65 2.15 
75 ti 750 z -. _ 2.50 2.00 

(') ROS. 
(t) Guaranteed position. 

8. PROGRAM TIME RATES 
5 min. 4 15 min _.._ 12 

IDAHO FALLS (3AM) 
Bonneville County -Map Location G-5 

See SUDS consumer market map and data at begin. 
ning of the State. 

KID 
1928 

CBS Radio Network 
R Ai6 

Subscriber to the NAB Radio Code 
Media Code 4 213 3000 2.00 
Idaho Radio Corp., Box 2008, East 17th St., Idaho 

Fails, Idaho 83401. Phone 208-522-5100. TWX 
Idaho Falla Ida 277. 
STATION'S PROGRAMMING DESCRIPTION 

KID: Varied format. Farm director. NEWS: network 
schedule of news, features and sports, plus local 
news department with 4 men. SPORTS: play-by-play 
of most sports, high school and university. MUSIC: 
primarily light, middle-of-the-road in am, to pop 
standards and top pop tunes as day progresses. Night 
time devoted to young audience with a top 40 format. 
Sat afternoons devoted to country and western music, 
1 hour of classical aired each Sun a: 12:30 pm. 
Special features aired throughout week, te, big fish 
contests, skiing reports, hunting and fishing informa- 
tion in season, daily baby report, scholastic tourna- 
ment, coaches corner. Contact Representative for 
further details. Recd 9/3/68. 

I. PERSONNEL 
General Manager -J. Allen Jensen. 
Station Manager -Roy Southwick. 
National Sales Director -Leonard Weiden. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
Pacific Northwest -Art Moore & Assoc., Inc. 

S. FACILITIES 
5,000 w. days, 1,000 w. nights; 590 kc. 
Directional -night only. 
Operating schedule: 5:30 am -midnight weekdays; 6 
am -11 pm Sun. MST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10e. Ile. 12e. 13c, 14c. 
Basic Rates: 22a. 23a, 25a, 26, 28a, 29e. 
Contracts: 40a, 48, 47e. 48. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a. 70c. 78a. 
Affiliated with CBS Radio Network. 
Member: CBS Radio Mountain Network. 

TIME RATES 
Elf 10/1/86-Rec'd 6/1/66. 

A -Mon thru Sat 6-9 am, noon -1:30 pm & 4:30-6:30 
pm. 
B -All other time. 
C -Daily 8:30 pm -1 em. 

6. SPOT ANNOUNCEMENTS 
I MIN: Ix 26x 52x 104e I56x 260x 520x 

A. 8.00 7.85 7.70 7.55 7.40 7.25 7.05 
B.... 6.50 6.35 8.25 6.10 5.95 5.85 5.70 
C.... 4.80 4.70 4.60 4 50 4.40 4.30 4.10 

20/30 
A.... 6.50 6.35 6.25 8.10 5.95 5.85 5.70 
B.... 5.25 5.15 5.05 4.95 4.85 4.75 4.65 
C.... 3.90 3.80 3.70 3.60 3.50 3.40 3.20 

10 SEC: 
A.... 4.20 4.10 4.00 3.90 3.80 3.70 3.60 
B.... 3.50 3.40 3.30 3.20 3.10 3.00 2.90 
C.... 2.40 2.35 2.30 2.25 2.20 2.15 2.10 

7. PACKAGE PLANS 
PER WK, ROS: 

5 ti 10 tl 15 ti 20 ti 25 ti 30 ti 35 ti 
1 min 7.50 7.00 8.70 6.40 6.10 5.80 5.60 
30 sec 5.90 5.80 5.35 5.10 4.90 4.65 4.50 
10 sec 3.75 3.50 3.35 3.25 3.05 2.90 2.80 

8. PROGRAM TIME RATES 
I HR: Ix 26x 52x 104x I56x 260x 312x 

A 80 76 74 72 70 68 66 
B -..... 60 58 57 56 54 52 50 

1/2 hr: 60% of hour. 10 min: 33-1/3% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

10. SPECIAL FEATURES 
News broadcasts service fee, add 10% (commission - 
able). 

KTEE 
1960 

Media Code 4 213 3200 8.00 
Benay Corporation, Box 1896, Idaho Falla, Idaho. 

83401. Phone 208-523-3710. 
STATION'S PROGRAMMING DESCRIPTION 

KTEE: Programmed for general interest. 
2 men 6-10:30 am with farm reports, network news, 
middle-of-the-road music, sports news, weather, con- 
tests, ad liba on news. 10:30 am -2 pm mea and 
woman with telephone talk format, network news, local 
news and editorials during noon hour. 3-5 pm current 
music. 5:30-6 pm network news broadcasts. 6 pm - 
sign -off country and western music. Sat and Sun net- 
work and local news and music. Middle-of-the-road 
except Sat 9:30 am -1:30 pm. when music is country 
and western. Contact Representative for further de- 
tails. Rec'd 7/31/67. 

I. PERSONNEL 
General Manager -Leo Higham. 
Program Director -Keith Clarke. 
General Sales Manager -Melvin L. Erickson. 

2. REPRESENTATIVES 
Edward Petry á Co.. Inc. 

3. FACILITIES 
5,000 w. days; 1260 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset weekdays; 
6:00 am -local sunset Sun. MST. 

4. AGENCY COMMISSION 
15/0 net time; 10 days. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 12b. 13b, 14b. 
Basic hates: 22a. 23a, 24b, 25a, 26, 28a. 
Contracts: 40a, 42a, 4(1. 47a. 
Comb.; Cont. Discounts: 60a, 81a, 61b, 62b. 
Cancellation: 70a. 70c. 71a, 73a. 
Affiliated with American Information Network. 
Affiliated with MBS Radio Network. 
Member: Intermountain Network. 

TIME RATES 
ER 2/1/67 -Reed 1/20/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 160x 312+ 

1 min 6.50 8.40 6.25 6.10 5.90 5.65 5.15 
7. PACKAGE PLANS 

A -Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B -Ail other times 

A 
PER WK: I min 30 see 10 see I min 30 see 10 see 
12 U 4.88 3.90 2.44 3.90 3.12 1.95 
18 ti ..... 4.55 

3.38 2.12 3.25 2.60 1.63 
30 ti 3.90 3.12 1.95 2.93 2.34 1.47 
36 ti 3.58 2.86 1.79 2.60 2.08 1.80 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 z..._......_.._.._.._... 50.00 30.00 20.00 15.00 10.00 
26 x....._..._._.._.._..- 49.00 29.40 19.60 14.70 9.80 
52 x._.._....-._.._.._... 48.00 28.80 19.20 14.40 9.60 
104 x..._.._ 47.00 28.20 18.80 14.10 9.40 
156 z..._.._.._._.._ 48.00 27.80 18.40 13.80 9.20 
260 x..._ .............._ 44.00 26.40 17.60 13.20 8.80 
312 x.. ............. ____ 42.00 25.20 16.80 12.60 8.40 
624 x 40.00 24.00 16.00 12.00 8.00 

KUPI 
1957 

Media Code 4 213 3400 4.00 
Idaho Broadcasters. inc., dba RUPI, Inc., N. Yel- 

lowstone Hwy., Idaho Falls, Idaho. 83402. Phone 
208-523-1101. 

I. PERSONNEL 
President -Charles Saunders. 
Vice-l'res. & Grn'l Mgr. -Robert P. Osterberg. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Seattle- Port land-Feltis/Dove/Croghan, Inc. 
Denver. Salt Lake -Bob Rix Co., Inc. 

3. FACILITIES 
1.000 w. days; 980 he. Non -directional. 
Operating schedule: 5:00 am -local sunset. MST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a. 13a, 14a. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a. 42a. 45, 46, 47a. 
Comb. ; Cont. Discounts: 60a. 61c. 
Cancellation: 70a. 70e, 71a, 73a. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective March 1. 1968. 

Rates received January 31, 1968. 
7. PACKAGE PLANS 

1 min 30 sec 
6 per wk or 52 ti, ea ._. 6.00 4.80 
12 per wk or 104 ti. ea 5.70 4.56 
18 per wk or 156 ti, ea._.._...._. ....... _.._.._._ 5.40 4.32 
24 per wk or 260 ti, ea 5.10 4.08 
30 per wk or 312 ti. ea.. ....... _.._........ _-._ 4.80 3.84 

8. PROGRAM TIME RATES 
5 min 

6 per wk or 52 ti, ea.. ............. _..._..._.._-..._. 12.00 
12 per wk or 104 ti, ea..._......_..._._......-._.._.__-. 11.40 
18 per wk or 156 ti. ea ..... 10.80 
24 per wk or 260 ti, ea 10.20 
1/4 hour is twice the 5 minute rate. 
1/2 hour Is 3 times the 5 minute rats. 

JEROME 
Jerome County -Map Location E-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KART 
1956 

Media Code 4 213 3600 9.00 
Allen D. Lee, 901 N. Lincoln. Jerome. Idaho 83338. 

I. PERSONNEL 
Owner and Manager -Allen D. Lee. 

3. FACILITIES 
1,000 w.; 1400 kc. Non -directional. 
Operating schedule: 6:00 am -7:00 pm. 

4. AGENCY COMMISSION 
15% time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a, 5, 6a, 7b, 8. 
Rate Protection: lob, 1lb. 
Basic Rates: 22a, 22b, 29a. 
Contracts: 400. 46. 48. 
Comb.; Cont. Discounts: 80a, 61e, 81b, 62e. 
Cancellation: 71h, 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received August 80. 1957. 

Rev. ree'd June 2. 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 b 1 3u 
hr. hr. hr. min. min. min. sec. 

1 time 25.00 16.00 10.00 7.25 4.75 3.25 2.50 
13 times 22.00 14.00 8.00 6.25 4.25 8.00 2.25 
26 times..- 19.00 12.00 7.00 5.25 3.80 2.75 1.90 
52 times 16.00 10.00 6.00 4.25 3.20 2.25 1.70 

156 times 13.00 8.00 5.00 3.75 2.80 1.75 1.50 
312 times.._ 10.00 6.00 4.00 3.25 2.40 1.50 1.30 
624 times ... .. .._.._ 2.00 1.25 1.10 
Specified Time, 5% additional. 

IDAHO 

LEWISTON (2 AM; 1 FM) 
Nez Perce County -Map Location D-8 

See SRDS consumer market map and data at begin- 
ning of the State 

KOZE KOZE-FM 
1955 1961 

Media Code 4 213 3800 5.00 
Lewis Clark Broadcasting Co.. Box 673. 2829 Country 

Club Dr., Lewiston, Idaho. 83501. Phone 208-743- 
2502. 

I. PERSONNEL 
Co -owners -John H. Matlock, Eugene A. Hamblin, 

2. REPRESENTATIVES 
New York, Chicago -Gill -Perna, Inc. 
San Francisco, Los Angeles -Radio Time Sales. 
Portland & Seattle-Feltis/Dove/Croghan, Inc. 

3. FACILITIES 
5.000 w. days. 1.000 w. nights; 1300 kc. 

Directional -night only. 
Operating schedule: 5:00 em -midnight weekdays; 6:30 
am -midnight Sun. PST. 
FM. FACILITIES 
ERP 003 w.; 96.7 me. 
Operstine schedule: 6:00 a.m. to midnight daily. 

4. AGENCY COMMISSION 
15/n. 

5. GENERAL ADVERTISING See coded regulations 
General: is. 2a. 30. 3b, 4a. 4d, 5, 6b. 7b, 8. 
Rate Protection: 10a, 11a, 12e. 13a, 14a. 
Basic Rates: 22a, 22h, 23a, 24b, 25a, 29a. 
Contracts: 40a. 45. 46, 47a. 
Comb.: Cont. Discounts: 60a, 61b. 
Cancellation: 71a. 
FM operated separately from AM. 
Aifilated with American Contemporary Network. 
Sold in combination with KLER, Orofino. Idaho and 
KORT. Orangeville, Idaho. 5% discount allowed on 
2nd and/or 3rd station buy. 

TIME RATES 
Eff 4/1/66-Rec'd 4/14/66. 

6. SPOT ANNOUNCEMENTS 
PER WK:tPERYR: I min 30see 
5 ti 50 x 4.75 3.90 
15 ti 150 z 4.45 3.70 
30 íl......._...300 z 4.15 9.40 
50 ti 500 x 3.90 8.20 
75 ti 750 z _ 3.75 8.05 

t') ROS. 
(tl Guaranteed position. 

8. PROGRAM TIME RATES 
5 min......._ 5.50 15 min. 16.50 

KRLC 
1935 

Media Code 4 213 4000 1.00 
KRLC. Inc.. Box 287, Lewiston. Idaho 83501. Phone 

200-742-1551. 
I. PERSONNEL 

Manager -Don Thomas. 
2. REPRESENTATIVES 

East -Jack Mauls & Co., Inc. 
Californla-Pacific Broadcast Sales. 
Northwest -Art Moore & Assoc., Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 1350 ke. 

Directional -night only. 
Operating Schedule: 6'00 am -11:00 pm. PST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
General: la. la, 3b. 9a, 9d, 5, 6a, 7a. 8. 
Rate Protection: 10b. 11h, 126. 136. 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a. 42b, 46, 47a, 48. 
Comb.: Cont. Discounts: 6Úb, 610. 61b, 62b, 62e. 
Cancellation: 70a. 70c. 71a. 73a. 
Member: CBS Radio Pacific Network. 

TIME RATES 
Eft 6/1/68 -Reed 7/2/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see IO see 

`1 ti 5.00 4.00 3.00 
tPER WK: `PER YR: 

5 ti 50 x 4.00 
10 ti 100 x ........... _.._.._.._..... 3.90 
15 ti 150 x 3.80 
20 ti... 200 x 3.70 
25 ti '150 x 3.60 
30 ti 900 x 3.50 
40 ti 400 z 3.30 
50 9 500 x 3.15 
Special End Rate: 
1000 x..._ 3.00 2.50 1.50 

(`I Guaranteed position. 
(t) ROS. 

O. PROGRAM TIME RATES 
Ix lox 25x 50x 100x 150x 250x 

1/2 hr 23.00 22.00 21.00 29.00 
1/4 hr 15.00 14.50 14.00 13.00 12.50 12.00 11.00 
5 min.. 7.50 7.25 7.00 6.75 6.50 6.25 6.00 

McCALL 

3.50 
3.40 
3.30 
3.20 
3.10 
3.00 
2.80 
2.70 

2.40 
2.30 
2.15 
2,05 
1.90 
1.80 
1.70 
1.55 

Valley County -Map Location E-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

KMCL 
1965 

Media Code 4 213 4200 7.00 
Valley County Broadcasting Co., Box 8. McCall, 
Idaho 83638. Phone 208-634-2248. 

I. PERSONNEL 
General Manager -Thomas A. HOL 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
500 w. days, 250 w. nights; 1240 ke. MST. 
Operating schedule: daily 6 am -10 pm. 

4. AGENCY COMMISSION 
15/0: 30 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 4a, 5. 6a. 
Rate I rotection: 15b. 
Contracts: 40a. 
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TIME RATES 
ER Reed 3/2/67. 

6. SPOT ANNOUNCEMENTS 

9. PROGRAM TIME RATES 
1 min 3 

I hr 1/2 hr 1/4 hr 
1 x _ 90 25 17 

MONTPELI ER 
Bear Lake County -Map Location G-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KVSI 
1965 

Media Code 4 213 4400 3.00 
Tri-State Broadcasting Co., Inc., Box 340, Mont- 

pelier, Idaho 83259. Phone 208-847-1450. 
STATION'S PROGRAMMING DESCRIPTION 

KVSI: Programmed for general interest. 
NEWS: on hour, headlines on half hour. MUSIC: 
M -Sat 6-8:30 am country and western. 8:30 am -7 
pm middle -of -road, 7 pm -12M rock and roll request. 
Business report noon -12:05 pm. 12:05-1 pm farm re- 
ports and news. Fri live county agent. SPORTS- 
CAST: 4 daily. Editorials M -S 8:30 am. Social 
calendar 3 daily. Local and regional sports, live 
home and away. Telephone interviews, audience dis- 
cussions 9:05-9:30 am. Participation show 8:25 am. 
Tourist information daily. On spot broadcasting. 
Sat teen party 10 pm -12M. Sun religious and 
middle -of -road. Contact Representative for further 
details. Reed 7/20/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Glacua G. Merrill. 
Sta. & Sales Mgr. -Keith Martindale. 
Program Director -Darla Merrill. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Sandeberg-Glenn Company. 

3. FACILITIES 
1,000 w. daytime; 250 w. nighttime; 1450 kc. Non - 
directional. 
Operating schedule: 5:00 am -midnight. MST. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See salad regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, la, 4a. 9d. 5, 6a, 8. 
Rate Protection: 10a. 11h. 14a, 15b. 16. 
Basic Rates: 20b, 21e. 21b, 21d. 22a, 23b, 29b, 25h, 

26. 28b, 28c. 29b. 30. 33c. 
Contracts: 40a, 40e, 41, 42a. 42c, 43, 44a, 44b, 45. 

96. 47e, 48, 49, 50, 51a, 51b. 
Comb.; Cont. Discounts: 80b, 60d, 80e. 60f, 00h, 601,. 

61c, 62d. 
Cancellation: 70b. 70d, 71b, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with MBS and KBS Radio Networks. 
15% discount if sold in combination with WKLP. 
Keyser, W. Va. and KBIW, Logan, Utah. 

TIME RATES 
Et! Reed 4/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 104x 265x 500x 1000x 

1 min. 3.75 3.50 3.25 3.00 2.75 2.25 
30 sec 3.00 2.90 2.65 2.50 2.25 2.00 

7. PACKAGE PLANS 

PER WK, 
SATURATIONEA: 

12 Ì 18 i 24 ti 3001 36t1 
1 min 3.90 3.10 2.90 2.75 2.50 
30 sec... , 3,00 2.90 2.75 2.50 2.00 
10 sec ...... ..___.._.._ 1.90 1.70 1.50 1.40 1.25 

MOSCOW 
Latah County -Map Location D-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KRPL 
1947 

Media Code 4 213 4600 8.00 
KRPL, Inc., Box 396, 1328 Pullman Rd., Moscow, 

Idaho 83843. Phone 208-882-2551. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -John P. Mix II. 
Station Manager -Tom Neal. 
Regional Sales Manager -Jim Sanberg. 

2. REPRESENTATIVES 
San Francisco, Los Angeles, Chicago, New York - 
The Sandeberg Glenn Company. 
Northwest -Art Moore & Assoc., Inc. 

3. FACILITIES 
1,000 w, days, 250 w. nights; 1400 kc. Non -direc- 

tional. 
Operating schedule: 5:30-1 am. 

4. AGENCY COMMISSION 
15% on time only: no each discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2h, 3c, 45, 9d, 5, 6a, 7b, 8. 
Rate Protection: lob, llb, 12b, 13h, 14h, 15b, 16. 
Basic Rates: 21a, 22b, 23a, 25a, 26, 28b, 28c, 32a, 

32b. 
Contracts: 90a, 42a, 42c, 44a, 44b, 46, 47a, 47e, 98, 

49, 51a, 51b. 51e. 
Comb.: Cont. Discounts: Bob, 60f, 61b, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with American Information Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 10/15/67 -Reed 10/30/67. 
9. SPOT ANNOUNCEMENTS 

I min 30 see io see 
'1 x 5.00 3.75 2.50 
tPER WK: 'PER YR: 
5 ti 50 x 4.50 3.40 2.25 
10 ti 100 x. 4.30 3.25 2.15 
15 ti 150 x 4.00 3.00 2.00 
20 ti 200 x 3.60 2.75 1.80 

[PER WK: 'PER YR: 
25 ti 250 x 
30 ti 300 x 
40 ti 400 z 
50 ti 500 x 

1 min 30 see 10 see 
3.40 2.50 1.70 
3.10 2.25 1.55 
2.80 2.00 1.40 
2.60 1.80 1.30 

Special End Rate: 
1000 x, yrly 2.30 1.50 1.15 

(') Guaranteed position. 
(t) ROS. 

8. PROGRAM TIME RATES 
Ix 10x 25x 50x 100x 150e 250e 

1/2 hr 22.50 22.20 21.60 21.00 19.50 18.00 16.00 
1/4 hr 15.00 19.80 19.40 14.00 13.00 12.00 11.00 
5 min 7.50 7.40 7.20 7.00 6.30 6.00 5.00 

10. SPECIAL FEATURES 
News, extra 10%. 

MOUNTAIN HOME 
Elmore County -Map Location E-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KFLI 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 213 4800 4.00 
Mountain States Broadcasters, Inc., Box 472. Rt. 1. 

Mountain Home, Idaho 83647. Phone 208-587-4425. 
I. PERSONNEL 

Pres. & Gen'] Mgr. -Thomas A. Fairchild. 
3. FACILITIES 

250 w.; 1240 kc. Non -directional. 
Operating schedule: 5:30 am -midnight daily. MST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3h, 9a, 5, 6e, 7a, 8. 
Itate Protection: lob, 11b, 12h, 13b, 14h. 
Basic hates: 20a, 23a. 24h, 25a, 28b, 29a, 
Contracts: 40a. 45, 46, 48. 
Comb.; Cont. Discounts: 60a, 60k, 61a, 0113, 62b. 
Cancellation: 70a. 70e, 71a, 73a. 

TIME RATES 
Rates effective 

Card received October 29. 1964. 

6. SPOT ANNOUNCEMENTS 
sec 

1-10 ti 12.75 
min 

32.10 
150 sec 

1.40 
11-30 ti 2.50 1.90 1.35 
31-50 ti 2.25 1.70 1.30 
51-100 ti. 2.00 1.50 1.25 
All regional and national orders and .10 per spot. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1-5 ti 36.00 24.00 18.50 10.50 8.50 
6-10 ti 34.00 22.50 15.00 10.00 6.00 
11-20 ti 30.00 20.00 13.50 9.00 5.50 
21-30 ti. 27.00 18.00 12.00 8.00 5.00 
30 or more ti 24.00 16.00 11.00 7.50 4.50 
All regional and national orders add .50 per program. 

10. SPECIAL FEATURES 
Newscasts: 5 -minute programs on the hour; headlines 
at :30; others 3-1/2 hours per day. 

5 -MINUTE NEWS 
I ti 7.00 104 ti 5.50 
28 ti 6,50 156 ti 5.00 
52 ti 8.00 312 or more ti 4.00 
All news and regularly scheduled programs sold only 
en 13 week minimum basis. 

NAMPA (2 AM) 
Canyon County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KAIN 
1961 

R A 

Subscriber to the NAB Radio Code 
Media Code 4 213 5000 0.00 
KAIN, Inc., Box 27, 111 Third St. S., Nampa, 

Idaho 83651. Phone 466-7871. 

STATION'S PROGRAMMING DESCRIPTION 
KAIN: Programmed for adults. 
MUSIC: standard popular. SPORTS: programming 
with all local broadcast live, interviews with coaches 
and athletes, daily rodeo programs, 3 sports shows 
daily. NEWS: on hour. headlines on half hour. 
Farm features, women's features, weekly report from 
city officials, local happenings covered by short wave 
mobile unit. Daily local employment report, 5 min 
religion in news M -F, daily 10 min devotional pro- 
gram. Contact Representative for further details, 
ltce'd 7/18/67 

I. PERSONNEL 
President -Howard Nafzlger. 
Station Manager -Ralph J. Paulson. 
Sales Manager -Larry Doyle Cain. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 ke. 
Operating schedule: 6:00 am -10:00 Dm. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2h, 3a, 4b, 4d, 5, 6e, 7h, 8. 
Rate Protection: 10h, 11b. 12b, 13b, 1413. 
Basic Rates: 22b. 23a, 24b, 28a, 29a. 
Contracts: 40a, 45, 96, 47a, 48. 
Comb.: Cont- Discounts: 80b, 61a, 6113. 
Cancellation: 71b. 73a. 
Cigarette advertising not accepted. 
Member: National AgRadfo Groups, Inc. 

TIME RATES 
Eff 5/1/66-Rec'd 4/18/66. 

6. SPOT ANNOUNCEMENTS 
WITHIN 30 DAYS 

1 ti 26 ti 52 ti 156 ti 260 tl 1000 ti 
I min 5.00 4.50 4.00 3.50 3.00 2.50 
30 sec 4.00 3.50 3.00 2.50 2.25 2.00 
10 sec..._ 3.00 2.75 2.50 2.00 1.75 1.50 

7. PACKAGE PLANS 
OS 

PER WK: 1 ti Sil loti 20tí 30 ti 
1 min..._ 5,00 4.50 4.00 3,50 3.00 
30 sec____ 4.00 3.50 3.00 2,50 2.25 
10 sec 3.00 2.75 2.50 2.00 1.75 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 260e 312x 

1 hr 40 35 .... ..-. 
1/2 hr... 24 22 20 18 
1/4 hr 16 14 13 12 
10 min 13 12 11 10 
5 min 10 9 8 7 

KFXD 
1922 

SO ti 
2.50 
2.00 
1.50 

Subscriber to the NAB Radio Code 
Media Code 4 213 5200 6.00 
Idaho Broadcasting Co., Box 160, Amity Rd., S., 

Nampa, Idaho 83651, Phone 208-486-8812. 
I. PERSONNEL 

General Manager -Wayne C. Corolle. 
Station Manager -Richard Kersting. 

2. REPRESENTATIVES 
Stone Representatives, Inc, 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
5.000 w.; 580 kc. Directional -night only. 
Operating schedule: 5:00 am -midnight, MST. 

4. AGENCY COMMISSION 
15% time only, 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2h, 3e. 4a, 4d, 5, 8e. 
Rate Protection: 15h. 
Basic Rates: 20h. 21h, 24a, 29e. 
Contracts: 90e, 42b, 44a, 49. 
Comb.: Cont. Discounts: 60e. 61a, 6213. 
Cancellation: 70a. 70c, 71a, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective June 1. 1963. (Card No. 

Card received May 8, 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 
1 ti 6.00 4.80 
26 ti,-._ ............ .._-....... _....... _______ 5.70 4.55 
52 ti 
104 ti 
158 ti 
260 ti 
312 ti 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WK: 1 min 30 sec 1 min 30 sec 
10 ti 4.50 3.60 30 tí---_ 3.75 3.00 
15 ti 4.25 3.30 50 or more ti 3.50 2.80 
20 ti 4.00 3.20 
Saturation Packages do not combine to earn frequency 
discounts; multi -products do not combine unless pur- 
chased on one contract through one agency. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/41ír 10 min 5 min 

1 x 45 27 18 14 10 
DISCOUNTS 

26x- 2% 104x-10% 280x-18% 
52x- 5% 1562-15% 3122-20% 

25.) 

-_... 5.10 4.05 
_.... 4.80 3.80 

4.50 3.65 
4.20 3.50 

OROFINO 

10 see 
3.00 
2.85 
2.70 
2.55 
2.40 
2,25 
2.10 

(D) 

Clearwater County -Map Location E-2 
See SRDS consumer market map and data at begin- 
ning of the State. 

KLER 
1958 

Media Code 4 213 5400 2.00 
Clearwater Broadcasting Co., Box 32, Orofno, Idaho 

83544. Phone 208-472-5011. 
I. PERSONNEL 

Co -owners -John H. Matlock & Eugene A. Hamblin. 
Operations Manager -Mike Ripley, 

2. REPRESENTATIVES 
New York, Chicago -Gull -Perna, Inc, 
Portland-Seattle-Feltis/Dove/Croghan, Inc. 
San Francisco, Los Angeles --Radio Time Sales. 

3. FACILITIES 
1.000 w. days; 950 kc. Non -directional. 
Operating schedule: 6:00 a,m. to local sunset week- 
days: 7:00 a,m. to local sunset Sunday. PST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3h, 4a, 4d, 5, 611. 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 
Basle Rates: 22a, 22b, 23a, 24h, 25a. 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a, 61b. 
Cancellation: 71a, 73a. 
Affiliated with ABC Network Program Service Plan. 
Sold in combination with KOZE, Lewiston, Idaho 
and KORT, Orangeville. Idaho, 5% discount allowed 
on 2nd and/or 3rd station buy. 

TIME RATES 
Ell 4/1/66-Rec'd 4/14/66. 

6. SPOT ANNOUNCEMENTS 
PER WK: OPER YR: 1 min 30 see 
5 t1.--_...-...-.50 z.-_--_ _ 3.00 2.60 

30 ti 300 x -_ ._.._ 2.75 2.25 
50 ti ....... _-..500 x---_.......... ___--....... _______ 2.85 2.15 
75 ti 750 z..._.-_.-_..- .............._.._._.._ 2.50 2.00 (') ROS 

(t) Guaranteed position. 
8. PROGRAM TIME RATES 

5 min. 4 15 min .............. 12 

PAYETTE 
Payette County -Map Location D-4 

See SRDS consumer market map and data at beginning 
of the State. 

KYET 
1965 

Subseriber to the NAB Radio Code 
Media Code 4 213 5500 9.00 
Payette Radio, Inc.. Box 57, 35 S. 8th St., Payette, 

Idaho 83661. 208-842-3351. 
16 14 STATION'S PROGRAMMING DESCRIPTION 
11 10 KYET. MUSIC: modern country. SPORTS: coy - 
9 8 erage of local area high school football, basketball 
6 5 and baseball, interviews with coaches and athletes, 

two 15 min sports programs daily. NEWS: local news 
department, AP wire. Emphasis on local and regional 
news 7 am, 11:95 am, 8 pm. 5 min news at :55, 
headlines at :25. Local farm news, market reports. 
Women's features with woman's 15 min show daily 
10:30 am M -S. Contact Representative for further 
details. Ree'd 5/23/68. 

I. PERSONNEL 
General Manager -Clinton H. Bellows. 
Program Director -George Duncan. 

2. REPRESENTATIVES 
Feltis/Dove/Croghan, Inc. 

3. FACILITIES 
250 w.; 1450 ke, Non -directional. 
Operating schedule: 6 am -11 pm. MST. 

4. AGENCY COMMISSION 
15% time only. Payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2b, 3a, 9a. 4d, 5, 6a. 7a. 
Rate Protection: 10c, 11c, 12b, 13e, 14e, 15b. 
BasicRates: 20h, 21a, 22e. 25e, 26, 28b, 28e, 29a. 
Contracts: 40e. 42a, 42e. 45, 46, 47a, 48, 51a. 
Comb.; Cont, Discounts: 60g, 801, 81e, 62b, 62d. 
Cancellation: 70b, 70d, 71a, 73b. 
Rates and discounts based on number of broadcasts 
per month, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Recd 12/1/67. 
6. SPOT ANNOUNCEMENTS 

ROS 
lx 15x 301 60e 90x 120x 

1 min,.._ 3.10 3,25 3.00 2.75 2.50 2.25 
30 see_.._....... 7..15 2.50 2.25 2.00 1.75 1.50 

SPECIFIED TIMES 
1 min 3.75 3.50 3.25 3.00 2.75 2.50 
30 sec 3.00 2.75 2.50 2.25 2.00 1.75 
10 sec ID: 50% of earned 30 -see. 

B. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 z 24.00 16.50 10.50 7.00 
13 z 21,00 14.50 6.75 5.00 
26 z 18.00 12,00 6.00 4.00 

DISCOUNTS 
6 me -10% 12 mo-20% 

POCATELLO 13AM) 
Bannock County -Map Location G-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KSEI 
1926 

NBC --Idaho Big Buy Group 

N,\n R A B 
Subscriber to the NAB Radio Code 

Media Code 4 213 5600 7.00 
Pioneer Broadcasters Corp , Box 31, Pocatello, Idaho 

83201. Phone 208-233-2121. 
I. PERSONNEL 

Free. & Omit Mgr. -Henry H. Fletcher. 
2. REPRESENTATIVES 

Savalli/Gates, Inc. 
Detroit -Pearce Sales. 
Denver -John L. MtQuire & Co. 
Northwest -Art Moore & Assoc., Inc. 

3. FACILITIES 
5.000 w.; 930 ka. Directional -night only. 
Operating schedule: 6:00 am -midnight. MST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 20. 2b, 30, 3h, 3c, 3d, 4a, 9d, 5, 6e, 711. 

8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 15b, 16. 
Basic Rates: 20h, 21a, 21h, 21d, 22a, 2213. 23a, 24a, 

29b, 24c, 25a, 26, 27, 28a, 28c, 29a, 32b, 33a, 
Contracts: 40a, 41, 42b, 42d, 49a, 45, 48, 47a, 48, 99, 

50, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60f, 601, 61a, 01h, 62d, 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services; 80, 81, 82. 
Affiliated with NBC Radio Network. 
Member: Idaho Big Buy. 

TIME RATES 
Rates effective October 1, 1963. (Card No. 22-A.) 

Card received September 19, 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 10 sec 
1 ti __--__ _ 7.50 6.00 4.50 
28 ti _---_-___- --_- 7.15 5.70 4.30 
52 ti ......-_._.._. 6.75 5.40 4.05 

. 6.40 5.10 3.85 
156 ti _ 6.00 4.80 3.60 
260 ti ._...._--.... 5.65 4.50 3.40 
312 ti._ __ 5.25 4.20 3.15 
824 ti _ 4.90 3.90 2.95 
1000 ti - 4.50 3.00 2.10 

(This listing continued en next page) 
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Pocatello --K S E 1 -Continued 
7. PACKAGE PLANS 

ROe SATURATION -1 min- -30 see- -10 aee- 
PER WK: ea tot ea tot ea tot 
10 ti 6.30 63.00 5.00 50.00 3.15 31.50 
15 ti 5.95 89.25 4.75 71.25 3.00 45.00 
20 ti 5.60 112.00 4.45 89.00 2.80 56.00 
25 ti _.... 5.25 131.25 4.15 103.75 2.65 66.25 
30 U..._._..._... 4.90 147.00 3.90 117.00 2.45 73.50 
50 ti 4.55 227.50 3.60 180.00 2.30 115.00 

8. PROGRAM TIME RATES 
I hr I/2hr I/4hr 10 min 5min 

1 z...._ 60 36 24 18 12 
DISCOUNTS 

26x- 5% 104x-15% 260-25% 
52x-10% 156x-20% 312e-30% 

KSNN 
I956 

Media Code 4 213 5800 3.00 

Pocatello Broadcasting Co., Inc.. 538 S. Main, 
Pocatello, Idaho 83201. Phone 208-232-6565. 
STATION'S PROGRAMMING DESCRIPTION 

KSNN: Programmed for young adults. 
MUSIC: current hits and hits of past 15 years, 
comedy. NEWS: 5 min at :55, headlines at :25, 15 
min noon -12:15 pm. College news M -S, local and area 
high school news on Sat. Emphasis on interviews, 
beeper phone. 2 radio equipped mobile units. 10 min 
farm report 6:25-6:30 am. Market reports at noon. 
5 min community bulletin 3 times daily. SPORTS: 
20 after each hour, remote coverage of major events. 
US weather teletype 15 before and 10 after each 
hour. Three 5 min road conditions, farm warnings 
more frequently as needed. Contests, promotions, 
public service, personality DJ's, remote broadcasts. 
Sun Mexican program. Weekly hunting and fishing 
report. Woman's program weekly. Contact Repre- 
sentative for further details. Recd 1/30/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Daniel C. Libeg. 
Asst & Sales Mgr. -Frank Sachse. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Denver, Salt Lake -Bob Hix Co.. Inc. 
Seattle-Portland-Feltis/Dove/Croghan, Inc. 

3. FACILITIES 
1.000 w.g8days; 1290 kc. Non -directional. 

4. AGENCY COMuMISSIOÑ-local 
sunset. MST. 

15% on net time no malt discount. 
5. GENERAL ADVERTISING Sea coded regulations 

NAB Radio Code Advertising Standards apply. 
General: lb, 3b, 4a, 5, 6a, 8. 
Rate Protection: 15h. 
Basic Rates: 20b, 24h, 24e, 25a. 
Contracts: 40a. 44a, 45, 46, 51b. 
Comb.: Cont. Discounts: 6013. 61c. 
Cancellation: 70e. 71a, 73a, 73b. 
Prod. Services: 80, 82. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective March 1, 1966. 

Rates received January 31. 1966. 
7. PACKAGE PLANS 

1 min 30 see 
6 per wk or 52 ti. ea .-.._._... 6.75 5.40 
12 per wk or 104 ti, ea._.._...._.._........_....... 6.40 5.10 
18 per wk or 156 ti, ea. _.._... 6.05 4.85 
24 per wk or 260 ti, ea _.._... 5.70 4.55 
30 per wk or 312 ti. ea _..._..._.._... 5.40 4.50 

8. PROGRAM TIME RATES 
5 min 

6 per wk or 52 ti, ea ..... _________ ...... ____ ...... _. 13.50 
12 per wk or 104 ti, ea....._ 12.80 
18 per wk or 156 ti, ea..........._.._...._.._.._..._....... 12.10 
24 per wk or 260 U. ea__._.._...._..__._..._.._.._... 11.40 
30 per wk or 312 ti, ea....._.._._........_.._.._..._ 10.80 
1/4 hour Is twice the 5 minute rate. 
1/2 hour is 3 times the 5 minute rate. 

KWIK 
1946 

R A B 

Media Code 4 213 6000 9.00 
KWIK Broadcasting Co., Inc., 936 Yellowstone Ave.. 

Pocatello, Idaho 83201. Phone 208-233-1133. 
Send all correspondence to Box 2005, Alameda Br.. 

Pocatello. Idaho. 83201. 

STATION'S PROGRAMMING DESCRIPTION 
KWIK: Country and western 6 am -7 pm. Accent 
on personality 6 am -12M with network news. Phone 
in contests and many audience participation conteste. 
Rock annd roll 7 pm -12M interspersed with network 
5 min news and many contests. High school and 
college football and basketball. Same format Sat 
and Sun with local stock car, drag and horse racing 
reports interspersed. Contact Representative for fur- 
ther details. Reed 8/14/67. 

I. PERSONNEL 
Pres. & Gent Mgr. -Robert E. Davis 
Station Manager -Jeff Hull. 
Operations Manager -John Toth. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
250 w.; 1240 kc. 
Operating schedule: 6:00 am -midnight weekdays; 7:00 
am -midnight Sun. MST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h. 3d. 4a, 5. 6a. 7b, 8. 
Rate Protection: 10d, ltd, 12d. 13d. 14d, 15a. 15b. 
Basic Rates: 20h, 21a, 21d, 22a, 23a. 25a, 26, 28e. 

29a. 
Contracts: 40a, 44a, 44b. 45. 
Comb.: Cont. Discounts: 61a. 
Cancellation: 70a. 70e, 71a, 72, 73a. 
Prod. Services: 81. 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective May 1. 1955. 

Rates received April 27. 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time.._ 40.00 24.00 16.00 8.00 
26 times.. 39.20 23.52 15.68 7.84 
52 times.. 38.40 23.04 15.34 7.48 

104 times.. 37.60 22.56 15.04 7.52 
156 times.. 34.80 22.08 14.72 7.36 
260 times.. 35.20 21.12 14.08 7.04 
312 times.. 33.60 20.16 13.44 6.72 
624 times.. 32.00 19.20 12.80 8.40 

(1 1 minute. 100 words or lass. 

PRESTON 

(t 
5.20 
5.10 
4.99 
4.89 
4.19 
4.58 
4.37 
4.16 

Franklin County -Map Location G-9 
See SRDS consumer market map and data at begin- 
ning of the State. 

KPST 
1948 

Media Code 4 213 6200 5.00 
Voice of the Rockies, Inc., Box 235, Preston, Idaho 

83263. Phone 208-852-1345. 
I. PERSONNEL 

President -Bolen Dunn. 
Gen'l & Sales Mgr. -D. A. Nash, Jr. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Seattle, Portland-Feltls/Dove/Croghan, Inc. 
Denver, Salt Lake -Bob Rix Co., Inc. 

3. FACILITIES 
250 w.; 1340 kc. Non -directional. 
Operating schedule: 6:00 am -7:00 pm. MST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2b, 3a. 9a, 4d, 5. 6a, 7h, 8. 
Rate Protection: 10a, lia, 12a, 13a. 14a, 15a, 15h. 
Basic Rates: 20h, 21e. 23h, 25c, 26, 28b. 
Contracts: 40a, 44a, 48. 
Comb.: Cont. Discounts: 60g, 61h. 
Cancellation: 73h. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network, 
Member: Western States Radio Empire. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 4/1/68-Rec'd 3/13/68. 
6. SPOT ANNOUNCEMENTS 

(10 pm -sign -off -ROS) 
Ix 52x 156x 260+ 

100 wds ......... _ ..........._.._.._... 3.00 2.40 2.10 1.80 
50 wds 2.40 2.00 1.70 1.50 

8. PROGRAM TIME RATES 
6 AM -NOON, ROS: Ix 52x 156x 260+ 
1 hr 30.00 24.00 21.00 18.00 
1/2 hr 18.00 14.40 12.60 10.80 
1-6 PM, ROS: 
1/4 hr 12.00 9.60 8.40 
5 min 6.00 4.80 4.20 

REXBURG 

RUPERT 
Mlnidoka County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KAYT 
1955 

Subscriber to the NAB Radio Cede 
Media Code 4 213 6800 8.00 
Inland Broadcast Co.. Rupert. Idaho 83350. Phone 

208-436-4757. 

STATION'S PROGRAMMING DESCRIPTION 
KAYT: Programmed for general interest. 
Staff announcers handle all segments. NEWS: 5 
min every hour on hour. 5:30-6:30 am western 
music. 6:30-7:30 am local and state news, farm 
and weather news and general information. 7:30 
am -noon middle-of-the-road music, community and 
weather news every hour on half hour. Noon -12:30 
pm western music. 12:30-1 pm local and farm news. 
1-6 pm middle-of-the-road music. 6:05-6:15 pm, 
sports news. 6:15 -sign -off middle-of-the-road music. 
Final program of day is religious. Contact Repre- 
sentative for further details. Recd 7/18/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Herrin V. Ling. 
Assistant Manager -George MacDonald. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Portland. Seattle -Art Moore & Aimee., Inc. 
Denver -Bob Hix & Co.. Inc. 

3. FACILITIES 
1.006 w. days; 970 kc. Non -directional. 
Operating schedule: 5:30 a.m. to local sunset week- 
days; 8:00 a.m. to 5:00 p.m. Sunday. MST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 1a, 2b, 3a, 3b, 3d, 4a, 4d, 5, 6a, 70, 8. 
Rate Protection: 10a, ils, 14a, 15h. 
Basic Rates: 2013, 21a, 21h, 21c, 22a, 22h, 23a, 25h, 

26. 28e. 
Contracts: 40a, 41, 42d, 94h, 45, 46, 97e, 48, 49, 50. 

51a, 51b. 
Comb.; Cont. Discounts: 6013, 60f, 00h, 62d. 
Cancellation: 71a. 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

7.20 Itates effective January 1, 1965. (Card No. 5.) 
3.60 Rates received April 19. 1965. 

Madison County -Map Location G-5 
See SRDS consumer market map and data at begin- 
ning of the State. 

KRXK 
1951 

NATI 

Media Code 4 219 6400 1.00 
Don T. Ellis, 45 College Ave., Rexburg, Idaho 83490. 

Phone 208-358-5488. 
STATION'S PROGRAMMING DESCRIPTION 

KRXK: Programmed with emphasis on information, 
with entertainment programs as bridges between in- 
formation features. 32 daily 5 min segments of 
straight news, weather, markets and features. 
SPORTS: play-by-play high school and college foot- 
ball and basketball games. 3 college staffed, 8 
county extension agent, and 5 religious leader pro- 
grams broadcast weekly. MUSIC: 85% middle-of-the- 
road with 8% early morning country and western and 
7% evening rock and roll. Contact Representative for 
further details. Recd 7/1/68. 

I. PERSONNEL 
Pres. & Gen'] Mgr. -Don Ellis. 
Sales Manager -Weston Lawrence. 
Program Director -John Baeberle. 

2. REPRESENTATIVES 
West Coast -Broadcast Time Sales. 
Seattle. Portland-Feltls/Dove/Cannon, Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1230 ke. 

Non -directional. 
Operating schedule: 5:30 am -10:00 pm. MST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la. 3a, 3d, 4a, 4d, 5, 6h. 7h, 8. 
Rate Protection: 10e. 11e. 12e. 13e, 14e. 
Basic Rates: 20h. 21a. 21h, 21d, 22h, 230. 23h, 24e. 

25a. 27, 28h. 28e, 32a. 
Contracts: 40e. 41, 42b, 92d, 49a, 45, 46, 47a, 48, 

49. 51a. 
Comb.: Cont. Discounts: 60h. 60d, 60e, 60h. 81e, 62d. 
Cancellation: 71a. 72, 73a, 73b. 
Prod. Services: 32. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/15/67 -Reed 5/1/68. 
6. SPOT ANNOUNCEMENTS 

1 per month 2.00 1.000 per year (by 
50 per month 1.50 signed contract).... 1.25 

100 per month 1.25 10 per day 1.25 
200 or more 

per month 1.00 
8. PROGRAM TIME RATES 

5 min 3.50 

6. SPOT ANNOUNCEMENTS -1 min - 
PER MO: ea tot 
1 ti 2.50 .._... 
15 tl..........._.._.._......_.._.._ 2.25 33.75 
30 tl..._.._.._......_......_.._.._ 1.95 58.50 
60 tl..._......_......_.._.._.._ 1.75 105.00 
90 tl..._ 1.60 144.00 
120 ti..._.._.._.._.._.._......_ 1.45 174.00 

ST. ANTHONY 

--- 30sec- 
ea tot 

2.00 
1.75 26.25 
1.50 45.00 
1.45 84.00 
1.35 117.00 
1.25 150.00 

Fremont County -Map Location G-4 
See SRDS consumer market map and data at beginning 
of the State. 

K1GO 
1966 

Media Code 4 219 6800 2.00 
Theodore W. Austin, Box 609, 49 S. Bridge St.. 

St. Anthony, Idaho 83445. Phone 802-624-3246. 

1. PERSONNEL 
Pres. & Gen'l Mgr. -T. W. Austin. 
Station Massager -Margaret T. Austin. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. Non -directional. 
Operating schedule: 6 am -10:35 pm daily. MST. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2h, 3a, 9a, 5, 6a, 7a, 8. 
Rate Protection: 10g, 11g, 12h. 13h, 14a, 15h. 
Basic Rates: 20h, 21d, 22h, 23a. 2413. 28c. 
Contracts: 90a. 41, 49a, 46, 47a, 50. 
Comb.; Cont. Discounts: 60h. 
Cancellation: 710. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff Reé d 12/22/66. 
7. PACKAGE PLANS 

1 MINUTE 
I ti 50t1 IOO ti 150+ 

Per mo, ea. 1.75 1.30 1.10 1.00 

10 SECOND TIME SIGNALS 
On the hour and half-hour: 
100 ti, per mo, ea .30 200+, per mo, ea..._....20 
Never less than 100 per month sold. 

8. PROGRAM TIME RATES 
EA: Ix 13x 26x 52x 
5 min 2.50 
10 min 4.50 4.00 3.50 3.00 
1/9 hr 7.00 6.00 5.50 4.50 
25 min 11.00 10.00 9.00 7.00 
1/2 hr 12.00 11.00 10.00 8.00 
1 hr 22.00 20.50 18.00 16.00 

IDAHO 

SALMON 
Lemhi County -Map Location E-4 

Seo SRDS consumer market map and data at begin. 
ning of the State. 

KSRA 
1959 

Subeerlber to the NAB Radio Code 
Media Code 4 213 7000 8.00 
Salmon Hiver Radio & Television Co.. Box 950. North 

Broadway, Salmon, Idaho 83467. Phone 208-756- 
2218. 

I. PERSONNEL 
Owner & Gen'l Mgr. -David Ainsworth. 

2. REPRESENTATIVES 
Seattle. Portland-Feltls/Dove/Croghan, Inc. 

3. FACILITIES 
1,000 w.; 960 ke. Non -directional. 
Operating schedule: Sunrise to local sunset. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3e, 3c, 3d, 4a, 4d. 5, 6a. 7b, 8. 
Rate Protection: 10e, 11a, 14a, 15b. 
Basic Rates: 20e, 21a, 21d, 23a, 25e, 28h, 28c. 
Contracts: 400. 45, 46. 
Comb.; Cont. Discounts: 60h, 601 62e. 
Cancellation: 72, 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 1/1/68-Rec'd 2/1/68. 
6. SPOT ANNOUNCEMENTS 

PER MO, EA: I ti 50 ti 100+ 
1 min 1.85 1.50 1.20 
Rates based on volume per calendar month. Billing 
is for month, unless otherwise requested. 

10. SPECIAL FEATURES 
NEWS AND FEATURES 

News, 5 minutes every hour on the hour during morn- 
ing and at 5 pm. 
Morning Special -20 minutes, 7:25-7:45 am. 
Noon Special -35 minutes, 12:15-12:50 pm. 
Afternoon final (except sign -off winter months) -20 
minutes, 5:40-6 pm. 
Special Features -5 minutes at :30. 
5 min 2.75 
No frequency discount on 5 -minute rate. Spots used 
in combination with news and/or features earn rate 
for total number of broadcasts in billing period. 

SANDPOINT 
Bonner County -Map Location D-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KSPT 
1949 

Media Code 4 213 7200 4.00 
Bauer Broadcasting Co., Box 431, Route 1, Sand- 

point, Idaho 83864. Congress 3-2179. 
I. PERSONNEL 

General Manager -Norman E. Bauer. 
2. REPRESENTATIVES 

National -J. A. Lucas & Company/JALCO. 
Seattle & Portland -Art Moore & Assoc, Ins, 

3. FACILITIES 
250 w.: 1400 ke. 
Operating schedule: 6:00 a.m. to 10:05 p.m. week- 
days: 8:00 a.m. to 8:05 p.m. Sunday. PST. 

4. AGENCY COMMISSION 
15%. Bills rendered 1st: payable 20th of month. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, la, 3a, 3b, 4a, 5, 6a. 
Rate Protection: 10h, 11h, 12h, 13h, 14h. 
Basic Rates: 20a. 22a. 23a, 24a, 28a, 29a. 
Contracta: 40a, 425, 45, 46. 470. 
Comb.: Cont. Discounts: bob, 61a, 61b, 61e, 62h, 62e. 
Cancellation: 70a, 70e. 71a, 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective January 1. 1959. 

Rates received December 29. 1958. 
6. SPOTANNOUNCEMENTS/PROGRAM RATES 

1/4 hr. 5 min. 1 min. 30 see. 10 see. 
1 time.._.... 15.00 9.00 4.00 3.00 2.00 

13 times 14.25 8.55 3.80 2.85 1.90 
26 times 13.50 8.10 3.60 2.70 1.80 
52 times 12.75 7.65 8.40 2.65 1.111 

104 times 12.00 7.20 3.20 2.40 1.00 
156 times 11.25 6.75 9.00 1.25 1.50 
312 times 10.50 6.30 2.80 2.10 1.40 
624 times 9.75 5.85 2.60 1.95 1.30 

1.248 times 8.25 4.90 2.20 1.65 1.10 
10. SPECIAL FEATURES 

News -regular rates plus 10%. 

SODA SPRINGS 
Caribou County -Map Location G-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBRV 
1957 

Media Code 4 213 7400 0.00 
KBRV Radio, Inc.. 98 Went Second South, Soda 

Springs, Idaho 83276. Phone 208-547-3307. 
Send all commercial copy to: KBRV, Soda Syringe, 

Idaho. 
I. PERSONNEL 

Gen'l & Sta. Mgr. -J. C. Wallenttne. 
2. REPRESENTATIVES 

Edward l'etry & Co., Inc. 
3. FACILITIES 

5,000 w.: 790 kc. Non -directional. 
500 vv. pre -sunrise. 

Operating schedule: 6 am -local sunset. MST. 
(This listing continued on next page) 
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IDAHO 
Soda Springs -K B R V -Continued 
4. AGENCY COMMISSION 

15/0 time and talent: 10 days. 
5. GENERAL ADVERTISING See ended regulations 

NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 3c, 3d, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 218, 21b, 21d, 22a, 23a, 24b, 25a, 

26. 28b, 28c, 29a. 30. 
Contracts: 90a, 99a, 49b, 98, 99, 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60a, 60c, 60i, 61e, 62d. 
Cancellation: 72, 73b. 
Prod. Serviccs: 80, 81. 82. 
Affiliated with American Contemporary Network. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 
Affiliated with MRS Radio Network. 
Member: Intermountain Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 26 Eff 1/1/67-Rec'd 8/21/67. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE -100 WORDS OR LESS 
1 r 3.90 156 z 3.59 
26 z 3.82 260 z 3.43 
52 z 3.74 312 z......._.._.._..___..... 3.28 
104 z 3.67 624 z 3.12 

7. PACKAGE PLANS 
A -Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B -All other times. 

CLASS A 
PER WK. EA: 12 ti 18 ti 24 ti 30 ti 36 ti 
1 min 2.93 2.73 2.54 2.34 2.15 
30 sec 2.34 2.20 2.02 1.88 1.72 
10 sec 1.47 1.37 1.27 1.17 1.08 

CLASS B 
1 min 2.34 2.15 1.95 1.76 1.56 
30 sec 1.88 1.72 1.56 1.40 1.24 
10 sec 1.17 1.08 .98 .88 .78 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 z 30.00 18.00 12.00 9.00 8.00 
26 z 29.40 17.64 11.76 8.82 5.88 
52 z..._ 28.80 17.28 11.52 8.64 5.76 
104 x 28.20 16.92 11.28 8.46 5.84 
156 x...._._ 27.60 16.56 11.04 8.28 5.52 
260 x 26.40 15.84 10.56 7.92 5.28 
312 z 25.20 15.12 10.08 7.56 5.04 
624 z 24.00 14.40 9.60 7.20 4.80 

TWIN FALLS (3AM) 
Twin Fails County -Map Location E-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KEEP 
1946 

Subaeriber to the NAB Radio Code 
Media Code 4 213 7600 5.00 
KEEP Radio, Box 346, Blue Lakes Blvd., Twin 

Falls. Idaho. 83301. Phone 208-733-7512. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Holland L. Houfburg. 
2. REPRESENTATIVES 

Adam Young -Western States Radio Empire Division. 
Denver, Salt Lake -Bob Mix Co., Inc. 
Seattle & PorUend-FelUa/Dore/Croghan, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ke. 

Non -directional. 
Operating schedule: 5:00-1:00 am. MST. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

8. GENERAL ADVERTISING See ended regulations 
General: la. 2b, 3a, 9a. 5, 6a, 7b. 
Bate Protection: 10b, llb, 12b, 13b, 146, 15b. 15e. 
Basic Rates: 20a, 21a, 21d, 23a, 29b, 24e. 25a, 29b. 
Contracts: 91, 99a, 99b, 45, 96, 47a, 48, 99, 51a. 

Comb.; Cont. Discounts: Cob, 60d, 60e, 60f, 60h, 601, 
62d. 

Cancellation: 71e. 72, 73a, 73b. 
l'rod. Services: 80, 82. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective March 1. 1968. 

Rates received January 31. 1966. 
7. PACKAGE PLANS 

1 min 30 sec 
6 per wk or 52 ti, ea._.._.._...._...._. _. _. _. 4.25 3.60 
12 per wk or 104 ti, ea 4.25 3.40 
18 per wk or 156 ti, ea....._...._.._.._...._ 9.05 3.24 
24 per wk or 260 ti, ea_ ..._...._.._...._.._.._ 3.80 3.04 
30 per wk or 312 ti. ea 3.60 2.88 

8. PROGRAM TIME RATES 
5 min 

6 per wk or 52 ti, ea 9.00 
12 per wk or 104 ti, ea .......... _.._...._.._..__.._ 8.50 
18 per wk or 156 ti. ea 8.10 
24 per wk or 260 U. ea 7.60 
1/4 hour is twice the 5 minute rate. 
1/2 hour is 3 times the 5 minute rate. 

KLIX 
1946 

Subaeriber to the NAB Radio Code 
Media Code 4 213 7800 1.00 
Sawtooth Radio Corp., Box 1259 Elizabeth Blvd., 

Twin Falls, Idaho 83301. Phone 208-733-3384. 
I. PERSONNEL 

Gen'l Mgr., Sec'y, Tress. -(Rosy) C. N. Layne. 
Sales Manager -R. M. Gillespie. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc 

3. FACILITIES 
5,000 w. days; 1,000 w. nights; 1310 he. 

Directional -night only. 
Operating schedule: 5 am -midnight. MST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See Coded regulations 
General: 2a, 3e, 3b, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 22a, 24a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 92b, 45, 97e, 48. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 61b, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Mall order business not accepted. 
Affiliated with American Information Network. 

Member: Intermountain Network. 
TIME RATES 

Eff 7/1/60 -Reed 6/20/66. 
7. PACKAGE PLANS 

A -Mon thru Fri 6:30-9:30 am & 4-7 pm. 
B -All other times. 
I MIN: 6 t 12 ti 18 ti 24 ti 3001 38 ti 

A ..._.._ 5.15 4.85 4.55 4.20 3.90 3.55 
B 4.25 3.90 3.55 3.25 2.90 2.60 

20/30 SEC: 
A 4.25 3.90 3.65 3.40 3.10 2.85 

3.10 2.85 2.60 2.35 2.10 
10 SEC: 

A 2.75 2.45 2.25 2.10 1.95 1.80 
B ..... 2.15 1.95 1.80 1.65 1.45 1.30 

8. PROGRAM TIME RATES 
1 hr 50. 
1/2 hr: 60% of hour. 5 min: 20% of hour 
1/4 hr: 40% of hour. 1 min: 13% of hour 

DISCOUNTS 
13x-4% 104x-12% 260x-20% 
52e-8% 156s-16% 

KTF I 
1928 

R A B 
Media Code 4 213 8000 7.00 
KTFI Broadcasters, Inc.. Box 65, 241 Main Ave. 

West, Twin Falls, Idaho 83301, Phone 208-733- 
3381. 

I. PERSONNEL 
President -Dale G. Moore. 
Vice-Pres. & Gen'l Mgr. -Lynn H. Koch. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Seattle & Portland -Art Moore & Assoc., Inc. 
Michigan-Pearse Sales. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1270 ke. 

Non -directional. 
Operating schedule: 5:30 am -midnight, weekly. MST. 

4. AGENCY COMMISSION 
15/u net timo only; 1st month following. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3e, 3d, 9a, 9d, 5, 6a, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 16. 
Basic Rates: 20a, 21a, 21b, 21c, 21d, 22a, 22b, 23a, 

23b, 24a, 24b, 24c, 25a, 26, 27, 28b, 28c, 29a, 30. 
Contracts: 90a, 41, 42b, 42d, 44a, 44b, 45, 46, 47e, 

48. 50, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 60g, 61c, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC. 
Member: Idaho Big Buy, National Agltadio Groups, 
Inc. 

I min 30 see 
1 r 6.00 4.75 
26 z 5.75 4.50 
52 r 5.50 4.25 
104 z 5.25 4.00 

CLASS B 
(7:00 pm -5:58 am) 

Class A rates less 20%. 
7. PACKAGE PLANS 

SATURATION PACKAGES 
Per week: 1 min. 30 sea 20 see. 10 see. 

10 times 4.80 3.90 3.25 2.50 
15 times 4.50 3.60 3.05 2.80 
20 times 4.20 3.35 2.90 2.20 
25 times 3.90 3.10 2.70 2.00 
30 Wm._ 3.60 2.90 1.50 1.85 
40 rims........._.__.. 3.45 2.80 2.40 1.80 
50 times._ 3.35 2.75 2.35 1.75 

Additional Saturation Discount' 
26 weeks .... 5% 52 wake_....._.__....... 10% 

8. PROGRAM TIME RATES 
CLASS A 

(5:58 am -7:00 pm) 
I hr I/2 hr I/4 hr 10 min 5 min 

1 x..._ 60 36 24 18 12 
DISCOUNTS 

26x- 5% 104x-15% 260x-25% 
52x-10% 156x-20% 312x-30% 

CLASS B 
(7:00 pm -5:58 am) 

Class A rate less 20%. 

TIME RATES 
Rates effective November 1, 1960. 
Rates received September 6, 1960. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

(5:58 am -7:00 pm) 
Fixed position. 

I min 30 see 
7.00 5.50 156 x 
6.90 5.40 260 z 
6.75 5.35 312 r. 
6.50 5.15 824 r..._ 

WALLACE 
Shoshone County -Map Location E-2 

See SRDS consumer market map and data at begin. 
ntng of the State. 

KWAL 
1939 

Media Code 4 213 8200 3.00 
Metals Broadcasting Co., Box U, Osborn, Idaho 

83849. Phone 208-752-6101. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -R. Lee Black. 
Vice -Ires. & Prog. Dir. -Wesley Roberts. 

2. REPRESENTATIVES 
Hal Holman Company. 
Portland á Seattle -Art Moore & Assoc.. Inc. 

3. FACILITIES 
1.000 w.; 620 ke. Directional -night only. 
Operating schedule: 5:30 am -midnight. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 29a. 
Comb.; Cont. Discounts: 60). 
Contract extensions within contract year combinable to 
earn appropriate lower rate. 

TIME RATES 
Eff 6/1/66 -Reed 4/18/66. 

6. SPOT ANNOUNCEMENTS () PER WK: (1) PER YR: -I min 30 me 
.... 1 z._ ................_...._. 5.00 3.80 
5 ti 50 z..._.... _ ... ..._.._.._.._... 4.80 3.65 
l0 ti 
15 ti 
20 ti 200 x _._... 9.30 3.27 
25 ti 3.04 
30 ti 300 x....._......_..._......._... 3.70 2.81 
90 ti 400 s 3.55 2.70 
50 ti 500 z._.._.... .._.._.._ 3.40 2.58 

1000 x special end rate 3.00 2.28 () ROS. 
(t) Guaranteed position. 

Special night time rate 6 pm -midnight - 2.50 1.90 
8. PROGRAM TIME RATES 

I hr I/2 hr 1/4 hr 5 mio 
1 x 40 28 17 10 

DISCOUNTS 
102- 5% 50x-20% 1502-30% 500x-40% 
251-15% 100x-25% 250x-35% 1000x-45% 
Night time 6 pm -midnight -50% of base rate, no dis- 
counts. 

WEISER 
Washington County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KWEI 
1947 

Subseriber to the NAB Radio Code 
Media Code 4 213 8400 9.00 
Oxbow Broadcast Co., Box 791, Weiser, Idaho 83672. 

Phone 208-549-0886. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Edwin C. Miller. 
Station Manager -Robert. R. Cooper. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Seattle and Portland -Art Moore & Assoc., Inc. 

3. FACILITIES 
1,000 w. days; 1260 kc. Non -directional. 
Operating schedule: 6 am -local sunset. MST. 

4. AGENCY COMMISSION 
15/0 Urne only. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 4a, 4d, 5, 8, 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 
Basic Rates: 20h, 22a, 25b. 29a. 
Contracta: 40a, 41, 46, 47a. 
Comb.: Cont. Discounts: 60e, 80f, 61b, 62a, 62d. 
Cancellation: 72. 73b. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 13 Eff 12/1/68 -Reed 1/9/87. 
6. SPOT ANNOUNCEMENTS 

PER MO: I min 
1 (°M)NiPfE 

1 min 
90 U....____... 1.80 

30 ...... 2.10 1.60 120 t1_.___... 1.65 
60 ti 1.95 1.50 () 30 seconds or less. 

7. PACKAGE PLANS 
MONTHLY 

PER MO: 
(6 days 

Der 1/2 hrk1/4 hr IO min 5 min 
52 wk..._.._ ..... 213.50 156.00 105.00 71.80 

1a) .40 
1.35 
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ILLINOIS 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 1,317,700 Danville ... 6,300 
METRO AREAS Davenport- 

Bloomington- Rock Island - 
Normal 1,300 Moline .._.... 7,500 

Champaign- Decatur _____ 7,400 
Urbana 8,500 Peoria ......_.... 13,000 

Chicago 1,119,500 Quincy 1,700 
Chicago, III.- Rockford 10,900 

Northwestern, Springfield 6,900 
Ind. (Consoli- Total Metros 1,183,000 
dated) 1,229,900 
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ILLINOIS 

Alton -Madison 
Arlington Heights -Cook 
Aurora -Kane 
Belleville -Saint Clair 
Bel Iwood-Cook 
Berwyn -Cook 
Bloomington -McLean 
Blue Island -Cook 
Brookfield -Cook 

CITIES 
Cahokia-St. Clair 
Calumet City -Cook 
Carpentersville-Kane 
Champaign -Champaign 
Chicago -Cook 
Chicago Heights -Cook 
Cicero -Cook 
Danville -Vermillon 
Decatur -Macon 

State, County, City, Metro Area Data 
AND COUNTIES - This 

DeKalb-DeKalb 
Des Plaines -Cook 
Dixon -Lee 
Dolton -Cook 
Downers Grove -Du Page 
East St. Louis -St. Clair 
Elgin -Kane 
Elmhurst -Du Page 
Elmwood Park -Cook 

list shows counties in which cities are located. Cities are first, 
Evanston -Cook 
Evergreen Park -Cook 
Franklin Park -Cook 
Freeport -Stephenson 
Galesburg -Knox 
Glen Ellyn-DuPage 
Glenview -Cook 
Granite City -Madison 

Harvey -Cook 
Highland Park -Lake 
Jacksonvil le -Morgan 
Joliet -Will 
Kankakee -Kankakee 
Lansing -Cook 
Lombard -Du Page 
Maywood -Cook 
Melrose Park -Cook 

Moline -Rock Island 
Morton Grove -Cook 
Mount Prospect -Cook 
N í les -Cook 
Normal -McLean 
North Chicago -Lake 
Oak Lawn -Cook 
Oak Park -Cook 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

counties next. 
Park Forest -Cook 
Park Ridge -Cook 
Pekin -Tazewell 
Peoria -Peoria 
Qu incy-Adams 
Rantoul -Champaign 
Rockford -Winnebago 
Rock Island -Rock Island 

Skokie -Cook 
Springfield -Sangamon 
Urbana -Champaign 
Villa Park -Du Page 
Waukegan -Lake 
Westchester -Cook 
Wheaton -Du Page 
W i I mette -Cook 

Estimates for: 
STATE 
COCUNTY-Map Loe. Population Households 

1/1/68 1/1/68 
Metropolitan Area (000) (000) 

Consumer Spendable Income -1967 
% Distribution of 

Per 3000 5000 8000 10000 
Household to to to 

(5) 4999 7999 9999 

Retail Sales -1967 Passen- 
per 

Cars 
1/I/68 
(000) 

Farm 
Popu- 
Iation 
1/I/68 
(000) 

Gross 
Farm 

louoma 
1967 

(5000) ($000) 

Families 
15000 

to and 
14999 over 

-Total Retail 

(5000) 

By Selected Store Types 

Apparel 
(5000) 

Sales - 
Per 

Household 
(S) 

Food 
($000) 

Drug 
(5000) 

General 
Mdse. 
(5000) 

Home 
Furn. 
(5000) 

Auto- 
motive 
(5000) 

Sersice 
Station 
(5000) 

ILLINOIS STATE 
TOTALS 10,922.3 3,362.18 35,631,782 10,598 12.2 21.7 18.9 23.0 19.2 19,265,804 5,730 4,105,794 715,092 2,649,636 1,147,743 878,083 3,242,508 1,300,955 4,279.80 479.2 2,831,127 

ADAMS B-6 71.5 22.83 190,051 8,325 20.3 21.2 18.2 19.5 11.9 125,811 5,511 24,459 4,211 22,247 5,702 6,812 25,923 7,998 30.88 7.4 35,218 
Quincy 49.0 16.31 126,906 7,781 103,734 6,360 21,947 4,211 18,894 6,414 6,442 21,812 6,163 
Quincy Metro Area. 71.5 22.83 190,051 8,325 20.3 21.2 18.2 19.5 11.9 125,811 5,511 24,459 4,211 22,247 5,702 6,812 25,923 7,998 30.88 

ALEXANDER E-11 12.9 4.32 31,880 7,380 19.8 16.8 13.4 16.1 10.6 23,895 5,531 5,070 785 1,067 1,183 1,025 4,968 3,596 4.58 1.9 3,731 
BOND D-8 14.1 
BOONE E-2 22.1 
BROWN C-6 5.6 
BUREAU D-3... 37.2 

4.52 
6.65 
1.92 

11.95 

29,919 
61,998 
11,134 

111,837 

6,619 
9,323 
5,799 
9,359 

22.9 
15.5 
22.2 
17.2 

19.3 
19.5 
12.9 
18.2 

17.4 
20.0 
15.2 
18.2 

15.4 
23.8 
17.2 
21.8 

8.0 
16.1 

7.2 
17.3 

20,089 
43,278 
10,773 
63,256 

4,444 
6,508 
5,611 
5,293 

3,971 
7,130 
1,701 

12,685 

344 
857 
166 

1,406 

1,171 
763 
758 

2,598 

588 
1,337 

180 
2,033 

551 
1,170 

89 
3,605 

5,477 
8,365 
1,891 

10,519 

1,805 
6,217 
1,597 
5,933 

5.86 
10.69 

2.68 
17.41 

3.3 
3.3 
2.2 
7.4 

15,177 
22,888 
9,105 

70,145 

CALHOUN C-8 5.0 
CARROLL D -2t 19.5 
CASS C-6 13.1 
CHAMPAIGN F -6t 149.2 

1.58 
6.19 
4.33 

41.20 

14,826 
53,823 
33,426 

446,087 

9,384 
8,695 
7,720 

10,827 

16.8 
16.6 
22.5 
16.1 

14.5 
17.1 
16.2 
20.2 

16.6 
19.0 
21.6 
18.4 

21.2 
23.5 
16.9 
21.6 

16.3 
14.1 
10.4 
18.9 

6,739 
30,439 
24,301 

250,569 

4,265 
4,917 
5,612 
6,082 

1,428 
5,910 
6,027 

50,468 

136 
425 
668 

9,507 

1,248 
1,123 

540 
45,924 

52 
615 
832 

13,491 

116 
829 
956 

13,121 

1,919 
4,898 
3,975 

48,075 

407 
3,185 
2,305 

17,844 

2.44 
8.76 
6.43 

59.07 

2.8 
3.9 
3.0 
7.6 

7,068 
37,362 
17,073 
56,963 

Champaign 60.8 16.94 176,337 10,410 159,268 9,402 25,458 5,85) 38,177 12,041 9,474 35,199 8,363 
Champaign -Urbana 
Metro Area. 149.2 41.20 446,087 10,827 16.1 20.2 18.4 21.6 18.9 250,569 6,082 50,468 9,507 45,924 13,491 13,121 48,075 17,844 59.07 
Rantoul 32.3 6.56 58,236 8,877 33,425 5,095 7,809 662 2,752 550 1,795 12,483 2,653 
Urbana 33.8 10.21 87,983 8,617 43,206 4,232 13,318 3,124 6,007 878 2,449 1,602 4,862 

CHRISTIAN E-7 35.3 
CLARK G-7 15.1 
CLAY F-8 13.9 
CLINTON E-9 25.0 
COLES F-7 44.7 

11.40 
5.10 
4.62 
7.12 

14.28 

101,871 
41,778 
36,630 
56,231 

108,613 

8,936 
8,192 
7,929 
7,898 
7,606 

18.4 
17.7 
22.6 
20.7 
21.7 

19.6 
13.7 
18.1 
17.3 
24.4 

18.1 
17.1 
19.6 
21.0 
19.2 

21.2 
22.9 
18.2 
20.8 
14.8 

13.7 
15.1 
9.5 

12.0 
9.5 

68,266 
25,734 
25,057 
34,987 
79,798 

5,988 
5,046 
5,424 
4,914 
5,588 

12,912 
5,156 
4,654 
6,978 

17,555 

1,464 
492 
405 
275 

2,500 

3,938 
821 

1,438 
1,131 
9,128 

3,594 
700 
958 

1,031 
5,790 

2,895 
564 
957 
869 

3,813 

11,625 
5,593 
5,468 
6,502 

19,609 

4,800 
2,786 
2,541 
2,137 
7,924 

16.59 
7.49 
6.65 

10.34 
19.68 

5.8 
4.3 
4.1 
4.5 
4.6 

38,909 
18,669 
12,324 
20,756 
23,757 

COOK G -3t 5,520.8 1,739.10 19,925,956 11,458 10.0 21.5 18.9 23.9 21.9 10,245,543 5,891 2,138,670 411,595 1,594,418 735,019 468,319 1,479,910 523,497 1,937.66 5.1 31,802 
Arlington Heights 53.9 13.65 134,917 9,884 109,514 8,023 18,631 6,351 1,735 2,397 3,611 39,086 6,464 
Bellwood 27.1 7.43 71,283 9,594 20,197 2,718 7,885 1,357 1,502 365 697 1,150 5,069 
Berwyn 56.7 19.93 233,004 11,691 127,116 6,378 36,838 6,957 21,024 10,571 9,076 30,310 8,670 
Blue Island 20.5 6.39 73,095 11,439 70,525 11,037 11,438 2,522 7,229 4,116 996 27,214 2,958 
Brookfield 22.6 6.76 83,205 12,308 28,504 4,217 9,468 1,152 3,020 196 1,367 7,622 2,189 
Calumet City 30.7 8.98 84,149 9,371 22,015 2,452 4,705 1,363 602 526 167 67 3,814 
Chicago 3,600.0 1,184.38 12,265,795 10,356 6,846,000 5,780 1,512,572 271,631 1,026,981 606,403 391,704 1,006,587 352,179 
Chicago Metro Area 6,890.4 2,116.55 24,376,615 11,517 9.6 22.0 18.7 24.0 22.2 12,496,501 5,904 2,645,719 505,623 1,909,690 854,583 557,292 1,916,863 721,847 2,515.24 
Chicago, III. - 
Northwestern, Ind. 
Consolidated Area 7,547.1 2,301.16 26,147,432 11,363 10.0 22.1 18.8 23.9 21.7 13,518,496 5,875 2,913,921 539,668 2,072,927 914,208 607,137 2,086,482 812,126 2,755.10 
Chicago Heights 42.3 11.87 107,354 9,044 121,193 10,210 23,318 3,924 20,044 9,522 5,365 33,129 8,278 
Cicero 70.9 24.05 269,324 11,199 109,685 4,561 30,399 3,594 8,497 6,470 3,656 22,166 8,377 
Des Plaines 58.0 16.21 123,055 7,591 99,153 6,117 22,382 5,222 9,381 5,122 2,430 17,737 10,209 

Dalton 25.7 6.54 57,440 8,783 20,966 3,206 10,776 243 1,784 2,114 373 914 1,144 
Elmwood Park 27.1 8.20 107,792 13,145 43,785 5,340 11,896 2,027 5,853 5,368 1,431 8,646 2,371 
Evanston 84.4 27.72 472,489 17,045 185,065 6,676 34,494 5,229 35,480 19,085 12,773 55,879 11,363 
Evergreen Park 26.9 7.02 98,411 14,019 80,035 11,401 11,980 3,572 39,370 13,092 2,330 3,991 2,621 
Franklin Park 21.2 5.88 58,671 9,978 21,768 3,702 9,276 1,339 564 1,016 178 175 3,974 
Glenview 28.5 7.67 127,636 16,641 40,323 5,257 13,253 2,481 1,174 1,927 1,415 4,444 3,976 
Harvey 35.7 10.89 98,674 9,061 82,414 7,568 21,798 2,379 8,440 4,170 3,763 23,273 5,064 
Lansing 24.0 6.37 69,395 10,894 32,563 5,112 5,321 900 764 1,413 2,088 7,196 4,090 
Maywood 28.6 8.53 102,460 12,012 51,164 5,998 7,961 1,536 2,597 911 1,671 27,445 3,487 
Melrose Park 26.4 7.67 89,018 11,606 65,723 8,569 18,331 3,755 11,017 8,645 1,561 1,795 4,324 
Morton Grove 29.0 7.61 107,834 14,170 53,795 7,069 12,616 3,396 17,786 3,287 5,201 1,702 4,200 
Mcunt Prospect. 33.5 8.63 127,922 14,823 110,003 12,747 18,383 3,262 48,521 10,955 3,271 6,651 3,363 
Niles 33.3 9.09 117,116 12,884 124,704 13,719 28,772 5,548 53,648 5,471 6,022 1,589 4,876 
Oak Lawn 55.8 14.51 184,132 12,690 163,760 11,286 36,048 5,642 39,789 3,293 3,560 38,434 5,931 
Oak Park 62.4 21.52 326,588 15,176 194,273 9,028 32,989 5,318 24,659 21,034 6,940 97,430 8,201 
Park Forest° 32.2 8.14 113,774 13,977 47,575 5,845 14,295 1,873 29,553 3,272 999 1,249 
Park Ridge 43.0 12.31 198,523 16,127 73,392 5,962 18,121 4,172 1,254 4,194 3,664 25,912 3,930 
Skokie 72.0 20.22 308,577 15,261 221,470 10,953 35,271 6,397 69,010 27,231 10,061 48,437 10,308 
Westchester 25.5 6.99 74,556 10,666 15,119 2,163 10,172 261 647 137 128 344 1,337 
Wilmette 34.2 9.33 222,576 23,856 65,418 7,012 17,660 1,690 13,858 1,857 2,142 16,025 6,279 

CRAWFORD G-8 19.8 6.72 60,593 9,017 15.3 18.6 18.0 23.2 15.0 26,472 3,939 7,439 930 1,827 884 1,665 5,981 2,712 10.10 4.1 13,126 
CUMBERLAND F-7 9.9 3.21 19,298 6,012 25.0 19.4 18.1 12.8 5.8 9,448 2,943 2,114 35 374 162 592 1,354 1,579 4.28 3.7 15,012 
DE KALB E-3 58.8 16.84 169,670 10,075 13.9 20.0 19.9 23.0 17.8 110,897 6,585 21,547 2,731 7,736 3,999 4,722 23,628 8,408 26.62 6.3 84,112 

Ds Kalb 30.9 8.21 63,971 7,792 55,213 6,725 12,655 1,740 6,164 2,596 2,816 13,002 4,466 

DE WITT E-6 17.4 5.74 45,458 7,920 18.7 20.7 18.4 20.8 11.0 29,779 5,188 7,662 269 955 1,101 2,172 7,019 2,328 7.71 3.1 21,756 
DOUGLAS F-7 20.5 6.47 47,984 7,416 19.6 22.3 19.3 18.2 10.6 30,532 4,719 6,465 779 2,750 479 1,306 5,922 2,392 8.70 3.6 21,968 
DU PAGE F-3 417.5 113.54 1,532,109 13,494 2.6 18.7 16.2 27.6 33.3 747,144 6,580 155,990 20,507 130,267 44,948 18,579 153,018 63,712 185.21 3.0 17,896 

Downers Grove 26.2 7.48 110,015 14,708 67,825 9,068 20,652 4,410 4,982 4,193 2,643 18,896 5,337 
Elmhurst 48.0 13.56 213,631 15,754 118,471 8,737 23,252 4,144 19,328 6,136 1,996 42,198 7,303 
Glen Ellyn 20.8 5.86 99,208 16,930 44,761 7,638 14,805 2,693 5,904 2,929 370 11,019 5,960 
Lombard 32.0 8.56 110,972 12,964 38,315 4,476 12,058 3,423 1,760 1,055 725 3,382 5,390 
Villa Park 28.3 7.50 97,890 13,052 37,801 5,040 9,317 2,095 5,414 6,191 1,561 4,347 2,641 
Wheaton 31.2 8.03 124,406 15,493 57,359 7,143 16,220 3,015 1,991 3,819 1,370 15,380 4,971 

EDGAR G-7 21.0 7.08 56,892 8,036 19.6 18.2 16.6 19.3 13.6 36,112 5,101 7,986 1,196 3,111 1,267 758 6,980 3,635 9.94 5.2 30,628 
EDWARDS F-9 6.5 2.21 17,317 7,836 18.8 15.2 15.5 21.1 14.2 9,120 4,127 1,733 84 285 74 337 2,842 1,286 3.50 2.2 7,041 
EFFINGHAM F-8 24.0 7.10 51,280 7,223 23.5 20.6 17.9 17.4 9.5 52,554 7,402 8,871 591 3,130 2,329 2,726 11,546 4,457 9.52 5.2 16,553 
FAYETTE E-8 19.0 5.95 47,669 8,012 19.8 15.4 19.4 18.2 11.0 29,570 4,970 6,683 413 2,085 1,223 672 6,147 3,484 9.01 6.2 20,306 
FORD F-5 16.8 5.27 46,095 8,747 16.4 17.9 16.5 20.4 20.5 34,875 6,618 5,392 806 1,195 875 758 6,932 3,522 7.87 3.8 25,301 
FRANKLIN E-10 32.5 11.68 97,106 8,314 16.7 16.4 16.6 21.8 13.6 50,196 4,298 14,118 2,015 1,984 3,429 3,363 8,776 4,327 16.53 4.4 8,164 
FULTON D-5 40.3 13.45 133,960 9,960 13.7 14.7 17.7 25.8 20.4 68,158 5,068 15,556 1,790 5,088 3,485 2,255 13,969 5,389 19.17 6.8 39,310 
GALLATIN F-10 5.8 1.89 13,690 7,243 19.5 11.1 13.6 20.7 11.1 11,241 5,948 1,633 280 724 48 828 1,734 1,114 2.99 2.0 8,877 
GREENE C-7 15.8 5.16 38,210 7,405 21.2 17.3 18.2 17.7 10.7 25,321 4,907 7,091 794 597 782 739 3,430 1,603 7.37 4.1 27,972 
GRUNDY F-4 24.2 7.40 65,955 8,913 16.9 24.3 20.5 19.9 13.2 40,298 5,446 7,875 813 1,781 1,485 1,862 11,015 4,356 11.30 3.1 22,088 
HAMILTON F-10 8.5 2.89 18,269 6,321 21.8 14.3 18.8 14.7 6.8 9,911 3,429 3,276 101 1,060 275 183 1,817 902 3.92 3.7 8,342 
HANCOCK B-5 23.0 7.47 54,866 7,345 20.6 18.8 18.8 19.0 9.9 36,601 4,900 6,450 664 912 438 1,481 5,919 3,235 10.80 6.6 37,963 
HARDIN F-11 4.4 1.41 11,571 8,206 18.2 11.0 15.8 19.4 17.0 4,203 2,981 1,465 54 294 158 37 973 610 1.90 1.5 1,348 
HENDERSON B-5 8.4 2.65 17,876 6,746 22.5 19.8 18.2 17.5 7.7 10,715 4,043 1,346 106 356 63 160 851 1,376 3.79 2.9 22,641 
HENRY D-4 51.7 16.56 135,337 8,173 19.9 22.8 17.7 19.9 12.4 94,498 5,706 15,679 2,789 7,780 3,053 3,712 19,456 6,406 23.12 7.6 92,019 

(5) Includes portion In Will County. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 
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State, County, City, Metro Area Data 
ILLINOIS 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City 1/1/68 1/1/68 
Metropolitan Area (000) (000) 

Consumer Spendable Income -1967 / Distribution of Families 
Per 9000 5000 8000 10000 15000 

Household to to to to and 
(3) 4999 7999 9999 14999 over 

Retail Sales Passen- 
iler 
Cars 

1/1/68 
(005) 

Farm 
Popu- 
lotion 
1/1/68 
(000) 

Gross 
Farm 

Income 
1967 

(3000) (3000) 

-Total Retail 

(3000) 

-1967 
By Selected Store Types 

Apparel 
(3000) 

Sales- 
Per 

Household 
(3) 

Food 
(3000) 

General 
Drug Mdse. 
(3000) ($000) 

Home 
Furn. 
(3000) 

Auto- 
motive 
(3000) 

Service 
Station 
($000) 

IROQUOIS G-5 34.5 10.85 87,477 8,062 20.2 17.9 20.0 19.8 12.2 58,916 5,430 10,018 856 1,590 1,503 1,717 8,464 6,587 15.18 8.1 58,357 
JACKSON D10 45.8 13.84 121,332 8,767 16.9 18.3 17.9 19.9 15.1 80,734 5,833 15,977 2,003 6,121 4,914 3,126 20,070 6,187 18.51 4.9 12,389 
JASPER F-8 9.9 3.16 22,932 7,257 19.3 16.0 15.5 18.9 11.4 16,849 5,332 2,897 86 718 403 351 4,062 1,876 4.80 4.5 17,864 
JEFFERSON E-9 29.2 9.66 77,359 8,008 19.2 17.7 19.1 17.5 11.7 51,201 5,300 9,624 1,418 6,569 2,314 2,269 11,135 5,072 13.34 6.7 14,249 
JERSEY C-8 17.9 5.22 43,579 8,348 20.0 19.7 18.4 20.6 12.8 25,334 4,853 5,562 785 547 1,261 663 6,129 1,836 7.20 3.2 16,500 
JO DAVIESS D-2 21.9 6.60 49,802 7,546 20.6 19.4 18.9 20.1 10.8 30,294 4,590 7,018 756 600 325 632 3,656 3,037 9.09 5.3 25,482 
JOHNSON E-11 4.8 1.57 13,132 8,364 17.8 11.9 15.9 22.3 13.8 8,927 5,686 2,580 283 780 119 133 2,079 1,452 3.01 2.9 3,541 
KANE F-3 253.3 72.44 694,989 9,594 12.6 29.9 20.2 20.6 13.0 439,003 6,060 105,087 20,147 61,130 22,439 21,855 75,919 35,601 105.52 6.4 51,630 

Aurora 73.6 22.80 291,367 12,779 153,625 6,738 41,330 8,158 28,929 12,032 10,159 32,652 12,613 
Carpentersville 25.8 5.89 40,537 6,882 25,543 4,337 7,800 612 8,716 2,800 1,177 204 
Elgin° 60.6 17.67 161,574 9,144 124,388 7,040 28,788 6,652 23,434 3,730 6,425 26,318 9,208 

KANKAKEE G-4 104.4 27.14 255,292 9,406 14.7 23.6 19.7 22.4 15.0 160,514 5,914 36,419 5,250 24,304 7,460 8,353 30,092 12,996 40.54 6.2 37,095 
Kankakee 29.3 9.13 98,362 10,773 103,932 11,384 26,076 4,008 24,187 7,376 6,485 25,483 7,703 

KENDALL F-3 20.7 5.97 53,921 9,032 13.4 20.0 21.9 23.3 14.7 24,093 4,036 7,344 574 401 629 851 2,728 2,968 10.98 3.1 29,076 
KNOX C-4 65.7 20.40 204,675 10,033 14.5 18.9 19.3 25.4 18.2 113,141 5,546 21,848 4,641 15,118 4,840 5,381 23,021 7,924 27.32 6.4 47,204 

Galesburg 41.6 12.96 134,496 10,378 82,969 6,402 19,515 4,363 15,064 4,815 5,362 21,005 6,261 
LAKE G -2t 362.7 95.92 1,283,601 13,382 8.2 20.3 17.2 25.3 26.7 570,632 5,949 129,855 34,084 60,311 34,246 28,428 105,590 50,279 145.80 4.4 15,579 

Highland Park 33.0 9.25 213,462 23,077 75,601 8,173 17,629 2,759 7,185 7,206 5,511 20,779 5,636 
North Chicago 26.9 6.66 60,020 9,012 11,739 1,763 2,683 283 156 671 791 849 1,080 
Waukegan 66.3 20.16 218,111 10,819 165,201 8,194 38,123 7,201 42,237 15,978 14,332 29,531 11,867 

LA SALLE E-3 118.7 36.75 344,573 9,376 16.1 24.3 19.9 22.2 13.5 217,410 5,916 47,905 6,820 20,514 13,620 9,039 38,338 16,807 50.13 9.6 80,608 
LAWRENCE G-8 16.1 5.28 46,804 8,864 16.8 17.0 18.1 22.0 14.0 22,132 4,192 5,924 828 534 990 1,022 3,592 2,680 8.19 3.1 8,960 
LEE E-3 39.9 10.93 96,091 8,791 17.7 20.9 19.3 20.7 13.8 56,008 5,124 11,217 1,271 5,124 3,226 1,678 9,033 4,999 16.06 6.3 59,278 

Dixon 23.2 5.82 49,483 8,502 35,961 6,179 8,545 1,002 4,485 3,143 1,289 7,408 3,137 
LIVINGSTON F-4 42.1 12.38 110,541 8,929 19.1 21.5 17.6 20.4 14.8 71,543 5,779 14,565 832 4,925 3,193 2,647 12,239 7,334 17.40 8.2 60,068 
LOGAN E-6 36.0 9.79 77,188 7,884 21.4 24.4 18.9 17.5 9.4 55,033 5,621 11,117 796 3,609 2,901 1,590 11,021 5,541 13.49 4.7 34,634 
McDONOUGH C-5 29.4 9.36 75,933 8,113 21.3 18.5 18.0 20.2 12.1 65,365 6,983 11,323 1,723 7,130 2,467 2,730 11,723 3,744 13.46 5.1 38,075 
McHENRY F-2 102.3 29.68 312,153 10,517 9.2 19.2 19.6 26.1 21.8 170,547 5,746 39,562 5,841 8,174 5,506 5,373 40,984 15,700 47.11 6.8 39,440 
McLEAN E-5 90.3 28.13 257,586 9,157 18.3 25.2 17.1 19.1 13.8 173,015 6,151 34,676 6,009 25,712 8,033 7,718 27,764 18,825 41.23 7.8 77,107 

Bloomington 38.7 13.08 125,895 9,625 105,052 8,031 25,231 4,794 24,481 7,296 6,486 20,994 9,050 
Bloomington -Normal 
Metro Area 90.3 28.13 257,586 9,157 18.3 25.2 17.1 19.1 13.8 173,015 6,151 34,676 6,009 25,712 8,033 7,718 27,764 18,825 41.23 
Normal 23.6 6.13 50,928 8,308 15,033 2,452 5,519 372 223 638 1,312 1,273 2,939 

MACON E-6 129.8 41.09 405,484 9,868 15.0 20.4 20.4 23.4 17.1 234,707 5,712 45,813 7,515 39,005 10,218 13,096 53,330 16,043 56.69 4.5 30,755 
Decatur 90.9 30.10 273,121 9,074 210,998 7,010 44,144 7,515 39,005 9,856 13,048 52,671 13,503 
Decatur Metro Area 129.8 41.09 405,484 9,868 15.0 20.4 20.4 23.4 17.1 234,707 5,712 45,813 7,515 39,005 10,218 13,096 53,330 16,043 56,69 

MACOUPIN D-7 42.4 13.97 124,747 8,930 16.9 17.5 17.9 23.3 16.4 64,228 4,598 14,871 1,425 3,602 2,802 2,505 15,100 6,065 19.40 7.2 42,130 
MADISON D -8t 253.3 76.01 690,071 9,079 14.5 25.9 20.9 21.3 12.2 365,858 4,813 94,637 14,874 32,325 16,521 20,934 77,589 30,521 105.29 7.1 28,317 

Alton 49.9 15.68 142,581 9,093 91,240 5,819 19,312 3,606 11,303 5,565 8,573 24,890 6,016 
Granite City 40.0 12.14 105,266 8,671 57,434 4,731 20,469 1,247 4,406 3,287 3,400 13,316 5,749 

MARION E-9 36.6 12.20 100,651 8,250 19.6 19.9 18.0 18.5 12.1 67,017 5,493 15,262 2,087 10,099 3,109 3,457 12,830 6,436 17.45 5.8 14,297 
MARSHALL E-4 13.3 4.23 34,161 8,076 20.0 20.1 18.6 20.3 11.8 20,151 4,764 4,215 545 1,194 283 363 2,330 1,706 5.95 3.2 22,718 
MASON D-6 14.7 4.92 44,277 8,999 17.2 16.8 19.5 21.8 16.8 30,350 6,169 6,839 704 1,103 832 938 4,891 1,889 7.14 2.9 18,772 
MASSAC F-11 14.4 4.75 31,793 6,693 19.1 20.4 17.0 17.9 8.5 18,977 3,995 4,492 678 440 1,135 681 4,341 2,296 5.99 2.4 4,700 
MENARD D-6 9.4 3.06 27,236 8,901 20.6 19.5 18.1 19.1 14.6 14,335 4,685 2,642 282 242 473 81 2,145 985 4.28 2.5 20,959 
MERCER C-4 16.5 5.21 41,801 8,023 19.5 17.7 18.6 19.1 12.9 27,161 5,213 5,686 648 340 674 585 5,660 1,907 7.67 5.1 39,586 
MONROE C-9 16.6 4.99 40,315 8,079 18.7 23.6 19.6 19.8 11.6 23,346 4,679 4,840 327 2,660 429 467 5,528 1,414 7.70 3.6 13,676 

MONTGOMERY D-8 29.4 9.87 77,835 7,886 20.0 19.0 17.0 18.8 12.1 50,733 5,140 11,017 1,081 3,266 2,756 2,649 10,257 5,595 13.41 6.1 32,768 
MORGAN C-7 37.2 10.74 104,319 9,713 16.3 17.8 18.0 22.8 18.3 71,923 6,697 13,633 1,900 9,064 3,715 3,324 16,809 5,230 15.04 4.2 30,631 

Jacksonville 22.6 6.19 64,431 10,409 56,258 9,089 11,531 1,782 8,993 3,580 .3,127 15,010 4,511 
MOULTRIE F-7 13.7 4.29 35,845 8,355 19.9 17.2 20.1 22.3 12.8 21,191 4,940 5,342 626 363 649 633 3,539 1,715 6.05 3.2 17,783 
OGLE E-2 40.8 12.70 113,336 8,924 14.8 18.2 20.0 22.8 16.2 63,330 4,987 15,104 1,674 2,510 1,932 1,630 11,977 5,128 19.47 7.1 63,232 
PEORIA D-5 199.1 61.84 650,220 10,515 13.0 20.2 21.3 23.1 18.3 416,683 6,738 82,063 14,956 92,075 14,014 24,689 80,121 27,709 87.02 5.3 28,949 

Peoria 145.2 47.78 416,450 8,716 290,318 6,076 56,817 10,957 75,578 12,160 24,029 64,637 18,419 
Peoria Metro Area 343.0 104.88 1,030,661 9,827 14.7 21.9 22.0 22.1 15.5 632,638 6,032 130,151 20,160 97,647 20,127 36,763 122,209 47,400 150.03 

PERRY E-10 16.4 5.51 52,600 9,546 16.8 17.0 15.9 22.3 17.9 29,660 5,383 6,898 1,507 2,114 894 1,053 6,456 3,525 8.47 3.6 8,677 
PIATT F-6 15.1 4.74 43,442 9,165 16.6 17.1 20.1 24.8 15.9 21,884 4,617 4,854 415 573 243 394 5,188 1,980 6.91 3.5 28,901 
PIKE C-7 18.7 6.29 47,436 7,541 20.8 16.4 15.2 18.6 11.9 29,937 4,759 6,888 498 1,817 644 1,101 7,088 3,240 8.62 5.8 39,462 
POPE F-11 2.4 .80 6,378 7,973 17.2 15.1 12.8 20.0 13.3 3,112 3,890 948 121 243 71 74 1,001 156 1.55 2.0 3,065 
PULASKI E-11 8.5 2.77 16,891 6,098 20.0 13.1 14.4 18.4 8.1 7,731 2,791 1,885 231 780 75 57 1,484 831 3.19 2.8 4,652 
PUTNAM E-4 4.6 1.48 11,549 7,803 19.1 20.0 19.5 21.1 9.6 4,111 2,778 1,088 120 91 34 498 414 2.32 1.1 9,575 
RANDOLPH D-10 28.4 8.19 69,200 8,449 20.7 20.5 17.0 19.4 13.2 57,778 7,055 10,504 1,074 3,101 1,640 2,630 10,943 4,750 12.16 4.7 19,537 
RICHLAND G-8 15.6 5.06 48,119 9,510 16.3 17.1 16.4 22.2 16.5 33,541 6,629 6,429 292 2,543 1,993 978 6,394 4,210 8.10 3.3 10,371 
ROCK ISLAND C -3t 162.2 49.98 572,363 11,452 10.3 21.1 18.3 26.1 21.9 304,085 6,084 64,335 11,373 48,575 10,073 15,480 59,757 25,179 76.14 4.2 26,024 

Moline 46.6 15.35 185,859 12,108 142,909 9,310 29,768 5,501 39,479 6,564 8,293 27,193 10,263 
Rock Island 54.3 17.50 213,866 12,221 95,797 5,474 23,737 3,777 11,716 4,300 7,046 24,261 9,202 
Davenport -Rock 
Island -Moline 
Metro Area 340.5 104.62 1,121,901 10,724 12.1 20.7 18.8 25.5 19.6 649,063 6,204 125,586 23,115 109,982 24,736 37,040 122,231 50,881 166.67 

ST. CLAIR D -9t 284.2 84.74 715,270 8,441 17.0 24.6 19.7 19.6 11.6 358,451 4,230 98,076 12,456 37,513 21,547 19,502 72,293 32,990 109.78 5.9 23,334 
Belleville 41.0 13.40 122,958 9,176 98,664 7,363 26,625 3,009 11,140 8,101 9,284 24,029 5,971 
Cahokia 24.5 6.08 34,608 5,692 11,154 1,835 5,520 609 542 727 138 532 1,275 
East St. Louis 82.0 25.26 183,754 7,275 145,396 5,756 38,330 5,675 18,676 11,193 8,683 34,458 12,754 

SALINE F-10 20.7 7.47 55,514 7,432 18.6 13.6 18.3 18.0 11.3 45,627 6,108 11,187 1,526 3,488 2,139 2,469 10,325 3,529 10.70 3.9 6,351 
SANGAMON D-7 156.8 51.32 494,282 9,631 16.3 23.9 18.4 20.5 15.9 297,329 5,794 58,643 11,634 46,625 18,589 17,098 50,599 26,779 71.11 7.3 48,440 

Springfield 89.1 31.02 285,904 9,217 216,512 6,980 42,809 10,171 44,525 20,079 17,074 34,005 17,831 
Springfield Metro 
Arca 156.8 51.32 494,282 9,631 16.3 23.9 18.4 20.5 15.9 297,329 5,794 58,643 11,634 46,625 18,589 17,098 50,599 26,779 71.11 

SCHUYLER C-6 8.0 2.72 19,315 7,101 20.0 16.2 17.5 17.0 11.4 11,416 4,197 2,560 130 711 177 358 2,627 1,332 3.70 3.2 14,890 
SCOTT C-7 4.9 1.61 16,062 9,976 15.4 11.9 14.9 25.5 20.0 8,805 5,469 1,779 801 194 301 437 1,646 773 2.87 1.9 11,069 
SHELBY E-7 21.8 7.05 59,229 8,401 18.0 17.9 16.8 20.0 15.1 25,564 3,626 6,022 524 1,841 1,323 548 6,006 2,348 9.84 7.0 33,876 
STARK D-4 7.5 2.31 18,014 7,798 20.8 18.0 19.8 18.9 11.6 12,953 5,607 1,927 260 114 177 232 1,957 735 3.73 2.5 22,549 
STEPHENSON D-2 49.1 15.47 132,884 8,590 16.9 20.4 20.0 21.3 12.7 77,873 5,034 17,489 4,067 9,362 2,995 4,325 12,745 6,288 21.49 6.6 44,726 

Freeport. 31.4 10.26 83,546 8,143 56,359 5,493 10,209 3,532 8,298 2,906 3,871 10,781 5,806 
TAZEWELL D-5 116.9 35.09 309,722 8,827 17.1 24.4 23.7 20.5 11.2 163,913 4,671 39,305 4,656 5,033 5,349 10,687 32,508 16,969 51.35 5.2 36,176 

Pekin 31.9 10.29 98,888 9,610 66,879 6,499 15,825 2,093 3,740 4,243 7,639 20,004 6,026 
UNION E-11 14.8 4.46 36,631 8,213 20.2 17.0 18.7 19.2 12.1 19,618 4,399 5,723 648 1,015 930 493 4,643 1,944 6.59 3.7 7,757 
VERMILION G-6 102.3 32.37 291,304 8,999 17.1 20.1 20.1 22.4 14.3 166,364 5,139 37,330 6,028 29,965 6,355 8,362 33,414 12,710 42.84 6.8 45,034 

Danville 44.8 15.03 146,312 9,735 115,243 7,668 25,798 4,409 26,988 6,235 7,617 28,239 8,804 
Danville Metro Area 102.3 32.37 291,304 8,999 17.1 20.1 20.1 22.4 14.3 166,364 5,139 37,330 6,028 29,965 6,355 8,362 33,414 12,710 42.84 

WABASH G-9 13.3 4.33 35,462 8,190 22.6 22.0 18.5 16.9 10.3 22,956 5,302 4,497 646 1,367 692 1,287 5,441 2,355 6.69 2.1 7,399 
WARREN C-5 21.0 6.66 54,424 8,172 20.3 20.5 18.9 17.8 12.1 37,635 5,651 7,201 826 1,962 974 1,482 7,388 3,123 9.26 4.5 51,861 
WASHINGTON E-9 12.2 4.04 33,677 8,336 18.0 16.0 17.1 21.6 14.7 16,818 4,163 3,196 270 664 473 615 1,903 1,485 6.17 4.4 20,872 
WAYNE F-9 16.8 5.55 44,614 8,039 19.8 17.7 17.3 19.0 12.5 23,818 4,292 6,049 391 1,584 1,521 946 4,630 2,460 7.93 6.6 18,287 
WHITE F-10 17.5 5.83 44,757 7,677 20.3 17.0 18.5 18.9 11.1 32,130 5,511 6,230 906 1,306 1,409 1,246 5,836 3,084 8.36 3.9 14,068 
WHITESIDE D-3 66.6 19.99 156,660 7,837 19.3 23.8 20.3 18.6 9.9 107,060 5,356 22,927 2,827 8,240 5,573 3,493 17,480 9,472 28.40 6.6 62,532 
WILL G -4t 233.8 65.87 627,807 9,531 12.6 24.0 20.3 23.2 14.8 323,632 4,913 76,555 13,449 55,390 12,425 14,738 61,442 33,058 93.94 7.6 39,705 

Joliet 77.2 23.27 247,476 10,635 192,302 8,264 46,007 8,938 44,242 12,404 14,396 45,406 13,883 
WILLIAMSON E-10 44.2 15.18 118,637 7,815 18.8 16.8 20.2 20.7 10.9 69,574 4,583 18,066 2,066 4,448 4,299 4,405 15,812 6,218 20.24 4.1 4,532 
WINNEBAGO E-2 247.4 74.61 740,504 9,925 11.8 23.3 21.1 24.1 16.1 453,526 6,079 100,301 17,494 63,635 20,471 26,020 87,312 38,807 108.22 5.1 32,124 

Rockford 140.8 44.71 487,243 10,898 356,081 7,964 89,404 15,493 63,584 20,428 25,134 79,442 32,313 
Rocklord Metro Area_. 269.5 81.26 802,502 9,876 12.0 23.1 21.0 24.1 16.1 496,804 6,114 107,431 18,351 64,398 21,808 27,190 95,677 45,024 118.91 

WOODFOIID E-5 27.0 7.95 70,719 8,895 17.6 19.9 20.0 21.8 15.2 52,042 6,546 8,783 548 539 764 1,387 9,580 2,722 11.66 5.1 35,512 

(I) includes portion in Cook County. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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ILLINOIS 
See THUDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Illinois Radio Network 
Comprised of: 

\VM1tO-Aurora WIND -Highland 
WRMS-Beardstown WSMI-Litchfield 
\WOK -Bloomington WLBH-Mattoon 

to. WPEO-Peoria 
WCLR-Crystal Lake WPOK-Pontiac 
WITY-Danville W2OE-Princeton 
\VLBK-DeKalb \VGEM-Quincy WIXN-Dixon WYFE-Bockford 
WFRL-Freeport WTIM--Taylorville 
WGIL-Galesburg WGFA-Watseka 
Media Code 4 214 0055 7.00 
Business Office -20 N. Wacker Drive, Chicago, Ill. 60606. Phone 312-236-8887. 

1. PERSONNEL 
Manager -Robert J. Walton. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 
Contracts: 40a. 
Stations may he bought in any combination on one contract -one billing bails. 
Programs may originate from any of stations com- prising group. 

TIME RATES 
Er? 10/1/68 -Reed 10/4/68. 

4 -Sion thru Sat 6-7:30 am & 11:45 am -1 pm fin Farm Hour). 

6. SPOT ANNOUNCEMENTS 
(Member Station,) 

PER WK: I ti 6U 12 ti 
1 min. 130 120 110 

DISCOUNTS 
13 wk -5% 26 wk -8% 39 wk -10% 

ALTON (2 AM; 1 FM) 

(incl. Wood River) 
Madison County -Map Location D-8 

See SUDS consumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area are consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It ie part of the time buying function to determine extent 
of individual station coverage, audience delivered. 
etc., within the area. 

WOKZ WOKZ-FM 
1948 1961 

ALTON 
Media Cede 4 214 0110 0.00 
Morell Broadcasting Co., Godfrey ltd., Alton, Ill. 

62004. Phone 618-466-3535. 

I. PERSONNEL 
President -A. R. Eltman. 
General Manager -Walter Brink. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 

3. FACILITIES 
1,000 w. days: 1570 kc.. Non -directional. 
FM FACILITIES 
ERP 20,000 w.; 100.3 mc. 
Operating schedule: 6:00 a.m. to midnight. 

4. AGENCY COMMISSION 
15/0 time only; lit of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 3b. 4e, 4d, 5. 6a. Tb. 
Rate Protection: 10b, 1lb. 12b, 13b. 14b. 
Basic Rates: 22b. 23a, 24b, 2816 29a. 
Contracts: 40a, 45, 46. 47a. 48. 
Comb.: Cont. Discounts: 60b. 60k, 61b, 61c. 
Cancellation: 70a, 70e. 71a, 73a. 
FM operated in conjunction with AM until local 
sunset when AM sign ad. 

TIME RAT -ES 

Rates effective April 1, 1958. (Card No. 4.) 
Card resolved April 23, 1818. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

13 
52 

104 
280 
312 

tima_ 
tima_ 
times_ 
times.. 
times.. 

1 1/2 1/4 10 1 1 M 
hr. hr. hr. min. min. mia. mos. 

75.00 41.00 80.00 11.10 11.00 7.10 0.00 
71.30 42.00 28.10 11.40 14.80 7.80 8.10 
03.80 38.20 23.50 19.10 11.10 9.00 1.10 
80.00 36.00 24.00 18.00 11.00 1.11 4.81 
52.50 31.50 21.00 11.10 10.10 1.00 4.10 
45.00 27.00 18.00 13.50 LOO 5.00 8.10 

WRTH 
1961 

WOOD RIVER 

Media Code 4 214 0165 4.00 
Madison County Broadcasting Company. Lennox Hotel, 

825 Washington Blvd., St. Louis, Mo, 83101. 
Phone 314-621-5995. 
STATION'S PROGRAMMING DESCRIPTION 

WRTH; Programmed for young adults, adults and 
teens. 
MUSIC: 85%: popular music 100% NEWS 15%: 
local, regional, international and national. 5 min of 
news 5 min before each hour and 5 min at 6:25 am, 
7:25 am. 8:25 am & 5:25 pm. Stock market reports 
5 min at 4:25 pm & 6:25 pm plus capsules through- 
out day. Public service. Special programs of local 
interest Sun 6-9 am & 7-10 pm. Daily salutes to 
local personalities and organizations. Promote various 
attractions of area. COMMERCIAL POLICY: com- 
mercials clustered every 15 minutes 5 am -8 pm, every 
30 minutes 8 pm -5 am. Contact Representative for further details. Recd 2/26/68. 

I. PERSONNEL 
President -Robert Sudbrtnk. 
General Manager -Harold W. Gore. 
General Sales Manager -Robert Howe. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
500 w. days; 1,000 w. nights; 590 kc. 

Directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 on station time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10c. 11e. 
Basic Rates: 22e. 22b, 23a, 25a. 28a. 
Contracts: 40a. 42b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a. 70c, 71e, 73a. 

TIME RATES 
No. 4 ER 5/1/68-Rec'd 3/28/68. 

AA -Mon thru Sat 6-10 am & 4-7 pm. 
A -Mon thru Sat 10 am -4 pm & 7-8 pm: Sun all 
day. 
B -Gaslight Mon thru Sat 8 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I MIN: (*) 611 12 t1 18 ti 
1 wk 55 50 47 44 
26 wk 52 47 44 41 
52 wk 49 44 41 38 

CLASS A 
I wk 45 91 
26 wk 42 39 
52 wk 41 37 

(*) 1 ti or fixed. 

38 35 
36 33 
34 31 

CLASS B 
Gaslight, fiat, ea. 30 
Combinable with other classes for frequency discount. 
30 sec: 80% of applicable 1 -min. 
10 sec: 60% of applicable 1 -min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

12 ti (5AA, 4A, 311). ea 35 
18 ti (8AA, 6A, 4B), ea 33 
14 ti (MA, 8A, 6B), ea..._ 30 
TAP's do not combine with spots for frequency dis- 
counts. 
Advertising must be continuous and consecutive to 
earn discounts. 
Minimum rate holder: 3 per wk. 

6. PROGRAM TIME RATES 
5 min: 1-1/2 z applicable 1 -min rate. 

(D) 

ANNA (1 AM; 1 FM) 
Union County -Map Location E-11 

See SUDS consumer market map and data at begin- 
ning of the State 

WRAJ WRAJ-FM 
1957 1958 

A Lackey Station 
Subscriber to the NAB Radie Cede 

Media Code 4 214 0220 7.00 
Anna Broadcasting Co., Inc., Box 120, Anna, sel. 

62906. Phone 618-833-2148. 
I. PERSONNEL 

Pres. & Mgr. -Donald C. Michel. 
Vice -President -F. E. Lackey. 

3. FACILITIES 
500 w. dan; 1440 kc. Non -directional. 
Operating schedule: 5:00 a.m. to local sunset. 
FM FACILITIES 
ERP 3.000 w.; 92.7 mc. 
Operating schedule: 5:00 am -10:30 pm; 5:00-8:30 am 
and 4:00-10:30 pm for Dec. 

4. AGENCY COMMISSION 
15% on net charges; no cash &mount. 

5. GENERAL ADVERTISING See seded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3d, 4b, 4d, 6a. 7b4 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21a, 21b, 21d, 22b, 24a, 25a, 28c, 

30. 
Contracts: 40a. 41, 46, 47a. 
Cancellation: 71a. 72, 73a. 
Prod. Services: 82. 
Tobacco advertising not accepted. 

TIME RATES 
Rates effective January 10, 1957. (Card No. I.) 

Card reed August 30. 1957. 
6. SPOT ANNOUNC 

1 
=ENTS PRO1/4OGRAM RATES 

1 

hr. hr. hr. min. min. () (t) 
1 time 42.00 25.00 14.00 10.00 7.50 6.00 3.00 

13 times._ 40 50 23.50 13.00 9.50 7.25 5.90 2.95 
26 times 39.00 22.00 12.75 9.25 7.00 5.75 2.85 
52 times 36.00 21.00 12.25 9.00 6.75 5.60 2.80 

104 times 33.00 18.50 11.25 8.25 6.25 5.30 2.85 
156 times.._ 30.25 17.25 10.25 7.75 5.90 5.00 2.50 
206 times.._ 27.50 16.00 9.00 7.00 5.60 4.70 2.35 
260 times._ 24.75 14.50 8.75 6.60 5.30 4.40 2.20 
312 times 22.00 13.00 7.50 6.25 5.00 4.00 2.00 (1 30 -seconde to 1 -minute. 

(t) 16 wads or 8 -second spots. 

ARLINGTON HEIGHTS 
Cook County -Map Location G-3. 

See SUDS consumer market map and data at begin- 
ning of the State. 

See Chicago Urban Area 

AURORA (2 AM; 2 FM) 
Kane County -Map Location F-3 

See SUDS consumer market map and data at begin 
ning of the State. 

WKKD 
1960 

Media Code 4 214 0275 1.00 
Salter Broadcasting Co., 1880 Plain Ave., Aurora, Ill. 

60505. Phone 898-1580. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Russell G. Salter. 
Vice -President -Robert O. Moran. 

2. REPRESENTATIVES 
6111 -Perna. Inc. 

3. FACILITIES 
250 w. days; 1580 kc. Directional. 
Operating schedule: 6:00 am -local sunset. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2e, 3a, 4e, 4d, 5, 7ìa, 7a, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 1564 16. 
Basic Rates: 20b, 21e, 22a, 23a, 24b, 25a, 28a, 29a. 
Contracte: 90a, 42b, 44a, 45, 46, 47a, 48, 49, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 61a, 62d. 
Cancellation: 70e. 70e, 71a, 72, 73a. 
Prod. Services: 80. 

TIME RATES 
Rates effective September 1, 1964. (Card No. 3.) 

Card received July 7, 1964. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
I ti 7.50 104 U 6.00 
13 ti 7.00 158 ti 5.75 
26 ti 6.75 260 ti 5.50 
52 ti 6.50 312 ti 5.25 

7. PACKAGE PLANS 
ROS 

(60 sec or leas; to be used In T days) 
ea tot ea tot 

20 ti 6.00 120.00 90 or more 5.00 200.00 
30 ti 1.50 105.00 

8. PROGRAM TIME RATES 
59 min 1/2 hr 1/4 hr 5 min 

1 ti 55.00 30.00 19.00 11.00 
13 ti 49.50 27.50 17.50 10.00 
26 ti 45.00 26.25 16.25 9.25 
52 ti 40.50 25.00 15.50 8.50 
104 ti 36.00 23.00 13.75 8.00 
156 ti 32.00 21.50 13.00 7.50 
260 ti 27.50 20.00 12.50 7.00 
312 ti 25.00 18.50 11.50 6.50 

WKKD-FM 
1961 

Media Code 4 214 0350 4.00 
Salter Broadcasting Co., 1880 Plain Ave., Aurora, 

TII. Phone 898-1580. 
I. PERSONNEL 

President & Gen'l Mgr. -Russell G. Salter. 
Production Manager -Rusty Tym. 

3. FACILITIES 
ERP 3.000 w.; 95.9 mc. 
Operating schedule: 6:00 am-approx. 10:30 pm. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards awe. 
General: lb, 2e, 3a, 4a, 5, 6e, 7a. 8, 
Rate Protection: lob, 11b, 12b, 13b, 14h. 15b. 16. 
Basle Rates: 20b, 21a, 22a, 23a, 241). 25a, 28a, 29a. 
Contracts: 40e, 42b, 44a, 45, 46, 47a, 48, 49, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 61a, 62d. 
Cancellation: 70e, 70e, 71e, 72, 73a. 
Prod. Services: 80. 

TIME RATES 
Rates effective September 1, 1964. (Card No. 5.) 

Card received July 7, 1984. 

WKKD-FM-60% of WKKD rates. 

WMRO 
IOU 

R A B 

Media Code 4 214 0385 8.00 
Vincent G. Coley and Charles V. Hunter, 189 S. 

River St., Aurora, Ill. 60506. (Area Cede 312) 
Twin -Oaks 7-4215. 

1. PERSONNEL 
General Manager -Vincent G. Coley. 
Sales Manager -Charles V. Hunter. 
Program Director -Kathleen M. Guddendorf. 

3. FACILITIES 
1,000 w. day.: 500 w. nights; 1280 ke. 

Directional -separate pattern day and night. 
Operating schedule: 6:00 am -midnight. 

4. AGENCY COMMISSION 
15% on time and talent; no euh discount. 

5. GENERAL ADVERTISING See Boded reputations 
General: 2b, 3e, 3d, 4e, 5, 6e, 8. 
Rate Protection: 10h, 11h, 14b. 
Basic Rates: 21a, 25a, 29a. 
Contracts: 40e. 45. 
Comb.: Cont. Discounts: 6014 60e, 61a, 62b. 
Cancellation: 70e. 70c, 71e. 
Prod. Services: 82. 
Member: Midwest Farm Network, Inc., National Ag - 
Radio Groups. Inc.. Illinois Radio Network. 

TIME RATES 
Rates effective January 1, 1963. 
Rates received March 5. 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 5 min. 1 min. 30 see. 

1 time.... 42.00 27.00 13.50 7 50 6 00 
13 times.. 40.00 26.00 13.00 7.25 5.75 
26 times.. 38.00 25.00 12.50 7.00 Eel 
52 times.. 36.00 24.00 12.00 6.75 5.25 

104 times.. 34.00 23.00 11.50 6.50 5.00 
156 times.. 32.00 22.00 11.00 6.25 4.75 
260 times.. 30.00 21.00 10.50 6.00 4.50 

WMRO-FM 
I965 

Media Code 4 214 0386 6.00 
Vincent G. Coley, Box 430, 184 S. River St.. Aurora, 

Ill. 60504. Phone 312-897-4215. 
1. PERSONNEL 

President -Vincent G. Coley. 
General Manager -Marjorie Udstad. 
Program Director -Jean M. Coley. 

3. FACILITIES 
ERP 3,650 w.; 107.9 mc. Stereo. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulation 
NAB Radio Code Advertising Standards apply. 
General: 4b, 9d. 
Rate Protection: 15b. 
Basic Rates: 21c, 23a. 
Commercial copy is limited to 5 95 -second commer- 
cials per hour. 

TIME RATES 
Eft Recd 11/16/67. 

8. PROGRAM TIME RATES 
1 hr ..........._.. 30 

B EARDSTOWN 
Can County -Map Location C-6 

See SUDS consumer market map and data at begin- 
ning of the State. 

WRMS 
1959 

All 

Media Cede 4 214 0440 1.00 
R. W. Sudbrtnk & Margareta S. Sudbrtnk 108 E. 

Main St.. Beardstown, Ill. 62618. Phone 323-1790. 
I. PERSONNEL 

President -Robert W. Sudbrtnk. 
General Manager -Don L. Chipman. 

2. REPRESENTATIVES 
Henry S. Cmiel Associates. 

3. FACILITIES 
500 w. days: 790 ke. Directional. 
Operating schedule: 6:00 am -local sunset weekdays; 
7:30 am -5:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING Ses coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3e. 3d, 4e, 4d, 5, 6a, 7b. 
Rate Protection: 10d. 14d. 
Basic Rates: 20a. 20b, 21b, 22a, 24b. 
Contracts: 43, 44a, 45, 46, 47e, 49, 51e, 51b. 
Comb.: Cont. Discounts: 60d. 60g, 601. 61b, 62b. 
Cancellation: 70b, 70d, 71a, 73a, 73b. 
Prod. Services: 80. 83. 
Member: Illinois Radio Network. 

TIME RATES 
Bates effective April 1. 1968. (Card No. 2.) 

Card received February 8. 1966. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 20 ass 

18 ti.. ......... _..__.._.......... __........ _...__ 9.00 8.50 
24 ti. _---------_--...._... 5.00 7.50 
52 tt..........._.._..-._._»__........_.-_._.... 7.00 6.50 
100 ti..._. _....___...__...._.._...._.._... 6.00 5.50 
200 ti _..._.._... 5.00 4.50 

7. PACKAGE PLANS 
1 MINUTE OR LESS -ROS 

(To be used in 7 days) 
20 ti..........._....-._..._.... 6.00 40 ti._ __... 

BELLEVILLE 

7.00 
8.00 
5.00 
4.00 
3.00 

5.00 

St. Clair County -Map Location D-9 
See SUDS consumer market map and data et begin- 
ning of the State. 

WIBV 
1947 

Subscriber te the NAB Radio Cede 
Media Code 4 214 0495 5.00 
Belleville Broadcasting Co., Box 91, 3001 S. Illinois 

St.. Belleville. I11. 62222. Phone 618-233-5000. 
STATION'S PROGRAMMING DESCRIPTION 

WIRY: Programmed for adults. 
MUSIC: standards, ahowtunes, middle-of-the-road. 
NEWS: 4 man staff, 2 mobile units. Expanded news 
7:30-8:25 am, 11:45 em -12:30 pm, 4:55-5:30 pm & 
15 min local news at 10:30 pm. 5 min at :55. TALK: 
telephone comment program 11:15-11:95 am M -F. 
SPORTS: high school basketball and football live. 
FARM: 6-6:30 am & 11:55 am -noon, M -F. 11:45 
am -noon Sat. RELIGIOUS: 8:15 am -1 pm Sun. 
Contact Representative for further details. Recd 
7/1/68. 

I. PERSONNEL 
V-Pres., Gen'l & Com'1 Mgr. -H. Glenn Deffendall, 
Ait. Gen'l Mgr. & Prog. Dir. -Norman S. Green- 

berg. 
2. REPRESENTATIVES 

Hal Walton á Company, Inn. 
3. FACILITIES 

5000 w.; 1260 ke. Directional. 
Operating schedule: 6 am -midnight. ('ST. 

4. AGENCY COMMISSION 
1510; time only. 

(This listing antlnued en next gage) 
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Belleville -W I B V -Continued 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d, 4a, 5, 6a, 7b. 
Rate Protection: 10a, lia. 12a, 13a, I4a, 15b, 16. 
Basic Rates: 20b, 21b, 21d, 23a, 24b, 25a, 26, 27, 

28c, 29a, 30. 
Contracts: 40a, 41, 42b, 92d, 44a, 45, 46, 47a, 48, 

49, 51e. 
Comb.: Cont. Discounts: 60e, 60h, 61e, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Elf Reed 9/30/80. 

AA -7-8:30 am. 11:30 am -12:30 pm & 1:30-5:30 pm, 
A ---All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I min 30 see 20 see 
Flat 13.50 11.00 

CLASS A 
Ix 13x 26x 52x 100x 200x 

1 min 14.00 13.50 12.75 11.75 10.50 9.75 
30 sec 12.00 11,00 10.50 10.00 9.25 8.25 
20 see 10.50 9.50 9.00 8.50 7.75 7.00 

7. PACKAGE PLANS 
CLASS A 

PER WK: 13 ti 18 ti 26 ti 
5 min 173.25 241.00 325.00 
1 min 117.00 170.00 218.00 
30 sec 95.20 107.00 134.00 
19 sec/ID's .... 8.2.50 88.00 109.00 

8. PROGRAM TIME RATES 

36ti 52ti 
482.00 598.00 
315.00 420.00 
190.00 262.00 
154.00 210.00 

CLASS 1A 
1121w 1/4 hr 10 min min 

Flat 30.00 27.50 20.00 
CLASS A 

le 13x 26x 52x 100e 200e 
1/2 hr 75.00 71.50 67.25 62.25 56.50 50.00 
1/4 hr 48.00 45.00 41.50 37.50 33,00 28.00 
10 min 29.50 27.50 25.00 22.00 19.00 15.00 
5 min ..._..._ 21.00 20.00 18.75 17.25 15.50 13.50 

BLOOMINGTON (2 AM; 1 FM) 

(including Normal) 
McLean County -Map Location E-5 

See BRIM consumer market map and data at begin- 
ning of the Slab. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine cotent of indi- 
vidual station coverage, audience delivered, etc. with - 
In the area. 

WBNQ (FM) 
1947 

BLOOMINGTON 

©11FMU 
Subseriber to the NAB Radio Code 

Media Code 4 214 0525 9.00 
Rloemineton Broadcasting Corp.. 209 E. Washington 

St., Bloomington, III. 61701. Phone 309-829-1221, 

STATION'S PROGRAMMING DESCRIPTION 
WBNQ (FM): Programmed for adults. 
MUSIC: at least 80% of every hour devoted to 
music. 6-1 am Includes standards, showtunes, swing, 
contemporary folk, middle-of-the-road, semi -classic 
and serious music (symphony). NEWS: 5 min at :15 
either network or locally originated. FARM: M -F 30 
min at 5:30 am. RELIGIOUS: 15 min M -Sat at 
5:15 and Sun 7-9 am. No air personalities, sports or 
talk programs. Recd 7/30/68. 

I. PERSONNEL 
Station Manager -Timothy R. Ives. 
Sales Manager -Gene Drager. 

3. FACILITIES 
ERP 50,000 w.; 101.5 me. Stereo. 
Operating schedule: 5:15-1 am daily. 
Antenna ht.: 460 ft. above average terrain. 
Partial simulcast. Operated separately 6-1 am daily. 
For situlast facilities tee WJBC. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WJBC listing for coded regulations. 
Affiliated with American FM Network. 

TIME RATES 
No. 2 Eff 5/1/68-Rec'd 4/26/68. 

6. SPOT ANNOUNCEMENTS 
1 min 2.50 

WIOK 
1962 

NORMAL 

MTONM glMPggMMMNTATIVMM. INC. 

Media Code 4 214 0550 7.00 
McLean County Broadcasting, Inc.. 1218 5. Main SL, 

Normal. Ill. 61761. Phone 309-967-9521. 

I. PERSONNEL 
President -John R. Livingston. 
Vice -Ires. & Gen'1 Mgr. -Robert- L. Barris. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

3. FACILITIES 
1.000 w, (Jaya. 500 w. nights; 1440 kc. Directional. 
Operating schedule: 5 am -1 am. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 4a, 6a. 8. 
Rate Protection: 10a, lia, 12e, 13a, 14e. 15b. 
Basic Bates: 21h, 22a, 23h, 24h, 25a, 28a, 28c. 29a. 

30. 
Contracts: 40a. 41, 44h, 45, 46, 47e, 48, 49, 51a, 
Comb.; Cont. Discounts: 60b, 601, 61a, 621. 
Cancellation: 70b. 70d, 71a, 72, 73a. 
l'rod. Services: 80 81, 82. 
Member: Illinois State Network. 

TIME RATES 
ER Recd 7/24/67. 

AAA -Mon thru Sat 6-10 am, noon -1 pm & 3-7 pm. 
AA -Mon thru Sat 10 am -noon & 1-3 pm; Sun 8 
am -7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

le 52e 104x 150e 260x 520x 1040x 
AAA 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
AA 9.00 8.50 8.00 7.50 7.00 6.50 6.00 
A .... 5.00 4.75 4.50 4.25 4.00 3.75 3.50 

7. PACKAGE PLANS 
1 MIN PER WK: 6tí 12tí 18tl 24ti 30 ti 

AAA 9.00 8.50 8.00 7.50 7.00 
AA 8.00 7.50 7.00 6.50 6.00 
A 4.50 4.25 4.00 3.75 3.50 

30/20 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 
Not combinable to earn frequency discounts, but may 
be cross -combined to earn numerical frequency. Mul- 
tiProducts do not combine unless purchased on 1 
contract thru 1 agency. Not subject to retro -active 
discounts. 

8. PROGRAM TIME RATES 
AAA: le 26x 52x 130e 260e 3I2x 
1/2 hr 62.50 59.30 56.25 53.10 50.00 46.80 
1/4 hr 37.50 35.60 33.75 31.80 30.00 28.10 
10 min. 22.50 21.30 20.25 19.10 18.00 16.80 
5 min 15.00 14.25 13.50 12.75 12.00 11.25 
AA: 80% of AAA. A: 60% of AAA. 

10. SPECIAL FEATURES 
Farm Journal & Farm Hour -l -minute fixed spot 
rate. 

WJBC 
1925 

BLOOMINGTON f g \ 
AVERY-KNODELe INC. 

Subscriber to the NAB Radio Cede 
Media Code 4 214 0605 9.00 
Bloomington Broadcasting Corp., 209 E. Washington 

St., Bloomington. Ill, 61701. Phone 309-829-1221. 

STATION'S PROGRAMMING DESCRIPTION 
WJBC: Programmed for adults. 
FARM: 5:30-6:30 am & 12:30-12:40 pm M -F. 
NEWS: 5 min local at :25 and expanded local news 
at 7:30 am & 8:05 am, 12:15 pm & 6 pm. 3 man 
news staff and 2 mobile units. Network news 5 min 
at :55. TALK: open line programs 9-10 am & 1:30- 
3 pm M -F. MUSIC: standards. RELIGIOUS: live 
15 min program 5:15 daily. Sun mornings 7 am - 
noon. SPORTS: high school and college basketball 
and football and live pro football and baseball. Con- 
tact Representative for further details. Rec'd 10/28/67. 

1. PERSONNEL 
Station Manager -Timothy R. Ives. 
Sales Manager -Lee Sharp. 
Program Director -Don Newberg. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 be. 

Non -directional. 
Operating schedule: 5:15-1 am weekdays; 6:55 am - 
midnight Sun. 
Partial simulast operation. Simulcast 5:15.6 am. 
For non -simulcast facilities see WBNQ (FM). 

4. AGENCY COMMISSION 
13% on time and talent: no cash dlarount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 4d, 5, 6a, 7h, 8. 
Rate Protection 15h. 
Basic Rates: 20h, 2113, 21d, 28a, 29a. 
Contracts: 40a, 41, 42d, 44a, 45, 46, 51a. 
Comb.; Cont. Discounts: 60h, 60e, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 73b. 
]'rod. Services: 80, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 23N Eff 12/15/67-Rec'd 11/29/67. 

AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -Mon thru Sat sign -on -6 am & 9 aim -4 pm; Sun 
sign -on -7 pm. 
B -Mon thru Sun 7 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WK: I ti 5 ti IO ti IS ti 20 01 30 ti 
PER YR: 52x 260x 520e 780e 1040x 1560e 
1 wk 11.15 10.70 10.40 10.15 10.05 9.75 
13 wk 11.00 10.40 9.95 9.65 9.30 8.50 
26 wk 10.70 10.05 9.00 8.15 7.80 7.00 
52 wk 10.40 9.00 8.15 7.40 6.70 6.05 

CLASS A 
1 wk 9.50 9.10 8.90 8.80 8.70 8.40 
13 wk 9.40 8.90 8.60 8.20 8.00 7.30 
26 wk 9.10 8.70 7.60 7.00 6.70 6.00 
52 sek 8.90 7.60 7.00 6.30 5.80 5.20 

I al( 
13 wk 
26 wk 
52 wk 

PER WK: 
PER YR: 
1 wk 
13 wk 
26 wk 
52 wk 

ILLINOIS 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti 50.00 30.00 20.00 15.00 10.00 
26 ti 47.50 28.50 19.00 14.25 9.50 
52 ti 45.00 27.00 18.00 13.50 9.06 

CLASS A 104 ti 42.50 25.50 17.00 12.75 8.50 
1 wk 8.20 7.90 7.60 7.50 7.40 7.20 130 ti 40.00 24.00 16.00 12.00 8.00 
13 wk. 8.10 7.60 7.30 7.00 6.70 6.10 156 ti 37.50 22.50 15.00 11.25 7.50 
26 wk 7.90 7.40 6.50 5.90 5.60 4.90 260 ti 35.00 21.00 14.00 10.50 7.00 
52 wk 7.60 6.50 5.90 5.30 4.70 4.20 312 ti 32.50 19.50 13.00 9.75 6.50 

I ti 
52x 

9.85 
9.75 
9.45 
9.15 

30 SECONDS 
CLASS AA 

5 tl 10 ti 
260x 520e 
9.45 9.15 
9.15 8.70 
8.80 7.60 
7.60 6.95 

15 ti 
780x 
9.00 
8.40 
6.95 
6.15 

20 ti 30 ti 
1040x 1560x 
8.80 8.50 
8.05 7.30 
6.60 5.80 
5.45 4.80 

CLASS B 
1 wk 4.10 3.95 3.80 3.75 3.70 3.60 
13 wk. 4.05 3.80 3.65 3.50 3.35 3.05 
26 wk 3.95 3.75 3.25 2.95 2.80 2.45 
52 wk. 3.80 3.25 2.95 2.65 2.35 2.10 
10 sec (25 wds) : 50% of applicable 1 -min rate. 
Minimum 2.50. 

7. PACKAGE PLANS 
SELL -A -THON PACKAGE 

Combination of spots and programs scheduled within 
9 day period or less. All spots and programs ROS 
at station's discretion. Includes 100 spots and 4 
hours of remote musical programming and interviews. 
Remote broadcasts may originate from sponsor's 
premises. Per package 700.00. 

8. PROGRAM TIME RATES 
5 min 10 min 1/4 hr 1/2 hr I hr 

A 14.50 20.00 25.00 41.50 65.00 
B 7.25 10.00 12.50 20.75 32.35 

CAIRO 
Alexander County -Map Location E-11 

See SRDS consumer mantel map and data at begin- 
ning of the State. 

WKRO 
1942 

Subscriber to the NAB Radio Code 
Media Code 4 214 0715 6.00 
Cairo Broadcasting Co.. Box 311, Cairo, Ill. 62914. 

Phone 618-734-1490. 

I. PERSONNEL 
Gen'l & Com'l Mgr. -Merrill C. Currier. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
250 w.; 1490 he. Non -directional. 
Operating schedule: 6:00 a.m. to 10:00 p.m. week- 
days; 7:00 a.m. to 10:00 p.m. Sundays. 

4. AGENCY COMMISSION 
15% on time only; no caah discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2h, 3e, 3h, 3d, 4a, 4d, 5. 6a. 7h, 8. 
Rate Protection: 101. 111, 121. 131, 14g, ISa. 
Basic Rates: 20a, 20h, 21a, 21h, 21d, 22h, 23a, 24b, 

25c, 26, 27, 28a, 29a. 29h. 
Contracts: 40a. 41, 44a, 44b, 45, 46, 47a, 48. 50, 

51a, 51b, 51c. 
Comb.; Cont. Discounts: 60a, 60e, 60e, 60f, 601, 61a, 

61e. 62h. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective June 16. 1958. 
Rates received June 16, 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 al. 26 ti. 52 tl. 104 U. 156 U. 312 U. 

1 hour 60.00 57.00 54.00 48.75 44.00 39.50 
1/2 hour..._ 36.00 34.50 32.75 29.50 36.50 23.75 
1/4 hour 24.00 22.75 21.00 19.15 16.75 16.00 

5 minutes 12.00 11.50 10.75 9.50 8.00 7.00 
100 words 6.00 5.75 5.50 5.00 4.50 4.00 

CANTON 
Fulton County -Map Location D-5 

See SRDS conaumer market map and data at begin- 
ning of the State. 

WBYS 
1947 

R A,B 
Subscriber to the NAB Radio Cade 

Media Code 4 214 0770 1.00 
Fulton County Broadcasting Company, 1000 E. Linn 

Bt., Canton, I11. 61520. Phone 309-647-1560. 
I. PERSONNEL 

General Manager-Charlee E. Wright. 
3. FACILITIES 

250 w. days; 1560 be. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash dlarnunt. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, la, 4d, 5, 6h, 7h, 8. 
Rate Protection: 15h. 
Basic Rates: 20a, 22a, 22b, 23a, 2413, 25a, 26, 28h, 

29a. 
Contracts: 40e, 42a. 45, 48. 47a, 48. 
Comb.; Cont. Discounts: 60a, 60k, 61a, 61b, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 

TIME RATES 
Rates effective December 1, 1963. (Card No. 8.) 

Card received November 22. 1963. 
6. SPOT ANNOUNCEMENTS 

CLASS B 1 min 30 sec 1 min 30 sec 
4.75 4.55 4.45 4.40 4.35 4.20 1 ti 6.00 5.00 130 tl. 4.80 4.00 
4.70 4.45 4.30 4.10 4.00 3.85 26 ti 5.70 4.75 156 tt._ 4.50 3.75 
4.55 4.35 3.80 3.50 3.35 3.00 52 t1 5.40 4.50 260 tl 4.20 3.50 
4.45 3.80 3.50 3.15 2.90 2.60 104 ti 5.10 4.25 312 ti 3.90 3.25 

CARBONDALE 
Jackson County -Map Location D-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCIL 
1946 

R AiB 
Media Code 4 214 0825 3.00 
Radio Station CVCIL, Drawer 801. 211 IV. Main St., 

Carbondale, III. 62901. Phone 618-457-8114. 
STATION'S PROGRAMMING DESCRIPTION 

IVCIL: Programmed for young adults and adults. 
NEWS: 15 min at 7:30 am & 5:15 pm, 60 min 
noon -1 pm, 5 min local news at :25, network news 
at :55, additional local and network sporte news. 
FARM: programming 6-7 am includes grain and 
livestock market reports and university farm news. 
MUSIC: country and western 6-7 am, general popu- lar music during remainder of day, emphasis shifted 
slightly to jazz and rock 3-5 pm for university and 
high school audience. SPORTS: carry high school, 
university and professional football, high school and 
university basketball. Rec'd 8/10/67. 

I. PERSONNEL 
Gent & Com'I Mgr. -Paul F. McRoy. 

2. REPRESENTATIVES 
Wire or call station collect. 

3. FACILITIES 
1.000 w. days: 1020 be. Non -directional. 
Operating schedule: days. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2h, 3a, 3d, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lla, 12a, 13a, 14a. 15b. 
Basic Rates: 20h, 21b, 22a, 23a, 24b, 25a, 28a, :19a. 
Contracts: 40a, 41, 42a, 43, 49h, 45, 46, 47e 98, 

51a. 
Comb.: Cont. Discounts: 60a, 60f. 61e, 62a, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affbiated with American Contemporary Network. 

TIME RATES 
ER 1/1/67 -Reed 12/1/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 sae 

1 r 11.00 6.00 104 z 8.80 4.80 
13 z 10.45 5.70 260 x 8.25 4.50 
26 e 9.90 5.40 520 z..._.._......- 7.70 4.20 
52 x 9.35 5.10 1000 z 7.00 4.00 

8. PROGRAM TIME RATES 
1/4hrlO min 5min 

1 z 30.00 25.00 15.00 
13 e 28.50 23.25 14.25 
26 x 27.00 21.50 13.50 
52 z 25.50 20.00 12.75 
104 r 24.00 18.75 12.00 
260 x 22.50 17.50 11.25 
520 z 21.00 16.25 10.50 
1000 z 20.00 15.00 10.00 

CARMI (1 AM; 1 FM) 
White County -Map Location F-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WROY WROY-FM 
1948 1951 

Subseriber to the NAB Radio Code 
Media Code 4 214 0880 8.00 
Carmi Broadcasting Co., Box 31, Carmi, III. 62821. 

Phone 618-382-4161. 
I. PERSONNEL 

General Manager -Samuel A. Hassan. 
2. REPRESENTATIVES 

Hal Walton & Company, Inc. 
3. FACILITIES 

1.000 w. days; 1460 he. 
Operating schedule-: 6:00 a.m. to local sunset. CST. 
FM FACILITIES 
ERP 11,200 w. 97.3 mc. 
Operating schedule: same as AM. 
Antenna ht. -2o5 ft. shove average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3d, 4a, 4d, 5, 6a. 7h, 8. 
Rate Protection: 15h. 
Basic Rates: 200. 21h, 21d, 22a, 28b. 28c, 29a, 30. 
Contracts: 40e. 41, 44a, 45, 46, 51a. 
Comb.: Cont. Discounts: 60b, 601, 621. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eff 7/1/67 -Reed 9/5/67. 

A -Mon thru Sat 6:29-8:30 am, 11:29 am -1 pm & 
4-6 pm. 
B -All other titnes. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1x 26x 104x 208x 312x 
A 7.80 6.50 5.90 5.40 5.10 
B 5.60 4.90 4.40 4.10 3.90 

30 SECONDS 
A 6.10 4.80 4.40 4.20 3.90 
B 4.40 3.80 3.40 3.10 2.90 

8. PROGRAM TIME RATES 
1/2 HR: le 26x 104e 208x 312x 

A 47.30 40.30 35.50 32.90 30.60 
B 39.10 29.00 25.60 23.70 22.00 

1/4 hr: 85% 10 min: 50% 5 min: 40% 
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ILLINOIS 

CARTHAGE 
Hancock County -Map Location B-5 

See BADS eoneumer market map and data at begin- 
ning of the State. 

WCAZ 
1921 

Media Cede 4 214 0935 0.00 
Superior Broadcasting Service, Inc.. 502 Wabash 

Ave., Carthage, Ill. 62321. Phone 217-357-3126, 
I. PERSONNEL 

Manager -Jerry Nutt, Jr. 

3. FACILITIES 
1.000 w. days: 990 kc. Non -directional. 
Operating schedule: Sunrise -local sunset woekdaya; 
7:30 am -local sunset Sun. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash diaeounL 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 4a, 5, 6a. 7b. 
Rate Protection: 10a, lia, 12a, 13a. 14a, 15b. 
Basic Rates: 20a. 22a. 24b, 25e, 28a, 29a. 
Contracts: 40a. 45, 46, 47a, 51a. 
Comb.; Cont. Discounts: 60f, 62d. 
Cancellation: 71a. 73a. 
Prod. Services: 81. 

TIME RATES 
ER 3/1/64-Rec'd 1/27/64. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION -DRIVE TIME 

Ix 13x 26x 52x 104x 
I min 5.50 5.25 5.00 4.75 4.50 
30 sec 3.95 3.75 3.55 2.35 3.15 
20 sec 2.50 2.50 2.90 2.30 2.20 

7. PACKAGE PLANS 

156x 
4.25 
2.96 
2.10 

300e 
4.00 
2.75 
2.00 

SPOT PACKAGES 
PER WK: 12 ti 16 ti 24 tl 30 01 36 t1 50 01 
1 man..._.._. 48.00 70.20 91.20 111.00 129.60 175.00 
30 sec..... 33.00 47.70 61.20 78.50 84.60 112.50 
20 sec..._ 24.00 34.20 43.20 51.00 57.60 75.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 tain 

1 1 23.00 16.50 11.50 9.50 8.00 
DISCOUNTS 13x- 5% 52x-12-1/2% 156e-20% 

26x-10% 104e-15% 2601-25% 

CASEY 
Clark County -Map Location G-7 

See BADS consumer market map and data at begin- 
ning of the State. 

WKZI 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 214 0990 5.00 
Ford F. M., Inc., Box 428. 8-1/2 W. Main St., 

Casey, III. 62420. Phone 217-932-4051. 
STATION'S PROGRAMMING DESCRIPTION 

WKZI: Programmed for country and western music 
audience. 
MUSIC 90%: currently popular country songs and 
country standards featuring country greats. Country 
gospel on Sun mornings. 1 mobile unit. Personalities 
available for remote broadcasts. NEWS: local and 
UP wire news 5%. Farm news and senator reports 
5%. Contact Representative for further details. Reed 
1/31/68. 

I. PERSONNEL 
President -Paul Dean Ford. 
Commercial Manager -R. R. Haddon. 

2. REPRESENTATIVES 
Gelderman & Company. 

S. FACILITIES 
250 W. days; 800 kc. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent; 15th of following month. 

3. GENERAL ADVERTISING 8ee saded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 9a, 5. 6a, 7a. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20a, 21a, 22a. 23a, 24b, 25a, 28e, 29a. 

32b. 33d. 
Contracts: 40a, 42a, 44a, 47a, 51a. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 71a, 73a. 
Prod. Services: 80. 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Err 11/1/63 -Reed 3/4/84. 
S. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti _ 4.00 104 ti. _...___.. 2.75 
13 ti....._...._......_.._.. 3.75 156 tí._.._...-._.... . 2.50 
26 ti._ 3.50 365 ti._........_.._...__. 2.00 

7. PACKAGE PLANS 
30 -SECOND PACKAGE RATES 

(Must be used in 7 days) 
ea tot 

10 ti._.._...._. 2.75 27.50 
15 ti.__...._-._.._...._..._ _...._.._....-_.._._.. 2.50 37.50 
25 ti._.._..._..._.-..._.._ _......_._.._.__._.._... 2.25 56.25 
50 ti ... .._...._-..._...._.-....___._...._.._.._.._... 2.00 100.00 
100 ti._.._...._........_....-.__......._._...._.._..-.-. 1.75 175.00 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 e 50.00 30.00 17.00 14.00 7.50 
DISCOUNTS 

13e-7% 52x-20% 156e-40% 
28e-13% 104e-30% 260e-42% 

CENTRALIA (1 AM; 1 FM) 
Clinton County -Map Location E-9 
Marion County -Map Location E-9 

See 8RDS consumer market map and data at begin 
ning of the State. 

WILY WILY -FM 
1946 1964 

R A 

Media Code 4 214 1045 7.00 
Prairieland Broadcasters, Inc., 326 E. Broadway, 

Centralia. III. 62801. Phone 618-532-1885. 
t. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -James A. Mudd. 
Operations Manager -Dan Parker. 
Chief Engineer -Jerry Hardin. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
1.000 w. days; 1210 Ire Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 
FM FACILITIES 
ERP 1.470 w.; 95.3 mc. 
Operating schedule: 6 am -10:00 pm. CST. 
Antenna ht.: 225 ft. above terrain. 

4. AGENCY COMMISSION 
None; all rates net tu station. 

5. GENERAL ADVERTISING Sa coded regulations 
General: 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21a, 22a. 23a, 24b, 24c, 25a, 29a. 
Contracts: 40a. 44a, 44b, 45, 46. 47a, 48, 51a. 
Comb.; Cont. Discounts: bob, 60d, 60f, 61a, 62d. 
Cancellation: 70a, 70e, 71b, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
No. 2 387 2/1/68-Rec'd 4/29/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x 5.00 4.50 260 x 3.75 3.25 
28 e.. ......... 4.75 4.25 365 x 3.50 3.00 
52 x. 9.50 4.00 520 x 3.25 2.75 
104 e ...... ..._... 4.25 3.75 780 z 3.00 2.50 
158 e 4.00 3.50 1040 ... 2.50 2.00 
10 sec: 50% of applicable 1 -min. 

7. PACKAGE PLANS 
PER WK: 10ti 
1 min 4.50 
30 sec. 4.00 

15 ti 
4.25 
3.75 

20 ti 
4.00 
3.50 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 

1 hr......._... 45.00 40.00 35.00 30.00 25.00 
1/2 hr..._.. 30.00 25.00 20.00 18.00 15.00 
1/4 hr 20.00 17.50 15.00 12.50 10.00 
10 min . 15.00 13.50 12.00 10.50 8.00 
5 min. 8.00 7.50 7.00 6.50 6.00 

30 ti 50 ti 
3.50 3.00 
3.00 2.50 

260e 385x 
20.00 15.00 
12.50 10.00 

8.00 7.00 
7.00 6.00 
5.50 5.00 

10. SPECIAL FEATURES 
1 -MINUTE HOTLINE 

(7:30 & 10:30 am) 
13 week minimum. 
5 + 5 1 ti 6 

CHAMPAIGN -URBANA 
(2 AM; 3 FM) 
(Champaign County -Map Location F-6 

See BRDS consumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or eitles involved. It le 
part of the time buying function to determine extent 
or individual station coverage, audience delivered, etc. 
within the area. 

WDWS 
1997 

CHAMPAIGN 

CBS Radio Network 
NA R A B 

Subscriber to the NAB Radio Code 
Media Code 4 214 1100 0.00 

Champaign News-Oaaette, Inc., 48 Main St.. Cham- 
paign, I11. 61820. Phone 217-356-1855. 

1. PERSONNEL 
Station Manager -Larry Stewart. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
South. Southwest -Busby. Finch and Woods, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 kc. 
Operating schedule: 5-12:15 am weekdays; 7-12:15 
am Sun. CST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See added regulations 
General: la, 2a, 3a, 3b, 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: lib, 11b, 12h, 13b, 14b. 
Basic Rates: 200, 22a, 22b, 23a, 29a, 29b, 25a, 26. 

28a. 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60e, 60k, 61a, 61b, 61e, 62b, 

62e. 
Cancellation: 70a. 70e, 71a, 73a. 

TIME RATES 
Eff 10/1/68-Rec'd 8/30/68. 

AA -Mon thru Fri 6:30 am- 9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 ti 6ti 12 ti 18 ti 24 ti 36 ti 
1 min 15.90 14.30 13.20 12.10 11.00 9.90 
20/30 ser 13.10 12.15 11.25 10.30 9.35 8.40 
ID's 9.25 8.60 7.90 7.25 6.60 5.95 

CLASS A 
1 min 13.20 12.10 11.00 9.90 8.80 7.70 
20/30 sec 11.25 10.30 9.35 8.40 7.50 6.75 
ID's 7.90 7.25 8.60 5.95 5.30 4.60 

8. PROGRAM TIME RATES 
lx 13x 26x 52x 156e 260e 

1/4 hr 40.70 39.60 38.50 37.40 38.30 35.20 
5 min 20.90 20.35 19.80 19.25 18.70 18.15 

WDWS-FM 
1946 

CHAMPAIGN 
Subscriber to the NAB Radio Code 

Media Cede 4 214 1155 4.00 
Champaign News Gazette, Inc., 98 Main St., Cham- 

paign, Ill. 61820. Phone 217-356-1855. 
I. PERSONNEL 

President-Marajen S. Chlnigo. 
Station Manager -Larry Stewart. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South, Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 
ERP 27,000 w.: 97.5 mc. 
Operating schedule: 9 am -midnight Moo thru Sun. 
CST. 
Antenna ht.: 424 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See soled regulations 
Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/65-Reo'd 4/10/67. 
6. SPOT ANNOUNCEMENTS 

lx I3x 26x 104x 3121 
1 min.. ........... 8.00 7.60 7.20 6.40 5.60 
20 sec 5.20 4.80 4.56 3.81 3.50 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104x 208x 312x 

1 hr 40.00 38.00 36.00 34.00 32.00 30.00 28.00 1/2 hr 24.00 23.00 22.00 21.00 20.00 19.00 18.00 
1/4 hr 14.50 14.00 13.50 13.00 12.50 12.00 11.50 
5 min 10.00 9.75 9.50 9.25 9.00 8.75 8.50 

WKID 
1948 

URBANA 

.1n 

Subscriber to the NAB Radio Coda 
Media Code 4 214 1210 7.00 
WKID Broadcasting Co., Box 8, Urbana, Ill. 61801, 

Phone 217-367-5431. 

1. PERSONNEL 
Pres. & Gen'I Mgr. -Robert F. MakilL 

2. REPRESENTATIVES 
Kansas City, St. Louis -Mid -West Time Sales. 
New York & Chicago -Holman Company, Incorpo- 

rated. 
3. FACILITIES 

250 w. days; 1580 kc. Non -directional. 
Operating schedule: Sunrise -local sunset weekdays; 
7:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0; 10th following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a. 4d, 5, 6a. 7a. 
Rate Protection: 10a. lia, 12a, 13a, 14a. 15a, 16b. 
Basic Rates: 20a, 21a, 21b, 21c, 21d, 221, 23a. 24b, 

24e, 28b, 28e, 29a, 30. 
Contracta: 40a, 41, 42d, 44a, 45. 46, 47a. 48, 51b. 
Comb.; Cont. Discounts: 60a. 60d, 60e, 60f. 60h. 601, 

61a. 
Cancellation: 70a. 70c, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective November 6, 1959. 

Rates received July 9, 1964. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 

hr. hr. hr. min. 
1 time 35.00 25.00 14.00 12.00 

13 times 33.00 23.00 13.00 11.00 
26 times 31.00 21.00 12.00 10.00 
52 times 29.00 19.00 11.00 9.00 

156 times 27.00 17.00 10.00 8.00 
260 times 25.00 15.00 9.00 7.00 

ti 1 
min. min. 
7.00 5.00 
6.50 4.75 
6.00 4.50 
5.50 4.25 
5.00 4.00 
4.00 3.75 

7. PACKAGE PLANS 
Weekly Saturation Package 

(Fixed Position) 
10 1 -minute announcements per week..._....__.._._ 40.00 
20 1 -minute announcements per week._...._.._..__ 70.00 
30 1 -minute announcements per week....._ ... 90.00 
30 -second announcements Bu% of applicable one min- 
ute rate. Time Signals 
10 -second time signals: 50% of 1 -minute rate. 

Quickies 
12 word "quickies" following or preceding News- 
casts on the hour and half-hour (When avallable)- 
Avenge of 84 per week. Package Price -100.00 

10. SPECIAL FEATURES 
News Program Rates 

:News headlines (3 minuta) on the half-hour: 
5 per week 25.00 13 per week 60.00 

30 per week 45.00 

WLRW(FM) 
1962 

CHAMPAIGN 

R A B ©AF MO 

Media Cede 4 214 1265 1.00 
Frank Stewart, 2424 W. Skyline Dr., Champaign, Ill. 

61820. Phone 217-352-4141. 

STATION'S PROGRAMMING DESCRIPTION 
WLRW (FM): Programmed for adults and young 
adults. 
4 personalities emcee entire operation. NEWS: 
5 min news on hour 12M-9 am. FM network news 
very hour on the quarter hour 10 am -I0 pm. MUSIC: 
12M-5 am standards, showtunes, mainstream jazz and 
phone requests. 5-7 am country and western. 7 am - 
7 pm current hits, standards, middle-of-the-road, film 
music. Trend music, 1890'1-1920's, 7-8 pm. 9-10 
pm current hits. 10 pm -12M standards, mainstream 
jazz and phone requests. Sun only 4-6 pm & 9:30 
pm -12M serious music. COMMERCIAL POLICY: 
1 minute announcements permitted in 15 minute seg- 
ments. Contact Representative for further details. 
Reed 4/3/68. 

I. PERSONNEL 
Owner & Gen'l Mgr. -Frank Stewart. 
Operations Manager -Jack Dawkins. 
Sales Manager -John Sullivan. 

2. REPRESENTATIVES 
Gen Banchez and Associates. 

3. FACILITIES 
ERP 40,000 w.: 94.5 mc. Stereo. 
Operating schedule: 24 hours daily. 
Antenna ht,: 401 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time. Billed lit, payable by 10th. 

5. GENERAL ADVERTISING See Moil 'evictions 
NAB Radio Code Advertising Standards apply. 
General: la, 3b, 4a, 5, 6a. 7a, 8. 
Rate Protection: 10a. 11a, ils, 13s, 14a. 
Basic Rates: 20b. 2213. 23a, 25a, 28a, 28e. 29a. 
Contracts: 40a. 42a, 44a, 46, 47e. 48. 
Prod. Services: 02. 
Affiliated with American FM Network. 
Affiliated with American Information Network. 
Member: Cert Bunehez & Associates Group. 

TIME RATES 
No. 5 Elf 3/1/68-Rec'd 3/18/68. 

6. SPOT ANNOUNCEMENTS 
100x 1000x 

1 min........... _.. _.. _.... _.... _..... . _.. .. 10.00 9.50 
30 sec: 80% of 1 -min. 

7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 20 ti 25t) 

1 min 9.00 8.50 8.00 7.50 Fixed position, extra 20% 

WPGU (FM) 
1967 

URBANA 

Subscriber to the NAB Radie Code 
Media Cede 4 214 1320 4.00 
IRinl Publishing Company, Weston Hall, Clampaign, 

III, 61820. Phone 217-333-2019. 
STATION'S PROGRAMMING DESCRIP1ION 

WPGU (FM): Programmed for young adults, college 
students, and teens. 
MUSIC: Sun-Thurs 1-7 pm rock, current hits, new 
releases, 7-10 pm current hits, middle-of-the-road, 
10 pm -1 am classical. All day Fri and Sat rock, 
current hits, new releases. Occasional remote hope 
un weekends. Telephone requests 6-7 pm daily. NEWS: 5 min on hour. 10 min at 1 pm. 5 pm & 
10 pm, campus, local, national, international. Public 
affairs Sun noon -2 pm. SPORTS: live play-by-play college football, basketball, hockey and baseball home 
and away. 5 min sportscasts 5:30 pm & 10:10 pm. 
10 min at 7 pm. Contact Representative for further 
details. Ree'd 8/22/68. 

I. PERSONNEL 
Station Manager -Marshall Poole. 
Commercial Manager -Brent Brotine. 
Program Director -Terry Becker. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 3,000 w.; 107.1 mc. 
Operating schedule: 1 pm -1 am Mon thru Thurs: 1 
pm -2 am Fri & Sat; noon -1 am Bun. CST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a. 
Basic Rates: 20a, 21a, 22a, 23a, 24b, 25a. 27, 28a. 

29a, 30. 
Contracts: 40a, 44a, 45, 47a, 98. 
Comb.; Cont. Discounts: 60e, 80f. 801, 61a. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 81. 82. 
Station also simulcasts to University of Illinois 
campus on closed circuit at 640 kc. AM. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOYAL RATES SAME 

AA -4-7 pm.rr 
6/1/67 -Reed 5/25/87. E 

A-All other times. 
(This listing continued on next page) 
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Chompoign-Urbano-W P G U (FM)-Cont'd 
I. SPOT ANNOUNCEMENTS 

AA A 
30 see 10 a. I min 30 see 10 as I min 

1 s 3.25 2.15 1.35 3.00 1.90 1.10 
13 x 3.05 2.05 1.30 2.80 1.80 1.05 
26 z 2.85 1.95 1.25 2.60 1.70 1.00 
52 z 2.85 1.85 1.20 2.40 1.60 .95 
104 s 2.45 1.75 1.15 2.20 1.50 .90 
156 x...__., 2.25 1.65 1.10 2.00 1.40 .85 
260 z-.._....._. 2.05 1.55 1.05 1.80 1.30 50 
312 x...__.__. 1.85 1.45 1.00 1.60 1.20 .75 
500 x 1.65 1.35 .95 1.90 1.10 .70 

7. PACKAGE PLANS 
WEEKLY IMPACT PACKAGE -ROS 

(Up to 1/3 of spots in AA) -I min- -30 Ne - 
10 tI 20 ti 30 ti 10 ti 20 ti 30 ti 

Per wk ....... 26 48 66 17 32 45 
Packages not combinable with spots to earn frequency 
discount,. 

8. PROGRAM TIME RATES 
CLASS AA 

1 hr 1/2 hr 1/4 hr IO min 5 min 
1 z..-._.. ,.......__ 22.50 13.50 8.50 6.00 4.00 
13 z..._....__..__... 21.50 13.00 8.00 5.75 3.75 
26 x___ ............. 20.50 12.50 7.50 5.50 3.50 
52 z_._.........._.._... 19.50 12.00 7.00 5.25 3.25 
104 z._............... 18.50 11.50 6.50 5.00 3.00 
156 z 17.50 11.00 6.00 4.75 2.75 
260 L..__...._ 16.50 10.50 5.50 4.50 2.50 
312 L 15.50 10.00 5.00 9.25 2.25 
500 L 14.50 9.50 4.50 4.00 2.00 

CLASS A 
1 i 20.00 11.00 7.50 5.25 3.75 
13 z_._.._ ...... _._. 19.00 10.50 7.00 5.00 3.50 
26 z ....__ 18.00 10.00 6.50 4.75 3.25 
52 L 17.00 9.50 6.00 4.50 3.00 
104 x.-._ 16.00 9.00 5.50 4.25 2.75 
156 L 15.00 8.50 5.00 4.00 2.50 
260 z 14.00 8.00 9.50 3.75 2.25 
312 L. 4.00 3.50 2.00 
500 x ......... ._....... 12.00 7.00 3.50 3.25 1.75 

10. SPECIAL FEATURES 
News Headlines on the half-hour - 70% of 5 -min. 
2 minutes include 30 -second spot. 
All newscasts and sportscast, include open and close. 

CHARLESTON (1 AM; 1 FM) 
Coles County -Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WEIC 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 214 1375 8.00 
Community Communications Associates, Inc., Box 168, 

Charleston, Ill. 61920. Phone 217-395-2149. 
Other Office: Hwy. 316, Charleston, Hl. 81920. 

I. PERSONNEL 
President -John F. Hurlbut. 
Mgr. & Sales Mgr.-Thonms N. Jdhlke. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
1,000 w. days; 1270 kc. Directional. 
Operating schedule' 6 am -local sunset. CST. Partial simulcast ion. Simulcast 6 am -local sunset. For non-aimulast facilities see WEIC-FM. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a. 5, 6a. 71), 8. 
Rate Protection: 10c, 11e, 12c, 13e, 14c, 15a. 
Basic hates: 20a, 22a, 230. 24b, 28a, 29a. 
Contracts: 40a, 41. 49a, 46, 47a. 
Comb.; Cont. Discounts: 60f, 60i, 61b, 62d. 
Cancellation: 70a. 70c, 71a, 72. 
Prod. Services: 81. 82. 
Affiliated with MBE. 

TIME RATES 
Eff 1/1/68-Rec'd 1/5/68. 

6. SPOT ANNOUNCEMENTS 
PER WK, EA: I tl IO ti 20 t( 30 t( 
1 min 5.00 4.60 4.20 3.80 
30 sec..._.___. .... _.._.......... _. 3.50 3.25 3.00 2.75 
10 sec. . 2.50 2.30 2.10 1.90 

8. PROGRAM TIME RATES 
PER WK, EA: I hr 1/2 hr 1/4 hr IO min 5 min 
1 tL_....- .._._.._... 50.00 25.00 18.00 14.00 8.00 
3 tL_-_..__ 45.00 22.50 16.50 18.00 7.50 
5 tL 40.00 22.50 15.00 12.00 7.00 
6 ti 90.00 22.50 13.50 11.00 6.50 

(D) 

WEIC-FM 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 214 1430 1.00 
Community Communications Associates, Inc., Box 168, 

Charleston. Dl. 61920. Phone 217-345-2199. 
t. PERSONNEL 

President -John F. Hurlbut. 
Mgr. & Sales Mgr. -Thomas N. Ehlke. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 

3. FACILITIES 
ERP 2,220 w.; 92.1 me. 
Operating schedule: 6 am -11:30 Dm. CST. 
Antenna ht.: 180 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -11:30 pm. For simulcast facilities see WEIC. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WEIC listing for coded regulations. 
Affiliated with MES. 

TIME RATES 

60% of AM rates. 

CHESTER 
Randolph County -Map Location D-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

KSGM 
1947 

Media Code 4 214 1485 5.00 
Donne Enterprises, Inc.. Box 428, Ste. Genevieve, 

Mo. 63670. Phone 314-883-2980. 

I. PERSONNEL 
General Manager -Elmer L Donne. 
Program Director -Art Schwent. 

3. FACILITIES 
1,000 w. days; 500 w. nights; 980 kc. 

Directional -night only. 
Operating schedule: 6:00 am -10:00 pm weekdays: 
7:00 am -10:00 pm Sun. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 4a, 4c, 5, 6a, 7b, 8. 
Rate Protection; 10b, 11b, 12b, 13b, 146. 
Basic Rates: 20a, 225, 226, 230. 24a, 24b, 25a, 26, 

28a, 29a. 
Contracts: 40a, 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61b, 61c, 62h, 62e. 
Cancellation 7Ua, 70e. 71a, 73a. 
Affiliated with MRS Radio Network. 
Member: Magic Circle Network. 

TIME RATES 
Rates effective November 1, 1952. 
Rates received November 5, 1952. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 

1 ü_...._..__. 5.20 4.20 104 ti 4.15 
13 ü............ 4.90 4.10 156 ti 3.90 
26 U. 4.70 3.95 260 ti 3.60 
52 ti 4.40 3.70 312 ti...._._..._ 3.35 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 

1 ti 50.00 26.00 
13 ti 47.50 25.00 
"6 tl 45.00 2º.00 
52 tl 42.50 23.00 
104 ti ........... _. ...... _. ........ _.._._. _. 90.00 22.00 
156 tl........_._....__...._......-._.._........... 37.50 21.00 
260 ü _.._......_... 35.00 19.00 
312 ti _ 32.50 17.00 

30 see 
3.50 
3.15 
2.95 
2.65 

5 min 
11.00 
10.50 
10.00 
9.50 
9.00 
8.50 
8.00 
7.50 

CHICAGO (and) 
CHICAGO URBAN AREA 
STATIONS IN CHICAGO: 

WAIT WGRT 
WBBM, WBBM-FM WIND 
WCFL WJJD. W11D-FM 
WCRW WKFM (FM) 
WDHF (FM) WLS, WLS-FM 
WEBH (FM) WMAQ. WMAQ-FM 
WEDC WNIB (FM) 
WEFM (FM) WNUS, WNUS-FM 
WFMF (FM) WSBC 
WFMT (FM) WSDM (FM) 
WGN WXRT (FM) 

STATIONS IN CHICAGO URBAN AREA: 
Chase Urban Area station. are listed (»Wee ether - 
rise indinted) immediately following the listing. for 
Chicago stations. 
WBEE, Harvey, III. WNMP. Emote*, III. 
WCGO, Ching. Heights, WOPA, WOPA-FM, Oak 

111. Park, 111. 
WEAW, WEAW-FM, WRSV (FM), Skokie 

Evanston. Ill. WTAQ, La Grange, III. 
WEEF, WEEF-FM. WTAS (FM), Crete, Ill. 

Highland Park, III. WVON, Ci..., Ill. 
WEXI (FM). Arlington WWCA, Gary, Ind. 

Heights. III. WXFM (FM), Elmwood 
WJOB, Hammond, Ind. Park, III. 
WLNR (FM), Lansing WYCA (FM), Hammond 

WLTH. Gary. Ind. Ind. 
WMPP, Chicago Heights, 

111. () See listing under olty of liana. 

STATIONS IN CHICAGO 
(13 AM; 13 FM) 
Cook County -Map Location O-3 

Bee BADS consumer market map and data at begin- 
ning of the State. 

WAIT 
1941 

MAJOR MARKET 
RADIO, INC., 

Media Code 4 214 1595 1.00 
WAIT. 679 N. Michigan Ave., Chicago, Dl. 60611. 

Phone 312-944-6100. 
Send only Dopy, transcriptions and instructions, air- 
mail/special delivery to: WAIT Radio, 3N261 Church 
Rd., Elmhurst, III. 60126. 

ILLINOIS 

I. PERSONNEL 
Executite Director -Maurice Rosenfield. 
General Manager -Frederick G. Harm. 
General Sales Manager -Charles B. Bishop. 

2. REPRESENTATIVES 
Major Market Radio, Inc. 

3. FACILITIES 
5.000 w. days: 820 kc. Non -directional. 
Operating schedule: Sunrise Chicago -sunset Grape- 
vine. Tex. CST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a, 3d, 4a. 9d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 12b, 14b, 16. 
Basic hates: 21a, 21b. 22a, 22b, 23a, 24e, 27, 33a. 
Contracts: 40a, 41, 46, 47b. 
Comb.; Cont. Discounts: 60f, 62b. 
Cancellation: 70a, 70e, 71a. 73a, 73b. 
Prod. Services: 80, 81. 82. 
Spots missed due to late arrival, commercial material 
will he billed as ordered. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 12 EE 6/1/67 -Reed 5/3/67. 

Rev. Rec'd 1/30/68. 
Drive Time -Mon thru Sat 6-10 am; Mon iheu Fri 3-7 pm. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: I ti 6ti 12 ti 18t1 24t180tl 
Drive Time 70 65 60 57 54 51 
Other Times..._ 6.5 60 55 53 50 47 

30 sec or less: 80% of 1 -min. 

7. PACKAGE PLANS 
20 1 -min spots, per wk..._ 1000.00 
8 AM and PM Drive Times and 12 all other time( 
Mon thru Sun. 

10. SPECIAL FEATURES 
Drive Time Traffic Reports and Five Minute News - 
breaks -1-1/2x applicable 1 -min. 

(Chicago eontlnued on next page) 

try a little tenderness . . it works! 
a)1967 vVAFr 820 RAD1D 

ait 820 radio 
Represented nationally by Major Market Radio, Inc. 
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ILLINOIS 
Chicago -Continued 

WBBM 
1929 

CBS Owned 

CBS* e 4 

',RADIO 
e le SPOT SALES 

News -Information 
R A B 

Subscriber to the NAB Radio Code 
Media Code 4 214 1650 4.00 

CRS owned; operated by CBS Radio Division. 
Business Office and Studio -630 N. McClurg Court. 

Chicago, I11. 60611. Phone 312-944-6000. 
Address all programs and advertising copy to: 
Continuity Editor, WBBM Radio 630 N. McClurg 

Court. Chicago, Ill. 80611. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Wm. C. O'Donnell. 
General Sales Manager -John Lauer. 
National Sales Manager -Hal Fredericks. 

2. REPRESENTATIVES 
CBS Radio Spot Sales. 

3. FACILITIES 
50,000 w.; 780 kc. Non -directional Clear channeL 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, la, 3a, 4a, 4d, 5, 8b, 7b, 8. 
Rate Protection: 10e, 11e, 12e, 13e, 14o. 
Bulo Rates: 20a, 21b, 21c, 21d, 22a, 22h, 

25a. 27, 28a, 29a. 
Contracts: 40b, 41. 49b, 45, 48, 48, 51b. 
Comb. Cont. Discounts: 601. 601. 01b. 62d. 
Cancellation: 70e, 70c, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Advertisers are entitled to continue the Times Per 
Year discount earned in previous contract year only 
with a commitment that similar number of spots 
will he used during the new contract year. 
Application of earned rate at end of contract: It the 
period at end of the contract is 6 days or less, adver- 
tisers earning times per week rates will be charged 
for facilities, announcements, and/or participations 
covered by such contracts at the rate earned during 
the 7 day period immediately preceding. 
Programs and announcements may be combined to 
earn lower rates. 
Except as indicated all ratea quoted are dollar cost 
per unit. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 33 Eff 9/1/88 -Reed 8/5/68. 

AM Drive -Mon thru Fri 6-10 am. 
PM Drive -Mon thru Fri 3-7 pm. 
Weekday -Mon thru Fri 10 am -3 pm, 
Weekend -Sat & Sun 8 am -7 pm. 
Nighttime -Daily 7 pm -8 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
AM DRIVE 

PER VR: 1 tl 
1 x. 175 
52 1...... ..._....... _....... _._.__.._...... 125 
156 1 _...___.__.._.._ 120 
31.2+ -..._.._...._..__. _...._......_... 110 

PM DRIVE 
1 x....._'......._.'_. .__'..._........'-... 145 130 
52 x........._...._ _.._.._..._.._.._.._ 120 110 
158 z..._..._..._ _ _..._.._..... 110 100 
312+ 105 95 

WEEKDAY & WEEKEND 
1 x. ........ _...._.._....... _..._.._ 110 95 
52 x ... .._........_........_..__......_..__ 90 80 
156 x....._.._......._...._.._..._......._ 80 75 
312+ _...__.._......_..._.._...___ 75 70 

24b, 24o. 

Per wk - 
6 ti 12 tl 24+ 
150 125 125 
120 116 115 
110 105 105 
105 100 100 

110 00 
95 
90 

80 
75 
70 
65 

110 
100 
95 
90 

75 
70 

80 

PER YR: 
1 x 
52 x 
156 x 
312+ 

1 x 
52 x 
156 x 
312+ 

1 x 
52 x 
158 x 
312+ 

WEEKDAY & WEEKEND 
1 x 90 80 
52 x 70 65 
156 x 65 80 
312+ 60 55 

NIGHTTIME 

NIGHTTIME 
Per wk 

I ti 6 ti 
60 50 
50 45 
45 40 
90 35 

30/20 SECONDS 
AM DRIVE 

150 125 
100 95 
95 90 
90 85 

PM DRIVE 
125 110 
95 90 
90 85 
85 80 

12 ti 24+ 
45 40 
40 35 
35 30 
30 25 

105 105 
90 90 
85 85 
80 80 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 9a, 9d, 6b, 7b, 8. 
Rate Protection: 15h. 
Basle Rates: 20a, 21b, 21d, 22e, 22b, 24a, 24c, 31. 
Contracts: 40b, 41. 
Comb.: Cont. Discounts: 60e, 601, 62d. 
Cancellation: 73a. 
All rates quoted are dollar cost per unit. 
Member: CBS/FM Broadcasting. 

TIME RATES 
No. 4 ER 10/1/88-Rec'd 9/8/80. 

AA -Mon thru Fri 8 pm -midnight; Sat & Sun noon - 
100 100 midnight. 

85 85 A -Mon thru Fri 8 am -6 pm; Sat & Sun 6 am -noon. 
80 80 6. SPOT ANNOUNCEMENTS 
75 75 PER WK. I MIN: I ti 6tí 12tí 2401 

AA . 18 18 14 12 
85 60 A 14 12 10 8 
60 55 30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 
55 50 20 sec: 60% of 1 -min. 
50 45 CONSECUTIVE WEEK DISCOUNTS 

13 wk -5% 26 wk -10% 52 wk -15% 
1 i........._..._.._'..._........_........_ 50 45 90 35 
52 x 45 40 35 30 
156 x 90 35 30 25 
312+ 35 30 25 20 
10 sec: 50% of applicable 1 -min. 
Fixed position, extra 20%. 

7. PACKAGE PLANS 
WEEKEND PLAN 

I min 30 see 
10 spots Fri 7 pm -Sun midnight 800 500 

MAXIMUM IMPACT PLANS 
12 Plan -2 AM Drive, 2 PM Drive, 4 Weekday or 
Weekends, 4 Nighttime. 
18 Plan -3 AM Drive, 3 PM Drive, 5 Weekday or 
Weekend, 7 Nighttime. 
24 Plan -4 AM Drive, 4 PM Drive, 8 Weekday or 
Weekend, 10 Nighttime. 

1 MINUTE 
lx 52x 1561 312+ 

12 Plan 900 850 800 750 
18 Plan ..... _ ........ _. __.._........_ 1170 1080 1005 985 
24 Plan....._..._ 1350 1290 1180 1110 

30/20 SECONDS 
12 Plan 750 700 650 600 
18 Plan. _..._ 955 880 805 770 
24 Plan. 1080 1000 950 870 

10 SECONDS 
12 Plan. 550 500 950 420 
18 Plan 765 710 845 580 
24 Plan...__.._ 855 800 750 670 
Selected substitutions and/or additional spots may be 
had at applicable unit price. If so, at least 50% 
must be scheduled within 3 or more different time 
classes. No more than 1/3 may be in any 1 time 
class. 

10. SPECIAL FEATURES 
Time Signals -12 wds live or 6 see trans, flat each 
30.00. 
Time Mention Packages -5 wds ROB daily 5:30 am - 
11:30 pm, 100 ti per wk 950.00. 

All rates may combine for discounts except Time 
Mention Packages. 

W B B M -FM 
1941 

©OFM. 
CBS Owned 

Subscriber to the NAB Radio Code 

Media Code 4 214 1705 6.00 
CBS -FM Broadcasting, a service of CBS Radio, a 

division of Columbia Broadcasting System, Inc., 
630 N. McClurg Court, Chicago, Ill. 60611. Phone 
312-944-6000. 

Address all programe and advertising copy to: 
Continuity Editor, WBBM Radio, 630 N. McClurg 

Court, Chicago. Dl. 60611. 
I. PERSONNEL. 

Vice-Pres. & Gen'l Mgr. -Wm. C. O'DonnelL 
General Sales Massager -John Lauer. 
National Sales Manager -Hal Fredericks. 

2. REPRESENTATIVES 
CBS/FM National Sales: See Reps. & 5/O pages. 

3. FACILITIES 
ERP 10,500 w.; 90.3 mc. 
Operating schedule: 8-2 am daily. CST. 
Antenna ht.; 560 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time only. 

WBEE 
HARVEY 

City of license, Harvey. Il!. 
Business Office -Lincoln Tower, 75 E. Wacker Drive. 

Chicago 37, ILL Phone 312-726-6842. 
See listing under Chicago Urban Area. Ill. 

WCFL 
1926 

Fra 
imam METRO RADIO SALES 

Media Code 4 214 1760 1.00 
Chicago Federation of Labor, Industrial Union Coun- 

cil. Marina City Commercial Bldg., 300 N. State 
St.. Chicago. III. 60010. Phone 312-222-1000. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -William A. Lee. 
Station Manager -Lew M. Wits. 
Program Director -Joel Sebastian. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
50.000 w.; 1000 kc. Directional -separate patterns 
day and night. 
Operating schedule: 29 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time and announ. only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 9a, 9d, 5, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 
Basic Rates: 20a. 23a. 25a. 
Contracts: 40a, 92a, 95, 46, 48. 
Comb.; Cont. Discounts: 60e. 
Cancellation: 73a. 

RATE PROTECTION 
Rates quoted herein are guaranteed for a period of 
13 weeks from the effective date of any increase in 
these rates, provided that advertising equalling a 
weekly expenditure of 100.00 is actually running at 
the time of effective date of increase, and providing 
that these broadcasts continue without interruption 
during rate protection period. 
Affiliated with MES. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. D Eft 9/20/68 -Reed 9/23/88. 
AA -Mon thru Fri 6-10 am. 
A -Mon thru Sat 3-10 pm; Sat 6-10 am. 
B -Mon thru Sat 5:30-6 am; 10 am -3 pm & 10 pm - 
1 am: Sun 6 am -midnight. 
C -Tues thru Sun 1-5:30 am. 

6. SPOT ANNOUNCEMENTS 
AA: I min 20/30 10 see 
Specified hour or day 150 120 75 
PER WK, ROTATING MON-FRI: 
1 ti 140 112 70 
8 ti 130 104 65 
12 ti 120 96 60 
A: 
Specified hour or day 110 88 55 
PER WK, ROTATING MON -SAT: 
1 ti 100 80 50 
6 ti (1 per day) 95 76 48 
12 ti (2 per day) 90 72 45 
18 ti (3 per day) 80 64 40 
29 ti (9 per day) 70 56 35 
B: 
Specified hour or day 75 60 38 
PER WK, ANY 6 DAYS ROTATING: 
1 tl 65 52 33 
6 ti (1 per day) 60 48 30 
12 ti (2 per day) 55 44 28 
18 ti (3 per day) 50 40 25 
24 ti (4 per day) 45 36 23 
30 ti (5 per day) 90 32 20 
C: 
Flat ..._ 15 12 8 
AA counts as 2 units toward weekly frequency dis- 
counts In all time classifications except AA. 

10. SPECIAL FEATURES 
NEOVSCASTS 

(5 -minutes at :30 & :60) 
PER WK: AA A B C 
1 ti 140 100 85 18 
5+ 120 85 75 18 
All regularly scheduled newscasts daily in AA, A 
and B time will combine to earn frequency with 
regularly scheduled spots. 

FREQUENCY COMBINATION 
Minutes, newscasts, 20/30 second and ID's may com- 
bine to earn weekly frequency discount. 

FREQUENCY DISCOUNT 
52 consecutive mks -10%. 
Discounts applied as earned. Only consecutive weeks 
with expenditures of 100.00 or more may combine to 
qualify for discounts indicated. 

WCRW 
1926 

Subscriber to the NAB Radio Code 
Media Code 4 214 1815 3.00 
WCRW. Inc.. Embassy Hotel, 2756 Pine Grove Ave., 

Chicago. Ill. 60814. Phone 312-327-6860. 
STATION'S PROGRAMMING DESCRIPTION 

WCRW: Programmed for Spanish and German speak- 
ing ethnic groups. 
Heavy emphasis on local community affairs. Sport- 
ing events include soccer, local and foreign via de- 
layed broadcasting. MUSIC: general popular. Span- 
ish daily 11 am -2 pm, Sat and Sun 5-7 pm. German 
M -F 5-7 pm. Rec'd 11/10/67. 

I. PERSONNEL 
Pres. & Treas.-Josephine A. White. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1240 kc. Non -direc- 

tional. 
1,000 watts: 

11:00 am -2:00 pm; also 5:00-7:00 pm in May, June. 
July, August and September. 

250 watts: 
At sunset in fall , winter, early spring. 
Divides time with WBBC and WEDC. 
Operating schedule: 11 am -2 pm & 5-7 pm daily. CST. 

4. AGENCY COMMISSION 
15% on time only, no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 3d. 4a, 9d, 5, 8a, 7a. 8. 
Basic Rates: 20b. 23a. 

TIME RATES 
Rates effective May 1, 1964. 
Rates received May 1. 1964. 

6. SPOT ANNOUNCEMENTS 
10/30 10/30 

1 min sec 1 min sec 
520 ti 10.50 8.40 26 tl.____.._ 13.50 10.80 
104 ti .... 12.00 9.60 13 tl-._._ 14.25 11.40 
52 tl._. 12.75 10.20 

(Chicano continued on next page) 

HAPPENS EVERY MINUTE 

50,000 watts clear channel 
A CBS owned station / Chicago 
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Chicago -Continued 
WDHF(FM) 

1959 

IVI Jack Masla & Company, Inc. 

Media Code 4 214 1870 8.00 
The National Science Network, Inc., Stan Ourell, 2 

W. 45th St., New York, N. Y. 10036. Phone 212- 
867-6171. 

Chicago Office: 108 N. State St. 60602. Phone 312- 
726-8282. 
STATION'S PROGRAMMING DESCRIPTION 

WDHF (FM): Programmed for adults. 
MUSIC: muele of big bands, ahowtunes, semi -classi- 
cal and other well known favorites. 6:30 am -12:30 
pm big bands. 12:30-4 pm bands of the 1930's, 
1940's, 1950's. 4-8 pm selections of well known 
favorites from the past and present. 8-11 pm songe 
and music from the 1930's and 1940's as played then 
and now. 11 pm -12M mixture of light classics, semi - 
classics and showtunee. NEWS: 3 min news broad- 
casts before each hour. Meditation: inspirational 
message 2-1/2 min long daily at 11:30 am & 11:55 
pm. COMMERCIAL POLICY: 12 spots per hour. 
Contact Representative for further details. Rec'd 
9/6/68. 

I. PERSONNEL 
Vice -Ires. & Gen'l Mgr. -Stan Gurell, 
Operations Manager -Frank Lee. 

2. REPRESENTATIVES 
Jack Mesta & Company, Inc. 

3. FACILITIES 
ERP 52.000 w.: 95.5 me. Stereo. 
Operating schedule: 6:30 am -midnight daily and 
Sun. ('ST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 9a, 4c, 5, 6a, 7b, 8. 
Rate Protection: 15b, 16. 
Basic Rates: 20a, 21a, 22a, 22b, 23a, 24b, 24c, 28c, 

29a. 
Contracte: 40e, 41, 94a, 46, 48. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 80h, 601, Ola, 

61b, 62d. 
Cancellation: 70a, 70c, 71e, 72, 73a, 73b. 
Member: Fine Music Group, The National Science 
Network. Inc. 

TIME RATES 
No. 7 ER 10/1/66 -Reed 10/12/66. 

AA -Mon thru Fri 4-11 pm; Sat & Sun 9 am -11 pm. 
A -Mon thru Fri 9 am -4 pm. 
B -Mon thru Fri 6:30-9 am; Mon thru Sun 11 pm - 
midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER YR: Ix 52x 104x 260x 5200 1040+ 
1 min ....... 35.00 30.00 25.00 20.00 18.00 16.00 
20/30 sec.._ 28.00 24.00 20.00 18.00 15.00 13.00 
10 sec.._.._. 17.50 15.00 12.50 10.00 9.00 8.00 

CLASS A 
1 min 30.00 25.00 20.00 18.00 16.00 14.00 
20/30 sec 24.00 20.00 18.00 15.00 13.00 11.00 
10 see 15.00 12.50 10.00 9.00 8.00 7.00 

CLASS B 
1 min..._ 25.00 20.00 15.00 14.00 13.00 12.00 
20/30 sec 20.00 16.00 12.00 11.00 10.00 9.00 
10 sec 12.50 10.00 8.50 7.00 6.50 6.00 
Less 20% for ROS. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: I ti 6 ti 12 ti 20 ti 25 ti 30+ 
1 min. 35 28 21 17 16 15 
30/20 see _.._._... 28 22 17 14 13 12 
10 sec 18 14 11 9 8 7 

CLASS A 
1 min. ........... _._.._... 30 24 18 14 13 12 
30/20 sec.._.-__._._ 24 19 15 11 10 9 

9 7 6.50 6 
CLASS B 

1 min.........__..____ 22 18 
30/20 sec. 18 14 
10 see 11 9 

8. PROGRAM TIME RATES 
CLASS AA 

PER WK: Ihr 1/2 hr 
1 ti..._.._...._. .._ _...._..._ 150.00 120.00 
2 tl..._ _ . 145.00 118.00 
3 ti.__..-_-_-.___...______ 140.00 112.00 
4 tL . 135.00 108.00 
5 tt..._ ._.__._._....._._... 130.00 104.00 
6 tl..._ _...__..._....___ 125.00 100.00 
7 ti _....__......_.._._... 120.00 98.00 

16 
13 
6 

12 
17 

11 10 
9 8 
6 5 

I/4 hr 5 min 
75.00 55.00 
72.50 50.00 
70.00 45.00 
67.50 40.00 
65.00 35.00 
62.50 30.00 
80.00 25.00 

Class A -AA leas 10%. 
Class B -AA less 20%. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 wk -10% 39 wk -15% 52 wk -20% 

WEAW 
EVANSTON 

City of license, Evanston. Ill. 
Chicago Otece-Rm. 2022, Prudential Plaza. Phone 

312-273-3330. 
See listing under Chicago Urban Area. 

WEBH (FM) 
1958 

Media Code 4 214 1925 0.00 
Buddy Black Broadcasting Co., Pick -Congress Hotel, 

520 S. Michigan Ave.. Chicago, Ill. 80605. Phones 
312-922-7151; 312-427-3800. 

I. PERSONNEL 
Pres., Gen'l Mgr. & Prog. Dir. -Buddy Black, 
Sales Manager -Darrel Peters. 

2. REPRESENTATIVES 
Gort Bunchez and Associates. 

3. FACILITIES 
Eli+' 35,000 w.; 93.9 mc. Non -directional 
Operating schedule: 24 hours dally. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent: 2% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e. 3b, 4a, 4c, 5. Ob. 7a.. 

Rate Protection: lob, 11b. 
Basic Rates: 20e, 22b. 23a. 
Contracts. 40e, 47a. 
Comb.; Cont. Discounts: 60c, 80k. 
Member: Fine Music Group, Gert Buncbez & Asso- 
ciates Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Reed 6/28/68. 
6. SPOT ANNOUNCEMENTS 

1 min. flat 15 
8. PROGRAM TIME RATES 

Ihr li/2 hr I/4 hr 
1 x.-._ 125 75 50 

10. SPECIAL FEATURES 
5 -minute Newscast 25 

WEDC 
1926 

Media Code 4 214 1980 5.00 
Foreign Language Broadcasts, Inc., 5475 N. Mil- 

waukee Ave., Chicago. Ill. 60630. Phone 312-631- 
0700. 

I. PERSONNEL 
Mgr. & Prog. Dir. -A. B. Pucinski. 

3. FACILITIES 
250 w.; 1240 kc. Non -directional. 
Divides time with tVCRW and WSBC. 
Operating schedule: 8:30 a.m. to 10:00 a.m.; 3:30 
p.m. to 5:00 p.m.; 7:00 p.m. to 8:00 p.m.: 10:00 
p.m. to 11:00 p.m. and midnight to 6:00 a.m. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 36, la, 4d, 5, 6e. 7a, 8. 
Basic Rates: 20a, 22a. 22b, 23a, 24a. 
Contracte: 42a. 
Comb.: Cont. Discounts: 61b. 
Cancellation: 73a. 

TIME RATES 
ER 1/68-Rec'd 5/24/68. 

8. SPOT ANNOUNCEMENTS 
Ix 130 26x 52x 1040 260x 

1 min 18.00 16.50 15.00 13.50 12.00 10.50 
30 sec 12.50 11.50 10.50 9.50 8.50 7.50 

8. PROGRAM TIME RATES 
Ix ISx 26x 52x 104x 260x 

1/4 hr 40.00 37.00 35.00 32.50 30.00 27.50 
5 min. 30.00 27.50 25.00 23.00 21.25 18.75 

WEFM (FM) 
1940 

,I1 ©1F MU 
Subscriber te the NAB Radio Code 

Media Code 4 214 2035 7.00 
Zenitl. Radio Corp., 120 W. Madison St., Chicago, 

I1L 60602. Phone 312-263-0445. 

I. PERSONNEL 
General Manager -Jules Herbuveaux. 
Sales Manager -Ron Etter. 
Program Director -George Stone. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
ERP 42,000 w. (Metz.); 35,000 w, (vert.) ; 99.5 mc. 
Operating schedule: 6:00 am -midnight. CST. 
Antenna ht.: 590 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only; no cash diemunt. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 3a, 3d, 4a. 4d. 6h, 7b, 8. 
Basic Rates; 20b, 21a, 21b, 21c, 21d, 22a, 22b4 23a, 

27, 29e. 
Contracta: 40a, 91, 46, 47e, 48, 99, 51c. 
Comb.; Cont. Discounts: 60c, 60i, 62a. 
Cancellation: 71e, 73e, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 ER 6/15/66 -Reed 6/2/68. 
A -Mon thru Fri 6-9 am & 5 pm -midnight; Bat & 
Sun 6 em -midnight. 
B -Mon thou Fri 9 am -5 pm. 

ILLINOIS 
6. SPOT ANNOUNCEMENTS 

1 MIN: I x 52x 104x 260x 364x 520x 728e 
A _._. 50 47 44 41 38 35 32 
R 35 33 31 29 27 25 23 

30/20 SEC: 
A ._ -_ 35 33 31 29 27 25 23 
B 25 24 22 21 19 17 16 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 
A ___._ __..._ 45 42 39 36 33 30 
B ......._.... Sl 29 27 25 23 20 

30/20 SECONDS 
A __________ 31 29 27 25 23 20 
R 22 20 19 17 15 12 

8. PROGRAM TIME RATES -1 hr - 
PER YR: A B 
1 x._ ...... _________ ...... ___ ........... 220 150 
13 x......._ -...._.._.......-...__....__... 210 145 
28 x..._ __...._._..._._.._.._..-. 200 138 
52 z ...._.-...._...__..___.._.. 100 131 
104 z._ _.___.___.-_._....._ 180 125 
158 x. ._...__..._._.._._......__. 170 117 
260 x__......__.._...___..__.._.__ 160 110 

Á/2 hB 
150 100 
145 96 
138 90 
131 85 
125 80 
117 75 
110 70 

(This listing continued on next vale) 

NO WAftS MILLER 
IS ALIVE & WELL 

DOING 
HIS THING 

ON 

AS IT HAPPENS, WE'RE ALL 

,-oc,,-h.' 

WC 
PL - 

The Goer/ 
rederebon or Labor 

Mvnv City 
Giuro 60610 
Reereaenreel by 

Metro each° Sales 

November 1, 1968 Spot Rodio Stations 297 



ILLINOIS 

Chicago -W E F M IFM)-Continued 
-1 hr- -1/2 hr - 

PER YR: AB AB 
364 z 150 103 103 65 
520 x 140 95 95 60 
Programs and newscasts may be combined for fre- 
quency discounts. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER YR: lx 520 104x 156x 260x 364x 520x 
A 75 70 65 60 55 50 45 
B 65 60 55 50 45 40 35 

Newscasts and programe may be combined for fre- 
quency discounts. 

Advertisement 
WEFM - Chicago's First FM Station 

99.5 FM/Stereo 
Zenith Radio Corporation's WEFM has presented the 

world's finest music to Chicago area listeners for over 
27 jean. Zenith has introduced a distinctive new FM 
format -retaining the best features of past programming 
and augmenting them with many innovations in FM 
service. WEFM is equipped with the most modern, 
new technical facilities designed to enhance its superior 
coverage and broadcast quality. WEFM'a new studios 
are equipped to provide the most advanced etereo FM 
operation in the country. An advanced new transmitter 
and a new antenna is installed which is the first in 
Uds area both vertically and horizontally polarized to 
bring top quality reception to the full FM audience, 
especially the growing number of FM auto radio listen- 
ers. WEFM has on its staff some of the beat -known 
names in Chicago broadcasting. In addition to musical 
programs, WEFM presents a schedule of capsule news. 
financial reports and other features. 

WFMF (FM) 
1947 

QUALITY MEICIA 
INCORPORATED 

R'A'B 
Media Code 4 214 2090 2.00 
Century Broadcasting Corp., 230 N. Michigan Ave., 

Chicago. Ill. 60601. Phone 312-372-7838. 
STATION'S PROGRAMMING DESCRIPTION 

WFMF (FM): Basic program format comprised of 
showtunes, pop standards, film themes, folk melodies 
and current musical hits. Contact Representative for 
further details. Rec'd 8/10/67. 

I. PERSONNEL 
President -Howard Orafman. 

2. REPRESENTATIVES 
Quality Media Incorporated. 
Century Network See Rep and S/0 pages. 

3. FACILITIES 
ERP 33,000 w. (horin.), 16,000 w. (vert.); 100.3 mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 560 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See ended regulations 
General: 2b, 3a, 3d, 4a, 5. 
Rate Protection: 10a. lia, 12a, 13a, 14a. 
Basic Rates: 22a, 23a. 
Contracta: 00a. 91. 
Comb.: Cont. Discounts: 60d. 
Cancellation: 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 
Member: The Century Network. 

TIME RATES 
No. 7 ER 7/11/86-Rec'd 7/11/66. 

AA -9 am -30 pm. 
A-6-9 am & 10 pm -midnight. 
B -Midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
1 MIN: lx 52x 156x 260x 520x 7200 

AA 34 31 28 25 22 19 
A 28 26 25 23 21 lb 
B . 22 19 17 15 13 11 

30 SEC: 
AA 24 22 20 18 16 14 
A 22 20 18 16 14 12 
B 15 13 11 9 7 5 

7. PACKAGE PLANS -AA- -A- -B- 
PER WK: I min 30 see I min 30 see I min 30 see 

12 tl. 25 20 21 18 12 8 
18 U 23 18 19 15 11 7 

24 ...... 21 16 17 14 10 6 

30 U. 19 14 15 13 9 5 

40 tl 17 12 13 11 8 4 

8. PROGRAM TIME RATES 
I HR: lx 12x 26x 52x 104x 2600 512x 

A 175 160 155 150 145 140 130 
B 100 95 90 80 

1/2 hr: 60% of hour. 1/4 hr: 40% of hour. 

WFMT (FM) 
1951 

Media Code 4 214 2145 4.00 
WON Continental FM Co., 221 N. LaSalle St., 

Chicago. III. 60601. Phone 312-782-5668. 
STATION'S PROGRAMMING DESCRIPTION 

WFMT (FM) : Devoted to fine arte entertainment and 
news. MUSIC 80%: 95% serious music, 5% folk 
music and showtunes. 25% of music originates from 
live or taped sources, including concerts of 6 sym- 
phony orchestras and 30 international music festivals. 
TALK 10%: 50% interviews, discussions. 50% 
drama, prose, poetry, humor, criticism, documentaries. 
NEWS 10%: international, national, local, business, 
cultural news. 10-13 daily newscasts vary in length 
with amount and complexity of news. Morning pro- 
gram, 6-9 am includes frequent time and weather re - 
reports. COMMERCIAL POLICY maximum of 4 
minutes of advertising in any hour. 1 hour protec- 
tion. Contact Representative for further details. 
Reed 6/5/08. 

I. PERSONNEL 
President -Ward L. Quasi. 
Dir. of Development á Nat'l Sales Mgr. -Ray 

Nordstrand. 
Program Director -Norman Pellagrini. 

2. REPRESENTATIVES 
John C. Stutter Co., Inc. 

3. FACILITIES 
Eltl' i.s.,,u,.0 w.; 98.7 mc. 
Operating schedule: 29 hours dally. CST. 
Antenna In. SII fl. ho: e average terrain. 

4. AGENCY COMMISSION 
15% on net time only no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Generai: la, 2a, 2b. 3a, 3b, 3c, 3d, 4a, 4c, 61:. 71i, 8. 
Rate Protection: 

16. 
1041. 1141. 12d, 13d, 14d, 15a, 15b, 

Basic Rates: 20a, 201), 21d, 22a, 23a, 24b, 25a, 26. 
27. 28a. 29a. 32a. 

Contracts: 40a. 41, 44a, 46, 97e, 48, 49, 50, 51a. 
Comb.; Cont. Discounts: 60b, 60d, 60g, 60h, 601, Ola. 

61h. 6'd. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 82. 
One hour programs include 3 minutes of commercial 
time plus 3 IDs. Ne,sscaata include one sixty-second 
commercial plus too IDs. Newscasts vary In length 
with the amount and complexity of significant news 
but average 12 minutes. Maximum of 4 minutes of 
advertising in any hour: average for any day: 3 
minutes per hour. 1 -minute announcements are never 
counted. 30 -second and 10 -second announcements may 
be placed next to 30 -second institutional (cultural 
and educational) announcements. 
Guaranteed 1 -hour separation between competitive 
advertising. 
1 -hour programs may be counted as 3 announcements 
and newscasts as one announcement to earn larger 
frequency discounts on announcements. 
Political advertising not acceptable. 

TIME RATES 
NATIONAL AND LOCAL RATES SASIE 
Rates effective May 1, 1964. (yard No. 9.) 

c rd received April 0. 1964 
Class A-6:00-9:00 am and 5:00 pm -midnight Mon 
thru Fri: 6:00 am -midnight Sat and Sun. 
Class B-9:00-5:00 pm Men thru Fri. 

6. SPOT ANNOUNCEMENTS 
-Class A-- 

1 min 30 sec 
1 ti 50.00 35.00 
52 ti 47.00 33.00 
104 ti 44.00 31.30 
156 ti 41.00 29.00 
260 Ii 38.00 27.00 
364 ti 35.00 25.00 
520 ti 32.00 23.00 
728 ti 29.00 21.00 
1040 ti 25.00 18.00 

ROS 
10 seconds, ea 20.00 

7. PACKAGE PLANS 

-Class B- 
I min 30 ser 
35.00 26.00 
33.00 24.00 
31.00 22 00 
29.00 21.00 
27.00 19 00 
25.00 17.00 
23.00 16.00 
21.00 14.00 
18.00 12.00 

-Class A- -Class S- 
PELT WK: 1 min 30 sec 1 min 30 see 
6 ti 47.00 33.00 33.00 24.00 
12 ti 44.00 31.00 31.00 22.00 
18 ti 41.00 29.00 29.00 21.00 
24 ti 38.00 27.00 27.00 19.00 
30 ti 35.00 25.00 25.00 17.00 

ItOS 10 -second ID', 
es ea 

6 ti 18.00 24 ti 15 00 
12 ti 17.00 30 ti 14.00 
18 ti 1600 

8. PROGRAM TIME RATES 
Class Class 

PER HR: A B 
1 ti 220.00 154.00 
13 ti 210.00 147.00 
26 ti 200.00 140.00 
52 ti 190.00 133.00 
104 ti 180.00 126.00 
156 ti...... 170 nn 119 nn 

9. PARTICIPATING PROGRAMS 
Chicago Symphony Orchestra Concert -Sun 8 
per adjacency 80.00. 
"Studs Terkel" -Mon thru Fri 10 am. Interviews 
and special features, per minute 40.00. 
"Midnight Special" -Sat 10:15 pm: Wed 1 pm. Folk 
music. farce show tunes. satire, per minute 75.00. 

10. SPECIAL FEATURES 
"Sunday Opera" -Sun 3:30 pm 900.00 full sponsor- 
ship: 210.00 half sponsorship. 
Full length symphony orchestra concerts in stereo: 
Boston Symphony Orchestra -Wed 8 pm. 
Cleveland Orchestra -Sat 8 pm. 
Philadelphia Orchestra -Mon 8 pm. 
"Boston Pops Orchestra" -Fri 8 pm. 
500.00 each for full sponsorship; 280.00 for 
sponsorship. 
"Boston Pops Orchestra"-Thurs 4 pm 300.00. 
"Studs Terkel" -Mon thru Fri 10 am, per hour 
172.00. 
"Studs Terkel"-Thurs 9 pm 235.00. 
"Critic's Choice with Harry Bourse, Claudia Cassidy, 
William Russo -Mon, Tues, Wed 10:30 pm, 160.00. 
"Midnight Special" -Sat 10:15, Wed 1 pm, per 
hour 275.00. 
"The First Fifty Years" with Marty Robinson -Sat 
7:30 pm 130.00. 

PER Blt: 
260 ti 
364 t) 
520 ti 
728 ti 
1040 ti 

Class Class 
A B 

180.00 112.00 
150.00 105.00 
140.00 98.00 
130.00 91.00 
120.00 84.00 

pm. 

half 

"Tuesday Drama" -Full length plays Tues 8 
400.00. 
'The New Releases" -Sat 7 pm 120.00. 

"Tuesday Afternoon Opera" -Tues 1 pm 210.00. 
All rates amity to 13 week schedules. 

NEtt'St'A STO 

pm 

Class 
A 

Class 
B 

('lass 
A 

Class 
B 

l ti 90.00 63.00 260 ti 62.00 45.00 
13 ti 85.00 60.00 364 ti 58.00 42.00 
26 ti 80.00 57 00 520 ti 54.00 39.00 
52 ti 75.00 54.00 728 Ii 50.00 36.00 
104 ti 70.00 51 00 1040 ti 45.00 32.00 
156 ti .... 66.00 43.00 

WG N 
1922 

RAB 
A WGN Continental Station 

Subscriber to the NAB Radio Code 
Media Code 4 214 2200 7.00 
WON Continental Broadcasting Co.. 2501 Bradley 

Place. ('hlcago. TII 60618 Phone 119-520-2311, 
STATION'S PROGRAMMING DESCRIPTION 

(VGN: middle-of-the-road music featuring personali- 
ties. 6-10 am music, service, contests, quizzes, au- 
dience phone. 10 am -noon music, interviews. 9-6 pm 
music, service. 1-9 pm music, occasional interviews. 
11 pm -5:30 am standards and mood music. Program- 
míng to adult interests with sports for mass. Profes- 
sional baseball. football, hockey, basketball, college 
football. Special programming: 16 trafficopter reports, 
meteorologist, talk program with telephone audience 
participation. early morning and exclusive roar hour 
farm, opera. hourly stock market programs, 5 to 30 
min hourly news with all services including Washing- 
ton Bureau and UPI audio. Contact Representatives 
for further details. Reed 10/14/6.8. 

I. PERSONNEL 
President -Ward L. Quasi. 
Vice -Tres. & Gen 'l Mgr. -Charles Gates. 
Vire -Pros R Gen'I Sales Mgr. -Marvin Aslrin. 

2. REPRESENTATIVES 
New York. Philadelphia -Edward Gerken. Mgr. WON. 

Continental Sales Company. 220 E. 42nd St., New 
York. N. Y. 10017. Phone 212-682-7545. 

Minneapolis -Barry S. listen & Ce. 
Atlanta, Dallas, Detroit, Los Angeles, St. Louis, San 

Francisco -Edward Petry & Co.. Inc. 
Boston -Hill Creed Associates. Inc. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
50.000 w.; 720 kc. Clear channel. Non -directional. 
Operating schedule: 24 hours daily, except 1:05-5:25 
am Tues. CST. 

4. AGENCY COMMISSION 
15/0 on or before aine date 

5. GENERAL ADVERTISING See coded regulations 
NAZI Radio Code Advertising Standards apply. 
General: lb, 2a. 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5. 6b, 

7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15a. 
Basic Rates: 20a, 21b, 21e, 22a, 221). 23b, 26. 27, 

28c. 29a. 30. 
Contracts: 40b, 41, 42a, 42c, 43, 94b, 46. 47a, 49, 

50. 51h, 
Comb.: Cont. Discounts: 60c, 60e, 601, 61b, 62b. 
Cancellation: Sen. Sla, '(2, ran. 
Prod. Services: 80, 81, 82. () 55 min..- ................... _ .......... _.._...... _.._.._ ...... _.._ 6:35 

5 min 1:10 
TIME RATES 

No. 24 ER 9/4/67-Rec'd 8/4/67. 
AAA -Mon thru Fri 8-10 am: Sat 7-9 am. 
AA -Mon thru Fri 4-7 pm; Sat 9 am -noon. 
A -Mon thru Fri 10 am -1 pm; Sat noon -1:30 pm. 
B -Mon thru Fri 5:30-6 am, 1-4 pm & 7-8 pm; Sat 
5:30-7 am & 1:30-7 pm; Sun 9 am -7 pm. 
C -Mon thru Fri 8 pm -5:30 am; Sat midnight -5:30 
am & 7 pm -midnight: Sun midnight -9 am & 7 Pm. 
midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

(150 
AAAlive)wds AA A B C 

1 z 195 150 110 85 75 
13 z 180 135 99 77 68 
52 z 160 124 91 71 63 
158 z 150 113 83 84 58 
280 z 145 109 80 62 57 
312 z 140 105 77 60 55 
520 x 135 102 74 58 53 
780 z 130 98 72 58 52 
1040 z 125 94 69 54 50 
1560 z 120 90 66 51 48 

30 SECONDS 
(75 wds live) 

1 x 160 128 94 71 63 
13 z 145 115 84 65 57 
52 z 136 106 77 60 53 

156 x._.,_...... ........ 126 AA 96 70 55 49 
280 x _......_..... 122 93 88 53 48 
312 z 119 89 65 52 46 
520 x 115 88 83 50 45 
780 z _ 112 83 61 48 43 
1040 z..._ 108 80 59 46 42 
1560 x 105 77 56 43 40 

10 SECONDS 
(25 wds live) 

1 x 95 79 57 43 36 
13 z ..............._......_.._- 88 71 52 39 35 
52 x 80 65 47 36 32 
156 x 73 59 43 33 29 
260 x 70 57 42 32 28 
312 z 68 55 41 31 27 
520: 65 53 40 30 26 
780 z..._ 63 51 37 28 25 
1040 z 60 49 36 27 24 
1560 z 58 47 34 26 23 
Spot rates are based on the number used during an 
established 12 -month period, and become effective 
from the beginning of service on firm contracta or 
as earned. 

7. PACKAGE PLANS 
Weekly package rates apply to number of spots 
broadcast for 1 product within a consecutive 7 -day 
period on ROS schedules. Such spots are subject to 
rescheduling but not elimination when rescheduling 
is required. 
Full rate spots contribute toward discounts on plan 
spots, but plan spots do not contribute toward dis- 
counts on full rate spots. 

1 MINUTE 
(150 wds live) 

PER WK: AAA AA A B C 
10 ti 155 115 85 70 50 
15 ti 150 110 80 85 45 
20 tL 145 105 75 60 40 
30 tL 140 100 70 55 35 
40 tL 135 95 65 50 30 

30 SECONDS 
(75 wds live) 

10 ti 130 88 72 60 43 
15 ti 125 93 88 55 40 
20 ti 120 88 61 50 36 
30 ti 115 83 55 45 32 
40 IL 110 78 50 40 28 

10 SECONDS 
(25 wds live) 

10 ti 75 60 45 36 26 
15 ti 70 56 42 53 24 
20 tL 65 53 37 30 22 
30 1L 60 49 33 27 20 
40 ti 55 95 29 24 18 

10. SPECIAL FEATURES 
2 -MINUTE NEWS ON THE HALF-HOUR 
(Commercial time 1:10 plus open sponsor ID) 

PER WK: AAA AA A B C 
5 ti 180 140 100 80 60 
10 Li. 

AAA 

125 95 75 55 
20 ti 145 115 90 70 50 
5 -minute news on the hour may not be combined for 
plan frequency with 2 -minute news on the half-hour 
or with spots. 

2 -MINUTE NEWS ON THE HALF-HOUR 
(Commercial time :30 plus open and close billboards) 

MON THRU SUN, 7 PER WK: 
PLAN 1 

(Morning Drive Time) 
Rotating by wka: 
1st wk -6:30 am. 
2nd wk -7:30 am. 
3rd wk -8:30 am. 
4th wk -9:30 am. 
Per wk. 750 

PLAN 2 
f 

Rotating by wka: 
lot wk -4:30 pm(A.ternoon 

Drive Time) 

2nd wk -5:30 pm. 
3rd wk -6:30 pm. 
Per wk 550 

PLAN 3 
(Fixed Position) 

5:28-5:30 am. 
7:30-7:32 pm. 
Per wk 400 
2 -minute news on the half-hour may be combined 
with spots for frequency on spots only. 

TRAFFICOPTER REPORTS 
(Mon thru Fri between 6:55-9:08 am & 4:15-6:35 
pm). Each report (approximately 3 minutes in 
length) includes sponsor identification at open and 
close. and a 1 -minute spot. Sponsorship rotates 
morning and afternoon (3 morning and 2 afternoon 
reports one week, 2 morning and 3 afternoon the 
next week, etc.). 
Wkly, 5 broadcasts _ _._.._-.. 850 

TIME SIGNALS 
(12 words of commercial copy or 8 seconds 

transcribed) 
AA A B C 

1 x .......... ._...... _..--'-' ..... ...._........... 30 25 20 17 

(This listing continued on next page) 
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Chicago -W G N -Continued 
TIME MENTION PACKAGE 
(5 words of commercial copy) 

Per 7 -day wk. ROB 5:30 am -11 pm: 
100 ti, per wk 850 

STOCK MARKET REPORTS 
(Mon thru Fri) 

10:30, 11:30 am, 12:30 pm, 5 per wk. _ 500 
1:30. 2:30, 3:30 pm. 5 per wk......._......_.._.._.._.._.. 400 
3 -minute report includes 1 -minute spot plus open 
and close. Rotates am and pm. 

WGRT 
1922 

DORE & ALLEN, INC. 

Negro 
Subscriber 'n the NAB Radio Code 

Media Code 4 214 2225 4.00 
Atlaaa Communications, Inc., 221 N. La Salle, Chi - 

ago. III. 60601. Phone 312-726-1932. 
I. PERSONNEL 

President -Ralph L. Atlass. 
General Manager -J. Herman Sitrick. 
General Sales Manager -Richard Eichner. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
South -Dora -Clayton Agency, Inc. 

3. FACILITIES 
1,000 w. days; 950 kc. Non -directional. 

4. Ope at 
Operating 

nYOM 
schedule: 6:00 am-local sunset daily. CST. 

A15/0 
net time: payable when rendered. 

5. GENERAL RATE POLICY 
TIME RATES 

No. 2 ER 10/1/68-Ree'd 9/30/68. 
AA -Mon thru Sat (rotation) 6-10 am. 
A -Mon thru Sat 10 am -sign -off; Sun 6 am -sign -off. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

CLASS AA 
PER W K: I ti 8 ti 12 ti 18 ti 24 ti 30 ti 36 ti 
1 min. 35.00 34.00 33.00 32.00 31.00 30.00 28.00 
30 sec 28.90 27.00 26.50 25.50 24.50 24.00 22.50 

CLASS A 
1 min. 27.00 26.00 25.00 24.00 23.00 22.00 20.00 
30 sec 22.00 21.00 20.00 19.50 18.50 17.50 16.00 
1 minute and 30 second spots and Newscasts trombine 
for weekly frequency. 

10. SPECIAL FEATURES 
5 -min Newscasts -base minute rate plus 505 per 
unit. 
Daddy-O-Dayle-10 am -noon (talent I min 30 see 
charge) _...___ 6.00 3.00 
No frequency discount. 

WIND 
1927 

A Group W Station 

RAD/0 ADVERTISING REPRESENTATIVES, INC. 

R AIB 
Subscriber to the NAB Radio Code 

Media Code 4 214 2255 1.00 
Westinghouse Broadcasting Co.. Ioe.. 400 N. Michi- 

gan Ave.. Chicago. Ill. 60611. Phone 312-527-2170. 
TWX 312-222-0737. 

NOTE: Address all advertising copy and tranurlp- 
tlons to enntlnuity editor. 

STATION'S PROGRAMMING DESCRIPTION 
WIND: Programmed for general mass appeal. 
7 personalities: 8-10 am, 10 am -2 pm, 2-8 pm, 6-10 
pm, 10 pro -12M, 12M-8 ann. NEWS: S min on 
hour and half hour. Extended newscasts at noon, 8 
pin & 10 pm. Public affairs: 11:35 pm -12M week- 
days, 8 pm -12M Sen. Frequent news specials and 
vertical documentaries. MUSIC: 60% popular singles, 
40% popular albums. Contact Representative for fur- 
ther details. Recd 8/29/68. 

I. PERSONNEL 
General Manager -John L. Williams. 
General Sales Manager -Mer A. Lund. 
Research Director -Dr. Hugh T. Mantis. 

2. REPRESENTATIVES 
Radio Advertising Representatives. Inc. 

3. FACILITIES 
5.0011 w.; 569 kc. Directional -separate patterns dey 
and night. 
operating schedule: 24 hours dally. except Mon 
12:05-5 am. CST. 

4. AGENCY COMMISSION 
15/0 time only 

5. GENERAL ADVERTISING See elided regulations 
Rate Protection: 10e, Ile, 12e. 13e, 18. 
Basic Ratee: 29a. 
Contracte: 40c. 48. 
Cancellation: 73a. 
Announcement schedules accepted by station subject 
to change within same rate classification. 
Contracts for announcements and station breaks may 
be accepted 30 days in advance of initial broadcast. 
Firm contracts, for program periods of 13 weeks or 
more, may be accepted 80 duo in advance of initial 
broadcast; otherwise. 30 days. 
Time sold under WBC standard terms and conditions 
printed on WBC facility contract forms only and no 
conditions, printed or otherwise, appearing on orders, 
copy Instructions, or on contract forma, which con- 
flict with station's policies, will be binding on station. 
Spot Commercial Content: 
1 -minute transcribed -150 words or less, live. 
30 -seconds transcribed -75 words or less, live. 
10 -seconda -25 words or less, live. 
Program Commercial Content: 
5 -minutes -1 :15 15 -minutes -3:00 
10 -minutes -2:10 25 -minutes -4:30 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 30 Eff 8/12/68-Rec'd 8/21/68. 
AAA -Mon thru Sat rotating 6-10 am. 
AA -Mon thru Fri rotating 3-7 pm; Bat 10 am -noon. 
A -Mon thru Sat rotating 5-6 am; Mon thru Fri 10 
am -3 pm; Sat noon -7 pm; Sun 8 am -7 pm. 
B -Mon thru Sun 7 pm -midnight; Sun 6-8 am. 
Nita Watch -Mon thru Sat midnight -5 am; Sun mid- 
night -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

EA: Ix 100x 300x 500x 1000x 1500x 
1 min 195 180 175 170 165 160 
30 sec 146 135 131 127 123 120 
10 sec...._..._ 117 108 105 102 99 96 

CLASS AA 
1 min 115 110 105 100 95 85 
30 sec 86 82 78 75 71 83 
10 sec 69 66 63 60 57 51 

CLASS A 
1 min ...... _. 100 90 85 80 75 65 
30 sec 75 67 63 60 56 48 
10 sec 60 54 51 48 45 39 

CLASS B 
1 min. 50 45 40 35 30 25 
30 sec 40 38 32 28 24 20 
10 sec 30 27 24 21 18 15 

NITE WATCH 
1 min, ea 14 30 sec or less, ea 10 
1 -minute, 30 -second and 10 -second spots cross -combine 
for discount in all classifications except Nits Watch. 
Nita Watch spots do not combine with other classifi- 
cations for discount. 
Frequency rate discounts are determined by number 
of spots purchased in AAA, AA, A and B within 
contract year. 
10 -second spots in all classifications subject to pre- 
emption without notice. 
Spots purchased under frequency rates do not con- 
tribute to TAP Plan nor Power Plan discounts. Spots 
purchased under TAP and Power Plans contribute 
toward an advertiser's contract year frequency. 

7. PACKAGE PLANS 
TOTAL AUDIENCE POWER PLANS 

PLAN, EA: I min 30 see 10 see 
10 (2AAA, 2AA, 3A, SB) 81.00 80.80 48.60 
20 (4AAA, 4AA, 6A, 6B) 77.00 58.00 46.20 
30 (6AAA. 6AA, 9A, 9B) 73.00 54.80 43.80 
40 (8AAA, 8AA, 12A, 12B) 65.00 48.60 39.00 
TAP Plans ROS within time classifications. 
1 -minute, 30 -second and 10 -second spots in all TAP 
Plan time classifications cross -combine for maximum 
advertiser advantage. 
Subject to availability, spots in B in TAP Plans 
may be converted to 8 am -7 pm, Sun and/or 5-6 
am Mon thru Sat. Converted spots for TAP Plans 
subject to preemption without notice. 
10 -second spots in all classifications subject to pre- 
emption by station without notice. 

POWER PLANS 
CLASS AAA 

PER WK: 5 ti IO tl 20 ti SO ti 40 ti 
1 min ........ 180 170 165 160 155 
30 sec ....-.. 135 127 123 120 116 
10 sec 108 102 99 96 93 

CLASS AA 
1 min. 110 105 100 95 85 
30 sec...._._.._......_...._.- 82 78 75 71 83 
10 sec. 66 63 60 57 51 

CLASS A 
PER WK: 5ti 10tí 20ti 30 ti 40tí 
1 min. 90 85 80 75 65 
30 sec 87 83 60 56 48 
10 sec 54 51 48 45 39 

CLASS B 
1 min 45 40 35 30 25 
30 sec 36 32 28 24 20 
10 sec 27 24 21 18 15 
Power Plan spots may be added to TAP plans in any 
quantity. The combined weekly frequency established 
by TAP Plan spots and the added Power Plan spots 
will determine the Power Plan spot rate only. 
1 -minute, 30 -second and 10 -second spots cross -com- 
bine for maximum advertiser advantage. 
AAA, AA, A and B Power Plans cross -combinable. 

10. SPECIAL FEATURES 
FLXED POSITION MINUTES 

(Within Newscasts only) 
AAA -Mon thru Sat 7:05-7:10 am or 8:05-8:10 am. 

Flat 195. 
AA -Mon thru Fri 6-6:15 pm. Flat 115. 
Premptible by full rate newscast purchase. 

5 -MINUTE NEWSCASTS -AAA- -AA- -A- -B-- 
PER WK: 1 tl 8 + I ti 8+ 1 ti 84. I ti 6+ 
1 wk. 225 210 120 115 100 95 60 55 
26 wk. 210 195 115 110 95 90 55 50 
52 wk 200 185 110 105 90 85 50 45 

Nice Watch 
PER WK, EA: I wk 26 wk 52 wk 
1 ti 25 20 15 
10+ 20 15 10 

SPECIAL NEWSCASTS 
News at Noon -Mon thru Fri noon -12:10 pm. 
Ea 125 120 115 
Radio Newsday -Mon thru Fri 6-8:15 pm. 
Ea 300 275 265 
Radio Newsday -Sat 6-6:15 pm. 
Ea 220 195 185 
News at Ten -Mon thru Sat 10-10:10 pm. 
Ea 70 65 60 

SPECIAL NEWSCAST DISCOUNTS 
I wk 52 wk 

20 or more newscasts per wk in AAA, 
AA, A and B 2-1/2% 5% 

All newscasts in AAA, AA, A and B combine for 
discounts. Newscasts earn discounts for spots pur- 
chased under frequency rates, TAP Plan and Power 
Plans. Spots purchased under frequency rates, TAP 
Plan and Power Plans do not contribute to news- 
casts discounts. 

i - 

WJJD 
1924 

W J J D -FM 
1953 

STONE RSPRSSSNTATIVSS. INC. 

R A B 

A Plough Inc Station 
Media Code 4 214 2310 4.00 
Plough Broadcasting Co., Inc.. 8 S. Michigan Ave., 

Chicago, III. 60603. Phone 312-782-5486. 
Studios -2355 Ballard Rd.. Dee Plaines, Ill. 

I. PERSONNEL 
President -Harold R. Krelateln (Memphis). 
Via-Pres. & Oen'l Mgr. -George Dubinetz. 
Sales Manager -Gerald N. Heichman. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

3. FACILITIES 
50,000 w. (Limited time -Salt Lake City sunset); 

1160 kc. Directional -same pattern du and night. 
FM FACILITIES 
ERP 40.000 w.; 104.3 mc. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. Bills payable as rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 3d, 40. 4d, 5, 6a, 7b, 8. 
Rate Protection: 106. 11b. 12b. 13b. 14h, 15a, 16. 
Basie Rates: 20a. 206, 21a, 216, 21d. 22a, 226, 23a, 

246, 24e, 28a. 29a. 
Contracts: 40c, 41, 44a, 45, 46. 47a, 49, 50. 
Comb.: Cont. Discounts: 60a, 60c. 60d, 60f. 801, 82a. 
Cancellation: 70a, 70d, 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 

TIME RATES 
No. 38 Eff 1/1/68 -Reed 12/26/67. 

AAA -Mon thru Sat 8-10 am & 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm; Sun 6 am -7 pm. 
A -Sun thru Sat 7 pm -6 am. 

CHICA 
WGN delivers more adult listeners than any radio station 

in the United States west of the Hudson River.* 

* ARB January/February 1968 Radio Market Reports, 
based on a comparison of cume listening estimates 
in the Total Survey Areas for adults 18+ 
for the period Monday -Sunday, 6 a.m. to midnight. 

ILLINOIS 
6. SPOT ANNOUNCEMENTS 

I MIN: AAA AA 
1 x 92 76 
52 x 88 72 
104 x 83 49 
156 x 79 68 
280 x 74 82 
312 x 70 59 
364 x 88 56 
520 x 61 52 
1040 x 57 49 

1 -MINUTE FLYED POSITION 

Flat 100 
specified 1/2 hr) 

00 85 65 
7. PACKAGE PLANS 

6 ti 12 tl 18 tl 24 ti SO ti 38 tl 
AAA ..-__..___.._. 450 840 1170 1440 1650 1800 
AA .__.._......_.._... 390 720 990 1200 1350 1440 
A 240 444 612 744 870 1.72 

1 -MINUTE TOTAL AUDIENCE PLAN 
6 ti (2AAA, 2AA, 2A)..._... ... 330 
12 ti (4AAA, 4AA, 9A)._..__.._ ...... 824 
18 ti (6AAA, 6AA, BA)._ ..._ ..__.._-__ 846 
24 ti (8AAA, 8AA, 8A) ___._.._.._._ 1008 
36 U (12AAA, 12AA, 12A).._ __..__. 1382 

ROS SUN THRU SAT 
(Beat times available-preemptible) 

PER WK: 
50 ti, ea _ ..._.._....._.__...._._ 85 
30 sec: 80% of 1 -min. 
20 sec: 70% of 1 -min. 
10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
RELIGIOUS RATES 

I hr 
1 z __._.._.._._._...._ 720 I450 275r í/4 r 
26 z _..._._.....__._.. 675 400 237 
52 z..._.._.........._.....___.........__...._ 625 875 200 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: 6t1 7tl 12 ti 14tí 18 ti 
AAA . 570 651 1080 1232 1548 
AA ......._.-_. 480 546 900 1022 1260 
A 342 392 660 756 954 

CONSECUTIVE WEEK DISCOUNTS 
(Apply 

13 wk -5% 26 wk -10% 
only) 

52 wk -1.5% 

A 
50 
47 
44 
41 
39 
37 
35 
33 
31 

21 tl 
1784 
1407 
1092 

WKFM(FM) 
1957 

ceo9t:z eo[ana2, atze. 

All Stereo 
Media Code 4 214 2385 8.00 
WKFM, 188 W. Randolph St.., Chicago, Ill. 60601, 

Phone 312-726-2141. 
STATION'S PROGRAMMING DESCRIPTION 

WKFM (FM): Programmed for general interest. 
MUSIC: middle-of-the-road foreground music. NEWS: 
on hour. Weather on half hour. Traffic reports be- 
tween 6-10 am. COMMERCIAL POLICY: no double 
spotting, all spots run alone. 8 commercials per hour. 
Jingles accepted. Local retailers unacceptable. Con- 
tact Representative for further details. Rec'd 3/21/68. 

I. PERSONNEL 
General Manager -Frank S. Rovas. 
Station Manager -Dennis McGuire. 
Sales Manager -Earl W. Steil. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

5. FACILITIES 
ERP 50,000 w. (horiz.), 50,000 w. (vert,); 103.5 mc. 

Stereo. 
Antenna ht. -584 ft. above average terrain. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on net time charge:. 

5. GENERAL ADVERTISING See coded regulations 
General: la, Sa, 4a, 4c, 5, 7b. 
Rate Protection; 15b. 
Basic Rates: 20b, 21a, 23a, 25c. 
Contracts: 45. 
Comb.; Cont. Discounts: 60a, 60f. 61a, 62d. 
Cancellation: 70e, 71a, 73b. 
Prod. Services: 80. 
Affiliated with AmT'1 Innformation Network. 

ME 
No. 7 Eff 1/1/68-TTRee'd 1/10/68. 

A -All other times. 
B-10 pm -6 am. 

8. SPOT ANNOUNCEMENTS 
A B- 

I min 30 see I min 30 see 
1 x 30.00 25.00 25.00 20.00 
26 x 28.75 24.00 24.00 19.00 
52 x 27.00 23.00 23.00 18.00 
104 x 25.75 22.00 22.00 17.00 
158 x 24.25 21.00 21.00 18.00 
312 x. _...._. 23.75 20.00 20.00 15.00 
520 L. _._.. 22.75 19.00 19.00 14.00 
624 x 21.25 18.00 18.00 13.00 
780 x _......_..._.-..-._.... 20.00 17.00 17.00 12.00 

7. PACKAGE PLANS 
SATURATION PLANS -COMBINABLE B- 

PER WK: 1 min 30 see 1 min 30 see 
14 ti 23.75 20.00 20.00 15.00 
18 ti 22.75 19.00 19.00 14.00 
24 ti 21.25 18.00 18.00 13.00 
36 ti. 20.00 17.00 17.00 12.00 

8. PROGRAM TIME RATES 
CLASS A: 

Ix 30x 85x 130x 195x 260x 512g 
1/2 hr 100.00 90.00 87.00 84.00 80.00 75.00 70.00 
1/4 hr 70.00 65.00 80.00 55.00 50.00 47.50 45.00 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

Ix 30x 65: 130x 1958 2608 312x 
Ea...... 35.00 33.50 32.00 30.50 29.00 27.00 25.00 
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ILLINOIS WMAQ WMAQ-FM 
Chicago -Continued 

WLS 
1924 

An ABC Owned Station 

BLAIR RADIO 

R Ai6 
Subseriber to the NAB Radio Code 

Media Code 4 214 2420 1.00 
American Broadcasting Co., a division of American 

Broedcaating Companies. Inc., 360 N. Michigan 
Ave., Chicago, Ill. 60601. Phone 312-782-2002. 
TW% 312-222-0171. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Gene Taylor . 

General Sales Manager -Robert M. Williams. 
2. REPRESENTATIVES 

Blair Radio. 
3. FACILITIES 

50.000 w.; 890 ko. Non -directional. Clear channel. 
Operating schedule: 24 hours. CST. 

4. AGENCY COMMISSION 
1510 time only. 

5. GENERAL ADVERTISING Bee ended regulations 
General: 2a, Se, 4a, 4d, 5. 6b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 
Basic Ratee: 20a, 23e. 25a, 29e. 
Contracts: 40a, 42a, 45. 46. 48. 
Comb.; Cont. Discounts: 60e. 
Cancellation: 73a. 
Affiliated with American Contemporary Network. 
FM fadlitiea: WLS-FM, unduplicated. 

TIME RATES 
No. 9 Eff 7/29/68-Rec'd 7/30/88, 

AAA -Mon thru Fri 6-10 am. 
AA -Mon thru Fri 3-7 pm; Sat noon -7 pm. 
A -Mon thru Sat 7 pm -midnight; Mon thru Fri 10 
am -3 pm: Sat 6 am -noon; Sun 10 am -9 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: I ti 8ti 12tí 16tí 24t1 30t1 
1 min 190 180 165 150 135 125 
20/30 sec 152 144 132 120 108 100 
30 sec 95 90 82 75 67 62 

CLASS AA 
1 min 165 155 145 135 125 115 
20/30 sec 132 124 116 108 100 82 
10 sec 82 77 72 67 62 57 

CLASS A 
1 min 115 100 90 85 80 75 
20/30 sec 92 80 72 68 64 80 
10 sec. 57 50 45 42 40 37 

DAILY MIDNIGHT -5 AM 
1 min. 20 ..._. ..-... ..._. ...._ 
20/30 sec 16 _.._. ...._. ..._ ...... 
30 sec 10 
ID's: 50% of applicable 1 -min. 
All spots, except ID's, combinable for lower frequency 
rate. 

7. PACKAGE PLANS 

PER WK: MIDNIGHT -5 AM 
Total 

30 ti, rotatingt 5 per night, 6 nights per wk..._._ 500 

106 8U. rotPECIA tt. 
g 
g 10 

p 
per 

night, i _ ht, 8 nights per wk....._ 900 
S 

5 -MINUTE NEWSCASTS -AT :25 & :55 
PER WK: 1ti 5ti 10ti 15 ti 20+ 

AAA (rotate 6-10 am) 200 190 175 160 150 
AA (rotate 3-7 pm).. 175 165 155 145 135 
A 125 110 95 90 85 

Different time periods combine for lower frequency. 
FARM SPECIAL 

I min 20/30 10 ea 
5-8 am. ............_... _.._ ....... 50 40 25 
Count toward frequency discounts for other Ume 
classes. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 
Do not apply to Newscasts. 

W L S -FM 
1946 

An ABC Owned Station 
©3F MD 

Subscriber to the NAB Radio Code 
Media Code 4 214 2475 5.00 
American Broadcasting Co.. Inc.. a division of Amer- 

ican Broadcasting Companiea, Inc.. 360 N. Mich- 
igan Ave.. Chicago, Ill. 60601. Phone 312-782- 
2002. TWIT 312-222-0171. 

I. PERSONNEL 
General Manager -Harvey Wittenberg. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES ERP 20,000 w.; 84.7 mc. Stereo. 
Operating schedule: 6 am -midnight Mon thru Sat. & 
8 am -midnight Sun. 
CST. 
Antenna ht.: 720 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WLS listing for coded regulations. 
Maximum advertising time: 8 minutes per hour. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective July 16. 1965. (Card No. 1.) 
(`card received July 16. 1965. 

6. SPOT ANNOUNCEMENTS 
20/30 20/30 

PER WK: 1 min sec 1 min sec 
1 U..._.._.._.._... 20. 15. 30 li..._-_...___ 14, 12. 
10 tL._ ....... _... 18. 14. 50 U .._.__-._ 11. 9. 
20 ti 16. 13. 

7. PACKAGE PLANS 
100 60 -second spots per mo.....__...._ _._ 800. 
100 30 -second snots per mo......______.._.._..__.___ _ 650, 

8. PROGRAM TIME RATES 
55 mIn Intl 25 coin..____._____ 60. 

10. SPECIAL FEATURES 
5 -MINUTE SPORTSCASTS 

1 ti 30. 25 ti..._._.._._......_... 20. 

Across the board, 
in every day part, in 
fact throughout the 
entire broadcast 
week, WLS reaches 
more adults 18 to 49 
than any other 
station in Chicago. 
The whole family plays. 
And everybody stays. 
It's like money 
in the bank! 

IN CHICAGO 
EVERYONE 18-49 

GOES DIRECTLY 
TO WLS. 

THAT'S OUR 
CORNER THE 

ADULT MARKET 
GAME! 

WLS ADIOO ICAO 
THE 1 EVERYBODY PLAYS 

o 

AMERICAN CONTEMPORARY RADIO NETWORK 
REPRESENTED NATIONALLY BY BLAIR RADIO 
Audience Information based on estimates from The July 1968 ARB Report for the Chicago Total Survey Area. Total adults 
18-49, all day parts and Monday -Sunday. Subject to qualification upon request. 

MONOPLY Reg. U.S. Pal. On.. and he distinctive design of the game board and components are Trademarks for the real 
estate trading game equipment of Perker Brothers. Inc. '1935, 1946, 1961. and are used by ils permission without spon- 
sorshrp of the advertiser or its Services. 

Cumulative Audience Estimates 

1922 1948 

An NBC Owned Station 

NBC Radio Network 
The Eastman Station e R AIB 

An NBC Station 
Subscriber to the NAB Radio Code 

Media Code 4 214 2530 7.00 
National Broadcasting Co.. Inc., Merchandise Mart, 

Chicago, Ill. 60659. Phone 312-644-8300. TWIL 
312-222-9441. 
STATION'S PROGRAMMING DESCRIPTION 

WMAQ: Programmed for general adult interest. 
AIR PERSONALITIES handle all segments. NEWS: 
network on boor followed by 5 min of local news, 
sports and weather. Middle-of-the-road music with 
personalities 1 am -10 pm. News block 5:30-6:25 Dm. 
Interview show 10:30 pm -1 am. Police department 
traffic reports during morning and afternoon drive 
times. Weather reports and sports reports throughout 
day. SPORTS: major league baseball, college foot- 
ball, basketball, World Series. All -Star baseball and 
Rose Bowl games. Contact Representative for further 
details. Recd 5/22/68. 

I. PERSONNEL 
Station Manager -Harry D. Jambs, Jr. 
Sales Manager -Frank DeBose. 
Program Manager -Lee Davis. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 
Illinois-WMAQ Sales. 

3. FACILITIES 
50.000 w 670 ke clear channel, non -directional. 

FM peiFing 
schedule: 
ch dui : 

24 hours Daily. CST. 
ES 

ERP 24.000 w.; 101.1 me. 
Antenna ht.: 610 ft. above avenge terrain. 
Operating schedule: 6 em -midnight Mon -Sun. 
More than 50% of the schedule is non -duplicating. 

4. AGENCY COMMISSION 
15% on net time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3e, Sb, Sc. 3d, 4e, 4d, 5, 8a, 

7b, 8. 
Rate Protection: 10e, 11e. 12e. 13c, 14e, 15e, 18. 
Basic Rates: 20b, 21b, 21d, 22a, 23b, 24e, 24c, 25a, 

27. 30, 33e. 
Contracts: 40b, 42a, 42d. 44b, 45. 46. 47e, 51b. 
Comb.: Cont. Discounts: 60b. 60e, 60i, 61e, 61b, 02d. 
Cancellation: 70e, 70e. 71a, 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with NBC and Eastman Networks. 

TIME RATES 
No. 25 Eft 6/3/68-Rec'd 5/22/68. 

AAA -Mon thru Fri 6-10 am. 
AA -Mon thru Fri 3-7 pm; Sat 6-9 am. 
A -Mon thru Fri 10 am -3 pm; Sat 9 am -7 pm; Sun 
6 am -7 pm. 
B -Daily 5-6 am; Mon thru Sat 7-10:30 pm; Sun 
7 pm -midnight. 
All Night -1-6 am rates on request. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: Fixed 1 t 10 ti 20 ti 30tI40ti 
AAA 100 90 80 70 60 .-. 
AA _.._ 80 70 60 55 50 
A 70 60 45 40 35 30 
B 50 45 35 30 25 20 

20/30 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. Preemptible and 
not combinable with other spots for weekly frequency. 
Consecutive week discounts apply. 

7. PACKAGE PLANS 
CONSECUTIVE WEEK DISCOUNTS 

All spots, news and special features packages subject 
to following discounts. 
13 wka-2-1/2% 39 wks-7-1/2% 
26 wks-5% 52 wka-10% 
Minimum weekly schedule of 3 spots, 20 seconds in 
length or more, between 6-1 am, required before 
consecutive week discounts apply. Advertiser who earns 
52 consecutive week rate may continue beyond 52 
weeks providing there is no interruption of schedule. 

10. SPECIAL FEATURES 
LOCAL NEWS 

PER WK: AAA AA A B 
5 ti..._......_._.-..__..___.__......_...., 100 80 60 45 
10 ti -.._.._._ 90 70 50 40 
20 ti ._ 80 60 45 85 
Includes 10 second open. 80 second, 20 second close. 

JACK EIGEN SHOW 
(Mon thru Sat 10:30 pm -1 am) 

Permin..._..._........._._.-......_.._---....__._...__._.__. SO 
Weekly strip of 6 _..__.... .... 150 
Combinable with other schedules. 
WEATHER. SPORTS & TRAFFIC FEATURES 

PER WK: SOI 10 t 20t1 
95 85 7 

AAÁ -_----- 75 65 60 
Includes sponsor ID open, 60 second close. 

WNIB(FM) 
1955 

Media Code 4 214 2585 1.00 
Aorthern Illinois Broadcasting Co., Inc., 400 W. 

Madison St., Chicago, Ill. 60606. Phone 312- 
263-5252. 

I. PERSONNEL 
Manager -William C. Florian. 
Program Director -Sonia Atzeff. 

3. FACILITIES 
Eltl' I1.009 w.; 97.1 mc. 
Antenna ht.: 590 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: lb. 2b, 3a, 3d. 4e. 5, 6e, 7b, 8. 
Rate Protection: 10a, lia, 12e, 1Sa. 14a, 15a. 
Basic Rates: 20b, 21e, 22b, 23a, 24b, 25e. 28, 28e. 

28c. 29a. 
Contracte: 40a, 41, 42b, 46, 47e. 51a. 
Comb.: Cont. Discounts: 60h. 601, 61e. 
Cancellation: 70b, 70d, 71a, 72. 73b. 
Prod. Services: 80. 

(This listing continued on next page) 
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Chicago -W N I B (FMI -Continued 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective August 15, 1963. 
States received August 2, 1963. 

6. 8.0T ANNOUNCEMENTS 
1 MLIVUTE 

1 ti...- 30.00 208 tl 22.50 
26 ti 27.00 312 ti 21.00 
52 ti 25.50 520 ti 19.50 
101 ti 24.00 728 ti 18.00 
30 seconds or less announcements, 70% of 1 -minute 
rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1 hr 1/2 hr 

1 U 150.00 90.00 208 ti. 112.50 87.50 
28 tl.___ 142.50 85.50 260 ti._._.. 105.00 83.00 
52 ti 135.00 81.00 312 ti. 97.50 58.50 
104 ti._ 127.50 76.50 364 U_ 90.00 54.00 
156 ti._.._ 120.00 72.00 

WNUS WNUS-FM 
1924 

[formerly WFFMQ 
65 

(FM)] 

A McLendon Station 

Good Music 
Media Code 4 214 2640 4.00 
McLendon Corp., McLendon Building, 24 W. Erie 

St.. Chicago, Ill. 60610. Phone 312-943-8400. 
I. PERSONNEL 

Chairman of the Board -Barton R. McLendon. 
President -Gordon B. McLendon. 
General Manager -Dennis R. Israel. 

2. REPRESENTATIVES 
Katz Radio, West. 

3. FACILITIES 
5,000 w.; 1390 kc. Directional -separate patterns dey 

sod night. 
Operating schedule: 24 hours daily. CST. 
FM -ERP 36,000 w. (borin.), 38,000 w. (vert.); 107.5 
mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 578 ft. above average terrain. 
FM duplicates AM. 

4. AGENCY COMMISSION 
15% on net time nly; no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a, 3b. 40. 9d. 5, 7b, 8. 
Rate Protection: 15c, 15d. 
Basic Rates: 20a, 22a, 23a. 24b, 25a, 28b, 29a. 
Contracts: 40e. 45. 46, 48. 
Comb.; Cont. Discounts: 60a, 60k, 61c, 62b. 
Cancellation: 70a. 70c, 71a, 73a. 
Retroactive discounts are payable in air time only. 
Afiliatei with MBS. 
Affiliated with Katz Radio A.I.D. Plan. 
Member: The McLendon Stations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eff 5/1/68-Rec'd 5/6/68. 
AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sat & Sun 6 am -7 on. 
B -Sat & Sun 7 pm -midnight. 
C -All other times. Rates on request. 

6. SPPOT ANNOUNCEMENTS 
1 MINUTE 
(t) I ti 6 ti 12 ti 18 tl 24 ti 
75 65 60 55 50 45 

A 65 55 50 45 40 35 
Il 55 45 40 35 30 25 (') Fixed. 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
PER WK. I MIN: 12 ti 18 ti 24 ti I (1/3AA, 1/3A, 1/3B or 1/2AA, 

1/2B) 432 576 672 II (1/2AA, 1/2A) 480 648 768 PER WK, ETA: 
Ea 32 30 28 Not applicable Mon thru Fri 7-9 am or 4-6 pm. V.I.P. PLAN 
48 ti per wk (1/2 traffic, 1/2 daytime or wknd) 984 20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. All spots, regardless of length or class, may be 
cross -combined for discount purposes. TAP spots of 
each length must he properly distributed by dayparts. 

10. SPECIAL FEATURES 
News Capsules -applicable 1 -min rate plus 5.00 ea, 
commissionable. Includes 1 1 -minute spot plus open 
ID. 

PER WK: 
AA 

WSBC 
1925 

Media Code 4 214 2695 8.00 
LVSBC Broadcasting Co.. Inc.. 2400 W. Madison St., 

Chieacn. III. 60612. Phone 312-668-9060. 
I. PERSONNEL 

Manager -Louis B. Lee. 
Commercial Manager -Margaret Strasser. 

2. REPRESENTATIVES 
National Time Sales. 
Atlanta -David Carpenter & Co. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 

Non -directional. 
Divides time with WEDC and WCRW. 

4. AGENCY COMMISSION 
159 nn time only: no rash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: 2a. 3a, 9a, 9d, 5, 6h, 7a. 8. 
Rate Protection: 10h, 11h, 12h. 13b, 14b. 
Basic Rates: 20a, 22a. 22b, 23a. 
Contracts: 40a. 
Comb.: Cont. Discounts: 61b. 
Cancellation: 73a. 
FM facilities: W%11.1( (FM). 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 6/1/8º -Reed 4/25/66. 
6. SPOT ANNOUNCEMENTS 

100 WORD ANNOUNCEMENTS 
Flat 10.00 

8. PROGRAM TIME RATES 
I hr 1;2 hr 1/4 hr 10 min 5 min 

1 tl 100.00 60.00 38.00 27.00 16.50 
13 ti 90.00 04.00 32.50 24.50 14.75 
28 ti 85.00 51.00 31.00 23.00 14.00 

1 hr 1/2 hr 1/4 hr 10 min 5 min 1/2 HOUR 
39 ti. ._..... 82.50 49.50 30.00 22.50 13.50 PER WK: I wk 13wk 26 wk 39wk 52wk 
52 ti ._.... 80.00 48.00 29.00 21.75 13.00 1 ti 66.00 63.00 60.00 57.00 54.00 
100 ti 75.00 45.00 27.00 20.25 12.25 2 ti 63.00 60.00 57.00 54.00 51.00 

3 ti 60.00 57.00 54.00 51.00 48.00 

WSDM(FM) 4 
5 

tL.........._.._...._ 
ti 

57.00 
54.00 

54.00 
51.00 

51.00 
48.00 

48.00 
45.00 

45.00 
42.00 

1942 6-7 ti 51.00 48.00 45.00 42.00 39.00 

1 
2 

ti 
tí._........_........_ 

1/4 HOUR 
39.00 36.00 
36.00 33.00 

33.00 
31.50 

31.50 
30.00 

30.00 
28.50 ©Q F 

Media Code 
L & P Broadcasting 

Chicago. 
STATION'S 

4 214 2750 1.00 
Corp., 3350 8. Xedzie Ave., 

Ill. 80823. Phone 312-847-2300. 
PROGRAMMING DESCRIPTION 

3 ti._.._..__ 
4 ti 
5 ti 
6-7 ti 

33.00 
31.50 
30.00 
28.50 

31.50 
30.00 
28.50 
27.00 

30.00 
28.50 
27.00 
25.50 

28.50 
27.00 
25.50 
24.00 

27.00 
25.50 
24.00 
22.50 

WSDM(FM): Programmed for adults and young 
adults. M -F 2 min news capsule every half hour 6 
am -10 pm, on hour 2-11 pm & Sat 8 air -6 pm. AIR 
PERSONALITIES: girl announcers M -F, 85% live 
and records, tape and automation. MUSIC: Jazz ori- 
ented. Popular jazz, instrumental and vocal. EN- 
TERTAINMENT: comedy albums and station pro- 
duced comedy bits. CONTINUITY POLICY: humor- 
ous commercials especially preferred and produced. 
Contact Representative for further details. Rec'd 
7/10/67. 

I. PERSONNEL 
General Manager -Robert Bell. 
Program Director -Burt Burdeen. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
ERP 75,000 w.; 97.9 mc. Stereo. 
Operating schedule: 24 hours daily. 
Antenna ht.: 275 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b. 4a. 4d. 5. 
Rate Protection: 10h. 11b. 12b, 13b, 14b. 
Basic Rates: 22a. 22b. 23a, 24a, 24b, 25a. 28b. 29a. 
Contracts: 90a, 420. 45, 48, 47a. 48. 
Comb.: Cont. Discounts: 60a. Ela, 61b, 61c, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
6 announcements per hour consisting of 4 60's or 4 
30's and 2 station breaks. 

TIME RATES 
Rates effective March 8. 1965. (Card No. 1.) 

Card received March 22. 1965. 
Class A -8:00-1f :00 am and 6:00-11:00 pm. 
Class B-11:00 pm -6:00 am and 10:00 am -6:00 pm. 

6. SPOT ANNOUNCEMENTS -Class A- -Class B- 
30 1 30 

min sec min sec 
1 ti 25. 20. 20. 18. 
26 ti 23. 19. 19. 15. 
52 ti 22. 18. 18. 14. 
104 ti.....__..._._..._._........_. 21. 17. 17. 13. 
156 ti ....... ............... 20. 18. 16. 12. 
312 ti 18. 15. 15. 11. 
520 ti 17. 14. 14. 10. 
624 ti 18. 13. 13. 9. 
780 tI 15. 12. 12. 8. 

7. PACKAGE PLANS 
WEEKLY SATURATION PLANS 

(Combinable) 
-Class A- -Class B- 

1 30 1 30 
PER WK: min sec min see 
10 ti 18. 15. 15. 12. 
20 ti 17. 14. 14. 11. 
30 11 16. 13. 13. 10. 
90 ti 15. 12. 12. 9. 

8. PROGRAM TIME RATES - Class A - - Class B - 
1 1/2 5 1 1/2 5 
hr hr min hr hr min 

1 ti 150. 100. 38. 105. 70. 30. 
13 ti 145. 95. . 100. 65. 
26 if 135. 90. 35. 95. 60. 27. 
52 ti 130. 85. 33. 90. 55. 26. 
104 ti 125. 80. 31. 85. 50. 25. 
156 ti 120. 75. 30. 80. 45. 23. 
312 ti 115. 70. 27. 75. 90. 22. 

WWCA 
GARY 

City of license, Gary. Ind. 
Chicago -75 E. Wacker Dr. Phone 312-346-9393. 
See listing under Gary, Ind. 

WXFM (FM) 
ELMWOOD PARK 

City of license Elmwood Park. Illinois. 
Chicago Office: 333 N. Michigan Ave., Chicago, El. 

60601. Phone 312-943-7974. 
See listing under Chicago Urban Area. Ill. 

WXRT (FM) 
1859 

Media Code 4 214 2805 3.00 
WSBC Broadcasting Co., Inc.. 2400 W. Madison St., 

Chicago. Itl. 60612. Phones 312-666-9060. 733-5055. 
I. PERSONNEL 

Station Manager -Louis B. Lee. 
Cmnmerrisl Manager -Margaret Strauer. 

3. FACILITIES 
Ettl' 55.000 w.: 93.1 me. 
Operating schedule: 7 am -midnight dally. CST. 
Antenna ht.: 299 5 ft shove average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a, 9a. 4d, 5, 6h, 7a, 9. 
Rate Protection: 10b, llb, 12h, 13h, 14h. 
Basic Rates: 20a, 22a, 22b, 23a. 
Contracts: 40a. 
Comb.: Cont. Discounts: 61b. 
Cancellation: 73s. 
AM facilities: WSBC. 
FM programming completely separate from AM. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

EN 6/I/62--Rec'd 4/25/66. 
8. PROGRAM TIME RATES 

1 HOt'R 
PER WK: I wk 19 wk 26 wk 39 wk 52 wk 

1 ti. 108.00 102.00 96.00 90.00 84.00 
2 ti 102.00 96.00 90.00 84.00 81.00 
3 ti 96.00 90.00 84.00 81.00 78.00 
4 ti 90.00 84.00 81.00 78.00 75.00 
5 ti 84.00 81.00 78.00 75.00 72.00 
6-7 ti 81.00 78.00 75.00 72.00 69.00 

STATIONS IN 
CHICAGO URBAN AREA 

WBEE 
1955 

HARVEY 
A Rollins' Group Station 

Media Code 4 214 2860 8.00 
Continental Broadcasting, Lincoln Towers. 75 E. 

Wacker Dr., Chicago, In. 60601. Phone 312-726.-6842. 
STATION'S PROGRAMMING DESCRIPTION 

WBEE: Programmed for Negro listener, concentrating 
on adults. 
MUSIC. Jazz sign -on -11 am, gospel 11 am -1 pm. 
Opinion interviews and open line telephone 1-2 pm, 
jazz 2-6 pm, rhythm and blues 8 pm -sign -off. 
NEWS: at :25 & :55. News at :55, 8:55 am -2:55 
pm community oriented. Station participates in fund 
drives, membership campaigns, chamber of commerce 
and other public service activities in local community. 
Station produces quiz shows in different supermarkets 
at least 6 times a week. Contact Representative for 
further details. Recd 5/23/68. 

I. PERSONNEL 
Executive Vice -President -R. Randall Rollins. 
General Manager -John R. Wilson. 
Operations Manager -O. Lawton Wilkerson. 

2. REPRESENTATIVES 
Rollins Broadcasting. 

3. FACILITIES 
1,000 w. days; 1570 ke. Directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 4a, 4d, 5, 813. 7h, 8. 
Rate Protection: 10h. 11b. 12h, 1313. 14h. 
Basic Rates: 20b, 21a, 21b, 21d. 22h, 23h, 24a, 24b. 

24c, 25a, 26, 28a, 28c, 29a, 29h, 31, 32b, 33d. 
Contracts: 90a, 41, 42a, 42c, 43, 44a, 44b, 45, 46, 

47e. 48, 49, 50. 51a, 51c. 
Comb.: Cont. Discounts: 60b, 80g, 60h, 601, 62d. 
Cancellation: 70a, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Member: Rollins Broadcasting Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 ER 1/1/68-Rec'd 1/26/68. 
7. PACKAGE PLANS 

1 MINUTE 
PER WK: 1 ti 7 ti 14 ti 21 ti 28 tl 95+ 
1 wk 20.00 19.25 18.50 17.75 17.00 18.00 
13 wks 19.25 18.50 17.50 17.00 16.25 15.50 
26 wks 18.50 17.75 16.75 18.25 15.50 14.75 
52 wks..._ 17.50 16.75 16.00 15.50 14.75 14.50 

30 SECONDS 
1 wk 13.75 13.25 12.75 12.00 11.50 11.00 
13 wks 13.25 12.50 12.00 11.50 11.00 10.50 
26 wks 12.50 12.00 11.50 11.00 10.50 10.00 
52 wks 12.00 11.50 11.00 10.50 10.00 9.50 
10 sec. fat 7.50 

8. PROGRAM TIME RATES 
(Sign -on to sign -off daily) 
Ix 26x 52x 104x 156x 3120 624n 

1 hr 175 169 182 158 150 144 137 
1/2 hr 125 120 116 111 107 103 96 
1/4 hr 87 84 81 77 75 69 65 
10 min. 65 62 60 57 55 50 47 
5 min 47 45 43 41 40 38 34 

9. PARTICIPATING PROGRAMS 
Devotions in Music with Rev. W. N. Daniel -12:15- 
1 pm. 
PER WK: I min 5 min IO min 
5 ti 22 43 60 
10 ti 20 40 55 
15 ti 19 
Opinion with Vince Sanders -5 min segments only. 
PER WK: 1 t 3ti 6ti 12 ti 
Ea 47 41 40 36 

MARTY FAYE SHOW 
PER WK. EA: 5II 6ti 5ti 6 t 
1 min, Oat 40 30 sec, fiat ............... 30 
10 min 70 65 1/4 hr .................. 95 87 

WILK'S WORLD OR MERRI DEE SHOW 
1 min, Oat 30 30 sec, fiat 25 
10 min 53 50 1/4 hr 75 89 

10. SPECIAL FEATURES 
NEWS 

At :25 and '55 applicable 5 minute rate. 
1 -MINUTE WEATHER REPORTS 

(Throughout the day) 
30 ti 180 50 ti 450 

3 -MINUTE SPORTS FEATURE 
6 tI 12 ti 

Per wk. ea 34 30 
Cost based on 28 week contract. 

10 -SECOND TIME REPORTS 

30 ti 
(Throughout the day) 

180 60 ti 300 
(CR) 

WCGO 
1959 

CHICAGO HEIGHTS 

Subscriber to the NAB Radio Code 
Media Code 4 214 2915 0.00 
South Cook Iiroadcaating. Inc. 119 Olympia Plaza, 

("bieten Heights. III. 60411. Phone 312-758-6100. 
I. PERSONNEL 

Pres. & Gent Mgr. -A. V. Santucci. 
Oper. & Sales Mgr. W. G. Belndorff. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

ILLINOIS 
3. FACILITIES 

1,000 w, days: 1600 ke. Directional. 
Operating schedule: 5:00 a.m. to local sunset. COT. 
Simulcast during AM operational hours. Fer non - 
simulcast facilities see WTAS (FM) under Chleaso 
Urban Area. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5. 8. 
Rate Protection: 10a, 11f, 12a, 13a, 14a, 15h. 
Basic States: 20a, 21a, 21b, 22a, 23a, 25a, 28, 28b, 

28e, 29a. 31. 
Contracta: 40a. 41, 42a, 45, 46, 47a, 48, 50, 51a, 51c. 
Comb.; Cont. Discounts: 60a, Ola. 62b. 
Cancellation: 70a. 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
FM facilities: WTAS (FM). 
Affiliated with NAS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 1, 1963. (Card No. 6.) 
Card received September 5, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min SO sec 1 min 30 sec 

1 ti 10.00 7.00 572 ti 6.40 4.50 
52 ti 9.00 6.30 728 ti 6.00 4.30 
104 ti 8.20 5.70 884 ti 5.70 4.20 
260 ti 7.50 5.20 1040 ti 5.50 4.10 
416 ti 6.90 4.80 

7. PACKAGE PLANS 
ItOS SATURATION CAMPAIGNS 

(Weekly) 
PER WK: 1 min 30 sec 1 min 30 see 
20 ti 150.00 104.00 40 ti 258.00 200.00 
30 ti 207.00 153.00 50 ti 300.00 245.00 
2 WKS: 
40 ti 276.00 204.00 80 ti 480.00 392.00 
80 ti 384.00 300.00 100 ti 590.00 480.00 
3 WKS: 
60 ti 384.00 300.00 120 ti 708.00 576.00 
90 ti 540.00 401.00 150 ti 870.00 705.00 
4 WKS: 
80 ti 480.00 392.00 160 ti 928.00 752.00 
120 ti 708.00 576.00 200 ti 1140.00 920.00 

(Daily) 
1 min 30 sec 20 sec 10 sec 

5 ti 45.00 31.50 22.50 17.50 
30 ti 82.00 57.00 42.50 32.50 
20 ti 150.00 104.00 80.00 60.00 

10. SPECIAL FEATURES 
Newscasts at :55 and :25. 

NEWS SIMULCASTS-WTAS (FM) 
and WCGO-AM 

lx 78x 156x 234x 312x 624+ 
1/2 hr 70.00 67.00 64.00 61.00 58.00 55.00 
1/4 hr 45.00 43.00 41.00 39.00 37.00 35.00 
5 min 23.10 21.95 20.80 19.65 18.50 16.00 
Newscasts or programs cannot be combined with spot 
announcements to earn frequency discounts. 
WTAS (FM) and WCGO spot schedules may be com- 
bined to earn a cumulative discount. 

WEAW 
1953 

EVANSTON 

R A 

Media Code 4 214 2970 5.00 
North Shore Broadcasting Co., Inc., 2425 Main St.. 

Evanston, Ill. 60202. Phone 312-869-8900. 
Chicago: office: Rm. 2022, Prudential Plaza, Phone 

312-273-3330. 
STATION'S PROGRAMMING DESCRIPTION 

WEAW: Programmed for adults. 
News and commentary, middle -of -the -road -music, net- 
work news and commentary programs, informational 
and religious programs. Women's news and music 
10:30 am -noon. SPORTS: university and high school 
football and basketball games. Hourly 5 min news. 
Contact Representative for further details. Rec'd 
11/7/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Edward A. Wheeler. 
Station Manager -Robert Brier. 
Sales Representative -Hugh Wallace, 8922 Hollywood 

Blvd., Los Angeles, Calif. 90028. Phone 213-656- 
5172. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 
Los Angeles -Harlan G. Oakes & Associates. 

3. FACILITIES 
5.000 w days: 1330 kc. Directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3d, 9a, 5. Ba, 7h, 8. 
Rate Protection: 10a, lla. 12a. 13a. 14a. 
Basic Rates: 20h, 21a, 21c, 22h, 23h. 24h, 25a, 26, 

28h 28e, 29a. 
Contracts: 40s. 41, 44a, 45, 46. 47e. 48. 
Comb.: Cont. Discounts: 60a. 60f. 61a. 
Cancellation: 70h. 70d. 71a, 72, 73a. 
Prod. Service: 80. 42. 
Affiliated with American Entertainment Network. 
Affiliated with MRS on a per program basis. 

TIME RATES 
Rates effective - 

Card received .[ply 28, 1084. 
6. SPOT ANNOUNCEMENTS 1 min 30 sec 10 sec 

1 ti 20.00 15.00 10.00 
13 tl 18.00 13.50 9.00 
52 ti..._ 16.00 12.00 8.00 
Zen tt 12.00 9.00 6.00 

B. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 5 mfrs 

I ti 150.00 90.00 60.00 30.00 
13 ti 142.50 85.50 57.00 28.50 
52 tl 127.50 76.50 51.00 25.50 
260 ti 112.50 67.50 45.00 22.50 

NELLA WHITE PROGRAM HATES 
PER WK: 
1 ti 19,90 5 U 85.00 
3 ti 57.0n (CR) 

(Chicago Urban Area continued on next page) 
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6. SPOT ANNOUNCEMENTS 
1 MINUTE 

ILLINOIS 

Chicago Urban Area -Continued 
WEAW-FM 

1946 
EVANSTON 

Media Code 4 214 3025 7.00 
North Shore Broadcasting Co., Inc., 2425 Main St.. 

Evanston, Ill. 60202. Phones 312-869-8900; Chi- 
cago 312-273-3330. 
STATION'S PROGRAMMING DESCRIPTION 

WEAW-FM: MUSIC: middle-of-the-road, showtunes, 
old tunes, segmente featuring well known vocalists. 
Network news and commentary programa. Nighttime 
university and high school football and basketball 
games. Late night and early morning religious block. 
Contact Representative for further details. Rec'd 
11/7/87. 

I. PERSONNEL 
Pres. & Oen'i Mgr. -Edward A. Wheeler. 
Station Manager -Robert Brier. 
Sales Representative -Hugh Wallace, 6922 Hollywood 

Blvd., Los Angeles, Calif. 90028. Phone 213-656- 
5172. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Loa Angeles -Hartan G. Oakes & Associates. 

3. FACILITIES 
ERP 180,000 w.; 105.1 mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 295 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d, 4a, 5, Ba, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 
Basic Rates: 20b, 21a, 21e, 22b, 23b, 24b, 25a, 28, 

28b, 28c, 29e. 
Contracta: 40a, 41, 94a, 45, 46, 47e, 48. 
Comb.; Cont. Discounts: 603, Bof. 61a. 
Cancellation: 70b, 70d. 711, 72, 73a. 
Prod. Services: 80, 92. 
10% discount to advertisers utilizing both WEAW 
and KMO, Tacoma, Washington. 

TIME RATES 
Eff Recd 1/3/87. 

8. SPOT ANNOUNCEMENTS I min 30 see lose* 
1 z._....._.._._..___.._....-____...._ 20.00 15.00 10.00 

52 x......._ ____.._._....._..___ 16.00 12.00 8.00 
260 z ....._.._.........._.._.._._... 12.00 9.00 6.00 

6. PROGRAM TIME RATES 
I hr 1/2 1w I/4 hr 5 sain 

150.00 90.00 60.00 30.00 
13 z..._...... . 142.50 85.50 57.00 28.50 
52 z _.._...__..____._ 127.50 78.50 51.00 25.50 
260 z .. 112.50 67.50 45.00 22.50 

STELLA WHITE PROGRAM RATES 
PER WK: 
1 ti _._.._.___... 19.50 5 U 85.00 
Sti ........... _. ..... _.._..._ 57.00 

WEEF WEEF-FM 
1963 1963 

HIGHLAND PARK 

®13 
Media Cede 4 214 3080 2.00 
WEEF Radio, 443 Central Ave., Highland Park. Ill. 

60035. Phone 312-432-1430. 
STATION'S PROGRAMMING DESCRIPTION 

WEEP: Programmed for adults. 
MUSIC: middle-of-the-road. NEWS: local and UPI 
audio on hour and half hour with business news 
throughout day. SPORTS: local high school football 
and basketball, professional football and soccer, Mid- 
west Central States League Baseball. Women's fea- 
turettes, interview programs mid -morning on Sat. 
Local and regional civic participation. Contact Rep- 
resentative for further details. Rec'd 10/3/68. 

I. PERSONNEL 
General Manager -Arthur Thorsen. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
1,000 w. days: 1430 he. Directional. 
Operating schedule: Sunrise -local sunset. CST. 
FM FACILITIES ERP 1,000 w. 109.1 mc. 
Operating schedule: 6:00 am -midnight. 

4. AGENCY COMMISSION 
15/o net time only: payable when rendered. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la 2a. 3a, 4a, 5, 6a. 7h. 
Rate Protection: 10d, lid, 12d. 13d, 14d, 16. 
Basic Rates: 20b, 21a, 23a. 24b, 24c, 28c, 29a, 291s. 
Contracts: 40a, 41, 42b, 44h, 45, 47a. 49, 50, 51b. 
Comb.: Cont. Discounts: 80b, 60e, 60i, 62d. 
Cancellation: 70a. 70e. 71a, 73b. 
Prod. Services: 80. 81, 82. 
Simulcast AM -FM a -rent certeln time periods. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 1/88-Rec'd 4/4/68. 

PER Y R : I ti 
1 z _......_.........._... 12.00 
52 x..-_.._.._ _.._ ..................._ 10.00 
261-520 z.._......_......_.._.._... 9.50 

30 SECONDS 

Per 
7 tl 

10.50 
9.00 
8.75 

wk 
12 ti 
9.00 
8.25 
8.00 

25+ 
8.25 
7.50 
7.25 

1 x _.._..,..._ 10.00 9.00 8.00 7.00 
52 x..._........ ......._ ..... _ ....... _. 8.00 7.50 6.75 6.25 
261-520 z..._.._.._.._ 7.50 7.00 8.50 8.00 

15 SECONDS 
I z..._..__...._.._.._.........._ 6.00 5.25 4.50 4.25 
52 z 5.00 4.50 4.25 4.00 
261-520 z ....... ..._......_ ..... _. 4.75 4.25 4.00 3.75 

8. PROGRAM TIME RATES 
PER WK: Its 3ti 6+ 
55 min.._.._.._.._-.- ............._......-.._.._... 100 90 85 
25 min 70 60 55 
10 min 45 35 30 

_ ....._ _..... 25 22 20 
DISCOUNTS 

(On Program time only) 
25 wk..._...._.._.._....... 5% 52 wk.._.._....._ .... .__. 10% 

WEXI (FM) 
1960 

ARLINGTON HEIGHTS 

CID 
Media Code 4 214 3100 8.00 
WEXI, Inc.. 120 W. University Dr.. Arlington 

Heights. III. 60004. Phone 312-259-1030. 
STATION'S PROGRAMMING DESCRIPTION 

WEXI (FM) : Programmed for young adulta 18-49 
years old. 
NEWS: news and stock market reports each half 
hour, 24 hours per day. Local news staff and mobile 
news reporting. UPI, AP, UPI audio, sports and 
epedal events programs. MUSIC: current hits of 
young adult appeal over last 3 years. Rec'd 9/26/68. 

I. PERSONNEL President -Walter Mack. 
Gen'l Mgr. & Chief Eng. -Wayne H. Smith. 
Sales Manager -Martin Burke. 

2. REPRESENTATIVES 
National Time Sales. 
Michigan. Tlllnoia-Gelderman & Company. 

3. FACILITIES 
ERP 3.000 w. (hertz.). 3.000 w. (vert); 92.7 mc. 

Non -directional. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 300 feet above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15h. 
Basic Rate,: 29a, 30, 33a. 
Contracts: 40a, 41, 42d, 43. 45. 
Comb.: Cont. Discounts: 60f, 61a. 
Cancellation: 70d, 71a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
No. 2 EH 8/1/88-Rec'd 8/2/68. 

AAA -7-30 am & 3-10 pm. 
AA -10 am -3 pm & 10 pm -midnight. 
A -Midnight -7 am. 

8. SPOT ANNOUNCEMENTS 
PER PER -I min- -30 see - 
WK: YR: AAA AA A AAA AA A 
1 ti 1 z..._ 24 22 13 19 17 10 

20 12 17 16 9 
18 11 16 14 8 
16 10 14 13 7 
14 9 13 11 7 
12 8 11 9 6 
10 7 9 8 5 
9 6 8 7 5 

i2ä 52 z.... 20 
18 ti 104 z ..18 
24 ti 156 L. 18 
30 ti 260 L. 14 
36 ti 520 x.. 12 
42 ti 1040 z Il 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

PER WK: 12tí I8tI 24 ti 
7-10 am 2AAA 3AAA 4AAA 
10 am -3 pm 4AA 6AA 8AA 
3-10 pen _._.._. 4AAA 6AAA 8AAA 
10 pm -midnight 2AA 3AA 4AA 
Ea 18 18 14 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
Not Combinable to earn frequency discounts. 

10. SPECIAL FEATURES 
NEWS 

PER WK: Itl 6 t 12 t1 18 ti 
AAA 30 27 24 22 
AA 27 24 22 20 
A 16 15 14 12 

WJOB 
HAMMOND, IND. 

See listing under Hammond, Ind. 

WLNR(FM) 
1958 

LANSING 
Subscriber to the NAB Radia Code 

Media Code 4 214 3135 4.00 
Illtana FM Broadcasters Inc.. 2915 Bernice Rd.. 

Lansing. Ill. 60438. Phone 312-474-7826. 
I. PERSONNEL l'resldent-Gordon D. Boss. 

Station Manager -Richard K. Maltby. 
3. FACILITIES 

3.000 w. (horiz.), 3.000 w. (vert.): 106.3 mc. 
Operating schedule: 3:00 p.m. to 11:00 p.m. wee! 
days; 8:00 a.m. to 11:00 p.m. Sunday. CST. 
Antenna ht.: 260 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on timeonly: no cash discount. 

5. GENERAL ADVERTISING See coded re^uta'1^r 
NAB Radio Code Advertising Standards apply. 
General: 2a, 3a. 4d. 5, Ba, 7a, 8. 
Rate Protection: 10e. lie. 
Basle Rates: 20a, 21b, 22a, 23a, 24a. 25a, 28c. S3b. 
Contracts: 40a. 45. 53e. 
Comb.: Cont. Discounts: 601. 62d. 
Cancellation: 70a, 70c, 71b. 
Prod. Services: 82. 

TIME RATES 
No. 5 ER 8/24/66-Rec'd 10/28/66. 

6. SPOT ANNOUNCEMENTS 
I min SO see 1 min 30 see 

1 z 8.00 6.00 104 z.._......_... 7.05 5.10 
13 x 7.80 5.85 158 s 6.80 4.85 
28 z 7.55 5.60 260 z.._......_... 6.60 4.65 
52 z 7 39 5 15 312 z......._.._... 6.35 4.40 

8. PROGRAM TIME RATES 
Ix I9x 26x 52x 104x 260x 312x 

1 hr 45.00 43.00 42.10 39.00 ..._.. 
1/2 hr 30.00 28.00 25.00 23.50 22.00 21.09 20 00 
1/4 hr 18.00 17.10 16.20 15.30 14.40 13.50 12.80 
5 min 9.00 8.55 8.10 7.65 7.20 

WLTH 
GARY. IND. 

See listing under Gary. Ind. 

WMPP 
1'163 

CHICAGO HEIGHTS 

Subscriber to the NAB Radio Code 
Media Code 4 214 3190 9.00 

Seaway Broadcasting Company, Inc., Lincoln Hwy. at 
Ellis Ave.. East Chicago Heights, Ill 60411 
I'7tonee chime) Height. 312-759-1400: Gary. Ind 
882-3141. TWX 312-672-4611. 

I. PERSONNEL 
President -Cherie, J. Pinckard. 
Station Manager -Allen Wheeler. 
General Sales Manager -Robert A. Wencel. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 
1.p0000 w. 

g¢due; 
1470 ke. Directional. 

schedule: sunset. CST. 

15/0 time only: payable when rendered. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 5, 8e, 7b, 8. 
Rate Protection: 10a, 11a, 12h, 13h, 14h, 15b. 
Basic Ratee: 20b, 21b, 21d, 23a, 29a, 25c, 26, 28b. 

29b, 30, 33c. 
Contracts: 40a, 41, 42b, 42d, 94b. 45. 48. 47a, 48, 

51a, 51b, 51e. 
Comb. Cont. Discounts: 60a, 60c, 60e, 601. 131a, 82b. 
Cancellation: 70a, 70d, 71a, 73b. 
Prod. Services: 80, 82. 
15% additional billing on all uncompleted contract,. 
Remote line chargea not included. 

TIME RATES 
Rates effective Auguat 1, 1985. 

Rates received July 6, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 seo 
1 U..._.._......_... 18. 14. 250 ti__.._....... 14. 11. 

100 ti......._.._._ 18. ._ 750 ti...__...._... 12. -- 
150 ti ._... 15. 12. 1000 tL.._..._... 11. 9. 
10 seconds or less (ID's) -50% of 1 -minute rate. 

7. PACKAGE PLANS 
Class AA -8:00-9:00 am and 3:30-6:30 pm Mon thru 
Sat. 
Clue A -All other times. 

CLASS AA 
(1 minute) 

PER WK: 1 wk 13 wk 26 wk 52 wk 
10 tl..._ __.__ _.._.. 15.00 14.00 13.00 11.00 
15 ti.._..._.._.._._ _ 14.50 13.50 12.50 10.50 
20 ti..._.........._.._.._._......_ 14.00 13.00 12.00 10.00 
25 ti..._.._.._......_.._.._...__ 13.50 12.50 11.50 9.50 
30 ti..._._.._..__........____ 13.00 12.00 11.00 9.00 
35 ti.__.._..»..._..._._.._. _ 12.50 11.50 10.50 8.50 

CLASS A 
10 ti.._......__.._. ____.._ 12.00 11.00 10.00 - 8.50 
15 ti... _ _ ._....... 11.50 10.50 9.50 8.00 
20 ti..._...___.._ _..._._ 11.00 10.00 9.00 7.50 
25 ti..._......_..._._ __....._... 10.50 9.50 8.50 7.00 
30 t__.._......__.___....__... 10.00 9.00 8.00 6.50 
35 ti. _ 9.50 8.50 7.50 8.00 

CLASS AA 
(30 seconds) 

10 ti.__....._.._._ ._.. 12.00 
15 ti ........... _..._._ ......... ____ 11.50 
20 ti 11.00 
25 tl_.._....._..._._......_.._ _... 10.50 

35 ti..._.._.._.._. _ 9.50 
CLASS A 

10 ti..._ ._...._._ 10.00 9.00 8.00 
15 ti _._.._.._....... 9.50 8.50 7.50 
20 ti..._..._._.._ __......_..__. 9.00 8.00 7.00 
25 ti.__......_ _,..._.._..__. 8.50 7.50 6.50 
30 ti _.._.._.._... 8.00 7.00 6.00 
35 ti 7.50 6.50 5.50 
Announcement Packages subject to short rate. 

11.00 
10.50 
10.00 
9.50 
9.00 
8.50 

10.00 
9.50 
9.00 
8.50 
8.00 
7.50 

8.50 
8.00 
7.50 
7.00 
6.50 
8.00 

7.00 
6.50 
6.00 
5.50 
5.00 
4.50 

WNMP 
1946 

EVANSTON 
Media Code 4 214 3245 1.00 
Semrow Broadcasting Co., Inc., 2100 Lee St., Evans- 

ton. III. 60202. Phone 312-475-1590. 
I. PERSONNEL 

President -Otto J. Semrow. 
Program Manager -J. R. Zemater. 

3. FACILITIES 
1 000 w. days: 1590 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
i5w on time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 1b, 2a. 2b. 3a, 3b, 3c, 3d, 4a, 5. 6a, 

7h, 8. 
Rate Protection: lob, 11b. 12b. 13b. 14b, 15b, 18. 
Basic Rates: 20b, 21a, 21e, 22a, 22b. 23a, 231% 24b, 

28a. 28c, 29a, 30, 33a. 
Contracta: 40a, 41, 44a, 46. 47a, 49, 51a, Sic. 
Comb.; Cont. Discounts: 60d, 60e, 00f. 60h, 601, 610. 
Cancellation: 70a, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 

TIME RATES 
Rates effective January 1. 1964. (Card No. 4.) 

Card received December 5. 1983 
6. SPOT ANNOUNCEMENTS 1 min 30 see 10 are 

1 ti ....... 18.00 13.00 7.50 
52 tl ........... _. ....... _. ..... _...._...._._..,_. 16.50 12.00 7.00 
104 ti. _. __......__..._... 15.50 11.00 8.50 
312 tt._... ..... _ .. ............ _._._.._...._..__. 14.50 10.00 8.00 
300 ti __.._ 13.50 9.00 5.50 

7. PACKAGE PLANS 
WEEKLY FREQUENCY PLANS 

PER WK: 1 min 30 sec 10 see 
15 ........ .._. 16.50 12.00 7.00 
23 tt _._.._..... 13.50 11.00 6.50 
35 t1 14.50 10.00 6.00 

8. PROGRAM TIME RATES I hr 1/2 hr 5 min 
1 x 120 72 30 

D?SCOTTNTS 
13x-5% 70v -10q 52v-15% l042-20% 

STRIP WEEKLY PROGRAMS 
FREQUENCY RATES 

3 tl ........._. _.. -_.-.... 300.00 180.00_._ 
5 ti._.._ _.._._..____._ _____.. 420.00 252.00 105.00 
6 ti ..... .............._...._............. 480.00 580.00 120.00 

CONTINUOUS USE DISCOUNTS 
13 wk 10% 52 wk. .__.. 20% 
20 k 15% 
Applicable to weekly frequency Program rates only. 

WOPA 
1950 

OAK PARK 

R,A;B 
A Sonderling Station 

Media Code 4 214 5355 8.00 
Sonderling Broadcasting Corp., 408 S. Oak Park 

Ave., Oak Park. III. 60302. Phones 312-848-5760; 
Chicago 312-378-4653. 

I. PERSONNEL President -Egmont Sonderling. 
General Manager -Al Michel. 
Sales Manager -Chuck Manson. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 ke. 

Non -directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 net time and announcements only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a, 3b, 3d, 9a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10c, 11f, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21b, 21e. 23a, 24a. 25b, 27, 28b. 

28e, 29b, 31, 33d. 
Contracts: 40c, 41, 42e, 43, 44b, 45, 47e, 48, 49, 51b. 

51c. 
Comb.; Cont. Discounts: 60e, 60d, 60f, 61e, 62e. 
Cancellation: 70a, 70d, 71b, 73a. 
Prod. Services: 81, 82. 
Member: National Spanish Language Network. 

TIME RATES 
Rates effective January 1. 1965. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 5 min. 1 min. 30 lee. 

1 time 60.00 90.00 30.00 18.00 12.50 
13 times._ 56.00 37.00 27.50 16.50 11.50 
26 time,...._ 52.00 35.00 25.00 15.00 10.50 
52 times..._ 48.00 32.50 23.00 13.50 9.50 

104 time__ 44.00 30.00 21.25 12.00 8.50 
260 times 40.00 27.50 18.75 10.50 7.50 

10. SPECIAL FEATURES 
15% talent fee is included In rates for all Negro 
and Irish program,. 

WOPA-FM 
1950 

OAK PARK 

©OFM 
A Sandmen Station 

Media Cods 4 214 3410 1.00 
Sonderling Broadcasting Corp., 408 S. Oak Park 

Ave., Oak Park, Ill. 60302. Phones 312-848-5760; 
Chicago 312-378-4653. 
STATION'S PROGRAMMING DESCRIPTION 

WOPA-FM: Programmed for teens and adults. 
MUSIC: popular, mostly standards M -Sat 8 am - 
4 pm. Hard rock 10 pm -12:30 am M -F, 10 pm -1 
am Sat, 9 pm -12M Sun. Modern Jazz Tuea-Sat 
12:30-4:30 am. AIR PERSONALITIES M -F 10 pm - 
12:30 am. Sat 10 pea -1 am. Sun 9 pm -12M. M -Sat 
6 am -4 pm. Contact Representative for further de- 
tails. Reed 4/25/88. 

I. PERSONNEL 
President -Egmont Sonderling. 
General Manager -Al Michel. 
Manager -Chuck Manson. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 

S. FACILITIES 
ERP 100,000 w.; 102.7 mc. 
Operating schedule: 8 am -4 pm & 4:30 pm -4:30 am 
weekdays; 9 am -midnight Sun. CST. 
Antenna ht.: 266 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time and announcements only. 

5. GENERAL ADVERTISING See ceded ragulatlons 
See WOPA listing for coded regulations. 

TIME RATES 
Eff 8/1/67 -Redd 7/28/67. 

6. SPOT ANNOUNCEMENTS Ix 52x I04x 260x 
1 min. .......__...._..._. 12 11 10 9 
30 sec _. ...... _...__.__._ 8 7 6 5 

7. PACKAGE PLANS 
ROS. PER WK: 12 t1 18 t1 24 ti 30 11 42 11 
1 min........_..._ __ 9.00 8.00 7.00 6.00 6.00 
30 sec 7.00 6.00 5.00 4.50 4.00 

9. PARTICIPATING PROGRAMS 
Morning Memory Lane -Moo thru Fri 6-8 am. 
Memory Lane -Mon thru Sat 8 am -4 pm. 
Hungarian -American Hour with Frank Kovach -Mon 
thru Sat 5-6 pin; Sun 1-4 pm. 
Scribian Program -Mon thru Fri 6-7 pm; Sun noon - 
1 pm. 
German Program -Mon thru Fri 5-6 pm & 9-10 pm; 
Sat 4-5 pm; Sun 8:30 am -noon. 
Jazz Showcase -Toes thru Sat 12:30-4:30 am. 

1/4 hr 10 min 5 min 
1 x 40 28 20 

W RSV (FM) 
1981 

SKOKIE 
Media Code 4 214 8485 5.00 
Radio Skokie Valley, Inc.. 3611 Oakton SL, Skokie, 

III. 60076. Phone 312-677-5900. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Mrs. Russell Stebbins. 
2. REPRESENTATIVES 

Ed Lucht Enterprises. 
3. FACILITIES 

ERP 1,000 w.; 101.9 mc. 
Operating schedule: 8:00 a.m. to midnight Monday 
through Friday; 8:00 a.m. to midnight Saturday; 
9:00 a.m. to midnight Sunday. CST. 
Antenna ht.: 132 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 211, 24b. 
Comb.; Cont. Discounts: 60g, 62d. 
Cancellation: lob, 70d, 71a, 72, 736. 
Prod. Services: 80. 82. 

TIME RATES 
No. 2 Eff 3/1/67-Rec'd 2/14/67. 

B. SPOT ANNOUNCEMENTS 
Ix 501 100st 200x 300x 500x 

1 min 15.00 13.80 12.60 11.40 10.20 9.20 
30 sec 11.25 10.35 9.45 8.55 7.65 6.75 

8. PROGRAM TIME RATES 
lx ISx 261 528 104x 158x 

1 br 60.00 57.00 54.00 51.00 48.00 45.00 
1/2 1w..._ 40.00 38.00 36.00 34.00 32.00 30.00 
25 min....__ 36.00 34.20 32.40 30.60 28.80 27.00 

24.00 22.80 21.80 20.40 19.20 18.00 
5 min. ...... 22.50 20.70 18.90 17.10 15.30 13.50 

(This listing continued on next nage) 
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Chicago Urban Area -W R S V (FM)-Cont'd 
10. SPECIAL FEATURES 

DEL CLARK INTERVIEWS 
(Mon thru Fri 7-8 pm) -Full sponsorship- -1/2 sponsorship - 

I3 wk 26 wk 52 wk 13 wk 26 wk 52 wk 
Per wk. 375.00 368.00 359.00 225.00 200.00 213.00 
1 min, when available, ea 18.00 

STOCK MARKET REPORT 
(6-8:05 pm) 

Per wk 120.00 115.00 105.00 60.00 57.50 52.50 

WTAQ 
1950 

LA GRANGE 

American Entertainment Ntwk 

Subscriber to the NAB Radio Code 
Media Code 4 214 3520 7.00 
S. and S. Broadcasting Co., 9355 W. Joliet Rd., 

La Grange, Ill. 60525. Phone 312-352-1300, 1302, 
1304; 242-2622, 2623. 

I. PERSONNEL 
President -Charles F. Sebastian. 
Manager -Arthur L. Schlaman. 
Sales 1lanager-Ralph Faucher. 

2. REPRESENTATIVES 
Vic Plano Associates. Inc. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 1300 te. Directional. 
Operating schedule: 24 hours dally. CST. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 215, 3a, 4a. 4d, 5, 6a. 7a, 8. 
Rate Protection: 100, lia, 12a. 13a. 14a, 155. 16. 
Basic Rates: 20b, 21a, 22a, 23a, 24b, 25a, 26, 28b, 

29a. 
Contracts: 40a, 44a. 45, 47c. 
Comb.: Cont. Discounts: 60d. 80e, 62b. 
Cancellation: 70a. 71h. 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 6/1/66 -Reed 9/28/68. 
6. SPOT ANNOUNCEMENTS 

Ix I3x 26x 52x 
1 min 15.00 10.00 9.50 9.00 
30 sec 10.00 7.50 8.50 6.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 tt..._ 150.00 90.00 50.00 30.00 
13 t(._.._ 100.00 82.50 37.50 21.00 
26 tl._.._........_ 95.00 59.00 35.00 19.00 
52 ti 90.00 58.00 34.00 17.00 

10. SPECIAL FEATURES 
NETWORK NEWS 

PER WK: 5ti loti 25t1 
30 sec 50 80 150 
Don McNeill Show -9:05 am. 
1 min 20 
Paul Harvey News -Mon thru Sat noon. 
1 min 20 
Paul Harvey -8:25 am. 
1 min 15 30 sec 10 

WTAS (FM) 
1964 

CRETE 

® ©0FMQ 
Media Code 4 214 3575 1.00 
South Cook Broadcasting. Inc., 119 Olympia Plaza. 

Chicago Heights. III. 60411. Phone 312-756-8100. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Anthony Santucci. 
Oper. & Sales Mgr. -William Belndorff. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
EIOP 3.000 w.: 102.3 me. 
Operating schedule: 6:00 am -midnight. CST. 
Antenna ht.: 100 ft. above average terrain. 
Partial simulcast operation with WCGO-AM. Fer 
simulcast rates, see WCGO-AM listing under Chicago 
Urban Area. 

4. AGENCY COMMISSION 
15/0 on time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 4a, 4d, 5. Ba, 8. 
Rate Protection: 10a. lia. 12a. 130. 
Basic Rates: 20a, 22a, 22b. 23a, 24b, 26, 28a. 29a. 
Contracts: 40a. 42a. 45, 48, 47a, 48. 
Comb.: Cont. Discounts: 60b. 61a, 01b, 62b, 82e. 
Cancellation: 70a, 70e, 71a, 73a. 
AM facilities: WCGO. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 ER 8/1/67 -Reed 7/31/67. 
7. PACKAGE PLANS 

1 MINUTE 
PER WK: 30 ti 2001 1501 IO tI 581 Itl 
52 wk 3.50 9.00 4.50 5.00 5.50 6.00 
28 wk 3.90 4.40 4.90 5.40 5.90 6.40 
13 wk 4.20 4.70 5.20 5.70 6.20 6.70 
1 wk 4.50 5.00 5.50 6.00 8.50 7.00 

30 SECONDS 
52 wk 2.10 2.60 3.10 3.60 4.10 4.60 
26 wk 2.50 3.00 3.50 9.00 4.50 5.00 
13 wk 2.80 3.30 3.80 4.30 9.80 5.30 
1 wk 3.10 3.60 4.10 4.60 5.10 5.60 
WTAS-FM and WCGO-AM spot schedules may ba 
combined to earn cumulative discounts. 

8. PROGRAM TIME RATES 
5 min -2x the 30 sec rate. 1/2 hr -6x the 30 sec rate. 

1/4 hr -4x the 30 sec rate. 1 hr -10x the 30 sec rate. 

WVON 
1925 

CICERO 

An L & P Station 

Independent 
Media Code 4 214 3630 4.00 

L & P Broadcaating Corp., 3350 S. Kedzia Ave.. 
Chicago, III. 60623. Phone 312-897-2600. 

I. PERSONNEL 
Gen'l & Sales Mgr. -Robert F. Bell. 
Vice -President -Bernadine C. Washington. 
Ass't Mgr. & Prog. Dir. -Lucky Cordell. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 te. 

Non -directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 net time: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3b, 3c. 3d, 9a, 4d, 5, Ba, 

7b, 8. 
Rate Protection: 10d, 11h, 12h, 13h, 14h, 15a. 
Basic Rates: 20b, 21b, 22a, 23a, 24a, 25a, 26, 27, 

280, 29a, 33d. 
Contracts: 90a, 41, 42a, 43, 94b, 45, 46, 47e, 48, 60, 

51a. 
Comb.; Cont. Discounts: 601. 61a, 82d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 7 Eft 8/1/68 -Reed 6/26/68. 

AA -Mon titra Fri 6-10 am & 3-7 pm; Sat 10 am - 
3 pm: Sun all day. 
A -Mon thru Fri 10 am -3 pm & 7 pm -midnight; 
Sat 6-10 am & 3 pm -midnight. 
B -Midnight -6 am. Rates on request. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 -MINUTE 

1-11 ti, flat 65 
CONSEC WKS: 
12 tl 
24 ti 
36 ti 48 47 46 44 41 
48 ti 46 45 43 42 40 

30 -SECONDS 
1-11 ti, fiat 
12 ti 43 92 40 39 
24 ti 90 39 38 36 
36 ti 38 37 38 34 
48 ti 36 35 33 32 

CLASS A 
1 -MINUTE 

1-11 ti, flat 60 
12 ti 48 46 45 43 38 
24 ti 46 44 43 42 37 
36 ti 42 91 40 39 36 
98 ti 41 40 38 37 35 

30 -SECONDS 
1-11 ti, flat 47 
12 ti 38 38 35 33 28 
24 ti 36 34 33 32 27 
36 ti 32 31 30 29 25 
48 ti 31 30 28 27 24 
1 -minute and 30 -seconds, only, combine for frequency. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

AA, ea 75 A, ea..-- ..............-.-.....---- 65 
6 or more, 10% discount. 

I wk 13 wk 26 wk 40 wk 52 wk 
53 52 50 49 44 
50 99 48 46 43 

WWCA 
GARY, IND. 

See llstng under Gary. Ind. 

53 
33 
32 
30 
29 

WXFM (FM) 
1947 

ELMWOOD PARK 
Media Code 4 214 3685 8.00 
WXF31, Inc., 333 North Michigan Ave., Chicago, Ill. 

60601. Phone 312-943-7474. 
I. PERSONNEL 

General Sales Manager -Robert C. Victor. 
Asst Geri 1 Mgr. -H. Rozett. 
Station Manager -L. Paige. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 50,000 w.; 105.9 me. 
Operating schedule: 24 hours. 
Antenna ht.: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 6a, 7b, 8. 
Rate Protection: 10h, 12h, 14b, 15b. 
Basic Rates: 200, 21a, 23a. 
Contracts: 40b. 
Complete productions, programa, and miacellaneoue 
talent available. 
Member: The Groskin Group. 

TIME RATES 
No. 9 Eft' 6/1/67-Rec'd 5/22/67. 

6. SPOT ANNOUNCEMENTS 
Ix 15x 90x 60x 125x 250x 500x 

I min 26 24 23 22 21 20 19 
8. PROGRAM TIME RATES 

Ix I5x 30x 600 125x 2500 500x 
1 hr 175 166 158 150 143 136 129 
1/2 hr 131 124 118 112 106 101 98 
5 min 74 70 67 84 61 58 55 

(CR) 

WYCA (FM) 
1959 

HAMMOND, IND. 

Media Code 4 214 3740 1.00 
Crawford Broadcasting Co., 2035 164th Pd.. Ham- 

mond, Ind. 96302. Chicago phone 312-734-0923, 
Hammond phone 219-844-2455. 
STATION'S PROGRAMMING DESCRIPTION 

WYCA (FM): Programmed for religious audience. 
6-10:30 am religious music and sermons. 10:30-11 

am women's show, religious music, household hints, 
bargain counter, devotional. 11 am -1 pm religious 
music and sermons. 1-3 pm telephone call -ins. News 
at 5 min before hour all afternoon. 3-6 pm person- 
ality program with religious music, chatter, special 
events, home and garden tips. 6-8 pm religious 
music and sermons. 8-9:30 pm southern gospel music 
programs. 9:30-10:30 pm music and sermons. 10:30 
pm -1 am sacred music and news. Sat.: religious 
music, sermons, children and youth entertainment. 
news. Sun.: religious music and sermons. Recd 
10/30/67. 

I. PERSONNEL 
Station Manager -Wendell H. Borrink. 

2. REPRESENTATIVES 
Contact station direct. 

3. FACILITIES 
ERP 31,000 w.; 92.3 mc. 
Operating schedule: 5:55-1:05 am. CST. 
Antenna ht. -405 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3b, 4b, 4d, 5. 6a, 7a. 
Rate Protection: 10e, 110, 12e, 13e. 19e. 
Basic Rates: 20b, 21a, 21b, 21d, 22b, 23a, 24b, 25e, 

28a, 28c, 29a. 
Contracts: 40a, 44a, 45, 47a, 50. 
Comb.; Cont. Discounts: 60f, 62a, 62d. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 80. 82. 
Maximum length of contract 1 year. 
Cigarette advertising unacceptable. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 12/1/67-Reé d 10/30/67. 
6. SPOT ANNOUNCEMENTS 

13x 26x 52x 104x 156x 260x 312x 
1 min 6.00 5.70 5.40 4.80 4.50 3.90 3.60 
30 sec 3.30 3.14 2.97 2.64 2.48 2.18 1.98 

8. PROGRAM TIME RATES 
13x 26x 52x 104x 156x 260x 312x 

1 hr 60.00 56.00 54.00 48.00 45.00 39.00 36.00 
1/2 hr 35.00 33.90 30.00 26.50 25.00 22.00 20.00 
1/4 hr..._ 22.00 20.00 18.00 16.00 15.00 13.00 12.00 
5 min 12.00 10.50 9.50 8.50 8.00 7.00 6.50 

CHICAGO HEIGHTS 
Cook County -Map Location G-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Chicago Urban Area 

CICERO 
Cook County -Map Location G-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Chicago Urban Area 

CLINTON 
DeWitt County -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHOW 
1947 

Media Code 4 214 9795 5.00 
Cornbeit Broadcasting Co., 401-1/2 South Side SQ.. 

Clinton, Ill. 81727. Phone 217-935-2161. 
STATION'S PROGRAMMING DESCRIPTION 

WHOW: Programming country and western music. 
Live e and w groups provide segments 11:30 am -1 
pm. C and w record programs throughout morning 
and afternoon. Religious block 9:30 - 10:30 am. 
FARM: network 6:05-8:30 am & noon segment. 
NEWS: local area, world, and weather in 15 min 
segments at 7 am, 8 am & noon. Sun; religion and 
gospel music programming morning, afternoon top 
50 e and w record show. Reed 7/20/67. 

I. PERSONNEL 
President -J. R. Livesay. 
Station Manager -Robert O. Teach. 

2. REPRESENTATIVES 
Contact station direct. 

3. FACILITIES 
5.000 w. days: 1520 te. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 3d, 4a, 5, 6a, 7b. 
Rate Protection: 10d, 13d, I9d, 15a, 15e. 
Basic Rates: 201), 21a, 21d, 22b, 23a, 29b, 26, 27, 

28b, 28c, 29a, 33a. 
Contracts: 40a, 41, 42c, 43, 49a, 45, 46, 48, 49, 50, 

51a, 51b. 
Comb.: Cont. Discounts: 60a, 60d, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80. 81. 82. 
Member: Illinois Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1. 1963. (Card No. 8.) 
Card received October 7. 1963. 

6. SPOT ANNOUNCEMENTS 1 min 30 sec 10 see 
1 t) 8.50 6.00 4.00 
13 ti 8.10 5.75 3.80 
26 ti 7.70 5.50 3.60 
52 ti 7.30 5.25 3.40 
104 ti 6.90 5.00 3.20 
260 ti 6.50 4.75 3.00 
312 ti 6.30 4.85 2.90 
520 ti 6.10 4.50 2.75 
1040 ti 5.70 4.25 2.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 55.00 33.00 20.00 15.00 11.00 
13 ti 52.25 31.50 19.00 14.25 10.50 
26 ti 49.50 30.00 18.00 13.50 10.00 
52 ti 46.75 28.50 17.00 12.75 9.50 
104 ti 44.00 27.00 16.00 12.00 9.00 
260 ti 41.25 25.50 15.00 11.25 8.50 
312 ti 41.00 25.00 14.70 11.00 9.30 
520 ti 38.00 24.00 14.00 10.50 8.00 
1090 ti 35.00 23.00 13.00 9.75 7.50 

ILLINOIS 

COLUMBIA 
Monroe County -Map Location D-9 

See SRDS consumer market map and data at beginning 
of the State. 

WC BW (FM) 
1964 

CID 
Subscriber to the NAB Radio Code 

Media Code 4 214 3850 8.00 
Joseph L. Lepp Inc., 221 Beaird St., Columbia. 111., 

82236. Phone 818-281-5031. 
I. PERSONNEL 

Pres. & Gen'i Mgr. -Joseph L. Lepp. 
Program Director -Joyce Lepp. 

2. REPRESENTATIVES 
Gelderman & Company. 

3. FACILITIES 
ERP 2,700 w.; 104.9 mc. 
Operating schedule: 9:00 am -11:00 pm daily CST. 
Antenna ht.: 764 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 5. 
Basic Rates: 23a. 
Contracts: 40a, 45. 
Beer advertising acceptable. 

TIME RATES 
Rates effective January 1, 1965. 
Card received December 7. 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

U. 3.60 2.30 156 ti._.._ 2.30 1.60 
13 ti 2.90 2.10 260 tl._......_... 2.25 1.55 
26 ti 2.80 2.00 312 ü._...-.._... 2.15 1.25 
52 ti 2.60 1.75 500 ti...._ 2.10 1.20 
109 tf..._.... _... 2.90 1.70 1000 ti......._ 2.00 1.10 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti._.._..._.._...._.._..._.-_.._ 29.00 18.00 12.00 7.25 
13 ti 26.00 16.00 10.00 5.25 
26 ti ..... _...._...... ____ _..._ 25.75 15.75 9.50 4.95 
52 ti ._... 24.75 15.00 8.75 9.75 
104 ..... 23.00 13.50 8.00 9.25 
156 tl..._ .................. 22.00 13.00 7.50 4.00 
260 ti ...... 19.50 12.25 7.00 3.50 
312 ti 19.00 11.50 6.50 3.25 

CRETE 
Will County -Map location G-4 

See SODS consumer market map and data at begin- 
ning of the State. 

See Chicago Urban Area 

CRYSTAL LAKE 
McHenry County -Map Location F-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCLR 
1965 

NAH 

Media Code 4 214 9905 0.00 
Lake -Valley Broadcasters, Inc., 145 Virginia St., 

Crystal Lake. Ill. 60014. Phone 815-459-7000. 
STATION'S PROGRAMMING DESCRIPTION 

WCLR: Programmed for adults: 
NEWS: 15 min 7 am, 9 am, noon & 5 pm. Head- 
lines on hour thereafter. 6-7 am news, farm markets, 
stocks, sports. weather, middle-of-the-road music. 
7:15-9 am classical and semi -classical daily & 2-3 
pm Sun. 9:15 am -5:15 pm middle-of-the-road music. 
11:15 am sports feature daily & 10-10:40 am Sat 
only. 1:30-1:45 pm women's show. 1:45-5 pm news, 
commentary, discussion. special features. public af- 
fairs. 5-7 pm trend music. SPORTS: all live foot- 
ball home and away, Sat and Sun. RELIGIOUS: 
9 ann-noon Sun. Mobile unit for on spot reporting. 
Weather wire, 5 min summary, 3 times daily. Con- 
tact Representative for details. Recd 10/11/67. 

I. PERSONNEL 
President -Lynn W. Renne. 
Chief Engineer -Bernard A. Carlson. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
500 w.; 850 Ire Directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a, 4a, 5, Ob, 7b, 8. 
Rate Protection: 10g, 11g, 12g. 13g, 14g, 15e. 16. 
Basic Rates: 20b, 21a, 22a, 23a. 24c, 25c. 28, 27, 

28a, 29b, 30. 31, 32b, 33a. 
Contracts: 40a, 41, 92a, 93. 44b, 45, 46, 97a, 48, 

99, 50, 51e. 
Comb.; Cont. Discounts: 60a, 60c, 60d, 60e, 60g. 

601, 61e, 62a, 62d. 
Cancellation: 70b. 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated KBS Radio Network. 
Member: Illinois Radio Network. 

TIME RATES 
No. 3A EH 9/1/67 -Reed 8/21/67. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm; Sun all day. 

6. SPOT ANNOUNCEMENTS -AA- -A-- 
PER WK: I min 30 see I min 30 see 
1 ti 20 15 15 12 
6 ti 15 11 14 10 
12 ti 14 10 13 9 
18 ti 13 9 12 8 
24 ti 12 8 11 7 
10 sec: 50% of 1 -min. 

ROS (Mon thru Sun) 
PER WK: loti 15 ti 20t1 25t1 
1 min 13 12 11 10 

(This listing continued on next page) 
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ILLINOIS 
Crystal Lake -W C L R -Continued 
8, PROGRAM TIME RATES 

PER WK: 
5 

I tam 6ti 12tí 18t1 24 tl 
23 22 20 
20 18 17 

10. SPECIAL FEATURES 
1-1/2x applicable 1 and 5 minute rates apply: 
Rural Roundup -1/2 hr Mon thru Sat 12:15 Dm. 
Stock Market Reports -Mon thru Fri 5 min at 12:10 
& 5:10 pm. 
Special Weather Reports -5 min 3 times daily follow- 
ing news. 
News on the Hour -Mon thru Fri 5 min on the hour. 
Weekend News -Sat & Sun 5 min on the hour. 
Sports Feature -15 min Mon thru Fri. 
A Look at Space -3-1/2 min Wed. 
World Report -3-1/2 min Tues. 
Reflections -3-1/2 min Mon thru Fri. 
This Week on Wall Street -3-1/2 min Sat. 
A View from the Whitehouse -3-1/2 min Sat. 
Hourly Stock Report -1 min thru Fri. 

DANVILLE (2 AM; 1 FM) 
Vermillion County -Map Location G-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDAN 
1938 

R A B 

A Gannett -Owned Station 
Subscriber to the NAB Radio Code 

Media Code 4 214 3980 5.00 
Northwestern Publishing Co.. 17 W. North St.. Dan- 

ville, Ill. 61832. Phone 217-442-1700. 

I. PERSONNEL 
General Manager -Robert J. Burow. 
Sales Manager -John Eckert. 
Station Manager -Max Shaffer. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Detroit -Pearce Sales. 
South, Southwest -Busby. Finch and Woods. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 ko. 

Non -directional. 
Operating schedule: 5:25-12:05 am Mon thru Fri; 
5:55 am -12:05 am Sat; 6:55 am -11:05 pm Sun. 

4. AGENCY COMMISSION 
15%: no cub discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 3a. 3b, 3d, 4a. 4d, 5. 6a, 7b. 8. 
Rate Protection: 10a, lla, 12f. 13a. 14a. 15b. 
Basic Rates: 20a, 21a, 21b. 

24e. 26, 27, 28a, 28c, 29a, 
21d, 

30, 
22a, 
31. 

22b, 23b, 24b, 

Contracts: 40a. 41, 44b, 45, 46, 47e. 48, 51a. 51b. 
51e. 

Comb.; Cont. Discounts: Bob, 60d, 600, 61b. 
Cancellation: 70a, t70c, 71a, 72. 73a, 73b. 
Prod. Services: 80, 81, 82. () Not effective until 28 days after start of broad- 

casts under said contract. 
(t) Not effective until 14 days after start of brad - 
caste under said contract. 

Affiliated with CBS Radio Network. 
Advertisers with different products may combine the 
number of products in 1 package plan. 
Member: Illinois Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective August 1, 1985. (Card No. 6.) 
Card received September 15, 1965. 

Class A-6:00 am -7:00 pm Mon thru Sat. 
Class B -After 7:00 pm Mon thru Sat and Sun. 

6. SPOT ANNOUNCEMENTS 
CLASS A 
30/20 

1 min sec 1 min 
30/20 

sec 
1 tl.___.._.._... 7.00 5.50 156 LL____._ 5.50 4.00 
26 ti.-....... .... 6.50 5.00 260 5.00 3.50 
52 U..._. ..... _... 6.00 4.50 365 U._.._.._._ 4.50 3.00 

1 MINUTE OR LESS 
400 9.00 800 or more ti 3.00 
600 ü..._......_...__..._... 3.50 

CLASS B 
1 ti_ ....... .._... 4.00 3.00 156 U. 3.25 2.25 
26 ti ........ 3.75 2.75 260 ti ..... _....... 3.00 2.00 
52 ti. . 3.50 2.50 385 ti 2.75 1.75 

1 MINUTE OR LESS 
900 ü...___-...-...__. 2.50 800 or more ti 2.00 
600 U 2.23 

WEEKEND 
(7:00 pm Sat -midnight Sun) 

Class B rates apply. 
7. PACKAGE PLANS 

(2 weeks or less) 20/30 
1 min sec ID's 

5 tl..._ .............._..._ __...__.._.._. 7.00 5.50 3.50 
10 tl.... ...._ _.._....._._._... 6.00 4.50 3.00 
20 ...... 5.00 3.50 2.50 
30 ti. ...._....__.._ __...._.._.._....._ 4.00 2.50 2.00 
40 ti 3.00 2.00 1.50 

8. PROGRAM TIME RATES 
CLASS A 

1/2 hr 1/4 hr 10 min 5 min 
22.00 15.00 10.00 

26 tl..._ _..-..._....._.._.. 30.00 20.00 13.50 9.00 
52 ti ............. __________ 27.00 18.00 12.00 8.00 
156 ti._ ........ --._..._......- 24.00 16.00 10.50 7.00 
260 ti 21.00 14.00 9.00 6.00 
365 ti....._..._._. .. 18.00 _ 

CLASS B 
12.00 7.50 5.00 

1 tf....._....-......._.._......_ 25.00 15.00 10.00 7.00 
26 tl..___...... _.._.._ 23.00 13.50 9.25 6.50 
52 tt......._....__ _._.._ 21.00 12.00 8.50 6.00 

10.50 7.75 5.50 
260 tt...._ 17.00 9.00 7.00 5.00 
365 ti...__..._._ ...... _. ........... _. I5.00 7.50 6.75 4.50 

W D A N -FM 
1967 

R' A B 

A Gannett -Owned Station 
Media Cede 4 214 4015 7.00 
Northwestern Publishing Co., 17 W. North St., Dan- 

ville, DL 81832. Phone 217-442-1700. 
I. PERSONNEL 

General Manager -Robert J. Burow. 
Station Manager-Maz Shaffer. 
Sales Director -John Eckert. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Detroit -Pearce Sales. 

3. FACILITIES 
ERP 11,500 w.: 102.1 mc. 
Operating schedule: Daily 9 am -midnight. 
Antenna ht.: 450 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
TIME RATES 

Elf 9/1/67 -Reed 5/26/67. 
7. PACKAGE PLANS 

1 MINU90 ti 80 ti 90 t1 150 ti 
Per mo, ea_........_._..___.._... 1.50 1.30 1.10 1.00 

N. PROGRAM TIME RATES 
50 MINUTES 

p (Open, close and 
5 tiro p t) 3 t 4t 

Per wk. ea 9.75 9.00 8.25 7.50 

WITY 
1953 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 214 4070 2.00 
Vermillion Broadcasting Corp.. Hegeler Lane. Box 

142, Danville, Ill. 81832. Phone 446-1312, 1313. 
I. PERSONNEL 

President -Gilbert F. Metzger. 
General Manager -Louis Mitzlaff, II. 
Sales Manager -Gary Voss. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 
1.000 w.; 980 kc. Directional. 

4. AGENCYsCOMMISSION. 
CST. 

15% net net time only: no rash discount. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a. 
Basic Rates: 20b, 21a, 21d, 22b, 23a, 24a, 25b, 26, 

28b, 28e, 29a, 33a. 
Contracts: 40a, 42b. 42d, 43, 45, 46, 47a, 51a. 
Comb.: Cont. Discounts: 80a, 600, 60e, 61c, 62b. 
Cancellation: 70b, 70d, 71a, 73a, 73b. 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 
Member: Illinois Radio Network. 

TIME RATES 
ER 12/1/87 -Reed 10/12/87. 

A -Mon thru Sat 6 am -7 pm. B-7 pm -midnight. 
6. SPOT ANNOUNCEMENTS 

CLASS A 
I min 30 see I min 30 see I z 6.75 4.75 156 z 5.50 3.90 

13 z 6.50 5.80 280 z 5.25 3.75 
28 x _ 6.25 4.35 312 z ....... _..._.. 5.00 3.60 
52 z..._..._.»_ 6.00 4.20 365 z...._ ... ._.. 4.75 3.35 
104 z..._ 5.75 4.05 600 t 4.00 2.60 

CLASS B 
1 z 4.75 3.50 156 z 3.50 2.65 
13 x 4.50 3.35 260 z 3.25 2.50 
28 z _ 4.25 3.10 312 z 3.00 3.35 
52 z _ 4.00 2.95 365 z........_._... 2.75 2.10 
104 z 3.75 2.80 

7. PACKAGE PLANS 
1 MIN: 10 ti 15tí 20tí 90 ti 
1-5 wk, ea 6.00 5.75 5.60 5.00 

ALL-NIGHT SHOW -MIDNIGHT -6 AM 
PER WK: 6 tl 12 ti IB ti 24 ti 
1 min only 2.50 2.25 2.00 1.60 

8. PROGRAM TIME RATES 
1 hr I/2 hr 1/4 hr 5 min 

1 z .-....___.....__..._._. 60.00 37.50 24.00 14.00 
13 x..._.......__..._..._.._..........» b7.50 36.00 22.75 13.25 
26 z .......... _____ 55.00 34.50 21.50 12.50 
62 z....__._._.._.._....._.._._ 52.60 33.00 20.25 11.75 
104 z 50.00 31.50 19.00 10.25 
156 x 47.50 29.00 17.75 9.50 
260 z 45.00 27.50 16.50 8.75 
312 z 92.50 26.50 15.25 

DECATUR (2 AM; 1 FM) 
Macon County -Map Location E-6 

See SILOS consumer market map and data at begin- 
ning of the State. 

WDZ 
1921 

mcgavren-guild 
pgw radio, inc. 

R ArB 
A Prairieland Station 

Media Code 4 214 4125 4.00 
Prairieland Broadcasters. 265 8. Park St., Decatur. 

M. 62523. Phone 217-423-9744. 
I. PERSONNEL 

General Manager -Stephen P. Bellinger. 
Sta. & Sales Mgr. -Ron Fischmann. 
Chief Engineer -Ben Orf. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1.000 w. days; 1050 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on Ume; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, 3a, Sb, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b. 
Basic Rates: 20a, 22a, 22b, 23a, 25e. 26. 28a, 29a. 
Contracts: 40a, 42a, 45. 46, 47a. 48. 
Comb.; Cont. Discounts: 60a, 60k. 61a. 
Cancellation: 70a. 70c. 71a, 73a. 
Affiliated with American Information Network. 

TIME RATES 
No. 20 E2 2-1-68-Rec'd 1/29/88. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

(6-7:15 am & 10:45 am -sign -off) 
Ix 26x 52x 156x 260x 

1 min_.._._ 11.00 10.50 10.00 9.50 9.00 
30 sec. 8.80 8.40 8.00 7.60 7.20 
10 sec ID's: 50% of 1 -min. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLAN 

(6-7:15 am & 10:45 am -sign -off) 
5 ti IO ti IS tl 20 11 

1 min_____ ..... 9.00 8.50 8.00 7.50 
30 eec...__.....-_... _.. 7.40 7.00 6.80 6.20 

BALANCED ROTATION PLAN 
(7:15-10:45 am) 

PER WK, EA: I min 1 min 
5+ ... _.. ___ 10.00 4 or less_ - 12.00 
13 weeks minimum. 
10 sec ID's: 50% of 1 -min. 

CUMULATIVE DISCOUNT 
13 consec wk -5%. Contracted for in advance. 

WSOY 
1925 

CBS Radio Network 

812x 
8.50 
6.80 

25 tl 
7.00 
5.80 

Subscriber to the NAB Radio Coda 
Media Code 4 214 4180 9.00 
Illinois Broadcasting Co.. Box 2250, Decatur, D1. 

62526. Phone 217-877-5371. 

I. PERSONNEL 
General Manager -H. D. Hewer. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Detroit -Pearce Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 ka 

Non-directionaL 
Operating schedule: 5:00-1:00 am Mon thru Frl; 
5:00-2:00 am Slat; 7:00 am -midnight Sun. 
Simulcast 5-7:20 am, noon -12:30 pm. 590.6 pm & 
7:30 pm -sign -off Mon thru Sat; 7 am -6 pm & s pm - 
sign -off Sun. 

4. AGENCY COMMISSION 
15%; no each discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, Sa, 4a, 4d, 5. 7b. 8. 
Rate Protection: 10d, lid, 12d, 13d, 14d. 
Basic Bates: 20b, 211. 21d, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a. 41, 44a. 
Comb.: Cont. Discounts: BOb, 601, 81b. 
Cancellation: Tla. 73a. 
Affiliated with CBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL BATES SAME 

EH 7/1/68-Rec'd 7/8/88. 
AA -Mon thru Fri 6-9 am. 
A -Mon thru Fri 5:30-6 am & 9 am -8 pm. 
B -Mon thru Fri 5-5:30 am, 6-7 pm; Sat am -5 pm. 
C -Mon (bra Fri 7 pm -1 am; Sat 5 pm -2 am; Sun 
7 am -midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

AA 
12.75 
12.10 

1 z 
52 z 
156 z 
280 x 10.90 
500 z 10.40 
1000 z 9.85 
1500 x 9.35 
2000 x 8.85 

A B C 
11.50 9.80 7.50 
10.90 9.10 7.10 
10.35 8.65 8.75 

9.85 8.20 8.40 
9.35 7.80 8.05 
8.85 7.40 5.75 
8.40 7.00 5.45 
7.95 8.65 5.15 

30 SECONDS 
1 x 9.90 8.95 7.35 5.75 
52 z 9.40 8.50 7.00 5.45 
156 x 8.90 8.10 6.85 5.15 
260 z 8.35 7.70 6.30 4.90 
500 z 7.90 7.30 6.00 4.65 
1000 x 7.40 6.95 5.70 4.40 
1500 z 7.00 6.55 5.40 4.15 
2000 x 6.85 6.20 5.10 3.95 

DISCOUNT 
20 or more times wkly 10%. 

10 SECONDS 

Flat (Minimum 10 per week) 
3.40 2.95 

8. PROGRAM TIME RATES 
CLASS A 

Ix 52x 104x 156x 260x 500x 
5 min. 15.00 14.30 13.70 13.10 12.55 11.00 
10 min 21.20 20.25 19.35 18.50 16.60 15.85 
1/4 hr 27.40 26.15 24.95 23.85 22.75 20.65 
1/2 hr 36.85 35.00 33.45 31.95 30.55 29.10 

B -_n5% 
DISCO C-50% 

10. SPECIAL FEATURES 
NEWSCASTS 

AA A 
10 min+ 28.50 25.00 
5 min 17.50 15.00 

8 C 
18.75 12.50 
11.25 7.50 

WSOY-FM 
1946 

Media Code 4 214 4235 1.00 
Illinois Broadcasting Co., Box 2250, Decatur, Ill. 

62526. Phone 217-877-5371. 

I. PERSONNEL 
General Manager -H. D. Hewey. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Detroit -Pearce Sales. 

3. FACILITIES 
ERP 54,000 w.; 102.9 mc. Stereo. 
Operating schedule: 5:00-1:00 am Mon thru Fri; 
5:00-2:00 am Sat; 7:00 am -midnight Sun. 
Antenna ht.: 450 ft. above average terrain. 
Partial simulcast operation. Operated separately 
720 am -noon, 12:30-5:30 pm, 5:30-7:30 pm Mon 
Uwe Fri; 720 am -7 pm Sat; 6-8 Dm Sun. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See WSOY Rating for coded regulations. 

TIME RATES 
Elf 10/30/67-Rec'd 11/28/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: 5ti 10 ti 1501 20 ti 

1 min._......_ ................_...._... 15.00 22.50 30.00 35.00 
DISCOUNTS 

13 wk -'5% 28 wk -10% 52 wk -20% 

DE KALB (1 AM; 1 FM) 

De Kalb County -Map Location E-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

WLBK 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 214 4290 8.00 
DeKalb Radio Studios. Inc.. 711 N. First St., De - 

Kalb. Ill. 60115. Phone 815-758-8686. 
STATION'S PROGRAMMING DESCRIPTION 

WLBK: Programmed for general interest. 
6-7 am news, farm news, markets, weather, general 
popular music, middle-of-the-road. 7-9 am local. 
state and national news with actualities, program 
features, sports, devotional, livestock report, general 
popular music, middle-of-the-road. 9-10 am telephone 
audience participation, guests, interviews, 10 am - 
noon general popular music, middle-of-the-road, 
women's features, fashions, births, community calen- 
dar- area news. Noon -1 pm local, state, national news, 
farm reporta, weather, interviews, sports, 1 am -sign - 
off general popular music, middle-of-the-road, hourly 
news, phone in buy, sell or trade, local, state. na- 
tional news with actualities, sports, campus news, 
program features. Rec'd 2/26/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -J. F. Cerny. 
Station & Sales Mgr. -Ralph Sherman. 
Farm Director -Bob Brown. 

2. REPRESENTATIVES 
Call or wire direct to station manager. 

3. FACILITIES 
1,000 w. days; 1360 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 
Partial simulcast operation. Simulcast 6-9 am & 4 
pm -sign -off. For non -simulcast faeilities see WLBK- 

M. 
4. AGENCY COMMISSION 

15% on time only; no cash discount, 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2b, Sa. Sc, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10e. lia, 15b. 
Basic Ratea: 21a, 22b, 28c, 29a. 
Contracts: 40a, 48. 
Comb.: Cont. Discounts: 61a. 
Cancellation: 71e. 
Prod. Services: 80, 82. 
Member: National Aglladlo Groups, Inc., Illinois 
Radio Network. 

TIME RATES 
Rates effective December I. 1983. (Card No. 8.) 

Card received December 5, 1963. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
1 U. _...._._....._ 7.50 104 ti._..__....._.__ 6.50 
13 U__...._......_.._... 7.50 156 ti ._ 8.00 
26 ti________ ...... 7.00 260 ü._....._........- 5.50 
52 ti 6.50 312 ü.____...._.-._._ 5.00 
Announcements and programs cannot be combined to 
earn quantity discounts. 

7. PACKAGE PLANS 
11.06 ANNOUNCEMENT PACKAGES 

(1 minute or less -within 7 days) 
ea tot 

20 ti -. 6.00 120.00 
30 ti 5.50 165.00 
40 or more ....._..-._.._-..__ 5.00 200.00 

WLBK-FM 
1961 

Media Code 4 214 4291 4.00 
DeKalb Radio Studios, Inc., 711 N. First St., De - 

Kalb. Ill. 60115. Phone 815-758-8686. 
I. PERSONNEL 

2.65 1.95 Pres. & Gen'l Mgr. -Jerome F. Cerny. 
Sta. Sales Mgr. & Prog. Dir. -Ralph Sherman. 

2. REPRESENTATIVES 
Call or wire direct to station manager. 

S. FACILITIES ERP 3140 w.; 92.5 mc. 
Operating schedule: 5:30 am -midnight. CST. 
Antenna ht.: 159.4 ft. above average terrain. 
Partial simulcast operation. Operated separately 5:30- 
6 am; 9 am -4 pm & AM sign -oft -midnight. For 
simulcast facilities see WLBK. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See WLBK listing (or coded regulations. 

TIME RATES 
50% of AM rates. 
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DIXON (1 AM; 1 FM) 
Lee County -Map Location E-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WIXN WIXN-FM 
1961 1965 

Mutual Network 

Subscriber to the NAB Radio Code 
Media Code 4 214 4345 8.00 
Farm Belt Radio, Inc., 1460 College Ave., Dixon, 

III. 61021. Phone 815-288-3341. 
STATION'S PROGRAMMING DESCRIPTION 

WIXN: Programmed for general interest. 
6-7 am farm news, markets, weather, guests, inter- 
views. 7 - 9 am entertainment, air personalities. 
9-9:30 am talk, audience participation. 9:35-10 am 
talk, woman's show. 10 am -noon entertainment, air 
personalities. Noon - 1 pm farm news, markets, 
weather, guests, interviews, remotes. 1-2 pm talk, 
audience participation, telephone. 2-3 pm general 
popular music, middle-of-the-road. 3-4 pm country 
and western music. 4-5 pm general popular music, 
middle - of - the - road. 5-6:15 pm news. 6:15-8 pm 
general popular music, middle-of-the-road. 8-11 pm 
country and western music. NEWS: 5 min every hour 
and half hour, 15 min 8:30 am, 7:30 am, 8:30 am, 
noon & 5 pm. SPORTS: 10 min 7:15 am, 15 min 
5:15 pm, plus live local and area high school sports 
and pro baseball. Contact Representative for further 
details. Recd 1/31/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Harry Campbell. 
Program Manager -John Edmunds. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 1,000 w. days; 1460 kc. Directional. 
Operating schedule: 6 am -local sunset. CST. 
FM -Elie 3,000 w.; 101.7 mc. 
Operating schedule: 6 am -11 pm. 
Antenna ht.: 175 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash diamant. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, lb, 3a, 3d, 4a, 9d, 5, 6a. 7a, 8. 
ltate Protection: 10a, lia, 12a, 13a, 14a, 15a, 15b. 
Basic Rates: 20b, 21a, 21d, 22b, 23a, 24b, 25a, 26, 

29a. 
Contracta: 40a, 44a, 45, 46, 97a. 
Comb.; Cont. Discounts: 60a, 60g, 61a, 81b. 
Cancellation: 71a. 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS Radio Network. 
Member: Illinois Radio Network. 

TIME RATES 
Rates effective July 12, 1961. (Card No. 1.) 

Rates received September 26. 1981. 
6. SPOT ANNOUNCEMENTS 

1 90 see. 1 
min. or less min. 

1 time.... 8.50 7.50 156 times 5.35 
13 times.. 7.75 6.75 260 times 5.00 
26 times.. 7.15 6.15 312 times 4.65 
52 times.. 6.50 5.50 520 time, 4.30 

104 times.. 5.75 4.75 1040 times 3.90 () 5% discount for regular schedule of 
more per week for 52 weeks. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 

1 time.. 65.00 43.00 25.00 
13 times 62.50 41.00 23.00 
26 times 60.00 38.00 20.75 
52 times 56.00 34.00 18.60 

104 times 52.50 32.00 17.85 
156 times 50.00 30.00 17.15 260 times 47.50 27.50 16.45 

312 times 45.00 25.00 15.75 
520 times 14.30 

1040 times 13.00 () 5% discount for regular schedule of 
more per week for 52 weeks. 

30 see. 
or less 

4.35 
4.00 
3.65 
8.30 
2.90 

5 or 

10 min. 5 min. 
18.00 11.50 
17.15 10.80 
16.20 10.00 
14.50 9.35 
13.60 8.95 
13.20 8.50 
12.75 8.20 
11.80 7.90 
11.10 7.15 
10.00 6.50 

5 or 

WSDR 
STERLING 

City of license-Steriing, Ill. 
Studios -Dixon. Ill., 112 W. First St. Phone 2-7501. 
See listing under Sterling, Ill. 

DUNDEE 
Kane County -Map Location F-3 

See SRDS consumer market map and data at beginning 
of the State. 

WVFV(FM) 
1967 

©Q FIMO 
Media Code 4 214 4400 1.00 
James C. French Tr/as Fox Valley Radio, Box 235, 

Dundee, Ill. 60118. Phone 312-428-4421. 
STATION'S PROGRAMMING DESCRIPTION 

WVFV (FM): Programmed for local general Interest. 
NEWS: 5 min on hour, 2 min on half hour 'tit 8 
pm. Weather, local and national news. Local sports. 
MUSIC: middle-of-the-road, standards, showtunes. 
Reed 9/26/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -James C. French. 

3. FACILITIES 
ERP 3.000 w.; 103.9 mc. 
Operating schedule: Noon -midnight. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a, 3d, 4b, 4d, 5, 6a, 8. 
Rate Protection: 10h, 11b, 12h, 13b, 14b. 
Basic Rates: 21a. 22a. 23a, 29b. 
Contracts: 40a. 46, 97b. 
Comb., Cont. Discounts: 62d. 
Cancellation: 72. 73a. 
Prod. Services: 80, 81, 82. 
Tobacco advertising not acceptable. 

TIME RATES 
No. 1 ER Rec'd 2/16/67. 

4. AGENCY COMMISSION 
15/0 time only, payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations ILLINOIS 
6. SPOT ANNOUNCEMENTS 

Ix I3x 26x 52x 104- Contracts: 40a. 
1 min 4.00 3.50 3.00 2.75 2.50 TIME RATES 5. GENERAL ADVERTISING See Boded regulations 
30 sec 2.50 2.40 2.30 2.30 2.10 ER 3/22/58 -Reed 10/25/66. NAB Radio Code Advertising Standards apply. 

8. PROGRAM TIME RATES 8. PROGRAM TIME RATES General: la, 2a, 30, 4b, 4d, 5, 6a, 7b, 8. 
Ix 13x 26x 52x 104+ WONDERFUL WORLD OF MUSIC Rate Protection: lob, 11b, 12b, 13b, 14b, 15b. 

1 hr 50.00 47.50 45.00 42.50 40.00 PER MO: Per hr Per hr Basic Rates: 20a, 21a, 22a, 22b, 23a, 29b, 25a, 26, 
1/2 hr 30.00 29.00 27.50 26.00 24.00 1 hr 10 12 hr .... 5 27, 28b, 28c, 29a, 32b, 33a. 
1/4 hr 18.00 17.00 16.00 15.00 14.00 4 hr 8 20 hr 4 Contracts: 40a, 41, 92b, 42d, 49a, 45, 48, 47a, 48, 
10 min. 15.00 14.00 13.00 12.00 11.00 

_.._ _. 
8 hr 6 49, 50, 51a. 

5 min 8.00 7.50 7.00 6.50 6.00 Sold only by the year on firm 52 week contract. Comb.: Cont. Discounts: Bob, 60d, 60e, 61c, 62b. 
Sponsors receive open and close for each hour plus 4 Cancellation: 70a, Toc, 71a, 72, 73a. 
1 -minute commercials. Prod. Services: 80. 81, 82. () Exception: 20 -second and ID announcements 

DU QUOIN 
Perry County -Map Location E-10 

See SRDS consumer market map and 
oing of the State. 

WDQN 
data at begin - 

1951 
Media Code 4 214 4455 5.00 
Du Quoin Broadcasting Co., Music Center, Box 190. 

Du Quoin, Ill. 62832. Phone 618-542-3894. 
I. PERSONNEL 

Owner -M. R. Lankford. 
Sales Manager -Gene Showalter. 

2. REPRESENTATIVES 
The Devney Organization, The 

3. FACILITIES 
250 w. days; 1580 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: '20, 2b la, 3d, 40. 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 22a, 25a, 28c. 
Contracts: 40a, 41, 46. 
Comb.; Cont. Discounts: 60a. 
Cancellation; 71a, 73a. 

TIME RATES 
Card received April 26, 1956. 

Rates effective April 1, 1956. (Card No. 3.) 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 
1 time.... 50.00 30.00 16.00 _2.50 7.75 

13 times.. 47.00 28.00 15.75 11.50 7.50 
26 times.. 45.00 26.00 15.50 111.00 7.25 
52 times.. 43.00 25.00 15.25 10.50 7.00 

104 times.. 39.00 23.00 15.00 10.00 6.50 
156 times.. 37.00 22.00 14.50 9.50 6.00 
260 times.. 36.00 21.00 14.00 8.75 5.00 
312 times.. 34.00 20.00 13.00 8.00 4.25 
2 or more units of 15 minutes or more, broadcast 
on same day for same sponsor, may be combined to 
earn 1/2 hour, 3/4 hour or 1 hour rate, whichever 
applies. Announcements and programs not combinable 
to earn greater frequency dtacounta. 

EFFINGHAM (1 AM; 1 FM) 
Effingham County -Map Location F-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCRA 
1947 

Media Code 4 214 4510 7.00 
Effingham Broadcasting Co., 110 N. Banker St., Et - 

foghorn, Ill. 62401. 
I. PERSONNEL 

General Manager -Ed Howard. 
Sales Manager -Lee Having. 
Program Director -Larry Wilson. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 

3. FACILITIES 
1.000 w. days; 1090 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. 
Partial simulcast operation. Simulcast 6-8 am. 
Separate 8 am -12 pm. For non.simulnat facllities, 
see WCRA-FM. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3c, 4s, 4d, 5, 6a, 7b, 8. 
Rate Protection: 101, 111, 12i, 131, 141. 
Basic Rates: 20b, 21e, 22b, 23a, 29a, 24b, 24c, 25a, 

26, 28b, 28c, 29a, 29b, 30, 31. 
Contracts: 40a, 41, 92c, 43, 45, 46, 47a, 48, 49, 50, 

51b, 51e. 
Comb.; Cont. Discounts: 60a, 60c, 62b, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80. 

TIME RATES 
Rates effective March 22, 1058 

Rates received October 25, 1957. 
7. PACKAGE PLANS 

1 -minute or lese, each 5.50 
Package of 10 announcements per week, each 5.25 
Package of 15 or more announcements per week, 

each 5.00 
8. PROGRAM TIME RATES 

1 ti. 26 ti. 52 ti. 156 ti. 312 ti. 
1 hour 53.00 47.75 45.50 42.25 89.50 

1/2 hour 33.50 30.50 30.00 27.75 28.50 
1/4 hour 18.00 16.75 15.50 15.00 14.75 

10 minutes 14.25 13.75 12.75 12.00 11.50 
5 minutes 9.50 8.50 8.00 7.50 7.00 

WCRA-FM 
1969 

Media Code 4 214 4565 1.00 
Effingham Broadcasting Co.. Box 568, 110 N. Banker 

St.. Etlingham, I11. 62401. Phone 217-342-4141. 
1. PERSONNEL 

President -Joseph E. McNaughton. 
Gen'l ,F Sta. Mgr. -Ed Howard. 
Sales Manager -Lee Having. 

2. REPRESENTATIVES 
Jack Mash & Co., Inc. 

3. FACILITIES 
ERP 50,000 w.: 95.7 mc. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht.: 405 ft. above average terrain. 
Partial simulcast operation. Separate operation 8 am - 
midnight. For simulcast facilities see WCRA. 

ELGIN (1 AM; 1FM) 
Kane County -Map Location F-3 

See SRDS consumer market map and data at begin 
ping of the State. 

WRMN WRMN-FM 
1949 1960 

Media Code 4 214 4620 4.00 
Elgin Broadcasting Co.. Box 117, 18-1/2 Douglas 

Ave.. Elgin, Ill. 60120. Sherwood 1-7700. 
STATION'S PROGRAMMING DESCRIPTION 

WIIMN: Programmed for adults. 
NEWS 25%: 5 min on hour with major newscasts at 
6.30 am, 7:30 am, noon & 5 pm. Remote news from 
suburban communities 12:30-1 pm. MUSIC 50%: 
albums only, including film showtunes and standards. 
TALK 25%: including telephone call -Ina, and infor- 
mation. 6-9 am ne -s, peptic affairs, music. 9-10 
am music standards. 10 am - noon women's show, 
audience discussion. Noon - 1 pm news. 1 - 2 pm 
women's show. 2-3 pm telephone call -ins and public 
interest. 3-5 pm showtunes. 5-5:30 pm news. 5:30 
pm -sign -off standards. 6 pm Fri to sign -off Sun, 
weekend broadcasting service, featuring 15 min seg- 
ments of uninterrupted music standards. Contact 
Representative for further details. Rec'd 8/3/67. 

I. PERSONNEL 
Managing Owner -Richard Jakie. 
Sales Manager -Roger Bierman. 
Program Director -Bob Daniels. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 

3. FACILITIES 
1.000 w. days; 1410 kg. Non -directional. 
Operating schedule: 8:00 a.m. to local sunset week- 
days; 8:00 a.m. to local sunset Sunday. CST. 
FM FACILITIES 
ERP 3,000 w.; 94.3 mc. 
Operating schedule: 9 am -11 Dm daily. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 4a, 5, 6a. 7a, 8. 
Rate Protection: 10h, 11h, 12h, 13h, 14h, 15b. 
Basic Rates: 2ob, 22a, 25a, 29a. 
Contracts: 40a. 
Cancellation: 71a, 73a. 

TIME RATES 
Eft 11/1/68-Rec'd 9/25/68. 

A-6-9 am & 4-6 pm. 
B-9 ant -4 pto. 

7. PACKAGE PLANS 
PER WK. I MIN: 5ti 10 ti 20 ti 

A 9 8 7 
B 8 7 6 

30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
8. PROGRAM TIME RATES 

1/2 hr 1/4 br 5 min 
1 x 55 35 17 

ELMWOOD PARK 
Cook County -Map Location O-3 

See SUDS consumer market map and data at begin- 
ning of the State. 

See Chicago Urban Area 

EVANSTON 
Cook County -Map Location CI -3 

See SRDS consumer market map and data at begin - 
nine of the Stete. 

See Chicago Urban Area 

FAIRFIELD (1 AM; 1 FM) 
Wayne County -Map Location 9-F 

See SRDS consumer market map and data at begin- 
ning of the State 

WFIW WFIW-FM 
1959 1965 

Subscriber to the NAB Radio Code 
Media Code 4 214 4675 8.00 
Wayne County Broadcasting Co., Box 310, Hwy. 15 

East. Fairfield. Ill. 62837. Phone 818-842-2159. 
I. PERSONNEL 

Co -Owners -Thomas S. Land and Bryan Davidson. 
General Manager -Thomas 8. Land. 
Sales Manager -Garnet Williams. 

2. REPRESENTATIVES 
Grant Webb & Company. 

9. FACILITIES 
1,000 w. dava: 1390 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 
FM -ERP 3.000 w.: 104.9 mc. 
Operating schedule: 6 am -9 pm. 
Antenna ht.. 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

may not be combined. 
Affiliated with EBB Radio Network, 

TIME RATES 
Rates effective June 1, 1985. (Card No. 3.) 

Card received April 29, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 see 
1 tl..._ ............. 5.50 4.00 208 ti 3.50 2.75 
13 ti 5.00 3.75 312 ti 3.25 2.50 
26 ti 4.50 3.50 500 ü......._.._. 3.00 2.25 
52 ti.-....._.._ 4.00 3.25 1000 ti..._.._... 2.71 2.00 
104 tt 3.75 3.00 

7. PACKAGE PLANS 
SHORT SPOT 

Weekly Package rates apply. 
20 SECONDS 

PER WE: 
15 ti 37.50 60 ti..........._.._.._..._ 105.00 
30 U 63.00 

10 SECONDS 
PElt WE: 
30 U 52.50 120 t1..._......_......_... 150.00 
60 i on 

8. PROGRAMt TIME RATES 

1 z 
1/2 hr 

18 1 

r I/4h 4 r IO 
5 30 10 

13x- 5% 52x-15% 208z-25% 
26z-10% 104x-20% 312x-30% 

FREEPORT (1 AM; 1 FM) 
Stephenson County -Map Location D-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

WELL (FM) 
1965 

Media Code 4 214 4730 1.00 
Toad Stations. Inc., Box 200, 9-1/2 N. Chicago, 

Freeport, III. 61033. Phone 815-233-4113. 
I. PERSONNEL 

President -C. Wayne Wright. 
General Manager -Richard A. Carroll. 
Station Manager -Rick Edwards. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 
Ellt' 39.400 w.; 98.5 mc. 
Operating schedule: 3:00-10:00 pm. CST. 
Antenna ht.: 165 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b. 3a, 4a, 5, 6a, 7a. 8. 
Rate Protection: 10a, lia. 12a, 13a. 14a, 15b, 16. 
Basic Rates: 20b, 21a, 22a, 23a, 24b, 25a, 27, 28e, 

28c, 29a, 30. 
Contracts: 40a. 41, 44a, 45, 46, 47e, 48. 49, 50, 51b. 
Comb.; Cont. Discounts: 60d, 61c, 62d. 
Cancellation: 70a, 70c, 71a, 72. 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1, 1965. (Card No. 1.) 
Card received January 5, 1966. 

6. SPOT ANNOUNCEMENTS 
1 min 20 seo 1 min 20 see 

1 ....... 3.50 2.75 104 2.95 2.20 
13 ..... 3.25 2.50 156 2.85 2.10 
26 U..._.._.._._ 3.05 2.30 260 tL_-..-. 2.80 2.05 
52 tL.._.._ ....... 3.00 2.25 312 ti._.._....... 2.75 2.00 

WFRL 
1947 

Media Code 4 214 4785 5.00 
Triad Stations, Inc.. 9 N. Chicago Aye.. Freeport. 

Ill. 61033. Phone 815-233-4113. 
I. PERSONNEL 

General Manager -Richard Carroll. 
2. REPRESENTATIVES 

6111 -Perna. Inc. 
3. FACILITIES 

5.000 w. days: 1570 he. 
4. AGENCY COMMISSION 

15%: no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: lb. 2b. 3a. 9a. 5, 6a, 7a, 8. 
Rate Protection: 10a, lia, 12a, 13a. 14a, 151). 16. 
Basic Rates: 20b, 21a, 22a, 23a, 29b, 25a, 27, 28a, 

28c, 29a, 30. 
Contracts: 40a, 41, 49a, 45, 46. 47e. 48, 49, 50, 51b. 
Comb.: Cont. Discounts: 60d. 61e. 62d. 
Cancellation: 70a. 70c, 71a, 72. 73b. 
Prod. Services: 80. 81, 82. 
Member: Illinois Radio Network. 

TIME RATES 
Rates effective October 1. 1957. (Card No. 3.) 

Rates received September 3. 1957. 
6. SPOT ANNOUNCEMENTS 

A-11:29 am -1 pm and 5:29 pm -sign -off. 
B -All other times. 

CLASS A 
Ann. () Ann. (e) 

1 x 11.35 260 x 8.10 - 
13 x 9.70 312 z 7.85 
26 x 9.45 624 z 6.30 
52 x 9.30 936 X. 5.04 
104 z 9.00 1248 z 4.03 
156 x 8.70 

CLASS B 
1 z ........... _. 7.65 ..._ 260 z 5.40 ._ 
13 z 6.45 312 x 5.25 ..._ 
26 z 6.35 624 x..._.._..... ._... 4.20 
52 z 6.20 936 z ...._ 3.96 
104 z 6.00 1248 z......._... 2.69 
156 x 5.80 ..._ 
() Bulk spot rates. 
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ILLINOIS 

GALESBURG (2 AM; 1 FM) 
Knox County -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAIK 
1957 

R B 
Subscriber to the NAB Radio Code 

Media Code 4 214 4840 8.00 
Wehster Broadcasting Co., 36 Park Plaza, Galesburg, 

III. 61401. Phone 309-342-3161, 3162. TWX 309- 
342-3161. 

I. PERSONNEL 
Prea. & Gen'l Mgr. -F. C. Webster, Jr. 

2. REPRESENTATIVES 
Jack Masla & Company, Inc. 

3. FACILITIES 
5,000 w. days; 1590 kc. Directional. 
Operating schedule: 6:00 am -local sunset. 

4. AGENCY COMMISSION 
15% on net time and talent: no cash dlecouzL 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a, 4a, 4d, 5. 6a, 7b. 
Rate Protection: 10e, Ile, 12e, 13e, 14e, 15b. 
Basic Rates: 20a, 22b, 23a, 24h, 25a, 28a, 29a. 
Contracts: 40a, 41, 44a, 45. 46, 47a, 51a. 
Comb.: Cont. Discounts: 60d, 60f, 60i, 61a, 62d. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Member: National Agitadlo Groups, Inc. 

TIME RATES 
Rates effective April 1, 1962. 

Rates received February 28. 1962. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 156x 260x 520x 1040x 
1 min 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
30 sec 6.00 5.50 5.00 4.50 4.00 3.50 3.00 
10 sec 4.00 3.75 3.50 3.25 3.00 2.75 2.50 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

1 minute ---- 
Per week: 1 wk. 13 wks. 26 wks. 52 wks. 

6 times 39.00 36.00 33.00 30.00 
12 times 72.00 66.00 80.00 57.00 
24 times 132.00 120.00 108.00 102.00 
36 does......._ 180.00 162.00 144.00 135.00 

30 seconds 
6 times 27.00 24.00 21.00 18.00 

12 times 51.00 42.00 39.00 33.00 
24 times 96.00 78.00 72.00 80.00 
36 ........ 126.00 108.00 99.00 81.00 

WGIL 
1938 

Subscriber to the NAB Radio Code 
Media Code 4 214 4895 2.00 

Galesburg Broadcasting Co.. 60 8. Kellogg St., 
Galesburg III. 61401. Phone 309-342-5131. 
STATION'S PROGRAMMING DESCRIPTION 

%VGIL: FARM 5-7 am, 10:05-10:10 am. 11:50 am - 
1 pm markets and farm news. NEWS from on the 
hour and half hour with major newscasts at 7:30 am. 
12:30 pm, 5 pm & 10 pm. SPORTS includes local 
high school and college football and basketball games 
plus major league baseball and football. Morning 
programming housewife oriented with telephone call in shows and interviews interspread with popular 
music. Early evening music rock with school news 
and activities featured during school year. Contact Representative for further details. Recd 7/10/67. 

I. PERSONNEL 
General Manager --unger Coleman. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 

3. FACILITIES 
1.000 w.: 1400 kc. Non -directional. 
Operating schedule: 20 hours daily. 
Partial simulcast operation. Simulcast 5.9:30 am, 
For non -simulcast facilities, see WGIL-FM. 

4. AGENCY COMMISSION 
15% on net charges for facilities; no each discount. 

5. GENERAL ADVERTISING See ended regulations 
NAZI Radio Code Advertising Standards apply. 
General: 4a. 4d, 5. 
Affiliated with 51135 Radio Network. 
Member: Illinois Radio Network. 

TIME RATES 
Rates received May 17. 1960. 
Rates effective June I. 1960. 

6. SPOT ANNOUNCEMENTS 
26x 52x 104x 156x 2601 312x 

I min 8.00 7.50 7.00 6.50 6.00 5.50 
10 see 4.00 3.75 3.50 3.25 3.00 2.75 

7. PACKAGE PLANS 
Per week: I wk. 13 wks. 26 wks. 52 wks. 

10 times 65.00 60.00 55.00 50.00 
20 times 120.00 110.00 100.00 90.00 
30 times 165.00 150.00 135.00 120.00 

10. SPECIAL FEATURES 
5 -MINUTE. NEWS WEATHER. SPORTS 

Per week: Each Total Each Total 
1 time ... 15.00 15.00 5 limn.._.. 12.00 60.00 
2 times.. 14.00 26.00 6 times 11.00 66.00 
3 times.. 13.00 39.00 7 times 10.00 70.00 

13 week minimum contract. 
Advertisement 

WGIL is located in one of the world's richest agri- 
cultural areas. Knox County, which is where Galesburg 
18 located, iv one of the top 20 counties in the country 
in production of hogs. Knox County is the second 
largest county in the state of Illinois in the produc- 
tion of cattle. Knox County ranks 15th in the amount 
of agricultural products marketed. Each year over 
150,000 acres of corn and 30,000 acres of soybeans are 
raised in Knox County. Admiral, Outboard Marine, 
Gates Rubber Co., and Butler have major manufactur- 
ing facilities in Galesburg. Radio Station WGIL enjoys 
a listenership dominance few stations enjoy in their 
home county. Mediastat gives WGIL 67.8 of the day- 
time audience. The next closest station has an 8.2. 
Other surveys reveal similar statistics. 

WGIL-FM 
1967 

Media Code 4 214 4950 5.00 
Galesburg Broadcasting Co., 60 S. Kellogg St.. 

Gale,anurg, III. 81401. Phone 300-342-5131. 
STATION'S PROGRAMMING DESCRIPTION 

WGIL-FM: MUSIC policy: general popular music 
with all selections either introduced or back an- 
nounced. 1 min weather summary on hour and 2 
min news report on half hour. COMMERCIAL 
POLICY: during periods of non duplication is a 
maximum of 6 minutes per hour. Reed 8/8/67. 

I. PERSONNEL 
General Manager -Roger Coleman. 

3. FACILITIES 
ERP 27,000 w.; 94.9 mc. Stereo. 
Operating schedule: 20 hours. 
Antenna ht.: 350 ft. above average terrain. 
Partial simulcast operation. Operated separately 9:30- 
I am. For simulcast facilities see WGIL, 

4. AGENCY COMMISSION 
15% time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Affiliated with American FM Network. 

TIME RATES 
ER 5/1/67 -Reed 4/28/67. 

6. SPOT ANNOUNCEMENTS 
5 ti 10 ti SO ti 60 ti 

I min 20 35 75 125 

GENESEO 
Henry County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGEN 
1963 

Media Code 4 214 5005 7.00 
Geneseo Broadcasting Co., Boa 87, Geneseo, D1. 

61254. Phone 4633. 
I. PERSONNEL 

President -Ernest G. Swint. 
Gen'l Mgr. & Sales Mgr. -Bill Prenevost. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
250 w.; 1500 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. DST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 9a, 4c, 5, 6a, 7a, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g. 
Basic Rates: 20b, 21c, 24b, 25a, 26, 28b, 28c. 29a, 

30. 32b, 33a. 
Contracts: 40a, 41. 42a, 44a, 46, 47e, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 81a. 
Cancellation: 70a, 70c, 71a, 72. 
Prod. Services: 80. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
ER 9/30/68 -Reed 9/30/68. 

6. SPOT ANNOUNCEMENTS 
1 min 3.75 30 sec 

7. PACKAGE PLANS 
SATURATION PLANS 

'L.7o 

I min 30 see 
10 per day, ea 3.15 2.15 

CONTRACT RATES 
PER YR: ISOx 300x 450x 600x 
1 min. 3.15 3.10 3.05 3.00 
30 see 2.15 2.10 2.05 2.00 

8. PROGRAM TIME RATES 
Per minute 1.00 

DISCOUNTS 
1:1 wk 2'; e months -59J 1 yr-10% 

GENEVA 
Kane County -Map Location F-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGSB 
1961 

Media Code 4 214 5060 2.00 
Fox Valley Broadcasting Corp., 1215 Fern Ave.. St. 

Charles. III. 60174. Phone 312-584-1480. 
I. PERSONNEL 

President -Dolph Hewitt. 
Vice-Pres. & Gen'l Mgr. -Mike Ross. 
Station Manager -Dick Willrett. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1480 ke. 

Directional -separate patterns day and night. 
Operating schedule: 24 hours Mon thru Sat; 8 am - 
10 nm Sun. CST. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3h, 4a, 4d. 5, lia, 7b, 8. 
Rate Protection: 10b, 11h, 12b, 13b. 
Basic Rates: 20a, 22b, 23a, 24a, 25a, 26, 28a, 29a. 
Contracts: 40a. 421). 45. 46. 47a. 
Comb.: Cont. Discounts: 60h, 61a, 61b, 826, 62e. 
Cancellation: 70a, 70c, 73a. 
Affiliated with MBS Radio Network. 
5 -minute news programs may include up to 1 -minute 
and 30 seconds of commercial content. Advertiser bas 
option of 15 -second open and closing spots and 1 
minute within program or 2 45 -second announcements. 

TIME RATES 
Rates effective December 1. 1964. (Card No. 3.) 

Card received December 18. 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 1 min 
1 tI 7.00 100 
15 ti 7.00 150 tl..........._..__ 5.75 
25 ti 6.75 260 t1._ ._ 5.50 
50 tl . 6.50 312 ti 5.25 

7. PACKAGE PLANS 
1 MINTJTE OR LESS 
(Used within 7 days) 

20 ti. each 6.00 40 ti or more, each 5.00 
30 ti. each 5.50 

GRANITE CITY 
Madison County -Map Location D-8 

See SRDS consumer market map and data at begin 
nine of the Stale. 

See St. Louis 
(including Clayton, Mo.; Granite City, 111.1 

HARRISBURG (1 AM; 1 FM) 
Saline County -Map Location F-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WEBQ 
1923 

Media Code 4 214 5225 1.00 
WEBQ. Harrisburg National Bank Bldg., Box 390, 

100 E. Poplar St.. Harrisburg, Ill. 82946. Phone 
618-253-7032. 
STATION'S PROGRAMMING DESCRIPTION 

WEBQ: Programmed for general interest. 
NEWS: 5 min every hour, headlines on half hour. 
Weather forecasts every quarter hour. 6-7 am, noon - 
1 pm & 6-6:30 pm farm programming and market 
reports. 8-10 am country and western music. 10 am - 
10 pm middle-of-the-road music except 4:30-6 pm rock 
and roll music programmed for teenage listening. 
SPORTS: live major league baseball home and away. 
high school and college football and basketball 11:30 
am -noon & 7-10 pm, public service programming. 
RELIGIOUS: programs Sun 7 am -noon & 4-10 pm. COMMERCIAL POLICY: personality endorsements 
not permitted. Reed 3/1/68. 

I. PERSONNEL 
General Manager -Inglis M. Taylor. 
Farm Director -Ed Topper. 
News & Sports Dir. -Ron Dunn. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 6:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2h, 30, 3d, 4a, 5, 6a. 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20a. 21a, 21b, 21c, 21d, 23a, 24c, 25a, 

27, 28b, 28c, 29b. 
Contracts: 40a, 43, 46, 47a, 51e. 
Comb.: Cont. Discounts: 60a, 62a. 
Cancellation: 70a, 70c. 71a, 72. 73b. 
Affiliated with Keystone Network. 
FM rates Individually available. 

TIME RATES 
Rates effective January 1. 1965. (Card No. 8.) 

Card received March 25. 1985. 
6. SPOT ANNOUNCEMENTS 

1 ti 26 ti 76 ti 156 ti 
1 min 8.50 7.25 6.00 4.75 
30 sec or less 7.00 5.75 4.50 3.25 

8. PROGRAM TIME RATES 
I ti 26 ti 76 ti 156 ti 

1 hr 60.00 57.00 54.00 51.0f 
1/2 hr 35.00 33.25 31.50 29.75 
1/4 hr 20.00 19.00 18.00 17.00 
5 min 10.00 9.50 9.00 8.50 

WEBQ-FM 
1947 

Media Code 4 214 5280 6.00 
WEBQ-FM, 100 E. Poplar St., 

62946. Phone 618-253-7032. 
I. PERSONNEL 

General Manager -Inglis M. Taylor. 
Farm Director -Ed Topper. 
News & Sports Dir. -Ron Dunn. 

3. FACILITIES 
ERP 4,200 w.: 99.9 me. 
Operating schedule: 6:00 am -midnight. CST. 
Antenna ht.: 335 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3d, 4a, 5, 8a, 71% 8. 
Rate Protection: 15h. 
Basic Rates: 20a. 21a, 21b. 21e, 21d, 23a, 24c, 25a. 

27, 28b, 28c, 29h. 
Contracts: 40a, 43, 46. 47a. 51c. 
Comb.: Cont. Discounts: 60a, 62a. 
Cancellation: 70a, 70c. 710. 73b. 

TIME RATES 
Rates effective January 1. 1949. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 1/4 5 1 Station 
hr. hr. min. min. break 

1 time.... 23.50 13.50 6.75 3.50 2.75 
13 times.. 22.25 12.75 6.50 8.00 2.50 
26 times.. 21.00 12.00 6.00 2.75 2.00 
52 times.. 20.00 11.90 5.75 2.50 1.85 

104 times.. 18.75 10.75 5.50 2.00 1.75 
156 times.. 17.50 10.00 5.00 1.75 1.50 

HARVEY 

Harrisburg. Hl. 

Cook County -Map Location G-3 
See SRDS ronsumer market map and data at beglc 
nine of the State. 

See Chicago Urban Area 

HERRIN 
Williamson County -Map Location E-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJPF 
1940 

Subscriber to the NAB Radio Code 
Media Code 4 214 5335 8.00 
Egyptian Broadcasting Inc.. Box 550, Herrin, Dl. 

62948. Phone 618-942-2181. 

STATION'S PROGRAMMING DESCRIPTION 
WJPF: Programmed for adults. 
Local news director and asslstanL 70 newscasts per 
24 hours. Sports director. All games live, football 
and basketball, local high school and college. Public 
affairs talk shows weekly. Regularly scheduled phone 
call shows each week. Early morning country and west- 
ern show by air personality. Music shows by air per- 
sonality. Women's show by staff women personality. 
National League baseball. Total information program 
6 days per week 7-8:05 am. Contact Representative 
for further details. Rec'd 7/29/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Robert A. Ferrari. 
Station Manager -Charles R. Cook. 
Asst Station Manager toe Browning. 

2. REPRESENTATIVES 
Holman Company, Incorporated. 

3. FACILITIES 
1000 w. days, 250 w. nights; 1340 kc. 

Non -directional. 
4. AGENCY COMMISSION 

15% on time only; no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

General: la. 2b, 3a, 3b, 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 60k, 61a, 61b, 61e, 62b, 

62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective April 1, 1983. 

6. SPOT ANNOUNCEMENTS 
1 min (t 1 min et) 

1-12 ti 5.65 4.50 52-103 tl 4.90 3.90 
13-25 tl 5.45 4.35 104-155 ti 4.70 3.75 
26-38 ti 5.25 4.20 156-207 ti 4.50 3.60 
39-51 ti..._..... 5.10 4.05 208-312 ti 4.15 3.30 

(1 Station breaks. 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 
1-12 ti 57.00 33.25 19.00 
13-25 tl 54.00 31.50 18.00 
26-38 ti 52.00 30.75 17.50 
39-51 ti 51.00 29.75 17.00 
52-103 ti 48.00 28.00 16.00 
104-155 tl 45.00 26.25 15.00 
156-207 ti 42.00 24.50 14.50 
208-312 tl 39.00 22.75 13.00 

HIGHLAND 

5 min 
9.50 
9.00 
8.75 
8.50 
8.00 
7.50 
7.25 
6.50 

Madison County -Map Location D-8. 
See SRDS consumer market map and data at begin- 
ning of the State. 

WINU 
1963 

Subscriber to the NAB Radia Code 
Media Code 4 214 5390 3.00 
Progressive Broadcasting Corp.. Box 303, Highland. 

111. 82249 Phone 610-054-4181. 
STATION'S PROGRAMMING DESCRIPTION 

WINU: Programmed for adults, housewives and 
commuters. 
Heavy emphasis on community involvement including 
fund drives for community activities and projects. 
M -Sat middle-of-the-road music 6-11 am. 11 am - 
noon birthday, anniversary request program, ethnie 
music, German and Swiss. 12:10-12:45 pm farm and 
markets. 12:45-3 pm & 3-6 pm middle-of-the-road 
music. NEWS: 10 min local, regional and national 
on hour. Mobile news cruiser. Remote equipment 
available. Sun 7 am -noon, non commercial, religious 
music church services. Noon -8 pm middle-of-the-road 
music. 10 min local, regional and national news on 
hour, local sports play-by-play in aeaaon. Contact 
Representative for further details. Rec'd 11/17/67. 

I. PERSONNEL 
Prea. & Gen'l Mgr. -Glenn F. Bircher. 
Traffic Manager -Esther Von Hatten. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
250 w.: 1510 kc. Directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time; no roch dlerount. Bills payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAIS Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4a, 5, 6a, 8. 
Rate Protection: 10a. 
Basic Rates: 29a. 
Contracts: 400. 41, 43, 49h. 45. 46. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 71a. 73b. 
Prod. Services: 82. 
Member: National AgRadio Groups. 
Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER . Rec'd 1/17/88. 
AA -Mon thru Sat 6-9 am, 11 am -1 pm; 4-7 pm. 
A -Mon thru Sat 9-11 am, 1-4 pm, after 7 pm; Sun 
all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

WKLY: I ti 6 ti 12 ti 18 tl 24 ti 30 ti 96 tI 
1 min 9.00 8.75 8.50 8.25 8.00 7.50 7.00 
30 sec 7.00 6.75 

CLASS 
6.50 8A.25 6.00 5.50 5.00 

1 min 7.50 7.25 7.00 6.75 6.50 8.25 6.00 
30 sec 5.50 5.25 5.00 4.75 4.50 4.25 4.00 
20/20 er: 80'S of 1 -min. 10 sec: 50% of 1 -min. 

10. SPECIAL FEATURES 
NEWS AND FARM REPORTS 

WKLY: I tl 6 ti 12 ti 18 t1 24 ti 30 ti 36 ti 
AA 12.00 11.75 11.50 11.25 11.00 10.75 10.50 
A.. 10.50 10.25 10.00 9.75 9.50 9.25 9.00 

HIGHLAND PARK 

Inc., Illinois 

Lake County -Map Location G-3 
See SItDS consumer market map and data at begin- 
ning of the State. 

See Chicago Urban Area 
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JACKSONVILLE (2 AM; 1 FM) 
Morgan County -Map Location C-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJIL 
1961 

Media Code 4 214 5445 5.00 
Morgan County Broadcasting Co.. Inc., East Morton 

ltd., Jacksonville, Ill. 62650. Phone 245-5119. 
I. PERSONNEL 

Station Manager -G. E. Fish. 
2. REPRESENTATIVES 

Hal Walton & Company, Inc. 
3. FACILITIES 

1.000 w. days; 1550 kc. Directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 3a, 3b, 9a, 4d, 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 20a, 22b, 23a, 24b, 25a, 28a, 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60k. 
Cancellation: 71a, 73a. 

TIME RATES 
ER 12/1/66- Reed 11/22/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x I56x 2600 9I2x 

1 min 5.40 5.20 5.00 5.00 4.60 4.35 4.05 
7. PACKAGE PLANS 

SPECIAL SPOT SATURATION PACKAGE 
(Must run on consecutive days) 

PER WK: 6ti 12t1 18 tI 24tí 90tí 3611 
30 sec 22 42 60 76 90 102 
1 min. 31 59 84 106 125 142 

8. PROGRAM TIME RATES 
5 min 10 min 1/4 hr I/2 hr I hr 

1 z 9.00 14.00 18,50 28.50 44.00 
28 x-.._-._-...-._-._--_ 8.50 13.25 17.50 27.50 42.50 
52 z..._ 8.00 12.50 18.50 26.50 41.00 
104 x 7.50 11.75 15.50 25.50 39.50 
156 z._.._...... ...... 6.90 11.00 14.50 24.50 38.00 

WLDS 
1941 

R'AIB 
Subscriber to the NAB Radio Code 

Media Code 4 214 5500 7.00 
Jacksonville Radio & Television Broadcasting Corp.. 

Box 477, Jacksonville, Ill. 62650. Phone 217-245- 
7171, 
STATION'S PROGRAMMING DESCRIPTION 

WLDS: Programmed for adults. 
Local news and community events. NEWS: 35% local 
and area, 65% national and international. News 
director and 3 assistants. Mobile unit. Public affairs, 
6% including hour telephone program daily. FARM: 
5:30-7 am & 11:45 am -I pm, markets, weather and 
news. MUSIC: popular and standards. AIR PER- 
SONALITIES on all musical programs. Rock and 
roll for teenagers 2-4 pm Sat. RELIGIOUS: daily 
hymn time and Sun services. Contact Representative 
for further details. Rec'd 8/18/67. 

I. PERSONNEL 
President -Robert A. Fay. 
General Manager -Gerald J. Cassons. 
Commercial Manager -Barney Lewis. 

2. REPRESENTATIVES 
Holman Company, Incorporated. 

3. FACILITIES 
1.000 w. days: 1180 ke. Non -directional. 
Operating schedule: Sunrise -sunset weekdays. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. General: la, 217. 3a, 4a, 4d, 5, 617, 7b, 8. Rate Protection: 15b. 
Basic Rates: 20b, 22a, 24e. 28b, 280. 
Contracts: 40a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a, 60f, 62b, 62d. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with KM Radio Network. 

TIME RATES 
Elf 8/1/66-Rec'd 5/27/66. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 tl 6tí II ti 111t1 20+ 
1 min or less. ea..-. 7.00 6.50 6.00 5.50 5.00 
10 seconds -50% of above rate. 

W L D S -FM 
1948 

R A;B 
Subscriber to the NAB Radio Code 

Media Code 4 214 5555 1.00 
Jacksonville Radio & Television Broadcasting Coro.. 

Box 477, Jacksonville. Ill- 62650. Phone 217-245- 
7171. 
STATION'S PROGRAMMING DESCRIPTION 

WLDS-FM: Programmed for adults. 
NEWS 10%: half local and area. News director and 
3 assistants. Mobile unit. Public affairs, 6% includ- ing weekly broadcast of city council meeting. FARM: 
5:30-6 am markets, weather and news. SPORTS: all games live. Football and basketball, local high 
schools and college. MUSIC: standards, 5% light classical. AIR PERSONALITIES on all musical programs, Contact Representative for further details. Rec'd 8/18/67. 

I. PERSONNEL 
President -Robert A. Fay. 
General Manager -Gerald J. Casseur. 
Commercial Manager -Barney Lewis. 

2. REPRESENTATIVES 
Holman Company, Incorporated. 

3. FACILITIES 
ERP 9,000 vert., 9.000 horiz.; 100.5 suc. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 4d, 5. Ob, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 2017, 22a, 24e, 28b, 28c. 
Contracts: 40a, 41. 45, 46, 47a. 
Comb.; Cont, Discounts: 60a, 60f, 62b. 624. 
Cancellation: 70a, 70c, 71a, 736, 
Prod. Services: 80. 82. 

TIME RATES 
Eft 8/1/66 -Reed 5/27/66. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 6t1 II ti 1601 20+ 
1 min or less, ea.... 5.00 4.50 4.00 3.50 3.00 
10 seconds -50% of above rate. 

8. PROGRAM TIME RATES 
PER WK, EA: I/2 hr 1/4 hr 10 min 5 min 
I tl 25 15 10 7 

11 tl 23 13 8 5 

JERSEYVILLE (1 AM; 1 FM) 
Jersey County -Map Location C-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJBM 
1959 

Media Code 4 214 5610 4.00 
Tri -County Broadcasting Co.. Jerseyville, Ill. 62052. 

Phone 498-2185. 
I. PERSONNEL 

Station Manager -Robert P. Skibbe. 
Program Director -James E. Mldkiff. 
Sales Manager -Paul E. Long. 

3. FACILITIES 
500 w. days: 1480 kc. Directional. 
Operating schedule: 6 am -5 pm. 
Partial simulcast operation. Simulcast 6 am -5 
For non -simulcast facilities see WJBM-FM. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 4a, 5, 6a, 7b, 8. 
Irate Protection: 10a, 11a, 12a, 13a, 14a, 1517. 
Basic Rates: 20b, 21c, 22a, 23b, 24b, 26, 28b, 280. 

30, 33a. 
Contracts: 40a, 41, 42b, 46. 47a, 51a. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 70a, 70e. 71a. 72, 73e.. 
Prod. Services: 82. 
Affiliated with ERS and NAS Radio Networks. 

TIME RATES 
Eft 10/1/59 -Reed 1/14/60, 

6. SPOT ANNOUNCEMENTS 
Ix 14x 27x 53x 2602 312x 

120 wds 5.75 5.20 4.50 4.20 3.90 3.60 
60 wds 4.55 3.90 3.25 2.95 2.60 2.30 

8. PROGRAM TIME RATES 
Ix 14x 27x 53x 260x 312x 

1 hr 50.70 46.50 40.30 37.70 35.10 32.50 
1/2 hr 31.20 29.25 26.00 23.40 21.45 19.50 
1/4 hr 19.50 17.50 16.30 16.00 13.65 12.35 
5 min 11.05 10.40 9.10 7.80 7.15 6.50 

MIL 

W J B M -FM 
1967 

Media Code 4 214 5611 2.00 
Tri -County Broadcasting Co., Jerseyville, Ill. 62052. 

Phone 498-2185. 
I. PERSONNEL 

Station Manager -Robert P. Skibbe. 
Program Director -James E. Midkiff. 
Sales Manager -Paul E. Long. 

3. FACILITIES 
ERP 15,200 w.; 104.1 mc. 
Operating schedule: 6 am -10 pm. 
Partial simulcast operating. Operated separately 5- 
10 pm. For simulcast facilities see WJIIM. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
See WJBM listing for coded regulations.. 

TIME RATES 
Eft 11/67-Rec'd 10/10/67. 

6. SPOT ANNOUNCEMENTS 
ix 14x 272 53x 105x 261.312 

30 sec 3.50 3.25 2.75 2.50 2.25 2.00 
1 min 4.50 4.25 3.75 3.50 3.25 3.00 

7. PACKAGE PLANS 
PER WK: 10 tl 20 t1 50 t1 
30 sec 25.00 45.00 90.00 
1 min 35,00 65.00 150.00 

8. PROGRAM TIME RATES 
lx 14x 27x 59x 105x 261-312 

5 min 8.50 8.00 7.00 6.00 5.50 5.00 
1/4 hr 15.00 13,50 12.50 11.50 10.50 9.00 
1/2 hr 24.00 22.50 20.00 18.00 16.50 15.00 
1 hr 39.00 35.00 31.00 29.00 27.00 25.00 

JOLIET (2 AM; 1 FM) 
Will County -Map Location 131-4 

See 51105 consumer market map and data at begin- 
ning of the State. 

WJOL 
1924 

NAn 

Subscriber to the NAB Radio Code 
Media Code 4 214 5665 8.00 
WJOL, 601 Walnut St.. Joliet, III. 60434. Phone 815- 

726-4761. 
I. PERSONNEL 

General Manager -William W. Hansen. 
Program Director -Tom Clark. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3, FACILITIES 
1.000 w.: 1340 kc. Non -directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply, 
General: lb, 2a, 2b, 3a. 3c, 3d, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10e, 11c, 12e, 13e, 14c. 15a, 15b. 
Basic Rates: 20a, 21a. 21b, 22a. 23a, 24e, 25a, 26, 

28a, 29a. 
Contracts: 40a, 41, 44a, 44b. 45, 46. 47e, 48, 49, 

51a, 51b. 
Comb.; Cont. Discounta: 60b, 60d, 60e, 60f, 61b, 62b, 

62d. 
Cancellation: 70a, 70d, 71a, 72. 73a, 7317. 
Prod. Services: 80. 82. 

TIMERATES 
Rates effective August 1, 1965. 
Bates received June 80. 1965. 

Class AA -e:90 -9:0u am Mon thru Sat; 3:00-7:00 
pm Mon thru Fri. 
Class A-5:00-8:00 am and 9:00 am -3:00 pm Mon 
thru Sat and 3:00-7:00 pm Sat. 

Class B-7:00 pm -midnight Sun thru Sat; 6:00 am - 
7:00 pm Sun. 
Class C -Midnight -5:00 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

PER WK: l wk 13 wk 
1 ti 14.00 13.50 
5 tl 13.50 13.00 
10 ti 13.00 12.00 
15 ti -v--, 12.00 11.00 
25 ti 10.00 9.00 

CLASS A 
1 ti 12.00 
5 tL 11.50 
10 ti 11.00 
15 ti 10.00 
25 ti 9.00 

CLASS B 
1 ti 
5 ti 
10 tl 
15 ti 
25 tl 7.00 
30 -seconds -80% of 1 -minute rate. 
10 -seconds -50% of 1 -minute rate. 

10.00 
9.50 
9.00 
8.00 

WJOL-FM 
1959 

11.50 
11.00 
10.00 

9.00 
8.00 

9.50 
9.00 
8.00 
7.00 
6.00 

©OFIMU 

52 wk 
13.00 
12.00 
11.00 
10.00 

8.00 

10.00 
9.00 
8.00 
7.00 
6.00 

8.00 
7.00 
6.00 
5.00 
4.00 

Subscriber to the NAB Radio Code 
Media Code 4 214 5720 1.00 
WJOL, Inc., 601 Walnut St., Joliet, Ill. 60434. 

Phone 815-726-4761, 
I. PERSONNEL 

General Manager -W. W. Hansen. 
Prog. Dir. & Chief Engineer -Howard Dybedock. 
Program Director-Tedd Ostrom. 

3. FACILITIES 
ERP 1,000 w.; 96.7 mc. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time and talent; payable when rendered, 

5. GENERAL ADVERTISING See coded regulations 
See WJOL listing for coded regulations. 

TIME RATES 
Rates effective May 1, 1962. 

Rates received March 23. 1962. 
6. SPOT ANNOUNCEMENTS 

1 min, flat 5.00 

WJ RC 
1964 

Media Code 4 214 5775 5.00 
Joliet Radio Corp., Box 914, 818 Plainfield Rd.. 

Joliet. Ill. 60434. Phone 815-727-5176. 
I. PERSONNEL 

General Manager -Karl Eisele. 
Operations Director -William Hemmen. 

S. FACILITIES 
500 w.; 1510 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 9a, 5, 8a. 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 15b. 
Basic Rates: 20h, 21d, 22a, 22b, 23a, 23b, 24b, 25a, 

26, 28c, 290, 33c. 
Contracts: 40a, 41, 42b, 42d, 44a, 44b. 45, 46, 47a, 

48, 49, 50. 51a, 51e. 
Comb.; Cont, Discounts: 80b, 60d, 808, 601, 61e, 62a, 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
Eff Recd 1/30/68, 

6. SPOT ANNOUNCEMENTS 
I ti 10 tl 15 tl 20 ti 25 ti 50 tl 

1 wk 8.00 8.00 7.50 7.00 6.50 5.00 
13 wk 8.00 7.50 7.00 6.50 6.00 4.50 
52 wk 8.00 6.00 5.50 5.00 4.50 3.00 
30 sec: 25% off 1 -min. 
10 sec ID's: 50% off earned 1 -min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

Fiat 90.00 60.00 45.00 22.00 

KANKAKEE (1 AM; 1 FM) 
Kankakee County -Map Location G-4 

See Stills consumer market map and data at begin- 
ning of the State. 

WKAK(FM) 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 214 5830 8.00 
Baker Maltby Baker Enterprise, Box 183. Rt. 54 

North, Kankakee, Dl. 60901. Phone 815-932-1223. 
I. PERSONNEL 

General Manager -Arthur De Marco. 
Chief Engineer -Kenneth C. Baker. 
Sales Manager -Dan Stevens. 

3. FACILITIES 
ERP 6.600 w.: 99.9 mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 220 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL PnVERTISING See Boded regulations 
General: 3a. 3b, 3c. 3d, 4c, 5, 6a. 
Rate Protection: 156. 
Basic Rates: 206, 21a. 21b, 21e, 21d, 23a. 231% 24í,, 

29a, 30, 31, 3314 336, 33e, 33d. 
Contracts: 40a, 44a. 
Cancellation: 72, 
Member: National AgRadlo Groups, Inc. 
Affiliated with American IE FRMA.Twork. 

Eft 9/68 -Reed 9/27/68. 
6. SPOT ANNOUNCEMENTS 

Ix lox 50x IOOx 365x I000x 
1 min 9.00 4.50 4.30 4.20 4.00 3.75 
30 see: 80% of 1 -min. 

7. PACKAGE PLANS 
25 ti 50 ti IOO ti 

Ea (to be used in 7 days) 4.25 4.00 3.75 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 
Ea 32.50 18.00 12.50 

10. SPECIAL FEATURES 
NEWS 
Ix IOx 50x IOOx 365x 

5 min 18.00 9.00 7.50 7.00 6.50 

ILLINOIS 

WKAN 
1947 

Media Code 4 214 5885 2.00 
Mid -America Audio -Video, Inc., 150 S. Dearborn, 

Kankakee, Ill. 60901. Phone 815-933-6633. 
I. PERSONNEL 

President -Burrell L. Small. 
Executive Vice -President -Len H. Small. 
Station Manager -Don Hoover. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
1.000 w. days; 500 w. nights; 1320 8e. 

Directional. 
Operating schedule: 6 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 net charge. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 3a, 3b, Sc. 3d, 4a, 4d, 5, 6a. 

7b, 8. 
Rate Protection: 15b. 
Basic Ratea: 20a, 20b, 21a, 21b, 21d. 22a, 22b, 23a, 

23b, 24b, 25c, 28a, 28c, 29a, 29b. 
Contracta: 40a, 41, 44a, 44b, 45, 46, 47a, 49, 51a, 

51e. 
Comb.: Cont. Discounts: 60a, 60e, 62d. 
Cancellation: 7Oc. 71a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eft 8/1/68-Rec'd 6//27/88. 

A -Mon thru Sat 6-9 am, 11:30 am -1:30 pm & 4- 
6:30 pm; Sun 11:30 am -1:30 pm & 4-6:30 pm. 
B -Mon thru Sun 9-11:30 am, 1:30-4 pm & 6:30 pm - 
sign -off; Sun 7:30-9 am. 

6. SPOT ANNOUNCEMENTS 
1 MIN/LESS: 

Ix 26x 52x I56x 260x 312x 520x 
A 10.50 9.50 9.00 8,50 8.00 7.50 7.00 
B 9.50 8.50 8.00 7.50 7.00 6.50 6.00 

7. PACKAGE PLANS 
1 -MINUTE OR LESS 

PER WK, EA: 
5 ti 10 ti 15 ti 20 ti 25 ti 30 ti 

A 10.00 9.75 9.50 9.25 9.00 8.75 
It 9.00 8.75 8.50 8.25 8.00 7.75 

8. PROGRAM TIME RATES 
CLASS A 

lx 26x 52x I56x 260x 312x 520x 
1 hr.... 84.00 80.00 76.00 72.00 68.00 64.00 80.00 
1/2 hr 47.00 44.75 42.50 40.25 38.00 35.75 33.50 
1/4 hr 31.25 29.75 28.30 26.80 25.30 23.80 22.35 
5 min 18,50 17,25 18.00 14.75 13.50 12.25 11.00 

CLASS B 
1 hr.... 63.50 60.50 57.50 54.50 51.50 48.50 45.50 
1/2 hr 36.00 39,25 32.50 30.75 29.00 27.25 25.50 
1/4 hr 23.50 22.40 21.30 20.20 19.10 18.00 18.90 
5 min 16.50 15.25 14.00 12.75 11.50 10.25 9.00 

KEWANEE (1 AM; 1 FM) 
Henry County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WK El 
1952 

Media Code 4 214 5940 5.00 
Kewanee Broadcasting Company, Inc.. Hotel Kewanee, 

125 N. Chestnut St., Kewanee, Ill. 61443. Phone 
309-4971. 

I. PERSONNEL 
Managing Owner -George Walker. 
Sales Manager -John Klinger, 

3. FACILITIES 
500 w. days, 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 5:30 am -midnight. CST. 
Partial simuleast operation. Simulcast operation 
5:30-8 am. For non -simulcast facilities see WKEI- 
FM. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 40, 9d, 5, 6a, 7b, 8. 
Rate Protection: 106, 11b, 121% 13b. 
Basic Rates: 20a, 22a, 23a, 29b, 25a. 26, 28a, 29a. 
Contracts: 40a, 42b, 45, 47a. 
Comb.; Cont. Discounts: 60k, 61b. 
Cancellation: 70a, 70e. 73a. 

TIME RATES 
ER 9/1/67 -Reed 9/6/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti Sti 5t1 
PER YR: Flat 52x I56x 260x 
1 min 5.00 4.60 4.20 4.00 
30 sec 4.00 3.60 3.20 3.00 

7. PACKAGE PLANS 
PER WK: I min 30 see 
10 ti....-.._.-_.._.....-_... 4.30 10 tí.-..-.._-..___..... 3.50 
20 ti 4.15 30 ti . 3.25 
30 ti 4.00 60 ti _-_ 3.00 

PROBLEM AND SOLUTION 
3 per wk 5.50 5 per wk. .... 5.00 

8. PROGRAM TIME RATES 
PER YR: Flat 52x 156x 260x 

1 hr 42.00 40.00 37.00 35.00 
1/2 hr 28.00 26.50 23.00 21.50 
1/4 hr 18.00 18.00 14.00 12.00 
5 min 9.25 8.50 8.00 7.50 

W K E I -FM 
1966 

Media Code 4 214 5995 9.00 
Kewanee Broadcasting Co., Hotel Kewanee, 125 N. 

Chestnut St,. Kewanee, 1M. 61443. Phone 309-4471. 
I. PERSONNEL 

Managing Owner -George Walker. 
Sales Manager -John Klinger. 

3. FACILITIES 
ERP 3,000 w.; 92.1. mc. Stereo. 
Operating schedule: 5:30 am -midnight weekdays; 7 
am -6:30 pm Sun. 

(This listing continued en next page) 

November 1, 1968 Spot Rodio Stations 307 



ILLINOIS 
Kewonee-W K E I -FM -Continued 

Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Simulaant from 5:30.8 
am. Separate from 8 am -sign -off. For simulcast fa 
eilities see WKEI. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL RATE POLICY 
TIME RATES 

Eff 5/1/66 -Reed 5/2/66. 
8. PROGRAM TIME RATES 

Time sold in hourly block» only, on an annual basis. 
Announcements are limited to 1 40 -second every 1/4 
hour on the following basis: 
PER M0: I hr 4 hre 84 - 
Per hr. .......... _.___..... __"-.._...... _._ 10.00 7.50 5.00 

LA GRANGE 
Cook County -Map Location G-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Chicago Urban Area 

LANSING 
Cook County -Map Location G-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Chicago Urban Area 
LA SALLE (1AM;1FM) 

La Salle County -Map Location E-3 
Bee BRIS consumer market map and data at begin- 
ning of the State. 

W LPO 
1947 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 214 6050 2.00 
The LaSalle County Broadcasting Corporation, Box 

215, 426 Second St., LaSalle, Ili. 61301. Phone 
815-223-3100. 

I. PERSONNEL 
Station Manager -Joseph J. Voneah, Jr. 
Sales Manager -Charles J. Riehi. 
Program Director -Jerry Peterson. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South, Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 1,000 w. days; 1220 ke. DireetionaL 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/2 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 5, 8a, 71). 8. 
Rate Protection: 10e. 11c, 12c. 13e. 14e. 
Basic Rates: 20b, 21b, 23a, 29b, 25a, 281). 29a. 
Contracts: 40a. 44a, 47a. 98 
Comb.; Cont. Discounts: 60a, fib. 
Cancellation: 70a, 70e. 710, 73e. 
Prod. Services: 80. 82. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Eff 4/1/67 -Reed 9/8/87. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 30 ses 
1 z 6.70 4.50 365 z......._...._. 4.50 3.25 
52 x _ 6.00 4.20 500 z -. 4.25 3.00 
156 z 5.80 3.90 1000 x...___..._ 4.00 2.75 
260 z 5.00 3.50 2000 z........_._ 3.50 2.25 

7. PACKAGE PLANS 
1 WEEK 

PER WK: 21 ti 35t1 70 t 
1 min _ 6.60 5.00 4.50 
30 sec 3.90 3.75 3.25 

2 WEEKS 
1 min. _ 5.00 4.75 4.25 
30 sec 3.75 3.50 3.00 

13 WEEKS 
1 min -_ 4.50 4.25 _. 
30 sec 3.25 3.00 

8. PROGRAM TIME RATES 
1/2 hr I/4 hr 10 min 5 min 3 min 

1 x 33.60 22.40 16.80 11.20 8.40 
52 z ... 29.00 19.60 14.50 9.80 7.85 
104 z 28.00 17.50 13.00 8.75 7.00 
156 z 22.40 15.00 11.20 7.50 8.10 
260 z 21.30 14.45 10.65 7.25 5.80 
312 z 20.70 14.00 10.35 7.00 5.50 
365 z _ 18.00 12.30 9.00 6.15 4.90 
500 z 4.65 
No retroactive discounts allowed. 

WLPO-FM 
1964 

R A B gig FM 
Subscriber to the NAB Radio Cods 

Media Code 4 214 6105 4.00 
La Salle County Broadcasting Corp., Box 215, La 

Salle. ill. 81301. Phone 815-223-3100. 
I. PERSONNEL 

President -Peter Miller. 
General Manager -Joseph J. Voneah. 
Sales Manager -Charles Riehl. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South, Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 
ERP 3.000 w. (horin.), 3,000 w. (vert.): 99.3 mc. 
Operating schedule: 7:00 am -midnight. CST. 
Antenna ht: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. Billa payable monthly. 

5. GENERAL ADVERTISING Bee ctded regulations 
NAIL Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10g. 11g. 12g. 13g, 14g. 
Basie Ilotes: 2013. 21h. 24h, 25a, 28, 289, 29a. 
Contracts: 40a. 44a, 45, 48. 47a. 
Comb.: Cont. Discounts: Bob. 61c, 62d. 
Cancellation: 70a, 70e. 71a, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Eff 4/1/87-Rec'd 4/8/87. 
6. SPOT ANNOUNCEMENTS 

I min So see 1 min 
1 ........... 5.90 3.95 385 z 3.95 
52 z 5.30 3.70 500 x........_._.. 3.75 
156 z 4.95 3.45 1000 ..... 3.50 
260 x 4.40 3.10 2000 x......._..._ 3.10 

7. PACKAGE PLANS 
1 WEEK 

PER WK: 21 tl 35 ti 
1 min 4.95 4.40 
30 sec _ 3.95 3.20 

2 WEEKS 
1 min _ 4.40 4.25 
30 sec _ 3.20 3.05 

13 WEEKS 
1 min. _ 3.95 4.10 
30 sec 2.85 2.85 

8. PROGRAM TIME RATES 
I/2 hr 1/4 hr 

29.50 19.70 
25.50 17.25 

. 22.90 15.40 
19.70 13.20 

. 18.75 12.70 
18.20 12.30 
15.85 10.80 

1 x 
52 z 
104 z 
158 z 
280 z 
312 z 
365 z 
500 z 
No retroactive discounts allowed. 

10 min 5 min 
14.75 9.85 
12.75 8.65 
11.45 7.70 
9.85 0.80 
9.35 6.40 
9.10 6.15 
7.90 5.40 

Length of commercial copy: 
5 minutes...._.....-_ 1:45 30 minutes _.. 4:15 

10 minutes._._. 2:15 45 minutes..._... ........ _ 5:45 
15 minute' 3:00 60 minutes.........__..._ 7:00 

30 gee Affiliated with MBS Radio Network. 
2.85 TIME RATES 
2.65 Rates effective January 1, 1953. (Card No. 4.) 
2.40 Rates received January 6. 1953. 
2.00 6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 ti. 26 ti. 52 ti. 158 ti. 260 ti. 312 ti. 
1 hour _ 40.00 38.00 36.00 34.00 32.00 30.00 

70 ti 1/2 hour _ 25.00 23.75 22.50 21.25 20.00 18.75 
3.95 1/4 hour 15.00 14.25 13.50 12.75 12.00 11.25 
2.85 10 minutes 12.00 11.40 10.80 10.20 9.80 9.00 

5 minutes 8.00 7.60 7.20 6.80 6.40 6.00 
3.75 1 minute 5.00 4.75 4.50 4.25 4.00 3.75 
2.65 tStation brk 4.00 3.80 3.60 8.40 3.20 3.00 () 120 word» or 50 seconds transcription. --- (ti 35 words nr 20 seconds transcription. - 10. SPECIAL FEATURES 

Time Signala -(hourly, 20 words maximum) 6 an- 
nouncements daily, 7 days weekly, run of schedule, 
per week -100.00. Minimum 4 week'. 

3 min 
7.40 
8.90 
6.15 
5.35 
5.10 
4.85 
4.30 
4.10 

LAWRENCEVILLE (1 AM; 1 FM) 
Lawrence County -Map Location G-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAKO 
1959 

Media Code 4 214 6160 9.00 
Lawrenceville Broadcasting Company. Box 210, Law- 

renceville, Ill. 62439. Phone 943-3354. 
I. PERSONNEL 

Manager -Stuart K. Lankford. 
2. REPRESENTATIVES 

The Derney Organization. Inc. 
3. FACILITIES 

500 w. dam: 910 kc. Directional. 
Operating schedule: 5:00 am -local sunset. CST. 
Partial simulcast operation. Simulant during AM 
operational hours. For non -simulcast facilities ese 
WA KO- FM. 

4. AGENCY COMMISSION 
15/0: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 4a, 5, 8a, 7b, 8. 
Rate Protection: IOa, 11a, 12a, 13a, 14e, 159. 
Basic Rates: 209, 21d, 23h, 299, 28a, 29a. 
Contracts: 41, 44a, 97a, 51b. 
Comb.: Cont. Discounts: 61e. 
Cancellation: 71a. 

TIME RATES 
Rate, effective June 1. 1959. 
Rates received May 25. 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

1 time.... 50.00 80.00 16.00 12.50 7.75 
13 times.. 47.00 28.00 15.75 11.50 7.50 
24 times.. 45.00 26.00 15.50 11.00 7.25 
52 tines.. 43.00 25.00 15.25 10.50 7.00 

194 times.. 39.00 23.00 15.00 10.00 6.50 
156 times.. 37.00 22.00 14.50 9.50 6.00 
260 times.. 38.00 21.00 14.00 8.75 5.00 
312 times.. 34.00 20.00 13.00 8.00 4.25 

WAKO-FM 
1965 

Media Code 4 214 6161 7.00 
Lawrenceville Broadcasting Company, Box 210. Law- 

renceville, Ill. 82439. Phone 618-943-3354. 
I. PERSONNEL 

Pres., Gen'l & Sta. Mgr. -Stuart K. Lankford. 
Program Director -Hubert C. Davis. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 

3. FACILITIES 
ERP 3,000 w. (vert.): 2,250 w. (horiz.); 
Operating schedule: 5 am -midnight. CST. 
Antenna ht.: 298 ft. above average terrain. 
Partial simulcast operation. Operated separately 
sunset-midnight. For simulcast facilities see WAKO. 

4. AGENCY COMMISSION 
15/0 time only: payable monthly. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 9a, 5, 8a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 159. 
Basic Ratee: 209, 21e, 22a, 24b, 25b, 28, 28a, 29a, 

33a. 
Contracts: 40a, 44a. 47a, 51b. 
Comb.; Cont. Discounts: 601. 61c, 62d, 
Cancellation: 71a. 
Prod. Services: 80. 

TIME RATES 

103.1 mc. 

Rates are identical to WAKO. See that listing. 

LINCOLN 
Logan County -Map Location E-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPRC 
1947 

R A B 
Media Code 4 214 6215 1.00 
Prairie Radio Corp., Box 37. Lincoln, Ill. 62656. 

Phone 1370. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Ray F. KnoeheL 
Station Manager -Earle W. Lerman. 

3. FACILITIES 
500 w. days; 1370 kc. Non -directional. 
Operating schedule: 5:00 a.m. to 7:00 p.m. week- 
days: 8:00 .m. to 6:00 p.m. Sundays. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
Basic Rates: 92a, 28, 29a. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 719. 

LITCHFIELD (1 AM; 1 FM) 
Montgomery County -Map Location D-8 

See SLUM consumer market map and data at begin- 
ning of the Slate 

WSMI 
1950 

R A:B 
Subscriber to the NAB Radio Code 

Media Code 4 214 6270 6.00 
Mid -Illinois Broadcasting Co., Box 10, Litchfield, 

III. 82056. Phone 217-324-2345. Hillsboro, Ill.: 
Phone 217-532-2068. 

Greenville branch studio office: 618-864-3232. 
Carlinville branch studio eMee: 217-854-8585. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Hayward L. Talley. 
Copy Chief -Joyce Goldsmith. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Missouri and downstate Illinois -Call station collect. 

3. FACILITIES 
1.000 w. days; 1540 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cub discount. 

5. GENERAL ADVERTISING See eroded regulations 
NAB Radio Code Advertising Standards apply. 
General: 9a, 9d, 5. fa. 
Rate Protection: 15b. 
Basic Rates: 20a, 219, 22a, 23a, 249. 25e. 28b. 

28c, 29a. 
Contracts: 40a, 41, 45, 46. 47a. 
Comb.; Cont. Discounts; 60g. 
Cancellation: 71a, 72. 
Prod. Services: 82. 
Affiliated with MES Radio Network. 
Member: Illinois Radio Network. 

TIME RATES 
ER 4/1/68-Rec'd 3/26/68. 

AAA -Mon thru Sat 7-9 am. 
AA -Weekdays 6:49-7 am. 9-9:15 am, 11:15 am -1:15 
pm, 3:55-5:30 pm; Sun 11:59 am -5:30 pm. 
A -All other times, 

6. SPOT ANNOUNCEMENTS 
I MIN: Ix 52x 156x 312x 624x 

AAA 10.00 9.41 8.24 7.05 6.12 
AA 8.00 7.50 7.00 5.55 5.00 
A 5.00 4.75 4.50 4.00 3.50 

30 SEC: 
AAA & AA 6.00 5.50 5.00 4.50 4.00 
A 4.00 3.80 3.60 3.20 2.80 

20 SEC: 
AAA & AA 5.00 4.50 4.00 3.50 3.00 
A ..._ 3.50 3.33 3.15 2.80 2.45 

10 sec: 50% of 1 -min. 
8. PROGRAM TIME RATES 

AA A 
10 min 5 min I/4 hr 10 min 5 min 

1 x 23.50 14.25 17.70 14.15 9.20 
52 z 17.70 8.85 11.80 10.00 8.25 

8.85 7.07 
156 z ..._... 10.00 8.25 5.90 
260 x 14.75 7.38 
312 + 14.15 7.08 9.50 7.68 5.30 

WSMI-FM 
1960 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 214 6925 8.00 
Mid -Illinois Broadcasting Co., Box 10, Litchfield. 

III. 82056. Phone 217-324-2345, Hillsboro, Ili 
Phone 217-532-2086. 

Greenville branch studio office: 618-664-3232. 
Carlinville branch studio office: 217-854-8565. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Hayward L. Talley. 

3. FACILITIES 
ERP 6.100 w.: 108.1 mc. Non -directional. 
Operating schedule: 8:00 a.m. to 10:15 p.m. CST. 
Antenna height -200 feet above average terrain. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING Bee coded regulations 
See WSMI listing for coded regulations. 

TIME RATES 
Eff 5/1/67-Rec'd 5/15/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 78x I56x 312x 

1 min.. ........ _______ 5.00 4.75 4.75 4.50 4.00 
30 sec 4.00 3.80 3.80 3.60 3.20 

8. PROGRAM TIME RATES 
Ix 52x 78x I56x 3I2x 

1/4 hr_ ..... 17.70 11.80 10.80 10.00 9.50 
10 min_ .... 14.15 10.00 8.85 8.25 7.88 
b min....._....__...._. 9.20 8.25 7.07 5.90 5.30 

LOVES PARK 
Winnebago County -Map Location E-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Rockford 
(including Loves Pork) 

MACOMB (1 AM; 1 FM) 
McDonough County -Map Location C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WKAI 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 214 6380 3.00 

WKAI Broadcasting Co., 119 W. Carroll St., Macomb. 
111. 81455. Phone 309-833-4120. 

I. PERSONNEL 
President -William H. Rudolph. 
Gen'l & Com'I Mgr. -Bob Wille. 

3. FACILITIES 
1,900 w. days; 1510 kc. Non -directional. 
Operating schedule: 7 am -4:45 pm. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2h. 3a. 3b, 3d, 4a, 5. 6a. 7e. 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 229, 23a, 249, 25a, 26. 29e, 

29b. 31. 
Contracta: 40a, 41, 44b, 45, 97e. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 71a. 72. 
Prod. Services: 80, 81, 82, 

TIME RATES 
Rates effective July 1, 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
CLASS "A" 

(7:00 a.m. to 9:00 a.m.; 11:30 a.m. to 1:30 
p.m.; 4:00 p.m. to 6:00 p.m. weekdays and 

all day Sunday/ 
1 13 26 52 104 156 280 
ti. ti. ti. ti. ti. ti. ti. 

1 hour...._ 65.00 61.75 58.50 55.25 52.00 47.75 45.50 
1/2 hour 39.00 37.05 35.10 33.15 31.20 29.25 27.50 
1/4 hour 26.00 24.70 23.40 22.10 20.80 19.50 18.20 

10 minutes 19.50 18.53 17.55 16.57 15.60 14.83 13.65 
5 minutes 13.00 12.35 11.70 11.05 10.40 9.75 9.10 
1 minute 6.50 8.18 5.85 5.53 5.20 4.88 4.55 

CLASS "B" 
(Ali Other Times) 

1 hour...._ 50.00 47.50 45.00 40.00 35.00 30.00 25.00 
1/2 hour..._ 30.00 28.50 27.00 24.00 21.00 18.00 15.00 
1/4 hour...._ 20.00 19.00 18.00 16.00 14.00 12.00 10.00 

10 minutes 15.00 14.25 13.50 12.00 10.50 9.00 7.50 
5 minute, 10.00 9.50 9.00 8.00 7.00 6.00 5.00 
1 minute 5.00 4.75 4.50 4.00 3.50 3.00 2.50 

W K A I -FM 
1966 

Media Code 4 214 6435 5.00 
WKAI Broadcasting Co., 119 W. Carroll St., Ma- 

comb. Ill. 81455. Phone 309-833-4129. 
1. PERSONNEL 

President -William II. Rudolph. 
Gen'l & Com'i Mgr. -Bob Wille. 

3. FACILITIES 
ERP 3000 w.; 100.1 mc. Stereo. 
Operating schedule: 8 am -midnight. CST. 
Antenna ht. 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 129. 139, 149. 
Basle Rates: 229. 23a, 24b, 28, 28a, 29a. 
Contracts: 400. 45, 46, 47a. 
Comb.: Cont. Discounts: 80b, 81a, 81b, 62b, 62e. 
Cancellation: 70e, 70e. 71a, 73a. 

TIME RATES 
ER 7/1/68 -Reed 8/4/88. 

A -Mon thru Sat 7-9 am, 11:30 am -1:30 pm & 4-6 
pm.: Sun all day. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

Ix I3x 26x 52x 104x I56x 260x 
1 min 6.50 6.18 5.85 5.53 5.20 4.88 4.55 

CLASS B 
1 min 5.00 4.75 4.50 4.00 3.50 3.00 2.50 

8. PROGRAM TIME RATES 
CLASS A 

fx I3x 26x 52x 104x 156x 260x 
1 hr 65.00 61.75 58.50 55.25 52.00 47.75 45.50 
1/2 hr..._ 39.00 37.05 35.10 33.15 31.20 29.25 27.50 
1/4 hr 26.00 24.70 23.40 22.10 20.80 19.50 18.20 
10 min__ _ 19.50 18.53 17.55 18.57 15.80 14.63 13.65 
5 min. 13.00 12.35 11.70 11.05 10.40 9.75 9.10 

CLASS B 
1 hr 50.00 47.50 45.00 40.00 35.00 50.00 25.00 
1/2 hr 30.00 28.50 27.00 24.00 21.00 18.00 15.00 
1/4 hr 20.00 19.00 18.00 16.00 14.00 12.00 10.00 
10 min. 15.00 14.25 13.50 12.00 10.50 9.00 7.50 
5 min. 10.00 9.50 9.00 8.00 7.00 8.00 5.00 

MARION 
Williamson County -Map Location E-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

\'.113 

WGGH 
1949 

R A B 

Media Code 4 214 6490 0.00 
Marion Broadcasting Co.. Box 340. Route 13 east. 

Marion. Dl. 62959. Phone 618-993-8102. 8103. 
I. PERSONNEL 

President -George W. Dodds. 
General Manager -Jim Duncan. 
Commercial Manager -Ina B. Trammell. 

2. REPRESENTATIVES 
Bernard Anwerd & Co., Inc. 

3. FACILITIES 
5,000 w. days; 1150 kc. Directional. 
Onerating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION ,5:o tinte only: 10 days. 
(This listing continued on next page) 
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Morion -W G G H -Continued 
5. GENERAL ADVERTISIN G See coded regulations 

General: la, 2a, 3a, 3b, 3d, 9b, 4d, 5, Ea, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 21d, 22b, 23b. 

29a, 30. 
24b, 25a, 28a, 

Contracts: 40e, 41, 42a, 42c. 43, 49b, 45, 46, 47e, 49. 
Comb.; Cont. Discounts: 60a 60f, 601, 61e, 628. 
Cancellation: 70a, 70d, 71a, 73b. 
t'rod. Services: 80, 82. 

TIME RATES 
]fates effective February 22, 1956. 

Rates received June 4, 1956. 
6. SPOT ANNOUNCEMENTS 

1 minute: 
1 time 10.00 156 times. 7.50 . 

13 times 9.50 260 times. 7.00 _ 
26 times 9.00 312 times 0.60 
42 times_ 8.50 624 times 11.00 

104 times., 8.00 930 times 5.00 
8. PROGRAM TIME RATES 

1 hr 90.00 
1/2 hr: 60% of hour. 10 min: 28% of hour. 
1/4 hr: 40% of hoar. 5 min: 21% of hour. 

DISCOUNTS 
13x- 5% 52x-15% 156x-25% 312x-35% 
26x-10% 104x-20% 260x-30% 

MATTOON (1 AM; 1 FM) 
Coles County -Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WEIC 
1954 

CITY OF LICENSE 
CHARLESTON 

Subscriber to the NAB Radio Code 
Media Code 4 214 1375 8.00 
(This is a duplicate of the listing appearing under 
Charleston, Ill.) 
Community Communications Associates. Inc., Box 168, 

Charleston. 111. 61920. Phone 217-345-2149. 
Other office: Hwy. 316, Charleston, Ill.. 61920. 

I. PERSONNEL 
President -John F. Hurlbut. 
Mgr. & Sales Mgr. -Thomas N. Ehlke. 

2. REPRESENTATIVES 
Vic Piano Associates. Inc. 

3. FACILITIES 
1,000 w. days: 1270 ke. Directional. 
Operating schedule: 8 am -local sunset. CST. 
Partial simulcast operation. Simulcast 6 am -local 
sunset. For non -simulcast facilities see WEIC-FM. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. 
NAB Radio CodeRAL VAd AdveING 

See 
rtising ng Standar 

coded ly lotions 

General la, 2a, 3a. 9a, 5, 65. 7b, 8. 
Rate Protection: 10e, 21e. 12e, 13e. 14e, 
Basic Rates: 20a. 22a, 23a, 24b. 28a, 29a. 
Contracta: 40a, 41, 44a. 46. 47a. 
Comb.: Cont. Discounts: 60f, 60i, 61b, 
Cancellation: 70a. 70e, 71a, 72. 
Prod. Services: 81, 82. 
Affiliated with MBS. 

TIME RATES 
Eff 1/1/68-Rec'd 1/5/88. 

6. SPOT ANNOUNCEMENTS 

15a. 

82d. 

PER WK, EA: 1 ti IO tl 20 ti 30 ti 
1 min. _ 5.00 4.60 4.20 3.80 
30 sec 3.50 3.25 3.00 2.75 
10 me 2.50 

8. PROGRAM TIME RATES 
2.30 2.10 1.90 

PER WK. EA: Ihr I/2 hr 1/4 hr 10 min 5 min 
1 tL 50.00 25.00 18.00 14.00 8.00 
3 ti 45.00 22.50 16.50 13.00 7.50 
5 tL v....-._._... 40.00 22.50 15.00 12.00 7.00 
8 ti. ........ ___ 40.00 22.50 13.50 11.00 6.50 

(D) 

WLBH 
1946 

n,s 

Subscriber to the NAB Radio Code 
Media Code 4 214 6600 4.00 
Mattoon Broadcasting Co.. 1612-1/2 Broadway, Mat- 

toon. 111. 61938. Phone 217-234-6464. 
STATION'S PROGRAMMING DESCRIPTION 

WLBH: Programs, information and entertainment. 
6 am -3 pm, 63% consista of talk with locally origi- 
nated news (mainly local) : farm director with news. 
interviewe, markets, weather. Commentaries by man- 
agement; sport news; daily news remotes; women's 
features: public affaira and informational interviews 
and telephone programs. 37% consists of music with 
middle-of-the-road. showtunea, and standards. Air 
personalities of the staff handle features of their 
departments. 3-5 pm, top hits, with personalities. 
5 pm -sign -off, news and music, middle-of-the-road. 
Contact Representative for further details. Recd 
7/11/67. 

I. PERSONNEL 
P resident -J. R. Llvesay. 

ire-Pres. & Mgr. -Ken Wooddell. 
2. REPRESENTATIVES 

Walton Broadcasting Sales Corporation. 
3. FACILITIES 

250 w. days: 1170 ice. Non -directional. 
Operating schedule: 5:45 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. Bills payable on 10th. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: 1a, 2b. 3a. 3d. la, 5, 6a. 7b, 8. 
Rate Protection: 10d. 14d. 15h. 
Basic Rates: 20b. 21h. 22a. 23a, 24b, 25e. 26, 28a. 
Contracts: 40a. 42e, 44b, 45, 46. 47h. 48, 51a, 51b. 
Comb.: Cont. Discounts: 60b. 61a. 82d. 
Cancellation: 70h. 70d, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Member: Illinois Radio Network. 

TIME RATES 
Rates effective October 1, 1949. 
Rates received Starch 15, 1048. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 tl. 13 ti. 26 ti. 52 ti. 100 ti. 260 tl. 

1 hour...._ 55.00 52.25 49.50 48.75 44.00 41.25 
1/2 hour..._ 83.00 31.35 29.70 28.05 26.40 24.75 
1/4 hour 18.00 17.10 16.20 15.30 14.40 13.50 

10 minutes 13.75 12.80 12.15 11.45 10.80 10.00 
5 minutes 9.00 8.55 8.10 7.65 7.20 6.75 
1 minute 6.50 8.17 5.85 5.52 5.20 4.88 

50 words or 
less 4.00 3.80 3.60 3.40 8.20 3 00 

W L B H -FM 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 214 6655 8.00 
Mattoon tiroadeasung Co., 1632-1/2 Broadway, 

taon. Ill. 61938. Phone 217-234-6464 
STATION'S PROGRAMMING DESCRIPTION 

WLBH-FM: 6-8:30 am. 63% consists of talk with 
locally originated news, mainly local; farm director 
with news markets, interviews, and weather; com- 
mentaries by management; sports news. 37% consists 
of music with middle-of-the-road. 8:30 am -6 pm. 
91.7% consists of music programmed for offices, busi- 
nesses, and homes featuring standards, showtunea, 
and middle-of-the-road. 8.3% consists of spot an- 
nouncements, spot news, and weather. 6-7 pm, news: 
public affairs interviews, commentaries, and middle- 
of-the-road music. 7-11 pm, stereo music consisting 
of variety of trend music, film music. showtunea, 
standards, middle-of-the-road, and popular jazz. Con- 
tact Representative for further details. Reed 7/11/67. 

I. PERSONNEL 
President -I. R. Liveasy. 
Vice-Pres. & Mgr. -Ken Wooddell. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
ERP 23,500 w.; 98.9 me. 
Operating schedule: 5:45 am -11:00 pm daily; stereo 
7:00-11.00 pm daily. CST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10d, 14d, 15h. 
Basic Rates: 20h, 21b, 22a. 23a, 24b, 25e, 28a. 
Contracta: 40a. 42e, 44b, 45, 48. 4Th. 48, 51a, 51b. 
Comb.: Cont. Discounts: 60b. 61a. 62d. 
Cancellation: 70h. 70d, 71a, 72. 73b. 
Prod. Services: 80. 81. 92. 

TIME RATES 
Rates effective Ortsher 1. 1949. (Card No. 1.) 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 13 28 52 104 156 260 

ti. ti. tl. ti. ti. ti. ti. 
1 hour_._- 22.00 21.00 20.00 19.00 18.50 17.00 18.50 

1/2 hour_._ 13.00 12.50 12.00 11.50 11.00 10.50 10.00 
1/4 hoar_._. 7.50 7.25 7.00 6.75 6.50 6.25 6.00 

10 minutes 6.00 5.70 5.40 5.10 4.80 4.50 4.20 
5 minutes 4.00 3.80 3.60 3.40 3.20 3.00 2.80 

el minute.. 3.00 2.85 2.70 2.55 2.40 2.25 2.10 
(a) 1 minute or 160 words. 

MENDOTA (1 AM; 1 FM) 

Mat - 

La Salle County -Slap Location E-3 
See SUDS consumer market map and data at begin- 
ning of the State. 

WGLC 
1964 e 

Media Code 4 214 6710 1.00 
Jel-Co Radio. Inc.. Box 65. 706 Washington St., 

Mendota. ni. 613e2. Phone (5551 0751. 
STATION'S PROGRAMMING DESCRIPTION 

WGLC: Programming is middle-of-the-road music 
with farm reports, information and entertainment. 
Over 15 farm market reporta daily. Direct Chicago 
stock market reports twice daily. Local livestock 
reports. Direct Chicago Board of Trade reports twice 
daily. NEWS: on hour, headlines on half hour. Daily farmers salute. Farmer's telephone quiz. 4-H 
and FFA programs. Contact Representative for fur- 
ther details. Rec'd 8/16/67. 

I. PERSONNEL 
President -John F. Hurlbut. 
Sta. & Saes Mer. -.Tames K. Withers. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 

3. FACILITIES 
250 w. days: 1090 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
WGLC- F M. 

4. AGENCY COMMISSION 
15/0: due and navahle when rendered. 

5. GENERAL ADVERTISING See ended r^eula'iens 
NAB Radio Cede Advertising Standards apply. 
General: la, 2a. 2h. 3a, 3d, 4a. 4d, 5, 8a, 7b, 8. 
Rate Protection: 10c. lie. 12e. 10e, 14e. 15a. 
Basic Rates: 2015. 210, 21d, 22b, 23a, 24c, 25a, 26. 

27. 23h. 28c, 30, 33h. 
Contracts: 40a, 41, 42a, 42e, 43, 44b, 45. 46, 47a, 

48. 51a, 51b. 51e. 
Comb.: Cont. Discounts: 60b. 60d. 60e. 81b, 62b. 
Cancellation: 70a. 70e. 71a, 72. 73a. 73h. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 
Affiliated with Keystone Rroedresting System, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 11/1/67 -Reed 11/6/67. 
6. SPOT ANNOUNCEMENTS 

PER WK: 1 t 10 t 20 t1 
1 min. 3.75 3.30 2.95 
30 sec. 2.75 2.40 2.20 
20 sec...._._.._...__,.._..., __..... 2.35 2.05 1.90 
10 .PP 1.90 1.80 1.40 

8. PROGRAM TIME RATES 
PER YR: Ix 52x 104x 
1 hr 40.00 17.59 37.50 
1/2 hr 25.00 22.75 20.50 
1/4 hr 15.00 11.75 12.50 
5 min 8.50 7.75 7.00 

WGLC-FM 
1965 e 

Media Code 4 214 6765 5.00 
let -Co Radio, Inc., Box 65, 706 Washington St., 

Mendota, III. 61342. Phone (815) 2751. 
STATION'S PROGRAMMING DESCRIPTION 

WGLC-FM: See WGLC for programming descrip- 
tion. 

I. PERSONNEL 
President -John F. Hurlbut. 
Manager -Charles Sharplesa. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 

3. FACILITIES 
ERP 3.000 w. 100.9 mc. 
Operating schedule: 6 am -10 pm. 
Antenna ht.: 
Partial simulcast operation. Operated separately 6 
am -sunrise & sunset -10 pm. For simulcast facili- 
ties see WGLC. 

4. AGENCY COMMISSION 
15/0: due and payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
See WGLC listing for coded regulations. 
Affiliated with American Entertainment Network. 
Affiliated with Keystone Broadcasting System, Inc. 

TIME RATES 

60% of applicable AM rates. 

METROPOLIS 
Masaac County -Map Location F-11 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMOK 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 214 6820 8.00 
Fort Maasac Itroadraating Company. 409 Ferry 8L, 

Metrnnolis. Ill. 62960. Phone 2106. 
I. PERSONNEL 

Sales & Sia. Mgr. -V. E. Smith. 
3. FACILITIES 

1.000 w. days: 920 kr. Non -directional. 
Operating schedule: 5:30 am -local sunset weekdays; 
7:00 am -sunset Sundays. CST. 

4. AGENCY COMMISSION 
15% on time only: hills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a. 3e, 3d. 4a, 9d. 5, 6a, 7b, 8. 
Rate Protection: 10a. 12a, 13a. 14a. 15h. 
Basic Rates: 21b. 21c, 22a, 23a, 24b, 25a, 28a. 
Contracts: 40a, 45. 46, 47a. 
Comb.: Cont. Discounts: 601, 62d. 
Cancellation: 71a. 73a. 
Prod. Services: 82. 

TIME RATES 
Rates effective April 1, 1062. (Card No. 7.) 

Card received July 2. 1962. 
6. SPOT ANNOUNCEMENTS 

1 min. 30 sec. 1 min. 30 tee. 
1 time 4.75 4.00 260 times.... 2.85 2.40 

13 times 4.25 3.60 312 times.... 2.50 2.10 
26 times 3.00 3.35 365 times.... 2.15 1.80 
52 times 3.55 3.05 730 times- 1.80 1.50 

156 times 3.20 2.70 
Time Stennis (20 werdal. 200 minimum, each_._ 1.40 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

time.... 42.00 28.00 20.00 16.00 10.00 
13 times.. 40.00 27.00 18.00' 14.50 9.00 
26 times.. 2g.00 28.00 16.50 13.25 8.25 
52 times.. 36.00 25.00 15.00 12.00 7.50 

154 times.. 32.00 23.00 13.50 10.75 6.75 
264 times.. 30.00 22.00 12.00 9.50 6.00 
31? times.. ...__. ........ 10.50 8.25 5.25 
165 times.. ......_ ..._... 9.00 7.00 4.50 
730 times.. ....._. ._ 5.76 8.15 

MOLINE 
Rorie Island Cnnnty-Map Location C-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Davenport (Iowa) -Rock 
Island (Ill.) -Moline (Ill.) 
under Iowa 

MONMOUTH 
Warren County -Map Location C-5 

See BRDB consumer market map and data at begin- 
ning of the State. 

WRAM 
1957 

A Prairieland Station 
Media Code 4 214 6875 2.00 
Prairieland Broadcasters. Box 387, 200 S. Main, 

Monmouth. Ill. 61462. Phone 309-734-2111. 
I. PERSONNEL 

General Manager -Phillip T. Zen!. 
Cemm'rriel Manager -Dennis Boyer. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
30 tl 1.000 w, days: 1330 ke. Directional. 
2.60 Operating schedule: 6:00 am -local sunset. CST. 
2.00 4. AGENCY COMMISSION 
1.75 15%: no rash disrnitnt. 
1.25 5. GENERAL ADVERTISING See coded regulations 

General: la, 4a, 5. 6a, 7b. 
156x 260x 312+ Rate Protection: 10a, lia. 12a, 13a, 14a. 

57.50 37.50 37.50 Baste Rates: 22a. 23a, 241). 26. 28b, 29a. 
20.50 20.50 20.50 Contracts: 40a. 45, 46. 
I1.25 10.00 9.00 Comb.: Cont. Discounts: 60a. 62e. 

6.25 5.50 4.75 Cancellation: 70a, 70c. 71a. 73a. 

ILLINOIS 
TIME RATES 

Eff ---itec'd 8/8/87. 
6. SPOT ANNOUNCEMENTS 

Ix 52x 156x 2600 312x 365x 520x 
1 min 5.30 5.00 4.71 4.41 4.12 3.82 3.53 
30 see 4.41 4.12 3.82 3.53 3.24 2.94 2.85 

10. SPECIAL FEATURES 
HOTLINE 

PER WK: I ti 5 ti 
Ea .._......._ 6.00 5.00 
Balanced rotation plan. 

MORRIS (1 AM; 1 FM) 
Grundy County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCSJ 
1964 

R A L3 

Subseriber to the NAB Radio Code 
Media Code 4 214 6930 5.00 
Grundy County Broadcasters, Inc.. Box 167, 303-1/2 

Liberty SL, Morris, Ill. 60450, Phone 815-942- 
0022. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -M. H. Stuckwish, 
Sales Manager -Paul C. Chasteen. 

3. FACILITIES 
250 w.; 1550 ke. Non -directional. 
Operating rcheduie: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See Boded regulations NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a. 5, 6a. 
Rate Protection: lob, 13b, 14b. 
Basle Rates: 20b, 21a, 21e, 22a, 24b, 28a, 29a. 
Contracts: 40a. 41, 92b, 44b, 46. 47a, 51a. 
Comb.: Cont. Discounts: 60a, 82d. 
Cancellation: 71a. 73h. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 
6. SPOT ANNOUNCEMENTS 

d 8/1/88. 

Ix 26x 52x 156x 260x 3120 
1 min 5.20 4.70 4.45 4.20 4.00 3.80 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 x 27 17 13 9 26g- 5% 104x-12-1/2% 2600-20% 
52g-10% 156x-15% 312x-25% 

WRMI (FM) 
1962 

Media Code 4 214 6985 9.00 
OIUla E. Greiner. dba Radio Morris, Box 288. 

Church Rd., Morris, Ill. 60450. Phone 815-942- 
2424. 

I. PERSONNEL 
General Manager-Ottila E. Greiner. 
Station Manager -W. R. Greiner. 

3. FACILITIES 
Eltl' 3.400 w.; 104.7 mc. 
Operating schedule: 5:30 am -10:00 pm weekdays; 7:00 am -10:00 pm Bun. CST. 
Antenna ht.: 107 ft. ahove average terrain. 

4. AGENCY COMMISSION 
15% on time only: no rash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 9a. 9d, 8. 
Basic Rates: 20a. 
Contracte: 46. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates rerelved May 31. 1983. 

6. SPOT ANNOUNCEMENTS 
1 min 5.00 30 sec.. ......__ 4.00 

7. PACKAGE PLANS 
13 wk 26 wk 52 wk 

1 -minute announcements._...._._ 4.00 3.75 3.50 
30 -second announcements 3.50 3.25 8.00 

14 DAY PACKAGE 
1 min SO sec 

10 annoitncementa.._____.....__. _._ 35.00 30.00 
Package of b0..._._..._...._._..-...-..___ 150.00 100.00 
Package of 100 _.-._.... 200.00 150.00 

8. PROGRAM TIME RATES - 
1/4 ER: 13wk 26wk52 wk 
1 ti _ 10.00 9.75 9.50 
3 ti _ ............._._ 9.25 9.00 8.75 
7 ti 8.50 8.25 8.00 

MOUNT CARMEL (1 AM; 1 FM) 
Wabash County -Map Location G-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSAB (FM) 
1960 e ©QFIMO 

Subscriber to Ohs NAB Radio Cede 
Media Code 4 214 7040 2.00 
WSAB, Inc.. Box 210, 316 Market St., Mount Car- 

mel. Ill. 62863. Phone 618-262-5151. 
I. PERSONNEL 

President -Leonard M. Roger. Jr. 
Exec. Vire-Pres. & Gen'l Mgr. -Louise B. Williams. 

3. FACILITIES 
ETtP 37.400 w.: 94.9 mc. 
Operating schedule: 24 hour daily. CST. 
Antenna ht.: 410 ft. shove average terrain. 

4. AGENCY COMMISSION 
DM n time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a. 3d. 4b, 9d. 
Rate Protection: ISa. 15h. 
Basic Rates: 20b, 29a, 26. 
Contracts: 49. 
Cancellation: 71b, 72. 73a. 73h. 

(This listing continued on next page) 
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ILLINOIS 
Mount Carmel -W S A B (FM) -Continued 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 15. 1963. (Card No. 2.) 
Card received November 27, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

100 ti 2.40 1.55 520 ti 2.00 1.25 
150 ti... 2.25 1.45 521 or more 1.90 1.15 
260 ti 2.15 1.35 

7. PACKAGE PLANS 
WEEKLY PACKAGES 
(Minimum 13 weeks) 

PER WK: 13 wk 26 wk 52 wk 
40 1 -min spots 82.00 58.00 58.00 
20 1 -min spots 34.00 31.00 29.00 
40 30 -sec spots _....__.._.._._._ 34.00 32.00 30.00 
20 30 -sec spots.._ ................. 20.00 19.00 18.00 

10. SPECIAL FEATURES 
NEWS/SPORTS/WEATHER 

PER PIIOGiIAM: 
13 ti 6.50 156 ti 6.00 
52 ti 8.35 280 or more ti.. ... _._ 5.00 
104 ti 6.10 

WVMC 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 214 7095 6.00 
Jel-Co Radio, Inc., Box 553. Outer N. Cherry St.. 

Mt. Carmel, 111. 62863. Phone 618-262-5111. 
I. PERSONNEL 

Pres. & Unit Mgr. -John F. Hurlbut. 
Sta. & Sales Mgr. -Ken Kessler. 
Secretary-Treasurer-Emmy Lou Hurlbut. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
500 w. days; 1360 kc. 
Operating schedule: 5:55 am -local sunset week- 
days: 7:60 am -local sunset Sunday. CST. 

4. AGENCY COMMISSION 
15% on net time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, Sa, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. 11e, 12e, 13e, 14e, 15e. 
Basic Rates: 206, 21a, 21b, 21e. 21d, 22b, 23a, 25a, 

27, 28b, 28c, 29a, 30, 31, 33a. 
Contracts: 40a, 41, 44a, 45, 48, 47a, 48, 49, 50. 51a, 

COMB. ; Cont. Discounts: 60b, 60f, 60g, 601, 61a, 62b. 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Affiliated with RIBS. 

TIME RATES 
No. 6 Eff 10./1/68-Ree'd 8/28/68. 

6. SPOT ANNOUNCEMENTS 
PER WK, EA: 

I tl 6 ti 12 tl 18 ti 24 ti 30 ti 
1 min .... 3.75 3.60 3.45 3.25 3.00 2.75 
30 sec 3.00 2.90 2.80 2.80 2.40 2.20 
10 see 2.25 2.10 1.95 1.80 1.85 1.50 

8. PROGRAM TIME RAT 
h$1/2 hr 1/4 hr IO in 5 min 

1x. 36 25 18 14 9 
DISCOUNTS 

13 x-10% 52 x-20% 156 2-30% 
26 x-15% 104 2-25% 280 x-35% 

10. SPECIAL FEATURES 
NEWS -SPORTS -WEATHER 

PER WK, EA: Iti StI 6t1 12tI 
5 min_ 9 8 7 6 

15 min. 18 15 12 10 
NEWS HEADLINES 

Each, flat (commlesionable) 6 
DISCOUNTS 

13 wk -5% 26 wk -10% 52 wk -20% 

MOUNT VERNON (1 AM; 1 FM) 
Jefferson County -Map Location E-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMIX 
1946 

SAVALLI/GATES 
INCORPORATED 

Media Code 4 214 7150 9.00 
Mount Vernon Radio & Television Co.. Mitchell Bldg., 

Mount Vernon, 111. 62864. Phone 618-242-3500. 
STATION'S PROGRAMMING DESCRIPTION 

WMIX: Programmed for general interest. 
AIR PERSONALITIES handle all segments. MUSIC: 
country and western, general pop, featuring current 
hits, middle-of-the-road, swing. C and w music 6:30- 
8 am & 11:30 am -1 pm. General pop all other times. 
NEWS: on hour, eight 5 min national, world news. 
eight 10 & 15 min local, world, national news. 3 
min headlines on half hour. SPORTS: local high 
school football and basketball. FARM: programming 
5:45-7 am & 11:30 am -1 pm features market reports, 
weather conditions and interviewa. Morning and after- 
noon programs feature music, phone quiz. Sat and 
Sun programs regionally oriented. Contact Represen- 
tative for further details. Bec'd 7/19/67. 

I. PERSONNEL 
President -John R, Mitchell. 
General Manager -Don Wealer. 

2. REPRESENTATIVES 
Savalli/Oeta. Inc. 

3. FACILITIES 
5,000 w. days; 940 ke. 
Operating schedule: Sunrise -local sunset. CST. 
Simulcast duringAM operational heurs For non- 
simulsast facilies. see WMIX-FM. 

4. AGENCY COMMISSION 
15/0 time; payable last day of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3d, 4a, 5, 6e, lb, 8. 
Rate Protection: 10a, Ila, 12a, 13a, 14a, 15b, 16. 
Basic hates: 20a, 21b, 22a, 23a, 24b, 25a, 26, 28b, 

29a, 30, 33a. 
Contracts: 40c, 41, 42a, 43, 94a, 45, 46, 47e, 48. 

49, 50, 51e. 
Comb.: Cont. Discounts: 60b, 61a, 62d. 
Cancellation: 70a, 70e, 71a. 72, 73b. 
Prod. Services: 80, 82. 
AM and 1,31 programs may be combined for frequency 
rate. 

TIME RATES 
Eß Recd 1/29/88. 

AA -6-9 am, 11 am -1 pm & 4-6 pm. 
A-9-11 am, 1-4 pm & 6 pm -sign -oß. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I min 30 see I min 30 see 
7.50 5.60 260 x 7.00 5.00 
7.40 5.50 312 x................ 6.80 4.80 
7.30 5.40 500 x 6.50 4.80 
7.20 5.10 1000 L...._ 6.00 4.10 

CLASS A 
1 a 7.50 5.10 312 x.._..._._.._ 8.40 4.30 
26 L 7.30 5.00 500 x._..__.__ 6.00 4.00 
52 L 7.20 4.90 750 x ._. 5.90 3.90 
156 x 7.00 4.70 1000 x_...._...... 5.60 3.60 
260 x 6.70 4.50 

8. PROGRAM TIME RATES 
CLASS AA 

262 522 156x 
28 26 25 
23 21 20 
18 16 15 

CLASS A 
40 37 36 
26 24 23 
21 19 18 
18 14 13 

1 x 
28 L 
52 z 
156 x 

Ix 
1/4 hr 30 
10 min 25 
5 mim 20 

1/2 hr 43 
1/4 hr 28 
10 miv...._ - 23 
5 min ....... 18 

WMIX-FM 

2600 
24 
19 
14 

34 
22 
17 
12 

312x 500x 
23 22 
18 17 
13 12 

32 
21 
16 
11 

30 
20 
15 
10 

1946 
Media Code 4 214 7205 1.00 
Mount Vernon Radio & Television Co., Mitchell 

Bldg., Mount Vernon. Dl. 62884. Phone 618-242- 
3500. 

I. PERSONNEL 
President -John R. Mitchell. 
General Manager -Don Wealer. 

2. REPRESENTATIVES 
Sara!li/Gates. Inc. 

3. FACILITIES 
ERP 50.000 w.: 94.1 mc. 
Operating schedule: 5:45 am -10 pm. CST. 
Antenna ht.: 612 ft. above average terrain. 
Simulcast operation with WMIX-AM. For simulcast 
rates see WMIX. 

4. AGENCY COMMISSION 
15/0 time: rendered last of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 20, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a, ils. 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20a, 21b, 22a, 23a, 24b, 25a, 28. 28b, 

29a, 30, 33a. 
Contracts: 40e, 41, 42a, 43, 44a, 45, 48, 47c, 48, 49, 

50, 51c. 
Comb.: Cont. Discounts: ß0b, 81a, 82d. 
Cancellation: 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eß Ree'd 1/29/68. 

AA -6-9 am, 11 am -1 pm & 4-6 pm. 
A-9-11 am. 1-4 pm & 6 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I min 30 see I min 30 see 
1 L 5.70 4.30 156 z 4.30 3.60 
13 L .... 5.50 4.00 260 z 4.20 3.30 
26 L 5.20 3.90 312 L 4.10 3.10 
52 z 4.70 3.70 500 x 3.80 2.80 

CLASS A 
1 z 5.70 4.80 260 z 3.40 2.70 
13 L 5.00 4.00 312 x 3.20 2.50 
28 L 4.50 3.50 500 z _ 3.00 2.80 
52 L. 4.00 3.00 750 a.-_......._._ 2.80 2.20 
156 x 3.50 2.80 1000 L 2.50 2.00 

8. PROGRAM TIME RATES 
CLASS AA 

Ix lax 28x 52x 156x 260x 3120 500x 
1/4 hr 20.00 18.00 15.50 12.50 11.00 10.50 10.00 9.00 
10 min 18.00 14.00 11.50 10.00 9.00 8.00 7.00 8.50 
5 min_ 10.00 8.00 6.70 8.40 6.00 5.50 5.00 4.60 

CLASS A 
1/2 hr 25.00 24.00 23.00 22.00 21.00 20.00 19.00 18.00 
1/4 hr 18.00 17.00 14.50 11.00 10.00 9.00 8.00 7.00 
10 min 14.00 13.00 10.60 9.00 8.00 7.00 6.00 5.50 
5 min.. 10.00 7.50 6.50 6.00 5.50 5.00 4.50 4.00 

MURPHYSBORO 
Jackson County -Map Location D-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WINI 
1954 

Media Code 4 214 7260 6.00 
WINI, Box 678, Old Rt. 13, N. of Murphysboro, Ill. 

62966. Phone 618-684-2128. 
STATION'S PROGRAMMING DESCRIPTION 

9VINI: Programmed for adults and young adults. 
MUSIC: middle-of-the-road. FARM: regional net- 
work form program 6-8:30 am. Farm show 12:80- 
1 pm. NEWS: on hour. 15 min local news 7-10 am, 
noon -5 pm. Women's show 9-10 am, fashions, dis- 
cussions, homemaking hints. Talk program 10:30- 
11:30 am using open telephone lines. 1-7 pm air 
personalities handle all segments. COMMERCIAL 
POLICY 16 minutes maximum any hour. SPORTS: 
all live major league baseball and football, college 
basketball and football. Personalities available for 
remote pickups. Direct teletype service ITS Weather 
Bureau. Recd 10/24/67. 

I. PERSONNEL 
General Manager -Dale W. Adkins. 
Customer Service Director -Nancy J. Adkins. 

3. FACILITIES 
505 w. days; 1420 ke. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
l5% on time only: no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, Sd, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 102, 11g, 12g, 13g, 14g, 16b. 
Basic Ratee: 20b, 21e, 21b, 21e, 22a, 22b, 23a, 24a, 

24e, 25e, 28b, 28c, 29a, 33d. 
Contracts: 40a, 49a, 45. 46, 47a. 
Comb.: Cont. Discounts: 60h. 61e, 82b. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80. 81, 82. 
Member: Magic Circle Network. 

TIME RATES 
Eß Recd 3/30/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 z 8.00 104 z..._......_...._...._. 4.80 
13 x 5.70 156 z __..-_...._... 4.50 
26 z 5 40 260 ........ 4.20 
52 a 5.10 312 x ..... _._._...... _...__ 3.90 

NORMAL 
McLean County -Map Location E-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Bloomington 
including Normall 

OAK PARK 
Cook County -Map Location G-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Chicago Urban Area 

OLNEY (l AM; 1 FM) 
Richland County -Map Location G-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSEI (FM) 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 214 7915 8.00 
Illinois Broadcasting Co., Inc., Radio Tower Rd., 

Olney, III. 62450. Phone 818-393-2156. 
I. PERSONNEL 

Gen'l & Sales Mgr. -Charles R. Griggs. 
Program Director -Joseph E. Kosack. 

2. REPRESENTATIVES 
Holman Company, Incorporated. 

3. FACILITIES 
ERP 50.000 w.; 92.9 mc. 
Operating schedule: 6:00 am -11:00 pm. CST. 
Antenna ht.: 290 ft. ahne average terrain. 

4. AGENCY COMMISSION 
15% net time; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 4a. 4d, 5, 6a, lb, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 29b, 250. 26, 28a. 

29a. 
Contracts: 40a. 45. 46. 48. 
Comb.: Cont. Discounts: 60a, 61a, 61b. 
Cancellation: 71a, 73a. 

TIME RATES 
Rates effective February 1. 1963. 
Rates received September 10, 1963. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 tl 3.20 104 ti 2.60 
13 ti...... ........ 3.05 156 ti 2.45 
28 tl 2.90 260 tl ..... _. .... _.._...- . 2.2 
12 II 2.75 312 ti 
WVLN spot rates earned may apply ony WSEI 
purchases. 

WVLN 
1947 

113 

Subscriber to the NAB Radio Code 
Media Code 4 214 7370 3.00 
Illinois Broadcasting Co., Inc., Radio Tower Rd., 

Olney. Ill. 62450. Phone 618-393-2156. 
I. PERSONNEL 

Gen'l & Sales Mgr. -Charles R. Griggs. 
Pmeram Director -Joseph E. Kosack. 

2. REPRESENTATIVES 
Hal Holman Company. 

3. FACILITIES 
250 w. days: 740 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST, 

4. AGENCY COMMISSION 
15% on net time: Rills rendered 1st.. payable 10th. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, Ba, 7b, 8, 
Rate Protection: 10e, 11e, 14e. 
Basle Rates: 21a, 21e. 22a, 22b, 23a, 246, 25a, 26, 

28a, 28e, 29e. 
Contracte: 40a, 44a, 46, 47e. 
Comb.: Cont. Discounts: 60a, 60e, 81e. 
Cancellation: 72. 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with MB); Radio Network. 

TIME RATES 
Rates effective January 1. 1953. 

Rates received December 29, 1952. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 1/2 10 
hr. hr. hr. min. min. min. min. sec. 

1 ti. 95.00 27.00 18.00 13.00 9.00 6.00 4.00 2.60 
13 ti. 93.00 25.65 17.25 12.50 8.60 5.70 3.80 2.50 
26 ti. 41.00 24.30 16.50 12.00 8.20 5.40 3.60 2.40 
52 ti. 39.00 22.95 15.75 11.50 7.80 5.10 3.40 2.30 

104 ti. 37.00 21.60 15.00 11.00 7.40 4.80 3.20 2.20 
158 ti. 35.00 20.25 14.25 10.50 7.00 4.50 3.00 2.10 
260 ti. 33.00 18.90 13.50 10.00 8.60 4.20 2.80 2.00 
312 ti. 31.00 17.55 12.75 9.50 8.20 3.90 2.60 1.90 

WVLN spot rates earned may apply on WSEI pur- 
chases. 

OTTAWA (1 AM; 1 FM) 

La Salle County -Map Location E-3 
Bee SRDS consumer market map and data at begin- 
ning of the State. 

WCMY 
1952 

R A;B 
Subscriber to the NAB Radio Code 

Media Code 4 214 7425 5.00 
Can H. Meyer. Box 430, 417 W. Madison St.. 

Ottawa, III. 61350. Phone 815-433-1430. 
I. PERSONNEL 

General Manager -Carl H. Meyer. 
Advertising Manager -Joseph Donohue. 

3. FACILITIES 
500 w. days: 1430 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, Sa, 4a, 5, 6a, 7a, 8.. 
Rate Protection: 10b, alb, 121% 13b, 14b, 16. 
Basle Rates: 20b, 21a, 22b, 23a, 24a, 28b, 29a, 33a. 
Contracts: 40a. 41, 42a, 43, 44a, 46. 47a. 
Comb.; Cont. Discounts: 60a, 60e, 61a. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eß 7/1/67-Rec'd 8/19/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 20 see IO see 
1 x....- 8 5 4 3 

FREQUENCY DISCOUNTS 
102- 5% 50x-20% 500x-30% 
201-10% 1000-25% 1000x-35% 
302-15% 
Based on number of spots used 1n 12 month period, 
beginning with 1st date used. Discounts cumulative 
but not retroactive. Contracts cancelled before com- 
pletion short rated to discounts earned. 

7. PACKAGE PLANS 
I min 30 see 

10 ti (within 1 wk)_.._ ....- _. 50 40 
50 ti (within 2 wk).._.....__...._._....-. 220 180 
100 ti (within 3 wk) _-..__. 400 300 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 L 40 25 15 12 7 
No frequency discount on program rates. 

WOLI (FM) 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 214 7480 0.00 

WOLI Broadcasting Corp.. Box 763, Hitt St., Ottawa. 
Hl. 81350. Phone 815-434-0000. 

I. PERSONNEL 
President -Dolph Hewitt. 
Vice-Pres. & Gen'i Mgr. -Michael Rose. 
Operations Manager -Randy Thomas. 

S. FACILITIES 
ERP 8.000 w.: 98.3 me. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL RATE POLICY 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 2 Eß 8/1 /68-Rec'd 7/29/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104x 1581 280x 

1 min 5.00 4.50 4.00 3.75 3.50 3.25 3.00 
30 see 4.50 4.00 3.50 3.00 2.75 2.50 2.25 

7. PACKAGE PLANS 
PER WK: 10 t1 20 t1 30 ti 40tI 
1 min 4.00 3.75 3.50 3.00 
30 sec 2.75 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
ix 13x 26x 52x 104x 156x 2600 

27.00 1/2 
1/4 hr 

25.0 24.00 .50 21.50 1950 7.50 hr 
15.00 13.50 13.00 12.50 12.00 11.50 11.00 

10/ min. 11.00 10.50 10.00 9.50 9.00 8.50 8.00 
5 min 7.00 8.73 6.25 6.00 5.75 5.50 5.25 

PARIS (1 AM; 1 FM) 
Edgar County -Map Location G-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPRS 
1951 

Media Code 4 214 7535 1.00 
Paria Broadcasting Corp., Box 398, Paris, Ill. 61944. 

Phone 5-0153. 
Studio: State Route 133. 2 miles West of Paris, Ill. 
STATION'S PROGRAMMING DESCRIPTION 

WPRS: Programmed for housewives, farmers, and 
commuters. 
5-6:30 am country and western music. 6:30-7:30 am 
middle-of-the-road music with 5 min news on hour 
and half hour. 11:30 -noon top 20. 7 grain and stock 
market reporte each day. M -F. Noon -3:30 pm general 
popular music. 3:30-4 pm top 20. 4-7 pm general 
popular music with 5 min news on hour and headlines 
on half hour. Ree'd 30-27-67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Adlat C. Ferguson, Jr. 
Sales Supervisor -Ralph L. Storm. 

3. FACILITIES 
1,000 w. days; 1440 ke. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 
Partial simulcast operation. Simulcast 6-9:29 am 
weekdays. 6.8:35 am Sun. For non -simulcast facili- 
ties see WPRS-FM. 
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Paris -W P R S -Continued 
4. AGENCY COMMISSION 

15/0 time only; 10 days. 
5. GENERAL ADVERTISING See coded repu 

NAB Radio Code Advertising Standards apply. 
General: 3d, 4a, 4d, 5, 6a, lb. 8. 
Rate Protection: 10a, lia. 19e, 15b. 
Basic Rates: 29a, Sob. 21a, 21b, 21d, 22a, 22b, 23a, 

23b, 29b, 25e. 26, 27, 28b, 28c, 29a, 29b, 30, 31. 
33a. 

Contracts: 40a, 41, 42h, 42d, 44a, 45, 46, 47a, 48, 49, 
50, 51a. 

Comb.; Cont. Discounts: 60d, 60f, 60h, 61e, ß1h, 
62a. 

Cancellation: 70a, 71a, 72. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with 11138 Radio Network. 

TIME RATES 
Rates effective August 1. 1956. 

Res. (eff date Aug. 1, 1956) rec'd Sept. 25. 1957. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 

it. 
13 
tr. 

26 
'1. 

52 
ti. 

100 
ti. 

260 
ti. 

312 
ti. 

1 hour._._ 59.40 56.45 53.45 50.40 47.50 44.55 42.53 
1/2 hour.._.. 35.10 33.35 31.60 2P.85 28.10 26.85 25.30 
1/4 hour 20.25 19.25 18.25 17.20 16.20 15.20 14.85 
10 minutes 14.85 14.10 13.40 12.65 11.90 11.15 10.85 

5 minutes 10.15 9.65 9.15 8.70 8.25 7.85 7.45 
1 minute_ 6.75 6.40 8.10 5.80 5.50 5.20 4.95 

20 seconds 9.85 4.60 4.35 4.15 3.95 3.75 3.55 

W P R S -FM 
1952 

Media Code 4 214 7590 6.00 
Paria Broadcasting Corp., Box 398, Paris, 111. Phone 

5-0153. 
Studio -State Rt. 133. 2 miles W. of Paris. Ill. 

STATION'S PROGRAMMING DESCRIPTION 
WPRS-FM: Middle-of-the-road music when not 
simulcast. National and international news on hour. 
Recd 6/28/68. 

I. PERSONNEL 
Pres. & Genii Mgr. Adlal C. Ferguson, Jr. 
Sales Supervisor -Ralph L. Storm. 

3. FACILITIES 
ERP: 6,000 w.: 98.3 mc. 
Antenna ht. -225 ft. above average terrain. 
Operating schedule: 6 am -local sunset. CST. 
Partial simulcast operation. Operated separately 9:20 
am -local sunset weekdays, 8:35 am -local sunset Sun. 
For simulcast facilities see WPRS. 

4. AGENCY COMMISSION 
See AM listing. 

5. GENERAL 
ADVERTISING 

See coded regulations 
See listing for coded regulations. 

TIME RATES 
Rates effective August 1, 1956. 

Rev. (eff. date Aug. 1, 1956) recd Sept. 25. 1957. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 

hr. 
1/2 
hr. 

1/4 
hr. 

10 
min. 

5 
min. 

1 
min. 

10 
see. 

1 time...._ 22.00 18.00 7.50 5.00 8.00 2.00 1.60 
13 times._. 21.00 12.50 7.25 4.70 2.85 1.90 1.50 
26 times._ 20.00 12.00 7.00 4.90 2.70 1.80 1.40 
52 times.... 19.00 11.50 6.75 4.10 2.55 1.70 1.80 

100 times.._ 18.00 11.00 6.50 3.80 2.40 1.60 1.20 
260 times.... 17.00 10.50 6.25 3.50 2.25 1.50 1.10 
312 times... 16.50 10.00 6.00 3.20 2.10 1.40 1.00 

PEKIN (1 AM; 1 FM) 
Tazewell County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSIV WSIV-FM 
1946 1964 

NAn 

Subseriber to the NAB Radie Cede 
Media Cede 4 214 7645 8.00 
WSIV, Inc., 28 S. 4th St., Pekin, Ill. 61554. Phone 

309-346-2134. 
I. PERSONNEL 

President -Dean MeNaughton. 
Manager -Kent Davis. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
South & Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 
5.000 w. days: 1140 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 
FM -ERP 780 w.; 95.3 me. 
Operating schedule: 5:45 am -11:00 pm. CST. 
Antenna ht.: 85 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING Seo ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 2b, 3a, 4a, 5. 6a. 
Basic Rates: 20a, 21b, 22a, 25a. 
Contracts: 40e. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 71a. 
Prod. Services: 82. 
FM operated in conjunction with AM days; separately 
local sunset -11:00 pm. 

TIME RATES 
Rates effective November. 1963. (Card No. 9.) 

Card received November 22. 1983. 
7. PACKAGE PLANS 

WEEKLY PACKAGES 
1 ti 5 ti 10 ti 15 ti 20 ti 

1 min or less 9.00 8.00 7.00 6.00 5.00 
8. PROGRAM TIME RATES 

1 hr 50.00 1/4 hr 22.00 
1/2 hr 30.00 5 min 12.00 
Flat. no further discounts. 

PEORIA l4 AM; 2 IM) 
Peoria County -flap Location D-5 

See SIMDS consumer market map and data st begin 
nieg of the Slate. 

WIRL 
1947 

The Eastman Station 

Subscriber to the NAB Radio Code 
Media Code 4 214 7700 1.00 
Mid -America Media, Inc., 121 N. E. Jefferson Ave.. 

Peoria, Ill. 61602. Phone 309-676-8911. 
STATION'S PROGRAMMING DESCRIPTION 

WIRL: Programmed for adults and teens. MUSIC 
78%. AIIt PERSONALITIES feature current hits and 
standards from 5 am -3 pm and current hits from 
3 pm -5 am. NEWS 15%: 5 min on hour and 2 min 
on half hour. 7 man news team with 5 mobile news 
units. News features national, international, state 
and local. Numerous mobile news reports daily. Edi- 
torials daily. SPORTS: high school and college 
basketball and football play-by-play. Audience parti- 
cipation contests run continually. Contact Represen- 
tative for further details. Reed 7/21/67. 

I. PERSONNEL 
President -Burrell L. Small. 
Vice -Tres. & Geri 1 Mgr. -Howard H. Frederick. 
Station Manager -Morton Cantor. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5,000 w.; 1290 kc. Directional -separate patterns day 
and night. 
Operating schedule: 24 pours daily. CST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General 2a, 3a, 3b, 4a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 10b. 11b, 12b, 13b. 
Basic Rates: 22a. 22b, 23a, 24a, 28c, 29a, 31. 
Contracts: 40a, 45, 46. 
Comb.: Cont. Discounts 60b. 60h, 61e, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with Eastman Network. 

TIME RATES 
ER 11/1/67 -Reed 10/19/67. 
Rev. 4/1/68 -Reed 4/1/68. 

I -Mon thru Sat 6-10 am & 3-7 pm. 
II -Mon thru Sat 10 am -3 pm. III -Mon thru Sat 5-6 am & 7 pm -midnight; Sun 
all day. 

wirt RADIO 
LIKE 18-49? 

THEY 
LIKE US ... 

WE'RE 

No. 1 

WITH 

'EM!* 

#1 Share, average 104 hr. 
#1 Total Persons 

wirt RADIO 
DELIVERS 

THE BIG REACH 

FOR DETAILS SEE YOUR 
ROBERT E. EASTMAN MAN 

5,000 watts 1290 24 hours a day 

Pulse Metro Area Audience measurement 
data are estimates and subject to limita- 
tions of source, materials and methods. 

Pulse February 1968 Average %4 hour audience 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: I ti 12tí 18 ti 24t1 
Section I....._.._.-._.._......... _._....... 36 34 32 26 
Section II _........ ........ 32 30 28 24 
Section III 28 26 24 20 
30 nec or less: 80% of 1 -min 

BEST BUY PLAN 
Plan A-12 ti (61, 41I, 2I11), ea 25 
Plan B-18 ti (9I, 6II, 3III), ea 23 
Plan C-24 ti (12I. 8II, 4III), ea 20 
30 sec or less: 80% of 1 -min. 
Not combinable with other weekly plans for added 
frequency. 

8. PROGRAM TIME RATES 
5 min: 1-1/2x 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
16 wk -5% 52 wk -10% 
Not applicable to Best Buy Plan. 
Minimum ably ached of 6 1 -min spots 6 am -12 mid 
Mon -Sum necessary to maintain consec wk advertising. 

WIVC(FM) 
1966 

GERM B.JIVCHEZ 
8. ASS CIATES 

Subscriber to the NAB Radio Code 
Media Code 4 214 7755 5.00 
Illinois Valley Communications, Inc.. Box 3335, 

West Glen Sta., Peoria, Ill. 61614. Phone 309- 
694-1441. 

I. PERSONNEL 
President -H. P. Slane. 
General Manager -F. P. Nugent. 
Sales Manager -Harold O. Bastian. 

2. REPRESENTATIVES 
Gert Bunche, and Associates. 

3. FACILITIES 
ERP 50,000 w. (vert.). 50,000 w. (horiz.); 106.9 mc. 
Operating schedule: 6:30-1 am. CST. 
Antenna ht.: 450 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3h, 4a, 5, fib, 7b, 8. 
Rate Protection: 10g. 11g, 13g. 14g, 55a. 
Basic Rates: 20b, 21a, 2Id, 22a, 24b, 25c, 26, 28c, 

29b. 33a. 
Contracts: 40a. 43. 47e. 
Comb.: Cont. Discounts: 60a, 61b, 62a. 
Cancellation: 701), 70d, 71a, 73b. 
Prod. Services: 80. 
Affiliated with American FM Network. 
Affiliated with American Information Network. 
Member: Geat. Bunchez & Associates Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 8/1/66 -Reed 10/14/66. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 1 mla 30 tee 
1 x 9.00 6.00 156 x..._.._. 6.00 - 
13 x..... ._ 8.00 5.50 260 x._.-.._ 5.50 - 
26 x.._....._ - 7.50 5.00 312 x.__._._._ 5.00 ._ 
52 x 7.00 4.50 365 i_..._..._ 4.50 .._ 
104 x 6.50 4.00 
Guaranteed position. extra 10%. 

8. PROGRAM TIME RATES 

1 ti 
1 HOUR 

PER WK: itl-2tI 8ti 4tÌ 612 
13 wk......._..__..._.... 54.00 50.00 47.50 45.00 40.00 
26 wk _ 50.00 45.00 42.50 40.00 85.00 
52 wk 45.00 40.00 37.50 35.00 30.00 

WMBD 
1927 

CBS Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 214 7810 8.00 
Midwest Television. Inc., 212 8. W. Jefferson Ave. 

Peoria. Ill. 61602, Phone 309-676-0711. TWX 910- 
652-3954. 

I. PERSONNEL 
President -August C. Meyer. 
General Manager -William L Brown. 
Sales Manager -Thomas I. Greer. 

2. REPRESENTATIVES 
Henry I. Christal Co., Inc. 

3. FACILITIES 
5.000 w.: 1470 be. Directional -separate patterns 
day and night. 
Operating erhedule: 24 bourn daily. CST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: Ih. 2a, 3a. 4a. 4d. 5. 6h. 7b. e. 
Rate Protection: 10b. 11b. 12b, 13b, 14b, 15e, 1e. 
Basic Rates: 20h, 22a, 23a, 29b, 24c, 25a, 26, 27. 

28a. 29a, 30. 31, 33a. 
Contracts: 40a, 41, 42b, 43, 44b, 45, 46, 47e, 48, 50, 

51b. 
Comb.; Cont. Discounts: Bob. 60g, 801, 61a, 62d. 
Cancellation: 70e, 70e. 71a, 72, 73b. 
Prod. Services: 81. 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 28 ER 8/1/67-Rec'd 7/31/67. 
AA -Mon thru Sat 6:30-10 am. Fixed basis only. 
A -Mon thru Sat 5:30-6:30 am, noon -1 pm & 3-7 
Pm. 
B -Mon thru Sat 10 am -noon & 1-3 pm; Sun 6 am - 
6 pm. 
C -All other times. 

ILLINOIS 
6. SPOT ANNOUNCEMENTS 

CLASS AA 
1 MINUTE 

PER WK: I ti 6ti 12t1 18 ti 24+ 
1 wk 28.00 25.00 22.00 18.00 15.00 
13 wk 24.00 21.00 19.00 16.00 14.00 
26 wk 20.00 18.00 15.00 14.00 12.00 
52 wk 15.00 14.00 13.00 12.00 11.00 

30 SECONDS 
1 wk 22.00 19.40 16.80 14.20 12.40 
13 wk 18.80 16.80 14.80 12.80 11.20 
26 air 15.40 14.40 12.60 11.40 10.00 
52 wk 12.40 11.60 10.40 9.60 8.80 

CLASS A 
1 MINUTE 

1 wk 25.00 22.00 19.00 16.00 14.00 
13 wk. 21.00 19.00 16.00 14.00 12.00 
26 wk 18.00 15.00 13.00 12.00 11.00 
52 wk 14.00 13.00 12.00 11.00 10.00 

30 SECONDS 
1 wk 20.00 17.60 15.20 12.80 11.20 
13 wk 17.00 15.20 13.20 11.40 10.20 
26 air 14.00 13.00 11.20 10.20 9.20 
52 wk 11.20 10.40 9.60 8.80 8.00 

CLASS B 
1 MINUTE 

1 air 22.00 19.00 16.00 14.00 13.00 
13 wk 19.00 16.00 14.00 12.00 11.00 
26 wk 15.00 13.00 12.00 11.00 10.00 
52 wk 13.00 12.00 11.00 10.00 9.00 

30 SECONDS 
1 wk _ 17.00 15.20 12.80 11.20 10.40 
13 alt. 15.20 13.20 11.40 10.20 9.40 
26 wk 13.00 11.20 10.20 9.20 8.20 
52 wk 10.40 9.80 8.80 8.00 7.20 

CLASS C 
1 MINUTE 

1 wk. 19.00 16.00 14.00 13.00 12.00 
13 wk 18.00 14.00 12.00 11.00 10.00 
26 wk 13.00 12.00 11.00 10.00 9.00 
52 wk. 12.00 11.00 10.00 9.00 8.00 

30 SECONDS 
1 wk 15.20 12.80 11.20 10.40 9.60 
13 wk 13.20 11.40 10.20 9.40 8.00 
28 air 11.20 10.20 9.20 8.20 7.60 
52 wk 9.60 8.80 8.00 7.20 6.40 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

CONSEC WKS: I wk 13 wk 26 wk 
12 ti (3AA, 3A, 4B, 2C) 194 168 150 
18 ti (4AA, 5A, 5B, 4C) 247 215 192 
24 ti (.6AA, 6A, 7B. 5C) 293 255 228 
TAP spots may be combined to earn consecutive week 
and times -per -week discount but are not subject to 
lower rate themselves. 

FLOATING ANNOUNCEMENTS 
1 -minute or 30 -second announcements may be floated 
within Class A", B", and "C" times by taking a 
10% discount from the applicable rate. 

RUN OF SCHEDULE 
Announcements of 1 -minute or less may be scheduled 
on a ROS basis by taking 50% discount from the 
applicable fixed Class "A" 1 -minute rate. 

Quickie Announcements 
Available on pre-emptible bads at 50% of applicable 
30 -second rate. 

Combinability 
Fixed, floating, and ROS announcements may be 
combined. Reteholders will be fixed position Class 
A. B or C minutes or 30 seconds only. 

8. PROGRAM TIME RATES 
A-5:30-10 am, noon -I pm & 3-7 pm. B-10 am -noon & 1-3 pm. 
C -All other times. 
1-2 TI, PER WK: 1-12 13-25 26-51 52 
1/4 MR: wk wk wk wk 

40. 38, 36, 32, 
36, 34. 32, 30. 

Class C.._......__........._...._....- 32. 30. 28. 26, 
10 MIN: 
Class A..... _ 30. 28. 28. 22. 
Class B 26. 24. 23. 20. 
Class C _-...__ 24. 22 IL 17. 
5 MIN: 
Clue A..-..........____.._.-_ 22. 21. 19. 17. 
Class B........__.._.__._._.._.... 20. 19, 18. 16. 

18. 17. 15. 14. 
3-5 TI, PER WK: 
1/4 HR: 
Clue A..-......__...__.-_..__._._ 38. 36. 32. 30. 
Clos B...__....__..._._._..._ 34. 32. 30. 28. 
Class C_ _..-.._..._..-. 30, 28. 26. 24. 
10 MIN: 

28. 26, 22, 20. 
Clans B .-._._......»._ _ 24. 23. 20. 18. 
Class C....____........-_...._ _ 22. 21. 17. 16. 
5 MIN: 
Class A.._.... .._ 21, 19. 17. 16. 
Clou B ...._._..._ 19. 18. 16. 14. 
Class C 17, 15. 14. 13. 
6 TI +, PER WK: 
1/4 HR: 
Clue A _....._..._...-.. 36. 32. 30. 26. 
Clou B......._ _......_....-....__ 32, 30. 28, 24. 
Class C 28. 26. 24. 22, 
10 MIN: 
Class A..._...__..___.....__._.._ 26. 22. 20. 18, 
Clos B...._ -....-._r..._._ 23, 20. 18. 16. 
Coss C _..._..__.._.._ 21, 17. 16. 14. 
5 MIN: 
Class A. . 19, 17. 16. 14. 
Class B 18. 18. 15. 13. 
Class C _- 15. 14. 13. 11. 

10. SPECIAL FEATURES 
TOWN & COUNTRY TIME 

(5:30-6:30 am) 
1 min or less _.___ 19 

NOON FARM BLOCK 
Class A rate applies. 

WMBD-FM 
1946 

NASI 

Subscriber to the NAB Radio Cede 
Media Code 4 214 7865 2.00 
Midwest Television. Inc., 212 S. W. Jefferson Ave., 

Peoria, III. 61602 Phone 309-676-071l. TWX 
910-652-3954. 

I, PERSONNEL 
President -August Meyer. 
General Manager -William L. Brown. 
Sales Manager -Thomas I. Greer. 
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ILLINOIS 
Peorio-W M B D -FM -Continued 
2. REPRESENTATIVES 

Henry I. Chrtatal Co., Inc. 

3. FACILITIES 
ERP 27.000 w.: 93.3 mc. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 570 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Itadio Code Advertising Standards apply. 
General: lb, 2a, 3a, 4e, 9d, 5, OIL 7b, 8. 
Rate Protection: 10c, llc, 12c, 13e, 14e, 15e. 16. 
Basic Rates: 20a, 20b, 22a, 23a, 29b, 24e, 25e, 27. 

28a, 29a. 30, 33a. 
Contracts: 40a, 41, 42a, 43, 49a, 45, 48, 47e, 50, 51b. 
Comb.: Cont. Discounts: 00b, 60g, 801, Ola, 62d. 
Cancellation: 70e, 70e. 71a, 72, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
No. 4 Elf 11/1/67 -Reed 11/17/67. 

AA -Mon thru Sat 6-9 pm; Sun 4-9 pm. 
A -Mon thou Sat 4-6 pm; Bun noon -4 pm; Daily 
9-10 pm. 
B -Mon thru Sat 10-4 pm: Sun 6 am -noon. 
C -Mon thru Sat 6-10 am; Daily 10 pm -midnight. 

S. SPOT ANNOUNCEMENTS 

PER WK: 
1 WEEK 

AA A B C 
1 ti ........... _..._._._....... _.._....... 8.50 7.50 6.50 5.50 
6 ti_-_ 8.00 7.00 6.00 5.00 
12+ 7.50 6.50 5.50 4.50 

26 WEEKS 
1 ti..._.._._ 8.00 7.00 6.00 5.00 
6 ti..._..__...._ 7.50 6.50 5.50 4.50 
12+ 7.00 8.00 5.00 4.00 

52 WEEKS 
1 ti..._ 7.50 6.50 5.50 4.50 
8 ti 7.00 8.00 5.00 4.00 
12+ 8.50 5.50 4.50 3.50 

8. PROGRAM TIME RATES 
1/2 HOUR 

PER MO: 
(Mon thru Sat) 

AA A B C 
3 mo 310 285 220 185 
6 mo 290 250 205 170 
12 mo ... 270 230 190 155 

CLASSICS 93.3 
(1 hour -Mon thou Sat 8-9 pm) 

3 mo 6 mo 12 mo 
6 days _. _ 580 530 490 
3 days ......... .._.._...._._._. ..... _ _ ............. 310 290 270 

1 HOUR 
(Sun Only) 

EA: 
AA ..-_....- _. 50 45 40 
A..._..__.._..-._-._...._ __....._.._... 45 40 35 B_._._...__. _........_...._... 40 35 30 

1/2 HOUR 
(Sun Only) 

AA .__ .._ _....._.._.._. 27 24 22 
A.........__......_......._..._.- _......_........ 24 22 19 
B -.._._..._._....__.._......._ 22 19 17 

WPEO 
1946 

DEVNEY ORGANIZATION 

Media Code 4 214 7920 5.00 
Wister Broadcasting Co., Inc., Jefferson Hotel & 

Motor Inn. Peoria, Ill. 61602. Phone 309-674-9249. 

STATION'S PROGRAMMING DESCRIPTION 
WPEO: Programmed for adults. 
Farm 6-6:30 am, interviews, market reports, county 
agent reports and weather. Entertainment 6:30-9 am 
employing air personality. Local news on hour and 
network news on halt hour, featuring country and 
western music. Talk programs 9 am -noon. Farm 
noon -12:30 pm with weather, Chicago grain reports, 
news, market reports direct from stockyards. Talk 
programs 12:30-1:30 pm. Entertainment 1:30 pm - 
sign -off employing air personality featuring country 
and wetern music. Contact Representative for further 
details. Rec'd 11/2/67. 

I. PERSONNEL 
President -Charles F. Wister. 
Station Manager -Edwin A. Pancoast, Jr. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
Kansas City, St. Louts - Contact Chicago office 

Devney. 

3. FACILITIES 
1.000 w. days; 1020 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, la, 4e, 5, 6a, 7b, 8. 
Rate Protection: 12b, 13b, 14b. 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 24b, 25a, 28a, 28e, 

29a. 32a, 33c. 
Contracts: 40a, 41, 42a, 45, 46, 48, 51a. 
Comb.; Cont. Discounts: 60a, 60e. 61a, 62a. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 
Aehllated with MILS Radio Network. 
Member: Illinois Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Elf 11/1/68-Rec'd 10/27/66. 
Class AA -5:00-7:00 am and noon -1:00 pm Mon 
thou Sat. 
Clase A-7:00-9:30 am and 3:00-6:00 pm Mon thou 
Sat. 
Class B-9:30 am -3:00 pm and 6:00 pm -sign -off Mon 
thru Sat; all day Sun. 

of 

6. SPOT ANNOUNCEMENTS 
ANNOUNCEMENTS -1 MINUTE 

CLASS AA 
PER WK: 1 wk 13 wk 52 wk 
1 ti..._- 12.00 11.00 10.00 
8 ti.._... 11.50 10.50 9.50 
12 ti .. 11.00 10.00 9.00 

CLASS A 
1 ti _..._......_...._......._.....___.. 10.00 9.00 8.00 
6 ti..._ _ .__......_.... 9.50 8.50 7.50 
12 ti...._... 9.00 8.00 7.00 

CLASS B 
1 ti..__...._._ 8.00 7.00 6.01, 
6 ti .___._.. 7.50 6.50 - 
12 ti 7.00 6.00 ...... 
30 seconds -80% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 

wk 
105 

wk. 100 
45 30 

13 60 90 25 
32 wk. 95 50 30 20 
1 minutes -1-1/2 times applicable minute rate. 

WXCL 
1946 

NBC Radio Network 

adam young inc. de 
Media Cade 4 214 7975 9.00 
Peoria Valley Broadcasting. Inc., 326 8W Adams, 

Peoria, III. 61602. Phone 309-674-9113. 
I. PERSONNEL 

President -Mel Feldman. 
Vice-Pres. & Gen'l Mgr.-Syl Blatte. 
Sales Manager --Mike Thatcher. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
1.000 w. 1350 Ire. Directional. 
Operating schedule: 5-1 am dally. CST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3a, 4e, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15e, 16. 
Basic Rates: 20b, 21d, 22a, 23a, 24a, 24c, 25a, 26, 

27. 28a, 29a. 30, 33a. 
Contracte: 40a, 41, 42e, 43, 44b. 45, 96, 47e. 
Comb.; Cont. Discounts: Bob, 60d, 60e, 608. 60i, 

61a, 82a, 62d. 
Cancellation: 70e. 70e, 71e, 72. 73b. 
Prod. Services: 81, 82. 
Affiliated with NBC. 

TIME RATES 
No. 3 EH 10/1/68-Rec'd 8/29/68. 

7. PACKAGE PLANS 
AA -Mon thou Fri 6-10 am & 3-7 pm. 
A -Mon thou Fri 10 am -3 pm; Sat 8 am -6 pm; Sun 
rout -6 pm. 
B -All other times. -I min-- 30 see - 
PER WK: AA A B AA A B 
1 U. 25.00 22.00 16.00 20.00 17.50 13.00 
8 ti. 22.00 18.00 14.00 17.60 14.50 11.00 
12 ti. 19.00 16.00 12.00 15.00 13.00 9.50 
18 U. 17.00 14.00 10.00 13.50 11.00 8.00 
24 U. 15.00 12.00 8.00 12.00 9.50 6.50 
ID's: 50% of 1 -min. 
Fixed position: lx rate. 

TOTAL AUDIENCE PLANS 
PER WK: I min 30 see 
Plan I-12 ti (4AA, 9A, 4'B)..-._..._,.. 192,00 158,00 
Plan II -18 ti (6 AA, 7A, 5'B) 252.00 198.00 
Plan III -24 ti (8AA, 10A, 6'B).._.._ 288.00 228.00 
Plan IV -36 tl (15AA. 14A, 7'B)..._ 380.00 288.00 

(') Can be used on weekends when available. 
Do not combine with weekly packages for additional 
disoounta. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -10% 26 wk -12-1/2% 52. wk -15% 

8. PROGRAM TIME RATES 
A -Daily 6 am -6 pm. 
B -All other Untes. 

1/2 hr 1/4 hr 
1 x 70 38 
13 x 66 36 

52x 
63 34 

+ 61 33 

5 min 
20 
19 
18 
17 

13-- 
1/2 hr 1/4 hr 5 min 

60 30 
57 28 
54 27 
52 26 

PITTSFIELD ( l AM; 1 FM) 

15 
14 
13 
12 

Pike County -Map Location C-7 
See SRDS consumer market map and data at begin- 
ning of the State. 

WBBA 
1954 

Media Code 4 214 8030 2.00 
Pike Broadcasting Co., Inc., Pittsfield, III. 62363. 

Phone 285-2157. 
I. PERSONNEL. 

Pres. & Station Mgr. -G. B. Meyer. 
2. REPRESENTATIVES 

Continental Radio Sales. 
3. FACILITIES 

250 w. days: 1580 kc. Non -directional. 
Operating schedule: Sunrise -local sunset 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 5, 13a, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, lia, 15b. 
Basic Rates: 21a, 22b, 23a, 28b, 28c, 
Contracts: 40e. 51b. 
Comb.; Cont. Discounts: 62d. 
Cancellation: 70a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Rec'd 2/13/67. 
6. SPOT ANNOUNCEMENTS 

1 min 1 30 sec. 2 
8. PROGRAM TIME RATES 

5 minutes __ 13.00 1/2 hour..-._.._...... 22.40 
1/4 hour. . 14.40 1 hour.._...._.. 45.00 

W B B A -FM 
1966 

Media Code 4 214 8085 6.00 
Pike Broadcasting Co.. Itadio Park, Pittatleld, Ill, 

62363. Phone 285-2157. 
1. PERSONNEL 

Pres., Gen'], Sta. & Sales Mgr. -G. B. Meyer. 
3. FACILITIES ERP 3.000 w.; 97.7 mc. Stereo. 

Operating schedule: 8 am -midnight. 
Antenna ht.: 268 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ceded regulations 
General: 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 15b. 
Basic Rates: 21a. 22b, 23e; 28b, 28e. 
Contracts: 40e. 51b, 
Comb.; Coot Discounts: 628. 
Cancellation: 70e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Rec'd 9/23/86. 
6. SPOT ANNOUNCEMENTS 

I min 3.00 30 see...__.._-._._..... 2.00 
8. PROGRAM TIME RATES 

5 min....._.......-..__. _ 6.00 1/2 22.40 
1/4 hr 14.40 1 hr _-___... 45.00 

PONTIAC 
Livingston County -Map Location F-4 

See SUDS consumer market map and data at beginning 
of the State. 

WPOK 
1988 

R A ta 

Media Code 4 214 8140 9.00 
Livingston County Broadcasting Co., Box 212 A, 

Pontiac, III. 81764. Phone 815-844-6101. 
STATION'S PROGRAMMING DESCRIPTION 

WPOK: Programmed for general interest 
MUSIC: 50% current middle-of-the-road hits, 40% 
standards, 10% country and western each hour. 
NEWS: 5 min on hour, local news summaries at 7:30 
am, 10 am, noon, 5:45 pm. Weather 5 per hour, 
summaries at 7:50 am, & 12:15 pm. SPORTS: 
selected local live play-by-play, news 7:45 am, 12:20 
pm, 5:15 pm. FARM: 6-7 am & 11:30 am -noon, 
markets, news, weather, interviews, discussion. RE- 
LIGION: 8 am -1 pm Sun, live services, syndicated 
services and drama. TALK: swap show, 2:05 daily, 
editorials periodically. Fashion and homemaking fea- 
tures daily 8-10 am. Contact Representative for fur- 
ther details. Reed 7/28/67. 

I. PERSONNEL 
President -James B. Goetz. 
Manager --Si Simundson. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
1,000 w. days: 1080 kc. Directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 15th of the month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2e. 3a, 4e, 5, 6a, 7a, 8. 
Rate Protection: 10d, 11d, 12d, 14d, 15a, 15b. 
Basic Bates: 20b, 21e, 22b, 23a, 24b. 25e, 20, 27, 28e. 
Contracts: 40e, 41, 42b, 45, 46, 47a, 48, 50, 51e, 51b. 
Comb.; Cont. Discounts: 60a, 60g, 601, 61a. 
Cancellation: 70e. 70e, 71a, 72, 73a. ' 
Prod. Services: 80, 81, 82. 
Member: Gem Radio Stations, National AgRadio 
Groups, Inc., Illinois Radio Network. 

TIME RATES 
No. I ER 8/1/66-Rec'd 2/28/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 260x 520x 1000X 

1 min 5.50 5.00 4.75 4.50 4.00 3.00 
30 see 4.00 3.75 3.60 3.40 3.00 2.25 
10 sec 2.75 2.50 2.40 2.25 2.00 1.75 

7. PACKAGE PLANS 
ROS SATURATION PLANS 

PER DAY, EA: 5tl 6t1 8íi 10 t 
1 min ... 22.50 _ 32.80 37.50 
30 sec..._. .....-.-_..-__ 21.50 24.80 27.50 
10 sec _._ 18.40 18.50 

8. PROGRAM TIME RATES 
5 min 10 min I/4 hr 1/2 hr I hr 

1 x _ 8.00 16.00 20.00 30.00 40.00 
52 x 7.50 15.00 17.50 25.00 35.00 

10. SPECIAL FEATURES 
NEWS, WEATHER, SPORTS 

5 MIN: Ix 25x 156x 260x 312x 
Full Sponsorship--. 8.00 7.25 6.50 6.00 5.50 
10 MIN: 
Full Sponsorship - 12.00 10.75 9.75 9.00 8.25 
1/4 HR: 
Full Sponsorship 16.00 14.50 13.00 12.00 11.00 
Co -Sponsorship 8.50 7.75 7.00 6.50 8.00 

PRINCETON 
Bureau County -Map Location D-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WZOE 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 214 8195 3.00 
Bureau Broadcasting Co., Inc.. Hotel Clark, Prince- 

ton. III. 61356. Phone 2-1013. TWX 3-7871. 
I. PERSONNEL 

Vice-Pres. & Ass't Mgr. -Jack Kershaw. 
3. FACILITIES 

1.000 w.: 1490 Ice. Non -directional. 
Operating schedule: 5 am -10 pm. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: le, 2a, 3a, 3b. 4b, 4d, 5, 65, 7b, 8. 
Rate Protection: 10b, 11b. 
Basic Rates: 20a. 22b, 23a, 24b. 25a, 28b, 29a. 
Contracts: 40e. 48, 97a. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 62b. 
Cancellation: 70e. 70e, 73a. 
Member: National Agitadlo Groups, Inc., Illinois 
Radio Network. 

TIME RATES 
Eft 7/1/66-Rec'd 6/16/66 

6. SPOT ANNOUNCEMENTS 
lx 26x S1x 101x 

1 min..._..._.. 4.50 4.25 4.00 3.75 
30 see ....... 3.50 3.25 3.00 2.75 

QUINCY (Z AM; 2 FM) 

301x501+ 
3.50 3.25 
2.50 2.25 

Adams County -Map Location B-6 
See SUDS consumer market map and data at begin- 
ning of the State. 

WGEM WGEM-FM 
1947 1947 

\ n l 

Subscriber to the NAB Radio Cede 
Media Code 4 214 8250 8.00 
tluincy Broadcasting Co., Hotel Quincy. Quincy. Ill. 

62301. l'hone 217-222-8840. TWX 910-246-3209. 
1. PERSONNEL 

General manager -Joseph S. Bonanuinga. 
Commercial Mgr. -Ben Stewart. 

2. REPRESENTATIVES Adam Young-VTM, Inc. 
3. FACILITIES 

5,000 w.; 1440 kc. Directional -Separate patterns 
day and 'light. 
Operating schedule: 5:30-12:30 am Mon thou Bat; 
8:15-12:30 am Bun. CST. 
FM FACILITIES 
ERP 27.500 w.; 105.1 me. 
Antenna ht.: 640 ft. above average terrain. 
Operating schedule: Same ss AM schedule. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 3c, 4a, 9d, 5, 6e, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 15b, 16. 
Basic Rates: 20b, 21a, 21b, 22a, 23a, 24a, 24b, 24c. 

25a, 27, 28a. 29a. 
Contracts: 40e, 41, 94a, 45, 46, 47e, 48, 51a. 
Comb.; Cont. Discounts: bob, 60d, 60e, 801, 62b. 
Cancellation: 70a, 70e, 71e. 72, 73b. 
Prod. Services: 80, 81, 82. 
AMliated with American Entertainment Network. 
Member: Illinois Radio Network. 

TIME RATES 
Ratee effective March 1, 1984. 
Rates received April 6. 1964. 

6. SPOT ANNOUNCEMENTS 
1 tl__ ..... _...... _._......- 10.00 260 tl..._.__._...____ 8.40 
28 ti 9.60 520 ti._...._ .....__ 8.00 
52 ti _._ 9.20 1040 ..... 7.80 
156 ti. 8.80 
30 seconds -75% of 1 -minute rate. 
10 seconda -50% of 1 -minute rate. 

7. PACKAGE PLANS 
1 MINUTE SATURATION ANNOUNCEMENTS 

(6:30 am -7:00 pm Sun then Sat) 
PER WK: ea tot ea tot 
12 ti..___ 7.00 84.00 24 tL__ _.. 6.00 144.00 
18 ti 6.50 117.00 48 ti.__........... 5.50 264.00 
Specific times may he selected when available. 

8. PROGRAM TIME RATES 
(6:30 am -7:00 pm) 

1 he 1/2 he 1/4 hr 10 min 5 min 
1 ti 90.00 56.00 39.00 30.00 20.00 
26 ti......-.-__..__._ 87.00 54.00 37.00 27.00 18.00 
52 ti .... 84.00 52.00 38.00 22.00 15.00 
158 .......... 81.00 50.00 35.00 20.00 13.00 
260 ti 78.00 48.00 34.00 17.00 12.00 

(All other times) 
75% of above rates. (CR) 

KHMO 
HANNIBAL 

City of license, Hannibal, Mo. 
Considered by MBS Radio Network as their Hannibal, 
Mo. -Quincy, Ill. outlet. 
Bee listing under Hannibal. Mo. 

WTAD 
1926 

CBS Radio Network 

ezeR Represelltatives. Inc. 

Subscriber to the NAB Radio Code 
Media Code 4 214 8303 8.00 
Lee Enterprises, Inc. (Lee Broadcasting Div.). 10th 

fl., W. C. U. Bldg., Quincy, Ill. 62301. Phone 217- 
222-6200. TWX 910-246-3204. 
STATION'S PROGRAMMING DESCRIPTION 

WTAD: Middle-of-the-road type music, plus 5 hours 
country and western, 2 hours rock, 1 hour classic per 
week. RELIGIOUS: 45 min daily, religious schedule 
Sun. NEWS: network on hour, local news 3 times 
early morning, once mid -day and twice evening, plus 
1 community, national and weather roundup 10 pm. 
SPORTS: coverage includes major league baseball, 
2 high schools and 1 college football, soccer, basket- 
ball. FARM: programs include capsule reporta, in- 
terviews, and market summaries morning, noon and 
evening. Contact Representative for further details. 
Recd 8/2/67. 

I. PERSONNEL 
Vice -Pros. & Gen'l Mgr. (Lee Broadcasting Div.) - 

Walter J. Rothchild. 
National Sales Manager -Wayne W. Cribb. 
Station Manager -Merritt Milligan. 

2. REPRESENTATIVES 
H -R Representatives, Inc. 

3. FACILITIES 
5.000 w. days, 1,000 w. nights; 930 Ire. Directional - 

night only. 
Partial simulcast operation. Simulcast from sign -on - 
8 am. For non -simulcast facilities see WTAD-FM. 

4. AGENCY COMMISSION 
15%; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a. 3d, 4a, 9d, 5, 6e, 7b, S. 
Rate Protection: 10d, 12d, 13d, 14d, 16. 
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Quincy -W T A D -Continued 
Baste Bates: 20b, 21a, 21b, 22a, 22b, 23a, 24b, 24e, 

25a, 26, 27. 28a, 29a. 
Contracta: 40a, 41. 42a, 44b, 45, 46, 47a, 48, 49, 51e. 
Comb.; Cont. Diacounta: 60b, 60d, 60e, 601, 61a, 82b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 13 Eff 4/1/67 -Reed 3/29/67. 

A -Mon thru Sat 6-9 am & noon -1 pm. B -Mon thru Sat 9 am -noon; Mon thru Fri 4-7 Dm. 
C -Mon thru Fri 1-4 pm & 7 pm -sign -off; Mon thru 
Sat sign -on -6 am; Sat 1 pm -sign -off; all day Sun. 

6. SPOT ANNOUNCEMENTS 
CLASS A 
1-12 13-25 26-38 39-51 52 

PER WK: wk wk wk wk wk 
1-4 ü.....-....-..._ 13.50 13.00 12.00 11.00 10.50 
5-9 ti_.._......_.-_ 12.50 11.50 10.50 10.00 9.50 
10-19 ti.___.._._ 11.50 10.50 10.00 9.50 9.00 
20-29 ti.... 10.50 9.50 9.00 8.50 8.00 
30 or more..__..- 9.50 8.50 8.00 7.50 7.00 

CLASS B 
1-4 ti_____ ...... 13.00 12.50 11.50 10.50 10.00 
5-9 ti. 11.50 10.50 9.50 9.00 8.50 
10-19 ti.._._. 10.50 9.50 9.00 8.50 8.00 
20-29 ti.___..... 9.50 8.50 8.00 7.50 7.00 
30 or more.._. 7.50 7.00 6.50 8.00 

CLASS C 
1-4 ti.._.._____. 12.00 11.50 10.50 9.50 8.50 5-9 ti...._.___._ 10.00 9.00 8.00 7.50 7.00 10-19 9.00 8.00 7.50 7.00 8.50 20-29 ti ____ 8.00 7.00 6.50 6.00 5.50 
30 or more._....._.. 7.00 6.00 5.50 5.00 4.50 30 seconds -75% of above rates. 
10 seconds -50% of above rates. 

8. PROGRAM TIME RATES 
(6:30 am -7:00 pm Mon thru Sat; 6:30 am - 

6 
Ì hr m1/2 hr I/4 hr 10 min 5 min 

1 ti 100.00 80.00 40.00 30.00 20.00 
13 ti 95.00 57.00 38.00 28.50 19.00 
28 ti 90.00 54.00 38.00 27.00 18.00 
39 ti 80.00 48.00 32.00 24.00 16.00 
52 ti. 78.00 45.60 30.40 22.80 15.20 
104 ti._.._ 72.00 43.20 28.80 21.60 14.40 
156 ti 68.00 40.80 27.20 20.40 13.60 
260 or more ti._ 57.80 34.68 23.12 17.34 11.56 6-6:30 am Mon thru Sat -85% of above rates. All other times. 50% of above rates. 

WTAD-FM 
1948 

Media Code 4 214 8380 3.00 
Lee Enterprises, Inc. (Lee Broadcasting Div.), 10th fl., W. C. U. Bldg.. Quincy, Ill. 62301. Phone 217- 

222-6200. TW% 910-246-3204. 
I. PERSONNEL 

Vice-Pres. & Gen'i Mgr. (Lee Broadcasting Div.) - Walter J. Rothchild. 
National Sales Manager -Wayne W. Cribb. 
Station Manager -Merritt Milligan. 

2. REPRESENTATIVES 
H -R Representatives, Inc. 

3. FACILITIES 
ERP 27.000 w. 99.5 mc. 
Operating schedule: 5:30-12:05 am weekdays; 6:30 
am -midnight Sun. 
Antenna ht.: 750 ft. above average terrain. 
Partial simuleast operation. Simulcast from sign -on - 
8 am. For aimuleast faellities see WTAD. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WTAD listing for coded regulations. 

TIME RATES 
No. 1 Eft 5/1/87-Rec'd 4/20/67. 

6. SPOT ANNOUNCEMENTS 
(Sun tiaras Sat) 

I tl 2 t1 8 tl 
70 130 190 Minimum contract 3 months; maximum 1 year. Spots rotated 8 am -10 pm. 1 copy change per month. Additional copy changes. ea 2.50. 

10. SPECIAL FEATURES 
5 -minute news m the hour 8 am -10 pm: 
1 strip Sun thru Sat, fixed. per mo__._.._...-.._... 125 Minimum contract 3 months; maximum 1 year. 

RANTOU L 
t hampaign County -Map Location F-6 

See StiDs consumer market map and data at begin- ning of the State. 

WRTL 
1982 

N,1t 

Subscriber to the NAB Radio Code 
Media Code 4 214 8415 5.00 
Regional Radio Service. Box 115. Rantoul, DL 61866. 

Phone 217-893-1480. 
I. PERSONNEL 

Co -Owner & Sales Mgr. -Donald R. Williams. 
Co -Owner. Gen'l Mgr. & Prog. Dir. -William R. 

Brown. 
3. FACILITIES 

500 w. days; 1480 kc. Directional. 
500 w. pre -sunrise. 

Operating schedule: 6 am -local sunset. CST. 
4. AGENCY COMMISSION 

15/3 time only: payehle when rendered. 
5. GENERAL ADVERTISING See coded reunite' - 

General: la, 3a, 4a, 9d. 5, 6a, 8. 
Rate Protection: 10b. 11b, 12b, 13b. 14b. 
Basic Ratee: 22a, 22b, 23a, 24a, 25a, 29a. 
Contracte: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 60k, 61b, 62b. 
Cancellation: 70a, 70e. 71a. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1. 1963. (Card No. 1.) 
Card received October 1. 1963. 

6. SPOT ANNOUNCEMENTS 
(Mon thru Sun) 

1 min 30 sec 1 min 88 sec 
1 ti____.-.__ 4.50 3.00 260 ti.-..-... 2.80 2.10 
18 4.00 2.90 312 ti..-.___ 2.60 2.00 
26 ti__._..._ 3.80 2.90 365 ti._..._._ 2.40 1.90 
52 t1...._.._._ 3.60 2.60 520 .... 2.20 1.80 
104 ti-_.. - 3.20 2.30 1000 ti __ 2.00 1.70 
156 ti_. -_ 3.00 2 26 
Announcements and programs cannot be combined to 
earn larger discounts. 

7. PACKAGE PLANS 
ROS WEEKLY SPOT PACKAGES 

10 ti_._....... 3.00 2.50 30 or more._ 2.50 2.00 
20 ti.._.._....... 2.75 2.25 
Not to be combined with other rates. 

ID ANNOUNCEMENTS 
(Available on the hour and 1/2 hour only) 

10 ti..._.._..__..._. 1.50 40 ti..... 1.20 
20 ..... 1.40 50 or more - 1.00 
30 ti 1.80 

V') 10 second only. 
8. PROGRAM TIME RATES 

I hr 1/2 hr I/4 hr 5 min 
1 x.._.-.._._........_._ 42.00 25.00 15.00 6.50 

DISCOUNTS 
13x4-1/2% 52x-17% 154e-28-1/2% 
26x-9-1/2% 104e-22-1/2% 260x-24-1/2% 
Announcements and programs cannot be combined to 
earn larger discounts. Program rates do not include 
extra charges for facilities. 

ROBINSON (1 AM; 1FM) 
Crawford County -Map Location G-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WTAY WTAY-FM 
1956 1963 

Subscriber to the NAB Radio Cade 
Media Code 4 2148470 0.00 
Ann Broadcasting Co.. Inc.. Box 266. Outer W. Main 

St., Robinson, Ill. 62454. Phone 618-544-2191. 2. 
I. PERSONNEL 

General Manager -Kathryn A. Duncan (Miss). 
Sales Manager -Carl L. Bayer. 
Traffic Manager -Dave Desch. 

2. REPRESENTATIVES 
Vie Plano Associates, Inc. 

3. FACILITIES 
250 w. days: 1570 kg. Non -directional. 
Operating schedule: Sunrise to local sunset. 
FM FACILITIES 
ERP 2,800 w.; 101.7 mc. 
Operating schedule: 5:00 am -sunrise and 4:45-11:00 
Dm daily; 4:45-10:00 pm Sun. CST. 
Antenna ht.: 154 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING Bee coded regulations 
General: la, 2a, 3b. 4a, 4d, 5, 6a, 8. 
Rate Protection: 15e. 
Basic Rates: 20a, 22a. 23a, 24a, 25a, 28b, 29a. 
Contracta: 40b. 42a, 45, 46. 48. 
Comb.: Cont. Discounts: 60a, 61a, Olb, 61c, 82e. 
Cancellation: 715. 73a. 
FM sold and programmed separately. 

TIME RATES 
Rates effective June 1, 1962. 

Rates received August 8, 1962. 
6. SPOT ANNOUNCEMENTS 

(1 minute or leas) 

13 times.......__._._.._.. 5.80 101 times ...... 5.25 
26 rim.. 5.6 261 times.__._.._.._._.. 5.00 

8. PROGRAM TIME RATES 
1/4 hr. 5 min. 1/4 hr. 5 min. 

1 time 20.00 10.50 52 times.. 17.50 8.75 
13 times 19.00 9.85 101 times.. 18.50 8.25 
26 times 18.50 9.25 261 times.. 15.00 8.00 

ROCHELLE 
Ogle County -Map Location E-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

WRHL 
1966 

R A B 
Media Code 4 214 8525 1.00 
Tilton Publications. Inc.. Box 177. 200 E. Fourth 

Ave., Rochelle. Ill. 81068. Phone 815-562-7001. 
I. PERSONNEL 

General Manager -Stuart A. Kovar. 
Sales Manager -Ernest Ilachmelater. 
Program Director -Edwin Stirling, Jr. 

2. REPRESENTATIVES 
Fie Plane Associates, Inc. 

3. FACILITIES 
250 w.; 1080 kc. Directional. 
120 w. pre -sunrise. 
Operating schedule: 8 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/o time only: 10 devo 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 3a. 3d. 4a, 5. 6a, 8. 
Rate Protection: lOb, 12b. 13b. 14b, 15a. 
Basic Rates: 20a, 20b, 21a, 21b, 21d, 22a. 22b, 23a. 

24b, 28b, 28e, 29a. 30. 
Contracts: 40a. 42d, 44a, 45. 46, 47a. 51e. 
Comb.; Cont. Discounts: 60b. 60e. 60f, 601. 61a. 
Cancellation: 70a. 70e. 71a, 72, 73a. 
Prod. Services: 110. 81, 82. 
Affiliated with KBS. 

TIME RATES 
No. 1 Eff 1!1/48-Rec'd 9/23/66. 

8. SPOT ANNOUNCEMENTS 
Is 13x 26x 52x 1045 312x 

1 min 6.50 6.30 6.10 5.90 5.70 5.50 
30 are . 4.50 4.30 9.10 3.90 3.70 3.50 

7. PACKAGE PLANS 
(to be used in 7 day period) 

EA: 20 11 30 II 50 t1 100 tI 
1 min 6.00 5.75 5.50 5.25 

8. PROGRAM TIME RATES 
in I3x 265 52x 104x 312x 

25 min......... 25.00 24.80 24.80 24.40 24.20 24.00 
1/4 hr 20.00 19.80 19.80 19.40 19.20 19.00 
10 min 15.00 14.80 14.80 14.90 14.20 19.00 
a min 12.00 11.80 11.60 11.90 11.20 11.00 

ROCKFORD (4 AM; 3 FM) 
(including Loves Park) 
Winnebago County -Map Location E-2 

See SRDS consumer market map and data at beg.. 
oing of the State. 

Stations contiguous to the major city are consolidate.. 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage. audience delivered, etc. with- 
in the area. 

WLUV 
1962 

LOVES PARK 

Country Music Network 

Media Code 4 214 8580 6.00 
Loves Park Broadcasting Company. Box 2201, Loves 

Park. Ill. 61111. Phone 876-2337. 
I. PERSONNEL 

Pres. & Gen. Mgr. -A. J. Salvi. 
2. REPRESENTATIVES 

Charles Bernard Company. Inc. 
3. FACILITIES 

500 w.; 1520 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3b, 4a, 9d. 5, Ba, 7b. 
Rate Protection: 10a, lla, 12a. 13a, 140. 
Basic Rates: 22a, 22b, 23a, 25a. 
Contracts: 40a, 45. 46, 47a. 48. 
Comb.: Cont. Discounts: 60a, 81b, 62b. 
Cancellation: 70a, 70e. 71a. 
Affiliated with Market 1 and MBS Radio Networks. 
Member: Country Music Network. 

TIME RATES 
Rates effective August 1, 1902. 

Rates received November 8. 1962. 
6. SPOT ANNOUNCEMENTS 

ROTATING FREQUENCY RATES 
(Fixed within 1/2 hour) 
1 min 80 see 1 min 30 see 

1 ti.._._....._ 11.00 8.80 200 tt__. 8.00 8.40 
10 tí_..-.._.... 10.50 8.40 300 tí-- 7.75 6.29 
20 t1._._.._... 10.25 8.20 450 tt 7.50 6.00 
30 ti.___._._ 10.00 8.00 600 ü__..._ 7.00 5.60 
40 ti.-_..__ 9.75 7.80 850 ti._.- 8.50 5.20 
50 ti._.._....._ 9.50 7.80 1000 ti_ 6.00 4.80 
60 ti ._._...._ 9.25 7.40 1500 t1._..-. 5.25 4.20 
70 ti._._.._.. 9.00 7.20 2000 tl.____. 5.00 4.00 
100 ti__.._._ 8.50 6.80 
Fixed traffic times 6:30-8:30 am and 4:00-6:00 p.m. - 
25% premium. 
15 -second station ID's -50% of above minute rate. 

7. PACKAGE PLANS 
(FLOATING ROS) 

MINUTES 
l'ER MO: ea tot ea tot 

10.00 100.00 50 ti 7.50 375.00 
15 ti_.._._... 9.50 142.50 100 tl ._ 7.00 700.00 
20 ti._._...._. 9.00 180.00 150 ti 6.50 975.00 

8.50 215.00 200 ti...._.- 6.00 1200.00 
40 ti._._...... 8.00 320.00 

30 SECONDS 
10 ti....._..__ 8.00 80.00 50 ti. 6.00 800.00 
15 ti 7.60 114.00 100 tf 5.60 580.00 
20 ti._._-.. 7.20 144.00 150 tí.. . 5.20 180.00 
80 ti._.._._... 8.80 204.00 200 ti 4.80 960.00 
40 tl 8.40 256.00 

8. PROGRAM TIME RATES 
Newscasts 

(5 -minute programs on the hour at :80) 
ClassClass ClassA 

A 
Clue 

7 ti......_._._ 18.00 18.00 365 ti.____ 12.00 10.00 
52 ti._......_ 15.00 18.00 730 ti..__-__ 11.00 9.00 
260 ti___ 13.00 11.00 

W L U V -FM 
1964 

LOVES PARK 
Media Cede 4 214 8635 8.00 
Loves Park Broadcasting Co.. Box 2201, Loves Park, Ill. 61111. Phone 876-2337. 

I. PERSONNEL 
President -A. J. Sale!. 

2. REPRESENTATIVES 
The Devney Organization. Inc.. 

3. FACILITIES 
ERP 3,000 w.; 96.7 mc. Stereo. 
Operating schedule: 8:00 am -midnight. CST. 
Antenna ht.: 201-rt. shove average terrain. 

4. AGENCY COMMISSION 
15/0 time: payable on lat. 

5. GENERAL ADVERTISING See coded regulation* 
Contracts: 40a. 
FM sold and programmed separately from AM 9 
pm -midnight. 

TIME RATES 
Rates effective July 1. 1964. (Card No. 1.) 

Card received August 20. 1964. 
Rev. (Ilotes) received October 28, 1964. 

0. SPOT ANNOUNCEMENTS 
1 MINUTE 

(3:00-7:00 pm) 
1-51 ti..._.-..-......_... 14.00 155-300 ti___ _ 12.60 
52-154 t1..._.._ 13.30 301-499 ü_.-._...... 11.20 

(7:00.10:00 pm) 
1-51' ti_._____. .... 22.50 155-300 ti._._.._._ 21.00 
52-154 tl ........ ... .. 21.75 301-499 ü.._.....-_. 19.50 

8. PROGRAM TIME RATES 
(3:00-7:00 pm) 1 hr 1/2 hr 1/4 hr 

1-51 ti .__..._._.-_.......___. 84.00 511.00 35.00 
52-154 ti 77.00 49.00 82.90 
155-300 U...- ..._... 42.00 28.00 

(7:00-10:00 pm) 
1-51 ti _. _... 105.00 75.00 45.00 
1"_-159 ii..._ -..._.._ 97.50 67.50 42.75 
155-300 ti 60.00 87.50 

(10:00 pm -sign -off) 
8:00-7:00 pm rates apply. 

ILLINOIS 

WROK 
1923 

ROCKFORD 

mcgavren-guild 
pgw radio, inc. 

R A B 

Media Code 4 214 8690 3.00 
WROK, Inc., 1100 Tamarack Ln.. Rockford, Ill. 

61105. Phone 815-399-2233. 
STATION'S PROGRAMMING DESCRIPTION 

WROK: Programmed for adults, 5 am -7 pm, young 
adults and teens, 7 pm -12M. 
MUSIC: current hits 50%, middle-of-the-road 30%, 
country and western 10%, standard 10%. AIR PER- 
SONALITIES handle all segments. NEWS: 5 min 
every 30 min with 3 man news staff, 2 mobile units. 
Daily syndicated controversial talk show 9-10 am, 
local participation 12:30-2 pm. Audience participa- 
tion contests. SPORTS: phone participation 6-6:50 
pm. High school and college football and basketball 
play-by-play. COMMERCIAL POLICY: personality 
endorsements not permitted. Contact Representative 
for further details. Rec'd 8/11/67. 

I. PERSONNEL 
President -Vernon A. Nolte. 
General Manager -David W. Salisbury 
Program DtreetoNerry Collins, 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5.000 w, days. 500 w. nights; 1440 kc. 

Directional, days. 
Operating schedule: 19 hours daily. CST. 
Partial simulcast operation. Simulcast midnight -6 
am. For non -simulcast facilities see WROK-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General, la, 2a, 3a, 3d, 4a, 4d, 5, 6e, 7b, 8. 
Rate Protection: 15h. 
Basle Rates: 20a. 23a. 21e, 22a, 23a, 24a, 2413. 24c, 

25a, 26, 27. 28a, 29a. 
Contracts: 40a. 41, 42b, 44a. 45, 46. 47e. 48. 50, 51a. 
Comb.: Cont. Discounts: 60b. 60e, 61a, 62d. 
Cancellation: 71a. 72. 73a. 
Prod. Services: 80, 81. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 13 Eff 7/1/68 -Reed 5/20/68. 

AA -Mon thru Sat 5:80-10 em & 3:30-7 pm. 
A -Mon thru Sat 10 am -3:30 pm; Sun 7 am -7 pm. 
B -Drily 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WK: 5t1 10 ti ISti 20 t 30ti 
1 wk 17.00 16.50 16.00 15.50 15.00 
13 wk. 16.50 16.00 15.50 15.00 14.50 
26 wk..._...... _. ..... _..._ 16.00 15.50 15.00 14.50 14.00 
52 wk ........ 15.50 15.00 14.50 14.00 13.50 

CLASS A 
1 wk 15.00 14.50 14.00 13.50 13.00 
13 wk 14.50 14.00 13.50 13.00 12.50 
28 wk 14.00 18.50 13.00 12.50 12.00 
52 wk. 13.50 13.00 12.50 12.00 11.50 

CLASS B 
1 wk 11.00 10.50 10.00 9.50 9.00 
13 wk 10.50 10.00 9.50 9.00 8.50 
28 wk 10.00 9.50 9.00 8.50 8.00 
52 wk 9.50 9.00 8.50 8.00 7.50 

30 SECONDS 
CLASS AA 

1 wk 14.00 13.50 13.00 12.50 12.00 
13 wk 13.50 13.00 12.50 12.00 11.50 
26 wk 13.00 12.50 12.00 11.50 11.00 
52 wk. 12.50 12.00 11.50 11.00 10.50 

CLASS A 
1 wk 12.00 11.50 11.00 10.50 10.00 
13 wk _,...._._.-... 11.50 11.00 10.50 10.00 9.50 
26 wk 11.00 10.50 10.00 9.50 9.00 
52 wk 10.50 10.00 9.50 9.00 8.50 

CLASS B 
1 wk..._. .......... _._._. 9.00 8.50 8.00 7.50 7.00 
13 wk 8.50 8.00 7.50 7.00 6.50 
26 wk 8.00 7.50 7.00 6.50 6.00 
52 wk 7.50 7.00 0.50 6.00 5.50 
10 sec: 50% of anolicahlo 1 -min -minimum 3.00. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

AA __...._. 120 70 50 90 25 
A .- 95 55 40 30 20 
B 70 40 30 20 15 

10. SPECIAL FEATURES 
Public Opinion -Mon thru Fri 12:30-2 pm. 
Joe Pine Show -Mon thru Fri 9-10 am. 
1 min 15 30 sec 12 

WROK-FM 
1948 

ROCKFORD 

R A B 
LN 

Media Code 4 214 8745 5.00 
WItOK, Inc.. 1100 Tamarack Ln., Rockford, Ill. 

61105. Phone 815-399-2233. 
STATION'S PROGRAMMING DESCRIPTION 

WROK-FM: Programmed for adults. 
MUSIC: middle-of-the-road, film, show, and standard 
programmed to quarter hour segments from 5:30 am - 
12M. NEWS: 5 min before hour. 2 mobile unit de- 
partment, 5:30-6 am morning farm show. 5:25-5:30 
pm atoek market report. Classical programming Sun. 
Contact. Representative for further details. Rec'd 
8/9/67. 

I. PERSONNEL 
President -Vernon A. Nolte. 
General Manager -David W. Salisbury. 
Program Director -Jerry Collins. 

(This listing continued on next page) 
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ILLINOIS 
Rockford -W R 0 K -FM -Continued 
2. REPRESENTATIVES 

Mctlavern-Guiid-PGW Radio, Inc. 
3. FACILITIES 

ERP 50,000 w.: 97.5 mc. 
Operating schedule: 6:00 am -midnight. CST. 
Antenna ht.: 235 ft. above average terrain. 
Partial simulcast operation with WROKAM. For 
simulcast rates, see WROK-AM listing. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations. 
NAB Radio Code Advertising Standards apply. 
General: la. 2e, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20e, 21e. 21e, 22a, 23a, 24a, 24b, 24c, 

25e, 26, 27, 28a, 29a. 
Contracts: 40a, 41, 42b, 94a, 45, 46, 47e. 48, 50, 51e. 
Comb.; Cont. Discounts: 60b, 60e, 61a, 62d. 
Cancellation: 71a. 72, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with American FM Network. 

TIME RATES 
Rates effective 

Rates received September 30, 1965. 
6. SPOT ANNOUNCEMENTS 

1 minute announcements, flat._.._..._ _.......___ 5.00 
30 -seconds announcements, 3.00 
30 announcements minimum. 

WRRR 
1953 

ROCKFORD 

The Eastman Station 
Subscriber to the NAB Radio Code 

Media Code 4 214 8800 8.00 
Radio Rockford, Inc., 113 S. Court St.. Rockford. 

III. 61101. Phone 815-968-2203. 
STATION'S PROGRAMMING DESCRIPTION 

WRRR: Programming for adulte and young adults. 
NEWS: 5 min every 30 min. Three 15 min newscasts 
daily 6 am, 7:30 em end noon. Talk show daily 9- 
10 em. News content, epprox 70% local, 30% 
regional and national UPI wire and UPI audio. 3 
newsmen, 4 personalities. MUSIC: middle-of-the- 
road. Commercial time. 18 minutes per hour. no 
double spotting of minute commercials. Contact Repre- 
sentative for further details. Reed 1/5/88. 

1. PERSONNEL 
President -Burrell L. Small. 
General Manager -Deane D. Osborne. 
Commercial Manager -Ward W. Hartman. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1.000 w. days: 1330 hr. Directional. 
Operating schedule: 6 am -local sunset or 8:00 pm, 
whichever is earlier. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e. 3a, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b, 1íb, 121, 13b, 14b, 15b. 
Basic Rates: 20a, 21b, 22a, 22b, 23a, 23b, 24a, 24e, 

25a, 28b, 29a. 
Contracts: 40a, 41. 43, 44a, 44b. 45, 46, 47a. 51a, 

51b, 51e. 
Comb.; Cont. Discounts: 60a, 60d. 60e, 801, 61a, 81h, 

62a, 62d. 
Cancellation: 70a, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with The Eastman Network. 

TIME RATES 
Eff 0/1/68-Rec'd 4/30/68. 

I -Mon thru Sat 8-10 am & 3-7 pm. 
II -Mon thru Sat 5:30-8 am, 10 am -3 pm & after 
7 pm: Sun all day. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: I tI 12 ti I8tI 24tí 
1 min. 14.00 13.00 12.00 11.00 
30/20 sec ....... ........... 11.20 10.40 9.60 8.80 
10 sec 7.00 6.50 6.00 5.50 

SECTION II 
1 min 12.00 10.00 9.00 8.00 
30/20 see 9.60 8.00 7.20 6.40 
10 seq. 6.00 5.00 4.50 9.00 

DISCOUNTS 
26 consec wk-.-_. ... .._... 4% 52 consec wk..... ...... 8% 
Not applicable to Beet Buy Plan. 

RATEHOLDER 
Minimum wkly ached of 6 1 -min spots Mon thru Sun 
necessary to maintain comae wk advertising. 

7. PACKAGE PLANS 
BEST BUY PLAN 

A B 
Mon thru Sat 6-10 am 7 4 
Mon thru Fri 10 am -3 pm..._-._..._._.._ 8 4 
Mon thru Sat 3-7 pm..._ .......... S 4 
All other times 7 3 
30 1 -min spots. ea _._.._.._._ _ S 
15 1 -min spots, ea _ 10 
Not combinable with other weekly plans for added 
frequency. 

8. PROGRAM TIME RATES 
5 -min -1-1/2x applicable 1 -min rate. 

WRVI (FM) 
1967 

ROCKFORD 
Madia Code 4 214 8855 2.00 
Family Radio, Inc., Box 14, Rockford. Ill. 

Phone 815-968-8822. 
I. PERSONNEL 

Pres. & Engr. Supr.-Charles P. Rowland. 
Vice-Pres. & Oen'l Mgr. -Walter C. Werner. 

9. FACILITIES 
ERP 1.000 w.; 95.8 me. 
Operating schedule: 4-1 am. 
Antenna ht.: 275 ft. above average terrain. 

4. AGENCY COMMISSION 
15% Ume only. 

5. GENERAL RATE POLICY 
TIME RATES 

Eff 6/15/67 -Reed 4/12/67. 
7. PACKAGE PLANS 

I MIN: (") 15 ti 
tí8 

20 tI 25 ti 30 tI 95 tI 
1 wk. . 5.50 5.25 5.00 4.75 4.50 4.25 
4 wk 5.25 5.00 4.75 4.50 4.25 4.00 
13 wk. ...... 5.00 4.75 4.50 4.25 4.00 3.75 
52 wk. ..... 4.75 4.50 4.25 4.00 3.75 3.50 
30 SEC: 
1 wk. ...... 4.00 3.75 3.50 3.25 3.03 2.75 
4 wk 3.75 3.50 3.25 3.00 2.75 2.50 
13 wk......._ 3.50 3.25 8.00 2,75 2.50 2.25 
52 wk 3.25 3.00 2.75 2.50 2.25 2.00 

(*) Less than 10 U. 

8. PROGRAM TIME RATES 
lx 26x 57.4 I04X 156x 260X 

57 04 51 48 46 
1/2 hr ....._.._..._ 40 38 38 34 32 30 
1/4 hr -___ 20 19 18 17 16 15 
5 min....._. .......... _.- 15 14 13 12 11 10 

WYFE 
1960 

ROCKFORD 
Media Code 4 214 8910 5.00 
Town & Country Radio, Inc., 125 N. Church St.. 

Rockford Ill. 81101. Phone 815-968-5821. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Greg Rouleau. 
Vice -President -Duane Daniels. 

2. REPRESENTATIVES 
Stone Representatives. 

3. FACILITIES 
500 w. days: 1150 kc. Directional. 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, lb, 9a, 4d, 5, 6a, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Ratee: 22b, 24b, 25a, 28a, 29a. 
Contracts: 40a, 48, 47a. 
Comb.; Cont. Discounts: 60a, 60k, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e, 71a. 73a. 
Member: Illinois Radio Network. 

TIME RATES 
Rates effective January 1. 1966. (Card No. 5-N.) 

Card received November 23, 1965. 
Class AA -6:15 am. 9:00 am, noon -1:00 pm and 
3:00-8:00 pm Mon thru Sat. 
Class A -All other times: all day Sun. 

6. SPOT ANNOUNCEMENTS 
FL\Ell POSITION 

(I minute) 
Class Class 
AA A 

1 ti 12.00 10.00 
26 ti 11.00 9.00 
104 ti 10.50 8.50 
156 ti 10.00 8.00 
30 seconds -75% of earned 
10 seconds -50% of earned 

Class Class 
AA A 

280 ti..._.._.. 9.50 7.50 
312 ti 8.75 7.00 
500 ti......_ 7.76 6.50 
1090 U.K.__ 7.00 8.00 

1 -minute rate. 
1 minute rate. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

(Fixed Position; 1 day or more) 
Class 

DAILY, EA: AA 
3-5 ti 9.50 
5-8 ti ._ 8.75 
8 tit--.------ .-.._..._ __ 7.75 

BULK SATURATION PLAN 
(Scheduled at station's option) 

1 MINUTE 
CLASS AA 

PER WK, EA: 4 wk 

15 ti 10.00 
20 ti 9.50 
30 ti 8.75 
40 ti 7.50 

13 wk 
9.90 
9.35 
8.55 
8.10 
6.90 

Class 
A 
7.50 
7.00 
6.50 

26 wk 52 wk 
9.20 7.35 
8.35 7.00 
7.50 8.65 
7.20 8.10 
8.25 5.30 

CLASS A 
10 t! 8.00 7.50 7.00 5.75 
15 ti 7,50 7.00 6.25 5.25 
20 t1..._. 7.25 6.50 6.75 5.00 
30 tl.._..._ 6.50 6.00 5.50 4.50 
40 ti 6.00 5.50 5.00 4.25 

8. PROGRAM TIME RATES 
1/2 hour......._........... 62.50 10 minutes...______ 22.50 
1/4 hour ._... 37.50 5 minutes.- - 15.00 

Consecutive Program Discount 
26 times .... 5% 260 times..........._..._. 20% 
52 times _. 10% 312 times __......_ 25% 

130 times._...._........... 15% 

9. PARTICIPATING PROGRAMS 
"Farm Hour" -noon -1:00 pm Mon thru Sat. Fea- 
tures direct broadcast from Chicago Union Stock 
Yards, weather analysis, news and general farm in- 
formation. A direct report from Swift & Co. Live- 
stock Market, 12:95-12:50 pm. Taped and live inter- 
views featured. 
Participation In "Farm Hour," 1 -minute announce- 
ments at fixed position rates. 

ROCK ISLAND 
61105. Rock Island County -Map Location C-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Davenport ( Iowa) -Rock 
Island (III.) -Moline 
under Iowa 

SALEM 
Marion County -Map Location E-9 

See SRDS consumer market man and data at begin 
ning of the State. 

WJ B D 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 214 8965 9.00 
Salem Broadcasting Company, 310 W. McMackin St., 

Salem, Ill. 62881. Phone 618-548-2000. 

I. PERSONNEL 
Co-owner, Gen'! & Sales Mgr. -Bryan Davidson. 
Co -owner -Thomas S. Land. 
Program Director -Claudine Rush. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
500 w. days 1350 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 3a, 4a, 4d, 5, 8e, 7b, 8. 
Rate Protection: 10f, 11f, 12f, 13f. 14f. 
Basic Rates: 23e, 24b, 25a, 26, 2ßa. 
Contracts: 40e, 45, 48, 47a. 
Comb.: Cont. Discounts: 80a. 
Cancellation: 70a. 70e, 73b. 
Affiliated with KB8 Radio Network. 

TIME RATES 
No. 3 Eff 5/1/67 -Reed 4/24/87. 

6. SPOT ANNOUNCEMENTS 
1x I 3 26x 52x I04x 208x 9I2x 

1 min 5.75 5.25 4.75 4.50 4.25 3.75 3.50 
30 sec 5.00 4.50 4.00 3.75 3.50 3.00 2.75 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 51.00 29.00 20.50 15.00 11.25 
13 x 48.50 27.50 19.50 14.00 10.50 
26 x 45.00 28.50 18.25 13.25 9.75 
52 x. 41.50 25.00 17.25 12.50 9.00 
104 x 38.00 23.50 18.00 11.75 8.25 
208 x 34.50 22.00 13.25 11.00 7.50 
312 x 31.00 20.50 12.50 10.50 7.00 

SKOKIE 
Cook County -Map Location G-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Chicago Urban Area 

SOUTH BELOIT 
5'luntbago County -Map Location E-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Beloit, Wis. 
(including South Beloit, Ill.) 

To live up to this responsibility, to 
serve the best interests of those who 
buy spot time, SRDS has a policy which 
is a requisite for acceptance of adver- 
tising in SRDS: 

For all advertising copy refer- 
ring to or incorporating ratings, 
SRDS requests . , . 

1) rating claims be identified as 
to the actual date of rating re- 
port, stating time periods 
covered and also the specific 
month(s) and year upon which 
the information is based, 

2) exact terminology of the rat- 
ing service be employed, and 

3) competing stations be referred 
`o as stations "A," "B" and "C," 
not by call -letters. 

RTO1F-3/3 

SPARTA 
Randolph County -Map Location D-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHCO 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 214 9020 2.00 
Hirsch Communication Engineering Corp., 324 Broad- 

way, Cape Girardeau, Mo. Phone 5-5511. 
Offices and Studios -Highway 154 west of Sparta, ID. 

82288. Plane 618-443-2121. 
I. PERSONNEL 

President -Robert O. Hirsch. 
General Manager -Oscar C. Hirsch. 
Station Manager -Jack L. Scheper. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 

3. FACILITIES 
250 w.; 1230 kc. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, la, 4a, 4d, 5, 7b, 8. 
Rate Protection: 10a, ila. 12a, 13e, 14e, 15e, 18. 
Basic Rates: 20a. 21a, 22a, 23a, 24b, 25a, 26, 28a, 

29a, 30. 31, 33b. 
Contracts: 40a, 41, 421,, 42d, 44a, 45, 46, 47a, 48, 

49. 50, 51a. 
Comb.: Cont. Discounts: 60e, 00e, 601, 62b. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective August 28, 1959. 

Metes received August 28. 1059. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 

hr. hr. hr. min. min. min. 
1 time..._. 60.00 38.00 24.00 18.00 12.00 6.00 

13 times.... 57.00 34.50 22.75 17.25 11.50 5.75 
26 times.... 54.00 32.75 21.00 18.50 10.75 5.50 
52 times.... 48.75 29.50 18.75 14.75 9.50 5.00 

104 times.... 44.00 28.50 16.75 13.50 8.00 4.50 
158 times._. 39.50 23.75 15.00 12.00 7.00 4.00 
312 times.... 35.00 21.25 13.50 10.75 6.00 3.50 

SPRINGFIELD (3 AM; 3FM) 
Sangamon County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCVS 
1922 

American Contemporary Ntwk 

Media Code 4 214 9075 6.00 
Eastern Broadcasting. Box 1506, 3055 S. 4th St.. 

Springfield. Ill. 82705. Phone 217-544-9855. 
STATION'S PROGRAMMING DESCRIPTION 

WCVS: Programmed primarily for urban and rural 
audiences. 
FARM: agriculture news, markets, university reports 
5-6:30 am. noon -1 pm. Weather: US Weather Bu- 
reau, local and area reports, weather wire. Country 
and western hits. MUSIC: approximately 75%, fea- 
turing current hits. 6 air personalities emcee entire 
operation. NEWS: network at :55, local at :25. Tele- 
phone discussion period 9-10 am. Livestock and grain 
outlook included, noon -1 pm. 5 min SPORTS wrap- 
ups on weekends, and various sports play-by-play in 
season. Personalities available for remote pickups 
from shopping centers, stores, etc. Four man news 
department, 2 mobile units. Contact representative 
for further details. Rec'd 7/12/87. 

I. PERSONNEL 
President -Roger Neuhoff. 
Vice-Pres. & Gen'! Mgr. -Ken Spengler. 
Program Director -31m Palmer. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 Ire. 

Non -direct tonal. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, lb. 3d, 4a, 4d, 5, 8e, 7b, 8. 
Rate Protection: 10b, llb, 13b, 14b, 15a, 15b, 16. 
Basic Rates: 20b, 21e, 21d, 220. 24a, 24e, 25e, 29a, 

29b, 33a. 
Contracts: 40a, 41, 42b, 42d, 44b, 45, 46, 48. 

510. 
Comb.: Cont. Discounts: 60e, 601, 82d. 
Cancellation: 7ob, 70d, 71a, 73a. 
Prod. Services: 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
ER 11/15/67 -Reed 10/23/67. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Sat 6:30-9 am & 4-7 pm. 
A -Mon thru Sat 9 am -noon & 1-4 pm; Sun all day. 
B -Mon thru Sat 7 Dm -5 am. 

I MINUTE 
CLASS AA 

PER WK: Iti 6tí 1211 18 ti 24 ti 
1 wk 19.00 13.50 13.00 11.00 10.00 
13 wk 13.00 12.50 12.00 10.00 9.00 
26 wk ... 12.00 11.50 11.00 9.00 8.00 
52 wk 11.00 10.50 10.00 8.00 7.00 

CLASS A 
1 wk. 13.00 12.50 12.00 10.00 9.00 
13 wk 12.00 11.50 11.00 9.00 8.00 
26 wk. 11.00 10.50 10.00 8.00 7.00 
52 wk. 10.00 9.50 9.00 7.00 6.00 

(This listing continued on next pave) 
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Springfield -W C V S -Continued 
CLASS B 

PER WK: I ti 6 t1 12 ti 18 ti 24 ti 
1 wk - 10.00 9.50 9.00 
13 wk 9.00 8.50 8.00 
28 wk 8.00 7.50 7.00 _ - 
52 wk. 7.00 6.50 6.00 
20/30 sec: 80% of above rates, 
10 sec: 50% of above rates. 

7. PACKAGE PLANS 
FARM PACKAGE 

(MonPER W thru Sat i- 
6ti & 12 ti 1 18 ti 24 ti 

1 wk 13.50 13.00 12.50 10.50 9.50 
13 wk. ....... ________ 12.50 12.00 11.50 9.50 8.50 26 wk. .._.._.._......._ 11.50 11.00 10.50 8.50 7.50 52 wk. 10.50 10.00 9.50 7.50 6.50 20/30 sec: 80% of above rates. 
10 sec: 50% of above rates. 

8. PROGRAM TIME RATES 

1 a..._......----- -----.__.. ...._.__I 50 
I/ 300r 1/419r 

DISCOUNTS 13x-5% 52x-15% 260x-30% 26x-10% 104x-20% 

WFMB (FM) 
1965 

Media Code 4 214 9130 9.00 
Capital Broadcasting Co., Penthouse, First Nat'l Bank Bldg., Springfield, IIL 82701. Phone 217- 528-3033. 

I. PERSONNEL 
Station Manager -William R. Wheeler. 2. REPRESENTATIVES 
Frederick W. Smith. 

d. FACILITIES 
EBY 10.500 w.; 104.5 mc. 
Operating schedule: 6 am -midnight. CST. Antenna ht.: 250 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations NAB Radio Code Advertising Standards apply. General: la, 2h, lb, 4a, 9d, 5, 6a, 7b, 8. Rate Protection: lob, llb, 12b, 13b, 14h, 15h. Basic Rates: 20h, 21e. 29a, 25a, 26, 28c, 29h. Contracte: 40a. 42a, 42c, 43, 44a. 45, 48, 47a. 98, 51e. 
Comb.; Cont. Discounts: 60e, 61e, 62b. Cancellation: 70a, 71a, 73h. 
Prod. Services: 80. 
Affiliated with American FM Network. 

TIME RATES 
No. 2 Eff 2/1/66-Rec'd 3/28/66. 6. SPOT ANNOUNCEMENTS 

1 PER DAY: 1 mo 3 mo 
10 sec....._.._.._ 50.00 45.00 
30 sec._._..-...._, 75.00 67.50 
1 min 100.00 90.00 
Guaranteed 15 minute separation 
news). 

8. PROGRAM TIME RATES 
1/2 hr (3 1 -min spots, Ix ISx t open, and close_.___ 30.00 27.50 
55 min (5 1 -min spots, 

+ open and close...._.... 50.00 45.00 
10. SPECIAL FEATURES 

NEWSCASTS 
At quarter hour only. 

5 min (1 1 -min spots, Ix lax 
+ open and close.....-. 10.00 8.00 

15 min (2 1 -min spots, 
+ open and close..__... 20.00 18.00 

WMAY 
1950 

8 mo 9 mo 12 mo 
40.00 35.00 30.00 
60.00 52.50 45.00 
80.00 70.00 60.00 
of spots (excepting 

28x 52x 
25.00 20.00 

40.00 35.00 

26x 52x 
6.50 5.00 

15.00 12.50 

NBC Radio Network 

Stuart Broadcasting Company 
Subscriber to the NAB Radio Code 

Media Code 4 214 9185 3.00 
Springfield Broadcasting Co., Inc.. Box 460, 2601 

E. Adial Stevenson Dr., Springfield, Ill. 62705. 
Phone 217-529-1676. 
STATION'S PROGRAMMING DESCRIPTION 

WMAY: Programmed for general interest. 
FARM: agriculture news, markets, county agents, auctions 5:30-7 am, noon -1 pm. Weather: U. S. Weather Bureau local, area reports, weather wire. NEWS: network news on hour, local news half hour. Live mobile reporta, daily editorial, stocks. SPORTS: 
3 daily sports shows, college, high school football, basketball play - by - play, major league baseball. TALK: program features sports, bobbies, human in- terest, business. ENTERTAINMENT: major and minor contests, audience participation games, promo- 
tions. MUSIC: general popular featuring current hits, middle-of-the-road. Contact Representative for further details. Rec'd 10/26/87. 

I. PERSONNEL 
Exec. Vice-Pres.-Richard W. Chapin. 
General Manager -Gary Fries. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Kansas City. St.. Louis -Call Station Direct. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 970 ke. Directional. 
Operating schedule: 5:30-12:30 am. CST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2b, 3a, 3h. 3c, Sd. 4a, 4d, 5, 0e. 

7b, 8. 
Rate Protection: 10c, 11c, 12c, 13e, 14e, 15e. 
Basic Rates: 20a 21a. 21h, 21d, 22a, 22b. 23b, 24c, 

25e, 26, 27, 28e. 29e. 29b, 33c. 
Contracts: 40a. 41, 42a, 42c, 43, 44a. 45, 46, 47a, 

48, 49, 51h. 
Comb.; Cont. Discounts: 60b, 60d. 61a, 81b, 62a. Cancellation: 70a. 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
AOliated with NBC Radio Network. 
Member: Stuart Broadcasting Company. 

TIME RATES 
ER 8/1/87-Rec'd 8/9/67. 

AA -Mon thru Sat 5:30-9:30 am, noon -1:15 pm & 
3:30-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 6x 12x lax 
1 wk. - 13.00 12.50 12.00 11.50 
13 wk. ........-._.._.... 12.00 11.50 11.00 10.50 
26 wk. -...._....__. 11.00 10.50 10.00 9.50 
52 wk._......_..._ 10.00 9.50 9.00 8.50 

CLASS A 
1 wk -_....._.. 12.00 11.50 11.00 10.50 10.00 
13 wk...._-..._........_ 11.00 10.50 10.00 9.50 9.00 
26 wk _..........._ 10.00 9.50 9.00 8.50 8.00 
52 wk. 9.00 8.50 8.00 7.50 7.00 
20/30 sec: 80% of 1 -min. 8/10 sec: 50% of 1 -min. 

WTAX 
1930 

CBS Radio Network 

24x 
11.00 
10.00 
9.00 
8.00 

Subscriber to the NAB Radio Code 
Media Code 4 214 9240 6.00 
9v'rAS. loe., U.S. 06 at E. Cook St., Springfield. 

IlL 62705. Phone 217-522-4441. 
STATION'S PROGRAMMING DESCRIPTION 

WTAX: Programmed for general interest. 
AIR PERSONALITIES handle all segments. MUSIC: 
popular music, blend of standards, middle-of-the- 
road, jazz -oriented, current hits. NEWS: network on 
hour, local or features on half hour. Statehouse cor- 
respondent. 2 mobile units, daily editorials. SPORTS: 
4 daily sports shows. Pro, college, and high school 
football play-by-play. College and high school basket- 
ball play-by-play plus special events. TALK: swap 
shop 9:30-10 am. Open Une telephone program with 
guests 2-3 pm & 10:15-11 pm. FARM: livestock, grain reports, farm news. US Weather Bureau reports, 
and IAA program 5-6:30 am & noon hour. Contact Representative for further details. Recd 5/6/68. 

I. PERSONNEL 
General Manager -Shelby T. Harbison. 
Sales Manager -Edward J. Mahoney. 

2. REPRESENTATIVES 
Jack Masts & Co., Inc. 
Detroit -Pearce Sales. 

3. FACILITIES 
1,000 w. days, 250 W. nights; 1290 kc. 

Non -directional. 
Operating schedule: 5-1 am. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a. 4a. 4d, 5, 6a, 7b, 8. Rate Protection: 10b, 1lb, 14b, 15h. 
Basic Ratea: 20h. 21a, 22h, 23a, 29a, 25a. 26, 29a. Contracts: 40a, 41, 42a, 45. 46, 47a, 48. Comb Cont. Discounts: 60b, 80d, 61a. 
Cancellation: 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS. 

TIME RATES 
No. 22 Eff 0/1/63-ltec'd 7/26/68. 

AAA -Mon thru Sat 6-9 am. 
AA -Mon thru Sat noon -1 pm & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

I MIN: 1t1 6ti 12 ti 18tí 24t1 
1 wk 15.00 12.00 11.50 11.00 10.50 
13 wk 14.00 11.00 10.50 10.00 9.50 
26 wk 13.00 10.00 9.50 9,00 8.50 
52 wk. 12.50 9.50 9.00 8.50 8.00 

CLASS AA 
1 wk 11.00 10.00 9.50 9.00 8.50 
13 wk.._ 10.00 9.00 8.50 8.00 7.50 
26 wk..._ 9.00 8.00 7.50 7.00 6.50 
52 wk. 8.50 7.50 7.00 6.50 6.00 

CLASS A 
1 wk. ...... _.._........ .._. 9.00 8.00 7.00 6.50 6.00 
13 wk 8.00 7.00 6.50 6.00 5.50 
26 wk 7.00 6.50 6.00 5.50 5.00 
52 wk 6.50 6.00 5.50 5.00 4.50 
30 sec: 80% of 1 -min. 10 see: 50% of 1 -min. 

8. PROGRAM TIME RATES 
Ix 

1 hr 40 
1/4 hr 30 
5 min 20 
10 min: 75% of 1/4 hr. 

26x 52x 
38 38 
28 28 
18 16 

WTAX-FM 
1948 

I56x 260x 
34 32 
24 22 
14 12 

Media Code 4 214 9295 0.00 
WTAX, Inc., U.S. 66 at E. Cook St., Springfield, 

Ill. 62705. Phone 217-522-4441. 
I. PERSONNEL 

General Manager -Shelby T. Harbison. 
Sales Manager -Edward J. Mahoney. 

3. FACILITIES 
ERP 17,000 w.; 103.7 mc. 
Operating schedule: 5:00 am -midnight. CST. 
Antenna ht.: 318 ft. above enrage terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a, 4a, 4d. 5, 6a. 7b, 8. 
Rate Protection: 10b, 11b, 14h, 15b, 
Basic Ratee: 20h, 21a. 22b, 23a, 24a, 25a, 26, 29a. 
Contracts: 40a. 41, 42e, 45, 48. 47a, 48. 
Comb.; Cont. Discounts: 60b, 80d, 61a. 
Cancellation: 71e. 72, 73e. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Ratee effective January 1, 1964. 

Ratee received December 30, 1963. 
6. SPOT ANNOUNCEMENTS 

PER MO: 
1 30 -sec spot dally .-..._ ______ 50.00 

8. PROGRAM TIME RATES 
1 hr _ Y.. 20.00 
Commercials limited to 1/4 hour breaks; music for- 
mat. 

WV EM (FM) 
1965 

Media Code 4 214 9268 7.00 
Dan Menghini, 1313 S. 9th St., Springfield, Ill. 

62703. Phone 217-544-3544. 
I. PERSONNEL 

Owner & Gen'1 Mgr. -Dan Menghini. 
Station Manager -Len Stone. 

2. REPRESENTATIVES 
Gert Bunchez and Associates. 

3. FACILITIES 
ERP 50,000 w.; 101.9 mc. 
Operating schedule: 6 am -midnight weekdays; 8 am - 
midnight Sun. 
Antenna ht.: 372 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net, time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: 2a, lb, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a. 
Basic Rates: 20h, 22h, 23a, 25a, 28a, 28e, 29a. 
Contracts: 40a, 42a, 44a, 46, 47e, 48. 
Prod. Services: 82. 
Member: Gert Buchez & Associates Group. 

TIME RATES 
ES Reed 7/17/87. 

7. PACKAGE PLANS 
ROS: 13 ti 28 ti 52 tl 104 tl 
1 min 8.00 5.50 4.50 3.20 
30 sec: 75% of 1 -min. Fixed position: extra 20%. 

STERLING (1 AM; 1 FM) 
Whiteside County -Map Location D-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJVM (FM) 
1963 

©OFIMU 
Media Code 4 214 9350 3.00 
Communitron, Inc., Box 237, Route 88 N., Sterling. 

IlL 81081. Phone 815-625-2100. 
STATION'S PROGRAMMING DESCRIPTION 

WJVM (FM) : Program emphasis, young marrieds. 
AM: DJ format 6-9 am. Music and news to noon. 
Noon -1 pm farm, stock, news, features. 1-5 pm music 
with news hourly. 5-6 pm markets, weather, sports, 
news. 6-7 pm telephone discussion. Music to sign - 
off, with classics 8:30-9:30 pm. News at 10:15 pm. Play-by-play high school sports during season. Music 
format, showtunes, pops. Commerciale limited to 1 every 10 minutes during music periods. All news- 
casts contain local news. Rec'd 9/6/67. 

I. PERSONNEL 
Pres., Gen'l & Sta. Mgr. -John E. Bohwer. 
Sales Manager -Jack itadke. 
Program Director-Voigt Smith. 

3. FACILITIES 
ERP 3,000 (horiz.), 3,000 (vert,): 94.3 mc, Stereo. 
Operating schedule: 6 am -11:30 pm daily. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/2 time only; payable 10th of following month, 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3c, 3d, 4a. 4d, 5. 6b, 7b, 8. 
Rate Protection: 10h, 11h, 12h, 13h, 14h. 
Basic Ratee: 20a, 21d, 22h, 23a, 24b, 25a, 26, 28a, 

28c, 29e. 
Contracts: 40a, 43, 45. 46, 47e. 
Comb. Cont. Discounts: 60b, 60i, 61e, 82d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80. 

TIME RATES 
Eft Itec'd 12/27/66. 

6. SPOT ANNOUNCEMENTS 
1000x 500x 300x IOOx Open 

1 min. 2.75 3.00 3.30 3.60 4.20 
7. PACKAGE PLANS 

WEEKLY PACKAGES 20t .._.._.......__.._... 2.40 154 2.75 
8. PROGRAM TIME RATES 

52x 104x 
1/4 hr... _ -. 13.20 12.00 
1/2 hr______-_-____ 30.00 24.00 
1 hr..__._._..._.._._,__.... 42.00 38.00 

WSDR 

156x Open 
10.80 15.60 
18.00 36.00 
30.00 48.00 

1949 
Media Code 4 214 9405 5.00 
itlacahawa ilroadcaating Co., Lawrence Bldg., Ster- 

ling. III. 81081. Phone 815-625-3400- TWX 815- 
625-3400. 

Other Studio -112 W. 1st St., Dixon, Ill. 81021. 
Phone 815-288-3400. 

I. PERSONNEL 
General Manager -Sam Bartlett. 
Program Director -H. Irving Tingley. 
Sales Manager -G. W. Gamet 

3. FACILITIES 
500 w. days, 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 18-1/2 hours daily. CST. 

4. AGENCY COMMISSION 
15'/ ; 39'o cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 3d, 9b. 44. 5. fia. 7a. 8. 
State Protection: 10a, ila, 12a, 13a, 14a, 15h. 
Basic Rates: 20b, 21a, 21c, 22a, 22h, 24a, 24h, 25a, 

28a, 28e. 29a. 29h. 
Contracte: 40e, 91, 42a, 42c, 43, 44a, 45, 46, 48, 4s, 

50, 51b. 
Comb.; Cont. Discounts: 60a, 61e, 82d. 
Cancellation,: 70b, 70d, 71a, 72, 73a, 73h. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective July 1, 1965. (Card No. 2.) lard received April 14. 1985. 

6. SPOT ANNOUNCEMENTS 
100 ti.__.. .._.._.... 4.60 500 ti._ 3.70 
200 ti.-.._..._....__.. 4.30 1000 tl_..._.__.__. 8.80 
300 tl.......___..__.__... 4.00 1500 ti__ 8.00 

ILLINOIS 
7. PACKAGE PLANS 

WEEKLY PACKAGE 
(Within 1 year) 

PER WK: 
20 ti...__-_.._-. _.... 3.00 15 ti.._.-_..___...___. 3.30 

PER WK: (Within 1 month) 

25 tL___________ 5.30 Less than 10 tL_-.. 6.60 
10 t4.._.______ 5.95 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

Per year_._..__._.. 52.80 29.05 15.80 11.90 7.90 
6 months...._._......_.. 59.40 32.70 17.80 13.90 8.90 
1 time ____ 66.00 38.30 19.80 15.85 9.90 

(CB) 

STREATOR (1 AM; 1 FM) 
La Salle County -Map Location E-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WIZZ 
1953 

132;i0 
A Prairieland Station 

Subscriber to the NAB Radio Code 
Media Code 4 214 9460 0.00 
Streator Broadcasting Company, Box 377, Streator, 

DL 61364. Phone 815-672-2947. 
I. PERSONNEL 

General Manager -John R. Hallstrom. 
Assistant Manager -Bill Dahinten. 
Commercial Manager -Jay K. Holloway. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
500 w. days; 1250 kc. Directional. 
Operating schedule: 8:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0; rendered 25th, due 10th. 

5. GENERAL ADVERTISING See coded regulations NAB Radio Code Advertising Standards apply. General: lb, 2h, 3a, 3d, 4a, 4d, 5, 6a, 7a, 8. Rate Protection: 10b, 11b, 12h, 13h, 1413. 15h. Basle Rates: 22e, 23a, 23h. 24h, 28c, 29a. Contracts: 40a, 45, 48. 
Comb.; Cont. Discounts: 60a, 60e. 60f. Cancellation: 71a, 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 

TIME RATES 
No. 7 Eff 5/1/67-Rec'd 4/27/67. 

6. SPOT ANNOUNCEMENTS 

lx ( 
Fixed6x x 5 

Position) 
15x 260x 317x 520x 

1 min._...._... 8.25 6.00 5.50 5.00 4.50 4.00 3.50 30 seen 4.75 4.50 4.00 3.50 3.00 2.75 2,50 10 sec ID's: 50% of 1 -min. 
7. PACKAGE PLANS 

PER WK: IO ti 15 ti 25 ti 50 ti 
4.75 4.40 4.00 

30 sec.._ __ 4.00 3.50 3.30 3.00 
8. PROGRAM TIME RATES 

Ix tex 52x 158x 260x 312e 520e 
5 min 8.00 7.50 7.00 8.50 6.00 5.75 5.50 

10. SPECIAL FEATURES 
HOTLINE 

PER WK, I MIN: 
(7 lEa0 am) 

4 or less........._..... . 6.50 5 or more 
Ea 

_ .50 Balanced rotation plan, 13 -week minimum, Suaran- teed total exposure. 
Joe Pyne Show -1-2 pm, spot rate applies. 

5% cumulative discounBCOIINTSt for 13 consecutive weeks contracted for in advance. 

W I Z Z -FM 
1964 

R AiB ©OF MQ 
Media Code 4 214 9515 1.00 
Streator Broadcasting Co., Box 377, 2-1/2 North St., Rt, 23. Rt. No. 4, Streator, Ill. 61364. Phone 672- 2947. 

I. PERSONNEL 
General Manager -John R. Halletrom. 
Commercial Manager -Jay K. Holloway. 
Assistant Manager -Bill Dahlsten. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
ERP 2,950 w.; 97.7 mc. 

Operating schedule: noon -midnight daily. CST. 
Antenna ht.: 190 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See WIZZ listing for coded regulations. 

TIME RATES 
Rates effective (Card No. 1.) 

Card received September 16, 1984. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 30 sec 
1 t)_____._ 2.50 1.75 104 ti 2.00 1.25 
13 ti 2 40 1.65 156 ti_ 1 90 1.15 
26 tI - 2 20 1.45 312 ti 1.80 1.05 
52 tt 2.10 1.85 520 ti. 1.70 1.00 

(This Retina eontlnued on next page) 
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ILLINOIS 
Streator -W I Z Z -FM -Continued 
7. PACKAGE PLANS 

BOB ANNOUNCEMENTS 
30 spots (30 -seconda) per month (1). per day ROS 
45.00 per month. Announcements aired from 3:05 
pm -midnight. 
PER WK: 1 min 30 see 1 min 30 sec 
10 spots.-._ 22.50 15.00 20 spots _ 40.00 25.00 
A maximum of only 8 spots per given hour to be 
aired on FM. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 
25.00 14.00 7.50 5.50 

13 t1.....-._._.._. 24.00 13.00 7.25 5.20 
26 ti._..-._..__-_ 23.00 12.00 7.00 4.90 
52 ti....._-_._____. 22.00 11.00 6.75 4.60 
104 21.00 10.00 6.50 4.30 
156 ....... 20.00 9.00 6.25 4.00 
312 18.00 7.00 5.50 3.70 
520 ...... ...__. ...-. __... 

10. SPECIAL FEATURES 
Basketball and football games, 100.00 per 
plus line and travel. 
Joe Pyne Show -1-2 pm, spot rate applies. 

5 min 
3.50 
3.40 
3.20 
3.10 
3.00 
2.90 
2.80 
2.70 

game 

TAYLORVI LLE 
Christian County -Map Location E-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WTIM 
1952 

NAII 

Subscriber to the NAB Radio Code 
Media Code 4 214 9570 6.00 
Community Broadcasters, Inc., Hotel Prisina, Taylor- 

ville, Ill. 82568. Phone 217-824-3366. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -M. H. Stuckwfsh. 
Salm Manager -Jon R. Utz. 

3. FACILITIES 
1,000 w. days; 1410 kc. Directional. 
Operating schedule: 6:00 am -to local sunset CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a. 
Rate Protection: 10b, 14h. 
Basic states: lob, 21a, 21c, 22a, 24b, 28a, 29a. 
Contracts: 40a, 41, 42b, 94b, 46, 47a, 51a. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 71a, 73b. 
Prod. Services: 80, 82. 
Member: National Agßadio Groups, Inc., Illinois 
Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

F,ff 4/1/68-Reé d 3/29/68. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 156x 260x 312x 
1 min 5.55 5.00 4.75 4.55 4.30 4.10 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/41w 10 min 5 min 

1 x 40.00 27.00 17.00 13.50 9.00 
DISCOUNTS 

26x-5% 104x-15% 280x-25% 
52v-10% 156x-20% 312x-30% 

URBANA 
Champaign County -Map Location F-6 

See S1tDS consumer market map and data at begin. 
oing of the State. 

See Champaign -Urbana 

VANDALIA 
Fayette County -Map Location E-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPMB 
1963 

NAn 

Subscriber to the NAB Radio Code 
Media Code 4 214 9625 8.00 
Peter Mark Broadcasting Co., 406-1/2 W. Gallatin 

St., Vendetta, Ill. 62471. Phone 283-2325, 283- 
2326. 

I. PERSONNEL 
President -H. A. Davis. 
General Manager -Neil F. Clark. 
Sales Manager -Frank Humphrey. 

3. FACILITIES 
250 w.; 1500 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 4d, 5. 6a, 7a, 8. 
Rate Protection: 10e, 11d, 12e, 13e, 14e, 16. 
Basic Rates: 20a, 20b, 21a, 22a, 23b, Sib. 
Contracts: 40a, 42a, 42c, 43. 44b. 45, 46, 47a, 49, 

50, 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60a, 60f, 61c, 62b. 
Cancellation: 70b, 71a, 72, 73a, 73b. 
Prod. Serviere: 80, 81, 82. 
Affiliated with KBS Radio Network. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Eff 9/1/67-Rec'd 10/31/67. 

6. SPOT ANNOUNCEMENTS 
lx 15x 25.50x 

1 min 4.06 3.90 3.60 
30 sec 2.70 2.58 2.40 

WATS E KA (1 AM; 1 FM) 
Iroquois County -Map Location G-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGFA 
1959 

Media Code 4 214 9680 3.00 
Iroquois County Broadcasting Co.. Box 68-A, Watseka, 

Ill. 60970. Phone 815-432-2488. 
STATION'S PROGRAMMING DESCRIPTION 

WGFA: Programming is intended for general in- terest. 
NEWS: 5 min on hour and 2 min at :30. 6-7 am, 
& noon -1 pm devoted primarily to farm news, stock 
reports and agricultural hints of local, regional 
and state importance. Local newscasts scheduled 
daily at 7 am. noon & 5 pm. SPORTS: live cover- 
age on local, regional and state levels in Illinois 
and Indiana. TALK: interviews, editorials, panels, 
public affairs and homemaking hints broadcast at 
regular intervals daily from 8 am -noon. MUSIC: 
general popular music with emphasis on middle-of- the-road. Contact Representative for further details. ltec'd 7/21/67. 

I. PERSONNEL 
President -Donald J. Ruth. 
General Manager -Robert L. Bivana. 
Sales Manager -Del Trudeau. 

2. REPRESENTATIVES 
Gelderman & Company. 

S. FACILITIES 
1.000 w. days: 1360 kc. Directional. 
Operating schedule: 5:30 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2b, la. 3b, 3d, 4a. 5, 6a, 7b, 8. 
Rate Protection: 10a, 14a, 15b. 
Basic Rates: 20b, 24b, 24e, 25a, 26, 29a, 30. 
Contracts: 40a, 45, 47e, 51b. 
Comb.; Cont. Discounts: 80a, 801. 
Prod. Services: 80. 
Affiliated with American Entertainment Network. 
Affiliated with KBS Radio Network. 
Member: Illinois Radio Network. 

TIME RATES 
Rates effective September 30. 1961. 
Card received September 25. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 30 sec. 

1 time 50.00 30.00 20.00 10.00 5.50 3.50 
13 times 47.50 28.50 19.00 9.50 5.25 3.40 
26 times 45.00 27.00 18.00 9.00 5.00 3.80 
52 times 42.50 25.50 17.00 8.50 4.75 3.20 

104 times 40.00 24.00 16.00 8.00 4.50 8.10 
280 times 37.50 22.50 15.00 7.50 4.25 3.00 
312 times 35.00 20.00 14.00 7.00 4.60 2.90 
365 times 

or more 30.00 17.00 13.00 6.50 3.75 2.80 
7. PACKAGE PLANS -1 minute - 

Per week: Each Total 
10 times.... 4.75 47.50 
15 times.... 4.50 87.50 
25 times.... 4.25 106.25 
50 times.... 4.00 200.00 

-30 seconds - 
Each Total 
3.20 32.00 
3.10 46.50 
3.00 75.00 
2.90 145.00 

WGFA-FM 
1962 

NASI 

20 seconds 
Each Total 
2.50 25.00 
2.45 36.75 
2.40 60.00 
2.30 115.00 

Media Code 4 214 9735 5.00 
Iroquois County Broadcasting Co., Box 68-A, Watseka. 

Ill. 60970. Phone 432-2488. 
STATION'S PROGRAMMING DESCRIPTION 

WGFA-FM: Programming intended for general in- 
terest. 
Emphasis directed toward adults. News 5%. Air 
Personalities 5%. Sports 10%. Music 79%. Special 
events 1%. MUSIC: general popular music pro- 
grammed with emphasis on middle-of-the-road, swing 
and popular lazz. Audience requests encouraged. 
COMMERCIAL POLICY: subdued approach to sales- 
manship encouraged. Reed 7/21/67. 

I. PERSONNEL 
President -Don Ruth. 
General Manager -Robert Bivans. 
Sales Manager -Del Trudeau. 

3. FACILITIES 
ERP 6,322 w.; 94.1 me. 
Operating schedule: 1:00 p.m. to 11:00 p.m. CST. 
Antenna ht.: 185 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 3b, 3d, 9a, 5, 6a, 7b, 8. 
Rate Protection: 10a, 14a, 15b. 
Basic Rates: 20b, 24b, 24c, 25a, 26, 29a, 30. 
Contracts: 40a, 45, 47e, 51b, 
Comb.; Cont. Discounts: 60a, 601. 
Prod. Services: 80. 
FM operated in conjunction with AM during day: 
sold separately after sunset. 
Member: Illinois Radio Network. 

TIME RATES 
Rates effective 

Rates received March 19. 1962. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 30 
hr. hr. hr. min. min. min. see. 

1 time._. 25.00 15.00 10.00 7.50 5.00 2.50 2.00 
13 times.. 24.00 14.50 9.75 7.25 4.75 2.40 1.90 
26 times.. 23.00 14.00 9.50 7.00 4.50 2.30 1.80 
52 times.. 22.00 13.50 9.25 6.75 4.25 2.20 1.70 

104 times.. 21.00 13.00 9.00 6.50 4.00 2.10 1.60 
260 times.. 20.00 12.50 8.75 6.25 3.75 2.00 1.50 
312 times.. 19.00 12.00 8.50 6.00 3.50 1.90 1.40 
365 times.. 18.00 11.50 8.25 5.75 3.25 1.80 1.30 

WAUKEGAN (1 AM; 1 FM) 
Lake County -Map Location G-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

WEFA (FM) 
1963 

\An 

Subscriber to the NAB Radio Code 
Media Code 4 214 9790 0.00 
WEFA, Inc., 4 S. Genesee St., Waukegan, Ill. 

60085. Phone 312-662-0540. 
I. PERSONNEL 

General Manager Robert G. C00k. 
3. FACILITIES 

ERP 1,000 w.- 102.3 mc. 
Operating schedule: 6:00 am -midnight. 
Antenna ht.: 191 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 4d. 5, 6a, 7a. 
Basic Rates: 20a, 23a. 
Contracte: 40b, 46. 
Member: National Agltadio Groups, Inc. 

TIME RATES 
Rates effective June 1, 1963. 

Ratea received April 29, 1963. 
6. SPOT ANNOUNCEMENTS 

(13 Weeks or Times) 
(6:30 am -5:00 pm and 10:00 pm -12:30 am) 

(5:00-10:00 pm) 
1 min. _..._.__..._..._.._._ 16.00 

8. PROGRAM TIME RATES 
(13 Weeks or Times) 

(6:30 am -5:00 pm and 10:00 pm -12:30 am) 
1/2 hr 36.00 5 min..._ ........ _.....__ 18.08 
1/4 hr 20.00 

(5:00-10:00 pm) 
1 hr 90.00 5 min..._.._..........-. 30.01 
1/2 hr.......__ 56.00 

Additional Discounts 
For firm 26 weeks or times leas......._.._.._.._.._._ 10% 
For firm 39 weeks or times less.._ ___.__. 15% 
For firm 52 weeks or times less _._....... 20% 

WKRS 
1949 

Media Code 4 214 9845 2.00 
News -Sun Broadcasting Co., Inc., Box 500, Waukegan. 

Ill. 60085. Phone 312-33e-7900. 
Studio -W. Belvidere Rd., Waukegan, Ill. 

I. PERSONNEL 
Vice-Pres. & Gen'i Mgr. -Alfred F. Sorenson. 
Sta. & Sales Mgr. -Jerry Cray. 

3. FACILITIES 
1.000 w. days; 1220 kc. Directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, la, 3c, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 21b, 23b, 24b, 26, 27, 28a, 29a. 
Contracts: 40a, 41, 49b, 45, 47d. 48, 50, 51a. 
Comb.; Cont. Discounts: Bob, 80f. 61e, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 14 Eff 9/23/08-itec'd 9/16/68. 

AAA -Men thru Sat 6-9 am; Viewpoint, all times. 
AA-Mcn thru Sat noon -2 pm & 5-6 Ism; Sun all 
day (except Viewpoint). 
1 -Mon turn Sat 9 am -noel, 2-3:30 pm & 6-7 pm 
(except Viewpoint). 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

Ix 520 156x 260x 365x 730x 1560x 
1 min. 18.80 17.855 16.45 15.30 14.10 12.95 11.75 
30 see. 16.45 15.30 14.10 12.95 11.75 10.60 9.40 
10 see 9.40 8.80 8.25 7.65 7.05 6.45 5.90 

CLASS AA 
1 min 14.10 13.25 12.35 11.45 10.60 9.70 8.80 
30 set 12.35 11.41 10.60 9.70 8.80 7.95 7.05 
10 sec..._ 7.05 6.60 6.20 5.75 5.30 4.85 4.40 

CLASS A 
1 min 9.40 8.80 8.25 7.61 7.05 6.45 5.90 
30 see 8.25 7.65 7.05 6.41 5.90 5.30 4.70 
10 sea.._ 4.70 4.40 4.10 3.80 3.35 3.25 2.95 

7. PACKAGE PLANS 
PERWK: )min 30 see 10 sec 
10 ti 11.75 9.40 5.90 
20 ti 11.20 8.95 5.60 
30 ti 10.60 8.45 5.30 
40 ti 10.00 8.00 5.00 
50 ti 9.40 7.55 4.70 
60 ti 8.80 7.05 4.40 
70 ti 8.25 6.60 4.10 
80 tl 7.65 6.10 3.8)1 
90 ti 7.0.5 5.65 3.55 
100 tl 6.45 5.20 3.25 
Must be used within 7 day period. Scheduled BTA 
at station's discretion. 

8. PROGRAM TIME RATES 
CLASS AAA 

Ix 52x 156x 2600 365x 7300 1560x 
1/4 hr 56.45 52.90 49.40 45.85 42.11 38.80 35.30 
5 min 28.20 26.45 24.70 22.95 21.15 19.40 17.65 

(LASS AA 
1/4 hr__ 42.35 39.70 37.05 34.40 31.7.5 29.10 26.45 
5 min 21.20 19.85 18.55 17.20 15.90 14.55 13.25 

CLASS A 
1/4 hr 28.25 26.45 24.70 22.95 21.20 19.40 17.65 
5 min 14.10 13.85 12.35 11.45 10.60 10.30 8.80 

WEST FRANKFORT 
Franklin County -Map Location E-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFRX 
1951 

Media Code 4 214 9900 5.00 
Pyramid Radio Broadcasting and Television Co.. 

Rox 128, West Frankfort, Ill. 62896. Phone 618- 
932-6615. 

STATION'S PROGRAMMING DESCRIPTION 
WFRX: Programmed for adults. 
NEWS: 6 am, 7 am, 9 am, 10 am, noon, 2 pm, 
4 pm & sign -off, varies 5-30 min. ENTERTAIN- 
MENT: employing air personalities 6:15-11 am. 
12:30 pm -sign -off with general popular music. 
standards. showtunes and middle - of - the - road. 
SPORTS: pro and college football, high school foot- 
ball. basketball, baseball. Contact Representative for 
further details. Recd 4/24/68. 

I. PERSONNEL 
General Manager -Ardis G. (Art) Smith. 

2. REPRESENTATIVES 
Holman Company, Incorporated. 

3. FACILITIES 
1.000 w. days: 1300 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4e. 5, 6a, 

7b, 8. 
Rate Protection: 10h, 11h. 12h, 13h, 14h. 15a, 15b. 
Basic Rates: 2019. 21a, 21d. 22a, 23a, 23b, 24e, 26, 

28b, 28e, 29a, 30, 32b, 33a. 
Contracts: 40a, 41, 92b, 42d, 44a, 44b, 46, 47a, 48, 

49. 50, 51a, 51b. 
Comb.; Coot. Discounts: 60b, 60d, 60e, 60f, 80b. 601. 

61a, 61b, 61e. 62a. 62b, 62d. 
Cancellations: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services.: 80. 81, 82. 
Affiliated with Keystone Network. 

TIME RATES 
ER 9/1/66 -Reed 8/1/66. 

6. SPOT ANNOUNCEMENTS 
PER WK: Ix 61 Ilx I6x 21+ 
1 min or less 7 6 5 4 3 
10 sec -50% of 1 -minute rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 75.00 45.00 25.00 20.00 15.00 
13 x 73.00 42.00 23.00 18.50 14.00 
26 x 70.00 40.00 21.00 17.50 13.00 
52 x 67.50 37.50 20.00 17.00 12.00 
156 x 65.00 35.00 18.50 16.50 11.00 
260 x 60.00 32.50 18.00 16.00 10.00 
312 x 57.50 30.00 17.50 15.00 9.00 

WOOD RIVER 
Madison County -Map Location D-8 

See SitDS consumer market map and data at begin- 
ning of the State. 

See Alton 
(incl. Wood River) 
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Radio Household Data 
NOTE: County -by -county estimates of Radio House. 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is ne way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 335,700 
METRO AREAS Kokomo 3,100 

Anderson 6,000 Lafayette -West 
Bloomington _ _ 1,000 Lafayette .... 900 
Elkhart 3,000 Marion 3,900 
Evansville 15,900 Muncie 7,100 
Fort Wayne .... 14,200 Richmond 4,300 
Gary -Hammond- South Bend 17,100 

East Chicago 110,400 Terre Haute 6,100 
Indianapolis .... 126,300 Total Metros 319,300 

November 1, 1968 Soot Radio Stations 317 



INDIANA State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical %yeac 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

Anderson -Madison 
Bloomington -Monroe 
Columbus -Bartholomew 
East Chicago -Lake 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties 
Elkhart -Elkhart Hammond -Lake Jeffersonville -Clark La Porte -La Porte Michigan City -La Porte New 
Evansville-Vanderburgh Highland -Lake Kokomo -Howard Logansport -Cass Mishawaka -St. Joseph New 
Fort Wayne -Allen Hobart -Lake Lafayette -Tippecanoe Marion -Grant Muncie -Delaware Richmond 
Gary -Lake Indianapolis -Marion 

next. 
Albany -Floyd 
Castle -Henry 

-Wayne 

South Bend -St. Joseph 
Terre Haute -Vigo 
West Lafayette -Tippecanoe 

Estimates for: 
STATE 
COUNTY -Map Loc. Population Households 

City I/I/68 1/I/68 
Metropolitan Area (000) (000) 

Consumer Spendable 

Per 
Household 

(5) 

Income -1967 Passen- 
ger 

Cars 
1/1/68 
(000) 

Farm 
Popu- 
lation 
1/I/68 
(000) 

Gross 
Farm 

Income 
1967 

($000) ($000) 

% Distribution of Families 
3000 5000 8000 10000 15000 
to to to to and 

4999 7999 9999 14999 over 

-Total Retail 

(Stet) 

Sales- 
Retail Sales -1967 

By Selected Store Types 

Apparel 
($000) 

Per 
Household 

(5) 
Food 

($000) 

General 
Drug Mdse. 

($000) ($000) 

Home 
Furn. 
($000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

INDIANA STATE 
TOTALS 5,013.2 1,501.22 14,341,676 9,553 15.5 21.2 19.3 22.7 15.9 8,640,071 5,755 1,880,388 316,215 1,183,012 422,381 403,764 1,690,377 741,380 2,144.00 410.9 1,557,618 

ADAMS G-4 
ALLEN G-3 

Fort Wayne 
Fort Wayne Metro 
Area - 

BARTHOLOMEW E-8 
Columbus 

BENTON C-5 
BLACKFORD F-5 
BOONE D-6 
BROWN E-8 
CARROLL D-5 
CASS 0-4 

Logansport 
CLARK F-10 

Jeffersonville 
CLAY C-7 
CLINTON D-5 
CRAWFORD D-10 
DAVIESS C-9 
DEARBORN G-8 
DECATUR F-8 
DE KALB G-3 
DELAWARE F-5 

Muncie 
Muncie Metro Area 

DUBOIS C-10 
ELKHART E-2 

Elkhart 
Elkhart Metro Area 

FAYETTE G-7 
FLOYD E-10 

New Albany 
FOUNTAIN C-6 
FRANKLIN G-7 
FULTON D-4 
GIBSON B-10 
GRANT F5 

Marion 
Marion Metro Area 

24.7 
268.7 
180.5 

268.7 
55.1 
29.3 
11.0 
14.9 
28.4 
7.1 

16.9 
42.0 
21.5 
69.9 
20.6 
22.8 
31.5 

6.9 
26.2 
33.5 
19.9 
28.4 

120.4 
72.5 

120.4 
28.2 

116.4 
44.6 

116.4 
23.1 
55.1 
39.7 
18.5 
17.0 
16.1 
27.1 
81.1 
41.4 
81.1 

7.06 
80.02 
56.25 

80.02 
16.41 
9.41 
3.19 
4.68 
8.88 
2.06 
5.31 

12.75 
7.30 

19.94 
6.29 
7.65 

10.10 
2.17 
7.94 
9.81 
5.97 
8.54 

36.16 
22.24 
36.16 

7.57 
35.06 
14.26 
35.06 

6.99 
16.57 
12.41 
5.97 
4.52 
5.19 
8.65 

24.08 
12.44 
24.08 

68,871 
782,153 
582,697 

782,153 
172,172 
77,941 
31,118 
45,137 
74,820 
16,096 
41,055 

112,948 
68,665 

181,117 
61,721 
59,961 
84,048 
15,103 
64,919 
70,540 
54,075 
89,889 

329,712 
212,184 
329,712 

68,227 
415,469 
178,335 
415,469 

69,385 
143,029 
116,705 
49,831 
32,604 
51,769 
76,738 

229,318 
120,104 
229,318 

9,755 
9,774 

10,359 

9,774 
10,492 
8,283 
9,755 
9,645 
8,426 
7,814 
7,732 
8,859 
9,406 
9,083 
9,813 
7,838 
8,322 
6,960 
8,176 
7,191 
9,058 

10,526 
9,118 
9,541 
9,118 
9,013 
11,850 
12,506 
11,850 
9,926 
8,632 
9,404 
8,347 
7,213 
9,975 
8,871 
9,523 
9,655 
9,523 

15.1 20.4 17.1 23.9 18.8 
13.8 24.9 19.7 22.4 15.2 

13.8 24.9 19.7 22.4 15.2 
15.2 20.7 19.5 22.9 17.0 

16.1 15.3 17.4 22.4 20.8 
16.7 20.1 20.8 23.3 14.8 
17.2 20.0 18.3 22.2 15.3 
16.8 16.7 19.4 22.5 14.3 
20.7 20.1 19.0 19.0 12.1 
18.4 26.3 17.0 19.5 12.4 

16.1 22.7 21.4 21.2 13.3 

20.3 18.4 19.1 20.5 11.1 
19.6 23.6 18.3 19.9 11.2 
18.6 12.3 16.2 22.8 11.9 
21.2 24.0 14.8 17.7 11.4 
20.1 25.6 21.6 16.7 5.7 
16.9 15.8 18.3 23.8 16.6 
12.5 18.2 19.1 25.0 20.2 
17.3 20.6 21.9 21.7 13.2 

17.3 20.6 21.9 21.7 13.2 
20.3 17.9 19.8 23.6 14.3 
11.2 18.3 18.5 26.2 23.7 

11.2 18.3 18.5 26.2 23.7 
17.5 16.7 21.8 22.5 17.4 
18.9 20.1 20.8 22.0 12.4 

18.9 19.5 19.3 20.8 13.1 
20.3 17.4 18.7 20.0 11.2 
17.1 17.4 18.3 22.5 18.5 
19.1 18.1 19.2 20.7 13.3 
15.3 18.4 20.9 25.3 16.3 

15.3 18.4 20.9 25.3 16.3 

49,836 
490,811 
419,765 

490,811 
98,678 
90,708 
27,636 
27,137 
51,267 
5,127 

28,073 
74,571 
62,078 
86,805 
55,286 
34,486 
51,275 

8,994 
39,184 
39,685 
36,272 
41,784 

204,429 
162,914 
204,429 
52,247 
217,669 
99,783 

217,669 
37,507 
80,292 
76,613 
32,978 
17,971 
29,172 
46,395 

144,334 
107,611 
144,334 

7,059 
6,134 
7,462 

6,134 
6,013 
9,640 
8,663 
5,799 
5,773 
2,489 
5,287 
5,849 
8,504 
4,353 
8,790 
4,508 
5,077 
4,145 
4,935 
4,045 
6,076 
4,893 
5,653 
7,325 
5,653 
6902 
G 208 
6,997 
6,208 
5,366 
4,846 
6,173 
5,524 
3,976 
5,621 
5,364 
5,994 
8,650 
5,994 

9,253 
102,679 
89,748 

102,679 
21,737 
19,201 

2,816 
6,635 

10,571 
1,649 
3,453 

13,537 
11,463 
25,908 
18,717 
7,999 

10,718 
2,668 
6,526 

11,769 
7,625 
8,963 

40,942 
35,424 
40,942 
8,667 
47,657 
24,956 
47,657 

9,761 
20,267 
19,492 
8,615 
5,211 
6,978 

10,059 
29,986 
24,937 
29,986 

846 
17,929 
16,239 

17,929 
3,672 
3,338 

558 
697 

1,780 
197 
692 

2,765 
2,621 
3,450 
2,239 
1,345 
1,794 

94 
1,452 
1,532 

972 
833 

8,066 
7,017 
8,066 
1,256 
8,301 
5,179 
8,301 
1,587 
2,935 
2,935 
1,136 

395 
760 

1,205 
6,925 
5,887 
6,925 

1,696 
85,830 
84,158 

85,830 
10,330 
10,045 

428 
3,335 
3,807 

143 
766 

11,510 
11,129 
7,122 
6,318 
3,219 
5,007 

704 
5,417 
2,231 
1,528 
1,583 

30,338 
29,480 
30,338 

3,594 
26,930 
19,869 
26,930 
1,866 
8,411 
8,267 
1,074 

621 
1,519 
5,189 

13,544 
13,003 
13,544 

1,814 
32,955 
30,784 

32,955 
5,745 
5,510 

360 
1,071 
1,765 

45 
556 

3,451 
3,431 
2,209 
2,048 
1,053 
3,023 

187 
2,262 
2,057 
2,214 
2,704 

12,131 
10,830 
12,131 
1,702 
10,147 
4,330 

10,147 
2,720 
5,162 
5,058 
1,041 

527 
953 

2,829 
9,247 
8,659 
9,247 

2,376 
23,795 
19,618 

23,795 
5,104 
4,896 

756 
880 

1,049 
203 
729 

3,210 
3,009 
2,641 
2,254 

930 
2,319 

251 
2,284 
1,682 

964 
1,925 

13,674 
12,008 
13,674 
1,639 
10,289 
3,810 

10,289 
1,990 
5,466 
5,466 
1,206 

527 
479 

1,868 
8,177 
6,083 
8,177 

11,496 
98,197 
87,924 

98,197 
23,358 
22,091 

5,024 
5,977 

12,184 
628 

10,224 
15,273 
12,850 
16,199 
11,030 
8,447 
9,393 
1,415 
8,084 
5,248 
6,471 

11,351 
37,935 
26,752 
37,935 
11,790 
51,386 
22,203 
51,386 
6,047 

16,224 
16,224 
7,209 
3,914 
4,476 
7,774 

34,197 
24,135 
34,197 

3,439 
37,803 
25,373 

37,803 
7,025 
5,628 
2,769 
2,420 
3,876 

518 
2,218 
5,066 
3,982 

12,002 
5,441 
2,944 
4,256 
1,190 
3,388 
3,754 
4,933 
4,082 

15,570 
10,206 
15,570 
3,894 
17,767 
6,476 

17,767 
3,119 
7,074 
5,860 
3,346 
1,314 
3,152 
3,716 

12,278 
8,343 

12,278 

11.01 
117.28 

117.28 
25.26 

4.95 
7.06 

13.42 
3.70 
8.24 

17.97 

29.23 

10.08 
13.88 
3.22 

10.49 
12.27 
8.97 

13.92 
53.39 

53.39 
11.32 
55.77 

55.77 
11.43 
22.35 

8.34 
6.69 
7.96 

12.83 
35.60 

35.60 

5.7 
11.3 

4.2 

3.0 
2.4 
5.7 
1.8 
4.0 
5.0 

5.4 

3.9 
4.7 
3.3 
5.9 
4.5 
4.2 
4.9 
4.9 

5.1 
7.7 

2.3 
3.1 

3.3 
5.2 
4.2 
5.1 
5.1 

20,806 
29,978 

14,786 

25,729 
6,436 

24,803 
1,632 

27,155 
24,713 

8,953 

13,115 
28,331 
5,946 

20,992 
6,721 

22,233 
17,091 
16,913 

19,602 
31,517 

8,620 
3,345 

16,545 
14,047 
19,629 
19,658 
22,202 

GREENE C -8t 
HAMILTON E-6 
HANCOCK E-6 
HARRISON E-10 
HENDRICKS D-6 
HENRY F-6 

New Castle 
HOWARD E-5 

Kokomo 
Kokomo Metro Area 

HUNTINGTON F-4 
JACKSON E-9 
JASPER C-3 
JAY G-5 
JEFFERSON F-9 
JENNINGS F-8 
JOHNSON E-7 
KNOX B-9 
KOSCIUSKO E-3 
LAGRANGE F-2 
LAKE B-3 

East Chicago 
Gary 
Hammond 
Gary -Hammond - 
East Chicago 
Metro Area 
Highland 
Hobart 

LA PORTE D-2 
La Porte 
Michigan City 

LAWRENCE D-9 
MADISON E-6 ......... 

Anderson 
Anderson Metro Area 

23.5 
47.7 
33.6 
19.1 
50.4 
50.5 
26.6 
79.2 
51.4 
79.2 
34.8 
33.0 
19.0 
20.2 
25.2 
17.6 
53.1 
43.2 
43.8 
17.7 

580.7 
55.0 

196.4 
121.8 

656.7 
25.0 
22.0 

105.1 
23.5 
42.8 
37.0 

135.1 
73.9 

135.1 

8.05 
14.29 
10.16 
5.51 

14.76 
15.37 

8.72 
23.85 
15.82 
23.85 
10.74 
10.02 
5.29 
6.48 
6.97 
4.50 

15.11 
14.02 
13.57 
4.81 

163.46 
16.10 
55.70 
36.17 

184.61 
6.48 
5.97 

30.02 
7.54 

12.17 
11.49 
41.19 
24.27 
41.19 

63,127 
135,444 
83,688 
43,567 

124,105 
143,199 
62,870 

248,887 
184,102 
248,887 
97,259 
78,863 
46,687 
66,852 
58,587 
35,689 

145,567 
99,883 

120,430 
44,210 

1,562,782 
179,407 
513,697 
381,451 

1,770,817 
49,189 
57,533 

293,392 
75,349 

112,377 
101,835 
403,597 
152,449 
403,597 

7,842 
9,478 
8,237 
7,907 
8,408 
9,317 
7,210 

10,436 
11,637 
10,436 
9,056 
7,871 
8,826 

10,317 
8,406 
7,931 
9,634 
7,124 
8,875 
9,191 
9,561 

11,143 
9,223 

10,546 

9,592 
7,591 
9,637 
9,773 
9,993 
9,234 
8,863 
9,798 
6,281 
9,798 

18.9 18.5 16.3 19.5 13.1 
14.5 21.1 19.4 22.2 17.2 
16.7 23.7 21.4 20.8 10.3 
19.3 17.1 19.5 21.5 13.4 
13.2 23.4 20.0 23.6 15.0 
16.2 18.8 20.5 22.7 15.5 

14.7 21.5 20.7 22.5 16.8 

14.7 21.5 20.7 22.5 16.8 
17.2 20.8 19.7 22.5 13.6 
21.3 26.6 16.1 16.9 9.5 
17.7 16.7 18.5 23.1 16.3 
13.7 16.3 17.4 25.6 21.1 
20.6 22.0 16.2 17.6 11.3 
19.0 20.4 18.8 19.7 13.1 
12.8 20.1 20.6 26.1 17.4 
22.9 31.7 10.3 12.2 8.3 
18.2 18.2 18.8 22.5 15.6 
15.7 16.2 16.5 22.0 19.8 
14.1 24.4 19.9 23.0 15.7 

14.1 24.7 19.8 22.8 15.7 

15.4 23.5 19.1 22.8 15.8 

18.4 17.6 19.3 23.9 13.8 
14.2 20.9 20.5 22.9 16.3 

14.2 20.9 20.5 22.9 16.3 

43,788 
58,750 
47,432 
20,387 
52,745 
86,689 
57,902 

153,802 
117,816 
153,802 
56,968 
54,328 
33,859 
36,522 
44,852 
21,800 
75,870 
76,073 
86,536 
24,567 

924,523 
66,120 

322,477 
221,044 

1,021,995 
57,499 
24,484 

177,624 
59,915 
80,611 
57,282 

243,239 
195,193 
243,239 

5,440 
4,111 
4,669 
3,700 
3,574 
5,640 
6,640 
6,449 
7,447 
6,449 
5,304 
5,422 
6,401 
5,636 
6,435 
4,844 
5,021 
5,426 
6,377 
5,107 
5,656 
4,107 
5,790 
6,111 

5,536 
8,873 
4,101 
5,917 
7,946 
6,624 
4,985 
5,905 
8,043 
5,905 

9,236 
12,232 
8,795 
3,824 

13,962 
18,255 
13,165 
27,389 
19,213 
27,389 
12,118 
11,731 
6,531 
8,390 

10,996 
4,844 

18,067 
16,381 
18,125 

4,819 
247,491 

19,266 
75,191 
51,225 

268,202 
17,272 

8,529 
40,106 
13,660 
21,750 
15,666 
59,156 
47,388 
59,156 

1,053 
1,907 
1,594 

541 
2,308 
2,442 
1,868 
6,020 
5,381 
6,020 
2,138 
1,648 

925 
683 

1,864 
500 

3,363 
3,570 
2,897 

400 
30,751 

2,955 
11,011 

6,409 

34,045 
1,242 

776 
5,248 
1,830 
3,129 
1,891 

10,411 
8,601 

10,411 

2,554 
3,033 
2,762 
1,842 
1,688 
7,477 
6,890 

25,261 
21,031 
25,261 
4,486 
5,960 
2,991 
1,555 
2,786 

986 
3,792 

11,944 
4,874 
1,463 

154,437 
1,147 

76,165 
44,306 

163,237 

4,803 
21,553 

5,372 
13,402 
5,230 

28,351 
28,331 
28,351 

1,920 
2,297 
1,186 

732 
1,224 
3,578 
2,935 
9,335 
6,349 
9,335 
2,616 
1,919 
1,603 
1,686 
3,115 

911 
1,696 
2,756 
3,388 

339 
55,613 
5,992 

21,705 
16,827 

59,625 

605 
11,702 

5,335 
5,803 
2,962 

12,529 
12,431 
12,529 

1,966 
3,331 
1,918 
1,146 

747 
3,977 
1,773 
9,389 
7,862 
9,389 
2,565 
1,698 
1,193 
1,197 
2,089 

528 
3,709 
3,832 
4,226 

686 
43,997 
3,404 

16,598 
14,068 

49,845 
1,361 
1,101 
7,228 
3,029 
3,174 
3,503 

16,992 
12,555 
16,992 

8,436 
12,839 
14,011 
4,170 

12,666 
20,995 
13,485 
30,839 
27,264 
30,839 
12,113 
9,276 
5,772 
8,175 
9,415 
6,027 

19,117 
13,324 
15,240 
5,098 

150,540 
13,621 
43,966 
41,301 

169,619 
11,851 

981 
36,308 
13,110 
15,971 
10,263 
44,317 
37,227 
44,317 

4,362 
6,873 
4,244 
1,500 
5,900 
8,549 
4,713 
9,420 
5,763 
9,420 
5,292 

5,056 

2,932 
3,294 
4,307 
2,931 
8,488 
5,801 
8,419 
2,788 

78,410 
4,568 

23,368 
14,937 

90,279 
4,714 
3,410 

18,442 
4,997 
5,183 
5,672 

17,842 
9,887 

17,842 

11.50 
22.76 
14.34 
8.19 

22.78 
22.63 

36.53 

36.53 
15.32 
14.02 
7.97 

10.84 
9.86 
6.83 

23.45 
17.45 
21.55 
6.99 

205.76 

239.86 

42.60 

16.39 
60.21 

60.21 

5.3 
5.1 
3.5 
6.8 
5.9 
5.6 

4.6 

5.1 
5.2 
4.9 
4.9 
4.9 
4.0 
4.2 
5.5 
7.2 
5.4 
3.5 

5.6 

4.9 
5.6 

13,235 
21,341 
16,788 
15,274 
22,353 
21,813 

21,172 

19,185 
15,839 
34,553 
12,599 
8,799 
6,649 

17,380 
25,739 
32,714 
19,322 
19,845 

27,994 

8,697 
23,379 

MARION E -6t 
Indianapolis 
Indianapolis Metro 
Area 

MARSHALL E-3 
MARTIN D -9t 
MIAMI E -4t 
MONROE D-8 

Bloomington 
Bloomington Metro 
Area 

MONTGOMERY C-6 
MORGAN D-7 
NEWTON B-4 
NOBLE F-3 
OHIO G-8 
ORANGE D-9 

763.5 
535.1 

1,054.0 
35.6 
9.9 

41.9 
69.8 
46.3 

69.8 
32.4 
40.3 
11.5 
29.0 

3.3 
17.2 

234.79 
169.32 

320.98 
10.77 

2.73 
12.34 
20.14 
12.99 

20.14 
10.31 
11.58 
3.52 
8.69 
1.03 
5.24 

2,578,717 
1,633,167 

3,327,871 
85,646 
19,969 
97,822 

185,752 
129,703 

185,752 
104,534 
90,473 
29,782 
77,852 
10,117 
35,136 

10,983 
9,645 

10,368 
7,952 
7,315 
7,927 
9,223 
9,985 

9,223 
10,139 
7,813 
8,461 
8,959 
9,822 
6,705 

11.8 18.4 19.0 25.9 21.6 

12.8 19.8 19.1 24.8 19.6 
19.9 25.7 18.1 18.1 9.9 
21.6 19.6 20.0 19.4 8.9 
20.5 17.3 21.9 21.3 10.4 
20.1 30.3 13.9 16.7 11.9 

20.1 30.3 13.9 16.7 11.9 
14.3 17.6 17.7 24.7 19.1 
19.4 24.7 18.0 18.6 11.4 
15.2 13.5 15.0 15.4 32.7 
16.3 19.7 21.3 22.3 14.8 
15.8 15.4 16.2 25.0 19.5 
24.3 26.2 13.3 13.0 6.1 

1,522,825 
1,156,810 

1,919,699 
57,488 
14,791 
49,719 

105,137 
85,363 

105,137 
62,087 
52,495 
24,177 
50,722 
3,910 

24,408 

6,486 
6,832 

5,981 
5,338 
5,418 
4,029 
5,220 
6,571 

5,220 
6,022 
4,533 
6,868 
5,837 
3,796 
4,658 

298,522 
201,402 

391,047 
12,663 
3,591 

12,410 
23,416 
16,933 

23,416 
13,563 
16,160 
4,258 

11,086 
1,622 
6,140 

71,046 
53,104 

85,273 
1,331 

269 
1,158 
5,271 
4,647 

5,271 
1,682 
1,474 

490 
979 
104 
754 

318,628 
252,762 

342,433 
4,558 

715 
4,624 
7,776 
4,563 

7,776 
5,322 
4,118 
1,970 
3,675 

167 
688 

57,351 
44,399 

70,557 
1,961 

169 
2,075 
6,395 
5,665 

6,395 
2,532 
2,004 

413 
2,162 

110 
962 

72,249 
56,638 

88,639 
2,139 

491 
2,524 
5,804 
4,964 

5,804 
3,110 
1,735 

499 
1,758 

187 
761 

300,555 
248,321 

392,850 
10,586 
2,721 
8,478 

23,074 
21,743 

23,074 
12,911 
10,770 
3,242 

10,982 
85 

6,520 

114,932 
71,906 

153,497 
6,228 
2,318 
5,175 
8,541 
6,086 

8,541 
5,246 
4,471 
2,856 
6,761 

411 
2,805 

329.46 

459.49 
15.01 

4.02 
16.42 
28.90 

28.90 
14.77 
17.23 

5.07 
13.78 

1.67 
6.76 

3.3 

6.2 
2.3 
4.1 
4.9 

4.9 
4.0 
2.6 
5.5 
1.1 
4.2 

12,997 

23,349 
4,297 

22,389 
5,690 

28,607 
13,034 
22,133 
18,445 

2,861 
7,215 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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State, County, City, Metro Area Data INDIANA 

Estimates for: 
STATE 
COUNTY -Map Loc. 

City 
Metropolitan Area 

Population Households 
1/1/68 1/1/68 
(000) (000) 

OWEN D-7 11.3 3.66 
PARKE C-6 14.2 4.58 
PERRY D-11 17.0 4.91 
PIKE C-10 10.0 3.30 
PORTER C-2 76.0 21.15 
POSEY B-10 21.6 6.63 
PULASKI D-3 12.1 3.62 
PUTNAM C-7 24.9 6.89 
RANDOLPH G-6 27.7 8.87 
RIPLEY F-8 20.6 6.02 
RUSH F-7 18.9 5.66 
ST. JOSEPH D-2 255.6 75.85 

Mishawaka 34.6 11.04 
South Bend 140.2 43.54 
South Bend Metro 
Area 291.2 86.62 

SCOTT F-9 16.2 4.64 
SHELBY E-7 37.0 11.41 

SPENCER C-11 15.3 4.43 
STARKE D-3 19.0 5.57 
STEUBEN G-2 15.7 4.86 
SULLIVAN B-8 21.3 7.20 
SWITZERLAND G-9 5.8 1.85 
TIPPECANOE C-5 96.0 27.20 

Lafayette 46.0 14.38 
Lafayette -West 
Lafayette Metro Area. 96.0 27.20 
West Lafayette 19.0 5.10 

TIPTON E-5 15.1 4.68 
UNION G-7 5.7 1.70 
VANDERBURGH B-11 170.0 53.21 

Evansville 147.1 46.00 
Evansville Metro Area 231.3 71.57 

VERMILLION B-6 14.9 5.07 
VIGO B-7 111.3 35.90 

Terre Haute 75.3 25.31 
Terre Haute Metro 
Area 170.3 55.82 

WABASH E-4 34.3 10.43 
WARREN 5-5 7.8 2.38 
WARRICK C-10 24.6 7.28 
WASHINGTON E-9 17.9 5.40 
WAYNE G-6 78.8 23.81 

Richmond 47.3 14.99 
Richmond Metro Area 78.8 23.81 

WELLS F-4 21.1 6.51 
WHITE D-4 19.7 6.20 
WHITLEY F-3 21.0 6.31 

-Consumer Spendable Income 1967 
"/o Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

4999 7999 9999 14999 over (5000) (5) 

23,601 6,448 
33,531 7,321 
40,234 8,194 
28,466 8,626 

208,035 9,836 
60,149 9,072 
30,991 8,561 
65,510 9,508 
78,616 8,863 
46,314 7,693 
48,449 8,560 

789,113 10,404 
112,818 10,219 
473,282 10,870 

874,759 10,099 
31,649 6,821 
95,057 8,331 

32,335 7,299 
36,248 6,508 
54,360 11,185 
49,129 6,823 
14,540 7,859 

300,137 11,034 
155,053 10,783 

300,137 11,034 
54,769 10,739 
47,219 10,090 
16,093 9,466 

508,647 9,559 
432,679 9,406 
648,563 9,062 

43,917 8,662 
310,759 8,656 
211,957 8,374 

463,766 8,308 
92,620 8,880 
19,285 8,103 
60,693 8,337 
41,374 7,662 

206,360 8,667 
146,509 9,774 
206,360 8,667 
66,560 10,224 
57,201 9,226 
60,930 9,656 

Total Retail Sales - 
Per 

Household 
($000) (S) 

Retail Sales -1967 

Food Drug 
mow o) 

By Selected Store Types 
General Home 
Mdse. Apparel Furn. 
($000) ($000) (3000) 

Auto- 
motive 
(3000) 

Service 
Station 
($000) 

Passen- Farm Gross 
ger Popu- Farm 

Cars lotion Income 
1/I/68 1/I/68 1967 
(000) (000) (3000) 

22.7 19.9 16.4 16.6 8.8 
20.8 24.3 13.6 14.8 10.1 
20.8 23.9 17.3 17.5 9.8 
18.0 16.8 17.1 21.9 13.8 
14.5 25.4 19.6 21.4 15.9 
16.0 15.5 18.7 23.3 19.0 
17.7 15.9 18.3 22.8 15.2 
18.1 19.8 19.5 22.3 12.8 
15.8 16.0 19.5 23.2 16.7 
20.0 17.1 20.5 19.6 11.5 
18.0 16.9 17.8 21.5 14.5 
13.0 21.6 21.4 25.1 15.7 

13.8 22.4 21.0 24.1 14.9 
22.6 19.9 19.1 16.9 9.2 
18.3 23.9 17.3 20.3 13.2 

14,092 
18,661 
22,109 
17,013 
97,472 
31,015 
26,802 
39,827 
43,103 
34,121 
36,394 

464,968 
88,199 

286,855 

522,456 
20,006 
58,315 

3,850 
4,074 
4,503 
5,155 
4,609 
4,678 
7,404 
5,780 
4,859 
5,668 
6,430 
6,130 
7,989 
6,588 

6,032 
4,312 
5,111 

3,720 
4,318 
7,049 
3,178 

20,711 
6,164 
3,780 
6,815 
8,437 
8,775 
6,522 

97,006 
19,027 
56,503 

109,669 
6,144 

12,738 

423 
316 
693 
281 

3,294 
765 
485 

1,125 
1,172 

939 
812 

17,395 
2,804 

12,147 

18,726 
603 

1,801 

728 
1,504 
1,570 
1,101 
8,800 

990 
631 

4,448 
2,746 
1,138 

815 
82,517 
13,955 
58,771 

87,075 
1,042 
4,605 

154 
127 

1,303 
378 

4,012 
1,173 

710 
1,660 
1,469 

680 
888 

30,230 
5,592 

21,140 

32,191 
1,210 
3,034 

777 
271 

1,614 
447 

5,848 
532 
497 

1,401 
2,201 
1,125 
1,331 

23,729 
2,357 

17,027 

25,868 
938 

3,901 

3,296 
2,601 
4,929 
4,440 

19,079 
7,821 
5,774 
7,059 
9,323 
7,564 
8,023 

95,285 
26,003 
56,511 

105,871 
3,374 

10,708 

2,221 
2,328 
1,550 
1,364 

11,869 
1,900 
1,647 
4,520 
4,767 
2,552 
2,174 

36,915 
5,371 

17,796 

43,143 
2,353 
4,713 

5.17 3.3 6,937 
6.27 3.5 14,845 
7.17 3.1 4,334 
5.34 3.0 7,877 

34.10 4.6 21,274 
9.00 4.1 15,719 
5.61 4.0 19,465 
9.99 4.8 20,522 

13.04 6.4 20,995 
8.84 6.0 14,191 
8.14 4.3 24,796 

104.81 5.4 20,487 

119.82 
6.56 2.7 4,591 

16.05 4.6 22,294 

21.5 16.6 18.9 19.4 11.3 
23.2 17.9 19.9 20.2 7.9 
14.7 14.9 17.4 26.2 20.9 
21.9 17.4 19.1 18.9 7.1 
16.9 15.6 14.4 22.3 14.1 
14.2 18.9 19.5 24.8 19.4 

14.2 18.9 19.5 24.8 19.4 

14.8 18.0 17.4 23.8 20.2 
13.7 15.1 16.7 25.4 20.5 
16.8 20.1 18.8 22.2 15.9 

17.7 19.5 19.1 21.3 14.5 

21,043 
27,623 
46,803 
27,406 

5,890 
187,254 
121,431 

187,254 
34,039 
22,425 

9,515 
308,725 
292,939 
387,549 

4,750 
4,959 
9,630 
3,806 
3,184 
6,884 
8,444 

6,884 
6,674 
4,792 
5,597 
5,802 
6,368 
5,415 

3,986 
5,116 

10,497 
6,577 
1,537 

37,512 
26,896 

37,512 
8,098 
5,034 
1,996 

66,414 
60,690 
86,500 

603 
374 

1,079 
761 
213 

8,825 
6,494 

8,825 
1,023 

575 
294 

13,975 
13,975 
16,085 

724 
5,102 
2,310 
1,846 

338 
39,872 
27,172 

39,872 
6,128 
1,389 

428 
55,909 
53,247 
59,474 

342 
753 

1,081 
1,081 

266 
9,096 
8,029 

9,096 
719 
477 
303 

26,024 
25,535 
29,880 

516 
374 
905 
945 
278 

8,731 
7,250 

8,731 
312 
806 
393 

15,817 
14,322 
19,234 

4,847 
4,848 
7,407 
4,134 

32,191 

8 
22,573 

32,198 
6,039 
3,834 
1,040 

50,964 
50,751 
66,956 

2,681 6.37 
3,269 8.02 
8,382 8.63 
3,094 8.97 

652 2.69 
13,380 41.03 
5,881 

13,380 41.03 
2,895 
1,995 7.85 

985 2.95 
26,369 74.52 
23,945 
35,007 103.07 

4.1 
3.5 
3.5 
4.9 
3.3 
4.7 

3.5 
1.7 
2.9 

13,709 
12,565 
11,940 
14,408 

6,384 
26,949 

17,456 
8,517 
9,708 

19.5 14.8 18.5 26.4 13.1 
17.5 20.1 19.3 22.3 13.4 

18.6 19.3 19.1 21.9 12.2 
15.8 20.6 19.1 22.1 15.2 
17.9 19.4 19.1 22.8 12.6 
18.2 17.5 20.1 20.7 14.1 
19.6 16.3 18.2 20.3 13.2 
19.8 21.7 20.6 20.7 10.8 

19.8 21.7 20.6 20.7 10.8 
14.7 15.9 18.0 24.9 21.8 
16.2 17.2 18.3 23.8 18.5 
13.5 18.5 18.9 24.8 19.2 

24,784 4,888 6,491 461 1,265 711 773 6,984 2,113 7.45 2.1 9,919 
255,650 7,121 44,565 9,053 42,473 8,632 10,460 38,902 17,465 44.31 4.4 13,529 
236,040 9,326 39,678 8,198 41,306 7,881 10,285 37,293 12,385 

342,326 6,133 65,632 11,620 48,803 11,477 13,108 58,467 25,616 70.81 
60,953 5,844 13,787 1,713 3,990 3,162 2,362 10,048 5,680 15.15 4.9 25,799 

5,645 2,372 952 61 120 29 200 292 484 3.98 2.8 16,845 
26,721 3,670 6,419 688 1,341 592 1,149 6,127 2,788 11.18 3.5 8,691 
25,837 4,785 5,118 188 2,331 835 909 7,273 2,168 7.64 5.8 18,658 

151,833 6,377 29,981 4,857 19,695 8,731 6,638 31,640 14,464 34.18 5.1 23.963 
115,259 7,689 21,869 4,019 14,889 8,138 5,700 24,119 9,815 
151,833 6,377 29,981 4,857 19,695 8,731 6,638 31,640 14,464 34.18 
34,407 5,285 7,854 449 2,256 1,400 2,060 6,892 2,781 10.81 5.6 19,091 
39,394 6,354 8,989 1,094 2,176 1,116 1,214 6,859 4,342 10.10 3.9 28,820 
34,255 5,429 8,012 962 1,804 1,551 1,035 7,365 4,236 10.39 4.2 15,155 

INDIANA 
See SRDS consumer market map and data at begin- 
ning or the State. 

DAYLIGHT SAVING TIME IS ON A 
CITY OPTION BASIS. 

ANDERSON (2 AM) 
Madison County -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHBU 
1923 

NI R A B 
Subscriber to the NAB Radio Cade 

Media Code 4 215 0095 0.00 
Anderson Broadcasting Corp., Box 610, Anderson, Ind. 

46015. Phone 317-644-7791. 
STATION'S PROGRAMMING DESCRIPTION 

WHBU: Programmed for general interest. 
AIR PERSONALITIES handle all local music pro- 
grams. NEWS: network and local on hour and half 
hour. Daytime music middle-of-the-road, nighttime 
music middle-of-the-road with some jazz and rhythm 
and blues. Country and western music weekdays 8:15- 
9 pm. SPORTS: all local high school and college 
football and basketball games plue major league base- 
ball schedule. Local sports 5:45-5:55 pm. FARM: 
market and weather 12:15 pm. Contact Representa- 
tive for further details. Recd 8/2/67. 

I. PERSONNEL 
President -C. Bruce McConnell. 
General Manager -John R. Atkinson. 

2. REPRESENTATIVES 
Michigan, Ohio-Pearee Sales. 
Call Station collect. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 6 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0 on time only; 10th of month. 

5. GENERAL ADVERTISING See eroded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 4a, 4d. 5. 6a, 7b, S. 
Rate Protection: 126, 14b. 
Basin Rates: 21a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 61a. 
Cancellation: 70a. 70c. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 11 Eff 6/1/66 -Reed 4/4/66. 

6. SPOT ANNOUNCEMENTS 
260 52x 104x 156x 2600 

1 min 10 9 8 7 6 
20/30 sec 8 7 6 5 4 
lO sec ID 7 6 5 4 3 

7. PACKAGE PLANS 
PER WK, ROS: 10 t 20t1 30 t 40 t1 50ti 
1 min. 60 110 150 180 200 
20/30 sec 50 90 120 140 150 
10 sec ID 30 55 75 90 100 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x I56x 260x 

1 hr 50 48 45 43 40 3S 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

9. PARTICIPATING PROGRAMS 
Farm & Home Hour -12:15-12:30 pm Mon thru Fri. 
26 time rate, flat. 
Sports Parade -5:45-5:55 pm Mon thru Fri. 26 time 
rate, flat. 

10. SPECIAL FEATURES 
Weather reports (special wire) 26 time minute rate. 

WHUT 
1946 

American Contemporary Ntwk 
Media Code 4 215 0190 9.00 
WHUT Broadcasting Co., Inc., Box 151, 1417 Brown 

St., Anderson. Ind. 46017. Phone 317-644-1255. 
STATION'S PROGRAMMING DESCRIPTION 

WHUT: Programmed for adults and young adults. 
Emphasis on local news and community affairs. 6 air 
personalities emcee entire operation. MUSIC: ap- 
preximately 85% featuring currrent hill. NEWS: 
network at :55 and local at :25 & :53, 2 newsmen, 
5 mobile units. Half hour audience opinion program 
daily. Editorials weekly. SPORTS: at :20 plus half 
hour sports show Sat morning. Personalities and 
trailer studio available for remote broadcasts from 
shopping centers. stores, etc. Contact Representative 
for further details. Reed 5/13/68. 

I. PERSONNEL 
President --J. W. O'Connor. 
General Manager -Richard F. PalmQuist. 

2. REPRESENTATIVES Gill-Pema, Inc. 
Ohio & Indiana -Regional Reps Corp. 

3. FACILITIES 
1,000 W. days; 1470 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3d, 4a. 5. 6a. 
Rate Protection: 10d, 11d, 12d, 13d, lid, 15b. 
Basic Rates: 20a. 
Contracts: 40a. 41, 49b. 
Comb.; Cont. Discounts: 60e, 62d. 
Cancellation: 70b, 70d, 71a, 72, 736. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective November 1, 1965. 

Rates received October 4, 1965. 
Class A-6:00-9.00 am and 4:00-7:00 pm. 
Class B-9:00 am -4:00 pm. 

6. SPOT ANNOUNCEMENTS -Class A- -Class B--- 
1 30 10 1 30 10 

min. sec. sec. min. see. sec. 
I time.. 10.00 7.50 5.00 7.00 5,25 3.50 

226 times 9.50 7.00 4.75 6.50 5.00 3.25 
Class A --dass B- 

1 30 10 1 30 10 
min. sec. sec. min. see. sec. 

52 times 9.00 6.75 4.50 6.00 4.50 3.00 
104 times 8.50 6.25 4.25 5.50 4.25 2.71 
156 times 8.00 8.00 4.00 5.00 3.75 2.50 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PLANS 

CLASS A 
1 MIN: 1 wk 13 wk 28 wk 52 wk 
5 plan.._ 8.00 7.50 7.00 5.75 
10 plan. 7.75 7.25 6.75 5.50 
15 plan 7.50 7.00 6.50 5.25 
20 plan _... 7.25 6.75 6.25 5.00 
25 plan 7.00 6.50 6.00 4.75 
30 SEC: 
5 plan 6.00 5.50 4.75 3.50 
10 plan...._.._ 5.80 5.25 4.50 3.25 
15 plan. _-._.._ 5.60 5.00 4.25 3.00 
20 plan 5.40 4.75 4.00 2.75 
25 plan 5.25 4.50 3.75 2.50 

CLASS B 
1 MIN: 
5 plan. .......... _.._...... _...... _.._... 6.00 

15 plan 5.50 
20 plan........._.....---._.._.._.._ 5.25 
25 plan 5.00 
30 SEC: 
5 plan.._ .......... _.._.._.......... _. 4.50 4.00 
10 plan ...... _ - ............. 4.25 3.75 
15 plan..._ .............. ...... 4.00 3.50 
20 Dlan........._._..._.._......_.._ 3.75 3.25 
25 plan...-------..._ 3.50 3.00 
10 seconds -50% of 1 -minute re.te. 

5.50 
5.25 
5.00 
4.75 
4.50 

AUBURN (1 AM; 1 FM) 

5.00 
4.75 
4.50 
4.25 
4.00 

3.75 
3.50 
3.25 
3.00 
2.75 

4.50 
4.25 
4.00 
3.75 
3.50 

3.25 
3.00 
2.75 
2.50 
2.25 

DeKalb County -Map Location G-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

WIFF 
1968 

Media Code 4 215 0284 0.00 
C. P. Broadcasters, Inc., Rox 551, Auburn, Ind. 

46706. Phone 219-925-1055. 
I. PERSONNEL 

Proa. & Gen'1 bfgr.-Wayne H. Paradise. 
3. FACILITIES 

250 w.; 1570 ke. 
Operating schedule: Sunrise -local sunset. EST. 

Partial simulcast operation. Simulcast 8 amIoeal 
sunset. For non -simulcast facilities see WIFF-FM. 

4. AGENCY COMMISSION 
15';- on time only. Net 30 days EOM. 5% interest 
on past due accounts. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 45, 4d, 5, 6a, 7h, 8. 
Rate Protection: 10h. llb, 126, 13h, lib. 
Basic Rates: 2:3a. 24h, 255, 26, 29a. 
Contracts: 40a, 45. 46. 
Comb.: Cont. Discounts: 69k. 
Cancellation: 735. 

TIME RATES 
Elf Reed 9/30/68. 

6. SPOT ANNOUNCEMENTS 
AM/FM COMBINED 

PER YR: PER WK: 1 min 30 see 20 see 
1 x 3.80 3.33 2.86 
13 x 3.62 3.16 2.69 
26 x 3.45 2.98 2.52 
52 s 1 ti 3.25 2.81 2.34 
104 c ., ti 3.10 2.62 2.16 
156 x 3 ti 2.93 2.46 1.99 
280 x 5 ti 2.75 2.25 1.81 
312 x 6 ti 2.57 2.11 1.64 
624 x 12 ti 2.40 1.93 1.46 

8. PROGRAM TIME RATES 
AM/FM COMBINED 

1 hr 1/2 hr 1/4 hr 5 min 
Wkly 40.20 24.00 16.00 8.00 
Daily 32.16 17.42 12.00 6.70 

10. SPECIAL FEATURES 
Woman's program -per 1 -min spot., 5. 

W I F F -FM 
1967 

N.1n 

Subscriber to the NAB Radio Code 
Media Code 4 215 0285 7.00 
C. P. Broadcasters Inc., Box 551, Auburn, Ind. 

48706. Phone 219-925-1055. 
L PERSONNEL 

Pres. & Gen'1 Mgr. -Wayne H. Paradise. 
3. FACILITIES 

ERI' 3,000 w.; 105.5 mc. Stereo. 
Operating schedule: 5:25 ant -midnight daily. EST. 
Antenna ht.: 311 ft. above average terrain. 
Partial simulcast operation. Operated separately 5:25- 
8 am and local sunset -midnight. For simulcast facili- 
ties see WIFF. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, la, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob, 11b, 12b, 136, 14b. 
Basic Bates: 23a, 246, 25a, 26, 29a. 
Contracts: 40a, 45, 46. 
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INDIANA 
Auburn -W I F F -FM -Continued 

Comb.; Cont. Discounts: 60k. 
Cancellation: 73a. 
Sold in combination with \VIFF. See that listing for 
rates. 

TIME RATES 
FM ONLY 

Elf Recd 8/28/68. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 z_.__. .. 3.25 156 x...-_..-_..._.._ 2.50 
13 x _.....__..._ 3.10 260 z.._-_ 2.35 
26 x.-..:-..._...._.._._ 2.95 312 z ____ 2.20 
52 x_-_____-__ 2.80 624 x.......... 2.05 

104 
x 

PACKAGE 
2.65 

PLANS7. 
ROB 

30 1 -minute spots per wk......-. .._ 84 
8. PROGRAM TIME RATES 

PER WK: Ihr 1/2 kr 1/4 be 5 min 
1 x 30.00 24.00 15.00 8.00 

1Ó SPECIAL FEATURES 
24.00 17.42 1200 6.70 

Newscasts -5 min. at :60, ea, 6.00. 

BEDFORD 
Lawrence County -Map Location D-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBIW 
1948 

R AB 
Subscriber to the NAB Radio Code 

Media Code 4 215 0380 6.00 
Bedford Broadcasting Co., Box 857, Heltonville Rd., 

Redford. Ind. 47421. Phone 812-275-7555. 
I. PERSONNEL 

President -Lester G. Spencer. 
General Manager -William M. Quigg. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Detroit. Cleveland -Pease Sales. 
Regional -Kentucky Radio Sales. 
South & Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1390 kc. 

Non -directional. 
Operating schedule: 5:30 am -midnight weekdays; 
7:00 am -11:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 4a, 4d, 5. 6a, 8. 
Basic Rates: 22a. 
Contracta: 40a, 45, 46. 
Comb.; Cont. Discounts: 60a. 
Affiliated with American Information Network. 

TIME RATES 
No. 6 ER 3/1/68-Rec'd 2/23/88. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 28x 520 104x 156x 260x 312x 

1 min 6.10 5.75 5.40 5.25 5.05 4.70 4.40 4.05 
7. PACKAGE PLANS 

PER WK: 5tl I ti 20+ 
1 min...__....._..__.._.....__-_..___... 4.25 3.90 3.60 
30 see..._....._.._......___ _-.._.-_.. 3.40 3.15 2.90 
10 sea -..._._.__. 2.55 2.35 2.15 

BLOOMINGTON (1AM;1FM) 
Monroe County Map Location D-8 

See SItDS consumer market map and data at begin- 
ning of the State. 

WTTS 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 215 0475 4.00 
Sarkea Tarzian, Inc.. 535 S. Walnut St., Blooming- 

ton, Ind. 47401. Phone 812-332-3366. TW% 317- 
634-3022. 

I. PERSONNEL 
General Manager -Glenn Van Horn. 
Bales Manager -Ray Bartlett. 
Program Director -William Franzmann. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
South. Southwest -Busby. Finch and Woods. Inc. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 1370 kc. 

Directional -separate patterns day and night. 
Operating schedule: 5:00-1:00 am Mon thru Fri; 5:00 
am -midnight Sat: 6:00-1.00 am Sun. EST. 

4. AGENCY COMMISSION 
15% nn time only: no cash disronnt. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h. 3a, 4a, 4d, 5, 6a, 8. 
Rate Protection: 15h. 
Basic Rates: 20b, 21a, 21b, 21d, 22a. 22b, 23a, 26, 

29a, 30. 32b. 
Contracts: 40e. 41. 420, 44a, 45, 46, 47a, 51e. 
Comb.: Cont. Discounts: 80e. 82d. 
Cancellation: 70a. 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
FM facilities: WTTV (FM). 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 6 ER 8/21/67-Rec'd 8/18/67. 

6. SPOT ANNOUNCEMENTS 

1 z 15.90n 34. 0O e 1 

0 aee 
2.95 _. 

52 z._._._.._._ ..__....____... 
. 

5.85 4.25 2.80 
104 x_...._.........._...__._...-...__, 5.40 4.05 2.70 
156 z 5.20 3.90 2.60 
208 L. 
260 z _ 4.95 

4.70 
3.70 2.45 
3.55 
3.35 

2.35 
2.25 

_. 
312 L. -....-._.._..__ 4.45 
624 x.. 4.00 3.00 2.00 
936 z ..........__.._.._.__.__...._ 3.55 2.65 1.75 
1248 z - 3.30 2.45 1.65 
1560 z - _. 
Consecutive weeks' usage. 

3.05 2.30 1.55 

25 second spots in or between segment of available 
network programs earn minute rate. 
1 -minute spots in available network programs earn 

1 -min rate plus 33-1/3%. 
10 -second spots may not be combined with other spots 
for frequency discounts. 

7. PACKAGE PLANS 
WEEKLY 

(Best Times Available) 
I min 30see I Min 80see 

10 ti.._._...__ 5.65 4.25 35 ti 4.45 3.35 
15 tl...._.._..... 5.40 4.05 40 tL...._ 4.25 3.20 
20 ti 5.20 3.90 45 LL_._-._. 4.00 3.00 
25 ti.. ._ 4.95 3.70 50 tL.__._. 3.75 2.90 
30 tL.._...._ 4.70 3.55 

YEARLY 
(Best Times Available) 

100 x 5.65 4.25 600 x.. ..._ 4.25 
150 x.._.._.._ _ 5.40 4.05 900 z.._......- 3.75 
200 x... 5.20 3.90 1200 z..._._..._ 3.55 
250 z____ 4.95 3.70 1500 x__.....- 3.30 
300 x 4.70 3.55 

8. PNOUKAM TINE RATES 
1 hr I/2 Ar I/4 hr 10 min 5 min 

1 z__._.-_..._ 55.90 35.30 21.20 16.20 11.20 
26 z.._._._....- 52.95 33.55 20.00 15.30 10.60 
52 x----.._._ 50.00 31.75 18.80 14.40 10.00 
104 z ..._.. 47.05 30.00 17.65 18.55 9.40 
156 x....... 44.10 28.25 16.45 12.65 8.80 
208 z 41.20 26.45 15.30 11.75 8.25 
260 x__. 38.25 24.70 14.10 10.90 7.85 
312 2.._...._ 35.30 22.95 12.95 10.00 7.05 
624 x 11.75 9.10 6.45 
936 x__________ 8.25 5.90 

WTTV (FM) 
1959 

3.20 
2.80 
2.65 
2.40 

Subscriber to the NAB Radio Code 
Media Code 4 215 0570 2.00 
Sarkea Tar:Jan. Inc.. 535 S. Walnut St., Bloomington. 

Ind. 47401. Phone 812-332-3366. 
I. PERSONNEL 

President-Sarkea Minden. 
Genera. Manager -Glenn Van Horn. 
Sales Manager -Ray Bartlett. 

2. REPRESENTATIVES 
The Meeker Company. Inc. 

3. FACILITIES 
ERP 37,200 w.; 92.3 mc. 
Operating schedule: 5:00 am -midnight Mon thru Sat; 
noon -midnight Sun. 
WTTV-FM operates independently from 8:00 am -5:45 
pm and 8:00-10:00 pm Mon thru Fri; noon -7:30 pm 
Sat: noon -6:00 pm Sun, duplicates WTTS during 
other WTTV-FM operating hours. EST. 
Antenna ht. -1.090 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no ash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WTTS Hating for coded regulations. 
AM facilities: WTTS. 
Affiliated with American FM Network. 

TIME RATES 
Rates effective November 10, 1962. 
Rates received November 5, 196.2. 

S. SPOT ANNOUNCEMENTS 
1 min 25 sec 1 min 25 sec 

1 U_..-._.. 3.00 2.30 104 ti 2.40 1.80 
13 tL..._.r.. 2.90 2.15 156 ti 2.30 1.15 
28 U 2 75 2.10 208 ti 2.15 1.60 
39 ti .. 2.65 2.00 260 U 2.05 1.55 
52 2.50 1.90 312 ti 190 1.45 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 24.00 14.40 9.60 7.20 4.80 
13 ti._._ __ 22.80 13.70 9.10 6.85 4.55 
26 21.60 12.95 8.85 6.50 4.80 
39 ti.-......__...- 20.40 12.25 8.15 6.10 9.10 
52 ti._.___ 19.20 11.50 7.70 5.75 3.85 
104 ti_._.... .... 18.00 10.80 7.20 5.40 3.60 
156 ti.-._.._.` 16.80 10.10 6.70 5.05 3.35 
208 ti.__..._..., 15.60 9.35 6.25 4.70 3.10 
260 t1_._.._ -_ 14.40 8.65 5.75 4.30 2.9e 
312 ti..._.._.._.._ 13.20 7.90 5.30 3.95 2.6o 

BLUFFTON 
Wella County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WC R D (FM) 
1963 

Subscribir to the NAB Radio Code 
Media Code 4 215 0665 0.00 
Wells County Radio Corporation, Box 321. 217-1/2 

W. Market, Bluffton, Ind. 46714 Phone 824-2804. 
I. PERSONNEL 

Pres. & Geú l Mgr. -Herman Zeps. 
Program Director -Paul Kennedy. 

2. REPRESENTATIVES 
Gelderman & Company. 

3. FACILITIES 
ERP 3.000 w.; 100.1 mc. 
Operating schedule: 6:00 am -10:00 pm. CST. 
Antenna ht.: 90 ft above avenge terrain. 

4. AGENCY COMMISSION 
Net/0. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3d. 
Contracta: 40a, 46. 
Comb.; Cont. Discounta: 61b. 
Advertisers co-operating in group broadcasts are re- 
quired to make individual contracta. Should adver- 
tiser fall to use the total time contracted for, the 
advertiser will be billed for the difference in rate 
earned and the rate contracted for. If more time is 
used than contracted for, a rebate will be issued for 
the difference between the rate earned and the rate 
contracted for. 
The rates quoted herein are subject to change upon 
80 days' notice. 

TIME RATES 
Rates effective (Card No. 2.) 

Card received April 14, 1965. 
6. SPOT ANNOUNCEMENTS 

SPOTS 
Base ._..._....._.._..._.... 3.25 260 ti 2.25 
13 ti ..R 8.00 365 ti_... 2.00 
52 ti.. 2.75 730 ti.. 1.75 
156 tl..._....._..._....._.... 2.50 1460 ti..._.._._ 1.50 

30 -second spot is 75% of 1 -minute spot rate. 
20 -second spot is 50% of 1 -minute spot rate. 
10 -second spot la 37-1/2% of 1 -minute spot rate. 
Announcements and programs cannot be combined to 
earn lower rates. 

7. PACKAGE PLANS 
1 -MINUTE SPOT SATURATION 

(ROB) 
3 MO: PER MO: PER WK: PER DAT: 

90 ti 60 ti 21 ti 6 U 2.50 
180 ti 90 ti 28 ti 8 U 225 
270 ti 120 ti 35 ti 10 ti 2.00 
360 ti 150 U 42 ti 12 ti 1.75 
410 ti 180 ti 49 ti 14 ti 1.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr b min 

Base ..-..._ 41.00 22.50 12.50 6.75 
13 t1. 37.00 20.50 11.50 6.25 
52 ti.._.._.._ 33.00 18.50 10.50 5.75 
156 ti ._ 29.00 16.50 9.50 5.25 
260 ti..._.___..._._ - 25.00 14.50 8.50 4.75 
365 U_._ _.._ .__ 21.00 12.50 7.50 4.25 
730 ti. _-_ _._ 17.00 10.50 6.50 3.75 
1460 ti 13.00 8.50 5.50 3.25 

BOONVILLE (1 AM; i FM) 
Warrick County -Map Location C-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBNL 
1950 

v,t n 

Subscriber to the NAB Radio Cede 
Media Cade 4 215 0760 9.00 
Boonville Broadcasting Co., Boonville, Ind. 47601. 

Phone 897-2080. 
I. PERSONNEL 

President -Henry C. Sanders. 
Gen'l & Sales Mgr. -Norman Hall. 

3. FACILITIES 
250 w. days; 1540 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. CST, 
DST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast 'unities see 
WBNL-FM. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2b, 3b, 3d, 9b, 4d, 5. 6a, 7b. 8. 
Rate Protection: 10h, 11h. 12h, 13h, 14h, 15b. 
Basic Ratan: 20a, 20b, 21a, 21b, 22a, 23a, 24a, 25a, 

26. 28b, 28c. 
Contracta: 42a, 43, 48, 50, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 61a. 
Cancellation: 70a, 70e, 71e, 72. 
Affiliated with Mutual Broadcasting System and Key- 
stone Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eff 12/1/67 -Reed 11/27/67. 
7. PACKAGE PLANS 

1 MINUTE 
10 ti within 10 days _._...-._.... 4.00 
30 ti within 30 days _._- 3.50 
60 ti within 80 days ._...._...._._._._-.. .... 3.00 
90 ti within 90 days _.._._..._- 2.75 
1 min or 100 words. 
10 seconds. 12 per week, 21.00. 
30 sec or 50 words. 
10 seconds, in groups of 50 to be used within 2 
weeks, 42.00. 
10 sec or 15 words. 

SATURATION PACKAGE 
30 spots, same copy. used within 6 days. 75.00. 

W B N L -FM 
1967 

Media Code 4 215 0761 7.00 
Boonville Broadcasting Co.. Inc., Hwy. 61, N., 

Boonville. Ind. 47601. Phone 897-2080. 
I. PERSONNEL 

President -H. C. Sanders. 
Gen'i, Sta. & Sales Mgr. -Norman HaiL 
Program Director -George McCoy. 

3. FACILITIES 
ERP 3.000 w.; 107.1 mc. 
Operating schedule: 6 am -midnight. CST, DST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. Operated separately lecal 
sunset -midnight. For simulcast facilities see WBNL. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See ceded regulations 
See WBNL listing for coded regulations. 
Affiliated with MBS end Keystone Networks. 

TIME RATES 

Rates are identical to WBNL. See that listing. 

BRAZIL 
Clay County -Map Location C-7 

See SItDS consumer market map and data at begin- 
ning of the State. 

WWCM 
1959 

time sales inc. 
Media Code 4 215 0855 7.00 
Albert S. Tedesco, Box 227, White Rock Rd., Brazil, 

Ind. 47834. Phone 812-446-2317. 
I. PERSONNEL 

General Manager -Walter Ter Meer. 
2. REPRESENTATIVES 

PRO Time Sales, Inc. 
3. FACILITIES 

500 w, days; 1380 kc. Directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 2b, 3a, lb, 3c, 3d, 4a, 4c, 6a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20e, 21d. 22a, 23b, 24b, 24c, 25a, 26, 

28a, 28c, 29a, 31, 33a. 
Contracts: 40e. 42d, 44b, 46. 47e, 48, 49, 50, 51a. 
Comb.; Cont. Discounts: 60g, 601, 61e. 
Cancellation: 70a. 71a, 72, 73a. 
Prod. Service': 92. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER. 1/1/67-Rec'd 11714/66. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 1 tala 30 gee 
5.50 4.50 260 x_. ........ 4.50 3.50 

____ 5.25 4.25 312 ....... 4.25 3.25 
52 L.__- 5.00 4.00 500 z 8.90 2.90 
158 ...... 4.75 3.75 1000 z 3.50 2.50 
ID's -50% of 1 -min. 

7. PACKAGE PLANS 
PER WK: 9ti 10ti 1511 20tí 25t1 
1 min .............. 25.00 47.50 67.50 85.00 100.00 
30 sec ...... 20.00 37.50 52.50 65.00 75.00 

8. PROGRAM TIME RATES 
lx 

1 hr 80 00 
26x 

55.00 
37.50 

1/4 hr_...__ --_..._..v.... 25.00 22.00 
5 min._._..._......._......._.._... 12.00 10.00 

10. SPECIAL FEATURES 
NEWS HEADLINES 

Hourly at :30, featuring local news and weather 
forecast. Approx. 2-1/2 min. with opening and closing 
billboards and one minute middle commercial. 
20% discount on applicable 5 -minute news rates. 

NEWS CASTS 
5 -minutes on the hour every hour. Approximately 
4-1/2 minutes with opening and closing commercial 
billboards and 1 -minute middle commerciaL 
PER WK: 
6 ti 4.50 15 tl..___._. 4.00 
10 ti 4.25 21 ti ._ 3.75 

52x 
50.00 
35.00 
20.00 
9.00 

260x 
40.00 
28.50 
15.00 
7.00 

CENTERVILLE 
Wayne County -Map Location (31-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHON 
1964 

R A B 

Media Code 4 215 0950 6.00 
Brewer Broadcasting Corp.. Box 295, Richmond, Ind. 

47374. Phone 317-962-1595. 
I. PERSONNEL 

President -James R. Brewer. 
Station Manager -James E. Green. 

3. FACILITIES 
500 w. days: 930 kc. Directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. 3a, 3b, Sc. 3d, 9a, 5, 6a. 7b. 8. 
Rate Protection: 15h. 
Basic Rates: 20a, 20b, 21a, 21b, 21d, 22a, 22b, 24c, 

25a. 28b, 28e. 
Contracts: 40a. 41, 42c, 46, 51a. 
Comb.; Cont. Discounts: 60e, 62d. 
Cancellation: 71e. 
Prod. Services: 81. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Eff 4/1/66 -Reed 4/5/86. 

7. PACKAGE PLANS 
PER MO: I tl 12 t1 24 ti 48ti 96tí 
1 min 8.00 7.50 7.00 6.50 6.00 
30 see 6.40 6.00 5.60 5.00 4.50 

COLUMBUS (i AM; i FM) 
Bartholomew County -tap Location E-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCSI 
1950 

R A 
Media Cede 4 215 1045 4.00 
White River Broadcasting Co., Inc., 501-1/2 Wash- 

ington St., Columbus, Ind. 47201. Phone 812- 
372-4448. 
STATION'S PROGRAMMING DESCRIPTION 

WCSI: Programmed for young adulte. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every 30 min, 15 min at 7:30 am, 12:30 pm, 
5:30 pm. 70% local news. UPI wire and audio. 
FARM: 6:05 am & 11:55 ant. Esse weather. MUSIC: 
general popular, current hits, show tunes, standards. 
Daily mobile reports, phone discussion, interviews. 
quips, editorials. SPORTS: daily shows, live high 
school and college games. 6 auto races yearly, live 
origination from Indianapolis daily during May. Re- 
mote facilities, 2 mobile units. Contact Representa- 
tive for further details. Recd 3/13/68. 

I. PERSONNEL 
General Manager Tim Kaupr. 
Sales Manager -Bill Williamson. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
500 w. days; 1010 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, lb, 3a, 3b, 3d, 4a, 4d, 5. 6a, 7a, 8. 
Rate Protection: 10a, lia, 12a 13a, 14a, 15a, 15b. 
Basic Rates: 20e. 20b, 21b, 21d, 22a, 22b, 23a, 24c, 

25c. 26. 29a, 30. 
Contracts: 40a. 41, 45. 46, 47e. 
Comb.: Cont. Discounts: 60e. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 82. 
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Columbus -W C S I -Continued 
TIME RATES 

Eff 10/1/68-Ree'd 9/16/68. 
6. SPOT ANNOUNCEMENTS 

PER WK : I ti 7 ti 14 ti 21 ti 28 ti 354- 
1 min 8.25 7.25 5.70 5.30 9.95 4.70 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

10. SPECIAL FEATURES 
SPONSORED NEWSCASTS 

PER WK: 1 ti 341 5t1 104- 
1/4 hr 25.53 21.47 18.24 
5 min 14.18 11.95 10.12 9.24 
Fixed position spots adjacent to feature programs - 
add 5% to applicable rate. 

WCSI-FM 
1958 

Media Code 4 215 1046 2.00 
White River Broadcasting Co., Inc., 501-1/2 Wash- 

ington St., Columbus, Ind. 97201. Phone 812-372- 
4448. 

STATION'S PROGRAMMING DESCRIPTION 
WCSI-FM: See WCSI for simulcast programming 
description. Music 6-11 pin 01m music, ahowtunes, 
old standards. 90% instrumental. Commercials limited 
to 12 per hour. Contact Representative for further de- 
tails. Recd 3/13/68. 

I. PERSONNEL 
General Manager -Jim Kanner. 
Sales Manager -Bill Williamson. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
ERP 15,000 w.: 101.5 mc. 
Antenna ht.: 300 ft. above average terrain. 
Operating schedule: 6:00 am -11:00 pm. EST. 
WCSI-FM operates independently after sunset; dup- 
licates WCSI-AM during daytime hours. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WCSI listing for coded regulations. 

TIME RATES 
Eff 9/15/66 -Reed 10/5/66. 

6. SPOT ANNOUNCEMENTS 
EVENING RATES 

PER WK: 
1 ti 3.80 20 ti 2.90 
5 ti 3.50 25 ti 2.75 
10 ti 3.20 

MORNING RATES 
PER WK: 
I ti 8.20 15 tl 4.60 
3 ti 5.80 25 ti 4.12 
5 ti 5.55 30 ti 9.00 
7 ti 5.25 90 ti 3.88 
10 ti 5.08 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
Fixed position spots adjacent to feature programs - 
add 5% to applicable rate. 

CONNERSVILLE (1 AM; 1 FM) 
Fayette County -Map Location G-7 

See SIiDS consumer market map and data at begin- 
ning of the State. 

WCNB 
1948 

Media Code 4 215 1140 9.00 
News -Examiner Company. 406 Central Ave., Conners- 

ville. Ind. 47331. Phone 825-6411. 

I. PERSONNEL 
Station Mgr. á Com'1 Mgr. -E. M. Jackson. 
Program Director -Francia E. Chomel. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
250 w. days; 1580 lac. Non -directional. 
Operating schedule: 7:00 a.m. to local sunset. EST. 
FM -ERP 6.700 w.; 100.3 me. 
Operating schedule: Programmed separately 1:30-7:30 
pm. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. Billed monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 9a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 10a. lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20b. 21e, 21b, 21c, 21d, 22a, 22b. 23b. 

24b, 25a, 28, 28e. 29e. 
Contracts: 40e. 41, 92b, 49b, 46, 47a, 48, 49, 

51a, 51b. 
Comb., Cont. Discounts: 60a, 60e, 60d, 60e. 601, 61a, 

61b. 62d. 
Cancellation: 70b. 70d. 71a. 72, 73a. 73b. 
Prod. Services: 80, 81. 82. 
Contracte may be signed for not more than a dura- 
tion of 2 years. 

WCNB-FM 
1948 

TIME RATES 
No. 6 Elf 1/1/66 -Reed 3/28/66. 

8. SPOT ANNOUNCEMENTS 
lx 13x 26x 

1 min_ 6.60 6.27 5.94 
30 sec 3.30 3.14 2.97 
10 sec_ 2.48 2.36 2.22 

7. PACKAGE PLANS 

52x 10Ox 260g 300x 
5.61 4.62 4.45 4.29 
2.81 2.51 2.31 2.15 
2.11 1.86 1.74 1.81 

Per wk 
1 t 10 t1 15 ti 20tí 

I min. 5.75 5.50 5.00 4.50 
30 sec 4.60 4.40 4.00 3.60 
10 sec. 2.90 2.75 2.50 2.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min 5 min 

1 z _.._......_.._. 55.00 33.00 22.00 16.50 11.00 
DISCOUNTS 

131-5% 521-15% 260x-30% 
26x-10% 100x-25% 3001-35% 

52 ta 
4.00 
3.20 
2.00 

CORYDON 
Harrison County -Map Location E-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPDF 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 215 1235 1.00 
Harrison Radio, Inc., Box 327. 228 Elm St., Corydon, 

Ind. 97112. Phone 812-738-3241. 
I. PERSONNEL 

President -Sam B. Holmes. 
General Manager -Herbert L. Arms. 

3. FACILITIES 
250 w. ; 1550 lac. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2b, 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a. 
Basic Rates: 20a, 21a, 24b. 25a, 28e, 28n. 29a. 
Contracte: 40a, 41, 46, 47e. 49, 50, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 601. 61b. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1. 1964. (Card No. 1.) 
Card received April 27, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min (t I min () 

1 ti...._......_... 4.00 3.00 156 ti 3.25 2.25 
13 ti 3.85 2.85 260 ti 3.10 2.10 
26 ti 3.70 2.70 312 ti 3.00 2.00 
52 ti 3.55 2.55 500 ti 2.70 1.90 
104 ti 3.40 2.90 I1 25 word Shorties. 

10. SPECIAL FEATURES 
Newscasts: 5 minutes on the hour, add 1.00 per pro- 
gram; Headlines at :30. 

CRAWFORDSVI LLE 
Montgomery County -Map Location C-6 

See SRDS consumer market mop and data at begin- 
ning of the State. 

WCVL 
1964 

R A 
Subaeriber to the NAB Radio Code 

Media Code 4 215 1330 0.00 
WCVL, Inc., Box 603, 101-1/2 E. Main St., Craw- 

fordsville, Ind., 47933. Phone 317-362-8200. 
I. PERSONNEL 

President -John L. Sinclair, Jr. 
General Manager -Jack L. Cunningham. 
Sales Manager -D. Herschel Heath. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 
Regional Reps Corn. 

3. FACILITIES 
250 w.; 1550 lac. Directional -night only. 
Operating schedule: 6 am -11 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standard. apply. 
General: la, 2a. 3b, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11e, 12e. 13e, 14e, 16. 
Basic Rates: 20a, 21b, 22a, 23b, 24a, 25a, 26, 33a. 
Contracts: 404. 41. 48. 97a. 
Comb.; Cont. Discounts: 60h, 61b. 
Cancellation: 70a. 70c, 71a, 73b. 
Prod. Services: 80. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective September, 1965. 
hates received October 25, 1965. 

6. SPOT ANNOUNCEMENTS 
FLAT RATES 

1 min 30 sec 15 sec 
1 ti 5.90 4.30 3.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 ti _......_... 35. 18. 9. 

DECATUR (1 AM; 1 FM) 
Adams County -Map Location G-4. 

See SRDS consumer market map and data at begin- 
ning of 'he State. 

WADM 
1964 

Media Code 4 215 1425 8.04 
Airon, Inc., 233 N. 2nd St.. Decatur, Ind. 46733. 

Phone 724-7161. 
I. PERSONNEL 

General Manager -Kenneth F. Pehlke. 
2. REPRESENTATIVES 

George T. Hopewell, Inc. 
Upstate New York. Pennsylvania - Regional Reps 

Coro. 
3. FACILITIES 

250 w. ; 1540 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. 
Partial simulcast operation. For non -simulcast Will - 
ties see WADM-FM. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, Sa, 9b, 3d, 4a, 4e, 5, 61% 7a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15a, 15b, 

16. 

Basic Rates: 20b, 21a, 22a, 23a, 23b, 29a, 25a, 28b, 
28c, 30, 33b. 

Contracta: 405, 40e, 4t, 421. 43, 49a, 45, 96, 47a, 
98. 49, 51a, Sib. 

Comb.; Cont. Discounts: 60a, 60e, 60f, 601, 61a, 61b, 
62a. 

Cancellation: 70a. 70c, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. I Eff 5/1/68-Rec'd 4/22/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104x I56x 3I2x 

1 min 4.00 3.75 3.50 3.25 3.00 2.75 2.50 
7. PACKAGE PLANS 

SATURATION PACKAGES 
Plan A-5 per day 15 
Plan B-10 per week 25 

20 per week 45 
30 per week 65 

Plan C-60 per 2 weeks ..... 110 
"Plan D-90 per month 160 

120 per month 200 
(a) 52 -week contract. additional 10% discount. 

8. PROGRAM TIME RATES 
Iz I9x 26x 52x I04x I56x 312x 

1 hr 35.00 33.00 31.00 29.00 27.00 25.00 23.00 
1/2 hr 24.00 22.00 20.00 19.00 18.00 17.00 18.00 
1/4 hr 16.00 15.00 19.00 13.00 12.00 11.00 10.00 
10 min 12.00 11.50 11.00 10.50 10.00 9.00 8.00 
5 min 6.50 6.25 6.00 5.75 5.50 5.25 4.50 

W A D M -FM 
1966 

Media Code 4 215 1426 6.00 
Airon Inc., 233 N. 2nd St., Decatur, Ind. 48733. 

Phone 219-724-7161. 
I. PERSONNEL 

General Manager -Kenneth F. Pehlke. 
Sales Manager -Clyde A. Moser. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. Feog ACILITIIES 
ional Reps Corp. 

ERP 3,000 w.; 92.7 mc. 
Operating schedule: 8 am -10 pm Mon thru Sat; 7 
am -10 pm Sun. EST. 
Antenna ht.: 140 ft. above average terrain. 
Partial simulcast operation. For simulcast facilities 
see WADM. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
See WADM listing for coded regulations. 

TIME RATES 
No. 1 ER 5/1/64 -Reed 12/5/66. 

7. PACKAGE PLANS 
ANNOUNCEMENT PACKAGES 

PER WK: I ti 5 t IOti 1581 20 ti 3001 504- 
.................. 8.00 5.50 4.75 4.50 4.25 4.00 3.50 () 1 minute or less. 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 5 min 

1 x..._ 48.00 32.00 24.00 14.00 
DISCOUNTS 

130- 5% 52x-12-1/2% 156x-20% 
26x-10% 104x-15% 2601-25% 

ELKHART (2AM; 2FM) 
Elkhart County -Map Location E-2 

See SRDS consumer market map and data et begin- 
ning of the State. 

WCMR 
1956 

R A B 

Media Code 4 215 1520 6.00 
Progressive Broadcasting System, Inc.. Elkhart, Ind. 

96519. Phones 219-523-9567, 875-5166. 
STATION'S PROGRAMMING DESCRIPTION 

WCMIt: Programmed for adults. 
FARM 10%; weekdays 6-6:30 am & 12:15-1 pm. 
agricultural director, agricultural business analysis, 
4 county agents' reports, interviews, feature stories. 
Over 25 min daily local, regional and national 
market details emphasizing local farm -community in- 
volvement. NEWS: 28% network news 5 min every 30 
min and world summary 6:30-7 pm. Local news 
department with 4 mobile units, live on -location 
broadcasting from community events, 25 national and 
international newscasts daily, 12 local, area and 
community newscasts, 25 weathercaats, 6 commentary 
and feature programs. AIR PERSONALITIES handle 
all portions. Women's show daily 10-10:30 am. 
SPORTS: 2 sportscasters, Uve local high school and 
college football and basketball, 5 eportscasts daily. 
MUSIC 33% weekdays: general popular 64%, semi - 
classic 13%, inspirational religious 23%. Contact 
Representative for further details. Recd 5/29/68. 

1. PERSONNEL 
Owner & Gen'l Mgr. -Clarence C. Moore. 
Station Manager -Edwin C. Moore. 
Sales Manager -James V. Hummel. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 1270 lac. Directional. 
Operating schedule: 5:45 am -11:10 pm. EST. 

4. AGENCY COMMISSION 
15/0; Billed 1st of month. payable 15th. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4b, 4d. 5, 6a, 

7b, 8. 
Rate Protection: 10g, 11g. 12g, 13g. 14g, 18. 
Basic Rates: 20e. 21a, 21b, 21d, 22b, 23a, 24b, 25e. 

26. 27, 28a, 30, 32a. 33a. 
Contracts: 90a, 42a, 92d, 94a, 45, 96, 47a. 48, 50, 

51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60g, 601, 61c, 62b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
FM facilities: WXAX (FM). 
Affiliated with MBS Radio Network. 

INDIANA 
TIME RATES 

No. 9 Eff 11/6/87 -Reed 12/4/67. 
AA -Mon thru Fri 11:45 am -1:15 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

lx 26x 52x 104x 156x 260x 520* 
1 min_ ..... 12.00 11.00 10.50 9.50 9.00 8.25 7.40 
30 sec 9.50 8.25 7.80 6.90 6.50 5.90 5.20 
15 sec 7.00 6.10 5.60 5.20 4.75 4.30 3.50 
Regional Agricultural programming. 

CLASS A 
1 min. 9.70 9.00 8.30 7.60 7.25 6.60 5.90 
30 sec 7.60 6.60 6.25 5.50 5.20 9.70 4.15 
15 sec 5.55 4.85 4.50 4.15 3.80 3.45 2.75 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 26x 52x 104x 156x 2601 5202 
1/4 hr 41.00 38.00 36.00 32.50 31.00 29.50 
10 min. 31.00 27.50 28.00 25.00 24.00 22.50 21.50 
5 ..... 22.50 20.00 17.25 16.50 15.50 14.75 14.00 
Regional Agricultural programming. 

CLASS A 
1/2 hr 53.00 47.00 44.00 41.50 40.00 39.00 ..._.-. 
1/9 hr 33.00 30.00 29.00 26.00 25.00 23.50 
10 min..._... 25.00 22.00 21.00 20.00 19.00 18.00 17.30 
5 min 18.00 16.00 13.85 13.15 12.45 11.75 11.00 

WTRC 
1931 

NBC Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 215 1615 4.00 
Truth Radio Corp.. Box 699. 3600 Oakland Ave., Rd., 

Elkhart, Ind. 46514. Phone 219-523-1960. TWX 
810-294-2242. 
STATION'S PROGRAMMING DESCRIPTION 

WTRC: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
14 local and 18 network news daily. 6 man news de- 
partment, 5 mobile units. 6-11:30 am middle-of-the- 
road music, interviews, weather, sports, community 
news. 11:30 am -1 pm news, telephone talk show. 
1-4 pm middle-of-the-road music, fishing, hunting 
show. 4-6 pm middle-of-the-road music, local movie 
and stage listings, weather, stocka. 6-7:30 pm news, 
sports, middle-of-the-road music. 7:30 pm -12M rock 
music, news, local and college football and basketball. 
Contact Representative for further deuils. Recd 
8/1/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Don E. Fuller. 
Station Manager -Edwin Hoot. 
National Sales Manager -John Fatah. 

2. REPRESENTATIVES 
Jack Masla & Co.. Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights: 1340 kc. 

Non -directional. 
Operating schedule: 6:00 am -midnight weekdays: 
7:00 am -11:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10g. 11g, 12g. 13g, 14g. 
Basic Rates: 20a, 20b, 21b, 21d, 22a, 22b. 23a, 24b, 

24c, 25a, 26, 28c, 29a, 30. 
Contracts: 40a. 41, 43, 44a. 45. 46, 49, 51e. 
Comb.: Cont. Discounts: 605, 60h. 601, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 81. 82. 
Affiliated with NBC. 

TIME RATES 
No. 14 Eff 6/1/68-Rec'd 5/23/68. 

AA -Mon thru Sat 6-9 am. 11:30 am -1 pm & 3:30- 
6:30 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WK: 1 wk 4wk 
1 tI 12.50 12.00 
6 ti 11.50 11.00 
12 ti 10.50 10.00 
24i- 9.50 9.00 

13 wk 
11.50 
10.50 
9.50 
8.50 

26 wk 52 wk 
11.00 10.50 
10.00 9.50 
9.00 8.50 
8.00 7.50 

CLASS A 
1 ti 11.50 11.00 10.50 10.00 9.50 
6 ti 10.50 10.00 9.50 9.00 8.50 
12 ti 9.50 9.00 8.50 8.00 7.50 
24+ ..._ 8.50 8.00 7.50 7.00 6.50 

20,/30 SECONDS 
CLASS AA 

1 ti 10.50 10.00 9.75 9.25 9.00 
6 ti 9.75 9.25 9.00 8.50 8.00 
12 ti 9.00 8.50 8.00 7.75 7.25 
24+ 8.00 7.75 7.25 7.00 6.50 

CLASS A 
1 ti 9.75 9.25 9.00 8.50 8.00 
6 tl 9.00 8.50 8.00 7.75 7.25 
12 tl 8.00 7.75 7.25 7.00 6.50 
.4+ 7.25 7.00 6.50 6.00 5.75 
10 sec: 50% of 1 -min. 

WT RC -FM 
1947 

©OF MQ 
Subscriber to the NAB Radio Code 

Media Code 4 215 1616 2.00 
Truth Publishing Co., Box 699, Elkhart, Ind. 48514. 

Phone 219-523-1960. TWX 810-294-2242. 
STATION'S PROGRAMMING DESCRIPTION 

WTRC-FM: Programmed for general interest. 
Middle-of-the-road music 9 am -6 pm. Standards 6-7 
pm. Serious music programming 7-9:30 pm. includ- 
ing classical recordings, Cleveland Orchestra and 
Boston Symphony broadcasts, drama and poetry. 
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INDIANA 
Elkhart -W T R C -FM --Continued 

Middle -of -the road music 9:30 pm -12M. COMMER- 
CIAL POLICY: commercials limited to approximately 
6 per hour. Commercials in symphonic programs and 
other special features may exceed 1 minute in length. 
Contact Representative for further details. Rec'd 
8/1/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Don E. Fuller. 
Operations Manager -Ken Owens. 
National Sales Manager -John Fatah. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 

3. FACILITIES 
ERP 14,500 w.: 100.7 mc. 
Operating schedule: 9:09 am -midnight daily, EST, 

DST. 
Antenna ht.: 550 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10g. 11g, 12g, 13g. 14g. 
Basic Rates: 20a. 20h, 21b, 21d, 22e. 22b 23a, 29b, 

29e, 25a. 26, 28e, 29a, 30. 
Contracts: 40e. 41, 93, 44e. 95, 46, 49. 51e. 
Comb.; Cont. Discounts: 60a, 601, 62d. 
Cancellation: 70e, 70c, 71a, 72, 73a. 
Prod. Services: 81, 82. 
FM programs separately from AM. 

TIME RATES 
ER 11/1/86 -Reed 10/13/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 z 5.25 52 x _..... 4.50 
13 x 5.00 104 z..._......_.._.._.._... 4.25 
26 z 9.75 260 z..._.........._.._....... 4.00 
30 sec, flat 3.75. 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 5 min 
1 ti 34.00 18.50 12.25 8.00 
13 ti 32.00 17.00 11.25 7.25 
26 ti 30.00 15.50 10.25 6.50 
52 tl 28.00 19.00 9.25 5.75 
104 ti 26.00 12.50 8.25 5.00 
260 tl 24.00 11.00 7.25 4.25 

WXAX (FM) 
1963 

RIAjB 
Media Code 4 215 1710 3.00 
I'rogresdve Broadcasting System, Inc., Elkhart, Ind. 

96514. Phones 210-523-4567, 875-5166. 
I. PERSONNEL 

Owner & Gen'l Mgr. -Clarence C. Moore. 
Station Manager -Edwin C. Moore. 
Sales Manager -James V. Hummel. 

2. REPRESENTATIVES 
Gill -Perna. inc. 

3. FACILITIES 
ERP 20,000 w.: 104.7 mc. 
Operating schedule: 5:95 am -11:10 pm. EST. 
Antenna ht.: 170 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: pilled let, payable 15th. 

5. GENERAL ADVERTISING See ceded regulation. 
NAB Radio Code Advertising Standards apply. 
General: le, 2a, o_b, 3e, 3c. 3d. 9b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10g. 11g, 12g, 13g. 14g. 18. 
Basic Rates: 20a, 21e, 21b, 21d, 22b, 23e. 24b, 25e. 

26, 27, 28a, 30. 32e. 33a. 
Contracts: 40e, 42a, 92d, 44e. 45, 46, 97a, 98, 50. 

51a. 51b, 51e. 
Comb.; Cont. Discounts: 60e. 60g. 601. 61e, 62b, 62d, 
Cancellation: 70a, 70e. 71e, 72, 73b. 
Prod. Services: 80, 81, 82. 
AM facilities: WCMR. 
Amliated with MRS Radio Network. 

TIME RATES 
Rater effective June 15. 1965. 

Rates received September 6. 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 30 see 
1 ti. 5.00 3.50 104 ti 4.25 3.75 
26 ti 4.75 3.25 156 ti 4.00 2.50 
52 ti 4.50 3.00 260 tl 3.50 2.00 

8. PROGRAM TIME RATES 
5 MINUTE 

1 ti 7.50 104 ti 6.75 
26 ti 7.25 156 ti 6.50 
52 ti 7.00 260 ti 6.00 

ELWOOD 
Madison County -Map Location E-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBMP(FM) 
1964 

Media Code 4 215 1805 1.00 
Heart of Hoosierland, Inc.. 342 County Line Rd., 

Elwood, Ind. 46036. Phone 317-552-5093. 
I. PERSONNEL 

General Manager -Scott Ridener. 
3. FACILITIES 

ERP 3.000 w.: 101.7 me. 
Operating schedule: 5:30 am -midnight daily. EST. 
Antenna ht.: 140 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2b. 3a, lb, 3d, 9b. 4d. 5. 6a, 7b, 8. 
Rate Protection: 10a. Ile., 12e, 13a, 14e. 
Basic Retes: 20b, 23a, 24b, 24c, 25a, 29a, 30. 
Contracts: 40e. 93. 49a, 45, 49. 
Comb.: Cont. Discounts: 60d, 60e, 60f, 60h, 61e, 82a. 
Cancellation: 71a. 73a. 73b. 
Prod. Services: 80. 82. 

TIME RATES 
ER 9/11/67-Rec'd 2/5/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 312x 

1 min. 5.80 5.20 9.60 4.00 3.30 
7. PACKAGE PLANS 

25 ti in 3 days 
50 ti in l wk. 
100 ti in 1 mo 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 z 56.00 31.00 18.00 15.00 9.00 
28 z 98.00 28.00 16.00 13.00 8.00 
52 z 94.00 25.00 19.00 11.00 7.00 
158 z 40.00 22.00 12.00 9.00 6.00 
312 z 36.00 19.50 10.00 7.00 5.00 

75 
150 
300 

EVANSVILLE (4AM;2FM) 
Varderburgh County -Map Location B-11 

See SRDS consumer market map and data at begin 
ping of the State. 

WGBF 
1923 

NBC Radio Network 

MSS 
MID -WEST TIME SALES 

Subscriber to the NAB Radio Code 
Media Code 4 215 1900 0.00 
Radio Station WURF, Inc., Evansville, Ind., 3809 

Washington Ave. Box 985, Evansville, Ind. 47703. 
Phone 812-477-8811. 
STATION'S PROGRAMMING DESCRIPTION 

WGBF: Programmed for adults. 
NEWS: 2 local newsmen. 15 min local newscast 7:30 
am M -S, 5 min local 8:30 am, 11:45 am, 5:25 pin, 
10:10 pm. Local news highlights 9:05 ant, 10:05 am, 
11:05 ant, 12:35 pin, 2:05 pm, 3:05 put, 5:05 pm, 
8:05 pm. Network 5 min news on hour daily, news 
of world 6:30-6:45 pm M -F. Wire news 7-7:15 em 
M -F, 11:55 pm -12M daily. SPORTS: director broad- 
casts 15 min sportscast daily M -S 5:95-6 pm. 100 
high school, college football and basketball games, 
70 home games Class AA baseball annually. Major 
league baseball carried. FARM: 6:05-6:15 am, 11:30 
am -12:45 pm M -F, farm director. MUSIC: general 
popular 6 am -2 pm. General popular, jazz 2-6 pm. Film, showtunes, serious 6-10 pm. Standards, middle- of-the-road, jazz -oriented, jazz 10 pm -12M. Contact 
Representative for further details. Recd 9/30/68. 

WGBF is 
Evansville's 

In adult audience composition, and in ex- 
perience, WGBF is far and away the leader 
among Evansville radio stations. "Circula- 
tion Pulse 1968"* findings show WGBF lis- 
tenership a whopping 91% adult; and 44 
years of broadcasting provide the program- 
ming know-how to hold and increase that 
grown-up audience year after year. If 
you're not pitching to kids, why pay for 
them? Buy the Grown -Up station! Call 
WEED, MID -WEST TIME SALES or David 
Carpenter Co. for details. 

Interviewing conducted In 1967. 

WG BF 
IIIIIIIIIIIIIIIIIIIIIIIIIIIö 112 8 01111111111111111111111111 

EVANSVILLE, INDIANA 
5000 w. Days, 1000 w. Nights, NBC 

1. PERSONNEL 
Prep. & Gen'l Mgr. -Martin L. Leigh. 
Program Director -Gene Crawford. 

2. REPRESENTATIVES 
Weed Radio Corporation. 
Kansas City, St. Louis -Mid -West Time Sales. 
Southeast -David Carpenter Company. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
5.000 w. days, 1.000 w. nights; 1280 ko. Directional - 
night only. 
Operating schedule: 6:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15% on net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. 3a, 3b, 3d, 4a, 4d. 5, 6a, 7b. 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b, 16. 
Basic Ratee: 20a, 20b. 21a, 21b, 21e, 21d, 22b, 23b, 
29b, 24c, 25e, 26, 28e. 28c, 29a, 33e. 
Contracts: 40a, 41, 92b, 44a, 44b, 95, 48. 47a, 50, 

51*. 
Comb.; Cont. Discounts: 60b, 60f. 60h. 601, 61a, 62b. 
Cancellation: 70a. 70e. 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with NBC Radio Network. 
Tables below show rates after deduction of all ap- 
plicable discounts. 
Announcements purchased on the weekly rate basis 
may be combined with the announcements numbs/tad 
on the annual rate buds to earn lower rates on the 
latter and vice versa. 

TIME RATES 
hates effective September 1. 1960. (Card No. 10.) 

Card received August 5. 1960. 
Class "A"-6:00 a.m. to 7:00 p.m. daily. 
Class "B"-7:00 p.m. to midnight daily. 

6. SPOT ANNOUNCEMENTS 
CLASS "A" 

I min. 
1 time ...._ 12.00 

52 times 11.50 
104 times 11.00 
156 times 10.50 
260 times 9.80 
520 times 9.10 

1.090 times 8.411 
CLASS "B" 

1 time 9.00 6.75 
52 times 8.65 6.50 

104 times 8.25 6.20 
156 times 7.85 5.90 
2260 times 7.35 5.50 
520 times 6.85 5.10 

1.040 times 6.30 4.70 
7. PACKAGE PLANS 

WEEKLY PACKAGE PLAN 
CLASS "A" 

1 min. 30 sec. 
5 per week 10.00 7.50 

10 per week 9.50 7.10 
15 per week 9.00 6.75 
20 per week 8.50 6.40 
25 per week 8.00 6.00 
30 per week 7.50 5.60 

CLASS "B" 
5 per week 7.50 

10 per week 7.10 
15 per week 6.75 
20 per week 6.40 
25 per week 6.00 
10 nee week_. _.. .. 5.60 

8. PROGRAM TIME RATES 
I/4 HR: Ix 26x 52x 156x 260* 520x I040x 

A. 48.00 43.20 40.80 38.00 33.80 31.20 28.80 
B.. 36.00 32.40 30.60 27.00 25.20 23.40 21.60 

l0 min: 75% of 1/4 hour, 5 min: 50% of 1/4 hour. 

WIKY 
1947 

M1.\tt 

90 sec. 
9.00 
8.65 
8.25 
7.85 
7.35 
6.85 
6.30 

5.60 
5.30 
5.10 
4.80 
4.50 
4.20 

R A B 

10 sec. 
6.00 
5.75 
5.50 
5.35 
4.90 
4.55 
4.20 

4.50 
4.80 
4.10 
3.90 
3.65 
3.40 
3.15 

10 sec. 
5.00 
4.75 
4.50 
4.25 
4.00 
3.75 

3.75 
3.55 
3.40 
3.20 
3.00 
2.80 

An Associated Independent Metropolitan Station 
Subscriber to the NAB Radio Code 

Media Code 4 215 1995 0.00 
South Central Broadcasting Corp.. 1162 Mt. Auburn 

Rd., Evansville, Ind. 47705. Phone 812-424-8284. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -John A. Engelbrecht. 
Station Manager -Charles Blake. 

2. REPRESENTATIVES 
Savalll/Gates. Inc. 
Regional Reps Corp. 

3. FACILITIES 
250 w. days: 820 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST, DST. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See coded regulative, 
General: la, 2e, 2b. 3a, 3b. 3d, 4a. 9d. 5. 6a, 7b, 8. 
Rate Protection: 10d. 11d, 12d. 1Sd. 14d. 16. 
Basle Rates: 20a, 20b, 21a, 21b, 21c. 22b, 23a, 24b, 

24e. 25a, 25b, 26. 28a, 28e, 29a, 33a. 
Contracts: 90a, 41, 92b, 44a, 44b. 45. 48, 47a. 

50. 51e. 
Comb.: Cont. Discounts: 60e. 60f, 61a, 62b. 
Cancellation: 70e, 70e, 71e, 73b. 
Prod. Services: 80. 81, 82. 
FM operated in conjunction with AM until sign -off. 

TIME RATES 
No. 4 ER 9/1/60-Rec'd 8/3/66. 

6. SPOT ANNOUNCEMENTS 
I min 20/30 I min 20/30 

1 z 10.00 8.00 156 z. .-.._. 3.00 8.40 
28 z 9.50 7.60 260 z 7.50 6.00 
52 z 9.00 7.20 312 z - 7.00 5.60 
104 z 8.50 6.80 1000 L._..-..- 6.50 5.20 

7. PACK 1IGE PLANS 
Iwk 13 wk 28wk 39wk 52wk 

10 ti 7.50 7.30 7.10 6.90 6.70 
15 ti 7.25 7.05 6.85 6.65 6.45 
20 ti 7.00 6.80 6.80 6.90 6.20 
25 ti 6.75 6.55 6.35 8.15 5.95 
30 ti 6.5 5.70 0 6.30 6.10 5.90 
20/30 second spots -75% of 1 -minute rate. 
10 -second spots -50% of 1 -minute rate. 

8. PROGRAM TIME RATES 
lx 28x 52x 104x 158x 2611x 312* 

1 hr..... ....... 100 95 90 85 80 75 70 
1/2 hr..._. - 80 57 54 51 48 45 42 
1/4 hr 40 38 36 34 32 30 28 
10 mim 30 29 27 26 24 23 21 
5 mim 20 19 18 17 16 15 14 

MCI 
W I K Y -FM 

1948 

©O FIM U 
Subscriber to the NAB Radio Code 

Media Code 4 215 1996 8.00 
South Central Broadcasting Corp., 1162 Mt. Auburn 

Rd., Evansville, Ind. 47705. Phone 812-924-8284. 
1. PERSONNEL 

Pres. & Gen'l Mgr. -John A. Engelbrecht. 
2. REPRESENTATIVES 

Savalll/Gates, Inc. 
3. FACILITIES 

50,000 w. (horiz. & vert.); 104.1 mc. 
Operating schedule: 24 hours Mon thru Sat; 1:00 
am -sign -off Sun. CST, DST. 
Antenna height: 460 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent: due on 1st. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b, 3a, 3b, 3d, 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10d, ltd, 12d. 134. 14d, 16. 
Basic Rates: 20e, 20b, 21a, 21b. 21e. 22b, 23a. 24b, 

24e. 25e, 28, 28a, 28e, 29a, 33e. 
Con50, 

Stractsia.: 

40e, 91, 92b, 44a, 44b, 45, 48. 47*. 

Comb.; Cont. Discounts: 60a, 60f, 61a, 62b. 
Cancellation: 70e, 70c, 71e, 73b. 
Prod. Services: 80, 81, 82. 
FM programmed separately after AM sign -off. 

TIME RATES 
Rates effective January 1, 1984. 
Rates received October 3. 1983. 

6. SPOT ANNOUNCEMENTS 

210titt1 min t, 1 min () 
6.00 5.00 156 ti 9.80 4.00 
5.70 4.75 480 ti 4.50 3.75 

52 ti 5.90 4.50 312 ti 4.20 3.50 
109 ti 5.10 4.2$ 1000 tl 3.90 3.25 (1 Station break 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1 hr 1/2 hr 

21 

ti 60.00 36.00 156 ti 48.00 28.80 
26 ti 57.00 34.20 260 ti 45.00 27.00 
52 tl 54.00 32.40 312 ti 42.00 25.20 
104 ti 51.00 30.60 

WJ PS 
1948 

Media Code 4 215 2090 9.00 
Geyer Broadcasting Co., Inc., Box 636, Evansville, 

Ind. 97702. Phone 812-425-2221. 
I. PERSONNEL 

President -Wayne W. Geyer. 
General Manager -John lt. Spectate. 
Program Director -Dave Wood. 

(This listing continued on next page) 

WJ PS 
EVANSVILLE, INDIANA 

No. 1 REACH STATION 
IN THE TRI - STATE 

8 -COUNTY 
EVANSVILLE MARKET 

Here are the straight facts 

8 -COUNTY EVANSVILLE MARKET 

WJPS reaches MORE homes, women, 
men, and teens than any other Evans- 
ville station: Next 

WJPS Station 

Homes 56,300 33,800 
Women 50,700 28,400 
Men 42,300 29,900 
Teens 32,300 12,400 
And That's Not All! WJPS has the big- 
gest total coverage area of any Evans- 
ville station - 27 Tri-State counties - 
reaching more total homes, women, 
men, and teens than any other Evans- 
ville station. 
Source: Circulation Pulse '68 - Field work 

conducted in 1967. Subject to qualifica- 
tions described in said report. 

YOUR BEST BUY IN EVANSVILLE WJPS 
Geyer Broadcasting Co., Inc. 

Call Stone Representatives, Inc. 

322 Spot Radio Stations November 1, 1968 



Evansville -W J P S -Continued 
2. REPRESENTATIVES 

Stone Representatives. Inc. 
Kentucky Radio Sales -South. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights: 1330 kc. 

Non -directional days, directional nights. 
Operating schedule: 5-1 am. CST. DST. 

4. AGENCY COMMISSION 
15/0 net time: rendered weekly or monthly. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, 3a, 35, 9a, 4d, 5, 6a, 7h, 8. 
Basic Rates: 22a, 23a, 29a. 
Contracts: 90a, 46, 48. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff 7/1/88-Rec'd 6/29/88. 

AAA -Mon thru Sat 6-10 am & 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm; Sun 6 am -7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

Ix 52x 104x 156x 260x 3I2x 
1 min 22.00 21.00 20.00 19.00 18.00 17.00 
20/30 

sec 17.60 16.80 16.00 15.20 14.90 13.60 
10 sec 13.20 12.60 12.00 11.40 10.80 10.20 

CLASS AA 
1 min 21.00 20.00 19.00 18.00 17.00 16.00 
20/39 

sec 16.80 18.00 15.20 14.40 13.60 12.80 12.00 11.20 
10 sec 10.50 10.00 9.50 9.00 8.50 8.00 7.50 7.00 

CLASS A 
1 min 16.00 15.00 14 00 13.00 12.00 11.00 10.00 9.00 
20130 

sec 12.80 12.00 11.20 10.40 9.60 8.80 8.00 7.20 
10 sec 9.60 9.00 8.40 7.80 7.20 6.60 6.00 5.90 

7. PACKAGE PLANS 
SATURATION PACKAGES 

CLASS AAA 
PER WK: 6tl 12 ti 18t1 24 ti 

1 min 19.00 18.00 17.00 16.00 
30/20 sec..._ 15.20 14.40 13.60 12.80 
10 sec 11.40 10.80 10.20 9.60 

CLASS AA 
1 min 18.00 17.00 18.00 15.00 
30/20 sec 14.40 13.60 12.80 12.00 
10 sec 9.00 8.50 8.00 7.50 

CLASS A 
1 min 13.00 12.00 11.00 10.00 
30/20 sec 10.40 9.60 8.80 8.00 
10 sec 7.80 7.20 6.60 6.00 
Saturation rates not combinable to earn frequency 
discounts. Multi -products not subject to retroactive 
discounts. Saturation packages may be cross -combined 
to earn numerical frequency. 

TOTAL AUDIENCE PLAN 
30/20 

1 min see 10 see 
6 flan (2AAA, 2AA, 2A)..._.._. 94.00 75.20 56.40 
12 Plan (4AAA. 4AA, 4A)..._ ..... 176.00 140.80 105.60 
18 Plan (6AAA, 6AA, 6A) 246.00 196.80 147.60 
24 flan (8AAA. 8AA, 8A) 304.00 243.20 182.40 

WROZ 
1936 

Media Code 4 215 2185 7.00 
FUQUA Communications, Inc.. Box 441, Evansville. 

Ind. 97703. Phone 812-422-9171. 
STATION'S PROGRAMMING DESCRIPTION 

WROZ: Programmed for adults. 
MUSIC: modem country music 5 am -1 am. Farm 
news 5:30 am. NEWS: local 5 min news at 5:55 am, 
6:30 am, 7:30 am, 8:30 am, 9:30 pm, 5:30 pm. 15 
min newscast at noon. SPORTS: local high school 
and university football and basketball. Religion, Sun 
5 am -noon. Air personalities available for remote 
broadcasts. COMMERCIAL POLICY: personality en- 
dorsements not 'ennitted. Contact Representative for 
runner details. Reed 7/25/68. 

I. PERSONNEL 
President -Thomas J. Bernie's. 
Vice -Res. & Gen'l Mgr. -John M. Dunn. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1.000 w.; 1400 kc. Non -directional. 
Operating schedule: 5-1 am. CST. DST. 

4. AGENCY COMMISSION 
15% on time charges. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, la, 36, 3d, 4a, 4d, 5, 61% 7b, 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 
Basic Rates: 20a, 20b, 21b, 21d, 23a, 24a, 24b, 24c, 

28b, 28e, 30. 
Contracts: 90a. 44a. 44b, 45, 96, 49, 51b, 51e. 
Cancellation: 70a, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
No. 3 Eff 9/1/68-Rec'd 8/5/68. 

AA -Mon thru Sat 6-9 am & 3-7 pm. 
A -Mon thru Sat 9 am -3 pm; Sun 6 am -6 pm. 
B -All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: I ti 6ti 12 11 18 t124ti 
1 min 20 19 18 17 14 
30 sec 17 16 15 14 10 

CLASS A 
1 min 19 18 17 16 13 
30 Bec 16 15 14 13 11 

CLASS B 
1 min 14 13 12 7 6 
30 sec 12 11 10 6 5 
TOTAL AUDIENCE PLAN-1/3AA, 1/3A, 1/3B 
PER WK: 12tí 18ti 24 t1 96 ti 
1 min 15 12 10 9 
30 sec 12 10 8 7 
ID's: 50% of 1 -min. 

CONSECUTIVE WEEK DISCOUNT 
52 wk -10% 

WSON 
HENDERSON, KY. 

City of license, Henderson, Ky. 
Considered by CBS Radio Network as their Evans- 
ville, Ind., outlet. 
See listing under Henderson. Kv. 

WVHI(FM) 
1964 

Media Code 4 215 2280 6.00 
Valley -Hi Broadcasting Corp., Southern Securities 

Bldg.. Evansville, Ind. 47708. Phone 812-425-4228. 
I. PERSONNEL 

Pres. & Sta. Mgr. -Samuel M. AngeL 
Director of Sales- Jim Hearon. 
Program Director -John Trimble. 

3. FACILITIES 
ERP 50,000 w. (horiz.); 17,000 w. Inert.); 107.3 me, 
Operating schedule: 6-1 am daily. CST. 
Antenna ht.: 320 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; 2% cash discount- Payable by 10th. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 

520x 1040x General: la, 3c. 4a. 5. 6a. 7h. 
16.00 15.00 Rate Protection: 10b, 117, 157. 

Basle Rates: 2013, 217. 227, 23a, 24b, 25e. 
12.80 12.00 Contracta: 40a, 41, 45, 49, 51e. 
9.60 9.00 Comb.; Cont, Discounts: 60h, 61e. 82d, 

Cancellation: 70a, 70e, 72, 73b. 
15.00 14.00 Prod. Services: 80. 82. 

Affiliated with American FM Network. 

TIME RATES 
No. 1 ER 12/22/66 -Reed 4/21/87. 

7. PACKAGE PLANS 
PER WK: Iwk 4wk 13 wk 26 wk 99 wk 52 wk 
1 ti 8.00 7.60 7.20 6.85 6.50 6.20 
5 tl...._._.._ 7.20 6.80 6.50 6.15 5.85 5.60 
15 Li 6.50 6.10 5.85 5.55 5.25 5.05 
25 tL.._._._ 5.85 5.50 5.25 5.00 4.75 4.5.5 
40 ti ....... 5.25 4.95 4.75 4.50 4.25 4.10 
50 U 4.75 4.45 4.25 4.05 3.85 3.70 
30 sec: 65% of 1 -min. 10 sec: 50% of 1 -min. 
Specified time -add 15% to applicable rate. 

8. PROGRAM TIME RATES 
1 hr..._.._...--- ............... 91 1/4 le 
1/2 hr..._.._ .................._. 55 
Frequency discounts applicable. 

10. SPECIAL FEATURES 
5 -MINUTE NEWS, WEATHER, SPORTS 

PER WK: Iwk 4wk 19 wk 26wk 
1 ti 17.00 16.10 15.30 14.55 
5 ti 15.30 14.50 13.80 13.10 
10 13.80 13.05 12.40 11.80 
20 tl..._.._ 12.40 11.75 11.15 10.60 

33 

39 wk 52 wk 
13.85 13.15 
12.45 11.85 
11.20 10.85 
10.10 9.60 

FORT WAYNE (5 AM; 2 FM) 
Allen County -flap Location G -S 

bee niti'ß consumer market map and data at begin- 
ning of the State. 

WFWR 
1968 

Media Code 4 215 2325 9.00 
Fort Wayne Broadcasting (2o.. 424 Reed Rd.. Fort 

Wayne, Ind. 46805. Phone 219-749-0404. 
I. PERSONNEL 

Owner -Clarence C. Moore. 
General Manager -Gordon L. Beck. 
Program Director -Gary G. Beck. 

3. FACILITIES 
1.000 w. days; 1090 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent; 1st of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h. 9b, 4d, 5, Os, 8. 
Rate Protection: 10e, 12c. 13, 19c. 
Basic Rates: 20a, 217, 21d, 227, 23a, 247, 28c, 29a, 

30. 33a. 
Contracts: 41, 44a, 46, 97a, 51b. 
Comb.; Cont. Discounts: 60b, 61a. 
Cancellation: 70e. 71a. 
Prod. Services: 80. 
Affiliated with American Information Network. 

TIME RATES 
No. 3 ER Reed 9/3/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x 9.30 8.10 280 z 8.10 5.75 
26 z 8.50 7.75 312 x 5.50 5.10 
52 z 7.75 7.10 365 x 5.10 4.75 
104 x 7.10 0.50 730 x 4.75 4.50 
156 x 6.75 6.10 1095 x 4.50 4.10 

7. PACKAGE PLANS 
1 -MINUTE OR LESS 

EA: 100x 150x 200+ 
1 mo 8.10 6.75 5.90 
EA: 40x 50x 60x 
6 days 8.50 7.50 6.75 
EA: I3x 25x 30x 50x 
3 days 8.10 7.75 7.50 6.75 
EA: 5x IOx 

1 day 9.00 8.10 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 z 68.00 99.00 30.00 24.00 20.00 
26 z 65.00 44.00 27.00 21.00 19.00 
52 z 62.00 42.00 25.00 20.00 17.50 
104 x 57.00 40.00 24.00 19.00 16.50 
156 x 59.00 38.00 23.00 18.00 15.50 
260 x 54.00 37.00 22.00 17.00 15.00 
312 x 53.00 36.00 21.00 16.00 14.50 
365 x 52.00 35.00 20.00 15.00 13.00 
730 x 50.00 39.00 19.00 14.00 12.00 
1095 x 48.00 33.00 18.00 13.50 10.00 

10. SPECIAL FEATURES 
TIME SIGNALS 

1Ox 50x IOOx 
20 sec 90.50 200.00 270.00 
Mike Tag -10 sec, ea 2.70. 

WGL 
1924 

American Entertainment Ntwk 
R A'B 

Subscriber to the NAB Radio Code 

Media Code 4 215 2375 4.00 
New>-Seutittei tiruadcaatiug Co., Inc.. 201 W. Jet - 

Person St., Fort Wayne, Ind. 46802. Phone 743- 
3366. 

STATION'S PROGRAMMING DESCRIPTION 
WGL: Programmed for general interest. 
Air personalities. MUSIC: varied mixture of middle- 
of-the-road. Music and features 5:35-9:30 am. 
Women's show 9:35-10 am. Music 11:05 am -12:30 
pm. Music 12:45-2 pm. Telephone call -in 2:05-3 pm. 
Music and features 3:05-8 pm. Public service 8:05-9 
pm. Music and features 9:05 pm -12:35 am. NEWS: 
more than 35 newscasts daily. Local news 5 min on 
hour. Network news 5 min on half hour. SPORTS: 
major league baseball, college football, local high 
school and college basketball. Weekend features in- 
clude 3 hour, 2 man comedy on Sat. Contact Repre- 
sentative for further details. Recd 1/29/68. 

I. PERSONNEL 
General Manager -Leonard E. Davis. 
Program Director -tames Carpenter. 

2. REPRESENTATIVES 
Savalll/Gates, Inc. 

3. FACILITIES 
1,000 w.; 1250 kc. Direcuonat-separate patterns 
day and night. 
Operating schedule: 5:35 a,m. to 12:35 a.m. EST, 
DST. 

4. AGENCY COMMISSION 
15% on net time; no cash dlacounL 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 2h, 3a, 3b, 3e, 3d, 4a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 157. 
Basle Rates: 207, 21a, 217, 21e, 21d, 22a, 22b, 23a, 

24b, 24c, 25a, 28, 28a, 29a, 30, 32a. 
Contracts: 40a, 41, 42a, 42c, 43, 44b, 45, 46, 47a, 

48, 49, 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60a, 60d, 80e, 801, 61a. 
Cancellation: los, 70c, 71a, 72, 73a, 73b, 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 
Announcements: 

a-wluute transcription or 160 words live. 
30-aeeuud trauaerlolton or 75 words ulve. 
10 -second transcription or 25 words live. 

TIME RATES 
Rates effective July 1. 1961. 

Rates received May 26, 1961. 

6. SPOT ANNOUNCEMENTS 1 20/30 10 

min. 
1 Ilote..._ ..... _...__...... _._...... 10.00 

26 times _...-_..__..._... 9.00 
52 timer _ 8.40 

156 tiwea 7.80 
260 times 7.20 

7. PACKAGE PLANS 
WEEKLY SATURATION PLANS 

(1 minute) 
Per week: 1 wk. 

5 times.. 6.50 
10 limes.. 0.25 
15 times_ 6.00 
20 times_ 5.75 
25 timen.. 5.50 
35 times.. 5.25 

13 wks. 26 wka. 
6.20 5.85 
5.95 5.80 
5.70 5.40 
5.45 5.20 
5.25 4.95 
5.00 4.75 

(20/30 seconds) 

sec. 
8.00 
7.20 
6.75 
8.25 
5.75 

see. 
5.00 
4.50 
4.20 
3.90 
3.60 

39 wks. 52 wka. 
5.55 5.20 
5.30 5.00 
5.10 4.80 
4.90 4.80 
4.70 4.40 
4.45 4.20 

5 Umes.. 5.20 4.95 4.70 4.40 4.75 
10 times.. 5.00 4.75 4.45 4.25 4.00 
15 times.. 9.80 4.55 4.30 4.10 8.85 
20 times.. 4.60 4.35 4.15 3.90 3.70 
25 times.. 4.90 4.20 8.95 3.75 3.50 
35 times.. 4.20 9.00 3.80 3.55 9.35 

10 -seconda -50% of applicable 1 -minute rate. 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x 70 42 28 21 14 

DISCOUNTS 
26z-7% 52x-14% 156x-21% 260x-28% 

9. PARTICIPATING PROGRAMS 
"Er Sutherin Show" -9:35-10 a.m. Monday through 
Friday. Music and home service program. 
Per participation: 

1 time _._._ 10.00 156 times 8.50 
20 tltuea _ 9.50 260 times.__.._.___ 8.00 
52 times ..._ 9.00 
Participations, jive or transcribed -up to 1-1/2 min- 
utes accepted. 

IN CLOSED CONFERENCES 
... you probably refer to SRDS many 
times, especially with your clients. 
Use the Service -Ads, too, because they 
tell the same accurate story SRDS 
listings do ... good reasons why 
you'll want to consider these alert, 
aggressive media. GO D-1 

INDIANA 
WKJG 

1947 

Subscriber to the NAB Radio Code 
Media Code 4 215 2470 3.00 
WKJG, Sue., 2633 05. state Blvd., Fort Wayne. Ind. 

46808. Phone 219-422-7474. 
STATION'S PROGRAMMING DESCRIPTION 

WKJG: Audience primarily adult. 
Each week 28 hours network news, 14 hours local 
news, 12 hours sports play-by-play, 3 hours sports 
broadcasts, 20 hours public service and telephone talk. 
Overall 77 hours out of 126 information, 61%. 
MUSIC: middle-of-the-road, except 32 hours a week 
country music. C and w music 5:45-7 am, 12:30-1:30 
pm, 8:30-12M, M -F, and Sat 5:45-9 am. Telephone 
talk programming amounts to 3-1/2 hours daily- Con- 
tact Representative for further details. Recd 8/19/67. 

I. PERSONNEL President -John F. Dille, Jr. 
'Vice Pres. & Gen'l Mgr. -Hilliard Gates. 
Commercial Manager -Albert F. Schneider. 

2. REPRESENTATIVES 
Jack Masia & Company, Inc. 

3. FACILITIES 
5,000 w.; 1380 kc. Directional -separate patterns 
day and night 
Operating schedule: 6:00 .m. to midnight weekdays: 
7:15 a.m. to midnight Sunday. EST. DST. 

4. AGENCY COMMISSION 
15yo no time my; nu cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h. 3a, 3h, 3c, 3d, 4a, 4d, 5, 6s, 8. 
Rate Protection: 10b, llb, 127, 137, 14b, 15a, 157. 
Basle Rates: 20a, 207, 21a, 217, 21d, 228, 227, 23a, 

23h, 29a, 24b, 24e, 26, 28a, 28c, 29a, 297, 30, 31, 
12h, 33a. 

Contracts: 40a, 41, 44a, 44b, 46, 47a, 50, 51a, 51b, 
51e. 

Comb.; Cont. Discounts: 60b, 60c, 60e, 60f, 601, 61b, 
627, 62d. 

Cancellation: 70a, 70c, 71a, 72, 73a, 737. 
Prod. Services: 80, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective November 1, 1955. 
pates received October 11. 1955. 

Rev. (Sat. Plans) reed December 3, 1957, 
Revised rates received July 6. 1981. 

6. SPOT ANNOUNCEMENTS 1 20/30 10 
min. sec. sec. 

1 tome _.. 12.00 9.60 6.00 
13 times 10.80 8.60 5.40 
26 times .-.-. 9.80 7.60 4.80 
52 times 8.40 6.80 4.20 

156 times 7.80 6.20 3.90 
260 times 7.20 5.80 8.60 
Station break announcements. 1 -minute announce- 
ments and 10 -second ID's may be combined in num- 
ber for maximum discounts. 
Announcements: 1 -minute transcribed or 150 words 
live, 20 seconds transcribed or 40 words live, 80 
seconds transcribed or 80 words live. 

7. PACKAGE PLANS 
SATURATION PLAN PACKAGES 

1 20/30 10 
Per week: min. sec. aec. 

5 times 7.50 8.00 8.75 
10 times 7.00 5.50 3.50 
15 times 6.50 5.00 3.25 
25 times 6.00 4.70 8.00 
30 times 5.50 4.00 2.75 

Saturation Plans may be scheduled where available. 
8. PROGRAM TIME RATES 

I tor. 1/2 hr. 1/4 hr. 5 min. 
1 time 90.00 80.00 30.00 20.00 

13 times 81.00 54.00 27.00 18.00 
26 time. 72.00 48.00 24.00 18.00 
52 times 63.00 42.00 21.00 14.00 

155 times 58.50 39.00 19.50 18.00 
260 or more times 54.00 38.00 18.00 12.00 

WKJG-FM 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 215 2471 1.00 
WKJG. Inc.. 2633 W. State Blvd.. Fort Wayne, Ind. 

46808. Phone 219-422-7474. TWX 219-241-2083. 
I. PERSONNEL 

President -John F. Dille. Jr. 
Vice-Pres. & Gen'l Mgr. -Hilliard Gates. 
Commercial Manager -Albert F. Schneider. 

2. REPRESENTATIVES 
Jack Masla & Company, Inc. 

3. FACILITIES 
ERP 48.000 w.: 97.3 mc. 
Operating schedule: 7 tun -midnight. EST. DST. 
Antenna ht.: 511 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. No cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
See WKJG listing for coded regulations. 
Affiliated with NBC. 
TV facilities: WKJG-TV. 

TIME RATES 
Rates effective February, 1965. 

Rates received February 26. 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 
1 ti 6.00 4.50 158 
13 ti 5.70 4.25 280 
26 ti 5.40 4.05 500 
52 ti 5.10 3.85 

1 min 30 sec 
ti 4.80 3.80 
ti._.._....- _ 4.50 3.40 
ti 3.50 2.75 

8. PROGRAM TIME RATES 
PER WK: 1 hr 1/2 hr 1/4 hr 
1 ti 60. 38. 24. 
5 ti. 57. 34. 22. 
7 ti 54. 32. 20. 

DISCOUNTS 
13 wk 5% 52 wk 15% 
28 wk 10% 

(Fort Wayne continued on next page) 
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INDIANA 
Fort Wayne -Continued 

WLYV 
1948 

A Shepard Broadcasting Station 
Subscriber to the NAB Radio Code 

Media Code 4 215 2565 0.00 
Shepard Broadcasting Corp. of Indiana, 925 Anthony 

Wayne Bank Bldg., Fort Wayne. Ind. 46802. Phone 
743-3443. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Herbert J. Weber, Jr. 
Program Director -Stu Collins. 
Music Director -Rick Ilughes. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1.000 w. days: 250 w. nights; 1450 ke. 

Non -directional. 
Operating schedule: 24 hours daily. EST. DST. 

4. AGENCY COMMISSION 
15/0 time only: 10 (lava. 

5. GENERAL ADVERTISING See seeded regulations 
General: 3a, 4e, 9d, 5. 6a, 8. 
Rate Protection: 10e. 11e. 12e. 
Basic Rates: 22a, 22b, 23a. 24b, 28a, 29a. 
Contracts: 40a, 45, 46, 97a. 
Comb.: Cont. Discounts: 60a. 60k, 61a, 61c. 
Cancellation: 70e, 70c, 71a, 73a. 
Affiliated with MBS. 

TIME RATES 
No. 3 ER 11/1/67-Rec'd 11/8/67. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm; Sun noon -7 pm. 
B -Mon thru Sun 7 pm -midnight; Sun 6 am -noon. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

520 104x 1560 260x 520x 10000 
AA 29.00 26.00 24.00 22.00 20.00 17.00 
A 23.00 21.00 19.00 17.00 15.00 13.00 
B 15.00 13.00 12.50 11.00 11.00 11.00 

20/30 SECONDS 
AA 22.40 20.80 19.20 17.60 16.00 13.60 
A 18.40 16.80 15.20 13.60 12.00 10.40 
B 12.00 10.90 10.00 8.80 8.80 8.80 

7. PACKAGE PLANS 
1 MINUTE 

6t1 12 t1 18 t 2481 
AA 21.00 20.00 19.00 18.00 
A 20.00 18.00 16.00 14.00 
B 14.50 19.00 13.00 12.00 

30 SECONDS 
AA 16.80 16.00 15.20 14.40 
A 18.00 14.40 12.80 11.20 
B 11.80 11.20 10.40 9.80 
10 sec -60% of applicable 1 -min rate. 

DISCOUNTS 
26 wk -4% 52 wk -8% 

WOWO 
1925 

A Group W Station 

/ RADIO ADVERTISING REPRESENTATIVES, INC. 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 215 2660 9.00 
Westinghouse Broadcasting Co., Inc.. 128 W. Wash- 

ington Blvd., Ft. Wayne, Ind. 46802. Phone 219- 
742-0273 TWX 219-241-1999. 
STATION'S PROGRAMMING DESCRIPTION 

WOWO: Programmed for general interest. 
MUSIC: popular. NEWS: programming includes 5 
min on hour newscasts. 10 min news at 7 em. 15 min 

news at a am, Croon & 10 pm. Half hour news and 
sports 6-6:30 pm. Farm director conducts 2 hour farm 
programming 5-7 am. Specialized programming in- 
cludes news documentary, sports specials, community 
service reports, International Hockey League broad- 
cast of home and away games, play-by-play coverage 
of high school basketball tournaments. Contact Repre- 
sentative for further details. Rec'd 1/22/68. 

I. PERSONNEL 
General Manager -C. 1V. Vandagrift. 
Gen'l Sales Manager -H. D. Longaworth. 
Program Manager -Robert Moemey. 

2. REPRESENTATIVES 
Radio Advertising Representatives. Inc. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
50,000 w.; 1190 ka. Directional -night only. 
Operating schedule: 24 hours daily. EST, DST. 

4. AGENCY COMMISSION 
15/0 net time only: payable when rendered. 

5. GENERAL ADVERTISING See elided regulations 
General: 1a, 2a, la, 3b, 9a, 9d, 6b, 7b. 8. 
Rate Protection: 10e, 11e, 12e, 13e, 19e. 
Basic. Rates: 22e, 22b, 23a, 24b, 25a, 26, 28b, 29a. 
Contracts: 40b. 42a, 45, 46. 
Comb.; Cont. Discounts: 60a, 60k, 61a, 61b, 61c, 

62b. 
Cancellation: 700, 70c, 71a, 73a. () 5 minute news program -1:15 min commercial 

limitation. 
Package plan spots may convert to frequency dis- 
counts, but earned rate will not be retroactive on 
package plans. 
Contracts for announcements and station break, ac- 
cepted 30 days before initial broadcast. Firm con- 
tracts for program periods of 13 weeks or more ac- 
cepted 60 days before initial broadcast; otherwise 
30 days. 
Copy Allowance: 

60 seconds transcribed 150 words live 
20 seconds transcribed 50 words live 
10 seconds trenscrlhed 25 words live 

Time sold under WBC standard terms and conditions 
printed on WBC facility contract forma only and no 
conditions, printed or otherwise, appearing on orders, 
copy Instructions, or on contract forma, which con- 
flict with station's policies, will be binding on 
station. 

TIME RATES 
No. 15 ER Rec'd 12/4/67. 

AA -`Jinn thru Sat 6-9:30 am. 
A -Mon thru Fri 3:30-7 pm: Sat 9:30 am -noon. 
B -Mon thru Fri 9:30 am -3:30 pm & 7-8 pm; Sat 
noon -8 pm: Sun 6 am -8 pm. 
C -Daily 5-6 am. 
D -Daily 8 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
Ix 100x 1500 250x 500x 1000x 

AA 46 92 40 38 34 30 
A 38 36 34 32 30 28 
B ..._.._ 36 34 32 30 28 26 
C 20 19 18 17 16 15 
D 15 14 13 12 11 10 

30 SECONDS 
AA 37 34 32 30 27 24 
A 30 29 28 28 24 22 
B 29 27 26 24 22 20 
C 14 13 12 11 10 10 
D 10 9 8 7 6 6 

7. PACKAGE PLANS 
WEEKLY PLAN 

1 MINUTE 
AA A B C D 

10 ti 45 37 35 19 14 
15 ti 44 36 34 18 13 
20+ 43 35 33 17 12 

30 SECONDS 
36 29 28 13 9 
35 28 27 12 8 
34 26 26 11 7 

10 ti 
15 ti 
20+ 
10 sec -50% applicable 1 -min. 

8. PROGRAM TIME RATES 
5 MINUTES 
lx 52x 1040 I56x 260x 520x 

AA ..... 55 53 50 48 46 43 
A 46 45 44 43 41 38 
B 40 38 36 35 34 32 
C 25 24 23 22 21 20 
D 20 19 18 17 17 17 

9. PARTICIPATING PROGRAMS 
All Night Show -midnight -5 am. I min 

1 ti, per wk, ea ._ 6 
10+, ea __ 4 

10. SPECIAL FEATURES 
WEEKDAY NEWS PLAN 

5 -min newscasts at: 10 am, 11 am, 1 pm, 2 pm, 3 
pm, 7 pm. One of each time period, 1 newscast per 
day Mon thru Fri. Minimum of 5 newscasts weekly. 
Per program: 

4 wks 38 26 wks 34 
13 wks 36 52 who 32 

WEEK-END NEWS PLAN 
5 -min newscasts, Sat and Sun on the hour. 9 am 
thru 7 pm (excluding Sat noon). One of each time 
period. Minimum of 5 newscasts weekly. Rates same 
as week -day news plan. 

EVENING NEWS PLAN 
8 pm, 9 pm, 11 pm. 1 per night, Mon thru Sat. 
minimum 6 per wk, 90. 
All newscasts earn frequency discounts for spots. 
Spats do not earn frequency discounts for newscasts. 

WPTH (FM) 
1959 

QpFMp 

3. FACILITIES 
250 w. days: 1570 ke. Non -directional. 
Operating schedule: maximum daylight hours. EST. 
FM FACILITIES 
ERP 5.940 w. 99.7 mc. 
Operating schedule: 6:00 a.m. to 10:00 p.m. weekdays, 
7:30 a.m. to 5:00 p.m. Sundays. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: 5. 
Contracta: 40a. 
FM operated in conjunction with AM, during daylight 
(tours, independently all other hours. Rates are for 
combined operation; same rates apply for FM only. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 5/1/67 -Reed 4/17/67. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x 1560 260x 312* 
().... 4.50 4.20 4.10 3.65 3.55 3.40 3.10 () I min or less. 

7. PACKAGE PLANS 
SPOT PACKAGES 

(To be used in 1 wk) 
10 tI 20 ti 30 tl 

1 min or less......._......_..-..._.._.._... 37.50 71.00 100.50 
Subscriber to the NAB Radio Cods 8. PROGRAM TIME RATES 

Media Code 4 215 2755 7.00 1 hr 1/2 hr I/4 hr 10 min 5 min 
Serbes Tar -elan, Inc., 3333 Butler Rd.. Ft. Wayne. 1 z 46.00 29.00 17.25 13.00 6.80 

Ind. 46808. Phone 219-483-0584. TWX 219-241- 26 x 92.00 26.00 15.20 11.60 6.30 
9394. 52 z..._. ......... _. ..... _. 38.00 25.00 15.00 11.20 5.80 

I. PERSONNEL 104 z 36.00 24.00 14.50 10.90 5.55 
President-Sarkes Tarzian. 156 i 39.00 23.00 14.00 10.50 5.30 
Station Manager -William L. Shaw. 260 z 32.50 21.50 13.00 9.80 4.80 
Program Director -James Ellenwood. 312 x 30.25 18.95 12.00 9.00 4.90 

3. FACILITIES 
EltP 44,400 w.; 95.1 mc. Stereo. 
Operating schedule: 24 hours daily. EST. DST. 
Antenna ht.: 680 ft above average terrain. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 9d, 5, 6b, 7b, 8. 
Basic Rates: 20a, 22a, 23a, 24e, 28b, 29a. 
Contracts: 40a, 42a, 46. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a, 70e, 71a. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 8/1/68-Rec'd 6/3/68. 
8. SPOT ANNOUNCEMENTS 

PER WK, EA: 1 min 10 see 
10 ti, fixed 6 3 
12 ti, ROS 5 
15 ti, ROS - 2 

8. PROGRAM TIME RATES 
1 hr 36 1/2 hr 20 

10. SPECIAL FEATURES 
5 -MINUTE NEWS 

PER WK: 5t1 10 t 15tí 
Ea 8 7 6 

CONSECUTIVE WEEKS DISCOUNT 
52 wk -10% 

FRANKFORT (1 AM; 1 FM) 
Clinton County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of she State. 

WI LO WILO-FM 
1953 1962 

Media Code 4 215 2850 6.00 
Kaspar Broadcasting Co., 52-1/2 E. Washington Bt., 

Frankfort, Ind. 46041. Phone 317-659-3338. 
Indianapolis phone: 317-631-7013. 

I. PERSONNEL 
General Manager -V. J. Kaspar. 
National Adv. Manager -Lillian Kaspar. 
Sales Manager -Ken McGeath. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

WLYV 

WLYV 

WLYV 

More MEN 18-49 morning & afternoon traffic hours than any delivers other station! (Pulse Metro June '68, Avg. 1/4 hour) 

delivers Over 70% more MEN 18-49 -6 AM -12 Mid. Mon. -Fri. than 
station number 2! (Pulse Metro June '68, Avg. 1/4 hour) 

More MEN 18-49, 6 AM -12 Mid., Mon. -Fri. than the next 

delivers 5 AM stations combined (excluding station number 2)! (Pulse 

Metro June '68, Avg. 1/4 hour) 

WLYV is Ft. Wayne Metro 
A Shepard Broadcasting Station Represented Nationally by McGavrenGuild-PGW Radio, Inc. 

FRANKLIN 
Johnson County -Map Location E-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WIFN (FM) 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 215 2945 4.00 
Voice of Johnson County. Inc.. Box 194. Hwy. 31 N., 

Franklin, Ind. 46131. Phone 317-736-9114. 
Indianapolis phone: 317-631-7013. 

I. PERSONNEL 
Pres. & Com'I Mgr. -Howell B. Phillips. 
General Manager -Ron Douglas. 

3. FACILITIES 
ERP 3,000 w.; 95.9 mc. 
Operating schedule: 5:00 am -11:00 pm daily. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 3b, 9b, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10h, llh, 12h, 13h. 14h. 
Basle Rates: 20b, 21b, 21c, 23a, 24b, 24c, 25a, 28h, 

29a. 
Contracts: 41, 44a, 51b. 
Comb.; Cont. Discounts: 60d, 61b, 62d. 
Cancellation: 72. 
Prod. Services: 80. 82. 

TIME RATES 
Elf Recd 4/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 1560 312x 

1 min 3.75 2.70 2.55 2.25 
7. PACKAGE PLANS 

PER WK: 50t1 25t1 
1 min 87.50 46.25 
PER MO: 100 61 
1 min. _ 165.00 

GARY (2 AM) 
Lake County -Map Location B-3 

See Sit.DS consumer market map and data at begin- 
ning of the State, 

WLTH 
1950 

Subscriber to the NAB Radio Coda 
Media Code 4 215 3040 3.00 
Northwestern Indiana Broadcasting Corp., 3669 

Broadway, Gary, Ind. 46409. Phone 219-884-9409. 

1. PERSONNEL 
('resident -H. B. Snyder. 
General Manager -Dale Z. Dawson. 
Sales Manager -Allen C. Evans. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
1,000 w. days: 1370 be. Non -directional. 
500 w. pre -sunrise. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5, 6a, 7e, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14e. 15b. 
Basic hates: 22a, 23a, 24c, 28b, 28c, 30. 
Contracta: 40a, 91, 45. 
Comb.: Cont. Discounts: 60e, 60h, 61a, 62a. 
Cancellation: 70e, 71a, 72, 73a, 
Prod. Services: 82. 

TIME RATES 
No. 2 EN 9/15/88-Rec'd 9/30/68. 

Drive Time -6-9 am & 3-6 pm. 
Day Time -9 am -3 pm & 6 pm -sign -off. 

(This listing continued on next page) 
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Gary -W L T H -Continued 
6. SPOT ANNOUNCEMENTS 

I)ItIVE TIME 
1000x 500x 312x 156x 52x 26x 

1 min 6.75 7.75 8.25 8.75 9.25 9.50 
30 sec 5.25 6.20 6.60 7.00 7.40 7.60 

DAY TIME 
I min 5.25 5.75 6.25 6.75 7.25 7.50 
30 sec 9.25 9.80 5.20 5.60 6.00 6.20 

WWCA 
1949 

Ix 
10.00 

8.00 

8.00 
6.60 

American Entertainment Ntwk 

Subscriber to the NAB Radio Code 
Media Code 4 215 3135 1.00 
Lake Broadcasting Co., Inc., 545 Broadway, Gary, 

Ind. 46402. Phone 219-886-9171. 
Other Offices: 75 E. Wacker Dr. Phone 312-346-9393. 

STATION'S PROGRAMMING DESCRIPTION 
WWCA: Programmed for adults. 
Air personalities with middle-of-the-road music 6-9 
am, 9:30 am -noon, & 2:30-4:45 pm. City count 9:05- 
9:30 am weekly, labor news 4:45-5 pm, rhythm and 
blues 7:30 pm -12M, and middle-of-the-road 12M-6 
am M -S. NEWS: on hour and half hour 6-9 am. 
hourly throughout day. 15 min news at 7 am, 8 am, 
noon & 5 pm. Sporta news at 5:15 pm. Telephone 
conversation with guest and audience participation 
12:15-1 pm & 6:05-6:30 pm. SPORTS: college and 
high school football and basketball. Sat discussion 
and interview show 7-9 pm. Sun middle-of-the-road 
music 6:95 am -noon, classical music to 4 pm, and 
rhurches 4 pm -12M. Public service 7:05-7:30 pm 
M -F. Contact Representative for further details. 
Reed 9/3/68. 

I. PERSONNEL 
President -Dee O. Coe. 
General Manager -Joseph A. Haas. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
1.000 w.; 1270 Ise. Directional -same pattern all 
hours. 
Operating schedule: 24 hours daily. CST, DST. 

4. AGENCY COMMISSION 
15%' no rash discesni. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4a, 5, 6a. 7b. 8. 
Rate Protection: 10a. lia. 12a, 13a, 14a, 1513. 
Basic Rates: 20b, 21b, 

28h, 20h, 33a. 
21e, 21d, 23a, 24a, 24c, 25a, 

Contracte: 40a, 41, 44a, 44b, 45, 46, 47a, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 601. 
Cancellation: 70a, 70e. 71a, 72, 73a. 
Prod. Services: 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 11 Eff 9/1/68-Rec'd 9/3/68. 
AAA -Mon thru Fri 6-9 am, noon -1:30 pm & 3-6 
pm. 
AA -Mon thru Fri 9 am -raven, 1:30-3 pm & 6-7 pm; 
Sat 6 am -7 pm: Sun all dey. 
A -Mon thru Sat 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION -AAA- -AA- -A- 

I min 20/30 1 min 20/30 I min 20/30 
1 e 15.00 12.60 12.00 9.60 9.00 7.60 
13 x 14.60 12.30 11.60 9.30 8.75 7.90 
26 x 14.40 12.15 11.40 9.15 8.50 7.20 
52 e 19.00 11.80 11.00 8.80 8.25 7.00 
104 x 13.80 11.60 10.80 8.60 8.00 6.80 
156 n 13.50 11.90 10.50 8.40 7.75 6.60 
260 x 13.20 11.15 10.20 8.15 7.50 6.40 
312 x 12.90 10.90 9.90 7.90 7.25 6.20 
400 x 12.60 10.70 9.60 7.70 7.00 6.00 
500 x 12.30 10.50 9.30 7.50 6.75 5.80 
10 sec or less: 50% of 1 -min. 

7. PACKAGE PLANS 
WEEKLY SATURATION PLAN 

(ROS within hour) - AAA - -AA- -A - 
PER WK: I min 20/30 1 min 20/30 I min 20/30 
10 ti 14.00 11.80 11.00 8.80 8.00 6.80 
15 ti 13.15 11.60 10.75 8.60 7.75 6.80 
20 t( 13.50 11.40 10.50 8.90 7.50 6.90 
30 ti 13.25 11.20 10.25 8.20 7.25 6.20 
40 ti 13.00 11.00 10.00 8.00 7.00 6.00 
50 ti 
10 sec or less: 50% of I -min. 

FREQUENCY DISCOUNT 
13 wk -10% 26 wk -15% 39 wk -17-1/2% 52 wk -20% 

10. SPECIAL FEATURES 
NEWSCASTS 

I -minute participation within 1/4 hour newscasts and 
5 -minute newscasts -add 10% to class earned rate. 

GOSH EN 
Elkhart County -Map Location E-2 

See SRDS consumer market map and data at begin- 
ning of the State 

WKAM 
1949 

Subscriber to the NAB Radio Gone 
Media Code 4 215 3230 0.00 
Kosciusko Broadcasting Corp.. 930 E. Lincoln, 

Goshen. Ind. 48526. Phone 219-533-1400. 
STATION'S PROGRAMMING DESCRIPTION 

WKAM: Programmed for general interest. AIR PER- 
SONALITIES handle all segments. NEWS: 5 min 
on hour and half-hour 6-10 am, hourly thereafter. 
15 min at noon with emphasis on local news. 6 am - 
4 pm general popular music, telephone interviews and 
discussion, farm, sports and comedy features. 4-7 pm 
general popular and current hits music and sports 
features. 7-11 pm current hits and rock music. 
SPORTS: pro baseball, city and area high school 
football and basketball. Contact Representatives for 
further details. Reed 7/14/67. 

I. PERSONNEL 
President -William N. Udell. 
General Manager -Gerry Grainger. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1460 kc. 

Directional night only. 
Operating schedule: 6 am -11 pm. EST. 

4. AGENCY COMMISSION 
15/0. Payable 30 days following billing. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15a. 
Basic Rates: 20b, 21a, 21b, 21e, 21d, 24b, 25a. 
Contracta: 40a, 41, 45, 46, 47e. 
Comb.; Cont. Discounts: 60f, 61b, 62d. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS Radio Network. 
Member: National Agitadio Groups, Inc. 

TIME RATES 
Eft 4/11/66 -Reed 4/11/66. 

6. SPOT ANNOUNCEMENTS 
ix 131 26x 52x 104e 260x 

I min 5.00 4.85 4.75 4.50 4.00 3.75 
30 sec 3.50 3.35 3.25 3.00 2.75 2.50 

8. PROGRAM TIME RATES 
le 13x 26x 

1/2 hr 35.00 34.00 31.50 
1/4 hr 20.00 19.00 18.00 
10 min 15.00 14.50 14.00 
5 min 8.00 7.75 7.25 

52x 
29.75 
17.00 
12.75 
7.00 

104x 
28.00 
16.00 
12.00 
6.50 

260x 
26.25 
15.00 
11.25 
6.00 

10. SPECIAL FEATURES 
Time Signals, Temperature and Weather Reports - 
half regular announcement rates. 

GREENCASTLE 
Putnam County -Map Location C-7 

See SRDS consumer market map and data at begin- 
ning of the 

X TA (FM) 
1966 

Subscriber to the NAB Radio Code 
Media Code 4 215 3325 8.00 
Charles R. Banks, Box 245, 21 S. Indiana St., 

Greencastle, Ind. 46135. Phone 317-653-9717. 
I. PERSONNEL 

General Manager -Will Burt. 
3. FACILITIES 

EltP 3,000 w.: 94.3 mc. 
Operating schedule: 6 am -11 pm daily. EST. 
Antenna ht.: 160 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: payable 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Elf Rec'd 4/28/67. 
6. SPOT ANNOUNCEMENTS 

ix 52x 156x 260x 312e 624x 936x 1248x 
1 min 4.00 3.60 3.20 2.80 2.50 2.20 2.05 1.95 

7. PACKAGE PLANS 
(ROS -Within 10 days) 

30 01 50 t1 100 tl 
1 min 2.80 2.40 2.20 
30 sec 2.20 2.05 1.95 
10 sec 1.95 1.85 1.75 

a. rKUliKAM TIME RATES 
le 52x 156x 260e 312x 

1 hr 35.70 32.95 30.20 27.45 24.70 
1/2 hr 19.35 17.85 16.35 14.85 13.35 
1/4 hr 11.55 10.45 9.35 7.15 8.25 

Is 52x 156x 260x 312e 624x 936x 1248x 
5 min 5.40 5.00 4.60 4.20 3.80 3.60 3.45 3.35 

DISCOUNT 
10% on yearly contract. 

GREENFIELD 
Hancock County -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSMJ (FM) 
1962 

Media Code 4 215 3420 7.00 
WPFB, Inc., 640 W. 9th St., Greenfield, Ind. 46140. 

Phones 317-462-5511, 2. 
STATION'S PROGRAMMING DESCRIPTION 

WSMJ (FM) : Programmed primarily for general 
adult interest. 
6-8 am c and w, personality with news and weather. 
8-10 am middle -of -road music with news and live 
news front studios in adjacent towns. 10-11 am 
woman's show, woman personality with guests. 11 am - 
2 pm middle-of-the-road music, farm show 15 min, 
news auu weather 15 min. religion 5 min. 2-6 pm 
state police show, middle-of-the-road music with news 
every half hour. 6-7 pm half hour news, weather, 
sports, stock market report. 7 pm -2 am middle-of- 
the-road music interspersed with remotes from area 
restaurante. SPORTS: college football and basketball, 
big car races, horse race results. Sun: religion. 
German language show and hymne. Contact Represen- 
tative for further details. Recd 3/25/68. 

I. PERSONNEL 
President -Paul F. Braden. 
Vice-Pres. & Gen'l Mgr. -Earl W. Francis. 
Program Director -Louise Wilson. 

2. REPRESENTATIVES 
New York -Frederick W. Smith. 

3. FACILITIES 
ERI' 50.000 w. (hortz.), 50,000 w. (vert.): 99.5 mc. 
Operating schedule: 6-2 am. EST. 
Antenna ht: 250 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 25, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20a. 22b, 23a. 
Contracts: 405, 42a, 45, 46. 97a, 48. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 70a. 70e, 73a. 
Affiliated with Major Market FM network. 

TIME RATES 
Rates effective Jose 1, 1965. 
Rates received May 3, 1965. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

(1 minute or less) 
1 ti 7.00 15 ti 5.50 
5 ti 6.50 20 or more ti..._...._.. 5.00 
10 tl 6.00 

8. PROGRAM TIME RATES 
l'Est WK: 1/2 hr 1/4 hr 5 min 
1 ti 27.05 18.65 8.25 
2 ti 24.70 17.05 7.95 
3 ti 22.35 15.30 7.65 
5 or more L1 19.40 12.95 7.05 
All rates are flat, no further discounts. 

9. PARTICIPATING PROGRAMS 
Knightstown Area News -8:15 am. 
l'endleton Area News -8:45 am. 
Fortville Area News -9:00 am. 
Morristown Area News -9:30 am. 
Visit With Vivian -Vivian Pierson, 10-11 am. 
Midday Report -12:05 pm. 
Evening Report -6:00 pm. 
1 -minute spots, ea 8.00 

10. SPECIAL FEATURES 
Beeper Phone Report and Actualities, ea 10 
Indiana University Sports (Football, Basketball) - 
75.00 per quarter (every 4th commercial) exclusively 
to product or service category. 
Big Car Races -2.00 per mile of race, commercial 
format on request. 

(D) 

GREENSBURG 
Decatur County -Map Location F-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WIRE (FM) 
1962 

Media Code 4 215 3515 4.00 
Clear Tone Broadcasting Co., Inc.. Northbend Plaza. 

Greensburg, Ind. 47240. Phone 663-3000. 
STATION'S PROGRAMMING DESCRIPTION 

WIRE (FM): Programmed for general interest. 
Country and western music 6-7 am. General popular 
music 7:30-9:30 am, 11 -noon, 1-5:30 pm. RELI- 
GIOUS devotional 9:30-9:45 am featuring sacred music 
and sermonizer. Women's program 10-11 am, open 
line telephone conversations, and want ads. Open line 
discussion of current news events 6-7 pm. Music 7-10 
pm. featuring film music, show tunes, and standard. 
NEWS 30 min at 7 am, noon & 5:30 pm, 5 min on 
hour, and headlines on the half hour. SPORTS 
events high school football, basketball, college football 
and basketball, professional football and baseball. 
Reed 7/10/67. 

I. PERSONNEL 
President -Lloyd Kanouae. 
General Manager -Jerry Preston. 
Program Director -Allen Kent. 

3. FACILITIES 
ERP 3.500 w. (hertz.), 3,500 w. (vert.): 107.3 mc. 
Operating schedule: 6:00 a.m. to 10:00 p.m. EST. 
Antenna ht.: 160 ft. above average terrain. 

4. AGENCY COMMISSION 
None. all rates net to station. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2b, 3a, 4c, 5, 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 24b, 25a, 26, 28c, 29a. 
Contracts: 40a, 44a, 45. 
Cancellation: 71a. 72, 73b. 
Prod. Services: SO 82. 
Affiliated with MBS. 
Member: Fine Music Group. 

TIME RATES 
Rates effective October 1, 1962. (Card No. 1.) 

Rates received October 22, 1962. 
6. SPOT ANNOUNCEMENTS 

52 or 104 156 280 312 
more H. ti. ti. U. U. 

1 minute.... 3.25 3.00 2.70 2.30 2.00 
30 seconds.. 2.50 2.25 2.00 1.75 1.50 
10 second announcements. 50% of 30 second rate, not 
less than 1.00 per spot. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 40.00 20.00 10.00 7.50 5.00 
DISCOUNTS 

104v-10% 260x-30% 
156x-20% 312x-40% 

HAMMOND (1 AM; 1 FM) 
Lake County -Map Location B-3 

See SRDS consumer market map and data at begin 
nine of the State. 

WJOB 
1928 

Media Code 4 215 3610 3.00 
Colby Broadcasting Corporation- Radio Center. 6405 

Olcott Ave., Hammond. Ind. 46320. Phone 219-844- 
1230. (Chicago line: 312-375-4220.) 

I. PERSONNEL 
Pres. & Gen't Mgr.-Jullan Colby. 
Virv- President -Judith Grambo. 

2. REPRESENTATIVES 
Michigan. Ohio, Pittsburgh -Pearce Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1230 kg. 

Non -directional. 
Operating schedule: 24 hours per day. CST. DST. 

4. AGENCY COMMISSION 
15%: hills due and payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 9a, 4c, 5, 6a, 7a, 8. 
Rate Protection: lob. 11b, 121). 13h. 14b. 
Basic Rates: 20a. 220. 23a, 25a, 28b. 
Contracts: 40a. 45. 46, 47a. 
Comb.: Cont. Discounts: 60a, 60k, 61a, 61b, 61e, 62b. 

62e. 
Cancellation: 71a, 73a. 
Length of commercial copy: 

15 minutes..._.400 words 5 minutes......._...150 words 
10 minutes 250 wordy 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 15 Eft 3/1/68 -Reed 3/28/68. 

INDIANA 
AA -Mon thru Sat 6-9 am. noon -1 pm & 3:30-7 pm; 
Sun all day. 
A -Mon thru Sat 9 am -noon & 1-3:30 pm. 
B -Mon thru Sat 7 pm -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

520x 312x 260x 104x 52x 26x Ix 
1 min..._.._... 7.50 8.25 9.00 9.75 10.50 11.25 12.00 
20/30 sec 6.00 6.50 7.00 7.50 8.00 8.50 9.00 

CLASS A 
1 min..._.._ 6.00 6.50 7.50 8.50 9.00 9.50 10.00 
20/30 sec. 4.50 5.00 5.50 6.00 6.50 7.00 7.50 

CLASS B 
1 min 5.00 5.50 6.00 6.50 7.00 7.50 8.00 
20/30 sec 4.00 4.75 5.00 5.25 5.50 5.75 6.00 
Spots may be combined from varied time segments to 
earn frequency discounts. 
Spots may not be combined with Programs or Weekly 
Saturation Packages for frequency discounts. 

7. PACKAGE PLANS 
SATURATION PACKAGES -I min- -20/90-- 

PER WK: AA A B AA A B 
50 ti_....._ 8.25 6.50 5.50 8.50 5.00 4.75 
30 ti.......- 9.00 7.50 6.00 7.00 5.50 5.00 
20 t(..._.._ 9.75 8.50 6.50 7.50 6.00 5.25 
10 ti......._ 10.50 9.00 7.00 8.00 6.50 5.50 
May not be combined for frequency discounts, and 
must be used within 1 week periods. 

8. PROGRAM TIME RATES 
312e 2600 156e 104e 52x 26x Ix 

5 min 12.00 12.50 13.00 13.50 14.00 14.50 15.00 
10 min 16.00 17.00 18.00 19.00 20.00 21.00 22.00 
1/4 hr..._ 20.00 21.00 22.00 23.50 25.00 28.00 30.00 
25 min..._ 30.00 31.00 32.00 34.00 36.00 38.00 40.00 
1/2 hr 33,00 34.50 36.50 39.00 42.00 43.00 45.00 
1 hr..._ ..._... ..._... ..._... 70.00 75.00 80.00 

10. SPECIAL FEATURES 
1/4 HOUR LOCAL NEWS REPORTS 

312x 260x I56x 104x 52x 26x 
Ea 24.00 25.00 26.00 27.00 28.00 30.00 

5 -MINUTE NEWS 
520e 312x 260e 104e 52x 26x Ix 

AA 13.50 14.00 14.50 15.00 15.50 16.00 16.50 
A 11.50 12.00 12.50 13.00 13.50 14.00 14.50 
B 9.00 9.50 10.00 10.25 10.50 10.75 11.00 

WYCA (FM) 
See listing under Chicago Urban Area. 

HARTFORD CITY 
Blackford County -Map Location F-5 

See SRDS consumer market map and data at be- 
ginning of the State. 

WWHC (FM) 
1965 

©j FIM] 
Subscriber to the NAB Radio Code 

Media Code 4 215 3705 1.00 
Three J Radio Corp., Box 185, 211 W. Main SL. 

Hartford City, Ind. 47348. Phone 348-2685. 
I. PERSONNEL 

President -John R. Maddox. 
Gen'l & Sales Mgr. -Robert A. Hardley. 
Program Director -William Morris. 

2. REPRESENTATIVES 
Gelderman & Company. 

3. FACILITIES 
ERP 3.000 w.; 104.9 mc. 
Operating schedule: 6 am -midnight. 
Antenna ht.: 155 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 26, 3a, 4a, 5, 8a, 7b, 8. 
Rate Protection: 10g, 11g. 12g, 13g, 14g, 15a, 15b. 
Basic Rates: 20b, 21a, 24b, 25a, 28b, 28c, 33a. 
Contracts: 40a. 42b, 42d, 44a, 47a, 48. 51a. 
Comb.; Cont. Discounts: 615, 62a. 
Cancellation: 70a, 70c, 71a. 
Prod. Services: 82. 

TIME RATES 
ER 4/7/66-Itec'd 4/11/68. 

a. SPOT ANNOUNCEMENTS 
500x 256x 104e 52x 26x 13e Ix 

1 min 3.00 3.20 3.50 3.75 4.25 4.60 5.00 
30 sec 2.25 2.40 2.65 2.80 3.15 3.40 3.75 
15 seconds -50% of minute rate. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

(2 1 -minute & 1 30 -second internal) 
26 x, ea..........._.._.._... 7.50 52 x or more, ea..._._ 5.00 

HUNTINGTON (1 AM; 1 FM) 
Huntington County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHLT WHLT-FM 
1957 1965 

Media Code 4 215 3800 0.00 
Radio Huntington, Inc., Hotel LaFontaine, Hunting- 

ton. Ind. 46750. Phone 356-1840. 
Other studios -Columbia City, Ind. Phone 244-7561. 

I. PERSONNEL 
President -William J. Warren. 
General Manager -Ron Clark. 

S. FACILITIES 
500 w. days: 1300 kc. Directional. 
Operating schedule: 6:00 a.m. to local sunset week- 
days; 8:00 a.m. to local sunset Sunday. EST. 
FM FACILITIES 
ERP 3.000 w.; 103.1 mc. 
Operating schedule: 8:00 am -10:00 pm Mon thru Fri: 
6:00 am -8:00 pm Sat; 7:30 am -8:00 pm Sun. 
Antenna ht.: 91 ft. shove average terrain. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 3a. 3d, 9a. 9d, 5, 6a, 8. 
Rate Protection: 10e, Ile. 12e, 13c, 14e, 15a. 
Basic Rates: 20a, 20b, 21a, 22b, 23a. 29b, 25a, 26, 

28a, 2-9a. 
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INDIANA 
Huntington -W H LT, W H LT-FM--Cont'd 

Contracts: 40a, 41, 42a, 43, 44a, 45, 46, 47a, 50. 
51a. 

Comb.; Cont. Discounts: 60a, 60e, 60f, 61a. 
Cancellation: 70a, 70c, 71a, 72. 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
ER 9/1/65 -Reed 8/22/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 ü......._.._.._.._.._.._... 6.00 78 . 4.50 
26 ü...__.._......_......_... 5.50 156 ti 4.00 
52 

8. PROGRAM TIME RATESi 
5.00 ü . 3.50 ..._.._.._..___.._.. 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ü....._..__..._._. 60.00 36.00 20.00 15.00 10.00 
26 ti _...._.._... 57.00 35.00 19.00 14.00 9.50 
52 tL........__....___._ 54.00 33.00 18.00 13.00 9.00 
78 U._......__.._.__... 48.00 29.00 15.00 12.00 8.50 
156 ti 42.00 25.00 14.00 10.00 8.00 
312 ti ..... _...._.._ 36.00 22.00 12.00 9.00 7.00 

INDIANAPOLIS (8 AM; 6 FM) 
Marion County -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WATT 
1963 

lill Jack Masla & Company, Inc. 

NAri 

A Sartres Tinian Station 
Subscriber to the NAB Radio Code 

Media Code 4 215 3990 9.00 
Satires Tamer), Inc.. 3990 Bluff Rd.. Indianapolis, 

Ind. 96217. Phone 317-787-2211. 
STATION'S PROGRAMMING DESCRIPTION 

WATT: Programmed for adults 25-59. 
MUSIC 85%: orchestrated arrangements of standard 
selections Including recently established ones. Large 
string orchestras 42%, instrumental groupa and solo- 
ists accompanied by large string orchestra 22%, vocal 
arrangements (choruses, small groups, soloists) 21%. 
NEWS 15%: national -international 8%, local -state - 
regional 7%. Programming consistent hour -by -hour. 
Emphasis on music. Air personnel subordinate to 
music. COMMERCIAL POLICY: 12 commercials per 
hour. Features cultural, semi -cultural and informative 
capsules. Contact Representative for further details. 
Rec'd 7/12/67. 

I. PERSONNEL 
President-Sarkea Tustin. 
Broadcast Division Manager -Elmer Snow. 
General Manager -Bob Flynn. 

2. REPRESENTATIVES 
Jack Masts & Co., Inc. 

3. FACILITIES 
250 w. days; 810 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no rash discount. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 15a. 
Basic Rates: 20b, 21a. 22b, 23b, 24c, 25a. 28c, 29a. 
Contracte: 40a. 41. 42b, 45. 46. 
Comb.; Cont. Discounts: 60f. 
Cancellation: 70d, 71b, 72, 73a. 

TIME RATES 
Rates effective June 1. 1965. 

Rates received May 3, 1965. 
Class AA -6:00-9:00 am Mon thru Sat; 3:00-6:00 
pm Mon thru Fri. 
Class A -All other tr's. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 min 1 min 
1 ti 17. 14. 15 ti 14. 11. 
5 ti 16. 13. 20 ti ..._..._ 13. 10. 
10 ti 15. 12. 

CLASS A 
1 4.l..........._..._ 14. 11. 15 ti 11. 8. 
5 ti 13. 10. 20 tl.__.........._ 10. T. 
10 ti 12. 9. () 39 seconds or less. 

10. SPECIAL FEATURES 
2-1/2 MINUTE NEWS CAPSULES 

(Includes 30 -second commercial plus billboard) 
-Class- 

PER WK: AA A AA I 
5 ii..._......_ 21. 17. 15 ti........__..._ 17. 13. 
10 ti..._ 19. 15. 20 tl..........._..._ 15. 11. 

1 -MINUTE FEATURETTES 
(Weather -Sports -Stock Reports) 

5 ti..._..........._ 17. 14. 15 U..._...__..._ 13. 10. 
10 ti 15. 12. 20 ti.. ..... 11. 8. 
Includes 30 -second commercial. 30 -second feature, plus 
billboard. 

WBRI 
1963 

Media Code 4 215 4085 7.00 
Radio One Five Hundred. Inc.. 4802 E. 62nd 8L. 

Indianapolis. Ind. 46220. Phone 317-255-5484. 
STATION'S PROGRAMMING DESCRIPTION 

WBRI: Programmed for religious listening. 
Nationally released tapes daily and weekly. Local 
church productions daily and weekly. Sermons and 
music. Primarily Evangelical and fundamental 
Christian. TALK: telephone call -in 2-3 pm M -F 
including studio guest answers. Telephone call -in 
swap -shop 4-4:30 pm M -F. NEWS: 5 min 6 am, 
7 am, 8 am, 4:30 pm, 6:25 pm, 7 pm. 15 min 1 
pm. Local religious activities announcements sched- 
uled in music programs. MUSIC: sacred and gospel 
sign -on -7:30 am, 3-4 pm, 4:30 pm -sign -off. Chil- 
dren- programe 9-9:30 am Sat. Religious drama 4-5 
pm Sat. Reed 9/17/68. 

I. PERSONNEL 
President-Douglaa D. Kahle. 
General Manager -Vernon D. Kuehn. 

3. FACILITIES 
5.000 w. days; 1500 ke. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 4a, 4d, 5, 6a, 8. 
Rate Protection: 12b, 14b. 
Basic Rates: 20a, 22b, 23a, 24b, 25a, 28b, 29e. 
Contracte: 40a, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60k, Ola. 
Cancellation: 71a, 73a. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 F.ff 9/68 -Reed 9/17/68. 
7. PACKAGE PLANS 

1 MINUTE 
I ti 6 ti 12 ti 18 tl 24 ti 30 ti 36 ti 

1 wk 10.00 9.75 9.50 9.25 9.00 8.75 8.50 
4 wk 9.50 9.25 9.00 8.75 8.50 8.25 8.00 
13 wk- 9.00 8.75 8.50 8.25 8.00 7.75 7.50 
52 wk..._..._ 8.00 7.75 7.50 7.25 7.00 6.75 6.50 

30 SECONDS 
1 wk 8.00 7.75 7.50 7.25 7.00 6.75 6.50 
4 wk. 7.50 7.25 7.00 6.75 6.50 6.25 6.00 
13 wk 7.00 6.75 6.50 6.25 6.00 5.75 5.50 
52 wk. 6.00 5.75 5.50 5.25 5.00 4.75 4.50 

10 sec: 50% of 1 -min. 
8. PROGRAM TIME RATES 

ix 260 52x 
1 hr 110.00 104.50 99.00 
1/2 hr_._ 66.00 82.50 59.50 
1/4 hr 44.00 41.50 39.50 
10 min. 33.00 31.50 30.00 
5 min 22.00 21.00 20.00 

104x 
93.50 
56.00 
37.50 
28.00 
19.00 

156x 
88.00 
53.00 
35.00 
28.50 
17.50 

260x 
82.50 
49.50 
33.00 
25.00 
16.50 

WFBM 
1924 

A Time -Life Broadcast Station 
® KATZ RADIO 

EAST 

N.1 R A B 

Subscriber to the NAB Radio Code 
Media Code 4 215 4180 6.00 
Time -Life Broadcast, Inc., 1330 N. Meridian SL, 

Indianapolis, Ind. 46202. Phone 317-635-9326. 
TWx 810-341-3339. 

I. PERSONNEL 
Vice Pres. & Gon. Mgr. -Eldon Campbell. 
Station Manager -Terry Chapman. 
General Sales Manager -Robert Berry. 

In Indianapolis' rich 3 -billion dollar metro market, 
WFBM radio rates: 

1st in adults 25 and over -6 AM -Midnight 
1st in men 25 and over -average 1/4 hour 

1st in women 25 and over -Monday thru Sunday 

So, if your client's products need the attention of 
adults, you need WFBM radio. WFBM's adult pro- 
gramming delivers the audience that buys more. 

Source -American Research Bureau, Indianapolis 8 -county 
metro area. April -May, 1968. Audience measurement data 

estimates only, subject to qualifications set forth by the service. 

WFBM 
lLal1 0 (o) 1260 

2. REPRESENTATIVES 
Katz Radio, East. 
Canada -Andy McDermott. 

3. FACILITIES 
5.000 w.; 1260 kc. Directional -night only. 
Operating schedule: 24 hour broadcast service Mon 
thru Sat; Sun sign -off 1:00 am. EST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a, 3d, 4a. 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b, I1b. 12b, 13b, 14b, 15d. 18. 
Basic Rates: 20b, 25a. 29a, 30, 33a. 
Contracts: 40a. 42a, 43, 45, 46. 
Comb.; Cont. Discounts: 60a. 60e, 60f. 
Cancellation: 70a. 70e, 71a. 
Affiliated with NBC Radio Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 31 ER 5/1/68-Ilec'd 4/19/68. 

AA -Mon thru Sat 6-9:45 am. 
A -Mon thru Sat 3-7 pm. 
B -Mon thru Sat 9:45 am -3 pm; Sun 6 am -7 pm. 
C -Mon thru Sun before 8 am & after 7 pm. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1tl 1201 I8ti24ti 
AA 40 35 34 33 
A 30 25 24 23 
B 25 21 20 19 
C..........._.._..-..._.._......_.._.._ 16 15 14 13 

20/30 sec: 80% of 1 -min. 10/15 sec: 50% of 1 -min. 
All spots, regardless of length or classification, may 
be cross -combined for discount purposes. Program units and spots may not be combined for 
discount purposes. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK: 12t1 18tí 24tí Plan I (1/3AA, 1/3A, 1/3C) ..... 270 387 492 
Plan II (1/2B, 1/2C) 192 270 348 () Up to 1/2 of these Class C spots may be 

scheduled. subject to availability, any time on weekends. 
20/39 sec: 80% of 1 -min. 10/15 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
(Mon thru Fri 6 am -7 pm) 

PER YR: Ix 39x 52x 104x 156x 260x 312x 
1 hr 252 248 247 298 245 242 240 

1/2 hr 139 134 133 132 131 128 127 
1/4 hr 82 78 77 76 75 71 70 
10 min 69 65 64 63 62 59 58 

5 min 55 50 49 48 47 46 45 
All other times: 70% of above program rates. 
2 or more program units per day earn contiguous rate.. 

10. SPECIAL FEATURES 
Coffee at the Marott-Mon thru Fri 9:45-10 am 

per min participation. fiat 30.00 
Sounds of the City -Mon thru Sun applicable 1 -min rate plus 3.00 per capsule. (Includes 1 -min commer- 
cial plus billboard). 

FULLY COMMISSIMIABLE 
NEWS -WEATHER -SPORTS 

2 -min Capsules: I -min rate plus 3.00 per capsule. 
Other News -Weather -Sports: Program rates, includ- 
ing news service and talent fees. 

W F B M -FM 
1959 

® ©Q F IMO 
A Time -Lite Broadcast Station 

S',bseri her to the NAB Radio Code 
Media Code 4 215 4181 4.00 
Time -Life Broadcast. Inc., 1330 N. Meridian St.. Indianapolis. Ind. 48202. Phone 317.635-9326. 

TWX 810-341-3339. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Eldon Campbell. 
Station Manager -Jerry Chapman. 
Sales Manager -Robert Berry. 

2. REPRESENTATIVES 
Roger Coleman. Inc. 

3. FACILITIES ERP 52.000 w.: 94.7 mc. 
Operating schedule: 24 huura Mon thru Sun. EST. 

4. AGENCY COMMISSION 
15% 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a. 2h. 3a. 3d, 4a. 4d. 5. 6a. 7b, 8. 
Rate Protection: 10h. 11b. 12h, 13b, 14b, 16. 
Basic Rates: 20h, 21h. 25a, 27. 28a, 29a, 33a. 
Contracts: 40a. 42a. 43. 45. 47a. 
Comb.: Cont. Discounts: 60a, 60e, 60f. 
Cancellation: 70c. 71a. 73b. 
Prod. Services: 81. 82. 
Contracta in operation may not be altered In any way 
unless by mutual consent of advertiser and station. 

TIME RATES 
No. 4 Eff 10/1/68-Rec'd 8/15/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 312x 

1 min- 12.50 12.00 11.50 11.00 10.50 10.00 () 10.00 9.50 9.00 8.50 8.00 7.50 () 30 sec or less. 
7. PACKAGE PLANS 

SATURATION PACKAGES 
PER WK: 12 ti 18t124t1 
l min 10 9 8 
30 see or less 8 7 6 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 5 min 

1 x 60 40 25 20 
26 x 57 38 23 19 
52 x 54 36 22 18 
104 x 50 30 20 17 

WFMS (FM) 
1957 

©a FIMO 
Media Code 4 215 4275 4.00 
Williams FM Service. 2255 N. Hawthorne Ln., In- 

dianapolis. Ind. 46218. Phone 317-359-5511. 
STATION'S PROGRAMMING DESCRIPTION 

WFMS (FM): Programmed for adulte and young 
adults. 75% standards, 10% classical. 5% religious, 
10% news and talk. No air personalities. NEWS: 1 
min every 30 min, longer period if warranted. Tem- 
perature, weather report and forecast every 30 min. 

(This listing continued on next page) 
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Indianapolis -W F M S (FM) --Continued 
Four 15 min news periods daily 6:15 am, 12:15 pm, 
5:45 pm & 10:45 pm. Remote broadcasts: important 
addresses and talks before local groups as they take 
place. Important activity of local musical groupe, In- 
cluding foreign groups with vocals and announcements 
in their language. Studios and facilities used for live 
broadcasts. interviews, organ and other musical shows 
with audience observing. COMMERCIAL POLICY: 12 
minutes maximum per hour. Talk over music per- mitted during sponsor identification themes. Contact 
Representative for further details. Reed 7/17/87. 

I. PERSONNEL 
Sta. & Comm'l Mgr. -Martin R. Williams. 
Operations Manager -George Fleetwood. 
General Sales Manager -John Doran. 

2. REPRESENTATIVES 
Herbert E. Groskin & Company. 

3. FACILITIES 
ERP 5,000 w.; 95.5 mc. 
Operating schedule: 6:00-2:00 am. EST. 

4. AGENCY COMMISSION 
15/0 Urne and talent; 10th of following month. 

5. GENERAL ADVERTISING See coded regulation 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3e, 3b, 3c, 3d, 4a, 9d, 5, 6a. 

7a, 8. 
Rate Protection: 10a, lia, 12a, 13e, 14a. 15b, 16. 
Basic Rates: 20b, 21b, 22b, 23a, 24c, 25a, 26, 28e. 

29a, 33a. 
Contracts: 90a, 41, 42b, 92d, 44a, 45, 46, 47e, 48. 

51a, 51e. 
Comb.; Cont. Discounts: 60s, 801, 61a, 62b. 
Cancellation: 70a, 70c, 71e, 72, 73b. 
Prod. Services: 80, 82. 
No sound electa, jingles or singing commercials used 
by station. 
Member: The Groskin Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3-A Eff 4/10/57 -Reed 11/15/57. 
Rev. Prg. rates El 4/10/66-Rec'd 4/14/66. 

6. SPOT ANNOUNCEMENTS 
PER WE: 
I MIN: 60 t1 3001 15 ti 10 t Oti 3tI 1 t 

12 mo..._... 5.00 5.50 6.00 6.50 7.00 7.50 8.00 
6 mo 5.50 6.00 6.50 7.00 7.50 8.00 8.50 
3 mo 6.00 6.50 7.00 7.50 8.00 8.50 9.00 
1 mo ..... 6.50 7.00 7.50 8.00 8.50 9.00 9.50 
1 wk ..... 7.00 7.50 8.00 8.50 9.00 9.50 10.00 

30 SEC: 
12 mo 3.50 4.00 4.50 5.00 5.50 6.00 6.50 
8 mo ..... 4.00 4.50 5.00 5.50 6.00 6.50 7.00 
3 mo. . 4.50 5.00 5.50 6.00 6.50 7.00 7.50 
1 mo....._ 5.00 5.50 6.00 6.50 7.00 7.50 8.00 
1 wk ..... 5.50 6.00 6.50 7.00 7.50 8.00 8.50 

15 SEC: 
12 mo 1.75 2.00 2.25 2.50 2.75 3.00 3.25 
6 mo. . 2.00 2.25 2.50 2.75 3.00 3.25 3.50 
3 mo..._ 2.25 2.50 2.75 3.00 3.25 3.50 3.75 
1 mo 2.50 2.75 3.00 3.25 3.50 3.75 4.00 
1 wk 2.75 3.00 3.25 3.50 3.75 4.00 4.25 

8. PROGRAM TIME RATES 
t hr 1/2 hr 1/4 hrIO min 5min 

1 x 75 45 90 35 30 
DISCOUNTS 

13z-15% 52x--25% 156x-35% 
26x-20% 104e-30% 280E-40% 

WGEE 
1956 

A Rollins Owned Station 
Media Code 4 215 4370 3.00 
ltollina Broadcasting. Inc.. 4800 E. Raymond St.. 

Indianapolis, Ind. 46203. Phone 317-359-5591. 
I. PERSONNEL 

Preaident-O. Wayne Rolling. 
Vice -President -James C. Roddey. 
General Manager -Arnold C. Johnson. 

2. REPRESENTATIVES 
Rollins Broadcasting. 

3. FACILITIES 
5,000 w. days: 1590 kc. Directional. 
Operating schedule: sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General- la, 2a. 2b. 3a. 3b, 3d, 4s. 4d, 5, 6a, 7b, 8. 
Rate Protection: ltd, 11d, 12d, 13d. 14d, 15e. 18. 
Basic Rates: 20b. 21a, 21b, 22a, 22b, 23a, 24a, 24c, 

28, 29a, 30. 33a. 
Contracts: 40a, 91, 42a, 43, 44e. 49b, 45. 46, 47e, 49, 

51e, 51e. 
Comb.; Cont. Discounts: 60a, 60e. 80h, 601, 61e, 62b. 
Cancellation: 70a, 70c, 71a, 72. 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 
Member: Rollins Broadcasting. Inc. 

TIME RATES 
No. 4 ET 8/1/66 -Reed 6/30/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I wk 13 wk 26 wk 39 wk 52 wk 
Leas than 6 ti 15.00 14.00 13.00 12.00 11.00 
10 ti..._......_ 14.75 13.75 12.75 11.75 10.75 
15 ti 14.50 13.50 12.50 11.50 10.50 
20 ti..._._ ............. 14.25 13.25 12.25 11.25 10.25 
25 ti..._.._ 14.00 13.00 12.00 11.00 10.00 
30 U. 13.75 12.75 11.75 10.75 9.75 
40 ti 13.50 12.50 11.50 10.50 9.50 
50 ti 13.25 12.25 11.25 10.25 9.25 

30 SECONDS 
Less than 6 ti 13.00 12.00 11.00 10.00 9.00 
10 tl 12.75 11.75 10.75 9.75 8.75 
15 ti 12.50 11.50 10.50 9.50 8.50 
20 ti..._.._ 12.25 11.25 10.25 9.25 8.25 
25 ti 12.00 11.00 10.00 9.00 8.00 
30 ti 11.75 10.75 9.75 8.75 7.75 
40 ti 11.50 10.50 9.50 8.50 7.50 
50 ti 11.25 10.25 9.25 8.25 7.25 
15 seconds -80% of minute rate. 
10 seconds -50% of minute rate. 

7. PACKAGE PLANS 
TOTAL AUDIENCE BUDGET BUYS 

1000 spots per year. Best Ume available Mon thru 
Sun. All spots must be used in 52 week contractual 
year. 
1 min. 0 9. 0 0 S see. 7.50 
10me 6-1ots per month. R-2 3 each program seg- 
ment 8-I1 am, 11 am -2 pm and 2-8:30 pm. 
1 min. 11.00 30 sec 9.50 
15 spots per week. 3 spots per day Mon thru Fri 
scheduled ROS 1 each per program segment 6-11 am, 
11 am -2 Dm and 2-6:30 pm. 4 weeks firm: 
1 min 11.00 30 sec..._.._ 9.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x. 120.00 72.00 48.00 38.00 24.00 
26 x 114.00 69.00 45.50 34.00 22.80 
52 x..._.. 108.00 66.00 43.00 32.00 21.60 
104 x 102.00 63.00 40.50 30.00 20.40 
156 x 96.00 60.00 38.00 28.00 19.20 
280 x......_ 90.00 57.00 35.50 26.00 18.00 
312 x 84.00 54.00 33.00 24.00 18.80 

10. SPECIAL FEATURES 
NEWS HEADLINES 

Open and close plus 1 minute commercial. 12 pro- 
grams per week. 13 weeks firm subject to rate holder. 
Flat rate 120.00 per week. 

WGEE-FM 
1964 

A Rollins' Group Station 
Media Code 4 215 4371 1.00 
Rollins Broadcasting. Inc., 4800 E. Raymond St.. 

Indianapolis. Ind. 46203. Phone 317-359-5591. 
I. PERSONNEL 

President -O. Wayne Rollins. 
Vice -President -James C. Roddey. 
General Manager -Arnold C. Johnson. 

2. REPRESENTATIVES 
Rollins Broadcasting. 

3. FACILITIES 
ERP 64,000 w.; 103.3 mc. 
Operating schedule: FM duplicates AM until AM 
sign -off. FM continues until midnight. EST. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 2b, 3a, lb, 3d, 4e, 4d, 5, 6a, lb. 8. 
Rate Protection: 10d, lid, 12d, 13d, 14d, 15a, 16. 
dasio Rates: 20b, 23a, 21b, 22a, 22b, 23a, 24e. 24o, 

26, 29a, 30, 33a. 
Contracts: 40a. 41, 42a, 43, 94e, 94b, 45. 46, 47e, 49. 

51a, 51e. 
Comb.; Cont. Discounts: 60e, 60e, 60h, 801, 61c, 62b, 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Member: Rollins Broadcasting. Inc. 

TIME RATES 
Rates effective May 15. 1984. (Cud No. 1.) 

Card received .Tune 29. 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti 10.00 8.00 104 ti 8.00 6.00 
13 ti 9.50 7.50 158 ti ..... 7.50 5.50 
26 ti. 9.00 7.00 280 ti ..... 7.00 5.00 
52 1i 8 50 8.50 312 ti 6.50 4.50 

8. PROGRAM TIME RATES 
l hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 80.00 36.00 24.00 18.00 12.00 
13 ti - 57.00 34.00 22.50 17.00 11.50 
28 ti 59.00 32.00 21.00 16.00 11.00 
52 ti 51.00 30.00 19.50 15.00 10.50 
104 ti 48.00 28.00 18.00 14.00 10.00 
158 ti 45.00 26.00 16.50 13.00 9.50 
260 ti 42.00 24.00 15.00 12.00 9.00 
312 ti 39.00 22.00 13.50 11.00 8.50 
10 seconds-atl % of 1 -minute rate. 

WI BC 
1938 

BLAIR RADIO 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 215 4465 1.00 
Fairbanks Broadcasting Co., Inc., 2835 N. Illinois 

St., Indianapolis, Ind. 46208. Phone 317-924-2661. 
TWX 317-634-390e. 
STATION'S PROGRAMMING DESCRIPTION 

WIBC: Programmed for adults and young adults. 
MUSIC: middle-of-the-road current selling pop standards. Entire operation emceed by air personali- 
ties. Farm news, weather and market reports 5- 
6:30 am & 12:35-1 pm. NEWS: by 10 man staff and 
mobile units, on hour and half hour. Expanded 90 
min local and national news, weather and sports 
with 20 min of network news and sports 5-8:30 pm. 
Editorialize 6 times daily. Audience participation 
shows 4 times daily M -F. Heavy community in- 
volvement with regular schedule of public affairs 
and religious programming. Contact. Representative 
for further details. itec'd 2/28/68. 

I. PERSONNEL 
President -Richard M. Fairbanks. 
Vice-Pres. & Gent Mgr. -lames Hilliard. 
Vice-Pres. & Gen'1 Sales Mgr. -Gilbert I. Berry. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
50,000 w. days, 10,000 w. nights; 1070 ka 

Directional -separate patterns day and night 
Operating schedule: 24 hours dally. EST. 

4. AGENCY COMMISSION 
15% on time only (talent net) ; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 3c, 3d. 4e, 4d, 5, 6a, 7b, 8. 
nate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 16. 
Basic Rates: 20b, 21a, 21d, 22a 23b, 24a, 24e. 25a, 

26, 27, 29b, 30. 33a. 
Contracts: 40a, 41, 42b, 44b, 45, 48, 47a, 51a. 
Comb.; Cont. Discounts: 60b. 00e, 691. 61a. 81b, 62d. 
Cancellation: 70e, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
FM facilities: WNAP (FM). 

TIME RATES 
Eff 11/1/66 -Reed 10/28%66. 
Rev. 7/26/88-Rec'd 8/5/68. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Sat 6-10 am & 3-7 pm; Mon thru 
Fri marl pm. (May rotate between 6-9:30 am or 
6:30-10 am.) 
A -Mon thru Sat 1-3 pm; Mon thru Fri 10 am - 
noon; Sat 10 am -3 pm; Sun 6 am -7 D m 

CLASS AA 
I min 20/30 ID's 

Less than 6 wkly, staggered-..._. 45.00 38.00 22.50 
6 wkly, staggered, 1 per day........ 38.00 30.40 19.00 
12 wkly.___...._...... _. ..... _ .......... _..._.. 35.00 28.00 17.50 
18 wkly._...__._.._.._ _.._.._...._....._ 34.00 27.20 17.00 
24 wkly._.._. _..._.._..._...- 33.00 28.40 16.50 
30 wkly._.._......._ . 32.00 25.80 18.00 

COVERAGE 
COUNTS! 

The only 2v -hour 50,000 watt sta- 
tion in Indianapolis, WIBC blankets 
the Indianapolis metro and 56°0 
of all Indiana counties. 

PROGRAMMING 
COUNTS! 

MUSIC: 
Popular, middle-of-the-road music 
-singles and albums -carefully 
screened to appeal to the adult 
and the young adult. 
NEWS: 
Ten -man staff with regular 5 and 15 
minute reports daily. Solid, respon- 
sible reporting. Sports and Farm 
News, too! 
PERSONALITIES: 
The best known radio personalities 
in Indianapolis present WIBC pro- 
gramming in a smart, smooth, 
sophisticated manner. 
PROMOTION: 
On -the -air excitement plus out- 
door, television, newspaper, the- 
ater, bus panels . . . creatively 
designed to uphold WIBC's 
dominance! 

THESE 
ADVERTISERS 

KNOW! 
Chrysler Corporation 

General Motors 
Ford Motor Company 

Standard Oil 
Shell Oil 

Coca Cola 
Delta Airlines 

Trans World Airlines * WIBC IS THE ORIGINATING 
STATION FOR THE INDIAN- 
APOLIS "500" WITH SPORTS 
DIRECTOR SID COLLINS 
CALLING THE ACTION! 

CALL BLAIR RADIO 
FOR FURTHER DETAILS 

WIBC 
50,000 WATTS 1070 KC 

INDIANA 
CLASS A 

I min 20/30 ID's 
Leu than 6 wkly..._.._..___ _-.... 35.00 28.00 17.50 
8 wkly, 1 per day.__..___....__ 32.00 25.60 18.00 
12 wkly._..._........._...._.._._ ._..._.._. 31.00 24.80 15.50 
18 wkly._...-._._ _.__..____..__ 30.00 24.00 15.00 
24 wkly._..._.._.._...._.._ _...- 29.00 23.20 14.50 
30 wkly._.._...._.....__ 28.00 2240 14.00 

CLASS B 
Lesa than 8 wkly._..___.._.. . 21.00 16.80 10.50 
6 wkly. _.._..._....___._.._..__......__._ 19.00 15.20 9.50 
12 wkly_ _..._.._......._.._..._ 17.00 13.60 8.50 

...... 16.00 12.80 8.00 
24 wkly ._.._...._.._.._.._..-...__ 15.00 12.00 7.50 
30 wkly._.._.__ 14.00 11.20 7.00 

CLASS C 
Less than 6 wkly._.._.._.._.._......_ 18.00 12.80 8.00 
8 wkly._.._...._......_.. _ _.._._.._._ 15.00 12.00 7.50 
12 wkly._.._..__.._._...._ _._..- 14.00 11.20 7.00 
18 wkly._..._.__._.._.._...._.._._ 13.00 10.40 6.50 
24 wkly._..._.__.._..._......_ _... 12.00 9.60 8.00 
SO wkly 11 8.80 5.50 
Minutes. stationbreaka and ID's may be combined for 
maximum frequency. 

CONSECUTIVE WEEK DISCOUNTS 
52 wk -10% 
Spots adjacent to time in higher rate classifications 
charged at rate of higher classification. 

8. PROGRAM TIME RATES 
AA -Mon thru Sat 6-10 am & 3-7 pm; Mon thru 
Fri noon -1 pm. 
A -Mon thru Sat 10 am -noon & 1-3 pm; Sun 8 am - 
10 pm; Sat 10 am -3 pm. 
B -Daily 5:30-6 am; Mon thru Sat 7-10 pm. 
C -Daily 10 pm -5:30 am. Rates on request, 

CLASS AA 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 wk 90 80 55 
52 wk 85 75 50 

CLASS A 
1 wk 200 130 85 85 40 
52 wk 180 125 80 80 35 

CLASS B 
1 wk. 150 95 65 50 35 
52 wk 145 90 60 45 30 

10. SPECIAL FEATURES 
AA -Mon thru Sat 0.10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm; Sun 6 am -7 pm. 
B -Dally 5:30-8 am & 7-10 pm. 
C -Dally 20 pm -5:30 am. 

5 MINUTE NEWSCASTS AND HEADLINES 
(includes time and talent; fully commisaionable) 

AA A B C 
5 min. 60 40 25 18 

*headlines 45 35 20 15 
thee dl Ines 40 30 15 12 (') 1 minute commercial. 

(t) 30 second commercial. 
10 -MINUTE NEWSCASTS 

6 pm, fiat, ea 90 
15 -MINUTE NEWSCASTS 

8, 7. 8 am. noon 4. 5, 5:35. 8. 10 pm. flat, ea 120 
WIBC/WNAP (FM) COMBINATION RATES 

Flat 5.00 

WIBC-FM 
NOTE: The call letters of this station have been 
changed to: 

W NAP (FM) 

WIFE 
1941 

A Star Station 

Independent 

Representatives, Inc., 

R A 
Subscriber to the NAB Radio Code 

Media Code 4 215 4560 9.00 
Star Stations of Indiana, Inc., 1440 N. Meridian 

St.. Indianapolis. Ind. 48202. Phone 317-637-1375. 
STATION'S PROGRAMMING DESCRIPTION 

WIFE: Programmed for young adults. 
MUSIC: Current hits, album selection and past hits. 
Air personalities each segment. NEWS: 24 hours 
in 5 min segments at :55, headlines at :28, sports 
at :20. Local, national & international using 7 man 
news staff, 2 mobile units and 1 airplane for drive - 
time traffic coverage. AP, UPI and UPI audio 
service. Program features include weather twice per 
hour, high school reports twice nightly. Comedy phone 
calla done by morning personality. Household hints. 
Frequent contest and station promotions. Contact 
Representative for further details. Reed 6/3/88. 

I. PERSONNEL 
President -J. P. Wilkerson. 
General Manager -Robert D. Riley. 

2. REPRESENTATIVES 
H -1t Representatives, Inc. 

9. FACILITIES 
5,000 w. days, 1,000 w. nights: 1310 kc. 

Directional -night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3a, 3b, 4a, 4d. 5. 6a. 8. 
Rate Protection: 10b, 11b, 12h. 13h, 14h. 
Basic Rates: 20a. 225, 230. 28b, 29a. 
Contracts: 40a, 95. 46, 47e. 98. 
Comb.; Cont. Discounts: 60a, 80k, 81a, 81b, 82b. 
Cancellation: 71a. 73a. 
RotatingPlan Packages and programs, in all g D g cate- 
gories, are combinable. 1 -min and 30 -sec spots may 
earn frequency discounts on 10 -sec spots, but 10 -sec 
spots may not be counted to earn frequency discounts 
on 30 -sec and 1 -min spots. TAP spots do not con- 
tribute toward frequency of Rotating Plan Packages. 
Rate Holders are not available. 

(This listing continued on next page) 
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INDIANA 
Indionapolis-W 1 F E -Continued 

TIME RATES 
ER 3/1/67-Bec'd 2/1/67. 

Class AA -5:30-111:0 am and 3:00-7:00 pm Mon 
thru Sat. 
Class A-10:00 am -3:00 pm and 7:00-11:00 pm Mon 
thru Sat; 6:00 am -10:00 pm Sun. 
Class B -All other times. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

(1 minute) Planst 
II III 

5:30-10 am._.....- _....____... 6 4 3 
10 am -3 pm.______ __.._..__..____. 12 8 6 
3-7 pm_ __._._...._..__._ _..._.._....-_... 6 4 3 
7 pm -midnight and/or wkends_...._..._ 12 8 8 

Total .__.._.._....._..._...._.._... 36 - 24 18 
Plan 1-36 1 min sales messages per wk, ea._._ 35.08 
Plan II -24 1 min sales messages per wk, ea._ 37.00 
Plan III -18 1 min sales messages per wk. ea_ 38.50 
30 seconds or less and 10 seconds or leas are 75% 
and 50% of the applicable minute rate, respectively. 

1 -MINUTE RULATINU PLAN PACKAGES 
PER WK: 98 ti 24 ti I9 ti 12 tI () 
AA ..-..._ 47.00 48.00 49.00 50.00 56.00 
A .._._.._.__..._ 41.00 42.00 43.00 44.00 45.00 
B .... ..._ 23.50 24.00 24.50 25.00 25.50 

30iá ronds for less and 10 seconds or less are 75% 
and 50% of the applicable minute rate respectively. 
Total Audience Plan announcements do not contribute 
toward frequency of rotating Plans announcements. 

8. PROGRAM TIME RATES 
1/2 HOUR 
CLASS A 

(Sunday Morning Only) 
1 tl.._....._........._ 150.00 156 ti..._._._......_. 146.00 
26 tl_..._.__......._ 149.00 260 tt.-__....__...._ 145.00 
12 tl.__..__ ........_ 148.00 312 ti 144.00 
104 ti._ .._..... 147.00 500 tl.....__._.__...... 143.00 

1/4 HOUR 
CLASS A 

(Sunday Morning Only) 
1 ti 100.00 156 ti ....... _______ 96.00 
26 ti. 99.00 260 ti 95.00 
52 ti - 98.00 312 tl. »____- 94.00 
104 ti 97.00 500 ti.__. 93.00 

10. SPECIAL FEATURES 
10 MINUTES 
CLASS AA 

(News Only as Regularly Scheduled) 
lx ._..___ __... 75 156 x.._.....-. 71 
26 z..._._ _. 74 260 z 70 
52 z.......__...._._..__. _. 73 312 x _... 69 
104 x. 72 500 z..._..,.. 68 -5 MINUTES 

(News Only as Regularly Scheduled) 
26x 52x 104x 156x 200x 3I2x 500x 

AA ....._- 65 64 63 62 60 58 57 
A .,,_ ............. 53 52 51 50 49 48 47 
B __..__ 35 34 33 32 31 30 29 

2 MINUTES 
(News Only as Regularly Scheduled) 

AA ..___._.. 59 58 57 56 55 54 53 
A _.__._._... 52 51 50 49 48 47 46 
B ______ 33 32 31 30 29 28 27 

W I F E -FM 
1961 

Stereo 
Media Code 4 213 4561 7.00 
Star Stations of Indiana. Inc.. 1440 N. Meridian Bt., 

Indianapolis, Ind. 46202. Phone 317-637-1375. 
I. PERSONNEL 

President -J. P. Wilkerson. 
General Manager -Robert D. Kiley. 
Chief Engineer -Murray Smith. 

2. REPRESENTATIVES 
II -1t Representatives, Inc. 

3. FACILITIES 
Eltl' 41,000 w.; 107.9 mc. Stereo. 
Operating schedule: 24 hours dally. EST. 
Antenna ht.: 910 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b. 4a. 4d, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 23a. 28b, 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 61a, 6114, 62b. 
Cancellation: 71a, 73a. 
Plan announcements do not contribute toward fre- 
quency or fixed position announcements. 

TIME RATES 
Elf 8/1/64-Rec'd 8/17/64. 

AA -Mon thru Sat 6 pm -midnight. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min 30 sec 1 min 30 sec 
500 ti__.___ 9.00 7.00 104 ti 12.00 9.50 
312 tl._..-_ 10.50 8.00 52 U 12 50 10.00 
260 ti__ 11.00 8.50 26 U 13 00 10.50 
156 ti 11.50 9.00 

CLASS A 
500 ti._......_ 8.00 6.50 104 U............ 11 00 9.00 
312 ti._.__ 9.50 7.50 52 t1 11 50 9.50 
260 ti_...._... 10.00 8.00 26 ti _._...._. 12.00 10.03 
156 ti 10.50 8.50 

7. PACKAGE PLANS -Tri-Plan- -Twin-Plan- -One-Plan- 
PER WK: 1 min 30 sec 1 min 30 sec 1 min 30 sec 
21 LL..._._._ 136.50 89.25 _._.. _.. _ 
14 tL 112.00 84.00 ..._... 

7 ti ... ..._ 65.00 48.00 
Available only at a minimum of 4 weeks. Alternate 
all spots, 1 AM and 1 PM. 

SATURATION PLANS 
(52 weeks. ROS -As Available) 

I MIN: 
35 announcements per wk. _....__.__ _ 192.50 
70 announcements per wk_.......-...__________ 280.00 
30 SEC: 
35 announcements per wk..._....__._._-.____ 121.25 
70 announcements per wk. 192.50 

(') 26 weeks -add 10%; 13 weeks -add 15%. 

Countrypolitan 

ADULTS 

O` Re 
1 

VVrI 

with 

in 

NUMBER 

INDIANAPOLIS 

NOW 

6 A.M.-10 A.M. Avg. 1/4 hr. 

Men 25-34 WIRE #1 
Men 25-49 WIRE #1 
Women 25-34 WIRE #1 
Women 25-49 WIRE #2 

10 A.M.-3 P.M. Avg. 1/4 hr. 

Men 25-34 WIRE #1 
Men 25-49 WIRE #1 
Women 25-34 WIRE #1 
Women 25-49 WIRE #1 

3 P.M. -7 P.M. Avg. 1/4 hr. 

Men 25-34 WIRE #1 
Men 25-49 WIRE #1 
Women 25-34 WIRE #1 
Women 25-49 WIRE #2 

WIRE is number 
in number of 
reached during 

WIRE is number 
in number of 
reached during 

WIRE is number 
in number of Different 
reached during 

WIRE is number 
in number of Different 
reached during 

Pulse: 
Metro 

Audience measurement 
estimates only . . 

limitations of source 
Hence, they may not 
true audience. 

51 

430000 KC 

W \ VI 
The Eastman 

Indianapolis, 

2 

Different 
a 

2 

Different 
a 

2 

a 

2 

a 

data 
. subject 

material 
be accurate 

i, 

DAY. 

WEEK. 

WEEK. 

WEEK. 

Indianapolis 
Area 

of 

Households 

Households 

Men 

Women 

8 -County 
April -May, 1968. 

all media are 
to defects and 

and methods. 
measure of the 

Re 
Station 

Indiana 

WIRE 
1924 

The Eastman Station 

Subscriber to the NAB Radio Code 
Media Code 4 215 4855 7.00 
Mid America Radio. Inc., Box 10k, 307 N. Pennsyl- 

vania St., Indianapolis, Ind. 46206. Phone 317- 
635-1541. 

I. PERSONNEL 
Presidents -Burrell L. Small. 
Executive Vice -President -Len H. Small. 
Gen'l & Nat'l Sales Mgr. -Don N. Nelson. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5.000 w.; 1430 ke. Directional -night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net charge; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e. Sa, 3b, 3d. 9a, 5, 6a, 7b. 
Rate Protection: 10d. 14d. 
Basic Rates: 20a. 25a, 29a. 
Contracts: 40a, 44b, 45, 46, 48. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 70c. 71a. 73a. 
Affiliated with The Eastman Network. 

TIME RATES 
No. 2 Eft 9/1/68-Ree'd 8/8/68. 

I -Mon thru Sat 6-10 am & 3-7 pm. 
II -Mon thru Sat 10 am -3 pm; Sun 10 am -7 pm. 
III --Mon thru Sat 5-6 am; Mon thru Sun 7 pm -mid- 
night; Sun 6-10 am. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: I tl 
1 min....._.._........._..._....._._ 40.00 
30/20 sec _..._... 32.00 
10 sec__._.._.._........-_..._... 24.00 

SECTION II 
1 min. 35.00 
30/20 sec_ __...._....._ _.__.. 28.00 
10 sec 21.00 

SECTION III 
1 min. - 20.00 17.00 16.00 15.00 
30/20 sec_ _ . 18.00 13.80 12.80 12.00 
10 sec....._.._........_.._...._.._ 12.00 10.20 9.60 9.00 

7. PACKAGE PLANS 
CUME PLANS 

PER WK. EA: I min 
30 ti (12I, 12II, 6I11)_. __...._.__...__._.....__..._... 23 
15 ti (6I, 6II. 3III)..._ _ _...._._.._... 27 
30/20 sec: 80% of 1 -min.. 10 sec: 60% of 1 -min. 
Not combinable with other weekly plans for added 
frequency. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk -5% 
Rateholder: Minimum wkly ached of 6 1 -min spots 
6 am -mid Mon -Sun necessary to maintain consec 
wk advertising. 

12 ti 
38.00 
30.40 
22.80 

32.00 
25.60 
19.20 

18 tI 
36.00 
28.80 
21.60 

30.00 
24.00 
18.00 

24 ta 
35.00 
28.00 
21.00 

28.00 
22.40 
16.80 

WNAP (FM) 
(formerly 

19WIBC-FM)60 

American Contemporary Ntwk 

BLAIR RADIO 

Radio Code Subscriber to the NAB 
Media Code 4 215 4725 8.00 
Fairbanks Broadcasting Co., Inc., 2835 N. Illinois 

St.. Indianapolis, Ind. 46208. Phone 317-924- 
2661. TWX 317-634-3906. 

I. PERSONNEL 
President -R. M. Fairbanks. 
Station Massager -William L. Dean. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 24,100 w.; 93.1 mc. 
Operating schedule: 6-2 ans. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Badio Code Advertising Standards apply. 
General: la, 2a, 3a. 3b, 3c, 3d, 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10b, 11h, 12b, 13b, 14b, 15a. 16. 
Basic Rates: 20b, 21a, 21d, 22a, 23b, 24a, 24c, 25a. 

26, 27, 29b, 30, 33e. 
Contracts: 40a, 41, 42b, 44b, 45, 46, 47a, 51s. 
Comb.; Cont. Discounts: 00b, 60e. 601, 61a, 61b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services. 80, 82. 
AM facilities: WIBC. 
Affiliated with American Contemporary Network. 
Sold in combination with WIBC. See that listing 
for rates. 

TIME RATES 
No. 1 Elf 7/1/68 -Reed 7/5/68. 

AA -Mon thru Fri 3 ism -midnight; Sat & Sun all 
day. 
A -Mon thru Fri 6 am -3 pm. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6t1 12 ti 18tí 24 ti 
AA 10 9 8 7 6 
A 9 8 7 6 5 

30 see; 80% of 1 -min. 10 sec: 60% of 1 -min. 

WSMJ (FM) 
1962 

CITY OF LICENSE 
GREENFIELD 

Media Code 4 215 9420 7.00 
(This Is a duplicate of the listing appearing under 
Greenfield, Ind.) 
WPFB, Inc., 640 W. 9th SL, Greenfield, Ind. 48140. 

Phones 317-462-5511. 2. 
STATION'S PROGRAMMING DESCRIPTION 

WSMJ(FM): Programmed primarily for general adult 
interest. 
6-8 am country and western, personality with news 
and weather. 8-10 am middle-of-the-road music with 
news and live news from studios in adjacent towns, 
10-11 am women's show, woman personality with 
guests. 11 am -2 pm middle-of-the-road music, farm 
show 15 min, news and weather 15 min, religion 5 
min. 2-6 pm state police show, middle-of-the-road 
music with news every ball hour. 8-7 pm half hour 
news, weather, sports, stock market report. 7 pm - 
2 am middle-of-the-road music interspersed with re- 
motes from area restaurants, SPORTS: college foot- 
ball and basketball, big car rates, horse race results. 
Sun: religion. German language show and hymns. 
Contact Representative for further details. Recd 
3/25/68. 

I. PERSONNEL 
President -Paul F. Braden. 
Vice-Pres. & Gen'l Mgr. -Earl W. Francis. 
Program Director -Louise Wilson. 

2. REPRESENTATIVES 
New York -Frederick W. Smith. 

9. FACILITIES 
ERP 50.000 w. (hone.), 50,000 w, (vert.); 99.5 mc. 
Operating schedule: 6-2 am. EST. 
Antenna hi: 250 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

3. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 9d, 5. 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 22b, 23a. 
Contracta: 40e, 42a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: sib. 
Cancellation: 70a. 70c. 71a. 
Affiliated with Major Market FM Network. 

TIME RATES 
Rates effective June 1, 1965. 
Rates received May 3, 1965. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

(1 minute or less) 
1 ti...._....._.._. _....._... 7.00 15 ti..._............_...--_ 5.50 
5 ti.._......_......_....__... 6.50 20 or more ti_.-... 5.00 
10 ti..._..._ ................. 6.on 

8. PROGRAM TIME RATES 
PER WK: 1/2 br 1/4 hr 5 min 
1 ti 27.05 18.95 8.25 
2 il__ 24.70 17.05 7.95 
3 ti _ ......._ 22.35 15.30 7.65 
5 or more tÏ.._..._.._ 19.40 12.95 7.05 

9. 
All rates are no further 

Knlghtstown Area News --9:15 am. 
Pendleton Area News -8:45 am. 
Fortville Area News -9:00 am. 
Morristown Area News -9:30 am. 
Visit With Vivian -Vivian Pierson, 10-11 am. 
Midday Report -12:05 pm. 
Evening Report -6:00 pm. 
1 -minute spots, ea 8.00 

10. SPECIAL FEATURES 
Beeper Phone Report and Actualities, ea._...._...._.. 10 
Indiana University Sports (Football, Basketball) - 
75.00 per quarter (every 4th commercial) exclusively 
to product or service category. 
Big Car Races -2.00 per mile of race, commercial 
format on request. (D) 

WTLC (FM) 
1961 

ISgreener, hiken, sears 

Media Code 4 215 4820 7.00 
Calojay Enterprises, Inc., 1734 Villa Ave., Indian- 

apolis, Ind. 46201. liane 317-784-4471. 
STATION'S PROGRAMMING DESCRIPTION 

WTLC (FM): Programmed for the Negro listener. 
MUSIC: Rhythm and blues, jazz and gospel. NEWS: 
5 min et :45 and 2 min at :15 is community 
oriented. Participates in community activities. Per- 
sonalities available for remote broadcasts, store open- 
ings, shopping center sales days, etc. Contact Repre- 
sentative for further details. Bec'd 4/15/68. 

I. PERSONNEL 
President -Dr. Frank Lloyd. 
Station Manager -Thomas W. Mathis. 

2. REPRESENTATIVES 
Greener. Hikes', Sears. 

3. FACILITIES 
Eltl' 50.000 w. (horiz.), 50,000 w. (yen.): 105.7 mc. 
Operating schedule: 24 hours daily. EST. 
Antenne ht.: 160 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5, 6b. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 29a. 
Contracts: 40a. 41, 45, 46. 
Comb.; Cont. Discounts: 60f. 
Cancellation: 70c, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
No. 2 Eft 9/1/68 -Reed 8/14/68. 

AAA -6-10 am. 
AA -3-7 pm. 
A-10 am -3 pm & 7-10 pm. 
B-10 pm -midnight. 
C -Midnight -6 am. 

(This listing continued on next page) 
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Indianapolis -W T L C (FM) -Continued 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: 1 tl 6ti 1211 18 ti 24 ti 36 ti 

AAA 17.50 17.00 16.00 15.00 14.00 13.00 
AA 15.50 15.00 14.00 13.00 12.00 11.00 
A 13.50 13.00 12.00 11.00 10.00 9.00 
B 11.50 11.00 10.00 9.00 8.00 7.00 
C .. 9.50 9.00 8.00 7.00 6.00 5.00 

30 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 

WXLW 
1948 

R.A B 

Subscriber to the NAB Radio Code 
Media Code 4 215 4845 4.00 

Greater Indianapolis Broadcasting Co., Inc., 3003 
Kessler Blvd., Indianapolis, Ind. 46222. Phone 317- 
925-6494. 

I. PERSONNEL 
Pres. & Can't Mgr. -Robert D. Enoch. 
Exec. Vlre-Pres. & Station Mgr. -Eugene W. Strack. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
5 n0U w.; 950 ke. days. Directional. 
Operating schedule- 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent: monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a. 4d, 5, 6b, 7b, 8. 
Rate Protection: 10a. Ila, 12a, 13a. 140. 15c, 16. 
Basic Rates: 20b. 21b, 21c, 22a. 24a. 24c. 25a, 26, 

27, 28a, 29a, 30, 32b, 33a. 
Contracts: 40a. 41. 44b, 45. 48. 47a. 51e. 
Comb.: Cont. Discounts: 60a, 60d, 60e, 80f. 601, 61a, 

62b. 
Cancellation: 70e. 71a, 72, 73b. 
Prod. Services: 82. 
Contracts may be signed and confirmed not more than 
90 days before starting date for a maximum of 52 
consecutive weeks. 
Rateholder Contract -1 announcement per week, either 
l -minute or 1/2 -minute, scheduled for firm 3 -month. 
6 -month or 12 -month period t yet subject to usual 
2 -week notice of termination and short rate) guarantees 
advertiser maximum horizontal discount (length of 
contract in weeks or months) for term of contract. 
Vertical discounts (number of announcements used 
per week) then can he achieved allowing maximum 
foist discounts Immediately. 
Affiliated with MRS and CBS. 

TIME RATES 
No. 10-0 ER 5/1/68-Rec'd 5/24/68. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

(Mon thru Fri 6-9:30 am & 3:30-6:30 pm) 
PER WK: I ti 5 ti 10 ti 15 01 20 tl 25 tI 30 ti 
1 min 22 21 20 19 18 17 16 

ALL OTHER TIMES 
(Dally) 

1 min 18 17 16 15 14 13 12 
CONSECUTIVE WEEK DISCOUNTS 

13 wk -2-1/2% 26 wk -5% 52 wk -10% 
7. PACKAGE PLANS 

1 MINUTE ROS-BTA 
(Daily 6 am -8 pm) 

PER WK. EA: 12 ti 18 ti 24 ti 30 01 50 ti 100 tl 
flat 14 13 12 11 10 7 
30/20 sec: 80% of applicable 1 -min. 
10 see: 50% of applicable 1 -min. 

8. PROGRAM TIME RATES 
5 min I/4 hr 1/2 hr 1 hr 

Ea 30.00 45.00 67.50 101.25 
DISCOUNTS 

52 H-2-1/2% 104 ti -5% 260 ti -10% 
10. SPECIAL FEATURES 

Headline Highlights -125% applicable 1 -min. 

JASPER (1 AM; 1 FM) 
Dubois County -Map Location C-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WITZ WITZ -FM 
1948 1954 

R AÍB 
Subscriber to the NAB Radio Code 

Media Code 4 215 4940 3.00 
Jasper On The Air, Inc.. State Hwy. 45, 3 miles 

south of Jasper, Ind. 
Address correspondence to Box 167. Jasper. Ind. 

47546. 
STATION'S PROGRAMMING DESCRIPTION 

WITZ: Programmed for wide audience appeal. 
Basic music policy middle-of-the-road. NEWS: In 
3 major blocks daily at 7:30 am, noon & 4 pm with 
world and regional news, local news, sports and 
weather. FARM: news and farm interest program- 
ming 11:30 am -noon 6 days, with market and live- 
stock reports, county agent reports, and other farm 
news. Women's interest shows 10-10:30 am 6 days. 
SPORTS: play-by-play high school sports, college 
football and basketball, major league baseball. 
RELIGION: Sun morning 8-11 am. Top 40 music 
Sun afternoon 1-5 pm, with youth participation and 
school news. Facilities available for remote broad- 
casts from shopping centers, fairs, store openings. 
etc. Reed 7/13/67. 

I. PERSONNEL 
Manager -Jack T. Brandt. 

3. FACILITIES 
1.000 w. days; 990 he. Non -directional. 
Operating schedule: sunrise to local sunset. CST. 
DST. 
FM FACILITIES 
ERP 5.100 w.; 104.7 mc. 
Antenna ht.: 280 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. nn rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4a, 5, 60, 7b, 8. 
Rate Protection: 10a, 14a, 15b. 
Basic Rates: 22a, 24b 228c. 
Contracts: 40a, 42a, 44a, 46, 97a. 
Comb.: Cont. Discounts: 60b, 60d, 60g, 61a. 
Cancellation: 701). 70d. 71a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 ER 9/1/68-Rec'd 7/25/68. 
A -Mon thru Sat 6-8 ans, 11:30 am -1 pen & 4-6 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

I min 30 see I min 30 see 
1 x 7.70 5.40 158 z. 5.50 3.85 
13 x 7.30 5.10 260 x 5.00 3.55 
26 x 8.80 9.70 312 x 4.50 3.25 
52 x 6.40 4.40 365+ 4.00 2.90 
104 z 6.00 4.20 

CLASS B 
1 z 6.00 4.40 260 x 4.20 2.90 
13 x..._.._ 5.80 4.20 312 i 3.80 2.75 
26 z 5.50 4.00 365 z 3.40 2.50 
52 x 5.20 3.85 500 x 3.00 2.20 
104 x 9.90 3.40 1000t ------- 2.60 1.95 
156 x 4.60 3.20 

8. PROGRAM TIME RATES 
CLASS A 

5 min 1/4 hr 1/2 hr 1 hr 
1 x 11.00 22.00 38.50 57.00 
13 x 10.40 20.50 36.50 54.00 
26 x 9.80 19.50 33.00 51.00 
52 x 9.00 18.00 31.00 48.00 
104 x 8.70 17.50 28.50 44.00 
156 x 7.70 16.00 28.50 41.00 
260 z 8.90 15.00 24.00 38.00 
312 x 6.40 13.50 22.00 39.00 
365 x 6.00 12.50 20.00 30.00 

CLASS B 
1 x 8.80 18.50 31.00 46.00 
13 x 8.00 15.50 29.00 93.00 
26 x 7.40 15.00 27.50 41.00 
52 x 7.00 14.56 25.50 38.50 
104 x 6.60 13.50 24.00 36.50 
156 x 6.20 12.50 22.00 34.00 
280 x 5.80 11.50 20.00 30.00 
312 x 5.90 10.50 18.00 28.00 
365 x 4.80 9.50 16.50 26.00 

JEFFERSONVILLE 
Clark County -Map Location F-10 

See SRDS consumer market map and data at begin 
mina of the State. 

See Louisville, Kentucky 
(including New Albany, Ind.; Jeffersonville, 
Ind.) 

KENDALLVILLE (1 AM; 1 FM) 
Noble County -Map Location F-3 

See SRDS consumer market map and data at begin- 
ning of the State 

WAWK 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 215 5035 1.00 
Noble DeKalb Broadcasting Co., Inc., Box 47. Ken- 

dallville. Ind. 48755. Phone 347-2400. 
STATION'S PROGRAMMING DESCRIPTION 

WAWK: Programmed for general interest with some 
adult emphasis. 
6-10 am middle-of-the-road music, personality. 10 
am -noon housewives interest plus two 5 min farm 
interest programs. Middle-of-the-road and standards 
noon -6 pm. SPORTS: local basketball play-by-play sports and daily sports at 6:30 am & 4:25 pm. 
NEWS: hourly 5 min news with 15 min at 8 am. 
noon & 5 pm. News, 35% community and area. 30% 
state and regional, 35% national and international. 
16 minute commerciale hourly maximum. Recd 
10/16/67. 

I. PERSONNEL 
Pres. & Gen'I Mgr. -Paul L. King. 
Vice-Pres. & Prog. Dir. -Fred A Manahan. 

3. FACILITIES 
250 w. days; 1140 ke. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
W AW K- F M. 

4. AGENCY COMMISSION 
15%: no rash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3d, 4a, 4d, 5. 6b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 21b, 22a, 25c, 28b, 28e. 
Contracts: 40a. 45, 96, 97e, 50. 
Comb.; Cont. Discounts: 60a, 82d. 
Cancellation: 70a, 70e. 71a. 73a. 

TIME RATES 
ER Rec'd 7/28/67. 

6. SPOT ANNOUNCEMENTS 
I MIN: Ix I3x 26x 52x 104x 156x 260x 312x 
(n) .... 8.00 5.70 5.40 5.10 9.80 4.60 4.30 9.00 
BTA.. 5.70 5.40 5.10 4.80 4.50 4.20 3.90 3.60 (') Fixed position. 
30/20 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
WEEKLY SATURATION PLANS-BTA 

II)ti 20t1 3011 40+ 
Ea 5.00 4.40 3.80 3.20 
Not subject to further frequency discount, No fixed 
position times. 

W A W K -FM 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 215 5036 9.00 
Noble DeKalb Broadcasting Co., Inc., Box 47, North- 

east Ave., Kendallville, Ind. 48755. Phone 347- 
2400. 
STATION'S PROGRAMMING DESCRIPTION 

WAWK-FM: Programmed for general interest with 
some adult emphasis. 
6 pm -sign -off features middle-of-the-road music. 

Local basketball play-by-play sports. 5 minute com- 
mercials hourly. See WAWK for simulcast program- 
ming information. 

I. PERSONNEL 
Pros. & Geri l Mgr. -Paul L. King. 
VicePress. & Prog. Dir. -Fred Manahan. 

3. FACILITIES 
ERP 37,000 w.: 93.3 me. Stereo. 
Operating schedule: 6:00 am -midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Operated separately from 
local sunset to midnight. For simulcast facilities see 
WAWK. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. 3a, 3d, 4a, 9d, 5, 6b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 21b, 22a, 25e, 28b. 28c. 
Contracts: 40a, 45, 46, 47e, 50. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 

Rates are identical to WAWK. See that listing. 

KOKOMO (1 AM; 1 FM) 
Howard County -Map Location E-5 

Bee STUDS consumer market map and data at begin- 
ning of the State 

WFKO(FM) 
1962 

Media Code 4 215 5130 0.04 
Bas Broadcasting Co., Inc., Box 989, Union Bank 

Bldg., Kokomo, Ind. 46901. Phone 317-452-9845. 

t. PERSONNEL 
Pres. & Chief Eng. -James L. Gregg. 
Exec. Vice-Pres. & Gen'i Mgr. -James S. Hartsock, Jr. 
Program Director -Jerry Byers. 

2. REPRESENTATIVES 
Gelderman & Company. 

3. FACILITIES 
ERP 5.300 w.; 100.5 mc. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 120 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a. 3d, 4a, 4c. 5, 6a, 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 21b, 22a, 23a. 24a, 25a, 26, 

27, 28b. 28e. 29b, 31. 33e. 
Contracts: 40a, 41. 42b. 92d, 44b, 45, 464 47e. 48, 

99. 51a, 51b. 
Comb.; Cont. Discounts: 60a, 606. 801, 61a, 82d. 
Cancellation: 70d. 71b, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 6/1/68-Rec'd 5/24/68. 
6. SPOT ANNOUNCEMENTS 

PER W K Ill loti 20 ti 30íI 40tí 50tí 
1 min 12.50 11.50 10.50 9.50 8.50 7.60 
30 sec 10.00 9.20 8.90 7.60 6.80 6.00 
10 sec 6.25 5.75 5.25 4.75 4.25 3.75 

10. SPECIAL FEATURES 
NEWSCASTS 

Ix 52x 156x 312x 500x 1000x 2000x 3000x 
5 min 14.00 13.00 12.00 11.00 10.00 9.00 7.50 5.50 

WIOU 
1948 

CBS Radio Network 
A Booth Owned Station 

Media Code 4 215 5225 8.00 
Booth Broadcasting Company, Box 732, State Rd. 28, 

Kokomo. Ind. 46901. Phone 317-453.1212. 
I. PERSONNEL 

President -John L. Booth. 
General Manager -John Carl Jeffrey. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
5.000 w. days. 1.000 w. nights; 1350 kg. 

Directional -separate patterns day and night. 
Operating schedule: 5:15 a.m, to 12:15 a.m. week- 
days; 6:30 a.m, to 12:15 a.m. Sunday EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, 3a, 4a, 5, 8a, 8. 
Rate Protection: 10b, 11b, 12b. 131). 14b. 
Basic Rates: 22a, 22b, 23a, 24a, 24b, 28a, 29a. 
Contracta: 40a. 45, 46, 478, 98. 
Comb.: Cont. Discounts: 60a, 61a, 01b, 61e, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
ER 2/1/65 -Reed 1/27/65. 

A --Daily 8 am -6:30 pm. 
B -Daily 5:30-6 am & 6:30 pm -12:05 am. 

6. SPOT ANNOUNCEMENTS 
PER YR: Ix 26x 52x I04x 260x 312x 

A 20.00 19.00 18.00 17.00 16.00 15.00 
B 12.00 11.40 10.80 10.20 9.60 9.00 

20/30 sec: 80% of 1 -min. ID's: 50% of 1 -min. 
7. PACKAGE PLANS 

PER WK: 6ti 12 ti 18 01 24t1 
1 wk 18.50 15.50 15.00 14.50 
27 wks 15.00 14.00 13.50 13.00 
52 wks 14.00 13.00 12.50 12.00 

8. PROGRAM TIME RATES 
1 HR: Ix 26x 52x 104x 156x 260x 312x 
A.... 105.00 98.70 93.45 88.20 82.95 77.70 72.45 
B.... 80.85 76.65 72.70 68.75 64.55 60.80 56.70 
1/2 hr: 80% of hour. 5 min: 25% of hour. 
1/4 hr: 40% of hour. 

INDIANA 

LAFAYETTE (2 AM; 1 FM) 
Tippecanoe County -Map Location C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WASK 
1942 

R'AB 
Subscriber to the NAB Radio Code 

Media Code 4 215 5320 7.00 
Lafayette Broadcasting Inc., McCarty Lane, Lafay- 

ette. Ind. 47905. GI 7-2186. 
STATION'S PROGRAMMING DESCRIPTION 

WASK: Programmed for adults. 
MUSIC: basic middle-of-the-road music during day- 
time. 7:35-10 pm rock music, aimed at young adulta 
and university students. Farm 6-8:30 am & 11:45 
am -noon, M -F. Emphasize local news with 8 local 
newscasts daily. 3 man staff for local news. Live 
broadcasts monthly of city council meetings and 
mobile reports of news as it happens with 2 mobile 
units. Editorialize on local issues of importance. 
Originate broadcasts of all local university plus local 
high schools' football and basketball games and 
Indianapolis 500, state and county basketball tourneys. 
Reed 10/26/07. 

I. PERSONNEL 
Pres. & Oen'I Mgr. -Henry Rosenthal. 
Program Director -Dave Harold. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1950 be. 

Non -directional. 
Operating schedule: 6:00-12:30 am weekdays; 7:00 
am -midnight Sundays. EST. 

4. AGENCY COMMISSION 
15%. :% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a, 4a, 5, 6b, 7b, 8. 
Rate Protection: 15b. 
Basco Rates: lob, 21b. 24b, 25a, 29a. 
Contracts: 40a, 42a, 42c, 43, 49a, 44b, 45, 46. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
Rates effective August 1. 1962. (Card No. II.) 

Card received July 30. 1962. 
Class "AA" -8:30 a.m. to 9:00 a.m. Monday through 
Saturday: 3.30 p.m. to 6:30 p.m. Monday through 
Friday. 
Class "A"-6:00 a.m. to 6.20 a.m. Monday through 
Saturday: 0:00 a.m. to 3:30 p.m. Monday through 
Friday: 0:00 a.m. to 6:00 p.m. Saturday. 
(lass "B"-6:30 p.m. to 12:30 a.m. Monday through 
Friday: 6:00 p.m. to 1:00 a.m. Saturday; 7:00 a.m. 
to midnight Sunday. 

(This listing continued on next page) 

WASK delivers 

AMERICA'S 

Best Market Combo 

SALES & INCOME 

LAFAYETTE METRO AREA 

1st in U. S. per household retail sales 

9th in U. S. per household spendable 
income 

1st in Indiana per household spend- 
able income 

(Sales Management Survey of Buying Power, '67) 
6 of. America's Top 400 Counties in Gross 
Farm Income 
Big Business -Alcoa Aluminum, Ralston Purina, 
National Homes, Anheuser-Busch 
Purdue University - bonus income of more 
than $55 million annually 

LAFAYETTE'S RADIO LEADER 
WASK-AM dominates Lafayetté s home county, 
Tippecanoe, with: 

55.9 share (6 am -6 pm, Sun. -Sat.) 
45,000 daily cume persons (6 am -6 pm) 
52,900 weekly come persons 

'Mediastat Continuous Circulation Study, Tip- 
pecanoe County. Ind. 1/29.2/4, 1968 

For MORE LOCAL SPORTS, MORE LOCAL NEWS, 
MORE COMMUNITY PROGRAMMING, 

Deal Direct 

Call WASK 
Henry Rosenthal Lafayette, 

COLLECT ... 447-2186 Indiana 47902 

November 1, 1968 Spot Rodio Stations 329 



INDIANA 
Lafayette -W A S K -Continued 
6. SPOT ANNOUNCEMENTS 

CLASS "AA" 
1 min. 30 sec. 10 sec. 

1 time..._.._..... ._...._..... 12.00 9.80 4.80 
26 times ._ 11.40 9.10 4.55 
52 times..........._.._......_.._..__. 10.80 8.60 4.90 

104 times ................. ...... 10.20 8.10 4.05 
156 times..._ 9.60 7.60 3.80 
260 times 9.00 7.10 3.55 
312 times..._ 8.40 8.60 3.30 
624 times 7.20 5.80 2.80 

CLASS "A" 
1 time 9.00 7.20 3.60 

26 times 8.55 6.85 3.40 
52 times 8.10 6.50 3.20 

104 tiznes 7.65 8.15 3.00 
156 times.......-_......_.._.._ 7.20 5.80 2.80 
260 tloes..._.._........._........._._ 6.75 5.45 2.80 
31.2 times 6.30 5.10 2.40 
624 times 5.40 4.40 2.00 

CLASS 'B" 
1 time 6.00 4.80 2.40 

26 .... ............ 5.70 4.80 2.30 
52 times 5.40 4.40 2.20 

104 times __.._.._......_._ 5.10 4.20 2.10 
156 times 4.80 4.00 2.00 
260 times 4.50 3.80 1.90 
312 times 4.20 4.60 1.80 
624 times 3.80 3.20 1.60 

7. PACKAGE PLANS 
1108 PACKAGE PLANS 

(To be used within 7 consecutive days) 
1 minute or less: 
Per week: 

10 -pack 60.00 40 -pack 204.00 
20 -pack 114.00 50 -pack 240.00 
30 pock 182.00 60 -pack 270.00 

8. PROGRAM TIME RATES 
CLASS "AA" 

1 hr. 1/2 hr. 1/4 hr. 5 min. 
1 time 84.00 60.00 38.00 18.00 

26 times 79.80 57.00 34.20 17.10 
52 times 75.80 54.00 32.40 16.20 

104 times 11.40 51.00 30.60 15.30 
156 times 67.20 48.00 28.80 14.40 
260 times 27.00 13.50 
312 times 58.80 42.00 25 20 12.60 
624 time, 50.40 36.00 21.80 10.80 

CLASS 
1 time 63.00 45.00 27.00 13.50 

26 times 59.85 42.75 25.65 12.80 
52 times 56.70 40.50 24.30 12.10 

104 times 53.55 38.25 22 95 11.40 
158 time, 50.40 38.00 21.60 10.70 
280 times 47.25 33.75 20 25 10.00 
312 times 44.10 31.50 18.90 9.30 
624 times 37.80 27.00 16.20 7.95 

CLASS 
1 time 42.00 30.00 18.00 9.00 

26 times 39.90 28.50 17.10 8.55 
52 times 37.80 27.00 16.20 8.10 

104 times 35.70 25.50 15.30 7.65 
156 times... 33.60 24.00 14.40 7.20 
260 times 31.50 22.50 13 50 8.75 
312 times 29.40 21.00 12.60 6.30 
624 times 25.20 18.00 10.80 5.20 

WAZY 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 215 5415 5.00 
WAZY Radio Inc.. Radio Central, Box 1410, S. 18th 

St. ltd.. Lafayette. Ind. 47902. Phone 474-1410. 
STATION'S PROGRAMMING DESCRIPTION 

WAZY: Programmed for adults, young adults. 
Heavy emphasis on community involvement, audience 
participation contests, prize awards, remotes at com- 
munity activities. Editoriale on local issues. Audience 
targets: farm 6-6:30 am, family and drive 6:30-9 am, 
in -home housewife 9 am -3 pm, drive 3-6 pm. Popular 
music, current hits 40%, middle-of-the-road 40%. 
film 10%, contemporary folk 10%. NEWS: 5 min at 
:55, 2 min at :25. Exceptions: local newscasts 5 min 
at 7:25 am 10 min at 7:55 am & 11:55 am, 15 min 
at 4:55 pm. Local news staff, 2 mobile news units. 
SPORTS: play-by-play college football, major league 
baseball, high school football and basketball. Sports - 
casts: 5 min at 7:25 am & 5:10 pm. Stock market 
final 5 min at 5:15 pm. Contact Representative for 
further details. Recd 8/3/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -J. E. Willis. 
Program Director --Karl Anderson. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

S. FACILITIES 
1.000 w. days; 1410 kg. Directional. 
Operating schedule: 6:00 am -local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
WAZY-F M. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. 3a. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13e. 14e, 15e. 
Buie Rates: 20a, 21a. 23a, 25e. 26, 28a, 29e. 30. 
Contracts: 40a, 41, 42a, 43, 45. 46. 47a. 
Comb.; Cent. Discounts: 60a, 60e, 61c, 62a. 
Cancellation: 70a, 70c, 71a. 72, 73e. 
Prod. Services: 80, 82. () Package -plan announcementa are not combin- 

able with non package -plan announcements to earn 
frequency discounts. 

Affiliated with American Entertainment Network. 
TIME RATES 

Rates effective January 1. 1965. 
Rate, received December 21, 1964. 

Class AA -6:30-9:00 am and 3:30-6:00 pm Mon 
thru Frl. 
Class A -All other hours. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min 30 sec 10 sec 
1 tl 10.00 8.00 4.00 
26 ti -. _..._ 9.50 7.60 3.80 
52 ti ........... 9.00 7.20 8.60 

1 min 30 sec 10 sec 
104 U..._.._._...-._...__._..._ 8.50 6.80 3.40 
156 tl..__..._.._......__...._.._.....__.... 8.00 6.40 3.20 

312 tl.___.......----___..-_----------.. 7.00 5.60 2.30 
624 ti... 8.00 4.80 2.40 

CLASS A 
1 tl...._ _._.___.._..-..........__ 8.00 6.00 3.00 
26 tí __.__._._........-_-......._....._ 7.80 5.70 2.85 
52 t1..._........_..._._.._..__._.-._ 7.20 5.40 2.70 

6.80 5.10 2.55 
156 ti. _._.._.._ ___ 6.40 4.80 2.40 
260 tt..._...._.._.._._._ _._......_ 6.00 4.50 2.25 
312 U. _..._._.-.._ 5.60 4.20 2.10 
624 tí 4.80 3.80 1.80 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLAN 

(To be used within 7 consecutive days or leas) 

10 t1..._........-...._ 8ÓÓn 30 4.50c 
10 

2.25 
20 ti __ ..............._.._..__. 5.60 4.20 2.10 
SO tl__..._ ___.._......._......_. 5.20 3.90 1.95 
40 ti....-......_ _._......_....__.__.___.. 4.80 3.60 1.80 
50 ti 4.60 3.30 1.65 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 x 45 25 18 12 
DISCOUNTS 

13x- 5% 52x -I5% 156e-25% 
26x-10% 104x-20% 260x-30% 

10. SPECIAL FEATURES 
Service Announcements: Weather Reports, Time and 
Temperature -applicable announcement frequency rate 
(30 sec. or 1 -minute). Not sold as 10 -second 
announcement. 

WAZY-FM 
1964 

Media Code 4 215 5416 9.00 
WAZY Radio, Inc., Radio Central. Box 1410, S. 

18th St. Rd., Lafayette, Ind. 47902. Phone 219- 
474-1410. 

I. PERSONNEL 
Pres. & Gen'i Mer. -J. E. Willis. 
Program Director -Karl Anderson. 

2. REPRESENTATIVES 
Savolli/Gates. Inc. 

3. FACILITIES 
ERl' 3,000 w.; 96.7 mc. 
Operating schedule: 6 am -midnight Mon thru Sat; 7 
am 10 pm Sun. EST. 
Antenna ht.: 140 ft. above average terrain. 
Partial simulcast operation. Simulcast during AM 
operational hours. For simulcast facilities see WAZY. 

4. AGENCY COMMISSION 
15/0 time only: loth of following month. 

5. GENERAL ADVERTISING See Boded regulations 
See WAZY listing for coded regulations. 

TIME RATES 

Rates are identical to WAZY. See that listing. 

LA PORTE (1 AM; 1 FM) 
La Porte County -Map Location D-2 

See SltDS consumer market map and data at begin- 
ning of the State. 

WLOI 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 215 5510 3.00 
La Porte County Broadcasting Co., Box 385, Pent- 

house Studios, 6th Fir., Hotel Rumley, La Porte. 
Ind. 46350. Phone 219-362-6144. 

I. PERSONNEL 
President -Dee O. Coe. 
8,- 15, & Gen'i Mgr. -Walter H. Olson. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 
250 w. days; 1540 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
WLOI-FM. 

4. AGENCY COMMISSION 
15%: no cash discount. Payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 9d, 5, 6a, 7b. 
Rate Protection: 10c, 11c, 12e, 13e, 14e, 15b, 16. 
Basle Rates: 20b. 21a, 22b, 23a, 24a, 25a, 28, 27. 

280. 29a, 30, 32a, 33a. 
Contracts: 40a, 41, 42b, 42d, 49b, 45. 48, 47e. 48. 

49, 518, 51c. 
Comb.; Cont. Discounts: 60a, 60e, 62e. 
Cancellation: 70a. 70c, 71e, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL ANI) LOCAL RATES SAME 

No. 8 ER 4/1/88 Recd 4/22/88. 
6. SPOT ANNOUNCEMENTS 

FIXED I'OSITION 
I min 20/30 I min 20/30 

1 x..........._.._... 5.50 9.40 260 x..._.._.._... 4.40 3.30 
13 z..._ ............. 5.35 4.25 312 r 4.25 3.00 
26 L 5.20 4.10 520 z 3.75 2.65 
52 L 5.00 3.90 780 x 3.45 2.45 
104 z..._......_... 4.85 3.75 1090 r.._.._ 3.15 2.25 
156 z ................ 4.70 3.60 2600 z 2.45 1.65 
10 sec or less: 50% of 1 -min. 

7. PACKAGE PLANS 
SATURATION PLAN -ROS WITHIN HOUR 

PER WK: 
loti 1501 20 t1 30ti 40 t1 5001 100 t 

1 min 4.70 4.40 4.15 3.85 3.60 3.30 3.00 
30 sec 3.60 3.30 2.95 2.75 2.50 2.20 LOO 
10 sec or less: 50% of 1 -min. 

DISCOUNTS 
13 wk -10% 39 wk -17-1/2% 
26 wk -15% 52 wk -20% 

8. PROGRAM TIME RATES 
PER WK: I hr 1/2 hr 1/4 hr IO min 5 min 

1 ti 50 30 18 14 9 
3 ti ....... ............_ 138 Sl 48 39 24 
5 U..._ 220 125 75 60 35 
6 ti 240 144 84 66 42 

DISCOUNTS 
13 wk -10% 39 wk -17-1/2% 
26 wk -15% 52 wk -20% 

W LO I -FM 
1964 

Nnn 

Media Code 4 215 5511 1.00 
La Porte County Broadcasting Co., Box 385. Pent- 

house Studios 6th Fir., Hotel Rumley. La Porte, 
Ind. 46350. Phone 219-362-6144. 

I. PERSONNEL 
President -Dee O. Coe. 
Gen'l & Sales Mgr. -Walter H. Olson. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 
ERP 3.000 w.; 96.7 mc. Non -directional. 
Operating schedule: 6 am -10:05 pm. CST. 
Partial simulcast operation. Operated separately 620- 
10:05 pm. For simulcast facilities see WLOI. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la 2a. 3a. 4a, 9d, 5. 6a, 7b. 
Rate Protection: 10a. 11e, 12a, 13a, 14a, 15b. 16. 
Basic Rates: 20b, 21e, 22b, 23a, 24a. 25a, 26. 27. 

28, 29a. 30, 32a. 33a. 
Contracte: 40e. 41, 42b, 42d, 44b, 45, 48, 47e. 48. 

49. 51a, 51e. 
Comb.; Cont. Discounts: 60a. 60e, 82a. 
Cancellation: 70a, 70e. 71e, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Eft 4/1/68 -Reed 4/22/68. 
6. SPOT ANNOUNCEMENTS 

FIXED POSITION 
I min 20/30 I min 20/50 

1 L.._ 4.50 3.50 156 L.._ . 3.25 2.25 
13 z..._.._.._..... 4.25 3.25 260 x...___ ....... 3.00 2.00 
28 L 4.00 3.00 312 x....._.._... 2.75 1.75 
52 a......._.._ 3.75 2.75 520 L 2.50 1.50 
104 L 3.50 2.50 
10 sec or less: 50% of 1 -min. 

8. PROGRAM TIME RATES 
PER WK: I hr 1/2 hr 1/4 hr IO min 5 min 
1 U 30 20 11 9 6 
3 U. 90 55 30 24 15 
5 ti 138 80 50 35 24 
6 U 158 95 55 45 27 

DISCOUNTS 
13 wk -10% 39 wt -17-112% 
26 wk -15% 52 wk -20% 

LINTON 
Greene County -Map Location C-8 

See SItDS consumer market map and data at begln- 
rung of the State. 

WBTO 
1953 

R A 
Subscriber to the NAB Radio Code 

Media Code 4 215 5605 1.00 
Listen Broadcasting Co., Inc., State Hwy. 54, Linton, 

Ind. 47441. Phone 812-847-4474. 
I. PERSONNEL 

Pres. & Gen'i Mgr. -H. D. Boardman. 
3. FACILITIES 

500 w. days; 1600 ke. Non -directional. 
Operating schedule: 6 am -local sunset, EST. 

4. AGENCY COMMISSION 
15%; no cash discount. Payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 4b, 9d, 5, 6e. 
Rate Protection: 15b. 
Basic Rates: 23a. 24a, 25a, 28b. 
Contracts: 90e. 96. 
Comb.; Cont. Discounts: 60a, 60k, Ela, 61b, 62b. 
Cancellation: 70a, 70c, 71e. 73a. 

TIME RATES 
EIT 1/1/67 -Reed 3/6/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 208x 3I2x 

1 min. 3.75 3.25 3.00 2.75 2.50 2.25 
30 see 3.00 2.60 2.45 2.20 1.95 1.70 
10 sec_ 2.10 1.85 1.65 1.50 1.35 1.20 

LOGANSPORT 
Cass County Map Location D-4 

See SUDS consumer market map and data at begin- 
ning of :he State. 

WSAL WSAL-FM 
1949 1965 

Mutual Network 
R A B 

Subscriber to the NAB Radio Code 
Media Code 4 215 5700 0.00 
Logansport Broadcasting Corp.. Box 399. East Main 

at Hamilton, Logansport. Ind. 48947. Phone 3111. 
I. PERSONNEL 

President -Glenn L. Miller. 
General Manager -Richard E. Jackson. 
Sales Manager -Joseph A. Willer. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 5 am -midnight weekdays; 8:00 
8:00 am -midnight Sun. CST. 
FM FACILITIES 
ERP 3.000 w.; 102.3 me. 
Operating schedule: 5 am -midnight weekdays; 8 am - 
midnight Sun. CST. 
Antenna ht.: 216 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 90a, 46. 
Affiliated with MBS Radio Network. 

TIME RATES 
No. 7 Eff 7/1/66 -Reed 8/3/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 a 7.90 104 z 6.35 
13 x 7.55 158 L 5.95 
26 x . 7.15 260 z 5.50 
52 r..._ 6.70 312 L- 5.15 

O. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 min 

1 z 79.20 47.50 31.70 15.85 
13 L 75.25 45.10 30.10 15.05 
26 z 71.30 42.80 28.50 14.30 
52 x 67.30 40.40 26.95 13.45 
104 z 63.35 38.05 25.30 12.65 
156 x 59.40 35.65 23.75 11.90 
260 L.._ 55.45 33.25 22.20 11.10 
312 L ....... .... ....... ____ ...... _ 51.50 30.90 20.60 10.30 

MADISON (1 AM; 1 FM) 
Jefferson County -Map Location F-9 

See SUDS consumer market map and data at begin- 
ning of the Stase. 

WORX WORX-FM 
1953 1950 

Media Code 4 215 5795 0.00 
WORX, Division Electronic Laboratories, Inc., 405 

Jefferson St.. Madison, Ind. 47250. Phone 265-3322. 
I. PERSONNEL 

Vice-l'rea. & Gen'l Mgr. -Richard D. Witty. 
2. REPRESENTATIVES 

Ohio, Indiana, Kentucky, Western Penn., Upstate 
N. Y. -Regional Reps. Corp. 

3. FACILITIES 
1.000 w. days; 1270 ke. Directional. 
Operating schedule: 6:00 am -local sunset. EST. 
FM FACILITIES 
ERP 350 w.: 96.7 kc. 
Operating schedule: 6:00 am -11:00 pm. EST. 
Antenna ht.: 290 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended recula;Ions 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 9a, 5, 6a, 8. 
Rate Protection: 10h. 14h. 
Basic Rates: 20b, 21b, 22a, 23a, 24b. 25a, 28e. 
Contracts: 40a, 41. 49b, 46, 47a, 48, 50. 
Comb.; Cont. Discounts: 60e, 60f, 62d. 
Cancellation: 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL. AND LOCAL RATES SAME 

No. 6 Elf 7/1/88-Rec'd 6/3/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 1 min 30 see 
1 z 6.60 4.95 156 z 4.10 3.10 
13 z 6.00 4.50 260 z 3.75 2.80 
26 z 5.45 4.10 312 z 3.40 2.55 
52 x 4.95 3.75 500 z 3.10 2.30 
104 x 4.50 3.40 1000 z 2.40 2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 55.00 33.00 22.00 18.50 11.00 
13 ti 50.05 30.05 20.00 15.00 10.00 
26 ti 95.55 27.35 18.20 13.65 9.10 
52 ti 41.95 24.70 16.55 12.25 8.30 
104 ti 37.70 22.55 15.05 11.35 7.55 
156 ti 34.30 20.50 13.70 10.35 8.85 
280 ti 31.20 18.85 12.45 9.40 6.25 
312 ti 28.40 16.90 11.35 8.55 5.90 

MARION (2 AM; 1 FM) 
Grant County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBAT 
1947 

R A 

Subscriber to the NAB Radio Code 
Media Code 4 215 5890 9.00 
Marion Radio Corp., Box 839, Marion, Ind. 46952. 

Phone 317-664-6239. 
I. PERSONNEL 

President -Lester G. Spencer. 
Vice-Pres. & Sta. Mgr. -William C. Fowler. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Detroit. Cleveland -Pane Sales. 
South. Southwest -Busby, Finch and Woods, Inc. 
Regional -Kentucky Radio Sales. 

3. FACILITIES 
1.000 a. days. 250 w. nights; 1400 kg. 

Non -directional. 
Operating schedule: 5:30 am -midnight weekdays; 
7:00 am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3e. 3b, 9a, 9d, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 23a. 25a. 
Contracts 40a. 95. 
Comb.: Cont. Discounts: 600. 61a, 61b, 62b. 
Cancellation: 71a. 73a. 
Affiliated with American Information Network. 
Affiliated with CBS. 

TIME RATES 
No. 10 Eft 12/1/67-Ree'd 11/27/67. 

AAA -Mon thru Fri, 6-10 am & 4-7 pm; Sat 6-9 am. 
AA -Mon thru Fri 10 am -4 pm; Sat 9 am -6 pm; 
Sun noon -6 pm. 
A --All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

6ti 12ti 1811 2401 
AAA 10.00 9.00 8.00 7.00 
AA 9.00 8.00 7.00 6.00 
A 7.50 6.50 6.00 5.50 
30 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 

(Marion continued on next page) 
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Morion -Continued 
WMRI 

!955 

NAIS 

Subscriber to the NAB Radio Code 
Media Code 4 215 5985 7.00 
WMItI, Inc., 820 S. Pennsylvania SL, Marion. Ind. 

46952. Phone 317-664-7398. 
1. PERSONNEL 

President --Frank Bove. 
General Manager -Ira C. Smith. 

2. REPRESENTATIVES 
Regional Reps Corp. 
Gelderman & Company. 

3. FACILITIES 
250 w. days: 860 he. Directionat 
Operating schedule: Sunrise -local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non.simulcast facilities see 
WMRI-FM. 

4. AGENCY COMMISSION 
15/0 time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulation 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a, 3b, 3e, 3d, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10a. 11g. 12g, 13e, 15h. 
Basic Rates: 2013, 21b, 22a, 22b, 29a, 25a, 28b, 28e. 

33a. 
Contracts: 90c, 44a, 94b, 45, 47e, 51a, 51b, 51e. 
Comb.: Cont. Discounts: 60d, 60e, 60h, 61e. 62d. 
Cancellation: 70b. 70e. 71a, 73a, 73b. 
Prod. Services: 81, 82. 
Affiliated with KBS. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/1/68-Rec'd 7/18/68. 
6. SPOT ANNOUNCEMENTS I min 30 see 

1 x 5.90 4.70 
52 x 5.55 4.45 
156 x 5.30 4.20 
260 x 5.05 4.00 
312 x 4.80 3.75 
520 x 4.60 3.50 
780 x 4.35 3.25 
1000 x 4.10 3.00 
10 sec: 50% of applicable 1 -min. 

8. PROGRAM TIME RATES 
ix 52x 104x 156x 260x 312x 

1 hr 59.00 56.00 53.00 50.00 47.00 44.00 
1/2 hr 36.00 34.00 32.00 30.00 28.00 26.00 
1/9 hr 20.50 19.00 17.50 16.00 14.50 13.00 
10 min 15.30 14.20 13.10 12.00 10.90 9.80 
5 min 10.80 10.10 8.00 7.30 

AM/FM COMBINATION 
20% of AM rate. 

WMRI-FM 
1948 

©AFMO 
Subscriber to the NAB Radio Code 

Media Code 4 215 5986 5.00 
1VM1tI, Inc., 820 S. Pennsylvania St., Marion. Ind. 

469.52. Phone 317-664-7398. 
I. PERSONNEL 

President -Frank Bove. 
General Manager -Ira C. Smith. 

3. FACILITIES 
ERP 31,000 w.; 106.9 me. Stereo. 
Operating schedule: 8:00 am -midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Operated tely 
local sunset -midnight. For simulcast facilities see 
WMRI. 

4. AGENCY COMMISSION 
15/0 time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WMRI listing for coded regulations. 
Affiliated with KBS. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eff 7/1/68 -Reed 7/18/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 

1 z 4.20 3.35 
52 x 3.90 3.10 
156 x 3.70 2.95 
260 z 3.95 2.75 
312 x 3.10 2.50 
520 x 2.90 2.30 
780 z 2.65 2.10 
1000 x 2.40 1.90 

8. PROGRAM RATES 
Stereo FM -2/3 of AM Program rates. 

MARTINSVILLE 
Morgan County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCBK 
1987 

Media Code 4 215 6080 8.00 
St., Martinsville, Ind. 96151. Phone 317-342-3394. 

Morgan County Broadcasters, Inc.. 217 E. Washington 
I. PERSONNEL 

Gen'l & Sales Mgr. -David Keister. 
Program Director -Phil Deckard. 

3. FACILITIES 
250 w.; 1590 Ire. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 on time, payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulation 
General: lb, 2b, 4a. 9d, 5, 6a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a, 15h. 
Basic Rates: 21a. 21h, 21d, 22a, 22h, 23a, 29h, 25a, 

26, 28a, 29a, 32a. 
Contracts: 40a, 41, 92a, 42c, 44a, 94b, 45. 46. 47a. 

48, 51a, 51b. 
Comb.: Cont. Discounts: 60a, 60c, 81h, 62a. 
Cancellation: 70b, 70d, 71a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 3/1/67 -Reed 2/22/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 30 see 
1 z...._ 4.50 3.50 416 z 3.30 2.30 
52 z _ 4.25 3.25 624 z 3.20 2.20 
104 x 4.00 3.00 728 L.._.. 3.00 2.00 
156 L 3.75 2.75 1090 z 2.85 1.85 
208 x 3.50 2.50 1300 x 2.65 1.65 

7. PACKAGE PLANS 
SHORT SATURATION 

PER WK: 10 II 20t1 30t1 40 t 50íl 
1 min. 39.00 68.00 97.00 120.00 137.50 
30 sec - 29.00 48.00 67.00 80.00 87.58 

FLASH FLOOD ROS 
10 sec spots, minimum 10 per day ea.... 1.50 

8. PROGRAM TIME RATES 
I hr I/4 hr 5 min 

1 z........_....._......_..........._.._.._.._._... 50.00 20.00 11.50 
52 z _ .......... 47.50 18.00 9.50 
104 z 95.00 16.00 7.58 
156 z......._..___..._._..._...._ 43.00 15.00 6.50 
208 z 42.50 14.00 6.00 
416 z 40.00 13.00 5.00 
624 z 38.50 12.00 4.80 
728 z 35.00 11.00 4.60 
1090 z 32.50 10.00 4.40 
1300 x 30.00 9.00 4.00 

MICHIGAN CITY (1 AM; 1 FM) 
La Porte County -Map Location D-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

WIMS 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 215 6175 4.00 
Northern Indiana Broadcasters, Inc., Old Chicago 

Rd., Michigan City, Ind. 96360. Phone 219- 
879-5295. 

Other Office: 
La Porte, Ind. Phone 219-362-2591. 

I. PERSONNEL 
Pros. & Gen'l Mgr. -William N. Udell. 

3. FACILITIES 
5.000 w. days, 600 w. nights; 1420 ke. 
Directional. 
Operating schedule: 5:50 a.m. to 11:06 p.m. CST, 
DST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3c. 4a, 4d, 5, 6a, 7a. 
Rate Protection: 10a. 11e, 12a, 13a, 14a, 15h, 16. 
Contracts: 40a, 91, 45, 46, 97a, 48. 50, 51a. 
Comb.: Cont. Discounts: 60e. 61a. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 80. 
Member: National Agltadio Groups, Inc. 

TIME RATES 
Rates effective May 1. 1952. (Card No. 2.) 

Card received April 15. 1952. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 1/4 10 5 
hr. hr. min. min. () 

1 time 36.00 24.00 18.00 12.00 8.00 
13 times , 34.20 22.80 17.10 11.40 7.50 
26 times._ 32.40 21.60 16.20 10.80 7.00 
52 times 30.60 20.40 15.30 10.20 6.50 

104 times ._ 28.80 19.20 14.40 9.60 6.00 
156 times 27.00 18.00 13.50 8.00 5.75 
208 times 25.20 16.80 12.60 7.40 - 
260 times 29.40 15.60 11.70 6.80 
312 times 21.60 14.40 10.80 6.20 .r () 100 word spot announcement. 

(t) 50 word spot announcement 

(t) 
7.00 
6.50 
6.00 
5.50 
5.00 
4.75 

WMCB (FM) 
1988 

Media Code 4 215 6270 3.00 
Michigan City FM Broadcasters, Inc., Box 519, 1903 

Springland Ave., Michigan City, Ind. 48360. Phone 
219-879-8201. 

I. PERSONNEL 
Pros. & Gen'l Mgr. -Howard W. Dennewita. 

2. REPRESENTATIVES 
Gelderman & Company. 

3. FACILITIES 
ERP 2.800 w.: 95.9 mc. 
Operating schedule: 7 am -11 pm. CST, DST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See andad regulations 
General: 2h, 3d. 4h. 4d, 5, 0a, lb. 
Rate Protection: 15h. 
Basie Rates: 20a, 2313, 28e, 29h. 33e. 
Contracts: 40b, 92a. 43, 44e, 95, 46, 98, 49. 51b, 51e. 
Comb.: Cont. Discounts: 61e. 
Cancellation: 70a, 70e, 71a, 72, 73h. 
Prod. Services: 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2A ER 7/1/67-Rec'd 6/26/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 1 min 30 ses 
1000 z 2.40 1.60 60 x 5.60 2.80 
500 z 2.60 1.70 30 z 3.80 3.00 
312 x 3.00 2.20 18 z 4.00 3.20 
150 z 3.40 2.60 1 x 4.20 3.30 

8. PROGRAM TIME RATES 
52x 28, ISz Ix 

1 hr..._ 45 50 55 60 
1/2 hr 23 26 28 30 
25 min y 18 21 23 25 

10. SPECIAL FEATURES 
NEWSCASTS 

500z 312x 150x 60x 39x I8z Ix 
1/4 hr 10.00 12.00 13.00 13.50 14.00 14.50 15.50 
5 min.._ 4.75 5.00 5.00 5.50 6.00 8.50 7.00 
2 min 2.75 3.00 3.25 3.50 3.75 4.00 4.50 
Plus line charges and 10% talent fee. 

MONTICELLO 
White County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

V T L (FM) 
1967 

Media Cade 4 215 6300 8.00 
Fidelity Broadcasting Co.. Inc., Monticello, Ind. 

47980. 
I. PERSONNEL 

President -Joseph P. Sweeney. 
Gen'l & Sales Mgr. -Jess Spurgin. 

2. REPRESENTATIVES 
Gelderman & Company. 

3. FACILITIES 
ERP 370 w.; 95.3 mc. 
Operating schedule: 6 am -6 pm. EST. 
Antenna ht.: 57 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 3d, 4e. 4c, 5, 6a, 713, 8. 
Rate Protection: 15h. 
Basic Rates: 20h, 21a, 21h, 22a, 23a, 24a, 25a, 26, 

27, 28h, 28c, 29h, 31, 33c. 
Contracte: 40a, 91, 92b, 92d, 49h, 45, 46, 47e, 48, 

99, 51a, 51b. 
Comb.; Cont. Discounts: 60e, 60g, 601, 61a, 62d. 
Cancellation: 70d, 71h, 72, 73a, 73h. 
Prod. Services: 80, 81. 82. 

TIME RATES 
ER Recd 10/30/67. 

6. SPOT ANNOUNCEMENTS 
Base 26x 52x 156x 312x 

1 min 2.90 2.75 2.45 2.15 1.85 
7. PACKAGE PLANS 

SPOTS PER DAY, YRLY: 3 2 I 
Per wk 36.50 25.00 12.50 

SATURATION PACKAGE 
15 ti (3 days) 25.00 50 ti (7 days)_._._ 75.00 
25 ti (3 days) 37.50 100 ti (30 days)._ 150.00 

8. PROGRAM TIME RATES 
Base 26x 52x 156x 312x 

1 hr 32.00 29.00 27.00 25.00 23.00 
1/2 hr 17.50 16.75 15.25 13.75 12.25 
1/4 hr 10.00 9.50 8.50 7.50 6.50 
5 min 5.50 5.25 9.75 4.25 3.75 

MOUNT VERNON 
Posey County -Map Location B -I0 

See SRDS consumer market map and data at begin. 
nine of the State. 

WPCO 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 215 6365 1.00 
Mount Vernon Broadcasting Co.' Inc.. Box 526, Mt. 

Vernon, Ind. 47620. Phone 812-838-4484. 
1. PERSONNEL 

President -H. G. Sanders. 
Geni, Sta. & Comm. Mgr. -F. Courtney Smith. 

3. FACILITIES 
500 w. days: 1590 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. DST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2h, 313. 3d, 5, 6a. 7h, 8. 
Rate Protection: 10h, 11h, 12h, 13h, 19h, 15h. 
Basic Rates: 20e. 20h, 21e. 21h, 22a. 23a. 24a, 25a, 

26, 28b, 28c. 
Contracts: 42a, 43, 98, 50, 51a. 51b. 
Comb.; Cont. Discounts: 6013, 81a. 
Cancellation: 70a, 70e, 71a, 72. 
Affiliated with MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 FA 12/1/67-Itec'd 11/27/87. 
7. PACKAGE PLANS 

1 MINUTE 
10 ti within 10 days 9.00 
30 ti within 30 days 3.50 
60 ti within 60 days 3.00 
90 ti within 90 days 2.75 
1 min or 100 words. 
30 seconds, 12 per week, 21.00. 
30 sec or 50 words. 
10 seconds, in groups of 50 to be used within 2 
weeks, 92.00. 
10 see or 15 words 

SATURATION PACKAGE 
30 spots, same copy, used within 6 days. 75.00. 

MUNCIE (2 AM; 1 FM) 
Delaware County -Map Location F-5 

See SILOS consumer market map and data at begin- 
ning of the State. 

WERK 
1965 

R 

Media Code 4 215 64600 
Muncie Broadcasting Corp., Box 443, RL 4. Muncie. 

Ind. 47302. Phone 317-289-3311. 
I. PERSONNEL 

President -R. J. Poorman. 
Sales & Comm. Mgr. -Armin Ludwig. 
Program Director -Larry M. McCabe. 

3. FACILITIES 
250 w.; 990 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e, 3a, lb, 4a, 9d, 5, 6a. 
Rate Protection: 10b, 11b, 12h, 13h, 14b. 
Basic Rates: 23a, 29h, 25a, 26, 29a. 
Contracts: 90a, 45, 96, 47a. 
Comb.: Cont. Discounts: 60h, 62h. 
Cancellation: 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 ER 5/1/67-Rec'd 5/8/87. 
6. SPOT ANNOUNCEMENTS 

lx I3x 52x I04x 260x 500x 1000: 
1 min 9.90 8.20 7.90 6.60 6.20 5.70 5.25 
30 sec 7.40 5.90 5.00 4.40 4.30 4.20 3.80 
15 sec 4.90 9.00 3.40 2.95 2.90 2.80 2.60 

INDIANA 
7. PACKAGE PLANS 

1 MINUTE 
CONSEC WKS: 1 wk 2 wk 3 wk 4 wk 13 wk 
15 ti_ 6.50 6.25 6.60 5.75 5.25 
30 ti 5.95 5.65 5.40 5.10 4.75 
95 tL 5.30 5.00 9.75 4.45 4.05 

30 SECONDS 
15 ti. 4.95 9.80 4.65 4.45 4.05 
30 ti 9.45 4.30 4.15 4.00 3.55 
45 tL 4.00 3.85 3.70 3.55 3.15 

15 SECONDS 
15 IL 3.30 3.20 3.10 3.00 2.75 
30 ti. 3.00 2.90 2.80 2.70 2.45 
45 ti 2.70 2.60 2.50 2.40 2.15 

8. PROGRAM TIME RATES 
lx I3x 52x 104x 260x 

1 hr 74.25 59.95 99.50 95.50 42 35 
1/2 hr 39.60 31.60 26.40 24.75 21.50 
1/4 hr 25.00 19.80 18.10 17.30 16.40 

10. SPECIAL FEATURES 
Ea. Es. 

10 -min Newecast.... 16 00 3 -1/2 -min Newscast 7.50 
5 -min Newscast...... 11.00 3 -1/2 -min Weather - 

cast 7.50 
Minimum 1 per wk; 13 tonsec wks. 

WLBC 
1926 

CBS Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 215 6555 7.00 
Tri -City Radio Corp., State Rd. 35 S.. Radio 

Center. Muncie, Ind. 97303. Phone 317-288-4403. 
I. PERSONNEL 

Commercial Manager -J. M. Craig. 
2. REPRESENTATIVES 

The Devney Organization, Inc. 
Regional Reps Corp. 
South -David Carpenter Company. 

3. FACILITIES 
1,000 w days. 250 w. nights; 1340 he. 

Non -directional. 
Operating schedule: 5:30 am -midnight. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3d, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13h, 14h, 15a. 
Basic Rates: 20h, 21a, 21h, 21d, 22a, 23a, 29b, 24c, 

25a. 28, 27, 28a, 28e, 29a, 
Contracts: 90a, 41, 92a, 42e, 43, 44a, 45, 46, 97e, 48, 

50, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 601, 61b, 62a. 
Cancellation: 70b, 70c, 71e, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
AMIlated with CBS Radio Network. 
FM facilities: WMUN (FM). 

TIME RATES 
ER 3/1/67-Rec'd 2/13/67. 

AA --Mon thru Fri 8-9 am & 3-7 pm. 
A -Mon thru Fri 5:30-6 am & 9 am -3 pm; Sat & 
Sun 6 am -7 pm. 
B -Dally 7 pm -5:30 am. 

6. SPOT ANNOUNCEMENTS 
ROS 

(5:30 am -11:30 pm) 
PER YR, EA: 500x IOOOx 1500x 2000x 

1 min. 7.50 6.50 6.00 5.50 
30 sec 6.00 5.20 4.80 4.40 
10 sec 3.75 3.25 3.00 2.75 

7. PACKAGE PLANS 
Weeks must be consecutive to qualify advertising for 
package plan. 

CLASS AA 
1 -MINUTE 

PER WK: 1 wk 2 wk 4 wk 13 wk 26 wk 52 wk 
1 fil 15.00 19.50 14.00 13.50 13.00 12.50 
6 ti 12.00 11.75 11.25 11.00 10.00 9.00 
12 ti 10.00 9.50 9.00 8.50 8.00 7.50 
24 ti 8.00 7.50 7.00 6.50 6.00 5.50 
30 ti 7.50 7.00 6.50 6.00 5.50 5.00 
36 ti 7.00 6.50 6.00 5.50 5.00 4.50 

30 -SECONDS 
1 ti 12.00 11.75 11.00 10.75 10.50 10.25 
6 ti 9.50 9.25 9.00 8.50 8.00 7.00 
12 ti 8.00 7.75 7.50 7.00 6.50 6.00 
24 ti ....... 6.50 6.25 6.00 5.50 5.00 4.50 
30 ti 6.00 5.75 5.50 5.00 9.50 4.00 
36 ti 5.50 5.25 5.00 9.50 4.00 3.50 
10 sec: 50% of 1 min. 

CLASS A 
1 -MINUTE 

1 ti 12.00 11.75 11.00 10.75 10.50 10.25 
6 ti 9.50 9.25 9.00 8.50 8.00 7.00 
12 ti 8.00 7.75 7.50 7.00 6.50 6.00 
24 ti. 6.50 6.25 6.00 5.50 5.00 4.50 
30 ti 6.00 5.75 5.50 5.00 4.50 4.00 
36 ti 5.50 5.25 5.00 4.50 4.00 3.50 

30 -SECONDS 
1 ti 8.50 8.25 8.00 7.75 7.50 7.25 
6 ti 7.00 6.75 6.50 8.25 6.00 5.75 
12 ti 6.50 6.25 6.00 5.75 5.50 5.25 
24 tL 5.25 5.00 4.75 4.50 4.25 4.00 
30 ti 4.75 4.50 4.25 4.00 3.75 3.50 
38 ti 4.50 4.25 9.00 3.60 3.20 2.80 
10 see: 50% of 1 min. 

CLASS B 
1 -MINUTE 

I ti 7.50 7.25 7.00 6.75 6.50 6.25 
6 ti 6.00 5.85 5.60 5.25 5.00 4.50 
12 ti. 5.00 4.75 4.50 4.25 4.00 3.75 
24 ti..._.._ 4.00 3.75 3.50 3.25 3.00 2.75 
30 ti 3.75 3.50 3.25 3.00 2.75 2.50 
36 ti 3.50 3.25 2.75 2.50 2.25 

30 -SECONDS S 
1 ti _ 8.00 5.80 5.60 5.40 5.20 5.00 
6 ti _ 9.80 4.60 4.50 4.20 9.00 3.60 
12 ti 4.00 3.80 3.60 3.40 3.20 3.00 
24 ti 3.26 3.00 2.80 2.60 2.40 2.20 
30 ti. 3.00 2.80 2.60 2.40 2.20 2.00 
36 ti 2.80 2.60 2.40 2.20 2.00 1.80 
10 sec: 50% of 1 min. 
Not more than 6 spots per day on Thursday and Fri- 
day at above rates. Additional spots may be pur- 
chased, but are subject to additional 2.00 each spot. 
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INDIANA 
Muncie -W L B C --Continued 
8. PROGRAM TIME RATES 

CLASS AA 
I hr I/2 hr I/4 hr 10 min 5 min 

1 x. . 90.00 54.00 38.00 27.00 18.00 
13 x 80.00 48.00 32.00 24.00 16.00 
26 x..._..._._..._._ 75.00 45.00 30.00 22.50 15.00 
52 x -_..-.__... 70.00 42.00 28.00 21.00 14.00 
104 z 67.50 40.50 27.00 20.25 13.50 
156 x 63.00 38.00 26.00 19.00 13.00 
260 z 60.00 38.00 24.00 18.00 12.00 

CLASS A 
1 x 72.00 43.00 29.00 21.50 14.50 
13 x._....._._..._.. 64.00 38.00 26.00 19.00 13.00 
28 z 80.00 36.00 24.00 18.00 12.00 
52 z ._ 58.00 34.00 23.00 17.00 11.50 
104 z..... ..... 54.00 32.50 22.00 18.25 11.00 

21.00 15.50 10.50 
260 z 50.00 30.00 20.00 15.00 10.00 

CLASS B 
50% of AA rate. 

10. SPECIAL FEATURES 
NEWS 

1/4 -HOUR 
Ix 13x 26x 5¢x I04x 156x 2601 

AA.... 40.00 35.00 32.00 30.00 28.00 28.00 24.00 
A..._ 30.00 27.00 25.00 24.00 23.00 22.00 21.00 
B...... 20.00 17.50 16.00 15.00 14.00 13.00 12.00 

10 -MINUTES 
AA.... 30.00 27.00 25.00 24.00 22.00 21.00 20.00 
A..._ 24.00 22.00 20.00 19.00 18.00 17.00 16.00 
B...... 15.00 14.00 13.00 12.00 11.00 10.50 10.00 

5 -MINUTES 
AA.... 19.00 17.00 16.00 15.00 14.50 14.00 13.00 
A...... 15.50 14.00 13.00 12.50 12.00 11.50 11.00 
B...._ 9.50 8.50 8.00 7.50 7.25 7.00 6.50 

2 -MINUTES NEWS HEADLINES 
AA.... 16.00 14.00 13.00 12.00 11.50 11.00 
A...... 13.00 11.20 10.40 10.00 9.60 9.00 
B..._ 8.00 7.00 6.50 6.00 5.75 5.50 

WMUN(FM) 
1947 

10.00 
8.80 
5.00 

Media Code 4 215 6650 6.00 
Tri -City Radio Corp., Box 271. State Bd., 35 South, 

Radio Center, Muncie, Ind. 47302. Phone 317- 
288-4403. 

I. PERSONNEL 
Vice-l'rea. & Coml Mgr. -W. F. Craig. 

2. REPRESENTATIVES 
Chicago, New York -The Devney Organization, Inc. 
South -David Carpenter Company. 

3. FACILITIES 
ERP 9,300 w.; 104.1 mc. Stereo. 
Antenna ht. -287 fl. above average terrain. 
Operating schedule: 7 am -midnight. EST. 

4. AGENCY COMMISSION 
15% on net time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WLBC listing for coded regulations. 

TIME RATES 
ER 11/15/67 -Reed 10/12/67. 

6. SPOT ANNOUNCEMENTS 
PER MO: (e) 13wk 26wk 52wk 
30 sec 110.00 105.00 97.50 87.00 
15 sec 60.00 57.75 53.50 47.75 

(') Til forbid. 

NEW ALBANY 
Floyd County -Map Location E-10 

See SUDS consumer market map and data et begin- 
ning of the State. 

See Louisville Kentucky 
(including New Albany, Ind.; Jeffersonville, 
Ind.) 

NEW CASTLE (1 AM; 1 FM) 
Henry County -Map Location F-6 

See SRDS consumer market map and data et begin- 
ning of the State. 

WCTW WCTW-FM 
1960 1947 

Subscriber to the NAB Radio Cede 
Media Code 4 215 6745 4.00 
WCTW, Inc., Rural Route 1, New Castle, Ind. 47362. 

Phone 317-529-2600. 
I. PERSONNEL 

Manager -Arno Walker. 
Commercial Manager -Mlles Marshall. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
250 w.: 1550 kc. 

Directional -separate patterns day and night. 
Operating schedule: 5:30 am -10:15 pm. EST, DST. 
FM FACILITIES 
ERP 4.500 w.; 102.5 mc. 
Antenna ht.: 250 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d. 4b. 4d, 5, 6e, 7b, 8. 
Rate Protection: 10d. ltd, 14d, 15b. 
Buie Batee: 20b, 21b, 22b, 23b, 24b, 25a, 26, 

28b, 28c, 29b, 30, 31, 33b. 
Contracts: 40a, 41, 44a, 45, 47a, 49, 51b. 
Comb.; Cont. Discounts: 60h. 61b, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1965. 
Card received October 4, 1965. 

27, 

6. SPOT ANNOUNCEMENTS 
1 min 

Open ....._'._._._.._..._....".'__ 8.00 
30 sec 20 sec 10 sec 

6.00 5.00 4.00 
5.50 4.50 3.50 

52 ti _.-._____._..._..._.._. 6.00 4.75 3.75 3.00 
104 ti _ 5.00 4.00 3.00 2.50 

3.25 2.50 2.00 
1000 ti______________ ..... 3.50 2.50 2.00 1.75 

7. PACKAGE PLANS 
SATURATION PACKAGES 

50 spots in 7 days or 100 spots in 30 days -1000 
time rate. 

NORTH VERNON (AM; 1 FM) 
Jennings County -Map Location F-8 

See SRDS consumer market map and data et begln- 
ning of the State. 

WOCH WOCH-FM 
1955 1963 

Subscriber to the NAB Radio Cade 

Media Code 4 215 6840 3.00 
Darrell Ochs, Box 46. Hwy 50, North Vernon, Ind. 

47265. l'hone 812-349-8921. 
STATION'S PROGRAMMING DESCRIPTION 

WOCH: 6-7:30 am popular, standard, but primarily 
country and western music, 5 min news at :55, 
weather at :15. 7:30-8 em local, regional, national. 
international news. 8-10 am religious, sermons, gospel 
music. 10-10:05 am local news. 10:05-10:55 am swap 
shop program. 10:55-11 am middle-of-the-road music. 
Noon -12:15 pm local, regional national, international 
news. 12:15-12:30 pm farm news, interviews. 12:30- 
5 pm popular. standard, country and western music, 
but primarily popular, 5 min news on hour, weather 
et :15, sport news at :20, news at :30. 5-5:15 pm 
local, regional, national, international news. 5:15- 
5:30 pm gospel music. 5:45-6 pm religious sermon. 
NEWS: on hour and at :30. Contact Representative 
for further details. Reed 8/3/87. 

I. PERSONNEL 
Owner-Dorrell Ochs. 
Manager -('harles R. Plummer. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1.000 w.; 1460 hr. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset. EST. 
FM FACILITIES ERP 3,800 w.; 106.1 me. 
Operating schedule: 4:00-10:30 pm. Simulcast 4:00- 
6:00 pm. EST. 
Antenna ht.: 175 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4b, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a. 15b. 
Basic Rates: 20b, 24b, 25a, 28c, 2914 33e. 
Contracts: 40a, 440, 46, 47a, 48, 51a. 
Comb.; Cont. Discounts: 60e, 61c, 62b. 
Cancellation: 70a, 70c. 71a. 72, 73b. 
Prod. Services: 81, 82. 
Tobacco advertising not accepted. 

TIME RATES 
Eff Recd 5/18/66. 

6. SPOT ANNOUNCEMENTS I min 

1 
4.00 

PROGRAM TIME RATES"-'--" 8. 
1 hr 1/2 hr 1/4 hr 5 min 

1 x 50 30 20 8 
DISCOUNTS 

13x- 5% 52x-13% 156x-20% 
26x-10% 104e-15% 312z-25% 

PAOLI 
Orange County -Map Location D-9 

See SUDS consumer market map and data at begin- 
ning of the State. 

WVAK 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 215 6935 1.00 
King & King Broadcasters, Box 83, R. R. 3, Paoli, 

Ind. 47454. Phone 812-723-3600. 
I. PERSONNEL 

Owner -Z. Denzel King. 
Sta. & Com'1 Mgr.-Zelbert "Bud" King. 
Sales Manager -Virginia A. King. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
250 w. days: 1560 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST, DST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See Coded Regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4b, 4d, 5, 6a, 7a. 
Rate Protection: 10a. 14a, 15b. 
Basic Rates: 21a, 23a, 24a, 25a, 27, 30, 33a. 
Contracts: 42b, 92d, 43, 44a, 48, 49. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 62d. 
Cancellation: 70e, 70e, 71b, 73a. 
Prod. Services: 81, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
No. 2 Eft 5/1/68-Rec'd 5/6/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x (56x 260x 

1 min..._...... 7.25 6.50 6.25 5.90 5.25 5.00 
30 sec..._....... 6.25 5.50 5.25 4.90 4.25 4.00 
10 sec......._... 4.10 3.90 3.80 3.30 3.00 2.60 

7. PACKAGE PLANS 
(Must be used within 14 days or less) 

25 11 50 tl 75 t1 100 tl 
1 min 150 260 405 550 

8. PROGRAM TIME RATES 
Ix 26x 52x I04x I56x 260x 

1 hr 51.40 48.75 45.85 92.90 90.00 35.75 
1/2 hr..._ 30.90 29.25 27.95 26.00 23.90 21.95 
1/4 hr. 22.75 21.95 19.20 17.25 15.60 14.30 
10 min 17.25 15.60 14.30 13.00 12.05 10.75 
5 min 11.40 10.75 10.10 9.10 8.45 7.80 

PERU (1 AM; 1 FM) 
Miami County -Map Location E-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WARU 
1954 

an 

Subscriber to the NAB Radio Code 
Media Code 4 215 7030 0.00 
The Wabash -Peru Broadcasting Co., Inc. Box 461, 

Hwy. 24, 1/3 mi. east of Peru, Ind. 46970. 
Other Studios-Bwys. 18 & 15, 1/4 mi. south et 

Wabash, Ind. 
I. PERSONNEL 

Manager -R. W. Schultz. 
2. REPRESENTATIVES 

The Devney Organization. Inc. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days; 1600 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset weekdays; 
6:00 em -local sunset Sun. CST. DST. 
Simulcast during AM operational houri. For noa- 
slmuleast facilities see WARU-FM listing, 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 40, 9d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22h, 23a, 24b, 25a. 26. 29e. 
Contracts: 40a, 45, 46. 47a. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 71a. 

TIME RATES 
Rates effective October 1, 1964. 

Rates received September 25, 1964. 
6. SPOT ANNOUNCEMENTS 

Fixed Position/Drive Time 

1 ii _ . ..._.._. .. 7 25 
min 

36.25 
100 sec 

4.10 
26 tt._.....__...._._.._.........._....._._..__ 6.50 5.50 3.90 
52 td._. ....... _...._._. _.._.........._........_... 6.25 5.25 3.60 
104 ti ............._. 

- - 

..._...... 5.90 4.90 3.30 
156 ti._- 5.25 4.25 3.00 
260 ti 5.00 4.00 2.60 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 man 

1 ti ........ 30.90 22.75 17.25 11.40 
26 al._...__...._ 48.75 29.25 21.45 15.60 10.75 
52 ti 45.85 27.95 19.20 14.30 10.10 
104 tt._...-._.....-.._ 42.90 26.00 17.25 13.00 9.10 
156 ti 90.00 23.40 15.60 12.05 8.45 
260 ti._ 35.75 21.45 19.30 10.75 7.80 

WARU-FM 
1965 

Media Code 4 215 7031 8.00 
Wabash -Peru Broadcasting Co., Inc., Box A. Peru. 

Ind. 46970. Phone 219-473-9448. 
I. PERSONNEL 

President -Mrs. Geneva Gee. 
Genii & Sta. Mgr. -Richard W. Schultz. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 

3. FACILITIES 
ERP 3.000 w.; 98.3 mc. 
Operating schedule: 5:30 am -midnight. EST, DST. 
Antenna ht.: 43 ft. above average terrain. 
Partial simulcast operation with WARU-AM. For 
simulcast rates, see WARU-AM. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 90a. 

TIME RATES 
Rates effective 

Rates received October 7, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 
1 U._.._...._.._ 7.25 
26 ti._.._.._...._ 6.50 

104 ti 5.90 
156 ti ..... _.. ...... _________ .......... _ 5.25 
260 ti....._........_....... 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 51.40 30.90 22.75 17.25 11.40 
26 U. 48.75 29.25 21.45 15.60 10.75 
52 tl._.._...._.._. 45.85 27.95 19.20 14.30 10.10 
104 U...._..__.._ 42.90 26.00 17.25 13.00 9.10 
156 U....._.._...._.._ 40.00 23.90 15.60 12.05 8.95 
260 ti 35.75 21.45 14.30 10.75 7.80 

10. SPECIAL FEATURES 
Newscasts: On the hour: headlines at :30. 
Service charge extra 10%. 

PLAINFIELD 

30 sec 10 sec 
6.25 4.10 
5.50 3.90 
5.25 3.60 
4.90 3.30 
4.25 3.00 
4.00 2.60 

Hendricks County -Map Location D-6 
See SUDS consumer market map and data et begin- 
ning of the State. 

WJMK(FM) 
1964 e 

Subscriber to the NAB Radio Code 
Media Code 4 215 7075 6.00 
James T. Barlow, Box 5, 883 Walton Dr., Plainfield, 

Ind. 46168. Phone 317-839-2366. 
STATION'S PROGRAMMING DESCRIPTION 

WJMK (FM): Adult programming. 5 min newscasts 
primarily on hour, weather forecasts on half hour in- 
cluding 4 programs daily, and community calendar at 
:15 (daytime). Farm market, sports, trading post and 

big band programa weekdays. ENTERTAINMENT: 
basically standards mixed with showtunes, razz-orlen- 
ated and middle-of-the-road. SPORTS: include 
scoreboards, high school and college play-by-play. 
RELIGIOUS: programming includes music and ser- 
mons. Recd 7/13/67. 

I. PERSONNEL 
Pres. & Sales Mgr.-Jamea T. Barlow. 
Gen'l Mgr. & Prog. Din -Mabel A. Barlow. 

3. FACILITIES 
ERP 3,000 w.; 98.3 mc. Stereo. 
Operating schedule: 6 am -11 pm. EST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
Net, agencies add commission to rates shown. 

5. GENERAL ADVERTISING Bee coded regulations 
General: 5. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 8/16/67-Rec'd 9/22/67. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 
1 min 3.00 2.50 2.25 
30 sec 2.00 1.70 1.55 
PER MO. EA: 
1 day 
2 days 
No further quantity discounts. 

7. PACKAGE PLANS 
30 SEC: 20 ti 30 ti 50 t1 IOO ti 
10 days 31.00 39.00 60.00 110.00 
30 days 34.00 43.50 65.00 120.00 
1 MIN: 
10 days 45.00 55.50 85.00 160.00 
30 days 50.00 63.00 92.50 170.00 

8. PROGRAM TIME RATES 

lx 
lis -10% 52x-20% 156z-35% 
26z-15% 105z-25% 260x-50% 

10. SPECIAL FEATURES 
1 time hack daily, per month 18 
Two for 33.00. 
1 program open and close daily 30 
On either of the above a short slogan, motto or 
product ID may be added for 5.00 per month (two 
for 8.00). Spot programs with one spot, open and 
close, but no promotional spot at 3.00 each (mini- 
mum 25 programs). 
Weather -all day 4 programs including open and 
close spot, and 5 weather briefs with open only. Any 
particular day. 40.00 per month. 

104x 260x 500x 
2.10 1.85 1.70 
1.45 1.30 1.20 

30 see 1 min 
33.00 48.00 
60.00 84.00 

1/2 hr 1/4 hr 10 min 5 min 

PLYMOUTH (1 AM; 1 FM) 
Marshall County -Map ',oration n-3. 

See SUDS consumer market map and data at beginning 
of the State. 

WTCA 
1964 

WTCA-FM 
1966 

R A 

Subscriber to the NAB Radio Code 
Media Code 4 215 7125 8.00 
Community Service Broadcasters, 208 N. Water St.. Plymouth, Ind. 46563. Phone 219-936-4096. 

STATION'S PROGRAMMING DESCRIPTION 
WTCA: Programmed for general Interest. 
NEWS 18%: 12% national and international. 6% 
local and regional, 2% weather, Facilities include: mobile unit, beeper, tapes. Also special events, elec- 
tion coverage, parades, fairs, etc. Farm 11%. SPORTS: football and basketball, live and tape 
coverage of 2 schools completely and 6 schools partly and 1 university. MUSIC 67%: 50% middle-of- 
the-road, 17% rock and roll. RELIGIOUS: live services and tapes on Sun. devotional material dally. 
Air personalities, various celebrities with women's 
news, food. fashion. etc. TALK: women's program daily. CONTINUITY POLICY studio identification. 
musical transition, jingles, mechanical reproduction. 
Reed 10/23/67. 

I. PERSONNEL 
Pires. & Gen'l Mgr. -Kenneth E. Kunze. 
Sales Manager -R. S. (Sid) Smith. 
Program Director -Roger Wellman. 

3. FACILITIES 
250 w.; 1050 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 
FM -ERP 3,000 w.: 94.3 mg. 
Operating schedule: 6 am -11 pm. EST, DST. 
Antenna ht.: 235 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 15th of following month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. General: la, 2a. 2b, 3a, 3b, 3c, 3d, 5, 6a. 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a, 15b. Basic Rates: 20b, 21e, 21b, 21d, 22a, 23a, 23b, 24b, 

25a, 26, 28a, 28c. 29a. 29b. 
Contracta: 40a, 42b, 42c, 42d. 44a, 44b, 45, 46, 

97a, 48, 49, 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60g, 60h, 

601, 61a, 61b, 61e, 62a. 62d. 
Cancellation: 70a, 70e, 71e, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective January 1, 1965. 
Rates received January 28. 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 1 min 

1 tl...__..-..-.,..,,. 5.00 260 tL 3 60 
52 ti..._..___.._,..._....... 4.85 500 U....._... _ 3.20 
156 ti 3.90 1000 tL..._.-. 2.90 
30 seconds -75% of 1 -minute rate. 
10 seconds -50% of 1 -minute rate. 

7. PACKAGE PLANS 
1 min l min 

25 t1..._.._...._...._. 115. 75 tL.._.._.._ - 270. 
50 ti 195. 100 U. _.r 320. 
Muet run in 7 days or less. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

1 t1...-..__..-.._.._. 63.00 41.50 
13 U.......__...._._..._ 60.00 38.50 

52 tl..._.._........ 52.00 33.00 
104 ti..._.._.._._.... ....._. _..._. 
156 tL__.'.-- 
312 ti 

1/4 hr 
23.00 
21.50 
20.00 
18.50 
17.00 
15.50 
14.00 
13.00 

10 min 5 min 
15.50 11.50 
15.00 10.50 
14.00 10.00 
13.50 9.50 
13.00 8.50 
12.00 8.00 
11.50 7.00 
11.00 6.50 
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PORTLAND 
Jay County -Map Locat ion G-5 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

WPGW 
1950 

Media Code 4 215 7220 7.00 
Glenn West, Box 808, Portland. Ind. 47371. Phone 

1094. 

I. PERSONNEL 
Owner & Gen'l Mgr. -Glenn Wee 

3. FACILITIES 
500 w. days. 1440 kc. Directional. 
Operating schedule: Sunrise -local sunset. CST, DST. 

4. AGENCY COMMISSION 
15/0 Ume only; 10 days. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, 3e. 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 25a, 26, 28a, 

29e. 
Contracts: 40e. 45. 98. 47a. 48. 
Comb.: Cont. Discounts: 80e. 
Cancellation: 70e. 70c, 71a, 73e. 
Affiliated with Keystone Network. 
Affiliated with American Entertainment Network. 

TIME RATES 
states effective August 1. 1959. (Card No. 2.) 

Card received August 3. 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 

1 time.... 50.00 
13 times.. 47.50 
26 titres.. 45.13 
39 times.. 42.87 
52 times_ 40.73 

104 times.. 38.69 
156 times.. 36.86 
208 times_ 35.92 
260 times.. 33.27 
312 times.. 31.61 
364 times.. 30.03 

1/2 lír. 1/4 hr. 5 min. Ann. 
30.00 21.90 10.00 5.00 
28.50 19.95 9.50 4.75 
27.98 18.95 9.03 4.51 
25.03 18.00 8.58 4.28 
24.35 17.10 8.15 4.07 
23.13 16.25 7.74 3.87 
21.97 15.44 7.35 3.68 
20.87 14.67 8.98 3.50 
19.83 13.84 6.63 3.33 
18.84 13.15 6.30 3.15 
17.90 12.49 5.99 3.00 

PRINCETON (1 AM; 1 FM) 
Gibson County -Map Location B-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WRAY WRAY-FM 
1950 1960 

Media Code 4 215 7315 5.00 
M R. Lankford. dba Princeton Broadcasting Co.. 

P. O. Box 8. Princeton. Ind. 47570. Fulton 5-4861. 
STATION'S PROGRAMMING DESCRIPTION 

WRAY: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
local news 7 times daily et 8 em, 9 am. 10 em, 11 
em, 11:55 am. 12:10 pm & 4 pm. 4 mobile units for 
on -spot live coverage. World news on half hour. 
MUSIC: 5-6 em country and western music. 6 am -3 
pm middle-of-the-road music, 3-4 r -n country and 
western music, 4 pm -sign -off top 40 music. FARM: 
interviewa and markets 6:45 am, local farm markets 
11:30 am, agriculture agent show 12:45 pm. 
SPORTS: all live major league baseball, live high 
school and college football and basketball plus uni- 
versity football. Contact Representative for further 
details. Reed 8/25/67. 

1. PERSONNEL 
General Manager -M. R. Lankford. 
Station Manager -Ray J. Lankford. 
Commercial Manager -D. T. Crltehfeld. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 

3. FACILITIES 
1.000 w. days: 1250 kc. Non -directional. 
Operating schedule: Sunrise -local sunset weekdays: 
8:30 am -local sunset Sunday. CST, DST. 
FM -ERP 50,000 w.; 98.1 mc. 
Antenna height -425 feet above average terrain. 
Operating echedttle: 5.00 a.m. to midnight Monday 
through Saturday; 8:30 a.m. to midnight Sunday. 
CST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regal flans 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a. 4a. 5, 6e. 8. 
Rate Protection: 10a, ils, 12a, 13e, 14a. 15e, lib, 

16. 
Basic Rates: 20b, 21a, 22b, 23e. 24b. 25e. 26, 280. 
Contracts: 40a, 41, 45. 46, 47a, 48, 49, 510. 
Comb.: Cont. Discounts: 60a, 60e. 61a. 82d. 
Cancellation: 70e. 70e, 71a, 72, 73a, 73h. 
Prod. Services: 80, 81, 82. 
2 or more unite of 15 minutes or more, broadcaat 
on same day, within same time bracket, combinable 
to earn 1/2 -hour, 3/4 -hour, 1 -hour rate, whichever 
sonnes. 
Affiliated with MBS. 

TIME RATES 
Rates effective April 1, 1956. (Card No. 4.) 

Card received May 29, 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

1 time.... 50.00 30.00 16.00 12.50 7.75 
13 times.. 47.00 28.00 15.75 11.50 7.50 
26 times. 45.00 26.00 15.50 11.00 7.25 
52 times.. 43.00 25.00 15.25 10.50 7.00 

104 times.. 19.00 23.00 15.00 10.00 6.50 
156 times.. 37.90 22.00 14.50 9.50 6.00 
260 times.. 38.00 21.00 14.00 8.75 5.00 
312 times.. 34.00 20.00 13.00 8.00 4.25 

RENSSELAER 
Jasper County -Map Location C-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WRIN 
1963 

Media Cede 4 215 7410 4.00 
Jasper County Broadcasting Corp., Box 282. Hwy. 53, 

Rensselaer. Ind, 47978. Phone 219-866-5105. 
I. PERSONNEL 

President -James Caperelli, Sr. 
Gen'l & Sta. Mgr. -Robert R. Becker. 
Sales Manager -Bob Conley. 

3. FACILITIES 
1,000 w.; 1580 ke. Non -directional. 
500 w. pre -sunrise. 

4. ÁGÉÑCg Y 
schCOedule: 

6 
am -local sunset. CST. DST. 

15/0 time and talent; monthly. 
5. GENERAL RATE POLICY 

TIME RATES 
Rates effective . (Card No. 1.) 

Card received August 14, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti 3.50 2.90 104 ti 2.65 2.00 
13 ti 3.25 2.60 156 ti 2.45 1.80 
26 ti 3.05 2.40 260 ti 2.25 1.80 
52 ti 2 85 2.20 312 ti 2.05 1.40 

7. PACKAGE PLANS 
TOTAL AUDIENCE %-POSUBE 

(To Be Used in 1 Week) 
1 min 30 see 

30 ti _...._.... 90.00 87.50 
60 ti .- 150.00 120.00 
90 ti 202.50 157.50 
This package will not rombine with any other 
schedule to earn further discounts. 

8. PROGRAM TIME RATES 
1 hr 25 min 1/4 hr 10 min 5 min 

1 ti 20.00 18.00 12.00 9.50 7.50 
13 tt..._ 28.00 17.10 11.40 9.10 7.20 
26 ti 27.00 16.20 10.80 8.70 6.90 
52 ti 21.50 15.30 10.20 8.90 6.60 
104 ti...._..-....._-..._ 24.00 14.40 9.60 7.90 6.30 
108 it 22.50 13.00 9.00 7.00 6.00 
280 ti 21.00 12.80 8.40 7.10 5.70 
312 U. 19.50 11.70 7.80 6.70 5.40 

RICHMOND (1 AM; 2 FM) 
Wayne County -Map Location 0-6 

See Sit(t8 consumer market map and data at 
oing of the State. 

1:111211:1 

WGLM (FM) 
1960 

begs, 

DOFIM3 
Subscriber to the NAB Radio Code 

Media Cede 4 715 7505 1.00 
House of Sound. Inc., First Federal Bldg.. 18 N. 

9th St., Richmond, Ind. 47374. Phone 317-962- 
2538. 
STATION'S PROGRAMMING DESCRIPTION 

WGLM (FM): Programmed for adults and young 
adulte. 
Modem country and western 6-11:30 am, remainder 
middle-of-the-road and current hita of adult appeal. 
AIR PERSONALITIES: 6-11:30 am modern country 
and western. 12:30-2:30 pm. 2:30-5:30 pm, 6:30-9:30 
pm. and 10 pm -12M middle-of-the-road and current 
hits of adult appeal. NEWS: every 30 min, headlines 
on hour, 5 min on half hour. Large newa blocks et 
11:30 am, 5:30 end 9:30 pm. Sports news reported 
8 times daily, with 15 min summary at 5:45 pm. 
Stock market live remotes 5 times daily. SPORTS: 
college, local and area high school live play-by-play 
coverage. Equipment and verso nel available for an- 
imation remotes. COMMERCIAL POLICY: 8 min- 
utes per hour, except during remotes 12 min. Contact 
Representative for further details. Rec'd 7/31/88. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Richard N. Williams. 
Commercial Manager -Jaqueline A. Williams. 

2. REPRESENTATIVES 
Gelderman & Company. 

3. FACILITIES 
ERP 32.000 w.: 06.1 me. 
Operating schedule: 5:55-12:15 am Mon thru Sat: 
8:55-12:15 em Sun. EST. 
Antenna ht. -200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0-10 days. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards anply. 
General: la, 2a, la. 3c. 3d, 4a, 4d, 5, 86, 7b. 8. 
Rate Protection: 15h. 
Basic Rates: 20b, 21a, 21d, 22a, 22h. 23a. 24b, 25a. 

28h. 28e, 29a. 32a. 
Contracts: 40e. 41. 44a. 96. 47c. 48. 49, 50, 51a. 51h. 
Comb.: Cont. Discounts: 80b, 60d. 60h, 601, 61a, 62b. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eff 8/1/68-Rec'd 8/3/68. 
6. SPOT ANNOUNCEMENTS 

Ix 39x 
1 min...._.._....-......_.. 5.00 4.50 
30 sec 4.00 3.50 
10 sec 3.00 2.75 

7. PACKAGE PLANS 
PER WK: 10 ti 20 ti 30 ti 

1 min 4.50 4.25 4.00 
30 sec...._...__ 3.60 3.40 3.20 
10 sec. 2.70 2.55 2.40 

DISCOUNTS 
7 wk -20% 26 wk -30% 52 wk -40% 

8. PROGRAM TIME RATES 
Ix 39e 

1 hr 40.00 35.00 
1/2 hr 25.00 22.50 
1/4 hr 15.00 13.50 
10 min _.-.._.. 12.00 10.50 
5 mia....__ _......... 8.00 7.00 

78x 1562 312x 
4.00 3.50 3.00 
3.00 2.75 2.50 
2.50 2.25 2.00 

78x 1562 912x 
30.00 27.50 25.00 
20.00 17.50 15.00 
12.00 10.50 9.00 

9.00 8.00 7.00 
6.00 5.50 5.00 

WKBV 
1826 

R A 13 

Subscriber to the NAB Radie Cede 
Media Code 4 215 7695 0.00 
Central Broadcasting Corp., 2301 W. Main St.. Rich- 

mond. Ind. 47374. Phone 982-6533. 
I. PERSONNEL 

Pres. & General Manager -Lester G. Spencer 
Comm'I & Rates Mgr. -J. F. Wickemevav 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Detroit, Cleveland-Pearae Bales. 
Regional -Kentucky Radio Sales. 
South. Southwest -Busby, Finch and Woods. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
150 nn time only: nn rash Met -aunt. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a. 4d, 5, 6a, 8. 
Rate Protection: 14a. 15h. 
Basle Rates: 20b, 21a, 22a, 22b, 23a, 24e, 24b, 24e, 

28e, 33a. 
Contracts: 40a. 41, 44b, 47a, 49. 51e. 
Comb.: Cont. Discounts: 60c, 60f, 61e, 82d. 
Cancellation: 70e, 71e. 73b. 
Prod. Services: 80. 82. 
Affiliated with Amerieen Information Network. 

TIME RATES 
No. 10 ER 12/1/67 -Reed 11/27/67. 

AAA -Mon (heu Fri 6-10 am & 4-7 pm; Sat 8-9 am. 
AA -Mon thru Fri 10 am -4 pm; Sat 9 am -8 pm; 
Sun noon -6 pm. 
A -All other times extent midnight -5 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

6t1 12 ti 1881 24 t1 
AAA 12.00 11.00 10.00 9.00 
AA 10.50 9.50 8.50 7.50 
A 8.50 7.50 6.50 5.50 
B (midnight to 5 am) 30% of Class A rates. 
30 sec: 30% of 1 -min. 10 sec: 60% of 1 -min. 

WKBV-FM 
1960 

Subscriber fly the NAB Radio Code 
Media Code 4 215 7696 8.00 
CentreI Broadcasting Corp., 2301 W. Main St., 

Richmond. Ind. 47374. Phone 962-6533. 
I. PERSONNEL 

President -L. G. Spencer. 
Sales Manager -J, F. Wickemeyer. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Detroit. Cleveland-Pearse Sales. 
Reginnsl-Kentucky Radio Sales. 
South. Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 
ERP 23.000 w.: 101.3 me. 
Operating schedule: -- . EST. 

4. AGENCY COMMISSION 
15% -If paid by 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General- la. 2a. 3a. 4a. 4d, 5. 6h. 7b, 8. 
Rate Protection: 10b, 11h, 12h. 13h, 14h. 
Basic Rates: 22a. 22h, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a. 45. 46. 47a. 48. 
Comb.: Cont. Discounts: 600. 60k, 62b. 
Cancellation: 70e, 70e. 71a. 735. 

TIME RATES 
No. 3 En 12/1/67-Rec'd 11/29/67. 

6. SPOT ANNOUNCEMENTS 
le I3x 26x 52x 104e 156e 260x 

10 see 3.75 3.50 3.25 3.00 2.75 2.50 2.25 
30 sec 4.00 3.75 3.50 3.25 3.00 2.75 2 60 
1 min 4.25 4.00 3.75 3.50 3.25 3.00 2 75 

7. PACKAGE PLANS -I YR 
PER WIC: I mIn 30 see 10 sea I min 30 see 10 see 
6 ti 3.25 3.00 2.75 3.00 2.75 2.50 
10 ti 3.00 2.75 2.50 2.75 2.50 2.25 
20-1- 2.75 2.50 2.25 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 1042 156e 260x 

1 hr 37.75 36.00 34.00 31.25 29.00 27.75 22.50 
1/2 hr 21.00 22.00 21.00 19.00 18.00 16.50 14.00 
1/4 hr 17.00 16.50 15.50 14.50 13.50 12.50 10.00 
10. SPECIAL FEATURES 

Ix 192 26x 52x 104e 1562 260x 
4.75 4.50 4.25 4.00 3.75 3.50 3.25 

(*) News Headlines. 

SALEM (1 AM; 1 FM) 
Washington County -Map Location E-9 

See SUDS consumer market map and data at begin- 
ning of the State. 

WSLM 
1952 

Subscriber to the NAB Radio Code 
Media Code 4 215 7790 9.00 
Don H. Martin, Box 472, Salem, Ind. 47167. Phone 

812-883-5750. 
STATION'S PROGRAMMING DESCRIPTION 

WSLM: Programmed for adults and young adults. 
Blocked feature programming in 15 min segments. 
FARM: markets with farm director 6-7 am & noon - 
1 pm. NEWS: national, state and local 7 am, 9 am, 
10 am, 12:30 pm & 5:15 pm. Drive time: pop hita 
85%, 7-8 em & 4:30-6 pm. RELIGIOUS: Sun 80%, 
weekdays 9:30 am, 11:30 am & 1:30 pm. Country 
music and air personalities 2-5 pm. Rock music and 
air personalities 5:30-8 pm. SPORTS: live high 
school and college basketball, live college football, 
most major auto races live. Facilities: 5 mobile units. 
2 mobile studios, 2 planes. 1 gyrocopter, 3 sound 
trucks. sound equipment. COMMERCIAL POLICY: 
three 1 -minute announcements permitted in 15 -minute 
segments. One 1 -minute announcement permitted be- 
tween 15 -minute pregratoo. contact Representative for 
further details. Recd 8/4/87. 

INDIANA 
I. PERSONNEL 

Owner -Dan H. Martin. 
General Manager -J. R. Martin. 
Sales Manager -Herb. 8. Taylor. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 

3. FACILITIES 
5.000 w. days; 1220 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time one: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2b, la, 9d. 4a. 4d, 5, 6a, 8. 
Rate Protection: 10a, 11a, 12a. 13a, 14a, 15h. 
Basic Rates: 20b. 21b, 22e, 23a, 24c, 25b, 28b, 28c, 

29b. 30, 33a. 
Contracts: 40a, 41, 42d, 44b, 45, 46, 47a, 98, 49, 50, 

51c. 
Comb.: Cont. Discounts: 60d, 60f. 60h, 601, 61a, 62b. 
Cancellation: 70b, 70d, 71e, 72, 73b. 
Prod. Services: 80. 81, 82. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
No. 6 Eff 9/1/68-Rec'd 8/12/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: Iwk Swk 13wk 2b Wk 39wk 52wk 
1 ti ... 15.00 14.00 13.00 12.00 11.00 10.00 
5 ti 12.50 11.50 11.00 10.50 10.00 9.00 
10 ti 12.00 10.50 10.00 9.50 9.00 8.50 
15 ti 11.50 10.00 9.50 9.00 8.50 8.00 
20 ti 11.00 9.50 9.00 8.50 8.00 7.50 
25 tL 10.50 9.00 8.50 8.00 7.50 7.00 
30+ ------._ 10.00 8.50 8.00 7.50 7.00 6.50 

30 SECONDS 
1 ti 12.00 11.00 10.00 9.00 8.00 7.00 
5 ti 11.00 10.50 9.50 8.50 7.50 6.50 
10 ti 10.50 10.00 9.00 8.00 7.00 6.00 
15 ti 10.00 9.50 8.50 7.50 6.50 5.50 
20 ti 9.50 9.00 8.00 7.00 8.00 5.00 
25 ti 9.00 8.50 7.50 6.50 5.50 4.50 
304 8.50 8.00 7.00 6.00 5.00 4.00 
10 -sec quickies. Oat. ea 

10. SPECIAL FEATURES 
Erwin Eisert'a Farm Family Program -card rate plus 
10% talent charge. 

WS L M -FM 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 215 7791 7.00 
Don H. Martin, Box 472. Salem, Ind, 47167. Phone 

812-083-5750. 
I. PERSONNEL 

Owner & Manager -Don H. Martin. 
Sales Manager -Herb S. Taylor. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
ERP 19.500 w. day and night: 98.9 me. 

Non -directional. 
Operating schedule: 6:00 am -midnight. 
Antenna ht.: 100 ft. above average terrain. 

4. AGENCY COMMISSION 
15/5 -if raid by 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Rites effective March 15, 1964. 

Rates received May 6, 1984. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 wk 8 wk 13 wk 26 wit 39 wk 52 wk 

1-4 ti 8.00 5.50 5.00 4.50 9.00 9.50 
5-9 ti 5.00 4.50 4.25 8.50 8.25 3.00 
10-14 ti 4.75 4.00 3.71 3.00 2.71 2.50 
15-19 tt 4.50 3.75 3.50 2.75 2.50 2.25 
20-24 ti..-._ 4.25 3.50 3.00 2.50 2.25 - 
25-29 tl.._ 4.00 3.25 2.75 2.25 - _... 
80 or more ti 8.25 2.75 2.20 --. - 30 SECONDS 
1-4 il..__ 4.80 4.40 4.00 3.60 3.20 2.80 
5-9 ti....- 4.00 3.60 3.40 2.80 2.60 2.40 
10-14 ti ... 3.80 3.20 3.00 2.40 2.20 2.00 
15-19 ti.-..._. 3.69 3.00 2.80 2.20 2.00 1.80 
20-24 tl....._. 1.40 2.80 2.40 2.00 1.80 _... 
25-29 ti 3.20 2.60 2.20 1.80 
30 or more 11 2.80 2.20 1.80 .... 
10 -second Quickies. per announcement. flat 2.00 

9. PARTICIPATING PROGRAMS 
"Farm Family" with Erwin Elsert-6:00-7:00 am 
and noon -1:00 pm dully. Rate card per participation 
plus 10% talent charge. 

SEYMOUR 
Jackson County -Map Location E-9 

See SRDS ronaumer market map and data at begin- 
ning of the State. 

WJCD 
1949 

Snbseriber to the NAB Radio Code 
Media Code 4 215 7885 7.00 
Dr. A. C. Baker. 1534 Ewing St., Seymour, Ind. 

47274. Ja 2-1500. 
STATION'S PROGRAMMING DESCRIPTION 

WJCD: Programmed for general interest. 
MUSIC: middle-of-the-road. except country and west- 
ern 6-7 am. Direct livestock markets, 4 times daily, 
neon farm news. 9:30-10 am social activities, women's 
features. rEWS: on hour, headlines half hour. 
SPORTS: 7'40 am, 6 pm. Rec'd 7/28/67. 

I. PERSONNEL 
Mar. & Pm. Dir. -Bob Shippee. 

3. FACILITIES 
1.000 w. days: 1390 ke. Non -directional. 
Operating schedule: 6:00 a.m. to local ennaet week- 
days: 7:00 a.m. to Inesl sunset Sunday. CST. DST. 

4. AGENCY COMMISSION 
15/9 time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
NAT'S Radio Code Advertising Standards aenly. 
General: la. 2a, 2h. 3a, 3d. 4h, 4.1, 5. 6a, 7b. 8. 
Rate Protection: 10h. 11h. 12h, 13h, 14h, 15b. 
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INDIANA 
Seymour -W J C D -Continued 

Basic Rates: 21a, 21b, 21d, 22a, 22b, 23a, 24b, 25a, 
28a, 28c, 29a, 29b. 30. 32a, 33a. 

Contracta: 40a, 41, 44b, 46, 48, 50, 51a. 
Comb.; Cont. Discounts: 60d, 607, 61a. 62d. 
Cancellation: 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective July 1, 1963. (Card No. 3.) 

Card received September 10. 1953. 
Rev. recd. May 24. 1954. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 
hr. hr. hr. min. min. see. 

1 time._... 45.00 25.00 15.00 6.00 4.15 3.33 
13 times.... 40.50 22.50 13.50 5.40 3.70 2.90 
26 times.... 38.25 21.25 12.75 5.10 3.50 MI5 
52 time.... 36.00 20.00 12.00 4.80 3.30 2.80 

104 times.... 33.75 18.75 11.25 4.50 3.10 1,45 
156 times.... 31.50 17.50 10.50 4.20 2.90 2.30 
260 times.... 27.00 15.00 9.00 3.60 2.50 1.95 
312 times.... 22.50 12.50 7.50 3.00 1.10 1.85 

SHELBYVILLE (1 AM; 1 FM) 
Shelby County -Map Location E-7 

See SRDS consumer market map and data at beginning 
of the State. 

WSVL 
1961 

vAn 

Subscriber to the NAB Radio Code 
Media Code 4 215 7980 6.00 
Shelby County Broadcasting Co., Inc., Morristown 

Rd., Shelbyville, Ind. 46176. 
I. PERSONNEL 

General Manager -John A. Hartnett. 
Commercial Manager -George Lambert. 
Program Director -Jack Boyce. 

2. REPRESENTATIVES 
Ohio, Indiana, Kentucky, Western Pennsylvania, Up- 

state New York -Regional Reps Corp. 
3. FACILITIES 

1,000 w. days. 250 w. nights; 1520 kc. 
Directional. 

Operating schedule: 5:00 am -11:00 pm Mon thru 
Sat; 6:30 am -11:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash Jlscount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21b, 22a, 22b, 23a, 24b, 25a, 28b, 

28c. 
Contracts: 40a, 46, 47a, 49. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 71a. 
Prod. Services: 82. 

TIME RATES 
Rates effective January 1, 1984. 

Rates received December 9, 1963. 
7. PACKAGE PLANS 

ROS ANNOUNCEMENTS 
1 ti 4.90 120 ti. 3.90 
7 ti 4.60 260 ti 3.70 
30 ti 4.55 312 ti 3.35 
60 ti 4.25 900 ti 2.70 
90 ti 4.10 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 60.90 42.40 21.60 14.85 10.80 
13 ti 54.10 32.65 19.60 12.90 10.10 
26 ti 51.40 31.80 16.20 12.20 9.50 
52 ti 97.40 27.10 14.90 10.80 9.15 
156 ti __.... 24.90 13.15 8.05 5.95 
260 ti 22.30 11.15 7.40 5.40 
312 t1 ........ 20.30 10.10 6.80 4.70 
365 ti 17.50 9.15 6.10 4.35 

WSVL-FM 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 215 7981 4.00 
Shelby County Broadcasting Co.. Inc.. Box 385, Mor- 

ristown Rd.. Shelbyville, Ind. 46176. Phone 317- 
398-9757. 

1. PERSONNEL 
General Manager -John A. Hartnett. 
Station Manager -Ed Roehling. 
Program Director -Dave Coons. 

2. REPRESENTATIVES 
Ohio Station Representatives, Inc. 

3. FACILITIES 
ERP 34,000 w.; 97.1 mc. 
Operating schedule: 9:00 am -11:00 pm. EST. 
Antenna ht.: 350 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
See WSVL listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received March 2. 1985. 

7. PACKAGE PLANS 
ROS ANNOUNCEMENTS 

1 ti 4.90 120 ü._........_.._......_... 3.90 
7 ti 4.60 260 tí....._...._... ....__... 3.70 
30 ti._ 4.55 312 ti._ ..... ..._..... _..- 8.35 
60 ti... 4.25 400 ü 2.70 
90 ti 4.10 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr 1/4 hr 10 min 5 min 

1 ti._ ........ _. ..... _.._... 60.90 42.40 21.80 14.85 10.80 
13 ...... 54.10 32.65 19.60 12.90 10.10 

16.20 12.20 9.50 
52 ti.__._._...._. ...... _ 47.40 27.10 14.90 10.80 9.15 

24.40 13.15 8.05 5.95 
260 22.30 11.15 7.40 5.40 
312 ti._....-..___... 20.30 10.10 6.80 4.70 
385 ü._....._...._....... 17.50 9.15 6.10 4.35 

SOUTH BEND (3 AM; 4 FM) 
St. Joseph County -Map Location D-2 

See SRDS consumer m map and data at begin. 
sing of the State. 

WHME (FM) 
1967 

©Q F'MQ 

Media Code 4 215 8028 3.00 

LeSea, Inc., 23921 State Rd. 23, South Bend, Ind. 
98614. Phone 219-287-6518. 

I. PERSONNEL 
President -Lester Sumrall. 
General Manager -Dean H. Aughinbaugh. 

2. REPRESENTATIVES 
New York Area --Frederick W. Smith. 

3. FACILITIES 
ERI' 3,000 w.; 103.1 mc. Stereo. 
Operating schedule: 6 am -midnight daily. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2h, 3a, 3b, 4b, 4d. 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21a, 21e, 23a, 25a, 26, 29a. 30. 
Contracts: 40a, 41, 44a, 44b, 45, 46, 47e, 48. 
Comb.: Cont. Discounts: 608, 60d, 61a. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
ER 11/1/67-Rec'd 9/29/67. 

6. SPOT ANNOUNCEMENTS 
Ix 130 26x 52x 104x 156x 260x 

1 min 4.00 3.75 3.50 3.25 3.00 2.75 2.25 
30 sec 3.25 3.00 2.75 2.50 2.25 2.00 1.50 
10 sec 2.00 1.85 1.70 1.55 1.40 1.25 .95 

7. PACKAGE PLANS 
PER WK: IO tl 20 ti 30 ti 50 t) 
1 min 37.50 65.00 82.50 112.50 
30 sec 30.00 50.00 60.00 75.00 
10 sec 17.50 30.00 37.50 50.00 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 min 

1 x ._ 35.00 25.00 15.00 8.00 
13 x 33.75 24.00 14.25 7.50 
26 a 32.50 23.00 13.50 7.00 
52 a 31.25 22.00 12.75 8.50 
104 x 30.00 21.00 12.00 6.00 
156 a 28.75 20.00 11.25 5.50 
260 a 25.25 18.00 9.75 4.50 
312 x 24.00 17.00 9.00 4.00 
365 x 22.75 16.00 8.25 3.50 

WTRC saus 
Indiana's Richest Metro 

With Exclusive 

Leaders hip 

METRO ELKHART-Indiana's newest 
metro area -leads all other Indiana 
metro areas in Consumer Spendable 
Income/HH-$11,850. 

(SRDS CM Data, 1.1-68) 

WTRC Ranks No. 1 in the Elkhart City 
Pulse" -ahead of all other stations st:fv- 
ing Elkhart, 6 AM -7 PM, M -F: 

More Total Persons than all other sta- 
tions combined during morning drive - 
time, avg. 1/4 -hr., 6-10 AM, M -F 

Leads in Total Persons, Total Women, 
and Total Men -with women making 
up at least 60% of its adult audience - 
during all major daytime day -parts - 
6 -10 AM, 10 AM -3 PM, and 3-7 PM, 
avg. 1/4 -hr., M -F 

Reaches more different households 
in a day, 6 AM -Midnight, and more 
different households and persons In 
a week than any other station 

*Pulse, Elkhart City, Mar. -Apr. 1968 

WTRC 
1340 kc / 1,000 w. days; 250 w. night 

Elkhart, Indiana 
Represented by Jack Masla & Co., Inc. 

WJVA 
11147 

A Booth Owned Station 
Media Code 4 215 8075 4.00 
Booth Broadcasting Co.. North Hickory Rd.. South 

Bend, Ind. 46624. Phone 219-234-111. TWX 219- 
282-8262. 

I. PERSONNEL 
President -John L. Booth. 
Station Manager -Frank E. Crosier. 
Sales Manager -Howard K. Brown. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Mid -West Time Sales. 

3. FACILITIES 
1,000 w. days; 1580 kc. Non -directional. 
Operating schedule: . EST, DST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4c, 5, 6a, 7a, 8. 
Rate Protection: lOb, 11b, 12b, 136, 14b. 
Basic Rates: 22b, 23a, 24a, 26. 29a. 
Contracts: 40a, 42a, 45, 46. 
Comb.: Cont. Discounts: 60k, 61b. 
FM facilities: WRBR (FM). 

TIME RATES 
Eff -- Bec'd 6/13/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104x 156x 260x 

1 min 20.25 19.25 18.35 17.10 16.15 15.20 14.20 
311 sec...._ 15.20 14.55 13.65 12.95 12.00 11.40 10.75 

7. PACKAGE PLANS 
SATURATION PLAN 

1 MINUTE 
PER WK: I wk 13wk 28wk 39wk 
10 ti 16.10 14.55 13.95 13.30 
15 ti 12.30 12.65 12.00 11.40 
25 ti 12.00 11.40 10.75 10.10 
40 ti 10.75 10.00 9.50 8.85 

30 SECONDS 
10 ti. 11.40 10.95 10.40 10.10 
15 ti 10.10 9.50 9.00 8.60 
.3 tl 9.00 8.60 8.10 7.60 

40 ti 8.10 7.60 7.10 6.60 

WNDU 
1944 

American Entertainment Ntwk 

American Information Network 

adam young Inc. 

R A,B 
Subscriber to the NAB Radio Code 

Media Code 4 215 8170 3.00 

Michlana Telecasting Corp., Box 16. South Bend. 
Ind. 46624. Phone 219-233-7111. TWX 219-282- 
8285. 

I. PERSONNEL 
General Manager -Win. Thomas Hamilton. 
Station Manager -Dan Martin. 
Sales Manager -Robert Nowicki. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 hr. 

Non -directional. 
Operating schedule: 5:30 a.m. to midnight weekdays: 
7:00 a.m. to midnight Sunday, EST, DST. 
Partial simulcast operation. Simulcast 7-8 am, noon - 

1 pm & 6-7 pm Mon thru Fri. For non-simuleast 
facilities see WNDU-FM. 

4. AGENCY COMMISSION 
15/0 net time: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d. 4a, 4d. 5. 6b, S. 
Rate Protection: 10c, 11c, 12e. 13e, 14b. 15a. 
Basic Rates: 20a, 22a, 23a, 24a, 24c, 25a, 26, 28b. 

28c, 29a, 30, 32a. 
Contracts: 40a. 41, 42d, 44b, 45, 46, 47a, 48, 49. 

50, 51c. 
Comb.; Cont. Discounts: 60b. 60d, 60f, 61c, 62b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective January 1, 1966. 

Rates received December 7. 1965. 

6. SPOT ANNOUNCEMENTS 
Class A-6:00-10:00 am and 3:00-7:00 pm Mon thru 
Fri. 
Class B -All other times. 

CLASS A -1 wk- -13 wk- -g6 wk - 
PER WK: 1 min 30 sec 1 min 30 sec 1 min 30 nee 
24 tl 11. 9. 10. 8. 9. 7. 
18 13. 10. 12. 9. 11. 8. 
12 tL 15. 12. 14. 11. 13. 10. 
6 ti 17. 14. 16. 13. 15. 12. 
Less than 6 ti 19. 15. 18. 14. 17. 13. 

CLASS B 
I wk -13 wk--- -26 wk - 

PER WI : 1 min 30 see 1 min 30 sec 1 min 30 sec 
24 ti 9. 7. 8. 6. T. 5. 
18 ti 10. 8. 9. 7. 8. R. 

12 ti 12. 10. 11. 9. 10. 8. 
6 ti 14. 11. 13. 10. 12. 9. 
Less than 6 ti 16. 13. 15. 12. 14. 11. 
ID's -50% of applicable minute rate. 
All announcements may be combined to eau highest 
discounts in each claulfeation. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 U..._......_ ............. 100.00 75.00 50.00 35.00 25.00 
13 ti..._......_ _.._... 95.00 71.00 47.50 33.50 24.00 
26 ti..._...... _ ...... _... 90.00 67.00 45.00 32.00 23.00 
52 ti..._...... ..... 85.00 63.00 42.50 30.50 22.00 
104 ü..._.._.._ _._.. 80.00 59.00 40.00 29.00 21.00 
156 ti..._......_......_. 75.00 55.00 37.50 27.50 20.09 

WNDU-FM 
1962 

R A ©QFMD 
Subscriber to the NAB Radio Code 

Media Code 4 215 8171 1.00 
Michiana Telecasting Corp., Box 16, South Bend, 

Ind. 46624. Phone 219-233-7111. TWX 219-282-- 
8285. 

I. PERSONNEL 
General Manager -Wm. Thomas Hamilton. 
Station Manager -Daniel E. Martin. 
Sales Manager -Robert Nowicki. 

2. REPRESENTATIVES 
(Sert Banchez and Associates. 

3. FACILITIES 
ERP 2.0,000 w.: 92.9 mc. Stereo. 
Operating schedule: 7:00-12:05 am Mon thru Fri; 
9:30-12:05 am Sat: loon -12:05 am Sun. EST, DST. 
Antenna ht.: 431 ft. abo terrain. 
Partial simulcast operation. For simulcast facilities 
see WNDU. 

4. AGENCY COMMISSION 
15/0 net Urne only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 9d, 5, 6h, 8. 
Rate Protection: 10c. 11c, 12c, 13e, 1413. 15a. 
Basie Rates: 20b, 21a, 21d, 22a, 23a, 24a. 24c, 250, 

26. 28b, 28c, 29b, 30. 32a. 
Contracts: Otte, so, veal, ººD, 45, 46, 47a, 48, 49, 50, 

51e. 
Comb.: Cont. Discounts: 60b, 60d, 60f, 61e, 62h, 62d. 
Cancellation: 70a, 70c, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American FM Network. 
TV facilities: WNDU-TV. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 11/1/68-Rec'd 9/30/08. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x I04x 260x 520x 
1 min 7.00 6.50 6.00 5.50 5.00 4.50 
30 sec 3.00 4.75 4.50 4.25 4.00 3.50 

7. PACKAGE PLANS 
PER WK. EA: 5 ti 
1 min 5.00 

10 tl 20 ti 30 ti 50 ti 
4.50 4.25 4.00 3.50 

30 sec...-.....__...__._.... 4.00 3.50 3.25 3.00 2,50 
10. SPECIAL FEATURES 

5-MINUTF, NEWSCASTS AT :60 
Ix 13x 26x 52x 104x 156x 2600 

Ea 14 13 12 IL 10 9 8 

WRBR(FM) 
(formerly WIVA-FM) 

1964 
A Booth Owned Station 

Subscriber to the NAB Radio Code 

Media Code 4 215 8216 4.00 
Booth Broadcasting Co.. Box 179, North Hickory Rd., 

South Bend. Ind. 46624. Phone 219-234-1111. TWX 
219-282-8262. 

I. PERSONNEL 
President -John L. Booth. 
Station Manager -Frank E. ('rostar, 
Program Director -Roger Minnick. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 
ERP 3,000 w.; 103.9 mc. 
Operating schedule: 7:00 am -midnight Sun; 5:31 am - 
midnight Mon thru Sat. EST. DST. 
Antenna ht.: 183 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
See WJVA listing for coded regulations. 
FM programming separate from AM except for certain 
sports programs such as basketball, auto racing, etc. 
AM facilities: WJVA. 

TIME RATES 
Rates eeective April 1. 1964. 

Rates received March 30, 1964. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 tí 4.00 156 ti 3.25 
52 tí 5.75 365 ti..._........_...._.._... 3.00 
104 ti 3.50 520 ti 2.75 

7. PACKAGE PLANS 
PER IVK: ea tot ea 
15 ti 3.00 45.00 25 ti 2.00 
20 ti 2.75 55.00 

8. PROGRAM TIME RATES 
1 hr 

1 tl. _.. 35.00 

52 Li _.._ _ 29.00 

260 ti. 

1/2 hr 1/4 hr 
20.00 15.00 
19.00 14.00 
18.00 13.00 
17.00 12.00 
16.00 11.00 
15.00 10.00 

(South Bend continued on next page) 

tot 
50.00 

5 min 
10.00 

9.00 
8.00 
7.00 
6.00 
5.00 
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South Bend -Continued 
WSBT 

1921 

KATZ RADIO 
EAST dl 

Subscriber to the NAB Radio Code 
Media Code 4 215 8265 1.00 

South Bend Tribune, Broadcast Center. 300 W. Jet - 
tenon Blvd., South Bend Ind. 46601. Phone 
219-233-3191. TWX 810-299-2500. 

I. PERSONNEL 
President -Franklin D. Schurz. 
General Manager -Jack E. Douglas. 
National Sales Manager -Jerry D. Bleck. 

2. REPRESENTATIVES 
Katz Radio, East. 

3. FACILITIES 
5.000 w.: 960 ke. Directional -separate patterns day 
and night. 
Operating schedule: 5:30-1:05 am. CST, DST. 
Partial simulcast operation. Simulcast 520.9 am & 
11:30 pm -1:05 am Mon thru Fri; 8.9 am & II pm - 
1 115 am Sat; midnight -12:35 am Sun. For non - 
simulcast facilities see WSBT-FM. 

4. AGENCY COMMISSION 
15% on time only: no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 4a, 9d, 5, 6e. 7a, 8. 
Rate Protection: lob 12b, 13b. 14b. 15d. 
Basic Ratee: 20h, 21a, 21d, 22a, 22b, 23a, 24b, 24c, 

25a. 26. 28a, 29a, 30. 32b. 
Contracts: 40a, 41. 42a, 43, 44b, 45, 46. 97a. 50. 51c. 
Comb.: Cont. Discounts: 80a. 60f, 601, tilb, 820. 
Cancellation: 70a, Toc. 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with CBS Radio Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 14 Eff 5/1/68-Rec'd 9/25/68. 

AA -Mon thru Sat 6-10 am. 
A -Mon thru Sat 3-7 pm. 
B -Mon thru Sat 5:30-6 am & 10 am -3 pm; Sun 
7 am -7 pm. 
C -All other times. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 1 ti 6ti 12t1 18ti24t1 
AA 25 24 23 22 21 
A 23 22 21 20 19 
B .._ 21 20 19 18 17 
C _ 12 11 10 9 8 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

WSRT 
CBS IN SOUTH BEND a a a 

Reaches 82% more homes each 
week than the #2 station. 
Reaches more adults each week 
than the next two stations com- 
bined. 
That's the story of WSBT's,do- 
minance in its home county of St, 
Joseph* ... 75,850 households 
e .. $10,404 per household in- 
come**. 
WSBT ... the big one in South 
Bend for buyer and seller. 

*Circulation Pulse '68. These audience estimates 
are based on interviews conducted in 1967 and 
subject to the qualifications described therein. 
**SRDS, Sept. '68 

WS UT 
5000 watts 960 in South Bend 

Represented by Katz 

TOTAL AUDIENCE PLAN 
PER WK: 12 ti 18 ti 24 t1 
1 min (1/2AA, 1/2A).._........._.._.. 252 360 458 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
Aim spots, regardless of length or classification, may 
ne combined for discount purposes as long as TAP 
spots of each length are properly distributed by 
time classifications. Spots and program units may 
not be combined for discount purposes. 

8. PROGRAM TIME RATES 
A -Sign -on -10 pm. 
B-10 pm -sign -off. Rates on request. 

CLASS A 
PER YR: lx I3x 26e 52x 104x 260x 
1/2 hr._. 80 76 72 68 84 80 
1/4 hr.......__ .._. 55 52 49 46 43 40 
10 min..........._ -_ 40 38 36 34 32 30 
5 min. ._ _... 28 27 26 25 24 23 
Spots and programs may not be combined for dis- 
count purposes. 

10. SPECIAL FEATURES 
News & Sports participations -applicable 1 -min rate 
plus 3.50 ea, commiasionable. 

WSBT-FM 
1962 

nnn 

Subscriber te the NAB Radio Code 
Media Code 4 215 8268 9.00 
South Bend Tribune, Broadcast Center, 300 W. Jef- 

ferson Blvd., South Bend, Ind. 46601. :Phone 219- 
233-3141. TWX 810-299-2500. 

I. PERSONNEL 
President -Franklin D. Schurz. 
General Manager -Jack E. Douglas. 
National Sales Manager -Jerry Bleck. 

2. REPRESENTATIVES 
Katz Radio, East. 

3. FACILITIES 
ERP 4,200 w.; 101.5 mc. Stereo. 
Operating schedule: 5:30-1:05 am. CST. DST. 
Antenna ht. -959 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am -11:30 pm Mon thru Fri; 9 am -II pm Sat & all 
day Sun until midnight. For simulcast facilities see 
WSBT. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 12b, 13b, 14b, 15d. 
Basic Rates: 20b, 214, 21d, 22a, 23a, 2e, 24c, 26. 

28a, 29a, 30. 32b. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 46, 47a, 50, 51c. 
Comb.; Cont. Discounts: 60a, 60f, 601, 61b, 62b. 
Cancellation: 70a, 70c, 72, 7Sa. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 
TV Facilities: WSBT-TV. 

TIME RATES 
No. 3 Eff 10/24/66-Rec'd 10/31/66. 

7. PACKAGE PLANS 
1 MINUTE 

(Sign -on -sign -off 
11y PER YR: 5í1Ó 4x 260x 520x 

Ea ....... 5.00 4.75 9.50 4.25 4.00 3.50 
'PER WK: 5ti 10 t 15 ti 20 tI 30 ti 50 ti 
Ea ..._ 4.25 4.00 3.75 3.50 3.25 3.00 

C.) T consecutive days. 
10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 

1 hr 
(Sign-on-sign 

1/2 t ir/ _ _ ..... t13 
(t) 52 continuous wks-10% off earned rate. 

10. SPECIAL FEATURES 
PER WK: NEWSCASTS 5 ti 10 ti 15 tI 
Ea.....__...._.....__..._._.._.._......- 10 9 8 

SULLIVAN 
Sullivan County -Map Location B-8 

See StMDS consumer market map and data at begin- 
ning of the State. 

WKQV 
1963 

R A B 
Media Code 4 215 8360 0.00 
Sullivan County Broadcasters, Inc., Box 545, Sullivan. 

Ind. 47882. Phone 268-4388. 
STATION'S PROGRAMMING DESCRIPTION 

WKQV: Adult and teen programming. 
NEWS: 10 min at 7 am, 12:30 pm, 5:05 pm. 5 min 
on hour. headlines at :30. Weather: 5 min at 7:10 
am. 12:10 pm & 5:15 pm. FARM: news and markets 
6:30 am & noon, county agent report M -F 11:55 em. 
SPORTS: 10 min reporte M -Sun at 7:20 am & 5:20 
pm, taped coverage of local sports. MUSIC: M -Sat 
country and western 6-7 am & 12:15-2 pm, middle- 
of-the-road 7:30-11:55 am. dixieland 2:05-3 pm. top 
40 3:30-4:30 pm, middle-of-the-road remainder of 
day. Sun gospel music, taped religious programs am. 
middle-of-the-road music and public service pro- 
gramming pm. COMMERCIAL POLICY: two 1 min- 
ute comercials in 10 minute segments, one in 5 min- 
ute segments. Contact Representative for further 
details. Rec'd 7/14/67. 

1. PERSONNEL 
Pres. & Station Mgr. -Earl A. Engle. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
250 w.: 1550 be. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. DST. 

4. AGENCY COMMISSION 
15/0 time only: mon 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la. 3a, 3b, 3c, 3d, 4a. 5. 6a. 
Rate Protection: 10h. 11h. 12h. 13h, 14h, 15b. 
Basic Rates- 20b. 22b. 23a. 24b. 25e, 21, 28b, 28e, 

30, 31 33e 
Contracts. 40e. era its- 13 ifs. Sta. 51b. 51e. 
Comb.. ('ont Iris -.,rare 40e 80e. 82e. 
Cancellation: 70 b, 70d, 71b. 
Prod. Services: 80. 82. 
Affilated with KBC Radio Network. 

TIME RATES 
Rates effective September 1, 1963. 
Rates received January 27, 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 wk 4 wk 13 wk 26 wk 
1 tl......,._....._.___.. 2.65 2.35 2.30 1.90 
7 tl.._....._.. 2.35 2.30 1.90 1.75 
13 ti_...._.._....._.._. 2.30 1.90 1.75 1.70 
19 tt _.__ 1.90 1.75 1.70 1.65 
25 ti. ._.- 1.75 1.70 1.65 1.60 

80 SECONDS 
1 ti __....... 2.05 1.90 
7 ti_ 
13 tl 1.75 1.60 
19 tt....._.._.._. 1.60 1.40 
25 ti__.__...__...- 1.40 1.85 

10 SECONDS 

7 ti...._....__....-__ 1.65 1.40 
13 ti._ ...............-.._ 1.40 1.20 
19 tf._.._. .... __....._._ 1.20 .95 

tl 95 
10. 

25PECIAL 
FEATURES 

.90 

Weather Forecasts: (Minimum of 13 weeks) 
1 per day 2.10 2 per day._ -......-.- 
Teletype chargea for Newscasts: 
15 min.._._....... .60 5 min.. 

..._._ 
. 

10 min_._... .35 

1.75 
1.80 
1.40 
1.85 
1.30 

1.80 
1.40 
1.35 
1.80 
1.25 

52 wk 
1.75 
1.70 
1.65 
1.60 
1.45 

TELL CITY 

1.40 
1.20 

.95 

.90 

.80 

1.20 
.95 
.90 
.80 
.75 

Perry County -Map Location D-11 
See SRDS consumer market map and data at begin- 
ning of the State. 

WTCJ 
1948 

Subscriber to the NAB Radio Code 
Media Cade 4 215 8455 8.00 
James it. Brewer, Tell City, Ind. 47586. Phone 812- 

547-2345. 
1. PERSONNEL 

Owner -James R. Brewer. 
General Manager -James L Brewer. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 ka 

Non -directional. 
Operating schedule: 6:00 am -11:00 pm EST. 

4. AGENCY COMMISSION 
150 on time. 

5. GENERAL ADVERTISING See coded regulations 
General. 3a, 4a, 5, 6a, 8. 
Basic Rates: 22a. 23a. 
Cancellation: 73a. 

TIME RATES 
No. 4 ER 5/1/66 -Reed 4/18/66. 

7. PACKAGE PLANS 
Under IO 20 40 60 

PER MO: IO Plan Plan Plan Plan 
Each 9.00 3.50 3.00 2.50 2.00 

TERRE HAUTE (3 AM; 4 FM) 
Vigo County -Map Location B-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAAC 
1958 

CBS Radio Network 
Subscriber to the NAB Radie Code 

Media Cede 4 215 8550 8.00 
The Citizens Broadcasting Co., Inc.. 641 Ohio St.. 

Terre Haute, Ind. 47808. Phone 239-3791. 
STATION'S PROGRAMMING DESCRIPTION 

WAAC: Programmed for adults. 
MUSIC: general popular music 27%, featuring 
standards, showtunea, film music, middle-of-the-road. 
News 35%, talk 38%. Music: sign -on -9 am & 2 
pm -sign -off, isatereperaed with interviews and news. 
NEWS: news blocks 6:25-8:15 am, noon -12:30 pm, 
4:30-6 pm, containing local and state news, sports, 
network news, mobile reports. air traffic reports, 
business news and editorials. Throughout music and 
talk shows, local headlines precede network news oes 
hour. TALK: talk block 9 am -2 pm, 9 am syndicated 
interview program, 10 am housewife telephone par- 
ticipation program, 11 am syndicated entertainment 
program, 12:30-1 pm open telephone Ilne groat inter- 
view program, 1-2 pm open line telephone program. 
Sat, music and news. Sun: am religious, pm music 
and news. Contact Representative for further details, 
Reed 8/5/68. 

1. PERSONNEL 
Pros. & Gen'1 Mgr. -George A. Foulkes. 
Sales Manager -Tom Lawrence. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

8. FACILITIES 
500 w. days; 1300 Ice. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 22a, 22b. 23a, 23b, 24h. 24c, 25a, 

26, 27. 28a, 28c. 29a, 83a. 
Uont acts: sea, es, era, 42e, 45, 46, 47e, 48, 49, 51a, 

51e. 
Comb.; Cont. Discounts: 60a. 601, 61a. 62d. 
Cancellation: 70a, 70d, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS. 

TIME RATES 
No. 3 Eff 9/1/68-Rec'd 8/5/88. 

AA -Mon thru Sat 6:30-9 am & 4-7 pm. 
A -All other times. 

7. PACKAGE PLANS 
1 MINUTE 
CLASS AA 

PER WK: 1 t 5ti 10ti 15 ti 20t1 25ti 
1 wk 8.00 7.50 7.25 7.00 6.75 6.50 
11 w k 7.50 7.25 7.00 6.75 6.50 6.25 
26 wk 7.25 7.00 6.75 6.50 6.25 6.00 
19 wk 7.00 6.75 6.50 6.25 6.00 5.75 

6.75 6.50 6.25 6.00 5.75 5.50 

INDIANA 
CLASS A 

PER W K: I ti 5 ti 10 ti 15 ti 20 ti 25 ti 
1 wk. 7.00 6.75 6.50 8.25 6.00 5.75 
13 wk..._.._... 6.75 6.50 6.25 6.00 5.75 5.50 
26 wk ....... 6.50 6.25 6.00 5.75 5.50 5.25 
39 ....... 6.25 8.00 5.75 5.50 5.25 5.00 
52 .... 6.00 5.75 5.50 5.25 5.00 4.75 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

1.40 2 10 -second spots equal 1 toward frequency. 
1,50 Rates do not apply to availabilitles in specific local 
1.25 and network programs. 
1.20 8. PROGRAM TIME RATES 
1.05 5 min, flat 13.00 

.95 

.90 

.80 

.75 

.85 

1.81 

WBOW WBOW-FM 
1927 1967 

American Contemporary Ntwk 
.25 Media Code 4 215 8645 4.00 

Radio WBOW, Inc., 1301 Ohio St., Terre Haute, 
Ind. 97807. Phone 812-232-5034. 
STATION'S PROGRAMMING DESCRIPTION 

WBOW: MUSIC: top 100 beat selling recorda plus 
golden oldies. NEWS: at :25. Network news at :55. 
Mobile news reports heard from units several times 
each day. 4-6 am country and western music and 
market reports. Party line telephone discussion pro- 
gram. Sports news, weather summary. Educational 
programs from state university. Big 10 football 
schedule, university football and basketball schedule, 
500 mile race qualifications. Contact Representative 
for further details. Recd 3/26/68. 

I. PERSONNEL 
President -J. W. O'Connor. 
General Manager -Robert G. Froemming. 
Vice -President Programming -Ralph Mefargue. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 he. 

Non -directional. 
Operating schedule: 24 hours daily. CST. DST. 
FM-EltP 46,000 w.; 107.5 mc. 
Operating schedule: 24 hours daily. CST. DST. 
Antenna ht.: 268 ft. above average terrain. 

4. AGENCY COMMISSION 
15/2 net time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3d, 4a, 5, 6a. 
Rate Protection: bOd, lid, 12d, 13d, 14d, 15b. 
Basic Rates: 20a. 
Contracts: 40a. 91, 94b. 
Comb.; Cont. Discounts: 00e, 62d. 
Cancellation: 70b, 70d, 71a. 72. 73b. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff 6/1/66 -Reed 5/3/66. 

AA -Mon thru Sat 6-9 am & 3-7 pm. 
A -Mon thru Sat 5-6 am & 9 am -3 pm. 

6. SPOT ANNOUNCEMENTS 
AA. 1 min .........................__..._.._----..._.._......_.----... 15 

7. PACKAGE PLANS 
1 MINUTE 

AA: 1 wk 13 wks 28 wks 52 wks 
6 Plan 12.00 11.00 10.00 9.00 
12 Plan..._.._......... __..__ 11.75 10.75 9.75 8.75 
18 Plan..._.__....._.._._..._ 11.50 10.50 9.50 8.50 

A: 
6 Plan _._ 10.00 9.00 8.00 7.00 
12 Plan.._......_._ 9.75 8.75 7.75 6.75 
18 Plan.__._._ 9.50 8.50 7.50 6.50 
24 Plan_-..._._.-_..._ 9.25 8.25 7.25 6.25 
30 Plan 9.00 8.00 7.00 6.00 

ALL OTHER TIMES: 
6 Plan...._....... _..._._..... _ 7.00 6.00 5.00 &00 
12 Plan. .......... _.._...._..._ 6.75 5.75 4.75 3.75 
18 Plan ..__....._ 6.50 5.50 4.50 8.50 
24 Plan _...._ 8.25 5.25 4.25 3.25 
30 Plan. 6.00 5.00 4.00 8.00 

30 seoondo-80% of minute rate. 
10 seconds -50e, of minute rate. 

WPFR (FM) 
1062 

Media Code 4 215 8740 3.00 
Ford FM, Inc., Rural Route 2. Box 50. West Terre 

Haute, Ind. 47885. Phone 812-533-1681. 
STATION'S PROGRAMMING DESCRIPTION 

WPFR(FM): Programmed for country and western 
music audience. 
MUSIC 95%; currently popular country songs, hill- 
billy, blue grass, grand ole opry stars, and country 
standards featuring country greats. Country gospel 
on Sun. Live announcer takes requests all day. 1 
mobile unit. Personalities available for remote broad- 
casts. Local news, farm news, senator and congress- 
man reports 5%. Contact Representative for further 
details. 

I. PERSONNEL 
Pres. & Ching Mgr. -Paul Dean Ford. 
Program Director -Eleanor J. Ford. 

2. REPRESENTATIVES 
Gelderman & Company. 

3. FACILITIES 
ERI' 9,500 w.: 102.7 me. 
Operating schedule: noon -10:00 pm Mon thru Sat: 
9:00 am -9:00 pm Sun. CST. DST. 
Antenna ht.: 190 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 21). Sa, 4a, 5, 8a, 7a. 
Rate Protection: 10a, 11a, 12a. 13a, 14a, 15b, 16. 
Basic Rates: 20a. 21a, 22a, 23b, 24b, 25e, 26, 27, 

28c, 29a, 32b, Sad. 
Contracts: 40a. 43. 46, 47a, 51a. 
Comb.; Cont. Discounts: 60a. 61a. 62d. 
Cancellation: 70a, 70c, 7Ia, 73a. 
Prod. Services: 80, 81, 82. 

(Thin listing eontinued on next page) 
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INDIANA WVTS (FM) 
1960 

Media Code 4 215 8930 0.00 
\Villiam J. Kulinski, Box 433, Terre Haute, Ind. 

47808. Phone D-4605. 
Terre Houte-W PFR (FM) -Continued 

TIME RATES 
NATIONAL AND LOCAL 

Eff Rec'd 
RATES SAME STATION'S PROGRAMMING DESCRIPTION 
1/29/68. WVTS(FM) : Programmed for adults and young adulta. 

6. SPOT ANNOUNCEMENTS 
1 min 

1 z 3.00 
13 x 2.81 

x 2.63 
52 z 2.25 

8. PROGRAM TIME RATES 

1 x 

1 min 
104 x 2.06 
156 z 1.88 
260 z....._..._..._.._ 1.69 
365 x. _...... L50 

Ihr 1/2hr 1/4hr 5min 
37.50 22.50 12.75 5.63 

Entire operation automated with music and news sum- 
maries. MUSIC 95%: albums only pre-recorded on 
tape, featuring current selling general popular music. 
big bands, string orchestra and standards. NEWS 
5%: 15 min commentary once a day. COMMERCIAL 
POLICY: 12 minutes maximum permitted per hour 7 
am -1 am. All other periods, zero. Contact Represen- 
tative for further details. Rec'd 5/22/68. 

13 z 34.50 21.00 11.25 5.25 I. PERSONNEL 
26 x 30.00 19.50 9.75 4.88 President -William John Kulinski. 
52 z. 26.25 18.00 9.00 4.50 Gen'l & Sta. Digs. -Jerry W. Kulinski. 
104 z 24.00 15.75 8.25 4.13 l'rogram Director -Greg Martin. 
156 z 
260 z 

22.50 13.50 7.50 
21.38 13.13 6.75 

3.75 
3.56 2. REPRESENTATIVES 

365 x 20.25 11.25 6.00 3.38 Fine Music Ri -11 Broadcasters, Inc. 

WTH I 
1947 

SAVALLI/GATES 
INCORPORATED 

R A B 

Subscriber to the NAB Radio Code 

Media Code 4 215 8835 1.00 
Wabash Valley Broadcaiting Corp.. 918 Ohio SL. 

Terre Haute, Ind. 47808. Phone 812-232-9481. 
TWX 812-232-2315. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Anton Hulman. Jr. 
Vice-Pres. & Dir. of Oper. -Ben Felber, Jr. 
Sales Manager -Don .1. Tucker. 

2. REPRESENTATIVES Savalli/Gates, Inc. 
Ohio. Ind Ky. & Detroit -Ohio Stations Represen- 

tatives. Inc. 
Pennsylvania (except Philadelphia) & Upstate New 

York -Penn State Reps. Inc. 
3. FACILITIES 

1.000 w.; 1480 kc. Directional. 
Operating schedule: 5:00 am -midnight Mon thru Fri; 
6:00-1:00 am Sat: 6:00 am -midnight Sun. CST. DST. 

4. AGENCY COMMISSION 
15% on time only: no each diseount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. 3a, 3d, 4a, 4d, 5. fib, 7b, 8. 
Rate Protection: 10b, 12b, 13b, 14b, 15a. 
Basic Rates: 20a. 20b, 21b, 21d, 22a, 23a, 24a, 24b, 

24c, 25a, 26, 27, 28a, 29a, 30, 32b. 33a. 
Contracts: 90a, 41, 44a. 45. 96, 97a, 48, 50, 51e. 
Comb.: Cont. Discounts: 60b. 60f. 60h, 60t, 62d. 
Cancellation: 70a. 70c, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Information Network. 
TV facilities: WTHI-TV. 

TIME RATES 
No. 4 ER 12/1/67-Rec'd 10/31/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 260x 

1 min 9.00 8.50 8.00 7.50 7.00 6.50 
30 sec 7.20 6.80 6.90 6.00 5.60 5.20 
10 sec: 50% of 1 -min. 
Fixed position, non-preemptible. 

7. PACKAGE PLANS 
(Traffic times 6:30-9 am & 4-6 pm) 

PER WK, ROS: 6ti 1201 1801 24 ti 
1 min. 7.25 7.00 6.65 6.30 
30 sec 5.25 5.00 4.75 4.50 

(Non -traffic times) 
6.25 6.00 5.65 5.30 
5.00 4.75 4.50 4.25 

1 min 
30 sec 
10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
ALL TIMES: Ix 13x 52x 104x 
1 hr 63.50 61.50 59.50 57.50 
1/2 hr_..._ 47.50 96.50 45.50 44.50 
1/4 hr 33.25 32.25 31.25 30.25 
5 min. 23.25 22.25 21.25 20.25 

WT H I -FM 
1947 

R A 

136x 
55.50 
43.50 
29.25 
19.25 

©QFMQ 

260x 
53.50 
42.50 
28.25 
18.25 

Subscriber to the NAB Radio Code 
Media Code 4 215 8836 9.00 
Wabash Valley Broadcaettng Corp., 918 Ohio St.. 

Terre Haute, Ind 47808. Phone 812-232-9481. 
I. PERSONNEL 

Vice-Pres. & Dir. of Oper. -Ben Falber. Jr. 
Sales Manager -Charles L. Lintgen. 

2. REPRESENTATIVES 
Savalli/Gateº, Inc. 

3. FACILITIES 
ERP 20.000 w.; 99.9 me. Stereo. 
Operating schedule: 7:30 am -midnight. CST, DST. 
Antenna ht.: 419 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
See WTHI listing for coded regulations. 
TV facilities: WTHI-TV. 
Affiliated with American FM Network. 

TIME RATES 
Rates effective July 1, 1963. (Card No. 3B.) 

Card received December 26. 1963. 
6. SPOT ANNOUNCEMENTS 

1 -MINUTE ANNOUNCEMENTS 
PER WK: ea ea 
3-9 ti... 5.00 10 or more ti 4.65 

20 -SECOND ANNOUNCEMENTS 
3-9 tl 3.60 10 or more ti..._....... 3.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 35.00 22.60 14.70 9.65 7.50 
26 ti._......_.._...._ 33.25 21.60 14.05 9.15 7.25 
52 ti.__ 31.80 20.60 13.35 8.65 7.00 
104 ti 30.00 19.60 12.70 8.25 6.75 
156 ti.... ........... 28.50 18.80 12.05 7.85 6.50 
260 ti 27.00 17.60 11.45 7.45 8.25 
312 ti 25.65 16.60 10.75 7.10 6.00 

3. FACILITIES 
ERP 41,000 w.; 100.7 me. Stereo. 
Operating schedule: 24 hours daily. CST, DST. 
Antenna ht.: 154 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, 3a, 3b, 40, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 26, 28a. 

29a. 
Contracts: 40a, 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60k, Ela, 62b. 
Cancellation: 70a, 70c. 71a, 73a. 
Member: Fine Music Group. 

TIME RATES 
ER 1/1/66 -Reed 5/11/66. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x 52x 

1 min 7.20 6.72 6.42 6.18 
30 sec 4.80 4.32 4.02 3.78 

8. PROGRAM TIME RATES 
1 hr 

1 ti._............_......_.._....__.... 45.00 
13 ti....._...___ _... 43.00 
26 ti. -._.._____._ _... 40.50 
52 tt._........_..__......_... _ 37.00 
100 tl..._..........__.._...._...._ 34.00 
260 ti. _. 30.50 
312 ti. 26.00 

IOOx 260x 312x 
5.76 5.40 5.04 
3.24 2.82 2.48 

1/2 hr 1/4 hr 5 min 
25.00 18.00 
23.00 16.80 
21.70 16.05 
20.00 15.95 
18.70 14.40 
17.25 13.50 
15.75 12.60 

11.50 
10.70 
10.20 
9.75 
9.10 
8.25 
7.40 

PROPER USE OF RATINGS .. . 

. . . has become a matter of con- 

cern among firms and service organi- 
zations who produce and distribute 
them. 

At SRDS we ore concerned because 

it is our responsibility to present ob- 
jective information, to protect our sub- 

scribers from statements which misrep- 

resent, mislead or are otherwise con- 
trary to fact. 

To live up to this responsibility, to 
serve the best interests of those who 
buy spot time, SRDS has a policy which 
is a requisite for acceptance of adver- 
tising in SRDS: 

For all advertising copy referring 
to or incorporating ratings, SRDS 

requests .. . 

1) rating claims be identified as 
to the actual date of rating re- 
port, stating time periods 
covered and also the specific 
month(s) and year upon which 
the information is based, 

2) exact terminology of the rat- 
ing service be employed, and 

3) competing stations be referred 
to as stations "A," "B" and "C," 
not by call -letters. 

RTO4F 

VALPARAISO (2 AM; 1 FM) 
Porter County -Map Location C-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAKE 
1964 

R A B 

Media Code 4 215 9025 8.00 
Porter County Broadcasting Corp., Box 149, Sager 

Rd.. Valparaiso, Ind. 96383. Phone 219-462-6111. 
STATION'S PROGRAMMING DESCRIPTION 

WAKE: Community -oriented adult programming. 
MUSIC 80%: middle-of-the-road, popular music. 
NEWS: local every 30 min, 15 min blocks 7:30 am, 
8:30 aro, noon & 5 pm. 6-7 am farm, IM personality 
until 9:30 am. 9:30 am -noon for housewife with swap 
shop and telephone participation programs. Farm 
12:30-1 pm. Interview program 2-3 pm. 3-5 pm for 
driver, DJ with scores, news, traffic reports. Sat 
same as M -F with exception 8 am -noon country and 
western. Sun 7-10 am UN and senator reports, 
church services, public affairs. 1-5 pm middle-of-the- 
road, popular music. Contact Representative for fur- 
ther details. Reed 2/7/68. 

I. PERSONNEL 
President & Gen'l Mgr. -Leonard J. Ellis. 

2. REPRESENTATIVES 
Southwest -Mario Messina Company. 

3. FACILITIES 
1000 w.; 1500 kc. Directional. 
Operating schedule: Sunrise --local sunset. CST. DST. 

4. AGENCY COMMISSION 
15%: no cash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 9a, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic States: 20b, 29b, 25a, 26, 28a, 29a. 
Contracts: 40a, 91, 42a, 49a, 45, 96. 47a, 48, 49, 

50. 51e. 
Comb.: Cont. Discounts: 60b, 61b. 
Cancellation: 710. 73b. 
Prod. Services: 82. 
AM and FM may be combined for frequency dis- 
counts. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1. 1966. (Card No, 2.) 
Card received December 27. 1965. 

6. SPOT ANNOUNCEMENTS 1 min 30 sec 10 sec 
1 ti 7.00 5.00 2.50 
13 tl..._......_ .............._.._.._.........._.._ 8.85 4.85 2.43 
26 ti..._.._ .................. _.......... _.._...... _ 6.70 4.70 2.35 
52 U......._._......_.._.._......_......_......_ 6.55 4.55 2.27 
104 ti..._ _. 6.90 4.40 2.20 
156 tt..._......_....._......._......_.._.._.._ _ 6.25 4.25 2.12 
280 ti..._.._......_.._.._.._....._.._.._.......,. 6.00 4.00 2.05 
312 U 5.85 3.85 1.97 
400 ti..._.._.._ 5.70 3.70 1.90 
500 ti _ 5.50 3.50 1.82 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 U..._.._.._.........._... 80.00 36.00 23.00 17.00 12.00 
13 U 58.00 34.00 22.00 16.00 11.00 
26 ti..._.._.._ 56.00 33.00 21.00 15.50 10.50 
52 ti 54.00 32.00 20.00 15.00 10.00 
104 t1 52.00 31.00 19.00 14.50 9.50 
156 ti 50.00 30.00 18.00 14.00 9.00 
260 ti 48.00 28.00 17.00 13.50 8.50 
312 ti 46.00 27.00 16.00 13.00 8.00 

WAKE -FM 
1967 

R A B ©QFMQ 
Porter County Broadcasting Corp.. Box 149. Sager 

Rd., Valparaiso, Ind. 46383. Phone 219-462-6111. 
I. PERSONNEL 

Pres. & Genii Mgr. -Leonard J. Ellis. 
2. REPRESENTATIVES 

Southwest -Mario Messina Company. 
3. FACILITIES 

ERP 3,000 w.; 105.5 mc. Stereo. 
Operating schedule: 6 am -10 pm. CST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See sided regulations 
See WAKE listing for coded regulations. 
AM and FM may be combined for frequency dis- 
counts. 

TIME RATES 
ER 9/1/67 -Reed 7/26/67. 

6. SPOT ANNOUNCEMENTS 
45 see 45 see 

1 z 6.50 156 z 5.75 
13 z 6.35 260 z 5.60 
26 z 6.20 312 x .-...._..... 5.40 
52 z 6.05 900 z __._ 5.25 
104 z 5.90 500 x 5.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 z 60.00 36.00 23.00 
13 z 58.00 34.00 22.00 
26 z. 56.00 33.00 21.00 
52 I 54.00 32.00 20.00 
109 z 52.00 31.00 19.00 
156 x 50.00 30.00 18.00 
260 z 48.00 28.00 17.00 
312 z 46.00 27.00 16.00 

WNWI 
1986 

IO min 5 min 
17.00 12.00 
16.00 11.00 
15.50 10.50 
15.00 10.00 
14.50 9.50 
14.00 9.00 
13.50 8.50 
13.00 8.00 

R A B 

Subseriher to the NAB Radie Code 
Media Cade 4 215 9120 7.00 
Northwestern Indiana Radio Co., Inc., Center St., 

Valparaiso, Ind. 96383. Phones 219-462-1080, 219- 
462-2158. 

I. PERSONNEL 
President -G. E. Hershman. 
General Manager -John Michaels. 

3. FACILITIES 
250 w.: 1080 kc: non -directional. 
Operating schedule: Sunrise -local sunset. 

4. AGENCY COMMISSION 
15%. Bills payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: 3a, 3b. 
Basic Rates: 23a. 

TIME RATES 
No. 2 Eff 4/1/67 -Reed 8/31/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

1 x _... 7.00 5.00 2.50 
13 z 6.75 4.85 2.43 
26 z 6.50 4.70 2.35 
52 z 6.25 4.55 2.27 
104 z 6.00 4.40 2.20 
156 z 5.75 4.25 2.12 
260 z 5.50 4.00 2.00 
312 z 5.25 3.80 1.90 
400 z - 5.00 3.60 1.80 
500 x 4.75 3.40 1.70 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 z 60.00 36.00 23.00 17.00 12.00 
13 z 58.00 34.00 22.00 16.00 11.00 
26 z 56.00 33.00 21.00 15.50 10.50 
52 z. 54.00 32.00 20.00 15.00 10.00 
104 z 52.00 31.00 19.00 14.50 9.50 
156 z 50.00 30.00 18.00 14.00 9.00 
260 z 98.00 28.00 17.00 13.50 8.50 
312 x 46.00 27.00 16.00 13.00 8.00 

VINCENNES (1 AM; 1 FM) 
Kong County -Map Location B-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAOV 
1940 

Subscriber to the NAB Radio Code 
Media Code 4 215 9215 5.00 
Vincennes Sun Co., 302 Main St., 611-627 American 

Bank Bldg.. Vincennes, Ind. 97591. Phone 812- 
882-6060, 6061. 

I. PERSONNEL 
General Manager -Howard N. Greenlee. 
Station Manager -W, B, Kepler. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 te. 

Non -directional. 
Operating schedule: 5:30 am -midnight. EST. 

4. AGENCY COMMISSION 
15% payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 4a, 5, 6a, lb. 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14e. 15e, 16. 
Basle Rates: 20b, 21a, 21d, 22a, 23b, 24b, 25a, 26. 

28b, 29a, 32b, 33a. 
Contracts: 40e, 41, 42b, 42d. 44a, 45. 46, 47e, 48, 49, 

51e, 51b, 51e. 
Comb.; Cont.. Discounts: 60a, 60e, 60e, 801, 61e, 62e. 

62d. 
Cancellation: 70b, 704. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Network. 

TIME RATES 
Rates effective June 1. 1962. 
Card received August 1, 1962. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 ti 4.95 52 ti......_..._.._......-._ 4.25 
13 ti _ 4.75 100 ti 3.95 
26 ti _ ............._. 4.45 300 t1..._.._.._.._.._.._.. 3.85 

7. PACKAGE PLANS 
WEEKLY RATES 

PER WK: 
25 spots 87.50 10 spots..._.._..-...-__ 38.50 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 ti 39.60 26.40 19.80 13.20 
13 ti 37.60 25.10 18.80 12.55 
26 ti 35.65 23.75 17.80 11.90 
52 ti 33.65 22.45 16.85 11.25 
100 ti _...._. 29.70 19.80 14.85 9.90 
300 ti 25.75 17.15 11.90 8.60 

10. SPECIAL FEATURES 
News: 1/4 -hour news broadcasts -add 1.50 per pro- 
gram to regular rates for leased wire service. 

W A O V -FM 
1965 

Media Code 4 215 9262 7.00 
Vincennes Sun Co., 302 Main St., 811-627 American 

Bank Bldg., Vincennes, Ind. 97591. Phone 812- 
A82-6060. 6061. 

I. PERSONNEL 
General Manager -Howard N. Greenlee. 
Station Manager -Howard N. Greenlee, Jr. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Regional Reps Corp. 

3. FACILITIES 
ERP 2.800 w.: 96.7 me. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 155 ft. above average terrain. 

4. AGENCY COMMISSION 
15% payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WAOV listing for coded regulations. 

TIME RATES 
KIT 6/1/68 -Reed 6/5/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

c. flat 10 
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WABASH 
Wabash County -Map Location E-4 

See BEDS consumer market map and data at begin- 
ning of the State. 

WKUZ (FM) 
1966 

Media Cede 4 215 9310 4.00 
Upper Wabash Valley Broadcasting Co., Hotel In- 

diana, Box 342. Wabash, Ind. 48992. Phone 563- 
4111. 
STATION'S PROGRAMMING DESCRIPTION 

WKUZ (FM): Local news. and editorials. MUSIC: 
rock and roll, country and western, pop, gospel every 
Sun am. Weather: ESSA. Weather Bureau Ticker. 
Remote: local, regional sports live. Live 5 hour 
country music show Sat nights. Shows, festivals and 
fairs live and taped. Contact Representative for 
further details. Rec'd 7/29/88. 

I. PERSONNEL 
Pres. & Sports Dir. -Paul G. Adams. 
Gen'l Mgr. & News Dir. -Jane Edith Mason. 
Sales Manager -Walt Bates. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 3,000 w.; 95.9 mc. 
Operating schedule: 6 am -l0 pm. EST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL RATE POLICY 
Member: National AgRadio Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 4/66-Bec'd 5/25/66. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 1041 
1 min ....... 4.50 4.25 4.00 3.75 
30 sec. ...... 3.50 3.25 3.00 2.75 

7. PACKAGE PLANS 
SATURATION 

PER DAY I min 30 see 1 min 30 see 
5 ti 12.50 10.00 10 ti ._... 20.00 17.50 

8. PROGRAM TIME RATES 
Ix 26x 521 104x 156x 2601 312x 

1 hr..._.._... 40.00 37.50 38.00 34.50 33.00 31.50 30.00 
1/2 hr....._. 22.00 21.00 20.00 18.50 17.50 16.75 16.00 
1/4 hr 14.00 13.50 13.00 12.50 12.00 11.50 11.00 
10 min....._ 11.00 10.50 10.00 9.50 9.00 8.50 8.00 
5 min..._ 8.00 7.50 7.00 6.50 6.00 5.50 5.00 

10. SPECIAL FEATURES 
lx 26x 52x 104x 156x 260x 312x 

News.. 6.00 5.75 5.50 5.25 5.00 4.75 4.50 

WARSAW (1 AM; 1 FM) 

156x 260x 
3.50 3.25 
2.50 2.25 

312x 
3.00 
2.00 

Kosciusko County -Map Location E-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

WRSW WRSW-FM 
1952 1948 

Media Code 4 215 9405 2.00 
Raub Williams & Sons. Inc., Warsaw Timea-Union 

Newspaper. Times Bldg., Warsaw, Ind. 46580. 
Phone 219-267-3111. 

1. PERSONNEL 
Station Manager -Fred Grasso. 
Commercial Manager -Jack Essenburg. 
Program Director -Marie Snyder. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1480 te. Directional - 
separate patterns day and night. 
Operating schedule: 6 am -midnight daily. EST. 
FM FACILITIES 
ERP 50,000 w.; 107.3 mc. Stereo. 
Antenna ht. -312 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3d, 4a. 4c. 5, 6a. 7b, 8. 
Rate Protection: 10h, 14h, 15b. 
Basio Ratee: 206, 22b. 23a, 246, 29c, 25a, 28b, 28e, 

29b, 30, 33a. 
Contracts: 40a, 41, 42b. 92d, 45, 46, 47e, 49. 51b. 
Comb.; Cont. Discounts: 60h, 61e, 62d. 
Cancellation: 71a, 72, 78b. 
Prod. Services: 80, 81, 82. 
All programs referred to daily in Warsaw Times 
Union at no cost to client. 

TIME RATES 
No. 3 Eff 9/1/66-Rec'd 7/27/66. 

6. SPOT ANNOUNCEMENTS 
.1 MINUTE OR LESS 

1 x..._ . 6.00 156 z_.. ._.__.._. 3.00 
13 z._ ._._...__._. - 5.00 208 z__._..__._....__. 2.75 
26 z._ 
52 z _. 3.50 312 z.._..._._......_- 2.25 

1PAC 
3.25 

KAGE PLANS 7. 
(ROS-used within a 7 day period) 10 t 15ti 20tI 30 t 50tí 

1 min 3.50 3.25 3.00 2.75 2.50 
8. PROGRAM TIME RATES 

I hr 1/2 hr I/4 hr 10 min 5 min 
1 z 60.00 40.00 20.00 16.00 11.00 
13 z 50.00 35.00 18.00 14.00 10.00 
26 z.._._ 40.00 30.00 18.50 12.00 9.00 
52 ...... 35.00 25.00 14.00 10.00 8.00 
104 z.._.._.._ 30.00 20.00 10.50 8.00 7.00 

18.00 9.00 7.50 6.50 
16.00 8.00 7.00 6.00 
14.00 7.50 6.50 5.5,, 
11.00 7.00 6.00 5.00 

208 z..___ ..._.-. 25.00 
260 z _._...__ 22.50 
312 z .... 20.00 

M. SPECIAL FEATURES 
NEWSCASTS 

Regular rates plus, per program, 1. 

WASHINGTON (1 AM; 1 FM) 
Davison County -Map Location C-9 

See SRDS consumer market map and data at begin. 
oing of the State. 

WAMW 
1955 

WFML(FM) 
1948 

R AIB 
Subscriber to the NAB Radio Code 

Media Code 4 215 9500 0.00 
Washington Radio, Inc., Box 89, 9 W. Main St., 

Washington, Ind. 47501. Phone 812-254-4300. 
I. PERSONNEL 

General Manager -Joe Edwards. 
Commercial Manager -Paul A. Newland. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
250 w.; 1580 lac. Non -directional. 
Operating schedule: 6:00 am -local sunset weekdays: 
6:30 am -local sunset Sun. EST. 
FM FACILITIES 
ERP 14.000 w.; 106.5 me. 
Operating schedule: 5:00 am -10:30 pm weekdays; 6:30 
am -10:30 pm Sun. EST. 
Antenna ht.: 330 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15c. 
Basic Rates: 206, 21d, 226, 23a, 24b, 25b, 26, 27, 

28a, 29a, 33a. 
Contracte: 40a, 41, 42c, 43, 446, 45, 46, 47a, 48, 49, 

50. 51a. 
Comb.; Cont. Discounts: 60a, 61b. 
Cancellation: 70a, 70e. 72, 73a. 
Prod. Services: 80, 81. 82. 
Affiliated with KBS Radio Network. 
Affiliated with American Entertainm'nt Network. 

TIME RATES 
Rates effective May 1. 1955. 
Rates received May 6, 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
AM -FM COMBINATION RATES 

1 hr. 1/2 hq 1/4 hr. 5 min. 1 min. (') 
1 time..._ 30.00 18.00 10.00 5.50 4.00 

13 times.... 52.00 28.00 17.00 8.50 5.25 3.80 
26 times- 49.00 27.00 16.00 8.00 5.00 3.80 
52 times._ 45.00 25.00 15.00 7.00 4.50 3.40 

104 times._ 42.00 23.00 14.00 8.55 4.25 3.00 
156 times- 89.00 21.00 12.50 6.25 4.00 2.80 
260 times._ 85.00 19.50 11.00 5.50 3.50 2.60 
312 times.._ 31.00 18.00 10.20 4.75 3.00 2.40 

(el Station break. 

WEST TERRE HAUTE 
Vigo County -Map location B-7 

See SRDS consumer market map and data at beginning 
of the State. 

WWVR(FM) 
1967 

Media Cass 215 9550 5.00 
United Broadcasting Co., Inc. B.R. No. 3, West 

Terre Haute, Ind. 47885. Phone 812-533-2161. 
STATION'S PROGRAMMING DESCRIPTION 

W W VR (FM) : Specializing in religious programs 
and music. Recd 4/29/68. 

I. PERSONNEL 
President -Floyd Huey. 
General Manager -Howard Edward Huey. 

3. FACILITIES 
ERP 3,000 w.; 105.5 mc. 
Operating schedule: 7 am -midnight. 
Antenna ht.: 314 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 3b, 3c. 3d, 4b, 4d, 5, 6a, la. 
Rate Protection: 10a, 11e, 14a, 15b. 
Basic Rates: 21a. 226, 29a, 24b, 24e, 25c, 26, 33a. 
Contracts: 42c, 44a. 44b, 45. 47a, 51a. 
Comb. Cont. Discounts: 61a, 62a, 626. 
Cancellation: 70a, 70e, 71b. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 1/20/67 -Reed 3/28/88. 

6. SPOT ANNOUNCEMENTS 
(') I3x 26x 52x I04x 156x 260x 

1 min 3.00 2.75 2.50 2.25 2.10 2.00 1.85 
30 sec 2.00 1.85 1.70 1.55 1.45 1.40 1.30 
10 sec 1.40 1.30 1.20 1.10 1.00 .90 .80 

(°) Fixed position. 

INDIANA 
8. PROGRAM TIME RATES 

(') 13x 26x 52x 104x 156x 260x 
1 hr.......,.... 35.00 32.00 30.00 28.00 26.00 22.00 18.00 
1/2 hr.__... 20.00 18.00 17.50 16.50 15.00 12.00 10.00 
1/4 hr.__... 12.00 10.00 9.50 9.00 8.00 7.50 5.50 
5 mia...._... 7.00 4.80 4.50 4.25 4.00 3.50 3.25 

(') Fixed position. 

WINCHESTER 
Randolph County -Map Location G-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WIUC(FM) 
1967 

Malta Code 4 215 9595 0.00 
IND-IO Radio, Inc., Box 405, Greenville Pike & 

U.S. 27, Winchester. Ind. 47394. Phone 20001. 
STATION'S PROGRAMMING DESCRIPTION 

WIUC (FM): Local news, sports, commentary and 
weather. 
MUSIC: generally popular with about 10% country 
and western. SPORTS: in addition to local sports, 
little league and high school football and basketball. 
also feature regional and national sporting events. 
Remote facilities available from fairs, festivals and 
businesses in area. Contact Representative for further 
details. Rec'd 8/14/67. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr. -Edward W. Roeh- 

ling. 
Asst. Mgr. & Sports Dir. -Robert Staggs. 
Program Director -C. Nadine Marshall. 

2. REPRESENTATIVES 
Regional Reps Corp. 
Detroit -Max Goldfarb. 

3. FACILITIES 
ERP 3,000 w.: 98.3 mc. 
Operating schedule: 6 am -midnight. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, la. 36, 3d, 4a, 9d, 5. Sa. 

7b. 
Rate Protection: 10b, llb, 126, 136, 14b, 151, 156. 
Basic Rates: 20b, 21a, 21b, 21c, 21d, 22a. 22b4 23a, 
24b. 25a, 28, 27, 28b, 28e, 29a, 296, 30, 336. 
Contracts: 40a, 40c, 41, 42a, 43, 44a, 44b, 45, 48, 
47a, 48, 49, 50. 51a, 5112. 
Comb.; Cont. Discounts: 60a, 606. 60e, 60d. 601. 

81a. 61b, 62b, 62d. 
Cancellation: 70b, Tod, 71a, 73a, 736. 
Prod. Services: 80. RI. 82. 

TIME RATES 
Elf Recd 5/22/68. 

0. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 z_.._........_...._-.__. 5.00 120 z __ 3.75 
7 z 4.75 260 z..._....__..._......_.. 3.50 
30 z 4.50 312 z_.._....._...-.. _. 3.25 
60 z._.._........_.._.-__ 4.25 400 z.._....-..___.-. 3.00 

8.9 PROGRAM TIME RATES 
I hr I/2hr I/4 hr 10 Min 5min 

1 z_.._..__._..__. 59.90 41.40 20.60 13.85 9.30 
13 53.10 31.85 18.60 11.90 9.10 
26 i_.._._..._. 50.40 30.80 15.20 11.20 8.50 
52 z_.._.-...._...._ 46.40 26.10 13.90 9.80 8.15 
156 z<.-._.__-._. .__.. 23.40 12.15 7.05 4.95 
260 x...._...._..._ ..__.. 21.30 10.15 6.40 4.40 
312 .... ._-. 19.30 9.10 5.80 3.70 
365 z..._ 16.50 8.15 5.10 3.35 
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IOWA 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 28,000 Des Moines 11,300 
METRO AREAS Dubuque 100 

Cedar Rapids .. 1,200 Sioux City __ 1,600 
Davenport- Waterloo 5,600 

Rock Island- Total Metros.._ 27,300 
Moline 7,500 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. State, County, City, Metro Area Data 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 

IOWA 

Ames -Story 
Burlington -Des Moines 
Cedar Falls -Black Hawk 

Cedar Rapids -Linn 
Clinton -Clinton 

Council Bluffs-Pottawat- 
tamle 

Davenport -Scott 
Des Moines -Polk 

Dubuque -Dubuque 
Fort Dudge-Webster 

Iowa City -Johnson 
Marshalltown -Marshall 

Mason City -Cerro Gordo 
Muscatine -Muscatine 
Ottumwa-WapelIo 

Shenandoah -Page 
Sioux City -Woodbury 
Waterloo -Black Hawk 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City 1/1/68 1/1/68 
Metropolitan Area (000) (000) 

Spendable Ineome-1967 
% Distribution 

Per 3000 5000 8000 
Household to to to 

(5) 4999 7999 9999 

Retail Sales Passen- 
per 
Cars 

1/1/68 
(000) 

Farm 
Popu- 
lation 

1/1/68 
(000) 

Gross 
Farm 

Income 
1967 

(5000) 

-Consumer 

($000) 

of Families 
10000 15000 

to and 
14999 over 

-1967 
By Selected Store Types 

Apparel 
(5000) 

Total Retail Sales- 
Per 

Household 
(5000) (S) 

Food 
($000) 

General 
Drug Mdse. 
(5000) (5000) 

Home 
Furn. 
(5000) 

Auto- 
motive 
(5000) 

Serviee 
Station 
(5000) 

IOWA STATE TOTALS.__ 2,760.7 847.38 7,838,869 9,251 16.7 17.4 18.1 24.2 15.3 4,927,382 5,815 863,159 144,885 538,765 212,717 214,135 814,722 465,731 1,318.33 506.9 3,784,098 

ADAIR D-6 8.6 2.85 23,425 8,219 18.2 13.1 12.3 24.7 13.1 16,100 5,649 2,992 401 814 188 589 2,575 1,713 4.74 4.8 26,868 
ADAMS D-7 6.1 1.98 15,874 8,017 18.2 12.4 13.6 24.7 13.1 7,971 4,026 1,281 186 446 272 107 1,069 916 3.19 3.1 16,930 
ALLAMAKEE J-2 15.3 4.36 28,745 6,593 22.1 14.1 15.1 19.6 9.1 22,400 5,138 4,015 336 1,871 793 545 4,123 2,002 6.53 5.7 24,564 
APPANOOSE G-7 14.5 5.08 34,494 6,790 22.4 21.9 12.4 13.8 7.1 22,341 4,398 4,605 652 1,255 1,753 1,290 2,836 2,408 6.99 3.9 12,268 
AUDUBON D-5 9.5 2.95 23,477 7,958 19.9 13.4 13.7 22.6 12.7 15,744 5,337 2,503 393 354 512 294 2,263 2,636 4.72 4.3 35,657 
BENTON H-4 22.6 6.99 59,886 8,567 17.9 15.4 17.9 24.3 13.5 35,826 5,125 6,802 623 1,492 696 1,368 5,528 3,145 10.83 6.2 68,072 
BLACK HAWK H-4 134.0 39.01 409,424 10,495 12.3 20.0 20.7 26.7 17.5 213,323 5,468 37,834 8,261 32,268 11,029 12,478 42,386 19,623 61.42 5.6 47,529 

Cedar Falls 28.0 7.77 74,646 9,607 43,768 5,633 9,742 1,700 2,602 1,750 1,768 11,708 4,685 
Waterloo 78.0 23.96 250,815 10,468 148,218 6,186 24,447 6,646 29,705 9,249 9,304 30,068 12,509 
Waterloo Metro Area 134.0 39.01 409,424 10,495 12.3 20.0 20.7 26.7 17.5 213,323 5,468 37,834 8,261 32,268 11,029 12,478 42,386 19,623 61.42 

BOONE E-5 26.9 8.18 73,830 9,026 18.2 15.8 18.4 25.3 14.2 38,903 4,756 8,121 1,401 1,135 2,162 1,502 6,473 4,113 12.66 5.2 46,740 
BREMER H-3 22.3 6.49 56,995 8,782 17.6 16.9 17.1 21.0 15.7 35,948 5,539 5,481 570 1,801 947 743 5,918 3,456 10.52 5.3 29,637 
BUCHANAN J-4 21.4 5.82 49,020 8,423 19.2 15.0 17.6 23.7 13.7 31,297 5,377 6,206 447 1,023 519 789 5,131 3,429 9.06 6.6 39,718 
BUENA VISTA C-3 20.4 6.41 54,839 8,555 17.9 15.3 17.8 24.1 13.3 39,235 6,121 5,558 1,114 2,141 1,752 2,087 6,315 4,352 10.64 5.5 52,541 
BUTLER G-3 16.8 5.21 40,828 7,836 20.2 14.6 16.4 23.3 12.8 29,538 5,669 4,290 503 2,189 325 407 3,904 2,148 8.33 6.1 41,686 
CALHOUN D-4 14.9 4.74 39,715 8,379 20.0 15.7 16.2 22.7 13.0 24,508 5,170 4,199 583 759 528 922 2,981 1,996 7.42 5.1 38,991 
CARROLL D-5 23.4 6.65 57,047 8,578 21.8 17.9 17.6 21.2 13.1 45,920 6,905 6,444 685 2,112 2,617 1,595 6,805 4,657 10.29 6.3 49,244 
CASS D-6 17.0 5.71 46,332 8,114 19.1 16.8 15.8 20.8 12.5 39,885 6,985 6,498 1,118 3,562 1,601 1,537 5,596 4,830 8.67 4.8 38,553 
CEDAR K-5 17.9 5.53 42,146 7,621 21.1 17.2 16.6 20.6 10.8 34,227 6,189 3,985 366 1,014 490 510 5,749 3,605 8.65 6.0 60,269 
CERRO GORDO F-2 51.7 15.98 153,488 9,605 17.0 19.0 19.7 23.8 15.1 100,773 6,306 16,301 3,721 13,779 7,379 4,836 17,816 7,308 24.21 5.2 41,607 

Mason City 31.8 9.95 103,102 10,362 74,592 7,497 10,650 3,008 13,146 6,893 4,515 15,607 5,138 
CHEROKEE C-3 17.8 5.08 40,834 8,038 21.0 15.0 16.9 22.0 11.6 32,004 6,300 6,242 1,099 638 2,617 1,346 5,834 2,604 8.67 5.0 64,715 
CHICKASAW H-2 14.3 4.13 34,438 8,338 19.2 14.4 15.9 22.3 14.1 23,363 5,657 2,749 503 971 852 468 2,593 2,071 6.67 5.2 27,888 
CLARKE F-7 6.5 2.25 20,015 8,896 18.3 12.7 14.2 23.8 15.7 13,951 6,200 2,804 281 662 565 442 2,131 2,963 3.88 2.8 13,613 
CLAY C-2 17.8 5.50 50,333 9,151 18.2 14.0 17.1 23.3 14.7 44,234 8,043 6,782 969 4,333 3,006 1,738 6,965 4,970 9.34 5.1 42,415 

CLAYTON J-3 21.4 6.52 44,788 6,869 22.5 16.6 14.7 18.4 8.8 28,981 4,445 4,215 581 1,370 1,041 591 4,097 2,533 9.44 6.3 43,412 
CLINTON L-5 58.3 17.59 162,524 9,240 15.7 19.6 20.1 24.8 14.3 116,233 6,608 21,001 3,366 12,839 4,868 5,950 20,797 9,878 26.00 6.8 77,452 

Clinton 35.6 11.13 109,467 9,835 81,322 7,307 16,204 3,028 12,020 4,694 4,820 16,279 5,512 
CRAWFORD C-5 17.8 5.44 44,298 8,143 20.2 17.8 14.0 18.3 14.1 31,086 5,714 4,569 682 3,432 614 1,021 4,029 5,190 8.61 6.6 44,431 
DALLAS E-5 23.9 7.73 68,775 8,897 18.7 17.0 18.2 23.4 13.6 39,478 5,107 7,120 1,176 2,301 1,498 1,063 6,638 4,772 12.83 5.1 34,981 
DAVIS H-7 8.2 2.62 19,687 7,514 21.7 13.7 16.8 22.1 10.5 10,955 4,181 1,795 113 630 375 472 2,654 1,718 3.99 3.7 12,650 
DECATUR E-7 8.1 2.59 20,081 7,753 18.9 11.3 12.3 23.2 12.1 15,072 5,819 2,436 433 572 502 139 1,810 1,921 4.17 3.8 13,491 
DELAWARE J-4 17.9 5.02 35,715 7,115 20.8 14.2 16.4 21.3 9.1 25,627 5,105 4,310 539 1,125 867 525 4,916 2,626 7.91 6.6 40,270 
DES MOINES K-7 45.4 14.60 145,762 9,984 15.7 18.0 19.3 25.4 17.1 82,634 5,660 16,427 2,563 15,680 2,643 6,223 12,902 7,220 23.57 3.7 26,018 

Burlington 33.3 11.08 110,628 9,984 70,137 6,330 14,213 2,297 14,683 2,497 5,518 12,098 5,713 
DICKINSON C-2 12.0 3.80 30,686 8,075 19.9 14.0 15.4 22.5 14.6 23,723 6,243 3,475 807 601 781 1,037 3,649 3,140 6.77 3.1 23,388 
DUBUQUE K-4 91.0 24.50 240,896 9,832 13.8 19.8 19.9 24.7 16.7 150,220 6,131 27,767 4,843 31,513 4,980 6,571 20,949 11,851 33.60 6.3 43,919 

Dubuque 63.5 17.48 190,822 10,917 112,817 6,454 23,147 4,068 28,627 4,226 4,906 16,708 8,673 
Dubuque Metro Area 91.0 24.50 240,896 9,832 13.8 19.8 19.9 24.7 16.7 150,220 6,131 27,767 4,843 31,513 4,980 6,571 20,949 11,851 33.60 

EMM ET D-2 14.5 4.32 37,734 8,735 17.7 15.4 17.8 23.3 14.9 27,459 6,356 5,502 750 2,250 1,186 780 3,973 2,766 7.15 3.5 25,743 
FAYETTE J-3 28.3 8.46 68,350 8,079 19.9 16.3 16.7 21.6 12.3 45,818 5,416 7,934 966 3,099 2,500 1,580 7,532 4,571 12.26 7.1 44,983 
FLOYD G-2 20.1 6.24 59,147 9,479 18.1 15.5 17.9 24.4 16.6 34,454 5,521 7,213 408 1,003 1,511 1,135 6,730 3,572 10.07 4.8 38,285 
FRANKLIN F-3 13.8 4.37 40,652 9,303 18.4 14.1 16.3 25.1 15.6 33,039 7,560 4,865 569 793 852 860 3,817 2,096 7.22 5.4 41,677 
FREMONT B-7 7.8 2.57 25,014 9,733 19.0 12.7 14.3 27.8 14.6 12,959 5,042 1,907 436 477 373 280 1,588 1,652 4.88 3.5 29,464 
GREENE E-5 12.3 4.06 37,091 9,136 17.8 13.5 14.9 25.9 15.8 21,860 5,384 3,703 486 932 897 415 3,740 3,153 6.91 4.6 37,924 
GRUNDY G-4 13.5 4.28 34,544 8,071 20.4 15.2 17.1 24.5 12.1 24,806 5,796 4,392 691 336 714 546 4,034 2,402 7.16 4.8 48,069 
GUTHRIE D-5 11.5 3.79 28,483 7,515 20.1 13.0 13.8 24.5 11.2 18,220 4,807 3,719 335 476 419 440 3,524 1,896 5.79 5.1 27,932 
HAMILTON F-4 19.3 6.09 54,050 8,875 20.3 16.1 18.0 23.9 14.7 36,522 5,997 5,336 765 1,807 1,984 1,633 5,565 3,962 9.47 5.3 56,224 
HANCOCK F-2 13.2 3.98 31,755 7,979 21.1 14.3 15.7 23.9 11.4 27,124 6,815 3,851 514 563 430 823 2,448 2,075 6.78 5.8 42,750 
HARDIN F-4 23.1 7.57 60,227 7,956 20.8 19.6 16.7 19.6 12.2 51,269 6,773 6,466 1,252 2,555 1,325 1,231 9,843 4,049 11.05 4.9 54,001 
HARRISON B-5 15.0 4.72 41,363 8,763 18.3 13.4 15.0 24.6 14.8 25,664 5,437 4,651 841 982 800 638 4,443 3,254 7.58 6.0 34,652 

HENRY J-7 16.7 5.06 46,384 9,167 16.6 14.3 16.7 25.5 16.6 40,314 7,967 4,440 1,076 2,031 1,082 782 7,124 4,218 8.74 4.4 29,313 
HOWARD H-2 12.9 3.83 25,068 6,545 21.3 16.5 13.7 16.2 9.2 17,202 4,491 2,932 322 1,303 382 551 2,777 1,630 5.39 4.7 25,506 
HUMBOLDT E-3 12.8 3.87 37,208 9,614 18.5 15.2 17.9 24.4 16.4 26,822 6,931 3,668 493 975 787 1,042 3,101 2,395 6.39 3.9 34,548 
IDA C-4 8.9 2.85 23,916 8,392 21.2 14.5 14.9 25.5 12.6 16,019 5,621 2,361 321 630 231 461 2,443 1,465 4.79 3.7 39,899 
IOWA H-5 16.0 4.85 37,701 7,773 19.5 15.5 18.0 24.0 12.2 34,430 7,099 5,196 849 1,556 785 1,350 5,107 3,855 7.40 5.5 43,561 
JACKSON L-4 21.4 6.28 49,894 7,945 17.1 15.2 17.6 22.8 13.1 32,169 5,122 6,692 760 1,047 1,296 1,055 5,451 3,145 8.95 5.5 33,041 
JASPER G-5 36.4 11.41 109,112 9,563 16.8 16.5 19.4 24.8 15.8 57,770 5,063 10,546 1,530 4,469 2,735 2,365 9,457 5,929 16.93 6.5 48,003 
JEFFERSON J-7 15.2 4.79 41,167 8,594 18.8 16.4 18.5 24.9 13.1 33,710 7,038 5,534 1,218 1,318 2,113 972 6,911 3,786 7.99 3.9 19,320 
JOHNSON J-5 59.0 16.61 161,039 9,695 18.6 19.5 18.0 21.4 15.9 109,373 6,585 20,625 5,158 14,218 4,754 6,213 15,845 10,953 26.14 6.3 42,671 

Iowa City 43.1 12.19 108,411 8,893 88,558 7,265 16,191 4,882 13,742 4,754 5,007 14,411 7,313 
JONES K-4 21.2 6.05 51,179 8,459 19.3 15.5 17.8 21.6 13.4 34,856 5,761 5,571 848 1,551 1,028 1,172 5,598 3,405 9.18 5.6 53,935 
KEOKUK H-6 14.4 4.64 34,449 7,424 20.4 17.6 15.2 20.2 10.4 25,112 5,412 3,568 453 1,285 207 481 3,387 3,348 6.79 5.1 31,834 
KOSSUTH E-2 24.2 6.89 54,178 7,863 22.1 14.9 17.1 21.9 11.7 40,354 5,857 6,378 626 1,041 1,920 780 6,455 4,364 11.12 10.2 76,363 

LEE J-8 43.4 13.18 131,810 10,001 16.7 16.7 19.0 25.3 16.3 64,798 4,916 12,923 1,973 5,234 4,661 2,716 12,722 4,941 21.20 4.7 23,562 
LINN J-4 153.7 48.72 483,841 9,931 12.5 19.6 20.7 26.0 17.6 303,865 6,237 53,257 11,101 58,487 12,316 18,962 50,900 28,946 76.40 6.6 48,661 

Cedar Rapids 107.9 34.82 359,056 10,312 250,007 7,180 41,787 9,594 52,095 11,409 15,076 43,148 20,925 
Cedar Rapids Metro 
Area 153.7 48.72 483,841 9,931 12.5 19.6 20.7 26.0 17.6 303,865 6,237 53,257 11,101 58,487 12,316 18,962 50,900 28,946 76.40 

LOUISA K-6 8.4 2.65 25,271 9,536 18.4 13.8 15.1 28.2 16.8 21,605 8,153 3,554 408 556 177 61 4,353 2,380 5.27 3.3 24,040 

LUCAS F-7 9.0 3.07 27,257 8,879 19.2 13.5 14.8 24.9 13.5 17,092 5,567 4,059 312 1,866 967 505 2,840 1,885 4.85 3.0 14,224 
LYON 8-2 1.3.8 3.99 28,084 7,039 21.5 14.2 15.6 20.8 10.3 19,397 4,861 3,638 410 483 620 598 3,328 2,459 6.45 5.1 51,847 
MADISON E-6 11.2 3.66 28,287 7,729 21.3 14.9 17.0 23.6 9.7 19,371 5,293 3,263 494 492 746 213 3,390 1,863 5.45 4.7 24,190 
MAHASKA G-6 21.9 7.12 60,926 8,557 20.0 15.2 17.7 23.8 12.6 41,291 5,799 6,006 793 3,052 2,732 1,579 6,897 3,226 10.99 6.0 41,416 

MARION G-6 24.9 7.46 66,181 8,871 19.4 16.9 18.1 24.1 12.8 36,655 4,914 7,726 956 1,262 1,697 1,490 5,688 3,451 11.50 5.3 27,957 
MARSHALL G-5 38.1 12.02 119,213 9,918 15.8 16.5 18.7 25.2 17.3 70,235 5,843 9,011 2,513 8,971 4,187 3,383 10,720 8,701 19.61 5.6 49,520 

Marshalltown 24.1 7.86 78,053 9,930 57,642 7,334 8,050 2,241 8,701 4,093 9,603 6,403 
MILLS B-7 11.9 3.29 26,110 7,936 20.6 14.5 16.9 23.7 11.3 15,700 4,772 2,512 364 385 419 687 2,897 1,674 5.38 3.3 31,497 

MITCHELL G-2 13.4 3.98 32,097 8,065 21.0 15.1 17.0 23.3 12.7 25,404 6,383 4,000 281 834 866 560 2,433 1,612 6.22 4.6 36,486 
MONONA 8-5 11.3 3.60 31,619 8,783 18.1 13.4 14.9 26.6 13.9 23,171 6,436 4,684 860 676 510 395 5,060 1,850 5.99 4.9 36,496 
MONROE G-7 8.6 2.71 23,229 8,572 19.4 13.8 15.1 26.2 13.0 14,105 5,205 2,531 242 706 586 509 3,271 1,564 4.20 3.5 10,224 
MONTGOMERY C-7 12.4 4.20 36,325 8,649 17.2 13.5 15.4 26.3 14.0 27,216 6,480 5,423 907 1,074 1,209 670 4,939 3,075 6.80 3.6 29,629 
MUSCATINE K-6 34.9 11.25 100,695 8,951 19.4 19.4 19.3 22.6 13.2 62,057 5,516 12,257 1,274 4,163 3,289 3,737 9,325 6,817 17.66 3.8 28,962 

Muscatine 21.9 7.36 69,135 9,393 46,094 6,263 10,138 999 3,708 3,016 3,572 8,393 4,772 
O'BRIEN C-2 18.0 5.59 45,269 8,098 21.4 15.0 16.8 22.3 12.9 34,639 6,197 5,640 511 2,086 1,332 894 5,505 3,038 8.80 4.8 49,226 
OSCEOLA 8-2 9.7 2.87 20,773 7,238 20.9 14.5 16.4 21.3 10.5 12,616 4,396 1,870 360 499 511 310 2,223 701 4.53 3.7 29,767 
PAGE C-7 18.0 5.81 52,654 9,063 18.4 13.8 15.7 24.8 13.8 41,455 7,135 6,047 1,297 4,266 2,089 2,088 6,000 4,703 9.45 4.6 40,099 
PALO ALTO D2 12.6 3.62 29,308 8,096 20.6 13.8 14.8 24.3 11.3 21,772 6,014 3,483 401 805 779 272 2,362 1,609 6.27 5.4 40,338 
PLYMOUTH B-3 23.1 6.61 52,267 7,907 20.0 14.8 16.9 22.5 12.7 39,821 6,024 5,648 840 623 1,921 761 7,890 4,161 11.09 6.4 72,522 
POCAHONTAS D-3 12.1 3.62 33,480 9,249 17.6 13.5 14.5 26.3 16.6 21,806 6,024 3,747 448 793 744 475 3,553 1,816 6.65 5.4 45,409 
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IOWA State, County, City, Metro Area Data 
Estimates for: 
STATE 
COUNTY -Map Loe. 

City 
Metropolitan Area 

Population Households 68 
(000) (000) 

-Consumer Spendable Income -1967 
Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

(5000) (S) 4999 7999 9999 14999 over 

Total Retail Sales - 
Per 

ehold 
(5000) (5) 

Retail Sales -1967 

Foo Drug 
(5000) (3000) 

By Selected Store Types 
General Home 
Mdse. Apparel Furn. 
(5000) (5000) (5000) 

Auto- 
motive 
(5000) 

Service 
Station 
(5000) 

Patten- Farm Brow 
ser Popp. Farm 
Cars lation Income 

I/1/68 1/I/68 1967 
(000) (000) (5000) 

POLK F -5t 285.6 92.89 982,952 10,582 
Des Moines 216.3 70.96 792,453 11,168 
Des Moines Metro 
Area 285.6 92.89 982,952 10,582 

POTTAWATTAMIE C-6. 88.5 26.64 257,772 9,676 
Council Bluffs 56.5 17.72 176,153 9,941 

POWESHIEK H-5 18.6 5.57 46,791 8,401 
RINGGOLD E-7 6.1 2.03 13,653 6,726 
SAC C-4 16.3 5.07 41,702 8,225 
SCOTT L-5 126.6 38.08 414,201 10,877 

Davenport 96.8 29.89 313,464 10,487 
Davenport -Rock 
Island -Moline Metro 
Are& 340.5 104.62 1,121,901 10,724 

SHELBY C-5 15.1 4.31 33,073 7,674 
SIOUX B-2 25.4 7.20 54,307 7,543 

STORY F-4 52.0 15.04 154,853 10,296 
Ames 36.6 9.91 90,286 9,111 

TAMA H-4 20.6 6.48 48,835 7,536 
TAYLOR D-7 7.8 2.65 19,197 7,244 
UNION E-7 11.4 3.88 33,023 8,511 
VAN BUREN H-7 8.7 2.88 19,371 6,726 
WAPELLO H-7 44.8 14.33 137,868 9,621 

Ottumwa 33.2 10.85 107,791 9,935 
WARREN F-6 22.3 6.58 54,710 8,315 
WASHINGTON J-6 18.6 5.80 47,475 8,1$5 
WAYNE F-7 7.7 2.72 20,650 7,592 

WEBSTER E-4 48.4 15.18 148,127 9,758 
Fort Dodge 30.3 10.00 100,577 10,058 

WINNEBAGO F-2 12.5 3.84 34,573 9,003 
WINNESHIEK J-2 20.7 5.69 45,828 8,054 
WOODBIIRY B -4t 109.9 34.04 339,203 9,965 

Sioux City 91.9 28.78 297,769 10,346 
Sioux City Metro Area 123.7 38.01 369,777 9,728 

WORTH F-2 8.9 2.71 24,668 9,103 
WRIGHT F-3 18.6 5.86 53,239 9,085 

11.7 19.9 19.7 26.3 20.3 537,869 
458,969 

537,869 
106,126 

77,387 
35,831 
11,005 
26,658 

250,480 
205,703 

11.7 19.9 19,7 26.3 20.3 
14.9 18.1 19.9 26.2 16.9 

19.8 15.3 17.4 23.1 12.9 
20.9 11.3 11.5 19.7 8.7 
21.3 15.5 17.0 22.7 12.4 
11.3 18.3 20.1 27.3 19.9 

12.1 20.7 18.8 25.5 19.6 
20.7 14.2 15.1 20.6 13.2 
21.9 15.0 16.6 22.4 11.3 

649,063 
26,738 
48,695 

5,790 103,606 18,189 96,023 27,347 28,137 
6,468 80,051 16,420 92,249 25,543 24,915 

5,790 
3,984 
4,367 
6,433 
5,421 
5,258 
6,578 
6,882 

6,204 
6,204 
6,763 

103,606 
22,392 
18,260 
5,562 
1,471 
4,053 

45,572 
37,270 

125,586 
3,497 
7,356 

18,189 
3,666 
3,113 
1,091 

294 
548 

8,953 
7,269 

23,115 
455 

1,052 

96,023 
7,373 
7,069 
1,339 

578 
657 

53,627 
46,691 

109,982 
1,457 
1,408 

27,347 
4,121 
3,961 
1,283 

102 
653 

11,610 
10,814 

24,736 
542 

1,235 

28,137 
3,857 
3,439 
1,692 

275 
1,062 

17,848 
14,202 

37,040 
551 

2,540 

101,395 44,015 134.62 6.5 31,517 
90,126 33,999 _... 

101,395 
19,833 
15,069 

5,852 
1,397 
4,974 

43,018 
39,077 

122,231 
4,633 
7,705 

44,015 134.62 
13,168 38.62 7.4 89,105 
8,223 
3,676 8.66 5.1 36,069 
1,551 3.37 3.6 18,586 
2,832 7.85 5.1 54,428 

19,296 67.41 5.2 40,933 
14,897 

50,881 
2,035 
3,729 

166.67 
7.00 5.5 47,866 

12.56 7.9 83,167 

17.1 18.8 18.1 22.7 17.6 

20.2 15.1 16.9 22.8 11.1 
19.3 11.4 12.6 24.0 9.8 
18.3 13.3 14.6 25.2 13.4 
21.5 13.2 14.6 22.0 8.9 
16.5 18.8 18.8 24.7 15.1 

16.5 16.0 19.7 24.5 12.9 
20.1 15.0 17.1 23.0 13.8 
19.1 11.6 12.1 22.8 12.4 

91,062 
57,813 
39,133 
13,489 
25,208 
10,729 
71,554 
62,541 
25,096 
47,444 
13,548 

6,055 
5,834 
6,039 
5,090 
6,497 
3,725 
4,993 
5,764 
3,814 
8,180 
4,981 

18,102 
12,485 

5,270 
2,286 
4,994 
1,782 

14,018 
12,870 

6,091 
5,411 
2,691 

3,162 
2,329 

507 
304 
933 
161 

3,725 
3,404 

496 
956 
362 

7,739 
7,422 

881 
459 

1,113 
863 

8,878 
8,599 

625 
3,066 

708 

4,847 
3,444 

617 
378 

1,867 
98 

4,445 
4,342 
1,356 
1,585 

215 

4,768 
3,661 
1,239 

85 
426 
247 

5,026 
4,316 

612 
1,669 

389 

13,745 
9,323 
5,810 
1,523 
4,763 
1,743 

11,120 
10,148 

5,601 
7,034 
2,117 

9,251 24.30 6.5 48,683 
5,525 
4,453 9.38 6.2 51,197 
1,360 4.35 4.3 18,940 
2,522 6.48 3.3 15,455 
1,790 4.23 3.6 12,941 
6,478 19.96 4.4 16,434 
5,342 
2,902 11.61 5.2 21,473 
3,744 9.41 5.6 42,111 
1,219 4.39 3.8 15,615 

16.4 17.2 19.6 25.5 16.8 99,394 
76,185 

19.9 14.9 16.7 23.8 14.5 24,068 
21.5 14.6 16.7 21.5 10.8 25,839 
16.4 18.3 19.1 24.1 16.4 199,074 

179,397 
16.8 18.8 19.6 23.7 15.3 218,862 
18.5 14.2 15.0 26.8 14.9 12,342 
18.6 15.4 17.4 23.9 16.0 33,104 

6,548 
7,619 
6,268 
4,541 
5,848 
6,233 
5,758 
4,554 
5,649 

16,360 
14,406 
4,407 
4,642 

38,620 
36,077 
43,650 
2,272 
5,568 

3,782 
3,661 

627 
688 

6,236 
5,883 
6,819 

150 
821 

15,189 
14,786 

845 
1,775 

43,860 
43,581 
44,114 

787 
823 

4,954 
4,954 

790 
987 

10,789 
10,727 
11,020 

281 
1,174 

4,646 
3,946 

966 
967 

8,560 
8,420 

10,216 
133 
805 

14,218 
11,861 

3,754 
3,464 

30,908 
26,597 
32,951 

968 
4,556 

8,544 22.95 6.0 47,319 
6,269 
1,689 6.34 4.6 27,584 
3,002 8.90 6.9 34,920 

14,747 47.23 6.8 56,900 
12,698 _...... 
16,919 52.75 

645 4.63 4.1 26,533 
2,876 8.87 5.1 41,034 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 

IOWA 
Bee SRDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Iowa Radio Network 
Comprised of: 

RASI -AM, FM -Ames 
KROS--CIfrNoes 
11.:01B -Creston 
KCBC--Des Moines 
WI)BQ-Dubuque 
HUED -Fort Dodge 
KXI('-AM, FM - 

Iowa City 
Media Code 4 216 0120 4.00 
Mailing Address: 1000 Grand Ave., Suite 1, Des 

Moines, Ia. 50312. Phone 515-277-806:1. 

KAYI.-$tann Lake 
KOKX-Keokuk 
KLEM-LeMars 
KFJB-AM. FM - 

Marshalltown 
KSMN-Mason City 
KWPC-Muscatine 
KItOFI--Oskaloosa 

I. PERSONNEL 
President -Robert Bunce. 
Nat'l Sales Mgr. & Treas.-C. Boss Martin. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 
Midwest -Iowa Radio Network. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 30, lb, 9a, 4d, 5, 6a, 8. 
Rate Protection: 10c, 11e. 12c, 13e, 14e. 
Basic Rates: 22a, 23a, 29b, 25a, 29a. 
Contracta: 40a. 45, 46. 
Comb.: Cont. Discounts: 00k. 
Cancellation: 71a, 73a. 
Stations can he Nought in any combination desired. 
Programs may originate from any one of the 12 
stations. 
Production services of each of the stations available 
to advertisers for programs and specialized spot 
announcements. 
Uniform Product Surveys and Merchandising assist- 
ance available on all accounts. 

TIME RATES 
No. 16 Elf 8/1/68-Rec'd 7/31/68. 

6. SPOT ANNOUNCEMENTS 
7 OR MORE STATIONS 

(ROS or avallabilitdes on request) 
PER WK: 1 ti 6ti 12 ti 18ti 24 ti 30 ti 50 ti 
1 wk 5.50 5.25 5.00 4.85 4.70 4.55 4.25 
l;i wk___..._ 5.40 5.15 4.90 4.75 4.60 4.45 4.15 
26 wk 5.30 5.05 4.80 4.65 4.50 4.35 4.05 
39-52 wk.... 5.20 4.45 9.70 9.55 4.40 4.25 3.95 
30 sec: so SS. of 1 -min. 10 see: 60% of 1 -min. 

DISCOI-NTS 
Ali stations. 5% 

8. PROGRAM TIME RATES 
7 OR MORE STATIONS 

1 hr 55.00 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

DISCOUNTS 
13s- 5% 52x-12-1/2% 156x-20'. 
26s-10% 105x- 15% 260x-25% 
10% on earned rate for all stations. 

Iowa Town and Country Network 
Comprised of: 

KNIA-Knoxville 
KMAQ-Maquoketa 
KMAQ-FM-Maquoketa 
KCOB-Newton 
KDLB-Perry 
KIIVA-Sheldon 
K W V Y -Waverly 
KM -Webster City 

KLGA-Algona 
KWBO-Boone 
KCOG--Centerville 
KCHA-Charles City 
KCLN-Clinton 
KDEC-Decorah 
KDSN-Denison 
KGRN-Grinnell 
KIFG-Iowa Falls 
Media Code 4 216 0240 0.00 
Mailing address: KJFJ, Box 222, Webster City, 

Iowa. 50595. 

I. PERSONNEL 
President -D. D. Treu (RJFJ, Webster City). 
Vice -President. -H. A. Preston (KIFG, Iowa Falls). 
Treasurer -John Talbott (KWVY, Waverly). 

2. REPRESENTATIVES 
George T. Hopewell Inc. 
Omaha -Al Larson. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General. la, 2a, 3a. 3b, 4h, 4d, 5. 6a, 7a, 8. 
Rate Protection: 10b. 11b, 12h. 13h, 14b. 
Basic Rates: 22a, 22h, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 45. 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 81a, 61b, 61e, 62b. 
Cancellation.: 70a, 70e. 71a. 73a. 
Stations can be bought in any combination desired. 
Programs may originate from any station. Merchan- 
dising available to ail accounts. 

TIME RATES 
]tares effective September 1, 1965. (Card No. 2.) 

Rates received October 18. 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1-416 ti 4.00 1665-2496 ti 3.40 
417-832 ti 3.89 2497-4160 ti 3.20 
333-1664 ti 3.60 
30 -seconds -75% of 1 minute rate. 
20 -seconds -60% of 1 minute rate. 
10 -seconds -50% of 1 minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1-208 ti 49.50 32.50 18.00 
209-416 ti 30.50 28.50 16.50 
417-832 ti 35.00 25.00 15.00 

ALGONA 
Kossuth County -Map Location E-2 

See SRD8 consumer market map and data at begin- 
ning of the State. 

KLGA 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 216 0360 6.00 
KLGA, Inc.. Box 160. Algona, Iowa 50511. Phone 

515-295-2475. 
Other Studios: Emmetsburg, Iowa. 

STATION'S PROGRAMMING DESCRIPTION 
KLGA: Programmed for general interest. 
NEWS: local 6:30 am, 7 am, 7:30 am, 8 am, 12:15 
pm, 12:30 pm, 5:40 pm. World, national news 7:05 
am. 8:05 am, noon, 5:45 pm. World, national, local 
headlines on hour. Extended weathercaats 6:30 am, 
8:15 am, 12:10 pm, 5:55 pm. FARM: news and mar- 
kets 6-7 am. 10:05 am, 5:50 pm. 11:30 -noon features 
reports from local agricultural ot8cials. Social. church, 
women's news 10:30-11:30 am. Remote broadcasts 
from neighboring city, 2 hours daily. SPORTS: high 
school, live and tape. football, basketball, wrestling, 
track, baseball, and college football. Community prob- lems discussion 4:05 pm Tues, 12:15 Sun. MUSIC: 
middle-of-the-road with mixture of pops and country 
and western. Contact Representative for further de- 
tails. Reed 7/27/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -George Allen. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Omaha -Al Larson. 

3. FACILITIES 
5 000 w. days; 1600 kc. Directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0. Bills payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 3a, 3d, 9a, 5. 6a. 8. 
Rate Protection: 10a. lia, 12a. 13a, 14a. 15b. 
Basic Rates: 20a. 20b, 21a, 22a, 22a, 22b, 23a, 24b, 

24c, 25a, 28c, 29a. 
Contracts: 40a. 41. 45. 96. 47a, 98. 
Comb.: Cont. Discounts: 60b, 61a. 
Cancellation: 70a. 70e, 71a, 72, 73a. 73b. 
Prod. Services: 80, 81. 82. 
Member: Iowa Town and Country Network. 

TIME RATES 
No. 4 ER 1/1/67 -Reed 12/2/66. 

6. SPOT ANNOUNCEMENTS 
la 52x 

1 min 4.00 3.90 
30 sec 3.00 2.90 

7. PACKAGE PLANS 
ROS 

(No frequency discount) 
5 min PER WK: 10 ti 25 ti 50 ti 
10.50 1 min 3.20 2.80 2.40 
9.50 30 sec 2.50 2.25 2.00 
8.00 10 sec 2.20 2.00 1.80 

156x 
3.70 
2.70 

312x 
3.30 
2.50 

624x 
3.00 
2.25 

AM ES (1 AM; 2 FM) 
Story County -Map Location F-4 

See SlIDS consumer market map and data at begin- 
ning of the State. 

KAS I 

1948 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 216 0480 2.00 
RASI. Radio Center, Ames, Iowa. 50010. Phone 

515-232-1430. 
STATION'S PROGRAMMING DESCRIPTION 

KASI: Programmed for adults. 
NEWS: every half hour between 6 am & 9 am and 
noon -1 pm, on hour remainder of day, emphasis on 
local and regional news. Weekly reporta from state 
university students and administration, state offices 
and high school. 4 news and farm news reports daily 
from network, daily programs with county extension 
farm director and county extension home economist. 
MUSIC: general popular music, featuring standards. 
middle-of-the-road and showtunes. SPORTS: daily 
reports and live university football. Contact Repre- 
sentative for further details. Bec'd 3/1/68. 

I. PERSONNEL 
Pres. & Gen'\ Mgr. -Dale Cowie. 
Program Director -George E. Norris. 
Sales Manager -David Do Bell. 

2. REPRESENTATIVES 
lowa Radio Network. 

3. FACILITIES 
1.000 w. days, 7430 kc. Non -directional. 
Operating ehedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAZI Radio Code Advertising Standards apply. 
General: 1a, 2a, 3a. 9a. 4d, 5, 80. 7b, 8. 
Rate Prtoection: 1013. 11b, 12b. 13b, 146, 15a. 
Basic Rates: 21a. 22a, 24b. 25a, 26. 28a, 29a. 
Contracts: 40a, 91, 42b. 94b, 95. 48, 47a, 98, 49. 51e, 
Comb.: Cont. Discounts: 60a, 80e. 601, 61a, 62b. 
Cancellation: 70a. 70e, 71a, 72. 
Prod. Services: 80. 81, 82. 
AM earned frequency applicable to FSt schedule. 
Member: Iowa Radio Network. 

TIME RATES 
Nn. 6 Eff 7/1/68 -Reed 8/22/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6t1 12 ti 18 ti 24 ti 30 ti 50 ti 
1 wk 6.00 5.75 5.25 5.00 4.75 4.50 4.00 
13 wk 5.75 5.50 5.00 4.75 4.50 4.25 3.75 
26 wk 5.50 5.25 4.75 9.50 4.25 4.00 3.50 
:19-52 wk 5.00 4.75 9.25 4.00 3.75 3.50 3.00 
20/30 see: 80% of 1 -min. 
10 sec or less: 50% of 1 -min. 

8. PROGRAM TIME RATES 
Ix 52x 104x 156x 260x 

1/2 hr 36.00 32.50 30.00 28.00 25.00 
1/4 hr 22.00 20.00 18.50 17.50 18.00 
10 min 16.00 14.50 13.50 12.00 11.00 
5 min 13.50 12.00 11.00 10.00 9.00 

le. SPECIAL FEATURES 
CASEY WEATHER CHECKS 

Teire hourly at :15 end :45. include opening and 
closing sponsor identification. full 30-serond commer- 
rlal and complete local weather at regular 1 -minute 
rate. 

(Ames continued on next page) 
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Ames -Continued 
KAS I -FM 

1968 
Media Code 4 216 0481 0.00 
KASI. Radio l'enter, Ames, Iowa 50010. Phone 515- 

232-1430. 
STATION'S PROGRAMMING DESCRIPTION 

KASI-FM: Programmed for adults and college audi- 
ence. 
NEWS: on hour every hour, 5 min, 15 min at 12:30 
pm. SPORTS: all sports including high and state 
university football and basketball, plus other sport 
specials. MUSIC: middle-of-the-road 6 am -8 pm, 
Popular and current hits 8 pm -2 am. Contact Rep- 
resentative for further details. Reed 9/19/68. 

I. PERSONNEL 
l'res. & Gen'l Mgr. -Dale Cowie, 
Program Director -George E. Norris. 
Sales Manager -David Do Bell. 

2. REPRESENTATIVES 
Iowa Radio Network. 

3. FACILITIES 
ERP 3,000 w. 107.1 me. Stereo. 
Operating schedule: 6-2 am. CST. 
Antenne ht.: 

4, AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations, 
See KASI listing for coded regulations. 
AM earned frequency applicable to FM schedule. 
Member: Iowa Radio Network. 

TIME RATES 
No. 1 Elf 7/1/66 -Reed 8/22/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: Iti 6tl 12tí 18 ti 24tI 30 ti 50 ti 
1 wk :3.60 3.95 3.15 3.00 2.85 2.70 2.40 
13 wk 3.95 3.30 3.00 2.85 2.70 2.55 2.25 
26 wk 3.30 3.15 2.85 2.70 2.55 2.40 2.10 
39-52 wk 3.00 2.85 2.55 2.40 2.25 2.10 1.80 
20/30 sec: 80% of applicable 1 -min. 
10 sec or less: 50% of applicable 1 -min. 

8. PROGRAM TIME RATES 
Ix 522 IOdx 156x 2602 

1/2 hr 20.00 19.00 18.00 17.00 15.00 
1/4 hr 13.00 12.00 11.00 10.00 9.00 
MI min 9.50 8.50 8.00 7.00 6.00 
5 min 8.00 7.00 6.50 6.00 5.50 

KLFM (FM) 
1967 

R A FMQ 

Media Code 4 216 0600 5.00 
Lunde Corporation, Box 595, 304-1/2 Main St., 

Ames. Iowa 50010. Phone 515-232-0104, 
STATION'S PROGRAMMING DESCRIPTION 

KLFM (FM) : Programmed for adults and young adults. 
Music 00%, news and sports 20%. NEWS: major 
newscasts 10-15 min at 7 am, 8 am, 6 pm, 11 pm. 
Short newscasts, 2-5 tain hourly. Business news. 
University and high school football and basketball 
broadcasts. MUSIC: film, showunes, standards, 
middle-of-the-road, jazz, folk music, send -classic, 
general orchestral music. COMMERCIAL POLICY: 
8 minutes per hour. Contact. Representative for further 
details. Recd 8/0/68, 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Paul D. Lunde. 
Operations Manager -Mark lt. Lunde. 
Vice -President -Barbara K. Lunde. 

3. FACILITIES 
ERP 100,000 w.: 104.1 me. Stereo. 
Operating schedule: 24 hours daily. ('ST. 
Antenna ht.: 450 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net tinte only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d. 4a, 4d, 5, fib, 7h. 
Rate Protection: 15h. 
Basic Rates: 20h, 21a, 22b, 23a, 24b, 25h. 26, 28a, 

29a. 
Contracts: 40a. 91, 92h, 49a, 45, 46. 97a. 51e. 
Comb.: Cont. Discounts: 60b, 60f, 61a, 824. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Tobacco advertising not acceptable. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 ER 9/1/68-Ree'd 8/6/68. 
\--Mon thru Sat 6-1 ant: Sun 7-1 am. 

B -All other times. 
6. SPOT ANNOUNCEMENTS 

CLASS A 
I min 30 see 10 see 

1 x 4.00 3.00 2.00 
10 x 3.80 2.85 1.90 
25 x 3.60 2.70 1.80 
50 x 3.40 2.55 1.70 
100 x 3.20 2.40 1.60 
150 x 3.00 2.25 1.50 
250 x 2.80 2.10 1.40 
500 x 2.60 1.95 1.30 
1000 x 2.40 1.80 1.20 

CLASS B 
60% of A. 

7. PACKAGE PLANS 
CLASS A -ROS 

(Per mo-1 yr contract) 
PER DAY: 3 ti 2 ti 1 ti 
1 min 174 196 80 
:t0 sec 128 110 60 
10 .sec 87 73 40 

1105 SATURATION PLANS 
EA: 1 min 30 see 10 sec 
30 ti, 10 days 3.25 2.45 1.65 
50 U. 15 days 2.75 2.05 1.35 
100 tl. 20 days 2.2.5 1.7.5 1.15 

8. PROGRAM TIME RATES 
CLASS A 

Ix 25x 50x 1005 150x 2505 
1 hr 45 36 30 27 23 20 
1/2 hr ....... _._.._. 25 20 17 15 13 11 
1/4 hr 14 12 9 8 

7 6 
10 min 12 10 8 7 6 - 
5 min 10 8 , 6 5 4 

('LASS B 
80`/r, of A. 

(n) 

ATLANTIC (1 AM; 1 FM) 
Cass County -Map Location D-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KJAN 
1950 

R AIR 
Subscriber to the NAB Radio Code 

Media Code 4 216 0720 1.00 
Nishna Valley Broadcasting Co., Inc., Box 389, 

Atlantic. Ia. 50022. Phone 712-243-3920. 
STATION'S PROGRAMMING DESCRIPTION 

KJAN: Programmed for general interest. FARM 6-7 
am, 2 men, weather, market reports, county agent 
reports, country and western music. ENTERTAIN- 
MENT, 7 -noon, news, hospital reports, homemaker 
show, telephone audience participation, middle-of- 
the-road music. Noon -1 pm farm news, markets, 
weather, national -state -local news, sports news. EN- 
TERTAINMENT 1-5 pm, news 5 min on hour, gen- 
eral popular music, standards, middle-of-the-road. 
5-6 pm, grain & livestock markets, news. sports, 
weather. ENTERTAINMENT, 6-10 pm, news, 5 
min on hour, music, middle-of-the-road, current hits, 
show tunes. SPORTS: College football, area high 
school football, basketball, track, baseball. Weekends: 
some as weekdays, except more emphasis on current 
hits Sat. RELIGIOUS programs and music Sun 
mornings. Recd 7/11/67. 

I. PERSONNEL 
President -E. G. (Red) Faust. 
Manager -Frank G. Miller. 
Program Director -Robert Einhaus. 

3. FACILITIES 
250 w. days; 1220 kc. Non -directional, 
Operating schedule: sunrise to local sunset. CST. 
Simulcast during AM operational hours. For non - 
simulcast faeilities see K:AN-FM listing. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills rendered monthly. 

5. GENknAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, la, 3c, 3d, 4a, 4d. 5. 6a, 7b, 8. 
Rate Protection: 10a, Ila, 12h, 13a, 14a, 15a, 15b, 

16. 
Basle Ratea: 20a, 21a, 21b, 21e, 21d, 22a, 22b, 23a, 

24b, 24c, 25a, 28a, 28e, 29a. 
Contracte: 40a, 41, 42b, 424, 44a, 44b, 45, 46, 47e, 

48, 49, 50, 51a. 51b, 
Comb.; Cont, Discounts: 60b, 60g, 61a, 62d. 
Cancellation: 70b, 70c, 71a. 72, 73a, 73b. 
Prod, Services: 80, 81, 82. 
Affiliated with NAS. 

TIME RATES 
No. 5 Eff 12/1/59-Rec'd 12/22/59. 

6. SPOT ANNOUNCEMENTS 
I min 20/30 I min 20/30 

1 z. 5.00 4.50 104 z....._..._.. 4.00 3.50 
13 x..._..___ , 4.75 4.25 156 z._.._....,. 3.75 3.25 
26 x..,..- 4.50 4.00 260 x._-._.,_.. 3.50 3.00 
52 z 9.25 3.75 312 z. 3.25 2.75 

7. PACKAGE PLANS 
SPOT SATURATION PACKAGES 

PER WK, ROS: 611 12t1 18ti 24t1 
1 min 4.00 3.75 3.50 3.25 
30 sec or less 3.00 2.75 2.50 2.25 

KJAN-FM 
1966 

R A B 

48 ti 
3.00 
2.00 

Subseriber to the NAB Rattle Code 
Media Code 4 216 0721 9.00 
Nishna Valley Broadcasting Co., Inc.. Box 389, At- 

lantic. Ia. 50022. Phone 712-243-3920. 
I. PERSONNEL 

President -E. G. (Red) Faust. 
Manager -Frank G. Miller. 
Program Director -Robert Einhaus. 

3. FACILITIES 
ERP 26,000 w.; 103.7 mc. 
Operating schedule: 6 am -10 pm. CST. 
Antenna ht.: 265 ft. above average terrain. 
Partial simulcast operation with KJAN-AM. For 
simulcast facilities, see KLAN, KJAN-FM listing. 

4. AGENCY COMMISSION 
15/0: bills rendered monthly. 

5, GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 10a, lla, 12h, 13h, 14a, 15a, 15b, 

16. 
Basle Rates: 20a, 21a, 21b. 21e, 21d, 22a, 22b, 23a, 

24b, 24e, 25a, 28a, 28c, 29a. 
Contracts: 40a, 41, 42b, 42d, 44a, 44b, 45, 46, 47e, 

48, 49, 50, 51a, 51b. 
Comb,; Cont. Discounta: 60b, 60g, 61a. 62d. 
Cancellation: 70b. 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82, 
Affiliated with NAS. 

TIME RATES 
No. 5 Eff 12/1/59-Rec'd 12/22/59. 

6. SPOT ANNOUNCEMENTS 
I min 20/30 

1 z....._..__ 5.00 4.50 104 
13 z....._.._.._... 4.75 4.25 156 
26 z 4.50 4.00 260 
52 z._ 4.25 3.75 312 

7. PACKAGE PLANS 

I min 20/30 
x.........__... 4.00 3.50 
z....._..__,,. 3.75 3.25 
x ...... ..._..._ 3.50 3.00 
x 3.25 2.75 

SPOT SATURATION PACKAGES 
PER WK, ROS: 6ti 12 t1 18ti 24tI 
1 min. 4.00 3.75 3.50 3.25 
30 sec or less 3.00 2.75 2.50 2.25 

48ti 
3.00 
2.00 

BOONE 
Boone County -Map Location E-5 

See SRDS consumer market map and data at begin 
ning of the State. 

KWBG 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 216 0840 7.00 
lloone Broadcasting Co.. Box 36, 813 Keeler St., 

Boone. Iowa 50036. Phone 515-432-1590, 
I. PERSONNEL 

President -M. G. Garvey. 
Vice -President -Harold Garvey. 
General Manager -Richard D. Johnson. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1590 kc. 

Directional -night only. 
Operating schedule: 6:00 am -10:00 pm daily; 7:45 
am -5:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10h, 11b, 12h, 13b, 14b. 
Basie Rates: 20a, 22a, 22b, 23a, 29h, 28a, 28b, 29a. 
Contracts: 40a, 95, 46. 97a. 
Comb.; Cont. Discounts: 60b, Ela, 61b, 62b. 
Cancellation: 71a, 73a. 
Member: Iowa Town and Country Network. 

TIME RATES 
Rates effective June 1. 1964. 
Rates received July 27, 1984. 

6. SPOT ANNOUNCEMENTS 
1 min 20 sec 1 in 20 sec 

1 ti 6.00 3.00 156 ti 3.50 2.50 
26 ti 5.25 208 ti 3.00 -- 
52 ti 4.50 2.75 280 ti 
104 ti 4.00 312 ti 2.50 2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

1 ti 36.00 21.00 
28 (t ..... _...._........_. 29.00 19.00 
52 ti 27.00 17.00 
104 ti._. ....... _. ..... _.._...._ 26.00 15.00 
156 ti._........_.._.._...._......_ 24.00 14.00 
208 ti._.. ...... _.._.._...._.._ 22.00 13.00 
260 ti. 20.00 12.00 
312 ti 18.00 11.00 

BURLINGTON 

1/4 hr 5 min 
15.00 10.00 
14.00 9.50 
13.00 8.75 
12.00 8.00 
11.00 7.25 
10.00 6.50 

9.00 5.75 
8.00 4.25 

(2 AM; 1 FM) 
Des Moines County -Map Location K-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBUR 
1941 

nnn 

Subscriber to the NAB Radio Cede 
Media Code 4 216 0960 3.00 
R. B. Co., Inc., Roosevelt Ave., Burlington. Ia. 

52601. Phone 319-752-2701. 
I. PERSONNEL 

Pres. & Genil Mgr. -David H. Steinle, 
Salea Manager -Willis E. Schwartz. 
Assistant Sales Manager -James M. Livengood. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1490 ke, 

Non -directional. 
Operating schedule: 5 am -midnight, CST. 
Partial simulcast Ion, Simulcast 5:45-8 am. 
For non -simulcast facilities see KBUR-FM. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING Ste eroded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 21, la, 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10g, 11g, 12g. 13g, 14g, 15a 15c. 
Basin Rates: 20a, 21b, 22a, 24a, 25b. 27, 29a, 28c, 

29a, 31. 
Contracts: 40a, 41, 44b, 45. 46, 47a. 48. 50, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 601, 61e, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No, 9 ER 6/1/67 -Reed 4/25/67. 

AA -6-9 am, 11:30 am -1 Dm & 4-7 pm. 
A-5-6 am, 9-11:30 am, 1-4 pm & 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 261 521 1562 2601 3121 500x 
1 min 10.00 9.50 9.00 8.50 8.00 7,50 7.00 
30 sec ..... 8.00 7.60 7.20 6.80 6.40 6.00 5.60 

CLASS A 
1 min ..... - 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
30 sec 6.40 6.00 5.60 5.20 4.80 4.40 4.00 

7. PACKAGE PLANS 
1 MINUTE -ROS 

PER WK: 
10 ti 75.00 30 ti 180.00 
20 ti 140.00 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 282 52x 156x 2602 
1/4 hr 40.00 38.50 37.00 35.50 34.00 
5 min 21.00 19.50 18.00 16.50 15.00 

CLASS A 
1/4 hr 30.00 27.75 25.50 23.25 21.00 
5 min. 12.00 11,25 10.50 9.75 9.00 

K B U R -FM 
1967 

312x 500x 
32.50 31.00 
13.50 11.00 

18.75 16.50 
8.25 7.55 

©OfM 
Media Code 4 216 0961 1.00 
R. B., Inc., Roosevelt Ave., Burlington, Iowa 52601. 

Phone 319-752-2701. 
1. PERSONNEL 

Manager -James M. Livengood. 
Program Director -Rick Sampson. 

IOWA 
3. FACILITIES 

ERP 53,140 w. (horiz.), 11,380 w. (vert.); 107.3 mc. 
Stereo. 

Operating schedule: 5:45 am -midnight. 
Partial simulcast operation. Operated separately 8 
am -midnight. For simulcast facilities see KBUR. 

4. AGENCY COMMISSION 
15/0 time only, monthly. 

5. GENERAL ADVERTISING See coded regulations 
See KBUR listing for coded regulations. 
Affiliated with American FM Network. 

TIME RATES 
Eft Rec'd 1/30/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: 30 see I min 
1 x 3.35 9.00 
122 x 2.65 3.35 

KYND 
1965 

Media Code 4 216 1040 3.00 
Des Moines County Broadcasters, Inc., 908 N. Main 

St., Burlington, Iowa 52601. Phone 319-754-7585. 
STATION'S PROGRAMMING DESCRIPTION 

KYND: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
on hour and half hour. General information features 
at :30 & :60. MUSIC: blend of current and standard 
music. Telephone interviews, audience participation 
contests, topical discussions. Sports coverage. Local 
news involvement, featuring use of actualities. 6-9 
am & 3-6 pm heavier concentration of current hits. 
School news featured each moring at 8:30 am. Com- 
munity events, interspersed throughout day, Contaer, 
Representative for further details. Reed 2/28/68. 

1. PERSONNEL 
President -Robert W. Sudbrink. 
General Manager -Chauncey Carney. 

2. REPRESENTATIVES 
McGavren-Guild-PG',V Radio, Inc. 

3. FACILITIES 
500 w. ; 1150 he. Directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills rendered tat of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3c, 3d, 4a, 5, 6a, 8. 
Rate Protection: 10e. 12c, 13e, 14e, 15b, 
Basic Rates: 20b, 21a, 21c, 21d, 22b, 23a, 24a, 29b, 

25a, 28b, 28c, 29a, 33b. 
Contracts: 40a, 92a, 43. 44b, 45, 51b, 
Comb.; Cont. Discounts: 60b. 60g, 601, 62d. 
Cancellation: 70a, 70c, 71b, 73a, 73b. 
Affiliated with American Information Network. 
Affiliated with KBS Radio Network. 

TIME RATES 
Eff 12/1/67 -Reed 10/30/67. 

A-6:30-9 am, noon -1 pm & 4-6 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

lx 26x 52x 1561 312x 
1 min 8.50 8.00 7.00 6.25 5.50 
30 sec..._ ...... _ ...... _. _ 7.50 7.00 6.25 5.50 4.75 

CLASS B 
I min..._.._ 6.50 6.00 5.50 4.50 4.00 
30 sec 5.80 5.40 4.80 3.80 3.40 

7. PACKAGE PLANS 
PER WK: 6ti 12ti 18 ti 24 t1 30 ti 
1 coin. 7.00 6.50 6.00 5.50 5.00 
30 sec 5.60 5.20 4.80 9.40 9.00 
10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
1/2 HR: Ix 261 52x 1562 312x 

A 61.00 58.50 56.00 48.50 45.00 
B 54.00 52.50 49.00 41.00 38.00 

10. SPECIAL FEATURES 
CAPSULE REPORTS 

A 
(5 or 6 per wk)B 

A B 
1 wk 12.50 11.00 26 wk.._ 11.00 9.50 
13 wk 11.50 10.00 52 wk......,_... 10.50 9,00 

ADVERTISING AGENCIES 
WITH MEDIA ACCOUNTS 

Use SRDS catalogs to sell 
more national and regional ad- 
vertisers. 

Use informative Service -Ads 
near the medium's listing. 

Keep advertising managers, 
media directors and account ex- 
ecutives aware of the market the 
medium covers, how it serves that 
market, and the other values which 
make it a good choice for adver- 
tising this or that type of product 
or service. Gs9D-1. 
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IOWA 

CARROLL (1 AM; 1 FM) 
Carroll County -Map Location D-5 

See SUDS =manner market usai, and data at begin- 
ning of the State. 

KCIM 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 216 1200 3.00 
Carroll Broadcasting Co., Box 431, Carroll, Iowa 

51401. Phones 792-4321. 792-4322. 

I. PERSONNEL 
General Manager -Leo R. Mayr. 
Com'l Mgr. & Pron. Dir. -Lee Sandberg. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Regional-Soderlund Company. 

3. FACILITIES 
1,000 w.; 1380 6e. Directional -separate patterns. 
day and night.. 
Operating schedule: 6:00 am -10:00 pm weekdays; 7:30 
am -10:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3c, 3d, 9a, 5, 6e, 7a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 24h, 

24c, 25a. 26, 28a, 28e, 29a, 30. 
Contracts: 40a, 92b, 42d, 43, 49a, 95, 46, 47a, 98, 

49. 51b. 
Comb.; Cont. Discounts: 60e, 61b, 62a, 62c. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Use of more than 15 programs or announcements per 
day by any one advertiser not permitted. 

TIME RATES 
Rates effective December 1, 1964. (Card No. 6.) 

Rates received October 28, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti ..... 5.00 3.25 104 ti ...... _._... 4.40 2.70 
13 ti .__. 9.70 3.00 156 ti..-._._..._ 4.10 2.60 
26 ti 4.65 2.90 312 3.50 2.50 
52 ti 4.55 2.80 

7. PACKAGE PLANS 
SATURATION PLANS 

1 -MINUTE -ROS 
10 ti 1 wk, ea ..... _....-..... ..... .............__. 4.05 
21 ti 1 wk, ea.........._..._...._......_ ..............__._... 3.05 
50 ti 15 days, ea 2.70 
100 ti 30 days, ea ..-.._...._.._.._...._........._ 2.30 

ANNUAL CONTRACT -BOB 
10 x 2.70 21 x. 2.38 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 tt..._ 49.70 26.20 15.90 13.70 8.90 
13 U..__.__ 49.40 25.95 15.65 13.50 8.65 
28 ti._._......__...._... 49.12 25.70 15.40 13.25 8.40 
52 ti_......__...-._... 48.90 25.45 15.20 13.00 8.20 
104 ti_.................._.. 48.50 25.25 14.95 12.80 7.95 
156 U._... -_._.__...v 48.25 25.00 14.70 12.55 7.35 
312 U. 47.95 24.70 14.40 12.30 6.50 

K C I M -FM 
1967 

Subscriber to the NAB Radio Code 
Media Code 4 216 1201 1.00 
Carroll Broadcasting Co., Box 431, Carron. Imes. 

51401. Phone 792-4321. 4322. 

I. PERSONNEL 
General ètanager-Leo lt. Mayr. 
Commercial Manager -Lee Sandberg. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Regional-Soderlund Company. 

3. FACILITIES 
ERP 73,500 w, (horiz.), 9.000 w. (cert.); 93.7 mc. 
Operating schedule: 9 m-10 pm daily. CST. 
Antenna ht.: 300 ft. above average terrain. 

4, AGENCY COMMISSION 
15/0 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See KCIM for coded regulations. 

TIME RATES 

Rates are identical to KCIM. See that listing. 

CEDAR FALLS 
Black Hawk County -Map Location H-4 

Soo BRDS consumer market map and deta at begin- 
ning of the State. 

See Waterloo 
(including Cedar Falls) 

KOMBO RADIO 

No. 1 Way to Sell 

Iowa's No. 1 Market 

CEDAR RAPIDS 
WATERLOO 

AMA 

Of 

l 
Iowa's No. 1 Market 
Only with KOMBO RADIO can you 
effectively sell Iowa's No. 1 market - 
the combination double metro Cedar 
Rapids and Waterloo: 

more population than Metro Des 
Moines 

a combined sales -per -household 
average above $5,895 

a combined spending potential -per - 
household of $10,182 

(SRDS CM Dala, I-I.Oit) 

33 Half -Hour Firsts 
Pulse figures* show KOMBO RADIO's 
High -Powered KWWL in Waterloo and 
KLWW in Cedar Rapids score 33 half- 
hour firsts in the combination double 
metro Cedar Rapids and Waterloo, 6 
AM -Midnight, Mon. -Fri. 

Leads in All Time Segments 
Pulse figures indicate KOMBO RADIO 
leads in household shares and total 
persons during every major day -part - 
6 -10 AM, 10 AM -3 PM, 3-7 PM, and 
7 PM -Mid., M-F-ond KOMBO RADIO 
also delivers: 

more total men and more men 18- 
49, 6 AM -7 PM 

more women 18-49, 6 AM -Midnight 

more men 18-24, 6 AM -Midnight 
Pulse Cedar Rapids- Waterloo 2 county area 
report, avg. I 4.hour audience, lan.Feb. 1968 

K LW W Cedar Rapids 

KWWL Waterloo 

Represented by AVERTKNODEL, INC. 

CEDAR RAPIDS (4 AM; 2 FM) 
Linn County -Map Location J-4 

See SUDS consumer market snap and data at begin- 
ning of the State. 

KCRG 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 216 1320 9.00 
The Cedar Rapids Television Co., First St. at First 

Ave., S.W., Cedar Rapids. Ia. 52404. Phone 319- 
364-4194. TWX 910-525-1391. 

I. PERSONNEL 
President -Joseph F. Hladky. Jr. 
General Manager -Ed Lasko. 
Sales Manager -Chuck Butler. 

2. REPRESENTATIVES 
Edward Petry & Company, Inc. 
Omaha-Soderlund Company. 

3. FACILITIES 
5,000 w.; 1600 hr. Directional -night only. 
Operating schedule: 5:00 am -midnight lion thru Sat; 
7:00 am -midnight Sun. CST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 9d, 5. 6a. la. 8. 
Rate Protection: lob, 11b. 12b. 13b, 14b. 15e. 
Basic Rates: 20b, 21a, 22b, 23e. 241). 24c, 26, 28c. 

29e. 30. 
Contracts: 40e, 41. 42b, 44a. 45. 46. 47e, 48, 49. 51e. 
Comb.: Cont. Discounts: 60a. 60f, 60i, 61a, 62b. 
Cancellation: 70a. 70c, 73a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff 1/1/67-Rec'd 1/10/67. 

AA -Mon that Bat 6-9 am & 3-7 pm. 
A -Mon thru Sat 9 am -3 pm; Sun 6 am -7 pm. 
B -Mon thru Sun 7-10 pm. 
C -Mon thru Sun 10 pm -6 am. 

7. PACKAGE PLANS 
MARKET BUSTER PLAN 

PER WK: 
C()SS AAt 

I2tI 
1 min 15.00 14,00 13.00 
30 sec 12.00 11.00 10.00 

CLASS A 
1 min 13.00 12.00 11.00 10.00 9.00 
30 sec 11.00 10.00 9.00 8.00 7.00 

CLASS B 
I nain 8.00 7.00 6.00 5.00 4.00 
30 sec 6.00 5.00 4.00 3.00 2.00 

CLASS C 
1 min. flat. 6.00 30 sec, flat._ 4.00 

(") Fixed or less than 6 ti. 
SOUND VALUE PLANS 

PER WK: AA A "B I min 30/20 
Plan I: 

18 U. 8 6 9 9.00 7.00 
Plan II: 

24 tL 12 8 4 8.00 6.00 
Plan III: 

38 ti . 18 12 6 7.00 5.00 
(") Or weekends. 

DRIVE TIME SPECIALS 
PER WK: 
Plan I: AAam AA pm I min 30/20 

10 ti, 5 5 12.50 9.50 
Plan II: 

20 ti. _ 10 10 11.50 8.50 
ID's: 50% of 1 -min (any plan). 
ID's combine at rate of 2 ID's 1 minute for greater 
discounts. 
Sound Value Plan and spots do not combine with 
Market Buster Plan for greater discounts. 

CONSECUTIVE WEEK DISCOUNTS 
06 wk -5% 52 wk --10% 
Do not apply to Sound Value Plans. 

8. PROGRAM TIME RATES 1/2hr 1/4 hr 
1 x .... 39 26 

5 min rate 1-1/2x minute rate. 
DISCOUNTS 

13x-5% 52x-15% 2601-25% 
261--10% 104x-20% 

KHAK 
1961 

Media Code 4 216 1440 5.00 
Agruss Broadcasting Company, 202 SGA Bldg., Cedar 

Rapids, Iowa 52401. Phone 319-365-9431. 
I. PERSONNEL 

Vice-l're. & Genl Mgr. -James W. Young. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
1,000 w. days; 1561 he. Directional. 
thmrat ing w-hedulc: am-laai .unui. l':;T. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities sea 
KHAK-FM. 

4. AGENCY COMMISSION 
15/6 dim. only. 

5. GENERAL ADVERTISING See coded mutations 
General: lb. 3a. 4a. 5, 6a. 

Rate Protection: lob, 11b. 12b, 13b, 14b, 15e. 
Basic Rates: 20b, 21a, 22b, 23b, 24b, 29c, 28e, 29a. 
Contracts: 40a, 91, 94a, 95, 48. 

Comb.: Cont. Discounts: 60f, 601, 61a, 62b. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 82. 
Sold individually or in combination with KCY'R, 
Pierre on extended discount plan. 
Affiliated with American Information Network. 
Member: National AgRadio Groups. Inc. 

TIME RATES 
No. 5 Eff 8/1/68-Ree'd 8/19/68. 

6. SPOT ANNOUNCEMENTS 
Ix 99+ 499{ 

120 wds 6.00 5.50 5.00 
80 wds 5.00 4.50 4.00 
20 wds 3.00 2.50 2.00 

7. PACKAGE PLANS 
30 PLAN 

(Within 7 days) 
15% discount on lx 1 -min or 30 -sec rate. 

8. PROGRAM TIME RATES 
FULL SPONSORSHIP 

5 min (open/close plus 1 1 -min spot) ea 8.00 
10 min (open/close plus 2 I -min spots) ea 18.00 
1/9 hr (open/close plus 3 1 -min spots) ea 24.00 

HALF SPONSORSHIP 
5 min (open/close plus 1 30 -sec spot) ea 9.00 
10 min (open/close plus 1 1 -min spot) ea--._ 8.00 
1/4 hr (open/close plus I 1 -1/2 -min spot) ea 12.00 

CONTRACT DISCOUNTS 
26 wk -ill' 52 wk -20% 

K H A K -FM 
1961 

Media Code 4 216 1441 3.00 
Agruss Broadcasting Company, 202 SGA Bldg., Cedar 

Rapids. Iowa. 52401. Phone 319-385-9431. 

I. PERSONNEL 
Vice -Ires. & (WW1 Mgr. -James W. Young. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
ERP 4,200 w.; 98.1 mc. 
Operating schedule: 6 am -midnight. CST. 

18 ti 24 ti Antenna ht.: 240 ft. above average terrain. 
12.00 11.00 Partial simulcast operation. ()prated separately local 
9.00 8.00 sunset -midnight. For simulcast facilities see KHAK. 

4. AGENCY COMMISSION 
15 Il time only. 

5. GENERAL ADVERTISING See coded regulations 
See KHAK listing for coded regulations. 

TIME RATES 
No. 5 Eff 8/1/88-Itec'd 8/14/68. 

6. SPOT ANNOUNCEMENTS 
120 wds 3 60 wds 2 

KLWW 
1949 

AVERY-KNODELy INC. 
R AIR 

Subscriber to the NAB Radio Code 
Media Code 4 216 1560 0.00 
Black Hawk Broadcasting Co., 1225 1st Ave.. S. E., 

Cedar Itaplds, la. 52406. Phone 319-363-8265. 
I. PERSONNEL 

General Manager -Don J. Weir. 
Sales Manager -Tom Corniea. 
Program Director -Dave Schneider. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 
Minneapolis -Wayne -Evans & Aaaodates, 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 5:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15% for time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply, 
General: la, 3a, 4a. 5, 6b, 7b, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14c, I5a. 
Basic Rates: 20b. 21e, 22b, 23a, 241). 24e, 27. 
Contracts: 40a, 41. 44a, 44b, 45. 
Comb.; Cont. Discounts: 60b. 60f. 61a, 62b, 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Affiliated with MRS Radio Network. 
Talent charge. Included In time costs and are 20% 
thereof. 
Announcements on KLWW and KWWL may be added 
together to earn most favorable package rate for both 
stations. Schedules do not have to be Identical. 

TIME RATES 
No. 18-A Eff 1/1/68 -Reed 5/1/68. 

AA -Mon thru Fri 6-9 am & 3-8 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 12 ti 18 ti 24 ti 38 ti 
1 min 15.00 12,00 10.00 9.00 8.00 
30 sec 12.00 9.60 

CLASS A 
1 mio_c.._.._.....__.... 12.00 10.00 
30 9,60 8.00 

9.00 8.00 7.00 
7.20 6.90 5.60 

AA A 
10 sec ID's - - _____.... _-... 6 5 

(Cedar Rapids ee(rtlaned on next page) 
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Cedar Rapids-Continued 

WMT 
1922 

CBS Radio Network 

N. u 

«KATZ RADIO 
WEST 

R A,B 
A WMT Station 

Subscriber to the NAB Radio Cede 

Media Cede 4 216 1680 6.00 
Paramount Theatre Bldg., 5th floor. Cedar Rapids. Ia. 

52408. Phone Empire 4-0171. TWX 319-221-1862. 

I. PERSONNEL 
General Manager-Lew Van Nostrand. 
Station Manager-Kenneth L. Hartle. 
National Sales Manager-Bill Alford. 

2. REPRESENTATIVES 
Katz Radio, West. 

3. FACILITIES 
5.000 w.; 600 kg. Directional-night only. 
Operating schedule: 24 hours daily; 17 hours Sunday 
CST. 

4. AGENCY COMMISSION 
15% on time only; no ash discount. 

5. GENERAL ADVERTISING Bee eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, Si. 4a, 4d, 5, 6e, 7b, 8. 
Bate Protection: 10e, 11a, 12e. 13a, 14a, 15a. 15b, 

15d, 16. 
Basle Rates: 21a, 21d, 22b, 23e, 24b, 25e, 26, 28a, 

29a, 33a. 
Contracts: 40a, 41, 42a, 42d, 43, 44a, 45, 48. 47a, 

48, 50, 51e. 
Comb.; Cont. Discounts: 60d. 60e, 61a. 82e. 
Cancellation: 70a. 70c, 71a, 72, 73e, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 27 Eff 7/1/68-Rec'd 6/3/88. 

AA-Mon thru Sat 6-10 am & noon -1 pm. 
A-Mon thru Sat 3-7 pm. 
B-Mon thru Set 5:30-8 am, 10 am -noon & 1-3 pm; 
Sun 6 am -7 pm. 
C-Daily 5-5:30 am & 7-10:30 pm; Sun 10:30 pm - 
midnight. 

6. SPOT ANNOUNCEMENTS 
TE 

PER WK: 1 
MI 

ti 6ti 12 ti 18 ti 24 ti 
AA ..._..... _ ...... _.._.._ 48 45 42 38 34 
A 35 32 29 26 24 
B ..._......_.._. 33 29 26 23 21 
C 25 22 19 16 15 

20/30 see: 75% of 1 -min. 10 sec: 50% of 1 -min. 
Spots between classifications take ratee of the higher 
classification. 

7. PACKAGE PLANS 
WEEKEND PLAN 

(Fri after 7 pm; Sat except 6-10 am & noon -1 pm; 
Sun all day) 

12 spots per wk, no more than 6 on Sat: 
Before 7 pm . 21.00 After 7 pm 14.00 

THE OVERNIGHT SHOW 

PER WK: 
(Mon 

t1 
ru Sat 

1012 ti m 18 tic) 24 41 30 ti 
Ea 6.00 5.00 4.75 4.50 4.25 4.00 
May not be combined with other spots for frequency. 
20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
CLASS AA 

PER VR: Ix 26x 52x 
1/2 hr ..........._.._... 124 118 112 
1/4 hr..._.._......... 84 80 76 
10 min____._.._... 64 61 58 
5 min__......_...._... 52 49 46 

104x 
106 

72 
55 
43 

156x 
100 
68 
52 
40 

260x 
94 
64 
49 
37 

CLASS A 
1/2 hr 108 101 96 90 85 79 
1/4 hr..........._ 70 67 64 61 57 53 

53 51 48 45 43 40 
5 mia 42 41 39 36 34 32 

CLASS B 
1 hr..._.. 160 152 144 138 128 120 
1/2 hr 96 92 87 82 77 72 
1/4 hr..._....- 64 81 58 55 52 48 
10 min -- 48 46 44 41 39 36 
3 min. 38 37 35 33 31 29 

CLASS C 
1 ..... 145 138 131 124 
1/2 .......... 85 81 77 73 
1/4 hr..._...._......-.. 57 55 52 49 
10 min..-_.._... _... 43 41 39 31 
5 min ............ 31 30 28 27 

TALENT AND PRODUCTION 
(Commiesionable) 

15 mis.._.......__. -. 10.00 5 min. 
10 min.... ...... 7.50 

116 
68 
46 
34 
25 

109 
64 
43 
32 
24 

5.00 

(70MBINABILITY 
All spots, regardless of length or classification. may 
be combined for discounts (except Overnight Show). 
Spots and programs may be combined for discounts on 
spots only. 

WMT/KWMT COMBINATION 
No. 7 Eff 7/1/68-Rec'd 6/3/68. 

AA-WMT: Mon taro Sat 6-10 am & noon -1 pm; 
KWMT: Sign -on -10 am & noon -1 pm. 
A-WMT: Mon thru Sat 3-7 pm; KWMT: Mon thru 
Sat 3 pm -sign -off. B-WMT: Mon taro Sat 5:30-6 em, 10 am -noon & 
1-3 pm; Sun 6 am -7 pm; KWMT: Mon thru Sat 10 
em -noon & 1-3 pm; Sun sign -on -sign -off. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 6 t1 12 t1 18 ti 24 ti 

AA......_...... 63 59 55 50 45 

B 43 38 34 30 27 
20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 
Spots between classifications take the rates of the 
higher classification. 

8. PROGRAM TIME RATES 
CLASS AA 

52x 104e 156x 260x 
160 151 142 134 
108 102 97 91 

83 79 75 71 

PER YR: Ix 26x 
1/2 hr 178 168 
1/4 hr_ 119 114 
10 min. 90 87 

5 min. 71 67 64 

CLASS A 
1/2 hr_______ .... 152 148 140 
1/4 hr..._.._......_... 101 97 93 
10 min._ 74 71 67 
5 min_ ........... _.._ 57 55 53 

132 126 
88 83 

WMT-FM 
1963 

80 56 52 Media Code 4 216 1681 4.00 
WMT-TV, Inc., Paramount Theatre Bldg., 5th II.. 

Cedar Rapids, Iowa 52406. Phone 319-364-0171. 
TWX 319-221-1862. 

83 61 I. PERSONNEL 
98 45 General Manager-Lew Van Nostrand. 

Station Manager-Kenneth L. Mastic. 

3. FACILITIES 
ERP 32,000 w.: 96.5 mc. 
Operating schedule: 6 am -midnight Mon thru Sun. 
CST. 
Antenna ht. -540 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e. 3a. 4a. 4d, 5, bb, 7b4 8. 
Bate Protection: 10c, 12e, 13e, 14b. 
Basie Batee: 20a, 23e. 241% 29e. 
Contracte: 40a, 42a, 42e, 43, 44e, 44b, 46. 
Comb.; Cont. Discounts: 60f, 60i, 61e. 
Cancellation: 70a, 70e, 72. 

©11FME] 

117 
77 
57 
42 

CLASS B 
1 hr 227 218 208 198 189 179 
1/2 hr._..._ 138 133 127 120 114 107 
1/4 hr_.....-.. 92 88 84 80 75 70 
10 mia_ 87 64 82 58 55 51 
5 min.. 52 50 47 44 41 39 

TALENT AND PRODUCTION 
(Cmnmisslmrble) 

15 min...__._....._..-... 17.50 5 min..........._..._..___ 7.50 
10 min. ...... _...... _...._. 12.50 
All announcements, regardless of length or claedS- 
cation, may be cross -combined for discounts, unless 
otherwise noted. 
Announcements may not be combined with programs 
for discounts. 

IN EASTERN IOWA 

WMT REACHES TWICE AS MANY PEOPLE 

AS ANY OTHER STATION 

Eastern Iowa - that's WMTland - encompasses 60% of 
Iowa's population and purchasing power, and includes four of 
Iowa's largest population centers (Cedar Rapids, Waterloo, 
Dubuque and Iowa City). Every week WMT RADIO is heard 
in more than twice as many homes in eastern Iowa as any 
other station. 

The popularity of WMT's adult programming is reflected in 
continual rating dominance. 

WMT is eastern Iowa's oldest radio station. Forty-six years 
of broadcasting have made WMT an integral part of eastern 
Iowa. WMT's long established leadership is based on com- 
munity service and involvement, loyalty -inspiring personalities, 
and strong local and regional programming with adult appeal. 

WMT DELIVERS MORE PEOPLE WEEKLY THAN ANY OTHER 
EASTERN IOWA STATION. 

Homes Reached Men Women Teens Total 

*WMT 134,700 130,600 132,100 13,000 282,200 
*Station A 55,300 45,700 50,800 27,800 136,700 
*Station B 38,100 31,300 30,300 10,500 76,400 
*Station C 18,100 11,500 13,900 12,300 42,500 

*Circulation PULSE, 1968-personal interviewing conducted during 1967. 
Advertisers and agencies are referred to the complete survey reports 
which are audience estimates subject to qualifications stated. 

YVMi 
RADIO 600 
CEDAR RAPIDS 
Ube Yois, of lows - 

Affiliated with WMT-TV, WMT-FM and sold in combination with 
KWMT, Fort Dodge 

Represented by Katz Radio 

IOWA 
TIME RATES 

Rates elective January 1. 1964. 
hales received February 28. 1264. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

ea ea 
1-11 ti 3Á0 24-36 ti 5.00 
12-23 tl...___._._.._... 6.00 

CENTERVILLE 
Appanoose County-Map Location G-7 

See SRDS consumer market map and data 
'ling of the State. 

KCOG 
1949 

at begin- 

CEO 
Subscriber to the NAB Radio Code 

Media Code 4 216 1800 0.00 
Hope Co., Inc., 317-1/2 N. 13th. Centerville, Iowa 

52544. Phone 856-3241. 

STATION'S PROGRAMMING DESCRIPTION 
KCOG: Programmed for general interest. 
NEWS: 5 min et 6 am, 11 am, 3 pm, 5 pm, 7 pm, 
8 pm, 9 pm, 10 pm. 15 min at 7-9 am, 6-10 pm. 
30 min at 8 am & 5:30 pm. 50 min at noon, M -Sat. 
Sun 5 min at 7 am, 2 pm, 3 pm. 4 pm, 5 pm. 7 pm, 
8 pm. 15 min at 7:30-9:30 am, 12:15 pm & 6 pm. 
Emphasis local. 2 remote units. TALK: 15 min at 
7:30 M -F interview, 30 min at 10 am women's 
MUSIC: general popular music 8:30 am -6 pm, 
M -Sat, 7:30-10 pm M -F, 12:30-8 pm Sun. Country 
and western 6-8 am M -Sat, 6-7:30 pm M -F, 6-10 
pm Sat. Religious 7 em -noon Sun. FARM: 10 min 
at 8:30 am & noon, 5 min at 11 am, M -Sat. 
SPORTS: prep and Jr college live. Contact Repre- 
sentative for further details. Recd 11/1/67. 

I. PERSONNEL 
General Manager-John Carl. 
President-R. K. Red Faust. 
Sales Manager-Larry Lund. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
500 w. days, 250 w. nights; 1400 kc. Non -directional. 
Operating schedule: 5:45 am -10:00 pm Mon then Sat; 
7:00 am -10:00 pm Sun. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3b, 3c, 3d, 41, 4d, 5, 6a, 

7b, 9. 
Rate Protection: 15b. 
Basic Rates: 20e, 20b, 21e, 21b, 21d, 22a, 22b, 23a, 

24b, 25a, 28a, 28c, 29a. 
Contracte: 40º, 41, 42b, 44a. 45, 46, 47e, 48, 49, 50, 

51e. 
Comb.; Cont. Discounts: 60b, 60g, 61e, 61b, 62d. 
Cancellation: lob, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with Keystone Network. 
Member: Iowa Town and Country Network. 

TIME RATES 
Rates effective October 1, 1965. 
Ratee received October 11, 1965. 

6. SPOT ANNOUNCEMENTS 
20/30 20/30 

1 min sec i min see 
1 tí..._......_.._. 5.00 4.50 104 U...___..._ 4.00 3.50 
13 U__.._ .._ 4.75 4.25 156 U..._.._.._. 3.75 3.25 
26 tl_._.._.._... 4.50 4.00 260 ti.__.._.,.. 3.50 3.00 
52 ...... 4.25 3.75 312 ti_._._...._ 3.25 2.75 

7. PACKAGE PLANS 
SPOT SATURATION PACKAGES -ROS 

30 see 30 sec 
PER WK: 1 min or lees 1 min or less 
6 U.._..__..._ 4.00 3.00 24 tl_._..___... 3.25 2.25 
12 U.-._._._._ 3.75 2.75 48 ti_._.._..__. 3.00 2.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 U_.___.._......_....._ ....__-. 27.00 16.00 9.00 
18 ti.._.._......_.._....._.._.._.._.._.._.._. 24.25 15.50 8.75 
26 U__.._.._.._.._._ ...._ _ 24.85 14.60 8.30 
62 U.-......_.._......_.._......_...____ _ 23.60 13.65 7.45 
104 U.._.._.._-._._.._......_..._____. 22.10 12.75 7.40 
156 ti..._.._._......_...... ..... 20.70 11.80 6.90 
260 ti._.___._..._--__ _._ 19.35 10.90 6.35 
312 U.- ...... _.._-._.._._.. .... _.. .... _ _._ 18.00 10.00 6.00 

CHARLES CITY 
Floyd County-Map Location G-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCHA 
1949 

Media Cede 4 216 1920 6.00 
Radio Incorporated, 207 N. Main St., Charles City, 

Iowa 50816. Phone 515-228-1321. 
STATION'S PROGRAMMING DESCRIPTION 

KCHA: MUSIC: 80% middle-of-the-road, 15% coun- 
try western, 5% rock and roll. NEWS: local news 
takes precedent. Newsmen plus 14 correspondents. 
Local news begins newscasts. Newscasts every half 
hour 6-9 am, every hour on hour balance of day. 
SPORTS: 30 min daily 7:45 am & 5:15 pm. FARM: 
70 min news and markets daily, plus regularly sched- 
uled programs by county agent, 4-H and FFA. Spe- 
cial events, live coverage and tape playback. Daily 
news commentary program. Coverage on events of 
significance to community. Contact Representative for 
further details. Rec'd 8/2/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-LuVerne J. Bromberg. 

(This listing continued on next page) 
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IOWA 
Charles City -K C H A -Continued 
2. REPRESENTATIVES 

PRO Time Sales, Inc. 
3. FACILITIES 

500 w. days: 1580 ke. Non -directional. 
Operating schedule: sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 8b, 3d, 4a, 4d, 5, 6a, 8 
Rate Protection: 15b. 
Buio Rates: 20b, 21a, 22e, 24e, 25a, 28b, 29a. 
Contracts: 40e, 45, 46, 47e. 
Comb.; Cont. Discounts: 60e. 61b, 62d. 
Cancellation: 71a. 
Member: Iowa Town and Country Network. 

TIME RATES 
Rates effective March 1, 1966. 

Rates received February 22, 1966. 
Rev. (Pkg. Rates) reed Aug. 6. '56. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x I56x 260x 3I2x 

1 min 4.20 4.00 3.80 3.60 3.40 3.20 3.00 
8. PROGRAM TIME RATES 

1/2 kr 1/4 hr 10 cola 5 min 
1 z-. 30 20 15 10 

DISCOUNTS 
52x-5% 1042-10% 156x-15% 

CHEROKEE 

2602-20% 

Cherokee County -Map Location C-3 
See SItDS consumer market map and data at begin- 
ning of the State. 

KCHE 
1952 

Subscriber to the NAB Radio Cede 
Media Code 4 216 2040 2.00 
C & H Broadcasting, Inc., Box 496, 201 S. 5th Bt., 

Cherokee, Iowa 51012. Phone 712-225-2511. 
I. PERSONNEL 

President -J. Alan Creaser. 
Sec'y-Treaa. & Gen'l Mgr. -Charles Kay Hutchinson. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
500 w. days; 1440 ke. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 30, 4a, 4d, 5, 6a. 
Rate Protection: 10b, 11b. 12b, 13b. 14a. 
Basic Rates: 29b, 210, 21d, 22a, 23a, 24b, 25a, 28a, 

28e, 29a. 
Contracte: 40a. 41, 44a, 45, 46, 47a, 48. 51b. 
Como.; Cont. Discounts: 60a, 60d, 601, 61b, 62b, 

62d. 
Cancellation: 70a. 70c, 71e, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
No. 2 Eff 12/1/67-Rec'd 12/7/67. 

AA -Mon thru Sat 6-9 em; noon -1 pm & 4-6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

90 see I min 30 see I min 
624 z..._ 2.60 4.20 52 z..._.....__ 4.10 5.70 
312 z. 2.90 4.50 26 z..-.....-. 4.40 6.00 
260 z_.__ 3.20 4 80 13 z...___._. 4.70 6.30 
156 z_. 3.50 5.10 1 L..._ 5.00 6.60 
104 L._ 3.80 5.40 

CLASS A 
624 z.__...- 2.05 3.60 52 z.-......_.. 3.60 5.10 
312 x_ 2.40 3.90 26 z..._..._...-.. 3.90 5.45 
260 x_..-_...._ 2.70 4.20 13 L 4.20 5.75 
156 L-. ... 3.00 4.50 1 z..._......_.. 4.50 6.05 
104 L. 3.30 4.80 
10 sec ID's: 50% of 1 -min. 

8. PROGRAM TIME RATA ES AAA 
5 min IO min 1/4 hr 5 men 10 min 1/4 hr 

624 x....__.. 6.10 10.30 14.50 5.35 9.20 13.00 
312 L.._..-. 6.90 11.10 15.30 6.10 9.95 13.80 
260 x..-._._. 7.65 11.85 16.10 6.90 10.70 14.50 
156 x...-... 8.40 12.60 16.80 7.65 11.45 15.30 
104 ....... 9.20 13.40 17.60 8.40 12.25 16.05 
52 L 9.95 14.15 18.35 9.20 13.00 16.80 
26 L....__.._ 10.70 14.90 19.10 9.95 13.75 17.60 
13 11.50 15.70 19.90 10.70 14.55 18.35 
1 x 12.25 16.45 20.65 11.45 15.30 19.10 

9. PARTICIPATING PROGRAMS 
Swap Shop -Daily 9:30-10 am. 1 -min. rate plus 1.50. 
Quips, Quotes and Handi Notes -(Daily 10:10-10:30 
am) -1 -min plus 1.50. 

10. SPECIAL FEATURES 
Newscasts -earned rate plus 1.50. 
Weather (1 -min at :15 and :45) -30 -sec rate plas 
1.50. 
Markets -5 -min rate plus 1.50. 
Big Minute -(news and weather headlines at :30)- 
1 -min rate plus 1.50. 

CLARION 
Wright County -Map Location F-3 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

KRIT(FM) 
1964 

Subscriber to the NAB Radio Code 

Media Code 4 216 2160 8.00 
Wright County Radio Co., Box 233, 215 -6th Sr., 

S.W., Clarion, Iowa 50525. Phone 532-2154. 
STATION'S PROGRAMMING DESCRIPTION 

KRIT (FM): Programmed for general interest. 
FARM: 5:30-7:20 am interviews, market reports, 
agricultural reports. Radio devotionals with local 
ministers 7:20 am -1 pm. NEWS: 8 am, 12:15 pm. 
8:10 pm, local, state, national and international with 
mobile unit and beeper telephone reporta. ENTER- 
TAINMENT: music features albums with middle-of- 

the-road sound 8:15 am -10 pm. C and w music early 
morning. SPORTS: live major league baseball, col- 
lege basketball and football, high school football, 
basketball and wrestling. Recd 7/17/67. 

I. PERSONNEL 
General Manager -Marvin L. Hull. 
Program Director -Jerry McLaughlin. 

8. FACILITIES 
EItP 49.000 w.: 96.9 mc. 
Operating schedule: 5:30 am -10:15 pm. CST. 
Antenna height: 286 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. 13111s payable 10th of month. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: le. 2a, 30. 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10a, 12a, 13a, 14e. 15b. 
Basic Rates: 206, 21a, 21b, 21d, 22a, 22b, 23a, 23b, 

24b, 25e. 26, 28a, 28c, 29a. 29h. 30. 
Contracta: 40a, 41, 49a, 49b, 45, 46, 47a, 48. 49. 

51a, 51b. 51c. 
Comb.: Cont. Discounts: 60e. 601, 61e, 62b, Old. 
Cancellation Teb. 70d, 71a, 73b. 
Prod. Services: 80. 81. 82. 
Metnber: National Agiadlo Groups, Inn. 

TIME RATES 
Eff 7/28/67 -Reed 7/31/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 52x 104x I56x 260x 912x 

1 min 4.15 3.60 3.30 3.05 2.75 2.50 2.20 
30 sec 3.05 2.85 2.60 2.35 2.10 1.95 1.70 

8. PROGRAM TIME RATES 
Ix 13x 52x 104x 156x 260x 312x 

1 hr 35.00 30.00 25.00 20.00 18.00 16.50 15.00 
1/2 hr...._ 20.00 18.00 16.50 15.00 13.50 12.00 11.00 
1/4 hr. 15.00 12.00 10.00 9.00 8.00 7.50 7.00 
5 min ..... 9.00 8.00 7.50 7.00 6.00 5.75 5.25 

CLINTON (2 AM; 1 FM) 

Clinton County -Map location L- 5 

See SIMS consumer rma rhet map and data at begin 
nine of Ute State. 

KCLN 
1956 

American Entertainment Ntwk 

man 
Subscriber to the NAB Radio Code 

Media Code 4 216 2280 4.00 
Valley Broadcasting Co., Box 875. 124 4th Ave. S., 

Clinton. Iowa 52732. Phone 319-243-1390. 
I. PERSONNEL 

Prealdent-itobert Z Morrison. 
Vice-Pres. & Gen'l Mgr. -Cecil H. Hamilton, Jr. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1.000 w. days: 1390 he. Directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 4e. 4d, 5, 6a. 7b, 8. 
Rate Protection: 10b, 11b. 12h, 13b, 14b. 
Basic hates: 20b, 22a. 24h, 28c, 29a. 
Contracte: 40e. 44a. 46, 47a. 50. 
Comb.: Cont. Discounts: 60e. 60e, 61a. 
Cancellation: 70a, 70e, 7Ia, 72. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 
Member: Iowa Town and Country Radio Network. 

TIME RATES 
Eff 4/1/07-Rec'd 3/29/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 156x 260x 312x 624x 

1 min 5.00 4.90 4.80 4.70 4.50 4.30 4.00 
30 see 4.09 3.90 3.80 3.70 3.00 3.50 3.25 

7. PACKAGE PLANS 
PER WK: I min 30 see IO see 
10 ti. 4.50 3.75 3.50 
25 ti 4.00 3.25 3.00 
50+ 3.50 3.00 2.50 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 min 

1 z 42.50 32.50 18.00 10.50 
209 z 38.50 28.50 16.50 9.50 
417-832 z 35.00 25.00 15.00 8.00 

KROS 
1941 

KROS-FM 
1047 

Media Code 4 216 2400 8.00 
Clinton Broadcasting Corp., Jacobsen Bldg., Clinton, 

Ia. 52732. Phone 319-242-1252. 
STATION'S PROGRAMMING DESCRIPTION 

KROS: Programmed for general interest. 
Music segments handled by air personalities. MUSIC: 
60% middle-of-the-road albums and 40% current 
hits, singles. NEWS: 3 man local news staff, with 
six 15 min newscasts plus live and network news 
on half hours. FARM: 7 hours of programming 
every week, local and regional origination. SPORTS: 
play-by-play includes local high school basketball 
and football, minor league baseball, national farm 
team. Also Big 10 university football and basket- 
ball. Women's program call in show 1:35 pm. Eve- 
ning programming features play-by-play sports and 
network sporta as scheduled. Other evenings music 
mix as above, plus network half hour news segments 
and talk shows. Contact Representative for further 
details. Rec'd 8/14/67. 

I. PERSONNEL 
Pres. & Gen'1 Mgr. -Bernard M. Jacobsen. 
Assistant Manager -Gerald A. Parker. 

2. REPRESENTATIVES 
Iowa Radio Network. 

3.. FACILITIES 
1,000 w. days. 250 w. nights; 1340 k.'. 

Non -directional. 
Operating schedule: 5:45 am -midnight Mon Ihru 
Sat. 7:00 am -midnight Sun. CST. 
FM FA)'B,TTIES 
ERP 100,000 w.; 06.1 mc. 

Operating schedule: Same as AM. (Non -duplicated 
9:00 am -9:00 pm Mon thru Sat.) 
Antenna ht. -400 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See sided regulations 
General: la. 2a, 2b. 3a, 3b, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d. 
Basle Rates: 20b, 21a, 23a. 28c, 29e, 30. 
Contracts: 40a. 41, 45. 46, 47e. 50. 
Comb.; Cont. Discounts: 80a, 60e, 61e. 
Cancellation: 70e, 70c, 71b, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with MSS Radio Network. 
Member: Iowa Radio Network. 

TIME RATES 
Rates effective February 1. 1965. (Card No. 17.) 

Card received December 23, 1964. 

6. SPOT ANNOUNCEMENTS 20 see 
1 min 30 sec or lase 

Flat 7.00 6.00 3.50 
DISCOUNTS 

3 ti per wk or more -5% 8 ti per wk or more -10% 
7. PACKAGE PLANS 

WEEKLY BULK PLAN 
(Best available position) 

Class A-6:59 am -6:59 pm Eton thru Sat. 
Class B-5:45-6:59 am and 6:59 pm -midnight Mon 
thru Sat; all day Sun. 

CLASS A - 1 minute - -30 acme - 
PER WK: ea tot ea tot 
12 tL_ 5.75 69.00 4.25 51.00 
18 ti.____.__ 5.50 99.00 4.00 72.00 
24 Li 5 00 120.00 3.75 90.00 
30 ti 4 75 142.50 3.50 105.00 
40 ti 4 50 180.00 3.25 130.00 
50 ti 4 25 212.50 3.00 150.00 

CLASS B 
80%Aase A rates. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti...-. 50.00 40.00 25.00 20.00 15.00 
DISCOUNTS 

13x- 5% 52x-12% 1561-20% 
26x-10% 104x-15% 260x-25% 

COUNCIL BLUFFS 
Pottawattamie County -Drap Location C-6 

See MUM consumer market map and data at begin- 
ning of the State. 

See Omaha, Neb. 
(including Council Bluffs, Iowa) 

Use 
Chremas 

Seafisa 

anaeeerof 
life and breath. 
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J 
J 

D 

1968 CHRISTMAS 
7 ...... 

( 
C 

C 

C 

C 

C 

Fight tuberculosis, 
emphysema, air pollution. 

Space contributed by the publisher as a public service. 

CRESTON (I AM; 1 FM) 
Union County -Map Location E-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KSIB 
1946 

Media Cede 4 216 2520 3.00 
Southwest Iowa Broadcasting Company, Radio Center. 

Creston. Ia. 50801. Phone 782-2155. 

STATION'S PROGRAMMING DESCRIPTION 
KSIB: Programmed for both rural and urban audi- 
ences of all ages. 
Farm and market programe early morning and noon 
hour including live Chicago and area markets and 
feeder reports. Official weather station with weather 
information aired several times each hour. NEWS: 
on hour and half hour. MUSIC: all types played 
thoughont day with special teen program 4-5 pm 
daily. Employ stringers for local news in area plus 
shortwave, mobile telephone and beeper. Contact Rep- 
resentative for further details. Rec'd 10/12/67. 

1. PERSONNEL 
General Manager -E. M. Horning. 

2. REPRESENTATIVES 
Iowa Radio Network. 

3. FACILITIES 
1.000 w, days; 1520 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards amply. 
General: la, lb, 2e. 2b, 3a, 3b, 9a, 4d. 5. 6a, 7b, 8. 
Ralo Protection: 10e, 11c, 12e, 13c. 14e, 15b. 
Basic Rates 20h. 21d, 23a. 24h. 28a, 28e, 29a. 
Contracts: 40a. 41, 44e, 44b, 45, 46. 47a. 
Comb.: Cont. Discounts: 60a, 60e, 61b, 62á. 
Cancellation. 70e. 70e, 71a. 
Prod. Services: 80, 82. 
Affiliated with MRS Radio Network. 
Member: Iowa Radio Network. 

TIME RATES 
No. 12 ER 5/1/67-Rec'd 6/29/67. 

6. SPOT ANNOUNCEMENTS I min 30 see 20 see 
1 x _...._.._......_.._._.._- 6.50 5.00 3.80 
13 x 
26 z _._.. _ .__ 6.10 4.50 3.25 
52 z...._. __..- 5.50 4.20 3.15 
104 it _...._. 5.15 3.95 2.95 
156 z...._..... ........... _ 4.80 3.60 2.75 
260 z _...... 4.40 3.35 2.b50 
312 z 3.10 2.4 

7. PACKAGE PLANS 
SATURATION PACKAGE 

(Must he used In week) -1 min- -30 see- -20 see - PER WK: ea tot ea tot ea tot 
6 ti __.. 5.50 33.30 4.20 25.20 3.00 18.00 
12 ti 5.19 61.20 3.90 46.80 2.80 33.60 
18 ti ._. 4.70 84.60 3.60 64.80 2.60 46.80 
24 ti _._.... 4.30 103.20 3.30 79.20 2.40 57.60 
30 ti 3.90 117.00 3.00 90.00 2.20 66.00 
50 ti 3.50 175.00 2.70 135.00 2.00 100.00 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 z.___.__ ... 50 SO 22 18 13 
DISCOUNTS 

13x-1% 52x-5% 156x-15% 
26x-2-1/2% 1041-10% 2602-25% 

K S I B -FM 
1956 

Media Code 4 218 2521 1.00 
Southwest Iowa Broadcasting Co.. Box 457. Hwy. 34, 

Creston. Iowa 50801. Phone 515-782-2155. 
STATION'S PROGRAMMING DESCRIPTION 

KSIB-FM: NEWS: on hour. MUSIC: standards, 
ahowtunes and middle-of-the-road. SPORTS: even- 
ing sports programs. Include live broadcasts of pro- fessienal baseball. college football. area and high 
school football and basketball games. Contact Repre- 
sentative for further details. Rec'd 10/12/87. 

I. PERSONNEL 
President -Arden D. McKee. 
Oen'l & Sta. Mgr.- E. M. Horning. 
Sales Manager -Wayne Hatchett. 

2. REPRESENTATIVES 
Iowa Radio Network. 

3. FACILITIES 
ERP 3.000 w.: 101.7 mc. 
Operating schedule: 6 am -10 pm. CST. 
Antenna ht.: 252 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0, net time only. 

5. GENERAL ADVERTISING See ended regulations 
See KSIB listing for coded regulations. 

TIME RATES 
No. EM -1 Eff 3/15/67 -Reed 1/10/07. 

6. SPOT ANNOUNCEMENTS 1 min 30 nee 20 see 
Flat ._ ........................... __________ 4.30 3.25 2.35 
13 x -. 4.10 3.10 2.25 
26 z.__......_.._..._.._......_...._ ___ 3.90 2.95 2.15 
52 a._.._...._ _..-.-._....._-. 3.70 2.80 2.05 
104 z.___._..__.._...._. ._......_._ 3.55 2.65 1.95 
156 x._.._.__...... _.._.._.-.. 3.30 2.50 1.80 
260 z 2...22..2...._.._... 3.05 2.30 1.65 
312 z _.__ 2.80 2.10 1.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr IO min 5 min 

Flat . _- 37.50 21.50 16.50 13.50 9.95 
20.70 15.85 12.95 9.35 

26 x._............_ 34.30 19.90 15.15 12.40 8.95 
52 z _.._.- 32.70 19.10 14.45 11.80 8.6.5 
104 z ....._...._.. 31.10 18.30 13.75 11.20 8.10 
158 x ______ 29.50 17'.45 13.05 10.60 7.65 
260 z _______ 27.90 16.60 12.35 10.00 7.20 
312 z.___ -. 26.25 15.75 11.65 9.40 6.75 
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DAVENPORT (Iowa) -ROCK 
ISLAND-MOLINE (Illinois) 

(5 AM; 3 FM) 
Davenport -Scott County, Iowa -Map Location L-5 
Rock Island -Rock Island County. 111. -Map Loca- 

tion C-3 
Molina -Rock Island County. I11. -Map Location C-3 

See SitDS eonaumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This 1s 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It Is 
part of the time buying function to determine estent 
of individual station coverage, audience delivered, etc. 
within the area. 

KSTT 
1946 

DAVENPORT, IOWA 

Representatives, Inc. 

uau 

Media Code 4 216 2690 4.00 
KSTT. Inc., 1111 Eut River Dr., Davenport. Iowa 

52803. Phone 319-326-2541. 
I. PERSONNEL 

President -Frederick Epstein. 
Vice-Pres.. Sta. & Nat'l Sates Mgr. -James M. Watt. 
Program Director -Bobby Rich. 

2. REPRESENTATIVES 
H -R Representatives. Inc. 

3. FACILITIES 
1.000 se.: 1170 Ire. Directional -separate patterns day 
and night. 
Operating schedule: 5:00-1:00 am. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See sold regulations 
General: la, 2a, 3a. 3d, 4a, 5. 6a. 7a. 8. 
Rate Protection: 10d. lid. 12d. 13d, 14d, 151i. 
Basle Hates: 20a, 21b. 22a, 23a, 24c, 25a, 28c, 29b, 

30. 33d. 
Contracts: 40a, 41. 45, 98, 51b. 
Comb.: Cont. Discounts: 060e, alb, 82d. 
Cancellation: 71a. 72, 73a. 
Prod. Services: 80. 82. 

(') Applies to minute and 30 seconds only. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 15 ER 10/1/67 -Reed 10/9/67. 

AAA -Mon thru Sat 6-9 am & 4-7 pm. 
AA -Mon thru Sat 9 am -9 pm & 7-10 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6ti 12t1 18t124ti 
AAA 22 20 19 18 17 
AA 20 18 17 18 15 
A 17 14 13 12 11 

30 sec or lesa: 80% of 1 -min. 
10 sec or less: 50% of 1 -min. 
1 -min and 30 -sec combinable for frequency earned rate. 

CONSECUTIVE WEEK DISCOUNT 
52 wk -8%. 
Minimum wkly ached of 6 1 -min spots 6 am -12 mid 
Mon -Sun necessary to maintain consec wk advertising. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

I MIN: I II 
6-9 am Mon thru Sat ......._....._ 6 4 
9 am -4 pm Mon thru Sat __ 6 5 
4-7 pm Mon thru Sat ..... 8 4 
7 pm -midnight Mon thru Sat; all day Sun.-.. 6 5 Plan I-24 spots per week, ea 14.00. 
Plan II -18 spots per week, ea 15.00. 
30 sec or less: 80% of 1 -min. 
10 sec or less: 50% of 1 -min. 

10. SPECIAL FEATURES 
5 -MINUTE NEWS 

(At :25 & :55-31 times daily) 
1-1/2 a applicable 1 -min rate; 1 -min commercial 
time plus open and close billboard. 

KWNT 
1952 

DAVENPORT, IOWA 

R A B 
Media Code 4 216 2760 5.00 
Robert W. Schmidt, 11119 Mound St., Davenport, 

Iowa 52803. Phone 319-326-4407. 
STATION'S PROGRAMMING DESCRIPTION 

KWNT: Programmed for young adults, with emphasis 
on country and western music fans. 
MUSIC: current hits In country or folk category. 
Personalities handle all segments. NEWS: network 
nexs on half hour, plus farm market reports and 
frequent weather checks. Direct weather wire. 
SI'ORTS: limited high school football and basket- ball, university football in season, NASCAR racing 
in season, Class A Midwest League baseball. Con- 
tact Representative for further details. Reed 9/12/68. 

1. PERSONNEL 
Pres. & Gen'l Mgr. -Robert W. Schmidt. 
General Sales Manager -Charles Lintgenn. 
Prog. & Farm Dir. -Hal Rayburn. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 
500 w. days; 1580 kc. Non-directionaL 
Operating schedule: Sunrise -local sunset daily. CRT Partial simulcast operation. Simulcast during AM 
operational hours. For lien -simulcast facilities see 
KWNT-FM. 

4. AGENCY COMMISSION 
15'; time only. 

GREATEST 
SHARE OF AUDIENCE 

IN EVERY 
TIME PERIOD 

Share of Audience Estimates Davenport - Rock Island - Moline* 

KSTT 
6-10AM 1OAM-3PM 3-7PM 7PM-Midnight 

22 26 36 58 
Station A 16 19 18 2 
Station B 19 12 8 9 
Station C 14 14 8 10 
Station D 7 8 9 - 

°Puise, Inc. 3 -county metro survey April 1968. Subject to limitations therein. 

DAVENPORT/ ROCK ISLAND / MOLINE 
Represented by HR Representatives, Inc. 

5. GENERAL ADVERTISING See sodded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 30, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 12b, 15b. 
Basic Rates: 20b, 21b, 21d, 23b, 24e, 25a, 28e. 29a, 

33c. 
Contracta: 40a, 92a. 42e, 44a, 95, 47c, 98, 49, 51a, 

51e. 
Comb.; Cont. Discounts: 60a, 60f, 81e, 62a, 62d. 
Cancellation: 70e. 70d, 72, 73a. 
Prod. Services: 80, 82. 
FM facilities: KWNT-FM. 

TIME RATES 
No. 8 ER 10/1/88. -Reed 9/11/68. 

6. SPOT ANNOUNCEMENTS 
1 min 15 30 sec 12 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -I0% 

7. PACKAGE PLANS 
PER WK: Itl 6tl 12 ti 18 ti 24 ti 
1 min 15.00 14.50 13.50 12.50 11.50 
30 sec 12.00 11.50 10.50 9.50 8.50 

RATEHOLDER 
Minimum wkly ached of 5 1 -min spots Mon thru Fri 
necessary to maintain consec wk advertising. 

K W N T -FM 
1966 

DAVENPORT, IOWA 
Media Code 4 216 2800 9.00 
Robert W. Schmidt, 1019 Mound St., Davenport, Iowa 

5.803. I'hone 319-326-4407. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Robert W. Schmidt. 
General Sales Manager -Charles Lintgen. 
Prog. & Farm Dir.-Ilal Rayburn. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
ERP 27,000 w.; 106.5 mc. 
Operating schedule: 5 am -10 pm daily. CST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. Operated separately 5 
am -sunrise & local sunset -10 pm. For simulcast fa- cilities see KWNT. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
See KWNT listing for coded regulations. 
AM facilities: KWNT. 

TIME RATES 

Rates are identical to KWNT. See that listing. 

WHBF 
1925 

ROCK ISLAND, ILL. 

CBS Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 216 2880 1.00 
The Rock Island Broadcasting Co.. Telco Bldg., Rock 

Island. III. 61201. Phone 309-786-5441. TWX 
910-853-1508. 
STATION'S PROGRAMMING DESCRIPTION 

WVHRF: Programmed for general interest. MUSIC: Latest popular music and modern standards 
with air personalities handling all segments. NEWS: 
local, regional, national and international, nine man 
news staff plus correspondents at both state capitals, 
Illinois and Iowa and 28 stringers. AP wire and 
network news. Radar Weather Reports. Contact Repre- 
sentative for further details. Reed 3/21/68. I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Maurice I. Corken. Vice-Pres. & Dir.. Sales -Ted Arnold. 
National Sales Manager -Dewey L. Nelsen. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 
Minneapolis -Harry S. Hyett & Co. 

3. FACILITIES 
5.000 w.; 1270 ke. Dirertional-night only. 
Operating schedule: 5:00 a.m. to midnight weekday,' 
7:55 a.m. to midnight Sunday,. CST. 

4. AGENCY COMMISSION 
15/n time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standard, apply. 
General: la. 20, 3a. 3d, 4a, 4d, 5. 8a, lb. 8. 
Rate Protection: 10b. 14b. 
Basic Rates: 20a, 21a, 21d, 22a, 23a, 29e, 26, 28a, 

28c, 29a, 30. 33a. 
Contracts: 40a, 41, 42a. 43, 44a, 45, 46, 97a, 48, 49, 

51a, 51e. 
Comb.; Cont. Discounts: 80a. 60e, 60e. 80f, 601, 81e. 
Cancellation: 701, 70c, 71a, 72, 73a, 73b. 
Prod. Service,: 80, 81, 82. 
Affiliated with CBS Radio Network. 
Dual sponsorship not permitted in commercial an- 
nouncements. 

TIME RATES 
No. 18 ER 9/1/67 -Reed 7/28/87. 

AA -Mon thru Sat 5:59-10 am. 
A -Mon thru Sat 5:29-5:58 am, 10:01 am -1:01 pm 
& 3:29-7:01 pm. 
B -Sun & all other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min Sta brk 

52 U...._._ ._..,...__....--...-........_._ 22.50 18.00 
104 ti ___... 21.25 17.00 
158 U_...-...__........_..._._..___ 20.00 18.00 
260 ti... ...... 18.75 
520 ti _._... -.-_.. 17.50 

CLASS A 

52 CI ....__ .............._.... .-...._ I8.00 
104 U 17 
158 ti.._..._-..-__.. _...._...-_.....- 16.00 
260 ti _..__....__...._._-.._._..._. 15.00 
520 t1 _._.-_..._....... __.-__..__.._ 14.00 

14.00 

15.00 
13.50 
12.75 
12.00 
11.25 
10.50 

IOWA 
CLASS B 

1 min Sta hrk 
1 ti 15.00 12.50 
T2 ti 13.50 11.25 
114 Ii 12.75 10.80 
158 ti 12.00 10.00 
260 ti 11.25 9.25 
520 ti 10.50 8.75 
ID's (8 seconds transcribed or 15 words live) -50% 
of earned station Weak rate. 

7. PACKAGE PLANS 
WEEKLY QUANTITY DISCOUNTS 

(OR the 1 -time rate) 
10 to 14 ti 10% 
15 to 19 ti 20% 
20 to 29 ti 30% 
Weekly quantity discounts and frequency discounts 
do not combine; advertiser may choose whichever for- 
mula is most favorable. 

B. PROGRAM TIME RATES 
(Daily 6 am -10:30 pmt 

1 hr 1/2 hr 1/4 hr 5 min 
1 x 150 90 40 30 

DISCOUNTS 
13x-5% .2x-15% 1581-25q 
26x-10% 1041-20% 260x-30% 
All ether Tire' 752 of above rates. 

10. SPECIAL FEATURES 
15 -MINUTE NEWS 

1 time each, extra 7.50. 

W H B F -FM 
1947 

ROCK ISLAND, ILL. 

pup MD 
Media Code 4 216 2881 9.00 
The Rock Island Broadcasting Co.. Telco Bldg., Rork 

Island. III. 61201. l'hone 309-786-5941. TWX 
910-653-1508. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Maurice J. Corken. 
Vice-Pres. & Dir., Sales -Ted Arnold. 
National Sales Manager -Dewey L. Nelsen. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 
Minneapolis -Harry S. Hyett Co., Poe. 

3. FACILITIES 
ERP 39,000 w.: 98.9 mc. Stereo. 
Operating schedule: 5:00 am -midnight Mon thru Sat; 
8:00 am -midnight Sun. 
Antenna ht.: 900 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only rendered on 1st. 

5 GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a. 3d. 4a, 9d, 5, 6b, 71). 8. 
Rote Protection: 10e. 19e. 
Basle Rates: 20b, 21a, 21d, 22a, 23a, 24e, 28a, 28c. 

29a. 
(This listing continued on neat pale) 

"We cover the =2 Market" 

014;1/4 

DES MOINES 

ROCKFORD 

CHICAGO 

QUAD 
CITIES 

PEONIA 

Pealeteula 
covered by 

WHBF 
radio 

CBS FOR THE QUAD -CITIES 
WESTERN ILLINOIS 
AND EASTERN IOWA 

NAT'L REP. EDWARD PETRY & CO., INC. 
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IOWA 
Davenport Ilowo)-Rock Island -Moline 
-W H B F -FM -Continued 

Contracts: 40a, 41, 42a, 43, 44a, 45, 46, 47a, 48, 49. 
51a, 51c. 

Comb.; Cont. Discounts: 60a, 60f, 601, 61c. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 
TV facilities-WHBF-TV. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 7/1/67 -Reed 5/25/67. 
6. SPOT ANNOUNCEMENTS 

PER WK: 
Ix 7x 141 21x 28x 35x 42x 

1 min 6.00 4.50 4.40 4.30 4.20 4.10 4.00 
30 sec 9.00 3.00 2.90 2.80 2.70 2.60 2.50 

W O C WOC-FM 
1922 1948 

DAVENPORT, IOWA 

NBC Radio Network 

BLAIR RADIO 

Subscriber to the NAB Radio Code 
Media Code 4 216 9000 5.00 
WOC Broadcasting Co.. 805 Brady St., Davenport, 

Iowa 52808. Phone 319-324-1661. TWX 910-525-1189. 
STATION'S PROGRAMMING DESCRIPTION 

WOC: Programmed for young adults. 
Middle-of-the-road music in a personality oriented 
format. NEWS: world at :60 and local at :30 
throughout schedule. Conference call type phone show 
10:30 pm -12M, M -F. 10 man news department, 3 
mobile units and plane. 2 nightly sports shows plus 
major league baseball, high school and college bas- 
ketball and football in season. Farm market news 
6:30-8 am & noon -12:30 pm. Contact Representative 
for further details. Reed 11/27/67. 

I. PERSONNEL 
General Manager -Robert H. Kreighoff. 
Sales Manager -Don Green. 
Program Director -Don Hanley. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5.000 w.; 1420 kc. Directional -separate patterns day 
and night. 
Operating schedule: 4:55 am -midnight. CST. 
FM FACILITIES 
E1tP 47,000 w.; 103.7 mc. 
Antenna ht. -800 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a. 4d, 5, 6a, 7b. 8. 
Rate Protection: Job, llb, 12b, 13b, 14b, 16. 
Basle Bates: 20b, 21d, 22a, 23a, 29a. 24b. 24e. 25a, 

28a, 29a, 32b. 33a. 
Contracts: 40a, 41, 42d, 94b, 95, 46, 47a. 48, 49, 50, 

51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 601, 61a, 62b, 

62d. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with NBC and Blair Group Plan. 
Beer advertising acceptable subject to certain reatriº- 
tlona-details on request. 
following tablee show rates after deduction of all 
applicable diacounts. 

TIME RATES 
NATIONAL AND LOCAL BATES SAME 

No. 22 ER 5/1/68 -Reed 4/4/68. 
Rev. reed 8/9/68. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Sat 6-10 am, noon -1 pm & 3-7 pm. 
A -Mon thru Sat 5-6 am, 10 am -noon & 1-3 pm; Sun 
sign -on -7 pm. 
B -Daily 7 pm -midnight. 

CLASS AA 
W KLY: Specified 5 ti IO ti 15 ti 20 ti 
1 min. ...... -......- 25.00 23.00 21.00 19.00 17.00 
20/30 sec 20.00 18.50 16.75 15.25 13.75 
10 sec 12.50 11.50 10.50 9.50 8.50 

CLASS A 
1 min 22.00 20.00 18.00 16.00 14.00 
20/30 sec 17.75 16.00 14.50 12.75 11.25 
10 sec 11.00 10.00 9.00 8.00 7.00 

CLASS B 
1 16.00 14.00 12.00 10.00 8.00 
20/30 sec 12.75 11.25 9.50 8.00 6.50 
10 sec 8.00 7.00 6.00 5.00 4.00 

7. PACKAGE PLANS 
BEST TOTAL AUDIENCE 

PER WK: 15 ti 20 ti 30 ti 
6-10 am & 3-7 pm 7 10 15 
10 am -3 pm 5 5 10 
7 pm -sign -off 3 5 5 

Ea 15 14 13 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

DISCOUNTS 
26 consec wk -5% 52 consec wk -10% 
Rateholder: 3 wk minimum in previously used cate- 
gory. 

ROS 
PER WK: 15 ti 25 ti 4081 60 ti 
1 min 8.00 7.00 6.50 6.00 
20/30 sec 6.90 5.60 5.20 4.80 
10 sec 4.00 3.50 3.25 3.00 
PER YR: 520x 1040x I560x 
1 min. ........... ...__ ...... .._ ...... _.._...... ..... 6.50 6.00 5.00 
20/30 sec 5.20 4.80 4.00 
10 seo 3.25 3.00 2.50 
Spots will run between 5 am -midnight Mon thru Sun. 
Maximum of 20% in Drive Time if available. 
Combinable with specified time spots for maximum 
discount. Subject to preemption without notice to 
advertiser. 

How to service 96,709 cars in 

the Quad -Cities area instead of 

162,066 . . . 

10wn 

Cedar 

W N 

Jock son 

Clinton 
CLINTON 

Scott 

Muscatine 
MUSCATINE 

Louisa 

Rock Island 

Mercer 

NA 

Corroll 

St lR Lt NO 

ROCK FALLS 

Whiteside 

QUAD CITIES 

Henry 

KEWAN[ 

IIlINO1S 
1420 

w 
OC 

Simple. Forget Scott County. 
Forget all about the 65,357 registered cars in Scott County 
or the important $58,472,000 in automotive and gas sales. 
Let the other guys fight over it. 

Who cares if over 4O% of Scott County households have 
incomes of $10,000 plus? So what if the per capita income 
in Scott County is the highest in the Ouad-Cities Market? 

Who really gives a darn? THE AUTOMOTIVE AND GASO- 
LINE COMPANIES ... AND WOC-RADIO! 

And by the way, if it makes any difference, Scott County is 
our baby at WOC RADIO. We deliver it. So take our Pulse. w Davenport, Iowa 

Serving the Greater Quad -Cities 
Davenport-Bettendorf,Iowa 
Rock Island -Moline -East Moline, Illinois 
and a host of other communities 

Exclusive National Representative - Blair Radio 

8. PROGRAM TIME RATES 
Ix I9x 52x 156x 260x 3I2x 

1 hr 75 .... .... .... .... .... 
1/2 hr_._.........._.._ 50 .... .... .... .... .... 
1/4 hr..._ 90 37 34 31 28 25 
5 min..._ 25 23 21 19 17 15 

10. SPECIAL FEATURES 
NEWS PROGRAMS 

(6-9 am & noon -1 pm) 
PER WK: 6t1 5ti 3ti 2ti 1ti 
10 min. 120 105 66 46 24 
5 mtrt 90 80 51 36 19 

(9 am -noon & 1-7 pm) 
10 min 84 75 48 34 10 
5 min- 66 60 39 28 15 

(7 pm -sign -off) 
30 min 66 60 39 28 15 
5 min 54 50 33 24 13 

EVERY SUNDAY MORNING 
Includes 45 minutes of music. 
Each segment contains 5 -minutes news & weather - 
cast. 8-8:45 am, 8:45-9:30 am, 9:30-10:15 am & 
10:15-11 am. 
Flat rate, fully commissionable 60 

WQUA 
1946 

MOLINE, ILL. 

The Eastman Station 

C 
Subscriber to the NAB Radio Code 

Media Code 4 216 3120 1.00 
Radio Moline, Inc.. Radio Center, Moline, Ill. 61265. 

Phone 309-764-6727. 
I. PERSONNEL 

General Manager -G. LaVerne Flambo. 
Sta. & Nat'l Sales Mgr. -Paul Jay Jacobson. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1230 ke. 

Non -directional. 
Operating schedule: 24 hours. CST. 

4. AGENCY COMMISSION 
15% on net Ume only: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la. 2a, 3a, 3b, 4a, 9d, 5, 6a. 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 23a, 24b, 25a, 28a, 29e. 
Contracts: 90a, 42a, 95, 46, 47a. 
Comb.: Cont. Discounts: 60a, 60k, 61a, 61e, 62b. 
Cancellation: 70d. 71a, 73a. 
At station's option, cancellation of contracts cannot 
become effective until 2 weeks after contractura) 
starting date. 
Affiliated with Eastman Network. 

TIME RATES 
Eff 11/1/67-Rec'd 10/4/67. 

Section I -Mon thru Sat 6-10 am & 3-7 pm. 
Section II -Mon thru Sat 10 am -3 pm. 
Section III -Mon thru Sat 5-6 am & 7 pm -midnight: 
Sunday all day. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 t 12 ti 18ti24ti 

I 26 23 21 20 
II 22 20 18 17 
III 16 14 13 12 

30/20 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
7. PACKAGE PLANS 

BEST BUY PLANS 
WKLY: Full Split 

I 15 ti 8ti 
II 10 ti 5 ti 
III 5 ti 2 ti 

1 min, ea 15.00 17.00 
Not combinable with other weekly plans for added 
frequency. 
30/20 sec: 80% of 1 -min. 10 see: 50% of 1 -min. 
Minimum wkly ached of 6 1 -min spots 6 am -12 mid 
Mon -Sun necessary to maintain consec wk advertis- 
ing. 

CONSECUTIVE WEEK DISCOUNTS 
26 wks-5% 52 wks-10% 

8. PROGRAM TIME RATES 
5 -minutes -1-1/2 z applicable 1 -min rate. 

DECORAH 
Winneahiek County -Map Location J-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KDEC 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 216 3240 7.00 
Scenlo Broadcasting Co., Inc., Locust Rd., Decorah. 

Iowa. 52101. Phone 319-382-4251. 
1. PERSONNEL 

General Manager -Verne Koenig. 
Sales Manager -Kenneth L. Bjerke. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Omaha -Al Larson. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1240 kc. 

Non -directional. 
Shares time with KWLC, Luther College, Decorah. 
Operating schedule: 6:00-9:00 am and 11:45 am -mid- 
night. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 4a, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 20b. 
Contracts: 40a. 
Cancellation: 70a, 70e. 71a. 
Rates cover only station time and facilities front 
studio. Contract renewals subject to rates in effect 
at time of renewal. All discounts paid at completion 
of contract. 
Member: Iowa Town and Country Network. 

(This listing continued on next page) 
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Decoroh-K D E C -Continued 
TIME RATES 

Rates effective-. 
Rates received October 12, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti. _ 4.50 104 tl..._ 3.75 
26 ti._ ........ _.._._._....... 4.25 156 tl..._...... 3.50 
52 ti._ 4.00 260 ti..._ _._.._._ 3.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 t)..._.._._....._._..- 40.00 24.00 15.00 11.00 8.00 
26 ti..._-._.._......_.._. 35.00 20.00 14.00 10.00 7.50 
52 ti..._ _-.... 33.00 18.00 13.00 9.50 7.00 
104 U..._......_.._....... 30.00 16.00 12.00 9.00 6.50 
156 U . 28.00 15.50 11.00 8.50 8.00 
280 U..._......_..._ _... 26.00 15.00 10.50 8.00 5.50 

DENISON (1 AM; 1 FM) 
Crawford County -Map Location C-5 

See S1tDS consumer market map and data at begin- 
ning of the State. 

KDSN 
1956 

N.1I 

Subscriber to the NAB Radio Code 
Media Coda 4 216 3360 3.00 
Denison Broadcasting Co., Box 337, Denison, Ia. 

51442. Phone 712-283-3141. 
Studio -U. S. Hwy. 59, 1 mile south of Denison. 

I. PERSONNEL 
General Manager -Don Ulcer. 
Sales Manager -Walt Morrison. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Regional -Al Larson. 

3. FACILITIES 
500 w. days: 1530 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST.. 
Partial simulcast operation. Simulcast 6 am -local 
sunset. For non -simulcast facilities see KDSN-FM. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING Bee coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 4d, 5. 6e, 8. 
Rate Protection: 10a. 11g. 12a, 13e, 14a. 15b. 
Basic Rates: 20b, 21b, 22a, 22b, 23b. 24b, 25a, 26, 

28b, 29b, 30, 32e. 
Contracta: 40e. 41. 42d, 44e. 45, 46, 47e, 49, 51b. 
Comb.; Cont. Discounts: 60h. 61b, 62d. 
Cancellation: 70a, 70e. 72. 73b. 
Prod. Services: 80. 81, 82. 
Member: Iowa Town and Country Network. 

TIME RATES 
No. 6 Eft 8/1/68 -Heed 7/8/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 1 min 30 see 

26 x 4.50 3.50 260 x 3.50 2.50 
52 ....... 4.25 3.25 312 z 3.25 2.25 
104 x 4.00 3.00 624 x 3.00 2.00 
156 x 3.75 2.75 1248 x..._..__... 2.00 1.50 

8. PROGRAM TIME RATES 
28x 52x 104 156x 260x 3I2x 

1/4 hr..._.._. 17.50 16.50 15.50 14.50 13.50 12.50 
5 min 7.00 6.75 6.50 6.25 6.00 5.75 

K DS N -FM 
1988 

Media Code 4 216 3361 1.00 
Denison Broadcasting Co., Box 337, Denison, Iowa 

51442. ]'hone 712-263-3141, 
I. PERSONNEL 

General Manager -Don Uker. 
Sales Manager -Walt Morrison. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Regional -Al Larson. 

3. FACILITIES 
ERP 3,000 w. (horlg. & vert.): 107.1 mc. 
Operating schedule: 6 am -11 pm. CST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -11 pm. For simulcast facilities see KDSN. 

4. AGENCY COMMISSION 
1.5/0 tlnte only; 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
See KDSN for coded regulations. 

TIME RATES 

hate= arc identical to KDSN. See that listing. 

DES MOINES (6AM;4FM) 
Polk County -Map Lemnos r-5 

S oo MUM eoneumer merest map end data et begin- 
n ing of the State. 

KCBC 
1947 

Media Code 4 216 3480 9.00 
Elsteher-Mitchell Coepatation. P. O. Box 1404, Dee 

Moines. Is. 50303. Phone 515-377-4488. 
I. PERSONNEL 

General Manager -C. E. Grant. 
National Sales Manager -Robert D. Bance. 

2. REPRESENTATIVES 
Wallon Broadcasting Sales Corporation. 
New York -Weed Radio Corporation. 

3. FACILITIES 
1,000 w.; 1390 kg. Diraetional--eame pattern all 
hoare. 
Operating Modula: 04 hours doily. CST. 

4. AGENCY COMMISSION 
13% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 4a. 5. 6a, 7b. 8. 
Rate Protection: lob. 12h. 13b. 14b. 
Basic Plates: 20a, 216, 22a, 23a, 24e. 25a, 28c, 29a. 

30. 
Contracts: 40e. 42e, 46, 47a, 51a. 
Comb.; Cont. Discounts: 60f, 61e. 626. 
Cancellations: 706, 70c, 71a, 72, 736. 
Prod. Services- 61. 
Affiliated with MRS Radio Network. 
Member: Iowa Radio Network. 

TIME RATES 
Hates eretuve August 1, 1962. 
Hates received August 13. 1962. 

6. SPOT ANNOUNCEMENTS 
r'lar:U POSITION 

(6:30 a.m. to 0:00 a.m. and 4:00 p.m. to 7:00 p.m.) 
1 20/30 10 

min. sec. sec. Flat 12.00 9.00 6.00 
7. PACKAGE PLANS 

SATURATION PLANS 
(I week) 

1 minute: Each Per wk. Each Per wk. 
48 times.. 5.00 240.00 18 times 7.00 126.00 
36 times.. 6.00 216.00 12 times...._ 7.50 90.00 
24 times.. 6.50 156.00 6 times._ 8.00 48.00 

20/30 seconds: 
48 times.. 3.50 168.00 18 times._.-. 4.90 88.20 
36 times.. 4.20 151.2C 12 times 5.25 63.00 
24 times.. 4.55 109.20 6 times 5.60 33.60 

10 -second ID's: 
48 times.. 2.50 120.00 18 times 3.50 63.00 
36 tintes.. 3.00 108.00 12 times._ 3.75 45.00 
24 times.. 3.25 78.00 6 times 4.00 24.00 

(13 weeks) 
I minute: 

48 times.. 4.75 228.00 18 times 6.65 119.70 
36 times.. 5.70 205.20 12 time 7.15 85.80 
24 times.. 6.20 148.80 6 times 7.60 45.80 

20/30 seconds: 
48 times.. 3.30 158.40 18 times 4.65 83.70 
36 times.. 4.00 144.00 12 tintes 5.00 60.00 
24 times.. 4.30 103.20 6 time 5.30 31.80 

10 -second ID's: 
48 times_ 2.35 112.80 18 times 3.30 
36 times.. 2.85 91.80 12 times._ 3.55 
24 times.. 3.10 74.40 6 tintes 3.80 

(28 weeks) 
1 minute: 

48 tintes.. 4.50 216.00 18 times 6.30 
36 times.. 5.40 194.40 1.2 times 6.75 
24 times.. 5.85 140.40 6 times 7.20 

20/30 seconds: 
48 times.. 3.15 151.20 18 times...-_ 4.40 
36 times.. 3.80 136.80 12 times 4.70 
24 times.. 4.10 98.40 6 times...._ 5.05 

10 -second ID's: 
48 times.. 2.25 108.00 18 times._ 3.15 
36 times.. 2.70 97.20 1.2 times 3.35 
24 times.. 2.90 69.60 6 times 3.60 

1 minute: (52 weeks, 
48 ames.. 4.25 204.00 18 times 5.95 
36 times.. 5.10 183.60 12 times 6.35 
24 times.. 5.50 132.00 6 times 6.80 

20/30 seconds: 
48 times.. 2.95 141.60 18 times 4.15 74.70 
36 times.. 3.55 127.80 12 times 4.45 53.40 
24 times.. 3.85 92.40 6 times 4.75 28.50 

10 -second ID's: 
48 times.. 2.10 100.80 18 times._ 2.95 53.10 
36 times.. 2.55 91.8f 12 times 3.10 37.10 
24 times.. 2.75 66.00 6 times 3.40 20.40 

KDMI (FM) 
1961 

Media Code 4 216 3600 2.00 
Richards and Associates. 4440 N.E. 23rd St., Des 

Moines. Iowa. 50317. Phone 515-243-7135. 
1, PERSONNEL l'res. & Gen'1 Mgr. -Dick Vance. 

Program Director -A. Richard Bloomberg, 
2. REPRESENTATIVES 

Roger Coleman. Inc. 
3. FACILITIES ERP 115.000; 97.3 mc. Operating schedule: 6:00-2:00 am. CST. 

Antenna ht.: 350 ft. above average terrain 
4. AGENCY COMMISSION 

15% on time: no cash discount. 
5. GENERAL ADVERTISING See soled regulations 

NAB Radio Code Advertising Standards apply. 
General: le. 3a. 4a, 4e, 5. 6a, 7a. 
Rate Protection: 10e, 11e, 12e, 13e, 14e. 15a, 15b. 

15e. 16. 
Basic Bates: 20a, 21a, 21b, 21d, 22a. 23a. 25a, 28b, 

28e. 
Contracts: 40e, 41, 42e. 42c, 43, 45. 46, 47a, 48. 

51a, 
Comb.: Cont. Discounts: 60a, 81a, 62a, 528. 
Cancellation: 70b. 70d. 716. 72, 73b. 
Prod. Services: 81. 82. 

TIME RATES 
Rates erectly 

Rates received July 1, 1964. 
6. SPOT ANNOUNCEMENTS 1 min 30 se. 

1 ti...._ ............. .._..._......_...».__ 10.00 7.06 
13 u..._..._._..r....._ _.._-_ .-._ º.50 6.50 
52 ti..._......_. _.._......._.._ - 0.00 6.tit 
312 tt _.---..._._.._....._.__._...._...._... 6.00 5. so 
38 ti 

7. PACKAGE PLANS --- 7.50 5.00 

WEEKLY SPOT PACKAGES 
(Must be used 1n a 7 day period) 

1 min 30 sec 
ea tot ea tot 

9.00 90.00 6.50 85.00 
8.30 127.00 6.30 94.50 
8.00 200.00 6.00 130.00 

5.50 175.00 
5.00 375.00 

1/4 hr i eta 
20.00 15.00 
19.00 14.00 
16.50 11.50 
17.00 11.30 
16.00 10.00 

10 U....__ 
15 ti 
25 tl..._._ 

50 
ti..._ _ 7.00 350.00 76.00 439.00 

8. PROGRAM TIME RATES 1 hr 1/2 hr 
1 U _ 70.00 48.00 
13 ti ._ 68.00 46.00 

312 U....... _.-_......_...... _.._ 62.30 41.00 
365 ti 60.00 40.00 

KFMG (FM) 
1944 

Medie Code 4 216 3720 8.00 
Iowa Fine Music Broadtails.. Inc.. Brown Hotel, Suite 1108-10, Des Moines, Iowa. 503077. Phone 515-288-0157. 

I. PERSONNEL 
l'res. & Sales Mgr.-Wllllam N. Plymet. 
Sta. Mgr. & Prog. Dir. -Muth C. Plymat. 
Ass't Mgr. & Pros. Dir. -Jay Matin. 

2. REPRESENTATIVES 
Herbert E. Groskln & Co. 

5. FACILITIES ERP 5,000 w.; 94.9 mc. 
Operating schedule: 7:00-1:00 ass daily. CST. 
Antenna ht.: 208 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
General: la. 3a. 4a, 4c. 5. 6a, 7a, 8. 
Rate Protection: 10h, llh. 126. 13h. 
Basic Rotes: 20a, 22a, 226. 23a, 246, 26, 28a, 29a. 

IOWA 
Contracts: 40a. 46. 48. 
Comb.; Cont. Discounts: 60a, 61h, 62b, 62e. 
Cancellation: 70a, 70c, 715. 73a. 
For 60 minute programs maximum length of com- 
mercial continuity is limited to 6:00 minutes. 
Member: The Groskin Group. 

TIME RATES 
Elf 10/1/67 -Reed 10/5/67. 

6. SPOT ANNOUNCEMENTS 
Ix 15x 30x 60x I25x 250x 500x 

1 min 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
8. PROGRAM TIME RATES 

Ix I5x 30x 60x I25x 250x 500x 
1 hr 55 52 50 48 48 44 42 
1/2 hr 41 39 37 35 33 31 29 
5 min 23 22 21 20 19 18 17 

KIOA 
1947 

The Eastman Station 

©DD 
Subscriber to the NAB Radio Code 

Media Code 4 216 3840 4.00 
Mid-America 

59.40 Des Motes.Ì owac50309 IPho 
8th 

Phone 
42.60 I. PERSONNEL 
22.80 President -Burrell Small. 

General Manager -Richard Marcellin, 
2. REPRESENTATIVES 

113.40 Robert E. Eastman & Co.. Inc. 
81.00 3. FACILITIES 
43.20 10,000 w. days. 5.000 w. nights; 940 kc. 

Directional -separate patterns day and night. 
79.20 Operating schedule: 21 hours daily. CST. 
56.40 4. AGENCY COMMISSION 
30.30 45%: no each discount. Bills payable when rendered. 

56.70 
t. GENERAL ADVERTISING See coded regulations 

40.20 
General: la, 2a, 3a, 3b, 4d, 5, 6e, lb. 8. 
Rate Protection: lob, 11b, 12b, 13b, 146. 

21.60 Basic Rates: 22e, 23a, 24a, 246, 250, 28b, 29a. 
Contracts: 40a, 45. 46, 47a. 48. 

107.10 Comb.; Cont. Discounts: 60b, 60k, 626. 
Cancellation: 70a. 70c. 71a. 73a. 

40.80 Affiliated with The Eastman Network. 
Beer advertising acceptable. 

TIME RATES 
ER 10/1/68-Rec'd 9/5/68. 

I -Mat thru Sat 6-10 am & 3-7 pm. 
II -Mas thru Sat 10 am -3 pm & 7-10 pm. 
III -Mon thru Sat 5-6 am & 10 pm -midnight; Sun 
all day. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: I ti 12 ti 18ti 2401 
1 min 42.00 38.00 38.00 35.00 
30 sec 32.60 30.40 28.80 28.00 
10 see 21.00 19.00 18.00 17.50 

SECTION II 
1 min 34.00 30.00 29.00 28.00 
30 sec 27.20 24.00 23.20 22.40 
10 sec 17.00 15.00 14.50 14.00 

SECTION III 
1 min 28.00 23.00 22.00 21.00 
30 sec 20.80 18.40 17.60 16.80 
10 sec 13.00 11.50 11.00 10.50 

7. PACKAGE PLANS 
BEST BUY PLANS 

30 ti (12 I, 12 II, 0 III) 1 min, ea 23 
15 ti (8 I, 6 II, 3 III) 1 min, ea..._.._...._...._ 28 
Not combinable with other weekly plans for added 
frequency. 

CONSECUTIVE WEEKS DISCOUNT 
(Not applicable to Best Buy Plan) 

28 wks-4% 52 wks-8% 
Minimum wkly ached of 6 1 -min spots 6am-12m 
Mon -Sun necessary to maintain consec wk advertising. 
All spots and packages cross -combinable for frequency 
discount except Best Buy Plan. 

g. PROGRAM TIME RATES 
5 minutes -1-1/2 z applicable I -min rate. 

KLFM (FM) 
1967 

CITY OF LICENSE 
AMES 

R A!B Mn 
Subscriber to the NAB Radio Code 

Media Code 4 216 0600 5.00 
(This is a duplicate of the listing appearing under 
Ames, Iowa.) 

Lunde Corporation, lion 595, 304-1/2 Main St., Ames, 
Iowa 50010. !'hone 515-232-0104. 
STATION'S PROGRAMMING DESCRIPTION 

KLFM (FM) : Programmed for adults and young adults. 
Music 80%, news and aporta 20%. NEWS: major 
newscasts 10-15 min at 7 em. 8 am, 6 pm, 11 pm. 
Short newscasts, 2-5 min hourly. Business news. 
University and high school football and basketball 
broadcasts. MUSIC: film. showtunes, standards. 
middle-of-the-road, jazz, folk music. semi -classic. 
general orchestral muele. COMMERCIAL POLICY: 
8 minutes per hour. Contact Representative for further 
details. Ree'd 8/6/88. 

I. PERSONNEL 
Pres. & (ien'1 Mgr. --foul D. Lunde. 
Operations Manager- Mark It. Lunde. 
Vice -President -Barbara K. Lunde. 

3. FACILITIES 
ERP 100,000 w.: 104.1 mc. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 450 ft. shove average terrain. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAIL Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 3d. 4e, 4(1, 5, 66, 7b. 
Kate I'rotertion: 156. 
Basic hates: 206, 21a, 22h, 23e. 246. 251). 26, 28e, 29a. 
Contracts: 40a, 41. 42b, 44a, 45, 46. 47e. 51c. 
Comb.; Cont. Discounts: 60b, 60f, 61a. 62d. 
Cancellation: 70a, 70c, 71a. 72, 736, 
Prod. Services: 80, 82. 
Tobacco advertising not acceptable. 

(This listing continued on next pp) 

Des Moines 

Makes 

KIOA 
Its Top Choice 

Pulse After Pulse 

KIOA -a leader in Metro 
Des Moines Pulse ratings 
for the fourth straight time. 

March, 1968 Pulse figures 
show KIOA ranks No. 1, Mon- 
day -Friday: 

in avg. 1/4 -hour ratings 
during every major day - 
part - 6-10 AM, 10 AM - 
3 PM, 3-7 PM, and 7 PM - 
Midnight 

in total persons, avg. per 
1/4 -hr., 6 AM -Midnight 

in men and women 18-49 - the biggest spenders in 
any market - during 
every major day -part - 
6-10 AM, 10 AM -3 PM, 
3-7 PM, and 7 PM - 
Midnight 

in the number of different 
households reached in a 

day, 6 AM -Mid. 

in the number of different 
persons reached in a week 

Pulse, Des Moines Metro Area, March 1968 

Extensive Coverage 
... 10,000 watts on 940 kc. 

Bold Impact 
. ® AN EXCLUSIVE MODERN 

SOUND IN CENTRAL IOWA 

KIOA-Des Moines 

Ask your friendly EASTMAN 
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IOWA 
Des Moines -K L F M (FM) -Continued 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 ER 9/1/68-Rec'd 8/6/68. 
A -Mon thru Sat 6-1 am; Sun 7-1 am. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

I min 30 see 10 see 
1 x 9.00 3.00 2.00 
10 x 3.80 2.85 1.90 
25 x 3.60 2.70 1.80 
50 a 3.90 2.55 1.70 
100 x 3.20 2.40 1.60 
150 x 3.00 2.25 1.50 
250 x 2.80 2.10 1.40 
500 x 2.60 1.95 1.30 
1000 x 2.40 1.80 1.20 

CLASS B 
60% of A. 

7. PACKAGE PLANS 
CLASS A -ROS 

(Per mo--1 yr contract) 
PER DAY: 3 ti 2 ti I ti 
1 min. 174 146 80 
30 sec 128 110 60 
10 sec 87 73 40 

ROS SATURATION PLANS 
EA: 

1 min 30 see 10 see 
30 U, 10 days 3.25 2.45 1.65 
50 ti, 15 days 2.75 2.05 1.35 
100 ti, 20 days.__ 2.25 1.75 1.15 

8. PROGRAM TIME RATES 
CLASS A 

la 25x 50x IOOx 150x 250x 
1 hr 45 36 30 27 23 20 
1/2 hr 25 20 17 15 13 11 
1/4 hr 14 12 9 8 7 6 

CLASS B 
10 min..._ ...... 12 10 8 7 6 5 
5 min 10 8 7 6 5 4 
60% of A. (D) 

KRNT 
1935 

CBS Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 216 4080 6.00 
Cowles Communications, Inc., KRNT Center, 9th and 

Pleasant Sts., Des Moines. Iowa 50309. Phone 515- 
243-4141. TWX 515-285-4767. 

I. PERSONNEL 
Vice-Prea. á Gen 'l Mgr. -Robert Dillon. 
General Sales Manager -Bill Blppee. 
Program Director -Joe Hudaens. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
5.000 w.; 1350 kc. Directional -night only. 
Operating schedule: 5:30 am -midnight weekdays: 7:00 
am -midnight Sun. CST. 

4. AGENCY COMMISSION 
I5/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3d, 4a, 5, Bb, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15d. 
Basie Rates: 20b, 23a, 22b, 23b. 24e. 25a. 
Contracts: 40a, 41, 42a, 43, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 01a, 82a. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 24 Eft 5/1/68 -Reed 4/17/68. 
6. SPOT ANNOUNCEMENTS 

AA -Mon thru Fri 6-9:30 am. 
A -Mon thru Fri 4-7 pm. 
B -Mon thru Fri 9:30 am -4 pm; Sat & Sun 6 am - 

7 pm. 
C -Mon thru Bun 7 pm -6 am. 
PER WK: I ti 6t1 12tí 18 ti 24ti 

AA 40 35 34 33 32 
A 35 32 31 30 29 
B 29 26 25 24 23 
C 20 17 18 15 14 

20/30 sec: 75% or 1 -min. 10 sec: 50% of 1 -min. 
All spots. regardless of length or classification, may 
be cross combined for discounts. Programs and spots, 
however, may not be combined. 

50/50 TRAFFIC IMPACT PLAN 
An advertiser who schedules at leant half his com- 
bined AA and A weekly spots In A time earns A 
rates on all his AA and A spots. 

7. PACKAGE PLANS 
WEEKEND PLAN 

PER WKND: 10 ti 15 ti 20 ti 
1 min 220 300 380 
20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

VIP PLAN 
PER WK, EA: I5ti 30 ti 
1/3 6-10 am, 1/3 4-7 pm. 1/3 all other ti 25 22 

8. PROGRAM TIME RATES 
A -Mon thru Frl 6-9:30 am & 4-7 pm. 
B -Mon thru Frl 9:30 am -4 pm; Sat & Sun 8 am - 

7 pm. 
C -Mon thru Sun 7 pm -6 am. 

CLASS A 
ix 52x 104x 156x 260x 500x 

1 hr..._ 100.00 95.00 90.00 95.00 80.00 75.00 
1/2 hr..._ 65.00 62.00 59.00 56.00 53.00 50.00 
1/4 hr 50.00 48.00 48.00 44.00 42.00 40.00 
30 min 45.00 43.00 41.00 39.00 37.00 35.00 
5 min..._ 40.00 39.00 38.00 34.00 32.00 30.00 

CLASS B 
1 hr..._.._ 90.00 86.00 82.00 78.00 74.00 72.00 
1/2 hr..._ 58.00 53.00 50.00 47.00 44.00 41.00 
1/4 hr 40.00 37.50 35.00 32.50 30.00 27.50 
10 min 35.00 33.00 31.00 29.00 27.00 25.00 
5 min 30.00 28.50 27.00 25.50 24.00 22.50 

CLASS C 
1 hr..._ 75.00 71.25 67.50 63.75 80.00 56.25 
1/2 hr..._ 45.00 42.75 40.50 38.25 38.00 33.75 
1/4 hr..._..- 30.00 28.50 27.00 25.50 24.00 22.50 
10 min 24.00 22.80 21.60 20.40 19.20 18.00 
5 min 18.00 17.10 18.20 15.30 14.40 13.50 

KSO 
1921 

Media Code 4 216 4200 0.00 
Stoner Broadcasting System, Inc., 3900 N. E. Broad- 

way, Des Moines, Iowa. 50317. Phone 515-265- 
4.'51. 

I. PERSONNEL 
General Manager -Glenn Ben. 
Sales Manager -James Stowe. 
Program Manager -Robert Beers. 

2. REPRESENTATIVES 
Edward l'e. re A Co., Inc. 

3. FACILITIES 
5.000 w.: 1460 kc. Directional -night only. 
Operating schedule: 5:00 -midnight Mon thru Sat and 
7'00 ant -midnight Sun. 

4. AGENCY COMMISSION 
15/0 time only: nayabie when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 3a. 3b. 3d, 9a, 9d. 5. 6a. 7b. 8. 
Rate Protection: 10g, 11g, 12g, 13g. 14b. 
Basic Rates: Rib. 21a. 211). 21e. 21d, 22a, 22b. 230, 

24b, 24e, 25a, 28a, 29a. 30. 33a. 
Contracts: 40a, 91, 42a, 42e. 43. 44a, 45, 46. 47a, 

98, 49, 50, 51a, 51e. 
Comb.: Cont. Discounts: Sob, 60d, 60e, 60f, 60h. 

61a, 62a. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with American Information Network. 

TIME RATES 
ER 5/1/68 -Reed 5/22/88. 

AA -Dion thru Sat 6-9 am & 4-7 pm. 
A -Mon thru Sat 9 am -4 pm. 
It --Ail other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

CLASS AA 
Ix 104x 280x 520x 

I min 10.00 8.00 7.00 6.00 
30 sec 9.50 7.50 6.00 5.00 

CLASS A 
1 min 9.00 7.00 6.00 5.00 
30 sec 7.00 6.00 5.00 4.00 

CLASS B 
1 min 8.00 
30 sec 5.50 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
WEEKLY EQUAL DISTRIBUTION PLANS -ROS 
EA: 6 ti 12 ti 18 ti 24 ti 
1 tain 6.50 6.00 5.50 5.00 
30 sec 5.50 5.00 4.50 4.00 
ID's 3.25 3.00 2.75 2.50 

SUNDAY SPECIAL 
1 min 4 30 sec 3 

6.00 5.00 4.00 
4.50 4.00 3.00 

Dr. David D. Palmer, President, WHO Broad- 
casting Company, presents check to W. Earl 
Hall, Northern Iowa Red Cross Disaster Chair- 
man, Wednesday, June 12, 1968. 

Who Cares When Disaster Strikes? 
The WHO Stations, that's who! 

When a May, 1968 tornado took 
17 lives and wreaked unbeliev- 
able destruction in northeastern 
Iowa, the WHO Stations appealed 
for aid. 
Within two weeks, the WHO Sta- 
tions received $68,600 from 
more than 6,000 sympathetic 
members of the WHO radio and 
television family. 
Yes, Iowans care. And, the WHO 
Stations care about Iowans. It's 
a pleasant way of life. 

H 
DES MOINES, IOWA 

KWDM (FM) 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 216 4320 6.00 
SEQ Corp.. Isle., 2401-1/2 University, Des Moines. 

Iowa. 50311. Phone 515-277-6168. 
I. PERSONNEL 

Prea. & Gen'l Mgr. -George W. Webber. 
Mead Engineer -Bob Calderon. 
Program -Edith L. Webber. 

3. FACILITIES 
ERP 35.000 w.; 93.3 mc. Stereo. 
Operating schedule: 7 am -11 pm daily. CST. 
Antenna ht.: 410 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING Sea coded regulationa 
Basic itatea: 23a. 
Affiliated with American FM Network. 

TIME RATES 
Elf 7/1/66 -Reed 8/9/66. 

6. SPOT ANNOUNCEMENTS 

1PART 
min, ea 4. 

ICIPATING PROGRAMS 9. 
I hr 1/2 hr 1/4 hr 

Each 42 24 16 
Above rates apply to the following: 
Morning Voices -7-8:30 am, weekly, 
Melody Time -8 :30-10 am, weekly. 
Listen While You Work -Mon thru Fri 10-12 pm. 
Musical Stars -Sat 10-12 pm. 
Noontime Varieties -noon -1:30 pm, weekly. 
World Concert -1:30-3 pm, weekly. 
Serenade -3-4 :30 pm, weekly. 
Vocal Roundup -4:30-6 pm, weekly. 
Great Orches. & Great Volces -6-7:30 pm, weekly. 
International Musie-7:30-9 pm, weekly. 
Friendly Music Time -9-11 pm, weekly. 

KWKY 
1948 

Country Music Network 
Media Code 4 216 4440 2.00 a ^ 
Norseman Broadcasting Inc., 4191 Locust St., Des 

Moines. Iowa 50309. Phone 515-244-7122. 
STATION'S PROGRAMMING DESCRIPTION 

KWKY: Programmed for adults and young adults. 
MUSIC: country ans, weitern exclusively. AIR PER- 
SONALITIES 5:30-730 am, 10 am -2 pm, 2-6 pm. 
NEWS: 5 min on hour, headlines on half hour. Con- 
tact Representative for further details. Recd 8/14/87. 

I. PERSONNEL 
President -Frank Marzitelll. 
General Manager -Walter Martell. 

2. REPRESENTATIVES 
Missouri, Kansas á Tennessee - Mid West Time 

Sales. 
New York -Charles Bernard Co., Inc. 

3. FACILITIES 
1,000 w.; 1150 kc. Directional -separate patterns 
day and night. 
Operating schedule: 5:45 am -midnight weekday. 1:00 
am-mldnIght Sun. CST 

4. AGENCY COMMISSION 
15/0 time only: rendered weekly or monthly. 

5. GENERAL ADVERTISING See coded reiulttlons 
General: 2a, 3a. 3h, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10b, 11b. 12b. 13b, 14b. 
Basic Bates: 22a, 22b, 23a, 24a, 29b, 25a, 26, 28a, 

29a. 
Contracts: 40a. 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 80a, 80e, 60k, 81a, 61b, 61e, 

82b. 
Cancellation: 70a, 70e. 71a. 73a. 
Member: Country Mua1c Network. 
Sold in combination with KFNF, Shenandoah. Iowa. 
1/2 of below rates. 

TIME RATES 
Rates effective 

Rates received January 21. 1966. 
ANNOUNCEMENTS 

FIXED POSITION 
I min 30 sec 1 min 30 tee 

1 ti 9.50 7,25 104 U_._.._..... 7.50 5.75 
13 ....... 9.00 6.75 158 ti..._..._... 7,00 5.25 
26 ti 8.50 8.50 280 ti..._ 6.50 5.00 
52 ...... 8.00 6.00 500 ti 5.50 4.25 

7. PACKAGE PLANS 
WEEKLY PACKAGES -ROS 

PER WK: 1 min 30 sec 1 min 30 see 
10 ti..........._... 8.00 6.00 25 U 8.50 5.00 
15 L . 7.50 5.75 30 U..._.._.._ 8.00 4.50 
20 ti.. ..... _.._... 7.00 5.25 
ID's -3 00. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 

1 time.... 90.00 54.00 
52 times.. 85.50 51.30 

104 times.. 81.00 43.60 
156 times.. 76.50 45.90 
260 times.. 72.00 43.20 
500 times.. 67.50 40.50 

6. SPOT 

1/4 hr. 10 min. 
40.00 30.00 
37.50 38.50 
35.00 27.00 
32.50 25.50 
30.00 24.00 
27 50 22.50 

WHO WHO -FM 
1924 1948 

NBC Radio Network 

BLAIR RADIO 

5 min. 
14.01 
22.80 
21.10 
20.40 
19.20 
18.00 

Subscriber to the NAB Radio Code 
Media Code 4 216 4560 7.00 
WHO Broadcasting Co.. 1100 Walnut St., Dee 

Moines, Ia. 50308. Phone 515-288-6511. TWX 910- 
520-2549. 

I. PERSONNEL 
Prea. & Treas.-Dr. D. D. Palmer. 
Vice -Pre.. & Gen'I Mgr. -Robert H. Barter. 
Sale. Manager -Abe Barron. 

(This listing continued on next page) 

348 Spot Radio Stations November 1, 1968 



Des Moines -WHO, WHO -FM -Continued 
2. REPRESENTATIVES 

Blair Radio. 
3. FACILITIES 

50,000 w.; 1040 kc. Non -directional. 
Operating schedule: 24 hours. CST. 
FM FACILITIES ERP 14,000 w.; 100.8 me. 
Antenne ht.: 690 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 Ume and talent; 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, 9a, 4d, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20a, 20b, 22a, 23a, 24e. 24b, 25a, 26. 

28a, 29e. 
Contracta: 40e. 42a, 45. 46. 48. 
Comb.; Cont. Discounts: 60b, 601. 61e, 61b, 622b, 62e. 
Cancellation: 70e, 70c, 71a, 72. 73e. 73b. 
Alluded with NBC and Blair Group Plan. 
All accounts are subject to same rate. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 26 ET 8/1/68-Rec'd 7/3/68. 
6. SPOT ANNOUNCEMENTS 

AA -Mon thru Sat 6-10 am & noon -1 Dm. 
A -Mon thru Sat 11:30 am -noon & 4-7 pm. 
B -Mon thru Set 5:30-6 am. 10-11:30 am & 1-4 pm. 
C -Mon thru Sat 5-5:30 am & 7 pm -midnight: Sun 
sign -on -midnight. 
D -Mon thru Sat midnight -5 am. Rates on request. 

1 MINUTE 
PER WK. 1 TI: 1 wk 5 w 13 wk 26 wk 39-52 

AA _..._._. 74 70 66 62 58 
A 57 53 50 47 44 
B ....... ________ 53 49 46 43 40 
C _...._._...._ 32 29 27 25 23 

7 TI: 
AA ... 70 66 62 58 54 
A ____ ..... 53 50 46 43 40 
B 49 46 42 39 36 
C 28 26 24 22 20 

14 TI: 

1 TI: 
AA 28 26 25 23 22 
A 22 20 19 17 16 
B 20 18 17 16 15 
C ...._._ ........... _..._ 13 12 11 10 9 

7 TI: 
AA 26 25 23 22 20 
A 20 19 17 16 15 
B 18 17 16 15 14 
C -- - 12 11 10 9 8 

14 TI: 
AA 25 23 22 20 18 
A 17 18 15 14 13 
B 16 15 14 13 12 
C -.- 11 10 9 8 7 

21 TI: 
AA 23 22 20 18 17 
A 15 14 13 12 11 
B 14 13 12 11 10 
C 10 9 8 7 6 25+: 
AA 22 20 18 17 15 
A 14 13 12 11 11 
B 12 11 10 9 9 
C 9 8 7 6 6 (a) Minimum 6 per week unless combined with 
other spot services. 

Programs and 1 -minute and 30 -second spots may be 
combined to earn discounts on spots only. All spots 
may be combined to earn discounts. 
Multiple products of same parent company may com- 
bine for all applicable disoounta. 
Non -plan spots may be scheduled on fixed position basis. 

7. PACKAGE PLANS 
FLOAT PLANS 

Daytime -Mon thru Sat 8:30-11:30 am & 1-7 pm. Night/Sunday-Mon thru Sat 7 pm -midnight: Sun 8 
am -midnight. 

DAYTIME 
PER WK, I TI: I wk 5 w 13 wk 26 wk 39-52 

1 min 37 35 33 30 28 
30 sec 28 26 25 23 21 
10 sec 14 13 12 11 10 
7 TI: 
1 min 35 33 30 28 25 
30 sec 26 25 23 21 19 
10 see 13 12 11 10 10 
14 TI: 
1 min..._ 30 28 25 23 21 
30 sec...-_ 23 21 19 17 16 
10 sec 11 10 10 9 8 
21 TI: 
1 min 25 
30 sec 19 
10 sec 10 

62 58 54 50 
A 46 43 40 37 33 
B 42 39 36 33 29 
C 25 23 21 20 18 

21 TI: 
AA 62 58 54 50 46 
A _ 40 37 33 32 31 
B 36 35 29 28 27 
C 22 20 19 18 17 

25+: 
AA 58 54 50 46 42 
A ..._._......_._._ 34 33 32 31 30 
B _____ ..... __ 30 29 28 27 26 
C ... 19 18 17 16 15 

30 SECONDS 
1 TI: 

AA 55 52 49 46 43 
A .........._..._.._._-.-....._ 43 40 37 35 33 
B ..._..__.-._._........ 40 37 35 33 30 
C 24 22 20 19 17 

7 TI: 
AA 52 49 46 43 40 
A . 40 37 35 33 30 
B . 37 35 32 30 28 
C 22 20 18 17 15 

14 TI: 
AA 49 46 43 40 36 
A 35 33 30 28 25 
B 32 30 28 26 24 
C 18 17 18 15 14 

21 TI: 
AA _._ 46 43 40 36 33 
A ..._ 30 28 25 24 23 
B 28 26 24 23 22 
C 17 16 15 14 13 

25+ : 
AA 43 40 36 33 30 
A ..._ ...... .._.._..._ 28 25 24 23 22 
B 24 23 22 21 20 
C 16 15 14 13 12 10 SECONDS 

NBC Radio Network 
R A B 

Subscriber to the NAB Radio Code 
23 22 21 20 Media Code 4 216 4680 3.00 
18 17 16 15 The Telegraph -Herald. Bluff St. and 8th 

9 8 8 7 Dubuque, la. 52003. Phone 319-583-7351. 

PER WK: 
25+: I wk 5wk 13 wk 26 wk 39.52 
1 min. _._..........._ 23 22 21 20 19 
30 sec. _._..._._......__ 18 17 16 15 14 
10 sec.._.._.._....._..__...._ 9 8 7 7 7 
1 TI: NIGHT/SUNDAY 
1 min....._ .............._.._.._ 22 21 20 18 17 
30 see. 17 15 14 13 12 
10 sec 9 8 7 7 6 
7 TI: 

30 sec....._......_ _....__... 15 
10 sec. 8 
14 TI: 
1 min ..._.-.._...._._.._......_ 17 
30 sec _...._.... 13 
10 sec....._......_..._ _...__... 7 
21 TI: 

19 
17 

15 
12 

6 

17 16 15 
13 12 11 

7 6 6 

14 
I1 

6 

13 
18 

12 
10 

1 min........._..._-..» _..., 15 14 13 12 11 
30 sec .»... 12 11 10 10 9 
30 sec....-.».._._.........._.__. 6 8 6 5 5 25+: 
1 ........... 13 12 12 11 11 
30 sec....._......_ 11 10 9 9 8 
10 sec 6 6 5 5 5 
Advertiser may set up schedule within a specified 3 
hour time segment. 
All spots may be combined for frequency discounts. 
Both plane are combinable for earned frequencies. 
No weekly minimum number of spots required. How- 
ever, minimum of 6 10 -second spots is required un- 
less combined with 1 -minute or 30 -second spots. 
Float Plans combinable with other spot services for 
earned frequency. 
May be withdrawn on 30 days written notice. 
Rateholders: Weekly minimum of 2 1 -minute or 30 - 
second spots required. 10 -second spots cannot be 
used as rateholders. 

TEN -FORTY PLAN 
I -Mon thru Sat 6-8:30 am. 
II -Mon thru Sat 8:30 am -noon & 1-7 pm. III -Mon thru Sat 7 pm -midnight: Sun all day. 
1040 spots to be scheduled within 52 broadcast weeks. 

1 min 30 see 10 ace 
40 28 15 
17 12 6 
10 

Can be scheduled within requested 1/2 -hour segment 
during applicable Plan hours, depending upon avail - 
abilities. No weekly minimum number of spots re- 
quired, but quantity in any given week depends upon 
available time. 
All times are combinable. 
Spots already broadcast at non -plan rates In same 
52 -week period can be counted toward number re- 
quired for Ten -Forty Plan, but will earn their own 
frequency rates. No rebates or credits granted for 
those spots broadcast prior to conversion to Ten -Forty 
Plan. 
May he withdrawn on 30 days written notice. 

8. PROGRAM TIME RATES 
A -Mon thru Sat 7-9 am & noon -1 pm. It --Mon thru Sat 6-7 am, 9 am -noon & 1-7 pm: 
Run sign -on -noon. 
C -Mon thru Hat 5:30-6 am & 7 pm -midnight: Sun 
noon -midnight. 
D -Mon thru Sat midnight -5:30 am. Rates on re- 
quest. 

1/4 HOUR 
PER WK. I TI: I wk 5 wk 13 wk 26 wk 39-52 

A _._ 160 154 149 143 138 
B - 122 117 113 108 104 
C 82 60 58 56 54 

3 TI: 
A ................ 154 149 143 138 132 
B 117 113 108 104 99 
C 80 58 56 54 52 

4 TI: 
A 149 143 128 132 127 
B 113 108 104 99 95 
C 58 56 54 52 50 6+: 
A 143 138 
B 108 104 
C 56 54 50 50 98 

10 MINUTES 
1 TI: 

A 
B 
C 

3 TI: 
A 
B 
C 

4 TI: 
A 
B 
C 

8+: 
A 114 110 105 101 
B 87 84 80 77 
C 45 44 12 41 

1 TI: 5 MINUTES 
A 96 92 89 85 
B 74 71 69 86 

3 T 
CI: 38 36 35 33 

B -- 92 89 85 82 
71 69 66 64 

C _ 38 35 33 32 
4 Á : 
B 
C 

6+: 
A 85 82 78 75 
B 66 64 81 59 
C 33 32 30 29 

128 123 
98 94 
50 98 

123 119 114 110 105 
94 91 87 84 80 
48 47 45 44 42 

119 114 110 105 101 
91 87 44 80 77 
47 45 44 42 41 

DUBUQUE (2 AM; 1 FM) 

96 
73 
39 

82 
64 
32 

78 
81 
31 

STATION'S PROGRAMMING DESCRIPTION 
KDTH: Programmed for general interest. 
15 min 2 man news 6 am, 7 am, 8 am. FARM: 
markets and detailed regional and local weather 
5:30-7 am. Housewife phone show 9-10 am guests, 
problems, recipes. Noon news, weather, and obits 
noon -12:90 pm. General popular music, interviews. 
phone quizzes with personalities between 10 am -noon 
& 1-6 pm. Network news 5 min on each hour. Major 
evening news and eporta 6-6:30 pm & 10-10:30 Dm. High school and college play-by-play sports. MUSIC: 
country music Sat 8:15 am -noon. Other weekend 
hours middle-of-the-road music, interviews and fea- 
tures. Contact Representative for further details. 
Rec'd 2/12/68. 

I. PERSONNEL 
General Manager -F. Robert Woodward, Jr. 
Sale@ Manager -Robert Mikkalson. 
Program Director -Bob Gribben. 

2. REPRESENTATIVES 
Jack Mania & Co.. Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. night,; 1370 kc. 

Directional -night only. 
Operating schedule: 5:30 am -midnight weekdays: 
7:00 am -midnight Bun. CST. 

4. AGENCY COMMISSION 
15%; no caeb discount. 

5. GENERAL ADVERTISING See soded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a. 3b, 3c, 3d. 41, 4d. 6. 

6a. 7b. 8. 
Rate Protection: 10b, lib. 12b, 13b, 14b, 15a. 
Basic Rates: 2Gb, 21a, 21d, 22a, 24a, 24b, 25c, 28a, 

29a, 30. 
Contracta: 40e, 41, 42b, 42d, 44b, 45, 46, 47a, 41, 

49, 51e. 51b, 51c. 
Comb.: Cont. Discounts: Gob 60e. 60f. 601, 61b, 62e. 
Cancellation: 70a. 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective February 1. 1965. (Card No. N-65.) 

Card received Mare 2, 1965. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

(6:30-9:00 am, noon -1:00 pm. 4:00-6:30 pm Mon 
thru Sat) 

1 MINUTE 
Per week - 

() 6 12 18 24 
1-12 wks 11.50 11.00 10.50 10.00 9.50 
13-25 wka 11.00 10.50 10.00 9.50 9.00 
26-51 wka 10.50 10.00 9.50 9.00 8.50 
52 wka 10.00 9.50 9.00 8.50 8.00 

48 
9.00 
8.50 
8.00 
7.50 

30 SECONDS 
1-12 wks 9.50 9.00 8.50 8.00 7.50 7.00 
13-25 wka 9.00 8.50 8.00 7.50 7.00 6.50 
26-51 wks 8.50 8.00 7.50 7.00 6.50 6.00 
52 wka 8.00 7.50 7.00 6.50 6.00 5.50 
Announcements scheduled between time claulficatiom 
take the rate of the higher classification. Poaitiot. 
protection in non -AA time periods takes the Chies 
AA rate. 
10 -second announcements -50% of earned minute rate. 

CLASS A 
(All other times) 

1 MINUTE 
1-12 wka 10.20 9.80 9.20 
13-25 wka 9.80 9.20 8.80 
26-51 wks 9.20 8.80 8.20 
52 wka 8.80 8.20 7.80 

30 SECONDS 
132 127 121 

1-12 wka 8.20 7.80 7.20 6.80 6.20 5.80 

99 95 90 13-25 wks 7.80 7.20 6.80 8.20 5.80 5.20 
26-51 wks 7.20 6.80 6.20 5.80 5.20 4.80 
52 wks 6.80 6.20 5.80 5.20 4.80 4.20 () Less than 6 per week. 

119 114 110 Class AA announcements earn frequency discounts for 
91 87 84 Class A time. Frequency discount may be earned by 
47 45 44 combining announcements in time classifications. 

10 second announcements -50% of earned 1 -minute 
rate. 

8.80 8.20 7.80 
8.20 7.80 7.20 
7.80 7.20 6.80 
7.20 6.80 6.20 

KFMD(FM) 
1967 

R AiB ©OFMQ 
Subscriber to the NAB Radio Code 

Media Code 4 216 4800 7.00 
Telegraph -Herald, Inc., 8th & Bluff St., Dubuque, 

Ia. 52001. Phone 319-588-3635. 
I. PERSONNEL 

Gen') & Sales Mgr. -Larry J. McMahon. 
Dir. of Oper. & Prog.-Martin S. Jacobs. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 

89 85 82 78 75 3. FACILITIES 
69 86 64 81 59 ERP 76,000 w. (hurin.), 76,000 w. (vert.); 92.9 mc. 
35 33 32 31 29 Stereo. 

Operating schedule: 6 am -midnight Mon thru Sat; 10 
am -midnight Sun. CST. 
Antenna ht.: 465 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; payable 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 3a, 3h, 3c, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a. 13a. 14e, 15b. 
Basic Rates: 20a, 22a 22b, 23a, 24a, 24c, 25a, 26. 

27, 28b, 29a, 33d. 
Contracts: 40a, 41, 42c, 49a, 45. 46, 47a, 48. 49, 

51a, 51c. 
1941 Comb.: Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 

61e. 62b, 62d. 
Cancellation: 71a. 72. 73a. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ET 3/67 -Reed 4/25/67. 
7. PACKAGE PLANS 

71 
58 
27 

Dubuque County -Map Location K-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

KDTH 

Ave.. PER DAY: 
(7 -day wk) Itl 3t1 5 tti 

Per mit 3.25 3.10 2.90 2.60 

IOWA 
8. PROGRAM TIME RATES 

PER WK Ihr ihr S hr 6 hr 
Per hr 14 12 10 9 

10. SPECIAL FEATURES 
NEWS, WEATHER, TIME VIGNETTES 

PER WK Iti 3ti 5 t 6 t 
Ea 4.00 3.80 3.60 3.50 

RATE HOLDER DISCOUNT PLAN 
]3 conuco wka-5%; 26 tonsec wks-10%; 52 conaec 
wks-15%. 

WDBQ 
1031 

American Information Network 
R A B 

Subseriber te the NAB Radio Code 
Media Code 4 216 4920 3.00 
Communications Properties, Inc., 1170 Iowa St., 

Dubuque, Iowa. 52001. Phone 319-583-6471. 
I. PERSONNEL 

President -Hart N. Cardozo. 
(laperai Manager -Philip T. Kelly. 
Program Dlrector-Philip Robbins. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 
Minneapolis. St. Paul -Communications Sales. 

3. FACILITIES 
1,000 w. deys, 250 w. nights; 1490 ka 

Non -directional. 
Operating schedule: 24 hours. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount 

5. GENERAL ADVERTISING See coded regulation. 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a. 3h, 4a, 4d. 5, 6a, 8. 
Rate Protection: l0c llc. 12c, 13e, 14e. 
Basic Rates: 21e. 23a, 246, 25a. 28. 28e. 29a. 
Contracts: 40a, 44h. 45. 47a, 51a, 51e. 
Comb.: Cont. Discounts: 60b. 62d. 
Cancellation: 70a. 70c, 71a, 72. 73a. 
Prod. Services: 80. 81. 82 
Affiliated with American Information Network. 
Member: Iowa Radio Network. 

TIME RATES 
ET 7/1/66 -Reed 5/11/66. 

A -Mon thru Sun sign -on -8 pm. 
B -Mon thru Sun 8 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
1 MIN In 26x 52x 1040 1562 2602 520e 1000e 

A.... 8.50 8.25 8.00 7.50 7.00 6.75 5.75 4.50 
B.... 5.95 5.75 5.60 5.25 4.90 4.75 4.00 3.15 

20/30 SEC': 
A.... 6.80 6.60 6.40 6.00 5.60 5.40 4.60 3.69 
B 4.75 4.60 4.50 4.20 3.90 3.75 3.20 2.50 

10 SEC: 
A.... 4.25 4.15 4.00 3.71 3.50 3.40 3.00 2.25 
B.... 3.00 2.90 2.80 2.60 2.45 2.40 2.10 2.00 

8. PROGRAM TIME RATES 
I KR: Is 13e 26x 521 104e 2800 312e 

A.. 49.00 46.00 44.00 42.00 41.00 39.00 37.00 
B.. 34.00 32.00 31.00 30.00 29.00 28.00 26.00 

1/2 hr: 60% of hour. 10 min: 33-1/3% of hour 
1/4 hr: 40% of hour. 5 min: 25% of hour 

ESTHERVILLE 
Emmet County -Map Location D-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KILR 
1967 

Subscriber to the NAB Radio Code 
Media Code 4 216 4980 7.00 
Emmet Radio Corp., Bos 706. Hwy. 17. N., Esther- 

ville. Iowa. 51334. Phone 712-362-2644. 
I. PERSONNEL 

President -Daniel I). Sanderson. 
Sta. & Sales Mgr. -Barry Huntsinger. 
Program Director -Robert Gunderson. 

3. FACILITIES 250 w.: 1070 kc. Directional days. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See ceded re6ulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3c. 3d, 4a, 9d. 5. 6a. 
Rate Protection: 15h. 
Basic Rates: 21a. 21h. 21c, 22a, 23a. 25e, 28e, 30. 
Contracta: 40a. 42c. 43. 44e, 44h, 45. 51e, 51e. 
Comb.: Cont. Discounts: 60b. 61e, 62a, 62d. 
Cancellation: 71a. 73a, 73h. 
Prod. Services: 80, 81, 82. 

TIME RATES 
ET I9/t/67-ttee'd 9/9/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 sas 

1 x 5.00 3.50 208 z 3.25 
13 e 4.50 3.25 260 z 3.00 
28 z 4.25 3.00 312 z 2.75 2.25 
52 z 4.00 2.75 624 e 2.50 2.00 
104 x 3.75 936 z 2.25 1.75 
153 x 3.50 2.50 1248 z 2.00 1.50 

7. PACKAGE PLANS 
SPEI'IA I.-15 SECONDS 

Io .'er lay 15.00 20 per day 26.50 
8. PROGRAM TIME RATES 

i hr 1/2 hr 1/4 hr 10 min S min 
1 x 35.00 25.00 18.00 15.00 10.00 
13 x. 30.00 21.00 16.50 14.00 9.00 
26 z 25.00 20.00 15.95 13.00 8.00 
52 e 22.50 19.00 14.50 12.00 7.00 
104 z 20.50 17.50 13.25 11.00 6.50 
158 e 16.25 12.00 6.00 
208 x 15.00 11.00 5.50 
260 z 10.00 5.00 
312 e 4.50 
624 z 4.00 
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Are you an 

SRDS 

SNATCHER? 

If you need 

Standard Rate that much 

... you should have 

your own subscription 

When you have to snatch a copy 

of SRDS you take what you can get 

... maybe an old copy with obsolete 

information that can waste your time; 

even cause embarrassment! 

Your own subscription costs very little. 

Keep up to date . . . with 

Standard Rate 
Subscription Department 

Standard Rate & Data Service 
5201 Old Orchard Rd., Skokie, Ill. 60076 

G09A-3/3 

IOWA 

FAIRFIELD 
Jefferson County -Map Location J-7 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

KMCD 
1953 

American Contemporary Ntwk 

Subscriber to the NAB Radio Code 
Media Code 4 216 5040 9.00 
RF, Inc. Box 648, 57-1/2 S. Court St.. Fairfield. 

Iowa 52556. Phone 515-472-4191. 
STATION'S PROGRAMMING DESCRIPTION 

KMCD: Programmed for general interest. 
NEWS: network at :55, local and state on hour, 
headlines on half hour. 15 min local newscasts 7:45 
am, 12:30 pm, 4:30 pm. MUSIC: sign -on -9 am 
middle-of-the-road with sprinkling of country and 
western. Middle-of-the-road music t11 noon with 
woman personality and features. Middle-of-the-road 
through 4 pm. then addition of popular tunes. AIR 
PERSONALITIES on all programs, woman hostess 
10 am -noon. TALK: feature show 1-2 pm. FARM: 
early morning markets and feature interviews, farm 
vignettes with extension directors during day. markets 
at noon. SPORTS: local high school and college 
sports, network sports coverage. Contact Representa- 
tive for further details. Reed 1/3/68. 

I. PERSONNEL 
Pres. & Gen'I Mgr. -Thomas C. Holmquist. 
Sales Manager -Ed Reed. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 

9. FACILITIES 
250 w days; 1570 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3d. 4d, 5, 6a, 7a, 8. 
Rate Protection: 10e, 11e, 12e. 13e, 14e. 
Basic Rates: 20b. 
Contracta: 90a. 
Comb.; Cont. Discounts: 60f. 
Cancellation: 70a, 70c, 71b. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 4 Eff 1/1/68 -Reed 3/29/88. 

A-7-8 am & noon -1 pm. 
B --Ail other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

ix 52x 156x 312x 500x 
1 min 5.50 5.00 4.50 9.00 3.60 
30 set. 4.75 4.25 3.75 3.25 2.90 

CLASS B 
1 min 4.50 9.00 3.50 3.00 2.70 
30 sec 3.75 3.25 2.75 2.25 1.95 

7. PACKAGE PLANS 
ROS WITHIN I WEEK: 10 ti 2001 30tí 
1 min 45.00 80.00 105.00 
30 sec 37.50 65.00 82.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 a. 50.00 30.00 20.00 14.00 8.00 
52 a 40.00 27.00 18.00 12.00 7.50 
156 a..._ 30.00 23.00 15.00 10.00 6.50 
312 a 25.00 20.00 12.00 8.00 5.50 
500 x.._ 20.00 17.50 10.00 6.00 5.00 

FORT DODGE (2 AM; 1 FM) 
Webster County -Map Location E-4 

Bee S1tDS consumer market map and data at begin- 
ning of the Slate. 

KVFD 
1939 

Mutual Network 
Media Code 4 216 5160 5.00 
Northwest Broadcasting Co., Warden Bldg., Fort 

Dodge. Ia. 50501. Phone 515-573-9121. 
Studio: 912 First Ave. S., Fort Dodge, Ia. 50501. 

STATION'S PROGRAMMING DESCRIPTION 
KVFD: Programmed for general interest. NEWS: 
every 30 min. network and local. Six 15 min news- 
casts daily. Local editorials daily. Farm and market 
shows 4 times daily. Morning music middle-of-the- 
road, afternoon general popular, evening lop 40, Sat 
afternoon country music. 9 am daily women's show. 
Live and phone interviews, discussions, debates, audi- 
ence participation, local experts, All local sports 
play-by-play high school and college, university foot- 
ball, major league baseball. Contact Representative for 
further details. Bec'd 8/2/67. 

I. PERSONNEL 
President -Ed Breen. 
Sates Manager -Max Landes. 
Program Director -Drexel Peterson. 

2. REPRESENTATIVES 
Iowa Radio Network. 
Bernard Howard & Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 5:30 am -midnight. CST. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a. 3b. 3c, 3d, 4a, 5. Os. 
Rate Protection: 10b. 11b. 19b. 
Basic Rates: 20a, 21a, 23a, 29a, 29b, 24c, 25b, 26. 
Contracts: 40a, 91. 95, 46, 47a, 51a. 

Comb.; Cont. Discounts: Ela. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 82. 
TV facilities: KVFD-TV. 
Affiliated with MOOS Radio Network. 
In the event of revision of station rates or discounts 
any continuous broadcasts may be extended at the 
same rates and discounts for a period of 26 weeks 
from the effective date of recision. 
Member: Iowa Radio Network. 

TIME RATES 
No. 15 Eff 2/1/68 -Reed 1/31/88. 

6. SPOT ANNOUNCEMENTS 
1 min.__.__...... 10.00 30 sea- 8.00 
3 ti or more per wk- 5% discount 
6 ti or more per wk -10% discount. 

7. PACKAGE PLANS 
ROS SATURATION PACKAGES 

PER WK: 10 ti 15 ti 20 01 25 ti 50 tI 100 tI 
1 min, ea 8.50 8.00 7.50 7.00 8.50 6.00 
30 sec (50 OM: 80% of 1 -min. 
10 sec (15 wds): 50% of 1 -min. Minimum 20 per 
day. 
Time breaks or 8 wds-2.00. No discount. Minimum 
20 per day. 

WEEKEND SHOPPERS SPECIAL 
(Equally distributed Sat, Sun & M1o)ti 

SO tl 
1 min, ROS 105.00 195.00 

YEAR AROUND PACKAGE 
2000x 1500x 1000x 500x 

50 ods 4.00 5.00 5.50 8.00 
100 ads.. 6.00 6.50 7.00 7.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr IO min 5 min 

1 x 60 38 30 25 20 
PER WEEK DISCOUNT 

3 ti or more -5% 6 ti or more -10% 
10. SPECIAL FEATURES 

NEWS ON THE HOUR 
5 -min rate and discounts apply. 

KWMT 
1956 

KATZ RADIO 
WEST 

A WMT Station 
Subscriber to the NAB Radio Code 

Media Code 4 216 5280 1.00 
K-WMT, Inc., Box 958, Fort Dodge, Iowa 50501. 

Phone 515-955-8.533. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -James W. Maurer. 
Chairman of the Board -William B. Quarton. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
5.5100 w. days; 590 kc. Directional. 
Operating schedule: Sunrise -local sunset. 
Simulcast 6:00-9:00 am. For non -simulcast facilities 
see KWMT-FM. 

4. AGENCY COMMISSION 
15/0 net charges for time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 9a. 9d, 5. 8a, 7b. 8. 
Irate Protection: lob, llb, 12b, 13b, 14b, 15d, 16. 
Basic listes: 21a, 21d, 22b, 23a, 24b, 25a, 28, 28a. 

29a. 33a. 
Contracts: 40a, 41, 42a, 92d, 43, 94a, 45, 46, 47a, 

48. 50, 51a. 
Comb.; Cont. Discounts: 60d. 60e, 61a, 62a. 
Cancellation: 70a, 70e, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Sold in combination with WMT, Cedar Rapids, Iowa. 
See that listing for rates. 
Affiliated with American Entertainment Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 11 Eft 7/1/88 -Reed 6/3/88. 

AA -Mon thru Sat 6-10 am & noon -1 pm. 
A -Mon thru Sat 3 pm -sign -off. 
B -Mon thru Sat 10 am -noon & 1-3 pm: Sun sign - 
on -sign -off. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK, EA: I tl 6 ti 12 ti 18 ti 24 ti 
AA 18 17 16 15 14 
A 14 13 12 11 10 
B 12 11 10 9 8 

20/30 sec: 75% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 
Spots scheduled between clasafications take the rates 
of the higher classifications. 
All spots, regardless of length or classification, may 
be combined for discount purposes. 

8. PROGRAM TIME RATES 
CLASS AA 

PER YR, EA: la 26x 52x I04x 156x 260x 
1/2 hr 65 62 60 56 53 50 
1/4 hr 94 42 40 38 36 34 
10 min 33 32 31 30 29 28 
5 min 24 23 22 21 20 19 

CLASS A 
1/2 hr 57 58 55 53 51 98 
1/4 hr 39 37 36 34 32 30 
10 min 26 25 24 23 22 21 
5 min 19 18 17 15 14 13 

CLASS B 
1 hr 84 82 80 78 76 74 
1/2 hr 52 51 50 48 48 44 
1/4 hr 35 34 33 31 29 27 
10 min 24 23 22 21 20 19 
5 min 17 16 15 14 13 12 
Spots and programs may be combined for discount 
purposes on spots only. 

10. SPECIAL FEATURES 
NEWS SERVICE 
(Commissionable) 

10 min 5.00 5 min 2.50 
FARM PROGRAMS 

(6-7 am & 11:30 am -1 pm) 
Minute participations and programs take applicable 
card rates plus talent charges (commissionable) of 
from 2.50 to 5.00. 

KWMT-FM 
1966 

Media Code 4 216 5281 9.00 
K-WMT, Inc., 590 A St., Fort Dodge, Ia. 50501. 

Phone 515-955-8533. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -James W. Maurer. 
Chairman of the Board -William B. Quarton. 

3. FACILITIES 
ERP 50,000 w.: 94.5 me. 
Operating schedule: 6:00 am -midnight. CST. 
Antenna ht.: 290 fL above average terrain. 
Partially simulent 6d10.9:00 am. For simulcast rates 
lee KWMT. KWMT-FM listing. 

4. AGENCY COMMISSION 
15/0 time and talent; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 4a, 4d, 5. Ba, 7b, 8. 
Bate Protection: 10e, 11a, 12a, 13a, 14a. 15a, 

15b. 18. 
Basic Rates: 21e. 21d, 22b, 23a, 24b, 25a, 26, 28a. 

29a, 33a. 
Contracts: 40a, 41, 42a, 42d. 43, 44a, 45. 46, 47a. 

48, 50, 51a. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 61a, 132a. 
Cancellation: 70a, 70c. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Maximum of 6 commercial minutes per hour. 

TIME RATES 
Eff Reed 8/28/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 6íl 12ti la ti 24 ti 

1 min /less ..._ 6.00 5.50 5.25 4.75 4.50 

FORT MADISON 
Lee County -Map Location J-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KXG I 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 216 5400 5.00 
Taney Broadcasting Co., Marquette Bldg., Tort 

Madison, lows 52627. Phone 319-372-1241. TWX 
319-1241. 

I. PERSONNEL 
President-Rayward L. Talley. 
Vice-Pres. & Gen'] Mgr. -Michael Finger, Jr. 

2. REPRESENTATIVES 
Wire or call station collect. 

3. FACILITIES 
1.000 w. days; 1360 ke. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 30, 3d, 4a. 9d. 5. 6a. 7b4 8. 
Rate Protection: lob. 111). 12b, 131% 14b, 16. 
Basic hates: 20b. 21a, 21b, 21e, 21d, 22a, 22b, 23a. 

24b, 25a, 26, 28b, 28c, 29a. 30. 32a. 
Contracts: 40a, 91. 42d, 44a, 95, 96, 97a. 48. 49. 

50, 51b. 
Comb.; Cont. Discounts: 60b, 80e, 601, 61a, 62a. 
Cancellation: 70a. 70c. 71a, 72. 73b. 
Prod. Services: 80. 82. 

TIME RATES 
No. 4 Eff 5'1/67 -Reed 3/29/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

1 a 6.50 5.00 3.50 
52 a 5.90 4.70 2.94 
156 x 5.00 4.12. 2.70 
280 a 4.25 3.54 2.98 
312 x 3.82 3.25 2.24 
500 a 3.54 2.82 2.00 
1000 a 2.82 2.48 1.77 
2000 x 2.36 2.00 1.47 

8. PROGRAM TIME RATES 
lx 52x 156x 260x 312x 

1/2 hr 40.00 31.75 28.00 24.80 23.60 
1/4 hr 25.00 21.80 20.60 19.40 17.70 
5 min 13.00 11.75 11.20 10.00 8.85 

10. SPECIAL FEATURES 
Local news -5 minutes, extra 1.25; 15 minutes, extra 
2.50 

GRINNELL 
Poweshlek County -Map Location H-5 

See SRDS consumer market map and data at begin 
oing of the State. 

KGRN 
1957 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 216 5520 0.00 
Mitchell Broadcasting Co., Box 560, 909-1/2 Malts 

St., Grinnell. Ia. 50112. Phone 515-236-6106. 
I. PERSONNEL 

Pres. & Gen'l Mar. -Forrest "Frosty" MitehelL 
Sales Manager -Barry Turner. 
Program Director -Rich Dean. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
500 w.: 1410 kc. Non -directional. 
Operating schedule: 6:00 a.m. to sunset CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 30, 4a, 5. 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 26. 28b, 

29a. 
Contracts: 90a, 45, 46, 47e. 
Comb : Cont. Discounts: 80a, 60k, 61b. 
Cancellation: 71a. 
Member: Iowa Town and Country Network, National 
Aglladio Groups, Inc. 

TIME RATES 
Eff 3/1/68 -Reed 2/2/68. 

(This listing continued on next page) 
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Grinnell -K G R N -Continued 
8. SPOT ANNOUNCEMENTS 

I min 
1 x ....... 5.00 
13 x..._........ 490 
26 x_»..__.__ 4.75 
52 z.»._».._ 4.50 
104 x......._._ 4.35 
156 x 9.10 

30 see 1 min 80 see 
4.00 208 z...__ _... 3.75 3.00 
8.75 260 x.___ _... 3.60 2.75 
3.50 312 z.._._ _ 3.20 2.65 
3.15 624 x__.._ - 2.75 2.25 
3.15 938 x__.._._ 2.45 1.90 
3.00 1248 z ...._ 2.20 1.65 

8. PROGRAM TIME RATES 
1/2 hr 

1 z _..._...__._.._ 28.00 
13 2. 24.30 
26 x._.._.__._.._._.._...__.-..._-._. 23.00 
52 x_._....Y.._._..._......_._._. 21.70 
109 x_._.____._ _._._._.._ 19.50 
156 x.r....._..._ ............._...._.- 18.25 
208 z....___....__. _...._._ 16.50 

INDEPENDENCE 

1/4 hr 5 1n 
21.50 11.50 
19.75 10.25 
17.90 9.25 
16.50 8.40 
14.75 7.70 
13.65 6.90 
12.10 6.25 
11.00 5.50 

Buchanon County -Map Location J-4 
See SHIM consumer market map and data at begin- 
ning of the State. 

KOUR 
1959 

Media Cede 4 216 5640 6.00 
Plans Broadcasting Corp.. 207-209 First St.. East. 

Independence. Iowa 50644. 
I. PERSONNEL 

President -Raymond G. Gruetzmacher. 
2. REPRESENTATIVES 

George T. Hopewell Inc. 
3. FACILITIES 

250 w. days: 1220 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/2 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a. 3d, 4a. 4d, 5, 6a. 7a, 8. 
Rate Protection: 10a. 11a, 12a, 13a, 14a. 15a, 15b. 
Basic Rates: 20b, 21a, 21b, 21c, 22e. 22b, 23a, 25b. 

26, 27. 28b, 28e. 33e. 
Contracts: 40a, 41, 42b, 42d. 44a, 44b, 45. 46, 47a, 

49, 50. 51a. 51b. 
Comb.; Cont, Discounts: 60a, 60d, 60e, 60f, 61a, 

62b. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with KBS Radio Network. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Eff 9/1/66-Rec'd 8/2/68. 

Class A-6:00-8:00 am and 11:45 am -1:15 pm. 
Class B-8:00-11:45 am and 1:15 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

Class A.......- 3.50 Cline B.__...___..__ 2.50 
8. PROGRAM TIME RATES 

CLASS A 
1/2 hr 1/4 hr 5 min 

1 ti ......_...._.-...'..-.. 14.00 8.00 4.50 
CLASS B 

1 ü_-._-__.-__-. _...._._..-...._ 11.00 6.00 3.00 

INDIANOLA 
Warren County -Map Location F-6 

See SRDS consumer market map and data at beginning 
of the State. 

KBAB 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 216 5760 2.00 
Town & Country Broadcasters, Inc., Box H, Indian- 

ola. Iowa 50125. Phone 515-961-5500. 
I. PERSONNEL 

President -Glenn Olson. 
General Manager -Jim Speerl. 
Sales Manager -Mel Moyer. 

3. FACILITIES 
500 w. daytime, 250 w. nights; 1490 kc. Non -direc- 
tional. 
Operating schedule: 6 am -10 pm. CST. DST. 

4. AGENCY COMMISSION 
15% on time. No cash discounts. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, lb, 3a, 3b. 3c, 4a, 4d, 5, 6a. 7b. 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 15b, 16. 
Basic Rates: 20b. 21a, 21b. 21d, 22a, 22b, 23a, 23b, 

296. 25a, 28a, 28e, 30. 33a. 
Contracts: 40a, 44a, 45. 46, 47a, 49, 50, 51a. 
Comb.; Cont. Discounts: 60b, 60e. 62b. 
Cancellation: 70a. 710. 73b. 
Prod. Services: 80. 81. 
Amllated with KBS. 

TIME RATES 
Eff 7/1/68-Ree'd 5/20/68. 

A-6:30-9 am, 11:30 am -1 pm & 4-7 pm. 
B -All other times. 

8. SPOT ANNOUNCEMENTS 
CLASS A 

lx 132 262 52x 130x 1562 2602 3122 
1 min 8.00 7.50 7.25 7.00 6.50 6.00 5.50 5.25 
30 sec 0.00 5.50 5.25 5.00 4.75 4.50 4.25 4.00 

CLASS B 
1 min 6.00 5.75 5.50 5.25 5.00 4.75 4.00 3.75 
30 sec 4.00 4.00 3.60 3.40 3.20 3.00 2.80 2.60 

8. PROGRAM TIME RATES 
CLASS A 

Ix 13x 26x 52x 130x 1562 260* 3122 
1 hr 80.00 75.00 73.00 67.00 60.00 58.00 56.00 52.00 
1/2 hr 45.00 43.00 41.00 39.00 36.00 34.00 30.00 28.00 
1/4 hr 30.00 28.00 26.00 24.00 23.00 22.00 19.00 17.00 
10 min 22.00 20.00 19.00 18.00 17.00 16.00 14.00 13.00 
5 min 16.00 15.00 14.00 13.00 12.00 11.00 10.00 9.00 

CLASS B 
1 hr 60.00 57.00 55.00 50.00 48.00 46.50 42.00 39.00 
1/2 hr 36.00 34.50 33.00 31.50 29.00 28.00 25.00 23.00 
1/4 hr 24.00 22.50 20.00 18.50 17.00 16.50 16.00 15.00 
10 min 18.00 17.00 16.00 15.00 14.00 13.50 12.50 11.50 
5 min 12.00 11.50 11.00 10.00 9.00 8.50 8.00 7.00 

IOWA CITY II AM; 1 FM) 
Johnson County -Map Location J-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

KXIC 
1948 

Subscriber to the NAB Radio Cede 
Media Code 4 216 5880 8.00 
Johnson County Broadcasting Corp., North Dubuque 

St. at Hwy 80, Iowa City, Iowa 52240. Phone 
319-338-1181. 
STATION'S PROGRAMMING DESCRIPTION 

KXIC: Programmed for general interest, young adults 
and university audience. 
Emphasis on news, sports, women's shows, farm mar- 
kets, contemporary middle-of-the-road music. Sat 
afternoon rock show. News until 9 am, music and 
homemaker features rest of am. News noon -1 pm. 
afternoon music and news. Hour of news, sports, 
markets, 5-6 pm. University football and basketball. 
Network farm market report. 18 newscasts daily. 
Sun music emphasis on middle - of - the - road, light 
classics, showtunea and news feurea. Area news 
correspondents, 4 local reporters and UPI audio. Con- 
tact Representative for further details. Rec'd 8/2/67. 

I. PERSONNEL 
Gen'l & Nat'l Sales Mgr. -Gene Clausen. 
Program Director-ltobert Shellady. 

2. REPRESENTATIVES 
Iowa Radio Network. 

3. FACILITIES 
1,010 w. days; 800 Ire. Directional 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a, 4a. 4d. 5. 6a, 8. 
Rate Protection: lob, Ilb, 12a, 13a. 14b, 15b, 16. 
Basic Rates: 206, 21a, 22a, 23a, 24b, 25a, 28b, 28c, 

29a, 30, 33b. 
Contracts: 40a, 42e, 43, 44a, 45, 46. 47e, 48. 49. 

50. 51a. 
Comb.; Cont. Discounts: 60a, 60f, 601. 61a, 026. 
Cancellation: 70a, 70c, 71a. 72. 73a. 
Prod. Services: 80, 82. 
Member: Iowa Radio Network. 

TIME RATES 
Rates effective October 1. 1860. (Card No. 9.1 

Card received September 27. 1960. 
6. SPOT ANNOUNCEMENTS 

1 min._..-_.._..__._. 7.00 15 sec....._...__.._ 5.0D 
30 see. 6.00 

7. PACKAGE PLANS 
MONTHLY PACKAGES 

1 min 30 seo 15 sec 
55.00 45.00 35.00 

20 tt.._._-. »_.».»-_...._ 100.00 80.00 60.00 
30 tL...__..__.__......-._._.._. 142.50 112.50 82.50 
b0 tl.._-...._»».._.._.._._......_ 225.00 175.00 125.00 
75 tL._._.__.._ __»..._.»...._... 818.75 243.75 164.75 
100 t1._ -._.....____ 400.00 300.00 200.00 
200 ti.._ ._ - 750.00 550.00 350.00 
300 ti.._ .__.» ..... 1050.00 750.00 450.00 
500 ti.._»_.__._.._...._ _.. 1625.00 1125.00 625.00 
1000 tl.__ .....................»..._...._ 3000.00 2000.00 1000.00 

8. PROGRAM TIME RATES 
1 hr_...-.._ _. 50.00 10 min..._._.__...._ 18.00 
1/2 hr..._ _... 35.00 5 min..».-...._ 13.00 
1/4 hr..._..._._........... 22.00 

KXIC-FM 
1965 

Media Code 4 216 5881 8.00 
Johnson County Broadcasting Corp.. Box 751, Iowa 

City. Iowa 52240 Phone 319-338-1181. 
I. PERSONNEL 

General Manager -Gene Clauasen. 
Sales Manager -F. M. Broders. 

2. REPRESENTATIVES 
Iowa Radio Network. 

3. FACILITIES 
ERP 27,380 w.: 100.7 mc. 
Operating schedule: 8 am -midnight. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time. Bills payable 30 days after receipt. 

5. GENERAL ADVERTISING See coded regulations 
See KXIC listing for coded regulations. 
Member: Iowa Radio Network. 

TIME RATES 
ER Recd 1/31/68. 

6. SPOT ANNOUNCEMENTS 
1 min, ea 3.50 30 sec, ea_.._.__.._ 2.50 

7. PACKAGE PLANS 
10x 50x 100x 500x 

1 mitt._.....___ _-.._...__ 25.00 112.50 200.00 875.00 
30 sec .. 22.50 100.00 175.00 750.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

Ea 25.00 15.00 7.50 

IOWA FALLS 

KIFG 
1962 

Media Code 4 216 6000 2.00 
P. B. W. Broadcasting Corp.. Box 919. Iowa Falls, 

Iowa 50126. Phone 515-848-4281. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -H. A. Skeet Preston. 
Station & Sales Mgr. -James Starr. 

3. FACILITIES 
SOO w.; 1510 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/2 time and talent: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 30, 3b, 40, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20a, 22a, 226, 23a, 24a, 26, 28a, 29a. 
Contracts: 40a. 4213. 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a. 70e. 71b. 73a. 
Member: Iowa Town and Country Network. 

Hardin County -Map Location F-4 
Bee SRDS consumer market map and data at begin- 
ning of the State. 

TIME RATES 
Rates effective July 21, 1963. 

Rates received October 14, 1963. 
6. SPOT ANNOUNCEMENTS 

20/30 
1 min sec 

1 ti__.._._...» 5.00 4.50 
18 tL....._._.... 4.75 4.25 
26 ti 4 50 4.00 

4.25 8.75 
104 ü...___.... 4.00 8.50 
156 tl..._...._ 3.75 3.25 

7. PACKAGE PLANS 
ROS SATURATION PACKAGES -1 min- -30 sec or less - 

PER WK: ea tot ea tot 
6 U _._..__.........__.._. 4.00 24.00 3.00 18.00 
12 ti..._._.__.__._»_»__.._ 3.75 45.00 2.75 83.00 
18 ti. * 3.50 63.00 2.50 95.00 
24 d .-.___ 3.25 78.00 2.25 54.00 
98 ti 3.00 144.00 2.00 96.00 

8. PROGRAM TIMERRATES 
1/2 br 1/4 br 5 min 

1 27.00 16.00 9.00 
13 ti..._.._.-...__..-.._...._ 26.25 15.50 8.75 
28 ti.._._...»»_». _._____. 24.85 14.80 8.30 
52 ti _. _ 23.50 13.65 7.85 
104 U_...__........_ 22.10 12.75 7.40 
156 ti_ ._...._.-........_._....... 20.70 11.80 6.90 
260 ti _ 19.35 10.90 8.85 
312 ü..-..-....-..._____...._....___.. 18.00 10.00 6.00 

KEOKUK 

20/30 
1 min see 

260 tL_r_._ 3 50 3.00 
312 tt.......-._ 3 25 2.75 
365 U 3 00 2.50 
520 tL 2.75 2.25 
1040 2 50 2.00 

Lee County -Map Location J-8 
See SUDS consumer market map and data at begin- 
ning of the State. 

KOKX 
1947 

Media Code 4 216 6120 8.00 
KOKX, Inc., Eppers Hotel, Keokuk. Iowa 52632. 
Phone 319-524-5410. 

1. PERSONNEL 
General Manager -Ronald D. Weetby. 
Sales Manager -Don McKee. 
Program Director -Art Mann. 

2. REPRESENTATIVES 
Iowa Radio Network. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1310 kc. Directional - 
night only. 
Operating schedule: 6 am to 11:15 pm. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20a, 21b, 22a, 23a, 24c. 25a, 26, 28c, 

30, 32b, 33a. 
Contracts: 40e. 45, 47e, 48, 51a. 
Comb.; Cont. Discounts: 00b, 60e, 60f, 61c, 62d. 
Cancellation: 71a. 72. 73h. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 
Member: Iowa Radio Network. 

TIME RATES 
No. 9 Eff 2/1/67-Rec'd 1/30/67. 

6. SPOT ANNOUNCEMENTS 
1 min (120 wds)_.._.. 4.95 15 sec (30 or less).... 2.65 
30 sec (60 wdsl 3.75 

7. PACKAGE PLANS 
IMPACT PLANS -FIXED POSITION 

PER WE, EA: 8 ti 12 01 18 ti 24 ti 30 ti 
1 min. _..»_ 4.50 4.30 4.10 3.90 3.70 
30 sec...... ..... _ 3.35 3.25 3.15 3.00 2.85 
15 sec 2.35 2.25 2.10 2.00 1.90 

8. PROGRAM TIME RATES 
1 hr 50.00 10 min.....-..__.._»__. 12.50 
1/2 hr 29.00 5 min. ... 8.00 
1/4 hr 17.50 
6 or more program units per week earn a 10% discount. 
3 or more program unite per week earn a 5% discount. 

KNOXVILLE 
Marlon County -Map Location G-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KNIA 
[960 

Subscriber to the NAB Radio Cede 
Media Code 4 216 6240 4.00 
Stevens Broadcasting Company, Inc., Box 31, 1602 

N. Lincoln. Knoxville, Iowa 50138. Phone 515- 
842-3161. 
STATION'S PROGRAMMING DESCRIPTION 

KNIA: Programmed for general interest. 
Extended newscast 7:30-7:45 am, 8:30-8:40 am, 
12:15-12:30 pm, & 5:45-6 pm. Other news 5 min on 
half hour. Sports coverage: 8 am, noon, & 5-5:15 
pm extended sports coverage. AIR PERSONALITIES 
handle all shows. 3 newsmen plus 1 mobile news 
unit. MUSIC: country 6-10 am. middle-of-the-road 
10:05 am -3:15 pm, rock and roll 3:15-5 pm. Broad- 
cast of local sporting events in season: football bas- 
ketball, and baseball. Extended live coverage of auto 
racing events, plus coverage of university football. 
Farm markets 6:18 am, 7:30 am, 12:45 pm M -Sat. 
Personalities available for remote broadcast for 
commercial advertisers. Contact Representative for 
further details. Rec'd 11/13/67. 

I. PERSONNEL 
President & General Manager -F. Max Stevens. 
Vice-Pres. & Prog. Dir. -James Dennis Stevens. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
500 w. days; 1320 kc. Directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10a. lia, 120, 13a, 14a. 
Basic Rates: 220. 22h, 23a, 24b, 26, 28a. 29a. 
Contracts: 40a. 45, 47a. 
Comb.; Cont Discounts: 006, 60k, 61b, 61e, 62e. 
Cancellation: 71a, 73a. 
Member: Iowa Town and Country Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Elf 9/1/67-Rec'd 10/30/67. 

IOWA 
6. SPOT ANNOUNCEMENTS 

I min 30 see 1 min 30 see 
1 x. . 5.00 3.25 156 z.._.__..__ 3.50 _... 
13 x...__.,-.»_ 4.50 3.00 208 z.__...__ 3.25 _... 
26 z ..__. 4.25 2.75 260 z._..._._... 3.00 
52 x..._.._ ,._. 4.00 2.50 312 x...---__ 2.75 2.25 

1042 PROGRAM TIME RATES S 
1/2 hr 

1 x.. 28.00 
13 z.._.._.._...__...__..»_........_._.._ 24,50 
26 2..._..__.._.._._........._»_....___. 22.00 
52 z.._......_....._..._........_........__..... 19.00 
104 z..._.._.___..._....__..__...._...__... 17.00 
156 z...__...._.._......_.._»___......_._._. 16.00 

280 z _.._.._...___.._ 

LE MARS (1 AM; 1 FM) 

1/4 hr 5 min 
18.00 10.00 
16.50 9.00 
15.25 8.00 
14.50 7.00 
13.50 6.50 
12.00 6.00 
11.00 5.50 
10.00 5.00 

Plymouth County -Map Location B-3 
See SUDS consumer market map and data at begin- 
ning of the State. 

KLEM 
1954 

NArf 

Subscriber to the NAB Radio Code 
Media Code 4 216 6360 0.00 
KLEM, Inc., Box 1410, Le Mars, Iowa 51031, Phone 

712-596-9121. 
STATION'S PROGRAMMING DESCRIPTION 

KLEM: Programmed for general interest. 
Farm markets and news totals 1 3/4 hours. Extended 
newscasts 7:30-7:45 am, 10-10:30 am, 12:30-12:45 pm 
& 5:35-5:50 pm. Other news 5 min at :55. FM news 
6-6:10 pm, 9:45-10 pm & 12M. MUSIC: country and 
western sign -on -7:30 am, middle-of-the-road 8 am -1 
pm, rock and roll 1 pm -sign -off. Taped music on 
FM: popular 8 am -12M. Broadcasts of local sporting 
events In season. Major league baseball. Women's 
show 10:30-11 am. 3 mobile units. Contact Repre- 
sentative for further details. Bec'd 8/4/67. 

I. PERSONNEL 
Manager -Paul W. Olson. 

2. REPRESENTATIVES 
Gene Bolles Company, 

3. FACILITIES 
1,000 w. days; 1410 Ire. Non -directional. 
Operating schedule: 5:45 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2b, 3a, 3b, 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g. 
Basic Rates: 20b, 22b, 23a, 24a, 24b, 24c, 25a, 26, 

28e, 30, 33d. 
Contracts: 40a, 40e. 41, 42c, 43, 44b, 45, 46, 47a, 

51a, 51e. 
Comb.; Cont. Discounts: Bob, 80f. 60h, 601, 61b, 62b. 
Cancellation: 70a, 70e, 71a, 73b. 
Member: Iowa Radio Network. 

TIME RATES 
Rates effective September 1, 1961. 

]fates received August 7, 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 hr, 1/4 hr. 5 min. 1 min. 
Flat 28.40 17.50 12.00 6.00 

7. PACKAGE PLANS 
Per week: Each Total Each Total 

5 times 5.50 27.50 20 tunes 4.00 80.00 
10 times 5.00 50.00 30 times 3.50 105.00 
15 times 4.50 67.50 50 times 3.00 150.00 

20/30 seconds -75% of applicable 1 -minute rate. 
8/10 seconds -50% of applicable 1 -minute rate. 

K L E M -FM 
1967 

Subscriber to the NAB Radio Code 
Media Code 4 216 6961 8.00 
KLEM Inc., Box 1410, Le Mars, Iawa 51031. Phone 

712-546-4121. 
I. PERSONNEL 

Pres. & Gent Mgr. -Paul W. Olson. 
2. REPRESENTATIVES 

Iowa Radio Network. 
3. FACILITIES 

ERP 47.000 w.: 99.5 mc. 
Operating schedule: 5:45 am -midnight. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See KLEM listing for coded regulations. 

TIME RATES 
Elf 1/1/67-Rec'd 2/1/67. 

6. SPOT ANNOUNCEMENTS 
1 min 3.30 30 sec.._._...._._._......._.. 2.30 

7. PACKAGE PLANS 
PER WK: 5ti 10 t 15t1 
1 min _ 3.10 2.90 2.70 
30 sec 2.10 2.00 1.90 

MAQUOKETA (1 AM; 1 FM) 
Jackson County -Map Location L-4 

See S@DS consumer market map and data at begin- 
ning of the State. 

KMAQ 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 216 6480 6.00 
Maquoketa Broadcasting Co., Box 941, 136-1/2 B. 

Main St., Maquoketa, Iowa 52080. Phone 319- 
(152.2426. 
STATION'S PROGRAMMING DESCRIPTION 

KMAQ: Programmed for adults. 
Country music 6:00-7:30 am. Middle -of -road music 
test of day, with current hits 4-5 pm each afternoon. 

(This hitting continued on next page) 
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Polka music 11:30 am -noon. 15 min farm show at 
8:45 am featuring markets, interviews and farm 
news. Also, market reports at 10:30 am & 12:30 
pm. 5 min newscast hourly throughout day and three 
15 min newscasts daily with emphasis on local news. 
Daily sports show and all high school football and 
basketball games are broadcast. M -F 30 min inter- 
view and discussion show from 1:05 pm. Contact 
Representative for further details. Rec'd 7/10/67. 

I. PERSONNEL 
Owner & Gen'l Mgr. -Dennis W. 'Voy. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
500 w. days; 1320 ke. Non -directional. 
Operating schedule: 6 am -local sunset Mon thru Sat: 
7:00 am -local sunset Bun. 
Partial simulcast operation. Simulast 6-11 am & 
noon - sunset For non - simulast facilities see 
KMAQ-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b. 3d, 4a, 4d, 5 lb. 8. 
Rate Protection: 10e, 11c, 12e, 13c, 14e. 
Basic Rates: 20a. 20b, 21a, 21d, 22a, 24b, 25e, 26. 

28b, 28c, 29a, 335, 
Contracts: 40a, 42a, 42c, 43, 44a, 44b, 45, 46. 47a, 

51a. 
Comb.: Cont. Discounts: 60c, 80d, 61c, 62b, 62d. 
Cancellation: 70a, TOc, 71b, 72, 73a, 73b. 
Prod. Services: 80. 
Member: Iowa Town and Country Network. National 
Agltadio Groups, Inc. 

TIME RATES 
AM/FM COMBINATION 

ER Reed 10/3/67. 
6. SPOT ANNOUNCEMENTS 

lx 27x 
1 min 4.00 3.80 
30 sec: 75% of 1 -min. 
Noon -1 pm: extra 25%. 

KMAQ-FM 
1967 

157- 
532 105x 260x 
3.60 3.40 3.20 

Media Code 4 216 6481 4.00 
Dennis W Voy dba The Maquoketa Broadcasting 

Co., Box 941, 136-1/2 S. Main, Maquoketa, Iowa 
52060. Phone 319-652-2426. 

I. PERSONNEL 
Owner, Gen'l Mgr. & Prog. Dir. -Dennis W. Voy. 
Sales Manager -Earl Saunders. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
ERP 3,000 w.: 95.3 mc. 
Operating schedule: 6 am -7 pm Mon thru Sat; 7 am - 
6 pm Sun. CST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. Operated separately 11 
am -noon & sunset -7 pm. For simulcast facilities 
see KMAQ. 

4. AGENCY COMMISSION 
15% time only. Payable in 30 days. 

5. GENERAL ADVERTISING See coded regulations 
See KMAQ listing for coded regulations. 
Member: Iowa Town and Country Network, 

TIME RATES 
ER Rec'd 10/3/67. 

& SPOT ANNOUNCEMENTS 
1 min, Hat 3.50 30 sec, flat 2.00 

MARSHALLTOWN (1 AM; 1 FM) 
Marshall County -Map Location G-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KFJB 
1923 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 216 6600 9.00 
Marshall Electric Co., Inc., 133 E. Main St., Mar- 

shalltown, Iowa 50158. Phone 515-753-3361. 
Marshalltown. Iowa 50158. Phone 3361, 

I. PERSONNEL 
President -John W. Norris. 
General Manager -William P. White. 
Sales Manager -William C. Doll. 

2. REPRESENTATIVES 
Iowa Radio Network. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 6 am -11 pm. CST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See Coded Regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 3b, 3d, 40, 5, 6a, 8. 
Rate Protection: 10a, 14a. 
Basic Rates: 20a. 21h, 22a, 24c, 28b. 
Contracta: 40a, 45, 46, 47b. 
Comb.; Cont. Discounts: 60a, 6241. 
Cancellation: 71b. 73a, 73b. 
Prod. Services: 80. 81, 82. 
Member: Iowa Radio Network. 

TIME RATES 
No. 11 ER 5/1/67 -Reed 5/26/67. 

7. PACKAGE PLANS 
PER WK: I tI 6ti 12t1 18 ti 

1 wk 5.75 5.50 5.85 5.10 
13 wk..._.._ - 5.65 5.40 5.25 5.00 
26 wk. 5.55 5.30 5.15 4.90 
39-52 wk. 5.45 5.20 5.05 4.80 

24 tI 
5.00 
4.90 
4.80 
4.70 

30 ti 
4.90 
4.80 
4.70 
4.60 

ROS PACKAGES 
(any 7 consecutive days) 

30 tL 4.75 50 tL 4.25 
40 ti 4.50 
30 sec: 80% of 1 -min. 
10 sec or less: 60% of 1 -min. 
Combinability: only 1 minute. 30 second announce- 
ments combine for greater frequency. 

8. PROGRAM TIME RATES 
1 hr..._ 50 
1/2 hr: 60% of hour. 10 min: 30%u of hour 
1/4 hr: 40% of hour. 5 min: 25 c of hour 

FREQUENCY DISCOUNT 
13x-5% 52x-12-1/2% 156x-20% 
26x-10% 104x-15% 2601-25% 

K F J B -FM 
1967 

Media Code 4 216 6601 7.00 
Marshall Electric Co.. Inc., 133 E. Main St., 

Marshalltown, Iowa 50158. Phone 515-753-3361. 
1. PERSONNEL 

President -John W. Norris. 
General Manager -William P. White. 
Sales Manager -William C. Doll. 

2. REPRESENTATIVES 
Iowa Radio Network. 

3. FACILITIES 
ERP 27,500 w.; 101.1 mc. 
Operating schedule: 7:45 am -11 pm. CST. 
Antenna ht. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
See KFJB listing for coded regulations. 
Member: Iowa Radio Network. 

TIME RATES 

Rates are identical to KFJB. See that listing. 

MASON CITY (3 AM; 1 FM) 
Cerro Gordo County -Map Location F-3 

Sa SRDS consumer market map and data at begin- 
ning of the State. 

KGLO 
1936 

CBS Radio Network 

Representatives, Inc, 

Subscriber to the NAB Radio Code 
Media Code 4 216 6720 5.00 
Lee Enterprises, Inc. (Lee Broadcasting Div.) 2nd 

N. E. and Pennsylvania, Mason City, Iowa. 50402. 
Phone 515-423-2540. TWX 515-424-1987. 
STATION'S PROGRAMMING DESCRIPTION 

KGLO: Programmed for general interest and service. 
AIR PERSONALITIES handle all segment. 5 man 
news staff Includes farm and sports directors. Early 
morning and noon farm news, markets and interviews. 
Hourly news headlines, details at 6:45 am, 7 am, 
8:15 am, 12:30 pm. 6 pm & 9:45. Middle-of-the-road 
music policy. Open telephone line conversation pro- 
gram M -F 2:10-3 pm. SPORTS: live high school and 
college football and basketball and major league base- 
ball. Community news items, direct weather wire in- 
formation from weather bureau and road conditions 
interspersed throughout day. Contact Representative 
for further details. Recd 7/24/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. (Lee Broadcasting Div.) - 

Walter J. Rothschild. 
Station Manager -Lloyd Loera. 
National Sales Manager -Wayne W. Cribb. National 

Sales Offices, WCU Bldg., Quincy, Ill. Phono 217- 
222-6200. TWX 910-246-3204. 

2. REPRESENTATIVES 
H -R Representatives, Inc. 

3. FACILITIES 
5.000 w.; 1300 be. Directional -night only. 
Licensed to operate full time. 
Operating schedule: 5:30 am -midnight. CST. 

4. AGENCY COMMISSION 
15%: no rash dirrount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 3a. 3d, 9a, 4d, 5, 6a. Tb, 8. 
Itate Protection: 10d. 12d. 13d. 14d, 16. 
Basic Rates: 20h. 21a. 21b, 22a, 22b, 23a, 24b, 24e, 

25a. 26. 27. 28a. 29a. 
Contracts: 40a, 41. 42a, 44b, 45, 46. 47a. 48, 49, 51e. 
Comb.: Cont. Discounts: 60b, 60d. 60e, 601. 61a, 62h. 
Cancellation: 70a. 70c, 71a, 72, 73b. 
Pend. Services: 80. 81. 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 14 ER 4/1/67 -Reed 3/29/67. 

A -Mon thru Sat 6-9 am & noon -1 pm. 
B -Mon thru Sat 9 am -noon: Mon thru Fri 4-7 nm. 
C -Mon thru Fri 1-4 pm & 7 pm -sign -off; Mon thru 
Sat sign -on -6 am: Sat I pm -sign -off; all day Sun. 

6. SPOT ANNOUNCEMENTS 
CLASS A 
1-12 13-25 26-38 39-51 52 

PER WE: wk wk wk wk wk 
1-4 tI 13.50 13.00 12.00 11.00 10.50 
5-9 ti 12.50 11.50 10.50 10.00 9.50 
10-19 ti 11.50 10.50 10.00 9.50 9.00 
20-29 ti 10.50 9.50 9.00 8.50 8.00 
30 or more 9.50 8.50 8.00 7.50 7.00 

CLASS B 
1-12 13-25 26-38 

PER WK: wk wk wk 
1-4 u.__»._.._.__ 13.00 12.50 11.50 
5-9 ti._......._..._.,._ 11.50 10.50 9.50 
10-19 10.50 9.50 9.00 
20-29 t1..... 9.50 8.50 8.00 
30 or mors.._.._ 8.50 7.50 7.00 

CLASS C 
1-4 t1._...._ 12.00 11.50 10.50 
5-9 tf...__..._...._ 10.00 9.00 8.00 
10-19 ti.__._.....- 9.00 8.00 7.50 
20-29 ti..._.__._... 8.00 7.00 6.50 
30 or more... 7.00 6.00 5.50 
30 Seconda -75% of above rates. 
10 Seconde -50% of above rates. 

8. PROGRAM TIME RATES 
(6:30 am -7:00 pm Mon thru Sat; 6:30 am - 

6:00 pm Sun) 
I hr I/2 hr 1/4 hr IO min 

1 ti 100.00 60.00 40.00 30.00 
13 ti ...... ....... 95.00 57.00 38.00 28.50 
26 ti. 90.00 54.00 36.00 27.00 
39 ti 80.00 48.00 32.00 24.00 
52 ti ..... _..-........ _._ 78.00 45.60 30.40 22.80 
104 ti 72.00 43.20 28.80 21.60 
156 ti 88.00 40.80 27.20 20.40 
260 or more ti 57.80 34.68 23.12 17.34 
6-6:30 am Mon thru Sat -85% of above 
All other times. 50% of above rates. 

5 min 
20.00 
19.00 
18.00 
16.00 
15.20 
14.40 
13.60 
11.56 

rates. 

KLSS (FM) 
1967 

Media Code 4 216 6775 9.00 
North Central Iowa Broadcasting Co., Box 1446, State 

at Federal, Mason City. Iowa 50401. Phone 515- 
424-5582. 

t. PERSONNEL 
President -Hayward L. Talley. 
General Manager -Dale S. Low. 
Sales Manager -Peter E. Farrell. 

3. FACILITIES 
ERP 100,000 w.; 106.1 me. Stereo. 
Operating schedule: 5:30 am -midnight daily. CST. 
Antenna ht.: 262 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am -midnight Mon thru Sat; all day Sun. For simul- 
cast facilities see KSMN. 

4. AGENCY COMMISSION 
None; agencies add commission to rates shown. 

5. GENERAL ADVERTISING See ceded regulations, 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 35, 4a, 5, fib, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21d, 22a, 23a. 
Contracts: 40a, 44b, 45, 46. 47e. 
Comb.: Cont. Discounts: 60a, 61e, 62d. 
Cancellation: 72, 73a. 
Prod. Services: 81. 82. 
AM facilities: KSMN. 
Sold in combination with KSMN. See that listing 
for rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 11/1/67 -Reed 10/20/87. 
7. PACKAGE PLANS 

(Mon thru Sat 9 am -sign -off: Sun all day) 
1 MINUTE OR LESS 

PER DAY: 1 wk 4 wk 13 wk 26 wk 52 wk 
1 ti 6.50 6.00 5.00 4.00 3.00 
2 ti 5.50 5.00 4.25 3.50 2.75 
3 ti 4.66 4.00 3.50 3.00 2.50 
4 ti 4.00 3.50 3.00 2.66 2.25 
5+ 3.50 3.00 2.66 2.33 2.00 
PER WK: 
3 tI 7.00 6.50 5.50 4.50 3.50 

8. PROGRAM TIME RATES 
PER YR: Ihr 1/2 hr 1/4 hr 5 min 
1 x..._ 80.00 45.00 30.00 15.00 
52 x 40.00 22.50 15.00 9.00 
365+ 25.00 15.00 10.00 6.00 

KRIB 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 216 6840 1.00 
Mason City Broadcasting Corp.. 402 19th St.. S. W., 

Mason City. Iowa 50401. Phone 515-424-1276. 
STATION'S PROGRAMMING DESCRIPTION 

KRIB: Programmed for young adults and teens. 5 
personality D.J.'s handle entire operation. FARM 5- 
7 am -market reports; county agent reports; news; 
country western music; featuers for farm listeners. 
7 am -noon --general popular music; news, network en- 
tertainment; housewife quiz. Noon -2 pm -country 
western music; network and local news: markets. 2-3 
pm -general popular music: news. 3-6 pm -top 40 
(rock-poprock) news. 6-7 pm -network and local news 
7 pm -M -top 40 (rock -pop -rock); requests; contests, 
etc. SPORTS -approximately 2 min each hour, na- 
tional and local depending on amount happening. 
Personalities available for remote broadcasts for com- 
mercial advertisers. Contact Representative for fur- 
ther details. Rec'd 7/12/67. 

I. PERSONNEL 
Pres. & Sta. Mgr. -D. Bryce Ekberg. 
Program Director -Bob Cody. 
Sales Manager -James N. Gogg. 

2. REPRESENTATIVES 
Grant Wrhb & Company. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1490 kc. 

Non -direct tonal. 
Operating schedule: 19 hours daily. CST. 

4. AGENCY COMMISSION 
15/0: payable by 10th of each month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a, 31). 4a, 4d, 5, 6a, 7b. 
Irate Protection: 10e. plc. 12e. 13c. 14e. 
Basic Rates: 22a, 22b, 24a, 24b, 26. 
Contracts: 40e. 
Comb.: Cont. Discounts: 60a. 61a, 61b, 62e. 
Cancellation: 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective May 1, 1964. 
Rates received March 2. 1964. 

6. SPOT ANNOUNCEMENTS 
39-51 52 4 min 30 see 1 min 30 sec 

wk wk 1 t1._......._._... 7.00 5.00 104 ti 6.00 4.30 
10.50 10.00 13 ti 6.75 4.85 156 t1.-_..._.. 5.70 4.10 
9.00 8.50 26 U 6.50 4.70 260 ti. .. 5.35 3.95 
8.50 8.00 52 ti 6.25 4.50 312 ti 5.00 3.80 
7.50 7.00 7. PACKAGE PLANS 
6.50 8.00 PER WK: 1 min 30 see 1 min 30 see 

10 ti 6.25 4.50 25 ti 5.50 4.00 
9.50 8.50 15 it 6.00 4.30 30 ti 5.00 3.80 
7.50 7.00 20 ti 5.75 4.10 
7.00 6.50 8. PROGRAM TIME RATES 
8.00 5.50 1/2 hr 1/4 hr 10 min 5 min 
5.00 4.50 1 U 40.00 28.00 24.00 15.00 

13 ti _..r...._...-_.... 38.00 26.75 22.00 14.00 
24.00 20.00 13.00 

52 ti ...... ........... 34.00 22.00 18.00 12.00 
104 U _ 32.00 20.00 16.00 11.00 
156 ti......._...-_.._.._. 30.00 18.00 14.00 10.00 
260 tt.__........ 28.00 16.00 12.00 9.00 
312 ti 26.00 14.00 10.00 8.00 

KSMN 
1947 

u 

Subscriber to the NAB Radio Cede 
Media Code 4 216 6960 7.00 
North Central Iowa Broadcasting Company, Box 1446, 

Mason City. Iowa 50401. Phone 515-423-8634. 
STATION'S PROGRAMMING DESCRIPTION 

KSMN: Programmed for general interest. 
MUSIC: country and western M -Sat and Sun after- 
noon. Religious music and programs Sun morning. 
Community involvement, local and area news cover- 
age. Local news block 7-8:30 am, prepared and 
delivered by 3 man news staff. Weather programs 
all locally orientated. News 20%. talk 30%, music 
50%. Contact Representative for further details. 
Rec'd 10/27/87. 

I. PERSONNEL 
President -Hayward L. Talley. 
Gen'l & Sales Mgr. -Dale S. Low. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 
Midwest -Iowa Radio Network. 

3. FACILITIES 
1.000 w. days: 1010 ke. Non -directional. 
Operating schedule: 5:30 am -midnight daily. CST. 
Partial aimuleaat operation. Simulast sign -on -9 am 
Mon thru Sat. For non -simulcast facilities see KLSS 
(FM). 

4. AGENCY COMMISSION 
15/o. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2h. 3a, 3b, 4a, 4d, 5, fa, Tb, 8. 
Rate Protection: 15h. 
Basic Rates: 21e. 22a. 22h, 24b, 25a, 26, 29a. 
Contracts: 40a. 44a. 45, 48, 47e. 
Com.: Cont. Discounts: 60a, 60g, 62d. 
Cancellation: 71a. 72, 73, 
FM facilities: KLSS (FM). 
Member: Iowa Radin Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 11/1/68-itec'd 10/9/68. 
6. SPOT ANNOUNCEMENTS 

(Mon thru Sat 9 am -sign -off. Sun all day) 
PER WK, I MIN: I tilt 13 wk 26 wk 52 wk 
2 Ii -.90 5.80 5.85 4.75 
4 ti 5.30 5.20 5.10 4.15 
7 ti 4.75 4.60 4.50 3.5.5 
25 ti 4.40 4.05 3.80 3.25 
50+ 4.10 3.80 3.45 2.05 
30 sec: 1 -min less 1.15. 

8. PROGRAM TIME RATES 

PERSfW K, 11/4 HR) 
am-sign-off, 

wk 2S wk 26 irk )52 wk 
1 ti 24.00 23.00 22.00 18.00 
2 ti 18.00 17.50 17.20 16.50 
4 ti 17.00 16.25 16.00 15.30 6t 18.00 15.10 14.80 14.20 
10 -min: 75% 1/4 hr. 5 min: 50% 1/4 hr. 

KSMN/KISS (FM) COMBINATION 
6. SPOT ANNOUNCEMENTS 

(Mon thru Sat 5:30-9 am) 
PER WK, I MIN: wk 13wk 26wk 52wk 
3 ti 8.25 8.15 8.00 7.10 
3 CI 7.65 7.55 7.40 6.50 
6+ 7.05 6.95 6.80 5.90 
30 see: 1 -min less 2.35. 10 sec: 50% 1 min. 

7. PACKAGE PLANS 
SATURATION PACKAGES -ROS 

(ELMS (FM) sign-on-KSMN sign -off) 
WITHIN 7 DAYS: 25 ti 50 ti 100 ti 

1 min 4,40 4.10 2.95 
30 see 3.25 2.115 2.40 

8. PROGRAM TIME RATES 
(Mon thru Sat 5:30-0 am) 

PER WK, 1/4 HR: Iwkl3wk 26 wk 52 wk 
1 ti 40 35 30 24 
l ti 31 29 36 22 
4 U 26 24 22 19 
6 ti 22 20 19 17 
10 -min: 75% 1/4 hr. 5 min: 50% 1/4 hr. 

MUSCATINE (1 AM; 1 FM) 
Muscatine County -Map Location K-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KWPC 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 216 7080 3.00 
Muscatine Broadcasting Co., Inc., Mulberry and Hou- 

ser Sta., Muscatine, Iowa 52761. Phone 319-263- 
2442. 
STATION'S PROGRAMMING DESCRIPTION 

KWPC: Programmed for general audience. NEWS: 
every 30 min and six 15 min on hour. National and 
regional network, and 2 man local department. Mobile 
transmitter for on -spot news, special events. Weather 
wire. FARM: local extension, other farm offices, 
regional network. 6-7 am & 11:30 am -1:15 pm 
markets. home economist, county fairs. SPORTS: 

(This listing continued on next page) 
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Muscatine -K W P C -Continued 
local plus university play-by-play. Sportscast, in- 
terviews 7:45-8 am. Fishing, hunting, reports. Major 
league baseball, golfing, swimming. TALK: home- 
making, gardening, open mike local discussion. Local, 
state, national government representatives. Foreign 
travel features. MUSIC: e and w 6-7:30 am. Mid- 
dle-of-the-road. showtunes, standards, current hits, 
dixieland, folk music. RELIGIOUS: news, church 
schedules, live remotes. Contact Representative for 
further details. Rec'd 7/20/67. 

I. PERSONNEL 
General Manager -George .7. Volter. 
Sales Manager -Vince Beekey. 

2. REPRESENTATIVES 
Iowa Radio Network. 

3. FACILITIES 
250 w. days; 880 kc. Non -directional. 
Operating schedule: Sunrise -local sunset CST. 

4. AGENCY COMMISSION 
15/0 time on_y; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6e. 7a, 8, 
t .ie Protection: 10h, llh. 12h, 13h, 19h, 15b, 16. 
Basle Rates: 21b, 21d, 22a, 22b, 23b, 24c, 25a, 28b, 

28c, 29a, 33a. 
Contracts: 40e. 41, 45, 96, 47a, 48, 51a, 51c. 
Comb.; Cont. Discounts: 60a, 60f, SOL 62b, 62d. 
Cancellation: 70e, 70e, 71a, 72, 73a, 73h. 
Prod. Services: 80. 82. 
See FM listing for individual rates. 
Member: Iowa Radio Network. 

TIME RATES 
ER Recd 6/30/67. 

6. SPOT ANNOUNCEMENTS 
1 min 6.25 30 sec 5.00 

7. PACKAGE PLANS 
PER WK: 6 ti 12 01 18 ti 24 ti 30 ti 

1 min 6.05 5.85 5.65 5.45 5.25 
30 sec 4.80 4.60 4.40 4.20 4.00 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 

1 x 20.00 15.00 10.00 
PER WK, EA: 
3 ti 
6 ti 

17.75 11.50 9.20 
15.00 10.35 8.00 

K W P C -FM 
1949 

Subscriber to the NAB Radio Code 
Media Coda 4 216 7081 1.00 
Muscatine Broadcasting Co., Inc., Mulberry and Hon. 

ser S:a. Muscatine, Iowa. 52761. Phone 319-263- 
2442. 
STATION'S PROGRAMMING DESCRIPTION 

KWPC-FM: Programmed for adults. Emphasis on 
music, news, sports. NEWS: national network, re- 
gional network, 2 man local news department. Six 
15 min newscasts. Special event remotes. MUSIC: 
middle-of-the-road, showtunes, standards, current hits. 
In evening, film music. showtunes, light classics. 
SPORTS: high school, community college, university 
play-by-play, major league baseball, golfing, swim- 
ming events. TALK: community interests discus- 
sions. interviewa. Reporta of local, county, state, and 
national government representatives. Foreign, human 
interest interviews. Contact Representative for fur- ther details. Rec'd 7/20/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -George J. Volger. Asst Mgr. & Sales Mgr. -Vince Beckey. 

2. REPRESENTATIVES 
Iowa Radio Network. 

3. FACILITIES 
ERP 25,500 w.: 99.7 mc. 
Operating schedule: 6 am -10:15 pm. CST. Antenna ht.: 290 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. General: la, 2b, 3a. 3b, 3c, 3d, 4a, 4d, 5, 8a, 7a, 8. Rate Protection: 10h, Ilh. 12h. 13h. 14h, 15b. 16. Basic Rates: 21b, 21d, 22a, 22b, 23b, 24e, 25a, 28b, 

28c. 29a, 33a. 
Contracts: 40a. 41. 45. 46. 4Ta, 48, 51a. 51e. 
Comb.: Cont. Discounts: 60a, 60f, 601. 62b, 62d. Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Member: Iowa Radio Network. 

TIME RATES 
ER Rec'd 4/18/66. 

6. SPOT ANNOUNCEMENTS 
a min..........._.._.._ 3.50 30 ... 2.75 7. PACKAGE PLANS 
PER WK: 7tl 14t1 21 ti 
1 mlrt......._._ .............._.._.._.._.._.-_... 3.25 3.00 2.75 
30 sec..._ ..... _.._...... _.._.._...... _._....... 2.50 2.25 2.00 

NEWTON (1 AM; 1 FM) 
Jasper County -Map Location GI 5 

See SRDS consumer market map and data at begin 
ning of the State. 

KCOB 
1953 

Subscriber te the NAB Radio Code 
Media Code 4 218 7200 7.00 
Newton Broadcasting Company, Newton, Iowa 50208 

Phone 515-792-5262, 
I. PERSONNEL 

General Manager-Rlehard C. Brandt. 
2. REPRESENTATIVES 

Omaha-Soderlund Company. 
3. FACILITIES 

1,000 w. days: 1280 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15%; nn euh discount. 

3. GENERAL ADVERTISING See coded regulation 
Member: Iowa Town and Country Network, National 
Agltadlo Groups, Inc. 

TIME RATES 
Rates received October 1, 1956. 

Rev. ISat. Pkg.) recd Jan. 25. '57. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 I 20 
hr. hr. hr. min. min. min. see. 

13 times.. 54.00 35.50 23.50 19.50 12.75 6.65 4.45 
26 tintes.. 48.75 31.75 21.25 17.65 12.00 6.15 4.10 
52 times.. 45.00 27.65 19.35 16.15 11.25 6.65 3.80 

104 times.. 42.75 26.50 17.85 15.35 10.65 5.10 3.40 
156 times.. 40.85 25.35 16.75 14.65 9.90 4.85 3.25 
208 times.. 39.15 24.25 15.65 13.85 9.30 4.55 9.05 
260 tintes.. 37.95 23.15 14.85 13.15 8.55 4.35 2.90 
312 times.. 36.45 22.30 14.20 12.15 8.19 4.05 2.70 
624 times. 35.00 21.00 13.50 11.00 7.50 3.55 2.40 

7. PACKAGE PLANS 
SATURATION PACKAGE 

Announcements 1 minute or less in length. May be 
run as desired, but must be completed within desig- 
nated time. 

1 day 3 days 1 wk. 1 mo. 
5 times 20.00 24.00 28.00 

10 tiznes 35.00 42.00 49.00 56.00 
20 times 74.00 86.00 98.00 
40 times 152.00 172.00 

100 times 350.00 

KU WS (FM) 
1965 

Media Code 4 216 7250 2.00 
Charles L. & Mildred B. Hamilton, Box 552, 116 N. 

2nd Ave., E. Newton, Iowa 50208. Phone 515-792- 
1496. 

I. PERSONNEL 
General Manager -Chuck Hamilton. 
Program Director -Tom Willet. 
News Director -Ed Hamilton. 

3. FACILITIES 
ERP 3,000 w.; 95.9 mc. 
Operating schedule: 7 am -10 Dm. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 7e, 8. 
Rate Protection: 10a, Ila, 12a, 13a, 14h, 15e, 15b, 16. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23a, 29b, 25a, 

28a, 29a, 33a. 
Contracts: 40a, 94a, 45, 47e, 50, 51b. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 71a, 73b. 
Prod. Services: 80. 

TIME RATES 
ER Rec'd 1/18/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: Ix 13x 26x 525 
I min 1.50 1.25 1.00 .75 
10 sec .50 ..._ ..._ 

OELWEI N 
Fayette County -Map Location J-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KOEL 
1950 e R A B 

Stuart Broadcasting Company 
Subscriber to the NAB Radio Code 

Media Code 4 216 7320 3.00 
Hawkey. Broadcasting, Inc.. 709 S. Frederick, Osl- 

wein. Iowa. 50662. Phone 319-283-1234. 
STATION'S PROGRAMMING DESCRIPTION 

KOEL: Programmed for general interest. 
FARM: farm director with agriculture news, markets, 
auctions, interviews 5:30-8 am, 11:30 am -1:30 pm. 
Weather: local, area, weather reports. NEWS: na- 
tional, international, local, area and community news. 
SPORTS: high school football, basketball, other 
sports. 3 dally sports shows, 7 am, 0:15 pm, 10:15 
Dm. TALK: program features sports, hobbies, human 
interest, business. ENTERTAINMENT: major and 
minor contests. promotions, audience participation 
games. MUSIC: general popular featuring current 
hits. middle-of-the-road, polka, country and western. 
Contact Representative for further details. Reed 
7/1/68. 

I. PERSONNEL 
General Manager -Paul Ruse. 
Exec. Vice Pros. -Richard W. Chapin. 
Farm Director -Dave Sylvester. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Omaha, Lincoln -Paul "Red" Abele. 

3. FACILITIES 
5.000 w. days, 500 w. nights: 950 kc. 

Directional. 
Operating schedule: 5 am -11 pm. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General; la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d. 5, 6a, 

7b, 8. 
Rate Protection: 10e, lie, 12c, 13e, 14e. 15c. 
Basic Rates: 20a. 21a, 21b, 21d, 22a, 22b, 23b, 24c, 

25a, 26, 27, 28a, 29a. 29b, 33e. 
Contracts: 40a, 41, 42a, 42e, 43, 44a, 45, 46, 47a, 

48, 49, 51b. 
Comb.; Cont. Discounts: 60b, 60d. 61a, 61b, 62a. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Station reserves right to revise rates at any time by 
public announcement of new rate card. 
All discounts are paid at completion of any contract. 
Member: Stuart Broadcasting Company. 

TIME RATES 
No. 18 Eff 9/1/67 -Reed 8/29/67. 

AA -6-9 am. noon -1 pm & 5-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
C'LA SS AA 

3125 260x 156x 1045 52x 26x 
1 min 9.10 9.30 9.40 9.50 9.70 9.80 
30 see 7.10 7.30 7.40 7.50 7.70 7.80 

CLASS A 
1 min 8.30 8.50 8.60 8.70 8.80 9.00 
30 sec 6.90 7.10 7.20 7.30 7.40 7.80 

7. PACKAGE PLANS 
SATURATION RATES 

936x 624x 312x 260x 1565 104x 52x 26x 
1 min 7.70 7.80 7.90 8.00 8.10 8.20 8.40 8.60 
30 sec 6.50 6.60 6.70 6.80 6.90 7.00 7.20 7.90 

8. PROGRAM TIME RATES 
CLASS AA 

312x 260x I56x 104x 52x 26x 
5 min 11.70 11.90 12.20 12.90 12.60 12.80 
10 min..._ 14.70 14.90 15.20 15.40 15.50 15.70 
1/4 hr 16.70 16.90 17.20 17.40 17.50 17.70 

CLASS A 
5 min 11.00 11.20 11.50 11.60 11.80 11.90 
10 min 13.00 13.20 13.50 13.70 13.80 13.90 
1/4 hr 16.00 16.20 16.50 18.70 18.80 18.90 
Non-musical programs. extra per program..._.._ ....... .50 

10. SPECIAL FEATURES 
Market Report -Mon thru Sat 8:50-8:55 am. AA 
rates. 

OSKALOOSA I AM; I FM) 
Mahaska County -Map Location 0-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBOE 
1950 

KBOE-FM 
1964 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 218 7440 9.00 
Oskaloosa Broadcasting Co., Inc., Box 380, Rt. 1, 

Oskaloosa. Iowa 52577. Phone 515-673-3493. 
I. PERSONNEL 

Sta. & Gen'i Mgr. -Glen Stanley. 
Assistant Manager -Pat Flaherty. 

2. REPRESENTATIVES 
loss Radio Network. 

3. FACILITIES 
250 w. days; 740 ke, Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 
FM FACILITIES 
ERP 3.000 w.: 104.9 mc. 
Operating schedule: 3:30-10:15 pm Mon thru Sat. 
CST. 
Antenna ht.: 275 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 4a, 5, 8a, 7b, 8. 
Rate Protection: 10e, 11c, 12c, 13e, 14b, 15b. 
Basic Rates: 20b, 21a, 22a, 23e, 24b, 25a, 26, 28b, 

29a, 33a. 
Contracts: 40a, 91, 42a. 94a, 45. 96. 97a, 48, 49, 51b, 
Comb.; Cont. Discounts: 60a, 60e, 61c, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 
FM simulcasts with AM 3:30 -local sunset. 
Affiliated with MBS Radio Network, 
Member: Iowa Radio Network. 

TIME RATES 
Rates effective January 1, 1965. 
Rates received May 20, 1985. 

6. SPOT ANNOUNCEMENTS 
1 ti....._.._....-._......_... 5.75 156 ti...-._....._.... ... 4.50 
26 ti.._.._.._.._.._....... 5.25 260 ti. _....._._. 4.00 
52 ti 5.00 

7. PACKAGE PLANS 
SPECIAL PACKAGE RATES 

30 -second Spots -Floating schedules 
(Schedules must run on consecutive days) 

PER WK: 
6 ti..._.._.._......_.._....... 24. 24 ti._....._..____._.__, 72. 
12 ti._ 42. 30 88. 
18 ti. 58. 

8. PROGRAM TIME RATES 
l hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti..._......_..._._....... 50.00 90.00 20.00 16.00 11.00 
26 ti... . 48.00 29.00 19.50 15.00 10.25 
52 ti 45.00 28.00 18.50 14.00 9.75 
156 ti _... 38.00 25.00 17.50 13.00 9.25 
260 ti 36.00 23.00 16.00 12.00 8.50 

OTTUMWA (2 AM) 
Wapeilo County -Map Location H-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBIZ 
1941 

Subscriber to the NAB Radio Code 
Media Code 4 216 7560 4.00 
Post Iowa Corporation. 209 East Second, Ottumwa, 

Iowa 52501. Phone 515-682-4535. 
I. PERSONNEL 

General Manager -Daniel C. Palen. 
Program Director -John J. Reardon. 
Farm Director -Chuck Conger. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
Minneapolis -William L. Hurley. 
Missouri, Kansas, Nebraska -Eugene F. Gray Co. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 4:55 am -midnight 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3e. 3d, 4a. 4d, 5, 6a, Tb, 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 16. 
Basic Rates: 20a, 21a. 21b, 21d, 22a, 22b, 23b, 24b, 

25a. 28a. 28c. 29a. 30, 31. 
Contracts: 40a, 41, 42a, 43, 44a, 45, 46, 47a, 49, 61b. 
Comb.; Cont. Discounts: 60b. 60d, 60f, 601, 61a, 62d. 
Cancellation: 70b. 70d. 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 7 Eff 4/1/84 -Reed 8/9/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Ix 55 10x 15x 205 255 305 505 
1 wk.. 8.00 5.75 5.50 5.25 5.00 4.75 4.50 4.00 
4 wk.. 5.75 5.50 5.25 5.00 4.75 4.50 4.25 3.75 
13 wk 5.50 5.25 5.00 4.75 9.50 4.25 4.00 3.50 
28 wk 5.25 5.00 4.75 4.50 4.25 4.00 3.75 3.25 
52 wk 5.00 4.75 4.50 4.25 4.00 3.75 3.50 3.00 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

6:30 pm -midnight: 75% of 1 -min. 

IOWA 
8. PROGRAM TIME RATES 

lx 26x 52x 156x 260a 
1/2 hr 42.50 90.00 37.50 35.00 30.00 
1/4 hr 25.00 23.50 22.00 20.50 18.00 
5 min 15.00 14.00 13.60 12.00 10.00 

K LEE 
1954 

Country & Western 
Media Code 4 216 7680 0.00 
Klee Radio, 120 S. Court, Ottumwa, Ia. 52501. Phone 

515-682-8711. 
STATION'S PROGRAMMING DESCRIPTION 

KLEE: MU'SIC: 1007 country and western. 
Emphasis on farm and local news. Contact Repre- 
sentative for further details. Reed 9/9/68. 

I. PERSONNEL 
President -Thomas L. Davis. 
General Manager -Dwain C. Pearson. 
Pro g., Farm, & News Dir. -Neil R. Ingle. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
500 w dare: 1480 ke. Non -directional. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b. la, 3b, 3c, 3d, 4e, 9d, 5, 6a, 7b, 8. 
Rate Protection: bOd, 15b. 
Basic Rates: 20a, 21a, 21b, 21c, 21d, 22e, 22b, 24b, 

25a. 28b. 28e. 29a, 30, 31. 
Contracts: 40a, 41, 92b, 95, 46, 47a, 51b, 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70b. 71a. 
Prod. Services: 80, 82. 
Member: Country Music Network. 

TIME RATES 
Eft 7/1/67-Rec'd 6/27/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x I04x 156x 208x 260x 3125 

1 min 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
30 sec 6.40 6.00 5.60 5.20 4.80 4.40 4.00 
10 sec 4.00 3.75 3.50 3.25 3.00 2.75 2.50 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

10 ti 20tí 30tí 
1 min 6.00 5.50 5.00 
30 sec 9.80 4.40 4.00 
10 sec 3.00 2.75 2.50 

8. PROGRAM TIME RATES lx 26x 52x 156x 
5 min 10.00 9.25 8.25 7.00 
1/4 hr 16.00 15.25 14.50 12.50 
1/2 hr 35.00 30.00 27.50 25.00 

PERRY 
Dallas County -Map Location E-5 

.See SRDS consumer market map and data at begin- 
ning of the State. 

K DLS 
1961 

nn 

Subscriber to the NAB Radio Cede 
Media Code 4 216 7800 4.00 
Perry Broadcasting Co., Box 26, Perry. Iowa. 

Phone 515-465-5357. TW% 465-5357. 
I. PERSONNEL 

President -Mrs. Shirley Whitehead. 
GeneralManager-Tom Quinlan. 
Sales Manager -John Wilson. 

2. REPRESENTATIVES 
National -George T. Hopewell, Inc. 
Regional -At Larson. 

3. FACILITIES 
500 w, days; 1310 kc. Directional. 
Operating schedule: 6:00 a.m. to local auroet week- 
days: 8:00 a.m. to local sunset Sunday. CST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 9a, 4d, 5, 6a. 7b, 8, 
Rate Protection: 15h. 1Ih. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 26, 28b, 29a 
Contracts: 40e, 42b, 95, 46, 47a, 48. 
Comb.: (`out. Discounts: 60a. 61e, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 

Affiliated with NAS Radio Network. 
Member: Iowa Town Network. 

TIME RATES 
Rates effective March 1, 1961. (Card No. 1.) 

Rates received July 10. 1981. 
6. SPOT ANNOUNCEMENTS 1 min. SO wee. () 

1 time __ 8.00 4.00 3.00 
26 times 5.50 3.75 3.75 
52 times._ .............._. 5.00 3.25 2.60 

104 times.__..._....-_....-._._ 4.60 3.00 2.35 
156 times....._...._....-. 4.25 2.75 3.10 
312 times...._...... ._..._ 3.50 2.25 1.75 

1,000 times _..._ 3.00 2.00 1.50 () 8 -second ID's. 

SHELDON 

50220. 

O'Brien County -Map Location C-2 
See SRDS consumer market map and data at begin- 
ning of the State. 

K IWA 
1961 

Media Code 4 216 7920 0.00 
E. C. Stangland. Citizens State Bank Bldg., Sheldon. 

Iowa 51201. Phone 712-324-2597. 
STATION'S PROGRAMMING DESCRIPTION 

KIWA: Programmed for adults. Farm Oriented pro- 
gramming 6-7:30 am & 11:30 am -1 pm. MUSIC: 
middle -of -road, country and western, gospel songs. 
NEWS: en hour plus direct news from nearby towns 
at other times. News, sports and farm information 
includes national wire copy, but stress 1a on locally 
oriented material. 10 am housewife programs, inter- 
views, recipes, club activities. hospital reports. Con- 
tact Representative for further details. Rec'd 7/14/67. 
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S time 
5 time. 

10 time* 
20 timid 
!0 times. . 8.00 
50 times 1.15 

S. PROGRAM TIME RATES 
1 br. 1/1 br. 

1 canto.... 65.00 61.00 
18 time*.. 80.11 -48.45 
SI lime*_ 18.80 46.30 
51 time._ 11.15 48.36 

104 time.. 88.00 40.80 
leo time*.. 88.75 38.85 

IOWA 
Sheldon -K I W A -Continued 
I. PERSONNEL 

Owner & Gen'I Mgr. -E. C. Stangland. 
Sta. & Sales Mgr. -Wallace L. Stangland. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Regional -Al Larson. 

3. FACILITIES 
500 w. days; 1550 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulation 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, lb, 3d, 4b, 5. 6a, 7a, 8. 
Rate Protection: lob. 11b. 12b, 13b, 14b. 
Basic Rates: 20b, 21e, 21e, 22a, 22b, 23a, 246, 25a, 

26, 28a, 29a. 
Contracta: 40a. 41, 44a, 45, 46, 97a. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Irod. Services: 80, 81, 82. 
Member: Iowa Town and Country Network. 

TIME RATES 
Rates effective 

Rates received October 13, 1965. 
Class A-6.00-9:00 am and 11:30 am -1:00 pm. 
Class B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec 1 min 30 sec 
1 ti... ___ 5.00 4.00 280 ti.._-__... 4.60 3.00 
52 ti_ . 4.90 3.75 312 ti._ 4.50 2.75 
104 U_..._ 4.80 3.60 520 ti._.._ 4.25 2.50 
158 ti _.._... 4.70 3.25 750 ti.___ 4.15 2.25 

CLASS B 
1 ti....._..__... 4.50 3.50 260 tt._.._.__ 3.50 2.50 
52 ti . 4.25 3.25 312 ü._...__ 3.25 2.25 
104 ti._......... 

3.754.00 

3.00 520 ti 3.00 2.00 
156 ti 2.75 

7. PACKAGE PLANS 
(To be used within 7 days) 

1 min 30 sec 1 min 30 sec 
20 ü..__...._.... 80. 90. 60 ti..._......_-.. 180. 120. 
40 ti....... _....... 140. 100. 

8. PROGRAM TIME RATESI 
1/2 1/4 10 5 

1 x 40 hr 
hr 

5 15 R12 
min 

9 

SHENANDOAH (2AM) 
Page County -Map Location C-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KFNF 
1924 

Media Code 4 216 8040 6.00 
Tedesco Brothers, KFNF Bldg., Shenandoah, Iowa 

51601. Phone 712-246-3946. 
t. PERSONNEL 

President -Nicholas Tedesco. 
Vie. President -Victor J. Tedesco. 
General Manager -Brute Raume. 

2. REPRESENTATIVES 
Radio Time Sales. 

3. FACILITIES 
1,000 w. days. S00 w. night.; 920 ke. 

Non -directional. 
Operating schedule: 8:00 am -7:15 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See soiled regulations 
General: la, 3a, 31). 4a, 4d, 5. 6a. 7a. 
Rate Protection: 10h, 11b. 12b, 13b. 14b. 
Basic Ratee: 20a, 22a, 22b. 23a, 24b, 28a, 29a. 
Contracts: 40a. 42b, 45. 46. 47a. 
Comb.; Cont. Discounts: 60b, 61a, 62e. 
Cancellation: 70a, 70c, 71e. 73a. 

TIME RATES 
Rate* eseetiv. rebruary 1, 1060. 
Rate* received January 25. 1000. 

6. SPOT ANNOUNCEMENTS 
(1 minute) 

Per week: 1 wk. 18 wk.. 14 wks, 51 wb. 
5.00 7.50 1.00 1.80 

5 time*...._....._._ 1.00 0.10 0.00 6.60 
10 time*..___..... 8.00 510 5.00 4.55 
20 time* ___... 6.00 4.60 4.00 810 
30 time* _.._..-.. 4.00 1.500 8.00 1.50 
50 time*.._ _._.._... 1.00 2.50 1.00 1.08 

(80 monde) 
____ 4.00 6.10 5.15 4.00 
..... 1.15 4.90 4.80 4.84 

4.40 4.50 8.80 0.40 
8.15 8.60 1.85 8.1111 

1.40 L50 1.40 
1.30 1.66 1.50 

1/4 hr. 
84.80 
5158 
811.50 
18.11 
11.10 
15.60 

KMA 
1025 

10 min. 
M,I0 
2115 
11.50 
11.10 
10.00 
15.15 

® 

3 ale. 
11.011 
13.43 
10.40 
18.85 
1T.ff 
10.50 

Subeerlb.r te the MAC Radio Cede 
Media Cede 4 216 8160 2.00 
May Broade*atlag Company. Lowell and Bim St... 
Shenandoah. Ia. 51601. Phone 712-144-1010. /WE 

712-995-1820. 
1. PERSONNEL 

Station Manager -Norman W. William.. 
Sales Manager -Jack L. Kate. 
Regional Sales -Andy Andersen. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

2. FACILITIES 
1.000 w.; 980 ke. Direetional-niObt only. 
Operating schedule: 5 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 15a, 16. 
Basic Rates: 20b, 21b, 22b, 23a, 24a, 24e, 28a, 29b, 

33a. 
Contracts: 40a. 41. 44a, 45. 46. 47e. 
Comb.; Cont. Discounts: 60a, 60e. 
Cancellation: 70a, 70c, 71a, 72. 
Prod. Services: 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 14 ER 7/1/68 -Reed 5/27/68. 

AA -Mon thru Sat 5:30-10 am. 11:30 am -1:30 pm &. 
4-7 pm; Sun 6 am -noon. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION: 1 min 30 see 
1+ 23 18 
10 sec ID's: 60% of 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
52 wk -10%. Applies to No. 6 only. 

7. PACKAGE PLANS 
ROTATING WITHIN TIME CLASS -AA- -Av- 

PER WK: I min 30 see I min 30 see 
6 ti 19 15 12 10 
12 tL 18 14 11 9 
18 ti 17 13 10 8 
24 ti .... .... 9 7 

(e) ROB. 
10 sec ID's: 60% of I -min. 
1 -minute and 30 -second spots may be combined to 
earn weekly package frequency. 
Package plans may be combined to earn weekly pack- 
age frequency. 

8. PROGRAM TIME RATES 
1/2 NR: 

Ix 26x 52x 104x 156x 260. 312+ 
AA 115.00 109.30 103.50 97.80 92.00 86.30 80.80 
A.... 105.00 99.80 94.50 89.30 89.00 78.80 73.50 
1/4 hr: 53%33 of 1/2 hour. 5 min: 32% of 1/2 hour. 
10 min: 421 of 1/2 hour. 

SIOUX CITY (3 AM; 1 FM) 
Woodbury County -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KDVR(FM) 
1160 

Media Code 4 216 8280 8.00 
Wolff Broadcasting Corp.. 6700 Correetionelle Rd.. 

Sioux City. Iowa 51106. Phone 712-252-3332. 
I. PERSONNEL 

President -E. C. Wols, 
Station Manager -Daniel E. Wolff. 

3. FACILITIES 
ERP 38,000. 97.9 me. Stereo. 
Operating schedule: 8-12:30 am. CST. 
Antenna ht.: 280 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See wiled regulation. 
General: 2a. 3a, 3b. 4a, 5, 6a. 
Rate Protection: 10a, 11a, 12a, 13a, 14e. 
Basic Rates: 20e, 22b, 23a, 24b, 25a. 26. 281/. 29a. 
Contracts: 40e. 45, 47a. 48. 
Comb.; Cont. Discounts: 80a, 61a, 61b. 62b. 62e. 
Cancellation: 71a, 73a. 
Affiliated with American FM Network. 

TIME RATES 
ES 8/1/65-Rse'd 4/11/86. 

7. PACKAGE PLANS 
PER WK: SII 10t1 2011 8011 
1 min..._._.__..__ _.. 3.00 2.90 2.80 5.10 
30 ..e_.,.. -. 2.25 2.15 2.05 1.05 
10 .ec.-..._._ 1.75 1.10 1.85 1.80 

BULK PURCHASE PLAN 
PER VR: 1 min 80 we 10a. 
UOb L ..___.. .._... 150 1.85 1.50 
118 x._.___.__..._..-.._ _.__... 2.25 1.15 1.40 

8. PROGRAM TIME RATE£ I kr I/2 1w I/4 hr 1 I. 
1 L_ 75 00 13.00 10.00 0.e. 
11 x.._..`. 24.00 14.30 0.11 6.75 
20 x.._. 23.00 14.00 9.80 3.50 
52 x..____.._.._..__... 2100 11.50 9.15 3.15 
104 s. 21.00 18.00 0.00 3.00 
180 x.___.__..__.. 20.00 1110 8.11 4.15 
312 x. 19 00 12.00 1.50 4.89 
365 18.00 11.50 8.25 4.15 

KMNS 
1848 

R A B 

Sts.rt Sreadowtla4 Company 
Subaariber to the NAB Radio Cede 

Media Cede 4 216 8400 2.00 
Sloualand Broadcasting, Inc. Box 171'. 921 Pierce 

Sioux City. Iowa 51102. Phone 112-256-0615. 
STATION'S PROGRAMMING DESCRIPTION 

KMNS: Programmed for general interest. 
FARM: 6-7 am, noon -1 pm, agriculture news, mar- 
kets. county agents. Weather: US Weather Bureau 
local, area reports. NEWS: network on half hour, 
local on hour, live mobile reports, stocks. SPORTS: 
daily sport, show 5:25 pm, play-by-play college and 
high school football, basketball, local horse racing. 
TALK: program features -sports. hobbles, human in- 
terest, business. ENTERTAINMENT: major and 
minor contests. promotions, audience participation 
games. MUSIC: general popular featuring current 
hits, middle-of-the-road. Rock music on teen show. 
7-10 pm, M -F. Contact Representative for further 
details. Reed 1/30/68. 

I. PERSONNEL 
Ere*. Vie.-Pre*.-Blehard W. Chapin. 
Ganeal Manapr-Prank Gunn. 
Operations Manager -Jim Day. 

2. REPRESENTATIVES 
Hometown Radio Grp.-McGavren-Guild-PGW Radio, 

Inc. 
Omaha, Lincoln -Paul "Red" Abele. 

3. FACILITIES 
1,000 w.; 420 ke. Diraetional-eepmte petteraa dy 

and night. 
Operating schedule: 6 am -midnight daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAIS ¡n uio Code Advertising Standards apply. 
General: la, 2e, 2b, 3e, 3b, 3c, 3d, 4a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 10c, 11c, 12e, 13c, 14e, 15e. 
Basic Rates: 20a, 21a, 21b, ltd, 22e, 22b, 23b, 24e, 

25a, 26. 27, 28e, 29e, 29b, 33c. 
Contracts: 40e, 41, 42a, 42c, 43, 49a, 45, 46, 4Ta, 

48, 49, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 61e, 61b, 62a. 
Cancellation: 70e, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MISS Radio Network. 
Member: Home Town Radio Group; Stuart Stations. 

TIME RATES 
No. 5 Eff 8/1/67-Rec'd 5/28/67. 

AA -Mon thru Sat 6-9 am, 11:45 am -1:15 pm & 4-6 
pm, 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 MIN: I ti 6ti 12t1 I8 ti 24 ti 
1 wk. 10.75 10.50 10.25 10.00 9 75 
13 wk. 10.25 10.00 9.75 9.50 9.25 
26 wk. 9.75 9.50 9.25 9.00 8.75 
52 wit. 9.25 9.00 8.75 8.50 8.25 

CLASS A 
1 wk 9.75 9.50 9.25 9.00 8.75 
13 wk 9.25 9.00 8.75 8.50 8.25 
26 wk... 8.75 8.50 8.25 8.00 7.75 
52 wk. 8.25 7.75 7.50 7. 8.0025 
20/30 see: 80% of 1 -min. 8/10 sec: 50% of 1 -min. 
All spots, regardless of length, combine for frequency. 
Schedules do not have to run consecutively to earn 
number -of -weeks frequency. 

10. SPECIAL FEATURES 
Alert Center Newe-10 minutes 4.50; 5 minutes 2.50; 
1 minute 1.00. 
Brick Weathercasts"-8 times daily, 1 -minute, 

1.00. 
"Star Farm Edition" - 12:25-12:30 pm, 5 -minutes, 
3.00. 

KSCJ 
1927 

Subscriber to the NAB Radio Code 
Media Code 4 216 8520 7.00 
Perkins Bros. Co., 415 Douglas St., Sioux City, 

Iowa 51102. Phone 255-7993. 
I. PERSONNEL 

President -Elisabeth Sammons. 
Manager -Eugene T. Fisherty. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
Minneapolis -Wayne -Evans & Associates, Inc. 
Kansas City -Eugene F. Gray Co. 
Omaha-Soderlund Company. 

3. FACILITIES 
5,000 w.; 1360 he, Directional -night only. 
Operating schedule: 6:00 am -midnight weekdya; 7:00 
am -midnight Sun. ('ST. 

4. AGENCY COMMISSION 
15/0 net Ume; 10 days. 

5. GENERAL ADVERTISING See *Wed regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3e, 3b, 3c, 3d, 4e, 4d, 5, 6e, 

7b. 8. 
Rate Protection: lob, 11b, 126, 13b, 146. 
Basle Rater 21., 21d, 22a, 22b. 23b, 24b, 24e, 25a, 

26, 27. 29a, 30. 
Contracte: 40a, 41, 42a, 43, 44b, 45, 46, 47a, 49. 
Comb.; Cont. Discounts; 60a, 60e, 60f, 601, 61e, 62b, 

62d. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Discounts allowed retroactively on number of programs 
given within 1 year. 
Affiliated with American Entertainment Network. 

TIME RATES 
Ratan effective November 1, 1965. (Card No. 15.) 

Card received December 29. 1965. 
6 SPOT ANNOUNCEMENTS 

CLASS 
(7:00-9:00 am, 11:45-am1:15 pm and 4:00- 

6:00 pm) 
PER WK: 1 min 30 sec 10 sec 

6 
....___. 

8.70 
10 ti 8 50 
15 U...__..._...__.._...._...__ __ 8.25 
20 ti.__...___»..._._..._......_._ 8.00 
30 t1..._......_..____..__ 1.50 

CLASS B 
(All other time.) 

1 ti....____.._M_ ...... _____ 1.50 3.60 
S ti..----,._,.....-__._._.._._.._ 1.00 5.15 
10 tl._.._...._..._ _._..__... 8.50 4.00 
15 tt.._._..-..r.._.._..-.__._..__ 6.00 4.50 
20 ti._.'_.._.._..__... .... ...___...'__.._ 5.80 4.10 
10 tt....._._..._.._._....__.._.._..__.._.. 5.00 3.15 
1 minute -125 ward.; 30 weonde-50 word.; 10 
onda -20 words. 

8.50 4.38 
8,25 4.25 
8.20 4.12 
8.00 4,00 
5.80 3.15 

8.15 
2.60 
2.25 
8.00 
1.15 
1.60 
see - 

0. PROGRAM TIME RATES 1/1 hr 1/4 hr 0 min 
1 ü..._..__....__..._____ ................_,., 30.00 10.00 11.00 
13 U _.._.._.__.___,___... 30.13 18.60 11.70 
26 U..._..__.-,.._,.,..._.,_... 15.50 10.00 11.40 
52 ti _,_____._.___._.__ 21.00 10.00 10.40 
104 ti...__.. ____ 15.50 11.00 10.10 
lye ti 14.00 10.00 9.40 
100 ti - 51.50 13.00 0.50 
312 ti - 21.00 14.00 8.40 

10. SPECIAL FEATURES 
Now. tent« f..-3-aathute prep.m, per program 
3.00; 15 -minute program, pus 010114m 

KTRI 
11/50 

R A B 

8.411. 

Media Code 4 216 8840 8.00 
Sioux City Broadcasting. Commons Bldg., Ilk W 

Nebraska St., Sioux City. Ia. 51101. Phone 712- 
258-0165. 

I. PERSONNEL 
Station M r -Lennon Kelly. 

2. REPRESENTATIVES 
Jack Macla & Co.. Inc. 

3. FACILITIES 
5,000 w.; 1470 he, Directional-feparate patterns 

day and night. 
Operating schedule: 6:00 am -midnight weekdays; 
8:00 am -midnight Sundays. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 3b, 4a, 5, 6a, 7b, 8. Rate Protection: 10b. 111). 12b. 13b, 141). 15e. 15b. Basic Rates: 20b, 21e, 21e, 22a, 22b, 23a, 246, 24c, 

26, 29a. 
Contracts: 40e, 41, 42b, 44b, 46. 47a, 48, 50, 51a. 
Comb.; Cont. Discounts: 60a, 60d, 60g, 601, 61a, 62h, 

62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80. 

TIME RATES 
Rates received November 30, 1953. 

6. SPOT ANNOUNCEMENTS 
(20-aeconde station break or 1 -minute) 

1 time 9.00 156 time 7.20 
26 times__ 8 10 260 alma _ 4.75 
52 times..._.__.-_..... 7.65 312 times_.__._.._. 6.80 

7. PACKAGE PLANS 
Weekly Packages 

1 minute or less: 
10 announcements weekly ... 6.00 
15 announcements weekly.._._ _ 5.50 
20 announcements weekly _ 5.00 

8. PROGRAM TIME RATES 
1 hour. _. 40.00 1/4 hour._..,..,__,.... 15.00 

1/2 hour 25.00 5 minutes.._._.__ 10.00 
(e) All 5 -minute segments include an opening 
announcement and one 1 -minute commercial. 

NOTE: All block time rates are quoted and available 
on a daily basis 6 or 7 times weekly only, end 
for a minimum term of 4 weeks. 

WNAX 
YANKTON 

City of license, Yankton. 8. D. 
Considered by CBS Radio Network as their Sioux 

City -Sioux Falls -Yankton outlet. 
See listing under Yankton, S. D. 

SPENCER (1 AM; 1 FM) 
Clay County -Map Location C-2 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

KICD 
1942 e 

Subscriber to the NAB Radio Code 
Media Cods 4 216 8760 9.00 
Iowa Great Lakes Broadcasting Co., Box 631, Spencer, 

Iowa 51301. Phone 712-262-1240. 
I. PERSONNEL 

Pros. & Gen 1 Mgr. -Ban B. Sanders. 
Reeident Manager -Jack Wedel. 
Nat'l Adv. Mgr. -Dorothy Wilson. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w, nights; 1240 ke. 

Non-direetional. 
Operating schedule: 5:30p 

.armma-midnight. 
CST. 

aimul..at fionshaet a..IIltiee e.. 
operational 
KICD« r Munn Fer non - 

4. AGENCY COMMISSION 
15/0; 10th of month. 

5. GENERAL ADVERTISING See ceded refutations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 3a. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11a, 12e, 13a, 14e, 15a, 15b, 

15e, 16. 
Basic Rates: 20b, 21b, 21e, 21d, 22a, 22b, 23e. 24b, 

25e. 26. 28a, 29b. 
Contracts: 40a, 42b, 42d, 45, 46, 47c, 49. 519. 
Comb.; Cont. Discounts: 806, 60d, 60e. 60f, 60h. 61e, 

616. 
Cancellation: 70e, 70e, 71e, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rate* .Pectic. August 15, 1965 (Card No. 25.) 

Card received October 183. 1965. 
Claw A-7:00-0:00 am; noon -1:00 pm and 0:00.7:00 
pm. 
Claw B-5:30-7:00 am; 0:00 am -noon; 1:00-2:00 pm 
and 5:00-0:00 Dm dale. 
Clase C-2:00-5:00 pm and 1:00 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS 

1 mi. 80 we 1 mis 50 gus 
1 U..___.._._._ 8.15 5.90 280 ti...._.___ 3.90 4.00 
51 U. ._ 1.00 0.80 285 U. 0.80 4.50 
134 u.. 0.45 1.00 520 U.__._ 1.50 4.40 

CLASS B 
1 U... 1.00 4.70 100 U 4.10 5.06 
51 U_. 5.00 4.11 103 U. 4.15 8.41 
156 U 510 5.95 510 U__. 4.46 8.55 

CLASS C 
1 U..._ ....... 5.90 0.55 260 U.-..._ 4.31 5.15 
55 U __ 5.80 5.45 385 U._._.._ 4.85 5.50 
150 ti.__._... 4.70 5.50 520 U.___.. 4.10 8.00 

QUICKIES 
(15 word. or 10 sowed.) 

10 per day..._.._..__ 10.50 50 nor dy.--_..._ 80.00 
Available Saturday, Sunday, Monday and Tue.dy. 

7. PACKAGE PLANS 
(Minimum S dye) 

30 WORD 
PER DAY 1 wk 11 wk 16 wk 52 wk 

les 1.45 
3.35 115 
2.30 2.00 

6 u...______...._____ 2.40 2.80 
10 t1....__._._.____ 2.60 135 

SO WORD 
3 ti ..._ ._.._......_. _....._... 3.85 3.55 
6 t1......._.._..-__.._ 3.30 3.10 
10 tl._.._.._.._..-..-.._ 3.15 1.90 

2.25 
185 
185 

(This listing continued en next page) 

2.95 
2.60 
3.45 
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Spencer -K I C D -Continued 
75 WORD 

PER DAY 1 wit 
3 ti 4.30 
6 U 4.10 
10 tL.........._.._.._.._'....._..-..- 3.55 

120 WORD 
3 ti......._.._.._......_.._. _.._.._ 5.20 
6 t1......._......_......_.._......_ 4.90 
10 tL.._. ..... _ ...... _.._.._.......... _ 4.25 

8. PROGRAM 

52 ti_. .... 
156 U...._-.._.__ 
260 tl..._......_. 
365 ti.. 
520 ti...-_. 
1 
52 U......_.._..___ 
156 U._..-._.-._ 
260 U 
365 U._...__....__..... 
520 U......_..._._._... 

I U._.. 
52 U._. .-... 
260 U...-._._._._ 
520 tl ....... 

TIME RATES 
CLASS 

SS /º hr 
47.00 29.40 
41.15 23.50 
35.30 20.60 
32.35 19.10 
29.40 17.65 
28.45 18.45 
CLAMS 
35.30 23.55 
29.40 21.15 
26.50 18.80 
25 00 17.65 
23.55 15.90 
22.35 14.10 
CLASS C 
29.40 20.80 
26.45 18.80 
25.00 16.45 
23.55 14.10 
22.35 12.95 
21.15 11.75 

13 wk 
3.95 
3.45 
3.25 

4.75 
4.15 
3.90 

1/4 hr 
17.65 
14.15 
11.75 
10.55 
10.00 
9.40 

K I C D -FM 

26 wk 52 wk 
3.65 3.30 
3.15 2.85 
2.95 2.75 

4.45 
3.80 
3.55 

4.00 
3.45 
3.25 

STORM LAKE (1 AM; 1 FM) 
Buena Viet' County -Map Location C-3 

Bee SRDS consumer market map sad data at begin- 
ning of the State. 

KAYL 
1948 

R A B 

Media Code 4 216 8880 5.00 
Cornbeit Broadcasting Co.. Park Bldg., Storm Lake. 

Ia. 50588 Phone 712-732-3520. 
STATION'S PROGRAMMING DESCRIPTION 

KAYL: Programmed for general interest. 
NEWS: every hour, local editorials daily. Weather 
on every news, plus 4 weather shows daily, 5 sports 
news daily, 5 market reports daily. Live broadcast 

14.10 10.60 8.25 of 100 local sports events yearly, plus major league 
11.75 8.80 7.00 baseball. MUSIC: morning includes general popular 
10.00 7.35 5.90 music, mixed with Interviews, discussion programs. 
9.10 6.75 5.00 1-5 pm general popular music featuring standards. 
8.25 6.20 4.70 middle-of-the-road tunes, country and western 4-5 
7.65 5.90 4.55 pm. Sat afternoon, top 40 tunes for teem. Sun after- 

noon, showtunes, some classics. Contact Representa- 
tive for further details. Reed 3/11/68. 

I. PERSONNEL 
President -Oscar J. Grau. 
Sales Manager -Paul Benson. 
National Sales-Aleda Homer. 

2. REPRESENTATIVES 
Iowa Radio Network. 

3. FACILITIES 
250 w. days; 990 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 
Partial simulcast operation. Simulcast sunrise -8:20 
am & 5 pm -local sunset. For non -simulcast facilities 
see KAYL-FM. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3c, 3d, 4a, 4d, 5, Sa. 7b. 8. 
Rate Protection: 15b. 
Basic hates: 20a, 24a, 24b, 25a, 28e. 
Contracts: 40a, 44a, 94b, 45, 47e. 51b. 
Comb.: Cont. Discounts: 60b, 60h, 63a. 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 
Affiliated with KBS Radio Network. 
Member: Iowa Radio Network. 

TIME RATES 
ER 3/1/68-Rec'd 2/28/68. 

A -Dally noon -1 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MIN: Ix 26x 52x I56x 260x 520x 

A 5.75 5.75 5.75 5.75 5.75 5.75 
B 4.85 4.80 4.75 4.60 4.00 3.25 

20/30 SEC: 
B 4.00 3.75 3.45 3.15 2.85 2.55 

7. PACKAGE PLANS 

PER WK: I ti 6tiROS 10tí 20ti 30 tl 50ti 
1 min 4.85 4.25 9.15 3.80 3.45 2.55 
30 sec 4.00 3.75 3.50 3.25 3.00 2.20 

8. PROGRAM TIME RATES 
1/4 HR: Ix 26x 52x 104x I56x 312x 

A 16.10 16.10 16.10 16.10 16.10 16.10 
B 13.80 13.60 13.25 12.65 12.10 10.65 

10 min: 75% of 1/4 hr. 5 min: 50% of 1/4 hr. 

11.75 
10.60 
8.80 
7.95 
7.35 
7.00 

10 min S min 
12.95 9.40 
11.75 8.25 
10.00 7.00 
8.25 6.45 
7.65 5.90 
7.00 5.80 

9.40 
8.25 
7.00 
5.90 
5.60 
5.30 

7.00 
5.90 
5.30 
4.70 
4.45 
4.25 

1985 
Subscriber to the NAB Radio Cede 

Media Code 4 218 8761 7.00 
Iowa Great Lake Broadcasting Co., Box 631, Spencer. 

Iowa 51301. Phone 712.262-1240. 

I. PERSONNEL 
Pros. & Gen'l Mgr. -Ben B. Sanders. 
Station Manager -Jack W. Wedel. 
National Sales Manager -Dorothy Wilson. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
ERP 100,000 w.; 107.7 me. 
Operating schedule: 5:30 am -midnight. 
Antenna ht.: 395 ft. above average terrain. 
Partial slmuleaat operation with KICD-AM. For 
simulant rates. see KICD-AM. KICD-FM listing. 

4. AGENCY COMMISSION 
15% on time. Bills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
See KICD listing for coded regulations. 

TIME RATES 
Rates effective August 15, 1965. (Card No. 26.) 

Card received October 13. 1965. 
Class A-7:00-9:00 am; noon -1:00 pm and 6:00-7:00 
Dm. 
Class B-5:30-7:00 am: 9:00 am -noon; 1:00-2:00 Dm 
and 5:00-6:00 pm daily. 
Class C-2:00-5.00 pm and 7:00 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec 1 min 30 sec 
1 tl..._ 8.25 5.90 260 ti 5.90 4.70 
52 t1...._....._... 7.00 5.30 365 ti 5.60 4.60 
156 ti 6.45 5.00 520 U 5.30 4.40 

CLASS B 
1 t1 7.00 4.70 260 ti 4.70 
52 ti 5.90 4.15 365 ti 4.55 
156 ti 5.30 3.95 520 ti 4.40 

CLASS C 
1 tl..._ 5.90 3.85 260 ti . 4.55 
52 ti 5.30 3.45 365 U 4.35 
156 ti 4.70 3.30 520 ti 4.10 

QUICKIES 
(15 words or 10 seconds) 

10 per day 19.50 20 per day 33.00 
Available Saturday, Sunday, Monday and Tuesday. 

7. PACKAGE PLANS 
(Minimum 7 days) 

30 WORD 
PER DAY 1 wk 13 wk 28 wk 52 wk 
3 ti..._ 3.20 2.90 2.65 2.45 
6 ti 2.80 2.60 2.35 2.15 
10 U 2.60 2.35 2.20 2.00 

50 WORD 
3 U. 3.85 3.55 3.25 2.95 
6 t1..._ 3.30 3.10 2.85 2.60 
10 ti 3.15 2.90 2.65 2.45 

75 WORD 
3 ti 4.30 3.95 3.65 3.30 
6 ti 4.10 3.45 3.15 2.85 
10 ti.........._....-..........._._.._ 3.55 3.25 2.95 2.75 

120 WORD 
3 U..._.._.._.._.._.....-.. _......_ 5.20 4.75 4.45 4.00 
8 U 4.90 4.15 3.80 3.45 
10 U 4.25 3.90 3.55 3.25 

8. PROGRAM TIME RATES 
CLASS 

r if2 hr 1/4 hr 10 min 5 mir 
1 U..._...__ 47.00 29.40 17.65 12.95 9.40 
52 ti..._ ...... __..._..... 41.15 23.50 14.15 11.75 8.25 
156 tl..._. ..... _.._.._.. 35.30 20.60 11.75 10.00 7.00 
260 ti..._...... _______ 32.35 19.10 10.55 8.25 6.45 
365 ti .__..-_... 29.40 17.65 10.00 7.65 5.90 
520 tI 28.45 16.45 9.40 7.00 5.60 

CLASS B 
1 tl..._ 35.30 23.55 14.10 10.60 8.25 
52 U. ___ 29.40 21.15 11.75 8.80 7.00 
158 U _ __ 26.50 18.80 10.00 7.35 5.90 
260 ........... 25.00 17.65 9.10 6.75 5.00 
365 ti 23.55 15.90 8.25 6.20 4.70 
520 ti..._. ..... _. .... _ 22.35 14.10 7.85 5.90 4.55 

CLASS C 
1 U 29.40 20.40 11.75 9.40 7.00 

10.60 8.25 5.90 
156 ti. 25.00 18.45 8.80 7.00 5.50 
260 U..._..._._._...._. 23.55 14.10 7.95 5.90 4.70 
365 ti..._......_.._ 22.35 12.95 7.35 5.60 4.45 
520 t1..._ ...... _ ..... _ 21,15 11.75 7.00 5.50 4.25 

KAYL-FM 
1949 

3.65 Media Code 4 216 8881 3.00 
3.45 Combelt Broadcasting Co., 820 Lake Ave., Storm 
3.25 Lake. Iowa 50588. Phone 712-732-3520. 

I. PERSONNEL 
8.25 President -Oscar Grau. 
3.20 Sales Manager -Paul R. Benson. 
3.00 3. FACILITIES 

ERP 18,000 w., 101.5 mc. 
Operating schedule: 6 am -10 pm. CST. 
Antenna ht.: 381 ft. above average terrain. 
Simulcast with KAYL. Non -simulcast 8:20 am -5 pm. 
See KAYL, KAYLFM for simulcast facilities. 

4. AGENCY COMMISSION 
15/0 on time. Bills payable 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
See KAYL listing for Coded Regulations. 

TIME RATES 
Eft 4/66 -Reed 4/18/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x I56x 260x 520x 

1 min. 4.00 3.50 3.00 2.50 2.00 
20/30 sec 3.00 2.50 2.00 1.50 1.25 

8. PROGRAM TIME RATES 
Ix 26x I56x 520x 

I hr 30 28 23 20 
1/2 hr: 75% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

WASHINGTON 
Washington County -Man Location I-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

NA 11 

KCII 
1961 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 216 9000 9.00 
Washington Home and Farm Radio, Inc., P. O. Box 

370, 105-1/2 E. Main St., Washington, Iowa 52353. 
Phone 319-653-2113. 
STATION'S PROGRAMMING DESCRIPTION 

KCII: Programmed for adults. 
FARM: 5:30-7 am farm news, weather, markets, 
extension reports, c and w and middle-of-the-road 
popular music. 7 am -noon middle -of -road popular 
music. News of nation, state, local 7-7:15 am, 8-8:15 
am. Telephone show 9:35-10 am. Noon hour 30 min 
newscast, farm market report 15 min. sports 5 min. 

1-2:15 pm country and western music show. 2:30-4 
pm middle -of -road popular music. 4-5 pm & 6-6:30 
pm big bands. 6:30 pm -sign -off general popular 
music. NEWS: 5-5:15 pm, and on hour and half 
hour throughout day. Rec'd 7/31/67. 

I. PERSONNEL 
President -George Yolger. 
Station Manager-isoy A. Hodges. 

3. FACILITIES 
500 w. days; 1380 kc. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3h, 3d, 4a, 4d, 5, 6a, Tb, 8. 
Bate Protection: 10e, llf, 12b, 13e, 14h, 15e, 15b. 

15c. 
Basic Rates: 20b, 21b, 21d, 22a, 23a, 24a, 24c, 25a, 

28b, 28c, 29a, 30, 31a. 
Contracts: 40a, 41, 44a, 44b, 45, 46, 97b, 49, 51a, 

Slb. 
Comb.; Cont. Discounts: 80b, 60g, 61a, 61b, 62a, 62d. 
Cancellation: 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MRS Radio Network. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
ER-Rec'd 1/9/67. 

AA -6-8 am & noon -1 pm. 
6. SPOT ANNOUNCEMENTS 

60 WORDS 
Iti 3ti 6ti 12 ti 18 ti 24 ti 30tl 

AA 3.25 3.20 3.10 ._... ._... ._... 
Per wk..._ 3.05 2.90 2.75 2.70 2.60 2.50 2.35 

120 WORDS 
AA 5.30 5.10 4.85 
Per wk...-.... 4.90 4.80 4.65 4.50 4.30 4.10 3.90 

180 WORDS 
AA 5.60 5.45 5.25 
Per wk 5.30 5.20 5.00 4.80 4.65 4.45 4.20 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 ti._,._ _...._...... _.._. 25.00 16.00 14.00 10.00 
3 tf ..... _...._ _ ...................._... 23.00 15.00 13.00 9.00 
6 ti._ 20.00 14.00 11.00 7.50 

WATERLOO (3 AM; 1 FM) 

(including Cedar Falls) 
Black Hawk County -Map Location H-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

KCFI 
1958 

CEDAR FALLS 
Media Code 4 216 9120 5.00 
KCFI, Inc., Box 157, Cedar Falls, Iowa, 50613. 
Phone 319-266-7564. 
STATION'S PROGRAMMING DESCRIPTION 

KCFI: Programmed for adults. MUSIC: selected 
middle-of-the-road and standards 80% of day. 
NEWS: 5 min segments on hour, actual voices of 
news makers every half hour. Telephone swap pro- 
grams, world weather reports, local weather reports, 
area school hot lunch menus, social notes, highway 
patrol road reports, frequent temperature. SPORTS: 
weekend major league baseball. pro and university 
football, local, state and national. Contact Represen- 
tative for further details. Recd 7/24/67. 

I. PERSONNEL 
President -D. "Red" Blanchard. 
General Manager -Lou Greco. 
Sales Manager -Bud Lynott. 

2. REPRESENTATIVES 
6111 -Perna, Inc. 

3. FACILITIES 
500 w. days; 1250 kc. DlrectlonaL 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See elided regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 

6a, 7a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a, 15b. 
Basic Rates: 20a, 21a, 21c, 22a, 22b. 24b, 26, 28c, 

29a, 30, 33a. 
Contracts: 40a, 44a, 45, 97a, 48. 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60h, 601, 81b, 

62a. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80. 82. 

TIME RATES 
Rates effective May 1, 1964. (Card No. 4.) 

Card received May 27, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 20 sec 10 sec 
1 ti 7.00 4.90 4.25 3.55 
13 ti. 6.75 4.75 9.15 3.45 
26 ti 6.50 4.55 3.95 3.35 
52 tI 6.25 4.35 3.80 3.20 
104 ti 6.00 4.15 3.65 3.10 
156 U 5.75 3.90 3.60 2.95 
260 tI 5.25 3.65 3.20 2.70 
312 ti 5.00 3.45 3.00 2.65 

7. PACKAGE PLANS 
1 -MINUTE SATURATION PACKAGES 

(Must be used in 1 week) 
PER WK: ea 
1-5 U.-_ 7.00 
6 ti.._._._.-..._._..__-_ ..,_..__.._.._ 6.50 
12 ti.__....__ _.........._.._...__..._._.__......_... 6.00 
18 ti__-.. _.-._....._......_._.... 5.50 
24 U_ .._..... 5.00 
30 seconds -15% discount. 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 5 min 

1 z_._.._.._...... _.. .... _. _. 50 40 20 13 
DISCOUNTS 

131-4% 52x-12% 1562-28% 3122-50% 
26x-8% 104x-20% 260g-36% 

IOWA 

KWWL 
1º47 

WATERLOO 

AVERY-KNODELe INC. e R A B 

Subscriber te the NAB Radie Code 
Media Code 4 216 9240 1.00 
Blackhawk Broadcasting Co.. Inc.. E. 4th & Franklin 

Stu., Waterloo, Iowa. 50703. Phone 319-234-4404. 
TWX 319-235-171e 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Burns Nugent. 
Station Manager -Gall) Keeble. 
Sales Manager -Rusty Gold. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 
Minneapolis -St. Paul -Wayne -Evans & Associates. 

3. FACILITIES 5,000 w.; 1330 ke. Directional. 
Operating schedule: 5:00 am -midnight weekdays; 
6:30 am -11:00 nm Run. CST. 

4. AGENCY COMMISSION 
15% on time only: no cosh discount. 

5. GENERAL ADVERTISING See coded regulatiena 
NAB Radio Code Advertising Standards apply. 
General: la, 3a. 4a, 5, 6b, 7h, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14c, 15a. 
Basic Rates: 2013, 21c, 22b, 23a. 24b, 24c, 27. 
Contracts: 40a, 41, 99a, 44b, 45. 
Comb.; Cont. Discounts: 60b, 60f, S1a, 62b. 
Cancellation: 70a, 70c. 71a, 72, 73b. 
Affiliated with SOBS Radio Network. 
Announcements on KWWL and KLWW Cedar Rapids, 
Iowa, may be added together to earn moat favorable 
package rate for both stations. Schedules do not have 
to be identical. 

TIME RATES 
No. 18 Eif 7/1/68-Rec'd 6/6/66. 

AA -Mon thru Sat 6-9 am & 3-6 pm. 
A -All other times. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

I MIN: I ti 12 ti 18t1 24tí 36 t1 
AA ._.._ 22.00 16.00 13.00 11.00 10.00 
A 17.00 14.00 11.00 10.00 9.00 

30 SEC: 
AA __.__. 17.50 13.00 10.50 9.00 8.00 
A 13.50 11.00 9.00 8.00 7,00 

10 SEC: 
AA ..... 8.00 __.. 
A 7.00 

Advertisers using 500 or more spots per year earn 
12 -plan rate for all spots. 

DISCOUNTS 
52 fonce. wks. 20%. 

(Waterloo continued on neat page) 

KOMBO RADIO 

No. 1 Way to Sell 

Iowa's No. 1 Market 

CEDAR RAPIDS 
WATERLOO 

Iowa's No. 1 Market 
Only with KOMBO RADIO can you 
effectively sell Iowa's No. 1 market - 
the combination double metro Cedar 
Rapids and Waterloo - a market with 
more population and a greater sales - 

per -household average than Metro Des 

Moines. 
(SRDS CM Data, I -I-68) 

Leads in All Time Segments 
Pulse figures* indicate KOMBO RADIO 
leads in household shares and total 
persons during every major day -part - 
6 -10 AM, 10 AM -3 PM, 3-7 PM, and 
7 PM -Mid., M -F. 
*Pulse. Cedar Rapids -Waterloo 2 county area 
report, avg. 1/4 -hr. audience, Jan. -Feb. 1968 

KLW W Cedar Rapids 

KWW L Waterloo 
Represented by AVERYKNODEL, INC. 
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IOWA 
Waterloo -Continued 

KXEL 
1842 

WATERLOO 

Media Cede 4 216 9360 7.00 
KXEL Broadcasting Company, Box 2395, Highway 

281 East, Waterloo, Ia. 50705. Phone 319-233- 
3371. 

STATION'S PROGRAMMING DESCRIPTION 
KXEL: Programmed for adults and young adults. 
15 min news 5 am. Polkas, waltzes, schottisches. 
etc., 5:15-5:55 am. Farm 8-7 am. News block 7-8 
am. Five 15 min newscasts daily. News at :25 & 
:55. Air personality 8:10-11:30 am. Polkas, waltzes, 
schottisches, etc., 11:30 am -noon. News noon -12:30 
Dm. Farm 12:30-1 pm. Air personality until 3 pm. 
Country and western 3-5 pm. Sports and news block 
5-6 pm. News and farm 6-7 pm. 7-8:30 pm country 
and western. After 8:30 pm news and public affairs. 
All music 6 am -3 pm middle-of-the-road. 2 local 
sportscasts. Sports play-by-play. College football 
and professional hockey. 3 min commodity market 
and stock exchange reports 5 times daily. 3 mobile 
units. Contact Representative for further details. 
Recd 10/16/67. 

I. PERSONNEL 
President -Cy N. Bahakel. 
Vice-Pres. & Geó l Mgr. -Al Laval. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Kansas City. St. Louis -Eugene F. Gray Co. 

3. FACILITIES 
50,000 w.; 1540 kc. Directional -night. 
Operating schedule: 24 hours daily except midnight 
Sat -6:30 am Sun. CST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING Bee coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 3b, 3c, 3d, 4e. 4d, 5, 6a, 7b, 
Rate Protection: 10b. 11h, 12b, 13b, 14b. 
Basie Rates: 2011, 21a. 21b, 21d, 22a, 22b, 23a, 24b, 

24c, 25e, 26, 28a, 28c, 29e. 30, 32b. 
Contracts: 40e, 42a, 45, 46, 47a, 51e. 
Comb.: Cont. Discounts: 60a, 60f, 61a. 
Cancellation: 70e, 71e. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
No. 9 ER 10/1/68 -Reed 9/13/68. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Sat 6-9 am, 11:30 am -1 pm & 3:30- 
6 pm. 
A -All other times. 

1 MINUTE 
CLASS AA 

PER WK : I ti 6 ti 12 ti 18 ti 24 t1 30 ti 
1 wk 18.00 16.00 15.25 14.50 13.75 13.00 
13 wk 17.50 15.50 14.75 14.00 13.25 12,50 
26 wk 17.00 15.00 14.25 13.50 12.75 12.00 
52 wk 16.50 14.50 13.75 13.00 12.25 11.50 

CLASS A 
1 wk 16.00 14.50 13.75 13.00 12.25 11.50 
13 wk 15.50 14.00 13.25 12.50 11.75 11.00 
26 wk 15.00 13.50 12.75 12.00 11.25 10.50 
52 wk. 14.50 13.00 12.25 11.50 10.75 10.00 
20/30 sec: 80% of earned 1 -min. 
8/10 sec: 50% of earned 1 -min. 
All spots, regardless of length, combine for frequency. 
Schedules do not have to run consecutively to earn 
number of weeks frequency. 

8. PROGRAM TIME RATES 
Ix 26e 52e 

1/2 hr 100.00 95.00 90.00 
1/4 hr 68.00 63.00 60.00 
10 min. 50.00 48.50 45.00 
5 min 33.00 32.00 31.00 

104e 
85.00 
57.00 
42.50 
29.00 

K X E L -FM 
1962 

WATERLOO 

260E 
80.00 
54.00 
40.00 
27.00 

312E 
75.00 
51.00 
37.50 
25.00 

Media Code 4 216 9361 5.00 
KEEL Broadcasting Company, Inc., Box 2395, Water- 

loo, Ia. 50705. Phone 319-233-3371. 
I. PERSONNEL 

President -Cy N. Bahakel. 
Vice-Pres. & Gen'1 Mgr. -Al Laval. 

3. FACILITIES ERP 3.800 w.; 105.7 mc. 
Operating schedule: 7:30 am -midnight Mon thru Sat: 
1:00 pm -midnight Sun. CST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3e, 3b, 3c, 3d, 9a, 5, 6a, 7b. 
Rate Protection: 10b, llb, 12b, 131, 14b. 
Basic Rates: 20e, 21a, 21b, 21d, 22a 22b, 23e. 2464 

24c, 25e, 26, 28a, 28c, 29a, 30, 32b. 
Contracts: 40e, 42a, 45, 46. 47a, 51e. 
Comb.: Cont. Discounts: 60e, 60f. 61a. 
Cancellation: 70a, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American FM Network. 

TIME RATES 
ER 11/1/66 -Reed 10/7/66. 

AA -7:00-11:00 pm daily. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
(Fixed time) 

AA: 1 t 26 ti 39 ti 52 ti Ib6ti312ti 
1 min 10.00 9.50 9.00 8.50 8.00 7.50 
A: 
1 min 8.00 7.50 7.00 6.50 6.00 5.50 

8. PROGRAM TIME RATES -1 hr-- -1/2 hr-- -1/4 hr - 
AA A AA A AA A 

1 ti 48.00 30.00 36.00 22.00 24.00 15.00 
13 ti 46.00 28.00 34.50 20.50 23.00 14.00 
26 ti 44.00 26.00 33.00 19.00 22.00 13,00 
52 tl 42.00 24.00 31.50 17.50 21.00 12.00 
156 ti 40.00 22.00 30.00 18.00 20.00 11.00 
260 ti 38.00 20.00 28.50 14.50 19.00 10.00 
312 ti 36.00 27.00 13.50 18.00 9.00 

10. SPECIAL FEATURES 
Newscasts: 5 -minutes at :55. 

News Programs Extra 
5 min......._......_._...._ 2.00 15 min 

WAVERLY 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENTS 

1 min 30 sec 
5 ti (within 1 day),...v._ ... ..........._._ 17.50 15.00 
10 ti (within 2 days) 32.50 27.56 
20 ti (within 1 week) ........ 60.00 50.00 
35 ti (within 1 week)_._....-._.....-.._ 90.25 f8.75 
50 ti within 1 week) 125.00 100.00 
75 ti (within 10 days)...._ _ 168.75 131.25 
100 ti (within 2 weeks) .......__..._......._ 200.00 150.00 

8. PROGRAM TIME -RATES 
I hr 1/2 hr 1/4 hr IO min 5 Min 

4.00 
1 x. ...... _.._......... 50 30 17 12 8 

26x- 5% 104e-15% 260e-25% 
52e-10% 158E-20% 

Bremer County -Map Location H-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

KWVY 
1958 

NAn R A ß 
Subscriber to the NAB Radio Cede 

Media Code 4 216 9480 3.00 
Cedar Valley Broadcasting Co., Box 307, Waverly, 

Iowa 50677. Phone 319-352-3550. 
I. PERSONNEL 

General Manager -John Talbott. 
Sales Manager -Darrel Dean. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Omaha -Al Larson. 

3. FACILITIES 
1,000 w.; 1470 he. Directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable by 10th. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13e, 14e, 15b. 
Basie Ratee: 20e, 22a, 29b, 25c, 28c, 29e. 
Contracts: 40a, 45, 47a. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 70a, 71a, 72, 73b. 
Prod. Services: 82. 
Member: Iowa Town and Country Network. 

TIME RATES 
ER 4/1/63-Rec'd 3/28/63. 

6. SPOT ANNOUNCEMENTS 1 min 30 sec 10 sec 
1 ti ,...._ 5.00 4.00 2.00 
13 ti - 4.75 3.80 1.90 
26 ti -_.--..-._.._._ 4.50 3.60 1.80 
52 ti -._.._...._._ 4.25 3.40 1.70 
109 ti ...- 4.00 3.20 1.60 
156 ti _...-...._ 3.75 3.00 1.50 
260 ti _ 3.50 2.80 1.40 
312 ti 3.25 2.60 1.30 

(10 seconds daily) 
3 announcements 8.00 10 announcements.... 15.00 
5 announcements 8.75 

WEBSTER CITY 
Hamilton County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KJFJ 
1949 

Media Code 4 216 9600 6.00 
Nachusa Corp., Box 222. Webster City, Iowa 52355. 

Phone 515-832-1410. 
Other offices -Clarion and Eagle Grove, Iowa. 

I. PERSONNEL General Manager -G. D. Warland. 
2. REPRESENTATIVES 

Chicago, New York -George T. Hopewell, Inc. 
Omaha -Al Larson. 

3. FACILITIES 
250 w. days; 1570 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3e. 3b, 4a, 5. 6a, 7a, 8. 
Basic Rates: 20a, 22a, 23a, 29a, 25a, 28b. 
Contracts: 40e, 45, 48. 
Comb.: Cont. Discounts: 60a, 621). 
Cancellation: 70a, 70e, 71a. 73a. 
Member: Iowa Town and Country Network, National 
Agitadlo Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 1, 1965. (Card No. 8.) 
Card received October 7, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti......._...._.___ ....... 4.00 1665 tt...._.._._.....__._ 3.40 
417 ti..... 
833 ti 3.80 
30 -seconds -75% of minute rate. 
20 -seconds -60% of minute rate. 
10 -seconds -50% of minute rate. 
Noon Hour Avallabilities (12:00-1:00 pm) -regular 
rate plus 25%. 

8. PROGRAM TIME RATES] hr 1/2 hr 1/4 hr 5 min 
1 ti..._..._._.._........__. _ 42.50 32.50 18.00 10.50 
209 ti 38.50 28.50 16.50 9.50 
417 tl.__-..._........-..._- 35.00 25.00 15.00 8.00 
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KANSAS State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 

Hutchinson -Reno 
Junction City -Geary 

Kansas City -Wyandotte 
Lawrence -Douglas 

Leavenworth -Leavenworth Manhattan -Riley Prairie Village City -Johnson Salina -Saline Topeka -Shawnee Wichita-Sedgwick 

Estimates for: 
STATE 
COUNTY -Map Log. Population Households 

City I/1/68 1/1/68 
Metropolitan Area (000) (000) 

Spendable Income -1967 
% Distribution of 

Per 9000 5000 8000 10000 
Household to to to 

(S) 4999 7999 9999 

Retail Sales Passen. 
ger 
Cars 

1/1/68 
(000) 

Farm 
Pepsi. 
lation 
1/1/68 
(000) 

Gross 
Farm 

Income 
1967 

($000) 

-Consumer 

(3000) 

Familien 
15000 

to and 
14999 over 

-Total Retail 

Household 
($000) 

Sales- 
-1967 

By Selected Store Types 

Apparel 
($000) 

Per 

($) 
Food 

($000) 

General 
Drug Mdse. 

($000) ($000) 

Home 
Furn. 
($000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

KANSAS STATE 
TOTALS 2,272.9 706.63 6,103,850 8,638 17.7 19.3 19.6 22.5 13.8 3,613,925 5,114 684,095 128,900 389,763 160,875 181,958 763,734 386,841 1,041.79 202.2 1,807,436 

ALLEN K-5 15.1 5.21 37,468 7,192 20.3 14.4 17.4 21.7 12.2 23,697 4,548 4,064 449 2,147 754 666 4,275 2,744 7.19 2.2 12,320 
ANDERSON K-4 7.3 2.44 18.838 7,720 19.2 13.6 16.3 25.2 12.9 12,455 5,105 2,403 397 506 361 340 2,833 1,105 3.97 2.5 14,334 
ATCHISON K-2 19.6 5.94 50,672 8,531 20.2 16.7 19.9 23.9 12.5 24,557 4,134 6,305 989 2,685 1,130 925 4,292 1,486 8.09 2.3 15,336 
BARBER F-6 8.7 2.87 23,703 8,259 20.2 15.8 19.0 23.4 14.6 15,231 5,307 2,569 617 447 329 601 2,365 2,219 3.59 1.2 21,123 
BARTON F-4 33.3 10.29 92,493 8,989 17.2 18.8 21.6 24.5 13.9 61,477 5,974 10,123 1,576 8,226 3,854 4,014 14,161 6,709 15.66 2.5 18,402 
BOURBON L-5 13.8 4.98 36,916 7,413 20.7 13.7 16.3 21.2 I0.0 26,590 5,339 5,454 510 1,682 1,449 1,682 5,405 3,362 7.57 2.8 14,270 
BROWN K-2 11.0 3.83 27,893 7,283 20.0 13.1 15.3 23.2 12.6 25,848 6,749 3,932 799 1,009 311 823 4,460 2,652 5.90 3.2 28,026 
BUTLER H-5 41.4 12.97 106,507 8,212 17.4 19.1 21.7 23.6 12.0 55,518 4,280 10,036 1,566 3,014 1,941 2,325 15,740 8,768 19.00 3.5 36,493 
CHASE J-4 3.0 1.06 8,158 7,696 19.5 12.9 15.5 26.3 12.2 4,714 4,447 915 181 273 94 126 644 783 1.68 1.1 21,328 
CHAUTAUQUA J-6 4.3 1.56 13,687 8,774 18.8 11.8 12.4 24.8 15.4 8,891 5,699 1,386 367 218 75 67 1,958 1,951 2.45 1.1 8,492 
CHEROKEE L-6 20.8 7.19 49,227 6,847 19.7 15.2 18.1 21.7 10.0 23,206 3,228 5,832 844 1,422 522 1,132 4,566 2,927 10.13 2.5 12,140 
CHEYENNE B-2 3.3 1.09 11,571 10,616 15.5 11.5 12.0 29.5 23.6 7,421 6,808 1,043 189 192 268 316 1,603 937 2.07 1.6 17,769 
CLARK E-6 2.7 .96 8,591' 8,949 18.0 13.3 15.9 29.0 16.6 5,252 5,471 1,016 224 166 192 156 1,064 782 1.49 .6 15,725 
CLAY H-3 9.1 3.18 26,312 8,274 20.3 14.5 17.5 24.1 13.2 21,373 6,721 3,190 349 1,780 774 535 4,874 1,662 4.77 2.3 20,018 
CLOUD G-3 12.7 4.21 33,037 7,847 20.6 15.3 18.4 23.8 12.5 25,350 6,021 4,165 880 2,556 785 847 4,479 2,697 6.19 2.3 16,819 
COFFEY K-4 6.7 2.36 17,710 7,904 19.3 12.1 14.0 22.9 13.4 9,805 4,155 1,812 420 347 162 433 2,396 1,525 3.53 2.2 17,516 
COMANCHE E-6 2.6 .93 7,740 8,323 17.2 12.7 15.3 28.3 16.2 4,021 4,324 939 187 216 94 157 458 799 1.48 .7 10,804 
COWLEY H-6 37.6 12.29 97,686 7,955 19.8 17.6 20.3 22.1 12.0 59,459 4,842 11,099 2,413 5,548 2,151 3,548 13,648 6,460 16.54 3.4 23,583 
CRAWFORD L.6. ..... 38.6 13.85 86,982 6,280 23.8 20.2 16.3 15.9 8.0 53,296 3,848 11,531 1,914 6,631 2,831 4,599 7,918 5,262 17.10 2.9 13,945 

DECATUR D-2 4.9 1.63 13,017 7,986 18.4 13.8 16.8 25.8 14.5 9,045 5,549 1,561 213 323 376 258 1,582 2,136 2.57 1.6 16,373 
DICKINSON H-4 21.4 7.16 53,857 7,522 21.9 16.6 19.4 21.1 11.8 32,626 4,557 4,945 882 3,589 1,059 1,335 6,679 3,827 9.57 3.2 28,158 
DONIPHAN K-2 8.1 2.57 19,691 7,662 19.7 13.9 16.9 25.9 11.6 8,802 3,425 1,757 272 448 102 316 820 1,440 4.08 2.3 20,767 
DOUGLAS K-3 49.2 14.15 114,878 8,119 20.3 19.4 20.7 19.8 11.4 78,908 5,577 15,876 3,141 5,953 5,328 4,533 12,827 9,135 21.25 2.8 15,810 

Lawrence 38.8 11.00 89,939 8,176 67,448 6,132 14,434 2,757 5,491 5,033 4,281 11,729 6,392 
EDWARDS E-5 4.1 1.35 12,031 8,912 19.5 14.1 16.7 26.3 16.2 7,015 5,196 1,366 290 471 215 136 2,208 557 2.45 1.0 11,137 
ELK J-6 3.5 1.32 10,825 8,201 18.9 10.7 14.5 24.1 13.7 4,680 3,545 991 175 350 47 63 1,325 469 2.10 1.2 7,516 
ELLIS E-3 22.6 6.10 50,590 8,293 20.3 18.9 21.2 21.3 11.2 43,975 7,209 8,076 854 3,067 2,955 2,960 10,106 4,468 9.48 2.0 10,498 
ELLSWORTH G-4 7.0 2.37 17,874 7,542 21.6 14.6 17.7 24.1 11.6 9,971 4,207 2,053 427 225 255 572 2,708 1,511 3.21 1.6 12,388 
FINNEY D-5 17.0 4.98 43,705 8,776 19.6 18.2 19.9 20.6 15.8 45,715 9,180 5,531 1,294 5,517 3,035 2,543 9,210 3,340 8.40 1.4 36,344 
FORD E-5 21.6 6.69 55,556 8,304 18.3 18.3 20.7 23.0 13.7 57,597 8,609 8,629 1,503 6,618 2,131 4,256 11,243 4,466 10.44 1.7 32,586 
FRANKLIN K-4 18.7 6.37 44,994 7,001 22.3 15.9 18.6 20.4 10.1 36,658 5,755 6,262 1,091 2,280 1,990 1,289 8,327 3,388 9.24 2.9 19,255 

GEARY H -3t 32.5 8.90 69,869 7,850 26.4 19.0 20.4 16.7 6.9 38,659 4,344 6,793 1,025 4,689 1,789 2,715 8,139 4,675 11.94 1.1 7,334 
Junction City 21.9 7.14 44,155 6,184 37,775 5,291 6,788 1,025 4,362 1,789 2,715 8,139 3,945 

COVE D-3 4.1 1.18 9,168 7,769 21.3 16.0 19.0 23.3 12.8 5,615 4,758 478 238 552 125 541 627 558 1.71 1.2 14,746 
GRAHAM E-3 5.8 1.73 15,830 9,150 17.0 14.7 17.4 22.6 18.1 9,105 5,263 1,338 150 349 226 616 1,843 1,060 2.33 1.2 9,539 
GRANT C-6 5.4 1.48 15,973 10,793 17.5 17.1 21.7 27.7 15.9 13,189 8,911 2,172 466 620 363 779 2,154 853 2.52 .6 11,516 
GRAY D-5 3.5 1.08 9,834 9,106 19.0 13.5 15.9 26.0 18.2 9,531 8,825 1,188 370 279 124 898 663 1.99 1.2 14,849 
GREELEY B-4 2.1 .62 5,861 9,453 15.0 17.1 20.2 28.3 19.3 3,512 5,665 511 89 135 121 61 203 554 .91 .4 13,645 
GREENWOOD J-5 9.1 3.20 30,290 9,466 17.4 13.2 16.0 26.8 16.7 13,933 4,354 2,771 612 767 576 502 3,067 2,123 4.71 1.7 17,857 
HAMILTON B-5 2.4 .76 9,283 12,214 15.3 12.4 13.8 27.4 26.6 6,209 8,170 1,021 229 172 271 160 1,981 684 1.40 .6 15,700 
HARPER G-6 8.0 2.79 26,358 9,447 16.1 14.6 18.6 29.1 17.2 16,874 6,048 2,667 628 913 456 538 2,990 2,069 4.28 2.0 22,553 
HARVEY H-5 28.3 8.86 67,226 7,588 21.5 19.5 21.7 21.8 10.5 41,357 4,668 8,462 1,036 4,104 1,552 1,790 9,021 4,771 12.53 2.7 22,490 
HASKELL C-6 3.1 .89 8,569 9,628 17.8 15.9 18.1 24.6 22.8 7,085 7,961 1,205 202 457 145 141 755 626 1.58 .7 13,713 
HODGEMAN D-5 2.4 .72 6,872 9,944 18.5 13.3 16.3 30.8 16.7 3,685 5,118 880 70 103 36 846 388 1.36 1.0 11,169 

JACKSON K-3 8.8 2.95 22,995 7,659 17.3 13.9 15.8 24.0 13.5 13,040 4,420 2,662 168 949 205 454 2,855 1,457 1.50 2.9 14,049 
JEFFERSON K-3 11.2 3.48 25,831 7,423 19.0 14.7 17.5 22.3 12.8 10,348 2,974 2,365 359 388 93 500 657 1,534 4.95 2.8 15,329 
JEWELL G-2 5.1 1.80 14,870 8,261 18.2 11.5 11.4 27.3 15.3 5,654 3,141 1,405 245 137 192 98 495 841 3.10 2.3 18,588 
JOHNSON L -3t 203.2 57.70 650,054 11,266 8.9 24.3 18.4 22.5 22.8 253,778 4,398 61,943 13,904 40,807 11,033 11,484 46,700 29,909 103.20 2.8 14,144 

Prairie Village City 34.1 10.93 132,751 12,146 37,245 3,408 11,401 2,270 7,073 4,523 2,513 3,549 
KEARNY C-5 2.4 .68 9,037' 13,290 12.6 12.1 14.4 29.4 26.1 4,161 6,119 838 106 102 46 376 541 1.33 .6 13,161 
KINGMAN G-6 9.2 2.84 24,503 8,628 19.0 15.8 19.2 25.1 14.7 13,783 4,853 2,464 418 703 243 450 2,375 2,526 4.47 2.6 19,217 
KIOWA E-6 4.6 1.48 12,121 8,190 20.3 16.9 20.7 25.4 12.1 7,515 5,078 1,427 302 148 124 257 1,844 1,383 2.16 .8 11,572 
LABETTE K-6 24.2 8.21 58,618 7,140 19.7 14.6 17.6 21.4 10.4 45,955 5,597 8,650 1,222 3,693 1,744 1,668 8,431 4,728 11.65 3.0 16,041 
LANE D-4 3.1 .94 7,359 7,829 22.6 15.6 17.5 21.5 16.0 5,458 5,806 893 155 702 81 108 824 869 1.45 .7 15,201 
LEAVENWORTH L -3t 51.4 13.33 117,237 8,795 16.4 18.6 21.2 24.2 12.1 52,363 3,928 11,043 1,726 5,216 2,309 3,314 10,035 4,938 18.84 2.9 11,280 

Leavenworth 27.2 9.01 61,172 6,789 44,408 4,929 9,097 1,493 4,783 2,285 3,161 9,137 3,416 
LINCOLN G-3 4.2 1.43 10,969 7,671 20.7 12.6 17.7 26.3 10.9 8,282 5,792 1,183 189 218 228 134 1,969 619 2.43 1.6 14,599 
LINN L-4 6.6 2.36 17,840 7,999 17.6 12.7 15.2 26.0 14.9 11,195 4,744 1,686 360 257 143 128 4,510 1,311 3.59 2.3 12,543 
LOGAN C-3 4.0 1.22 11,240 9,213 17.4 14.7 17.4 22.6 20.0 9,154 7,503 1,647 269 584 228 296 1,930 659 1.91 .7 11,245 
LYON J-4 26.7 8.57 67,541 7,881 19.8 16.5 18.9 21.5 12.0 50,509 5,894 9,956 1,818 5,754 2,130 2,114 9,055 6,904 13.15 2.8 40,011 

McPHERSON G-4 24.2 7.64 63,049 8,252 18.7 17.0 20.0 23.5 13.8 42,329 5,540 7,855 1,339 2,145 1,515 2,626 8,885 4,169 11.71 4.0 32,945 
MARION H-4 13.4 4.31 39,448 9,153 17.6 13.7 16.2 24.1 18.8 24,273 5,632 3,688 416 1,222 313 674 7,545 3,222 6.59 3.9 27,307 
MARSHALL J-2 13.3 4.53 35,989 7,945 17.4 13.2 15.8 24.2 14.5 22,048 4,867 3,982 678 1,713 491 602 4,375 2,700 6.66 3.6 23,541 
MEADE D-6 4.8 1.53 13,498 8,822 16.8 14.0 17.9 27.8 14.6 7,553 4,937 1,653 319 74 212 173 1,332 1,198 2.48 1.1 14,062 
MIAMI L4 19.8 6.04 46,551 7,707 18.2 16.5 19.5 23.0 12.0 23,297 3,857 5,658 848 775 1,758 1,357 4,785 3,059 8.49 3.4 15,252 
MITCHELL G-3 7.2 2.38 19,739 8,294 20.1 14.3 16.9 25.2 13.5 21,359 8,974 2,521 546 1,105 352 830 5,575 1,979 4.16 1.7 16,793 
MONTGOMERY K-6 45.4 15.68 112,383 7,167 20.7 20.9 17.9 18.2 9.9 73,506 4,688 15,231 2,877 8,331 4,471 3,747 12,356 7,375 19.69 2.8 16,052 
MORRIS J-4 5.9 1.98 15,310 7,732 18.9 13.1 15.5 25.1 11.7 9,123 4,608 1,671 188 383 279 54 2,005 938 3.23 1.7 18,449 
MORTON 8-6 3.6 1.06 10,208 9,630 15.1 16.1 19.8 26.7 20.7 7,635 7,203 1,199 338 264 241 1,445 1,486 1.71 .4 9,793 
NEMAHA J-2 11.1 3.37 26,116 7,750 19.5 12.7 15.0 21.5 13.1 19,820 5,881 2,965 621 1,163 636 466 3,209 3,586 5.22 3.7 25,260 
NEOSHO K-6 18.2 6.06 44,537 7,349 22.0 15.4 18.2 21.9 11.5 29,437 4,858 5,133 735 3,137 1,051 1,475 6,327 2,344 9.03 2.6 13,780 
NESS E-4 4.0 1.29 12,765 9,895 17.2 11.6 17.2 23.2 19.0 8,779 6,805 1,459 228 193 429 88 1,316 1,718 2.59 1.4 16,524 
NORTON E-2 7.1 2.38 19,691 8,274 19.6 13.9 16.1 21.3 15.4 13,825 5,809 2,508 402 896 616 469 3,642 1,638 3.67 1.6 13,965 
OSAGE K-4 12.8 4.25 26,391 6,210 22.0 14.9 17.6 20.6 9.4 15,439 3,633 3,060 505 361 320 381 2,675 1,892 5.74 3.0 20,452 

OSBORNE F-3 6.0 2.05 16,473 8,036 19.0 12.9 15.2 26.1 14.3 10,874 5,304 2,161 183 323 369 1,729 2,000 998 3.38 1.8 15,881 
OTTAWA G-3 6.1 2.14 15,376 7,185 21.8 14.4 17.6 24.3 9.8 7,899 3,691 1,470 177 443 155 63 1,823 1,267 3.00 1.4 17,369 
PAWNEE E-5 9.3 2.76 25,569 9,264 17.4 15.7 18.6 25.0 17.8 16,488 5,974 3,255 592 1,723 495 600 3,167 1,174 4.34 1.5 17,112 
PHILLIPS E-2 7.2 2.43 19,407 7,986 18.2 13.6 16.4 25.9 13.4 16,086 6,620 2,648 355 391 672 964 2,800 1,042 4.11 2.0 12,318 
POTTAWATOMIE J-3 11.0 3.45 25,686 7,445 18.9 14.0 17.2 23.4 12.6 15,119 4,382 3,419 587 395 361 387 2,705 1,692 5.21 2.7 18,608 
PRATT F-5 11.3 3.83 33,664 8,790 18.9 17.0 20.3 24.3 13.4 25,294 6,604 4,170 1,236 935 1,117 829 5,540 2,531 5.48 1.2 12,850 
RAWLINS C-2 4.6 1.35 13,324 9,870 15.1 13.0 15.4 25.7 20.6 5,766 4,271 1,230 115 367 55 224 1,054 1,086 2.14 1.5 15,852 
RENO G-5 64.1 20.81 167,764 8,062 22.1 22.1 19.3 18.3 11.2 114,015 5,479 19,448 3,448 17,011 8,022 7,166 23,614 9,677 29.56 4.7 34,386 

Hutchinson 40.6 13.55 114,052 8,417 90,483 6,678 15,097 3,082 16,252 7,812 6,029 19,677 6,957 
REPUBLIC G-2 8.1 2.85 18,501 6,492 20.6 12.0 15.3 22.2 9.7 13,899 4,877 2,159 444 812 331 575 2,987 1,569 4.33 2.5 20,183 
RICE G-4 12.1 3.98 35,742 8,980 20.0 16.1 19.9 27.3 133 16,814 4,225 3,826 857 1,225 467 886 3,707 1,515 6.31 1.7 18,618 
RILEY H-3 46.5 12.05 108,099 8,971 22.6 18.0 21.6 20.0 9.7 58,429 4,849 10,388 1,556 8,299 2,549 2,257 11,080 6,777 14.72 2.0 13,362 

Manhattan 29.3 8.89 65,702 7,391 51,894 5,837 9,700 1,396 8,003 2,549 1,961 10,012 4,923 
ROOKS E-3 9.7 2.99 22,735 7,604 18.7 16.0 19.5 24.8 12.6 13,198 4,414 2,795 408 482 380 441 2,041 1,520 3.81 1.6 11,610 
RUSH E-4 4.7 1.55 18,170 11,723 15.3 12.9 13.7 27.3 24.8 9,765 6,300 1,445 310 560 245 182 1,468 1,265 2.81 1.5 11,629 
RUSSELL F-3 9.1 2.98 32,859 11,027 17.3 15.9 18.5 29.9 17.2 15,662 5,256 3,035 580 1,057 992 886 3,614 2,310 5.26 1.4 10,343 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places on military posts in these counties. 
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KANSAS 

State, County, City, Metro Area Data 

Estimates for: 
STATE 
COOUNTY-Map Loe. Population Households/68 ousehoollds 

Metropolitan Area (000) (000) 

-Consumer Spendable Ineome-1967 
% Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

($000) (S) 4999 7999 9999 14999 over 

-Total Retail Sales - 
Per 

Household 
($000) (S) 

Retail Sales -1967 

Food Drug 
($000) ($000) 

By Selected Store Types 
General Home 
Mdse. Apparel Furn. 
($000) (8000) ($000) 

SALINE G -4t 58.4 17.54 156,908 8,946 
Salina 45.3 14.31 129,705 9,064 
Salina Metro Area 58.4 17.54 156,908 8,946 

SCOTT C-4 5.2 1.56 13,617 8,729 
SEDGWICK G -5t 381.8 117.18 1,102,845 9,412 

Wichita. 288.4 9237 854,750 
Wichita Metro Area 423.2 130.15 1,209,352 

9254 
,2 

SEWARD C-6 19.8 5.92 46,324 7,825 
SHAWNEE K -3t 159.9 50.05 446,098 8,913 

Topeka 133.0 42.84 390,214 9,109 
Topeka Metro Area 199.9 50.05 446,098 8,913 

SHERIDAN D-3 4.3 1.22 8,371 6,861 
SHERMAN B-3 5.8 1.88 19,334 10,284 
SMITH F-2 6.3 2.20 16,161 7,346 
STAFFORD F-5 6.0 2.08 18,718 8,999 
STANTON B-6 1.2 .33 6,853 20,767 
STEVENS C-6 4.4 1.33 13,656 10,268 
SUMNER G-6 26.1 8.62 64,943' 7,534 

THOMAS C-3 7.4 2.29 22,243 9,713 
TREGO E-3 4.8 1.43 12,427 8,690 
WABAUNSEE .1-3 5.7 1.90 13,793' 7,259 
WALLACE B-3 1.2 .33 4,641 14,064 
WASHINGTON H-2 8.6 2.87 20,250 7,056 
WICHITA C-4 2.8 .80 7,392 9,165 
WILSON K-6 10.9 3.77 31,288 8,299 
W00DSON K-5 3.7 1.31 10,653 8,132 
WYANDOTTE. L-3 206.9 63.21 511,594 8,094 

Kansas City 159.1 51.23 331,795 6,477 

19.4 19.8 20.7 22.7 14.6 

19.4 19.8 20.7 22.7 14.6 
21.2 18.5 21.4 22.1 12.8 
15.6 19.6 21.7 23.8 15.9 

15.7 19.8 21.7 23.8 15.4 
18.9 23.3 23.2 20.5 10.8 
16.7 20.1 21.5 22.8 13.7 

16.7 20.1 21.5 22.8 13.7 

103,552 
98,939 

103,552 
11,488 

661,865 
585,062 
717,383 

37,967 
264,651 
247,745 
264,651 

5,904 
6,914 
5,904 
7,364 
5,648 
6,334 
5,512 
6,413 
5,288 
5,783 
5,288 

15,543 
14,995 
15,543 
2,691 

123,834 
106,833 
133,870 

6,441 
50,810 
47,594 
50,810 

2,143 
2,072 
2,143 

288 
24,184 
21,861 
25,750 
1,111 

12,668 
12,668 
12,668 

26,728 
26,728 
26,728 

652 
96,177 
93,947 
99,191 

4,102 
39,203 
35,071 
39,203 

4,389 
4,389 
4,389 

347 
34,927 
34,388 
36,868 

1,780 
15,711 
13,744 
15,711 

4,177 
4,177 
4,177 

490 
32,914 
28,654 
35,239 

2,599 
17,184 
16,932 
17,184 

22.2 15.6 18.8 22.0 10.0 
16.7 15.7 18.4 25.9 18.4 
18.1 12.2 14.7 25.1 12.5 
18.0 13.0 15.9 27.8 15.5 
8.0 8.9 8.5 26.5 46.5 

14.6 17.0 19.0 24.0 22.4 
20.1 17.6 20.4 23.4 11.6 

4,312 
20,188 

9,934 
9,332 
4,774 
9,448 

38,250 

3,534 
10,738 
4,515 
4,487 

14,467 
7,104 
4,437 

209 
2,735 
1,894 
1,988 

581 
1,281 
7,765 

103 
483 
280 
123 
99 

296 
1,273 

324 19 
1,304 851 2,628 

636 227 469 
313 166 287 

52 ...._ 
463 224 292 

2,288 902 2,591 

18.4 16.7 18.7 22.4 18.6 
18.4 14.1 17.5 26.9 14.6 
18.2 13.9 15.6 23.3 12.6 
12.7 10.7 9.732.829.3 
19.3 11.8 13.4 23.3 11.9 
17.3 14.9 17.5 22.9 19.2 
17.9 13.8 16.4 24.7 14.9 
18.4 12.0 12.9 29.0 13.5 
18.8 25.9 21.1 20.0 9.2 

16,480 
7,481 
6,899 
3,843 

13,474 
7,309 

15,520 
6,593 

239,732 
178,783 

7,197 
5,231 
3,631 

11,645 
4,695 
9,136 
4,117 
5,033 
3,793 
3,490 

2,556 
1,324 
1,223 

453 
2,102 
1,267 
3,409 
1,322 

52,126 
30,236 

600 
268 
183 
157 
255 
147 
541 
139 

11,302 
8,449 

980 
407 
203 
101 
140 

594 
415 

18,244 
14,245 

583 
174 
59 

164 
151 
152 
587 
109 

10,300 
7,835 

1,092 
187 
196 
110 

1,105 
105 
645 
217 

13,789 
12,135 

Passen- 
ger 

Cars 
1,1/68 
(000) 

Farm 
Popu- 
lotion 
1/I/68 
(000) 

Gross 
Farm 

Income 
1967 

($000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

20,019 9,319 21.63 1.7 18,644 
19,275 8,554 
20,019 9,319 21.63 

2,219 632 2.47 .7 22,100 
158,954 61,540 174.99 3.5 38,038 
142,943 44,624 
174,694 70,308 193.99 
10,802 3,043 7.76 .5 9,068 
50,016 25,967 70.86 2.7 17,665 
48,562 22,494 ...- 
50,016 25,967 

714 379 1.74 1.6 13,047 
6,520 1,488 3.59 1.1 18,880 
1,560 1,252 3.45 2.2 18,142 
1,737 1,457 3.35 1.5 13,317 

3,199 

6 
938 
958 

1.07 
2.12 

.6 

.6 
20,141 
11,080 

7,705 4,648 11.70 3.7 36,716 

2,752 2,046 3.56 1.2 22,386 
1,373 1,243 2.32 1.4 9,315 

982 
783 

940 
64 

2.95 
1.03 

16 17,170 
9,101 

1,575 1,504 4.59 3.5 25,262 
1,655 821 1.33 .7 16,048 
3,456 2,055 5.73 2.2 13,269 
1,307 989 2.33 1.5 8,900 

63,824 27,021 85.61 .6 3,485 
58,798 16,619 

(t: Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
93% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January I, 1968) 

STATE TOTAL 107,300 Topeka ........... 11,100 
METRO AREAS Wichita 23,500 

Salina 1,900 Total Metros... 36,500 

KANSAS 
See SRDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 

SAVING TIME. 

STATE NETWORKS 

Greater Kansas Rodio Network 
(formerly Kakeland Radio Network) 

Comprised of: 
KAKE-Wichita KUPK-Garden City 
KLOE-Ooodland KAYS-Hays 
KSAI,-Salina 
Media Cede 4 217 0075 8.00 
Business Office: Box 1240, Wichita, Kan. 67203. 

Phone 316-943-9397. 
I. PERSONNEL 

Regional Manager -Randy Landis. 
2. REPRESENTATIVES 

Mc(layren-Guild-PGW Radio. Inc. 
4. AGENCY COMMISSION 

15/0 time only. 
5. GENERAL RATE POLICY 

TIME RATES 
DISCOUNT 
(Per station) 

2 station buy -5% 4 station huy -15', 
3 station buy -10% 5 station buy -20% 

ABILENE 
Dickinson County -Map Location H-3 

See SRDS consumer market map and Casa at begin- 
ning of the State. 

KABI 
1963 

Subscriber to the NAB Radio Cede 
Media Code 4 217 0150 9.00 
KABI, Inc., Box 455, Abilene. Kan. 67410. 

913-263-1560. 

I. PERSONNEL 
General Manager -Doug Lyon. 

3. FACILITIES 
250 w. days; 1560 kc. Non -directional. 
Operating schedule: 6 am -7 pm. CST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 211. 2b. 3a. 3b, 3d, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 138. 
Basic Rates: 20b, 21a, 21b, 21c. 21d. 22b, 23a, 24h, 

25a, 28b, 28c. 29a, 30. 
Contracts: 49, 51c. 
Comb.: Cont. Discounts: 60b, 60i, 61a. 
Cancellation: 70c. 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
ER 4/1/67-Rec'd 6/12/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: 

156e 260x 312x 365x 500x IOOOx 
1 min 2.60 2.40 2.10 2.00 1.80 1.70 
30 sec 2.10 1.90 1.70 1.60 1.50 1.30 
15 sec 1.40 1.30 1.20 1.15 1.10 1.00 

7. PACKAGE PLANS 
PER WK: 

5 ti 10 ti 15 ti 20 ti 25 ti 30 ti 50 ti 
1 min 3.00 2.70 2.60 2.40 2.20 2.10 2.00 
30 sec 2.40 2.20 2.10 1.90 1.80 1.70 1.60 
15 sec 1.60 1.50 1.40 1.30 1.20 1.10 1.00 
PER MO: 40ti 60ti 80ti 100 ti 120ti 150 ti 
1 min 2.60 2.40 2.20 2.00 1.90 1.70 
30 sec 2.10 1.90 1.80 1.60 1.50 1.30 
15 sec 1.40 1.30 1.20 1.10 1.00 
All spots, regardless of length, may be combined to 
earn frequency. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 z 35.00 28.00 20.00 18.00 10.00 
13 x 23.00 14.40 10.00 7.60 5.80 
26 o 21.50 13.70 9.60 7.20 5.50 
52 x 20.00 13.00 9.20 6.80 5.20 
104 z 18.50 12.30 8.80 6.40 4.90 
156 z 17.00 11.60 8.40 6.00 4.60 
260 z 15.50 10.90 8.00 5.60 4.30 
312 x 14.00 10.20 7.60 5.20 4.00 

ARKANSAS CITY 
Cowley County -Map Location H-6 

See SRDS consumer market map and data at begin- 
ning 'd the State. 

KSOK 
1946 

Subscriber to the NAB Radio Code 

Media Code 4 217 0300 0.00 

KSOK Broadcasting Co., Inc.. Drawer 917, Arkansas 
Kan. 67005. Phone 316-442-5400. 

Phone STATION'S PROGRAMMING DESCRIPTION 
KSOK: Programmed for adults. 
FARM: 6-7 am, county agent, local and national 
markets, news, weather. NEWS: 7:30-8 am, noon - 
12:40 pm, 5:30-6:15 pm. News on hour, weather 
half hour. 2 mobile units, 2 city local news. 
SPORTS: local high school, junior college football, 
basketball, wrestling and golf. Big 8 football, basket- 
ball, pro baseball, football. MUSIC: middle-of-the- 
road music, country, popular, semi -classical. Com- 
mercial production department, all commercials, pre- 
recorded. Emphasis on local public service. active 
participation in community affairs. 2-1/2 hours daily 
from remote studios. Rec'd 8/14/67. 

I. PERSONNEL 
Vice-Pres. á Gen'1 Mgr. -S. C. Thompson. 

3. FACILITIES 
1,000 w. days. 100 w. nights; 1280 kc. 

Non -directional. 
Operating schedule: 6:00 am -10:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 net time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 

1500x General: la. 2b, 3a. 3c, la, 4d, 5, 6a, 7b. 8. 
1.60 Irate Protection: 10a, lia, 12a, 13a, 14a, 15a, 15b, 
1.25 16. 

Basic Rates: 206, 21a, 216, 21e, 226, 23a, 24a, 24c, 
25a. 26, 28b, 28c, 29a, 30, 33c. 

Contracts: 40a, 41, 42a, 42c, 43, 44b, 45, 46, 47a, 
48. 49. 51a. 51e. 

Comb.; Cont. Discounts: 60a, 60c, 60d, 60e, 60f. 601,, 
601. 61a. 616, 62a. 62d. 

Cancellation: Tab, 70d, 71a. 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 3/1/61-Itee d 5/4/67. 
6. SPOT ANNOUNCEMENTS 

PER YR: I min 30 see 1 min 30 sec 
52 x 3.50 2.75 316 x 2.60 2.00 
104 x 3.30 2.60 520 i 2.10 1.85 
156 x 3.10 2.40 780 x..._.._ 1.90 1.70 
260 x 3.00 2.30 1000 x..._ 1.75 1.50 

7. PACKAGE PLANS 
PER MO: 10ti 25ti 

1 min 3.50 3.25 
30 sec 2.75 2.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

26 tl 23.00 14.00 10.50 7.50 
65 ti....._...._.._...._._ 22.00 13.00 10.00 7.00 
130 tl 20.00 12.00 9.50 6.50 
195 ti 18.00 11.00 9.00 6.00 
260 ti 16.00 10.00 8.25 5.75 
312 ti 15.00 9.00 8.00 5.25 

50 ti 75 ti 100 ti 200 ti 
3.00 2.50 2.00 1.75 
2.35 2.20 1.75 1.50 

ATCHISON 
Atchison County -Map Location K-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KARE 
1939 

Subscriber to the NAB Radio Code 
Media Code 4 217 0450 3.00 
KARE, Inc., Fifth and Kansas Ave., Atchison, 

Kan. (913) Em 7-1470. 
I. PERSONNEL 

l'res. \ Gen'l Mgr. -Jame, M Griffith. 
2. REPRESENTATIVES 

Hal Walton á Company. Inc. 
3. FACILITIES 

1,000 w.; 1470 ke. Directional -same pattern all 
hours. 

Operating schedule: 5:45 a.m. to midnight. CBT. 
4. AGENCY COMMISSION 

15/0 net time only: 10th or following month. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 9d, 5, 6a, 71% 8. 
Irate Protection: lOb. 116, 12b, 136, 14b, 15b. 
Basic Rates: 206, 21a, 226, 23a, 246, 26, 28a, 29a. 
Contracts: 40a, 41, 99a, 45, 46, 97e, 48, 51a. 
Comb.; Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 70a, 70c. 71a. 72. 
Prod. Services: 80, 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
Rates effective March 1, 1953. (Card No. 2.) 

Card received March 6. 1953. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 min. 
1 hr. 1/2 hr. 1/4 hr. 5 min. or less 

1 time.... 40.00 27.00 18.00 10.00 6.00 
13 times.. 38.20 25.80 17.20 9.55 5.80 
26 times.. 36.40 24.55 16.40 9.10 5.55 
52 times.. 34.20 23.10 15.40 8.55 5.20 

104 times.. 32.60 22.00 14.65 8.15 5.00 
156 times.. 30.60 20.65 13.75 7.65 4.85 
260 times.. 29.00 19.55 13.05 7.25 4.65 

r 
Always hold 

matches till cold 
Be sure to drown 

all fires 
.Crush all smokes 

dead out 

Published as a public service in coop- 
eration with The Advertising Council. 

l 
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KANSAS 

CHANUTE 
Neosho County -Map Location K-6 

See SRDS consumer market map and data at begin- 
ning of the State 

KCRB 
1952 

Subscriber te the NAB Radio Code 
Media Code 4 217 0600 3.00 

Neosho County Broadcasting. Inc., Box 132. Plummer 
& Beech, Chanute, Kan. 66720. Phone 316-431-3700, 

I. PERSONNEL 
Owner & Gen'I Mgr. -Dale W. McCoy, Jr. 
Sales Manager -Jerry Pryor. 
Frog. & News Dir -Jim Fehr. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

S. FACILITIES 
1.000 w. days: 1480 ke. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent: payable 10 days, 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 35. 31). 4a. 4d. 5, 6a. 7a, 8. 
Rate Protection: 15h. 
Basic Rates: 20a, 22a. 23a. 24b, 25a, 28b. 29a. 
Contracts: 40a. 45, 46. 
Comb.: Cont. Discounts: Bob, 61a, 01b. 
Ceneellaticn : 715. 73a. 
Member: National Spanish Language Network. 

TIME RATES 
No. 3 Eff 6/1/68 -Reed 5/13/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x 3.40 2.70 300 x 2.50 2.00 
60 x 3.20 2.60 500 x 2.40 1.90 
100 x 3.00 2.40 750 x 2.20 1.70 
150 x 2.80 2.20 1000 z 2.00 1.60 
250 x 2.60 2.10 

7. PACKAGE PLANS 
PER WK, EA: 30t1 
1 min 2.50 
30 see 2.00 

8. PROGRAM TIME RATES 
3129 260x 156x 104x 52x 28x 13x Ix 

1 hr 25.00 27.00 29.00 31.00 33.00 35.00 56.00 38.00 
1/2 hr 15.00 16.00 17.50 19.00 21.00 22.00 21.00 24.00 
1/4 hr 10.00 10.50 11.20 12.00 12.70 13.40 13.70 14.00 
10 min 7.50 7.80 8.40 9.00 9.40 9.90 10.20 10.50 
5 min 5.00 5.20 5.60 6.00 6.20 6.50 6.70 7.00 
Includes 1.00 news charge. 

COFFEYVILLE 

40 ti 50 tI 
2.40 2.20 
1.90 1.70 

Montgomery County -Map Location K-0 
See SRDS consumer market map and data at begin- 
ning of the State. 

KGGF 
1930 

Subscriber to the NAB Radio Code 
Media Code 4 217 0750 6.00 
Dlid"est Broadcasting Co., Inc.. 9th and Elm Sta., 

Coffeyville. Kan. 67337. Phone 316-251-3800. 
Main Studio: 306 W. 8th St., Coffeyville, Kan. 

67337. 

STATION'S PROGRAMMING DESCRIPTION 
KGGF: Programmed for general interest. 
5:45-6:30 am farm service, markets, news. weather, 
interviews. 8:30-11:30 am middle-of-the-road music. 
news. weather. sports reports, features. 11:30 am - 
12:45 pm farm service. weather, news. 12:45-4 pm 
country and western music, news at :55, weather. 
sports reports, features. 4-5:30 pm current music. 
news at :55. weather, sports reports, features. 5:30-7 
pm talk block, news, weather, sports reports, features, 
public affairs. 7-11 pm top 40 music, contests, news 
at :55. 11 pm -12M middle-of-the-road music. 
SPORTS: major league baseball. Big 8 Conference 
football and basketball, junior college conference 
football and basketball, Southeast Conference high 
school football. Contact Representative for further 
details. Reed 12/29/87. 

I. PERSONNEL 
Manager -Robert L. Pratt. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
10,000 w. days, 5.000 w. nights; 690 kc. 

Directional -separate patterns day and night. 
Operating schedule: 5:45 am -midnight. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 10e. lia, 12a, 13a, 14a, 15a, 15b. 
Basic Rates: 21a. 22b, 23a, 24b, 28a, 29a. 32e. 
Contracts: 40a, 41, 44a, 45, 48, 47a, 48. 51e. 
Comb.: Cont. Discounts: 60a, Bob, 60d, 80g, 601, 

Ola. 61b, 62d. 
Cancellation: 70a, 70c, 71a. 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network. 
2 or more programa of 15 minutes or longer pre- 
sented on same day by same sponsor within same 
time classification' are combinable to earn 1/2 -hour 
or 1 -hour rate, whichever applies. 

TIME RATES 
Ratea effective November I, 1957. (Card No. 6.) 

Card received November 4. 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. Ana 

1 time.... 90.00 50.00 30.00 18.00 9.00 
26 times.. 85.50 47.50 28.50 17.10 8.55 
52 times.. 81.00 45.00 27.00 16.20 8.10 

104 times.. 76.50 42.50 25.50 15.30 7.65 
158 times.. 72.00 40.00 24.00 14.40 7.20 
260 times.. 67.50 37.50 22.50 13.50 6.75 
520 times.. 
10 -second announcements -50% of regular announce- 
ment rate. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

(Run -of -schedule) Each Per week 
12 times per week ...._.,_ 6.75 81.00 
18 times per week- _......-_-_._.__ 6.30 113.40 
24 times per week _..__......._. 6.05 145.20 
30 times per week _ 5.85 175.50 
42 times per week 5,80 235.º0 
Saturation Packages and 10 -second announcements 
not combinable for purposes of frequency discounts 
on regular announcement schedule. 

COLBY 
Thomas County -Map Location C-3 

Bee SRDS consumer market map and data et beam - 
nine of the State. 

KXXX 
1947 

CBS Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 217 0900 7.00 

Golden Plaine, Inc. -Business Office: Box 127 Colby, 
Kans. 87701. Phone 913-4622-3305. 

STATION'S PROGRAMMING DESCRIPTION 
KXXX: Programmed for general interest. 
AIR PERSONALITIES handle most segments. 15 
min networe and regional news every hour. 6:30- 
7:30 am farm markets, weather reports. 7:30-8 am 
livestock sale program. 8-10 am middle-of-the-road 
music. 10-11:30 am network and religious. 11:30 
am -1 pm farm interviews, national, international and 
regional news, farm markets, and weather. 1-2 pm 
network features and news. 2-5 pm country and 
western music. 5-5:30 pm network and regional 
news, markets, sports and weather. 5:30 pm sign - 
off middle-of-the-road music. Area weather reports 
throughout day. Contact Representative for further 
details. Recd 7/19/67. 

I. PERSONNEL 
President -Ed Mason. 
Senior Vice -President -Sam Lowe. 
Regional Sales Manager -H. V. Deremer. 

2. REPRESENTATIVES 
H -R Representatives. Inc. 

3. FACILITIES 
5.000 w. days: 790 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 2b, 3a, 3b, 3e, 3d, 4e, 4d. 5. 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 21a, 23a. 25a, 28c, 29a, 33b. 
Contracts: 40a, 41, 42c, 43, 44a, 99b, 45, 48, 47a, 

48, 49. 50. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 60g, 60h, 801. 
Cancellation: 71a. 73a. 
Prod. Services: 82. 
Affiliated with CBS Radio Network, 

TIME RATES 
Rates effective September 1, 1985. 
Rates received August 4, 1965. 

Class AA -Sign -on -9:00 em and 11:30 am -I:15 pm 
Mon thru Sat. 
Class A-9:00-11:30 am and 1:15 pm -sign -off Mon 
thru Sat: all day Sun. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min 30 see 1 min 
1 ti 17.00 11.50 156 tL . 19.50 
26 ti 18.50 11.00 260 ti 13.50 
52 ti 15.50 10.50 

CLASS A 
1 ti 14.00 9.00 156 ti......._... 11.00 
26 ti 13.00 8.50 260 tl..._....... 10.00 
52 ti 12.00 8.00 

7. PACKAGE PLANS 
WEEKLY ROTATING RATES 

CLASS AA 1 min 
48 ti 8.50 
36 ti 9.50 
24 ti 10.00 
18 ti 10.50 
12 ti 11.50 
6 ti 12.00 

CLASS A 
48 ti 7.00 
36 ti 7.50 
24 ti 8.00 6.00 
18 tl..._ 8.50 6.50 
12 ti 9.50 7.00 
6 ti 10.00 7.50 5.00 
10% discount for continuous 52 weeks, applicable to 
rotating rates. Class AA placed within 1 hour 
periods, Class A within 30 -minutes. Spots of any 
length may be combined for frequency. 

30 sec 10 sec 
6.50 4,25 
7.00 4.75 
7.50 5.00 
8.00 5.25 
8.50 5.75 
9.00 6.00 

5.00 3.50 
5.50 3.75 

4.00 
9.25 
4.75 

30 sec 
10.00 

9.50 

8. PROGRAM TIME RATES 
CLASS AA 

1/2 hr 1/4 hr 10 min 
260 ti 88.00 32.00 24.00 
156 ti 88.00 38.00 29.00 
52 ti 88.00 44.50 33.50 
26 ti 88.00 51.00 38.50 
1 ti 88.00 57.50 93.00 

CLASS A 
260 ti 70.50 25.50 19.00 15.00 
156 ti 70.50 30.50 23.00 17.00 
52 ti 70.50 35.50 27.00 19.00 
26 ti 70.50 41.00 30.50 21.00 
1 ti 70,50 46.00 34.50 23.00 

10. SPECIAL FEATURES 
WEATHER, MARKET. NEWS AND 

SERVICE PROGRAMS 
15 min, time plus 8.00 
10 min, time plus 4.50 
5 min, time plus 3.50 
Program and spots combinable for frequency. 

CONCORDIA 
Cloud County -Map Location G-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KNCK 
1954 

Media Code 4 217 1050 0.00 
General Broadcasting Co., Concordia, Kan. 66901. 

Phone 1414. 
I. PERSONNEL 

Tres. & Gen'I Mgr. -W. F. Danenbarger. 
Sales Manager -Oscar 1V. Allen. 

3. FACILITIES 
500 w, days; 1390 kc. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset week- 
days (to 6:30 p.m. in summer months); 7:00 a.m. to 
5.00 n m Sundays. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. la. 3a. 4a. 9d. 5, 6a, 7b, 8. 
Rate Protection: IOa, 14a, 15b. 
Baste states: 20b. 22a. 24h, 28b, 28c, 29a. 
Contracts: 40e, 41, 44a, 45, 96, 47a, 48. 
Comb.: Cont. Discounts: 60b, 60f, 61e. 62d. 
Cancellation: 71a. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Ratee effective Februa '/ 8. 1954. 

Ratee received September 27. 1954. 
Rev. (Spec. Pkg.) recd March 28, 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 30 
hr. hr. hr. min. min. min. see. 

1 time.... 52.50 34.50 18.00 11.25 6.75 5.25 4.95 
13 times_ 51.00 33.30 17.40 10.95 6.60 5.10 3.90 
26 times.. 48.00 90.90 16.20 10.85 8.30 4.80 3.68 
52 times.. 45.00 28.50 15.00 9.75 6.00 4.50 3.45 

104 times.. 42.00 26.10 13.80 9.15 5.70 4.20 3.23 
156 times.. 39.00 23.70 12.60 8.55 5.40 8.90 3.00 
260 times.. 34.50 20.10 10.80 7.65 4.95 8.45 2.83 
312 times.. 30.00 18.50 9.00 6.75 4.50 3.00 2.25 

7. PACKAGE PLANS 
SPECIAL PACKAGE RATES 

1 min. 30 sec. 
100 spots In 30 days 3.45 2.65 

50 spots in 30 days 3.90 9.00 
25 spots in 7 days 4.35 3.40 

20 -WORD ID'a 
(10 -seconds) 

50 times 2.65 312 times._._....._., 1.50 
100 times 2.25 624 times _. 1.35 
156 times 1.90 1,000 times._...-.._...-. 1.15 

DODGE CITY (2 AM; 1 FM) 
Ford County -Map Location K-5 

See SIDS consumer market map and data at begin- 
ning of the State. 

KEDD 
1961 

American Information Network 

Subscriber to the NAB Radio Code 
Media Code 4 217 1200 1.00 
Seward County Broadcasting Co., Inc.. Route No. 2, 

Dodge City, Kan. 67801. Phone 316-483-7151. 

STATION'S PROGRAMMING DESCRIPTION 
KEDD: Programmed for adults age 18-45. NEWS: 

7.50 
heavy emphasis on local -regional news with 5 min 

7.00 
local regional news at :25 every 2 hours. 15 min 
local -regional news at 8 am, 12:15 pm, 5 pm. 5 min 
network news at :55 every hour. Mobile news units. 
FARM: 12:30-1 pm with farm director, interviewa, 
market reports, county agent reporta from all adjacent 
counties, farm weather. SPORTS: little league base- 
ball, college football, network sport broadcasts. MU- 
SIC: 90% middle-of-the-road, 305, general popular, 
30% country and western, playing 50% from albums, 
50% from 45's. RELIGIOUS: programs Sun morning. 
COMMERCIAL POLICY: 15 minute competitive pro- 
tection. Contact Representative for further details. 
Reed 7/31/67. 

1. PERSONNEL 
President -Alf M. Landon. 
General Manager-Davld M. Tarter. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
1.000 w. days; 1550 kc. Directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 

5 mm General la, 2b, 3a. 3d, 4a, 9d, 5, 6a, 8. 
17.01, hate Protection: 10a. lia, 12h, 13a, 14a, 15b. 
20.00 Basic Rates: 20b, 21a, 22b, 23a, 24b, 25a, 26, 28a, 
23.00 28e. 29a. 
28.00 Contracts: 40a, 45, 46, 97a, 48. 51e. 
28.00 Comb.; Cont. Discounts: 60b, 60e, 61a, 61e, 62b. 

Cancellation. 70b, 70c, 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with American Information Network. 
Affiliated with KBS. 

TIME RATES 
Rates effective . (Card No. 2.1 

Curd received August 30, 1965. 

6. SPOT ANNOUNCEMENTS () (t) () (t) 
1-12 ti 8.00 4.25 158-259 ti 3.75 2.55 
13-25 ti-.._..... 5.70 3.90 260-311 ti 3,40 2.30 
28-51 ti 5.15 3.50 312 or 
52-103 ti 4.80 3.15 more tt..._..- 3.00 2.10 
104-155 ti 4.15 2.80 () 1 min or 100 words. 

(t) 30 sec or 50 words. 
ID's, 15 seconds -1/2 of 1 -minute rate. 

7. PACKAGE PLANS 
1 DAY: 1 min 30 sec 
10 it 41.50 28.00 
3 DAYS: 
20 ti 75.00 51.00 
6 DAYS: 
50 ti 170.00 115.00 
3 LVKS: 
100 ti 300.00 210.00 

KGNO KGNO-FM 
1930 1966 

SAVALLI/GATES 
INCORPORATED 

Subscriber to the NAB Radio Code 

Media Code 4 217 1350 4.00 

Dodge City Broadcasting Co.. Inc., 701 2nd Ave.. 
Dodge City, Kan, 67801. Phone 316-227-3151. 

I. PERSONNEL 
President -J. C. Denlous, Jr. 
Gen^ral Manager -Sherwood R. Parks. 
Program Director -Herschel Holland. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 
Missouri -Eugene F. Gray Co. 
Intermountain States -Bob Mir Co., Inc. 
Nebraska-Soderlund Company. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1370 kc. 

Directional -night only. 
Operating schedule: 6 am -11 pm. CST. 
FM ERP 25,000 w.; 95.5 me. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. la, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a. 14a, 15b. 
Basic Rates: 20b, 21a, 21d, 23a, 25a, 28c, 29a, 32b. 
Contracts: 400, 41, 46, 50. 
Comb.: Cont. Discounts: 60h, 60d. 60f, 601, 61a. 
Cancellation: 705. 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 9 ER 1/1/66-Rec'd 1/3/66. 

A-6-9 am & 11:30 am -1 pm. 
B-9-11:30 am & 1-7 pm. 
C-7 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
A: 
1 z. 
26 x 
52 r 
158 x 
260 z..._ 
312 x..._.._..-_-__..._...--___..._. 
520 x......._.._...__....__.._....__....__._ 
624 z..._ _.._........-.._.._....... 
B: 
1 a _._..--------'----_-. 
26 x....._......_....._......_._.._._......._... 
52 x _..__...._.._....__....._.._._ 
156 z _..__......_....__.._.._.._... 
280 z............_._.._...__..._._..___.._._ 
312 z .........._..._.........._..- 
520 z..._ ..._ .-....-_... 
624 x..._......_...__......_......_..........__. 

1 min 30 see 
15.00 12.00 
14.25 11.40 
13.50 10,80 
12.75 10.20 
12.00 9.60 
11.25 9.00 
10.50 8.40 
9.75 7,80 

10.00 
9.80 
9.00 
8.50 
8.00 
7.50 
7.00 
6.50 

C: 
1 x _........_.._._.-.--._..__. 7.00 

52 r _._..._._..._.._._... 8.30 

280 r. 5,60 
312 x. ..... ..._.._.._ 5.25 

7. PACKAGE PLANS 

8.00 
7.70 
7.20 
6.80 
8.40 
6.00 
5.80 
5.20 

5,80 
5.40 
5.05 
4.75 
4.50 
4.20 
3.90 
3.65 

10 see 
7.50 
7.20 
8.75 
6.40 
6.00 
5.60 
5.20 
4.80 

5.00 
4.75 
4.50 
4.25 
4.00 
3.75 
3.50 
3.25 

3.50 
3.35 
3.15 
3.00 
2.80 
2.85 
2.45 
2.30 

Per Week 
7 t1 14 t1 20 ti 40 ti 

1 min. ea 7.00 6.50 5.75 5.00 
30 sec, ea..._ 5.80 5.20 4.60 4.00 
10 sec. ea..._.._.._ 3.50 3.25 2.90 2.50 
Minutes, 30 sec. and 10 sec. may be combined for 
maximum discount. Availabilitiea under the package 
plans will be quoted in time brackets, if requested. 
Client's time preferences will be observed as nearly 
as possible, but any time is preemptible. 
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EL DORADO 
Butler County -Map Location H-5 

See SRDS eon.umer market map and data at begin- 
ning of the State. 

KBTO 
1953 

Media Code 4 217 1500 4.00 
El Dorado Broadcasting Company, 205-1/2 S. Main 

SL., El Dorado, Kan. 67042. Phone 321-1360. 
I. PERSONNEL 

General Manager -Jim Platt. 
3. FACILITIES 

500 w. days; 1360 ke. Non -directional. 
Operating achedule: 6:00 a.m. to local /onset week- day.; 7:00 a.m. to 5:00 p.m. Sunday.. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: lob. 1lb, 12b, lab, 14b. 
Baste Bates: 20a. 22a. 22b, 23a, 24a, 29b, 25a, 26, 

28a. 29a. 
Contracts: 40a. 45, 46, 47a, 48. 
Comb.; Cont. Dtscounte: 60b, 60k, 61a, 61b, 61c, 621), 

62e. 
Cancellation: 70a. 70e. 71a, 73a. 
Member: Magic Circle Network, National AgRadio Groups, Inc. 

TIME RATES 
Bates effective July 1, 1957. (Card No. N-2.) 

Card received June 26. 1937. 
6. SPOT ANNOUNCEMENTS 'PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. () 
1 time.. 50.00 32.00 18.00 9.00 0.00 

26 time. 47.50 30.00 17.00 8.50 5.85 
52 time. 45.00 28.00 18.00 8.00 5.70 

104 time. 42.50 28.00 15.00 7.50 5.40 156 times 40.00 24.00 14.00 7.00 5.10 260 times 37.50 22.00 13.00 6.50 4.80 
312 time. 35.00 20.00 12.00 6.00 4.50 (1 1 -minute or less. 

7. PACKAGE PLANS 
Saturation Spots 

10 or more used in 1 day, 25% discount. 

EMPORIA (1 AM; 1 FM) 
Lyon County -Map Location J-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KVOE 
1939 

Subscriber to ti.. NAB Radio Code 
Media Coda 4 217 1850 7.00 
Blueotem Broadcasting Co.. Irae.. P. 0. Box 369. Broadcast House, Emporia, Kan. 88801. Phone 

316-342-1400. 
STATION'S PROGRAMMING DESCRIPTION 

KVOE: Programmed for general interest. 
NEWS: Emphasis on local and regional news with it min local, regional news on hour, headline news and weather on half hour. 15 min local, regional and national news at 7 am, 12:15 pm, 3 pm. 6 pen, 10 
pm. FARM: 6-7:30 am, 12:35 pm. 1:20 pm. & 5:35 pm with farm director, interviews market re- 
ports, county agent reports, farm weather. 20 hours 
per week. SPORTS: play-by-play of local high school. 
2 local colleges, state universities and professional 
football. Average over 150 games a year. MUSIC: 
75% middle-of-the-road. 20% rock and roll. 5% country and western. RELIGIOUS: 30 min a day and Sun morning. COMMERCIAL POLICY: 15 min competitive protection. Contact Representative for further details. Rec'd 10/11/67. 

I. PERSONNEL 
Proo. A Gang Mgr. -Edward J. McKeman, Jr. 
Operations Manager -R. Lyle Brown. 
Sales Manager -M. R. "Dick" Kline. 

2. REPRESENTATIVES 
Weed Radio Corporation. 

3. FACILITIES 
1,000 w. days, 250 w, nights; 1400 kc. Non -direc- tional. 
Operating achedule: 5:45 am -Il pm. CST. 
Simul.aat operation 5:45 am -6:15 pm. For non - stimulant 11.11101.. two KVOE-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations NAB Radio Code Advertising Standards apply. 
General: 2a. 3a, 4a. 5, 6a. 7a. 
Rate Protection: 15b. 
Basic Rates: 20a, 21a, 23b. 24b. 25a. 28a. 28e. 29a. Contracta: 40a. 41. 43. 44a. 45. 48. 47a. 48. 50. 51a. 
Comb.: Cont. Discounts: 60b. 60e. 601, 61e. Cancellation: 70a. 70e. 71a. 72, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
ER 5/1 /86-Rec'd 4/13/66. 

6. SPOT ANNOUNCEMENTS 
Ix 30x 52x 104x 156x 312x 624x 

1 min 5.00 4.65 4.47 4.18 3.88 3.29 3.00 
30 sea 4.50 4.06 3.78 3.47 3.12 2.53 2.24 In see 3.00 2.53 2.24 2.09 1.94 1.65 1.51 

8. PROGRAM TIME RATES 
1/4 hr 5 min 1/4 hr 5 min 

1 ti 18.00 8.00 156 ti 12.00 6.00 
30 ti - 14.40 7.20 312 11 10.40 5.20 
12 ti 13.80 6.80 624 ti 9.60 4.80 
104 ti 12.80 6.40 

KVOE-FM 
1986 

Media Cede 4 217 1651 5.00 
Blueatem Broadcasting Co.. Inc.. Box 369, Emporia. 

Kans. 66801. Phone 316-342-1400. 
STATION'S PROGRAMMING DESCRIPTION KVOE-FM: Programmed for adults. 

6:I5 pm -sign -off features Broadway showtunes and 
standards with limited interruptions. See K VOE for 
simulcast programming information. 

1. PERSONNEL 
Pres. & Gen't Mgr. -E. J. McKeman. Jr. 
Station Manager -E. J. McKeman. III. 
Sales Manager -M. R. "Dick" Kline. 

2. REPRESENTATIVES 
Weed Radio Corporation. 

3. FACILITIES 
ERP 3,000 w.; 104.9 mc. Stereo. 
Operating schedule: 5:45 am -11:00 pm. CST. 
Antenna ht.: 320 ft. above average terrain. 
Simuleaat 5:45 am -6:15 pm. Programmed separately 
6:15.11:00 pm. For simulent facIlitlos ale KVOE, 
K VO E. F 

4. AGENCY COMMISSION 
15/0 time only. Payable 10th, 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 3a, 4a, 5, 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 20a, 21a, 23b, 24b, 25a, 28a, 28c, 29a. 
Contracts: 40a, 41, 43, 44a, 45, 48, 47a, 48, 50, 51a. 
Comb. Cont. Discounts: 60b, 60e. 601, 61e. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 61, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Rec'd 8/15/66. 
6. SPOT ANNOUNCEMENTS 

PER YR: Ix 30x 52x 104x 156x 312x 
1 min 2.65 2.35 2.17 2.04 1.90 1.77 

7. PACKAGE PLANS 
MONTHLY SALES SERVICE PLANS 

(ROS 1 spot per day, 7 days per wk. coma months) 
PER MO: Imo 3 me 6 mo 12 mo 
1 min 70.60 63.18 51.18 46.47 

FAIRWAY 
Johnson County -Map Location L-3 

'lee SRDS consumer market map and data at beginning 
,:f the State. 

See Kansas City, Mo. 
(including Kansas City, Kans.; Independ- 
ence, Mo.; Liberty, Mo.; Fairway, Kans.; 
Merriam, Kans.; Mission, Kans.) 

FORT SCOTT 
Bourbon County -Map Location L 

See SRDS consumer market map and data at begin- 
ning ..f the State. 

KMDO 
1954 e R A B 

Media Cede 4 217 1800 8.00 
Ft. Scott Broadcasting Co.. Inc., Ft. Scott. Kan. 

66701. Phone 316-223-4500. 
I. PERSONNEL 

General Manager -T.. C. McKenney. 
Station M r -51m McKenney. 

2. REPRESENTATIVES 
Marie ("rile Time Sales. 

3. FACILITIES 
500 w. days: 1600 ke. Non -directional. 

4. 
Operating 
AGENCY COMMISSION 
15/0 

sunset. CST. 

15/0 time only: In at... 
5. GENERAL ADVERTISING See coded regulations 

General: la. 3a. 4a. 5, 6a, 7a. 8. 
Rate Protection: 10b. 11h. 12h, 13b, 14b. 
Basic Rates: 20a. 22a, 22b. 23a. 24b, 25a, 28c, 20a. 
Contracts: 46. 
Comb.: Cont. Discounts: 600. 
Cancellation: 71a, 73a. 
No rash rebate 
Member: Magic Circle Network. 

TIME RATES 
Eff Recd 6/24/68. 

6. SPOT ANNOUNCEMENTS 
PER YR, ROS: lx 52x 260x 
1 min. 3.00 2.75 2.50 

7. PACKAGE PLANS 
PER DAY. ROS: I min 80 see 20 see 10 see 
10 ti 2.50 2.00 1.62 1.25 

8. PROGRAM TIME RATES 
3 months or more per month: 

I ti 2 ti 3 ti 4 ti 5 ti 6 ti 7 ti 
PER WK: 
1/2 hr 60.00 110.00 150.00 180.00 205.06 225.00 245.00 
1/4 hr 32.50 57.50 80.00 100.00 120.00 140.00 160.00 
10 min 27.25 93.75 65.00 75.00 90,00 103.75 117.50 
6 min 22.00 30.00 40.00 50.00 60,00 87.50 75.00 
Less than 3 months, per program: 

1/2 M. 1/4 hr 10 min 5 min 
1 U 20.00 12.00 9.00 0.00 
13 ti 17.50 10.00 7.50 5.00 
52 ti 15.00 8.00 0.00 4.00 

GARDEN CITY (2 AM; 1 FM) 
Finney County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KIUL 
1935 

Subscriber te the NAB Radio Cade 
Media Cade 4 217 1950 1.00 
KIUL. Inc.. Bon 956. 308 N. 7th St., Garden City. 

Ran. 67846. Phone 316-276-3251. 
I. PERSONNEL 

President -Robert Well,. 
lfenneer-Toy Jewell. 

2. REPRESENTATIVES 
Radio Time Sales. 
Chicago -National Tinte Sales. 

3. FACILITIES 
1 w. dava. 250 w. nights: 1240 kc. 
Operating schedule: 5:30 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0: monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, Sa, 4a, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Buie Rates: 20a, 22a. 24b. 25a, 29a. 
Contracts: 40a. 44a, 45, 98, 47a, 51a. 
Comb.; Cont. Discount's: 60b, 60f, 601, 61b. 
Cancellation: 71a. 72, 73b. 
Affiliated with NBC. 

TIME RATES 
Eff Read 8/19/68. 

6. SPOT ANNOUNCEMENTS 
Ix 28x 32x 104x 500x 1000x 2000x 

1 min 7.50 7.40 7.30 7.20 7.00 6.50 6.00 
30 sec..._ 6.00 5.90 5.80 5.70 5.50 5.00 4.50 

8. PROGRAM TIME RATES 
Ix 28x 52x 104x 500x 1000x 2000x 

1/2 lar 22.50 2L80 21.00 20.00 19.00 18.00 17,00 
1/4 hr 15.00 14.70 14.40 14.00 13.30 12.50 12.00 
5 min. 9.00 8.80 8.60 8.30 8.00 7.50 7.00 

KUPK KUPK-FM 
1949 1962 

Subsoriber to the NAB Radio Cede 
Media Code 4 217 2100 2.00 
KUP-K Radio, Box 798, Garden City, Kans. 67846. 

Phone 316-276-2366, 
I. PERSONNEL 

Station Manager -Jim Throneberry. 
Sales Manager -Frank Morgan. 
Program Director -Brian Rouelle. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio. Inc. 

3. FACILITIES 
5,000 w., days: 1050 ke. Directional. 
Operating schedule: Sunrise -local sunset. CST. 
FM FACILITIES 
ERP 10.900 w.: 97.3 mc. 
Operating achedule 6:00 am -11:00 pm. 

4. AGENCY COMMISSION 
15/0 Ume only: 10 days. 

5. GENERAL ADVERTISING Bee ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b. 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: lob. lib, 12b, 13b, 14b, 15a. 
Basic Bates: 20b, 21a, 21d, 22b, 23a. 24a, 24c, 251), 

2811. 28e, 29a. 
Contracts: 40a. 41, 42a, 42e, 43, 44b, 4Ta. 
Comb.: Cont. Discounts: Bob. 60d, 00e, 80f, 601. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 82. 
FM operated in conjunction with AM days 
Member: Magic Circle Network, National AgRadio 
Groups, Inc. 

TIME RATES 
Eff Rec'd 12/12/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see ID 

Fixed.........---........_..- '---...._. ,.,_._ 7 5 3 
8. PROGRAM TIME RATES 

1/2 hr 20.00 10 min....._ ............ 16.00 
1/4 hr 17.50 5 min...._......_.._.._... 11.00 

GOODLAND 
Sherman County -Map Location B-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KLOE 
1947 

Subscriber to the NAB Radio Cede 
Media Code 4 217 2250 5.00 
KLOE, Inc., Box 569. Goodland, Kans. 67735, Phone 

913-899-2309. 
I. PERSONNEL 

General Manager -Kay Mella. 
Commercial Manager -Gilbert LaPorte. 
Program Director -Jack Everton, 

2. REPRESENTATIVES 
The Devney Organization, Inc. 

3. FACILITIES 
1.000 w, days; 730 kc, Non -directional. 

4.OAGENCYsCchedule: OMMISSIONsunrise 
to local sunset. CST. 

15/0: 10th of month. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 3a, 3h, 4a. 4d, 5. 6a, 7b. 8. 
Rate Protection: 10h. 11h. 12h. 13b, 14b. 
Basic Rates: 20a, 220, 22b, 23a. 24a, 24h, 25a, 2 _6, 

28a, 29a. 
Contracts: 40a. 42a, 4.5, 46. 47a. 
t'omb.: Cont. Discounts: 80a, 01b, 61e, 82b. 
cancellation: 70a. 70e. 71a. 
Affiliated with KISS Radio Network. 
Member: Greater Kansas Radio Network. 

TIME RATES 
Rates effective March 1, 1961. (Card No. 1.) 

Rates received March 29. 1961. 
6. SPOT ANNOUNCEMENTS 

1 13 26 52 104 156 312 
ti. ti. ti. ti. ti. ti. U. 

I minute.. 5.20 4.95 4.70 4.40 4.15 3.90 8.25 
10 seconds 2.80 2.50 2.35 2.20 2.10 1.95 1.80 

7. PACKAGE PLANS QUANTITYS 
5 or more announcements perBday: 

COU10% 
diamunt from 

regular earned rate. 
500 announcements per year: 5% discount from regu- 
lar earned rate 
1,000 announcements per year: 10% discount from 
regular earned rate. 

8. PROGRAM TIME RATES 
1 13 26 52 104 156 312 
ti. ti. ti. tl. ti. ti. tl. 

1 hour...._ 52.00 49.40 46.80 44.20 41.80 39.00 32.50 
1/2 hour__ 31.20 29.65 28.10 26.55 24.90 23.40 19.50 
1/4 hour_.... 20.80 19.75 18.75 17.70 16.65 15.60 18.00 

10 minutes 75.60 14.80 14.53 14.05 12.50 11.70 9.70 
5 minutes 10.40 9.90 9.35 8.85 8.30 7.80 6.50 

KANSAS 

GREAT BEND 
Barton County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KVGB 
1937 

R A!B 
Subscriber to the NAB Radio Code 

Media Code 4 217 2400 6.00 
KVGB, Inc., 2007 17th St.. Great Bend. Kan. 67530. 

Phone 316-792-4317. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Grover C. Cobb. 
Station Manager -Robert D. Hilgendorf. 
Commercial Manager -Dick Painter. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
5.000 w.; 1590 kc. Directional -night only. 
Operating schedule: 6:00 a.m. to 11:15 p.m. week- 
days; 7:30 a.m. to 11:15 p.m. Sunday. CST. 

4. AGENCY COMMISSION 
15% on net time only; no caah discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 21), 3a, 3d, 4a, 4d, 5, Sa, 7b, 8. 
Rate Protection: 15b, 16. 
Basic Rates: 20b. 21b. 21d, 22a, 23a, 29b, 24c, 15a, 

28a. 28e. 29a, 30. 321), 33a. 
Contracts: 40a, 41, 42a, 42c, 43, 49b, 95, 46, 47a, 

48. 49, 51e, 
Comb.; Cont. Discounts: Sob, 60d, 60f, 60i, 61b. 62b, 

62d. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC Radio Network. 
Additional 10% discount when bought in combination 
with KLSI, Salina. Kansas. 

TIME RATES 
Rates effective July 15. 1965. 
Rates received July 20. 1965. 

B. SPOT ANNOUNCEMENTS 
Class AA -6:30-9:00 am, noon -1:00 pm and 5:00- 
7:00 pm. 
CI... A-9:00 am -noon and 1:00-5:00 pm. 
Class B -All other times. 

-Class AA- -Class A- -Clain /3 - 
PER YR: 1 min 30 sec 1 min 30 see 1 min 30 sec 
1872 tL 4.00 3.20 3.40 2.70 2.65 2.10 
1248 ti 4.35 3.50 3.70 2.95 2.90 2.30 
936 ti 4.70 3.75 4.00 3.20 3.10 2.50 
624 ti ....... 5.05 4.05 4.30 3.45 3.35 2.10 
312 tl..._.._ 5.65 4.50 4.80 3.85 3.75 8.00 
156 ti ....... 6.20 5.00 5.30 4.25 4.15 3.35 
52 6.80 5.45 5.80 4.65 4.55 3.65 
1 ti 7.40 5.95 8.30 5.05 4.95 3.95 
10 second announcements -50% of 1 -minute rate. 

7. PACKAGE PLANS 
SPOT SATURATIONS 

(For regular and semi -regular advertiera) 
Spot are ROS between 6:30 am and 11:00 pm. Station 
guarantees 80% of spots in 6:30 am -7:00 pm Ume 
bracket. 
Spots earn frequency discount. 
Package discounts are baled on Claus A rates and 
appropriate frequency. 

DISCOUNTS 
WEEKLY PACKAGE PLAN 

PER WK: 
24 ti 10% 52 tI 20% 
36 ti 15% 80 ti 25% 

72 HOUR PLAN 
(Any 72 hr period Sun thru Wed) 

24 ti 15% 52 ti....._ _....._... 25% 
36 ti 20% 80 ti..._.-.._......_........ 80% 

WEEKEND WALLOP 
(Noon Sat -noon Mon) 

18 ti 15% 96 U 25% 
24 ti 20% 52 U...__..-.'_.'........`... 30% 

WEEKLY PACKAGE PLANS 
(BOB) 

These plans do not earn frequency. 
No fixed times guaranteed in ROS plan, although 
80% of spots will be run between 6:30 am and 7:00 
pm with maximum of 20% to be run 7.00-11:00 pm. 
Plans may be combined for weekly frequency and rate. 
PER WK: 1 min 30 sec 1 min 30 sec 
12 ti 5.40 4.35 36 ti 4.85 3.90 
18 ti 5.15 4.10 52 tL.._. 4.80 3.65 
24 tl 5.00 4.00 

DRIVE TIMES 
(6:30-9:00 am, noon and 5:00-7:00 pm 

12 ti 6.30 5.25 36 ti..._.. 5.70 4.75 
18 ti 6.05 5.00 56 ti 5.45 4.55 
24 tl 5.90 4.85 

8. PROGRAM TIME RATES 
Class AA -6:30 am -7:00 pm daily: 7:30 am -1:00 pm 
Sun. 
Class A -All other times. 

CLASS AA 
PER TR: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
50 ti ..._... 10.25 8.15 6.00 
312 ti 18.75 11.25 9.00 6.75 
260 tI 82.00 21.40 13.05 10.35 7.70 
156 ti __...._.-. 36.00 24.05 14.90 11.70 8.60 
104 ti 40.00 26.70 18.65 13.05 9.45 
52 ti ..... 44.00 29.35 18.45 14.40 10.35 
1 ti 48.00 52.00 20.25 15.75 11.25 
Class A-20% discount off above rates. 

10. SPECIAL FEATURES 
EXTRA WIRE SERVICE CHARGES 

NEWS AND SPORTS 
1/4 hr 10 min 5 min 

1 ti 1.20 .90 .80 
WEATHER 

L ti __ ._... .... 1.50 
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KANSAS 

HAYS 
Ellis County -Map Location E-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KAYS 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 217 2550 8.00 
KAYS. Inc., Box 817. 2450 Hall St., Haya, Kan. 67601. 

I. PERSONNEL 
General Manager -Robert E. Schmidt. 
Station Manager -R. K. Churchill. 
Program Director -Mike Cooper. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 ko. 

Non -directional. 
Operating schedule: 6:00 a.m. to midnight weekdays; 
7:00 a.m. to 11:00 p.m. Sundays. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING Bee coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 2b, 3a. 4a, 5, 8e. 
Rate Protection: 10b, 1113. 12b, 13b, 14b, 15a, 151, 

15c, 18. 
Basie Rates: 21a, 21b. 21d. 22b. 23b, 24b. 24c, 25a, 

27. 28a, 29a. 30. 
Contracts: 40e. 41, 42e, 44a, 44b, 45, 46. 47a, 49. 

50, 51a. 51e. 
Comb.: Cont. Discounts: Bob. 60g, 61b, 82h, 62d. 
Cancellation: 70a, 71a, 72, 73a, 736. 
Prod. Services: 80, 82. 
TV facilities: RAYS -TV. 
Member: Greater Kansas Radio Network. 

TIME RATES 
Rates effective September 1, 1955. (Card No. 4.) 

Rates received September 23, 1955. 
6. SPOT ANNOUNCEMENTS 

Ix ISx 26x 52x 104x 156x 3125 
1 min 6.00 5.70 5.40 5.10 4.80 4.20 3.30 
30 seconds -80% of 1 -minute rate. 
10 seconds -50% of 1 -minute rate. 

7. PACKAGE PLANS 
Quantity Discounts 

5 announcement. or more per day.___._....._ 10% 
500 announcements per year 5% 

1.000 announcements per year._..._ _......__...,.. 10% 
8. PROGRAM TIME RATES 

Ix 13x 26x 52x 104x 156x 312x 
1 hr 40.00 38.00 38.00 34.00 82.00 28.00 22.00 
1/2 hr 24.00 22.80 21.60 20.40 19.20 16.80 13.20 
1/4 hr 16.00 15.20 14.40 13.60 12.80 11.20 8.80 
5 min 8.00 7.60 7.20 8.80 6.40 5.60 4.40 

HUTCHINSON (2AM) 
Reno County -Map Location G-5 

See SRDS consumer market map and data et been - 
nine of the State. 

KWBW 
1995 

R A,B 
Subscriber to the NAB Radio Code 

Media Code 4 217 2700 9.00 
Nation's Center Broadcasting Co.. Inc., Box 1026, 

17th and Harding, Hutchinson, Kan. 87501. Phone 
316-662-4486. 

I. PERSONNEL 
Chairman of the Board -Bess Wyse Rickard. 
Pres. & Gen'l Sfgr.-Fred L. Conger. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc. 
Mid -West Time Sales. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1450 ac. 

Non -directional. 
Operating schedule: 6:00 a.m. to midnight week- 
days: 7:00 s.m to midnight Sundays. CST. 

4. AGENCY COMMISSION 
15%: no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, la, 3d, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10b. Ile, 12b, 13b, 14b. 15a, 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 22b, 23a, 24b, 24e, 

250, 28a, 28e, 29a. 
Contracts: 40a. 41, 42b, 44a, 44b, 47a, 48, 51b. 51c. 
Comb.; Cont. Discounts: 60a. 80e, 60f, 61e, 62b. 
Cancellation: 70a. 70e, 71a, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Eff 9/1/67-Rec'd 9/11/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 90 see 

1 .. 5.50 4.15 158 z..._ 3.45 2.55 
13 a 5.25 3.90 260 x 3.10 2.30 
26 x 4.85 3.65 312 a 2.75 2.15 
52 x 4.15 3.10 1000 z 2.45 1.90 
104 a 3.80 2.85 2000 a 2.20 1.65 

7. PACKAGE PLANS 
PER WK: loti 30ti 50t1 
1 min 40 90 140 
30 sec _ 30 75 115 
PER MO: 100 ti 200 ti 

1 min. 260 500 
30 sec 220 400 
10 sec: 50% of 1 -min. 

KWHK 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 217 2850 2.00 
KWHK Broadcasting Co., Inc., 525 N. Main St.. 

Hutchinson. Kan. 67501. Phone 316-663-4461. 
I. PERSONNEL 

President -William L. Mitchell. 
Vice-Pres. & Gen'l Mgr. -David R. Mackey. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Regional -Eugene F. Gray Co. 

5. FACILITIES 
1.000 w. days, 500 w. nights; 1280 kc. 

Directional -separate patterns day and night. 
Operating schedule: 5-1 am. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 4a, 4d, 5, 6e. 7b. 8. 
Rate Protection: 10b, 11b, 12e, 13c, 14e, 15b, 
Basic Rates: 20b, 21a, 221), 23a, 24a, 24e, 28, 28a, 

28c, 29a, 33b. 
Contracts: 40a, 41, 42d, 49b, 45, 46, 47a, 48. 48. 

51b. 
Comb.: Cont. Discounts: 60a, 60e, 61a, 82d. 
Cancellation: 70e, 70c, 71e. 72, 73a, 73b, 
Prod. Services: 80. 81, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective September 1, 1981. 

Rates received August 4. 1981. 
6. SPOT ANNOUNCEMENTS 

(1 minute) 
Per week: 1 wk. 13 wits. 26 wks. 52 wks. 

5 times 8.00 7.50 7.25 7.00 
10 times._.-_...._..... 7.75 7.25 7.00 6.75 
20 ......... _ 7.50 7.00 8.75 6.50 
30 times ____ 7.25 6.75 6.50 6.25 
50 times._...._... 7.00 6.50 6.25 6.00 

(30 Seconds) 
5 times...._ 6.00 5.50 5.25 5.00 

10 times 5.75 5.25 5.00 4.75 
20 times 5.50 5.00 4.75 9.50 
30 times 5.25 4.75 4.50 4.25 
50 times 5.00 4.50 4.25 4.00 

20 seconds -applicable 30 -second rate. 
10 seconds -50% of applicable 1 -minute rate. 
10 -second ID's -combinable with other announcements 
at rate of 2 ID's per 1 minute. 

8. PROGRAM TIME RATES 
5 -MINUTE NEWSCASTS 

Per week: 1 wk. 13 wks. 28 wks. 52 wks. 
5 times 12.50 12.00 11.50 11.00 

10 times 12.00 11.50 11.00 10.50 
15 times. 11.50 11.00 10.50 10.00 
20 times 11.00 10.50 10.00 9.50 

Frequency Discount 
Applienhle to announcements or programs scheduled on 
continuous baste during frequency period. 

9. PARTICIPATING PROGRAMS 
"KWHK Weatherwatch"-special program replacing 
regular programa during tornado and severe weather. 
20.00 per hour with guarantee of 2 1 -minute an- 
nouncements per hour. 
"KWHK Phone Forum" (Party 
hour, including talent, 22.50. 

INDEPENDENCE 

Line). Per 1/4 

Montgomery County -Map Location K-8 
See SRDS consumer market map and data at begin- 
ning of the State. 

KIND 
1947 

Media Code 4 217 9000 9.00 
Central Broadcasting. Inc., Dresser "A." Indepen- 

dence, Kans. 67301. Phone 318-331-3000. 
STATION'S PROGRAMMING DESCRIPTION 

RIND: Programmed for adult entertainment appeal. 
Sign -on -5:30 pm middle-of-the-road recordings with 
frequent single selection tapes by area talent. Stand- 
ards during dinner hour 5:30 pm -sign -off. Strings 
and jazz 1-5 pm Sat, classical 1-5 pm Sun. RE- 
LIGIOUS: broadcasts by area churches only on Sun 
mornings. 15 -min news 8 am, 12:30 pm & 5 pm 
seven days a week. 5 min area and wire news on 
hour. headlines on half hour, and weather reports at 
15 & :45 M -F and Sat morning. SPORTS: news at 
7:15 am, 12:15 pm & 5:15 pm daily. Play-by-play 
of little league baseball and basketball evenings in 
season. Rec'd 8/7/67. 

I. PERSONNEL 
General Manager -Nelson Rupard. 

3. FACILITIES 
250 w. days: 1010 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: Ia. 2h, 3a. 4a. 4d, 
Rate Protection 10a. lia, 12a. 13a, 14a. 
Basic Rates: 20a. 21a. 21r, 22b, 23a, 28a, 28e. 
Contracts: 90a. 46, 47a. 48. 
Comb.: Cont. Discounts: 60a, 60g, Ola, 61b. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 60. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 ER 6/1/69 Rec'd 7/11/87. 
6. SPOT ANNOUNCEMENTS 

(") (t) () (t) 
1 x 3.00 1.80 156 x 2.00 1.25 
13 x 2.50 1.50 260 z 1.90 1.15 
28 z 2.40 1.45 312 x 1.75 1.10 
52 z 2.25 1.35 365 x 1.65 1.05 
104 z 2.15 1.30 500 z 1.50 1.00 

(") 1 min/150 wds. (t) Sta break/75 wds. 
7. PACKAGE PLANS 

PER MO: 25 ti 
1 min (150 wds) 53.75 
Sta break (75 wds) 32.50 
Billboards (20 wds)..._ .............._ ..._... 

8. PROGRAM TIME RATES 1/2 hr 
1 a 15.00 
13 z 12.00 
26 z 11.40 
52 x 10.80 
104 x 10.20 
158 x 9.60 
280 z 0.00 
312 x 8.90 
365 z 7.80 
500 x 7.20 

50 t1 100 ti 
95.00 150.00 
57.50 100.00 

60.00 
1/4 hr 5 min 
10.00 

8.00 
7.60 
7.20 
6.80 
8.40 
6.00 
5.60 
5.20 
4.80 

IOLA 
Allen County -Map Location K-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KALN 
1961 

Media Code 4 217 3150 6.00 
Iola Broadcasting Co., Boa 383, Hwy. 169 8., Iola. 

Kans. 86749. Phone 365-3151. 
I. PERSONNEL 

Owner & Gen'l Mgr, -Lloyd C. McKenney. 
Station Manager -S. Welcome Stanton. 

2. REPRESENTATIVES 
Magic Circle Time Sales. 

3. FACILITIES 
500 w. days: 1370 ke. Directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3d, 40. 4d. 5, 8e, 7b. 8. 
Rate Protection: 10c. 11c, 12c. 13c, 14c, 15b. 
Basic Rates: 20b, 21d, 22a, 22b, 23a, 24a, 25a, 28a, 

29b. 
Contracts: 40a, 41, 42e, 45. 46. 47b, 51a. 
Comb.: Cont. Discounts: Bob. 60e. 
Cancellation: 71a. 72. 730, 73b. 
Affiliated with KBS Radio Network. 
Member: Magic Circle Network, 

TIME RATES 
Rates effective October 1, 1983. 
Rates received September 4, 1983. 

7. PACKAGE PLANS 
1 MINUTE 

(ROS) 
1 ti 3.00 280 ti... ........ 2.25 
52 ti 2.50 

(ROS) 
PER DAY: 1 min 30 see 20 sec 10 sec 
10 ti 2.00 1.50 1.25 1.00 

B. PROGRAM TIME RATES 
PER YR: 1/2 hr 1/4 hr 10 min 5 min 
384 ti 8.05 5.25 9.85 2.45 
312 ti 8.65 5.40 3.95 2.60 
260 it 9.45 5.55 4.15 2.75 
208 ti 10.35 5.75 4.35 2.90 
156 ti 11.55 6.15 5.00 8.10 
104 ti 12.70 6.85 5.05 3.45 
52 tl 15.00 8.00 6.25 4.50 
13 ti 17.50 10.00 7.50 5.25 
1 ti 20.00 12.00 9.00 6.00 

JUNCTION CITY (1 AM; 1 FM) 
Geary County -Map Location H-3 

See SIDS consumer market map and data at begin- 
ning of the State. 

KJCK 
1949 

1:11MI 
Media Code 4 217 3300 7.00 
Junction City Broadcasting Co., Inc., West 6th St. 

at Garfield, Box 789 Junction City, Kan. 88441. 
Phone 913-238-3185. 
STATION'S PROGRAMMING DESCRIPTION 

TUCK: Programmed for adults and young adults. 
MUSIC: general popular 90%, current hits 10%, 
modern country 5%. folk 5%. NEWS: 5 min hourly 
on hour, local, regional, national, international 15 
min summary 7 am. 8 am, noon, 5 pm. 3 mobile 
news units. SPORTS: 5 min 6:30 am. 7:25 am, 5:15 
pm plus special sports coverages and area coach inter- 
views. FARM: agricultural news 6:35 am, farmer 
buy, sell, trade listing 6:55 am, farm oriented 
weather 7:20 am, noon livestock and grain markets 
12:25 pm, various local farm agency reports 12:30 
pm. All farm programs 5 min. Remote military re- 
port from nearby military base daily 8:50 am & 
11:55 am, telephone call -in programs 9:15 am & 2:05 
pm daily, editorials 4 times daily, women's shows, 
local news interviews. Contact Representative for 
further details. Reed 1/31/68. 

1. PERSONNEL 
Pres. & Gen'l Mgr. -Ralph L. Wetr. Jr. 
Vice-Pres. & Sta. Mer. -B. Pat Powers. 
News Director -Bruce Karns. 

2. REPRESENTATIVES 
Regional -The Soderlund Company. 

3. FACILITIES 
1.000 w. days: 1420 he. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 
Simulcast during AM operational hours. For non - 
simulcast facilities see KJCK-FM listing. 

4. AGENCY COMMISSION 
15% time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
(lenernl: la, 2b, 3a, 4a, 5, (ta, 7a, 8. 
Rate Protection: 10e. 11e. 12e, 13e, 15b. 
Basle Rates: 20h. 21a, 220, 23a, 24b, 29c, 25a, 28, 

28h, 28c, 20a, 30. 
Contracts: 40a, 41, 44b, 46. 47e, 51a, 
Comb.: Cont. Discounts: 80f, 801, 62b. 
Cancellation: 700. 710, 73b. 
Prod. Services: 80. 82. 
Affiliated with NAS Radio Network, 

TIME RATES 
ER 3/30/66 Recd 3/30/88. 

6. SPOT ANNOUNCEMENTS 
Ann. (l Ann. () 

7 if 7.00 8.00 52 ti 5.95 4.40 
13 ti 8.85 9.80 104 ti 5.80 4.20 
28 ti 8.30 9.60 312 ti 5.25 9.00 () Station break -20 seconds or 30 words. 

7. PACKAGE PLANS 
5.00 SATURATION PACKAGES 
4.00 20 or more a wk 5% 90 or more a wk 15% 
3.80 30 or more a wk 10% 
3.60 Includes spots and station breaks. 
3.40 8. PROGRAM TIME RATES 
3.20 I hr 1/2 hr 1/4 hr 10 min 5 min 
3.00 1 a 40 25 18 12 8 
2.80 DISCOUNTS 
2.60 13x- 5% 52x-15% 158x-25% 
2.40 26x-10% 1042-20% 280x-30% 

K J C K -FM 
1965 

R A 
Media Code 4 217 3301 5.00 
Junction City Broadcasting, Inc., West 8th et Gar- 

field, Box 789 Junction City, Kans. 68441. Phone 
913-238-3165. 
STATION'S PROGRAMMING DESCRIPTION 

KJCK-FM: Programmed fer adulte and young adulta. 
MItS1C: general popular 80%, jazz 10%, folk 10%. 
NEWS: 10 min international, national, regional and 
local on hour each hour. Interviews and discussions 
on local events daily at 10 pm. Telephone conversa- 
tion program featuring guests, panels and audience 
participation It pm-I2M, M -F. Daily editorial. 
SPORTS: extensive coverage of major state college 
play-by-play football, basketball, etc plus broadcast- 
ing sports events from local area high schools. ap- 
proximately 65%. Contact Representative for further 
details. Recd 1/31/88. 

1. PERSONNEL 
Pres. & Gen'l Mgr. -R. L. Weir, Jr. 
Vice-Pres. & Sta. Mgr. -H. Pat Powers. 
News Director -Bruce Karns. 

2. REPRESENTATIVES 
Regional-Soderlund Company. 

3. FACILITIES 
ERP 86.500 w.: 94.5 mc. 
Operating schedule: 6 am -midnight Mon thru Fri; 
6 am -11 nm Sat: 7-11 pm Sun. CST. 
Partial Simuleast operation with KICK -AM. For 
simuleaat rates. see KICK -AM, KICK -FM listing. 

4. AGENCY COMMISSION 
15% time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See FUCK listing for coded regulations. 

TIME RATES 
Eff 8/1/85-Reéd 3/30/68. 

6. SPOT ANNOUNCEMENTS 
1 tl 7.00 53 t1 5.95 
13 ti 6.85 104 ti 5.80 
28 ti 8.30 312 ti 5.25 

7. PACKAGE PLANS 
SATURATION PACKAGES 

20 or more a wk 5% 40 or more a wk..._... 15% 
30 or more a svk 10' 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 40 24 18 12 8 
DISCOUNTS 

12x- 5% 52x-15% 158x-25% 
26x-10% 104x-20% 260a-30% 

KANSAS CITY 
Wyandotte County -Map Location L-3 

See SRDS consumer market map and data et begin- 
ning of the Srst.... 

See Kansas City, Mo. 
(including Kansas City, Kans.; Independ- 

ence, Mo.; Liberty, Mo.; Fairway, Kans.; 
Merriam, Kans.; Mission, Kans.) 

LARNED (1 AM; 1 FM) 
Pasvnee County -Map Location E-5 

See SRDS consumer market map and data at begits- 
ning of the State. 

KANS 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 217 3450 0.00 
Hillis F. Bell. Jr.. 414 Broadway, Lamed, Kan. 

87550. Phone 285-2127. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Hillis F. Bell. Jr. 
Sales Manager -Ronald Carrier. 
Program Director -Gaylen Pankratz. 

2. REPRESENTATIVES 
Pete Richardson and Associates, Inc. 

3. FACILITIES 
1.000 w.: 1510 he. Non -directional. 
noel -Ming schedule: Sunrise -local sunset. CST. 
Simulcast during AM operational hours. For non - 
simulcast facilities see KANS-FM listing. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 
Contracts: 40a. 
Member: National Agitadlo Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective December I, 1965. 
Card received December 29, 1985. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 4.50 3.50 250 ti 3.15 2.55 
50 ti...__...._... 4.10 3.20 500 t1..._......_ 3.00 2.30 
100 tí..._.._..... 3,90 2.90 750 ti..._..- 2.80 1.90 
150 ti 3 35 2.70 1000 ti 2.30 1.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 ti 30.00 20.00 15.00 7.50 
28 t1 29.00 18.00 14.00 7.00 
52 ti.... ....... _ 
158 ti 
312 t1 
352 ti 

27.00 18.00 13.00 6.00 
25.00 15.00 12.00 5.50 
22.00 14.00 10.00 5.00 
17.50 12.50 8.00 4.00 

KANS-FM 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 217 3451 8.00 
Hillis F. Bell, Jr., 414 Broadway, Larned, Kan. 

87550. Phone 285-2127. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Hillis F. Bell, Jr. 
Sales Manager -Ronald Carrier. 
Program Director -Gaylen Pankratz. 

(This listing continued on next page) 
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Larned-K A N S -FM --Continued 
2. REPRESENTATIVES 

Pete Richardson and Associates, Inc. 
3. FACILITIES 

ERP 910 w.; 98.7 mc. 
Operating schedule: 6:00 am -11:00 pm. CST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation with KANSAM. For 
simulcast rates see KANS, KANB-FM listing. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
Rates effective 

Rates received December 29, 1965. 
6. SPOT ANNOUNCEMENTS 

I min 30 sec 1 min 30 seo 
1 tl..._........_... 3.30 2.80 250 ti 2.70 2.20 
50 ti. ......_.._... 3.15 2.65 500 ti..._ 2.55 2.00 
100 ti 3.00 2.50 750 ti..._.._ 2.25 1.65 
150 ti..._.._..... 2.85 2.35 1000 ti 2.00 1.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 30.00 18.00 13.00 6.50 
26 ti 28.00 16.50 12.00 8.00 
52 ti 26.00 15.50 11.00 5.50 
158 ti 24.00 14.50 10.00 5.00 
312 ti 20.00 12.50 8.00 4.00 
352 ti ......... ....... 15.00 10.00 7.00 3.50 

LAWRENCE (I AM; 1 FM) 
Douglas County -Map Lot.atlon K-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KLWN 
1951 

K LW N -FM 
1963 

RAIB 
Subscriber to the NAB Radio Code 

Media Code 4 217 9600 0.00 
Lawrence Broadcasters, Inc., R-5, Lawrence, Kan. 

66044. Phone 913-843-1320. 
I. PERSONNEL 

General Manager -Arden Booth. 
Program Director -Charles Whitworth. 

2. REPRESENTATIVES 
Grant Webb & Company. 
blissouri. Kansas, Nebraska -Eugene F. Gray Co. 

3. FACILITIES 
500 w. days; 1320 kc. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset. CST. 
FM FACILITIES 
ERP 17,000 w.; 105.9 mc. 
Operating schedule: 6:00 am -midnight daily. CST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 3d, 4a, 4d, 5, 6a. 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22b. 23a, 25a, 27, 28b. 28c, 29a. 
Contracte: 90a, 41, 99b, 45, 48. 51a. 
Comb.; Cont. Discounts: 60b, 60e, 601, 62d. 
Cancellation: 71e. 
Prod. Services: 80. 82. 

TIME RATES 
Rates effective May 1, 1965. 
Rates received May 10, 1965. 

6. SPOT ANNOUNCEMENTS 
PER MO: 
1 min. 1 daily 188. 15 sec, 1 daily ....... 84. 
30 sec. 1 daily 126. 1 min, 3 days, wkly.... 91. 

7. PACKAGE PLANS 
PER WK: 1 min 90 sec 15 sec 
10 ti 6.00 4.50 3.00 
20 ti 5.60 4.20 2.80 
30 ti 5.25 3.90 2.65 
40 ti 4.90 3.65 2.45 
PER MO: 
100 tt 5.60 4.20 2.80 
200 ti 4.20 3.10 2.10 

8. PROGRAM TIME RATES 
1 ti 1 ti 

29 min 35.00 4 min 11.20 
14 min. 21.00 1 min 7.00 
9 min 16.80 

9 MINUTES 
PER MO: 
Daily ____ 322. 
Shared advertising with 1 other sponsor ... 182. 

4 MINUTE 
PER MO: 
Daily 200. 3 days per wk. ... 105. 
5 days per wk. 160. 1 day per wk.............. 42. 
4 days per wk 135. 

10. SPECIAL FEATURES 
FM CHARGES 
Nighttime Music 

14 minute segments 10. 
1 minute spot announcements at AM rates. 

LEAVENWORTH (1 AM; 1 FM) 
Leavenworth County -Map Location L-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCLO 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 217 3750 3.00 
KCLO, Inc., 335 Muncie Rd., Leavenworth, Kan. 

86048. Mu 2-1410. 
t. PERSONNEL 

President -George Basil Anderson. 
Business Manager -Lee Pemberton. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
5.000 w. days; 1410 kc. Directional. 
Operating schedule: 6:00 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d. 9b, 9d, 5, 6a, 7a. 8. 
(late Protection: 10f, 11f. 12f, 13f, 14f. 
Basin Rates: 201s, 21a, 21b, 22a, 22b, 23a, 24b, 25a, 

28b, 28c, 29a, 33b. 
Contracts: 40a, 41, 92d, 44a, 45, 46. 5.0, 51a. 

Comb.; Cont. Discounts: bob, 60g, Ola, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective 

Rates received November 16. 1959. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 hr. 1/4 hr. 5 min. 1 min. 
1 time. 85.00 20.00 12.00 7.00 

26 times....__..._ 84.00 19.00 11.00 6.50 
52 times._ ............._ 33.00 18.00 10.00 6.00 

104 linse.....__...- 32.00 17.00 9.00 5.50 
312 times._-_-_._ 30.00 15.00 7.00 4.50 

KC LO -FM 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 217 3751 1.00 
KCLO, Inc., 335 Muncie Road, Leavenworth, Kan. 

66048. Phone 913-682-1410. 
I. PERSONNEL 

Pres. & Gang Mgr. -George Basil Anderson. 
Sta. & Sales Mgr. -Lee Pemberton. 
Program Director -Art Pemberton. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
ERP 100,000 w.; 98.9 me. Stereo. 
Operating schedule: 6 am -11 pm. CST. 
Antenna ht.: 187 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable by 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
See KCLO listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Rec'd 1/30/67. 
6. SPOT ANNOUNCEMENTS 

Ix 52x 156x 312x 
1 min. 4.00 3.00 2.75 2.00 
30 sec 2.50 2.25 2.00 1.50 

8. PROGRAM TIME RATES 
Ix 52x 156x 3I2x 

1/2 hr 28.00 25.00 23.50 20.00 
1/4 hr 17.00 15.00 14.50 13.60 
5 min_ 10.00 8.00 7.00 5.00 

LIBERAL (2 AM) 
Seward County -Map Location C-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KLIB 
1960 

R A 

Subscriber to the NAB Radio Cede 
Media Code 4 217 3900 4.00 
Plains Enterprise, Inc., Box 856, Liberal, Kan. 

67901. Phone 316-624-2556. 
I. PERSONNEL 

Pres. & Mgr. -John B. Gray. 
3. FACILITIES 

1,000 w. days; 1470 be. Non -directional. 
Operating schedule: 6:00 am -local sunset. CRT. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 5, 6a, 8. 
1[ate Protection: 15b. 
Basic Bates: 22a, 22b, 25a, 
Contracts: 40a, 41, 45, 46. 
Comb.; Cont. Discounts: 60a, 60e. 601. 
('rod. Services: 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1. 1961. (Card Nc. 1-A.) 
Card received February 28. 1981. 

6. SPOT ANNOUNCEMENTS 
1 52 104 156 260 312 624 

ti. ti. ti. ti. ti. ti. ti. 
1 minute 4.00 3.08 2.78 2.50 2.25 2.00 1.80 

30 seconds 2.75 2.10 1.90 1.70 1.55 1.40 1.25 
7. PACKAGE PLANS 

WEEKLY ANNOUNCEMENT PACKAGES 
Per week 

10 II. 15 ti. 20 ti. 25 ti. 8O ti. 50 ti. 
I minute.... 31.00 42.00 48.00 52.50 61.50 100.00 

30 seconds.... 24.70 33.30 36.00 40.50 45.00 78.00 
25 words 15.00 21.00 26.40 81.00 34 50 55.00 

MONTHLY ANNOUNCEMENT PACKAGE 
Per month 

20 30 60 90 120 150 200 
ti. ti. ti. ti. U. ti. ti. 

1 min. 50.00 69.00 126.00 184.50 240.00 285.00 360.00 
30 sec. 40.00 57.00 102.00 145.00 186.00 219.00 260.00 
25 wda. 30.00 92.00 78.00 108.00 132.00 150..00 200.00 

8. PROGRAM TIME RATES 
1 26 52 104 156 260 312 

ti. B. ti. ti. ti. ti. ti. 
1 hour 35.00 31.00 27.00 25.00 22.00 20.00 18.00 

1/2 hour 22.00 19.24 15.00 14.50 13.95 12.50 11.25 
1/4 hour 12.50 10.66 9.60 8.84 7.78 9.00 6.30 

5 min 7.00 6.00 5.40 4.86 4.40 3.96 9.56 

KSCB 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 217 4050 7.00 
Seward County Broadcasting Co., Inc., Box K.. E. 

8th St.. Liberal, Kan. 87901. Phone 316-624-3891. 
I. PERSONNEL 

President -Alf M. Landon. 
General Manager -Stuart Melchert. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1270 kc. 

Directional nights. 
Operating schedule: 6:00 a.m. to midnight. 

4. AGENCY COMMISSION 
15% nn time only; no rash discount. Payable 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 4a, 9d, 5, 6a, 8. 
Basic hates: 20a. 22a. 23a, 2413, 28a, 29a. 
Contracts: 90b, 46, 470. 

Comb.; Cont. Discounts: 60b, 60k, 61a, 81b. 
Cancellation: 71a. 
30 days' notice on cancellation. 

TIME RATES 
Eff Bec'd 5/31166. 

6. SPOT ANNOUNCEMENTS 
Ix ISx 26x S2x 104x I56x 260x 812x 

1 min 6.00 5.70 5.15 4.60 415 3.75 3.40 3.00 
30 sec 4.25 3.60 3.50 3.15 2.80 2.55 2.30 2.10 

7. PACKAGE PLANS 
I min 30 see 

1 day, 10 ti _.r__.-_... 41.50 28.00 
3 day, 20 tL .-_.---... 75.00 51.00 
6 day. 50 170.00 115.00 
3 wk, 100 tl.......... ....... 300.00 210.00 

MANHATTAN 
Riley County -Map Location 11-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KMAN 
1950 

R A 
Media Code 4 217 4200 8.00 
Manhattan Broadcasting Co., Box 1350, 114 N. 4th 

St., Manhattan, Kan. 66502. Phone 913-776-4851. 
STATION'S PROGRAMMING DESCRIPTION 

KMAN: Programmed for adults and young adults. 
MUSIC: middle-of-the-road, contemporary folk, show - 
tunes, standards, and swing Jazz. NEWS: at :55. 
Local, regional, national, world reports at 7:45 am, 
n,c'n, 5:15 pm. Editorials and news 12:35 pm & 
5 pm M -F. News in review 8:05 am Sat. Weather 
:15 & :45. Lake reports :10 & :40. Mobile unit 

camper interviews, mobile boat interviewa at random 
Sat and Sun. SPORTS: 8 am, 12:30 pm, 6 pm. Score- 
board 4:45 pm. College and pro football. College 
baseball. FARM: university specialsits' reports and 
market reports, 6:15 am, 6:45 am. Stock markets, 4 
pm. Military report, 5:05 pm. Open line 11-11:30 
am. Itec'd 8/14/67. 

I. PERSONNEL President -Fred A. Beaton. 
General Manager -Lowell E. Jack. 
Commercial Manager -Tom !tees. 

3. FACILITIES 
5110 w. days; 1350 kc. Non -directional. 
Operating schedule: 6 am -local sunset CST. 

4. AGENCY COMMISSION 
15/0 time only; Bills payable in 30 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 3d. 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20b, 22a, 22b, 24b, 25a, 29a. 
Contracts: 40a, 49a, 45, 46. 97e, 51a. 
Comb.; Cont. Discounts: 60a, 61c, 62d. 
Cancellation: 70a. 70c, 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
EH Itec'd 4/7/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 104x 156x 500x 

1 min 5.50 5.00 4.50 4.25 3.50 
30 sec 4.50 4.00 3.50 3.25 2.50 

8. PROGRAM TIME RATES I hr 1/2 hr I/4 hr 5 min 
1 x 50 30 20 10 

DISCOUNTS 
13x-5% 52x-12-1/2% 156x-20% 
26x-10% 104x-15% 260x-25% 

MARYSVILLE 
Marshall County -Map Location J-2 

See SkIDS consumer market map and data at begin. 
rang of the State. 

KNDY 
1956 

Subscriber to the NAB Radio Code 
Medie Code 4 217 4300 6.00 
Rainbow Broadcasters, Inc., Box 390, Marysville, 

Kans. 66508. Phone 913-443-4361. 
I. PERSONNEL 

('res. & Gen'i Mgr. -Arthur F. Stanley. 
3. FACILITIES 

250 w. days; 1570 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only, no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a. 3d, 4a, 5, 6a, 7a, 8. 
Mate Protection: 10a, ila, 12a, 13a, 14a, 15a, 15b. 
Basic Ratos: 20a, 20b, 21a, 21b, 21d, 22a, 22b, 23a, 

25c, 28h, 28c. 
Contracts: 40a. 41, 44a, 46, 47e, 48. 
Comb.: Cont. Discounts: 60a, 60d, 60e, 60f. 
Cancellation: 70a, 70c, 71a, 72. 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective May 1, 1963. 

Bates received March 2. 1964. 
6. SPOT ANNOUNCEMENTS 

I min 30 sec 1 min 30 sec 
I ti 5.50 4.50 104 ti 4.50 3.50 
13 ti 5.25 4.25 156 ti 4.25 3.25 
26 ti 5.00 4.00 312 ti 4.00 3.00 
52 ti 9.75 3 75 
Less than 30 seconds -70% of 1 -minute rate. 

McPHERSON 
McPherson County -Map Location G-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KNEX 
1948 

Media Code 4 217 4500 1.00 
K. It. Krehbiel, Box 186, Hwy. 81, McPherson. Kan. 

67460. Phone 316-241-1504. 
I. PERSONNEL 

General Manager -Claude Hughes. 
2. REPRESENTATIVES 

George T. Hopewell, Inc. 
3. FACILITIES 

250 w. days; 1590 be. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a 9b, 9d, 5, 6a. 8. 
Rate Protection: 10b, 11h, 12h, 13b, 14b. 

KANSAS 
Basic Rates: 22b, 23a, 24b, 25a, 29a. 
Contracts: 40a. 48, 48. 
Comb.; Cont. Discounts: 80b. 
Cancellation: 71 a. 73a. 
Affiliated with KBS Radio Network. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Rates received May 17. 1949. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 

hr. hr. hr. min. min. sec. 
1 time...._ 45.50 27.30 15.60 9.10 4.35 8.25 

13 times.... 43.35 26.05 14.80 8.65 4.15 8.10 
26 times.... 41.20 24.80 14.00 8.20 8.95 2.95 
52 times.._ 39.05 23.55 13.20 7.75 3.75 2.80 

104 times.._ 36.90 22.20 12.40 7.30 8.55 2.65 
156 times._ 84.75 20.95 11.60 8.85 8.35 2.50 
260 times.._ 32.60 19.70 10.80 6.40 3.15 2.35 
312 times.... 30.45 18.55 10.00 5.95 2.95 2.20 
6:30 a.m. to 8:00 a.m, and noon to 1:00 p.m. add 
10% to regular rater. 

MERRIAM 
Johnson County -Map Location L-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Kansas City, Mo. 
(including Kansas City, Kans.; Independ- 

ence, Mo.; Liberty, Mo.; Fairway, Kans.; 
Merriam, Kans.; Mission, Kans.) 

MISSION 
Johnson County -Map Location L -S 

See SRDS consumer market map and data at begin - 
ring of the State. 

See Kansas City, Mo. 
(including Kansas City, Kans.; Independ- 

ence, Mo.; Liberty, Mo.; Fairway, Kans.; 
Merriam, Kans.; Mission, Kans.) 

NEWTON 
Harvey County -Map Location H-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

KJRG 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 217 4650 4.00 
KJRG, Inc.. Box 567, Newton, Ken. 67114. :tine 

318-283-5150. 
I. PERSONNEL 

('resident -George Basil Anderson. 
Vice -President -Milo Kincaid. 
Business Manager -Ben Weiss. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
West Coast -Walter Biddick Co. 

3. FACILITIES 
500 w, days; 950 kc. Non -directional. 
Operating schedule: 5:30 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulatl,'ia 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a, 3d, 4b, 4d, 5. 6a, 7a, 8. 
Rate Protection: 10f, 11f, 12f, 13f, 14f. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23a, 24b, 25a. 

28b, 28c, 29a, 33b. 
Contracts: 40a, 41, 92d, 44a. 45. 46. 50, 51a. 
Comb.; Cont. Discounts: 60b, 60g. Ela, 62d. 
Cancellation: 70a. 70c, 71a, 72, 736, 
Prod. Services: 80. 81, 82. 

TIME RATES 
Rates received May 13. 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 5 min. 1 min. 

1 ........ 30.00 18.00 9.00 5.00 
26 ......... 28.50 17.00 8.60 4.50 
52 times 27.00 15.00 7.00 4.00 

104 times 25.00 14.00 6.00 8.75 
156 times 22.00 13.60 5.00 8.50 

NORTON 
Norton County -Map Location E-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KNBI 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 217 4800 5.00 
Norton Broadcasting, Box 230, Country Club Rd.. 

Norton. Kans. 67654. Phone 927-3378. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Stanley F. Chapin. 
Sales Manager -Dennis J. Baird. 

3. FACILITIES 
1000 w.; 1530 be. Non -directional. 
Operating schedule: 5:15 am -8:15 pm or local 
sunset. CST 

4. AGENCY COMMISSION 
15/0: payable 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 5. 
Contracts: 40a. 
Affiliated with MSS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Reed 4/29/68. 
8. SPOT ANNOUNCEMENTS 

PER YR: I min 30 see IS see 
1 x 3.85 3.10 2.00 
26 x 3.65 2.95 1.85 
52 z 3.25 2.60 1.65 
104 z 3.00 2.95 1.50 
156 z 2.70 2.15 1.35 

(This listing continued on next cage) 
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KANSAS 
Norton -K N B 1 -Continued 

PER YR: 1 min 30 seo (S see 
312 z_...__» _......._..____...-......_. 2.50 2.00 1.25 
365 x_._._..___.._»_..-..... 2.30 1.85 1.15 
500 z-........_ - ._ 2.15 1.70 1.05 
1000 x._..........._.__..Y.._...__., 1.95 1.55 1.00 
1500 L...._.....,..._ .......... ........ ..... 1.71 1.32 .95 
2000 L.__....__._..._...._..-___. 1.60 1.21 .90 
2500 L......_.._.____... ,_... 1.38 1.16 .85 AA 7-8:30 am & noon -1 pm: extra 20%. 

7. PACKAGE PLANS 
BTA 

PER WK, EA: 
(within 7 day period) 

12 ti 24 ti 36 ti 48 ti 72 ti 96 ti 
1 min. 3.00 2.75 2.50 2.30 2.10 1.90 
30 sec 2.50 2.20 2.00 1.85 1.70 1.60 
15 sec..._ 1.80 1.70 1.60 1.50 1.30 1.10 8. PROGRAM TIME RATES 
PER YR: Ix 26x 52x (04x 156x 312x 365x 
1 hr 38.50 32.75 28.90 26.00 23.10 19.25 17.35 1/2 hr 23.00 19.65 17.35 15.60 13.85 11.55 10.40 1/4 hr 15.00 13.00 11.00 10.50 8.25 6.50 6.00 
10 min 12.70 10.50 9.50 8.50 7.50 6.00 5.50 
5 min 8.50 7.25 6.35 5.65 5.10 4.25 3.85 Spots may not be combined with programs to earn 
greater frequency for programs. 

OTTAWA (1 AM; 1 FM) 
Franklin County -Map Location K-4 

See 8RDS consumer market map and data at begin- ning of the State. 

KOFO 
1949 

Sabeeriber te the NAB Radio Code 
Media Code 4 217 4950 8.00 
Ottawa Broadcasting Co.. Box 16, Ottawa, Kan 
66067. Phone 913-242-1220. 

I. PERSONNEL 
Gen l & Nat'l Bala Mgr. -Roderick B. Cupp. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
250 w. days; 1220 ke. Non -directional. 
Operating schedule: 6 am -local sunset. CST. Partial simalast operation. Slmulast during AM 
oppesrational hours. For non-simuleast facilities see 

4. AGENCY COMMISSION 
15% time only; 10 days. 

3. GENERAL ADVERTISING See coded regulations NAB Radio Code Advertising Standards apply. General: la. 2a. 3a. 4a. 4d. 5. 7b. 8. 
Rate Protection: bpd, 12d. 14d. 15e. Basic Bates: 20b, 21b, 21d. 22a, 22b, 23n, 211,, 25,,, 

26, 28a, 30. 
Contracts: 40a. 41, 44a. 45, 46. 47a. 51a. 
Comb.: Cont. Discounts: 80a, 60f, 601, 62d. 
Cancellation: 70a, 70c. 7134 73b. 
Prod. Services: 81. 82. 

TIME RATES 

6. SPOT ANNOUNCEM NTS d 3/22/68. 
PER YR: I min 30 me 15 see 
1 x...._ 4.70 3.75 2.80 26 z_ 4.40 3.50 2.65 
52 z...-.....__ ................__».....__...._ 4.10 3.30 2.45 
104 z 3.80 3.05 2.30 156 z. _ 3.55 2.85 2.15 260 2._._ ._ 3.25 2.60 1.95 312 L »» _. ._ 2.95 2.35 1.75 600 L , 2.65 2.10 1.60 
1000 z 2.35 1.90 1.40 12+ per day -10% discount from applicable rate. 7. PACKAGE PLANS 
PER WK: 6ti 12t1 24tí 48t1 60t1 
1 min. 4.10 3.80 3.55 3.25 2.95 30 sea...._...._ _ 3.30 3.05 2.85 2.60 2.35 
15 sec 

per day -l0% discount from appllcable rate. 
95 1.75 

12 t15 
8. PROGRAM TIME RATES 

PER YR: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 x 44.00 26.40 17.60 13.20 8.80 

KOFO-FM 
1962 

Media Code 4 217 4951 6.00 
Ottawa Broadcasting Co., Box 16, Ottawa, Kan. 66067. Phone 913-242-1220. 

1. PERSONNEL 
Genil & Nat'l Sales Mgr. -Roderick B. Cupp. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
ERP 6,700 w.; 95.7 mc. 
Operating schedule: 6 am -10 pm. CST. 
Antenna ht.: 340 ft.. above average terrain. Partial simulcast operation. Operated separately local suant -10 pm. Fer simulcast facilities see KOFO. 

4. AGENCY COMMISSION 
15% time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See KOFO listing for coded regulations. 

TIME RATES 

Bates are identical to KOFO. See that listing. 

PARSONS 
Labotte County -Map Location K-6 

See SItDS consumer market map and data at begin- ning of :he State. 

KLKC 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 217 5100 9.00 
Community Broadcasting Co., Box 696, 109 8. Cen- trai. Parsons, Kans. 67357. Phone 316-921-6400. I. PERSONNEL 
Station Manager -Richard R. Combs. 
Commercial Manager -Gene Joelln. 

3. FACILITIES 
250 w. days; 1590 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 4h, 
Basic Rates: 22a. 
Member: Magic Circle Network. 

TIME RATES 
Bates effective April 1, 1958. 

Rates received June 4. 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 30 
hr. hr. hr. min. min. min. sec. 

1 timo 31.25 18.75 12.50 9.35 6.25 4.00 3.00 
13 times 29.00 17.75 11.85 9.05 5.95 3.80 2.85 
26 times 26.75 16.35 10.75 8.20 5.50 3.60 2.70 
52 times 24.50 14.95 9.60 7.30 5.05 3.40 2.60 

104 times 22.25 13.50 8.50 6.40 4.55 3.20 2.50 
156 times 20.00 12.05 7.35 5.55 4.10 3.15 2.40 
260 times 17.75 10.60 6.25 4.70 3.70 3.00 2.20 
312 times 15.60 9.35 5.85 4.35 3.50 2.50 2.00 

PHILLIPSBURG 
Phillips County -Map Location E-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KKAN 
1959 

1.1n 

Subscriber to the NAB Radio Code 
Media Code 4 217 5250 2.00 
KKAN Radio, Inc., Box 337, 383 F St., Phillips- 

burg. Kan. 67661. Phone 913-543-4151. 
1. PERSONNEL 

Manager -Dwight C. Look. 
2. REPRESENTATIVES 

George T. Hopewell, Inc. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1490 kc. 
Non -directional. 

Operating schedule: 6:00 am -7:00 pm Mon Ohm Sat; 
8:00 am -7:00 pm Sun. 

4. AGENCY COMMISSION 
15% on time; no ash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a. 5. 6a, 7b. 8. ligie Protection: 10a. lia. 
Basic hates: 20a, 21a, 22a, 24b, 24e, 25a, 28a, 
28c, 29a, 33b. 
Contracts: 40a, 44a, 45, 46, 48, 49, 51b. 
Comb.; Cont. Discounts: Bob, 60d. 60e. 60f, 601, 610. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with KISS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Rec'd 3/24/67. 
6. SPOT ANNOUNCEMENTS 

PER WK: 
5 ti IO ti IS ti 20 ti 25 ti 30 ti 50 ti 

1 min 3.00 2.70 2.60 2.40 2.20 2.10 2.00 
30 sec 2.90 2.20 2.10 1.90 1.80 1.70 1.60 
15 sec 1.60 1.50 1.40 1.30 1.20 1.10 1.00 
To be used in 7 days. 
PER MO: 40 ti 60 ti 80 ti 100 ti 120 ti 150 tI 
1 min 2.60 2.40 2.20 2.00 1.90 1.70 
30 see. 2.10 1.90 1.80 1.60 1.50 1.30 
15 sec 1.40 1.30 1.20 1.10 1.00 _ 
To be used in 1 month. 
PER YR: 156x 260x 312x 624x 1000x 2000x 
1 min 2.60 2.40 2.10 1.80 1.70 1.65 
30 nec....._ 2.10 1.90 1.70 1.50 1.30 1.25 
15 sec 1.40 1.30 1.20 1.10 1.00 . . 

To be used ln 1 year. 
All spots, regardless of length, may be combined 
to earn frequency. 

8. PROGRAM TIME RATES 
Ihr 1/21w I/4hr 10 min 5 min 

1 z 35.00 28.00 20.00 18.00 10.00 
13 x 23.00 14.40 10.00 7.60 5.80 
26 z 21.50 13.70 9.60 7.20 5.50 
52 z 20.00 13.00 9.20 6.80 5.20 
104 L 18.50 12.30 8.80 6.40 4.90 
156 z..._......_.._....__ 17.00 11.60 8.40 6.00 9.60 
260 z ._ 15.50 10.90 8.00 5.60 4.30 
312 z 19.00 10.20 7.60 5.20 4.00 

PITTSBURG (2AM) 
Crawford County -slap Location L-6. 

See BIRDS consumer market map and data at begin- ning of the State. 

KOAM 
1937 

Subscriber te the NAB Radio Code 
Media Code 4 217 5400 3.00 
Pittsburg Broadcasting Co., Inc.. Box F, Pittsburg. 

Kan. 66762. Phone 316-231-7200. 
I. PERSONNEL 

President -E. Victor Baxter. 
Vice Pres. & Gen'l Mgr. -Bill Bengtson, 
Sales Manager -Jas Shiverdecker. 

2. REPRESENTATIVES 
Jack Masla de Co., Inc. 
Kansas City, St. Louis -Eugene F. Gray Co. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
10,000 w. days, 5,000 w. nights; 860 kc. 

Directional -night only, 
Operating schedule: 5:00 am -midnight weekdays; 6:30 
am -midnight Stun. CRT. 

4. AGENCY COMMISSION 
15% on net time and talent: no ash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 3e, 4a. 5. Sa. 
Rate Protection: 10a, 11b. 12b, 13b, 14a. 15b. 
Basic Rates: ^_Ob. 21b, 22b, 23a, 24b, 24e, 25c, 26, 

27. 28a, 29a, 30, 33a. 
Contracts: 40a, 41, 42d. 44b. 45, 46, 47a. 50. 51a. 
Comb.: Cont. Discounts: SOb, 60d, 60f. 60h, 601, 

61c. 62b. 

Cancellation: 70a, 70c. 71a, 72, 73a. 
Prot. Services: 80, 82. 
Affiliated with NBC Radio Network. 
2 or moro program units or 15 minutes or more 
broadcast on same day for same sponsor within same 
time bracket may be combined to earn 1/2 -hour, 
3/4 -hour or 1 -hour rate, whichever applies. All 
programa io combined to earn a lower rate may be 
scheduled contiguously at stations option, on 24 
days' notice. 

TIME RATES 
ER Reed 6/17/66. 

A -Mon -Sun 5 am -7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
A: 1 min 
1 x.._.._..-_._.._._...__.._._...,.._.. 10.20 

52 z 9.ÓÓ 
104 L 8.40 
156 L 780 
260 x»__._ 7.20 312, 6.60 

1P PACKAGE AGE PLANS 
PER WK: 
1 min,. _._.-r... 
30 sea 

8. PROGRAM TIME 
1/2 NR: Ix 26x 

A.. 61.20 57.80 
1/4 hr: 56% of 1/2 

5.40 

30 see 
7.65 
7.20 
6.75 
6.30 
5.85 
5.40 
4.95 
4.50 
4.05 

12 ti 18 ti 24 ti 30tí 
90.00 126.00 162.00 195.00 
67.50 94.50 121.50 146.25 
RATES 

52x 104x (56x 260x 
54.00 50.40 46.80 43.20 
hour. 5 min: 34% of 1/2 

KSEK 
1947 

10 ase 

4.80 

4.20 
3.90 
3.60 
3.30 
3.00 
2.70 

42ti 
262,50 
197.00 

312x 
39.60 

hour. 
(CR) 

Subscriber to the NAB Radio Code 
Media Code 4 217 5550 5.00 
Stauffer Publications. Inc., Box 610, 1340 E. Quincy 

St.. Pittsburg. Kan. 66762. Phone 316-231-2800. 
STATION'S PROGRAMMING DESCRIPTION 

KSEK: Programmed for adults. 
MUSIC: big band, middle-of-the-road with 6 air 
personalities. NEWS: every hour on hour utilizing 
network and local news department with 4 mobile 
units. Extensive play-by-play sports coverage with 
local high schools and college also major league 
professional baseball and football. Contact Representa- 
tive for farther details. Rec'd 6/20/68. 

I. PERSONNEL 
President -Wear 8. Stauffer. 
Station Manager -Edwin J. O'Donnell. 
Sales Manager -Jim L. Ross. 

2. REPRESENTATIVES 
Avery Knodel, Inc. 

3. FACILITIES 
1.000 w. days; 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 6:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15% on time only: no ash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 208, 22a, 22b, 23a, 24a, 25a. 26, 29a. 
Contracts: 40a, 42a, 45, 46. 47a. 
Comb.: Cont. Discounts: 60a, 61a, 82b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with CBS & KBS Radio Networks, 
Member: Magid Circle Network. 

TIME RATES 
Rates effective October 1, 1958. (Card No. 4.) 

Card received October 15. 1958. 
6. SPOT ANNOUNCEMENTS 

1 min 1 min 
1 tl 4.00 156 ti ...... 3.40 
26 ti 3.91 260 ti ._.._.._......-. 3.20 
52 ti 3.80 312 ti. ...... _._,,..___..... 3.00 
104 ti 3.60 
PACKAGE PLANS 7. 

(Within 1 week) 
30 spots 90.00 50 npotl..._...._....._ 137.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min 5 min 

1 2 40.00 24.00 16.00 12.50 10.00 
DISCOUNTS 

26x-2-1/2% 1041-10% 280x-20.4% 
52x-5% 158x-15% 

PRATT ( l AM; 1 FM) 
Pratt County -Map Location F-5 

See SRDB consumer market map and data at begin- 
ning of the State. 

KWNS 
1962 

Media Code 4 217 5700 6.00 
Wilmer E. Huffman. Box 488. E. Highway 54, Pratt, 

Kan. 67124. Phone 316-472-5581. 
1. PERSONNEL 

General Manager -William J. Young. 
Sales Manager -Lee M. Eneff. 
Farm Director -Dan Freely. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 1290 be. 

Directional -separate pattern» day and night. 
Operating schedule: 6:00 am -11:00 pm. CST. 
Simalast from FM slgo-en until 7 pm. For non- 
eimulast facilities see KWNS-FM listing. 

4. AGENCY COMMISSION 
15/2 if paid by 5th. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3e. 4a, 5, 6a. 7a. 
Bate Protection: 10e, Ile, 12e. 13c. 14e, 15a, 15b, 16. 
Basle Rates: 20b. 21a. 21e, 24b, 25e. 28c, 29a. 
Contracts: 41, 44a, 44b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 61b, 

62a. 62d. 
Cancellation: 70a, 70c, 71a. 
Prod. Services: 82. 
Affiliated with MRS Radio Network. 
Member: Magic Circle Network. 

TIME RATES 
tin 2 ER -Reed 4/13/66. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 208x 365x 

1 min 7.50 6.00 5.00 4.00 3.00 
20/30 sec 5.00 4.50 4.00 3.00 2.00 
10 sec 3.00 2.50 2.00 1.50 1.00 

7. PACKAGE PLANS 
365s 730x 1095x 

1 min 900 1650 2250 
20/30 see 600 1050 1450 

8. PROGRAM TIME RATES_. 
600 525 150 

Ix 52x I04x 208x 365x 
1 hr.-......-. _. _ 45 32 28 25 20 
1/2 br: 66-2/3% oÏ hour 10 min: 40% of hour. 
1/4 hr: 50% of hour. 5 min: 33-1/3% of hour. 

KWNS-FM 
1%5 

Media Code 4 217 5701 4.00 
KWNS, Inc.. Box 486, 2 miles W. Pratt on US 54, 

Pratt. Kan. 67124. Phone 316-472-5581. 
I. PERSONNEL 

Sales Manager -Lee M. Eneff. 
Farm Director -Dan Freely. 
General Manager -William J. Young. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
ERP 29,000 w.; 93.1 mc. 
Operating schedule: 11:00 am -11:00 pm. CST. 
Antenna tit.: 214 ft. above average terrain. 
rerun, ermuteast operation with KWNS-AM. For 
siwalast rata. see KWNS, KWNS-FM listing, 

4. AGENCY COMMISSION 
15/2 if paid by 5th. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Eff Recd 4/13/66. 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 
1 2._.._..._..__ _......._...__......_. 20 15 10 

DISCOUNTS 
522-33-113% 156x-20% 

104x-25% 280x-15% 

RUSSELL (1 AM; 1 FM) 
Russell County -Map Location F-0 

See SHIM consumer market map and data at begin- 
ning of the State. 

KRSL 
1956 

R A B 
Subariber to the NAB Radio Code 

Media CMa 4 217 5850 9.00 
Kilo Broadcasting Co., Box 668. Russell, Kan. 67661 

Phone 913-483-3121. 
STATION'S PROGRAMMING DESCRIPTION 

KRSL: Programmed for general interest. 
MUSIC: 6-11:30 am, 2-6 pm middle-of-the-road 
general popular, standards. 11:30 am -noon & 12:40. 
1 pm polka music. 1-2 pm country and western 
Features: 6-11 am on hour, 5 min commentaries. 
hospital reports, swap shop, lake report. women's 
show. NEWS: 10 min, 7:30 am. 12:30 pm, 5 min on 
half hour, national, international, local area and 
community news. 4 stock market reports daily. 
farm shows daily. SPORTS: live local baseball, foot- 
ball and basketball, pro football, Weather: 4 major 
reports daily. direct weather wire. Bee'd 8/24/67. 

I. PERSONNEL 
Owner & Mgr. -Fred L. Thompedn. 

3. FACILITIES 
250 w. days; 990 kc. Non -directional. 
Operating schedule: Sunrise-loal sunset. CST. 
Simulent during AM operational heure. For non- 
aimulaat fnllities sa KRSL-FM 110än., 

4. AGENCY COMMISSION 
15/0 Ume only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5. 6a, 7a, 8. 
Irate Protection: lob, lie, 12h, 13e, 14b, 15b. 
Basic Rates: 21b, 22a, 23a, 24b, 24c, 25c, 26, 28a. 

29b. 
Contracts: 40a, 42d. 43, 44a, 45, 46. 47a, 51a, 51b. 
Comb.; Cont. Discounts: 601% 60g, BOT, 61c, 62d. 
Cancellation: 70b, 71a. 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective July 1, 1965. (Card No. 1.) 
Card received June 16, 1965. 

6. SPOT ANNOUNCEMENTS 
ANNUAL ANNOUNCEMENTS 

(Total spots used in year determines rate) 
1 min 30 sec 1 min 30 sec 

1 ti._ _._... 3.00 2.60 208 ti___._._ 2.10 1.70 
26 ti _...... 2.80 2.40 280 tl.___,._-. 2.00 1.60 
52 ti 2.40 2.00 312 ti_.._._ 1.90 1.50 
104 t!_.._.._ 2.30 1.90 365 ti._.___._ 1.80 1.40 
156 ti...._ 2.20 1.80 520 ti__»__._ 1.75 1.35 
624 or more times, rates on request. 
Less than 30 seconds -80% of 30 -second rate. 
Earned frequency discounts or applicable short rates 
are retroactive. 

7. PACKAGE PLANS 
(Must be used within 7 consecutive days or less) 

PER WK: 1 min 30 sec 1 min 30 sec 
5 ti....._..._.._ 2.60 2.20 20 tl.-.._.._... 2.80 1.90 
10 ti ....... 2.50 2.10 30 ti...______ 2.20 1.80 
15 U..._.._ 2.40 2.00 50 ti or more 2.00 1.60 
Spot packages of less than 30 seconds in length -80% 
of 30 -second rate. 
Package plana;ot 

EEKEND SPECI Annual plans. 

(8 30 and only) 
30 see 

IO ti... . 1.50 20 ti or more._....-... 1.25 
1.80 

NIGHTTIME PLANS 

1 ti daily, per mo.O 
pm -sign -off) 

29.50 
Announcements may not exceed 30 seconde in length. 
Only straight one -voice commercial copy accepted. 
All announcements scheduled on rotation basis with no 
specified time guaranteed. 
Nighttime spots may not be combined with regular 
spots to earn a greater frequency discount. 30 -day 
cancellation notice required. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 35.00 20.00 14.00 10.00 7.00 
26 ti 32.00 17.00 12.00 9.00 6.00 
52 ti._._ 30.00 16.00 11.00 8.00 5.00 
104 ti......._.-.....»._.- 28.00 15.00 10.00 7.00 4.00 
156 ti _ .-... 28.00 14.00 9.00 6.00 8.75 
260 tl.__....._-..»..-._ 24.00 13.00 8.00 5.50 3.50 
312 ti..._.._.._ _._.... 22.00 12.00 7.00 5.25 3.25 
365 20.00 11.00 6.00 5.00 3.00 

(Russell continued en next page) 
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Russell -Continued 
KRSL-FM 

1965 
Subscriber to the NAB Radio Code 

Media Code 4 217 5851 7.00 
Kilo Broadcasting Co.. Box 666, N. Main St., Bue - 

sell. Kan. 67665. Phone 913-483-3121. 
STATION'S PROGRAMMING DESCRIPTION 

KRSL-FM: See KRSL for programming description. 
I. PERSONNEL 

Owner & Gen'l Mgr. -Fred L. Thompson. 
Sales Manager -Richard Dumler. 

3. FACILITIES 
E1tP 3,000 w.; 95.9 mc. 
Operating schedule: 6:00 am -10:30 pm daily, CST. 
Antenna ht.: 300 ft. above average terrain. 
Simulcast operation with KRSL-AM. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See eoded regulations 
See KRSL listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective July 1, 1965. (Card No, 1.) 

Card received June 16. 1965. 
B. SPOT ANNOUNCEMENTS 

ANNUAL ANNOUNCEMENTS 
(Total spots used in year determines rate) 

1 min 30 sec 1 min 30 Bec 
1 ti 3.00 2.60 208 ti.._._ 2.10 1.70 
26 ti 2.80 2.40 260 ti._.._ 2.00 1.60 
52 ti 2.40 2.00 312 ....... 1.90 1.50 
104 ti...- 2.30 1.90 365 ti._.._.__., 1.80 1.40 
158 2.20 1.80 520 ti ..... _.._... 1.75 1.35 
Less than 30 seconds -80% of 30 -second rate. 
Earned frequency discounts or applicable short rates 
are retroactive. 

7. PACKAGE PLANS 
(Must he used within 7 consecutive days or less) 

PER WK: 1 min 20 sec 1 min 30 see 
5 ti._......_.._ 2.80 2.20 20 ti . 2.30 1.90 
10 ti 2.50 2.10 30 ti 2.20 1.80 
15 ti 2.40 2.00 50 ti or more 2.00 1.60 
Spot packages of less than 30 seconds in length -80% 
of 30 -second rate. 
Package plans not combinable with Annual plans. 

WEEKEND SPECIAL 
(Sat and Sun only) 

30 sec SO Bec 
10 ti 1.50 20 ti or more - 1.25 
15 ti. _ 1.30 

NIGHTTIME PLANS 
(6:30 pm -sign -off) 

1 ti daily, per mo - 29.50 
Announcements may not exceed 30 seconds in length. 
Only straight one -voice commercial copy accepted. 
All announcements scheduled on rotation basis with 
no specified time guaranteed. 
Nighttime spots may not be combined with regular 
spots to earn a greater frequency discount. 30 -day 
ranrellatirn notice remdred. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/9 hr 10 min 5 min 

1 tl 35.00 20.00 14.00 10.00 7.00 
28 ti 32.00 17.00 12.00 9.00 6.00 
52 ti 30.00 16.00 11.00 8.00 5.00 
104 ti 28.00 15.00 10.00 7.00 4.00 
156 ti..._ ...... _..._ 26.00 14.00 9.00 6.00 3.75 
260 tl 24.00 13.00 8.00 5.50 3.50 
312 ......._......_ 22.00 12.00 7.00 5.25 9.25 
365 ti 20.00 11.00 6.00 5.00 3.00 

SALINA (3 AM: 1 FM) 
Solive County -Man Location 6-4 

See SRDS consumer market map and data at begin 
fling of the State. 

KAFM (FM) 
1060 

Media Code 4 217 6000 0.00 
Salina F -M. Inc., Suite 1012 United Bldg.. Salina, 

Kan. 67401. Phone 913-825-4631. 
1. PERSONNEL 

General Manager -Wm. B. Beard. 
Chief Engineer -Ronald Krob. 

3. FACILITIES 
REP 3,600 w.; 99.9 me. 
Operating schedule: 6:30 am -midnight daily. CST. 
Antenna ht.: 103 ft. shove average terrain. 

4. AGENCY COMMISSION 
15% on time and talent: nn rash disrotint. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3h, 40, 4c. 5. 6a. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 23a. 
Contracts: 40a. 
Cancellation: 73e. 

TIME RATES 
Rates effective January 1. 1965. (Card No. 3.) 

Card received April 19, 1965. 
0. SPOT ANNOUNCEMENTS 

30 sec. 2.25 
see ee 1.25 

7. PACKAGE PLANS 
15 SECONDS 

30 ti er more_ 1.00 
8. PROGRAM TIME RATES 

Includes 1 1 -minute commercial and 13 1/2 -minutes 
of music. 
PER YEAR: 
52 ti 6.00 208 ti 4.00 
104 ti 5.00 365 ti 3.50 
156 ti 4.50 

10. SPECIAL FEATURES 
Newscasts -regular program rate schedule plus time 
charges and talent fee, additional 1.00. 

KFRM 
1947 

Media Code 4 217 6150 3.00 
JACO, Inc., 1612 E. Iron, Salina, Kane. 67402, 

Phone 913-825-4611. 
Other Office & Studio -Miller Bldg., Wichita. Kan. 

67202. Phone 316-264-9301. 
STATION'S PROGRAMMING DESCRIPTION 

KFRM: Programmed primarily for working people 
such as factory workers. farmers. etc. 
MUSIC: country and western. FARM: programs 6-7 
am & noon -1 pm. NEWS: network news on half 
hour, local and regional news on hour. 3 major news- 
casts per day. 7 am. noon & 5 pm. Also feature 
aviation weather at. 7:10 am, 8:05 am & 5:10 pm. 
Contact Representative for further details. Rec'd 
10/30/67. 

I. PERSONNEL 
President -Mack Sanders. 
Vice-Pres. & Gen'l Mgr. -M. Crawford Clark. 
Farm Director -Larry Steckline. 

2. REPRESENTATIVES 
Vic Piano Associates. Inc. 

3. FACILITIES 
5,000 w. days; 550 kc. Directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%. No cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply, 
General: lb, 2b, Sb, 4a, 4d. 5, 6a, lb, 8.. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 15b. 
Basic Rates: lob, 21a, 21e, 21d, 22a, 24b 25e. 28a. 

29b. 30. 
Contracta: 40b, 43, 44a, 44b, 45, 47a, 51c. 
Comb.: Cont. Discounts: 60d, 60f. 60h, 61a, 6284 62b. 
Cancellation: 70b, 70c, 71a, 73a. 73b. 
Prod. Services: 80, 82. 
Contiguous rates applicable within broadcast day. 
Affiliated with MBS. 

TIME RATES 
Eft 1/1/67-Rec'd 1/4/67. 

6. SPOT ANNOUNCEMENTS () 6 ti 12 ti 18 ti 24 ti 30 ti 
1 min- 15.00 14,00 12.75 11,75 10.75 9.75 
30 sec 12.00 11.25 10.25 9.40 8.60 7.80 
ID's 7.50 7.00 6.40 5.90 5.40 4.90 

(1 Less than 6 times. 
8. PROGRAM TIME RATES 

1/2 hr 1/4 hr 10 min 5 min 
1 ti 75.00 50.00 40.00 30.00 
26 ti 71.00 47.50 38.00 28.50 
52 ti 67.00 45.00 3C.00 27.00 
104 ti 63.00 42.50 34.00 25.50 
156 ti 57.00 39.50 31.50 23.00 
260 ti 50,00 36.00 28.00 20.00 

(CR) 

KLS I 
1964 

NBC Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 217 6300 4.00 
Salina Radio. Inc., Box 778. Salina, Kan. 67401. 

Phone 913-825-0266. 
Other office and studio -110 E. Walnut. Salina, Kan, 

I. PERSONNEL 
Pres. at Gen'l Mgr. -Samuel D. Bradley. 
Operations Manager -Ralph E. Butler. 

2. REPRESENTATIVES 
Grant SVebh & Company. 
St. Louis. Kansas City, Omaha -Eugene F. Gray Co. 

3. FACILITIES 
500 w. days; 910 be. Directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a. 9a, 4d, 5, 8. 
Rate Protection: 15h. 
Basic Rates: 20a. 22a. 23b, 24b, 25a. 28c, 20a. 
Contracts: 40a. 45, 46. 47a, 48. 
Comb.; Cont. Discounts: 60b, 60f, 601, 61c, 62d. 
Cancellation: 70a, 70c. 71a, 72. 73b. 
Affiliated with NBC Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective Jttly 1. 1964. (Card No. 2.) 

hates received July 7, 1964. 
Class AA -6:00-9:00 am, noon -1:00 pm and 4:00-7:00 
pm Mon thru Sat: 11:00 am -7:00 pm Sun. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS 
-Class AA- -Class A- 
1 min 30 sec 1 min 30 sec 

1500 tl...__......... __-.... _. 3.50 2.60 3.00 2,25 
1000 ti...____.........._ 9.00 3.00 3.50 2.60 
824 ti 4.25 3.20 3.76 2.80 
520 ti 4.50 3.40 4.10 3.00 
312 ti _ 4.75 3.65 4.25 3.20 
280 ti _.._. 5.00 3.75 4.50 3.40 
156 ti 5.25 3.95 4.75 3.65 
104 ti _....._... 5.50 4.15 5.00 3.75 
52 ti 5.75 4.30 5.25 3.95 
20 tl............_._...._..._.._ 6.00 4.50 5.50 4.15 
13 ti 9.25 4.65 5.75 4.30 
1 ti 6.50 9.85 6.00 4.50 
Specified times. subject to availabilitics. 
10 seconds -5009) of applicable 1 -minuta rate. 

7, PACKAGE PLANS 
WEEKLY PACKAGES -1 min- -30 see - 

PER WK: ea tot ea tot 
24 ti 5.50 132.00 4.15 99.60 
18 ti 5.75 103.50 4.30 77.40 
12 U 6.00 72.00 4.50 54.00 
6 ti 6.25 37.50 4.86 27.90 
Announcements scheduled ROS on specified days. 
No further discounts. May not be combined with reg- 
ular announcement schedule for frequency discount. 

KSAL 
1937 

American Information Network l 
Stuart Broadcasting Company 

Subscriber to the NAB Radio Code 
Media Code 4 217 6450 7.00 
Salina Broadcasting Co., Inc. (Stuart Stations), 

Box 180, 625 E. Crawford. Salina, Kan. 67401. 
Phone eí1.027-1-01. 
STATION'S PROGRAMMING DESCRIPTION 

KSAL: Programmed for general interest. 
FARM: agriculture news, markets, auction sales, 
5:30-6:30 am. Weather: US Weather Bureau local, 
area reports, radar weather warning service, weather 
wire. NEWS: network, local news every hour and half 
hour, live mobile reports, 6-7 pm news block. Edi- 
torials. SPORTS: 2 daily sports shows, play-by-play 
college, high school football, basketball, etc. TALK: 
program features sports, hobbies, human interest, 
business. ENTERTANMENT: major and minor con- 

tests, promotions, audience participation games. 
MUSIC: general popular featuring current hits, 
middle-of-the-road. Symphony, Sun 7-9 pm. Contact 
Representative for further details. Recd 2/26/68. 

I. PERSONNEL 
Executive Vice -President -R. W. Chapin. 
General Manager -Kenneth J. Jennison. 
Operations Director -Ken Knowles. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio. Inc. 
Lincoln, Omaha -Paul "Red" Abele. 
Mountain states -Bob Rix Co.. Inc. 
Kansas City - Randy Landis, Box 1240, Wichita. 

Kansas 67203. Phone 316-943-9397. 
3. FACILITIES 

5.000 watts; 1150 kilocycles. Directional -night only. 
Operating schedule: Mon thru Sat 5:30 am -mid- 
night: Sun 6:52 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0 net time and talent: payable when rendered. 

S. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General la, la, 2h, 3a, 3b, Sc. 3d. 4a, 4d, 5, 6a, 

7b. 8. 
Rate Protection: 10c. 11c, 12c, 13c, 14e, 15e. 
Basic Rates: 20a. 21a, 21b, 21e. 22a, 22b, 23b, 24c, 

25a, 28, 27, 28a, 29a, 29b, 33e. 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 45, 46. 47a. 

48, 49, 51b. 
Comb.: Cont. Discounts: 60h, 60d, 61a, 61b, 62a. 
Cancellation: 70a. 70e, 71a. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 
Member: Stuart Broadcasting Company. 
Member: Greater Kansas Radio Network. 

TIME RATES 
Eff 7/1/65-Rec'd 4/28/86. 

AA -Mon thru Sat 6-9 am, 11:45 am -1:15 pm & 4-7 
pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

1 wk 13 wk 26 wk 52 wk 
1 ti 0.75 9.50 9.00 8.50 
5 tl 9.50 9.25 8.75 8.25 
l0 It 9.25 9.00 8.50 8.00 
15 ti 9.00 8.75 8.25 7.75 
20 t1 8.75 8.50 8.00 7.50 
30 ti 8.50 8.25 7.75 7.25 

CLASS A 
9.00 8.50 
8.75 8.25 
0.50 R.00 
8.25 7.75 
0.n0 7.50 

1 11 0.00 7.50 
5 ti 7.75 7.25 
10 ti 7.50 7.00 
15 tl 7.25 6.75 
20 ti 7.00 0.50 
30 ti 7.75 7.25 6.75 6.25 
20/30 seconds - 00% et apnlleable 1 -minute rate. 
8/10 seconds - 50% of applicable 1 -minute rate. 
Schedules do not have to run consecutively to earn 
number of week' frenuency, 

8. PROGRAM TIME RATES 
CLASS AA 

5 min 1/4 hr h min 1/4 hr 
1 ti 10.05 27 nn 158 11 15.00 22.60 
20 ti 17.21 e5 On 200 si 14.25 21.50 
52 ti 10.5n 24 85 312 ti 13.50 20.40 
104 it 15.75 25 7n 

('LASS A 
14 se 2^ nn 150 ti 12.10 10.4(1 
13 90 21 ln 200 ti 11.50 17.50 
13.35 25 On 312 ti ...... 10.90 16.60 

1 tl 
20 ti 
52 ti 
104 ti 1e 7n ln 55 

10. SPECIAL FEATURES 
"Alert Center" news charge: 15 minutes 5.00; 5 

minutes 3.00; 1 minute 1.00. 

SCOTT CITY (1 AM; 1 FM) 
Scott County -Map Location C-9. 

See SRDS consumer market map and data at beginning 
of the State. 

KFLA 
1964 

Ssbse.rther ae she NAB Radio Code 
Media Cede 4 217 6600 7.00 
Broadcasters of Senti City, Rt. 1, Box 6, Scott City. 

Kansas 67871, Tremont 2-2570. 
I. PERSONNEL 

Station & Gen'l Mgr -Basil Anderson. 
Soles Mer. & Prog. Dir. -Rill Fry. 

3. FACILITIES 
500 w. 1310 be. Non -directional. 
Operating schedule. Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/n an time. Billa navahle 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radin Cade Advertising Standards apply. 
General: 1b. 2a. 3a. 4h. 4d, 5. 6s. 7b. 8. 
Bate Protection: lori, ltd. 12e. 13e. 14e. 
Basle Rates: 205. Va. 22a. 22b, 23a, 24b, 25a, 26, 

27, 28h, 20e. 31. 33h. 
Contracts: 40a, 41, 92a, 43, 49a, 45, 46, 47a, 98. 

49, 50. 51a. 
Comb.: Cent. Discc:mts: 60h. 60d. 60e, 601, 61a, 62d. 
Cancellation: 70a, 70e. 71a. 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS radio network. 

TIME RATES 
ER Recd 2/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 

1 min 3.75 3.50 3.00 2.75 
30 sec 2.50 2.25 2.00 1,85 

8. PROGRAM TIME RATES 
Ix 26x 52x 

25.00 23.50 21.00 
15.00 14,00 13.00 
10 On 9.25 R.50 

7.00 6.00 5.00 

I56x 
2.50 
1.75 

260x 
2.00 
1.50 

I04x I56x 280x 
1/2 hr 19.00 17.00 15.00 
1/4 hr 12.00 11.00 10.00 
10 min 7.75 7.00 6.00 
5 min 4.25 3.75 3.50 

K F L A -FM 
1964 

Subverth-r to the NAB Radio Code 
Media Cede 4 217 6601 5.00 
Broadcasters of Scott City, Rt. 1, Box 6, Scott City, 

Kansas 67071. Tremont 2-2570. 
I. PERSONNEL 

Station & Gen'l Mgr. -Basil Anderson. 
Sales Mgr. & Prog. Dir. -Bill Fry. 

3. FACILITIES 
ERP 57.000 w.: 94.5 mc. 
Operating schedule: 6 am -10 pm. CST. 

4. AGENCY COMMISSION 
15/0 on time. Bills payable 10th of month. 

KANSAS 
5, GENERAL ADVERTISING See Boded regulations 

See KFLA listing for coded regulations. 
TIME RATES 

Rates are identical to KFLA. See that listing. 

TOPEKA (4 AM; 2FM) 
Shawnee County -Map Location K.3 

See SIDS consumer market map and data at begin- 
ning of the State. 

KEWI 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 217 6750 0.00 
Midland Broadcasters, Inc., 700 Kansas Ave., Topeka, 

Kan. 66603. Phone 913-235-5393. 
STATION'S PROGRAMMING DESCRIPTION 

KEWI: Programmed for mass appeal, emphasis 15- 
50 years. 
Music with air personalities 75%. MUSIC: feature 
current hits with blend of some country rock oriented 
artists 12M-6 am & 3 pm -12M. Some middle-of- 
the-road selections added 6 am -3 pm. Information 
and public service announcements 10%. NEWS 15%: 
5 min every hour at :55, headlines and weather at 
:20 & :40, weathercasts at :10 & :50. Breakins when 
news occurs. Direct connection with weather bureau, 
highway patrol, ambulance services. AP and AP 
audio. Emphasis on local news with on -the -spot 
reports from 6 radio -telephone equipped cars. Edi- 
torialize when subjects occur. Contact Representative 
for further details. Recd 8/18/67. 

I. PERSONNEL 
President -Fred P. Reynolds. 
Vice-Pres. & Mgr. -Robert F. Russell. 
National. Regional Sales -William M. Repplinger. 

2. REPRESENTATIVES 
Alan Torhet Associates, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1440 be, 

Directional -day and night. 
Operating schedule: 29 hours daily. CST. 

4. AGENCY COMMISSION 
15% nn time only: an roe discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3e, 9a, 5. 6a. 7h. 8. 
Rate Protection: 10g. 11g. 12g. 13g. 14g, 15a. 
Basic Rates: 20h, 21h, 22a, 23a, 24a, 24e. 25a, 26, 

27, 28c. 29h. 31. 33a. 
Contracts: 40a. 44h, 45, 47a, 50. 51a. 
Comb.: Cont. Discounts: 60h. 60e, 60f, 601, 61a, 62d. 
Cancellation: 70a. 70e. 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Purchase of time on KEWI, Topeka, Kans. & 
KUSN, St. Joseph, Mo. can be combined to gain 
frequency discount. 

TIME RATES 
No. 3 Eff 3/1/68-Rec'd 3/1/68. 

AA -6-10 am & 3-7 pm. 
A-5-6 am, 10 am -3 pm & 7 pm -midnight. 
13-ltldnight-6 am. 

7. PACKAGE PLANS 
('LASS AA 
1 MINUTE 

PER WK: 6ti 12 ti 18 t1 24 ti 48t1 
Less than 6 wkly, 11.50. 
1 wk 10.50 10.00 9.50 9.00 8.50 
13 ok 10.00 9.50 9.00 8.50 8.00 
28 wk 9.50 9.00 8.50 8.00 7.50 
52 wk 9.00 8.50 8.00 7.50 7.00 

30 SECONDS 
Lesa than 6 wkly, 9.50. 
1 wk 8.50 8.00 7.50 7.00 8.50 
13 wk 8.00 7.50 7.00 6.50 6.00 
26 wk 7.50 7.00 6.50 6.00 5.50 
52 wk . 7.00 6.50 6.00 5.50 5.00 

CLASS A 
1 MINUTE 

Lesa than 6 wkly, 10.50. 
1 ok 9.50 9.00 8.50 8.00 7.50 
13 wk 9.00 8.50 8.00 7.50 7.00 
26 wk 8.50 8.00 7.50 7.00 6.50 
52 evk 8.00 7.50 7.00 6.50 6.00 

30 SECONDS 
Less than 6 wkly, 8.50. 
1 wk 7,50 7.00 6.50 8.00 5.50 
13 wk 7.00 6.50 6.00 5.50 5.00 
26 wk 6.50 6.00 5.50 5.00 4.60 
52 wk 6.00 5.50 5.00 4.50 4.00 

CLASS B 
Deduct 50% of A earned rate, minimum 1.50. 
10 sec ID's: 50% of applicable 1 -min rate. 

8. PROGRAM TIME RATES -5 min - 
1 hr I/2 hr 1/4 hr AA A 

1 x 60.00 90.00 25.00 15.00 12.50 
13 x 57.00 38.00 24.00 14.50 12.00 
26 x 54.00 36.00 23.00 14.00 11.50 
52 x 51.00 34.00 22.00 13.50 11.00 
104 x 48.00 32.00 21.00 13.00 10.50 
156 z 45.00 30.00 20.00 12.50 10.00 
260 x 42.00 28.00 19.00 12.25 9.50 
312 x 39.00 26.00 18.00 12.00 9.00 

10. SPECIAL FEATURES 
NEWS 

5 -min at :55 (24 hrs.)-5-min program rate applies. 
Includes 1 -minute spot and open/close. 

20/20 NEWS HEADLINES 
90 -sec at :20 & 40 (24 hrs.)-applicable 1 -min. 

WEATHERCASTS 
1 -min at :10, :30 & :50 (24 hrs.)-applicable 1 -min, 
Includes 30 -second spot and open/close. 

KTOP 
1947 

NBC Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 217 6900 1.00 
KTOP Broadcasting Co., Box 1490. 1600 N, Buchan- 

an St.. Topeka. Kan. 66601. Phone 913-234-3444. 
I. PERSONNEL 

General Manager -Merle Blair. 
Sta. & Prog. Mgr. -Bob Harris. 
Sales Manager -Jack Porteous. 
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KANSAS 
Topeka -K T O P -Continued 
2. REPRESENTATIVES 

Paul H. Raymer Company, Inc. 
7. FACILITIES 

1,000 w.; 1490 kc. Non -directional. 
Operating schedule: 24 hours daily. CST. 
Partial simulcast. Simulcast midnight -9 am & 4-6 

4. AGENCY COMM SSIONIIIties 
see KTOP-FM. 

15% on net time only: no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 9a. 9d, 5, 6b, 7b, 8. 
Plate Protection: 10a. 11a, 12a, 13a, 14b, 15a, 16. 
Baste Hates: 21a. 21d, 22b, 23a, 24c, 25a, 26, 27, 

28b, 28c, 29a, 30, 33a. 
Contracts: 40a. 41, 44a, 46, 47e. 51a, 51e. 
Comb.; Cont. Discounts: 60b, Sod, 60f, 80h, 601. 61a, 

62b, 
Cancellation: 70a, 70e, 71b, 72, lab. 
Prod. Services: 80. 
Affiliated with MISS and NBC Radio Networks. 

TIME RATES 
Rates effective March 1. 1966. 

Rates received February 2, 1966. 
Class AA -6:00-9:00 am and 4:00-7:00 pm Mon thru 
Sat. 
Class A-9:00 am -4:00 pm Mon thru Sat and 6:00 
am -7:00 pm Sun. 
Class B-7:00 pm -midnight Mon thru Sun. 
Clava C -midnight -6:00 am Mon thru Sun. 

7. PACKAGE PLANS 
CLASS AA-KTOP AM -FM 

1 min 30 nec 10 sec 
1-6 per wk. ---- ....._ 7.60 6.60 3.00 
7-12 per wt. - 7.00 6.00 3.00 
13 or more per wk..V 6.60 5.60 2.50 

CLASS A-KTOP AM 
1-6 per wk. _...._ _____ 6.00 5.00 2.50 

_ 7-12 per wk. .-._.-..-_._._.. 6.90 4.40 2.50 
13 or more per wk. _. 4.80 3.80 2.25 

CLASS B-KTOP AM 
3.40 2.25 

7-12 per wk _ 8.80 2.80 2.25 
13 or more per wk. 3.24 2.20 2.00 

CLASS C-KTOP AM -FM 
Midnight -2:00 am.__ 20.00 
5:00-6:00 am 15.00 

8. PROGRAM TIME RATES 

Class Class Class PER WK: A B C 
Less than 6 ti 13. 12. 5. 
62ti 

ti 
.._._..._-......._.... 

10. 
12 

11. 
4. 11. 4. 

12 ti - 9. 9. 4. 

5 Minutes 
Class 
AA 

13 
11. 
10. 

K TO P -FM 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 217 6901 9.00 
KTOP Broadcasting Co., Inc., Box 1490. Topeka, 

Kan. 66601. Phone 913-234-3944. 
I. PERSONNEL 

General Manager -Merle Blair. 
Station Manager -Bob Barber. 
Sales Manager -Jack Porten!. 

2. REPRESENTATIVES 
Paul H. Ravmer, Company, Inc. 

3. FACILITIES 
ERP 3,500 w.; 100.3 mc. 
Operating schedule: 24 hours dally. CST. 
Antenna ht.: 181 ft. above average terrain. 
Partial simulcast. Simulcast midnight -9 am & 4-6 
pm. See KTOP for simulcast facilities. 

4. AGENCY COMMISSION 
15% on net time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
See KTOP listing for coded regulations. 
Maximum five 1 -minute announcements per hour in 
music programs. No more than 1 spot Der location 
between shows in news segments. Minutes on FM 
only. AM/FM contracts may be combined for fre- 
quency discounts. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective October 1, 1965. 
Rates received October 6. 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER MO: 
(TF balls) 

1 tt daily 50. 4 ti daily ........... 35. 
2 ti daily. _.........._.._ 45. 5 U daily..__._...... 30. 
3 ti dally 40. 

a. PROGRAM TIME RATES 
1 HOUR 

7 days at same hour, per mo 

WIBW 
1924 

CBS Radio Network 

AVERY-KNODEL, INC. 

Subscriber to the NAB Radio Code 
Media Code 4 217 7050 4.00 
Stauffer Publications, Box 119, Topeka, Kan. 66601. 

Phone 913-272-3456-7. TWX 913-323-6151. 
STATION'S PROGRAMMING DESCRIPTION 

R'IBW: Agricultural programs featured 20 hours per 
week. Remainder of broadcast week taken up by talk 

features, news, and information type formats. Music, 
when used. is big band type. Emphasis on news and 
play-by-play sports featuring high school and college 
football and basketball, as well as major league, 
professional baseball and football. Contact Repre- 
sentative for further details. Reed 10/23/87. 

I. PERSONNEL 
Vice-Pres. & Gen't Mgr. -Thad M. Sandstrom. 
Sta. & Nat'l Sales Mgr. -Jerry Holley. 

2. REPRESENTATIVES 
A vccy- Knodel. Inc. 

3. FACILITIES 
5.000 w.; Söu ke. Directional -night only. 
Medea time with KBAC. 
Operating schedule: 24 hours daily except KSAC 
boon CST. 

4. AGENCY COMMISSION 
15% on net time and talent: no each dlaeount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a. 3b, 3c, 3d, 4a, 9d, 5. 6a, 

7b, 8. 
Rate Protection: 10e, 12c. 14h. 
Basic Rates: 20a, 21h. 23a. 25a. 
Contracts: 40a. 41. 42a. 92c. 95. 
Comb.: Cont. Discounts: Bob. 60f, 61b. 
Cancellation: 70a. 70d, 71a. 73b. 
Prod. Services: 80. 
Affiliated with CBS Radio Network. 
Contiguous rates allowed on programs used on same 
day. 

TIME RATES 
No. 24 F,ff 1/1/67-Rec'd 1/4/67. 

7. PACKAGE PLANS 
A -Mon thru Sat 7-9 am. 
B -All other times except Special Features. 

IMPACT PACKAGES -FIXED POSITIONS 
CLASS A 

PER WK: I min 20/30 10 se 
Leas than 6 ti 33.00 27.00 16.50 
6 ti 27.00 22.00 13.50 
12 ti...._ 26.00 21.00 13.00 
18 ti._ 25.00 20.00 12.50 
24 ti... 24.00 19.00 12.00 
30 ti ..... 23.00 18.00 11.50 
36 ti 22.00 17.00 11.00 
42 ti 21.00 16.00 10.50 
48 ti 20.00 15.00 10.00 

CLASS B 
Less than 6 ti...._... .......... 15.00 12.00 7.50 
8 tl _.._....._ 12.50 10.00 6.25 
12 ti _._.......__.._... 12.00 9.60 6.00 
18 ti 11.50 9.20 5.75 
24 ti 11.00 8.90 5.50 
30 ti 10.50 8.40 5.25 
36 it 10.00 8.00 5.00 
92 ti 9.50 7.60 5.00 
98 ti 9.00 7.20 5.00 

DISCOUNTS 
26 wks-10%. 52 wks-20%. 
All spots combinable. 

II. PROGRAM TIME RATES 
Ix 26x 52x 156x 260x 3120 

1 hr 200 180 170 160 150 140 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 he. 40% of hone. 5 min: 25% of hour. 

10. SPECIAL FEATURES 
Pleasant Valley Gang -Mon thru Sat 6. 6:15, 6:45 
am. 
Farm Calendar & Weather -Mon theta Sat 6:10 am. 
Weather Bureau Report -Mon thru Sat 6:25. 6:55 
am: 12:15 pm. 
Fence Rider -Sat 6:30 am. 
Farm Markets -Mon theta Sat 6:35 am: 12:20 pm. Farm Report -Mon theta Sat 11:55 am. 
News -Mon theta Sat noon -6 pm. 
Farm Roundup -Sat 12:35 pm. 

WKLY: (e) Plan Plan 
1 min or less.. .................. _ ....._...._.._ - 35 30 28 
All adjacent breaks included. 
Farm Roundup --Mon then Sat 5:35 am. 
Farmer's Forum -Sun 8:10 am. 
Opening Farm Markets -Mon theta Fri 10:35 am. 
Weather Bureau -Sun 12:15 pm. 
1 min or less 20 18 16 

(e) Lens than e times. 
All adjacent breaks included. 
All spots combinable. 
Talent & Production: add 10.00 commtasionable for 
5. 10 or 15 minutes. 

WIBW-FM 
1961 

Subseriber to the NAB Radio Code 
Media Code 4 217 7051 2.00 
Stauffer Publications. Box 119. Topeka. Kan. 66601. 

Phone 913-272-3456. TWX 913-323-6151. 

STATION'S PROGRAMMING DESCRIPTION 
WIBW-FM: NEWS: network and local on hour plus 
information features on half hour. MUSIC: country 
and western 6 am -12M. M -Sat and 7 am -11 pm Sun. 
SPORTS: local high school and college play-by-play, 
some major league baseball and football. Rec'd 
8/2_8/67. 

I. PERSONNEL 
Vice-Pres. F Gen'l Mgr. -Thad M. Sandstrom. 
Sta. & Nat'l Sales Mgr. -Jerry Holley. 

3. FACILITIES 
ERP 47.000 w.: 97.3 mc. 
Operating schedule: 7:00 am -midnight daily. CST. 
Antenna ht.: 1217 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded refutations 
General: la. 2a. 3a. 3h. 4a. 4d. 5, 6a, 7b, 8. 
Rate Protection: 10h, 11h. 126. 136, 146. 
Basic Rates: 20a. 22a, 226, 23a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a. 42b. 45. 46. 47a. 
Comb.: Cont. Discounts: 60k. 61a. 61b, 62b. 
Cancellation: 70a. 70e. 71a. 73a. 
FM sold and programmed separately from AM. 
TV Facilities: 1VIBW-TV. 

TIME RATES 
Rates effective April 15, 1963. (Card No. 2.) 

Card received April 16, 1963. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 t l 6.00 104 ti........................... 4.00 
13 ti 5.50 156 U. _ 3.50 
26 ti 5.00 208 ti.._..._......._._.._ 3.00 
52 tl. 4.50 312 tL.._......_. 2.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 ti 25.00 15.00 10.00 
13 ti ...._... 24.00 14.00 9.00 
28 ti .... .... .... 23.00 13.00 8.00 
52 ti ....... ---- ........._..._.........._.._.- 22.00 12.50 7.00 
104 t 1 ..............._...._......-.._..._.._.._._. 21.00 12. 00 6.50 
156 ti ._._ 20.00 11.00 6.00 
208 tl 19.00 10.00 5.50 
312 ti 18.00 9.50 5.00 

WREN 
1926 

R A B 

Subscriber to the NAB Radie Code 
Media Code 4 217 7200 5.00 

WREN Broadcasting Co., Inc., 1001 Fillmore. To- 
peka, Kan. 66604. Phone 913-232-0505. 

Send all program material, commercial copy, tran- 
scriptions and promotion material to Program Direc- 
tor, WREN, Topeka. Kan. 

STATION'S PROGRAMMING DESCRIPTION 
WREN: Programmed for adults, target audience ages 
21-49. 
8 air personalities 24 hours daily hosting middle-of- 
the-road music shows, general popular music. 5 min 
news, sports and weather on hour. 1 min weather 
on half hour. Extended half hour news blocks at 7 am. 
noon, 6 pm & 10 pm. 5 man news department, 4 
mobile units, 1 air mobile, Associated Press and 
weather bureau wires. SPORTS: play-by-play, Big 
8 Conference university basketball and football. Major 
league baseball. RELIGIOUS: 5-10 am Sun block. 
COMMERCIAL POLICY: not to exceed 9 minutes 
per half hour. Contact Representative for further 
details. Reed 3/28/68. 

I. PERSONNEL 
General Manager -Robert Fromme. 
Sales Manager -Paul Blazon. 
Program Director -Chuck Patrick. 

2. REPRESENTATIVES 
John C. Butler Co.. Inc. 

3. FACILITIES 
5,000 w.; 1250 kc. Directional -night only. 
Dlvidea time with KFKU 1 hour daily Monday 
through Friday. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

Again Pulse 
gives 

REN 
Something to 

Sing About 
Pulse survey figures for the Topeka 
Metro Area, Oct. -Nov., 1967, show 
that "Topeka Is Sold on WREN." 

WREN reaches more unduplicated men per 
week than any other Topeka station -giving 
WREN advertisers an ever -bigger audience. 

WREN 24,000 
Station "A" 23,800 
Station "B" 17,800 

WREN delivers 57% more total men than 
Station "A" from 10 AM -3 PM and ranks 
number one in women 25-64' and in total 
persons during these important daytime 
hours. 

WREN ranks first during the prime after- 
noon drive time 3-7 PM - delivering more 
men 35-64 and more women' 25-64. 

'Tie (figures based on avg. 1/4 hour audience 
estimates) 

To sell the 
Topeka audience 
with the money 
to buy, use . . 

RE 
"the geed life" 

Robert D. Fromme, Gen. Mgr. 

Represented by John C. Butler Co. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 3a, 4a. 5, Sa, 7b, 8. 
Rate Protection: 10d, lid. 12d. 134. 14d, 15b. 
Basic Rates: 206, 22a, 246, 28c, 33e. 
Contracts: 40a. 
Comb.: Cont. Discounts: Sob, 606. 61b. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective July 1, 1961. 
Rates received June 9. 1961. 

AAA -Mon thru Sat 6-9:01 am. 
AA -Mon theta Fri 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

I min 30 see 10 see 
1 x 11.00 8.25 5.50 

7. PACKAGE PLANS 
CLASS "AA" 

1 minute: 1 wk. 13 wks. 
5 times 8.50 8.25 

10 time _ 8.00 7.75 
20 times ..... _...,.__._ 7.50 7.25 
30 times _._.__... 7.00 6.75 
50 times 6.50 6.25 

:t0 seconds: 
5 times 6.50 6.25 

10 Limn 6.00 5.75 
20 timen 5.50 5.25 
30 times._.......,_ 5.00 4.75 
50 times...._ ......... 4.50 4.25 

CLASS "A" 

28 wks. 52 wks. 
8.00 7.50 
7.50 7.00 
7.00 6.50 
6.50 6.00 
6.00 5.50 

6.00 5.50 
5.50 5.00 
5.00 4.50 
4.50 4.00 
4.00 3.50 

1 minute: 
5 time§ .... 7.50 7.25 7.00 6.50 

10 times 6.75 6.50 6.00 
20 times _.._.. 6.50 6.25 6.00 5.50 
30 times 6.00 5.75 5.50 5.00 
50 times ..... ____ 5.50 5.25 5.00 4.50 

30 seconds: 
5 times _... 5.50 5.25 5.00 4.50 

10 times ______ 5.00 4.75 4.50 4.00 
20 times 4.25 4.00 3.50 
30 Calve... 4.00 3.75 3.50 3.00 
50 times 3.50 3.25 3.00 2.50 

10 -second ID's -50% or Minute Rate. 
10 -second announcements not combinable with other 
announcements for (Recount purposes. 

ULYSSES 
Grant County -Map Location C-5. 

See SRDS consumer market map and data at begin- 
ning of the State. 

KULY 
1964 

Subseriber to the NAB Radio Code 
Media Code 4 217 7350 8.00 
Grant County Broadcasting Co., Inc., Box 1116. II. S. 

270, 2 ml. South of Ulysses, Tllyases, Kan. 67880. 
Phone 316-356-3311. 

I. PERSONNEL 
President -Don L. Gasklll. 
Sta. & Sales Mgr. -Sam Elliott. 
Program Director -Dale Knutson. 

3. FACILITIES 
1.000 w. days, 500 w. nights: 1420 kc. Directional. 
Operating schedule: 6:00 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
Net: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. 3a. 4a. 4d, 5, 6a, 7a. 
hate Protection: 10a. 11h, 12a, 13a, 14a, 15a. 
Basic Rates: 20b, 21a, 23a, 246, 25a, 26, 286, 28c, 

29a, 32a. 
Contracts: 40a, 41, 42e, 99a, 45, 46, 4Ta. 51e. 
Comb.: Cont. Discounts: 60a, 60g. 601, 6226. 
Cancellation: 70b, 70d, 71a, 72. 
Prod. Services: 82. 

TIME RATES 
ER 11/1/64 -Reed 4/11/66. 

6. SPOT ANNOUNCEMENTS 
Ix 50x 100x 250x 5000 10000 

1 min 3.50 3.25 3.15 3.00 2.75 2.00 
30 see 2.50 2.35 2.25 2.15 2.00 1.60 

8. PROGRAM TIME RATES 
Ix 50x 1000 250w 5000 10000 

1 hr 20.00 18.80 18.40 17.60 ..._... ,._... 
1/2 hr 13.50 12.80 12.50 12.00 11.25 ..__.. 
1/4 hr 9.50 8.83 8.60 8.15 7.65 5.75 
10 min. 7.00 6.50 6.30 5.90 5.30 4.85 
5 min ..... 5.00 4.85 9.50 9.20 3.75 3.00 

WELLINGTON 
Sumner County -Map Location G-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KLEY 
1966 

Subseriber to the NAB Radio Code 
Media Code 4 217 7500 8.00 
Sumner Broadcasting Co.. Hwy. 81. S., Wellington. 

Kan. 67152. Phone 316-326-3341. 
STATION'S PROGRAMMING DESCRIPTION 

KLEY: Programmed for general interest. 
Daily basis: eight 15 -min news broadcasts, five 5 -min 
weather broadcasts, four 10 -min sports broadcasts with 
telephone reports from around area featured on news 
and sports broadcasts, and one 10 -min personality 
interview. MUSIC: middle-of-the-road 53%, current 
hits 25%, country and western 15%, ethnic 4%, 
religious 2%. and jazz 1%. Weekly basis: religion 
4 hours, farm news 2 hours, women's news 2-1/2 
hours. Also, play-by-play coverage of local, regional, 
and college sports. Rec'd 8/7/67. 

I. PERSONNEL 
General Manager -Ed Hundley. 

3. FACILITIES 
250 w.: 1130 ko. 
Operating schedule: Sunrise -local sunset. CST. 
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Wellington -K L E Y -Continued 
4. AGENCY COMMISSION 

15/0. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 45. 9d, 5, 6e, 7a. 8. 
Rate Protection: 10e. llc, 12c, 13c, 14e. 
Basic Rates: 20b, 21a, 21b. 21c, 21d. 22a, 23a. 24b. 

25a. 26, 28a, 29e. 
Contracts: 40a, 41. 44a. 45. 46, 47e, 51a. 
Comb.; Cont. Discounts: 60d. 60e, 60f, 60h. 601, 

61a, 62d. 
Cancellation: 71a. 73a. 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Eft Rec'd 1/3/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x I56x 3120 624x 1248x 

1 min 3.60 3.30 2.85 2.55 2.25 2.10 
30 sec 2.40 2.20 2.00 1.80 1.60 1.50 

WICHITA (6 AM; 3 FM1 
Sedgwick County -Map Location G-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KAKE 
1947 

R A 
Subscriber to the NAB Radio Code 

Media Code 4 217 7650 1.00 
KAKE Radio & T. V., Inc., Box 1240, 1500 N. West 

St., Wichita. Kan. 67203. Phone 316-943-4221. 
TWX 316-554-9452. 
STATION'S PROGRAMMING DESCRIPTION 

KAKE: Programmed for adults. 
NEWS: on hour, network news on half hour. Weather 
every hour. SPORTS: 3 times daily. MUSIC: 
Standard arrangements of film music, showtunes. swing, 
semi -classic, jazz. Commercials, limit 18 minutes per 
hour. Live coverage of significant events takes prece- 
dence over all programming. News department. Con- 
tact Representative for further details. Rec'd 3/29/88. 

I. PERSONNEL 
Station Manager -Bill McLean. 
Sales Manager -G. A. Wiles. 
Program Director -Rick Milhon. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

8. FACILITIES 
1,000 w. days; 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 24 hours daily except 1:00-5:00 
am Mon. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3d, 4a, 9d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 11b. 12b. 1312, 14b. 15a. 
Basic Rates: 20b, 21a, 21d, 22b, 23e. 24e, 24c, 25b, 

28b, 28c. 29a. 
Contracta: 40a, 41, 42a. 42c. 43. 44b, 47a. 
Comb.: Cont. Discounts: 60b. 60d. 80e, 6tf, 60i, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 
Member: Greater Kansas Radio Network. 

TIME RATES 
Ratea eft. Nor. 1. 1965. (Card No. IN & 1CN.) 

Card received November 29. 1985. 
Class AA -6:00-9:00 am and 4:00-7:00 pm Mon thru 
Sat. 
Class A-9:00 am -4:00 pm Mon thru Sat. 
Class B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min 30 sec ID's () . . 18.00 14.40 9.00 
6 ti _.._.._ _.._.._.._.._....... 16.00 12.80 8.00 

14.00 11.20 7.00 
13.00 10.40 6.50 
11.00 8.80 5.50 

12 tl 
18 ti......._.._.._.._._.._ 
24 ti () Fixed position 

CLASS A 
6 U..._....__.._. _ 14.00 
12 ti..._..... .._._.._..___.._.........._..-. 12.00 
18 ti ._ _._.._.._..__... 11.00 
24 ti 9.00 

CLASS B 

11.20 
9.60 
8.80 
7.20 

7.00 
6.00 
5.50 
4.50 

6 t1......._......_........._ -._......_.._... 12.00 9.60 6.00 
12 ti... 10.00 8.00 5.00 
18 ti._.._.._,._.._.._.._..___.._...__.._._ 9.00 7.20 4.50 
24 ti 7.00 5.60 3.50 

10. SPECIAL FEATURES 
NEWS, WEATHER. SPORTS 

1/4 hr 5 min 1/4 hr 5 min 
I tl 35.00 20.00 104 ti 30.00 16. 

26 ti ._ 33.00 18.00 156 tl..._ 29.00 15.50 
52 ti 32.00 17.00 260 ti 28.00 15.00 
78 LI. 31.00 16.50 312 t1 27.00 14.50 

KARD(FM) 
1960 

e F ,MO 

Media Code 4 217 7800 2.00 
Kansas State Network, Inc.. 833 N. Main, Wichita. 

Kan. 67203. Phone 316-285-5633. TWX 910-741- 
6976. 

I. PERSONNEL 
President -Don Sbarra. 
Manager -Don Hoover. 
Program Director -Bill Moore. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
ERP 27,500 (hortz.), 27,500 (vert.); 107.3 mc. 
Stereo 
Operating schedule: 6-12:30 am. CST. 
Antenna ht.: 884 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 3e. 3d, 4a. 5. Bb, 7b, 8. 
Rate Protection: 10e. 12c, 14c. 15b. 16. 
Basic Rates: 20b. 24b, 24c, 28a. 29a. 
Contracts: 40e. 41, 44a, 45, 46, 51e, 51c. 
Comb.: Cont. Discounts: 60a, 60f, 61a, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80. 
Affiliated with American FM Network. 

TIME RATES 
No. 1 Eft 4/15/67 -Reed 6/29/67. 

6. SPOT ANNOUNCEMENTS 
lx 52x 1040 260x 500x 1000X 

1 min.._....... 6.00 5.50 5.00 4.50 4.00 3.50 
30 sea. 5.00 4.50 4.00 3.50 3.00 2.50 
10 sec 9.00 3.50 3.00 2.50 2.00 1.50 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

(Must be use6 tI in12 
tit 

18ii 
ti 

days) 2436 ti 42 tl 
1 min. 27 51 72 90 117 126 
30 sec 21 39 54 66 81 84 
10 see. 15 27 38 42 54 63 

8. PROGRAM TIME RATES 
Ix 52x 104x 260x 500x 1000x 

1 hr..._.._.._ 40 37 34 31 28 23 
1/2 hr 24 22 20 19 17 14 
1/4 hr 16 15 14 12 11 9 

KEYN 
1958 

Subscriber to the NAB Radio Code 

Media Code 4 217 7950 5.00 
Mr. D's Radio Inc.. 3357 West Central, Wichita. 

Kans. 67203. Phone 316-942-3206. 
STATION'S PROGRAMMING DESCRIPTION 

KEYN: Programmed for young premarried and young 
marrieds, college age and up, age 17-35. 
MUSIC: top 40, rhythm and bittes and albums, 
formatted M -Sat. Sun only: programmed for ethnic 
and college with 3 Negro DJ's playing rhythm and 
blues and pop Jazz. Features: college news reports 
from 3 local universities, college employment news, 
sports at :20 past every hour, news at :20 till, 
weather every 20 min, club calendar and syndicated 
humor programs. Facilities: remote news cruiser. 
2 way radio equipped, remote studio for live remote 
programs anywhere. Contact Representative for further 
details. Reed 8/29/88. 

I. PERSONNEL 
Vice-Pres. & Oen'l Mgr. -Robert D. Freeman. 
Program Director -Greg Dean. 
Commercial Manager -Gary Richards. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
250 w. days; 900 kc. Directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. Payable 10th following month. 6% 
added on unpaid balance after 60 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising standards apply 
General: la, 2a, 3a, 3d, 9a, 5, 6e. 
Rate Protection: 10a, ils, 12a, 13a, 14a, 15h. 
Basic Rates: 20a, 21c, 22a, 22b, 23a, 24b, 24c, 255. 

28a. 28c. 29a, 30. 
Contracts: 40a. 41, 44a, 45, 46, 47a, 50, 51e. 
Comb.; Cont. Discounts: 60a, 60f, 60i, 61b. 
Concellation: 70a, 70c, 71e, 73a. 
Prod. Services: 82. 
Affiliated with MSS. 

TIME RATES 
No. 3 ER 9/1/68 -Reed 8/29/88. 

6. SPOT ANNOUNCEMENTS 
I ti 6 ti 12 ti 18 tl 24 ti 30+ 

1 min 10.00 9.50 9.00 8.50 8.00 7.50 
30 sec 8.00 7.50 7.25 6.75 6.50 6.00 

6. PROGRAM TIME RATES 
Is 265 52x 104x 156x 268e 3I2x 

1 hr 125 120 110 105 100 95 85 
1/2 hr 75 70 65 60 55 50 45 
1/4 hr 50 45 90 35 30 25 20 
5 min_ 30 ...... 

KFDI 
1923 

Subscriber to the NAB Radio Code 
Media Code 4 217 8100 6.00 
Wichita Great Empire Broadcasting Inc.. Box 1402. 

42nd and Broadway, Wichita. Kan. 67201. Phone 
316-838-3377. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -F. F. "Mike" Lynch. 
Commercial Manager -Mike Outman. 
Program Director -Bob Roberts. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
10.000 w. days, 1.000 w. nights; 1070 kc. 

Directional -night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 4e, 4d, 5, 6a. 8. 
Rate Protection: 10c, 11e, 12e, 13c, 14e. 
Basic Rates: 20e, 22a, 23a, 25a, 29a. 
Contracta: 40a. 42a, 45, 48. 47a. 
Comb.; Cont. Discounts: 00b. 60k. 
Cancellation: 70e, 70c, 71a, 73a. 

KANSAS 
TIME RATES 

No. 5 Eft 7/1/68-Rec'd 5/31/68. 
AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sat & Sun 6 am - 
7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS -I min- 20/30 sec ---- 
PER WK: AA A B AA A B 
1 ti 20.00 19.00 13.00 16.00 15.20 10.40 
10 ti 18.00 17.00 11.00 14.40 13.60 8.80 
15 ti 17.00 16.00 10.00 13.60 12.80 8.00 
25+ 16.00 15.00 9.00 12.80 12.00 7.20 
10 sec: 50% of 1 -min. 
Spots may be combined in all classifications. 

DISCOUNTS 
26 wk -4% 52 wk -l0% 

8. PROGRAM TIME RATES 
lx 26x 52x I04x 260x 

1/2 hr 85. 75. 65. 55. 40. 
1/4 hr 50. 33. 31. 29. 26. 
5 min 20. 18. 17. 16. 15. 

KFH 
1922 

BLAIR RADIO 

CDS Radio Network 

C 
Media Code 4 217 8250 9.00 
Radio Station KFH Co., 1025 Wichita Plaza Bldg., 

Wichita, Kana. 67202. Phone 316-262-9491. 
STATION'S PROGRAMMING DESCRIPTION 

KFH: Programmed for adults, 25-50. 
50% talk, sports news. 50% music, middle-of-the- 
road. FARM: M -Sat 5:55-6:30 am. Air personali- 
ties 6:30-10 am music, middle-of-the-road, current 
hits, and standards, news, weather, sports. Talk 10- 
1l am guests and telephone forum. 11 am -noon net- 
work. Noon -12:30 pm news, editorials, weather, 
sports. 12:30-4 pm music, middle-of-the-road, cur- 
rent hits, and standards, by air personalities. 4-5 
pm talk with guests. 5-6 pm news, weather, and 
sports. SPORTS: 7-10 pm in season high school and 
college football and basketball, professional football 
and major league baseball. 10:30 pm -2 am discus- 
sions, interviews, debates. 2-5:45 am mobile news, 
music, middle-of-the-road, ahowtunea and standards. 
5 man news department, 1 staff meteorologist, 2 man 
farm department, 2 man sports department. Contact 
Representative for further details. Recd 3/11/68. 

I. PERSONNEL 
General Manager -Thomas P. Bsshaw, 
Sales Manager -Bob Adams. 
Operations Director -Barry Gaston. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w.; 1330 ke. Directional -night only. 
Operating schedule: 24 haura daily. CST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3b, 3d, 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 14b. 
Basic Rates: 20a. 21b, 22a, 24a, 25a. 28c, 30, 32b. 

33a. 
Contracts: 40a, 41, 44b, 45, 47a. 49, 51b. 
Comb.; Cont. Discounts: 60e, 60c, 60d, 80g, 60i, 610, 

62b. 
Cancellation: 70a, 70c, 71a. 73a. 
Prod. Services: 81, 82. 
Station endeavors to maintain a separation of 15 
minutes or more between programs and announce- 
ments for competing products but reserves right to 
place such programs adjacent to each other. 

TIME RATES 
Eft 3/1/67-Rec'd 2/22/67. 

AA -Mon thru Sat 5:45-9:30 am, noon -1 pm & 3:30- 
7 pm. 
A -Mon thru Sat 9:30 am -noon & 1-3:30 pm. 
B -Mon thru Sat 7 pm -midnight; Sun all day. 
C -Mon thru Sat midnight -5:45 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA () I ti 6 tl 12 tl 18 tl 24 ti 30 tl 

1 min....._... 27.00 24.00 22.00 20.00 18.00 17.00 16.00 
20/30 21.50 19.00 17.50 16.00 19.50 13.50 13.00 
ID's 13.50 12.00 11.00 10.00 9.00 8.50 8.00 

CLASS A 
1 mia.._ , 20.00 18.00 17.00 16.00 15.00 14.00 
20/30 16.00 14.50 13.50 13.00 12.00 11.00 
ID's 9.00 8.50 8.00 7.50 7.00 

CLASS B 
1 min. 16.00 14.00 13.00 12.00 11.00 10.00 
20/30 13.00 11.00 10.50 9.50 9.00 8.00 
ID's .. 7.00 6.50 6.00 5.50 5.00 

CLASS C 
1 min. ........ 12.00 11.00 10.00 9.00 8.00 7.00 
20/30 9.50 9.00 8.00 7.00 6.50 5.50 
ID's 5.50 5.00 4.50 4.00 3.50 () Specified position 
Minutes station breaks and ID's may be combined 
for maximum frequency. Except for Specified post- 
tion, all spots will be staggered in time period. 
Discounts -8% for 52 consecutive weeks. 

8. PROGRAM TIME RATES 
1 55 1/2 25 1/4 10 5 

hr min hr min he min min 
1 tl.... 125.00 118.75 75.00 67.50 50.00 41.70 31.25 
26 tL. 118.75 112.81 71.25 64.13 47.50 39.60 29.70 
52 ti.. 112.50 106.88 67.50 60.75 45.00 37.50 28.15 
104 ti 106.25 100.94 63.75 57.38 42.50 35.45 26.60 
156 ti 100.00 95.00 60.00 54.00 40.00 33.75 25.00 
260 ti 93.75 88.59 58.25 50.63 37.50 31.25 23.50 
312 ti 87.50 83.13 52.50 47.25 35.00 29.20 21.90 

10. SPECIAL FEATURES 
NEWS. WEATHER AND SPORTS -5 min- -10 min- -I5 Mill - 

PER WK: 3ti 6tl 3 t 6ti 301 6t1 
13 wks 31.50 30.00 42.50 40.00 51.50 48.00 
26 wits 30.00 27.50 41.00 36.50 49.50 43.50 
52 wks 27.50 25.00 37.00 32.50 45.00 38.50 

(Wichita continued on next page) 

Wind 
he's got 
plenty 
of... 
Do you? 
You should. 
It's important to keep 

on breathing. 
After all, you're a can- 

didate too. For health. For a 
reasonably long life. 

If you're short of breath 
. e . if you cough too much ... 
you may find it tough to win. 
Don't take chances with these 
symptoms of respiratory 
disease. 

Take good care of your 
wind; you'll need it as long as 
you live. This is the recom- 
mendation of your local 
Christmas Seal organization 
and the National Tuberculosis 
Association. 

Short of breath? 
Cough too much? 
Don't take chances. 
See your doctor. 
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KANSAS 
Wichita -Continued 

K F H -FM 

PER WK, 
EA: 3íl 6ti 12 ti 18ti 24 ti 30 ti 

t min 10.00 9.75 9.50 9.25 9.00 8.75 
ROS 

1 min 6.00 5.75 5.50 5.25 5.00 4.75 
30 sec 5.00 4.75 4.50 4.25 4.00 3.75 
ID's: 50% of earned 1 -min. 
1 minute and 30 seconds spots combine for frequency. 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104e 156e 312x 

1 hr 40 38 35 33 31 30 28 
1/2 hr 32 30 28 26 25 24 23 
1/9 hr 20 18 16 14 12 10 8 

1948 
Media Code 4 217 8251 7.00 
Radio Station KFM Co., Suite 1025, 125 N. Market, 

Wichita, Kans. 67202. Phone 316-262-4491. 
I. PERSONNEL 

General Manager -Thomas P. Basilan. 
Sales Manager -Robert Adams. 
Operations Manager -Barry Gaston. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 31,000 w.; 97.9 mc. CST. 
Operating schedule: 6-1 am. 
Antenna ht.: 975 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable 15th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
See KFII listing for coded regulations. 
Affiliated with CBS Radio Network. 

TIME RATES 
ER 1/1/68-Rec'd 12/28/87. 

7. PACKAGE PLANS 
FIXED POSITIONS 

(6 pm -midnight) 

KFRM 
SALINA 

City of license, Salina, Kan. 
Wichita office -Miller Bldg., Wichita, Kan. 67202. 

Phone 316-384-9301. 
See listing under Salina, Kan. 

KLEO 
1936 

The Eastman Station 
R A B 

Subscriber to the NAB Radio Code 
Madia Code 4 217 8400 0.00 
Swanco Broadcasting of Kansas, Inc., 6610 W. 13th 

SL. Wichita. Kan. 67212. Phone 318-943-0255. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Donald L O'Malley. 
Commercial Manager -Marc Alan. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5,000 w. days; 1,000 w. nights; 1480 kc. 

Directional. 
Operating schedule: 24 hours daily except midnight - 
5:00 am Mon. CST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b. 3a, 3b, 3d, 4a. 9d, 5. 6a, 7b, 8. 
Rate Protection: lob, llb, 121, 131. 14a. 
Basic Rates: 20a, 21a, 22b, 23a, 25a, 28c. 290. 
Contracts: 40a, 41, 92a. 43, 49a, 45. 46, 47a, 49, 

50, 51c. 
Comb.; Cont. Discounts: 60a, 81c, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with The Eastman Radio Network. 

TIME RATES 
Eff 7/1/68-Rec'd 5/31/88. 

6. SPOT ANNOUNCEMENTS 
I -Mon thru Sat 6-10 am & 3-7 pm. 
II -Mon thru Sat 10 am -3 pm & 7-10 pm. 
III -Mon thru Sat 5-6 am & 10 pm -midnight; Sun 
all day. 

PER WK: I min 30 see 
1 ti 23.00 18.90 
12 ti 21.00 16.80 
18 ti 20.00 16.00 

SECTION I 
10 see 
11.60 
10.50 
10.00 

SECTION II 
1 ti 20.00 16.00 10,00 
12 ti 18.00 14.90 9.00 
18 ti 17.00 13.60 8.50 

SECTION III 
1 ti. ........ _........ _.._...._.._ .............. 17.00 13.60 8.50 
12 tL......_..__......_.'.._..'-'......._...- 15.00 12.00 7.50 
18 ti. ...... _.._...._.._ .... ........ _.._ 14.00 11.20 7.00 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -4% 52 wk -8% 
Not applicable to Best Buy Plan. 

RATEHOWER 
Minimum wkly ached of 6 1 -min spots 6 am -midnight 
Mon thru Sun, necessary to maintain consec wk adver- 
tising (or, spots equivalent in length and wkly fre- 
quency to the existing ached. 

7. PACKAGE PLANS 
BEST BUY PLAN 

30 ti (121, 1211, 6111). ea... 
15 ti (61. 611, 3111), ea 
Not combinable with other weekly plans for added 
frequency. 

8. PROGRAM TIME RATES 
5 min-1-i/2x anollrahle 1 -min. 

16 
17 

KQTY (FM) 
1963 

®M QQF,MQ 
Subscriber to the NAB Radio Code 

Media Code 4 217 8550 2.00 
Wichita Broadcasting, Inc., Box 486, 2929 Salina 

Ave., Wichita, Kans. 67201. Phone 316-838-3331. 
STATION'S PROGRAMMING DESCRIPTION 

KQTY (FM): Programmed for adults. 
MUSIC 80%: 5:45 am -12:30 am all albums, featur- 
ing general popular, showtunes, standards, middle-of- 
the-road. AIR PERSONALITIES handle 60%. NEWS 
20%: featuring national. international, state, local 
area and community news. 6 man news department. 
4 mobile units. Sun 5:45-7 ant religious, music, 
drama. 1-6 pm serious music, classic, romantic, and 
general orchestra music. Remainder of Sun general 
popular music, news. Contact Representative for fur- 
ther details. Recd 8/3/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Dale Wood. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 100,00e w.; 101.3 mc. 
Operating schedule: 5:30-1 am. CST. 
Antenna ht. --444 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 9a, 4d, 5, 6a, 7b, 8. 
(late l'rotection: led, 11e, 12e, 13d, 19d, 
Basic Rates: 20b, lia, 21d, 2.3a, 24b, 24c, 25a, 28a, 

28c, 29a, 33a. 
Contracts: 40a, 43, 94b, 45, 46, 47a, 50, 51a, 51b. 
Comb.; Cont. Discounts: 601,, 60d, 60g, 61a, 61b, 

Old. 
Cancellation: 70a. 70c, 71a, 72, 73a, 73b. 
l'rod. Services: 80, 81, 82. 
Identical schedules or equal expenditures placed con- 
currently with KWBB-AM earn a 20% discount on 
I:oth stations from regular published rater. 
AM and FM programmed separately. 

TIME RATES 
Itates effective October 1, 1965. 
Rates received (October 7, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 1 min 

1 tl 10.00 125 ti 8.00 
15 ti 9.58 250 tl....._...._ 7.50 
30 ti 9.00 500 ti 7.00 
60 11 8 .50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5/min 

1 x 60 45 27 18 
DISCOUNTS 

15x- 5% 80x-15% 250e-23% 
30x-10% 125x-20% 500x-26% 

C 

i 

KN'YN 

THE PREFERRED SOUND 

THAT SEILS WICHITA 
KWBB N.B C l Radio Reaches the Buying 
Audience with AM Acceptance, Listening 
Loyalty,Top Music and Fine Programming. 

KOTY FM in full Stereo. Separately Pro 
grammed 

KWBB RADIO WICHITA, KANSAS 

KWBB 
1950 

NBC Radio Network 

eZrn Representatives, Inc. 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 217 8700 3.00 
Wichita Broadcasting, Inc., Box 486, 2829 Salina 

Ave., Wichita. Kan. 67201. Phone 316-838-3331. 
STATION'S PROGRAMMING DESCRIPTION 

KWBB: Programmed for young adults. 
MUSIC 80%: featuring current hits. Audience partici- pations, brief women's features, community calendar 
of events, school lunch menu, all part of each day's programming. News 20%: 6 man staff, 4 mobile units, local, regional and network news on hour and half hour, direct remote lines to city and county commission offices. Direct weather teletype from U.S. Weather Bureau. 6-7 pm network, local, regional 
news, business news, commentary and local sports. SPORTS: local, state, high school and university 
sports. Heavy emphasis on community involvement. 
Contact Representative for further details. Recd 9/6/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Dale Wood. 

2. REPRESENTATIVES 
H -at Representatives, Inc. 

3. FACILITIES 
5,000 w. days; 1,000 w. nights; 1410 be. 

Directional. 
Operating schedule: 5 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 net time; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. General: la, la, 2b, 3a, 3d, 9a, 4d, 5, 6a, 7b, 8. Rate Protection: 10d, 11e, 12e, 13d, 14d. Basic Rates: 20b, 21a, 21d, 23a, 24b, 24c, 25a, 28a, 

28c, 29a, 33a. 
Contracts: 90a, 43, 44b, 45, 46, 97a, 50, 51a, 51b. Comb.; Cont. Discounts: 60b, 80d, sag, 61a, 01b, 

62d. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. Prod. Services: 80, 81, 82. 
Affiliated with NBC Radio Network. 
Identical schedule, or equal expenditures placed con- currently with KQTY-FM, Wichita earn a 20% dis- count on both stations from regular published rates. 

TIME RATES 
Rif Reed 8/2/68. 

AA -Mon thru Fri 6-9 am & 4-7 pm. 
A -Mon thru Fri 9 am -4 pm. Is -Mon thru Fri 7-30 pm; Sat & Sun all day. t' -All other times. 

7. PACKAGE PLANS 
FREQUENCY IMPACT PLANS 

PER WK: AA A B C 
54 ti 17.00 16.00 12.00 10.00 
18 ti 18.00 16.50 12.50 10.50 
12 ti 18.00 17.00 13.00 11.00 
6 ti 20.00 18.00 14.00 12.00 20/30 see: 75% of 1 -min 10 sec: 50% of 1 -min. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk -10% 

TOTAL AUDIENCE PLANS 
1 Minute 

MON THRU FRI: I II PI III IV V 
li -S am...___ _ .... _...... _.._ 7 6 5 4 3 
9 an1-4 pm..._ 14 12 10 S 6 4-7 pm 7 6 5 4 3 7-10 pm & wknds......._ 14 12 10 8 6 PER WK, EA: 42 ti 36 t1 30 t1 24 ti 18 ti 
1 min 11 12 13 14 15 
30 see/less: 75% of 1 -min. 10 see: 50% of 1 -min. All flan spots, in all categories, are combinable. 

8. PROGRAM TIME RATES 
le 26x 52x 104x 156e 260x 520x 1/2 hr....... 75.00 71.25 67.50 63.00 60.00 56.25 52.50 1/4 hr........ 50.00 47.50 45.00 42.50 40.00 37.50 35.00 

10 min...... 40.00 39.00 38.00 37.50 36.00 35.00 34.00 
5 min, AA 30.00 29.00 28.00 27.00 26.00 25.00 29.00 min. A... 28.00 27.00 26.00 25.00 24.00 23.00 22.00 Minute spots and programs may be combined for fre- 
quency discounts. 

10. SPECIAL FEATURES 
QUARTER-HOUR NEWS PARTICIPATION 

(7-7:15 am, nom -12:15 pm, 6-6:15 pm) 
1 min -AA rates apply, and earn frequency accord- ingly. 

NEWSCASTS 
26x 52x 104x 156e 260x 520e 

5 min 29 28 27 28 25 24 
"News on the Hour" -5 -minutes available for full sponsorship with opening and closing sponsor identi- fication and 2 commercial inserts, maximum 80 words per insert. 
Includes open, close and 1 -minute commercial. 
70% of applicable 5 -minute rate on the following: "95 Seconda of News" -news and weather capsules 
on the half-hour. 
"KWBB Weathercaets"--complete weather report at :15 and :45. 
"KWBB Sports Scoreboard" -complete sports report at :50 and (during baseball season) :20 hourly. "Wall Street Stock Market Report" -4:28 Ind 5:28 pm Mon thru Fri. 
KWBB Club Calendar" -2 minutes within 8:30- 

8:45 am, 10:30-10:45 am, 12:30-12:45 pm, 1:30-2:45 
pm and 4:30-4:45 pm Mon thru Fri. 
"Farm Market Report" -5:55-6:00 am Mon thru Fri. 
Open, close and 1 -minute commercial. 5 -mir ute pro- gram rate applies. 

WINFIELD 
Cowley County -Map Location H-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KNIC 
1963 

Media Code 4 217 8850 6.00 
Courtney Broadcasting Co.. Suite 300, First National 

Bank. Winfield, Kan. 67158. Phone 316-221-3341. 
STATION'S PROGRAMMING DESCRIPTION 

KNIC: Programmed for adults and young adults. 
4 air personalities. NEWS: 5 min on hour, headlines 
and weather on half hour. 30 min news, weather and 
sports periods, 7 am, 8 am, noon, 5 pm, 50% local. 
Community news 7:55 am & 11:05 am. Feature 
throw-ins: pet patrol, lost and found, bulletins, and 
siren activity. FARM: news, markets, county agent 
retorts 6:30-7 am and noon hour. MUSIC: middle-of- 
the-road. SPORTS: live, tape, and sport networks. Reed 4/29/68. 

I. PERSONNEL 
Owner & Gen'l Mgr. -Gene Courtney. 

3. FACILITIES 
250 w. days: 1550 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. General: la, 2a, 3a, 4a. 5, 6a, 7b. 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 15h, 15c, 16. Basic Rates: 20b. 21a, 21d, 22b, 23a, 29b, 25a. 

28a, 28c, 29a. 
Contracts: 40a, 41, 44a, 94b, 45. 48. 47a, 48. 50, 

51a, 51b. 
Comb.; Cont. Discounts: 60f, 60h, 60i, fila. 
Cancellation: 71a, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 6/1/66-ltec'd 9/18/66. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 30 see 
1 e 3.50 2.70 104 e 2.80 2.15 
13 x 3.40 2.60 156 x 2.60 2.00 
26 x 3.20 2.45 260 e..._........... 2.30 1.75 
52 x 3.00 2.30 312 x 2.00 1.50 ID's -50% of minute rate. 

7. PACKAGE PLANS 
SATURATION SPOTS 

10 ti, per day, 20% discount. 
100 ti, per month, 20% discount. 

A NEW POLICY ON 

RATING INFORMATION 

has become a matter of concern 
among firms and service organizations 
who produce and distribute rating 
data. 

At SRDS we are also concerned be- 
cause it is our responsibility to present 
objective information, to protect our 
subscribers from statements which mis- 
represent, mislead or are otherwise 
contrary to fact. 

To live up to this responsibility, to 
serve the best interests of those who 
buy spot time, SRDS has instituted a 
new policy which is a requisite for ac- 
ceptance of advertising in SRDS: 

For all advertising copy refer- 
ring to or incorporating ratings, 
SRDS requests . 

1) rating claims be identified as 
to the actual date of rating re- 
port, stating time periods 
covered and also the specific 
month(s) and year upon which 
the information is based, 

2) exact terminology of the rat. 
ing service be employed, and 

3) competing stations be referred 
to as stations "A," "B" and "C," 
not by call -letters. 

3/3-RTV 
6/66 
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KENTUCKY 

ADDITIONAL 
DAILY MEDIA CITIES 

NOT SHOWN ON STATE MAP 

TELEVISION 
Newport-Campbell County 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 238,200 Lexington 22,700 
METRO AREAS Louisville 96,100 

Huntington- Owensboro 3,300 
Ashland 8,300 Total Metros.... 130,400 

November 1, 1968 Spot Rodio Stations 369 



KENTUCKY State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Ashland -Boyd 
Bowling Green -Warren 

Covington -Kenton 
Fort Knox -Hardin 

Frankfort -Franklin 
Henderson -Henderson 

Hopkinsville-Christian 
Lexington -Fayette 

Louisville -Jefferson Newport -Campbell Owensboro-Daviess Paducah -McCracken 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City I/1/68 1/I/68 
Metropolitan Area (000) (000) 

Spendable Income 1967 / Distribution of 
Per 3000 5000 8000 10000 

Household to to to 
(5) 4999 7999 9999 

Retail Sales Passen- 
per 
Cars 

1/1/68 
(000) 

Farm 
Popu- 
lotion 
1/1/68 
(000) 

Gross 
Farm 

Income 
1967 

($000) 

Consumer 

($000) 

Families 
15000 

to and 
14999 over 

-Total Retail 

Household 
($000) 

-1967 
By Selected Store Types 

Apparel 
($000) 

Sales- 
Per 

(3) 
Food 

($000) 

General 
Drug Mdse. 

(5000) (5000) 

Home 
Furn. 
($000) 

Auto- 
motive 
($000) 

Service 
Station 
(3000) 

KENTUCKY STATE 
TOTALS 3,194.9 901.15 6,749,307 7,490 19.5 16.6 18.4 17.2 10.5 4,213,640 4,676 1,033,016 148,828 490,439 232,601 211,021 815,976 369,534 1,309.20 399.4 981,648 

ADAIR G-6 13.1 3.72 22,145 5,953 18.9 11.4 10.7 13.9 9.9 14,101 3,791 3,561 274 448 953 620 3,526 1,586 4.89 5.3 9,994 
ALLEN F-7 11.8 3.66 17,877 4,884 20.9 10.0 13.7 10.1 5.1 16,005 4,373 3,639 576 1,563 616 513 3,402 1,596 5.56 4.0 8,816 
ANDERSON G-4 9.3 2.88 16,325 5,668 25.5 19.8 21.1 9.2 3.4 10,960 3,806 3,010 270 555 795 275 2,055 1,155 4.19 1.8 6,393 
BALLARD B-6 8.5 2.76 14,745 5,342 23.0 14.7 17.7 12.8 5.6 7,636 2,767 2,372 92 47 230 1,011 936 3.53 1.9 7,676 
BARREN F-6 29.6 8.92 54,101 6,065 20.6 11.9 14.7 14.9 8.6 44,892 5,033 8,960 1,541 4,644 1,778 2,123 9,722 5,380 12.96 6.9 22,794 
BATH J-4 8.5 2.47 15,045 6,091 19.9 11.2 11.9 19.3 8.6 7,611 3,081 2,534 187 137 231 673 1,464 811 3.45 2.5 9,984 
BELL J-7 28.1 7.17 48,622 6,781 18.9 10.4 13.3 18.0 9.3 39,578 5,520 11,601 1,872 3,243 3,701 2,887 8,345 3,574 10.24 2.9 289 
BOONE H-3 29.8 8.18 62,984 7,700 17.6 22.7 21.9 20.4 10.6 24,304 2,971 6,284 871 894 310 647 3,406 3,594 14.05 2.5 8,072 
BOURBON J-4 19.8 5.94 37,688 6,345 23.5 16.9 19.1 13.1 7.3 28,093 4,729 7,965 890 1,996 1,641 1,116 5,108 2,798 7.96 3.3 23,219 
BOYD L-4. 57.3 16.56 143,364 8,657 18.4 17.9 20.2 22.0 12.9 93,439 5,642 24,288 3,431 16,726 6,328 5,346 18,357 6,889 24.74 1.8 2,194 

Ashland 34.2 10.63 102,353 9,629 83,260 7,833 19,484 3,043 16,406 5,972 4,611 16,962 5,635 
Huntington -Ashland 
Metro Area 270.4 79.04 615,014 7,781 20.7 21.9 19.2 16.1 9.5 389,019 4,922 96,137 13,746 60,662 24,136 22.127 78,750 30,588 101.14 

BOYLE H-5 23.1 6.43 42,949 6,679 20.3 14.9 18.2 17.1 8.0 36,891 5,737 9,273 925 4,746 1,703 1,696 7,416 3,591 9.98 2.3 9,535 
BRACKEN J-3 6.5 2.04 13,543 6,639 20.6 15.0 17.7 17.5 8.6 6,361 3,118 2,087 181 212 103 157 707 351 3.09 2.2 8,923 
BREATHITT K-5 13.1 2.98 12,811 4,299 18.7 7.9 10.2 8.5 4.5 10,092 3,387 3,639 292 579 929 469 1,615 895 3.01 5.3 1,514 

BRECKINRIDGE E-5 15.2 4.37 21,746 4,976 22.9 12.6 15.9 10.1 4.5 13,816 3,162 3,851 609 1,579 147 465 2,140 1,574 5.40 4.1 13,262 
BULLITT G-5 19.5 5.22 30,575 5,857 26.7 20.7 20.0 13.2 4.4 15,928 3,051 3,749 361 1,191 470 982 2,254 2,929 8.77 1.6 4,676 

BUTLER E-6 8.2 2.32 13,356 5,757 18.8 10.3 13.3 16.7 8.3 5,859 2,525 1,789 355 193 353 942 603 3.81 3.1 3,673 
CALDWELL D-6 13.9 4.42 29,479 6,669 20.2 13.4 16.3 18.2 10.2 20,756 4,696 4,449 697 1,040 1,512 596 5,767 1,976 6.06 2.3 6,430 
CALLOWAY C-7 22.8 7.11 44,317 6,233 20.7 15.8 19.6 12.6 7.0 36,530 5,138 8,651 694 2,266 1,820 1,890 10,546 3,178 11.28 3.6 9,843 
CAMPBELL H-3 97.9 28.88 234,433 8,117 19.0 26.1 21.3 17.5 9.8 113,038 3,914 35,068 5,892 6,443 4,765 6,619 18,004 9,472 37.99 1.9 3,078 

Newport 31.2 9.76 72,149 7,392 67,920 6,959 16,888 3,540 5,241 4,157 5,219 14,144 3,904 
CARLISLE B-6 4.9 1.66 10,195 6,142 22.2 14.8 18.1 14.4 6.5 6,701 4,037 1,348 213 555 56 254 2,329 973 2.63 1.5 3,759 
CARROLL G-3 8.1 2.47 18,055 7,310 21.4 14.0 16.2 18.0 11.3 10,639 4,307 2,920 352 512 530 398 1,221 1,127 3.71 1.5 5,804 

CARTER K-4 21.0 5.43 29,379 5,410 23.2 13.0 18.9 13.1 5.1 17,782 3,275 5,345 402 1,729 1,210 1,182 4,266 1,579 7.38 4.8 4,320 

CASEY H-6 12.7 3.38 14,993 4,436 19.5 9.2 12.1 12.7 4.5 12,210 3,612 3,287 72 1,037 80 445 2,231 1,214 5.00 5.9 9,386 
CHRISTIAN D -7t 68.6 16.98 118,107 6,956 26.4 15.0 22.4 10.5 5.7 83,130 4,896 16,964 1,716 6,399 6,189 3,676 15,237 8,516 21.15 4.7 24,037 

Hopkinsville 24.3 7.74 49,180 6,354 64,112 8,283 13,263 1,294 5,507 5,398 2,832 14,209 4,976 
CLARK J-4 24.3 7.24 49,993 6,905 22.6 15.4 19.3 15.2 9.5 32,479 4,486 7,563 1,313 1,949 2,716 2,151 8,252 3,174 10.70 2.6 15,292 
CLAY J-6 19.4 4.29 17,482 4,075 20.1 8.9 11.3 6.8 3.3 15,259 3,557 3,979 292 881 1,027 894 2,794 1,645 6.38 6.0 3,048 
CLINTON G-7 7.5 2.00 9,438 4,719 19.2 8.2 12.0 12.3 6.1 6,465 3,233 1,217 333 316 588 336 1,316 843 3.00 3.0 4,267 
CRITTENDEN C-6 7.0 2.26 14,952 6,616 20.2 10.7 16.7 18.0 8.8 10,142 4,488 3,027 299 633 142 393 2,632 842 3.60 2.0 4,028 
CUMBERLAND 0-7 6.3 1.79 9,044 5,053 20.5 8.1 14.6 10.1 6.0 5,763 3,220 1,478 346 483 235 163 1,299 855 2.43 2.8 6,646 
DAVIESS D-5 82.9 23.42 176,020 7,516 20.3 19.1 20.1 18.0 9.9 122,372 5,225 27,711 4,577 18,101 8,437 7,747 23,546 7,758 35.60 53 20,252 

Owensboro 51.2 15.62 120,104 7,689 108,656 6,956 25,067 4,432 17,462 8,264 43,539 19,709 6,396 
Owensboro 
Metro Area 82.9 23.42 176,020 7,516 20.3 19.1 20.1 18.0 9.9 122,372 5,225 27,711 4,577 18,101 8,437 7,747 23,546 7,758 35.60 

EDMONSON F-6 7.3 2.02 11,399 5,643 20.6 10.7 13.9 15.0 7.4 5,061 2,505 1,286 381 276 164 519 1,137 3.02 2.8 4,690 

ELLIOTT K-4 5.6 1.39 6,289 4,524 20.4 11.7 13.9 9.5 3.9 1,372 987 713 103 124 1.74 2.5 2,432 
ESTILL J-5 10.9 3.10 20,147 6,499 17.6 10.7 16.4 16.5 9.4 11,623 3,749 3,734 251 937 946 535 2,651 1,386 4.70 3.0 2,968 
FAYETTE H -4t 157.3 46.76 447,099 9,562 15.1 17.7 18.3 22.2 18.3 304,621 6,515 59,290 10,449 45,701 26,133 16,944 54,202 21,079 74.11 3.2 27,463 

Lexington 83.0 25.29 175,148 6,926 224,436 8,874 34,490 6,871 38,445 21,403 14,744 45,384 12,197 
Lexington Metro Area. 157.3 46.76 447,099 9,562 15.1 17.7 18.3 22.2 18.3 304,621 6,515 59,290 10,449 45,701 26,133 16,944 54,202 21,079 74.11 

FLEMING J-4 11.1 3.37 20,919 6,207 21.1 12.5 14.0 14.7 8.3 18,965 5,628 3,956 416 488 486 318 8,782 911 5.53 3.5 12,747 
FLOYD L-5 35.5 8.47 50,038 5,908 22.2 11.5 20.5 11.0 5.4 32,062 3,785 9,273 661 4,044 1,814 1,719 5,322 3,313 10.94 7.0 542 
FRANKLIN H-4 32.8 9.82 79,424 8,088 18.5 22.3 19.7 18.6 11.4 47,981 4,886 13,424 2,160 5,494 2,691 2,960 6,419 4,474 15.68 2.2 8,492 

Frankfort 23.7 7.32 50,308 6,873 43,338 5,920 12,441 2,160 4,053 2,691 2,610 6,413 3,924 
FULTON 8-7 10.0 3.11 21,307 6,851 20.0 11.0 20.0 17.6 9.2 22,820 7,338 5,219 604 1,313 1,377 706 4,588 2,177 4.81 1.9 10,299 

GALLATIN H-3 3.9 1.19 7,019 5,898 24.6 15.0 21.3 12.5 6.0 4,787 4,023 1,048 137 297 154 819 580 2.02 .9 3,599 
GARRARD H-5 9.0 2.78 18,708 6,729 20.2 13.5 171 16.5 9.2 11,951 4,299 2,796 245 641 528 527 3,571 1,010 4.35 3.3 12,574 
GRANT H-3 8.1 2.49 18,752 7,531 19.2 14.4 17.8 20.4 10.9 11,971 4,808 2,942 185 492 636 534 3,415 789 4.95 2.5 8,717 
GRAVES B-7 30.3 9.93 61,825 6,226 23.0 15.3 17.9 15.8 6.5 43,193 4,350 11,129 1,418 3,223 2,904 2,335 9,760 3,867 14.27 6.3 14,259 
GRAYSON F-5 16.0 4.61 22,685 4,921 21.2 10.3 14.8 10.1 5.3 16,231 3,521 4,023 701 1,610 923 1,215 2,678 1,666 5.59 4.5 9,581 
GREEN G-6 11.7 3.54 20,546 5,804 22.1 13.3 15.1 10.8 7.1 10,051 2,839 2,700 382 1,306 578 54 1,824 886 3.99 3.4 11,025 
GREENUP K-4 33.8 9.00 65,774 7,308 19.8 17.2 16.2 23.1 11.3 20,612 2,290 6,865 933 2,202 418 624 2,341 3,231 13.89 3.8 3,455 

HANCOCK E-5 4.6 1.38 9,220 6,681 19.3 11.6 16.2 21.3 10.2 4,330 3,138 1,175 145 105 147 125 873 646 2.39 1.5 3,642 
HARDIN F -5t 83.9 16.56 189,518 11,444 23.6 17.6 18.9 17.8 8.9 68,546 4,139 13,882 1,445 3,776 3,054 4,013 21,823 7,908 24.41 5.0 12,784 

Ft. Knox 60.0 
HARLAN K-6 39.8 9.99 79,038 7,912 19.0 11.4 15.1 21.5 10.2 42,227 4,227 14,409 1,198 4,407 2,859 3,127 7,234 3,155 12.79 2.4 381 
HARRISON H-4 14.5 4.58 31,920 6,969 21.0 16.1 20.4 15.8 8.9 21,680 4,734 5,258 331 1,518 1,300 899 4,981 1,801 6.23 3.3 15,999 
HART F-6 14.3 4.22 22,507 5,333 20.7 11.5 16.0 11.3 6.2 15,782 3,740 3,663 640 622 1,261 218 2,176 2,258 536 4.6 13,946 
HENDERSON D-5 36.7 11.08 79,223 7,150 21.8 16.0 20.4 18.1 8.9 52,103 4,702 13,667 1,422 2,224 3,264 2,268 9,865 5,850 17.37 2.9 14,505 

Henderson 21.4 6.88 42,712 6,208 48,243 7,012 12,260 1,422 2,024 3,264 2,268 4,885 
HENRY G-4 11.5 3.53 19,493 5,522 23.3 13.8 17.8 14.4 6.4 12,098 3,427 2,617 464 973 305 521 1,592 1,500 4.56 3.0 14,553 
HICKMAN B-7 5.8 1.82 11,528 6,334 21.5 12.2 16.0 16.1 8.4 5,994 3,293 1,407 600 179 261 25 632 743 2.57 1.8 8,449 
HOPKINS D-6 40.7 12.40 72,140 5,818 23.5 19.7 18.4 10.2 4.5 60,024 4,841 16,428 1,368 5,629 2,008 3,073 12,513 5,690 16.52 2.9 6,905 
JACKSON J-5 9.2 2.34 11,441 4,889 19.2 7.8 10.8 9.3 5.4 5,881 2,513 1,437 188 348 262 268 665 1,121 3.00 3.9 3,730 

JEFFERSON G-4 685.8 200.68 1,937,674 9,656 15.9 18.6 21.0 22.6 16.8 1,131,212 5,637 247,040 49,170 196,814 64,408 59,588 222,329 80,957 303.91 3.6 10,358 
Louisville 394.9 122.58 1,194,555 9,745 741,450 6,049 147,022 30,031 131,365 47,004 42,518 162,750 41,953 
Louisville Metro Area 810.8 23719 2,261,820 9,536 16.1 19.3 21.0 22.4 16.1 1,298,309 5,474 293,215 55,555 212,347 71,779 67,695 254,752 100,033 355.49 

JESSAMINE H-5 15.3 4.21 27,369 6,501 24.2 17.0 18.6 12.4 6.8 16,334 3,880 4,052 443 426 515 180 3,526 2,354 6.41 2.2 10,938 
JOHNSON K-5 17.9 4.77 27,541 5,774 19.9 13.2 14.8 14.4 7.0 19,386 4,064 5,938 199 1,527 1,441 1,859 3,428 1,763 5.94 4.2 1,143 
KENTON H-3 132.5 39.63 347,974 8,781 17.1 21.0 21.5 22.9 13.0 180,714 4,560 51,659 8,639 16,140 4,878 9,186 31,947 14,018 52.67 2.2 4,325 

Covington 61.5 19.69 158,557 8,053 121,173 6,154 29,928 5,075 13,121 4,253 7,013 27,907 7,203 
KNOTT K-6 15.9 3.50 16,626 4,750 20.5 9.2 11.6 12.0 4.6 5,879 1,680 2,162 29 435 515 350 152 1,047 3.78 5.3 246 
KNOX J-6 22.9 5.75 26,643 4,634 18.9 11.0 10.6 11.8 4.9 13,951 2,426 5,233 199 1,437 504 734 2,131 1,392 6.84 5.7 2,050 
LARUE G-5 11.9 3.49 16,589 4,753 25.2 15.4 16.3 9.6 4.1 11,613 3,328 2,839 357 622 518 480 1,494 1,245 4.59 2.3 9,634 
LAUREL J-6 26.5 6.85 34,666 5,061 20.9 14.1 11.3 11.9 5.5 27,960 4,082 6,829 820 1,934 1,497 1,196 7,096 4,344 9.58 6.5 7,706 
LAWRENCE L-4 10.6 2.83 14,765 5,217 1.4 1.1 1.4 1.4 93.3 8,409 2,971 2,866 150 641 541 288 1,166 686 3.51 3.8 2,266 

LEE J-5 6.5 1.69 9,289 5,496 20.1 10.9 12.7 11.1 6.9 6,248 3,697 2,196 100 249 313 173 1,712 557 2.21 2.0 704 
LESLIE K-6 7.7 1.62 7,667 4,733 20.0 8.2 13.4 8.3 3.9 6,732 4,156 2,385 84 1,051 322 74 1,198 1,141 2.51 3.3 213 
LETCHER K-6 24.4 5.91 41,562 7,032 18.6 11.2 15.6 16.7 9.7 25,411 4,300 8,052 938 2,997 1,045 1,102 4,292 2,123 8.77 5.5 239 
LEWIS K-4 13.8 3.65 18,245 4,999 22.3 17.1 15.9 9.8 4.7 8,264 2,264 2,915 186 165 719 211 1,319 802 4.32 3.6 7,946 
LINCOLN H-5 15.8 4.41 25,460 5,773 20.9 13.2 16.6 9.7 6.0 13,565 3,076 3,881 185 656 339 723 1,928 1,801 5.95 4.5 13,667 
LIVINGSTON C-6 7.1 2.24 13,255 5,917 21.6 13.9 15.7 17.0 7.1 5,949 2,656 1,776 185 284 53 675 1,266 3.13 1.8 4,578 
LOGAN E-7 21.1 6.39 39,873 6,240 19.4 122 15.2 15.3 9.9 27,557 4,313 8,204 1,039 1,258 1,768 1,056 5,388 2,807 9.26 4.9 21,318 
LYON C-6 5.0 1.26 9,756 7,743 19.9 12.0 18.1 20.1 10.2 2,818 2,237 1,425 107 152 60 91 237 287 1.88 1.4 3,128 
McCRACKEN B-6 63.9 20.16 150,553 7,468 18.7 16.2 22.8 19.6 10.4 118,715 5,889 25,349 3,562 20,528 7,941 6,038 23,945 8,869 30.10 2.7 4,103 

Paducah 37.5 1229 93,421 7,601 105,085 8,550 19,247 3,151 19,824 7,941 5,841 22,743 7,053 
McCREARY H-7 10.1 2.37 10,821 4,566 22.1 10.3 12.0 10.8 3.1 8,953 3,778 3,808 199 559 109 662 2,323 828 4.51 2.5 1,198 
McLEAN D-5 9.9 3.03 14,382 4,747 26.8 16.6 15.9 8.6 3.7 10,620 3,505 1,976 312 942 73 331 2,531 522 4.12 1.9 6,724 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 

370 Spot Radio Stations November 1, 1968 



State, County, City, Metro Area Data KENTUCKY 

Estimates for: 
STATE 
COUNTY -Map Loe. 

City 
Metropolitan Area 

Population Households 
1/1/68 1/I/68 
(000) (000) 

-Consumer Spendable 

Per 
Household 

(5) 

Income Poison- 
ser 
Cars 

1/I/68 
(000) 

Farm 
Popu- 
lotion 
1/I/68 
(000) 

Gross 
Farm 

lemme 
1967 

($000) ($000) 

-1967 / Distribution of Families 
8000 5000 8000 10000 15000 
to to to to and 

4999 7999 9999 14999 over 

-Total Retail 

(5000) 

Sales- 
Retail Sales -1967 

By Selected Store Types 

Apparel 
($000) 

Per 
Household 

(S) 
Food 

($000) 

Generai 
Drug Mdse. 

(5000) ($000) 

Home 
Furn. 
($000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

MADISON J -5t 
MAGOFFIN K-5 
MARION G-5 
MARSHALL C-6 
MARTIN L-5 
MASON J-3 
MEADE F-5 
MENIFEE J-5 
MERCER H-5 
METCALFE G-6 
MONROE F-7 
MONTGOMERY J-5 
MORGAN K-5 
MUHLENBERG E-6 

38.1 
9.7 

17.6 
20.0 
9.5 

19.2 
26.7 
3.4 

15.4 
7.8 

10.5 
15.1 
9.6 

25.4 

10.67 
2.28 
4.22 
6.15 
2.08 
5.78 
6.80 

.88 
4.86 
2.30 
3.00 
4.44 
2.50 
7.42 

66,546 
8,302 

26,008 
34,419 
10,202 
40,195 
34,157 

4,188 
30,146 
10,742 
16,239 
26,455 
11,879 
47,495 

6,237 
3,641 
6,163 
5,597 
4,905 
6,954 
5,023 
4,759 
6,203 
4,670 
5,413 
5,958 
4,752 
6,401 

23.0 17.1 14.9 12.4 7.4 
21.2 8.2 10.9 8.4 2.4 
23.0 13.6 17.7 15.6 7.5 
22.4 17.8 21.0 14.3 4.3 
19.2 10.3 14.8 14.1 6.2 
22.0 17.8 20.7 14.2 7.7 
29.6 26.0 19.4 9.2 1.3 
20.6 9.3 11.2 10.0 3.4 
20.9 16.3 17.1 15.3 8.4 
18.6 9.0 12.5 11.6 6.1 
20.0 8.8 12.6 11.8 7.2 
22.3 13.4 17.7 15.0 7.3 
21.4 9.4 13.2 11.9 3.9 
20.7 14.5 18.0 16.0 6.8 

47,818 
5,643 

19,260 
22,913 
4,285 

32,410 
12,353 
1,659 

21,038 
6,559 

13,440 
25,856 
10,026 
34,385 

4,482 
2,475 
4,564 
3,726 
2,060 
5,607 
1,817 
1,885 
4,329 
2,852 
4,480 
5,823 
4,010 
4,634 

11,635 
2,803 
4,585 
4,846 
1,556 
6,779 
2,177 

343 
5,584 
1,658 
2,733 
6,787 
2,291 

10,301 

1,503 
110 
444 
447 

964 
114 
72 

1,090 
258 
609 
735 
245 

1,172 

3,809 
378 

1,535 
1,715 

348 
5,157 

701 
859 
699 
652 

1,798 
1,979 

723 
1,856 

2,567 
183 

1,187 
231 
177 

3,152 
120 

1,397 
144 
304 

1,085 
99 

2,401 

1,832 
193 
672 

1,655 
355 

1,983 
349 
62 

1,809 
222 
496 
850 
216 

1,169 

8,967 
224 

2,680 
6,948 

966 
4,828 
3,122 

3,894 
1,110 
3,555 
3,998 
4,341 
8,043 

5,120 
821 

1,359 
2,444 

556 
1,904 
2,822 

60 
1,921 

650 
478 

1,973 
453 

2,860 

15.47 
2.51 
5.85 
9.82 
2.65 
7.62 
6.62 
1.46 
7.36 
2.91 
4.78 
6.81 
3.41 

11.13 

5.0 
4.2 
3.7 
2.8 
2.8 
2.6 
2.1 
1.8 
3.3 
3.5 
4.0 
2.3 
4.5 
3.1 

22,480 
1,938 

11,195 
3,422 

155 
14,281 
6,482 
2,096 

13,581 
8,401 
7,921 
9,809 
4,743 
5,576 

NELSON G-5 
NICHOLAS J-4 
OHIO E-5 
OLDHAM G-4 
OWEN H-4 
OWSLEY J-5 
PENDLETON H-3 
PERRY K-6 
PIKE L-5 
POWELL J-5 
PULASKI H-6 
ROBERTSON J-4 
ROCKCASTLE H-6 
ROWAN K-4 
RUSSELL G-6 
SCOTT H-4 
SHELBY G-4 

25.5 
5.8 

16.1 
16.5 
6.7 
3.7 

11.6 
28.2 
64.7 
6.8 

32.2 
2.4 

11.0 
13.5 
9.6 

16.9 
20.2 

6.10 
1.85 
4.91 
3.75 
2.12 
.97 

3.43 
6.57 

15.40 
1.76 
9.27 

.77 
2.97 
3.44 
2.67 
4.95 
5.95 

36,469 
11,792 
26,786 
29,380 
15,051 
4,887 

19,261 
48,306 
93,960 

8,163 
53,834 

3,057 
14,581 
19,981 
14,329 
33,918 
43,092 

5,979 
6,374 
5,455 
7,835 
7,100 
5,038 
5,615 
7,353 
6,101 
4,638 
5,807 
3,970 
4,909 
5,808 
5,367 
6,852 
7,242 

25.2 20.3 17.0 11.0 5.8 
19.9 11.4 17.1 17.5 9.9 
21.2 10.9 16.1 14.5 6.7 
20.8 18.5 19.9 17.0 11.7 
19.2 13.5 17.5 16.9 11.0 
17.5 7.1 9.5 14.7 8.1 
24.0 16.6 20.4 13.3 4.5 
18.4 10.9 14.6 18.0 10.0 
21.4 14.8 15.5 12.8 7.6 
24.1 12.0 18.2 9.2 3.6 
20.0 11.1 14.2 14.3 7.7 
23.0 12.8 14.0 7.7 2.3 
20.8 9.4 14.2 13.7 5.1 
23.1 13.4 16.2 13.1 5.3 
19.0 8.5 12.4 12.1 8.3 
22.9 17.8 16.1 15.1 10.3 
22.2 15.4 20.1 15.6 10.3 

24,537 
5,439 

17,696 
14,120 

7,542 
1,782 

12,619 
34,747 
60,677 
4,530 

40,977 
824 

9,554 
16,567 
11,825 
17,784 
28,078 

4,022 
2,940 
3,604 
3,765 
3,558 
1,837 
3,679 
5,289 
3,940 
2,574 
4,420 
1,070 
3,217 
4,816 
4,429 
3,593 
4,719 

6,434 
1,587 
4,722 
2,807 
2,297 

796 
3,314 
9,645 

21,564 
1,690 
9,944 

510 
2,692 
5,247 
3,139 
5,398 
6,496 

741 
357 
720 
449 
269 

467 
819 
581 

716 

359 
486 
438 
896 
368 

2,422 
276 
824 
284 
533 

552 
4,986 
6,796 

62 
3,870 

71 
1,120 
1,290 

208 
663 

1,386 

1,232 
400 
403 
270 
390 

36 
378 

1,868 
1,954 

98 
2,441 

396 
783 
929 

1,272 
1,297 

791 
275 
281 
114 
231 

77 
326 

1,862 
3,122 

96 
2,925 

96 
752 
460 

1,028 
1,314 

3,727 
977 

4,921 
6,107 
1,267 

2,815 
6,113 

10,178 
477 

8,170 

503 
2,044 
2,561 
3,493 
5,083 

2,384 
508 

1,985 
2,055 

559 
396 

1,398 
2,799 
5,983 

458 
4,952 

159 
2,104 
1,801 
1,478 
1,746 
1,432 

8.22 
2.87 
7.19 
6.08 
3.22 
1.32 
4.35 
8.41 

22.06 
2.32 

15.59 
1.01 
4.00 
5.04 
4.59 
7.11 
8.72 

3.3 
2.2 
4.1 
1.3 
3.0 
2.4 
2.6 
5.7 
9.4 
1.8 
8.1 
1.1 
3.3 
1.8 
3.7 
3.0 
4.2 

14,201 
8,422 
6,744 
9,341 

10,868 
1,677 
8,362 

324 
1,135 
1,715 

13,247 
2,979 
5,235 
2,272 
7,060 

16,778 
24,032 

SIMPSON E-7 
SPENCER G-4 
TAYLOR G-6 
TODD D-7 
TRIGG C-7 
TRIMBLE G-3...._ 
UNION C-5 
WARREN F-6 

Bowling Green 
WASHINGTON G-5 
WAYNE H-7 
WEBSTER D-5 
WHITLEY J-7 
WOLFE K-5 
WOODFORD H-5 

12.0 
5.7 

19.3 
10.1 

9.1 
5.1 

15.0 
50.8 
35.3 
10.5 
14.0 
14.4 
22.8 

5.6 
13.5 

3.70 
1.58 
5.54 
2.98 
2.65 
1.45 
4.39 

15.01 
10.69 

2.80 
3.62 
4.76 
6.24 
1.38 
3.92 

22,996 
9,615 

34,043 
16,975 
12,406 
10,272 
30,505 

104,617 
81,051 
16,673 
13,839 
27,470 
37,299 
4,425 

31,920 

6,215 
6,085 
6,145 
5,696 
4,682 
7,084 
6,949 
6,970 
7,582 
5,955 
3,823 
5,771 
5,977 
3,207 
8,143 

22.4 13.4 18.3 13.4 4.3 
22.7 15.5 18.2 14.0 6.1 
22.7 16.9 18.5 12.6 7.3 
21.3 11.8 15.8 13.9 7.8 
21.8 12.6 12.8 10.1 4.9 
20.3 13.6 18.3 15.8 10.6 
17.1 15.4 17.1 19.1 12.1 
20.3 14.1 18.3 16.3 10.8 

22.1 12.1 18.3 13.9 7.2 
19.7 8.6 10.2 5.2 4.0 
22.3 12.5 18.7 15.2 7.5 
19.4 10.0 16.3 13.5 7.5 
20.4 6.5 11.5 5.7 1.4 
20.2 16.7 19.3 17.8 12.8 

21,321 
5,117 

22,925 
12,128 
9,029 
3,385 

18,113 
86,857 
78,514 
11,104 
12,085 
18,010 
34,633 

4,415 
16,487 

5,762 
3,239 
4,138 
4,070 
3,407 
2,334 
4,126 
5,787 
7,345 
3,966 
3,338 
3,784 
5,550 
3,199 
4,206 

4,263 
925 

5,854 
3,143 
3,203 

985 
4,459 

17,798 
14,845 

2,748 
2,998 
4,522 
9,493 

774 
4,956 

453 
150 
547 
695 
278 
110 
776 

2,999 
2,866 

509 
773 
510 

1,298 
111 
638 

1,306 
109 

1,672 
951 
257 
80 

820 
11,314 
10,949 

657 
844 
806 

4,258 
1,018 

973 

842 
252 

1,956 
327 
516 

60 
658 

5,311 
5,037 

768 
750 
459 

1,656 
60 

559 

460 

1,526 
324 
240 
94 

934 
4,983 
4,881 

398 
350 
438 

2,476 

624 

3,385 
898 

3,315 
1,649 
1,764 

231 
3,220 

12,322 
11,857 

2,687 
1,864 
3,768 
6,632 
1,710 
2,447 

2,211 
579 

2,355 
1,528 

871 
672 

1,632 
7,178 
5,443 

730 
1,226 
1,868 
3,735 

210 
1,720 

5.88 
2.21 
7.53 
4.23 
3.54 
2.19 
6.08 

22.48 

4.23 
4.63 
6.01 

11.03 
1.61 
5.73 

2.7 
1.8 
3.4 
3.2 
2.7 
1.6 
2.3 
5.7 

3.4 
3.9 
2.2 
4.2 
2.3 
1.9 

15,021 
9,232 
9,406 

11,966 
6,752 
5,454 

12,378 
19,848 

12,526 
6,746 
6,961 
2,164 
2,260 

13,031 
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KENTUCKY 

KENTUCKY 
See SRDS consumer market map and data at begin- 
ning of the State. 

DAYLIGHT SAVING TiME IS ON A 
CITY OPTION BASIS. 

STATE NETWORKS 

Bluegrass Broadcasting Co. 
Comprised of: 

WHOO-Orlando, Fla. WVLK-Lexington. $7. 
WINN-Louisville. Ky. 
Media Code 4 218 0090 5.00 
Business Office -120 E. Main St., Lexington, Ky. 

40507. Phone 254-6470. 
I. PERSONNEL 

President -Ted Grizzard. 
2. REPRESENTATIVES 

Robert E. Eastman & Co.. Inc. (WHOO) 
Averv-Knodel. Tnc.-(WINN, WVLK) 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL RATE POLICY 
Advertisers buying similar schedules on 2 or more 
stations receive 5% discount off listed rates. 

ALBANY (1 AM; 1 FM) 
Clinton County -Map Location G-7 

See SRDS consumer market map and data at begin- 
ning of the Stato. 

WANY 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 218 0180 4.00 
Albany Broadcasting Co.. Box 158, Albany. Ky. 

42802. Phone 606-387-3351. 
I. PERSONNEL 

General Manager -Darrell Speck. 
Aast Manager & Production Dir. -Sidney Scott. 
Sales Manager -Elmer Goodman. 

2. REPRESENTATIVES 
Kentucky Radio Sales. 

5. FACILITIES 
1.000 w. days; 1390 kc. Non -directional. 

4. AGENCY COMMISSION -sunset. CST. 

None: agencies add commission to rates shown, 
5. GENERAL ADVERTISING See ended regulations 

NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, la, lb, 3e, 3d, 4b. 4d, 5, 6a, 7b. 
Rate Protection: 10a, Ila, 12a, 14a, 15a, 15b, 15e, 16. 
Basic Rates: 20b, 21a, 21b. 21e, 21d, 22b, 23a, 24a, 

25a. 26, 28b, 30, 31, 33d. 
Contracts: 40a, 45, 47a, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a. 60c, 60g, 61b, 82a, 62b, 

62d. 
Cancellation: 70a, 70c, 72, 73a, 73b. 
Prod. Services: 81, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Eft Recd 2/12/68. 

8. SPOT ANNOUNCEMENTS 
I min 30 see 

Ea _.._ 
8. PROGRAM TIME RATES 

1.50 1.35 

I hr 1/2 hr 1/4 hr IO min 5min 
1 ti 35.00 18.00 10.00 8.00 6.00 
13 if 30.00 16.00 8.50 7.00 5.00 
26 ti 25.00 14.00 7.50 6.00 4.00 
52 ti 20.00 12.00 6.00 5.50 2.75 

WANY-FM 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 218 0181 2.00 
Albany Broadcasting Co., Box 158, Albany, Ky. 

92602. Phone 606-387-3351. 
I. PERSONNEL 

General Manager -Darrell Speck. 
Asst Mgr. & Prog. Dir. -Sidney Scott. 
Sales Manager -Elmer Goodman. 

2. REPRESENTATIVES 
Kentucky Radio Sales. 

3. FACILITIES 
ERI' 2.700 w.: 106.3 mc. 
Operating schedule: 1-10:15 pm. CST. 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
See WANY listing for coded regulations. 
Affiliated with KBS Radio Network. 

TIME RATES 

Rates are identical to WANT. See that listing. 

ASHLAND 
Boyd County -Map Location L-4 

See SIMDS consumer market map and data at begin- 
ning of the State. 

See Huntington (W. Va.) - 
Ashland (Ky.) 
(including Ironton, Ohio) 

under West Virginia 

BARDSTOWN 
Nelson County -Map Location G-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBRT 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 218 0360 2.00 
Nelson County Broadcasting Company, Inc., 103 W. 

Stephen Foster St., Bardstown, Ky. 40004. Phone 
502-098-3943. 

I. PERSONNEL 
Manager -C. Scott Cederholm. 
Assistant Manager -Tom Isaac. 
Sales Manager -Lou Mattingly. 

2. REPRESENTATIVES 
Kentucky Radio Sales. 
Regional Reps Corp. 

3. FACILITIES 
1.000 w. days; 1320 kc. Nondirectlonal. 
Operating schedule: 6 am to local sunset. EST, EDT. 

4. AGENCY COMMISSION 
15/2: payable by 10th. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, la, 3b, 9a, 5, 65, 7a, 8. 
Rate Protection: 10b, llc, 14b, 15a, 16. 
Basic Rates: 2ob, 2213, 23a. 24b, 25a, 26, 28b. 29a. 
Contracta: 40a, 41, 421). 94a, 45. 46, 47a, 51b. 
Comb.' Cont. Discounts: 801, 62d. 
Cancellation: 70e, 71a, 72, 73b. 
Prod. Services: 82. 

TIME RATES 
No. 1-R ER Rec'd 10/3/66. 

6. SPOT ANNOUNCEMENTS 
1 o 3.85 200 x.-._.._.._...._..__._ 2.35 

All spots are run of log. For specified times add 
.25 per spot. Frequency discounts not retroactive. 

8. PROGRAM TIME RATES 
Ix 52x 1581 

1/4 hr 14.15 10.60 9.90 
1/2 hr 23.55 18.80 17.00 

10. SPECIAL FEATURES 
NEWSCASTS 

5 min. 5.90: 10 per wk 52.95. 
Headlines: 2.95: 5 per day 11.75. 
15 min, 3 per wk 9.70: 7 per wk 8.25. 

BENTON (I AM; 1 FM) 
Marshall County -Map Location C-6 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

WCBL 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 218 0450 1.00 

Purchase Broadcasting Co., Benton, Ky, 42025. 502- 
527-2581. 

I. PERSONNEL 
General Manager -Shelby McCallum. 
Program Director -Martine Vance. 
Sales Manager -Robert S. Reed. 

3. FACILITIES 
5.000 w. days: 1290 kc. Non -directional. 
Operating schedule: 4:50 am -teal sunset. CST. Si- 
mulcast during AM operational hours. For non -simul- 
cast faeititles see WCBL-FM. 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
General: 2e, 3a, 5, 6a. 8. 
Rate Protectlen: 10a, lla, 12a. 13a, 14a. 
Basic Rates: 22a. 22h, 23a, 24a, 29b, 25a, 28b, 29a. 
Contracts: 40a. 45. 46. 47a. 
Comb.: Cont. Discounts: 60a, Ola. 
Cancellation: 71a. 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/1/67-Rec'd 2/19/88. 
6. SPOT ANNOUNCEMENTS 

PER MO: 
I ti 4 ti 12 ti 18 ti 26 ti 48 ti 100+ 

30 sec 3.10 2.35 2.20 1.90 1.70 1.50 1.25 

Pmi YR 
3.75 3.15 2.35 2.15 1.90 1.70 7SÓ40 

1.25 
CKAGE PLANS 7. 

16tí loti 25t1 25 t1 
DAYS 3 7 7 I 

I min maximum 30.95 20.00 47.45 43.10 
8. PROGRAM TIME RATES 

PER MO: 1 t 4tí 12 ti 18 ti 47tí 
5 min 7.50 6.50 5.75 4.30 3.95 
10 min 12.50 11.25 10.00 8.15 8.25 
1/4 hr 18.75 15.00 12.50 10.00 8.75 
1/2 hr 31.25 21.25 18.30 14.20 12.50 
1 hr 50.00 34.50 28.75 23.15 21.60 

WCBL-FM 
1966 

Media Code 4 218 0451 9.00 
Purchase Broadcasting Co.. Drawer 7. Benton. Ky. 

42025. Phone 502-527-2581. 

I. PERSONNEL 
Pres. & Sta. Mgr. -Shelby McCallum. 
Sales Manager -Robert S. Reed. 

3. FACILITIES 
ERP 3,000 w.; 102.3 mc. 
Operating schedule: 4:50 am -10 pm. CST. 
Antenna ht.: 202 ft. above average terrain. 
Partial simulcast operation. Separate sunset -10 pm. 
For simulant facilities see WCBL. 

4. AGENCY COMMISSION 
None; agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
Contracte: 40a. 

TIME RATES 
No. 3 ER 7/1/58 -Reed 1/13/87. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

13 z._......_...._..__.-__. 2.50 156 z 

52 x._ 1.75 365 z._.._.....-.._.._..- 
7. PACKAGE PLANS -Daily- 

EA: IO tI 20 t1 
1 min._._.._._ 2.75 2.25 
30 see. . 2.50 2.00 
10 sea 2.25 1.75 
10 tea.._.._ 2.00 1.50 

1.50 
1.40 
1.30 
1.25 

-Per wk- -Per mo-- 
25t1 5001 50 t 100tI 
1.75 1.50 1.75 1.50 
1.50 1.25 L50 1.25 
1.25 1.10 1.25 1.10 
1.00 .90 1.00 .90 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min 5 min WLBJ 

1 z 30.00 16.00 9.00 7.00 5.00 1939 
13 x.... _....._..._-.. 25.00 13.00 7.00 8.00 5.50 Media Code 4 218 0720 7.00 
28 x..._.._....._.._.._ 20.00 11.00 6.00 5.00 4.50 Bowling Green Broadcasters, Inc., Box 689, Bowling 
52 x..._.._ _._..__. 16.00 9.00 5.00 4.50 4.00 Green. Ky. 42101. Phone 502-843-3212. 
104 z.___.._ -__.._._ 14.00 8.00 4.50 4.00 3.50 I. PERSONNEL 
156 x ....... 13.00 7.00 9.00 3.75 3.25 President -Cy N. Bahakel. 
260 x..__.._......_.._... 12.00 6.50 3.75 3.50 3.00 Station Manager -R. Dean Maggard. 
365 z ..._......__. 10.00 6.00 3.50 3.25 2.75 Sales Manager -Chuck Steele. 

2. REPRESENTATIVES 

BOWLING GREEN (3 AM; 1 FM) 
Warren County -Map Location F-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBGN 
1959 

Subsertbar to the NAB Radio Code 

Media Code 4 218 0340 9.00 
Bowling Green Broadcasting Co., Box 900, 837 Fair- 

view Ave., Bowling Green, Ky. 42101. Phone 502- 
842-1638. 
STATION'S PROGRAMMING DESCRIPTION 

WBGN: Programmed for young adults and teens. 
MUSIC 75%: country at.d western 5-6:30 am & 1- 
2:30 pm. Current hits, with comedy, all other times. 
AIR PERSONALITIES ha.:dle all segments. NEWS 
12%: 1 min on hour, 5 min at :30, Local and 
regional 7%, national and international 5%. 2 man 
news staff. SPORTS 6%: live play-by-play coverage, 
high school and university home teams. 40 min taped 
interviewa each week. FARM 4%: 5-6:30 am enter- 
tainment, county agent report, grain and livestock 
report. area weather advisory. RELIGION 2%: 3 
hour services from churches, 1 hour taped services 
each week. TALK 1%: public affairs, swap shows. 
Contact Representative for further details. Recd 
10/28/87. 

I. PERSONNEL 
Managing Partner -Bob Proctor. 
Sta. & Sales Mgr. -Bud Tyler. 

2. REPRESENTATIVES 
North -Regional Reps Corp. 
South -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights, 1340 kc. 

Non -directional. 
Operating ochedule: 5:00 am -midnight. CST, DST. 

t. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, la, lb, 3c. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 
Contracts: 40a. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective May 1. 1963. 

Rates received April 3. 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 30 sec 
I Li 5.00 4.00 104 ti..._..... _ 4.00 3.00 
13 ti 4.75 3.75 156 ti..._._..__ 3.75 2.75 
26 ti 4.50 3.50 260 ti..._.....__ 3.50 2.50 
52 ti 4.25 3.25 312 ti.....___.. 3.25 2.25 

WKCT 
1947 

Subaerrber to the NAB Radio Code 
Media Code 4 218 0630 8.00 
Daily News Broadcasting Co. (affiliated with Park 

City Daily News), Box 930. 804 College St., Bowl- 
ing Green. Ky. 42101. Phone 502-843-4325. 
STATION'S PROGRAMMING DESCRIPTION 

WKCT: Programmed for adulte and young adults. 
MUSIC 65%: general popular music, ehowtunee, 
film scores, and standards. NEWS 18%: national, 
international, regional and local. RELIGION 5%. 
FARM 2%: market reports, extension agents, and 
farm weather through teletype hook-up with state 
weather service. SPORTS 10%: local high school 
and university football and basketball play-by-play. 
little league baseball, local and national sports in- 
formation. Plus other interviews and broadcasting 
of special events. Contact Representative for further 
details. Rec'd 7/20/67. 

I. PERSONNEL 
General Manager -Alvin H. Temple. 
Program Director -Bob Miller. 
Commrrrlel Manager -Hank Brosche. 

2. REPWESENTATIVES 
Savalli/Gates. Inc. 
Kentucky Radio Sales -South. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 930 Ire. 

Directional -night only. 
Operating schedule: 5:00 am -11:00 pm. CST. DST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 9a, 9d, 5, 6a, 

7b, 8. 
Rate Protection: lia, 12a. 13a. 
Basic Rates: 20a. 21a. 21b, 21d, 22a, 23a, 24b, 25a. 

28, 28a, 28e, 29a. 
Contracts: 40a. 44a, 44b, 45, 46, 47a, 48. 50. 51a. 

51b, 51c. 
Comb.: Cont. Discounts: cob, 60d, 60e, 60f. 00g, 60h, 

601, tile. 61b. 
Cancellation: 70a. 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Elf 1/1/87-Rec'd 12/1/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 z 4.59 3.71 208 z._ _. 3.35 2.47 
13 z 4.41 3.53 260 x..._-.__ 3.12 2.24 
26 z 4.24 3.35 312 x._._.._., 3.00 2.12 
39 z 4.06 3.18 364 z.._.._..... 2.82 1.94 
52 z 3.88 5.00 624 z 2.53 1.65 
104 x 3.71 2.82 1000 z 2.35 1.47 
158 x 3.53 2.65 

Burn -Smith Company, Inc. 
Southern -David Carpenter Company. 
Kentucky Radio Sales -South. 

3. FACILITIES 
5.000 w, days, 1,000 w. nights; 1410 ke. 

Non -directional days, directional nights. 
Operating schedule: 5:00 a.m. to midnight. CST, 
DST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 2b. 3a, 3b, 3c, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 2Oa. 
Contracts: 40a. 
Cancellation: 70a. 70c. 
Prod. Services: 80, 82. 
Affiliated with MBA Radio Network. 

TIME RATES 
Rif 8/1 /67-Rec'd 6/7/87. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 z. 4.80 3.00 208 x_._. .... 3.50 2.60 
13 ... 4.65 3.70 260 x _ 8.25 2.35 
26 z. 4.45 3.50 312 z......._.._._ 3.15 2.25 
39 z 4.25 3.30 365 z..._ ......... _ 2.95 2.05 
52 z. 4.10 3.15 730 L.._.._.-..._ 2.70 1.75 
104 x. 3.90 2.95 1200 z.._..._.._ 2.45 1.55 
156 z 3.70 2.75 

WLBJ-FM 
1965 

Media Code 4 218 0721 5.00 
Bowling Green Broadcasters, Inc., Box 689, Bowling 

Green. Ky. 92101. Phone 502-843-3212. 
I. PERSONNEL 

President -Cy N. Bahakel. 
General Manager -It. Dean Maggard. 
Sales Manager --Chuck Steele. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 
Kentucky Radio Sales -South. 
Southern -David Carpenter Company. 

3. FACILITIES 
ERP 3,000 w.: 96.7 mc. 
Operating schedule: 6 am -midnight. CST, DST. 
Antenna ht.: 255 ft. above terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
See WLBJ listing for coded regulations. 

TIME RATES 

Rates are identical to WLBJ. See that listing. 

CADIZ 
Trigg County -Map Location C-7 

Flee SItDS consumer market map and data at begin- 
ning of the State. 

WKDZ 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 218 0810 6.00 
Barkley Lake Broadcasting Co. Inc., Drawer D, Cadiz 

Ky. 42211. Phone 522-1^32. 
STATION'S PROGRAMMING DESCRIPTION 

WKDZ: Programmed for general interest. 
AIR PERSONALITIES all segments. NEWS: local 
and regional 15 min, 6:45 am. 8:30 am, noon, 5 pm. 
5 min world on hour. World, state headlines on half 
hour. Sunrise -6:45 am & 11:30 am -I pm country 
and western and farm programs. 7-9 am variety. 
requests, birthday, anniversary, community events, 
interviews, pop music. Religious sermon 9:30-10 am. 
Middle-of-the-road music 10-11:30 am & 5:15 nm - 
sunset. Top 40 pop, school news 1-5 pm, teens and 
young adults. SPORTS: football and basketball, live 
day, tope night, interviews. Special events: parades, 
live. Taped meetings, tours, news. Sun: religious 
music, sermons, news 6 am -1 pm. Top 40 pop 1 pm - 
sunset. Rec'd 2/1/68. 

I. PERSONNEL 
President -John Woodruff. 
Gen'I & Sta. Mgr. -Wilburn Wilson. 

S. FACILITIES 
1,000 w.; 1110 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST, DST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: Is, 2a, 2b. 3a. 3d, 4b, 4d, 5, Oa, 7b. 
Rate Protection: 10a. Ila. 12a. 13a, 14a, 15b. 
Basic Rates: Zab, 21b, 22a, 22b, 24b, 25a, 26, 28b, 

28e, 33d. 
Contracts: 40a. 41. 42a, 42c, 93. 44a, 47a. 
Comb.: Cont. Discounts: 60b, 60f, 60h, 61a. 
Canrellsien: 70e. 70d. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff. 4/l/66-Rec'd 3/17/66. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 z. 3.00 2.50 156 z. _.- 2.50 2.00 
13 z _....... 2.90 2.40 312 x...._._..__ 1.85 1.80 
26 x._.._...__... 2.80 2.30 365 z _._._ 1.70 1.60 
52 z 2.70 2.25 600 z.........-__ 1.50 1.10 
104 x._ 2.60 2.15 
Specified times, if available -1 time rate. 

10 SECONDS 
10 or more daily, ea 

7. PACKAGE PLANS -Pet day - 
lO ti 20 ti 30 ti 

1 min 2.40 2.25 2.10 
10 sec 1.80 1.70 1.50 

(This listing continued on next page) 
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Cadiz -W K D Z -Continued 

loti 
Per 

20tí 
wk - 

30ti 40 ti 
1 min._ _.... 2.70 2.40 2.30 2.20 
30 sec......_..._...._.._............_. 2.00 1.80 1.70 

Per 
1.65 

30 ti 
mo 

95 ti 60 ti 90 ti 
1 min 2.50 2.40 2.20 2.10 
30 sec 
PROGRAM 

2.00 1.80 1.70 1.50 
8. TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 x._ _ 30.00 18.00 12.00 9.00 6.50 
13 x._._...._...._ 28.00 17.00 11.50 8.75 6.25 
26 z..._ ...... _ ....... _. 26.50 16.50 10.50 8.25 6.00 
52 z._........_...._..__ 25.00 15.50 9.00 7.75 5.50 
156 x._..._..._._.._ 24.00 14.50 8.25 7.00 5.00 
260 x__..._._ ........ _ 23.00 13.50 7.50 6.25 4.50 
365 z._. _.-._._.. 21.00 12.00 7.00 5.50 4.00 

CAMPELLSVILLE 
Taylor County -Map Location G-6 

See SUDS consumer market map and data at begin- 
ning of the State. 

WTCO 
1950 

Media Code 4 218 0900 5.00 
Taylor County Broadcasting Co.. Box 28. 116 W. Main 

SL. Campbellsville, Ky. 42718. Phone 465-4178, 79. 
I. PERSONNEL 

President -R. D. Ingram. 
General Manager -Redman L. Turner. 
Sales Manager -Thomas Kerr. 

2. REPRESENTATIVES 
Regional-Kentucb Radio Sales. 
Regional Reps Corp. 

3. FACILITIES 
1.000 w. days: 250 w. nights; 1450 ke. 

Non -directional. 
Operating schedule: 5:45 am -midnight. EST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a. 2b, 3a, 313. 3c, 3d, 9b, 4d, 5, 

6a, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15b. 15e. 
Basic Rates: 20b, 21a, Mb, 21d, 

28e. 29a. 30. 
22a. 24h, 26, 28a, 

Contracts: 42d, 44a. 45, 46. 47a, 
5113, 51e. 

48, 49, 50, 51a. 

Comb.; Cont. Discounts: 60e, 60e. 62d. 
Cancellation: 70a. 70e. 71a, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with EBB Radio Network. 

TIME RATES 
Rates effective 

Rates received September 26, 1958. 
6. SPOT ANNOUNCEMENTS 

1 min. 30 sec. 1 min. 30 sec. 
1 time 3.55 2.35 104 times.. 2.65 1.75 

13 times 3.35 2.25 156 times.. 2.45 1.65 
28 times 3.20 2.10 208 times_ 2.30 1.55 
39 times 3.00 2.00 260 times.. 2.10 1.40 
52 times 2.80 1.90 312 times.. 2.00 1.30 

8. PROGRAM TIME RATES 
1 3/4 1/2 1/4 10 5 

hr. hr. hr. hr. min. min. 
1 time 36.00 30.00 24.00 15.00 11.00 6.50 

13 times 34.20 28.60 22.90 14.40 10.55 6.00 
26 times 33.70 26.95 21.85 13.85 10.10 5.55 
39 times.._ 30.70 25.50 20.80 13.25 9.60 5.35 
52 times 28.95 24.00 19.75 12.70 9.05 510 

104 times._ 27.20 22.50 18.65 11.25 8.60 4.90 
156 times 25.45 21.10 17.20 10.45 8.25 4.70 
208 times 23.70 19.80 18.15 9.85 7.75 4.45 
260 times 21.90 18.05 15.10 9.25 7.30 4.20 
312 times 20.10 18.80 14.05 8.65 6.80 4.00 

CENTRAL CITY (2 AM; 1 FM) 
Muhlenberg County -Map Location E-6 

See SUDS consumer market map and data at begin- 
ning of the State. 

WMTA 
1954 

Media Code 4 218 0990 6.00 
Central City -Greenville Broadcaating Company, Box 

31 Old Greenville Rd., Central City, Ky. 42330. 
Phone 502-754-1380. 

I. PERSONNEL 
Owners -L. L. Stone. A. E. Stone, and Ralph Utley. 
Manager -Amos Stone. 

3. FACILITIES 
500 w. days: 1380 ke. Non -directional. 
Operating schedule 5:30 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15/2 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d. 4b, 9d, 5, 65, 7b, 8. 
Rate Protection: 10d, 1113, 12h, 13b, 14b, 15b. 
Basic Rates: 21a, 21b, 21e, 21d, 24b, 25a, 28b, 28c, 

29a. 
Contracts: 40a, 41, 42e, 43, 44a, 94b, 45, 46, 47a, 

99, 50. 
Comb.: Cont. Discounts: 60a, 61e, 62d. 
Cancellation: 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 

TIME RATES 
No. 1 Eff 7/1/55 -Reed 9/7/55. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 z. 4.05 156 z 2.65 
13 z..._ 3.60 208 z 2.40 
26 x 3.25 260 z 2.25 
52 z. 3.00 312 z 2.00 
104 z 2.85 

8. PROGRAM TIME RATES 
I hr 

1 x...- 40.50 
DISCOUNT 

13x-5% 52x-12% 156e-20% 
26e-10% 104x-15% 260e-25% 

1/2 hr 1/4 hr 
24.30 18.50 

WNES WNES-FM 
1955 1955 

Media Code 4 218 1080 5.00 
Muhlenberg Broadcasting Corp., Box 471, Central 

City, Ky. 42330. Phone 502-754-3000. 
I. PERSONNEL 

President -Andy Anderson. 
General Manager -Ronald L. Beane. 
Program Director-Legon McDonald. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
500 w. days; 1050 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset weekdays; 
7:00 am -local sunset Sun. CST. 
FM FACILITIES 
ERP 21,400 w.; 101.9 me. 
Operating schedule; 6:00 am -midnight daily. CST. 
DST. 
Antenna ht.: 295 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4b, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14e, 15b. 
Basic Rates: 20b, 21b, 22a, 22b, 24b, 25a, 26, 28b. 

29e. 33d. 
Contracts: 40a, 94a, 47a. 
Comb. Cont. Discounts: 60b, 601, 61e. 62d. 
Cancellation: 70a. 70c, 71b. 
Prod. Services: 80. 82. 
FM operated in conjunction with AM during day; sold 
separately after sunset. 
Affiliated with MRS Radio Network. 

TIME RATES 
Rates effective January 1, 1955. 
Card received October 24. 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 3/4 1/2 1/4 10 5 1 

hr. hr. hr. hr. min. min. min. 
1 time 30.00 24.00 18.00 12.00 10.0e 6.00 3.25 

13 times 28.50 22.80 17.10 11.40 9.50 5.70 3.10 
26 times 27.00 21.60 16.20 10.80 9.00 5.40 2.95 
39 times 25.50 20.40 15.30 10.20 8.50 5.10 2.80 
52 times 24.00 19.20 14.40 9.60 8.00 4.80 2.65 
78 times 22.50 18.00 13.50 9.00 7.50 4.50 2.50 

104 times 21.00 16.80 12.60 8.40 7.00 4.20 2.35 
130 times 19.50 15.60 11.70 7.80 6.50 3.90 2.20 
156 times 16.00 14.40 10.80 7.20 6.00 3.60 2.05 
206 times 16.50 13.20 9.90 6.60 5.50 3.30 1.90 
260 times 15.00 12.00 9.00 6.00 5.00 3.00 1.75 
312 times 13.50 10.80 8.10 5.40 4.50 2.70 1.65 
15 word ann., min. 8 daily, min. con. 100. each .70. 
15 word ann.. min. 8 daily, min. con. 1,000, each .50. 

COLUMBIA (1 AM; 1 FM) 
Adair County -Map Location 6-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAIN 
1951 

Media Code 4 218 1170 4.00 
Tri -County Radio Broadcasting Corp.. Columbia, Ky. 

42728. Phone 305-384-2135. 
I. PERSONNEL 

Pres. & Gen'1 Mgr. -John B. Horton. 
Station Manager -Ray Doss. 
Sales Manager -Ed Cundlff. 

2. REPRESENTATIVES 
Kentucky Radio Sales -South. 

3. FACILITIES 
1.000 w. days: 1270 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
WAIN -FM. 

4. AGENCY COMMISSION 
None: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3b, 3d, 4b, 9d, 5, 6a, 7a, 7b, 8. 
Rate Protection loa. 12a. 13a, 14a, 15b, 16. 
Basic Rates: 20b, 21b, 22a, 22b, 23a, 24b, 26. 28u, 

28c. 20a. 
Contracts: 44a, 44b, 45. 46. 47a, 99, 50, 510. 51b. 
Comb.: Cont. miscounts: 60a, 60f, 60i, 62d. 
Cancellation: 71h. 73a, 73b. 
Prod. Services: 82. 
Affiliated with KBS. 

TIME RATES 
Eff Reed 5/4/67. 

6. SPOT ANNOUNCEMENTS 
ix lax 26x 39x 52x 104x 

1 min 2.50 2.35 2.20 2.05 1.90 1.75 
30 sec 2.00 1.85 1.70 1.55 1.40 1.25 
10 sec. ea ,50 

8. PROGRAM TIME RATES 
1 hr 3/4 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 30.00 25.00 18.00 10.00 8.00 5.00 
13 ti 28.50 23.75 17.10 9.50 7.60 4.75 
26 ti 27.00 22.50 16.20 9.00 7.20 4.50 
39 ti 25.50 21.25 15.30 8.50 6.80 4.25 
52 ti 24.00 20.00 14.40 8.00 6.40 4.00 
104 ti 22.50 18.75 13.50 7.50 6.00 3.75 

W A I N -FM 
1968 

Media Code 4 218 1171 2.00 
Tri -County Radio Broadcasting Corp., Columbia, Ky. 

42728. Phone 502-384-2134. 
I. PERSONNEL 

President -John B. Horton. 
Station Manager -Ray Doss. 
Sales Manager -Ed Cundiff. 

2. REPRESENTATIVES 
Regional Reps Corp. 
Kentucky Radio Sales -South. 

3. FACILITIES 
ERP 3,000 w.; 93.5 mc. 
Operating schedule: 6 am -10 pm. CST. 
Antenna ht.: 220 ft. above average terrain. 
Partial simuleast operation. Operated separately 
local sunset -10 pm. For simulcast facilities see 
WAIN. 

4. AGENCY COMMISSION 
None; all rates net to station, Payable when ren- 
dered. 

5. GENERAL ADVERTISING See coded regulations 
General: 4b, 4d, 5, 6a, 8. 
Rate Protection: 10a, lla, 12a, 13a, 14a. 15b. 
Basic Rates: 22a, 22b, 23a, 26, 28a, 28e, 29a. 
Contracts: 40a, 42b, 470. 
Comb., Cont. Discounts:. 60a. 

TIME RATES 
Rates are identical to WAIN. See that listing. 

CORBIN (2 AM; 1 FM) 
Knox County -Map Location J-6 
Whitley County -Map Location J-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCTT 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 218 1260 3.00 
Corbin Times -Tribune, Inc., Corbin, Ky. 40701. 

Phone 606-528-4717. 
STATION'S PROGRAMMING DESCRIPTION 

WCTT: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every hour, with 30 min news at 8 am, noon 
& 6 pm. 5-7 am country music, farm and market 
segments on half hour. 7-8 am middle-of-the-road 
music. 8:30-10 am gospel music. 10 am -noon middle- 
of-the-road music. 12:30-3 pm middle-of-the-road 
music. 3-6 pm rock and roll. 6:30-8 pm standards, 
showtunes, mostly instrumental. 8-11 pm rock and 
roll. SPORTS: university football and basketball, 
major league baseball, local football and basketball. 
COMMERCIAL POLICY: 15 minute product protec- 
tion, will not exceed 18 minutes per hour. Contact 
Representative for further details. Rec'd 7/12/67. 

I. PERSONNEL 
President -J. Springer Robinson. 
Scc'y-Treas.-John L. Crawford. 
Station Manager -Loren Hooker. 

2. REPRESENTATIVES 
iieeeonal-C. K. Beaver & Associates. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w.; 68U kc. Directional -night only. 
Operating schedule: 5:00 am -11:00 pm weekdays; 7:00 
am -10:00 pm Sun. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3e, 4b, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10a. 1lb, 12a, 13a, 14a, 15b. 
Basie Rates: 20b. 21a. 21b, 22a, 23b. 24b, 25o, 26, 

28b, 29b, 33b. 
Contracts: 40a. 41, 44b, 46, 47a, 51b. 
Comb.; Cont. Discounts: 60b, 60c, 60g, 601. 610. 
Cancellation: 700. 71a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 7/1/67 -Reed 6/5/67. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 52x 
1 min. 3.00 2.95 2.90 2.80 
30 sec 2.75 2.65 2.60 2.50 
15 sec 2.50 2.40 2.30 2.20 

7. PACKAGE PLANS 
ROS 

PER DAY: 1 min 30 see 15 see 
3 ti (5 consec days) 2.00 1.75 1.50 
5 ti (3 consec days) 1.75 1.50 1.25 
6+ ti (5 consec days) 1.50 1.25 1.00 
PER WK: 
3 ti 2.50 2.25 2.00 
5 ti 2.40 2.15 1.90 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 min 

1 z 35.00 20.00 11.50 5.00 
13 x 33.50 19.00 10.75 4.90 
26 z 32.50 18.50 10.50 4.80 
52 e 30.50 17.50 10.00 4.60 

13 WEEK PROGRAM PACKAGES 
3 per wk 8.25 4.10 
5 per wk 6.75 3.75 

W C T T -FM 
1967 

Media Code 4 218 1261 1.00 
Corkin Times -Tribune, Inc., Box 509, Corbin, Ky. 

40701. Phone 606-528-4717. 
I. PERSONNEL 

President -J. Springer Robinson. 
Sec'y/Trees.-John L. Crawford. 
Station Manager -Loren Hooker. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
ERP 3,000 w.; 107.1 mc. Stereo. 
Operating schedule: 7 am -11:05 pm. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 400. 
Affiliated with KBS Radio Network. 

TIME RATES 

Rates are identical to WCTT. See that listing. 

WYGO 
1961 

Media Code 4 218 1350 2.00 
Vernon Broadcasting Co., Center & Main St., Corbin, 

ICy. 40701. Phone 528-6617. 
I. PERSONNEL 

Owner/Manager-James C. Vernon. 
Commercial Manager -Bill Carson. 
Promotion Director -Kenneth Mynatt. 

2. REPRESENTATIVES 
Regional -Kentucky Radio Sales. 

3. FACILITIES 
5.000 w. days; 1330 kc. Directional. 
Operating schedule: 5:00 a.m. to local sunset. EST. 

KENTUCKY 
4. AGENCY COMMISSION 

15% on time only; no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2e, 3a, 3b, 9b, 4d, 5, 6a, 75, 8. 
Rate Protection: 10b, llb, 12b. 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24a, 24b, 26, 28b, 29a. 
Contracts: 40a, 45, 48, 47a. 
Comb.; Cont. Discounts: 60b. 60k, 61a, 62b, 620, 
Cancellation: 70a, 70c, 71a, 73a. 

TIME RATES 
Rates effective January 1, 1962. 

Rates received September 29, 1961. 
6. SPOT ANNOUNCEMENTS 

(1 minute) 
1 time _...._._ 5.50 156 times.. .._ 3.45 

13 times ...._ 4.75 260 times_ -- 3 00 
26 times ._...._.. 4.50 312 times._.. 2.50 
52 times..._ _.._._. 4.00 384 tima._. 2.15 

104 times 3.65 
20/30 -second spots -75% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.. 50.00 29.20 17.30 12.50 8.75 
13 times 46.50 27.10 16.10 11.70 8.25 
26 times 43.00 25.00 14.80 10.85 8.00 
52 times 39.60 22.85 13.55 10.00 7.75 

104 times 36.00 20.85 12.50 9.50 7.60 
156 times 32.65 18.75 11.45 9.00 7.25 
260 times 29.20 16.70 10.40 8.75 7.00 

COVINGTON 
Kenton County -Map Location H-3 

See SRDS consumer market map and data at beginning 
of the State. 

See Cincinnati, Ohio 
(including Covington, Ky.; Newport, Ky.) 

CUMBERLAND 
Harlan County -Map Location K-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCPM 
1951 

Media Code 4 218 1440 1.00 
Cumberland City Broadcasting, Inc.. Keller St., Cum- 

berland, Ky. 40823. Phone 606-589-4623. 
I. PERSONNEL 

General Manager -Jack Mills. 
Program Director -J. P. Mills. 

2. REPRESENTATIVES 
Regional -Kentucky Radio Sales. 

3. FACILITIES 
1000 w. days: 1280 kc. Non -directional. 
Operating schedule: EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 9a, 5. 
Contracts: 40a. 
Member: Appalachian Network. 
Discounts from earned frequency for the use of: 

2 stations 5% 4 stations.__..____._ 25% 
3 stations 10% 

TIME RATES 
Rates effective March 1. 1958. 
Rates received March 3. 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 80 

hr. hr. hr. min. min. min. sec. 
1 time 50.50 41.25 15.50 12.25 9.50 5.00 4.0U 

13 times 49.25 40.25 15.10 11.95 9.25 4.90 8.90 
26 times 48.00 39.20 14.75 11.65 9.00 4.75 3.80 
52 times 45.45 57.15 13.95 11.05 8.55 4.50 3.60 

104 times 42.95 35.05 13.20 10.40 8.10 4.25 8.40 
156 times 40.40 33.00 12.40 9.80 7.80 4.00 3.20 
260 times 37.90 30.95 11.60 9.20 7.10 3.75 8.00 
312 times 35.35 28.90 10.85 8.55 6.65 8.50 2.80 
624 times 32.85 26.80 10.10 7.95 6.15 3.25 2.60 
728 times 30.30 24.75 9.30 7.35 5.70 3.00 2.40 
10 erconds or 15 words, no minimum required.._ 1.60 

Automotive Spot Este 
1 minute 4.00 30 seconda._ ......... 3.20 

CYNTHIANA 
Harrison County -Map Location H-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCYN 
1956 

R A 
Subscriber to the NAB Radio Cede 

Media Code 4 218 1530 9.00 
WCYN Radio, Inc.. Pike and Walnut Sts., Cynthi- 

ana, Ky. 41031. Phone 606-234-1400. 
I. PERSONNEL 

General Manager -Lawrence McGill. 
Program Director -Bob Herrington. 
News Director -Al Owens. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
Regional Reps Corp. 

3. FACILITIES 
250 w.: 1400 kc. Non -directional. 
Operating schedule: 6 am -11 pm Mon thru Sat; 7 
am -10 nm Sun. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3h, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a. lia, 12a. 13a, 14a. 
Basic Rates: 22a. 22b. 23a. 24b, 25a. 26, 28a, 29a. 
Contracts: 40a, 42b, 45, 46, 97a. 
Comb.: Cont. Discounts: 60b, 61a, 61b. 
Cancellation: 70a. 70c, 73a. 
Affiliated with KBS Radio Network. 
Member: National AgRad(o Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 10/1/66 -Reed 10/10/66. 
(This listing continued on next page) 
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KENTUCKY 
Cynthiono-W C Y N -Continued 
6. SPOT ANNOUNCEMENTS 

PER YR: I min IO see I min 10 see 
1 z 3.00 1.50 52 X. ...._ 2.50 1.25 
26 x....._..___ 2.70 1.35 104 z.._._ 2.30 1.15 
156 z 2.10 1.05 800 z.._.._.._ 1.50 .75 
260 z. ...... ___ 1.90 .95 1000 x......_._ 1.30 .65 
365 z 1.70 .85 

8. PROGRAM TIME RATES 
PER YR: Ix 19x 26x 52x 156x 260x 312x 
5 min. 6.50 6.00 5.50 5.00 4.00 3.50 3.25 
10 min- 9.00 8.25 7.50 7.00 6.00 5.25 4.75 
1/4 hr 12.50 10.50 9.50 9.00 8.00 7.00 6.00 
1/2 hr 22.50 18.50 16.00 14.50 12.50 11.50 10.50 

DANVILLE 
Boyle County -Map Location H-5 

See BROS consumer market map and data at begin- 
ning of the State. 

WHIR 
1947 

Media Cede 4 218 1620 8.00 
WHIR. Inc Burgin Rd., Danville, Ky. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Raymond P. Holbrook. 
Program Director -Ray Ramsey. 

2. REPRESENTATIVES 
Hal Holman Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 6:00 am -midnight Mon thru Sat; 
7:00 am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 4b. 4d, 5, 6a, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basle Rates: 220. 23a, 24b. 25a, 26, 29a. 
Contracts: 40a. 45. 46, 47a. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective February 15, 1982. 

Rates received August 3. 1982. 
8. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 100 
hr. hr. hr. min. min. wds. 

1 time 54.00 32.40 18.00 14.40 9.00 5.40 
13 times 51.30 30.80 17.10 13.70 8.55 5.15 
26 times 48.80 29.15 16.20 12.95 8.10 4.85 
39 times 45.90 26.55 15.30 12.25 7.65 4.60 
52 times 93.20 25.90 14.40 11.55 7.20 4.30 
65 times 39.50 24.30 13.50 10.80 6.80 4.05 

104 times 37.80 22.70 12.80 10.08 6.30 3.80 
156 times 35.10 21.05 11.70 9.35 5.85 8.50 
208 times 32.10 19.45 10.80 8.65 5.40 3.25 
260 times.._ 29.70 17.80 9.90 7.95 4.95 3.00 
312 times 27.00 18.20 9.00 7.20 9.50 9.70 

11 All 100 -word announcements are accepted for 
scheduling in announcement period only. 1 -minute 
transmitted announcements on basis of 100 words. 

Announcements coming between nationally sponsored 
programs are limited to 60 words and carry same 
rate as 100 -word announcements. 

ELIZABETHTOWN 
Hardin County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WI EL 
1950 

Media Cede 4 218 1710 7.00 
Elizabethtown Broadcasting Co., Box L, Leitchfield 

Rd., Elizabethtown, Ky. 42701. Phone 502-765-2144, 
2145. 

I. PERSONNEL 
General Manager -Walter "Dee" Huddleston. 
Manager -Dick Curtis. 
Sales Director -Calvin Skagg. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1,000 w.; 1400 kc. Non -directional. 
Operating schedule: 5:00 a.m. to 11:00 p.m. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3d. 4b. 4d. 5, 8a, 7b, 8. 
Rate Protection: 10g, 11g, 12g. 13h, 14g. 15b. 
Basic Rates: 20b, 21b, 23a, 24b, 25e, 28b, 28e, 29a, 

30. 
Contracts: 40e. 41, 44b, 48. 97a. 48. 
Comb.: Cont. Discounts: 80a, 60f, 61e, 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates received July 21. 1952 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 

hr. 
1/2 
hr. 

1/4 
hr. 

10 
min. 

5 
min. 

1 

min. 
30 

see. 
1 time.... 60.00 36.00 20.00 16.00 9.50 5.50 3.50 

13 times.. 56.50 33.80 18.90 15.00 9.00 5.90 3.40 
28 times.. 53.00 31.60 17.00 14.00 8.50 5.10 8.30 
39 times.. 49.50 29.40 16.40 13.00 8.00 4.90 3.20 
52 times.. 46.00 27.20 15.20 12.00 7.50 4.70 8.10 

104 times. 42.50 25.00 14.20 I1.00 7.00 4.50 3.00 
150 times.. 41.00 22.80 13.20 10.00 6.50 4.20 9.80 
208 times.. 37.70 20.60 12.20 9.00 6.00 3.90 2.611 
000 times.. 34.20 18.40 11.20 8.00 5.50 9.60 2.40 
312 times.. 30.70 18.20 18.20 7.00 5.00 8.30 2.20 
384 times.. 27.20 14.00 9.20 8.00 4.50 3.00 2.00 

EMINENCE 
Henry County -Map Location G-4 

Bee SRDS consumer market map and data at begin- 
ning of the state. 

WSTL 
1956 

Media Code 4 218 1800 6.00 
J. W. Dunavent, Eminence, Ky. 40019. 

I. PERSONNEL 
Sta. & Sales Mgr. -J. W. Dunavent (Mrs.) 
Program Director -Rick Douglas. 
News Director -Alex Jeffries. 

2. REPRESENTATIVES 
Kentucky Radio Sales. 

3. FACILITIES 
500 w.; 1,600 kg. Non -directional. 
Operating schedule: Sunrise -Sunset. EST. 

4. AGENCY COMMISSION 
15/0 on time, payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2b, Sa, 4a, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 20b, 21a, 21b, 22a, 22b, 23a, 24b, 25a. 

26, 28c, 29a. 
Contracts: 40a, 91. 42b, 43, 45. 46, 47e, 49, 50, 51e. 
Comb.; Cont. Discounts: 60e, 60e, Bib, 62d. 
Cancellation: 71b, 73e. 
Prod. Services: 80, 81, 82. 
affiliated with Keystone Broadcasting System. 

TIME RATTES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/59-Rec'd 6/6/68. 
6. SPOT ANNOUNCEMENTS 

I min 90 see I min 30 see 
1 z ..... 3.40 3.00 156 x.-_..-. 2.50 2.00 
13 x._ 3.30 2.90 280 x._..._.__ 2.20 1.75 
26 x ..... 3.20 2.75 312 x.__...._._ 2.00 1.50 
52 x._..__ 3.00 2.80 500 x._._.-. 1.75 1.20 
104 z._ 2.75 2.40 

7. PACKAGE PLANS 
SATURATION PACKAGES 

10 see 15 see 20wee 
Under 25 ti 1.10 1.50 1.90 
25 ti (within 2 wks) ___....-._. .85 1.25 1.60 
100 ti (within 4 wks) .80 1.20 1.50 

ANNOUNCEMENTS 

1 min......._..._..._..... 2.801 
IS.u 

2.401 
nob no 

.00 
30 sec._ 2.00 1.90 1.80 1.75 1.70 

(t) within 1 week. 
0) within 2 weeks. 

FORT CAMPBELL 
Christian County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WA B D 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 218 1890 7.00 
Gary Latham, Shelby McCallum and Edward T. 

Breathitt dba Fort Campbell Broadcasting Co.. 
General Delivery. Fort Campbell, Ky. 42222. Phone 
615-431-4984. 

I. PERSONNEL 
Manager -Richard Albright. 

3. FACILITIES 
500 w.; 1370 kc. 
Operating schedule: Sunrise -local sunset. CST, DST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 5, 6a, lb, 8. 
Rate Protection: 10a. 
Basic Rates: 20b. 21e. 23a, 24c, 25a, 28e. 
Contracts: 90a, 42b. 51b. 
Comb.: Cont. Discounts: 60e. 01b. 
Cancellation: 70c. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 7/1/67 -Reed 6/5/87. 
AA -Sign -on -9 am, 11:30 am -1 pm & 3:30 pm - 
sign -off. 
A-9-11:30 am & 1-3:30 pm. 

6. SPOT ANNOUNCEMENTS -AA- A - 
I min 30 see 1 min 90 see 

1 zw .--».»2 ..............222_ 4.00 3.00 3.50 2.50 
26 z.r....... _...._.._. ...... .,_..__ 3.80 2.50 3.10 2.25 
52 z 3.25 2.25 2.80 2.05 
156 x. ......._ Y........ 2.90 2.05 2.40 1.90 
312 z 2.40 1.95 2.10 1.75 
800 z_ _._........ ti. 2.10 1.80 1.90 1.60 
900 1.90 1.65 1.75 1.45 
1200 z _..._.._ ............. 1.80 1.50 1.65 1.30 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PACKAGE -AA- -A- 

I min 90 see I min 30 see 
25 ti. ....._...... _.. _.. 3.00 2.00 2.50 1.70 
50 ti- _ 2.50 1.75 2.10 1.50 
100 tL 2.00 1.40 1.85 1.90 
Special Monthly Quickie Package -1 15 -second spot 
each hour, sign -on -sign -off, per month....._...._..._ 250 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO mIn 5 min 

1 x.. 40.00 21.00 11.50 8.50 8.00 
26 z_ 39.00 20.00 10.50 7.50 5.50 
52 z _..._. 38.00 19.00 9.00 6.50 5 00 
158 x......... ..... 36.50 18.00 8.00 8.00 4.50 
312 z_. 35.00 17.00 7.00 5.50 4.00 

FORT KNOX (1 AM; 1FM) 
Hardin County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSAC 
1955 

FORT KNOX-RADCLIFF 
Subscriber to the NAB Radio Code 

Media Code 4 218 1980 6.00 
Fort Knox Broadcasting Corp., Box 70. Fort Knox. 

Ky. 90121. Phones Fort Knox 502-351-3121: 
Louisville 502-637-5200. 

STATION'S PROGRAMMING DESCRIPTION 
WSAC: Programmed for young adults and teens. 
MUSIC 85%; features current hits 5. am -sign -off. 
NEWS 15%: 5 min every hour features national, in- 
ternational, local and regional, amounts depending 
upon news happenings. Three 20 min newscasts daily 
at 7:45 am, 11:45 am, & 4:45 pm. each with 10 
min national news by UPI audio and AP wire copy, 
5 min state, and 5 min local. Two 5 min sport shows 
daily. Two 5 min classified ads programs daily. Two 
2 min calendar programs daily. Twelve 2 min sports 
shows on weekend. Recd 8/3/67. 

I. PERSONNEL 
President -B. E. Cowan. 
Commercial Manager -Joseph R. Cowan. 
Program Director -Lynn McIntosh. 

3. FACILITIES 
1.000 w. days; 1470 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 on time. Bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, la, 3d. 4a, 4d, 5, Oa. 7b, 8. 
Rate Protection: 102, Ile, 12e, 13a, 14a, 15b. 
Basic Rates: 20e, 21a, 23a. 24c, 26, 28c, 29b. 33a. 
Contracta: 40a. 44a, 47e, 51a, 51c. 
Comb.: Cont. Discounts: 60c, 60d, 60f. 61a, 62d. 
Cancellation: 70e. 70d, 71b. 
Prod. Services: 80. 82. 
Length of commercial copy: 

min man 
5 min ._... 1:15 30 min.._...M.___._ 4:15 
10 orla.._.._...... ....... 2:10 60 min.__...._..... 7:00 
15 9:00 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5A Eff 8/1/88-Rec'd 5/13/68. 
A -Mon thru Sat -6-9 am, 11 am -1 pm & 4-7 pm. 
B -Mon thru Sat 9-11 am, 1-4 pm & 7 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 MINUTE -ROS 
PER WK: I wk 19 wk 26 wk 52 wk 
8 ii..._ ..... 6.00 5.00 9.80 4.20 
12 ti..._ 5.60 4.80 4.20 4.00 
18 ti..._ 5.90 4.50 4.00 
24 ti..... 5.20 4.00 
Fixed position or less than 6 tl, flat. .......... 6.50 

30 SECONDS -ROS 
6 U 4.80 4.00 3.80 3.40 
12 ti 4.50 3.80 3.40 3.20 
18 ti..._ 4.30 3.80 3.20 
24 ti..._ 4.20 3.20 ._... ._... 
Fixed position or less than 6 ti, eat..._.._ 5.30 

CLASS B 
1 MINUTE -ROS 

6 ti..._ 5.20 4.30 4.10 3.60 
12 U 4.80 4.10 3.60 3.50 
18 ti... 4.80 3.80 3.50 ._... 
24 ti 4.90 3.50 ..._. 
Fixed position or less than 6 ti. flat..._..._._......_. 5.70 

30 SECONDS -ROS 
8 tf..._.._.._.._.._. _.._......_ 4.20 3.50 3.30 2.90 
12 ti. 3.80 3.30 2.90 2.80 
18 ti..._ 3.60 3.10 2.80 
24 ti 3.50 2.80 
Fixed position or leas than 6 ti, flat. 4.70 
10 sec ROB: 50% of applicable 1 -min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK: 
PI 1 

36 ti 24 t1 18t1 
1 min, es. 4.09 4.25 4.50 
30 sec: 80% of applicable 1 -min. 

8. PROGRAM TIME RATES 
(Mon thru Sun) 

I x: 55 min 25 min 1/4 hr IO min 
A 65.00 90.00 25.00 17.50 
B . 50.00 30.00 20.00 15.00 

10. SPECIAL FEATURES 
5 -minutes Including News or Features -1-1/2 z ap- 
plicable 1 -min rate. 
Includes 1 -min spot plus open & close ID's. 
2 -minute Features (Weather, Sports, Etc.)-appll- 
cable 1 -min rate plus 1.00. 
Includes 30 -second spot plus open & close ID's. 

WSAC-FM 
1966 

Subscriber to the NAB Radio Code 
Media Code 4 218 1981 4.00 
Fort Knox Broadcasting Corp., Box 70, 1967 N. 

Wilson Rd., Fort Knox. Ky. 40121. Phone 502- 
351-3121. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Byron Cowan. 
Sales Manager -J. R. Cowan. 
Program Director -Lynn McIntosh. 

3. FACILITIES 
ERP 6.000 w.: 105.5 mc. etereo. 
Operating schedule: 8 am-midinght. EST. 
Antenna ht.: 184 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. A Eff 1/1/85 -Reed 2/13/67. 
6. SPOT ANNOUNCEMENTS 

10 -SECOND ID'S 
Multiples of 6 spots daily Mon thru Sun (when 
available), or 42 ID's wkly. per ma__. 211 

8. PROGRAM TIME RATES 
1/2 hr Mon thru Sun, per mo _. 176 
Includes 2 1 -minute spots and 10 -second open and 
close ID. 
Co-sponsorship of 1/2 hr show Mon thru Bun (when 
available), per mo 100 
Includes 10 -second open and close plus 120 words of 
copy. 

FRANKFORT (1 AM; 1 FM) 

Franklin County -Map Location II -4 
See SIDS consumer market map and data at begin- 
ning or the State. 

WFKY 
I946 

NAt R AB 
Media Cods 4 218 2070 5.00 
Capital Broadcasting Corp., Radio Bldg.. Main BL, 

Frankfort, Ky. 40601. Phone 502-223-8281. 
STATION'S PROGRAMMING DESCRIPTION 

WFKY: Programmed for general interest. MUSIC: 
country and western 5:30-7 am, general popular 7 
am -7 pm, pop rock 7 pm -12M M -Sat. Sun: Religious 
programs 7 am -noon & 5-9 pm, general popular 
music noon -5 pm, jazz 9 pm -12M. All segments con- 
ducted by personalities. NEWS: 2-1/2 min local and 
regional on hour, 5 min network world news on half 
hour, 15 min local, regional, world summaries 7:45 
em, noon, 5 pm. & 6:45 pm. 3 man news staff. 2 
mobile units. Editorial daily. SPORTS: pro base- 
ball. football, basketball, college and high school 
football and basketball, horse racing, and auto racing. 
TALK: interview program 8:05-8:55 am, woman's 
personality 9:35-10:30 am, telephone call -in 6:05- 
6:30 pm. FARM: 5:30-5:35 am & 12:15-12:30 pm. 
Contact Representative for further details. Recd 
7/19/67. 

I. PERSONNEL 
Exec. Vice Pres. & Gen'l Mgr. -Bob Doll. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Ohio, Indiana, Kentucky -Regional Reps Corp. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1490 ke. 

Non -directional. 
Operating schedule: 5:30-1:00 am. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
Affiliated with American Entertainment Network. 

TIME RATES 
Eff 1/1/67-Rec'd 1/3/67. 

AAA -Mon thru Fri 6:30-9 am & 4-6:30 pm. 
AA -Mon thru Fri 6-6:30 am, 9 am -4 pm & 6:30-7 
pm; Sat & Sun 6 am -7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

Open 25x 50x 150x 250x 500x 
6.00 5.40 4.80 4.20 3.60 3.00 

30 sec. 4.50 4.05 3.60 3.15 2.70 2.25 
10 sec 3.00 2.70 2.40 2.10 1.80 1.50 

CLASS AA 
1 min 4.80 4.30 3.85 3.35 2.90 2.40 
30 ase 3.60 3.20 2.85 2.45 2.15 1.80 
10 sec 2.40 2.15 1.95 1.70 1.45 1.20 

CLASS A 
1 min 3.90 3.50 3.10 2.70 2.30 1.90 
30 sec ....... 2.90 2.70 2.40 2.10 1.80 1.50 
10 sec 1.95 1.75 1.55 1.35 1.15 1.00 

WKYW (FM) 
1967 

®CI 
Media Code 4 218 2160 4.00 
WKYW Division, Capital Broadcasting Corp.. Radio 

Bldg.. Frankfort, Ky. 40601. Phone 502-223-8281. 
STATION'S PROGRAMMING DESCRIPTION 

WKYW(FM): Programmed for adults. 
MUSIC: elm music. showtunes, standards, and semi - 
classic. All music in 13 min segments. 1 vocal per 
segment. NEWS: 3-1/2 min local, regional, national 
7:30 am, 10:30 am, 1:30 pm, 4:30 pm, 7:30 pm, 
10:30 pm. Editorial daily. 1 min community service 
features 12 times daily. Rec'd 7/19/67. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr. -Bob Doll. 

2. REPRESENTATIVES 
Call station collect. 

S. FACILITIES ERP 3.000 w.; 104.9 me. Stereo. 
Operating schedule: 8 am -midnight. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
TIME RATES 

Eff 1/1/67 -Reed 1/3/67. 
6. SPOT ANNOUNCEMENTS 

Flat 25x 50x 150x 250x 500x 
1 min 5.00 4.50 4.00 3.50 3.00 2.50 
Specified position. extra 20%. 

FRANKLIN 
Simpson County -Map Location E-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFKN 
I954 

Subscriber to the NAB Radio Code 
Media Code 4 218 2250 9.00 
Franklin Favorite-WFKN, Inc., Box 307, 103 N. 

High St.. Franklin, Ky. 42134. Phone 502-586- 
4481. TWX 588-4481. 
STATION'S PROGRAMMING DESCRIPTION 

WFKN: Programmed for general interest. 
NEWS: local, state, world. 15 min, 7:30 am, noon, 
4:45 pm, 5 min 7 am, 10 am, 11 am, 3 pm & 
5:52 pm; world 5 min 6:02 am, 8:30 am. 11:30 am, 
1 pm & 2 pm. Headlines at :30. Weather 2 min 
8:07 am, 6:27 am, 7:45 am & 10:05 em, 5 min 
6:40 am; radar weather at :30. FARM: prices 5 min 
8:35 am, farm news 15 min 12:15 pm. SPORTS: 5 
min 7:25 am, 15 min 4:30 pm. Morning devotions 
15 min 8:30 am. 6-9 am middle-of-the-road music. 
9-11 am women's show fashions, hospital and church 
telephone reports, community announcements, middle- 
of-the-road music. 11:05 am -noon country and west- 
ern music. 12:30-2:30 pm middle-of-the-road music. 

(This Ratliff sentineled on next page) 
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Fronklin-W F K N -Continued 
2:31-4:30 pm current hits. 5-5:52 pm standards. 
Editorialization 7:47 am, 12:30 pm, 5 pm W -T -F. 
Public affairs 15 min 1 pm Sun, 10 :45 am, 12:30 
pm, 5 pm Mon. Contact Representative for further 
details. Rec'd 8/11/67. 

I. PERSONNEL 
General Manager -L. L. Valentine. 
Commercial Manager -Howard H. Ogles. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Regional -Kentucky Radio Sales. 

3. FACILITIES 
250 w. days; 1220 kc. Non -directional. 
Operating schedule: sunrise to local sunset. CST. 
DST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3d, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 140. 15b. 
Basic Rates: 21a, 22a, 23a, 24b. 25c, 280. 28c. 
Contracts: 40a, 45, 46, 47a, 51e. 
Comb.: Cont. Discounts: 60i, 62d. 
Cancellation: 710, 730. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective December 1, 1965. 
Rates received October 14. 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 see 

1 ti 3.00 2.25 260 ti 1.65 1.30 
13 ti......._ 2.00 1.60 312 ti. 1.55 1.20 
208 ti 1.75 1.40 624 ti 1.45 1.10 

FULTON (1 AM; 1 FM) 
Fulton County -Map Location B-7 

See SUDS consumer market map and data at begin- 
ning of the State. 

WFUL WFUL-FM 
1951 1951 

Subscriber to the NAB Radio Code 
Media Code 4 218 2340 2.00 
Ken -Tenn Broadcasting Corp., Box 388, Hwy. 168. 

Fulton. Ky. 42041. Phono 562-972-1270. 1221. 
STATION'S PROGRAMMING DESCRIPTION 

WFUL: M -Sat general programming. NEWS: every 
hour. Music (e and w) 6-6:45 am. 6:45-7 am na- 
tional news and sports. 7-7:50 am local news by 
beeper. 7:50-8:45 popular music. 8:45-9 am morn- 
ing devotions (religious). 9:10-10 am popular music. 
10-11:55 am popular music (current hits). Noon - 
12:35 pm news, markets. 12:45-1:15 pm religious 
music. 1:15-1:45 pm e and w. 1:45-3 pm popular 
music. 3 pm -sign -off current hits. 5 min weather 
5:55 am. 7:30 am, 11:55 am, 4:55 pm. RELIGIOUS: 
programming Sun, music and services. Recd 7/12/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Kenneth Z. Turner. 
Sta. & Com'1 Mgr. -Tommy Kimbro. 

3. FACILITIES 
1.000 w. days; 1270 kc. Non -directional. 
Operating schedule: 6 am -sign -off. CST. DST. 
FM FACILITIES 
ERP 500 w.; 104.9 mc. 
Operating schedule: 10 am -sign -off. CST, DST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 25a. 26. 28b, 29a. 
Contracts: 40e. 44a, 45, 46, 47e. 
Comb.: Cont. Discounts: 60e, 61a. 
Cancellation: 71a. 73b. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective June 1, 1957. 
Rates received May 20. '937. 

Rev. (Auto.) recd January 29. 1959. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 
hr. hr. hr. min. min. () 

1 time 36.00 21.60 12.00 9.60 6.00 3.80 
13 times 32.40 19.40 10.80 8.70 5.40 3.20 
26 times 28.80 17.30 9.80 7.70 4.80 2.90 
52 times 27.00 16.20 9.00 7.20 4.5n 2.70 

104 times 25.20 15.10 8.40 8.70 4.20 2.50 
156 times 23.80 14.30 7.90 6.30 3.90 2.40 () 1 minute or less. 

GEORGETOWN 
Scott County -Map Location H-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAXU 
1957 

Media Code 4 218 2430 1.00 
WAXU Radio, Box 759. First Federal Bldg., 134 

N. Lime. Lexington. Ky. 40501. Phone 259-8888. 
STATION'S PROGRAMMING DESCRIPTION 

WAXU: Programmed for general interest. 
AIR PERSONALITIES handle all segments. MUSIC: 
modern country all segments sign -on -sign -off except 
Sun before noon. NEWS: 5 min network news at :45, 
3 min state and local at :15. 5 min local news at 
noon daily. Farm show noon -1 pm. weather reports 
in each newscast. SPORTS: 5 min network sports at 
7:30 am. 9:30 pm & 6:30 pm, local sports 10 min at 
5 pm, 13 major stock car races and Indianapolis 
race, basketball and football, local and regional. 
TALK: trading post at 10:30 am, 10 min, M -bat, 
bulletin board at 9:25 am, 12:55 pm, 4:05 pm. 
County agent at 12:30 pm. Remote mobile unit 
broadcasts. Religious programming Sun am. Contact 
Representative for further details. Rec'd 12/27/67. 

I. PERSONNEL 
Pre.. & Gen'l Mgr. -Robert E. Johnson. 
Program Director -Jack Webb. 

2. REPRESENTATIVES 
Regional Reps Corp. 
Atlanta -Dora -Clayton Agency, Inc. 

3. FACILITIES 
10,000 w. days; 1580 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 3d, 4a, 4d. 5. 6a. lb. 8. 
Rate Protection: 10a, Ila, 12e, 13a, 14e, 15e. 
Basic Rates: 20a. 21a, 21b, 21d, 22a, 2204 23a, 24e. 

24b, 25a, 26, 27, 28b, 28c, 29a, 30. 32a, 33d. 
Contracts: 40a, 41, 42b, 42d, 43, 44a, 45, 46, 97e. 

48, 49. 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a. 60g. 601, 61b, 62b. 
Cancellation: 70a, 70d, 71e, 72, 73b. 
Prod. Services: 80, 81, 82, 
Affiliated with MES Radio Network. 

TIME RATES 
Eff 4/1/62-Rec'd 4/9/62. 

6. SPOT ANNOUNCEMENTS 1 min 30 sec () 
1 x 7.50 6.00 4.50 
26 x 7.00 5.50 9.00 
52 x 6.50 5.00 3.50 
156 x. 6.00 4.50 3.00 
260 x 5.50 4.00 2.50 
312 x 5.00 3.50 2.00 

4.50 3.00 1.50 
4.00 2.50 1.25 

500 z 
1000 x () 10 -second ID's. 

(D) 

GLASGOW (2 AM; 1 FM) 
Barren County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCDS 
1962 

Subscriber to the NAB Radio Code 

Media Code 4 218 2520 9.00 
John M. Barrack, Box 478, Glasgow, Ky. 92191. 

Phone 651-3132. 651-5552. 
I. PERSONNEL 

General Manager -John M. Garrick. 
Program Director -Ann Morgan. 

2. REPRESENTATIVES 
Kentucky Radio Sales. 

3. FACILITIES 
1000 w.: 1440 kr. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
None; monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4b4 9d, 5, 8b, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21c. 28b, 28e. 
Contracts: 40a, 40e, 42b, 46. 
Comb.; Cont. Discounts: 60c. 

TIME RATES 
Rates effective 

Rates received July 23, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 3.25 2.40 104 ti 2.35 1.80 
13 ti 3.10 2.30 130 ti 2.20 1.70 
26 ti 2.95 2.20 156 ti 2.05 1.60 
39 ti..._ 2.80 2.10 208 ti 1.90 1.50 
52 ti 2.65 2.00 260 ti 1.75 1.40 
78 ti 2.50 1.90 312 ti 1.55 1.25 
15 word announcements, 8 dally minimum (100 mini- 
mum contract), .70 ea; (1000 minimum contract) 
.50 ea. 

8. PROGRAM TIME RATES 
1 hr 3/4 hr 1/2 hr 1/9 hr 10 min 5 man 

1 ti 30.00 24.00 18.00 12.00 10.00 6.00 
13 ti 28.50 22.80 17.10 11.40 9.50 5.70 
26 ti 27.00 21.60 16.20 10.80 8.00 5.40 
39 ti 25.50 20.40 15.30 10.20 8.50 5.10 
52 ti 24.00 19.20 14.40 9.60 8.00 4.80 
78 ti 22.50 18.00 13.50 9.00 7.50 4.50 
104 ti 21.00 16.80 12.60 8.40 7.00 4.20 
130 ti 19.50 15.60 11.70 7.80 6.50 3.90 
156 ti 18.00 14.40 10.80 7.20 6.00 3.60 
208 ti 16.50 13.20 9.90 6.60 5.50 3.30 
260 ti 15.00 12.00 9.00 6.00 5.00 3.00 
312 ti 13.50 10.80 8.10 5.40 4.50 2.70 

WKAY WGGC(FM) 
1946 1961 

MCI 
Subscriber to the NAB Radio Code 

Media Code 4 218 2610 8.00 
Glasgow Broadcasting Co.. Inc.. Park -to -Park Hwy., 

1 mi. N. of Glasgow. Ky. 42141. Phone 502-651- 
2141. 651-2142. 

I. PERSONNEL 
lresidenl-lack Pedigo. 
General Manager -Clovis Sadler. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1990 be. 

Non -directional. 
Operating schedule: 5:00 a.m. to 10:00 p.m. week 
days; 6:55 a.m. to 10:00 p.m. Sunday. CST, CDT. 
FM FACILITIES 
ERP 4.300 w.; 95.1 mc. 
Operating schedule: Same as AM. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 9h, 4d, 5, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 220, 23a, 26, 286, 29a. 
Contracts: 400, 46, 47a. 
Comb.; Cont. Discounts: 60a, Ela. 
Cancellation: 70a, 70c, 710, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective December 1, 1981. 
Rates received December 4, 1961. 

6. SPOT ANNOUNCEMENTS 
1 min. 30 see. 1 min. 30 sec. 

I time 4.10 3.00 104 times.. 2.95 2.25 
13 times 3.90 2.90 130 times.. 2.75 2.15 
26 times__ 3.70 2.75 156 times.. 2.60 2.00 
39 times 3.50 2.655 208 times.. 2.40 1.90 
52 times 3.35 2.50 260 times_ 2.20 1.75 
78 times 3.15 2.40 312 ames.. 2.10 1.60 
15 -word plugs, 1.000.00 per thousand, to be used con- 
secutively at 4 per day minimum. 50 -spot package. 
75.00. 1 recorded 30 -second announcement to be used 
within 1 week from starting date. 

8. PROGRAM TIME RATES 
1 3/4 1/2 1/4 10 5 

hr. hr. hr. hr. min. min. 
1 time 37.50 30.00 22.50 15.00 12.50 7.54 

13 times 35.65 28.50 21.40 14.25 11.90 7.15 
26 times 33.75 27.00 20.25 13.50 11.25 6.75 
39 times 31.90 25.50 19.15 12.75 10.65 6.40 
52 times 30.00 24.00 18.00 12.00 10.00 6.00 
78 times 28.15 22.56 16.90 11.25 9.40 5.65 

104 times 28.25 21.00 15.75 10.50 8.75 5.25 
130 times 24.40 19.50 14.65 9.75 8.15 4.90 
158 times 22.50 18.00 13.50 9.00 7.50 4.50 
208 times 20.65 16.50 12.40 8.25 8.90 4.15 
zd0 times 19.75 15.00 11.25 7.50 6.25 3.75 
312 times 18.90 13.50 10.15 6.75 5.85 3.40 

GRAYSON 
Carter County -Map Location K-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGOH 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 218 2700 7.00 
Carter County Broadcasting Co., Inc.. Box 487, Gray- 

son. Ky. 41143. Phone 606-474.5144. 
I. PERSONNEL 

President -H. E. Shufflebarger. 
General Manager -Mrs. Faye Bush, 

2. REPRESENTATIVES 
Continental Radio Sales. 
Kentucky -Kentucky Radio Sales. 

3. FACILITIES 
5.000 w. days; 1370 ke. Non -directional. 
Operating schedule: 4:30 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 9a, 4d, 5, 6a. 
Basic Rates: 20a. 23a, 25a, 26, 28b, 29a. 
Contracts: 40a. 95. 
Comb.: Cont. Discounts: 60a, 61a, 61b. 61e. 62b. 
Cancellation: 70a. 70e, 71a. 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective August 1, 1965. 
Rates received June 28. 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 15 sec 

1 tl ..... ......_...... _.. ........ _ ...... _ ...... _.._. 3.50 2.85 1.75 
13 ti ..... ...._.._ .............. _ ...... _ ...... _.._... 3.25 2.75 1.65 
26 ti 3.00 2.55 1.55 
52 ti....._ 2.90 2.40 1.45 
104 ti 2.75 2.25 1.35 
156 ti..._ 2.60 2.10 1.25 
208 ti 2.40 1.95 1.15 
260 ti 2.20 1.75 1.00 
312 ti _......_......_....... 2.00 1.80 .85 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLAN 

1 Minute Spots 
PER WK: 
25 ti 46.00 50 ......_.._._..-. 86.25 

8. PROGRAM TIME RATES 

1 ti 
52 ti 
104 ti 
156 ti 
260 tt ..... _ .............._.._........... 28.50 14.00 10.00 5.50 
312 ti....._.._ 26.00 13.10 9.00 5.00 

1 hr 1/2 hr 1/4 hr 5 min 
50.00 35.00 20.00 12.00 
35.00 20.00 15.00 9.00 
32.00 18.50 13.50 8.00 
30.00 16.00 12.00 6.00 

HARLAN 
Harlan County -Map Location K -e 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHLN 
1941 

Subscriber to the NAB Radio Code 
Media Code 4 218 2880 7.00 
Radio Harlan, Inc.. Box 898. Cumberland Ave., 

Harlan, Ky. 40831. Phone 606-573-2540. 
STATION'S PROGRAMMING DESCRIPTION 

WHLN: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
at least 5 min every 60 min, more depending on 
availability of news. 6-7 am country and western, 
middle-of-the-road music. 7-10 am middle-of-the- 
road music, telephone interviewa, mobile traffic re- 
ports. 10 am -noon middle-of-the-road music, show - 
tunes, some current hits, women's shows. interviews, 
farm news, fashions. Noon -3 pm country and western, 
albums, standards. 3-4 pm albums, standards. 4-5 
pm rock and roll, standards, current hits. 5-6:30 
pm middle-of-the-road. 6:30 pm -sign -off, rock and 
roll. standards, current hits. 5 mobile units utilized 
for news, openings and current events locally. Con- 
tact Representative for further details. Recd 8/23/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -.Lames T. Morgan. 

2. REPRESENTATIVES 
Kentucky Radio Sales -South. 

3. FACILITIES 
5,000 w. days: 1410 Ire. Non -directional. 
Operating schedule: 6 am -local sunset daily. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3s, 4a. 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g. 12g, 13g. 14g, 150. 
Basic Rates: 20b, 21a, 240. 25a, 26, 28e, 29a. 
Contracts: 40a. 41, 42c, 43, 99b, 45, 46, 47e, 50, 

51a. 

KENTUCKY 
Comb.; Cont. Discounts: 60e, 62d. 
Cancellation: 7Oh, 70d, 71a, 72. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS. 

TIME RATES 
No. 11 Eff 10/1/68-Rec'd 8/9/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 tee 

1 x..._.._.._ 3.90 3.30 150 z......._.._... 3.40 2.60 
7 x 3.85 3.15 180 x 3.15 2.40 
30 x 3.80 3.05 200 x 2.95 2.20 
69 x 3.75 2.95 312 x......._.._... 2.70 2.00 
90 a....._.._.._ 3.65 2.75 1224 x 2.60 1.85 
120 z . 3.50 2.65 
10 see: 50% of 1 min. Cannot be combined with 
other spots to earn lower frequency. 

8. PROGRAM TIME RATES 
I hr 3/4 hr 1/2 hr 1/4 hr IO min 5 min 

1 z 43.90 36.30 25.95 14.30 10.45 6.60 
13 x......_. 42.45 34.55 25.65 14.05 10.25 6.40 
26 x 41.15 33.70 24.05 13.70 9.95 6.35 
39 x 40.90 32.70 23.40 13.35 9.70 6.15 
52 x 39.55 31.70 22.70 13.05 9.10 6.05 
78 a 37.65 30.15 21.45 12.40 9.05 5.90 
104 z ....... _ 35.05 28.05 20.15 11.65 7.45 5.70 
156 x 32.45 25.95 17.00 10.80 7.15 5.40 
260 a 25.95 21.35 15.70 8.80 7.10 4.95 
312 z 23.90 18.75 13.05 7.90 6.60 4.80 

HARRODSBURG 
Mercer County -Map Location H-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHBN 
1955 

Subscriber to the NAB Radio Cade 
Media Code 4 218 2970 6.00 
Fort Harrod Broadcasting Corp., Box 247. Opera 

House, Harrodsburg, Ky. 40330. Phone 734-4321. 
I. PERSONNEL 

Gen. Mer. -Robert L. Martin. 
2. REPRESENTATIVES 

George T. Hopewell. Inc. 
Regional -Kentucky Radio Sales. 

3. FACILITIES 
1.000 w. days; 1920 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
NAB Itadio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 4b, 9d, 6a, 7a, S. 

Rate Protection: 10a, Ila, 12a. 130. 14s, 15b. 
Basic Rates: 21e, 23a, 24b, 25a, 26, 28b, 28e, 30. 
Contracts: 40a. 44a, 45, 48. 51e. 
Comb.; Cont. Discounts: OOb. 
Cancellation: 71a, 73a. 
Prod. Services: 81, 82. 
Unless advertiser has approved credit rating. estab- 
lishing his ability to pay short rate upon cancella- 
tion, discounts will be allowed only as earned. 

TIME RATES 
Rates effective March 1, 1983. 

Rates received March 7. 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 see 

1 t1 4.50 3.10 104 ti 2.90 2.30 
13 ti 4.10 2.95 156 ti 2.50 2.00 
26 ti 3.75 2.65 260 ti 2.10 1.50 
52 ti 3.30 2.50 312 ti 1.50 1.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 42.00 25.00 15.00 10.00 7.00 
13 ti 90.00 22.50 12.00 9.25 6.25 
26 ti 36.00 20.00 10.50 8.75 5.50 
52 tl 32.00 18.00 9.00 8.00 4.85 
104 ti 28.00 16.00 8.00 7.50 4.40 
156 ti 24.00 14.00 7.50 7.00 4.00 

80 20.00 12.00 7.00 6.50 3.65 
312 ti 16.00 10.00 6.50 5.00 3.50 

HAZARD (1 AM; 1 FM) 
Perry County -Map Location K-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WKIC WKIC-FM 
1947 1959 

Subscriber to the NAB Radio Code 
Media Code 4 218 3060 5.00 
Mountain Broadcasting Service. Inc.. Peoples Bank 

Bldg., Hazard, Ky. 41701. Phone 606-436-2121. 
STATION'S PROGRAMMING DESCRIPTION 

WKIC: Programmed for general interest. 5 min news 
each half hour. Country and western music three - 
fourths of program day. Popular one-fourth of pro- 
gram day. SPORTS: at 7:15 am & 4:45 pm daily. 
Rec'd 7/12/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Ernest Sparkman. 
Assistant Manager -Norma Strong. 

3. FACILITIES 
5,000 w. deys: 1390 kc. Non -directional. 
Operating schedule: 5:30 a.m. to local sunset week- 
days; 8:00 a.m. to local sunset Sunday. EST. 
FM FACILITIES 
ERP 47,000 w.: 101.1 mc. 
Operating schedule: 5:30 a.m. to 10:00 p.m. EST. 
Antenna ht. -481 ft. above average terrain. 

4, AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a. 4a, 9d, 5, 60. 7b, 8. 
Rate Protection: 10a. 14e. 
Basic Rates: 20b, 21a, 22a, 23a, 29a, 25a, 26, 28c, 

20h, 30, 33a. 
Contracts: 40a. 42b, 45, 46, 47a. 50, SIb. 
Comb.: Cont. Discounts: 60d, 010, 62c. 
Cancellation: 70a, 70c, 71a, 72, 730. 
Prod. Services: 82. 

(This listing eontinued on next page) 
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KENTUCKY 
Hazard -W K I C, W K I C -FM -Continued 

TIME RATES 
NATIONAL AND LOCAL RATES SAXE 

Rates effective August 1, 1962. 
Rates received June 7, 1982. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 

hr. 
1/2 
hr. 

1/4 
hr. 

10 5 
min. min. 

1 
min. 

30 
sec. 

1 time.... 51.75 31.10 20.75 15.55 10.35 4.95 3.90 
13 times.. 46.60 28.00 18.65 14.00 9.35 4.85 3.80 
26 times.. 44.00 26.40 17.60 13.20 8.80 4.70 3.70 
52 times.. 38.85 23.35 15.55 11.65 7.80 4.30 9.40 

104 times.. 36.45 21.75 14.55 10.90 7.30 3.85 9.10 
156 times.. 32.35 19.40 12.95 9.70 6.50 3.55 2.80 
208 times.. 31.10 18.65 12.45 9.35 6.20 3.15 2.65 
260 times.. 27.25 16.35 10.90 8.20 5.45 2.90 2.40 
312 times.. 25.90 15.55 10.35 7.80 5.25 2.65 2.10 
364 times.. 24.90 15.00 10.00 7.50 5.00 2.50 2.00 
624 times. ..._.-. ...._ ___ 2.35 1.80 

HENDERSON (1 AM; 1 FM) 
Henderson County -Map Location D-5 

See SItMS consumer market map and data at begin- 
ning of the State. 

WSON 
1941 

WS O N -FM 
1946 

A Lackey Station 
Subscriber to the NAB Radio Code 

Media Code 4 218 3150 4.00 
Henderson Broadcasting Co.. Box 418. Henderson, 

Ky. 42420. Phone .502-826-3923. 
STATION'S PROGRAMMING DESCRIPTION 

WSON: Programmed for adulte and young adulte, 
with emphasis on news and information programming. 
NEWS: network every hour, local report 5 times 
daily, area and state report 5 times daily. FARM: 
6-7 am & 12:15-1 pm daily, direct livestock and 
grain market reporta (taped), county agent news, 
farm news, detailed weather information. MUSIC: 
6-7 am country and western. 7:35 am -8 pm generai 
popular music featuring current middle-of-the-road 
hits, standards, film music, swing and popular jazz, 
and popular folk music. Contact Representative for 
further details. Recd 7/13/67. 

I. PERSONNEL 
Pres. & Gen'i. Mgr. -Hecht 8. Lackey. 
Sta. Dir. & Sales Mgr. -Art Grunewald. 

2. REPRESENTATIVES 
Hai Holman Company. 
Busby, Finch & Woods, Inc. 

3. FACILITIES 
509 w. days; 860 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST, DST. 
FM FACILITIES 
ERP 20.000 w.; 99.5 me. 
Operating schedule: 6:00 am -8:00 pm. 
Antenne ht.: 309 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 Ume only. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 156. 
Basic Rates: 21a, 23a, 24b, 25a, 26, 28b, 28c, 29a. 
Contracta: 40a, 41, 45, 46. 47a, 48. 
Comb.; Cont. Discounts: 60b, 60f, 601, 61a, 62d. 
Cancellation: 70b, lue, 71a, 72, 73b. 
Prod. Serivicea: 80, 82. 
Affiliated unit CBS and KBS Radio Networks. Pack- 
age plans to be used within any consecutive 7 day 
period. 
FM rates -one-half AM rates. 

TIME RATES 
Rates effective July 1, 1963. (Card No. 6.) 

Card received June 3, 1963. 
6. SPOT ANNOUNCEMENTS 1 min 30 sec 10 sec 

1 ti _.-._.....__.....-_ 6.00 
13 UL__ ._..._____.._..._ 5.90 
26 tl..._. ........._._.-_. 5.75 
52 U...._........__........____....._..__.._ 5.60 
78 ti...._......._.._.__..._ _._.. 5.40 
104 ti._ ...................._...._..._.__ _..__. 5.30 
156 ti _... 5.00 
208 t1._ ._...... ... 4.70 
260 tl. _..._ __ ._..._ 4.40 
312 U._ ._..__.....-, 4.00 

7. PACKAGE PLANS 
1 min 30 sec 10 sec 

20 or more per wk _. 4.50 3.50 
10. SPECIAL FEATURES 

- 
"Rapid Report News" -5 -minute, 10 per week, each 
5.00. 

(CR) 

4.00 
3.95 
3.85 
3.80 
3.75 
3.65 
3.50 
3.35 
3.20 
3.00 

2.50 
2.45 
2.35 
2.30 
2.25 
2.15 
2.00 
1.85 
1.70 
1.50 

HOPKI NSVI LLE (2 AM; 2 FM) 
Christian County -Map Location D-7 

See SItDS consumer market map and data at begin- 
ning of the State. 

WHOP 
1940 

CBS Radio Network 

A Lackey Station 
Subscriber to the NAB Radio Code 

Media Code 4 218 3240 3.00 
Hopkinsville Broadcasting Company, Inc.. Box 709, 

Bass Arcade, 1102 8. Virginia St.. Hopkinsville, 
Ky. 42240. Phone 502-885-5331. 

STATION'S PROGRAMMING DESCRIPTION 
WHOP: Programmed for adulta and ommuters. 
FARM: 5-7 am, 2 mers. interviewa, market reports, 
weather and news. National and local news 7-7:30 
am. Popular and standard music 7:30-10 am with 
personality. 10-11 am women's program, guests, inter- 
viewa, telephone program. 11 am -12:30 pm, noon 
farm hour, weather and news, market reporta, popu- 
lar music. 12:30-5 pm popular music, national and 
local news m hour, features on half hour. 5-7 pm 

roadshow. 7 pm -12M popular and standard music. 
SPORTS: high school and college football and basket- 
ball, major league baseball. Mobile unit, weather 
station, news facilities. Contact. Representative for 
further details. Recd 8/18/67 

I. PERSONNEL 
Pres. & tien'1. Mgr. -F. Ernest Lackey. 
Sales & Asst. Gen'l Mgr. -Roger Jeffers. 

2. REPRESENTATIVES 
Holman Company, Incorporated. 

8. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 5:00 am -midnight weekdays' 
Sunday 6:40 am -11:00 pm. CST, DST. 
Partial simulcast operation. Simulcast 5-9 am and 
5.7 pm and newscasts. For non -simulcast facilities 
see WHOP -FM. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 9d, 5, 6a, 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 24e. 25a, 26, 28a, 

28c, 29a. 
Contracts: 40a. 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61e, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 8 Eff 7/1/66 -Reed 5/16/66. 

6. SPOT ANNOUNCEMENTS 
PER WK: lu 6ti 11 ti 16 ti 21-'- 
1 min or less 6.00 5.75 5.60 5.00 4.00 
10 seconds -50% of 1 -minute rate. 

WHOP -FM 
1948 

Media Code 4 218 3241 1.00 
Hopkinsville Broadcasting Co., Inc., Box 709, 1102 

S. Virginia St., Hopkinsville, Ky. 42240. Phone 
502-885-5331. 
STATION'S PROGRAMMING DESCRIPTION 

WHOP -FM: Programmed for adults and commuters. 
FARM: 5-7 am, 2 men, interviews, market reports, 
employing air personalities. Entertainment 7-9 am, 
employing air personalities, middle-of-the-road music. 
9 am -5 pm, taped music, standards, middle-of-the- 
road. 5-7 pm, standards, employing air personalities, 
middle - of - the - rood music. 7 pm - 12M, general 
popular music, featuring standards, ehowtunes, film 
music, middle-of-the-road music. NEWS: 10 min 
on hour. national, International, local area and com- 
munity. 2 man news department, 1 mobile unit. 
Contact Representative for further details, Rec'd 
9/12/68. 

I. PERSONNEL 
President -F. E. Lackey. 
Vice -President -Roger E. Jeffers. 
Sales Manager -Roger Jeffers. 

2. REPRESENTATIVES 
Holman Company, Incorporated. 

3. FACILITIES 
ERP 39,000 w.; 98.7 mc. Stereo. 
Operating schedule: 5 am -midnight. CDT. 
Antenna ht.: 204 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am -5 pm and 7 pm -midnight except newscasts. For 
simulcast facilities see WHOP. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
See WHOP for coded regulations. 
Affiliated with CBS. 

TIME RATES 
ER 9/1/68-Rec'd 8/19/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 6t1 II ti 1601 21 ti 
1 min 5.00 4.00 3.50 3.00 2.50 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

WKOA 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 218 3330 2.00 
Pennyrile Broadcasting Co., Inc., Box 22, 1107 8. 

Virginia St., Hopkinsville, Ky. 42240. Phone 502- 
886-1204. 
STATION'S PROGRAMMING DESCRIPTION 

WKOA: Programmed for general interest, with speci- 
fic audience blocks. 
AIR PERSONALITIES handle all segments. 5-6 
am farm announcements, news headlines, market, 
weather forecast, country and western music. 6-7:30 
am local news, weather summery, farm report, sports 
review. 7:30-9 am middle-of-the-road music, news 
summary, classified. 9-10 em women's news, inter- 
views, recipes, church, club annuoncements, semi- 
classical music. 10-11 am standards, middle-of-the- 
road music. 11 am -noon farm announcements, news, 
market, weather summary, farm bureau report. Noon - 
12:30 pm local news. 12:30-3 pm country and western 
music, news, weather headlines. 3-5 pm current bits, 
news, weather headlines. 5-5:30 pm local news, 
weather summary, sports review. 5:30 pm -sign -off 
middle-of-the-road music. Sun am religious, pm 
current hita. Contact Representative for further de- 
tails. Rec'd 8/2/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -William H. Higgins. 
Program Director -Marvin Mahoney. 
Sales Manager -John M. Higgins. 

2. REPRESENTATIVES 
George T. Hopewell Inc. 
Ohio, Indiana, Kentucky, Pennsylvania, Upstate New 
York -Regional Reps Corp. 

3. FACILITIES 
1,000 w. days' 1480 kc. Non -directional. 
Operating schedule: 5 am -local sunset weekdays; 
6:00 am -local sunset Sun. CST, DST. 
Partial simulcast operation. Simulcast 5 -IO am. For 
non -simulcast facilities see WKOF (FM). 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3d, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 108, lea. 12a, 13a, 14a. 15c. 
Basle Rates: 20a, 21d, 22a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 41, 42d, 44a, 45, 46, 47e, 48, 49, 51c. 

Comb.; Cont. Discounts: 60a. 60f, ß1c, 62e. 
Cancellation: 70a. 70c, 71b, 72, 73b. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Eff 7/1/66 Recd 6/27/66. 

6. SPOT ANNOUNCEMENTS 
*PER YR: 26x 52x 78x 156x 312x 624x 

1 min. __ 3.82 3.53 8.24 2.94 2.65 2.85 
20/30 sec....__ 3.24 2.94 2.65 2.35 2.06 1.76 
10 sec ID 2.85 2.35 2.06 1.76 1.47 1,18 

(') Specified times. 
7. PACKAGE PLANS 

RUN OF SCHEDULE 
PER DAY: IO ti 20 ti 30 ti 40 ti 50 ti 80 ti 
1 min. . 27.60 52.80 
20/30 sea..._ 21.80 41.20 _....__.- 
30 sec ID.... 15.90 29.40 -... 
PER WK: 
1 min.......... 30.00 57.60 82.80 105.60 .-... ._.._ 
20/30 sec.._ 24.10 45.80 65.40 82.40 .._... .. 
10 sec ID.._ 18.20 34.20 47.70 58.80 
PER MO: 
1 min 32.40 62.40 90.00 115.20 138.00 158.40 
20/30 sea._ 26.40 50.40 72.30 91.60 109.00 123.60 
10 see ID. 20.60 38.80 54.60 68.40 79.50 88.20 

8. PROGRAM TIME RATES 
PER YR: I hr 1/2 hr 1/4 hr IO min 5 min 
1 z 84.72 42.36 21.18 16.47 11.77 () Specified times. 

PROGRAM DISCOUNTS 
52x-15% 156x-45% 

104x-30% 312x-60% 

WKOF (FM) 
1960 

Media Code 4 218 3420 1.00 
Pennyrile Broadcasting Co., Inc., Box 22, 1107 B. 

Virginia Bt., Hopkinsville, Ky. 42240. Phone 502- 
886-1204. 
STATION'S PROGRAMMING DESCRIPTION 

WKOF (FM) : Programmed for general interest, 
with specific audience blocks. 
AIR PERSONALITIES handle all segments. 5-6 am 
farm announcements, news headlines, market, weather 
forecast, country and western music. 6-7:30 am local, 
state and world news, weather summery, farm report, 
sports review. 7:30-9 am middle -of -road music, news 
summary, classifieds. 9-10 am women's news, inter- 
views, recipes, church and club announcements, semi- 
classical music. 10 am -5 pm taped middle -of -road 
music 5-5:30 pm local, state and world news. 5:30-11 
pm middle -of -road music. SPORTS: play-by-play in- 
cludes major league baseball, professional. college and 
high school football and basketball. Contact Repre- 
sentative for further details. Recd 7/29/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -William H. Higgins. 
Sales Manager -John M. Higgins. 
Program Director -Marvin Mahoney. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Regional Reps Corp. 

3. FACILITIES ERP 3,730 w.; 100.3 me. 
Operating schedule: 5 am -11 pm Mon thru Sat: 6 
am -11 pm Sun. CST, DST. 
Antenna ht.: 150 ft. above avenge terrain. 
Partial simulcast operation. Operated separately 10 
am -II pm daily- For simulcast facilities see WKOA. 
WKOF (FM). 

4. AGENCY COMMISSION 
15% time only; payable 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3d, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lea, 12a, 13a, 14a, 15e. 
Basic Rates: 20a, 21d, 22a. 24b, 25a, 26, 28a, 29a. 
Contracta: 40a. 41, 42d, 99a, 45, 46, 47c, 48, 49, 51c. 
Comb.: Cont. Discounts: 60a, 60f. 61a. 
Cancellation: 70a. 70e, 71b, 72, 73b. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/1/66 -Reed 1/18/67. 
6. SPOT ANNOUNCEMENTS 

SPECIFIED TIMES 
PER VR: 260 52x 78x 156x 812x 
1 min......_-.. 1.91 1.77 1.62 1.47 1.33 
20/30 sec...... 1.62 1.47 1.33 1.18 1.03 
10 sec ID__ 1.33 1.18 1.03 .88 .74 

7. PACKAGE PLANS 
RUN OF SCHEDULE 

PER DAY: loti 
1 min.......-.._.._..__........-__.._..._...-____ 13.80 
20/30 see - 10.90 
10 sec ID.._._..._..__.._,.., ..._,.._..._,_......... 7.95 
PER WK: 10 t1 20 01 30 t1 
1 min._.._..._..._....._ 15.00 28.80 41.40 
20/30 sec.-...__..___...__ 12.05 22.90 32.70 
10 sec ID... 9.10 17.10 23.85 
PER MO: 10 t 20 ti 30 ti 40tí 50t1 
1 min._...._. 16.20 31.20 45.00 57.60 69.00 
20/30 sec.... 18.20 25.20 26.15 45.80 54.50 
10 sec ID.... 10.30 19.40 27.30 34.20 39.75 

824* 
1.18 

.88 

.59 

20 tl 
26.40 
20.60 

14.0 40 tÌ 
52.80 
41.20 
29.40 
60 t1 

79.20 
61.80 
44.10 

8. PROGRAM TIME RATES 

PER YR: 
SPECIFIED 

r 1/2 hr 1/4 hr IO min 5 min 
1 z.._......__._......_... 42.36 21.18 10.59 8.24 5.89 

PROGRAM DISCOUNTS 
521-15% 1042-30% 156x-45% 3122-60% 

IRVINE 
Estill County -Map Location J-5 

See 8ßD8 consumer market map and data at begin- 
ning of the State. 

WIRV 
1960 

Subscriber to the NAB Radio Code 
Media Code 4 218 9510 9.00 
Irvenna Broadcasting Co., Inc., 201 Main St.. Irvine, 

Ky. 90336. Phone 606-723-2550. 
I. PERSONNEL 

Pres. & Gen'1 Mgr. -James M. Gasket. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1,000 w. days: 1550 ke. Non -directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. 3a, lb, 5, 6a. 
Rate Protection: 10h. 11h, 126. 13g. 14g. 
Basic Rates: 20b, 21a. 216, 23b, 24b, 25a, 28b. 29a. 
Contracta: 40a, 41, 42e, 44a, 46. 97e, 48. 49, 
Comb.; Cont. Discounts: 60b, 
Prod. Services: 80, 82. 
Affiliated with Keystone Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Bates effective July 1, 1960. 
Rates received July 5. 1960. 

6. SPOT ANNOUNCEMENTS 
(1 minute -100 words) 

1 time 4.00 104 times 2.75 
13 times...._.. 9.75 156 times. 2.58 
26 times ..... 3.50 260 times.___.._.._... 2.00 
52 times ._._.r 8.00 

8. PROGRAM TIME RATES 
1 3/4 1/2 1/4 10 5 

hr. hr. hr. br. min. min. 
1 time...._ 32.00 28.00 24.00 15.00 13.00 6.00 

13 times.... 31.00 27.00 23.00 13.50 12.00 5.75 
26 times.... 90.00 26.00 21.00 12.00 11.00 5.50 
39 times.... 29.00 25.00 18.00 10.00 9.00 5.25 
52 times.... 27.00 23.00 16.00 9.00 8.00 5.00 
78 times._ 25.00 21.00 15.00 8.50 7.50 4.75 

104 times.._ 23.00 19.00 14.00 8.00 7.00 4.50 
156 times.._ 21.00 17.00 13.00 7.50 8.50 4.25 

JAMESTOWN (1 AM; 1 FM) 
Russell County -Map Location G-6 

See SRDS consumer market map and data at beginning 
of the State. 

WJKY 
1967 

®13 
Media Code 4 218 3550 5.00 
Russell Broadcasting Corp., Box 336, Jamestown, Ky. 

42642. Phone 502-866-7682. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Morris M. Gaekins. 
Sec'y/Treas.-June Gaskins. 

3. FACILITIES 
1.000 w.; 1060 kc. Non -directional. 
Operating schedule: Sunrise -local sunset, CST. 

4. AGENCY COMMISSION 
15%; Urea only. 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising 8tandarda apply. 
General: la, 2a, 2b, 3a, 3b, 5, 8a. 
Basic Rates: 20b, 21a, 23h, 24b. 286, 29a. 
Contracts: 40a, 41. 42c, 44a. 46, 47e, 48, 49. 
Comb.; Cont. Discounta: gob. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Recd 4/10/68. 
6. SPOT ANNOUNCEMENTS 

1 min, 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 5 min 

1 L.........-._.._......_._.._.._... 40.00 24.00 12.00 6.00 
13 z....__...._..._.._.._ 38.00 23.00 11.25 5.50 
26 x..._..__......_-...._......_.- 36.00 21.50 10.50 5.00 
52 x..._.._.._.........._._..._._ 33.00 20.00 9.75 4.80 
104 z......_-._.._.......__.._....... 31.50 19.00 9.25 4.20 
156 x.._.._.._......_.._.._.._.._... 30.00 18.00 8.75 3.80 
260 ...... ............. 28.50 16.50 8.25 3.20 
312 x..._.._ 27.00 15.00 7.25 3.00 
364 x.._.._ 25.00 14.00 6.25 2.60 

WJRS(FM) 
1966 

Media Code 4 218 3600 8.00 
Russell County Broadcasters, Box 263, Jamestown. 

Ky. 42629. Phone 502-343-6255. 

I. PERSONNEL 
President -Richard Fryman 
General Manager-Welby Hoover. 
Program Director -Randy Marsh. 

3. FACILITIES 
ERP 3.000 w.; 103.1 mc. 
Operating schedule: 5:30 am -9:30 pm. CST. 
Antenna ht.: 185 ft. above average terrain. 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff- Rec'd 7/1/68. 
6. SPOT ANNOUNCEMENTS 

10 see 30 see 60 see 
Ea .50 1.00 1.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

Flat _ 21.00 10.50 5.25 3.75 2.25 
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LANCASTER 
Garrard County -Map Location H-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WIXI 
1966 

Media Code 4 218 9690 9.00 
Lancaster Broadcasters, 108-A Stanford St., Lan- 

caster, Ky. 90444. Phone 608-792-2152. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -South C. Bevina. 
Sta. & Sales Mgr. -Fred Hagan. 

3. FACILITIES 
1,000 w.; 1280 kc. Non -directional. 

500 w. pre -sunrise. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3b, 4a, 9d, 5, 8a, 7b, 8. 
Rate Protection: 10a, llb, 12b. 13b, 14e. 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23e, 24b, 

25c, 26, 28b, 28c, 29a, 29b, 33c. 
Contracts: 90e, 40e, 41, 42b, 42d, 43. 44a, 45, 96, 

47a, 98, 49, 50, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60c, 61a, 62b, 62d. 
Cancellation: 70b, 70c, 71a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft Recd 11/14/66. 
6. SPOT ANNOUNCEMENTS 

I min 90 see 1 min 30 sec 
1 z. 3.00 2.50 156 z 2.10 1.90 
13 z 2.85 2.35 260 x 2.00 1.80 
26 z 2.70 2.20 312 z 1.90 1.70 
39 z 2.55 2.15 364 z 1.80 1.60 
52 z 2.40 2.10 500 x..._......_... 1.60 1.90 
78 x 2.30 2.05 1000 z 1.50 1.20 
104 z 2.20 2.00 

8. PROGRAM TIME RATES 
I hr 49 min I/2 hr I/4 hr IO man 5 min 

1 z 32.00 28.00 24.00 15.00 13.00 6.00 
13 z 31.00 27.00 23.00 13.50 12.00 5.75 
26 z..._ 30.00 26.00 21.00 12.00 11.00 5.50 
39 z 29.00 25.00 18.00 10.00 9.00 5.25 
52 z 27.00 23.00 16.00 9.00 8.00 5.00 
78 z 25.00 21.00 15.00 8.50 7.50 4.75 
104 x 23.00 19.00 14.00 8.00 7.00 4.50 
156 z 21.00 17.00 13.00 7.50 6.50 4.25 
260 z 19.00 15.50 12.00 7.00 6.00 4.00 
312 z 17.00 15.00 11.00 8.50 5.00 3.75 
364 z......._ 15.00 14.00 10.00 6.00 4.75 3.50 

LEBANON 
Marion County -Map Location G-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLBN 
1954 

Media Code 4 218 3780 8.00 
Lebanon -Springfield Broadcasting Co., Box 697, Leba- 

non, Ky. 90033. Phone 692-3126. 
Other Studios: Springfield. Ky. Phone 336-7486. 

STATION'S PROGRAMMING DESCRIPTION 
WLBN: Diversified format. 
Local news at 7:95 am, 10 am, noon, 2 pm, & 5 pm. 
3 local news reperters. 2 male and 1 female. C and w 
music show sign -on -7:30 am. Popular music 7:30- 
11:30 am. FARM: programs 11:30 am -1 pm. Standard 
music and air personality 1-3 pm. Rock and roll 
3-5 pm. C and w 5 pm -sign -off. News on hour, 
mobile and beejer news bulletins anytime necessary. 
Sun, religious music and programs sign -on -noon. 
Popular all Sun afternoon. Live ball games when 
available. Portable studios for store, promotions, etc. 
broadcasts. Contact Representative for further de- 
tails. Reed 8/3/67. 

I. PERSONNEL 
General Manager -J. T. Whitlock. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1.000 w. days; 1590 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
None: net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 3d. 9a, 5, 6a, 7a. 8. 
Rate Protection: 10a, lia, 12a. 13a, 14a. 
Basic Rates: 21e, 21d, 23a, 24b, 25a. 26, 28b, 28c. 

30. 
Contracts: 40a, 99a. 45, 46. 48, 51c. 
Comb.; Cont. Discounts: 60b, 60e, 61a. 
Cancellation: 71a, 73a, 73b. 
Prod. Services: 81. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1. 1963. 
Rates received April 2, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 see 

1 ti 3.80 2.90 312 tl..._......_.. 2.00 1.75 
13 il 3.55 2.75 500 t1 1.75 1.50 
52 ti 3.05 2.30 1000 tl 1.50 1.25 
156 ti 2.43 2.00 

8. PROGRAM TIME RATES 
I/ hr I/2 hr 1/4 hr 10 min 5 min 

1 z 36.00 23.50 14.65 11.30 7.35 
131-16% 52x-30% 156x-40% 
26x-23% 1091-36% 260x44% 

LEITCHFIELD (1 AM; 1 FM) 
Grayson County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMTL 
1959 

Media Code 4 218 3870 7.00 
Rough River Broadcasting Company, 53 Public Square, 

Leitchfield, Ky. 42754. Phone 502-259-3165. 
STATION'S PROGRAMMING DESCRIPTION 

WMTL: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every 30 min. 7-7:30 em news, farm and 

weather reports, interviews. 7:30 am -noon middle-of- 
the-road music. Noon -12:35 pm news, weather, farm 
reports, Interviews. 12:35 pm music, current country 
hits. 3 pm -sign -oft popular music and middle-of-the- 
road. 4-9:30 Dm neue, weather, sports. SPORTS: 
week-end games of major league baseball, sports news 
hourly. Remote pick-ups available. Recd 8/7/87. 

I. PERSONNEL 
President -Porter Wallace. 
General Manager-Houns S. Shaun, Jr. 
Sales Manager -Wayne C. Harvey. 

3. FACILITIES 
250 o.; 1580 kc. Non -directional. 
Operating schedule. 6:00 am -local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
W MT L. F M. 

4. AGENCY COMMISSION 
13%. Bills payable by the tenth of the month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 4a, 4d, 5, 6e, 7b. 
Rate Protection: 10h, llh, 12h, 13h, 1911. 15b. 
Basic Rates: 21a, 21b, 21c, 24b, 25a. 26. 28b, 28e. 

29b, 30, 32b. 
Contracte: 90e, 42b, 49a, 95, 96, 47e. 98, 51a, 51e. 
Comb.; Cont. Discounts: 60e, 61a, 62d. 
Cancellation: 70a, 70c, 73e. 
Prod. Services: 80. 81, 82. 
Affiliated xith KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Etf Recd 1/18/68. 
6. SPOT ANNOUNCEMENTS 

WMTL/WMTL-FM COMBINATION 
Ix 25x 150x 500+ 

1 min or less 4.00 3.50 3.00 2.50 
8. PROGRAM TIME RATES 

WMTL/WMTL-FM COMBINATION 
PER WK: I hr 1/2 hr 1/4 hr IO min 5 min 
1 ti, Oat 50.00 25.00 13.00 10.00 6.00 
1 ti 40.00 20.00 10.00 7.50 5.00 
3 ti 35.00 16.00 8.00 6.00 4.50 
5 ti 30.00 19.00 7.00 5.00 4.00 
13 -week contract. 

WM T L -FM 
1967 

Media Code 4 218 3871 5.00 
Rough River Broadcasting Co., Inc., 53 Public Sq., 

Leitchfield. Ky. 42759. Phone 502-259-3165. 
I. PERSONNEL 

President -Porter Wallace. 
Station Manager-Honus S. Shaun, Jr. 
Sales Manager -Wayne C. Harvey. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
ERP 3,000 w.; 109.9 mc. 
Operating schedule: 5 em -10 pm daily. "CST. 
Antenna ht.: 188 ft. above average terrain. 
Partial simulcast operation. Operated separately 5.6 
am & local sunset -10 pm daily. For simulcast facili- 
ties see WMTL. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WMTL listing for coded regulations. 
Affiliated with KBS Radio Network. 

TIME RATES 
Ef7 Recd 1/18/68. 

6. SPOT ANNOUNCEMENTS Ix 25x 150x 500+ 
1 min or less 3.00 2.50 2.00 1.50 

8. PROGRAM TIME RATES 
PER WK: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti, fiat 30.00 15.00 7.50 6.00 4.00 
1 ti 25.00 12.50 6.00 5.00 3.50 
3 ti 20.00 10.00 5.00 4.50 3.00 
5 ti 18.00 9.00 4.50 1.00 2.50 
13 -week contract. 

LEXINGTON (3 AM; 2 FM) 
Fayette County -Map Location 11-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAXU 
1957 

CITY OF LICENSE 
GEORGETOWN 

Modern Country Music 
Media Code 4 218 2430 1.00 
(This is a duplicate of the listing appearing under 
Georgetown, Ky.) 
WAXU Radio. Box 759, First Federal Bldg.. 134 

N. Lime. Lexington. Ky. 40501. Phone 254-8888. 
STATION'S PROGRAMMING DESCRIPTION 

WAXU: Programmed for general interest. 
AIR PERSONALITIES handle all segments. MUSIC: 
modern country all segments sign -on -sign -off except 
Sun before noon. NEWS: 5 min network news at :45, 
3 min state and local at :15, 5 min local news at 
noon daily. Farm show noon -1 pm, weather reports 
in each newscast. SPORTS: 5 min network sports at 
7:30 am, 4:30 pm & 6:30 pm, local sports 10 min at 
5 pm, 13 major stock car races and Indianapolis 
race, basketball and football, local and regional. 
TALK: trading post at 10:30 am, 19 min, M -Sat, 
bulletin board at 9:25 am, 12:55 pm, 4:05 pm. 
County agent at 12:30 pm. Remote mobile unit 
broadcasts. Religious programming Sun am. Contact 
Representative for further details. Rec'd 12/27/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Robert E. Johnson. 
Program Director -Jack Webb. 

2. REPRESENTATIVES 
Regional Reps Corp. 
Atlanta -Dora -Clayton Agency, Inc. 

S. FACILITIES 
10,000 w. days: 1580 ke. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. lia, 12a, 130. 14e, 15e. 
Basic Rates: 20e, 21a, 2113, 21d, 22a, 22b, 23a. 24a, 

24b, 25a, 26. 27, 28b, 28c, 29a. 30. 32a. 33d. 
Contracts: 40a, 41, 42b, 92d, 43. 44a, 45. 46. 47e. 

48, 49, 50, 51a. 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60g. 801. 611% 62b. 
Cancellation: 70e, 70d, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
ER 9/1/62 -Reed 4/9/62. 

6. SPOT ANNOUNCEMENTS 1 min 30 sec (e) 
1 z 7.50 6.00 4.50 
26 z 7.00 5.50 9.00 
52 z 6.50 5.00 3.50 
156 x 6.00 4.50 3.00 
260 x 5.50 9.00 2.50 
312 z 5.00 3.50 2.00 
500 x 4.50 3.00 1.50 
1000 z 4.00 2.50 1.25 

(a) 10 second ID's. 
(D) 

WBLG 
1946 

Subscriber to the NAB Radio Code 

Media Code 4 218 4050 5.00 
Lexington Broadcasting Corp. 130 Barr St., Lexing 

ton, Ky. 40507. Phone 606-252-1300. 
I. PERSONNEL 

President -Roy B. White, Jr. 
Vice-Pres. & Sta. Mgr. -James H. Tomblin. 
Program Director -Ed Van Hook. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
1,000 w.: 1300 ke. Directional -night only. 
Operating schedule: 5:30 am -midnight Mon thru Sat; 
7:00 am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING Bee coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 2b. 3e. 3d, 4a, 4d. 5. 6a. 
Rate Protection: 10a. 14a, 15b. 
Basic Rates: 20b. 22a, 22b, 24b, 26, 28e, 29a. 
Contracts: 40a, 91. 45. 96, 47a. 
Comb.: Cont. Discounts: 60a. 60f. 61a, 62d. 
Cancellation: 71a, 72. 73b. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 15R ER 1/1/66 -Reed 6/29/67. 
6. SPOT ANNOUNCEMENTS 

AA -SPECIFIED TIMES 
(News and other program adjacencies) 

Ix lox 25x 50x 100x 250x 
1 min 11.00 9.15 7.90 7.00 6.60 6.25 
30 sec 7.70 6.40 5.20 9.90 4.60 4.35 
20 sec 6.60 5.50 4.45 4.20 3.95 3.75 
10 sec 5.50 9.60 3.70 3.50 3.30 3.10 

A -SPECIFIED 1 HOUR POSITIONS 
1 min 10.00 8.35 6.80 6.40 6.00 5.65 
30 sec 7.00 5.85 4.75 9.50 4.20 3.95 
20 sec 6.00 5.00 9.10 3.85 3.60 3.40 
10 sec 5.00 4.15 3.90 3.20 3.00 2.80 

B -SPECIFIED 3 HOUR POSITIONS 
1 min 9.00 7.55 6.20 5.80 5.40 5.05 
30 sec 6.30 5.30 9.35 9.05 3.80 3.55 
20 sec 5.90 9.55 3.75 3.50 3.25 3.05 
10 sec 4.50 3.80 3.10 2.90 2.70 2.50' 

500x 
5.90 
4.15 
3.55 
2.95 

5.30 
3.70 
3.20 
2.65 

4.70 
3.30 
2.85 
2.35 

C -ROS 
(6 am -7 pm) 

1 min 8.00 6.75 5.50 5.20 9.80 4.90 4.10 
30 sec 5.60 9.75 3.85 3.65 3.35 3.10 2.90 
20 sec 4.80 9.05 3.30 3.10 2.90 2.65 2.50 
10 sec 4.00 3.90 2.75 2.60 2.40 2.20 2.05 

D -ROS 
(5:30 am -midnight) 

1 min 7.00 5.90 9.80 4.95 4.10 3.80 3.55 
30 sec 4.90 9.15 3.40 3.10 2.90 2.70 2.50 
20 sec 9.20 3.55 2.90 2.65 2.45 2.30 2.15 
10 sec 3.50 2.95 2.40 2.20 2.05 1.90 1.80 

7. PACKAGE PLANS 
I0+ SPOTS PER WK: I min 30 see 20 see 10 see 
ROS 6 am -7 pm 4.50 3.15 2.70 2.25 
ROS 5.30 am -midnight 9.00 2.80 2.40 2.00 

10. SPECIAL FEATURES 
5 -MINUTE NEWS. SPORTS & REPORTS 

I3x 52x I56x 260x 3I2x 
I-6:45-8:15 am & 

4.15-6:15 pm 9.40 8.80 8.25 7.95 7.65 
II -All other 

times 6 am -7 pm 7.05 6.65 6.25 6.05 6.80 
III --All other times 4.70 9.90 4.10 3.95 3.80 

WLAP 
1922 

Media Code 4 218 4140 4.00 
Thoroughbred Broadcasters Co., Inc., 177 N. Upper 

St. Lexington, Ky. 40501. Phone 255-7751. 
1. PERSONNEL 

Pres. & Gen'l Mgr. -Paul Lindsay. 
Operations Manager -Hal Kemp. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

9. FACILITIES 
5,000 w. days, 1,000 w. nights; 630 ke. 

Directional. 
Operating schedule: 5 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0 time: payable 1st of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a, 3b. 4a, 4e, 5, 6a. 7a. 
Rate Protection: 10b, Ilh. 12b, 13b, 14b. 
Basle Rates: 20a, 220, 22b, 23a, 24b, 26, 28a, 29a. 
Contracts: 40a, 48. 
Comb.: Cont. Discounts: Gob. 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a. 70c, 71h, 73a. 
Affiliated with NBC. 

KENTUCKY 
TIME RATES 

No. 12A Elf 10/1/68-1tec'd 8/28/68. 
6. SPOT ANNOUNCEMENTS 

A -Mon thru Fri 6-9 am & 3-7 pm. 
B -Mon thru Fri 9 am -3 pm; Sat 9 am -7 pm. 
C -toton thru Set 7 pm -midnight; Sun all day. 

1 MINUTE 
PER WK: 1 t 6ti 12 ti 18t124ti 

AA 12 11 10 9 8 
A 10 9 8 7 6 
B 7 6 5 4 3 

30 sec: 80% of applicable 1 -nain. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
TAP TAP TAP 

I MIN: 1 2 3 
Mon thru Sat 6-9 am & 3-7 pm 6 8 10 
Mon thru Fri 9 am -3 pm & Sat 

Gam -7 pm 6 8 10 
Mon thru Sat 7 pm -midnight & 

Sun all day 6 8 10 
PER WK: 18 ti 24 t1 SO ti 
Ea 8.00 7.00 6.00 
30 sec: 80% of applicable 1 -min 

8. PROGRAM TIME RATES 
WKLY: I hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti 75 96 25 20 12 
3 ti 207 120 69 54 33 
5 ti 315 185 110 85 50 
6+ 360 210 120 96 54 

PROGRAM FREQUENCY DISCOUNTS 
13 wk -10% 26 wk -15% 39 wk -17-1/2% 52 wk -20% 

W L A P- FM 
1950 

Media Code 4 218 4141 2.00 

Thoroughbred Broadcasting, Inc., 177 N. Upper St.. 
Lexington, Ky. 40501. Phone 255-7751. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Paul N. Lindsay. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
ERP 3,500 w., 94.5 mc. 
Operating schedule: 8:00 am -midnight. EST. 
Antenna ht.: 305 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 1st of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Rates effective June 1. 1964. 
Rates received May 25, 1964. 

6. SPOT ANNOUNCEMENTS 
ea 

10 or more, net 1.25 
8. PROGRAM TIME RATES 

PER %VK: 1 hr 1/2 hr 1/4 hr 5 min 
6 ti 100 00 60.00 35.00 20.00 

(Lexington continued on next page) 

The No. Station in 
Lexington 

aP 
Here is survey* proof: 

RADIO DAY SHARE 
STATION OF AUDIENCE 

WLAP 25.0% 
Station. A 20.9% 
Station B 15.5% 
Station C 14.1% 
Station D 12.2% 

*MEDIASTAT. Survey, Lexington Metro 
Market. March 3, 5-9, 1968. 

Don't follow the leader .. . 

get with the leader. Put 

your spot -radio money on the 

station 1 that's No. 1 - 
NBC In w a ILexington, Kyo 

represented nationally by 

° McGAVREN-GUILD-PGW RADIO, INC. 

November 1, 1968 Spot Radio Stations 377 



KENTUCKY 
Lexington -Continued 

WVLK 
1947 

CBS Radio Network 

Media Code 4 2184290 3.00 
Bluegrass Broadcasting Co.. Inc.. Box 1559, 120 East 

Main St., Lexington, Ky. 40507. Phone 606-254- 
1151. TWX 606-255-8818. 
STATION'S PROGRAMMING DESCRIPTION 

WVLK: Programmed for general interest. AIR PER- 
SONALITIES handle all time segments. NEWS: 
network and local every 30 min. 5:30-9 am popular 
music with mobile unit traffic reports, sports news 
and weather observations. 9-10:30 am network variety 
shows. 10:30 am popular music, comedy, household 
hints, hospital reports. Noon -5:30 pm popular music. 
network features, traffic reports. SPORTS: major 
league baseball, pro football, college football and 
basketball, high school football and basketball, horse 
racing. News on -the -spot coverage from 2 mobile 
units. Contact Representative for further details. 
]teed 7/12/67. 

I. PERSONNEL 
President -Ted Grizzard. 
Vice-Pres. & Gen'1 Mgr. -George T. Webb. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
5,uuu w. days, 1,000 w. nights; 590 ke. 

Directional -separate patterns day end night. 
Operating schedule: 24 houe daily. EST. 

4. AGENCY COMMISSION 
15/0 net time; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3b, 3d. 4a, 5. 8. 
Rate Protection: lob, 11b, 12b, 13b, 14a, 15a. 
Basic Rates: 20b, 22a, 23a, 24b, 25a, 26, 27, 28a, 

29a, 32a. 33a. 
Contracts: 40a, 41, 42b, 42d, 44b, 45, 46, 47e, 49. 

51a, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60g, 801, 61e, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: Bluegrass Broadcasting Company. 

TIME RATES 
Rates effective January 1. 1965. 

Rates received November 23, 1984. 
Class AA -6:00-9:00 am and 4:00-7:00 pm Mon thru 
Sat. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS 
t.LASS AA 

30/20 
1 min sec ID's 

1 ti 15.00 12.00 7.50 
52 ti 14.50 11.60 7.25 
104 ti. 14.00 11.20 7.00 
156 ti 13.00 10.40 6.50 
280 ti 12.00 9.80 6.00 
312 ti 11.00 8.80 5.50 
520 ti 10.50 8.40 5.25 
1000 ti 10.00 8.00 5.00 

CLASS A 
1 ti... 14.00 11.20 7.00 
52 ti 13.50 10.80 6.75 
104 ti 13.00 10.40 8.50 
156 ti 12.00 9.80 8.00 
260 ti 11.00 8.80 5.50 
312 ti 10.00 8.00 5.00 
520 ti 9.00 7.20 4.50 
1000 ti 8.00 6.40 4.00 

7. PACKAGE PLANS 
CLASS AA 

30/20 
PER WK: 1 min sec ID's 
6 ti 12.00 9.60 8.00 
12 ti 11.00 8.80 5.50 
18 tl 10.00 8.00 5.00 

CLASS A 
6 ti - 11.00 8.80 5.50 
12 ti 10.00 8.00 5.00 
18 ti 9.50 7.60 4.75 
24 ti 9.00 7.20 4.50 
30 ti 8.50 7.00 4.25 
50 ti 8.00 6.40 4.00 
All other announcements are combinable. 26 week. 
protection for continuing advertisers. 

W V L K -FM 
1961 

Media Code 4 218 4231 1.00 
Bluegrass Broadcasting Cu., 120 E. Main St., Lex- 

ington, Ky. 40507. Phone 606-254-1151. 
I. PERSONNEL 

President -Ted Grizzard. 
Executive Vice -President -Walter M. Windsor. 
Vice-Pres. & Gen l Mgr. -George T. Webb. 

3. FACILITIES 
4:Itl' 32.000 w.: 92.9 mc. 
Operating schedule: 7:00 a.m. to 1:00 a.m. 
EST. 
Antenna ht. -290 ft. above average terrain. 

4. AGENCY COMMISSION 
15% nn net time only; no cash discount. 

Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 80, 81. 82. 
Member: Appalachian Network. 

TIME RATES 
Rates effective Starch 1. 1958. 
Rates received March 3. 1958. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec I min 30 tea 

1 ti 5.00 4.00 156 ti 4.00 3.20 
13 ti 4.90 3.90 260 ti 3.75 3.00 
26 ti 
52 ti 

4.75 
4.50 

3.80 312 ti 
3.60 624 ti..... 

3.50 
3.25 

2.80 
2.60 

daily. 104 ti 4.25 3.40 778 ti 3.00 2.40 
10 seconds or 15 words, no minimum required.... 3.20 

5. GENERAL ADVERTISING See coded regulations 
See WVLK listing for coded regulations. 

TIME RATES 
Rates effective November 1, 1162. (Card No. I.) 

Card received August 20. 1982. 
6. SPOT ANNOUNCEMENTS 

1 -minute announcements. as available, each..._... 5.00 
00 10 -second station breaks daily, per day 50.00 

8. PROGRAM TIME RATES 
1 hour. minimum once a week: 

7:00 a.m. to 6:00 p.m 25.00 
6:00 p.m. to 8:00 p.m 40.00 

10:00 p.m. to 1:00 a.m 30.00 
8:00 p.m. to 10:00 p.m 75.00 

LIBERTY 
Casey County -Map Location H-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WKDO 
(formerly WPHN) 

1963 
Media Code 4 218 4320 2.00 
Janie Ruth Broadcasting Co.. Box 378, Liberty, Ky. 

4.7539. 
I. PERSONNEL 

Owner -Cal Smith. 
Manager -Carlos Wesley. 

2. REPRESENTATIVES 
George T. Hopewell. 

3. FACILITIES 
250 w.; 1560 kc. 
Operating schedule: Sunrise -local sunset. EST. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3b, 4b, 4d. 6a. 
Basic Rates: 21b, 21e. 24b. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective 

Rates received August 21, 1984. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti 5.40 3.60 156 ti 3.80 2.50 
13 ti 5.15 3.40 208 ti 3.50 2.35 
26 ti 4.90 3.25 260 ti 3.25 2.15 
39 ti 4.60 3.10 312 ti 3.00 2.00 
52 ti ........... .... 4.35 ^_.90 384 ti ^^-.70 1.80 
104 ti 4.05 2.70 

LONDON 
Laurel County -Map Location J-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFTG 
1955 

Media Code 4 218 4410 1.00 
London Broadcasting Company, Inc., Box 333, London, 

Ky. 40741. Vo 4-2148. 
I. PERSONNEL 

General Manager -Elmo Mills. 
Station Munarer-Russell Henson. 
Commercial Manager -Ray E. Asher. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non- directional. 
Operating schedule: 6:00 am -8:00 um. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4a, 5, 6a, lb, 8. 
Rate Protection: 10e. 14e. 
Basic Rates: 28b. 28c. 
Contracts: 40e, 45. 46, 47e. 
Comb.; Cont. Discounts: 60a. 

Automotive Spot Rates 
1 min 4.00 30 sec..._ 3.20 

LOUISVILLE (11 AM; 5 FM) 
(including New Albany, Ind.; Jefferson- 
ville, Ind.) 

Jenerson County -Map Location G-4 
See SRDS consumer market map and data at begin - 
clog of time State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This la not to Imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc. wit: - 
in the area. 

WAKY 
1936 

LOUISVILLE 
A LIN Owned Station 

JOHN C. BUTLER & COMPANY, INC. 

R A 

Media Code 4 218 4500 9.00 
WAKY, Inc., 554-558 8. Fourth St., Louisville. 

Ky. 40202. Plane 502-583-8803. 
I. PERSONNEL 

l'reaident-Frederic Gregg, Jr. 
General Manager -A. L. Smith. 
Commercial Manager -J. Douglas Kimble. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
LIN Ste. Sales Office: See Rep & S/O pages. 

3. FACILITIES 
5.000 w. days, 1,000 w. nights; 790 kc. 

Directional -separate patterns day and night. 
Operating schedule: 24 hour. daily. EST. 

4. AGENCY COMMISSION 
15/0: payable on receipt. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2h, 3a. 3b, 3d, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 1013, 11b, 12b, 13b, 14h. 
Basco Rates: 2013, 21a, 21b, 21c, 22a, 22b, 23a, 23b, 

24a, 24b. 24c, 25a, 27, 28a, 29a, 30. 
Contracts: 40e, 41, 44b, 45, 46. 50, 51a, 51c. 
Comb.; Cont. Discounts: 600, 62b. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Eff 4/t/68-Rec'd 4/1/68. 

AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Sat 3-7 pm. 
A -Mon thru Sat 10 am -3 pm: Sun noon -7 pm. 
B -Mon thru Sun 7 pm -midnight; Sun 8 am -noon. 
C -Dally midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER YR: PER WK: I min 20/30 ID's 
26 x 3 ti 40.00 32.00 24.00 
52 x 6 ti 38.00 30.40 22.80 
104 x 9 ti 37.00 29.60 22.20 
156 s 12 ii.. .........._.._.._... 36.00 28.80 21.60 
260 x 15 ti 35.50 28.40 21.30 
312 x 18 U 35.00 28.00 21.00 
520 x 21 ti ....... _.._.._......... 34.50 27.60 20.70 
780 x 24 ti 34.00 27.20 20.40 
1040 x 30 ti 32.50 26.00 19.50 

CLASS AA 
26 x..._ 3 it 38.00 28.80 21.60 
52 x 6 ti 34.00 27.20 20.40 
104 x 9 ti 33.00 28.40 19.80 
156 x 12 ti 32.50 26.00 19.50 

WVLK ... CONSISTENT CIRCULATION LEADERSHIP SINCE 1952 

42 -County WVLKIand 

WVLK is again the NO. 1 Lexington 
coverage station. And according to the 
new Circulation Pulse 68* WVLK leads 
both inside and outside the Lexington 
Metro Area: 
Lexington Hornes Reached Metro 
Stations Total Metro Penetration 

WVLK 72,300 31,300 68% 

Sta. A 37,200 20,700 45% 

Sta. B 12,300 10,500 23% 

In fact, WVLK reaches more total homes in the 
state than any other Kentucky station located 
outside of Louisville. 

'Interviewing conducted during 1967 

To sell Lexington - Kentucky's first metro in 
retail sales/hh-and the surrounding 41 counties 
which account for over 22% of Kentucky's pop- 
ulation and retail sales, you need Lexington's 
coverage leader .. 

WVLK 5000 W LEXINGTON 

CBS 
Represented by 

D AVERY-KNODEL 

PER YR: PER WK: I min 20/30 ID's 
260 x 15 ti 32.00 25.60 19.20 
312 x 18 ti 31.50 25.20 18.90 
520 z 21 ti 31.00 24.80 18.60 
780 x 24 ti 30.50 24.40 18.30 
1040 x 30 ti 29.00 23.20 17.40 

CLASS A 
26 z 3 ti 30.00 24.00 18.00 
52 x. 6 ti ..... ______ .... _ 28.50 22.80 17.10 
104 z 9 ti 28.00 22.40 16.80 
156 z ...... ___ 12 ti 27.00 21.60 16.20 
260 o 15 ti 26.50 21.20 15.90 
312 z 18 ti 26.00 20.80 15.60 
520 x 21 ti ....................._... 25.50 20.40 15.30 
780 z 24 ti 25.00 20.00 15.00 
1040 a. 30 ti 24.00 19.20 14.40 

CLASS B 
26 z 3 ti 22.00 17.60 13.20 
52 z. 6 ti 21.00 18.80 12.60 
104 z 9 ti 20.50 16.40 12.30 
156 x 12 ti 19.50 15.60 11.70 
260 o 15 ti 19.00 15.20 11.40 
312 z 18 ti 18.50 14.80 11.10 
520 x 21 ti 18.00 14.40 10.80 
780 z 24 ti ............. _.._.._... 17.50 14.00 10.50 
1040 x..._ 30 ti....._.... .............. . 16.50 13.20 9.90 
Class C, flat 7.00 5.60 4.20 
All spots, regardless of length or time class, auto- 
matically combine to earn lowest frequency or pack- 
age discounts, whichever applies. 

7. PACKAGE PLANS 
CONVERTIBLE SPOT PLANS 

PER WK: 
AAA AA A B I min 20/30 ID's 

3 ti 1 1 1 100.50 80.40 60.30 
6 ti 2 2 1 1 189.00 151.20 113.40 
9 ti 3 3 2 1 270.00 216.00 182.00 
12 ti 4 4 2 2 342.00 273.60 205.20 
15 ti 5 5 3 2 420.00 336.00 252.00 
18 ti 6 6 3 3 486.00 388.80 291.60 
21 ti 7 7 4 3 556.50 445.20 333.90 
24 tl 8 8 4 4 824.00 499.20 374.40 
30 ti 10 10 5 5 750.00 600.00 450.00 
Conversion: Higher to lower time class -2 AAA equal 
3 AA, 2 AA equal 3 A. Lower to higher class -3 A 
equal 2 AA, 3 AA equal 2 AAA. 
Weekly Package spots. in designated time classes, 
may be added to Convertible Spot Plans at applicable 
rates, also fully convertible. 

10. SPECIAL FEATURES 
NEWS PARTICIPATIONS 

CLASS AAA 
PER YR: Ix 26x 52x 156x 260x 520+ 
PER WK: I t1 3 ti 6 ti 12 t1 15 t1 18 tI 
1 min 55.00 44.00 42.00 40.00 39.00 37.00 
30 sec..._.._ 44.00 35.20 33.60 32.00 31.20 29.60 

CLASS AA 
1 min. ...... _. 50.00 39.50 37.50 38.00 35.00 33.50 
30 sec..._ 40.00 31.60 30.00 28.80 28.00 26.80 

CLASS A 
1 min. 42.00 33.00 31.50 30.00 29.00 27.50 
30 sec 33.60 28.40 25.20 24.00 23.20 22.00 

CLASS B 
1 min. 31.00 24.00 23.00 21.50 20.50 19.00 
30 sec 24.80 19.2D 18.40 17.20 16.40 15.20 All rates include ID's. 

WEATHER VIGNETTES 
Applicable 30 -see spot rate plus 1.50. production 
charge; commissionatile. 

WAVE 
1933 

LOUISVILLE ® KATZ RADIO 
EAST 

Subscriber to the NAB Radio Cede 
Media Code 4 218 4590 0.00 
WA VE. Inc.. 725 South Floyd Rt.. Louisville, Ky. 

40203. Phone 502-585-2201. TWX 502-589-2328. 
I. PERSONNEL 

Exec. Vice-Pres. & Gen'1 Mgr. -Ralph Jackson. 
Vice-Pres. & Sta. Mgr. -James Caldwell. 
Sales Manager -Tom De Muth. 

2. REPRESENTATIVES 
Katz. Radio. East. 

3. FACILITIES 
5,000 w.; 970 ke. Dlrectlonal-separate patterns day 
and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
153E en action time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3h. 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10b. llb. 12b. 13b, 14b. 16. 
Basic Rates: 20e, 21b, 22a, 2314 24a, 2413, 24e, 251, 

26. 27, 28a. 29e. 30, 33a. 
Contracta: 406, 41, 42a, 43, 44b, 45, 46, 47a, 49, 

50. 51b. 
Comb.: Cont. Discounts: Bob. 60e. 80f, 61a, 82b. 
Cancellation: 70a. 70e. 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC Radio Network. 
Affiliated with Katz Radio A.I.D. Plan, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 27 Eft 5/1/68 -Reed 5/3/68. 
AA -Mon thru Sat 6-10 atm & 3-7 pm. 
A -Mon thru Sat 5-6 am & 10 am -3 pm; Sun 5 am - 
7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: I II 6t1 12tí 18t124t1 

AA 28 26 25 24 23 
A ..._ 21 19 18 17 18 
B 17 15 14 13 12 

30 sec: 75% of 1 -min. "10 sec: 50% of 1 -min. 
(") Preemptible in AA. 

All spots regardless of length or class, and 2 -Minute 
Special News Summaries may be combined for dis- 
count purposes. 
Spots may be combined with programs for discounts 
on spots only. 

8. PROGRAM TIME RATES 
AA -Daily 6 am -7 pm. 
A -All other times. 

CLASS AA 
PER YR, EA: Ix 520 156x 260x 964x 520x 
1/2 hr 85 80 
1/4 hr 56 53 .... .... .... 
10 min 48 44 
5 min 35 33 32 30 28 26 
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Louisville -W A V E -Continued 
CLASS A 

PER YR, EA: Ix 52x 156x 260x 364x 520x 
1/2 hr 61 58 .... .... .... .- 
1/4 hr 38 36 .... .... .... .... 
10 min 32 39 .... .... .... .... 
5 min 25 23 22 21 20 18 
Programs of any length may be combined with each 
other for discount purposes. 

10. SPECIAL FEATURES 
2 -MINUTE SPECIAL NEWS SUMMARIES 

All spots (except All Night Show), regardless of 
length or classification, and 2 -Minute Special News 
Summaries may be combined with Times -Per -Week, 
Fixed Position and Total Audience Plan spots for 
discount purposes. 

ALL NIGHT SHOW 
(Midnight -5 am) 

PER WK, EA: Ill 6tí 
1 min or les 8.50 3.00 
52 consec soles discount. per spot .50. 

NEWSCASTS WITHIN ALL NIGHT SHOW 
PER WK, EA: 5 ti IO ti 20 ti 30 ti 
5 min at :60 9.00 8.00 7.00 6.00 
2 min at :30 6.75 6.00 5.25 9.50 

WFIA 
1946 

LOUISVILLE 
Media Code 4 218 4680 9.00 
Radio 900, Inc., 310 W. Liberty St., Suite B-3. 

Louisville, Ky. 40202. Phone 502-583-4811. 
STATION'S PROGRAMMING DESCRIPTION 

WFIA: Programmed for religious listening. 
National taped programs, religious and patriotic, 
daily and weekly. Local taped and live church pro- 
grams daily and weekly. Sermons and music, Evan- 
gelical and fundamental Christian. TALK: telephone 
conversation 1:30-2:30 pm M -F. Studio guest partici- 
pation. Telephone participation swap -shop 3-3:30 pm 
M -F. NEWS: local, 5 min on half hour, 15 min at 
1 port. Local civic and religious activities announced 
during heavenly music segments. Contact Represent- 
ative for further details. Recd 11/10/67. 

1. PERSONNEL 
President -Douglas D. Kahle. 
General Manager -Russell E. Menship. 

2. REPRESENTATIVES 
R. S. Crane Company, Inc. 

3. FACILITIES 
1.000 w. days; 900 kc. Non -directional. 
Operating schedule: Daytime EST. 

4. AGENCY COMMISSION 
15%; no cash discount. No rebates. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply, 
General: la, 2b, 3a, 9b, 5, 6a, 7b, 8. 
Rate Protection: 10e, Ile. 12e, 13e, 19e, 16. 
Basic Rates: 20b, 21a, 21d, 22a. 23a, 29b, 25a, 26, 

28e, 29a, 33b. 
Contracts: 40a, 41, 42b, 99a, 45, 46. 47a, 48, 49, 

51a. 
Comb.: Cont. Discounts: 60a, 60d. 60e, 60f, 61e, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Tobacco and theatre commercials unacceptable. 
Affiliated with KBS Network 

TIME RATES 
Rates effective September 1, 1965. (Card No. 3.) 

Card received August 2, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti 12.00 10.00 312 tt..._.._... 8.00 6.00 
104 tl..._ 10.00 8.00 520 ti..._.._... 7.00 5.00 
260 ti 9.00 7.00 1000 ti..._..... 6.00 9.50 

7. PACKAGE PLANS 
WEEKLY SATURATION PLANS 

PER WK: 1 min 30 see 1 min 30 see 
6 ti 10.00 8.00 18 ti 8.00 6.00 
12 ti 9.00 7.00 24 ti 7.00 5.00 
20 -second announcements take 30 -second rates. 
10 -seconds -50% of applicable 1 -minute rates. 
All announcements combined for plan and frequency 
di senunts. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 97.50 58.50 39.00 34.50 24.00 
13 ti 93.00 55.50 37.50 33.00 22.50 
26 ti 88.50 52.50 34.50 31.50 21.00 
52 ti 78.00 46.50 31.50 28.50 19.50 
156 ti 69.00 40.50 27.00 24.00 16.50 
260 ti 63.00 37.50 25.50 22.50 15.00 

WHAS 
1922 

LOUISVILLE 

CBS Radio Network 

Media Code 4 218 4770 8.00 
WHAS, Inc., 520 W. Chestnut, Louisville, Ky. 40202. 

Phone 502-582-7315. TWX 810-535-3326. 
STATION'S PROGRAMMING DESCRIPTION 

WHAS: Programmed for general interest. 
AIR PERSONALITIES 6:30 am -6:30 pm. MUSIC: 
45% current hits, 45% general popular, 10% other. 
5 min features, 1 min featurettes, weather, traffic per 
time of day. NEWS: 14 man staff, 7-7:15 am, 7:95- 
8 am, noon -12:15 pm, 5-5:15 pm, 10-10:15 pm. 5 
min at :25, network at :55. FARM: 8-6:30 am, 
noon -12:45 pm. SPORTS: 5:15-5:25 pm, 10:15-10:30 
pm, college football and basketball, seasonal horse 
racing. Women's 5 min featured 3 days. Telephone 
participation: 8:30-10 pm. Country and western 5-6 
am, live 7-8 pm Sat. Contact Representative for fur- 
ther details. Reed 8/31/67. 

I. PERSONNEL 
Sales Director -James H. Topmiller. 
Promotion Director -Edward Hessel. 
Business Manager -Jack Koch. 

2 REPRESENTATIVES 
Henry I. Chrietal Co., Inc. 

3. FACILITIES 
50,000 w.; 840 kc. Non -directional. 
Operating schedule: 5:00 a.m. to midnight. EST. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 4a, 4d. 5, 6b, 7b, 8. 
Rate Protection: 10b. 116. 12b. 136, 14b. 15a. 
Basic Rates: 20a. 21b, 21d, 22a, 22b, 23a, 23b, 24b. 

24e. 25a, 26, 27, 28a, 29a. 
Contracts: 90c, 41, 42a, 42c, 43, 44b, 15, 46, 47a, 

48. 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 60e, 60f, 601. 

61e. 626, 62d. 
Cancellation: 70a, 70c, 71a. 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 18 Eff 3/1/66-Ree'd 9/11/68. 
6. SPOT ANNOUNCEMENTS 

A-6 am -7:30 pm. 
A Rotation -Mots thru Fri 10 am -3 pm; Sat & Sun 
10 am -7:30 pm. 
B-7:31 pm -5:59 am. 

CLASS A 
1 MINUTE 

PER WK: 
Ix 52x 104e 156x 208e 260x 

1 ti.. 50.00 48.75 47.50 46.25 45.00 43.75 
10 ti 45.00 43.88 42.75 41.63 40.50 39.38 
15 ti 42.50 41.44 40.38 39.31 38.25 37.19 
20 ti 40.00 39.00 38.00 37.00 36.00 35.00 
30 + 37.50 36.56 35.63 34.69 33.75 32.81 

20/30 SECONDS 
1 ti.. 40.00 39.00 38.00 37.00 36.00 35.00 
10 ti 36.00 35.10 34.20 33.30 32.40 31.50 
15 ti 34.00 33.15 32.30 31.45 30.60 29.75 
20 ti 32.00 31.20 30.40 29.60 28.80 28.00 
30 + 30.00 29.25 28.50 27.75 27.00 26.25 

CLASS A ROTATION 
1 MINUTE 

1 ti.. 35.00 34.13 33.25 32.38 31.50 30.63 
10 ti 31.50 30.72 29.93 29.14 28.35 27.57 
15 ti 29.75 29.01 28.26 27.52 26.78 26.04 
20 ti 28.00 27.30 26.60 25.90 25.20 24.50 
30+.. 26.25 25.60 24.94 24.29 23.63 22.97 

20/30 SECONDS 
1 ti.. 28.00 27.30 26.60 25.90 25.20 24.50 
10 ti 25.20 24.57 23.94 23.31 22.68 22.05 
15 ti 23.8023.2122.6122.0221.4220.83 
20 ti 22.90 21.84 21.28 20.72 20.16 19.60 
30 + 21.00 20.48 19.95 19.43 18.90 18.38 

CLASS B 
1 MINUTE 

1 ti.. 25.00 24.38 23.75 23.13 22.50 21.88 
10 ti 22.50 21.94 21.38 20.82 20.25 19.69 
15 ti 21.25 20.72 20.19 19.66 19.13 18.60 
20 ti 20.00 19.50 19.00 18.50 18.00 17.50 
30+.. 18.75 18.29 17.81 17.35 16.88 16.41 

20/30 SECONDS 
1 ti.. 20.00 19.50 19.00 18.50 18.00 17.50 
10 ti 18.00 17.55 17.10 16.65 16.20 15.75 
15 11 17.00 16.58 16.15 15.73 15.30 14.88 
20 ti 16.00 15.60 15.20 14.80 19.40 14.00 
30-1-.. 15.00 14.63 14.25 13.88 13.50 13.13 

ALL TIME CLASSES 
10 SECONDS 

1 ti.. 20.00 19.50 19.00 18.50 18.00 17.50 
10 ti 18.00 17.55 17.10 16.65 16.20 15.75 
15 ti 17.00 16.58 16.15 15.73 15.30 14.88 
20 ti 16.00 15.00 15.20 14.80 19.40 14.00 
30+.. 15.00 14.63 14.25 13.88 13.50 13.13 

912x 520+ 
42.50 40.00 
38.25 36.00 
36.13 34.00 
34.00 32.00 
31.88 30.00 

34.00 32.00 
30.60 28.80 
28.90 27.20 
27.20 25.60 
25.50 24.00 

29.75 28.00 
26.78 25.20 
25.29 23.80 
23.80 22.40 
22.31 21.00 

23.80 22.40 
21.42 20.16 
20.23 19.04 
19.04 17.92 
17.85 16.80 

21.25 20.00 
19.13 18.00 
18.06 17.00 
17.00 16.00 
15.94 15.00 

17.00 16.00 
15.30 14.40 
19.95 13.60 
13.60 12.80 
12.75 12.00 

17.00 16.00 
15.30 19.40 
14.45 13.60 
13.60 12.80 
12.75 12.00 

NETWORK CUT -INS 
(All time periods) 

50.00 subject to frequency and weekly quantity dis- 
counts. 10 -second spots will be double spotted. Will 
be subject to preemption. Can combine with other 
spots for frequency and weekly quantity discounts. 

7. PACKAGE PLANS 
JUNIPER 5-2385 

(Mon thru Fri 8:30-10 pm) 
1 MINUTE OR LESS 

Ix 52x 104x 156x 208e 260x 
1 ti.. 30.00 29.25 28.50 27.75 27.00 26.25 
10 ti 27.00 26.33 25.65 24.98 24.30 23.63 
15 ti 25.50 29.86 24.23 23.59 22.95 22.31 
20 ti 24.00 23.40 22.80 22.20 21.60 21.00 
30 + 22.50 21.94 21.38 20.81 20.25 19.69 

312x 520+ 
25.50 24.00 
22.95 21.60 
21.68 20.40 
20.40 19.20 
19.13 18.00 

TOTAL AUDIENCE PLAN 
Advertiser may request, but station cannot guarantee, 
specific days. 
Sold in multiples of 4; scheduled within 7 days. 
1 spot Mon thru Sat 6:30-10 am; Mon thru Fri 3- 
7:30 pm. 
2 spots Mon thru Fri 10 am -3 pm; Sat and Sun 10 
am -7:30 pm. 
1 spot Mon thru Sun 7:30-8:30 pm; Mon thru Fri 
8:30-10 pm (JU 5-2385) ; Mon thru Stan 10 pm - 
5:59 am. 
MAX. TOTAL SPOTS PLANS 1 min 30 see 
36 
96 
196 
398 

1-9 ....... 106 85 
10-24 . . 102 79 
25-49 ....... 99 75 
50-99 . 94 70 

400+ 100+ ....... 87 67 
TAP spots not combinable for discounts In any man- 
ner with other spots but do earn their own frequency 
discounts, based solely on total number of plans 
completed within 1 -year period. 

8. PROGRAM TIME RATES 
A -Daily 6 am -10 pm. 
B -Daily 10:01 pm -5:59 am. 

CLASS A 
1 hr 1/2 hr I/4 hr 5 min 

250.00 150.00 100.00 62.50 
..._ 243.75 146.25 

1 

52 x 
104 x..._ 237.50 142.50 
156 x 231.25 138.75 
208 x ........... _.._........ _.._.._ 225.00 135.00 

312 x..........._.._...._.._.._.._ 212.50 127.50 
520 + 200.00 120.00 

CLASS B 
1 a 125.00 75.00 
52 x........._...._..__......_.._ 121.88 73.13 
104 a....._..._.._..__.........._ 118.75 71.25 
156 a....._..._..._..._......._.._ 115.63 69.38 
208 x.........__.._...._.._.._.- 112.50 67.50 
260 x....._...._.._........_.._.._ 109.38 65.63 
312 a. _...._...... _ 106.25 63.75 
520 + ..............._...._.._.._ 100.00 60.00 

95.00 59.38 
92.50 57.81 
90.00 56.25 
87.50 54.69 
85.00 53.13 
80.00 50.00 

50.00 30.00 
48.75 29.25 
47.50 28.50 
46.25 27.75 
45.00 27.00 
43.75 26.25 
92.50 25.50 
45.00 24.00 

KENTUCKY 

W H A S -FM 
1966 

LOUISVILLE 

©121F 

Media Code 4 218 4771 6.00 
WHAS, Inc., 520 W. Chestnut, Louisville, Ky. 40202. 

l'hone 502-582-7315. TWX 810-535-3326. 

I. PERSONNEL 
President -Victor A. Shotis. 
Sales Manager -J. H. Topmiller, Jr. 
Program Director-Brench Boden. 

2. REPRESENTATIVES 
Henry I. Christal Co.. Inc. 

3. FACILITIES 
ERP 100,000 w., 97.5 mc. 
Operating schedule: 7 am -midnight. EST. 
Antenna hi : 505 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time. Bills payable 15th of following month. 

5. GENERAL ADVERTISING See ended regulations 
See WHAS listing for coded regulations. 
Length of commercial copy: Maximum 4 commercial 
insertions per hour; 2 per 1/2 hour; 1 for news. 

TIME RATES 
ER 1/15/68 -Reed 1/22/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x I04x 156x 208x 260x 312x 520+ 

1 min 10 9 8 7 6 5 4 3 

7. PACKAGE PLANS 
1 MIN OR LESS 10 ti 2001 
Per wk, ea' 6 4 
Maximum spots after 6 pm 5 10 
If advertiser reaches 5.20 figure within 52 week 
period by purchases of weekly spot plans, he is 
entitled to the 520 rate. 

8. PROGRAM TIME RATES 
Ix 52x 104x 156x 208e 260x 312x 520+ 

1 hr .... 50.00 45.00 42.50 40.00 35.00 32.50 30.00 25.00 
1/2 hr.. 30.00 28.00 26.00 24.00 22.00 20.00 18.00 16.00 

10. SPECIAL FEATURES 
Ix 52x 104e 156x 208x 260x 312x 520+ 

News 20 19 18 17 16 15 14 13 

WHEL 
1949 

NEW ALBANY, IND. 
Media Code 4 218 4860 7.00 
Shell Broadcasting. Inc.. Box 1196, Louisville, Ky. 
40201. Phone 502-944-5474. 
STATION'S PROGRAMMING DESCRIPTION 

WHEL: Programmed for adults. 
AIR PERSONALITIES emcee 100% of operation. 
MUSIC 85%: all standards. All programmed in 15 
min segments, all albums. NEWS 15%: 2 newsmen, 
4 mint on hour, 2 min on half hour. COMMERCIAL 
I'OLICY: 12 minutes maximum permitted per hour. 
Commercials clustered between 15 minute segments of 
uninterrupted music. Special feature: nationally syn- 
dicated show broadcast daily M -Sat, 2 hours each 
afternoon. Contact Representative for further details. 
Itee'd 12/4/67. 

I. PERSONNEL 
President -Grady A. Sanders. 
Vice -President -James J. Nathan. 
General Manager -Terry Garcetson. 

Z. REPRESENTATIVES 
PRO Time Sales, Inc. 
Southern -Dora -Clayton Agency, Inc. 

3. FACILITIES 
1.000 w. days; 1570 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulation 
General: la. 2b. 3a, 3d, 4a, 4e. 5, 633, 7b. 
Rate Protection: 10e. 11e. 12c, 13e. 14c. 
Basic Rates: 20b, 21a, 21b. 21d, 22a, 23a, 23b, 24a, 

25a, 28b, 28c, 29h, 31, 33c. 
Contracts: 40a. 92b. 42c. 44a, 45. 46. 48, 51a. 51b. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 601, 61a, 62e, 

62d. 
Cancellation: 70h, 71a, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 2 Elf 3/1/67 -Reed 1/19/67. 

6. SPOT ANNOUNCEMENTS 
28x 

1 min....._... 10.00 9.75 9.50 
30/20 sec.... 7.50 7.25 7.00 
10 sec....._... 5.00 4.90 4.75 

7. PACKAGE PLANS 
WEEKLY SATURATION PLANS 

1 MINUTE 
5 ti.._ 9.00 15 ti..._......_.._.._....... 8.00 
10 ti 8.50 25 ti.._.._ 7.50 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

10. SPECIAL FEATURES 
(Mon thru Fri -4-1/2 min fixed position) 

PER DAY EA: 
1 ti 12.00 3 ti. 10.50 
2 ti....._...._.........._ 11.50 5 ti 9.00 

DISCOUNTS 
13 wk -5% 26 wk -8% 52 wk -10% 

(Louisville continued on next page) 

52x 
9.00 
6.75 
9.80 

100x 250e 
8.50 7.50 
6.50 5.75 
9.25 3.75 

media buyer's 

view 

of media 

advertising 

Some spokesmen for media tell 
us information makes poor adver- 
tising ... that common sense is a 
drab motive for which advertisers 
grudgingly give up their cash .. . 

that there is no use insisting on 

formulae for copy which do not 
appeal to the emotions. 

If a medium insists on appear- 
ing to this human weakness to the 
exclusion of telling something 
useful about the space or time for 
sale, it greatly underestimates the 
intelligence of SRDS subscribers. 

We users of SRDS publications 
are not opposed to the emotional 
appeal in advertising. Our lives 
are largely guided by emotion. 
We do not deny that some of our 
purchases are and will continue 
to be influenced by emotion. We 
do not deny the right of media 
nor of ourselves to employ with- 
in the limits of good taste and 
honesty an emotional appeal that 
will sell advertising or goods or 
services at minimum cost. 

But to say that the sum total of 
advertising is the emotional ap- 
peal is like saying that the sum 
total of woman is her beauty 
appeal. Advertising, as well as 
some women, would have a hard 
time qualifying if that was all 
there was to the argument. 

G42D 
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KENTUCKY 
Louisville -Continued 

WINN 
1940 

LOUISVILLE 

mcgavren-guild 
pgw radio, inc. 

R AjB 

Media Code 4 218 4950 6.00 
Kentucky Central Broadcasting. Inc., Fincastle 

Bldg., Louisville, Ky. 40202. Phone 502-585-5148. 
STATION'S PROGRAMMING DESCRIPTION 

WINN: Programmed for general interest. 
AIR PERSONALITIES handle all segments. 100% 
modern country music with traffic reports, hourly 
community interest announcements, women's fashion 
tip vignette, 5 min stock market summary. Holly- 
wood personality reporta 11 times daily, and regular 
audience participation contests. NEWS: on hour and 
half-hour containing national and local developments 
and editorial comment. UPI audio world-wide cor- 
respondents. SPORTS: live professional baseball, 
college football and basketball. Contact Represen- 
tative for further details. Itec'd 1/2/68. 

I. PERSONNEL 
Executive Vice -President -Earl Boyles. 
General Manager -Tom Moore. 
Operation Manager -Bob McDonald. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1240 kc. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 45, 9d, 5, 6a, 7b, 8. 
Rate Protection: lab, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 26, 28a, 

29a. 
Comracts: 40a. 42b, 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 60a, 61b, 82b, 62e. 
Cancellation: 79a, 70c, 71a. 73a. 
Member: Bluegrass Broadcasting Co. 

TIME RATES 
No. 2 Eff 6/1/68-Rec'd 4/23/68. 

AA -Mon thru Fri 6-10 am ,Sc 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
AA 

WKLY: I min 20/30 IO see 
1 ti 21.00 17.00 10.50 
6 ü 19.00 15.00 9.50 
12 ti 17.00 14.00 8.50 
18 ti 16.00 13.00 8.00 
24+ 15.00 12.00 7.50 

1 min 
19.00 
17.00 
15.00 
14.00 
13.00 

A 
20/30 10 see 
15.00 9.50 
14.00 8.50 
12.00 7.50 
11.00 7.00 
10.00 6.50 

DISCOUNTS 
26 wk in 52 wk -4% 52 consec wk -10% 

10. SPECIAL FEATURES 
5 -min news -1-1/2x 1 -min rate. 

WKLO WKLO-FM 
1948 1963 

LOUISVILLE 

The Eastman Station 
Media Code 4 218 5000 9.00 
Mid -America Broadcasting Corp., 307 W. Walnut. 

Louisville. Ky. 90202. Phone 502-583-4441. 
I. PERSONNEL 

Executive Vice -President -J. P. Williams. 
Vice -Tres. & Gen'l Mgr. -E. A. Gudridge. 
Sales Manager -William P. Perry. 

2. REPRESENTATIVES 
Robert E. Eastman at Co.. Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 1080 he. 

Directional -separate patterns day and night. 
Operating schedule: 24 hours daily except midnight 
Sun -5:00 am Mon. EST. 
FM FACILITIES 
ERP 9,340 w.; 99.7 mc. 
Operating schedule: 6:00 am -midnight. EST. 
Antenna ht.: 713 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 4a. 4d. 5, 6a, 7b, 8. 
Rate Protection: lob, llb, 12b, 13b. 14b, 15b. 
Basic Rates: 20b, 21a, 22a, 23a. 23b. 25a, 28b, 29a. 
Contracts: 40a, 41. 46, 47a. 
Comb.; ConL Discounts: 60f. 
Cancellation: 70e. 71a, 73b. 
Affiliated with The Eastman Network. 

TIME RATES 
No. 6 ER 4/1/68-Rec'd 4/1/68. 

7. PACKAGE PLANS 
Section I -Mon thru Sat 6-10 am & 3-7 pm. 
Section II -Mon thru Sat 30 am -3 pm. 
Section III -Mon thru Sat 7 pm -midnight; all day 
Sun. 
Section IV-BTA Mon thru Sun 6 am -10 pm. 

SECTION I 
PER WK: 
1-5 ti. fiat 55 
PER WK: I min 30/20 IO see 
6 ti 45.00 36.00 22.50 
12 ti 40.00 32.00 20.00 
18 ti 39.00 31.20 19.50 
24 ti 38.00 30.40 19.00 

SECTION II 
Fixed position or less than 6 ti, flat 37.00 
8 tL _.. 85.00 28.00 17.50 
12 ü.__..__......._.._......_.._._..___... 30.00 24.00 15.00 
18 ti _ 29.00 23.20 14.50 
24 ti 28.00 22.40 14.00 

SECTION III 
Fixed position or less than 6 ti, fiat 30.00 
PER WK: 1 min 30/20 IO see 
6 ti 28.00 22.40 14.00 
12 ti 25.00 20.00 12.50 
18 ti 23.00 18.40 11.50 
24 ti 22.00 17.60 11.00 

SECTION IV 
(BTA-Mon thru Sun 6 am -10 pm) 

6 ti 34.00 27.20 17.00 
12 ti 32.00 25.60 16.00 
18 ü 30.00 24.00 15.00 
24 ti 28.00 22.40 14.00 
5 minutes -1-1/2 times the applicable 1 -minute rate. 

DISCOUNTS 
26 consec wk 4% 52 consec wk..._..._. 8% 
Does not Include Section IV packages. 
Minimum wkly ached of 6 1 -min spots 6am-12mid 
Mon -Sun necessary to maintain consec wk advertising. 

WKRX (FM) 
19 - 

LOUISVILLE 
Media Code 4 218 5130 4.00 
WKRX, Inc.. Box 606, Louisville, Ky. 40201. Phone 

50.2-583-1177. 
STATION'S PROGRAMMING DESCRIPTION 

WKRX (FM): Programs for young adults and adults. 
AIR PERSONALITIES emcee entire operation. 
MUSIC 80%: featuring hits of past 10 years and 
current hits. Music played in solid 13 min blocks. 
NEWS 10%: local, national and international. 5 min 
news every hour. SPORTS: local pro basketball, and 
college football and basketbalL COMMERCIAL 
POLICY: 8 minutes per hour. Rec'd 8/10/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Keith L. Raising. 

3. FACILITIES 
ER? 50,000 w. (borie.), 50,000 w. (vert.); 108.9 mc. 
Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 550 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. No cash discount. 

5. GENERAL AUVERTISINU See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 8. 
Rate Protection: tOh. llb, 12b, 13b, 14b. 15b. 
Basic Rates: 20b. 21a, 21b. 22a, 23a, 24b, 25a. 
Contracts: 40a, 41, 42b, 44a, 45. 46, 47c, 48, 51b. 
Comb.: Cont. Discounts: 60d, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with American FM Network. 

TIME RATES 
No. 1 ER 1/1/67-Rec'd 1/9/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

I x 12.00 7.50 104 z 8.00 5.50 
13 e 11.00 7.00 156 x..._.._... 7.00 5.00 
26 e . 10.00 6.50 260 x. 6.00 4.50 
52 x 9.00 6.00 312 ....... 5.00 4.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 z..........._ .............._....._........_..._...._._. 60 40 22 
13 z. _ 56 36 20 
28 :_ _._.._...._ 52 32 18 
52 8 30 17 
104 x 96 28 16 
156 x. 44 26 15 
260 x 42 24 14 
312 z . 40 22 13 

WLOU 
1948 

LOUISVILLE 

Independent Negro 
Media Code 4 218 5220 3.00 
Rounsavllle of Louisville. Inc.. Box 8278. 2549 S. 

3rd St., Louisville. Ky. 40208. Phone 502-636- 
3535. 

STATION'S PROGRAMMING DESCRIPTION 
WLOU: Programmed to Negro listener. MUSIC: 
popular, rhythm and blues, gospel and some laze. 
AIR PERSONALITIES handle all segmente. Taped 
commercials by air personalities interchangeable. 
NEWS: 5 min at :55. headlines at :30, is com- 
munity oriented. Woman's interest 30 min M -F' at 
10 am. News, Negro community oriented, 5 min at 
:55, 15%. 10% local and regional, 5% national and 
international. Air personalities, popular, and r and 
b music 60%. Religion and religious music (gospel 
and spiritual) 20%. Contact Representative for fur- 
ther details. Recd 8/2/67. 

I. PERSONNEL 
Owner & Pres.-Robert W. Rounaaville. 
General Manager -William E. Summers. 

2. REPRESENTATIVEb 
Bernard Howard & Co., Inc. 
ltounsaville Sta. Sales Office: See Rep & 5/O pages. 

3. FACILITIES 
5.000 w. days; 1350 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 9a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d. 14d, 15c, 16. 
Basic Rates: 20b, 21a, 22a, 23b. 24a. 24b, 24e. 25a, 

26, 27, 28b, 28c, 29a. 32b, 33d. 
Contracts: 40a. 41. 42a, 43. 44b, 45, 46, 47e, 50. 

51b. 
Comb.: ConL Discounts: 60a, 606. 601, 82d. 
Cancellation: 70a. 70d. 71a, 73b. 
Prod. Services: 80. 81. 82. 
Member: The Rounsaville Radio Group. 

Call your 
McGavren-Guild-PGW 

Representative 
for the details. 

RADIO1240 
24 HOURS 

The Hottest Brand in Town" 

AMERICA'S 40th MARKET 
LOUISVILLE, KENTUCKY 

COUNTRYPOLITAN programming bigger listenership 
and greater sales impact - at low spot rates. 

LOUISVILLE, KENTUCKY'S ONLY 
FULL TIME COUNTRYPOLITAN STATION 

1V25 
RADIO 24O 

FINCASTLE BUILDING, LOUISVILLE, KENTUCKY 40202 

TIME RATES 
ER 10/1/68 -Reed 8/19/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS -I mia -see - 
AA A AA A 

1 x 12.10 10.60 9.70 8.50 
50 e 11.70 10.25 9.35 8.20 
100 e 11.30 9.85 9.05 7.90 
150 a 10.90 9.50 8.70 7.60 
250 z 10.35 9.10 8.30 7.30 
500 x 9.70 8.45 7.75 6.75 
750 x 9.00 7.90 7.20 6.30 
1000 z.. ....... _...._.._.......... _ 8.20 7.15 6.55 5.70 
ID's or Flash spots (10 seconds or less) sold at 50% 
of 1 -minute rate. They can be combined with 1 - 
minute or 30 -second spots to earn lower rates for ID 
frequency only. 

7. PACKAGE PLANS 
1 MLNUTE 

PER WK: 
AA: 10 ti 1581 20t1 
1 wk ....... 12.10 11.45 10.80 
13 wk 11.20 10.65 10.00 
26 wk 10.45 9.95 9.35 
39 wk 9.55 9.05 8.55 
52 wk 8.70 8.20 7.75 
A: 
1 wk..._ 10.10 9.55 9.10 
13 wk 9.40 8.90 8.35 
26 wk ..... 8.80 8.30 7.85 
39 wk 8.00 7.55 7.15 
52 wk ..... 7.25 6.90 6.50 

30 SECONDS 
AA: 
1 wk. 
13 wk 
26 
39 wk. 
52 wk .... 
A: 
1 wk. 

9.70 
8.95 
8.35 
7.65 
6.95 

9.15 
8.50 
8.00 
7.25 
6.55 

8.65 
8.00 
7.50 
6.85 
6.20 

25 ti 
10.20 

9.45 
8.80 
8.05 
7.30 

8.55 
7.90 
7.35 
6.75 
6.10 

8.15 
7.55 
7.05 
6.45 
5.85 

30 ti 
9.55 
8.85 
8.30 
7.55 
6.85 

8.00 
7.45 
6.95 
6.35 
5.70 

7.65 
7.10 
6.65 
6.05 
5.50 

35 ti 
8.85 
8.20 
7.70 
7.00 
6.35 

7.45 
6.90 
6.45 
5.90 
5.30 

7.10 
6.55 
6.15 
5.60 
5.10 

8.10 7.65 7.30 6.85 6.40 5.95 
13 wk 7.50 7.10 6.70 6.30 6.00 5.50 
28 wk 7.05 6.65 6.30 5.90 5.55 5.15 
39 wk 6.40 6.05 5.70 5.40 5.10 4.70 
52 wk 5.80 5.50 5.20 4.90 4.55 4.25 
1 minute and 30 seconds croes -combine to earn maxi- 
mum frequency. No ID's available. 
Each Announcement Package stands alone. However, 
advertisers may earn a higher frequency (13 wks, 26 
wks, etc.) on subsequent orders providing the sched- 
ules continue without interruption but no rebates are 
applicable on previous orders. Announcement Packages 
subject to short rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 x 89.10 59.40 39.60 29.70 19.80 
DISCOUNTS 

50e-3% 150e-10% 500e-20% 
100x-7% 250x-14% 

9. PARTICIPATING PROGRAMS 
Louise Jefferson Vignettes -1 per day rotating Mon 
thru Fri 10 am -3 pm, plus 15 1 -min or 20 30 -see 
spots per wk: 

13 wk 26 wk 52 wk 
Per wk 185 175 145 

WLRS(FM) 
1964 

LOUISVILLE 
Media Code 4 218 5910 2.00 
WLR Stereo, 800 8. Fourth St., Louisville, Ky. 

90203. Phone 502-583-0125. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Joseph R. Bell. 
Director of Sales -Raymond B. Jenks. 
Program Director -Jim Fowler. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 3,000 w.: 102.3 mc. Stereo. 
Operating schedule: 24 hrs. daily. EST. 
Antenna ht: 300 ft. above average terrain, 

4. AGENCY COMMISSION 
15%. 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3b, 3d, 4a, 5, 8a. 713. 8. 
Rate Protection: 10h, 11h. 12h, 13h. 14h, 15h. 
Basic Rates: 20a, 21a, 21d, 22b, 23a, 24b, 28b, 28c, 

29b. 33d. 
Contracts: 40a, 44b. 98, 48, 49, 51a, 51b. 
Comb.: Cent. Discounts: Bob, 60e, 61a, 62d. 
Cancellation: 71a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with MRS Radio Network. 
Member: The Groskin Group. 

TIME RATES 
No. 5 Etr 3/67-Itec'd 7/22/68. 

6. SPOT ANNOUNCEMENTS 
Ix 60e 120x 240e 360e 

1 min 15.00 12.00 10.00 8.00 5.00 
8. PROGRAM TIME RATES 

Ix 30x 60e 120x 240e 
1 hr 50.00 40.00 35.00 30.00 25.00 
1/2 hr 30.00 25.00 20.00 15.00 12.50 

10. SPECIAL FEATURES 
NEWSCASTS 

Ix 30x 60x 120e 
5 mla...._........_ _.._.._... 15.00 11.50 9.00 7.50 

WREY 
1966 

NEW ALBANY, IND. 
Media Code 4 218 5400 1.00 
M. R. Lankford Broadcasting Company, Box 634, 4th 

& Spring St., New Albany, Ind. 47150. Phone 812- 
945-9195. 

I. PERSONNEL 
President -M. R. Lankford. 
Sec y, Treas.-Ray J. Lankford. 

2. REPRESENTATIVES 
Weed Radio Corporation. 
Kentucky Radio Sales. 

3. FACILITIES 
500 w. days; 1290 ke. 
Operating schedule: 6 am -local sunset. EST. 
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Louisville -W R E Y -Continued 
4. AGENCY COMMISSION 

15% time only: payable 10 days. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 3e, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15a. 15b. 
Basic Rates: 20b, 21b, 22a, 23a, 24b, 25c, 26. 
Contracts: 91, 51h. 
Comb.: Cont. Discounts: 60d, 60f. 601, 61c, 62b, 62d. 
Cancellation: 70e. 70c. 71b, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 2 ER 5/1/67--Rec'd 5/3/67. 

d. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 z..._.........._ 7.00 5.00 104 z. 5.25 4.00 
13 6.50 4.75 158 z . 5.00 3.75 
26 z..._ 6.00 4.50 260 x..._ 4.75 3.50 
52 z 5.50 4.25 312 z.. .... ..._... 4.50 3.25 

8. PROGRAM TIME RATES 
I hr 1/21w I/4hrI0 min 5min 

1 x 65.00 45.00 30.00 20.00 15.00 
13 x..._ 60.00 92.00 28.00 19.00 14.00 
26 z 56.00 39.00 26.00 18.00 13.00 
52 z......._ 52.00 36.50 24.00 17.00 12.00 
104 x 98.00 33.50 22.00 16.00 11.00 
156 z 45.50 31.50 20.00 15.00 10.00 
260 x 42.50 30.00 18.00 14.00 9.00 
312 z. 40.00 28.00 16.00 13.00 8.00 

WSTM (FM) 
1966 

LOUISVILLE 
Media Code 4 218 5490 2.00 
J. W. nonevent, 4140 Shelbyville Rd., Louisville, 

Ky. 40207. Phone 502-895-9786. 
STATION'S PROGRAMMING DESCRIPTION 

WSTM (FM) : Programmed for adulte and young 
adults. 
MUSIC: middle-of-the-road 6 am -12M & 7 am -1 am 
Sat. NEWS: 5 min every hour. 5 min each of 
news, weather, and business news 6-6:15 pm week- 
days. Every record announced by live announcers 
until 9 pm. 9 pm -12M live announcers back -announce 
every 3 records. COMMERCIAL POLICY 6 minutes 
per hour with 20 min product protection. Weekend 
features 4 programs incorporating middle-of-the-road 
music, each program 1 hour in duration. Contact 
Representative for further details. Recd 12/18/67. 

1. PERSONNEL 
President -J. W. Dunevent. 
Station Manager -Jon W. Alexander. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 3.000 w.: 103.1 mc. Stereo. 
Operating schedule: 24 hours. EST. 
Antenna ht.. 186 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: 2% cash discount 10 days. Payable monthly. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Ratee: 20a, 21a, 22b, 23a, 24b, 25a, 28, 28e, 

29a. 
Contracte: 40e, 41, 92e, 43, 45, 46, 47e. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 6/1/68-Rec'd 6/12/68. 
6. SPOT ANNOUNCEMENTS 

I min 90 see I min 30 see 
1000 z 2.85 1.65 100 x..._ 4.85 2.90 
750 x 3.00 1.75 50 1 5.40 3.25 
500 z 3.15 1.85 25 z 6.00 3.80 
400 z 3.50 2.10 10 z 6.60 4.00 
300 z..._......_... 3.95 2.40 1 z 7.20 4.35 
200 z 4.35 2.65 

7. PACKAGE PLANS 
SATURATION PACKAGE 

(30 consec days) 
200 ti -5001 rate. 100 ti -400x rate. 

10. SPECIAL FEATURES 
Newscasts, minimum 65 ti, ea 7.25 

WTMT 
1957 

LOUISVILLE 

adam young Inc. 
Media Code 4 218 5580 0.00 
Jefferson Broadcasting Co., Inc., York Towers, 2nd 

and York St.. Lotisvílle, Ky. 40203. Phone 502- 
583-3901. 

I. PERSONNEL 
General Manager -Richard Gundle. 
Commorrlel Manager -Lee Stinson. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Regional Reps Corp. 

3. FACILITIES 
500 w days: 620 kc. Directional. 
Operating schedule: 5:00 am -local sunset. ES'r. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, 3b, 3c, 4a, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10b. 1lb. 12b, 13b, 14b, 150, 18. 
Basic Rates: 20e. 22e, 22b. 23e, 23b. 24a, 24b. 24c. 

25e. 27, 28a, 29e, 29a. 29b, 33e. 
Contracts: 40a, 41, 42a, 42e, 44b, 45, 40. 47e, 48, 

50, 51b, 51e. 
Comb.: Cont. Discounts: 60a, 60e, 60d, 60e, 60f, 60g. 

601. 61b. 62h. 
Cancellation: 70e. 70e, 71a, 72. 73e. 73b. 
Prod. Services: 80. 82. 

TIME RATES 
Rates effective December 15. 1965. (Card No. 6.) 

Card received November 26, 1965. 
Class AA -6:00-10:00 am and 3:00-7:00 pm Mon 
thru Fri. 
Class A -All other time,. 

7. PACKAGE PLANS 
MARKET BUSTER PLAN 

-Class AA- -Clam A- 
1 min 30 sec 1 min 30 sec 

Fixed position 24. 19. 22. 18. 
24 ti 15. 12. 13. 10. 
18 ti..._ 16. 13. 14. 11. 
12 ti 17. 14. 15. 12. 
6 ti 18. 15. 16. 13. 
Less than 6 ll 20. 16. 18. 15. 

7 DAY SOUND VALUE PLAN 
PER WK: 1 min 30 sec 1 min SO sec 
14 ti 15. 12. 28 ti..._......_.._. 13. 10. 
21 ti 14. 11. 
Announcements must be spread proportionally over 7 
days. Seven Day Sound Value Plan announcements 
do not combine with Market Buster Plan for greater 
discount,. 

WEEKEND SPECIAL PLAN 
PER WKND: 

1 min 30 sec 1 min 30 see 
12 ti..._ 
18 ti 13. 10. 
Announcements must he equally divided between Bat 
and Sun. Weekend Special Plan may combine with 
Market Buster Plan for greater discounts. 
ID's -50% of 1 -minute rate. 
ID's combine at the rate of 2 ID's equal 1 minute 
for greater discounts 

Discounts 
28 coasser ask 5e 52 consec wk.._ - 10% 

WXVW 
1961 

JEFFERSONVILLE, IND. 

Subserlber to the NAB Radio Code 
Medie Code 4 218 5670 9.00 
Electrocast, Inc., Box 666, Jeffersonville, Ind. 47130. 

Phone 812-283-3577. 
STATION'S PROGRAMMING DESCRIPTION 

WXVW: Programmed for adulte. 
Middle-of-the-road music 24 hours. 2 man local news 
staff. 10 min network and local news every hour. 
FARM: 5-6 am. 6-10 em entertainment, air person- 
alities, traffic reports, general information. 10 am - 
noon women's news end music. Noon -12:30 pm news, 
network and local, sports, business. 12:30 pm -12M 
entertainment. air personalities, middle-of-the-road 
music. 12M-6 am entertainment, middle-of-the-road 
music. SPORTS: live major league baseball, high 
school football and basketball, college football and 
basketball, golf, horse racing. RELIGIOUS: Sun 6 
am -noon. Contact Representative for further detalle. 
Reed 7/24/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Joseph R. Bell. 
Sta. & Com'l Mgr. -Raymond B. Jenks. 

2. REPRESENTATIVES 
Radio Time Sales. 
Chicago -National Time Sales. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered, 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b. 3e, 3b, 3d, 4a, 5. 6e, 8. 
Rate Protection: 10b. 116. 12b, 13b. 14e, 15b. 
Basic Ratee: 20e. 20b, 21e. 21b, 24b, 25b, 28b. 28c. 
Contracts: 40e. 41, 42a, 45, 96. 
Comb.: Cont. Discounts: 60e. 61b. 
Cancellation: 71e. 72. 73a. 
Prod. Services: 82. 
Affiliated with MRS Radio Network. 
Affiliated with American 

TIME RATES 
Information Network. 

No. 7 Eff 3/1/68 -Reed 2/13/68. 
8. SPOT ANNOUNCEMENTS 

lx ISx 30x 60x 125x 250x 500x 
1 min 15.00 14.00 13.00 12.00 11.00 10.00 9.50 
30 sec: 75% of 1 -min. 

8. PROGRAM TIME RATES 
Ix ISx 30x 60x 125e 250x 500x 

1 hr 105 100 95 90 86 82 78 
1/2 hr 79 75 71 67 64 61 58 
5 min. 44 42 40 38 36 34 32 

MADISONVILLE (2 AM; í FM) 
Hopkins County -Map Location D-6 

See SUDS consumer market map and data at begin- 
ning of the State. 

WFMW 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 218 5760 8.00 
Sound Broadcasters, Inc., Boz 338, Madisonville, KY. 

42431. 
I. PERSONNEL 

Station Manager -H. W. Wells. 
Commercial Manager -E. L. Kelley. Jr. 

2. REPRESENTATIVES 
Regional Reps Coro. 
South -R. S. Crane Company, Inc. 

3. FACILITIES 
500 w. days: 730 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
WFMW-FM. 

4. AGENCY COMMISSION 
15%: no each discount. 

5. GENERAL ADVERTISING See ended refutations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 4a, 4d, 5, 6a, 8. 
Rate Protection: 15h. 
Basic Rates: 20a. 21a. 22b, 23a, 24e. 33b. 
Contracts: 40e, 92b, 94b, 45, 46, 47a, 48, 5:1a. 
Comb.: Cont. Discount*: 60b, 60g, 62d. 
Cancellation: 701,, 70d, 71b. 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Elf 12/1/67 -Reed 10/30/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104x 260x 312x 

1 min 4.00 3.85 3.65 3.50 3.35 2.50 2.25 
30 sec 3 30 3.20 2.95 2.75 2.40 1.80 1.60 
10/15 

sec.. 1 SO 1.70 1.60 1.50 1.40 1.10 1.00 .90 
7. PACKAGE PLANS -S rays- -5 days- -IO days - 

PER DAY: 1 min 30 see I min 90 see I mla 30 see 
5 ti 48.00 31.50 71.25 48.75 125.00 90.00 
8 ti 68.40 46.80 100.00 72.00 180.00 128.00 
10 ti 75.00 54.00 112.50 80.00 200.00 150.00 

360x 
2.00 
1.50 

WFMW-FM 
1949 

Media Code 4 218 5800 2.00 
Sound Broadcasters, Inc., Box 338, Madisonville. Ky. 

42431. 
I. PERSONNEL 

Station Manager -H. W. Wells. 
Commercial Manager -E. L. Kelley, Jr. 

2. REPRESENTATIVES 
Regional Reps Corp. 
South -R. S. Crane Company, Inc. 

3. FACILITIES 
ERP 30,000 w.: 93.9 mc. 
Operating schedule: 6 am -11 pm. CST. 
Antenna ht.: 370 ft. above average terrain. 
Partial simulcast operation. Operated separately Neal 
sunset -11 pm. For simulcast facilities see WFMW. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WFMW listing for coded regulations. 

TIME RATES 
En' 12/1/67 -Reed 10/30/67. 

6. SPOT ANNOUNCEMENTS 
1 min 1.75 30 sec..........._.....__....... 1.25 
Minimum 1 per day, 13 weeks. 

WTTL 
1956 

Media Code 4 218 5850 7.00 
Bopkins County broadcasters. P. O. Box 387. Ill 8. 

Main St., Madisonville, Ky. 42431. Phone 502-821- 
1310. 
STATION'S PROGRAMMING DESCRIPTION 

WTTL: Programmed for adulte and young adulte. 
6 air personalities heard daily. MUSIC 90%: cur- 
rent hits. NEWS 10%; every 30 min national, state 
and local. SPORTS: coverage of high school and 
college football and basketball. Facilities available 
for remote pickups from shopping centers, fairs and 
grand openings. Contact Representative for further 
details. Reed 7/19/67. 

I. PERSONNEL 
President ---Conway M. Smith. 
Manager -Jerry McKonley. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
1,000 w. days, non -directional; 500 w. nights, direc- 
tional: 1310 kc. 
Operating schedule: 5:00 am -midnight. CST, DST. 

4. AGENCY COMMISSION 
15/0 time only: 10 deys. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3b. 3d. 4a, 5, 6a, 7b, 8. 
Bate Protection: 10e, llc, 12e. 13e, 14c, 15b. 
Basic Rates:21a, 21b, 22b, 23a, 24b, 25a, 26, 29a, 

33c. 
Contracts: 40e, 42b, 43, 44a, 45. 46. 48. 
Comb.: Cont. Discounts: 60d. 601. 61e, 62d. 
Cancellation: 70a, 70c. 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective December 1, 1965. 
Rates received December 1. 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 see 

1 tL__...._.._...._._........_.._.__.___. 5.00 3.75 2.50 
28 ti. 4.80 5.60 2.40 
52 U. _._ _.._... 4.50 8.37 2.25 
104 tl...._....... _...._.._.... ._._..._..._..... 4.20 3.15 2.10 
158 ti....._.._...._. 3.90 2.92 1.95 
280 ti 3.60 2,70 1.80 

8. PROGRAM TIME RATES 
1/4 hr 5 min 1/4 1w 5 min 

1 ti._ 18.00 9.60 104 U...._..... 14.40 7.80 
26 ti._ 16.80 9.00 158 tt_.-.._ 13.20 7.20 
52 U 15.80 8.90 280 U._.._.._ 12.00 6.60 

MANCHESTER 
Clay County -Map Location J-6 

See BRIM; consumer market map and data at begin- 
ning of the State. 

WWXL 
1956 

non 

Subscriber to the NAB Radio Cede 
Media Code 4 218 5940 6.00 
Wilderness Road Broadcasting Company, Inc. P. O. 

Boz 368. Manchester, Ky. 40962. Ly 8-4694. 
I. PERSONNEL 

President -Joe L. Tigue. 
General Manager-Cecll Comm. 
Sta. & Sales Mgr. -Lucy Howard. 

3. FACILITIES 
1.000 w.: 1450 kc. Non -directional. 

4. AGENCY COMMISSION 
15% en time and talent; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, la, 3a. 3b. 4b, 9d, 5. 6a, 8. 
Rate Protection: 10a. lia, 12a. 13a. 14a. 
Basic Rates: 22b, 23e, 24b, 25a, 26. 
Contracts: 40e. 92a, 45, 46. 
Comb.: Cont. Discounts: 60e, 61b, 62b, 62e. 
Cancellation: 70a, 70c. 71b. 73a. 

CIME RATES 
NATIONAL AND LOCAL RATES RAMIE 

Rates effective 
Rates received August 11. 1961. 

KENTUCKY 
6. SPOT ANNOUNCEMENTS 

' min. 30 sec. 1 min. 
I time.._ 2.50 1.50 158 times._ 1.90 

13 times._ 2.40 1.45 208 times.... 1.80 
26 times._ 2.90 1.40 260 times.._ 1.70 
39 times.... 2.20 1.35 312 times._ 1.60 
52 times.... 2.10 1.30 364 times_. 1.50 

104 times._ 2.00 1.25 
8. PROGRAM TIME RATES 

1 hr. 1/2 hr. 1/4 hr. 10 min. 
1 time.... 90.00 18.00 9.00 6.00 

13 times.. 28.50 17.10 8.75 5.75 
26 times.. 27.00 16.20 8.50 5.50 
39 times_ 25.50 15.30 8.25 5.25 
52 times.. 24.00 14.40 7.50 5.00 

104 times.. 22.50 13.50 6.75 4.75 
156 times.. 21.00 12.60 6.50 4.50 
208 times.. 19.50 11.70 6.25 4.25 
260 times.. 18.00 10.80 5.00 4.00 
312 times.. 16.50 9.90 4.75 3.75 
264 times.. 15.00 9.00 4.50 3.50 

MAYFIELD (1 AM; 1 FM) 

80 see. 
1.20 
1.15 
1.10 
1.05 
1.00 

5 mia 
4.00 
8.80 
3.40 
3.40 
3.20 
3.00 
2.80 
2,60 
2.40 
2.20 
2.00 

Graves County -Map Location B-7 
See SRDS consumer market map and data et begin- 
ning of the State. 

WNGO 
1947 e 

W N G O -FM 
1955 

F MO 
Media Code 4 218 6030 5.00 
West Kentucky Broadcasting. Inc., Box 431. Paducah 

Rd., Mayfield, Ky. 42066. Phone 502-247-5122. 
I. PERSONNEL 

Station Manager -Charles W. Stratton. 
2. REPRESENTATIVES 

George T. Hopewell, Inc. 
3. FACILITIES 

1.000 w. days: 1320 kc. Non -directional. 
Operating schedule: 5:30 am -loo'! sunset. CST. DST. 
FM FACILITIES 
ERP 2,150 w.; 94.7 mc. 
Operating schedule: 5:30 am -10:00 pm. CST, DST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a. 3a, 3h. 9b, 4d, 5, 6a, 8. 
Rate Protection: 10h. 11h. 12b, 13h, 14b. 
Basic Rates: 22b. 23a. 29b, 25e, 28a, 29a. 
Contracts: 40a. 45. 96. 
Comb.: Cont. Discounts: 60b. 61b, 62b, 62e. 
Cancellation: 70a, 70e. 711. 73a. 

TIME RATES 
Ratee effective March 1. 1961. 

Rates received February 28. 1981. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 
hr. hr. hr. min. min. min. 

I time 39.70 23.80 15.90 10.60 7.95 4.65 
13 times 36.40 21.85 14.50 9.95 7.40 4.45 
26 times 32.75 19.65 13.15 8.75 6.55 4.15 
52 times 28.30 16.70 11.10 7.90 5.85 8.80 

104 times 25.55 15.35 10.25 7.90 5.25 9.40 
156 times 23.10 13.30 9.15 6.55 4.70 8.05 
260 times 20.85 12.55 8.35 5.90 4.25 2.70 
312 times 18.85 11.30 7.55 5.25 3.85 2.45 
100 words or seca. 

1 time 3.90 156 times..__ 2.50 
13 times 3.80 300 times 2.10 
26 times 3.40 600 times 2.05 
52 times 3.05 1,000 times. 190 

104 times 2.80 

MAYSVILLE (i AM; 1 FM) 
Muon County -Map Location I-3 

See 811D9 consumer market map and data at begin- 
ning of the State. 

WFTM 
1948 

R A B 
Subscriber te the NAB Radie Cede 

Media Code 4 218 6120 4.00 
Standard tobacco Co.. Inc., 626 Forest Ave.. Mays- 

ville, Ky. 41056. Phone 606-564-3361. 
I. PERSONNEL 

President -Charles P. Clark. 
General Manager -J. W. Betts. 
Sta. b Comm'l Mgr. -R. A. Redmond. 

2. REPRESENTATIVES 
Kentucky Radio Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 5:00 a.m. to 11:00 p.m. week- 
days: 7:00 a.m. to 11:00 p.m. Sunday. EST, DST. 
Partiel simulcast, for non -simulcast fasllltie see 
WFTM-FM Ilating. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, lb, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 14a, 15b. 
Basic Rates: 21e, 23a, 24b. 25a, 28b. 28e. 29a, 
Contracts: 40a, 42a, 45, 46. 
Cancellation: 70e. 72, 73a. 
Affiliated with KISS and MRS Radio Networks. 

TIME RATES 
No. 4 Eff 7/1/66-Rec'd 8/1/66. 

6. SPOT ANNOUNCEMENTS 
(6 am -7 pm) 

1 MINUTE 
1 z _.._. _. 4.30 104 x..._....__........_ 8.05 
13 x..._.._ - 4.05 156 z. _..._.... _.__. 2.75 
26 z......... _. .... _._.._ 3.65 260 x..._.._......_.__.._ 2.45 
52 z....._ .._. 3.45 312 x......._...--_ 2.25 

100 WORDS OR LESS 
1 z..._ ___....__.._ 3.55 156 z......_._. 2.80 
13 x._ ...... ________ 3.45 300 z...__. 2.00 
28 x..._.._ _ 3.05 600 z 1.85 
52 z..._.._._........... _..... 2.75 1000 z..._.._._.... 1.75 
104 z 2.50 
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KENTUCKY 
Maysville -W F T M -Continued 

(7 pm -midnight) 
100 WORDS OR LESS 

1 z 2.95 156 x 1.90 
13 z 2.85 300 z..._ 1.65 
26 z 2.55 600 z ..............._.._....._ 1.55 
52 z 2.30 1000 L 1.45 
104 z 2.10 

8. PROGRAM TIME RATES 
(6 am -7 pm) 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 z 36.00 21.60 14.40 9.60 7.20 
13 z 33.00 19.80 13.35 9.00 6.70 
26 x 29.70 17.85 11.90 7.90 5.95 
52 z 25.70 15.10 10.20 7.15 5.30 
104 x 23.15 13.90 9.30 6.60 4.75 
156 z 20.95 12.60 8.30 5.95 4.25 
260 z 18.90 11.35 7.55 5.35 3.85 
312 z 17.10 10.25 6.85 4.75 3.50 

WFTM-FM 
1966 

Subscriber to the NAB Radio Code 
Media Code 4 218 6121 2.00 
Standard Tobacco Company, Inc., Box 100, 626 Forest 

Ave., Maysville, Ky. 41058. Phone 606-564-3361. 
I. PERSONNEL 

President -Chas. P. Clarke. 
General Manager -J. W. Bette. 
Station Manager -R. A. Redmond. 

2. REPRESENTATIVES 
Kentucky Radio Sales. 

3. FACILITIES 
ERP 3,000 w.; 95.9 mc. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht. 200 ft. above average terrain. 
Simuleast operation with WFTM-AM. For simulcast 
rates, see WFTM-AM, WFTM-AM listing. 

4. AGENCY COMMISSION 
15/0 on time. 

5. GENERAL ADVERTISING See coded regulations 
See WFTM listing for coded regulations. 

TIME RATES 
Eff 7/1/66 -Reed 8/8/66. 

FM rate is 50% of the AM rate. 

MIDDLESBORO 
Bell County -Map Location J-7 

See BEDS consumer market map and data at begin- 
ning of the State. 

WMIK 
1948 

Media Cede 4 218 6210 3.00 
Cumberland Gap Broadcasting Company, Box 898 N. 

19th St. Extension. Middlesboro, Ky. 40965. Phone 
606-248-5842. 

Remote Studios: New Tazewell. Tenn. 
STATION'S PROGRAMMING DESCRIPTION 

WMIK: Programmed for all listeners. 
FARM: 6-7:30 am & 11 am -12:30 pm. Housewife 
7:30-11 am & 12:30-3:30 pm. Teens 3:30-5 pm. 
News, sports, weather, discussion, talk basic format 
with middle-of-the-road music. 3 air personalities 
with program and news director. Community service. 
NEWS: local, state, regional, national and inter- 
national with local news 5 times daily. Daily com- 
munity news calendar with daily devotional program. 
Contact Representative for further details. Rec'd 
8/7/67. 

I. PERSONNEL 
General Manager -Maurice K. Henry. 
Sales Manager -James Ballard. 
News Director -John Brock. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
500 w. days; 560 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST, DST, 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a. 2b, la, 3b, 3d, 9b, 4d. 5. 6a, 7b. 8. 
Rate Protection: 10a. 12e. 13a, 14e, 15b. 
Basic Rates: 20a. 20b, 21a, 22a, 22b, 23a, 29b, 25a, 

26. 284, 29a, 29b, 30, 31, 33a. 
Contracta: 40a, 41. 43, 44a, 45. 46, 48, 49. 
Comb.; Cont. Discounts: 61a, 62d. 
Cancellation: 71a, 73a. 
Prod. Services: 80, 81, 82. 
Contracts must be signed 7 days before first scheduled 
program or announcement. 
Length of commercial copy (programs): 

S min 1:45 min. 25 min..__....... -..2:45 min. 
10 min 2:00 min. 30 min.....__ 3:00 min. 
15 min 2:30 min. 

TIME RATES 
Rates effective March 15, 1949. (Card No. 2.) 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
3/4 hr. 1/2 hr. 1/4 hr. 5 min. (e) 

Open 48.00 36.00 24.00 16.00 8.00 
13 times_ 43.20 32.40 21.60 14.40 5.40 
26 times 36.90 26.10 20.70 13,20 4.80 
52 times 33.60 25.20 16.80 11.20 4.30 
78 times 30.72 23.04 15.36 10.24 3.90 

156 times 27.36 20.52 13.68 9.12 3.50 
260 times 24.48 18.36 12.24 8.18 3.00 
312 times 22.08 16.56 11.04 7.36 3.75 

(e) 1 minute or less. 

MONTICELLO 
Wayne County -Map Location H-7 

See SRDS consumer market map and data at begin- 
nirg of the State. 

WFLW 
1955 

Nan 

Subscriber te the NAB Radio Code 
Media Code 4 218 6300 2.00 
Wolf Creek Broadcasting Company. P. O. Box 38, 

Monticello. Ky. 42633. Phone 348-3166. 
1. PERSONNEL 

General Manager -Stephen Staples. 

2. REPRESENTATIVES 
('onw:omital Radio Sales. 
Regional Reps Corp. 

3. FACILITIES 
1.000 w. days; 1360 kc. Non -directional. 
Operating schedule: 5:00 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
None. all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2h. 3d. 4b, 4d, 5, 6a. 7b. 
Rate Protection: 10a, 11c, 12c, 13c, 13g, 14e. 
Basic hates: 235. 24b. 
Contracts: 90a, 92d, 94b, 95, 48, 47a, 48, 50. 51b, 

51c. 
Comb.: Cont. Discounts: 60b, (39f. 61b, 62b. 
Cancellation: 70h, 70d, 71a. 72, 73a. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL ANI) LOCAL RATES SAME 

Rates effective March 1, 1962. 
Card received March 28. 1962. 

6. SPOT ANNOUNCEMENTS 
1 min. 20-30 sec. 10 see 

1 time 3.30 2.75 1.90 
13 times 3.60 2.60 1.80 
26 times...._........._...._.._ 3.30 2.50 1.65 
52 times 3.10 2.35 1.55 

104 times 2.90 2.25 1.45 
156 time 2.70 2.10 1.35 
260 times 2.50 2.00 1.28 
312 times 2.40 1.85 1.20 
400 times 2.25 1.70 1.05 
500 times 2.05 1.60 1.00 
600 times 1.85 1.50 .90 

1.000 times 1.55 1.20 .75 
Five cents less per spot on each 500 spots over 1,009 
used in one year. up to 1.000. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.... 34.00 20.50 12.50 9.00 8.50 
13 times.. 31.00 18.50 11.50 8.00 6.00 
26 times.. 26.00 16.50 10.50 7.00 
52 times.. 25.00 14.50 9.50 6.00 

104 times.. 22.00 13.50 8.50 5.50 
156 times.. 20.00 12.50 8.00 5.00 
260 times.. 18.00 11.50 7.50 4.50 
312 times.. 16.00 10.50 7.00 4.00 
364 times.. 14.00 9.50 6.00 3.50 
Special discounts on all religious broadcast'. 

MOREHEAD (1 AM; 1 FM) 

5.75 
5,25 
4.75 
4.25 
3.75 
3.25 
3.00 

Rowan County -Map Location K-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

WMOR 
1955 

Media Code 4 218 6390 3.00 
Morehead Broadcasting Co., Inc., Box 40, 223-1/2 

Main St.. Morehead, Ky. 40351. Phone 606-784- 
4141. 

I. PERSONNEL 
General Manager -William Whitaker. 
Program Director -Ron Tompkins. 

2. REPRESENTATIVES 
Kentucky Radio Sales. 

3. FACILITIES 
1.000 w. days: 1330 ke. Non -directional. 
Operating schedule: 6 am -sunset. EST. 
Simulcast during AM operational hours. For non - 
simulcast facilities see WMOR-FM listing. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See eroded regulations 
General: la, 2b, 3a, 3d, 4b, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10a, lia, 12a. I3a. 14a, 15b. 
Basic Rates: 20a, 21b, 22b, 23a, 29b, 25a, 26, 28a, 

28c, 29a, 32a. 
Contracts: 40a, 41, 44a, 99b, 95, 48, 97a, 48, 49, 

51a, 51e. 
Comb.; Cont. Discounts: 60b, 60c, 60d, 60e, 60f, 60g, 

60h. 61h, 82d. 
Cancellation: 70a, 70e. 7)a, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 7/15/67-Rec'd 10/2/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 1 min 30 see 
1 z 2.75 2.10 260 z..._.._..... 1.85 1.60 
13 x 2.50 2.00 500 z 1.75 1.50 
26 x..._.._.._... 2.30 1.90 1000 ....... 1.50 1.25 
52 z 2.20 1.80 1500 z......._... 1.25 
156 z 2.00 1.70 

7. PACKAGE PLANS 
SATURATION -ROS 

(50 spots to be used in 10 days) 
I min SO ses 10 see 

Ea 1.50 1.25 1.00 
8. PROGRAM TIME RATES 

Ix I3x 28x 52x 104x 260x 312x 
1 hr 30.00 27.50 24.75 21.40 19.30 15.75 14.25 
1/2 hr 18.00 16.50 14.85 12.80 11.60 10.50 8.55 
1/4 hr 12.00 10.95 9.90 8.90 7.75 6.30 5.70 
10 min 8.00 7.50 8.60 5.95 5.50 4.95 3.95 
5 min 6.00 5.60 4.95 4.40 3.95 3.20 2.90 

W M O R -FM 
1985 

Media Code 4 218 6391 1.00 
Morehead Broadcasting Co., Inc.. Box 40, 223-1/2 

Main St., Morehead, Ky, 40351. Phone 608-784- 
4141. 

I. PERSONNEL 
General Manager -William Whitaker. 
Program Director -Ron Tompkins. 

2. REPRESENTATIVES 
Kentucky Radio Sales. 

3. FACILITIES 
ERP 3,000 w.: 92.1 me. 
Operating schedule: noon -11 pm daily. EST. 
Antenna ht.: 20 ft. below avenge terrain. 
Simulcast operation with WMOR-AM. For simulcast 
rates, see WMOR-AM. WMOR-FM listing. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
See WMOR listing for coded regulations. 

TIME RATES 

Rates are identical to WMOR. See that listing. 

MORGANFIELD 
Union County -Map Location C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMSK 
1960 

Subaeriber to the NAB Radio Cede 
Media Code 4 218 6480 2.00 
Union County Broadcasting Company, P.O. Box 55. 

Morganaeld, Ky. 42437. Morganfield 1360 and 1361 
I. PERSONNEL 

Co -owners -J. B. Crawley and W. B. Kelly. 
Manager -Bob Itlte. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Regional -Kentucky Radio Sales. 

3. FACILITIES 
250 w. days; 1550 ko. Non -directional. 
Operating schedule: 5:45 a.m. to local sunset. CST, 
DST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 41), 9d, 5, 6a, 7b. 8. 
Rate Protection: 151). 
Basic Itates: 20h, 21b, 22b, 25a, 28b, 28c. 
Cancellation: 71a. 
Prod. Services: 82. 
A011iattd with NAR Radio Network. 

TIME RATES 
Rates effective November 2. 1960. 
Rates received December 1. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

hr. hr. hr. min. 
1 time 41.65 25.00 16.65 13.90 

13 times 39.55 23.75 15.05 13.20 
26 times 37.50 22.55 14.65 12.50 
39 times 34.20 21.25 13.35 11.80 
52 times 33.35 20.00 11.70 11.15 

104 times 29.15 17.50 10.85 9.75 
130 times 27.10 18.30 10.75 9.05 
156 times 25.00 15.00 10.00 8.35 
208 times 22.95 13.75 9.20 7.65 
260 times 21.00 12.50 8.30 6.95 
312 times 18.75 11.25 7.50 8.25 
364 times ..._... 7.10 

min. 
8.50 
7.90 
7.50 
7.10 
8.65 
5.85 
5.45 
4.75 
4.60 
4.20 
3.75 
3.55 

1 
min. 
5.80 
4.30 
4.15 
3.90 
3.70 
3.30 
3.05 
2.90 
2.65 
2.90 
2.30 
2.10 

MT. STERLING (1 AM; 1 FM) 

80 
seo. 

3.35 
3.25 
3.05 
2.95 
2.75 
2.55 
2.35 
2.25 
2.05 
1.95 
1.75 
1.60 

Montgomery County -Map Location J-5 
See SRDS consumer market map and data at begin- 
ning of the State. 

WMST 
1957 

R A 

Media Code 4 218 6570 0.00 
Mt. Sterling Broadcasting Co.. Inc.. 34 Broadway. 

Mt. Sterling, Ky. 40353, Phone 1150. 
I. PERSONNEL 

Preaident-R. J. Reynolds. 
Executive Vice -President -Bob Doll. 
General Manager -Bob Spradlin. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
500 w. days 1150 ke. Non -directional. 
Operating schedule: 6:00 a.m. to local 'unmet. EST. 

4. AGENCY COMMISSION 
15% no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b. la, Sb, 3c, 3d, 4d. 5, 6a, 

7b, 8. 
Rate Protection: 10h, 11h, 12h. 13h. 1411, 15a. 
Basic Rates: 20b, 21a, 21b, 21e. 21d, 22b, 23a, 241, 

24c, 25a, 26. 29a, 28c, 29a, 30. 
Contracts: 40a, 41, 42a, 42d, 44a, 44b, 45. 48, 48. 

50, 51a, 51b. 
Comb.; Cont. Discounts: Bob, 60d. 60e. 60f. 00h. 801, 

61a, 61b. 62b. 62d. 
Cancellation: 70b, 70d, 71a, 72. 73a, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
Eff 8/27/67 -Reed 6/29/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 260x 

1 min 3.60 3.30 3.10 2.85 2.40 
30 sec 2.75 2.60 2.35 2.00 1.80 
10 sec: 50% of 1 -min. 

10. SPECIAL FEATURES 
News Seniee-AP & local; area correspondents -add. 
per broadcast, 1.00. 

WMST-FM 
1968 

Media Code 4 218 6571 8.00 
Mt. Sterling Broadcasting Cu., Inc., Bor 381, 34 

Broadway, Mt. Sterling, Ky. 40353. Pinne 606- 
498-1150. 

I. PERSONNEL 
General Manager -Bob Spradlin. 
Station Manager -Russ Drake. 
Office Manager -Mrs. Frances Denney. 

2. REPRESENTATIVES 
Regional Reps Corps. 

3. FACILITIES 
ERP 3.000 w.: 105.5 mc. Stereo. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
See WMST listing for coded regulations. 

TIME RATES 

50% of WMST rates. 

MUNFORDVILLE c1 AM; 1 FM) 
Hart County -Map Location F-8 

See BADS consumer market map and data at begin- 
ning of the State. 

WLOC W LOC -FM 
1948 1984 

Subscriber to the NAB Radio Code 
Media Code 4 218 6660 9.00 
South Central Kentucky Broadcasting Company. Ina.. 

Munfordville, Ky. 42765. Phone 502-524-4111; 4121. 
I. PERSONNEL 

Mgr. & Sales Mgr. -Jim Berry. 
Assistant Manager -Sallie J. Hammers. 
Program Director-Raybon Butler. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Kentucky Radio Sales. 

3. FACILITIES 
1,000 w. days; 1150 kg. Non -directional. 
Operating schedule: 6:00 a.m. to local auneet. CST. 
FM FACILITIES 
ERP 3,000 w.; 102.3 mc. 
Operating schedule: 5:00 am -midnight. CST. 
Antenna ht.: 100 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3b, 4b, 4d. 5, 6a, 7a. 8. 
Rate Protection: 10a, lia, 12a. 13a. 14a, 15a, 15b. 
Bacio Rates: 21a, 22b, 23a, 241). 25e. 28, 28a, 28c. 

29a, 29b, 30. 31, 32a, 33b. 
Contracta: 40a, 42a, 43, 49a, 44b, 45, 46, 47a, 

48, 51a. 
Comb.; Cont. Discounts: Bob, 80d, 80e, 60f, 10h. 

601, 61e, 62e, 62d. 
Cancellation: 70b, 70d. 71b, 72, 73b. 
Prod, Services: 80, 82. 
FM separate programming -night. 
Affiliated with KBS Radio Network. 

TIME RATES 
Bates effective-. 

Card received July 27, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti........._.._... 4.82 2.82 130 ti.._._..._.. 2.60 2.00 
13 ti 3.63 2.75 156 ti 2.45 1.90 
26 ti 3.50 2.60 208 ti... 2.25 1.75 
39 ti 3.30 2.50 260 tl_.._.._.. 2.05 1.65 
52 U..._.._.._ 3.15 2.35 312 ti... ._ 1.95 1.50 
104 ti 2.80 2.15 

7. PACKAGE PLANS 
PACKAGE RATE FOR CONTRACT ADVERTISERS 

15 word plugs. 8 daily minimum, 100 minimum 
contract: 
Ea . .85 
15 word plugs, 8 dally minimum, 1000 minimum 
contract: 

8. PROGRAM TIME RATES 
d0 

1 hr 1/2 hr 1/4 hr 10 min S min 
1 ti 35.30 21.18 14.12 11.77 7.08 
13 ti 33.53 20.12 12.41 11.20 6.70 
26 ti 31.80 19.10 12.75 10.60 6.35 
39 ti 29.00 18.00 12.00 10.00 8.00 
52 tl._ 28.25 16.95 11.30 9.45 5.05 
104 ti..._ ..... _ 24.70 14.85 9.90 8.25 4.95 
130 ti 22.95 13.80 9.20 7.65 4.60 
156 ti 21.20 12.75 8.50 7.10 4.25 
208 ti ............... 19.45 11.65 7.80 6.50 3.90 
260 tl 17.65 10.60 7.05 5.90 3.55 
312 ti ............... 15.90 9.55 6.35 5.30 3.20 

MURRAY (1 AM; 1 FM) 
Calloway County -Map Location C-7 

See SRDS consumer market map and data at begin- 
ning or the State. 

WAAW (FM) 
1967 

Media Code 4 218 6750 8.00 
Service Broadcasting Co., Boz 548, Murray, Ky. 

42071. Phone 502-753-5679, 3411. 
STATION'S PROGRAMMING DESCRIPTION 

WAAW (FM): Programmed for adults. 
MUSIC: 75% instrumental, remainder group vocals. 
1 spot each quarter hour. NEWS: 15 min news 
roundup at 7:30 am. 12:30 pm & 5 pm. State uni- 
versity sports. Rec'd 10/18/87. 

I. PERSONNEL 
Geñ t Mgr. & Chief Engr.-Pete Hulse. 
Commercial Manager -Chuck Shuffett. 
Woman' Director -Bobs Hopper. 

3. FACILITIES 
ERP 100,000 w.: 103.7 me. Stereo. 
Operating schedule: 6 am -midnight. CST. DST, 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ceded regulations 
See WNBS listing for coded regulations. 

TIME RATES 

Rates are identical to WNBS. See that listing. 

WNBS 
1948 

Media Code 4 218 6840 7.00 
Servies Broadcasting Co.. P. O. Box 548, 401-1/2 

Maple, Murray. Ky. 42071. PI 3-3411. 
STATION'S PROGRAMMING DESCRIPTION 

WNBS: Programmed for general interest. 
MUSIC: country music 5-7 am, pop music 7-9 am. 
pop and standards 9-11 am. country music 11 am - 
1 pm. 1-3 pm popular music, no top 40 until 3-5 
pm. Variety 5-6 pm. Night programs directed toward 
college audience. NEWS: world news at :55. local 
news 6 am, 7 am, 8 am, noon, & 6 pm. All local 
high school and university football, and basketball, 
5-7 am & 11 am -1 pm periods contain farm pro- 
gramming and news. Rec'd 12/1/67. 

I. PERSONNEL 
Geñ l & Com'l Mgr. -Chuck Shuffett. 
Chief Engineer -Pete Hulse. 
Womans Director -Bob Hopper, 

(This listing continued on next page) 
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Murray -W N B S -Continued 
8. FACILITIES 

1,000 w. days, 250 w. nights; 1390 kc. 
Non -directional. 

4. ÁGENn 
schedule: 4:45 am-midnight. CST, DST, 

15%: no cash discount. 
5, GENERAL ADVERTISING See coded regulations 

General: la. 2a, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10f, 11f, 12f, 13f, 14b, 15e, 15b, 16. 
Basic Rates: 20h, 21a, 21c, 22b, 23b, 24a, 25a. 26, 

27, 29a, 28c, 29a. 
Contracts: 40a, 42b, 94b. 46, 47a, 49, 50. 51a. 
Comb.: Cont. Discounts: 60b. 62d. 
Cancellation: 70e. 70c. 71a, 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with NAS Radio Network. 

TIME RATES 
Eff Rec'd 1/12/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x... ........... 5.00 4.00 104 ....._.._... 
13 x 4.75 3.65 156 ....._.._... 4.00 2.75 
26 x 4.50 3.50 260 z ___ 3.75 2.55 
39 x 3.25 312 x 3.25 2.20 
52 z 4.25 3.10 365 z 3.00 2.00 

(6 pm -midnight) 
10% discount oft above rates. 

8. PROGRAM TIME RATES 
(5 am -8 pm) 

1 hr I/2hr1/4hr10 min 5min 
50 30 18 14 10 

13x-5% 52x-20% 156x-90% 
26x-10% 104x-30% 260x-50% 

NEON 
Letcher County -Map Location K-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WNKY 
1955 

Media Code 4 218 6930 6.00 
Headwaters Broadcasting Corp.. Box 248, Main St.. 

Neon. Ky. 41840. 
I. PERSONNEL 

General Manager -Charles Whitaker. 
Program Director -Sue Browning. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Regional -Kentucky Radio Sales. 

3. FACILITIES 
1.000 w. days; 1480 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: lit of month. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 5, 6a. 
State Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 23a. 
Contracts: 40a, 46, 47a, 48. 
Comb.: Cont. Discounts: 62b. 
Cancellation: 71a, 73a. 

TIME RATES 
Rates effective 

Rates received August 28. 1957. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 

hr. 
1/2 

hr. 
1/4 
hr. 

10 
min. 

5 
min. 

1 
min. 

52 ttmea.... 32.00 20.00 12.50 10.50 7.50 3.50 
104 times.... 30.00 18.75 11.75 9.75 7.00 3.25 
158 times.... 28.00 17.50 11.00 9.00 6.50 3.00 
208 times.... 26.00 16.25 10.25 8.25 6.00 2.75 
260 times.... 24.00 15.00 9.50 7.50 5.50 3.30 
312 times.... 22.00 13.75 6.75 6.00 4.50 2.25 
365 times.... 18.00 10.00 6.00 5.00 3.60 2.00 

NEWPORT 
Campbell County -Map Location 11-3 

See SUDS consumer market map and data at begin- 
ning of the State. 

See Cincinnati, Ohio 
(Including Covington, Ky.; Newport, Ky.) 

NICHOLASVILLE 
Jessamine County -Map Location H-5 

See BADS consumer market map and data at begin- 
ning of the State. 

WNVL 
1961 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 218 7020 LOO 
Nicholasville Broadcasting Co., Box 247. 108 Main 

St.. Nicholaaville, Ky. 40356. Phone 885-4186. 
Studio -Versailles. Ky. 

I. PERSONNEL 
Owner -Katherine Peden. 
General Manager -Charlie Esposito. 

3. FACILITIES 
500 w. days: 1250 kc. Non -directional. 
Opvre'Ing schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15% no time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la. 3a, 3b, 4a, 5, 6e, 8. 
Rate Protection: 15h. 
Basic Rates: 22a. 22h, 23a. 24a, 25a, 29a. 
Contracts: 40a. 42a, 45, 46, 48. 
Comb.: Cont. Discounts: 60a. 61a, 61b, 62b. 
Cancellation: 70a, 70c. 71a, 73a. 

TIME RATES 
Rates effective February 1, 1963. 
Rates received December 20. 1962. 

6. SPOT ANNOUNCEMENTS 
ea ea 

1 ti ..... 4.20 250 ti_.._ 2.80 
50 ti .... 3.85 400 tl....__._..._. 2.45 
100 ti 3.50 600 or mou ti __.. 2.10 
150 ti 3.15 

7. PACKAGE PLANS 
10 -SEC STATION BREAKS 

PER DAY: 
10 ti....._._......._...... 14.00 40 tl....._ 42.00 
25 ti ...._ 29.75 50 U...- 

- 
49.00 

PER WK: 
50 tl..._...._..._..-._.... 57.50 100 ti.._...._____..-.. 98.00 
75 ti 78.75 200 ti ...__ 169.00 

SPOT PACKAGES 
- 

PER DAY: 
3 ti .... 11.55 10 tL.._..__...____._ 31.50 
5 ti _...._......... 17.50 20 U_-...._....___.._ 56.00 
PER WK; 
10 tL_.._........_.....__ 3ß.b0 50 t1._.. 1{0.00 
25 ti 78.75 100 tL 245.00 

8. PROGRAM TIME RATES 1/41ír l0 min 5 min. 
1 ti.........._.._....-.__._ __._... 16.80 12.60 9.10 
13 ti.___._._._..._____.-.._.__._ 16.20 12.25 8.75 
26 tl...___._._..._ ,._ __._____._ 14.70 11.55 8.40 
52 U ..... _...___________.._._ W.__. 12.60 10.85 1.70 
156 U.-_-__..____.___.____ 11.55 9.80 7.00 
260 ti._._._._. ___........_- 10.50 8.75 6.30 
365 ti 9.80 7.70 5.60 

10. SPECIAL FEATURES 
News Service -AP and local. Extra charge 20%. 

NEWS AND SPORTS -per wk- -per wk - 
5 min 10 min 5 min 30 min 

13 wk 63.70 90.65 52 wk.......... 49.00 65.60 
26 wk 58.80 84.20 

OWENSBORO (2 AM; 2 FM) 
Davieae County -Map Location D-5 

See BRIM consumer market map and data at begin- 
ning of the State. 

WOMI WOMI-FM 
\.155 

1938 1948 

R A B 

Media Code 4 218 7110 4.00 
Owensboro Broadcasting Company, Box 1930. 3121 

Frederica St., Owensboro. Ky. 42301. Phone 502- 
(183-1556. 

I. PERSONNEL 
President -Lawrence W. Rager. 
General Manager -Hugh O. Potter. 

2. REPRESENTATIVES 
6111 -Perna. Inc. 
Kentucky -Kentucky Radio Bales. 

3. FACILITIES 
1,000 w. days: 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 6:00 am -midnight. CST. DST. 
FM FACILITIES ERP 19.500 w.; 92.5 mc. 
Antenna ht. 375 ft. twee average terrain. 

4. AGENCY COMMISSION 
15% en time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb. 2a. lb. 3a, 3b, 4a, 4d, 5. 6e. 7b. 8. 
Rate Protection: 10e, 11e, 12b, 13b, ':4b. 15e. 15b. 
Basic Rates: 20b, 21a. 21b, 21d, 22a, 22b, 23a, 23b. 

29b, 25a, 28a, 29a, 30. 
Contracts: 40a. 41, 94b, 45, 46, 47a, 48.. 

Comb.; Cont. Discounts: 80a, 60f, 62d. 
Cancellation: 70b, 70d, 71e, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective October 1, 1963. 

Rates received July 30, 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti 9.00 8.00 260 ti 6.00 4.50 
13 ti 8.75 7.75 312 ti 5.50 4.00 
26 ti 8.50 7.50 385 ti 4.75 3.60 
52 ti 8.00 7.00 520 ti 4.25 3 25 
104 ti 7.00 6.00 
156 ti 

1040 ti 4.00 3.00 
6.50 5.50 

10 seconde or lesi at 50% applicable 1 -minute rate. 
7. PACKAGE PLANS 

SATURATION ANNOUNCEMENT PACKAGES 
(1 thru 12 weeks) 

PER \\'K: 1 min 30 sec 1 min SO tee 
6 ti 7.50 6.50 36 ti 5.50 4.50 
12 ti 7.00 6.00 50 ti 5.00 4.00 
24 tl .. e 00 5.00 100 t 

8. PROGRAM TIME RATES 
I ti 
26 ti 
52 ti 

4.25 3.35 
1/2 hr 1/4 hr 5 min 
60.00 35.00 15.00 
45.00 30.00 12.00 
35.00 28.50 11.50 

WSTO (FM) 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 218 7200 3.00 
Owensboro -on -the -Air, Inc., Box 522. Hwy. 60 West. 

Owensboro. Ky. 42301. Phone 502-883-3521. 
STATION'S PROGRAMMING DESCRIPTION 

WSTO (FM): Programmed for adults and young adults. 
6 air personalities emcee entire operation. 6 -min 
news every hour. MUSIC: 82% ehowtunes, standards, 

popular and jazz, 8% semi -classic and serious music. 
NEWS 10%; national, international and local with 
mobile equipment for on the spot broadcasts. 2 sports 
shows weekends, college basketball. COMMERCIAL 
POLICY: nut to exceed 18 minutes per hour. Con- 
tact Representative for further details. Rec'd 10/4/67. 

I. PERSONNEL 
President -Vincent J. Steele. 
Commercial Manager -Malcolm Greep. 
Manager -Ruth H. Steele. 

2. REPRESENTATIVES 
Regional -R. S. Crane Company, Inc. 

3. FACILITIES 
ERP 10,000 w.; 96.1 mc. Stereo. 
Operating schedule: 6 am -midnight. CST. DST. 
Antenna ht.: 370 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advetttatng Standards apply. 
General: lb, 2b, 3e, 3b, 3c, 3d, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10a. 11e, 12h, 13h. 14h, 15c. 
Basic Rates: 2013, 21a, 21d, 22a, 23a. 24a, 24b, 24e, 

25a, 26, 28a, 29a, 30, 33a. 
Contracts: 40a. 41. 94a, 94b, 45, 46, 97d, 48, 49, 51a, 

51e. 
Comb.; Cont. Discounts: 60d, 60f, 60h, 61c, 62b, 62d,. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. () Wine advertising not accepted. 
AM facilities: %VVJS. 
Affiliated with American FM Network. 

TIME RATES 
No. 3 Eff 10/1/68 -Reed 8/26/68. 

6. SPOT ANNOUNCEMENTS 
I min (') I min i') 

1 x ._... 10.00 9.00 136 x 7.00 6.00 
13 a _.. 9.50 8.50 208 x 6.50 3.0(1 
26 x 8.75 N.25 280 a._ ....... 6.35 4.75 
52 x 8.511 7.5(1 :312 x... _.____. 5.75 4.2.5 
78 x 8.011 7.00 364 x 5.25 4.00 
104 x 7.50 6.50 320 x 4.50 3.511 (') 311 see or less. 

7. PACKAGE PLANS 
PER WK: loti 15 ti 20tí 25 ti 50ti 10001 
1 min 8.00 7.50 7.00 6.50 5.75 4.50 
30 sec/less 7.00 6.50 6.00 5.00 4.25 3.50 

CONSECUTIVE WEEKS DISCOUNT 
4 wk -I0`í. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 s 110 70 43 '30 21 
13 x 95 00 35 27 20 
16 x 9(1 50 33 25 19 
52 x 80 40 30 23 17 
70v 75 35 26 21 14 
104 x_....._ ....... .... 70 33 23 20 13 
156 x fill 311 21 19 12 
2(18 x - 29 20 17 11 
260 x 45 28 19 16 111 
312 x 40 26 16 14 8 

WVJS 
1946 

N,1n 

Media Code 4 218 7290 4.00 
Owensboro -on -the -Air. Inc., Box 522. Hwy. 60 West, 

Owensboro. Ky. 42301. Phone 502-683-3521. 
STATION'S PROGRAMMING DESCRIPTION 

WVJS: Programmed to reach general audience. 
Mostly middle-of-the-road music. Emphasis on news 
and sports. All local college basketball, home and 
away. Local high school sports, other colleges includ- 
ing tournaments. Mobile news unit, 3 base stations. 
Newsmen gather, write, deliver news. Network news 
at :55. 5-6:30 am mostly country and western music. 
Livestock and produce market reports, local news. 
Middle-of-the-road music and network till 11:15 am. 
Religion 11-11:30 am. 30 min farm information 
11:30 am -noon. Commentary, farm news and news 
noon -1 pm. 1-6 pm top 100 and standards. Network 
news, commentaries and sports reports to 7 pm. 7 
pm -12M music for young adults, when no sports. 
Contact Representative for further details. Recd 
7/31/68. 

I. PERSONNEL 
President -V. J. Steele. 
Exec. Vice-Pres. & Gen'l Mgr. -Malcolm Greep. 
General Commercial Manager -Joseph R. Fife. 

2. REPRESENTATIVES 
M. A. Sales Co., Inc. 
R. S. Crane Company, Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 1420 kc. 

Directional -separate patterns day and night. 
Operating schedule: 5 am -midnight weekdays; 6 am - 
midnight Sun. CST, DST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

KENTUCKY 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2e, 2b, 313, 9a, 5, 6a, lb, 8. 
Rate Protection: 10a, lla, 12a, 13a, 19a, 15a, 15b. 
Basic Rates: 20b, 21a, 21b, 21e, 22b, 23b, 24b, 25a. 

26, 28a, 29a, 32b. 
Contracta: 40a, 41, 92b, 94a, 94b. 45, 46. 47e, 98, 

49, 50, 51e, 51b. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 601, 61c, 62a. 
Cancellation: 70a, 70e, 71a, 72, 73a. 73b. 
Prod. Services: 81, 82. 
FM facilities: WSTO (FM). 
Affiliated with American Entertainment Network. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective February 1, 1966. (Card No. 6.) 

Card received March 3. 1966. 
6. SPOT ANNOUNCEMENTS 

30 sec 30 see 
1 min or leas 1 min or less 

1 ti 12.00 11.00 208 ti 8.00 6.00 
13 ti 11.50 10.50 260 ti 7.50 5.75 
26 ti 10.50 10.00 312 ti 7.00 5.25 
52 ti 10.25 9.00 364 ti 6.50 5.00 
78 ti 9.75 8.50 520 ti 5.50 4.25 
104 ti 9.00 8.00 1000 ti..._.... 4.25 3.75 
156 ti 8.50 7.25 

7. PACKAGE PLANS 
PER WK; 10 ti 15 ti 20 ti 25 ti 50 ti 100 ti 
1 min 9.75 9.00 8.50 8.00 7.00 5.50 
30 sec or less 8.50 8.00 7.25 6.00 5.25 4.25 
10% discount -4 consecutive weeks. 

8. PROGRAM TIME RATES 
l hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 135. 85. 55. 36. 26. 
13 ti 115. 72. 42. 33. 24. 
26 ti 110. 60. 40. 30. 23, 
52 ti 98. 48. 36. 28. 91. 
78 ti 90. 46. 32. 26. If. 
104 ti 85. 44. 28. 24. 16. 
156 ti 72. 38. 26. 23. 15, 
208 ti 66. 35. 24. 21, 14. 
260 ti 55. 34. 23. 20. 12. 
312 ti 98. 32. 20. 17. 10. 

PADUCAH (3 AM; 2 FM) 
McCracken County -Map Location B-6 

Bee BRIM consumer market map and data at begin- 
ning of the State. 

WDXR 
1957 

NBC Radio Network 
Media Code 4 218 7380 9.00 
E. Weak, McKinney -Smith. Box 298. Irvin Cobb 

Hotel. Paducah. Ky. 42001. Phone 502-443-1737. 
I. PERSONNEL 

Gen'l & Sta. Mgr. -E. Weak, McKinney -Smith. 
General Sales Manager -Sarah McKinney -Smith. 

2. REPRESENTATIVES 
Ot l i -Perna. Inc. 
Ohio, Kentucky -Regional Reps Corp. 
R. S. Crane Company, Inc. 

3. FACILITIES 
10,000 w. days, 1,000 w. nights; 1560 Ire. Direc- 

tional -separate patterns day and night. 
Operating schedule: 5:30-1:00 am Mon thru Sat, CST, 
DST. 

4. AGENCY COMMISSION 
15/8 time only: 10 days. 

5. GENERAL ADVERTISING See ended refutations 
General: la. la, 3h. 4a, 4c, 5. 6a, 8. 
Rate Protection: 10h. 11h. lib. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 28a, 29a. 
Contracts: 40a, 46. 
Comb.; Cont. Discounts: 60a, 61c, 62b, 62e. 
Cancellation: 70a, 70e. 71b. 
Affiliated with NBC Radio Network. 

TIME RATES 
Eff 4/1/67-Rec'd 2/21/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 312x 520x 

1 min 11.00 9.50 9.00 8.50 8.00 7.50 7.00 
30 see -810% of apnlicable rate. 

7. PACKAGE PLANS 
ROS 

PER WK: 
12 Plan 8.50 24 Plan _. 6.50 
18 Plan 7.50 36 Plan. 5.50 
30 -sec -80% of 1 -min. 

(Paducah continued on next Page) 

Latest Hooper Confirms WDXR LEADS PADUCAH 
SHARE LEADER 
August 1968 Hooper shows WDXR again the over- 
whelming share leader in Paducah: 

WDXR 

Sta. A 
Sta. B 

Sta. C 

7-10am 10amJpm 
53.7 48.9 
19.5 21°0 
18.1 21.0 
2.7 3.5 

3-7 pm 7-10 pm 

37.0 56.8 
31.2 23.0 
26.6 13.5 
3.9 

48% all day share, 7 am -110 pm 
104% bigger audience share than Sta. A - 
131 % bigger than Sta. B 

Source: Hooper, August 1968, M -F 0.5 MV/M 

POWER LEADER 
10,000 Watts - coverage of over 413,000 
people with $9.6 million CSI and $6.4 million 
retail sales 
Only NBC outlet for nearly 100 miles 
Virtually unpenetrated market by outside media 

SRDS CM Data 1-1-68 

Only WDXR Can Handle The Big Sales ... 
1560 kc. Clear Channel 

WDXR PADUCAH 

Call Gill -Perna, Inc. for more facts! 
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KENTUCKY 
Paducah -Continued 

WKYX 
1946 

Media Code 4 218 7470 2.00 
Kicks of Kentucky. Inc., Box 931, Paducah, Ky. 

42001. Phone 554-1587. 
1. PERSONNEL 

Gen'l & Nat'l Sales Mgr. -Ted L. Hite. 
Program Director -Larry Alexander. 

2. REPRESENTATIVES 
Weed Radio Corporation. 
South -C. K. Beaver & Associates, Inc. 
Los Angeles -Norman Noyes. 
St. Louis -Eugene F. Gray Co. 
Kentucky -Kentucky Radio Sales -South. 

3. FACILITIES 
1,00u w. days. 500 w orants; 570 ke. Directional - 
separate patterns day and night. 
Operating schedule: 5:50 am -midnight daily. CST, 
DST. 
Partial simulcast operation 6 pm -midnight. For non 
simulcast facilities see WKYXFM, 

4. AGENCY COMMISSION 
15/0 net time and talent: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a. 31), 4a, 4d, 5. 6a, 7b. 
Rate Protection: lob, llb, 12b, 13b. 14b. 
Basic Rates: 22b. 23a, 24b, 25a, 28a, 29a. 
Contracts: 40a. 46. 47a. 
Comb.; Cont. Discounts: 60e, 60k, 61a. 81b, 62b. 
Cancellation: 71a. 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 1/1/67 -Reed 3/1/67. 
6. SPOT ANNOUNCEMENTS 

I min 90 see I min SO see 
1 z 6.25 5.75 260 ........ 4.50 4.00 
26 z 6.00 5.50 312 z 4.25 3.75 
56 z 5.75 5.25 364 z 4.00 3.50 
78 z 5.50 5.00 520 z _ 3.75 3.25 
104 z 5.25 4.75 624 x.. ..... 3.50 3.00 
130 x 5.00 4.50 936 z _ ... 3.25 2.75 
156 z 4.75 4.25 1200 z 3.00 2.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr II) min5 min 

1 z 90.00 54.00 36.00 25.00 18.75 
13 z 85.50 51.00 34.20 23.75 17.65 
26 z 81.00 48.00 32.40 22.50 18.55 
52 z 76.50 45.00 30.60 21.25 15.45 
104 x 72.00 42.00 28.80 20.00 14.35 
156 x._ 67.50 39.00 27.00 18.75 13.25 
260 x 63.00 36.00 25.20 17.50 12.15 
312 x 58.50 33.00 23.50 16.25 11.05 

W K Y X -FM 
1947 

Media Code 4 218 7471 0.00 
Kicks of Kentucky, Inc., Box 931, Paducah, Ky. 

42001. Phone 554-1567. 
I. PERSONNEL 

Gen'1 & Nat'l Sales Mgr. -Ted L. Hite. 
Program Director -Larry Alexander. 

2. REr+RESENTATIVEB 
Weed Radio Corporation. 
South -C. K. Beaver & Associates, Inc. 
Los Angeles -Norman Noyes. 
St. Louis -Eugene F. Gray Co. 
Kentucky -Kentucky Radio dales -South. 

3. FACILITIES 
ERP 32,000 w.; 93.3 mc. 
Antenna ht.: 435 ft. above average terrain. 
Operating schedule 6 am -midnight. CST, DST. 
Partial simulcast operation. Operated separately 
9:30 am-midnignt. For simulcast facilities see WKYX 
listing. 

4. AGENCY COMMISSION 
15/0 net time and talent; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WKYX listing for coded regulations. 

TIME RATES 
EIS 1/1/67-Rec'd 3/1/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x _ 6.25 5.75 260 x........_.... 4.50 4.00 
26 z ....... 6.00 5.50 312 z _ 4.25 3.76 
56 z 5.75 5.25 364 z 
78 z 5.50 5.00 520 z 3.75 3.25 
104 z 5.25 4.75 6.24 z .. 3.50 3.00 
130 z 5.00 4.50 936 x........_.... 3.25 2.75 
156 x 4.75 4.25 1200 z 3.00 2.50 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 z 45.00 27.00 15.00 11.25 8.10 
13 z 38.25 22.95 12.75 9.55 6.90 
26 x 36.00 21.60 12.00 9.00 6.50 
52 z 33.75 20.25 11.25 8.45 6.05 
104 x 31.50 18.90 10.50 7.90 5.70 
156 z 29.25 17.55 9.75 7.35 5.30 
260 x 27.00 16.20 9.00 6.75 4.90 

WPAD WPAD-FM 
1930 1946 

CBS Radio Network 

A Fritts Station 
Subscriber to the NAB Radio Code 

Media Code 4 218 7560 0.00 
Paducah Broadcasters, Box 950, Pierce Lackey Bldg., 

Paducah, Ky. 42001. Phone 502-442-8231. TWX 
502-591-7594. 
STATION'S PROGRAMMING DESCRIPTION 

WPAD: Programmed for total audience. 
MUSIC: 100% popular music, middle-of-the-road or 
rock. 6:10-11 am, 12:2.5-1 pm, 2:10-4:54 pm, 6:35 
pm -12M. Country music 5-8 am. Gospel 11:10-11:40 
am and Sun mornings. NEWS: newsmen gather, write 
and deliver local and area news 7:10 am. 8:10 am, 
12:10 pm. 4:10 pm, 5:10 pm. Network news on hour. 
AP news available. FARM: markets at 5:54 am & 
12:20 pm. SPORTS: capsules at 6:45 am, 7:45 am, 

8:45 am, 5:27 pm. Year round schedule of play-by- 
play sports, major league baseball, pro and collegiate 
football, high school football and basketball, area and 
state tournaments, local college basketball. Indian- 
apolis 580, auto races, championship boxing, network 
sports features and reports. Community involvement. 
Contact Representative for further details. Reed 
5/1/68. 

I. PERSONNEL 
Gen'l & Sales Mgr. -E. B. Fritts. 

2. REPRESENTATIVES 
John A. Potter & Company, 
Kentucky Radio Sales -South. 
Atlanta -Busby, Finch and Woods, Inc. 

3. FACILITIES 
1,000 w. days, 251) w. nights; 1950 kc. 

Non -directional. 
Operating schedule: 5 a.m. to midnight weekdays; 
6:00 a.m. to midnight Sunday. CST, DST. 

FM FACILITIES 
ERP 36,000 w.; 96.9 mc. 
Antenna ht. -337 It. above average terrain. 
Operating schedule: same as AM. 

4. AGENCY COMMISSION 
15%; 2% cash discount If paid within 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 3a, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10e, Ile, 12e, 13e, 14e. 
Basic Rates: 20b, 24b, 25a, 26, 29a. 
Contracts: 42a, 42c, 47a, 51b. 51e. 
Comb.; Cont. Discounts: 60f, 62b, 62d. 
Cancellation: 70a, 70e, 71b, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
ER 8/1/68 -Reed 8/24/68. 

AA -Mon thru Fri 6-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 

CLASS AA 
PER YR, 1 MIN: 1 ti Sti 12ti 18ti 24ti 
1 wk. 9.50 9.25 9.00 8.75 8.50 
13 wk 9.00 8.75 8.50 8.25 8.00 
26 wk. 8.50 8.25 8.00 7.75 7.50 
52 wk 8.00 7.75 7.50 7.25 7.00 

CLASS A 
1 wk 7.50 7.25 7.00 6.75 6.50 
13 wk 7.00 6.75 6.50 6.25 6.00 
26 wk 6.50 6.25 6.00 5.75 5.50 
52 wk. 6.00 5.75 5.50 5.25 5.00 
20/30 sec: 80% of 1 -min. 8/10 sec: 50% of 1 -min. 
All spots regardless of length combine to earn fre- 
quency, schedules do not have to run consecutively to 
earn number of weeks frequency. 

W PA D 
4M PADUCAH 

# ONE!! 
# in total 

1 MEN* 

#1in total 
I WOMEN* 

# in total 

1 HOUSEHOLDS* 

# in total 

1 AUDIENCE* 

WPAD HAS THE 

NUMBERS!! 

CHECK CIRCULATION 

PULSE 1968* 
McCRACKEN COUNTY, KY. 

Get Bonus Listeners in 
16 Other Counties - 

WPAD AM - FM 
SIMULCAST) 

Coll John A. Potter Co. Today! CBS 
.'Personal interviewing conducted during '67. 

PAINTSVILLE 
Johnson County -Slap Location K-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSIP WSIP-FM 
1949 1965 

R A B 

Subseriher to the NAB Radio Code 

Media Code 4 218 7650 9.00 
Big Sandy Broadcasting Co., Inc.. Box 591, 121 Main 

Paintsvlile, Ky. 41240. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Paul G. Fyffe. 
Sales Manager -Bill Barker. 
Program Director -Bob Meek. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
South -Kentucky Radio Sales. 
Upstate New York, Pennsylvania - Regional Reps 

Corp. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1490 ke. 
Non -directional. 

Operating schedule: 5:30 a.m. to 11:00 p.m. EST. 
FM FACILITIES 
ERP 680 w.; 100.1 mc. 
Operating schedule: 5:30 am -11:05 pm Mon thru Sat; 
7:30 am -10:05 pm Sun. EST. 
Antenna ht.: 580 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rate, net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2b, 3a, 3d, 9a, 4d, 5, 6b, 8. 
Rate Protection: 10g, 11g, 12g. 13g, 14g, 15a, 15b, 

15e. 16. 
Basic Rates: 2ob, 21e, 21d, 22b, 23a, 24b, 25b, 28, 

28a, 28c, 29a, 29b, 32a, 33d. 
Contracte: 40a, 42a, 44b, 45, 46, 47e, 48. 49, 510. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 601, 61e, 62b. 
Cancellation: 70a, 70e, 72. 73a. 
Prod. Services: 82. 
Affiliated with CBS and RAS Radio Networks. 

TIME RATES 
No. 5 Eff 9/1/67 -Reed 7/31/67. 

8. SPOT ANNOUNCEMENTS 
I min 90 see 1 min 30 see 

1 z 4.55 3.55 156 z - 3.10 2.20 
13 z 4.35 3.35 260 x 2.70 1.80 
28 z 4.20 3.20 312 ..... 2.30 1.55 
52 z 3.90 2.95 364 z 2.10 1.40 
104 x 3.40 2.45 500 x 1.80 1.20 
10 sec or less: 50% of 1 -min. Cannot be combinen 
with other spots to earn lower frequency. 
Production spots available. Extra charge of 1.25 
billed for spots recorded with special effects. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 z 30.60 18.35 12.25 6.10 
13 z 29.85 17.85 12.00 6.00 
28 x 29.20 17.50 11.70 5.80 
52 x. 28.25 17.00 11.35 5.65 
104 z 27.50 16.40 10.95 5.50 
156 x 26.05 15.65 10.45 5.20 
260 z 24.45 14.00 9.75 4.90 
312 z 22.90 13.70 9.15 4.60 
364 z 21.60 12.00 8.55 4.20 

PARIS 
Bourbon County -Map Location J-4 

See SRDS consumer market map and data at begin- 
ning cf the State. 

WPDE 
1955 

N.111 

Subscriber to the NAB Radio Code 
Media Code 4 218 7740 8.00 
Paris Bourbon County Broadcasting, Inc., Box 440 

Enterprise Bldg.. Paris, K.V. 40361. Phone 606- 
987-1440. 

I. PERSONNEL 
General Manager -S. A. Alvereon. 
l'res. & Sta. Mgr. -Jim Withrow. 
News Director -Leo Brauer. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days; 1440 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See aided regulations 
NAB Radio Code Advertising Standards apply. 
General: ib, 2a. 2b, 3a. 3b, 3c, 3d, 4a, 9d, 5, 6a, 7b. 
Rate Protection: 10c, 11e, 12c, 13e, 14e. 16. 
Basic Rates: 20a. 21a. 21b, 25a, 28b, 28e. 33e. 
Contracts: 40a, 42b, 42d, 44a, 45, 46, 49, 50, 51a. 
Comb.: Cont. Discounts: 60a. 60e, 60e. 601, 61e, 82d, 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
No. 3 Eff 6/1/66-Rea'd 6/9/66. 

6. SPOT ANNOUNCEMENTS 
lx 25e Sox 100x 2502 5002 IOOOx 

1 min 3.55 3.20 2.80 2.45 2.10 1.75 1.40 
30 sec ....... 2.80 2.60 2.30 2.05 1.75 1.45 1.20 
10 1.05 .90 .70 

e. PROGRAM TIME RATES 
Ihr 1/2 hr1/4hr8lain 

1 z ._... 35.30 21,20 14.10 7.05 
13 z..._.._..__ ..._._ .._.- 13.40 8.35 
26 z 12.70 5.85 
52 z 11.30 5.16 
104 z 10.60 5.02 
156 z ..............._.._.._.._ 9.90 4.95 
260 z 8.45 4.25 
312 z 7.05 3.55 

PIKEVILLE (2 AM) 
Per County -Map location L-5 

Bee BADS consumer market map and data at begin- 
ning of the State. 

WLSI 
1949 

Nau 

Subscriber to the NAB Radio Code 
Media Code 4 218 7830 7.00 
Cumberland Publishing Co.. North Mayo Trail, Pike- 

ville. Ky. 41501. Phone 606-437-7323. 
I. PERSONNEL 

Vice-Pres. & Mgr. -James L. Balser. 
2. REPRESENTATIVES 

Charles Bernard Co., Inc. 
Pittsburgh -Regional peps Corp. 

3. FACILITIES 
5.000 w. days; 900 kc. Non -directional. 
Operating schedule: Sundae to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no ash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards app17. 
General: la, 2b, 3a. 4b. 4d. 5, 6a, 7b. 
Rate Protection: 10a. lia, 12a. 13a, 14a. 15b. 
Basic Rates: 20b, 22a. 24b, 28c, 29a. 
Contracta: 40e, 42d, 44a, 44b, 46, 51a, 51e. 
Comb.; Cont. Discounts: 60a. 61a. 
Cancellation: 70a, 70e. 
Prod. Services: 82. () 14 days prior written notice. 
Member: Country Music Network. 

TIME RATES 
Rates effective April 1, 1962. (Card No. 3.) 

Card received March 12. 1962.. 
6. SPOT ANNOUNCEMENTS 

1 30 20 15 10 6 seo. 
min. sec. see. sec. sec. ID's. 

1 time 5.60 3.50 2.80 2.45 2.10 1.40 
13 times 5.55 
26 times 5.45 3.45 ...._ .__ ._.. .-_ 
39 times.._ 5.40 3.35 
52 times._ 5.30 3.30 

104 times...._ 5.05 3.10 2.30 1.95 
156 times 4.75 2.85 2.25 1.90 1.95 
208 times..._ 4.50 2.65 2.15 1.80 1.25 
260 times 4.15 2.40 2.05 1.75 1.20 
312 times 3.85 2.25 1.80 1.60 1.10 
364 times.- 3.50 1.60 1.40 1.05 

728 ti 
1092 ti 10% 1820 tl._....-..__.. 
1 minute -180 words. 
30 seconds or less -2-1/2 words per second. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 

1 time.... 56.00 33.60 21.00 16.80 
13 times.. 55.25 33.10 20.65 18.50 
28 times.. 54.40 32.60 20.35 16.50 
39 times.. 53.60 32.15 20.00 16.05 
52 times.. 52.80 31.65 19.85 15.75 

104 times.. 49.75 29.70 18.25 14.75 
156 times.. 46.40 27.70 16.85 13.70 
208 times.. 43.20 25.75 15.45 12.75 
260 times.. 39.95 23.80 14.05 11.70 
312 times.. 36.75 21.70 12.60 10.70 
384 times.. 33.60 19.60 11.20 9.80 

2.65 
2.50 
2.40 
2.25 
2.10 
1.95 

2.10 1.75 
D1SOOUNTS 

5% 1456 ti._ 

WPKE 
1949 

15% 
20% 

5 min. 
9.80 
9.75 
9.65 
9.60 
9.45 
9.10 
8.75 
8.85 
8.00 
7.65 
7.00 

Subscriber to the NAB Radio Code 
Media Code 4 218 7920 6.00 
East Kentucky Broadcasting Corp., Box 2200, Pike.. 

ville. Ky. 41501. Phone 606-437-4051. 
I. PERSONNEL 

Station Manager -Walter E. May. 
Sales Manager -H. Gene Sturgill. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Regional -Kentucky Radio Sales. 

3. FACILITIES 
1.000 w.; 1240 kc. Non -directional. 
Operating schedule: 5:30 am -11:00 pm weekdays; 
7:00 am -11:00 pm. Sun. EST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 5, 6a, 8. 
Rate Protection: 16. 
Baste Rates: 20b, 21a, 28b, 28c. 29a. 
Contracts: 40a. 
Prod. Services: 82. 
Affiliated with KBS and MBS Radio Networks. 
Minimum saturation contract 10 days. 

TIME RATES 
Rates effective -. (Card No. 3.) 

Card received May 27, 1964 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 15 see 
1 ti ........__ 4.82 2.60 1.61 
13 ti .... 4.42 2.50 1.55 
26 ti 4.22 2.40 1.49 
39 ti -....-._ 4.02 2.50 1.43 
52 ti 3.82 2.20 1.37 
104 ti 3.62 2.10 1.31 
156 I1 3.42 2.00 1.25 
208 ti ........ .._ 3.22 1.90 1.19 
260 ti .............__... ......_............___.._ 5.02 1.80 1.13 
312 ti _ 2.82 1.70 1.07 
364 ti _._.. 2.60 1.61 .97 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 tl 43.55 27.30 17.45 13.00 7.80 
13 ti ........... 41.45 26.05 16.88 12.41 7.47 
26 ti 39.35 24.80 15.91 11.82 7.14 
39 ti 37.25 23.55 15.14 11.23 6.81 
52 ti ._._ 35.15 22.30 14.37 10.64 6.48 
104 ti 33.05 21.05 13.60 10.05 6.15 
156 ti 30.95 19.80 12.83 9.48 5.82 
208 ti 29.00 18.55 12.06 8.87 5.49 
260 ti 27.20 17.30 11.29 8.28 5.16 
312 ti 26.00 16.05 10.52 7.69 4.83 
1364 ti 24.18 14.61 9.75 7.07 4.45 
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PIN EVILLE 
Bell County -Map Location J-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WANO 
1957 

Media Cade 4 218 8010 5.00 
Kea -Te -Vs Broadcasting Co., Radio Park, Pineville, 

Ky. 40977. Phone 606-337-2100. 

1. PERSONNEL 
Pres. & Gen'i Mgr. -South C. Bevin,. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. Non-direo- 

tional. 
Operating schedule: 6:00 a.m, to 11:00 p.m. Monday 
through Friday' 6:00 a.m. to midnight Saturday; 
7:00 a.m. to 11:00 p.m. Sundays. EST, DST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 4a, 5, 6a, 7b. 
Rate Protection: 10a, Ilb, 12b, 13a, 14a, 15b. 
Basic Rates: 20a. 21d, 22a, 22b. 23a, 24b, 25c, 26. 

28b. 28c, 29a, 30, 32a, 33a. 
Contracte 40a, 41, 42a, 92c, 43, 44a, 45, 46, 47a, 

48. 51a. 
Comb.; Cont. Discounts: 60a, 60c, 61b. 62d. 
Cancellation: 70a, 70c. 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Production by staff of special event", promotions. 
spots and programs at cost plus 10%. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective February 1. 1957. 
Card received December 26, 1958. 

6. SPOT ANNOUNCEMENTS 
1 30 

min. sec. 
1 time 3.00 2.50 156 

13 times._ 2.85 2.35 280 
26 times 2.70 2.20 312 
39 times 2.55 2.15 364 
52 times 2.40 2.10 500 
78 times 2.30 2.05 1,000 

104 times 2.20 2.00 
8. PROGRAM TIME 

1 
hr. 

1 time-_ 82.00 it times._ 31.00 
26 times..-, 30.00 
39 times_ 29.00 
52 time.._ 27.00 
78 time.._ 25.00 

104 times-_ 23.00 
154 times_ 21.00 
260 times.... 19.00 
812 time..... 17.00 
364 times.... 15.00 

RATES 
3/4 1/2 
hr. hr. 

28.00 24.00 
27.00 23.00 
26.00 21.00 
25.00 18.00 
23.00 16.00 
21.00 15.00 
19.00 14.00 
17.00 13.00 
15.50 12.00 
15.00 11.00 
14.00 10.00 

times.. 
times., 
times.. 
times.. 
times.. 
times.. 

1/4 
hr. 

15.00 
13.50 
12.00 
10.00 

9.00 
8.50 
8.00 
7.80 
7.00 
6.50 
6.00 

1 
min. 
2.10 
2.00 
1.90 
1.80 
1.60 
1.50 

10 
min. 

13.00 
12.00 
11.00 

9.00 
8.00 
7.50 
1.00 
8.50 
6.00 
5.00 
4.75 

PRESTONSBURG (2 AM; 1 FM) 

30 
seo, 
1.90 
1.80 
1.70 
1.60 
1.40 
1.20 

6 
min. 
6.00 
5.75 
5.50 
0.25 
5.00 
4.76 
4.50 
4.25 
4.00 
8.75 
8.50 

Floyd County -Map Location L-5 
See SRDS consumer market map and data at begin 
oing of the State. 

WDOC 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 218 8100 4.00 
WDOC Radio, Box 309, Prestonsburg, Ky. 41653. 

Phone 606-886-2338. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-Oormon Collins. 
Asst Mgr., Comm'l Mgr. & Chief Eng. -Herman V. 

Harmon. 
2. REPRESENTATIVES 

Regional Reps Corp. 
Kentucky Radio Sales -South. 

3. FACILITIES 
5,000 w. ; 1310 kc. Non -directional. 
Operating schedule: 5:15 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: is, lb, 2a, 2b. 3a, 3b, 3c, 3d. 4a, 5, 6a. 
Rate Protection: 10s. 15a. 15b. 
Basic Rates: 21d, 22b, 23a, 231). 24b, 28a, 28c, 29a. 

33d. 
Contracts: 40a. 41, 92a, 44a, 46, 47e, 48. 51a, 51e. 
Comb.: Cont. Discounts: 60a. 60e, 601, 61c, 62c. 
Cancellation: 70a. 70d, 71a, 73a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 2/1/68 -Reed 1/5/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 30 see 
1 z 5.00 3.75 156 x 3.25 2.90 
13 z 4.50 3.60 260 z 3.15 2.80 
26 z 4.00 3.50 312 z 3.05 2.75 
52 x 3.60 3.25 364 z 2.90 2.25 
104 z 3.40 3.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 z 60.00 35.00 20.00 15.00 10.50 
13 r 50.00 33.00 19.00 14.00 10.00 
26 z 45.00 31.00 17.00 12.00 9.50 
52 x 43.00 29.00 15.00 10.00 9.00 
104 z 40.00 27.00 14.00 9.50 8.50 
156 z 37.50 25.00 13.00 9.00 8.00 
260 z 35.00 23.00 12.00 8.75 7.50 
312 z 33.00 20.00 10.00 8.50 7.00 
1000 r 25.00 15.00 8.50 7.50 6.75 

W DOC -FM 
1962 

N,n 

Subscriber to the NAB Radio Cods 
Media Codo 4 218 8101 2.00 
WDOC Radio, Box 309, Prestonsburg, Ky. 41958. 

Phone 606-888-2338. 
I. PERSONNEL 

President -Gordon Collins. 
Gen'l & Sta. Mgr. -Gorman Collins. 
Sales Manager -Herman Harmon. 

2. REPRESENTATIVES 
Regional Reps Corp. 
Kentucky Radio Sales -South. 

3. FACILITIES 
ERP 78,000 w.; 95.5 mc. 
Operating schedule: 5:15 am -midnight Mon thru Sat: 
11:00 am -midnight. EST. 
Antenna ht.: 202 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2b, 3a, 3b, 3c, 3d, 4a, 5, 6a. 
Rate Protection: 12a, 15h. 
Basic Rates: 2013, 21b, 21d, 22a. 22b, 23a, 23b, 24b, 

25a, 28a, 28c, 29a, 29b, 31. 33d. 
Contracts: 40a, 41, 42a, 42c, 44a, 45. 46, 47e. 48, 

51b, 51e. 
Comb.; Cont. Discounts: 60e, 601, 61c, 62a, 62d. 
Cancellation: 70a, 70d, 71a, 73a. 73b. 
Prod. Services: 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Et7 2/1/68 -Reed 1/5/68. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see I min 30 see 
1 x 5.00 3.75 156 z 3.25 2.90 
13 z 4.50 3.60 260 z 3.15 2.80 
26 z 4.00 3.50 312 x 3.05 2.75 
52 r 3.60 3.25 364 z 2.90 2.25 
104 z 3.40 3.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr IO min 5 min 

1 z 60.00 35.00 20.00 15.00 10.50 
13 z..._ 50.00 33.00 19.00 14.00 10.00 
26 z 45.00 31.00 17.00 12.00 9.50 
52 z 43.00 29.00 15.00 10.00 9.00 
104 z 40.00 27.00 14.00 9.50 8.50 
158 z 37.50 25.00 13.00 9.00 8.00 
280 z 35.00 23.00 12.00 8.75 7.50 
312 z 33.00 20.00 10.00 8.50 7.00 
1000 z 25.00 15.00 8.50 7.50 6.75 

WPRT 
1952 

N,n 

Media Code 4 218 8140 0.00 
Kentucky Mountain Broadcasting Co., 1024 South 

Lake Dr., Prestonsburg, Ky. 41653. Phone 606- 
886-2050. 

I. PERSONNEL 
Prealdent-D. C. Stephens. 
Mgr. & Sales Mgr. -David L. Stephens. 
Ain't Manager -Dora 8. Stephens. 

3. FACILITIES 
5,000 w. days; 960 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; let of month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a. 3b. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob, 1lb, 12b, 13b, 14b. 
Basic Rates: 20a. 22b, 28a, 24b, 26, 29a. 
Contracts: 40s, 42b. 48, 47a, 48. 
Comb.; Cont. Discounts: 60a, 60k, 6Ia. 61b. 61e. 62b. 

62e, 
Cancellation: 70a, 70e. 71a, 73a. 
Affiliated with KBE; Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective June 29, 1964. 
Rates received July 1, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 15 sec 

1 U......._.._.._.._..._......_..-.._......_. _. 5.00 3.35 2.24 
13 ti._.._....,._....._... -._....... 4.62 3.03 2.06 
26 tl._._...._..-._._ _..._..... 4.25 2.84 1.90 
52 tl....._....____.._......_.._.._....._.._ 3.87 2.58 1,72 
104 U...._.._._...._._.._._.._ _..._.. 3.50 2.34 1.56 
156 ti__..._.._ ._-.....__._ 8.12 2.08 1.38 
260 ti..._......_..._ 2.75 1.84 1.22 
312 ti..._..__..._......_ 2.37 1.58 1,06 
364 ti 2.00 1.35 .90 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti..._.-__..._-..__... 36.00 22.00 12.50 10.00 8.00 
13 ti._.._...._....._... 33.74 20.62 11.70 9.87 7.50 
26 ti._.._.._..._._..__. 31.50 19.50 10.93 8.75 7.00 
52 ti .-.._.... 29.25 17.87 10.15 8.12 6.50 
104 ti 27.00 16.50 9.37 7.50 6.00 
156 ti..._ 24.75 15.12 8.59 6.87 5.50 
260 ti..._ 22.50 13.75 7.81 6,25 5.00 
312 ti.._ 20.25 12.37 7.03 5.62 4.50 
364 U 18.00 11.00 6.25 5.00 4.00 

PRINCETON 
Caldwell County -Map Location D-6 

See SRDS consumer market map and data at begin. 
ning of the State. 

WPKY 
1950 

Media Coda 4 2188280 4.00 
Princeton Broadcasting Co.. P. O. Box 478. 11. 8. 

Hwy. 62, Princeton, Ky. 42445. Phone 502-365- 
2072. 

t. PERSONNEL 
Manager -Leslie Ooodaker. 
Commercial Manager -Ellis Burnam. 
Program Director-Twymsn Boren. 

3. FACILITIES 
250 w. days: 1580 ke. Non -directional. 
Operating schedule: 6:30 a.m. to 6:00 p.m. CST, 
DST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3d, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a. 
Basic Rates: 20b, 21c, 29b, 25a, 26, 28b, 29a. 
Contracts: 40e. 44a, 45. 
Comb.; Cont. Discounts: 6013, 01b, 62b. 
Prod. Services: 82. 
Advertising not accepted for Sunday. 
Affiliated with EBB Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received April 19, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 1 min 

1 U 2.75 104 U._.._.._...__.-._. 1.75 
13 U......._.._.._........_ 2.50 156 ti._...._..._..._-.. 1.50 
26 ti. _. 2.25 312 t1..____._____ 1.25 
52 U 2.00 365 ti_ ----- 1.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 br 5 min 

1 ti._.._...._..._._............_.._... 28.00 14.50 10.00 5.00 
13 t1._.._...._..__.._...._.._...__ 25.00 14.00 9.50 4.75 
28 U _........ _ 24.00 13.50 9.00 4.50 
52 U-..__-_..._ 22.00 12.50 8.50 4.00 
104 U_ 20.00 11.50 8.00 3.75 
158 ti __._.._..__....._._.._ 18.00 10.50 7,50 3.50 
312 U._........_.._..__.._......_... 14.00 9.50 6.50 3,00 

RADCLI FF 
Hardin County -Map Locauen P-5 

See SRDS consumer market map and data at begin- 
ning or the State. 

WSAC 
Licensed as a Radcliff. Ky. and Ft. Knox. Ky. 

station. 
See looting under Ft. Knox. Ky. 

RENFRO VALLEY 
rtockastle County -Map Location H-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WRVK 
1956 

N. f 

Suburiber to the NAB Radio Code 
Media Code 4 218 8370 3.00 
Renfro Valley Broadcasters, Inc., Rentra Valley, Ks. 

40473. 
1. PERSONNEL 

Pres. & Goal Mgr. -John Lair. 
Vice -President -Virginia Lair. 
Sales Manager -Ralph Gabbard. 

2. REPRESENTATIVES 
Kentucky Radio Sales. 

3. FACILITIES 
500 w. days; 1460 kc. Non -directional. 
Operating schedule: sunrise to local sunset CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 dava. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4b, 4d, 5, 6a. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Rates: 22b. 23a, 24a, 24b, 25a, 26, 28a. 
Contracte: 45, 46, 48. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 62e. 
Cancellation: 73a. 

TIME RATES 
Rates effective April 2. 1957. (Card No. 1.) 

Card received March 14. 1957. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/1 1/4 10 5 1 30 
hr. hr. hr. min. min. min. see 

1 time.... 46.00 25.30 18.10 9.20 6.90 4.80 8.84 
13 times.. 44.00 24.20 15.40 8.80 6.80 4.35 3.80 
26 times_ 42.00 23.10 14.70 8.40 8.30 4.10 3.40 
39 times.. 40.00 22.00 14.00 8.00 6.00 3.35 3.20 
52 times_ 38.00 20.90 12.30 7.60 5.70 3.80 3.00 

104 times.. 36.00 19.80 11.80 7.20 5.40 3.35 2.00 
158 times.. 34.00 15.70 10.90 6.80 5.10 3.10 2.60 
208 times.. 32.00 17.60 10.20 6.40 4.80 2.85 2.40 
260 times.. 30.00 18.50 9.50 6.00 4.50 2.60 2.20 
312 times. 20.00 15.40 8.80 5.60 4.20 2.85 2.00 

7. PACKAGE PLANS 
10 spots maxlmnm in any 1 day: 1 min. SO sec. 

500 spots. each ____ 2.10 1.75 
1,000 spots, each 1.85 1.50 

RICHMOND 
Madison County -Map Location J-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WEKY 
1953 

Subscriber to the NAB Radio Code 
Media Cede 4 218 8460 2.00 
Tinker, Inc.. McKee Bldg.. Main St., Richmond. Ky. 

40475. Phone 606-623-1340. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Ralph W. Gabbard. 
Commercial Manager -Jimmy Tillery. 
Program Director -Ron Boone. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights. 1340 kc. 

Non -directional. 
Operating schedule: 5:45-12:05 a.m. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5, GENERAL ADVERTISING See coded regulations 
General: la, la. 3a. 3b. 4a, 4c, 5. 8a, 7a. 
Rate Protection: 10a. lla. 12a, 13a. 14a. 
Basle Rates: 20a. 22a, 22h, 23a, 24s. 24b, 26. 
Contracts: 40s. 42b. 45. 46, 47a, 48. 
Comb.: Cont. Discounts: 60a. 61a, 61b, 61e. 62b, 62e. 
Cancellation: 70a. 70c, 71a. 73a. 
Affiliated with Keystone Network, 

TIME RATES 
Bates effective January 1, 1966. 
Rates received October 4, 1965. 

KENTUCKY 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 see 
1 t1..--.._.._... 5.00 3.75 156 ti.-_.._._ 3.25 2.90 
13 tL.._ . 4.50 3.60 260 U..__..__ 3.15 150 
26 U..._.._._... 4.00 3.50 312 U._.._.._... 3.05 2.75 
52 tL. . 3.60 3.25 364 U...._.._... 2.90 2.25 
104 U.___.._... 3.40 3.00 

8. PROGRAM TIME RATES 
Ihr 1/2 hr 1/4 hr 10 min 

1 ti..._.._.........._.._._ 60.00 35.00 20.00 15.00 
13 ti . 50.00 33.00 19.00 14.00 
26 tl _......_.._..... 95.00 31.00 17.00 12.00 
52 ti 43.00 29.00 15.00 10.00 
104 tl..........._.._.._ 40.00 27.00 14.00 9.50 
156 ti ..... __._.....- 37.50 25.90 13.00 9.00 
260 ti _.._.._.._... 35.00 23.00 12.00 8.76 
312 ti 33.00 20.00 10.00 9.50 
1000 ti 25.00 15.00 8.50 1.50 

5 min 
10.50 
10.00 
9.50 
9.00 
0.50 
8.00 
1.50 
1.00 
6.75 

RUSSELLVILLE (1 AM; 1 FM) 
Logan County -Map Location E-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

N, al 

WRUS 
1953 

R A B 

Media Code 4 218 8550 0.00 
South Kentucky Broadcasters, P. O. Box 110. Rus- 

sellville, Ky. 42276. Phone 502-728-2471; 2472. 
I. PERSONNEL 

General Manager -W. P. Bosh. 
Station Manager -Lon Sosh. 
Sales Manager -Don Neagle. 

3. FACILITIES 
500 w. days; 810 ko. Non -directional. 
Operating schedule: 6 am -local sunset. CST. DST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb 3d, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10h, 11h, 12h. 13h, 14h. 
Basic Rates: 20b, 21a. 24b, 25a. 28b, 
Contracts: 40a, 49a, 45, 47c. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 70a, 70e. 
Prod. Services: 82. 
Militated with KBS Radio Network. 

TIME RATES 
Eff Recd 5/13/86. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 154x 2605 

1 min. ...... 3.50 3.00 2.75 2.50 2.25 2.00 
30 seconds -75% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
1/4 hr: 300% applicable 1 -minute rate. 
5 min: 150% applicable 1 -minute rate. 

WRUS-FM 
1985 

Media Code 4 218 8551 8.00 
South Kentucky Broadcasters. Box 110, Ruuellvills, 

Ky. 42276. Phone 502-726-2471. 

I. PERSONNEL 
General Manager -W. P. Boob. 
Station Manager -Lon Sash. 
Sales Manager -Don Neagle. 

3. FACILITIES 
ERP 3,000 w.: 92.1 mc. 
Operating schedule: 5 am -10:20 pm. CST, DST. 
Antenna ht,: 310 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time; payable 10th of following month. 

5. GENERAL ADVERTISING See Coded Regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 3d, 4a, 4d, 5. 6a, 711, 8. 
Rate Protection: 10h. 11h, 12h, 13h, 14h. 
Basic Rates: 20b, 21a, 24b, 25a, 28b. 
Contracts: 40a, 49a, 45, 47c. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 70a, 70c. 
Prod. Services: 82. 

TIME RATES 
No. 8 ER 9/1/68 -Reed 10/9/68. 

6. SPOT ANNOUNCEMENTS 
Ix I9x 26x 52x 78x 156x 

1 min 3.60 3.25 3.05 2.95 2.80 2.60 
30 sec 2.70 2.60 2.45 2.35 2.25 2.05 

8. PROGRAM TIME RATES 
Ix 13x 28x 525 785 1565 

14 min 12.00 11.25 10.50 9.75 9.00 7.50 
5 min 6.50 6.25 6.00 5.50 5.25 4.75 

SCOTTSV I LLE (1 AM; 1 FM) 

312x 
2.35 
1.80 

312x 
6.40 
9.15 

Allen County -Map Location 11`-7 
See SRDS consumer market map and data at begin- 
ning of the Stata. 

WLCK 
1957 

Media Code 4 218 8640 9.00 
State -Line Broadcasting Co., Inc., Box 158, Hal - 

comb -Oliver Bldg.. W. Main St., Soottsyllle, Ky. 
42164. Phone 237-3148. 

I. PERSONNEL 
Pres. & Orel Mgr. -Redman L. Turner. 
Ass't & Sales Mgr. -Marvin J. Naftali. 
Sta. Mgr. & Prog. Din -Bobby D. Colvin. 

(This listing eontitmed on next page) 
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KENTUCKY 
Scottsville -W L C K -Continued 
2. REPRESENTATIVES 

Regional Reps Corp. 

3. FACILITIES 
500 w. days; 1250 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simuleast facilities see 
WLCK-FM, 

4. AGENCY COMMISSION 
15%; no rash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 2b. 3e, 3b, 3c. 3d, 4b. 4d, 5. 6e. 

7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14e, 15a, 15e. 
Basic Bates: 20b, 21a, 21b, 21d. 22a, 22b. 23b4 24c, 

25e, 26, 28a, 28c, 29b, 30, 31, 32b, 33c. 
Contracts: 40a, 41, 42b, 42c, 43, 44a, 45, 96, 47a, 

48, 49, 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60c, 60g, 601, 61a, 62a, 

ß2b, 62d. 
Cancellation: 70a, 70e. Tla, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with KBS and NAS Radio Networks. 

TIME RATES 
ER ltec'd 12/29/67. 

6. SPOT ANNOUNCEMENTS 
I min I min 

1 z..._......_......_._........ 3.55 156 x 2.45 
13 z 3.35 208 z..._.._.._ _.... 2.30 
26 z 3.20 260 x..._ .... 2.10 
39 z 3.00 312 x 1.95 
52 z 2.80 364 z......._...._........_... 1.75 
104 z 2.65 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 x 35.30 29.90 21.20 11.75 9.40 
13 z 33.50 28.00 20.10 11.15 8.95 
26 x 33.00 26.45 19.05 10.80 8.50 
39 x 30.00 25.00 18.00 10.00 8.00 
52 x 28.25 23.50 16.95 9.45 7.50 
104 x 26.50 22.00 15.85 8.25 7.05 
156 x 24.75 20.60 14.80 8.05 6.80 
208 z 23.00 19.20 13.75 7.65 6.10 
260 z 21.20 17.65 12.70 7.05 5.65 
312 x 19.40 16.40 11.65 6.45 5.15 
364 x 17.65 14.40 10.60 5.90 4.70 

W L C K -FM 
1967 

Media Code 4 218 8641 7.00 
State -Line Broadcasting Co., Inc., Box 158, Halcomb- 

Oliver Bldg., W. Main St., Scottsville, Ky 42164. 
Phone 237-3198. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Redman L. Turner. 
Asst & Sales Mgr. -Marvin J. Nafus. 
Sta. Mgr. & Prog. Dir. -Bobby D. Colvin. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
ERP 3,000 w.; 99.3 mc. 
Operating schedule: 5:30 am -11 pm. CST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -II pm. For simulcast facilities see WLCK. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WLCK listing for coded regulations. 

í IFG= RATES 

Rates are identical to WLCK. See that listing. 

SHELBYVILLE 
Shelby County -Map Location G-4 

See SRDS consumer market map and data at begin 
oing of the State. 

WC N D 
1964 

Media Code 4 218 8790 8.00 
WCND, Inc.. Box 248, Shelbyville, Ky. 40065. Phone 

502.633-3814. 
I. PERSONNEL 

Sta. á Comm'1 Mgr. -Dean Harden. 
/Isn't Manager -Steve Crooke. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Regional Reps Corp. 

3. FACILITIES 
250 w.; 940 he. Non -directional. 
Operating schedule: -. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. lb, 3a, 4h. 4d, 5. 8a, 7b, 8. 
Rate Protection: 10a. lia. 12a, 13e. 14a, 16. 
Basic Rates: 21e, 21d, 22a, 24b, 29a, 29b, 30, 31. 

33h. 
Contracts: 40a, 41, 42b, 44e, 44b, 49. 
Comb.: Cont. Discounts: 60a. 61a, 62b. 
Cancellation: 70b. 70d, 71a, 73a. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective (Card No. 1.) 

Card received September 2, 1964. 

6. SPOT ANNOUNCEMENTS 
30 SECONDS 

1-10 ti 3.95 100-385 ti ^.70 
10-50 ti 3.60 365-500 ti 2.40 
50-100 ti 3.15 500 or more ti..._...__ 2.25 

SOMERSET (2 AM; 1 FM) 
Pulaski County -Map Location H-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WS EK (FM) 
1964 

Media Code 4 218 8910 6.00 
Swartz Media Inc., Box 740, N. Hwy. 1247, Somer- 

set, Ky. 42501. Phone 606-678-5151. 
I. PERSONNEL 

Station Manager -Jim Brown. 
Operations Manager -Jerry Padgett. 

Sales Manager -Roy Taylor. 
2. REPRESENTATIVES 

Louisville -Kentucky Radio Sales. 
3. FACILITIES 

ERP 3000 w.; 96.7 mc. 
Operating schedule: 6:30 am -11:00 pm daily. EST. 
Antenna ht.: 215 ft. above average terrain. 

4. AGENCY COMMISSION 
None. all rates net to station. 

S. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 3a. 3d, 4b, 4d, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 21a, 24b, 25a, 29a, 32a, 33e. 
Contracts: 40a, 42a, 42c, 44a, 45, 47a, 48, 49, 

51b. 
Comb.; Cont. Discounts: 60h, 601, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS. 

TIME RATES 
ER 11/1/67-Rec'd 10/23/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13e 26x 52x 104e 156x 

1 min 1.95 1.75 1.65 1.50 1.40 1.20 
30 sec 1.80 1.50 1.40 1.30 1.20 1.00 

ROS 
1 min, ea 1.20 30 sec, ea 1.00 

8. PROGRAM TIME RATES 
Is 13x 26x 52x 104x 156x 

1 hr 24.00 22.20 19.80 16.80 14.40 12.60 
1/2 hr 14.40 10.00 10.20 8.70 7.80 6.60 
1/4 hr 7.20 6.60 6.00 5.40 9.80 4.50 
5 min 3.60 3.30 3.00 2.90 2.55 2.30 

WSFC 
1947 

R A B 

Media Code 4 218 8820 7.00 
Swartz Media Inc., Box 740, Somerset, Ky. 42501. 

Phone 806-878-5151. 

I. PERSONNEL 
General Manager -Jim Brown. 
Operations Manager -Jerry Padgett. 
Sales Manager -Roy Taylor. 

2. REPRESENTATIVES 
Kentucky Radio Sales. 
David Carpenter Company. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 5:00 a.m. to 11:00 p.m. week- 
days; 6:00 a.m. to 11:00 p.m. Sunday. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. 3e, 3d, 9b, 4d, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Hates: 21a, 24b, 25a, 29a. 32a, 33a. 
Contracts: 40a, 42a, 42c, 44a, 45, 47a. 48, 49, 50, 

51b. 
Comb.; Cont. Discounts: 60h. 601, 62d. 
Cancellation: 70a, 70e. 71e, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS and MRS Radio Networks. 

TIME RATES 
ER 11/1/67-Rec'd 10/23/67. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x 52x 104x 156x 260x 912x 

1 min 6.75 5.90 5.45 5.10 4.70 4.20 3.75 9.40 
30 sec 4.20 3.75 3.40 3.10 2.90 2.70 2.55 2.35 

8. PROGRAM TIME RATES 
1/2 hr I/4 hr 5 min 

1 z 90.00 20.00 10.00 
13 z 38.40 18.80 9.20 
26 z 35.90 17.55 8.35 
52 z 33.40 18.30 8.05 
104 x 31.70 15.45 7.05 
156 z 30.00 14.60 6.40 
260 x 27.50 13.75 5.35 
312 x 25.00 12.15 5.00 
364 z 23.35 10.45 4.40 

WTLO 
1953 

Media Code 4 218 9000 5.00 
Pulaski Broadcasting Corp.. Box 443, Somerset, Ky. 

42501. Phone 606-678-8151. 
I. PERSONNEL 

Prealdent-Ervin Dula 
Gen 1 & Sta. Slgr.-Orle Gowen. 
Commercial Manager -Howard Edwards. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days; 1480 kc. Non -directional. 
Operating schedule: 5:30 a.m. to 7:00 p.m. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 40a. 
Affiliated with KBS. 

TIME RATES 
Rates effective 

Rates received November 22. 1961. 
6. SPOT ANNOUNCEMENTS 

1 time.._.. 5.00 156 
13 times 4.40 260 
26 times 4.00 312 
52 times._. 3 60 384 

104 times 3.40 

timas 3.20 
times 3.00 
times 3.80 
times 1.50 

8. PROGRAM TIME RATES 
1/2 hr. 1/4 br. 10 min. 5 min. 

1 time.._....._._._.- 36.00 18.00 12.00 9.00 
13 times..._..___ 34.50 17.25 11.50 8.65 
26 tlmei.-...._....r 32.25 16.20 10.80 8.10 
52 times....._._.._ 30.00 15.00 10.00 7.50 

104 times._._.__. 28.50 14.25 9.40 7.10 
156 times_--...._ 27.00 13.50 9.00 8.80 
280 times..... -.Y. 24.75 12.25 8.25 8.00 
312 times._... 22.50 11.25 7.50 5.80 
364 times._ .._...... 21.00 10.50 7.00 5.10 

STANFORD (1 AM; 1 FM) 
Lincoln Ccunty-Map Location H-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WRSL 
50, 1961 

Media Code 4 218 9090 6.00 
Lincoln -Garrard Broadcasting Co., Inc.. Box 237 

Stanford, Ky. 40484. Phone 606-365-2126. 
I. PERSONNEL 

Genil & Sales Mgr. -Lanier Burchett. 
Prog. Dir. & Sta. Mar. -Cal Smith. 

2. REPRESENTATIVES 
Gene Bolles Company. 
Regional -Kentucky Radio Sales. 

3. FACILITIES 
500 w. days; 1520 ke. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 3b, 4b, 4d, 5, 6a, lb. 
Rate Protection: 10c, 111. 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 23a, 24b, 25a, 

28. 28a, 29a. 
Contracts: 40a. 44b, 45, 47e, 49. 51a. 
Comb.; Cont. Discounts: 60a, 601. 81a. 
Cancellation: 70a, 70c, 71e, 72. 73a. 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received August 30, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti 4.50 156 ti 2.60 
13 II 4.25 260 ti ..__._ 2.40 
^_6 ti 4.00 312 LL......._....__...__._ 2.25 
52 ti 3.50 364 ti.....-._.._.._ 2.00 
104 ti 3.00 
20/30 second spots -75% of 1 -minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 he 1/4 br 5 mks 

1 ti 40.00 25.00 15.00 8.10 
13 ti 38.00 22.00 14.00 TAO 
26 ti 36.00 21.00 13.00 7.110 
52 ti 34.00 20.00 12.00 6.'r5 
104 ti..._.._ 30.00 18.00 11.00 6.110 
156 t1......._.._.........._......_ 27 00 16.00 10.00 6.00 
260 ti 24.00 14.00 9.00 5.50 
312 ti 22.00 13.00 8.00 5.00 
364 ti 20.00 12.00 7.00 4.50 

W R S L -FM 
Media Code 4 218 9091 4.00 
Lincoln -Garrard Broadcasting Co.. Inc., Box 

Stanford. Ky. 40484. Phone 606-365-2126. 
I. PERSONNEL 

Gen 'l & Sales Mgr. -Lanier Burchett. 
Prog. Dir. & Sta. Mer. -Cal Smith. 

2. REPRESENTATIVES 
Gene Bolles Company. 
Regional -Kentucky Radio Sales. 

3. FACILITIES 
ERP 3.000 w.; 95.9 mc. 
Operating schedule: 7:00 am -11:00 pm. EST. 
Antenna ht.: 85 ft. above average terrain. 

4. AGENCY COMMISSION 
None. all rates net to station. 

TOMPKINSVILLE 
Monroe County -Map Location F-7 

See BIDS consumer market map and data at begin- 
ning of the State. 

WTKY 
1960 

uan 

Subscriber to the NAB Radio Cede 
Media Code 4 218 9180 5.00 
WMCV. Inc.. Box 434, Tompkinsville, Ky, 42167. 

I. PERSONNEL 
President -William C. Clark. 
Vice-Pres., Sta. Mar. -Joe A. Clark. 
Sales Manager -Marshall Bacon. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1.000 w. days; 1370 kc. Non -directional. 
Operating schedule: sunrise to local sunset. DST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 
Rate Protection: lob, 11b. 12b, 13b, 14b. 
Basic hates: 22a, 23e, 24b. 
Contracts: 46. 
Comb.: Cont. Discounts: 61a. 82b, 62e. 
Cancellation: 73a. 
Affiliated with NAS Radio Network. 

TIME RATES 
Rates effective - 

Rates received September 29, 1960. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 3/4 1/2 1/4 5 1 30 
hr. tar. hr. hr. min. min. see. 

1 time.... 43.00 34.40 25.80 17.20 8.00 4.30 8.50 
13 times.. 40.85 32.70 24.50 16.35 8.20 4.10 3.30 
26 times.. 38.70 30.95 23.25 15.50 7.75 3.90 3.10 
39 timer.. 36.55 29.25 21.95 14.65 7.30 3.70 2.90 
52 times.. 34.40 27.55 20.85 13.75 6.90 3.50 2.70 
78 times.. 32.25 25.80 19.35 12.90 6.45 3.30 8.50 

104 times.. 30.10 24.10 18.05 12.05 6.05 3.10 2.30 
156 times.. 27.95 22.35 16.80 11.20 5.60 2.90 2.10 
260 times.. 25.80 20.65 15.50 10.35 5.20 2.70 1.90 
312 times.. 23.65 18.95 14.20 9.50 4.75 2.50 1.70 

VANCEBURG 
Lewis County -Map Location E-14 

See SRDS consumer market map and data at begin- 
ning of the State. 

WKKS 
1958 

Media Code 4 218 9270 4.00 
Karl Kegley, 1108 Falrlane, Vanceburg, Ky. 41179. 

I. PERSONNEL 
Genil & Com'I Mgr. -Karl Kegley. 
Station Manager -Roger Keller. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Regional -Kentucky Radio Sales. 

3. FACILITIES 
250 w. days; 1570 kc. Non -directional.. 
Operating schedule: sunset to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. Bille payable 
10th of month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 213. 3c. 4a, 4c. 
Rate Protection: 15b. 16. 
Basic Rates: 21b. 21c, 22a, 22b, 24a, 25a, 26. 28b, 

28c, 30. 31, 33c. 
Contracts: 40a, 42a, 44a, 44b, 4Ta, 48, 49, 51a, 51e. 
Comb.; Cont. Discounts: 60b, 60e. 60f, 600h, ß1a, 

62a, 62b 
Cancellation: 70a, 70c, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with NAS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective June 13, 1958. (Card No. 1.) 
237, Card received July 17. 1958. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2b, 3e. 3b, 4b, 4d, 5. 6a. 7b. 
Rate Protection: 10c, 111. 15b. 
Basic Rates: 20b, 21a, 21b. 21d, 22a, 23a, 24b, 25a. 

26. 28s, 29a. 
Contracts: 40e, 94b, 45, 47e, 49, 51a. 
Comb.: Cont. Discounts: 60e. 601. 131a. 
Cancellation: 70a, 70e, 71a, 72. 73a. 
Prod. Services: 80. 81. 82. 

TIME RATES 
ER 10/1/66 -Reed 9/2/66. 

6. SPOT ANNOUNCEMENTS 
Minimum 10 per wk: 
1 min 1.50 30 sec 

8. PROGRAM TIME RATES 
1 hr 20 1/4 hr..._..__._._...._._ 6 
1/2 hr 12 

1.00 

6. SPOT ANNOUNCEMENTS/PR *OGRo M 

hr. hr. hr. min. 
32.00 20.00 12.50 10.50 
30.00 18.75 11.75 9.75 
28.00 17.50 11.00 9.00 
26.00 16.25 10.25 8.25 
24.00 15.00 9.50 7.50 
22.00 13.75 8.75 6.75 
20.00 12.50 8.00 6.00 

52 times.... 
104 times.... 
156 times.... 
208 times.._ 
260 times.... 
312 limes.... 
365 times.... 

VANCLEVE 

RATES 
5 1 

min. min. 
7.50 3.50 
7.00 3.25 
8.50 3.00 
6.00 2.75 
5.30 2.50 
5.00 2.25 
4.50 2.00 

Breathitt County -Map Location K-5 
See SRDS consumer market map and data 
sing of the State. 

WMTC 
1948 

at begin - 

Media Code 4 218 9360 3.00 
Kentucky Mountain Holmes. Assn., Veneleve, Ky. 

41385. Phone 806-668-5006. 
I. PERSONNEL 

President -Dr. Lela G. McConnell. 
General Manager -Wilfred Either. 
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VGncleve-W M T C -Continued 
3. FACILITIES 

1.000 w. days; 730 kc. Non -directional. 
Operating schedule: 8:00 a.m, to local sunset EST. 

4. AGENCY COMMISSION 
15% on time only; billa rendered let. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3e, 5, 6e. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 21b, 21d. 24b. 25a, 28a, 29a. 
Contracts: 40e, 44a, 45, 46, 47a, 51e. 
Comb.; Cont. Discounts: 60b, 61e, 62b. 
Cancellation: 72, 73b. 
Prod. Services: 82. 

TIME RATES 
Batty effective January 1. 1949. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 

hr. hr. ht. min. min. (e) 
1 time.__ 40.00 33.15 13.35 10.00 6.70 3.75 

13 times._ 36.00 21.00 12.00 9.00 6.00 3.40 
26 tima.,,, 34.00 19.35 11.35 8.50 5.70 8.00 
52 times.... 32.00 13.65 10.70 8.00 6.35 2.65 

104 times- 28.00 16.35 9.35 7.00 4.70 2.25 
312 times._ 14.00 14.00 8.00 6.00 4.00 1.90 

(e) 1 minute announcement. 

WEST LIBERTY 
Morgan County -Map Location K-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLKS 
1965 

Media Code 4 218 9450 2.00 
Morgan County Industries. Inc., 129 College St., West 

Liberty, Ky. 41472. Phone 606-743-3145. 
I. PERSONNEL 

President -Dr. C. C. Smith. 
Station Manager -Glenn Woodward. 
Program Director -Tom 'linden. 

2. REPRESENTATIVES 
Regional Reps Corp. Ohio Stations Representatives 

Division. 
3. FACILITIES 

1,000 w. 1450 kc. Non -directional. 
Operating schedule: 5 em -11 pm. EST. 

4. AGENCY COMMISSION 
None. Bills payable 10th of month. 

5. GENERAL ADVERTISING See sedad regulations 
Contracts: 40a. 
Affiliated with Keystone Broadcasting System. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 VT 7/1/66 -Reed 5/25/66. 
6. SPOT ANNOUNCEMENTS 

1 a. 3.00 104 x__._. 2.30 
13 x._.._..__....--.... 2.75 156 z 2 20 
26 z._...__..._....-.___. 2.60 260 L.._. _ 2.00 
52 z 2.50 365 z-.-..__.._ 1.75 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 z 40.00 25.00 15.00 8.00 6.00 
13 L 35.00 19.00 13.50 7.50 5.75 
26 z ............... _______ 32.50 18.50 13.00 7.25 5.50 
52 z 30.00 17.50 12.00 7.00 5 25 
104 z 29.00 16.50 10.00 6.75 5.00 
156 I 28.00 15.50 9.50 6.50 4.75 
260 z 28.00 14.00 9.00 8.25 4.50 
165 z 25.00 13.00 8.50 6.00 4.00 

WHITESBURG (1 AM; 1 FM) 
Leteher County -Map Location K-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WTCW 
1953 

Media Code 4 218 9540 0.00 
Folkways Broadcasting Co., Inc., Box 660, Whitea- 

burg, Ky. 41858. Phone 606-633-2711. 
I. PERSONNEL 

Pres, and Gen'1 Mgr. -Don Jr. Croetbwatte. 
Vice President -Thomas M. Crosthwelte. 
Commercial Manager -Ann M 

2. REPRESENTATIVES 
Kentucky Radio Sales. 

3. FACILITIES 
5.000 w. days; 920 kc. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 4b, 4d. 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21a, 21b, 22a. 22b, 23e, 24b, 24c, 25a, 

28a. 29a. 
Contracts: 40e, 44e, 45, 46, 97a, 48, 99. 
Comb.; Cont. Discounts: Bob, 801, 61c, 62d. 
Cancellation: 71e, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with CBS Radio Network. 
Member: Country Music Network. 

TIME RATES 
Rates effective February 1, 1963. (Card No. 4.) 

Card received March 4, 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 see 
1 ti 6.00 5.50 104 ti _.._ 3.90 3.40 
13 ti 5.40 4.90 156 ti......._..._ 3.50 3.00 
26 ti 4.80 4.30 312 ti_....._..._ 3.00 2.50 
52 ti 4.30 3.80 
125 words will be allowed for a 1 -minute commercial. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

(within 7 consecutive days) 
25 ti 2.40 1.95 75 ti .... 1.85 1.35 
50 ti 2.00 1.50 100 or more.. 1.50 1.25 

8. PROGRAM TIME RATES 1/4br 10 min 5min 
24.00 20.00 16.00 

13 ti 21.60 18.00 14.40 
28 ti -........._._....__ 20.70 17.00 13.20 
52 ti 16.80 16.00 11.20 
104 ti .. 15.36 14.50 10.2. 
156 ti 13.68 12.50 9.12 
312 ti _.._.......-._.... 12.24 11.00 8.16 

W T C W -FM 
1964 

Media Code 4 218 9591 3.00 
Folkways Broadcasting Co.. Inc., Box 600, Whites - 

burg, Ky. 41858. Phone 833-2711. 
I. PERSONNEL 

Pres., Gen'l & Sta. Mgr. -Donald F. Crosthweite. 
Sales Manager -Homer Spangler. 
Program Director -Anna Lee Maggard. 

3. FACILITIES 
ERP 3.000 w.; 103.9 mc. 
Operating schedule: 4:00 pm -midnight. EST. 
Antenna ht.: 103 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See scaled regulations 
General: la, 2b, 3d, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21a, 21b, 22e, 22b, 23a, 24b, 24c, 25a. 

28a, 29a. 
Contracts: 40a, 44a, 45, 48. 
Comb.; Cont. Discounts: 60, 601, 610, 62d. 
Cancellation: 73b. 
Prod. Services: 80, 81, 82. 
PM simulcasts with AM 4:00 pm -local sunset; sepa- 
rate programming from local sunset -midnight. 

TIME RATES 
Rates effective 

Rates received August 18, 1964. 

6. SPOT ANNOUNCEMENTS 
30 -seconds spots only (any number), per spot 2.90 
Commissionable. 

8. PROGRAM TIME RATES (00 
1/4 hr blocks of8musicmwiitth odninly)2 30 -second com- 
mercials in each 1/4 hr segment. 

WILLIAMSBURG 
Whitley County -Map Location J-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WEZJ 
1959 

Media Code 4 218 9830 9.00 
Whitley County Broadcasting Co., Inc., 107 S. 

Fourth St.. Williamsburg. Ky. 40769, Phone 6125. 
I. PERSONNEL 

Pres. & Gen'1 Mgr. -Keith Buck. 
Sales Manager -Gene Mosley. 
Program Director -Helene Cheek. 

3. FACILITIES 
1,000 w.; 1440 ko. Non -directional. 
Operating schedule: 6 am -6 pm. EST. 

4. AGENCY COMMISSION 
15% time only; 30 days after billing. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. lb, 2b, 3b, 3d, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g, 128, 13g. 14g. 
Basic Rates: 20b, 21a. 23a, 15e, 26, 28b. 
Contracts: 40a, 42a, 46, 47c, 49, 51a. 
Comb.; Cont. Discounts: 60b, 61b, 62b. 
Cancellation: 70a, 70c, 72. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAM» 

Eft Reed 3/27/67. 
6. SPOT ANNOUNCEMENTS 

1 min I min 
1 z.._.._......_.._.-_....... 3.25 130 x..._.._.._....__... 2.20 
13 z..._......_.._.._.._..... 3.10 156 L..r..-_...,___ 2.05 
26 z...._....._.._.._.._..... 2.95 208 L.._...___-_..-. 1.90 

52 L 2.65 312 z..._.._.._...._.__. 1.85 
104 x..._.._.._.._.._.._ 2.35 364 z..._-._.._. 1.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO mle 5 min 

1 L.._ ...... _. ..... ......... 30.00 18.00 12.00 10.90 6.00 
13 a 28.50 17.10 11.40 9.50 5.70 
26 L..___.._.._.._ 27.00 16.20 10.80 9.00 5.40 
39 z..._.. .... _____ 25.50 15.30 10.20 8.50 5.16 

KENTUCKY 
1 hr 1i2 hr 1/4 hr 10 min 5 min 

24.00 14.40 9.60 8.00 4.80 
21.00 12.60 8.40 7.00 4.20 
19.50 11.70 7.80 6.50 3.90 
18.00 10.80 7.20 8.00 3.60 
16.50 9.90 6.60 5.50 3.30 
15.00 9.00 6.00 5.00 3.00 
13.50 8.10 5.40 4.50 2.70 
12.50 7.50 5.10 4.25 2.50 

WINCHESTER 
Clark County -Map Location J-4 

See SRDS consumer market map and data et begin- 
ning of the State. 

WWKY 
1954 

Media Code 4 218 9720 8.00 
WWKY, Inc., P. O. Boot 535, 17-1/2 W. Broadway, 

Winchester, Ky. 40391. Phone 606-744-2864. 

I. PERSONNEL 
President -Donald J. Horton. 
Gen'1 & Sales Mgr. -David E. Griffith. 
Program Director -Jon Horton. 

3. FACILITIES 
1,000 w. days; 1380 kc. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset EST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 23a, 24b, 25a, 26, 29a. 
Contracts: 40e. 42b. 45, 46, 47a. 
Comb.: Cont. Discounts: 68a, 61e, 62b. 
Cancellation: 71a, 73a. 

TIME RATES 
Eff Rec'd 2/28/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: (') (") 
1 x 3.65 280 z 2.65 
26 z 3.85 312 z 2.40 
52 z 3.40 624 z 2.20 
104 z 3.00 1000 L 2.00 
156 x 2.80 2000 z._............ 1.80 

(") 1 min or less 

7. PACKAGE PLANS 
PER WK: 25 ti 50 ti 75 ti 100 ti 
1 min or less 2.40 2.05 1.80 1.70 
PER DAY: 5 ti 10 tl 20 t1 25 ti 
1 min or less 2.70 2.40 2.05 1.80 

8. PROGRAM TIME RATES 
5 min 1/4 hr I/2 hr I hr 

Flat 9.20 18.40 33.00 55.00 
1 TI PER WK: 
13 wk 8.80 17.60 31.35 52.25 
26 wk 8.35 18.60 30.80 48.30 
52 wk 7.50 14.70 26.40 49.00 
8 TI PER WK: 
13 wk 5.85 11.30 21.40 39.10 
26 wk. 5.35 9.45 17.70 29.30 
52 wk. 4.90 8.55 15.35 24.45 
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LOUISIANA 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and widespread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 1,209,300 
METRO AREAS 

Alexandria 38,500 
Baton Rouge __ 84,400 
Lafayette 24,400 
Lake Charles 35,800 

Iberville 16,700 
Jefferson 38,100 
Lafayette ....._ 24,400 
Lincoln _ 13,500 
Madison 12,000 
Morehouse 18,400 

Monroe ...... _ 37,900 Natchitoches 17,400 
New Orleans .... 324,300 Orleans _. 271,000 
Shreveport 110,800 Ouachita 37,900 
Total Metros.... 656,100 Pointe Coupee 13,800 

PARISHES Rapides ...... _ 38,500 
AvoyeUes 12,300 Richland 12,600 
Bossier 16,600 St. Landry ...... 40,800 
Cadde . 94,300 St. Martin ...... 12,700 
Calcasieu ...._. 35,700 St. Mary 17,500 
De Soto 15,700 St. Tammany .. 12,300 
East Baton Tangipahoa 23,600 

Rouge 84,400 Terrebonne _.. 14,800 
East Feliciana 12,500 Washington ._.. 17,100 
Franklin ......._. 12,400 Webster 15,600 
Iberia 17,600 Total Parishes.. 970,200 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), parish and city estimates are devel- 
oped exclusively by Market Data division of SRDS. State, Parish, City, Metro Area Data LOUISIANA 

Alexandria -Rapides 
CITIES AND 

Baton Rouge -Eut Baton 
Rouge 

PARISHES - This list shows parishes in which cities are located. Cities are first, parishes next. 
Bogalusa-Washington Gretna -Jefferson Kenner -Jefferson Lake Charles -Calcasieu New Iberia -Iberia 
Bossier City -Bossier Houma-Terrebonne Lafayette -Lafayette Monroe -Ouachita New Orleans -Orleans 

Opelousas -St. Landry 
Shreveport -Cadde 

Estimates for: 
STATE 
PARISH -Map Loe. Population 

City 
Metropolitan Area 

Households 
I/1/88 1/I/88 
(000) (000) 

Spendable Income -1967 
% Distribution 

Per 5000 5000 8000 10000 
Household to to to 

(5) 4999 7999 9999 

Sales -1987 
By Selected. 

- Passen- 
ear 
Cars 

1/1/68 
(000) 

Farm 
Popu- 
lotion 
1/I/68 
(000) 

Gross 
Farm 

Income 
1967 

(5000) 

-Consumer 

(5000) 

of Families 
15000 

to and 
14999 over 

Retail Sales- 
Retail 

Stare -Total 
Per 

Household 
(5000) (5) 

Food 
(5000) 

Drue 
(5000) 

Types 
General Hews 
Mdse. Apparel Furl- 
(5000) ($000) ($000) 

Auto- 
motive 
(5000) 

Service 
Station 
(5000) 

LOUISIANA STATE 
TOTALS 3,673.0 1,012.35 7,897,304 7,801 19.1 17.5 17.5 16.9 11.5 4,380,516 4,327 1,059,697 155,291 558,221 285,405 236,477 891,741 337,132 1,298.06 182.3 652.078 

ACADIA C-5 52.2 14.16 86,842 6,133 22.2 17.0 12.4 11.5 7.8 55,050 3,888 11,826 2,023 5,553 2,025 2,447 11,809 3,818 19.17 7.0 30,294 
ALLEN C-4 20.5 5.69 35,437 6,228 24.3 14.9 17.7 13.0 5.7 19,779 3,476 5,174 879 1,567 950 769 5,219 2,330 7.79 1.6 8,101 
ASCENSION E-5 31.6 8.15 64,350 7,896 16.0 15.3 16.5 20.1 13.1 33,841 4,152 9,659 1,044 3,029 1,402 1,191 7,776 2,423 10.73 1.3 4,793 
ASSUMPTION D-5 18.6 4.64 27,620 5,953 22.8 13.8 15.0 11.6 6.3 11,922 2,569 2,781 588 2,425 167 414 2,520 1,443 6.56 1.0 9,264 
AVOYELLES D-4 37.1 10.42 59,345 5,695 19.9 10.6 12.5 13.0 6.0 29,025 2,786 6,093 1,130 2,916 632 2,125 7,736 1,776 14.71 8.3 14,804 
BEAUREGARD B-4 19.8 5.59 34,443 6,162 22.0 16.2 15.1 13.4 5.3 24,945 4,462 5,481 631 1,626 1,009 574 6,891 1,923 7.81 1.6 5,587 
BIENVILLE B-2 14.5 4.13 31,409 7,605 20.7 12.0 13.4 13.8 8.9 9,711 2,351 3,474 359 1,130 550 225 1,979 1,146 6.31 1.6 3,873 
BOSSIER B -2t 68.3 18.27 129,347 7,080 23.1 21.0 17.2 15.8 6.9 58,404 3,197 10,601 1,808 6,023 2,428 1,551 15,540 7,153 21.77 1.9 12,406 

Bossier City 45.4 12.97 78,737 6,071 43,877 3,383 6,972 1,337 4,769 1,800 1,278 12,942 5,850 
CADDO 8-2 257.3 77.47 617,129 7,966 17.7 18.5 17.4 17.9 13.3 385,595 4,977 91,431 13,287 47,246 35,650 27,891 81,817 26,877 93.89 3.5 21,480 

Shreveport2 181.8 55.70 498,508 8,950 342,133 6,142 73,227 12,181 44,244 34,229 25,807 79,530 23,814 
Shreveport Metro 
Area 325.6 95.74 746,476 7,797 18.7 19.3 17.3 17.4 12.0 443,999 4,638 102,032 15,095 53,269 38,078 29,442 97,357 34,030 115.66 

CALCASIEU B-5 179.9 48.47 342,334 7,063 21.0 18.7 24.3 16.3 8.1 183,181 3,779 46,216 6,926 23,083 10,069 8,148 39,639 16,994 60.37 1.6 21,126 
Lake Charles 77.8 21.99 170,470 7,752 126,662 5,760 28,032 4,824 20,423 8,116 6,608 31,228 7,855 
Lake Charles Metro 
Area __ 179.9 48.47 342,334 7,063 21.0 18.7 24.3 16.3 8.1 183,181 3,779 46,216 6,926 23,083 10,069 8,148 39,639 16,994 60.37 

CALDWELL C-2 7.6 2.11 15,204 7,206 21.9 10.4 12.5 15.7 7.1 6,932 3,285 2,000 357 135 626 66 1,819 899 3.53 1.8 3,881 
CAMERON B-5 7.1 1.92 15,699 8,177 22.1 19.1 20.1 16.2 9.2 4,802 2,501 1,481 100 40 57 227 675 866 2.63 .5 4,983 
CATAHOULA D-3 10.1 2.72 17,154 6,307 22.0 10.1 12.7 13.0 5.5 10,044 3,693 2,744 348 482 379 291 964 1,340 4.36 2.8 5,782 
CLAIBORNE C-2 15.5 4.61 39,863 8,647 17.4 9.9 15.6 20.0 10.8 15,935 3,457 4,489 760 977 1,175 213 5,548 1,576 7.37 2.3 4,440 
CONCORDIA D-3 25.3 6.73 33,291 4,947 21.7 15.5 16.9 12.0 3.7 20,672 3,072 6,058 660 994 1,292 522 5,011 2,302 8.45 2.7 7,197 
DE SOTO B-2 24.4 6.79 37,197 5,478 22.2 15.2 13.3 11.0 4.7 18,266 2,690 4,801 547 1,649 1,327 611 5,255 1,459 9.30 2.8 9,640 
EAST BATON 

ROUGE D-4 277.6 74.46 683,096 9,174 14.6 19.0 18.1 22.0 17.1 417,714 5,610 97,493 12,750 74,583 20,501 21,632 91,306 33,526 93.22 1.5 5,476 
Baton Rouge 173.2 49.02 485,053 9,895 375,350 7,657 84,082 10,489 72,533 19,944 21,295 85,914 26,071 
Baton Rouge Metro 
Area 277.6 74.46 683,096, 9,174 14.6 19.0 18.1 22.0 17.1 417,714 5,610 97,493 12,750 74,583 20,501 21,632 91,306 33,526 93.22 

EAST CARROLL D-2 12.5 3.23 22,209 6,876 16.3 10.9 10.0 13.3 10.0 14,260 4,415 3,381 466 536 619 413 1,899 909 5.47 4.1 '.6,197 

EAST FELICIANA E-4 20.8 3.69 20,919 5,669 21.6 13.9 14.2 9.7 5.9 6,247 1,693 2,122 100 320 150 266 480 943 5.19 1.6 4,822 
EVANGELINE C-4 31.7 8.89 45,606 5,130 21.3 11.2 12.3 11.6 5.1 25,769 2,899 4,928 774 2,806 717 1,506 6,392 2,012 12.72 6.8 20,711 
FRANKLIN D-2 23.7 6.05 35,561 5,878 20.1 10.8 13.7 10.7 5.9 27,790 4,593 5,519 1,080 863 1,746 887 4,785 2,558 9.27 9.1 19,638 
GRANT C-3 11.9 3.45 20,979 6,081 23.0 11.6 18.0 12.8 4.5 5,096 1,477 1,032 136 835 39 43 1,696 713 5.29 .9 4,628 
IBERIA D -5t 60.4 15.90 112,272 7,061 21.8 19.5 18.0 14.1 9.4 63,457 3,991 15,024 1,917 5,401 4,988 4,745 14,759 5,642 20.27 2.2 13,357 

New Iberia 35.8 9.72 66,407 6,832 49,369 5,079 12,015 1,314 3,970 4,818 3,930 11,613 3,891 
IBERVILLE D-5 32.0 8.18 53,042 6,484 19.1 16.8 13.7 14.0 8.5 29,801 3,643 9,357 947 1,864 641 1,889 10,043 2,035 11.71 .9 6,704 
JACKSON C-2 15.9 4.66 30,801 6,610 21.2 16.8 19.1 13.6 5.5 14,998 3,218 3,976 588 760 857 1,239 3,708 1,746 6.16 .5 2,114 
JEFFERSON E-5 278.4 75.35 729,791 9,685 14.0 17.3 21.0 25.3 18.4 340,666 4,521 118,229 11,084 46,257 18,431 17,225 55,777 24,730 85.57 3 1,146 

Gretna 25.8 7.13 64,969 9,112 -..._ 52,707 7,392 7,347 1,100 7,567 5,347 4,172 21,411 2,212 _.... 

Kenner 25.8 6.70 47,263 7,054 9,716 1,450 4,613 61 257 262 524 310 1,361 
JEFFERSON DAVIS C-5 33.1 9.01 61,437 6,819 21.2 19.4 14.9 14.1 8.7 36,629 4,065 7,463 1,360 1,576 1,445 1,298 10,350 2,297 11.80 2.9 27,676 
LAFAYETTE C-5 102.4 26.88 224,130 8,338 18.1 16.9 17.9 17.8 14.1 154,311 5,741 26,222 4,730 20,474 13,779 9,052 35,079 12,872 32.26 6.7 13,591 

Lafayette 66.0 18.91 132,720 7,019 133,710 7,071 20,790 3,808 20,233 13,532 8,642 34,715 9,979 
Lafayette Metro Area 102.4 26.88 224,130 8,338 18.1 16.9 17.9 17.8 14.1 154,311 5,741 26,222 4,730 20,474 13,779 9,052 35,079 12,872 32.26 

LA FOURCHE E-6 64.9 16.55 123,616 7,469 23.0 19.5 18.7 15.4 9.0 75,302 4,550 19,620 2,142 5,019 4,942 3,775 16,136 5,697 20.22 2.8 11,456 

LA SALLE C-3 13.0 3.93 23,643 6,016 23.8 17.6 17.0 13.7 5.7 11,683 2,973 3,166 537 855 687 339 3,659 1,529 5.44 .6 1,183 
LINCOLN C-2 30.6 7.64 62,269 8,150 21.1 15.7 15.2 15.0 9.8 30,507 3,993 6,742 1,040 1,877 2,815 1,454 8,280 3,091 10.31 1.2 5,397 
LIVINGSTON E-4 31.9 8.43 51,614 6,123 21.3 17.2 19.3 14.3 5.0 20,385 2,418 5,042 656 708 786 302 5,447 2,347 10.28 2.2 5,511 
MADISON D-2 15.1 4.15 24,782 5,972 19.6 10.1 12.3 10.5 6.4 16,898 4,072 3,770 619 1,281 713 500 3,961 1,340 6.53 3.3 15,748 
MOREHOUSE D-1 35.7 9.49 57,221 6,030 20.6 17.0 14.1 12.7 5.8 29,628 3,122 7,747 1,188 3,031 1,216 1,304 6,599 2,403 12.86 5.4 18,938 
NATCHITOCHES B-3 34.2 8.94 60,567 6,775 18.0 11.2 13.1 14.4 8.7 28,692 3,209 7,959 1,032 3,240 1,609 495 3,875 2,895 13.09 5.1 16,014 
ORLEANS F -5t 679.6 207.67 1,950,852 9,394 18.1 17.3 18.2 18.6 16.9 1,062,082 5,114 223,781 46,060 173,395 90,431 64,604 179,717 55,578 267.77 1,770 

New Orleans 679.6 207.67 1,950,852 9,394 1,062,082 5,114 223,781 46,060 173,395 90,431 64,604 179,717 55,578 
New Orleans Metro 
Area 1,060.2 309.84 2,835,791 9,152 17.6 18.3 18.9 19.4 16.0 1,492,311 4,186 376,065 60,911 225,785 111,409 83,374 250,171 89,271 382.28 

OUACHITA C-2 120.9 34.56 247,012 7,147 20.7 18.4 17.1 17.4 10.1 187,024 5,412 37,117 6,173 31,457 14,442 15,261 40,999 13,340 42.79 1.8 8,37t 
Monroe...._ 62.1 18.28 134,034 7,332 151,647 8,296 23,367 4,810 28,865 13,148 13,169 39,712 8,261 
Monroe Metro Area 120.9 34.56 247,012 7,147 20.7 18.4 17.1 17.4 10.1 187,024 5,412 37,117 6,173 31,457 14,442 15,261 40,999 13,340 42.79 

PLAQUEMINES F-6 28.8 7.08 50,567 7,142 19.5 22.7 21.4 15.2 7.1 16,098 2,274 5,913 367 1,859 65 490 2,292 1,914 8.42 .4 2,048 
POINTE COUPEE D-4.._. 23.1 5.74 34,418 5,996 19.0 12.7 13.9 13.1 7.4 16,388 2,855 4,908 572 1,191 528 402 3,328 1,672 8.26 3.5 10,266 
RAPIDES C -4t 127.4 33.97 233,222 6,866 22.8 17.1 17.4 13.5 7.6 148,843 4,382 35,674 3,971 21,584 10,174 10,264 29,624 12,594 43.68 3.6 19,808 

Alexandria 43.9 13.40 104,219 7,778 111,234 8,301 22,016 3,110 20,137 8,985 8,263 27,357 5,477 
Alexandria Metro 
Area. 127.4 33.97 233,222 6,866 22.8 17.1 17.4 13.5 7.6 148,843 4,382 35,674 3,971 21,584 10,174 10,264 29,624 12,594 43.68 

RED RIVER B-2 7.9 2.21 14,287 6,465 19.8 9.5 11.6 16.8 6.5 7,621 3,448 2,091 85 1,049 139 276 2,169 752 3.83 1.3 7,635 
RICHLAND D-2 21.3 5.52 38,999 7,065 18.6 10.1 12.8 14.5 9.4 24,493 4,437 4,922 1,077 1,426 1,086 650 4,051 1,874 8.41 7.3 18,158 
SABINE 8-3 16.5 4.65 37,913 8,153 20.1 12.7 14.4 16.0 11.1 15,850 3,409 3,444 506 2,380 981 853 4,660 1,890 7.09 1.8 5,186 
ST. BERNARD F-5 48.1 12.16 75,977 6,248 22.5 31.3 24.1 10.9 3.0 30,241 2,487 14,750 1,960 3,889 586 106 938 3,610 12.86 .1 505 
ST. CHARLES E-5 27.5 6.83 43,135 6,316 19.5 20.9 22.3 17.1 5.5 14,511 2,125 3,730 753 1,067 311 1,316 2,755 2,470 8.16 3 1,235 
ST. HELENA E-4 9.1 2.13 17,556 8,242 18.6 11.3 12.5 14.0 8.0 3,076 1,444 776 377 671 695 4.70 2.4 4,864 
ST. JAMES E-5 20.5 4.58 29,485 6,438 21.0 15.8 18.0 15.9 7.3 16,579 3,620 5,302 209 1,747 619 716 3,976 624 6.49 .9 6,001 
ST. JOHN THE 

BAPTIST E-5 21.3 5.04 35,363 7,016 20.2 21.5 15.5 16.6 9.1 11,638 2,309 4,657 251 1,231 327 91 605 1,207 6.61 .3 3,331 
ST. LANDRY D-4 90.4 22.28 115,714 5,194 21.3 16.8 10.4 8.4 4.3 77,719 3,488 17,652 2,354 5,717 5,996 4,923 17,459 8,869 28.15 16.1 22,195 

Opelousas 22.1 6.00 36,551 6,092 43,070 7,178 8,308 1,157 3,185 4,812 3,442 11,687 4,122 
ST. MARTIN D-5 31.2 7.61 42,835 5,629 21.2 12.8 15.5 10.4 5.1 16,054 2,110 4,284 501 890 463 443 4,242 1,297 10.09 4.2 8,005 
ST. MARY D-5 58.2 15.08 125,205 8,303 16.9 17.0 19.0 20.0 13.1 56,244 3,730 16,344 2,090 4,181 2,886 3,012 11,814 5,960 18.95 1.0 12,360 
ST. TAMMANY F-4 54.1 14.66 79,171 5,400 26.9 20.6 13.4 6.6 4.1 59,322 4,047 19,305 1,807 2,244 1,961 1,439 13,739 5,353 15.78 1.5 4,815 
TANGIPAHOA E-4 64.5 17.44 98,301 5,637 22.2 15.7 13.4 12.0 5.5 81,244 4,658 17,562 2,038 7,546 3,244 2,637 21,085 6,271 23.15 6.1 22,670 
TENSAS D-3 10.3 2.71 14,498 5,350 17.6 10.2 9.9 10.2 5.3 8,796 3,246 1,478 277 606 234 360 1,955 608 4.76 3.6 13,326 
TERREBONNE E-6 72.2 17.62 147,315 8,361 18.2 18.6 19.4 19.8 12.7 77,525 4,400 22,449 2,094 8,706 3,307 4,799 14,091 6,776 22.11 .9 6,556 

Houma 41.9 11.22 72,815 6,490 64,797 5,775 17,435 1,732 7,691 3,310 4,714 12,746 5,253 
UNION C-1 16.1 4.59 31,313 6,822 21.0 13.6 16.4 14.3 7.0 12,309 2,682 2,123 463 568 389 288 3,487 1,344 6.71 1.8 5,801 
VERMILION C-5 41.7 11.89 85,862 7,221 21.2 14.3 16.1 14.1 10.1 43,997 3,700 8,640 1,824 2,053 1,972 1,855 9,280 3,478 15.78 5.9 35,170 
VERNON B -4t.. 17.6 5.15 35,580 6,909 21.2 12.4 15.0 17.0 7.4 24,444 4,746 6,345 470 1,116 1,214 736 6,127 2,474 7.37 1.7 4,523 
WASHINGTON E-4 48.3 13.48 92,835 6,887 19.8 15.8 18.0 16.4 9.0 52,749 3,913 12,119 1,805 3,555 3,446 2,081 12,264 4,345 17.25 5.0 10,443 

Bogalusa 24.3 7.27 53,753 7,394 34,923 4,804 8,763 1,340 3,014 2,696 1,745 8,754 2,734 
WEBSTER B-2 43.2 12.68 90,146 7,109 21.7 19.8 15.0 15.0 7.5 38,004 2,997 10,425 1,087 2,958 2,499 2,128 9,457 3,649 15.53 1.8 4,990 
WEST BATON 

ROUGE D-4 16.9 4.25 30,614 7,203 17.1 16.0 17.6 18.4 10.3 8,804 2,072 3,522 393 494 576 75 315 1,841 5.79 .6 4,692 
WEST CARROLL D-2 11.5 3.12 22,023 7,059 20.1 9.3 12.7 14.8 7.0 11,646 3,733 1,681 378 1,325 375 298 2,122 842 5.01 5.6 13,386 
WEST FELICIANA 0-4. 13.9 2.38 15,111 6,349 19.4 14.0 12.2 10.5 6.1 6,412 2,694 2,354 89 646 253 1,798 767 3.26 1.6 4,833 
WINN C 3 15.3 4.52 31,776 7,030 22.1 11.5 13.9 16.8 7.0 12,866 2,846 3,248 667 1,509 735 492 2,963 1,428 6.59 .8 1,170 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in mil';tary commissaries, post exchanges and eating places on military posts in these counties. 
(r) Includes portion in Bossier Parish. 
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LOUISIANA 

LOUISIANA 
See 6RDS consumer market map and data at begin- 
ning cf the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

ABBEVILLE 
Vermillion Parish -Map Location C-5 

See 81ì0S consumer market map and data at begin- 
ning of the State. 

KROF 
1948 

Nall 

Subscriber to the NAB Radio Code 
Media Code 4 219 0105 9.00 
Abbeville Broadcasting Service, Inc., P. 0. Box 610 

Abbeville. La. 70510. Twin Oaks 3-2531. 
I. PERSONNEL 

General Manager --George P. Martin. 
3. FACILITIES 

1,000 w.; 960 ke. days. NondirectionaL 
Operating schedule: . CST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 40. 
Contracts on a 52 week bails may be ginned 30 days 
before starting date. 
Length of commercial copy: 

5 min 1:15 min. 25 min. f:45 min. 
10 min._...._.. -.2:00 min. 30 min._ x:00 min. 
15 min. .2:30 min. 60 min. 6:00 min. 

TIME RATES 
Rates effective January 1. 1959. (Card No. 2.) 

Rates received January 29, 1959. 
6. SPOT ANNOUNCEMENTS 1 min 30 sec. 15 sec. 

t time 4.00 3.55 2.65 
26 times 3.80 3.35 2.55 
52 times 8.60 3.15 2.45 

100 times 9.40 3.00 2.30 
158 times 8.20 2.75 2.15 
312 times 3.00 2.55 2.00 

8. PROGRAM TIME RATES 
1 nr. 1/2 hr. 1/4 br. 10 min. 5 min. 

1 time.... 38.25 25.30 15.80 11.50 7.00 
26 times.. 38.25 23.10 14.45 11.00 7.00 
52 times.. 32.60 21.30 13.55 10.56 6.80 

100 times.. 29.35 20.25 13.00 10.00 6.50 
156 times.. 26.40 19.00 12.50 9.50 6.00 
312 times.. 23.75 17.00 12.00 9.00 5,50 

10. SPECIAL FEATURES 
Foreign Languages -French commercial broadcasts ac- 

cepted at above rates, plus talent fees. Talent fee 
rates on request. 

ALEXANDRIA (3 AM; 1 FM) 
Rankle, Parish -Map Location C-4 

Bee BRDS consumer market map and data at begin- 
ning of the State. 

KALB 
1935 

CBS Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 219 0210 7.00 
Alexandria Broadcasting Company. Inc.. 601 Wash- 

ington St., Alexandria, La. 71301. Phone 318-443- 
2543. TWX 318-445-5308. 

I. PERSONNEL 
General Manager -Walter Mahon. 
Station Manager -Bruce Rainey. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

S. FACILITIES 
5,000 w. days; 1.000 w. nights; 580 ke. Directional -night only. 
Operating schedule: 4 am -midnight daily. CST. 

4. AGENCY COMMISSION 
15/0 time onl: 10 days. 

5. GENERAL ADVERTISING See eroded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d, 4a, 5. 6b, 7a, 8. 
Rate Protection: lob. 12e, 13e, 14e. 15a. 18. 
Basic Rates: 20b. 21a, 21b. 21e, 22a, 22b, 23a. 24b, 

25a, 28, 27, 28a, 29b, 30, 32b. 33b. 
Contracts: 90a, 41, 42d, 43, 44b, 45. 46, 47a. 48, 

49. 51b. 51c. 
Comb.; Cont. Discounts: 60a, 60d. 60e, 60f, 601, 

61e. 62d. 
Cancellation: lob. 71a, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with CBS. 

TIME RATES 
No. 10 EC 2/1/87-Rec'd 2/1/67. 

AAA - Mon thru Sat 5:30-10 am, noon -1 pm & 
4-7 pm. 
AA -Mon thru Sat 10 am -noon & 1-4 pm; Sun 6 am - 
7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 

Ix 52x 1104x UÌ 6x 312x 520x 1040x 
AAA 12.00 11.00 10.00 9.50 9.00 8.50 8.00 
AA.... 11.00 10.00 9.00 8.50 8.00 7.50 7.00 
A. 9.00 8.00 7.00 6.50 6.00 5.50 5.00 
20/30 sec: 80% of 1 min. ID's: 50% of 1 min. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

MIN 
PER WK EA: 1 12Eä 18 ti 24 01 36 01 

AAA _ 9.50 9.00 8.50 8.00 
AA .--_-----------------.... 8.50 8.00 7.50 7.00 
A .... ... 6.50 6.00 5.50 5.00 

May be cross -combined to earn numerical frequency. 
Not subject to retro -active discounts. 

TOTAL AUDIENCE PLAN 
1 MIN PER WK: 

12 ti (4AAA, 4AA, 4A)._...._._...._......-_.....__ 92 
18 ti (SAAA, 8AA, 6A) _...._....-.__._...__ 129 

24 ti (SAAA, 8AA, 8A) 160 
38 ti (12AAA, 12AA, 12A) 222 

20/30 sec: 80% of 1 -min. ID's: 50% of 1 -min. 
8. PROGRAM TIME RATES 

A -Mon thru Sat 6:30-9 am; noon -1 pm & 4-7 pm; 
Sun all day. 
B-5-6:30 am, 9 am -noon, 1-4 pm & 7 pm -midnight. 
1 HR: Ix 26x 52x 100x 156x 312x 500x 
d_ 100.00 95.00 90.00 85.00 80.00 75.00 70.00 
B.... 50.00 47.50 45.00 42.50 40.00 37.50 35.00 
1/2 hr: 60% of hour. 10 min: 32.5% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

KALB/KALB-FM COMBINATION RATES 
No. 1 Rif 6/1/68 -Reed 6/13/68. 

AAA -Mon thru Sat 6-10 am, noon -1 pm & 3-7 pen. 
AA -Mon thru Sat 10 am -noon & 1-3 pm; Sun 6 
am -7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

lx 52x 104x 156x 312x 520x 1040x 
1 min 15.00 19.00 13.00 12.50 12.00 11.50 11.00 
20/30 sec 12.00 11.20 10.90 10.00 9.60 9.20 8.80 
10 sec 7.50 7.00 6.50 6.25 6.00 5.75 5.50 

CLASS AA 
1 min 13.50 12.50 11.50 11.00 10.50 10.00 
20/30 sec 10.80 10.00 9.20 8.8.0 8.40 8.00 
10 sec 6.75 6.25 5.75 5.50 5.25 5.00 

CLASS A 
1 min 11.50 10.50 9.50 9.00 8.50 8.00 
20/30 sec 9.20 8.40 7.60 7.20 6.80 6.40 
10 sec 5.75 5.25 4.75 4.50 4.25 9.00 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WK, EA: 
CLASS AAA12 

ti 1801 24 ti 36 ti 
1 min 12.50 12.00 11.50 11.00 
20/30 sec 10.00 9.60 9.20 8.80 
10 sec 6.25 6.00 5.75 5.50 

CLASS AA 
1 min 11.00 10.50 10.00 9.50 
20/30 sec 8.80 8.40 8.00 7.60 
10 sec 5.50 5.25 5.00 9.75 

CLASS A 
1 min. 9.00 8.50 8.00 7.50 
20/30 ser 7.20 6.80 6.40 6.00 
10 sec 4.50 4.25 9.00 3.75 
Not combinable to earn frequency discounts. May be 
cross -combined to earn numerical frequency. Multi - 
products not subject to retroactive discounts. 

TOTAL AUDIENCE PLAN 
PER WK: I min 20/30 IO see 
12 ti (4AAA, 4AA, 9A)........ 124.00 99.20 62.00 
18 ti (6AAA, 6AA, 6A) 177.00 141.60 88.50 
24 if (SAAA. 8AA, SA) 224.00 179.20 112.00 
36 ti (12AAA, 12ÁA, I2A)_ 318.00 254.90 159.00 

9.50 
7.80 
4.75 

7.50 
6.00 
3.75 

K A L B -FM 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 219 0211 5.00 
Alexandria Broadcasting Co., Box 971, 6th & Wash- 

ington Sts., Alexandria, La. 71301. Phone 318- 
443-2543. 

I. PERSONNEL 
General Manager -Walter Matson. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES ERP 100,000 w.; 96.9 mc. Stereo. 
Operating schedule: 8 am -midnight daily. CTS. 
Antenna ht.: 1,000 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply, 
General: la, 2b, 3d, 4a, 5, 6b, 7a, 8. 
Rate Protection: 10b, 12e, 130. 14e. 15a, 16. 
Basic Rates: 20b, 21a, 21h, 21e, 21d. 22a, 22b, 23a, 

24b, 25a, 26, 27. 28a. 29b. 30. 32b, 33b. 
Contracts: 40a, 41, 42d, 43, 44b, 95, 46, 47a, 48. 

49, 51b, 51e. 
Cbmb.; Cont. Discounts: 60a, 60d, 60e, 60f, 601, 

61e, 62d. 
Cancellation: lob, Tod, 71a, 73a, 73b. 
Prod. Services: 80. 82. 
Sold in combination with KALB. See that listing for 
rates. TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 2 ER 2/19/66 -Reed 9/28/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x. 5.00 3.85 104 x..._ 4.15 2.95 
26 x ......... _.._... 4.70 3.55 156 x ....... _.._ 3.85 2.85 
52 x 4.45 3.25 312 x 3.60 2.40 
Spots and programs may not be combined to earn 
larger discounts. 

7. PACKAGE PLANS 
(ROS -20 OR MORE PER WEEK) 

1 min. ea 3.60 30 sec, ea. ........ 2.40 
8. PROGRAM TIME RATES 

Ix 28x 52x I04x I56x 312x 
1 hr 55 50 45 40 35 30 
1/2 hr 30 27 24 21 18 16 

10. SPECIAL FEATURES 
Newscasts: Billed at time cost plus 10% newswire 
service charge. 

KDBS 
1953 

American Contemporary Ntwk. 

Subscriber to the NAB Radio Code 
Media Code 4 219 0315 4.00 
KDBS. Inc., Box 591. 1515 Jackson St., Alexandria, 

La. 71302. Phone 318-443-7454. 
I. PERSONNEL 

General Manager -Irving Ward -Steinman. 
2. REPRESENTATIVES 

Gill -Perna, Inc. 
Southeast -C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
1,000 w.; 1410 he. days. NondirectioaaL 
Operating arhedule: 5:00 a.m. to local minuet. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3c, 3d, 4a, 9d, 5, 6a, 8. 
Rate Protection: 156. 
Basle Rates: 29b, 21a, 21b, 21d, 22a, 22b, 28b. 25a, 

26, 28e. 29b, 30. 

Contracts: 40a, 91, 42b, 44a, 94b, 45, 46. 
Comb.; Cont. Discounts: 60a, 60c, 601, 62d. 
Cancellation: 71a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 3 ER 11/15/87-Rec'd 11/8/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 260x 312x 500x 

1 min.. 8.50 8.25 8.00 7.75 7.50 7.00 6.50 6.00 
30 sec 6.80 6.60 6.40 6.20 6.00 5.60 5.20 4.80 
10 see 5.10 4.95 4.80 9.65 4.50 4.20 3.90 3.60 

7. PACKAGE PLANS 
PER WK, ROS: 10 ti 2001 30 ti 40 ti 
Applicable rate 52x 104x 156x 260x 
I min, 30 sec & 10 sec combinable for frequency 
discount. 

KSYL 
1949 

NBC Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 219 0420 2.00 
KSYL, Inc., Box 1489, 3412 England Air Base l'r., 

Alexandria, La. 71302. Phone 318-442-6611. 
STATION'S PROGRAMMING DESCRIPTION 

KSYL: Programmed for adulta and young adults. 
FARM: 5-6:30 am, 3 men, interviews, agriculture 
experts, market and news reports, country music. 
News and information 6:30-8:15 am weather, edi- 
torials, sports, features, news network and local. 
ENTERTAINMENT: 8:15 ma -12M middle-of-the- 
road music, telephone swap shop, news, weather, 
sports, air personalities, traffic, interviews. NEWS: 
3 man department, 5 mobile units. Network news on 
hour, local news at :15 & :45. SPORTS: sports 
director, major league network baseball, college and 
high school football and basketball. Reporte at :25. 
Weekends: network, middle-of-the-road music, news, 
sports, weather and information. Contact Represen- 
tative for further details. Rec'd 7/21/67. 

I. PERSONNEL 
General Manager -Sylvan Fox. 

2. REPRESENTATIVES Jack Mails & Co., Inc. 
3. FACILITIES 

1,000 w.; 970 kg. Directional -night only. 
Operating schedule: 5:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Cade Advertising Standards apply. 
General: lb, 2b, 3a. 4a, 5, 6a, 7a. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b, 16. 
Basic Rates: 20h, 21a. 21d, 22a, 23e, 24b, 25a, 26, 

27, 28a, 28e, 29a, 30, 31. 32b, 33e. 
Contracts: 40e, 41, 42b, 42d, 43, 44a, 45, 46, 47e, 

48, 49, 51b. 
Comb.; Cont., Discounts: 80a, 60e, 61e, 62d. 
Cancellation: 70b. 70d, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC Radio Network. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective July 1, 1984. 
Rates received May 20, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 7.50 5.50 104 ti..._.._..._ 8.00 4.75 
26 ti 7.00 5.25 156 ti 5.50 4.50 
52 ti 6.50 5.00 312 t1...._._.._. 5.25 4.25 
Before 6:00 am and after 8:00 pm -less 25% of 
above rates. 

7. PACKAGE PLANS 
PER WK: 20 ti 3001 40tí 
Earned frequency less 10% 15% 20% 

8. PROGRAM TIME RATES 
1 hr 1/2 hr I/4 h 10 min 5 min 

1 ti ............. 75.00 50.00 35.00 25.00 20.00 
26 ti 72.50 47.50 33.00 23.50 19.00 
52 ti......._...__.._. 70.00 45.00 31.00 22.00 18.00 
104 ti 67.50 42.50 29.00 20.50 17.00 
158 ti 65.00 40.00 27.00 19.00 16.00 
312 ti 62.50 37.50 25.00 17.50 15.00 
Before 6:00 am and after 8:00 pm -less 25% of 
above rates. 

AMITE 
Tangipahoa Pariah -Map Location E-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WABL 
1955 

Media Code 4 219 0525 8.00 
Amite Broadcasting Compan, P. 0. Box 611. 118 

NE. Railroad Ave., Amite, La. 70422, Phone 8385. 
I. PERSONNEL 

Sta. & Com'1 Mgr. -C. W. Fitz. 
3. FACILITIES 

500 w.: 1570 ke. days. Nondirecttonal. 
Operating schedule: sunrise to local sunaet. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL RATE POLICY 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective December 4, 1955. (Card No. 2.) 

lard received January 13. 1956. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 1/4 5 1 min. 
hr. hr. hr. min. or less 

1 time.... 80.00 32.00 16.00 8.00 4.00 
13 times.. 57.00 30.40 15.20 7.60 3.80 
26 times.. 54.00 28.80 14.40 7.20 8.60 
52 times.. 51.00 27.20 13.60 6.80 8.40 

150 times.. 48.00 25.60 12.80 6.40 3.20 
300 times.. 45.00 24.00 12.00 6.00 8.00 

BASTROP (2 AM) 
Morehouse Parish -Map Location D-1 

See BRDS consumer market map and data at begin- 
ning of the State. 

KTRY 
1949 

Media Code 4 219 0630 6.00 
Mercer L. King. Sr.. Neva S. King and M G. 

King. dba Radio Station KTRY. Box 193. Ile 
So. Vine St., Bastrop, La. 71220. Phones 318-281- 
3656: 5765. 

STATION'S PROGRAMMING DESCRIPTION 
KTRY: Programmed for adults. FARM: news and 
weather 7:05 am, 7:10 am. 12:20 pm. NEWS: in- 
cluding local, regional, national, and international. 
Editorials 5 min each hour, 15 min at 8 am, noon, 
4:30 pm. SPORTS: at :15. Headlines at :30. 
Weather at :45. Guest interviews and discussions 
of community events. MUSIC: middle-of-the-road 
featuring popular, country and western and standards. 
Contact Representative for further details. Reed 
7/14/67. 

I. PERSONNEL 
General Manager -Mercer L. King, Jr. 
Program Manager -Margaret G. King. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Southeast & Southwest -C. K. Beaver & Associates, 

Inc. 
3. FACILITIES 

258 w. days; 730 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, la, 9a, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21a, 22a, 24b, 25a, 26, 28a, 29e. 
Contracta: 40a. 44a, 95, 48, 51a. 
Comb.; Cont. Discounts: 60a, 80e, 61a, 82d. 
Cancellation: 70a, 70c, 710, 72, 73a, 
Prod. Services: 80, 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective August 1, 1982. 

Rates received August 27, 1962. 
6. SPOT ANNOUNCEMENTS 

1 time 5.00 260 timeo._.._. ...... ....- 3.25 
52 times 4.50 312 times ..... _.._..... _.... 3.00 

156 times 9.75 500 times or more...._ 2.75 
In -second TD's-50% of applicable rate. 

7. PACKAGE PLANS 
SATURATION PLANS 

20 announcements weekly -30% off earned frequency. 
30 announcements weekly -15% off earned frequency 
40 announcements weekly -20% off earned frequency 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

1 time 8.00 280 times....._....._..._._ 5.25 
52 times 7.25 312 times....._....._.._... 5.00 

156 times ..... _.._...... _ 6.00 

KVOB 
1957 

Media Code 4 219 0735 3.00 
Rainey Radio. 121 Haynie Ave., Bastrop, La. 71231. 

Phone 318-281-1383. 
STATION'S PROGRAMMING DESCRIPTION 

KVOB: Programmed for adults. 
MUSIC: mostly middle-of-the-road, featuring big 
bands and established vocalists. Some country and 
western and gospel. NEWS: on hour, briefs on half 
hour. Reed 3/27/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Bart Rainey. 
Commercial Manager -(Mrs.) Debt Rainey. 
Chief Engineer -Tommy Reagan. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1340 he. Non -direc- 
tional. 
Operating schedule: 5 am -11 pm. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. 3a. 3e, 3d, 4a, 4c, 5. 6a, 7a. 
Rate Protection: 10a, 11a, 12a, 13a, lea, 15e, 15b, 

18. 
Basic Rates: 20b, 21a. 21b. 21e, 22a, 22b, 23a, 23b, 

24b. 24c, 25a, 26, 28a, 28e, 29b, 30, 33b. 
Contracts: 40b. 41. 43. 46. 47e. 99. 51e, 51b, 51e. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60h, 601, 61e, 

62d. 
Cancellation: 70h, 71a, 73a. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Eft 5/1/68 -Reed 3/27/68. 

6. SPOT ANNOUNCEMENTS 
6-9 am, noon -1 pm & 3-5:30 pm. 

1 min, flat 3.00 30 sec, flat 1.50 
ROS: Ix 200x 400+ 

1 min 3.00 2.50 2.00 
30 sec 1.50 1.35 1.20 

7. PACKAGE PLANS 
SATURATION PACKAGES -1308 

100 SPOTS: I min 30 see 
Within 2 wks 150 110 
Within 1 mo 165 120 
Monthly, by the yr 135 100 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 min 

1 z 60.00 30.00 17.50 10.00 
52 + 50.00 25.00 15.00 7.50 
Churches and religious organizations, 20% discount. 

9. PARTICIPATING PROGRAMS 
Farm Program -6 days, 5-7:30 am. 
Gospel Programs -6 days, 11 am -noon, 6 days, 6-8 
Dm. 
Negro Gospel Hour -Sun 5-9 am. 
1 -min. flat 3.00 

10. SPECIAL FEATURES 
Newscasts -at :60, 6 days, 1/4 hr. 
Sportscasts-at :60, 6 days, 2nd segment. 
1 -min, flat 3.00 

WEATHER FORECAST 
ANNUALLY ONLY: Per me 
30 -sec every hr, daily except Sun..._ ...... _.._ 200.00 
20 -sec every hr, daily except Sun 150.00 

TIME SIGNAL 
30 -see every hr, daily except Sun.._..._.._-. 200.00 
20 -sec every hr, daily except Sun 150.00 

BATON ROUGE (7 AM; 2 FM) 
East Raton Rouge Parish -Map Location D-4 

See SRDS consumer market map and data ut begin- 
ning of the State. 

WAIL 
1946 

Media Code 4 219 0840 1.00 
WAIL. Inc., 5700 Florida Blvd., Suite 604, Repub- 

lic Tower Bldg., Baton Rouge, La. 70806. Phone 
504-926-7600. 

(This listing continued on next page) 
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Baton Rouge -W A I L -Continued 
I. PERSONNEL 

President -Ralph L. Burge. 
General Manager -Harold G. Herthum. 
Program Director -Charlie Arnold. 

2. REPRESENTATIVES 
SavaIli/Gates. Inc. 

3. FACILITIES 
1,000p w.; 1260 1260 kc. Non -directional. 

4.OAGENCY COMMISSIOÑ 
am local sunset. CST. 

15/0 time only: 10th of following month. 
5. GENERAL ADVERTISING See ended regulations 

Basic Rates: 26. 
TIME RATES 

Rates effective January 1. 1966. 
Rates received January 27, 1966. 

6. SPOT ANNOUNCEMENTS 1 min 30 sec 10 sec 
1 ti..._......_.._._.._.._ 8.50 5.75 4.25 
26 U..._......_.._.._......_.._.._..-..-......_ 8.00 5.50 4.00 
52 U..._......_.._.._......_.._.._.........._.._ 7.50 5.25 3.75 
104 ti..._.._.._......_......_.._.._......_.-_.._. 7.00 5.00 3.50 

Time classifications not combinable for frequency 
discounts. 

7. PACKAGE PLANS 
1 MINUTE SATURATION PLANS 

WKS: 12 ti 18 U 24 ti 30 ti 50 ti 
1-4 ..._.._.._.._.._..... 87.00 126.00 156.00 180.00 275.00 
5-12 ..._.._.._........... 
13-26 ..._ _.._.. ..._. 

84.00 
81.00 

121.50 
117.00 

150.00 
144.00 

172.50 
165.00 

262.50 
250.00 

27-32 _________ 78.00 112.50 138.00 157.50 237.50 
33-52 75.00 108.00 132.00 150.00 225.00 
30 seconds -75% of 1 -minute. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 ti..._.._...... _.._.......... _ ...... _. 50.00 40.00 28.00 14.00 
28 U..._... ....... _.._....... ..._....... 48.00 38.00 26.50 13.50 
52 LL..._.........._.._.._.._......_... 46.00 36.00 24.00 13.00 
104 ti 44.00 34.00 22.50 12.50 
156 ti..._.._ 42.00 32.00 20.00 12.00 
260 ti 40.00 30.00 18.50 11.50 

WIBR 
1848 

not 

An Associated Independent Metropolitan Station 
Subaeriber to the NAB Radio Code 

Media Cade 4 218 0945 8,00 - 

Community Broadcasting Co., Inc.. Box 1228, 800 
Neoaha, Baton Rouge, La. 70821. Phone 504-348- 
6716. 
STATION'S PROGRAMMING DESCRIPTION 

WIBR: Programmed for adults. AIR PERSONALI- 
TIES handle all segments. MUSIC: middle-of-the- 
road. NEWS: 5 min local at :55. network at :30. 
Farm, local, national news 5:15-6:35 am. Entertain- 
ment 6:35-9:55 am featuring air personalities, audi- 
ence participation quiz, comedy clips. 9:55-10:05 am 
swap shop. 10:05 am -noon middle-of-the-road music. 
audience participation quiz. 15 min news at noon. 
12:15-5:45 pin middle-of-the-road music, air per- 
sonality, audience participation. 5:45-5:50 pm sports 
show. 6-6:15 pm network commentator. 6:15-7 pm 
standard pop music. 7-9 pm telephone conversation 
program with air personality using open telephone 
linea. 9 pm -1 am middle-of-the-road and folk music. 
Live major league baseball. High school and college 
football nights only. Contact Representative for fur- 
ther details. Rec'd 7/13/67. 

I. PERSONNEL 
Pres. Gcn'l Mgr. -Robert Earle. 
Assistant Manager -Scott Erwin. 
Sales Manager -Olas Olsen. 

S. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

8. FACILITIES 
l.ouo w.; 1300 In. Dlnetlonal-sapante patterns day 
and night. 
Operating schedule: 5:00-1:00 am. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

8. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 4a. 5, 6b. 7b. 8. 
Rate Protection: 106, 11b, 12e, 13b, 146, 156. 
Basic Ratea: 206, 21a, 226, 23a, 24e, 28b, 29b, 30, 31. 
Contracts: 40a, 41, 44a, 45. 46. 48, 51a. 
Comb.: Cont. Discounts: 60d, 616. 62b, 62d. 
Cancellation: 70b. 70c, 71a, 72, 736. 
Prod. Services: 80. 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
ER 1/1/67-Rec'd 12/22/66. 

7. PACKAGE PLANS 
AA -6-9 am & 4-7 pm. 
A -AU other times. 

AA A 
PER WK: I min 30 tie 10 see I min 30 tie IO see 
1 tL.._...._... 11.00 8.25 5.50 9.00 6.75 4.50 
6 ti._ ...... 10.00 7.50 5.00 8.00 6.00 4.00 
12 ..... 9.00 6.75 4.50 7.00 5.25 3.50 
18 ti. ...... 8.00 8.00 4.00 6.00 4.50 3.00 
24+ _ 7.00 5.25 3.50 5.00 3.75 2.50 

DISCOUNT 
26 wk -5% 52 wk -i0% 

8. PROGRAM TIME RATES 
1/4 hr 30 5 min 18 

DISCOUNTS 
26 wk contract 5% 52 wk contract._....... 10% 

10. SPECIAL FEATURES 
News Service -10% extra. 

WJBO 
1934 

NBC Radio Network 

JOHN C. BUTLER & COMPANY, INC. 

R A B 

Subserioer to the NAB Radio Code 
Media Code 4 219 1050 6.00 
Raton Rouge Broadcasting Company, Inn., P. O. Rol 

496. 444 Florida St.. Baton Rouge, La. 70821. 
Dickens 2-5271. TWX BIt 78. 
STATION'S PROGRAMMING DESCRIPTION 

WJBO: Programmed for adults and young adults. 
Heavy emphasis on community involvement. MUSIC: 
middle-of-the-road, some current hits. AIR PER- 
SONALITIES handle all music segments, use tele- 
phone for call -ins. NEWS: network on hour, local 
news follows. Network features at :30. 15 min local 
news at 7:45 am & 12:05 pm. 2 hour program, 
4:30-6:30 pm. includes network, local news, features, 
weather, sports, syndicated shows. SPORTS: pro 
football, major league baseball, live play-by-play 
coverage of college football and basketball and high 
school sports. COMMERCIAL POLICY: air person- 
alities available for remotes. Contact Representa- 
tive for further details. Recd 8/14/67. 

I. PERSONNEL 
President -Douglas L. Manship. 
Station Manager -Roger S. Davison. 
Program Director -Lee Allen. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
5,900 w.; 1150 ke. Directional - same pattern all 
hours. 
Operating schedule: 5:00-12:05 am weekdays; 6:00- 
12:05 am Sun. CST. 

4. AGENCY COMMISSION 
15/0 net time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB ltadlo Code Advertising Standards apply. 
General: 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 126, 13b, 146, 156, 16. 
Basic Rates: 206, 216, 22b, 23a, 246, 25a, 26, 27, 

28a, 29a, 30, 32a. 
Contracts: 40a, 41, 42a, 42c, 43. 44a, 45, 46. 47a, 48, 

51a. 
Comb.; Cont. Discounts: 60e, 61e, 62b. 
Cancellation: 706, 70d, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Eff 6/1/67-Rec'd 5/1/67. 

AA -Mon thru Sat 5:30-9 am & 4-7 Dm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

ix 52x 104: 260x 3I2x 520x 1000x 
1 min 15.00 14.00 13.00 12.00 11.00 10.00 9.00 
20/30 sec 11.25 10.50 9.75 9.00 8.25 7.50 6.75 

CLASS A 
1 min...._ 13.00 12.00 11.00 10.00 9.00 8.00 7.00 
20/30 sea 9.75 9.00 8.25 7.50 6.75 6.00 5.25 
ID's: 50% of 1 -min. 

7. PACKAGE PLANS 
CLASS AA 

PER WK, EA: 6t1 12t1 18 ti 24t1 3001 
1 min 12.00 11.00 10.00 9.50 9.00 
20/30 sec..._...._.._. 9.00 8.25 7.50 7.15 6.75 

CLASS A 
1 min. 10.00 9.00 8.00 7.50 7.00 
20/30 sec. ........ 7.50 6.75 6.00 5.65 5.25 
ID's: 50% of 1 -min. 
All spots are combinable. 

8. PROGRAM TIME RATES 
EA: Ix 52x 104x 156x 260x 
5 min 20 19 18 17 15 

WJ B O -FM 
1841 

R'AB ©FMO 
Media Code 4 219 1051 4.00 
Baton Rouge Broadcasting Co., Inc., Box 496, 444 

Florida St., Baton Rouge, La. 70821. Phone 504- 
342-5271. 
STATION'S PROGRAMMING DESCRIPTION 

WJBO-FM: Programmed for adults. Music 95%. 
NEWS 5%: M -F 7 network newscasts, local news 
12:05 pm, 5:45 pm, 10 min and 15 rain. MUSIC: 
general popular music 5 am -12M. Programs include 

6-7 pm jazz -oriented, popular, mainstream, standards. 
8-10 pm classical. Sat: 5 network newscasts, general 
popular music 5 am -12M. Programs: noon -1 pm 
dixieland, military bands, 1-3 pm classical, 7-8 pm 
classical, 8-10 pm jazz -oriented, popular. Sun: gen- 
eral popular music 6 am -12M. Special programs: 
10-11 am classical, 6-7 pm authentic, contemporary 
folk, 9-10 pm classical. CONTINUITY POLICY: 
all commercials recorded. Contact Representative for 
further details. Rec'd 7/17/67. 

I. PERSONNEL 
President -Douglas L. Manahip. 
General Manager -Roger S. Davison. 
Program Director -Lee Allen. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
ERP 2,100 w.; 102.5 mc, Stereo. 
Operating schedule: 5 am -midnight. Mon thru Sat. 
6 am -midnight Sun. 
Antenna Height: 475 feet above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station 

5. GENERAL ADVERTISING See toded regulations 
See WJBO listing for coded regulations. 
Minimum contract is 30 days. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 ER 6/1/64 -Reed 9/29/66. 
6. SPOT ANNOUNCEMENTS 

1 min 4.71 30 sec 3.36 
No frequency discounts. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 

1 x. 40.35 20.18 

m 
WLCS 

1946 

Jack Masla á Company, Inc. 

22.00 18.00 14.00 
18.00 108.00 14.00 84.00 10.00 60.00 
16.00 192.00 12.00 144.00 8.00 96.00 
14.00 252.00 10.00 180.00 7.00 126.00 
12.00 288.00 9.00 316.00 6.00 144.00 
10.00 360.00 7.00 252.00 5.00 180.00 

CLASS C 
ID's -50% of applicable 1 -minute rate. 
30 -seconds -80% of 1 -minute rate. 
All announcements may be combined for maximum 
frequency. 

7. PACKAGE PLANS 
SMART BUT PLAN 

Plan 
14 announcements weekly, each 9.00 216.00 
12 announcements Mon thou Fri, 8:00-9:00 am and 
4:00-7:00 pm. 

Media Code 4 219 1155 3.00 
Air Waves. Inc., Box 2546, 204 North St.. Baton 

Rouge, La. 70821. Dickens 2-4411. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Lamar Simmons. 
Sales Manager -Wilbur Lewis. 

2. REPRESENTATIVES 
Jerk Mina Co.. Inc. 
South Division -David Carpenter Company. 

3. FACILITIES 
1,000 w.; 910 5e. IJirocuonat-tams pattern day and 
night. 
Operating schedule: 14 heurs daily. Cß7- 

4. AGENCY COMMISSION 
18% on net time only ae nosh dfswat. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General; la, 3d, 4a, 8. 
Rate Protection: 10e, 11c, 12c, 13c, 14c, 15b, 16. 
Basic Rates: 206, 21a, 226, 23a, 24e, 25a, 26, 27, 

28a, 29a, 30, 32b, 33a. 
Contracta: 40a, 41, 42a, 42c, 43, 44b. 45, 46, 47a, 

48, 49, 51c. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 601, 61c. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective April 1. 1964. 
Rates received April 17. 1964. 

Class AA -6:00-9:00 am and 4:00-7:00 pm Mon thru 
Sat. 
Class A-9:00 am -4:00 pm Mon thou Sat. 
Class B-7:00 pm -midnight Mon thru Sat; all day 
Sun. 
Class C -After midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

CLASS AA CLASS A CLASS B 
PER WE: ea tot ea tot ea tot 
Fixed 

position.... 25.00 
Leu than 

6 
6 ti 
12 ti 
18 ti 
24 ti 
36 ti 

DOUBLE YOUR DOLLAR 

POWER IN BATON ROUGE 

BY DOUBLING 
YOUR REACH with 

Baton Rouge's only Power Station. 

WJBO covers a 50 -mile radius surrounding 
Baton Rouge with 133 hours of programming 
each week. Reach over twice as many house- 
holds, twice as many people and twice as 
many passenger cars in the WJBO coverage 
area as in the metro alone. 

More Than Just Baton Rouge 
$333 million more in Spendable income 
$155 million more in Retail Sales 
$60 million more in Automotive and Service 
Station Sales 

SRDS CM Data 1-1-68 

Consistent Adult Leader 
WJBO delivers 102,000 Total Adults 18+ 
27.5% more than the second station - with 
a 38.7 NWC rating. 
Source: ARS 7 -County Net Weekly Circulation 
Estimates, 6 am -Mid, Mon -Sun, Oct/Nov 1967. 

Baton Rouge, 
Louisiana 

5,000 watts 
Represented by John C. Butler Co., Inc. 

WJBO 

LOUISIANA 
12 announcements Sat and Sun, time peen to be 
chosen by advertiser. 

Plan B 
36 announcements weekly. each 6.90 248.00 
20 announcements Mon thru Frl, 6:00-9:00 am and 
4:00-7:00 pm. 
16 announcements Sat and Sun, time periods et ad- 
vertisers choice or Mon thru Sat, 9:00 am -4:00 pm. 

HAPPY WEEK-END PLAN 
12 or more announcements scheduled on Sat and Sun 
earn the Class B rates. 

6. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 60.00 42.00 35.00 28.00 
10. SPECIAL FEATURES 

5 -MINUTE NEWSCASTS 
Clams Class Class 

PER WE: AA A B 
Less than 6 ti 35.00 30.00 24.00 
6 ti 33.00 29.00 22.00 
12 ti 30.00 26.00 17.00 
18 tl 25.00 21.00 14.00 
24 tl 19.00 15.00 12.00 

WLUX 
1963 

Media Code 4 219 1260 1.00 
Capital Cities Communications, Box 1186, Baton 

Rouge, La. 70821. Phone 504-356-4511. 
I. PERSONNEL 

President -Robert Watson. 
General Manager -George Jaspert. 
Program Director -Bill Carrigan. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Busby, Finch and Woods. Inc. 
Southern -C. K. Beaver & Associates. Inc. 

3. FACILITIES 
5.000 w. days; 1550 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. 

4. AGENCY COMMISSION 15%; no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, 6e, 7b, 8. 
Rate Protection: lob, 116, 126, 13b, 146, 15a, 
Basic Rates: 206, 216, 21d, 22b, 23a, 24a, 25e, 27, 

28b, 28c, 29a, 326. 
Contracts: 40a, 41, 42a, 42c, 44b, 45, 46, 97a, 99, 

51b. 
Comb.; Cont. Discounts: 60a, 60c, 60e, 61c, 62d. 
Cancellation: 70a, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 
Affiliated with ERS. 

TIME RATES 
Ratee effective July 1, 1963. 
Rates received June 13. 1963. 

(This listing continued en next page) 

FIRST 

PULSE 

Baton 

Rouge 

Adults 

Every Time 
Period 

6 A.M. to 12 Mid. 

MAT 1968 - Avg. 1/4hr. audiences 

HOOPER 
FEB.APR.1967 

ARB 

Every Time 
Period 

7 A.M.-6 P.M. 

4 County 
Circulation 

Study 
Total Adults APR./ MAY 1968 

18+ 

BATON ROUGE 

1600 w 910 KC 

Represented by Jack Mule Co. 

November 1, 1968 Spot Radio Stations 391 



LOUISIANA 
Baton Rouge -W L U X -Continued 
6. SPOT ANNOUNCEMENTS 

20/30 20/30 
1 min sec 1 min sec 

1 ti 10.00 8.00 104 ....... 7.50 4.50 
26 ti 9.50 5.70 280 ti 6.50 3.90 
52 ti 8.50 5.10 

10 SECONDS 
Leu than 50 ti 2.25 100 or more tl 1.75 
50-99 ti 2.00 

7. PACKAGE PLANS 
Class A-6:00-9:00 am and 4:00-6:00 pm Mon thru 
Fri. 
Class B-9:00 am -4:00 pm Mon thru Fri. 

CLASS A -1 min- -20/30 ceo - 
PER WK: 1 wk () 1 wk (i 
5 Plan 8.50 8.00 5.10 4.80 
10 Plan. _.. _ 7.50 7.00 4.50 4.20 
1S Plan......._.._......_......__ 7.00 6.50 4.20 3.90 
20 Plan ... ...._...-__.-.____ 6.50 6.00 3.90 3.60 
25 Plan. _._. _....._-._ 6.00 5.50 3.60 3.36 

CLASS B 

10 Plan. _ _....._-._._ 6.00 

25 Plan 4.50 () 13 weeks or more. 
All announcements can be combined for weekly plan 
purposes. Announcements of 20 seconds or more are 
combinable for frequency purposes. 10 -second an- 
nouncements must earn their own frequency discounts. 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 5 min 
1 tl..._ __..__.__.__ 45.00 30.00 18.00 
26 tl _._.______...._ 40.00 27.00 16.00 
52 tl._ ..... __________ _..._..-. 38.00 25.00 15.00 
104 tl._.. ...... _.._._...-_.-..._...--. 35.00 24.00 14.00 
260 ti. _...._._.._..-_.....___.. 33.00 22.00 13.00 

6.25 
5.75 
5.25 
4.75 
4.25 

WQXY(FM) 

3.90 
3.60 
3.30 
3.00 
2.70 

3.75 
3.45 
3.15 
2.85 
2.55 

1966 
Media Code 4 219 1365 8.00 
Sound Dimensions, Inc., Box 925, 1737 Wooddale 

L Blvd., Baton Rouge, a. 70806. Phone 504-926- 
7950. 
STATION'S PROGRAMMING DESCRIPTION 

WQXY (FM): Programmed for adults, particularly 
20-40 age group. 
MUSIC: light classic. standard pops, jazz showtunea, 
folk. Local news 6:30 am, 7 am, 7:30 am, 8 are. 
12:20 pm, 5:30 pm. Network news 7:55 am, noon 
15 min, 5:30 pm 15 min and 15 min past hour 10:15 
am -10:15 pm. Guaranteed single spotting to all 
advertisers with maxmlum content per hour of 12 
minutes. Contact Representative for further details. 
ltec'd 5/27/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Charles K. Wintanley. 
Director of Sales -Felix Martin. 
Director of Programming -George B. Bonnell, Jr. 

2. REPRESENTATIVES 
C. Otis Rawalt, Inc. 
South. Southwest -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
ERP 100,000 w.; 100.7 mc. Stereo. 
Operating schedule: 6-1 am. CST. 
Antenna ht. 495 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2b, 3a, 3b, 3c. 3d, 45, 4c, 5, 6a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a. 
Basic Rates: 20b, 21a, 21b, 21d, 22b. 23a, 24b, 26, 

28a, 28e. 29a. 
Contracts: 40a, 41. 42b, 42c, 94a, 44b, 45, 46, 4Ta. 

48. 50. 51a. 
Comb.; Cont. Discounts: 60b, 60g, 601, 61b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with American FM Network. 

TIME RATES 
No. 1 Eff 8/10/86-Rec'd 11/21/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 z 6.00 4.00 312 z 5.00 3.90 
52 z 5.75 3.85 520 z 4.75 3.15 
104 z 5.50 3.60 1000 z .__. 4.50 3.00 
260 x 5.25 3.45 

7. PACKAGE PLANS 
PER WK: 1 min 30 see I min 30 sae 
6 ti 5.25 3.45 15 ti 4.75 3.15 
10 ti 5.00 3.30 22 ti......._.-..... 4.50 S.00 

3. PROGRAM TIME RATES 
Ix 26x 52x 104x I56x 260x 

1 hr _. 40.00 38.00 36.00 34.00 32.00 30.00 
1/2 hr _ 30.00 28.00 26.00 24.00 22.00 20.00 
1/4 hr _ 20.00 18.00 16.00 14.00 12.00 10.00 
5 min. 8.00 7.50 7.00 6.50 6.00 5.50 

WXOK 
1952 

Independent Negro 
An OK amp Statlew 

Media Code 4 219 1470 6.00 
WXOK, Inc., Box 2787. 3150 College Dr.. Baton 

Rouge, La. 70821. Phone 504-342-9914. 
STATION'S PROGRAMMING DESCRIPTION 

WXOK: Programming for Negro listeners. 
Rhythm and blues 5-8:30 am. noon -12M, Gospel and 
spiritual 8:30 am -noon. Sun live gospel quartets and 
church services 5 am -12:30 pm & 6-7 pm. Jazz 7-11 
pm Sun only. AIR PERSONALITIES handle all 
segments. Announcers can work from platform copy. 
5 min news at :55, headlines on half hour. Direct 
broadcasts from weather bureau with all newscasts. 
Community bulletin board at :15, split second sports 
at :45. Play-by-play of Negro college and high 
school football, basketball, and baseball. Editorial, 
10 times a day. Fortune tellers and palmists un- 
acceptable. Personalities available for remote broad- 
casts, store openings, etc. Contact Representative for 
further details. Recd 7/17/67. 

I. PERSONNEL 
General Manager -Thomas L. McGuire. 
President -Jules J. Paglia. 
Executive Vice -President -Stanley W. Ray, Jr. 

2. REPRESENTATIVES 
Dore & Allen. Inc. 

3. FACILITIES 
5000 w. days, non -directional; 1000 w. night direc- 
tional; 1460 kc. 
Operating schedule: 19 hours dally. CST. 

4. AGENCY COMMISSION 
15/0: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 15h. 
Basic hates: 20a, 21a, 23a, 24b, 25a, 28b, 28c, 29a, 

30. 
Contracts: 40a, 41, 42d, 43, 94b, 45, 46, 47a. 
Comb.; Cont. Discounts: 60e, 60c, 60d, 60g, 601, 61a, 

82d. 
Cancellation: 70a, 70c, 71a, 72. 
Prod. Services: 82. 
Member: OK Group. 

TIME RATES 
No. 6 Eff 5/1/67--Rec'd 9/17/67. 

.AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -Mon thru Sat 5-6 am & 9 am -4 pm; Sun 6 am - 
7 pm. 
B -Mon thru Sat 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS -AA- -A- B- 
I min 30 see I min 30 see I min 30 see 

1 ...... 13.00 9.75 11.05 8.30 9.10 6.85 
50 z 12.50 9.40 10.60 7.95 8.75 6.55 
100 z.._ 12.00 9.00 10.20 7.65 8.40 6.30 
150 L.._ 11.50 8.65 9.75 7.30 8.05 6.05 
200 x..._.._ 11.00 8.25 9.35 7.00 7.70 5.80 
250 z 10.50 7.90 8.90 6.70 7.35 5.50 
300 2..._ 10.00 7.50 8.50 6.40 7.00 5.25 
500 x..._.._ 9.50 7.15 8.05 6.05 6.65 5.00 
750 z 9.00 6.75 7.85 5.75 6.30 4.75 
1000 r.._ 8.50 6.40 7.20 5.40 5.95 4.45 
ID's or Flash spots (10 sec or less) -50% of 1 -min. 
Can be combined with 1 -minute or 30 -second spots to 
earn lower rates for ID frequency only. 

7. PACKAGE PLANS 
1 MINUTE 

Per wk 
AA: 10 ti 15 tl 20 ti 25 tl 30 tl 35 tl 
1 wk.._...._... 12.90 12.60 12.30 12.00 11.70 11.40 
13 wk ....... 11.70 11.20 10.40 9.80 9.75 9.60 
26 wk..._....... 10.40 9.80 9.40 9.25 8.90 8.45 

9.90 8.90 8.45 8.40 8.35 
52 wk..._ ....... 9.40 8.90 8.90 8.95 8.30 8.20 
A: 
1 wk 10.95 10.70 10.45 10.20 9.95 9.70 
13 wk 9.95 9.50 8.85 8.35 8.30 8.15 
26 wk 8.85 8.35 8.00 7.85 7.55 7.20 
39 8.35 8.00 7.55 7.20 7.15 7.10 
52 wk.._ 8.00 7.55 7.15 7.10 7.05 6.95 

30 SECONDS 
AA: 
1 wk..._.._ 9.70 9.45 9.25 9.00 8.80 8.55 
13 wk 8.80 8.40 7.80 7.35 7.30 7.20 
26 wk 7.80 7.35 7.05 6.95 6.70 6.35 
39 wk 7.3.5 7.05 6.70 6.35 6.30 6.25 
52 wk 7.05 6.70 6.30 6.25 6.20 6.15 
A: 
1 wk 8.20 8.00 7.85 7.65 7.45 7.25 
13 wk.._ 7.45 7.15 6.65 6.25 6.20 6.10 
26 wk.._ 6.65 6.25 6.00 5.90 5.70 5.40 
39 wk..._ 6.25 6.00 5.70 5.40 5.35 5.30 
52 wk 6.00 5.70 5.35 5.30 5.25 5.20 
1 -minute and 30 -seconds cross -combine to earn maxi- 
mum frequency. No ID's available. Packages not 
combinable. However, advertisers may earn higher 
frequency on subsequent orders providing schedules 
continue without interruption but no rebates are 
applicable on previous orders. Packages subject to 
short rate. 

8. PROGRAM TIME RATES 
AA: 1 hr I/2 hr 1/4 hr 10 min 5 min 
lx 90.00 60.00 40.00 30.00 18.00 
50 z 88.15 57.45 38.30 28.70 17.25 
100 z..._ 82.30 54.90 38.60 27.45 16.45 
150 z..._ 78.45 52.35 34.90 28.15 15.70 
200 z 74.60 49.80 33.20 24.90 14.90 
250 z.._ .............._ 70.75 47.25 31.50 23.80 14.15 
300 z 66.90 44.70 29.80 22.35 13.40 
500 z..._.....-_......_ 63.05 42.15 28.10 21.15 12.80 
A: 
1 z 76.50 51.00 54.00 25.50 15.30 
50 z..._ 73.25 48.8.5 32.55 24.40 14.65 
190 z..._ ...... _..___.._ 70.00 48.70 31.10 23.35 14.00 
150 z.._.._.._.._.._ 86.70 44.50 29.70 22.25 13.35 
200 x._._ ......_ 63.40 42.35 28.20 21.15 12.70 
250 x_______ 60.15 40.15 26.75 20.00 12.00 
300 z.._ 56.85 38.00 25.35 19.00 11.40 
500 z 53.60 35.80 23.90 18.00 10.70 
B: 
40% less than AA. 

WYNK 
1958 

Country Music Network 
Media Code 4 219 1575 2.00 
Mlu-Lou Broadcasting Corp., 820 Commerce Bldg., 

Baton Rouge, La. 70821. Phone 504-343-8948. 
STATION'S PROGRAMMING DESCRIPTION 

WYNK: Country and western programmed for the 
adult blue collar worker. 5 min news on the hour. 
News headlines on half hour. Gospel music 5-8 am 
Sun morning. Contact Representative for further de- 
tails. Recd 7/10/87. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -R. D. McGregor. 
News Director -Danny Cutter. 
Program Director -Jim Horn. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
Dora -Clayton Agency, Inc. 

3. FACILITIES 
500 w. dare; 1380 ke. Nondlreetlonal. 
Operating schedule: 5:00 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 15/0 time only; 10 days. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a. 4d. 5, 6a, 8. 
Rate Protection: 10b. 126, 14b, 15b. 
Basic Rates: 21b. 25a. 28b, 28c, 29a, 30. 
Contracts: 40a, 42c, 49b, 45, 48, 47a. 

Comb.; Cont. Discounts: 60e, 61c. 
Cancellation: 71a, 73a. 
Prod. Services: 80, 82. 
Member: Country Music Network 

TIME RATES 
Rates effective January 1. 1963. 

Rates received December 17. 1962. 
6. SPOT ANNOUNCEMENTS 

1 ti 8.00 156 ti 6.25 
13 ti _. 7.65 208 tl.._.. 5.90 

52 U..._ ......_._.__. 6.98 312 ti......._...____.._. 5.20 
104 tI 6.60 500 tl..._..._.___._._... 4.85 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min S min 

1 z 75.00 55.00 30.00 22.50 18.75 

BOGALUSA (2 AM) 
%Vasnington Parish -Map Location E-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBOX 
1954 

Media Code 4 219 1680 0.00 
Jerry Womack, Box 23204, New Orleans, La. 70123. 

Phone 504-732-4254. 55. 
STATION'S PROGRAMMING DESCRIPTION 

WBOX: Programmed for general interest. 
MUSIC: country and western except gospel 10-11 em. 
AIR PERSONALITIES handle all segments. Heavy 
emphasis on community involvement thru remotes, 
broadcast of fairs, high school football, pep rallies, 
etc. Continuous contests. Discussion programs. Swap 
shop. 5 min of news each hour plus headlines. Farm 
news, agriculture reports, market reports. Servicemen 
overseas. Church remotes each Sun, country music. 
Personalities available for remotes, store openings, 
etc. Remote studio available. Contact Representative 
for further details. Recd 11/1/67. 

I. PERSONNEL 
Pres. & Sales Manager -Jerry Womack. 
General Manager -Bill Jones. 

2. REPRESENTATIVES 
Southern -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days; 920 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulation 
Contracts: 45. 
Member: Southeastern Key Market Network. 
Sold in combination with KPBC, Port Sulphur, La, 
See that listing for rates. 

TIME RATES 
Rates effective April 1, 1959. (Card No. 1.1 

Card received March 23. 1959. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 80 
hr. hr. hr. min. min. min. sec. 

1 time..., 40.00 25.00 17.50 12.50 6.00 4.00 
13 times.. 58.00 38.00 23.00 15.50 11.50 5.50 5.80 
26 times.. 54.00 34.00 21.00 13.50 10.50 5.00 3.00 
52 times.. 50.00 92.00 18.00 11.00 9.50 4.50 2.50 

158 times.. 46.00 80.00 15.00 9.00 8.50 4.00 2.25 
260 times.. 44.00 28.00 12.00 8.00 7.50 3.50 2.00 
312 times.. 40.00 25.00 10.00 6.50 6.50 3.00 1.75 

WIKC 
194 

Media Code 4 219 1785 7.007 
Curt Siegelln, Box 730, Rio Grande St., Bogalusa, 

Le. 70427. Phone 504-735-1355. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1490 kc. Non -directional. 
Operating schedule: 5:30 em -midnight weekdays; 8:00 
am -midnight Bun. CST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3b, 4a. 4c, 5. 6e, 7a. 8. 
Rate Protection: lob, 11b, 12b. 13b, 19b. 
Basic Rates: 20a, 22b, 23e, 24a, 28b. 
Contracts: 40a, 48, 47a. 
Comb.; Cont. Discounts: 60k, 62e. 
Cancellation: 73a. 

TIME RATES 
Rates effective September 1. 1964. 
Rates received August 28, 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

13 ti 4.70 156 tl.._....___..._.___._ 3.50 
26 ti 4.40 280 tL__...______ 3.25 
52 ti 4.1n 912 ti...-.._____..___ 3.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 60.00 35.00 20.00 9.00 
13 tl 58.00 34.00 19.00 8.75 
26 ti 55.00 32.50 18.00 8.25 
52 ti 51.00 30.50 17.00 7.50 
104 tl 46.00 28.60 18.00 6.50 
156 ti 40.00 28.00 15.00 5.25 
260 ti _._. 5.00 
312 ti 

10. SPECIAL FEATURES 
Newscasts: 5 minutes on the hour; headlines at :30. 

5 MINUTES 
1 tl 8.00 104 ti....__..._-._..-- 8.00 
13 ti 7.50 156 ti.._.._...._...._.-_ 5.50 
26 ti 7.00 280 tt...._ ._..__._. 5.00 
52 ti 6.00 312 ti -...._.._ 4.50 

.HEADLINES 
1 ti..._-..........._.__. 5.00 104 ti 3.80 
13 ti 4.70 156 ti.__...._........._._. 3.50 
28 ti 4.40 260 ti - 3.20 
52 ti 4.10 312 ti .._......._ 2.90 

COVINGTON 
St. Tammany Parish -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WARB 
1953 

Nall 

Subscriber to the NAB Radio Code 
Media Code 4 219 1890 5.00 
WARB. Inc., P. O. Box 568. Hammond Hwy., Cov- 

ington, La. 70433. Phone 1600. 

I. PERSONNEL 
President -David C. Bloasman. 
Manager -Rick Webb. 

3. FACILITIES 
250 w. ; 730 ke. days. NondirectioaaL 
Operating schedule: local sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/2 time only; 10th of following month. 

5. GENERAL RATE POLICY 
Length of commercial copy: 

5 min. .1:15 min. 30 min. _8:00 min. 
10 min. 2.00 min. 1 hour 6:00 min. 
15 min.._......_...2.30 min. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eff Recd 5/27/86. 

6. SPOT ANNOUNCEMENTS 
ix 13x 26x S2x 104x 156x 

1 min 4.75 4.50 4.25 3.75 3.25 3.00 
30 sec 4.25 4.00 3.75 3.50 3.00 2.75 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 

1 hr 45.00 42.50 40.00 37.50 35.00 
1/2 hr 27.00 25.50 24.00 21.50 19.00 
1/4 hr 15.00 14.25 13.50 12.00 10.50 
5 min 9.00 8.50 8.00 7.50 6.50 

CROWLEY 

156x 
92.50 
16.50 
9.00 
5.50 

Acadia Parish -Map Location C-5 
See BRIM consumer market map and data at begin- 
ning of the State. 

KSIG 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 219 1995 2.00 
KSIG Broadcasting Co.. Inc.. 320 N. Parkerson Ave., 

Crowley, La. 70528. Phone 318-783-2520. 
I. PERSONNEL 

General Manager -Louie M. Basso. 
Sales Manager-Shel Kanter. 
Program Director -Lee Boudreaux. 

2. REPRESENTATIVES 
Mario Messin Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 5:30 am -11 pm. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulation 
General: la, 2a, 3a. 3b. 9a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a 22b, 23a, 24b, 25a, 26, 28a. 
Contracta: 40a. 
Comb.: Cont. Discounts: 60b. 8th. 82b, 62e. 
Cancellation: 70a. 70c, 71a, 73a. 
Affiliated with MISS. 
Member: Southeastern Key Market Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 6/1/68 -Reed 6/8/68. 
6. SPOT ANNOUNCEMENTS 

Ix 52x 104x 156x 260x 520x 
1 min ............. 4.00 3.75 3.50 3.25 3.00 2.59 
30 sec....._.._... 3.25 3.00 2.75 2.50 2.25 2.00 
15 sec 2.25 2.10 1.95 1.80 1.85 1.50 Fixed position. Guaranteed with 10 minute protection. 

7. PACKAGE PLANS 
PER MO, EA: 25 ti 50 tI 100 tI 150 tl 20001 
1 min 2.75 2.45 2.15 2.00 1.90 
30 sec 2.35 2.10 1.80 L70 1.60 Not usable Mon thru Fri 6:30-8:30 am. 

8. PROGRAM TIME RATES 
lx 

1 hr 50.00 
1/2 hr 30.00 
1/4 hr..._. ......... _.._.._.._ 20.00 
5 min 7.00 

DENHAM SPRINGS 

52x 
95.00 
27.50 
17.50 

6.00 

I56x 
40.00 
25.00 
15.00 

5.00 

260x 
35.00 
15.00 
10.00 

4.00 

Livingston Parish -Map Location E-4 
See SRDS consumer market map and data at begin- ning of the State. 

WLBI 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 219 2100 8.00 
Avoyellea Broadcasting Corp.. P. O. Box 68, Denham Springs. Le. 70726. No 5-5154. 

I. PERSONNEL 
Executive Vice -President --Chester J. Coco. 
Station Manager -Arnold Ford. 
Traffic Manager -Mabel Smith. 

S. FACILITIES 
250 watts; 1220 kilocycles. Non-directlooaL 
Operating schedule: local sunrise to sunset. CST. 

4. AGENCY COMMISSION 
15% on time; 2% cash discount. 

5. GENERAL ADVERTISING See ceded regulation 
Contracts: 40e. 
Affiliated with EBB Radio Network, 

TIME RATES 
Rates effective August 1, 1980. 
Rates received August 8, 1980. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 11. 13 ti. 26 ti. 52 t1. 104 U. 

1 hour.... 38.00 34.50 83.00 31.50 30.00 
1/2 hour.... 18.00 17.00 16.00 15.00 14.00 
1/4 hour._ 12.00 11.00 10.00 9.00 8.00 

10 min 10.00 9.00 8.00 7.00 6.00 
5 min 7.50 7.50 6.50 6.00 5.50 
1 min..._ 3.00 2.05 2.70 2.55 2.40 

30 sec 2.60 2.45 2.30 2.15 2.00 
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De RIDDER 
Beauregard Pariah -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KDLA 
1951 e 

Subscriber to the NAB Radio Code 
Media Code 4 219 2205 5.00 
Sabine Broadcasting Co., Washington and lut Ste.. 

De Ridder, La. 70634. 
I. PERSONNEL 

Owners -C. W. Reddoch, Ralph L. Hooks & C. 
Winsett Reddoch. 

Manager -Ralph L. Hooks. 
Com'i Mgr. -Wayne L. Sanders. 

3. FACILITIES 
1,000 w.; 1010 he. Non -directional. 
Operrting schedule: local sunrise to local aunaeL CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

6. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, la. 4h. 9d. 5, 7h. 8. 
Rate Protection: 10e. llc. 12e. 13e. 14e. 
Basic Rates: 21d. 22a. 24h. 250, 29a. 
Contracte: 40a. 91, 44a, 96. 47e. 48, 49. 
Comb.: Cont. Discounts: 60a. 61a. 
Cancellation: 71a. 72. 
Prod. Services: 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective September 1. 1959. 
Rates received August 31. 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

I time.... 30.00 18.50 10.00 6.50 4.00 
13 times.. 28.50 17.75 9.50 6.30 8.80 
28 times.. 27.00 17.00 9.00 6.10 3.60 
52 times.. 25.50 16.25 8.50 5.90 3.40 

104 times.. 24.00 15.50 8.00 5.70 3.30 
260 times.. 22.50 14.75 7.50 5.50 3.30 
312 times.. 21.00 14.00 7.00 5.30 2.80 

EUNICE 
St. T.nodry Pariah -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KEUN 
1952 

Subscriber to the NAB Radio Code 
Media Code 4 219 2910 9.00 
Tri -Parish Broadcasting Co., Inc., Box 1049, 211 

S. 2nd St., Eunice, La. 70535. Phone 457-3041. 
I. PERSONNEL 

General Manager -Thomas C. Voinche. 
Commercial Manager -Karl R. De Rouen. 

3. FACILITIES 
1.000 w.: 1490 he. Non -directional. 
Operating schedule: 5:30 am -midnight weekdays; 7:00 
am -10:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 9a, 5. 6a. 8. 
Rate Protection: 10a, 14a. 
Basie Rates: 21b. 

TIME RATES 
Eff 11/1/68 -Reed 9/30/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 529 I04x 

1 min 3.50 3.25 3.00 2.85 
30 sec 3.00 2.85 2.75 2.60 

FARMERVILLE 

260x 3129 
2.70 2.50 
2.45 2.30 

Union Parish -Map Location C-2 
See SRDS consumer market map and data at begin- 
ning of the State. 

KTDL 
1962 

Subscriber to the NAB Radio Code 
Media Cede 4 219 2415 0.00 
Union Broadcasting Co., Inc Box 84, Farmerville, 

La. 71241. Phone 318-368-2941. 
I. PERSONNEL 

President -Don M. Barron. 
Gent Mgr. & Sta. Mar. -Doyle L. Barron. 
Sales Manager -John E. Rabun. 

2. REPRESENTATIVES 
Southeast -C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
1.000 w. days; 1470 kc. Non -directional. 

4. AGENCY aCOMMISSION 
local sunset. CST. 

15/0 time only; 10th of month. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la. 30. 4a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20b. 21a, 21b, 21d, 23a, 248, 25b, 27, 

28b, 28c, 29b, 30, 33b. 
Contracts: 40a. 42b, 92d, 44a, 45, 47a, 48, 51a. 
Comb.: Cont. Discounts: 60a, 60g, 61R, 61c, 62b, 62d. 
Cancellation: 70b. 70e, 71b, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective 

Rates received July 29, 1983. 
6. SPOT ANNOUNCEMENTS 1 50 

min words 
1 t1 ..............................._.........._...._.._..___...__ 4.50 9.50 
26 ti 3.90 3.05 
52 ti _....._..._. 3.70 2.90 
104 ti 2.75 
156 ti ..-__ 3.30 2.60 
263 ti 3.10 2.45 
312 ti...._ .__, ___ 2.80 2.30 

FERRIDAY 
Concordia Pariah --Map Location D-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KFNV 
1956 

Media Code 4 219 2520 7.00 
Mies -Lou otroadeastIng Co.. 120 Louisiana Ave., 

Ferriday. La. 71334. Phone 7200. 
I. PERSONNEL 

Manager -George Wilson. 
Commercial Manager -Juanita Wilson. 

3. FACILITIES 
1.000 w.: 1600 kc. days. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent: 1st of month. 

5. GENERAL ADVERTISING See coded regulations 
General: to. 3a. 4b, 4d, 5, 6a, 8. 
Basic Rates: 23a. 
Contracta: 46, 47a, 48. 
Comb.: Cont. Discounts: 61a, 62b. 
Cancellation: 71b. 73a. 
Affiliated with MESS and NAS Radio Networks. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective January 1, 1961. 

Rates received November 25. 1960. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 ti. 13 t1. 26 ti. 52 ti. 104 ti. 
1 hour.... 38.90 34.50 33.00 31.50 80.00 

1/2 hour.... 18.00 17.00 16.00 15.00 14.00 
1/4 hour.... 12.00 11.00 10.00 9.00 8.00 

10 min 10.00 9.00 8.00 7.00 6.00 
5 min 7.50 7.50 6.50 6.00 5.50 
i min 3.00 2.85 2.70 2.55 2.40 

30 sec 2.80 2.45 9 30 2.15 2.00 

FRANKLIN 
St. Mary Parish -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State 

KFRA 
1061 

NAIS 

Subaeriber to the NAB Radio Code 
Media Code 4 219 2625 4.00 
KFRA, Inc., Box 927, 103 Wilson St., Franklin, Le. 

70538. Phone 318-828-5372. 
I. PERSONNEL 

Exec. Vice-Pres, & Gen'l Mgr. --Chris Duplechain. 
3. FACILITIES 

500 w. days; 1390 ke. Directional. 
Operating schedule: 6.06 am -6:00 pm. CST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3e. 40, 4d, 5, Ba. 8. 
Basic Rates: 20a. 22a. 24h, 28b, 30. 
Contracts: 40a. 44a, 46, 47a. 
Comb.; Cont. Discounts: 80a. 62d. 
Cancellation: 710, 73h. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 5 Eff 7/1/67 -Reed 8/4/67. 

6. SPOT ANNOUNCEMENTS 
10x 20x 40x 80x 160x 520x 

1 min 2.60 2.50 2.40 2.30 2.20 2.10 
30 sec 1.80 1.75 1.70 1.85 1.60 1.55 
10 sec 1.30 1.25 1.20 1.15 1.10 1.05 

8. PROGRAM TIME RATES 
Ix 2x 5x lax 20x 40x 80x 

5 min 10 9 8 7 6 5 4 
10 min 15 13 11 10 9 8 7 
1/4 hr 20 18 16 14 12 11 10 
1/2 hr 30 27 24 22 20 18 18 
1 hr 45 41 37 33 29 26 23 

FRANKLINTON 

640x 
2.00 
1.50 
1.00 

160x 
3 
8 
9 

14 
20 

Washington Pariah -Map Location E-4 
See SRDS consumer market map and data at beginning 
of the State. 

WFCG 
1966 

Media Code 4 219 2677 5.00 
Gate Broadcasting Corp., Box 404, Franklinton, La. 

70938. Phone 504-839-4110, 
I. PERSONNEL 

President -I. A. Gatewood. 
Manager -John H. Knight. 

3. FACILITIES 
1,000 w.; 1110 kc. Non-directlonaL 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 4c, 5. 6e, 7a, 8. 
Rate Protection: 100, lia, 12a, 13a, 14a,. 15b, 16. 
Basic Rates: 20a, 210, 22a, 23a, 24b, 26. 28b, 28c, 

290. 
Contracts: 40a, 41, 42a. 94a, 45, 46, 47c, 51a. 
Comb.; Cont. Discounts: 60e, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Eff Rec'd 7/28/67. 

6. SPOT ANNOUNCEMENTS 
lx 13x 260 52x I04x I56x 312x 1 min 2.50 2.25 2.00 1.85 1,70 1.60 1.50 () or less. 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 mie 
1 L 80.00 35.00 20.00 9.00 
13 x 58.00 33.50 19.00 8.50 
26 x 55.00 31.50 18.00 8.00 
52 z 50.00 30.00 17.00 7.50 
104 r 45.00 28.50 16.00 6.50 
156 L 40.00 27.00 15.00 6.00 
312 x 35.00 25.00 12.00 5.00 

GOLDEN MEADOW 
(1 AM; 1 FM) 
Lafourche Parish -Map Location E-6. 

See SIMDS consumer market map and data at begin- 
ning of the State. 

KLEB 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 219 2790 2.00 
KLEB Broadcasting, Inc., 1892 Henry St., Golden 

Meadow, La. 70357. Phone 509-475-5141. 
STATION'S PROGRAMMING DESCRIPTION 

KLEB: Programmed for general interest. 10% con- 
centration on French speaking population AIR PER- 
SONALITIES handle all segmenta. NEWS: at :15 
hourly. 2 mobile news units. Cajun -French music 
8-8 am, country and western 8 em -noon. middle-of- 
the-road noon -1:15 pm, current hita 1:20 pm -sign - 
off. Women's show 30 min weekly. School news 
2-1/2 hours weekly. Noon 11 -Sat agriculture and 
business report. Weather daily on hour and at :30. 
County agent report 10 min weekly. SPORTS: 
local golf tournaments, fishing, rodeos. Rec'd 7/13/67. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -J. A. Egle'. 
Sales Mgr. & Proc. Dir. -Alex J. Plaisance. Jr 

3. FACILITIES 1000 w.; 1600 ka. Non -directional. 
Operstine schedule. R -local aunaeL CST. 

4. AGENCY COMMISSION 
15/0: 10 days from invoice date. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lh, 2a, 3a, 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 100, 11g, 12a, 13e. 140, 15b. 
Basic Rates: 20a, 21d, 22b, 23a, 240. 29c, 28b, 28c, 

29h. 30, 33a. 
Contracts: 40a, 41, 44b, 45. 46. 49, 51a, 51c. 
Comb.: Cont. Discounts: 60h, 60i, 61a. 
Cancellation: 71a, 72. 
Prod. Services: 80, 02. 

TIME RATES 
Eft 1/05 -Reed 3/28/86. 

6. SPOT ANNOUNCEMENTS 
PER 
WK : 1 ti 7 81 14 ti 21 01 50 ti 75 ti 100+ 
1 min 3.90 3.30 2.70 2.40 2.10 1.95 1.80 
30 sec 3.30 2.70 2.40 2.10 1.80 1.85 1.50 
1/2 AM spot schedule may be applied to FM spot 
schedule for FM frequency. 

15 -SECOND QUICKIES 
Minimum 10 per day. Der spot ..... _______ .............. 1.25 

K L E B -FM 
1966 

Media Code 4 219 2731 0.00 
KLEB Broadcasting Inc., 1842 Henry St., Golden 

Meadow. La. 70357. Phone 504-475-5141. 
I. PERSONNEL 

General Manager -Jack Egle. 
Adv. Mgr. & Prog. Dir. -Alex Plaisance, Jr. 

3. FACILITIES 
EItP 3.000 w.; 94.3 mc. 
Operating schedule: Noon -10 pm. CST. 
Antenna ht.: 195 ft. above average terrain, 

4. AGENCY COMMISSION 
15/0. Monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 3c, 3d. 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11c, 12e, 13a, 14e, 15b. 
Basic Rates: Ha. 21a, 21h, 21d, 22b. 23e, 24a, 24e, 

28b 29c, 29b, 30, 31, 33a. 
Contracts: 40a, 41, 43, 44a, 44b, 45, 46, 47e. 48, 49, 

51a, 51e. 
Comb.; Cont. Discounts; 60a, Sod, 60e, 60f, 601, 61a, 

bib. 62b. 
Cancellation: 70h, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 4 Eff 1065 -Reed 8/22/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: 

I ti 7 ti 14 ti 21 ti 50 ti 75 tl 100+ 
1 min 3.90 3.30 2.70 2.40 2.10 1.95 1.80 
30 sec 3.30 2.70 2.40 2.10 1.80 1.65 1.50 
1/2 AM spot schedule may be applied to FM spot 
schedule for FM frequency. 

HAMMOND (1 AM; 1 FM) 
Tangipahoa Parish -Map Location E-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFPR 
1947 

Media Code 4 219 2835 9.00 
Alrweb, Inc., Box 878, U. S. Hwy. 51. between 

Hammond and Ponchatoula. Hammond, La, 70401. 
Phone -Studio 345-3588. Office 345-7515. 

I. PERSONNEL 
Pres. & General Manager -John A. Chauvin. 
Sales Manager -Terrell (Foots) McCrory. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc, Non -direc- 
tional. 
Operating schedule: 4:00 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a. 5. 6a. 
Member: Southeastern Key Market Network. 

LOUISIANA 
TIME RATES 

Rates effective -. 
Rates received October 25. 1957. 

Rev. (Pratt) reed November 26, 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 min. 
5.98 
8.80 
LYS 
3.60 
3.50 

1 hr. 1/2 hr. 1/4 hr. 5 min. 
1 time..,. 40.00 22.50 15.00 9.00 

26 times-. 37.50 21.00 14.00 8.50 
52 times.. 35.00 20 00 12.50 8.00 

104 timet.. 32.50 18.50 11.00 7.50 
207 times.. 30.00 17.50 10.00 7.00 

WTGI (FM) 
1965 

©AFMO 
Media Code 4 219 2940 7.00 
Tangi Broadcasting Co., Inc., Box 70. Hwy. 51 

North. Hammond, La. 70401. Phone 345-5922. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Edgar Stains, Jr. 
Sales Manager -James F. Stange. 

3. FACILITIES 
ERP 100,000 w.; 103.3 mc. 
Operating schedule: 5 am -midnight. CST. 
Antenna ht.: 210 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received September 7, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sen 

1 ti 4.00 3.00 104 ti..._..-_... 3.00 2.40 
13 ti 3.75 2.85 156 ti....__.._- 2.75 2.25 
26 ti 3.50 2.70 260 ti...._....._ 2.50 2.10 
52 ti 3.25 2.55 385 ti 2.25 1.95 
Frequency discounts based on contractual year. 

HAYNESVILLE 
Claiborne Parish -Map Location C-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KLUV 
1947 

Media Code 4 219 3045 4.00 
Haynesville Broadcasting Corp., Box 189, 108 E. 

Main St., Haynesville, La. 71038. Phone 318-824- 
0105. 

I. PERSONNEL 
Pres. & Dir. -Joseph F. Robillard. 
Treas., Dir. & Gen'l Mgr. -Joseph P. Robillard. 
Prog. & News Dir. -Joe Prince. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 250 watts; 1580 kilocycles. 
Non -directional. 

Operating schedule: 6:00 a.m. to sundown. 
4. AGENCY COMMISSION 

15/0 time only: 10 days. 
5. GENERAL ADVERTISING See coded regulations 

General: lb. 26, 3a, 4a. 4d. 5, 6a, 7b. 
Rate Protection: 10b, llc, 12e, 13e. 14c. 15b, 16. 
Basic Rates: 20, 22a, 23b, 24b, 25a, 28c. 33d. 
Contracts: 90e. 42d. 
Comb. Cont. Discounts: 60e, 61e, 62b. 
Cancellation: 70a, 70c, 71b, 72. 
Prod. Services: 80. 82. 
Affiliated with KISS Radio Networ. 

TIME RATES 
ER Recd 4/24/88. 

6. SPOT ANNOUNCEMENTS 
Ix 25x 50x 100e 200x 500x 

1 min .............. 2.50 2.40 2.30 2.20 2.10 2.00 
30 sec..._ 2.00 1.80 1.80 1.40 1.25 1.00 
10/20 sec same as 30 sec. 

8. PROGRAM TIME RATES 
Ix 259 50x IOOx 200x 500x 

1 hr 60 54 48 42 36 30 
1/2 hr 40 36 32 28 24 20 
1/4 hr..._.._ ...... _ 29 18 16 14 12 10 
5 min..._ ...... _ ...... _ 10 9 8 7 6 5 

HOUMA (1 AM; i FM) 
Terrehonne Parish -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KC IL(FM) 
1965 

Media Code 4 219 5151 0.00 
KCIL, Inc., Box 1031. Houma, La. 70361. Phone 

504-872-6828. 
I. PERSONNEL 

President -Denver T. Brannen. 
General Manager -Gene Milateen. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
Atlanta -Bushy. Finch and Woods, Inc. 

8. FACILITIES 
ERP 3,000 w.; 107.1 mc. 
Operating schedule: 6 am -11 pm. CST. 
Antenna ht.: 160 ft. above average terrain, 

4. AGENCY COMMISSION 
15% on time. Bille payable 10th of month. 

5. GENERAL ADVERTISING See Boded regulations 
Contracts: 90a. 

TIME RATES 
ER 7/1/88-Rec'd 5/27/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x I56x 312x 

1 min ...... 6.00 5.50 5.00 4.50 4.00 3.50 
30 sec 4.80 4.40 4.00 3.60 3.20 2.80 

7. PACKAGE PLANS 
20 ti per wk -I0% off 1 ti rate. 
50 ti per wk -20% off 1 ti rate. 

8. PROGRAM TIME RATES 
Ix 261 52x 104x 156x 312x 

1/2 hr..._ ..... 36 33 30 27 24 21 
1/4 hr 24 22 20 18 16 14 
5 min 12 11 10 9 8 7 

(Houma continued en next gage) 
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KJIN 
1946 

Media Code 4 219 3200 5.00 
KC1L, Inc., Box 1031. Houma, La. 70361. Phone 504- 

872-6828. 
I. PERSONNEL 

President -Denver T. Brennen. 
General Manager -Gene Mlisteen. 
l'rogram Director -Tommy Brennen. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1,000 watts days; 250 watts nights; 1490 kilocycles. 

Non -directional. 
Operating schedule: 5 am -11 pm. CST. 

4. AGENCY COMMISSION 
15%. Bills payable 10th of month. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 2a, 3a. 9a. 4d, 5, 6a. 7a, 8. 
Rate Protection: 10h, 11b, 12b, 13b, 14b. 15a. 
Basic Rates: 20b. 21d, 22b, 23a, 24b, 25a, 28b, 28c, 

229a, 33b. 
Contracts: 40a, 41. 42b, 44b. 45, 46. 47a, 510 
Comb.: Cont. Discounts: 60a. 60e, 61c, 62d. 
Cancellation: 70a, 70c, 71a. 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eff 7/1/68-Rec'd 5/27/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 312x 

1 min. 7.50 7.00 6.50 6.00 5.50 4.50 
30 sec ....... 6.00 5.60 5.20 4.80 4.40 3.60 
ID's 3.75 3.50 3.25 3.00 2.75 2.25 

7. PACKAGE PLANS 
20 ti per wk -10% off 1 ti rate. 
50 ti per wk -20% off 1 tl rate. 

8. PROGRAM TIME RATES 
Ix 26x 52x I04x 156x 312x 

1/2 hr 45 42 39 36 33 27 
1/4 hr 30 28 26 24 22 18 
5 min 15 14 13 12 11 9 

JENA 
Lasalle Pariah -Map Location C-3 

See BADS consumer market map and data at begin- 
ning of the State. 

KCKW 
1962 

Media Code 4 219 3255 9.00 
LaSalle Broadcasters, Box 8, Jena, La. 71342. Phone 

2-4646. 
STATION'S PROGRAMMING DESCRIPTION 

KCKW: Programming is block variety music, news. 
and weather with major segments of middle-of-the- 
road, standard. country and western, gospel and rock 
and roll. NEWS: at :55. 3 major newscasts M -Bat 
7:15 am, 12:15 pm. & 5:15 pm. Contact Representa- 
tive for further details. Recd 7/14/67. 

I. PERSONNEL 
Owners -It. W. Wagner, and Robert Wagner. 
General Manager -Robert Wagner. 

2. REPRESENTATIVES 
South -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
500 w. days: 1,480 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a. 4b. 5, 6a, 7a, 8. 
Rate Protection: 10a. lia, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20a, 21a, 21d, 22a, 23a, 24e, 25a, 26, 

28a. 28e, 29b. 
Contracts: 40a, 41, 42b, 42d, 44a, 46, 47a, 51a, 51c. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective October 1, 1962. 
Bates received October 5, 1982. 

6. SPOT ANNOUNCE MENTS 
1 50 

min. words min. words 
1 Ume.__ 4.50 3.50 156 times.... 3.80 2.60 

28 times.... 8.90 3.05 280 times._ 3.10 2.45 
52 times._ 3.70 2.90 512 times_. 2.80 2.80 

104 times.._ 3.50 2.75 
B. PROGRAM TIME RATES 

1 hr. 

26 times....-_..._..._... 38.25 
52 times......-_...__._ 38.00 

104 times-.-..._._...- 33.75 
156 times..._...___._ 31.50 
260 times.__.._..._.__ 29.75 
312 times.._..___... 27.50 

1/2 hr. 
30.00 
25.50 
24.00 
22.50 
21.00 
19.50 
18.00 

1/4 hr. 
18.00 
15.30 
14.45 
13.50 
12.60 
11.70 
10.80 

JENNINGS (1 AM; 1 FM) 

5 min. 
9.00 
7.15 
7.20 
8.85 
6.80 
5.95 
5.40 

Jefferson Davis Parish --Map Location C-5 
See SRDS consumer market map and data at begin- 
ning of the State. 

KJEF 
1950 

N.vtt 

Subaeriber to the NAB Radio Code 
Media Cede 4 219 3360 7.00 
Jennings Broadcasting Co., Drawer 1248, 1521 Lake 

Arthur Ave., Jennings, La. 70546. Phone 824-2934. 
I. PERSONNEL 

Pres. á Gen'] Mgr.-Clovle L. Bailey. 
Commercial Manager -Jerry Dugas. 
Program Director -Clovis Bailey. 

3. FACILITIES 
1.000 w.: 1290 kg. days. 
Operating achedule: 6:00 a.m. to Sunset weekdays; 
7:00 a.m. to sunset Sunday. CST. 

4. AGENCY COMMISSION 
'5%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3h. 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 221) 23a, 26, 28a. 
Contracts: 40a, 45. 46. 
Comb.; Cont. Discounts: 60a, 61a, 62b, 62e. 
Cancellation: 70a, 70e, 71a. 
Affiliated with the Keystone Network. 

TIME RATES 
Ratea effective December 1, 1854. 
Rates received December 17. 1954. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 ti. 26 ti. 52 tl. 100 ti. 156 ti. 312 tl. 

1/2 hour 23.00 20.70 19.55 18.40 17.25 16.10 
1/4 hour 14.50 13.00 12.00 11.50 11.00 10.50 
10 minutes 10.35 10.00 9.50 9.00 8.65 8.25 

5 minutes 7.05 6.20 5.95 5.70 5.20 4.70 
Soots .. 3.20 3.05 2.87 2.70 2.50 2.85 

K J E F -FM 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 219 3361 5.00 
Jennings Broadcasting Co., Inc., Drawer 1248, 1521 

Lake Arthur Ave., Jennings, La. 70546. Phone 
318-824-2934. 

I. PERSONNEL 
Pres. & Prog. Dir. -Clovis L. Bailey. 
Sales Manager -Jerry Dugas. 

3. FACILITIES 
ERP 600 w.; 92.7 rec. 
Operating schedule: 8:00 am -10:00 pm. 
Antenne ht.: 220 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only- monthly. 

5. GENERAL ADVERTISING See coded regulations 
See KJEF listing for coded regulations. 

TIME RATES 
Eff Reed 9/15/68. 

10. SPECIAL FEATURES 
Automated, taped time signals (1 per 1/2 hr) ea .50 

JONESBORO 
Jackson Pariah -Map Location C-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KTOC 
1958 

Media Cede 4 219 3465 4.00 
Jackson Parish Broadcasters, P. O. Box 550. Jones 

boro. La. 71251. Phone 4600. 
I. PERSONNEL 

Co-owner & Gen'l Mgr. -A. H. Colvin, Jr. 
Co-owner & Prog. Dir. -T. L. Colvin, Sr. 

3. FACILITIES 
1,000 w. days; 920 kc. Non -directional. 
Operating schedule: 5:30 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, 3a, 41% 5, 6a. 
Rate Protection: 10a, ila, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 200. 21a, 21d, 22a, 23a, 24e, 25a, 26. 

28c, 29b. 
Contracts: 40a, 41, 92b, 42d, 49a, 46, 47a, 51a, 51e. 
Comb.: Cont. Discounts: 60a, 610. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with NAS and KISS. 

TIME RATES 
Rates effective 

Card received May 29. 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 5 1 50 
hr. hr. hr. min. min. wordy 

1 time 45.00 30.00 18.00 9.00 4.60 8.50 
26 times 38.25 25.50 15.30 7.75 3.90 3.05 
52 times 38.00 24.00 14.45 7.20 3.70 2.90 

104 times 33.75 22.50 13.50 6.85 3.50 2.75 
156 times 31.50 21.00 12.60 6.30 3.30 2.80 
260 times 29.75 19.50 11.70 5.95 3.10 2.45 
312 times 27.50 18.00 10.80 5.40 2.80 2.30 

LAFAYETTE (3 AM; 2 FM) 
Lafayette Parish -Map Location C-5 

See 8ßD8 consumer market map and data at begin- 
ning of the State. 

KPEL 
1950 

R A 

K P E L -FM 
1965 

©QFMD 
Subscriber to the NAB Radio Code 

Media Code 4 219 3570 1.00 
Radio Lafayette, Inc., Box 52046. 319 Audubon 

Blvd.. Lafayette, La. 70501. Phone 318-234-7418. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -George Crouchet. Jr. 
Vice-Pres. & Sta. Mgr. -Ron Gomez. 
Program Director -Jim Harris. 

2. REPRESENTATIVES 
Savalli/Gates. lug. 

3. FACILITIES 
1.000 w. days, 500 w. nights; 1420 ko. Directional - 
night only. 
Operating schedule: 5 am -midnight; 6 am -Sun. CST. 
FM FACILITIES 
ERP 38.100 w. 99.9 mc. 
Operating schedule: 5:00 am -midnight Mon thru Sat; 
6:00 am -midnight Sun. CST. 
Antenna ht.: 196 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a. 4a, 4d. 5. 6a. la, 8. 
Rate Protection: lob, 11b, 12h, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 21d, 22b, 
Contracts: 400, 41. 46. 

23a, 29c, 28c. 

Comb.: l'ont. Discounts: 60b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73e. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 
15 minute separation from competitive announcements 
guaranteed. 

TIME RATES 
ER 

7. PACKAGE PLANS 
-Reed 5/26/66. 

PER WK, EA: 581 10 tl 15ti 20tí 30ír 
1 min or less 

8. PROGRAM TIME 
1 x 

7.00 
RATES 

6.50 6.00 5.50 5.00 
1/4 hr IO min 5 min 

30 20 15 

KSMB (FM) 
1965 

Media Code 4 219 3675 8.00 
Communication Broadcasting. Inc.. Box 51928. 3200 

Johnston St., Lafayette, La. 70501. Phone 318 
232-lá11. 

t. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -John H. Coco. 
Station Manager -William T. Martin. 
Program Director -Mike Wade. 

3. FACILITIES 
Eltl' 29,500 w.: 94.5 me. 
Operating schedule: 6:00 am -midnight daily. CST. 
Antenna ht.: 234 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAIL Itadlo Code Advertising Standards apply. 
General: la, 2b, 3a, 9a, 5, 6h, 7b, 8. 
Rate Protection: 10b, lie, 12f, 13f, 14b, 15e. 
Basic Rates: 20b, 21a, 22a, 24b, 290, 30. 
Contracte: 40a, 92d, 44b, 45, 46, 47e, 48, 50, 51a. 
Comb.; Cont. Discounts: 60a, 61a, 62a. 
Cancellation: 71a, 72. 
Prod. Services: 82. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 9/1/67 -Reed 9/15/67. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 39x 52x 
10 sec 1.50 1.50 1.50 1.50 1.50 
30 sec 3.00 3.00 2.75 2.75 2.50 
1 min 4.00 4.00 3.75 3.75 3.50 

8. PROGRAM TIME RATES 
Ix Isx 26x 39x 52x 

5 min 8.00 8.00 6.75 6.75 5.50 
10 min 15.00 15.00 12.50 12.50 10.00 
1/2 hr 20.00 20.00 17.50 17.50 15.00 
1 hr 35.00 35.00 30.00 30.00 25.00 

KVOL 
1935 

Subscriber to the NAB Radio Code 
Media Code 4 219 3780 6.00 
KVOL, Inc., Box 3030. 123 E. Main, Lafayette, La. 

70504. Phone 318-234-5151. 2. 
I. PERSONNEL 

vice-Pres. & Gen'l Mgr. -Evan H. Hughes. Jr. 
Station Manager -Tom Galloway. 
Commercial Manager -Barry Thompson. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Atlanta, Dallas -Bushy, Finch and Woods, Inc. 
Michigan. Ohio, Pittsburgh-Pearse Sales. 

3. FACILITIES 
5.000 w. days. 1.000 w. nights: 1330 kc. 

Directional -night only. 
Operating schedule: 5:25 am -midnight weekdays: 
6:25 am -11:05 pm Run. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 30. 40, 5, 6h. 7a, 8. 
Rate Protection: lob. 11b, 12b, 13b, 14b, 15a, 15b. 
Baste Rates: 21a, 21b. 29c, 25a, 28e. 30. 
Contracts: 40a, 45, 46. 47a. 48. 49, 50, 51a. 51c. 
Comb.; Cont. Discounts: 600, 600, 60d, 601, 61a, 

61b. 010, 62d. 
Cancellation: 70e. 71a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 9 Eff 7/1/68 -Reed 6/6/68. 

6. SPOT ANNOUNCEMENTS 
I min 20/30 8/12 

I x 14 11 7 
7. PACKAGE PLANS 

AA -Mon thru Fri 6:30-9 am & 4-6:30 pm. 
A -All other times. 

1 MINUTE 
PER WK, EA: 

5ti 10 ti 15 ti 20 ti 25tí 30 ti 
AA 11.00 10.50 9.25 8.50 8.25 7.00 
A 10.00 9.25 8.50 8.00 7.00 6.50 

30 see: 80% of applicable 1 -min. 
10 sec ID's: 50% of applicable 1 -min. 
Spots may be combined for maximum frequency. 

BEST BUY PLAN A 
10 spots 6:30-9 am & 4-6:30 pm Mon thru Fri. 
10 spots Sat & Sun. 
20 1 -min spots wkly, ea ....... _..-.._.._.._.... ...... __ ............. 7 

BEST BUY PLAN B 
15 spots 6:30-9 am, noon -1 pm & 4-6:3.0 pm Mon 
thru Fri. 
15 spots Sat & Sun. 
30 1 -min spots wkly. ea_......_......_.._.._..-.._.........._.._... 6 

8. PROGRAM TIME RATES 
I hr I/2hr1/4hr 10 min5 min 

1 x 60 45 35 25 20 
10. SPECIAL FEATURES 

NEWS -AA- -A- 
5 t1 IO ti 5 t1 IO ti 

5 min 14 11 10 9 
FEATURES 

3 -min weathercast at :15-75% of applicable 5 -min 
rate. 
3 -min sports scores at :45-75% of applicable 5 -min 
rate. 

KXKW 
1960 

Country & Western Music 

Subscriber to the NAB Radio Code 
Media Code 4 219 3885 3.00 
General Communications, Inc.. Box J, 611 S. Buch- 

anan St., Lafayette, La. 70501. Phone 318-235- 
1520. 
STATION'S PROGRAMMING DESCRIPTION 

KXKW: Programmed for adults. 
Country and western music format, 60% current hits, 
40% past hits. NEWS: 5 min network news on half 
hour, local news headlines on hour, weather twice 
hourly on quarter hour. Farm and market news 
between 5 am & 7 am. SPORTS: major league 
baseball, major college and professional football, 
quarter horse and thoroughbred racing, basketball, 
track. 4 local 5 min aportocasts and 3 network 
sportscasts per day. 2 remote units for news, sports, 
and public interest programming. Personalities 
available for remote broadcasts, store openings, sales, 
etc. Contact Representative for further details. Rec'd 
9/8/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -James V. Hoffpauir. 

2. REPRESENTATIVES 
Gill Perna, Inc. 
Southeast -C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
10,000 w. days (non -critical hours) non -directional; 
10.000 w. days (critical hours) directional; 500 w. 

nights 1520 ire Directional. 
Operating schedule: 5:25 am -midnight. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General, lb, 2a, 2b, 3a, 40, 5, 6a, 8. 
Rate Protection: lob, 11e, 12c, 13b, 14b. 15b. 
Basic Rates: 20b, 21b, 21e, 22a, 24e, 25a, 29b. 
Contracts: 40a, 44b, 45, 46. 
Comb.; Cont. Discounts: 60f. 
Cancellation: 70b, 70d, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Ratee effective October 1, 1960. (Card No. 1.) 

Rates received September 15. 1980. 
6. SPOT ANNOUNCEMENTS 

20/30 
1 min sec ID's 

1 ti _..._...._.-----._ ............._. 8.00 6.00 4.00 
26 ti 7.60 5.70 3.80 
52 ti _ 7.20 5.40 3.60 
104 ti._.__ _ 6.80 5.10 3.40 
158 ti ._.. 8.40 4.80 3.20 
260 tl _-.. 6.00 4.50 3.00 

7. PACKAGE PLANS 20/30 
PER WK: 1 min sec ID's 
5 ti ,_ .._...- 6.00 4.50 3.00 
10 ti.........__...._.........._........_ __-...- 5.50 4.12 2.75 
15 ti..._ ..... .._ ...... _... _...-._., 5.00 3.75 2.50 
20 ti 4.50 3.37 2.25 
30 ti 4.00 3.00 2.00 
Continuing discounts granted. 

5 -MINUTE SATURATION PLAN 
5 wk. _. 9.00 20 wk...._ 8.25 
10 wk. - 8.75 30 wk. 8.00 
15 wk 8.5n 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 40 24 16 12 10 

LAKE CHARLES (3 AM; 1 FM) 
Calcasieu Parish -Map Location B-5 

See SRDS eonaumer market map and data at begin- 
ning of the State. 

KAOK 
1947 

Media Code 4 219 3990 1.00 
EJP Corp., Drawer S. Lake Charles, La. 70801. 

Phone 318-436-7541. 
Other Studio -645 -15th St., Lake Charles, La. 

t. PERSONNEL 
President -Edward J. Prendergast. 
Manager -Jack O'Reilly. 

2. REPRESENTATIVES 
New York -Greener, Hiken, Sears. 
Southern -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 5 am -midnight. CST. 

4. AGENCY COMMISSION 
15%. no nab discount. Billed monthly, payable 10th. 

5. GENERAL ADVERTISING See coded regulations 
General: 1b, 2b, 3a. 3d, 4a, 5, 6a, 7a. 
Rate Protection: 10a, 11a, 120, 13a, 14a, 15a, 15b, 

16. 
Basic Rates: 20h. 21b, 21d, 22b, 23a, 23b, 24b, 27, 

28a, 28e, 29a, 33a. 
Contracts: 40a. 41, 43, 440, 45, 48, 47a, 50, 51a, 510 
Comb.; Cont. Discounts: 60a, 601, 61e, 62d. 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 81, 82. 
Affiliated with American Information Network. 
Affiliated with MBS. 

TIME RATES 
Rates effective December 6. 1964. (Card No. 9.) 

Rates received December 3, 1964. 
20/80 

6. SPOT ANNOUNCEMENTS 1 min sec ID's 
J ti. 7.00 5.60 4.20 
13 ti 6 70 5.40 4.00 
26 ti 8.40 5.20 3.85 
52 ti 6.10 4.90 8.65 
104 ti 5 80 4.65 3.50 
158 ti 5 50 4.40 3.80 
208 ti 5.35 4.30 8.20 
260 ti 5.20 4.20 3.10 
312 ti 5 00 4.00 8.00 
500 4.70 3.70 2.80 
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Lake Charles -K A O K -Continued 
7. PACKAGE PLANS 

20/30 
PER WE: 1 min sec 
5 ti 5.60 4.50 
10 ti 5.00 4.00 
15 ti 4.50 3.50 
20 ti 4.25 3.25 
80 ti 4.00 3.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 t1.......__._...._.._..._ 45.00 30.00 20.00 
13 ti 43.00 26.50 19.00 
26 ti..._...._....__....._ 41.00 25.50 16.00 
52 ti 39.50 24.00 17.00 
104 ti 38.50 23.50 16.00 
156 ti_ 36.50 22.00 15.00 
208 ti 34.50 20.50 14.00 
260 ti 32.00 19.50 13.00 
319 ti 30.00 18.50 12.00 

10. SPECIAL FEATURES 
Newscasts: 5 minutes before the hour. News -info 
reports, every 30 minutes. 

5 MINUTE NEWSCASTS 
1 ti 11.50 104 ti. _ 8.50 
13 ti 10.50 156 ti.._ . 8.00 
26 ti 10.00 260 ti..__._..._.._._._.._._ 7.00 
52 ti 9.50 312 ti 6.00 

KIKS 
1955 

CITY OF LICENSE 
SULPHUR 

15.00 
14.50 
13.00 
12.50 
12.00 
11.50 
11.00 
10.50 
10.00 

R A B 

ID's 
2.75 
2.50 
2.25 
2.15 
2.00 

12.00 
11.50 
11.00 
10.50 
10.00 
9.50 
9.00 
8.50 
8.00 

Subscriber to the NAB Radio Code 
Media Code 4 219 9135 7.00 
(This is a duplicate of the listing appearing under 
Sulphur. La.) 
Victor Radio Company. Box 324, Lake Charles, La. 

70601. Phone 318-527-5266. 
I. PERSONNEL 

General Manager -Don Sams. 
Program Director -Buddy King. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
Southeast -R. S. Crane Company, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
500 w. days; 1310 kc. Directional. 
Operating schedule: 5:00 am -local sunset weekdays; 
7:00 am -local sunset Sun. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a, 4a, 9d, 5. 6a, 7h. 
Rate Protection: 10h, 11b, 12b, 13h, 14h. 
Basic Rates: 22a, 23a, 24a, 25a, 26. 28b, 29a. 
Contracts: 90a, 95. 46, 47a, 48. 
Comb.: Cont. Discounts: 60a. 61a. 62b. 
Cancellation: 70a, 70c, 71a. 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 10 ER 7/1/66 -Reed 6/13/66. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 92x 156x 3122 560x 1000x 
1 min 6.00 5.50 5.00 4.00 3.50 3.00 2.50 
20/30 sec 4.50 4.00 3.75 3.20 2.90 2.40 2.00 
10 sec 3.00 2.75 2.50 2.00 1.75 1.50 1.30 

7. PACKAGE PLANS 
PER WK, ROS: 10x 20x 30E 40x 
1 min._......__..___.._...._.._... 50.00 80.00 105.00 130.00 
20/30 sec 37.50 60.40 87.00 118.00 
10 sec 25.00 40.00 52.50 60.00 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 x._ 50 38 18 15 8 
10. SPECIAL FEATURES 

Newscasts: 5 minutes on the hour. 
5 -MINUTE NEWS 

1 ti 12.00 156 ti... ._. 9.00 
26 ti 11.25 260 ti._ .... 8.25 
52 ti 10.50 312 ti......_.........._._ 7.50 
109 ti 9.75 

KLOU 
1947 e R A B 

(D) 

Media Code 4 219 4200 4.00 
Dixie Broadcasters. Inc., Box 1725. 1600 Herle,. 

St.. Lake Charles, La. 70601. Phone 318-436- 
7277 

I. PERSONNEL 
Pres., Gen'i Mgr. -Albert D. Johnson. 
Program Director -Johnny Janot. 
Sales Manager -Bill "Rocky" Stone. 

2. REPRESENTATIVES 
Sava II I /Gates. Inc. 

3. FACILITIES 
1.000 w.: 1580 ka'. Directional -night. 
Operating schedule: 4:55-1:00 am Mon thru Sat: 
5:55-1:00 am Sun. CST. 

4. AGENCY COMMISSION 
15% net time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. la, 2b. 3a, 3h. 3d. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 1012. 11b, 12e. 13h, 14b. 
Basic Ratee: 20b. 21a, 22a, 22h, 23a, 24b, 24c, 25a, 

28b. 28e, 29a. 
Contracts: 40a, 41, 49a, 45. 96. 51a, 51c. 
Comb.; Cont. Discounts: 60a, 60e. 61a. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 82. 
Continuing week discounts allowea, wnen earned on 
frequency and plan spots; 5% for 26 weeks. 10% for 
52 weeks. Advertisers who have completed 52 weeks 
of broadcasting may continue at applicable earned 
or plan frequency without being subject to short rate 
In event of cancellation after 52nd week. 

TIME RATES 
Rates effective January 1. 1964. (Card No. 3.) 

Card received December 2. 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti 8.00 8.40 104 ti 6.40 5.20 
13 ....... 7.60 6.10 156 ti._.._..._ 6.00 4.80 
26 ti 7.20 5.80 260 ti...... ........ 5.60 4.50 
52 ti 6.80 5.`2 312 ti 5.20 4.20 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

1 min 30 sec 1 min 80 sec 
10 wk 5.50 4.40 20 wk. . 4.75 3.80 
15 at. 5.00 4.00 30 wk. 4.50 3.60 

10. SPECIAL FEATURES 
Newscasts: 5 minute. before the hour. 

5 -MINUTE NEWS 
1 ti 12.00 104 ti ..... _.. .... _____ 9.60 
13 ti 11.40 156 t1.....______ 9.pì 
26 ti 10.80 260 ti 8.40 
52 ti 10.20 312 ti...__..__.____..... 7.80 

KPLC 
1935 

Representatives, Inc 

R AB 
Subscriber to the NAB Radio Code 

Media Code 4 219 4305 1.00 
Calcasieu Radio, Inc., Box 1488, 320 Division SL, 

Lake Charles, La. 70601. Phone 318-436-3631. 
TWX 510-971-7570. 

I. PERSONNEL 
President -Barry K. Renfro. 
Operations Manager -Kent Carter. 
National Sales-Jeb Swanson. 

2. REPRESENTATIVES 
II -R Representatives. Inc. 

3. FACILITIES 
5.000 w. days. 1,000 w. nights; 1470 ka Directional 
-night only. 
Operating schedule: 5:3.0 am -midnight. CST, 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3b. 3c, 3d, 4a, 4d, 5. 6a, 

7h, 8. 
Rate Protection: 10e, 111, 12c, 13c, 14c, 15a, 15c. 
Basle Rates: 20h, 21a, 21b, 21d, 22a, 22b, 23a, 24a, 

24b, 24c, 25a, 26, 27, 28a, 29a, 30, 32a. 33h. 
Contracts: 40a, 41, 42a. 42c, 43, 44a, 44b, 46, 47a, 

48, 49, 50, 51a, 51b, 51e. 
Comb.: Cont. Discounts: 60a, 60e, 60d, 60e, 60f, 60h, 

601, 61a, 62b, 82d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective March 1, 1960. 
Rates received March 7. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 26 52 104 156 260 312 
ti. ti. ti. ti. ti. ti. ti. 

1 hour 50.00 47.50 45.00 42.50 40.00 87.50 35.00 
1/2 hour 30.00 28.50 27.00 25.50 24.00 22.50 21.00 
1/4 hour 20.00 19.00 18.00 17.00 16.00 15.00 14.00 

10 min.._ 17.00 16.15 15.30 14.45 19.60 12.75 11.90 
5 min 14.00 13.30 12.60 11.90 11.20 10.50 9.80 
1 min..._ 9.00 8.55 8.10 7.65 7.20 6.75 6.30 

30 sec._ 7.00 6.65 6.30 5.95 5.60 5.25 4.90 
10 sec 9.50 3.33 3.15 2.98 2.86 2.63 2.45 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES 

(1 minute spots) 
Per spot: 1 wk. 6 wire. 18 wka. 

10 spots weekly 7.00 6.50 6.06 
15 spots weekly 6.75 6.25 5.75 
20 spot. weekly 6.50 6.00 5.50 
25 spots weekly 6.25 3.75 5.25 
30 spots weekly 6.00 5.50 5.00 

(30 seconds) 
10 spots weekly - 5.50 5.00 4.50 
15 spots wcet17........__ __ 5.25 4.75 4.25 
20 spots weekly _.. 5.00 4.50 4.00 
25 spots weekly ............ 4.75 4.25 3.75 
30 spots weekly 4.50 4.00 3.50 

7:00 p.m. to midnight -50% off above rates. 

KPLC-FM 
1935 

Subscriber to the NAB Radio Code 
Media Coda 4 219 4306 9.00 
Calcasieu Broadcasting Corp., Box 1488, 320 Division 

St.. Lake Charles. La. 70604. Phone 318-436-3631 
TWX 318-477-7595. 

I. PERSONNEL President -Harry K. Renfro. 
Operations Manager -Kent Carter. 
National Sales-Jeb Swanson. 

2. REPRESENTATIVES 
H -R Representatives, Inc. 

3. FACILITIES 
ERP 5.000 w.: 99.5 mc. 
Operating schedule: 18 hours daily. CST. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See coded regulations 
See KPLC listing for coded regulations. 
Affiliated with NBC Radin Network. 

TIME RATES 
FR Recd 4/28/66. 

6. SPOT ANNOUNCEMENTS I min 30 see 10 see 
Flat 2.40 1.44 1.00 

8. PROGRAM TIME RATES 
7 hr 3 hr I hr 1/2 hr 1/4 hr 

Flat 84.00 54.00 24.00 14.00 9.60 () Weekly. 

LAKE PROVIDENCE 
East Carroll Pariah -Map Location D-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KLPL 
1957 

Media Code 4 219 4410 9.00 
Radio Service. Co., P. O. Box 342. Hwy. 65 N.. 

Lake Providence, La. 71254. Phone 834. 
I. PERSONNEL 

Owner & Mgr. -Emmet H. McMurry. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
250 w.: 1050 kc. Non -directional. 
Operating schedule: 6:00 a.m, to 6:00 p.m. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. Bills payable when received. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4h, 9d, 7b. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 21a, 21e, 21d, 22a, 23a, 23b, 24b, 28a, 

28c, 29a, 29h, 33c. 
Contracts: 40a, 41, 92h, 92d, 44a, 95, 46, 47a, 48, 49, 

50, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60e, 60f, 61c, 62d. 
Cancellation 71b, 73b. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective June 1. 1957. 
Rates received July 5. 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 100 50 

hr. hr. hr. min. wds. wds. 
a tame 50.00 26.80 14.00 8.00 5.50 4.50 

13 times 47.00 24.20 13.00 7.00 5.00 4.00 
26 times 41.00 22.40 12.00 6.00 4.50 3.50 
52 times 41.00 20.60 11.00 5.00 4.00 3.00 

104 times 
158 or more 

38.00 18.80 10.00 4.50 3.50 2.50 

times 35.00 17.00 9.00 4.00 5.00 2.00 

LEESVILLE 
Vernon Parish -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning of the State 

KLLA 
1956 

Subscriber to the NAB Radia Code 
Media Code 4 219 4620 3.00 
Leesville Broadcasting Co., Box 1323, Leesville, La. 

71446. l'hnne 318-239-3403. 
Studio & Office -Texas Highway. W. 

I. PERSONNEL 
Mang Partner & Ger.'l Mgr. -Irving Ward -Steinman. 
Commercial Manager -R. L. Lawrence. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Southeast -C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
1,000 w. days, 1570 kc. Non -directional. 
Operating schedule: 5 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a. 3a, 4a, 9d, 5, 6a, 7a, 8. 
Rate Protection: 15h, 15e. 
Basic hates: 22h. 23a, 24a, 250, 26, 29a. 
Contracts: 90a. 42a, 45, 46. 
Comb.; Cont. Discounts: 60a, 61b, 62b, 62e. 
Cancellation: 70a, 70e, 73a. 

TIME RATES 
No. 2 ER 11/15/67 -Reed 11/6/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 260x 912x 

1 min 9.00 3.80 3.60 3.40 3.20 3.00 2.80 
30 sec 3.55 3.35 3.15 3.00 2.75 2.55 2.35 
10 sec 3.20 3.00 2.80 2.60 2.40 2.20 2.00 

7. PACKAGE PLANS 
PER WK, ROS: 10 ti 20 ti 30 ti 40 ti 
Applicable rate 52x 104x 156x 260x 
1 -minute, 30 and 10 -seconds combinable for frequency 
discount. 

MANSFIELD 
De Soto Parish -Map Location B-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KDXI 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 219 4725 0.00 
Heart of Dixie Broadcasting Corp., Drawer 740, Hwy. 

84 West, Mansfield, La. 71052. Phone 872-4414. 
I. PERSONNEL 

General Manager -Bennett Strange. 
Sales Manager -Buford Strange. 

3. FACILITIES 
1,000 w.: 1360 kc. days. Nondlrectional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards aptly. 
General: 3a, 5, Oa. S. 
Rate Protection: 10g. llg 14g. 15b. 
Basic Ratee: 20h, 21a, 21h, 21d, 23a, 24c, 25a, 28h, 

28c, 33c. 
Contracta: 40a. 42a, 45. 48, 51a. 
Comb.: Cont. Discounts: 6ua. 
Cancellation: 73a. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eff 1/1/67 -Reed 10/31/66. 

6. SPOT ANNOUNCEMENTS 
Ix 25x SOx 100+ 

1 min 5.00 3.00 2.50 2.00 
8. PROGRAM TIME RATES 

Ix 7x 25x 502 100+ 
1 hr 70.00 55.00 45.00 38.00 30.00 
1/2 hr..._ .............. 35.00 29.00 25.00 20.00 15.00 
1/4 hr 18.00 15.00 13.00 11.00 9.00 
5 min 6.50 5.00 4.50 4.00 3.50 

LOUISIANA 
10. SPECIAL FEATURES 

Live Wire News -Mon -Sat, 7-8 am. Per spot 5. 
Evening Gospel Train -Mon -Sat, 4-5 pm, Per Spot 5. 
(Limit of 2 per day on each show) 
Newscasts (on the hour). No frequency discount - 
5.50 ea. 

MANY 
Sabine Parish -Map Location B-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KWLA 
1962 

Media Code 4 219 4830 8.00 
Sabine Broadcasting Co., Box 050, Many, La. 71449. 

l'hone 256-5177. 
1. PERSONNEL 

Owners -D. T. Lyons & I. D. Murphy. 
Manager -Don Lyons. 

3. FACILITIES 
1.000 w. days; 1530 he. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 

4, AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3h, 9h, 4d, 5, 0a, 7h, 8. 
Rate Protection: 10h, 11b. 12b, 13h, 14h. 
Basic Rates: 200. 22a, 22h, 230, 25a, 26, 28h, 29a. 
Contracts: 40a, 46, 47a. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a, 70e, 71b, 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective August 1, 1962. 
Rates received July 16, 1962. 

6. SPOT ANNOUNCEMENTS 
50 50 

1 min. wds. 1 min. wds. 
1 time 4.50 3.50 156 times.... 3.30 2.60 

26 times 3.90 3.05 260 times.._ 3.10 2.45 
52 times 3.70 2.90 312 times.... 2.80 2.30 

104 times 3.50 2.75 
8. PROGRAM TIME RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. 
1 time ..._ 45.00 30.00 18.00 9.00 

26 times......._ _._ 38.25 25.50 15.30 7.75 
52 times ....__ 36.00 24.00 14.45 7.20 

104 times.._....__..-. 33.75 22.50 13.50 6.85 
156 times......._ _._... 31.50 21.00 12.60 6.30 
260 times _...._ 29.75 19.50 11.70 5.95 
312 times r....._. 27.50 18.00 10.80 5.40 

MARKSVILLE 
Avoyelles Parish -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KAPB 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 210 4935 5.00 
Avoyelles Broadcasting Corp., Box 7, 110 W. Mark 

St., Markaville, La. 71351. Phone 253-7206. 
Other Studio: Runkle. La. Phone 346-2932. 

I. PERSONNEL 
President -Guy C. Billups. Jr. 
Executive Vice -President -Chester J. Coco. 

3. FACILITIES 
1,000 w. days: 1370 kc, days. Non -directional. 

500 w. pre -sunrise. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
None. all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 4a. 5. 6a. 7a. 
Rate Protection: 10a. 12a. 14a, 15h. 
Basic Rates: 20h. 21h. 22h. 23a. 24a, 24c, 28c, 29a. 
Contracts: 40a. 42c. 44b, 47e, 51c. 
Comb.; ('ont. Discounts: 60h, 61h, 620. 
Cancellation: 70a, 72, 73a. 
Prod. Services: 82. 
Affiliated with KRS. 

TIME RATES 
Rates received May 27. 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 

hr. 
1/2 
hr. 

1/4 
hr. 

IO 
min. 

5 
min. 

1 
min. 

80 
sea 

1 time.... 34.50 17.25 11.50 9.20 6.90 2.88 2.80 
13 times.. 33.06 16.96 11.21 8.91 6.61 2.78 2.16 
26 times.- 91.17 15.53 10.35 8.05 8.33 2.59 2.01 
52 times.. 30.36 14.84 9.20 6.90 6.04 2.47 1.84 

104 or more 
times..._... 28.75 13.80 8.05 5.75 5.46 2.30 1.73 

MINDEN 
Webster Parish -Map Location B-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KASO 
1952 

NAB 

Media Code 4 219 5040 9.00 
Cook Enterprises. Inc., Box 774. Lakeshore Drive, 

Minden, La. 71055. Phone 318-377-1240. 
1. PERSONNEL 

Pres. & Gen'1 Mgr. -H. R. "Bee" Cook. 
Program Director -M. S. "Digger" Odell. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
1.000 w.: 1240 kc. Non -directional. 
Operating schedule: 6 am -10 pm. CST. 
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LOUISIANA 
Minden -K A S 0 -Continued 
4. AGENCY COMMISSION 

15/0. 
5. GENERAL ADVERTISING See coded regulations 

General lb, 2a, 3a, 3d, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11h, 14h, 15b. 
Basic Rates: 20b, 21a, 21b, 22a, 24b, 25a, 26, 28b, 

28c, 29a. 
Contracts: 41, 42d, 49a, 45, 47e, 49, 51a. 
Comb.: Cont. Discounts: 60b, 60d. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 81, 82. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eff Recd 9/3/68. 

6. SPOT ANNOUNCEMENTS 
Flat 26x 104+ 

1 min 5 4 3 :keen 
0 sec 4 3 2 

7. PACKAGE PLANS 
30 DAYS: I min 30 see 
125 ti 350 225 

MONROE (4 AM; 3 FM) 
(including West Monroe) 
Ouachita Pariah -Map Location C-2 

See SRDS consumer market map and data st begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

KLIC 
1950 

MONROE 

Media Code 4 219 5145 0.00 
KLIC, Inc., 1800-1802 Parkview Drive, Monroe, La. 

71201. Phone 318-323-9817. 
I. PERSONNEL 

Exec, Vice-Pres. & Gen'l Mgr. -Frank P. Cerniglla, 
Jr. 

Sales Manager -Robert Cerniglia. 
Program Director-Retha West. 

2. REPRESENTATIVES 
Holman Company, Incorporated. 
Southeast -David Carpenter Company. 
Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 5:00-1:05 am. CST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b. 4a, 9d, 5, 8a, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 20a, 22b, 23a, 24a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a. 45, 46, 47a. 
Comb.; Cont. Discounts: 60b. 80k, 62b. 
Cancellation: 70a, 70c. 71a, 73a. 
Affiliated with MBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective April 1, 1966. (Card No. 2.) 

Card received February 28, 1968. 
Class AA -6:00-9:00 am and 4:00-7:00 pm Mon 
thru Fri. 
Class A-5:00-8:00 am and 9:00 am -4:00 pm Mon 
thru Fri; 5:00 am -7:00 pm Sat; 6:00 am -7:00 pm 
Sun. 
Class B-7:00 pm -1:05 am Mon thru Sun. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

(Fixed position) 
Class Class Class Class 
AA A AA A 

1 ti 8.50 7.25 156 ti 7.50 6.25 
26 ti 8.25 7.00 260 ti 7.25 6.00 
52 ti..._... ........ 8.00 6.75 312 ti 7.00 5.75 
104 ti 7.75 8.50 
30 seconds -75% of applicable 1 -minute rate. 

7. PACKAGE PLANS 
1 MINUTE ROTATING PACKAGES 

CLASS AA 
PER WK: 1 wk 13 wk 26 wk 39 wk 52 vet 
36 ti 6.25 6.00 5.75 5.50 5.25 
24 ti 6.50 6.25 6.00 5.75 5.50 
18 ti 6.75 8.50 6.25 6.00 5.75 
12 ti 7.00 6.75 6.50 6.25 6.06 

CLASS A 
36 t) 4.00 3.75 3.50 3.25 3.00 
24 ti 4.25 4.00 3.75 3.50 3.25 
18 ti 4.50 4.25 9.00 3.75 8.50 
12 ti 4.75 4.50 4.25 4.00 3.75 

CLASS B 
50% of Class A rate. 
30 seconds -75% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
CLASS AA 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti 75.00 45.00 30.00 18.00 11.00 
13 ti 71.30 42.75 28.50 17.00 10.45 
26 ti 67.50 90.00 27.00 16.10 9.90 
52 ti 63.70 38.00 25.50 15.25 8.50 

CLASS A 
1 tl 57.00 34.00 23.10 14.00 8.20 
1S ti 53.25 32.40 21.85 13.40 7.90 
26 ti 50.35 30.60 20.75 12.60 7.50 
52 ti 97.60 28.90 19.50 11.90 7.10 

CLASS B 
60% of Class A rate. 

10. SPECIAL FEATURES 
Newscasts: 5 minutes on the hour and half-hour. 
News program add 10% to station rates. 

KMLB KMLB-FM 
1930 1946 

MONROE 
Media Code 4 219 5250 8.00 
KMLB, Inc., Sterlington Rd., Monroe, La. 71201. 

I. PERSONNEL 
President -It. L. Vanderpool. Jr. 
Vice-l'res. & Gen'l Mgr. -James R. Plaisance. 

2. REPRESENTATIVES 
New York, Chicago -Hal Walton & Company, Inc. 
Atlanta -Bernard I. Ochs Co. 
Southwest -Mario Messina Company. 

3. FACILITIES 
5.000 w, days, 1.000 nights; 1440 kg. Directional - 
night only. 
Operating schedule: 5:00 a.m. to midnight. CST. 
FM FACILITIES ERP 17,500 w.; 104.1 me. 
Antenna ht. -216 ft. above average terrain. 
Operating schedule: same as AM. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 23a. 
Contracts: 40a. 46. 
Comb.; Cont. Discounts: 60b. 
Medical accounts accepted on approval of station man- 
agement. 
Affiliated with NAS Radio Network. 

TIME RATES 
Rates effective March 1, 1962. 
Rates received May 9, 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 

hr. hr. hr. min min. sec. 
I time.. 48.00 30.00 22.00 11.00 6.00 4.50 

26 times 45.00 28.00 20.00 10.50 5.70 4.20 
52 times 42.00 26.00 18.00 10.00 5.40 3.90 

104 times 39.00 24.00 16.05 9.50 5.10 3.60 
116 times 36.00 22.00 14.00 9.00 4.90 3.30 
312 times 33.00 20.00 12.00 8.50 4.50 5.00 
624 times 30.00 18.00 10.00 8.00 4.20 2.80 
936 times 3.90 2.60 

1,248 times 3.60 2.40 
1,560 times 3.30 2.20 

KNOE 
1944 

MONROE 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 219 5355 5.00 
James A. Noe, Box 4067, KNOE Bldg., Monroe. La. 

71201. Phone 318-322-8155. TWX 318-387-5313. 
I. PERSONNEL 

Chairman of Board -James A. Noe, Sr. 
President -lames A, Noe, Jr. 
Vice-Pres. & Gen'l Mgr.-011ie W. Bales. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio. Inc. 

3. FACILITIES 
5,000 w. days, 1,0CI1 w. nights; 540 kc. 

Directional. 
Operating schedule: 5-1 am. CST. 
Partial simulcast operation. Simulcast during hourly 
newscasts. For non.simulcast facilities see KNOE- 

4. AGENCY COMP4I8SION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, lb, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob. 1Ib, 12b. 
Basic Rates: 20a, 22b, 23a, 29a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60b, 80k, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective July 1, 1963. (Card No. 7.) 

Card received July 31, 1963. 
Class AA -6:00-9:00 am and 4:00-7:00 pm Mon thru 
Fri. 
Class A-5:00-6:00 am and 9:00 am -4:00 pm Mon 
thru Fri; 5:00 am -7:00 pm Sat; 6:00 am -7:00 
pm Sun. 
Class B-7:00 pm -midnight Mon thru Sun. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION -1 MINUTE 

Class Class Class Class 
AA A AA A 

1 ti 10.50 9.25 156 tl. 9.50 8.25 
26 ti. 10.25 9.00 260 ti 9.25 8.00 
52 ti ....... 10.00 8.75 312 ti 9.00 7.75 
104 ti 9.75 8.50 
30 -second rates 75% applicable 1 -minute rate. 

7. PACKAGE PLANS 
1 -MINUTE ROTATING PACKAGE PLANS 

CLASS AA 
PER WK: 1 wk 13 wk 28 wk 39 wk 52 wk 
36 tt..._ 8.25 8.00 

8.50 8.25 
8.75 8.50 

7.75 7.50 7.25 
24 ti...._....._. 8.00 7.75 7.50 
18 if 9.25 8.00 7.75 
12 ti...__........_.._...__ 8.00 8.75 8.50 8.25 8.00 

CLASS A 
36 ti ....... _...... _.._.._. 8.00 5.75 5.50 5.25 

5.75 5.50 
18 ....... 6.50 8.25 6.00 5.75 
12 ti 6.75 6.50 6.25 6.00 

CLASS B 
50% of Class A rate. 
30 -second rates 75% applicable 1 -minute rate. 

K N O E -FM 
1966 

©F.MD 

5.00 
5.25 
5.50 
5.75 

Subscriber to the NAB Radio Code 
Media Code 4 219 5356 3.00 
Noe Enterprises, Inc., Box 4067. KNOE Rd., Monroe, 

La. 71201. Phone 318-322-8155. TWX 318-387- 
0313. 

I. PERSONNEL 
Chairman of the Board -James A. Noe, Sr. 
President -James A. Noe. Jr. 
General Manager -Norman F. Perry. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
EltP 100,000 w. (horiz. & vert.); 101.9 mc. Stereo. 
Operating schedule: 6:00 am -midnight. CST. 
Antenna ht.: 1,650 ft. above average terrain. 
Partial simulcast operation. Operated separately ex- 
cept hourly newscasts. For simulcast facilities see 
KNOE. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, la, 3b, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12b. 
Basic states 20a, 22b, 23a, 24a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a, 46, 47e. 
Comb.; Cont. Discounts: 60b, 601. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with American FM Network. 

TIME RATES 
Eff 2/1/68-1tec'd 4/8/88. 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 

PER WIt: 1 min 30 see PER Wit: 1 min 30 see 
7 ti 5.00 3.00 28 ti 4.00 2.40 
14 ti..._ 4.50 2.70 

MONTHLY Sl'OT PACKAGES 
PER MO: PER MO: 
60 ti 3.50 2.25 120 ti 3.25 2.00 

WEEKEND SPOT PACKAGES 
(Fri, Sat and Sun) 

15 1 -min spots, ea.... 4.00 15 30 -sec spots, ea.. 2.40 
All announcements 1108, although 25% of any pack- 
age will be scheduled in traffic times when available. 

8. PROGRAM TIME RATES 
1/2 HOUR 

PER WK: 4 wk 13 wk 26 wk 39 wk 52 wk 
1 IL 20 18 16 14 12 
3 U..._ 17 16 15 13 10 
6 U 14 13 12 11 9 

1 HOUR 
1 ti 35 33 31 28 25 
3 tl 30 28 26 24 22 
6 ti 25 23 21 19 17 

10. SPECIAL FEATURES 
NEWS 

1/4 hr 5 min 1/4 hr 5 min 
1-52 tI 15.00 7.00 105-156 tl.... 12.00 5.00 
53-104 ti 13.50 6.00 

KREB (FM) 
1966 

©OFIMO 
Subscriber to the NAB Radio Code 

Media Code 4 219 5460 3.00 
Twin City Broadcasters, Inc., Box 1345, Monroe, La. 

71201. Phones 318-387-3922. 387-3923. 
STATION'S PROGRAMMING DESCRIPTION 

KREB (FM): Programmed for adult audience. 
MUSIC: modern country and western format. 6 an- 
nouncers. NEWS: 5 min to hour every hour. Head- 
lines and weather every half hour. Emphasis on local 
news. SPORTS: each hour at :20 to hour. Remote 
broadcasting equipment. Farm reports every morning. 
Contact Representative for further details. Recd 
2/19/68. 

I. PERSONNEL 
President -Jimmy L. Terry. 
Commercial Sales Manager -Ed Marshall. 
Assistant Manager -Louise Strong. 

2. REPRESENTATIVES 
Frederick W. Smith. 
Clyde Melville Company. 

9. FACILITIES 
ERP 30,000 w.; 106.1 mc. 
Operating schedule: 5 am -9 pm. CDT 
Antenna ht.: 213 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable 10 of month following billing. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3b, 3c, 3d, 9a, 4d, 5, 6a, 71). 8. 
Rate Protection: 10c. llc. 12c. 13e. 14e. 15a. 16. 
Basic Rates: 20b, 22a, 23a, 28a, 28c, 29a, 33a. 
Contracts: 40a, 41, 944. 46, 47a, 51a, 51b, 51c. 
Comb.: Cont. Discounts: 605, 60d, 60e, 60f, 61e, 

B1b, 62d. 
Cancellation: 70a. 70e. 71a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Rec'd 2/19/68. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 1042 260x 
1 min 6.00 5.75 5.50 5.25 5.00 
30 sec 4.00 3.75 3.50 3.25 3.00 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 260x 

1 hr 60 58 56 54 52 
1/2 hr 45 43 41 39 37 
1/4 hr 30 28 28 24 22 
5 min 15 14 13 12 11 

KUZN 
1958 

WEST MONROE 

R A B 
Media Code 4 219 5565 9.00 
Howard E. Griffith, Box 486. 1515 N. 7th St., West 

Monroe. La. 71291. l'hone 318-322-1491. 
STATION'S PROGRAMMING DESCRIPTION 

KUZN: MUSIC: modern country. Country and west- 
ern music with 5 air personalities. NEWS: 5 min 
every 30 min. News and sports director, 2 mobile 
units, news airplane, AP air service, 60% local, 40% 
national and regional news. FARM: news 6:30 am, 
12:30 pm & 5:30 pm. Farm director, remote broad- 
casting equipment. COMMERCIAL POLICY: 18 
minutes maximum in any hour, 15 minute product 
protection, maximum of 2 commercials between rec- 
ords. Contact Representative for further details. Rec'd 
2/23/68. 

1. PERSONNEL 
Owner -Howard E. Griffith. 
General Manager -Chuck Morgan. 
Program Director -Bruce Stratton. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Southwest -Riley Itepresentativea. 
Southeast -R. S. Crane Company, Inc. 

3. FACILITIES 
1.00u w. days; tarn kc. Non -directional. 
Operating schedule: 5:00 a.m. to local sunned. CST. 

4. AGENCY COMMISSION 
15% - nu colh diaceunt. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a. lb, 4a, 4d, 5, 00, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 23a, 24b, 25a, 26, 28b, 29a. 
Contracts: 40a, 12b, 46, 97a. 
Comb.; Cont. Discounts: 60k, Ela, 61b, 82b, 62e. 
Cancellation: 70a, 70c. 71h, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Reed 5/26/66. 
6. SPOT ANNOUNCEMENTS 

AA -6-9 am & 4-7 pm. A-5-6 am, 9 am -4 pm & 7 Dm -sign -off. 
AA: Ix 26x 52x 104x 312x 900x 
1 min 8.00 7.50 7.00 6.50 6.00 5.00 
30 sec ....... 6.00 5.65 5.25 4.90 9.50 3.75 
10 see 4.00 3.75 3.50 3.25 3.00 2.50 
A: 
1 min 6.00 5.75 5.25 4.75 4.00 3.00 
30 sec..._ 4.50 4.30 3.95 3.55 3.00 2.25 
10 sec 3.00 2.85 2.65 2.35 2.00 1.50 

7. PACKAGE PLANS 
10/wk-applicable 52x rate. 30/wk-applicable 312x rate. 
20/wk-applicable 104x rate. 40/wk-applicable 500x 
rate. 

MORGAN CITY (1 AM; 1 FM) 
St. Mary Parish -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KMRC 
1954 

Media Code 4 219 5670 7.00 
Tri -City Broadcasting, Inc., Box 1430, 602 Brashear 

Ave., Morgan City, La., 70380. Phone 504-459- 
9036. 
STATION'S PROGRAMMING DESCRIPTION 

KMRC: Programmed for adults except Sat and Sun 
afternoons for teens. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour, 30 min at noon, 10 min at 5 pm. 
MUSIC 75%. News 20% with emphasis on local. 
Public affairs 5%. SPORTS: pro, college, and local 
high school football. Sportscasts 6:30 am, 7:05 am, 
12:20 pm & 5:10 pm. Personalities available for 
remote broadcasts from individual stores, shopping 
centers, fairs, etc. Rec'd 7/13/67. 

I. PERSONNEL 
General Manager -C. Ray Pilant. 
Program Director -Farrell Bonner. 

3. FACILITIES 
500 w. days; 1430 kc. Ncn-directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0; payable by 10th. 2% per month on accounts 
delinquent 30 days. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 25, 2b, la, 3b, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10a, 14a, 15b. 
Basic Bates: 206, 21b, 22a, 23b, 24c, 25a, 26, 28b, 

28c, 29a, 30, 33d. 
Cancellation: 70a. 70c, 71a, 73b. 
Contracts: 40a, 42a, 43, 44b, 95, 96, 47a, 48, 51e. 
Comb.: Cont. Discounts: 60b, 61c, 62d. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eff 8/1/67-Rec'd 11/8/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 30 see 
1 z 4.25 3.50 364 z 2.50 1.90 
13 z 3.75 2.80 520 z....._...._..- 2.10 1.60 
52 z 3.00 2.25 728 z 1.75 1.30 
104 z 2.75 2.10 1080+ 1.50 1.10 

7. PACKAGE PLANS 1 WEEK 
20 ti 30 ti 50 ti 70 ti 100 ti 

1 min 55.00 79.50 120.00 157.50 200.00 
30 sec 92.00 60.00 90.00 119.00 150.00 

9 WEEKS 
40 ti 80 ti 120 tl 200 tl 300 ti 

1 min 100 180 240 350 950 
30 sec 76 136 180 260 330 

10 SECONDS 
(Minimum 13 weeks) 

35 wkly, per wk 28 70 wkly. per wk _. 49 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 z 60.00 35.00 20.00 15.00 9.00 
13 x 58.00 33.00 19.00 14.50 8.00 
52 z 55.00 30.00 18.00 14.00 7.00 

10. SPECIAL FEATURES 
5 MINUTE NEWS 

(13 WEEKS MINIMUM) 
On the hour and at 7:30 and 8:30 am. 
WKLY: I tl 3 tl 5+ 
Per program 7 6 5 

2 MINUTE NEWSBRIEFS 
On the half hour. 
WKLY: 9 tl 5+ 
Per program 3.75 3.00 

KMRC-FM 
1967 

Media Code 4 219 5700 2.00 
Tri -City Broadcasting, Inc., Box 1430. 602 Brashear 

Ave., Morgan City, La. 70380. Phone 504-459- 
9036. 

I. PERSONNEL 
General Manager -C. Ray Pilant. 
Station Manager -Cyril Guerrera. 
Program Director -Farrell Bonner. 

3. FACILITIES 
ERP 3,000 w.; 96.7 mc. 
Operating schedule: 5 pm -midnight. CST. 
Antenna ht.: 185 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: payable 10th. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, lb. 3a, 4a, 5, 6a, 7h, 8. 
Rate Protection: 10a, 11g, 12g, 13g, 14a, 15b. 
Basic Rates: 20b, 21a, 23a, 25a, 26, 28c, 29a, 30, 31. 
Comb.; Cont. Discounts: 80a, 61e. 
Contracts: 40a. 41, 42c, 99b, 45, 96, 97a, 48, 51b. 
Prod. Services: 82. 

TIME RATES 

Rates are identical to KMRC. See that listing. 
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NATCHITOCHES (1 AM; 1 FM) 
Natchitoches Parish -Map Location B-3 

See BADS consumer market map and data at begin- 
ning of the State. 

KNOC 
1947 

Media Code 4 219 5775 4.00 
Natchitoches Broadcasting Co., Inc.. Box 607. 720 

Front St., Natchitoches, La. 71457. 
STATION'S PROGRAMMING DESCRIPTION 

KNOC: Programmed for general interest of rural 
and urban people. 
Early am: country and western, gospel music. Mid - 
am: middle-of-the-road music, community news. in- 
terviews, features. 3-4:30 pm rock and roll, blues 
music for Negro audience. 4:30-5:30 pm country and 
western music. 5:30-7 pm middle-of-the-road music, 
news, weather, sports. 7-9 pm popular music for 
local college and teens. 9-11 middle-of-the-road 
music. ballads. instrumentals. Major 15 min news- 
casts: 7 am, 10 am, 12:30 pm, 6 pm. 10 pm. 5 min 
news at :60: Local sports events coverage play-by- 
play, city council, community involvement programs. 
Sun: religious programs and sacred music am, middle- 
of-the-road and semi -classic music afternoon and 
night. 1-3 pm classical music program. Contact Rep- 
resentative for further details. Rec'd 10/18/67. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -B. Hillman Bailey. Jr. 
Sec'y-Treas.-Sta. Mgr. -Norman A. Fletcher. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1,000 w. days, 250 w, nights; 1450 kc. Non-dlrec- 

tional. 
Operating schedule: 5:30 a.m. to 11:00 p.m. CST. 

4. AGENCY COMMISSION 
15% nn time only: no euh discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a. 2h. 3a, 3b. 3d, 4a, 4d. 5, 6a, 8, 
Rate Protection: lea. 10g. 12g. 13g. 15e. 15b. 
Basic Rates: 205, 21a, 215, 22a, 225, 23a, 24b, 25a, 

28h, 28c, 29e. 
Contracts: 40a. 51e. 
Comb.; Cont. Discounts: 60a, 60c, 601, 61e, 62b, 62d. 
Cancell s t ion : 70a. 71a. 
Prod. Serrices: 81. 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
No. LRA Eff 5/1/66-Rec'd 5/23/66, 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x 3.46 2,76 156 z..._......_... 2.49 2.07 
13 z 3.18 2.62 260 x..._ 2.35 1.94 
26 z 2.90 2.50 312 z 2.21 1.80 
52 z 2.76 2.35 624 ......._.._... 2.07 1.66 
104 x 2.62 2.21 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 5 min 

1 z 41.49 24.90 13.83 8.30 
13 x 40.10 24.20 13.14 7.95 
26 z 38.73 23.51 12.44 7.61 
52 z 37.34 22.81 11.75 7.26 
104 z 35.96 22.12 11.07 6.91 
156 z 34.57 21.44 10.37 6.12 
260 z 33.19 20.74 9.67 5.88 
312 z 31.81 20.05 8.98 5.53 
624 z 30.42 19.35 8.30 4.85 

K N O C -FM 
1966 

Media Code 4 219 5776 2.00 
Natchitoches Broadcasting Co.. Inc., Box 607, 720 

Front St.. Natchitoches, La. 71457. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -B. Hillman Bailey, Jr. 
Seely -Tress. -Sta. Mer. -Norman A. Fletcher. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
ERP 3.000 w. (hertz. & vert.): 97.7 mc. 
Operating schedule: 5:30 am -11 pm. CST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 2h. 3a. 3b, 3d, 4e. 9d. 5, 6a, 8. 
Rate Protection: 10e. Ile. 12g. 13g. 141. 15e. 155. 
Basic Rates: 205, 21e, 215, 22a, 22b, 23a, 245, 25a. 

285. 28c. 20a. 
Contracts: 40e. 51a, 51c. 
Comb.: Cont. Discounts: 60a. 60e, 601, 61a, 62b. 62d. 
Cancellation: 70e. 70c, 71a. 
Prod. Services: 81. e" 

TIME RATES 
No. LR FR 14/1/04-Rec'd 8/1/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 r 2.94 2.35 156 z 2.12 1.76 
13 z 2.70 2.23 260 z 2.00 1.65 
26 z 2.47 2.12 312 z 1.88 1.53 
52 z 2.35 2.00 624 z 1.76 1.41 
104 z 2.23 1.68 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 z 35.28 21.17 11.76 7.06 
13 x 34.10 20.58 11.17 8.76 
26 z 32.93 19.99 10.58 6.47 
52 z 31.75 19.40 9.99 6.17 
104 z 30.58 18.81 9.41 5.88 
156 z 29.40 18.23 8.82 5.29 
269 z 29.22 17.64 8.23 5.00 
312 z 27.05 17.05 7.64 4.70 
624 x 25.87 16.46 7.06 4.12 

NEW IBERIA (2AM) 
Iberia Parish -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KANE 
ISIS 

Subscriber to the NAB Radio Code 
Media Code 4 2I9 5880 2.00 
New Iberia Broadcasting Co., Inc., Box 1240. D. H. 

Castille Bldg.. New Iberia, La. 70561. Phone 318- 
355-9434 

I. PERSONNEL 
President -George H. Thomas. 
General Manager -Donald Bonin. 

2. REPRESENTATIVES 
Atlanta -David Carpenter, Company. 

3. FACILITIES 
1,000 w. days: 250 w. nights; 1240 Ire. 

Non -directional. 
Operating schedule: 5:25 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4e, 4d, 5, 6a, 7e, 8. 
Rate Protection: lob, 11b, 125, 135, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 26, 285, 29a. 
Contracts: 40e, 46, 47a. 
Comb.; Cont. Discounts: 60e, 00k, 61b. 62b, 62e. 
Cancellation: 70a, 70c, 71e, 73a. 

TIME RATES 
Bates effective June 1, 1957. (Card No. 3.) 

Card received May 20. 195f. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

CLASS A 
(6:30-8:30 em, noon -1:00 pm and 5:00-6:00 pm 

1 Mon 
thru Fri) 

1/4 10 5 
hr. hr. hr. min. min. () (t) 

1 time.... 45.00 25.00 20.00 16.00 13.50 7.50 6.50 
26 times.. 43.00 24.00 18.00 15.50 13.00 7.25 8.25 
52 times.. 41.00 23.00 17.00 15.00 12.50 7.00 8.00 

100 times.. 39.00 22.00 16.00 14.50 12.00 6.50 5.50 
156 times.. 37.00 21.00 15.00 14.00 10.50 6.00 5.00 
260 times.. 35.00 20.00 14.00 12.50 9.00 5.50 4.50 
312 or more 

times _ 32.00 19.00 13.50 12.00 8.50 5.00 4.00 
CLASS B 

(6:00-6:30 am, 8:30 am -noon, 1:00-5:00 pm and 
6:00-11:00 pm Mon thru Fri; sign -on -sign -off 

Sat and Bun) 
1 time.... 40.00 22.00 18.00 13.00 8.00 6.75 6.00 

26 times.. 38.00 19.80 16.50 12.25 7.50 6.50 6.75 
52 times.. 36.00 18.70 15.00 11.75 7.00 6.25 6.50 

100 times.. 34.00 17.60 13.50 11.25 6.50 5.75 5.00 
156 times.. 32.00 16.50 12.00 10.75 6.90 5.26 4.50 
260 times.. 30.00 15.40 10.50 10.25 5.30 4.75 4.00 
312 or more 

times . 27.00 14.40 10.00 9.75 5.00 4.25 3.50 
(a) 125 words live or 1 minute transcribed. 
(t) 30 words live or 20 seconds transcribed, sta- 
tion break. 

Quickies 
10 seconds or leas. 1/2 of station break rate, 5 -day 
minimum or within week. Time fixed but not guar- 
anteed. No earned frequency. 

7. PACKAGE PLANS 
Run -of -schedule or fixed and guaranteed within 1/4 
hour. days to be selected. Frequency applicable for 
subsequent spot buys of same product only. 

One Week Bale Package 
1 minute: 

15 times 75.00 40 times ..... 188.00 
20 times 98.00 

Two Week Sale Package 
30 times 144.00 60 times ..... 270.00 
50 times 230.00 

Four Week Sale Package 
60 times 258.00 120 times 420.00 

100 times 400.00 
Shorties 

10 -second ID's (15 words): 
Minimum 10 per day, per spot 
Minimum 20 per day. per spot _. 1.75 

No earned frequuenry and not applicable on any other 
type of announcement. 

KNIR 
1951 

Subscriber to the NAB Radio Code 
Media Code 4 219 5985 9.00 
Techeland Broadcasting, Inc.. Box 1360 New Iberia, 

La. 70560. Phone 318-385-2491. 
I. PERSONNEL 

President -Dave Wenger, Jr. 
General Manager -S. A. Lopez. 
Commercial Manager -Guy Martin. Jr. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 
Hal Walton & Associates. 

3. FACILITIES 
1.000 w. days: 1360 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%: nn rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 25. 4a. 5, 6a, 8. 
Rate Protection: 15h. 
Basic Rates: 20b. 24b, 29a, 30. 
Contracts: 40e. 44a, 45. 51a. 51e. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 73h 
Prod. Services: 82 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective March 1, 1966. 

Rates received March 18. 1966. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 1/4 10 5 
hr. hr. min. min. () (t) (t) 

1 time 30.00 20.00 16.00 10.00 6.00 5.00 4.00 
26 times 27.00 18.00 14.60 9.00 5.70 4.75 3.80 
52 times 24.30 16.20 13.20 8.10 5.40 4.50 3.80 

100 times 21.90 14.60 11.90 7.30 5.10 4.25 3.40 
156 times 19.00 12.00 10.00 6.60 4.50 3.75 3.00 
312 or more 

times 18.00 11.00 9.00 6.00 4.20 3.50 2.80 (t 1 minute transcription or station break. 
(t) 100 words or 30-serond transcription. 
(5) 50 words or 15 -second transcription. 

NEW ORLEANS (10 AM; 5 FM) 
Orleans Parish -Map Location F-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

WBOK 
1950 

Independent Negro 
Aa OK Group Statism 

Media Code 4 219 6090 7.00 
WBOK. Inc.. 505 Baronne SL, New Orleans, La. 

70113. Phone 504-524-5363. 

STATION'S PROGRAMMING DESCRIPTION 
WBOK: Programmed 100% to the Negro audience. 
MUSIC: rhythm and blues, jive and jazz. Negro dieu 
jockeys do all shows including taped or live commer- 
cials. NEWS: 5 min of international, national and 
local news hourly 5 min before hour. Weekly edi- 
torials. Live high school football and basketball 
broadcasts, including pre -grame and post -game inter- 
views with coaches and players. Sports personality 
participation shows Sun morning 10 am. Discussion, 
interviews, and panel debates on local problems Sun 
10:30 am. Mobile unit. Personalities available for 
remote broadcasts, store openings, etc. Contact Repre- 
sentative for further details. Rec'd 7/5/68, 

I. PERSONNEEL 
Exec. Vice-Pres. & Gen'l Mgr. -Stanley W. Ray, Jr. 
Sales Manager -Ed Muniz. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. days. Non - 
directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3e, 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20e, 21a, 23a, 24b, 25a, 28b, 28c, 29a, 

30. 
Contracts: 90a, 91, 42d, 43, 94b, 45, 96, 47a. 
Comb.; Cont. Discounts: 6Ua, 60c, 60d, 60g, 601, 61e, 

62d. 
Cancellation: 70a, 70c, 71e, 72. 
Prod. Services: 82. 
Member: The OK Group. 

TIME RATES 
No. 12 Eff 8/1/67 -Reed 7/21/67. 

AA -6-9 am & 4-7 pm. 
A-4-6 am & 9 am -4 pm. B-7 pm -midnight. 

6. SPOT ANNOUNCEMENTS -AA- -A- B- 
I min 30 see 1 min 30 see 1 min 30 see 

1 z 17.00 13.60 14.45 11.55 11.90 9.50 
50 z 16.35 13.10 13.90 11.10 11.45 9.15 
100 z 15.70 12.55 13.35 10.65 11.00 8.80 
150 z 15.05 12.05 12.80 10.20 10.55 8.45 
200 z 14.40 11.50 12.25 9.75 10.10 8.10 
250 z 13.75 11.00 11.70 9.30 9.75 7.75 
300 z 13.10 10.45 11.15 8.85 9.30 7.40 
500 x 12.45 9.95 10.60 8.40 8.85 7.05 
750 z 11.80 9.40 10.05 7.95 8.40 6.70 
1000 z 11.15 8.90 9.50 7.50 7.90 6.35 
ID's or Flash Spots (10 sec or less) -50% of 1 -min. 
Can be combined with 1 -minute or 30 -second spots 
to earn lower rates for ID frequency only. 

7. PACKAGE PLANS 
1 MINUTE 

Per Wk 
AA: 110 ti 15 ti 20 ti 25 ti 30 ti 35 ti 
1 wk 16.65 16.00 15.40 14.60 13.80 13.00 
13 wk 15.45 14.35 13.75 13.00 12.90 12.20 
26 wk._ 13.75 13.00 12.15 12.10 11.55 11.30 
39 wk 13.00 12.15 11.60 11.00 10.90 10.45 
52 wk 12.15 11.60 10.95 10.45 9.95 9.45 
A: 
1 wk.__ 14.15 13.60 13.10 
13 wk 13.15 12.20 11.70 
26 wk 11.70 11.05 10.35 
39 wk 11.05 10.35 9.85 
52 wk 10.35 9.85 9.30 

30 SECONDS 
AA: 
1 wk 13.30 12.80 12.30 11.70 11.05 10.40 
13 wk ..... 12.35 11.50 11.00 10.40 10.30 9.75 
26 wk 11.00 10.40 9.75 9.70 9.25 9.05 
39 wk 10.40 9.75 9.30 8.80 8.70 8.35 
52 wk 9.75 9.30 8.75 8.35 7.95 7.55 
A: 
1 wk 11.30 10.90 10.50 9.90 9.40 8.85 
13 wk 10.50 9.75 9.35 8.85 8.75 8.30 
26 wk 9.35 8.85 8.30 8.25 7.85 7.70 
39 wk 8.85 8.30 7.90 7.50 7.40 7.10 
52 wk 8.30 7.90 7.45 7.10 6.75 6.45 
1 -minute and 30 -seconde cross -combine to earn max- 
imum frequency. No ID's available. 
Packages not combinable. However. advertisers may 
earn higher frequency on subsequent orders providing 
schedules continue without interruption but no re- 
bates are applicable on previous orders. 
Packages subject to short rate. 

8. PROGRAM TIME RATES 
AA: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 z 110.00 73.00 99.00 37.00 22.00 
50 z 105.60 70.20 47.05 35.50 21.10 
100 z 101.20 67.15 45.10 34.00 20.20 
150 z 96.80 64.25 43.15 32.50 19.30 
200 z 92.40 61.30 41.20 31.00 18.40 
250 z 88.00 56.40 39.25 29.50 17.50 
300 z 83.60 55.45 37.30 28.00 16.80 
500 z 79.20 52.55 35.35 26.50 15.70 
A: 
1 z 93.50 62.05 41.65 31.45 18.70 
50 z 89.75 59.65 40.00 30.20 17.95 
100 z 86.00 57.19 38.35 28.90 17.15 
150 z 82.30 54.60 36.70 27.60 16.40 
200 z 78.55 52.10 35.00 26.35 15.65 
250 z 74.80 49.65 33.35 25.10 14.90 
300 z 71.05 47.15 31.70 23.80 14.10 
500 z 67.30 44.65 30.05 22.55 13.35 
B-90% less than AA. 

WDSU 

12.40 
11.05 
10.30 

9.35 
8.90 

11.75 
10.95 

9.80 
9.25 
8.45 

1918 

BLAIR e RADIO 

NBC Radio Network 

11.05 
10.35 
9.60 
8.90 
8.05 

Subscriber so the NAB Radio Code 
Media Code 4 219 6195 4.00 
Royal Street Corp., 520 Royal St.. New Orleans, 

I.a. 70130. Phone 604-524-4371. TWX 504-822- 
8186. 
STATION'S PROGRAMMING DESCRIPTION 

WDSU: Programmed for adults. News, air traffic 
retorts. phone discussions, sports, general information 
and entertainment features 7-9 em, noon -2 tin. 5-8 
pin. Middle-of-the-road music. news, air personalities 
and phone discussions 5:30-7 am. 0 stn -noon. 2-5 pm. 

LOUISIANA 
8-123I. 16 man news department with mobile units. 
College and prep football, major league baseball, 
TALK: 30%. NEWS. 20%. MUSIC 20%. SPORTS: 
10%. Commercial content '20%. Contact Representa- 
tive for further details. Rec'd 7/14/67. 

I. PERSONNEL 
President -A. Louis Read. 
Vice-Pres. & Gen'i Mgr. -Harold M. Wheelahan. 
Commercial Manager -Jack A. Horny. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w.; 1280 kc. Directional -same pettetn all 
hours. 
Antenna ht.: 210 ft. above average terrain. 
Operating schedule: 5:30 am -12:30 am daily. CST. 

4. AGENCY COMMISSION 
15%. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: le, 2a, 3a, 3b, 4a, 4d, 5, 65, 7b, 8. 
Rate Protection: lOb, 11h. 
Basic Rates: 20e. 22a, 221), 23a, 25a, 26, 28e, 29a. 
Contracts: 40a, 42b, 45. 46. 47a, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61c, 62b. 
Cancellation: 70a, 70c, 71e, 73e. 
Affiliated with NBC Radio Network. 
Regular time charges apply to recorded programs and 
there are no restrictions as to broadcast time. 

TIME RATES 
Elf 1/1/68 -Reed 12/22/67. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm. 
B -Mon thru Sat 7-9 pm. 
C -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER W K: () (t) 6 ti 12 ti 18 ti 24 ti 30 ti 
1 min 28.00 23.00 19.50 18.50 18.00 17.00 16.50 
20/30 sec 22.50 18.50 15.50 15.00 19.50 14.00 13.00 
ID's 17.00 19.00 12.00 11.50 11.00 10.50 10.00 

CLASS A 
1 min 18.00 16.00 15.50 15.00 14.50 14.00 
20/30 sec.... 19.50 13.00 12.00 11.50 11.00 10.50 
ID's 11.00 10.00 9.00 8.50 8.00 7.50 

CLASS B 
1 min. 15.00 14.00 13.00 12.00 11.00 10.09 
20/30 sec.... 12.00 11.00 10.50 10.00 9.00 8.00 
ID's 9.00 8.50 8.00 7.50 7.00 6.00 

CLASS C 
1 min 11.00 10.00 9.00 8.50 8.00 7.50 
20/30 sec.... 9.00 8.00 7.50 7.00 6.50 6.00 
ID's 6.50 6.00 5.50 5.00 4.50 4.00 () Specified position. 

(t) Less than 6 lt. 

DISCOUNTS 
52 wk -8% 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: (") 6ti 12 ti 18 ti 24t130ti 
AA 32 31 30 29 28 27 
A 20 18 17 16 15 14 
B 17 15 14 13 12 11 
C 13 12 11 10 9 8 
(") Less than 6 ti. 

May combine with spots for maximum frequency. 
Rates guaranteed only for length of contract (maxi- 
mum 1 year). and may be withdrawn any time. 

AIRWATCH TRAFFIC REPORTS 
Mon thru Fri 6 per day 7:15-8:45 am; 6 per day 
4:95-6:15 pm. 
PER WK, EA: 

5ti 10 ti 15 ti 20 ti 25 ti 30 tI 50 ti 
13 wk 32 31 30 29 28 27 24 

W DS U -FM 
1948 

BLAIR e RADIO 

e paci 
Subscriber to the NAB Radio Code 

Media Cade 4 219 6196 2.00 
Royal Street Corp.. 520 Royal St.. New Orleans, La. 

70130. Phone 504-524-4371, Ext. 252. TWX 504- 
8222-6168. 
STATION'S PROGRAMMING DESCRIPTION 

WDSU-FM: Programmed for affluent, young adults. 
Entertainment 95%. News and information 5%. Au- 
tomated with live Inserts. MUSIC: general popular 
music 75%. Broadway shows (complete) 5%. jazz 
(reviews of new releases) 1%, country end western 
1%. featured artists 8%, and classical and opera 
10%. Programming schedule: general popular music 
6 am -5 pm daily. Instrumental daily. 5-7 pm. 
Broadway shows 7-8 pm M -F. Jazz 7-8 pm Sat. 
Country end western 11 em -noon Sat. Featured artists 
8-10 pm M -F. Classical 10 pm -12M M -F. Opera 7-10 
pm Sun. Contact Representative for further details. 
Rec'd 7/1/68. 

I. PERSONS nt - 
President -A. Louis Read. 
Vice-Pres. & Gen'l Mgr. -Harold Wheelahan. 
Sales Representative -John Wilmot. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 100.000 w.: 93.3 mc. Stereo. 
Operating schedule: 6 am -midnight. ('ST. 
Antenna ht.: 850 ft. above terrain. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3e. 
Contracts: 40e. 
Six minutes of commercial content per hour maximum. 

TIME RATES 
Rates effective April 1, 1965. 

Rates received March 25. 1965. 
6. SPOT ANNOUNCEMENTS 

PER YR: 1 min 30 sec 1 min 30 sec 
1 tl 8.00 6.00 312 ti.._..._._. 5.25 9.65 
13 7.50 5.50 520 t( 5.00 9.50 
26 ti 7.00 5.00 780 ti...._.__... 4.75 3.35 
52 ti 6.50 4.50 1040 tl 4.50 3.25 
104 ti 6.00 4.00 1500 11 4.25 3.00 
156 til 5.75 3.90 2000 ti 4.00 2.75 
260 t 5.50 3.75 

©i F, MD 

10 seconds -60% of 1 -minute rete. 
Guaranteed fixed position 1.00 more per announcement. 
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LOUISIANA 
New Orleans -W D S U- FM -Continued 
7. PACKAGE PLANS 

PER WK 1 min 30 seo 1 min 
10 tL._..... 6.00 4.00 40 U 5.00 

30 ere 
3.25 

20 ti 5.50 3.50 
8. PROGRAM TIME RATES 

80 tL....__... 9.50 3.00 

1 hr._. _...-.__......_. - 50. 
DISCOUNTS 

13x-10% 52z-25% 
26z-20% 104e-30% 

10. SPECIAL FEATURES 
Rates for news programs -150% of regular rates. 

WNNR 
1946 

Media Code 4 219 6300 0.00 
The Supreme Broadcasting Company, Inc.. 1500 Canal 

St., Jung Hotel, New Orleans, La. 70112. Phone 
504-529-3131. 

I. PERSONNEL 
President -Roy A. Nelson. 
General Manager -Sal Giangrosao. 
Sales Manager -Ed Dakutia. 

3. FACILITIES 
250 w. days' 990 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 
Simulcast during AM operational hours. For non - 
simulcast facilities see WNNR-FM. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3b, 3d, 9a, 9d, 5, ta, 7a, 8. 
Rate Protection: 10a, Ile, 12a, 13a. 14a, 15a, 15b, 

16. 
Basic Rates: 20b, 21a, 22a, 22b, 23a, 24b, 25a, 26, 

28a, 29a. 32a, 33a. 
Contracts: 40a, 41, 42b, 42d, 49a, 44b, 45, 46, 47a, 

48. 51b. 
Comb.: Cont. Discounts: 60b, 60e, 60f, 601, 61a, 62d. 
Cancellation: 70b. 70e, 71b, 79, 73a. 73b. 
Prod. Services: 80. 82. 

TIME RATES 
Rates effective October 1, 1965. 
Rates received October 1, 1965. 

Class AA -8:00-9:00 am and 4:00-7:00 pm Mon thru 
Sat. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 30/20 

1 min sec ID's 
1 ti.. 35.00 28.00 17.60 
52 ti..._......__.__........__._. _._._. 33.00 26.00 16.00 
104 tt....._..._.___._.._....._._..._ 31.00 25.00 14.50 
1.5.6 ti_.._.._.._.___ _....._._.._ 29.00 23.50 13.00 

28.00 22.00 11.50 
312 tf_..___.-.. 23.00 21.50 10.00 

20.00 19.00 8.50 
1000 ti...-_.._..._._...._..... ... _..____. 17.00 16.50 7.00 

CLASS A 
10% less than Class AA rates. 

7. PACKAGE PLANS 
20% less than Class AA. 
Must be used in 30 days or lees. 

8. PROGRAM TIME RATES 
CLASS AA 
(1/4 hour) 

1 13 28 27 
wk wk wk wk9- tf_.. ,.._ 300. 250. 200. 175. 

'The Dick Bruce Snow" -Mon thru Sat. 
15 -minute programs are seclusive and include 10 - 
seconds opens, 3 1 -minute. and 10 -seconda close. 

W N N R -FM 
1945 

NA F 

Media Code 4 21963°' 6.00 
Supreme Broadcasting Co., Jung Hotel, 1500 Canal 

St.. New Orleans. La. 70112. Phone 504-529-3131. 
I. PERSONNEL 

President -Roy A. Nelson. 
General Manager-Salvadore L. Giangroeso. 
Assistant Manager -Donald A. Mueller. 

3. FACILITIES 
ERP 50,000 w.; 97.1 mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 428 ft. above average terrain. 
Partial simulcast operation. For simulcast rates and 
facilities see WNNR. WNNR-FM. 

4. AGENCY COMMISSION 
15% on time only; payable monthly. 

5. GENERAL ADVERTISING See coded 
Contracts: 40a. 

TIME RATES 
Eff 10/1/65 -Reed 10/1/65. 

regulations 

AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA I min 30/20 10 se. 

1 x _._.._._.._._..._... 35.00 28.00 17.50 
52 . 33.00 26.00 16.00 
104 z..._......_......__...__...._._..._..._ 31.00 25.00 14.50 
156 z _..._._...._..........._._._ 29.00 23.50 13.00 
260 z .... _.....__. 26.00 22.00 11.50 
312 z.___......... _.._.._...._.._..».._._ 23.00 21.50 10.00 
520 x.__._._..___._.._......_..._......_... 20.00 19.00 8.50 
1000 z. .-._ _- 17.00 16.50 7.00 

CLASS A 
10% less than AA rates. 

7. PACKAGE PLANS 
20% less than AA. Must be used in 30 days or less. 

8. PROGRAM TIME RATES 
CLASS AA 

1/4 N R : Irk 13 wk Mirk 27+ 
1 z..._.._ 300 250 200 175 

IO. SPECIAL FEATURES 
Newscasts: 5 minutes on the hour. 1 minute rate plus 
3.00. 

WNOE 
1922 

American Contemporary Ntwk 

GEM 
Subscriber to the NAB Radio Code 

Media Cade 4 219 6405 7.00 
WNOE, Inc., 529 Bienville St., New Orleans, La. 

70130. Phone 504-529-1212. 
STATION'S PROGRAMMING DESCRIPTION 

WNOE: Programmed for young adults and adults. 
MUSIC: currently popular music, albums and flash- 
back hits of past 10 years. 9 air personalities. 
NEWS: 5 min on hour and half hour. Additional 
news, sports, and weather capsules at :15 and at :45 
during drive times. Consistent format 24 hours. Con- 
tact Representative for further details. Recd 4/1/68. 

I. PERSONNEL 
President -James A. Noe, Jr, 
Manager -Robert O. Magruder. 
Program Director -Bill Stewart. 

2. REPRESENTATIVES 
McGavren-GuUd-PGW Radio, Inc. 

3. FACILITIES 
50.000 w. days, 5.000 w. nights; 1060 ke. Directional 
-separate patterns day and night. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a, 3b, 3c, 3d. 4a, 5. ea. 7b. 
Rate Protection: 10g. 
Basic Rates: 20b, 21a, 21b, 21c, 21d. 22a, 22b. 23a, 

24c. 25a, 28b, 29a. 31. 
Contracts: 40e, 41, 42d, 44b, 45, 46, 48, 51a. 
Comb.; Cont. Discounts: 60a, 60c. 60e. 801, 61e. 62d. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
Package plan announcement discounts may be earned 
only through consecutive weekly scheduling. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective August 1, 1984. 

Rates received July 2, 1964. 
AA -Mon thru Fri 6-9 am & 4-7 pm. 
A -Mon thru Fri 9 am -4 pm & 7-10 pm; Sat & 
Sun 6 am -l0 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

1 ti... 39.00 24 U... ._ 34.00 
12 ti_._...__......_.. 36.00 30 ti_. ... 33.0k 
18 ti._._._ 35.00 36 tl._...-,,,.__ 32.00 
6 38.00 

CLASS A 
1 ti...__....__.__._._ 28.50 24 ti..._ ...... _.._......_._ 24.00 
8 ti....__._ ...... _.__. 27.00 30 U. w.23.00 
12 U._.._. 26.00 36 ti 22.00 
18 tl_...._._.. .... _... 25.00 

CLASS B 
1 ti..-__.._....___... 14.00 24 ti...___.._.._....._... 12.00 
0 U.....___.._.._....._ 13.50 30 ti .._... 11.50 
12 t!_....._....._-... 13.00 36 ti._ 11.00 
18 ti. -. 12.50 
30 sec: 80% of I -min. 10 sec: 50% of 1 -min. 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

PER WK: AA ^lyA B 
1 tl._._....____._...-..._ ..................... 51.00 38.00 18.00 
6 tL_..._.__...._ 49.00 35.00 17.00 
12 ti___---___ ............... 47.00 34.00 16.00 
18 t1._.._...._.,..__ _____ 45.00 33.00 _ 
36 ü._-._.....__....__,,. -. 42.00 29.00 ._. 

Discount 
13 wk_..._.._»__.,.._ 5% 52 wk_.-....._._......- 15% 
26 wk._....._._... ....... _... 10% 
The above discount applies to newscasts only In 1 
contract year. No continuing discount. 

WNPS 
1965 

Media Code 4 219 6510 4.00 
Greater New Orleans Educational Television Founda- 

tion, Box 24026. 916 Navarre Ave., New Orlons. 
TWX 70124. Phone 504-488-2681. W% 504-822- 

6067. 
I. PERSONNEL 

President -Mrs. Melee W. Deanery. 
General Manager -W. S. Hart. 
Station Manager -Walter Bouche. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
250 w.: 1450 kc. Non -directional. 
Operating schedule: 24 hra daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3c. 3d, 4a, 9d, 5, Ob, 

7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b. 22a, 23a, 28b. 28c. 
Contracts: 40a, 44a, 45, 46, 51a. 51e. 
Comb.: Cont. Discounts: 60b, 606, 61c, 82d. 
Cancellation: 70e. 71a, 73a, 73b. 
Affiliated with MBS Radio Network. 

TIME RATES 
Eff 4/1/68-Rec'd 4/24/68. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Fri 6-10 am & 4-7 pm. 
A -Mon thru Fri 10 am -4 pm; Sat & Sun 9 am - 
7 pm. 
B -All other times. 

1 MINUTE 
PER WK: I t1 Oil 12tl 18tí 24t1 36tí 

AA 20.00 18.00 14.00 12.00 11.00 10.00 
A ......._ 15.00 12.00 10.00 9.00 8.00 7.00 
B 10.00 8.00 7.00 6.00 5.50 5.00 

30/20/10 sec: 75% of 1 -min. 
CONSECUTIVE WEEK DISCOUNTS 

52 wk -10%. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN I-1/3 Mon thru Fri 6-10 am: 1/3 Mon thru Fri 4-7 

pm; 1/3 Mon thru Fri 10 am -4 pm. II -1/2 Mon thru Fri 6-10 am or 4-7 pm; 1/2 Mon 
thru Fri 10 am -4 pm and/or Sat & Sun 9 am- 7 pm. III -1/2 Mon thru Fri 10 am -4 pm; 1/2 Sat & Sun 
9 am -7 pm. 
I MIN: 12t1 18t1 24tl 86tí 
TAP I -.___....._...._...._.... 140 180 225 300 
TAP IL._...._... 125 175 200 275 
TAP IIL_...__..........._....._.._._ 100 150 175 200 
30/20/10 sec: 75% of 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
52 wk -10%. 

10. SPECIAL FEATURES 
NEWS PROGRAMS 

ix 26x 52x 104x 156e 260x 
5 mie.._._.._._..... 20 19 18 17 16 15 

WRNO(FM) 
1967 

Media Code 4 219 6575 7.00 
Joseph M. Costello III, dba Gulf South Broadcasters, 

Box 6071, 3230 Patterson Dr., New Orleans, La. 
70114. Phone 504-362-4624. 
STATION'S PROGRAMMING DESCRIPTION 

WRNO (FM) : Programmed for adults and young 
adults. 
Personalities emcee entire operation. MUSIC: 60% 
albums, middle - of - the - road, film, ahowtunes and 
standards. 40% singles, current hits commercially 
successful of adult appeal. Programming: M -Sat 5- 
6:30 am religious and farm programs, 6:30-9 am 
entertainment highlighted by traffic and weather re- 
ports, and time breaks. 9 am -5 pm entertainment. 
highlighted by time breaks, weather and traffic re- 
ports. 6 pm -1 am entertainment. Sun, religious and 
public affairs programming 6 am -12M. COMMER- 
CIAL POLICY: 12 commercials per hour maximum, 
all announcements are 60 seconds or less. Recd 
4/30/68. 

I. PERSONNEL 
General Manager -Joseph M. Costello III. 
Operations Manager -Joseph C. Pellet, Jr. 

2. REPRESENTATIVES 
Frederick W. Smith. 
Regional-Louiatana Broadcast Representatives. 

9. FACILITIES 
ERP 30,000 w.; 99.5 mc. 
Operating schedule: 5-1 am. CST. 
Antenna ht.: 165 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, lb, 3c, 3d, 4a, 4d, 5, fia, 7a. 
Rate Protection: 15b. 
Basic Rates: 20a, 20b, Ma, 23a, 24b, 25a, 26, 28e. 

29a. 
Contracta: 40a, 41, 44a, 47a, 48a 51a, 51b. 
Comb. Cont. Discounts: 60a, 61b, 62a. 
Cancellation: 70e, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Recd 4/3/68. 
6. SPOT ANNOUNCEMENTS 

Ix 19x 26x 52x 250x 
1 min or less 8.50 8.25 8.00 7.75 6.75 

7. PACKAGE PLANS 

PER WK: 
ßO8 

10 ti 20 ti 30 ti 40 ti 
1 wk. 70 135 195 260 

8. PROGRAM TIME RATES 
Ix 15x 26x 52x 250x 

1 hr 75.00 70.00 60.00 50.00 _..._ 
1/2 hr..... .......... 40.00 35.00 30.00 25.00 
1/4 hr ....... _______ 20.00 19.00 17.50 15.00 12.50 
5 min ... 10.00 9.00 8.00 8.00 8.00 

WSHO 
1926 

Media Code 4 219 6615 1.00 
Americana Broadcasting Corp., John Mitchel Bldg.. 

637 Common St., New Orleans, La. 70130. Phone 
504-524-8265. 

1. PERSONNEL President -H. C. Young, Jr. 
Vice -free. & Gen'l Mgr. -Don Kern. 
Program Director -Bill Lambert. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 
Atlanta -David Carpenter Company. 

3. FACILITIES 
1.000 w. days: 800 ke, Directional. 
Operating schedule: Daytime. CST. 

4. AGENCY COMMISSION 
15/0 net charges: parable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4d. 5. 6a, 7a, 8. 
Rate Protection: lob. 11b, 12b. 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a. 28, 28a, 

29a. 
Contracts: 40e, 92b, 46, 97a. 48. 
Comb.: Cont. Discounts: 60a, 61b, 61c, 62b. 
Cancellation: 71a, 73a. 
Contracts not subject to cancellation on less than 2 
weeks' written notice. 
Member: Country Music Network. 

TIME RATES 
Eff Rec'd 3/3/67. 

O. SPOT ANNOUNCEMENTS 
WKLY: () 10 t 15 t 20tí 2681 
1 min._.....__..__..... 17.00 15.00 13.50 12.00 10.50 
20/30 sec - 13.80 12.00 10.80 9.60 8.40 
30 sec. 8.50 7.50 8.75 6,00 6.25 () 6 ti or leas. 

DISCOUNTS 
52 wk -10% 26 wk -5% 

S. PROGRAM TIME RATES 1 hr 1/2 br 1/4 br 
I ti 150 100 60 
28 tl._.._..._.._.._.._..._.._..._._._..-.._ 125 75 40 5tl 

IO. SPECIALFEATURES' 
95 55 80 

NEWSCASTS 
1 ti._..._._._...._..._.___ 30 52 ü... »._..__._._ 20 

WSMB 
1925 

American Entertainment Ntwk 

METRO RADIO SALES 

MUM 
Subscriber to the NAB Radio Code 

Media Code 4 219 6720 9.00 
WSMB, Inc. (Founders Corporation and Bankers 

Securities), Dlaleon Blanche Bldg., New Orleans 
La. 70112. Phone 504-523-5921. TWX 504-822- 
5265. 

I. PERSONNEL 
General Manager -John L. Vath. 
Program Director -Marshall Pearce. 

2. REPRESENTATIVES Metro Radio Sales. 
3. FACILITIES 

5.000 w.: 1350 kc. Directional -night only. 
rating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 on tinte only. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 3d, 4a, 5, 6b, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b. 14b. 16. 
Basic Rates: 20b. 21a. 21d. 22a, 23a, 24b, 24e. 27, 

28a, 29a, 30, 31, 32b, 33d. 
Contracts: 40a, 41, 42b, 42d, 43, 44b, 45, 46. 47e, 48, 

49. 50. 51a. 
Comb.: Cont. Discounts: 60a, 60e, 02b, 62d. 
Cancellation: 70a. 70c, 71b, 73b. 
Prod. Services: 80. 81, 82. 
Blanket contracts accepted for ptnpose of establishing 
an advertiser's contractual year and calculating of 
frequency earned. Such contracts will not be accepted 
for purpose of rate protection. 
Rates quoted guaranteed for 26 weeks from effective 
date of any Increase providing ads equalling weekly 
expenditure of 100.00 are running at time of effec- 
tive date of increase, and providing ads continue 
without Interruption during rate protection period. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. A Eff 10/1/66 -Reed 9/26/66. 

AA -Mon thru Sat 6-10 am. 
A -Mon thru Sat 3-7 pm. 
B -Mon thru Sat 10 am -3 pm: Sun 8 am -6 pm. 
C -Mon thru Sat 7 pm -midnight; Mon thru Sun 5-6 
am: Sun 6 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA: I min 20/90 IO see 
Specified hour or day-.._.__.._ 52 42 26 
PER WK: 
Less than 6 (rotating Mon -Sat)_ 48 38 24 
6 ti (1 per day Mon -)tat).....______ 46 36 23 
12 ti (2 per day Mon -Sat)_.__.-.__ 42 34 21 
CLASS A: 
Specified hour or day..._. ..-. 50 40 25 
PER WK: 
Leas than 6 (rotating Mon -Sat)...-._ 46 36 28 
6 ti (I per day Mon -Sat)_.._.._.._._ 44 35 22 
12 ti (2 per day Mon -Sat)._..____... 40 32 20 
18 ti (3 per day Mon -Sat)__._.._... 38 30 19 
CLASS B: 
Specified hour or day...__......___._ 40 32 20 
PER WK: 
Less than 6 (rotating Mon -Sat)_. 38 29 18 
8 ti (1 per day any 6 days)..__.__._. 34 27 17 
12 ti (2 per day any 6 days).._.._.__ 32 26 16 
18 ti (3 per day any 6 days)-.,,.__ 28 22 14 
24 ti (4 per day any 6 days).._....___ 26 20 13 
30 ti (5 per day any 8 days)_._ 24 18 12 
CLASS C: 
Less than 6 (rotating Mon -Sun)_._.._ 18 15 10 
6 ti (1 per day any 6 days) 17 14 9 
12 ti (2 per day any 6 days). 16 13 8 
18 ti (3 per day any 6 days)_. 14 11 7 
24 to (4 per day any 6 days) 13 10 8 
30 ti (S per day any 6 dare)__. . 12 9 6 

WEEKLY CIRCULATION PLANS 
Spots must be scheduled equally over 7 day period 
and rotate within time classification. Offered on pre - 

7. PACKAGE PLANS 
emptible basis at station's discretion for full rate 
card advertiser. In the event of preemption, soots 
will be made good in comparable or better time 
periods at earliest possible convenience and prior to 
expiration of schedule. Plans earn consecutive weeks 
discount. 
PER WK: I min 20/30 le sea 
Plan A: 12 U (3 AA, 3 A, 

4 B, 2 C).._ .._..___.. 366 295 183 
Plan B: 18 ti (5 AA, 5 A. 

6 B. 2 C) 504 403 252 
Plan C: 24 ti (6 AA. 6 A. 

8 B. 4 C) _ .______. 612 490 306 
Plan D: 36 ti (9 AA. 9 A. 

864 691 432 12 B. 6 Cl..._ _..._...__._. 
FREQUENCY DISCOUNTS 

Minutes, Newscasts. 20/30 seconds and IDs may com- 
bine to earn weekly frequency discounts. Plans may 
combine with Minutes, Newscasts. 20/30 seconds and 
IDs to earn weekly frequency discounts. Plans do not 
combine with Plans for further weekly frequency. 

(With expenditure of 100.00 or more) 
52 consecutive weeks -30%. 

DRIVE TIME SPECIAL 
PER WK: (Rotating minutes only) 
Plan 1: 18 ti (8 AA, S A) flat..__ _._ 592 
Plan 2: 24 ti (12 AA. 12 A) flat.....__. ._ 840 
Flat rates, no further discounts. 

HOUSEWIFE SPECIAL 
(Rotating minutes only) 

PER WK: (Mon thru Sat 10 am -3 pm) 
Plan 1: 15 ti 420 Plan 2: 25 ti _ 825 
Flat rates, no further discounts. 
Drive Time and Housewife Special offered on pre- 
emptible basis at station's discretion for full rate 
card advertisers. They do not earn consecutive weeks 
discounts, and do not contribute or combine with 
other soots to earn weekly frequency discounts. 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

(Rotating Mon -Sat) 
PER WK: I ti 581 10+ 

AA __..._ ._.._....._._.._._ 58 55 50 
A ..._...-..._..... 55 53 48 
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New Orleans -Continued 
WTIX 

1951 

Independent 

The Eastman Station 
R A 

A Storz Owned Station 
Subscriber to the NAB Radio Code 

Media Code 4 219 6825 6.00 
Storz Broadcasting Co., 332 Carondelet St., New 

Orleans, La. 70130. Phone 504-523-2404. 
I. PERSONNEL 

Chairman of the Board -Robert H. Storz. 
Vice Pres. & Gen'l Mgr. -Fred Berthelaon. 
Program Director -Buzz Bennett. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
10,000 w. days, 5,000 w. nights; 690 ko. 

Directional -separate patterns day und night. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See Boded regulations 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Station reserves right to demand cash in advance 
where advisable in Judgment of station management. 
Affiliated with The Eastman Network. 

TIME RATES 
No. 8 Ell' 5/1/68 -Reed 5/2/68. 

6. SPOT ANNOUNCEMENTS 
I -Mon thru Sat 6-10 am & 3-7 pm. II -Mon thru Sat 10 am -3 pm & 7-10 pm; Sun 
10 am -7 pm. 
III -All other times. 

SECTION I 
PER WK: 1 tl 12 ti 1811 24tI 
1 min. 40.00 34.00 33.00 32.00 
30/20 see 32.00 27.20 26.40 25.60 
10 sec ..... 20.00 17.00 16.50 16.00 

.._^SECTION II 
1 min. 35.00 28.00 27.00 25.00 
30/20 sec _______ ......... 28.00 24.40 21.60 20.00 
10 sec 17.50 14.00 13.50 12.50 

SECTION III 
1 min. 25.00 18.00 17.00 16.00 30/20 sec._ 20.00 14.40 13.60 12.80 

7.1PACKAGE PLANS 
12.50 9.00 8.50 8.00 

BEST BUY PLANS 
WKLY: Plan Plan Plan 

A B C 
6-10 am Mon thru Sat 6 ti 4 ti 3 ti 
3-7 pm Mon thru Sat 6 ti 4 ti 3 ti 
10 am -3 pm Mon thru Sat; 

10 am -7 pm Sun 10 ti 10 ti 8 ti 
7 pm -Midnight Mon thru Sun 8 ti 6 ti 4 ti Total 90 ti 24 t1 18 ti 
1 min, ea..._ 23.00 24.00 25.00 30/20 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. Preemptible. 

CONSECUTIVE WEEK DISCOUNTS 
52 wk -8% 

RATEHOLDER 
Minimum wkly ached of 6 1 -min spots 6 am -mid 
Mon -Sun necessary to maintain couac wk advertising. 

8. PROGRAM TIME RATES 
5 -min -1-1/2x applicable 1 -min. 

WWL 
1922 

CBS Radio Network ® KATZ RADIO 
EAST 

Fi A B 
Subscriber to the NAB Radio Cods 

Media Code 4 219 6920 4.00 
Loyola University of the South. Roosevelt Hotel, New 

Orleans. La. 70140. Phone 504-525-2194. 
I. PERSONNEL 

General Manager -William A. Dean. 
General Sales Manager -Raymond M. Muro. 
Program Director -David W. Ruehler. 

2. REPRESENTATIVES 
Katz Radio. East. 

3. FACILITIES 
50,000 w.; 870 ko. Directional -same pattern all hours. 
Operating schedule: 24 boors Mon thru Fri; sign -on - midnight Sat: 5:00 am -midnight Sun. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations NAB Radio Code Advertising Standards apply. 
General: la. 2e. 2b. 3a. 3b, 3d, 9a, 4d. 5, 6a. 7e, 8. Rate Protection: lob, 111s. 121% 13b, 14b. 156, 15d. 
Basle Rates: 20e, 21a, 21b, 21d, 22a. 23a, 24c, 28a, 

29a. 30, 32h. 33a. 
Contracts: 40a. 43. 440. 46. 47a. 49. 
Comb.; Cont. Discount: 60a, 60d. 60e, 60f. 601. 62a. Cancellation: 70a, 70c. 71a, 73b. 
Pend. Services: at, go. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 19A ER 8/1/68-Rec'd 7/1/68. 

S. SPOT ANNOUNCEMENTS 
AA -Mon thru Fri 6-10 am. 
A -Mon thru Fri 3-7 pm. 
B -Mon thru Fri 5-6 am, 10 am -3 pm & 7-10:30 pm. C -All other times. 

1 MINUTE 
PER WK: 1ti 601 12tí 18tí 24 ti AA _.._ 40 36 34 32 80 

A 35 30 28 26 24 
B ..............__..._.._ 28 23 22 21 20 
C - 24 19 18 17 16 

20/30 sec -80% of applicable min. 
10 sec -50% of applicable min. 
All spots regardless of length or classification may 
be combined for discount purposes. 

To follow the 
New Orleans 

SAINTS 
...they gotta tune 

Check 1961's figures! 
Share of Audience* 

Metro Area 
Sunday, Noon to 6 P.M. 

WWL 41.4% 
Station A 14.7% 
Station B 8.6% 
Station C 6.9% 
Station D 5.2% 

*New Orleans ARB-Oct. /Nov. 1967 

Exclusive Play -by -Play 

Broadcast of all Saints Games 
PLUS 

Coach Tom Fears Reports 
The Saints Head Coach 

Bill Kilmer Show 
Quarterback of the Saints 

Steve Stonebreaker Show 
Saints Star Linebacker 

I Married A Saint 
Interviews with Saints wives 

See Your KATZ Man 
For Complete Details 

And Availabilities 

WL-RADIO 
"The Voice of the 

New Orleans Saints" 
50,000 WATTS CLEAR CHANNEL CBS 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

TAP I-1/3 Mon thru Fri 6-10 am; 1/3 Mon thru 
Fri S-7 pm; 1/3 Mon thru Fri 10 am -3 pm. 
TAP II -1/4 Mon thru Fri 6-10 am; 1/4 Mon thru 
Fri 3-7 pm; 1/2 Mon thru Fri after 7 pm and/or 
weekend. 
TAP III -1/2 Mon thru Fri 10 am -3 pm; 1/2 Mon 
thru Fri after 7 pm and/or weekend. 
PER WK: 12 ti 18 ti 24tí 
TAPI _ 294 423 528 
TAP II 264 378 456 
TAP III. 192 270 336 
20/30 sec -80% of applicable min. 
10 sec -50% of applicable min. 

8. PROGRAM TIME RATES 
6 AM -MIDNIGHT DAILY 

PER YR, EA: Ix 26x 52x 104x 156E 2802 
1 hr 300 288 276 264 252 240 
1/2 hr ............ 161 153 145 137 128 120 
1/4 hr 101 96 91 87 83 79 
10 min. 85 80 76 72 68 64 
5 min 63 60 56 53 50 47 

MIDNIGHT -6 AM 
50% of above rates. 
Spots and programs may not be cross -combined for 
discount purposes. 

WWMT (FM) 
1953 

CEO ©QFIMQ 
Media Code 4 219 7035 1.00 
Fidelity Broadcasting Division of Custom Electrodes. 

Inc., 328 Chartres St., New Orleans, La. 70130. 
Phones 504-522-5854 or 5080. 

I. PERSONNEL 
President -George R. Montgomery. 
Vice-Pres. & Gen'l Mgr. -Macy O. Teetor. Jr. 

2. REPRESENTATIVES 
Herbert E. Groakin & Co. 

3. FACILITIES 
EItP 14,000 w.; 95.7 mc. 
Operating schedule: 8 am -midnight. 
Antenna ht.: 233 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a. la, 3d, 4a, 4d, 5. 7b, 8. 
Rate Protection: 10b, 11b, 14b. 
Basic Rates: 20a, 21a, 21e, 22a, 23a, 29b, 28a. 29a. 
Contracts; 40a, 45, 46. 
Comb.; Cont. Discounts: 60b. 601. 
Cancellation: 71a. 
Affiliated with American FM Network. 
Member: The Groskin Group. 

TIME RATES 
Elf 12/1/67-Rec'd 1/5/68. 

6. SPOT ANNOUNCEMENTS 
Ix I5x 302 60x 125x 250x 500x 

10.00 9.50 9.00 8.50 8.00 7.50 7.00 

8. PROGRAM TIME RATES 
Ix 15x 30x 60x I25x 250x 500x 

1 hr 70 67 64 81 58 55 52 
1/2 hr 53 50 48 46 44 42 40 
5 min 30 29 28 27 26 25 24 

WWOM 
1950 

R A B 

Media Code 4 219 7140 9.00 
Wagenvoord Broadcasting Company. 344 Camp St., 

New Orleans, La. 70030. Phone 504-529-7516. 
STATION'S PROGRAMMING DESCRIPTION 

WWOM: Programmed for adulte and mature young 
people. 
MUSIC: popular and light classical. 13 min of 
music in each 15 min segment. 2 minutes of com- 
mercial time per 15 minutes. NEWS: 5 min of 
network news an hour, 5 min of local news on half 
hour. Time, temperature, stock market quotes and 
traffic reporta woven into format. Popular and light 
classical music with cluster commercial format. Con- 
tact Representative for further details. Bec'd 9/16/68. 

I. PERSONNEL 
President -David W. Wagenvoord. 
General Manager -Frank L. Aymani. 
Program Director -Budd Jarvis. 

2. REPRESENTATIVES 
Savalll/Gates, Inc. 

S. FACILITIES 
1.000 w. days; 600 kc. Non -directional. 
Operating schedule: 4:00 am -local sunset. CST. 
Partial simulcast operation. Simulcast 6:30 am -5 
pm Mon thru Sat; midnight -4 am & 5 pm -midnight 
Sun. For non -simulcast facilities see WWOM-FM. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, la, 4a. 4c, 5, 6a, 7b. 
Rate Protection: 10a, lia, 12a, 13a. 14a, 15b, 16. 
Basic hates: 20a, 20b, 21a, 22a, 22b, 23a, 29a, 25a. 

26, 28b, 28c, 33c. 
Contracts: 40a, 92b, 94a, 45, 46, 48, 49, 50, 51a 
Comb.; Cont. Discounts: 60e. 60g, 601, 61e, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
No. 7 Eft Rec'd 3/1/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 80 see 

1000 Z........... 7.70 5.50 1500 x..._ 6.60 4.40 
Must be used in 12 months or less. 

7. PACKAGE PLANS 
PER WK: () 1201 24t1 86tí 72tí 
1 min 12.00 9.90 8.80 7.70 6.60 
30 sec 10.00 7.70 6.60 5.50 4.40 
10 sec 7.00 5.50 4.40 3.30 3.30 () 6 ti or less 

8. PROGRAM TIME RATES 
t hr I/2 hr I/4 hr 5 min 

1 x 100.00 60.00 35.00 17.50 

13 wk -5% 
PROGRAM 

wk -10% MiTNTB 52 wk -15% 
10. SPECIAL FEATURES 

Church discount -25% on 52 week contract. 

LOUISIANA 
W W 0 M -FM 

1965 
Media Code 4 219 7141 7.00 
Wagenvoord Broadcasting Co., Inc., 344 Camp St.. 

New Orleans La. 70030. Phone 504-529-7516. 
I. PERSONNEL 

President -David Wagenvoord. 
General Manager -Frank Aymani. 
Program Director -Budd Jarvis. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
ERP 54,000 w.; 95.8 mc. Stereo. 
Operating schedule: 24 hrs. daily. CST. 
Antenna ht.: 305 ft. above average terrain. 
Partial simuleast operation. Operated separately mid- 
night -6:30 am & 5 pm -midnight Mon thru Sat 4 
am -5 pm Sun. For simulcast facilities see WWOM, 
WWOM-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates are identical to WWOM. See that listing. 

WYLD 
1949 

Independent Negro 
Media Code 4 219 7245 6.00 
ltounsaville of New Orleans, Inc., Box 19124. 2906 

Tulane Ave., New Orleans, La. 70119. Phone 504- 
822-1945. 

I. PERSONNEL 
Owner & President -Robert W. Rounsaville. 
General Manager -John J. Revisore. 
Operations Manager -Bob Castle. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 
Rounsaville Sta. Sales Office; See Reps & 8/O pages. 

3. FACILITIES 
10,000 w. days, 500 w. nights; 940 kc. Directional - 

separate patterns day and night. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, la, 4a, 9d, 5, 6a, 7b. 8. 
Rate Protection: 10d, lid, 12d, 13d, 14d, 15c, 16. 
Basic Rates: 20b, 21a, 22a, 23b, 24a, 29b, 24e, 251. 

26, 27, 28b, 28c, 29a, 32b, 33d. 
Contracts: 40a, 41, 421, 43, 44b, 45, 46, 47e, 50. 51. 
Comb.; Cont. Discounts: 600, 60g, 601, 62d. 
Cancellation: 705, 70d, 71a, 73b. 
Prod. Services: 80, 81. 82. 
Entire schedule devoted to Negro Market. 
Member: The Rounsavlle Radio Group. 

TIME RATES 
Elf 10/1/88-Rec'd 8/19/68. 

AA -Mon thru Sat 8-10 am & 3-7 pm; Sun all day. 
A -All other times. 

6. SPOT ANNOUNCEMENTS -AA- -A- 
1 min 30 see 1 min 30 see 

1 18.00 14.40 15.75 12.60 
50 x._....__.__.._......-._..._._ 17.40 13.90 15.25 12.15 
100 x.-_...-__..._._......_..._ 16.85 13.50 14.75 11.80 
150 Z._-._..__...._....._.__ 16.15 12.90 14.15 11.80 
250 Z.____._..._.._.._.__... 15.45 12.35 13.50 10.80 
500 ...... 14.40 11.50 12.60 10.05 
750 x__________ ...... 13.35 10.70 11.70 9.85 
1000 i- 12.20 9.75 10.70 8.55 
ID's or Flash Spots (10 seconds or lees) sold at 
1/2 the 1 minute rate. They can be combined with 
1 minute or 30 second spots to earn lower rates for 
ID frequency only. No ID's available under Package 
Plans. 

7. PACKAGE PLANS 
PER WK: 1 MINUTE 
AA: 10 tl IS ti 20 ti 25 tl 30 tl 95 is 
1 wk -.. 17.00 16.20 15.40 14.60 13.80 13.00 
13 wk..._ _. 15.75 15.00 14.30 13.55 12.80 12.00 
26 wk _.- 14.75 14.05 13.35 12.65 11.95 11.25 
39 wk............ 13.45 12.80 12.15 11.55 10.90 10.25 
52 wk..._ 12.20 11.65 11.05 10.50 9.90 9.35 
A: 
1 wk_...-.._ 14.90 14.20 13.50 
13 wk............ 13.80 13.15 12.50 
26 wk._ 12.90 12.30 11.70 
39 wt.-..- 11.75 11.20 10.85 
52 wk 10 70 10.20 9.65 

30 SECONDS 
AA: 
1 wk._...._.._ 13.60 
13 wk..__._. 12.60 
26 wk..._._.. 11.80 
39 wk._......... 10.75 
52 wk. .- 9.75 

12.95 
12.00 
11.25 
10.25 
9.30 

12.30 
11.45 
10.70 
9.70 
8.85 

12.80 
11.85 
11.05 
10.10 
9.20 

11.70 
10.85 
10.10 
9.25 
8.40 

12.10 
11.20 
10.45 
9.55 
8.65 

11.05 
10.25 
9.55 
8.70 
7.90 

11.40 
10.50 
9.85 
8.95 
8.20 

10.40 
9.60 
9.00 
8.20 
7.50 

A: 
1 wk.............. 11.90 11.35 10.75 10.25 9.65 9.10 
13 wk..._._... 11.00 10.50 10.00 9.50 8.95 8.40 
26 wk............. 10.30 9.85 9.35 8.85 8.35 7.90 
39 wk........- 9.40 8.95 8.50 8.10 7.60 7.20 
52 wk._____ 8.55 8.15 7.75 7.35 7.00 6.55 
1 minute and 30 seconds cross -combine to earn maxi- 
mum frequency. No HI's available. 
Each Announcement Package stands alone. However. 
advertisers may earn a higher frequency (13 wks. 26 
wks, etc.) on subsequent orders providing the sched- 
ules continue without Interruption but no rebates are 
applicable on previous orders. Announcement Packages 
subject to short rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr I/4 hr 10 min 5 min 

1 L._ _. 121.70 81.10 54.10 40.60 27.00 
DISCOUNTS 

50x-3% 150x-10% 500x-20% 
100E-7% 250x-14% 

9. PARTICIPATING PROGRAMS 
Nola Parrish Vignettes -1 per day rotating Mon thru 
Fri 10 am -3 pm plus 15 1 -min or 20 30 -sec spots 
per wk: 

13 wk 26 wk 52 wk 
Per wk. 275 260 210 
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LOUISIANA 

NEW ROADS 
Pointe Coupes' Parish -Map Location D-4 

Bee SRDS consumer market map and data at beginning 
of the State. 

KWRG 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 219 7350 4.00 
Avoyelles Broadcasting Corp. Box 287, New Roads, 

La. 70760 Phone 638-9058. 
I. PERSONNEL 

President -Guy C. Billups, Jr. 
Vice -President -Cheater J. Coco. 
Manager -Johnny Gauthier. 

3. FACILITIES 
1,000 w. days; 1500 kc. Non -directional. 
Operating schedule: Sunrise -sunset. CST. 

4. AGENCY COMMISSION 
15%. no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a, 3b, 4a, 5, 6a, 7a. 
Basic Rates: 26, 28a. 
Contracts: 45, 48. 
Comb.; Cont. Discounts: 6014 61b, 62e. 
Cancellation: 70e. 70c, 73a. 
Affiliated with KISS Radio Network. 

TIME RATES 
Rates effective September, 1964. 
Card received October 5, 1984. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 

1 ti __-..- 3.03 2.45 
13 tt..._....__.._..-. _.___ 2.91 2.34 
26 ti _ ...__._... 2.74 2.16 

104 or more ti ----- 2.45 1.88 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti _ 35.50 18.25 12.50 10.20 7.90 
13 ti-._....-_ 34.06 17.98 12.21 9.91 7.61 
26 tl..._.._ ...... _.._ 32.17 16.53 11.35 9.05 7.83 
52 ti 31.38 15.84 10.20 7.90 7.04 
104 or more tl.._..- 29:75 14.80 9.05 6.75 8.46 

OAKDALE 
Allen Parish -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KREH 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 219 7455 1.00 
Louisiana Broadcasting Service, 10th St., Oakdale, 

La. 71463. 
1. PERSONNEL 

Manager -R. A. Henderson. 
3. FACILITIES 

250 w.; 900 be. days. Non -directional. 
Operating schedule: Sunrise to local sunset. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 4d, 5, 6a, 7b, 3. 
Rate Protection: 10b, 11c, 13c, 14e. 
Basic Rates: 21d, 22e. 24b, 25a, 29a. 
Contracts: 40e, 41. 49a. 97e, 48, 49. 
Comb.: Cont. Discounts: 60b, 61a. 
Cancellation: 71e, 72. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Ratea effective September, 1959. 
Rates received August 31. 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

1 time.... 28.50 16.75 8.76 5.80 3.75 
13 times.. 27.00 16.00 8.25 5.60 3.55 
28 times.. 25.50 15.25 7.75 5.40 3.35 
52 times.. 24.00 14.50 7.25 5.20 3.15 

104 times.. 22.50 13.76 8.75 5.00 2.95 
260 times.. 21.00 13.00 6.25 4.80 2.75 
312 times.. 19.50 12.25 5.75 4.60 2.55 

OAK GROVE 
West Carroll Pariah -Map Location D-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KWCL 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 219 7560 8.00 
Carroll Broadcasting Company, Inc.. Box 'K', Oak 

Grove, La. 71263. Phone 318-428-2389. 
I. PERSONNEL 

Manager -Jim Juneau. 
Traffic Manager -Jean Juneau. 
Program Director -Lamar Tuminello. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
South -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w.; 1280 kc. Non -directional. 
Operating schedule: 6 am -local sunset.. CST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 3d. 4b, 4d, 5, 8a, 7e. 
Rate Protection: 10h, 14h. 15b. 
Basle Rates: 20b, 21c, 22b, 24a, 25a, 26, 27, 285, 

29b, 30. 
Contracts: 40a, 49a. 97a, 49, 51a. 
Comb.; Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
ER 1/1/68 -Reed 11/30/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec 15 see 

1 ti 4.50 3.00 2.50 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

10. SPECIAL FEATURES 
30 20 10 

News service -AP and local. News service charge, 
63.00 weekly. 

OPELOUSAS (1 AM; 1 FM) 
St. Landry Partan -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KSLO 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 219 7665 5.00 
KSLO Broadcasting Co., Box 1150, Opelousas, La. 

70570. Phone 318-942-2633. 
I. PERSONNEL 
General Manager -W, E. Jones. 
Station Manager -Wendell Allegood. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 4:00 em -10:00 pm weekdays: 
7:00 am -10:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: 1b, 2b, 3a, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21a, 29b, 26, 280, 29a. 
Contracts: 40a, 44a, 46, 47a, 48, 51a. 
Comb.: Cont. Discounts: 60a, 60f, 601, 62d. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Entertainment Network. 
Militated with American Information Network. 

TIME RATES 
Rates effective January 1, 1963. 

Class "A"-5:30 a.m. to 8:30 a.m., 11:30 a.m. to 
1:30 p.m. and 4:00 p.m. to 7:00 p.m. Monday 
through Saturday; noon to 6:00 p.m. Sunday. 
Class "B" -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS "A" 

1 ti. 26 ti. 52 ti. 100 ti. 156 ti. () 
1 minute.. 5.90 5.65 5.40 5.15 9,90 4.85 

30 seconds 5.25 5.05 4.85 4.65 4.45 4.25 
15 seconds 4.55 4.30 4.05 3.80 3.55 3.30 
10 seconds 4.40 4.15 3.90 3.65 3.40 3.15 

CLASS "B" 
1 minute.. 9.75 4.50 4.25 4.00 3.75 3.50 

30 seconds 4.00 3.80 3.60 3.40 8.20 3.00 
15 seconds 2.85 2.70 2.55 2.40 2.25 2.10 
10 seconds 2.70 2.55 2.40 2.25 2.10 1.95 

8. PROGRAM TIME RATES 
CLASS "A" 

1 ti. 26 ti. 52 ti. 100 ti. 158 ti. () 
1/2 hour...._ 42.00 41.50 40.00 38.50 37.00 35.00 
1/4 hour 29.50 28.50 27.00 25.50 24.00 21.00 

10 minutes 22.50 22.00 21.00 20.00 18.50 15.50 
5 minutes 13.00 12.75 12.50 12.00 11.50 10.50 

CLASS 
1/2 hour 38.00 37.00 36.00 35.00 33.50 82.00 
1/4 hour 25.50 24.50 23.50 22.00 20.00 17.00 

10 minutes 18.50 17.50 17.00 18.00 15.00 13.00 
5 minutes 10.00 9.75 9,50 9.00 8.50 7.50 () 312 or more times. 

K S L O -FM 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 219 7666 3.03 
KSLO Broadcasting Co., Box 1150, Opelousas, La. 

70570. Phone 318-942-2633. 
I. PERSONNEL 

General Manager -W. E. Jones. 
Station Manager -Wandelt Allegood. 

2. REPRESENTATIVES 
Bal Walton & Company, Inc. 

3. FACILITIES 
ERP 3.000 w.: 107.1 mc. 
Operating schedule: 7 am -11 pm. CST. 
Antenna ht.: 207 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 35. 4a, 4d, 5. 6a, 7a, 8. 
Rate Protection: 15h. 
Basic Rates: 20a, 21a, 29b, 26, 28a, 29a. 
Contracts: 40a, 44a, 46. 47a. 48, 51a. 
Comb.; Cont. Discounts: 60a, 60f, 601, 622. 
Cancellation: 71a. 72, 73h. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective June 18. 1985. 
listes received June 28, 1965. 

Class A-6:00-11:00 pm Mon thru Sat: noon -11:00 
pm Sun. 
Class B -All other times 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 tt 26 ti 52 ti 100 ti 156 ti () 
1 min..._ 5.90 5.85 5.40 5.15 4.90 4.65 
30 sec 5.25 5.05 4.85 4.65 4.45 4.25 
15 sea.._.._ 4.55 4.30 4.05 3.80 3.55 3.30 
10 sec 4.40 4.15 3.90 3.65 3.40 3.15 

CLASS B 
1 min 4.75 4.50 4.25 4.00 3.75 3.50 
30 sec. ...... 4.00 3.80 3.80 3.40 3.20 3.00 
15 sec. 2.85 2.70 2.55 2.40 2.25 2.10 
10 sec..._.._ 2.70 2.55 2.40 2.25 2.10 1.95 (t 312 or more times. 

8. PROGRAM TIME RATES 
CLASS A 

1 11 26 t1 52 ti 100 ti 156 ti (*) 
1/2 hr....._ 92.00 41.50 40.00 38.50 37.00 35.00 
1/4 hr 29.50 28.50 27.00 25.50 24.00 21.00 
10 min 22.50 22.00 21.00 20.00 18.50 15.50 
5 min. ...... 13.00 12.75 12.50 12.00 11.50 10.50 

1U 26ASS52 U 
1/2 hr..._..... 38.00 37.00 36.00 
1/4 hr...-...., 25.50 24.50 23.50 
10 min. 18.50 17.50 17.00 
5 min..._.._..- 10.00 9.75 9.50 () 312 or more times. 

PORT SULPHUR 

1W U 156 ti (ì 
35.00 33.50 32.00 
22.00 20.00 17.00 
16.00 15.00 13.00 

9.00 8.50 7.50 

Plaquemines Parish -Map Location F-8 
See SRDS consumer market map and data at begin- 
ning of the State. 

KPBC 
1966 

R A B 

Media Code 4 219 7770 3.00 
Plaquemine Broadcasting Corp., Box 95. Port Sul- 

phur, La. 70083. Phone 504-584-3388. 
STATION'S PROGRAMMING DESCRIPTION 

KPBC: Programmed for general interest. 75%, teens 
25%. 
MUSIC: country and western sign -on -11 am, popular 
music 11 am -9 pm, rock music 4 pm -sign -off. NEWS: 
5 min news each hour plus headlines. SPORTS: 2 
daily sports show. Live high school, college and 
professional football. Mobile news unit. Mobile studio 
available for remotes. Heavy emphasis on community 
involvement through broadcasts at fairs, parades. 
beauty contests, fishing rodeos, etc. Audience partici- 
pation contests. Contact Representative for further 
deails. ltec'd 10/23/67, 

I. PERSONNEL 
President -W. D. Womack, Jr. 
Gen'1 Mgr. & Prog. Dir. -Jerry Womack. 
Sales Manager -J. J. McGinty. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
500 w.; 1510 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3b, 9a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 10e, 11c, 12e, 13c, 14e, 15a, 15b, 

15e, 16. 
Basic Rates: 20b, 21a, 21b, 21e, 21d. 23a, 24a, 25a, 

26, 28b, 28e. 29a, 29b. 30. 
Contracts: 40e, 41, 49a, 46, 47a, 98, 49, 51b, 51c. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 801, 

61a, 61b. 62b, 62d. 
Cancellation: 70a. 70d, 71a, 72, 73a. 
Prod. Services: 80. 81, 82. 
KPBC and WBOX, Bogalusa, La, sold in combina- 
tion. 15% discount. 

TIME RATES 
Eft Reed 1/26/67. 

6. SPOT ANNOUNCEMENTS 
lx 13e 26x 52x (56x 260e 312x 

1 min 6.00 5.50 5.00 4.50 4.00 3.50 3.00 
30 sec 4.00 3.50 3.00 2.50 2.25 2.00 1.75 

8. PROGRAM TIME RATES 
lx 13x 26x 52x 156e 260e 312e 

1 hr 58.00 54.00 50.00 48.00 44.00 40.00 
1/2 hr..._... 40.00 38.00 34.00 32.00 30.00 28.00 25.00 
1/4 hr 25.00 23.00 21.00 18.00 15.00 12.00 10.00 
10 min 17.50 15.50 13.50 11.00 9.00 8.00 8.50 
5 min 12.50 11.50 10.50 9.50 8.50 7.50 6.50 

RAYVI LLE 
Richland Parish -Map Location D-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KRIH 
1957 

Media Code 4 219 7875 0.00 
Ewing Inc., Box 420, Rayville, La. 71269. Phone 

728-4855. 
I. PERSONNEL 

General Manager -Robyn Ewing. 
Program Director -Henry Compton. 

2. REPRESENTATIVES 
New York, Philadelphia, Chicago -Continental Radio 
Sales. 
South -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
250 w.; 990 ke. days. Non -directional. 
Operating schedule: Sunrise -local sunset. 

4. AGENCY COMMISSION 
15/0 time and talent only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a. 3b, 4b, 4d, 5, 6a, 8. 
Rate Protection: 10a, ila, 12a, 13a, 19a. 
Basic Rates: 22h. 23a, 24a, 24b, 26, 28a, 29a. 
Contracts: 40a. 46, 47a, 48. 
Comb.; Cont- Discounts: 60e. 61e, 61b, 62e, 
Cancellation: 71a. 73a. 
Affiliated with KIS Radio Network. 

TIME RATES 
Ett 6/1/68 -Reed 7/29/88. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 156x 912+ 

1 min 4.50 4.00 3.75 3.50 3.25 3.00 
30 sec: 75% of 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x..._ 75.00 40.00 22.50 

RUSTON (1 AM; 1 FM) 
Lincoln Parish -Map Location C-2 

See SRDS consumer market map and data at 
nine of the State. 

KRUS 
1947 

begin - 

Subscriber to the NAB Radio Code 
Media Code 4 219 7980 8.00 
Ruston Broadcasting Co., Radio Bldg.. Box 430, 

105 E. Park Ave., Ruston, La. 71270. Phone 318- 
255-2530. 

I. PERSONNEL 
Manager -Dan Hollingsworth. 

3. FACILITIES 
1,000 w. days, 250 w, nights; 1490 kc. 

Non -directional. 
Operating schedule: 6 am -11 pm. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAI. ADVERTISING See coded regulations 
General: la, 9d, 6, 6e. 
Rate Protection: 10e, 11e, 15b. 
Basic Rates: 20b, 21e, 21e, 22a, 24b, 25a, 28, 28b, 

28c, 29e. 33b. 
Contracts: 40e, 43, 49b, 45, 46, 47a, 51b. 
Comb.; Cont. Discounts: 60b, 601, 61b, 62d. 
Cancellation: 700. 70e, 71a. 
Prod Services: 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
EH 1/1/67-Rec'd 2/24/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR 100 WORDS 

1 x 4.50 104 x...____..__.,___. 3.60 
13 x 4.28 156 x _ 3.38 
26 x 4.05 260 z _.___-__ 3.15 
52 z 3.83 312 x -.._.-...-.__ 2.93 
30 SECONDS/STATION BREAK OR 40 WORDS 

1 x 3.00 104 x _... 2.40 
13 z 2.85 158 z -...._.,.. 2.25 
26 z 2.70 260 x ._. 2.10 
52 z 2.55 312 x ____.- 1.75 

8. PROGRAM TIME RATES 
I hr 

50.00 
28.50 
27.00 

1/2 hr 1/4 hr 5 min 
1 x 30.00 18.00 7.50 
13 x 17.10 11.40 7.13 
26 x 16.20 10.80 6.75 
52 x _.... 25,50 15.30 10.20 8.38 
104 x 24.00 14.40 9.60 6.00 
158 z 22.50 13.50 9.00 5.63 
280 z 21.00 12.60 8.40 5.25 
312 z 19.50 11.70 7.80 4.88 

KRUS-FM 
1966 

Subscriber to the NAB Radio Code 
Media Code 4 219 7981 6.00 
Ruston Broadcasting Co., Radio Bldg., Box 430, 

105 E. Park Ave., Ruston, Le, 71270, Phone 318- 
255-2530. 

I. PERSONNEL 
Manager -Dan Hollingsworth. 

3. FACILITIES 
ERP 3,000 w.: 107.1 me. Stereo. 
Operating schedule: 6 am -11 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL RATE POLICY 
TIME RATES 

ER 1/1/67 -Reed 2/29/67. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR 100 WORDS 
1 z 4.50 104 z ......................._... 3.60 
13 z 4.28 156 z -..-. 3.38 
26 x 4.05 260 z ___.- 3.15 
52 z 3.83 312 z 2.93 

30 SECONDS/STATION BREAK OR 40 WORDS 
1 x 3.00 104 z _... 2.40 
13 x 2.85 156 z 2.25 
28 z 2.70 260 x -, 2.10 
52 x 2.55 312 x 1.75 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 5 min 

1 x 50.00 30.00 18.00 7.50 
13 z 28.50 17.10 11.90 7.13 
26 z 27.00 18.20 10.80 6.75 
52 x 25.50 15.30 10.20 6.38 
104 x 24.00 14.40 9.60 6.00 
158 z 22.50 13.50 9.00 5.63 
260 x 21.00 12.60 8.40 5.25 
312 z 19.50 11.70 7.80 4.88 

SHREVEPORT (7 AM; 5 FM) 
Caddo Parish -Map Location B-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBCL KBCL-FM 
1957 1959 

SHREVEPORT 

R AIR 
Subscriber to the NAB Radio Code 

Media Code 4 219 8085 5.00 
Good Music, Inc.. P. O. Bor 727, Shreveport, La. 

71102. Phone 318-423-1606. 
I. PERSONNEL 

President -Alvin Childs, 
General Manager -Allan Stoll. 

2. REPRESENTATIVES 
Southwest -Clyde Melville Company. 
South -R. S. Crane Company, Inc. 

3. FACILITIEO 
250 w.: 1220 be, Non -directional. 
Operating schedule: Sunrise -local sunset. 
FM FACILITIES 
ERP 100,000 w.; 96.5 mc. 
Operating schedule: 6 am -midnight. 
Antenna ht. -480 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3c. 3d, 4a. 5, 6a. 7b, 8. 
Rate Protection: 10b, 14b, 15b, 16. 
Basie Rates: 20b, 21a, 22b, 23b, 24b, 25a, 28c, 29a, 

30. 
Contracts: 40e. 41, 42a. 43. 44a. 45. 46, 47a, 48, 51a 
Comb.: Cont. Discounts: 00b, 80e. 60i, 61e, 62a, 62d. 
Cancellation: 70a, 70e, 71e, 72, 73b. 
I'rod. Servies: 80. 

TIME RATES 
Rates effective September 1, 1959. 

Rates received August 31, 1959. 
(This listing continued on next gage) 
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Shreveport -K B C L, K B C L-FM-Cont'd 
6. SPOT ANNOUNCEMENTS 

1 

min. 
30 7-10 

sec. tee. 

PER YR: 
52 x. 
104 a 

1 time...._.....__._ .................._ 9.00 8.00 5.00 156 a 
26 times 8.50 7.60 4.70 260 x 
52 h atee...._ 8.00 7.20 4.40 312 a 

104 tunes 7.50 6.80 4.10 520 a 
156 times...._...._...._._.-......__ 7.00 6.40 3.80 780 s 
260 times -.-_. 6.50 6.00 3.50 1040 x. 
5.20 times .__.._._ 6.00 5.60 3.20 

7. PACKAGE PLANS 52 z 
SATURATION PACKAGES 104 x 

10 per week 7.50 30 per week..._-........ 6.00 156 x 
15 per week 7.00 35 per week......_..r 5.50 260 x 
20 per week 6.80 40 per week.._.._ 5.00 312 x 
25 per week 6.40 50 per week 4.40 520 x 
Minimum package must consist of three weeks or more. 780 z 

1040 x 

KCIJ 
1950 

SHREVEPORT 
Media Code 4 219 6190 3.00 
Radiozark Broadcasting of Louisiana, Inc., Box 197, 

Shreveport, La. 7110.2. Phone 318-425-7724. 
STATION'S PROGRAMMING DESCRIPTION 

KCIJ: Programmed for adults. 
MUSIC: country and western and gospel. Sign -on - 
9 am entertainment employing air personalities. 5 
min farm news 6 am. 9 am -12:30 pm various re- 
ligious broadcasts with religious music and sermons. 
12:30-2 pm entertainment with air personality fea- 
turing gospel music. 2:45-3 pm telephone conversa- 
tion, housewife participation swap program. 2 pm - 
sign -off entertainment employing air personalities 
featuring country and western and gospel music. 
NEWS: 5 min news and weather on hour and half 
hour throughout day. Sports news 4 times per day. 
Remote facilities and personalities available for grand 
opening and special events. ltec'd 11/30/67. 

I. PERSONNEL 
President --John B. Mahaffey. 
General Manager -Hal Evans. 

3. FACILITIES 
5,000 w. days, 980 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a. 4a, 5, 6a. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 45. 46. 47a, 48. 
Comb.; Cont. Discounts: 60a, Ela, 61b, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Member: Country Music Network. 

TIME RATES 
Rates effective September 1, 1963. 

Rates received August 23. 1963. 
6. SPOT ANNOUNCEMENTS 

1 ti 9.50 260 ti ._..._, 7.00 
26 tí._ .............._.._... 9.00 312 ti._......_ _..._. 6.50 
52 ta 8.50 5.20 ti ...... 0.00 
104 ti 8.00 6.24 ti 5.50 
156 ti 7.50 1,248 ti _. 5.00 
30 sew 80% of applicable 1 -minute rate. 
ID's -50% of applicable 1 -minute rate. 

7. PACKAGE PLANS 
WEEKLY SATURATION 

PElt WK: 1 min 1 min 
10 ti 75.00 20 ti 130.00 
15 ti 105.00 25 tI _... 150.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 70.00 45.00 30.00 20.00 15.00 
26 ti... 66.50 42.50 28.00 19.00 14.00 
52 tl. 63.00 40.00 26.00 18.00 13.00 
104 tl 59.50 37.50 24.00 17.00 12.00 
156 ti. 56.00 35.00 22.00 16.00 11.00 
260 ti 52.50 32.50 20.00 15.00 10.00 
312 ti 49.00 30.00 18.00 14.00 9.00 

KEEL 
1922 

SHREVEPORT 

A LIN Owned Station 

ElJOHN C. BUTLER & COMPANY, INC. 

R AB 
Media Code 4 219 8295 0.00 
KEEL, Inc., Box 7096, 1500 N. Market St., Shreve- 

port. La. 71107. Phone 318-425-8692. 
I. PERSONNEL 

President -Frederic Gregg, Jr. 
Vice-Pres. & Gen'I Mgr. -Marie Gifford. 
Program Director -Larry Ryan. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
LIN Sta. Sales Office: See Rep & S/O pages. 

3. FACILITIES 
50,000 w. days, 5.000 w. nights; 710 kn. 

Directional -separate patterns day and night. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0: payable on receipt. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3e. 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob, llb, 12b, 13b, 14b. 
Basic Rates: 201). 21a, 21b, 21c, 22a. 22b, 23a, 23b, 

29a, 29b, 29c, 25a, 27, 28a, 29a, 30. 
Contracts: 40a, 41, 49b, 45, 46, 50, 51a, 51c. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70e, 70e. 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Information Network. 

TIME RATES 
ER 4/1/68-Rec'd 4/1/68. 

AAA -Mon thru Sat 6-10 am & 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm; Sun noon -7 pm. 
A -Mon thru Sun 7 pm -midnight; Sun 6 am -noon. 
B -Dally midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: 1 min 20/30 ID's 
6 ti 30.50 24.40 18.30 
9 ti 29.50 23.60 17.70 
12 ti 28.50 22.80 17.10 
15 ü 27.50 22.00 16.50 
18 ti 27.00 21.60 16.20 
21 ti 26.00 20.80 15.60 
24 ti 25.00 20.00 15.00 
30 ti 24.00 19.20 14.40 

CLASS AA 
6 ti 26.50 21.20 15.90 
9 ti 25.50 20.40 15.30 
12 ti 24.50 19.60 14.70 
15 ti 23.50 18.80 14.10 
18 ti 23.00 18.40 13.80 
21 ti 22.00 17.60 13.20 
24 tl....._......_......_ '21.00 16.80 12.60 
30 ti 20.00 16.00 12.00 

CLASS A 
52 x 6 ti 18.50 14.80 11.10 
104 s 9 ti 17.50 14.00 10.50 
156 x 12 ti 16.50 13.20 9.90 
260 x 15 ti 15.50 12.40 9.30 
312 z 18 ti 15.00 12.00 9.00 
520 s 21 Il 14.00 11.20 8.40 
780 x 24 ti 13.00 10.40 7.80 
1040 z 30 ti 12.00 9.60 7.20 

CLASS B 

1x+ 
z 1 ti 10.00 8.00 6.00 

`t60í 15+ 9.00 7.20 5.40 
All spots, regardless of length or time class, auto- 
matically combine to earn lowest frequency or pack- 
age discounts, whichever applies. 

7. PACKAGE PLANS 
CONVERTIBLE SPOT PLANS 

PER WK: 
'AAA ¡AAA AA A I min 20/30 ID's 

6 ti 2 2 1 1 159.00 127.20 95.40 
9 ti 3 3 2 1 234.00 187.20 140.40 
12 tl 4 4 2 2 294.00 235.20 176.40 
15 ti 5 5 3 2 360.00 288.00 216.00 
18 ti 6 6 3 3 414.00 331.20 248.40 
21 ti 7 7 4 3 472.50 378.00 283.50 
24 ti 8 8 4 4 516.00 412.80 309.60 
30 ti 10 10 5 5 615.00 492.00 369.00 () AM. 

(t) 
ConversionPM.. Higher to lower time class -2 AAA 
(AM/PM) equal to 3 AA, 2 AA equal to 3 A. 
Lower to higher class -3 A equal to 2 AA, 3 AA. 
equal to 2 AAA (AM/I'M). Weekly Package spots, 
in designated time classes, may be added to Con- 
vertible Spot Plans at applicable rates, also fully 
convertible. 

10. SPECIAL FEATURES 
NEWS PARTICIPATIONS 

PER YR lx 26x 52x 156x 260x 520+ 
PER WK: I ti 3ti 6ti 12 t1 15 ti 18tí 
1 min 35.00 34.00 32.00 30.50 29.50 27.50 
30 sec ....... _ 28.00 27.20 25.60 24.40 23.60 22.00 

CLASS AA 
1 min..._ 31.00 30.00 28.00 26.50 25.50 23.50 
30 sec... 24.80 24.00 22.40 21.20 20.40 18.80 

CLASS A 
1 min 22.00 21.00 19.00 17.50 16.50 14.50 
30 sec 17.60 16.80 15.20 14.00 13.20 11.60 
All rates include ID's. 

SPORTS AND WEATHER VIGNETTES 
Applicable 1 -min spot rate, subject to weekly dis- 
count, plus 2.00 production charge: commissionable. 

FARM PROGRAM PARTICIPATIONS 
Applicable 1 -min and 20/30 -sec rates. 

K E E L -FM 
1968 

SHREVEPORT 

A Lin Owned Station 

ElJOHN C. BUTLER & COMPANY, INC. 

©OFiMO 
Media Code 4 219 8296 8.00 
KEEL -FM, Inc., Box 7. 710 Spring St., Shreveport, 

La. 71102. Phone 318-425-8692. 
STATION'S PROGRAMMING DESCRIPTION 

KEEL -FM: Programmed for adults and young adults. 
MUSIC: 20% current popular and 80% middle-of- 
the-road music. NEWS: every hour, plus 10 min 
news in depth at 8 am, noon & 8 pm daily. Emphasis 
on entertainment and service, with a commercial limit 
of 8 minutes per hour. Contact Representative for 
further details. Recd 7/1/68. 

I. PERSONNEL 
President -Frederic Gregg, Jr. 
Vice-Pres. & Gen'l Mgr. -Marie Gifford. 
Station Director -W. B. Berkey. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
LIN Sta. Sales Office: See Rep & 8/O pages. 

3. FACILITIES 
ERI' 100,000 w.; 93.7 mc. Stereo. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht.: - - 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
See KEEL listing for coded regulations. 

TIME RATES 
No. 1 Eff -Reed 6/13/68. 

6. SPOT ANNOUNCEMENTS 
Ix 50x IOOx 200x 

1 min 10.00 9.60 9.20 9.00 
20/30 sec 8.00 7.60 7.20 7.00 
10 sec 6.00 5.60 5.20 5.00 

10. SPECIAL FEATURES 
NEWSCASTS 

5 -min sponsorship, flat 20 
2 -1/2 -min sponsorship, flat 15 
1 -min participation, flat _._..._» 14 
30 -sec participation, flat 10 
Newscasts sponsorship/participation may be combined 
with spots for frequency on spots. 

KJ0E 
1954 

SHREVEPORT 
Media Code 4 219 8400 6.00 
Dynamic Broadcasting Corp., Box 1108. 526 Lane 

Bldg., Shreveport, La. 71102. Phone 318-422- 
073.2. 

I. PERSONNEL 
President -C. Ronald Rogers. 
General Manager -Ron Wilson. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Southeast -Dora -Clayton Agency, Inc. 

3. FACILITIES 
1.000 w. days; 1480 kc. Non -directional. 
Operating schedule: 5 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2e, 2b, 30, 3d, 9a, 4d, 5, 6a, 7b. 
Rate Protection: 10g, 11h. 12g, 14g, 15b. 
Basic Rates: 21a, 21b, 21d, 24b, 24c, 25a, 28b, 28c, 

29e. 33a. 
Contracts: 41, 44b, 45, 46, 51e, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60g, 601, 62b. 62d. 
Cancellation: 70d, 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
ER 1/1/68-Rec'd 1/3/68. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Fri 6-10 am & 3-8 pm. 
A -All other times. 

1 MINUTE 
PER WK: I ti 10 ti 20-30 

AA 14.00 12.50 11.50 
A 12.00 10.50 9.50 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
CONSECUTIVE WEEKS DISCOUNT 

52 wk -10% 
10. SPECIAL FEATURES 

5 min news -l -1/2x applicable 1 -min. 

KOKA 
1950 

SHREVEPORT 

Independent Negro 
Media Code 4 219 8505 2.00 
KOKA Broadcasting Co., Inc., Box 1754, Shreveport, 

La. 71102. Phone 318-422-3122. 
I. PERSONNEL 

President -Stuart J. Hepburn. 
General Manager -Al Brooke. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 
Southeastern -Bernard I. Ochs Co. 

3. FACILITIES 
10.000 w. days, 500 w. nights; 1550 kc. 

Directional -nights only. 
Operating schedule: 4:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15% un time only: no cash discount 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3e, 4a, 5, 6a, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15e, 16. 
Basic Rates: 20a, 21a, 22e, 23a, 24b, 24c, 25a, 26, 

27, 28a, 29a, 30, 33a. 
Contracts: 40a, 41, 44a, 45, 46, 47a, 50, 51b. 
Comb.: Cont. Discounts: 60a, 601, 62d. 
Cancellation: 70c, 71a, 73a. 
Prod. Services: 80, 81, 82. 
Continuing discount allowed provided same weekly 
schedule is maintained for both contract years. 

TIME RATES 
ER 1/1/67 -Reed 12/1/66. 

6. SPOT ANNOUNCEMENTS 
1 min ( min 

1 X.......-----------------. 14.00 260 : ------_..___ 11.50 
26 z....._........_..._._... 13.50 312 z..._ _........-..... 11.00 
52 z...._.._.._.._ 13.00 520 x ..... ________ 10.50 
104 x.__.._ -.._. 12.50 780 z ._____ 10.00 
156 z. 12.00 1000 z _._..___... 9.60 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WK, EA: 36t1 30tí 24tI 18t1 12t1 
1 min 9.00 9.50 10.00 10.50 11.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 men 

1 ti 90.00 55.00 40.00 18.00 
26 ti 85.00 52.50 38.00 17.00 
52 ti 80.00 50.00 87.00 18.00 
104 ti 75.00 47.50 35.00 15.00 
156 tl 70.00 45.00 34.00 14.00 
260 ti 65.00 42.50 32.50 13.00 
312 ti 60.00 40.00 30.00 12.00 

KRMD 
1928 

KRMD-FM 
1948 

SHREVEPORT 

Subscriber to the NAB Radio Code 
Media Cede 4 219 8610 0.00 
Radio Station KRMD. Box 1739. Shreveport, La. 

71102. Phone 318-423-6171. 
STATION'S PROGRAMMING DESCRIPTION 

KRMD: Programmed for adults. 
General popular music throughout day with emphasis 
on standards 12M-6 em. Jazz 7-8 pm M -F. 10 min 
network and local news on hour. Direct weathercasts 
from US Weather Bureau 6:15 am & 12:15 pm M - 
Sat. Guest Interviews and local affairs program 
9:05-10 am M -F. Year round sports programming 
including live college basketball, network major 
league baseball. high school and professional foot- 
ball, World Series, and Indianapolis 500. Contact 
Representative for further details. Reed 8/11/67. 

I. PERSONNEL 
Owner -T. B. Lanford. 
General Manager -Thomas A. Gresham. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 
Detroit-Pearse Sale,. 

LOUISIANA 
3. FACILITIES 

1,000 w. days, 250 w. nights: 1340 kc. 
Non -directional. 

Operating schedule: 24 hours daily. 
FM FACILITIES 
ERP 11,000 w.: 101.1 mc. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 100, lia, 12a, 13e, 14a, 15a, 16. 
Basic Rates: 20b, 21a, 21b, 21c, 21d, 22a, 22b, 23a, 

29b, 25a, 28a, 29a. 
Contracts: 40a, 44a, 45, 46, 51b. 
Comb.; Cont. Discounts: 60b, 60g, 601, 610. 
Cancellation: 70a, 70c, 71a. 
Station reserves the right to limit 50% of schedule 
to traffic times. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective November 1. 1964. 
Bates received August 31, 1964. 

6. SPOT ANNOUNCEMENTS 
1 ti 10.00 208 ti..._ _ 8.00 
13 ti 9.75 260 ti .._.._._._... 7.75 
28 tI 9.50 312 ti ___... 7.50 
52 ... 9.00 520 tl..._ -_ 7.25 
104 ti..._......_......_..... 8.50 780 ti -..........._ 7.00 
156 ti 8.25 1040 tl..._..._._......_... 6.75 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WK: ROS 
1 wk 2 wk 3 wk 4 wk 5 wk 6 wk 

25 ti.. 225.00 425.00 618.75 800.00 981.25 1155.00 
30 ti.. 267 00 504.00 729.00 948.00 1155.00 1359.00 
35 ti.. 308.00 581.00 834.75 1085.00 1330.00 1584.00 
40 ti.. 348.00 658.00 948.00 1224.00 1500.00 1752.00 
45 ti.. 387.00 729.00 1053.00 1359.00 1665.00 1944.00 
50 ti.. 425.00 800.00 1155.00 1500.00 1812.50 2110.00 
60 ti.. 504.00 948.00 1359.00 1752.00 2130.00 2481.00 

10. SPECIAL FEATURES 
IDENTIFICATIONS OR TIME SIGNALS 

Maximum 15 seconds -50% of regular rate. 

KTAL (FM) 
1948 

T E XA R KA N A -S ttR E V E P O RT 

F MO 

Media Code 4 219 8715 7.00 
KCMC, Inc., 3150 N. Market, Shreveport, La. 71107. 

Phone 318-425-2422. 
Studios: Texarkana, Tex., Shreveport and Vivian, La. 

I. PERSONNEL 
President -Walter E. Hussman. 
General Manager -H. Lee Bryant. 

(This listing continued on next page) 

Don't take chances: see your doctor. 
You may have a Respiratory Disease. 
Chronic RD afflicts at least 12 million 
Americans. Don't take chances with 
its most common symptoms. Your lo- 
cal Christmas Seal organization 
and National Tuberculosis As- 
sociation say: See Your Doctor. 
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LOUISIANA 
Shreveport -K T A L (FM) -Continued 
3. FACILITIES 

ERI' 81.300 w.; 98.1 mc. 
Operating schedule: 6 am -12 midnight. 
Antenna ht.: 1.447 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no euh discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, Bb, 7b. 

8. 
Rate Protection: 10e. 11h. 12h, 13h, 14e, 16. 
Basic Rates: 10e. 20b, 21b, 22a, 22b, 23a, 23b, 29b, 

24c, 25a, 26. 28e. 29e. 31. 
Contracts: 40e, 41, 42a, 42c, 43, 44b, 45, 96, 47a, 

48, 49, 51e, 51b, 51c. 
Comb.: Cont. Discounts: 60a, 60e, 60d, 60e, 61a, 62e. 
Cancellation: 70e. 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
TV facilltiec RITAL -TV. 
Affiliated with American FM Network. 

TIME RATES 
ER 1/1/67 -Reed 2/2/67. 

AA -Daily 9 am -9 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MIN OR LESS: le 50x 100x 300x 500x 

AA ._.._......_.._.._ 3.00 2.75 2.50 2.25 2.00 
A 2.00 1.75 1.50 1.25 1.00 

7. PACKAGE PLANS 
ROS PACKAGE PLAN 

(To be used within 30 days or less) 
90 ti 120 ti 150 ti 

Ea 2.00 1.75 1.50 

KWKH 
1925 

® 

KWKH-FM 
1948 

SHREVEPORT 

R AI 
Subscriber to the NAB Radio Code 

Media Code 4 219 8820 5.00 
International Broadcasting Corp. (The Shreveport 

Times). Box 1130. Shreveport. La. 71102. Phone 
318-422-8711. 

Studio -Petroleum Tower. Shreveport. La. 
STATION'S PROGRAMMING DESCRIPTION 

KSVHH: Programmed for general interest. 
MUSIC: general popular music 7:15 am -6:30 pm. 
75% singles. Country and western and gospel 5-7 
am, 10:30 pm -12M. Network variety 9-10 am. NEWS: 
five 10 min local and network on hour. 15 min or 
more at 7 am, 8 am, 10 am, 11 am. noon. 4 Dm. 
5 pm, 6:30 pm & 10 pm. 3 men. SPORTS: news at 
7:30 am, 12:40 pm, 5:25 pm, 6:40 pm, 7:20 pm, 
10:15 pm. Play-by-play of major league baseball, 
pro and college football. FARM: news at 5:50 am. 
6:15 am, 12:05-12:20 pm. markets at 6:05 am. 2 
men. Weather: all news programs, direct weather 
bureau at 6:25 am. 12:30 pm. Severe weather service. 
TALK: 11:40 am -noon call -ins, 1:30-2 pm interviewe, 
7:35-9:30 pm interview and call -ins. AIR PER- 
SONALITIES: 5-9 am. 10 am -noon, 2:30-6:30 Dm. 
10:30 pm -1 am. Contact Representative for further 
details. Reé d 1/29/88. 

I. PERSONNEL 
President -William H. Bronson. 
Vice -President -Robert Ewing Brown. 
Gen. Mgr. -Jack Timmons (Phone 318-422-8721). 

2. REPRESENTATIVES 
Henry L Chrlatal Co., Inc. 

3. FACILITIES 
50,000 w.; 1130 ke. Directional -night only. 
Operating schedule: 5-1 am. CST. 

FM FACILITIES 
ERP 17.000 w.: 94.5 inc. 
Operating schedule: Noon -10:30 pm. CST. 
Antenna ht. -385 ft. above avenge terrain. 

4. AGENCY COMMISSION 
15% time only; 10th of following month - 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3b, 3c, 3d. ea. 4d, 5. 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 20b, 21a, 21b, 21d, 22b4 23a, 23b, 

2413. 24c, 25a, 28. 27, 28a, 29a, 32b. 
Contracts: 90e, 91, 42a, 42c, 43, 44b, 45. 46. 47a, 48, 

49. 50, 51a, 51b. 
Comb.; Cont. Discounts: 80e. 60d, 60e. 601, 61b, 62a. 
Cancellation: 70e, 70e, 71a, 72, 73a. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 8 ER 5/1/67-Rec'd 5/3/67. 

AA -Mon thru Sat 6:31-9 am; Mon thru Fri 9-7 pm. 
A -Mon thru Sat 6-6:30 am; Mon thru Fri 9 am -9 
Dm & 7-10:30 pm; Sun 8 am -10:30 pm; Sat 9 am - 
10:30 pm. 
B -Daily 10:30 pm -5:59 am. except fixed positions 
adjacent to farm programs (5:30-6 am) which take 
Class A rate. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

PER Y R : lx 52e 156x 260x 312e 624+ 
1 per wk 33.00 31.35 29.70 28.05 26.40 24.75 
12 per wk 29.70 28.22 28.73 25.25 23.76 22.28 
15 per wk 28.05 26.65 25.25 23.84 22.44 21.04 
20 per wk 26.40 25.08 23.76 22.44 21.12 19.80 
30+ 24.75 23.51 22.28 21.04 19.80 18.56 

30 SECONDS 
1 per wk.._. 28.00 26.60 25.20 23.80 22.40 21.00 
12 per wk 25.20 23.94 22.68 21.92 20.18 18.90 
15 per wk 23.80 22.61 21,42 20.23 19.04 17.85 
20 per wk 22.40 21.28 20.16 19.04 17.92 16.80 
30+ 21.00 19.95 18.90 17.85 16.80 15.75 

KWKH 

.The Big 

54/ FtisAteGied 

Dominant Coverage 
Shreveport's only full-time 50,000 
watt station 

Superior Programming 

Full -range Adult Programming 
3 full-time newsmen 

6 mobile news units 
2 full-time farm directors 
Women's editor 
Only Shreveport radio station 
with both AP and UPI wire 
services 

Client - Oriented 

Operating Policies 

RAB NAB NAB Code Subscriber 
Most Total Adults 18+ 
Most Men 18+ 
Most Women 18+ 
ARB, Apr -May 1968, 6 am -12 Mid, Mon -Sun, 
Cume Listening Estimates 

Lively, Bright Sound 
A full range of music including best of 

currently popular tunes ... news supremacy 
pre-eminent sports coverage . 

weather reports . homemakers' program 
. outstanding farm service , audience 

participation discussion series . . the 
famous Louisiana Hayride. 

It all adds up to a world of entertainment 
and information on Shreveport's advertiser - 

listener oriented station. 

KWKH 
CBS 

50,000 watts 
at 1130 be. 

RADIO Shreveport, Louisiana 

Henry I. Christal Co., Inc. 

10 SECONDS 
PER YR: Ix 52x 156x 
1 per wk.... 18.50 15.88 14.85 
12 per wk.. 14.85 14.11 13.37 
15 per wk.. 14.03 13.33 12.62 
20 per wk.. 13.20 12.54 11.88 
30+ ....... 12.38 11.78 11.14 

260x 3120 624+ 
14.03 13.20 12.38 
12.63 11.88 11.14 
11.93 11.22 10.52 
11.22 10.56 9.90 
10.52 9.90 9.29 

CLASS A 
1 MINUTE 

1 per wk.... 29.50 28.03 26.55 25.08 23.60 22.13 
12 per wk.. 26.55 25.23 23.90 22.57 21.24 19.92 
15 per wk.. 25.08 23.83 22.57 21.32 20.08 18.81 
20 per wk.. 23.60 22.42 21.24 20.06 18.88 17.70 
30+ 22.13 21.02 19.91 18.81 17.70 18.60 

30 SECONDS 
1 per wk 25.00 23.75 22.50 21.25 20.00 18.75 
12 per wk 22.50 21.38 20.25 19.13 18.00 16.88 
15 per wk 21.25 20.19 19.13 18.06 17.00 15.94 
20 per wk 20.00 19.00 18.00 17.00 16.00 15.00 
30+ 18.75 17.81 16.88 15.94 15.00 14.06 

10 SECONDS 
1 per wk 14.75 14.01 13.28 12.54 11.80 11.08 
12 per wk 13.28 12.61 11.95 11.29 10.62 9.95 
15 per wk 12.54 11.91 11.29 10.66 10.03 9.90 
20 per wk 11.80 11.21 10.82 10.03 9.44 8.85 
30+ 11.06 10.51 9.96 9.41 8.85 8.30 

CLASS B 
1 MINUTE 

1 per wk 17.70 16.82 15.93 15.05 14.16 13.28 
12 per wk 15.93 15.14 14.34 13.55 12.74 11.95 
15 per wk 15.05 14.30 13.54 12.79 12.04 11.29 
20 per wk 14.16 13.46 12.74 12.04 11.33 10.62 
30+ 13.28 12.62 11.95 11.29 10.82 9.96 

30 SECONDS 
1 per wk 15.00 14.25 13.50 12.75 12.00 11.25 
12 per wk 13.50 12.83 12.15 11.48 10.90 10.13 
15 per wk 12.75 12.11 11.48 10.84 10.20 9.56 
20 per wk 12.00 11.40 10.80 10.20 9.80 9.00 
30+ 11.25 10.69 10.13 9.56 9.00 8.44 

10 SECONDS 
1 per wk 8.85 8.41 7.97 7.52 7.08 6.61 
12 per wk 7.97 7.57 7.17 6.77 6.37 5.98 
15 per wk 7.52 7.15 6.77 6.39 6.02 5.64 
20 per wk 7.08 6.73 6.38 6.02 5.86 5.31 
30+ 6.64 6.31 5.98 5.64 5.31 4.98 

7. PACKAGE PLANS 
A plan consists of four spots scheduled within a 7 - 
day period: 
1 spot -6:31-9:30 am Mon thru Sat; 4-7 pm Mon 
thru Fri. 
2 spots -9:30 am -4 pm Mon thru Fri; 9:30 am -7 pm Sat; 6 am -7 pm Sun. 
1 spot -7 pm -5:59 am Mon thru Sun. 
PER PLAN: I min 30 see 
1 ti (4-36 spots) ....... _........ _.......... _..._._.._... 75 60 
10 ti (40-96 spots).__.._.._..._......_..- 71 57 
25 ti (100-196 'pots) 69 55 
50 ti (200-396 spots) ......... _______ ...... _.._ 64 51 
100+ (400 or more spots)..._.._.._....._.._ 60 48 
10 sec TAP plan 50% of 1 min TAP rate 
TAP spots may not be combined with other spots in 
any manner. They earn their own frequency discounts 
based solely on the number of plans completed within 
one year. Spots adjacent to higher rate classifications 
shall take the higher rate. 
All spots, except TAP. regardless of length, may be 
combined to earn frequency and weekly quantity dia - 
counts. 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 52x 156e 260x 312e 6244- 
1/4 hr..._... 68.00 62.70 59.40 56.10 52.80 49.50 
10 min..... 50.00 47.50 95.00 42.50 40.00 37.50 
5 min 34.00 32.30 30.60 28.90 27.20 25.50 

CLASS A 
1 hr ....... 150.00 142.50 135.00 
1/2 hr........ 90.00 85.50 81.00 
1/4 hr..._... 60.00 57.00 54.00 
10 min..... 45.00 92.75 90.50 
5 min.._... 30.00 28.50 27.00 

127.50 120.00 
76.50 72.00 
51.00 98.00 
38.25 36.00 
25.50 24.00 

112.50 
67.50 
45.00 
33.75 
22.50 

CLASS B 
1 hr..._ ....... 90.00 85.50 81.00 76.50 72.00 67.50 
1/2 hr 54.00 51.30 48.60 45.90 43.20 40.50 
1/4 hr..._ 36.00 34.20 32.40 30.60 28.80 27.00 
10 mia 27.00 25.65 24.30 22.95 21.60 20.25 
5 min 18.00 17.10 16.20 15.30 14.90 13.50 

10. SPECIAL FEATURES 
TALENT AND PRODUCTION CHARGES ON 

SPONSORED PROGRAMS 
Newscasts. Sportscasts, Open house -20% of earned 
rate. Farm programs, Louisiana hayride-30% of 
earned rate. 

SLIDELL 
St. Tammany Parish -Map Location F-4 

See SRDS consumer market map and data et begin- 
ning of the State. 

WBGS 
1993 

R A B 
Subscriber to the NAB Radia Code 

Media Code 4 219 8925 2.00 
Bill Garrett Broadcasting Co., 3401 Pontchartrain Dr . 

Slidell, La. 70458, Phone Slidell 643-1808; New 
Orleans 522-2118. 

I. PERSONNEL 
President -Bill Garrett. 
Gen'l. Sta. & Sales Mgr. -G. Blakey Adams. 

2. REPRESENTATIVES 
Mario Messina Company. 
Southeast -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days; 1560 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 4e, 4d, 5. ea, 7b. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 15a. 15b, 

15e. 
Basic Rates: 21b, 22h. 23a. 24c. 28c. 
Contracts: 400. 41, 42b, 42d, 51a, 51b. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 70a. 70c, 71a, 72. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Elf 7/1/66-Rec'd 7/8/66. 
6. SPOT ANNOUNCEMENTS 

PER MO, 
ROS: I-25 ti 26 ti 51 ti 100 ti 156 ti 201 ti 

1 min. 3.50 3.15 2.90 2.60 2.30 2.10 
30 see 2.30 2.10 1.95 1.75 1.60 1.50 
10 sec. 1.65 1.55 1.45 1.35 1.25 1.15 
For guaranteed commercial time add 10%. 

8. PROGRAM TIME RATES 
PER MO: I.4t1 9ti 
1 hr 60.00 55.00 
1/2 hr 35.00 30.00 
1/4 hr 18.00 15.00 
5 min 7.00 6.50 

10. SPECIAL FEATURES 
2 Minute News Briefs at :30 -30 -sec commercial 
time 2.50. 
5 Minute News at :60 (except main news) -1 min 
commercial time 4.00. 
15 Minute News. Sports, Weather 7:30 am, noon & 
5 pm -30 -sec participation -3.50. 

SPRINGHILL 

I I II 21 t1 
50.00 45.00 
27.50 25.00 
13.00 10.00 
5.25 4.50 

26+ 
40.00 
22.50 
8.00 
4.00 

Webster Parish -Map Location B-2 
See SRDS consumer market map and data at begin- 
ning of the State. 

KBSF 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 219 9030 0.00 
Springhill Broadcasting Co., P. O. Box 127, Plain 

Dealing Road, Springhill, La. 71075. Phone 539- 
4616. 

I. PERSONNEL 
Owner Jr Gen'l Men -John K. Hill. 

3. FACILITIES 
1.000 w.; 1460 kc. days. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset week- 
days: 7:00 a.m. to local sunset Sunday. CST. 

4. AGENCY COMMISSION 
15/n time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3e, 4a, 4d. 5, 6a. 
Rate Protection: 10h. 11b, 12b, 13b, 14b. 
Basic Rates: 22a. 22b, 23a, 24a, 24b, 26. 28b, 29a. 
Contracts: 40e, 42b, 45. 46, 47a. 48. 
Comb.: Cont. Discounts: 60a, ela, 61b, 62b, 62e. 
Cancellation: 70a. 70e, 71a. 73e. 
Affiliated with NAS Radio Network. 

TIME RATES 
Rates effective July 1. 1956. 
Ratee received July 27. 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 5 min. Ann. 

1 time 20.00 12.00 6.00 4.00 
26 times 18.00 10.80 5.40 3.60 
52 times 16.00 9.60 4.80 3.50 

104 times 14.00 8.40 4.20 2.80 
156 times ....... 12.00 7.20 3.60 2.40 
Automotive rate _.._ 2.40 

SULPHUR 
Calcasieu Pariah -Map Location B-5 

See SRDS consumer market map and data at begin 
sing of the State. 

KIKS 
1955 

RA 
Subscriber to the NAB Radio Code 

Media Code 4 219 9135 7.00 
Victor Radio Company. Rex 324, Lake Charles, La. 

70601. Phone 318-527-5266. 
I. PERSONNEL 

General Manager -Don Sams. 
Program Director -Buddy King. 

2. REPRESENTATIVES 
Charles Bernard Co.. Inc. 
Southeast -R. S. Crane Company, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
500 W. days: 1310 kc. Directional. 
Operating schedule: 5:40 am -local sunset weekdays; 
7:00 am -local sunset Sun. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a. 4e. 4d, 5, ea. 7b. 
Rate Protection: 10b, 11b, 12b. 1313. 14b. 
Basic Rates: 22a. 23a. 24a, 25a, 26, 28b, 29a. 
Contracts: 40a, 95. 46. 47a. 48. 
Comb.: Cont. Discounts: 60a, 61a, 62b, 
Cancellation: 70a, 70c, 71b, 73a. 
Affiliated with %BS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No.10 ER 7/1/66 -Reed 6/13/66. 
6. SPOT ANNOUNCEMENTS 

In 26x 52x 156e 312e 500x 1000x 
1 min. ...... 6.00 5.50 5.00 4.00 8.50 3.00 2.50 
20/30 sec._... 4.50 4.00 3.75 3.20 2.90 2.40 2.00 
10 see 3.00 2.75 2.50 2.00 1.75 1.50 1.30 

7. PACKAGE PLANS 
PER WK, ROSI 10x 20e 30e 40x 

1 min 50.00 80.00 105.00 130.00 
20/30 see.._...... ___....... _._ 37.50 60.40 87.00 118.00 
10 sec 25.00 40.00 52.50 60.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 Min 5 min 

1 z .............- 50 38 18 15 8 
10. SPECIAL FEATURES 

Newscasts: 5 minutes on the hour. 
5 -MINUTE NEWS 

1 ti 12.00 156 tl._....__..-.._ 9.00 
26 tt. 11.25 260 ti._.._._-.__.... 8.25 
52 ti 10.50 312 tL_.._...-._..._ 7.50 
104 Il 9.75 (D) 
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TALLULAH 
Madison Parish -Map Location D-2 

See SUDS consumer market map and data at begin- 
ning of the State. 

KTLD 
1954 

Media Code 4 219 9240 5.00 
Owned and operated by Seo -Kim. Inc., Tallulah, 

La. 71282. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Chris C. Kimball. 
3. FACILITIES 

500 w.; 1360 Ire. Non -directional. 
Operating schedule: 5:30 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 6a, 7b, 8. 
Basic Rates: 20a, 23a, 24b, 25a, 28b, 29a. 
Contracts: 40a, 45. 46. 
Comb.; Cont. Discounts: 60a, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective September 4, 1954. 
Rates received December 20, 1954. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 

hr. br. hr. min. (5) (t) 
1 time 35.00 26.00 15.00 7.50 4.50 3.00 

13 times.._ 28.50 17.10 11.40 7.13 4.28 2.85 
26 times 27.00 16.20 10.80 6.75 4.05 2.70 
52 times 25.50 15.30 10.20 6.38 3.83 2.55 

104 times 24.00 14.40 9.60 6.00 3.60 2.40 
156 times.._ 22.50 13.50 9.00 5.63 3.38 2.25 
260 times 21.00 12.60 8.40 5.25 3.15 2.10 
312 times 19.50 11.70 7.80 4.88 2.93 1.95 () 1 minute or 100 words. 

(t) 1/2 -minute. 50 words or station break. 

TH I BODAUX 
Lafourche Parish -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KTIB 
1953 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 219 9345 2.00 
Delta Broadcasters, Inc., Box 471, First Federal 

Bldg., W. 2nd and Canal Blvd., Thibodaux, La. 
70301. Phone 504-447-9006. 

I. PERSONNEL 
President-Ferd H. Block. 
General Manager -Bob Mehaffey, 

3. FACILITIES 
500 w.; 630 kc. days. Non -directional. 
Operating schedule: 5:00 am -local sunset Mon thru 
Sat: 6:00 am -local sunset Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General. 4a, 9d, 5, 6a, 7a, 8. 
Rate Protection: 10g, llg, 12g, 13g, 14g 15c, 16. 
Basic Rates: 20b, 21a, 21d, 22a, 23a, 24b, 24c 25a, 

26, 28b, 28c, 29s, 30. 
Contracts: 40a, 41, 92b4 44a, 49b, 45, 46, 47a, 49, 

51a, 51e. 
Comb.; Cont. Discounts: 60a, 61e, 62b, 62d. 
Cancellation: 70b, 70c, 710, 72, 73b. 
Prod. Services: 80. 81; 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective November 1, 1965. (Card No. 7.) 

Rates received October 4, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti 5.00 156 ti..._ 4.00 
26 ti 4.75 260 ti 3.75 
52 ti..._.........._.._....... 4.50 520 ti ..............._..__ 3.50 
104 ti 4.25 1040 or more tL 3.00 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 
5 ti 4.50 20 ti 3.75 
10 ti 4.25 25 ti......._....._..._.._... 3.50 
15 ti 4.00 

VILLE PLATTE 
Evangeline Parish -Map Location C-4 

See SUDS consumer market map and data at begin- 
ning of the State. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 15, 1953. (Card No. 1.) 
Card received April 27, 1955. 

6. SPOT ANNOUNCEMENTS 
1 ti. 26 ti. 51 ti. 100 ti. 158 U. 312 ti. 

1 min 3.50 3.25 3.00 2.75 2.50 2.26 
1/2 min 3.00 2.80 2.60 2.40 2.20 2.00 

8. PROGRAM TIME RATES 
Per week: 1 ti. 2 ti. 3 ti. 5 ti. 6 ti. T ti. 
30 min 18.00 17.00 16.00 14.60 13.80 13.00 
15 min 12.00 11.00 10.00 8.50 8.00 7.50 
10 min. ..... _ 9.00 8.50 8.00 7.30 6.90 6.50 
5 min 6.00 5.50 5.00 4.25 4.00 3.75 

WEST MONROE 
Ouachita Parish -Map Location C-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Monroe 
(including West Monroe) 

WHITE CASTLE 
Iberrillo Parish -Map Location D-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

KEVL 
1955 

Media Code 4 219 9555 6.00 

K V P I Bionaldsonville RiverâRä 
Broadcasting 

White Castle, La.I70 88. Phone 
504-257-3160. 

I. PERSONNEL 
General Manager -Roy Shaw. 
Program Director -Marty McKay. 
Chief Engineer -Mike Marchand. 

3. FACILITIES 
1,000 w. days; 1590 Ice. Non -directional. 
Operating schedule: 4 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 313, 3d, 4a, 4c, 5. 6a, 7b. 
Rate Protection: 10a, lia, 12a, 13a, 14d, 15a, 15b, 

16. 
Basic Rates: 20a, 21a, 21e, 22b, 24a, 24e, 26, 28c, 

29b, 30, 31. 
Contracts: 40a, 41, 42b, 42d, 96, 47c. 48, 49. 51a, 

51e. 
Comb.; Cont. Discounts: 60a, 60c, 61c. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eff Recd 6/16/67. 

6. SPOT ANNOUNCEMENTS 
1 min.._.-..._..-.._.__ 10 30 sec.__..-..- .............._... 8 

15 Second Quickies 
Minimum 10 spots a day. ea..._..__ 1.25 

1953 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 219 9450 0.00 
Ville Platte Broadcasting Co.. P. O. Log 566, Villt 

Platte. La. 70586. Phone 318-363-2124. 
I. PERSONNEL 

President -Lionel B. Deville. 
General Manager -Jim Boileau. 

3. FACILITIES 
250 w.; 1050 ke. Non -directional. 
Operating schedule: sunrise to local sunset. CB?. 

4. AGENCY COMMISSION 
15/2 time and talent: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10e, 14c, 15e. 
Basic Rates: 20b, 22a, 24b, 26, 28b, 29a, 30, 33b. 
Contracts: 40a, 41. 92a, 44a, 45, 47a, 51c. 
Comb.; Cont. Discounts: 60a, 60e, 61a, 82d. 
Cancellation: 70e, 71a, 73b. 
Prod. Services: 80. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

LOUISIANA 
7. PACKAGE PLANS 

9 min 10 min 1/4 hr 1/2 hr I hr 
1 x 10 15 20 35 60 

10. SPECIAL FEATURES 
NEWSCASTS 

At :55 each hour, each 5.00. Includes 1 -minute spot 
and 5 -second open and close. Contract rate applicable 
on minimum contract only; 1 per day, 5 per week for 
13 weeks. 

WINNSBORO 
Franklin Parish -Map Location D-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KMAR 
1957 

Media Code 4 219 9765 1.00 
KMAR Broadcasting Corp. Box 312, Winnsboro, La. 

71295. Phone 318-435-5141. 
STATION'S PROGRAMMING DESCRIPTION 

KMAR: Programmed for general interest. 
News at :55, 5 min. Country music sign -on -9 am. 
Sporta 6:31 am. Religious programming 7-7:30 am. 
Local news 7:31 am for 10 min. 9 am -noon, middle- 
of-the-road music. 10:45 am forestry weather news. 
11:50 am, local, regional and national newscast. 
Noon -12:30 pm, market news such as cattle, cotton, 
etc. 1:15 pm, forestry weather news. 2-3 pm, music, 
showtunes, standard and middle-of-the-road, also. 
discussions, talk. 3 pm -sign -off, rock and rhythm 
and blues. 4:30 pm, state and regional news for 
10 min. Sports 5-5:10 pm. Contact Representative 
for further details. Rec'd 8/14/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Si Willing. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
1,000 w. days; 1570 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a, 4b, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10a, 11c, 12a, 13a, 14a. 
Basic Rates: 20b, 21a, 28a, 28c, 29a, 30. 
Contracts: 40a. 44a, 98, 49. 51c. 
Comb.; Cont. Discounts: 60a, 60i, 61b, 62a. 
Cancellation: 70a, 70e, 71a. 
Prod. Services: 82. 

Ix 156x 3I2x 
1 min or less 7 6 5 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 5 min 

1 x 50 40 25 15 
156 x ..................._....._ 35 30 20 12 
312 x......._......_.._...._...._.._ 30 25 18 9 

TIME RATES 
ER Rec'd 7/5/66. 

6. SPOT ANNOUNCEMENTS 
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MAINE 

ADDITIONAL 
DAILY MEDIA CITIES 

NOT SHOWN ON STATE MAP 

RADIO 
Gardiner-Kennebec County 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus 512135 believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 4,700 Portland 
METRO AREAS (S.M.S.A.) 600 

Bangor Portland 
(County Basis).. 1,100 (County Basis)._ 900 
Lewiston -Auburn Total Metros 
(S.M.S.A.) 100 (S.M.S.A.) 700 
Lewiston -Auburn Total Metros 
(County Basis).. 100 (County Basis). 2,100 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

Auburn -Androscoggin 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City 1/1/68 1/I/68 
Metropolitan Area (000) (000) 

MAINE STATE TOTALS. 

ANDROSCOGGIN C-8 
Auburn 
Lewiston 
Lewiston -Auburn 
Metro Area 
(Official S.M.S.A.) 
Lewiston -Auburn 
Metro Area 
(county basis) 

AROOSTOOK F -2t 
CUMBERLAND B -9t..._ 

Portland 
Portland Metro Area 
(Official S.M.S.A.) 
Portland Metro Area 
(county basis) 
South Portland 

FRANKLIN C-7 
HANCOCK F -7t 

KENNEBEC D-8 
Augusta 

KNOX E-8 
LINCOLN D-9 
OXFORD B-8 
PENOBSCOT F -6t 

Bangor 
Bangor Metro Area 
(county basis) 

PISCATAQUIS E-4 
SAGADAHOC D-9 
SOMERSET D-5 
WALDO E-8 
WASHINGTON G -7t 
YORK B -10t 

Biddeford 

State, County, City, Metro Area Data 
CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Augusta -Kennebec Bangor -Penobscot Biddeford -York Lewiston -Androscoggin Portland -Cumberland South Portland -Cumber- 

land 

MAINE 

--Consumer Spendable Income -1967 
% Distribution of Families 

Per 5000 5000 8000 10000 15000 
Household to to to to and 

($000) (9) 4999 7999 9999 14999 over 

-Total Retail Sales - 
Per 

Household 
($000) ($) 

Retail Sales -196'7 

Food Dru 
($000) ($000) 

By Sele9ted Store Types 
General Home 
Mdse. Apparel Pura. 
($000) ($000) ($000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

Pausen- Farm 
ger Pops - 

Can lation 
1/1/66 1/1/68 
(000) (000) 

Gross 
Farm 

Income 
1967 

($000) 

989.1 287.81 2,248,733 7,813 

87.3 26.81 203,327 7,584 
25.8 8.05 62,204 7,727 
41.0 12.79 96,099 7,514 

71.1 22.02 176,126 7,998 

87.3 26.81 203,327 7,564 
107.8 26.39 209,024 7,921 
190.9 57.64 476,703 8,270 

71.5 23.72 194,517 8,201 

145.4 45.02 368,854 8,193 

190.9 57.64 476,703 8,270 
23.0 6.60 58,088 8,801 
19.8 5.68 43,928 7,734 
32.0 10.17 72,417 7,121 

91.4 26.34 219,427 8,331 
21.9 6.39 57,212 8,953 
28.4 9.01 61,062 6,777 
18.3 5.75 41,006 7,131 
43.6 12.65 101,222 8,002 

132.3 36.36 290,540 7,991 
40.5 11.41 98,183 8,605 

132.3 36.36 290,540 7,991 
18.2 5.43 36,922 6,800 
23.2 7.05 55,499 7,872 
39.3 11.50 83,948 7,300 
22.8 6.66 41,732 6,266 
31.0 9.56 65,395 6,840 

102.8 30.81 246,581 8,003 
18.8 5.70 43,954 7,711 

24.3 24.1 19.2 16.0 7.6 1,634,943 5,681 430,087 43,240 197,951 74,737 52,110 310,172 119,941 359.82 29.2 269,679 

26.3 26.5 18.7 15.4 6.7 158,080 
49,037 
81,766 

141,884 

26.3 26.5 18.7 15.4 6.7 158,080 
23.8 17.5 19.4 19.0 8.6 133,748 
22.8 25.9 20.8 15.3 8.6 368,654 

201,970 

302,947 

22.8 25.9 20.8 15.3 8.6 368,654 
28,770 

25.8 20.5 20.0 17.1 8.0 33,487 
25.9 20.2 18.5 16.7 7.0 56,967 

5,896 39,227 3,029 16,633 11,554 5,393 32,156 9,620 33.77 1.3 13,838 
6,092 11,800 764 2,080 674 737 18,993 3,993 
6,393 18,393 1,657 12,841 9,798 3,952 9,623 3,504 

6,443 33,151 2,694 15,778 11,155 4,958 

5,896 39,227 3,029 16,633 11,554 5,393 
5,068 30,983 3,437 17,772 6,579 4,222 
6,396 92,149 9,184 57,030 15,907 12,839 
8,515 43,813 4,688 42,931 9,646 8,298 

6,729 75,130 7,821 50,764 14,097 11,551 16,112 49.73 

6,396 92,149 9,184 57,030 15,907 12,839 68,189 22,752 72.38 
4,359 10,110 1,083 350 833 846 7,614 2,491 
5,896 9,864 962 2,758 1,231 405 6,325 3,152 8.06 1.1 5,589 
5,601 15,637 1,698 5,626 1,995 778 10,523 4,495 13.01 .9 5,545 

30,549 8,445 25.70 

32,156 
25,907 
68,189 
41,585 

57,013 

9,620 33.77 
10,062 30.25 6.9 86,469 
22,752 72.38 2.0 16,515 
7,374 

23.1 23.9 20.6 17.7 9.0 171,263 
53,638 

27.5 23.3 18.2 13.0 4.9 47,804 
25.6 21.5 16.8 16.7 7.9 32,701 
23.5 24.9 19.1 15.9 7.6 65,698 
24.0 23.8 20.0 17.2 7.7 241,200 

122,030 

24.0 23.8 20.0 17.2 7.7 241,200 
30.7 30.0 12.7 10.6 4.7 24,074 
23.9 25.1 19.9 15.3 8.0 26,441 
26.3 27.1 17.1 13.9 5.6 56,517 
29.3 20.5 18.5 12.2 4.0 25,945 
23.7 16.9 17.9 15.3 6.3 39,062 
23.3 26.7 18.0 16.2 7.6 153,302 

39,241 

6,502 42,976 4,951 21,628 9,744 6,214 34,826 10,985 32.71 2.4 27,534 
8,394 14,656 1,372 7,042 3,182 2,229 13,019 3,418 
5,306 12,206 1,750 4,725 2,752 1,343 7,827 2,436 12.11 1.1 10,007 
5,687 7,892 894 3,115 591 756 6,404 3,061 7.92 .9 6,553 
5,194 18,519 1,588 5,651 1,724 1,203 16,203 5,515 16.44 1.8 11,612 
6,634 58,800 5,283 39,893 12,562 7,892 47,616 18,483 41.35 2.4 21,524 

10,695 23,445 2,166 30,817 8,400 5,171 27,108 6,798 

6,634 58,800 5,283 39,893 12,562 7,892 47,616 18,483 41.35 
4,434 6,801 1,033 1,846 1,133 885 5,099 1,739 7.17 
3,750 7,407 681 3,377 728 620 4,271 3,059 8.70 
4,915 21,096 2,199 3,243 1,701 1,973 6,751 5,015 15.65 
3,896 7,324 658 2,365 589 543 5,038 2,458 8.41 
4,086 14,765 1,239 4,593 1,434 890 5,438 3,216 12.64 
4,976 44,441 4,654 7,696 4,513 6,154 27,599 13,893 39.25 
6,884 11,642 873 2,847 1,988 1,939 7,617 2,770 

.8 3,602 

.3 3,551 
2.5 15,314 
2.3 23,691 
.9 5,192 

1.6 13,143 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made it military commissaries, post exchanges and eating places on military posts in these counties. 

MAINE 
See 8IMDS consumer market map and data 't begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Hildreth Network Stations 
Comprised of: 

WARI-Bangor WAGM-Presque Isle 
WSJR-Madawaska WRKD-Rockland 
WPOR-Portland WTVL-Waterville 
Media Code 4 220 0250 1.00 
Executive Offices -562 Congress St., Portland, Me. 

04101. Phone 773-8111. 
I. PERSONNEL 

Exec. Vice-Pres.-Walter Dickson. 
National Saleo Manager -Robert J. Gold. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
New England -Kettelt -Carter. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 35. 4a, 5, 6a, 7a, 8. 
Rate Protection: 10e. lie, 12e. 13e. 14e. 
Basic Rates: 22a, 22b, 23a, 29b, 25a, 26. 28a. 29a. 
Contracts: 45, 46, 97a. 
Comb.: Cont. Discounts: Bob, 60k, Ela, 61b, 62b. 
Cancellation: 70a. 70e. 715. 73a. 
See individual listing, for rates. 

TIME RATES 
Rates effective June 1, 1960. 

DISCOUNTS 
Advertisers using 2 or more basic Hildreth Stations 
(WPOR, WABI, WAGM) earn 10% discount. Identi- 

cal schedules not required but must run simultaneously 
to earn discount. 

Lobster Network 
Comprised of: 

WLOB-Portland WGUY-Bangor 
WCOU-Lewiston WEOP-Presque Isle 
WGHM-Skowhegan WSME-Sanford 
WRUM-Rumford 
Media Code 4 220 0500 9.00 
Executive Office -440 Forest Ave.. Portland. Me. 

04101. Phone 207-774-6561. 
I. PERSONNEL 

General Manager -Melvin L. Stone. 
National Sales Manager -Barry Potter. 

2. REPRESENTATIVES 
MeGavren-Guild-POW Radio, Inc. 
Boston -Harold H. Segal & Company. 

4. AGENCY COMMISSION 
15% on net time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 35, 4a. 5, Oa. 7a. 
Rate Protection: 12g, 15b. 
Basic Rates: 20a, 22a, 23a, 24c. 

Contracts: 40a, 43. 
Comb.: Cont. Discounts: 60f. 
For separate rates see individual listings. 

TIME RATES 
ER 4/1/67 -Reed 3/8/67. 

AA -Mon thru Fri 6-9 am & 3-7 pm. 
A -All other times. 

7. PACKAGE PLANS 
FULL NETWORK BUY 

CLASS AA 
PER WK: 1 t 6t1 12tí 18 ti 24t, 

1 min 45.00 44.00 42.00 38.00 36.00 
LESS THAN FULL NETWORK BUY 

WLOB ....__ 22.00 21.00 20.00 18.00 17.00 
WGUY _________ 13.00 13.00 12.00 10.00 9.00 
WCOU ...._._..._ 6.00 6.00 5.75 5.25 5.25 
WEGP ..._ 10.00 10.00 8.00 8.00 7.00 
WOHM ......... 6.00 5.50 5.00 5.00 4.50 
WRUM 5.75 5.50 5.00 4.75 4.50 
WSME ...._._ 5.50 5.50 4.75 4.50 4.25 

DISCOUNTS 
2 stations 5% 4+ stations 20% 
3 station,..__ 18% 

FULL NETWORK BUY 
CLASS A 

1 min. 40.00 39.00 37.00 33.00 31.00 
LESS THAN FULL NETWORK BUY 

WLOB 20.00 19.00 18.00 16.00 15.00 
WGUY ._..._ 13.00 13.00 12.00 10.00 9.00 
WCOU ........... 8.00 6.00 5.75 5.25 5.25 
WHOP ........... 10.00 10.00 8.00 8.00 7.00 
WORM ......._....__. 6.00 5.50 5.00 5.00 4.50 
WRUM 5.50 5.50 5.00 4.75 4.50 
WSME 5.50 5.50 4.75 4.50 4.25 

DISCOUNTS 
2 stations ..._.._........... 5% 4+ stations.._.__ 20% 
3 stations 18% 
30 -second spots -80% of applicable 1 -minute rate. 
10 -second spots -50% of applicable 1 -minute rate. 

Maine Broadcasting System 
Comprised of: 

SVCSH-Portland WRDO-Augusta 
WLBZ-Bangor 
Media Code 4 220 0750 0.00 
Executive Offices: 579 Congress St.. e/o WCSH, 

Portland. Me. 04101. Phone 207-772--0181. 
I. PERSONNEL 

General Manager -Jack S. Atwood. 
National Sales Manager -Herbert W. Crosby. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la. 3a, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10e, 11e. 12e. 13e. 14e. 
Basle Rates: 20a, 22a, 22b, 23a, 25a, 26, 28a, 29a. 
Contracts: 40a. 45. 46. 47a. 
Comb.; Cont. Discounts: 60b, 80k, Ola, 62b. 
Cancellation: 70a, 70c. 715, 73a. 

TIME RATES 
ER Reed 1/4/68. 

COMBINATION DISCOUNTS 
Any combination of 2 stations -10%. 
All 3 stations -15%. 

Maine State Network 
Comprised of: 

WADY -Calais WLKN-Lincoln 
WDME-Dover-Foxcroft WMCS-Machias 
WDEA-Ellsworth WMKIt-Millinocket 
WHOU-Houlton 
Media Code 4 220 0850 8.00 
Executive Office -68 State St., Ellsworth, Me. 04605. 

Phone 207-667-2523. 
I. PERSONNEL 

President -Donald E. Knowles. 
2. REPRESENTATIVES 

Weed Radio Corporation. 
New England -Nona Kirby Co., Inc. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a. 5, 65, 8. 
Rate Protection: 10e, 11c, 12e, 13c, 14e. 
Basic Rates: 22a, 22b, 23a, 24b, 26, 28a, 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 62b. 
Cancellation: 70a, 70e. 71a. 73e. 

TIME RATES 
FR Reed 6/30/68. 

6. SPOT ANNOUNCEMENTS 
FULL NETWORK. PER WK: 1 t 5ti 10+ 

1 min 35 30 25 

AUBURN 
Androscoggin County -Map Location C-8 

See SRDS consumer market map and data at beginning 
of the State. 

WPNO 
1968 

Media Code 4 220 0885 4.00 
88 Court St., Auburn, Me, 04210. Phone 207-784- 

1531. 
I. PERSONNEL 

Sta. & C'om'1 Mgr. -James M. Atkman. 
General Manager -John J. Pineau. 

3. FACILITIES 
1,000 w.; 1530 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3e, 3d, 4a, 4d, 5, Sa, 

7a, 8. 
Rate Protection: 10e, 11c, 12c, 13c, 14e, 15a. 
Base Rates: 20b, 21a. 216. 2.2a, 23a, 23b, 24a, 25a, 

28, 28c, 290,. 29b, 30, 31, 32a. 
Contracts; 40a, 41, 92b, 42d. 45, 49, 50, 51, 51b, 

51e. 
Comb.; Cont. Discounts: 60a, 60e, 61a, 61b, 62a, 62d. 
Cancellation: 70a. 70e, 71b, 72. 73a, 736. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
ER 7/9/68 -Reed 7/11/88. 

Class AA - 
6. SPOT ANNOUNCEMENTS 

CLASS AA: I min 30 see 10 see 
1 x 9.50 7.00 4.50 
26 z ............... _........ _.._.......... _...._.._ 9.35 6.80 4.40 

I min 80 see IO see 
52 x 9.00 6.70 4.30 
104 0 8.75 6.50 4.20 
260 a 8.25 6.25 4.10 
312 x 7.60 5.50 3.70 
520 x 7.00 5.00 3.50 
1000 x 6.00 4.50 3.00 

7. PACKAGE PLANS 5 t( IOU 20 ti 50 ti 
1 min 8.25 7.75 7.25 6.25 
30 sec........._...._.._...._........_ 8.20 5.80 5.50 5.00 
10 see 4.10 3.80 3.50 3.00 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 5 min 
1 x 35 25 15 

DISCOUNTS 
6 wk -5% 13 wk -10% 26 wk -15% 52 wk -20% 

10. SPECIAL FEATURES 
News -at :60 and :30, extra 1.00. 
Community Bulletin Board, extra 1.00. 

AUGUSTA (2 AM; 1 FM) 
Kennebec County -Map Location D-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WABK 
1968 

CITY OF LICENSE 
GARDINER 

(This is a duplicate of the listing appearing under 
Gardiner, Maine.) 
Media Code 4 220 4125 1.00 
Abenaki Co., Box 740, Gardiner, Me. 04345. Phone 

207-582-3303. 
Other address -Box 782, Augusta, Me. 04330. 

I. PERSONNEL 
President -Ton Lund. 
General Manager -Don Roberts. 

2. REPRESENTATIVES 
Harold H. Segal & Company. 

3. FACILITIES 
5,000 w.; 1280 ke. Non -directional days, directional 
nights. 
Operating schedule: 5:30 am -midnight. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a. 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 

Oa, 7a, 8. 
Rate Protection: 106, 11b, 126, 136, 14b, 15e, 156. 

15c. 
Basic Rates: 20b, 21e, 216, 21d, 22a, 23a, 24a, 24b, 

24c, 25a, 286, 28c, 29a, 30, 32a. 
Contracts: 405, 41a, 42b, 42d, 43, 49a, 44b, 45, 46, 

47a, 48, 49, 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60f, 61a, 826, 82d. 
Cancellation: 70a, 71a, 72, 73a. 736. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 1 Et 7/1/68 -Reed 5/31/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 156x 260x 520x 

1 min. 7.00 6.50 6.00 5.00 4.00 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

(This listing continued on next page) 
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MAINE 
Augusta -W A B K -Continued 
7. PACKAGE PLANS 

AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -All other times. 

1 MINUTE 
PER WK: 6ti 12 ti 18ti 24t1 30t1 

AA ............._ 6.00 5.50 5.00 4.50 9.00 
A 5.00 4.50 4.00 

30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
M. SPECIAL FEATURES 

5 -min News & Features -1-1/2x applicable 1 -min. 
CONSECUTIVE WEEK DISCOUNTS 

26 wk -5% 52 wk -10% 
(D) 

WFAU WFAU-FM 
1946 1961 

CBS Radio Network 

Media Code 4 220 1000 9.00 
Capitol Communications Corp., Box 307, 160 Bangor 

St., Augusta, Me. 04330. Phone 207-623-3878. 
STATION'S PROGRAMMING DESCRIPTION 

WFAU: Programmed for adults. 
NEWS: features local voices, AP wire, 10 min local 
7:25 am, 25 min local 5:35 pm, local and network 
generally at :55. 2 local reporters plus state house 
reporter. Audience participation by phone program 
9:30-9:55 am M -F. Review of state news 11:35-11:55 
am Sat. SPORTS: local area high school and major 
league football, basketball, hockey and baseball Lo- 
cal reports on bowling, golf, ski, etc. 15 min local 
6:10 pm M -Sat. Live coverage of city council and 
school board meetings. MUSIC: standards, popular. 
Remote coverage of special events. Contact Represen- 
tative for further details. Rec'd 5/27/68. 

I. PERSONNEL 
President -Harold Vigue. 
General Manager -Norman G. Gallant. 
Sales Manager -Paul F. McClay. 

2. REPRESENTATIVES 
New York -John C. Butler Co.. Inc. 
New England-Kettell-Carter, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 ke. 

Non -directional. 
Operating schedule: 5:25 am -midnight. EST. 
FM FACILITIES 
ERP 4,800 w.: 101.3 mc. 

4. AGENCY COMMISSION 
15/0 net time: monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 

6a, 7a, 8. 
Rate Protecion: 10b, 11b, 12b, 13b, 14e, 15a, 15b, 

15c. 
Basic Rates: 20a, 20b, 21a, 21b, 21c, 22a. 23a, 24a, 

24b, 24c, 25a, 27, 29a, 29b, 30, 32a. 
Contracts: 90a, 91, 42b, 42d, 43, 99a, 44b, 45, 46, 

97a, 98, 49, 51a, 51b, 51c. 
Comb.; Cont. Discounts: bob, 60d. 60g, 601, 61a, 62e, 

62d. 
Cancellation: 7012. 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 
Member: French Program Group of New England, 
National AgRadlo Groups, Inc. 

TIME RATES 
No. NCC-1 ER 7/1/66-Ree'd 7/26/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see ID's 

1 z....._.._.._......_ _.._.._.._.._.....___. 7.00 5.60 3.50 
26 z __.._.-_.._.._...__... 6.80 5.45 3.40 
52 z..._.._.........._......_......_......_.._.._..- 6.55 5.30 3.30 
104 z..._....-.._ _......_..__.........._... 8.35 

312 z 5.85 
520 z._.._..._._.._ _.._.._.._......_....._ 5.80 
1040 z 5.25 

7. PACKAGE PLANS 
PER WK: 5ti 10 t 15tí 20t1 30 t 50t1 
1 min..._ 6.00 5.50 5.25 5.00 4.50 4.00 
30 sec..._.._ 4.80 4.40 4.20 4.00 3.60 3.20 
ID's 3.00 2.75 2.65 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr IO min 5 min 

1 a. 80 36 24 18 12 
DISCOUNTS 

13-260x-5% 

WRDO 
1932 

4.90 3.05 
4.70 2.95 
4.50 2.80 
4.20 2.65 

NBC Radio Network 

The Eastman Station 

Maine Broadcasting System 
R A 

Subscriber to the NAB Radio Code 
Media Code 4 220 1250 0.00 
WRDO, Inc., 251 Water St., Augusta. Me. 04330 

Phone 207-623-4735. 
1. PERSONNEL 

President -William H. Hines. 
General Manager -Jack B. Atwood. 
Station Manager -Leslie R. Hubley. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kg. 

Non -directional. 
Operating schedule: 5:30-12:05 am weekdays; 8:00 
am -11:30 pm Sun. EST. 

4. AGENCY COMMISSION 
15% on station time: no each discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10c, 11c, 12e, 13b, 14b. 

Basic Rates: 20b, 21a, 21d, 22a, 23a, 24a, 24c, 25a. 
28b, 28e, 29a, 33d. 

Contracts: 90a, 92a, 44b, 45, 46, 97a, 98, 50, 51b. 
Comb.: Cont. Discounts: 60f, 61a, 62b. 
Cancellation: 70a, 71a, 72, 73b. 
Prod. Services. 80, 81, 82. 
Affiliated with NBC Radio and The Eastman Net- 
works. 
Member: Maine Broadcasting System. 

TIME RATES 
Eff 1/1/68 -Reed 12/4/67. 

I -Mon thru Sat 6-10 am & 3-7 pm. 
II -All other times. 

7. PACKAGE PLANS 
SECTION I 

PER WK: I min 80/2010 see 
1 tL 8.00 6.40 4.00 
12 ti 6.00 4.80 3.00 
18 ti 5.00 4.00 2.50 

SECTION II 
1 ti 7.00 5.60 
12 tL 5.00 4.00 
18 ti 4.00 3.20 

8. PROGRAM TIME RATES 
5 min -1-1/2x applicable 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10 % 

RATEHOLDER 
Minimum wkly sched of 6 1 -min spots 6 am -mid 
Mon -Sun necessary to maintain cones wk advertising. 

BANGOR (3 AM) 

3.50 
2.50 
2.00 

Penobscot County -Map Location F-6 
See SIIDS consumer market map and data at begin- 
ning of the State. 

WABI WABI-FM 
1924 1961 

Hildreth Network Stations 

American Contemporary Ntwk 

Subscriber to the NAB Radio Code 
Media Code 4 220 1500 8.00 
Community Broadcasting Service. 35 Hildreth St.. 

Bangor. 56e. 04401. Phone 207-947-8321. TWX 
207-989-4550. 

I. PERSONNEL 
Exec. Vice-Pres.-Walter L. Dickson. 
Sta. & Nat'l Sales Mgr. -John MacRae. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
New England-Kettell-Carter. Inc. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
5.000 w.; 910 kc. Directional -night only. 
Operating schedule: 5:45 a.m. to midnight week- 
days. EST. 
FM -ERP 5,000 w.; 97.1 mc. 
Antenna ht.: 1.228 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 3d, 4a, 4d, 5. 6a, 7b. 
Rate Protection: 10g, 11g. 12g, 13g, 14g, 15a, 16. 
Basic Rates: 20b, 21a, 21h, 21c, 22a, 22b, 23a, 23b, 

29a, 29b, 290, 25a, 26, 27, 28a, 28c, 29a, 30. 33c. 
Contracts: 90e, 41, 42a, 42c, 43, 44b, 45, 415. 47a, 

49, 50, 51a, 51b. 51c. 
Comb.; Cont. Discounts: 60a, 60c, 60e, 60f, 601. 61b. 

62b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 
Member: Hildreth Network Stations. 

TIME RATES 
Rates effective January 1, 1963. (Card No. 6.) 

Rates received January 7. 1963. 
Class AA -6:00-9:00 am and 4:00-7:00 pm Mon thru 
Fri. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 20/30 

1 min sec ID's 
1 ti..._ _.._._...._._..._....._. 17.00 12.75 8.50 
28 ti_...__.._.....-.___ _.__.. 16.00 12.00 8.00 
52 ti _. 15.00 11.25 7.50 
104 ti 14.00 10.50 7.00 
260 ti 12.00 9.00 6.00 
312 ti..._.._ 11.00 8.25 5.50 
520 ti 10.00 7.50 5.00 
1000 ti 9.00 6.75 4.50 

CLASS A 
1 tl..._ _»___......-__ 15.00 11.25 7.50 
26 ti __...___...._....-....._____ 14.00 10.50 7.00 
52 tt...___...__.._.......__.._...-... 13.00 9.75 8.50 
104 ti ._... __....__...-___. 12.00 9.00 6.00 
269 t1..._......_..._.._.._..._........__.__ 10.00 7.50 5.00 
312 t1..._..._._......_.._.._._..._. 9.00 6.75 4.50 
520 ti ........... _.._.._.._. 8.00 6.00 4.00 
loon it 7.00 5.25 3.50 

7. PACKAGE PLANS 
SATURATION PLAN 

CLASS AA -1 min- -20/30 sec - 
PER WK: ea tot es tot 
5 ti 12.00 80.00 9.00 45.00 
10 ti.._..- 11.00 110.00 8.25 82.50 
15 ti ....... 10.50 157.50 7.90 118.50 
20 U.__ 10.00 200.00 7.50 150.00 
30 t1.._..._ 9.50 285.00 7.15 214.50 
50 U.__ 9.00 450.00 8.75 337.50 

CLASS A 
5 ti _..._ 10.00 50.00 7.50 37.50 5.00 25.00 
10 ti .__ 9.00 90.00 6.75 87.50 4.50 45.00 
15 tL 8.50 127.50 6.40 96.00 4.25 63.75 
"0 ti..._ _... 8.00 160.00 6.00 180.00 4.00 80.00 
30 t1. 7.50 232.30 5.70 215.00 3.75 112.50 
50 ti 7.00 350.00 5.25 262.50 3.50 175.00 
All announcements are combinable. 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 

1 tl._........_._..._..__....____.._--.._..__. 90.00 35.00 28.00 
26 t1....._...._......__.._......_...._._._....... 39.00 33.00 26.00 
52 ti._ _ 36.00 31.00 24.00 
104 tl._..._..._.._...._......_..___..._........ 34.00 29.00 23.00 
2110 ti 32.00 27.00 21.00 

9. PARTICIPATING PROGRAMS 
Participating announcements available at 1 -minute rate. 

WGUY 
1947 

lobster Network 
Media Code 4 220 1750 9.00 
Bangor Broadcasting Corp., 7 Main St., Bangor, 

Me. 04401. Phones 207-947-7354; 7355. 
I. PERSONNEL 

]'resident -Melvin L. Stone. 
General Manager -Robert P. Mooney. 
Sales Manager -Bartholomew J. Ryan. 

2. REPRESENTATIVES 
McGavren-Guild-PGSV Radio, Inc. 
Boston -Harold H. Segal & Company. 

S. FACILITIES 5.000 w.; 1250 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, la, 9a, 5, 6e, 7b. 
Rate Protection: 15b. 
Basic Rates: 20a, 23a. 
Contracts: 90a. 41, 43, 45, 96. 
Cancellation: 70e. 
Prod. Services: 82. 
Member: Lobster Network. 

TIME RATES 
No. 6 Eff 8/1/66 -Reed 7/5/66. 

6. SPOT ANNOUNCEMENTS 
PER WK: ANNUAL I min 
6 Plait 52 Plan .__..... 13 
12 Plan 104 Plan 12 
15 Plan. 260 Plan _.._._......_..._ 11 
18 Plan 520 Plan _.._ 30 
24 Plan. 1000 Plan 
30 Plan. 1500 Plan 8 
20/30 -second announcements -80% of earned 1 -minute 
rate. 
10 -second and ID announcements -50% of earned 1 - 
minute rate. 

8. PROGRAM TIME RATES 
1/4 hr..._.._.._........... 30.00 5 min..._......_..__.._... 18.00 
10 min 24.00 

9. PARTICIPATING PROGRAMS 
You're On The Air -10-11 am, flat......_ _. 15 

10. SPECIAL FEATURES 
News -every half hour. 

5 MINUTE NEWSCASTS 
ea per wk ea per wk 

3 ti 15. 45. 6 ti 13. 78. 
5 ti 14. 70. 

WLBZ 
1926 

NBC Radio Network 

The Eastman Station 

Maine Broadcasting System 

Subscriber to the NAB Radio Code 
Media Code 4 220 2000 8.00 
Maine Broadcasting Company, 861 Broadway. Bangor. 

Me. 04401. Phone 207-942-4656. 
I. PERSONNEL 

President -William H. Rinea. 
General Manager -Jack S. Atwood. 
Station Manager -Edward E. Guernsey. 

2. REPRESENTATIVES 
Robert F. Eastman & Co.. Inc. 

3. FACILITIES 
5.000 w.; 620 kc. Directional -night only. 
Operating schedule: 5:30 am -12:05 am Mon thru bat; 
7:30 am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on station time: no eash diamant. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 3a, 9a, 4d, 5, 6a. 7b, S. 
Rate Protecticn: 10c, 11c. 12e, 13b, 14b. 
Basic Rates: 20b. 21a, 21d, 22a, 23a, 24a, 29c, 25a, 

28b, 28e, 29a, 33d. 
Contracts: 40a, 42a, 4913, 95. 96, 47a, 98, 50, 51b. 
Comb.: Cont. Discounts: 60f, Ela, 62b. 
Cancellation: 70e. 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC Radio and The Eastman Net- 
works. 
Member: Maine Broadcasting System. 

TIME RATES 
No. 19 ER 1/1/68 -Reed 12/4/67. 

I -Mon thru Sat 6-10 am & 3-7 pm. 
II -All other times. 

7. PACKAGE PLANS 
SECTION I 

PER WK: I min 30/20 IO see 
1 ti 9.00 7.20 4.50 
12 tl 8.00 6.40 4.00 
18 tL 7.00 5.60 3.50 

SECTION II 
1 ti 8.00 6.40 4.00 
12 ti 7.00 5.60 3.50 
16 ti 6.00 4.80 3.00 

ID - 8. PROGRAM TIME RATES 
ea tot5 min -1-1/2x applicable 1 -min. 

6.00ea30.00 
5.50 55.00 

CONSECUTIVE WEEK DISCOUNTS 

5.25 78.75 26 wk -5% 52 wk -10% 
RATEHOLDER 

5.00 100.00 Minimum wkly ached of 6 1 -min spots 6 am -mid 
4.75 142.50 Mon -Sun necessary to maintain consec wk advertising. 
4.50 225.00 10. SPECIAL FEATURES 

Let's Talk It Over (10:05-10:95 am), flat..__....._, 12 

BATH 
Sagadahoc County -Map Location D-9 

See SRDS consumer market map and data at begin- 
ning of the State 

WJTO 
1957 

R A B 

Media Code 4 220 2250 9.00 
Radio Maine, Drawer 329, 20 York St.. 

04530. Phone 207-443-5524. 
Bath, Me. 

I. PERSONNEL 
Owner/Manager-Catherine J. Porter. 
Commercial Manager -Michael Gallant. 
Chief Engineer -T. R. Safford. 

2. REPRESENTATIVES 
New York -Breen & Ward. 
Boston -Harold H. Segal & Company. 

3. FACILITIES 
1.000 w.; 730 hr. Non -directional. 
Operating schedule: Loral sunrise to sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a. 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21a, 23a, 296, 24c, 28a, 29a. 
Contracts: 40a, 45, 46, 97a. 
Comb.: Cont. Discounts: 60a, 60i, 61a. 
Cancellation: 71a. 72. 
Prod. Services: 82. 

TIME RATES 
Eff Iìec'd 9/23/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 see 

1 x . 4.40 3.20 260 x 3.35 2.50 
26 x 4.05 3.00 312 x 3.25 2.30 52 

x..... 3.85 2.85 520 x 2.95 2.20 
104 x 3.65 2.70 10.10 s 2.35 1.75 
Guaranteed times. extra .50. 

7. PACKAGE PLANS 
PER WK: 5ti loti 20ti 25 ti 50ti 75ti 
I min 4.40 9.15 3.65 3.50 3.35 2.85 
30 :inc.. 3.25 3.0.5 2.70 2.40 2.20 2.05 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 x 21.10 14.15 10.60 7.05 

BELFAST 
Waldo County -Map Location E-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBME 
1964 

Media Code 4 220 2500 7.00 
Belfast Broadcasting Corp., Inc., School St., Belfast, 

Me. 04915. Phone 207-338-2278. 
I. PERSONNEL 

President -David F. Milligan. 
Sales Manager -Robert Dutton. 

2. REPRESENTATIVES 
Vie Plano Associates, Inc. 
New England Spot Sales, Inc. 

3. FACILITIES 
250 w.: 1230 kc. Non -directional. 
Operating schedule: 5 am -10 pm. EST. 

4. AGENCY COMMISSION 
15%: on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards aDDly. 
General: la, la, la. 9a. 4d. 5, 6a, 7a, 8. 
Rate Protection: 10h. 11b. 126. 13b, 14b. 
Basle Rates: 20b, 21a, 22a, 23a, 29a, 25a, 28c, 29a, 

33a. 
Contracts: 40a. 41, 42a, 43. 95. 46, 47a, 49, 50, 51c. 
Comb.: Cont. Discounts: 60a. 60e, 60e, 62b. 
Cancellation: 70b. 70d, 71a, 73a. 
Prod. Services: 82. 
Program discounts may be used to obtain announm- 
ment discounts, but announcements do not apply 
toward program discounts. 

TIME RATES 
No. 3 NIT 4/1/68 -Reed 2/28/68. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 520 104x I56x 260x 5001 

1 min 5.00 9.95 4.30 9.15 4.00 3.85 3.70 3.50 
20/30 9.00 3.45 3.30 3.15 3.00 2.85 2.70 2.50 
10 see 2.50 2.25 2.15 2.10 2.00 1.90 1.80 1.70 

7. PACKAGE PLANS 
PLAN: 10 20 30 50 
1 min 40 77 111 175 
20/30 sec ..-. 30 57 81 125 
to sec 25 47 100 
Tn he used in 1 week. 

8. PROGRAM TIME RATES 
Ix 131 260 52x 104e I56x 364x 

1 hr.... 37.00 33.00 30.00 27.00 24.00 21.00 18.00 
1/2 hr 22.00 20.50 19.00 17.50 16 00 14.50 13.00 
1/9 hr 15.00 13.75 12.50 11.25 10.00 9.75 8.50 
5 min 7.50 6.50 6.00 5.50 5.00 4.50 4.00 

BIDDEFORD 
York County -Map Location B-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WIDE 
1948 

R A 

Subscriber to the NAB Radio Code 
Media Code 4 220 2750 8.00 
Boy Communications Corp., 124 Main St., Biddeford. 

Me. 09005. Phone 207-284-9566. 
STATION'S PROGRAMMING DESCRIPTION 

WIDE: Programmed for general interest. 
NEWS: Network news at :55. local news on hour, 
capsule weather at :25, capsule news at :30. 6-8 am 
music, current hits, general popular. 8-12:30 pm 
music, general popular, comedy. 12:30-1 pm com- 
mentary, sports, news. 1-6 pm current hits, general 
popular music. 6-8 pm news, network, local, network 
aporta, commentary and local telephone call -in show. 
8-10 pm current hits, telephone requests. 10:55-11:15 
pm news, network, local. SPORTS: capsule reports 
at :15, local high school basketball, football, hockey. 
major league baseball, NHL hockey, NBA basketball 
plus network sports reporta daily. Special features and 
religious programs aired on weekends. Contact Rep- 
resentative for further details. Rec'd 4/2/68. 

1. PERSONNEL 
President -F. Parker Hoy. 
Commercial Manager -Frank De Francesco. 
Station Manager -Joseph Martello. 

(This listing continued on next page) 
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Biddeford -W I DE -Continued 
2. REPRESENTATIVES 

Grant Webb & Company. Inc. 
New England--Kettell-Carter, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 5:55 am -11:15 pm. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, 2b, 3a, lb. 3c, 3d, 4a, 4c, 5. 6a, 

75, 8. 
Rate Protection: 10e. 11a, 12a, 13a, 14a, 15a. 15b. 
Basic Rates: 2ob. 21e, 21b, 21e, 21d. 221% 24b. 24c. 

25a, 28c, 29e. 29b, 30. 
Contracts: 40a, 41, 44e. 44b, 45, 46, 47a, 50, 51a, 

51c. 
Comb.; Cont. Discounts: 60a. 60e, 60g, 601, 61a, 62d. 
Cancellation: 71a, 72, 73e, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated American Contemporary Radio Network. 
Member: French Program Group of New England. 

TIME RATES 
No. 8 ER 2/1/68-Rec'd 1/30/68. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION: I min 30 see IO see 

1 z _ 7.00 5.25 3.50 
26 z _..._ 6.65 5.00 3.35 
52 z 6.30 4.75 3.15 
104 z 5.95 4.50 3.00 
158 x 5.60 4.20 2.80 
260 z 5.25 3.95 2.65 
312 z 4.90 3.70 2.45 
520 x 4.55 3.45 2.30 
1000 x 4.20 3.15 2.10 

7. PACKAGE PLANS 
SATURATION PLANS -1 MINUTE 

PER WK: 5 tl IO tI 15 ti 20 tI 3001 5001 
1 ok 6.00 5.70 5.90 5.10 4.80 4.50 
13 wk. 5.70 5.40 5.10 4.80 4.50 4.20 
28 wk 5.40 5.10 4.80 4.50 4,20 3.90 
52 wk 5.10 4.80 4.50 4.20 3.90 3.60 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 
Discounts earned only if advertising L consecutive. 
Rate holder: 5 per week package. 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 156x 260x 

5 min 10.00 9.50 9.00 8.50 8.00 7.50 
Fixed position. 

BRUNSWICK (1 AM; 1 FM) 
Cumberland County -Map Location B-9 

See SttitS commuter market map and data at begin- 
ning of the State. 

WCME 
1955 

Media Code 4 220 3000 7.00 
Central Maine Broadcasting System, Inc., Box 179. 

Brunswick. Me. 04011. Phone 207-725-5507. 
STATION'S PROGRAMMING DESCRIPTION 

WCME: Programmed for adults. 
MUSIC: standards, broadway ahowtunea, film music. 
6-9 am music, comedy, Quiz, interviews, opinion poll. 
9 am -noon music. Noon -6 pm music. 8-9 pm & 9 
pm -12M music. NEWS: 5 min on hour and 7:30 am, 
7:35 am, 12:05 pm. Weather 5 past hour. SPORTS: 
horse trotting racing, yacht racing, college and high 
school football, ice racing, amateur hockey from youth 
center, tuna tournament. Mobile unit and airplane. 
Contact Representative for further details. Recd 
2/5/68. 

I. PERSONNEL 
President -Maurice L. Goulet. 
Gaol & Sales Mgr. -William N. McKeen 

2. REPRESENTATIVES 
New York -Vic Plano Associates, Inc. 
Boston -Nona Kirby Co. 

3. FACILITIES 
1.000 w.; 900 kc. Non -directional days. 
Operating schedule: Sunrise -local sunset. EST. 
Simulcast during AM operational hours. For non - 
simulcast facilities see WCME-FM listing. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3e, 4a, 9c, 5, 6a, 713, 8. 
Rate Protection: 10e, 11c, 12c, 13c, 14c, 15b. 
Basic Rates: 20b, 22a, 22b, 23a, 24e, 24c, 26, 28b, 

28c, 29e, 30, 31, 33a. 
Contracts: 40e, 42a, 44e, 45, 46, 47e. 48, 516. 
Comb.; Cont. Discounts: 60a, 60c, 60e. 601, 61a, 62d. 
Cancellation: 70a, 70c, 71e, 72, 73a, 73b. 
Prod. Services: 82. 

TIME RATES 
Rates effective April 11, 1965. 
liates received May 27, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 wk 4 wk 13 wk 26 wk 52 wk 
1 ti 5.20 4.70 4.45 4.15 3.90 
7 ti 5.00 4.45 4.15 3.60 3.50 
13 ti 9.70 4.30 3.70 3.50 3.25 
19 tl 4.30 4.15 3.60 8.40 2.90 
25 ti 4.00 3.85 3.90 3.00 2.80 
31 tl 3.70 3.50 3.20 2.80 2.50 
49 ti 3.60 3.25 2.90 2.65 2.30 

20/30 SECONDS 
1 ti 4.15 3.55 3.95 3.10 
7 ti 3.85 3.45 3.10 2.80 
13 ti 3.55 3.25 2.95 2.45 
19 ti 3.25 3.10 2.80 2.30 
25 tl 3.10 2.95 2.65 2.20 
31 ti 3.00 2.80 2.40 2.05 
49 ti 2.80 2.65 2.25 1.90 

10 SECONDS 
1 tl 2.90 2.65 2.45 2.90 
7 tl 2.65 2.45 2.30 2.20 
13 tl 2.45 2.30 2.20 2.05 
19 ti 2.30 2.20 2.05 1.90 
25 ti 2.20 2.05 1.90 1.75 
31 tl 2.05 1.90 1.75 1.55 
49 tl 1.90 1.75 1.55 1.45 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr IO min 5 min 

1 z 60 35 19 13 8 
DISCOUNTS 

13x- 5% 525-15% 156e-25% 
26e-10% 109x-20% 2602-30% 

9. PARTICIPATING PROGRAMS 
Variette Francaise (French) -10 am -1 pm Sun. 1 

min, 8.00. 

2.90 
2.65 
2.30 
2.20 
2.05 
1.90 
1.75 

2.20 
2.05 
1.90 
1.75 
1.55 
1.45 
1.30 

W C M E -FM 
1965 

Media Code 4 220 3001 5.00 
Central Maine Broadcasting System, Inc., Box 179, 

River Rd.. Brunswick, Me. 04011. Phone 207-725- 
5507 

I. PERSONNEL 
President -Maurice L. Goulet, 
Gen'i & Sales Mgr. -William N. McKeen. 

2. REPRESENTATIVES 
New York -Vic Plano Associates, Inc. 
Boston -Nona Kirby Co. 

3. FACILITIES 
ERP 80,000 w.; 98.9 mc. 
Operating schedule: 6:00 am -midnight. 
Simulcast operation with WCME-AM. For almuleast 
rates. see WCME-AM, WCME-FM listing. 

4. AGENCY COMMISSION 
15% time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2e, 3a, 4a, 4c, 5, 6a, 7b, 8. 
Rete Protection: 10c, 11c, 12c, 13e, 14e, li5b. 
Basic Rates: 20b, 22a, 22b, 23a, 24e, 24e, 26, 28h, 

28c, 29a, 30, 31, 33a. 
Contracts: 90a, 42a, 49a, 45, 46, 47e, 48, 51b. 
Comb.; Cont. Discounts: 60a, 605, 60e, 60f, 61e, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 82. 
Simulcast with AM during daylight. 

TIME RATES 
Rates efecttve April 11, 1965. 
Rates received May 27, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MIN: 1 wk 4 wk 13 wk 26 wk 52 wk 
1 t1._._....._.._._.,._._ 4.70 9.20 4.00 3.70 3.50 
7 ti._._ _._.._.._.._... 4.50 4.00 3.70 3.20 3.10 
13 ti..._._...-_....._... 4.20 3.90 3.40 3.10 2.90 
19 ti ..._ _._._ 3.90 3.70 3.20 3.00 2.60 
25 ....... 3.60 3.40 3.00 2.70 2.50 
31 tl..._ ....._.._._.._... 3.40 3.10 2.80 2.50 2.30 
49 ti..._.-__ 3.20 2.90 2.60 2.30 2.10 

2.80 2.50 2.20 1.90 
20/30 BEC: 

3.20 3.10 2.80 2.60 
7 ti ._.._... 3.40 3.10 2.80 2,50 2.30 
13 t1 3.20 2.90 2.70 2.20 2.10 
19 tl 2.90 2.80 2.50 2.10 1.90 
25 ti..._ 2.80 2.70 2.30 1.90 1.80 
31 tl..._......_......_ 2.70 2.50 2.10 1.80 1.70 
49 t1........_._.._.._.._ 2,50 2.30 2.00 1.70 1.60 
61-75 ti._.._ .......... 2.30 2.20 1.90 1.60 1.40 
10 SEC & ID'S: 
1 t1._.._.,___.._. 3.50 2.90 2.80 2.60 2.40 
7 ü ._..._ 3.20 2.80 2.50 2.30 2.10 
13 tl..._...____.._.._ 3.00 2.70 2.40 2.00 1.90 
19 ü..._.._.._.._.._._._ 2.70 2.50 2.20 1.90 1.80 
25 ti..._...__.._ 2.60 2.40 2.10 1.80 1.60 
31 ü_._.._..._._.._ 2.50 2.20 1.90 1.60 1.50 
49 ti _ 2.30 2.10 1.80 1.50 1.40 
61-75 ti._.._.._ 2.10 1.90 1.60 1.40 1.30 

7. PACKAGE PLANS 
SATURATION PACKAGE RATES 

1 MINUTE 
ea tot ea tot 

5 ti......_._.._... 4.70 23.50 25 ti 3.60 90.00 
10 ti_,_ 4.50 45.00 50 ti.._.._.._... 3.20 160.00 
15 tl..._......_ 4.20 63.00 75 ti..._.._ 2.90 217.50 
20 ti 3.90 78.00 

8. PROGRAM TIME RATES 
1 HR: 1 wk 4 wk 13 wk 26 wk 52 wk 
1 tL ........ ____ ..... _... 52.00 51.30 50.70 50.00 49.10 
2 tl..._ .................._... 51.70 51.00 50.40 99.70 48.70 
3 ti 51.30 50.70 50.00 49.40 48.40 
4 ti 51.00 50.50 49.70 49.10 48.10 
5 tL 50.70 50.00 49.40 98.70 47.80 
6 ti 50.90 49.70 49.10 48.40 47.40 
7 tl 50.00 49.40 48.70 48.10 47.10 
1/2 IIR: 
1 ti 28.60 27.90 27.30 26.60 25.70 
2 ti 28.30 27.60 27.00 26.30 25.30 
3 ti 27.90 27.30 28.60 26.00 25.00 
4 ti 27.60 27.00 26.30 25.70 24.70 
5 tl 27.30 26.60 26.00 25.30 24.40 
6 ti 27.00 26.30 25.70 25.00 24.00 
7 ti 26.60 26.00 25.30 24.70 23.70 
1/4 HR: 
1 tL _ 15.60 14.90 14.30 13.60 12.70 
2 tl.._ _._._.._... 15.30 14.60 14.00 13.30 12.30 
3 ti 14.90 14.30 13.60 13.00 12.00 
4 ti..._......_...--.._ 14.60 14.00 13.30 12.70 11.70 
5 ti......._.._....__ 14.30 13.60 13.00 12.30 11.40 
6 tl..._.._-..._. 14.00 13.30 12.40 12.00 11.00 
7 tl..........._...__.._ 13.60 13.00 12.30 11.70 10.70 
10 MIN: 
1 tl..._.._.._.._._.._ 11.70 11.20 10.70 10.10 9.60 
2 ti..._......_.._.._.._ 11.40 10.90 10.90 9.80 9.90 
3 ti _.._... 11.00 10.50 10.00 9.50 9.00 
4 t1..._......_..__.._... 30.70 10.20 9.70 9.20 8.60 
5 ti......._.._ _....... 10.40 9.90 9.40 8.80 8.30 
6 ti _.._ _,. 10.10 9.60 9.00 3.50 8.00 
7 tl 9.70 9.20 8.70 8.20 7.70 
5 MIN: 
I ti 7.80 7.50 7.10 6.80 6.50 
2 ü..._...__......_._ 7.60 7.30 7.00 6.60 6.30 
3 ti 7.40 7.10 6.80 6.40 6.00 
4 tl..._.._.._......_ 7.20 6.90 8.60 6.20 5.80 
5 ti..._......_......_.._ 7.00 6.70 6.40 6.00 5.60 
6 ti 6.80 6.50 6.20 5.80 5.40 
T tl..........._.._.._. 6.60 6.30 6.00 5.60 5.20 

CALAIS 
Washington County -Map Location 11-6 

See SUDS consumer market map and data at begin- 
ning of the State. 

WQDY 
1959 

R A B 
Media Code 4 220 3250 8.00 
WQDY, Inc., 281 Main St.. Calais, Me. 04619. 

Phone 207-954-7545. 
Other studios -120 Water St.. Saint Stephen, New 

Brunswick. Phone 506-454-7546. 
I. PERSONNEL 

Owner & Pres.-Robert E. Smith. 
Ornent Manager -Daniel F. Boll(ngdate. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
Boston -Nona Kirby Co., Inc. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1230 hr. 

Non -directional. 
Operating schedule: 6:00 am -10:00 pm weekdays; 8:00 
am -10:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15% on net station time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 40. 5, 6a, 7a. 
Rate Protection: 10e, 11c, 12c, 13c, 14e. 
Basic Rates: 22a, 22b, 23a, 29b, 25e, 29a. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70c, 71e, 73a. 
Affiliated with CBS. 
Member: Maine State Network. 

TIME RATES 
No. 2DH Eff 1/1/67-Rec'd 1/23/67. 

Rev. reed 1/26/68. 
6. SPOT ANNOUNCEMENTS 1 min 

1 z._........_._...__......_........_.._...._.._... 5.00 
26 x._..-__.._-...- 4.75 
52 z ___.._...._ .-..-._ 4,50 

156 z._ _..._...._ 4.00 
260 x._ -.._......__.._........_..._....- 3.75 
312 z....._- _..___._............_.._...._.._... 3.50 
520 z....._...._... ..__.._...._.._....._._.._... 3.25 

7. )03.00 PACKAGE PLANS 
WEEKLY SATURATION PACKAGE 

IO ti 20 ti 40 t1 60 ti IOO ti 
1 min 3.85 3.30 2.75 2.50 2.25 
30 sec 3.35 2.80 2.25 2.00 1.75 
10 sec 1.95 1.65 1.40 1.25 1.15 

8. PROGRAM TIME RATES 
Ix 522 1042 156x 

5 min 7.70 7.15 6.60 6.05 
1/4 hr 15.00 13.00 12.00 11.00 
1/2 hr 35.00 25.00 20.00 18.00 

1 hr 50.00 45.00 40.00 35.00 

CARIBOU (1 AM; 1 FM) 

30 see 10 see 
3.75 2.50 
3.55 2.40 
3.35 2.25 
3.20 2.15 
3.00 2.00 
2.85 1.90 
2.65 1.75 
2,45 1.65 
2.25 1.50 

S12x 
5.50 

10.00 
15.00 
30.00 

Aroostook County -Step Location F-2 
Sea SUDS consumer market map and data at begin- 
ning of the State. 

WFST WFST-FM 
1956 1956 

Media Code 4 220 3500 6.00 
Northern Broadcasting Co., Box 647, 2 miles N. E. 

of l'aribou. Me. 04736, Phone 207-496-3731. 
I. PERSONNEL 

General Manager -Ronald D. Dageneis. 
Sales Manager -Milton Joy. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
Boston -Eckel» & Queen, Inc. 

3. FACILITIES 
5,000 w. days; 600 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
FM FACILITIES 
ERP 250 w.; 97,7 me. 
Operating schedule: Simulcast to sundown. FM only 
to 11:05 pm. 
Antenna ht.: 250 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 9a, 5. 8. 
Rate Protection: 10a, 11a, 12a. 
Basic Rates: 22a, 22b, 23a, 24b. 
Contracts: 40e, 45, 46. 
Cancellation: 71a, 73a. 
Member: Meine State Network. 

TIME RATES 
No. 4 ER 12/1/67-Rec'd 1/2/68. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

Ix 52x 104x 1565 260x 312x 
1 min 10.00 9.50 9.00 8.00 7.00 6.50 
30 sec 8. 00 7.50 7.25 8.50 5.50 5.25 
10 sec 5.00 4.75 9.50 4.00 3.50 3.25 

7. PACKAGE PLANS 
1 -YEAR CONTRACT 

PER YR: I min 30 see IO see 
500 r..._ .............._.........._ 4.00 3.20 2.00 
1000+ 3.50 2.80 1.75 
Must be used within 52 weeks from start date, spots 
are run at station's discretion. 
SATURATION PLANS -STATION DISCRETION 
PER WK: 10tí 20t1 40t1 60tí 80 t1 

1 min 5.00 4.50 4.25 4.00 3.75 
30 sec 9.00 3.60 3.40 3.20 3.00 
10 sec 2.50 2.25 2.12 2.00 1.87 

SATURATION PLANS -DRIVE TIMES 
1 min 6.00 5.50 5.00 4.50 4.00 
30 sec 4.80 9.40 9.00 3.60 3.20 
10 sec 3.00 2.75 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
FIXED POSITION 

Ix 52x 104e 156x 280x 312x 
1 hr 70 65 60 55 50 45 
1/2 hr 95 41 37 33 30 27 
1/4 hr 30 27 24 22 20 18 
10 min........ 18 16 15 14 13 12 
5 min 14 13 12 11 10 9 

DOVER-FOXCROFT 
Piscataquis County -Map Location E-9 

See SRDS consumer market map end data at beginning 
of the State. 

WDME 
1967 

Media Code 4 220 3600 4.00 
Radio Voice of Dover-Foxeroft, 30 E. Main St.. 

Dover-Porcroft, Me, 04426. Phone 207-584-8246. 
I. PERSONNEL 

Pres. & Sta. Mgr. -Frank A. Delle, Jr. 
Program Director -Bill Mack. 
Commercial Manager -Joe Bell. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
New England Spot Sales, Inc. 

3. FACILITIES 
250 w. days: 250 w. nights: 1340 he. 

Non -directional. 
Operating schedule: 6 am -10 pm. EST. 

4. AGENCY COMMISSION 
15% time only. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a. 9a. 4c. 5. 6a. 7a. 
Rate Protection: 10b, llb, 12b, 13b. 191), 15a. 
Basic Rates: 20h, 21a, 21b, 22a, 23a, 24e, 25a, 28, 

28b, 28c, 30, 330. 
Contracts: 40a. 41, 94a, 96, 49, 50, 51a, 51b. 
Comb.: Cont. Discounts: 60a. 61a, 62a. 
Cancellation: 70b, 71b, 72, 730, 73b. 

MAINE 
Prod. Services: 80. 82. 
Affiliated with CBS and KISS. 
Member: Maine State Network. 

TIME RATES 
ER Reed 3/11/68. 

6. SPOT ANNOUNCEMENTS 
lx 52x 104x 156e 2605 

1 min. 4.60 4.00 3.70 3.95 2.85 
30 sec 3.10 2.85 2.55 2.30 2.00 

10 -sec spots (no quantity discount) ea, 1.75. 
7. PACKAGE PLANS 

ROS WEEKLY SPOT PACKAGES 
I O ti 20 t1 30 ti 

1 min 4.00 3.45 2.85 
30 see 3.00 2.50 2.05 

ROS MONTHLY SPOT PACKAGES 
I min 90 see 

50 spots to be used within 30 days, ea.... 2.75 1.95 
100 spots to be used within 30 days, ea.. 2.65 1.90 

8. PROGRAM TIME RATES 
SPECIFIED TIME 

le 13x 26x 52x I05x 146x 260x 
50.60 49.30 98.00 98.80 45.40 43.00 38.00 
30.00 29.10 27.80 26.50 25.30 22.70 18.90 
15.20 15.00 13.90 13.20 12.65 11.50 9.80 
12.65 12.00 11.50 10.90 10.35 9.80 8.60 
10.35 9.75 9.20 8.60 8.00 6.90 5.10 

1 hr 
1/2 hr 
1/4 hr 
10 min 
5 min. 

ELLSWORTH (1 AM; 1 FM) 
Hancock County -Map Location F-7 

See SRDS consumer market map end data at begin- 
ning of the State. 

WDEA WDEA-FM 
1958 1965 

CBS Radio Network 

R A B 

Media Code 4 220 3750 7.00 
Coastal Broadcasting Co., Inc., 68 State St., Ells- 

worth, Me. 04605. Phone 207-667-2523. 2524. 
I. PERSONNEL 

Pres. & Gen'1 Mgr. -Donald E. Knowles. 
Sales Manager -Harvey E. DeVane. 

2. REPRESENTATIVES Weed Radio Corporation. 
Boston -Nona Kirby Co.. Inc. 

3. FACILITIES 
5,000 w. Directional. Separate patterns day and night. 

1370 kc. 
Operating schedule: 5:30-1 am. 
FM FACILITIES 
ERP 50,000 w. (vert.), 50,000 w. (hone.); 95.7 mc. 
Operating schedule: 5:30-1:00 am. 
Antenna ht.: 316 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net tire. No cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3e, 4d, 5, 6e, 8. 
Rate Protection: 15b. 
Basic hates: 20b, 23a, 24b, 25a. 
Contracts: 40e, 41, 46. 
Comb,; Cont. Discounts: 60b, 60g. 
Prod. Services: 80. 
Affiliated with CBS. 
Member: Maine State Network. 

TIME RATES 
Rates effective September 20. 1962. 

Rates received October 16. 1962. 
6. SPOT ANNOUNCEMENTS 

1 minute 
(not to exceed 120 words) 

Flat, each. _..-.._. _ 7.00 
250 times per year, each.._....__.._. 6.50 
500 times per year. each. ..... 6.00 
1000 times per year. each 5.50 

1/2 minute 
(not to exceed 60 word») 

Flat. each. -_ 5.60 
250 times per year, each...,_....._._ 5.40 
500 times per year. each .._.._ 5.20 
1000 times per year, each_ - 5.00 

10 seconds 
(not to exceed 20 words) 

Flat, each ._...._..-._._.. 3.50 
250 times per year, each _.-,_ 8.25 
500 times per year, each...-..- 8.00 
1000 times per year. each 2.75 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 2. 54 27 14 12 9 
DISCOUNTS 

262-2% 104e-6% 2602-10% 
525-4% 1562-8% 

FARMI NGTON 
Franklin County -Map Location C -T 

See SUDS consumer market map and data at begin- 
ning of the State. 

WKTJ 
1959 

Media Code 4 220 4000 6.00 
Franklin Broadcasting Corporation, P. O. Box 590, 

Voter Hill Road, Farmington, Maine 04938. Phone 
207-778.3000. 

I. PERSONNEL 
President -Elden H. Shute, Jr. 
General Manager -Linn Wells. 

2. REPRESENTATIVES 
New England-Kettell-Carter. Inc. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
1000 w.: 1380 kc. Non -directional. 
Operating schedule: 6:00 a.m, to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 4d. 5, 6a, 7b, 
Rate Protection: 10a, lia, 12a. 13e, 14a. 
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MAINE 
Farmington -WK T J -Continued 

Basic Rates: 20e, 21d, 22a, 23a, 24b, 25a, 28a, 
29a, 32a. 

Contracts: 40e, 45, 46. 
Camb.; Cont. Discounts: 60b. 
Cancellation: 70a, 70e, 71a. 
Prod. Services: 82. 
Similar schedule on IVKTQ, South Parts. earns a 
10% group discount off each. 

TIME RATES 
Rates effective November 1, 1960. (Card No. 2.) 

Rates received November 7. 1960. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x 156x 2609 
1 min..._._ 6.00 5.70 5.90 5.10 4.80 4.50 
30 tea......._... 9.50 4.30 4.10 3.90 3.70 3.50 
Radio shorts 3.00 2.85 2.70 2.55 2.40 2.25 

7. PACKAGE PLANS 
R.O.S. SATURATION ANNOUNCEMENT PLANS 

1 minute 
Per week: 1 wk. 4 wire. 13 wks. 28 wits. 52 wks. 

5 times 25.00 23.75 22.50 21.25 20.00 
10 times 47.50 95.00 42.50 40.00 37.50 
15 times 67.50 63.75 80.00 56.25 52.50 
20 times 85.00 80.00 75.00 70.00 65.00 
30 times 120.00 112.00 105.00 97.50 90.00 
35 times 131.25 122.50 113.75 105.00 96.95 
50 times 175.00 162.50 150.00 137.50 125.00 

Per unit: 
5 times 5.00 4.75 4.50 4.25 4.00 

10 times 4.75 4.50 4.25 4.00 3.75 
15 times 4.50 4.25 4.00 3.75 3.50 
20 times 4.25 4.00 3.75 3.50 3.25 
30 times 4.00 3.75 3.50 5.25 3.00 
35 times 3.75 3.50 3.25 3.00 2.75 
50 times 3.50 3.25 3.00 2.75 2.50 

Per week: 30 seconds 
5 times 18.75 17.75 18.75 15.75 14.75 

10 times 35.50 33.50 31.50 29.50 27.50 
15 times 50.25 47.25 44.25 41.25 38.25 
20 times 63.00 59.00 55.00 51.00 47.00 
30 times 88.50 82.50 76.50 70.50 64.50 
35 times 98.25 89.25 82.25 75.25 68.25 
50 times 127.50 117.50 107.50 97.50 87.50 

Per unit: 
5 times 3.75 3.55 3.35 3.15 2.95 

10 times 3.55 3.35 3.15 2.95 2.75 
15 times 3.35 3.15 2.95 2.75 2.55 
20 times 3.15 2.95 2.75 7.55 2.35 
30 times 2.95 2.75 2.55 2.35 1.95 
35 times 2.75 2.55 2.35 2.15 1.95 
50 times 2.55 2.35 2.15 1.95 1.75 

R.O.S. RADIO SHORT ANNOUNCEMENTS 
Per week: 1 minut 

5 times 12.50 12.00 11.25 10.75 10.06 
10 times 24.00 22.50 21.50 20.00 19.06 
15 times 55.75 32.25 30.00 28.50 26.35 
20 times 92.50 40.00 37.50 85.00 32.50 
30 times 60.00 55.25 52.50 48.75 45.00 
35 times 66.50 81.25 57.75 52.50 49.00 
50 times 67.50 81.25 75.00 88.75 82.50 

Per unit: 
5 times 2.50 2.40 2.25 2.15 2.00 

10 times 2.40 2.25 2.15 2.00 1.90 
15 times 2.25 2.15 2.00 1.90 1.75 
20 times 2.15 2.00 1.90 1.75 1.65 
30 times 2.00 1.90 1.75 1.65 1.00 
35 times 1.90 1.75 1.85 1.50 1.90 
50 times 1.75 1.65 1.50 1.40 1.25 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 z _.._._._.._.._... 30 29 16 12 9 
DISCOUNTS 

28z-5% 104z-15% 280e-25% 
52z-10% 156x-20% 

10. SPECIAL FEATURES 
News service -5 minute news show -scheduled at :60. 
News wire service fee, 1:25 for 5 meutes. Subject to 
discount. 

GARDINER 
Kennebec County -Map Location D-8 

See SIDS consumer market map and data at beginning 
of the State. 

WABK 
1968 

Media Code 4 220 4125 1,00 
Abenakt Co.. Box 740, Gardiner, Me. 04345. Phone 

207-582-3303. 
Other address -Box 782. Augusta, Me. 04330. 

I. PERSONNEL 
President -Jon Lund. 
General Manager -Don Roberts. 

2. REPRESENTATIVES 
Harold H. Segal & Company. 

3. FACILITIES 
5,000 w.: 1280 kc. Non -directional days, directional 
nights. 
Operating schedule: 5:30 am -midnight. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b. la, 3b, 3c, 341. 4a, 4d, 5, 

6a. 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 141, 15a, 15b, 

15e. 
Basie Rates: lob, 21a. 21b, 21d, 22a, 23a, 24a, 

24b, 24c, 25a, 28h, 28c, 29a, 30, 32a. 
Contracts: 40a, 41a, 42b, 42d, 43, 44a, 44b, 45, 48, 

97a, 48. 99. 50, 51a, 51b, 51e. 
Comb.: Cont. Discounts: 60f. 61a, 62b, 82d. 
Cancellation: 70a. 71a. 72, 73a. 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 1 Eft 7/1/68 -Reed 5/31/68. 

6. SPOT ANNOUNCEMENTS 
In 52x 156x 260x 520x 

1 min 7.00 6.50 6.00 5.00 4.00 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -All other times. 

1 MINUTE 
PER WK: 6ti 1211 18ti 24 t1 30 11 

AA 6.00 5.50 5.00 4.50 4.00 
A 5.00 4.50 4.00 ._ 

30 sec: 80% of 1 -min. 10 sec: 50% of 1-min. 
10. SPECIAL FEATURES 

5 -min News & Features -l -1/2x applicable 1 -min. 
CONSECUTIVE REEK DISCOUNTS 

26 wk -5% 52 wk --10% 
(D) 

HOULTON 
Aroostook County -Map Location F-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHOU 
1950 

Media Code 4 220 4250 7.00 
WHOU, Inc., Box 71, North Rd., Houlton, Me. 

04730. Phone 207-532-6446. 
I. PERSONNEL 

President -Robert E. Smith. 
General Manager -Daniel F. Holltngdale. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 
Boston -Nona Kirby Co., Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1340 Ice 

Non- directional. 
Operating schedule: 6:00 am -midnight weekdays; 8:00 
am -10:00 pm Sunday, EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 10g, llg, 12g, 13g, 14g, 15b, 16. 
Basic Rates: 20a, 20b, 21a, 21b, 22a, 23a, 29b, 25a, 

26, 28b, 28c, 29a, 30, 33a. 
Contracts: 40a, 41, 99b, 47e, 50, 51a. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61a, gib, 

62b, 82d. 
Cancellation: 71b, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS. 
Member: Maine State Network. 

TIME RATES 
No. 8 ER 2/1/67-Rec'd 2/3/87. 

Rev. rec'd 1/28/88. 
6. SPOT ANNOUNCEMENTS 

In 50x IOOx 250e 500e 
1 min 4.00 3.75 3.50 3.25 3.00 
30 sec 3.00 2.75 2.50 2.25 2.00 
10 sec 2.50 2.25 2.00 1.75 1.50 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGE 

10 ti 20 ti 40 ti 60 tl 100 tl 
1 min 3.85 3.30 2.75 2.50 2.25 
30 sec 3.35 2.80 2.25 2.00 1.75 
10 sec 1.95 1.65 1.90 1.25 1.15 

8. PROGRAM TIME RATES 
Ix 52x 104x I56x 312e 

5 min 7.70 7.15 8.60 6.05 5.50 
1/4 hr 15.00 13.00 12.00 11.00 10.00 
1/2 hr 35.00 25.00 20.00 18.00 15.00 
1 hr 50.00 95.00 90.00 35.00 30.00 

LEWISTON (2 AM; 1 FM) 
Androscoggin County -Map Location C-8 

See SItDS consumer market map and data at begin 
nine of the State. 

WCOU 
1938 

Media Code 4 220 4500 5.00 
Androscoggin Radio Corp., 223 Lisbon St., Lewiston. 

Me. 04241. Phone 207-789-6921. 
I. PERSONNEL 

Generai Manager -John C. Libby. 
2. REPRESENTATIVES 

McGavren-Guild-PGW Radio, Inc. 
Boston -Harold H. Segal & Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights. 1240 kc. 

Non- directional. 
Operating schedule: 6:00 am -midnight. EST. 

4. AGENCY COMMISSION 
15% : no cash discount. Billa payable monthly. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 2b, 3a, 3b. 3d, 9a, 4d, 5, 6a, 7e, 8. 
Rate Protection: 106, 11b, 12b, 13b. 14b. 15b. 
Basic Rates: 20b, 21e, 21e, 21d, 22a, 22b, 23b. 24e. 

29b. 24e, 28e, 29a, 30, 32b. 
Contracts: 40a, 41, 44a, 45, 47a, 48, 51e. 
Comb.: Cont. Discounts: 61a, 81b, 62á. 
Cancellation: 70e, 70e, 71e, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS Radio Network. 
Member: The Lobster Network, French Program 
Group of New England. 

TIME RATES 
Rates effective January 1, 1963. (Card No. 8.) 

Card received March 18, 1983. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see ID 
1 ti 6.50 4.20 3.25 
26 ti 5.75 3.80 2.90 
52 ti 5.60 3.45 2.85 
104 ti 5.45 3.40 2.80 
156 ti 5.30 3.35 2.75 
208 11 5.15 3.30 2.70 
260 ti 5.00 3.25 2.65 
312 ti 4.85 3.20 2.80 
364 tl 4.70 3.15 2.55 
416 ti 4.55 3.10 2.50 
408 tl 4.40 3.05 2.45 
520 ti 9.25 3.00 2.90 
780 ti 4.10 2.95 2.35 
1090 ti 3.95 2.90 2.30 
1300 tl 3.80 2.85 2.20 
1560 tf 3.65 2.80 2.10 

7. PACKAGE PLANS 
PElt WK: 
5 ti 30.00 20 ti 105.00 
10 ti 57.50 30 ti 150.00 
15 ti 82.50 50 ti 200.00 

8. PROGRAM TIME RATES 
1 hr I/2 hr 1/4 hr 10 min 5 min 

1 ti 60.00 37.00 22.50 16.00 11.00 
26 ti 54.00 34.00 20.50 19.80 10.40 
52 ti 50.00 31.25 19.00 13.80 9.80 
104 ti 48.00 28.50 17.50 12.80 9.20 
156 ti 42.90 25.75 18.00 11.80 8.60 
208 tl 38.00 23.00 14.50 10.80 8.00 
260 tl 39.00 20.25 13.00 9.80 7.40 
312 tl 30.00 17.50 11.50 8.80 6.80 
364 ti 26.00 14.75 10.00 7.80 6.20 

WCOU-FM 
1948 

Media Code 4 220 4501 3.00 
Androscoggin Radio Corp., 233 Lisbon St.. Lewiston, 

Me. 04241. Phone 207-784-6921. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -John C. Libby. 
2. REPRESENTATIVES 

New Yurk-Radio-TV Representatives, Inc. 
Boston -Harold H. Segal & Company. 

3. FACILITIES 
ER1' 13,500 w.: 93.9 inc. 
Antenna ht. -267 ft. above average terrain. 
Operating schedule: 8:00 a.m. to midnight. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. rendered 1st. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 3h, 4a, 4d, 5, 6a, 8. 
Rate Protection: 19h. 
Basic hates: 22a. 23a, 24a, 24b, 26, 28a, 29a. 
Contracts: 40a, 92h. 45, 46. 47a. 
Comb.: Cont. Discounts: 60a, 81a, 01b, 61c, 62b, 62e. 
Cancellation: 70a, 70e. 71a. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective June 1, 1961. (Card No. 1.) 
Card received May 2. 1961. 

The following retes apply to WCOU-FM and WFAU- 
FM. Augusta. Me.. as a unit only. 

8. PROGRAM TIME RATES 

1 time per day: 13 wks. 
5 minutes 30.00 

55 minutes 45.00 

Per week 
26 wks. 39 wks. 52 wks. 
25.00 20.00 15.00 
40.00 35.00 30.00 

WLAM 
1947 

R A 

Subscriber to the NAB Radio Code 
Media Code 4 220 4750 6.00 
Lexlston.Auhurn Broadcasting Corp.. Box 929, Lewis- 

ton, Me. 09240. Phone 207-784-5901. 
Office -Ws hingtnn Street. Auburn. Me. 

STATION'S PROGRAMMING DESCRIPTION 
WLAM: Programmed for general interest. 
AIR PERSONALITIES all segments. NEWS: 5 min 
network at :55, 5 min local on hour, 15 min local and 
network 7:45 am, 30 min network and local 12:15 
pm. 95 min local, network news, and commentary 
5:55 pm. SPORTS: live high school, college, pro 
basketball, football, pro hockey, local reports M -Sat 
7:25 am & 6:15 pm. MUSIC: current hits 6 am - 
5:55 pm, standards 7:05-10:55 pm. 3 hours French- 
Canadian weekly. TALK: live broadcast city council, 
eight 5 min local commentary weekly, doh opportuni- 
ties program. 1 min homemaking hints and non-profit 
club notices daily, free time major candidates local 
elections. FARM: news and hints M -Sat 6:25 am, 
county agent Sat 7:30 am. RELIGIOUS: taped 
local church services. Contact Representatives for 
further details. Recd 1/31/68. 

I. PERSONNEL 
General Manager -F. Parker Roy. 
Commerrial Manager -Romeo E. Samouey, 
Stn. Mgr. & Prog. Dir. -Harold W. Dutch. 

2. REPRESENTATIVES 
Grant Webb & Company. Inc. 
New England-Kettell-Carter, Inc. 

3. FACILITIES 
5.000 w.: 1470 kc. 

Directional -same pattern day and night. 
Operating schedule: 6:00 em -11:15 pm weekdays: 
7:30 am -11:00 pm Sun. EST, DST. 

4. AGENCY COMMISSION 
159: no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply, 
General: la, 2a, 2b, 3a, 3b, 3d, 4a. 4d, 5, Ob, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 16. 
Basic Rates: 20b. 21a, 21b. 21e, 21d, 22a. 22b, 23a, 

24h, 29e. 25a, 26. 28a, 28e, 29a, 30. 33e. 
Contracts: 40a, 41, 92a, 43, 44a, 45, 46, 47a, 48, 49, 

50. 51a, 51b. 
Comb.; Cont. Dtsrounts: 60a, 60d, 80e, 60f, 60h, 601, 

61a. 62b. 62d. 
Cancellation: 70a, 70e, 71e, 72. 73e. 73b. 
PresI. Services: 80. 81, 82. 
Affiliated with American Contemporary Network. 
Member: French Program Group of New England. 

TIME RATES 
No. 9 ER 8/1/67-Rec'd 7/3/67. 

AA -Mon On., Fri 6-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 52x 104x 260e 312x 520x I000x 
1 min 12.00 11.50 11.00 10.00 9.50 9.00 8.00 
30/20 sec 9.00 8.65 8.25 7.50 7.15 8.75 6.00 
ID's 6.00 5.75 5.50 5.00 4.75 4.50 4.00 

CLASS A 
1 min. 10.00 9.50 9.00 8.00 7.50 7.00 6.00 
30/20 sec 7.50 7.15 6.75 6.00 5.65 5.25 4.50 
ID's 5.00 9.75 4.50 4.00 3.75 3.50 3.00 

7. PACKAGE PLANS 
CLASS AA 

5t1 10 ti 1581 20 tl 30 t1 50t1 
1 min 10.00 9.50 9.25 9.00 8.50 8.00 
30/20 sec 7.50 7.15 6.95 6.75 8.90 8.00 
ID's 5.00 4.75 4.85 4.50 4.25 4.00 

CLASS A 
1 min 8.00 7.50 7.25 7.00 6.50 8.00 
30/20 see 6.00 5.65 5.45 5.25 4.90 4.50 
ID's 4.00 3.75 3.85 3.50 3.25 3.00 
All spots ere combinable. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr IO min 5 min 

1 x 38 28 20 17 

siibCOUNTS 
26e-5% 104z-15% 260e-25% 
52x-10% 156x-20% 

9. PARTICIPATING PROGRAMS 
'French Jigs and Reels" -Sat 7-7:55 pm and "French 
Revue" -Sun 10 am -noon, add 1.00 per spot talent 
fee for all French programs. 

LINCOLN 
Penobscot County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLKN 
1964 

Media Code 4 220 5000 5.00 
The Radio Voice of Lincoln. Box 1450. Park St.. 

Lincoln, Me. 04457. Phone 207-794-6555. 
I. PERSONNEL 

Gen'l & Sales Mgr., Chief Eng. -Frank A. Delle, Jr. 
2. REPRESENTATIVES 

Vie Piano Associates, Inc. 
New England -New England Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 6:00 am -10:00 pm Mon thru Fri; 
6:00 am -11:00 pm Sat: 7:00 am -10:00 pm Sun, EST. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 3e, 4e, 9e, 5. Oa, 7a. 
Rate Protection: 106, 11b. 12b, 13b, 14b, 15a. 
Basic Rates: 20b, 21e, 21b, 22a, 23a, 24c, 25a, 28, 

28b, 28e, 30, 33e. 
Contracts: 40a, 41, 94a, 46, 49, 50, 51a, 51b. 
Comb.: Cont. Discounts: 60a, Ola, 62e. 
Cancellation: lob, 71b, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
Affiliated with KBS and CBS. 
Member: Maine State Network. 

TIME RATES 
No. 2 ER 9/1/66 -Reed 8/31/68 

6. SPOT ANNOUNCEMENTS 
I.51x 52x 104x 156x 260x 

1 min 4.60 4.00 3.70 3.45 2.85 
30 sec 3.10 2.85 2.55 2.30 2.00 
10 -second spots (no quantity discount) ea, 1.75 

7. PACKAGE PLANS 
ROS WEEKLY SPOT PACKAGES 

IO tl 20 tl 30 t1 
1 min 4.00 3.95 2.85 
30 sec 3.00 2.50 2.05 

ROS MONTHLY SPOT PACKAGES 
I min 30 see 

50 spots to be used within 30 days, ea 2.75 1.95 
100 spots to he used within 30 days, ea 2.65 1.90 

8. PROGRAM TIME RATES 
SPECIFIED TIME 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 z 50.60 30.00 15.20 12.65 10.35 
13 z 49.30 29.10 15.00 12.00 9.75 
26 z 48.00 27.80 13.90 11.50 9.20 
52 z 46.80 26.50 13.20 10.90 8.60 
105 z 45.40 25.30 12.65 10.35 8.00 
156 z 43.00 22.70 11.50 9.80 6.90 
260 x._ 38.00 18.90 9.80 8.60 5.10 

MACH IAS 
Washington County -Map Location G-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMCS 
1965 

Media Code 4 220 5250 6.00 
Washington County Broadcasting Co.. Inc., 12 Cooper 

St., Machias, Maine 09654. Phone 207-255-4452. 
STATION'S PROGRAMMING DESCRIPTION 

WMCS: Programmed for general interest. 
NEWS: 5 min every 30 min. 6-8 am farm and 
weather reports, entertainment, popular music in- 
cluding middle-of-the-road and country and western. 
8-10 am entertainment, comedy, audience participa- 
tion quiz, guest interviews, middle-of-the-road music. 
10 am -3:30 pm entertainment. middle-of-the-road 
music, drama. 3:30-5 pm entertainment for teens. 
dedications, requests, popular music. 5-5:30 pm 
entertainment, country and western music. 5:30 -IO 
pm serious music, news commentary, publie affairs, 
country and western music, general and popular 
music. Sat music similar. Sun primarily serious 
and middle-of-the-road music. Contact Represen- 
tative for further details. Recd 7/21/67. 

I. PERSONNEL 
Pres., Gen'l Mgr. & Prog. Dir. -Winston D. Chapman. 
Music Director -Bruce Mathews. 

2. REPRESENTATIVES 
Boston -Nona Kirby Co., Inc 
New York -Vic Piano Associates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 6 am -10:15 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3e, 9d, 5, 6e. 
Rate Protection: 10b, 111). 12b, 13b. 14b, 15e, 15b. 
Basic Rates: 20b, 21b, 22a, 25a, 30. 
Comb.; Cont. Discounts: 60h, 62d. 
Cancellation: 73a. 
Prod. Services: 81. 
Affiliated with CBS. 
Member: Maine State Network. 
10% below each rate card for joint broadcast time 
with WDEA, Ellsworth. Maine. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 5/1/68 -Reed 5/6/68. 
(This listing continued en next page) 
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Machias -W M C S --Continued 
6. SPOT ANNOUNCEMENTS 

Ix 260x 520x 1040x 
1 min. 5.00 4.75 4.50 4.25 
30 sec 3.50 3.25 3.00 2.75 
10 sec 2.50 2.00 1.75 1.50 

WEEKLY VOLUME DISCOUNT 
(Subtract from contract rate for cost of each spot) 

PER WK: 3ti 6ti 1211 
1 min ....... ___________ .... _.._...... _ .50 1.00 2.00 
30 sec. .25 .50 1.00 
10 sea.._.._.._......_..-..-......_.._......_ .25 .50 .75 

DAILY VOLUME DISCOUNT 
(Subtract from contract rate for cost of each spot) 

PER DAY: 3 ti 5 ti 10 t1 
1 min. 1.00 2.00 2.50 
30 sec .50 1.00 1.75 
10 sec .50 .75 1.00 
Advertiser may take either weekly or daily volume 
discount, but not both in combination. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 it 50.00 25.00 12.50 9.00 6.00 
52 z..._ .............._.._ 45.00 22.50 11.25 ..._... 
260 z 40.00 20.00 10.00 8.50 5.50 
1040 z........ .._..-..._ ..._... 8.00 5.00 

WEEKLY VOLUME, DISCOUNT 
(Subtract from contract rate 
for cost of each program) 

PER WK: I/2 hr 1/4 hr 10 min 5 min 
3 ti 5.00 1.00 1.00 1.00 
6 ti 6.00 1.50 1.50 1.50 
12 ti ._... 2.00 2.00 2.00 

DAILY VOLUME DISCOUNT 
(Subtract from contract rate 

for cost of each program) 
PER DAY: 3ti 5 t loti 
10 min..._......_ .............._......_.._ 2.00 ._... ._... 
5 min 1.50 200 2.50 
Advertiser may take either weekly or daily volume 
discount, but not both in combination. 

MADAWASKA 
Aroostook County -Map Location F -I 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSJR 
1962 

Media Code 4 220 5500 4.00 
Mel Voc. Inc.. Box 180, 6 Tenth Ave., Madawaska. 

Me. 04756. Phone 207-728-4000. 
STATION'S PROGRAMMING DESCRIPTION 

WSJR: Programmed for adults and young adults. 
News services, Associated Press and Canadian Press. 
M -Sat 6-7 am modern country music, world, U.S. and 
Canadian news, farm, market and county agent re- 
ports, weather and sports. 7-11 am popular music, 
news, weather, sports for general interest. 11 am -1 
pm & 5-6 pm same as 6-7 am. 1-5 pm same as 7-11 
am. Sun -Sat 6 pm -12M programmed for young adults, 
pop rock. Sun 8 am -1 pm 100% religious. 1-6 pm 
same as M -F 1-5 pm. SPORTS: features local high 
school basketball. Contact Representative for further 
details. Recd 8/7/67. 

I. PERSONNEL 
President -Dr. Melvin Aungst. 
General Manager -Roland G. Roy. 
Sales Manager -Gerald Akerley, 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
Kettell-Carter, Inc. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
1,000 w. days: 250 w. nights: 1,230 he. 

Non -directional. 
Operating schedule: 6:00 am -10:00 pm. EST. DST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 21), 3a, 3b, 3d, 4a, 4e, 5, 6a. 
Rate Protection: 10a, Ila, 12a, 13a, 14a, 15b, 15e, 

16. 
Basic Rates: 20e, 20h, 21b, 21d, 22a, 24a, 24b, 24e. 

25a, 28. 28b, 28c, 33a. 
Contracts: 40c, 41, 44a, 46, 49, 51a, 51b, 51e. 
Comb.: Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 70a. 70c, 71b, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network. 
Member: Hildreth Network Stations. 

TIME RATES 
No. G -06-N Eft 8 -1 -66 -Reed 1/12/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

1 x....._..._ ................._......_........._..._. 5.00 3.75 2.50 
26 z. 4.75 3.55 2.49 
52 z ........................... _...._...... _...._.._ 4.50 3.35 2.25 
104 L_.._ 4.25 3.20 2.15 
158 z....._ 4.00 3.00 2.00 
260 z 3.75 2.85 1.90 
312 z 3.50 2.65 1.75 
520 z 3.25 2.45 1.65 
1040 x 3.00 2.25 1.50 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLANS 

(ROS within specified time segments) 
1 MINUTE 

5 10 15 20 30 50 
PER WK: wkly wkly wkly wkly wkly wkly 
1 ii......._....... 4.50 4.00 3.75 3.50 3.25 3.00 
13 ti 4.25 3.75 3.50 3.25 3.00 2.75 
26 ti 4.00 3.50 3.25 3.00 2.75 2.50 
52 ti 3.75 3.25 3.00 2.75 2.50 2.25 

30 SECONDS 
1 ti 3.40 3.00 2.85 2.65 2.45 2.25 
13 ti 3.25 2.85 2.65 2.45 2.25 2.05 
26 ti 3.10 2.65 2.45 2.25 2.05 1.85 
52 ti 2.95 2.45 2.25 2.05 1.85 1.70 

10 SECONDS 
1 ti 2.25 2.00 1.90 1.75 1.65 1.50 
13 U 2.15 1.90 1.75 1.65 1.50 1.40 
26 ti 2.00 1.75 1.65 1.50 1.40 1.25 
52 U 1.90 1.65 1.50 1.40 1.25 1.15 

8. PROGRAM TIME RATES 
ix 26x 52x 

5 mia 10.00 9.50 9.00 
I04x 156x 260x Ì2t 

i 
ti 

8.50 8.00 7.50 18 ti 

MILLINOCKET 
Penobscot County -Map location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMKR 
1963 

Media Code 4 220 5750 5.00 
WMKR, Inc.. Box 508, MilUnocket, Me. 04482. 

Phone 207-723-9657. 
I. PERSONNEL 

Owner & Pees. -Robert E. Smith. 
General Manager -Don Holltngdale. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
Boston -Nona Kirby Co. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1240 ke. 

Non -directional. 
Operating schedule: 6:00 am -10:00 pm Mon thru Sat; 
7:00 am -10:00 pm Sun. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See soiled regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3c, 3d, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 21e, 23a, 24b, 25a, 26, 28b, 

29a. 
Contracts: 40a, 41. 49b, 45, 49, 51b. 
Comb.; Cont. Discounts: 60a, 61b, 62d. 
Cancellation: 71a, 72, 73e. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS & MBS. 
Member: Maine State Network. 

TIME RATES 
No. 1 Eff 12/7/63-Rec'd 7/13/64. 

Rev. reed 1/26/68. 
6. SPOT ANNOUNCEMENTS 

TIME SPECIFIED PROGRAMS 
52x 104x 156x 260x 

1 min. - 4.50 4.00 3.75 3.50 
20/30 sec 

w 
3.25 3.00 2.75 2.50 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGE 

10 tl 20 01 40 tl 60 01 100 01 

1 min. 3.85 3.30 2.75 2.50 2.25 
30 sec 3.35 2.80 2.25 2.00 1.75 
10 sec 1.95 1.85 1.40 1.25 1.15 

8. PROGRAM TIME RATES 
In 52x 104x 156x 312x 

5 min 7.70 7.15 6.60 6.05 5.50 
1/4 hr 15.00 13.00 12.00 11.00 10.00 
1/2 hr 35.00 25.00 20.00 18.00 15.00 
1 hr 50.00 45.00 40.00 35.00 30.04 

PORTLAND (5 AM; 3 FM) 
(including Westbrook) 
Cumberland County -Map Location B-9 

Bee SitDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to Imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage. audience delivered, etc. with. 
in the area. 

WCSH 
1925 

PORTLAND 

NBC Radio Network 

Maine Broadcasting System 

The Eastman Station 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 220 6000 4.00 
Maine Radio & Television Co 579 Congress St.. 

Portland. Me. 04101. Phone 207-772-0181. 
t. PERSONNEL 

President -William H. Sines. 
General Manager -Jack S. Atwood. 
Station Manager -Herbert W. Crosby. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5.000 w.: 970 ke. Directional -night only. 
Operating schedule: 5:30-1:30 am weekdays; 7:00 
am -midnight Sun. EST. DST. 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4e, 9d, 5, 6a, 7b, S. 
Rate Protection: 10e. Ile, 12c, 13b, 14b. 
Basic Rates: 20b, 21a, 21d, 22a, 23a, 24a, 24e, 28b, 

28c, 29a, 33d. 
Contracts: 40a. 42a, 44b, 45, 46, 47a, 48, 50, 51b. 
Comb.: Cont. Discounts: 60f, 61a, 62b. 
Cancellation: 70a, 70e, 71e, 72, 73b. 
Prod Services: 80. 81. 82. 
Affiliated with NBC Radio and The Eastman Net- 
works. 
Member: Maine Broadcasting System. 

TIME RATES 
No. 14 ER 1/1/68-Rec'd 12/4/67. 

I -Mon thru Sat 6-9 am & 3-7 pm. 
II -Mon thru Sat 10 am -3 pm: Sun all day. 
III -All other times. 

7. PACKAGE PLANS 
SECTION I 

PER WK: I min 30/20 
1 ti 18.00 14.40 
12 ti 18.00 12.80 
18 ti 15.00 12.00 

SECTION II 
15.00 12.00 
13.00 10.40 
12.00 9.60 

10 see 
9.00 
8.00 
7.50 

7.50 
6.50 
6.00 

SECTION III 
PER WK: I min 30/20 10 see 
1 tL _...... .v._._. 12.00 9.60 6.00 
12 tL _.._..._....... _. ......... __... 10.00 8.00 5.00 
18 ti _.._._ 9.00 7.20 4.50 

8. PROGRAM TIME RATES 
5 min -1-1/2 z applicable 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 

RATEHOLDER 
Minimum wkly ached of 6 1 -min spots 6 am -mid 
Mon -Sun necessary to maintain comic wk advertis- 
ing. 

10. SPECIAL FEATURES 
Speak for Yourself. Mon thru Fri 9-10 am. Oat 20. 

WGAN 
1938 

PORTLAND 

BLAIR RADIO 

Subscriber to the NAB Radio Code 
Media Code 4 220 6250 5.00 
Guy Gannett Broadcasting Services, Gannett Bldg.. 

390 Congress St., Portland, Me. 04111. Phone 
207-772-4661. 

I. PERSONNEL 
Vice-Pres. & Gen'i Mgr. -George Anderson. 
Station Manager -Charles R. Sanford. 
Merchandising Director -W. O. Sawyer. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w.; 580 ke. Directional -same pattern day and 

night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3c, 3d, 4e, 4d. 5, Ba, 7b. 
Rate Protection: 10b, 11b, 12b, 136, 14b, 15a, 16. 
Basic Rates: 20a, 20b, 21a, 21b, 22a, 23b, 29a, 24c, 

26, 27. 28b. 28e, 29a, 291), 32b, 33a. 
Contracts: 40e, 41, 42e, 44s, 45, 46, 47a, 51b, 51e. 
Comb.; Cont. Discounts: Bob, 60d, 60e, 60h, 601, 61b, 

62d. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eft 11/1/68-Reó d 9/22/66. 

AAA -Mon thru Sat 6-10 em & 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm. 
A -Daily after 7 pm: Sun all day. 

8. SPOT ANNOUNCEMENTS 
AAA 

PER WK: (min 30 see 10 see 
Specified position. ...... _.._..... _. .... _. 22.00 17.50 11.00 
Leu than 8 ti 20.00 16.00 10.00 
6 ti 18.00 14.50 9.00 
12 tl..........._....__.._.._......_.._......_ 17.00 13.50 8.50 
18 ti 16.00 12.75 8.00 
24 tt..._............_...._......_.........._.._ 15.00 12.00 7.50 
30 ti 14.00 11.25 7.00 

CLASS AA 
Lou than 6 ti 18.00 14.50 9.00 
6 ti 16.00 12.75 8.00 
12 ti 15.00 12.00 7.50 
18 ti 14.00 11.25 7.00 
24 ti 13.00 10.50 6.50 
30 ti 12.00 9.50 6.00 

CLASS A 
Less than 6 ti. 10,00 8.00 5.00 
6 ti 9.00 7.25 4.50 
12 ti 8.00 6.50 4.00 
18 ti 7.00 5.50 3.541 
24 ti 6.00 4.75 3.00 
30 ti 5.00 4.00 2.50 
Minutes, stationbreaka and ID's may be combined for 
maximum frequency. 

DISCOUNTS 
26 wk -9% 52 wk -8% 

WGAN-FM 
1667 

PORTLAND 

BLAIR RADIO 
Media Code 4 220 6251 3.00 
Guy Gannett Broadcasting Services, Gannett Bldg., 

390 Congress St., Portland, Me. 04111. Phone 207- 
772-4861. 

I. PERSONNEL 
Vice-Pres.-George Anderson. 
Station Manager -Charles R. Sanford. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERE' 100,000 w. (herir.), 100,000 w. (vert.): 102.9 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 1.470 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
See WGAN listing for coded regulations. 
Member: New England Quality Network. 

TIME RATES 
ER 1/1/67-Rec'd 1/3/67. 

6. SPOT ANNOUNCEMENTS 
I ti 8 tl 15 t1 22+ 

1 min 10.00 9.65 9.30 8.95 
30 sec 8.00 7.75 7.50 7.25 

8. PROGRAM TIME RATES 
PER WK: I hr I/2hr1/4hr 5min 
1 ti 62.50 40.00 25.00 16.00 
6 ti 60.00 39.00 24.00 15.50 
13 ti 58.50 37.50 23.00 15.00 
26 ti 57.00 36.00 22.00 14.50 
`2 ti 54.00 34.50 21.00 14.00 
104 ti 51.00 33.00 20.00 13.50 
156 ti 48.00 31.50 19.00 13.00 
280 ti 45.00 30.00 16.00 12.50 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -15q 
Minimum 5 30 -see per wk. 

MAINE 

WJAB 
1959 

WESTBROOK 

NaII 

Media Code 4 220 6500 3.00 
Chandler Broadcasting, Inc., 841 Main St., West- 

brook, Me., 578 Congress St., Portland, Me, 04108. 
Phone 207-854-8409. 

I. PERSONNEL 
President -Chester C. Steadman, Jr. 
General Manager -John Dollar. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 
New England -Bill Creed Associates, Inc. 

3. FACILITIES 
5.000 w. days; 1440 ko. Non-directionaL 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ceded regulations 
Contracts: 40a. 
Comb.: Cont. Discounts: 60f. 
Rate Protection -6 months. 
Weeks need not be consecutive to earn cumulative 
weeks frequency. 
Affiliated with MBS Radio Network. 

TIME RATES 
ES 2/1/68 -Reed 1/5/68. 

AA -Mon thru Fri 6:30-9 am & 3:30-6:30 pm. 
A -All other times. 

7. PACKAGE PLANS 

AA 
A 

6 t 12 ti 18t1 24 ti 
16 15 14 13 
14 13 12 11 

IMPACT PLAN 
PER WK: 641 12 ti 18 t1 24ti 
1/2 AA, 1/2 A 12 11 10 9 
20-30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

DISCOUNTS 
26 wk -5% 52 wk -10% 

WLOB 
1956 

PORTLAND 

R A B 

Media Code 4 220 6750 4.00 
Portland Broadcasting Corp.. 779 Warren Ave., Port- 

land, Me. 04103 Phone 207-775-2336. 
I. PERSONNEL 

President -Ralph Guild. 
General Manager -Barry Potter. 
Station Manager -Robert E. Dow. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 
Boston -Harold H. Segal & Company. 

3. FACILITIES 
5.000 w., 1310 he. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5, GENERAL ADVERTISING See eoded regulations 
General: la, 2a, 3a. 3b, 9a, 4d, 5, Ba, 7b, 8. 
Rate Protection: 12e. 
Basic hates: 20a, 22a, 22b, 230, 24a, 25a. 
Contracts: 40a, 45. 46. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70e, 71a, 73a. 
Member: Lobster Network. 

TIME RATES 
ER 4/1/88-Rec'd 4/2/68. 

AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 156x 312x 500x 750x 10001 
PER WK: I tl 6 01 12 tl 24 t1 

AA 30 25 22 20 18 17 
A 25 21 20 18 16 15 

7. PACKAGE PLANS 
TAP PLANS -1/2 AA 

24 ti 384 30 tl 450 

W LOB -FM 
1960 

PORTLAND 

Media Code 4 220 6751 2.00 
Portland Broadcasting Corp., 779 Warren Ave., Port- 

land, Me. 04103. Phone 207-775-2336. 
I. PERSONNEL 

General Manager --Barry Potter. 
Station Manager -Robert E. Dow. 

2. REPRESENTATIVES 
McOavren-Guild-PGW Radio, Inc. 
Boston -Harold H. Segal & Company. 

3. FACILITIES 
ERP 3,700 w.; 97.9 mc. 
Operating schedule: 24 hrs. daily. 
Antenna height -305 feet above average terrain. 

4. AGENCY COMMISSION 
15%. No cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la, 3a, 4a, 9d, 5, 6a, 7a, 8. 
Rate Protection: 10b. 115'. 
Basic Rates: 22b, 23a, 26, 28a, 29's. 
Contracts: 40a. 46. 47a. 
Comb.; Cont. Discounts: 60b 60k. 
Cancellation: 70a, 70e. 71a, 73a. 

TIME RATES 
ER Recd 3/2/67. 

AA -Mon thru Sat 6-10 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
AA A 

PER WK: 1 min 20/30 10 see I min 20/30 10 see 
1 ti 25.00 20.00 12.50 20.00 16.00 10.00 
6 ti 22.00 17.50 11.00 19.00 15.00 9.50 
12 ti 21.00 17.00 10.50 18.00 14.00 9.00 
18 ti 19.00 16.00 9.50 16.00 12.00 8.00 
24 ti 18.00 15.00 9.00 15.00 11.00 7.50 

(Portland continued on next page) 
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MAINE 
Portland -Continued 

WMTW (FM) 
1958 

CITY OF LICENSE 
MT. WASHINGTON, N. H. 

EMI HMO 
Media Code 4 230 6600 0.00 
(This is a duplicate of the Bating appearing under 

Mt. Washington. N. H.) 
Mt. Washington TV, Inc., 615 Congress St.. Port- 

land, Me. 04101. Phone 207-773-5665. TWX 710- 
221-1708. 

Studio: Poland Spring, Me. 04264. Phone 207-774- 
4581. 
STATION'S PROGRAMMING DESCRIPTION 

WMTW (FM) : Programmed for general interest. 
NEWS: 18 times daily. UPI wire coverage. MUSIC: 
6:95 am -S pm middle-of-the-road music, 8-9 pm 
light classical music, 9-10 pm serious music, 10 pm - 
sign -off middle-of-the-road music. Sat night jazz 
show. College football. Contact Representative for 
further details. Recd 10/2/68. 

I. PERSONNEL 
Station Manager -John M. McGorrill. 
Program Director -Arthur Owens. 

2. REPRESENTATIVES 
C. Otis Rawalt, Inc. 
New England-Eckels & Queen, Inc. 
Canada -Andy McDermott, Sales Ltd. 

S. FACILITIES 
ERP 99.000 w.; 94.9 mc. 
Operating schedule: 6:45 am -midnight. EST. 
Antenna ht.: 3.940 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash cilacount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a, 4a. 4d. 5. 6a, 7b, 8. 
Rate Protection: 10e, Ile, 12e, 13e, 15b. 
Basle Rates: 20b, 22b, 24a, 24c, 25a, 28e, 30, 33e. 
Contracts: 40a. 41, 44b, 45. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American FM Network. 

TIME RATES 
No. 6-A ER 5/1/68-Rec'd 4/24/68. 

7. PACKAGE PLANS 
1 -MINUTE WEEKLY PACKAGES 

1 ti. flat 9.00 
PER WK: 5ti 7tl 10 01 12 ti 14t1 20 t SO ti 
1 wk 8.90 8.20 7.80 7.60 7.40 6.90 6.30 
4 wk 7.80 7.60 7.20 7.00 6.80 6.30 5.70 
8-12 wk 7.50 7.30 6.90 6.70 6.50 6.00 5.40 

1 -MINETTE CONSECUTIVE WEEK 
PACKAGES -125 WORDS 

1 ti. fiat 9.00 
PER WK: 501 7 ti IO ti 12 01 1401 20 ti 
13 wk 6.60 6.00 5.70 5.40 5.25 4.80 
26 wk 8.00 5.40 5.10 4.80 4.85 4.20 
52 wk 4.80 4.50 4.20 3.90 3.75 3.60 
30 see: 80% of 1 -min. 10 sec: 60% of 1 -min. 

8. PROGRAM TIME RATES I hr tI/2 hr 1/4 hr 5 min 
1 z 75.00 50.00 35.00 15.00 
13 z 72.50 48.25 34.00 14.50 
26 z 70.00 46.50 32.00 14.00 
52 z 85.00 43.00 30.00 13.00 
104 z 60.00 40.00 28.00 .......- 
156 z 55.00 36.50 26.00 
260 x 50.00 33.25 23.00 
312 z 45.00 30.00 21.00 () or 55 minutes. 

(t) or 25 minutes. 
10. SPECIAL FEATURES - 
5 -MINUTE NEWSCASTS -CONSECUTIVE WEEKS 

flat 15.00 
PER WK: S ti 7 ti IO ti 12 ti 14 t1 
13 wk 9.90 9.00 8.55 8.10 7.85 
26 wk 9.00 5.10 7.65 7.20 8.95 
52 wk 7.20 6.75 6.30 5.85 5.60 

(D) 

WPOR 
1946 

PORTLAND 

Hildreth Network Stations 

CBS Radio Network 

Subseriber to the NAB Radio Code 
Media Code 4 220 7250 4.00 
Hildreth Broadcasting Co., Baxter Bldg.. 582 Con- 

gress St.. Portland, Me. 04101. Phone 207-773- 
8111. 
STATION'S PROGRAMMING DESCRIPTION 

WPOlt: Programmed for adulta. Employ 6 air per- 
sonalities. 75% MUSIC: general popular. 10% 
NEWS: 5 min national- 3 min local hourly, plus 5 
reports daily. 5 min broadcasts live from weather 
bureau twice daily- 10% SPORTS: nights and week- 
ends. major league baseball, professional and high 
school basketball, local boxing, college and high 
school football. Capsule sports reports hourly. 5% 
TALK: public opinion telephone interview 10-11 am 
M -F. COMMERCIAL POLICY: 18 minutes commer- 
cial titne per hour. No triple spotting in music shows. 
Contact Representative for further details. Reed 
7/17/67. 

I. PERSONNEL 
Exec. Vice-Pres.-Walter L. Dickson. 
Vice-Pres., Gen 'l & Nat'l Sales Mgr. -James A. 

Winters. 
2. REPRESENTATIVES 

John C. Butler Co., Inc. 
New England-Kettell-Carter. Int 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1490 kc. 

Non- directional. 
Operating schedule: 6:00 am -midnight. EST. 

Parital simulcast operation. Simuleast during AM 
operational hours. For non -simulcast facilities see 
WPOR-FM. 

4. AGENCY COMMISSION 
15% on net time only- no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10f, 11f, 12f, 13f, 14e. 
Basic Rates: 20h, 21a, 21b. 21d, 22a, 22b, 23a. 24h, 

29c, 25a, 27, 28c, 29a, 29b, 30, 32a, 33a. 
Contracts: 40a. 41, 92a, 92c, 43, 44a, 45, 46, 47a, 

48, 49, 50, 51e, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 80h, 601, 

61a, 62d. 
Cancellation: 70b, 70c, 71a, 73s, 73b. 
Prod. Services: 80, 81, 82. 
Blanket contracts accepted for purpose of establishing 
an advertiser's contractual year and the calculating 
of frequency earned. Blanket contracts not accepted 
for the Durum of rate protection. 
Affiliated with CBS Radio Network. 
Member: Hildreth Network Stations. 

TIME RATES 
No. 8 ER 1/l/68-Rec'd 12/11/67. 

AA -Mon thru Fri 6-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 26x 52x 104x 2600 912x 520x 
1 min 17.00 16.00 15.00 14.50 14.00 13.50 13.00 
30/20 sea._ 14.00 13.25 12.50 11.75 10.00 9.25 8.50 
ID's 8.50 8.00 7.50 7.25 7.00 6.75 6.50 

CLASS A 
1 min. ...... 15.00 14.00 13.00 12.50 12.00 11.50 11.00 
30/20 sec 12.00 11.25 10.50 9.75 9.00 8.25 7.50 
ID's 7.50 7.00 6.50 6.25 6.00 5.75 5.50 

7. PACKAGE PLANS 
SATURATION PLAN 

CLASS AA 
EA: 5 tl 10 ti 15 01 20 01 90 ti 50 ti 
1 min 9.00 8.50 8.00 7.75 7.50 7.00 
20/30 sec 6.75 6.40 6.00 5.85 5.65 5.25 
ID's _ 4.50 4.25 4.00 3.90 3.75 3.50 

CLASS A 
1 min 7.00 6.50 6.00 5.75 5.50 5.00 
20/30 sec 5.25 4.90 4.50 4.35 4.15 3.75 
ID's 3.50 3.25 3.00 2.90 2.75 2.50 

8. PROGRAM TIME RATES 
Ix 26x 52x 1040 156x 260x 

1/2 hr 50 48 46 44 42 40 
1/4 hr 40 38 36 34 32 30 
10 min 30 28 26 24 22 20 
5 min. 20 19 18 17 16 15 

WPOR-FM 
1967 

PORTLAND 

CBS Radio Network 
Media Code 4 220 7251 2.00 
Hildreth Broadcasting Co., 562 Congress St.. Port- 

land. Me. 04101. Phone 207-773-8111. 
I. PERSONNEL 

Executive Vice -President -Walter L. Dickson. 
Vice-Pres., Gen'l & Nat'l Sales Mgr. -James A. 

Winters. 
2. REPRESENTATIVES 

John C. Butler Co., Inc. 
Kettell-Carter, Inc. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
ERP 5,900 w.; 101.9 mc. 
Operating schedule: 5-1 am. EST. 
Antenna ht.: 492 ft. above average terrain. 
Partial simulcast operation. Operated separately 
5.6 am & midnight -1 am. For simulcast facilities 
see WPO R. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See WPOR listing for coded regulations. 
Affiliated with CBS Radio Network. 

TIME RATES 

Rates are identical to WPOR. See that listing. 

PRESQUE ISLE (2 AM) 
Aroostook County -Map Location F-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAGM 
1931 

Hildreth Network Stations 
Subseriber to the NAB Radio Cede 

Media Code 4 220 7500 2.00 
Aroostook Broadcasting Corp., Box 1149, Washburn 

Rd., Presque Isle, Me. 04769. Phone 207-764-4468. 
TWX 710-229-1631. 

1. PERSONNEL 
Exec. Vice-Pres.-Walter L. Dickson. 
General Manager -Stanley Lyons. 
Sales Manager -Arthur Shields. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
New England-Kettell-Carter. Inc. 
Canada -Andy McDermott, Sales Ltd. 

3. FACILITIES 
5,000 w.; 950 kc. Directional. 
Operating schedule: 5:30 am -midnight Mon thru Sat. 
7:15 am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15/0 on net time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 2h, 3e, 3d, 4e, 9d, 5, ea. 7a. 8. 
Rate Protection: 10g, 116, 12g. 13g, 14g. 
Basic Rates: 20h, 21a, 21h, 21e, 21d, 22b, 23a, 24b, 

24c, 25a, 26, 28a, 29a, 3219. 
Contracte: 40e. 41, 42c, 43, 44a, 45, 46, 97e, 48, 49, 

51a, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 80e, 60f, 6011, 801, 

61a, 61b, 62a, 62d. 
Cancellation: 70e, 70e, 71a, 72, 73a, 7319. 
Prod. Services: 80, 81, 82. 
TV facilities: WAGM-TV. 
Affiliated with American Information Network. 
Member: Hildreth Network Stations. 

TIME RATES 
Rates effective March 1. 1981. 

Rates received February 9. 1961. 
6. SPOT ANNOUNCEMENTS 

I 
min 

20/30see 
ID's 

1 z 10.00 7.50 5.00 
26 x _. 9.00 6.75 4.50 
52 x..._.._ .........................._.._...._ _._ 8.00 6.00 4.00 
104 x __. 7.00 5.25 3.50 
260 x..._.._ _... 6.75 5.00 3.25 
312 x 6.00 4.50 3.00 
520 x 5.00 3.75 2.50 
1040 x 4.00 3.00 2.00 

7. PACKAGE PLANS 
FREQUENCY SATURATION PLAN 

(Ail time Peeled') -1 minute- 20/30 seconds -ID's- 
Per week: Each Total Each Total Each Total 

5 times.... 7.00 35.00 5.25 28.25 3.50 17.50 
10 times.._ 6.00 60.00 4.50 45.00 3.00 80.00 
15 times.... 5.50 82.50 4.00 60.00 2.75 41.25 
20 times.._ 5.00 100.00 3.75 75.00 2.50 50.00 
30 times.... 4.50 135.00 3.50 105.00 2.25 67.50 
50 times.... 4.00 200.00 3.00 150.00 2.00 100.00 () Fixed position not guaranteed; advertisers 
advised prior to pre-emption. 

WEGP 
1960 

Media Code 4 220 7750 3.00 
K & M Corp., 489 Main St., Presque Isle, Me. 

09769. Phone 207-768-5141. 
I. PERSONNEL 

President -Frank Carroll. 
General Manager -Dewey DeWitt. 
Program Director -Clayton Smith. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 
Boston -Harold H. Segal & Company. 

3. FACILITIES 
5.000 w.; 1390 ke. Non -directional days; directional 

nights. 
Operating schedule: 5:30 am -midnight, weekdays: 
7:30 em -midnight Sun. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 9a, 4d, 5. 6a, 7h. 
Rate Protection: 10h, lib. 
Basic Rates: 22a, 22b, 23a, 24b, 28a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 62b, 60e. 
Cancellation: 70a, 70c, 71a. 
Affiliated with NAB Radio Network. 
Member: Lobster Network. 

TIME RATES 
Rates effective-. 

Rates received April 19, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 70 sec 10 sec 
7.50 6.00 4.00 
8.50 5.50 3.50 
8.00 5.00 3.25 
5.00 4.50 3.00 
4.25 4.00 2.75 
4.00 3.50 2.50 
3.50 3.00 2.00 

10 U 8.00 
7.00 

50 ti ......... .............. 6.00 
100 ti 5.00 
200 ti 4.75 
500 ti 4.00 

10. SPECIAL FEATURES 
News Service -AP and local. Service fee per pro- 
gram. 2.00. 

ROCKLAND 
Knoz County -Map Location E-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WRKD 
1952 e R A',B 

Subscriber to the NAB Radio Code 
Media Code 4 220 8000 2.00 
Knox Broadcasting Company. 415 Main St., Rockland, 

Me. 04841. Phone 594-8451. 
I. PERSONNEL 

President -Carleton Brown. 
Manager -Paul R. Huber. 
Cmnmerclal Manager -Terry Economy. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
Kettell-Carter. Inc. 

3. FACILITIES 
1000 w. days: 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 6:00 am -11:30 pm weekdays; 8:00 
am -11.30 pm Sundays. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e, 3a. 3b. 4a, 4d, 5. 6a, 7a, 8. 
Rate Protection: 10b. 11h. 12h. 13b, 14h. 
Basic Rates: 20e, 22a, 22b, 23e. 24a, 24b, 25a, 28b, 

29a. 
Contracts: 40a, 45. 46. 48. 
Comb.: Cont. Discounts: 61h, 62b. 
Cancellation: 70a, 70e, 71a. 73a. 
Member Hildreth Network Stations. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective June 1, 1960. (Card No. CB -1) 

Card received June 6, 1960. 
Rev. (Freq. Pins.) recd March 30. 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 13 26 52 104 158 260 
ti. ti. ti. ti. ti. ti. ti. 

1 hour.... 60.00 57.00 54.00 51.00 48.00 45.00 42.00 
1/2 hour.._ 36.00 34.20 32.40 30.60 28.80 27.00 25.20 
1/4 hour.... 24.00 22.80 21.80 20.40 19.20 18.00 18.80 

10 minutes 18.00 17.10 16.20 15.30 14.40 13.50 12.00 
5 minutes 12.00 11.40 10.80 10.20 9.80 9.00 8.40 
1 minute.. 7.50 7.50 7.10 6.70 6.30 5.90 5.50 

Station Brk. 5.65 5.65 5.35 5.05 4.75 4.45 4.15 
Radio Short 3.75 3.75 3.55 3.55 3.15 2.95 2.75 

7. PACKAGE PLANS 
FREQUENCY PLANS 
(All time periods) 

1 minute: Each Total Each Total 
5 times.. 6.00 30.00 20 times.. 4.50 90.00 

10 times.. 5.00 50.00 30 times.. 4.25 127.50 
15 times.. 4.75 71.25 50 times.. 3.75 187.50 

20/30 seconds: 
Each Total Each Total 

5 times.. 4.50 22.50 20 times.. 3.45 69.00 
10 times.. 3.75 37.50 30 times.. 3.30 99.00 
15 Urnes.. 3.60 54.00 50 times.. 3.00 150.00 

ID's: 
5 times.. 3.00 15.00 20 times.. 2.25 45.00 

10 times.. 2.50 25.00 30 times.. 2.15 64.50 
15 times.. 2.40 36.00 50 times.. 1.90 95.00 () Fixed position not guaranteed; advertisers ad- 
vised prior to pre-emption. 

RUMFORD 
Oxford County -Map Location B-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WRUM 
1959 

Lobster Network 
R,A B 

Subscriber to the NAB Radio Code 
Media Code 4 220 8250 9.00 
Rumford Broadcasting Co.. Inc.. 89 Congress St.. 

Rumford, Me. 04276. Phone 207-364-3701. 

1. PERSONNEL 
President -Melvin L. Stone. 
General Manager -Kenneth J. Ellie. 
National Sales Mgr. -M. L. Stone. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 
Boston -Harold H. Segal & Company. 

3. FACILITIES 
1.000 w.: 790 kc. Non -directional. 
Operating schedule: 6 am -local sunset. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4s, 5. 6s, 7a. 
Rate Protection: 15b. 
Basic Rates: 10a. 23a. 
Contracts: 40e. 41. 43. 45, 46. 
Cancellation: 70e. 
Prnd. Services: 82. 
Affiliated with CBS Radio Network. 
Member: Lobster Network. 

TIME RATES 
No. 5 ER 3/1/67 -Reed 2/13/67. 

6. SPOT ANNOUNCEMENTS 
1 min _...... 5.75 

7. PACKAGE PLANS 
PER WK: 6íi 1201 18 ti 2401 30 ti SO ti 

1 min 33.00 60.00 85.50 108.00 127.50 200.00 
20/30 sec: 80% of 1 -min. 
10 sec ID's: 50% of 1 -min. 

8. PROGRAM TIME RATES 
1/2 hr 24 10 min. ...... __..._....... __... 12 
1/4 hr 16 5 min. 8 

10. SPECIAL FEATURES 
301 Stl Oil 

5 min newscasts, ea ____ 7.50 7.25 7.00 

SANFORD 
Ynrk County -Slap Location B-10 

See SRDS consumer market map and data at 
ulna of the State. 

WSME 
1957 

R A B 

begin - 

Media Code 4 220 8500 1.00 
Sound Enterprisers, Inc., Box 1220, School St., San- 

ford, Mo. 04073. Phone 207-324-2464. 

I. PERSONNEL 
President -William R. Sweeney. 
General Manager -Ann H. Allaire. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 
Boston -Harold H. Segel & Company. 

3. FACILITIES 
1,000 w.; 1220 kc. days. Nondirectional. 
Operating schedule: Sunrise to local aunad . EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 3a, 3b, 4a, 9d, 5, 6e. 
Rate Protection: 15h. 
Basic Rates: 20a. 22e, 23a. 24b, 25a, 26, 28b, 29a. 
Contracts: 40a, 45, 48, 47a. 
Comb.; Cont. Discounts: 60b, 60k. 61a, 81b. 
Cancellation: 71a. 
Affiliated with CBS Radio Network. 
Member: Lobster Network. 

TIME RATES 
Rates effective October 1, 1957. (Card No. 1.) 

Card received October 28, 1957. 
7. PACKAGE PLANS 

Per week: Per week: 
5 times._.__..._._ 27.50 20 times_. 85.00 

10 times ..... 47.50 30 times._.._.._ . 120.00 
15 times _ 67.50 
10 -second ID's -50% of applicable I -minute or pack- 
age rate. 

8. PROGRAM TIME RATES 
1/2 hour 24.00 5 minutes .____ 8.00 
1/4 hour 16.00 1 minute or less_ 5.75 

10 minutes 12.00 
10. SPECIAL FEATURES 

5 -MINUTE NEWSCASTS 
3 newscasts, each.-._ 7.50 6 newscasts, each._... 7.00 
5 newscasts. each 7.25 

410 Spot Radio Stations November 1, 1968 



SKOWH EGAN 
Somerset County -Map Location D-5 

See BEDS consumer market map and data at begin- 
ning of the State. 

WGHM 
1956 

Lobster Network 
R A'B 

Media Code 4 220 8750 2.00 
Kennebec Valley Broadcasting System, Inc., 61 Water 

SL. Skowhegan. Me, 04976. Phones 207-474-2727: 
474-9094. 

Waterville office: Elmwood Hotel, Waterville, Me. 
Phone 207-873-4442. 
STATION'S PROGRAMMING DESCRIPTION 

WGHM: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
15 min every hour 8-9 am. 5 min news every 30 
min 9 am -noon. Expanded 10 min newscasts at noon 
& 5 pm. 12:30 pm -sign -off news every 30 min. 
5:30-9 am middle-of-the-road music, quips, sports, 
weather, farm reports. 9 am -3 pm middle-of-the-road 
music, women's show 5 min daily. 3-5 pm rock 
and roll. 5-8 pm middle-of-the-road music. 6-7 pm, 
middle-of-the-road instrumentals. 7 pm -sign -off 
middle-of-the-road music. Showtunes 2 hours weekly. 
SPORTS: live high school and pro football. RE- 
LIGION: 2-1/2 hours Sun. Air personalities avail- 
able for remote pick-ups. Contact Representative 
for further details. Rec'd 8/18/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -John J. Pineau. 
Sales Manager -Linwood O. Barker. 
Promotion Manager -Norman Getchell. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 
Boston -Harold H. Segal Sc Cpmpany. 

3. FACILITIES 
5.000 w.; 1150 Ice days. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 1st of month. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c. 3d, 4a, 9d, 5, 6a, la, 

8. 
Rate Protection: 10c, 11c 12c, 13c, 14c, 15a. 
Basic Ratea: 20b, 21a, 21b, 22a, 23a, 23b, 24a. 25a, 

26, 28c, 29a, 29b, 30. 31, 32a. 
Contracts: 40a. 41. 42b, 42d, 45. 49. 50. 51e, 51b. 

51c. 
Comb.; Cont. Discounts: 60a, 80e. 61a. 61b, 62a. 62d. 
Cancellation: 70a, 70c, 71b, 72, 73a, 75o. 
Prod. Services: 80, 81, 02. 
Affiliated with American Information Network. 
Member: Lobster Network, National AgRadio Groups, 
Inc. 

TIME RATES 
Eff Rec'd 9/20/87. 

7. PACKAGE PLANS 
1 ti 6 t 12 ti 24 ti 36ti 

1 ..... 12.00 11.00 10.00 9.00 8.00 
30 sea_..__.-_._._.._ 9.60 8.80 8.00 7.20 6.40 
10 .......... 6.00 5.50 5.00 4.50 4.00 

EXTENDED CONTRACT DISCOUNTS 
8 wk -5% 26 wk -15% 13 wk -10% 52 wk -20% 

8. PROGRAM TIME RATES 
1 hr I/2 hr 1/4 hr 10 min 5 min 

1 x 60 30 15 12 8 
9. PARTICIPATING PROGRAMS 

Sun: "Broadway Playhouse" -Flat 1 -time rate. 
10. SPECIAL FEATURES 

Sports: At :15, 1-1/4 times applicable I -minute rate. 
News Headlines: 5 times daily, 1-1/4 times appli- 
cable 1 -minute rate. 
Weather reports: At :60, 1-1/4 times applicable 1 - 
minute rate. 

(CR) 

SOUTH PARIS 
Oxford County -Map Location B-8 

See BRDS consumer market map and data at begin- 
ning of the State. 

WKTQ 
1955 

Media Code 4 220 9000 1.00 
Oxford Broadcasting Corp., Alpine Bt., South Paris. 

Me. 04281. Phone 207-743-2311. 
I. PERSONNEL 

I'rea. & Gen'l Mgr. -Gerald T. Higgins. 
Treasurer -Elden H. Shute. Jr. 
Station Manager -Dick Dean. 

2. REPRESENTATIVES 
Kettell-Carter, inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. Non -direc- 

tional. 
Operating schedule: 6:30 am -10:00 pm Mon thru 
Sat; 8:00 atn-10:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 3a. 3b, 9a, 9c, 5, 6a, 7a, 8. 
Rate Protection: 10b, llb. 12b. 
Basic Rates: 20a, 22a, 22b, 23a, 29a, 24b, 25a, 26. 

28a, 29a. 
Contracts: 40a. 42a, 44, 48. 
Comb.; Cont. Discounts: 60a, 61e, 62e. 
Cancellation: 70a. 70c, 71a, 73a. 
Affiliated with MRS Radio Network. 
Equal advertising schedules on both WKTQ, south 
Paris, Me., and WKTJ. Farmington, Me., ears 10% 
discount off each station. 

TIME RATES 
Rates effective November 1. 1960. (Card No. 2.) 

Card received September 19, 1964. 

6. SPOT ANNOUNCEMENTS 
min 

15.00 
30 sec ID's 

1 U...-...__...._.._.._...___.....__ 3.75 2.50 
26 U._....-...-_._ . 

-..._ 4.75 3.55 2.40 
52 . 4.50 3.35 2.25 
104 tí 4.25 3.15 2.15 
156 U..__.._._.-..-.__._ 4.00 2.95 2.00 
260 ti .... .............._.._.._.._.._. 3.75 2.75 1.90 

7. PACKAGE PLANS 
ROS ANNOUNCEMENT PACKAGES 

WKLY: () (t) 
15 tL._.-.,.._.._.___, _ 3.60 2.70 
30 ti.._._.._.._._.___ -._ 3.20 2.40 
50 ti._....._..._..._ ..... .. .._. 2 R0 2.10 () 1 -minute (150 words) 

(I) 30 -seconda (75 words) 
(4) ID's (25 words) 

WATERVI LLE 
Kennebec County -Map Location D-8 

See RIDS consumer market map and data 
oing of the State. 

WGHM 
SKO W HEGAN 

(4) 
1.80 
1.60 
1.40 

at begin - 

City of license -Skowhegan. 
Waterville office: Elmwood Hotel, Waterville. Me. 

Phone 207-873-4442. 
See listing under Skowhegan, Maine. 

WTVL 
1946 

R'A:B 
Subscriber to the NAB Radio Code 

Media Code 4 220 9250 2.00 
Kennebec Broadcasting Co., 36 Silver St., Waterville. 

Me. 04901. Phone 207-873-3311. 
STATION'S PROGRAMMING DESCRIPTION 

WTVL: Programmed for general interest. 
NEWS: state and local on hour, world and national 
network on half hour. Full news summaries S am, 
noon, & 6 pm. Mobile unit news coverage. Weather: 
forecasts at :59 of each hour, summaries at 7:35 em, 
8 am, noon, & 6 pm. SPORTS: live major league 
baseball, basketball, hockey. Live local schoolboy and 
college football, basketball, hockey. Sportscast at 15 
past each hour, summaries at S am, root. & 6 pm. 
MUSIC: middle-of-the-road handled by air personali- 
ties. RELIGION: daily devotions 6 am, 8:20 am, & 
11:55 pm. 1 hour French programming each Sun, plus 
variety of non-commercial religious programa directed 
to specific type religious groups. Opera. Sat in season 
and concerts. Contact Representative for further de- 
tails. Reed 8/30/68. 

I. PERSONNEL 
General Manager -Carleton D. Brown. 
Station Manager -David D. Brown. 

MAINE 
2. REPRESENTATIVES 

John C. Butler Co., Inc. 
Bostoo--Kettell-Carter, Inc. 

3. FACILITIES 
1,000 w. days, 250 w, nights; 1490 ke. 

Non -directional. 
Operating schedule: 6 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb. 2a, 2b, la, 3b. 3c, 3d, 4a. 4d, 5, 6a, 

7a, 8. 
Rate Protection: lob, 1113. 12b, lab, 14a, 15a, 15b, 

15e. 
Basic Rates: 21a, 20b, 21a. 21b, 21e. 22a, 23a, 2414 

29b, 24c, 25a, 27, 29a, 29b, 30, 32a. 
Contracts: 40a, 41, 42b, 42d, 43, 44a, 44b, 45, 46. 

47a, 48. 49, 51a, 51b, 51e. 
Comb.; ConL Discounts: 60b, 60d. 60g, 601, 61a, 62a. 

62d. 
Cancellation: 70b, 70d, 71a. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 
Member: Hildreth Network Stations. 

TIME RATES 
No. 3 Elf 9/1/68 -Reed 8/30/68. 

6. SPOT ANNOUNCEMENTS 
I ti 19 ti 26 ti 52 ti 104 ti 156 ti 260 ti 

1 min 7.50 7.35 7.20 7.00 6.75 6.50 6.20 
30 sec 6.00 5.90 5.75 5.50 5.25 5.00 4.75 
Radio shorts: 50% of 1 -min. 

7. PACKAGE PLANS 
FREQUENCY PLANS 

(All time periods) 
PER WK: 5 ti 10 ti 15 ti 20 ti 30 ti 50 ti 

1 min. 8.50 5.50 5.25 5.00 4.50 9.00 
30 sec 5.00 9.25 4.00 3.75 3.50 3.25 
Radio shorts: 50% of applicable 1 -min. 

(') Fixed position not guaranteed: advertisers ad- 
vised prior to preemption. 

Saturation Packages do not combine to earn frequency 
discounts. Multi -products do not combine, unless pur- 
chased on one contract through one agency. 

WESTBROOK 
Cumberland County -Map Location B-9 

See BRDS consumer market map and data at begin- 
ning of the State. 

See Portland 
(including Westbrook) 
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MARYLAND 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL .... 637,200 Baltimore 453,700 
METRO AREAS Total Metros 453,700 
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State, Standard Metropolitan Statistical Areas State, County, City, Metro Area Data 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Annapolis -Anne Arundel Baltimore -Baltimore Cumberland -Allegany Frederick -Frederick Hagerstown -Washington Rockville -Montgomery Silver Spring -Montgomery 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City 1/1/68 1/I/68 
Metropolitan Area (000) (000) 

MARYLAND STATE 
TOTALS 3,727.5 1,043.67 

ALLEGANY C-2 88.5 27.43 
Cumberland 33.3 11.06 

ANNE ARUNDEL H-41' 268.9 68.32 
Annapolis 32.6 9.57 

BALTIMORE' H-3 1,559.6 453.12 
Baltimoret 929.1 274.84 
Baltimore 
Metro Area 2,047.6 579.96 

CALVERT H-5 19.3 4.62 
CAROLINE K-4 20.7 6.42 
CARROLL G-2 64.1 17.33 
CECIL K -2t 59.5 14.89 
CHARLES G -5t 39.1 9.32 
DORCHESTER J-6 31.0 9.51 
FREDERICK F -3t 81.6 22.95 

Frederick 25.2 7.80 
GARRETT B-2 22.2 6.02 
HARFORD J -2t 103.5 27.63 

HOWARD H-3 51.5 13.56 
KENT K-3 17.4 5.18 
MONTGOMERY G -4t 448.0 122.43 

Rockville 40.6 9.88 
Silver Spring 108.1 32.45 

PRINCE GEORGES H-51' 557.7 149.19 
QUEEN ANNES K-4 18.8 5.58 
ST. MARYS H -6t 46.3 10.69 
SOMERSET L-7 18.5 5.48 
TALBOT K-5 23.2 7.31 
WASHINGTON E -2t 106.1 31.87 

Hagerstown 39.7 13.22 
WICOMICO K-6 56.4 16.94 
WORCESTER L-6 25.6 7.88 

Consumer Spendable Income -1967 Retail Sales -1967 
"/o Distribution of Families Total Retail Sales- By Selected Store Types 

Per 3000 5000 8000 10000 15000 Per General Home 
Household to to to to and Household Food Drug Mdse. Apparel Furn. 

($000) (S) 

10,724,749 10,276 

229,692 8,374 
103,325 9,342 
633,992 9,280 

78,460 8,199 
4,911,738 10,840 
3,106,148 11,302 

6,019,603 10,379 
31,902 6,905 
40,211 6,263 

139,600 8,055 
123,443 8,290 
79,631 8,544 
64,352 6,767 

196,799 8,575 
71,616 9,182 
35,482 5,894 
218,214 7,898 
116,059 8,559 
35,356 6,825 

1,915,986 15,650 
93,715 9,485 

370,546 11,419 
1,284,942 8,613 

37,046 6,639 
87,356 8,172 
38,161 6,964 
62,904 8,605 

251,952 7,906 
120,178 9,091 
139,351 8,226 
50,580 6,419 

4999 7999 9999 14999 over ($000) (S) ($000) ($000) ($000) ($000) 

15.0 25.3 16.2 20.5 17.4 5,711,077 5,472 1,212,140 219,820 800,600 286,295 

20.9 31.4 12.9 16.1 9.0 131,887 4,808 36,860 5,089 23,090 12,236 
82,666 7,474 18,418 2,968 11,922 9,043 

15.5 26.6 19.6 21.1 12.9 383,868 5,619 71,787 13,284 65,647 12,320 
102,033 10,662 21,110 4,363 13,013 5,633 

14.1 21.3 19.0 22.6 19.0 2,441,608 5,388 489,270 109,013 408,423 138,007 
1,552,437 5,649 351,342 72,714 279,299 120,307 

15.0 23.3 18.5 21.5 17.1 3,082,824 5,316 617,834 129,748 482,939 157,733 
24.3 23.4 16.0 12.2 8.2 18,611 4,028 5,566 257 1,175 313 
25.0 21.7 15.7 11.8 5.7 24,588 3,830 7,099 579 954 839 
21.8 31.6 13.5 14.1 8.6 92,747 5,352 18,690 2,531 3,177 2,638 
23.4 26.9 17.7 15.1 8.1 57,778 3,880 11,106 1,035 2,951 836 
19.0 23.5 17.9 17.9 11.4 66,273 7,111 13,450 1,534 2,634 510 
23.9 20.8 16.3 14.4 7.5 39,154 4,117 11,031 927 4,774 1.839 
22.3 25.4 16.5 16.1 10.8 135,410 5,900 24,786 3,770 10,048 6,893 

90,454 11,597 21,334 3,022 9,424 6,685 
26.3 31.0 5.0 6.8 3.5 29,185 4,848 6,360 824 716 976 
21.9 31.7 17.1 13.1 6.7 112,155 4,059 25,477 3,347 3,963 4,274 
19.5 37.5 9.4 14.7 10.5 52,446 3,868 12,610 1,573 1,729 494 
26.4 21.1 15.8 12.1 8.4 27,610 5,330 7,128 551 1,429 907 
3.4 15.2 11.7 25.4 43.1 830,617 6,784 191,298 27,658 120,218 40,856 

116,665 11,808 34,221 4,531 8,651 5,756 

15.2 39.5 13.2 19.9 7.8 777,624 5,212 179,581 35,227 101,796 32,021 
24.7 21.6 15.5 11.7 6.7 17,566 3,148 2,755 300 1,059 141 
23.5 22.0 16.4 15.3 9.8 47,491 4,443 12,095 1,367 3,771 1,893 
21.4 16.2 15.3 15.9 8.6 26,746 4,881 7,490 780 1,079 675 
21.5 19.6 15.3 14.9 14.1 67,101 9,179 10,311 2,040 1,990 3,744 
23.5 29.6 14.6 14.2 8.8 156,4C6 4,908 26,674 3,757 25,121 8,335 

105,552 7,984 16,163 3,201 20,654 7,747 
20.7 22.3 17.6 16.9 11.4 115,526 6,820 24,875 3,048 12,614 13 138 
24.8 24.0 11.4 10.3 6.8 58,680 7,447 15,841 1,329 2,242 2,410 

($000) 

245,384 

6,576 
6,065 

10,975 
5,236 

127,797 
105,315 

148,727 
165 
886 

3,266 
1,384 

572 
1,424 
8,119 
5,764 
1,438 
5,638 
1,051 

877 
35,255 

8,476 

16,681 
407 

3,088 
844 

2,417 
7,669 
5,020 
6,078 
2,777 

MARYLAND 

Paseen. 
per 

Cars 
1/1/68 
(000) 

Farm 
Pope- 
lation 

1/1/68 
(000) 

Gross 
Farm 

Income 
1961 

($000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

944,027 363,790 1,381.90 100.6 371,485 

23,990 10,413 40.02 1.2 2,437 
16,701 4,344 
62,699 28,259 125.61 5.3 8,602 
22,950 3,958 

361,001 132,776 306.49 5.5 19,506 
283,894 91,367 

480,717 183,743 536.46 
5,325 1,568 7.87 4.0 6,449 
3,486 1,520 9.92 3.9 19,709 

15,618 8,241 32.19 7.0 23,611 
14,626 7,411 20.18 3.3 11,847 
11,926 6,557 16.73 5.1 8,564 

6,292 2,062 15.21 2.9 11,829 
20,427 7,745 39.24 8.4 37,794 
14,255 5,099 

8,119 1,574 8.42 4.6 8,786 
26,303 8,963 46.28 6.0 15,960 
15,096 5,504 25.89 2.9 9,869 

3,351 1,559 8.06 2.5 13,263 
171,087 49,332 267.87 4.0 16,412 

31,174 6,706 

116,136 54,191 282.93 7.0 11,227 
1,518 2,665 8.22 3.5 14,727 

10,359 3,777 14.42 5.1 8,644 
2,971 2,220 7.54 2.4 18,856 

9,905 2,757 11.90 2.7 13,651 
22,914 13,056 49.22 5.6 21,318 
18,861 7,240 
22,742 6,685 26.35 4.0 37,853 

8,136 4,955 11.34 3.7 30,571 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
(r) Baltimore County data Includes Independent city of Baltimore data. 
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MARYLAND 

MARYLAND 
See SRDB consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

ABERDEEN 
Hanford County -Map Location J-2 

See RIDS consumer market map and data at beginning 
of the State. 

WAMD 
1957 

Media Cede 4 221 0200 4.00 
John L. Allen, Box 516, Aberdeen, Md. 21001. Phone 

301-272-4400. 
I. PERSONNEL 

General Manager -John L. Allen. 
3. FACILITIES 

500 w.; 970 Ice. Directional -separate patterns day 
and night. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 9d, 5, ea, 7b, 8. 
Rate Protection 10a, lie, 12a, 13a, 14a, 15b. 
Basic Rates: lob, 21a, 21c, 22b, 23e, 24a, 25a, 20, 

28b, 29b, 30, 31. 33b. 
Contracts: 40a, 42a, 42d, 43, 44a, 45, 48, 47a, 48, 

51a, 51b, 51c. 
Comb.; Cont. Discounts: 804, 601, 61a, 62b. 
Cancellation: 70b, 70d. 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
ER 1/15/66 -Reed 4/8/86. 

6. SPOT ANNOUNCEMENTS I 50 10/15 
min see see 

1 a -... 3.25 2.75 2.35 
13 z 2.70 2.20 
26 x _ 3.00 2.85 2.10 
52 x 2.90 2.80 2.00 
104 x..._ 2.75 2.50 1.90 
156 z -.___ 2.65 2.40 1.80 
260 z __ 2.50 2.35 1.70 
260 t._.._.._.-..--_.._.. _ 2.40 2.30 1.65 

ANNAPOLIS (3AM;2FM) 
Anne Arundel County -Map Location H-4 

See BRUS consumer market map and data at begin- 
ning of the State. 

WANN WXTC(FM) 
1947 1960 

Independent Negro 

Subscriber to the NAB Radio Code 
Media Code 4 221 0400 0.00 

Annapolis Broadcaoting Corp.. Box 631. Bay Ridge 
Road, Annapolis, Md. 21404. Phone 301-267-8707. 
Baltimore: Phone 301-974-0700. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Morris H. Blum. 

2. REPRESENTATIVES 
Zimmer, Inc. 

3. FACILITIES 
l0,u0u w.; 1190 kc. days. Directional. 
Operating schedule: Sunrise -local amen. EST. 
FM FACILITIES 
ERP 20,000 w.; 107.9 mc. 
Operating schedule: sunrise to local sunset. 
Antenna ht.: 205 feet above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

8. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, lb, 3a, 3b, 3d. 4a, 4d, 5. 6e. 7b. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 1413. 15c. 16. 
Basic Rates: 20a, 21a, 22a, 23a, 24c, 28c, 
Contracts: 40e. 41, 45, 46, 47e. 51a. 
Comb.; Cont. Discounts: 60a, 80g. 
Cancellation: 70a, 70c. 72, 73a, 73b. 
Entire schedule devoted to Negro Market. 

TIME RATES 
No. 9C Rev 7/1/66 -Reed 9/6/68. 

B. SPOT ANNOUNCEMENTS 
1 min 20/30 see ID 

Flat (fixed position) _._....... 8 6 4 

7. PACKAGE PLANS 
WEEKLY SATURATION PLANS 

(Within a 7 day period) -1 minute- 20/30 seconde 
Per week: Each Total Each Total 
10 times 7.50 75.00 5.50 55.00 

15 times ....... 7.00 105.00 5.00 75.00 
20 times ....... 6.50 130.00 4.50 90.00 
25 times..._.._...-_ 6.00 150.00 4.00 100.00 
30 ...... 5.50 165.00 3.50 105.00 
50 times 5.00 250.00 8.00 150.00 

Above rates may be combined for frequency. 
(1 5 or more 1 -minute or 1/2 -minutes Der week 
up to and including 10, take the 10 -Plan rate. 

8/10 -second ID's -2.50 each, flat; no frequency din - 
count. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr IO min 5 min 

Flat 50 30 20 10 

WNAV 
1949 

Mutual Network 
Media Code 4 221 0600 5.00 
Capital Broadcasting Co., Box 829, Admiral's Dr., 

Admiral Heights, Annapolis, Md. 21404. Phones 
301-263-2639. Baltimore: 301-974-0730. 

I. PERSONNEL 
President -Henry Rau. 
Vice -President -Lloyd S. Smith. 
Station Manager -Daniel K. Lavelle. 

2. REPRESENTATIVES 
New York. Chicago, Los Angeles, San Francisco- 

UBC Sales. 
Pennsylvania -Robert S. Dome Company. 
Atlanta -David Carpenter Company. 

3. FACILITIES 
5.000 w. days, 1,000 w. nights; 1430 kc. 

Directional -night only. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2e, 2b, 3a, 3b, 3c, 3d, 4a, 5, 0e. Tb, 8. 
Rate Protection: 10g, 11g, 12g, 13g, I4g, 15a, 16. 
Basic Rates: 20b, 21a, 23a, 24b, 24c, 25a, 26, 28a, 

28c, 29a, 30, 32a. 
Contracts: 40e, 41, 44a, 44b, 48, 48, 49, 51c. 
Comb.: Cont. Discounts: 80a, 60c, 601, 61c, 82d. 
Cancellation: 70c, 71a, 73a. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with WARE, Hagerstown, Md.; WDOV, 
Dover. Del.: WATO, Oakridge. Tenn. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective July 1, 1964. 

Card received Auguat 3, 1984. 
6. SPOT ANNOUNCEMENTS 

FIXED POSITION 
1 min 30 sec 10 sec 

312 ti, ea _.. 5.00 3.95 2.50 
158 ti. ea 5.50 4.40 2.75 
104 ti, ea...._ 6.25 5.10 3.15 
26 ti, ea..._ 7.00 5.60 3.50 
1 ti. eu. 8.00 8.50 4.00 

7. PACKAGE PLANS 
MARKET SATURATION PACKAGES 

ROS 
PER WK: 1 min 30 see 10 see 
12 ti 69.00 57.00 35.00 
18 ti 99.00 79.00 49.50 
30 ti 150.00 120.00 79.50 
50 ti 238.00 175.00 120.00 
Market Saturation Packages and 10 -second announce- 
ments do not combine to earn additional frequency 
discounts. 

8. PROGRAM TIME RATES 
5 MINUTES ea 

312 ti ._ 10.50 
156 ti 11.00 
104 ti ...... _._ 11.75 
28 ti._.._ .._......_..._..._. 12.50 
1 ti _......._.._.._.._... 19.00 

WNAV-FM 
1948 

Media Code 4 221 0601 3.00 
Capital Broadcasting Co., Box 829, Admiral Drive. 

Annapolis, Md. 21404. Phone 301-283-2639. Bal- 
timore 301-974-0730. 

I. PERSONNEL 
President -Henry Rau. 
Mgr. & Pratt. Din -Elizabeth Straubel Smith. 

2. REPRESENTATIVES 
New York, Chicago-UBC Sales. 
Pennsylvania -Robert S. Dome Company. 
Atlanta -David Carpenter Company. 

3. FACILITIES 
EltP 50,000 w.; 99.1 mc. 
Operating schedule: 8-2 am. 
Antenna ht.: 385 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a. 2b, 3a, 3b, 3e, 3d. 4a. 7b. 8. 
Rate Protection: 10g, 11g. 12g, 13g, 14g, 16. 
Basic Rates: 20b, 23a. 
Contracte: 40a. 41, 46, 48. 51c. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 70e, 73a. 

TIME RATES 
ER Reed 5/8/66. 

7. PACKAGE PLANS 
Plan I -Sun 7:30-2 am: Mon. Tues, Wed. Sat 7:45- 
8:45 am & 6:30 pm -2 am: Thurs, Fri 7:45-8:45 am 
& 9 pm -2 am. 
66 U per wk, per mo 500 
Plan II -Sun 7:30-2 am; Mon, Wed 7:45-8:45 am & 
6:30 pm -2 am; Fri 7:45-8:45 am & 9 pm -2 am 
42 ti per wk, per mo 200 
1 minute spots only. Minimum purchase. 1 month. 

WYRE 
1948 

R A 

Media Code 4 221 0800 1.00 
Radio Chesapeake, Inc., Box 1551, Annapolis. Md. 

21400. Phone 301-263-9211: Baltimore Phone 301- 
974-0460: Washington Phone 202-776-8622. 

I. PERSONNEL 
President-Erny Tannen. 
Vice-Pres. & Gen'l Mgr. -Marvin Mirvta. 
Vice-Pres. & Sta. Mgr. -Carl J. Marcocci. 

2. REPRESENTATIVES 
The MEDIAmerica Co. 
Midwest -Walton Broadcasting Sales Corporation. 

3. FACILITIES 
250 w. days: 810 hr. Non -directional. 
Operating4.A 

COMMISSION 
EST. 

15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: 3a. 3b, 9a, 9d, 5, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 
Basic Rates: 20a, 22a, 23e, 24a, 28b, 29a. 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: 62b. 
Cancellation: 71a, 73e. 
Member: National Aguadlo Groups, Inc. 

TIME RATES 
Rates effective January 1, 1965. (Card No. 3.) 

Card received March 8. 1965. 
Class AA -6:00-9:30 am and 3:30-8:30 pm. 
Class A-9:30 am -3:30 pm. 

7. PACKAGE PLANS 
ROS 

PER WK: (1 minute) 
70 ti 560. 24 ti _..._.....__..__ 250. 
80 ti 510. 18 ti 190. 
50 ti 950. 12 ti 130. 
40 ti 380. 6 ti 70. 
30 ti 300. 1 ti 14. 
Spots may be concentrated in fewer days for greater 
frequency where possible. 50% of all spots in Class 
AA time and 50% in Class A time. 

DISCOUNTS 
(Apply only as earned) 

4 consecutive wks 5% 26 consecutive wks.._ 15% 
13 consecutive wka 10% 52 consecutive who.... 20% 
20 or 30 seconds -75% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 
Announcements must run consecutively within the 
established contract year. 
1 -minute announcements pre-empt all shorter an- 
nouncements. Spots may be concentrated in fewer 
days for greater frequency, where possible. 
Packages are non -cancellable. 

10. SPECIAL FEATURES 
Newscasts: 1-1/2 times the applicable 1 -minute rate. 

BALTIMORE (12 AM; 10 FM) 
(including Glen Burnie, Towson) 
Baltimore County -Map Location H-3 

See SIDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of Indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

WAYE 
1955 

BALTIMORE 

All News 

Dom 
Media Code 4 221 1000 7.00 
Adler Communications Corp, 1111 Park Ave., Pent- 

house Sutton Place, Baltimore, Md. 21201. Phone 
301-728-7570. 
STATION'S PROGRAMMING DESCRIPTION 

WAYE: Programmed for adults. 
All news all the time. International, national, local. 
regional, sports, weather, time, on -the -snot reports, 
traffic, editorials, business, stock markets and in- 
terpretive commentaries, programmed in half hour 
blocks. Contact Representative for further details. 
Recd 2/28/68. 

I. PERSONNEL 
President -Warren Adler. 
Executive Vice -President -W. Ronald Smith. 
Vice-Pres. & Gen'l Mgr. -Allan J. Eisenberg. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Pennsylvania -Robert S. Dome Company. 

3. FACILITIES 1,000 w. days: 860 ke. Directional. 
Operating schedule: Sunrise -local sunset EST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a. 3b, 3d, 4a, 5. 8a, 8. 
Rate Protection: lob, 11b, 12b, 13b. 14b, 16. 
Basic Rates: 20b. 21a, 21b, 21d, 22e, 22b, 23a, 27. 

28a, 28e, 29a, 30, 33a. 
Contracts: 40a, 41, 42b, 42d, 45. 48, 48, 51b. 
Comb.: Cont. Discounts: 60b, 60i, 61e, 82b. 
Cancellation: 70c. 71a, 73b. 
Prod. Services: 80. 81. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 12 ER 3/25/68 -Reed 4/4/68. 
AA -Mon thru Fri 8:30-9 am & 3:30-6:30 pm. 
A -Mon thru Fri 9 am -3:30 pm & 8:30 pm -6:30 am. 
B -Sat & Sun all day. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 5001 40 t1 25 t1 20 tI 15 tI 10 ti 511 
1 min. 8 10 12 14 16 18 20 
20/30 see. 6 7 9 11 13 15 17 

CLASS A 
1 min..._ 6 8 10 12 14 16 18 
20/30 sec 4 5 7 9 11 13 15 

CLASS B 
1 min .... 6 8 10 12 14 
20/30 sec 4 5 7 10 12 
10 sec: 50% of 1 -min. Not combinable. 

TOTAL SATURATION PLAN 
24 1 -min spots per wk. Mon thru Sat, all times 
rotated (minimum 4 mks) 250.00. 
Packages are combinable to earn frequency discount. 

8. PROGRAM TIME RATES 
Ir 19x 26x 52x 1560 260x 

1 hr 150 145 140 135 130 125 
1/2 hr 80 78 78 74 72 70 
1/4 hr 54 52 50 48 46 44 
5 min 29 28 27 26 25 24 
Fixed position and feature adjacencies, extra 2.00. 

DISCOUNTS 
13 wk -5% 26 wk -10% 39 wk -15% 52 wk -20% 

(Baltimore continued on next page) 

CAUTION: 

Several listings 

show rates as net 

to the station. 

Stations listing such 

rates do not allow for 

agency commission 

when billing. 

Under the heading 

"AGENCY COMMISSION" 

the listings of 

these stations show: 

"NONE --ALL RATES NET 

TO STATION" 

CHECK... 

"AGENCY COMMISSION" 

section in each listing 

when preparing 

estimates and issuing 

orders and contracts 
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MARYLAND 

Baltimore-Continued 
WBAL 

1925 
BALTIMORE 

NBC Radio Network 

dir mcgavren-gui Id 
pgw radio, inc. 

R A 
A Haret Owned Station 

Media Code 4 221 1200 9.00 
Hearst Corp., 3800 Hooper Ave., Baltimore, Md. 

21211. Phone 301-467-3000. 
Studios: Maryland Broadcasting Center, Baltimore, 

Md. 21211. Phone 301-467-3000. 
STATION'S PROGRAMMING DESCRIPTION 

WBAL: Variety programming for general Interest of 
adults and young adults. 
AIR PERSONALITIES featured on all programs. 
NEWS: 30 min news, weather and sports 6 pm, 15 
min 7 am, 8 am. noon, 11 pm. 10 min network. 
regional, local on hour balance of day. 5 min on hour 
12M-8 am. SPORTS: play-by-play major league 
baseball, pro hockey. ENTERTAINMENT: programs 
include varied music, current, standards, albums. 
ehawtunes with public service. information, humor 
and brief occaaalonal 2 -way phone features. Farm 

Rrogram epr sentati5-vea for 
m. 

further 
omen'show a. 

1Rec d 11/1% 7 
Contact 

I. PERSONNEL 
Vice-Pres. & Gen'l. Mgr.-Alfred E. Burk. 
General Sales Manager-Thomas E. Moore. 
Program Manager-Donald Kelly. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
50.000 w.; 1090 kc. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, Sb, 3e, 3d, 4a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 104. 14d. 
Basic Rates: 20a, 20b, 21b, 21d, 22a, 22b, 24e, 25a, 

27, 28a, 29a, 32b, 33b. 
Contracts: 40e, 40e, 41, 424, 42c, 43, 44b, 45, 48, 

47a, 49, 50, S1b, 51c. 
Comb.; Cont. Discounts: 60a, 60e. 60g. 601, 62b, 62d. 
Cancellation: 70a. 70c, 71e. 72, 73e, 73b. 
Prod. Services: 81, 82. 
All rebates payable in additional time only. No re- 
bates allowed to accumulate beyond a contract year. 
Affiliated with NBC Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 32 Eft 7,1/68-Reed 6/16/68. 
AA-Daily 6-10 am. 
A-Dally 4-8 pm. 
B-Daily 10 am -9 pm & 5-6 am. 
C-Daily 8 pm -5 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK, I MIN: I ti 6ti 12tí 18t1 
1 wk 70 67 62 
28 67 64 59 
52 wk 63 61 56 

CLASS A 
1 wk 65 62 57 .... 
26 wk. 62 59 54 .- 
52 wk 59 56 51 .... 

CLASS B 
1 wk 40 36 32 28 
26 wk 38 34 30 27 
52 wk 36 32 28 25 

CLASS C 
1 wk. 35 32 28 24 
26 wk _._... 33 30 26 22 
52 wk 31 28 24 20 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
20 sec: 75% of 1 -min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 
(Mon thru Sat -1 Minute) 

12 ti (2AA. 1A. 7B, 2C)......._ _.._.._.._.._.........._... 432 
18 ti (3AA, 3A, 913, 3C)..._.._ _.._.._.._ 812 
24 ti (4AA, 9A, 12B, 4C) 768 
TAP Plans do not combine with other spots for fre- 
quency. There are no further discounts on TAP'S. 
Placement of spots in time periods and days is at 
the option of the station. 

WBAL-FM 
1958 

BALTIMORE 

nnn 

Madia Code 4 221 1201 1.00 
WBAL-FM. 9800 Hooper Avenue. Baltimore, Md. 

21211. Phone 301-487-3000. 
STATION'S PROGRAMMING DESCRIPTION 

WBAL-FM: Programmed for adults interested In 
serious music and arts. 
Semi -classical and serious music all day long, with 
programs of drama, readings, lectures discussions and 
talk related to arts, preferably in Baltimore -Wash- 
ington area. 9:05 pm, M -F, feature taped perform- 
ances by major orchestras. Opera, Sat 2 pm. Also 
chamber music, folk music, comedy and Broadway 
shown. NEWS: 6:30 am, 7 am, 8 am. 9 am, noon, 
1 pm, 5 pm, 8 pm, 9 pm, 11 pm. Contact Repre- 
sentative for further details. Recd 2/29/68. 

I. PERSONNEL 
General Manager-Alfred E. Burk. 
Station Manager-Thomas H. O'Connor. 
Program Supervisor-Robert E. Benson. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio. Inc. 
Canada-Andy McDermott Sales Ltd. 

(This listing eontinued en next page) 
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MARYLAND 
Baltimore -W B A L -FM --Continued 
3. FACILITIES 

ERP 50,000 w.; 97.9 mc. 
Operating schedule: 6:30-1 am. EST. 
Antenna ht.: 946 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, lb. 4a, 9d, 6a, 7b, 8. 
Basic Rates: 201, 22a. 
Contracts: 41, 42a, 45, 96. 
Cancellation: 73a. 
Prod. Services: 80, 82. 
FM programmed separately from AM. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 2/1/66 -Reed 2/14/67. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

Equal participations available to maximum of 7 
patron sponsors. Each receives a minimum of 35 1 - 
minute spots and 4 hours of sponsored programming 
each week on a rotating schedule. 
Per yr..._.._. ...... __-. 15,000 1/2 part, per yr.-._ 8,000 

WBMD 
1947 

BALTIMORE 

Country Music Network 

Media Code 4 221 1400 9.00 
Key Broadcasting Corp., 21 W. Chase St., Baltimore 

Md. 21201. Phone 301-685-7095. 
STATION'S PROGRAMMING DESCRIPTION 

WBMD: Programmed for general interest. 
AIR PERSONALITIES handle all segments, featur- 
ing modern country music. NEWS: 5 min every hour. 
M -F, 1:30-2:30 pm live remote broadcast with 
women's director interviewing stars and personalities 
from downtown restaurant. SPORTS: hourly reports 
plus remote reports on Sat, from station's yacht on 
bay, on boating and fishing news. Personalities 
available for remote broadcasts for store openings, 
shopping centers. sales events. Live talent, bande, 
singers, comedians, available for live shows also. 
Contact Representative for further details. Reed 
8/9/67. 

I. PERSONNEL 
Vice-Pres. & Gen 'l Mgr. -Carl G. Brenner. 
Program Director -Don Keller. 
Women's Editor -Misa Harriett - 

2. REPRESENTATIVES 
Charles Bernard Co.. Inc. 
West Coast -J. A. Lucas & Co., Inc./JALCO. 

3. FACILITIES 
1,005 w. days; 750 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cuh discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2e, 2b, 3a, 3h, 3c, 3d, 4a, 4d, 5, Bs, 7a, 

8. 
Rate Protection: lob, 1lb, 1213, 1313, 14e, 1513, 16. 
Buio Rates: 20a, 20b, 21e, 21b, 21d, 22b, 24a, 24b, 

24e, 25a, 28h, 28c, 29a, 33a. 
Contracts: 40e, 44e, 44b, 45. 46. 47e, 49. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 00h, 601, 

61e, 61e, 62d. 
Cancellation: 70b. 70d, 71a, 72, 73b, 
Prod. Services: 80, 82. 
Member: Country Music Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1, 1966. 
Rates received February 28, 1966. 

6. SPOT ANNOUNCEMENTS 
1 ti 52 ti 156 ti 312 ti 624 ti 1000 ti 

1 min 18.00 17.00 16.00 15.00 14.00 13.00 
20 sec 13.00 12.50 12.00 11.50 11.00 10.50 
10 sec 10.00 9.50 9.00 8.50 8.00 7.50 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES 

PER WK: 1 min 20 sec 10 see 
10 ti 16.00 12.00 9.00 
20 ti 15.00 11.50 8.50 
30 ti 14.00 11.00 8.00 
40 ti 13.00 10.50 7.50 

8. PROGRAM TIME RATES 
Ix 19x 26x 52x 104x I56x 312x 

1 hr 165 155 195 135 123 115 105 
1/2 hr 95 90 85 80 75 70 65 
1/4 hr 70 65 60 55 50 45 40 

9. PARTICIPATING PROGRAMS 
"Here's Harriett" -2 -minute women's capsule: 
1 ti._...._ ___.._. 19.00 312 t1._._..._.._......._ 16.00 
26 ti._.._..__.._.._ 

_ 
18.50 624 ti 15.00 

52 tt.__..___..._..- 18.00 1000 ii._............v.... 14.00 
156 ti ..... _..__...._._ 17.00 
Includes 10 -second opening, 1 -minute middle, 10 - 
second closing commercials. 

Discount 
Extra 7% If used consecutively for 26 weeks; 10% 
for 52 weeks. 

10. SPECIAL FEATURES 
5 MINUTE NEWS. WEATHER, SPORTS 

PER WK: 
1-3 tl 30. 7-10 ti 24. 
4-6 ti 26. 11-15 ti 22. 
News, weather, sports or traffic flashed tied -in with 
1 -minute spots at regular spot rate. 

W B M D -FM 
1963 

BALTIMORE 

Media Code 4 221 1401 7.00 
Key Broadcasting Corp., 21 W. Chase St., Baltimore, 

Md. 21201. Phone 301-685-7095. 
STATION'S PROGRAMMING DESCRIPTION 

WBMD-FM: Programmed for general interest. 
AIR PERSONALITIES handle all segments. MUSIC: 
modern country. NEWS: 5 min every hour. M -F, 

1:30-2:30 pm live remote broadcast with women's 
director interviewing stars and personalities from 
downtown restaurant. SPORTS: hourly reports plus 
remote reports on Sat from station's yacht on bay. on 
boating and fishing news. Personalities available for 
remote broadcasts for store openings, shopping 
centers, sales events. Live talent, bands, singers, 
comedians, available for live shows also. Contact 
Representative for further details. Reé d 7/29/68. 

I. PERSONNEL 
Vice-Pres. & Gess i Mgr. -Carl G. Brenner. 
Continuity Director -Bob Hudson. 
Women's Editor -Miss Harriett. 

2. REPRESENTATIVES 
('harles Bernard Co., Inc. 
West Coast -J. A. Lucas & Co., Inc./JALCO. 

3. FACILITIES 
ERP 1,820 w.; 105.7 mc. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulation 
General: lb, 2a, lb, 3a, 3h, 3c, 9a, 9d, 5, 6a, 7a, 8. 
Rate Protection: lob, 11b, 12h, 14c, 15h, 16. 
Basic Rates: 20a, 20h, 21a, 21b, 21d, 24a, 24h, 24c, 

25a, 28h, 28c, 29a, 33a. 
Contracte: 40a, 44a, 44b, 45, 46, 47e, 49. 
Comb.; Cont. Discounts: 60e, 60d. 60e, 66f, 60h, 601, 

61a. 61c, 62d. 
Cancellation: 70b, 70d, 710, 72, 73b. 
Prod. Services: 80, 82. 
Member: Country Music Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 3/1/66 -Reed 7/11/68. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 156x 312x 624x 1000x 
1 min 9.00 8.50 8.00 7.50 7.00 6.50 6.00 
30 sec 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
10 sec 6.00 5.50 5.00 4.50 4.00 3.50 3.00 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104x 156x 312x 

1 hr 120 108 96 84 72 63 54 
1/2 hr 68 61 54 47 40 33 27 
1/4 hr 38 34 30 26 20 17 14 

WCAO 
1922 

BALTIMORE 

OTON RfPRIMlNTATIVfINING. 

R A B 
A Plough, Inc. Station 

Media Code 4 221 1600 4.00 
Plough Broadcasting Co., Inc., 40 W. Chase St., 

Baltimore, Md. 21201. Phone 301-685-0600. 
Studios: 8001 Park Heights Ave., Baltimore, Md. 

21208. 
I. PERSONNEL 

President -Harold R. Krelstein (Memphis). 
Vice-Pres. á Oen'l Mgr. -Byron Mlllenaon. 
General Sales Manager -Joseph M. Cahill. 

2. REPRESENTATIVES 
Stone Itepreaentativea, Inc. 
Boston -New England Spot Sales, Inc. 

3. FACILITIES 
5.000 w.; 600 ke. Directional -same pattern all hours. 
Operating schedule: 24 hour daily. EST. 

4. AGENCY COMMISSION 
15% time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3h, 3d, 4a, 4d, 5. 6h, 7b, 8. 
Rate Protection: 104, 11h. 12h, 13b, 15c, 16. 
Basic Rates: 20a. 2014. 21e, 21h, 21d, 22a, 22b. 23a, 

24h, 24c, 25a, 28a, 29a, 33h. 
Contracts: 40c. 41, 44a. 45, 46, 47a, 49, 50, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 801, 61a, 62b. 
Cancellation: 70d, 71a, 72. 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 27 Elf 9/1/68 -Reed 8/12/68. 
AAA -Mon thru Sat 6-10 am & 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm; Sun 6 am -7 pm. 
A -Sun thru Sat 7-10 pm. 
B -Sun thru Sat 10 pm -8 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE, ROTATING -LIVE OR TRANSCRIBED 

AA A 
1 x 

AAA 
45 4 9 

52 x 53 43 40 28 
104 x 51 41 38 27 
156 x 49 39 36 28 
260 x 47 37 34 25 
312 x..._ 45 35 31 24 
364 x 43 33 29 23 
520 x 39 31 27 21 
1040 x 36 29 25 20 
Fixed position within specified 

1/2 hr 60 50 45 32 

7. PACKAGE PLANS 
1 MINUTE SATURATION PACKAGE 

PER WK: 6ti 12tí 18tí 24 t1 3041 96tí 
AAA 306 588 846 1080 1290 1476 
AA 246 468 668 840 990 1116 
A 228 432 812 744 870 972 

Not combinable to earn frequency discounts, multi - 
products do not combine unless purchased on one 
contract through one agency. Not subject to retro- 
active discounts. May be cross combined. 

TOTAL AUDIENCE PLAN 
PER WK, I MIN: WKLY 
6 ti (2AAA. 2AA, 2A) 240 
12 ti (4AAA, 4AA, 4A) ... 456 
18 ti (6AAA, 6AA 8A) 848 
24 ti (8AAA, OAA, 8A) 816 
36 ti (12AAA, 12AA, 12A) 1152 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min 
20 sec: 70% of 1 -min. 
ROS Sun thru Sat, BTA, pre-emptible, 50 per wk, 
ea 28. 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

mnimum 
WKLY: 

(46tike7ti 
12tí 14(I 18 ti 

AAA 456 518 864 980 1224 
AA ..._ 378 427 708 798 990 
A 300 336 552 616 756 
B 234 259 420 462 558 

CONSECUTIVE WEEKS DISCOUNT 
13 wk -5% 26 wk -10% 52 wk -15% 

WCAO-FM 
1947 

BALTIMORE 

HERBERT E. GROSKIN 
Bs COMPANY 

R A B 

Media Code 4 221 1601 2.00 
Plough Broadcasting Co., Inc., 40 W. Chase St.. 

Baltimore, Md. 21201. Phone 301-685-0600. 
I. PERSONNEL 

President -Harold R. Krelstein (Memphis). 
Vice-Pres. & Gen'l Mgr. -Byron Millenon. 
Asst. to Vitro -President --Charles W. Purcell. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 20,000 watts; 102.7 mc. 
Operating schedule: 7-1 am. EST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: 'la, 2a, 3a, 313, 9a, 4d, 5, 6h, 7b, 8. 
Rate Protection: lob, 11h, 12h, 13b, 14b. 
Basic Rates: 20a. 22a, 22h, 23a, 24a, 28a, 29a. 
Contracts: 40a, 42a. 45, 46. 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b. 61c. 62h, 62e. 
Cancellation: 70a, 70c, 73a. 

(') For 5 minute program 1:30. 
Member: The Groskin Group. 

TIME RATES 
No. 8 Eff 6/1/66 -Reed 4/19/86. 

6. SPOT ANNOUNCEMENTS 
Ix I5x 30x 

1 min 12.00 11.00 10.00 
8. PROGRAM TIME RATES 

Ix 15x 90x 
1 
1/2 

hrhr. 
54 51 
72 68 

98 
5 min 30 29 28 

60x 125x 250x 500x 
9.50 9.00 8.50 8.00 

60x 125x 250x 500x 
62 59 56 53 
46 44 42 40 
27 26 25 24 

WCBM 
1924 

BALTIMORE 

maado METRO RADIO SALES 
Metromedia Radio e R q B 

Media Code 4 221 2000 6.00 
Metromedia Radio, A Metromedia Company. 
Business Office & Studio: 2810 N. Charles St.. Bal- 

timore, Md. 21218. Phone 301-235-8400. TELEX 
087-708. 

1. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Donald J. Kelly. 
General Sales Manager -William L. Lauer. 
Sales Prom. & Mdsg.-J. Joseph Clarke. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
10,000 w. days, 5.000 w. nights; 680 hr. 

Directional -separate patterns day and night. 
Operating schedule: 24 hours daily, except 1:00-5:00 
am Mon. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See ceded regulations 
Basic Rates: 20a. 22a. 23a. 24a. 25a. 28h, 29a. 
General: 211. la, 4a, 9d, 5, 6b, 7h. 8. 
Rate Protection: 100, ltd, 12d, 13d, 14d. 
Contracts: 45, 46. 47a. 
Comb.; Cont. Discounts: 80b. 61a, 82h. 
Cancellation: 70a, 70e. 71a, 73a. 
Rate Protection -Rates quoted herein are guaranteed 
for 26 weeks from effective date of any increase 
providing that advertising equalling a weekly expen- 
diture of 100.00 is actually running at the time of 
effective date of increase, and providing that these 
broadcasts continue without interruption during rate 
protection period. 

TIME RATES 
C Eff 8/1/67 -Reed 7/14/67. 

AA -Mon thru Sat 6-10 am. 
A -Mon thru Sat 3-7 pm. 
B -Mon thru Sat 10 am -3 pm; Sun 8 am -7 pm. 
C -Daily 7 pm -midnight. 
D -Daily midnight -6 am. 

8. SPOT ANNOUNCEMENTS 
PER WK: CLASS AA I min 20/30 IO see 
Specified (Hour or day) 55 44 28 
Lees than 6 tl (Rotating Mon thru 

Sat) 48 38 24 
6 ti (1 per day Mon thru Sat) 46 37 23 
12 ti (2 per day Mon thru Sat) 42 34 21 

CLASS A 
Specified (Hour or day) 45 36 22 
Less than 6 ti (Rotating Mon thru 

Sat) 38 30 19 
6 ti (1 per day Mon thru Sat)..... 38 29 18 
12 ti (2 per day Mon thru Sat) ..... 34 27 17 
18 ti (3 per day Mon thru Sat) ..... 32 26 16 

CLASS B 
PER WK: I min 20/30 IO see 
Specified (Hour or day) 40 32 20 

21 III Less than 6 ti (Rotating any 6 days) 36 29 18 
1365 6 ti (1 per day any 6 days) 34 27 17 
1113 12 ti (2 per day any 6 days) 32 28 16 

840 18 ti (3 per day any 6 days) 28 22 14 
609 24 tl (4 per day any 6 days)._.. .... _ 26 21 13 

30 ti (5 per day any 6 days) 24 19 12 
CLASS C 

Less than 6 tl (Rotating any 6 days) 18 15 9 
6 ti (1 per day any 6 days) 17 14 9 
12 ti (2 per day any 6 days) 16 13 8 
18 ti (3 per day any 6 days)....._ 14 12 7 
24 ti (4 per day any 6 days) 13 11 7 
30 ti. 12 10 6 

CLASS D 

FPA 
10 8 5 

CKAGE PLANS 7. 
WEEKLY CIRCULATION PLANS 

Spots must be scheduled equally over 7 -day period 
and rotate within time classification. 
PER WK: I min 20/90IOsee 
Plan A, 12 ti (2AA, 2A, 9B, 4C).... 324 260 162 
Plan B, 18 ti (3AA, 3A. 6B, 6C).... 432 346 216 
Plan C. 24 ti (4AA, 9A, OB, 8C).... 552 442 276 
Plan D, 36 ti (6AA, 6A. 12B, 12C) 792 634 396 
Weekly Circulation Plans are offered on a preemptible 
basis at station's discretion for a full rate card 
advertiser. 
In the event of preemption, spots will be made good 
In comparable or better time periods at the earliest 
possible convenience and prior to expiration of schedule. 
Weekly Circulation Plane do not earn 52 Consecutive 
Weeks Discount. Weekly Circulation Plans do not 
contribute to Weekly Circulation Plans for further 
Weekly Frequency. 
Weekly Circulation Plans may combine with minutes, 
newscasts, 20/30 seconds and ID's to earn Weekly 
Frequency Discounts on the face of card rates only. 

9. PARTICIPATING PROGRAMS 
Dialing for Dollars -Mon thru Fri 9:40-10 am. 
30 -sec participation rotating daily, flat..._....... _... 50 
Minimum Contract -13 weeks. 
All Night Show -Tues thru Sun midnight -6 em. 
18 1 -min spots rotating weekly, per wk flat..._...._ 75 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

PER WK: AA A BC D 
Less than 6 ti.. ........... 80 50 45 35 20 
6 ti 55 45 40 30 _.. 
12 ti 50 40 35 25 _.. 

NEWS HEADLINES 
Leas than 6 ti..._ 50 40 38 28 
6 ti 48 36 35 25 
12 ti 44 33 31 22 

FREQUENCY COMBINATION 
Minutes. Newscasts, 20/30 seconds and ID's may 
combine to earn Weekly Frequency Discount.. 
Weekly Circulation Plans may combine with Minutes, 
Newscasts, 20/30 seconds and ID's to earn Weekly 
Frequency Discounts on the face of card rates only. 
Weekly Circulation Plans do not combine with Week- 
ly CirculatioFREQUn fuDISCOUN Weekly Frequency. 

52 consec wks-10% 
Discounts applied as earned. Only consecutive weeks 
with expenditures of 100.00 or more may combine to 
qualify for discounts indicated above. 

W C B M -FM 
NOTE: The call letters of the station have been 
changed to: 

WMAR (FM) 

WEBB 
1955 

BALTIMORE 

Independent Negro 

R A B 

Media Code 4 221 2200 2.00 
Webb, Inc., Clifton and Denison Sts., Baltimore, Md. 

21216. Phone 301-947-1245. 
I. PERSONNEL 

Pres. & Gen 't Mgr. -Norman Fischer. 
Nat'l Sales Mgr. -Richard Noble. 
Program Director -Larry Dean. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
5.000 w. days; 1380 kc. Directional. 
Operating schedule: 0 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3h, 3d, 4a, 9d, 5. 6a, 7h, 8. 
Rate Protection: 10b, 1213. 13h, 14f, 15a, 15h. 
Basic Rates: 20h, 21a, 22a, 23a, 24a, 25h, 28, 28a, 

28c, 29a, 33b. 
Contracts: 40a, 42b, 42d, 44a, 45, 46, 48. 
Comb.: Cont. Discounts: 80a, 60e, 60i, 61c. 
Cancellation: 70b, 70e, 71a, 72. 
Prod. Services: 81, 82. 

TIME RATES 
No. 8A ER 6/1/65 -Reed 3/7/68. 

AA -6-9 am & 3-8 pm. A-9 am -3 pm & 6 pm -sign -off. 
6. SPOT ANNOUNCEMENTS 

CLASS A 
1 min 30 sec 1 min 30 sec 

I ti .. 15.00 12.00 312 ti.._......_ 11.50 8.50 
26 ti 14.00 11.00 410 ti 11.00 8.00 
52 ti 13.50 10.50 520 CI ....... 10.50 7.50 
104 ....... 13.00 10.00 624 tí...__..._ 10.00 7.00 
156 ti..._ 12.50 9.50 780 tl 9.50 6.50 
260 tí..._....... 12.00 9.00 1000 U..._..._ 8.50 5.50 

7. PACKAGE PLANS 
CLASS AA 

1-5 6-10 11-15 16-20 21 -So 
ti ti ti ti ti 

1-13 wk, ea ....... 15.00 14.00 13.50 13.00 12.00 
14-28 wk. ea 14.50 13.50 13.00 12.50 11.50 
27-52 wk, ea..._ 14.00 13.00 12.50 12.00 11.00 
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Baltimore -W C B M -Continued 
CLASS A 

-1-13 wk- 
ea tot 

-14-26 wk- -27-52 wk - 
ea tot ea tot 

10 Plan 12.00 120.00 11.50 115.00 11.00 110.00 
15 Plan 11.50 172.50 11.00 165.00 10.50 157.50 
25 Plan 11.00 275.00 10.50 262.50 10.00 250.00 
35 Platt. 10.00 350.00 9.50 332.50 9.00 315.00 
50 Plan 9.00 450.00 8.50 425.00 8.00 400.00 
30 sec: 75% of earned 1-m1n. 
AA & A rates may be combined to earn lowest fre- 
quency rate. 

WFBR 
1922 

BALTIMORE 

BLAIR RADIO 

R A Ei 

Subscriber to the NAB Radio Code 
Media Code 4 221 2400 8.00 
Baltimore Radio Show. Inc., 13 E. 20th St., Balti- 

more. Md. 21218. Phone 301-685-1300. 
STATION'S PROGRAMMING DESCRIPTION 

WFBR: Programmed for adults. 
MUSIC: middle-of-the-road. NEWS: 8 man news 
staff reports 5 min at :30, every 30 min during 
trame. 15 min 8:30 am & 11 pm, 30 min national, 
international, local, weather, sports, business 6 pm. 
Helicopter traffic reporte. Midday 2 min movie re- 
views. Air Personality runs 25 min telephone audience 
participation discussion of birdwatching 9:35 am. 
50 min Sat 9:05 am. 30 min news and current events 
discussion noon. SPORTS: personality rune 55 min 
telephone audience participation sports show 7:05 
pm. Frequent sports guests. Sports reports 10 times 
daily. Contact Representative for further details. 
Reed 10/2/68. 

I. PERSONNEL 
President-Itobert 8. Maalln, Jr. 
Vice-Pres. & Gen'l Mgr. -John A. McVeigh. 
Director of Sales -Dudley Tichenor. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5.800 w.; 1300 kc. Directional -same pattern. all hours. 
Operating schedule: 5:30-1:00 am daily. EST. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, la. 9a, 5, 6b, 71). 8. 
Rate Protection: 10b, 12b, 13b. 14b. 15b. 16. 
Basic Rates: 20a, 22a, 250. 32b, 33a. 
Contracta: 40a, 41, 44b, 45. 46, 47a. 
Comb.: Cont. Discounts: 60b 60e, 60f, 601, 61a, 62d. 
Cancellation: 70a, 70c, 71a, 72. 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 7/1/65 -Reed 6/4/65. 
A -Mon thru Fri 6-10 am & 3-7 pm. 
B -Mon thru Fri 10 am -3 pm & 7-8 pm; Sat & Sun 
sign -on -8 pm. 
C -Daily 8 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

-Class A- -Class B- 
20/30 20/30 

1 min sec 1 min sec 
I ti 40.00 32.00 30.00 24.00 
52 ti..._.._ 39.00 31.20 29.00 23.20 
156 ti 38.00 30.40 28.00 22.40 
260 ti 37.00 29.60 27.00 21.60 
312 tl.._ 36.00 28.80 26.00 20.80 18.00 14.40 
520 tl 34.00 27.20 24.00 19.20 16.00 12.80 
624 ti 32.00 25.60 22.00 17.60 15.00 12.00 
1040 tl... _ 30.00 24.00 20.00 16.00 13.00 10.40 
No additional discounts. Combinable with Package 
Plana to earn weekly frequency on Plans only. 

10 -SECOND ID's 
(Fixed Position) 

Clus 
A 

1 tI.........__--_-------.._._...._ 24.00 
52 ti _........__.._.._.._. 23.40 
156 ti 22.80 

-Class C- 
20/30 

1 min sec 
22.00 17.80 
21.00 16.80 
20.00 18.00 
19.00 15.20 

Class Class 
B C 

18.00 13.20 
17.40 12.60 
16.80 12.00 
16.20 11.40 

21.60 15.60 10.80 
520 ......... 20.40 14.40 9.60 
624 ti ....... ___________ ....... _._ 19.20 13.20 9.00 
1040 ti 18.00 12.00 7.80 
No additional discounts. Combinable with Package 
Plans, minutes. station breaks or ID's to earn weekly 
frequency on Plane only. 

7. PACKAGE PLANS 
SATURATION PLANS 

To be scheduled on a rotating basis, in respective 
segments, within a 7 -day period. 

CLASS A 20/30 
PER WK: 1 min ser 10 sec 
1-5 ti 35.00 28.00 21.00 
6 ti 34.00 27.20 20.40 
12 ti..._.._. 32.00 25.80 19.20 
18 tL _.. _.... 30.00 24.00 18.01 

CLASS B 
1-5 tí......._....__ ..................._._.._ 25.00 20.00 15.00 
6 tl......._ .............._ 24.00 19.20 14.40 
12 tl..........._.._..__..._......_.._.._ 23.00 18.40 13.80 
18 ti......._...._...._. 22.00 17.60 13.20 
24 ti 21.00 16.80 12.60 
30 tt._..._._....._.._- 20.00 18.00 12.00 

CLASS C 
1-5 ti 18.00 14.40 10.80 
8 tl............__..._._ 17.00 13.60 10.20 
12 t1..._......_.._._.........._.._......__ 18.00 12.80 9.60 
18 tl ....... _.._.._..___.._ .............._ 15.00 12.00 9.00 
24 tl...__...._ 14.00 11.20 8.40 
30 U. 13.00 10.40 7.811 

TOTAL AUDIENCE PLANS 
12 ti (4A, 6B, 2C) 284.00 226.80 170.40 
18 ti (BA, 9B, 3C) 902.00 321.30 241.20 
24 ti (8A, 12B, 9C) 520.00 415.20 312.00 
30 ti (10A, ISB, 5C)....... 630.00 504.00 378.00 
60 ti (20A, 30B, 10C) 1190.00 912.00 684.00 
72 ti (24A, 36B, 12C) 1296.00 1036.80 777.60 

FREQUENCY DISCOUNT 
10% discount for 52 consecutive weeks use of Satura- 
tion Plans, Audience Plans and News, Weather or 
Sports programs. Consecutive weeny announcement 
achedules may be maintained by use of minimum of 
1 announcement weekly of same length u regular 
schedule. Consecutive weekly program schedules may 
be maintained by use of one such program weekly. 
Saturation Plan or Audience Plan announcements do 
not contribute to Fixed Position announcement or 
program frequency. 

10. SPECIAL FEATURES 
5 -MINUTE NEWS, WEATHER & SPORTS 

Rates per 5 -min. broadcast, including time, talent 
and production. 

Class Class Class 
PER WK: A B C 
1 tl..._ 44. 33. 23. 
3 ti 43. 32. 22. 
6 tl 42. 31. 21. 
12 ti 40. 30. 20. 
18 ti __._ 38. 29. 19. 
24 ti 36. 28. 18. 

HELICOPTER TRAFFIC REPORTS 
(7 reporta daily 7-9 am; 7 reports daily 4-6 

pm Mon thru Fri) 
PER WK: ea tot 
3 ti 45. 135. 
6 ti 40. 240. 
12 tt ..........................................._...._...._.._...._ 38. 456. 
18 ti 36. 648. 

DISCOUNTS 
52 cons wk. ._ 10% 
Combinable with other schedules for frequency. 
Includes sponsor identification, traffic report and 1 - 
minute commercial. 

SPORTS LINE 
(Mon thru Fri 7:05-8 pm) 

1 -min participation. B rates apply. 
Combinable with other schedules for frequency. 
Host Ron Weber and sports personalities discuss 
sports and Invite listeners to ask questions via open - 
mike telephone. 

WFMM (FM) 
1959 

BALTIMORE 

qlhA DUALITY MEDIA 
INCORPORATED 

Subscriber to the NAB Radio Cade 
Media Code 4 221 2600 9.00 
Commercial Radio Institute. Inc., 44 W. Biddle St., 

Baltimore. Md. 21201. Phone 301-837-2227. 
STATION'S PROGRAMMING DESCRIPTION 

WFMM (FM): Programmed for general interest. 
young adults, and adults. 
AIR PERSONALITIES handle all segments through 
day and early evening. AP news 3 min on half hour 
8-9 am, hourly 9-1 am. No editorials. Spots in- 
cluded with news and traffic reports in morning and 
late afternoon. Community interest announcements 
given. MUSIC: 6 am -1 am. All segments Include 
standards, middle-of-the-road, and vocals. Contact 
Representative for further details. Reed 7/31/67. 

I. PERSONNEL 
President -Julien S. Smith. 
Vice-Pres. & Gen'l Mgr. -Frederick M. Rimes. Jr. 

2. REPRESENTATIVES 
Quality Media Incorporated. 

9. FACILITIES 
ERP 20.000 w.: 93.1 mc. Stereo. 
Operating schedule: 6-1 am. EST. 
Antenna ht.: 520 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la 2a, 3a, 4a. 5. 8. 
Rate Protection: 15b. 
Basic Rates: 22a. 28b, 28c. 29a, 33b. 
Contracts: 40a. 41. 46. 
Cancellation: 73b. 

TIME RATES 
No. 5 ER 6/1/67 -Reed 4/17/66. 

6. SPOT ANNOUNCEMENTS 
PER WK: I min 30 see 10 see 

1 ti ........... _. ..... _ ..... ._.._.......... _.._..- 12.00 11.00 5.50 
5 ti 11.00 10.00 5.00 
8+ ti.._ 10.00 9.00 4.50 

8. PROGRAM TIME RATES 
PER WK: I hr 55 min 1/2 hr 25 min 1/4 hr 

1 tL 62 56 37 31 25 
2 ti 56 50 33 28 22 
3 ti 53 47 31 26 21 
5-7 tL 50 45 30 25 20 

CONSECUTIVE WEEKS DISCOUNTS 
13 wk -5% 26 wk -10% 39 wk -15% 52 wk -20% 

10. SPECIAL FEATURES 
5.7 

I ti 2 ti 3 ti ti 
News Headlines 14 12 11 10 

WISZ WISZ-FM 
1963 1965 

GLEN BURNIE 
Media Code 4 221 2800 9.00 
WISE. Inc., Box 159. Glen Burnie. Md. 21061. 

Phone 301-761-1590. 
STATION'S PROGRAMMING DESCRIPTION 

WISE: Programmed and presented to reach adult 
audience between ages of 18 & 49. 
MUSIC: format consists of modern country music 24 
hours a day. Music played compiled from trade 
magazines, listener requests and recorda selling at 
area record shops and distributors. Contact Represen- 
tative for further details. Rec'd 8/11/67. 

t. PERSONNEL 
President -L. Weston Gregory. 
Gen'l & Nat'l Sales Mgr. -Charles N. Doll. 
Assistant Manager -Norman H. Cannon, Jr. 

2. REPRESENTATIVES 
Adorn Young-VTM, Inc. 

3. FACILITIES 
500 w., 1590 kc. Directional. 
Operating schedule: 24 hours daily. EST. 
FM -ERP 3.000 w.; 95.9 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 120 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, 3a, 3b. 3c, 3d, 4a. 4d. 5. 6a, 7b. 
Rate Protection: 10c. 11c, 12e, 13c, 14c. 
Basic Rates: 22a, 24a, 28b, 28c, 30, 33d. 
Contracts: 40a, 40e, 92b, 42d, 44a, 44b, 45, 46, 48, 

51a, 51b. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60h, 61a, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 11/1/66. -Reed 11/1/66. 
AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm: Sun 6 am -7 pm. 
B -Mon thru Sun 7 pm -midnight. 
C -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 6 t 1201 18 t1 
17 
14 
11 

C __ 10 .... .... 
30 SECONDS 

AA ..._......._....._ __... 16 15 14 13 
A ......._.._..........._ _....... 13 12 11 10 
B _ 10 9 8 7 
C (Oat) 

7. PACKAGE PLANS 
PER WK: 
Plan I-12 ti (6AA, 6A) ....... 
Plan II -18 ti (8AA, 6A, 4B)..._.._.._.___... 
Plan III -24 ti (12ÁA, 8A. 4B)..._._.._..__ 
Plan IV -36 ti (18AA, 12A. OB) -_ 

24 ti 30 tl 
16 15 
19 12 
10 9 

12 

1 min 30 sae 
15 12 
14 11 
12 9 
11 8 

DRIVE TIME SPECIALS 
PER WK: 
10 AA ....... ......... _.._.._.._.. 17.50 14.50 
20 AA..._.._.._.._...._ ..............__._.._.._.._...._. 15.50 9.50 
IDs: 50% of 1 -min --combine at 2 for 1 for frequency. 

CUMULATIVE WEEK DISCOUNT 
26 wk: 5% 52 wk: 10% 

8. PROGRAM TIME RATES 
1 MR: Ix 3g fix 

A __.._.._..._._......_.., 130 122 108 
B 121 113 99 

1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 35% of hour. 

WITH and WITH -FM 
1941 

BALTIMORE 

The Eastman Station 

Good Music 
Media Code 4 221 3000 5.00 
Sold In Combination Only; Programmed Separately. 
Reeves Broadcasting Corp., 7 E. Lexington St.. 

Baltimore, Md. 21202. Phone 301-539-7808. 

I. PERSONNEL 
Exec. Vice-Pres & Nat'l Sales Mgr. -John E. 

Barrett. 
Director of Operations -Lester Corum. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

I. FACILITIES 
1,000 w. days. 250 w. nights; 1230 kc. 

Non -direct tonal. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10e. Ile, 12e, 13c, 14e, 15a. 
Basic Rates: 20b, 21a, 21b, 22a, 23a, 24a, 24e, 25a, 

29a. 
Contracts: 44a. 
Comb.; Cont. Discounts: 60e, 60h, 61e, 82b. 
Cancellation: 70d. 71a, 72, 73a. 
Affiliated with Eastman and MBS Radio Network. 

TIME RATES 
WITH AND WITH -FM COMBINATION 

NATIONAL AND LOCAL RATES SAME 
No. 14 ER 9/1/68 -Reed 8/2/68. 

6. SPOT ANNOUNCEMENTS 
WITH and WITH -FM Combination 

AAA -Mon thru Fri 6-10 am & 3-7 pm. 
.AA -Mon thru Fri 10 am -3 pm. 
A -Mon thru Fri 7 pm -midnight. 
PER WK: I ti b t( 10 tl IS tl 20 tl 30 tl 

AAA 28 27 26 25 24 23 
AA 26 25 24 23 22 21 
A 22 21 20 19 18 17 

RATEHOLDER: Minimum wkly ached of 6 1 -min 
spots 6 am -mid Mon -Sun necessary to maintain 
consee wk advertising. 

7. PACKAGE PLANS 
WEEKLY FAMILY PLAN -FIXED POSITION 

20 ti 10 ti 
Mon thru Fri am. AAA.._ __...-__._.. 5 3 
Mon thru Fri, AA __..-..._...__..__.»_ 5 3 
Mon thru Fri pm, AAA. _._.._.._.._....... 5 2 
Mon thru Fri, A. ___.__. - 5 2 
Per wk- 370.00 200.00 

WEEKEND PACKAGE -ROS 
Sat 6 am -midnight; Sun 10 am -midnight. Iti 5ti 10ti20ti 
1 min ........ ._ 22 20 18 15 
30/20 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 

10. SPECIAL FEATURES 
WITH AND WITH -FM COMBINATION 

NEWSCASTS 
5 -min Traffic Time, ea 40 
1 -min extra 3.00 to 1 -min. rate. 

DISCOUNTS 
13 comet) wk -5% 28 comae wk -10% 
52 comae wk -15% 
Rateholder: Minimum 50.00 per week. 

MARYLAND 

WITH -FM 
1948 

BALTIMORE 

Stereo 
Subscriber to the NAB Radio Cods 

Media Code 4 221 3001 3.00 
WITH, Inc.. A Division of Reeve's Broadcasting 

Corp.. 7 E. Lexington St., Baltimore, Md. 21202. 
Phone 301-539-7808. 

I. PERSONNEL 
Exec. V.- P. & Nat'l Sales Mgr. -John H. Barrett. 
Director of Operations -Lester Comm. 

2. REPRESENTATIVES 
Jack Mule & Co., Inc. 

3. FACILITIES 
ERl' 20,000 w.: 104.3 mc. 
Antenna ht. -500 ft. above average terrain. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 9a, 4d, 5, 6b, 7h, 8. 
Rate Protection: 10e, 11c, 12e, 13e. 14e, 15a. 
Basic Rates: 20h, 21a, 21b, 22a, 23a, 24a, 24e. 25a, 

29a. 
Contracts: 44a. 
Comb.: Cont. Discounts: 60e. 60h, 61e, 82b. 
Cancellation: 70d, 71a, 72, 73a. 

TIME RATES 

Sold in combination only: Programmed separately. 

WMAR(FM) 
(formerly WCBM-FM) 

1960 
BALTIMORE 

®KATZ RADIO 
EAST 

Media Code 4 221 3100 3.00 
The A. S. Abell Co., 6400 York ltd., Baltimore, Md. 

21212. Phone 301-377-2222. TWX 710-232-1804. 
Telex 007-835. 

I. PERSONNEL 
President -William F. Schmick, Jr. 
Vice -President -Donald P. Campbell. 
General Manager -Robert C. Embry. 

2. REPRESENTATIVES 
Katz Radio. East. 

3. FACILITIES 
ERP 20.000 w.: 108.5 mc. 
Operating schedule. 
Antenna ht.: 308 ft above average terrain. 

4. AGENCY COMMISSION 
15/0: time only. 

S. GENERAL ADVERTISING See coded regulations 
Rate Protection: 10e, llc, 12e, 13e, 14e. 
Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 ER 9/1/68 -Reed 8/6/68. 
6. SPOT ANNOUNCEMENTS 

I min 20/30 10 see 
1 x 12.00 11.00 6.00 
13 z 11.50 10.50 5.75 
28 z 11.00 10.00 5.50 
52 z 10.50 9.50 5.25 
104 z 10.00 9.00 5.00 
156 z 9.50 8.50 4.75 
260 x 9.00 8.00 4.50 
312 z 8.00 7.00 4.25 
Spots of any length may be combined to earn fre- 
quency discounts. 

7. PACKAGE PLANS 
1 -MINUTE -ROTATING 

PER WK: Ea 
7 ti (1 per day) .... 7.00 
14 ti (2 per day) 

- 
6.50 

21 t1 (3 per day) 6.00 
28 ti (4 per day) 5.50 

WEEKEND SATURATION PLANS 
(75% Sat, 25% Sun) 

EA: IOti 15ti 
1 min 6.50 6.00 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
PER WK: I hr I/2 hr I/4 hr 
1 ti 55 35 20 
2 ti 50 30 18 
5 ti 45 25 16 
Spots and programs may be combined to earn lowest 
frequency. 

10. SPECIAL FEATURES 
PER WK, EA: I ti 211 3ti 5-7 
5 min News 15 13 12 11 
5 min Sports 20 15 

CONSECUTIVE WEEKS DISCOUNT 
52 wk -20% 
Only consecutive weeks with expenditures of 20.00 or 
more weekly may combine to qualify for discount. 
Applied as earned. 

WRBS (FM) 
1980 

BALTIMORE 
A Peter and John Radio Fellowship Station 

Media Code 4 221 3200 1.00 
1130 E. Cold Spring Lane, Baltimore, Md. 21212. 

Phone 301-433-6800. 
I. PERSONNEL 

President -John O. Bisset. 
Station Manager -Gilbert Miller. 
Chief Engineer -Frank L. White. 

3. FACILITIES 
ERP 20,000 w. (boric), 20,000 w. (vert); 95.1 me. 

Stereo. 
Operating schedule: 18 hrs. daily. 
Antenna height: 215 ft. above average terrain. 

4. AGENCY COMMISSION 
I5/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3d. 4b, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 21b, 22a. 24b, 25a. 29a. 
Contracts: 41, 45. 47a. 51a. 
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MARYLAND 
Baltimore -W R B S (FM) -Continued 

Como.; Cont. Discounts: 60e. 62b, 62d. 
Cancellation: 70d, 71a, 72, 73a. 
Prod. Services: 80. 
Length of commercial copy: 

5 min 1:30 min. 30 mis.._.._....... 4:00 min. 
15 min 2:30 min. 60 min. ....,,,. 6:30 min. 

TIME RATES 
Eff Recd 1/9/67. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 z 8.00 156 z._.._._._ ............... 5.00 
28 z. 7.00 260 z 4.00 
52 z 6.00 312 z....._...._......_...._. 3.50 
104 x 5.50 520 z._............_......_... 5.00 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 
Fixed position. extra 10%. 

7. PACKAGE PLANS 
7 DAY PACKAGE 

1 MINUTE 
EA: 
10 ti 4.00 30 ti ._.._ ..................._.. 3.00 
20 ti 3.50 50 tí._........_......_...._... 2.50 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x I56x 2600 312x 

5 min. 11.00 10.00 9.00 8.50 8.00 7.00 6.50 
1/4 hr 21.00 19.00 17.00 16.00 15.00 13.00 12.00 
1/2 hr 27.00 25.00 23.00 22.00 21.00 19.00 18.00 
1 hr 52.00 48.00 43.00 41.00 38.00 33.00 30.00 

WSID 
1947 

BALTIMORE 

Negro 
Media Code 4 221 3400 7.00 
United Broadcasting Co., 4340 Park Heights Ave., 

Baltimore. Md. 21215. Phone 301-542-1021. 
STATION'S PROGRAMMING DESCRIPTION 

WSID: Programmed for Negro audience. 
AIR PERSONALITIES handle all segmente. NEWS: 
national, international, local area and community 5 
min every 30 min at :15 & :45. Sign -on -8:30 am 
rhythm and blues, entertainment conteste for all age 
groupa, time, weather, sports. 8:30 am -1 pm folk 
music, inspirational, household hints and community 
announcements. 1 pm -sign -off entertainment after- 
noon and evening rhythm and blues, time, weather. 
various contests for all age groups. SPORTS; items 
throughout afternoon 5 min. Sports program 4:50 pm 
& 5:25 pm M -F. Contact Representative for further 
details. Recd 3/25/68. 

1. PERSONNEL 
President -Richard Eaton, 
General Manager -Anthony M. Giordano. 

2, REPRESENTATIVES 
UBC Sales, Inc. 
Dallas -Mario Messina Company. 

3. FACILITIES 
1.000 w.; 1010 kc. days. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
Partial simulcast operation. Simulcast noon -am sign - 
off. For non -simulcast facilities see WSID-FM. 

4. AGENCY COMMISSION 
15%: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b, 3e, 3b, 3c. 3d, 4a, 4d. 5, 6a, 

7b, 8. 
Rate Protection: lob, 11b, 12b, 13b. 14b, 15e. 
Basic Rates: 20e, 20b. 21a, 21b, 22a, 22b. 23a, 23b, 

24e. 25a, 28c, 29a, 33s. 
Contracts: 40a, 41, 44a, 44b, 46, 47a. 48. 50, 51e. 

51b, 51c. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 61a, 61b, 62d, 
Cancellation: 70e. 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATTES 
No. 16 Eff 6/1/88-Ree'd 6/10,88. 

AAA -Mon thru Fri 9 am -1 pm. 
AA-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6 ti 12 tl 18 ti 24 t1 
AAA 18.00 15.00 14.00 13.00 12.00 
AA 14.00 13.50 13.00 12.00 10.50 

20/30 sec: 80% of 1 -min. 8/10 sec: 60% of 1 -min. 
CONTRACT DISCOUNTS 

26 wk -5% 52 wk -10% 

WSID-FM 
1960 

BALTIMORE 
Media Code 4 221 5401 5.00 
United Broadcasting Co., 4340 Park Heights Ave, 

Baltimore. Md. 21215. 
I. PERSONNEL 

President -Richard Eaton. 
General Manager -Anthony M. Giordano. 
Chief Engineer -Warren Schroeder. 

2. REPRESENTATIVES 
New York, Chíeago-Frederick W. Smith. 
UBC Sales, Inc. 
Dallas -Mario Messina Company. 

3. FACILITIES 
ERP 5120 w.; 92.3 mc. 
Operating schedule: Noon -midnight daily. EST. 
Antenna ht.: 400 ft. above avenge terrain. 
Partial simulcast operation. Operated separately AM 
sign -off -midnight. For simuleast facilities see WSID. 

5. GENERAL ADVERTISING Ses ended regulations 
General: la. la, 2b. 3a, 3b, 3c, 3d, 4a, 4d, 6, 6e. 

7b. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15e. 
Basic Rates: 20e, 20b. 21a, 2Ib, 22a, 22b, 23a, 23b, 

29c, 25a, 28e. 29a, 33e. 
Contracts: 40a, 41, 44a, 49b, 46, 47e. 48, 50, S1a, 

51b, S1c. 
Comb.; Cont. Discounts: 60b, 60e, 60f. Ola, 61b, 62d. 
Cancellation: 70a. 70c, 71e, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with Major Market FM Network. 

TIME RATES 
Rates effective 

Rates received February 12, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 
1 ti 5.00 4.00 
104 ti 4.00 3.50 

Get a 
double 
deal 
from 
WTOW 
(FM plus AM 
at the 
FM price) 

Get both stereo FM and AM for 
one price of admission to the 
richest part of the Baltimore 
market. WTOW programs 
"music with a personality" to 
the real spenders ... reaches 
families with incomes of 
$13,500 and up ... with a 
lively blend of name singers 
and bands plus strong local 
and network news. 

Put WTOW in your next plan 
and get to the right market at 
the right price. Check our 
influential zip code coverage. 

Reach for the Real Spenders on 

WT % W 
WTOW stereo FM and AM 
Baltimore, Maryland 21204 
Represented nationally by 
The Meeker Company 

WTOW 
1955 

TOWSON 

Subscriber to the NAB Radio Code 
Media Code 4 221 3600 2.00 
WTOW, Inc., 1 Investment Place, Baltimore, Md. 

21204, Phone 301-823-1570. 
STATION'S PROGRAMMING DESCRIPTION 

WTOW: Programmed for adults and young adults. 
MUSIC: 40% popular vocal albums and 60% popular 
instrumental albums. NEWS: 5 min at :15. headlines 
at :45. SPORTS: 5 min show daily plus scores are 
available throughout day and night. Contact Re- 
presentative for further details. Recd 1/31/68. 

1. PERSONNEL 
General Manager -T. E. Paisley, Jr. 
Sales Manager -Wall Matthews. 
Operations Director -Richard A. Foreman. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
5.000 w. days; 1570 ke. Directional. 
Operating schedule: Sunrise -local sunset. EST. 
Simulcast during WTOW-AM operational hours. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 3c, 3d, 4a. 5, 6b, 7b. 
Rate Protection: 10h, 11h, 12h, 13h, 14h, 15c, 16. 
Basic Rates: 21a, 22a, 24e. 24b, 25a, 28b, 28e, 394, 

30, 33a. 
Contracts: 40a, 41, 45, 47e. 
Cancellation: 70a, 70c, 71e. 72, 73a, 73b. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 ER 12/1/67-Rec'd 11/1/67. 
AA -Mon thru Sat sign -on -10 am & 3-6 pm. 
A -All other times. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: I ti 8 ti 12 t1 18 tl 24 t1 
AA 15 13 12 11 10 
A 13 11 10 9 8 

20/30 sec: 70% of 1 -min. ID's: 50% of 1 -min. 
CONSECUTIVE WEEK DISCOUNTS 

13 wk -5% 26 wk -10% 52 wk -15% 
Discounts apply to spots or program packages but 
may not be combined for frequency discount pur- 
poses. 

WEEKEND PACKAGE 
10 tl 15 tl 

1 min 100 135 
8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 

1 x 100 60 40 
5 min: 150% of 1 -min. 

10. SPECIAL FEATURES 
NEWS PACKAGE 

PER WK: 10tí 15 ti 
5 min 120 150 

W T O W -FM 
I960 

BALTIMORE 

American FM Network 

©FMO 
Subscriber to the NAB Radio Code 

Media Code 4 221 3601 0.00 
WTOW, Inc., 1 Investment Place, Baltimore, Md, 

21204. Phone 301-823-1570. 
I. PERSONNEL 

General Manager -T. E. Paisley. Jr. 
Sales Manager -Wall Matthews. 
Operations Director -Richard A. Foreman. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
ERP 20,000 w. days: 101.9 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 280 ft. above average terrain. 
Operated separately from WTOW-AM after AM sign - 
off. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulation 
General: la, 2a, 2b, 3a. 3b, 3e, 3d, 4a, 5, Ob. 7b. 
Rate Protection: 10h, llh, 12h, 13h. 14h. 15c, 16. 
Basic Rates: 21e, 21b, 22s, 24a, 29b, 25a. 28b, 28e. 

29a, 30, 33a. 
Contracts: 40e. 41, 45, 47x. 
Cancellation: 70x, 70c, 7Ia, 72. 73a, 73b, 
Affiliated with American FM Network. 

TIME RATES 

Bates are identical lo WTOW. See that listing. 

WWIN 
1948 

BALTIMORE 

Negro 
Media Code 4 221 3800 8.00 
National City Bank Bldg., 101 Light SL, Conter 

Lombard, Baltimore Md, 21202. Phone Sol -727- 
1400. 
STATION'S PROGRAMMING DESCRIPTION 

WWIN: Programmed for the Negro listener. MUSIC: 
rhythm and blues at all times except gospel Sun 
morning 9 am -noon and jazz 2:30-4 am. NEWS: 5 
min at :55 every hour. Station employs full time 
public service director with all types of public service 
for the community. These programs featured 7 days a 
week. SPORTS: capsules featured throughout day and 
night 7 days a week. Contact Representative for fur- 
ther details. Reed 7/12/67, 

I. PERSONNEL 
Exec. Vice-l'res. & Gen'l Mgr. -H. Shelton Earp. 
Program Director -Al Jefferson. 
Sales Manager -Ken Quortin. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
1,000 w.; 1400 te. Non -directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

6. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3b, 3c, 3d, 4e, 9d, 5, 6b, 

7b, 8. 
Rate Protection: 10b, 12e, 13e, 14e, 15b. 
Basic Rates: 20e, 20b, 21a, 21b, 21e, 21d, 23a, 25h, 

24c, 28c, 29a, 33d. 
Contracts: 40a, 41, 42b, 92d, 44a, 44b, 45, 46, 47e, 

48. 49, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 801, 81b, 62d. 
Cancellation: 70e, 70d, 71a, 73b. 
Prod. Services: 80, 81, 82. 
The agency and/or advertiser agree, that the station 
may deduct for any period of 5 minutes or longer 
not more than 60 seconds for station break purposes. 

TIME RATES 
No. 10 Eff 12/1/66-Rec'd 11/7/66. 

7. PACKAGE PLANS 
CLASS AA 

(Mon thru Sat 6-10 am & 3-7 pm) 
1 25 wk - 26 51 wk 

1 min 30 sec ID's 1 min 30 see ID's 
6 ti 16.00 12.80 12.00 15.00 12.00 11.25 
12 ti 15.50 12.40 11.65 14.50 11.60 10.90 
18 li..._.._ _ 15.00 12.00 11.25 14.00 11.20 10.50 
24 ti ....... 14.50 11.60 10.90 13.50 10.80 10.15 
30 ti 14.00 11.20 10.50 13.00 10.40 9.75 
36 ti 13.50 10.80 10.15 12.50 10.00 9.40 
42 ti......._ 13.00 10.40 9.75 12.00 9.60 9.00 
48 ti 12.50 10.00 9.40 11.50 9.20 8.65 
54 ...... 12.00 9.60 9.00 11.00 8.80 8.25 

52 wk 
ti 14.00 11.20 10.50 

12 ti 13.50 10.80 10.15 
18 ti 13.00 10.40 9.75 
24 ti. 12.50 10.00 9.40 
30 ti 12.00 9.80 9.00 
36 it 11.50 9.20 8.65 
42 ti 11.00 8.80 8.25 
48 ti 10.50 8.40 7.90 
54 11 10.00 8.00 7.50 

CLASS A 
(Mon thru Sat 10 am -3 pm & 7 pm -midnight) 

1 " wk 26 51 wk 
1 min 30 sec ID's 1 min 30 sec ID's 

6 ti 13.00 10.40 9.75 12.50 10.00 9.40 
12 ti 12.50 10.00 9.40 12.00 9.60 9.00 
18 ti ....... 12.00 9.60 9.00 11.50 9.20 8.60 
24 ti 11.50 9.20 8.63 11.00 8.80 8.20 
30 ti 11.00 8.80 8.25 10.50 8.40 7.90 
36 ti 10.50 8.40 7.90 10.00 8.00 7.50 
42 ti 10.00 8.00 7.50 9.50 7.60 7.10 
48 ti 9.50 7.60 7.15 9.00 7.20 6.70 
54 ti 9.00 7.20 6.75 8.50 6.80 6.40 52wk- 
6 t1. 12.00 9.60 9.00 
12 ti 11.50 9.20 8.65 
18 ti 11.00 8.80 8.25 
24 ti 10.50 8.40 7.90 
30 ti 10.00 8.00 7.50 
36 ti 9.50 7.60 7 15 
42 ti 9.00 7.20 6.75 
48 ti 8.50 6.80 6.40 
54 ti 8.00 6.40 8.00 
Class AA and A rates combine for maximum fre- 
quency discounts. 

CLASS B 
(Midnight Sat -midnight Sun) 

75% of Class A rate. 
May not combine with AA or A rates for lower fre- 
quency. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

I ti 150.00 90.00 60.00 45.00 30.00 
26 11 142.50 85.50 
52 ti 135.00 81.00 
104 tt....... ..- 127.50 76.50 
156 li 120.00 72.00 
260 ti 112.50 67.50 
312 ti 105.00 63.00 

BEL AIR 

57.00 42.75 28.50 
54.00 40.50 27.00 
51.00 38.25 25.50 
48.00 36.00 24.00 
45.00 33.75 22.50 
42.00 31.50 21.00 

Harford County -Map Location J-2 
See SRDS consumer market map and data at begin- 
ning of the State. 

WVOB 
1963 

R A¡B 
Media Code 4 221 4000 4.00 
Bel Air Broadcasting Co., Inc., 800 Baltimore Pike. 

Bel Air, Md. 21014. Phone 838-2770. 
I. PERSONNEL 

President -John D. Worthington, III. 
Secretary -James V. McMahan, Jr. 
General Sales Manager -Bradley L. Ganson. 

3. FACILITIES 
250 w. days: 1520 Ice. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. DST. 

4. AGENCY COMMISSION 
15% time only. Bills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3e, lb, 3c, 3d, 4e, 9d, 5, 6a, 7b, 

8. 
Rate Protection: 15a, 15b. 
Basic Rates: 20e, 20b. 21e, 21b, 22a, 22b, 23a, 24a, 

24b, 24c, 25a. 26. 28a, 29a, 30. 
Contracts: 400. 42a, 42c, 44x, 45. 46, 49. 51a, 51b. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 60f. 60g, 60h. 

801 61e, 62d. 
Cancellation: 706. 70d, 71e, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 4 Eft 6/1/67 -Reed 9/6/67. 
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Bel Air -W V O B -Continued 
6. SPOT ANNOUNCEMENTS 

LONG TERM 
I cola 

1 z 5.00 
13 z 4.90 
26 z 4.80 
32 x 9.60 
109 z 4.30 
158 z 4.00 
280 z 3.55 
312 x 3.40 
520 z 2.90 
780 z 2.50 
1090 z 2.15 

SHORT TERM 
10 ti 15 ti 20íl 30t1 

1 min 3.75 3.40 3.15 2.70 
30 sec 2.35 2.10 1.95 1.70 
20 sec 1.85 1.70 1.60 1.35 
15 sec 1.65 1.50 1.40 1.20 
10 sec 1.25 1.15 1.05 .90 

30 Ne 20 Ne 
5.00 
2.95 
2.90 
2.75 
2.60 
2.40 
2.15 
2.05 
1.75 
1.50 
1.30 

40 ti 
2.95 
1.55 
1.25 
1.10 

.80 

2.45 
2.40 
2.30 
2.15 
2.00 
1.80 
1.70 
1.45 
1.25 
1.05 

50 ti 
2.25 
1.40 
1.15 
1.00 

.70 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 z 50.00 30.00 20.09 15.00 10.00 
13 z 97.50 28.50 19.00 14.25 9.50 
28 z 45.00 27.00 18.00 13.50 9.00 
52 x 42.50 25.50 17.00 12.75 8.50 
104 z 40.00 29.00 18.00 12.00 8.00 
156 z 37.50 22.50 15.00 11.25 7.50 
260 x 35.00 21.00 14.00 10.50 7.00 
312 z 32.50 19.50 13.00 9.75 6.50 

10. SPECIAL FEATURES 
5 -MINUTE NEWS, SPORTS, WEATHER 

WKLY: 4 wk 13 wk 26 wk 52 wk 
2-3 ti 12.00 10.00 8.50 7.00 
4-7 ti 9.50 8.50 7.50 6.50 
Commercial continuity: 90 seconds. 
3 -min headlines (50 sec spot). flat 5.00 
2 -min weather (30 sec spot), Hat 3.50 

B ETH ESDA 
Montgomery County -Map Location 0-4 

See Sltb3 consumer market map and data at begin- 
ning of the State. 

See Washington, D. C. 
(including Alexandria, Arlington, Falls 
Church, Va.; Bethesda, Bladensburg, 
Silver Spring, Wheaton, Md.) 

BLADENSBURG 
Prince Georges County -Map Location H-5 

See SILOS consumer market map and data at begin- 
ning of the State. 

See Washington, D. C. 
(including Alexandria, Arlington, Falls 
Church, Va.; Bethesda, Bladensburg, 
Silver Spring, Wheaton, Md.) 

BRADDOCK HEIGHTS 
Frederick County -Map Location F-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMHI 
1960 

Subscriber to the NAB Radio Code 
Media Code 4 221 4200 0.00 
Musical Heights. Inc., Route 5. Frederick, Md. 

21701. l'hone 301-662-2148. 
1. PERSONNEL 

Pre*. & Sale, Mar. -Leo L. Shank. 
Vice. Pres. & Gen'i Mgr. -John T. Staub. 
Program Director -Alan L. Super. 

3. FACILITIES 
500 w. days; 1370 be. Directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 9d, 5. 6b, 7b, 

8. 
Rate Protection: 15a, 15b, 
Basic Rates: 20b, 21a, 21b, 21e, 21d, 22a. 22b, 23a, 

29b, 24c, 25a, 26, 28b, 28c, 29a. 32a, 33a. 
Contracts: 90a, 41, 42a, 92c, 43, 44a, 49b, 45, 46. 

47a, 98, 49, 51a, 51b, S1c. 
Comb.; Cont. Discounts: 60b, 60g, 60i, 61c, 82b, 62d. 
Cancellation: 70a, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 ER 6/1/68 -Reed 5/29/68. 
S. SPOT ANNOUNCEMENTS 

PER YR: Ix 52x 104x 260x 364x 520x 
1 min 6.00 5.00 4.50 4.00 3.75 3.50 
30 sec 9.00 3.75 3.50 3.25 3.00 2.75 
10 sec 3.00 2.75 2.50 2.25 2.00 2.00 

7. PACKAGE PLANS 
(7 calendar days) 

PER WK: I min SO see IOsea 
10 ti..._ 4.25 3.25 2.75 
15 ti 9.10 3.10 2.50 
20 ti 4.00 3.00 2.50 
25 ti 3.90 2.90 2.25 
30 ti 3.80 2.80 2.00 
90 ti 3.70 2.70 2.00 
50 ti 3.60 2.80 2.00 
75 ti 3.50 2.50 2.00 
100 ti 3.25 2.40 2.00 

8. PROGRAM TIME RATES 
PER YR: Ix 52x 104x 260x 364x 520x 
2 min 7.00 6.00 5.00 4.50 4.25 4.00 
5 min 10.00 9.00 8.00 6.50 6.50 6.50 
10 min 18.00 15.00 12.00 10.00 
1/4 hr 25.00 22.00 20.00 15.00 
1/2 hr 90.00 35.00 32.50 30.00 
1 hr 65.00 55.00 50.00 45.00 

10. SPECIAL FEATURES 
WEATBERPHONE 

Per day 7 
With 260x contract, per day 6 
With 520x contract, per day 5 

BRUNSWICK 
Frederick County -Map F-3 

See SRDS consumer market map and data at beginning 
of the State. 

WTRI 
1966 

R AIB 
Media Code 4 221 4300 8.00 
Elektra Broadcasting Corp., Box 67, Brunswick, Md. 

21716. Phone 301-834-8141. 
STATION'S PROGRAMMING DESCRIPTION 

VTRI: Programmed for adults, young and housewives. 
Alit PERSONALITIES handle all segments. Heavy 
emphasis on community involvement thru fund drives 
for community activities, kid sports, clubs, etc. MUSIC: 
Modern country music sound. NEWS: Features local, 
regional, national and international; 4 man local news 
staff: worldwide actuality news feeds: 13 min 4 times 
daily, headlines at :25 and :55. FARM: Farm direc- 
tor interviews county agents, market and shipping 
reports. Women's features; daily 15 min. household 
hints, fashions, community affairs. personality inter- 
views. COMMERCIAL POLICY: 10 min maximum 
permitted per hour. Reed 4/5/68. 

I. PERSONNEL 
President -George J. Gillespie. 
Gen'l & Sales Mgr. -Frank N. Manthos. 
Station Manager -Patrick P. O'Donnell. 

3. FACILITIES 
500 or., 1520 he. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. Payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: Ib, 2b, 3d, 9a, 5, 6b. 7b. 
Rate Protection: lob, llb, 12a, 13a, 14b, 15c, 18. 
Basic hates: 20a, 21a, 21b, 21d, 22a, 23a, 24b, 25e. 

28a, 29b, 33a. 
Contracts: 40a, 91, 42c, 93, 44b, 45, 46, 48, 51a. 
Comb.: Cont. Discounts: 60h, 61b. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80. 82. 

TIME RATES 
ER 2/20/68 -Reed 2/28/88. 

6. SPOT ANNOUNCEMENTS 
PER YR: I500x 1000x SOOX 250x I00x 
1 min 8 9 10 11 12 
30 sec 6 7 8 9 10 
20 sec 4 5 6 7 8 

7. PACKAGE PLANS 
7 -DAY WEEKLY PACKAGE 

100 ti 75 ti 50 ti 40 ti 30 ti 20 01 IO ti 
1 min 7.00 7.50 8.00 8.50 9.00 9.50 10.00 
30 sec 6.00 6.30 6.60 6.90 7.20 7.70 8.00 
20 sec 4.00 4.30 4.60 4.90 5.20 5.70 6.00 

8. PROGRAM TIME RATES 
1500x 1000x 500x 250x 

1 hr 94.00 105.50 111.00 117.00 
1/2 hr 58.50 64.00 68.00 70.00 
1/4 hr 33.00 37.50 42.00 47.00 
5 min 16.40 17.60 18.80 20.20 

10. SPECIAL FEATURES 
News Headlines at :25 & :55 -extra 5%. 
15 -min newscasts 4 times daily -extra 5%. 

CAMBRIDGE 
Dorchester County -Map Location J-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCEM 
1947 

R A .43 

Subscriber to the NAB Radio Code 
Media Code 4 221 4400 6.00 
WCEM, Inc., The Pines, Cambridge, Md. 21613. 

Phone 228-4800. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Samuel M. Cannon, Jr. 
Program Director -Bette B. Robbins. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 6:00 a.m. ta 11:00 p.m. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 9a, 5, 8a, 7b, 8. 
Rate Protection: 10e, 12e. 13e, 14e. I5b. 
Basic Rates: 20b, 21a, 22b, 23a, 29b, 25s. 28a, 29a. 

32b, 33b. 
Contracte: 90a, 41, 42e 43. 44b. 46, 47a, 49. 51a. 
Comb.; Cont. Discounts: 60a, 61c, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 5 Eff 10/1/66--Rec'd 8/11/66.. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x I56x 260x 312x 

n.1 min 6.00 5.75 5.50 5.25 5.00 4.75 () Or less. 
7. PACKAGE PLANS 

20. 1 -minute spots used In 7 day period. 9.,. 
8. PROGRAM TIME RATES 

Ix 52x 104x 158x 260x 312x 
1 hr 40.00 36.00 34.00 32.00 30.00 28.00 
1/2 hr 30.00 27.00 25.00 24.00 22.00 21.00 
1/9 hr 20.00 18.00 17.00 16.00 15.00 19.00 
10 min 15.00 13.50 12.75 12.00 11.25 10.50 
5 min 12.00 11.50 11.00 10.50 10.00 9.50 

CH ESTERTOWN 
Kent County -Map Location K-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCTR 
1963 

R A 

Media Code 4 221 4600 1.00 
WCTR, Inc., Box 368, Chestertown, Md. 21620. Phone 

301-778-1530. 
Other studio: Flatland Rd., Chestertown. Md. 21620. 

I. PERSONNEL 
President-ltuasell H. Morgan. 
General Manager -George F. Thom*. 

3. FACILITIES 
250 w. days; 1530 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 3d, 414. 4d. 5, 8a, M. 8. 
Rate Protection: 10a. 12a, 13a, 14a. 15a. 15b. 
Basic Rates: 20a, 20b. 21a, 21b, 21d, 22a, 23a, 24b, 

25b, 28a, 28c, 29a. 
Contracts: 49a. 44a, 45. 47a, 48. 
Comb.: Cont. Discounts: 60f. 

TIME RATES 
No. 3 ER 11/1/68 -Reed 10/4/68. 

6. SPOT ANNOUNCEMENTS 
Iz 52x 1042 260x 312x 

30 sec..._ 4.00 3.50 3.25 3.00 2.50 
7. PACKAGE PLANS 

PER WK: 15tí 2501 30tí 4001 
30 sec 95 70 82 100 
To be used within 10 -day period. 

8. PROGRAM TIME RATES 
PER WK: 1/4 hr 10 min 5 min 
1 ti 18 15 10 
3 ti 12 10 8 
5 ti 10 8 8 

CUMBERLAND (3 AM; 2 FM) 
Allegany County -Map Location C-2 

See SILOS consumer market map and data at begin- 
ning of the State. 

WCUM WCUM-FM 
1948 1948 

Media Code 4 221 4800 7.00 
WCUM, Inc., Box 360, Cumberland, Md. 21502. 

Phone 301-724-5400. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Tom C. Feldman. 
Sales Manager -John Sherry. 
Program Director -Phillip Z. Lando. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 
Philadelphia -Selective Broadcasting Advertising, Inc. 
Pittsburgh -Regional Reps Corp. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 
FM -ERP 1,250 w; 102.9 mc. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 176 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15b. 
Basic Rates: 22a. 22b, 23a, 24b. 26, 28a, 29a. 
Contracts: 40a, 45, 46, 97a. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 62b. 
Cancellation: 70a, 70c, 71a. 
Affiliated with American Contemporary Network. 

TIME RATES 
ER 10/1/68 -Reed 8/30/68. 

6. SPOT ANNOUNCEMENTS 
Ix 132 26x 52x 104x 208x 312x 624x 

1 min 7.00 6.70 6.40 6.10 5.80 5.50 5.20 5.00 
30 sec: 80% of earned min. 
10 sec: 60% of earned min. 

7. PACKAGE PLANS 
ItOS WEEKLY PACKAGE PLANS 

PER WK: 12 ti 24t1 3201 42 ti 
Ea 6.00 5.50 5.00 9.50 
No further discounts. 
30 sec: 80% of earned package rate. 
10 sec: 60% of earned package rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr IO min 5 min 

1 z 60.00 38.00 26.00 19.00 13.00 
13 x 58.00 36.00 25.00 18.00 12.50 
26 x 58.00 34.00 24.00 17.00 12.00 
52 x 53.00 32.00 23.00 16.00 11.00 
104 z 50.00 30.00 22.00 15.00 10.00 
208 z 98.00 28.00 21.00 14.00 9.50 
312 z 45.00 26.00 20.00 13.00 9.00 
624 z 42.00 24.00 18.00 12.00 8.00 

WKYR 
NOTE: The call letters of this station have been 
changed to: 

WUOK 
WTBO WTBO-FM 

1928 1962 

NBC Radio Network 

Media Code 4 221 5200 9.00 
Cumberland Valley Broadcasting Corp., Box 519, 

Byrd Ave.. Cumberland. Md. 21502. Phone 301- 
722-6666. 

I. PERSONNEL 
Pre,. & Gen'l Mar. -A. William German. 
Vice -free. & Nat'l Sales Mer. -F. V. "Sam" Coud. 
Vice -President -Roy H. Knotts. 

2. REPRESENTATIVES 
Burn -Smith Company. Inc. 

MARYLAND 
3. FACILITIES 

1.000 w. days. 250 w. nights; 1450 kc. 
Non -directional. 

Operating schedule: 6:00 am -midnight Mon thru Fri; 
8:00-1:00 am Sat; 8:00 am -midnight Sun. 
FM FACILITIES 
ER1' 6300 w.; 106.1 roc. 
Antenna ht.: 1.403 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulation* 
Contracts: 40a. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective April 1, 1980. 
Hates received Starch 31, 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 

hr. hr. hr. min. min. min. 
1 time..._. 60.00 38.00 28.00 19.00 13.00 6.00 

13 times._. 58.00 38.00 25.00 18.00 12.50 5.70 
26 times.... 56.00 34.00 24.00 17.00 12.00 5.40 
52 times.... 53.00 32.00 23.00 16.00 11.00 5.10 

104 times.... 50.00 30.00 22.00 15.00 10.00 4.80 
208 times.... 48.00 28.00 21.00 14.00 9.50 4.50 
312 times.... 45.00 26 00 20.00 13.00 9.00 4.20 
624 times.... 42.00 24.00 18.00 12.00 8.00 4.00 
10 -second ID's -5n% of applicable 1 -minute rate. 

7. PACKAGE PLANS 
Sl'ECIAL WEEKLY PACKAGES 

(Run -of -Schedule) 
10 announcements per week. each. _ 5.00 
20 announcements per week. each......._............_._ 4.50 
30 announcements per week, each .... 4.00 
40 announcements per week. each 3.50 
50 announcements per week, each 3.00 
Not subject to further discount. 

I, 

WUOK 
(formerly WKYR) 

1953 

American Entertainment 

Network 

Media Code 4 221 5300 7.00 
WI -OK Radio, 126 N. Mechanic St., Cumberland, Md. 

21502, Phone 301-724-5000. 
STATION'S PROGRAMMING DESCRIPTION 

WUOK: Programmed for adulta and young adults. 
MUSIC: 85%, modern country and western music 
during all broadcast hours with greatest emphasis 
on currently popular hits. AIR PERSONALITIES: 
6 entertainers emcee presentation of all musical pro- 
grams smith an emphasis on humor and informality. 
NEWS: 5 min of national, regional and local news 
each hour. 2 man local news staff. 2 mobile units, 
SI'ORTS: coverage of local high school athletic events 
and regional college athletic events. COMMERCIAL 
POLICY: personality endorsements by entertainers 
are permitted. Station personalities are available for 
remote broadcasts, special events, and regularly 
scheduled station community activities. Contact repre- 
sentative for further detalla. Reed 9/18/68. 

General Manager -Richard S. Olson. 
Program Director -Larry Bee. 
Sales Manager -Leslie Ford. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Philadelphia-Dome-Messervey Co., Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights: 1270 ke. Directional. 
Operating schedule: 5:30 am -midnight. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la, 3a, 4a, 5, 0a, 7b. 8. 
Rate Protection: IOa. Ila, 12a, 13b, 14a, 15b, 15d. 
Basic Rates: 20a, 21a. 21d, 22b, 23a, 24b, 25a, 26, 

28b, 28c, 29a. 30, 33c. 
Contracts: 40a, 49a, 45, 46, 47a, 48, 49, 50, 51a, 51b, 

51c. 
Comb.; Cont. Discounts: 60a, 601, 61b, 82b, 82e. 
Cancellation 70a, 70b, 70d, 72, 73b. 
Prod. Services: 80. 81. 02. 
Affiliated with American Entertainment Network. 

TIME RATES 

New rates to be published in December issue. 

EASTON 
Talbot County -Map Location J-5 

See BADS consumer market map and data at begin- 
ning of the State. 

WEMD 
1960 

Media Code 4 221 5400 5.00 
Easton Broadcasting Co.. Point Rd., Easton, Md. 

21601. Phone 301-822-3301. 
I. PERSONNEL 

Partners -Richard S. Cobb & Mary Cobb. 
General Manager -Dick Lee. 
News Director -George Dietrich. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1,000 w. days: 500 w. nights; 1960 ke. Directional. 
Operating schedule: 6:00 am -11:00 pm Mon thru 
Sat: 8:00 am -11:00 pm Bun. EST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a. 3d, 4a. 4d, 5, 8a, 7b, 8. 
Rate Protection: IOa. lia. 12a, 13a, 14a, 15a. 
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Basic Rates: 20b, 21e, 22b, 24b, 28c, 
Contracta: 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60e. 60f, 62d. 
Cancellation: 70e. 
Affiliated with 

KBS Radio 
Network. 

TIME S 
Rates effective May 1, 1965. (Card No. 4.) 

Card received October 7. 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: 1 wk 4 wk 13 wk 28 wk 
6 ti 6.00 5.75 5.50 5.25 
12 ti 5.75 5.50 5.25 5.00 
18 ti 5.50 5.25 5.00 4.75 
24 ti ...... ._.._._....... _. 5.25 5.00 4.75 4.50 
30 tl 5.00 4.75 4.50 4.25 

30 -SECONDS 
6 ti 4.75 4.60 4.45 4.30 
12 U._ ............... _.._ 4.65 4.50 4.35 4.20 
18 ti..._...... _. ......... _ 4.50 4.35 4.20 4.05 
24 U 4.35 4.20 4.05 3.90 
30 ti 4.20 4.05 3.90 3.75 

10 -SECONDS 
12 wkly. ea 2.75 48 wkly, ea 
24 wkly. ea 2.50 75 wkly, ea .. 

8. PROGRAM TIME RATES 

52 wk 
5,00 
9.75 
9.50 
4.25 
4.00 

4. AGENCY COMMISSION 
15/0 on net time. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 15a, 15b. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23a, 29b, 25a, 

26. 29a. 
Contracts: 40a, 41, 94a, 45, 46, 47a, 48, 49. 50, 51e. 
Comb.; Cont. Discounts: 60a, 60c, 60g, 61e, 62a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with CBS Radio Network. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Eft - -.Rec'd 1/4/67. 

6. SPOT ANNOUNCEMETS 
1 min 30 sec 1 min 30 sec 

1 tl..._.. ..... .. 10.00 7.00 156 ti 9.25 6.50 
13 ti 9.85 6.90 208 ti............ 9.00 6.30 
26 tl 9.70 6.80 260 ti............ 8.50 5.95 
52 ti 9.55 8.70 312 tl 8.00 5.60 
104 ti 9.40 6.60 

9.20 7. PACKAGE PLANS 
4.05 PER 7 DAYS: 10 ti 20 ti 30 ti 
3.90 1 min. 9.00 8.85 8.65 
3.75 30 sec 6.30 6.20 6.05 
3.60 8. PROGRAM TIME RATES 

la 13x 26x 52x 104x 156x 260x 
2.25 1/4 hr 40.00 39.40 38.80 38.20 37.60 37.00 34.00 
2.00 10 min 28.00 27.60 27.20 26.80 26.90 28.00 23.80 

5 min 17.00 18.75 16.50 16.25 16.00 15.75 14.45 
I hr 1/2 hr 1/4 hr 5 min 

1 ti 60.00 35.00 20.00 10.00 
4 ti 56.00 32.00 19.00 9.00 
13 ti 52.00 30.00 18.00 8.00 
26 ti 48.00 28.00 17.00 7.00 
52 ti 44.00 26.00 18.00 6.00 

ELKTON 
Cecil County -Map location K-2 

See SItDS consumer market map and data at begin- 
ning of the State. 

WSER 
1963 

American Entertainment Ntwk 

Subscriber to the NAB Radio Code 
Media Code 4 221 5600 0.00 
WSEIt, Inc.. Box 38, Maloney Rd.. Elkton, Md. 

21921. Phone 301-398-3883. Wilmington, Del. 
Phone 302-737-2205. 

I. PERSONNEL 
President -Roy E. Morgan. 
Gen'l & Sales Mgr. -Lea Coleman. 
Prog. Dir. & Chief Engr.-William Roemer. 

2. REPRESENTATIVES 
Contact station direct. 

3. FACILITIES 
1,000 w. days; 1550 Ise. Directional. 
Operating schedule: Sunrise -local sunset. EST, DST. 

4. AGENCY COMMISSION 
15/0 time: 1st of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3b, 9a, 5, 6a. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15a, 151). 
Basic Rates: 20b, 21a, 21b, 21d, 24b, 25c, 28, 27, 

28e, 29b, 31, 33a. 
Contracts: 40a, 41, 42b, 92d, 94a, 45, 48, 49, 51a. 
Comb.: t'ont. Discounts: 60b, 80e, 61a, 62b. 
Cancellation: 70a. 70e, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 1 Eff 8/22/63 -Reed 9/9/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 10 see 

1 tl._............_..__.._...._.._.._...._...._. _. 5.00 4.00 2.50 
52 t1....._...._........_.._........_...._.._.._.._. 4.50 3.50 2.25 
104 t1ßß..._.._..- 4.00 3.00 2.00 
260 tt._.._.._..._ 3.50 2.50 1.75 
312 tl....._...._.._...._.._.._...._...._.._.._ 3.00 2.25 1.50 
520 ti 2.50 2.00 1,25 

7. PACKAGE PLANS 
(Must be used in 10 days) 

40.00 30.00 
70.00 50.00 
90.00 67.50 

100.00 80.00 

WKLY: 
10 Plan 
20 Plan 
30 Plan 
90 Plan 

8. PROGRAM TIME RATES 
1 hr 40.00 1/4 hr 15.00 
1/2 hr 25.00 10 min 10.00 
25 min. 21.00 9 min 7.00 

DISCOUNTS 
52 ti 10% 260 ti 30% 
156 ti 20% 

20.00 
35.00 
45.00 
50.00 

FREDERICK (1 AM; 1 FM) 
Frederick County -Map Location F-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFMD 
1936 

CBS Radio Network 
R AIR 

Media Code 4 221 5800 6.00 
Jim Gibbons Radio, Box 151, 1 W. 7th Bt., Fred- 

erick, Md. 21701. Phone 301-663-4181. 
I. PERSONNEL 

General Manager -Jim Gibbons. 
Sales Manager -Frank Velhmeyer. 
Program Director -Al Rogers. 

2. REPRESENTATIVES 
Savalll/Gates, Inc. 

3. FACILITIES 
5.000 w. days; 1,000 w. nights; 930 ke. 

Directional. 
Operating schedule: 5 am -midnight. EST. 

W F M D -FM 
1959 

eltj 
Media Code 4 221 5801 4.00 
Jim Gibbons Radio, Box 151, 1 W. 7th St., Fred- 

erick. Md. 21701. Phone 301-863-4181. 
I. PERSONNEL 

General Manager -Jim Gibbons. 
Sales Manager -Frank Veihmeyer. 
Operations Manager -Mrs. Peggy Wagner. 

2. REPRESENTATIVES 
Savalll/Gates, Inc. 

3. FACILITIES 
ERP 9,000 w.: 99.9 mc. 
Operating schedule: 5 am -midnight. EST. 
Antenna ht.: 1.123 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 7b, 8, 
Rate Protection: 150. 15b. 
Basic Rates: 20b, 21a. 21d, 22b, 23a, 29b, 25a, 26, 

27. 28b, 28c, 29a, 30, 31. 
Contracts: 40a, 41. 92a, 49a, 95, 46, 47a. 48, 49, 50, 

51c. 
Comb.: Cont. Discounts: 60a, 60e, 60g, 61c, 62a, 62d. 
Cancellation: 70a. 70c, 71a, 72, 73a, 73b. 
Prod. Services: R0. 82. 
Affiliated with CBS. 

TIME RATES 
EfT 9/1/08-Ree'd 9/10/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 x 7.00 4.50 158 x 5.40 4.05 
13 x 6.60 4.45 208 x 5.20 3.90 
26 x 6.20 4.35 260 x 5.10 3.75 
52 a 6.00 9.25 312 a 9.95 3.55 
104 a 5.60 9.15 
Spots and programs may be combined to earn fre- 
quency discounts on snota. Short rate applies. 

8. PROGRAM TIME RATES 
PER WK: 1 hr 1/2 hr 1/4 hr 5 min 
1 ti 59.00 36.00 24.50 9,00 
2-4 ti 48,00 31.00 19.50 8.00 
5-6 ti 92.00 28.00 18.00 7.50 
10 ti 29.75 17.00 7.00 

10. SPECIAL FEATURES 
10 -minute Newscasts -8 am. noon, 6 pm, each 12,00. 

DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -15% 

40 01 50 41 

8.35 8.00 
5.85 5.60 

©QFIMU 

WMHI 
BRADDOCK HEIGHTS 

Media Code 4 221 6000 2.00 
City of license, Braddock Heights. Md. 
Frederick -Route 5. Frederick. Md. Monument 2-2148. 
See listing under Braddock Heights. Md, 

FROSTBURG (1 AM; 1 FM) 
Allegany County -Soap Location C-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFRB 
1958 

Media Code 4 221 6000 2.00 
Western Maryland Broadcasting Co. Inn., 354 Frost- 

burg, Md. 21532. Phone 301-689-8871. 
I. PERSONNEL 

General Manager -D. C. Loughry. 
Commercial Manager -R. Dean Hillegas. 
Program Director -Robert Kerr. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1.000 w.; 560 Ice. Non -directional. 
Operating schedule: Sunrise to local sunset. EST. 
Simulcast during AM operational houe. For gon - 
simulcast facilities see WFRBFM, 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d. 9b, 9d, 5, 6a, 

76. 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15bß 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 26, 28b, 

28c, 29a, 31, 33b. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 46, 47c, 49, 51e. 
Comb.; Cont. Discounts: 60a, 601, 61b, 62a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 7, 1962. 
Card received October 4, 1982. 

6. SPOT ANNOUNCEMENTS 
(100 words or 1 minute) 

1 time 5.60 156 times....._..._... 3.10 
13 times 4.60 312 times. -. 2,90 
26 times......._ 4.20 824 times....._......._ 2.60 
52 times 3.80 1,000 times._._...._... 2.25 

104 times 3.40 
(50 words or 1/2 minute) 

I time 3.50 158 times. ._._ 2.25 
13 times 3.25 312 times._..._-, 2.00 
26 times 3.00 624 times._.._.._- 1.75 
52 times 2.75 1,000 times._...-.._.-.» 1.50 

104 times 2.50 
7. PACKAGE PLANS 

Newscasts Package 
6 -month minimum contract. 
5 minute news, Monday through Saturday, per week 
30.00. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. I min. 

1 time.... 50.00 29.00 21.00 12.00 9.00 
13 times.. 90.00 25.80 19.30 11.50 8.65 
26 times.. 38.00 23.60 14.60 11.00 8.30 
52 times.. 36.00 22.40 13.90 10.50 7.95 
65 times.. 34.00 21.20 13.20 10.00 7.60 

104 times. 32.00 20.00 12.50 9.50 7.25 
156 times.. 30.00 18.80 11.80 9.00 8.90 
312 times.. 28.00 17.60 11.10 8.50 6.55 

W F R B -FM 
1965 

Media Code 4 221 6001 0.00 
Western Dtaryland Broadcasting Co. Inc., 354 Frost- 

burg, Md. 21532, Phone 301-689-8871. 

I. PERSONNEL 
Owner, Gen'l & Sta. Mgr. -D C. Loughry. 
Bales Manager -R. Dean Hillegaa. 
Program Director -Robert P. Kerr. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
ERP 13,000 w.: 105.3 mc. 
Operating schedule: 6 am -11 pm. EST. 
Antenna ht.: 860 1t, above average terrain. 
Partial simulcast operation with WFRB. For timid - 
east rates and facilities see WFRB. WFRBFM. 

4. AGENCY COMMISSION 
None; agencies add commission to ratea shown. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3b, 3c, 3d, 9b, 4d, 5, 6a, 

lb, 8. 
Rate Protection: 10a, lia, 12a, 13s, 14a. 15b. 
Basic Rates: 20a. 22a, 22b, 23a, 24b, 25a, 26, 286. 

28c, 29a, 31, 33b. 
Contracts: 403, 41, 92a, 93, 49bß 45, 46. 47c, 49, 61e. 
Comb.: Cont. Discounts: 60a, 601, 616, 62a, 62d. 
Cancellation: 70a. 70c, 71a, 72, 735, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eff Recd 9/22/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 

Flat 2.25 1.75 
1 per day, 13 wks 2.00 1,65 
3 per day, 13 wks 1,75 1.25 

(3 per day, 4 wks) 
1 min. 3/6.50 30 sea.._. _.._._ 3/4.50 

S. PROGRAM TIME RATES 
(Daily broadoasts, 13 wk period) 

I/4 hr 25 min 1/2 hr 59 min I hr 
Flat 5 8 10 18 20 

10. SPECIAL FEATURES 
5 -minute newscasts - 3.50 

GAITHERSBURG 
Montgomery County -Map Location G.4 

See SItDS consumer market map and data at begtn- 
oing of the State. 

WHMC 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 221 6200 8.00 
Nick J. t'haconaa, Watkins Mill Rd Gaithersburg, 

Std. 20760. ]'hone 301-948-9400. 

I. PERSONNEL 
General Manager -Nick J. Chaeonas. 
Sales Manager -Nicholas J. Chaconas, Ja 
Operations Director -Charles Shepherd. 

3. FACILITIES 
1.000 w. days, 500 w, nights; 1150 Ica. 

Non -directional. 
Operating schedule: 5:30-1 am. CST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10 days, 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40aß 

TIME RATES 
No. 3 Eff 4/1/68 -Reed 8/5/68. 

7. PACKAGE PLANS 
AA -Mon thru Sat 6-9 am; Sun all day. 
A -Mon thru Sat 3-7 pm. 
B -Mon thru Sat 9 am -3 pm. 
C -Mon thru Sat 7 pm -6 am. 

CLASS AA 
1 MINUTE 

WKLY: I ti 6 ti 12 ti 18 tI 24 tI 30 tl 
2 wk 10.00 8.50 8.00 7.50 7.00 6.50 
13 ask 8.50 8.00 7.50 7.00 6.50 6.00 
26 wk 7.50 7.00 6.50 6.00 5.50 5,00 
52 wk 7.00 6.50 6.00 5.50 5.00 4.50 

30 SECONDS 
WKLY: I ti 6ti 12 ti 18 ti 24ti SO ti 
2 wk 8.50 8.00 7.50 7.00 6.50 8.00 
13 wk 8.00 7.50 7.00 6.50 6.00 5.50 
26 wk 7.00 6.50 6.00 5.50 5.00 4.50 
52 wk. 6.50 6.00 5.50 5.00 9.50 4.00 

CLASS A 
1 MINUTE 

2 wk 10.00 8.00 7.50 7.00 6.50 6.00 
13 wk 8.00 7.50 7.00 6.50 6.00 5.50 
26 wk 7.00 6.50 6.00 5.50 5.00 4.50 
52 wk. 6.50 6.00 5.50 5.00 9.50 4.00 

30 SECONDS 
2 wk 8.00 7.50 7.00 6.50 6.00 5.50 
13 %sk 7.50 7.00 6.50 8.00 5.50 5.00 
26 wk 6.50 6.00 5.50 5.00 4.50 4.00 
52 wk 6.00 5.50 5.00 4.50 4.00 '3,50 

CLASS B 
1 MINUTE 

2 wk 9.00 7.00 6,50 6.00 5.50 5.00 
13 wk 7.00 6.50 6.00 5.50 5.00 4.50 
26 wk 6.00 5.50 5.00 4.50 4.00 3.50 
52 wk 5.50 5.00 4.50 4.00 3.50 3.25 

30 SECONDS 
2 wk 8.00 6.50 6.00 5.50 5.00 4.50 
13 wk 6.50 6.00 5.50 5.00 4.50 4.00 
26 ..... 5.50 5.00 9.50 4.00 3.50 3.00 
52 ..... 5.00 9.50 4.00 3.50 3.00 '2.70 

CLASS C 
1 MINUTE 

2 wk 8.00 6.50 8.00 5.50 5.00 4.50 
13 wk 6.50 6.00 5.50 5.00 4.50 4.00 
26 wk 5.50 5.00 9.50 4.00 3.50 3.00 
52 wk 5.00 9.50 9.00 3.50 3.00 2.70 

30 SECONDS 
2 wk 7.00 5.50 5.00 9.50 4.00 3.50 
13 wk 5.50 5.00 9.50 9.00 3.50 3.00 
26 wk 9.50 4.00 3.50 3.00 2.50 2.25 
52 ..... 4.00 3.50 3.00 2.50 2.25 '2.10 

1') Time check 20 words. 
20 sec, 10 sec & ID's: 75% of 1 -min. 

WEEKEND IMPACT PLAN 
(Fri 7 pm -Sun midnight) 

1 min 30 see 10 see 
15 ti, flat 75.00 95.00 30.00 
Cannot be combined with other spots for frequency 
discounts. 

8. PROGRAM TIME RATES 
PER WK: 5 min 10 min 1/4 hr 
1 11 20 25 35 
3 ti 15 20 30 
8 ti 10 15 25 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

(6-9 am) 
PER WK: 
1 tl 10 6 U. 8 

(3-7 pm) 
1 tl 10 6 ti 7 

1 U 
(All other Btimis) 

3 min headlines -60% of 5 -min rate. 
52 wk contract -75% applicable rate, 

GLEN BURNIE 
Anne Arundel County -Map Location H-4 

See SRDS consumer market map and data at 
oing of the State. 

See Baltimore 
(including Glen Burnie, Towson) 

HAGERSTOWN 
(including Halfway) 
Washington County -Map Location Z-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

begin - 

(3 AM; 3 FM) 

WARK WARK-FM 
1947 1957 

HAGERSTOWN 

CBS Radio Network 
Media Code 4 221 6400 4.00 
WARE. Inc.. 880 Commonwealth Ave., Hagerstown, 

Md. 21740. Phone 301-733-4500. 
I. PERSONNEL 

President -Henry Rau. 
General Manager -Bill W. Fillingham. 
Assistant Manager -Richard Collyer. 

2. REPRESENTATIVES 
New York, Los Angeles, San Francisco-UBC Bales. 
Pennsylvania -Robert S. Dome Company. 
Atlanta -David Carpenter Company. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1490 kc. Non -directional. 
Operating schedule: 24 hours dally. EST. 
TM FACILITIES 
EBP 2.200 w.: 108.9 mc. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 4a, 9d, 5. 60, 7bß 8. 
Rate Protection: 10a. lia, 13a, 141. 
Basic Rates: 20b, 21a, 22b, 23a, 29b, 28a, 28c, 29a. 
Contracts: 40a, 41, 92a, 42c, 43, 44a, 446, 45. 46, 

47a. 
Comb.: Cont. Discounts: bob, 60g. 601. 61e, 62b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 736, 
Prod. Services: 80. 81. 82. 
Affiliated with CBS Radio Network. 
FM operated in conjunction with AM. 

(This listing continued on next page) 
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Hagerstown -W A R K, W A R K-FM-Cont'd 
TIME RATES 

Eff 6/1/61-Rec'd 6/6/66. 
I. SPOT ANNOUNCEMENTS 

Ix 13x 26x 39x 52x 104x 208x 
1 min 7.00 6.65 6.30 5.95 5.60 5.25 5.07 
30 sec 6.00 5.70 5.40 5.10 4.80 4.50 4.35 
10 second ID -50% of applicable 1 minute rate. 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 x.-.- 70 40 28 21 14 

DISCOUNTS 
13x- 5% 52x-20% 156e-30% 
26x-10% 104x-25% 260x-35% 

WHAG 
1962 

HALFWAY 
Media Code 4 221 6600 9.00 
Regional Broadcasting Co., Inc.. 1250 Downsvllle 

Pike, Hagerstown, Md, 21740. Phone 301-739-8016. 
STATION'S PROGRAMMING DESCRIPTION 

WHAG: Programmed for adults and young adults. 
MUSIC: current selling middle-of-the-road popular 
music. AIR PERSONALITIES handle all segmenta 
and taped commercials by them are interchangeable. 
NEWS: 5 min on hour. 2 min on half hour, com- 
munity oriented. Mobile news unit. Community serv- 
ice features include birth and anniversary announce- 
ments, school closings, finding lost pets, local meet- 
ings, Ore reports, church suppers and bake sales. 
2-4 local live PSA's an hour. SPORTS: 3 sports 
shows daily. Live play-by-play pro football. Per- 
sonalities available for remote broadcasts. store open- 
ings, shopping center sale days, etc. Contact Repre- 
sentative for further details. Rec'd 7/19/67. 

I. PERSONNEL 
President -Warren Adler. 
Exec. Vice-Pres.-W. Ronald Smith. 
General Manager -Arthur A. Snowberger. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
1,000 w. days: 1410 kc. Directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3c, 4a, 4d, 5. 6a, 7b, 8. 
Bate Protection: 10b, 11b, 12b, 13b, 14e, 15a, 15b, 

15e. 
Basic Rates: 20b. 21a, 21e, 22b, 23a, 24b, lib. 26, 

28h, 28c, 29a, 29b, 30, 33a 
Contracts: 40a. 41, 42b, 44a, 45, 46, 48, 49, 50. 
Comb.; Cont. Discounts: 60d, 60e. 60f, 601, 61a. 62b. 
Cancellation: 70a, 70c, 71e. 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 4 Eff 3/1/67-Rec'd 3/30/67. 

6. SPOT ANNOUNCEMENTS 
le Ile 26x 52x 104e 200x 

1 min 8.00 7.50 7.00 6.50 6.50 5.50 
30 sec 6.00 5.60 5.20 4.90 4.50 4.20 
10 sec ID: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 80 48 32 24 16 

DISCOUNTS 
13x-5% 52x-12-1/2% 158x-20% 
26x-10% 104e-15% 260x-25% 

WHAG-FM 
1965 

HALFWAY 
Media Code 4 221 6601 7.00 
Regional Broadcasting Co.. Box 981, 1250 Downs - 

ville Pike, Hagerstown. Md. 21790. Phone 301-739- 
8016. 

STATION'S PROGRAMMING DESCRIPTION 
WHAG-FM: Programmed for adulta. 
MUSIC: general standards. 51 min of music each 
hour. NEWS: 5 min on hour, community oriented. 
COMMERCIAL POLICY: maximum of four 1 minute 
announcements permitted in each 55 minute segment. 
Contact Representative for further details. Rec'd 
7/19/67. 

I. PERSONNEL 
President -Warren Adler. 
Exec. Vice-Pres.-W. Ronald Smith. 
Generai Manager -Arthur Snowberger. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

S. FACILITIES 
ERP 3.000 w.: 96.7 mc. Stereo. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 160 ft. above average terrain. 
FM programmed separately from AM. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 2b, 3a. 3c, 9a, 4d, 5, 6a, M. 8. 
Rate Protection: 10h, 11h, 12b, 13b, 14b, 15a, 15b. 
Basic Rates: lob, 21a, 21c, 22b, 23a, 24b, 25b. 26. 

28h. 28c, 29a, 29b, 30, 33c. 
Contracts: 40a, 41, 92b, 44e. 45, 46, 48. 49, 50. 
Comb.: Cont. Discounts: 60d, 60e, 60f, 601, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 2 Eff 3/1/67 -Reed 3/30/67. 

8. PROGRAM TIME RATES 
EA: Ix 13x 26x 52x 104x 208+ 
55 min 16 15 14 13 12 11 
4 minutes of commercial time per 55 minute period. 

WJ EJ 
1932 

W J EJ -FM 
1947 

HAGIERSTOWN 

Subscriber to the NAB Radio Code 
Media Cede 4 221 6800 5.00 
Hagerstown Broadcasting Company, Inc.. Franklin 

Court. Hagerstown, Md. 21740. Regent 9-2323. 
I. PERSONNEL 

Pros. & Gen'l Mgr. -Grover C. Crilley. 
Sta. & Com'1 Mgr. -Roger Keller. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 5:00 a.m. to 12:45 a.m. EST. 
FM FACILITIES 
ERP 10.000 w.: 104.7 mc. 
Antenna ht. -1.800 ft. above average te'rain. 

4. AGENCY COMMISSION 
15/0 if paid within 30 days. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 9d, 5, 6a, 

7h, 8. 
Rate Protection: 10h, 11b. 14b, 15e, 16. 
Basic Rates: 20b, 21a, 21b. 21d, 22a, 22b, 23a, 24b, 

25a. 26, 28a, 29a, 30. 
Contracts: 40a, 41, 49b, 46, 47a, 48. 51a, 51b. 
Comb.: Cont. Discounts: 60a, 60g, 61e, 62d. 
Cancellation: 70a, 71h, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with ABC and MB9 Radio Networks. 

TIME RATES 
F,ff 8/1/68 -Reed 7/15/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13e 26x 52x (04x 208e 312x 624x 

1 min 7.59 7.26 6.93 6.38 5.83 5.28 4.95 4.73 
() .... 6.99 6.16 5.83 5.28 4.73 4.18 3.85 3.63 () Station break. 
10 sec ID's: 507 of applicable 1 -min. 

8. PROGRAM TIME RATES 
lx 13e 26x 52x 104x 208x 312x 624x 

1 hr.... 68.00 63.80 61.80 55.00 51.70 49.59 48.40 45.10 
1/2 hr 41.80 39.60 37.40 33.00 30.80 29.74 28.60 25.30 
1/4 hr 28.60 27.50 28.40 24.20 22.00 20.90 19.80 17.60 
10 min 20.90 19.80 18.70 17.05 15.95 14.85 14.30 13.20 
5 min.. 14.30 13.75 13.20 12.10 11.00 10.45 9.90 8.80 

HALFWAY 
Washington County -Map Location E-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Hagerstown 
(including Halfway) 

HAVRE DE GRACE (1 AM; 1 FM) 
Harford County -Map Location J-2 

See SRDS consumer market map and data 
nine of the State. 

WASA 
1948 

NIA 

at begin - 

Subscriber to the NAB Radio Code 
Media Code 4 221 7000 1.00 
Chesapeake Broadcasting Corp.. Box 97. Havre de 

Grace. Md. 21078. Phone 301-939-0800. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Virginia F. Pate. 
Sales Manager -Charles W. Irwin. 
Program Manager -John H. Little. 

3. FACILITIES 
5.000 w.: 1330 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 
Simulcast during AM operational hours. For non - 
simulcast fatalities see WASA-FM listing, 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: IOa, 11e, 12a, 13e, 14e. 
Basic Rates: 20b, 21a, 2113, 21d, 22a, 22b, 23a, 24a, 

24c, 25a. 28b, 29a, 30. 
Contracts: 40a. 41. 94a, 45. 46. 47e. 49. 51e. 
Comb.; Cont. Discounts: 60a, 60e, 601, 61b. 
Cancellation: 70a. 70d, 71e, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Ratea effective September 1, 1964. (Card No. 5.) 
Card received October 18, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 20 sec 10 sec 

1 ti..._......_......_......_. 6.00 4.80 4.20 3.00 
13 ti........._.._.._.._......_.._...- 5.70 4.56 4.00 2.85 
26 ti 5.40 4.32 3.80 2.70 
52 ti _._...__......_... 5.10 4.08 3.60 2.55 
109 tl..._......_......_..._._......_... 4.80 3.84 3.40 2.40 
312 ti 4.50 3.60 3.15 2.25 
520 ti 4.20 3.36 2.95 2.10 

7. PACKAGE PLANS 
WKLY RATE, ROS: I min 30 see 20 see 10 see 
15 ti 58.20 46.50 40.65 34.95 
20 ti 75.20 60.20 52.00 44.00 
25 ti 90.50 72.50 62.50 51.75 
30 tl 102.90 82.50 72.00 60.30 
40 ti 129.20 103.60 92.00 77.60 
50 ti 154.00 123.00 107.50 92.00 
60 ti 175.20 139.80 123.00 105.00 
80 ti 220.00 176.00 153.60 132.00 
100 ti 259.00 207.00 181.00 155.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10/min 5 min 

1 t1 50. 30. 20. 15. 10. 
DISCOUNTS 

13x- 5% 52x-15% 312e-25% 
26x-10% 104e-20% 

WASA-FM 
1959 

NAr 

Subscriber to the NAB Radio Code 
Media Code 4 221 7001 9.00 
Chesapeake Broadcasting Corp., Box 97, Havre de 

Grace, Md. 21078. Phone 301-939-0800. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Virginia F. Pate. 
Sales Manager -Charles W. Irwin. 
Program Manager -John H. Little. 

3. FACILITIES 
ERP 3,000 w.; 103.7 mc. 
Operating schedule: 6 am -11 pm. EST. 
Partial simulcast operation with WASA-AM. For 
simulcast rates. see WASA-AM, WASA-FM Ilstlag. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WASA listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective. 
Rates received November 18, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 1.50 30 sec..........._.._._....._ 1.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min 

1 x..._......_.._-._......_. _.._.._. 25 15 8 5 
DISCOUNTS 

131- 5% 52e-15% 312x-25% 
28e-10% 104x-20% 

LA PLATA (1 AM; 1 FM) 
Charles County -Map Location H-5 

See SRDS consumer market map and data et begin- 
ning of the State. 

WSMD 
1965 

Media Code 4 221 7200 7.00 

Charles County Broadcasting Co., Inc., Box 776. 
La Plats. Md. 20696. Phone 301-939-4612. 
STATION'S PROGRAMMING DESCRIPTION 

WSMD: Programmed for general interest. 
AIR PERSONALITIES handle all segmente. NEWS: 
5 min national on hour. local on half hour. Weather 
every 15 min. 2 man local news department. SPORTS: 
high school, college, little league, regional. MUSIC: 
6-10 am contemporary hits, classified ads. 10 am - 
noon middle -of. road, guest interviews. Noon -1:30 pm 
news: national, local, sports, farm, commodities, 
fishing, marine weather, tobacco market, country and 
western music. 1:30-3 pm interviews, current hits. 
3-5 pm top 40 music, school reporters. drive time 
news. 5-6 pm public affairs, audience participation, 
discussion, interviews, open telephone linea. 6 pm - 
sign -off middle-of-the-road music, requests, public 
affairs. Rec'd 7/18/67. 

I. PERSONNEL 
President -David P. Samson, Jr. 
General Manager -Kitty Dierken Samson. 

3. FACILITIES 
1,000 w.: 1560 be. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
Partial simulcast operation. Simulasse during AM 
operational hours. For non-simuleast facilities see 
WSM D -F M. 

4. AGENCY COMMISSION 
Net: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 30, 4a, 5, 6a, 7b, 8. 
Rate Protection: lib. 
Basic Hates: 20b, 21b. 22e. 23a. 24c. 28a. 29b, 30. 
Contracts: 40a, 41, 44a. 45. 46, 49. 51a, 51b, 
Comb.: Cont. Discounts: 60e. 
Cancellation: 71a. 73a. 
Prod. Services: 80, 82. 

TIME RATES 
AM/FM COMBINATION 

NATIONAL AND LOCAL HATES SAME 
Etr 2/1/66-Itee'd 4/4/66. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 6 t 15t1 30 tt 
1 min 5.00 4.50 4.00 3.50 
30 sec 3.00 2.50 2.25 2.00 
15 sec 2.00 1.50 1.25 

7. PACKAGE PLANS 
PER 4 WK PERIOD: 1 min 30 see IS see 
100 ti 250 150 
115 ti ...._ 100 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 e 40 30 20 10 
More than 1 per week -25% discount. 

FREQUENCY DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -15% 

10. SPECIAL FEATURES 
National news at :60 -applicable 5 -minute rate. 
Local news at :30 -applicable 5 -minute rate. 
Fishing news with Marine forecast. flat 5.00. 
Weather check et 1/4 hre, 1 1/2x 30 second rate. 

WSMD-FM 
1961 

Media Code 4 221 7201 5.00 
Charles County Broadcasting Co., Inc.. Box 776, 

La Plata. Md. 20646. Phone 301-934-4812. 
I. PERSONNEL 

President -David P. Samson, Jr. 
General Manager -Kitty Dierken Samson. 

3. FACILITIES 
ERP 1.780 w.: 104.1 me. 
Operating schedule: 6 am -11 pm. EST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. Operated separately 
local sunset -II pm. For simulast fatalities see 
WSMD. 

4. AGENCY COMMISSION 
Net: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
See WSMD listing for coded regulations. 

TIME RATES 

FM only (after AM sign -off) --deduct 15% from 
WSMD rates. 

MARYLAND 

LAUREL 
Prince Georges County -Map Location H-5 

See SRDS consumer market map and data et begin- 
ning of the State. 

WLMD 
1965 

Media Code 4 221 7400 3.00 
Interurban Broadcasting Corp.. Box 42, Old Bowle 

Rd., at Briarcroft, Laurel, Md. 20810. Phone 301- 
776-5500. 

I. PERSONNEL 
President -Carita B. Sandler. 
Vice-Pres. & Gen'l Mgr. -Thomas 8. Carr. 
Sales Manager -James S. McMurry. 

2. REPRESENTATIVES 
G(11 -Perna. Inc. 

3. FACILITIES 
1,000 w.; 900 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a. 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. lb. 
Basic Rates: 20b, 22a, 23a, 24b, 26, 28c, 29e. 30. 

32a, 33e. 
Contracts: 40a, 41, 42a, 43, 44a, 45, 46, 47a, 48, 49. 

50, 51a. 
Comb.; Cont. Discounts: 60a, 60e, 60h, 601. 61a, 

62b. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with KBS. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective October 1, 1965. (Card No. 1.) 

Card received November 1, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min sec 
1 ti 6.00 4.50 260 ti 
26 ti.._ 5.70 4.25 312 ti 4.50 3.40 
52 tL 5.40 4.00 624 ti...__._ 4.20 3.20 
104 ti 5.10 3.80 

7. PACKAGE PLANS 
SPOT SATURATION PACKAGES ROS 

(Used within any 7 day period)20/3 
20/30 

1 min sec 1 min sec 
10 ti 5.75 4.30 30 ti ..... ....... 4.75 8.55 
15 ti ..... ___ 5.50 4.15 35 ti....._... 4.50 3.85 
20 ti ....... 5.25 3.95 50 ti 4.25 3.28 
25 ti 5.00 3.75 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 e 85 00 50.00 30.00 20.00 12.50 
10. SPECIAL FEATURES 

Newscasts: On the hour: headlines at :30. 
5 MINUTES NEWS 

(News, Weather. Sports) 
3 TIMES WEEKLY 

PER WK: 
13 consec wk 36.50 39-52 consec wk..__ 34.05 
26 consec wk . 35.25 

6 TIMES WEEKLY 
13 consec wk 70.50 39-52 consec wk _... 66.00 
26 consec xk ..._ 68.25 

LEONARDTOWN 

20/30 
1 min seo 
4.80 3,60 

St. Marys County -Map Location H-6 
See SRDS consumer market map and data at begin- 
ning of the State. 

WKIK 
1953 

Subscriber to the NAB Radio Code 

Media Code 4 221 7600 8.00 
Tidewater Broadcasting Company. Leonardtown. Md. 

20650. Phone 301-475-2211. 
STATION'S PROGRAMMING DESCRIPTION 

WKIK: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour and headlines on half hour. 10 min 
reports at 8 am. noon, & 5 pm. MUSIC: 6-7:30 am 
country and western. 7:30 am -3 pm middle-of-the- 
road pop music. 3-4:30 pm rock and roll. 4:30-sign- 
otr, middle-of-the-road. Weather: every half hour 
with marine at :15. RELIGION: daily 9-9:30 am 
and Sun morning. Woman's: 10-10:30 em. SPORTS: 
professional baseball and football plus local sports 
with station sports director, 7:50-8 em & 4:45-4:55 
pm, plus headlines at :45. Sat: country and western 
6-9 am, religion, 9-9:30 em, rock 9:30 am -noon. 
middle-of-the-road to sign -off. Sun: religion to 
noon. middle-of-the-road to sign -off. Recd 8/9/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Richard A. Myers. 
Commercial Manager -Richard J. Bowman. 

3. FACILITIES 
1.000 w. days; 1370 kc. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset week- 
days: 7:30 a.m. to local sunset Sundays. EST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 211, 3a, 4a, 9d. 5, 6a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14e, 15b. 
Basic Rates: 21b. 24b. 26. 28a, 28e. 29e. 30, 33a. 
Contracts: 40a, 42b, 44a, 44b, 45, 46. 47a, 48. 51c. 
Comb.: Cont. Discounts: 60b, 601, 61a, 61b, 62b. 
Cancellation: 70h, 71a, 72, 73a, 73b. 
Prod. Services: 80. 

TIME RATES 
Eff Recd 6/5/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104x 312x 500x 

1 min 5.25 5.00 4.75 4.50 4.25 9.00 3.50 
30 sec 4.00 3.95 3.90 3.80 3.70 3.55 3.00 

8. PROGRAM TIME RATES 
le 13x 26x 52x 104x 312x 

1 hr 40.00 38.00 36.00 34.00 32.00 30.00 
1/2 hr 30.00 28.00 28.00 24.00 22.00 20.00 
1/4 hr 18.50 18.00 17.50 17.00 18.50 16.00 
5 min 9.25 9.00 8.75 8.50 8.25 8.00 
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MARYLAND 

LEXINGTON PARK 
St. Mary's County -Map Location H-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPTX 
1953 

Media Code 4 221 7800 4.00 
Key Broadcasting Corp.. 109 Coral Place, Lexington 

Park. Md 20653. Phone 862-1031. 
I. PERSONNEL 

Mgr. & Chief Engr.-Blake Hawkins. 
Program Director -Rocky Willis. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 
500 w. days; 920 he. days. Non -directional. 
Operating schedule: 8 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING Ses coded regulations 
General: la, 2a, 3a, 3b, 4a. 5, 6a, 7a. 
Rate Protection: 10b, 11b, 12b. 13h, 14b, 
Basic Rates: 22a, 23a, 24a, 29b, 28, 29a. 
Contracts: 90a. 96. 47a, 98. 
Comb.: Cont. Discounts: 80a, 60k, 61b, (11c, 62e. 
Cancellation: 73a. 
Member: Country Music Network. 

TIME RATES 
No. 27 Eft 3/1/87-Reo'd 5/29/87. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 208x 312x 624x 10000 

1 min 7.50 7.25 7.00 6.50 6.00 5.50 5.00 4.50 
30 see 6.00 5.80 5.80 5.20 4.80 4.40 4.00 3.60 
10 sec 4.00 3.90 3.80 3.20 2.80 2.50 2.35 2.25 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 312x 

1 hr 150 145 140 135 130 125 
1/2 hr 125 120 115 110 105 100 
1/4 hr 100 95 90 85 80 75 

10. SPECIAL FEATURES 
WKLY: I ti 13tí 26th 52tí 105t1312ti 
5 min 50 95 90 35 30 25 

OAKLAND (l AM; 1 FM) 
Garrett County -Map Location B-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMSG 
1963 

rann 

Subscriber to the NAB Radio Code 
Media Code 4 221 8000 0.00 
vaaland Radio Station Corp., Oakland, Md 21550. 

Phone 301-334-3800. 
I. PERSONNEL 

Gen'l & Sta. Mgr. -Thomas B. Butscher. 
Commercial Manager -Gary Daniels. 
News Director -Gary Watson. 

3. FACILITIES 
500 w. days; 1050 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. DST. 
Simulcast during AM operational hours. For nen- 
simuleast facilities, see WMSG-FM. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 90e. 
Sold In combination with WCST, Berkeley Springs, 
W. Va. Announcements purchased on WCST may be 
added to those purchased on WMSG to earn the most 
favorable rate on both stations. Schedules need not 
be Identical. 1.000 or more times on each station 
earns the minimum rate less 10%. 

TIME RATES 
No. 2 ER 3/1/66 -Reed 3/28/66. 

6. SPOT ANNOUNCEMENTS 
1x 1000x 500x 1000+ 

1 min 2.70 2.30 1.80 1.50 
30 sec 2.25 1.90 1.50 1.25 

8. PROGRAM TIME RATES 
Ix 100x 500+ 

1 hr 21.50 18.50 -- 
1/2 hr 13.50 11.50 
1/4 hr 8.10 6.90 5.40 
5 min. 5.40 4.60 3.60 

WMSG-FM 
1966 

Media Code 4 221 8001 8.30 
Oakland Radio Station Corp., Oakland, Md. 21550. 

Phone 301-334-3800. 
I. PERSONNEL 

Gen'l & Sta. Mgr. -Thomas B. Butscher. 
Commercial Manager -Gary Daniels. 
News Director -Gary Watson. 

3. FACILITIES 
ERP 430 w. (vert.), 430 w. (horiz.). 
Operating schedule: 6 am -11 Dm Mon thru Sat; 8 
am -30 pm Sun. 
Antenna ht.: 690 ft. above average termer". 
Partial simulcast operation with WMSG-AM. For 
eimuleast facilities see WMSG. WMSG-FM. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
TIME RATES 

Eft Rec'd 8/8/68. 
8. SPOT ANNOUNCEMENTS 

Ix 99x 500x 1000+ 
1 min 2.00 1.75 1.40 1.15 
30 sec 1.60 1.40 1.15 1.00 

8. PROGRAM TIME RATES 
Ix 890 500+ 

1 hr _.-. 13.75 10.00 _.._ 
1/2 hr 8.50 7.00 
1/4 hr 5.25 4.35 3.00 
5 min 3.25 2.85 2.35 

OCEAN CITY 
Worcester County -Map Location L-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WETT 
1980 

Media Code 4 221 8200 6.00 
Broadcast Div. Public Ben. Enterprises. Inc., Box M, 

Ocean City, Md. 21842. Phone 289-6770. 

STATION'S PROGRAMMING DESCRIPTION 
WETT: Programmed for adults and young adults. 
MUSIC: middle-of-the-road. NEWS: network 5 min 
every half hour. plus commentary, farm, sports and 
!Mandel reports dally. Baseball and football. Local 
news capsules daily, weather every half hour. Live 
coverage of special events. Recd 1/8/68. 

I. PERSONNEL 
General Manager -Leonard F. Grazier. 

3. FACILITIES 
1.000 w.; 1590 kc. Directional. 
Operating schedule: 24 hour daily. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 4a, 4c, 5, 8a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 21c, 23b, 29a, 24b. 24c, 25a. 

27. 32b. 
Contracts: 49. 
Comb.: Cont. Discounts: 60f, 601. 61b. 
Cancellation 70b, 70d. 71b, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MRS and KBS Radio Networks. 

TIME RATES 
ER 1/1/68 -Reed 8/25/87. 

6. SPOT ANNOUNCEMENTS 
PEAK POPULATION -MAY 1 -SEPTEMBER 30 

lx 13x 26x 52x 104e 260x 
1 min. 6.50 6.25 6.00 5.50 5.00 4.50 

ALL OTHER -OCTOBER 1 -APRIL 30 
1 min........... 5.00 4.50 4.00 3.50 3.00 2.50 

8. PROGRAM TIME RATES 
PEAK POPULATION -MAY 1 -SEPTEMBER 30 

Ix 19x 26x 52x 104x 260x 
1 hr 50 47 43 40 37 33 
1/2 hr 32 30 28 28 24 22 
1/4 hr 20 18 17 14 13 12 
10 min. 15 14 13 11 30 9 
5 min. 12 11 10 9 8 7 

ALL OTHER -OCTOBER 1 -APRIL 30 
1 hr 40 38 34 32 30 28 
1/2 hr 26 24 22 21 19 18 
1/4 hr 16 14 13 11 10 9 
10 min 13 12 10 9 8 7 
5 min 10 9 8 7 6 5 

POCOMOKE CITY 
Worcester County -Map Location L-6 

See SRDS consumer market map and data at begin. 
ning of the State. 

WDMV 
1955 

R A B 

Media Code 4 221 8400 2.00 
Eastern Shore Broadcasting Company. Inc., Box 210 

Pocomoke City, Md. 21851. Phone 301-742-5400. 
Other office: 114 W. Main St., Salisbury, Md. Phone 

Pioneer 2-5400. 
I. PERSONNEL 

Owner -Ernie Tannest. 
Vice-Pres. & Gen'l Mgr. -Charles W. Stewart. 
Office Manager -Mary Elizabeth Jackson. 

2. REPRESENTATIVES 
The MEDIAmerica Co. 

3. FACILITIES 
500 w. days: 540 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 3b, 4a, 9d. 5, 7b, 8. 
Rate Protection: 10h. 11h. 12h. 
Basle Rates: 20a. 22a, 23a. 29a, 28b, 29a. 
Contracts: 40a, 45, 96. 
Comb.: Cont. Discounts: 801. 62b. 
Cancellation: 71a, 73a. 
Ali package rates run of schedule. Packages non - 
cancellable. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
No. 4 ER 6/1/86 -Reed 5/23/66. 

AA -Mon thru Sat 6-9 cm. noon -1 pm & 4-6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: 1 ti 6ti 12 t1 18th 24 ti 

AA 17 15 13 11 10 
A 12 10 9 8 7 

One -minute spots preempt all shorter "pots. 
30/20 see: 75% of minute rates. 
10 sec: 50% of minute rates. 

DISCOUNTS 
13 cons wIt 5% 
13 cons wIt._ 10% 

52 cons wk. 15% _r_._ 
Only consecutive weeks with expenditures of 50.00 
or more may combine to Qualify for above discounts. 

7. PACKAGE PLANS 
TOTAL IMPACT PLANS 

(Total Impact Plan Spots scheduled 50% in 
AA and 50% in A times) 
6th 12 t1 18th 24 ti 30íI 50 t1 70t1 

PER WK: 72 120 162 204 240 375 490 

ROCKVILLE 
Montgomery County -Map Location G-4 

See SRDS consumer market map and data at begin. 
ling of the State. 

See Washington, D. C. 
(including Alexandria, Arlington, Falls 
Church, Vo.; Bethesda, Bladensburg, 
Rockville, Silver Spring, Wheaton, Md.) 

SALISBURY (3 AM; 1 FM) 
Wicomico County -Map Location lí-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBOC 
1940 

Subscriber to the NAB Radio Cede 

Media Code 4 221 8600 7.00 
WBOC, Inc., Radio-TV Park. Salisbury. Md. 21801. 

Phone 301-749-6131. TWX 710-864-9872. 
I. PERSONNEL 

President -William F. Schmitt. Jr. 
Vice-Pres. & Oen't Mgr. -Charles J. Truitt. 

2. REPRESENTATIVES 
Bur -Smith Company, Inc. 

3. FACILITIES 
5.000 w. days. 1.000 w. nights; 980 no. Directional 
night only. 
Operating schedule: 6:45-12:05 cm. EST. 
Partial simulcast operation. Simulcast 6.9 am & 
4:30-6 pm. For non-eimuleast facilities see WBOC- 
F M. 

4, AGENCY COMMISSION 
15e time only: payable by 20th of month. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4a. 4d, 5. Ba. 7b, 8. 
Rate Protection: 10h, 11g, 12e. 13g, 14b. 
Basic Rates: 20h. 21a, 23a, 24b. 28, 27, 28a, 29a. 30. 
Contracts: 40a, 41, 42a, 43, 44a, 45, 98. 4Ta, 49, 51a, 

51b, 51c. 
Comb.: Cont. Discounts: 60e. 60e, 80d. 60e, 601, 61a, 
Cancellation: 70h. 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 02. 
TV facilities: RBOC-TV. 
Affiliated with American Contemporary Network. 
Affiliated with CBS. 

TIME RATES 
ER 10/1/68 --Reed 0/24/68. 

D-1-0:30-980 em & 9:30-8 pm. 
D-2-9:30 am -4:20 pm & 8-7 pm. 
N -1 -Sign -on -6:30 em & 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS D-1-AM!FM COMBINATION 

Ix 65x 156x 260x 965x 624x 1000x 
1 min.. 12.00 11.60 11.10 10.60 10.10 9.60 8.75 
30 sec.. 10.00 9.60 0.10 8.60 8.10 7.80 8.75 

CLASS D-2 
1 min.. 9.00 8.60 8.20 7.80 7.25 6.50 5.75 
30 sec.. 7.00 6.70 6.40 8.10 5.60 5.00 4.50 

CLASS N-1 
1 min.. 8.00 7.50 7.20 8.80 8.90 6.00 5.00 
30 see. 6 00 5.60 5.20 4.80 9.90 9.00 3.50 
7. PACKAGE PLANS 

CLASS D-2 
PER WK: 15 ti 20 ti 25 ti 30 ti 40 ti 50 t1 
1 min 8.00 7.°'0 7.00 6.50 6.00 5.50 
30 sec 6.00 5.60 5.20 4.75 9.25 3.75 

CLASS N-1 
1 min 8.50 8.00 5.50 1.00 4.50 4.00 
30 see 4.50 4.10 3.70 3.30 3.00 

8. PROGRAM TIME RATES 
CLASS D-1-AM/FM COMBINATION 

Ix 19x 26x 652 104x 156e 260e 
5 min.. 22.00 21.25 20.50 19.75 19.00 18.00 17.00 

CLASS D-2 
1 hr 100.00 97.00 94.00 91.00 88.00 89.00 80.00 
1,2 hr 60.00 58.00 7.6.00 54.00 52.00 50.00 98.00 
1/9 hr 36.00 35.25 34.50 33.50 32.50 31.25 30.00 
5 min 20.00 19.25 18.50 17.75 17.00 18.00 15.00 

CT AS N-1 
1 hr 80.00 58.00 56.00 54.00 52.00 50.00 98.00 
1/2 hr 36.00 35.00 39.00 33.00 32.00 30.50 29.00 
1/4 hr 25.00 21.25 20.50 19.75 19.00 18.00 17.00 
5 min 19.00 13.50 13.00 12.50 12.00 11.50 11.00 

WBOC-FM 
1965 

Media Code 4 221 8601 5.00 
WBOC, Inc., Box 2057, N. Salisbury Blvd., Salis- 

bury, Md. 21801. Phone 301-749-6131. TWX 710- 
864-9672. 

I. PERSONNEL 
Vice -Tres. & Gen'l Mgr. -Charles J. Truitt. 
Ass't Gent Mgr. -Bobby O. Beach. 
Program Director -John W. Downing, Jr. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 

3. FACILITIES 
ERP 30,000 w. (boric.), 30,000 w. (vert.); 109.7 mc. 

Stereo. 
Operating schedule: 6 am -midnight daily. EST. 
Antenna ht.: 610 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am -4:30 pm & 6 pm -midnight. For simulcast facili- 
ties see WBOC. 

4. AGENCY COMMISSION 
15/0 time only: 20th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3c, 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11c, 12c, 13e, 19e, 15a, 15e. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22h, 23a, 23b, 

24b. 24e, 25a, 26. 27, 28a, 29a, 30, 33b. 
Contracts: 90a, 41, 42c, 93, 44a, 49b, 45, 48, 47a, 

98. 99, 51a, 51e. 
Comb.; Cont. Discounts: 60e, 60e, 60d, 60e, 601, 61a, 

62b, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS. 
Sold in combination with WBOC. See that listing 
for rates. 

TIME RATES 
No. 2 EH 10/1/68-Rec'd 9/24/68. 

AA -9 am -4:30 pm. 
A-6 pm -midnight. 

6. SPOT ANNOUNCEMENTS -AA- ---A--- 
1 min 30 see I min 30 see 

1 z 5.00 3.50 4.00 3.00 
52 e 4.95 3.45 3.95 2.95 
65 z 4.85 3.40 3.85 2.85 
104 z 4.80 3.35 3.80 2.80 
208 x 4.70 3.25 3.70 2.70 
280 z 4.60 3.15 3.80 2.60 
312 e 9.50 3.05 3.50 2.50 
624 e 4.35 2.95 3.35 2.35 
1000 z 4.20 2.80 3.20 2.20 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 15th 20 ti 25 ti 30 ti 40 ti 5001 
1 min. 4.70 4.60 4.50 4.40 4.30 4.20 
30 sec 3.25 3.15 3.05 2.95 2.85 2.75 

CLASS A 
1 min 3.70 3.60 3.50 3.90 3.30 3.20 
30 sec..._ 2.70 2.60 2.50 2.40 2.30 2.20 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 262 52x 652 104e 156x 
1 hr 60.00 57.00 54.00 50.00 47.00 44.00 
1/2 hr 36.00 34.00 32.00 30.00 28.00 26.00 
1/4 hr..._ 28.00 26.50 25.00 23.50 21.50 19.00 
5 min. 20.00 19.00 18.00 16.50 15.00 13.50 

('LASS A 
1 hr 50.00 48.00 46.00 43.00 90.00 37.00 
1/2 hr 30.00 28.00 26.00 24.00 22.00 20.00 
1/4 hr 20.00 19.00 18.00 17.00 16.00 19.00 
5 min 14.00 13.25 12.50 11.75 11.00 10.00 

(Salisbury continued on next page) 

Service -Ads... 

A Dynamic Concept 

To Provide 

The Information 

You Want 
The concept behind the Service -Ads in 
this, and every other SRDS catalog ... all available qualitative informa- 
tion pertinent to thorough media eval- 
uation, is based on more than 10 years 
of intensive field interviews to deter- 
mine what facts and data are most 
helpful to you and other buyers of 
media .. - 

Assistant Media Director: "Service -Ads 
should give market information. They 
should give figures on the potential of 
the market. Secondly, they should de- 
fine the buying influences in the market 
and thirdly, they should tell how well 
the medium covers the market and 
those buying influences." 

Media Buyer: "I depend a lot on 
Service -Ads for much of my informa- 
tion. The most important thing I would 
say about Service -Ads is to suggest 
that media put material in them I can 
use . . . material I can quote to a 
client." 

SRDS Interview Reports are contin- 
uously directed to media, keeping them 
aware of your information needs, help- 
ing them to help you buy ... by incor- 
porating qualitative factors, unique to 
their media, in Service -Ads. 

2/5.O 
12/67 

422 Spot Radio Stations November 1, 1968 



Salisbury -Continued 
WICO 

1958 

Nan 

Media Code 4 221 8800 3.00 
Delmarva Broadcasting Corp., 127 E. Carroll SL, 

Salisbury, Md. 21801. Phone 301-742-3212; 3213. 
STATION'S PROGRAMMING DESCRIPTION 

WICO: Programmed for adults. Country music ex- 
clusively. Alit PERSONALITIES handle all segmenta 
under format. NEWS: 5 min hourly, headlines 1 min 
hourly. 5 min local news 4 times daily. 1 man local 
news staff. Mobile unit covers on -the -spot reports. 
FARM: news 5 min twice daily. Weather hourly. 
SPORTS: 3 min hourly. Contact Representative for 
further details. Reed 7/21/67. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -William B. Phillips. 
Vice -President -Hobert C. Doyle. 
Sales Manager -B. C. Hargreaves. 

2. REPRESENTATIVES 
Charles Bernard Co.. Inc. 

3. FACILITIES 
1,000 w. days; 1320 kc. 
operating schedule: 5:45 a.m. to local sunset. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3d, 4a, 5, 641, 7b. 
Bate Protection: 15b. 
Basin Rates: lob, 21b, 22a, 23a, 24b, 25a, 26, 29a, 

326, 33a. 
Contracts: 40a, 41, 42a, 42c, 440, 45, 46, 47a, 51c. 
Comb.; Cont. Discounta: 60a, 60d, 60e, 60f, 61b, 62d. 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 80, 82. 
Member: Country Music Network. 

TIME RATES 
Eff 11/1/66 -Reed 10/3/66. 

6. SPOT ANNOUNCEMENTS I min 
1 x 10.00 

104 z.._.._..__._._......_.._.._._..._.._._ 9.00 
156 x 8.50 
208 z ..............._.._.._....._..._.._.._....._ 8.00 

312 z 7.00 
7. PACKAGE PLANS 

PER WK: 

30 sa 10 sa 
8.00 5.00 
7.50 4.75 
7.00 4.50 
6.50 4.25 
6.00 4.00 
5.50 3.75 
5.00 3.50 

I min 30 see IO see 
8.00 5.50 4.00 

15 plan ._.._.. 7.50 5.25 3.75 
20 plan..._.._......_......_.........._ _.._... 7.00 5.00 3.50 
25 plan 6.50 4.75 3.25 
30 plan 6.00 9.50 3.00 

S. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min a min 

1 x..._......_ 100 60 35 25 15 
DISCOUNTS 

50x-10% 200x-20% 4002-30% 
100x-15% 300x-25% 500x-35% 

WJ DY 
1958 

Media Code 4 221 9000 9.00 
Salisbury Broadcasting Co., 106 W. Circle Ave., 

Salisbury. Md. 21801. Phone 301-742-5191. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Norman Glenn. 
2. REPR ESE NTATI V ES 

New York, Los Angeles, San Francisco-UBC Sales. 
Pennsylvania, Maryland -Robert 8. Dome Company. 

3. FACILITIES 
5.300 w. day.; 1470 ke. 
Operating schedule: 5:25 am -local sunset. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 36, 4a, 5, 6e, 7a. 
Basic Ratee: 22a, 22b, 23a, 24b, 28a, 29a. 
Contracts: 40e, 45, 46, 47a. 
Comb.; Cont. Discounts: 60b. 60k, 61a, 61b, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 

TIME RATES 
Rates effective January 1, 1958. 
Rates received March 31. 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAMA RATES 
30 

hr. hr. hr. min. min. see. 
1 time._... 80.00 55.00 35.00 18.00 9.00 7.50 

52 times._ 77.00 53.00 32.00 18.50 8.65 7.25 
104 times._ 73.00 50.00 29.00 15.00 8.15 8.75 
156 times.._ 69.00 47.00 28.00 19.00 7.70 6.35 
260 times.._ 65.00 44.00 23.00 13.00 7.00 6.00 
365 times.._ _._... ....._ _..._ ........ 6.50 5.50 
730 times_.. .__... .-._ ......_ ..._- 6.00 5.00 

SILVER SPRING 
Montgomery County -Map Location G-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Washington, D. C. 
(including Alexandria, Arlington, Falls 
Church, Vo.; Bethesda, Bladensburg 
Rockville, Silver Spring, Wheaton, Md.) 

THURMONT 
Frederick County -Map Location F-3 

See SRDS consumer market map and data at beginning 
of the State. 

WTH U 
1967 

Media Code 4 221 9100 7.00 
Leisner Broadcasting Corp., Radio Ln., Thurmont. 

Md. 21788. Phone 301-271-7917. 
STATION'S PROGRAMMING DESCRIPTION 

WTHU: MUSIC: 50% country and western, 50% top 
40 songs. NEWS: at :15 & :45 with emphasis on local 
news. Live remotes of little league, basketball, soccer, 
parades, talent shows, etc. Heavy community in- 
volvement. FARM: 15 min at 6 am & noon. RELI- 
GIOUS: live church services Sun rotating local church 
services, morning, noon and evening devotions 5 min 
each. SPORTS: live major league baseball. Rec'd 
3/28/68. 

I. PERSONNEL 
President -Victor A. Leisner. 
Vice -Pros. & Gen'l Mgr. -William A. Leisner. 
Program Director -Mabel L. Leisner. 

3. FACILITIES 
100 w.; 1450 kc. Non -directional. 
Operating schedule: 5 am -midnight. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 10th following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3c, 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15b, 16. 
Basic Rates: 20e. 21e, 22b, 23a, 24b. 24c. 25c, 26. 

28c, 29a, 33b. 
Contracts: 41. 44a, 46, 97a, 51a. 
Comb.; Cont. Discounts: 60a, 60g, 801, 62b. 
Cancellation: 73a. 
Prod. Services: 80, 82. 

TIME RATES 
No. 1 Eff 5/1/67 -Reed 4/5/68. 

A -Mon thru Sat 6:30 am, noon -1 pm & 3:30-7 
pm; Sun 8 am -7 pm. 

B -All other times. 
6. SPOT ANNOUNCEMEENTS 

1 min 90/20 10 aie 1 min 90/20 10 see 
1 x 4.00 2.80 2.00 3.20 2.25 1.60 
52 z 3.80 2.65 1.90 3.00 2.10 1.50 
104 x 3.90 2.55 1.80 2.85 2.05 1.45 

A 
I min 30/20 10 see I min 30/20 10 see 

156 x 3.20 2.25 1.60 2.60 1.80 1.30 
260 z 2.80 1.95 1.40 2.25 1.60 1.20 
312 x 2.60 1.85 1.35 2.10 1.50 1.15 
624 x 2.40 1.70 1.20 1.95 1.40 1.10 
936 z 2.20 1.55 1.15 1.80 1.25 1.05 
1298 x 2.00 1.90 1.10 1.60 1.15 1.00 
A and B may be combined to earn frequency rate. 

7. PACKAGE PLANS 
1 MINUTE OR LESS ROS PACKAGES 

Per wk Per wk 
3 ti 9.80 30 ti _. 60.00 
6 ti _ 18.80 50 ti 96.00 
12 ti 28.80 75 ti 132.00 
20 ti 48.00 100 ti 160.00 
Spots subject to change without notice. Total pack- 
age must be scheduled wihtin 7 consecutive days. 
Up to 1/3 may be scheduled in A. All A. extra 
10%. 
May not be combined with annual contracta to earn 
higher discount. 

8. PROGRAM TIME RATES 
CLASS A 

Ix 13x 26x 52x 104e 156x 260x 
1 hr 40.00 38.00 36.00 39.00 30.00 28.00 26.00 
1/2 hr 24.00 22.50 21.50 20.50 18.00 16.80 15.60 
1/4 hr 16.00 15.25 14.50 13.60 12.00 11.20 10.90 
10 min. 12.00 11.10 10.80 10.20 9.00 8.50 7.80 
5 min ..... _. 8.00 7.60 7.20 6.80 6.00 5.60 5.20 

CLASS B 
1 hr 32.00 30.50 28.50 26.00 29.00 22.50 20.80 
1/2 hr 19.00 18.25 17.25 18.35 14.50 13.50 12.50 
1/4 hr 13.00 12.50 11.50 10.80 9.60 9.00 8.35 
10 min 9.60 9.15 8.75 8.15 7.50 7.00 6.50 
5 min. 6.50 6.00 5.75 5.90 9.80 9.50 4.20 
Programs and spots may not be combined to earn 
frequency. 

10. SPECIAL FEATURES 
News Programs, extra 10%. 

TOWSON 
Baltimore County Map Location H -S 

See SUDS consumer market map and data at begin 
sing of the State. 

See Baltimore 
(including Glen Burnie, Towson) 

WESTMINSTER (1 AM; 1 FM) 

Carroll County -Map Location G-2 
See SRDS consumer market map and data at begin- 
ning of the State. 

WTTR 
1953 

R A 6 
Subscriber te the NAB Radio Code 

Media Code 4 221 9200 5.00 
Carroll County Broadcasting Corp.. Box 828, West- 

minster. Md. 21157. Phone 301-848-5511. 
STATION'S PROGRAMMING DESCRIPTION 

WTTR: Programmed for adults. 
MUSIC: middle-of-the-road featuring standards and 
some showtunes. SPORTS: professional baseball, foot- 
ball and basketball. NEWS: world, regional and local 
news on hour and half hour. Local and regional civic 
affairs broadcast live or delayed. Recd 10/16/67. 

I. PERSONNEL 
Vice -Prs. & Gen'l Mgr. -Russell H. Morgan. 
Program Director -Kaye G. Kolb. 

3. FACILITIES 
1.000 w. days: 1470 ke. Non-direetionaL 
Operating schedule: 6 am -local sunset. EST. 
Partial simulcast operation. Simulcast 6.10 am, 
noon I pm, & 4.6 pm. For non-aimuloast feeilitlee 
see WTTR-FM. 

MARYLAND 
4. AGENCY COMMISSION 

15/0. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply, 
General: la, 2b, 3a, 4b, 4d, 5, 8a, 7b, 8. 
Rate Protection: 10g. 
Basic Rates: tob, 21b, 22a, 22b, 23a, 24b, 25a, 27, 

28b, 28e. Mia. 
Contracts: 90a. 91. 44a, 94b, 95, 46, 51a, 51c. 
Comb.; Cont. Discounts: bob, 60d, 60f, alb, 62d. 
Cancellation: 72, 73a, 73b. 
Prod. Services: 82. 
Tobacco advertising not acceptable. 
Affiliated with MBS Radio Network. 

TIME RATES 
Eff 1/1/68 -Reed 9/8/68. 

A -Mon thru Fri 6-10 am, noon -1 pm & 4-7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS Ix I05x 260x 
A . 4.70 3.90 3.25 
B 4.10 3.50 3.00 

W T T R -FM 
1959 

QpFMp 

Media Code 4 221 9201 3.00 

Carroll County Broadcasting Corp, Box 828, West- 
minster. Md. 21157. Phone 301-898-5511. 

I. PERSONNEL 
Vice-Pres., Mgr. & Sta. Mgr. -Russell H. Morgan. 
Program Director -Kaye G. Kolb. 
Sales -Paul H. Smith. 

3. FACILITIES 
ERP 20.000 w.: 100.7 mc. Stereo. 
Operating schedule: 5 am -midnight. 
Antenna ht.: 350 ft. above average terrain. 
Partial simulcast operation. Operated separately 5-6 
am, IO am -noon. 1-4 pm & B pm -midnight. For 
simulcast facilities see WTTR. 

4. AGENCY COMMISSION 
15/0 time only. Payable monthly. 

5. GENERAL ADVERTISING See aided regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 21). 3a, 4b, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14e. 
Basic Rates: 20b, 210. 221). 23a, 29b, 25a, 281), 29b. 
Contracts: 40a, 41, 42b, 44a, 46, 47a. 48, 51e. 
Comb.: Cont. Discounts: 60e, 01b. 62d. 
Cancellation: 71b, 72, 73b. 
Prod. Services: 80, 82. 
Tobacco advertising not acceptable. 
Affiliated with MBS Radio Network. 

TIME RATES 

Rates are identical to WTTR. See that listing. 

W H EATO N 
Montgomery County -Map Location G-4 

Bee SUDS consumer market map and data at begin- 
ning of the State. 

See Washington, D. C. 
(including Alexandria, Arlington, Falls 
Church, Va.; Bethesda, Bladensburg, 
Silver Spring, Wheaton, Md.) 
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MASSACHUSETTS 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 142,400 New Bedford - 
METRO AREAS Fall River 

Boston (County Basis).. 5,600 
(S.M.S.A.) 94,300 Pittsfield 
Boston -Lawrence- (S.M.S.A.) .__._ 1,100 
Haverhill -Lowell Pittsfield 
(County Basis) 97,600 (County Basis).. 1,700 
Brockton Springfield- 
(S.M.S.A.) 2,300 Chicopee - 
Brockton Holyoke 
(County Basis) 5,600 (S.M.S.A.) 19,100 
Fall River Springfield- 
(S.M.S.A.) 500 Chicopee- 
Fitchburg- Holyoke 

Leominster (County Basis).. 19,400 
(S.M.S.A.) 1,200 Worcester 
Lawrence- (S.M.S.A.) 2,900 

Haverhill Worcester 
(S.M.S.A.) 800 (County Basis).. 4,100 
Lowell Total Metros 
(S.M.S.A.) 700 (S.M.S.A.) ...... 127,800 
New Bedford Total Metros 
(S.M.S.A.) 4,900 (County Basis).. 134,000 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

Arlington Town -Middlesex 
Attleboro -Bristol 
Belmont Town -Middlesex 
Beverly -Essex 
Boston -Suffolk 
Braintree Town -Norfolk 
Brockton -Plymouth 

State, County, City, Metro Area Data 
CITIES AND COUNTIES - This 

Brookline Town -Norfolk 
Cambridge -Middlesex 
Chelsea -Suffolk 
Chicopee -Hampden 
Dedham Town -Norfolk 
Everett -Middlesex 
Fall River -Bristol 

list shows counties in which cities 
Fitchburg -Worcester 
Framingham Town -Middle- 

sex 
Gloucester -Essex 
Greenfield Town -Franklin 
Haver hil I -Essex 
Holyoke -Hampden 

Lawrence -Essex 
Leominster -Worcester 
Lexington Town -Middlesex 
Lowe I I -M iddlesex 
Lynn -Essex 
Malden -Middlesex 
Marlborough -Middlesex 
Medford -M i da iesex 

are located. Cities are first, 
Melrose -Middlesex 
Methuen Town -Essex 
Milton Town -Norfolk 
Natick Town -Middlesex 
New Bedford -Bristol 
Newton -Middlesex 
Northampton -Hampshire 

Peabody -Essex 
Pittsfield -Berkshire 
Quincy -Norfolk 
Revere -Suffolk 
Salem -Essex 
Some rvi I le -M iddlesex 
Springfield -Hampden 

MASSACHUSETTS 

counties next. 
Taunton -Bristol 
Wakefield Town -Middlesex 
Waltham -M iddlesex 
Watertown Town -Middlesex 
Wellesley Town -Norfolk 
Westfield -Hampden 

West Springfield Town -- 
Hampden 

Weymouth Town -Norfolk 
Winthrop Town -Suffolk 
Woburn -Middlesex 
Worcester -Worcester 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City I/I/68 1/1/68 
Metropolitan Area (000) (000) ($000) 

onaumer Spendable Income -1967 
% Distribution of Families 
3000 5000 8000 10000 15000 
to to to to and 

4999 7999 9999 14999 over 
Householder 

(S) 

-Total Retail Sales - 
Per 

Household 
(5000) (S) 

Food Drug 
(5000) (5000) 

Retail Sales -1967 
By Selected Store Types 

General Home 
Mdse. Apparel Furn. 
(5000) (5000) ($000) 

Auto- 
motive 
(5000) 

Service 
Station 
(5000) 

Passen- 
ger 
Cars 

1/1/68 
(000) 

Farm 
Popu- 
lation 
1/1/68 
(000) 

Gross 
Farm 

Income 
1967 

(5000) 

MASSACHUSETTS 
STATE TOTALS 5,430.2 1,628.41 16,130,728 9,906 16.1 27.7 17.5 20.1 14.8 9,480,673 5,822 2,274,327 321,097 1,322,197 569,710 436,154 1,497,459 534,068 2,000.00 29.3 180,119 

BARNSTABLE L -6t 
BERKSHIRE B-4 

Pittsfield 
Pittsfield Metro Area 
(Official S.M.S.A.) 
Pittsfield Metro Area 
(county basis) 

BRISTOL J -6t 
Attleboro 
Fall River 
Fall River Metro Area 
(Official S.M.S.A.) 
New Bedford............_ 
New Bedford 
Metro Area 
(Official S.M.S.A.) _ 
New Bedford - 
Fall River Metro Area 
(county basis) 
Taunton _. 

DUKES K-8 

84.3 26.52 
146.7 44.86 

60.1 18.45 

79.0 23.77 

146.7 44.86 
421.3 132.40 

29.2 8.94 
96.8 31.80 

202,738 
426,814 
187,452 

244,916 

426,814 
1,031,785 

83,870 
261,701 

146.0 46.20 351,469 
101.0 34.34 270,450 

151.3 49.44 368,192 

421.3 132.40 
42.1 11.96 

5.9 2.08 

1,031,785 
104,465 
14,797 

7,645 
9,514 

10,160 

10,304 

9,514 
7,793 
9,381 
8,230 

7,608 
7,876 

7,447 

7,793 
8,735 
7,114 

23.4 28.8 15.5 15.1 10.0 
16.3 27.1 17.8 20.5 14.0 

16.3 27.1 17.8 20.5 14.0 
23.2 30.2 17.5 15.0 7.4 

23.2 30.2 17.5 15.0 7.4 

23.2 26.9 17.3 15.1 8.8 

211,471 
266,644 
134,065 

161,165 

266,644 
639,384 
45,861 

153,696 

210,313 
167,344 

7,974 
5,944 
7,266 

6,780 

5,944 
4,829 
5,130 
4,833 

50,312 
67,526 
33,618 

39,900 

67,526 
177,288 
15,136 
37,236 

7,936 
7,744 
3,551 

4,188 

7,744 
20,973 

1,079 
5,603 

4,552 54,313 7,333 
4,873 41,075 6,612 

229,915 4,650 62,424 9,322 

639,384 4,829 177,288 20,973 
60,862 5,089 18,718 1,989 
17,607 8,465 5,035 679 

17,689 
33,838 
25,321 

26,736 

33,838 
63,576 
1,388 

18,127 

10,470 
15,176 
8,033 

8,792 

15,176 
43,924 

3,867 
16,300 

20,006 19,013 
27,619 11,895 

32,124 14,039 

63,576 
1,738 

933 

6,402 
12,877 

7,456 

8,425 

12,877 
36,198 

1,999 
15,335 

25,881 
44,205 
21,706 

27,148 

44,205 
95,500 
9,863 

20,421 

16,215 
17,096 
7,108 

11,252 

17,096 
41,056 

2,035 
8,111. 

18,061 28,998 12,737 
8,588 23,465 9,581 

10,254 32,144 13,955 

43,924 36,198 
3,912 3,731 
1,004 159 

95,500 
7,179 
2,280 

41,056 
4,333 

817 

25.03 .5 2,084 
59.81 2.3 11,851 

23.18 -. 

59.81 
161.34 2.9 16,904 

43.75 

46.47 

161.34 

2.59 2 558 

ESSEX J -3t 
Beverly 
Gloucester 
Haverhill 
Lawrence 
Lawrence- Haverhill 
Metro Area 
(Official S.M.S.A.) 
Lynn 
Methuen Town 
Peabody 
Salem 

FRANKLIN 
Greenfield Town 

HAMPDEN D -5t 
Chicopee 
Holyoke.. 
Springfirld 
Springfield -Chicopee - 
Holyoke Metro Area 
(Official S.M.S.A.) 
Springfield -Chicopee - 
Holyoke Metro Area 
(county basis) 
Westfield 
West Springfield 
Town 

HAMPSHIRE D-4 
Northampton 

614.4 190.00 1,769,603 9,314 16.5 
40.2 11.73 115,321 9,831 
27.1 8.51 65,355 7,680 
45.3 14.85 143,624 9,672 
65.7 21.39 189,066 8,839 

213.4 
91.5 
32.7 
38.9 
39.2 
55.2 
20.1 

453.6 
68.9 
52.8 

177.4 

66.46 
29.98 
9.80 

11.62 
12.55 
17.25 
6.79 

137.89 
19.03 
17.60 
56.40 

577,492 
284,720 
84,530 
98,828 

118,242 
146,319 
51,764 

1,321,394 
167,430 
155,277 
504,101 

521.8 155.30 1,390,682 

565.4 167.77 1,598,429 
29.9 8.93 79,486 

27.3 
111.8 

28.4 

8.28 
29.38 
7.50 

8,689 
9,497 
8,626 
8,505 
9,422 
8,482 
7,624 
9,583 
8,798 
8,823 
8,938 

8,955 

29.1 17.9 19.2 12.6 

21.3 28.3 18.4 17.9 9.2 

15.4 27.3 18.3 21.7 14.0 

1,089,152 
63,497 
46,192 
84,076 

129,361 

343,027 
152,178 

34,867 
102,436 

93,547 
88,307 
52,347 

794,274 
76,121 

102,448 
345,117 

880,360 

9,528 15.9 27.9 18.3 21.2 13.4 929,715 
8,901 ...._ 56,943 

76,749 9,269 
277,035 9,272 

80,766 10,769 

79,934 
18.7 29.3 18.3 19.0 11.1 135,441 

65,081 

5,732 
5,413 
5,428 
5,662 
6,048 

5,161 
5,076 
3,558 
8,815 
7,454 
5,119 
7,709 
5,760 
4,000 
5,821 
6,119 

264,278 
16,871 
12,800 
20,776 
22,780 

87,976 
39,483 
13,536 
20,388 
21,637 
21,602 
11,327 

182,534 
27,495 
22,086 
68,888 

36,669 
2,064 
1,474 
2,469 
5,070 

12,389 
5,943 
1,518 
2,988 
2,548 
2,300 
1,088 

28,412 
2,986 
3,651 

12,265 

5,669 206,320 31,533 

5,542 218,212 32,914 
6,377 14,365 1,856 

9,654 
4,533 
8,677 

12,663 
35,678 
18,048 

1,133 
4,502 
1,865 

179,282 
7,850 
6,039 

12,053 
18,117 

39,851 
18,207 

3,656 
35,508 
13,620 

7,757 
6,240 

130,735 
2,487 

15,894 
67,404 

73,239 43,019 
1,286 1,973 
2,901 2,229 
4,093 4,395 

11,765 8,540 

20,809 
12,041 

221 
16,963 
7,702 
4,716 
3,761 

40,439 
2,456 
5,695 

23,392 

16,446 
7,880 

833 
2,797 
3,832 
3,327 
2,462 

39,129 
2,382 
7,144 

19,054 

149,522 
14,674 
6,632 

17,126 
23,048 

56,665 
23,730 

2,387 
6,336 

13,885 
15,550 
11,286 

143,075 
12,249 
18,560 
69,879 

140,651 45,487 42,318 160,427 

143,009 47,882 
3,974 2,522 

28,506 
12,274 

9,775 

3,231 
7,443 
4,640 

43,941 
2,609 

2,616 
4,812 
2,195 

65,285 
3,934 
2,577 
5,373 
8,339 

23,513 
7,100 
2,831 
5,246 
4,647 
6,308 
3,039 

43,712 
6,851 
4,028 

15,152 

227.33 1.6 12,679 

62.96 

24.39 2.9 12,267 

171.87 1.8 15,529 

47,774 151.17 

168,301 51,365 
11,898 2,410 

14,257 
25,226 
11,966 

4,062 
7,653 
2,834 

208.86 

36.99 2.7 16,641 

MIDDLESEX H -4t 1,327.6 380.19 4,298,689 
Arlington Town 52.6 15.65 188,657 
Belmont Town 29.4 8.95 - - 

Cambridge 104.8 33.61 
Everett 40.7 12.52 
Framingham Town 54.6 15.20 
Lexington Town 33.7 8.55 
Lowell 87.5 27.25 
Lowell Metro Area 
(Official S.M.S.A.) 175.8 
Malden 56.8 
Marlborough 24.2 
Medford 62.2 
Melrose 32.8 
Natick Town 34.3 
Newton 94.9 
Somerville 87.2 
Wakefield Town 26.7 
Waltham 59.0 
Watertown Town 40.1 
Woburn 36.7 

50.33 
17.51 
7.27 

17.77 
9.73 
9.37 

26.60 
26.27 
7.77 

15.82 
11.73 
9.84 

380,604 
126,008 
148,968 
118,874 
246,339 

439,158 
174,432 

53,095 
207,857 
112,350 

98,566 
516,484 
270,228 
80,675 

167,070 
134,433 
87,685 

11,307 13.0 25.9 17.4 21.9 19.4 2,081,631 5,475 526,832 75,496 246,466 97,634 111,158 344,079 126,466 463.86 3.1 29,467 
12,055 3,801 _. 
16,392 2,771 
11,324 11,241 
10,065 163 1 860 664 1 914 2 850 4,008 
9,801 8,906 

13,903 1,041 1755 1161 11718 2,505 
9,040 8,384 

8,726 258,188 5,130 66,391 9,468 15,858 40.36 
9,962 88,326 5,044 17,992 3,600 4,398 
7,303 39,403 5,420 11,200 926 2,755 

11,697 ]18,068 6,644 36,329 2,500 3,983 

11,547 30,452 3,130 11,442 1,333 2,150 

10,519 61,196 6,531 14,182 1,454 4,442 
19,417 142,888 5,372 42,669 6,938 8,343 

10,287 94,298 3,590 23,203 4,644 6,709 

10,383 33,435 4,303 7,491 1,544 3,188 
10,561 131,811 8,332 27,863 3,915 5,380 

11,461 57,176 4,874 8,320 2,190 5,183 
8,911 57,590 5,853 17,364 1,274 2,846 

12,832 3 

53,687 3,430 16,123 2,275 1,013 1,597 2,586 18,501 
38,395 4,290 8,224 2,402 1,075 5,638 69 10,452 
290,640 8,647 62,447 7,063 38,293 13,160 37,140 40,683 
36,916 2,949 
150,962 9,932 30,680 5,190 42,584 9,276 4,876 20,609 
40,529 4,740 7,154 1,761 1 
165,143 6,060 38,955 5,690 21,152 9,398 7,962 25,579 

36,646 
8,892 
3,763 

18,559 
1,005 

14,213 
11,077 
6,953 
2,746 

21,672 
1,482 

14,575 

11,995 
5,829 
1,967 
3,384 

516 
1,943 

13,581 
2,077 
1,235 
5,817 

491 
1,756 

10,208 
4,672 

815 
3,227 
2,406 
3,957 
6,573 
2,660 
1,024 
7,056 
1,161 
1,757 

37,629 
16,440 
6,372 

15,707 
4,752 

11,643 
22,986 
20,533 
8,284 

20,150 
12,795 
5,908 

NANTUCKET M -8t 
NORFOLK H -St 

Braintree Town 
Brookline Town 
Dedham Town 
Milton Town 
Quincy 
Wellesley Town 
Weymouth Town 

PLYMOUTH K-6 
Brockton 
Brockton Metro Area 
(Official S.M.S.A.) 
Brockton Metro Area 
(county basis) 

3.6 
578.6 

35.5 
54.2 
27.6 
28.8 
88.5 
29.5 
56.4 

305.7 
80.7 

1.21 
164.47 

9.71 
19.16 
7.68 
8.14 

27.01 
7.86 

15.22 
90.61 
25.57 

10,605 
1,942,739 

103,868 
339,875 
84,940 

128,208 
290,840 
157,955 
140,653 
692,586 
223,705 

182.6 53.24 398,026 

305.7 90.61 692,586 

8,764 
11,812 
10,697 
17,739 
11,060 
15,750 
10,768 
20,096 
9,241 
7,644 
8,749 

7,476 

7,644 

19.1 25.8 16.5 18.5 13.6 
11.3 26.2 17.1 22.1 21.4 

21.6 34.6 16.4 14.0 6.9 

21.6 34.6 16.4 14.0 6.9 

12,866 
965,263 
81,466 

139,028 
56,592 
17,031 

179,003 
65,198 
51,770 

458,145 
173,043 

271,874 

458,145 

10,633 
5,869 
8,390 
7,256 
7,369 
2,092 
6,627 
8,295 
3,401 
5,056 
6,767 

3,160 
237,021 
17,659 
27,964 
14,416 
3,017 

40,114 
14,910 
17,035 

123,497 
42,881 

459 
33,931 

1,155 
3,928 
1,270 
1,134 
7,291 
2,143 
2,836 

14,217 
4,844 

5,107 69,968 9,085 

5,056 123,497 14,217 

293 
95,958 
11,544 

1,367 
16,129 

232 
34,851 

1,667 
1,451 

51,994 
34,161 

714 
57,531 
13,856 

7,321 
2,041 

9,555 
10,527 
1,051 

23,093 
13,509 

36,041 15,591 

51,994 23,093 

212 
32,667 

3,530 
6,303 
2,236 

89 
7,408 
1,975 
1,420 

15,368 
9,581 

1,725 
221,833 

9,622 
56,298 

6,941 
7,433 

25,417 
16,749 

8,890 
73,938 
25,735 

534 
55,375 

3,891 
6,982 
3,037 
1,244 
9,744 
2,179 
3,839 

29,117 
7,872 

11,149 45,525 16,207 

15,368 73,938 29,117 

1.61 111 
209.29 2.6 9,505 

111.99 2.6 17,008 

43.77 

111.99 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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MASSACHUSETTS 

State, County, City, Metro Area Data 
Estimates for: 
STATE 
COUNTY -Map Lee. Penulation Households 

City 1/1/68 1/1/68 
Metropolitan Area (000) (000) 

Spendable Income -1967 
% Distribution 

Per 3000 5000 8000 
Household to to to 

(S) 4999 7999 9999 

Patten- 
ier 

Cara 
1/1/68 
(000) 

Farm 
Popu- 
latien 
1/1/68 
(000) 

Gross 
Farm 

Income 
1967 

($000) 

-Consumer 

($000) 

of Families 
10000 15000 

to and 
14999 over 

Total Retail Sales- 
Retail Sales -1967 

By Selected Store Types 

Apparel 
($000) 

Per 
Household 

($000) (5) 
Food 

(3000) 

General 
Drug Mdse. 
($000) ($000) 

Home 
Furn. 
($000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

SUFFOLK J -4t 715.8 230.19 2,319,9% 10,079 15.9 23.7 17.0 22.8 16.5 1,725,489 7,496 324,411 56,996 377,194 133,645 86,326 178,474 62,990 276.44 1,177 
Boston 626.3 203.50 2,064,858 10,147 ...._ _.... 1,562,971 7,685 284,161 49,979 363,666 129,690 80,836 137,791 54,007 
Boston Metro Area 
(Official S.M.S.A.) 2,390.0 711.52 8,954,763 12,585 5,068,187 7,123 1,158,239 173,859 810,562 321,917 237,185 765,749 256,866 802.02 
Boston -Lawrence - 
Haverhill -Lowell 
Metro Area (county 
basis) 3,236.4 964.85 10,331,017 10,707 14.0 26.2 17.3 21.6 17.8 5,861,535 6,075 1,352,542 203,092 898,900 362,049 273,170 893,908 310,116 1,176.92 
Chelsea 26.6 8.03 88,392 11,008 67,039 8,349 20,083 2,824 7,015 2,653 2,113 12,919 2,690 
Revere 42.3 12.59 104,616 8,309 79,223 6,293 15,032 2,732 6,064 794 3,236 22,946 5,442 
Winthrop Town 20.6 6.07 62,120 10,234 16,256 2,678 5,135 1,461 449 508 141 4,818 851 

WORCESTER F-4.......». 605.7 180.86 1,675,638 9,265 18.1 28.6 18.5 19.4 11.7 994,999 5,501 255,153 30,783 104,208 60,682 44,500 176,171 61,444 227.46 6.1 34,338 
Fitchburg 43.6 13.52 121,442 8,982 95,537 7,066 24,253 2,740 13,503 7,249 3,546 15,589 4,752 
Fitchburg -Leominster 
Metro Area 
(Official S.M.S.A.) 93.6 27.95 254,497 9,105 152,878 5,470 39,473 4,811 17,167 9,923 6,619 25,251 9,522 15.61 
Leominster 28.6 8.62 85,259 9,891 37,482 4,348 11,343 1,487 2,442 2,122 2,351 5,609 2,722 
Worcester 181.9 55.74 555,843 9,972 372,980 6,691 76,602 10,243 53,505 34,570 18,345 76,561 20,060 
Worcester Metro Area 
(Official S.M.S.A.)....- 341.4 100.03 961,550 9,613 582,646 5,825 137,775 17,496 68,794 39,406 25,706 108,856 34,113 100.71 
Worcester - 
Fitchburg -Leominster 
Metro Area 
(county basis) 605.7 180.86 1,675,638 9,265 18.1 29.0 18.4 19.3 11.6 994,999 5,501 255,153 30,783 104,208 60,682 44,500 176,171 61,444 227.46 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 
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MASSACH USETTS 
See SItDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

French Program Group of 
Massachusetts 

Comprised of: 
WSAR-Fall River WLMS-Leominster 
WFSO-Southbridge- WMLO-Beverly 

Webster 
W REB-Springfield- 

Holyoke 
Rates: See French Program Group of New England 
under Regional Radio Networks and Groups. 

Knight Quality Stations, The 
(This is a duplicate of the listing appearing under 
New Hampshire State Networks.) 

Comprised of: 
WTSV. WTSV-FM- WIIEB, WPFM (FM) - 

Claremont, N. H. Portsmouth. N. H. 
WTSL-Hanover. N. H. WEIM-Fitchburg, Mus. 
WGIR, WGIR-FM- WSRS (FM) -Worcester. 

Manchester. N. H. Mass. 
WSAR-Fall River, 

Mass. 
Media Code 4 290 0600 6.00 
Sales officee-Room 350, 400 Commonwealth Ave., 

Boston. Mass. 02215. Phone 617-262-1950. 
I. PERSONNEL 

President -Norman Knight. 
Eastern Sales Manager -Bill Fallon. 
Account Supervisor -N. Scott Knight. 

2. REPRESENTATIVES 
Boston -Knight Quality Stations Sales Offices: See 

Rep & 5/O pages. 
4. AGENCY COMMISSION 

15% on net time only; no cash discount. 
5. GENERAL RATE POLICY 

TIME RATES 
ER 12/1/66-Rec'd 2/10/67. 

6. SPOT ANNOUNCEMENTS 
7 MARKET PLAN 

WTSV, WTSV-FM-Claremont, N. H. 
WTSI.-Hanover, N. H. 
WGIR, WGIR-FM-Manchester, N. H. 
WSAR-Fall River, Mass. 
WHEB, WPFM (FM) -Portsmouth, N. H. 
WEIM-Fitchburg, Mass. 
WSRS (FM) -Worcester, Mass. 

20% bonus offered in additional spots for a purchase 
scheduled simultaneously on all stations at rates 
below. 

FIXED POSITIONS 
Ix 520 1040 156x 2601 3121 

1 min 106.00 100.00 94.00 87.00 77.00 66.50 
30 sec._.._ 84.80 80.00 75.20 69.60 61.60 53.20 
10 sec 53.00 50.00 97.00 93.50 38.50 33.25 

7. PACKAGE PLANS 
DRIVE TIMES WEEKLY VOLUME PLANS 

(Rotate 6-10 am; 4-8 pm) 
Ea Sta. All Sta. I min 90 ace 10 see 

10 ti 70 z......_.._..___.._.,. 605 484 302 
20 ti 140 x ..... _.._ ...... _, .... _... 1110 888 555 
30 ti 210 z 1585 1268 792 
90 ti 280 z 1960 1568 980 

HALF & HALF PLANS 
(50% Drive Rotate; 50% ROS) 

10 ti 70 z..._....._ __. 590 932 270 
20 ti 140 z 995 796 497 
30 ti 210 z..___ ...... _.-_,-_ , 1417 1133 708 
40 ti 289 x _......_......_... 1770 1418 885 
80 ti 420 x 2460 1968 1230 
80 ti 560 z ...... _____ ....... _ 3020 2416 1510 

ROS VOLUME PLANS475 
380 237 10 ti 70 x..'_.._..._ ............._ 

20 ti 140 z...,_._......_...»_.- 880 704 440 
30 ti 210 x...._-_____..___._ 1250 1000 825 
40 ti 280 z..___........_...__. 1580 1264 790 
80 ti 420 x..._._._ ...... _ 2190 1752 1095 
80 ti 560 z 2680 2144 1340 

() FM Duplicate and bonus not included. 
6. PROGRAM TIME RATES 

FIXED POSITIONS 
Ix 52x 104E 

1 hr....._.._..._..._ 690 640 605 
1/2 hr..........._.._ 430 399 368 
1/4 hr..._.._ 280 261 240 
10 min..._.._......_ 206 189 174 
5 min-.... ..... 138 130 122 

156x 260x 
570 520 
337 308 
221 202 
159 144 
114 106 

312E 
470 
279 
181 
129 
98 

6. SPOT ANNOUNCEMENTS 
5 MARKET PLAN 

WGIR, WGIR-FM-Manchester, N. H. 
WHEB, WPFM (FM) -Portsmouth, N. H. 
WSRS-Worcester. Mass. 
WEIM-Fitchburg. Mass. 
WSAR-Fall River. Mus. 

20% bonus offered in additional spots for a purchase 
scheduled simultaneously on all stations at rates 
below. 

FIXED POSITIONS 
Ix 52x 104x 156x 260x 312x 

1 min.._-... 86.00 81.00 76.00 71.00 63.00 53.50 
30 sea.._.._... 68.80 64.80 60.80 56.80 50.40 42.80 
10 sec. .,-. 43.00 40.50 38.00 35.50 31.50 28.75 

7. PACKAGE PLANS 
DRIVE TIMES WEEKLY VOLUME PLANS 

Rotate 8-10 am; 4-8 pm) 
Ea Sta. AII Sta. 1 min 30 see 10 see 
10 ti 50 z..._- __.___... 485 388 242 
20 ti 100 x...........-.__..__... 890 712 445 
30 ti 150 L...._.._.._,_.._.._... 1275 1020 837 
40 tl 200 z...__.._...__.._..__. 1560 1248 780 

10 ti 
20 ti 
30 tl 
40 ti 
60 ti 
80 ti 

HALF & HALF PLANS 
(50% Drive Rotate; 50% ROS) 

50 z..._.._._..._._..__._ 430 
100 z.._..._.._.._...-._... 795 
150 z...__.- _..-_.-. 1132 
200 L..___-.._-._-.-... 1400 
300 X.....ß._.._.._.._... 1950 
400 z...._.._...--._.._.._... 2400 

344 
636 
905 

1120 
1560 
1920 

215 
397 
566 
700 
975 

1200 

ROS VOLUME PLANS 6. SPOT ANNOUNCEMENTS 
Ea Sta. AII Ste. I min 30 see 10 see CLASS A 
10 ti 50 x..._.._.._.._.._.._.._... 375 300 187 PER YR: I min 30 see 1 min 30 see 

20 ti 100 z _ 700 560 350 1 z 10.50 8.50 500 x 5.50 4.50 
30 il 150 x 990 792 495 50 z 8.50 7.00 1000 z 5.00 4.00 
40 ti 200 a..._...._....__ 1240 992 620 150 z 7.00 8.00 2000 x 4.50 3.50 
60 ti 300 z...._........,._.._.._... 1710 1368 855 300 z 6.00 5.00 
80 ti 400 x....._.._......_.._.._... 2080 1664 1040 CLASS B 

8. PROGRAM TFM IME m RATEBnus 
not included. 1 a 

50 z 
8.50 7.00 500 z 
7.00 6.00 1000 x 

4.50 
4.00 

3.50 
3.25 

FIXED POSITIONS 150 z 6.00 5.00 2000 z 3.50 3.00 
Ix 52x 104E 156x 260x 312* 300 z 5.00 4.00 

1 hr..._.._.._.._._... 550 510 458 460 
1/2 hr..._,._,_.._.- 340 317 294 271 

420 
248 

380 
225 7. PACKAGE 

BEST 
PLANS 

TIMES AVAILABLE 
1/4 hr ....... ____ 220 207 192 177 182 145 1 WEEK 

Wkly 10 min__.._........... 170 157 144 131 118 105 
6ti 12t1 24 ti 36 t1 48 t1 5 mie..-.._. 110 104 98 92 88 80 

(D) 1 min 8.50 7.00 6.00 5.50 5.00 
30 sec 7.00 6.00 5.00 4.50 4.00 

4 WEEKS OR MORE 
1 min. 7.00 6.00 5.50 5.00 4.50 
30 sec 6.00 5.00 4.50 4.00 3.50 

AMH ERST 
Hampshire County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WTTT 
1963 

Media Code 4 222 0260 6.00 
WM, Inc., Box 67. Route 9, Amherst, Mua, 

01002. Phone 413-256-6794. 
STATION'S PROGRAMMING DESCRIPTION 

WTTT: Programmed for adults and collegiate listen- 
ers. 
NEWS 30%; minimum 10 min on hour, 15 min in 
traffic hours, and half hour noon report. SPORTS: 
10 min 7:45 am. 12:20 pm, & 5:30 pm when day- 
light hours permit. College football. MUSIC: mixed 
all day including showtunes, standards, film music, 
trend, jazz, folk, light classic, both vocal and instru- 
mental. Sun pm, blocks of original cast, pop concert, 
and serious music concert. 8:30 am daily half hour 
open phone show. Mobile broadcast car available. 
12:30 pm Interview show. Contact Representative for 
further details. Rec'd 8/4/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Ted Peene. 

2. REPRESENTATIVES 
Roston -Eckeis & Queen. Inc. 
New York -C. Otis itawalt, Inc. 

3. FACILITIES 
5.000 w. days; 1430 kc. Directional. 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION. 
15% on time only: no cash discount. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3e, 4a, 5, 6a, 7b, 8. 
Rate Protection: led, 11d. 1241, 13d, 14d 15c. 
Basic Rates: 20a, 21a, 23a, 25a, 28b. 
Contracts: 40a, 48, 48, 51e. 
Comb.; Cont. Discounts: 62d. 
Cancellation: 73b 
Prod. Services: 80, 82. 

TIME RATES 
No. 3 ER 8/1/66 -Reed 6/30/66. 

6. SPOT ANNOUNCEMENTS 
1 min. 5 30 sec...._._.._......_.._....... 4 

Rates apply regardless of frequency or duration of 
contract. Guaranteed position subject to move within 
the hour. 

TRAFFIC TIMES 
(6:30-9 am & 4-7 pm) 

Add 1.00 to applicable rate. 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr IO min 5 min 8 min 
1 x 75 60 30 22 15 10 

10. SPECIAL FEATURES 
NEWSCASTS ADJACENCIES 

Add 1.50 to applicable spot rate for guaranteed news- 
cast adjacencies. 

ATTLEBORO 
Bristol County -Map Location J-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WARA 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 222 0990 1.00 
Attleboro Radio Assn.. Inc., 8 N. Main St.. Attle- 

boro, Mass. 02703. Phone collect: 617-222-1320. 
STATION'S PROGRAMMING DESCRIPTION 

WARA: Programmed with direct line local news 
broadcasts during drive times, 6 am -8:30 am & 4 

pm -6:30 pm, gathered by 7 local newsmen. 30 min 
at 8 am, noon & 8 pm. 2 mobile news units.. MUSIC: 
standard entire broadcast day. Local features, birth 
announcements direct from local hospital, social calen- 
dar, interviews, contests, etc., are interspersed with 
music. 8:30 am -4 pm. Local sports are aired at 6:40 
am, 7:90 am & 6:20 pm with live play-by-play of 
local high school basketball and football. Contact 
Representative for further details. Rec'd 8/21/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Keith S. Field. 
Sales Manager -Stan Morgan. 

2. REPRESENTATIVES 
Roston -Bill Creed Associates. Inc. 
New York -C. Otis Hewett, Inc. 

3. FACILITIES 
1.000 w.; 1320 ke. Directional -separate paitema, day 
and night. 
Operating schedule: 6 ram -l0 pm, EST. 

4. AGENCY COMMISSION 
15/0 net time. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10a. lia. 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 24b, 26, 28a, 29a. 

Contracts: 40a, 41, 42a, 43, 49a, 95. 46, 47e, 48, 51a. 
Comb.: Cont. Discounts: 60b, 60f, 60i, 61a, 62a. 
Cancellation: 70a. 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 16 Eff 3/67-Rec'd 2/10/67. 

A-8-9 am, noon -1:30 pm & 4-7 pm. 
B-9 am -noon, 1:30-4 pm & 7-10 pm. 

News and Participating spots may be combined. 
8. PROGRAM TIME RATES 

5 -minute program -200% of minute rate. 
1/4 -hour program -400% of minute rate. 
1/2 -hour program -600% of minute rate. 
1 -hour program -1000% of minute rate. 
Spots and programs may not be combined for 
counts. 

10. SPECIAL FEATURES 
NEWSCASTS 

CLASS A 
I min 30 see 1 min 30 see 

1 z 13.00 10.50 500 z 7.00 5.50 
50 z 11.00 8.50 1000 z 6.50 5.00 
150 z 9.00 7.00 2000 z 6.00 4.50 
300 z 8.00 6.00 

CLASS B 
1 z 10.50 8.50 500 z......._..._ 6.50 
50 z 8.50 7.00 1000 z 5.00 
150 z 7.00 6.00 2000 z 4.50 
300 z 6.00 5.00 

NEWS PACKAGES 
(Best times available) 

1 WEEK 
Wkly 

6 ti 12 ti 24 ti 36 ti 48 ti 
1 min 11.00 9.00 8.00 7.00 6.50 
30 sec 9.00 8.00 7.00 6.00 5.00 

4 WEEKS OR MORE 
1 min 9.00 8.00 7.00 6.50 6.00 
30 sec 8.00 6,50 6.00 5.00 4.50 
News and Participating spots may be combined. 

MASSACHUSETTS 
9. PARTICIPATING PROGRAMS 

Telephone and Audience Participation Mon thru Fri: 
"Rockwell's Sounding Board" -8:00-8:55 am. 
"North Shore Shopper" -11:00-11:55 am. 
"Talk Back" -3:00-3:30 pm. 
PER WK: ea ea 
2 ti 7.50 4 ti _ 8.50 
3 ti 7.00 5 tt-.._ - 6.00 
May run from 2 to 4 minutes. 

le. SPECIAL FEATURES 
Newscasts: 5 minutes at :55' headlines at :27. 10 
minutes at :20 and :50 in traffic time. 

NEWS & FEATURE PACKAGES 
(5 minutes) 

PER WK: ea tot ea tot 
6 lt........_.._.... 8.00 40.00 15 ti 7.00 105.00 
10 ti 7.50 75.00 21 ti 6.50 136.50 

NEWS HEADLINES 
5 ti 6.50 32.50 15 ti 5.50 82.50 
10 ti 6.00 60.00 21 ti 5.00 105.00 

BOSTON (13 AM; 11 FM) 
dig- (including Brookline, Cambridge, Medford, 

Waltham) 
Boston, Suffolk County -Map Location II -4 
Brookline, Norfolk County -Map Location H-5 
Cambridge. Middlesex County -Map Location H-4 
Medford, Middlesex County -Map Location H-4 
Waltham, Middlesex County -Mats Location H-4 

See SItDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
4,50 under the major city heading. This it not to imply 
4.00 that all of the stations provide equal coverage of 
3.50 the entire area or cities involved. It is part of the 

time buying function to determine extent of indi- 
vidual station coverage, audience delivered, ete. with - 
In the area. 

BEVERLY 
Essex County -Map Location 3-3 

Bee BROS consumer market map and data at begin- 
ning of the State. 

WMLO 
1960 

Media Code 4 222 0320 3.00 
Algonquin Broadcasting Corp., Box 344, Beverly, 

Mass. 01915. Phone 617-774-7000. 
STATION'S PROGRAMMING DESCRIPTION 

WMLO: Programmed for general interest. 
NEWS: 5 min on hour, 2 min on half hour. Sign- 
en -8 am middle-of-the-road music personality show. 
8-9 am audience participation talk show. 9 am -5 pm 
middle-of-the-road music personality shows. 5-5:15 
pm sports round -up. Contact Representative for fur- 
ther details. Rec'd 1/2/68. 

I. PERSONNEL 
President -Joseph J. Alfano, Jr. 
Station Manager -Lew Sargent 
Program Director -George Erwin. 

2. REPRESENTATIVES 
Boston -Harold H. Segal & Company. 

3. FACILITIES 
500 w. days: 1570 ke. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See aided regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 3c, 4a, 5. 6b, M. 8. 
Rate Protection: lob, 11b, 12b, 13b. 14b, 15a. 
Basic Rates: 20b, 21b, 22a, 23a. 24a. 25a, 26, 29a, 

30, 33b, 
Contracts: 40a, 41, 42b, 42d, 43, 44a, 45, 46, 47a. 

49. 50. 51b. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 60e. 
Cancellation: 70a, 70c. 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 
Member: French Program Group of New England. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1. 1965. 
ltates received January 27, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 sec 

I ti 7.50 6.00 260 tl......__.... 6,60 5,10 
13 ti 7.35 5.85 312 U. 6.45 4.95 
26 Li 7.20 5.70 700 ti.....-.._.... 4.50 3.95 
52 ti 7.05 5.55 1000 ti.,.__.., 4.00 3.00 
104 ti 6.90 5.40 1500 ti..._ 3.50 2.15 
158 ti 6.75 5.25 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS -1 minute- -30 seconds- 

YER WK: I wk 13 wk 52wk 1 wk 13 wk 52 wk 
12 ti 5.00 4.75 4.50 3.75 3.55 3.35 
18 ti 4.85 4.60 4.35 3.65 3.45 3.25 
24 ..... 4.70 4.45 4.20 3.55 9.35 3.15 
30 ti 4.55 4.30 4.05 3.45 3.25 9.05 
36 ti 4.40 4.15 3.90 5.35 3.15 2.95 
42 ti......... 4.25 4.00 3.75 3.25 3.05 2.85 
48 ti 4.10 3.85 3.60 3.15 2.95 2.75 
60 or more 3.75 3.50 3.25 3.00 2.75 2.50 
10 second announcements -50% of 1 -minute rate. 
Minimum buy 18 weekly. 

DOOR BUSTER 
10 sec Saturation pkg. 75 wkly 112.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min 5 min 

1 x 75 60 30 22 15 
DISCOUNTS 

13x-5% 524-12-1/2% 156x-20% 
26x-10% 1042-15% 260x-25% 

C11312 

WBCN (FM) 
1958 

BOSTON 

©QFMQ 
Media Code 4 222 0650 8.00 
WBCN, Inc., 171 Newbury St., Boston. Mass. 02118. 

Phone 617-287-6020. 
I. PERSONNEL 

General Manager -R. R. Rtepen. 
Program Director -Steve Segal. 
Sales Manager -John C. Towle. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 50,000 w, (heriz.), 50,000 w, (vert.); 104.1 mc. 
Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 567 ft. above sea level. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2h, 3a. 3b, 3d, 9a, 4c, 5, 6a, 7a, 8, 
Rate Protection: lob, 11b, 12b. 13b, 14b, 15a, 15b. 
Basic Rates: 20a, 22a, 22b, 24a, 24b, 24e, 25a, 28, 

28b, 28e, 29a. 33a. 
Contracts: 40a, 41, 42b, 45, 46, 47e. 
Comb.: Cont. Discounts: 61a, 81b, 62b. 
Cancellation: 70a, 70e, 713, 72, 73a, 73b. 
Commercials delivered in stereo upon request. 
Affiliated with American FM Network. 
Member: CN FM Group, The Groskin Group. 
Maximum saturation per advertiser: 1 minute per 
hour. 
Commercial limit: 8 minutes per hour. 

TIME RATES 
No. 11 Eff 9/1/68-Rec'd 8/2/68. 

AA -Mon thru Fri 4 pm -midnight; Sat & Sun 10 
am -midnight. 
A -Mon thra Fri 6 am -4 pm; Sat & Sun 6-10 am. 
B -Daily midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
I MINUTE 

PER WK: 1ti 6ti 12 t1 18t1 24 ti 
AA - 17.50 16.50 16.00 15.50 15.00 
A 15.00 19.00 13.50 13.00 12.50 

B, flat 7.00. 

WBOS WBOS-FM 
1947 1959 

BROOKLINE 

lack Masla & Company, Inc. 

R A B 121F MO 
Media Code 4 222 0780 9.00 
Champion Broadcasting System, Inc., 275 Tremont 

St., Boston. Mass. 02116. Phone 617-357-8677. 
I. PERSONNEL 

President -Herbert 8. Hoffman. 
Vice-Prea. & Gen'l Mgr, -Ralph Weinman. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 

3. FACILITIES 
5.000 w.; 1600 Ice. Directional -same pattern, all 
hours. 
Operating schedule: 24 hours daily. EST. 
FM -ERP 50,000 w.; 92.9 mc. Stereo. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Contracts: 45. 
Comb.; Cont. Discounts: 60a. 
Affiliated with MESS Radio Network. 
No more than 10 commercials per hour during the 
day and 6 per hour during the evening. 1/4 hour or 
1/2 hour musical segments are not interrupted. 

(This listing continued on next page) 
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MASSACHUSETTS 

Boston -W B O S, W B O S -FM -Continued 
TIME RATES 

No. 5 Eft 5/1/86-Rec'd 8/29/68. 
AA -Mon thru Fri 3-11 pm; Sat and Sun noon -8 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: lx 508 100x 2502 5001 

AA _____ 30.00 27.50 25.00 22.50 20.00 
A -. 20.00 19.00 18.00 16.00 14.00 

20/30 seconds -80% of minute rate. 
7. PACKAGE PLANS -AA- A- 

1 WK: 1 min 10 see I min IO see 
8 ti ---- ....._ 25.00 15.00 15.00 9.00 
12 U -._ 22.00 13.00 13.50 8.00 
18 U ........_.________. 19.00 11.00 12.00 7.50 
7 WKS: 
6 U ........_._..__._ 19.00 11.50 12.00 7.25 
12 U __._._.._-_ 18.00 11.00 11.50 7.00 
18 tl..._ _..._._._......._._ 17.00 10.50 11.00 6.75 
13 WKS: 
6 tl ........... _. _._.._._...._.._._ 18.00 11.00 11.50 7.00 
12 tl..._ ...... __________ 17.00 10.50 11.00 8.50 
18 U ....__... 16.00 10.00 10.50 6.25 
28 WKS: 

10.50 10.50 6.25 
12 ti ....._____._... 16.00 10.00 10.00 8.00 
18 U..........._.._...__.._.._.._._ 15.00 9.00 9.50 5.75 
52 WKS: 
6 ti __._._.._.__ 15.00 9.00 9.50 5.75 
12 tl _. ..... _.._.._-.._... 14.00 8.50 9.00 5.50 
18 ti ............... ___________ 13.00 8.00 8.50 5.25 
20/30 seconds -80% of minute rate. 

8. PROGRAM TIME RATES 
15 MIN: Ix 50x 1001 2501 500x 

AA 50 47 44 40 35 
A 40 38 36 32 28 

25/30 MIN: 
AA ..._........_.......... 75 71 67 80 52 
A _... 60 57 54 48 42 

55/60 MIN: 
AA _.. 100 95 90 80 70 
A 80 76 72 64 56 

10. SPECIAL FEATURES 
5 MINUTE NEWS 

Ix 501 1001 2502 500x 
AA 40 38 36 32 28 
A ......... . ............ _.._.._ _ 32 30 28 25 22 
Newscast rates include 3.00 Newa Service charge. 

WBZ WBZ-FM 
1921 1957 

BOSTON 

rrIO ADVERTISING REPRESENTATIVES, INC. 

N,\n 

A Group W Station 

R A 

Subscriber to the NAB Radio Code 
Media Cods 4 222 0910 6.00 
Westinghouse Broadcasting Co., Inc., WBZ Radio 

and TV Center. 1170 Soldiers Field Rd., Boston, 
Mass. 02134. Phone 617-254-5870. TWX 617-788- 
3533. 

STATION'S PROGRAMMING DESCRIPTION 
WBZ: Programmed for general mass appeal. 
6 personalities: 6-9:30 am, 9:30 am -12:30 pm, 3:30- 
6 pm, 8-11:30 pm, 11:30 pm -6 am. Telephone 
interview program 6:30-8 pm. NEWS: 5 min on 
hour except 10 min at 7 am, 8 am, noon, 11 pm. 
Half hour news 6-6:30 pm. Headlines and :ports 
:20 of hour. SPORTS: sportcast 5:30-5:35 pm, pro- 
fessional football play-by-play. MUSIC: 60% popular. 
20% new releases, 20% albums, past hits, miscel- 
laneous, standards. Public affairs Sun 8 pm -12M. 
Contact Representative for further details. Rec'd 
1/22/63. 

I. PERSONNEL 
General Manager -James R. Lightfoot. 
General Sales Manager -Sy Yanoff. 
Sales Service Manager -Horace P. Rolfs. 

2. REPRESENTATIVES 
Radio Advertising Representatives, Inc. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
50.000 w.: 1030 kc. Directional -same pattern, all 
hours, clear channel. 
Operating schedule: 24 hours daily except Mon 12:05- 
5:00 am. EST. 
FM FACILITIES 
EItP 2.800 w.: 106.7 me. 
Operating achedule: 6:00 am -midnight Mon thru Sun. 
EST. 
Antenna ht.: 1.035 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 3a, 3d, 4a, 5, 6b, 7b, 8. 
Rate Protection: 10e, Ile, 12e, 14e, 16. 
Basic Rates: 20h, 220. 23a. 24a, 25a, 33a. 
Contracts: 40b, 41, 42a, 45, 46. 
Comb.: Cont. Discounts: 601, 61a, 82h. 
Cancellation: 71a. 73b. 
Announcement contracts aubject to cancellation on 14 
days prior written notice, but no such notice shall be 
effective until 14 days after start of broadcasts. 
Program contracts subject to cancellation on 28 days 
prior written notice, but no such notice shall be 
effective until 28 days after start of broadcasts. 
FM programmed separately noon -8:00 pm and 8:05 
pm -midnight. 
Time sold under WBC standard terms and conditions 
printed on WBC facility contract forms only and no 
conditions, printed or otherwise, appearing on orders, 

copy Instructions, or on contract forms, which conflict 
with station's policies, will be binding on station. 
Announcements and program periods may not be 
combined for discount purposes except for incentive 
discounts. 

Incentive Discounts 
Minimum weekly expenditure -100.00, news or an- 
nouncements. 
26 conseo wks_ ..... 5% 52 conseo wka 10% 
Class AA excluded except under M.A.N. and M.A. 
plans. Class 5 news excluded. 

TIME RATES 
No. 15 Eff 7/29/68 -Reed 7/11/68. 

7. PACKAGE PLANS 
AA -Mon thru Sat 6-10 am. Rotating 6:30-10 am 
or 6-9:30 am. 
A -Mon thru Sat 10 pm -midnight; Mon thru Fri 
3-7:30 pm. 
B -Mon thru Fri 10 am -3 pm; Sat 10 am -7:30 pm; 
Sun 7 am -8 pm. 
C -Mon thru Sat 5:30-6 am & 7:30-10 pm; Sun 
5:30-7 am & 8 pm -midnight. 

CLASS AA 
PER WK: I ti B ti 12 t1 20 ti 32 ti 40 tl 
1 min_ 125 _.... 
30 sec 105 _.... 
10 sec..... 75 

CLASS A 
1 min 85 72 68 
30 sec 72 61 58 
10 sec 51 43 41 

CLASS B 
1 min 70 60 56 
30 sec 60 51 48 
10 sec 42 36 34 

CLASS C 
1 min 40 34 32 28 26 24 
30 sec 34 29 27 24 22 20 
10 sec..._ 24 20 19 17 16 14 

M.A.N. PLAN 
(25% AA. 25% A (10 pm -midnight subject to 
avallabillties), 25% B, 25% C and/or 7 am - 

8 pm Sun, subject to availabilities) 
PER WK, EA: 8t1 12 ti 20 ti 32ti40t1 
1 mis.._ 64 59 53 48 45 
30 sec 54 50 45 41 38 
10 sec 38 35 32 29 27 
When a combination of 1 minute, 30 and/or 10 
second spots is purchased under the M.A.N. or M.A. 
Plans, each length spot must be used in unite of 4, 
with percentage distribution as shown. 
M.A.N. Plana contribute toward further discounts 
under weekly plan only. 
M.A. Plans contribute toward further discounts under 
M.A.N. and weekly plan, but not vice-versa. 

M.A. PLAN 
(25% AA, 25% A (10 pm -midnight, subject to 

availabilities), 50% B) 
PER WK, EA: 8 tl 12 ti 20 ti 
1 min. 72 67 59 
30 sec 61 57 50 
10 sec 43 40 35 

PREMIUM RATE 
Per spot, flat 135 
1 minute spots within News 7:05-7:10 am, 8:05-8:10 
am. Not subject to incentive discounts. 

R.O.S. PLAN 
CLASS A 

(except Mon thru Sat 10 pm -midnight) 
PER WK, EA: 12 ti 18 ti 24 tl 
1 min_ 51 48 43 
30 see 43 41 37 

CLASS B 
1 min. 
30 sec 38 33 30 

CLASS C 
1 min. 24 22 20 
30 sec 20 19 17 
Times and days are non -selective within time classi- 
fication ordered. Preemptible without notice. Spots 
do not combine and do not earn additional discounts. 

NIGHTLIOHT 
(Tues thru Sun midnight -5:30 am) 

PER WK: I ti IOt120ti 
1 min. 15 12 8 
30 sec 13 10 7 
Spots in this plan do not earn any additional dis- 
counts and do not combine with other spots or pro- grams for discount purposes. 

10. SPECIAL FEATURES 
NEWS 

1 -Mon thru Sat 7, 7:30, 8, 8:30 am. 6:55 am 
weather. 
2 -Mon thru Sat 6:30, 9 am, 5, 8 pm. 
3 -Mon thru Sat 6, 10. 11 am. noon, 1, 2, 3, 4, 
7 pm; Sun 6 am -7 pm; Mon thru Sat 10, 11 pm, midnight rotating daily and hourly. 
4 -Daily 8, 9 pm; Sun 10, 11 pm. 
5 -Sun midnight; Mon 1. 2. 3, 4, 5 am. Not com- 
binable. 
PER WK: I 2 3 

1 ti 150 115 85 
6 tl 150 100 72 
12 ti 150 100 88 
18 ti 150 100 80 

BZ COPTER TRAFFIC REPORTS 
1 strip Mon taro Fri between 6:35 and 9 am on a 
rotating basis. 
1 strip Mon thru Fri between 3:35 and 8 pm on a 
rotating basis. 
10 programs per wk. _..-._.._.._. ..... _.._ ................ 1000 
Includes 5 -second open and close and 1 -minute spot. 
Discount: 52 wk -10% 

DISCOUNTS 
Spots and News periods may not be combined for 
discount purposes except for incentive discounts. In- 
centive discounts apply to consecutive weeks of broad- 
cast. 
Incentive Discounts: Minimum weekly expenditure 
before discounts 100.00 news or spots. 
52 conaec wk -10% 28 consec wk -5% 
AA spots excluded except under M.A.N. and M.A. 
plans; 5 News and BZ Copier Traffic Reports ex- 
cluded. 

42 39 35 

4 5 
50 20 
43 17 
40 15 
35 13 

CONTINUING DISCOUNTS 
After an advertiser has earned an incentive discount, 
the discount earned will continue to apply so long 
as a consecutive weekly schedule of at least 100.00 
gross per week is maintained, excepting Night Light. 
AA, ROS Plans, 5 News and BZ Copter Traffic 
Reporta. 

WCAS 
1948 

CAMBRIDGE 

A Kaiser/Globe Station 
N,\ n 

Subscriber to the NAB Radio Cods 
Media Code 4 222 1040 1.00 
Kaiser -Globe Broadcasting Corp. 820 Massachusetts 

Ave.. Cambridge, Masa. 02139. Phone 617-492- 
6450. TWX 710-331-0851. 

1. PERSONNEL 
General Manager -Donald S. Shaw, Jr. 
Program Manager -Tony Cennamo. 

2. REPRESENTATIVES 
Michael Nichter Associates. 
New England -Bill Creed Associates. Inc. 

3. FACILITIES 
250 w.: 740 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See eoded regulations 
60 55 51 

General: la, 2a, 3a, 3b, 4a, 4d, 5. Os. 7b, 8. 

51 47 43 
Rate Protection: 104, 11g, 12g, 13g, 142. 

36 33 31 
Basic Rates: 20a, 22e, 22h, 23a, 24b, 25a, 28a, 29a. 
Contracts: 40a, 42a, 45, 46, 47a. 48. 
Comb.; Cont. Discounts: 60a, 60k, 81a, 61b, 82b. 

49 46 42 Cancellation: 70a, 70e, 71a, 73a. 
42 39 36 Cancellation notice required 14 days before in writ - 
30 28 25 ing. 

TIME RATES 
Eft 7/1/68 -Reed 7/10/68. 

AA -Mon thru Sat sign -on -10 am & 3 pm -sign -off. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 26x 52x 104x 156x 260x 312x 
1 min..... ..... 15.00 13.50 12.75 12.50 12.00 11.75 11.25 
30 sec........ 12.00 10.50 10.25 9.75 9.50 9.00 8.75 

CLASS A 
1 min 12.00 10.50 10.25 9.75 9.50 9.00 8.75 
30 sec 9.75 9.00 8.25 8.00 7.50 7.25 6.75 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 1 tI 6 ti 12 ti 18 (l 24 ti SO t( 
1 min_ 15.00 14.75 13.25 12.00 11.25 10.50 
30 sec 12.00 11.75 10.50 9.75 9.00 8.25 

CLASS A 
1 min 12.00 11.75 10.50 9.50 9.00 8.25 
30 see 9.75 9.50 8.25 7.50 7.25 6.75 
10 see: 50% of 1 -min. 

FIFTY-FIFTY PLANS -50% AA, 50% A. 
FLAT: Ix 26x 52x 104: I56x 260x 312x 
1 min. 13.50 11.75 10.50 10.25 9.75 9.50 8.75 
30 see 11.00 9.50 8.75 8.25 8.00 7.50 6.75 
PER Wit: 1 ti 6 ti 12 ti 18 t1 24 t1 30 ti 
1 min 13.56 12.50 11.25 10.25 9.75 9.00 
30 sec 11.00 9.75 9.00 8.25 8.00 7.25 
10 see: 50% of 1 -min. 

10. SPECIAL FEATURES 
NEWS 

I tl 2 ti S ti 4 ti 5 ti 8 ti 7 tl 
AA.. 30.00 28.50 27.00 25.50 24.00 22.50 21.00 
A 24.00 22.75 21.50 20.50 19.25 18.00 16.75 

COMMUNITY REPORTS 
AA A 

PER WK: Sti loti 15ti 5ti loti IS ti 
1 ..... 112.50 221.25 298.00 90.00 176.25 286.25 
30 sec 90.00 176.25 236.25 73.00 142.50 185.50 

WCOP 
1935 

BOSTON 

NBC Radio Network 

TONE REPREEENTATIVEEs INC. 

R A¡B 

A Plough, Ina. Station 
Media Code 4 222 1170 8.00 
Plough Broadcasting Corporation. 234 Clarendon St.. 

Boston, Maas. 02118. Phone 617-267-0123. 
I. PERSONNEL 

President -Harold R. Krelatein (Memphis). 
Vice-Pres. & Gen'l Mgr. -John F. Crohan. 
Bales Manager -John F. X. Davis. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
5.000 w.; 1150 kc. Directional -separate patterns dal 

and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% net on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 3b, 3d. 4a, 9d, 5, Ba, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15a, 15e, 

16. 
Basic Rates: 20a. 206, 21a, 21b, 21d, 22e, 22b, 23a, 

24b, 24c, 28a, 29a, 33a. 
Contracta: 40c, 41, 44e, 45, 46, 47a. 49, 50. 
Comb.; Cont. Discounts: 60a, 60d, 60e. 60f, 601, 

61a, 62a. 
Cancellation: 70a, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 13 Eft 1/1/68-Rec'd 1/22/68. 
AAA -Mon tarts Sat 6-10 am & 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm; Sun 6 am -7 pm. 
A -Sun thru Sat 7-10 pm. 
B -Sun thru Sat 10 pm -6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

AAA AA A B 
1 L 50 48 46 44 
52 x. 48 46 44 42 
104 x. 46 44 42 40 
156 x 44 42 40 38 
260 x. 38 36 32 30 
312 z 38 33 30 29 
364 x 34 30 28 27 
520 z......._..'..-._.._.._.._.....'....- 32 27 26 25 
1040 ....... _ ...... .............. 30 25 24 23 

FIXED POSITION 
Within specified 1/2 hr..........._. 50 48 46 44 

7. PACKAGE PLANS 
1 MINUTE SATURATION PACKAGES 

PER WK: S ti 10 ti IS ti 20 tí 25 tl 30 ti 
AAA ..._... ........ 200 380 525 640 750 840 
AA 190 360 510 800 700 780 
A ..._ 175 330 450 560 650 720 

Not combinable to earn frequency discounts, and 
multi -products do not combine, unless purchased on 
one contract through one agency. Not subject to 
retro -active discounts. May be cross combined to 
earn numerical frequency. 

TOTAL AUDIENCE PLAN 
1 MIN: WKLY 
6 ti (2AAA. 2AA. 2A)..._...__ 225 
12 ti (4AAA. 4AA. 4A) ......._....._......_....... 375 
18 ti (6AAA, 6AA, 6A)..._..._.. ..... ___________ 540 
24 U (8AAA, 8AA. 8A)..._.._ _ ...... ________ 670 
36 ti (12AAA. 12AA, 12A)..._ 900 

ROS SUNDAY TRRU SATURDAY 
(BTA-Pre-emptible) 

40 ti pet wk, ee. 27 50 ti per wk. ea..._..... 25 

10 sec: 50% of I -min. I. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

WKLY: I ti 8ti 7tl 12t1 14 18 ti 
AAA .... 85 300 350 576 644 792 
AA 82 288 338 552 816 758 
A _ 80 276 322 528 588 720 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -15% 

WCOP-FM 
1948 

BOSTON 

21 ti 
882 
840 
798 

STONE RtPAIBENTATIVIN6 INC. 

Media Code 4 222 1171 4.00 
Plough Broadcasting Co., Inc., 234 Clarendon St., 

Boston, Mass. 02116. Phone 817-267-0123. 
I. PERSONNEL 

President -Harold R. Krelatein (Memphis). 
Vice-Pres. & Gen'l Mgr. -John F. Crohan. 
Station Manager -Gus Saunders. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
ERP 20,000 w.: 100.7 mc. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 490 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a. 3b, 4a, 4d, 5. 6b, 7b, 8. 
Rate Protection: 10b, 1lb, 12h, 13b, 14b. 
Basic Rates: 20e. 22a, 22b, 23a, 29a, 28a, 29a. 
Contracta: 40a, 42a. 45, 46. 48. 
Comb.; Cont. Discounts: 60a, 81a, 61b, 61e, 826, 62e. 
Cancellation: 70a, 70c. 73e. 

TIME RATES 
No. 1 ER 7/1/68 -Reed 7/15/88. 

Ix 5x 10x 

1PROGRAM 
10 8 6 

TIME RATES 8. 
IO min 1/4 hr 25 min 50 min 

1 x 35 50 75 100 
5+ ....... . 25 40 65 90 

10. SPECIAL FEATURES 
Boston Kitchen Show -flat ea..._ 20 

DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -15% 

(Boston continued on next page) 

Your gift speaks for America 
when you feed hungry people 
with $1 Food Crusade packages 
through CARE, New York 10016. 
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Boston -Continued 

WCRB WCRB-FM 
1947 1953 

BOSTON-WALTNAM 

R A ©0 F IM 
Media Code 4 222 1300 9.00 
Charles River Broadcasting Co. 
Boston Studio and Sales Otllce-Sheraton Plaza Hotel, 

Boston, Mass. 02116. Phone 617-893-7080. 
Send all copy and killing to WCRB, 750 South St.. 

Waltham. Mass. 02154. 

STATION'S PROGRAMMING DESCRIPTION 
WCRB: Programmed for general interest. 
MUSIC: serious music featuring symphonies, concer- 
tos, cantatas, motets, chamber music, opera, baroque, 
ballet and solo instrumente featured 10 am -noon, 1-4 
Dm & 7 pm -1 am. Lighter music including waltzes, 
polkas, marches, classical excerpts. Light classical 
pieces featured 6-9 am & 4-6 pm daily. Music from 
standard popular favorites noon -1 pm & 6-7 pm. 
NEWS: 7:55 am, 5:25 pm & 11 pm, all 10 min. 5 
min summary newscasts scheduled at 6 am, 6:30 am, 
7 am, 7:30 am, 9 am, 11 am, noon, 1 pm, 4 pm, 
5 pm. 6 pm. 7 pm, 8 nm, 1 am. Discussion nightly 
at 6:50 pm. Sun at 2:25 pm. Contact Representative 
for further details. Recd 2/28/68. 

I. PERSONNEL 
President -Theodore Jones. 
Vice-Pres. & Gen'] Mgr. -Richard L. Kaye. 
Sales Manager -Charles G. Pre. Jr. 

2. REPRESENTATIVES 
John C. Butler Co.. Inc. 

3. FACILITIES 
5.000 watts; 1330 kc. Directional. 
Operating schedule: 6:00-1:00 am. EST. 
FM -ERP 11,000 w.; 102.5 mc. 
Operating schedule: 8:00-1:00 am. EST. 
Antenna ht.: 920 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b. 3a. 3b, 3d, 4a. 4d, 5, 6b, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a. 14a. 15b. 
Basic Rates: 20a. 22a, 25a, 28c, 29b, 30. 
Contracts: 40a. 41, 46, 50. 
Cancellation: 71a. 72. 73a. 
Prod. Services: 80, 81, 82. 
Following rates are for AM and FM combined. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 14 Elf 9/1/65 -Reed 5/4/66. 
7. PACKAGE PLANS 

AA -Mon thru Sat 6:58-9 am; Mon thru Fri 4-11 
pm; Sat & Sun noon -11 pm. 
A -All other times. 

1 MINUTE 
AA, PER WK: 

I wk 7 wk 13 wk 26 wk 52 wk 104 wk 
_......_._. 28.00 26.00 24.00 22.00 20.00 18.00 

6 t 27.00 25.00 23.00 21.00 19.00 17.00 
12 ti 26.00 24.00 22.00 20.00 18.00 16.00 
18 ti. ...... _._ 25.00 23.00 21.00 19.00 17.00 15.00 
24 tl ....... _. 24.00 22.00 20.00 18.00 16.00 14.00 
30 ti 23.00 21.00 19.00 17.00 15.00 13.00 

A: 25.00 23.00 
6 ti 24.00 22.00 
12 ..... 23.00 21.00 
18 ti ....... 22.00 20.00 
24 ....... 21.00 19.00 
30 ti 20.00 18.00 () Less than 6 ti. 
AA: 10 SECOND ID'S 
6 tt ...... _...._ 16.20 15.00 13.80 11.00 10.00 9.00 
12 ti..._ ..... _ 15.80 14.40 13.20 10.00 9.00 8.00 
18 ti 15.00 13.80 12.60 9.50 8.50 7.50 
24 ti 14.40 13.20 10.00 9.00 8.00 7.00 
30 ti 13.80 12.60 9.50 8.50 7.50 6.50 
A: 
6 ....... 14.40 
12 tí..._._... 13.80 

13.20 
24 ti _ 12.80 

12.00 

9. PARTICIPATING PROGRAMS 
MON THRU FRI: 
Curtain Time Melodies with Jim Farrell -9:05-10 
am. Class A rates plus 10%. 
Morning Concert with Janet Baker -Carr -10;05 am - 
noon. Class A plus 10%. 
Evening Symphony with Rob Stuart Vail -8:05 pm - 
midnight. Class AA plus 10%. 
Luncheon Melodies with Dave Tucker -12:05-1 pm. 
Gourmet Guide -60 word participation, 3 participa- 
tions per week: 
13 wk 26 52 wk_____ 20 
26 wk..._ 23 
MON: 
Cleveland Orchestra George Steil conductor- 9:00 
pm. Full sponsorship 250.00, half sponsorship 135.00. 
(2 hour concert.) 
Record Review with John Cameron -11 pm. Class 
AA plus 10%. 
WED: 
Chicago Symphony -9 pm, Class AA plus 10%. 
TIIURS: 
Boston -Symphony -9 pm. Class AA plus 10%. 
FRI: 
Syracuse Symphony -9 pm. Class AA plus 10%. 
SAT: 
Afternoon At Opera with Dave Tucker -1:05-5 pm. 
Class A plus 10%. 
Boston Symphony Orchestra conducted by Erich Le1na- 
dorf. with Richard L. Kaye and William Pierce - 
8:05 -10 pm. Full sponsorship 400.00, half sponsor- 
ship 210.00. 
SUN: 
Concert Time: 
Boston Pops Orchestra -5-7 pm. Arthur Fiedler con- 
ductor. Full sponsorship 375.00, half sponsorship 
195.00. 
Showtime In Stereo with Dave Tucker -7:05-8 pm. 
Class AA plus 10%. 

10. SPECIAL FEATURES 
NEWSCASTS PACKAGES 

AA. PER WK: 7 wk 13 wk 26 wk 52 wk 104 wk 
6 ti 35 33 31 27 23 
12 ti 34 32 30 26 22 
18 ti 33 31 29 25 21 
24 ti 32 30 28 24 20 
A: 
6 ti 29 27 25 20 16 
12 ti 28 26 24 19 15 
18 ti 27 25 23 18 14 
24 ti 26 24 22 17 12 

WEEI 
1924 

BOSTON 

CBS Owned 

CBS* * * 
*NADIO 

6 e o SPOT SALES 

News -Talk - Information 
R A B 

Subscriber se the NAB Radio Code 
Media Code 4 222 1430 4.00 
CBS Radio, a division of Columbia Broadcasting Sys- 

tem. Inc., 4450 Prudential Tower, Boston, Mass. 
02199. Phone 617-262-5900. 
STATION'S PROGRAMMING DESCRIPTION 

WEEI: Programmed for general interest. 
All news and talk format: M -F 5:30 am -11:30 pm, 
Sat 5:30 am -11 pm. Sun 6:30 stn -O -pm. 2 expanded 
news programs featuring news, sports, weather, traffic 
and special features M -Sat 5:30-9 am and M -F 6- 

21.00 18.00 15.00 14.00 7:30 pm. Hourly local and national news plus network 
20.00 17.00 14.00 13.00 features and public affairs programs. Classical and 
19.00 16.00 13.00 12.00 semi -classical music broadcast M -Sat 11:30 pm -5:30 
18.00 15.00 12.00 11.00 am. Talk programs with talinnasters handling phones 
17.00 14.00 11.00 10.00 broadcast in blocks, M -F, 9-11 am, 2-6 pm, 7:30- 
16.00 13.00 10.00 9.00 11:30 pm: Sat 9 am -2 pm. 2-8 pm. 7-11 pm; Sun 

6:30-10 am, 10 am -2 pm, 2-8 pm. 7-10 pm. News 
45%. Telephone and talk 37%. Music 18%. Con- 
tact Representative for further details. Itec'd 4/4/88. 

I. PERSONNEL 
Vice-Pres. & Oen'l Mgr. -Donald J. Trapped. 
General Sales Manager -Ronald E. Bain, Jr. 
National Sales Manager -Robert W. Allen. 

2. REPRESENTATIVES 
CBS Radio Spot Sales. 

13.20 12.00 8.50 7.00 6.50 3. FACILITIES 
12.60 11.40 8.00 6.50 6.00 5,000 w.; 590 ke. 
12.00 10.80 7.50 6.00 5.50 Licensed to operate full time on regional channel. 
11.40 8.50 7.00 5.50 5.00 Operating schedule: 24 hours daily except 12:05-5:30 
10.80 8.00 6.50 5.00 4.50 am Mon. EST. 

SPECIAL EVENTS 
(Cinema. Concerts, Theatre etc.) 

1 minute, ea....--_._..._._____._..-..-_._....._... 12.00 
Annual pkg. (250 min) ea..._.._._._-_......_.. 10.00 

8. PROGRAM TIME RATES 
CLASS AA 

(7:00-9:00 am Mon thru Sat; 4:00-11:00 pm Mon 
thru Fri; noon -11:00 pm Sat and Sun) 

1 hr 25/30 
PER YR: 55 min min 1/4 hr 10 min 5 min 
1 11.._..._ 120.00 75.00 50.00 40.00 35.00 
13 t1._ _...__... 115.00 70.00 47.00 38.00 33.00 
28 ti 110.00 65.00 45.00 36.00 31.00 
52 ti 105.00 60.00 42.00 35.00 30.00 
104 ti.._ 100.00 55.00 40.00 34.00 29.80 
156 ti 95.00 52.00 38.00 32.00 27.00 
260 tt 90.00 50.00 36.00 31.00 26.00 
312 t1...... 85.00 47.00 35.00 30.00 25.00 

CLASS A 
(All other times) 

1 hr 25/30 
I ti .__... 100.00 60.00 43.00 35.00 30.00 
13 tt._ _..___.._ 95.00 57.00 41.00 33.00 28.00 
26 ti._....__._...._.._. 90.00 54.00 39.00 31.00 26.00 
52 ti....._.__._...-_.._ 85.00 51.00 37.00 29.00 24.06 
104 01 _. _ 80.00 48.00 35.00 27.00 22.00 
156 tl ___ 75.00 46.00 33.00 25.00 20.00 
260 ti ......._..._. 70.00 44.00 32.00 23.00 18.00 
312 ti _......._..... 65.00 42.00 31.00 22.00 17.00 
Programs and announcements may be combined to 
earn frequency discounts. 

4. AGENCY COMMISSION 
15% on net charges. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a, la, 4a, 4d. 5, Ob. 7b. 8. 
Rate Protection: 10e. ile. 12e. 13e, 14c. 
Basic Rates: 20a. 21b, 21e, 21d, 22a, 22b, 29a, 24c, 

25a, 27, 28a, 29a. 
Contracts: 40b, 41. 44b, 45. 46. 48, 51b. 
Comb.: Cont. Discounts: 60a. 60f. 60i, 61b, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
All rates quoted are dollar cost per unit unless other- 
wise specified. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 31 Elf 4/1/68-Rec'd 3/4/68. 
AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sat 6 am -8 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
SECTION I -ANNOUNCEMENTS 

1 MINUTE 
CLASS AA 

Per wk 
PER CONSEC WKS: I ti 6 01 12 t1 21 ta 354- 
1 wk.. 75 68 63 57 50 
26 wk. 71 65 60 54 47 
52+ 67 61 57 51 45 

CLASS A 
1 wk 63 57 50 44 40 
26 wk 60 54 47 42 38 
52i- 57 51 45 40 36 

Spot Radio Stations 429 

26 wk 
52+ 73 88 61 58 36 

10 MINUTES 
1 wk 123 118 101 99 66 
26 wk 118 112 99 94 64 
52 t 111 106 94 89 60 

15 MINIUTES 
1 wk 147 141 123 118 78 71 
26 wk 140 133 118 112 74 67 
52+ 132 126 112 108 69 64 
Talent, production and/or news service costs addi- 
tional. 

10. SPECIAL FEATURES 
E. 5 -MINUTE NEWS PLAN 

AA 
Per wAk B- 

CONSEC WKS: 1 ti 6+ I ti 6+ 1 01 6+ 
1 wk 84 78 72 66 50 44 
26 wk 81 75 89 63 48 42 
52+ 77 72 68 59 46 39 
News service and talent charges included - fully 
commissionable. 

W E E I -FM 
1948 

BOSTON 

K,13 

61 
58 
54 

CBS Owned 
Subscriber te the NAB Radio Code 

Media Code 4 222 1491 2.00 
CBS/FM Broadcasting. A Service of CBS Radio, a 

division of Columbia Broadcasting System, Inc.. 
4450 Prudential Tower, Boston, Mass. 02199. Phone 
617-262-5900. 

I. PERSONNEL 
Vire-Pres. & Gent Mgr. -Donald J. Trageser. 
Program Director -Daniel K. Griffin. 
Sales Manager -David A. McLaughlin. 

2. REPRESENTATIVES 
CRS/FM National Sales: See Rep & 5/O pages. 

3. FACILITIES 
ERP 20.000 w.; 103.3 mc. 
Operating schedule: 6-2 am daily. EST. 
Antenna ht.: 430 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See eeded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a, 3a, 4a, 4d, 6b, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20a. 21b, 21d, 22a. 22b, 29a, 24e, SL 
Contracts: 40b. 41. 
Comb.: Cont. Discounts: 60e, 60i, 62d. 
Cancellation: 73a. 
All ratee quoted are dollar coat per unit. 
Member: CBS/FM Broadcasting. 

MASSACHUSETTS 
TIME RATES 

No. 3 Eft 5/0/68 -Reed 5/2/68. 
AA -Mon thru Fri 4-11 pm; Sat & Sun taon -8 pm. 
A -Mon thru Fri 6 am -4 pm & 11 pm -2 am; Sat & 
Sun 6 am -noon & 8 am -2 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 ti 5ti 10ti 15 t1 25 ti 
1 min. 10 9 8 7 5 
30 sec 8 7 6 5 4 

CLASS A 
1 min. 8 7 6 5 4 
30 sec 7 6 5 4 3 

A -Mon thru Fri 6 am -4 pm & 11 pm -2 am; Sat & 
Sun 6 am -noon & 8 am -2 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 ti 5ti 10ti 15 t1 25 ti 
1 min. 10 9 8 7 5 
30 sec 8 7 6 5 4 

CLASS A 
1 min. 8 7 6 5 4 
30 sec 7 6 5 4 3 

CONSECUTIVE WEEK DISCOUNTS 
(Minimum expenditure 40.00 per week) 

13 wk -2-1/2% 26 xk-5% 52 wk -10% 

WEZE 
1922 

BOSTON 

The Eastman Station 

1 min 55.00 50.00 45.00 
3/20/10 44.00 40.00 36.00 

CLASS AA 
min. 50.00 45.00 40.00 

30/20 sec 40.00 36.00 32.00 
10 sec 30.00 27.00 24.00 

CLASS A 
1 min. _ 32.00 27.00 26.00 25.00 24.00 23.00 
30/20 sec 25.80 21.80 20.80 20.00 19.20 18.40 
10 sec 19.20 16.20 15.60 15.00 14.40 13.80 

FAMILY PLAN 
6 spots (6-10 am Mon thru Sat). 
6 spots (4-7 pm Mon thru Sat). 
4 spots (7-10 pm Mon thru Sat). 
4 spots (10 am -4 pm Sat). 
4 spots (noon -7 pm Sun). 
24 1 -min spots, ea 32 
30/20 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. () AAA 80% of 1 -min. 
Not combinable with other weekly packages. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 
Rateholder: Minimum expenditure 6 1 -minute spots 
weekly, any time period 6 am -midnight. 
Family Plan not combinable with other weekly plana 
for added frequency. 

10. SPECIAL FEATURES 
NEWSCASTS 

5 minutes. 1-1/2 times applicable 1 -minute rate. 

Media Cade 4 222 1560 8.00 
WEZE, Inc., Statier Mike Building, 10 Arcade. 

Boston, Masa. 02116. Phone 617-542-1717. 
I. PERSONNEL 

Pres. & Gen'] Mgr. -Arthur E. Haley. 
Vitt -President -M. J. Williams. 
Sales Manager -Edward T. McCann, Jr. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

9. FACILITIES 
5.000 w.; 1260 kr. Directional -night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3c, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob, 11h, 12b, 13b, 14b, 15a. 
Basic Rates: 20a, 20b, 21a, 21b. 21d, 22b, 23a, 24a. 

24e. 25a, 27, 28a, 29a. 33d. 
Contracts: 40a, 41, 92b, 42d, 44a, 45. 46, 97a, 50, 

51a. 
Comb.; Cont. Discounts: 600. 601. 61a, 62b. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with The Eastman Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 ER 7/1/67-Rec'd 8/2/87. 
AAA -Mon thru Sat 6-10 am & 4-7 pm. 
AA -Mon thru Sat 10 am -9 pm. 
A -Mon thru Sat 7 pm -midnight; Sun all day. 

7. PACKAGE PLANS 
CLASS AAA 

PER WK: 1 tl 6ti 12ti 16 ti 24 t1 30t1 
43.00 40.00 _.- 
34.40 32.00 

38.00 
30.40 
22.80 

time only; no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 2b, 3a, 3c, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob, 11h, 12b, 13b, 14b, 15a. 
Basic Rates: 20a, 20b, 21a, 21b. 21d, 22b, 23a, 24a. 

24e. 25a, 27, 28a, 29a. 33d. 
Contracts: 40a, 41, 92b, 42d, 44a, 45. 46, 97a, 50, 

51a. 
Comb.; Cont. Discounts: 600. 601. 61a, 62b. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with The Eastman Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 ER 7/1/67-Rec'd 8/2/87. 
AAA -Mon thru Sat 6-10 am & 4-7 pm. 
AA -Mon thru Sat 10 am -9 pm. 
A -Mon thru Sat 7 pm -midnight; Sun all day. 

7. PACKAGE PLANS 
CLASS AAA 

PER WK: 1 tl 6ti 12ti 16 ti 24 t1 30t1 
43.00 40.00 _.- 
34.40 32.00 

35.00 
28.00 
21.00 

38.00 
30.40 
22.80 

WHDH 
1929 

BOSTON 

BLAIR RADIO 

35.00 
28.00 
21.00 

Independent 

WHDH 
1929 

BOSTON 

BLAIR RADIO 

R A 

Independent 
R A 

Subscriber to the NAB Radio Code 
Media Code 4 222 1690 9.00 
WHDH, Inc.. 50 Morrissey Blvd., Boston, Mau. 

02125. Phone 617-288-5000. TWX 710-333-0172. 
I. PERSONNEL 

President -Harold E. Clancy. 
Director of Radio -Willis Duff. 
General Sales Manager -Paul Kelley, Jr. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
50,000 w.; 850 ke. Directional -separate patterns, 
day and night. Clear channel. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 3c, 3d, 4s, 4d. 5, 8b, 7b, 8. 
Rate Protection: 10e. 11e, 12e. 13c, 14c, 18. 
Baste Rates: 20a, 21a. 21h. 21d. 22b, 24a, 241). 24e, 

25a, 27, 28a, 29a, 30. 33a. 
Contracts: 40a, 41, 42a, 42e. 43, 44a, 45, 46, 47a. 50. 

51a. 
Comb.: Cont. Discounts: 60a. 601. Ola. 62b. 
Cancellation: 70b, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 

(This listing continued on next page) 
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Subscriber to the NAB Radio Code 
Media Code 4 222 1690 9.00 
WHDH, Inc.. 50 Morrissey Blvd., Boston, Mau. 

02125. Phone 617-288-5000. TWX 710-333-0172. 
I. PERSONNEL 

President -Harold E. Clancy. 
Director of Radio -Willis Duff. 
General Sales Manager -Paul Kelley, Jr. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
50,000 w.; 850 ke. Directional -separate patterns, 
day and night. Clear channel. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 3c, 3d, 4s, 4d. 5, 8b, 7b, 8. 
Rate Protection: 10e. 11e, 12e. 13c, 14c, 18. 
Baste Rates: 20a, 21a. 21h. 21d. 22b, 24a, 241). 24e, 

25a, 27, 28a, 29a, 30. 33a. 
Contracts: 40a, 41, 42a, 42e. 43, 44a, 45, 46, 47a. 50. 

51a. 
Comb.: Cont. Discounts: 60a. 601. Ola. 62b. 
Cancellation: 70b, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 

(This listing continued on next page) 
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MASSACHUSETTS 
Boston -W H D H -Continued 

TIME RATES 
No. 19 Elf 7/1/68 -Reed 6/4/66. 

AA -Mon thru Fri 5:55-10 am. 
A -Mon thru Fri 3-8 pm; Sat 8 am -8 pm; Sun 9 
am -8 Dm. 
B -Mon thru Fri 10 am -3 pm. 
C -Dally 8 pm -midnight. 
D --Mon thru Sat midnight -5:55 am; Sun midnight - 
9 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE -FIRM 

AA, fiel 140 
Ix 156x 512x 624x 
125 110 100 95 

B ..._......._ 85 80 75 70 
C ..._.-.._.- 85 60 55 50 
D 21 19 17 18 
30 sec: 80% of 1 -min. 10 sec: 80% of 1 -min. 
Firm time perioda -20% premium of lx firm rate. 

7. PACKAGE PLANS 
1 MINUTE 

A BCD 
8 ti 80 65 40 12 
12 ti..- 75 60 35 11 
24 ti. 70 55 30 10 

30 SECONDS 
6 t1.._.._..._ _...._ 64 52 32 10 
12 tL. 60 48 28 9 
24 LL 56 44 24 8 

10 SECONDS 
6 ti..._ 48 39 24 7 
12 ti 45 36 21 6 
24 ti 42 33 18 5 
Package plans preemptible by firm spots without 
notice. 

10. SPECIAL FEATURES 
5 -MINUTE NEWS, WEATHER & SPORTS 

PER WK: AA A B CD 
1 t1._.__.._._..__._._....... 160 135 100 80 28 
5 ü.._-_ -....._.. 140 130 95 75 28 
10 t1..._._ 130 125 90 70 24 
Rates include service charge and are commiasionable. 

SKYWAY PATROL 
(News -Traffic -Beach -Weather -Skyway Patrol Bulletins) 
Rotating basis strips Mon thru Fri: 1 7-9 am and 1 
4-6 pm. Each package consists of 10 programs con- 
sisting of a 5 -second opening ID, minimum of 40 
seconds of traffic, weather and/or news and Skyway 
Patrol reports as available, and commercial close of 
1 minute, 13 weeks firm. 

I pkg 2 pkg 3 pkg 6 pkg 
Per wk 1250 2310 3000 5250 

N, 

W H D H -FM 
1948 

BOSTON 

BLAIR RADIO 

Independent 
n ®CI 
Subscriber to the NAB Radio Code 

Media Code 4 222 1691 1.00 
WHDR, Inc.. 50 Morrissey Blvd., Boston, Mass. 

02125. Phone 617-288-5000. TWX 710-333-0172. 
1. PERSONNEL 

President -Harold E. Clancy. 
Director of Radio -Willis Duff. 
General Sales Manager -Paul Kelley, Jr. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 50,000 w.; 94.5 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 980 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WHDH listing for coded regulations. 
Member: New England Quality Network. 

TIME RATES 
No. 4 Eff 9/1/68-Rec'd 8/20/68. 

A -Mon thru Sun 3 pm -midnight. 
B -Mon thru Sun 6 am -3 pm. 
C -Mon thru Sun midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTEix 

I56x 3I2x 624x 
A ._._..-._ 30.00 28.00 26.00 24.00 

24.00 22.00 20.50 19.00 
10.00 9.00 8.50 8.00 

30 SECONDS 
A 24.00 22.00 20.50 19.00 

17.50 16.00 15.00 
C _..__..__....._...._ .....__. 8.00 7.00 6.50 6.00 

.10 SECONDS 
A ___.._-.._.__. 15.00 14.00 13.00 12.00 
B -...__ ......_.-. 12.00 11.00 10.00 9.50 

5.00 4.50 4.20 4.00 
ADDITIONAL VOLUME DISCOUNT 

1,000 spots per yr: 5% off the ix rate on spots. 
5% off the Ox rate on ROS spots. 

7. PACKAGE PLANS 
l MINUTE 

PER WK: 8t1 12 t1 24t1 48t1 
A _.._.._....._._._... 15.00 14.00 13.00 12.00 
B .... .._-.-.-. 12.00 11.00 10.25 9.50 
C _ 5.00 4.50 4.25 4.00 

30 SECONDS 
A ._... .........._._ _ 12.00 11.00 10.25 9.50 
B 9.50 8.75 8.00 7.50 

3.50 3.25 3.00 
10 SECONDS 

A .._.._.___ 7.50 7.00 6.50 8.00 
B _. ._. 6.00 5.50 5.00 4.75 
C .... 2.50 2.25 2.10 2.00 

ROS in any combination, preemptible by firm spots 
without notice. 

8. PROGRAM TIME RATES 
1 HOUR 

PER WK: I ti 2ti 3ti 5ti 6t1 
A 150.00 140.00 130.00 110.00 100.00 
B 120.00 112.00 104.00 88.00 80.00 
C 50.00 46.50 43.00 36.50 33.00 

1/2 HOUR 
A 90.00 84.00 78.00 86.00 60.00 
B 72.00 67.00 62.00 52.50 48.00 
C 30.00 28.00 28.00 22.00 20.00 

5 MINUTES 
A 37.50 35.00 32.50 27.50 25.00 
B 30.00 28.00 28.00 22.00 20.00 
C 12.50 11.50 10.75 9.00 8.25 

52 wk -5% off 1 ti rate. 
9. PARTICIPATING PROGRAMS 

Dick Summer Subway Show -7-9 am Mon thru Fri. 
Class A rates. Midnight -2 am Tues thru Sat. 
Class B rates. 

WHIL 
1951 

MEDFORD 

R A B 

Media Code 4 222 1820 6.00 
Conant Broadcasting Co.. Inc., 99 Revere Beach 

Parkway, Boston, Mass. 02155. Phone 617-396-1430, 
WHIL: Programmed for adults. 
6-7 am country music. 7-9 am middle-of-the-road 
music with air personality. News every half hour 
with 15 min news, sports and weather at 8 am. 
9:05 - 10 am interview program. 10 am - sign - off 
middle-of-the-road music with news every hour on 
half hour with 15 min news at noon. 5 min newt, 
at 4 pm, 5 pm & 6 pm. SPORTS: live play-by- 
play of area high school football. basketball and 
hockey. Also feature horse races Apr -Sept. Thurs, 
10-11 am, home garden show with open telephone 
lines for audience questions. Contact Representative 
for further details. Recd 10/3/68. 

I. PERSONNEL 
President -Sherwood J. Tarlow. 
General Manager -Joseph Kruger. 
Operations Manager -Ken Manley. 

2. REPRESENTATIVES 
Vic Piano Associates. Inc. 

3. FACILITIES 
5.000 w.: 1430 kc. Nondirertlonal. 
Operating schedule: 8 am -local sunset. EST. 
Partial simulcast operation. Simulast 6-7 am. For 
non-slmulaat facilities see WHIL-FM. 

4. AGENCY COMMISSION 
15% on time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2h, 3a. 3h. 30. 3d. 4a. 4d. 5, 65. 8. 
Rate Protection: lob, 12h, 13h, 14h, 15a, 15h, 16. 
Basic Rates: 20a. 20b, 21a, 21h, 21d, 22a, 22b, 24es 

25a. 28. 27. 29a, 2Db, 30. 
Contracts: 40a, 94a, 44b. 45, 46, 47e, 48, 49, 50, 

51a, 51b, 51c. 
Comb.; Cont. Discounts: 80h, 60d, 60e, 60f. 00h. 

61c. 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL2/AlND 

LOCAL 
RATES 

8. 
SAME 

EffAA-Traffic 

time 6-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

EA: Ix 19x 28x 52x 104x 158x 200x 260x 
1 min 22 21 20 18 16 15 14 13 

7. PACKAGE PLANS RA - A 
PER WK: I min 30 see IO ase I min 30 see 10 see 
5 ti. 70 80 45 65 55 35 
10 ti ........ 135 110 70 120 95 80 
15 ti -. 195 145 95 180 125 85 
20 ti_ ...... __ _._ 250 190 125 210 160 110 
25 ti 300 230 150 255 195 130 
30 ti 350 270 175 300 230 150 
40 ti 450 340 230 375 275 185 
50 ti 495 375 250 425 325 215 

GOOD MUSIC SEGMENTS 
I ti 3 ti 6 ti 9 tI 12 ti 15+ 

Ea 36 33 30 28 26 24 
10. SPECIAL FEATURES 

HEADLINES 
3tl 6 t 12812481 

Per wk. 55 85 150 265 
NEWS 

3 ti 75 6 ti 130 

W H I L -FM 
1961 

MEDFORD 

Media Code 4 222 1821 4.00 
Conant Broadcasting Co., Inc., 99 Revere Beach 

Parkway, Boston, Mass. 02155. Phone 617-398-1430. 
STATION'S PROGRAMMING DESCRIPTION 

WHIL-FM: 7:05 am -1 am country and western music 
with 5 min news on hour and headline news on half 
hour. Contact Representative for further details. 
Rec'd 1/4/68. 

I. PERSONNEL 
President -Sherwood J. Tarlow. 
General Manager -Joseph Kruger. 
Operations Manager -Ken Manley. 

2. REPRESENTATIVES 
Vic Piano Associates. Inc. 

S. FACILITIES 
ERP 50,000 w.: 107.9 mc. 
Operating schedule: Sign -on -1 am. EST. 
Antenna ht.: 
Partial simulcast operation. Operated separately ex- 
cept 6-7 am. For simulcast facilities see WHIL. 

4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2h, Sa, 3h, 3c, 3d, 4a, 4d, 5, 6a. 8. 
Rate Protection: 106, 12h, 13h, 15a. 15h, 18. 
Basic Rates: 20a. 20h. 21a, 21h, 21d, 22a, 22b, 24c, 

25a, 26, 27, 29a. 2913. 30, 33a. 
Contracts: 40a, 44a, 44h, 45, 46, 47e. 48, 49, 50. 

51a, 51b. 51e. 
Comb.; Cont. Discounts: 80h, 60d, 60e, 60f, 60h, 

01e, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective. 
Rates received February 3, 1966. 

7. PACKAGE PLANS 
1 MINUTE WEEKLY PACKAGES 

PER WK: 
5 ti..._ 40. 20 ti..._.._. __..._._ 130. 
10 ü _... 75. 30 tl__....__...__...._.. 180. 
15 ti ..............__..._ _... 105. 40 ti.. 200. 

WHRB (FM) 
1957 

CAMBRIDGE 

R AB ©OFM 
Media Code 4 222 1950 1.00 
Harvard Radio Broadcasting Co., Inc.. 45 Quincy 

St.. Cambridge. Masa. 02138. Phone 817-884-9550. 
STATION'S PROGRAMMING DESCRIPTION 

WHRB (FM): Programmed for adulte. 
MUSIC: serious music 55%, maintaining a balance 
of all 5 historical eras and orchestral and chamber 
works. 3 special concerts weekly. Jazz 20%, includ- 
ing all eras. Live jazz on Fri evening. Folk 5%, 
mainly Negro blues and country and western. NEWS: 
scattered broadcasts, plus complete summary at 11.30. 
News specials on Sun. SPORTS: coverage of college 
football, hockey and basketball. Contact Represen- 
tative for further details. Rec'd 11/29/67. 

I. PERSONNEL 
President -Earl B. Belton. 
Station Manager -Robert Blumenthal. 
Program Director -Barry M. Schneider. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 3,000 w.; 95.3 mc. Stereo. 
Operating schedule: 8:00-2:00 am Mon thru Fri; 
10-3:00 am Sat: 9:30-2:00 am Sun. 
Antenna ht.: 110 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, Sb, 3c, Id, 4a. 4o. 5, Ob. 8. 
Rate Protection: Da, 11a, 12a, 13a, 14a, 15h, 15e. 
Basto Ratee: 20a, 21a, 21d, 22a, 23a, 24h, 25a. 28, 

27, 28a, 29a. 
Contracta: 40a, 41, 44a. 45, 48. 47a, 51a, 51c. 
Comb.; Cont. Discounts: 60a, 60c. 
Cancellation: 70a. 70e, 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with Major Market Radio Network. 

TIME RATES 
Rates effective August 1, 1981. (Card No. fa.) 

Card received September 11. 1981. 
Class AA -5:00 pm -1:00 am Mon thru atm. 
Class A-8:00 am -5:00 pm and 1:00-2:00 am Mon 
thru Fri; 8:00 am -5:00 pm and 1:00-3:00 am Sat; 
11:30 am -5:00 pm and 1:00-2:00 am Sun. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 30 1 90 
min. sec. min. sec. 

1 time_._ 8.00 8.00 101 times.... 7.25 5.25 
28 times.... 7.75 5.75 201 times 
51 times.... 7.50 5.50 or more.... 7.00 5.00 

CLASS A 
1 time.- 8.00 9.00 101 times.... 5.60 3.80 

26 times.._ 5.85 3.85 201 times 
51 times.... 5.75 3.75 ci more.... 5.50 3.50 

1 -min & 30 -see snots may be combined to earn discounts. 
8. PROGRAM TIME RATES 

CLASS AA 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.. 50.00 35.00 25.00 20.00 14.00 
14 times 47.50 33.25 24.00 19.25 13.50 
27 times 45.00 31.50 23.00 18.50 13.00 
53 times 42.50 29.75 22.00 17.75 12.50 

105 times or 
more .... 40.00 28.00 21.00 17.00 12.00 

CLASS A 
I time.. 35.00 25.00 20.00 15.00 9.00 

14 times 33.25 24.00 19.25 14.50 8.75 
27 times 31.50 23.00 18.50 14.00 8.50 
53 times 23.75 22.00 17.75 13.50 8.25 

105 times or 
more .... 28.00 21.00 17.00 

WILD 
1948 

BOSTON 

TIME RATES 
No. 3 ER 6/1/68 -Reed 7/12/88. 

6. SPOT ANNOUNCEMENTS 
I min I min 

1 x___......_ 15.00 104 z _. 12.00 
13 z _..._. 14.25 158 x _ 11.25 
28 z 13.50 260 z....-.._..._.._..-.._ 10.50 
52 z 12.75 312 z 9.75 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
PER WK, ROS: I min I min 
60 ti 420 30 ti y 270 
54 ti 405 24 ti 222 
48 ti 384 18 tI 171 
42 ti 352 12 ti. 120 
36 ti 313 
To be used within 1 week. 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 z.. 150.00 90.00 60.00 45.00 30.00 
13 z 145.00 87.00 58.00 43.50 29.00 
26 z 140.00 84.00 58.00 42.00 28.00 
52 z 135.00 81.00 54.00 40.50 27.00 
104 z 130.00 78.00 52.00 39.00 28.00 
156 z 125.00 75.00 50.00 37.50 25.00 
260 z 120.00 72.00 48.00 36.00 24.00 
312 z 115.00 89.00 46.00 34.50 23.00 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

8 per wk 100 12 per wk. 180 

WJIB (FM) 
1945 

BOSTON 

A Kaiser/Globe Station 

Media Code 4 222 2210 9.00 
Kaiser -Globe Broadcasting Corp., 68 Commercial 

Wharf, Bouton, Maas. 02110. Phone 817-523- 
6611. TWX 710-331-0851. 
STATION'S PROGRAMMING DESCRIPTION 

WJIB (FM) : Programmed for adulta. 
MUSIC: popular album format at all times. Music 
primarily instrumental of definite adult appeal and 
includes standards, film, and middle - of - the - road. 
NEWS: hourly capsules at :58. Contact Representa- 
tive for further details. Rec'd 10/18/67. 

I. PERSONNEL 
General Manager -Peter V. Taylor. 
General Sales Manager -Charles M. Pickering. 
Trat. & Sales/Serv. Mgr. -Frances E. Ehrgott. 

2. REPRESENTATIVES 

3. FÁCÌLMe is Incorporated. 
ITIES 

ERP 8.700 w. (borin.), 8,700 w. (vert.); 96.9 mc. 
Stereo. 

Operating schedule: 24 hours daily. EST. 
Antenna ht. 1005 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3h, 9a, 9d, 5, Ob, 7h, 8. 
Rate Protection: 10e, 12c, 14c, 18. 
Basic Rates: 20a, 21a, 22a, 22b, 23a, 24c, 25a, 30, 

33a. 
Contracts: 40a, 41, 42a, 43, 45, 46. 47c, 48, 49, 50, 

51a, 51b. 
Comb.; Cont. Discounts: 60e, 60e, 60f, 601, 82h, 62d. 
Cancellation: 70a, 70e, 715, 72, 73b. 
Prod. Services: 80, 81, 82. 
Commercial policy: 8 minutes per hour. 

TIME RATES 
No. 3 ER 6/17/68-Rec'd 6/27/88. 

AA -Mon thru Sun 7 am -11 pm. 
A -All other times. 

7. PACKAGE PLANS 
PER WK: C.) 8 tI 12 ti 18 t1 

AA ...._.._........_._...._. 50 35 30 25 
A _........_._...._.._. 12 10 8 6 

1 ti and xed. 
30/20sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
13.00 8.00 1 hr: 8 z 1 -min. 1/2 hr. 5 x 1 -min. 

10. SPECIAL FEATURES 
Newsasts-1-1/2 z applicable 1 -min. 

Independent Negro 
Media Code 4 222 2080 8.00 
Dynamic Broadcasting, 719 Boylston St., Boston, 

Mass. 02116. Phone 617-267-1900. 
STATION'S PROGRAMMING DESCRIPTION 

WILD: Programmed for Negro listener. 
AIR PERSONALITIES handle all segmente. Rhythm 
and blues music format. NEWS: 5 min at :55. 
headlines at :25. Negro commmdty news 75%. 
national and other local news 25%. 3 man news 
department. 1 mobile unit. SPORTS: at 7:30 am & 
5:30 pm. Station participates in fund drives for 
community activities. Personalities available for re- 
mote broadcasts and endorsements. Contact Repre- 
sentative for further details. Rec'd 7/21/67. 

I. PERSONNEL 
President -Leonard E. Walk. 
Vice-Pres. & Nat'l Sales Mgr. -Joe Bassett. 
General Manager -Norman Kruglak. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 
Southern -Bernard I. Ochs, Co. 

3. FACILITIES 
1.000 w. days; 1090 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time one: no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3d, 4a, 5, 6a, 8. 
Rate Protection: 10d, lid, 12d, 13d. 14d, 16a. 
Bosio Rates: 20a, 22a, 23a, 25a, 28b, 28c, 29a. 
Contracts: 40a, 44a, 48. 
Comb.; Cont. Discounts: Bob, 60f, 601. 
Cancellation: 70e, 71a. 
Prod. Services: 80. 
Sold in combination with WUFO-Buffalo, WOAH- 
Miami and WAMO and WAMO-FM-Pittsburgh. Bee 
WAMO for discounts. 

WMEX 
1934 

BOSTON 
KATZ RADIO 
EAST 

A Richmond Bros. Station 
Media Code 4 222 2470 9.00 
Richmond Brothers, Inc.. 115 Broadway, Boston, 

Mass. 02116. Phone 617-926-1700. 
I. PERSONNEL 

President --M. Evans Richmond. 
General Manager -Homer Odom. 
Program Director -Warren Duffy. 

2. REPRESENTATIVES 
Katz Radio. East. 

3. FACILITIES 
5,000 w.; 1510 kc. Directional -same pattern. all 

hours. 
Operating schedule: 24 bona daily. EST. 

4. AGENCY COMMISSION 
15% on time only: no Gab discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a, 4a, 5, 8. 
Rate Protection: 10h, 11b, 12h, 13h, 146, 15d, 
Basic Rates: 20a. 22a, 22b, 23a, 24a, 29a. 
Contracts: 45, 48. 
Cancellation: 71a. 
Time sold under WMEX standard terms and condi- 
tions printed on WMEX facility contract forms only 
and no conditions, printed or otherwise, appearing on 
order, copy instructions. or on contract, which con- 
flict with station's policies, will be binding on sta- 
tion. 
Affiliated with Katz Radio A.I.D. Plan. 

(This listing eosrtinued on next page) 
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Boston -W M E X -Continued 
TIME RATES 

No. 7 ER 5/1/68-Rec'd 4/19/68. 
AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -Mon thru Sat 9 am -4 pm & 7-11 pm; Sun 8:30 
am -4 pm & 8:45 pm -midnight. 
B -Tues thru Sat 5-6 am; Sun 5-8:30 am & 4-8:45 
Dm. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 

ti fixed 

1 ti 6ti 12t1 18t1 24t1 
AA 50 48 45 42 42 
A ._ 45 43 40 37 34 
B .. 30 () 1 

25 23 21 19 
or position. 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
PER WK: 
18 ti (7AA, 8A. 3B) 594 
24 ti (10AA, 10A, 4B) _.._...._......_... 744 

COMBINABILITY 
All announcements except those in "The Steve Fred- 
ericks Show." program units and newscast, may be 
cross -combined for discount purposes. 

ROB PLAN 

PER W K; (Mon thru Sun 1 am -7 pm) 
12 ti 20 tI 

1 min, ea 30 25 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

SPECIAL ADULT AUDIENCE PACKAGE 
1 MINUTE 

PER WK, EA: 12ti 18t1 24tí 
1/2 AA or A: 1/2 Steve Fredericks 

Show 35 30 27 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

9. PARTICIPATING PROGRAMS 
STEVE FREDERICKS SHOW 

(Rotating 1 -min spots, Mon thru Sat 11 pm -6 am) 
PER WK: Itl BtI 12t1 
4 wks 75 270 458 
20/30 see: 80% of 1 -min. 10 sec: 50% of 1 -min. 

10. SPECIAL FEATURES 
Newscasts: At :55: headline, at :25 every hour. 

5 MINUTE NEWSCASTS 
PER WK: 621 10 t 15tl 20t1 

AA 87 83 60 56 
A - 60 57 54 50 
B 37 35 33 30 

Includes 1 -minute spot plus open & close billboards. 

(1113.1r411 

SO= 

WRKO 
1922 

BOSTON 

RKO General Broadcasting 
National Sales 

An RKO General Station 
Media Code 4 222 2600 1.00 
RICO General Broadcasting. Inc., 21 Brookline Ave.. 

Boston. Mass. 02215. Phone 617-266-0800. TWX 
817-262-1279. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Perry B. Um,. 
Director of Sales -H. W. "Bud" Stamen. 
Program Director -Mel Phillips. 

2. REPRESENTATIVES 
RKO General Broadcaating. 
South -Bomar Lowrance & Associates. Inc. 

3. FACILITIES 
50,000 w.; 680 kc. Directional -separate pattern day 
& night. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simulcast 7 am -6 pm. 
For non -simulcast facilities see WRKO-FM. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

S. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 4a. 4d, 5, 6a, 8. 
Rate Protection: 10e. lie. 12e. 
Basic Rates: 20a. 22a, 22h, 23a, 25a, 28a. 29a. 
Contracts: 40e, 42a, 45, 48, 47a. 
Comb.; Cont. Discounts: 80a, 60k, Ela, 61b, 62b. 
Cancellation: 70a, 70e. 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 9/1/68-Rec'd 8/5/68. 
AA -Mon thru Sat 8-10 am & 3-7 pm; Sat 10 am - 
3 Dm; Sun noon -6 pm. 
A -Mon thru Fri 10 am -3 pm & 7-9 pm; Sun 8 am - 
neon. 
B -Mon thru Sun 5:30-6 am; Mon thru Fri 9 pm - 
1 am; Sat 7 m-1 am; Sun 6 pm -1 am. 
C ---Tues thru Sun 1-5:30 am. 

B. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK. EA: 6 ti 12 ti 18 ti 24 ti 30 t1 38 ti 
1 min 80 75 72 89 86 63 
30 sec 84 60 58 55 53 50 
10 sec. ...... 40 37 36 34 33 31 

CLASS A 
1 min_ .... _ 65 60 57 59 51 48 
30 see ..... _______ 52 48 98 43 41 38 
10 sec.._...._...._._ 33 30 29 27 26 24 

CLASS B 

30 gee ..... _..._.. 44 40 
10 sec 28 25 

CLASS C 
1 min _ 20 19 18 17 16 15 
30 sec.._..._.._ 16 15 14 13 12 11 
10 sea 11 10 9 8 7 8 

CONSECUTIVE WEEK DISCOUNTS 
28 wk -5% 52 wk -10% 
R016, BTA, applicable rates lesa 20%. Spots move- 
able and preemptible without notice. Not available 
in Class C. Lees than 6 spots, or fixed, extra 20%. 
Rateholder: Minimum 6 spots per week, minutes or 
30 seconda in AA, A or B only. 

48 
38 
24 

46 
37 
23 

44 
35 
22 

42 
34 
21 

W R K O -FM 
1948 

BOSTON 

©OF IMO 
Media Code 4 222 2601 9.00 
RKO General Broadcasting, Inc., 21 Brookline Ave.. 

Boston, Mass. 02215. Phone 617-268-0800. TWX 
617-262-1279. 

I. PERSONNEL 
Vice-Pres. & Oen'l Mgr. -Perry S. Ury. 
Director of Sales -H. W. "Bud" Simmen. 
Program Director -Mel Phillips. 

5. FACILITIES 
ERP 11,000 w.: 98.5 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 915 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 

4. AGENCY COMMISSIONfaeIlltles 
see WRKO. 

15% on net time only; no cash discount. 
5. GENERAL RATE POLICY 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eft 10/1/67 -Reed 9/29/67. 
7. PACKAGE PLANS 

PER W K : 20 t1 30 11 50 tl 100 ti 
1 min. 6.00 5.00 4.50 4.00 

WRYT 
1959 

BOSTON 
Media Code 4 222 2730 6.00 
Pilgrim Broadcasting Co., 312 Stuart St.. Boston, 

Mass. 02118. Phone 617-423-0210. 
STATION'S PROGRAMMING DESCRIPTION 

WRYT: Programmed for adults. 
Interviews, discussions and talks, subject matter rang- 
ing from political and religious to educational and 
social. NEWS: network at 5 min before hour with 
special 15 min news at noon. MUSIC: consists of 
segmented general popular music, featuring standards 
and showtunes. Weekend format includes local college 
football. Ree'd 11/14/67. 

I. PERSONNEL 
President -Ralph Guild. 
Pres./Sta. Div. -George R. Fiteinger. 
General Manager -Kenneth R. Carter. 

S. FACILITIES 
5,000 w.; 950 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset weekdays; 
7 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
15/0 gross time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Ratea: 20a, 22b. 23a, 24a, 25a, 28a, 29a. 
Contracts: 40a, 45. 46, 47a. 
Comb.; Cont. Discounts: 60a, 60k, 61a, 6113. 61e. 
Cancellation: 71a, 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective July 1, 1964. 
Hates received July 6, 1964. 

7. PACKAGE PLANS 
SPECIAL PACKAGE PLANS FOR CONSECUTIVE 

ADVERTISING 120 WORD ANNOUNCEMENTS 
PER WK: 1 wk 4 wk 8 wk 13 wk 26 wk 52 wk 
6 ti.._._._._ 32.00 31.00 30.00 29.00 28.00 27.00 
12 ti.....,_. 31.00 30.00 29.00 28.00 27.00 26.00 
20 tl...-.._ 30.00 29.00 28.00 27.00 26.00 25.00 
30 U.._._.._. 29.00 28.00 27.00 28.00 25.00 24.00 

60 WORD ANNOUNCEMENTS 
8 t1......_._ 25.00 24.00 23.00 22.00 21.00 20.00 
12 ti ..... 24.00 23.00 22.00 21.00 20.00 19.00 
20 ti.....-._ 23.00 22.00 21.00 20.00 19.00 18.00 
30 tl..-_. 22.00 21.00 20.00 19.00 18.00 17.00 

20 WORD ANNOUNCEMENTS 
6 ti._... 17.00 16.00 15.00 14.00 13.00 12.00 
12 ti....__._ 16.00 15.00 14.00 13.00 12.00 11.00 
20 ti..._..._. 15.00 14.00 13.00 12.00 11.00 10.00 
30 ti 14.00 13.00 12.00 11.00 10.00 9.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

I tt-_....._._._....... 250.00 165.00 110.00 75.00 50.00 
13 tí....- _..._ 235.00 154.00 105.00 72.50 47.50 
26 ti.___._...__ 225.00 148.50 99.00 67.50 45.00 
52 ti_ _ 200.00 132.00 88.00 60.00 40.00 
65 ...... 185.00 125.00 82.50 57.50 37.50 
ISO ti.-...._.._..__ 175.00 115.50 77.00 52.20 35.00 
260 II 150.00 99.00 86.00 45.00 30.00 

10. SPECIAL FEATURES 
ABC News at :55. 

5 -MINUTE NEWSCASTS 
1 ti_...........___.. 50.00 65 37.50 
13 tí.-..._...._..._ 47.50 130 tl_._._.._.._. 35.00 
26 ti._._.._...__......_ 45.00 260 U...._.......___. 90.00 
52 Ii ............._.......... 40.00 
Rates include 5.00 per newscast tai..nt and production 
charge. Subject to availability, orders will be accepted 
for "major -minor" alternate sponsorship of newscast 
strips at 60% of applicable earned rates. Major spon- 
sor receives full 1 -minute commercial plus 10 -second 
opening billboard: alternate sponsor receives 20 -second 
commercial plus 10 -second closing billboard. 

BROCKTON (2 AM; 1 FMC 
Plymouth County -Map Location K-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBET 
1946 

WBET-FM 
1948 

R'AIB 
Subscriber )e the NAB Radio Code 

Media Code 4 222 2860 1.00 
Enterprise Publishing Co., 60 Main St.,, Brockton, 

Mass. 02403. Phone 617-586-1460. 
I. PERSONNEL 

General Manager -Charles A. Fuller. 
Station Manager -Reinhold Stelnhllber. 
Program Director -Arthur B. Jones. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 
New England -Bill Creed Associates. Inc. 

3. FACILITIES 
5.000 w. days; 1.000 watts nights; 1460 kc. Direc- 
tional -nights only. 
Operating schedule: 6:00 a.m. to 11:15 p.m. week- 
days: 7:00 a.m. to 11:15 p.m. Sunday. EST. 
FM FACILITIES Eill' 800 w.: 97.7 me. 
Antenna ht. -275 ft. shove average tern.... 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3b, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 13b, 14b. 
Basic hates: 21b, 22a, 23a, 24a, 24b, 28b, 29a. 
Contracts: 40e. 45, 46, 47e, 48. 
Comb.: Cont. Discounts: 60a, 60e, 60d. 60e, 601, 61a. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
No. 8 Eft 9 1/68-Rec'd 7/29/68. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 6-9 am & 4-7 pm 

AND FIXED POSITION 
Ix 26x 52x 104x 156x 260x 312x 

1 min 9.00 8.75 8.50 8.25 8.00 7.75 7.50 
() .... 7.50 7.25 7.00 6.75 6.50 6.25 6.00 () 30 sec or less. 

8.. PROGRAM TIME RATES 
DRIVE TIME 6-9 am & 4-7 pm 

AND FIXED POSITION 
lx 26x 52x 104x 156x 260x 312g 

1 hr 88 84 80 76 72 67 62 
1/2 hr 55 52 48 45 42 39 36 
1/4 hr 38 36 34 32 30 28 26 
10 min 27 26 25 24 23 22 20 
5 min 18 17 16 15 14 13 12 

10. SPECIAL FEATURES 
MUSICAL PARTICIPATION 

Ix 26x 52x 104x 156x 260x 312x 
1 min 7.50 7.25 7.00 6.75 6.50 6.25 6.00 
30 sec: 80% of 1 -min. 19/15 sec: 50% of 1 -min. 
20 sec: 75% of 1 -min. 

WOKW 
1961 

Media Code 4 222 2990 6.00 
WOKW, Inc.. Box 401, Brockton, Mass. 02403. Phone 

617-587-1410. 
STATION'S PROGRAMMING DESCRIPTION 

WOKW Programmed for adults and young adults. 
ENTERTAINMENT: 4 personalities emcee broadcast 
schdule. 7 min news broadcast every 30 min. MUSIC 
80%: 60% albums, 20% singles, featuring standards, 
showtunes, and selected current hits, middle-of-the- 
road. NEWS: 14 min per hour, 10 min national and 
international from network and 4 min of local and 
regional delivered by local news staff. Noon hour fea- 
tures 6 min local and regional news. Live sports, 
play-by-play frlurhls Represen- 
tative o frthedetai. 

football. Contact 

I. PERSONNEL 
General Manager -John J. Sullivan. 
Program Director -Thomas Roulstone. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 
Boston-Kettell-Carter. Inc. 

3. FACILITIES 
1.000 w.. 1410 ke. Directional. 
Operating schedule: 6 am -local sunset. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, lb, 3a, lb. 3c, 3d, 4a, 4d, 5, 6a, 

7a, 8. 
Rate Protection: lob, 1113, 12b, 13b, 14b. 
Basic Rates: 20a, 21a, 21d, 22b, 23a, 24b, 25a, 27, 

28a, 29a, 30. 
Contracts: 90a. 41, 42a, 45, 46, 47a, 48, 50, 51a, 

51b. 
Comb.; ConL Discounts: boa, 60e, 601, 61a, 62a. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
No. 5 ER 2/i/68-Rec'd 1/29/68. 

AA -Mon thru Sat 6-9 am. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
AA & A. Ix 50x IOOx 200x 300x 500x 
1 min 11.00 10.95 9.90 9.35 8.80 8.25 
30 sec 8.25 7.85 7.45 7.05 6.60 6.20 
10 sec 5.50 5.25 4.95 4.70 4.40 4.15 

7. PACKAGE PLANS 
SATURATION PLANS 

CLASS AA 
1 MINUTE 

I wk 4 wk IS wk 26 wk 52 wk 
5 ti 10.00 9.00 8.50 8.00 7.50 
10 IL 9.00 8.50 8.00 7.50 7.00 
20 tL 8.50 8.00 7.50 7.00 6.50 
35 ti 8.00 7.50 7.00 6.50 6.00 

30 SECONDS 
5 ti 7.50 6.75 6.40 6.00 5.65 
10 ti. 6.75 6.40 6.00 5.65 5.25 
20 tl..._..._ .............._ 6.40 6.00 5.65 5.25 4.90 
35 ti _ _ 6.00 5.65 5.25 4.90 4.50 

10 SECONDS 
5 ti 5.00 4.50 4.25 4.00 3.75 
10 ti. 4.50 4.25 4.00 3.75 3.50 
20 ti. 4.25 4.00 3.75 3.50 3.25 
35 ti 9.00 3.75 3.50 3.25 3.00 

CLASS A 
1 MINUTE 

5 ti 8.00 7.60 7.20 6.80 6.40 
10 ti..._ 7.00 6.60 6.20 5.80 5.40 
20 ti...__...._.._....._ 6.60 6.20 5.80 5.40 5.00 
35 ti__.._......_.... 6.20 5.80 5.40 5.00 4.60 

~30 SECONDS 
5 ti _..._ ..... 6.00 5.70 5.40 5.10 4.80 
10 ti ._ _ 5.25 4.95 4.65 4.35 4.05 
20 ti _..-.... 4.95 4.65 4.35 4.05 3.75 
35 ti _ 4.65 4.35 4.05 3.75 3.45 

10 SECONDS 
5 tí_ -.__....__.. 4.00 3.80 3.60 3.40 3.20 
10 tL _ 3.50 3.30 3.10 2.90 2.70 
20 ti 3.30 3.10 2.90 2.70 2.50 
35 ti 3.10 2.90 2.70 2.50 2.30 

8. PROGRAM TIME RATES 
3 MIN: lx 50x 100x 200x 300x 500x 

AA ..._..._ 16.00 15.20 14.40 13.60 12.80 12.00 
A 14 00 13.30 12.60 11.90 11.20 10.50 

MASSACHUSETTS 

BROOKLINE 
Norfolk County -Map Location A-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

See Boston 
(including Brookline, Cambridge, Medford, 
Waltham) 

CAMBRIDGE 
Middlesex County -Map Location H-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Boston 
(including Brookline, Cambridge, Medford, 
Waltham) 

CHICOPEE 
Hampden County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Springfield -Holyoke - 
Chicopee 
(including East Longmeadow, Westfield, 
West Springfield) 

EAST LONGMEADOW 
Hampden County -Map Location D -S 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Springfield -Holyoke - 
Chicopee 
(including East Longmeadow, Westfield, 
West Springfield) 

FALL RIVER (2 AM) 
Bristol County -Map Location J-6 

See SRDS consumer market map and data ° `agln- 
sting of the State. 

WALE 
1948 

Media Code 4 222 3120 9.00 
Keynote Broadcasting, Inc., Box 208, 374 Central St., 

Fall River. Maas. 02722. Phone 617-674-5535. 
STATION'S PROGRAMMING DESCRIPTION 

WALE: Programmed for adults. 
NEWS: 4 man news staff. 2 moblle units. 1 hour 
newsblocka, network and local news, sports, weather. 
commentary, 7-8 am & 6-7 pm. 45 min newablock at 
noon. 7 min network, local and regional news every 
30 min. 4 editorials daily. TALK: open line tele- 
phone with call -ins, questions and answers, gaceta, 
interviews, panels, education, public affairs, swap 
ahop 5-1/4 hours daily 8-10 am, 12:45-2 pm, 10 pm - 
12M. Youth talk show Sat 11:30 am -noon. MUSIC: 
air personalities with general popular music, contests. 
news, sports, weather, stocks, guests, comedy, ether 
features 5-7 am, 30 am -noon, 2-6 pm, 7-10 pm. 
SPORTS: college, professional, high school football, 
basketball, baseball. Network: news, sports, enter- 
tainment. features. Polish, French, Portuguese pro- 
grams Sun. Contact Representative for further de- 
tails. Rec'd 8/31/87. 

I. PERSONNEL 
President -Col. Milton E. Miller, USAF. 
Vice-Pres. & Gen'\ Mgr. -Raymond J. Cheney 
Vice-Pres. Sales & Oper. -Bill Tutt. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
New England -Harold H. Segal & Company. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 5:00-12:05 am weekdays: 7:00- 
12:05 am Sun. EST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, la, 3b, 4a, 4d, 5. 6e, 7a. S. 
Rate Protection: 10b, 11h, 12b, 13b. 14b. 15a. 
Basic Rates: 20b, 21b, 22a, 23a, 24e, 25a, 28a. 28e. 

29a, 32a, 33c. 
Contracts: 40a, 41, 45, 46, 47e, 51a, 
Comb.; Cont. Discounts: 60b, 60d, 61e. 
Cancellation: 70e, 70e, 71a, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
No. N-8 Eft 3/1/68-Rec'd 1/30/68. 

7. PACKAGE PLANS 
AA -Mon thru Sat 6-10 am & 4-7 pm. 
A -Mon thru Sat 10 am -4 pm & 7 pm -midnight; Sun 
all day. 

1 MINUTE 
CLASS AA 

PER WK: 10 ti 20tí 3041 40 ti 50tí 
1 wk..._......_.._........ 10.00 9.50 9.00 8.50 8.00 
13 wk_....._....._ 9.50 9.00 8.50 8.00 7.50 
26 wk ...... 9.00 8.50 8.00 7.50 7.00 
52 wk_..._...... ....... 8.50 8.00 7.50 7.00 6.50 

CLASS A 
1 wk....._.._....--._. 8.00 7.50 7.00 6.50 6.00 
13 wk. ._. 7.50 7.00 6.50 6.00 5.50 
26 wk. ___.,. 7.00 6.50 6.00 5.50 5.00 
52 wk. 6.50 6.00 5.50 5.00 4.50 
20/30 see: 80% of 1 -min. 10 sec: 50% of 1 -min. 
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MASSACHUSETTS 

Fall River -W A L E -Continued 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x 100 60 90 30 20 

DISCOUNTS 
26x--5% 104x-15% 280x-25% 
52z-10% 158x-20% 312x-30% 

10. SPECIAL FEATURES 
Party Line AM -Mon thru Fri 8:05-9:30 am. 
Party Line -PM -Mon thru Fri 12:95-2 pm. 
Sounding Board -Mon thru Fri 10:05-11:30 pm. 

0 see 
Flat ..... ....... 12.00 

30 
9.60 1 6.00 

Portuguese, Polish, French Programs. 
Flat _ 10.00 8.00 5.00 

WSAR 
1921 

Knight Quality Station 
Media Cede 4 222 3250 4.00 
Quality Radio Corp., Home St., Somerset, Mass. 

Phone 617-677-9477. 
Mailing address: Box 927. Fall River. Mass. 02722. 

STATION'S PROGRAMMING DESCRIPTION 
WSAR: Programmed for mass appeal. 
MUSIC: rock and roll 24 hours a day. Music is pre- 
programmed. NEWS: 5 min, 20 min before hour. 
Headlines 20 min after hour. 1 min sports on hour. 
High school and college sports ln season, professional 
baseball. Portuguese, French, and Polish programming 
5-1/2 hours weekly. 8 newsmen, 3 mobile units. 
Remote on -the -octane broadcasting available. 90% of 
programming done live. Contact Representative for 
further details. Recd 4/30/08. 

1. PERSONNEL 
General Manager -Robert. S. Sinnett. 
Sales Manager -Sidney Leachen. 
Program Coordinator -Tom McMurray. 

2. REPRESENTATIVES 
Boston -Knight Quality Stations Sales Offices: See 

Rep & 8/O pages. 
3. FACILITIES 

5,000 w.; 1480 kc. Directional -separate pattern day 
and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 Ume only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, Sa, Sc. 3d. 4a. 4d, 5. 8a. 7a, 8. 
Rate Protection: 10c, llc, 12e, 13e, 14e. 
Basic Rates: 20a, 21e. 21d, 22h. 23a. 24a, 24b, 24e, 

25a, 26, 27, 28b, 28c, 29a, 29b, 30, 31, S2b. 
Contracte: 40b, 41, 44a, 95. 46, 47a, 49, 50, 51a, 51b. 

51e. 
Comb.: Cont. Discounts: 60a, 60d. 60e, 601, 01b, 62d. 
Cancellation: 71a, 72, 73a. 73b. 
Prod. Services: 80, 81. 82. 
Member: The Knight. Quality Stations, French Pro- 
gram Group of New England. 

TIME RATES 
Eff 12/1/66-Rec'd 2/10/67. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITIONS 

Ix 52x 104x 156x 260x 312x 
1 min 20.00 19.00 18.00 17.09 15.00 12.50 
30 sec 16.00 15.20 14.40 13.00 12.00 10.00 
10 sec. 10.00 9.50 9.00 8.50 7.50 6.25 

7. PACKAGE PLANS 
DRIVE TIMES WEEKLY VOLUME PLANS 

PER W K: (Rotate 6-10 am:i D 8 
20 ti 30 tl 4011 

1 min_ 11.50 10.50 10.00 9.00 
30 sec. 9.20 8.40 8.00 7.20 
10 sec. 5.75 5.25 5.00 4.50 

HALF & HALF PLANS 
(50% Drive Rotate: 50% ROS) 

PER WK: IO ti 20 ti 80 11 40 tl 60 t1 80 tI 
1 min. ..... 10.00 9.25 8.75 8.00 7.50 7.00 
30 sec 8.00 7.90 7.00 6.40 8.00 5.60 
10 sec 5.00 4.62 4.37 4.00 3.75 3.50 

ROS VOLUME PLANS 
1 min ....... 8.50 8.00 7.50 7.00 6.50 6.00 
30 sec..._ 6.80 6.90 6.00 5.60 5.20 4.80 
10 sec 4.25 4.00 3.75 3.50 3.25 3.09 

8. PROGRAM TIME RATES 
FIXED POSITIONS 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 L - 130 80 50 40 25 

DISCOUNTS 
52x-7.7% 150x-15.4% 312x-30.8% 
104x-11.5% 260x-23.1% 

FITCHBURG (2 AM; 1 FM) 
Worcester County -Map Location F-4 

See SItDS consumer market map and data at begin- 
ning of the State. 

WEIM 
1941 

Knight Quality Station 
Media Code 4 222 8380 9.00 
Radio Fitchburg, Inc., 762 Water St., Fitchburg, 

Mass. 01920. Phone 617-343-3768. 88. 
STATION'S PROGRAMMING DESCRIPTION 

WEIM: Programmed for adults end teens. 
NEWS: 5 min at :55, headlines on half hour. Ex- 
panded news coverage 6 -it am & 4-6:30 pm. AP 
wire, RNI audio, 2 mobile units, local news depart- 
ment. Telephone audience participation 10-11 am 
M -F. SPORTS: major league baseball and local 
sports including football, basketball, and hockey. 
Foreign Ianguage programming: Finnish hour Sun 
9-10 am. All copy translated into Finnish by this 
facility. MUSIC: blending of popular and top 40. 
Contact Representative for further details. Reed 
5/31/68. 

I. PERSONNEL 
General Manager -Ralph H. Grover. 
Station Manager -Stuart H. Flanders, - Jr. 
Program Director -Gerard J. Olin. 

2. REPRESENTATIVES 
Boston -Knight Quality Stations Sales Offices: See 

Rep & 5/O pages. 
3. FACILITIES 

5,000 w. days, 1.000 w. nights; 1280 kc. 
Operating schedule: 5:95 am -midnight. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3e. 3d. 9a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10c, 11c, 12e, 13c, 14e. 
Basic Rates: 20a, 21a. 21d, 22b, 23a, 29a, 24b. 24c, 

25a, 26, 27. 28b, 28c, 29a. 29b, 30. 31, 32b. 
Contracts: 40b. 41. 44a, 45. 46, 47a, 49, 50, 51a, 5tb, 

51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 801, 61b. 

62d. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Member: The Knight Quality Stations. 

TIME RATES 
ER 12/1/66 -Reed 2/10/67. 

8. SPOT ANNOUNCEMENTS 
FIXED POSITIONS 
Ix 52x 104x 156x 260x 8121 

1 min._._._ 13.00 12.00 11.00 10.00 9.00 8.00 
SO sec 10.40 9.60 8.80 8.00 7.20 8.40 
10 sec. 6.50 6.00 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
DRIVE TIMES WEEKLY VOLUME PLANS 

(Rotate 6-10 am: 4-8 pm) 
PER WK: - loti 2011 30 t1 40 11 

1 min..._ _......_. 7.00 6.50 6.25 6.00 
30 sec.._.._ _. .... _ _ .......... 5.60 5.20 5.00 4.80 
10 sen.._._ 3.50 3.25 3.12 3.00 

HALF & HALF PLANS 
(50% Drive Rotate: 50% ROS) 

PER WK: IO ti 20 ti 30 t1 40 ti 60 11 80 t1 
1 ...... 6.50 6.00 5.75 5.50 5.00 4.50 
30 nec......._... 5.20 4.80 4.60 4.40 4.00 3.60 
10 sec..... 3.25 3.00 2.87 2.75 2.50 2.25 

ROS VOLUME PLANS 
1 min_._-.. 6.00 5.50 5.25 5.00 4.50 4.00 
30 sen._...._.. 4.80 4.40 4.20 4.00 3.60 3.20 
10 sen 3.00 2.75 2.62 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
FIXED POSITIONS 

I hr 1/2 hr 1/4 br 10 min 5 min 
1 x 80.00 50.00 35.00 25.00 17.50 

DISCOUNTS 
52x-6.2% 1501-18.7% 312x-31.2% 
1041-12.5% 260x-25% 

WFGL 
1950 

MCI 
Media Code 4 222 3510 1.00 
WFGL, Inc.. 170 Prichard St., Fitchburg, Mass. 

01420. Phone 617-343-4897. 
STATION'S PROGRAMMING DESCRIPTION 

WFGL- Programmed for adulta. 
MUSIC: middle-of-the-road. Telephone talk shows 
3 times daily, 9:10 am, 1:10 pm, 6:30 pm. NEWS: 
every half hour. Weather 4 times an hour. UPI 
wire and audio services. Stock market reporte 5 
times daily. Sun night feature 6 hour country and 
western show. SPORTS: high school sports in fall 
and winter professional hockey and basketball, pro- 
fessional football Sun on WFMP (FM). Station 
editorializes frequently. Personalities available for 
remote pick-ups from shopping contera, etc. Contact 
Representative for further details. Recd 9/28/67. 

I. PERSONNEL 
President -George L Chatfield. 
General Manager -John O'Day. 
Program Director -Edward S. Broughey. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Boston-Eckels & Queen, Inc. 

3. FACILITIES 1,000 w.; 960 kc. 
Operating schedule: 5:00-1:00 am weekdays; 6:30- 
1.00 am Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b. 4a, 4d, 5, 6a, 7b. 8. 
Rate Protection: 10b, 1113. 12b, 13b, 14b. 
Basle Rates: 22a. 22b. 23a, 24b, 25a, 28a. 29a. 
Contracts: 40a, 95, 46. 47a. 
Comb.: Cont. Discounts: Bob. 61a, 01b, 132b. 
Cancellation: 70a. 70c, 71a, 73a. 
FM duplicates AM from 5:00 am -7:00 pm daily. 

TIME RATES 
Rates effective May 1. 1963. 
Ilotes received April 4, 1963. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

1 min 30 sec 1 min 30 sec 
1 ti._....._._ 10.00 7.50 156 ti 7.00 5.50 
26 ti.._..._._ 9.25 7.00 260 ti. 6.25 5.00 
52 ti....... 8.50 6.50 312 ti ....... 5.50 4.50 
104 ti..._.._... 7.75 6.00 

7. PACKAGE PLANS 
l -MINUTE SATURATION PLANS 

(ROSI 
PER WK: 1 wk 13 wk 26 wk 39 wk 52 wk 
12 ti...... ______ 60.00 57.00 54.00 51.00 48.00 
18 U....... 85.50 81.25 76.75 72.50 68.25 
24 ti._......__.._._._ 108.00 102.50 97.25 91.75 86.50 
SO ti-----..._.._...._... 127.50 121.00 114.75 108.25 102.00 
40 ti 160.00 152.00 144.00 136.00 128.00 

to -SECOND ROS RADIO SHORTS 
PER WK: 
15 ti...._._.._._. .... ___ 45.00 60 ti...._._......____._ 135.00 
SO ti 75.00 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 

1 t1..._.._.._. _...._. 28.00 22.00 14.00 
26 ti.....-.._..,, ___...._.__.._ 26.50 21.00 13.00 
52 li_...._........._......_....___ 25.25 19.75 12.00 
104 ....... __. 23.75 18.75 11.00 
156 ti......._...........__.....-__.__ _...... ^_2.50 17.50 10.00 
260 ti ...... ......._._ 21.00 16.50 9.00 
312 U 19.50 15.50 8.00 

WFMP (FM) 
1960 

R A B QFMU 
Media Code 4 222 3640 0.00 
Music Service Corp.. 170 Prichard St., Broadcast 

House, Fitchburg, Maas. 01421. Phone 617-343- 
4897. 

Other Offices: 544 Main St., Worcester, Mass. Phono 
617-791-4550. 
STATION'S PROGRAMMING DESCRIPTION 

WFMP (FM): See WFGL listing for programming 
description. 

I. PERSONNEL 
President -George I. Chatfield. 
General Manager -John O'Day. 
Program Director -Edward Broughey. 

2. REPRESENTATIVES 
West Coast -Lee F. O'Connell Company. 

3. FACILITIES 
ERP 50.000 w.: 104.5 mc. 
Operating schedule: 5-1 am. EST. 
Antenna ht.: 280 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only: no cash discounts. 

5. GENERAL ADVERTISING See coded regulations 
Basic states: 29a. 

TIME RATES 
ER Recd 8/30/66. 

8. SPOT ANNOUNCEMENTS 
DRIVE TIME 

Ix 26x 52x 104x 158x 260x 312x 
1 min. 10.00 9.25 8.50 7.75 7.00 6.25 5.50 
30 ses. 7.50 7.00 6.50 8.00 5.50 5.00 4.50 

7. PACKAGE PLANS 
1 -MINUTE SATURATION PLANS 

PER WK: I wk 1326wk 39 wk 52wk 
12 ti 60.00 57.00 54.00 51.00 48.00 
18 ti 85.50 81.25 78.75 72.50 68.25 
24 ti..._......___.._ 108.00 102.50 97.25 91.75 86.50 
30 U..._._.._._...__ 127.50 121.00 114.75 108.25 102.00 
40 ti 160.00 152.00 144.00 136.00 128.00 

10 -SECOND ROS RADIO SHORTS 
15 ti 
30 ti . 

15 BU U 135 _.. 
(D) 

FRAMINGHAM (1 AM; 1 FM) 
Middlesex County -Map Location H-4 

See Sills consumer market map and data at begin- 
ning of the State. 

WKOX 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 222 3770 1.00 
IOKUX, Inc., 100 Mt. Wayte Ave., Framingham, 

Mass. 01702. Phone 617-879-1190. 
Other Studio: Shopper's World. Framingham. Mau. 

I. PERSONNEL 
President -Richard E. Adams. 
Vice-Pres. & Gen'1 Mgr. -Richard L. Chalmers. 
Operations Manager -William C. Galvin. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Boston-Kettell-Carter. 

8. FACILITIES 
1.000 w. 1190 kc. days. Nondirectional. 
Operating schedule: Sunrise to local sunset. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a, 3a. 4a, 4d, 5, 6b, 7a, 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b, 15b. 
Basic Rates: 20b, 21b, 22a, 23a, 24a, 24b, 24c, 25a. 

28e. 29a. 30, 33e. 
Contracts: 40a, 41, 42d, 43, 49a, 44b, 45, 48. 47e. 

51e. 
Comb. Cont. Discounts: Sob, 80d, 80f, 61e, 02d. 
Cancellation: 70a, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
No. 10 Eff 6/1/67 -Reed 6/7/67. 

AA -Mon thin Sat 7-10 am & 3-6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

CLASS AA 
I min 30 see 

Flat .__ 12.00 9.80 
28 x......._ ....... 11.70 9.15 
52 z.__ .... ._... 11.40 8.90 
104 x. 11.10 8.65 
156 L 10.80 8.40 
208 L 10.50 8.20 

CLASS A 
Flat __ 9.00 7.20 260 x..._ 7.65 
26 x..._ 8.75 7.00 312 x..._... . 7.40 
52 L 8.55 6.80 500 L.._ 7.20 
104 L..._._ 8.30 6.60 750 L 7.00 
158 L__..._.._ 8.10 6.45 1000 L 8.75 
2081..._.._ 7.90 6.30 

I min 30 see 
260 L 10.20 
312 L__.._.._ 9.90 
500 L. ._ 9.60 
750 L..___._ 9.30 
1000 z 9.00 

8.00 
7.80 
7.60 
7.40 
7.25 

6.15 
6.00 
5.85 
5.60 
5.45 

7. PACKAGE PLANS ROS 
CLASS AA -1 min- 30 Ma----- 

WKLY: 10 ti 20 ti 35 ti 10 ti 20 tI 35 tl 
4 wks 10.80 10.25 9.75 8.60 8.15 7.75 
13 wka..._ 10.25 9.75 9.25 8.15 7.75 7.35 
26 wks 9.75 9.25 8.80 7.75 7.35 7.00 
52 wks 9.25 8.80 8.35 7.35 7.00 6.65 

CLASS A 
4 wks 8.10 7.70 7.30 8.50 6.20 5.90 
15 wks 7.70 7.30 6.95 6.20 5.90 5.60 
26 wks..._ 7.30 6.95 6.60 5.90 5.60 5.30 
52 wks.._ 6.95 6.60 6.25 5.60 5.30 5.00 
Weekly package plans must be consecutive to earn 
discounts. 

8. PROGRAM TIME RATES 

AA 3 
MINUTES 

AA 
Flat ......._..... 21.60 16.20 260 L.._.._..... 18.50 
26 z. ......... _... 21.05 15.80 312 L.._._.__ 18.05 
52 L.._.. 20.50 15.40 500 z.._ 17.60 
104 x_._ ....... _ 20.00 15.00 750 L.._..._.._ 17.15 
156 z 19.50 14.60 1000 L.._..__. 16.70 
208 L 19.00 14.25 
Programs included for frequency. 

10. SPECIAL FEATURES 
NEWS HEADLINES 
AA A AA 

Flat .._..._ 16.00 12.00 280 L .___ 13.65 
26 L 15.80 11.70 312 L 13.30 
52 L 15.20 11.40 500 1.._ ..... .... 13.00 
104 z.._ ...... _ 14.80 11.10 750 x......... ..... 12.70 
156 L.._..._ 14.40 10.80 1000 x..._.._... 12.40 
208 L 14.00 10.50 

NEWS CHARGES 
Add 2.00 to 5 minute program rate. 

A 
18.90 
13.55 
13.20 
12.90 
12.60 

A 
10.20 
9.90 
9.60 
9.30 
9.00 

WKOX-FM 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 222 3771 9.00 
WKOX, Inc., 100 Mt. Wayte Ave., Framingham, 

Mass. 01702. Phone 617-879-1190. 
STATION'S PROGRAMMING DESCRIPTION 

WKOX-FM: Programmed for adult and young adult. 
MUSIC: middle-of-the-road albums, Broadway tunes, 
standards, general popular music. Specialty programs 
include: traditional jazz show Sun 7-9 pm, modern 
jazz show Bun 9:15 peu -12M, big bands Sat 8 pm - 
12M. NEWS: 5 min before hour, except for expanded 
news 7-7:15 am, 8-8:15 sm, noon -12:15 pm & 5:45- 
6 pm. Includes 5 min stock report at 5:55 pm. 4 man 
news department. 3 newswagons, police, fire monitors, 
walkie talkies. Local, regional, national, and world 
news, utilizing audio network. SPORTS: area sports 
presented in season. Football, hockey and basketball. 
Live coverage of area teams in state tournament play. 
Contact Representative for further details. Recd 
5/1/68. 

I. PERSONNEL 
President -Richard E. Adams. 
Vice-Pres. & Gen'l Mgr. -Richard L. Chalmers. 
Program Director -Bernie Silva. 

2. REPRESENTATIVES 
New York-Savalli/Gates. Inc. 
Bostc s--Kettell-Carter, Inc. 

8. FACILITIES 
ERP 50,000 w.; 105.7 mc. 
Operating schedule: 6-1 am. Mon thru Fri; 8 am - 
midnight Sat & Sun. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See -ended regulations 
General: la. 2a, 3a, 3b, 4a, 4d, 5, 6e, 7b. S. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25e. 28b, 29a. 
Contracts: 40a. 42b. 
Comb.: Cont. Discounts: 60a, 61b, 61e, 62b, 82e. 
Cancellation: 70a, 70e, 71a. 73a. 

TIME RATES 
No. 7 ER 5/1/68 -Reed 5/1/68. 

S. SPOT ANNOUNCEMENTS 
Ix 26x 104x 156x 

1 min 8.00 5.70 5.40 5.10 
80 sec 4.80 4.50 4.30 4.10 

8. PROGRAM TIME RATES 
Ix 26x 

5 mia...... ....... 10.00 9.50 
1/4 hr 28.00 26.80 
1/2 hr ......._.._... 42.00 39.90 
1 hr ........ 60.00 57.00 

3I2x 
4.80 
3.90 

104x 
9.00 

25.20 
37.80 
54.00 

500x 
4.50 
3.70 

1561 
8.50 

23.80 
35.70 

1008e 
4.20 
3.55 

3121 
8.00 

22.40 

GARDNER 
Worcester County -Slap Location F-4 

See SItDS consumer market map and data at begin- 
ning of the State. 

WGAW 
1946 

A New England Broadcasting Station 
Subscriber to the NAB Radio Code 

Media Code 4 222 3900 4.00 
The Gardner Broadcasting Co., Box 87, Green St., 

Gardner, Mass. 01440. Phone 617-632-1340. 

I. PERSONNEL 
President -Douglas J. Rowe. 
General Manager -Ernest H. Bishop. 
Vice-Pres. & Managing Dir. -Thomas M. McAuliffe. 

2. REPRESENTATIVES 
Weed Radio Corporation. 
Boston -Nona Kirby Co. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1340- he. 

Non -directional. 
Operating schedule: 5:55 am -11:05 pm; 7:30 am - 
10:05 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, 3a, 3b, 4a, 4e, 5. 8a, 7a. 
Rate Protection: lob, llb, 12b. 13b, 14b. 
Basic Rates: 22b, 23a. 24b, 25a, 26, 28b, 29a. 
Contracts: 45. 
Comb.; Cont. Discounts: Sob, 80k, Ola, 81b, 62b, 62e. 
Cancellation: 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 7/1/66-Rec'd 12/1/67. 

6. SPOT ANNOUNCEMENTS 
ANNUAL AND FIXED POSITION 

1 min 90 me 1 min 30 see 
4.00 312 x._._.._... 2.75 2.25 
3.75 500 x 2.50 2.00 
3.25 1000 z 2.25 1.75 
2.75 1500 x__ 2.00 1.50 
2.50 

52 z......_._... 4.00 
156 1 3.50 
260 x.. ...... 3.00 

7. PACKAGE PLANS 
7 DAY -SPOT SATURATION PACKAGE 

60 ti 50 11 40 t1 80 t1 20 ti IO ti 
1 min. 2.40 2.50 2.60 2.70 2.85 3.00 
30 sec 1.75 2.00 2.20 2.30 2.40 2.50 

13 WEEKS -SUSTAINING PACKAGE PLAN 
PER WK: IO tI 20 11 50 11 

1 min _ 2.75 2.50 2.25 

8. PROGRAM TIME RATES 
ANNUAL AND FIXED POSITION 

1/4 hr 10 min 5 min 
1 x ._ 21 19 10 
26 1 _ 19 15 9 
52 L.._......_.._.....__...._....._......_......... 17 13 8 
155 L 15 11 7 
260 1 13 9 6 
312-1500 x..._.._._ 9 7 5 
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GLOUCESTER 
Essex County -Map Location J-3 

See BADS consumer market map and data at begin- 
ning of the State. 

WVCA (FM) 
1964 

Media Cede 4 222 4030 9.00 
Simon Geller, 185 Main St., Gloucester, Mass. 01930. 

Phono 617-283-3700. 
STATION'S PROGRAMMING DESCRIPTION 

WVCA (FM): MUSIC: complete symphonies, chamber 
works, and Baroque. Jingles not acceptable. Sun 
public service and religious features. Recd 11/29/67. 

I. PERSONNEL 
Sta. & Gen'l Mgr. -Simon Geller. 

3. FACILITIES 
ERP 1,200 w. 104.9 mc. 
Operating schedule: 5:15 am -10:15 pm Mon thru Fri; 
3-8 pm Sat; 6-10 pm & 9:45 am -12:05 pm Sun. 
Antenna ht.: 50 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a. 4c. 
Contracts: 40a. 
Cigarette & tobacco advertising not acceptable. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 4/1/68 -Reed 3/29/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: Iti 2ti 3ti 4ti 5ti 
1 min or 120 words.._ 7.50 7.15 6.80 6.45 6.10 

GREAT BARRINGTON 
Berkshire County -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSBS 
1956 

Media Code 4 222 4160 4.00 
Northern Berkshire Broadcasting Co., Inc., Rt. 7, 

Great Barrington, Mass. 01230. Phone 413-528- 
0860. 

STATION'S PROGRAMMING DESCRIPTION 
WSBS: Programmed for adults and young adults. 
Music 70%. News, special features, weather, time 
30%. MUSIC: middle-of-the-road, albums, selected 
singles, general popular, showtunes, semi -classical, 
standards, country and western. Sun morning classi- 
cal program. NEWS: network on hour and half hour, 
local and regional throughout day, plus wire head- 
lines. Sports, business and stock market. Daily hos- 
pital reports, birthday greetings, comedy features, 
community social -civic bulletins, lost -found, free 
listener want -to -buy -or -sell program. 2 daily M -F 
religious programs. Weekends: discussion programs, 
news in review. CONTINUITY POLICY: product 
or service separation for competitive account,' and 
no double -spotting. Contact Representative for fur- 
ther details. Recd 7/17/67. 

I. PERSONNEL 
President -Donald A. Thurston. 
Manager -John T. Ryan. 

2. REPRESENTATIVES 
Vic Plano Associates. Inc. 
Baton -Nona Kirby Co., Inc. 

3. FACILITIES 
250 w. days 860 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3d, 4a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21b, 23b, 24a, 24b, 25a, 26, 286, 28e, 

29h, 33a. 
Contracts: 40e. 41, 42h, 44b, 45, 46. 47a, 50, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 601, 61e, 62d. 
Cancellation: 700. 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 ER 9/15/68-Rec'd 9/18/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156e 3I2x 520x 1040x 

1 min ....... 6.00 5.75 5.50 4.75 4.25 4.00 3.75 
20/30 sec...... 4.00 3.75 3.50 3.25 3.00 2.75 2.50 
To be used in consecutive weeks within 12 months. 

7. PACKAGE PLANS 
ROS: 60 tl 50 tl 15 tl 

1 min 255.00 142.50 82.50 
20/30 sec 180.00 97.50 5250 
10 sec 120.00 67.50 37.50 
To be used within 7 days. 

8. PROGRAM TIME RATES 
Iz 13x 26x 

1 hr...._. ... 42.00 39.25 38.50 
1/2 hr _. 24.00 23.00 22.00 
1/4 hr 15.00 14.50 13.75 
10 min 12.00 11.50 11.00 
5 min 9.00 8.50 8.25 

52x 
36.75 
21.00 
13.00 
10.50 
7.75 

156x 3I2x 
31.50 28.00 
18.00 16.00 
11.25 10.00 
9.00 8.00 
6.75 6.00 

10. SPECIAL FEATURES 
Sports -1 -min or 20/30 -sec spot during regularly 
scheduled sporta programs, contract rate plus 1.50 
per spot. 
News -I -min during regularly scheduled news pro- 
grams, contract rate plus 1.50 per spot. 
News & Sports Adjacencies -20/30 -sec spots before 
or after regularly scheduled news or aporta programs, 
contract rate plus 10%. 

GREENFIELD (1 AM; 1 FM) 
Franklin County -Map Location D-3 

See SIDS consumer market map and data at begin- 
ning of the State. 

WHAI WHAT -FM 
1938 I948 

CBS Radio Network 

e 
Subscriber to the NAB Radio Code 

Media Cede 4 222 4290 9.00 
Haigh Broadcasting Corp., 486 Main St., Green- 

field, Mass. 01301. Phone 413-774-4301. 
STATION'S PROGRAMMING DESCRIPTION 

WHAI: Programmed for general interest. 
ENTERTAINMENT: M -F 5:30-9 am general popular 
music, 9-10 am information and popular music, 10- 
11:30 am network. 1-6 pm middle-of-the-road music, 
9 pm -12M general pouter music. Sat 9:30-11 am & 
7-10 pm country and western. Sun 7-11 pm jazz 
standards. NEWS: network news on hour. Local and 
regional 10 times daily. SPORTS: high school foot- 
ball and basketball, pro and college football, major 
league baseball. Contact Representative for further 
details. Rec'd 8/5/68. 

I. PERSONNEL President -John W. Regis, Jr. 
Station Manager -Charles D. Prentice, Jr. 
Sales Manager -William C. Cook. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
Boston -Nona Kirby Co.. Inc. 

3. FACILITIES 
1,000 w. days. 250 w, nights; 1240 kc. 

Non -directional. 
Operating schedule: 5:30-12:05 am weekdays: S-12:06 
am Sun. EST. 
FM FACILITIES 
ERP 1.000 w.: 98.3 mc. 

4. AGENCY COMMISSION 
15% time only, bill monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 106, 126. 14h. 
Basic Rates: 20b, 216. 24a, 25a, 286, 28e, 33a. 
Contracts: 40a. 41, 44b, 45, 46. 47e, 49, 51b, 51e. 
Comb.: Cont. Discounts: 80a, 82d. 
Cancellation: 71a, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective September 1, 1964. (Card No. 11.) 

Card received August 27, 1964. 
6. SPOT ANNOUNCEMENTS 

(5:45 am -midnight daily) 
0/30 20/30 

1 min sec 1 min see 
1 ti..._ 7.50 5.60 260 tl....,....... 5.75 4.40 
26 tt..-...-._..__ 7.00 5.25 312 ti 5.50 4.15 
52 ti 8.75 5.05 520 tl_.._._.._ 5.00 8.75 
156 it 6.25 4.90 

7. PACKAGE PLANS 
ROS SATURATION 

1 MINUTE 
(Must be consecutive to earn lower rates) 

1-12 13-25 26-51 
PER WK: wk wk wk 
10 tt...._-.... ._. 6.25 5.75 6.25 
15 tf._...._._........-..._- 6.00 5.50 5.00 
20 ti 5.75 5.25 4.75 
25 ti.._._.._._ 5.50 5.00 4.50 
30 tt.._...._._ ................... 5.25 4.75 4.25 
50 4.25 3.75 3.25 

SE 20/30 CONDS 
10 ti _.....__. _._._........... 4.70 4.30 3.95 3.55 
15 tl _.__.._ ................. 4.50 4.15 3.75 3.40 
20 ii..-.._..........__.._...___ 4.30 3.95 3.55 3.20 
R5 ti._........._._...._...._. 4.15 3.75 3.40 3.00 
30 ti......-_........_...-._......_ 3.95 3.55 3.20 2.80 
50 ti 3.20 2.80 2.45 2.10 
10 -second ID's -no frequency discount. flat 2.50. 

52 
wk 
9.75 
4.50 
4.25 
4.00 
3.75 
2.75 

HAVERHILL (1 AM; 1 FM) 
Essex County -Map Location J-3 

bee 5111351 consumer market map ana data at begin 
nine of the State. 

WHAV 
1947 

Media Code 4 222 4420 2.00 
WHAV Broadcasting Co.. The.. Rn How St.. Haver- 

hill, Mass. 01830. Phone 817-374-4732, 
I. PERSONNEL 

Sta. Mgr. &Tre as. -Edward Cetlln. 
Assistent Manager -Al Carter. 

2. REPRESENTATIVES 
New England-Eckela & Queen. Inc. 

S. FACILITIES 
1,000 w. days. 250 w. nights: 1490 kc. 

Non -dtreetl rnal. 
4. AGENCY COMMISSION 

15% nn net time only: no rash discount. 
5. GENERAL ADVERTISING Bee coded regulations 

General: la. la. 3,1. 4a, 5, 6a. 8. 
Rate Protection: 15h. 
Basic Rates: 20h. 216. 25a. 
Contracts: 40a. 48. 
Comb.: Cont. Discounts: 60f, 62d. 
Cancellation: 71a. 72, 73a. 
Prod. Services: 82. 

TiME RATES 
ER 12/1 /66-Rec'd 4/10/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156e 260x 

1 min._ ..... _ 10.00 9.50 9.00 8.50 8.00 7.50 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 158e 260x 

1 hr 100.00 95.00 90.00 05.00 89.00 75.00 
1/2 hr.._ 69.00 57.00 54.00 51.00 49.00 45.00 
1/4 hr 40.00 38.00 38.00 34.00 32.00 30.00 
10 min 30 00 28.50 27.00 25.50 24.00 22.50 
5 min 20.00 19.00 18.00 17.00 16.00 15.00 

Ir3131:1 

WHAV-FM 
1959 

IMF MD 
Media Code 4 222 4421 0.00 

WRAY Broadcasting Co., Inc.. 30 How St., Haver- 
hill, Mass. 01830. Drake 4-4733. 

I. PERSONNEL 
Sta. Mgr. & Tress. -Edward Catlin. 
Assistant Manager -Al Carter. 

2. REPRESENTATIVES 
New England-Eckels & Queen, Inc. 

3. FACILITIES 
REP 20,000 w.; 92.5 mc. 

Non -directional. 

4.OAGENCYBCOMMISSIO 
am-midnight. 

15% on net time only; no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

See WHAV listing for coded regulations. 
TIME RATES 

Rates are identical to WHAV. See that listing. 

HOLYOKE 
Hampden County -Map Location D-5 

See SIMDS contornee market map and data at begin 
Ping of the State. 

See Springfield -Holyoke - 
Chicopee 
(including East Longmeadow, Westfield, 
West Springfield) 

HYANNIS 
Barnstable County -Map Location L-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCOD (FM) 
1967 e 

Media Code 4 222 4550 6.00 
Charter Broadcasting Corp., 28 Barnstable Ed., Hy- 

annis. Mass, 02601, Phone 617-775-6800. 
I. PERSONNEL 

General Manager -Edward T. Sullivan. 
Program Director -Floyd Pratt. 
Sales Manager -John Mesmer. 

2. REPRESENTATIVES 
New England Spot Sales, Inc. 

3. FACILITIES 
ERP 25,000 w.: 106.1 mc. Stereo. 
Operating schedule: 6-1 am. EST. 
Antenna ht.: 180 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b. 3a, 4a, 5, 6e, 7a, 8. 
Rate Protection: 106, 11b, 12b, 13b, 146, 15a, 15b, 

16. 
Basic Rates: 20b, 21d, 23a, 23b, 24a, 24b, 24e, 25a, 

29a, 291), 30, 33a. 
Contracta: 40a, 41. 

TIME RATES 
Ef! 4/1/67 -Reed 4/25/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE-ROS-DAY/NIGHT 

Flat 13 wk 26 wk 52 wk 
1 z....__.._.....-._. _.._... 5.00 4.25 8.50 2.25 
5 z 
10 z...._ __-._ _ 4.55 3.85 3.10 2.05 
15 z 4.30 3.65 3.00 2.00 
20 e. ......... 4.10 3.50 2.85 1.95 
25 z... ... 3.90 3.30 2.85 1.90 
30 x....____...._..,..__.. 3.70 3.10 2.45 L80 
40 e _._ 3 5o 2.85 2.25 1.60 
b0 z 3.40 2.70 2.10 1.40 
30 see: 75% of 1 -min. 

10. SPECIAL FEATURES 
News Participation -Applicable rate plus .50. 

LAWRENCE (1 AM; 1 FM) 
Esser County -51 an Location J-3 

See SUDS consumer market map and data at begin- 
ning of the State. 

WCCM 
1947 

WCCM-FM 
1959 

Media Code 4 222 4680 1.00 
Curt Gowdy Broadcasting Corp., 32 Lawrence St., 

Lawrence. Mass. 01840. Phone 617-683-7171. 
STATION'S PROGRAMMING DESCRIPTION 

WCCM: Programmed for adulte and young adults 
with emphasis on local community involvement. 
MUSIC: middle -of -the -rad. NEWS: 3 newsmen and 
2 mobile units. 5 min news on each half hour and 
news capsules of 2-1/2 min on each hour. Block 
report of 15 min at 7:30 am, 8:30 am & 5:30 pm. 
SPORTS: 25 play-by-play high school football. Sports 
daily 7:40 am & 8:40 am. Bowling, ski watch, fishing 
and hunting shows. TALK: talk shows 9:05-9:30 am, 
noon -1 pm, & 3:05-3:30 pm. Guests and open tele- 
phone lines. Local birth announcements, death an- 
nouncements, job availabilities, household tips, etc. 
COMMERCIAL POLICY: average of 18 minutes an 
hour. 10 minute protection for products. Contact 
Representative for further details. Bec'd 4/8/68. 

I. PERSONNEL 
President -Curt Gowdy. 
Commercial Manager -William Curtin. 
Program Director -Bruce Arnold. 

2. REPRESENTATIVES 
0111 -Perna. Inc. 
Boston -11111 Creed Associates, Inc. 

3. FACILITIES 
1.000 w. days: 800 kc. Non -directional. 
Onerating sehednle: Siinrise-local sunset. EST. 
FM -ERP 1.350 w.: 93.7 mc. 
Operating schedule: Sunrise -local sunset. EST. 

MASSACHUSETTS 
4. AGENCY COMMISSION 

15% on net time only: no ash discount 
5. GENERAL ADVERTISING See ceded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a. 4d, 5, 7b, 8. 
Rate Protection: lob, 11b, 126, 136, 146, 15b. 
Basic Rates: 21a, 22a, 23a, 24c, 25a, 28b, 33a. 
Contracts: 40a, 41, 42c, 43, 446, 46, 51b. 
Comb.: Cont. Discounts: 60b, 606, 62d. 
Cancellation: 70b, 71a, 73a. 
Prod. Services: 80. 82. 

TIME RATES 
ER Rec'd 3/6/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: (s) 8ti 12ti 18tí 24tí 30+ 
1 min.....__ 10.00 9.00 8.50 8.00 7.50 7,00 

(a) Fixed position or lese then 6 times, 
30 sec 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 x 80 60 40 18 12 

WLLH 
1934 

Media Code 4 222 5070 4.00 
(Tills is a duplicate of the listing appearing under 
Lowell. Mass.) 
Station WLLH, Lawrence and Station WLLH, Lowell 
are operated synchronously and simultaneously. 
WLLH. Box 1400, 4 Broadway St. Lowell, Mass. 

01853. Phone 617-458-8456. 
Other Studios & Offices: 46 Amesbury St., Lawrence, 

Mass. Phone 617-682-2148. 
STATION'S PROGRAMMING DESCRIPTION 

WLLH: Programmed for general interest. 
MUSIC 70%: popular music with emphasis on current 
hits. Sun night only previous current hits played. 
NEWS 20%: 5 min every hour at :30 & :55. 10 
min summaries at 6:55 am, 7:30 am, 7:55 am, 8:30 
am, 4:55 pm M -Sat, and 30 min summaries at noon. 
6 pro & 10 pm, M -Sun. 30 min open forum program 
daily. SPORTS 10%: live coverage of high school 
football plus local professional football, tome and 
away, station originated. Four 5 min sportsaats 
daily. 6 air personalities plus 4 newsmen handle all 
on -the -air functions. Personalities available for play- 
by-play sports and other remote broadcasts. Contact 
Representative for further details. Recd 4/29/68. 

I. PERSONNEL 
Partner & Gen'l Mgr. -Arnold S. Lerner. 
Partner -Daniel M. Lerner. 
Station Manager -Albert N. Armstrong, Jr. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
Boston-Eckela & Queen. Inc. 
Detroit -Larry Gentile Associates. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 5:00 am -1:00 am daily. EST. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5, GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 4a, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 21b. 22e, 23e, 25a. 
Contracts: 40a, 41, 42b, 45, 46, 47a, 51b. 
Comb.: Cont. Discounts: 60a, 80f, 801, 61e. 62d, 
Cancellation: 70a. 70c, 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with American Contemporary Network. 
NOTE: Rates include simultaneous broadcasts over 
WLLH's syynchronized AM transmitters in both Low- 
ell and Lawrence. 

TIME RATES 
ER 1/1/67 -Reed 12/5/66. 

AA -8-9 am & 3-6 pm. 
A -All other times. 

7. PACKAGE PLANS 
ROS WEEKLY SATURATION 

AA: 10 tl IV ti 20t1 25t1 30 tl 
1 min..-._....__.._._._ 9.00 8.75 8.50 8.25 8.00 
30 sea 7.00 6.75 6.50 6.25 8.00 
A: 
1 min..-..__._._._...._ 7.50 7.25 7.00 8.75 6.50 
30 sec 6.00 5.75 5.50 5.25 5.00 
AA and A may be combined to earn frequency. 

8. PROGRAM TIME RATES Shin 
1 z..._.........._._..._._ __ _.........___ 18 

DISCOUNTS 
52v-5% 104x-10% 156e-15% 260e-20% 

WLLH-FM 
1917 

Media Code 4 222 5071 2.00 
(This la s duplicate of the listing appearing under 
Lowell. Maas.) 
Radio Station WLLH. Box 1400, 4 Broadway. Lowell, 

Mass. 01853. Phone 617-458-8486. 
Other studios & Offices: 46 Amesbury St., Lawrence, 

Mass. 01840. Phone 617-882-2148. 
I. PERSONNEL 

Partner & Gen'l Mgr --Arnold S. Lerner. 
Partner & Sta. Mgr. -Daniel M. Lerner. 

2. REPRFSENTATI VES 
Vie Piano Associates. Inc. 
Boston-Eckrerla & Queen. Inc. 

3. ACit-Larry 
Gentile Associates. 

ERP 20.000 w.: 99.5 mc. 
Operating schedule: 7-1 am. EST. 
Antenna ht.: 650 ft. above aver. terrain. 

4, AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See aided regulations 
General: la, la, la. 4a, 5. 6a, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20a. 21b, 22a, 23a, 25a. 
Contracts: 40a. 41. 42b, 45, 46, 47a, 51b. 
Comb: Cont. Discounts: 60a, 60f. 601, 61a, 62d, 
Cancellation: 70a. 70c. 71a. 72, 73b. 
Prod. Services: 82. 

TIME RATES 
F,R 6/1/66 -Reed 5/2/66. 

7. PACKAGE PLANS 
PER WK, ROS: loti 

1 min -....-..... 5.00 
20 sec 4.00 

20ti 30 tl 
4.50 4.00 
8.60 3.20 

(D) 
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MASSACHUSETTS 

LEOMINSTER 
Worcester County -Map location F-4 

See SRDS consumer market map and data at beginning 
of the State. 

WLMS 
1967 

Media Code 4 222 5000 1.00 
Nashua Valley Broadcast, Inc., 19 Water St., Leo- 

minster, Mass. 01453. Phone 617-537-4141. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -James A. Fitzgerald, Jr. 
Sales Manager -John J. Pierce. 
Program Director -Don Stevens. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
Harold H. Segal & Company. 

3. FACILITIES 
1.000 w. days; 1000 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% time & talent, 2% cash discount; payable within 
30 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5. 6a, 7a, 8. 
Rate Protection: 10a, lia. 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21d, 22a, 23a, 29b, 25a, 26, 28a, 

29a, 30, 32a. 
Contracts: 40a, 41, 42b, 44a, 45, 46, 47a, 48, 50, 

51a. 
Comb.; Cont. Discounts: 60a, fila. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod Services: 80, 82. 
Affiliated with American Information Network. 
Member: French Program Group of New England. 

TIME RATES 
ER ltec'd 4/3/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 1561 260x 312x 

1 min 7.50 7.25 8.75 6.25 5.75 5.50 
30 sec..._ 5.65 5.45 5.10 4.70 4.35 4.15 
10 sec 3.75 3.65 3.90 3.15 2.90 2.75 
MON THRU FRI: 500x 1000x 
Fixed Position 5.00 4.50 
SUN THRU SAT: 
Fixed Position 9.50 4.00 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
VOLUME PLAN -ROS 

(Run within one month of start) 
50 spots 285 200 spots _.. 875 

8. PROGRAM TIME RATES 

1 t 45 18 1 
h 1/ hr 1/ r 10 min 5 min 

DISCOUNTS 
52x-7% 158x-20% 312x-30% 
101x-12-1/2% 260z-25% 

LOWELL (2 AM; 1 FM) 
Middlesex County -Map Location H-4 

See SRI'S consumer market map and data at begin- 
ning of the State. 

WCAP 
1951 

Media Code 4 222 4940 9.00 
!Northeast Radio. inc., 243 Central St.. Lowell, Mau. 

01052. Phone 617-454-0404. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Israel Cohen. 
Sales Manager -Maurice Cohen. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Boston -Knoell -Carter. 
South. Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 
1.000 w. days: 980 kc. Non -directional. 
Operating schedule: 6 am -local sunset daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a. 4d, 5, 6h. 7b. 8. 
Rate Protection: 10b, 11b, 12h, 13b, 14b. 
Basic Rates: 22a. 22b, 23a, 29b. 25a, 28a. 29a. 
Contracts: 400. 46. 
Comb.: Cont. Discounts: 60a, 60e. 60k, Eta, 61b. 
Cancellation: 71a. 73a. 
Member: National AgRad)o Groups, Inc. 

TIME RATES 
No. 7 Eff 10/1/66 -Reed 10/4/66. 

8. SPOT ANNOUNCEMENTS 
CLASS AA -Mon thru Sat 6-9 am 

Ix 52x 104x I56x 260x 5001 
1 min..._ 9.50 9.00 8.75 8.50 8.00 7.50 
30 sen. 7.60 7.20 7.00 6.80 6.40 6.00 
10 sec 4.75 4.50 4.40 4.25 4.00 3.75 
Rates apply to fixed position after 9 am. 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLANS 

(ROS 9 am -sign -off) 
CONSEC WKS: 1 MINUTE 

S ti 10 ti 15 t1 20 t1 35 ti 50 t1 
1 wk..._.._ 37.50 70.00 101.25 130.00 218.75 300.00 
4 wk 38.25 67.50 97.50 125.00 210.00 300.00 
13 wk. 35.00 65.00 93.75 120.00 210.00 300.00 
26 wk. 33.75 62.50 90.00 120.00 210.00 300.00 
52 wk 32.50 60.00 90.00 120.00 210.00 300.00 

PER UNIT: 
1 wk. 
4 wk 
13 wk 
26 wk 
52 wk. 

7.50 
7.25 
7.00 
6.75 
6.50 

7.00 
6.75 
6.50 
6.25 
6.00 

6.75 
6.50 
6.25 
6.00 
6.00 

30 SECONDS 
CONSEC WKS: 
1 wk. ...... 30.00 
4 wk 29.00 
13 wk 28.00 
26 wk 27.00 
52 wk..._.._ 26.00 
PER UNIT: 
1 wk 6.00 5.60 5.40 
4 wk ....... 5.80 5.40 5.20 
13 ...... 5.80 5.20 5.00 
28 wk 5.40 5.00 4.80 
52 wk 5.20 4.80 4.80 

8. PROGRAM TIME RATES 

6.50 
6.25 
6.00 
8.00 
6.00 

6.25 
6.00 
6.00 
6.00 
6.00 

6.00 
6.00 
6.00 
6.01 
6.00 

56.00 81.00 104.00 175.00 240.00 
54.00 78.00 100.00 168.00 240.00 
52.00 75.00 96.00 168.00 240.00 
50.00 72.00 98.00 168.00 240.00 
48.00 72.00 96.00 168.00 240.00 

5.20 
5.00 
4.80 
4.80 
4.80 

0.00 
4.80 
4.80 
4.80 
4.80 

4.80 
4.80 
4.80 
4.80 
4.80 

CLASS AA -Mon thru Sat 6-9 am 
1 x..._.._......_.._ 22.50 156 z 14.00 
52 z 15.00 260 z._.._.._.._......_... 13.00 
104 tl 14.50 500 x .... 12.00 
Rates apply to fixed position after 9 am. 

10. SPECIAL FEATURES 
CALL CAP PROGRAM 

(Mon thru Fri 12:30-3 pm) 
PER WK, EA: , ti 3 tl 5 ti 
1 wk 18.50 16.50 14.50 
4 wk..._ 18.50 14.50 12.50 
13 wk. 14.50 12.50 10.50 

WLLH 
1934 

Media Code 4 222 5070 4.00 
Station WLLH, Lawrence and Station WLLH. Lowell 
are operated synchronously and simultaneously. 
WLLH, Box 1400. 4 Broadway St., Lowell. Mass. 

01853. Phone 617-458-8486. 
Other Studios & Offices: 46 Amesbury St., Lawrence, 

Mass. Phone 617-882-2148. 

STATION'S PROGRAMMING DESCRIPTION 
WLLH: Programmed for general interest. 
MUSIC 70%: popular music with emphasis on current 
hits. Sun night only previous current hits played. 
NEWS 20%: 5 min every hour at :30 & :55. 10 
min summaries at 6:55 am, 7:30 am, 7:55 am, 8:30 
am. 4:55 pm M -Set, and 30 min summaries at noon, 
6 pm & 10 pm, M -Sun. 30 min open forum program 
daily. SPORTS 10%: live coverage of high school 
football plus local professional football, home and 
away station originated. Four 5 min s5ortscasts 
daily. 6 air personalities plus 4 newsmen handle all 
on -the -air functions. Personalities available for play- 
by-play sporta and other remote broadcasts. Contact 
Representative for further details. Reed 4/29/68. 

I. PERSONNEL 
Partner & Gen'l Mgr. -Arnold S. Lerner. 
Partner -Daniel M. Lerner. 
Station Manager -Albert N. Armstrong. Jr. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
Boston-Eckels & Queen, Inc. 
Detroit -Larry Gentile Associates. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 5:00 am -1:00 am daily. EST. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 156. 
Basic Rates: 20a, 21b, 22a, 23a, 25a. 
Contracts: 40a, 41, 92b 45, 46. 47a, 51b. 
Comb.: Cont. Discounts: 60a, 60f, 601. 61a, 62d. 
Cancellation: 70a, 70e, 71a. 72, 73b. 
Prod. Services: 82. 
Affiliated with American Contemporary Network. 
NO'fK: Rates include simultaneous broadcasts over 
WLLH'a synchronized AM transmitters in both Low- 
ell and Lawrence. 

TIME RATES 
Elf I/1/67-Rec'd 12/5/66. 

AA -6-9 am & 3-6 pm. 
A -All other timeo. 

7. PACKAGE PLANS 
ROS WEEKLY SATURATION 

AA: 10 ti 13 ti 20 t1 25 01 30 t1 
1 min. 9.00 8.75 8.50 8.25 8.00 
30 sec _ 7.00 6.75 6.50 6.25 6.00 
A: 
1 min. 7.50 7.25 7.00 6.75 6.50 
30 sec. 6.00 5.75 5.50 5.25 5.00 
AA and A may be combined to earn frequency. 

8. PROGRAM TIME RATES 5 min 
1 z 18 

DISCOUNTS 
52x-5% 104x-10% 156x-15% 260x-20% 

(D) 

W L L H -FM 
1947 

Media Code 4 222 5071 2.00 
Radio Station WLLH, Box 1400, 4 Broadway, Lowell. 

Mass. 01853. Phone 617-458-8486. 
Other studios & Offices: 46 Amesbury St., Lawrence, 

Maas. 01840. Phone 617-682-2148. 
I. PERSONNEL 

Partner & Gen'l Mgr. -Arnold S. Lerner. 
Partner & Sta. Mgr. -Daniel M. Lerner. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 
Boston-Eckela & Queen, Inc. 
Detroit -Larry Gentile Associates, 

3. FACILITIES 
ERP 20.000 w. 99.5 mc. 
Operating schedule: 7-1 amt. EST. 
Antenna ht.: 800 ft. above aver. terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b, 22a, 23a, 25a. 
Contracts: 40a, 41, 42b. 45. 46, 47a, 51b. 
Comb.; Cont. Discounts: 60a, 60f, 601. 61a, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 82. 

TIME RATES 
ER 6/1/66-Itee'd 5/2/66. 

7. PACKAGE PLANS 
PER WK, ROS: IOLI 

1 min.. 5.00 
30 sec 4.00 

20t1 30 t 
4.50 4.00 
3.60 3.20 

(D) 

LYNN (1 AM; 1 FM) 
Essex County -Map Location 7-3 

See SUDS consumer market map and data at begin- 
ning of the State. 

WLYN 
1946 

v,% 

A Feinstein Station 
Subscriber to the NAB Radio Code 

Media Code 4 222 5200 7.00 
Puritan Broadcast Service. Inc.. 158 Broad St., Lynn. 

Mass. 01901. Phone 617.595-6200. 
I. PERSONNEL 

]'resident -Theodore Feinstein. 
Gen'l & Sales Mgr. -Harry D. Goodwin. 
Program Director -Morgan Baker. 

2. REPRESENTATIVES 
Vie Plano Associates. Inc. 

9. FACILITIES 
1.000 w. days: 1360 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational houre. For Non -simulcast facilities see 
WLYN-FM. 

4. AGENCY COMMISSION 
15/0 net time: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 15a. 
Basic Rates: 20b, 211), 22a, 226, 23a, 24a, 24b, 24c. 

28a. 29b, 30, 31, 32b. 
Contracts: 40a, 41, 92b, 92d, 94b, 45, 48. 49. 50. 
Comb.: Cont. Discounts: 60d. 60e, 61a. 
Cancellation: 70e. 72. 73a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
No. 18 Eft 2/1/68-Rec'd 2/26/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: 

Ix 26x 52x 104x I56x 260x 3I2x 624+ 
1 min 8.00 7.75 7.50 7.25 7.00 6.75 6.50 6.00 
30 sec 6.50 6.25 6.00 5.75 5.50 5.25 5.00 4.75 
10 sec: 60% of I -min. 

7. PACKAGE PLANS 
ROS 

PER WK. 
EA: 6ti 12 ti 18 ti 24t1 30 if 36ti 
1 min 7.50 7.00 6.50 6.00 5.50 5.00 
30 sec 6.50 8.00 5.50 5.00 4.50 4.00 

No 1 wcAp15th CONSECUTIVE YEAR 

7am-12n 35.4 MORE THAN 21/2 TIMES THE AUDIENCE OF STATION B 

12n-6pm 26.9 THE LARGEST AUDIENCE OF ANY STATION 
Lowell, Mass. Biggest Metro ... One Market North of Boston 

Oct. 1967 Metro Lowell Hooper. Nat'l Reps. The Meeker Company Boston Rep. Kettell-Carter, Inc. 

See Lowell Pulse Surveys from 1953-1964; Hooper 1965 & 1967. 

8. PROGRAM TIME RATES 
PER YR: Ix 26x 52x ISex 260g 
1 hr 85.00 80.00 75.00 70.00 65.00 
1/2 hr 60.00 55.00 50.00 45.00 40.00 
1/4 hr 40.00 37.50 35.00 32.50 30.00 
5 min. 20.00 17.50 15.00 13.50 12.00 

PREMIUM 1 -MINUTE ADJACENCIES 
TO SPECIAL PROGRAMS 

Party Line -Mon thru Fri 9:30-10 am, before & 
after: 
12:30-12:45 pm Newscast -before & after: 
Morgan Baker Hour -Mon thru Fri 2-3 pm, during: 
3 per wk, ea 10.00 5 per wk, ea 9.00 

WLYN-FM 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 222 5201 5.00 
Puritan Broadcast Service, Inc., 156 Broad St.. Lynn. 

Mass. 01901. Phone 617-595-6200. 
f. PERSONNEL 

President -Theodore Feinstein. 
Gen'l & Sales Mgr. -Harry D. Goodwin. 
Program Director -Morgan Baker. 

3. FACILITIES 
ERP 1.000 w.; 101.7 mc. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 267 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -midnight. For simulcast facilities see WLYN. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WLYN listing for coded regulations. 

TIME RATES 
No. 2 ER 2/1/68-Rec'd 2/26/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: ix 26x 52x 78x 1561 260+ 
1 min 5.00 4.75 4.50 4.00 3.50 3.00 

30 sec 4.00 3.75 3.50 3.00 2.50 2.00 (') or less. 
7. PACKAGE PLANS 

PER WK, EA: 12 ti 18ti 2401 36 ti 
1 min 4.00 3.75 3.50 3.00 
30 sec 3.00 2.75 2.50 2.00 

8. PROGRAM TIME RATES 
PER YR: Ix 28x 52x I56x 
1 hr 40.00 36.00 32.00 30.00 
1/2 hr 28.00 25.00 22.50 20.00 
1/4 hr 20.00 18.00 16.00 14.00 
5 min 12.00 11.00 10.00 9.00 

MARLBORO 
Middlesex County -Map Location H-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSRO 
1958 e 

A New England Broadcasting Station 
Media Code 4 222 5330 2.00 
WSRO. Inc., Curtis Ave., Marlboro, Maas. 01752. 

Phone 485-1470. 
I. PERSONNEL 

President -Douglas J. Rowe. 
Vice -President & Managing Director -Thomas M. 

McAuliffe. 
2. REPRESENTATIVES 

Weed Radio Corporation. 
New England -Harold H. Segal & Company. 

3. FACILITIES 
1,000 w. days; 1470 tc. Directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la, 3a, 3b, 4a, 4d, 5, 6a. 7a, 8. 
Rate Protection: 15b. 
Basic Itates: 20a, 22a, 22b, 23a, 24b. 25a, 26. 28b. 

29a. 
Contracts: 40a. 42a. 95. 47a. 
Comb.; Cent Discounts: 60b, 61a, 61e, 02e. 
Cancellation: 70a, 70e, 71b. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 11/1/65 -Reed 12/1/67. 
6. SPOT ANNOUNCEMENTS 

ANNUAL AND FIXED POSITION 
1 mIn 30 see 1 min 30 see 

1 z 6.00 5.00 312 z 3.50 2.75 
28 x 5.50 4.25 500 x 3.00 2.50 
52 x 5.00 3.75 1000 x 2.75 2.25 
156 x 4.00 3.25 1500 z 2.50 2.00 
260 z 3.75 3.00 

7. PACKAGE PLANS 
7 DAY -SPOT SATURATION PACKAGE 

60tí 50tí 40 t MI ti 20 ti 10 t1 
1 min. 2.75 3.00 3.25 3.50 3.75 4.00 
30 sec 2.00 2.15 2.45 2.60 2.80 3.00 

13 WEEKS -SUSTAINING PACKAGE PLAN 
PER WK: 10t1 20t1 5001 

1 min. 3.50 3.25 2.75 
8. PROGRAM TIME RATES 

ANNUAL AND FIXED POSITION 
1/4 hr IO min 5 min 

25 20 12 
23 18 11 
21 16 10 
19 14 8 
17 12 7 
15 10 8 
10 8 6 

1 x 
26 x 
52 x 
156 z 
280 z 
312 x 
500-1500 z 

MEDFORD 
Middlesex County -Map 

See SRDS consumer market 
ning of the State. 

See Boston 
(including Brookline, 
Waltham) 

Location H-4 
map and data at begin - 

Cambridge, Medford, 

434 Spot Radio Stations November 1, 1968 



MILFORD 
Worcester County -Map Location 1f-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMRC 
1858 

Subscriber to the NAB Radio Code 
Media Code 4 222 5460 7.00 
Milford Radio Corp., 197 Main St.. Milford, Mus. 

01757. Phone 617-473-1490. 
STATION'S PROGRAMMING DESCRIPTION 

WMRC: Programmed for adulta and young adults. 
Emphasis on community involvement through parades, 
benm concerts, high school and legion baseball, town 
meetings, graduations, etc. 15 min news twice a day 
7:30-7:45 am & 12:30-12:45 pm with local, regional, 
national, international and aporta. Daily woman's 
show 10:10-10:30 am. Daily sports show with local 
and national coverage 5:30-5:45 pm. RELIGIOUS: 
programa for all faiths once a week. Italian hour 
Sun 1-2 pm. MUSIC: general popular including 
showtunes and standards and middle-of-the-road. 
Public service announcements, including time, weather, 
appeals, etc., anytime. Contact Representative for 
further details. ltec'd 3/4/68. 

I. PERSONNEL 
President -Daniel B. Ruggles. III. 
General Manager -Lawrence Shane. 
Chief Announcer -Thomas Irons. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. F CILIH ISe 
al & Company. 

1,000 w. days, 250 w, nights; 1490 kc. Non-diree- 
tlonal. 
Operating schedule' EST, 

4. AGENCY LOMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5. 6a, 7b, 8. 
Rate Protection: lob, llb, 12b, 13b, 14b, 15e. 
Basic Rates: 20a, 21a, 22a, 23a, 24a, 24e. 26, 28b. 

28c. 29b, 30. 31, 33b. 
Contracts: 90a, 41, 42e, 43, 44a, 45, 48, 47a, 48. 

49, 50, 51a. 
Comb.; Cont. Discounts: 60a, 60e. 61c, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
No. 4 Elf 10/1/68 -Reed 9/30/68. 

7. PACKAGE PLANS 
1 MINUTE-BTA 

PER WK, EA: 
10 ti 20 ti 30 ti 40 ti 50 ti 60 ti 

1 ak 6.50 6.00 5.80 5.60 5.40 5.20 
9 w k 5.50 5.00 9.80 4.60 4.40 4.20 
13 w k 5.00 9.50 9.30 4.10 3.90 3.70 
26 wk 4.90 4.40 9.20 4.00 3.80 3.60 
52 wk 4.80 4.30 9.10 3.90 3.70 3.50 
Drive Time -6-0 am & 4-7 pm, extra 10%. 

30 SECONDS 
1 wk 6.10 5.60 5.40 5.20 5.00 4.80 
9 wk 5.10 9.60 4.40 4.20 4.00 3.80 
13 wk 4.60 4.10 3.90 3.70 3.50 3.30 
26 ak 4.50 4.00 3.80 3.60 3.40 3.20 
52 stir 4.40 3.90 3.70 3.50 3.30 3.10 
10/15 sec: 70% of applicable 1 -min. 

8. PROGRAM TIME RATES 
Ix 130 52x I56x 3I2x 364x 

1 hr 60.00 50.00 40.00 35.00 30.00 25.00 
1/2 hr 40.00 35.00 30.00 25.00 20.00 15.00 
1/4 hr 20.00 15.00 12.00 11.00 10.00 9.00 
5 min 8.00 7.00 6.00 5.50 5.00 4.50 

NEW BEDFORD (2 AM; 2 FM) 
Bristol County -Map Location J-6 

Bee BRUS consumer market map and data at begin - 
al ne of the State. 

WBSM 
1949 

R A B 
Media Code 4 222 5590 1.00 
Southern Massachusetts Broadcasters, Inc., Rt. 6, 

New Bedford, Mass. 02740. Phone 617-993-1767. 
1. PERSONNEL 

Pres. & Gen'1 Mgr. -George Gray. 
Operations Manager -Stanley Lipp. 
Commercial Manager -Russell W. Baldwin. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Roston-Kettell-Carter, Inc. Detroit-Pearse Sales. 

3. FACILITIES 
5,000 w. days; 1,000 w. nights. 1420 kc. 

Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0: 15 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3a, 9a, 4c, 5, 8a, 7a. 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 15a, 16. 
Basic Rates: 20a. 21a, 216. 21d, 22a, 22b, 23a. 24a. 

24c, 25a, 28a, 28c, 29a, 30. 31, 32b, 33a. 
Contracts: 40a, 41, 42d, 94a. 45, 46. 47e, 48, 49, 

51a, 51c. 
Comb.; Cont. Discounts: 80a, 60c, 60d, 60g, 601, 61a, 

61b, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
ER 6/1/68-Rec'd 5/3/68. 

AA -Mon thru Sat 6 am -noon & 4-8 pm. 
A -Mon thru Sat 5-6 am, noon -9 pm & 6-11 pm. B- All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK, I MIN: 1wk 5wk 13wk 26wk 52wk 
6 ti 12.00 11.40 10.80 10.20 9.60 
12 ti 11.40 10.80 10.20 9.60 9.00 
18 ti 10.80 10.20 9.60 9.00 8.40 
24 ti 10.20 9.60 9.00 8.40 7.80 
30 ti 9.60 9.00 8.40 7.80 7.20 

CLASS A 
6 ti 9.00 8.60 8.20 7.80 7.40 
12 ti 8.60 8.20 7.80 7.40 7.00 
18 ti 8.20 7.80 7.40 7.00 6.60 
24 ti 7.80 7.40 7.00 6.60 6.20 
30 ti 7.40 7.00 6.60 8.20 5.80 

CLASS B 
PER WK, 1 MIN: Iak 5 A 13wk 
6 tL. 7.00 6.70 6.40 
12 ti 6.70 8.40 6.10 
18 ti 8.40 6.10 5.80 
24 tí..._.._..._ 6.10 5.80 5.50 
30 ti 5.80 5.50 5.20 
30 sec: 75% of 1 -min. 10 sec: 50% 

7. PACKAGE PLANS 
RUN -OF -SCHEDULE 

(40%AA, 40%A, 20%B) 
1 MINUTE 

PER WK: 1wit 6wk IS wk 
12 ti 10.00 9.40 8.80 
18 tL _._. 9.40 8.80 8.20 
30 ti. .._ _._ 8.80 8.20 7.60 
50 ti 8.20 7.60 7.00 

26 wk 52 wk 
6.10 5.80 
5.80 5.50 
5.50 5.20 
5.20 4.90 
4.90 4.60 

of 1 -min. 

26 wk 52 wk 
8.20 7.80 
7.60 7.00 
7.00 6.40 
6.40 5.80 

30 SECONDS 
12 tL 7.50 7.10 6.70 6.30 5.90 
18 ti. 7.10 6.70 6.30 5.90 5.50 
30 U 6.70 6.30 5.90 5.50 5.10 
50 ti _ 8.30 5.90 5.50 5.10 4.70 

ID'S/10 SECONDS 
12 tL 5.00 4.70 4.40 4.10 3.80 
18 ti. 4.70 4.40 4.10 3.80 3.50 
30 tL 4.40 4.10 3.80 3.50 3.20 
50 tL 4.10 3.80 3.50 3.20 2.90 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: 1 ti 2 ti 3 ti 5 t1 6 t1 IO ti 
1 wk..._ 15.00 14.50 14.00 13.50 13.00 12.50 
6 wk 14.50 14.00 13.50 13.00 12.50 12.00 
13 wk 14.00 13.50 13.00 12.50 12.00 11.50 
26 wk 13.50 13.00 12.50 12.00 11.50 11.00 
52 wk 13.00 12.50 12.00 11.50 11.00 10.50 

WBSM-FM 
1949 

©AFMO 

12 ti 
12.00 
11.50 
11.00 
10.50 
10.00 

Media Code 4 222 5591 9.00 
Southern Massachusetts Broadcasters. Inc.. Rt. 6, 

New Bedford, Mass. 02740- Phone 017-993-1767. 
I. PERSONNEL 

Pres. & Gen'1 Mgr. -George Gray. 
Program Director -Wayne Bailey, 

2. REPRESENTATIVES 
Grant -Webb & Company. 
Boston-Kettell-Carter, Inc. 

3. FACILITIES 
ERP 50,000 w.: 97.3 mc. 
Operating schedule: 6:00 am -midnight Mon thru Sat; 
7:30 pm -midnight Sun. EST. 
Antenna ht.: 387 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 15 days. 

5. GENERAL ADVERTISING See coded reputations 
General: 2b, 3a, 4a, 4c. 5, 6s, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 16. Buie Rates: 20a, 21a. 21b, 21d, 22a, 22b, 23a, 24a, 

24e, 25a. 28a, 28c, 29a, 30, 31, 32b, S3a. 
Contracts: 40a, 41, 42d, 44a, 45, 46. 47e, 48, 49, 

51a, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 60g, 601. 61a, 

6lb, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective April 1, 1984. (Card No. 8.) 

Card received April 1. 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 30 sec 
1 ti 3.00 2.40 260 ti_..........,, 2.25 1.80 
52 ti 2.75 2.20 520 ti 2.00 1.60 
104 ti 2.50 2.00 1000 ti 1.75 1.40 
All announcements are scheduled in 3 -minute clusters 
every Quarter hour. Announcements are scheduled on 
a rotation plan. No fixed positions sold. 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 
1 ti 35.00 21.00 14.00 
26 ti 32.50 19.50 13.00 
52 ti 30.00 18.00 12.00 
109 ti 27.50 16.50 11.00 
156 ti 25.00 15.00 10.00 
260 ti 22,50 13.50 9.00 

WNBH WNBH-FM 
1921 

Media Code 4 222 5720 4.00 
1048 

New Bedford Radio. Inc., 432 County St., New Bed- 
ford. Mass. 02744. Phone 617-998-5228. 
STATION'S PROGRAMMING DESCRIPTION 

WNBH: Programmed for young adults and adults. 
Middle-of-the-road music entertainment 5 am -12M 
with air personalities, contests. Network news and 
sports. 4 local newsmen. SPORTS: pro basketball, 
college basketball and football, high school football, 
basketball and soccer, and pro fights. Contact Repre- 
sentative for further details. Rec'd 7/14/67. 

1. PERSONNEL 
General Manager -Richard G. Seaver. 
Chief Englneer-Herve L. Leduc. 
Program Director -Lee Vogel. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
Boston-Eckels & Queen, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 8:00 -midnight weekdays; 7:00 
am -midnight Sun. EST. 
FM FACILITIES 
ERP 20,000 w.: 90.1 me 
Antenna ht. -375 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 4a, 4d, 5, 6a, 7a. 8. 
Rate Protection: 15h. 
Basic Rates: 20a. 22a, 226, 23a, 25a, 28a, 29a. 
Contracts: 40a, 46, 47a. 48. 
Comb.; Cont. Discounts: 60a, 60e, 60k, 61a, 61b. 
Cancellation: 70a. 70e. 71a. 73a. 
Affiliated with American Information Network. 

TIME RATES 
No. 15 ElY 2/1/67 -Reed 2/22/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 156x 260x 

1 mitt 9.00 8.55 8.10 7.65 7.20 
30 sec 6.75 6.45 8.10 5.75 5.40 
10 sec 4.50 4.30 4.05 3.85 3.60 

7. PACKAGE PLANS 
AA -Mon thru Fri 6-9 am & 4-7 pm. 
A -All other times. 

SATURATION PLANS 
1 MINUTE 
CLASS AA 

PER WK, EA: 
5 ti 10 ti 15 ti 20 ti 

1 wk. 8.00 7.60 7.20 8.80 
4 wk 7.60 7.20 6.80 6.40 
13 wk. 7.20 6.80 6.40 6.00 
26 wk. 6.80 6.40 6.00 5.60 
52 wk. 6.40 6.00 5.60 5.20 

CLASS A 
1 wk. 7.00 6.65 6.30 5.95 
4 wk. 8.65 6.30 5.95 5.60 
13 wk 6.30 5.95 5.60 5.25 
26 wk. 5.95 5.60 5.25 4.90 
52 wk. _ 5.60 5.25 4.90 4.55 

1 wk. 6.00 
4 wk- 5.70 
13 wk. 5.40 

52 wk. 4.80 

30 SECONDS 
CLASS AA 

5.70 5.40 
5.40 5.10 
5.10 4.80 
4.80 4.50 
4.50 4.20 

5.10 
4.80 
4.50 
9.20 
3.90 

CLASS A 
1 wk 5.25 5.00 4.75 4.45 
4 wk 5.00 4.75 4.45 9.20 
13 wk _ 4.75 4.45 4.20 3.95 
26 wk. 4.45 4.20 3.95 3.70 
52 wk. 4.20 3.95 3.70 3.40 

10 SECONDS 
CLASS AA 

1 wk 4.00 3.80 3.60 
4 wk 3.80 3.60 3.40 
13 wk 3.60 3.40 3.20 
26 wk. 3.40 3.20 3.00 
52 wit 3.20 3.00 2.80 

30 ti 
6.40 
6.00 
5.80 
5.20 
4.80 

5.60 
5.25 
4.90 
4.55 
4.20 

4.80 
4.50 
4.20 
3.90 
3.60 

4.20 
3.95 
3.70 
3.40 
3.15 

500x 
6.75 
4.95 
3.40 

50 ti 
6.00 
5.80 
5.20 
4.80 
4.40 

5.25 
4.90 
4.55 
4.20 
4.00 

4.50 
4.20 
3.90 
3.60 
3.30 

3.95 
3.70 
3.40 
3.15 
3.00 

CLASS A 
1 wk. 3.50 3.35 3.15 3.00 2.80 2.85 
9 wit 3.35 3.15 3.00 2.80 2.65 2.45 
13 wk 3.15 3.00 2.80 2.85 2.45 2.30 
26 wk. 3.00 2.80 2.65 2.45 2.30 2.10 
52 wk '2.65 2.45 2.30 2.10 2.00 
Advertising need not be consecutive to earn the weekly 
discounts. All spots combinable for frequency purposes. 

8. PROGRAM TIME RATES 
Ix 52x 104x 156x 260x 500x 

5 min 18.00 17.10 16.20 15.30 14.40 13.50 

NEWBURYPORT 
Essex County -Map Location J-3 

See SIIDS ronaumer market map and data at begin- 
ning of the State. 

WNBP 
1957 

A Feinstein Station 
Media Code 4 222 5850 9.00 
Trt-City Broadcasting Co., Route 1. Traffic Circle, 

Newburyport, Maas. 01950. Phone 617-482-6654. 
I. PERSONNEL 

President -Theodore Feinstein. 
General Manager -Irving W. Kaiser. 

2. REPRESENTATIVES 
Vie Plano Associates, Inc. 

3. FACILITIES 
500 w.; 1470 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, la, 3b, 3c, 3d, 4a, 4c, 5, 61, 

7a, 8. 
Rate Protection: 10e, 11e, 12e, 13e, 14e, 16. 
Basic Rates: 20a, 20h, 21a, 21b, 21e, 21d, 22a, 23a, 

23b, 24a, 24b, 24c, 25a, 28a, 29a, 30, 32s, 33c. 
Contracts: 400, 43, 44a, 94b, 45, 48, 49, 50, 51a, 51b, 

51e. 
Comb.; Cont. Discounts: 60a, 60e, 61s. 62a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
No. 3 ER 7/1/68-Rec'd 7/3/68. 

6. SPOT ANNOUNCEMENTS 
0 see 

1 z 19.80 
min 

3360 
0 see 

1230 
26 z 4.60 3.90 2.20 
52 z 4.40 3.20 2.10 
104 x _ 4.20 3.00 2.00 
156 z 4.00 2.80 1.90 
312 z 3.80 2.60 1.80 
572 z 3.60 2.40 1.70 
1000+ 3.40 2.20 1.80 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 10 ti 20 ti 30tí 40 ti 50 ti 
4 wks 4.20 4.00 3.80 3.60 3.40 
13 wks. 3.95 3.75 3.55 3.35 3.15 
26 wks 3.70 3.50 3.30 3.10 2.90 
52 wks _ 3.45 3.25 3.05 2.85 2.65 

30 SECONDS 
4 wks 3.05 2.85 2.65 2.45 2.25 
13 wks 2.80 2.80 2.40 2.20 2.00 
26 wks 2.55 2.35 2.15 1.95 1.75 
52 wks 2.30 2.10 1.90 1.70 1.50 

10 SECONDS 
15 ti 25 ti 35 ti 50 ti 

4 airs 2.05 1.85 1.65 1.45 
13 wks 1.95 1.75 1.55 1.35 
28 wks 1.85 1.65 1.95 1.25 
52 who 1.75 1.55 1.35 1.15 

10. SPECIAL FEATURES 
Party Line -1 min participation, 6.50 
Ipswich News -1 min participation_ 5.50 

MASSACHUSETTS 

NEWTON 
Middlesex County -Map Location H-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WNTN 
1968 

Media Code 4 222 5980 4.00 
Newton Broadcasting Co., 143 Rumford Ave., Newton, 

Mass. 02166. Phone 817-969-4510. 
I. PERSONNEL 

President -Charles A. Bell. 
General Manager -Geoffrey R. Stoughton. 

2. REPRESENTATIVES 
Regional -Nona Kirby Co., Inc. 

3. FACILITIES 
10,000 w.; 1550 kc. Non -directional. 
Operating schedule: Sunrise to sunset. EST. 

4. AGENCY COMMISSION 
15/0 on time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3d, 9a, 9d, 5, 6a. 
Rate Protection: 10e, 11e, 12e, 13e, 14e, 15a. 
Basic Rates: 20b, 21a, 22b, 23a, 24e, 25a, 26, 27, 28c. 
Contracts: 408, 41, 44a, 45, 47a, 51b. 
Comb.; Cont. Discounts: 60h, 601, 81b, 62d, 
Cancellation: 70a, 70d, 71e, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 EIS 2/67 -Reed 2/22/87. 
6. SPOT ANNOUNCEMENTS 

PER WK: I ti 3 ti 5 ti 6 ti 10 ti 15 t1 20+ 
1 min 8.00 7.50 7.00 6.50 8.00 5.50 5.00 
30 sec -80% of earned 1 -min. 
10 sec -60% of earned 1 -min. 

8. PROGRAM TIME RATES 
3.40 3.20 3.00 PER WK: I ti 3 ti 5 ti 6 ti 10 ti IS ti 20+ 
3.20 3.00 2.80 1 hr 80.00 75.00 70.00 65.00 60.00 55.00 50.00 
3.00 2.80 2.60 1/2 hr 98.00 95.00 42.00 39.00 38.00 33.00 30.00 
2.80 2.60 2.40 1/4 hr 32.00 30.00 28.00 28.00 24.00 22.00 20.00 
2.60 2.40 2.20 10 min. 24.00 22.50 21.00 19.50 18.00 16.50 15.00 

5 min _ 16.00 15.00 14.00 13.00 12.00 11.00 10.00 
DISCOUNT 

52 CWD 10% 26 CWD 5% 
9. PARTICIPATING PROGRAMS 

Fred 10. Cole or Bill Marlowe Shows. 
PER WK: I01 10ti I5t1 
1 min 8.00 7.50 7.00 

NORTH ADAMS (1 AM; 1 FM) 
Berkshire County -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMNB 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 222 6110 7.00 
Northern Berkshire Broadcasting Co., Inc., Box 707, 

Curran Hwy., North Adams, Mass. 01247. Phone 
413-663-6567. 

I. PERSONNEL 
General manager -Donald A. Thurston. 
Commercial Manager -Richard J. O'Brien, 

2. REPRESENTATIVES 
Vie Plano Associates. Inc. 
Boston -Nona Kirby Company. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 5:30-1 am. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e. 3a, 4a. 4d, 5, 6a, 7a, 8. 
Rate Protection: 156. 
Basic Rates: 22x, 23a, 24b, 25a, 28a, 28e, 29a, 30. 
Contracts: 40e, 41, 42d, 44b, 45, 46. 47a, 48. 60. 

51e, 51c. 
Comb.; Cont. Discounts: bob, 60d, 60e, 601, 61c, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 9/1/68 -Reed 7/25/68. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x I56x 312x 520x 1040+ 
1 min 6.00 5.75 5.50 4.75 4.25 4.00 3.75 
20/30 

sec.. 4.00 3.75 3.50 3.25 3.00 2.75 2.50 
To be used in consecutive weeks, within 12 months, 

7. PACKAGE PLANS 
(ROS -must be used in 7 consecutive days) 

60 ti 30 ti 15 ti 
255.00 142.50 92.50 
180.00 97.50 52.50 
120.00 67.50 37.50 

1 min 
20/30 sec 
10 sec 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x I56x 3I2x 

1 hr 42.00 39.25 38.50 38.75 31.50 28.00 
1/2 hr 24.00 23.00 22.00 21.00 18.00 16.00 
1/4 hr 15.00 14.50 13.75 13.00 11.25 10.00 
10 min 12.00 11.50 11.00 10.50 9.00 8.00 
5 min 9.00 8.50 8.25 7.75 6.75 6.00 

10. SPECIAL FEATURES 
NEWS 

1 min only, during regularly scheduled news programs, 
extra, per spot 1.50. 

SPORTS 
1 min or 20/30 sec during regularly scheduled sports 
programs. extra per spot 1.50. 

NEWS AND SPORTS ADJACENCIES 
20/30 sec spot preceding or following any regularly 
scheduled news or sports programs, extra 10%. 

(North Adams continued on next page) 
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MASSACHUSETTS 

North Adams -Continued 
W M N B -FM 

1964 

Subscriber to the NAB Radio Code 
Media Code 4 222 6111 5.00 
Northern Berkshire Broadcasting Company. Inc., Box 

707, 466 Curran Hwy., North Adams, Mass. 01247. 
Phone 413-663-6567. 

t. PERSONNEL 
Pres. & Gen'l Mgr. -Donald A. Thurston. 
Sales Manager -Richard J. O'Brien. 

2. REPRESENTATIVES 
Vie Plano Associates, Inc. 
Boston -Nona Kirby Co. 

3. FACILITIES 
ERP 1,000 w.; 100.1 mc. Stereo. 
Operating schedule: 7:30-1 am Mon thru Sat; 
am Sun. EST. 
Antenna ht.: 480 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15h. 
Basic Rates: 22a, 23a, 24b, 25a, 28a, 28e, 29a. 30. 
Contracts: 40a. 41, 42d, 44b, 45, 46. 47a, 48, 50. 

510. 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60i. 61e. 62d. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: French Program Network Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Elf 8/1/66 -Reed 7/29/66. 

6. SPOT ANNOUNCEMENTS 
la 26x 52x I56x 3I2x 

1 min or less 6.00 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
15 ti 30 tl 60 ti 

1 min or less 78.75 135.00 240.00 
Spots purchased under Package Plans must be used 
within 7 consecutive days. 

8. PROGRAM TIME RATES 
is 26x 52x 156x 312x 

1 hr 24.00 19.25 18.00 15.75 14.00 
1/2 hr 12.00 11.00 10.50 9.00 8.00 
1/4 hr 7.50 6.75 6.50 5.75 5.00 

NORTHAMPTON (1 AM; 1 FM) 

Hampshire County -Map Location D-4 
See SIDS consumer market map and data at begin- 
ning of the State. 

WHMP WHMP-FM 
1950 1966 

Media Code 4 222 6240 2.00 
Pioneer Valley Broadcasting, 78 Main St.. North- 

ampton, Mass. 01060. Phone 413-584-4275. 

I. PERSONNEL 
President -Charles W. DeRose. 
General Manager -Alexander W. Milne. 
Treasurer -Charles N. DeRose. 

2. REPRESENTATIVES 
Vic Piano Associates Inc. 

Boston -Nona Kirby Co., Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1400 kc. Non -directional. 
Operating schedule: 6 am -midnight. EST. 
FM -ERP 1,000 w.; 99.3 mc. 
Operating schedule: 6 am -midnight. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; nu cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3d, 4a, 9d, 5. 60, 7a. 8. 
Rate Protection: 10a, Ila. 12a, 13a. 14a. 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 21d, 22a, 23a, 25a, 

26. 28h, 29a, 33c. 
Contracts: 40a, 41, 42a, 42c, 43, 44b, 45, 46, 47e, 50, 

51b. 
Comb.: Cont. Discounts: 60h. 60f, 61a, 62b, 62d. 
Cancellation: 70e. 71a, 72, 73b. 
Prod. Services: 80. 
Affiliated with KBS. 
Affiliated with American Information Network. 

TIME RATES 
No. 2 ER 6/1/68 -Reed 7/26/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 x 6.50 156 x 5.25 
13 x 6.25 260 x 5.00 
26 a 6.00 312 a 4.75 
50 a .. 5.75 520 x 4.50 
104 a 5.50 
30/20 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 

7. PACKAGE PLANS 
PER WK: 10t1 15 ti 20ti 30 ti 
1 wk 5.50 5,25 5.00 9.75 
13 wk 5.25 5.00 9.75 4.50 
26-52 wk 5.00 4.75 4.50 4.25 
Must be consecutive for lower rates. 

ORANGE 
Franklin County -Map Location D-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCAT 
1956 

Media Code 4 222 6370 7.00 
Tri-State Radio, Inc.. East Main St., Orange, Mass. 

01364. Phone 617-544-2825. 
I. PERSONNEL 

General Manager -Ralph Mellon. 
2. REPRESENTATIVES 

New England Spot Salts, Inc. 
3. FACILITIES 

1,000 w. days: 1390 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 9d. 
Rate Protection: 10c, 11c, 12c, 13c, 14e. 
Basic Rates: 20a, 22a, 24h, 25a, 28c, 29a. 
Contracts: 40a, 41. 44a, 46, 47e, 51c. 

8-1 Comb.; Cont. Discounts: 60a, 61a. 62b. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 81. 82. 
Tobacco or patent medicine advertising not acceptable. 

TIME RATES 
No. 6 Eff 4/1/68-Rec'd 2/28/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

13 x_ 5.00 624 z. 3.00 
26 L. 4.50 936 z. 2.75 
52 x. 4.00 1248 x._ _ 2.50 
312 x 3.50 1560 L 2.25 

STATION BREAKS 
Ix 300x 600+ 

30 sec _. 3.00 2.50 2.00 
20 sec 2.75 2.25 1.75 
10 sec 2.50 2.00 1.50 

7. PACKAGE PLANS 
SPECIAL 1 -WEEK PROMOTIONS 

(1 man -ROS within consec 7 -day period) 
PER WK: 60tí 100 ti 
Ea 2.50 2.25 

PITTSFIELD (2 AM; 1 FM) 
Berkshire County -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning oì the State. 

WB EC 
1947 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 222 6500 9.00 
WBEC, Incorporated, Box 958. 211 Jason St., Pitts- 

field. Maas. 01201. Phone 413-448-8292. 
I. PERSONNEL 

President -Richard S. Jackson. 
Vice-Pres. & Gen'l Mgr, -Ronald A. Stratton. 

2. REPRESENTATIVES 
Vie Plano Associates, Inc. 
Boston-Kettell-Carter. Inc. 

3. FACILITIES 
1,000 w.: 1420 kc. 

Non -directional days, directional nights. 
Operating schedule: 5:30 am -midnight. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 3h, 3c, 3d, 4a, 4d, 5, Os. 7a, 8. 
Rate Protection: lob, 11b, 12b, 1313, 1413. 15a. 
Basic Ratea: 20b, 21a, 21b, 21d, 23a, 24h, 24c, 25a, 

27, 28a, 28c, 29a, 30. 33e. 
Contracts: 40a, 41, 44a, 45, 46, 47a, 48, 49, 5113, 510. 
Comb.; Cont. Discounts: 60a, 60e, Sic. 62d. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
FM facilities: WQRB (FM), 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff 12/1/66-Rec'd 11/9/66. 

AA -Mon thru Fri 6-9 am. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

Ix 26x 520 104x 156x 260x 500e 
I min 9.00 8.50 8.00 7.50 7.00 6.59 6.00 
Class AA -Add 1.00 per minute spot. 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLAN 

1 -MINUTE 
CLASS A 

I wk 13 wk 26 wk 52 wk 
5 ti 7.00 6.50 6.00 5.00 
10 ti 6.50 6.00 5.50 4.50 
15 tl 6.00 5.50 5.00 4.00 
20 ti 5.50 5.00 4.50 3.50 
30 tl._ 5.00 4.50 4.00 3.00 
50 ti 4.50 4.00 3.50 2.50 
Class AA --Add 1.00 per minute spot. 
30 sec: 80% 1 -min. 10 sec: 50% 1 -min. 

9. PARTICIPATING PROGRAMS 
Sound Off -12:10-12:30 pm, audience participation, 
flat 10.00. No frequency allowed. 
Italian -American Hour -Sun 11:30 em -1 pm. Regu- 
lar rates apply, subject to special charge of 2.00 per 
spot if broadcast in Italian. 
Trading Post -6:30-8:55 pm, audience participation, 
fiat 10.00. No frequency allowed. 

40t1 50 ti 10. SPECIAL FEATURES 
4.50 4.25 5 -minute news programs sold in packages of 7 per 4.25 4.00 week only. 
9.00 3.50 1 -minute Class AA rates apply per program. No 

combined frequency with spot anncuncement allowed. 

WBRK 
1938 

CBS Radio Network e 
Media Code 4 222 6630 4.00 
Greylock Broadcasting Corp.. 8 Bank Row, Pittsfield. 

Mass. 01203. Phone 413-442-1553. 
I. PERSONNEL 

President -Joseph K. Close. 
Vice-Pres. & Gen'l Mgr. -Walter Kearney. 
Sales Manager -Howard Shultis. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Boston -New England Spot Sales. Inc. 
South, Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 6:00 am -midnight weekdays; 7:30 
am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15/0 net time only; 1st of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 156. 16. 
Basic Rates: 20a. 21a, 21e, 22b, 23a, 24b, 24c, 25a, 

26, 28b, 29a, 33a. 
Contracts: 40a, 41, 44b, 45, 46. 47a, 49, 50, 51a, 51b, 
Comb.; Cont. Discounts: 6013, 61a, 62d. 
Cancellation: 70e, 71b, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS Radio Network, 

TIME RATES 
Rates effective June I, 1960. 

Rates received April 29. 1960. 
6. SPOT ANNOUNCEMENTS 

Ix 13e 26x 52x 104x I56x 260x 312e 
1 min.. 9.09 8.55 8.10 7.65 7.29 6.75 6.30 5.85 
20/30.. 7.20 6.85 6.50 6.15 5.80 5.45 5.10 4.75 

7. PACKAGE PLANS 
SATI'ItATION ANNOtIN('EMENTS 

(1 minute) 
PER WK: 5 ti IO ti 15 ti 20 ti 25 ti 30 ti 
1 wk 6.80 6.40 6.00 5.60 5.20 4.80 
13 wk 6.40 6.00 5.60 5.20 4.80 4.40 
20 wk 6.00 5.60 5.20 4.80 4.40 9.00 
52 ok 5.60 5.20 4.80 4.40 4.00 3.60 
20/30 sec: 80% of I -min. 
8/10 sec: 3.00 each flat. No frequency discount. Not 
combinable for discount. 

8. PROGRAM TIME RATES 
1 hr I/2 hr I/4 hr 10 min 5 min I min 

1 x 90 54 36 27 18 9 
DISCOUNTS 

13e-5% 52x-15% 156e-25% 
26x-10% 104e-20% 260e-30% 

WQRB (FM) 
1967 

©OPIMO 
Media Code 4 222 6700 5.00 
WBEC, Inc., Box 958, 211 Jason St., Pittsfield, 

Mass. 01201. Phone 413-448-8292. 
I. PERSONNEL 

President -Richard S. Jackson. 
Gen'l & Sales Mgr. -Ronald A. Stratton. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 
Boston-Kettell-Carter, Inc. 

3. FACILITIES 
ERP 3.000 w.; 105.5 me. 
Operating schedule: 9 am -midnight daily. EST. 
Antenna ht.. 92 ft. below average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2h, 3a, 3h, 3e, 3d. 4a, 9d, 5, fib, 7h, 8. 
Rate Protection: 10h, 11b. 12h, 13b. 14h, 15a. 
Basic Rates: 20h, 21a, 21b, 21d, 23a, 23h, 24c, 25a, 

27, 28h, 28e, 29a, 29h. 30, 33a. 
Contracts: 40a. 41, 94b, 45, 46. 97a, 48, 49, 516, 51c. 
Comb.: Cont. Discounts: 60a. 616, 62d. 
Cancellation: 71a, 72. 73a, 73b. 
Prod. Services: 00. 82. 
AM facilities: WBEC. 

TIME RATES 
ER Reed 11/29/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 t 711 14 ti 
1 min 5.90 4.70 3.55 

CONTRACT DISCOUNT 
52 wk -10%. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 5 min 

1 e 29.40 17.60 11.75 5.90 
No frequency available for continuing weeks. 

10. SPECIAL FEATURES 
Concert Hall -Daily 8-10 pm, 1 -min (1/3 of pro- 
gram), ea, 9 40. 

YOUR ONE GIFT 
D 

e' 
WAY ?... ... 

works many wonders 

PLYMOUTH (1 AM; 1 FM) 
Plymouth County -Map Location K-8 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

WPLM WPLM-FM 
1955 1961 

R A!B 
Media Code 4 222 6760 9.00 
Plymouth Rock Broadcasting Co.. Inc.. Route 3, Ply- 

mouth, Mass. 02360. Pilgrim 6-1390. 
1. PERSONNEL 

Pres. & Gen'l Mgr. -John CampbelL 
Program Director -Gary Collard. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
Boston -Nona Kirby Co. 

3. FACILITIES 
5.000 w.; 1390 Ice. Directional. 
Operating schedule: 6:00 am -midnight Mon tltro Sat: 
8:00 am -midnight Sun, EST. 
FM FACILITIES 
50,000 w.; 99.1 me. 

4. 
OperatingEN 

COMMISSION 
as AM. 

15/0 time only; payable when rendered. 
5. GENERAL ADVERTISING See coded regulations 

Contracts: 40a. 
TIME RATES 

Ilotes effective December 1, 1965, 
Rates received December 7, 1965. 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLANS 

10 U. 15 ti. 20 ti. 25 U. 35 U. 50 ti. 
1 week.._.., 65.00 94.00 120.00 145.00 192.50 280.00 

13 weeks...._ 62.00 90.00 114.00 137.50 182.00 245.00 
26 weeks 59.00 85.50 108.00 130.00 171.50 230.00 
52 weeks 56.00 81.00 102.00 122.50 181.00 215.00 

QUINCY 
Norfolk County -Map Location H-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJ DA 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 222 6890 4.00 
Television & Radio Broadcasting Corp., Box 130, 

Quincy, Mass. 02169. Phone 617-479-1300. 
I. PERSONNEL 

Pres. & Treas.-James D. Asher. 
Commercial Manager -Kenneth P. Fallon. Jr. 

3. FACILITIES 
1,000 w.: 1300 kc days. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3h, le, 3d, 4b, 4d, 5, Tb, 3. 
Rate Protection: 10d, lid, 12d, 13d, 14d. 
Basic Rates: 20a, 21b, 21d, 22a, 23a, 24e, 26, 28e. 

32b. 
Contracts: 40a, 41, 46. 47a, 49. 
Comb.: Cont. Discounts: 60a, 60c, 61a, 61b, 62d. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 4/1/68-Rec'd 4/1/68. 
6. SPOT ANNOUNCEMENTS 

1 min or less 8 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr IO min 5 min 
Ea 80 48 32 24 16 

SALEM 
Essex County -Map Location J-3 

See SIDS consumer market map and data at begin- 
ning of the State. 

WESX 
1939 

Subscriber to the NAB Radio Code 
Media Code 4 222 7020 7.00 
Television & Radio Broadcasting Corp.. Box 710. 

Salem. Mass. 01970. Phone 617-744-1230. 
I. PERSONNEL 

Pres. & Treas.-James D. Asher. 
Sales Manager -Warren L. Shields. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Directional -day only. 
Operating schedule: 6:00 am -10:00 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only; parable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 30, 3d. 4a, 5. 6a, 7b, 8. 
Rate Protection: lid. 12d. 13d, 14d, 15a, 15c. 
Basic Rates: 20h, 21h, 21d, 22a, 22h, 23a. 23b, 24e, 

26, 28b, 28c, 295, 32h. 
Contracts: 40a, 41, 45. 48. 47e, 48, 49. 51a, 51h, 51e, 
Comb.; Cont. Discounts: 60a, 60e, 601, 61b, 62d. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 4/1/68-Itec'd 4/1/68. 
6. SPOT ANNOUNCEMENTS 

1 min or less 4.50 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr IO min 5 min 
Ea 45.00 27.00 18.00 13.50 9.00 
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SOUTHBRIDGE 
Worcester County -Map Location F-4 

See SUDS consumer market map and data at begin- 
ning of the State. 

WESO 
1955 

R AIB 
Media Code 4 222 7150 2.00 

WESO Hoadcaeting Corporation, 399 Main St., 
Southbridge, Mass. 01550. Phone 784-4381. 

Other Studios: 201 Main St., Webster, Masi. Phone 
943-4500; Oxford. Mass. 
STATION'S PROGRAMMING DESCRIPTION 

WESO: Programmed for general interest. General 
popular music 6 am -2 pm. 5:30-8 pm in summer. 
Current hits 2-5 pm. FARM: report 5:45 am M -F. 
NEWS: on hour and half hour with emphasis on local 
developments 15 min at 7:30 am & noon. 30 min at 
5 pm with news, sports, weather, commentary and 
stock report. Sat afternoon jazz 1-4 pm. Sun de- 
dicated to ethnic groups: French. Polish. Greek and 
Puerto Rican programs. RELIGIOUS: programs Sun 
as well as M -F in the form of 5 min shows. 
SPORTS: in season, play-by-play live of baseball. 
football, basketball. Panel shows of local and na- 
tional interest Sun. Contact Representative for further 
details. Reed 7/14/67. 

I. PERSONNEL 
President -Peter A. Bordee. 
Station Manager -Roger E. La Taille. 
Program Director -Robert W. Clark. 

2. REPRESENTATIVES 
Boston -Hill Creed Associates. Inc. 
New York -C. Otis Remelt. Inc. 

3. FACILITIES 
1.000 w.; 970 kc. days. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General lb, 2b, 3a, 3b, 4a, 4c, 5. 6a, 7a, 8. 
Rate Protection: 10a, 12a, 14a, 15b. 
Basic Rates: 21a, 21d, 22a, 23a. 
Contracts: 43, 45, 49, 51a. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a, 71a. 
Prod. Services: 82. 
Member: French Program Group of New England. 

TIME RATES 
Rates effective September 1, 1963. 

Rates received August 29. 1963. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
PER WK: 
1 ti 7.00 20 or more ti 
10 II 6.30 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 x 65 33 22 17 11 

9. PARTICIPATING PROGRAMS 
Foreign Language Programs 

All commercials given in foreign language. Per an- 
nouncement, commisatonable, 6.00. 

10. SPECIAL FEATURES 
News charge, per 5 -minute newscast, 2:00. 

5.60 

SPRI NGFI ELD-HOLYOKE- 
CHICOPEE (8 AM; 3 FM) 

(including East Longmeodow, Westfield, 
West Springfield) 
Hampden County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

WACE 
1946 

CHICOPEE 

R A 
Media Code 4 222 7280 7.00 
Tele -Measurements. Inc., WACE Radio Center, 326 

Chicopee St., Chicopee. Mass. 01013.. Phone 413- 
594-6654. 

I. PERSONNEL 
President -J. R. Poppele. 
Vice -President -William Endres. 
General Manager -Richard R. Ferry. Jr. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Regional Reps Corp. 
New England -New England Spot Sales, Inc. 
Philadelphia-Dome-Messervey Co., Inc. 
Southeast -C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
5.000 w. days: 730 kc. Non -directional. 
Operating schedule: 5:30 am -sign -off. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 35, 3b, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 11h. 
Basic Rates: 20a, 22a, 23a, 24a, 25a, 28a, 29a, 
Contracts: 40a. 46. 97a. 
Comb.: Cont. Discounts: 60a, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
All rates quoted are dollar cost per unit unless 
otherwise specified. 
5 -minute program -1:40 minute commercial limita- 
tion. 
Affiliated with CBS Radio Network. 

TIME RATES 
En 6/1/68 -Reed 5/10/68. 

AA -6-10 am & 4-7 pm. 
A-10 am -4 pm & 7 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
(Fixed or specified position) 

AA A 
I min 30 see 10 see I min 30 see IO see 

1 z 25.00 19.50 16.00 22.00 18.00 14.00 
26 x 24.00 17.00 15.50 21.00 16.00 13.50 
52 z 23.00 16.00 15.00 20.50 15.50 13.25 
104 x 22.00 15.50 14.00 20.00 15.00 13.00 
158 x 21.00 15.00 13.50 19.00 14.50 12.75 
260 z 20.00 14.00 13.00 18.00 13.50 12.50 
312 x 19.00 13.50 12.50 16.00 13.00 12.00 
520 x... _.._ 17.00 13.00 12.00 15.00 12.00 11.50 

7. PACKAGE PLANS 
TOTAL MARKET SATURATION 

(Mon thru Fri) 
10 spots (6-9 am) 
5 spots (9 am -noon) 
5 spots (noon -4 pm) 
10 spots (4-7 pm) 
30 1 -min spots, ea 16.00 

ROS SATURATION PACKAGES 
PER WK: 10 ti 15tí 20t1 30 ti 50t1 
1 min..._ 20.00 19.00 18.50 17.00 15.00 
30 sec 19.00 18.00 17.00 15.00 13.00 
10 sec 17.50 16.50 14.50 12.50 11.50 

8. PROGRAM TIME RATES 
CLASS AA 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x 160 108 70 54 32 
26 z 154 100 64 48 30 
52 x..._ 144 90 60 42 28 
104 z 136 84 56 38 26 
156 L 128 78 50 34 25 
260 x 120 72 46 32 24 
312 x 112 66 42 30 23 
520 x 106 60 40 28 22 

CLASS A 
1 x 128 96 64 46 30 
26 x 118 89 60 44 24 
52 x 112 80 56 40 23 
109 x 108 76 52 36 21 
156 x 102 10 48 32 20 
260 x 96 64 44 30 19 
312 x..._ 92 60 40 28 18 
520 x 88 56 36 26 16 

DISCOUNTS 
Spots and programs may not, be combined for discount 
purposes except for Incentive discounts. 
Incentive Discounts: minimum weekly 100.00 news or 
spots. 
26 consec wks-5% 52 consec wks-10 m 

10. SPECIAL FEATURES 
FOREIGN LANGUAGE PROGRAMS 

(1 min, fat 15.00) 
Polish Melody Time with Andy Szuberta-Sat 8:15 
am -noon: Sun 8:10 am -noon. 
Irish Melody Time with Jack Lynch -Sun noon -12:30 
pm. 
Spanish Program with Bolivar Mariscal -Sat 5-6 pm. 
Athenian Melodies with Ted Thomas -Sun 2:30-3:30 
pm. 

WCRX(FM) 
1966 

SPRINGFIELD 
Media Code 4 222 7410 0.00 
WCRB, Inc., Sheraton Motor Inn, 70 Chestnut St., 

Springfield, Mass. 01103. Phone 413-737-4344. 3141. 

STATION'S PROGRAMMING DESCRIIPTION 
WCRX (FM): Programmed for those interested in 
serious music. 
Broadway show music 1 hour daily. Standard popular 
music 2 hours daily. Otherwise it's symphonies, opera, 
cantatas, concertos, and other forms of serious music, 
including concerts by major symphony orchestras. 
NEWS: broadcast 70 times weekly. Contact Repre- 
sentative for further details. Reed 11/1/87. 

I. PERSONNEL 
President -Theodore Jones. 
Vice -President -Richard L. Kaye. 
General Manager -Robert W. Potter. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
ERP 50.000 w.: 102.1 mc. Stereo. 
Operating schedule: 8 am -11 pm daily. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, 3c, 9a, 9d, 5. 8a, 7b. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 15a, 15b. 
Basic Rates: 20b, 216, 21e, 21d, 22b, 23a, 24e, 24b, 

24c, 25c, 27. 28a, 29b, 33d. 
Contracts: 40a, 41, 42b, 92d, 44b, 46, 47e, 98, 51e. 
Comb.: Cont. Discounts: 60f, 601, 81a. 
Cancellation 71a, 72, 73b. 
Prod. Services: 80, 82. 
Tobacco advertising not accepted. Singing jingles not 
accepted, but no extra charge for modification of 
jingles to conform to station standards. 

TIME RATES 
ER Reed 10/24/66. 

AA -Mon thru Sat 6-11 pm; Sun noon -11 pm. 
A -All other times. 

7. PACKAGE PLANS 
CLASS AA 
1 MINUTE 

PER WK: I wk 7wk 13wk 26 wk 52wk 
1 ti 8.30 6.00 5.70 5.40 5.10 
7 ti 5.90 5.60 5.30 5.00 4.70 
14 ti 5.50 5.20 4.90 4.60 4.30 
21 ti..._ ............._.._ 5.10 4.60 4.50 4.20 3.90 
28 Li 4.70 4.40 4.10 3.80 3.50 

10 SECONDS 
1 ti 3.30 3.15 3.00 2.85 2.70 
7 ti 3.10 2.95 2.80 2.65 2.50 
14 ti 2.90 2.75 2.80 2.45 2.30 
21 ti 2.70 2.55 2.40 2.25 2.10 
28 ti 2.50 2.35 2.20 2.05 1.90 

CLASS A 
1 MINUTE 

PER WK: 1wk 7wk 
1 ti 4.80 4.50 
7 ti 4.40 9.10 
14 tl..._.......... 4.00 3.70 
21 ti 3.60 3.30 
28 ti ..................._.._ 3S.ECONDS 20 2.90 

30 
1 ti 2.60 2.45 
7 ti 2.40 2.25 
14 .......... 2.20 2.05 
21 ti 2.00 1.85 
28 ti 1.80 1.65 

8. PROGRAM TIME RATS 
CLASES AA 

13 wk 
4.20 
3.80 
3.40 
3.00 
2.60 

26 wk 52 wk 
3.90 3.60 
3.50 3.20 
3.10 2.80 
2.70 2.40 
2.30 2.00 

2.30 2.15 2.00 
2.10 1.95 1.80 
1.90 1.75 1.60 
1.70 1.55 1.40 
1.50 1.35 1.20 

PER VR: Ix 13x 26x 52x 104x 
55/60 min..._.._ 40.00 38.00 36.00 32.00 30.00 
25/30 min 24.00 22.80 21.65 19.50 18.00 
1/4 hr 16.00 15.20 14.50 13.05 12.50 

CLASS A 
55/60 min 30.00 28.50 27.00 24.30 22.00 
25/30 min 18.00 17.10 18.25 14.65 14.00 
1/4 hr 12.50 11.40 10.95 10.00 9.60 

9. PARTICIPATING PROGRAMS 
Boston Symphony Orchestra -8:30 pm Sat. 2 hour live 
concerts from Symphony Hall in Boston. 
PER WK: 
Full sponsorship 115 Half sponsorship 65 
Boston Pops Orchestra -5:05 pm Sun. 2 hour concerts. 
PER WK: 
Full sponsorship......... 115 Half sponsorship 65 
Cleveland Orchestra -9 pm Mon, 2 hour concerts 
PER WK: 
Full sponsorship 105 Half sponsorship..._.._... 65 

10. SPECIAL FEATURES 
THE MORNING REPORT 

(Mon thru Sun 7:55 am) -Per wk - 
PER WK: 13 wk 26 wk 52 wk 
7 newscasts (6 10 -min, 15 -min).. 70.00 60.00 50.00 

CAPSULE REPORT 
(Mon thru Bat 9 am) 

6 capsules 34.20 32.80 30.60 
EVENTS OF NOTE 

(Mon thru Sun 10 am; Mon thru Sat 7 pm) 
7 programa 49.00 42.00 35.00 
6 programs 51.00 95.00 39.00 

MID -MORNING NEWS 
(Mon thru Sun 11 am) 

7 newscasts 49.00 42.00 35.00 
NEWS AT NOON 

(Mon thru Sun noon) 
7 newscasts 49.00 42.00 35.00 

MID -AFTERNOON NEWS 
(Mon thru Sat 4 pm; Sun 5 pm) 

7 newscasts 99.00 42.00 35.00 
THE SIX O'CLOCK REPORT 

(Mon thru Sat 6 pm) 
6 newscasts 42.00 36.00 30.00 

THE EVENING REPORT 
(Mon thru Fri; 8 pm; Sat 8:23 pm: Sun 7:55 pm, 
7 newscasts 59.50 52.50 45.50 

ELEVENTH HOUR NEWS 
(Mon thru Sun 11 pm) 

7 newscasts (6 10 -min. 1 5 -min) 85.00 75.00 65.00 
SUNDAY NEWS 

(2:55, 7 and 10 pm) 
3 newscasts 27.00 25.50 24.00 
Commercial content: open, close, 1 1 -minute spot (2 
spots in 10 -minute newscasts). 
Sponsorship of 2 or more strips earns lower rate. 

WDEW 
1957 

WESTFIELD 

R'AiB 
Media Code 4 222 7540 4.00 
Radio Westfield Inc., 90 Elm St., Rm 7, Westfield, 

Mass. 01085. Phone 413-568-8643. 
STATION'S PROGRAMMING DESCRIPTION 

WDEW: Programmed for general interest. 
AIR PERSONALITIES handle all segments. Sign -on - 
10 am middle-of-the-road music, quips, school lunch 
menus. 10-11 am conversation with guests and celeb- 
rity host. 11 am -noon middle-of-the-road music. 
12:10-12:20 pm swap Program. 12:20 pm -sign -off 
middle-of-the-road music, audience participation for 
contests and games on telephone. NEWS: 10 min 
every half hour sign -on -9 am. 5 min on hour, 2 min 
on half hour 9 am -noon. 10 min at noon. 5 min on 
hour, 2 min on half hour 12:30-3 pm, 10 min each 
half hour 3-6 pm. 2 man news staff, staff meteor- 
ologist. SPORTS: live major league baseball, live 
local schoolboy sports, four 5 min sporteasta daily. 
Sun ethnic music, 1 hour each for Italian and Ger- 
man. Contact Representative for further details. 
Reed 9/9/68. 

I. PERSONNEL 
President -Sherwood J. Tarlow. 
General Manager -John Wallace Spencer. 

2. REPRESENTATIVES 
New York -Vic Piano Associates. Inc. 
Boston -Harold H, Segal & Company. 

3. FACILITIES 
1.000 w. days: 1570 kc. Non -directional. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2b, 3d, 4a, 5, 8a, 7a, 8. 
Rate Protection: 10g. 11g, 12g. 13g, 14g, 15a, 16. 
Basic Rates: 216. 22a, 23a, 246, 24c, 28, 

29a. 33a. 
27. 28a, 

Contracts: 40a. 44a. 45, 46. 49, 50, 51b. 
Comb.: Cont. Discounts: 60h. 61a, 62d. 
Cancellation: 70a. 70c, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 1 Eff 8/1/66 -Reed 8/5/88. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 260+ 

Spots 10.00 9.50 9.25 9.00 8.75 8.25 
7. PACKAGE PLANS 

SATURATION PLANS 
-Consecutive- 

PER WK: I3wk26wk52wk 
12 ti 96 90 75 
18 ti 140 130 125 
24 ti 180 170 165 
1 -minute spots scheduled ROS within specified hour, 

MASSACHUSETTS 
SHORTS 

(10 -second ROS Spots) 15 ti 30 tl 60h 
Per week 55 100 180 
Limit 1 per 1/4 hour. 

8. PROGRAM TIME RATES 
Ix 260 52 

1 hr 165.00 105.00 100.00 0 
I04x 

98.00 
150x 

92.00 
260+ 
89.00 

1/2 hr 65.00 3_ 00 30.00 58.00 56.00 54.09 
1/4 hr 15.00 32.00 30.00 28.00 25.00 23.00 
5 mim 15.00 14.50 14.00 13.00 12.00 11.00 

10. SPECIAL FEATURES 
Newscasts: every 1/2 hour. Earned rate plus 1.00 
news charge. 
Sports 6 times daily. Earned rate plus .50 feature 
charge. 

WHYN 
1941 

SPRINGFIELD 

gBLAIR RADIO 

Independent 
R A 

Subscriber to the NAB Radio Code 

Media Code 4 222 7670 9.00 
The WHYN Stations Corp., 1300 Liberty St., Spring- 

field, Mass. 01101. Phone 413-785-1911. TWX 
413-781-3566. 

Other Studio: 180 High St., Holyoke, Mau. Jeffer- 
son 8-8344. 

I. EL PERSONNEL 
General Manager -William A. Creed. 
Operations Manager -Phillip G. Drumheller. 
Trafile Manager -John H. Botelho. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w. days; 1.000 w. nights, 560 kc. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 10e, tic, 12e, 13e, 14e, 156. 

TIME RATES 
Eff 9/1/68-Ree'd 8/8/88. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm; Mon thru Sun 7 pm - 
midnight; Sun 6 am -7 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA () I tl 6 ti 12 tl 18ti 

1 min 50.00 40.00 34.00 32.00 30.00 
(t) 40.00 32.00 27.25 25.50 24.00 
ID's 30.00 24.00 20.50 19.25 18.00 

CLASS A 
I min 35.00 27.00 26.00 24.00 
(t) 28.00 21.75 20.75 19.25 
ID's 21.00 16.25 15.50 14.50 

() Specified position. 
(t) Station break. 

24ti 30ti 
27.00 24.00 
21.75 19.25 
16.25 14.50 

22.00 20.00 
17.50 16.00 
13.25 12.00 

Except for fixed or specified position, all spots will 
be staggered within time period. 
Minutes, station breaks and ID's may be combined 
for maximum frequency. 

WHYN AM/FM COMBINATION 
I min 30 see 10 see 

Flat 6 5 4 

10. SPECIAL FEATURES 
NEWSCASTS 

PER WK: I tl 6+ 
AA 42 35 

Class A -same as regular 1 min rate. 
CONSECUTIVE WEEKS DISCOUNT 

26 wk -4% 52 wk -8% () Applies to spots and newscasts. 

W H Y N -FM 
1947 

SPRINGFIELD 
Media Code 4 222 7671 7.00 
The WHYN Stations Corp., 1300 Liberty St.. Spring- 

field. Mass. 01101. Phone 413-785-1911. TWX 413- 
781-3566. 

I. PERSONNEL 
General Manager -Eugene Within. 
Station Manager -John Cahillane. 
Traffic Manager -Regina Griffin. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 20,000 w.: 93.1 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 970 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
See WHYN listing for coded regulations. 
Sold in combination with WIIYN. See that listing. 

TIME RATES 
Eff 9/1/68-Rec'd 8/8/68. 

6. SPOT ANNOUNCEMENTS 
I ti 6 t 12tí 18 ti 24 ti 30tí 

1 min 20 15 13 12 11 10 
30 see 16 12 11 10 9 8 

10 sec 12 9 8 7 6 5 

(Springfield -Holyoke -Chicopee continued on next page) 
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MASSACHUSETTS 4. AGENCY COMMISSION 
15/0 time only. WTXL 

Springfield -Holyoke -Chicopee -Continued 
WMAS 

1932 
SPRINGFIELD 

Media Code 4 222 7800 2.00 
Masscom Broadcasting Corp., 101 Weat St., Spring- 

field Mass. 01101. Phone 413-737-1414. 
STATION'S PROGRAMMING DESCRIPTION 

WMAS: Programmed for general interest. 
AIR PERSONALITIES handle all segmenta. NEWS: 
half hour, hour and quarter of hour, network. Local 
news: 8 am, noon & 8 pm. News hour: 6-7 pm 
with local news, 2 networks news personalities com- 
mentary, race results, and network sports commen- 
tary. SPORTS: professional and college football, 
basketball, hockey, golf, baseball all live at home 
and away. MUSIC: middle-of-the-road. Telephone 
interviews. Contact Representative for further de- 
tails. Rec'd 9/27/68. 

1. PERSONNEL 
Pres. &11.1 Mgr. -Edward It. Newman. 
Vice -Pros. & Gen'l Sales Mgr. -Edmund J. Hughes. 

2. REPRESENTATIVES 
GUI -Perna, Inc. 
New England. Boston--Eckels & Queen Inc. 

1. FACILITIES 
1,000 w.; 1450 ke. Non -directional. 
Operating schedule: 5:30-12:30 am. EST. 
Partial simulcast operation. Simulcast 5:30.9 am. 
For non -simulcast facilities see WMAS-FM. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 3b, 3d, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 10h, 11b, 12b, 13b, 14b. 15d. 
Basic Rates: 20b, 21b, 22a, 24a. 24b, 24c, 25a, 28b, 

29a. 29b, 30, 33d, 
Contracta: 40a, 41. 42a, 44a, 46, 49, 51a. 
Cancellation: 70b, 70e. 71a, 73a. 73b, 
Prod. Services: 81. 82. 
Affiliated with American Entertainment Network. 
Affiliated with MRS. 

TIME RATES 
No. 16 Eff 8/1/68-Rec'd 9/30/68. 

AA -Man thru Sat 5:30-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm; Sun 8 am -7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 7ti 14t128ti 
1 mis....__...._........-..-.__._...._... 40 35 30 25 
30 sea 35 30 25 20 

1 min 
CLASS A 

-_........_._...... 35 30 25 20 
30 sea 30 25 20 15 

CLASS B 
1 min/SO sec 25 20 15 10 
10 sec: 50% of 1 min. 
All classes may be combined for frequency discounts. 

DISCOUNTS 
13 wk -5% 28 wk -10 % 52 wk -15% 

7. PACKAGE PLANS 
ROS 5:30 am -7 pm -1 min/30 sec, 81 U per wk, 13.50 

10. SPECIAL FEATURES 
Newecaets/Weathercasts-fiat, ea 35.00 

WMAS-FM 
1947 

SPRINGFIELD 
Media Code 4 222 7801 0.00 
Maaacan Broadcasting Corp., 101 West St., Spring- 

field. Mass. 01101. Phone 413-737-1414. 
I. PERSONNEL 

Pans. & Gen'l Mgr. -Edward R. Newman. 
Vice-Pres. & Gen'l Sales Mgr. -Edmund J. Hughes. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
New England, Boston-Eckels & Queen, Inc. 

3. FACILITIES 
ERP 1.300 w.; 94.7 mc. Stereo. 
Operating schedule: 5:30-12:30 am. EST. 
Antenna ht.: 360 ft. above average terrain. 
Partial simulcast operation. Operated separately 9- 
1220 am. For simulcast facilities see WMAS. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WMAS listing for coded regulations. 
Affiliated with American FM Network. 

TIME RATES 

50% of WMAS rates. 

WREB 
1950 

HOLYOKE 
Media Code 4 222 7930 7.00 
Algonquin Broadcasting Corp.. Box 507, 300 High 

St.. Holyoke. Mass. 01040. Phone 413-536-3930. 
STATION'S PROGRAMMING DESCRIPTION 

WREB: Programmed for general interest. AIR PER- 
SONALITIES handle all segmenta. NEWS: 5 min 
on hour. 4 weather reporta daily. Middle-of-the-road 
music 6 am -6 pm M -F. T.oca and roll 6-8:30 pW 
M -F & 2-6 pm Sat. Woman personality 9-11 am & 
1-2 pm M -F, with music, recipes, fashions, household 
hints, beauty tips. Foreign language 9-9:30 am & 
10 am -noon Sat & 9-4:30 pm Sun. Foreign languages 
include French. Polish. Greek, Spanish. Sun 4:30- 
8:30 pm middle-of-the-road music. News: national. 
international, local, regional daily. News specials 
M -S half hour commentaries on local news at 7:30 am 
& 12:30 pm. SPORTS: 5 min 8:30 am. 10 min 4:05 
pm, 5 min 5:05 pm summers. Play-by-play high 
school football. Personalities capable of doing remote 
broadcasts. Contact Representative for further details. 
Reed 7/17/87. 

I. PERSONNEL 
President -Joseph J. Allan, Jr. 
Station Manager -Edward G. Connell. 

2. REPRESENTATIVES 
New York -Breen & Ward. 
Boston -Harold H. Segal & Company. 

3. FACILITIES 
500 w. days: 930 kr. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3b, 3d, 9a, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21a, 21b, 22a, 23a, 24a, 24b, 25a, 

28a, 28c, 29a, 32a. 
Contracta: 40a, 41, 42d, 44a, 44b, 45, 48, 49. 51b, 

51c. 
Comb.; Cont. Discounts: 80b, 60e, 601. 61a, 61b, 

82a, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Member: French Program Group of New England. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Ratee effective September 1, 1965. 
Rates received August 4, 1965. 

6. SPOT ANNOUNCEMENTS 
ROS 

Plat 5.50 

7. PACKAGE PLANS 
ROS 

PER WK: 4 wk 13 wk 28 wk 52 wk 
5 U 4.50 4.25 3.75 3.50 
10 U._ 4.25 4.00 3.50 3.25 
20 tl.._.._,,...._......_......_......_ 4.00 3.75 3.25 3.00 
35 ii.._.__..____.._.._ 3.75 8.50 3.00 2.75 
50 ti _._.. 3.50 3.25 2.75 2.50 
Up to 4 weeks, Sat _ ..-.......__ 6.00 

FIXED POSITION 
- 

5 ti _...... _______ .... __.. 5.40 5.15 4.65 
10 ti. ._.._ _.___ 5.15 4.90 4.40 
20 ti _.__..._....____ 4.90 4.65 4.15 
35 Ll....__ .............._......._._.... 4.65 4.40 3.90 
50 ti.__ 9.40 4.15 8.65 

FIXED POSITION AVAILABLE 
1 ti .- 6.00 260 ti.-..___._.._.__ 5.20 
52 ti 5.85 500 U.._ _._._._._ 4.80 
104 ti 5.70 
30 -seconds -Station break or news programs sold 
only at fixed position rate. 
1-4 weeks without discount _ 5.20 
5 ti __....- 4.00 
10 ti 3.75 
20 ti 8.50 
35 ti__ ..... 3.25 

3.75 3.50 3.25 
3.50 3.25 3.00 
3.25 3.00 2.75 
3.00 2.75 2.50 

te. SPECIAL FEATURES 
5 -minute newacaºta-commissionable to 5 minute rate. 

WSPR 
1936 

SPRINGFIELD 

The Eastman Station 

Independent 

Media Code 4 222 8060 2.00 
WSPR, Inc.. WSI'It Bldg.. 63 Chestnut St., Spring- 

field. Mass. 01103. Phone 413-732-4182. TWX 
413-781-3576. 

I. PERSONNEL 
Pres. á Gen'l Mgr. -Alan C. Tindal. 
Program Director -Bud Clain. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 
New England-Kettell-Carter, Inc. 

3. FACILITIES 
5,000 w. days. 1,000 w. nights; 1270 kc. Directional - 
same pattern day and night. 
Operating schedule: 5:30-1:00 am weekdays; 8:00 am - 
midnight Sun. EST. 

4. AGENCY COMMISSION 
15/0 net time only; terms on contract. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, Sa, Sh. 3d. 4e, 9d, 5, 6b, 7b, 8. 
Rate Protection: llb, 12b. 13b, 14b, 15a. 
Basic Rates: 20b, 21b, 22a, 24a, 25a, 28b. 29a, 29b, 

30. 33d. 
Contracta: 40a. 41. 42a, 44a, 48, 51b. 
Comb.: Cont. Discounts: 60e. 60e, 62d. 
Concellation: 70e. Toc, 71a, 73a, 
Prod. Services: 81. 

TIME RATES 
Eft 10/1/68-Ree'd 9/5/68. 

I -Mon thru Sat 6-10 am. 
II -Mon thru Sat 3-7 pm. 
III -Mon thru Sat 10 am -3 pm; Sun all day. 
IV-AU other times. 

6. SPOT ANNOUNCEMENTS -Section I - 
PER WK: I min 30/20 IOsee 
1 ..... 34.00 27.00 17.00 
12 ti 30.00 24.00 15.00 
18 tL 28.00 22.40 14.00 

-Section 11I- 
1 ti 25.00 20.00 12.50 
12 ti 23.00 18.40 11.50 
18 U. 22.00 17.60 11.00 

- Section 11 - 
I min 30/20 IO sea 
30.00 24.00 15.00 
25.00 20.00 12.50 
23.00 18.40 11.50 
-Section IV - 
19.00 15.20 9.50 
17.00 13.60 8.50 
16.00 12.80 8.00 

7. PACKAGE PLANS 
BEST BUY PLANS 

PER WK. EA: I min 
Plan A-30 U (6I, 611, 1211I. 8IV) 19 
Plan B-15 ti (3I, 3II, 6III, 31V) ....... _.._._...... _ 21 
Not combinable with other weekly plane foc added 
frequency. 

8. PROGRAM TIME RATES 
5 min -1-1/2x 1 -min 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -4% 52 wk -8% 
Not applicable to Best Buy Plan. 
Rateholder: Minimum wkly ached of 6 1 -min spots. 
6 am -12 mid Mon -Sun, necessary to maintain coosee 
wk advertising. 

1949 

WEST SPRINGFIELD 
Media Code 4 222 8190 7.00 
Communication Industries. Inc., 34 Sylvan St.. West 

Springfield, Maas. 01089. Phone 413-785-1513. 
I. PERSONNEL 

Pres. & Gen'l Mgr. Zachary W. Land. 
2. REPRESENTATIVES 

McGavren-Guild-POW Radio, Inc. 
Boston -Bill Creed Associates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w, nights; 1490 Ice. 

Directional daytime. Non -directional nights. 
Operating schedule: 5-1 am weekdays: 7 am -midnight 
Sun. EST. 

4. AGENCY COMMISSION 
15/0 net time only: 10th of following month. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a, 3b, 9a, 4d, 5, 6a, 8. 
Rate Protection: 10a, lia. 12a, 13a. 14a. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 28, 28a, 

29a. 
Contracte: 40a. 46, 47a. 
Comb.: Cont. Discounts: 60a. 61b, 82b, 62e, 
Cancellation: 70a, 70e. 71a. 73a. 
All rates listed Include 25% production cost. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff 11/1/67-Rec'd 9/13/67. 

AA -Mon thru Sat 6-10 am & 4-7 Dm. 
4.40 A -Mon thru Sat 10 am -4 pm; Sun all day. 
4.15 B -All other times. 

3.90 
7. PACKAGE PLANS 

AA: 1 ti 
3.45 1 min... ___ 22.00 

20/30 sea_._ ___. 18.00 

6 ti 12 t1 18 ti 24 t1 
20.00 18.00 17.00 18.00 
16.00 14.00 13.00 12.00 
10.00 9.00 8.50 8.00 

A: 
1 min_ ..... 20.00 18.00 16.00 15.00 14.00 
20/30 sec_ ......... 16.00 14.00 12.00 11.00 10.00 
10 sec. _ 10.00 9.00 8.00 7.50 7.00 B: 
1 min_........_.._........ 15.00 13.00 12.00 11.00 10.00 
20/30 sea...__ 12.00 10.00 8.00 7.00 6.00 
10 sea 7.50 8.50 6.00 5.50 5.00 

8. PROGRAM TIME RATES 
5 min: 1-1/2 x 1 -min. 

WTYM 
1947 

EAST LONG MEADOW 
Media Code 4 222 8320 0.00 
Executive Broadcasting Corp., Inc., Box 545. East 

Longmeadow, Mass. 01028. Phone 413-525-4141. 
STATION'S PROGRAMMING DESCRIPTION 

WTYM: Programmed for adults and mature young 
adults. 
8 announcers emcee entire operation. NEWS: 5 min 
hourly, except morning traffic 10 & 15 min per- 
sonality newscasts. Stock market beeper report daily 
at 4:30 pm. SPORTS: show daily at 4:55 pm. 
COMMERCIAL POLICY: 12 minutes per hour. 
MUSIC 90%: showtunea, film music, big orchestra- 
tions, standards. 3 man news department, 1 mobile 
unit. Sat and Sun music all day. Contact Repre- 
sentative for further details. Rec'd 7/17/67. 

I. PERSONNEL 
Co -Sta. Mgrs. -Donald Wilkes & Michael Schwartz. 
Operations Manager -Mort Roberts. 
Office Manager -Maureen O'Rell. 

2. REPRESENTATIVES 
Boston -Harold H. Segal & Company. 

3. FACILITIES 
5,000 w.: 1600 ke. Non -directional. 
Operating schedule: 6:00 am -sign -off. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 1b, 2b, Sa, 3b, 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 15a, 16. 
Basic Rates: 20a, 20b, 22b, 23a, 24c, 25c, 26, 27. 

28b, 28c, 29a, 32a, 33a. 
Contracts: 40a. 41, 94b, 46. 48. 
Comb.; Cont. Discounts: Sob, 60d, 60e, 60f, 60h, 801, 

61e. 
Cancellation: 70a. 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Ratea effective February 1, 1964. 
Rates received January 20. 1964. 

Class AA -6:00-9:00 am and 4:00-7:00 pm. 
Class A-9:00 am -4:00 pm and all other times. 

6. SPOT ANNOUNCEMENTS 
MORNING AND EVENING OVERTURE 

CLASS AA 
1 MINUTE 

1 wk 
12 tl_.._. .......... 14.00 

13 wk 28 wk 52 wk 
13.00 12.00 11.00 
12.00 11.00 10.00 

24 U...____..-__.-._.- 12.00 11.00 10.00 9.00 
36 ü--._____.._-. . _._._. . 11.00 10.00 9.00 8.00 

80 SECONDS 
12 ü____._...-.._..._._.-... 12.00 11.00 10.00 9.00 
18 ti_...._._ ._ 11.00 10.00 9.00 8.00 

10.00 9.00 8.00 7.00 
88 ü..._.._.-. 9.00 8.00 7.00 6.00 

MORNING CAROUSEL AND MIDDAY SERENADE 
CLASS A 

1 MINUTE 
10.00 9.00 8.00 

18 tí._____....___._..___._... 10.00 9.00 8.00 7.00 
24 U........_....._._..._._....-. 9.00 8.00 7.00 6.00 
86 ü_...........___ ............._._ 8.00 7.00 6.00 5.00 

30 SECONDS 

24 U...__ .._._...__... 7.00 
88 ü.._... 8.00 
30 oeoonda-50% of applicable 1 -minute 

8. PROGRAM TIME RATES 
Ix 26x 52x 

1 hr.... ..... _._....... _...._-... 100 90 85 
1/2 by 75 65 80 
1/4 hr _...__.-..._ 50 40 35 
5 min 20 15 17 

8.00 
7.00 
6.00 
5.00 

7.00 
6.00 
5.00 
4.00 

rate. 

6.00 
6.00 
4.00 
8.00 

18Ó 70 
20 

40 
5 20 

15 12 

TAUNTON (1 AM; 1 FM) 
Itr:'tal County -Map Location J-6 

See SItDS consumer market map and data nt begin- 
ning of the State. 

WPEP 
1949 

Subscriber te the NAB Radio Code 
Media Code 4 222 8450 5.00 
Silver City Bmadcseting Corp., Box 1228, 49 Broad- 

way. Taunton, Mass. 02780. Phone 617-824-7528. 
I. PERSONNEL 

Pres. & Gen'i Mgr. -J. Marshall McGregor. 
Sta. & Com'I Mgr. -Ronald H. Mendier. 
Chief Engineer -William E. Aldrich -Ames. 

2. REPRESENTATIVES 
New England -Nona Kirby Co., Inc. 

3. FACILITIES 
1,000 w. days; 1570 kc. Non -directional. 
Operating schedule: 6:30 am -sign -off weekdays: 8:00 
am -sign -off Sun. EST. 

4. AGENCY COMMISSION 
15/0 time oar. 

5. GENERAL ADVERTISING Ses coded regulations 
NAB Radio Code Advertising Standards apply, 
General la, 2a, 3d, 4a. 9d, 5, 6a, 7a, 8. 
Rate Protection: lob, 11b. 13h, 14b. 15b. 
Basic Rates: 20b, 21b, 22b, 23a, 24b, 25a, 28c, 29a, 

32b. 
Contracts: 41, 43, 44a, 45, 46, 47a, 48. 50, 51e. 
Comb.: Cont. Discounts: 60h, 601, 61e. 
Cancellation: 71a. 72. 73b. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 15, 1964. 
Rates received October 5. 1984. 

7. PACKAGE PLANS 
1 MINUTE ROS 

PER WE: 1 wk 4 wk 13 wk 26 wk 52 wk 
1 ti_.....-._.._ 5.00 19.00 58.50 110.50 208.00 
7 ti.__-.._._ 33.25 126.00 373.10 682.50 1274.00 
12 ti.._...__... 54.00 204.00 561.60 1060.80 1998.80 
18 ti______ 76.50 288.00 795.60 1497.60 2808.00 
25 ti.___.._..._ 100.00 375.00 1040.00 1950.00 3640.00 
30 tt _ 112.50 420.00 1170.00 2184.00 4056.00 
40 ti. 140.00 520.00 1496.00 2740.00 4992.00 
50 tL.....-...._ 150.00 560.00 1560.00 2880.00 5200.00 
60 U-.._.__. 168.00 624.00 1716.00 3120.00 5816.00 

30 SECONDS 
5 U._.____. _.. 65.00 195.00 877.00 715.00 
10 ti._.._ .___. 120.00 357.50 689.00 1500.00 
15 ti..- _..-_...._ 165.00 487.50 986.00 1755.00 
20 tí._..___._.-...__... 200.00 624.00 1170.00 2184.00 
30 U. 288.00 877.50 1638.00 8120.00 

ONE WEEK SO SECOND SATURATION 
10 ii..__._.._.__ 35.00 25 ti 68.75 
15 ti _ 45.00 50 ti.,.. 125.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min S min 

1 ti._ .50 15.00 10.00 
26 ti. _. _ 29.00 18.00 14.50 9.50 
52 ti 28.00 17.50 14.00 9.00 
104 ti 27.00 17.00 18.50 8.50 
156 ti 25.50 16.50 13.00 8.00 
260 ti 24.00 16.00 12.50 7.50 
812 tl.._ ......... ..... 22.50 15.50 12.00 7.00 

WRLM (FM) 
f086 

Media Code 4 222 8580 9.00 
Audio -Air, Inc., Box 2, Taunton, Mass. 02780. Phone 

817-822-5342. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Joseph G. Quill. 
Treas. & Sales Mgr. -John P. McCarthy, 

2. REPRESENTATIVES 
Call station direct. 
Regional -New England Spot Bales, Inc. 

3. FACILITIES 
ERP 14.000 horla., 4830 vert- 93.8 me. 
Operating schedule: 8 am -midnight daily. EST. 
Antenna ht.: 180 ft. above average terrain. 

4. AGENCY COMMISSION 
None. All rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 1b, 2a, 2b. 3a, 3b. 3c, 3d, 4a, 5. 6a, 7a, 8. 
Rate Protection: 10b. 11e. 12e, 13b, 15b, 16. 
Basic Ratee: 20b. 21e. 21b, 21e, 22a, 22b, 23a, 23b, 

29a. 25a, 26, 28a, 29a. 
Contracts: 40a. 44a. 45, 46, 51a, 51c. 
Comb.; Cont. Discounts: 60a. 62b. 
Cancellation: TOa, 70e, 71a, 72. 
Prod. Services: 82. 

TIME RATES 
ER Reed 3/24/66. 

S SPOT ANNOUNCEMENTS 
I min 30 sec I min 30 ace 

1 z__ 5.75 4.30 158 x.__..-._._. 4.25 3.00 
28 x...-_ 5.50 4.10 260 3.75 2.80 
52 z..- 5.25 3.90 312 x..._.__...._ 3.25 2.40 
104 x._...._.._... 4.75 3.55 52.0 x.. 2.50 1.85 
10 second ID's, fiat 1.50. 

7. PACKAGE PLANS 
10tí 15 ti 20t1 25t1 50 511 

1 mis 50 60 70 85 150 
30 sec..._ ...... 40 45 50 80 100 It. SPECIAL FEATURES 
News programs, extra ......_..._....__... 2.00 

WALTHAM 
Middlesex County -Step Location H-4 

Bee 811DS consumer market map and data at begin- 
ning of the State. 

See Boston 
(including Brookline, Cambridge, Medford, 
Waltham) 

438 Spot Radio Stations November 1, 1968 



WARE 
Hampshire County -Map Location D-4 

See SIMD8 consumer market map and data at begin- 
ning of the State. 

WARE 
1948 

R A'B 
Media Code 4 222 8710 2.00 
Central Broadcasting Corp., 90 South St., Ware, 

Mass. 01082. Phone 413-967-6231. 

STATION'S PROGRAMMING DESCRIPTION 
WARE: Programmed for general interest.. 
AIR PERSONALITIES handle all shows. NEWS: 
concentration of news from area towns. Maintain 
staff of 4 local newsmen, 2 mobile units equipped 
with 2 way radio plus staff of 26 stringer reporters 
in area towns. Telephone call in, in person guest 
show daily 12:15-1 pm. SPORTS: major league 
baseball, basketball and hockey, pro football, high 
school basketball, baseball and football, plus little 
league games. MUSIC: middle-of-the-road. Contact 
Representative for further details. Bec'd 9/25/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Allan W. Roberts. 
Vice-Pres. & Sta. Mgr. -Richard Vaughan. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 
New England -Harold H. Segal & Company. 

3. FACILITIES 
1,000 w.; 1250 he. Directional -night only. 
Operating schedule: 5:55-1 am. EST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 9a, 9c, 5, 6a, 7a, 8. 
Rate Protection: 10h, 11h. 12h, 13h, 14h, 15b, 16. 
Basic Rates: 200, 21b, 22a, 23a, 24b, 25a, 26, 27, 

28b, 29b, 30. 31, 33a. 
Contracts: 40a, 41, 42b, 44a, 95, 97e, 98, 49, 50, 51a. 
Comb.; Cork. Discounts: 80e, 61c, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 3 Eff 6/2/68 -Reed 5/31/68. 

6. SPOT ANNOUNCEMENTS 
FIXED: Is 26x 52x 104x I56x 260+ 

1 min 15 14 13 12 11 10 
7. PACKAGE PLANS 

PER WK, ROS: 12 ti le tl 24t1 
13 consec wks 9.50 9.00 8.50 
26 consec wks 9.00 8.50 8.00 
52 consec wks 8.50 8.00 7.50 

SHORTS 
ROS PER I/4 FIR, PER W K, EA: 15 ti 30 81 60 tI 
10 sec 5.00 4.50 9.00 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x I56x 260+ 

1 hr 100 95 90 85 80 75 
1/2 hr 75 70 65 60 55 50 
1/4 hr 50 45 40 35 30 25 
5 min 35 30 25 20 17 15 

WESTFIELD 
Hampden County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Springfield -Holyoke - 
Chicopee 
(including East Longmeadow, Westfield, 
West Springfield) 

WEST SPRINGFIELD 
Hampden County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Springfield -Holyoke - 
Chicopee 
(including East Longmeadow, Westfield, 
West Springfield) 

WEST YARMOUTH (1 AM; 1 FM) 

Barnstable County -Map Location L-6 
See SRDS consumer market map and data at begin- 
ning of the State. 

WOCB WOCB-FM 
1940 1948 

R A B 

Media Code 4 222 8840 7.00 
Ottaway Stations, Inc.. South Sea Ave.. West Yar- 

mouth. Cape Cod, Mass. 02673. Phone 617-775- 
0500. 

Other studios -Hyannis, Falmouth. Macs. 
STATION'S PROGRAMMING DESCRIPTION 

WOCB: Programmed for adults. 
News: on the hour. 15 min at 8 am. 1 pm. 6 Dm, & 
11 Dm. All other news on hour, 5 min UPI service. 
Tides and weather casts 7:25 am, 8:15 am, 12:35 
pm, 7:05 pm. SPORTS: 7:35 am, 4:05 pm, 6:20 
pm. Play-by-play local hockey, football and basket- 
ball. Women's show 9:05-10 am, 11:30 am -12:30 pm 
with male personality. Guest interviewa conducted. 
General popular music, featuring standards, show - 

tunes, jazz, middle-of-the-road. Classical music 2-3 
pm & 10-11 pm. Vacation information all day in 
summer. Prominent newsmakers interviewed by news- 
men panel each week. Contact Representative for 
further details. Recd 7/19/67. 

I. PERSONNEL 
Manager -Paul W. Stiles. 

2. REPRESENTATIVES 
New England-Kettel-Carter, Inc. 
New York-Ottaway Advertising Sales. 
Call station collect. 

3. FACILITIES 
1,000 w. days; 250 w. nights. 1240 ke. 

Non- directional. 
Operating schedule: 6:30 am -midnight daily; 7:45 
am -midnight Sun. 
FM FACILITIES 
ERP 13,500 w.; 94.9 mc. 
Operating schedule: 6:30 am -midnight daily; 7:45 
am -midnight Sun. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3a, 4a, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 21a, 22b, 23a, 24a, 25a, 26, 33c. 
Contracts: 40a, 41, 44a, 95, 46, 97a, S1a. 
Comb.: Cont. Discounts: 60a, 60d, 60e, 601, 81e, 62d. 
Cancellation: 71a. 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Eff 4/16/67 -Reed 5/15/61. 
7. PACKAGE PLANS 

1 MINUTE -ROS 
PER WK: 

I ti 
Flat 8.50 
13 wk 7.25 
26 wk 6.00 
52 wk 5.00 

Flat 6.40 
13 wk 5.95 
26 wk 4.50 
52 wk 3.75 

Flat 4.25 
13 wk 3.65 
26 wk 3.00 
52 wk 2.50 2.30 2.10 1. 

5 ti 
8.10 
6.85 
5.60 
4.60 

30 
6.10 
5.15 
4.20 
3.45 

10 
4.05 
3.45 
2.80 

10 ti 15 ti 20 tl 
7.70 7.30 6.90 
6.45 6.05 5.65 
5.20 4.80 4.40 
4.20 3.80 3.40 

SECONDS -ROS 
5.80 5.50 5.20 
4.85 9.55 9.25 
3.90 3.60 3.30 
3.15 2.85 2.55 

SECONDS -ROS 
3.85 3.65 3.95 
3.25 3.05 2.85 
2.60 2.40 2.20 

1.70 

30 II 
6.50 
5.25 
4.00 
3.00 

9.90 
3.95 
3.00 
2.25 

3.25 
2.65 
2.00 
1.50 

40 tl 50 ti 
6.10 5.70 
4.85 4.45 
3.80 3.20 
2.60 2.20 

4.60 
3.65 
2.70 
1.95 

3.05 
2.45 
1.80 
1.30 

9.30 
3.35 
2.40 
1.65 

2.85 
2.25 
1.80 
1.10 

8. PROGRAM TIME RATES 
I hr 1/2 1/4 10 min 5 min 

1 x 70 45 28 24 15 
13 z 65 42 26 22 13 
26 z 80 39 24 20 11 
52 z 55 36 22 18 9 
104 x 50 33 20 16 8 
156 z 45 30 18 14 7 
260 z 40 27 16 12 6 
312 z 35 24 14 10 5.50 

10. SPECIAL FEATURES 
News participation add .50 to applicable rate. 

SEASONAL 
Above rates increase 25% from the second Sunday in 
June through the second Saturday in September to 
all except 52 week contract advertisers. 
Minimum rate holder: 5 spots per week, limited to 
same length. 

FOR THE BENEFIT 

OF THE USERS OF SRDS 

ALL ADVERTISEMENTS 

IN THIS EDITION 

RELATING TO 

AUDIENCE/RATING DATA 

SHOULD BE CONSTRUED AS 

INFORMATION BASED ON 

SURVEY ESTIMATES 

AND SUBJECT TO THE 

QUALIFICATIONS DESCRIBED 

IN SAID SURVEY REPORT. 

WORCESTER (4 AM; 2 FM) 
Worcester County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAAB 
1931 

R A B 

Media Code 4 222 8970 2.00 
WAAB Inc., 34 Mechanic St., Worcester, Mass. 

01608. Phone 617-752-5611. 

I. PERSONNEL 
Managing Director -Frank Ward. 
General Sales Manager -Raoul Shorr. 
Operations Manager -David McNamee. 

2. REPRESENTATIVES 
Dore & Allen. Inc. 
New England -Bill Creed Associates, Inc. 

3. FACILITIES 
5,000 w.; 1440 kc. Directional -different pattern day 
and night. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0 net time; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. la, 2b, 3a, 3b, 3d, 4a, 4d, 5. 6a, Tb. S. 
Rate Protection: 10b, 11b. 12b, 13b, 19b, 15b, 18. 
Basic Rates: 20a, 20b, 21a, 21b, 21e. 21d, 22b, 23a, 

24a, 25a, 28, 27, 28b, 28e, 29a. 29b, 31. 32b, 3Sa. 
Contracts: 40a, 41, 42b, 42d, 43, 44a, 44b, 46, 48, 

51a, 51b, 51c. 
Comb.; Cont. Discounts: Bob, 60d, 60e, 60f, 60h, 601, 

01b, 61e, 62b, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective September 1, 1965. 

Bates received August 9. 1965. 

7. PACKAGE PLANS 
1 MINUTE SATURATION 

ANNOUNCEMENT PLANS 
CLASS AA 

(6:00-9:00 am Mon thru Sat and 4:00-7:00 pm) 
PER WK: 1 wk 13 wk 26 wk 52 wk 
8 ti 18.00 17.00 16.00 15.00 
12 ti 17.00 16.00 15.00 14.00 
18 ti 16.00 15.00 14.00 13.00 
24 tl..._.._..._._.._ 15.00 14.00 13.00 12.00 
30 ti..._.._ 14.00 13.00 12.00 11.00 

CLASS A 
(9:00 am -4:00 pm Mon thru Sat) 

6 ti 17.00 16.00 15.00 14.00 
12 ti 16.00 15.00 14.00 13.00 
18 ti 15.00 14.00 13.00 12.00 
24 ti 14.00 13.00 12.00 11.00 
30 ti 13.00 12.00 11.00 10.00 

CLASS B 
(All other times) 

6 ti 12.00 11.50 11.00 10.00 
12 ti 11.50 11.00 10.00 9.00 
18 ti ....... ................_ 11.00 10.00 9.00 8.50 
24 ti 10.00 9.00 8.00 8.00 

ROS 6 DAY PLAN 
(Mon thru Sat) 

1 -Minute Announcements 
12 Class AA and 12 Class A -per wk 300. 
20 or 30 second announcements -75% of applicable 
1 -minute rate. 
10 second announcements -50% of applicable 1 - 
minute rate. 

WAAB-FM 
1961 

Media Code 4 222 8971 0.00 
WAAB, Inc., 34 Mechanic St., Worcester, Mass. 

01608. Phone 617-798-8637. 

I. PERSONNEL 
Managing Director -Frank Ward. 
General Manager -Kenneth Duquette. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
New England-Kettell-Carter, Inc. 

3. FACILITIES 
ERP 18,500 w.; 107.3 mc. 
Operating schedule: 7:00 a.m. to midnight dally. EST. 
Antenna ht. -800 ft. above average terraltt. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3b, 3d, 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: lob, 11b, 120, 13b, 141, 15b. 16. 
Basic Rates: 20a, 20b, 210, 21b, 21e, 21d, 22b, 23a, 

24a, 25a, 26, 27, 28b, 28e, 29a, 29b, 31, 32b. 33a. 
Contracts: 40a, 41, 42b, 42d, 43, 44a. 44b, 46, 48, 

51a, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e. 60f, 60h, 601. 

81b, 61e, 62b, 62d. 
Cancellation: 70b, Tod, 71a, 72. 73a, 73b, 
Prod. Services: 80, 81, 82. 
Affiliated with American FM Network. 
FM operated separately from AM. 

TIME RATES 
No. 11 Eff 2/1/68 -Reed 1/24/68. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 6ti 12 ti 18 ti 24tí 36 ti 
1 wk 12.00 11.00 10.00 9.00 8.00 
13 wk. 11.50 10.50 9.50 8.50 7.50 
26 wk. 11.00 10.00 9.00 8.00 7.00 
52 wk. 10.00 9.00 8.00 7.00 6.00 
ID's: 50% of 1 -min. 20/30 sec: 80% of 1 -min. 

MASSACHUSETTS 

WFMP (FM) 

R A 

1960 

CITY OF LICENSE 

FITCHBURG 

©OFM] 
Media Code 4 222 9640 6.00 
(This la a duplicate of the listing appearing under 
Fitchburg, Mass.) 
Music Service Corp., 170 Prichard St.. Broadcast 

House, Fitchburg, Mass. 01421. Phone 617-343- 
4897. 

Other Offices: 554 Main St., Worcester, Mass. Phone 
617-791-4556. 
STATION'S PROGRAMMING DESCRIPTION 

WFMP(FM): See WFGL listing for programming 
description. 

I. PERSONNEL 
President -George I. Chatfield. 
General Manager -John O'Day. 
Program Director -Edward Broughey. 

2. REPRESENTATIVES 
West Coast -Lee F. O'Connell Company. 

3. FACILITIES 
EttP 50.000 w.; 104.5 mc. 
Operating schedule: 5-1 am. EST. 
Antenna ht.: 280 ft. above sea level. 

4. AGENCY COMMISSION 
15% on net time only; no cash discounts. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 29a. 

TIME RATES 
Eft Reed 8/30/66. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

Ix 262 52x 104x 156x 260x 912x 
1 min 10.00 9.25 8.50 7.75 7.00 6.25 5.50 
30 sec 7.50 7.00 6.50 6.00 5.50 5.00 4.50 

7. PACKAGE PLANS 
1 -MINUTE SATURATION PLANS 

(ROS) 
PER WK: 1 wk 13 wk 26 wk 39 wk 52 wk 
12 tl 60.00 57.00 54.00 51.00 48.00 
18 ti 85.50 81.25 76.75 72.50 68.25 
24 ti..._ 108.00 102.50 97.25 91.75 86.50 
30 ti 127.50 121.00 114.75 108.25 102.00 
40 ti 160.00 152.00 144.00 136.00 128.00 

10 -SECOND ROS RADIO SHORTS 
PER WK: 
15 ti 95 60 ti 135 
30 ti 75 (D) 

WNEB 
1946 

Media Code 4 222 9230 0.00 
WNEB, Inc., 905 Main SL, Worcester. Mass. 01608. 

Phone 617-756-4672. 
STATION'S PROGRAMMING DESCRIPTION 

WNEB: Programmed for adults. 
12M-5 am general popular music and standards with 
personality. 5-9:30 am news, general popular music, 
personality, and programming meteorologist with 
weather. 9:30-10 am women's personality. 10-11 am 
network news and entertainment. 11 am -12:30 pm 
telephone talk show with personality and guests. 30 
min news 12:30-1 pm. Afternoon general popular 
music with personality. Evenings and weekends local 
and big league sports, pro basketball, hockey, foot- 
ball. Contact Representative for further details. 
Recd 5/22/68. 

I. PERSONNEL 
President -Joan V. Steffy. 
Sta. & Comm. Mgr. -Robert F. Nime. 
Program Director -Walter Chenausky. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 
New England -Harold H. Segal & Company. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1230 he. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General; la, 2a, 2b, 3a, 4a, 9d, 5, 6b, 7a. 
Rate Protection: 10b, 11b, 12f, 13b, 14b, 15a, 15b. 
Basie Rates: 21a, 21b, 21e, 21d, 22a, 22d, 23a, 24a, 

24e, 25e, 27. 30. 
Contracts: 90a, 41, 92d, 44a, 45, 46, 51a. 
Comb.; Cont. Discounts: 60a, 80e, 60d, 60e, 60f, 60h, 

60i, 61a, 61b, 62b, 62d. 
Cancellation: 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Eff 1/68 -Reed 1/5/68. 

AA -Mon thru Sat 6-9 am; noon -12:30 pm & 4-6:45 
pm. 
A -Mon thru Sat 9 am -4 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

PER YR: Ix 52x I56x 312x 500x 1000x 
1 min. 30.00 28.00 27.00 26.00 24.00 22.00 
30 sec 29.00 22.40 21.60 20.80 19.20 17.60 
10 sec 15.00 14.00 13.50 13.00 12.00 11.00 

7. PACKAGE PLANS 
AA A 

PER WK: I min SO see IO see I min 30 see 10see 
1 ti 20.00 16.00 10.00 19.00 15.20 9.50 
6 ti 19.00 15.20 9.50 18.00 14.90 9.00 
12 ti 17.00 13.60 8.50 16.00 12.80 8.00 
18 tL 16.00 12.80 8.00 15.00 10.40 7.50 
24 ti 14.00 11.20 7.00 13.00 8.80 5.50 
B-50% of AA. 

TOTAL AUDIENCE PLANS 
(1/3 rotation in each time period, 7 days weekly.) 
24 ti 264 36 ti 360 

(Worcester continued on next page) 
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MASSACHUSETTS 6. SPOT ANNOUNCEMENTS 
FIXED POSITIONS 

Ix 52x 1040 I56x 260x 

Worcester -Continued 
1 min. 
30 sec 

20.00 
16.00 

19.00 
15.20 

18.00 
14.40 

17.00 
13,60 

15.00 
12.00 

WORC 
10 sec. 

7. PACKAGE 
10.00 
PLANS 

9.50 9.00 8.50 7.50 

1925 

The Eastman Station 
Media Code 4 222 9360 5.00 
WORC. Inc., 8 Portland Street. Worcester. Mass. 

01608. Swift 9-0581. 
I. PERSONNEL 

President -Robert F. Bryar. 
General Manager -Bart Coblentz. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 
Boston-Eckele & Queen, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1310 kc. Directional - 
same pattern all hours. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3c. 3d, 4a. 9d, 5. 6a, 7a, 8. 
Rate Protection: 106, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21b, 22a, 2213, 23a. 24a. 25a, 290, 

33d. 
Contracta: 40a, 42b, 42d, 446, 45, 46, 97e, 49, 51b, 

51c. 
Comb.; Cont. Discounts: 60a, 60e, 60g, 601, 61a, 62d. 
Cancellation: 70a, 70c, 7Ia, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with The Eastman Network. 

TIME RATES 
Rates effective May 1, 1965. (Card No. 12.) 

Rates received March 24, 1985. 
6. SPOT ANNOUNCEMENTS 

DRIVE TIME 
(6:00-9:00 am and 3:00-7:00 pm Mon Giro Sat) 
PER WK: 
Fixed position or 1 min 30 seo 10 seo 

less than 6 tL flat.._ 24.00 18.00 12.00 
6 tL 20.00 15.00 10.00 
12 ti 18 00 13.50 9.00 
18 16.00 12.00 8.00 

HOUSEWIFE TIME 
(9:00 am -3:00 pm Mon thru Bat; 6:00 am - 

7:00 pm Sun) 
Fixed position or 

less than 8 ti, Oat.._.._.._..__. 20.00 15.00 10.00 
6 ti... 18.00 13.50 9.00 
12 U 16 00 12.00 8.00 
18 tL 14 00 10.50 7.00 
24 13.00 9.75 6.50 

NIGHT TIME 
(7:00 pm -midnight Bun thru Sat) 

Less than 12 ti_...-.._..._ 13.00 9.75 6.50 
12 12.00 9.00 6.00 
18 ti..._ _.-.._ 11.00 8.25 5.50 

5.00 
DISCOUNTS 

26 consec wk ................ 4% 52 coneer wk......._.._... 8% 
Minimum wkly ached of 6 1 -min spots 6am-12mid 
Mon -Sun necessary to maintain eonsec wk advertising. 

7. PACKAGE PLANS 
FAMILY PLAN 

Mon thru Sat: 
6 spots from 6:00-9:00 am. 
6 spots from 4:00-7:00 pm. 
4 spots from 7:00-10:00 pm. 
Sat: 
4 spots from 9:00 am -4:00 pm. 
Sun: 
4 spots from noon -6:00 pm. 

ea tot 
24 1 -minute announcements per 13. 312. 

PERSONALITY PACKAGE 
Sun thru Sat: 
1 spot from 6:00-9:00 are. 
1 spot from 9:00 am -noon. 
1 spot from noon -3:00 pm. 
1 spot from 3:00-7:00 pm. 
1 spot from 7:00-9:00 pm. 
1 spot from 9:00 pm -midnight. 

ea tot 
42 1 -minute announcements per wk..._.-.. 11. 462. 
All announcements and packages, except personality 
package and family plan, are cross -combinable for 
purposes of figuring frequency. 

WSRS(FM) 
1940 

Knight Quality Station 
Media Code 4 222 9490 0.00 
Radio Fitchburg, Inc., Box 286, West Side Station, 

Worcester. Mass. 01602. Phone 617-757-6321. 
1. PERSONNEL 

General Manager -R. H. Grover. 
Sales Manager -John I. Flynn. 

2. REPRESENTATIVES 
Boston -Knight Quality Stations Sales Offices: See 

Rep & 3/O pages. 
3. FACILITIES 

ERP 25,000 w.: 96.1 mc. Stereo. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 608 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3c, 3d, 4a, 9d, 5, 65, 7a, 

8. 
Rate Protection: 10e. 11c, 12e. 13e, 14e. 
Basic Rates: 20a, 21a, 21d, 226, 23a, 24a, 2413, 24e, 

25a. 26, 27, 28b. 28e. 29a, 29h, 30, 31, 326. 
Contracts: 90h, 41, 440, 95, 96, 47a, 49, 50, 51a, 516, 

51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 601, 61b4 62d. 
Cancellation: 71a. 72, 73a. 73b. 
Prod. Services: 80. 81, 82. 
Member: The Knight Quality Stations. 

TIME RATES 
ER 12/1/66 -Reed 2/10/67. 

312x 
12.50 
10.00 

6.25 

DRIVE TIMES WEEKLY VOLUME PLANS 
(Rotate 6-10 am: 9-8 pm) 

PER WK: 10 t 20 t1 30 ti 40 is 
1 min. 11.50 10.50 10.00 9.00 
30 sec 9.20 8.40 8.00 7.20 
10 sec 5.75 5.25 5.00 9.50 

HALF & HALF PLANS 
(50% 

PER W K 20 
otate: i 50% 

40iß) 60 tl 80 ti 
1 min. 10.00 9.25 8.75 8.00 7.50 7.00 
30 sec 8.00 7.40 7.00 6.90 6.00 5.60 
10 sec 5.00 4.62 4.37 4.00 3.75 3.50 

ROS VOLUME PLANS 
1 min. 8.50 8.00 7.50 7.00 6.50 6.00 
30 sec 6.80 6.40 8.00 5.60 5.20 4.80 
10 sec 9.25 4.00 3.75 3.50 3.25 3.0u 

8. PROGRAM TIME RATES 
FIXED POSITONS 

1 hr 1/2 hr 1/4 hr IO min 5 min 
1 x 130 80 50 40 25 

DISCOUNTS 
52x-7.7% 1561-15.4% 312x -30.S% 
104x-11.5% 260x-23.1% 

WTAG 
1924 

NBC Radio Network 

BLAIR RADIO 

Subscriber to the NAB Radio Code 
Media Code 4 222 9620 2.00 
Worcester Telegram and Gazette. Inc., 20 Franklin 

St., Worcester, Mass. 01601. Phone 617-755-4321. 
TWX 617-799-4942. 

I. PERSONNEL 
Vice-Pres.. Radio & Exec. Dir. -Robert W. Booth. 
General Manager -Herbert L. Krueger. 
Sales Manager -Herman H. Kramer. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5.000 w.; 580 he. Directional -separate patterns day 
and night. 
Operating schedule: 510-12:05 am. EST. 

4. AGENCY COMMISSION 
15% on net time charges: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a. Id. 4a, 9d, 5, 613, 7b, 8. 
Rate Protection: 106. 14h. 
Basic Rates: 21a, 226, 23a, 24h, 24e, 25a, 26. 28s, 

29a, 33a. 
Contracts: 40a, 41. 42a, 43, 49a, 95, 46, 47a, 48, 50, 

51b. 
Comb.; Cont. Discounts: 60a, 60d. 80e, 60f, SOL, 81b. 

62d. 
Cancellation: 70c, 71a, 72, 73a, 73b. 
Prod. Services: S0. 82. 
Affiliated with NBC Radio Network and Blair Group 
Plan. 

TIME RATES 
No. 23 Eft 7/1/68-Rec'd 5/21/68. 

AAA -Mon thru Sat 6-9 am. 
AA -Mon thru Fri 3-6:30 pm. 
A -Mon thru Fri 9 am -3 pm & 6:30-8 pm; Sat 9 
am -8 pm; Sun sign -on -8 pm. 
B -Daily after 8 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

WKLY: I ti 6 ti 12 ti 18 t1 24 ti 30 11 
1 min 30.00 29.00 27.00 25.00 23.00 21.00 
30 sec..._ 29.00 23.25 21.75 20.00 18.50 17.00 
10 sec 18.00 17.50 16.25 15.00 14.00 12.75 

CLASS AA 
1 min......_ 25.00 23.00 22.00 21.00 20.00 19.00 
30 sec 20.00 18.50 17.75 17.00 16.00 15.25 
10 see. 15.00 14.00 13.25 12.75 12.00 11.50 

CLASS A 
1 min.. ..... 20.00 19.00 18.00 17.00 16.00 15.00 
30 sea 16.00 15.25 14.50 13.75 13.00 12.00 
10 sea 12.00 11.50 11.00 10.25 9.75 9.00 

CLASS B 
1 min 19.00 13.00 12.00 11.00 10.00 9.00 
30 sec. ...... 11.25 10.50 9.75 9.00 8.00 7.25 
10 sec 8.50 8.00 7.25 6.75 6.00 5.59 

DISCOUNTS 
26 wkv-5% 52 wks-10% 

7. PACKAGE PLANS 
YEARLY BULK RATES 

1 -MINUTE 
PER YR: 300x 500x 750x 1000x 1250x 1500x 

AAA 20.00 19.00 18.00 17.00 16.00 16.00 
AA 18.00 17.00 16.00 15.00 14.00 13.00 
A 14.50 14.00 13.50 13.00 12.50 12.00 
B 8.75 8.511 8.25 8.00 7.75 7.50 

30 SECONDS 
AAA 16.00 15.20 14.90 13.60 12.80 12.00 
AA 14.40 13.80 12.80 12.00 11.20 10.40 
A ......._ 11.50 11.00 10.50 10.00 9.50 9.00 
B 7.00 6.80 6.60 6.40 6.20 6.00 

10 SECONDS 
AAA 12.00 11.90 10.80 10.20 9.60 9.00 
AA 10.50 10.20 9.60 9.00 8.40 7.80 
A 8.50 8.00 7.50 7.00 6.50 6.00 
B 5.25 5.05 4.85 4.65 4.95 4.25 

No further discounts. Not combinable with ether 
schedules. 

8. PROGRAM TIME RATES 
AAA, AA & A -Mon thru Sat 6 am -8 pm; Sun sign - 
on -8 pm. 
B -Daily 8 pm -sign -off 

5 min IO min 1/4 hr 1/2 hr I hr 
AAA, AA & A 40 55 75 110 175 
B 20 28 90 55 85 

WEEKLY DISCOUNTS 
6 ti -5% 1S ti -15% 30 ti -30% 
12 ti -10% 24 ti -25% 

MEXICAN STATIONS 
(Adjoining Ariz., Tex., and Calif.) 

XEAE 
COAHUILA, MEXICO 

See listing under Del Rio Area, Tex. 

XEAM 
MATAMOROS, MEXICO 

See listing under Brownsville Area, Tez. 

XEAS 
NUEVO LAREDO, MEXICO 

See listing under Laredo Area, Tex. 

XEAZ 
TIJUANA, MEXICO 

See listing under San Diego Area, Calif. 

XEBBC 
TIJUANA. MEXICO 

See listing under San Diego Area, Calif 

XEBK 
NUEVO LAREDO, MEXICO 

Bee listing under Laredo Area. Tex. 

XECB 
MEXICALI. MEXICO 

See listing under Calexico Area. Calif. 

XECL 
MEXICALI, MEXICO 

See listing under Calexico Area, Calif. 

XED 
MEXICALI. MEXICO 

Bee listing under Calexico Are:. Calif. 

XEFD 
RIO BRAVO, MEXICO 

Bee listing under Weslaco Area. Ter. 

XEGM 
TIJUANA, MEXICO 

Bee listing under Ban Diego Area. Calif. 

XEGNK 
NUEVO LAREDO. MEXICO 

See listing under Laredo, Tez. 

XEHF 
NOGALES. MEXICO 

See listing under Nogales Area. Aria. 

XEHG 
MEXICALI. MEXICO 

See listing under Calexico Area, Calif. 

XEHMLS (FM) 
MATAMOROS, MEXICO 

See listing under Brownsville Area, Tez 

X EJ 
CIUDAD JUAREZ. MEXICO 

See listing under El Paso Area, Tez. 

XEK 
NUEVO LAREDO. MEXICO 

See listing under Laredo Area, Tez 

XEKD 
COAHUILA, MEXICO 

See listing under Del Rio Area. Tez 

XELO 
CIUDAD JUAREZ. MEXICO 

See listing under El Paso Area. Tez. 

X EMJ 
PIEDRAS NEGRAS, MEXICO 

See listing under Eagle Paon Area. Tez 

XEMO 
TIJUANA, MEXICO 

See listing under San Diego Area, Calif. 

XEM U 
PIEDRAS NEGRAS. MEXICO 

See listing under Eagle Pass Area, Tex. 

XENU 
NUEVO LAREDO, MEXICO 

See listing under Laredo Area, Tez 

XEO 
MATAMOROS, MEXICO 

See listing under Brownsville Area, Tex. 

X E O -FM 
MATAMOROS, MEXICO 

See listing under Brownsville Area, Tez. 

XEOR 
REYNOSA. MEXICO 

See listing under McAllen Area, Tex 

XEP 
JUAREZ, MEXICO 

See listing under El Paso Area, Tex. 

XERB 
TIJUANA, MEXICO 

Bee listing under San Diego Area, Calif. 

XERF 
COAHUILA. MEXICO 

Bee listing under Del Rio Area, Tex. 

XERT 
REYNOSA, MEXICO 

See listing under McAllen Area. Tex. 

XESU 
MEXICALI, MEXICO 

See listing under Calexico Area, Calif. 

XETRA 
TIJUANA. MEXICO 

See listing under San Diego Area. Calif. 

XEWG 
CIUDAD JUAREZ, MEXICO 

See listing under El Paso, Tex. 

XEWL 
NUEVO LAREDO, MEXICO 

Bee listing under Laredo Area, Tex. 

XEWV 
MEXICALI. MEXICO 

Bee listing under Calexico Area, Calif. 

XEXX 
TIJUANA. MEXICO 

Bee Rating under San Diego Area. CAUL 

XH NOE (FM) 
NUEVO LAREDO, MEXICO 

See listing under Laredo Area, Tez 
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MICHIGAN 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL .... 904,800 Jackson 9,200 
METRO AREAS Kalamazoo ......... 7,400 

Ann Arbor 15,000 Lansing ...... - 9,500 
Battle Creek _ 12,900 Muskegon - 
Bay City 1,000 Muskegon 
Detroit 713,100 Heights .__ 15,700 
Flint 47,600 Saginaw 23,300 
Grand Rapids .. 19,200 Total Metros_.__ 873,900 
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MICHIGAN 

State, County, City, Metro Area Data 
CITIES AND COUNTIES - This list shows counties in 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

which cities are located. Cities are first, counties next. 
Adrian-Lenawee 
Allen Park -Wayne 
Ann A,bor-Washtenaw 
Battle Creek -Calhoun 
Bay City -Bay 
Benton Harbor -Berrien 
Berkley -Oakland 

Birmingham -Oakland 
Dearborn -Wayne 
Detroit -Wayne 
East Detroit -Macomb 
East Lansing -Ingham 
Ferndale -Oakland 
Flint -Genesee 

Garden City -Wayne Highland Park -Wayne 
Grand Rapids -Kent Hoiland-Ottawa 
Grosse Pointe Woods Inkster -Wayne 

-Wayne Jackson -Jackson 
Hamtramck -Wayne Kalamazoo-Kaiamazoo 
Harper Woods -Wayne Lansing -Ingham 
Hazel Park -Oakland Lincoln Park -Wayne 

Livonia -Wayne Muskegon Heights -Muske-Royal Oak -Oakland 
Madison Heights -Oakland gon Saginaw -Saginaw 
Midland -Midland Oak Park -Oakland St. Clair Shores -Macomb 
Monroe -Monroe Pontiac -Oakland Southfield -Oakland 
Mount Clemens -Macomb Port Huron -St. Clair Southgate -Wayne 
Muskegon -Muskegon Roseville -Macomb Trenton -Wayne 

Troy -Oakland 
Warren -Macomb 
Wayne -Wayne 
Wyandotte -Wayne 
Wyoming -Kent 
Ypsilanti-Washtenaw 

Estimates for: 
STAT E 
COUNTY -Map Loa. Population Households 

City 1/I/68 1/1.68 
Motropoiltan Area (000) (000) 

Consumer Spendable 

Per 
Household 

(s) 

Income Sales -1967 
By Selected 

Passen- 
ger 
Cars 

1/I/68 
(000) 

Farm 
Popu- 
lotion 
1/I/68 
(000) 

Gross 
Farm 

Income 
1967 

($000) ($000) 

-1967 
°ó Distribution of Families 
3000 5000 8000 10000 15000 
to to to to and 

4999 7999 9999 14999 over 

-Total Retail 

($000) 

Sales 
Retail 

Store Types 

Apparel 
($000) 

- 
Per 

Household 
(5) 

Food 
($000) 

Dreg 
($000) 

General 
Mdse. 
($000) 

Home 
Furn. 
($000) 

Auto- 
motive 
(so00) 

Service 
Station 
($000) 

MICHIGAN STATE 
TOTALS 8,597.2 2,474.93 26,063,898 10,531 13.4 21.9 18.8 22.3 18.6 14,087,056 5,692 3,298,441 547,105 2,046,341 733,348 698,550 2,954,642 1,159,691 3,599.70 326.7 1,069,586 

ALCONA G-6 6.6 1.99 14,012 7,041 24.5 20.2 17.7 15.3 7.2 8,153 4,097 1,266 393 436 237 2,166 1,073 2.86 1.4 2,338 
ALGER D-4 7.9 2.20 18,317 8,326 19.4 20.2 21.4 19.1 8.6 9,886 4,494 3,167 398 435 412 216 1,072 1,572 3.26 .8 1,409 
ALLEGtN D-10 62.6 17.76 141,229 7,952 21.1 24.9 21.2 16.6 8.5 85,472 4,813 19,761 2,769 2,616 2,734 1,441 22,622 7,526 26.30 9.8 31,512 
ALPENA G-6 32.1 8.91 66,284 7,439 22.4 26.3 22.1 15.1 6.2 47,954 5,382 13,517 1,610 4,480 4,237 1,723 8,376 3,793 12.42 2.4 4,088 
ANTRIM E6 9.1 2.71 21,760 8,030 22.6 15.9 20.0 18.0 11.0 16,360 6,037 4,999 507 458 231 124 1,102 2,203 4.64 1.8 4,567 
ARENAC F-7 10.1 2.99 20,156 6,741 25.9 17.6 18.1 13.8 7.9 17,420 5,826 3,557 414 433 1,036 299 3,974 2,833 4.28 2.5 5,676 
BARAGA B-3 5.8 1.64 15,303 9,331 17.9 15.5 20.3 21.4 13.0 9,720 5,927 2,209 259 921 248 159 1,612 1,463 3.18 .8 1,050 
BARRY E-10 34.7 10.32 83,300 8,072 19.1 26.3 20.8 16.2 8.5 38,876 3,767 9,292 1,189 2,116 1,150 1,303 6,285 3,765 14.47 5.1 16,077 
BAY F-8 117.0 33.95 296,451 8,732 16.3 23.8 21.5 21.5 12.0 182,896 5,387 44,843 6,317 34,649 13,423 10,480 35,460 16,237 46.63 6.0 19,751 

Bay City 57.1 17.02 149,489 8,783 110,937 6,518 25,883 4,938 20,994 10,013 7,206 22,625 8,211 
Bay City Metro Area 117.0 33.95 296,451 8,732 16.3 23.8 21.5 21.5 12.0 182,896 5,387 44,843 6,317 34,649 13,423 10,480 35,460 16,237 46.63 

BENZIE D-6 6.4 1.97 18,320 9299 19.2 15.8 22.0 23.6 12.1 12,039 6,111 2,982 652 615 321 189 2,295 1,174 3.54 1.0 2,904 
BERRIEN C-11 166.3 49.32 453,621 9,198 15.3 23.8 21.1 20.7 13.4 272,550 5,526 68,525 9,859 37,681 11,220 11,761 48,901 29,259 72.55 10.4 47,422 

Benton Harbor 19.6 6.22 55,581 8,936 86,206 13,859 22,740 1,924 23,715 6,929 5,022 17,492 5,692 
Benton Harbor; St. 
Joseph Combined 31.8 10.21 103,705 10,157 115,321 11,295 30,567 3,624 27,157 9,275 6,479 20,053 8,638 

BRANCH E-11 36.2 10.20 90,272 8,850 17.7 19.6 21.7 19.8 12.4 50,172 4,919 9,226 1,485 3,960 2,381 2,024 9,027 4,579 14.71 4.7 18,795 
CALHOUN E -11t 148.9 45.04 427,151 9,484 14.2 23.3 20.9 22.4 14.3 245,115 5,442 58,780 9,225 32,862 11,427 12,117 52,139 24,523 62.04 6.5 22,054 

Battle Creek 48.8 16.17 140,499 8,689 159,015 9,834 39,316 6,714 29,326 8,787 8,168 36,259 13,578 
Battle Creek Metro 
Area 148.9 45.04 427,151 9,484 14.2 23.3 20.9 22.4 14.3 245,115 5,442 58,780 9,225 32,862 11,427 12,117 52,139 24,523 62.04 

CASS D-11 41.4 12.09 92,255 7,631 20.9 25.7 19.9 16.8 8.7 44,071 3,645 10,867 1,315 752 1,455 1,918 10,212 4,556 17.80 4.7 13,858 
CHARLEVOIX E-5 12.1 3.59 34,818 9,699 18.1 16.9 19.5 23.2 16.0 22,991 6,404 7,228 739 566 940 1,240 4,145 2,500 6.66 1.4 3,113 
CHEBOYGAN F-5.. 14.7 4.14 30,358 7,333 23.8 18.7 17.2 16.3 8.4 30,177 7,289 7,616 1,181 1,044 1,440 597 5,493 4,523 6.33 1.6 2,500 
CHIPPEWA E -4t 34.1 9.31 71,471 7,677 24.4 25.6 17.9 15.7 6.2 41,509 4,459 9,675 905 6,652 1,683 1,007 8,080 3,639 12.18 2.2 2,712 
CLARE E-7 11.8 3.53 22,386 6,342 23.9 20.4 20.0 14.1 4.6 27,951 7,918 7,187 920 931 1,233 844 3,530 5,514 5.73 1.8 4,873 
CLINTON F-9 41.0 11.15 98,547 8,838 17.8 22.9 20.6 20.5 12.0 57,286 5,138 13,292 988 1,761 1,562 1,622 12,825 6,081 16.31 6.2 24,602 
CRAWFORD F-6_ 5.2 1.49 10,806 7,252 25.1 18.6 22.0 15.5 7.9 11,980 8,040 2,880 400 585 374 198 2,343 2,611 2.46 .2 57 
DELTA D-4 34.1 9.83 76,225 7,754 22.9 22.3 22.1 16.7 7.5 54,574 5,552 14,555 1,145 5,065 2,188 2,370 10,227 3,582 13.31 2.0 4,304 
DICKINSON C-4 22.1 6.92 57,599 8,324 21.7 20.0 19.9 19.4 9.7 36,007 5,203 9,824 841 3,686 3,480 2,062 6,484 3,255 10.64 .8 1,895 
EATON E-10 55.0 15.68 137,581 8,774 18.0 21.5 22.9 19.7 11.2 76,639 4,888 22,994 2,716 2,477 2,124 3,165 14,732 8,565 23.21 6.3 24,652 

EMMET E-5 13.9 4.09 38,242 9,350 18.6 17.1 21.9 22.0 13.1 41,154 10,062 8,078 1,387 5,738 3,260 2,213 5,683 3,681 7.12 2.0 2,254 
GENESEE G-9 435.2 124.26 1,278,342 10,288 13.5 24.7 18.0 23.8 17.5 735,666 5,920 160,208 20,528 107,796 36,104 45,609 161,852 59,262 181.75 7.4 15,375 

Flint. 215.4 64.15 723,420 11,277 503,192 7,844 117,371 21,123 82,193 34,774 44,571 125,799 34,366 
Flint Metro Area 480.1 135.80 1,375,093 10,126 14.0 24.9 18.1 23.2 16.8 797,965 5,876 174,551 31,935 109,702 39,569 47,607 180,304 64,586 199.31 

GLADWIN F-7 11.6 3.33 22,096 6,635 22.0 19.9 20.1 16.1 6.5 15,694 4,713 4,749 476 586 452 540 3,195 1,668 4.65 2.7 3,749 
GOGEBIC A-3 21.7 6.94 52,189 7,520 27.7 22.5 17.6 18.6 6.7 31,577 4,550 9,235 965 2,483 3,582 1,585 5,506 2,197 8.44 1.1 808 
GRAND TRAVERSE D-6 37.7 10.18 84,567 8,307 22.3 28.2 15.8 15.3 9.8 13,851 2,158 11,198 3,114 5,461 17,089 6,338 15.88 2.7 8,994 
GRATIOT F-9 38.3 10.89 100,677 9,245 18.5 19.9 20.4 19.9 13.8 57,292 5,261 15,326 1,180 6,257 1,786 1,986 10,542 6,126 15.59 5.6 29,930 
HILLS( ALE F-11 35.8 10.58 92,297 8,724 19.4 18.2 20.0 19.8 12.3 55,916 5,285 12,916 1,263 5,989 1,604 3,094 9,560 5,720 15.07 6.2 22,140 
HOUGHTON B-3 31.6 9.58 72,584 7,577 26.5 20.3 19.6 14.3 6.7 48,864 5,101 12,877 1,388 3,695 2,961 1,841 8,610 4,251 12.32 2.2 3,495 
HURON G-8 33.4 9.33 71,451 7,658 22.1 17.8 18.0 15.5 10.8 52,499 5,627 11,015 1,281 2,036 2,005 2,354 11,917 4,081 14.24 8.2 41,272 
INGHAM F-10 238.2 68.34 778,087 11,386 12.6 22.3 17.8 23.5 20.9 497,360 7,278 103,925 14,677 88,603 20,598 23,652 109,446 36,260 106.10 6.7 25,727 

East Lansing 37.5 8.64 119,370 13,816 37,872 4,383 8,961 2,599 3,061 4,015 996 4,676 4,384 
Lansing 127.0 39.55 430,391 10,882 368,195 9,310 78,985 8,827 82,839 16,439 20,548 95,321 23,270 
Lansing Metro Area 334.2 95.17 1,014,215 10,657 14.1 22.5 18.9 22.5 18.1 631,285 6,633 140,211 18,381 92,841 24,284 28,439 137,003 50,906 145.62 

IONIA E-9 44.7 11.93 94,782 7,945 22.4 26.1 18.9 15.7 7.9 64,284 5,388 16,418 1,804 3,301 2,374 1,984 16,085 5,385 17.34 5.6 23,912 
TOSCO G -7t 19.7 5.80 36,085 6,222 28.3 23.2 20.3 8.7 4.7 33,145 5,715 9,068 1,585 1,077 1,158 1,650 6,618 3,237 9.20 1.1 2,552 
IRON B-4 15.7 4.85 37,656 7,764 20.4 19.0 24.1 18.8 7.4 20,576 4,242 5,976 574 900 1,413 1,340 3,459 2,404 6.52 .8 1,598 
ISABELLA E-8 38.2 9.50 68,211 7,180 24.2 24.8 19.5 11.4 6.3 56,264 5,923 12,621 1,566 6,743 2,230 2,982 11,153 4,164 12.96 5.4 18,166 
JACKSON F-11 142.3 41.10 440,652 10,721 11.7 20.2 20.6 25.0 19.1 215,891 5,253 53,115 7,251 30,643 12,020 9,549 43,543 17,623 58.92 5.6 21,947 

Jackson 52.4 16.69 192,884 11,557 138,771 8,315 29,257 5,139 27,939 10,639 8,684 32,556 8,791 
Jackson Metro Area 142.3 41.10 440,652 10,721 11.7 20.2 20.6 25.0 19.1 215,891 5,253 53,115 7,251 30,643 12,020 9,549 43,543 17,623 58.92 

KALAMAZOO D-11 191.2 54.75 534,712 9,766 14.0 24.8 20.8 21.2 15.2 309,560 5,654 75,766 10,479 42,120 20,847 19,799 57,331 26,392 80.66 5.5 18,281 
Kalamazoo 93.8 27.26 265,328 9,733 210,206 7,711 47,685 7,096 39,543 18,271 19,588 49,595 15,598 
Kalamazoo Metro 
Area 191.2 54.75 534,712 9,766 14.0 24.8 20.8 21.2 15.2 309,560 5,654 75,766 10,479 42,120 20,847 19,799 57,331 26,392 80.66 

RADIO KALAMAZOO 

191,200 POPULATION 

WKMI 
PRIMARY COVERAGE 

490,400 Pop. 

WESTERN Michigan's 

Most Powerful 

Independent 

Music News Sports 

24 Hours A Day 

CALL A McGAVREN-GUILD MAN 

W!Q2 
23,500 
WATTS 

24 hours a day 
separate 

programming 

KALKASKA E-6 3.5 1.08 
KENT D-9 _. 402.5 118.39 

Grand Rapids ........ 220.1 69.06 
Grand Rapids Metro 
Area 514.8 149.54 
Wyoming 63.1 17.01 

KEWEENAW C-2 1.7 .59 

8,935 8,273 
1,225,487 10,351 

630,468 9,129 

1,495,667 10,002 
129,147 7,592 

5,242 8,885 

20.2 15.6 19.6 20.6 11.1 
13.7 22.9 19.7 22.8 17.6 

5,027 
711,183 
422,312 

14.9 23.9 20.2 21.7 15.9 862,485 
114,148 

23.8 15.8 18.8 28.0 8.5 1,701 

4,655 1,647 307 128 187 785 989 2.04 
6,007 172,686 28,492 109,736 34,664 44,479 144,359 60,674 168.38 
6,115 94,623 18,392 71,561 26,397 32,397 87,001 34,228 

5,768 109,903 32,958 121,044 41,181 52,562 178,473 75,239 216.98 
6,711 28,423 2,161 16,117 5,234 9,485 29,733 9,190 
2,883 471 245 328 .96 

.8 1,246 
9.6 27,901 

.1 24 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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State, County, City, Metro Area Data MICHIGAN 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City I/I/68 1/1/68 
Metropolitan Area (000) (000) 

-.Consumer Spendable Ineome-1967 i Distribution 
Per 3000 5000 8000 

Household to to to 
($000) (1) 4999 7999 9999 

Retail Sales -1967 Passen- 
ger 

Cars 
1/I/68 
(000) 

Farm 
Popu- 
lotion 
1/1/68 
(000) 

Grew 
Farm 

Income 
1967 

($000) 

of Families 
10000 15000 

to and 
14999 over 

By Seleeted Store 

Apparel 
($000) 

Types Total Retail Sales- 
Per 

Household 
($000) (1) 

Food 
($000) 

General 
Drug Mdse. 
($000) (1000) 

Home 
Furn. 
(6000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

LAKE D-7 
LAPEER G-9 
LEELANAU D-6 
LENAWEE F-11 

Adrian 
LIVINGSTON F-10 
LUCE E-3 
MACKINAC E-4 
MACOMB H -9t 

East Detroit ......._..._ 
Mount Clemens 
Roseville 
St. Clair Shores 
Warren 

MANISTEE D-7 

5.4 
44.9 

9.7 
84.8 
24.3 
44.7 

7.2 
11.3 

554.8 
46.5 
22.2 
71.1 

100.2 
167.0 
18.6 

1.83 
11.54 
2.78 

23.97 
7.18 

12.60 
1.54 
3.04 

147.19 
12.19 
6.53 

17.56 
24.76 
44.85 
5.74 

8,616 
96,751 
18,250 

209,372 
56,627 

105,099 
14,535 
21,352 

1,282,591 
184,129 
76,831 

149,850 
288,471 
266,400 
48,518 

4,708 
8,394 
6,565 
8,735 
7,887 
8,341 
9,438 
7,024 
8,714 

15,105 
11,766 
8,534 

11,651 
5,940 
8,453 

26.6 
20.9 
27.6 
17.9 

17.8 
16.2 
25.0 
12.1 

21.5 

17.1 
23.1 
17.7 
21.9 

23.0 
21.0 
25.2 
30.7 

21.5 

15.0 
19.1 
19.3 
22.4 

21.6 
18.7 
18.1 
22.1 

20.8 

8.7 
17.5 
11.9 
20.8 

18.9 
21.1 
13.6 
20.4 

19.9 

3.5 
10.3 
6.3 

11.9 

11.4 
13.0 
5.8 

10.9 
_.._ 

10.5 

5,632 
62,299 
15,162 

136,332 
61,961 
65,056 

9,646 
17,064 

788,713 
92,474 
96,239 
88,079 
95,024 

236,032 
28,546 

3,078 
5,399 
5,454 
5,688 
8,630 
5,163 
6,264 
5,613 
5,358 
7,586 

14,738 
5,016 
3,838 
5,263 
4,973 

1,827 
14,343 
7,242 

28,573 
15,436 
17,501 
2,880 
4,504 

198,344 
33,888 
22,473 
17,777 
37,178 
52,539 
9,266 

66 
1,407 

353 
3,927 
1,855 
2,344 

517 
526 

34,099 
2,655 
5,685 
4,233 
4,862 

11,676 
1,135 

103 
1,906 

557 
12,369 
10,024 
2,040 

103 
514 

100,029 
7,498 

11,199 
33,210 
4,447 

36,534 
3,189 

102 
3,465 

213 
6,092 
4,132 
1,674 

634 
546 

27,229 
778 

4,635 
5,530 
3,268 

14,786 
685 

94 
1,998 

596 
5,058 
3,727 
2,383 

305 
379 

31,405 
2,938 
8,224 
6,003 
5,439 
8,953 
1,153 

304 
18,452 
1,045 

30,099 
12,178 
15,797 
2,667 

952 
154,129 
37,051 
27,048 
7,352 

17,968 
27,776 

5,314 

687 
5,324 
1,407 

10,737 
4,079 
6,173 

621 
3,634 

73,354 
6,701 
7,975 
8,660 

12,196 
23,170 

2,379 

2.08 
17.56 
3.94 

34.42 

18.97 
2.27 
3.34 

235.84 

8.61 

.7 
6.8 
2.2 
7.8 

4.5 
.3 
.7 

6.0 

2.0 

1,088 
26,247 
5,856 

44,086 

16,108 
373 
845 

19,464 

4,427 

MARQUETTE C -4t 
MASON D-7 
MECOSTA E-8.. ...... 
MENOMINEE C-5 
MIDLAND F-8 

Mid land ......._ 
MISSAUKEE E-7 
MONROE G-11 

Monroe 
MONfCALM E-9 
MONTMORENCY F-6 
MUSKEGON D-9 

Muskegon 
Muskegon -Muskegon 
Heights Metro Area 
Muskegon Heights 

60.0 
22.1 
21.3 
22.9 
60.7 
36.0 

6.2 
114.7 
25.7 
37.7 

4.5 
163.0 
50.0 

163.0 
20.5 

16.63 
6.82 
5.77 
6.62 

16.02 
9.73 
1.73 

31.29 
7.41 

11.46 
1.40 

47.20 
15.83 

47.20 
5.75 

127,737 
51,451 
49,959 
45,815 

147,425 
96,326 
11,667 

268,814 
73,702 
85,834 

8,531 
419,805 
134,595 

419,805 
47,999 

7,681 
7,544 
8,658 
6,921 
9,203 
9,900 
6,744 
8,591 
9,946 
7,490 
6,094 
8,894 
8,503 

8,894 
8,348 

26.2 
23.4 
19.8 
29.1 
13.0 

26.1 
18.3 

21.9 
20.3 
17.1 

17.1 

22.1 
22.3 
17.1 
22.9 
26.5 

14.5 
25.0 

20.3 
16.3 
28.5 

28.5 

22.6 
20.1 
18.0 
19.8 
23.9 

21.0 
21.9 

20.9 
19.6 
18.8 

18.8 

16.3 
16.1 
19.9 
11.4 
18.1 

11.4 
18.8 

17.5 
15.3 
20.2 

20.2 

6.4 
7.8 

12.4 
5.1 

12.2 

7.4 
10.5 

8.7 
5.4 

11.4 

11.4 

72,800 
36,174 
32,203 
22,828 
94,550 
86,007 

8,283 
124,146 
62,750 
60,916 

7,829 
239,949 
115,228 

239,949 
37,610 

4,378 
5,304 
5,581 
3,448 
5,902 
8,839 
4,788 
3,968 
8,468 
5,316 
5,592 
5,084 
7,279 

5,084 
6,541 

17,990 
9,306 
7,800 
7,521 

24,792 
24,753 
1,828 

29,395 
20,715 
17,882 

1,710 
68,009 
27,816 

68,009 
13.445 

2,119 
1,382 
1,247 

241 
5,055 
4,651 

202 
3,255 
2,260 
1,841 

414 
9,535 
4,230 

9,535 
1,089 

9,213 
2,462 
2,636 
2,293 
9,658 
9,073 

392 
13,717 
9,559 
2,139 

51 
29,492 
24,399 

29,492 
1,009 

6,513 
1.574 
1,498 

388 
4,121 
3,783 

73 
4,510 
4,412 
2,182 

129 
12,568 
11,197 

12,568 
1,183 

3,776 
1,578 
1,156 
1,541 
4,814 
4,767 

345 
5,383 
4,038 
1,990 

264 
14,548 
8,497 

14,548 
4,575 

11,230 
6,056 
5,143 
2,850 

21,168 
20,386 

924 
28,150 
11,674 
14,800 
1,291 

47,197 
19,407 

47,197 
11,895 

7,634 
3,330 
4,452 
2,221 
8,372 
6,825 
1,568 

12,419 
5,225 
5,674 

905 
21,678 
8,830 

21,678 
2,542 

23.61 
9.55 
8.85 
9.87 

25.73 

2.83 
46.78 

17.62 
2.17 

65.87 

65.87 

.8 
3.3 
4.1 
3.4 
3.9 

2.0 
8.9 

6.1 
.7 

3.3 

1,513 
7,376 
8,411 
7,176 
7,353 

5,510 
28,661 

20,689 
1,366 
8,644 

NEWAYGO D-8 
OAKLAND G-9 

Berkley 
Birmingham 
Ferndale 
Hazel Park 
Madison Heights 
Oak Park 
Pontiac 
Royal Oak 
Southfield 
Troy 

OCEANA D-8 
OGEMAW F-7 
ONTONAGON 13-3...._.. 
OSCEOLA E-7.... 
OSCODA F-6 
OTSEGO F-6._ 

25.6 
834.1 
26.0 
31.9 
33.5 
29.7 
44.5 
40.7 
87.9 
98.1 
53.8 
25.5 
16.1 
10.0 
10.8 
12.2 
3.5 
7.7 

7.45 
250.71 

6.84 
9.53 

10.27 
8.37 

11.40 
10.75 
24.86 
27.77 
14.87 
6.60 
4.71 
2.97 
3.19 
3.56 
1.09 
2.18 

52,404 
3,277,937 

93,523 
203,648 
130,563 
88,161 

131,363 
184,664 
289,7'18 
390,002 
157,679 
95,130 
34,120 
17,984 
21,469 
27,883 
8,110 

15,031 

7,034 
14,208 
13,673 
21,369 
12,713 
10,533 
11,523 
17,178 
11,654 
14,044 
10,604 
14,414 
7,244 
6,055 
6,730 
7,832 
7,440 
6,895 

24.0 
6.0 

21.6 
23.2 
26.0 
23.9 
19.2 
27.1 

22.1 
16.6 

19.6 
20.9 
23.3 
17.3 
17.2 
21.4 

18.7 
15.1 

23.0 
16.2 
19.4 
19.8 
19.7 
19.5 

14.0 
25.7 

15.7 
11.6 
13.7 
17.8 
20.0 
14.4 

7.0 
34.9 

7.3 
6.6 
5.0 
8.6 

10.2 
5.9 

29,172 
1,585,309 

27,644 
148,968 
112,378 
49,257 
47,372 
49,238 

236,404 
198,722 
259,895 
24,509 
24,912 
17,096 
11,771 
19,871 

5,430 
24,971 

3,916 
6,871 
4,042 

15,631 
10,942 
5,885 
4,155 
4,580 
9,509 
7,156 

17,478 
3,713 
5,289 
5,756 
3,690 
5,582 
4,982 

11,455 

6,899 
330,030 

8,564 
26,155 
14,793 
19,008 
21,406 
15,200 
46,691 
39,644 
19,700 
9,589 
7,343 
5,138 
3,681 
5,111 
1,557 
5,664 

968 
66,738 

2,049 
8,434 
3,539 
1,410 
2,297 
3,960 
7,964 
9,685 
4,816 

468 
620 
645 
152 
661 
175 
371 

1,704 
283,008 

2,138 
7,205 
6,465 
9,229 
8,762 
6,163 

41,263 
12,559 

137,729 
4,333 

655 
862 
181 
785 

35 
664 

1,162 
96,633 

632 
21,180 

2,470 
1,431 
1,977 
2,733 

13,921 
9,959 

30,640 
179 

1,124 
536 
554 
329 
95 

766 

978 
74,061 
1,446 

11,101 
5,345 
1,724 

722 
750 

14,907 
19,783 
5,922 

331 
262 
511 
378 

56 
466 

5,035 
307,847 

3,341 
45,120 
53,010 

1,866 
1,234 
5,504 

71,841 
61,551 

5,539 
743 

5,313 
3,525 
2,224 
2,688 

676 
3,581 

3,219 
118,027 

4,343 
7,241 
6,132 
3,973 
3,859 
5,307 

15,877 
16,203 
8,768 
3,057 
2,863 
1,325 
1,517 
2,954 

951 
3,779 

10.28 
371.78 

6.91 
4.38 
4.02 
5.70 
1.78 
3.81 

4.7 
5.0 

3.9 
2.0 
1.5 
3.0 

.6 

.8 

11,151 
14,194 

11,654 
4,371 
1,459 
6,283 
1,922 
1,103 

OTTAWA D-9 
Holland 

PRESQUE ISLE F-5 
ROSCOMMON F-7 
SAGINAW F-9 ........ _.. 

Saginaw ._... 
Saginaw Metro 
Area 

ST. CLAIR H-9...._ ...... 
Port Huron 

ST. JOSEPH E-11 
SANILAC H-8 
SCHOOLCRAFT D-4 
SHIAWASSEE F-9 
TUSCOLA G-8 
VAN BUREN D-10 
WASHTENAW G-10...._ 

Ann Arbor 
Ann Arbor Metro 
Area 
Ypsilanti 

112.3 
26.9 
13.2 
7.5 

211.1 
104.6 

211.1 
114.2 
37.5 
46.2 
32.5 
8.2 

57.0 
45.4 
53.0 

197.9 
81.7 

197.9 
25.7 

31.15 
7.90 
3.48 
2.48 

58.90 
30.39 

58.90 
33.30 
11.68 
14.29 
9.50 
2.33 

16.47 
12.47 
16.02 
54.24 
23.97 

54.24 
7.42 

270,180 
79,464 
29,846 
17,191 

625,050 
340,288 

625,050 
276,015 
107,706 
122,719 

70,025 
18,011 

156,240 
109,494 
120,038 
664,088 
329,745 

664,088 
71,162 

8,674 
10,059 

8,576 
6,932 

10,612 
11,197 

10,612 
8,289 
9,221 
8,588 
7,371 
7,730 
9,486 
8,781 
7,493 

12,244 
13,757 

12,244 
9,591 

19.4 

20.8 
19.3 
14.0 

14.0 
19.5 

18.4 
22.7 
22.9 
16.7 
19.9 
20.4 
10.4 

10.4 

26.3 

23.9 
17.9 
20.8 

20.8 
24.1 

23.5 
19.7 
19.3 
22.6 
19.5 
23.8 
20.9 

20.9 

22.0 

18.6 
20.0 
19.6 

19.6 
20.2 

20.7 
20.1 
22.2 
21.3 
20.4 
20.2 
17.1 

17.1 

18.0 

15.7 
16.5 
24.3 

24.3 
17.6 

19.0 
14.1 
16.4 
21.0 
20.3 
16.1 
23.8 

23.8 

10.1 

9.4 
10.4 
18.6 

18.6 
10.3 

11.4 
8.1 
7.6 

13.6 
12.8 

8.4 
24.4 

24.4 

151,302 
62,661 
15,328 
21,467 

342,845 
206,088 

342,845 
162,506 
88,604 
74,156 
46,204 
11,240 
91,236 
58,684 
71,613 

377,131 
208,958 

377,131 
88,425 

4,857 
7,932 
4,405 
8,656 
5,821 
6,781 

5,821 
4,880 
7,586 
5,189 
4,864 
4,824 
5,540 
4,706 
4,470 
6,953 
8,717 

6,953 
11,917 

37,217 
19,507 
4,727 
6,169 

75,303 
43,423 

75,303 
41,614 
23,683 
18,061 
10,638 

2,961 
20,511 
16,027 
20,282 
82,680 
47,116 

82,680 
19,491 

4,466 
2,229 

472 
993 

12,363 
7,918 

12,363 
4,385 
2,406 
1,998 
1,407 

499 
2,761 
1,621 
2,543 

15,240 
10,077 

15,240 
3,018 

11,308 
6,996 

196 
613 

53,185 
35,910 

53,185 
27,702 
21,011 
4,577 
1,387 

405 
10,751 
2,457 
1,902 

40,223 
33,600 

40,223 
6,851 

6,517 
3,132 

560 
338 

20,231 
18,879 

20,231 
6,520 
5,668 
3,166 
1,336 
1,059 
3,610 
1,953 
1,914 

32,048 
29,824 

32,048 
4,079 

8,083 
4,830 

366 
487 

20,479 
14,846 

20,479 
9,331 
7,971 
4,104 
2,218 

455 
4,617 
1,680 
2,795 

24,739 
15,797 

24,739 
7,247 

34,114 

3,734 
2,752 

62,727 
48,448 

62,727 
32,296 
21,479 
15,987 
9,206 
1,251 

21,607 
12,966 
17,126 
77,311 
36,346 

77,311 
24,050 

14,565 
5,840 
1,353 
3,358 

25,811 
15,086 

25,811 
11,994 
4,948 
7,190 
3,749 
1,585 
7,975 
5,838 
7,408 

28,518 
12,177 

28,518 
7,470 

48.60 

4.78 
4.30 

85.11 

85.11 
47.43 

20.65 
13.75 

3.53 
24.76 
18.11 
23.30 
83.13 

83.13 

7.9 

2.2 
.3 

9.5 

7.6 

4.5 
8.8 

.7 
6.4 
8.6 
7.9 
6.7 

26,677 

4,543 
150 

37,522 

21,786 

13,929 
40,220 

539 
23,255 
36,882 
30,112 
24,571 

WAYNE G -10t 2,794.9 
Allen Park._....__..._ 44.4 
Dearborn 120.3 
Detroit . 1,649.0 
Detroit Metro Area__... 4,183.8 
Garden City 50.9 
Grosse Pointe Woods 22.0 
Hamtramck 34.0 
Harper Woods 25.5 
Highland Park_ 37.8 
Inkster 50.6 
Lincoln Park 64.1 
Livonia...._......._.._._ 100.6 
Southgate._. 31.9 
Trenton 25.4 
Wayne 27.7 
Wyandotte 46.6 

WEXFORD D-7 17.2 

831.89 
11.11 
36.40 

508.36 
1,209.79 

12.16 
6.18 

10.72 
6.84 

13.69 
12.09 
17.35 
25.67 
7.84 
6.64 
7.33 

13.27 
5.14 

9,720,252 
140,165 
511,256 

5,740,909 
14,280,780 

114,633 
125,155 
106,300 

82,597 
149,313 
106,559 
183,754 
218,053 

88,732 
66,472 
47,355 

148,051 
47,173 

11,685 
12,616 
14,045 
11,293 
11,804 
9,427 

20,252 
9,916 

12,076 
10,907 

8,814 
10,591 

8,494 
11,318 
10,011 

6,460 
11,157 

9,178 

10.5 

9.8 

19.3 

19.4 

20.5 

17.9 

17.8 

17.8 

20.2 

24.6 

24.2 

23.1 

22.9 

23.7 

13.0 

4,640,291 
52,067 

290,945 
2,815,923 
7,014,313 

64,497 
28,310 
63,704 

106,099 
96,838 
37,472 

143,658 
177,069 
54,634 
28,729 
86,393 
76,070 
42,409 

5,578 
4,686 
7,993 
5,539 
5,798 
5,304 
4,581 
5,943 

15,512 
7,074 
3,099 
8,280 
6,898 
6,969 
4,327 

11,786 
5,732 
8,251 

1,067,066 
28,277 
65,609 

729,355 
1,595,440 

15,604 
10,419 
14,967 
16,459 
24,779 
16,062 
28,185 
42,685 
10,473 
6,443 

16,400 
20,765 
10,859 

203,347 
2,880 

11,366 
126,758 
304,184 

2,786 
2,552 
2,989 
1,603 
3,610 
1,538 
3,957 
7,129 
2,276 
1,724 
3,852 
3,375 
1,427 

832,240 
8,778 

53,211 
457,238 

1,215,277 
7,114 

664 
6,222 

71,577 
36,835 

6,620 
60,028 
51,706 
29,621 
2,038 
3,024 
6,583 
4,428 

260,942 
1,271 

20,579 
166,290 
384,804 

1,655 
696 

6,223 
16,472 
5,753 
1,690 

11,882 
13,645 
3,767 
4,480 
1,455 
2,858 
1,864 

233,449 
2,358 

25,834 
146,095 
338,915 

2,412 
2,090 
4,879 
3,132 
5,196 
1,729 

11,048 
10,814 
2,676 

984 
3,489 
6,955 
2,961 

1,057,759 
276 

69,909 
760,879 

1,519,735 
27,672 
4,912 

20,120 
329 

15,486 
878 

23,789 
12,323 

5,762 
7,045 

36,197 
29,537 
7,269 

333,735 
4,364 

21,761 
192,541 
525,116 

3,954 
2,260 
3,111 
2,060 
4,259 
5,555 
7,685 

11,865 
3,062 
2,920 
8,699 
4,450 
3,802 

1,141.92 

1,749.54 

8.11 

4.9 

2.0 

10,015 

2,475 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 
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MICHIGAN 

MICHIGAN 
See SUDS consumer market map and data at begin- 
ning of the Stare. 

THIS STATE OBSERVES 
DAYLIGHT SAVING TIME 

STATE NETWORKS 

Golden FM Triangle Group 
Comprised of: 

WMZK-FM, Detroit, Mich. 
\VIBM-FM, Jackson, Mich. 
\VTO1)- FM. Toledo. Ohio. 

Media Code 4 223 0060 8.00 
Business Office -c/o John L. Booth, President. 2300 

Buhl Bldg.. Detroit. Mich. 43824. 
2. REPRESENTATIVES 

Fine Music HI-FI Broadcasters, Inc. 
4. AGENCY COMMISSION 

15%.: nn rash discount. 
5. GENERAL RATE POLICY 

When an advertising schedule is placed on WMZK- 
FM and \VTRT-FM a discount of 28% will be given 
from the total card rate for both stations. When an 
advertising schedule is placed on WMZK-FM. 
WTIIT-FM and R'BBC-FM a discount of 33% will 
he given from the total card rate of the three sta- 
tions. All schedules must be run within a 12 month 
period, sterling date of which begine on date of 
first broadcast under initial contract. 

Lemon Network 
Comprised of: 

WLEN-Adrlan \VVMO-Monroe 
Media Code 4 223 0900 5.00 
Business Office: Lenawee Broadcasting Co., 149 Main 

St., Adrian. Mich. 49221. Phone 313-263-1039. 
2. RERESENTATIVES 

John W. Koehn Company. 
4. AGENCY COMMISSION 

15% time only: 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3d, 4a, 5, 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 20b. 21a, 220, 23a, 24e. 25a, 29b, 31. 
Contracta: 40a, 41, 44b, 45. 46, 48, 51b. 
Comb.: Cont. Discounts: 601, 81c, 62d. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
F,ff 1/1/68 -Reed 1/11/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 10ti 2181 41+ 
1 min 8.00 5.50 5.00 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -l0% 26 wk -15% 52 wk -20% 

Michigan Must -Buy Network, The 
Comprised of: 

WTRX-Flint WKNX-Saginaw/Bay 
City 

Media Code 4 223 0120 0.00 
Business Office: itobert E. Eastman & Co., Inc., 1 

Rockefeller Plaza, New York. N. Y. 10020. 
Send copy and Instructions to both stations. 

I. PERSONNEL 
Station Manager -Doug McCall. 
Pres. & Gen'i Mgr. -William J. Edwards (WKNX), 
Vice-Pres.. Sales -Robert Chandler (WKNX). 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL RATE POLICY 
See individual station listing for coded regulations. 
This network is sold only through Robert E. Eastman 
& Company. Inc. Smallest schedule on either station 
is to be used as basis for applicable discount. 

TIME RATES 
Rates effective July 1, 1965. (Card No. 1.) 

Card received September 1, 1965. 
7. PACKAGE PLANS 

WTRX/WKNX COMBINATION RATES 
DRIVE TIME 

(6:00-9:00 am and 3:00-7:00 pm Mon thru Sat) 
PER WK: 
1 ti....._...__- 35, 18 ti..._.-_...-.._..__.._... 26. 
8 ti 29, 24 ti........_.....___..____. 25, 
1- ti 27. 

HOUSEWIFE TIME 
(9:00 am -3:00 pm and 7:00-10:00 pm Mon thru 

Sat) 
1 ti _..._._... 25. 18 ti.__......_...__...._ 20. 
6 ti _.....-, 22, 24 ti..._..._._......_..-.... 19, 
12 ti 21. 

LEISURE TIME 
(10:00 pm -midnight Mon thru Sat: all day Sun) 

1 ti ._... 18. 18 ti _...v_... 14. 
6 ti ._.._ 17. 24 ti... ............. ..... 13, 
19 tl........_._......_. » 15. 

DISCOUNTS 
26 consec wk 4% 52 conece wk.......__._. 8% 

FAMILY PLAN 
24 ti 18. 
Family Plan not combinable with other weekly plans 
for added frequency. 

Northern Power Network 
Comprised of: 

WHO R -Houghton Lake WCf'VJ T City 
WH AK -Rogers City WJML-Petoskey 
Media Code 4 223 0180 4.00 
Business OMee: 348 E. State St., Traverse City, 

Mich. 49604 
I. PERSONNEL 

Manager -.lohn Anderson. 
2. REPRESENTATIVES 

Holman Company Incorporated. 
Stiehl gen -Michigan Spot Sales, Inc. 

4. AGENCY COMMISSION 
15/0 time only 10 days 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, la, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, Ile, 12a, 13a, 14a, 15b. 
Basic Rates 20b, 21a, 21b, 21e, 21d, 22a, 

24c, 25a, 28b, 28c. 
Contracta: 40e, 41, 44a, 45, 46, 47a, 51b. 
Comb.; Cont. Discounts: 60b, 60g, 61b. 
Cancellation: 70a, 70e, 71e, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Eff Rec'd 

23a, 24b, 

12/15/66. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 156e 260x 
1 min 20.25 17.95 16.25 

7. PACKAGE PLANS 
14.35 13.45 

PER WK: 1 ti 5 ti IO ti 20 ti S0 ti 
1 min 20.25 18.25 15.55 13.70 12.90 
30 sec: 90% of 1 -min. 10 sec: 75% of 1 -min. 

Paul Bunyan Network 
Comprised of: 

WTCM-Teeverse City, WATZ-Alpena. Mich. 
NI !eh. \V51TIN-Petoskey. Mich. 

WATT -Cadillac, Mich. WATC-Gaylord, Mich. 
Media Code 4 223 0240 6.00 
Business Office: Midwestern Broadcasting Co.. Paul 

Bunyan Bldg., Traverse City, Mich. 49884. Wind- 
sor 7-7675 

I. PERSONNEL 
Pres. & Gen'i Mgr. -Len Biederman. 
Cm"mereial Manager -R. E. Detwiler. 

2. REPRESENTATIVES 
Alan Torhet Associates, Inc. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, la, 3a, 4a, 4d, 5, 6a, 7b. 8. 
Rate Protection: 10e, Ile, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21e, 22b, 23a. 24a, 25a. 26. 27. 

28b, 29a, 30, 31. 33a. 
Contracts: 40e, 41, 42a, 43, 49a, 45, 46, 97e, 48, 49, 

50. 51a. 
Comb.: Cont. Discounts: 60a, 61h, 62d. 
Cancellation: 70e, 70e, 71a, 72, 73e. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
ER 2/1/67 -Reed 12/20/66. 

AA -6:30-9 am & 4-6 pm. 
A -All other times. 

7. PACKAGE PLANS 
PER WK: Ill 6íi 1201 18ti 24 01 30+ 

AA 32 31 30 28 28 24 
A 26 25 24 22 20 18 

20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 
CONTRACT DISCOUNTS 

26 wk 4% 52 wk 8% 
For less than full network, see individual listings 
with following combination discounts: 
2 sie -5% 3 sta -10% 4 eta -15% 

8. PROGRAM TIME RATES 
Ix 26x 52x 1041 260x 312e 

1/4 hr 110 88 84 82 78 72 
10 min 60 56 52 50 48 45 
5 min 42 38 38 34 32 30 

CONTRACT DISCOUNTS 
26 xk- 4%. 52 wk- 8%. 

ADRIAN (1 AM; 1 FM) 
Lenawee County -Map Location F-11 

See SRDS consumer market map and data at begin- 
ning of the State. 

WABJ 
1946 

R,A El 

Subscriber to the NAB Radio Code 
Media Code 4 223 0300 8.00 
Gerlty Broadcasting Co., 121 W. Maumee. Adrian, 

Mich. 49221. Phone 313-265-7123. 
STATION'S PROGRAMMING DESCRIPTION 

WABJ: Programmed for general interest. 
MUSIC, primarily middle-of-the-road. NEWS: Is 
primary, with coverage based on a combination of 
network and local. Information, chiefly of a local 
nature, part of daily programming. Local community 
events given every hour throughout day. FARM: 
12:15-12:40 pm M -F, market reporte end local inter- 
views. SPORTS: local interviews, live professional 
football, college end high school football and basket- 
ball. Air personalities available for remote broad- 
casts. COMMERCIAL POLICY: personality endorse - 
mente not permitted. Maximum of 18 commercial 
minutes per hour. Contact Representative for further 
details. Rer'd 7/13/67. 

I. PERSONNEL 
Pres. & Gen'1 Mgr. -James Gerity, Jr. 
Asst. to Pres. & Sta. Mgr. -Cecelia E. Gauss. 
Account Executives -Jay Chun & Donald Aspacher. 

2. REPRESENTATIVES 
Michigan -Michigan Spot Sales, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1490 kc. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4e, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10a, lia. 12e, 13a, 14e, 15b. 
Basic Rates: 20a, 21a, 22b, 23a, 24b, 25a, 28c, 29a. 
Contracts: 40a, 40, 45, 46, 47e. 
Comb.: Cont. Discounts: 60a, 69f, 62d. 
Cancellation: 70e, 71a. 
Prod. Services: 80, 82. 
Affiliated with American Information Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 ER 10/15/67 -Reed 2/8/88. 
6. SPOT ANNOUNCEMENTS 

le 52x 104x 260x 312x 624x 1040e 
1 min 7.70 6.95 6.50 4.85 4.50 3.85 3.60 
30 sec 5.85 4.85 4.40 3.65 3.30 2.85 2.65 
10 sec 3.85 3.50 3.25 ...._ ..._. 

7. PACKAGE PLANS 
PER WK: 10 ti 20t1 30 ti 40 t1 

1 min 5.50 4.95 4.40 3.85 
30 sec 3.85 3.65 3.30 2.85 

WEEKEND PLAN -Sat 5:30 am -Sun 11:59 pm 
I min 30 see 

Plan 1, 10 spots 50.00 30.00 
Plan 2, 20 spots 90.00 50.00 
NIGHT TIME PLAN -Mon thru Fri 7-11:59 pm 

Plan 1, 10 spots 27.50 20.00 
Plan 2, 20 spots 50.00 35.00 

ALMA (I AM; 1 FM) 
Gratiot County -Map Location F-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFYC 
8. PROGRAM TIME RATES 

1 hr, Oat 65.00 1/2 hr, fiat 45.00 1948 

1/4 hr 
Ix 

31.00 
52x 

27.50 
156e 
23.50 

260x 
22.00 R B ..... ....... 

10 min 
5 min 

10. SPECIAL 

21.00 
15.00 

FEATURES 
NEWSCASTS 

52x 

16.50 
11,00 

156e 

14.50 
10,00 

2601 

13.00 
9.00 

312x 

Subscriber to the NAB Radio Code 
Media Code 4 223 0480 8.00 
\VIr'YC, Inc., R. 01. 1, Alma, Mich. 48801. Phone 

517-463-3175. 
1/4 hr 29 25 23 21 I. PERSONNEL 
10 min 17 15 14 13 Geu'I & Sales Mgr. -Gilbert E. Thomas. 
5 min 12 10 9 8 Station Manager -David W. Sommerville. 

Program Director -Gary L. Randall. 
2. REPRESENTATIVES 

George T. Hopewell, Inc. 
Michigan, Ohio -John C. Butler Co., Inc. 

WLEN (FM) 3. FACILITIES 
1,000 w.; 1280 be. days. Non -directional. 

1965 Operating schedule: 6:00 a.m. to sunset. EST. 

Media Code 4 223 0360 2.00 
Lenawee Broadcasting Co., Box 374, Adrian. Mich. 

49221. Phone 313-263-1039. 
STATION'S PROGRAMMING DESCRIPTION 

\\'LEN (FM): Programmed for adults and teens. 
MUSIC: country and western 6-9 am & 6-11 pm, 
M -F, 5-11 pm Sat and Sun. General popular 9 am - 
8 pm, M -F, 8 em -12:30 pm Sun. SPORTS: live 
college and high school football and basketball, high 
school baseball. Live auto racing. Coaches' reports, 
Sat mornings following high school games. NEWS: 
5 min on hour, 15 min at 8 am, noon, 5:45 pm, 
headlines on half hour. Local and regional empha- 
sized. FARM: beginning at 12:30 pm, M -F, local 
interviews and market reports. Features: hospital 
reports, daily local interviewa, stock market report, 
daily downtown remote broadcasts. Recd 9/3/88. 

I. PERSONNEL 
Station Manager -Richard D. Lackle. 
Program Director -Jim Wood. 

2. REPRESENTATIVES 
John W. Koehn Company. 

3. FACILITIES 
ERP 3000 w.; 103.9 mc. 
Operating schedule: 6:00 em -11:00 pm Mon thru 
Sat; 8:00 am -11:00 pm Sun. EST. 
Antenna ht.: 264 ft. shove average terrain. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 3n, 4a, 5, 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 20b, 21s, 22b, 23a. 29b, 24c, 25a, 28a, 

29a, 
Contracts: 40a, 41, 44a, 45, 46. 47a, 48, 01b. 
Comb.; Cont. Discounts: 00b, 60c. 601, 81c, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 2 ER 6/1/67-Rec'd 6/26/67. 

6. SPOT ANNOUNCEMENTS 
Ix 260e 520x 1040x 2080x 

1 min 2.60 2.50 2.30 1 90 1.50 
30 sec 1.80 1.70 1.80 1.40 1.10 
10 sec 1.30 1.20 1.10 1.00 _... 

7. PACKAGE PLANS 
(To be used within 2 weeks) 

10 ti 20tí SOti 100 t 
1 min ................ 2.50 2.40 2.30 1.90 
30 sec 1.70 1.65 1.80 1.40 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 min 

1 x 25.00 20.00 15.00 7.00 
52 x 22.50 15.00 10.00 5.00 
260 x 20.00 12.00 8.00 4.00 

DISCOUNTS 
Frequency discount rates based on annual contract. 

ALBION 
Calhoun County -Map Location E-11 

See 8111)8 consumer market map and date at begin- 
ning of the State. 

WALM 
1952 

Media Code 4 223 0420 4.00 
Triad Stations. Inc., Irwin Ave., Albion, Mich. 49224, 

l'hone 511-629-3945. 
Other Studio: Marshall, Mich, Phone 616-781-2600. 

I. PERSONNEL 
l'rea. & Gen'1 Mgr. -C. Wayne Wright. 
Station Manager -Lewis R. Watson. 
Production Manager -Cecile Shultz. 

2. REPRESENTATIVES 
0111 -Perna. Inc. 

3. FACILITIES 
1.050 w. days, 500 w. nights; 1260 be. 
Operating schedule: 6:00 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General la, 2b, 7a, 3d, 9a, 5, 6e, 7b, 8. 
Rate Protection: 15b. 
Basic Retes: 20b, 21a, 22e, 22b, 23e, 24b, 25e, 29a. 
Contracts: 40a. 43, 44a, 45. 46, 47e, 48, 49, 50, 51a. 
Comb.; Cont. Discounts: 60e, 62b, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective April 1, 1982. (Card No. 6.) 

Card received March 27. 1962. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 1/4 10 5 
hr. hr. min. min. 

24.00 16.00 12.e0 10.00 
22.00 15.00 11.00 9.50 
20.00 14.00 10.00 9.00 
18.00 13.00 9.00 8.00 
18.00 12.00 8.00 7.00 
14.00 11.00 7.00 8.00 

8.00 5.00 
5.00 4.00 

1 

hr. 
1 time... 30.00 

52 times.. 26.00 
104 times.. 24.00 
158 times.. 22.00 
280 times.. 20.00 
312 times.. 18.00 
520 times.. ..._.. ........ 10.00 

1.040 times.. _ 9.00 () 1 minute or 140 words. 

() 
6.00 
5.50 
5.00 
4.50 
4.00 
3.50 
3.00 
2.75 

4. AGENCY COMMISSION 
15/0: bills rendered 1st of month. 

5. GENERAL ADVERTISING See coded regultdions 
NAB Radio Code Advertising Standards apply. 
General: lb, 3a, 3d, 4a, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 24b, 24c, 25a, 28b, 28e, 29a. 
Contracts: 40e, 41, 99a, 46. 
Comb.: Cont. Discounts: 60b, 62d. 
Cancellation: 70e, 71e, 73a. 
Prod. Services: 80, 8.2. 

TIME RATES 
Rates effective May 1, 1951. 
Card received April 4, 1951. 

Rev (Sat. Pkgs.) reed Nov. 29, '57 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. 1 site,. 
I time.... 60.00 38.00 24.00 12.00 8.00 

13 times.. 57.00 34.20 22.80 11.40 5.70 
26 times.. 54.00 32.40 21.60 10.80 5.40 
52 times.. 51.00 30.60 20.40 10.20 5.10 

104 time,.. 48.00 28.80 19.90 9.80 4.8u 
156 times 45.00 27.00 18.00 9.00 4.59 

7. PACKAGE PLANS 
SATUIRATION PACKAGES 

(Fixed position, but not guaranteed) 
IO announcements per week 45.00 
15 announcements per week 60.00 
20 announcements per week 75,00 
Combinable with regular announcements to earn fre- 
quency discounts on regular announcements. 

W F Y C -FM 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 223 0481 6.00 
WFYC, Inc., Box 429, Alma. Mich. 48801. Phone 

517-463-3175. 
I. PERSONNEL 

General Manager -Gilbert E. Thomas. 
Station Manager -David W. Sommerville. 
Program Director -Gary L. Randall. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Michigan. Ohio -John C. Butler Co., Inc. 

3. FACILITIES 
ERP 3.000 w.; 104.9 mc. 
Operating schedule; 6 em -11:15 pm Sat thru Sun 
EST. 
Antenna ht.: 185 ft. above average terrain. 

4. AGENCY COMMISSION 
None, all rates are net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 3e, 3d, 4a, 5, Be, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22e. 24h, 24c, 25a, 28b, 28c, 29a. 
Contracts: 40a. 41, 44a, 46. 
Comb.: Cont. Discounts: Bob, 82d. 
Cancellation: 70c, 71a, 73e. 
Prod. Services: 80. 82. 
AM scheduled over FM at nn additional charge. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective (Gerd 
N. 

1.) 
Card received February 17. 1965. 

6. SPOT ANNOUNCEMENTS 

7 tl 3.00 100 ti..._ 2.25 
ea 

25 ti..._ 2.85 250 ti 2.00 
50 ti 2.45 500 ti 1.85 
Announcements are not combinable with announce- 
ment. contracted far on WFYC-AM. 

10. SPECIAL FEATURES 
5 MINUTE NEWS AND FEATURE PROGRAMS 

Per program, ea 5.00 

ALPENA (1 AM; 1 FM) 
Alpena County -Slap Location G-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WATZ 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 223 0540 9.00 
Midwestern Broadcasting Co., Paul Runyan Bldg., 

Traverse City, Mich. 49884. Phone 616-947-7675. 
STATION'S PROGRAMMING DESCRIPTION 

WATZ: General interest programming. 
National and regional network originated newscasts. 
major league baseball end football. Local news de- 
partment covers meetings of city and county govern- 
ment boards and commissions. Local sports coverage 
includes live broadcasts of all away football and 
basketball games of two high schools and community 
college. Other local interest features include daily 
program of free classified ads for householders, lost, 
found and give-away pets, club news and interviews, 
weekly broadcasts by agricultural agent, 4H agent, 
director of community schools, etc. Middle-of-the- 
road music except one hour of rock each evening. 
Weekly Polish hour. and other specials, Contact 
Representative for further details. Recd 8/7/87. 

I. PERSONNEL 
General Manager -Lea Biederman. 

(This listing continued on next page) 
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Alpena -W A T Z -Continued 
2. REPRESENTATIVES 

Alan Torbet Associates. Inc. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1450 kc. 
Non -directional. 

Operating schedule: 6:00 a.m. to 11:15 p.m. 
4. AGENCY COMMISSION 

15/0 time only: 10 days. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 4d, 5, 6a. 7h, 8. 
Rate Protection: 10a. 11a, 12a, 13a, 14a 15b. 
Basic Rates: 20b, 21a, 22b. 23a, 24a, 25a, 26, 27, 

28b, 29a. 30. 31. 33a. 
Contracts: 40a, 41, 42a. 43. 44a, 45, 48, 47e. 48, 49. 

50, 51a. 
Comb.; Cont. Discounts: 60a, 61h, 62d. 
Cancellation. 70a, 70c, 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 
Member: Paul Banyan Network. 

TIME RATES 
Eff 2/1/67 -Reed 12/20/66. 

AA -8:30-9 am & 4-6 pm. 
A -All other times. 

7. PACKAGE PLANS 
PER WK: I tl 6 t1 12 ti 18 01 24 ti 30+ 

AA 8.00 7.75 7.50 7.00 6.50 6.00 
A 6.50 8.25 6.00 5.50 5.00 4.50 

20/30 sec: 75% of I -min. 10 sec: 50% of 1 -min. 
CONTRACT DISCOUNTS 

28 wk -4% 52 wk -8% 
8. PROGRAM TIME RATES 

Ix 26x 52x 104x 260g 312x 
1/4 hr 27.00 25.00 24.00 23.00 22.00 20.00 
10 min 17.00 16.00 15.00 14.00 13.50 13.00 
5 min 12.00 11.00 10.00 9.50 9.00 8.50 

CONTRACT DISCOUNTS 
26 wk -4% 52 wk -8% 

WHSB (FM) 
1965 

Media Code 4 223 0800 1.00 
Huron Shore Broadcasters. Corp.. 101 S. Third Ave.. 

Alpena. Mich. 49707. Phone 517-354-4611. 
STATION'S PROGRAMMING DESCRIPTION 

WHSB(FMI : Programmed for adults and young adulta. 
NEWS: 5 min on hour. headlines and weather on half hour. 6:30-9 am personality DJ. Noon block fea- 
tures news, sports, weather and market report. 1-2 
pm western music. 5:30 pm evening information 
block. 6-7:30 pm light instrumental and vocal music. 
7:30-8 pm children's stories and songs. 8-8:30 pm foreign music. 9-10 pm classic hour. Sun afternoon 
and Sat all day features weekend with short break- 
ing of information, traffic, fishing, hunting, weather. 
Sun morning religious. All other times not listed. 
middle-of-the-road, popular music. Rec'd 10/6/67. 

I. PERSONNEL 
General Manager -Harvey Klann. 

3. FACILITIES 
ERP 100.000 w.: 107.7 mc. 
Operating schedule: 8:30 am -11:30 pm. EST. 
Antenna ht.: 45n ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ceded regulations NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2h. 3h. 3d, 4b, 4d, 5, 6e, 7a, 8. 
Rate Protection: 10a. 15h. 
Basic Rates: 22a, 23a, 29b, 24c, 25a, 26, 28a, 294, 

29h. 
Contracts: 40a, 41, 44a, 45. 46. 47a. 48. 
Comb.: Cont. Discounts: 60b, 60e, 61a, 62c. 
Cancellation: 71a. 73h. 
Prod. Services: 80. 82. 

TIME RATES 
No. SN ER 6/1/87 -Reed 5/18/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104g 156x 260x 520g 

1 min 4.00 3.75 3.85 3.45 3.25 3.00 2.80 
7. PAr,KAGE PLANS 

I MIN: 5ti loti 25t1 SOtI 
Per day 3.80 3.30 
Per wk 3.80 3.55 3.10 2.90 Per mo 3.50 3.10 
30 sec: 80% Of 1 -min. 

8. PROGRAM TIME RATES 
Ix 28x 52x 104x 156x 260g 

5 min 7.50 7.00 6.50 6.00 5.60 5.40 

ANN ARBOR (4 AM; 1 FM) 
(including Ypsilanti) 
Washtenaw County -Map Location 0-10 

Bee BADS consumer market map and data at begin - 
nine of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

WAAM 
1947 

ANN AMR 

Media Code 4 223 0660 5.00 
Babcock Companies, Inc., Box 1600, 9230 Packard 

ltd.. Ann Arbor, Mich. 48106. Phone 313-971-1600. 
STATION'S PROGRAMMING DESCRIPTION 

WAAM: Programmed for mass appeal. 
Music with ale personalities: 5:30 am -6 pm general 
Popular music and current hits, featuring standards. 
ehowtunes, film music, and middle-of-the-road. 7 pm - 
1 am current hits. NEWS: 10 min on hour and 
half hour during drive times, 5 min on hour and half 
hour elsewhere. 1 hour news, sports, weather, busi- 
ness news, and news commentary 6-7 pm. Emphasis 
on local news. 4 man news department, 2 mobile 
units, 1 plane. SPORTS: live play-by-play uni- 
versity and high school football, basketball, hockey 
and baseball. Women's program 9:55-10 am. Rec'd 
3/25/68. 

I. PERSONNEL 
General Manager -Wayne W. Adair. 
Sales Manager -William A. Chambers. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1600 kc. Directional 
-separate patterns. 

4. ÁGEÑnY 
schedule: 
C ede: ul SI 24 

hours daily. EST. 

15/0 time only; 10 days. 1% service charge if not 
paid in 30 days. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3c, 3d, 9a, 4d, 5, 6a, 8. 
Rate Protection: 15h. 
Basic Rates: 20a. 21a, 21d, 22b, 23a, 24a, 24c, 25a, 

28c, 29h, 32b, 33a. 
Contracts: 40a, 41, 46, 48, 51h. 
Comb.; Cont. Discounts: 60h, 60f, 61b, 62b, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
No. 8 Elf 8/1/68-Rec'd 7/3/68. 

AA -Mon thru Fri 6-9 am & 3-7 pm. 
A -Mon thru Fri 9 am -3 pm; Sat 6 an -7 pm. 
13 -Mon thru Sat 5-6 am & 7-9 pm; Sun 6 am -9 pm. 
C -Daily 9 pm -1 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CT -ASS AA 

PER WK: Iti 5ti 10 t 2001 30ti 4001 
1 wk 12.00 11.00 10.00 9.50 9.00 8.50 
13 wk 11.00 10.00 9.00 8.50 8.00 7.50 
26 wk 10.00 9.00 8.00 7.50 7.00 8.50 
52 wk 9.00 8.00 7.00 6.50 6.00 5.50 

CLASS A 
1 wk 10.00 9.00 8.00 7.511 7.00 6.50 
13 wk 9.00 8.00 7.00 8.59 8.00 5.50 
26 wk 8.00 7.00 6.00 5.50 5.00 4.50 
52 wk 7.00 8.00 5.00 4.50 4.00 3.50 

CLASS B 
1 wk 8.00 7.00 6.50 6.00 5.50 5.00 
13 wk 7.00 8.00 5.50 5.00 4.50 4.00 
26 wk 6.50 5.50 5.00 4.50 4.00 3.50 
52 wk 8.00 5.00 4.50 4.00 3.50 3.00 

CLASS C 
1 wk 7.00 6.00 5.50 5.00 4.50 4.00 
13 wk 6.00 5.00 4.50 4.00 3.50 3.00 
26 wk 5.50 4.50 4.00 3.50 3.00 2.50 
52 wk 5.00 4.00 3.50 3.00 2.50 2.00 
30 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 

YEARLY CONTRACT 
AA A B C 

250 x 8.00 6.00 5.00 4.00 
500 z 7.50 5.50 9.50 3.50 
1000 z 7.00 5.00 4.00 3.00 

WO I A (FM) 
1962 

ANN ARBOR 

ppFMp 
Subscriber to the NAB Radio Code 

Media Code 4 223 0720 7.00 
Fatty Broadcasting Co., Box 5, Ann Arbor, Mich. 

98107. Phone 313-683-0569. 
I. PERSONNEL 

President -Ronald E. Fatty. 
General Manager -George Sproule. 

2. REPRESENTATIVESB 
New York, Chicago, Los Angeles, San Francisco - 

Frederick W. Smith. 
Purse Bales. 

3. FACILITIES 
ERP 10,000 w.: 102.9 mc. Stereo. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht. -174 ft. ahoy. average terrain. 
Partial simulcast operation. Operated separately local 
sunset -midnight. For simulcast faelliliee sea WOIB. 

4. AGENCY COMMISSION 
15% an time only; no rash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 3a, 3b, 4a. 4d. 5, 6a, 7a, 8 
Rate Protection: 10h, 11b, 12h, 13h, 14b. 
Basic Rates: 22a, 23a. 24h, 28, 28a, 29a. 
Contracts: 401, 42a, 45, 48. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70e. 70c, 71a, 73a. 
Am facilities: WOIB, Saline. 

TIME RATES 
ER 2/22/68 -Reed 3/29/68. 

6. SPOT ANNOUNCEMENTS 
10 see 30 see I min 

1 z 3.94 6.66 7.88 
13 a. 3.66 6.10 7.32 
26 x 3.95 5.68 8.90 
52 z 3.17 5.12 6.39 
104 x 2.96 4.70 5.92 
158 z 2.68 9.14 5.36 
260 z 2.40 3.58 4.80 
312 z 2.19 3.16 4.38 
824 z 1.91 2.60 3.82 
1248 x 1.70 2.18 3.40 
1 -minute, 30 -second and 10 -second spots may be com- 
bined for maximum discount. 

8. PROGRAM TIME RATES 
5 min I/4 hr 1/2 hr I hr 

1 z 12.90 19.86 36.00 55.00 
13 x 12.06 18.70 33.00 50.00 
26 X 11.22 17.54 30.00 45.00 
52 z 10.38 16.38 27.00 40.00 
104 z 9.54 15.22 24.00 
158 z 8.70 14.08 21.00 
280 z 7.86 12.90 18.00 
312 z 7.02 11.74 
624 z 6.18 10.58 
1248 z 5.34 9.42 
Programs may not be combined with spot schedules 
for greater program frequency discounts; however, 
spots may be combined with program schedules for 
increased spot frequency discount. Discounts allowed 
retroactively on programs and spots run in any 52 
consecutive weeks. 

WPAG 
1945 

ANN ARBOR 

Subscriber to the NAB Radio Code 
Media Code 4 223 0780 1.00 
Washtenaw Broadcasting Company. Inc.. 3rd ft.. 

Hutzel Bldg., Ann Arbor, Mich. 48108. Phone 
Normandy 25517. 

I. PERSONNEL 
l'rea. & Genil Mar. -Edward F. Baughn. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Michigan -Michigan Snot Sales. 
South. Southwest -Busby. Finch and Woods, Inc. 

3. FACILITIES 
5,000 w. days; 1050 kc. Directional. 
Operating schedule: Sunrise -local sunset.. EST. 

4. AGENCY COMMISSION 
15/0 time only; Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 4d, 5, 6a, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14h, 15a, 15h. 
Basic Rates: 20a, 21b, 2213. 23h, 2913, 24c, 25a, 26. 

28a, 29a. 
Contracts: 40a, 41, 44b, 46, 47a. 
Comb.; Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with American Information Network. 

TIME RATES 
ER 4/1/67-Rec'd 2/28/67. 

6. SPOT ANNOUNCEMENTS 
I ti 26 ti 52 ti 104 ti 260 ti 

1 min 9.00 8.60 8.20 7.80 7.40 
30 sec -75% of applicable 1 -minute rate. 
10 sec -50% of applicable 1 -minute rate. 

7. PACKAGE PLANS 
PER WK: 10 ti IS ti 20 t1 30 tI 
Ea 8.00 7.75 7.50 7.00 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 x 60 50 36 27 18 
DISCOUNTS 

261-5% 52x-10% 1042-15% 2602-20% 
9. PARTICIPATING PROGRAMS 

"Farm Breakfast Hour" -7:00-8:00 am. 
"Farm and Home Hour" -12:15-1:15 pm. 
1 time rate, not subject to frequency discount re- 
gardless of number used. 

WYNZ 
1962 

YPSILANTI 

R A 
Subscriber to the NAB Radio Code 

Media Code 4 223 0810 6.00 
WORD Broadcasters. Inc., Box 1520. Ypsilanti, Mich. 

98197. Phone 313-482-4000. 
Studio: 17 N. Huron St.. Ypsilanti. Michigan. 

STATION'S PROGRAMMING DESCRIPTION 
WYNZ: Programmed for adults. 
NEWS: 14 times daily on hour and half hour. 6-8 
am sacred and gospel music. 8-10 am regional re- 
ligious broadcasts. 10 am -sign -off gospel and sacred 
music. 3 air personalities handle daily music seg- 
mente. Weather and sports each hour. Remotes avail- 
able from stares, shopping centers, etc. Contact Rep- 
resentative for further details. Reed 8/1/68. 

I. PERSONNEL 
General Manager -Brian W. Hadley. 
Sales Manager -Peter Cultic. 

2. REPRESENTATIVES 
Donald tboke. Inc. 

3. FACILITIES 
250 W. days: 1.520 hr. Non -directional. 

4. AGENCY COMMISSION 
15% 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, 3a, 4h, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob. lib, 12b. 13h, 1913. 
Basic Rates: 20a, 22a, 22h, 23a, 24h, 25a, 26, 28a, 

29a. 
Contracts: 90a. 45, 46, 47a. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Tobacco commercials unacceptable. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 5/1/68-Rec'd 8/1/68. 
6. SPOT ANNOUNCEMENTS 52x 26x 13x 5x 

1 min 4.00 5.00 6.00 7.00 
30 sec 3.00 4.00 5.00 8.00 
10 sec 2.00 3.00 ...... ..._. 

8. PROGRAM TIME RATES 
52x 26x 13g 5g 

1 hr 42.50 49.50 54.50 60.00 
1/2 hr 27.50 32.50 39.50 40.00 
1/4 hr 20.00 22.00 23.50 24.50 
5 min 10.00 12.00 14.00 16.00 

WYS I 

1962 
YPSILANTI 

American Entertainment Ntwk 

Modern Country Music 
R A B 

Media Code 4 223 0825 4.00 
Koch Broadcasting Corp.. Box 436, 580 W. Clark 

Rd.. Ypsilanti, Mich. 48197. Phone 313-483-8050. 
STATION'S PROGRAMMING DESCRIPTION 

WYSI: Programmed for adults. 
Music 80%. 5 air personalities handle all segments 
featuring modern country music. NEWS 20%: local 
news on hour, network news every half hour. Complete 
weather report at :15 every hour. COMMERCIAL 
POLICY: 18 minutes per hour. Personalities avail- 
able for remote broadcasts. Recd 8/5/68. 

I. PERSONNEL 
Pres. & Gen' Mgr. -Robert W. Koch. 
Sales Manager -Jack T. Wilkerson. 
Program Manager -Jimmy Blake. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
500 0. days, 1480 kc. Directional. 
Operating schedule: 6 am -local sunset. 

4. AGENCY COMMISSION 
15%: no cash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 30, 3b, 4a, 9d. 5, 6a, 7b, 8. 
Rate Protection: lob, 11h, 1213, 13b, 14h. 

MICHIGAN 
Basic Rates: 20a, 22a, 22h, 23a, 24b, 25a, 26. 28a, 

29. 
Contracts: 40a, 45, 46, 48. 
Comb.; Cont. Discounts: 60a, Ela, 61b, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 1 Eff 8/10/68--Rec'd 6/20/68. 

AA -Mon thru Sat 6-10 am & 3-6 pm. Rotating. 
A -Mon thru Sat 10 am -3 pm; Sun all day. Ro- 
tating. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: Hi 6 ti 12 ti 18 t1 24 ti 30 ti 
1 min.__ ..... 10.00 9.50 9.00 8.50 8.00 7.50 
30 sec 8.00 7.60 7.20 6.80 6.40 6.00 
10 sea 6.00 5.70 5.40 5.10 4.80 4.50 

CLASS A 
1 min. ...... 8.00 7.50 7.00 6.50 6.00 5.50 
30 sec..... 6.40 6.00 5.60 5.20 4.80 4.40 
10 sec..._.._ 9.80 4.50 4.20 3.90 3.80 3.30 

ANNUAL BULK RATE 
CLASS AA 

PER Y R : 52x 156x 260x 520x I040x 2080x 
1 min__ 10.00 9.50 9.00 8.50 8.09 7.00 
30 sec__ 8.00 7.60 7.20 6.80 6.40 5.60 

CLASS A 
1 min 8.00 7.50 7.00 6.50 8.00 5.00 
30 sea 6.40 6.00 5.60 5.20 4.80 4.00 
1 -minute, 30 and 10 -second spots all combined for 
frequency. 

10. SPECIAL FEATURES 
NEWS SPOT PACKAGE -AAA- -A- 

PER WK, ROTATING: I min 30 see I min 30 see 
6 U 10.50 8.40 8.50 6.80 
12 ti... 10.00 8.00 8.00 6.40 
18 tL 9.00 7.20 7.00 5.60 

5 -MINUTE LOCAL NEWS 
AA A 

Flat, ea. 20.00 18.00 

BAD AXE 
Huron County -Map Location G-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLEW 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 223 0840 3.00 
Thumb Broadcasting Co.. 935 S. Van Dyke Rd., Bad 

Axe. Mich. 48413. 517-269-9931. 
I. PERSONNEL 

Station Manager -Jim Muehlenbeck. 
General Manager -John Wiamer. 

2. REPRESENTATIVES 
Michigan -Michigan Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1340 kc. 

Non -directional. 
Operating schedule: 5:30 am -11:15 pm. EST. 

4. AGENCY COMMISSION 
15%: no rash discount. 

5. GENERAL RATE POLICY 
60 -day protection on rate changes. 
Affiliated with SEBS Radio Network. 
In combination with WHLS, Port Huron. Mich. 
See that listing for rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 1/1/68-Rec'd 11/30/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 10 tee 

52 z..-_ ._. 4.15 3.85 2.10 
105 x _..._.._ 3.85 3.50 1.95 
260 x - 3.70 9.35 1.85 
365 z ....... _. ..... ___ ..... ________ _. 3.55 3.20 1.80 
624 z 3.25 2.90 1.65 
1248 z 3.00 2.50 1.50 

7. PACKAGE PLANS 
PER WK, a: 1 min 30 see 10 see 
10 ti 4.50 3.75 2.25 
20 ti 4.25 3.50 2.00 
30 ti 4.00 3.25 1.75 

BATTLE CREEK (3 AM; 1 FM) 
Calhoun County -Map Location E-11 

Bee BRDS consumer market map and data at begin- 
ning Of the State. 

WBCK 
1948 

NBC Radio Network 

IVIJack Masla & Company, Inc. 

Subscriber to the NAB Radio Code 
Media Code 4 223 0900 5.00 
Michigan Broadcasting Co., 390 Golden Ave., Battle 

Creek. Mich. 49015. Phone 616-963-5555. 
I. PERSONNEL 

General Manager -Eugene Cahill. 
2. REPRESENTATIVES 

Jack Masts & Co., Inc. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights: 930 kc. 

Directional -separate Patterns day and night 
Operating schedule: 5:30 am -midnight weekdays; 8:00 
am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4s, 5, 6a, 7b, 8. 

(This listing continued on next page) 
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MICHIGAN 
Battle Creek -WB C K -Continued 

Rate Protection: 10d, 11d, 12d, 13d, 14d. 
Basin Rates: 20b, 21a, 21d, 24b, 25a, 29a. 
Contracte: 40a, 41, 446, 45, 48, 47a. 
Comb.; Cont. Discounts: 60a, 81a, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73a. 
Prod. Services: 80. 82. 

TIME RATES 
ER 9/1/67-Rec'd 7/31/67. 

AAA -Mon thru Sat 8-9 am. 
AA -Mon thru Sat 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS AAAAA 
I min 80see I min 30sec 

12.00 
11.80 
11.20 
10.80 
10.40 
9.60 

1 ...... 17.00 14.00 15.00 
52 z..__..._ 16.50 13.60 14.50 
104 z-..__ 16.00 13.20 14.00 
156 z........._ 15.50 12.80 13.50 
280 z..._ 15.00 12.40 13.00 
312 z 14.00 11.60 12.00 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
AAA AA 

1 min 80 see I min 30 see 
5 tl...- 15.00 12.40 13.00 10.40 
10 ti__ 14.50 12.00 12.50 10.00 
15 ti._.._ 14.00 11.60 12.00 9.60 
20 ti 13.50 11.20 11.50 9.20 
25 Li ....... 13.00 10.80 11.00 8.80 
10 see: 50% of 1 -min. 
All spots are combinable. 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 260x 512x 

5 min 22 21 20 19 18 17 
1/2 hr.-_..... _ 50 47 45 40 85 32 

WKFR 
1925 e 

A 
1 min 30 see 

12.00 9.80 
11.50 9.20 
11.00 8.80 
10.50 8.40 
10.00 8.00 

9.00 7.20 

A 
Imin 30ea 

10.00 8.00 
9.50 7.60 
9.00 7.20 
8.50 6.80 
8.00 6.40 

WKFR-FM 
1963 

Subscriber to the NAB Radio Code 
Media Cede 4 223 0960 9.00 
Engineering Investment Corp., 710 Michigan National 

Bank Bldg., Battle Creek, Mich. 49017. Phone 
616-964-7173. 

1. PERSONNEL 
President --Joseph A. Waldachmitt. 
Station Manager -Kent Kanaga. 
Program Director -Jay Walker. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Michigan Spot Sales. Inc. 
Regional Reps Corn. 
South. Southwest -Busby, Finch and Woods, Inc. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1400 ko. 

Non -directional. 
Operating schedule: 5 am -1 am. EST. 
FM FACILITIES 
ERP 20.000 w.: 103.3 mc. 
Operating schedule: 5 am -1 am Mon thru Bat; 7:30 
am -1 ant Sun. EST. 
Antenna ht. 210 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertisine Standards apply. 
General: la. 2b, Sa. Sb, 3c, 3d, 4a, 4d, 5, Ba, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22b. 
Contracts: 40a. 44a. 46, 51a. 
Comb.: Cont. Discounts: 60g, 61e, Old. 
Cancellation: 72. 73a. 75b. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 2 ER 9/1/67-Rec'd 8/4/87. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 52x 104x 156x 260x 312x 520x 
I min. 13.00 12.50 12.00 11.50 11.00 10.50 10.00 
20/30 sea... 11.00 10.50 10.00 9.50 9.00 8.50 8.00 

CLASS A 
1 min. 10.00 9.50 9.00 8.50 8.00 7.60 7.00 
20/30 sec.... 9.00 8.50 8.00 7.50 7.00 6.50 6.00 

7. PACKAGE PLANS 

PER WK: I min 20/30 1 min 20/30 
12 tt_....._. __.__...... 11 10 9 8 
18 ti..-.._.__.._.__._.-.._.......... 10 9 8 7 

4 ti 
10.2 SPECIAL FEATURES 

9 8 7 6 

10 -MINUTE NEWSCASTS 
PER YR: Ix 52x 156x 260x 

AA -.....- 27.00 25.50 24.00 22.50 
A ..._ 24.00 23.50 21.00 19.50 

5 -MINUTE NEWSCASTS 
AA 18.00 17.00 16.00 15.00 
A 18.00 15.00 14.00 13.00 

HEADLINES 
(at :25 & :55) 

AA ...._.....___. __._._ 12.00 11.00 10.00 9.00 
A ... _ .- 10.00 9.00 8.00 7.00 

5 -Minute Sports Show -Mon thru Sat 7 am; Bat 8 
& 9 am, 5 -Minute Newscast rate applies. 
Sportacope-2-minute sports capsule at :35, and :05 
on weekends. Headline rates apply. 

WVOC 
1963 e 

Subscriber to the NAB Radio Code 
Media Code 4 223 1020 1.00 
WVOC. Inc., Box 17, 6-1/2 Mile Rd., Battle Creek, 

Mich. 49016. Phone 616-982-8267. 
STATION'S PROGRAMMING DESCRIPTION 

WVOC: Country and western. MUSIC: e and w for- 
mat with religious. Sign -on -8:30 am e and w. 8:30 
am -noon variety, home type programs, including re- 
ligion and audience participation. Noon -sign -off c 
and w format. Religion and music Sun. No commer- 
cials. Contact Representative for further details. 
Rer'd 7/13/67. 

I. PERSONNEL 
Pres.. Gen'l Mgr. & Sta. Mgr. -Don F Price. 
Proa. & Sales Mgr. -D. Burdette Price. 

2. REPRESENTATIVES 
Chicago, New York, Hollywood, San Francisco - 

Burn -Smith Company, Inc. 
3. FACILITIES 1000 w.; 1500 kc. Directional. 

Operating schedule: Sunrise -local sunset. EST. 
4. AGENCY COMMISSION 

15%' no cash discount. 
5. GENERAL ADVERTISING See ended regulations 

General: 3a, 4b, 4d, 7b. 
No tobacco advertising accepted. 
Affiliated with MBS. 

TIME RATES 
Rates effective October 15, 1985. 
Ratez received August 23, 1985. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 11.00 9.00 52 ti 9.50 7.50 
7. PACKAGE PLANS 

(30 or more per month) 
1 min..._ ..... _._...._. 8.50 30 see......_.._ -... 6.50 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 5 min 
1 tí...__.-._..._......_.._...._...._......__. 40.00 25.00 18.50 
52 ti _.._..._..v...._ 35.00 20.00 14.00 
260 or more ti ._..__. 31.00 16.00 10.00 

10. SPECIAL FEATURES 
Newscasts: 5 minutes at :30; headlines on the hour. 

5 MINUTE NEWSCASTS 
6 or more, ea.._ ...Y.. 15.00 

HEADLINES 
6 or more, ea..._......._.._.._ _..._._.. 7.00 

BAY CITY (2 AM; 2 FM) 
Bay County -Map Location P-8 

Bee SUDS consumer market map and data at begin. 
nine of the State. 

WBCM 
1925 

Ill Jack Masla & Company, Inc. 

e 
Subscriber to tho NAB Radio Code 

Media Code 4 223 1080 5.00 
Michigan Broadcasting Co.. 814 Adams, Bay City, 

Mich. 48700. Phone 517-893-7551. 
STATION'S PROGRAMMING DESCRIPTION 

WBCM: Programmed for adults and young adults. 
MUSIC 70%: 50% albums, 20% singles. NEWS 
20% 2 newsmen concentrate on local and regional 
developments. 5 min news at :55 & :25, 15 min at 
8 am, noon & 8 pm M -F. SPORTS 10%: live high 
school, college, and professional football. high school 
basketball. FARM: 2 daily farm reports M -F. 1 Sat. 
COMMERCIAL POLICY: 18 minutes maximum all 
periods. Contact Representative for further details. 
Rec'd 7/14/67. 

I. PERSONNEL 
General Manager -Leo A. J11ha. 
Program Director -Jack Loehr. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 

3. FACILITIES 
1.000 w. days. 500 w .nights; 1440 kc. Non -directional. 
Operating schedule: 5:00 am -midnight weekdays; 7:00 
am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on net time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 3a. 4a, 4d, 5. 6a. 
Rate Protection: 10d. Ild. 12d. 13d. 14d. 
Basic Rates: 20h. 22a, 21h, 23a. 
Contracts: 40a. 46. 47a, Sla. 
Cancellation: 71a. 
Prod. Servirea: 80. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
ER 3/1/67 -Reed 1/25/67. 

AA -Mon thru Fri 8-9 am & 3-7 pm. 
A -All other time. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I min 30/20 1 min 30/20 
1 z 15.00 11.25 280 x .. 12.00 9.00 
26 z......._ 14.00 10.50 312 z...._.._..- 11.00 0 25 
52 z ...... 13.00 9.75 520 x_...__.._ 10.50 7.90 
104 z..._ 12.50 9.40 1000 z _._ 9.50 7.15 

CLASS A 
1 x..._..__... 12.00 9.00 260 x._.____ 9.50 7.15 
26 z.._-_..._... 11.50 8 85 312 x.............. 9.00 8.75 
52 z.._...__... 11.00 8.25 520 z...__._._ 8.00 6.00 
104 z 10.00 7.50 1000 z.-._._ 7.00 5.25 
ID's: 50% of 1 -min. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

CLASS AA 
5 t1 10 ti 15 ti 20 tI 30 ti 50 ti 

1 min. 12.00 11.50 11.00 10.50 10.00 9.50 
30/20 sec 9.00 8.85 8.25 7.90 7.50 7.15 

CLASS A 
I min..._... 9.50 9.00 8.50 8.00 7.50 7.00 
30/20 sec 7.15 8.75 6.40 6.00 5.65 5.25 
ID's: 50% of 1 -min. 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 156x 260x 812x 

1 hr.... 75.00 71.00 87.00 83.00 59.00 51.00 47.00 
1/2 hr 44.00 42.00 40.00 58.00 36.00 32.00 80.00 
1/4 hr 30.00 28.50 27.00 25.50 24.00 22.50 20.00 
5 min 20.00 19.00 18.50 18.00 17.00 16.00 15 00 

(Clti 

W B C M -FM 
1947 e ©FMQ 

Subscriber to the NAB Radio Code 
Media Code 4 223 1081 3.00 
Michigan Broadcasting Co., 814 Adams, Bay City, 

Mich. 48706. Phone 517-893-7551. 
STATION'S PROGRAMMING DESCRIPTION 

WBCM-FM: Programmed for adults. MUSIC 90%: 
standard albums 80%, serious 10%. NEWS 10%; 
network and local. COMMERCIAL POLICY: 10 min- 
utes maximum 7 am -12 M. Contact Representative for 
further details. Recd 7/13/67. 

I. PERSONNEL 
General Manager -Lea A. Jyiha. 

2. REPRESENTATIVES 
Jack Mash & Co., Inc. 

3. FACILITIES 
EItP 41,000 w.; 96.1 mc. 
Operating schedule: 7 am -11 pm. EST. 
Antenna ht. -430 ft. shove average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WBCM listing for coded regulations. 
Affiliated with American FM Network. 
Separately programmed from WBCM-AM. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 6/1/67 -Reed 5/25/67. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x 260x 
1 min. 6.00 5.00 4.00 3.50 3.00 
30 see 5.00 4.00 3.00 2.75 2.50 

7. PACKAGE PLANS 
I O ti 20 61 30 t1 

1 min 4.00 3.50 3.00 
30 sec ._.... 3.50 3.25 2.75 

WNEM(FM) 
1961 

©el PA] 

8. PROGRAM TIME RATES 

1/2 hr: 60% of hour: 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

DISCOUNTS 
28x- 5% 104x-15% 260x-25% 
52x-10% 156x-20% 

(CR) 

BENTON HARBOR - 
ST. JOSEPH (2 AM; 2 FM) 

Berrien County -Map Location C-11 
See SRDS consumer market map and data at begin - 

312x lung of the State. 
2.75 Stations located within the combined city area are 
2.25 consolidated under multiple city headings. This is 

not to imply that all of the stations provide equal 
50 ti coverage of the entire area or cities involved. It is 
2.75 

of individualart 
of the 

[ stationyco 
buy ing 

audience delivered etc.. 2.50 
within the area. 

Subscriber to the NAB Radio Code 
Media Code 4 223 1140 7.00 
Gerity Broadcasting Company, 5700 Becker Rd.. 

Saginaw, Mich. 48001. Phone 517-755-8191. TWX 
517-793-0108. 

Other office-Wenonah Hotel, Bay City, Mich. 48708. 
Phone 517-893-4504. 

I. PERSONNEL 
Station Manager -Jack Berry. 
Sales Manager -Gale Sullivan. 

3. FACILITIES 
ERP 88.000 w.: (hors. & vert.) : 102.5 mc. Stereo. 
Operating schedule: 24 hours daily. 
Antenna ht.: 890 ft. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 4a. 5, Os. 
Basic Rates: 23a. 
Contracts: 47a. 
Cancellation: 73a. 

TIME RATES 
No. 4 ER 8/1/88-Rec'd 6/3/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 260x 3I2x 

1 min 8.00 7.50 7.00 8.50 8.00 5.50 
8. PROGRAM TIME RATES 

1 he 1/2 hr 1/4 hr 5 min 
1 ti....»___........._._.._..__ 65.00 40.00 27.50 15.00 
IS tí..._.._ _._______.._._ 60.00 88.25 24.25 12.50 
28 ti..___.._ ____..__._ 57.00 34.00 23.00 11.75 
b2 tl _.........___.__ 63.00 32.00 21.25 10.75 
104 ti.__...._ __ ._..__ 48.00 27.50 19.25 9.25 
280 ti._.._._._..__.._ _...._. 43.00 25.00 17.00 8.00 
812 U..._..._....._....._._.__ 37.50 23.00 15.75 7.00 

WSAM 
SAGINAW 

City of license. Saginaw, Mich. 
Considered by NBC Radio Network as the Bay City - 
Saginaw outlet. 
See listing under Saginaw, Mich. 

WSGW 
SAGINAW 

City of license. Saginaw. Mich. 
Considered by CBS Radio Network as the Bay City - 

Saginaw outlet. 
See listing under Saginaw, Mich. 

WXOX 
1956 e 

Subserfher 0a the NAB Radio Code 
Media Code 4 223 1200 9.00 
Water Wonderland Rroedraating Co., Inc., 308 Phoe- 

nix Bldg., Bay City, Mich. 48706. Phone 517-893- 
4500 

I. PERSONNEL 
President -Patrick J. Traban. 
General Manager -Paul R. Pigeon. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

S. FACILITIES 
1.000 w.: 1210 kc. 
Operating schedule: 8 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, Sa, 4a, 5, Oa, 8. 
Rata Protection: 10b. 11h. 12b. 13b. 14b. 15a. 15b. 
Basic Rates: 20b, 21a, 2Id, 22a. 22b. 23a, 23b, 24b, 

25a, 28, 27, 28a, 29a. 32b, 33c. 
Contracts: 40a, 41, 92b, 44a, 45, 46. 47a, 48. 49, 50, 

51a. 51h. 
Comb.; Cont. Discounts: Bob, 60d. 60g, 60h, 601. 

ß1b. Ola. 
Cancellation: 70a, 70e. 71a, 72, 78b. 
Pend. Services: 110. 81, 82. 
Affiliated with MBS. 

TIME RATES 
ER 8/1/60-Rec'd 3/22/68. 

8. SPOT ANNOUNCEMENTS 
1 min I min 

1 z 7.00 156 z...._..._._..-.._.,.... 5.25 
13 z ._....._ 8.50 260 x -_.._._-. 5.00 
28 z 6.25 312 z ....._.._.. 4.50 
52 x _ 6.00 520 z...._....._.._..__... 4.00 
104 x 5.50 
SO sec: 80% of 1 -min. 10 see: 50% of 1 -min. 

7. PACKAGE PLANS 
WEEKLY SATURATION RATES 

PER WK: 5 t 10t1 15tí 20tí 25tí SOti 
Each 8.50 5.00 4.75 4.50 4.25 4.00 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

WHFB 
1947 

BENTON HARBOR 

American Information Network 

Subscriher to the NAB Radio Code 
Media Code 4 223 1260 3.00 
Palladium Publishing Co.. Box 628, Fairplain Ave.. 

Benton Harbor. Mirh. 49022. Phone 816-927-3581. 
STATION'S PROGRAMMING DESCRIPTION 

WHFB: Programmed for general interest. 
NEWS: network, national, international, local on 
hour. State, regional, area. local on half hour. Mobile 
unit. 4 man news department. AIR PERSONALITIES 
handle all segments. Sign -on -11 am entertainment 
employing comedy, audience participation, talk. 11 
am -noon women's show, fashions, discussions, cooking. 
Noon -1 pm farm and market reports, agricultural 
weather, interviews, county agent reports. 1 pm -sign - 
off entertainment features, music, discussions. 
MUSIC: middle-of-the-road, standards. general popu- 
lar. SPORTS: professional and collegiate football, 
major league baseball, high school football and 
basketball, local coverage. Contact Representative for 
further details. Rec'd 1/25/68. 

I. PERSONNEL 
General Manager -7. P. Scherer. 
Director of Operations -Jim Blake. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Detroit -Michigan Spot Salem, Inc. 

3. FACILITIES 
5.0011 w, days: 1080 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
156.: no rash diarnunt. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 40. 4d, 5. fia. 7a. 
Rate Protection: 10a, 14a. 15b. 
Basle Bates: 20b, 22b, 23a, 24b. 24e. 25a. 28b, 28e. 

29a. 
Contracts: 40a, 44a, 45, 48. 47a. 51e. 
Comb.: Cont. Discounts: Bob, 60g, 61e, 62d. 
Cancellation: 70a. 70e, 71a, 73a, 73b. 
Prod. Services: 82. 
Affiliated with American Information Network. 

TIME RATES 
ER 12/1/67-Rec'd 11/8/87. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x I56x 260x 520x 

1 min 9.75 9.25 8.75 8.25 7.75 7.25 8.75 
30 see 8.75 8.25 7.75 7.25 8.75 8.25 5.75 
10 sec: 50M of 1 -min. 

7. PACKAGE PLANS 
PER WK, ROS; 

6 ti 12 ti 18 tI 24 ti 30 ti 36 tl 
1 min. 9.25 8.75 8 25 7.75 7.25 8.75 
30 sec 8.25 7.75 7.25 8.75 8.25 5.75 
10 sec 4.50 4.25 3.75 3.50 3.25 

8. PROGRAM TIME RATES 
lx 13x 26x 52x 104x 156x 260x 312x 

1 hr.. 75 00 72.50 70.00 87.50 65.75 80.00 50.00 45.00 
1/2 hr: 80% of hour. 10 min: 30% of hour. 
1/4 hr: 30% of hone 5 min: 20% of hour. 

10. SPECIAL FEATURES 
'Michigan Farm Hnur"-12:15-1:00 pm. (Talent 

charges. commiesionable.) 1/4 hour. 5:00: 10 minutes. 
3.50: 5 minutes. 2.50: 1 minute. 2.00 and SO 
seconds, 1.75. 52 week contract exempt from special 
fee. 
News and sports program service fee-commisuionable, 
10 minutes 2.25: 5 minutes 1.75. 

W H F B -FM 
1947 

BENTON HARBOR 

©121F MQ 
Subscriber to the NAB Radio Cede 

Media Code 4 223 1261 1.00 
Palladium Publishing Co., Box 620, Fair Plain Ave., 

Bentnn Harbor. Mich. 49022. Phone 61e-927-3581. 
STATION'S PROGRAMMING DESCRIPTION 

WHFB-FM: Programmed for adulte. 
5:30-11 am network news, local on hour. State, 
regional, area, local on half hour. 15 min news 8 am, 
noon, 6 pm. Mobile unit, 4 man news department. 
AIR PERSONALITIES handle all segments employ- 
ing comedy. audience participation. talk. 11 am - 
noon music, showtunes, standards, network news, local 
on quarter hour. SPORTS: major league baseball, 
professional and collegiate football, high school foot- 
ball and basketball, local coverage. COMMERCIAL 
POLICY: 6 breaks per hour. Contact Representative 
for further details. Recd 1/25/68. 

I. PERSONNEL 
General Manager -J. P. Scherer. 
Director of Operations -Jim Blake. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Detroit -Michigan Spot Sales, Inc. 

3. FACILITIES 
ERP 9.250 w.: 99.9 mc. Stereo. 
Operating schedule: 5:30 am -midnight Mon thru Sat. 
EST. 
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Benton Harbor -St. Joseph - 
W H F B -FM -Continued 
4. AGENCY COMMISSION 

15%; no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 3b, 4a. 4d, 5. 6a, 7b, 8. 
Rate Protection: 10a. 11e, 12a, 13a, 14a. 
Basic Rates: 20b, 22b. 23a, 24b, 24e. 25a, 26, 28b, 

28e. 29a. 
Contracta: 40a, 44a, 45, 46, 97a, 51e. 
Comb.: Cont. Discounts: 60b, 60g, 61e, 62d. 
Cancellation: 70a, 70c, 71a. 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American FM Network. 

TIME RATES 
ER 12/1/67-Rec'd 11/6/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 260x 520x 1040x 

. 7.00 6.00 5.25 4.50 
(s) 1 min or less. 

4.25 4.00 3.50 

10 sec: 50% of 1 -min. 
8. PROGRAM TIME RATES 

lx 13x 26x 52x 1042 1 hr 45.00 35.00 30.00 27.50 25.00 
fl/2 hr 27.50 22.50 20.00 17.50 15.00 () Includes 6 1 -min spots, plus credits. 

(t) Includes 3 1 -min spots, plus credits. 
DISCOUNTS 

2 or more per wk -5% 
10. SPECIAL FEATURES 

NEWSCASTS 
5 min every hr, ea 7.50 
2 or more per wk -5% 

WSJM 
1956 

ST. JOSEPH 

Mutual Network 
Subscriber to the NAB Radio Code 

Media Code 4 223 1320 5.00 
WSJM, Inc., Box 28, 414 State St., St. Joseph. 

Mich. 49085. Phone 616-983-3992. 
I. PERSONNEL 

Pres. & Gen't Mgr. -Joseph D. Mackin. 
bales Manager -Ted Falle. 
Program Director -Ted Tillotson. 

2. REPRESENTATIVES 
New York, Chicago, Detroit -Stone Representatives, 
Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1900 kc. 

Non -directional. 
Operating schedule: 5:00 am -midnight Mon thru Sat; 
7:30 am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 3d, 4a, 5, 6e, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15a, 15b, 

JS,, sa 
Basic Rates: 20b, 21a, 21b, 22a, 23a, 23b, 24b, 25a, 

26, 28a, 29a, 29b, 30, 31, 32a. 33c. 
Contracts: 40a, 41. 42a. 42e. 43, 44e. 45. 46, 48. 49, 

50, 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60e, 60e. 601, 82d. 
Cancellation: 70a, 70d, 71e. 72. 73a. 
Prod. Services: 80, 81. 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
ER 7/1/66 -Reed 8/27/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 1560 2601 520x 

1 min 9.30 8.80 8.30 7.80 7.30 6.80 6.30 
30 sec 8.30 7.80 7.30 6.80 6.30 5.80 5.30 
10 second announcements -50% of 1 minute rate. 

7. PACKAGE PLANS 
PER WK, ROS: 

6 t1 12 ti 18 tI 24 11 30 t1 36 tI 
1 min-.._ 8.70 8.20 7.70 7.20 8.70 6.20 
30 see 7.70 7.20 8.70 6.20 5.70 5.20 

8. PROGRAM TIME RATES 
Ihr Ihr 

1 z. 72.60 104 e ._.._.._..._ 64.60 
13 z 70.00 156 x........_._.._.._..... 57.00 
26 s..._ 68.00 260 z. ._._ 48.50 
52 x 66.00 312 x..._ 43.00 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 90% of hour. 5 min: 20% of hour. 

10. SPECIAL FEATURES 
Weatherceata at :15. 
15 min. .._.._ 2.00 5 min..._....._..._._.._... 1.00 
10 min 1.50 

WSJ M -FM 
1966 

ST. JOSEPH 

CEIC1 
Subscriber to the NAB Radio Code 

Media Code 4 223 1321 3.00 
WSJM. Inc., Box 28, 414 State Street, SL Joseph, 

Michigan 49085. Phone 616-983-3992. 
I. PERSONNEL 

Tres. & Gen'l Mgr. Joseph D. Mackin. 
Station Manager -Ronald T. Hutson. 
Sales Manager -Edward T. Falle. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 
Geldermen & Company. 

3. FACILITIES 
ERP 3,000 w.; 107.1 mc. Stereo. 
Operating schedule: 5 am -midnight. EST. 
Antenna ht.: 308 ft. above average terrain. 

4. AGENCY OMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 1, 2, 7, 8, 10, 11, 12a, 13, 23, 24, 30, 

31. 39. 
Rate Protection: 4. 6, 19. 
Contracts: 3, 16, 29, 37. 
Basic Rates: 5, 14, 15. 18. 
Comb. Cont. Discounts: 9a, 9b, 17, 21, 27. 
Cancellations: 32. 33. 

TIME RATES 
ER 11/1/66 -Reed 10/17/66. 

6. SPOT ANNOUNCEMENTS 
Ix 260 52x 104x 156x 260e 

1 min 4.65 4.40 4.15 3.90 3.65 3.90 
30 sec 9.15 3.90 3.65 3.40 3.15 2.90 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
ROS PACKAGES 

PER WK, 
EA: 6+ 12 t1 18ti 24tI 30 t1 

1 min 4.35 9.10 3.85 3.60 3.35 
30 sec 3.85 3.60 3.35 3.10 2.85 
10 sec 2.18 2.05 1.93 1.80 1.68 

8. PROGRAM TIME RATES 
1 ROUR 

1 z 36.00 104 z 32.00 
13 z 35.00 156 e 28.50 
26 z 34.00 260 x 23.25 
52 e 33.00 312 e 21.50 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 90% of hour. 5 min: 20% of hour. 

BIG RAPIDS (1 AM; 1 FM) 

520x 
3.15 
2.65 

36 ti 
3.10 
2.60 
1.55 

5fecosta County -Map Location E-8 
See SRDS consumer market map and data at begin- 
ning of the Slate. 

WBRN 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 223 1380 9.00 
WBRN, Inc., Box 825, 13574 Northland, Big Rapids, 

Mich. 49307. Phone 616-796-7684. 
I. PERSONNEL 

President -John A. White. 
Gen'l & Sta. Mgr. -Jack White. 

2. REPRESENTATIVES 
Michigan Spot Sales, Inc. 

3. FACILITIES 
1.000 w. days; 1460 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 
Simulcast during AM operational houes.. For non - 
simulcast facilities see WBRN-FM listing. 

4. AGENCY COMMISSION 
15% time only: payable in 30 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 5, 8a. 
Rate Protection: 15h. 
Basic Rates: 24h. 25a. 28b, 28c. 
Affiliated with KBS Radio Network. 

TIME RATES 
ER 1/1/66-Rec'd 5/5/66. 

6. SPOT ANNOUNCEMENTS 
Ix IOOx 300x 500x 1000x 

1 min 4.00 3.80 3.60 3.40 3.20 
30 sec 3.50 2.80 2.60 2.40 2.20 

W B R N -FM 
1964 

Media Code 4 223 1381 7.00 
WBRN, INC., Box 825, 13574 Northland Drive, Big 

Rapids. Mich. 49307. Phone 616-796-7684. 
1. PERSONNEL 

President -John A. White. 
Gen'l & Stn Mgr. -Jack White. 

2. REPRESENTATIVES 
Michigan Spot Sales, Inc. 

3. FACILITIES EIRP 3,000 w.; 100.9 mc. 
Operating schedule: 6 am -10 pm. 
Simulcast with WBRN-AM 6 am -local sunset. For 
Simulcast rates see WBRN-AM, WBRN-FM listing. 

4. AGENCY COMMISSION 
15% on time; payable in 30 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 5, 6a. 
Rate Protection: 15h. 
Basic Rates: 24b. 25a. 28b, 28r. 

TIME RATES 
ER 1/1/66 -Reed 5/5/66. 

6. SPOT ANNOUNCEMENTS 
Ix 100x 300x 500e I000x 

I min 9.00 3.80 3.60 3.40 3.20 
30 sec 3.50 2.80 2.60 2.40 2.20 

CADILLAC (2 AM; 1 FM) 
Wexford County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of 

WATT 
1945 

Subscriber to the NAB Radio Code 
Media Code 4 223 1440 1.00 
Midwestern Broadcasting Co.. Paul Runyan Bldg., 

Traverse City. Mich, 49684. Phone 618-947-7675. 
STATION'S PROGRAMMING DESCRIPTION 

WATT: Programmed for adults and young adults. 
4 air personalities 6 am -6 pm. NEWS: network. re- 
gional and local. 6-9 am music middle-of-the-road. 
sports, weather, farm show. 9-10 am guest interviews. 
birthdays, hospital news, want -ads. 10 am -noon music 
standards, middle-of-the-road, women's ahcw. Noon - 
1 pm news, network, local, farm and regional. 1-4 
pm music standards. 4-6 pm middle -of -the -read music. 
local and business news. 6-7 pm news regional, net- 
work and sports. Teen, religious show. 7-9:30 pm 
current selling general popular music. 2 local news 
on week-ends. SPORTS: all live major league base- 
ball home and away, live professional and college 
football. Live high school football and basketball. 
Contact Representative for further details. Recd 
7/20/67. 

I. PERSONNEL 
General .Manager -Les Biederman. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 he. 

Non -directional. 
Operating schedule: 6:00 am -11:15 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a. 4a. 4d. 5, 6a, 7h, 8. 
Rate Protection: 10a. 11a, 12a, 13e, 14a, 15h. 
Basic Rates: 20b, 21a, 22b, 23a, 24a, 25a, 26, 27, 

28b, 29a, 30. 31, 33a. 

Contracts: 40e, 41, 42a, 43, 44a, 45, 46, 47e, 48, 49, 
50, 51e. 

Comb.; Cont. Discounts: 60a, 61b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 
Member: Paul Bunyan Network. 

TIME RATES 
ER 2/1/67 -Reed 12/20/66. 

AA -6:30-9 am & 4-6 pm. 
A -All other times. 

7. PACKAGE PLANS 
PER WK: I ti 6ti I2t1 18t1 24t1 30+ 

AA 8.00 7.75 7.50 7.00 6.50 6.00 
A 6.50 6.2.5 6.00 5.50 5.00 4.50 

20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 
CONTRACT DISCOUNTS 

26 wk -4% 52 wk -8% 
8. PROGRAM TIME RATES 

Ix 26x 52x 1040 
1/4 hr ..... 27.00 25.00 24.00 23.00 
10 min..._. 17.00 16.00 15.00 14.00 
5 min..._ 12.00 11.00 10.00 9.50 

CONTRACT DISCOUNTS 
26 wk -4% 52 wk -8% 

260x 
22.00 
13.50 
9.00 

3122 
20.00 
13.00 
8.50 

WWAM WWTV(FM) 
1968 1961 

A Fetzer Owned Station 
Media Code 4 223 1480 7.00 

Fetzer Broadcasting Co., Box 627, Cadillac, Mich. 
99601. Phone 616-775-3978. 
STATION'S PROGRAMMING DESCRIPTION 

WWAM: Programmed for general interest. 
6-6:30 em modern country music, farm reports, news 
and weather. 6:30 ant -7 pm local, regional, national 
news, network, wire services, special events, middle- 
of-the-road music. 7 Dm -12M local and national 
news, current hits. 5 air personalities. 4 newsmen. 
Contact Representative for further details. Reed 
7/17/68. 

I. PERSONNEL 
President -John E. Fetzer. 
Vice-Pres. & Gen'l Mgr. -Gene Ellerman. 
Sales Manager -Lyle C. Poag. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
5,000 W. days, 1,000 w. nights; 1370 kc. Directional. 
Operating schedule: 5:30 am -midnight. EST. 
b51-EOi' 100,000 w.; 92.9 mc. 
Operating schedule: Same as AM. 
Antenna ht.: 395 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 30 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2e, 3a, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 111, 12e, 13e, 14b, 16. 
Basic Rates: 20b, 21b, 22a, 23a, 24a, 24b, 29c, 25a, 

26, 28a, 28c. 29a, 33e. 
Contracts: 40a, 41, 92e, 43, 45, 96, 47e, 48, 49, 

50. 51c. 
Comb.; Cont. Discounts: 60b, 80d. 60g, 601, 01h, 

62b, 62d. 
Cancellation: 70a, 70e, 71e, 73b. 
Prod. Services: 80, 81, 82. 

DOUBLE IMPACT 

IN NORTHERN 

MICHIGAN 

WWAMIWWTY-FM 

The ONE -BUY 
combination for dominance 

in the rich 
Northern Michigan market 

Double AM -FM coverage in the 
vital 11 -county Cadillac area gives 
you heart -of -the -market saturation. 
24 -county FM reach -out completes 
your dominance of Northern 
Michigan. 

Effective coverage in Northern 
Michigan means WWAM / WWTV- 
FM, and you get it with one buy! 

Ask Avery-Knodel for complete 
information on WWAM/WWTV-FM, 
and the rest of the Fetzer stations 
. , , serving all of Michigan outside 
Detroit. 

MICHIGAN 
TIME RATES 

No. 1 ER 4/15/68 -Reed 3/6/68. 
AA -Mon thru Frl 8:30-9 am & 3:30-6:30 pm; Sat 
6 em -6 pm; Sun noon -6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

lx 52x 1042 156x 260x 312x 520x 
1 min 11.00 10.00 9.00 8.00 7.00 6.00 5.00 
30 sec 8.80 8.00 7.20 6.40 5.80 4.80 9.00 

CLASS A 
1 min. 9.00 8.00 7.00 6.00 5.00 4.00 3.00 
30 sec 7.20 6.40 5.80 4.80 4.00 3.20 2.40 
10 sec: 60% of applicable 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 
1000+ spots per year earn an additional 5% discount 
from total dollar volume of spots used. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 6ti 12tí 18t1 24tí 30ti 
1 min 10.00 9.00 8.00 7.00 6.00 
30 sec 8.00 7.20 6.40 5.60 4.80 

CLASS A 
1 min- 8.00 7.00 6.00 5.00 4.00 
30 sec 6.40 5.60 4.80 4.00 3.40 

8. PROGRAM TIME RATES 
Ix 52x I04x 156x 260x 

1 hr 65 60 55 50 45 
1/2 hr: 60% of hr. 10 min: 33-1/3% of hr. 
1/4 hr: 40% of hr. 5 min: 25% of hr. 

10. SPECIAL FEATURES 
NEWS 

2 min at 8:28, 11:28 am, 1:28 & 4:28 pm. 
5 min et 7, 7:25, 10 am, 2, 3, 6:35, 7:30, 8:30, 
10 & 11 pm. 
1/4 hr et 8 am. 
1/2 hr at noon. 
EA: Ix 520 I04x 2600 
2 min 7.50 7.00 6.50 6.00 
5 min 16.25 15.00 13.75 11.25 
10 min 21.67 20.00 18.33 15.00 
1/4 hr 26.00 29.00 22.00 18.00 
2 -minute news includes 30 -seconds plus billboards. 
5 -minute news includes 1 -minute plus billboards. 
10 -minute news includes 2 1 -minute plus billboards. 
1/4 -hour news includes 3 1 -minute plus billboards. 
1/2 hour news may be bought in 5-ininute segments. 

CARO 
Tuscola County -Map Location G-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WKYO 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 223 1560 6.00 
Tuscola Broadcasting Co.. 101 N. State St., Caro, 

Mich. 4872.3. Phone 517-673-2136. 
STATION'S PROGRAMMING DESCRIPTION 

\VKYO: Programmed for adults and young adults. 
Emphasis on local and farm news. News and agri- 
cultural directors. Farm service 6-7 am M -Set. Farm 
reporter program noon -12:30 pm M -Sat. 5 min news- 
casts each half hour until 9 am, then news highlights 
on hour, 5 min reports on half hour. Three 15 min 
roundups at 7:30 am, 12:30 pm & 5:30 pm. Talk 
and listener phone programs, interviews, remotes. 
MUSIC: middle-of-the-road new 45's and albums. 
Rec'd 7/31/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Robert Benkelman. 
Sales Manager -J. F. McMullen. 

3. FACILITIES 
500 w, days; 1360 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 105. lia, 12a, 13a, 14a. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23e. 24a, 24c, 

25a, 26, 28a, 28c, 29a, 20b. 
Contracts: 40a, 99a, 44b, 45, 96. 47a, 48. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60i, Ela, 

61b, 62d. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective January 1, 1966. (Card No. 3.) 

Card received October 18, 1965. 
6. SPOT ANNOUNCEMENTS 1 min 30 sec 10 sec 

1 tl........._.._......_......_.._.._.........._.._... 5.50 4.10 2.75 
26 U. _.........._._..._._......_.._-._... 5.25 3.95 2.65 
52 ti _.._.._.._......_.._....-.. b.00 3.75 2.50 
104 tl........._ _.._.._......_. _.._.._... 4.75 3.55 2.90 
156 ti _..._._......._._-.___... 4.50 3.35 2.25 
260 ti ........... __ _..... _.......... _ ...... _... 4.25 3.20 2.15 
312 ti 4.00 3.00 2.00 

7. PACKAGE PLANS 

10 
1 wk..._ 5.00 
4 svk......._ .................._.._.._.........._.._... 4.75 
13 wk............. _..._._..._._.......... _.._....... 4.50 
26 wk 4.25 
39 wk....._.._ ..............._ _. ..... _... 4.00 

8. PROGRAM TIME RATES 
1 hour -8 times 1 -minute rate. 
1/2 hour -5 times 1 -minute rate. 
25 minutes -4 times 1 -minute rate. 
1/4 hour -3 times 1 -minute rate. 
5 minutes -2 times 1 -minute rate. 

Plan 
15 

4.80 
4.55 
4.30 
4.00 
3.80 
3.35 

CHARLOTTE (1 AM; 1 FM) 

25 
4.10 
4.00 
3.75 
3.55 
3.35 
3.00 

Eaton County -Map Location E -l0 
See SRDS consumer market map and data at begin- 
ning of the State. 

WCER 
1956 

Media Code 4 223 1620 8.00 
Eaton County Broadcasting Company, Box 269. 1615 

W. Lawrence. Charlotte, Mich. 48813. Phone 517- 
543-0340; 0341. 
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MICHIGAN 
Charlotte -W C E R -Continued 
I. PERSONNEL 

President -Goy W. McLean. 
Sta. & Com'1 Mgr. -David L. Hicks. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 
Michigan Spot Sale.. Inc. 

3. FACILITIES 
1,000 w. days; 1390 kc. Directional. 
Operating schedule: 6:00 a.m. to sunset weekdays; 
8:00 .m. to sunset Sunday. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: 3a, 3d. 4a, 4d, 5. 6a. 7b, 8. 
Rate Protection: IOa. 12e. 13e. 14a. 
Basic Rates: 20b, 21a, 25a, 26, 28c. 
Contracts: 40a, 45, 46, 49. 
Comb.; Cont. Discounts: Sea. 61a. 62d. 
Cancellation: 70a. 70e. 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eft Rec'd 12/29/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 80 see 
1 e 9.20 3.90 260 x..._..._.._.. 2.80 2.60 
52 z 3.55 3.25 312 x...._.._._.. 2.60 2.30 
104 z 3.40 3.10 624 x 2.40 2.10 
156 z 3.00 2.70 1000 z _ 2.20 1.90 

8. PROGRAM TIME RATES 
le 52x 104e 156e 260e 312e 

1 hr 40.00 38.00 36.00 34.00 30.00 28.00 
1/2 hr _ 30.00 24.00 22.00 20.00 18.00 16.00 
1/4 hr 20.00 17.00 16.00 15.00 14.00 13.00 
5 min 8.50 7.00 6.50 6.00 5.75 5.95 

10. SPECIAL FEATURES 
News headlines on :30: 

6 per wk for 13 wke, ea 4.40 
6 per wk for 52 wke, ea ........._.. 3.30 

WC ER -FM 
1Media 

Code 4 223 1621 005 
Eaton County Broadcasting Co., Box 218. Charlotte. 

Mich. Phone 517-543-0340. 
I. PERSONNEL 

President -Roy W. McLean. 
Manager -David L. Hicks. 

3. FACILITIES 
Etti' 3,000 w.; 92.7 mc. 
Operating schedule: 6 am -10 pm. EST. 
Antenna ht.: 180 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no euh discount. 

5. 'GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Rates effective 

Rates received April 23, 1965. 
6. SPOT ANNOUNCEMENTS 

1 ti..._ 3.25 100 ti 2.25 
25 ti..._.._ 2.75 250 ti..........._.._._.-_. 2.15 
50 t 2.50 500 tL..__._.____.__ 2.00 

10. SPECIAL FEATURES 
NEWS AND FEATURE PROGRAMS 

5 min ..._.._-._._ 5.50 

CHEBOYGAN 
Cheboygan County -Map Location F-5 

See BRDS consumer market map and data at begin- 
ning of the State. 

WCBY 
1954 

Media Code 4 223 1680 2.00 
Straits Broadcasting Company, Inc.. Mackinaw Ave.. 

Cheboygan, Mich. 49721. Phone 616-627-2341. 
Branch Office: St. Ignace, Mich. Phone 1061. 

I. PERSONNEL 
President -Richard E. Hunt. 
General Manager -Bob Benedict. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
1.000 w.; 1240 kc. Non -directional. 
Operating schedule: 6:00 a.m. to 11:00 p.m. week- 
days; 7:00 a.m. to 10:00 p.m. Sunday. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ceded regulation 
General: 3a. 3b, 4a. 5. 6a, 7a, 8. 
Rate Protection: 10a, 11a, 12a. 13a. 14a. 
Basic Rates: 20a. 22a, 22b. 23a, 24b, 28c, 29a. 
Contracts: 40a, 45. 47a. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a, 70c, 71a. 

TIME RATES 
Rates effective May 1. 1958. 

Rates received March 14. 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 
hr. hr. hr. min. min. Ann. 

1 time 42.00 26.00 11.00 9.75 8.25 4.25 
13 times 89.00 24.00 10.50 9.50 1.60 4.00 
26 times 36.00 22.00 10.00 9.25 7.00 3.75 
52 times 33.00 21.00 9.75 9.00 6.75 3.50 

104 times 30.00 19.00 9.25 8.50 6.50 3.25 
156 times 29.00 17.00 9.00 8.25 6.00 3.00 
Station break rates are same ea 1 -minute spots. 

CLARE (1 AM; 1 FM) 
Clare County -Map Location E-7 

Bee SHIM consumer market map and data at begin- 
ning of the State. 

WCRM 
1961 

Media Code 4 223 1740 4.00 
Ri -County Broadcasting Corporation. North Mission 

St.. Clare. Mich. 48617. Phone 517-386-9907. 
I. PERSONNEL 

President -Robert Klein. 
General Manager -Russell Holcomb. 

3. FACILITIES 
250 w. days: 990 kc. Directional. 
Operating schedule: 6 am -10 pm. EST. 

Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
WCRM-FM. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standard. apply. 
General: la, 2b, 3b, 9a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20h, 21a, 22a, 23e, 24b, 26, 27, 28e. 

29a, 30, 33a. 
Contracta: 40a, 41, 43, 49a, 45, 46, 47a, 48, 49, 56. 

51e. 
Comb.; Cont. Discounts: 60f, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
No. 4 Eff Reed 2/8/68. 

6. SPOT ANNOUNCEMENTS 
ix I3x 26x 39x 52x 104e 

I min. 4.00 3.50 3.25 3.00 2.75 2.50 
30 sec 3.00 2.50 2.25 2.00 1.75 1.50 

8. PROGRAM TIME RATES 
5 min 10 min 1/4 hr 1/2 hr I hr 

1 x 5 10 15 20 30 
1O. SPECIAL FEATURES 

Business Briefs -per line of copy .25. 
Business Briefs are run together (more than 1 client) 
up to 16 lines or 1 minute. 

WCRM-FM 
1967 

Media Code 4 223 1741 2.00 
Bi -County Broadcasting. Inc., 11170 N. Mission Bt., 

Clare, Mich. 48617. Phone 517-386-9907. 
I. PERSONNEL 

President -Robert Klein. 
General Manager -Russell Holcomb. 

3. FACILITIES 
ERP 3.000 w.; 95.3 mc. 
Operating schedule: 6 am -10 pm. EST. 
Antenna ht.: 186 ft. above average terrain. 
Partial simulcast operation. Operated separately sun- 
set -10 pm. For simulcast facilities see WCRM. 

4. AGENCY COMMISSION 
15/0; time only. 30 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3b, 40, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10a, lia, 12e, 13e, 14a, 15b, 16. 
Basic Rates: 20b, 21a, 22a, 23a, 24b, 26, 27, 28a, 

29e. 30, 33a. 
Contracts: 40a, 41, 43, 44a, 45, 46, 47e, 48, 49, 

50. 51e. 
Comb.. Cont. Discounts: 60f. ele, 02b. 
Cancellation: 70a, 70e, 714. 72. 73b. 
Prod. Services: 80, 82. 

TIME RATES 

Ratea are identical to WCRM. See that Bating. 

COLDWATER (1 AM; 1 FM) 
Branch County -Map Location E-11 

See 8ßD8 consumer market map and data at begin- 
ning of the State. 

WANG (FM) 
1950 

Media Code 4 223 1800 6.00 
Zarc, Inc., Box 32, Coldwater, Mich. 49036. Phone 

517-279-9119. 
I. PERSONNEL 

General Manager John E. Buzby. 
Station Manager -Carl Hall. 
Office Manager -Marilyn Champion. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 
Detroit -Michigan Spot Sales. 

3. FACILITIES 
ERP 50.000 w.; 98.5 mc. 
Operating schedule: 6:00 am -11:30 pm. EST. 
Antenna ht.: 185 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 4c, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 201). 21b, 22a, 22b, 23a. 24b, 25a. 26, 

28a, 28c, 29a, 30. 
Contracts: 40a, 41, 44b, 45, 46, 47a, 49. 
Comb.; Cont. Discounts: 60g, 601, 61b. 
Cancellation: 70a, 70e, 71e. 72, 73b. 
Prod. Services: 80. 
Tobacco advertising acceptable. 
AM facilities: WTVB. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 14F ER 6/1/66 -Reed 6/2/66. 
8. SPOT ANNOUNCEMENTS 

lx 52e 104g 158e 260x 
1 min...__...._.._ 8.50 7.75 7.00 6.25 5.50 
30 sec._ ..... 6.00 5.50 5.00 4.50 4.00 
20 sec._......_.._. 4.70 4.40 4.10 3.80 3.50 
520e minimum -10% additional discount. 

7. PACKAGE PLANS 
SATURATION SPOT SCHEDULE 

PER DAY: 1 ois 30 see 20 see 
3 t1, 15 minimum, each.......___..__. 7.00 5.00 4.10 
5 ti, 25 minimum, each._...._._._... 6.50 4.60 3.90 
7 ti, 35 minimum, each...__....._._... 6.00 4.20 3.70 () ROS -deduct 10% from Saturation Schedule 

Ratea. 
Schedules specifying broadcast. only on Thursday & 
Friday add 25% to above rates. Earned Short Rate 
will apply if contract is not fulfilled. 
Rates after 7 pm 65% of above rates. 

8. PROGRAM TIME RATES 
Ix 52x 104e 156e 260x 

1/2 hr _._..._... 35.00 33.50 30.00 27.00 24.00 
1/4 hr. 25.00 23.50 22.00 20.50 19.00 
10 min. 20.00 18.75 17.50 16.25 16.00 
5 min. 12.75 11.75 10.75 9.75 8.75 

WTVB 
1949 

Media Code 4 223 1660 0.00 
Zarc, Inc., Box 32, Coldwater, Mich. 49036. Phone 

517-279-9119. 
I. PERSONNEL 

General Manager -John E. Booby. 
Station Manager -Carl Hall. 
Office Manager -Marilyn Champion. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 
Detroit -Michigan Spot Sales. 

3. FACILITIES 
5,000 w. days. 1,000 w. nights; 1590 ka 

Directional -night only. 
Operating schedule: 6:00 a.m. to 11:30 p.m. EST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b4 3a. 4b, 9d, 5. 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 22a, 22b, 23a, 24b, 25a, 26, 

28a, 28c, 29e. 30. 
Contracts: 40a, 41, 44b, 45, 46, 47a, 49. 
Comb.; Cont. Discounts: 60g. 601, 61b. 
Cancellation: 70e, 70c, 71a, 72, 73b. 
Prod. Services: 80. 
No cash rebates. 
FM facilities: WANG (FM). 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft ltec'd 8/20/68. 
6. SPOT ANNOUNCEMENTS 

Ix 52x 104x 156e 260e 
1 min 10.00 9.00 8.00 7.00 6.00 
20/30 sec 8.00 7.20 6.40 5.60 4.80 
10/15 sec 5.00 4.50 4.00 3.50 3.00 
520 x-10% additional discount. 

7. PACKAGE PLANS 
SATURATION PLANS 

(Preemptible by fixed announcements) 
I min 20/90 10/15 

3 ti, 15 minimum 8.00 6.40 4.00 
5 ti, 25 minimum 7.00 5.60 3.50 
7 ti, 35 minimum 6.00 4.80 3.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

I x 70.00 42.00 28.00 21.00 14.00 
52 x 65.00 39.00 26.00 19.50 13.00 
104 z 60.00 36.00 24.00 18.00 12.00 
156 a 55.00 33.00 22.00 16.50 11.00 
260 z 50.00 30.00 20.00 15.00 10.00 

DEARBORN (IAM; 1 FM) 
Wayne County -Map Location G-10 

See SitDS consumer market map and data at begin- 
ning of the State. 

See Detroit Urban Area 

DETROIT (and) 
DETROIT URBAN AREA 
STATIONS IN DETROIT: 

WABX (FM) WLDM (FM) 
WBFG (FM) WMUZ (FM) 
WCAR, WCARFM WMZK (FM) 
WCND (FM) WOMC (FM) 
WGPR (FM) WARS (FM) 
WCBK, W18K-FM WW1, WW1 -FM 
WJLB WWWW (FM) 
WJR, WJR-FM WXYZ, WXYZ-FM 

STATIONS IN DETROIT URBAN AREA: 
Detroit Urban Area stations are listed immediately 
following the listings for Detroit statieae. 
CKLW. CKLW-FM, WKNR, WKNRFM 

Windsor, Canada Dearborn, Minh. 
WBRB, WBRBFM. WPON, Pontine. MInh. 

Mount Clemens, MInh. WTAK, Garden City. 
WCNB, Inkster, Minh. Mich. 
WEXL. Royal Oak, Minh. 

STATIONS IN DETROIT 
DETROIT (6 AM; 15 FM) 
WINDSOR (1 AM; 1 FM) 

Wayne County -Map Location G-10 
Bee 81tÚ8 consumer market map and data et begin 
ping of the State. 

CKLW CKLW-FM 
1932 1949 

CITY OF LICENSE 
WINDSOR 

RKO General Broadcasting 
National Saks 

Media Cods 4 223 3060 5.00 
(This is a duplicate of the listing appearing under 
Detroit Urban Area.) 
Business office: Essex Broadcaster., Inc., 1450 

Guardian Bldg.. Detroit, Mich. 48226. Phone 313- 
961-7200. TELEX 023-5398. 
STATION'S PROGRAMMING DESCRIPTION 

CKLW: Programmed for young marrieds 20-49 and 
youth audience. 
MUSIC 90%; features current hits 24 hours daily. 
NEWS: international, national, regional, local. 
SPORTS: professional, college, local. Weather: 6 
min every 3 hours at 20 before hour, every hour 8-9 
em 11 -Sat. Traffic and weather reporta around clock. 
Contact Representative for further details. Rec'd 
11/30/67. 

I. PERSONNEL 
Vice -Pros. & Gen'l Mgr. -R. J. Buss. 
Sales Manager -Harold S. Tower. 

2. REPRESENTATIVES 
REO General Broadcasting National Sales 
Southern -Bomar Lowrance & Associates, Inc. 
Toronto-RKO Distributing Corp. of Canada. LiL 

3. FACILITIES 
50,000 w.; 800 Ire. International clear channel. 
Operating 

s hedule: 
24 hours daily. EST. 

ERP 50,000 w.; 93.9 mc. 
Operating schedule: Same as AM separate Program- 
ming 6 pm -midnight. EST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b. 4e. 4d, 6a, 7b, 8. 
Rate Protection: 10b. 11b, 12b, 13b. 
Basic Rates: 20a, 22a. 22b, 23e, 28, 28a, 29a. 
Contracts: 40a. 42a, 45, 46. 
Comb.; Cont. Discounts: 60e. 61a, 61b, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 8/1/68 -Reed 7/23/68. 
AA -Mon thru Fri 6-10 am & 3-7 pm; Sat 9 
7 pm; Sun 1-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sat 8-9 am; Sun 6 
am -1 pm. 
B -Dally 7-10 pm. 
C -Daily 10 pm -1 am. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK, EA: 6ti 12ti 18 ti 2401 SOti 
AA 90 8.5 80 75 70 
A . 80 75 70 6.5 60 
B 70 65 60 55 50 
C 60 55 50 45 40 

30 SECONDS 
AA 72 68 64 60 56 
A 64 60 56 52 48 
B ..._....._.._._.._.._.._ 56 52 48 44 40 
C 48 44 40 36 32 

10 SECONDS 
AA 45 43 40 38 35 
A 40 38 35 33 30 
B 35 33 30 28 25 
C .... ... _______ ..... .. ... _ 30 28 25 23 20 

1 -minute, 30 -second spots and Newscasts combine with 
10 -second spots for maximum frequency on 10 -second 
spots only. Spots must rotate equally over not leas 
than 6 days. 

ROS PLAN 
When available, 20% discount on applicable rates. 
Spots preemptible without notice. Not combinable 
with other schedules. Does not earn consecutive week 
discounts. 

10. SPECIAL FEATURES 
NEWS/FIXED 1 -MINUTE 

PER WK: 301 6t1 12 t1 18 ti 
AA ..._.__.__ ............. 105 100 95 90 
A _ _..___. 90 85 80 75 
B ...._..._...._........__... 80 75 70 65 
C 70 65 60 55 

CONSECUTIVE WEEK DISCOUNTS 
28 wk -0% 52 wk -10% 
Cannot be anticipated, and will be paid as earned. 
Rateholder: 6 spots, any length, in AA, A or B. 

(D) 

am- 

WABX (FM) 
1960 

DETROIT 
Media Code 4 223 1980 6.00 
Century Broadcasting Corp., 3307 David Stott Bldg., 

Detroit, Mich. 48226. Phone 313-961-8888. 
I. PERSONNEL 

Pres. & Gen'1 Mar. -Howard firafman. 
Operations Manager -John Deus. 
Traffic Manager -Edith Chiroka. 

2. REPRESENTATIVES 
The Progressive Rock Media Company. 
Century Radio Sales. 

3. FACILITIES 
ERP 38,000 w.; 99.5 mc. Non -Directional. Stereo. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3e. 3d, 4a, 5. 
Rate Protection: 10a, 11a, 12e, 13a, 14a. 
Basic Rates: 22e. 23a. 
Contracts: 40a, 41. 
Comb.; Cont. Discounts: 60d. 
Cancellation: 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Eff 5/1/68-ltec'd 7/11/66. 

AA -Mon thru Fri 7-9 am, 4-8 pm & 9:30 -midnight; 
Bat 7-2 am; Sun 9 am -midnight. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: la 52x 156e 260e 520e 

22 19 17 lb 
A ..._..._....._......._.._.._ 19 17 15 13 11 

30 SEC: 
AA _._..._._....-.._.._. 18 18 14 13 10 
A ...__...._...--_.._. _....-. 14 12 10 8 6 

7. PACKAGE PLANS 
PER WK, 1 MIN: 12tí 1ßt1 24ti SOtI 4001 

eA ......._.._......_._._.. 18 16 14 12 11 
A ..._....__.._.._._,,..__.._ 14 13 12 11 9 

30 SEC: 
AA .-. _._....._..._ 13 11 10 8 6 
A ..._ _ 10 9 8 6 4 

8. PROGRAM TIME RATES 
lx 13x 26x 52e 

1 ..... 140 135 130 125 
1/2 hr: 60% of hour. 1/4 hr: 

WBFG (FM) 
1962 

DETROIT 

R A 

104e 260e 312e 
118 110 100 

40% of hour. 

©OFMU 
Media Code 4 223 2040 8.00 
The Trinity Broadcasting Corp., 8009 Lyndon Ave., 

Detroit, Mich. 48238. Phone 313-863-5650. 
STATION'S PROGRAMMING DESCRIPTION 

WBFG (FM): Programmed for adults and young 
adults. 
Complete religious programming with exception of 
general news show. NEWS 10%: local, national 
and international. 8 air personalities with gospel 
DJ shows. Live remote broadcasts 4-1/2 hours a day. 
Reed 10/26,67. 

I. PERSONNEL 
President -Nick Timko. 
Gen'l & Sales Mgr. -Don Garrett. 

3. FACILITIES 
ERP 100,000 w.; 98.7 mc. Stereo. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 497 ft. above average terrain. 

4. AGENCY COMMISSION 
None. Bills payable 10th of following month. 

5. GENERAL ADVERTISING Bee coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9b, 4d. 6a, 7a. 
Rate Protection: 15h, 16. 
Basic Ratea: 20b, 21b, 21c, 22a, 23a, 24b, 25a, 26, 

28a, 29a, 33c. 
Contracts: 40c. 41, 42a, 42c, 45, 46, 47e, 48, 51e. 
Comb.; Cont. Discounts: 60b, 60e, 60h, 61b, 62a. 
Cancellation: 70e, 70d, 71e, 72, 73a. 
Prod. Services: 82. 
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TIME RATES 
Eft Recd 2/26/68. 

6. SPOT ANNOUNCEMENTS 
13x 26x 52x 104e 156x 260x 3121 

1 min 12.00 11.50 10.75 10.50 10.00 9.00 8.50 
30 sec 7.75 7.50 7.00 6.75 6.50 5.75 5.00 

8. PROGRAM TIME RATES 
13x 26x 52x 104e 156x 260x 312x 

1 hr 66.00 62.00 57.00 54.00 51.75 49.25 46.25 
1/2 hr 90.00 35.00 31.00 28.00 26.00 23.00 21.00 
1/4 hr 24.75 21.25 18.00 17.00 16.25 15.50 15.00 
5 min 16.50 19.75 13.75 13.00 11.25 10.50 8.50 

10. SPECIAL FEATURES 
NEWSCASTS 

(6 days a week) 
(`) 5 min 1/4 hr 

13 wk _........ _.. ...... _...... 22.25 36.00 102.50 
26 wk._ 20.00 34.50 84.00 
52 wk._.._...._...--.-._.._ ..._...._.._. 18.00 30.00 79.50 () Headlines. 

WCAR WCAR-FM 
1939 1964 

DETROIT 

/RADIO ADVERT/SING REPRESENTATIVES, INC, 
Media Code 4 223 2100 0.00 
WCAR, Inc., 500 Temple Ave., Detroit, Mich. 48201. 

Phone 313-833-8100. 
I. PERSONNEL 

Gen'l & Sales Mgr. -H. Y. Levinson. 
Sales Service -S. Sam Bobrocky, Pat Furton. 

2. REPRESENTATIVES 
Radio Advertising Representatives. Inc. 

3. FACILITIES 
50.000 w. days. 10,000 w. nights; 1130 kc. Directional 
-day and night. 
Operating schedule: 24 hours daily. EST. 
FM FACILITIES ERP 10,000 w.; 92.3 mc. 
Operating schedule: 6:00 am -midnight. EST. 
Antenna ht.: 480 ft above average terrain. 

4. AGENCY COMMISSION 
15%: no rash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 10d, ltd, 12d. 13d. 
Basic Rates: 29b. 
Contracts: 40c, 46. 48. 
Cancellation: 73e. 
In event of revision of station ratee or discounts, any 
continuous broadcasts under advertiser's contract may 
be extended at rates and discounts herein shown with- 
out penalty of short -rate or loss of discounts on pre- 
vious broadcasts for a period of not more than 28 
weeks from effective date of euch revision. 
Announcement schedules accepted by station subject 
to change within same rate classification. 
Station programs music for best listening effect; ac- 
cordingly, time of fixed position announcements may 
vary slightly in accordance therewith. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 15 Eff 9/1/67-Rec'd 8/7/67. 
AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sat & Sun 6 em - 
7 pm. 
B -Dally 7-10 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Flat 50x 100e 250x 500x 
1 min _...__..._....... 49 48 47 44 42 
30 sec. 39 38 37 34 32 
10 sec _..._ 25 24 23 21 20 

CLASS A 
1 mUL..--....._...- 39 38 37 34 82 
30 see.. 32 31 30 27 25 
10 sec 20 19 18 17 16 

7. PACKAGE PLANS 
CLASS A 

PER WK: 12 ti 24tí 96ti 
1 min ..-_-_.._.......-..._.__.._._ 34 32 30 
30 sec-...._.....__......_..._..- 27 25 23 
10 sec...._...._.__._. _ 17 16 14 

CLASS B 
1 min.. 19 18 16 
30 sec 16 15 13 
10 sec 11 10 9 
Packages may consist of part AA and part A. In 
euch combinations, the number of AA and A spots 
may be combined to earn the lowest rate for each. 

WCHB 
INKSTER 

Independent Negro 
City of license. Inkster, Michigan. 48141. 
32790 Henry Ruff Road. Crestwood 8-1440. 
See listing under Detroit Urban Area. 

Advertisement 
Bell Broadcasting Company. 32790 Henry Ruff Road. 

Inkster. Michigan. Crestwood 8-1940. 
I. PERSONNEL 

President -Haley Bell. 
Vice-Pres. & Gen'1 Mgr. -Wendell Cox. 
Gen Sales Mgr. -Gary Arnold. 

2. REPRESENTATIVES 
New York. Chicago. South -Dore & Allen, Inc. 
Los Angeles -San Francisco-Savalli/Gates, Inc. 

3. FACILITIES 
Operating schedule -24 houri daily, 1000 w; 1940 kc. 

6. SPOT ANNOUNCEMENTS -I minute - 
AAA AA A 

1-5 ti 40.00 32.00 28.00 
6-11 ti 36.00 28.00 25.00 
12 ti 32.00 26.00 23.00 
24 ti..._.._. ...--_.._..___.... 31.00 25.00 22.00 
36 LL....._.._._......_.._.-_._....__...-_. 30.00 24.00 21.00 
48 ti..-...._.._..._. 29.00 23.00 20.00 
30 sec or less: 80% of 1 -min. 
10 sec or less: 60% of 1 -min. 
Above minute rates apply for 1-12 weeks. See 
WCHB listing, Detroit Urban Area, for rate schedule 
with further frequency discounts. 

You Cannot Effectively Cover 

DETROITLAND 
Unless You Use 

CITY 
THE DETROIT 

am 43% OF 
aNP 

POPULATION 
e N GRO, 

y0U CALANOT 
EFFECTIVELY 

SELL 

ESS THE 

THAT 
MARKET UNL 

NEGROES 
RESPOND 

National Representatives: 

DORE & ALLEN, INC. 
ASSOCIATES NEW YORK CHICAGO 

SAVALLI/GATES, INC. 
LOS ANGELES -SAN FRANCISCO 

W C H B 
Dominant In All General Market 

And Negro Ratings 

All Day Leaderin Negro Audience 

WCHB 
Station A 

Station B 

6AM-12 Noon 
M -F 

45 
7 

29 

12 Noon-6PM 
M -F 

69 
12 

9 

WCHB has over 20,000 listeners per average quarter 
hour at 1/30 the cost/thousand of Station A and 

1/3 that of Station B. (1 -min. 1 -time rate 6AM-6PM) 

Pulse: Detroit City, Mich. Negro Audience Mar. -Apr., 1966 l4, 
Commanding General Market Dominance 
Check WCHB's BIG share of the general Detroit audience 

Mon, -Fri. Household Shares 
6AM-10AM 10AM-3PM 3PM-7PM 

21 20 15 

WCHB delivers 83,100 unduplicated households daily - 
101,600 weekly. 

Pulse: Detroit City, Mich., Oct. -Dec., 1967 

Audience and related data provided are estimates and 
not absolute measurements. 

Cover Detroit's 713,100 Negro Metro Market (SRDS 1-68) 
thru .. . 

DETROITLAND'S Only 24 Hour 
Negro Programmed Station 

SOUL RADIO 

A/M 
THE VOICE OF PROGRESS FM COMPANION TO WCHB 

Inkster, Michigan 48141 - Detroit, Michigan 48201 

(Detroit continued on next page) 
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MICHIGAN 
Detroit -Continued 

WCHD(FM) 
1960 

DETROIT 
Media Code 4 223 2160 4.00 
Bell Broadcasting Co., 278 E. Forest, Detroit, Michi- 

gan 48201. Phone 321-0590. 
I. PERSONNEL 

President -Haley Bell. 
Vice-Pres. & Gen 'l Mgr. -Wendell Cor. 
Sales Manager- Gary Arnold. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
Los Angeles -San Francisco--Savalll/Gates, Inc. 

3. FACILITIES 
ERP 34.000 w.; 105.9 me. 
Operating schedule: 9-5:45 am Mon thru Fri; noon - 
5:45 am Sat and noon -1 am Sun EST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 9a. 4d, 5. 6a, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22e. 23a, 29b, 25a, 28, 28a, 29a. 
Contracte: 40a. 42a. 45, 40, 47a, 48. 
Comb.; Cont. Discounts: 60k, 61c, 62b, 62e. 
Cancellation: 70a. 70e. 71a, 73a. 

TIME RATES 
No. 3 Eft 4/1/68-Rec'd 4/3/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104e 260x 312e 520e 

1 min 10.00 9.50 9.00 8.50 8.00 7.00 6.50 6.00 
30 sec 8.00 7.00 6.75 6.50 6.00 5.50 5.25 5.00 

7. PACKAGE PLANS 
AA -Dally 7 pm -midnight. 
A -All other times 

(MINIMUM 8 WEEKS) 
CLASS AA 

PER WK: 5ti loti 15 ti 
1 min 9.00 8.00 7.00 
30 sec or less 7.20 6.40 5.60 

CLASS A 
1 min 8.00 7.00 
30 sec or less 6.40 5.60 

8. PROGRAM TIME RATES 
le 13x 26x 52x 104e 260x 

1 hr.... 75.00 67.50 60.00 55.00 50.00 47.50 
1/2 hr 50.00 95.00 90.00 37.50 35.00 32.50 
1/4 hr 35.00 33.00 29.00 27.00 23.00 21.00 

5 min.... 17.00 16.00 15.00 14.00 13.00 12.00 

20 ti 
6.00 
4.80 

30+ 
5.50 
4.40 

6.00 5.00 4.50 
4.80 4.00 3.60 

312e 520e 
42.50 40.00 
30.00 27.50 
19.00 17.00 
11.00 10.00 

WEXL 
1923 

CITY OF LICENSE 
ROYAL OAK 

dAlan Torbet 
Associates, Inc. 

Media Code 4 223 3240 3.00 
(This is duplicate of the listing appearing under 
Detroit Urban Area. Michigan.) 
Sparks Broadcasting Company. Box X-100, Detroit. 

Mich. 48220. Phone 313-564-6529. 
Other Studio: Ferndale. Mich. 

STATION'S PROGRAMMING DESCRIPTION 
WEXL: Programmed for adult audience. 
MUSIC: country and western. AIR PERSONALI- 
TIES handle all segmente: NEWS: network news on 
hour. SPORTS: 8 times per day. Community news 
30 min per day. RELIGIOUS: 1 hour per day and 
all day Sun. COMMERCIAL POLICY: 16 minutes 
per hour maximum. Remote broadcasting available. 
Contact Representative for further details. Rec'd 
2/12/68. 

I. PERSONNEL 
President-t.,amet G. Sparks. 
General Manager -Gordon A. Sparks. 
Sales Manager -Ernie Holder. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Regional Reps Corp. 

3. FACILITIES 
1000 w. days, directional; 250 w. nights. non-direc- 
tlonal. 1340 kc. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0 time only; weekly or monthly. 

5. GENERAL ADVERTISING Bee coded regulations 
General: la, 2a, 21% 3e. 3b. 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10c, 11e. 12e, 13c, 14e, 15b. 
Basic Rates: 20b, 21a, 21b, 21e. 21d, 22a, 22b. 23a, 

29b. 29c, 55a, 26, 27, 28a. 29a. 30, 33b. 
Contracts: 40e. 41, 92b, 42d, 44a, 45, 46, 47c, 48, 

51a. 51b. 
Comb.: Cont. Discounts: e0b, 60g, 61a, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 
Affiliated with American Information Network. 

TIME RATES 
Eff 6/1/67 -Reed 5/1/67. 

AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm & 7-8 pm; Sat & Sun 
6 am -8 pm. 
B -Daily 8 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 5 ti 10 ti 15 t1 20 t1 
AA 35.00 30.00 26.00 24.00 22.00 
A 30.00 25.00 22.00 20.00 18.00 
B 21.00 17.50 15.50 14.00 12.50 

20/30 sec: 80% of 1 -catin. 10 sec: 50% of 1 -min. 
CONSECUTIVE WEEKS DISCOUNT 

52 wks-10% 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
(1 min) 

PER WK: 
18 ti t6AA, 6A, 6B). ea 16.39 
24 ti (8AA, 8A. 811), ea 14.79 

8. PROGRAM TIME RATES All FM announcements and programs regardless of 
1 ti length may be combined with current WJBK AM 

or lesa 52 ti 156 ti 260 ti rates (except TAPS and Evening and Weekend Pack - 
than or or or ages) to determine weekly frequency. 

5 MIN: 6/wk 6/wk 12/wk 18/wk TIME RATES 
Class AA._ 50.00 45.00 40.00 35.00 NATIONAL AND LOCAL RATES SAME 
Class A. 45.00 40.00 35.00 30.00 No. 16 ER 5/1/68 -Reed 4/5/68. 
1/4 HR: AA -Mon thru Fri 6-10 am & 3-7 pm. Class AA 75.00 70.00 65.00 60.00 A -Mon thru Fri 10 am -3 pm. 
Class A 70.00 65.00 60.00 55.00 B -All other times. 
1/2 HR: 6. SPOT ANNOUNCEMENTS 
Class AA 100.00 90.00 80.00 70.00 WKLY; 
Class A 95.00 85.00 75.00 65.00 

1 MIN: 1 ti 12 tl 18 tI 24 ti 30 ti i Silt: .. 48 44 40 37 34 
Class AA 150.00 140.00 130.00 120.00 

AA "-"-"' 
Class A 140.00 130.00 120.00 110.00 

33 30 27 24 

B-70% of A rates. C-50% of A rates. 
22 20 18 16 

(D) 

WGPR(FM) 
1961 

DETROIT 

Media Code 4 223 2340 2.00 
WGPR. Inc., 82 E. Hancock. Detroit, Mich. 48201. 

Phone 313-031-5500, 831-1223. 
I. PERSONNEL 

President -Dr. William V. Banks. 
General Manager -George L. Carter. 
Program Director -Floyd Jones. 

3. FACILITIES 
Eltl' 30.000 w.: 107.5 mc. 
Operating schedule: 24 hours daily.. EST. 
Antenna ht.: 388 ft. above average terrain. 

4. AGENCY COMMISSION 
15% air time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General lb, 2b, 3a, 3d. 4a, 4d. 65, 7a. 
Rate Protection: 10c, 11c, 12a, 13a, 14a. 
Basic Rates: 20b, 21a, 22a, 22b, 24c, 26, 28c, 296, 

32e. 
Contracte: 40a. 42a, 42d. 45, 46, 47e, 49, 51b. 51e. 
Comb.: Cont. Discounts: Bob, 60d, 80e, 60f, 601. 
Cancellation: 70a. 70e, 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 ER 4/1/86 -Reed 9/30/66. 
6. SPOT ANNOUNCEMENTS 

lx x 
1 min _....._.._._ 12.00 1ÓÓ0 9ÓÓ 
30 see ...... 8.50 7.00 6.50 
10 sec __. 4.75 - 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x 95.00 60.00 45.00 22.50 
13 z 85.00 55.00 35.00 15.00 
26 z 80.00 50.00 30.00 14.00 
Church rates. 85.00 55.00 35.00 ...._ 

WJBK 
1925 

DETROIT 

A Storer Station 

MAJOR MARKET 
RADIO, INC. 

R q B 

Subaeriber to the NAB Radio Code 
Media Code 4 223 2400 4.00 
Storer Broadcasting Company, 7441 Second Blvd.. 

Detroit. Mich. 48202. Phone 313-873-7400. TWX 
810-221-7091. 
STATION'S PROGRAMMING DESCRIPTION 

WJBK: Programmed for 25-45 year old liateners. 
MUSIC: general popular music 85%. 60% current 
hit singles, 40% middle-of-the-road albums. NEWS 
10%: local, national, international, 8 man local staff. 
mobile units, 2 way shortwave, Washington Bureau, 
daily editorials, network. SPORTS 5%: play-by- 
play pro basketball, feature races, championship box- 
ing, seasonal features. 5 min news every 30 min & 
5 min sports 3 times daily, 7 days. AIR PER- 
SONALITIES host 8-10 am, 10 am -3 pm, 3-7 pm, 
7 pm -12M, 12M-6 am. M -Rat, noon -6 pm Sun 
Personalities make promotional public appearances. 
Audience contests. Police and AAA road condition 
and traffic reports. Market and business reports. Job 
bulletin board. Church and club announcements. 
Celebrity interviews. COMMERCIAL POLICY 18 
minutes hourly. Contact Representative for further 
details. Recd 12/29/67. 

I. PERSONNEL 
General Manager -William F. Sherry. 
General Sales Manager -M. Robert Baldrics. 

2. REPRESENTATIVES 
Major Market Radio. Inc. 
Storer Sta. Sales Office: See Rep & 5/O pages. 

3. FACILITIES 
50,000 w. days. 5.000 w. nights; 1500 ke. Directional. 
Operating schedule: 24 hours daily. EST. 
Simulcast: Mon thru Sat 6.9 am & 6 pm -midnight; 
& 9 pm -midnight. For non -simulcast facilities, see 
WJBK-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a, 4a, 4d. 5, 6a, 7b. 8. 
Rate Protection: lob. 11b, 12b, 13b. 14b. 15a, 

15b, 16. 
Basic Rates: 20h, 21a, 21b, 21d, 22a, 22b, 23a, 24c, 

25a, 28b, 30. 33a. 
Contracts: 40a. 41, 42a, 48, 47a. 51e, 51c. 
Comb.: Cont. Discounts: 60e, 601, 61a, 626. 
Cancellation: 70a. 70d, 71a, 73b. 
Prod. Services: 80. 
TV facilities: WJBK-TV. 
Affiliated with MBS Radio Network. 

MULTIPLE PRODUCT ANNOUNCEMENTS 
Piggybacks: 1 -min spot rate applies only to products 
or services of a single advertiser, and does not apply 
to spots for more than two products or services of 
the advertiser in the 1 -min period unless fully 
integrated into a single complete spot. Piggybacks 
are not entitled to product protection separation 
from either station or network spots. 

A ....._...._ 37 
B 25 

20/30 SEC: 
AA ._.._..__.._.._.._ 38 
A ._......__.._..._ 30 
B 20 
AA 24 

10 SEC: 

35 
26 
18 
22 

32 
24 
16 
20 

30 
22 
14 
19 

27 
19 
13 
17 

A 19 17 15 14 12 
B 13 11 10 9 8 

Announcements between rate classifications take the 
rate of higher classification. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN -ROE{ 

(6 am -11:30 pm) 
PER WK: 5ti 10 tl 16 ti 24 t1 40t1 80tí 
1 min..._ 24.00 22.00 20.00 17.50 15.00 12.50 
This plan may be withdrawn without notice. 
Advertisers usine these packages guaranteed these 
rates for 6 months from effective date of rate in- 
crease. 

WEEKEND PACKAGE 
(1 minute only -ROS) 

15 U only, per wknd..._.._ . 225. 
'2 MINUTE FEATURE CAPSULES 

PER WK: I ti 12ti IBti 24t1 3081 
AA 52 48 44 41 38 
A 41 37 34 31 28 
B 29 26 24 22 20 

) I -minute service feature plus I -minute commer- 
cial and open and close identification. 

8. PROGRAM TIME RATES 
PER YR: Ix 52x 156x 260x 
1 hr..._..___.._..__..___,..-_.... 220 210 200 190 
1/2 hr _--_...__.._.._. 160 150 140 130 
1/4 hr 120 110 100 90 

5 MINUTE PROGRAMS 
I ti 12 tl 18 ti 24 tI 30 ti 

AA 82 58 59 51 48 
A _ 51 47 44 41 38 
B ._......._...... ._ 39 36 34 32 30 

COMBINABILITY 
All announcements regardless of length (except TAPa, 
Evening and Weekend Packages), features capsules. 
and program units may be cross -combined to deter- 
mine weekly frequency. 

W J B K -FM 
1947 

DETROIT 

R A B 
Subseriber to the NAB Radio Code 

Media Code 4 223 2401 2.00 
Storer Broadcasting Co.. 7991 Second Blvd., Detroit, 

Mich. 98202. Phone 313-873-7900. TWX 810-221- 
7091. 

I. PERSONNEL 
General Manager -William F. Sherry. 
General Sales Manager -M. Robert Baldrla. 

2. REPRESENTATIVES 
Herbert E. Groakin & Company. 
Storer Sta. Sales Office: See Rep & 5/O pages 

3. FACILITIES 
ERP 20.000 w. (hor.). 20.000 w. (vert.): 93.1 me. 
Operating schedule: 18 hours daily. EST. 
Antenna ht.: 500 ft. above average terrain. 
Partial simulcast operation. Simulant 8-9 am & 6 
pm -midnight Mon thru Sat; 9 pm -midnight Sun. 
For simulcast facilities see WJBK. 

4. AGENCY COMMISSION 
15/0 time only; weekly or monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, lb, 3c, 3d, 4a, 4d. 5, 6e. 

76. 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 15a, 15b, 

15e, 16. 
Basic Rates: 20b. 21a, 21e, 21d, 22e. 221, 23a. 23b. 

24c, 25e, 26, 27, 28b, 28e. 30, 33b. 
Contracts: 40a. 41, 92a, 43, 45. 48. 47a, 48. 49. 51a. 

51b, 51e. 
Comb.: Cont. Discounts: 60d. 60f. 601. 62a. 
Cancellation: 70a. 70d, 71a, 72. 73b. 
Prod. Services: 80. 
TV facilities: WJBK-TV. 
Affiliated with MBS Radio Network. 
Member: The Groskin Group. 

MULTIPLE PRODUCT ANNOUNCEMENTS 
Piggybacks: 1 -min spot rate applies only to products 
or services of a single advertiser, and does not apply 
to spots for more than two products or services of 
the advertiser in the 1 -min period unless fully 
integrated into a single complete spot. Piggybacks 
are not entitled to product protection separation 
from either station or network spots. 
All FM announcements and programs regardless of 
length may be combined with current WJBK AM 
rates (except TAPS and Evening and Weekend Pack- 
ages) to determine weekly frequency. 

TIME RATES 
No. 3 Eff 5/1/66 -Reed 5/12/66. 

6. SPOT ANNOUNCEMENTS 
I 30 30 

WKLY min see min an. 
1 tl 25 20 18 ti 15 12 
6 tI 22 18 24 ti......._..._._ 12 10 
12 ti 18 14 30 ti 10 8 

8. PROGRAM TIME RATES 
PER WK: 1 ti 801 12 tI 18t124t1 
1 hr ._..__..._._._ 120 105 90 75 60 
1/2 hr..._ __._........__... 90 75 60 45 80 
25 min 85 70 55 40 25 
All FM announcements and FM programs regardleas 
of length may be cross combined to determine weekly 
frequency. 

WJLB 
1928 

DETROIT 

Independent Negro 

NI BERNARD HOWARD 
& CO., INC. 

A Bath Owned Station 
Media Code 4 223 2460 8.00 
Booth Broadcasting Company, 3100 David Broderick 

Tosser, Detroit, Mich. 48226. Plane 313-965-2000. 
TWX 313-222-5093. 
STATION'S PROGRAMMING DESCRIPTION 

WJLB: Programmed mainly for Negro listener with 
partial ethnic programming. 
MUSIC: popular rhythm and blues with early morning 
spirituals. AIIt PERSONALITIES handle all seg- 
ments and taped commercials by them are inter- 
changeable. NEWS: 5 min at :20 and I min high- 
lights at :50. News community oriented. Editorialize. 
Heavy emphasis on community involvement. Con- 
tact Representative for further details. Recd 
1/31/88. 

I. PERSONNEL 
President -John L. Booth. 
Oen'l Mgr. & Sales Mgr. -Thomas J. Warner. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 24 tours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; weekly or monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General. 23, 3a, 4e, 4d. 5, 6e, 7a, 8. 
Rate Protection: 10e, 11c, 12e, 13c, 14e, 15e. 
Basic Rates: 20a, 22e, 24c, 25a, 28a, 29a. 
Contracts: 40a. 42a, 42c, 44a, 94b, 45, 46. 47e, 51c. 
Comb.; Cont. Discounts: 60e, 60e, 60g, 62d. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 80. 82. 
Announcement rates apply where advertisers specify 
a given time. Special announcement rates are avail- 
able to porch on run -of -station basis 

TIME RATES 
ER 10/1/66 -Reed 8/15/66 

AAA -Mon thru Sun 6-9 am & 3-7 pm. 
AA -Mon thru Sun 9 am -3 Dm. 
A -Mon thru Sun 7 pm -midnight. 
B -Mon then Sun midnight -6 am. 

8. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: I min 30 see I min 30 see 
1 U flat. 35.00 28.00 6 U flat.._... 32.00 25.50 

1 MINUTE 
1 wk 13 wk 26 wk 52 wk 

12 ti _.....-._._.._ 28.00 27.00 26.00 25.00 
24 ti 27.00 26.00 25.00 24.00 
36 U.._ 26.00 25.00 24.00 23.00 
48 tl._._ 25.00 24.00 23.00 22.00 

30 SECONDS 
12 ti ..-__..__..._._.._._... 22.50 21.75 21.00 20,25 
24 U..._ .............._...._._..._._ 21.75 21.00 20.25 19.50 
36 ti._ 21.00 20.25 19.50 18.75 
48 ti.__._..- 20.25 19.50 18.75 18.00 

CLASS AA 
I min 30 see 1 min 80 see 

1 U fiat._.... 28.00 23.00 6 ti flat...._ 25.00 21.00 
1 MINUTE 

I wk 13 wk 28 wk 52 wk 
12 ti..._....__.._ 23.00 22.00 21.00 20.00 
24 ti 22.00 21.00 20.00 19.00 
36 tl.._ 21.00 20.00 19.00 18.00 
48 tL._..- 20.00 19.00 18.00 17.00 

30 SECONDS 
12 ti 19.00 18.25 17.50 16.75 
24 t1 18.25 17.50 16.75 16.00 
36 ti 17.50 16.75 16.00 15.25 
48 ti -_ 18.75 16.00 15.25 14.50 

CLASS A 
I min 30 see I min 30 see 

1 ti flat 24.50 20.50 6 U flat...-_ 22.00 18.50 
1 MINUTE 

I wk 13 wk 26 wk 52 wk 
12 IL ....... 20.00 19.00 18.00 17.00 
24 tl._ 19.00 18.00 17.00 16.00 
36 t1 _._-.-..-......._...._... 18.00 17.00 16.00 15.00 
48 Ll..._ _._ .._......._....... 17.00 16.00 15.00 14.00 

30 SECONDS 
12 ti _.........__..._....._... 17.00 16.25 15.50 14.75 
24 ti _ 16.25 15.50 14.75 14.00 
36 tl _._...... 15.50 14.75 14.00 13.25 
48 ti 14.75 14.00 13.25 12.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 8 min 

1 x _. 225 180 85 70 60 

W J R 
1922 

DETROIT 

A Capital Cities Station 
R A B 

Subscriber to the NAB Radio Code 
Media Code 4 223 2520 9.00 
Capital Cities Broadcasting Corp., Fisher Bldg.. 

Detroit, Mich. 48202. Phone 313-875-4440. TWX 
313-222-5532. 
STATION'S PROGRAMMING DESCRIPTION 

WJR: Programmed for adults. 
5-6 am farm interest with farm director. 6-9 am 
entertainment with air personality. 15 min news at 
7 am, 8 am, 9 am. Live music with personality and 
women's show 9-10 am. Classical music and live 
discussion with air personalities 10 am -noon. Noon - 
2 pm live studio audience talk with air personality. 

(This listing continued on next page) 
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Detroit -W J R -Continued 
2:15-6 pm music and talk with air personality. 6-7 
pm news, aporta, talk block. 7-10 pm entertainment. 
Professional baseball and football, live, in season. 
10-11 pm news and talk block. 11-11:30 pm news 
and sports. 11:30 pm -5 am classical music with air 
personality. Contact Representative for further details. 
]tec'd 11/2/67. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'1 Mgr. -Daniel B. Burke. 
General Sales Manager -Paul O. LaGeese. 
National Sales Manager -James E. Lung. 

2. REPRESENTATIVES 
Henry I. Christal Co.. Inc. 

3. FACILITIES 
50.000 w.; 760 kc. Non-direetlonal. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
11% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 3a, 4e, 4d. 5. 6h. 7h, 8. 
Rate Protection: 10e, 11c, 12c, 13e, 14e, 16. 
Basic Rates: 20h, 21b, 22h, 23a, 24b, 24e, 25e. 26, 

27, 28b, 29a, 33a. 
Contracts: 40a, 41, 42a, 42e, 43, 44a, 45. 46, 47e, 

49, 50, 51c. 
Comb.; Cont. Discounts: 60a, 60e, 601, 62b. 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 80. 81, 82. 
AMIlated with CBS Radio Network. 

Multiple Product Announcement 
A multiple product announcement ta defined as two 
clearly distinct commercials earning a frequency of 
two, yet sharing a 1 minute announcement and is 
available on station 150% of the earned minute rate. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 34 ER 2/1/68 -Reed 2/29/68. 
AA -Mon thru Fri 6-9 am & 3-6 pm; Sat 7 am - 
1 pm. 
A -Mon thru Fri 9 am -3 pm & 6-8:30 pm; Sat 8-7 
am & 1-8:30 pm; Sun 6 am -8:30 pm. 
B -Mon thru Sun 5-6 am & 8:30-11:30 pm. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WK: Ili 5ti 10ti 15t1 2011 25tí 30+ 
1 z 200 195 185 180 170 
26 z 195 185 180 170 165 155 150 
52 z 185 180 175 165 160 150 145 
104 z 180 175 170 160 150 145 140 
200 z 170 165 160 150 145 140 130 
900-} ..._ 160 155 150 140 135 130 125 

CLASS A 
1 z 125 120 115 110 105 
26 z 120 115 110 105 100 95 -90 
52 x 115 110 105 100 95 90 85 
104 z 110 105 100 95 90 85 80 
200 z 105 100 95 90 85 80 75 
400+ 100 95 90 85 80 75 70 

CLASS B 
1 t1 10 ti 20 ti 30+ 

1 x 70 65 60 55 
52 z 65 60 55 50 
200+ 60 55 50 45 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

Total spots No. of plans Per plan 
4 1 400 
40 10 , 380 
100 25 _.,. 360 
200 50 340 
400 100 320 
800 150 300 
800 200 280 

W J R -FM 
1948 

DETROIT 

N riF.MQ 

Media Code 4 223 2521 7.00 
Capital Cities Broadcasting Corp., Fisher Bldg., De- 

troit. Mich. 48202. Phone 313-875-4440. TWX 
313-222-5532. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr. -Daniel B. Burke. 
General Sales Manager -Paul O. LaGasse. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
ERP 24.000 w.; 96.3 mc. 
Antenna ht..: 480 ft. above average terrain. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3e, 4a, 9d. 5, 6h, 7h, 8. 
Rate Protection: 10e. lie, 13e, 14e. 15b, 16. 
Basic Rates: 20h, 21h, 22b, 23a, 24b4 24c, 25e. 26, 

27, 28a, 28e. 29a, 33a. 
Contracts: 40a, 41, 42a. 42c, 43, 49a, 45, 46, 47e, 

49, 50, 51e. 
Comb.; Cont. Discounts: 60a, 60e. 60f, 601, 61c, 62b. 
Cancellation: 70a. 70c, 71a, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 3/1/68-Rec'd 2/23/68. 
I -Mon thru Fri 6-10 am & 3-7 pm. 
II -Mon thru Fri 10 am -3 pm & 7-9 pm; Sat & Sun 
6 am -6 pm. III -Mon thru Fri 9 pm -midnight; Sat & Sun 6 pm - 
midnight. 

6, SPOT ANNOUNCEMENTS 
1 MINUTE 
Ix 500 100E 200x 400x 600+ 

I 25 23 21 19 17 15 
II 20 18 16 14 12 10 
III 14 13 11 10 9 8 
30 sec: 80% of 1 -min.; preemptible. 
Fixed position: 125% of 1 -min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

Sold in multiples of 6 and scheduled within 7 days: 
(2I, 3II, 11II) 
PLANS: I 10 20 40 60 80 100 
Cost 108 102 96 90 84 78 72 
30 sec: 80% of 1 -min; preemptible. 
Fixed position: 125% of 1 -min. 
Not combinable with other rates. 

10. SPECIAL FEATURES 
Newscasts -125% of 1 -min. 

WKNR 
1946 

DEARBORN 

maim METRO RADIO SALES 

R,AiB 
A Knorr Station 

Subscriber to the NAB Radio Code 
Media Code 4 223 330(1 5.00 
( l'hls ts a duplicate of the noting appearing under 
Detroit Urban Area, Mich.) 
Knerr Broadcasting Corp.. 15001 Michigan Are., 

Dearborn. Mich. 48126. Phone 313-646-8500. 
I. PERSONNEL 

President -Mrs. Hoed A. Knorr. 
Exec. Vice-Pres. & Sta. Mgr. -Waiter Patterson. 
Sales Manager -Jack Davidson. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
5,000 w.: 1310 ke. Directional -separate petterns day 
and night. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simulcast 6 am -noon 
Mon thru Fri and 6.10 am Sat. For non -simulcast 
facilities see WKNR-FM. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3e. 3d, 4a, 9d, 5, 6h, 713, 8. 
Rate Protection: 10d. l ld, 12d. 
Basic Rates: 20e, 20b, 24e, 24c, 
Contracts: 40a, 41, 44h, 45. 51e. 
Cancellation. 73a. 
Rate Protection: Rates quoted herein are guaranteed 
for a period of 26 weeks from effective date of any 
increase in these rates providing that advertising 
equalling a weekly expenditure of 100.00 1s actually 
running at the time of effective date of increase. 
and providing that these broadcasts continue without 
interruption during rate protection period. 

TIME RATES 
No. A ER 11/15/66 -Reed 11/17/66. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm; Sun 10 am -7 pm. 
W -Mon thru Sun 7-10 pm. 
C -Mon thru Sat 10 pm-midinght. 
D --Tues thru Sun midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA: I min 20/30 10 see 
Specified hour or day 80 64 40 
PER WK: 
Less than 6 (rotating Mon -Sat) 75 60 38 

Buy WJR 
for Detroit 
and we'll 
throw in the 
suburbs too. 
Toledo 
Flint 
Lansing 
Ann Arbor 
Jackson 
Saginaw -Bay City 

It's a package deal. 

WJR wraps up by far the largest adult audi- 
ence in Michigan. Check your rating service 
for Detroit and the aforementioned markets. 

That's our package. Your deal. 

WJ R 
CIS Ft LIS 

DETROIT 
DIVISION OF CAPITAL CITIES BROADCASTING COMPANY 

AItB Detroit 19 -County Total Survey Area July '68 

CLASS AA: 1 min 
6 ti (1 per day Mon -Sat) 70 
12 ti (2 per day Mon -Sat) 64 
18 ti (3 per day Mon -Sat) 60 
CLASS A: 
Specified hour or day 
l'Elt WK: 
Less than 6 (rotating Mon -Sun) 65 52 33 

ti (1 per day any 6 days)..._._ 60 48 SO 

12 ti (2 per day any 6 days) 58 46 29 
18 ti (3 per day any 6 days) 56 45 28 
24 ti (4 per day any 6 days) 54 43 27 
30 ti (5 per day any 6 days) 52 42 26 
CLASS B: 
Specified hour or day 60 48 30 
PElt WK: 
Less than 6 (rotating Mon -Sun) 50 40 25 
6 ti (1 per day any 6 days) 48 38 24 
12 ti (2 per day any 6 days) 46 37 23 
18 ti (3 per day any 6 days) 44 35 22 
24 ti (4 per day any 6 days) 42 34 21 
30 ti (5 per day any 6 days) 40 32 20 
CLASS C: 
Specified hour or day 50 40 25 
I'ER OVK: 
Less than 6 (rotating Mon -Sun) 40 32 20 
6 ti (1 per day any 6 days) 32 26 16 
12 ti (2 per day any 6 days)...._ 30 24 15 
18 ti (3 per day any 6 days)...._ 28 22 14 
24 ti (4 per day any 6 days) 28 21 13 
30 ri '5 i,v -v 6 days) 24 19 12 

7. PACKAGE PLANS 
lI EEKLi L,IRCULATION PLANS 

Spots must be scheduled equally over 7 day period 
and rotate within time classification. Offered on pre- 
emptible basis at station's discretion for full rate 
card advertiser. In the event of preemption, spots 
will be made good in comparable or better time 
periods at earliest possible convenience and prior to 
expiration of schedule. Plans earn 52 consecutive 
weeks discount. Weekly Circulation Plans do not 
contribute to Weekly Circulation Plats for further 
weekly frequency. May be combined with minutes, 
newscasts. 20/30 seconds and ID'. to earn Weekly 
Frequency Discounts on the face of card rates only. 
PER WK: I min 20/30 10 see 
Plan A: 12 ti (3 AM Drive, 3 PM 

Drive, 6 A) 695 553 348 
Plan B: 18 ti (5 AM Drive, 4 PM 

Drive, 9 A) 940 753 474 
Plan (': 24 ti (6 AM Drive, 6 PM 

Drive, 12 A) 1162 928 582 
Plan D: 36 ti (9 AM Drive. 9 PM 

Drive, 18 A) 1612 1296 806 
FREQUENCY DISCOUNT 

52 consecutive wks-10%. 
Discounts applied as earned. Only consecutive weeks 
with expenditures of 100.00 or more may combine to 
qualify for discount above. 
Minutes, newscasts, 20/30 seconds and ID's may com- 
bine to earn weekly Frequency Discounts. 

AM DRIVE TIME PACKAGE 
(Minutes only -rotating Mon thru Sat 6-9 am) 

PER 19K: 
10 ti, flat 500 15 ti, flat 675 
No further discounts. 
Does not earn 52 consecutive week discount. 
Does not combine with minutes, 20/30 seconds. news- 
casts. ID's or Weekly Circulation Plans to earn 
Weekly Frequency Discounts. 
Offered on a preemptible basis at station's discretion 
for full rate card advertisers. 

ALL NIGHT SHOW PACKAGE 
(Tues thru Sun midnight -6 am) 

Complete sponsorship (36 hours per wk) 750 
1/2 sponsorship (18 hours per wt) 400 

13 
10. SPECIAL FEATURES 

"Contact News" -5 minutes at :15 and :45 from 
5:45-8:45 am Mon thru Sat. 5 minutes et :15 and 
headlines at :45 et all other times. Commercial 
format for 5 -minute newscasts consists of billboard 
open, 1 -minute commercial and billboard close. Com- 
mercial format for news headlines consists of bill- 
board open and 30 -second commercial. No commercial 
announcements sold immediately preceding or follow- 
ing newscasts. 

5 -MINUTE NEWSCASTS 
PER WK: AA A B C 
5 ti 85 75 58 46 
10 ti 80 70 54 37 
15 ti 75 68 52 35 
20 ti 70 64 50 32 
Features á Headlines -applicable rate plus 2.00 flat. 
Newscasts and features may be combined with minutes 
and 20/30 seconds for maximum frequency. 
"Sportscope"-scheduled around the clock at :35. 
Commercial format consists of billboard open. 1 - 

minute sports news and 1 -minute commercial. 
"Entertainment Billboard" -Scheduled at 6:05 am. 
10:55 am. 2:05 pm and 6:25 pm. 1 -minute news 
about local movies, theaters. show business in De- 
troit. Commercial format consists of billboard open 
1 -minute show business news and 30 -second nom 
mercial. 
"Stock Talk" -scheduled at 4:55 and 5:55 pm. 
Closing quotations on New York and Detroit boards. 
Commercial format consists of billboard opening. 
stock report. and 1 -minute commercial. 
"Weather Tower 13" -Scheduled 6 times per hour at 
:10. :20, :30. etc. Up-to-the-minute Detroit Metro- 
politan Area weather forecast from U. S. Weather 
Bureau teletype service. Commercial format ("aniline 
of billboard opening, weather and 30 -second an- 
nouncement. 
All features take applicable rate plus 2.00 flat. 

(D) 

WKNR-FM 
1950 

CITY OF LICENSE 
DEARBORN 

20/30 10 see 
56 35 
51 32 
48 30 

70 56 35 

R A B 

Media Code 4 223 3301 3.00 
(This is a duplicate of the listing appearing under 
Detroit Urban Area). 
Knorr Broadcasting Corp., 15001 Michigan Ave., 

Dearborn, Mich. 48126. Phone 313-846-8500. 
I. PERSONNEL 

President -Mrs. Fred A. Knorr. 
Exec. Vice-Pres. & Sta. Mgr. -Walter Patterson. 
Sales Manager -Frank Maruca. 

2. REPRESENTATIVES 
Metro Radio Sales. 

MICHIGAN 
3. FACILITIES 

ERP 50,000 w. (horiz.), 50,000 w. (vert.); 100.3 mc, 
Operating schedule: 6-2 am Mon thru Sat; 6 am - 
midnight Sun. 
Antenna ht.: 388 ft. above average terrain. 
Partial simulcast operation. Operated separately 
noon -2 am Mon thru Fri, 10.2 em Sat, 8 am -mid- 
night Sun. For simulcast facilities see WKNR. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See eoded regulations 
See WKNR listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. lb EH 10/7/68 -Reed 10/9/68. 
AA -Mon thru Sun 3-10 pm. 
A -Mon then Fri noon -3 pm; Mon thru Sat 10 pm - 
2 am: Sat 10 am -3 pm; Sun noon -3 pm & 10 pm - 
midnight. 

8. SPOT ANNOUNCEMENTS 
CLASS AA 

I ti 6 ti 12 ti 18 ti 24 ti 30 ti 
1 min 15 14 13 12 11 10 
30 sec......._......_ 12 11 10 9 8 7 

CLASS A 
1 min......._ 12 11 10 9 8 7 

30 sec 10 9 8 7 6 5 
lo. SPECIAL FEATURES 

5 -MINUTE NEWSCASTS 
ti 8 ti 12 tl 

AA 18 17 16 
A............... . 

-- 
..... _.. _.. _.. _ .......... 15 14 13 

All spots and Newscasts may combine to earn weekly 
frequency discount. 
Other than Newscasts, advertising can be purchased 
only on a spot basis. 
No additional discounts. No combined rate structure 
or discount in conjunction with WKNR. 

(D) 

WLDM (FM) 
1949 

DETROIT 

1111111 QUALITY MEDIA 
INCORPORATED 

QQFMQ 
Subscriber to the NAB Radio Code 

Media Cade 4 223 2847 0.00 
Lhæoir Broadcasting Co.. 15401 W. Ten Mlle Rd., 

Detroit. Mich. 48237, Jordan 4-5835. Lincoln 3- 
1000. 
STATION'S PROGRAMMING DESCRIPTION 

WLDM (FM): Programmed for adults and young 
adults. 
MUSIC format: middle-of-the-road, albums, popular. 
showtunes, film music. standards, light classics. 
Emphasis on Instrumental arrangements and chorus or 
vocal ensembles. NEWS: limited to 4 periods daily. 
Contact Representative for further details. Recd 
7/19/67. 

1. PERSONNEL 
General Manager -Harold I. Tanner. 
National Sales Manager -Richard E. Burris. 
Sales Meneger-Itabert J. Conger. 

2. REPRESENTATIVES 
Quality Media Incorporated. 

3. FACILITIES 
ERP 165,000 w. hors., 43.000 w. vert.; 95.5 me. 
Antenna ht. -430 ft. above average terrain. 
Operating schedule: 6:00 a.m. to 2:00 a.m. EST - 

4 AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3a. 4a, 4d, 5, 6e, 7h, 8. 
Rate Protection: 10b, 1113, 12h. 13h. 14h. 
Basic Rates: 22a, 22h, 23a, 24b, 25a. 26, 28a, 29a. 
Contracts: 40a, 42b. 45, 46, 48. 
Comb.; Cont. Discounts: 60a, 60e, 60k, 61a, 61b, 62b. 

62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Rates Include basic recorded and transcribed library 
only. Live talent, special transcriptions and @pedal 
recordings are additional. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1960. (Card No. 6.) 
Card received July 15, 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 SO 10 

hr. hr. hr. min. min. sec. sec. 
1 ti. 200.00 110.00 65.00 50.00 25.00 20.00 15.00 

13 ti. 190.00 104.50 61.75 47.50 24.50 19.50 14.50 
26 tl. 180.00 99.00 58.50 42.50 24.00 19.00 14.00 
39 ii. 172.00 95.70 56.55 41.00 23.75 18.75 13.75 
52 tI. 166.00 92.40 54.45 39.50 23.50 18.50 13.50 

164 t1. 160.00 89.10 52.50 38.00 23.25 18.25 13.25 
208 U. 154.00 85.80 50.55 36.50 23.00 18.00 15.00 
312 ti. 148.00 82.50 48.60 35.00 22.75 17.75 12.75 

WMUZ (FM) 
195$ 

DETROIT 
Media Code 4 223 2700 7.00 
Crawford Broadcasting Co.. 12300 Radio Place. De- 

troit. Mich. 48228. Phone 313-836-3293. 
STATION'S PROGRAMMING DESCRIPTION 

WMUZ(FM): Programmed for adults. 
RELIGIOUS: 6 am -12:30 pm gospel messages, Bible 
study, news and weather. 12:30-3 pm telephone con- 
versations. 3-7 pm sacred music, public affairs, news 
and weather. 7. 10 pm gospel music, news and weather 
10 pm -12M sacred and gospel music, public interest 
programs. CONTINUITY POLICY: tobacco advertis- 
ing not acceptable. Personality endorsements per- 
mitted. Reed 7/24/67. 

I. PERSONNEL 
General Manager -Donald B. Crawford. 
Station Manager -Charles Cossin, Sr. 
Program Director -Charles Coasin. Jr. 

3. FACILITIES 
ERP 115,000 wale; 103.5 megacycles. 
Operating schedule: 24 hours daily. EST. 
Antenna height: 368 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

(This listing continued on next page) 
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MICHIGAN 
Detroit -W M U Z IFMI -Continued 
5. GENERAL ADVERTISING See coded regulations 

General: Ga. 
Basic Rates: 20a. 
Contracts: 45. 
Programa and announcements subject to censorship 
by station and do not combine with each other to 
earn frequency discounts. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Recd 4/6/67. 
6. SPOT ANNOUNCEMENTS 

PElt Yli: 1 MINUTE 
13 x 14.50 208 x 11.50 
26 x 14.00 260 x 11.00 
62 z 13.00 312 z 10.50 
104 x 12.50 500 z 10.00 
156 z 12.0n 1000 x 9.50 

8. PROGRAM TIME RATES 
13x 26a 52x 104e 156x 208e 260x 312x 

1 hr.... 52 51 50 40 48 47 46 45 
1/2 hr 31 30 29 28 27 26 25 24 
1/4 hr 21 20 19 18 17 16 15 14 

WMZK (FM) 
1941 

DETROIT 

eUcFJtt.CtfL, J 
/ 

ItC. 

Media Code 4 223 2760 1.00 
Booth Broadcasting Company, 2008 David Broderick 

Tower, Detroit. Mich. 48226. Phone 313-222-5093. 
Other Studios: 3100 David Broderick Tower. Detroit. 

Mich. 48228. 
I. PERSONNEL 

President -John L. Booth. 
Gent & Sales Mgr. -Thomas J. Warner. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES EItP 10.000 w.; 97.9 mc. 
Operating schedule: 7:30 a.m. to 12:30 a.m. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3h. 4a. 4d, 5. 6a. 7a. 8. 
Rate Protection: 10h. 1111. 12h. 13h, 14h. 
Basic Rates: 22a, 22b. 23a. 24h. 26. 28a. 29a. 
Contracts: 400. 42h, 45. 46, 47e. 
Comb.: Cont. Discounts: 60a, 61h. 61e, 62b. 
Cancellation: 70a. 70c. 710. 73e 
Member: Golden FM Triangle Group; Fine Music 
Group. 

THE THE 

Po wER 
Sn 

Detroit 
TAT/ON 

WOMC 
4 WAYS 
A Better FM Buy... 

215,000 WATTS 
OF POWER 

Full -Time "Stereo" 

"Foreground" 
Programming 

Ratings 

aäì Alan Torbet 1 Associates, Inc. 

TIME RATES 
Rates effective July 1. 1959. 
Rates received June 1. 1969. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 i/4 5 1 30 

hr. hr. hr. min. min. see. 
1 time.. 180.00 99.00 59.00 45.00 18.00 14.00 

13 times 171.00 94.00 56.00 42.50 17.00 13.50 
24 times 162.00 89.00 53.00 40.50 16.00 13.00 
39 times 155.00 85.25 51.00 38.75 15.50 12.75 
52 times 149.00 82.25 49.00 37.25 15.00 12.50 

104 times 144.00 79.25 47.00 36.00 14.50 12.25 
204 times 138.00 76.25 45.00 34.50 14.00 12.00 
312 times 133.00 73.25 43.00 33.25 13.50 11.75 

WOMC (FM) 
1948 

DETROIT 

American FM Network 

Alan Torbet 
Associates, Inc. 

10 
sec. 

9.00 
8.50 
8.00 
7.75 
7.50 
7.25 
7.00 
6.75 

FIM O 
Media Code 4 223 2820 3.00 
Sparks Broadcasting Co., Box X100, 2201 Woodward 

Heights Blvd.. Detroit, Mich. 48220, Phone 313- 
564-8524. 

STATION'S PROGRAMMING DESCRIPTION 
WOMC (FM) : Programmed for adulte. 
MUSIC: general popular. 17 newscasts a day. 2 
sportscaets a day. Stock market, community news, 
and weather reports also part of daily format. COM- MERCIAL POLICY: 6 minutes per hour. Contact Representative for further details. Recd 2/1/68. 

I. PERSONNEL 
President -Garnet G. Sparks. 
General Manager -Gordon A. Sparks. 
Sales Manager -Ernie Holder. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 
Regional Reps Corn. 

3. FACILITIES 
ERP 215,000 w. (horiz. & vert.) ; 104.3 me. Stereo. 
Operating schedule: 24 hours daily. 
Antenna ht.: 435 ft. above average terrain. 

4 AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations General: la, 2a, 35, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10d, lid, 12d, 13d, 14d, 15a. 15b. Basic Rates: 20a. lia, 21b, 21e, 21d, 22a. 22b, 23a, 

24a, 24h, 24c, 25e, 28. 27, 28a, 28e, 29a, 29h, 30, 33a. 
Contracts: 40a, 41, 42a, 92d, 44a, 45, 46, 471, 48, 50, 

51a. 
Comb.; Cont. Discounts: 60b, 60g, 601. 61a, 61b, 62b, 

62d. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Cigarette advertising la accepted. 
Affiliated with American FM Network. 

TIME RATES 
ER 9/1/66-Rec'd 8/24/66 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 z..._....__..__..._._.... 30 109 x..._........_..-._._._.... 24 
13 z 
26 x ,.__ 28 312 z -- 24 
52 z ._ 27 624 x _ 23 7. PACKAGE PLANS 

PER WK: 
IMPACT PLAN 

S ti 10 t1 15 01 30 01 
1 min 25 23 21 20 

WQRS (FM) 
1960 

DETROIT 

HERBERT E. GROSKIN 
& COMPANY 

Media Code 4 223 2880 7.00 
Fine Arta Broadcasters, Inc.. 424 Detroit Trade Center, Detroit, Mich. 48226. Phones 313-962- 

8282. 8283. 
Business Office -901 Livernois, Ferndale, Mich. 48220. Phone 313-548-2500. 
STATION'S PROGRAMMING DESCRIPTION 

WQRS (FM): Programmed for line arts. MUSIC: M -F, 7-11 am, classical music. 11 am -noon Broadway showtunes. Noon -12:30 pm BBC news and commentary. 12:30-7 pm classical music. 7-8 pm folk music. 8-11 pm classical music, 11 pin -12M live jazz. Sat and Sun classical music. Contact Represen- tative for further details. Recd 10/2/68. I. PERSONNEL 
President -Stanley R. Akers. 
Gen'l Mgr. & Prog. Dir. -Phyllie M. Akers. Secretary -Janet M. Blackwood, 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERI' 31,000 w. (horiz. & verL); 105.1 mn Stereo. Operating schedule: 7 am -midnight daily, EST. Antenna ht.: 520 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: weekly or monthly. 

5. GENERAL ADVERTISING See coded regulations NAB Radio Code Advertising Standards apply. General: 6a. 7a. 
Rate Protection: 15b. 
Changes In rates will not apply to advertisers who are on the air at the time of Increase until 6 months after effective date of new rates. providing service la uninterrupted. 
Tape or disc acceptable for recorded 
Member: The Groskin Group. 

TIME RATES 
ER Reed 7/19/88. 

8. SPOT ANNOUNCEMENTS 
Ix 15x 30x 

1 min.__ 15.00 14.00 13.00 
30 sec 11.25 10.50 9.75 

8. PROGRAM TIME RATES 
Ix I 5 30x 

1 hr 125 120 115 
1/2 hr 79 75 71 
5 min. 44 42 40 

60x 125x 
12.00 11.00 
9.00 8.25 

60x 
110 

67 
38 

125x 
105 

84 
36 

commercials. 

250x 500x 
10.00 9.50 
7.50 7.13 

250x 500x 
100 95 
61 58 
34 32 

Advertisement 

WQTE 
THE 

GOOD MUSIC 

STATION 
City of license: Monroe, Michigan. 
Whittier Hotel, 415 Burns Drive, Detroit, Mich. 

48214. 822-9400. 

PERSONNEL 
Pres. & Gen'l Mgr. -Richard E. Jones. 
Vice-Pres. & Treas.-Bill O. Brink. 
Secretary -L. W. Llewellyn. 

REPRESENTATIVES 
John C. Butler Co. 

FACILITIES 
500 w. days: 580 he. Directional. 
Operating schedule: 6:00 a.m. to local sunset. EST. 
Transmitter: Monroe, Michigan. 

AGENCY COMMISSION 
15% on net time only; no cash discount. Bills 
payable when rendered. Talent and remote chargea 
billed separately. Short rate billing if frequency 
is not earned. 

GENERAL 
Accepts AAAA copyrighted contract. 
Rates include music copyright fees. 
BMI, ASCAP and SESAC licenses. 
United Press International and UPI audio serv- 
ices. 

TIME RATES 
Rate Card No. 12. 

Rates received January 2, 1968. 
Rates effective February 1, 1968. 

Class AA -6:30 AM to 9:30 AM Monday through 
Friday; 3:00 PM to 7:00 PM Monday through 
Friday. 
Class A-6:00 AM to 6:30 AM Monday through 
Friday 5:30 AM to 3:00 PM Monday through 
Friday 7:00 PM to Sign -off Monday through 
Friday AND All Day Saturday and Sunday. 

60 -Second Announcements 

Per Week 
6 times 

12 times 

18 times 

24 times 

30 or more 

Class 
AA 

A 
AA 

A 
AA 

A 
AA 

A 
AA 

A 

Consecutive Broadcast 
Weeks In Contract Year 

1-13 14-26 27-39 40-52 
wks wks wks wks 

48.00 47.00 46.00 45.00 
32.00 31.00 30.00 29.00 
45.00 44.00 43.00 42.00 
31.00 30.00 29.00 28.00 
42.00 41.00 40.00 39.00 
30.00 29.00 28.00 27.00 
39.00 38.00 37.00 36.00 
29.00 28.00 27.00 26.00 
36.00 35.00 34.00 33.00 
28.00 27.00 26.00 25.00 

30 -Second Announcements 
6 times 

12 times 

18 times 

24 times 

30 or more 

AA 
A 

AA 
A 

AA 
A 

AA 
A 

AA 
A 

38.00 
28.00 
35.00 
26.00 
32.00 
24.00 
29.00 
22.00 
26.00 
20.00 

37.00 
27.00 
34.00 
25.00 
31.00 
23.00 
28.00 
21.00 
25.00 
19.00 

36.00 
26.00 
33.00 
24.00 
30.00 
22.00 
27.00 
20.00 
24.00 
18.00 

35.00 
25.00 
32.00 
23.00 
29.00 
21.00 
26.00 
19.00 
23.00 
17.00 

10 -Second Announcements 
6 times AA 20.00 19.00 18.00 17.00 

A 13.50 13.00 12.50 12.00 
12 times AA 19.00 18.00 17.00 16.00 

A 13.00 12.50 12.00 11.50 
18 times AA 18.00 17.00 16.00 15.00 

A 12.50 12.00 11.50 11.00 
24 times AA 17.00 16.00 15.00 14.00 

A 12.00 11.50 11.00 10.50 
30 or more AA 16.00 15.00 14.00 13.00 

A 11.50 11.00 10.50 10.00 
10 Second announcements cannot be combined with 
other announcements for frequency discounts. 

5 -Minute Newscasts 
6 times AA 

A 
12 times AA 

A 
18 times AA 

A 
24 times AA 

30 or more AA 
A 

60.00 
54.00 
56.00 
50.00 
52.00 
46.00 
48.00 
42.00 
44.00 
38.00 

56.00 
50.00 
52.00 
46.00 
48.00 
42.00 
44.00 
38.00 
40.00 
34.00 

52.00 
46.00 
48.00 
42.00 
44.00 
38.00 
40.00 
34.00 
36.00 
30.00 

48.00 
42.00 
44.00 
38.00 
40.00 
34.00 
36.00 
30.00 
32.00 
26.00 

WQTE 
MONROE 

City of license, Monroe, Mich. 
Detroit -Whittier Hotel, 415 Burns Dr., Detroit, 

Mich. 48214. Phone 313-822-9400. 
See listing under Monroe. Mleh. 

WWJ WWJ-FM 
1020 1941 

DETROIT 

NBC Radio Network 

mcgavren-guild 
pgw radio, inc. 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 223 2940 9.00 
Evening News Association. 622 Lafayette Blvd., 

Detroit, Mich. 48231. Phone 313-222-2000. TWX 
810-221-1840. 
STATION'S PROGRAMMING DESCRIPTION 

WWJ: Programmed for adults and young adults. 
MUSIC: current hits with adult appeal. Emphasis 
on news and community involvement. News, weather, 
aporte 6-6:30 am, 7-7:30 am, 8-8:30 am together 
with music during 5:30-9 am segment handled by air 
personality. News 9-9:15 am. Women's open line 
phone program 9:15 am -noon. News and women's 
features noon -12:30 pm. Air personality 12:30-5 pm. 
News, sports, news features 5-7 pm. Air personality/ 
sportscaster handles aporta and music 7-11:30 pm. 
with news 10:30-10:45 pm & 11-11:15 pm. Air per- sonality 11:30 pm -5:30 am. Network news and local 
newabriefe on hour 9 am -12M. Pro hockey, college 
football. Contact Representative for further details. 
Recd 12/20/67. 

I. PERSONNEL 
General Manager -James Schiavone. 
Assistant General Manager -Don DeGroot. 
National Sales Manager -James C. Dagea. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 
Canada -Andy McDermott Sales, Ltd. 

3. FACILITIES 
5,000 w.; 950 he. Directional -night only. 
Operating schedule: 24 hours daily. EST. 
FM FACILITIES 
ERP 50,000 w. 97.1 mc. 
Antenna ht. -540 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; bills rendered monthly, payable 15th 
following month. Terme net cash. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 4d, 5, Bb, 7b, 8. 
Rate Protection: 10b, 11b, 1213. 13h, 14h. 16. 
Basic Rates: 20a, 22a, 24b, 24c, 25a, 28b, 28e, 29a, 

30, 33a. 
Contracts: 40c, 41, 42a, 42c, 43, 44b, 45, 46, 97a, 48, 

99, 50, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 606, 601, 

61b, 62b. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 43 Eff 7/1/88-Rec'd 7/3/68. 

AA -Mon thru Fri 6-9 am & 3-6 pm. 
A -Mon thru Fri 9 am -noon & 6-7 pm. 
B -Mon thru Fri noon -3 pm; Sat & Sun 8 am -7 pm. 
C -Daily 7 pm -6 am. 

6. SPOT ANNOUNCEMENTS MITE 
PER WK: Fixed IltIi 5 tii 10 ti 15 ti 20 ti 30 ti 
PER YR: 150x 250x 500x 750x 1000x 

AA 100 90 82 77 72 67 62 
A 65 60 56 52 48 44 40 
B 52 48 45 42 39 36 
C 35 32 29 26 23 20 

30 sec: 80% of 1 -min. 10 see: 50% of 1 -min. 
1 -min and/or 30 -sec spots may be combined with 10 - 
seo spots to earn discounts for 10 sec spots only. To 
qualify for any Annual Plan spots must be ordered 
as a specific plan at the time of purchase. When an 
Annual Plan schedule is increased the additional dis- 
count is applicable beginning with the date of the 
increased schedule. Annual Plan advertisers qualify 
for the 5 wkly rate for fixed spots. Spots adjacent to 
higher time classifications take the rate of the higher 
time classification. 1 -min or 30 -sec spots may preempt 
10 -see spots. 

7. PACKAGE PLANS 
10 -SECOND PLAN -ROS 

WKLY: 20 ti 30 ti 40 t1 50 ti 
Flat 375 500 625 750 
20% rotating in AA time when available. 
May not be combined with any other advertising for 
further discounts. 

T -D -N PLANS -ROS 
(50% Traffic, 30% Day, 20% Night) 

I min 30 nee 
5 Plan (2 Traffic, 2 Day, 1 Night) 275 225 
10 Plan (5 Traffic, 3 Day, 2 Night) 525 425 
15 Plan (8 Traffic. 4 Day, 3 Night) 750 600 
20 Plan (10 Traffic, 6 Day, 4 Night) 875 700 
30 Plan (15 Traffic, 9 Day, 6 Night) 1200 950 
Subject to preemption and may not be combined with 
any other advertising for further discounts. 

8. PROGRAM TIME RATES 
PER WK: 15 MIN: AA A B C 
1 225 175 160 90 

3 215 160 145 85 
5 205 145 130 80 
10 MIN. AA A B C 

190 80 
130 75 
120 70 

3 155 140 
5 145 130 
5 MIN: 

3 95 80 75 45 
5 90 75 70 40 
Spots for any 1 product of any 1 advertiser will be 
scheduled at least 15 -min apart. 
Programs and spots may not be combined to earn 
discounts. 
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On WWJ Detroit... 

AUDIOI68 
The Sound of /the Year 

Morrie 
Carlson 
and Morning 
Newstime 

Fun, music, news, 
ports, weather, 

traffic reports. 

5:30-9:00 AM 

Ask Your 
Neighbor 

with Bob Allison 
Phone information 

exchange. "How to" 
for housewives. 
9:15-12 Noon 

Marty 
Right -now 

music, 

Cs move -along 
talk. 

Marty McNeeley 

12:30-5:00 PM 

Evening 
Newstime 

Rapid-fire news, 7e 
weather, sports, 
business. Headed 

by Les Martens. 

5:00-7:00 PM 

Sportsline 
Running report 

on all sports. 

Expert 

coverage, comments 

by Larry Adderley, 

7:00-11:30 PM 

14114/1 
DETROIT 

NBC Affiliate 
Owned and Operated by 

The Detroit News 
National Representatives: 

McGavren-Guild-PGW Radio, Inc. 

Detroit -W W J, W W J -FM -Continued 
10. SPECIAL FEATURES 

NEWS SERVICE CHARGE 
10 min or less 10 1/4 hr 15 
Commissionable. 

5 -MINUTE WEEKEND NEWSCASTS 
5 t1 10 ti 15 tl 

Per wind 275 500 660 

WWWW (FM) 
DETRaOIT 

RADIO BALES 
Media Code 4 229 2965 8.00 
WDTM. Inc.. Radio Rouse, 2930 E. Jefferson, 

Detroit. Mich. 48207. Phone 313-587-8250. 
I. PERSONNEL 

Chairman of the Board -Barton R. McLendon. 
President -Gordon B. McLendon. 
General Manager -John J. Danahy. 

2. REPRESENTATIVES 
Avro Radio Soies. 

3. FACILITIES 
ERP 81.125 w.: 106.7 Inc. 
Operating schedule: 24 hours daily. 
Antenna ht : 500 ft. shove average terrain. 

4. AGENCY COMMISSION 
15% on time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 3h. 4a. 9d, 5. 6h. 7h. 8. 
Rate Protection: 10h, 11b, 12h, 13h, 14b. 
Basic Rates: 20a. 22a. 22h. 23a, 24b, 25a, 28a, 29a. 
Contracts: 40a. 42h. 45. 96. 
Comb.: Cont. Discounts: 600. 
Cancellation: 70a. 70c, 71a. 730. 
Length of commercial copy: 

80 minutes 5:00 minutes 
30 minutes......._ ......................... 2:30 minutes 
15 minutes...._ _... 1:30 minutes 

5 minutes ..... 1:20 minutes 
Member: McLendon Stations. 

TIME RATES 
No. 1 Eff 10/4/87-Rec'd 10/18/67. 

AAA -Mon thru Sat 10 am -10 pm. 
AA -Mon thru Sat 10 pm -midnight; Sun 10 am - 
midnight. 
A -Dally 6-10 am & midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
PER PER -AAA--AA--A- 
WK: YR: I min30see 1 min30see 1 min90se 
Fixed I x 25 20 20 16 18 1 
6 ti 52 x 20 18 16 13 14 1 
12 ti 156x 18 14 14 11 12 1 
18 ti 312x..._ 16 13 12 10 10 
24 ti 520 x .... 14 11 10 8 8 
36 ti 1000 x 12 10 8 6 6 

BEST TIME AVAILABLE 
All ROS. Rat _ _... ....._._....._._.._.. 1 
10 sec: 50% of 1 -min. 

DISCOUNTS 
26 wks-5% 52 wks-10% 

8. PROGRAM TIME RATES 
(Daily 10 pm -10 am only) 

PER YR: Ix 5x 20x 65x 130x I65x 2601 
1 hr..._ _ 150 130 120 110 100 90 80 
1/2 hr ..... 80 70 65 60 55 50 45 
1/4 hr 55 50 45 40 35 30 25 

DISCOUNTS 
26 wks-10% 52 wks-20% 

10. SPECIAL FEATURES 
News Capsules -earned 1 -min rate plus 3.00. 

WXYZ 
1925 

DETROIT 

BLAIR RADIO 

R_AIB 
Subscriber to the NAB Radio Code 

Media Code 4 223 9000 1.00 
An Owned Radio Station of American Broadcasting 

Companies, Inc.. WXYZ Radio. Detroit. Mich. 
48219. Phone 318-444-1111. 

I. PERSONNEL 
Vice-Pres. & Cen'l Mgr. -Charles D. Frits. 
General Sales Manager -Lee M. Vanden -Handel. 
Sales Manager -James J. Gastrin. 

2. REPRESENTATIVES 
Blair Radio. 

9. FACILITIES 
5,000 w.: 1270 kc. Directional -night only. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simuleaat 6 am -6 pm 
Mon th -u Sun. For non -simulcast facilities see 
WXYZ- F M. 

4. AGENCY COMMISSION 
15/0; gross billings less applicable discounts. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 21). Sa, 3c. 3d, 4a. 4d. 5, Ba. 7h. 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15a. 
Basic (fates: 20a, 21a. 21b, 21d, 22a. 23a, 24b, 24c, 

25b, 28b, 29a, 30, 33d. 
Contracta: 40b, 41, 42a, 42c, 94a, 45. 91a. 50. 51b. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 60g. 60h, 601. 

02b. 
Cancellation: 70a. 70e. 71a, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Entertainment Network. 
All accounts are subject to same rate. 
8-1/2 commercial minutes per hour including news- 
casts. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 20 Rev 5/1/68-Rec'd 6/10/68. 
AAA -Mon thru Fri 6-10 am. 
AA -Mon thru Fri 3-7:30 pm. 
A -Mon thru Fri 10 am -3 pm; Sat 10 am -6 pm; Sun 
9 am -8 pm. 
B -Mon thru Fri 7:30 pm -midnight & 5-6 am; Sat 
8-10 am; Sat & Sun 6 pm -midnight. 

6. SPOT ANNOUNCEMENTS - AAA - 
1 30 10 I 90 10 

PER WK: min see see min nee an. 
1 tL __... 76 62 38 70 56 35 
10 ti 74 60 37 66 52 33 
20 ti 72 58 36 62 50 31 
30 ti 70 58 35 58 46 29 
40 ti 68 54 34 56 44 28 
50 ti 66 52 33 52 42 26 
75 ti 62 50 31 48 38 24 
100 ti 56 44 28 44 36 22 
Fixed 90 72 45 80 64 40 

A 
1 tl 52 42 28 32 26 16 
lO ti 48 38 24 30 24 15 
20 li 44 36 22 28 22 14 
30 ti 42 34 21 28 20 13 
40 U 40 32 20 24 18 12 
50 ti 38 30 19 22 16 11 
75 ti 34 28 17 20 14 10 
100 ti 30 24 15 18 12 9 
Fixed 70 56 35 40 32 20 
Minutes and 30 -seconds may be combined for fre- 
quency on 10 -second spots only. 10 -second spots are 
preemntible. 

7. PACKAGE PLANS 
ALL NIGHT SHOW 

(Tues thru Sun midnight -5 am) 
Per hr Per he 

Midnight -1 am 80 3-4 am 40 
1-2 ant 70 4-5 am..._......_.._......_.. 40 
º-3 ant..._ 80 

DISCOUNTS 
6 hr comb wkly 10% 12 hr comb wkly...... 25% 

MALE ORBIT PLAN AA,1. 
PLANS PER YR: I 1 5A 10 1 25 50 100 200 
Cost Per Plan. 216 200 192 184 180 172 168 
SPOTS: 4x 20x 40x 100x 200x 4001 BOOB 
Cost Per Spot 54 50 48 46 45 43 42 

FEMALE ORBIT PLAN 
(3A. 1B) 

PLANS PER YR: 1 5 IO 25 50 100 200 
Cost Per Plan 140 124 116 108 104 96 92 
SPOTS: 40 lox 40x 100x 200x 400x 600x 
Coat Per Spot 35 31 29 27 26 24 23 
Placement of spots. days and times are at the dis- 
cretion of the station. subject to availabilltiea. 
20/30 sec: 80% of 1 -min. 
All plans must be used within a 52 meek period. 
Spots must be bought in multiples of 4 and scheduled 
within 7 days. 
Plans may be combined with other for a Total Audi- 
ence Plan for frequency buy may not be applied to 
the spot portion of the card for frequency. 
Rates on plans not retroactive, but additional plans 
may he purchased to earn frequency on the additional 
plans only. 

9. PARTICIPATING PROGRAMS 
Dial Dave Diles -Men thru Fri 6:40-7:30 pm, par- 

ticipating spots take AA rate. 
10. SPECIAL FEATURES 

5 MINUTE NEW 
ÄÁÁT ÁA A B 

Flat 100 90 70 50 
(e) Excluding Newsome. 

NEWSCOPE 
(Mon thru Fri) 

Frank Tomlinson News -6-8:10 pm, flat..._..._.... 185 
Dave Dites Sports -6:15-8:20 pm, fiat. - 100 
Business News -6:20-6:25 pm. flat 100 
Dick Osgood's Show World -6:25-6:30 pm. flat 110 

WXYZ-FM 
1948 

Media Code 4 223 9001 9.00 
An Owned Radio Station of American Broadcasting 

Companies, Inc.. 20777 W. Ten Mlle Rd., South- 
field, Mich. 48219. Phone 813-44-1111. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Charles D. Fritz. 
General Sales Manager -Lee M. Vanden -Handel. 
Sales Manager -James J. Gaskin. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 27,200 w.: 101.1 me. Stereo. 
Operating schedule: 6 am -midnight daily. 
Antenna ht.: 880 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
pm -6 am Mon thru Sun. For simulcast facilities see 
WXYZ. 

4. AGENCY COMMISSION 
15/0: gross billings less applicable discounts. 

5. GENERAL RATE POLICY 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 3 Eff 11/15/67-Rec'd 6/10/68. 

84 hours, week's total, available for full or 1/2 
sponsorship. 
Full 450 1/2 ..._ 250 

STATIONS IN 
DETROIT URBAN AREA 

CKLW CKLW-FM 
1932 1949 

WINDSOR 

RKO General Broadcasting 
National Sales 

Media Code 4 229 9060 5.00 
Business office: Essex Broadcasters. Inc., 1450 

Guardian Bldg.. Detroit. Mich. 48226. Phone 313- 
961-7200. TELEX 023-5398. 
STATION'S PROGRAMMING DESCRIPTION 

CKLW: Programmed for young marrieds 20-49 and 
youth audience. 
MUSIC 90%: features current hits 24 hours daily. 
NEWS: international, national, regional, local. 
SPORTS: professional, college, local. Weather: 6 
min every 3 hours at 20 before hour, every hour 8-9 
am 111 -Sat. Traffic and weather reports around clock. 
Contact Representative for further details. Recd 
11/30/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -R. J. Buss. 
General Sales Manager -Harold 8. Tower. 

MICHIGAN 
2. REPRESENTATIVES 

RKO General Broadcasting National Sales. 
Southern -Bomar Lowrance & Associates. Inc. 
Toronto -RICO Distributing Corp. of Canada, Ltd. 

3. FACILITIES 
50.no0 w., 800 kr. International clear channel. 
Operating schedule: 24 hours daily. EST. 
FM FACILITIES 
ERP 50.000 w.: 93.9 mc. 
Operating schedule: Same as AM. Separate program- 
ming e nm-midnicht. EST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVEPTISING Ses aided regulations 
General: la. 2a, 3a. 3b. 9a, 9d, 6a. 7b. 8. 
Rate Protection: 10, 11h. 12h. 13h. 
Basic Rates: 20a. 22a. 22h. 23a, 26, 280, 290. 
Contracts: 40a. 42a. 45, 46. 
Comb.: Cont. Discounts: 80a. Ella. 61b. 62b. 
Cancellation: 70a. 70e 71a. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 ER 8./1/68-Itec'd 7/23/68. 
AA -Mon then Fri 6-10 am & 3-7 pm; Sat 9 am - 
7 pm: Sun 1-7 nm. 
A -Mon thru Fri 10 am -3 pm: Sat 6-9 am; Sun 6 
em -1 11m. 
B -Dally 7-10 pm. 
C-D^ily 10 pm -1 am. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK, EA: 8t1 12 t1 18t1 24tí 80 ti 
AA 90 85 80 75 70 
A 80 75 70 65 60 
B 70 65 60 55 50 
C 60 55 50 45 40 

30 SECONDS 
AA 72 88 64 80 56 
A 84 80 56 52 48 
R 56 52 48 44 40 
C 48 44 40 36 32 

10 SECONDS 
45 43 40 38 35 
40 38 35 33 30 
35 33 30 2 25 
30 28 25 23 20 

A 
B 
C 

1 -minute. 30 -second spots and Newscasts combine with 
10 -second spots for maximum frequency on 10 -second 
spots on'y. Spots must rotate equally over not less 
than 6 days. 

ROS PLAN 
When available. 20% discount on applicable rates. 
Spots preemptible without notice. Not combinable 
with other schedules. Does not earn consecutive week 
discounts. 

10. SPECIAL FEATURES 
NEWS/FIXED 1 -MINUTE 

PER WK: ti 6th 12 t 18tí 
AA 105 100 95 90 
A _...__... 90 85 80 75 
B 80 75 70 65 
C 70 65 60 55 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 
Cannot be anticipated, and will be paid as earned. 
Rateholder: 6 spots, any length, in AA. A or B. 

(D) 

WBRB 
1956 

MOUNT CLEMENS 

R A 
A Makin Owned Station 

Media Code 4 223 3120 7.00 
Wright and Malta, Inc.. Box 489. Gntiot Ave. at 

Metropolitan Beach Parkway, Mt. Clemens, Mich. 
48043. Phone 313-791-1430. 
Direct Detroit line: Phone 293-1430. 
STATION'S PROGRAMMING DESCRIPTION 

WRRB: Community adult Programming. 
NEWS: 4 man news staff, 75% local. 25% regional, 
national, international. News every hour. editorials. 
9-10 am women's show, interviews. 10-11 am tele- 
phone discussion format. SPORTS: live high school 
and college football and basketball play-by-play, live 
hydroplane races, major car race descriptions, 8 
sports shows daily. Air personalities and mobile 
studios available for remote broadcasts. ENTER- 
tainment: 6-9 am, 11 am -noon. 12:30 -sign -off using 
air personalities. Interviews and general popular 
munie. 60% albums, 40% singles. Contact Repre- 
sentative for further details. Recd 7/17/67. 

I. PERSONNEL 
President -Milton Malts. 
Secretary -Treasurer -Robert G. Wright. 
General Manager -Charles Park, Jr. 

2. REPRESENTATIVES 
PRO Time Sales. 

3. FACILITIES 
500 w. days; 1430 kc. Directional. 
Oneretinc schedule: 5:00 am -local sunset. EST. 
Simuleaat during AM operational hours. For non - 
simulcast facilities see WBRB-FM listing. 

4. AGENCY COMMISSION 
15% an time ony: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 2b, 3a, 3b. 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b. 11h. 12b, 13b, 14b. 
Basic Rates: 20a, 20b, 22a. 
Contracts: 40a. 
Comb.: Cont. Discounts: Bob. 60e. 
Cancellation: 71a. 73a, 73b. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 3/1/68-Rec'd 3/1/68. 
AA -Mon thru Fri 6-10 am & S-7 pm. 
A -Mon thru Fri 10 am -3 pm; Bat & Sun 6 am - 
7 pm. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 6th 12 ti 18t1 24t1 30t1 
1 min _._._. 18 17 16 14 12 
30 sec _ 18 15 14 12 10 

CLASS A 
1 min. 15 14 13 11 9 
30 sec 13 12 11 9 7 
Combination of AA and A earns frequency discount. 

(Detroit Urban Area continued on next page) 
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MICHIGAN 
Detroit Urban Area -Continued 

W B R B -FM 
1960 

MOUNT CLEMENS 

R A B 

A Malrite Owned Station 
Media Code 4 223 3121 5.00 
Box 489, Gratiot Ave. at Metropolitan Beach Park- 

way, Mt. Clemens, Mich. Phone 313-791-1430. 
Detroit Phone 293-1430. 
STATION'S PROGRAMMING DESCRIPTION 

WBRB-FM: See WBRB for programming description. 
I. PERSONNEL 

President -Milton Maltz. 
Secretary -Treasurer -Robert G. Wright. 
General Manager -Charles Park. Jr. 

2. REPRESENTATIVES 
PRO Time Sales. 

3. FACILITIES 
ERP 17,000 w. (hertz.), 17,000 w, (vert.); 102.7 me. 

a Operating schedule: 5:00-1:00 m Mon thru Fri; 
5:00-2:00 am Sat; 7:00 am -midnight Sun. EST. 
Partial simulcast operation with WBRB-AM. 

4. AGENCY COMMISSION 
15% on time any; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a 2b. 3a, 3b. 3d, 4a, 4d, 5, 6a, 7b. 8. 
Rate Protection: lob. 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 20b, 22a. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60b, 60e. 
Cancellation: 71a. 73a, 73b. 
Prod. Services: 82. 

TIME RATES 

60% of applicable WBRB rates. 

WCHB 
1955 

INKSTER 

Independent Negro 

DORE & ALLEN, INC. 

Med Code 4 223 3180 1.00 
Dell Broadcasting Company, 32780 Henry Ruff Rd., 

Inkster. Mich. 48141. Phone 313-278-1440. 
Other office: 278 E. Forest. Detroit, Mich. 48201. 

I. PERSONNEL 
President -Dr. Haley Bell. 
Vice-Pres. & Gen'l Mgr. -Dr. Wendell F. Cox. 
General Sales Manager -Gan Arnold. 

2. REPRESENTATIVES 
Dore & Allen. Inc. 
Los Angeles. San Francisco-Savalli/Gates, Inc. 

3. FACILITIES 
1,000 w. days; 1490 kc; Directional -separate patterns 
day and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a. 3c, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10h, 11c, 12b, 13e, 14b, 15a, 15b. 
Basic Rates: 20a, 21a, 21d, 22b, 23a, 24b, 25e, 28a, 

29a. 33a. 
Contracte: 40a, 41, 42d, 43, 44a, 45, 46, 47a, 50, 

51a, 51b. 
Comb.; Coca. Discounts: 60b, 60d. 60e, 60i, 61a, 62a. 
Cancellation: 70a, 70c, 71a, 72, 73a. 73b. 
Prod. Services: 80. 82. 

TIME RATES 
No. 7 ER 4/1/88-Rec'd 4/3/68. 

AAA -Daily 6-10 am & 3-7 pm. 
AA -Daily 10 am -3 pm. 
A -Dally 7 pm -midnight. 
B -Daily midnight -6 am. Rates on request. 

7. PACKAGE PLANS 
CLASS AAA 

1 ti, flat 90 6 it, flat 36 
1wk I3wk26wk S2 wk 

12 ti 32 31 30 29 
24 ti 31 30 29 28 
36 t( 30 29 28 27 
98 ti 29 28 27 26 

CLASS AA 
1 ti, flat. 32 6 ti, flat ..... _.._...... _.._... 28 
12 ti 26 25 24 23 
24 ti 25 24 23 22 
36 ti 24 23 22 21 
48 tL 23 22 21 20 

CLASS A 
1 ti. flat_ 28 6 ti, flat 25 
12 ti 23 22 21 20 
24 ti 22 21 20 19 
36 ti 21 20 19 18 
48 ti 20 19 18 17 
30 sec or less: 80% of 1 -min. 
10 sec or less: 60% of 1 -min. (CR) 

WEXL 
1923 

ROYAL OAK 

American Information Network 

Alan Torbet 
Associates, Inc. 

Media Code 4 223 3240 3.00 
Sparks Broadcasting Company. Box X-100, Detroit, 

Mich. 98220. Phone 313-564-6524. 
Other Studio: Ferndale. Mich. 

STATION'S PROGRAMMING DESCRIPTION 
WEXL: Programmed for adult audience. 
MUSIC: country and western. AIR PERSONALI- 
TIES handle all segments: NEWS: network news on 
hour. SPORTS: 6 times per day. Community news 
30 min per day. RELIGIOUS: 1 hour per day and 
all day Sun. COMMERCIAL POLICY: 16 minutes 
per hour maximum. Remote broadcasting available. 
Contact Representative for further details. Reed 
2/12_/68. 

I. PERSONNEL 
!'resident -Garnet G. Sparks. 
General Manager -Gordon A. Sparks. 
Sales Manager-Emle Holder. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Regional Reps Corp. 

3. FACILITIES 
1,000 a. days, directional: 250 w. nights, non-diree- 
tional. 1340 Ire. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 2b, 3a, 3b, 3d, 40, 4d, 5, 6a, 7b, 

8. 
Rate Protection: 10e. lie, 12c, 13e, 14c, 15b. 
Basic Rates: 20b, 21a. 21b, 21e, 21d, 22a, 22b, 238, 

24b, 24e, 25a. 26. 27. 28a. 29a. 30. 33b. 
Contracts: 40a, 41, 42b, 42d, 44a, 45, 96, 47e, 48, 

51a, 51b. 
Comb.; Cont. Discounts: 60b, 80g. 61a, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with American Information Network. 

TIME RATES 
Eff 6/1/67 -Reed 5/1/67. 

AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm & 7-8 pm; Sat & Sun 
6 cm -8 Dm. 
B -Daily 8 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 5tl 10 ti 15t1 20 t 
AA 35.00 30.00 26.00 29.00 22.00 
A 30.00 25.00 22.00 20.00 18.00 
B 21.00 17.50 15.50 14.00 12.50 

20/30 sec: 80% of 1 -min. 10 see: 50% of 1 -min. 
CONSECUTIVE WEEKS DISCOUNT 

52 wks-10% 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
(1 min) 

PER WK: 
18 ti (6AA, 8A, 6B), ea 16.39 
24 ti (8AA, 8A, 8B). ea 14.79 

8. PROGRAM TIME RATES 
I ti 

or less 52 ti 156 ti 260 ti 
than or or or 

5 MIN: 6/wk 6/wk 12/wk 18/wk 
Clas, AA 50.00 45.00 40.00 35.00 
Class A 45.00 90.00 35.00 30.00 
1/4 Hit: 
Class AA 75.00 70.00 65.00 60.00 
Class A 70.00 65.00 60.00 55.00 
1/2 Hlt: 
Class AA 100.00 90.00 80.00 70.00 
Class A 95.00 85.00 75.00 65.00 
1 HR: 
Class AA 150.00 140.00 130.00 120.00 
Class A 190.00 130.00 120.00 110.00 
B-70% of A rates. C-50% of A rates. 

(D) 

WKNR 
1946 

DEARBORN 

LidMETRO RADIO SALES 

R A B 
A Knorr Station 

Subscriber to the NAB Radio Code 
Media Code 4 229 3300 5.00 
Knorr Broadcasting Corp.. 15001 Michigan Ave.. 

Dearborn. Mich. 48126. Phone 313-846-8500. 
I. PERSONNEL 

President -Mrs. Fred A. Knorr. 
Exec. Vice-Prea. & Sta. Mgr. -Walter Patterson. 
Sales Manager -Jack Davidson. 

2. REPRESENTATIVES 
Metro Ratito Sales. 

3. FACILITIES 
5,000 w.; 1310 kc. Directional -separate patterns day 
and night. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simulcast 6 am -noon 
Mon thru Fri and 6.10 am Sat. For non -simulcast 
facilities see WKNR-FM. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2b, 3a, 3d, 4a, 9d, 5, Ob, 7b, 8. 
Rate Protection. 10d, lid, 12d. 
Basic Rates. 20a, 20b. 24a, 24c. 
Contracts: 40a. 91, 94b, 45, 51a. 
Cancellation: 73a. 
Rate Protection: Rates quoted herein are guaranteed 
for a period of 28 weeks from effective date of any 
increase In these rates providing that advertistng 
equalling a weekly expenditure of 100.00 is actually 
running at the time of effective date of increase, 
and providing that these broadcasts continue without 
interruption during rate protection period. 

TIME RATES 
No. A ER 11/15/66 -Reed 11/27/66. 

AA -Mon thru Sat 8-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm; Sun 10 am -7 pm. 
B -Mon thru Sun 7-10 pm. 
C -Mon thru Sat 10 pm-mld(nght. 
D -Tues thru Sun midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA: I min 20/30 10 sea 
Specified hour or day 80 64 40 
PER WK: 
Less than 6 (rotating Mon -Sat) 75 60 38 
6 ti (1 per day Mon -Sat) 70 56 35 

CLASS AA: I min 20/30 10 see 
12 ti (2 per day Mon -Sat) 64 51 32 
18 ti (3 per day Mon -Sat) 60 48 30 
CLASS A: 
Specified hour or day 70 56 35 
PER WK: 
Less than 6 (rotating Mon -Sun) 65 52 33 
6 ti (1 per day any 6 days)...._ 60 48 30 
12 ti (2 per day any 6 days) 58 46 29 
18 ti (3 per day any 6 days) 56 95 28 
24 ti (4 per day any 6 days) 54 43 27 
30 ti (5 per day any 6 days) 52 42 26 
CLASS B: 
Specified hour or day 60 48 30 
Less than 8 (rotating Mon -Sun) 50 40 25 
6 ti (1 per day any 6 days) 48 38 24 
12 ti (2 per day any 6 days) 46 37 23 
18 ti (3 per day any 6 days) 44 35 22 
24 ti (4 per day any 6 days) 42 34 21 
30 ti (5 per day any 6 days) 40 32 20 
CLASS C: 
Specified hour or day 
PER WK: 

50 40 25 

Less than 6 (rotating Mon -Sun) 40 32 20 
ß ti (1 per day any 6 days) 32 26 16 
12 ti (2 per day any ß days) 30 24 15 
18 ti (3 per day any 6 days) 28 22 14 
24 ti (4 per day any 6 days) 26 21 13 
30 ti (5 per day any 6 days) 24 19 12 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

Spots must he scheduled equally over 7 day period 
and rotate within time classification. Offered on pre- 
emptihle basis at station's discretion for full rate 
card advertiser. In the event of preemption. spots 
will he made good in comparable or better time 
periods at earliest possible convenience and prior to 
expiration of schedule. I'lans earn 52 consecutive 
weeks discount. Weekly Circulation Plans do not 
contribute to Weekly Circulation Plans for further 
weekly frequency. May be combined with minutes, 
newscasts, 20/30 seconds and ID's to earn Weekly 
Frequency Discounts on the face of card rates ally. 
PER WK: I min 20/30 10 see 
Plan A: 12 ti (3 AM Drive, 3 PM 

Drive, 6 A) 695 553 398 
Plan B: 18 ti (5 AM Drive, 4 PM 

Drive, 9 A) 940 753 470 
Plan C: 24 ti (6 AM Drive, 6 PM 

Drive, 12 A) 1162 928 581 
Plan D: 3ß ti (9 AM Drive, 9 PM 

Drive, 18 A) 1612 1296 806 
FREQUENCY DISCOUNT 

52 consecutive wks-10%. 
Discounts applied as earned. Only consecutive weeks 
with expenditures of 100.00 or more may combine to 
qualify for discount above. 
Minutes, newscasts. 20/30 seconds and ID's may com- 
bine to earn weekly Frequency Discounts. 

AM DRIVE TIME PACKAGE 
(Minutes only -rotating Mon thru Sat 6-9 am) 

PER WK: 
10 ti. flat 500 15 ti, flat 675 
No further discounts. 
Does not earn 52 consecutive week discount. 
Does not combine with minutes, 20/30 seconds, news- 
casts. ID's or Weekly Circulation Plans to earn 
Weekly Frequency Discounts. 
Offered on a preemptible basis at station's discretion 
for full rate card advertisers. 

ALL NIGHT SHOW PACKAGE 
(Tues thru Sun midnight -6 am) 

Complete sponsorship (36 hours per wk) 750 
1/2 sponsorship (18 hours per wk) 400 
1 min or less. ea. flat 13 

10. SPECIAL FEATURES 
"Contact Newer" -5 minutes at :15 and :45 from 
5:45-8:45 am Mon thru Sat. 5 minutes at :15 and 
headlines at :45 at all other times. Commercial 
format for 5 -minute newscasts consists of billboard 
open. I -minute commercial and billboard close. Com- 
mercial format for news headlines consists of bill- 
board open and 30 -second commercial. No commercial 
announcements sold immediately preceding or follow- 
ing newscasts. 

5 -MINUTE NEWSCASTS 
PER WK: AA A B C 
5 ti 85 75 58 46 
to ti 80 70 54 37 lI ti 75 68 52 35 
20 ti 70 84 50 32 
Features & Headlines -applicable rate plus 2.00 flat. 
Newscasts and features may he combined with minutes 
and 20/30 seconds for maximum frequency. 
"Sportseope"-scheduled around the clock at :35. 
Commercial format consists of billboard open, 1 - 
minute sports news and I -minute commercial. 
"Entertainment Billboard" -Scheduled at 6:05 am, 
10:55 am. 2:05 pm and 8:25 pm. I -minute news 
about local movies, theaters, show business in De- 
troit. Commercial format constata of billboard open. 
1 -minute show business news and SO -second teem - 

"Stork Talk"-schedulyd at 4:55 and 5:55 pm. 
Closing quotations on New York and Detroit boards. 
Commercial format consists of billboard opening, 
stork report and 1 -minute commercial. 
"Weather Tower 13" -Scheduled 6 times per hour at 
:10. :20, :30, etc. Up-to-the-minute Detroit Metro- 
politan Area weather forecast from U. 8. Weather 
Bureau teletype service. Commercial format comfits 
of billboard opening. weather and 30 -second an- 
nouncement. 
All features take applicable rate plus 2.00 Rat. (D) 

WKNR-FM 
1950 

DEARBORN 

R A B 

Media Code 4 223 9901 3.00 
Knorr Broadcasting Corp.. 15001 Michigan Ave., 

Dearborn. Mich. 98126. Phone 313-848-8500. 
I. PERSONNEL 

President -Mrs. Fred A. Knorr. 
Exec. Vice-Pres. & Sta. Mgr. -Walter Patterson. 
Sales Manager -Frank Marina. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
ERI' 50,000 w. (horiz.), 50,000 w. (vert.); 100.3 me. 
Operating schedule: 6-2 am Mon thru Sat, 6 am - 
midnight Sun. EST. 

Antenna ht.: 368 ft. above average terrain. 
Partial simulcast operation. Operated separately 
noon -2 am Mon thru Fri, 10.2 am Sat, 6 am -mid- 
night Sun. For simulcast facilities see WKNR. 

4. AGENCY COMMISSION 
15/0: time on'y. 

5. GENERAL ADVERTISING See coded regulations 
See WKNR listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. lb Eft 10/7/68-itec'd 10/9/68. 
AA -Mon thru Sun 3-10 pm. 
A -Mon thru Fri noon -3 pm; Mon thru Sat 10 pm - 
2 am; Sat 10 am -3 pm; Sun noon -3 pm & 10 pm - 
midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I ti 8 ti 12 ti 18 ti 24 ti 90 ti 
1 min 15 14 13 12 11 10 
30 sec 12 11 10 9 8 7 

CLASS A 
1 min 12 11 10 9 8 7 
30 sec 10 9 8 7 6 5 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS Iii 611 12 ti 

AA 18 17 16 
A 15 14 13 
All spots and Newscasts may combine to earn weekly 
frequency discount. 
Other than Newscasts, advertising can be purchased 
only on a spot basis. 
No additional discounts. No combined rate structure 
or discount in conjunction with WKNR. 

(D) 

WPON 
1954 

PONTIAC 

R A B 

Media Code 4 223 3360 9.00 
WPON. inc., Waldron Hotel. 7 S. Perry. Pontiac, 

Mich. 48058. Phone 313-338-0444. 
I. PERSONNEL 

Peek á tien'i Mgr. -H. Allen Campbell. 
Vice-Pres. & Sta. Mgr. -William E. Morgan. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Pearce Sales. 

3. FACILITIES 
1,000 w.; 1480 kt. Directional -night only. 
Operating schedule: 4:00 am -midnight. EST. 

4. AGENCY COMMISSION 
I5 i on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 9a, 5, 71% 8. 
Rate Protection: 10b, 111). 12b, 13b, 14b. 
Basic Rates; 20b, 21a, 23a, 24a, 24e, 25a, 26, 28e, 

29a. 
Contracts: 91, 42a, 95, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60g, 61a. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 82. 

TIME RATES 
Rates effective April 1, 1964. 
Rates received May 5. 1984. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR 90 SECONDS 

(6:00 am -10:00 pm) 
1 ti 14.00 156 tt_._...-......__ 11.90 
13 ti 13.70 312 ti 10.50 
52 ti 13.30 

ID'S 
65% of applicable 1 -minute rate. 

7. PACKAGE PLANS 
SATURATION PACKAGES 
(6:00 a.m. to 10:00 p.m.) -5 Plan- -10 Plan - 

Consecutive: Each Total Each Total 
1 week 13.90 66.50 12.60 126.00 
4 weeks 12.70 63.50 12.00 120.00 

13 weeks 12.10 60.50 11.40 114.00 
26 weeks 11.50 57.50 10.80 108.00 
39 weeks 10.90 54.50 10.20 102.00 
52 weeks 10.30 51.50 9.60 96.00 -15 Plan- -20 Plan - 

1 week 12.00 180.00 11.40 328.00 
4 weeks 11.40 171.00 10.80 216.00 

13 weeks 10.80 162.00 10.20 204.00 
26 weeks 10.20 153.00 9.80 192.00 
39 weeks 9.60 144.00 9.00 180.00 
52 weeks... 9.00 135.00 8.40 168.00 

6. PROGRAM TIME RATES 
(8 am -30 pm) 

Ix 13x 52x 156x 312x 
1/2 hr 78.00 74.00 67.00 60.00 
1/4 hr. 52.00 49.50 45.00 40.00 35.00 
5 min....._........_.._ 26.00 24.75 22.50 20.00 17.50 

WQTE 
1956 

CITY OF LICENSE 
MONROE 

Media Code 4 223 7380 3.00 
(This la a duplicate of the listing appearing under 
Monroe, Mich.) 
560 Broadcasting Corp.. Whittier Hotel. 415 Burns 

Dr.. Detroit. Mich. 48214. Phone 313-822-9400. 
STATION'S PROGRAMMING DESCRIPTION 

WQTE: MUSIC: only standard popular albums used, 
programmed in 7-10 min uninterrupted segments. No 
personalities. Time and temperature given every 2 
records in drive time and bracketed by clustered 
commercials. NEWS: 5 min segments at quarter to 
each hour. UPI and UPI audio service. 8:15 am & 
4:15 pm 5 min aporta featurette. Contact Representa- 
tive for further details. Recd 2/29/88. 

I. PERSONNEL 
Pres. & Gen'1 Mr. -Richard E. Jones. 
Operation, Mgr. & Chief Eng. -Irving Laing. 
Musical Director -Thomas M. Jones. 

2. REPRESENTATIVES 
John C. Bottler Co.. Inc. 

3. FACILITIES 
500 w. days: 580 he. Directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

(This listing continued on next page) 
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Detroit Urbon Area -W Q T E -Continued 
5. GENERAL ADVERTISING See coded regulations 

General: la, lb. 2a, 3e, 3d, 4a. 9d, 5, Ba. 7b. 8. 
Rate Protection. lob. 11b, 14b. 16. 
Basic Rates: 20e. 23a, 24e. 25a, 28e, 28c, 29e. 33a. 
Contracta: 40a, 41, 45, 46, 47e. 
Comb.: Cont. Discounts; 60e, 60c, 60g. 
Cancellation: 71e. 
Talent and remote charges billed separately. 
For flied position spots add 10% to applicable rates. 

TIME RATES 
Eff 2/1/68-Ree'd 1/2/68. 

Class AA -6:30-9:30 em and 3:00-7:00 pm Mon thru 
Fri. 
Class A-6:00-8:30 am, 9:30 am -3:00 pm, and 7:00 
pm -sign -off Mon thru hí1: all day Sat and Sun. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Consecutive Broadcast Weeks in Contract Year 
1 MINUTE 

PER WK: 6 ti 12 ti 
1 wk. 48.00 45.00 
14 wk. 47.00 44.00 
27 wk. 48.00 43.00 
40.52 wk. 45.00 4.2.00 

30 SECONDS 

18 tl 
42.00 
41.00 
40.00 
39.00 

24 ti 
39.00 
38.00 
37.00 
36.00 

30+ 
36.00 
35.00 
34.00 
33.00 

1 wk. 38.00 35.00 32.00 29.00 26.00 
14 wk...._ 37.00 34.00 31.00 28.00 25.00 
27 wk 38.00 33.00 30.00 27.00 24.00 
40-52 wk. 35.00 32.00 29.00 28.00 23.00 

10 SECONDS 
1 wk 20.00 19.00 18.00 17.00 16.00 
14 wk 19.00 18.00 17.00 16.00 15.00 
27 wk. 18.00 17.00 16.00 15.00 14.00 
40-52 wk 17.00 16.00 15.00 14.00 13.00 

CLASS A 
1 MINUTE 

1 wk 32.00 31.00 30.00 20.00 28.00 
14 ak 31.00 30.00 29.00 28.00 27.00 
27 ask 30.00 29.00 28.00 27.00 26.00 
40-52 wk. 29.00 28.00 27.00 26.00 25.00 

_ 
30 SECONDS 

1 wk. .. 28.00 26.00 24.00 22.00 20.00 
14 ask. 27.00 25.00 23.00 21.00 19.00 
27 ak 26.00 24.00 2.2.00 20.00 18.00 
40-52 ask 25.00 23.00 21.00 19.09 17.00 

10 SECONDS 
1 wk 13.50 13.00 12.50 12.00 11.50 
14 a4 13.00 12.50 12.00 11.50 11.00 
27 wk 12.50 12.00 11.50 11.00 10.50 
40-52 wk. 12.00 11.50 11.00 10.50 10.00 
10 second spots cannot be combined with other spots 
for frequency discounts. 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

Consecutive Broadcast Weeks in Contract Year 
CLASS AA 

PER WK: 6ti 1201 18 ti 24 ti 30+ 
1 wk 60 56 52 48 44 
14 wk 58 52 48 44 40 
27 wk. 52 48 44 40 36 
40-52 wt- 48 44 40 36 32 

CLASS A 
1 wk. 54 50 46 42 38 
14 wk. 50 48 4.2 38 34 
27 wk. 46 42 38 34 30 
40-52 wk...._...- 42 38 31 30 26 

(D) 

WTAK 
1963 

GARDEN CITY 

R A 
A Mainte Station 

Media Code 4 223 3481 5.00 
WTAK, Inc., Box 2069 Livonia, Mich. 48151. Phones 

313-535-6333. 313-425-4003. 
Detroit office: 2990 W. Grand Blvd., Detroit, Mich. 

48202. Phone 313-874-4344. 
STATION'S PROGRAMMING DESCRIPTION 

WTAK: Programmed for adults. , 
Total talk format: news, editorials, telephone open 
forums, interview discussions, telephone question and 
answers and cam ad shows. 6-9 am comic personal- 
ity. utilizing comedy albums and phone calls from 
listeners. 9-10 em telephone want ads. 10 em -noon & 
3-6 pm, personality using open telephone lines. Noon - 
3 pm & 6-8:15 pm, a contrasting personality using 
open telephone lines. NEWS: on hour. SPORTS: 
college football, sports car and stock car races. Per- 
sonalities available for remote pickups from plaine of 
business for special promotional sales events. Contact 
Representative for further details. Recd 7/1/68. 

I. PERSONNEL 
President -Robert G. Wright. 
Vice -President -Milton Maltz. 
Vice-Pres. & Oen'I Mgr. -David R. Milian. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 

3. FACILITIES 
250 w. days; 1090 ke. Directional. 
Operating ech-dicte: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/9 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: lb. 2a, lb, 3a, 3b. 3c, 3d. 4a, 4c, 5. 6a, 7b, 

8. 
Rate Protection: 15a. 15b. 
Basic Rates: 20b, 21e. 21b, 22b, 23a, 24a, 24b, 24c, 

25a, 28a, 28e, 29e. 30. 
Contracts: 40a, 40c, 41. 42a, 42e, 44a, 44b, 45, 46. 

47e. 48, 49, 51e. 51b, 51e. 
Comb.; Cont. Discounts: 80d, 60e, 60f, 60h. 60i, 61e. 

62a, 82b, 82d. 
Cancellation: 70e, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Fixed time periods subject to higher rate. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 ER 12/1/67 -Reed 11/14/67. 
AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -All other times. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

CLASS AA 
PER WK: 6ti 12 ti 18tí 24 t1 30ti 
1 min _ 28 22 16 18 14 
30 sec 21 18 15 13 11 

CLASS A 
1 min 18 16 14 12 10 
30 sec 16 13 11 10 8 
10 sec: 50% of applicable 1 -min. 

DOWAGIAC 
Cass County -Map Location D-11 

See BADS consumer market map and data at begin- 
ning of the State. 

WDOW 
1960 

Media Code 4 223 3540 6.00 
Dowagiac Broadcasting Co.. Inc.. Marcellus Hwy. 

Route 3, Dowagiac, Mich. 49047, Phone 616-782- 
5106. 

Direct all sales correspondence to: WDOW, o/o 
Radio Station WFUR. Grand Rapids. Mich. 

I. PERSONNEL President -William Kuiper. Sr. 
Vice -President -William Kuiper, Jr. 
Manager -Thomas Prather. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
1000 w. days; 1440 ke. Non -directional. 
Operating schedule: 6:00 .m. to local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3b, 3c, 3d, 4b, 9d, 5. 

6a, 7a. 8. 
Rate Protection: 10a, 14e. 15b. 
Baste Rates: 20b. 21e, 21b. 22a, 22b, 23a, 23b, 24a, 

25e, 26, 28b, 28c, 29a, 29b, 30. 33a. 
Contracts: 40e. 41, 42a, 42e. 43. 44a, 45, 46, 47e. 49, 

50, 51a, 51b. 51e. 
Comb.; Cont. Discounts: 60h. 62a. 
Cancellation: lob, 70d. 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective May 15. 1984. 
Retes received November 2. 1964. 

6. SPOT ANNOUNCEMENTS 
Per week: 13 wks. 26 wks. 52 wke. 

6 times ......... ___________ 3.60 3.20 2.80 
12 3.50 3.10 2.70 
18 times........ 3.40 3.00 2.80 
24 times...._ -. 3.30 2.90 2.50 
36 times.._ ............... ________ 3.05 2.65 2.40 

30 seconds -25% off 1 -minute rate. 
10 seconds -50% off 1 -minute rate. 

8. PROGRAM TIME RATES 
PER WK: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti 35.00 18.50 12.00 9.00 6.50 
3 ti..._...__.-._-._....._ 25.00 16.50 10.00 7.50 5.50 
6 ti 23.50 14.50 9.00 7.00 4.50 

EAST LANSING 
Ingham County -Map Location F-10 

See S1iDS consumer market map and data et begin- 
ning nt Ott State. 

See Lansing 
(including East Lansing) 

ESCANABA (2 AM) 
Delta County -Step Location D-4 

See BADS conaumer market map and data at begin- 
ning of the State. 

WDBC 
1941 

R A B 
Subseriber to the NAB Radio Code 

Media Code 4 223 3600 8.00 
Communications Properties. Inc.. Box 419, 606 Lud- 

ington St., Escanaba, Mich. 49829. Phone 906-788- 
6144-5. 

I. PERSONNEL President -Hart N. Cardoso. 
General Manager -James L. Zimmermann. 
Program Director -Joseph DeMay. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Minneapolis. St. Paul -Communications Sales. 

3. FACILITIES 
10.000 w. days. 1.000 w. nights: 680 kg. Directional - 
separate patterns day and night. 
Operating schedule: 5:45 am to midnight. EST. 

4. AGENCY COMMISSION 
15/0 net Ume only; 10th of following month. 

5. GENERAL ADVERTISING See coded refutations 
General: la, 2a, 3a, 4e, 9d, 5. 6e. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22e, 23e. 24b, 28e. 28e, 29a. 
Contracts: 40a. 45. 48. 47e. 48. 
Comb.: Cont. Discounts: 60k. 61b. 61e. 
Cancellation: 70a. 70c, 71a. 73e. 
Affiliated with CBS Radio. 

TIME RATES 
Ratee effective March 1. 1965. 

Rates received February 10, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti.... _._. 12.00 104 tl-..-..._..__ 8.00 
13 tl..._ _ 11.00 156 ti._...._.._.-._.._... 7.50 
26 tl 10.00 312 ti 7.00 
52 ti 9.00 

7. PACKAGE PLANS 
(Best Available Times) -1 min 30 sec -- 

PER WK: ea tot ea tot 
10 U._.._......._.....__.-...._.... 5.60 56.00 4.20 42.00 
15 tl-._._...........___ _. 5.30 79.50 3.95 59.25 
20 ti .... _...._. 4.90 98.00 3.65 73.00 
25 ti.- -._...._.._........_._,._.. 4.20 105.00 3.15 78.75 
30 tl.._....._....._..__......._..._ 4.00 120.00 3.00 90.00 
40 t1.._ ..._....-...._._...... 3.80 152.00 2.85 114.00 
50 ti _._.._....__..__ 3.50 175.00 2.60 130.00 
PER MO: 
25 ti ..__ 4.50 112.50 3.35 83.75 
50 ti - 4.00 200.00 3.00 150.00 
75 ti .......__...._ 3.85 287.00 2.90 217.50 
100 tl 3.25 325.00 2.45 245.00 
10 sec, flat -__...__.__.._..._. 2.80 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 5 min 
1 ti 125. 75. 45. 30. 
13 tl -__. 115. 72. 43. 29. 
26 ti... _.. _.. ._.__... 105. 69. 41. 28. 
52 ti...._.._._ ................._ 95. 66. 39. 27. 
104 ti ...... ti 85. 63. 37. 26. 
156 ti 80. 60. 35. 25. 
312 tl. 75. 57. 33. 24. 

WLST 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 223 3660 2.00 
Lake Michigan Broadcasting Co., 600 Ludington St.. 

Escanaba. Mich. 49829. State 6-4118. 
I. PERSONNEL 

Station Manager -David .7. Pinozek. 
2. REPRESENTATIVES 

Sevalli/Gates. Inc. 
3. FACILITIES 1,000 w. days; 600 kc. Directional. 

Operating schedule: 6:00 a.m. to local sunset. EST. 
4. AGENCY COMMISSION 

15/0 time only: monthly. 
5. GENERAL ADVERTISING See coded reputations 

General: 2a, 4a, 5, 6a, 8. 
Rate Protection: 10b, 11b. 12b. 13b, 14b. 
Basic Rates: 20e, 22a. 23a, 25e, 28a, 29a. 
Contracta: 40a, 48. 47a. 
Comb.; Cont. Discounts: 60k, 62e. 
Cancellation: 70a, 70e. 71a. 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective November 1. 1960. 

Rates received October 31. 1960. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 hr. 1/4 hr. 10 min. 5 min. (e) 
1 time 26.45 15.28 12.93 10.58 4.80 

100 times 18.87 13.72 11.46 9.05 3.95 
200 times 14.68 11.15 8.89 7.05 3.65 
300 times 10.47 8.55 6.35 5.05 3.22 

(1 1 minute or 30 seconds. 

FLINT (6 AM; 2 FM) 
Genesaee County -Slap Location 0-9 

See SItl)S consumer market map and data at begin- 
ning of the State. 

WAMM 
1955 

456 greener, hiken, sears 

Media Code 4 223 3720 4.00 
WAMM, Inc., 740 B. Saginaw St., Flint, Mich. 

48502 Phone 313-239-8631. 
STATION'S PROGRAMMING DESCRIPTION 

WAMM Programmed for Negro market and young 
adult blue collar workers. Primarily a music and 
news station. MUSIC top 40 (50%) & rhythm and 
blues (50%) interspersed 7 days weekly. Air per- 
sonalities handle music programming (75%). NEWS 
at :15 & :45 (5 min) (12%). All features inter- 
spersed Spiritual show Sun 7 am -noon. Staff 7 air 
personalities and newsmen. Spiritual allow utilizes 
3 live groups. All personalities endorse, do public 
appearances and remote broadcasts. Station partici- 
pates drives, campaigns projects. Con- 
tact Representative for fr furterdetails. ed /11/67. 

I. PERSONNEL 
President -Neal Mason. 
General Manager -Jerry Jacob. 
Procreen Director -Tony King. 

2. REPRESENTATIVES 
Greener, Iliken. Bears. 
Detroit -Max Goldfarb. 

3. FACILITIES 
500 w. days 1420 ke. Directional. 

4. AGENCY OMMISSION 
local sunset.. EST. 

15m nn time only: no cash discount. 
5. GENERAL ADVERTISING See ended regulations 

General: la, 2e, 2b, 3e. 3b, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10f, llf. 12f. 14i, 15e. 
Basic Ratee: 20b, 21e. 22b, 23e, 24a, 24b, 24c, 25a, 

28b, 28c. 30. 31, 33d. 
Contracts: 40a. 42a, 42e. 43, 44a, 45, 46, 47e, 48, 49, 

50. 51e. 
Comb.: Cont. Discounts: 60a, 60e, 601, 80k, 62d. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 1 ER 7/1/68-Rec'd 7/26/88. 

6. SPOT ANNOUNCEMENTS 
YEARLY BULK PLANS -ROS 

500x 1000x 1500x 2000x 
1 min 9.00 8.50 8.00 7.50 
30 sec 7.50 7.00 6.50 6.00 
10 sec 6.50 8.00 5.50 5.00 
1 -min and 30 -sec spots combinable for frequency. 

7. PACKAGE PLANS 
WEEKLY -ROS 

1 min, Oat. 14.00 30 sec, fiat 10.00 
6 ti 12 t1 18 ti 24 ti 36 ti 48 ti 

1 min 11.00 10.50 10.00 9.50 9.00 8.50 
30 sec..._ 9.00 8.50 8.00 7.50 7.00 6.50 
10 sec......._ 7,00 6.50 6.00 5.50 5.00 4.50 
1 -min and 30 -see spots combinable for frequency. 

DISCOUNTS 
13 wk -2% 28 wk -5% 39 wk -7% 52 wk -10% 

8. PROGRAM TIME RATES 
3 min 5 min 1/4 hr 1/2 hr 1 hr 

1 ti 13.00 17.00 50.00 75.00 125.00 
6 ti 12.50 16.50 45.00 70.00 110.00 
12 ti 12.00 16.00 ..._... _._... ..._... 
18 U 11.50 15.50 __... 

WFDF 
1922 

NBC Radio Network 
R A 

Media Code 4 223 3780 8.00 
WFDF Flint Corp., Garland at First Ave., Flint. 

Mich. 48.5022. Phone 313-232-7158. TWX FL 01. 
I. PERSONNEL 

General Manager -Elmer A. Knopf. 
Co -Manager -Salo -Marvin Levey. 

2. REPRESENTATIVES 
Katz Radio. East. 
Canada -Andy McDermott Sales, Ltd. 

MICHIGAN 
3. FACILITIES 

5,000 W. days, 1.000 w. nights; 910 ke. 
Directional -same pattern all hours. 

Operating eehedule: 4:45.1:00 am Mon thru Sat; 
7:30-1:00 am Sun. EST. 

4. AGENCY COMMISSION 
15/0 net time only; monthly. 

3. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 3b, 4e, 4d. 5. 6e. 8. 
Rate Protection: 10h, 11b, 12b, 13b, 14b, 15d. 
Basic Rates: 20a. 22a, 22b, 23a, 25a, 28e, 29a. 
Contracts: 49a. 92a. 45, 46, 47a. 
Comb.' Cont. Discounts: 60e, 62b. 
Cancellation: 70e. 70e, 71e, 73a. 
titillated with NBC Radio Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 15 ER 5/1/68-Ree'd 4/19/68. 

AA -Mon thru Fri 6-10 am. 
A -Mon thru Fri 3-7 pm. 
B -Mon thru Fri 5:30-6 am & 10 am -3 pm; Sat & 
Sun 6 am -7 pm. ('-All other times. 

6. SPOT ANNOUNCEMENTS 
PER W K, I MIN: I ti Stl 12 tI 18ti24ti 

AA 32 29 27 26 25 
A 26 23 22 21 20 
B 22 20 19 18 17 
C 14 13 12 11 10 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
Spots between time class take higher rate. 

8. PROGRAM TIME RATES 
PER YR: Ix 26x 
1 hr 112 107 
1/2 hr 82 79 
1/4 hr-..._..,..- 57 56 
5 min -. 37 36 

52x 104x 156x 260x 
102 97 92 87 
77 73 69 65 
55 54 53 49 
34 33 32 31 

10. SPECIAL FEATURES 
NEWS OR WEATHER -5 min- - 10 min - 

PER WK: SII 5íi 6tl 3ti 5t1 6ti 
Sign -on -7 pm 35 34 33 42 41 40 
7 pm -sign -off 18 17 16 23 22 21 
Rates include time and production chargea. 
Betty Clark Party Line, flat, per spot 25 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
All spots, regardless of length or time classification, 
may be cross -combined for discounts. Spots and pro- 
grams, however, may not be combined for discounts 
Applicable to entire rate card. 

(Flint continued on next page) 

Buy WIR for 
Flint and 
you'll get.the 
suburbs too. 
Detroit 
Toledo 
Lansing 
Jackson 
Ann Arbor 
Saginaw -Bay City 

Quite a chunk of real estate and WJR has 
great coverage in all of it -audience too. 
Just check your rating service for the above 
cities. WJR has by, far the largest adult audi- 
ence in Michigan. 

So buy the powerful personality of WIR. 

All 50,000 watts worth. 

WJ R 
CIS 50A00 EVE 

DETROIT 
DIVISION OF CAPITAL CITIES BROADCASTING COMPANY 

ARB Detroit 19 -County Total Survey Area July '68 
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NOTICE: 

Subscription for this 

publication on a 

continuing basis has been 

accepted by the Publisher 

with the understanding 

that: 

1. 

This volume and all 

succeeding issues are to 

be used solely by the 

subscriber and his 

officers, employees and 

representatives. 

2. 

The information and data 

set forth by the 

Publisher are provided 

for the private use of the 

subscriber and are not to 

be resold or republished. 
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MICHIGAN 
Flint -Continued 

WGMZ (FM) 
1962 

©IIFIMO 
Media Code 4 223 3840 0.00 
Metrocom, Inc., 903 Stevens St., Flint, Mich. 48503. 

Phone 313-767-7800. 
I. PERSONNEL 

Vice-l'res. & Gen'l Mgr. -Daniel F. Covell. 
Sales Manager-Williar, L. Victor. 

2. REPRESENTATIVES 
McLendon Stations. 

3. FACILITIES 
ERI' 19,000 w.: 107.9 inc. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la. la. 3a. 3b, 4a, 4d, 5, 6a, 7b. 8. 

Rate Protection: 10b, 11b, 12b, 13b. 14b. 
Basic Rates: 23a. 21b, 25a, 28a, 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American FM Network. 

TIME RATES 
No. 1 ER 2/1/88 -Reed 6/5/68. 

AA -Daily 10 am -10 pm. 
Dally -7-10 am. 
B -Dally 10 pm -6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: Fixed 6ti 12ti 18 ti 30t1 
PER YR: lx 52x 156x 312x 520x 

AA 14.00 13.00 12.00 11.00 10.00 
A 12.00 11.00 10.00 9.00 8.00 
B 9.00 8.50 8.00 7.50 7.00 

30 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 

CONSECUTIVE WEEKS DISCOUNT 
26 wk -5% 52 xk-10% 
Retroactive discounts payable In air time only. 

8. PROGRAM TIME RATES 
1 HOUR 

Ix I9x 26x 52x 
AAA 90 85 80 75 

80 75 70 65 
1/2 HOUR 

AA 65 63 60 55 
A 55 53 50 45 

10. SPECIAL FEATURES 
NEWS PROGRAMS 

CLASS AA 
3ti 5ti 6 t 12 ti 

5 min 27 25 24 22 
10 min 31 29 28 26 

CLASS A 
5 min 22 20 19 17 
10 min 24 22 21 19 
News Capsules -1 -min rate plus 20%. 

WKMF 
1953 

American Entertainment Ntwk 

aäAlan Torbet 
Associates. Inc. 

Country Music 
Media Code 4 223 3900 2.00 
WKMF, Inc., division of Beck -Ross Communications, 

Inc., 505 Citizen's Bank Bldg., Flint, Mich. 48504, 
Phone 313-230)-7608. 
STATION'S PROGRAMMING DESCRIPTION 

WKMF: Programmed for general interest. 
MUSIC: 90% country and western. AIR PERSON- 
ALITIES handle all segments. NEWS: 5 min at :55. 
News features at :25. Program directed at shift 
workers 6-7 am 3:30-4:30 pm M -F. Open telephone 
line 9-10 am M -F. SPORTS: college and pro football 
play-by-play. Telephone scoreboard after college foot- 
ball Sat. Religion, discussion, and public affairs Sun 
8-10 am & 8-11 pm, Remote broadcast facilities for 
shopping centers, store openings, etc. Contact Rep- 
resentative for further details. Rec'd 11/13/67. 

I. PERSONNEL 
Vice-Pres. & Gen'1 Mgr. -Allan William (Bill) Lee. 
Sales Manager -Larry lean. 
Program Director -James Harper. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Michigan Spot Sales Inc. 

3. FACILITIES 
5.000 w. days. 1,000 w. night,; 1470 kc. 

Directional -same pattern day and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d. la, 4d, 5, 65, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b, 15e. 
Basic Bates: 20b, 211a, 22a, 22h, 24a, 24b, 24c. 25e. 

26, 28b, 28c, 29h, 30. 
Contracts: 40a, 92c, 99a, 446, 45. 46, 97a, 48, 49, 

51e. 
Comb.; Cont. Discounts: 60d. 60e, 60f, 61c, 82a. 
Cancellation: 70c, 71e, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 1 ER 11/1/68 -Reed 10/8/68. 

AA -Mon thru Sat 5-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm; Sun 7 am -7 pm. 
B -Sun thru Sat 7-10 pm. 
C -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6ti 12 ti 18lí 24 ti 36tí 
AA 27 26 24 23 22 21 
A 23 22 20 19 18 17 
It 21 20 18 17 16 15 

Class C: 50% of B. 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min, 
All spots combinable for frequency. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK. EA: 12 ti 18 ti 24 ti 3611 
Tap I (1/2 AA, 1/2 A).... 21.00 18.00 15.50 13.00 
Tap II 11/3 AA, 1/3 A, 

1/3 B) 19.00 16.00 13.50 11.00 
Tap III (1/2 Sat, 1/2 

Sun) 15.00 12.00 10.00 8.00 
Midnight -5 am -per 1 -minute 5.00. 

8. PROGRAM TIME RATES 
SUNDAY 6 am -noon 

1/2 hr 45 1/4 hr 30 
10. SPECIAL FEATURES 

SPECIAL FEATURES 
AA, 3 wkly 84 

SPORTS -WEATHER CAPSULES 
AA, 6 wkly 150 
Includes 1 -minute capsule and 1 -minute closing com- 
mercial and opening ID. 

CONTINUOUS WEEK DISCOUNTS 
52 wk 8% 

WMRP 
1946 

Media Code 4 223 3960 6.00 
N SDtP, 3217 Lapeer ltd., Flint, Mich. 48503. Phone 

313-233-5112. 
I. PERSONNEL 

President of Board of Directors -Arthur Howard. 
General Manager -tiller R. PyeatL 

3. FACILITIES 
1,000 w. days; 1570 kc. Non -directional. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3a, 3b, 9b, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 22a, 23a, 29b, 25a. 
Contracts: 40b, 42a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 82b, 62e. 
Affiliated with MBS Radio Network. 

TIME RATES 
ER 6/1/68-Rec'd 11/4/86. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 min SO see 20 tee 
1 ti ......._... 12.00 6.00 9.00 
2 ti ._...... 10.00 5.00 3.75 
3 CL......_..-.........-__...._.._.._....__ 8.00 4.50 3.50 
4 IL _...__.... 7.00 4.00 3.25 
5 tL _....._. 6.00 3.75 3.00 
10 tl ....... _.. .... _.......... _.._ _....__._ 5.00 3.50 2.75 
20 ti ._........ ... 4.50 3.25 2.60 
30 LL 9.00 3.00 2.50 
40 tl ......._ 3.50 2.75 2.35 
50+ 3.00 2.50 2.25 

8. PROGRAM TIME RATES 
PER YR: 1 hr 1/2 hr 25 min 1/4 hr 10 min 
1 ti 60.00 40.00 38.00 30.00 22.00 
4 ti 55.00 38.00 36.00 27.00 20.00 
13 ti 50.00 35.00 33.00 25.00 18.00 
28 tl 45.00 32.00 30.00 23.00 15.00 
52 tl 40.00 30.00 28.00 20.00 12.00 
100 tl 38.00 27.00 25.00 17.00 11.00 
150 Ii..._ 35.00 25.00 23.00 14.00 10.00 
200 tl 33.00 23.00 21.00 12.00 9.00 
^e-50 tl 30.00 20.00 18.00 10.00 8.00 

IO. SPECIAL FEATURES 
Time Signals, each 1.25. 

WMRP-FM 
1964 

Media Code 4 223 9961 4.00 
WMRP, 3217 Lapeer St., Flint, Mich. 48503. Phone 

313-233-5112. 
I. PERSONNEL 

President -Ted Hastings. 
General Manager -Ellie L. Fenton. 

3. FACILITIES 
ERY 3.000 w. 105.5 mc. 
Operating schedule: 7:00 am -midnight. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL RATE POLICY 
TIME RATES 

ER 6/1/66-Rec'd 11/4/66. 
6. SPOT ANNOUNCEMENTS 

PER WK: Imin 30 see 20see 
1 ti ..... 12.00 6.00 4.00 
2 ti .__..._. 10.00 5.00 3.75 
3 tL .r._»._..... 8.00 4.50 3.50 
4 ti ..._.._.. 7.00 4.00 3.25 
5 tl.......___.._.._.._.._.._...-.._ _.._._. 6.00 3.75 3.00 
10 ti 5.00 3.50 2.75 
20 ti 4.50 3.25 2.60 
30 ti 4.00 3.00 2.50 
40 ti 3.50 2.75 2.35 
50+ 3.00 2.50 2.25 

WTAC 
1946 

mcgavren-guild 
pgw radio, inc. 

R A B 

Media Code 4 223 4020 8.00 
Fugua Communications. Inc., Box 600, Flint, Mich. 

48501. Phone 313-694-4146. 
Saginaw Omce-Service Bldg.. 107 Hayden SL Phone 

517-755-6567. 
STATION'S PROGRAMMING DESCRIPTION 

WTAC: Programming for young adults and young 
marrieds. MUSIC 80%: current hits and hits of the 
past. NEWS 12%: 5 min at :55 and 3 min at :27. 
Emphasis on local and regional news. UPI and UPI 
audio news service. News director and 5 short wave 

mobile units. Emergency message service each hour 
at :30. 9 editorials per day. FARM: 9-6 am M -Sat. 
Remote broadcast unit for store openings, shopping 
centers, etc. College football play-by-play. Discussion, 
religion, panel shows and public affairs Sun 5-10:30 
am. Contact Representative for further details. Recd 
7/24/67. 

I. PERSONNEL 
President -Thomas J. Hennesy. 
Vice-l'rea. & Gen'l Mgr. -Charles E. Speights. 
Sales Manager -Donald K. Mayle. 

2. REPRESENTATIVES 
McGavren-Guild-l'GW Radio, Inc. 

3. FACILITIES 
1,000 w. days. 500 w. nights; 600 kc. 

Directional -same pattern day and night. 
Operating schedule: 24 hours daily, except midnight - 
4:45 am Mon. EST. 

4. AGENCY COMMISSION 
15/0 net charges for time; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2e, 3a, 3.,, 4a, 9d, 5, 8e, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 16. 
Basic Bates: 20a, 20b, 21a, 21b, 21d, 22a, 22b, 23a, 

24a, 24c, 251, 26, 28b, 20e, 29h, 30, 33a. 
Contracts: 40e, 41, 95, 96, 47s, 48, 49, 50, 51e, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 80g, 601, 61e, 82b, 

62d. 
Cancellation: 70a, 70e, 71a, 72, 73h. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 6/1/68 -Reed 4/23/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon than Sat 10 am -3 pm; Sun noon -7 pm. 
B -Mon thru Sun 7-10 pm. 
C -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: AA A B C 
1 ti 32 26 20 16 
6 ti 30 24 18 15 
12 ti 28 22 17 14 
18 t1..._ 28 20 16 13 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
I MIN: TAP I TAP 2 TAP 3 
6-10 am & 3-7 pm Mon thru Sat..... 6 8 10 
10 am -3 pm Mon thru Sat; all 

day Sun 6 8 10 
7 pm -midnight. Mon thru SaL 6 8 10 

18 ti 24ti 30tí 
Ea 19 18 17 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
5 min -1-1/2x 1 -min. (D) 

WTRX 
1947 

The Eastman Station 

F2 AIB 
Media Code 4 223 4080 2.00 
Eastman Broadcasting Co., Inc., Box 1330, G-3076 

E. Bristol ltd.. Flint, Mich. 98501. Phone 313- 
743-1150. 

I. PERSONNEL 
General Manager -Johnny Nogei. 
General Sales Manager -Bill Bowling. 
National Sales Manager -Dallas C. Dort. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 1330 kn. 

Directional -separate patterns day and night. 
Operating schedule: 24 hour daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 9a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 111). 12b, 13b. 
Basic Rates: 22a, 22b, 23a, 24b. 26, 285, 29a. 
Contracts: 90a, 42b, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a. 61e, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with The Eastman Network. 
Member: Michigan Must -Buy Network. 
10% discount when bought in combination with 
WKNX Saginaw. 

TIME RATES 
No. 2 ER 11/1/67 -Reed 11/2/67. 

I -Mon thru Sat 6-10 am & 3-7 pm. II -Mon thru Sat 10 cm -3 pm & 7-10 pm. III -Mon thru Sat 10 pm -midnight & 5-6 am; Sun 
all day. IV-All other times. 

7. PACKAGE PLANS 
I II 

PER WK: I min 30/20 10 see 1 min 30/20 10 see 
1 ti 20.00 16.00 10.00 18.00 19.90 9.00 
12 tL 18.00 14.40 9.00 16.00 12.80 8.00 
18 ti 17.00 13.60 8.50 15.00 12.00 7.50 

III IV 
1 ti 15.00 12.00 7.50 11.00 8.80 5.50 
12 ti 13.00 10.40 8.50 10.00 8.00 5.00 
18 ti 12.00 9.80 8.00 9.00 7.20 4.50 

BEST BUY PLAN 
30 ti (12I. 121I, 611I), ea 13.00 
15 ti (6I, 61I, 3III), ea 15.00 
Not combinable with other weekly plans for added 
frequency. 

8. PROGRAM TIME RATES 
5 min -1-1/2 z applicable I -min rate. 

CONSECUTIVE WEEKS DISCOUNTS 
26 wk -4% 52 wk -8% 
Not applicable to Best Buy Plan. 

RATEHOLDER 
Minimum wkly ached of 6 1 -min spots 6 am -12 mid 
Mon -Sun necessary to maintain censer wk advertising. 
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FREMONT 
Newaygo County -Map Location D-8 

See BRDS consumer market map and data at begin- 
ning of the State. 

WSHN 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 223 4140 4.00 
Owned and operated by Stuart P. Noordyk, P. 0 

Box 191, 517 Beebe St.. Fremont, Mich. 49412. 
Phone 616-924-4700. 

STATION'S PROGRAMMING DESCRIPTION 
WSHN: Popular music. Contact Representative for 
further details. Reed 8/29/67. 

I. PERSONNEL 
President -Stuart P. Noordyk. 
General Manager -Bruce Van Houten. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1,000 w. days; 1550 kr. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
150 nn time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3d, 9a, 4d, 5, Oa, 7b. 
Rate Protection: 10e, 11c, 12f, 13c, 14e, 15c, 16. 
Basic Rates: 20b, 21a. 22b, 23a, 24b, 25e, 26, 28b. 

28c. 29b, 30, 32b, 33a. 
Contracts: 90a, 41, 42b, 42d, 43, 44a, 44b, 46, 47a. 

48. 51b. 
Comb.; Cont. Discounts: 60h, 601. 61a. 82b, 62d. 
Cancellation: 70a, 70e, 71b, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS and NAS and MRS Radio Net- 
works. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1, 1960. (Card No. 1.) 
Card received July 21, 1961. 

6. SPOT ANNOUNCEMENTS 
1 30 

min. sec. min. sec. 
1 time 4.00 5.00 157 times 3.25 2.25 

53 times..._... 3.75 2.75 261-312 times 3.00 2.00 
105 times 3.50 2.5n 

DISCOUNTS 
(Annual Contracts) 

024 times 10% 1,248 times 25% 
936 times 15% 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/1 hr. 

1 time 40.00 30.00 16.00 
53 times._._.._ 35.00 26.00 15.00 

105 times 30.00 23.00 14.00 
157 times...._ 27.00 20.00 13.00 
261-312 times 24.00 18.00 12.00 

GARDEN CITY 

10 min. 5 min. 
12.00 8.00 
11.25 7.50 
10.50 7.00 
9.75 6.50 
9.00 6.00 

Wayne County -Map Location G-10 
See SRDS consumer market map and data at begin 
ning of the State. 

See Detroit Urban Area 

GAYLORD 
Otsego County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WATC 
1950 e 

Subscriber to the NAB Radio Code 

Media Code 4 223 4200 6.00 
Midwestern Broadcasting Co., Paul Bunyan Bldg., 

Traverse City. Mich. 49684. Phone 616-947-7675. 

STATION'S PROGRAMMING DESCRIPTION 
WATC: Programmed for adult and young adult au- 
diences. 
AIR PERSONALITIES sign -on -sign -oft. NEWS: 
network, regional and local. Sign -on -10 am news. 
weather, sports and a variety of music for all ages. 
10 am -noon standard, middle-of-the-road music, baby 
and hospital reporta and want ads. Noon -1 pm news. 
weather, farm information and musical standards. 
1-2 pm country music, polkas and news releases. 2-5 
pm current hits and popular music, 5 pm -sign -off 
news and middle-of-the-road music. SPORTS: major 
league baseball. pro football, local high school sports. 
Sun morning, religious programs. Contact Representa- 
tive for further details. Recd 2/27/68. 

I. PERSONNEL 
General Manager -Les Biederman. 

2. REPRESENTATIVES 
/Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w.: Suu be. days. Nondirectional. 
Operating schedule: sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days 

5. GENERAL ADVERTISING See coded reputations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a. 14a, 15b. 
Basic Rates: 20h, 21a, 22b, 23a, 24a. 25a, 26. 27. 

28b, 29a. 30, 31. 33a. 
Contracts: 40a, 41. 42a, 43, 44a, 45. 46, 97e, 48, 99, 

50. 51a. 
Comb.: Cont. Discounts: 60a. 61h. 62d. 
Cancellation: 70a. 70c. 71a, 72. 73a. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 
Member: Paul Bunyan Network. 

TIME RATES 
Eff 2/1/67 -Reed 12/20/66. 

AA -6:30-9 am & 4-6 pm. 
A -All other times. 

7. PACKAGE PLANS 
PER WK: I ti 6 tI 12 ti 18 ti 24tí 30+ 

AA ..... 8.00 7.75 7.50 7.00 6.50 6.00 
A _.._ 6.50 6.25 6.00 5.50 5.00 4.50 

20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 
CONTRACT DISCOUNTS 

26 wk -4% 52 wk -8% 
8. PROGRAM TIME RATES 

Ix 26x 52x 1041 
1/4 hr...__... 27.00 25.00 24.00 23.00 
10 min..._ 17.00 16.00 15.00 14.00 
5 ...... 12.00 11.00 10.00 9.50 

CONTRACT DISCOUNTS 
26 wk -4% 52 wk -8% 

GRAND HAVEN 
Ottawa County -Map Location D-9 

See SRDS consumer market map and data at boitte 
oing of the State. 

WGH N 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 223 4260 0.00 
Community Broadcasters, Inc.. 228-1/2 Washington 

St.. Grand Haven, Mich. 49417. Phone 616-842- 
8110. 

I. PERSONNEL 
Pres. & Genil Mgr. -Douglas J. Mantes. 
See'y-Tress. & Soles Mgr. -George IL Kleis. 

2. REPRESENTATIVES 
Gill -Perna Inc. 

3. FACILITIES 
500 w. days: 1370 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset weekdays: 
7:30 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3h. 9b. 4d, 6a, 7a, 8. 

Rate Protection: 10h, 11h. 12b. 13h. 14h. 
Basic Rates: 22b, 23a, 29b, 25a, 26, 28a, 29a. 
Contracts: 90a. 42b, 45, 46, 97a. 48. 
Comb.; Cont. Discounts: 606, 60k, Ela, 61b, 61e, 62b, 

62e. 
Cancellation: 71a. 73a. 
Cigarette advertising not acrentable. 

TIME RATES 
Eff Reed 8/1/68. 

6. SPOT ANNOUNCEMENTS 
la 26x 52x 1041 

1 min 6.00 5.75 5.50 5.25 
30 sec: 75%b of applicable 1 -min. 
10 sec: 50',, of applicable 1 -min. 

7. PACKAGE PLANS 
PER WK: 10ti 20tí 
Ea 5.50 5.00 

8. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 

1 x 55.00 35.00 22.50 
26 x 52.50 32.50 21.50 
52 x 50.00 30.00 20.50 
104+ 47.50 27.50 19.50 

GRAND RAPIDS 
(including Wyoming) 
Kent County -Map Location D-9 

See SRDS Consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
5,000 w.; 1480 kc. days. Nondirectional. 
Operating schedule: 6 am -local sunset daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10h, 14h. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23a, 24c. 
Contracts: 40a, 41, 45, 48, 47b. 

2601 312x Comb.; Cont. Discounts: 60a, 60e. 
22.00 20.00 Cancellation: 70a, 70e, 73a, 73b. 
13.50 13.00 Prod. Services: 80. 81. 
9.00 8.50 Affiliated with MBS. 

TIME RATES 
No. 3 Eff 4/1/68 -Reed 5/1/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 5ti 10 ti 15 t 20tí 25tI 30 ti 
Fixed 9.50 8.25 7.00 5.75 5.25 4.75 
30 sec or less: 80% of applicable 1 -min. 
1 -minute filed position spots may preempt any 30 - 
second spot. 

7. PACKAGE PLANS 
PER WK: 5 ti 10 ti 15 ti 20 ti 25 tI 30 ti 
1 min. 6.00 5.50 5.00 4.75 4.50 4.25 
30 sec or less: 80% of applicable 1 -min. 

8. PROGRAM TIME RATES 
Ihr I/2 hr 1/4 hr5 min 

Flat 95 57 46 19 

WERX 
1964 

WYOMING 
Media Code 4 223 4320 2.00 
Radio \VEItX. Inc., Box 9082, 2860 52nd St.. S. W., 

Wyoming, Mich. 49509. Phone 816-538-1530. 

I. PERSONNEL 
President -A. R. Ellman. 
Station Manager -Wayne Corey. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
500 w. days; 1530 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

1560 5. GENERAL ADVERTISING See coded regulations 
5.00 General: la. 2a, 3a, 4a, 4d, 5, 6a. 7b, 8. 

Rate Protection: 10h, 11b, 12h, 13h, 14b. 
Basic Rates: 20a, 22a, 22b, 2223a, 25a. 
Contracts: 40a, 45, 46. 

30 ti Comb.; Cont. Discounts: 60a, 60k. 
4,50 Cancellation: 70a, 70e, 71a. 73a. 

Affiliated with American Information Network. 
5 min TIME RATES 
12.50 Rates effective December 1, 1965. 
12.00 Rates received November 3, 1965. 
11.50 Class AA - 7:00-9:00 am and 3:00-7:00 pm Mon 
11.00 thru Sat, 

Class A -All other times, 

(7 AM; 7 FM) 

WAFT 
(formerly WMAX) 

1954 

Media Code 4 223 4290 7.00 
Hill -Meadow croft. Inc., WAFT Bldg., 355 Covell 

Rd., N. \V., Grand Rapids, Stich. 49504. Phone 
616-453-6307. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Garvin H. Meadmveroft. 
News Director -Paul Daniel Ido. 

6. SPOT ANNOUNCEMENTS -Class AA - 
20/30 

1 min sec 10 sec 
1 ti 7,00 4.90 3.50 
52 ti 6.00 4.20 3.00 
104 5.50 3.85 2.75 
156 ti ....... 5.00 3.50 2,50 
260 ti - 4.50 3.15 2.25 
520 tí..._ _... 4.00 2.80 2.00 

-Claus A- 
20/30 

I min sec 10 sec 
6.50 4.55 3.25 
5.50 3.85 2.75 
5.00 3.50 2.50 
4.50 3.15 2.25 
4.00 2.80 2.00 
3.50 2.45 1.75 

7. PACKAGE PLANS 
SATURATION PACKAGES 

-Class AA- -Class A- 
20/30 20/30 

PER WK: 1 min sec 10 sec 1 min sec 10 sec 
12 ti 5.00 3.50 2.50 4.50 3.15 2.25 
18 ti ..... _.._ 4.50 3.15 2.25 4.00 2.80 2.00 
24 ti 9.00 2.80 2.00 3.50 2.45 1.75 

9. PARTICIPATING PROGRAMS 
Dr. Soul Show with Lloyd Brown -Sun 3-6 Dm, ap- 
plicable rate plus 1.25. 
Kaleidoscope with Wayne Corey -Mon thru Fri 1-2 
pm, applicable rate plue 1.00. 

10. SPECIAL FEATURES 
Sports Shorts -30 -seconds plus open and close, 1 - 
minute rate. 
Weather -At :15 and :45, 30 -seconds plus open and 
close, 1 -minute rate. 

MICHIGAN 
WFUR 

1947 
GRAND RAPIDS 

Media Code 4 223 4380 6.00 
The Furniture City Broadcasting Corp.. 399 Gar- 

field Ave., S.W., Grand Rapids, Mich. 49504. 
Phone collect 616-456-9541. 

Direct all sales correspondence to Sales Manager. 
c/o SVFUR. same as business address. 

I. PERSONNEL 
Pres. & Gen.' Mer. -William Kutner, Sr. 
Vire -President -William E. Kutper. 
Sales Manager -Charles Gephart. 

2. REPRESENTATIVES 
Coll station collect. 

3. FACILITIES 
1.000 w. deys- 1070 ke. Non -directional. 
Onerstine erhednie- lennrise to local sunset. EST. 

4. AGENCY COMMISSION 
15'+: no rash dferettnt. 

5. GENERAL ADVERTISING See coded regulations 
General: la. Oa, 3a. 4h. 4(1. 5, 6a. 8. 
Rote Protection: 10h. llh. 12h. 13h. 14b. 
Basie Rates: 20a. 22a. 22b, 23a, 24a, 29b, 25a. 26, 

28a, 29a. 
Contracts: 40a. 42h. 46. 98. 
Comh.: Cont. Discounts: 60a. 61a, 61b. 62b. 
Cancellation: 70a. 70e, 71a. 73a. 
Rates Include services of eehednled announcer. 

TIME RATES 
F,T 11/1/011-Ree'd 10/14/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

I wk 13 wk 26 wk 52 wk 
6 el 7.00 7.9n 6.50 8.25 
12 tl 7.25 6.75 6.20 6.00 
18 ti 7.80 6.50 6.00 5.75 
24 ti 7.65 0.25 5.75 5.50 
10 sec: 50% of 1 -min. 30 sec: 25% of 1 -min. 
20 ace 13-1 /3c5 of 1-01n 

8. PROGRAM TIME RATES 
26-52 WEEK PROGRAM RATES 

PER WK: I hr 1/2 hr 1/4 hr 10 min 5 mIn 
1 ti 70 45 25 10 14 
3 ti a0 49 24 17 13 
6 ti 55 35 23 15 11 

W F U R -FM 
106) 

Media Code 4 223 4381 4.00 
Furniture City Broadcasting Corp.. 399 Garfield Ave., 

S. 0V.. Grand Rapids, Mich. 49504. Phone collect 
e, o_o VI -4511. 

I. PERSONNEL 
Tres. & Gen'l Mee -William Kutner, Sr, 
Vice -President -William E. Kutper, 
Soles ttee naeer-Chaelea Gephart. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
ERP 40.1X10 . 122.9 me. 
Operating schedule: 6-12:30 am daily. EST. 
An'enne ht.' 057 ft. Acre average terrain, 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3o. 4h, 4d, 5 6s. 8. 
Rate Protection: 10h. llh. 12h. 13h. 14h. 
Basic Rates: 20a, 220, 22b, 23a, 24a, 24b. 25a, 28a, 

29a. 
Contracts: 40a. 42h. 46. 48. 
Comb.: Cont. T)lsmemta: 60a. 
Caneellatten: 70a. 70e, 71a, 730. 
Rates include services of scheduled announcer, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft' Rec'd 8/9/68. 
6. SPOT ANNOUNCEMENTS 

Ix ISx 26x 52x 104x 
1 min 6.00 5.75 5.50 5.25 5.00 
30 sec: 25" off 1 -min. 10 sec: 50% off 1 -min. 
20 see: 3;i -1/;t'4 off 1 -min. 

8. PROGRAM TIME RATES 
Ix ISx 26x 52x 104x 

1 hr 50 45 40 35 30 
1/2 hr 35 30 25 20 (') 
1/4 hr 20 18 16 14 12 

(") 17.50. 
(Grand Rapids continued on next page) 

November 1, 1968 Spot Rodio Stations 457 



MICHIGAN 
Grand Rapids-Continued 

WGRD 
1947 

GRAND RAPIDS 
Media Code 4 223 4440 8.00 
Regional Broadcasters of Michigan. Inc., 85 Lafay- 

ette N. E.. Grand Rapids, Mich. 49503. Phone 
616-459-4111. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Frederick P. Tascone. 
Program Director-Donald Anderson. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w. days; 1910 kc. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset week- 
days; 6:00 a.m. to local sunset Sunday. EST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 9a, 4d, 5, 65, 7b, 8. 
Rate Protection: 10a, ila, 12a, 138, 14a, 15b. 
Basic hates: 20b, 21a, 2.1d, 22b, 23a, 24a, 24c, 25a. 

28b, 28c, 29b, 30, 32a, 33d. 
Contracts: 40a, 41, 92b, 42d, 43, 94b, 45, 46, 47e, 

48, 51a. 
Comb.; Cont. Discounts: GOa. 60e, 60f, GOL, 61c, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
ER 11/1/67-Reed 10/2/67. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-All other hours. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: I ti 10 ti 20+ 
AA 12 10 9 

A 11 9 8 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

WGRD-1VTRU COMBINATION 
Spots purchased on WTRU, Muskegon, Michigan may 
be added to WORD weekly total to earn most 
favorable package rate for both stations. Identical 
schedules not required. 

WJ EF 
1945 

GRAND RAPIDS 

CBS Radio Network 

CEO 
A Fetzer Owned Station 

Subscriber to the NAB Radio Code 
Media Code 4 223 4500 9.00 
WJEF Broadcast Place, 280 Ann St., N. W., Grand 

Rapids, Mich. 49504. Phone 618-363-7701. 

I. PERSONNEL 
President-John E. Fetzer. 
Station & Sales Mgr.-Roger L. Hoffman. 
Program Director-Robert L. Quinn. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1230 be. 

Non -directional. 
Operating schedule: 5:30-1:00 am weekdays; 7:30- 
1:00 am Sun. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb. 12b, 13b, 14b, 15a. 
Basic Rates: lob, Sib, 22a, 23a, 24b, 24c, 25a, 28a, 

29a, 30. 32a. 
Contracts: 40a, 40e. 41, 42a, 42c, 43, 44a, 45. 46, 

47a. 48. 49, 511,. 
Comb.; Cont. Discounts: 60a, Goh, 601, 61b, 62b, Old. 
Cancellation: 70a, 70c, 7ta, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with CBS Radio Network. 
Also sold in combination with WKZO, Kalamazoo. 
Mich. Spots purchased on WJEF may be added to 
WKZO weekly total to earn most favorable package 
rate for both stations. For example, an advertiser 
using 18 spots per week on WKZO may add 6 spots 
per week on WJEF and earn 24 per week package 
rate on each station. Schedules do not have to be 
identical. 

TIME RATES 
Eff 4/1/67-Reed 2/20/67. 

7. PACKAGE PLANS 
A-Mon thru Sat 6-9:30 am: Mon thru Frl 3-6 pm. B-Mon thru Sat 9:30 am -3 pm; Sat 3-7 pm; Mon 
thru Frl 6-7 pm. 
C-All other times. 

The WJEF Countrypolitan 

His job's in town, 
but his ear is tuned to country music. 

Sure, a man listens to WJEF because 
he likes our very special brand of 
country and western music. 

But he also listens because he relies 
on WJEF and CBS news-and to get 
sports coverage no competitor can touch. 

We've had to come up with a new 
name for him: Countrypolitan. 

Is he a farmer? Probably not. He 
may be a doctor, lawyer, merchant, 
chief. Typically, he works in one of 
the 50 Kent and Ottawa County plants 
employing over 400 people at real good 
salaries and wages. 

And the car radio he listens to or 
thehighway, and the one that keeps his 
wife company all day, can best remind. 
him of the things he needs and wants. 

Ask Avery-Knodel about WJEF- 
the country music station that comes 
across with sweet music for advertisers. 

WJEF 
as ammo foe 41lArO mums Aro I®Ir C4t4NR* 

Aeaer-gea/d, be., faded. N.rNwd egnwwtaHeN 

CLASS A 
PER WK: I ti 6t1 1201 
1 min. 14 13 12 

CLASS B 
1 min 12 11 10 8 7 6 

CLASS C 
1 min, Hat -..-.._.. 6 

30 sec: 80% of 1 -min. 
1 minute and 30 seconds 
plan. 10 seconds combine 
seconds on a 2 for 1 basis. 
Spots purchased on WJEF 
Kalamazoo weekly totals to 
age rate for both stations. 
concurrent but need not be 

18 ti 24 tl 30 t1 
10 8 7 

10 sec: 50% of 1 -min. 
combine for beat weekly 
with 1 minute and 30 

may be added to WKZO, 
earn most favorable pack - 
Both schedules must be 

identical, 

8. PROGRAM TIME RATES 
A-8 am -10:30 pm. B-All other times. 
I HR: lx 52x 104x 156x 260x 5200 

A 80 72 68 64 60 56 
B 40 36 34 32 30 28 

1/2 hr: 60% of hour. 10 min: 33-1/3% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 
WJEF and WKZO programs may be combined for 
most favorable frequency. 

WJ FM (FM) 
1954 

GRAND RAPIDS 

©0F MO 

A Fetzer Owned Station 
Subscriber to the NAB Radio Code 

Media Code 4 223 4560 3.00 
WJFM. Broadcast Place, 280 Ann St., N. W.. Grand 

Rapids, Mich. 49504. Phone 616-383-7701. 

I. PERSONNEL 
President-John E. Fetzer. 
Exec. Vice-Pres. & Gen'l Mgr.-Carl E. Lee. 
Operations Manager-Bruce M. Glycadgis. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
EIIP 500,000 w.: 93.7 mc. 
Operating schedule: 6:00-3:00 am Mon thru Sat: 
7:30-3:00 am Sun. EST. 
Antenna ht.: 895 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a. 4d, 5, 6a, 7b. 8. 
Bate Protection: IOb, llb, 12b, 13b, 14b, 15a. 
Basic Rates: 20h. 21b, 220, 23a, 24c, 25a, 33c. 
Contracts: 40c, 41, 42a, 42c, 43, 45, 46, 47c, 48. 49, 

51b. 
Comb.; Cont. Discounts: 60a. 61b, 62b. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 81. 82. 
FM operated separately from AM. 
Affiliated with CBS Radio Network. 

TIME RATES 
ER 1/67-Steed 1/12/67. 

7. PACKAGE PLANS 
PER WK: 30t1 24t1 I8tl 12 ti 8 t 

1 min 5 6 7 9 11 
30 sec: 802 of 1 -min. ID's: 50% of 1 -min. 
ID's may be combined with regular spots at ratio of 
2 to 1. 

8. PROGRAM TIME RATES 
PER WK: 18 ti 12t1 6tI 
1 hr 25 35 45 
1/2 hr: 50% of 1 -hour rate. 

10. SPECIAL FEATURES 
10 MINUTE NEWSCASTS 

PER WK: 30tí 24 ti 18 t1 
Ea 10 12 14 
Includes 15 second open & close plus 2 
spots. 

12 ti 6 ti 
18 22 
1 -minute 

WLAV 
1940 

GRAND RAPIDS 

Subseriber to th® B Radio Code 
Media Code 4 223 4620 5.00 
Shepard Broadcasting Corp., Waters Bldg.. Grand 

Rapids, Mich. 40502. Phone 616-456-5461. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-John J. Shepard. 
Station Manager-Paul J. Haller. 
Operations Manager-Charles A. Sprague. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Detroit-McGovern-Guild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 be. Non - 

directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 4a. 4d, 5, 6a, 8. 
State Protection: 10e, Plc, 12c, 13e, 14c, 15a. 16. 

Basic Rates: 20b, 21b, 29b, 24c, 27, 28a. 29a, 33c. 
Contracts: 44b, 45. 46, 50. 51e, 51e. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: lob, 70d, 71a, 72. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 14 Eff 1/1/68-ltec'd 12/1/67. 

AA-Mon thru Sat 5:30-10 am & 3-7 pm. 
A-All other times. 

/. PACKAGE PLANS 
(MUST BE USED WITHIN 7 CONSEC. DAYS) 

I min: 6ti 12 ti 18ti 24 ti 
AA. 25 24 23 22 
A 21 20 19 18 

20/30 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 
DISCOUNTS 

26 wk -4% 52 wk -8% 

W L A V -FM 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 223 4621 9.00 
Shepard Broadcasting Corp.. 101C Waters Bldg., 

Grand Rapids, Mich. 49502. Phone 616-456-5461. 
I. PERSONNEL 

Tres. & Gen'l Mgr.-John J. Shepard. 
Station Manager-Frank J. Nachazel. 
Program Director-Dick McKay. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
E1RP 28,000 w.; 96.9 mc. 
Operating schedules: 24 hrs. daily. EST. 
Antenna ht.: 275 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
See WLAV listing for coded regulations. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 7/1/68-Reed 6/27/68. 
6. SPOT ANNOUNCEMENTS 

30 SEC: I ti 6 ti 12 ti 18 ti 24 ti 
1 wk 7.00 6.75 6.50 6.25 6.00 
13 wk 6.00 5.75 5.50 5.25 5.00 
26 wk 5.00 4.75 9.50 4.25 4.00 
52 wk 9.00 3.75 3.50 3.25 3.00 
Maximum 8 30 -second spots per hour, in clusters of 
2 every 15 minutes. No 1 -minute spots. 

WMAX 
NOTE: The call letters of this station have been 
changed to: 

WAFT 
(Grand Rapids continued on next page) 

Five reasons 
why you should 

schedule 

WJFM 
GRAND RAPIDS 

OAT 500,000 WATTS, WJFM 
is the nation's most powerful 
FM station. 

©PUTS A CITY -GRADE signal 
into Muskegon, Grand Rapids, 
Kalamazoo, and Battle Creek. 

©COMPLETELY and uniformly 
covers all of Western Michigan 
-the equivalent of the nation's 
33rd radio market. 

OHAS ITS OWN STAFF and 
programming; brings CBS and 
a popular sound plus excep- 
tionally good news and sports 
to a big, loyal, affluent, and 
responsive audience. (Ask 
for PROOF!) 

© WJFM is a Fetzer station-the 
nonpareil FM, AM, and TV 
broadcasters serving all of 
Michigan outside Detroit. 
Ask Avery-Knodel. 
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Grand Rapids -Continued 
WOOD 

1924 
GRAND RAPIDS 

NBC Radio Network 
KKATZ RADIO 

EAST 

NAB RIA,IB 
A Time -Life Broadcast Station 

Subscriber to the NAB Radio Code 
Media Code 4 223 4740 1.00 
Time -Life Broadcast, Inc., 120 College Ave., R. E., 

Grand Rapids, Mich. 49502. Phone 616-459-4125. 
TWX 810-273-6920. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Willard Schroeder. 
Station Manager -Michael O. Lareau. 
Program Director -Mary Chauvin. 

2. REPRESENTATIVES 
Katz Radio. East. 

S. FACILITIES 
5,090 w.; 1300 kc. Directional -night only. 
Operating schedule: 5-1 am. EST. 
Partial simulcast operation. Simulcast 5 am -8:15 am 
Mon thru Sat. For non.simulcast facilities see 
WOOD -FM. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3e, 3d, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 116, 12b, 13b. 14b, 15a, 15d, 

Bas6. ic Rates: 20a. 20b. 21e, 21c, 21d. 22a, 23e. 23b, 
25a, 28a, 29a, 33e. 

Contracts: 40a, 41, 42a, 42c, 43, 44a, 44b, 45, 46, 
47a. 49, 51c. 

Comb.; Cont. Discounts: 60a, 60d, 80e, 60f, 601, 61c, 
62b. 

Cancellation: 70e, 70c, 72, 73a, 73b. 
Prod. Services: 81, 82. 
Affiliated with NBC Radio Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 19 Eft 8/1/68 -Reed 6/24/68. 
AM/FM COMBINATION RATES 

AA --Mon thru Sat 6-10 am. 
A -Mon thru Sat 3-7 pm. 
B -Mon thru Sat 10 am -3 pm; Mon thru Fri 5-6 
am; Sun 6 am -7 pm. 
C -Mon thru Fri 7 pm -5 am; Sat & Sun 7 pm - 
6 m. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: I ti 6tí 12t1 18ti24tI 

AA 42 40 38 37 35 
A 33 31 29 28 27 
B 29 28 27 26 25 
C 23 22 21 19 18 

30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
PER WK, I MIN: 12 ti 1801 24t1 
Plan I (1/3A, 1/3B, 1/3C)...__...._.. 202 405 516 
Plan II (1/2B, 1/2C) 264 378 480 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
CLASS AA 

PER YR, EA. Ix 52x 156x 260x 
10 min _ 74 70 66 62 
5 min 47 46 44 42 
A: 90% of AA B: 60% of AA C: 50% of AA 

COMBINABILITY 
Programs and spots may not be combined for dia - 
counts. All AM spots, regardless of length or class, 
may be cross -combined for discounts. AM only spots, 
or AM+ FM combination spot* will count toward 
FM only spots, but not vice versa. 

AM only: deduct 5.00 per spot. 

e 
WOOD -FM 

1962 

R AiB 
A Time -Life Broadcast Station 

Subscriber to the NAB Radio Code 
Media Code 4 223 4741 9.00 
Time -Life Rroadcast, inc., 120 College Ave., 8. E., 

Grand Rapids, Mich. 49502. !'hone 616-459-4125. 
T\VX Gtt 281. 

I. PERSONNEL 
General Manager -Willard Schroeder. 
Station Manager --Michael Lareau. 

2. REPRESENTATIVES 
Katz Radio. East. 

3. FACILITIES 
E1BY 264,000 w.; 105.7 mc. i'tereo. 
Operating schedule: 5 am -midnight Mon thru Sat & 
8 em -midnight Sun. EST. 
Antenna ht. -811 ft. above average terrain. 
Partial simulcast operation. Operated separately 8:15 
am -midnight Mon thru Sat & 8 am -midnight Sun. 
For simu.cast facilities see WOOD. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
See WOOD listing for coded regulations. 
Sold in combination with WOOD. See that listing 
for rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eft 7/1/67 -Reed 6/13/67. 
7. PACKAGE PLANS 

PER WK: I ti 6tl lat1 18t1 24tí 3011 8811 
1 min. 10.00 9.50 9.00 8.50 8.00 7.00 6.00 

COST PER FM ANNOUNCEMENT 
Based on total number of AM/FM !pots Per week. 

6tí 12ti 1801 2481 
Per spot 8 7 6 5 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

ANNUAL DISCOUNT 
10% from earned rates for 52 continuous weeks of 
advertising. All spots regardless of length, may be 
combined for discount purposes. 

WOOD -AM 

WOOD -FM 

The 

DOMINANT 

COMBINATION , in WESTERN 

MICHIGAN 

WOOD AM & FM Coverage Area* 

AM LEADERSHIP 
WOOD -AM 9 county 

WOOD -AM 

composite 

Station A 

Homes 92,500 63,100 

Men 79,600 39,700 

Women 85,100 46,700 

Teens 13,100 39,100 

Total 
Persons 191,700 144,900 

FM LEADERSHIP 
WOOD -FM has over 127% MORE 

weekly circulation to homes than 
any other reported FM stationin 
the state of Michigan. 

WOOD -FM 62,000 
Station A 27,200 

°Circulation Pulse '68 Weekly circula- 
tion estimates - subject to qualifica- 
tions described in report. Interviewing 
conducted in 1967. 

WOOD 

RADIO 
GRAND RAPIDS, MICH. 

AM 5,000 watts 
130C kc. 

FM 264,000 watts 
105.7 mc. 

TIME 
LIFE 

Represented by the Katz Agency 

WXTO (FM) 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 223 4800 3.00 
The Aeuines Broadcasting Society. 1607 Robinson 

Rd., S. E., Grand Rapide, Mich. 49506. Phone 
616-459-8281. 
STATION'S PROGRAMMING DESCRIPTION 

WXTO-FM: Programmed for general interest. NEWS 
and weather 6:30-7, 8, 9 am, noon. 5, 6, 12:55 pm. 
Interview and discussions weekday evenings et 7 pm. 
Short non-sectarian spiritual messages 10, 11 am, 1, 
2, 3. 4:30, 8, 9:30 & 11:30 pm. Serious music week- 
days 10-10:30 am, 2-2:30 pm, 3:30-4 pm, 8-9:30 pm. All types of compositions from all historical periods. 
Between serious music segments a blending of popular 
music, ehowtunee, swing. semi -classical collections, 
combo, pop choral and classical collections. 11 Dm -1 
am jazz, folk, pop vocal standards. Complete opera 
broadcast every Sat. Serious music all day Sun. 
Cigarette, laxative and deodorant commerciale not ac- 
ceptable. Commercials not accepted for Sun broadcast. 
Contact Representative for further details. Recd 
7/13/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Hugh M. Beahan. 
Bue. & Sales Mgr. -Robert Antrim. 
Program Director -James 1V. Drummond. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
E1tP 20,000 w.: 97.9 me. Stereo. 
Operating schedule: Mon thru Sat 6-1 am; Sun 7 em - 
11 pm. 
Antenna ht. -180 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See soded regulations 
NAB Radio Code Advertising Steadatde amply. 
General: lb, 2a, 2b, 3a, 3b, 3d, 4e, 4d, 5, 6b, 7b. 
Bate Protection: 10e. 11e, 12e, 13e. 14e, 15e. 
Basic States: 20e, 21a, 22a, 22b, 23e, 23h. 24a, 246, 

24c, 256, 26. 28c, 29a. 33a. 
Contracts: 40a, 41, 42b, 42d. 44b, 45, 46, 47e, 49, 

51a, 51b. 
Comb.; Cont. Discounts: 60a, 61b, 62e, 62d. 
Cancellation: 70b. 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Product protection policy: No competitors' spots within 
1 hour of spot. 
All spots are single with 10 -minute minimum between 
all spots. 
Length of commercial copy: 

1 hour 4:00 min. 5 minutes 1:00 min. 
1/2 
1/4 

hour 
hour 

2:00 min. 
1:00 min. 

1 
30 

minute.... 
aeconds...._ 

130 wds. 
60 wds. 

Member: The Groskin Group. 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 3 ER 9/1/66 -Redd 9/8/66. 

A -Mon thru Sat 6-9:30 am & 5:30-11 pm. 
B -Mon thru Sat 9:30 am -5:30 pm & 11 pm -1 em; 
all day Sun. 

6. SPOT ANNOUNCEMENTS 
CLASS A I min 30 Ne 10 see 

1 z, flat .-.._._........ __.._....... _.. ........ _... 5 4 S 
Class B: less 10%. 

7. PACKAGE PLANS 
ROS 

1 MINUTE 
PER WK: I wk 2 wks 4 wks 8 wks 
10 ti _..._.._..._._......._ 47.50 90.00 175.00 325.00 
20 ti ._...__..._..._ 57.50 170.00 325.00 600.00 
30 ti..._..._.__.._.._....__..__ 120.00 225.00 425.00 825.00 

30 SECONDS 
10 ti.._...._ 32.50 62.50 120.00 225.00 
20 tf..._....__...__...._._._..._ 62.50 120.00 225.00 415.00 
30 ti _.._.._ _._..._ 97.50 190.00 875.00 725.00 

10 SECONDS 
ti 25.00 47.50 92.50 180.00 

2010 t1___.-.._._._........_ 47.50 92.50 180.00 350.00 
30 ti 72.50 142.50 280.00 550.00 
STA. extra 5%. 

8. PROGRAM TIME RATES 
CLASS A 

Par wee 
I ti 2 t 3 0 4tí 3tl 8ti 

1 hr..._...._ 25.00 24.00 23.00 22.00 21.00 20.00 
1/2 hr 17.50 16.00 15.00 14.00 13.00 12.00 
1/4 hr 10.00 9.50 9.00 8.50 8.00 7.50 
5 min....._ 7.50 7.25 7.00 6.75 6.50 6.00 
Class B: less 10%. 

SPECIAL FEATURES 10. 
Civic, cultural, church and educational snot: 75% of 
regular or package plan ratea. 

WYON (FM) 
1965 

©OF IMO 
Media Code 4 223 4860 7.00 
Radio Station WION, Box 143. Ionia, Mich. 48846. 

Phone 616-527-4400. 
I. PERSONNEL 

President -Monroe Mac Pherson, Sr. 
General Manager -Monroe Mac Pherson, Jr. 
Sales Manager -Eugene E. Umlor. 

2. REPRESENTATIVES 
Hal Walton & Company. 

3. FACILITIES 
ERP 50,000 w., 101.3 mc. 
Operating schedule: 5 am -1 am. EST. 
Partial simulcast operation with WION, Ionia. For 
simulcast facilities see WION. 

4. AGENCY COMMISSION 
15% on time only, payable 10th of month. 

5. GENERAL RATE POLICY 
AM facilities: WION. Ionia. 

TIME RATES 
No. 2 ER 5/1/68 -Reed 4/30/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 20 ese 

1 z 5.20 4.80 4.40 
52 z 4.70 4.30 3.80 
104 z - 4.40 4.00 3.60 
156 x..._ 4.10 3.70 3.30 
260 z...__ 3.80 3.40 3.00 
312 z 3.60 3.20 2.90 
520 x _..._.._... 3.30 2.90 2.60 
1000 z..._.._ ...............'.'-......_.._.._....... 3.00 2.80 2.30 
2000 x 2.80 2.30 2.10 

MICHIGAN 
7. PACKAGE PLANS 

PER WK: 1 min 
10 ti..._.._ _.... ....... _._ ...... _..... 4.90 
20 ti _._.._...._..._......_. 4.50 
30 ti..._- 4.10 
50 ti_._ 3.70 

8. PROGRAM TIME RATES 
Ix 52x 104x 

1 hr 40.00 &5.00 ..._... 
1/2 hr.._.._ 25.00 20.00 
1/4 hr 18.00 16.00 14.00 
5 min.... 10.00 9.00 8.00 

e 

30 see 20 sec 10 sec 
4.50 4.10 2.90 
4.10 3.70 2.60 
3.70 3.30 2.30 
3.30 2.90 2.10 

156x 260x 912x 

19.00 12.00 11.00 
7.00 8.00 5.50 

WZZM (FM) 
1962 

©O FIM 

Media Code 4 223 4890 4.00 

Box 13, Grand Rapids, Mich. 49501. Phone 616- 
459-3182. 
STATION'S PROGRAMMING DESCRIPTION 

WZZM (FM): Programmed for general interest. 
MUSIC: 6 am -noon country music, noon -12M, Sun - 
F, rock and roll, rhythm and blues Sat noon -6 pm. 
NEWS: on hour and half hour. SPORTS: quarter 
after and quarter to hour. FARM: report 7-7-10 am 
M -F. Sat night polka show 6 pm -123- Live play-by- 
play night sports. Contact Representative for further 
details. Recd 8/29/66. 

I. PERSONNEL 
Manager -Russell D. Ochsankehl. 
Program Director -Michael Nolan. 
Music Director -William Holton. 

2. REPRESENTATIVES 
New York -Frederick W. Smith. 
Chicago-Gelderman & Company. 

3. FACILITIES 
ERP 50,,08000 w.; 95.7 mc. 

4.OAGENCY COMMISSIOÑmidnlght. 
EDT. 

15% time and talent. 
5. GENERAL ADVERTISING See coded regulations 

General: 3a. 3b, 413. 4d, 6a, 7a, 8. 
Rate Protection: 10a, ils. 12a, 13a, 14a. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 286. 
Contracts: 40a, 42a, 45. 
Comb.; Cont. Discounts: 60b, 61a, 62e. 
Cancellation: 71a. 

TIME RATES 
ER Rec'd 2/26/68. 

7. PACKAGE PLANS 
WKLY: 6 ti 12 ti 1801 24 tI 3001 
1 min 6.00 5.50 5.00 4.50 4.00 
30 se 5.00 4.50 4.00 3.50 3.00 
10 set 4.00 3.50 3.00 2.50 2.00 

DISCOUNTS 
6 wk -5% 13 wk -10% 26 wk -15% 52 wk -20% 

8. PROGRAM TIME RATES 
WKLY: I ti 2t1 3t1 4tl 5tI 8tí 
1 hr 40.00 35.00 33.00 32.00 31.00 30.00 
1/2 hr 20.00 17.50 16.00 14.00 13.00 12.00 
1/4 hr 15.00 12.00 10.00 8.50 8.00 7.50 

DISCOUNTS 
6 wk -5% 13 wk -10% 26 wk -15% 52 wk -20% 

GREENVILLE (1 AM; 1 FM) 
Montcalm County -Map Location E-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPLB 
1960 

Subscriber to the NAB Radio Code 
Media Code 4 223 4920 9.00 
Flat !Ever lsruadcaatutx Co.. South M-91, Green- 

ville. Mich. 48838. Phone 754-5656; 754-3657. 
I. PERSONNEL 

Owner and Pres.-Mn. Pearl Lewis. 
Owner, Vice-Pres. & Gen'l Mgr. -Earl Peterson. 
Station Manager -Robert Lewis. 

2. REPRESENTATIVES 
Hal Holman Company. 
Detroit -Michigan Spot Sales. Inc. 

3. FACILITIES 
1.000 w. days, non -directional, 500 w. nights, direc- 

tional: 1380 he, 

4. AGENCY COMMISSIOÑ 
am -midnight. EST. 

None: all rates net to station. 
5. GENERAL ADVERTISING. See coded regulations 

NAB Stadio Code Advertising Standards apply, 
General: la, 2a, 2b, 3a, 3d, 4a, 4d, 5, Ba, 7h. 
Rate Protection: 10a, 15a, 156. 
Basic Rates: 20h, 21b, 21e, 22a, 226, 23a, 246, 25a. 

26, 286. 28c. 
Contracts: 40a, 41, 44b, 45, 46, 97a, 48, 49, 51c. 
Comb.: Cont. Discounts: 60a, 60f, 81b, 62d. 
Cancellation: 706, 70d. 71a, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with Keystone Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 4/1/66-Rec'd 4/21/66. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 20 see 
1 z..._.._..___. _._.._. .-_ 3.00 2.80 1.90 
13 z 2.90 2.70 1,80 
26 z. ....._.._.__..__.._ 2.80 2.60 1.75 
52 e. 2.70 2.50 1.70 
104 z..__.._.._...._.._....._...._.._... 2.60 2.40 1.65 
156 z._......___.._..-_ _.__._.. 2.50 2.30 1.60 
260 z__.......... .._.._.._.._.._.__ 2.40 2.20 1.55 
312 z-........._.... _._..-._.........._._.._ 2.30 2.10 1.60 
520+ ._.._..._ _ 2.20 2.00 1.45 
10 or more spot saturation in 24 hr -520 time rate 
appl les. 

8. PROGRAM TIME RATES 
5 MIN: 

4.80 260 z..___._.......-__... 3.80 
26 x 4.60 312 z.___-..__.._... 3.60 
52 z 4.40 520+ ---- 3.40 
104 z 4.20 

(Greenville continued on next page) 
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W P L B -FM 
1962 

NAIS 

Subscriber to the NAB Radio Code 
Media Code 4 223 4921 7.00 
Flat River Broadcasting Co., Box 9, South M-91. 

Greenville Rd., Greenville, Mich. 48838. Plaza 
4-3656. 

I. PERSONNEL 
President -Mrs. Pearle C. Lewis. 
General Manager -Earl N. Peterson. 
Station Manager -Robert G. Lewis. 

2. REPRESENTATIVES 
Hal Holman Company. 
Detroit -Michigan Snot Sales. Inc. 

3. FACILITIES 
ERP 5.300 w.; 107.3 mc. 
Operating schedule: 7:30 a.m. to midnight. EST. 
Antenna ht. 180 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See eoded regulations 
See WPLB listing for coded regulations. 
Affiliated with KBS Network. 

TIME RATES 
Eff 4/1/66-Rec'd 4/21/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 He 20 see 

1 z _ _........._..__........_.._._ 3.00 2.80 
13 L.._......_._.._.._._..._..___.._.__ 2.90 2.70 
26 z_.....-._...-___....__...__.. 2.80 2.60 
52 z..._..._._...........__._.._...___. 2.70 2.50 
104 z.._.__...._...._._....-...-..._._ 2.80 2.40 
156 x._.....- __....__.__..._ 2.50 2.30 
260 x._.._..._._....__ __....._.._....___. 2.40 2.20 

1.90 
1.80 
1.75 
1.70 
1.65 
1.60 
1.55 
1.50 

520 t..._......_...__ _.........._.._.._... 2.20 2.00 1.45 
10 or mare spot saturation in 24 hra-520 time rate 
applies. 

8. PROGRAM TIME RATES 
5 MIN: 
1 z.._ - 5.00 156 i..._....._.. 4.00 
13 z....._..___.._._..__ 4.80 260 x....... 3.80 
26 x. 4.60 312 x..._....._...___..- 3.60 
52 z.__._............_..-. 4.40 520 t._......_....___._ 3.40 
104 x..._.._ 4.20 

HANCOCK (1 AM; 1 FM) 
Houghton County -Map Location B-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMPL 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 223 4980 3.00 
Copper County Broadcasting Co.. Inc., 326 Quincy 

St.. Hancock, Mich. 49930. Phones 482-1330. 482- 
1331. 

I. PERSONNEL 
General Manager -Francis Locatelli. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Michigan -Peone Sales. 

3. FACILITIES 
1.000 w.; 920 ke. Nondlreetional. 
Operating schedule: 6 am -local sunset Mon thru Sat; 
7:30 am -local sunset Sun. EST. 
Simulcast during AM operational hours. For non - 
simulcast facilities see WMPL-FM. 

4. AGENCY COMMISSION 
15/0 time only; 15 days. 

5. GENERAL ADVERTISING See coded regulations General: la, 30, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10a, 11a. 
Basic Rates: 23a, 25a. 
Contracts: 40a. 
Cancellation: 71a. 

TIME RATES 
Eff 1/1/67 -Reed 1/4/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see IS tee 

1 x 4.00 3.00 2.00 
13 z 3.75 2.80 1.90 
26 z 3.25 2.45 1.65 
52 z 3.00 2.25 1.50 
104 x 2.75 2.05 1.40 
156 z 2.55 1.90 1.30 
260 x 2.40 1.80 1.20 
312 x 2.25 1.70 1.15 

WMPL-FM 
1966 

Subscriber to the NAB Radio Code 
Media Code 4 223 5040 5.00 
Copper Country Broadcasting Co.. 326 Quincy St. 

Hancock, Mich. 49930. Phones 482-1330. 1331. 
1. PERSONNEL 

Pres. & Gen'l Mgr. -Francis Locatelli. 
2. REPRESENTATIVES 

George T. Hopewell, Inc. 
Michigan-Pearse Sales. 

3. FACILITIES 
ERP 3.000 w.; 93.5 mc. 
Operating schedule: 6 am -10 pm Mon thru Sat: 7:30 
am -10 pm Sun. EST. 
Antenna ht.: 250 ft. above average terrain. 
Part,al simulcast operation. Operated separately. 
sunset -10 pm daily. For simulcast facilities see 
WMPL, WMPL-FM. 

4. AGENCY COMMISSION 
15/0 time only; bille payable 15 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 

Rates identical to WMPL. See that listing. 

HASTINGS 
Barry County -Map Location E-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBCH 
1957 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 223 5100 7.00 
Barry Broadcasting Co., Inc., Box 88. 146 E. State 

St.. Hastings, Mich. 49058. Phone Windsor 5-3414. 
STATION'S PROGRAMMING DESCRIPTION 

WBCH: Programmed for general interest. 
Emphasis on community involvement and local cover- 
age. Appeal also made to tourists with weather re- 
ports. MUSIC 65%: middle-of-the-road. NEWS 17%; 
20 min newscasts at 8 am, noon, 4:55 pm daily. 
Other times: 5 min top of each hour, edited local, 
regional and state headlines on half hour. Personal- 
ities available for remote broadcasts, store openings, 
sales promotions and area events. Contact Represen- 
tative for further details. Recd 8/31/67. 

I. PERSONNEL 
Sta. & Sales Mgr. -Ken Radant. 

2. REPRESENTATIVES 
D-0 Sales Service. 

3. FACILITIES 
250 w. days; 1220 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20a, 22b, 23a, 29b, 26, 29a. 
Contracts: 40e, 42b, 95, 46. 47a. 
Comb.; Cont. Discounts: 60c, 60k, 62e. 
Cancellation: 71a. 73a. 

TIME RATES 
Rates effective April 1, 1963. 

Rates received April 1, 1983. 
7. PACKAGE PLANS 

WEEKLY PACKAGES 
(1 minute or less) 

1 ti 5.00 20 or more ti 3.30 
10 ti 4.15 

8. PROGRAM TIME RATES 
12 hr 25.00 5 
1/4 hr 15.00 

min 10.00 

HI LLSDALE 
Hillsdale County -Map Location F-11 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCSR 
1955 e 

Media Code 4 223 5160 1.00 
Flynn Enterprises, Inc., 168 N. West, Hillsdale, 

Mich. 49242. Phone 517-437-4444. 
I. PERSONNEL 

President -Fahey J. Flynn. 
Vice-Pres. & Gen'1 Mgr. -Tony Flynn. 

2. REPRESENTATIVES 
Michigan Spot Sales, Inc. 

3. FACILITIES 
500 w. days; 250 w. nights; 1340 kc. Non -direc- 

tional. 
Operating schedule: 6:00 am -midnight Mon thru Sat; 
6:30 am -midnight Sun. EST. 

4. AGENCY COMMISSION 
Rates net to station, add commission. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a. 7b, 8. 
Rate Protection: 10b, 11b. 12c. 13c, 14b, 15a, 15b. 
Basic Rates: lob, 21a, 21d, 22a, 23a, 23b, 25a. 28b, 

2_8c, 30. 
Contracts: 40a, 44a, 44b, 45, 46, 47a, 51b. 
Comb.; Cont. Discounts: bob. 60g. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 82. 

TIME RATES 
Rates effective December 1. 1965. 
Rates received October 25, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti 4.45 156 ti 
13 tí 4.30 260 ti 
26 ti 4.15 312 ti 
52 ti 3.80 500 ti......._.._.._........ 
104 ti 3.65 
30 seconds or 1e8s-75% of 1 -minute rate. 

7. PACKAGE PLANS 
SHORT SATURATION 

PER WE: 1 min 30 sec 1 min 30 sec 
10 ti 40.55 27.05 40 ti 114.05 86.45 
20 ti 67.60 48.80 50 U......._... 135.25 101.15 
30 ti 94.65 68.80 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 50.00 27.00 21.75 13.50 
13 II 47.50 25.00 20.30 12.10 
26 ii 45.50 23.00 18.95 10.80 
52 ti 43.00 21.00 17.45 9.40 
104 ti 40.50 19.00 16.20 8.10 
156 ti 38.00 17.00 14.85 6.75 
260 ti 35.50 16.00 13.50 5.40 
312 ti 33.50 15.00 12.10 4.70 

3.35 
3.10 
2.80 
2.70 

HOLLAND (2 AM; 2 FM) 
Ottawa County -Map Location D-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHTC 
1948 

R A B 

Media Code 4 223 5220 3.00 
Holland Broadcasting Co.. 4th & Central, Holland, 

Mich. 49423. Phone 616-392-3121. 
STATION'S PROGRAMMING DESCRIPTION 

WHTC: Programmed for adulte and young adults. 
80% music, 12% news and sports. 8% publie affaire 
and talk shows. NEWS: every 30 min including local 
and network. News and sports staff. General and 
popular music plus current best sellera. 18 minutes 
maximum commercials permitted each hour. 1 hour 
Spanish program weekly. High school and college 
football, basketball and major league football. Con- 
tact Representative for further details. Rec'd 8/7/67. 

I. PERSONNEL 
Sta. Mgr. & Pro:. Dlr.-Wm. Gargano. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1450 kc. 
Operating schedule: Mon -Sat, 5 am -midnight. EST. 
Simulcast 10 am -2 pm & 10 pm -midnight. Far 
non-aimuleast facilities tee WHTC-FM. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3b, 3d, 4a. 4d, 5, fia, 

7a, 8. 
Rate Protection: 10g, 11g, 12a, 13a, 14a, 15e, 15b, 
Basic Rates: 20b, 21b, 21d, 22a. 22b, 23a, 23b. 24a, 

24b, 25a, 28b, 28c, 29a. 29b. 30. 32a. 33a. 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 44b, 45. 46. 

97a, 48. 49, 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 80b, 60f, 601, 61b, 62b, 

62d. 
Cancellation: 70d, 71a, 72, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS. 

CAUTION: This listing contains future 
rates. See lower portion of this listing. 

TIME RATES 
Ell' 11/:.4/54-Rec'd 1/20/55. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE OR LESS 

(6:00 am -11:00 pm weekdays; Sun programs by 
special arrangement only) 

1 ti. 5.00 52 tl ................. 4.50 
28 ti 4.75 104 or more ti..._ 4.25 

10. SPECIAL FEATURES 
Time Signals or Weather, 2.50 each, no discounts. 
Maximum: 30 words, including time or weather. 
Minimum of 10 per week for 13 weeks, run of schedule. 
Copy change limited to 1 per week. 
Spots on warm-up preceding play-by-play sports 
broadcast. take 1 -time rate. No discounts. 

TIME RATES 
Eff 1/1/69-11ec'd 9/27/68. 

6. SPOT ANNOUNCEMENTS 
(Mon thru Sat 5 am -midnight: Sun programs by 

special arrangements only) 
Ix 26x 52x 104+ 

1 rain or less 6.25 6.00 5.75 5.50 

W H T C -FM 
1963 

©O F IMI] 
Media Code 4 223 5221 1.00 
Holland Broadcasting Company. Box 911. Holland, 

Mich. 49423. Phone 616-392-3121. 
STATION'S PROGRAMMING DESCRIPTION 

WHTC-PM: Programmed for young adults and adults. 
85% music. NEWS: every half hour including local 
and network news and commentary. News and sports 
staff. Programming includes local high school and 
college football and basketball. Contact Representa- 
tive for further details. Recd 8/7/67. 

I. PERSONNEL 
(Resident -W. A. Butler. 
Sta. Mgr. & Prate. Dir. -Wm. Gargano. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
20.000 w. (boric.) 20.000 w. (vert.) 96.1 mc. Stereo. 
Operating schedule: 3:00-10:15 pm Sun thru Sat. 
EST. 
Antenna ht.: 293 st. above average terrain. 
Partial simulcast operation. For simulcast facilities. 
see WHTC. 

4. AGENCY COMMISSION 
15/0 time only: 10 day,. 

5. GENERAL ADVERTISING See ended regulations 
NAZI Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 31), 3d, 4a, 4d. 5. 6a. 

7a, 8. 
Rate Protection: 10g. 11g. 12a. 13a, 14a, 15a, 15b. 
Basic Rates: 20b. 21b, 21d. 22h, 23a, 23b, 24a, 24b, 

25a, 28b, 28c, 29a, 29b, 30. 32a, 33a. 
Contracts: 40a, 41, 42a. 42c, 43, 44a, 44b, 45. 46. 

47a, 48. 49, 50. 51a, 51b, 51c. 
Comb.: Cont. Discounts: 60a, 60b, 60f, 601, 61b, 62b. 

62d. 
Cancellation: 70h. 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective 

Rates received October 10. 1963. 
6. SPOT ANNOUNCEMENTS 

104 or 
PER HR: 1 ti 26 ti 52 t1 more ti 
4 ti 7.00 6.25 5.50 5.00 

WJBL 
1956 

Subscriber to the NAB Radio Cede 
Media Code 4 223 5280 7.00 
Multimedia, Inc. Box 808, 5658 143rd Ave., Holland, 

Mich. 49424. Phone 616-396-5281. 
I. PERSONNEL 

Pres., Gehl Mgr. & Pron. Dir. -Peter J. 
Vanden Bosch. 

Vitte-Pres. & Sales Mgr. -John S. Helder. 
2. REPRESENTATIVES 

Hal Walton & Company, Inc. 
Michigan -Michigan Spot Sales, Inc. 
Kansas City, St. Louis -Mid -West Time Sales. 

3. FACILITIES 
5,000 w. days; 1260 kc. Directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulation' 
General: 4b. 
Cigarette advertising not accepted. 

TIME RATES 
E6 4/1/66-Itec'd 6/3/66. 

6. SPOT ANNOUNCEMENTS 
AA -6:30-9 em & 3:30-6 pm. 
A -All other times. 

1 MINUTE 
CLASS AA 

PER WK: I wk 6 wk 13 wk 26 wk 394 -wk 
1 ti 12.00 11.00 10.50 10.00 9.50 
7 tL 10.00 9.50 9.00 8.50 8.25 
13+ ti 9.00 8.50 8.00 7.75 6.75 

CLASS A 
1 tl._...._._...__.._. 8.40 7.15 6.50 6.15 5.50 
7 tL _. 7.90 6.90 6.15 5.90 4.90 
13+ tL.._.._ -.. 7.55 6.50 6.90 5.50 4.40 

30 SECONDS 
CLASS AA 

1 tL ._...._.._._ 8.50 7.25 
7 tl..._ _.._.._..._.. 8.00 7.00 
13+ ti 7.65 6.80 

CLASS A 
1 tL 6.30 5.35 
7 ti 5.90 5.20 
13+ ti 5.65 4.90 

7. PACKAGE PLANS Ix 
1 min. 14.00 
30 sec 10.50 
All spots ROS. 
ID's -50% of 1 -minute rate. 

WJ B L -FM 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 223 5281 5.00 
Multimedia, Inc. Box 808, 5658 143rd Ave.. Holland. 

Mich. 49424. Phone 616-396-5281. 
1. PERSONNEL 

l'res., Gen'l Mgr. & Frog. Dir. -Peter J. Vanden 
Bosch. 

Vice -Tres. & Sales Mgr. -John S. Helder. 
3. FACILITIES 

ERP 37,500 w.; 94.5 mc. 
Operating schedule: 6:00 em -midnight. EST. 
Antenna ht. -215 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 4b, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 23a, 24e. 25a, 26, 28b, 29a. 
Contracts: 42b. 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61c, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Special separate programming 9:00 am -6:00 pm. 

TIME RATES 
Rates effective August 1, 1964. 
Rates received August 5, 1964. 

6. SPOT ANNOUNCEMENTS 
1 ti 5.00 104 ti._.........._...._..._. 4.25 
26 ti. 4.75 312 ti _ 4.00 
52 ti 4.50 
2 announcements per hour maximum. 

8. PROGRAM TIME RATEZ, 1/2 hr 1/4 hr 3 min 
1 ti ._. 25.50 17.00 11.00 
13 tl. 22.00 15.00 9.00 
28 ti 20.00 13.50 8.00 
39 ti 18.50 12.00 7.00 
52 ti. 15.00 10.00 6.00 

HOUGHTON 

6.60 6.25 5.60 
6.25 6.00 5.00 
6.00 5.60 4.50 

4.90 4.80 4.15 
4.80 4.45 3.70 
4.250 45 

5 
4.15 

2x 1043 
.30+ 

13.00 1.2.00 10.50 
9.50 9.00 8.50 

Houghton County -Map Location B-8 
See SRDS consumer market map and data at begin- 
ning of the State. 

WHDF 
1929 

Media Code 4 223 5340 9.00 
Upper Michigan Broadcasting Company, Douglass 

House, Houghton, Mich. 49931. Phone 906-482-2442. 
Other Studios: 515 Scott St., Calumet, Mich. Phone 869. 

I. PERSONNEL 
General Manager -Roland B. Burgan. 

3. FACILITIES 
250 w.: 1400 Ice. Non -directional. 
Operating schedule: 6:00 am -10:30 pm weekdays; 7:30 
am -10:30 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a, 3h, 4e, 4d, 5. 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 22b. 23a, 24b, 25a, 26, 29a. 
Contracts: 40a. 92b. 45. 48. 
Comb.; Cont. Discounts: 60b, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e, 71b, 73a. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective December 1. 1953. (Card No. 6.) 

Card received November 4, 1953. 
6. SPOT ANNOUNCEMENTS 

1 min 1 min 
1 ti 6.00 104 tl...._...__..._.._... 4.80 
13 ti 5.70 156 ti ._._..._...... 4.50 
26 ti._ 5.40 260 ti. _.._ .... 4.20 
52 ti 5.10 312 ti .........._..._ 3.60 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 50.00 30.00 20.00 10.00 
13 II 47.50 28.50 19.00 9.50 
26 ti 45.00 27.00 18.00 9.00 
52 ti 42.50 25.50 17.00 8.50 
104 ti 40.00 24.00 16.00 8.00 
156 ti 37.50 22.50 15.00 7.50 
260 ti 35.00 21.00 14.00 7.00 
312 ti 30.00 18.00 12.00 6.00 

460 Spot Radio Stations November 1, 1968 



HOUGHTON LAKE (1 AM; 1 FM) 
Roscommon Cunty-Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHGR 
1954 

Media Code 4 229 5400 1.00 
Sparka Broadcasting Co., 3931 Houghton Lake Dr.. 

Houghton Lake. Mich. 98629. Phone 366-5364. 
I. PERSONNEL 

Prendent-carnet G. Sparks. 
General Manager -Gordon A. Sparks. 
Station Manager -Norman Pike. 

2. REPRESENTATIVES 
Hal Holman Company. 
Michigan Spot Sales. 

3. FACILITIES 
5.000 w.; 1290 be. days. Non -directional. Nights, 
directional. 
Operating schedule: 6:00 a.m, to midnight. EST. 
FM FACILITIES 
See listing of W'JGS (FM), Houghton Lake. Mich. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 2b, 3a, 3b, 3c, 3d, 9a, 5. 6a. 7a, 8. 
Rate Protection: 10a, lia. 12a, 13a. 14a. 15b. 
Basic Rates: 20b, 21a, 22a, 22b, 23a, 24b, 25a, 28c, 

29a. 
Contracts: 40a. 44a, 51c. 
Comb.: Cont. Discounts: 60e, 61e. 62d. 
Cancellation: 70a. 70d, 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with American Information Network. 
FM operated separately from AM. 
Following rates for national advertising are shown 
after deduction of all applicable discounts except 
agency commission. 
Member: Northern Power Network. 

TIME RATES 
Rates effective June 1. 1954. 
hates received June 3. 1954. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 min. 

1 hr. 1/2 hr. 1/4 hr. 5 min. or leas 
I time.... 58.00 35.00 23.00 11.00 6.00 

13 times.. 56.00 34.00 22.00 10.50 5.50 
26 times.. 53.00 32.00 21.00 10.00 5.55 
52 times.. 50.00 30.00 20.00 9.50 5.00 

104 times.. 47.00 28.00 19.00 9.00 4.75 
208 times.. 44.00 27.00 17.00 8.50 4.50 
312 times.. 41.00 25.00 16.00 8.00 4.00 

10. SPECIAL FEATURES 
News Service -AP. 10% extra for newscaster. 

WJGS(FM) 
1961 

Media Code 4 223 5460 5.00 
Sparks Broadcasting Co., 3431 Houghton Lake Dr., 

Houghton Lake, Mich. Phone 366-5364. 
I. PERSONNEL 

President -Garnet G. Sparks. 
General Manager -Gordon A. Sparks. 
Station Manager -Norman F. Pike. 

3. FACILITIES 
ERP 19.000 w.: 98.5 mc. 
Operating schedule: 7 am -midnight. EST. 
Antenna ht. -175 ft. above avenge terrain. 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 2b, 3a. 3d, 4e. 5, 6a, 7a. 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basie Rates: 20b, 21a. 22a, 22b, 23a. 29b, 25a, 28c, 29a. 
Contracts: 40e. 94a, 51e. 
Comb.; Cont. Discounts: 60e, 61e, Old. 
Cancellation: 70e. 70d, 71a, 72, 73b. 
Prod. Services: 82. 
FM operated separately from AM. 
Rates shown after deduction of all applicable dis- 
count. 

TIME RATES 
Rates effective November 1, 1961. 
Mates received October 30. 1961. 

6. SPOT ANNOUNCEMENTS or) 
1 time 

(1 m1nute 
4.00 1 6e ss 

times . 2.75 
26 times 3.75 208 times 2.30 
52 times 3.50 260 .... 3.25 

104 times 3.00 

HOWELL 
Livingston County -Slap Location F-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHMI 
1957 

R q B 

Subscriber to the NAB Radio Code 
Media Code 4 223 5520 6.00 
B. & H. Broadcasting Co.. 201-1/2 W. Grand Riser 

Ave., Howell. Mich. 48843. 
I. PERSONNEL 

Pres. & Gent Mgr. -Frank BtgnslL 
2. REPRESENTATIVES 

Michigan -Michigan Spot Sale,. 
3. FACILITIES 

500 w. days; 1350 be. Non -directional. 
Operating schedule: 6:n0 .m. to local sunset. EST. 

4. AGENCY COMMISSION 
None. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 9d. 5. 6e, 7h, 8. 
Rate Protection: 10h. 11h. 12h. 13h. 
Basic Rates: 22b, 23a, 29b, 28a, 29a. 
Contracts: 40a, 46. 47a. 
Comb.: Cont. Discounts: bob, 62b. 
Cancellation: 70e, 70c. 71a. 73a. 

TIME RATES 
Eft 6/1/66 -Reed 7/29/66. 

6. SPOT ANNOUNCEMENTS 
0 see 

1 x 14.00 
min 

33. 0e 1 3.00 
Surcharge for fixed position 25%. 

DISCOUNTS 
51- 5% 15x-15% 25x-25% 

10x-10% 20,-20% 
52 consec wk. 20% 

7. PACKAGE PLANS 
(SATURATION PACKAGE) 

50 times, per week, discount 30%. 

I N KSTER 
Rayne Count' -Map Location 6-10 

See SRDS consumer market map ami data at begin- 
ning of the state. 

See Detroit Urban Area 

IONIA 
Ionia County -Map Location E-9 

See SRDS consumer market map and dala at begin- 
ning of the State. 

WION 
1952 

Subscriber to the NAB Radio Code 
Media Code 4 223 5580 0.00 
Radio Station WION, Box 143, Ionia, Mich. 48846. 

Phone 616-527-4400. 
I. PERSONNEL 

General Manager -Monroe Mac Pherson, Jr. 
Sales Manager -Eugene E. Umlor. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
5.000 w. days; 1930 kc. Directional. 
Operating schedule: 6 am -local sunset. EST. 
Partial simulcast operation. For non-simuleast fa- 
cilities see WYON (FM), Grand Rapids listing. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL RATE POLICY 
FM Facilities: WYON (FM). Grand Rapids. 

TIME RATES 
No. 9 Eff 1/1/68-ltec'd 5/27/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 20 see 

1 x 5.20 4.80 9.40 
52 x 4.70 4.30 3.80 
104 x 9.40 4.00 3.60 
156 x 4.10 3.70 3.30 
260 x 3.80 3.90 3.00 
312 x 3.60 3.20 2.90 
520 x 3.30 2.90 2.60 
1000 x 3.00 2.60 2.30 
2000 x 2.80 2.30 2.10 

7. PACKAGE PLANS 
PER WK: 1 min 30 see 20 see 10 see 
10 ti 4.90 9.50 9.10 2.90 
20 ti 4.50 4.10 3.70 2.60 
30 IL 4.10 3.70 3.30 2.30 
50 tl 3.70 3.30 2.90 2.10 

8. PROGRAM TIME RATES 

1 h[ Ixx 522x x 
104x 156x 260x 

1/2 hr 25 

3I2x 

20 
1/9 hr 18 16 19 13 12 11 
5 min 10 9 8 7 6 (e) 

(a) 5.50. 

IRON MOUNTAIN 
Dickinson County -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the Stase. 

WMIQ 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 229 5640 2.00 
Iron Jlomnafn-Kingsford Broadcasting Co., Inc., 211 

E. Ludington St., Iron Mountain, Mich. 49801. 
Phone 906-774-4321. 

I. PERSONNEL 
General Manager -William C. Johnson. 

2. REPRESENTATIVES 
Detroit 1' Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ke. 

Non -directional. 
Operating schedule: 6:00 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 net cost only. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, 3e, 3b, 9e, 9d, 5, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20e, 22a, 22b, 23a, 29b, 25a, 28, 28b, 

29a. 
Contracts: 40a, 42e, 45, 46. 47e, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 61e. 

62b, 62e. 
Cancellation: 70a, 70e, 71e. 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective July 1, 1957. 
weirs rerelved June 14. 1057.. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
(Sign -on -7:00 pm) 

1 U. 26 ti. 52 ti. 104 ti. 156 ti. 260 ti. 
1 hour 50.00 47.50 45.00 42.50 40.00 37.50 

1/2 hour 30.00 28.50 27.00 25.50 24.40 22.50 
1/4 hour 20.00 19.00 18.00 1.1.00 10.80 15.00 

5 minutes 12.50 11.87 11.25 10.62 10.00 9.37 
1 minute or 35 -word station. 

break 7.50 7.12 6.75 6.37 6.00 5.62 
(7:00 pm -sign -off) 

Above rates lest 15%. 

IRON RIVER 
Iron County -Map Location B-9 

See SRDS consumer market map and daft at begin- 
ning of the State. 

WIKB 
1949 

NBC Radio Network 
Subscriber to the NAB Radio Code 

Media Code 4 223 5700 4.00 
Northland Advertising, Inc., Iron River National 

Bank Bldg.. Iron River. Mich. 49935. Phone 906- 
265-4109. 

I. PERSONNEL 
General Manager -Bud Shields. 
Program Director -Jay Barry. 
Sales Manager -Paul Dries. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 ko. 

Non -directional. 
Operating schedule: 6 am -10 pm weekdays; 8 am - 
10 pm Sun. EST. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 9a, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 28a. 
Contracts: 40a, 94a, 45. 46, 47a, 51a. 
Comb.; Cont. Discounts: 61a. 
Cancellation: 70e, 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
ER 11/1/67-Bec'd 10/27/67, 

6. SPOT ANNOUNCEMENTS 
Ix 52x 156. 3I2x 520x 1040x 

1 min 4.75 3.75 2.60 2.25 2.10 1.80 
8. PROGRAM TIME RATES 

1x 52x 156x 3I2x 
5 min 9.00 6.00 5.00 4.40 
1/4 hr 14.75 10.25 9.60 7.40 
1/2 hr 26.50 19.25 17.75 13.25 

IRONWOOD 
Gogebic County -Map Location A-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJMS 
1931 

Subscriber to the NAB Radio Code 
Media Code 4 223 5760 8.00 
Upper Michigan Wisconsin Broadcasting Company, 

Inc.. St. Jame. Hotel Annex, Ironwood, Mich. 
49938. Phone 932-2411. 

I. PERSONNEL 
Pres. s Until Mgr. -William L. Johnson. 
Station Manager -Robert (Bob) Olson. 
Sales Manager -William (Joe) Blake. 

2. REPRESENTATIVES 
Pearse Sales. 

3. FACILITIES 
1.0011 w.: 630 ke. Directional -night only. 
Operating schedule: 6 am -midnight. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2h. 3b, 3e, 3d 4a, 4d, 5, 6a, 8. 
Itale Protection: 10a, 14a, 15b. 
Basic Rates: 20h, 21a, 21b, 21d, 22a, 22b, 23a, 23b, 

24b, 25a, 26, 28a, 28c, 29a. 
Contracts: 40a, 91. 92b, 44a, 44b, 45. 98. 47e, 51b. 
Comb.: Cont. Discounts: 60a, 60e. 60f. 601. 61e, 62d. 
Cancellation: 70e, 70c, 71a, 72. 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Eli 6/1/68 -Reed 5/27/68. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE, 30/10 SECONDS 

"ROS: lx 52x 156x 260x 520e 1040e 
Ea 7.65 7.12 6.40 4.98 9.26 2.85 

(") Special placement, extra 50%. 
8. PROGRAM TIME RATES 

Ix 52x 156x 260e 
5 min 13 12 10 8 
1/4 hr 24 .... .... .-.- 
1/2 hr 36 _.- - _- 
I hr _-... 60 .. -_ _- 

ISHPEMING (2 AM) 
Marquette County -Slap Location C-4 

See BIROS consumer market map and data at begin 
ning of the State. 

WCKD 
1959 

Media Code 4 223 5820 0.00 
Canyon Broadcasters, Inc., U. S. Hwy. 41, Ishpem- 

ing. Mich. 49849. Phone 906-486-9711 
STATION'S PROGRAMMING DESCRIPTION 

WCKD: Country and western with albums and 
standards. Recd R/19/67. 

I. PERSONNEL 
President -Frank Blotter. 
General Manager -Wes Larson. 
Program Director -William Argall, 

3. FACILITIES 
5,000 w.: 970 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a, 4e. 5, 6a. 7a. 
Rate Protection: 10a, 11b, 12b, 13e. 14b. 15b. 
Basle Rates: lob, 21e, 22b, 23a, 29a, 26, 27, 28a, 

29a, 30. 
Contracts: 40a, 41, 42e. 43, 44b, 45, 46, 47a. 48. 
Comb.: Cont. Discounts: 60d, 60e, 01b, 62d. 
Cancellation: 70a, 70c, 71a. 
Prod Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received December 27, 1965. 

MICHIGAN 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 30 me 
1 ti....._...._.._. 4.50 4.00 104 ti._......_... 3.50 3.00 
13 ti 4.25 3.75 156 U 3.25 2.75 
26 U....._.._..... 4.00 3.50 260 ti 3.00 2.50 
52 ti 3.75 3.25 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 5 min 
1 ti._.._ ............... ................. .... 37.50 22.50 15.00 9.90 
13 ti 33.50 18.00 13.00 8.25 
26 ti ..... _. ....... _.._...._ ........ _ 29.50 14.50 12.00 7.15 
52 U ..... _. ....... ____ ........ _ 25.50 13.00 10.00 6.35 
104 ti 21.50 12.00 9.00 5.80 
156 U 17.50 11.00 8.00 5.25 
280 ti 13.50 10.00 7.00 4.50 

WJPD 
1947 

NBC Radio Network 
Media Code 4 223 5880 4.60 
WJPD, Inc., Ishpeming, Mich. 49849. Phone 906- 

486-9937. 
I. PERSONNEL 

President -Gene Balker. 
Exec. Vice-Pres. & Gen 'l Mgr. -Bud Shields. 
Sales Manager -Paul E. Petosky. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1240 kc, Non -direc- 
tional. 
Operating schedule: 5:24 em -10:05 pm. CST. 

4. AGENCY COMMISSION 
1519: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 9a, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basle Rates: 22a, 22b, 23a, 24b, 25a, 28a. 
Contracts: 40a, 94a, 45, 96, 47a, 51e. 
Comb.; Cont. Discounts: 61a. 
Cancellation: 70e, 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
ER 4/1/67 -Reed 4/21/67. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

I time.... 60.00 36.00 30.00 15.00 5.00 
13 times.. 54.00 32.40 27.00 18.50 4.75 
26 times.. 51.00 30.60 25.50 12.75 4.50 
52 times.. 48.00 28.80 24.00 12.00 4.25 

104 times.. 46.50 27.90 23.25 11.60 4.00 
260 times.. 45.00 27.00 22.50 11.20 3.75 

7. PACKAGE PLANS 
(1 minute or chalnbreak, run -of -station) 

Per week: Per week: 
10 spots 40.00 30 apotu._._-_ 110.00 
20 spots 80.00 50 spots._-__,-,.. 150.00 

Package rate. are non-commitsionable. 

JACKSON (3 AM; 2 FM) 
Jackson County -Map Location F-11 

See BRDS consumer market map and data at begin- 
ning of the State. 

WBBC (FM) 
1958 

Media Code 4 223 5900 0.00 
Booth Broadcasting Co., 2511 Kibby Rd., Jackson, 

Mich. 49203. Phone 517-782-7176. TWX JS 19. 
I. PERSONNEL 

President -John L. Booth. 
General Manager -Robert B. Lees. 

2. REPRESENTATIVES 
Fine Music Hl -F1 Broadcaster., Inc.. N. T. 

3. FACILITIES 
ERP 6.000 w.; 94.1 me. 
Antenna Height: 342 ft. above avenge terrain. 
Operating schedule: 9:00 a,m, to midnight. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5, GENERAL ADVERTISING See coded regulations 
General: 2b. 
Contracts: 45. 
Maximum contract one year. Contracts are subleet 
to station's approval and all government regulations. 
Affiliated with American FM Network. 
Member: Golden FM Triangle Group; Pine Muele 
Group. 

TIME RATES 
Rates effective 

Bates received May 2, 1960. 
6, SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. (e) 
1 time.... 50.00 30.00 18.00 9.00 6.00 

13 times.. 47.50 28.50 17.00 8.50 5.75 
26 times.. 45.00 27.00 16.00 8.00 5.50 
52 times.. 42.50 25.50 15.00 7.50 5.55 

104 times.. 40.00 24.00 14.00 7.90 5.00 
260 times.. 37.50 22.50 13.00 8.50 4.75 
312 times.. 35.00 21.00 12.00 6.00 4.50 

let 1 minute. 100 words, or 20 second trammels - 
lion. 

WIBM 
1958 

A Booth Owned Station 
Media Code 4 223 5940 6.00 
Booth Broadcasting Company, 2511 Kibby ltd., Jack- 

son, Mich. 99203. Phone 517-787-1950. 
I. PERSONNEL 

President -John L. Booth. 
General Manager --Robert B. Lees. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Detroit-Pearse Sales. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1450 ke. 

Non -directional. 
Operating schedule: Mon thru Set 5-1 am; Sun 7 
am -midnight. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General, la, 2a, 3a, 3h, 4a, 9d, 5, 6a. 8. 
Rate Protection: 10c. lies 12e. 13e, 14c. 
Basic Rates: 22e. 22b, 23a, 29b, 25a, 26, 28a. 29a. 
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Contracts: 40a. 42b. 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b. 
Cancellation: 70a, 70e. 71a. 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective February 1, 1964. 
Rates received December 1, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 13.00 10.40 260 tl...- 9.00 7.20 
52 tI 12.00 9.60 312 U. ... 8.00 6.40 
104 ti 11.00 8.80 520 ti - 7.00 5.60 
156 ti ....... 10.00 8.00 
ID's (10 -seconds or leu) sold at 1/2 the 1 -minute 
rate on frequency card only. 
ID's are combinable with 1 -minute or 30 accenda 
to earn lower rates. 
No ID'a available under package plans. 

7. PACKAGE PLANS 
Clave AA -0:30-9:00 am and 3:30-6:00 pm. 
Class A -All other times. 

1 MINUTE 
CLASS AA 

1-12 13-25 26-38 39-52 
PER WK: wks Mrs wits wks 
5-9 ti 12.35 11.40 10.45 9.50 
10-19 ti 10.80 9.90 9.00 8.10 
20-29 ti 9.90 9.00 8.10 7.20 
30-34 ti 9.00 8.10 7.20 6.30 
35-50 ti 7.65 6.80 5.95 5.10 

CLASS A 
5-9 ti -_.., 10.90 10.00 9.00 8.10 
10-19 ti 9.45 8.55 7.65 6.75 
20-29 ti .__ 8.55 7.65 6.75 5.95 
30-34 ti _- 7.25 8.35 5,55 4.65 
35-50 ti 6.40 5.55 4.70 4,00 

30 SECONDS 
CLASS AA 

5-9 ti 10.80 9.10 8.35 7.60 
10-19 ti ..... 8.65 7.90 7.20 6.50 
20-29 ti _. 7.90 7.20 6.50 5.75 
30-34 ti _..._.._._...._.._ 7.20 6.50 5.75 5.00 
35-50 ti 6.50 5.75 5.00 4.10 

CLASS A 
5-9 ti 8.70 8.00 7.20 6.50 
10-19 ti 7.55 6.85 6.10 5.40 
20-29 ti 6.85 6.10 5.40 4.75 
30-34 ti _.-_..._.__....... 5.80 5.10 4.45 3.75 
35 50 ti 5.15 4.45 3.80 3.50 

8. PROGRAM TIME RATES 
5 MINUTES 

1 ti 20.00 260 ti ....... 15.00 
52 ti 18.00 312 ti 14.00 
104 tt 17.00 520 ti _ 13.00 
156 t1 16.00 

WJCO 
1963 

Country and Western 
R A,B 

Subscriber to the NAB Radio Code 
Media Code 4 223 6000 8.00 
Television Corporation of Michigan. Inc., Box 380. 

1510 Springport ltd., Jackson. Mich. 49204. Phones 
Jackson 517-783-2621: Lansing 517-487-3729. 

Other office: 555 Stoddard Bldg., Lansing, Michigan. 
STATION'S PROGRAMMING DESCRIPTION 

WJCO: Programmed for adults and young adults. 
5 air personalities. NEWS: 5 min at :55 & 15 min 
at 8 am, noon & 5 pm. MUSIC: country and west- 
ern, 75% singles, 25% albums. Programming spe- 
cials: 11 am -noon women's show. 12:15-12:45 pm 
public service prograh. COMMERCIAL POLICY: 16 
commercial minutes per hour. Contact Representative 
for further details. Rec'd 10/13/67. 

I. PERSONNEL 
General Manager -William J. Hart. 
Station Manager -Stuart 8. Hazard. 

2. REPRESENTATIVES 
Adam Young. Inc. 

3. FACILITIES 
5.000 w. days; 1510 kc. 
Operating schedule: sunrise - local sunset. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 3a, 4a, 9d. 5. 
Basic Rates: 20b, 21b, 22a. 
Contracts: 45. 
Prod. Services: 82. 
Cancellation notice 14 days on programs and an- 
nouncements. 

TIME RATES 
No. 3 Eff 6/1/67-Rec'd 5/29/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: (') 6ti I2ti 18 ti 24tI 

1 min, ea 8.00 7.75 7.50 7.00 6.00 () Less than 6 ti. 
ID's: 50% of 1 -min. 
All spots BTA. Guaranteed position in all classifica- 
tions. per spot extra 1.00. 

8. PROGRAM TIME RATES 
PER WK: 5 min 1/4 hr 5 min 1/4 hr 
1 ti 18.00 24.00 5 ti....._......... 15.00 20.00 
3 ti ..... _...._ 16.50 22.00 

(CR) 

WKHM WKHM-FM 
1951 1963 

Mutual Network 

A Knorr Station 
Subscriber to the NAB Radio Code 

Media Ccde 4 223 6060 2.00 
Jackson Broadcasting and Television Corp., 441 Wild - 

wood Ave., Jackson, Mich. 49201. Phone 517-784- 
7181. 

I. PERSONNEL 
Vice -free. & Gen'l Mgr. -Ed Hune, 

2. REPRESENTATIVES 
John C. Butler Co.. Inc 
Regional -Michigan Spot Sales, Inc. 

3. FACILITIES 
1,000 w.; 970 kc. Directional -separate patterns day 
and night. 
Operating schedule: 5:00-1:00 am -weekdays; 6:00- 
1:00 am Sun. EST. 
FM FACILITIES 
Ettl' 20.000 w.: 106.1 mc. 
Antenna ht. -180 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23a. 24b, 24c, 

25a, 28a, 29a, 30. 
Contracts: 40a, 91, 44a, 46, 97a, 48, 49, 51a, 51b. 
Comb.: Cont. Discounts: 60a, 60g. 601, 61a, 62d. 
Cancellation: 70a. 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
No. 6 ER 1/1/68 -Reed 11/29/67. 

AA -Mon thru Sat 6-10 am & 3:30-6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6ti I2t1 18ti 24tí 
AA 14 13 12 
A 12 11 10 9 8 

10 sec: 50% of applicable 1 -min. 
30/20 sec: 80% of applicable 1 -min. 

DISCOUNTS 
13 wk -5% 26 wk -7% 52 wk -I0% 

(CR) 

KALAMAZOO (5 AM; 1 FM) 

(including Portage) 
Kalamazoo County -Map Location D -I1 

See EMUS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It 1s part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered. etc. with- 
in the area. 

WKLZ 
1956 

KALAMAZOO 

R.AIB 
Media Code 4 223 6120 4.00 
Circle Corp.. 2315 Schippers, Ln., Kalamazoo, Mich. 

49001. Phone 616-381-1470. 
STATION'S PROGRAMMING DESCRIPTION 

WKLZ: Programmed for adults and young adults. 6 
air personalities me entire operation. News every 

hour on half hour, plus on hour drive time reports. 
MUSIC 90%: 45% albums and 45% singles, featur- 
ing popular music and standards. NEWS: 10% local 
and network. 4 sporte reports daily. COMMERCIAL 
POLICY: 18 minutes maximum each hour. Personali- 
ties available for remote broadcasts from all locations. 
Contests scheduled year around. Teen programs Sat. 
Music all day Sun. Contact Representative for further 
details. ltec'd 8/3/67. 

I. PERSONNEL 
l'res. do Gent Mgr. -Emil J. l'opke. 
Station Manager -Dan Daniels. 
Sales Manager -Max Keyes. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South. Southwest -Busby, Finch and Woods. Inc. 
Michigan Spot Sales, Inc. 

3. FACILITIES 
500 w. days: 1470 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset Sun thru 
Sat. EST. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a. 3b, 4a, 4d. 5, 6a. 
Rate Protection: 10b, 11b, 12b. 13b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a, 26, 

28a, 28b, 29a. 
Contracts: 40a, 422a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 61c, 62b, 62e. 
Cancellation: 70a, 70c, 7Ia, 73a. 
A011lated with MRS Radio Network. 

TIME RATES 
Rates effective July 1, 1964. 
ltates received July 27, 1964. 

6. SPOT ANNOUNCEMENTS 
Within one year: 
1 MIN: 
1 ti 9.00 156 ti..._..___....._._.. 6.25 
13 ti 8.00 260 ti 6.00 
26 ti 7.50 312 ti ....__....__ 5.75 
52 ti 7.00 624 tl 5.50 
109 ti 6.50 
30 seconds -deduct 15%. 
One minute and 30 seconds cannot be combined to 
earn frequency discount, 

7. PACKAGE PLANS 
1 minute spots on a 52 week contract: ea per wk 
18 ti 5.25 94.50 
24 ti 4.75 114.00 
36 ti 4.60 153.00 

SATURATION CAMPAIGN PACKAGES 
To be used within one contract week. 
20 ti .... 5.90 118.00 
24 ti 5.75 138.00 
48 Ii 5.60 268.80 
All rates are for run -of -schedule. For special posi- 
tion add 10%. 

YOU MAY NEVER SEE ONE MAN TAKE 233,934 PILLS_ 

BUT... WKZO Radio is the Right 

Medicine for Drug Sales in Greater Western Michigan 

In Greater Western Michigan, 
WKZO has the competition 
bottled up when it comes to reach- 
ing the drug product outlets and 
market. 

There are over 600 drug stores in 
WKZO's primary area; more than 
twice those in Station B's and 5 

times those in Station C's. 

Your Avery-Knodel man has the 

prescription for bigger sales in 
Greater Western Michigan .. . 

WKZO. 
* A 19th century Englishman did. He also 

consumed 40,000 bottles of medicine 
before his death at 65. 

WKZO 
CBS RADIO FOR KALAMAZOO 

AND GREATER WESTERN MICHIGAN 

Aearv-Knodel, Inc., 

Excludre Notionm Repmanletiret 

WKMI 
1947 

KALAMAZOO 

mcgavren-gui (d 

pgw radio, inc. 

Independent 

Media Code 4 223 6180 8.00 
Steere Broadcasting Corp, Box 911. 1380 Melody 

Lane, Kalamazoo, Mich. 49005. Phone 616-344- 
0111. 

STATION'S PROGRAMMING DESCRIPTION 
WKMI: Programmed for adults and young adults. 5 
air personalities. NEWS: 5 min at :55 and 3 min 
news at :30. MUSIC: 90%, 75% singles, 25% al- 
bums. MUSIC: 6 am -7 pm 90% middle-of-the-road 
and 10% current hits. 7 pm -12M 100% current hits. 
12M-5 am 100% standards. 5-6 am 100% country 
and western, COMMERCIAL POLICY: 18 commercial 
minutes per hour. Contact Representative for further 
details. Recd 7/12/67. 

I. PERSONNEL 
Pres. & Gen'1 Mgr. -David E. Steere. 
Salm Manager -Sam McClung. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights; 1360 ke. Directional -night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, Sa. 3b, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: lob, 11h. 121. 13h. 14b. 
Basle Rates: 22a. 22b. 23a. 24a, 25a, 26, 28a, 29a. 
Contracta: 40a 42a, 95, 96. 47a. 48. 
Comb.: Cont. Discounts: 60a. 61a, 61b, 62b. 
Cancellation: 70a 70c, 73a, 73a, 

TIME RATES 
ER 0/1/67-Rec'd 8/3/67. 

AA -Mon thru Sat 6-9:30 am & 3:30-7 pm. 
A -Mon thru Sat 9:30 am -3:30 pm; Sun noon -6 pm. 
B -Ail other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 6t1 12 ti 16t1 24ti 30t1 

AA 25 20 18 16 14 12 
A 22 18 16 14 12 10 
B 18 14 12 10 8 6 

30 sec: 80% of 1 -min. IO sec: 50% of 1 -min. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
Plan - 

I MIN: I II III 
Mon thru Sat 6-9:30 am & 3:30-7 pm 6 8 12 
Mon thru Sat 9:30 am -3:30 pm-......_... 6 8 12 
Mon thru Sat 7 pm -midnight; 

Sun all day 6 8 12 
18 ti 24 ti 9601 

Ea 11.50 10.00 8.00 
30 sec: 80% of I -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
5 -MINUTE PROGRAMS 

1 ti 22.50 104 ti _ ..--_ 18.00 
26 ti 20.00 156 tl..._.. 17.00 
52 ti 19.00 

WKPR 
1960 

KALAMAZOO 
Media Code 4 223 6240 0.00 
Kalamazoo Broadcasting Co., Inc.. 2244 Ravine Rd. 

N.W., Kalamazoo, Mich. 99001. Phone 616-345- 
6179. 

I. PERSONNEL 
President -William Kuiper, Sr. 
General Manager -William E. Kuiper. 
Station Manager -Ken Byte. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
1,000 w. days: 1420 kc. Directional. 
Operating schedule: 6:00 .m. to local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a. 4b, 4d, 5, 6a. 8. 
Rate Protection: 10h. Ilb, 12b, 13b, lab, 
Basic Rates: 20a, 22a, 221, 23a, 24a, 24b, 25a, 26. 

28a. 29a. 
Contracts: 40a. 42b, 46, 48. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 62b. 
Cancellation: 70a. 70c, 71a, 73a. 
Rates include servtres of scheduled announcer. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 13-A ER 4/1/67 -Reed 9/5/68. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: Iwk 13 wk 26wk52wk 
6 ti 5.25 5.00 4.75 4.50 
12 ti 5.00 9.75 4.50 4.25 
18 tI 4.75 4.50 4.25 4.00 
24 ti 4.50 4.25 4.00 3.75 
30 sec: 25% off 1 -min. 10 sec: 50% off 1 -min. 
20 sec: 33-1/3% off 1 -min. 

8. PROGRAM TIME RATES 
PER WK: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti 60.00 30.00 18.00 14.00 10.00 
3 ti 50.00 27.00 15.00 12.00 8.00 
6 ti 40.00 20.00 12.00 10.00 6.50 

(Kalamazoo continued on next pane) 
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WKZO 
1923 

KALAMAZOO 

CBS Radio Network 

R A 

A Fetzer Owned Station 
Subscriber to the NAB Radio Code 

Media Code 4 223 6900 2.00 
Fetzer Broadcasting Company, 590 W. Maple St. 

Kalamazoo, Mich. 49004. Phone 616-345-2101. TWX 
616-381-2960. 
STATION'S PROGRAMMING DESCRIPTION 

\VKZO: Programmed for adults and young adults. 
MUSIC: general popular, albums, middle-of-the-road 
music. Air personalities. NEWS: hourly 5, 10, 15 
min segments, all phases covered, local and network. 
Music and farm 5:30-6 am. FARM: 6-6:30 am mar- 
ket reports, beepers, interviews, analysis. Music 6:30- 
10 am & 11:30- am -noon. Farm 12:10-1 pm. Music 
1:10-2 pm. Telephone call -In 2:10-3 pm guests, 
interviews. Music 3:15-5:30 pm. News, sports 5:30- 
6 pm. Music 6-6:30 pm. News, weather 6:30-8:45 
pm. Music 8:15 pm -1 am. Religious programs Sun 
am. Audio news center, 10 man news and sports 
department, 100 stringers. 2 mobile units, walkie- 
talkie and portable recording units. SPORTS: play- 
by-play, pro baseball and football, college and high 
school football and basketball. Contact Represen- 
tative for further details. Rec'd 9/18/87. 

I. PERSONNEL 
President -John E. Fetzer. 
Exec. Vice-Pres. & Gen'l Mgr. -Carl E. Lee. 
Sta. & Sales Mgr. -Otis T. Gaston. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
5.000 w.; 590 ke. Directional -night only. 
Operating schedule: 5:30-1:05 am. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 19b, 15a. 
Basic Rates: 20b. 21b, 22a, 23a, 240. 24c, 25a, 28a, 

29a, 30, 32a. 
Contracts: 40c, 41. 92a, 42c, 43, 44a, 95, 96, 97a, 48, 

49. 51b. 
Comb.; Cont. Discounts: 60a, 60h, 601. 61a, 620, 

62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS. 
Also sold in combination with WJEF, Grand Rapids. 
Mich. Spots purchased on WJEF may be added to 
\VKZO weekly total to earn most favorable package 
rate for both stations. For example, an advertiser 
using 18 spots per week on WKZO may add 6 spots 
per week on WJEF and earn 24 per week package 
rate on each station. Schedules do not have to be 
identical. 

TIME RATES 
Eff 10/1/68-1tec'd 9/6/68, 

7. PACKAGE PLANS 
A -Mon thru Sat 6-9:30 am; Mon thru Fri noon - 
1 prn & 3-6 pm. 
B -Mon thru Sat 5:30-6 am, 1-3 pm & 6-7 pm: 
Mon thru Sat 9:30 am -noon; Sat noon -6 pm; Sun 
6 am -7 pm. 
C-7 pm -sign -off. 

CLASS A 
PER WK: 1 1i 6 ti 12 ti 18 ti 24 t1 30 t1 
1 min 27 25 23 21 19 17 

CLASS B 
1 min 23 21 19 17 15 14 

CLASS C 
1 min, flat 10 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
1 minute and 30 seconds combine for best weekly 
plan. 10 seconds combine with 1 minute and 30 sec- 
onds on a 2 for 1 basis. 
Spots purchased on WJEF, Grand Rapids may be 
added to WKZO weekly totals to earn most favorable 
package rate for both stations. Both schedules must 
be concurrent but need not be identical. 

8. PROGRAM TIME RATES 
A -Mon thru Sun 6 am -10:30 pm. 
B -All other times. 
1 MR: Ix 52x 104x 158x 260x 320x 

A 120 108 102 96 90 84 
B 60 54 51 98 45 42 

1/2 hr: 60% of hour. 10 min: 33-1/3% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 
WKZO and WJEF programs may be combined for 
most favorable frequency. 

10. SPECIAL FEATURES 
PRODUCTION CHARGES 

5 min 5.00 1/4 hr 10.00 
10 min. 7.50 

WS EO (FM) 
1964 

KALAMAZOO 

©LIFMU 
Media Code 4 223 6360 6.00 
Steere Broadcasting Corp., Box 911, 1360 Melody 

Lane, Kalamazoo, Mich. 49005. Phone 618-344- 
0111. 
STATION'S PROGRAMMING DESCRIPTION 

WSEO (FM): Programmed for adults and young 
adults. 
NEWS: network news every hour 11:15 am -11:15 pm. 
Local news periodically throughout day. MUSIC 95%: 
90% albums, 5% singles. Music 6 am -12M 100% 
middle-of-the-road, 12M-6 am 100% standards. 4 
voices (2 men, 2 women) Introduce all musical selec- 
tions. COMMERCIAL POLICY: 10 commercial min- 
utes per hour. Contact Representative for further 
details. Itec'd 2/27/68. 

I. PERSONNEL 6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
Tres. & Gen'l Mgr. -David E. Steere. 
Sales Manager -Sam McClung. 

2. REPRESENTATIVES 

(6:00 a.m, to 10:00 p.m.) 
1 1/2 1/4 10 

hr. hr. hr. min. 
5 

min. (a) 
McGavren-Guild-PG\V Radio, Inc. I time.... 100.00 55.00 36.00 30.00 20.00 14.00 

3. FACILITIES 26 times.. 50.00 34.00 28.00 18.00 18.80 
ERP 23,500 w.; 106.5 mc. Stereo. 52 times.. 47.50 33.00 27.00 17.00 12.60 
Operating schedule: 24 hours daily. EST. 156 times.. 45.00 31.00 24.00 16.00 11.90 
Antenna ht.: 304 ft. above avenge terrain. 260 limes.. 42.50 28.50 22.00 15.00 11.20 

5. GENERAL RATE POLICY 312 times.. 411.00 26.00 20.00 14.00 10.50 
FM operated separately from AM. 
Affiliated with American FM Network. 

TIME RATES 
Eff 1/2/66-Rec'd 9/9/66. 

6. SPOT ANNOUNCEMENTS 
1 ti 8.50 104 ti ..._ _.._.._. 6.50 
13 t1 8.00 156 U __._ 8.00 
26 ti..._ 7.50 260 tl......._.._._. .... _.. 5.50 
52 ti 7.00 312 ti..._ -. 5.00 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

13 z 10.00 156 z 8.00 
26 z 9.50 260 x 7.50 
52 x 9.00 312 x 7.00 
104 z 8.50 

WTPS 
1966 

PORTAGE 

Represented by Gill -Perna, Inc. 
Media Code 4 223 6420 8.00 
Portage Broadcasting Corp., Box 248, 7942 S. West- 

nedge St., Portage, Mich., 99081. Phone 616-327- 
7051. 

I. PERSONNEL 
President -Robert D. VanderRoest- 
General Manager -Neil Rogers. 
Sales Manager -Donald Meidrum. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 
1,000 w. days; 1560 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4, AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 9a, 9d, 5, 6a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 21a, 21b, 22a, 22b, 23b, 241% 25a, 26, 

28c, 29a, 30, 33d. 
Contracts: 40a, 41, 42a, 94b, 45, 96, 97a. 
Comb.; Cont. Discounts: 60a, 61a, 62b. 
Cancellation: 70, 70e, 71a, 73a. 
Prod. Services: 80. 
A011iated with American Contemporary Network. 

TIME RATES 
ER Reed 8/26/66. 

6. SPOT ANNOUNCEMENTS I min 30 see 10 see 
1 z 9.00 7.85 6.30 
13 z 8.00 6.80 5.60 
26 z 7.50 6.35 5.25 
52 z 7.00 5.95 4.90 
104 x ..... 6.75 5.70 9.70 
156 z _ 6.50 5.50 4.55 
260 x 6.25 5.30 4.35 
312 z 6.00 5.10 4.15 
520 z 5.75 4.90 4.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min S min 

1 z 75.00 45.00 30.00 22.50 15.00 
13 z 71.25 42.75 28.50 21.35 13.50 
26 x 67.50 40.50 27.00 2...25 12.50 
52 z 63.75 38.25 25.50 19.10 11.75 
104 z..._.. ........ __.._ 60.00 36.00 29.00 18.00 11,25 
156 z 56.25 33.75 22.50 16.85 11.00 
260 z..._. ......... _.._.._ 52.50 31.50 21.00 15,75 10.75 
312 z 48.75 29.25 19.50 14.60 10.50 
520 z 45.00 27.00 18.00 13.511 10.25 

LANSING (4 AM; 4FM) 
(including Eost Lansing) 
Ingham County -Map Location F-10 

See 8RD8 consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of the 
entire area or cities involved. It is part of the time 
buying function to determine extent of individual sta- 
tion coverage, audience delivered. etc., within the 
area. 

WILS 
1946 

LANSING 

R A B 
Media Code 4 223 6480 2.00 
Lansing Broadcasting Co., 600 W. Cavanaugh, Lan- 

sing, Mich. 48910. Phone 393-1320. TWX 810- 
251-0865. 

I. PERSONNEL 
Gen'l & Com'1 Mgr. -E. L. Byrd. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 nights; 1320 ke. Directional - 
separate patterns day and night. 
Operating schedule: 24 hours daily, except off air 
3:00 a.m. to 7:30 a.m. Sunday. EST. 

4. AGENCY COMMISSION 
15/0 net time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 4a, 5, 8a. 8. 
Rate Protection: lob, llb, 120. 130, 140. 
Basic Rates: 22a. 22b, 23a, 24a, 28b, 29a. 
Contracts: 40a, 45, 96, 97a. 
Comb.; Cont. Discounts: 60b, 60e, Ola. 
Cancellation: 71a. 73a. 

TIME RATES 
Rates effective January 1, 1980. (Card No. 7.) 

Card received December 2, 1959. 
Ray. (1 -min.) rates received September 9, 1980. 

() 1 minute or 30 seconds. 
ID's -1/2 of the 1 minute rate. 

7. PACKAGE PLANS 
(8:00 a.m. to 10:00 p.m.) 

(Consecutive weeks) - 10 plan - - 15 plan - - 20 plan - 
Each Total Each Total Each Total 

1 week 12.60 126.00 12.00 180.00 11.40 228.00 
4 weeks 12.00 120.00 11.40 171.00 10.80 210.00 

13 weeks 11.40 114.00 10.80 182.00 10.20 204.00 
26 weeks 10.80 106.00 10.20 153.00 9.60 192.00 
39 weeks 10.20 102.00 9.60 144.00 9.00 180.00 
52 weeks 9.60 96.00 9.00 135.00 8.40 168.00 

WITL 
1961 

LANSING 

R A B 

Subscriber to the NAB Radio Coda 
Media Code 4 223 6540 3.00 
Metropolitan Radio Corp., Top of the Michigan Na- 

tional Tower, Lansing, Mich. 98933. Phone 517- 
482-1333. 

I. PERSONNEL 
Manager -Chuck Mefford. 
Sales Manager -William recent. 
Program Manager -Tom Allen. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 
Michigan -Michigan Spot Sales, Inc. 

3. FACILITIES 
500 w., 1010 ke. Directional. Canadian clear channel. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apple. 
General: la, 2a, 3a, 3c, 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 15a, 15b. 
Basic Rates: 20a, 210, 21c, 22a, 23a, 24e, 25a, 27. 

28. 29a. 30. 33d. 
Contracts: 40a. 41, 940, 45, 96, 47a, 48, 49. 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 60e, 60f, 801. 

61a. 62d. 
Cancellation: 70a, 70e, 7la, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
Rates effective April 1, 1964. 
Rates received April 7, 1964. 

Class AA -6:00-9:00 am and 4:00-7:00 pm Mon thru 
Sat. 
Class A -All other times. 

RADIO 41111, 1320 

5,000 WATTS / 24 HOURS A DAY 

No. 1 MID -MICHIGAN RADIO STATION 

92 

óti 

LANSING 
MICHIGAN 

WILS delivers all 
the Lansing Metro 
area plus most of 
another seven 
counties. 

National advertisers use WILS. 
For complete cost/M and other 
audience data, write or call: 

CALL ALAN TORBET ASSOCIATES, INC. 

MICHIGAN 
6. SPOT ANNOUNCEMENTS 

-CLASSA 
AA- - CLASS 

A 
- 

21 

min sec 10 sec 1 min sec 10 see 
1 ti 10.00 7.50 5.00 8.00 6.00 4.00 
52 ti 9.00 6.75 4.50 7.50 5.65 3.75 
156 ti 8.00 6.00 4.00 7.00 5.25 8.50 
260 ti 7.00 5.25 3.50 6.00 4.50 3.00 
520 ti 6.00 9.50 3.00 5.00 3.75 2.50 

7. PACKAGE PLANS 
SATURATION PACKAGES 
-CLASS AA- - CLASS A - 

20/30 20/30 
PER WK: 1 min sec 10 sec 1 min see 10 sec 
12 ti 7.50 5.65 3.75 6.50 4.90 3.25 
18 ti 6.50 4.90 3.25 5.50 4.15 2.75 
24 ti 6.00 4.50 3.00 5.00 3.75 2.50 
Saturation packages may be cross combined to earn 
numerical frequency. Not subject to retro -active dis- 
counts. 

WITL-FM 
1961 

LANSING 
Media Code 4 223 6541 1.00 
Metropolitan Radio Corp., Top of the Michigan 

National Tower, Lansing, Mich. 48933. Phone 517- 
482-1333. 

I. PERSONNEL 
President -Chuck Mefford. 
Sales Manager -Bill Pacellf. 
Program Manager -Tom Allen. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 
Michigan -Michigan Spot Sales, Inc. 

3. FACILITIES 
ERP 55,000 w.: 100.7 me. 
Operating schedule: Sunrise -midnight dally. EST. 
Antenna ht. -378 ft. shove average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standard apply. 
General: la, 2a, 3a. 3c, 3d, 9a, 9d, 5, 6b, 7b, 8. 
Rate Protection: 10a. 11a, 12a, 13a, 14a, 15a. 150. 
Basic Rates: 20a, 21b, 21e, 22a, 23a, 24c, 25a, 27, 

28e. 29a, 30, 33d. 
Contracts: 40a, 41, 44b, 45, 46. 47a, 48, 49, 51a, 51c. 
Comb.; Cont. Discounts: 80a, 60e, 60d, 60e, 60f. 60i, 

61a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS. 

TIME RATES 
Rates effective April 1, 1964. (Card No. 1.) 

Rates received December 13, 1965. 
6. SPOT ANNOUNCEMENTS 

Class AA -6:00-9:00 am and 3:00-6:00 pm. 
Class A -All other times. 

Class AA- -Class A- 
20/30 20/30 

1 min sec 10 sec 1 min sec 10 sec 
I ti 10.00 7.50 5.00 8.00 6.00 9.00 
52 ti 9.00 6.75 4.50 7.50 5.65 3.75 
156 ti. 8.00 6.00 4.00 7.00 5.25 3.51) 
260 ti 7.00 5.25 3.50 6.00 4.50 3.00 
520 ti 6.00 9.50 3.00 5.00 3.75 2.52) 

For each announcement specifically scheduled en 
WITL-FM only, advertiser will receive two addi- 
tional comparable announcements at no extra charge. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 mir 

1 x 50.00 30.00 17.51 15.00 12.50 
DISCOUNTS 

13x-20% 52x-40% 158z-50% 
26x-30% 104x-45% 260z-60% 

WJCO 
JACKSON 

City of license. Jackson, Michigan 
Lansing -555 Stoddard Bldg., Lansing 22, Michigan. 
See listing under Jackson, Michigan. 

WJIM 
1934 

LANSING 

NBC Radio Network 

The Eastman Station 
Media Code 4 223 6600 5.00 
Gross Telecasting. Inc., Box 1226. Saginaw and How- 

ard Sts., Lansing, Mich. 48904. Phone 517-372- 
8282. 

I. PERSONNEL 
Pres. & Geó i Mgr. -H. F. Gross. 
Program Director -Bryan Halter. 
Traffic Director -Erie R. Mowrls. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 
Canada -Andy McDermott Sales, Ltd. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 ke. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 3c. 3d. 9a, 5, 6a, 71% 8. 
Rate Protection: 12d, 13d, 14d. 
Basic Rates: 200. 21a, 29a, 24e, 25a, 28e. 33a. 
Contracts: 90a, 95, 96, 49. 50. 
Comb.; Cont. Discounts: 60a, 60f, 601, 62d. 
Cancellation: 70a, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Rate holders require minimum of 75.00 schedule 
weekly. 
Affiliated with NBC Radio Network. 

TIME RATES 
Eff 8/1/67-Rec'd 7/10/67. 

AA -Mon thru Sat 8-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm & 7-10 pm; Sun 8 
am -7 pm. 
B -All other times. 

(This listing continued on next page) 
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MICHIGAN 
Lensing -W J I M -Continued 
7. PACKAGE PLANS -AA- -A- 

PER WK: I min (") I min (") I min (") 
1 ti._ 14.00 10.00 12.00 9.00 10.00 8.00 

12.00 9.00 11.00 8.50 8.50 7.00 
13 ti. 11.50 8.50 10.50 8.00 8.00 6.75 

(") 30 sec or less. 
DISCOUNTS 

26 cons wks-5% 52 cons wks-10% 
8. PROGRAM TIME RATES 

6 minutes -1-1/2 times applicable 1 -minute rate. 
10 minutes -2 times applicable 1 -minute rate. 
Programs and announcements do not combine for 
additional discounts. 

IO. SPECIAL FEATURES 
NEWS PROGRAMS 

Extra 5.00 per program to program rates to cover 
news service and talent. 

NEWS PARTICIPATIONS 
Extra 3.00 per spot to applicable spot rate for spots 
within news programs. 
Programs and spots do not combine for additional 
discounts. 

W J I M -FM 
1960 

LANSING 

©Q F IMQ 

B - 

Media Code 4 223 6601 3.00 
Gross Telecasting. Inc.. Box 1226. Saginaw and 

Howard Sts., Lansing, Mich. 48904. Phone 517- 
372-8282. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -H. F. Gross. 
Program Director -Bryan Halter. 
Traffic Director -Eric R. MORTIS. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 
Canada -Andy McDermott Sales, Ltd. 

3. FACILITIES 
Ettl' 28.000 w.: 97.5 mc. 
Operating schedule: 6:45 am -midnight Mon thru Fri; 
9:30 am -midnight Sat and Sun. EST. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See seded regulations 
See WJIM Hating for coded regulations. 
Affiliated with NBC Radio Network. 
TV facilities: WILM-TV. 

TIME RATES 
Rates effective 

Rates received December 5, 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 8.00 30 see .. 6.00 - 
ANNOUNCEMENT DISCOUNTS 

(52 -week period) 
260 ti.._.___._._..._.. 10% 1000 ti __._..._-._ 20% 
520 ti 15% 2000 ti -_.....__ 30% 

8. PROGRAM TIME RATES 
1 hr .._ 50.00 1/4 hr...._._._.-_...._ 20 00 
1/2 hr 30.00 5 min _....... 10.00 

PROGRAM DISCOUNTS 
52 programs. 1 per wk.._._......_._.....__....-_....__ 10% 
104 programs, 2 per wk....___._ ___._.._ 15% 
260 programs. 5 per wk. ...... 20% 
A 25% discount from the 1 -time FM announcement or 
program rate will be allowed to advertisers ordering 
duplicate schedules on Itadlo WJIM-AM and FM. 

WKHM 
JACKSON 

City of license -Jackson. Michigan. 
Considered by MBS Radio Network as their Lansing 
outlet 
See listing under Jackson, Michigan. 

WSWM (FM) 
1959 

EAST LANSING 
A PANAX Station 

Media Code 4 223 6660 9.00 
PANAX Corporation. Box 289, East Lansing. Mich. 

48824. Phone 517-337-1318. 
STATION'S PROGRAMMING DESCRIPTION 

WSWM (FM): Programmed for general interest. 
NEWS: network 5 min on half hour. 10 min news 
at 7 am. 1 min weather at :29, 1 min sports at :45. 
AIR PERSONALITIES handle all segments. M -F 
6 am -10 Dm middle-of-the-road music. 10 Pm - 
12M modern jazz. Sat 8 am -5 pm telephone requests. 
5 pm -12M middle-of-the-road music. Sun 8 am - 
5 pm middle-of-the-road music. 5-8 pm ahowtunes, 
8-10 pm serious music. 10 pm -12M conversation, 
guests, interviewe. SPORTS: high school and college 
football, high school basketball tourney, pro golf 
tourney, and Indianapolis 500. COMMERCIAL 
POLICY: spots limited to 8 per hour. Contact Repre- 
sentative for further details. Rec'd 3/1/68. 

I. PERSONNEL 
President -John P. McGoff. 
Gen'i & Sales Mgr. -Francis A. Martin. 
Operations Manager -John F. Casey. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 116.000 w.: 99.1 mc. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 340 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 30. 4a. 5, Oa, 7b, 8. 
Rate Protection: 10a, lia. 12a, 13a, 14a. 15b. 
Basic Rates: 20a. 20b, 21a, 22a, 23a, 24b, 25a, 26, 

28a, 29a. 30, 32b. 
Contracts: 40a, 41, 44a, 45, 46, 47e, 48, 49, 51a, 

51b, 51e. 
Comb.: Cont. Discounts: 60b. 6.9d, 60g, 60i, 61e, 62d. 
Cancellation: 70e. 70e. 71a, 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with American FM Network. 
Member: The Groskin Groun. 

TIME RATES 
Eff Recd 11/9/66. 

6. SPOT ANNOUNCEMENTS 
PER YR: Ix 151 30x 60x 125x 250x SOOx 
1 min 12.00 11.50 11.00 10.50 10.00 9.50 9.00 

8. PROGRAM TIME RATES 
PER YR: Ix ISx 30x 60x 
1 hr 84 80 76 72 
1/2 hr 63 60 57 54 
5 min 35 33 31 29 

125x 250x 900x 
68 65 62 
51 48 48 
28 27 26 

WVIC 
1965 

EAST LANSING 
Media Code 4 223 6720 1.00 
W. G. S. B. Broadcasting Co.. 2517 E. Mt. Hope, 

Lansing, Mich. 98910. Phone 517-487-5913. 
I. PERSONNEL 

Station Manager -Harry Hanson. 
Program Director -Roy Youngmark. 
Sales Manager -Lee Raymond. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Pears[ Sales. 

3. FACILITIES 
500 w.: 730 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time anis'. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, Sa, 4a. 9d, 5. 6a. 7a. 
Rate Protection: lob. 11b, 12b, 13h, 14a, 15a, 15b. 
Basic Rates: 20b, 21a, 21b, 22a, 24b, 24c, 25a. 29a. 

30. 
Contracts: 40a, 41. 42b. 45, 47e, 48, 51b, 51e. 
Comb.: Cont. Discounts: 60a. 60d. 60g, 61e. 62d. 
Cancellation: 70e, 71a. 72, 73a. 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective 

Rates received December 28, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 tl.._.._._......_......-. 9.00 156 tl__...._...._._......» 6.00 
13 ti 8.50 312 t1.._......-..._.......... 5.75 
26 ti..._.._._......_ 8.00 624 ti..._.._..__._._ 5.50 
52 ti..._ 7.00 750 ti..._.._..__.__.- 5.00 
107. 

PACKAGE PLANS 
6.50 

WEEKLY SATURATION PLAN 
1 MINUTE 

PER WK: ea ea 
20 ti .......__.._ .. 6.50 40 ti 5.00 
30 ti 6.09 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 ti ._ 57.60 33.60 21.00 13.20 
18 ti ......... 54.72 31.92 19.92 12.55 
25 ti....._....-..._..... 51.84 34.24 18.91 12.87 
b2 ti..._........._...._..._......_-.. 48.96 28.56 17.88 11.23 
104 ti ..._....._.._ -.._......... ...-. 16.80 10.56 
156 ti __._ 15.79 9.91 
312 ti _..._ 14.40 9.24 

WV IC -FM 
EAST (963 LANSING 

Media Code 4 223 8721 9.00 
W. G. S. B. Broadcasting Co., 2517 E. Mt. Hope. 

Lansing. Mich. 48910. Phone 517-487-5913. 
I. PERSONNEL 

Station Manager -Harry Hanson. 
Program Director -Roy Youngmark. 
Sales Manager -Lee Raymond. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
ERP 20.000 w.: 94.9 mc. 
Operating schedule: 24 hours daily. EST. 
Antenne ht.: 263 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WVIC listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective April 1, 1965. (Card No. 2.) 
Card received May 5, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti._.._ __.. 6.00 156 ti_ _ 4.75 
13 ti _... 5.75 312 ti .__..____._ 4.50 
26 ti........._..__..__..__. 5.50 468 ti......_ -___......... 4.25 
52 ti 5.25 624 ti._._._ __... 4.00 
104 ti 5.00 
30 seconds -80% of earned minimum rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 U....._......__....__. __.__ 48.00 28.00 17.50 11.00 
13 ti_.._...._..._.._.._ -..._.. 45.60 26.60 16.60 10.45 
26 U. - _. 43.20 25.20 15.75 9.90 
52 ti._..__. 40.80 23.80 14.90 9.35 
104 ti _...__ ........ _.__ 14.00 8.80 
156 tl....._..__.._......._ _.._... _._._ 13.15 8.25 
312 ti . 12.00 7.70 

LAPEER (1 AM; 1 FM) 
Lapeer County -Map Location G-9 

See SRDS consumer market map and data at begin- 
ning of State. 

WTHM 
1962 

MCI 
Media Code 4 223 6780 5.00 
Lapeer Broadcasting Company. Inc., 1150 Morris 

Road. Lapeer. Mich. 48446. Phone 313-664-8555. 
I. PERSONNEL 

Exec. Vice-Pres. & Oen'1 Mgr. -Edward Oyster. 
President -Robert Tripp. 
Sales Manager -Fred Korte. 

3. FACILITIES 
0000 w.: 1530 ke. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b. 3a, 3b, 3c, 3d, 4a, 4d, 5, Sa, 

7a, 8. 
Rate Protection: 15b. 
Baste Rates: 23a, 24a, 24b, 24e, 25a. 26, 27. 28b, 

28e, 30. 
Contracts: 44a, 44h, 47a, 48, 49, 50. 51b. 
Comb.: Cont. Discounts: 60d. 60e, 601, 62d, 
Cancellation: 71a, 72. 73a, 73b. 
Prod. Services: 80, 81. 02. 

TIME RATES 
Eff 7/1/68 -Reed 6/3/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 260g 312x 

1 min 5.45 5.25 4.85 4.50 4.35 3.55 
30 sec 4.10 3.95 3.70 3.45 3.15 2.85 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES 

PER WK: 5 ti 10 ti 20 tl 25 ti 30 ti 50 ti 
1 min 4.50 4.40 4.25 4.20 4.10 3.55 
30 sec 3.95 3.70 3.55 3.40 3.30 2.85 
20 sec 3.50 3.30 3.10 3.00 2.90 2.40 

8. PROGRAM TIME RATES 
lx 26x 526 104x 156x 312x 

0.00 
1/2 rhr 50.00 

_._». ._..... _.._.. _.__ 

1/4 hr_ 28.40 26.40 22.45 19.15 17.30 14.55 
10 min. 20.20 19.10 17.95 16.40 15.10 11.90 
5 min 10.80 10.00 9.25 8.40 7.80 8.80 

W T H M -FM 
1968 

Media Code 4 223 6781 3.00 
Lapeer Broadcasting Co., 1150 Morris ltd.. Lapeer. 

Mich. 48446. Phone 313-664-8555. 
I. PERSONNEL 

Exec. Vice-Pres. & Gen'i Mgr. -Edward Oyster. 
President -Robert Tripp. 
Sales Manager -Fred Karte. 

S. FACILITIES 
ERP 3,000 w.; 103.1 me. 
Operating schedule: 8 am -9 pm. EST. 

4. AGENCY COMMISSION 
15/0 net time: payable when rendered. 

5. GENERAL ADVERTISING See ceded regulations 
See WTHM listing for coded regulations. 

TIME RATES 

70% of applicable AM rates. 

LINCOLN PARK 
Wayne County -Map Location G-10 

See 81tO8 consumer market map and data at begin- 
ning of the State. 

See Detroit Urban Area 

LUDINGTON 
Mason County -Map Location D-7 

See SRDS consumer market map and data ut begin- 
ning of the State. 

WKLA 
1944 

Subscriber to the NAB Radio Code 
Media Code 4 223 6840 7.00 
Owned and operated by ttaymond A. Plank. E. Lun- 

ington Ave., Ludington, Mich. 49431. Phone 616- 
813-3438. 
STATION'S PROGRAMMING DESCRIPTION 

WKLA: UPI news service. Pro baseball and foot- 
ball. local sports coverage including play-by-play. 
15% news (30% local and regional), 5% public 
affairs, 65% entertainment, 15% other. MUSIC: 
personality type programs covering all categories of 
popular music. Mobile and remote broadcast facil- 
ities. Aircraft for promotions, news coverage. Con- 
tact Representative for further details. Rec'd 7/13/67. 

I. PERSONNEL 
Pres. & Gen'1 Mgr. -Raymond A. Plank. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Michigan -Michigan Spot Sales. Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1450 he. 

Non -directional. 
Operating schedule: 7:00 am -10:00 pm. EST. 

4. AGENCY COMMISSION 
15%: nn cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards app17. 
General: la. 2a. 3a, 4a, 5, 6a, 8. 
Rate Protection: 10b, 14h. 16. 
Basle Rates: 20a, 20b, 21a. 21h. 21e, 21d, 22s, 22b, 

23a, 24a. 25a, 26. 28e, 29a, 29b. 
Contracte: 40a, 44a. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 71a. 
Prod. Services: 81. 82. 

TIME RATES 
No. 3 Eff 12/1/66 -Reed 11/2/66. 

6. SPOT ANNOUNCEMENTS Ix IOOX 500+ 
1 min ....-.. 3.25 2.75 2.25 

8. PROGRAM TIME RATES 
I hr I/4 hr IO min 5 min 3 min 

1 L-...__.__..._». 30.00 11.25 8.25 5.50 8.25 
100 x.._-...__..._..._. ...._. 10.25 7.25 5.25 - 
500+ _._...___.._ .._ 9.50 6.50 5.00 __ 

MANISTEE 
Manistee County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMTE 
1951 

R A 
Subscriber to the NAB Radio Code 

Media Code 4 223 6900 9.00 
Manistee Radio Corp., Bon 128. Radio Rd., Manistee, 

Mich. 49660. Phone 616-723-9906. 
I. PERSONNEL 

Fred. & Gen'1 Mgr. -Raymond A. Plank. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Detroit -Michigan Spot Sales. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1340 kc. 

Non -directional. 
Operating schedule: 6:30 am -10:30 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 11b. 
Basic Rates: 20b. 21b, 23b, 28e, 30. 
Contracts: 45, 46. 49. 51a. 
Comb.: Cont. Discounts: 80c, 62d. 
Cancellation: 71b. 73a. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 7/1/67-Rec'd 5/8/67. 
6. SPOT ANNOUNCEMENTS 

ROS A B C 
1 min. 4.00 3.00 2.50 
52 mks maximum length of contract. 
10 see._ 2.00 30 sec._.__.._...-...._... 3.00 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

10 1 -min spots...... 30.00 25 1 -min spoke...._.- 82.50 
Contract written on 1 -minute spots or over. 
Holders of contracts are entitled to lower rates on 
10 -sec and 30 -sec spots. 

10 see 30 tee IO see 30 see 
B 1 75 2.25 C »._ _ 1.50 2.00 

8. PROGRAM TIME RATES 
ROS 5 min 10 min 1/4 hr I/hr 
A 5.75 8.00 10.75 30.00 
B _ . 4.75 7.00 9.75 
C _......._.._.._......._.-.._........ 3.75 5.75 8.75 

MAN ISTIQUE 
Schoolcraft County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WTIQ 
1965 

Media Code 4 223 6960 8.00 
Maniatique Broadcasting Co.. 1501 Deer St., Man- 

ietique. Mich. 49854. Phone 906-341-2024. 
STATION'S PROGRAMMING DESCRIPTION 

WTIQ: Programmed for general interest. 
AIR PERSONALITIES handle all segmenta. NEWS 
15%: 5 min on hour, regional, national, international. 
weather. 15 min at 9 am. noon, 5 pm, local, re- 
gional, national, international, weather. AP wire, 
phone beeper, remote unit, included. Bulletin board, 
local club and civic announcements M -F 7:15 am, 
8:15 am, 4:15 pm, 5:15 pm, Sat 12:45 pm. 2:15 
pm, 5:15 pm, Sun 2:15 pm, 5:15 pm. SPORTS 2%: 
5 min M -Sat 7:30 am, 5:30 pm, Sun 8:30 am, 5:30 
pm. Minute sports capsule with each newscast. Play- 
by-play high school football and basketball in season. 
MUSIC 80%: pop hita 40%, middle-of-the-road 30%, 
standards 30%. Trailer available for remote origina- 
tion. Contact Representative for further details. Recd 
7/24/67. 

I. PERSONNEL 
Owner -Managers -David M. Kelly & Edmund Sch eck. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Detroit -Michigan Spot Sales, Inc. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1490 he. Nor. - 

directional. 
Operating schedule: 6 am -sign -off (specified hours). 
CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, la, 3d, 4a. 5, 6a. 
Rate Protection: 10b. 11b. 121). 1313. 14b, 
Basic hates: 20b, 21e, 22a, 22b, 24b, 29a, 30. 
Contracta: 40a, 42b, 99b, 45. 48. 
Comb.: Cont. Discounts: 60a, 60e, 61c, 62d. 
Cancellation: 70a, 70c, 71a. 
Prod. Services: 80. 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 ER 3/1 /67-Rec'd 2/27/87, 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x I04x 130x 260x 
1 min..... 3.50 3.30 3.10 2.80 2.50 2.20 
30 sec 2.55 2.45 2.35 2.10 1.85 1.65 

7. PACKAGE PLANS 
PER DAY: I min 30 see PER WK: I min 30 $ee 
5 ti 15 12 25 ti....._..._-... 60 48 
10 tL 25 _. 20 50 ti ........ ....._.. 115 92 

10/20 ANNUAL PLAN 
PER YR: 
10 20 -see spots Dei ...... 10 
Non -cancellable, 1 station copy change per month, 

20/20 SEASONAL PLAN 
IS WKS: 
20 20 -sec spots per wk._.._..__.._...__. _ - 25 
Non -cancellable, 3 stations copy changes, maximum. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x.._._..._.._..__.._...._. 60 30 15 13 11 
13 z._......- _..__.._.-__ 50 25 13 11 9 
26 x._.._.--_._ ___.-.. 40 20 11 9 7 
52+ .....__-.._ _____.M 30 15 9 7 5 

MARINE CITY 
St. Clair County -Map Location H-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSMA 
1950 

Media Code 4 223 7020 5.00 
Sommerville Broadcasting Co.. 5300 Marine City Hwy., 

Marine City, Mich. 48039. Phone 313-765-8893. 
STATION'S PROGRAMMING DESCRIPTION 

WSMA: Programmed for country and western listener. 
AIR PERSONALITIES handle all segmente. NEWS: 
UPI news on hour, 5 min. 2 min headlines on half 
hoar, national, state and local news. Phone beeper 
and remote facilities. Weather forecasts part of every 

(This listing continued on next page) 
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Marine City -W S M A -Continued 
newscast. 10% of programming. Public service: com- 
munity bulletin board every half hour. Trading post 
telephone call in show for people buying, selling, 
trading general items of merchandise. SPORTS: in- 
cluded in part of newscasts. Rec'd 4/29/88. 

t. PERSONNEL 
President -Richard 8. Sommerville. 

3. FACILITIES 
1,000 w. days; 1590 kc. Directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3b. 4e, 4d. 5. 6a, M. 8. 
Rate Protection: 15b. 
Basic Rates: 21b. 23a. 
Contracts: 40a, 47e. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70e. 70c, 71a, 72. 73a. 
Prod. Services: 82. 
Affiliated with NAB and RBS Radio Networks. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft Reed 2/6/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 sae 20 see Its see 
1 ti 5 4 3 2 

DISCOUNTS 
3tI 10t1 I5tI 20ti 25tí 

Per wk....... 5% 10% 15% 20% 25% 
10% additional discount for 52 consecutive week 
contract. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr IO min S min 2 min 

1 x, Sat. ...... __...._. 30 15 12 8 8 

MARQUETTE (1 AM; 1 FM) 
Marquette Count' -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDMJ 
1931 

® 
Subscriber to the NAB Radio Code 

Media Cede 4 223 7080 9.00 
Lake Superior Broadcasting Company. Inc., Mining 

Journal Bldg., Marquette, Mich. 49855. Canal 6-3524. 
I. PERSONNEL 

President -Frank J. Russell, Jr. 
General Manager -Robert J. Luke. 

2. REPRESENTATIVES 
Peerse Sates. 

3. FACILITIES 
1,000 w.; 1320 ke. Directional -night only. 
Operating schedule: 5:00 a,m, to midnight. EST. 

4. AGENCY COMMISSION 
15/0: rendered on 1st. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b. 9a, 4d, 5, 6a. 7a, 8. 
Rate Protection: 10a. lla, 12a. 13a. 14a. 
Basic Rates: 22a. 22b. 23a. 24h, 25a, 26, 28a, 29a. 
Contracts: 40a. 40e, 426, 95, 96. 47a. 48. 
Comb.: Cont. Discounts: 60b. 60k, 826, 62e. 
Cancellation: 70e. 70e. 71e. 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective July 1. 1957. 

Rates received June 17. 1957. 
(Sign -on to 7:80 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 car I/'L hr. 1/4 hr. 5 min. 1 

1 time.... 50.00 30.00 20.00 12.50 7.50 
26 times.. 47.50 28.50 19.00 11.87 7.12 
52 times.. 45.00 27.00 19.00 11.25 6.76 

104 times.. 42.50 25.50 17.00 10.62 6.87 
150 times.. 40.00 24.40 16.00 10.00 6.00 
260 times.. 38.50 22.50 15.00 9.37 5.62 

Is) 1 minute or 35 -word station break. 
(7:00 p.m. to sign -off) 

Above rates less 15%. 

WDMJ-FM 
1966 

Media Code 4 223 7081 7.00 
Lake Superior Broadcasting Co.. Box 700, Marquette, 

Mich. 40055. Phone 906-225-1313. 
I. PERSONNEL 

President -Frank J. Russell. 
General Manager -Robert J. Luke. 

2. REPRESENTATIVES 
Detrott-Peerse Sales. 

3. FACILITIES 
BAP 100.000 w.; 95.7 mc. 
Operating schedule: 7:30 am -11 cm. EST. 
Antenna ht.: 050 ft. ehnve average terrain. 

4. AGENCY COMMISSION 
15e time nNy: rendered nn 1st. 

5. GENERAL ADVERTISING See eoded regulations 
See WDMJ listing for coded regulations. 

TIME RATES 
ER 9/1/66 -Reed 9/16/66. 

6. SPOT ANNOUNCEMENTS Is 100x 2000 300x 
1 min or leas 8.00 5.50 5.00 4.50 

8. PROGRAM TIME RATES Ix 100x 200x 300x 
1 hr 70 60 48 36 
1/2 hr ...............__._._. 48 40 32 24 
1/4 hr _ 36 30 24 la 
5 min..._ 15 13 11 9 

MARSHALL 
Calhoun County -Map Location E-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMRR 
1964 

Media Code 4 229 7140 1.00 
Marshall Broadcasting Co.. 226 W. Michigan Ave.. 

Marshall. Mich. 49088. Phone 616-781-2841. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -John Meder. 
Program Director -Neil Rogers. 
News Director -Lee Roberts. 

November 1, 1968 

9. FACILITIES 
250 w.; 1540 he. Non -directional. 

4. ADGENCY Cting OMMISSIdule: OÑse-local 
sunset. EST. 

15/0 time only: during following month. 
5. GENERAL RATE POLICY 

TIME RATES 

Station operations temporarily suspended. 

MASON 
Ingham County -Map Location F-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WUNN 
1967 

Media Code 4 223 7170 8.00 
Wirth Broadcasting Co., Box 83. Mason. Mich. 48854. 

Phone 517-678-2488. 
I. PERSONNEL 

General Manager -Bruce Fan. 
3. FACILITIES 

250D w.; 1110 kc. Non -directional. 

4.OAGENCYaCOMMISSION 
local sunaeL EST. 

15% timet only. 
5. GENERAL ADVERTISING See Boded regulations 

General: la, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8a. 
Rate Protection: 10b, 1113. 12b, 13b, 14b. 
Basic Rates: 20b, 21b, 22a, 23a, 246, 25a, 26, 28a, 

28e. 
Contracts: 40e. 41, 42a, 446. 46. 
Comb.: Cont. Discounts: 60d. 61e. 
Cancellation: 70a. 71a. 72, 73. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 1 Eft 4/1/67 -Reed 9/22/07. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 260e 312x 

1 min 5.00 4.80 4.70 4.60 4.50 4.00 
8. PROGRAM TIME RATES 

Ix 26x 52x 156e 260e 312x 
1 hr 50.00 45.00 40.00 .._. ___ 
1/2 hr 30.00 27.50 25.00 __- 
1/4 hr 20.00 18.00 16.00 
5 min 10.00 9.00 8.00 7,75 1.50 7,00 

MENOMINEE 
Menominee County -Map Location C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAGN 
1952 

Media Code 4 223 7200 3.00 
Men -Mar Broadcasting Corp.. Glickman Bldg., 

Menominee. Mich 49858. Phone 906-863-5551. 
I. PERSONNEL 

Pres. & Gen'1 Mgr. -Loren B. Koesling. 
2. REPRESENTATIVES 

Detroit -Peerse Sales. 
Philadelphia, New York, Chicago -Continental Radio 

Sales. 
S. FACILITIES 

1,000 w. days. 250 w. nights: 1340 kc. 
Non -directional. 

Operating schedule: 5:55 am -10:30 pm. CST. 
4. AGENCY COMMISSION 

15%: no cash discount. 
5. GENERAL ADVERTISING See Boded regulations 

General: la, 3e, 3b. 9a. 5, 6e. 7b. 8. 
Rate Protection: 106, 11h. 126, 136, 14h. 
Basic Rates: 22b. 23a, 246, 25a, 28a, 29a. 
Contracts: 40a, 45, 48. 47a. 
Comb.: Cont. Discounts: 60e. 
Cancellation: 71e. 78a. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1964. 
Rates received November 26, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ...... 5.00 4.00 156 ti.._.._..._ 4.00 3.25 
26 ti........_._... 4.70 3.70 260 ti__......._ 3.50 2.95 
52 ti ...... 4.50 3.55 520 tt-_._.-_... 3.00 2.50 
104 ti 4.25 3.40 
ID's -75% of 30 -second rate. 

7. PACKAGE PLANS 
SALES MAKER PACKAGE RATES 

(Spots used in one week) 
1 min 30 see 1 min 30 see 

10 Plan 42.50 35.00 20 Plan 60.00 50.00 
15 Plan........ 02.00 44.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti.........-._._.__.__ 50.00 25.00 18.00 8.00 
26 tt...___.__._._.._ 45.00 22.00 14.00 7.65 
52 t1 ..... 40.00 21.00 12.00 7.20 
104 ti _._ 37.00 18.00 11.00 6.76 
156 ti.__...._ 36.00 17.00 10.00 6.40 
260 U ....... 35.00 18.00 9.50 5.65 

MIDLAND (1 AM; 1 FM) 
Midland County -Map Location F-8 

dee SRDS consumer market map and data at begs 
Ming of the state. 

WMDN 
1948 

Subscriber te the NAB Radio Code 
Medie Code 4 223 7260 7.00 
Midland Broadcasting Co., 1510 Bayliss et., Mid- 

land. Mich. 48640. Phone 517-631-5851. 
STATION'S PROGRAMMING DESCRIPTION 

WMDN: Programmed for adulte and young adults. 
MUSIC: general middle-of-the-road music, also popu- 
lar music and ballads. Early morning, country and 
western with farm news. Telephone conversation for- 
mat 10-11 am, live interviewe and audience partici- 
pation, emphasis on local community coverage. NEWS: 
on hour and half hour. News blocks noon -12:40 pm 
& 5:30-6:15 pm including local, sports and financial. 
Play-by-play high school sports. Concert music and 
standard tunes 9 pm -12M. Religious programming 

Spot Radio 

Sun. COMMERCIAL POLICY: 18 minutes maximum 
per hour. Remote pickups from shopping centers, 
fairs and special promotions. Contact Representative 
for further details. Rec'd 8/30/67. 

I. PERSONNEL 
President -Donald Sherman. 
General Manager -Peter A. Wolf. 

2. REPRESENTATIVES 
Detroit. Cleveland-Pearse Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Uperating schedule: 6:00 a.m. to midnight week- 
days: R:00 a m. to midnight Sunday. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4e, 4d, 5. 6a, 713, 8. 
Rate Protection: 10e. lie, 12e, 13c, 14e, 15e, 16. 
Basic Rates: 206, 21a, 21b, 22a, 23a, 24b, 27, 28e, 

29a. 
Contracts: 40a. 41, 94a, 45, 46, 47a, 51b. 
Comb.: Cont. Discounts: 60a. 60e, 61a, 62d, 
Cancellation: 72. 73a. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS Radin Network. 

TIME RATES 
Eft 7/1/68 -Reed 5/29/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 260x 312e 500x 

1 min 5.00 4.75 4.50 9.25 4.00 3.75 3.50 
30 sec 3.75 3.60 3.45 3.30 3.10 3.00 2.80 
10 sec: 60% of 1 -min. 

8. PROGRAM TIME RATES 
Ix 26x 
42 40 

1/2 rhr 80 28 
1/4 hr_ 20 18 
5 min. 11 10 

52x 
38 
26 
17 

9 

WQDC (FM) 
1961 

I04x 260x 312x 
36 32 30 
24 22 20 
16 14 12 

8 7 6 

1321F m[] 
A Mid -States Station 

Media Code 4 223 7320 9.00 
Rabeo. Inc.. 229 E. Main St., Midland, Mich. Phone 

517-695-8971. 
I. PERSONNEL 

President -New S. Arbury. 
Gen'l Mgr. & Vice-Pres.-Al Berg. 

2. REPRESENTATIVES 
Herbert E. Oroskin & Co. 

8. FACILITIES ERP 40.000 w.; 99.7 mc. 
Operating schedule: 6:30 am -midnight Mon thru Sat; 
9:00-11:30 pm Nun. EST. 
Antenna ht.: 147 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only, following month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: le. 26. 3a, 36. 3d, 4e. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. Ilc. 126, 13h, 14c, 15e. 16. 
Basic Rates: 21b, 226, 246. 24c, 25a. 26, 28a, 28e, 

29a. 
Contracts: 40a, 42e, 42e, 43, 44a, 45, 46, 47a, 48, 

50, 51e. 
Comb.; Cont. Discounts: 60a, 60g. 61a, 62a. 
Cancellation: 70b. 70d, 71e, 72, 73a, 
Prod. Services: 80, 81, 82. 
Member: The Groskin Group. 

TIME RATES 
Rates effective November 1, 1964. 

Rates received October 27, 1964. 
Clase A-8:00 am -10:00 pm. 
Clase B-7:00-8:00 am and 10:00-11:30 pm. 
Class C-0:30-7:00 am and 11:30 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE Class 

A 
1 tl ..... _____________________ 11.50 
26 tt...._..__..._..._....._....._.__........._ 11.00 
52 ti._.._ ._.._..._. _. 10.50 

260 ti __._... 9.50 
8. PROGRAM TIME RATES 

CLASS A 
1 hr 

1 tt....... _ 63.00 
26 ti...._..__._.___. 60.00 
52 ti_._...._...__........ 57.00 

260 tL. 52.00 
CLASS B 

1 ti... 55.00 

52 ti....._...._ 50.00 
158 ti..._.._.___._......._ 47.00 
260 ti...._ __ ..... ..... 45.00 

CLASS C 
1 ti ._.._...._....._..... _.... 39.00 25.00 
26 tl _...._._....-.._. 37.00 23.00 
52 ti _.._-__............_.... 35.00 21.00 
106 tl _._...__..._.._......_... 33.00 20.00 
260 ti 31.00 19.00 

Class Class 
B C 

10.00 7.00 
9.50 6.75 
9.00 6.50 
8.50 6.00 
8.00 5.75 

1/2 hr 1/4 hr 
40.00 29.00 
38.00 26.00 
36.00 24.00 
34.00 22.00 
32.00 20.00 

35.00 
33.00 
31.00 
29.00 
27.00 

MONROE (1 AM; 1 FM) 

25.00 
23.00 
21.00 
19.00 
17.00 

17.00 
15.00 
14.00 
13.00 
12.00 

5 min 
18.00 
17.00 
16.00 
15.00 
19.00 

15.00 
14.50 
13.50 
12.50 
12.00 

10.50 
10.00 
9.50 
9.00 
8.50 

Monroe County -Map Location G -Il 
See SItDS consumer market map and data at begin- 
ning of the State. 

WQTE 
1956 

Media Code 4 223 7380 3.00 
560 Broadcasting Corp., Whittler Hotel. 415 Burns 

Dr.. Detroit. Mich. 48214 Phone 313-022-9400. 
STATION'S PROGRAMMING DESCRIPTION 

WQTE: MUSIC: only standard popular albums used, 
programmed In 7-10 min uninterrupted segments. No 
personalities. Time and temperature given every 2 
records in drive time and bracketed by clustered 
commercials. NEWS: 5 min segments at quarter to 
each hour. UPI and UPI audio service. 8:15 am & 
4:15 ram 5 min sports featurette. Contact Representa- 
tive for further details. Recd 2/29/68. 

Stations 

MICHIGAN 
I. PERSONNEL 

Tres. & Gen'l Mgr. -Richard E. Jones. 
Operations Mgr. & Chief Eng. -Irving Laing. 
Musical Director -Thomas M. Jones. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
500 w. days: 560 kc. Directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: le. 1b, 2a, 3a. 3d, 4e. 9d, 5, 6a, 76, 8. 
Rate Protection: 10b. 11b, 146, 16. 
Basic Rates: 20a. 23a, 24a, 25a, 28e. 28c. 29s, 33e. 
Contracts: 40a, 41, 45, 48, 47e. 
Comb.: Cont. Discounts: 60e, 60e. bog. 
Cancellation: 71e. 
Talent and remote charges billed separately. 
For fixed position spots add 10% to applicable rates. 

TIME RATES 
No. 12 Eft 2/1/68-Rec'd 1/2/68. 

Class AA -6:30-9:30 am and 3:00-7:00 pm Mon thru 
Fri. 
Class A-6:00-6:30 am. 9:30 am -3:00 pm, and 7:00 
pm -sign -oft Mon thru Fri; all day Sat and Sun. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Consecutive Broadcast Weeks in Contract Year 
1 MINUTE 

PER WK: 6ti 12 t1 18t1 2481 30+ 
1 wk ._ 48.00 45.00 42.00 39.00 36.00 
14 wk. ._ 47.00 44.00 41.00 38.00 35.00 
27 wk 96.00 43.00 40.00 37.00 34.00 
40-52 wk. 45.00 42.00 39.00 36.00 33.00 

30 SECONDS 
1 wk 38.00 35.00 32.00 29.00 26.00 
14 wk 37.00 34.00 31.00 28.00 25.00 
27 wk. 36,00 33.00 30.00 27.00 24.00 
40-52 wk. 35.00 32.00 29.00 26.00 23.00 

10 SECONDS 
1 at 20.00 19.00 18.00 17.00 16.00 
14 wk 19.00 18.00 17.00 18.00 15.00 
27 wk 18.00 17.00 16.00 15.00 14.00 
40-52 wk 17.00 16.00 15.00 14.00 13.00 

CLASS A 
1 MINUTE 

1 wk 32.00 31.00 30.00 29.00 28.00 
14 wk 31.00 30.00 29.00 28.00 27.00 
27 wk 30.00 29.00 28.00 27.00 26.00 
40-52 wk....-...._. 29.00 28.00 27.00 26.00 25.00 

30 SECONDS 
1 wk 28.00 26.00 24.00 22.00 20.00 
14 wk 27.00 25.00 23.00 21.00 19.00 
27 wk 28.00 24.00 22.00 20.00 18.00 
40-52 wk 25.00 23.00 21.00 19.00 17.00 

10 SECONDS 
1 wk 13.50 13.00 12.50 12.00 11.50 
14 wk 13.00 12.50 12.00 11.50 11.00 
27 wk 12.50 12.00 11.50 11.00 10.50 
40-52 wk 12.00 11.50 11 00 10.50 10.00 
10 second spots cannot be combined with other spots 
for frequency discounts. 

IO. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

Consecutive Broadcast Weeks in Contract Year 
CLASS AA 

PER WK: 6ti 12 ti 18 ti 24t130í 
1 wk 60 56 52 48 44 
14 wk 56 52 48 44 40 
27 wk _.-.......... ....... 52 48 44 40 38 
40-52 wk...-_ ...... _...._......._ 98 44 40 38 32 

CLASS A 
1 wk _ 54 50 48 42 38 
14 wk ........ 50 46 42 38 34 
27 wk 46 42 38 34 30 
40-52 wk. 42 38 34 30 26 

(D&CR) 

WVMO (FM) 
1967 

Medie Cede 4 223 7440 5.00 
Monroe Broadcasting Co., Box 701. Monroe, Mich. 

48161. Phone 313-242-7373. 
I. PERSONNEL 

President -Paul Braunlich. 
Station Manager -Ed Fortin. 

3. FACILITIES 
ERP 3.000 w.; 98.3 mc. 
Operating schedule: 6 am -11 pm. EST. 
Antenna ht.: 336 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 10th of following month, 

5. GENERAL ADVERTISING See ended regulations 
General: 2b, 3a, 3d. 9a, 5. 6e. 
Rate Protection: 15b. 
Basle Rates: 20b. 21e, 22a, 23a, 24e. 296. 
Contracts: 40a, 41, 44b, 45. 46. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 71a. 72, 73b. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 5/1/67-Rec'd 6/28/67. 
6. SPOT ANNOUNCEMENTS 

PER W K : 6 01 25 t1 50 tI 100 ti 
1 min..._ ...... _..___.._. ...... _.. 4.00 3.60 3.40 3.00 
30 sec._ ......._ 3.00 2.70 2.50 2.20 
10 sec. _..- 2.00 1.80 1.70 1.50 

CONSECUTIVE WEEK DISCOUNTS 
6 wk -5% 13 wk -10% 26 wk -15% 52 wk -20% 

MOUNT CLEMENS 
Macomb County -Map Location H-9 

See SItDS ransomer market map and data st 
ring of the State. 

See Detroit Urban Area 

begin- 
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MICHIGAN 

MT. PLEASANT (l AM; I FM) 
Isabella County -Map Location E-8 

See BRIM consumer market map and data at begin- 
ning of the State. 

WCEN 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 223 7500 6.00 
Central Michigan Broadcasters, Inc., Boo 407, Blue- 

grass Rd., Mt. Pleasant, Mich. 48858. Phono 773- 
961. 

I. PERSONNEL 
President -Anthony F. Bielawskl. 
General Manager -Charles Anthony. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Mi'hixan-Michigan Spot Sales. 

3. FACILITIES 
1,000 w.; 1150 kc. Directional nights. 

4. AOGENCY COMMISSIONa.m. 
to 11:15 p.m. EST. 

15/0: 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 3b, 3d, 4a, 4d, 5. 6a, 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 22a. 24b. 24e, 25a, 28c, 29a. 
Contracts: 40a. 49a, 46, 47a. 48, 51a. 
Comb.; Cont. Discounts: 60f, 62d. 
Cancellation: 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with MRS. 

TIME RATES 
No. 7 EF 4/1/68-Rec'd 3'11/68. 

6. SPOT ANNOUNCEMENTS 
1 min 1 min 

1 o 6.00 312 x...........__ ............. 3.75 
52 x 5.50 520 z 3.50 
104 x 5.00 1000 z......._ ................. 3.25 
156 x..._ 4.50 2000 z 3.00 
260 z..._ ............... 4.00 

7. PACKAGE PLANS 
PER WK: 10 ti 20tì 30ti 

1 min 5.00 4.50 4.00 
30 sea 4.50 4.00 3.50 
10 sec -50+ per wk, 1.80. 

8. PROGRAM TIME RATES 
Ix 520 104E 156x 260x 3I2x 

1 hr 40.00 38.00 36.00 34.00 32.00 30.00 
1/2 hr 30.00 24.00 22.00 20.00 18.00 18.00 
1/4 hr 20.00 17.00 16.00 15.00 14.00 13.00 
10 min 15.00 12.00 11.00 10.00 9.00 8.00 
5 min 10.00 9.00 8.00 7.00 6.00 5.50 

WCEN-FM 
1963 

Media Code 4 223 7501 4.00 
Central Michigan Broadcasters, Inc. Box 407, Blue- 

grass Rd., Mt. Pleasant, Mich. 48858. Phone 773- 
5961. 

I. PERSONNEL 
President -Anthony F. Bielawskl. 
General Manager -Charles Anthony. 

3. FACILITIES 
ERP 16,000 w.; 94.5 mc. 
Operating schedule: 5:40 am -11:15 pm. EST. 
Antenna ht: 220 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3d, 4a, 4d, 5, 6a, 71, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 24b 24c, 25a, 28c, 29a. 
Contracts: 40a, 44a, 46, 97a. 98. 51a. 
Comb.- Cont. Discounts: 60f, 62d. 
Cancellation: 71a, 72, 73a. 
Prod. Services: 82. 
Member: Fine Music Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Card received July 6, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 5.00 4.25 280 ti 3.75 3.00 
52 ti 4.75 4.00 312 ti 3.50 2.75 
194 ti 4.50 3.75 365 tl 3.25 2.50 
156 ti 4.25 3.50 130 ti 2.40 1.90 

MUNISING 
Alger County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGON 
1956 

Media Code 4 223 7560 0.00 
Pictured Rocks Radio Corporation, First Nat'l Bank 

Bldg.. Munising and Elm St., Munising, Mich. 
49862. Phone 906-387-2518. 

I. PERSONNEL 
Gen'l & Sales Mgr. -James E. Poeske. 

2. REPRESENTATIVES 
Pearce Sales. 
Continental Radio Sales. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 kc. Non -direc- 
tional. 
Operating schedule: 6:00 am -10:00 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING Bee Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 4a, 5, 8a, 7a, 8. 
Rate Protection: 10a, Ila, 12a, 13a, 14a, 15a, 15h. 
Basic Rates: 21a, 21d, 22a, 23a, 24b. 25a, 28a, 28c, 

29a. 
Contracts: 40a, 41, 44a, 45. 
Comb.; Cont. Discounts: 60b, 82b. 
Cancellation: 71e. 72, 73b. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
ER 6/1/86-Rec'd 4/11/66. 

A -Sion thru Sun 6 am -7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: In 26x 52x 104x 156x 260x 

A.. 4.00 3.70 3.55 3.40 3.25 2.95 
B.. 3.20 3.00 2.85 2.70 2.60 2.35 

20/30 SEC: 
A. 3.20 3.00 2.85 2.70 2.60 2.35 2.00 
B.. 2.90 2.70 2.55 2.40 2.35 2.10 1.80 

10 SEC: 
A.. 2.40 2.20 2.15 2.05 1.95 1.70 1.50 
B.. 2.15 2.011 1.95 1.85 1.75 1.50 1.35 

7. PACKAGE PLANS 
PER WK, ROS: IO ti 15tí 
1 min 32.50 44.25 
20/30 sec . 26.00 35.25 
10 sec 19.50 25.50 

8. PROGRAM TIME RATES 
I HR: I x 26x 52x 104x 156x 312x 

A 35 29 27 25 23 20 
B 31 26 25 23 21 18 

1/2 hr: 80% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

MUSKEGON (3 AM; 1 FM) 

520x 
2.50 
2.00 

20 ti 
50.00 
40.00 
30.00 

Muskegon County -Map Location D-9 
See SRDS consumer market map and data at begin- 
ning of the State. 

WFFM(FM) 
I962 

Media Code 4 223 7620 2.00 
Greater Muskegon Broadcasting, Inc., 517 W. Giles 

Rd., Muskegon. Mich. 99445. Phone 616-744-1871. 
STATION'S PROGRAMMING DESCRIPTION 

WFFM(FM) : Programmed for adults. 
MUSIC 86%: standards. Classics 3 hours Sun pm. 
NEWS: hourly. Public service, 11 am -noon. Station 
broadcasts all weather alerts for area. Air personali- 
ties broadcast marathons for fund drives. COMMER- 
CIAL POLICY: maximum 5 minutes hourly, except 
during 8-9 am simulcast. Contact Representative 
for further details. Reed 7/21/67. 

I. PERSONNEL Gent Mgr.-Beverlie Curtis. 
Sales Mansger-Howard Sicard. 
Program Director -James Fleischer. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 2.900 w.: 106.9 mc. 
Operating schedule: 8:00 am -midnight. EST. 
Partial simulcast operation with WMUS, WFFM 
(FM). 

4. AGENCY COMMISSION 
15% on net time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 315. 9a, 5, 6a, 7a, 8. 
Rate Protection: lob, 11h. 
Basic Rates: 20a, 22a, 23a. 
Contracts: 90a. 
Cancellat ion: 73a. 
Affiliated with MBS and NAS Radio Networks. 
Member: The Groskin Group. 

TIME RATES 
EF Recd 1/4/67. 

6. SPOT ANNOUNCEMENTS 
15x 30x 60x 90x 120x 180x 

1 min 8.00 6.75 6.00 5.25 5.00 4.75 

WKBZ 
1926 

American Information Network 

Subscriber to the NAB Radio Code 
Media Code 4 223 7680 6.00 
Reams Communications Corp., Box 238, 592 W. 

Pontaluna lid., Muskegon, Mich. 49443. Phone 616- 
798-2141. 

I. PERSONNEL 
President -Frazier Reams, Jr. 
Vice-Pres. & Gen'l Mgr. -Hai Waddell. 
Program Director -Charles P. Hoover. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Detroit -Michigan Spot Sales. 
South, Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 
1,000 w.; 850 kc. Directional -same pattern all hours. 
Operating schedule: 5:30 a.m. to midnight. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 9d, 5. 6a, 7b, 8. 
Rate Protection: 10e. 11e, 12e, 13e, 14e. 16. 
Buio Rates: 20b, 21a, 22a, 22b, 23a, 23b, 24a, 28a, 

29a, 321), 33a. 
Contracta: 40a, 41, 423, 42c, 44a, 45, 46, 47a, 48, 

49, 50. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 601, 61a. 
Cancellation: 70a, 70c, 71a, 72. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective August 1, 1980. 
Rates received July 29. 1960. 

Rev. (Comb. Pkg. Dis.) rec'd June 6. 1962. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 U. 13 U. 26 U. 52 U. 104 ti. 260 ti. 
1/2 hour..._. 36.00 34.20 32.40 30.60 28.80 27.00 
1/4 hour 24.00 22.80 21.60 20.40 19.30 18.00 

5 minutes 12.00 11.40 10.80 10.20 9.80 9.00 
1 minute 7.00 6.65 6.30 5.95 5.60 5.50 

7. PACKAGE PLANS 
Run -of -schedule, floating within 1/2 -hour periods. 
Per week: 1 min. 30 gee. 

10 announcements, each...... 5.50 4.00 
20 announcements, each 4.75 3.50 
30 announcements. each 4.00 3.00 

WMUS 
1947 

Media Code 4 223 7740 8.00 
Greater Muskegon Broadcasters. Inc.. 517 W. Giles 

ltd., Muskegon. Mich. 49445. Phone 616-744-1671. 
STATION'S PROGRAMMING DESCRIPTION 

WMUS: Programmed for adults and young adults. 
MUSIC 70%: country and western sign -on -sign -off. 
ENTERTAINMENT: 5 air personalities emcee entire 
operation. Telephone requests, sponsor contests, syndi- 
cated guest shows. Station participates in fund drives 
for community activities. Personalities available for 
remote broadcasts. Station sponsors country and west- 
ern shows. SPORTS 8%: local sports figure and 
network sports. Ethnic: Sat afternoon polka party 3 
hours. RELIGIOUS: Sun music, drama, services. 
Contact Representative for further details. Rec'd 
8/7/67. 

I. PERSONNEL 
Station Manager -Mrs. B. Curtis. 
Program Director -James A. Fleischer. 
Sales Manager -Howard Sicard. 

2. REPRESENTATIVES 
G111 -Perna. Inc. 

3. FACILITIES 
1,000 w. days; 1090 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
Partially simulcast operation. For non-simuleae 
facilities see WFFM (FM) listing. 

4. AGENCY COMMISSION 
15% on net time only: no rash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 3h. 9a. 5, 6a, 7a, 8. 
Rate Protection: lob, 11h. 12h, 13b, 14b. 
Basic Rates: 20a, 220, 23a. 
Contracts: 90a. 
Cancellation: 73a. 
Affiliated with MRS and NAS Radio Networks. 
Member: Groskin Group. 

TIME RATES 
Eft Reed 1/4/67, 

6. SPOT ANNOUNCEMENTS 
lx 52x 104x 208x 312x 500x 

1 min 7.25 7.00 6.75 6.50 6.00 5.50 
30 ser: 80% of 1 -min 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 5 win 

1 x 70.00 52.50 25.00 
52 o 65.00 45.00 20.00 

10. SPECIAL FEATURES 
I ti 52 ti 104 ti 312 ti 

Per week 15 12 10 8 

WTRU 
1949 

NBC Radio Network 
Media Code 4 223 7800 0.00 
Regional Broadcasters of Michigan, Inc.. Summitt 

and Getty Sts.. Muskegon Ms., Mich. 49444. 
Phone 616-733-2126. 

Sí5111 ne address: Box 248. Muskegon Hts., Mich. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Frederick P. Tascone. 
Program Manager -Gil King. 

2. REPRESENTATIVES 
Alan Torhet Associates, Inc. 

3. FACILITIES 
5.000 w.; 1600 ke. Non -directional -days. Direction.. 
-nights. 
Operating schedule: 5:30-12:30 am. EST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General la. 2a. 3a. 3h. 9a, 5. 6a. 8. 
Rate Protection: 10b, 11h. 12h. 13h. 14h. 
Basic Rates: 20a. 22a, 226, 24a, 24b, 25a, 28a, 29a. 
Contracts: 90a. 95. 98, 48. 
Comb.: Cont. Discounts: 60c. 60k, 61e, 62b. 
Cancellation: 70a. 70e. 71a, 73a. 
Affiliated with NBC Radio Network. 
In combination with WORD, see that listing. 

TIME RATES 
No. N-4 Eff 1/1/68-Rec'd 2/5/68. 

AA -Mon thru Fri 6-9 am & 3-8 pm. 
A -Mon thru Fri 9 am -3 um & 6-8 pm; Sat & Sun 
all day. 
B -Daily 5:30-6 am & 8 pm -midnight. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 1 t 12 ti 18 ti 24 ti 30tí 
1 min 7.50 7.25 7.00 6.75 6.50 
30 sec 6.00 5.80 5.60 5.40 5.20 
10 sec 4.50 4.35 9.20 4.05 3.90 

CLASS A 
1 min 7.00 6.75 6.50 6.25 6.00 
30 sec 5.60 5.90 5.20 5.00 4.80 
10 sec 9.20 9.05 3.90 3.75 3.60 

CLASS B 
1 min 5.00 4.75 4.50 4.25 4.00 
30 sec 9.00 3.80 3.80 3.40 3.20 
10 sec 3.00 2.85 2.70 2.55 2.90 

MUSKEGON HEIGHTS 
Muskegon County -Map Location D-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WKJR 
1965 

Media Code 4 223 7860 4.00 
Muskegon Heights Broadcasting Co., Inc., Box 178. 

Seaway at Glendale, Muskegon Efts., Mich. 49444. 
Phone 618-733-2631. 

I. PERSONNEL 
General Manager -William E. Kutner. 
Sales Representative -Judson E. Richardson III. 
Sta. & Sales Mgr. -James R. Stapleton. 

2. REPRESENTATIVES 
Call station collecL 

3. FACILITIES 
1.000 w. days; 1520 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4b, 4d, 5, 6a, 8. 
Rate Protection: 10b. 11b, 12b. 13b. 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a, 26, 

28a, 29a. 

Contracts: 40a, 42b, 46, 48. 
Comb.; Cont. Discounts: 60a. 61a, 01h, 62b. 
Cancellation: 70a, 70c. 71a, 73a. 
Rates include service of scheduled announcer. 

TIME RATES 
Et! ltec'd 8/8/68. 

6. SPOT ANNOUNCEMENTS 
PER WK, 1 MIN: I wk 13 wk 26 wk 52 wk 
6 ti 5.25 5.00 4.75 4.50 
12 ti 5.00 9.75 4.50 4.25 
18 ti 4.75 4.50 4.25 4.00 
24 ti 4.50 4.25 4.00 3.75 
30 ser: 757 of 1-ntin. 10 sec: 50% of 1 -min, 

8. PROGRAM TIME RATES 
PER WK: I hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti 60 30 18 14 10 
3 ti 50 27 15 12 8 
n ti 45 25 11 11 
26 to 52 weeks, 6 am -sign -off. 

NEWBERRY 
Luce County -Map Location E-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WNBY 
1966 

Subscriber to the NAB Radio Code. 
Media Code 4 223 7920 6.00 
Newberry Broadcasting Co., Box 1, Newberry, Mich. 

49868. Phone 1000. 
I. PERSONNEL 

Gen'l & Sales Mgr. -Lee Van Dam. 
News Director -Mike Buchanan. 
Traffic Director -B. McCallumore, 

3. FACILITIES 
1,000 w.; 1450 he, Non -directional. 
Operating schedule: 6 am -11 pm. EST. 

4. AGENCY COMMISSION 
15/0 time; payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15a, 15b. 
Basic Rates: 21d, 22b, 23a. 24b, 25a, 28b, 28c, 30, 

23b. 
Contracts: 40a, 41, 43, 44a, 45, 48, 47e, 51a, 51e, 
Comb.; Cont. Discounts: 60b, 60d, 60g, 62b. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. R-1 Eff Rec'd 7/20/66. 

6. SPOT ANNOUNCEMENTS 
312x 2600 2080 156E 104x 52x la 

1 min 2.60 2.95 3.20 3.55 3.80 4.10 4.65 
7. PACKAGE PLANS 

10tí 15 ti 2001 
Per wk 32.00 44.25 52.00 

SATURATION PACKAGE 
20 1 -min; 10 30 -sec; 15 15 -sec 92.50 

10. SPECIAL FEATURES 
SPORTS 

(Net to Station) 
Per 1/4 hr 17. Single sponsor..._...._._ 58. 
Plus line charge. 

NILES 
Berrien County -Slap Location C-11 

See SRDS consumer market map and data at begin- 
ning of the State. 

WNIL 
1956 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 223 7980 0.00 
Niles Broadcasting Company. 210 S. Philip Rd.. 

Niles, Mich. 49120. Phone 616-683-5432. 
I. PERSONNEL 

General Manager -James H. Mitchell. 
Sales Manager -Charles Frey. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
500 w.; 1290 ke. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset week- 
days; 8:00 a.m. to local sunset Sundays. EST, 

4. AGENCY COMMISSION 
15/0 net time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 3d, 4a, 5. 8a. 7b, 8. 
Rate Protection: 10h, 11h, 12h, 13h, 14h. 
Basic Rates: 20b, 21a, 225, 23a, 24b, 25a, 28c, 29a. 
Contracts: 40a, 44b. 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60b, 60f. 61e, 62d. 
Cancellation: 705, 70e, 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with Keystone Broadcasting System. 

TIME RATES 
Rates effective November 1. 1956. (Card No. 1.) 

Card received October 22, 1956. 
Rev. (20 -SO sec. rates) received May 24. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 1/4 5 1 30-50 10 
hr. hr. min. min. see. see. 

1 time 42.00 28.00 14.00 8.30 5.46 4.55 
13 times._ 39.20 26.60 12.60 5.60 4.75 7.85 
26 times.._ 56.40 25.20 11.90 5.25 4.40 8.50 
52 times..-. 33.60 22.40 11.20 4.90 4.05 7.17 

104 times 30.80 21.00 10.50 4.65 3.70 2.50 
158 times 28.00 18.20 9.80 4.20 3.75 2.45 
280 times 25.20 16.80 9.10 3.85 7.00 2.10 
500 times 21.00 14.00 7.00 3.50 2.85 1.75 
1 -minute and 10 -second announcements are combinable 
to earn lower frequency discount on all announeementa. 
All programs of 5 minutes or longer are combinable 
to earn a lower frequency discount on all programs. 
Annouhcements and programs, however, not eombleable 
to earn frequency discounts. Frequency discounts are 
retroactive and earned discounts are determined by 
total number of broadcasts used within 1 year. 

(This listing continued on next page) 
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Niles -W N I L -Continued 
7. PACKAGE PLANS 

SATURATION PACKAGES 
(Run -of -Schedule) 

To be used within period of 7 consecutive days: 
30 1 -minute announcements __.._ 105.00 
60 10 -second announcements 105.00 
15 1 -minute and 30 10 -second announcements 105.00 
30 20- or 30 -second announcements ......... 79.50 
Saturation announcements are combinable with re- 
gular announcements for earning frequency dlseounts. 

OTSEGO 
Allegan County -Map Location D-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAOP 
1962 

Subscriber te the NAB Radio Code 

Media Code 4 223 8040 2.00 

Allegan County Broadcasters, Inc Box 980. Otsego, 
Mich. 49078. Phone 616-692-6851 (Otsego); 616- 
673-3131 (Allegan). 

I. PERSONNEL 
Manager -A. R. Workman. 

2. REPRESENTATIVES 
Michigan Spot Sales. Inc. 

3. FACILITIES 
1,090 w. days: 980 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, llb. 12b. 13b. 
Basic Rates: 22b. 23a, 24b, 26, 28a, 29a. 
Contracts: 40a. 46, 47a. 
Comb.: Cont. Discounts: Bob. 61b, 62e. 
Cancellation: 70a, 70c, 71b, 730. 

TIME RATES 
Rates effective April I. 1984. 
Card received June 29, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 sec 

1 ti 4.40 4.00 2.25 
26 ti 4.10 3.50 2.05 
52 ti 3.90 3.15 1.90 
104 ti 3.60 2.85 1.75 
280 ti 3.30 2.55 1.60 
312 ti 3.00 2.30 1.45 
365 ti 2.75 2.05 1.30 
624 ti 2.45 1.80 1.15 
1248 ti 2.15 1.40 1.00 

7. PACKAGE PLANS 
PER WK: 1 min 30 sec 10 gee 
10 ti, ea 3.50 2.75 1.75 
20 ti. ea 3.25 2.50 1.50 
30 ti. ea 3.00 2.25 1.25 

OWOSSO 
Shtawassee County -Map Location F-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WOAP 
1947 

Subscriber to the NAB Radio Cede 

Media Code 4 223 8100 4.00 
Owosso Broadcasting Co.. 2301 N. Shiawassee, Owosao, 

Mich. 48867. Phone 517-725-8196. 
I. PERSONNEL 

Station Jlanager-Jferrill Walker. 
2. REPRESENTATIVES 

The Devney Organization, Inc. 
3. FACILITIES 

1.000 w. days; 1080 he. Non -directional. 
Operating schedule: Sunrise- local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regu)at)aas 
General: la, 3a, 3h, 4a, 4d, 5. 6a, 7a. 
Base Protection: 15 

a, 
b. 

Basic Rates: 20a, 22b, 23a, 29b, 25a, 29a. 
Contracts: 400. 45, 96, 48. 
Cancellation: 71a, 73a. 

TIME RATES 
Rates effective May 1. 1965. (Card No. 4.) 

Card received June 3, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min '30 sec 
1 ti 6.95 5.55 104 ti 5.65 4.55 
13 ti 6.60 5.30 208 U 5.35 4.30 
26 tt..._........... 6.40 5.15 31"- ti 5.00 4.00 
52 ti 6.00 4.80 

PETOSKEY (2 AM; 2 FM) 
Emmett County -Map Location E-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJML 
I966 

Media Code 4 223 8160 8.00 
Harrington Broadcasting Co.. Perry -Davis Hotel, 

Petoskey, Mich. 99770. Phone 618-347-8706. 
I. PERSONNEL 

President -John Harrington. 
General Manager -Glenn H. Casey. 
Sales Manager -David K. Williams. 

2. REPRESENTATIVES 
Holman Company, Incorporated. 
Michigan Spot Sales, Inc. 

3. FACILITIES 
10.000 w.; 1110 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3d, 4a, 4d, 5, 3a. 
Rate Protection: 10e. 
Contracts: 40a, 41, 45, 46, 47c, 49. 
Cancellation: 72, 73a. 
Prod. Services 80. 81, 82. 
Member: Northern Power Network. 

TIME RATES 
ER 1/1/67 -Reed 12/20/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 26ex 520x I000x 

1 min 7.05 6.60 6.35 5.50 5.30 5.05 4.70 
30 sec 5.65 5.30 5.10 4.40 4.25 4.05 3.75 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
PER WK: (ti 10tí 2001 30tí 
1 min 7.05 5.50 5.05 4.70 
30 sec 5.65 4.40 4.05 3.75 
10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
1/4 hr IO min 5 min 

1 z 35.30 26.50 17.65 
DISCOUNT 

3 ti per ok 10% 5 ti per wk.. 15% 

WJML-FM 
1965 

Media Code 4 223 8161 6.00 
John Harrington, Perry Davis Hotel, Petoskey, Mich. 

49770. Phone 616-347-8706. 
I. PERSONNEL 

President -John Harrington. 
General Manager -Glenn H. Casey. 
Sales Manager -David K. Williams. 

2. REPRESENTATIVES 
Hal Holman Company. 
Michigan Spot Sales, Inc. 

3. FACILITIES 
ERP 28.000 w. (hertz.), 28,000 w. (vert.); 98.9 mc. 
Operating schedule: 18 hours. EST. 
Antenna ht.: 800 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; payable when rendered. 

5. GENERAL RATE POLICY 
TIME RATES 

ER Rec'd 5/19/66. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
PER WK: I tl Oti II ti 18ti 214 - 
Ea 4.00 3.75 3.50 3.25 3.00 
10 -second ID's -50% of minute rate. 

WMBN WMBN-FM 
1946 1967 

t1At 

Subscriber to the NAB Radio Cede 
Media Code 4 223 8220 0.00 
Midwestern Broadcasting Co., Paul Bunyan Bldg.. 

Traverse City. Mich. 49884. Phone 816-947-7675. 
STATION'S PROGRAMMING DESCRIPTION 

WMBN: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
on hour and half hour- 6 am -noon middle-of-the-road 
music, interviews, comedy, weather, community news. 
Noon -1 pm news, weather, snorts, farm, religion- 1-6 
pm middle-of-the-road music. SPORTS: major league 
baseball, professional, college, high school football 
and basketball. N9 personality endorsements. FM: 
week-ends middle-of-the-road music with news on 
hour. Contact Representative for further details. Rec'd 
8/7/67. 

I. PERSONNEL 
General Manager -Les Biederman. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 Ica. 

Non -directional. 
Licensed to operate full time. EST. 
FM -ESP 2,200 w. : 96.7 mc. Stereo. 
Antenna ht.: 212 ft. above average terrain. 
Operating schedule: 6 am -11:15 pm. EST. 

4. AGENCY COMMISSION 
15/0 station time only; 10 days. 

5. GENERAL ADVERTISING- See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a. 5, 6a, 7b, 8. 
Rate Protection: lob, 11b. 12b, 13b, 142, 15b. 16. 
Basic Rates: 20a. 210, 22a, 23a, 24b, 25a, 26, 27, 

28b. 29a. 30, 31, 33a. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 46, 47e, 48, 49. 

50, 51a. 
Comb.: Cont. Discounts: 60a. 61a, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73b, 
Prod. Services: 80. 82. 
Affiliated with NBC Radio Network. 
Member: Paul Runyan Network. 

TIME RATES 
ER 2/1/67 -Reed 12/20/68. 

AA -6:30-9 am & 4-6 pm. 
A -All other times. 

7. PACKAGE PLANS 
PER WK: I ti 6ti I2ti 18 ti 24tí 304 - 

AA 8.00 7.75 7.50 7.00 6.50 6.00 
A .._.._ 6.50 8.25 8.00 5.50 5.00 4.50 

20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 
CONTRACT DISCOUNTS 

26 wk -4% 52 wk -8% 
8. PROGRAM TIME RATES 

Ix 26x 520 104x 
1/4 hr_... 27.00 25.00 24.00 23.00 
10 min..._ 17.00 18.00 15.00 14.00 
5 min. 122.00 11.00 10.00 9.50 

CONTRACT DISCOUNTS 
26 wk -4% 52 wk -8% 

260x 312x 
22.00 20.00 
13.50 13.00 

9.00 8.50 

PONTIAC 
Oakland County -Map Location G-9 

See SRDS consumer market map and data at begin - 
sing of the State. 

See Detroit Urban Area 

PORTAGE 
Kalamazoo County -Map location D-10 

See SRDS consumer market map and data at beginning 
of the State. 

See Kalamazoo 

PORT HURON (2AM) 
St. Clair County -Map Location H-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WH LS 
1938 

Subscriber to the NAB Radio Code 
Media Code 4 223 8280 4.00 
Stevens-Wismer Broadcasting, Inc., 932 Military St., 

Port Huron. Mich. 48060. Phone 313-982-8536. 
I. PERSONNEL 

General Manager -John F. Wismer. 
2. REPRESENTATIVES 

Michigan Spot Sales. Inc. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1450 kc. 
Non -directional 

Operating schedule: 5:00 a.m. to 1:00 a.m. EST. 
4. AGENCY COMMISSION 

15% on net time only: no cash discount. 
5. GENERAL RATE POLICY 

60 -day protection on rate changes. 
Affiliated with MBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 1/1/68-Rec'd 11/30/67. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 10 see 
1 z 6.00 5.25 3.50 
26 z 5.50 4.85 3.30 
62 z 5.20 4.50 3.15 
104 z 4.90 4.25 3.00 
260 z 4.75 4.10 2.90 

365 a......._.._.._...-......_ .............._.._ _ 4.60 4.00 2.85 
624 z 4.30 3.50 3.70 
1248 z 4.00 3.25 2.50 
10 -second announcement not allowable for frequency 
discount. 

7. PACKAGE PLANS 
PER WK: 1 min 30 see 10 see 
10 ti, ea 5.50 4.75 3.40 
20 ti, ea 5.25 4.50 3.15 
30 U. ea 5.00 4.25 2.90 
COMBINATION RATES 
Alto sold in combination with WLEW. Bad Axe, 
Mich. 
10 ti, ea 9.00 7.75 5.00 
20 ti, ea 8.50 7.25 4.50 
30 ti, ea 8.00 6.75 4.00 

WPHM 
(formeNyy4 W TT H ) 

1 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 223 8340 6.00 
Enterform, Inc., 905 6th St., Port Huron, Mich. 

48000. Phone 313-985-5171. 
STATION'S PROGRAMMING DESCRIPTION 

WPHM: Programmed for general interest, adults and 
housewives. 
NEWS: local at :55 except 6:50 am, 7:50 am, 12:15 
pm, 6 pm, & 11 pm. Network news on hour. MUSIC: 
current hits, film, showtunes, standards, jazz -oriented, 
middle-of-the-road 7-9 am, 11 am -noon, 2-6 pm. 
M -S. Country and western music 5:30-6:30 am & 7 
pm -12M. Women's variety show with music 9-10 am, 
M -F. Phone opinion shows 10-11 am & 1-2 pm M -F. 
SPORTS: high school basketball and little league 
baseball. Music and religious programs along with 
news discussion on Sun. 3 man news department. Re- 
mote facilities. Contact Representative for further de- 
tails. Rec'd 5/27/68. 

I. PERSONNEL 
President -Woodruff B. Crouse. 
General Manager -Thomas L. Jones. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 
Michigan, Ohio. Indiana, Pittsburgh-Pearse Sales. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
5.000 .: 1380 ke. Directional -all hours. 
Operating schedule: 5:30 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 9a, 4d, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b, 21d, 29d, 24c, 25a, 29a. 
Contracts: 400, 41, 44a, 45. 46, 51b. 
Comb.: Cont. Discounts: 60a, 60e, 610, 822d. 
Cancellation: 70c, 71a, 72. 
Prod. Services: 82. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 ER 10/1/68 -Reed 7/31/68. 
Gateway Get Up -Mon thru Sat 7-9 am. 
Exposure Time -Mon thru Sat 6:30-7 am & 9 am -7 
Tim: Sun noon -7 pm. 
Select Time -All other times. 

MICHIGAN 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: 1 ti 3ti 6ti 12t1 20 ti 40tí 
(') 9.00 8.70 8.40 7.80 7.00 6.00 
(t) ......._ 8.00 7.70 7.40 6.80 6.00 5.00 
(1) 5.00 5.39 5.18 4.76 4.20 3.50 
Fixed positions at :60 between local and national 
news when available. All other minutes scheduled in 
rotation within hour time segment requested. 

30/20/10 SECONDS 
(tl 6.40 6.16 5.92 5.44 4.80 4.00 
(1) 4.48 4.31 4.14 3.80 3.36 2.80 
Fixed positions between features when available, All 
other 30 -seconds scheduled in rotation within hour 
segments requested. 

(') Gateway Get Up. 
(t) Exposure Time. 
(1) Select Time. 

8. PROGRAM TIME RATES 
GATEWAY GET UP/EXPOSURE TIME 

PER WK: Iti 2ti Sti 5 t 6ti 10 ti 
1 hr 60 .... .... .... .... .... 
1/2 hr 40 38 36 
1/4 hr 25 24 23 21 20 18 
10 min 22 21 20 18 17 15 
5 min 19 18 17 15 14 12 
Select Time -70% of above. 
All Spots and Programs sold at weekly quantity dis- 
count earned within 7 -day period. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 52 wk -15% 
Short rated if not earned. 

ROCKFORD 
Kent County -Map Location D-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJPW 
1964 

Media Code 4 223 8400 8.00 
Jack Lee Payne, Box 810, 3691 10 Mile Rd. N.E., 

Rockford. Mich. 48838. Phone 616-866-1501. 
I. PERSONNEL 

Pres. & Gen'i Mgr. -Jack Lee Payne. 
Program Director -Ellie Shotwell. 

3. FACILITIES 
500 w.; 810 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. 

4. AGENCY COMMISSION 

5. GENERAL RATE POLICY 
Affiliated with Keystone Radio Network. 

TIME RATES 
Rates effective March 15, 1964. (Card No. 1.) 

Card received June 17, 1965. 
6. SPOT ANNOUNCEMENTS 

GUARANTEED TIMES 
1 min 30 seo 10 sec 

1 ti 5.00 4.00 3.00 
52 ti 4.50 3.65 2.65 
105 ti..._ 4.00 3.30 2.40 
156 ti 3.60 3.00 2.20 
260 ti 3.25 2.75 2.00 

7. PACKAGE PLANS 
ROS 

PER WE: 1 min 30 sec 10 sec 
5 ti 4.25 3.50 2.50 
10 ti 3.75 3.15 2.25 
20 ti 3.25 2.75 2.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 ti 40.00 32.00 25.00 12.50 
52 ti 36.00 29.00 22.50 11.25 
105 ti 32.00 26.00 20.00 10.00 
156 ti 29.00 23.50 18.00 9.00 
260 ti 25.00 21.00 16.00 8.00 

ROGERS CITY 
Presque Isle County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHAK 
1948 

Media Code 4 223 8460 2.00 
Huron Shore Broadcasting Corp, Molke Dr.. Rogers 

City. Mich. 49779. Phone 517-734-2175. 
1. PERSONNEL 

General Manager -Harvey A. Klann. 
Commercial Manager -Albert Klann. 

2. REPRESENTATIVES 
Holman Company, Incorporated. 
Michigan Spot Sales. Inc. 

3. FACILITIES 
5,000 w.: 960 kc. days. Non-directionaL 
Operating schedule: 6:15 a.m. to local sunset week- 
days: 7:55 .m. to local sunset Sundays. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3b. 3c, 3d, 4a, 4d, 5. 6a, 7a, 8. 
Rate Protection: 10a, 15b. 
Basic Rates: 22a, 23a, 24b, 24e. 25a, 26, 28a, 29a, 

29b. 
Contracts: 40a. 41, 44a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60b, 60e, 61a, 62c. 
Cancellation: 71a. 73b. 
Prod. Services: 80. 82. 
Member: Northern Power Network. 

TIME RATES 
No. 3N ER 6/1/67 -heed 5/18/67. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 156x 260x 520x 

1 min 4.00 3.75 3.65 3.45 3.25 3.00 2.80 
7. PACKAGE PLANS 

I MIN: 5tl 10 ti 25tí 50tí 
Per day 3.60 3.30 
Per ask 3.80 3.55 3.10 2.90 
Per mo 3.50 3.10 
30 sec: 80% of 1 -min. 

8. PROGRAM TIME RATES 
Ix 25x 52x 104x 156x 260x 

5 min 7.50 7.00 6.50 6.00 5.60 5.40 
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MICHIGAN 

ROYAL OAK 
Oakland County -Map Location G-9 

See S1tDS consumer market map and data at begin- 
ning of the State. 

See Detroit Urban Area 

SAGINAW (3 AM; 1 FM) 
Saginaw County -Map Location F-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBCM 
BAY CITY 

City of license -Bay City. Michigan. 
Considered by American Entertainment Network as 

their Saginaw -Bay City outlet. 
See listing under Bay City. 

WKNX 
1947 

The Eastman Station 

Subscriber to the NAB Radio Code 

Media Code 4 223 8520 9.00 
Lake Buron Broadcasting Corporation, 5200 State 

Rd., Saginaw, Mich. 48602. Phone 517-799-1000. 
TWX 810-265-9093. 

I. PERSONNEL 
Pres. & Gael Mgr. -William J. Edwards. 
Station Manager -Howard H. Wolfe. 
Vice -President. Sales -Robert M. Chandler. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
10.000 w. days; 1210 he. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time only: 10th of month. 

5, GENERAL ADVERTISING See Boded regulations 
General: la, 2a. 3a, 3b, 9a, 9d, 5. 6a, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 25a, 26, 28b, 

29a. 
Contracts: 40a. 42b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 80k, 61a, 61b, 61c, 62b, 

62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Member: Michigan Must -Buy Network. 
10% discount when sold in combination with WTRX, 
Flint. Mich. 

TIME RATES 
Eft 11/1/67-Rec'd 11/2/87. 

I -Mon thru Sat 6-10 am & 3-7 pm. 
II -Mon thru Sat 10 am -3 pm & after 7 pm; Sun 
all day. 

7. PACKAGE PLANS 
I II 

PER WK: I min 30/20 10 see 1 min 90/20 10 see 
1 tL _._..._ 17.00 13.60 8.50 14.00 11.20 7.00 
12 tL_...._... 15.00 12.00 7.50 12.00 9.80 8.00 
18 ti_ ..... 14.00 11.20 7.00 11.00 8.80 5.50 

BEST PLAN BUY 
I -Mon thru Sat 6-10 am. 
II -Mon thru Fri 10 am -3 pm. 
III -Mon thru Sat 3-7 pm. IV-After 7 pm & Sun all day. 
30 ti (7I, 8Il. 8III, 71V), ea 10.50 
15 ti (4I, 4II, 4III, 3IV), ea._......___.. 12.00 
Not combinable with other weekly plans for added 
frequency. 

8. PROGRAM TIME RATES 
5 min -1-1/2 z applicable 1 -min rate. 

CONSECUTIVE WEEKS DISCOUNTS 
26 wk -4% 52 wk -8% 
Not applicable to Best Buy Plan. 

RATEHOLDER 
Minimum wkly ached of 8 1 -min spots 8 am -12 mid 
Mon -Sun necessary to maintain consec wk advertising. 

WSAM WSAM-FM 
1940 1947 

NAp 

Media Code 4 223 8580 7.00 
MacDonald Broadcasting Co., 2000 Whittier St., Sag- 

inaw. Mich. 48601. Phone 517-752-8161. 
I. PERSONNEL 

Pres. & Gael Mgr. -Kenneth MacDonald. 
Program Director -Dave Hollis. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South, Southwest -Busby, Finch and Woods, Inc. 
Michigan -Michigan Spot Sales. inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 ka. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 
FM FACILITIES E1tP 1.700 w.; 98.1 mc. 
Antenna ht. -330 ft. above average terrain. 
Operating schedule: same as AM. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a. 

7b, 8. 
Rate Protection: 10a, 11a, 12e, 13e, 14e. 15a, 15b, 

15e. 16. 
Basic Rates: 20a, 20b. 21a, 21b. 21e, 22a, 23a, 23b, 

24a, 24c. 25a, 26. 27, 28b, 28c, 29b, 30, 31, 32a, 
33d. 

Contacts: 40a. 41. 42a. 92e, 93, 94a, 44b. 95, 48, 
97a, 98, 49, 50. 51a. 51e. 

Comb.: Cont. Discounts: 80d. 80i. 61a. 62b. 
Cancellation: lob, 70d. 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Eff 7/1/67 -Reed 6/28/67. 

7. PACKAGE PLANS 
PER WK: 6tl 12 t 18tí 24t1 
1 min._ 9.00 8.00 7.00 6.00 
20/30 sec._.._....__ 7.20 6.40 5.60 4.80 
10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 80.00 48.00 32.00 24.00 16.00 
(CB) 

WSGW 
1950 

CBS Radio Network 
A Bath Owned Station 

Media Code 4 229 8840 9.00 
Booth Broadcasting Company, 4th 0.. Mason Bldg., 

Saginaw, Mich. 48607. Phone 517-753-4456. 
STATION'S PROGRAMMING DESCRIPTION 

WSGW: Programmed for general interest. 
NEWS: network and local news every hour, network 
features on half hour. ENTERTAINMENT: 6-10 am, 
1:30-6 pm air personalities with middle-of-the-road 
and trend music, features, guests, recreational news. 
traffic. 7:30 pm -12M news, music. showtunes, film 
music, standards. TALK: 9 am -1:30 pm telephone 
discussions with housewives, audience participation. 
homemaking features. 6-7:30 pm news and commen- 
tary, telephone discussions of public affairs. FARM: 
5:95-8 am & 12:15-12:30 pm farm markets and farm 
agency reporte. SPORTS: live major league baseball. 
live college football and basketball, live high school 
football and basketball. Ethnic music for Spanish 
speaking 9-11 am Sat. Contact Representative for 
further details. Rec'd 7/31/87. 

I. PERSONNEL 
President -John L. Booth. 
Vice-Pres. & Gen'l Mgr. -Robert W. Phillips. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 790 ka. 

Directional -separate patterns day and night. 
Operating schedule: 5:45 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a. 5, Ba. 8. 
Rate Protection 10b, 11b, 12b. 13b, 14b, 15a, 15b. 
Basie Rates: 20b, 21a, 21d, 22a, 22b, 23a, 23b, 24b. 

25a, 26, 27, 28a, 29a, 32b, 33e. 
Contracts: 40a, 41, 42b. 44a, 45, 46, 47a, 48, 49, 50, 

51a, 51b. 
Comb.; Cont. Discounts: Bob, 60d. 80g, 60h, 801, 

61b. 62a. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 12 Eff 7/1/68-Rec'd 6/5/68. 

Drive Time -Mon thru Fri 6-10 am & 3-7 pm. 
S. SPOT ANNOUNCEMENTS 

1 MINUTE 
C.) (t) U) (t) 

1 z 15.00 13.00 156 z._...._... 11.00 9.00 
13 tL..._..._ 14.00 12.00 260 x_._.._... 10.50 8.50 
28 ti. . 13.00 11.00 312 z__.._..- 10.00 8.00 
52 ti 12.50 10.50 520 z._ 9.00 7.00 
104 tL..._..._. 11.50 9.50 780 ....... 8.75 8.75 

U) Drive Time. 
(t) 
se 80% 

times. 
min 30 c: of . 10 see: 50% of 1 -min. 

Not combinable with other spots for frequency dis- 
counts but earn frequency discounts of their own. 

7. PACKAGE PLANS 

DRIVEOS TIME 
PER WK: 5ti 10 t 15 ti 20tí 25tI 3091 
1 min 13.00 12.00 11.00 10.00 9.50 8.50 
20/30 sec 10.40 9.80 8.80 8.00 7.80 8.80 

ALL OTHER TIMES 
1 min. 11.00 10.00 9.00 8.00 7.00 6.50 
20/30 sea 8.80 8.00 7.20 8.40 5.60 5.20 
Not subject to further discounts. Plans are ROB. 

8. PROGRAM TIME RATES 
Ix I9x 26x 52x 104x I56x 260x 

1 hr 80 76 72 69 86 83 60 
1/2 hr. .... 64 80 57 54 50 48 42 
1/4 hr 40 38 36 34 32 30 28 

5 MINUTES 
Drive Time 22 21 20 19 18 16 15 
All other ti 20 19 18 17 18 14 13 

WTAC 
1946 

CITY OF LICENSE 

FLINT 
R A B 

Media Code 4 225 4020 8.00 
(This is a duplicate of the listing appearing under 
Flint, Mich.) 
Fugua Communications, Inc., Box 600, Flint, Mich. 

48501. Phone 313-694-4146. 
Saginaw Office -Service Bldg., 107 Hayden St. Phone 

517-755-6567. 
STATION'S PROGRAMMING DESCRIPTION 

WTAC: Programming for young adults and young 
marrieds. MUSIC 80%: current hits and hita of the 
past. NEWS 12%: 5 min at :55 and 3 min at :27. 
Emphasis on local and regional news. UPI and UPI 
audio news service. News director and 5 short wave 
mobile units. Emergency message service each hour 
at :30. 9 editorials per day. FARM: 4-6 am M -Sat. 
Remote broadcast unit for store openings, shopping 
centers, etc. College football play-by-play. Discussion, 
religion, panel shows and public affairs Bun 5-10:30 
am. Contact Representative for further details. Recd 
7/24/67. 

I. PERSONNEL 
President -Thomas J. Hennesy. 
Vice-Pres. & Gen'l Mgr. -Charles E. Speights. 
Sales Manager -Donald K. Mayle. 

2. REPRESENTATIVES 
McOavren-Ouild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 600 ka 

Directional -same pattern day and night. 
Operating schedule: 24 hours daily, except midnight - 
4:45 am Mon. EST. 

4. AGENCY COMMISSION 
15/0 net charges for time: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 3c, 4a, 4d, 5, 6a, 7b. 8. 
Rate Protection: 10b, 11b, 12b. 13b, lib. 15a, 16. 
Basic Rates: 20a, 20b, 21a, 21b, 21d, 22a, 22b, 23a, 

24a, 24c, 25a, 26, 28b. 28c, 29b. 30, 33a. 
Contracts: 40a, 41, 45, 46. 97a, 48, 49. 50, 51a, 510. 
Comb.; Cont. Discounts: 60b. 60d, 60g, 601, 61c. 82b. 

62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Ed 6/1/88-Rec'd 4/23/68. 

AA -Mon thru Sat 8-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm. 
B -Mon thru Sat 7-10 pm. 
C -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: AA A B C 
I ti _...._-.._ 32 26 20 18 
6 ti ......_..._ 30 24 18 15 
12 ti _-_...___.._ 26 22 17 14 
18 tL 26 20 16 13 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
I MIN: TAPI TAP TAP 
6-10 am & 3-7 pm Mon thru Sat._ 6 8 10 
10 am -3 pm Mon thru Sat; all 

day Sun ._ 6 8 10 
7 pm -midnight Mon thru Sat_....__. - 6 8 10 

18 U 24 U SOU 
Ea _. 19 18 17 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
5 min -1-1/2x 1 -min. 

WXOX 
BAY CITY 

City of license, Bay City, Mich. 
Considered by Mutual Broadcasting System 
Saginaw outlet. 
See listing under Bay City. Mich. 

ST. IGNACE 

(D) 

as their 

Mackinac County -Map Location E-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

WIDG 
1986 

Media Code 4 223 8760 5.00 
Mighty -Mac Broadcasting Co., Box 216, 334 N. State 

St.. St Ignace, Mich. 49781. Phone 940. 
I. PERSONNEL 

President -Donald E. Benson. 
Genii Sta. & Sales Mgr. -Ben E. Morrow. 

3. FACILITIES 
5.000 w.; 940 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL RATE POLICY 
TIME RATES 

ER - Reed 9/26/66. 
6. SPOT ANNOUNCEMENTS 

I min 30 sa I mis 80 see 
I z_. _.._ 5.00 3.00 158 4.00 2.00 
13 x.__ _..._ 4.75 2.75 260 x-..._..__ 3.75 2.00 
26 z..._.._ _._.. 4.50 2.50 520 x..._.._._._ 3.50 2.00 
52 z 4,25 2.25 780 z..._._....... 3.25 2.00 
104 z......._..._ 4.10 2.00 1000 x.__.._.._ 3.00 2.00 

7. PACKAGE PLANS 
PER W K : 15 ti 20 ti 25 t1 50 tí 
1 min & 30 sec 60 70 75 140 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 z ......_.._... 35.00 18.00 9.00 
13 z..._._ ._._.._.__._.._.__ 33.00 17.00 8.50 
26 z....__.-.._._ __-._ -...._ 31.00 16.00 8.00 
52 z....._......__...._.._....._..._ _.._.._ 29.00 14.00 6.50 
104 x..._._._.._ _.... _._._ 27.00 13.00 6.25 
156 z _ 25.00 12.00 8.00 

ST. JOHNS 
Clinton County -Slap Location F-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WRBJ 
1959 

R AIB 

Media Code 4 223 8820 7.00 

Ditmer Broadcasting Co., Box 278, 1383 Parks Bd. 
St. Johns, Mich., 48879. Phone 517-224-3237. 

STATION'S PROGRAMMING DESCRIPTION 
WRBJ: Programmed for general interest. 
FARM: sign -on -7:30 am, 2 men, interviews, market 
reports, weather. Entertainment 7:30-10 am em- 
ploying air personalities, bargain basement. Local 
news roundup 9 am. 10-11 am personality show. 11 
am -noon entertainment employing air personalities 
civic calendar events program, middle-of-the-road 
music. Non -1 pm news roundup, county agent re- 
port, farm market reports, stock market report, agri- 
cultural show with 3 man farm and news team. 1- 
3:30 pm entertainment, country and western music, 
mall -in and telephone request time. Music 3:30 -sign - 
off, current hits, telephone and mall -in request time. 
SPORTS: local high schools basketball and football 
coverage. NEWS: 5 min on hour, including local. 
regional, state, national, and world. Contact Repre- 
sentative for further details. Rec'd 7/14/67. 

I. PERSONNEL 
Pres. & Geel Mgr. -Robert D. Dltmer. 

2. REPRESENTATIVES 
Holman Company. Incorporated. 
Michigan Spot Sales, Inc. 

3. FACILITIES 
1.000 w days; 1580 hr. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 6a. 
Rate Protection: 10a, 11a, 12a. 
Basic Rates: 22a. 23a, 24b, 28b, 29a. 
Contracts: 40a, 42b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 610. 
Cancellation: 70a, 70c. 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Bates effective August 1, 1961. 
Rates received June 29, 1961. 

7. PACKAGE PLANS 
1 -MINUTE ANNOUNCEMENT PACKAGES 

PER WK: ea ea 
1 ti... ... .__.. 5.50 20 ti _ 4.50 
5 U.._ . 5.25 30 tt 4.00 
10 ti......._.__.___.._._ 5.00 50 ti 3.50 
15 tL ........_....._..... 4.75 
20/35 -second spots -75% of applicable 1 -minute rate. 
8/10 second ID'a-50% of applicable 1 -minute rate. 

ST. JOSEPH 
Berrien County -Slap Location C-11 

See SIMDS consumer market map and data at begin- 
ning of the State. 

See Benton Harbor - 
St. Joseph 

SALINE 
Washtenaw County -Map Location G-11 

See SltDS consumer market map and data at begin- 
ning of the State. 

WOIB 
1958 

Subscriber to the NAB Radio Code 
Media Cede 4 223 8880 1.00 
Felty Broadcasting Co., 3001 Brassow Rd., 5 miles 

North of Saline. Mich. Phone 313-863-0569. 
Mailing address: Box 5, Ann Arbor, Mich. 48107 

I. PERSONNEL 
President -Ronald E. Felty. 
General Manager -George Sproule. 

2. REPRESENTATIVES 
New York, Chicago, Los Angeles, San Francisco - 

Frederick W. Smith. 
Pearse Sales. 

3. FACILITIES 
500 w.; 1290 kc. Directional. days. 
Operating schedule: 6 am -local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulast facilities see 
WOIA (FM). 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 3a, 3b, 4a, 4d, 5, 60, 7a, 8. 
Rate Protection: 1011, 11b, 12b. 13b, 14b. 
Basic Rates: 22a, 23a, 24b, 26, 28a, 29a. 
Contracts: 40a, 92a, 45, 46. 
Comb.; Cont. Discounts: Boa. 
Cancellation: 70a, 70e, 71a. 73a. 
FM facilities: WOIA (FM). Ann Arbor. 

TIME RATES 
ER 2/22/68 -Reed 3/29/68. 

6. SPOT ANNOUNCEMENTS 
10 see SO see I min 

13 z.._ ..... _ _._. ..... _ ...... _.._..__ 3.66 6.10 7.32 
26 z 3.45 5.68 8.80 
52 i _._.._......_... 3.17 5.12 6.34 
104 z 2.96 4.70 5.92 
156 z _.....___._......_.._._..._ 2.88 4.14 5.36 
260 z - 2.40 3.58 4.80 
312 z _._.._ 2.19 3.16 4.38 
624 x_...__...._ 1.91 2.60 3.82 
1248 x..._ 1.70 2.18 3.40 
1 -minute, 30 -second and 10 -second spots may be com- 
bined for maximum discount. 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr I hr 

1 z _ 12.90 19.88 36.00 55.00 
13 z _..._..._.........._... 12.08 18.70 33.00 50.00 
26 x 11.22 17.54 30.00 45.00 
52 z 10.38 18.36 27.00 40.00 
104 z 9.54 15.22 24.00 ___ 
156 z 8.70 14.06 21.00 ___ 
260 z 7.86 12.90 18.00 ___ 
312 x 7.02 
824 z 8.16 10.58 __... ..._... 

Programs may not be combined with spot schedules 
far greater program frequency discounts; however, 
spots may be combined with program schedules for 
increased spot frequency discount. Discounts allowed 
retroactively on programs and spots run in any 52 
consecutive weeks. 
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SAULT STE. MARIE 
Chippewa County -Map Losation E-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

Wß00 
1940 

Subseriber to the NAB Radio Code 
Media Code 4 223 8940 3.00 
Hiawathaland Broadcasting Company, P. O. Box 400. 

208 Ashmun St.. Sault Ste. Marie, Mich. 49783. 
Phone 906-632-2231. 

Canadian Office: P. O. Box 175 Bault Ste. Marie, 
Ont. Phone 705-253-024L 
STATION'S PROGRAMMING DESCRIPTION 

W500: Programmed for general interest, M -F. 
News every half hour. 6-9 am middle-of-the-road 
music, time, weather checks. 9:05-9:25 am telephone 
participation, trade, buy and sell. 9:30-9:55 am 
women's show, recipes, household hints, telephone 
participation. Half hour gospel songe. Noon -1 pm 
news, stock market, sports. 1:05-1:30 pm social 
notes. 1:30-2 pm telephone discussion current events. 
2-4 pm current hits. 4:05-6 pm rock. 6-7 Dm news, 
sports. 8-9 pm serious music, 9:05 pm -12M show - 
tunes or sports, play-by-play. Sat am: country mu- 
sic, reports, county agent, weather, farm bureau. 
PM: dance bands. Sun 7:30 am -noon religious pro- 
grams. 1-6 pm pro sports. 9:05-10 pm Broadway 
shows. 10-11 pm showtunes. Contact Representative 
for further details. Rec'd 11/3/67. 

I. PERSONNEL 
President -Stanley R. PratL 
General Manager -Russell J. Btaffeld. 

2. REPRESENTATIVES 
Northern Broadcast Sales. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1230 kc. Non -directional. 
Operating schedule: 6:00 a.m. to midnight. EST. 

4. AGENCY COMMISSION 
15/0; bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 3b. 3c, 3d, 4a. 4d, 5, 6a. 7a, 8. 
Rate Protection: 10a, Ile, 12a, 13a, 14a, 15b. 
Basic Rates: 20a, 21a, 21b, 21e, 22b, 23a, 24b, 25a. 

26, 28a, 29a, 32b. 
Contracta: 40a, 41, 42c, 43, 44b, 45, 46, 47a, 48, 

49, 50, 51a. 
Comb.; Cont. Discounts: SOb. 61a. 
Cancellation: 70a. 70c. 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective January 1, 1955. 

Rates received November 14, 1954. 
6. SPOT ANNOUNCEMENTS 

1 min/ Ix 26x 52x 104x 156x 260x 
Sta brk...._ 8.00 7.60 7.20 6.80 6.40 6.00 

THIS SPACE CONTRIBUTED BY THE PUBLISHER 

"I don't 
want 

to talk 
about it." 

We don't want to talk about it if 
we don't have it. Or if we do have 
it. Or if someone close died of it. 

Cancer exists. You can't afford to 
say you don't want to talk about it. 
Cancer is not necessarily a death 
sentence. Because many cancers 
can be cured if detected early and 
treated promptly. A health check- 
up once a year, every year, is your 
best protection. 

Science today is able to save 1 in 
3 cancer patients. It could save 1 

in 2. If people went to their doctors 
in time. 

"I don't want to talk about it" is 
not enough of an answer to the 
challenge of cancer. Do something 

about it. Fight cancer. With 
a checkup. And a check to 
your local Unit of the 

American Cancer Society 

SOUTH HAVEN 
Van Buren County -Map Location D-10 

See SIDS consumer market map and data at begin- 
ning of the State. 

WJOR 
1961 

N, n 

Media Code 4 223 9000 5.00 
The Van Buren County Broadcasting Co., Inc., Box 

905, 559 Phoenix St., South Haven, Mich. 99090. 
Phone 616-637-1138. 

1. PERSONNEL 
President -Dee O. Coe. 
General Manager -Kenneth S. Coe. 
Chief Engineer -John Hinton. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 
1.000 w. days: 940 ke. Directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash diecounL 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 9d, 5. 

6a, 7a, 8. 
Rate Protection: 10a, lia, 12c. 13c, 14a, 15a, 15b, 

16. 
Basic Rates: 20b, 21a, 21d, 22b, 23a, 24b, 24c, 25a, 

26. 28a. 29a. 
Contracts: 40a, 91, 92b, 92d, 44a, 95, 46, 47a, 48, 

99, 51b, 51c. 
Comb.: Cont. Discounts: 60b, 80e, 60f, 61c, 62d. 
Cancellation: 70c. 71a. 72. 73a, 731). 
Prod. Services: 80, 82. 
Frequency discounts apply to 1 unit of broadcasting 
time. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eft 11/15/67-Rec'd 11/29/67. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

I min S0 see I min SO see 
1 x 5.00 4.25 260 x.._ 3.25 2.75 
13 x 4.50 4.00 312 x 3.00 2.50 
26 x 4.25 3.75 400 x 2.75 2.25 
52 x 4.00 3.50 500 x 2.50 2.00 
104 x 3.75 3.25 1300 x. 2.00 1.50 
156 x 3.50 3.00 
10 sec or less: 50% of 1 -min. 

7. PACKAGE PLANS 
WEEKLY SATURATION PLAN 

IN 
Wkly: 10 ti (15tÌ 120 tÌ 30 ttii0 40) t1 50 ti 
1 min 4.00 3.75 3.50 3.25 3.00 2.75 
30 sec 3.00 2.75 2.50 2.25 2.00 1.75 

FREQUENCY DISCOUNTS 
13 wk -10% 26 wk -15% 39 wk -17-1/2% 52 wk -20% 

8. PROGRAM TIME RATES 
WKLY: I hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti 40 30 15 10 8 
3 tL 115 82 41 27 18 
5 tL 180 125 68 43 30 
6 tL 215 150 75 56 34 

FREQUENCY DISCOUNTS 
13 wk -10% 26 wk -15% 39 wk -17-1/2% 52 wk -20% 

10. SPECIAL FEATURES 
Fixed position plus 10%. 

STURGIS (1 AM; 1 FM) 

100 tI 
2.50 
1.50 

St. Joseph County -Map Location E-11 
See SRDS consumer market map and data at begin- 
ning of the State. 

WSTR WSTR-FM 
1951 1953 

Subscriber to the NAB Radio Code 
Media Code 4 223 9060 9.00 
Water Wonderland Broadcasting Co., Inc., Box 70. 

Sturgis, Mich. 49091. Phone 816-651-2383. 2384. 

I. PERSONNEL 
President -Patrick J. Trahan. 
Manager -Lee Droeger. 

2. REPRESENTATIVES 
M. A. Sales Company, Inc. 
Michigan Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 24 hrs. weekdays; Sun 7 am - 
midnight. EST. 
FM FACILITIES 
ERP 1000 w.: 99.3 mc. 
Antenna ht. -225 ft. above average terrain. 
Operating schedule: 24 hrs. weekdays; Sun 7 am - 
midnight. EST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a. 3c, 3d, 4a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 10a, ils, 12a, 13a. 14a, 15a, 15b, 

15c, 16. 
Basic Rates: 20b. 21a, 23a, 24b, 24c, 25a, 26. 26c. 

29a, 29b, 30. 32b, 33a. 
Contracts: 41, 44a, 44b, 46, 47e. 5la. 
Comb.; Cont. Discounts: 60d, 60e. 60f. 601, 61a. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
Rates effective September 1. 1965. 
Rates received October 8. 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 1 min 

1 ti 6.00 156 ti ._... 4.50 
26 ti 5.50 260 ti......._.._.._......... 4.00 
52 ti 5.00 

7. PACKAGE PLANS 
WEEKLY SATURATION PLAN 

PER WK: 
10 ti 50.00 20 ti..._.._.._ ............. 80.00 
15 ti 67.50 25 ti 87.50 
30 seconds -2/3 of 1 -minute rate. 
10 seconds -1/2 of 1 -minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 tL 40.00 30.00 17.00 14.00 9.00 
28 ti 36.00 27.00 15.00 12.00 8.00 
52 ti 33.00 24.00 14.00 10.50 7.50 
156 ti 30.00 21.00 12.00 9.00 6.50 
260 ti..._ 27.50 18.00 10.50 8.00 5.50 

TAWAS CITY- 
EAST TAWAS 

Iosco County -Map Location G-7 
See SRDS consumer market map and data at begin- 
ning of the State. 

WIOS 
1958 

Media Code 4 223 9120 1.00 
Airway Broacasters, Inc., Tawas City, Mich. 48763 

Phone 517-362-3417. 
I. PERSONNEL 

General Manager -Jerry Schroeder. 
2. REPRESENTATIVES 

Michigan Spot Sales, Inc. 
3. FACILITIES 

1,000 w. days; 1480 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, llc, 12e, 13e, 14c, 15b. 
Basic Rates: 20b, 22a, 22b, 23a, 24b, 25a, 29a, 32b. 
Contracts: 90a, 44a, 45, 46, 47b, 48, 49, 51a. 
Comb.: Cont. Discounts: 60b, 601, 61b, 62d. 
Cancellation: 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 2 Eff 1/1/68 -Reed 1/8/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x I56x 

1 min 6.00 5.90 4.80 

7. PACKAGE PLANS 
SATURATION RATES 
(Within 7 -day period) 

20 ti 80 90 tL 120 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x 50.00 30.00 20.00 7.50 
52 x 45.00 27.00 18.00 6.75 
156 x 40.00 24.00 16.00 6.00 

THREE RIVERS 
St. Joseph County -Map Location D-11 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLKM 
1982 

Media Code 4 223 9180 5.00 
Voice of Three Rivera, Incorporated, Box 1510, 

48-1/2 N. Main St., Three Rivers, Mich. 49093. 
Phone 616-278-1815. 
STATION'S PROGRAMMING DESCRIPTION 

WLKM: Programmed for general interest. 
MUSIC 50%: popular, evenly divided among sub- 
categories. NEWS 20%: 30% local and area, 70% 
national and international. Locally gathered plus wire 
service. SPORTS 10%: over 95% play-by-play of 
local and area high school sports plus M -F 5 min 
report. Also Indy 500 from network. Open line dis- 
cussion 30 min M -F. Weather: with each news from 
weather bureau teletype, local reports from CD dur- 
ing severe conditions. Continuous dial -the -weather 
telephone service. FARM: 30 min M -Set, local and 
major markets. RELIGIOUS: local and syndicated 
sermons. COMMERCIAL POLICY: up to 18 minutes 
per hour. Remote pick-ups by special order. Recd 
9/29/68. 

I. PERSONNEL 
President -Joseph H. Butler. 
General Manager -Larry J. Simon. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
500 w. days: 1510 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2b, 3a. 3c, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b. 12b, 14b, 16. 
Basic Rates: 20b, 22a, 32b, 23a, 24a, 29b, 25a, 28c. 

29b. 
Contracts: 40a. 44a, 45. 46. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 70a. 70c, 71e. 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9C ER 12/15/67 -Reed 12/28/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 260x 

1 min 5.75 5.20 4.60 4.30 3.75 
30 sec 4.75 4.25 4.00 3.50 3.00 
10 sec 3.25 3.00 2.75 2.50 2.25 

5200 
3.50 
2.75 
2.00 

10400 
3.25 
2.50 
1.75 

MICHIGAN 
7. PACKAGE PLANS 

PER WK, EA: 25 t1 50t1 100ti 
1 min. 3.75 3.25 
30 see 3.00 2.75 2.60 
10 sec 2.25 2.00 1.75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 x 65.00 35.00 20.00 
lx 26x 52x 156x 260x 520x 1040x 

5 min 11.50 10.40 9.20 8.60 7.25 7.00 6.50 

DISCOUNTS 
26x-12% 52x-15% 156x-25% 260x-30% 

TRAVERSE CITY (2 AM; 2 FM 

Grand Traverse County -Map Location D-6 
See SRDS consumer market map and data at begin 
nits of the State. 

WCCW 
1960 

Subscriber to the NAB Radio Code 

Media Code 4 223 9240 7.00 
WCCW, Inc., 348 E. State St., Traverse City, Mich. 

49684. Phone 946-6211. 

STATION'S PROGRAMMING DESCRIPTION 
WCCW: Programmed for general interest. AIR 
PERSONALITIES handle all segments. MUSIC: 
middle-of-the-road all day except current hits 4-5 pm. 
NEWS: 5 min every hour on hour, headlines every 
hour on half hour. Weather to include agricultural 
forecast every hour at :45 with marine weather sea- 
sonal. RELIGIOUS programming Sun mornings with 
devotional programs each weekday. SPORTS: daily 
capsule reports and college football. Public affairs 
daily. COMMERCIAL POLICY: cigarette advertis- 
ing unacceptable. Contact Representative for further 
details. Recd 7/14/67. 

I. PERSONNEL 
General Manager -John R. Anderson. 

2. REPRESENTATIVES 
Hal Holman Company. 
Michigan Spot Sales. Inc. 

3. FACILITIES 
5.000 w. days; 1310 kc. 
Operating schedule: 6:00 am -local sunset. EST. 
Partial simulcast operation. Simulcast 6.9 am. For 
non-simuieast facilities see WCCW-FM. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 2h, 3a, 3b, 3c. 3d, 9a, 4d. 5. 6a, Ta. 
Rate Protection: 10b. llh. 12h, 13b, 14b, 15b. 
Basic Rates: 20a. 20h, 21a. 21b, 21c. 22a, 230 

29h. 25a. 28b, 28c, 29a. 29h. 
Contracts: 40a, 41, 44a. 45, 46, 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60b, 60d, 60g. 601, 61a. 

61b. 62d. 
Cancellation: 71a. 72. 73a. 
Prod. Services: 80, 81, 82. 
Member: Northern Power Network. 

TIME RATES 
No. 3 Eff 11/1/67-Rec'd 10/30/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 260x 520x 10001 

1 min 9.50 4.05 3.75 3.40 3.25 3.05 2.70 
30 sec 4.25 3.50 3.25 2.95 2.80 2.70 2.50 
10 sec 3.00 2.35 2.25 1.95 1.80 1.80 1.80 

7. PACKAGE PLANS 
Ix 5x 10x 20x 30x 

I min 4.50 4.35 3.75 3.30 3.10 
30 sec 9.25 3.75 3.50 3.00 2.80 
10 sec 3.00 2.75 2.50 2.25 2.00 

WCCW-FM 
1966 

Subscriber to the NAB Radio Code 

Media Code 4 223 9241 7.00 
WCCW, Inc., Box 666. 346 E. State St.. Traverse 

City, Mich. 49684. Phone 996-6211. 

1. PERSONNEL 
Pres. & Gen't Mgr. -John R. Anderson. 
Program Director -Jerry Meyer. 

2. REPRESENTATIVES 
Hal Holman Company. 
Michigan Spot Sales, Inc.. 

3. FACILITIES 
ERP 840 w.; 92.1 mc. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 251 ft. above average terrain. 
Partial simulcast operation. Operated separately 9:05 
am -midnight. For simulcast facilities see WCCW. 

4. AGENCY COMMISSION 
None. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h. 3a. 3b, 4a, 4d, 5. 6a, 7b. 
Rate Protection: 10b, 11h, 12h. 13b, 14b, 15b. 
Basic Rates: 20a, 20h. 21a. 21b, 21c, 22a, 23a. 
Contracts: 40a. 41, 44a, 45. 46. 51a. 51b, 51e. 
Comb.: Cont. Discounts: 60b, 60g, 601, 61a. 
Cancellation: 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Eft 7/1/67-Rec'd 11/9/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 260x 520x 

1 min 4.50 3.80 3.60 3.50 3.00 
30 sec 4.00 3.70 3.50 3.25 2.75 
10 sec 3.50 3.00 2.75 2.50 2.00 

8. PROGRAM TIME RATES 
1 hr (following news on the hr) 30 

(Traverse City continued on next page) 
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MICHIGAN 
Traverse City-Continued 

WTCM WTCM-FM Rate Protection: lob, 11b, 12b, 
Basic Rates: 20a, 21a, 22a, 

13b, 
23a, 24b, 

14b, 
25a. 

15b, 
26, 

1941 1965 28b, 29a, 30, 31, 33a. 
Contracts: 40a, 41, 42a, 43, 94b, 45, 48, 47e, 

Subscriber to the NAB Radio Code 
Media Code 4 229 9300 9.00 
Midwestern Broadcasting Co., Paul Bunyan Bldg.. 

Traverse City, Mich. 49884. Phone 618-947-7675. 
STATION'S PROGRAMMING DESCRIPTION 

WTCM: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
every hour, local every halt hour. 6-9 am weather, 
news, sports and road information, and a variety of 
music for all ages. 9 am -noon middle-of-the-road 
music. Noon -1 pm report of news, weather and sports. 
7-11:15 pm all live major league baseball, local high 
school football and basketball, middle - of - the - road 
mulot when there are no sports. Also carry pro foot- 
ball. Station carries week-end network service. Con- 
tact Representative for further details. Rec'd 8/4/67. 

I. PERSONNEL 
General Manager-Lee Biederman. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1.000 w. days; 250 w. nights; 1400 ko. 

Non -directional. 
FM -ERP 38,200 w.; 103.5 mc. Stereo. 
Antenna ht.: 715 ft.. above average terrain. 
Operating schedule: 6 am -11:15 pm. EST. 

49, 50, 51a. 
Comb.; Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with NBC Radio Network. 
Member: Paul Bunyan Network. 

TIME RATES 
Eft 2/1/67-Reed 12/20/66. 

AA -6:30-9 am & 4-6 Dm. 
A-All other times. 

7. PACKAGE PLANS 
PER WK: I ti 6t1 12 t1 18 ti 

AA .... 8.00 7.75 7.50 7.00 
A ............ 6.50 6.25 6.00 5.50 

20/30 sec: 75% of 1 -min. 10 sec: 50% 
CONTRACT DISCOUNTS 

26 wk -4% 52 wk -8% 
8. PROGRAM TIME RATES 

4. AGENCY COMMISSION 
15/0 Luse only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 

16. 
27, 

48, 

24 t1 90+ 
6.50 6.00 
5.00 4.50 

of 1 -min. 

WHITEHALL 
Muskegon County-Map Location D-9 

See SRDS consumer market map and data at begin- 

TIME RATES 
ES Rec'd 1/19/68. 

IOOx 200x 300+ 
6. SPOT ANNOUNCEMENTS 

Ix 
ning of the State. 1 min._....._..._.._._.._..._._ 4.00 3.75 3.50 3.25 

Ix 100x 200+ 
WLRC 2.75 2.60 

1968 10. SPECIAL FEATURES 
Media Code 4 223 9330 6.00 NEWS 
Whitelake Radio Corp., Box 158, 6956 Blank Rd., Ix IOOx 200+ 

Whitehall, Mich, 49461. Phone 616-893-1485. 5 min_........._._.._..._..._. _._...-_....- 7.50 6.75 5.20 

I. PERSONNEL 
General Manager-Thomas J. Ambrose. 
Sales Manager-Al Goddard. 
Program Director-Michael Jay. 

2. REPRESENTATIVES 
Radio Time Sales. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1490 kc. 

Non-directionaL 
Operating schedule: 5:30 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0 time & talent; payable 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 

Ix 26x 520 104x 260x 312x 
1/4 hr..... ..... 27.00 25.00 24.00 23.00 22.00 20.00 
10 min...__... 17.00 16.00 15.00 14.00 13.50 13.00 
5 min..._.._... 12.00 11.00 10.00 9.50 9.00 8.50 

CONTRACT DISCOUNTS 
26 wk -4% 52 wk -8% 

General: la, 2a, 3a, 3c, 3d, 4a, 4c, 5, 6a, 7b. 
Rate Protection: 10e, 14e, 15a, 15b. 15c, 16. 
Basic Rates: 20b, 21b, 22a, 23a, 23b, 24a, 24b. 24e. 

25a, 28b, 28c, 29b, 30. 
Contracts: 40a, 41, 42b, 42d, 44a, 46, 47a, 48, 

51a, 51c. 
Comb.; Cont. Discounts: 60a, 60e, 61b, 62b, 62d. 
Cancellation: 70d, 71b, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 

WYOMING 
Kent County-Map Location D-9 

See SUDS consumer market map and data at begin- 
ning of the State. 

See Grand Rapids 
(including Wyoming) 

YPSILANTI 
Waahtenaw County-Map Location G-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Ann Arbor 
(including Ypsilanti) 
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MINNESOTA 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL .... 31,500 M inneapol is - 
METRO AREAS St. Paul 25,600 

Duluth -Superior 800 Rochester 100 
Fargo -Moorhead Total Metros.... 26,500 
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MINNESOTA 

State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are loval- 
ped exclusively by Market Date division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Austin -Mower Columbia Heights -Anoka 
Bloomington -Hennepin Coon Rapids -Anoka 
Brooklyn Center -Hennepin Crystal -Hennepin 

Duluth -Saint Louis 
Edina -Hennepin 
Fridley -Anoka 

Golden Valley -Hennepin 
Mankato -Blue Earth 
Maplewood -Ramsey 

Minneapolis -Hennepin 
Minnetonka -Hennepin 
Moorhead -Clay 

Richfield -Hennepin 
Rochester -Olmsted 
Roseville -Ramsey 

St. Cloud -Stearns 
St.. Louis Park -Hennepin 
St.. Paul -Ramsey 

South St. Paul -Dakota 
Winona -Winona 

Estimates for: 
STATE 
COUNTY -Map Loe. Po ula°""n Households 

City 1/I/65 1/I/68 
Metropolitan Area (000) (000) 

Consumer Spendable Income -1967 
% Distribution 

Per 3000 5000 8000 
Household to to to 

(5) 4999 7999 9999 

Retail Sales Passen- 
ser 
Cars 

1/1/68 
(000) 

Farm 
Popu- 
lotion 

1/1/68 
(000) 

Gross 
Farm 

Ineome 
1967 

(6000) (5000) 

of Families 
10000 15000 

to and 
14999 oser 

-1567 
By Selected Store 

Apparel 
($000) 

Types -Total Retail Sales- 
Per 

Household 
(5000) (S) 

Food 
(5000) 

General 
Drug Mdse. 
($000) (5000) 

Home 
Furet. 
(5000) 

Auto- 
motive 
(5000) 

Service 
Station 
(5000) 

MINNESOTA STATE 
TOTALS 3,624.4 1,059.48 9,612,031 9,072 16.0 19.6 20.3 22.1 14.6 6,644,000 6,271 1,213,110 223,181 855,567 323,346 277,639 1,039,073 621,000 1,623.14 420.7 2,210,095 

AITKIN E-6 11.3 3.55 19,798 5,577 23.6 15.0 21.4 9.5 3.7 18,023 5,077 4,071 397 1,385 913 440 2,378 2,311 5.38 3.7 9,629 
ANOKA E-8 131.2 32.77 210,181 6,414 21.4 45.5 15.6 11.6 1.4 120,740 3,684 35,509 5,548 9,289 3,686 3,827 13,055 15,195 34.65 1.8 10,104 

Columbia Heights_.._ 25.0 6.68 53,930 8,073 23,241 3,479 9,455 2,046 2,429 151 403 998 3,637 
Coon Rapids 29.3 6.82 33,767 4,951 13,114 1,923 5,561 306 1,868 
Fridley 27.9 6.90 44,471 6,445 23,832 3,454 8,237 1,300 249 1,019 2,146 

BECKER C-5 23.3 6.59 44,352 6,730 21.6 14.4 22.9 14.6 8.4 39,776 6,036 6,809 1,054 2,067 2,830 893 5,463 5,221 10.35 6.7 20,925 
BELTRAMI C-4 - 20.8 5.81 44,732 7,699 20.4 13.3 20.0 22.2 11.2 42,001 7,229 9,151 1,271 1,275 3,996 1,001 7,381 5,436 9.23 3.5 7,243 
BENTON 0-7 17.9 4.66 35,498 7,618 21.6 15.6 22.9 20.4 9.7 26,791 5,749 5,020 644 1,732 164 2,285 1,852 6,073 6.86 4.3 14,412 
BIG STONE 8-8 8.1 2.35 13,916 5,922 23.7 13.3 15.3 17.5 6.5 17,510 7,451 3,106 548 400 4087 1,018 1,838 1,849 4.06 2.7 12,098 
BLUE EARTH D-10 46.9 13.41 114,144 8,512 19.2 16.0 21.6 20.7 13.2 101,633 7,579 17,034 2,956 14,131 6,331 5,678 15,962 8,545 21.48 7.1 44,062 

Mankato 29.5 8.40 73,076 8,700 82,451 9,816 13,696 2,549 13,380 6,129 4,916 13,135 6,185 
BROWN C-9 28.2 8.21 68,289 8,318 19.4 13.3 19.8 21.7 14.2 58,428 7,117 11,379 2,008 3,396 3,970 2,338 9,194 3,956 13.27 5.8 38,555 
CARLTON E-6 29.7 8.15 64,468 7,910 19.3 20.4 24.9 21.0 8.8 43,603 5,350 9,535 1,117 4,341 2,308 1,257 9,095 3,563 12.95 3.1 6,927 
CARVER 0-9 22.7 6.22 54,096 8,697 16.9 16.0 20.9 22.7 15.2 31,315 5,035 4,753 983 1,392 684 1,374 4,090 4,858 9.78 5.1 24,738 
CASS D-5 13.5 4.07 29,785 7,318 19.5 10.8 15.1 22.2 10.9 23,910 5,875 5,686 838 1,198 466 309 4,611 2,584 6.82 3.4 6,984 
CHIPPEWA C-8 15.3 4.65 31,137 6,696 24.5 16.1 20.5 15.6 6.3 34,093 7,332 5,709 1,029 2,873 1,598 1,273 5,172 3,472 7.61 4.3 28,515 

CHISAGO E-8 13.2 4.02 33,662 8,374 17.0 14.0 19.0 22.8 14.5 25,892 6,441 4,443 679 926 712 635 5,793 3,007 7.75 3.9 14,755 
CLAY B-5 43.8 11.88 95,746 8,059 17.3 20.8 22.4 22.6 12.1 74,222 6,248 14,593 2,207 1,978 1.842 6,368 14,003 8,690 19.27 5.1 33,809 

Moorhead 28.7 7.71 62,161 8,062 55,932 7,254 10,998 1,410 1,172 1,612 5,678 11,380 6,545 
Fargo -Moorhead 
Metro Area 116.9 33.36 324,501 9,727 16.5 23.4 20.3 21.2 14.1 243,080 7,287 38,208 8,689 24,634 14,089 14,817 48,030 19,765 50.02 

CLEARWATER C-5 7.2 2.09 15,177 7,262 19.9 10.5 16.6 24.2 9.7 12,211 5,843 2,883 401 1,108 159 521 1,150 1,688 3.52 3.2 7,625 
COOK G-4 3.5 1.08 8,161 7,556 20.5 17.9 23.3 25.9 11.9 6,781 6,279 1,730 144 704 249 717 1,727 1.57 .1 11 
COTTONWOOD C-10 15.9 4.79 35,497 7,411 22.9 14.0 18.4 18.4 10.8 29,931 6,249 4,140 697 1,801 1,185 705 5,284 3,628 7.71 5.1 38,031 
CROW WING 0-6 32.1 9.78 75,135 7,683 20.0 18.2 20.2 20.6 11.6 62,241 6,364 13,300 1,752 4,366 3,584 1,420 9,317 8,522 15.56 2.8 7,527 
DAKOTA E-9 109.8 29.09 207,912 7,147 18.6 44.4 12.2 13.2 5.2 135,982 4,675 31,470 3,533 10,659 2,751 5,908 18,519 15,248 38.86 4.9 28,200 

South St. Paul 25.0 7.18 70,195 9,776 28,932 4,030 7,147 741 1,100 408 1,350 7,893 3,478 
DODGE E-10 13.1 3.74 26,639 7,123 20.9 13.6 19.1 20.7 10.8 19,967 5,339 4,115 412 655 662 300 2,078 2,888 5.75 4.5 28,117 
DOUGLAS C-7 20.3 6.05 42,304 6,992 21.2 13.9 18.1 19.1 9.5 44,555 7,364 8,338 1,097 1,743 2,263 2,517 5,565 4,408 10.34 5.6 22,133 

FARIBAULT D-10 22.6 6.77 51,067 7,543 22.6 13.8 20.9 20.2 10.5 43,519 6,428 7,081 1,336 914 2,338 1,251 5,828 4,715 11.10 6.3 53,459 
FILLMORE F-10 22.3 6.69 44,145 6,599 20.8 13.2 21.3 18.5 9.0 45,848 6,853 7,225 1,202 1,883 1,005 1,525 9,086 4,470 11.28 7.4 48,440 
FREEBORN E-10 39.1 11.57 91,378 7,898 20.7 16.5 22.6 21.3 11.2 70,625 6.104 12,030 2,106 8,171 3,159 2,316 11,566 6,017 17.65 7.6 52,968 
GOODHUE E-9 32.9 9.94 81,296 8,179 19.1 16.3 21.8 22.6 12.4 61,611 6,198 10,829 1,830 3,730 3,713 2,473 10,178 4,251 15.97 7.3 46,977 
GRANT B-7 7.8 2.32 16,383 7,062 22.7 12.3 18.4 17.2 10.8 16,716 7,205 2,682 548 306 447 181 3,654 1,507 4.18 3.2 18,802 
HENNEPIN E -8t 923.2 286.61 3,256,633 11,363 9.3 18.3 20.4 26.6 23.1 1,952,247 6,812 338,232 68,965 407,271 102,948 98,541 295,429 160,499 446.73 4.7 26,988 

Bloomington 70.8 17.01 144,187 8,477 90,791 5,338 24,505 2,859 34,420 2,196 2,955 3,556 11,379 
Brooklyn Center..._ 33.6 8.12 70,141 8,638 38,393 4,728 7,847 995 19,400 1,653 321 102 2,351 
Crystal 31.3 7.63 70,671 9,262 43,104 5,649 10,820 1,752 11,462 1,213 3,105 1,139 4,194 
Edina 39.0 10.65 189,710 17,813 96,213 9,034 14,571 3,263 18,228 8,521 6,489 5,134 4,147 
Golden Valley 23.2 6.20 61,712 9,954 31,326 5,053 12,327 1,752 367 2,369 
Minneapolis 489.8 169.66 1,852,814 10,921 1,118,846 6,595 157,607 34,934 222,520 63,418 63,756 192,914 81,622 
Minneapolis -St. Paul 
Metro Area 1,696.0 505.29 5,356,973 10,602 11.5 23.4 19.4 24.1 18.8 3,195,192 6,323 593,915 118,056 595,321 152,408 152,604 489,562 273,966 754.23 
Minnetonka 33.0 8.57 100,796 11,761 7,603 887 3,000 916 2,787 
Richfield 49.2 12.69 151,687 11,953 55,463 4,371 17,460 4,468 9,431 1,408 3,382 717 5,926 
St. Louis Park 52.3 14.85 183,376 12,349 93,744 6,313 17,801 3,325 21,946 9,363 4,141 12,127 6,694 

HOUSTON G-10 17.3 4.79 31,972 6,675 20.1 14.8 20.0 21.4 9.7 20,064 4,189 3,539 434 657 486 522 1,836 2,897 7.74 4.8 22,581 
HUBBARD C-5 9.1 2.78 18,560 6,676 20.5 11.8 19.1 20.9 7.7 14,721 5,295 3,165 480 1,222 162 517 2,156 2,176 4.82 1.8 3,807 

ISANTI E-7 14.2 3.66 27,735 7,578 19.3 16.7 18.4 20.1 11.4 23,600 6,448 4,090 831 313 815 739 3,755 2,948 6.21 3.9 10,539 
ITASCA D-5 39.5 11.35 80,894 7,127 21.0 15.4 22.7 22.1 10.4 58,657 5,168 14,879 1,622 5,423 2,882 1,285 8,953 8,797 15.37 2.8 4,050 
JACKSON C-10 13.7 4.07 31,000 7,617 19.6 13.4 18.7 17.4 10.6 24,748 6,081 3,776 630 879 659 726 3,941 1,796 6.91 5.8 51,480 
KANABEC E-7 8.8 2.60 16,750 6,442 21.4 12.2 18.5 19.7 8.6 13,761 5,293 2,405 321 729 480 262 2,834 1,940 4.13 3.4 9,019 
KANDIYOHI C-8 30.0 8.46 64,498 7,624 21.1 15.1 21.7 19.6 8.7 57,054 6,744 8,953 1,457 5,240 3,694 2,152 10,409 5,798 14.05 6.8 41,845 
KITTSON 8-3 6.6 1.97 16,708 8,481 19.4 12.7 20.2 23.0 11.8 11,959 6,071 1,616 404 991 204 81 1,602 1,142 3.54 2.8 16,353 
KOOCHICHING D-4 18.7 5.26 41,347 7,861 18.3 20.7 24.7 21.9 10.8 28,102 5,343 6,131 830 2,713 1,067 746 4,957 4,279 7.00 1.6 2,723 
LAC QUI PARLE B-8 11.6 3.43 22,169 6,463 21.3 11.9 17.5 18.4 7.3 20,875 6,086 4,692 427 1,043 1,071 452 1,859 2,356 5.47 4.9 27,491 
LAKE F-5 17.3 5.01 31,744 6,336 26.6 23.1 27.8 14.3 4.5 17,224 3,438 4,079 674 476 740 234 3,494 2,967 5.52 .3 229 
LAKE OF THE 

WOODS C-3 3.4 1.00 7,517 7,517 22.4 15.4 20.2 21.3 8.7 5,730 5,730 1,317 148 458 383 298 575 1.66 1.] 3,085 

There Are a Million people -plus Served by the Linder Radio Group in Minnesota's richest farm market. One order 

/one billing for any combination of six AM and/or FM Linder stations will bring your sales story to Minnesota's 2nd 

million in a 60 - county/tristate area that has 55% of Minnesota's farms, 63% of the crop income and 13% of 

livestock earnings. Every schedule merchandised like a "test campaign". 

THE LINDER GROUP 
HARRY W. LINDER - PRESIDENT 

EXECUTIVE OFFICES 

WILLMAR, MINN. 
612-235-1340 

KWLM Willmar KDMA Montevideo KMHL Marshall 

KTOE Mankato KMHL FM Marshall KWLM FM Willmar 

REPRESENTED NATIONALLY BY SAVALLI/GATES, INC. NEW YORK, CHICAGO, DALLAS, SAN FRANCISCO 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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State, County, City, Metro Area Data MINNESOTA 

Estimates for: 
STATE 
COOUNTY-Map Loe. PÌÄÌ tI n 8 

Metropolitan Area 

LE SUEUR D-9 
LINCOLN 8-9 
LYON B-9 
McLEOD D-9 
MAHNOMEN C-5 
MARSHALL B-4 
MARTIN D-10 
MEEKER D-8 
MILLE LACS D-7 
MORRISON D-7 
MOWER E-10 

Austin 
MURRAY B-10 
NICOLLET D-9 
NOBLES C-10 
NORMAN B-5 
OLMSTED F-10 

Rochester 
Rochester Metro Area. 

OTTER TAIL C-6 
PENNINGTON B-4 
PINE E-7 
PIPESTONE B-10 
POLK B-5 
POPE C-7 
RAMSEY E-8 

Maplewood 
Roseville 
St. Paul 
Minneapolis -St. Paul 
Metro Area 

RED LAKE B-4 
REDWOOD C-9 
RENVILLE C-9 
RICE E-9 
ROCK 8-10 
ROSEAU C-3 
ST. LOUIS F -5t 

Duluth 
Duluth -Superior 
Metro Area 

SCOTT E-9 
SHERBURNE D-8 
SIBLEY D-9 
STEARNS D-7 

St. Cloudy 
STEELE E-10 
STEVENS B-7 
SWIFT C-8 
TODD C-7 
TRAVERSE B-7 
WABASHA F-9 
WADENA C-6 
WASECA D-10 
WASHINGTON E-8 
WATONWAN D-10 
WILKIN B-6 
WINONA F-10 

Winona 
WRIGHT D-8 
YELLOW 

MEDICINE B-9 

Households 
I/1/68 

(000) (000) ($000) 

19.4 5.75 45,499 
9.5 2.83 13,799 

22.0 6.26 45,837 
24.8 7.32 59,310 
4.8 1.24 9,999 

11.9 3.39 27,482 
27.4 8.29 56,534 
17.9 5.21 38,246 
12.9 3.85 28,665 
25.9 6.79 44,222 
50.9 14.61 124,460 
30.2 8.95 79,109 
13.7 3.69 25,554 
23.7 5.74 53,197 
23.5 6.67 48,217 
9.4 2.86 21,688 

74.3 21.24 208,448 
50.7 15.10 158,917 
74.3 21.24 208,448 
45.5 12.95 87,154 
12.3 3.63 28,612 
15.2 4.40 31,177 
12.8 3.83 26,441 
35.4 10.17 80,267 
10.8 3.22 24,870 

461.3 138.25 1,534,262 
24.2 5.81 52,220 
33.7 8.49 81,250 

317.9 100.86 1,144,406 

1,696.0 505.29 5,356,973 

4.9 1.30 11,416 
20.7 6.07 36,932 
21.0 6.07 43,116 
39.8 10.01 88,680 
11.9 3.33 28,668 

9.9 2.80 21,391 
241.7 75.89 594,143 
108.2 35.18 315,450 

285.8 89.37 710,467 
24.3 6.30 49,273 
13.7 3.46 27,859 
15.9 4.52 32,092 
87.5 20.85 154,178 
39.6 9.64 85,886 
26.9 7.92 61,411 
11.2 3.05 20,291 
13.1 3.81 31,976 
19.7 5.76 38,236 
6.4 1.86 12,392 

16.6 4.77 37,909 
11.3 3.21 21,097 
16.6 4.96 38,573 
70.5 18.57 147,985 
14.1 4.15 31,372 
10.5 2.83 19,994 
41.0 11.91 103,262 
27.8 8.38 66,200 
30.3 8.51 64,065 

13.7 4.14 29,355 

Consumer Spendable Income -1967 
ilies 

Per 3000 5000Distribution 8000 10000115000 
Household to to to to and 

(s) 4999 7999 9999 14999 over 

Total Retail Sales - 
Per 

Household 
($000) (s) 

Retail Sales -1967 

Food Drug 
moo) moo) 

By Selected Store TYpes 
General Home 
Mdse. Apparel Furn. 
($000) ($000) ($000) 

Auto- 
motive 
(5000) 

Service 
Station 
(3000) 

Passen - 

Cars 
1/1/68 
(000) 

Farm Gross 
Popu- Farm 
lation Income 

1 

1967 
(0Ó8 (000) ($000) 

7,913 
4,876 
7,322 
8.102 
8,064 
8,107 
6,820 
7,341 
7,445 
6,513 
8,519 
8,839 
6,925 
9,268 
7,229 
7,583 
9,814 

10,524 
9,814 
6,730 
7,882 
7,086 
6,904 
7,893 
7,724 

11,098 
8,988 
9,570 

11,346 

18.6 13.3 19.8 19.9 13.7 
28.1 13.4 17.9 12.2 2.7 
21.1 15.4 20.4 18.9 9.9 
19.7 17.4 17.8 20.9 12.0 
19.7 12.4 15.7 20.3 10.9 
22.4 13.3 19.1 20.3 11.4 
22.5 15.5 22.2 18.7 8.6 
20.6 13.1 18.5 21.7 10.0 
19.4 12.1 18.5 22.4 11.7 
21.5 12.6 18.3 21.2 8.8 
12.3 22.1 21.3 21.9 14.2 

22.2 13.1 19.0 18.3 9.5 
15.8 13.7 19.2 26.2 18.9 
21.8 18.0 17.6 19.3 9.9 
23.4 14.3 18.8 20.1 8.7 
14.4 18.8 22.9 22.8 15.8 

14.4 18.8 22.9 22.8 15.8 
23.1 13.8 18.9 17.7 7.7 
20.5 15.4 21.9 22.2 9.7 
21.6 12.9 19.8 20.6 7.8 
22.5 15.2 18.8 18.3 7.6 
21.9 15.5 22.9 18.9 10.2 
22.2 12.5 17.7 19.3 9.9 
10.3 20.1 20.8 26.5 19.7 

31,587 
15,473 
50,758 
61,933 
7,058 

16,224 
53,601 
35,996 
27,361 
39,824 
86,742 
61,845 
19,160 
24,395 
50,999 
16,335 

151,563 
134,524 
151,563 

69,960 
23,236 
24,393 
28,215 
61,597 
15,200 

916,173 
14,375 
51,588 

630,884 

10,602 11.5 23.4 19.4 24.1 18.8 3,195,192 

5,493 
5,467 
8,108 
8,461 
5,692 
4,786 
6,466 
6,909 
7,107 
5,865 
5,937 
6,910 
5,192 
4,250 
7,646 
5,712 
7,136 
8,909 
7,136 
5,402 
6,401 
5,544 
7,367 
6,057 
4,720 
6,627 
2,474 
6,076 
6,255 

6,323 

5,467 996 
2,259 495 
7,482 1,422 

10,705 1,803 
1,113 434 
2,541 413 
8,067 1,386 
5,925 960 
4,536 967 
6,736 989 

17,242 3,132 
13,980 2,846 

3,579 439 
5,883 1,077 
7,418 1,239 
3,730 577 

22,058 8,272 
20,384 8,120 
22,058 8,272 
12,691 2,198 

4,372 841 
4,056 497 
4,849 488 

10,280 1,976 
3,440 527 

171,058 37,652 
6,745 

20,576 1,262 
104,893 25,227 

593,915 118,056 

1,711 986 
984 171 

2,322 3,190 
3,270 2,113 

500 217 
794 385 

3,849 4,012 
1,243 1,058 
2,041 645 
2,809 2,471 
6,844 3,772 
6,525 3,535 
1,224 425 

719 865 
4,350 2,980 

770 457 
26,650 11,319 
24,529 10,799 
26,650 11,319 

6,006 3,287 
2,431 1,236 
2,096 673 
1,737 1,308 
1,751 2,909 

555 671 
165,859 40,993 

310 
14,174 3,927 

122,160 28,320 

1,684 
285 

1,821 
2,140 

268 
2,051 

758 
533 

1,183 
3,813 
2,567 

488 
987 

2,264 
55 

6,793 
5,831 
6,793 
2,412 
1,246 

352 
1,182 
1,950 

335 
41,775 

823 
903 

30,030 

5,594 
2,130 
8,974 

10,302 
1,091 
4,205 
8,350 
6,277 
5,646 
4,406 

13,543 
11,514 
1,739 
2,170 
6,190 
1,680 

25,274 
22,570 
25,274 
11,663 
3,998 
5,181 
4,050 
9,018 
2,431 

152,140 
374 
251 

112,236 

2,912 
1,790 
4,094 
4,836 

677 
1,299 
4,038 
2,824 
3,003 
6,708 
7,361 
5,087 
2,264 
3,345 
4,600 
1,201 

11,519 
9,150 

11,519 
7,356 
1,979 
3,161 
3,087 
9,934 
1,627 

73,090 
2,045 
4,200 

45,540 

9.59 
4.10 

11.14 
13.16 

2.52 
6.10 

12.68 
8.51 
7.08 

10.62 
21.85 

6.05 
8.25 

11.33 
5.05 

33.40 

33.40 
21.04 
5.58 
7.35 
6.53 

16.17 
5.09 

209.03 

595,321 152,408 152,604 489,562 273,966 754.23 

5.3 23,214 
3.9 24,229 
5.1 37,307 
6.2 32,880 
2.4 7,217 
5.7 27,495 
6.2 61,997 
6.4 29,237 
4.1 11,634 
8.5 25,685 
6.9 47,327 

5.9 40,998 
4.6 27,299 
6.2 47,097 
4.2 23,322 
6.5 39,763 

13.7 54,919 
2.8 9,375 
5.3 14,871 
3.8 27,757 
8.6 57,907 
4.2 20,493 
.3 4,945 

8,782 20.0 15.3 20.0 19.4 13.4 8,262 
6,084 23.9 14.5 19.5 16.8 6.0 41,257 
7,103 22.0 12.6 18.1 21.4 10.0 39,935 
8,859 18.0 15.8 21.1 22.9 14.0 63,214 
8,609 19.0 14.2 19.6 20.6 14.2 21,831 
7,640 20.8 11.4 17.4 25.4 9.8 16,454 
7,829 19.0 17.5 23.9 22.7 12.4 388,938 
8,967 209,009 

7,950 18.8 18.2 23.5 22.7 12.1 462,431 
7,821 16.5 17.3 21.1 22.1 12.7 45,049 
8,052 19.0 17.8 21.2 21.6 12.5 19,228 
7,100 22.9 14.6 18.0 14.7 11.6 39,223 
7,395 23.4 20.2 19.2 17.6 8.6 173,735 
8,909 126,510 
7,754 20.4 18.2 23.7 19.7 10.3 47,256 
6,653 25.9 16.5 18.6 13.4 7.3 21,252 
8,393 17.7 14.1 16.1 22.8 12.9 29,217 
6,638 20.7 11.5 16.4 18.9 8.2 28,116 
6,662 23.7 12.4 19.1 18.5 8.5 13,787 
7,947 19.8 14.6 20.8 21.1 12.4 28,394 
6,572 24.1 12.6 18.2 16.5 6.4 32,162 
7,777 20.8 14.9 19.6 21.3 12.8 26,031 
7,969 17.9 34.7 17.3 16.6 8.5 70,050 
7,560 21.1 13.5 21.2 18.5 10.6 31,843 
7,065 22.3 17.3 20.4 17.9 9.3 15,683 
8,670 19.8 18.1 22.6 19.0 12.2 83,252 
7,900 69,605 
7,528 21.3 16.9 19.4 18.5 10.8 49,330 

7,091 21.2 12.9 17.9 21.1 9.1 26,052 

6,355 1,024 412 1,006 155 259 1,696 963 2.42 2.3 6,722 
6,797 7,106 981 2,166 2,323 1,023 6,569 3,834 9.62 6.7 47,468 
6,579 5,094 1,147 1,176 1,184 577 6,014 5,387 10.72 8.2 57,791 
6,315 ]1,752 2,300 4,746 4,099 2,077 10,491 5,972 16.02 6.1 30,213 
6,556 2,766 451 1,065 1,551 547 3,158 1,975 5.65 3.8 32,117 
5,876 3,210 499 784 839 403 3,337 1,736 4.86 4.6 14,871 
5,125 83,742 12,216 49,316 30,064 20,482 62,895 32,362 95.73 4.2 7,309 
5,941 39,028 6,128 31,713 17,946 13,538 33,104 16,392 

5,174 99,588 14,584 54,647 33,964 22,194 76,274 38,672 111.71 
7,151 7,533 1,310 1,130 241 1,877 9,515 7,410 13.64 4.2 19,305 
5,557 2,935 252 376 229 478 3,880 3,617 5.74 2.2 8,326 
8,678 4,237 645 1,579 187 457 3,739 2,667 7.28 6.0 37,920 
8,333 20,392 5,686 14,422 10,152 4,614 26,931 10,770 33.80 15.2 53,530 

13,123 11,593 4,746 11,999 8,709 4,438 17,246 8,087 
5,967 9,126 1,309 3,266 1,795 1,595 6,543 4,345 12.18 5.1 28,519 
6,968 3,754 855 620 1,503 692 3,880 869 5.04 3.5 22,600 
7,669 4,879 677 1,763 1,063 724 3,693 3,330 6.76 4.2 25,391 
4,881 4,702 804 2,950 610 730 4,413 3,646 9.31 8.8 27,810 
7,412 2,253 314 673 450 524 1,643 1,205 3.11 2.6 14,366 
5,953 4,820 728 1,015 728 592 3,772 2,162 7.70 4.4 25,607 

10,019 3,788 826 2,938 1,098 1,216 6,724 3,559 5.67 3.4 8,490 
5,248 3,704 961 1,881 1,019 1,006 4,528 2,460 7.41 4.4 27,955 
3,772 17,646 2,358 2,243 2,030 2,553 10,419 9,934 24.96 3.9 19,872 
7,673 4,509 832 927 849 1,173 5,736 3,203 6.93 3.9 30,028 
5,542 2,944 566 309 258 353 1,689 2,036 4.27 3.0 20,859 
6,990 23,461 2,437 6,513 4,819 2,781 11,750 4,774 17.96 5.2 29,683 
8,306 21,436 2,007 6,318 4,717 2,570 10,465 3,458 
5,797 7,567 1,322 1,292 1,395 1,673 11,140 5,753 14.79 9.7 37,816 

6,293 5,184 953 1,158 869 788 4,514 2,327 7.25 5.1 33,323 

(2) Includes portions In Benton and Sherburne Counties. (t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military comm issaries, post exchanges and eating places on military posts in these counties. 

MINNESOTA 
See SIODS consumer market map and data at begin- 
ning of the state. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Dairyland Network, The 
Comprised of: KWLM-Willmar KI.OR-Redwood Falls KJiiIL-Marshall KAGE-Winona 

KTOE-Mankato KFAM-St. Cloud 
KDMA-Montevideo KQAQ-Austin 
KCIJE-Iced Wing 
Media Code 4 224 0115 8.00 
Address ail communications to Harry W. Linder. 

c/o KWLM, Box 838, Willmar, Minn. 56201. 
I. PERSONNEL 

See individual listings. 
2. REPRESENTATIVES 

Savalli/Gates, Inc. 
4. AGENCY COMMISSION 

15% on net time only; no cash discount. Invoices 
mailed monthly unless otherwise agreed. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 9d, 5. 6h, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 146. 15b. 
Basic Rates: 206, 21a, 226, 23a, 25a, 26, 28a, 29a. 
Contracts: 40a. 41, 42d, 95, 46. 47a, 48, 50, 51a. 
Comb.; Cont. Discounts: 60b, Ela. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 8.2. 
Following is composite rate of 9 member stations. 
Discounts -3 station buy 5%, 6 station buy 10% and 
9 station buy 15%. 

TIME RATES 
Rates effective July 1. 1963. 
Rates received July I, 1963. 

6. SPOT ANNOUNCEMENTS 
loo 20 100 50 
wds wda wds wds 

1 ti 63.00 95.00 156 ti 45.00 31.50 
26 ti 58.50 42.75 260 ti 40.50 27.00 
52 ti 54.00 38.25 312 U...-.....36.00 22.50 
1:10 Il 49.50 33.75 

8. PROGRAM TIME RATES 
FULL GROUP RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti 540.00 342.00 207.00 144.00 90.00 
26 ti 513.00 324.00 198.00 139.50 99.50 
52 ti 486.00 306.00 189.00 135.00 90.00 
130 ti 459.00 288.00 180.00 130.50 85.50 
156 ti 432.00 270.00 171.00 126.00 81.00 
260 ti 403.00 252.00 162.00 121.50 76.50 
312 ti 378.00 234.00 153.00 117.00 72.00 

Linder Group, The 
Comprised of: 

KWLM-Willmar KTOE-Mankato 
KM IIL-Marshall KD\IA-Montevideo 
Media Code 4 224 0230 5.00 
Business Omre-1340 N. 7th St., Willmar, Minn.. 

Phone 235-1340. 
Address all communications to Harry W. Linder, 

Box 838, Willmar, Minn. 56201. 
I. PERSONNEL 

President-Iiarry W. Linder. 
Manager-\Villtard Linder. 

2. REPRESENTATIVES 
Savant/Gates. Inc. 

4. AGENCY COMMISSION 
15%: no rash discount Rills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4d, 5, 6a, 7b, 8. 
Bate Protection: 10b. 116. 12h. 13b, 14b, 156. 
Basic Rates: 206, 21a, 226, 23a, 25e, 26, 28a, 29a. 
Contracts: 40a. 41, 42d, 45, 46, 47a. 48, 50, 51a. 
Comb.; Cont. Discounts: 606. 61a, 62b. 
Cancellation: 70a. 70c, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Following is composite rate of 4 member stations. 

TIME RATES 
ER Recd 6/1/66. 

7. PACKAGE PLANS 5 01 10 01 15 ti 
1 nit 28 26 24 
13 wk 26 24 22 
26 wk 24 22 20 

8. PROGRAM TIME RATES 
1 hr 1/2 hr I/4 hr 10 min 5 min 

1 x 280 168 88 72 56 
DISCOUNTS 

13x-5% 52x-15% I50x-25% 
26x-10% 104x-20% 260x-30% 

Minnesota Star Network 
Comprised of: 

AM STATIONS 
KSTP-Minneapolis- 

St. Paul 
KWOA-Worthington 
KBE\V-Blue Earth 
KQAQ-Austin 
KROC-Rochester 
ItYSM-Mankato 
KCUE-Red Wing 
KFAM-St. Cloud 

FM STATIONS 
KSTP-FM-Minneapolis- KCUE-FM-Red Wing 

St. Paul KFAM-FM-St. Cloud 
KWOA-FM-Worthington KLI7,-FM-Brainerd 
KBEW-FM-Blue Earth K1'RM-FM-Park Rapids 
KYSM-FM-Mankato 
Media Code 4 224 0300 6.00 
Esecutive Offices: 3415 University Ave., Minneapolis - 

St. Paul, Minn. 55114. Phone 612-645-2724. 
I. PERSONNEL 

President -Ed De La Hunt. 
Manager-Gsrteld Clark. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 5, 6a, 7b, 8. 

20 ti 25 ti 
22 20 
20 18 
18 16 

KMRS-Morris 
KXRA-Alexandria 
KLIZ-Brainerd 
KPRM-Park Rapids 
KROX-Crookston 
KTRF-Thief River Falla 
KGHS-International 

Fails 

Rate Protection: 106, 146, 16. 
Basic Rates: 20a, 216, 23a, 29a, 25a, 28a, 29a, 33a, 
Contracts: 90a, 42a, 43, 94b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 606, 60g, 601, 61b, 
Cancellation: 71e, 73b. 
Prod. Services: 80. 

TIME RATES 
ER 2/1/68-Rec'd 2/29/68. 

AA -Mon thru Fri 6-10 am; 11:30-1 pm & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
AM STATIONS ONLY -AA- -A- 

I min 30 see I min 30 see 
10 stations 85 65 65 50 
15 stations 120 90 90 70 

DISCOUNTS 
26 wk -5% 52 wk -10% 

AITKIN 
Aitktn County -Map Location E-8 

See 81608 consumer market map and data at begin- 
ning of the State. 

KKIN 
1962 

Media Code 4 224 0345 1.00 
Lake Region Broadcast Service, Box 287. Altkin. 

Minn. 56431. Phone 927-2344. 
STATION'S PROGRAMMING DESCRIPTION 

KKIN: Programmed for general interest. 
NEWS: national and international news every 30 min. 
Local and regional news 5 times daily. National and 
local sports, farm and market news morning and 
afternoon. MUSIC: middle-of-the-road, ahowtunes, 
standards. 3 hours country and western daily, except 
Sun when programming is religious with music. 
Remote broadcasts on request for store sales, fishing 
marathons, sporta events. Local, state and national 
nubile service time, daily. Contact Representative for 
further details. Rec'd 8/23/67. 

I. PERSONNEL 
General Manager -Fred Moegle. 

(This listing continued on next page) 
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MINNESOTA 
Aitkin-K K I N -Continued 
2. REPRESENTATIVES 

Hal Walton k Company. Inc. 
3. FACILITIES 

1,000 w. days; 930 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset daily. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3b, 3c, 3d. 4a, 4d, 5, 6a. 

7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21e. 21b, 21c, 22a, 23a, 24c, 25c, 

26, 28b, 28c, 32b. 33c. 
Contracts: 40a, 41, 42d, 44a, 46, 47a. 48, 51e. 
Comb.; Cont Discounts: 60b, 60e, 60f, 601, 62b. 
Cancellation: 70a, 70c. 71a, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS and MBS Radio Networks. 

TIME RATES 
ER 1/1/67-Rec'd 12/2/66. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 tl 4t1 II tl 21+ 
1 min. 2.45 2.35 2.25 2.15 
30 sec 1.35 1.30 1.20 1.15 
100 words (minimum 3 times per week) each, 1.50 
10 seconds (minimum 10 times per week) each. 1.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 20.00 12.50 7.50 5.00 3.50 
SUNDAY TIME 

1 hr 15.00 1/4 hr..._ 5.00 
1/2 hr 8.00 5 min_._._._..._._..._ 2.25 

10. SPECIAL FEATURES 
Mutual network news at :60._........_..._..._..._ 3.50 

ALBANY 
Stearns County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KASM 
1950 

NAn 

Subscriber to the NAB Radio Cede 
Media Code 4 224 0460 8.00 
Stearns County Broadcasting Co., Albany, Minn. 

56307. Phone 5-3305. 
I. PERSONNEL !'resident -W. H. Blattner. 

General Manager -U. J. Kepner'. 
Sales Manager -Dan Viehauser. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1000 w.; 1150 kc. days. NondlrectlonaL 
Operating schedules: 6:00 a.m. to local sunset week- 
days 0:00 a.m. to torsi sunset Sundays. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3b. 4a. 4d, 5, 6a, 7a. 
Rate Protection: 156. 
Basic Rates: 22a. 23a. 29b, 286, 29a. 
Contracts: 42b. 45, 47a. 
Comb.: Cont. Discounts: 60b, 61a, 61b, 62e. 
Cancellation: 71b. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective June 1957 (Card No. 1.) 

Rates received March 27. 1959. 
6. SPOT ANNOUNCEMENTS 

1 min. 30 sec. 1 min. 30 see. 
1 time.......... 5.00 4.00 104 times.__ 4.00 3.00 

18 times..- 4.55 8.55 156 times.__ 3.90 2.85 
26 times _ 4.40 3.40 260 times_ 3.75 5.76 
39 times..._._ 4.20 3.25 312 Wan__ 3.60 2.60 
52 times 4.10 3.15 365 times__ 8.45 3.55 

7. PACKAGE PLANS -1 minute - -40 monde - 
Per week: Each Total Ezell Total 

10 times 3.00 30.00 1.90 19.00 
15 times..._._- 2.80 42.00 1.80 27.00 
20 times 2.60 52.00 1.70 34.00 
25 times 2.40 60.00 1.60 40.00 
30 times 2.20 66.00 1.50 45.00 
40 times _.. 2.10 84.00 1.40 56.00 
50 times 2.00 100.00 1.30 65.00 
60 times 1.90 114.00 1.25 75.00 

ALBERT LEA 
Freeborn County -Slap Location E-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

KATE 
1962 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 224 0575 3.00 
Communications Properties, Inc., Kate Division, W. 

7th St. Albert Lea, Minn. 56007. Phone 507-373- 
2338. 

1. PERSONNEL 
President -Hart Cardozo. 
General Manager -Richard Voight. 
Program Director--Harlen Nelson. 

2. REPRESENTATIVES Grant Webb k Company. 
Minneapolis, St. Paul -Communications Sales. 

3. FACILITIES 1.000 w.: 1450 kc. Non -directional. 
Operating schedule: 5:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15%: no cash diacount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a. Sb. 4a, 5, 6a, 8. 
Rate Protection: 101, lib, 12b. 13b. 14b. 
Basic Rates: 20a, 22b, 23a, 24a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a, 45, 46, 97a. 98. 
Comb.: Cont. Discounts: 60a, 61b, 62b, 62e. 
Cancellation: 71a. 73a. 

TIME RATES 
En' 6/1/67 -Reed 4/21/67. 

6. SPOT ANNOUNCEMENTS 
(6 am -11 pm) 

Ix 26* 52x 104* 156x 260* 912x 
1 min 6.50 6.20 6.05 5.60 5.30 5.00 430 
30 sec 9.00 3.80 3.70 3.40 3.20 3.00 2.80 

8. PROGRAM TIME RATES 
(8 am -11 pm) 

lx 26x 52x 1048 156x 260x 312x 
1 hr 50.00 48.00 46.00 44.00 42.00 40.00 38.00 
1/2 hr 30.00 28.50 27.00 25.50 24.00 22.50 21.00 
1/4 hr..._ 18.00 17.00 16.00 15.00 14.00 13.00 12.00 
S min...__ 13.00 12.40 12.10 11.20 10.60 10.00 9.40 

ALEXANDRIA 
Douglas County -Map Location C-7 

See SUDS consumer market map and data at begin- 
ning of the State. 

KXRA 
1949 

Subscriber to the NAB Radio Cede 
Media Code 4 224 0690 0.00 
Alexandria Broadcasting Corp., Alexandria. Minn. 

56308. Phone 763-3131. 
STATION'S PROGRAMMING DESCRIPTION 

KXRA: Programmed for general Interest. 
News 25%, air personalities 25%. sports 8%. popular 
music 42%. FARM: country and western music and 
farm news and Interviews programmed 6-7 am & 
11:30 am -1:30 pm. NEWS: network news at :55, 
regional and local news at :30 min marks every hour. 
News specials and public affairs programs aired as 
events occur. Telephone discussions aired 10-11 am 
and on high school programa at 9-10 pm. RELI- 
GIOUS: local clergymen rotate on morning medita- 
tions. Local worship services and religious music on 
Sun mornings. SPORTS: high school, university and 
pro football, high school basketball, golf tournament, 
interviews with coaches and players -of -the -week. 
Contact Representative for further details. Reed 
10/18/67. 

I. PERSONNEL 
Pre' & Com'I Mar. -E. Q. Walters. 

2. REPRESENTATIVES 
Donald Cooke, Inc. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1+90 ke. 

Non -directional. 
Operating schedule: 6:00 a.m. to midnight. CST. 

4. AGENCY COMMISSION 
15/9 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2b, 3b, 3d. 4a. 4d, 5. 6a. 
Rate Protection: 10h, 11h. 12h. 13h. 15b. 15e. 
Ratio Ratea: 20a, 20b, 22b, 235. 23b, 241). 25a. 27, 

28b, 28c. 29a, 29b. 
Contracts: 40a. 44a. 45. 46. 47a, 48, 51a 51h. 51e. 
Comb.; Cont. Discounts: 004s. 60g. 601, 61c, 62b. 62d. 
Cancellation: 705. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 81, 82. 
Affiliated with American Information Network. 
Member: Minnesota Star Network. 

TIME RATES 
Elf 9/1/66 -Reed 9/29/66. 

A -Weekdays 6 am -1 cam & 5-7 pm. 
B -Weekdays 1-5 nm & 7 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
CLASS A 
(1 minute) 

1 min 30 sec 1 min 30 see 
1 ti 6.50 5.25 104 tl 5.75 4.50 
19 tl...__..._... 6.40 5.15 156 tL_ 5.50 4.25 
26 ti 6.20 5.00 260 ti__.._..._ 5.25 4.15 
52 ti..._. 6.00 4.75 312 tL..-....._ 5.00 4.00 

CLASS B 
1 ti 4.75 3.25 In4 ti..._-._.._ 4.30 5.05 
19 ti 4.70 2.20 156 tt.._.._..._ 4.20 3.00 
26 tt..._._..._ 4.60 3.15 280 ti 4.00 2.95 
52 ti 4.50 3.10 312 ti....-.._..._ 3.75 2.90 

7. PACKAGE PLANS 
SPECIAL SATURATION RATES 

(Best time available) 1 min 30 sec 
200 spots in 4 week* ........... _ . ......... _.._...._. 520.00 350.00 
ISO spots in 3 weeks..._......_.-_.._.-_ 350.00 240.00 
60 spots In 2 weeks _ _.._..._ 200.00 140.00 
30 spots in 1 week 100.00 75.00 

8. PROGRAM TIME RATES 
CLASS A 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
I tt 85.00 58.00 32.50 24.00 13.00 
13 ti 79.00 52.00 29.00 22.00 12.00 

71.50 45.00 27.00 21.00 11.00 
52 tl 65.00 39.00 25.00 19.00 10.50 
104 ti 61.75 98.00 21.00 17.00 9.75 
156 ti 58.50 34.00 19.00 16.00 9.00 
260 ti 52.00 31.00 17.00 15.00 8.50 
312 ti 45.00 28.00 15.00 12.00 8.00 

CLASS B 
1 ti 65.00 39.00 23.00 16.80 8.50 
13 ti 60.00 35.09 21.00 14.50 8.00 
26 tt 56.90 32.59 17.00 13.00 7.75 
52 tl 52.00 30.00 10.00 12.50 7.50 
104 ti 49.00 29.09 15.00 11.00 7.15 
156 tf 45.00 27.00 14.25 10.50 6.00 
260 ti 39.00 25.00 13.00 9.50 6.25 
312 ti 32.00 18.00 10.00 9.00 5.75 

ANOKA 
Anoka County -Map Location E-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KANO 
1956 

Subscrih-r to the NAB Radio Code 
Media Code 4 224 0805 4.00 
Northwest Broadcasting Co., Box 1470, Anoka. Minn. 

55303. Phone 612-421-2600. 
I. PERSONNEL 

President -J. Warren Burke. 
Manager -Ralph Bebeau. 
Operations Manager -Jack Douglas. 

3. FACILITIES I .000 w.: 1470 ke. Nondireetional. 
Operating Schedule: 6:00 am -local sunset weekdays; 
7:30 sm -local sunset Sun. CST. 

4. AGENCY COMMISSION 
15/n time only. 

5. GENERAL ADVERTISING See coded regulations 
General. la. 2a, 3a, 3b. 40. 4d, 5, 6a, 7a. 
Rate Protection: 10h. 11h. 12h. 13h, 14h. 
Basic Rates: 20a, 22a, 22b. 23a, 29b, 250, 28b. 

Contracts: 90a, 46, 97a, 98. 
Comb.: Cont. Discounts: 60b, 61a, 61c, 62e. 
Cancellation: 71a, 73a. 
Member: Country- Music Network. 

TIME RATES 
ER 1/1/68 -Reed 3/25/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 nee I min 30 see 

1 z 7.50 5.65 156 z 6.00 4.45 
13 z _ 7.00 5.25 208 z 5.50 4.05 
26 z 6.75 5.05 312 z 5.00 3.75 
52 z 6.50 4.85 624 z 4.50 3.35 
104 z 6.25 9.65 

AUSTIN (2 AM) 
Mower County -Map Location E-10 

See SUDS consumer market map and data at begin- 
ning of the Slate. 

KAUS 
1948 

R A B 

Subscriber to the NAB Radio Cede 
Media Code 4 224 0920 1.00 
Minnesota -Iowa Television Co., Box 547, Austin, 

Minn. 55913. Phone 507-433-8836. 
I. PERSONNEL 

President -Robert Buckmaster. 
Vice-Pres. & Gen'l Mgr. -Richard V. Taber. 
Vice-Pres. of Sales -Ken Soderberg. 

2. REPRESENTATIVES 
Avery-tCnodel, Inc. 
Minneapolis, St. Paul -Wayne -Evans & Associates. 
Inc. 

3. FACILITIES 
1,000 w.: 1480 kc. Directional -separate patterns day 
and night. 
Operating schedule: 5 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 3h. 4a, 4d, 5. 60. 8. 
Rate Protection: 10b, 111), 12b. 13h. 
Basic Rates: 20a. 22a, 23a, 29b, 26, 28a, 29a. 
Contracts: 40a. 42a, 45. 46. 
Comb.: Cont. Discounts: 60b. 60k, 61a, 61b, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with MBS Radio Network. 

TIME RATES 
ER Reed 6/25/68. 

AA -6-9 am, noon -1 pm & 3-6 pm. 
A -All other times except 6 pm -midnight. 

7. PACKAGE PLANS 
CLASS AA 

1 MIN: I wk 6wk 13wk 26wk 39wk 52wk 
1 ti 6.75 6.50 6.25 5.75 5.25 4.75 

6 ti 6.25 6.00 5.75 5.25 4.75 4.25 
1.2 tl 5.75 5.50 5.25 4.75 9.25 3.75 
18 ti 5.00 4.75 4.50 4.00 3.75 3.25 
24 t1 4.50 4.25 4.00 3.50 3.25 2.75 

CLASS A 
1 min, discount per spot .50. 
30 sec: 80'4' of 1 -min. 
7-11:55 pm: 50% of AA. 

KQAQ 
1960 

time sales inc. 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 224 1035 7.00 
KQAQ, Inc.. Box 97, Austin, Minn. 55912. Phone 

507-437-4511. 
Studios -127 N. Main St. Phone 507-437-4567. 

I. PERSONNEL Pres. & Gen'l Mgr. -Don Jones. 
Sales Manager -Tad Anthony. 
Program Director -Dan Davies. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 

3. FACILITIES 5.000 w. days, 500 w. nights; 970 kc 
t)ire et tonal. 

Operating. schedule: 24 hours. CST. 
4. AGENCY COMMISSION 

15/0 time only: monthly. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h. 3a, 3d, 4a, 4d, 5, 6a, 8. 
Rate Protection: 15h. 
Basic Rates: 20b, 21b, 21d, 22a, 24b, 24e. 25a, 26, 

28b, 29a. 
Contracts: 40a. 41. 44b, 45, 46. 47a. 51e, 51b, 51e. 
Comb.: Cont. Discounts: 60e, 601. 61a, 62d. 
Cancellation: 70a. 70d, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 
Member: Ualryland Network. Minnesota Star Network. 

TIME RATES 
No. 5 ER 4/1/67-Rec'd 3/2/67. 

7. PACKAGE PLANS 
I min or less 1 ti 5 ti IO ti 15 ti 20+ 

1 wk 7.50 7.00 6.50 6.00 5.50 
12 wks 7.00 6.50 6.00 5.50 5.00 
26 wks 6.50 6.00 5.50 5.00 4.50 
39 wks 6.00 5.50 5.00 4.50 4.00 
52 wks 5.50 5.00 9.50 4.00 3.50 

DISCOUNTS 
Midnight -4:59 am 50% 

BEMIDJI 
Beltrami County -Map Location C-4 

See 51105 consumer market map and data at begin- 
ning of the State. 

KBUN 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 224 1150 4.00 
Paul Bunyan Broadcasting Co., 502-1/2 Beltrami 

Ave.. Bemidji. Minn. 56601. Plaza 1-4120. 
STATION'S PROGRAMMING DESCRIPTION 

KBUN: Programmed for adults and young adults. 
NEWS headlines every 30 min, 5 min every 55 min, 
and 15 min at 7:30 am, 8:30 am, noon, 5:35 pm, & 

10 pm. MUSIC: popular 6 am -noon, middle-of-the- 
road 1-3 pm, western 3-4 pm, rock 9-5 pm, popular 
7 pm -sign -off. SPORTS: all live major league base- 
ball home and assay. Local play-by-play of both 
college and high school football and basketball. 'J air 
personalities available for remote pick-ups. Contact 
Representative for further details. Rec'd 7/19/67. 

I. PERSONNEL 
General Manager -Ned J. Goodwin. 

2. REPRESENTATIVES 
M. A. Bales Company, Inc. 

3. FACILITIES 
1,000 watts days. 250 watts nights; 1450 kc. 

Non -directional. 
Operating schedule: 6:00 a.m. to midnight. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount 

5. GENERAL ADVERTISING Bee ceded regulations 
NAB Radio Code Advertiaing Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, la, 8. 
Rate Protection: 10h, 12b, 13b, 14b, 15b. 
Basic Rates: 23a, 24c. 25a, 26. 28b, 28c. 
Contracts: 40a, 41, 42a. 43. 44a, 45, 46, 47e, 51a, 

51b. 
Comb.; Cont. Discounts: 60b, 60d, 61a. 
Cancellation: 70a, 70c. 71b. 
Prod. Services: 80, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective January 1, 1960. (Card No. 2.) 

Card received December 23, 1959. 

6. SPOT ANNOUNCEMENTS 
CLASS "A" 

(Sign -on to 7:00 p.m.) 
Per week: 1 minute 

1 time _ 5.00 10 times .-_ 2.80 
3 times 4.00 20 times 2.26 
5 times....._ 3.50 

30 seconds 
I time 3.00 10 times.._... 2.10 
3 times -.... 2.70 20 times _. 1.70 
5 times._ .......... - _ 2.50 

LASS "B" 
(7:00 p.m. to midnight) 

1 minute 
1 time ......._ 3.75 10 times.._..___...-_ 2.40 
3 times 3.00 20 times.._.....__...- 1.90 
5 times 2.85 

30 seconds 
1 time 2.35 10 times. _._-_ 1.80 
3 times 2.00 20 times _.__.._ 1.25 
5 times..-..._._..._.-. 1.90 

8. PROGRAM TIME RATES 
5 minutes -1-1/2 times spot earned rate. 

10 minutes -2 times spot earned rate. 
1/4 hour -3 times spot earned rate. 
I/2 hour -5 times spot earned rate. 

I hour -8 timen spot earned rate. 
10 second 'pot rate -50% of 1 minute rate. May not 
be combined with 1 minute or 30 seconds. 

BENSON 
Swift County -Map Location C-8 

See SRDS consumer market map and data at beginning 
of the State. 

KBMO 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 224 1265 0.00 
North Star Broadcasting Co., Box 355, 1205 Pacific 

Ave., Benson, Minn. 56215. Phone 842-4601. 

I. PERSONNEL 
President -George J. McCarthy. 
General Manager -Ron C. Ouerlander. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
500 w.: 1290 hr. Non -directional. 
Operating schedule: 6:00 a.m. to sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a. 4a, 5, 6a. 
Rate Protection: 15h. 
Basic Rates: 20h. 231, 24b, 25a, 28b. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 6/1/68 -Reed 6/12/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 20see 

Open 3.50 2.45 2.10 
6 x 3.90 2.40 2.06 
13 x 3.30 2.35 2.00 
26 x 3.20 2.30 1.95 
39 x........ 3.10 2.05 1.90 
52 a 3.00 2.15 1.80 
78 a 2.90 2.05 1.70 
104 x 2.80 1.95 1.60 
156 z 2.70 1.85 1.50 
208 z 2.60 1.75 1.40 
312 z 2.40 1.65 1.30 
468 z 2.30 1.55 1.20 
624 x 2.20 1.45 1.10 

8. PROGRAM TIME RATES 
1/2 hr 

Open 24.20 
6 z 23.60 
13 z 20.20 
26 x 19.80 
39 z 19.00 
52 z 18.40 
78 z 17.80 
104 x 17.20 
156 z 16.60 
208 a 16.00 
312 z 15.40 
468 a 14.80 
624 a 19.20 

1/4 hr 10 min 5 min 
13.75 8.80 5.50 
13.50 8.50 5.90 
13.10 8.35 5.30 
12.75 8.15 5.20 
12.50 7.90 5.10 
12.00 7.70 5.00 
11.75 7.50 4.90 
11.50 7.25 4.80 
11.10 7.05 4.70 
10.75 6.80 4.60 
10.95 6.80 4.50 
10.10 6.90 4.90 
9.75 6.15 4.30 
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BLUE EARTH (1 AM; 1 FM) 
Faribault County -Map Location D-10 

See SUDS consumer market map and data at begin- 
ning of the State. 

KBEW 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 224 1380 7.00 
h'artbault County Broadcasting Company, Box 308. 

Blue Earth. Minn. 56013. Phone 507-526-2181. 
STATION'S PROGRAMMING DESCRIPTION 

KBEW: Programmed for farm audience, adult. 
MUSIC: general popular plus 3 hours of country and 
western, 6-7 am & 5-7 pm daily. NEWS: on hour 
and half hour, plus four 15 min newscasts, 7:45 am, 
12 15 pm, 6 pm & 10 pm. Farm and stock markets 
given on every major newscast. Broadcasts daily from 
5 neighboring farm communities. Talk and interviews 
un broadcasts from neighboring towns, as well as 
telephone participation, 10:30-11 am daily. Descrip- 
tion includes FM non -simulcast programming. Con- 
tact Representative for further details. ltec'd 9/1/67. 
tails. Recd 9/1/67, 

I, PERSONNEL 
Pres. & Sta. Mgr. -Paul C. Hedberg. 
Sales Manager -Erle Oothoudt. 
Program Director -William N. Merrill. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
1,000 w.; 1560 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 
Simuleaat during AM operational hours. For non. 
simulcast facilities see KBEW-FM. 

4. AGENCY COMMISSION 
Rates: net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3c, 3d. 4a, 9d, 5, 6a, 7a. 8. 
Rate Protection: 101, 111, 121. 131, 14b. 156, 15c, 16. 

16. 
Basic Rates: 20b. 21a, 21b, 21c, 22a, 

24c, 25a, 26, 27, 286, 296, S0, 31. 
226, 23a, 236, 

Contracts: 40a, 426, 43. 44a, 45, 48, 
516, 51c. 

49, 50, Sla. 

Comb.; Cont. Discounts: 60a, 60c, 60e, 60g, 801, 62a, 
6212, 62d. 

Cancellation: lob, 70d, 71b, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Entertainment Network. 
Member: National Agltadio Groups, Inc., Minnesota 
Star Network. 

TIME RATES 
Elf 5/1/68-Rec'd 3/25/68. 

7. PACKAGE PLANS 
I min 30 see 

Less than 20 spots 3.30 2.40 
Package A, 20 tL 3.00 2.05 
Package B, 30 ti 2.90 1.95 
Package C, 40 ti 2.80 1.85 
50+ ti 2.70 1.75 
15 sec ID's: minimum package 30 spots, ea 1,55. 
Minimum order 46.50. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 z 49.00 24.50 15.00 10.00 8.00 
10. SPECIAL FEATURES 

NEWSCASTS AND SPORTSCASTS 
5 min 5.00 15 min. 15.00 
Farm market shows, participating, minutes only. 
2.85. 

K B E W -FM 
1966 

Media Code 4 224 1381 5.00 
Farlbault County Broadcasting Company, Box 306, 

Blue Earth. Minn. 56013. Phone 507-526-2181. 
STATION'S PROGRAMMING DESCRIPTION 

KBEW-FM: See KBEW for programming descrip- 
tion. 

I. PERSONNEL 
Pres. & Sta. Mgr. -Paul C. Hedberg. 
Sales Manager -Erie Oothoudt. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
ERP 3,000 w.; 100.9 mc. 
Operating schedule: 6 am -10:30 pm. CST. 
Partial simulcast operation. Operated separately local 
sunset -10:30 pm. For simulcast facilities see KBEW. 

4. AGENCY COMMISSION 
Rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
This station reserves the right to charge for taping 
facilities on all programs. 
All rates quoted on monthly basis. 
Mendier: Minnesota Star Network. 

TIME RATES 

Rates are identical to KBEW. See that listing. 

BRAINERD (2 AM; 1 FM) 
Crow Wing County -Map Location D-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KLIZ 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 224 1495 3.00 
Brainerd Broadcasting Co., 2700 E. Oak St.. Brain- 

erd, Minn. 56401. Phone 218-829-2853 or 54. 
I. PERSONNEL 

Prea. & Gen'1 Mgr. -E. Thomas O'Brien. 
Sales Manager -Chester Hanson. 

2. REPRESENTATIVES 
Minneapolis -Wayne -Evans & Associates. 

3. FACILITIES 
5.000 w., 1380 kc. Directional at night. 
Operating schedule: 6:00-1:05 am. CST. 
Partial simulcast operation. For non -simulcast facili- 
ties see KLIZ-FM. 

4. AGENCY COMMISSION 
15%; no cash discount. 

8. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 9a, 5, 6a, 7a. 
Rate Protection: 10a, lia, 126, 13b, 14a, 15b. 
Basic Rates: 20a, 2Ub, 22a, 24a, 29b, 28a, 29a. 
Contracte: 40a, 44a, 45, 46, 97a, 48. 
Comb.; Cont. Discounts: 60b, 60g, 61e. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
l'rod. Services: 80. 82. 
Member: Minnesota Star Network. 

TIME RATES 
Eft lteé d 9/7/66 

A-6:30 am -1 pm & 4-6:30 pm. 
B -All other time. 15% less than A rates. 

6. SPOT ANNOUNCEMENTS 
1 min 20 see I min 20 sec 

936 x 2.35 1.20 150 z 4.00 2.00 
624 z 2.05 1.35 100 z 4.30 2.20 
312 x 3.30 1.65 50 x..._..._..... 4.65 2.35 
260 x 3.65 1.85 1-49 z 5.30 2.65 
30 seconds -10% less than 1 -minute rate 

FM hates 
50% of applicaste AM rates. 

7. PACKAGE PLANS 
PER WK: 50 t1 40ti 30 ti 20t1 10 ti 

1 min 2.65 3.00 3.65 4.30 4.95 
20 sec 1.35 1.55 1.85 2.20 2.55 

9. PARTICIPATING PROGRAMS 
"Women's Page" -9 :15 am, "Radio Roundtable" - 
9:30 am and News on hour, sports and weather shows. 

PARTICIPATING SPOTS 
I min 30 sec 

13 wks (39 snot minimum) 5.30 4.50 
Extra bonus on 26 and 52 week schedules 

K L I Z -FM 
1960 

Media Coda 4 224 1496 1.00 
Brainerd Broadcasting Co., 2700 E. Oak St.. Brain- 

erd, Minn. 56401. Phone 218-829-2853. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -E. T. O'Brien. 
Sales Manager -Chester Hanson. 

2. REPRESENTATIVES 
Wayne -Evans & Associates. 

3. FACILITIES ERP 36,000 w.; 95.7 me. 
Operating schedule: 6-1 am Mon thru Sat; 7:30 ant - 
i1 pm Sun. CST. 
Antenna ht.: 386 ft. above average terrain. 
Partial simulcast operation. For simulcast rates and 
facilities see KLIZ. KLIZ-FM listing. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
See KLIZ listing for coded regulations. 
Member: Minnesota Star Network. 

TIME RATES 
Eff Recd 9/23/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

936 z 1.20 150 z 2.00 
624 z 1.35 100 z 2.15 
312 z 1.65 50 z..._ 2.35 
260 x 1.85 1 x 2.65 

7. PACKAGE PLANS 
50 ti 40 ti 30 ti 20 01 10 ti 

1 min 1.35 1.50 1.85 2.15 2.50 
Participating spots sold in conjunction with KLIZ. 

KVBR 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 224 1610 7.00 
Greater Minnesota Broadcasting Corp., 1340 Ramaford 

Itldg., Brainerd, Minn. 56401. Phone 218-829-8747. 
I. PERSONNEL 

Pres., Gen'i & Sales Mgr. Charles B. Persons. 
3. FACILITIES 

1,000 w. days; 250 w. nights; 1340 be. Non -direc- 
tional. 
Operating schedule: 5:45 am -midnight daily except 
Sun 8-11 pm. l'ST. 

4. AGENCY COMMISSION 
15%; no cash discount.. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3c, 3d, 4a, 5. 6a, 7b, 8. 
Bate Protection: 10e. 11e, 12e, 13e. 14b, 15a. 
Basic Rates: 20b, 216, 21e, 22a, 23a, 23b, 24e. 25e. 

26, 28a, 28c, 29a, 30, 31, 33c. 
Contracts: 40a, 41, 92b, 42d, 44a, 45. 47e, 48, 49. 

50, 51a, 51e. 
Comb.; Cont. Discounts: 609, 60f, 601. 61a, 62b. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Rates include guaranteed Merchandising Service to 
Brainerd Area. 
National and Regional advertisers given fixed posi- 
tion schedules In highest audience periods. 
Affiliated with Keystone Network. 

TIME RATES 
Eff 5/1/68 -Reed 4/23/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 1562 260x 312x 

1 min 4.85 4.55 4.25 3.95 3.65 3.35 
8. PROGRAM TIME RATES 

Ix 52x 104x 156x 260x 312x 
5 min 6.30 6.00 5.70 5.40 5.10 1.80 

BRECKENRIDGE 
Wilkin County -Map Location B-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBMW 
1948 

Subscriber to the NAB Radio Cons 
Media Code 4 224 1725 9.00 
Interstate Broadcasting Corp., 605 Dakota Ave., 

Wahpeton, N. D. 58075. Phones 701-642-6639. 6630. 
I. PERSONNEL 

Pres. & Gen'1 Mgr. -Robert E. Ingstad. 
Sta. & Com'l Mgr. -George F. Kaufmann. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 8:00 am -11:00 pm weekdays; 
7:00 am -10:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB ltadio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 1Od, 11d, 12d, 13d, 19d, 15b, 18. 
Basic hates: 206, 21a, 22a, 22b, 23a, 24b, 25a, 28c, 

25a, 30. 33a. 
Contracts: 40a, 42a, 43, 44b, 46, 47e, 48, 51a. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 61a, 62, 62a. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80, 81. 
Affiliated with American Entertainment Network, 

TIME RATES 
]fates effective December 1, 1958. 
Rates received November 26, 1958. 

6. SPOT ANNOUNCEMENTS 
1/4 hr. 10 min. 5 min. 1 min. 

1 time... ........ _ 15.00 12.00 10.00 8.00 
26 times 14.00 11.00 9.00 5.70 
52 times 13.00 10.00 8.00 5.55 

156 times... 12.00 9.00 7.00 4.80 
260 times 11.00 8.00 6.00 4.50 
312 ttmea 10.00 7.00 5.00 4.20 

7. PACKAGE PLANS 
1 -minute ur less per week: 

1 time 6.00 15 times. ... 4.00 
10 times 4.50 20 timers._ ................_ 3.50 

CLOQUET 
Carlton County -Map Location E-6 

See SISDS consumer market map and data at begin- 
ning of the State. 

WKLK 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 224 1840 0.00 
Cloquet Broadcasting Co., Box 309, Cloquet, Minn. 

55720. 879-6725. 
I. PERSONNEL 

President -Barry Newby, Sr. 
General Manager -Dick Swan. 
Program Director -Duane Kerttula. 

3. FACILITIES 
1,000 watts days; 250 watts nights. 
1230 kilocycles. Nondirectional. 
Operative schedule: 5:55 a.m. to midnight daily. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 39, 40, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 116. 126, 13h, 14b. 
Basic Rates: 22b, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 42a, 45, 46. 47a. 
Comb.; Cont. Discounts: 60a, 619, 62b, 62e. 
Cancellation: 70a, 70e. 
Affiliated with American Information Network. 

TIME RATES 
Bates effective February 1, 1958. 

Rates received July 12, 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 hr. 1/4 hr. 10 min S min. 1 min. 
1 time.... 40.00 24.00 15.00 10.00 5.00 

26 times.. 36.00 21.60 13.50 9.00 4.50 
52 times.. 34.00 20.40 12.75 8.50 4.25 

156 times.. 32.00 19.20 12.00 8.00 4.00 
260 times.. 30.00 18.00 11.25 7.50 3.75 
520 times.. 28.00 16.80 10.50 7.00 8.50 

7. PACKAGE PLANS 
100 spots, 1 minute or less, used within 7 days, each 
3.25. 

9. PARTICIPATING PROGRAMS 
Foreign Language Programs 

"Polish Hour" - 1:00 p.m. to 2:00 p.m. Sunday. 
Announcement in English only, each 5.50. No fre- 
quency discount. 
"Swedish Hour" -2:30 p.m. to 3:00 p.m. Sunday. 
Announcement In Swedish and English, each 6.50. 
No frequency discount. 
"Finnish Hour" -6:05 p.m. to 8:00 p.m. Sunday. 
Announcement In Finnish and English. each 8.50. 
No frequency discount. 
All foreign language announcement costs Include 
talent and/or translation fees. 

CROOKSTON 
Polk County -Map Location B-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KROX 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 224 1955 6.00 
The Crookston, Broadcasting Co., Box 620, Eagles 

Bldg., Crookston. Minn, 56716. At 1-1140. 
I. PERSONNEL 

General Manager -William J. Kiewel. 
Program Director -Jerome A. Dahlberg. 
Technical Director -Earl Handyalde. 

2. REPRESENTATIVES 
Donald Cooke. Inc. 
Canada -Andy McDermott, Sales. Ltd. 

3. FACILITIES 
1,000 w.; 1280 ke, Directional -night only. 
Operating schedule: 6:00 am -midnight Mon thru Fri. 
6:00-1:00 am Sat; 8:00 am -midnight Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 3a, 4a, 5, 6a, 7a. 
Rate Protection: 156. 
Basic Rates: 29a. 
Contracts: 40a, 41. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 72, 73b. 
Member: Minnesota Star Network. 
"A" and "B" spots combinable to earn package rates 
but saturation spots are not combinable with regular 
announcements for frequency discount, 

TIME RATES 
Eff 8/1/63-Rec'd 9/14/63. 

MINNESOTA 
6. SPOT ANNOUNCEMENTS 

CLASS "A" 
(Sign -on to 7:00 p.m. Monday through Sunday) 

1 min. 30 aec. 1 min. 30 tee. 
1 time..._ 8.00 4.65 260 times 6.30 8.00 

52 times.... 7.40 4.00 620 times 6.00 2.75 
104 times.... 7.00 3.75 1,040 times 5.75 2.50 
156 times.... 6.75 3.50 

CLASS "B" 
(All other times) 

50% of Class "A" rates. 
7. PACKAGE PLANS 

SATURATION PACKAGES 
CLASS "A" 

(Station option time) 
1 min. 30 sec. 

10 to 19 per week, each 5.40 4.00 
20 to 29 per week, each 5.15 3.75 
30 or more per week, each 4.95 3.50 

CLASS "B" 
10 or more per week, each 3.00 2.00 
Class "A" and Class "B" may be combined to earn 
package rates but saturation spots may not be com- 
bined with regular announcements for frequency dis- rnt. 

8. PROunGRAM TIME RATES 
1 hr I/2 hr I/4 hr 10 min 5 min 

1 x 60 40 25 20 11 
DISCOUNTS 

13x- 5% 52x-12% 1561-20% 
261-10% 104x-15% 260x-25% 

DETROIT LAKES 
Becker County -Slap Location C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

NAt 

KDLM 
1951 

R A 

Subscriber to the NAB Radio Cods 
Media Code 4 224 2070 3.00 
Detroit Lakes Broadcasting Corp., 1340 Rtchwood 

Rd., Detroit Lakes, Minn. 56501. Phone 218-847- 
5624. 

I. PERSONNEL 
General Manager-Alver Leighton. 
Account Executive -David Knutson. 

2. REPRESENTATIVES 
Minneapolis -Herb Gross, Foahay Tower, Minneapolis, 

Minn. Phone 338-5522. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1340 kc. 
Non -directional. 

Onersting schedule: 5:30 am -11 pm. CST. 
4. AGENCY COMMISSION 

15%; no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: 3a, 4a, 5. 614 8. 
Rate Protection: IOa. lia, 12a, 13e, 14a, 16. 
Basic Rates: 20a, 22b, 23a. 24b, 28a, 29a. 
Contracts: 40a, 44a, 45, 46. 47e. 
Comb.; Cont. Discounts: 60b, 81b. 
Cancellation: 71a. 

TIME RATES 
Rates effective February I. 1958. 
Rates received December 26. 1958. 

6, SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. () 

I time.... 60.00 36.00 24.00 12.00 6.00 
13 times.. 57.50 34.50 23.00 11.50 
26 times.. 55.00 33.00 22.00 11.00 5.75 
52 times.. 52.50 31.50 21.00 10.50 5.50 

156 times.. 50.00 30.00 20.00 10.00 5.25 
260 times.. 97.50 28.50 19.00 9.50 5.00 
500 times.. 4.75 

(1 1 -minute or leas spot announcements. 
Special bonus merchandising service available, mini- 
mum schedule of 10 announcements per week or more 
on a consecutive 4 -week or more schedule or 50 an- 
nouncements used within a 30 -day period. 

10. SPECIAL FEATURES 
Newscasts: 5 -minute every hour on the hour. Earned 
5 -minute rate applies. 

DULUTH (Minn.) - 
SUPERIOR (Wis.) 

(7 AM; 1 FM) 
Duluth. Minn. -St. Louis County -Map Location F-5 
Superior. Wis.-Douglas County -Map Location C-8 

See SRDS consumer market maps and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, ete. 
within the area. 

KAOH 
1993 

DULUTH, MINN. 
Subscriber to the NAB Radio Code 

Media Code 4 224 2185 9.00 
K -O Corp., 407 Christie Bldg., Duluth, Minn. 55802. 

Phone 218-727-1521. 
I. PERSONNEL 

General Manager -Don LeMasurier. 
Program Director -Skip Johnson. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Mid -West Time Sales. 

3. FACILITIES 
500 w. days; 1390 Ice. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4, AGENCY COMMISSION 
15/0 time only; 10th of following month. 

(This listing continued on next Pals) 
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MINNESOTA 
Duluth (Minn.) -Superior (Wis.)- 
K A 0 H -Continued 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a, 4a, 5, 6a. 8. 
Rate Protection: 10e. 11e. 12e, 13e, 14e, 15a. 
Basic Rates: 21a. 21d, 22b, 23a, 25a, 26, 28a, 30, 

33a. 
Contracts: 40a, 41. 445, 49b, 46, 47a, 49, 51b. 
Comb.; Cont. Discounts: 60d, 60f. 60h, 601, 61a. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Ratea effective June 1, 1964. (Card No. 5.) 

Rates received November 2, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti ............ 8.00 6.00 312 U.-._.-. 6.00 4.40 
28 ti .......... 7.50 5.60 500 U..._.___ 5.50 4.00 
v2 U._....... 7.00 5.20 1000 ti_._--. 5.00 3.60 
156 ti ....... 6.50 4.80 

7. PACKAGE PLANS 
SATURATION SALES MESSAGES 

1 MINUTE 
-1-12 wk- 13 wk or more 

PER WK: ea tot ea tot 
12 ti..._..»._..-_.....- _._ 6.00 72.00 5.50 66.00 
18 U..-...._.._......_»». 5.50 99.00 5.00 90.00 
24 ti.._-...._.._. ._. 5.00 120.00 4.50 108.00 

4.50 135.00 4.00 120.00 
30 SECONDS 

12 ti..._._.._ ______ 4.40 52.80 4.00 48.00 
18 ti__ .-. 4.00 72.00 3.60 84.80 
24 tl..__..,..-.... 3.60 88.40 3.20 76.40 
30 ti.._...» 3.20 96.00 2.80 84.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti..._ 36.00 24.00 18.00 12.00 
13 ti..-_..._.___-....... 57.00 34.20 22.80 17.10 11.40 
26 54.00 32.40 21.60 18.20 10.80 
52 U.._..._..___..-._ 51.00 30.60 20.40 15.30 10.20 
104 ti......____. 48.00 28.80 19.20 14.40 9.60 
156 t_....__.._... 45.00 27.00 18.00 13.50 9.00 
312 tt.»_...- 42.00 25.20 16.80 12.60 8.40 

10. SPECIAL FEATURES 
Newscasts: 5 -minutes on the hour; 15 minutes at 
7:30 am, noon, 5 pm; weather/scope at :15; calendar 
twice each hour. 

WEATHERSCOPE OR 
COMMUNITY CLUB CENTRAL 

2 MINUTES 
1 t1...__...-».._.._... 6.00 104 tt,..._..___...... 4.80 
13 ti..-___..__..-.._... 5.70 158 tL...._-_ 4.50 
26 ti..._.._-.»»...._._.. 5.40 312 4.20 
52 ti..._..»_ 5.10 

KDAL 
1936 

DULUTH, MINN, 

CBS Radio Network 

R A 
A WGN Continental Group Station 
Subscriber to the NAB Radio Code 

Media Code 4 224 2300 4.00 
KDAL, Inc.. 425 W. Superior, Duluth. Minn. 55802. 

Phone 218-727-8911. Teletype 910-561-2522. 
I. PERSONNEL 

General Manager -Odin S. Rameland. 
Sales Manager -Cal Haworth. 
Promotion Manager -Carl C. Caspersen. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 
New England -Bill Creed Associates. Inc. 
Minneapolis -Harry S. Hyett Co., Inc. 
Denver -Bob Mx Co., Inc. 

3. FACILITIES 
5,000 w.; 610 kc. Directional -night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a. 5, Sb, 7b, 8. 
Rate Protection: 10e, 11e. 12e. 13e, 14e. 16. 
Basic Rates: 2013, 21a, 21d, 2213. 23a, 24a, 24b, 24e, 

25a, 26, 27, 28a. 29a, 33a. 
Contracts: 40a, 41, 44a, 44b, 46. 47a, 48. 50, 51a, 

51b, 51c. 
Comb.; Cont. Discounts: 0Gb, 60d. 60f. 601, 61a. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 15 Eff 1/1/68-Rec'd 12/12/67. 

AA -Man thru Sat 6-10 am & 4-7 pm. 
A -Mon thru Sun 10 am -4 pm: Sun 4-7 pm. 
B-Mcn thru Sun 7 pm -midnight: Sun 7-10 am. 
C -Mon thru Sat midnight -6 am. 

8. SPOT ANNOUNCEMENTS 
FIXED POSITION 

Ix 26x 52x 104x 158x 260x 520x 
AA 30.00 29.00 28.00 27.00 26.00 25.00 24.00 
A 23.00 22.00 21.00 20.00 19.00 18.00 17.00 
B 9.50 9.00 8.50 8.00 7.50 7.00 8.50 
C: 30% of A. 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
IMPACT PLAN 
(7 -day rotation) 

6 Plan 12 Plan 18 Plan 24 Plan 
AA ...... 26.00 25.00 24.00 23.00 
A ..... 21.00 20.00 19.00 18.00 
B 8.50 8.00 7.50 7.00 

TOTAL AUDIENCE PLAN 
(7 -day rotation) 

Plan I. 12 ti (6AA. 4A, 2B)..._..._._.__._._...» 240.00 
Plan II, 18 ti (9AA, 6A, 3B)._......,.. ...... 324.00 Plan III, 24 ti (12ÁA, 8A, 4B) 408.00 

8. PROGRAM TIME RATES 
6 AM -7 PM: I hr I/2 hr I/4 hr 10 min 5 min 
1 z 157.50 82.50 45.00 37.50 32.00 
All other times: 40%. 
5 Programs per week. 10% discount. 
1 -minute. 20/30 -second spots and Programs may 
combine to earn weekly frequency discounts. 

CONSECUTIVE WEEK DISCOUNT 
52 wk -10% 

WAKX 
1959 

SUPERIOR, WIS. 
Media Code 4 224 2415 0.00 
quality Radio, Inc., Rouse of Wax, 1810 N. 16th 

St.. Superior, Wis. 54880. Phones Duluth -218-727- 
7271: Superior 715-394-6695. 
STATION'S PROGRAMMING DESCRIPTION 

WAKX: Programmed for adults. 
MUSIC: general popular such as showtunes, standards 
and middle-of-the-road. NEWS: network and local 
on hour. Daily telephone discussion programs with 
appeal to housewives, M -F, 9-10 am & 1-2 pm. Ac- 
tive In community affairs through frequent editorials. 
Sun: music and news. Contact Representative for 
further details. Reed 5/24/68. 

I. PERSONNEL 
Pres. & Genl Mgr. -Lewin M. Latto. 
Program Director -Keith London. 
Sales Manager -Hugh C. McKay. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 

3. FACILITIES 
500 w. days; 970 kc. Non -directional. 
Operating schedule: 6 am -local sunset, 7 days a 
week. CST. 

4. AGENCY COMMISSION 
15% on time only no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, lb. 2a, 213, 3a, 3d, 4a, 4d, 5. 8a, 7b. 
Rate Protection: 10e, Ile. 12e, 13e, 14e, 15a, 15e. 16. 
Basle Rates: 20a, 21a, 21b. 22a. 23a, 24a, 24b, 24e, 

25c, 28b, 28e, 29a, 30, 32a, 33a. 
Contracts: 40a, 41. 42b, 41a, 44b. 46. 51b, 51e. 
Comb.: Cont. Discounts: 60a, 60e, 601, 61b, 82h, 82d. 
Cancellation: 70a, 70e. 71a, 73a. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective January 1, 1982. 

Rates received December 8, 1981. 
6. SPOT ANNOUNCEMENTS 

Per week: 1-4 5-12 13-25 26-38 39-52 
5 times: wks. wks. wks. wks. wks. 

1 minute...._ 9.75 8.25 7.50 6.75 8.25 
30 seconds __ 7.80 6.60 6.00 5.40 5.00 

10 times: 
1 minute.»... 7.70 7.10 6.80 6.25 5.75 

30 seconds .._ 6.20 5.70 5.30 5.00 4.60 
15 times: 

I minute..__ 7.30 6.60 6.10 5.65 5.25 
30 seconds - 5.80 5.30 4.90 4.50 4.20 

20 times: 
1 minute...... 6.50 6.20 5.30 5.00 4.75 

30 seconds .... 5.20 5.00 9.20 4.00 3.80 
8. PROGRAM TIME RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. 
1 time.._...._.._ 75.00 39.75 22.50 16.00 

50 times.._....__ 87.50 35.75 20.25 13.50 
150 times..__.....» 57.50 30.50 17.25 11.75 
250 times........._... 48.75 26.00 14.75 9.75 
350 times.._.__._ 41.25 22.25 13.25 8.25 
550 times.._ - 37.25 21.00 11.75 7.50 

1,050 times.....___ 33.50 18.75 10.25 6.75 

WDSM 
1939 

SUPERIOR, WIS. 

NBC Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 224 2530 6.00 
Northwest Pubilcatlons, Inc., WDSM Bldg., Duluth, 

Minn. 55802. Phones 218-727-8484; 715-394-9238. 
TWX 218-820-0275. 

Studios: Duluth & 921 Tower Ave.. Superior. Wis. 
STATION'S PROGRAMMING DESCRIPTION 

WDSM: Programmed for general interest. 
NEWS: 30 min local and regional news at 7 am. 
12:30 pm & 5 pm. 10 min local news at 8 am. Local 
news headlines 4 times an hour 6-8 am. 1 per hour 
8 am -5 pm. 5-1/2 min network news on hour. 15 
min network news at 6:30 am & 10:15 pm. Council 
proceedings broadcast whenever councils schedule 
sessions. Average 15 local high school, college and 
professional sporting events Der month covering area 
participating sport. Music policy concentrates on full 
orchestra arrangements of standards sign -on -10:30 nm. 
light classical 10:30 pm -sign -off. Contact Representa- 
tive for further details. Rec'd 12/28/67. 

I. PERSONNEL 
President -Robert B. Ridder. 
General Manager -Robert J. Rich, 
Station Manager -W. J. Bueagen. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 
Minneapolis -W. L. Hurley. 

3. FACILITIES 
5.000 w.; 710 ke. Directional -night only. 
Operating schedule: 5:30 am -midnight Mon thru 
Fri: 6:30 am -midnight Sat and Sun. CST. 

4. AGENCY COMMISSION 
15/0 time and talent: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a, 3b. 3c, 3d, 4a. 5, fla. 
Rate Protection: 10g, 11g, 12g, 132, 14g. 
Basic Rates: 2013, 21a, 21b, 21e, 22b, 23a, 23b, 24e, 

25a, 28h, 28c, 29a, 29h, 32a. 
Contracts: 40a. 42a, 42e, 43, 44b, 45, 46, 47e. 48. 49. 

50, 51a. 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60i, 61b, 

62b, 62d. 
Cancellation: 70b, 70d, 71a, 73a, 73h. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 16 Eff 8/1/68-Rec'd 9/9/68. 

AA -6-9 am. 
A-5-6 am & 9 am -7 pm. 
B--7 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
( LASS AA 

PER WK, FIXED POS: 1 ti 6 ti 12 ti 
1 min 12.00 10.00 8.00 
30 sec 9.50 8.00 6.50 

CLASS A 
1 min 10.00 8.00 8.00 
30 sec 8.00 6.50 5.00 

CLASS B 
Flat: 
1 min. 4.00 »_.. 
30 sec 3.20 

7. PACKAGE PLANS 
SPECIAL SATURATION-BTA 

PER WK: B ti 12 th 18 ti 24 ti 
1 min 9.00 6.00 5.50 5.00 
30 sec 7.00 5.00 4.50 4.00 

1 min 30 see 
100 per wk 400.00 350.00 

8. PROGRAM TIME RATES 
MON THRU FR1: I hr 1/2 hr 1/4 hr 10 min 5 min 

AA 70 39 25 21 11 
A 46 25 15 12 9 
B 30 16 9 7 5 

DISCOUNTS 
3 days wkly -10% 5 days wkly -20% 

10. SPECIAL FEATURES 
NBC MONITOR PROGRAM SCHEDULE - 

SATURDAY AND SUNDAY ONLY 
PER DAY: 9ti 12 ti 18 ti 98tí 
Sat or Sun 5.00 4.50 4.25 3.25 
Sat and Sun. 4.50 4.25 4.00 3.00 

NBC MONITOR PROGRAM SCHEDULE - 
SATURDAY AND SUNDAY 

AA -6 am -1 pm. A-1 pm -sign -off. 
I hr 1/2 hr I/4 hr 10 min 5 min 

AA 100 39 26 21 15 
A 46 25 16 14 9 

DISCOUNTS 
3 per weekend -10% 5 per weekend -20% 

WEBC 
1924 

DULUTH, MINN. 

Subscriber to the NAB Radio Code 
Media Code 4 224 2645 2.00 
Areawide Communications, Inc. 1001 E. 9th St.. 

Duluth, Minn. 55805. 
STATION'S PROGRAMMING DESCRIPTION 

WEBC: Programmed for adulte and teens. 
5 air personalities program top 40 single records, 
popular selling albums, old top 40 pop hits. Reach 
for adult and teen audience 8-9 am & 3-6 pm, house- 
wives 9 am -3 pm, and teens after 6 pm. Some folk 
and folk rock after 12M. 80% music and entertain- 
ment, 15% news, 5% public affaira and religion. 
NEWS: from network at :55 past hour, local and 
regional at :25 past. Broadcast 1 local sports event 
per week, when in season, usually a high school 
event. Une audience participation: contests, phone 
requests, etc. Contact Representative for further 
details. Rec'd 11/27/67. 

I. PERSONNEL 
General Manager -D. J. Leary. 
Sales Manager -Howard Wallene. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
5.000 w. 500 ke. Directional -separate patterns day 
and night. 
Operating sehedole: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 313, 9a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13h, 14h. 15b, 15e, 

15d. 
Basic Rates 20a. 20b. 2113, 22b, 23a, 24c, 25a, 26, 

27. 28a, 29a, 30, 32b, 33b. 
Contracts: 40a. 41, 44h, 46. 47a. 48. 49, 51a, 51e. 
Comb.; Cont. Discounts: gob, 60f, 60h, 601, 81a, 61b, 

82b. 
Cancellation: 70c, 71a, 72. 73a, 73b. 
Prod. Services: 81. 
Affiliated with American Contemporary Network. 
Affiliated with Katz Radio A.I.D. Plan. 
Affiliated with MSS. 
Schedules may be combined with KRSI, Minneapolis - 
St. Paul, Minn., to determine applicable frequency 
rate. 

TIME RATES 
No. 11 ER 5/1/68-Rec'd 4/15/68. 

AA -Mon thru Fri 6-9 am & 4-7 pm. 
A -All other times except midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: I ti 6th 12th 18ti24t1 

AA 20 17 16 15 14 
A 19 16 15 14 13 

30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 
Spots and programs may be combined for discounts 
on soots only. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK, I MIN: 12th 18th 24th 
Tap I-1/2 6-9 am and/or 4-7 

pm Mon -Fri. 1/2 after 7 pm 
and weekends 114 162 204 

Tap II -1/3 AA, 2/3 all other 
times Mon -Fri 128 183 232 

30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 
All spots, regardless of length or class, may be com- 
bined for discount purposes as long as TAP spots 
of each length are properly distributed by time class. 

8. PROGRAM TIME RATES 
5 -min -150x applicable 1 -min. 

WWJC 
1963 

SUPERIOR, WIS. 
Subscriber to The NAB Radio Code 

Media Code 4 224 2875 5.00 
WWJC Incorporated, 1120 E. McCuen St., Duluth. 

Minn. 55808. Phone 210-626-2738. 
STATION'S PROGRAMMING DESCRIPTION 

WWJC: Programmed for adults. 
6:30-7:50 am middle-of-the-road. 7:50-9 am reli- 
gious programming, 9-10 am variety programming, 
11-11:30 am women's talk program. Noon block: 
commentary, world, regional and local news, middle- 
of-the-road music tit 2:30 pm. 2:35-3:30 pm serious 

music, 4-5 pm folk, 5 pm -sign -off standard, middle- 
of-the-road music. 65% music and entertainment, 
10% news, 25% public affairs and religion. NEWS: 
network at half hour, local :35 past hour, 5 min 
public affairs features hourly. Contact Representative 
for further details. Rec'd 5/27/68. 

I. PERSONNEL 
President -Floyd Bernard. 
General Manager -Roger Elm. 

2. REPRESENTATIVES 
East Coast -Gene Bolles Company. 
West Coast -Harlan G. Oakes, Inc. 

3. FACILITIES 
5000 w. days: 1270 kc. Non -directional. 
Operating schedule: 6:30 am -local sunset. CST. 
Partial simulcast operation. Simulcast 4.6 pm. For 
non -simulcast facilities see WWJC-FM. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, Sa, 9b, 9d. 5, 6a, 7h, 8. 
Rate Protection: 10e, 12e, 13e, 14e, 151, 16. 
Basic Rates: 20a, 21a. 22a, 23a, 24h, 25h, 28, 28c, 

2913, 31, 33d. 
Contracts: 405, 41, 42a, 43, 44a, 46. 47a, 48, 49, 

50. 51a. 
Comb.: Cont. Discounts: 60b, 61h, 62a. 
Cancellation: 71a. 72. 73b. 
Prod. Services: 80, 82. 
Affiliated with KBS Radio Network. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 5/31/68 -Reed 5/27/68. 
6. SPOT ANNOUNCEMENTS 

I min 90 see 10/20 
1 z 2.00 1.50 1.00 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 min 

1 x 50.00 25.00 14.00 4.50 

W WJ C -FM 
i 966 

SUPERIOR, WIS. 
Subscriber to the NAB Radio Code 

Media Code 4 224 2876 3.00 
WWJC, Inc., 1120 E. McCuen St., Duluth, Minn. 

55808. Phones 218-626-2738. 715-394-7833. 
STATION'S PROGRAMMING DESCRIPTION 

WWJC-FM: Programmed for adulte. 
4-5 pm folk, 5-6 pm middle-of-the-road music, 6-7 
pm religious, 7-8:30 pm standard, middle-of-the-road 
music, 8:35-9:30 pm classical music, 10 pm -12M 
semi -classical, standard. 75% music. 20% public 
affairs and religion, 5% news. NEWS: network at 
half hour, local and regional at :35 past hour, 5 min 
public affairs hourly. Contact Representative for 
further details. Recd 5/27/68. 

I. PERSONNEL 
President -Floyd Bernard. 
General Manager -Roger Elm. 

2. REPRESENTATIVES 
West Coast -Harlan G. Oakes, Inc. 
East Coast -Gene Bolles Company. 

9. FACILITIES 
ERP 100.000 w.: 105.1 mc. 
Operating schedule: 4 pm -midnight. CST. 
Antenna ht.: 749 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
pm -midnight. For simulcast facilities see WWJC. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See *tided regulations 
General: la, 2a, la. 9h. 9d, 5, 6a. 7b, 8. 
Rate Protection. 10e, 12e, 13e, 14c, 15h, 16. 
Basic Rates: 20a, 21a, 22a. 23a. 24h. 25h, 26, 28c, 

29h. 31. 33d. 
Contracta: 40a, 41, 92a, 43, 44a, 46, 4Ta, 48, 49, 

50, 51a. 
Comb.: Cont. Discounts: Bob. gib, 62a. 
Cancellation: 71a, 72, 73h. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Eff 5/31/68-Rec'd 5/27/68. 

6. SPOT ANNOUNCEMENTS 
I min 90 sae 10/20 

1 z..._ 2.00 1.50 1.00 
8. PROGRAM TIME RATES 

I hr I/2 hr 1/4 hr 5 min 
1 x_ 50.00 25.00 14.00 4.50 

EAST GRAND FORKS 
Polk County -Map Location B-5 

See SODS consumer market map and data at begin- 
ning of the State. 

See Grand Forks, N. D. 
(including East Grand Forks, Minn.) 

ELY 
St. Louis County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WELY 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 224 2990 2.00 
Northern Lakes Corp., Box 540, Ely, Minn. 55731. 

Phone 365-3285. 
I. PERSONNEL 

Pres. & Gen'I Mgr. -Vincent T. Hallett. 
Vice -President -R. M. Sever. 
Chief Engineer -Larry D. McAdams. 

9. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. Non -direc- 
tional. 
Operating schedule: 6:00 am -10:00 pm Mon Ihm Fri; 
6:00 am -11:00 pm Sat; 8:00 am -10:00 pm Sun. CST. 
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EIy-W E L Y -Continued 
4. AGENCY COMMISSION 

15% on time only: no each discount. 
5. GENERAL ADVERTISING See ended regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3d, 9c, 5, Ba, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 24b. 25a. 28b, 29a, 33d. 
Contracts: 42a, 42c, 43, 44a, 45. 46, 97e, 51a. 
Comb.; Cont. Discounts: 60e, 61a. 
Cancellation: 70b. 70c, 71a. 73b. 
Prod. Services: 82. 
Affiliated with KBS and NAB Radio Network,. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 2, 1954. (Card No. 1.) 
Card received May 16, 1955. 

Rev. (Sat. Pack. Plan) reed September 29, 1958. 
6. SPOT ANNOUNCEMENTS 

1 ti 3.00 158 IL..__.._....__.. 2.40 
13 tI 2.85 260 tl._ 2.25 
26 ti 2.70 520 tl..._....._.._._._ 2.10 
52 ti 2.55 

7. PACKAGE PLANS 
SATURATION PACKAGE PLAN 

PER WK: 1 min 1 min 
20 spots..._......_....._ 50.00 50 spots ._..... 100.00 
30 spots 69.00 100 spots._.---_. 170.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 25.00 15.00 10.00 9.00 5.00 
13 tl 23.75 14.25 9.50 7.60 4.75 
28 ti 22.50 13.50 9.00 7.20 4.50 
52 tl 21.35 12.75 8.50 6.80 4.25 
158 ti 20.00 12.00 8.00 8.40 4.00 
260 tl 18.75 11.25 7.50 6.00 8.75 
520 ti 17.50 10.50 7.00 5.60 3.50 

EVELETH 
St. Louts County -Map Location F-5 

See SRDS concerner market map and data at begin- 
ning of the State. 

WEVE 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 224 9105 6.00 
Carl Bloomaulat, WEVE Bldg., Eveleth, Minn. 55734. 

Sh1-5922. 
I. PERSONNEL Owner -Carl B1oomquist. 

General Manager -Ray E. Kent. 
3. FACILITIES 

1,000 w. days. 250 w. nights; 1340 kc. 
Non -directional. 

Operating schedule: 6:15 a.m. to 10:15 p.m. Monday 
through Friday 6:15 a.m. to 11:30 p.m. Saturday: 
7:3n a.m. to 10:3e p.m. Sunday,. CST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL RATE POLICY 
Affiliated with KBS and MBS Radio Network,. 

TIME RATES 
Rates effective May 1. 1959. 

Rates received December 11. 1950. 
B. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 
1 time.... 45.00 27.00 18.00 9.00 4.50 

13 times.. 42.00 25.20 16.80 8.40 4.25 
26 times.. 39.00 23.40 15.00 7.80 4.00 
52 times.. 38.00 21.60 14.40 7.20 8.75 

104 times.. 93.00 19.80 13.20 8.60 9.50 
156 times.. 30.00 19.00 12.00 6.00 3.25 
260 times.. 27.00 16.20 10.80 5.40 3.00 

FAIRMONT 
Martin County -Map Location D-10 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

KSUM 
1949 

Subseriber to the NAB Radio Code 
Media Code 4 224 3220 3.00 
Woodward Broadcasting. Inc., 306 N. Park St.. Fair- 

mont. Minn. 56031. Phone 507-235-5595. 
I. PERSONNEL 

Pres. á Gen'l Mgr. -Charles V. Woodward. 
Commercial Manager -Frank Endersbe. 

2. REPRESENTATIVES Grant Webb & Company. 
Canada -Andy McDermott Bales Ltd. 

3. FACILITIES 
1,000 w.: 1370 ke. Directional -separate patterns day 
and night. 
Operating schedule: 5:30 a.m. to midnight weekday,: 
7:00 a.m. to midnight Sunday,. CST. 

4. AGENCY COMMISSION 
15/0 time only; 15 days. 

5. GENERAL ADVERTISING See ceded regulations 
General: 2a, 3a, 3b, 4e, 4d, 5. 6a. 7a. 
Rate Protection: lob, Ilb, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a. 42b, 95, 46, 47a, 48. 
Comb.; Cont. Discounts: 60e. 60k, ß1a, 61b, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Rates effective July 1. 1958. 
Rates received July 2. 1958. 

Rev. rate, received August 29. 1960. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

CLASS "A" 
(6:30 a.m. to 8:30 a.m., 11:30 a.m. to 1:00 
o.m., 5:30 p.m. to 8:00 p.m. weekdays; noon top.m. 

Su nys) 1/4 10 5 1 
hr. hr. hr min. min. min. 

1 time.... 65.00 40.00 25.00 24.00 16.00 9.50 
26 times.. 61.60 38.80 24.80 22.80 15.20 9.00 
52 times.. 60.00 37.00 24.60 22.20 14.80 8.90 
78 times.. 58.50 36.00 24.40 21.80 14.40 8.60 

104 times.. 55.90 33.70 24.20 20.20 13.60 8.10 
156 times.. 52.00 32.00 24.10 19.20 12.80 7.60 
260 times.. 48.80 30.90 24.00 18.00 12.00 7.10 
312 times.. 45.50 28.00 23.00 18.80 11.20 6.70 

80 

7.50 
7.10 
6.90 
6.80 
6.40 
6.00 
5.80 
5.80 

CLASS 'B" 
(All other times) 

1 1/2 1/4 10 5 1 
hr. hr. hr. min. min. min. sec. 

1 time.... 50.00 30.00 20.00 18.00 12.00 7.50 5.50 
26 time,.. 47.50 28.50 19.00 17.10 11.40 7.10 5.20 
52 times.. 46.90 27.70 18.50 16.65 11.10 6.90 5.10 
78 times.. 45.00 27.00 18.00 18.20 10.130 6.80 5.00 

194 times.. 42.50 25.50 17.00 15.30 10.20 8.40 4.70 
156 times.. 40.00 24.00 16.00 14.40 9.80 6.00 4.40 
260 times.. 37.50 22.50 15.00 13.50 9.00 5.60 4.10 
312 times.. 35.00 21.00 14.00 12.60 8.40 5.30 3.9e 

7. PACKAGE PLANS 
SATURATION PACKAGE PLAN 

(Run -of -schedule) 
Per week: 1 min. 30 sec. 1 min. 30 see. 

15 time, 100.00 75.00 30 timen.... 165.00 125.00 
25 times 150.00 112.00 50 tiznes.... 240.00 180.00 

Additional Discounts 
Package Plan Only 

Consecutive weeks: 
13 weeks ..... 5% 52 10% 
26 week, 7-1/2% 

FARIBAULT (1 AM; 1 FM) 
Rice County -Map Location E-9 

See SRDS consumer market map and data at begin. 
(sing of the State. 

KDHL 
1947 

R A:B 
Subscriber to the NAB Radio Code 

Media Code 4 224 3335 9.00 
KDBL Broadcasting Co., Farlbault, Minn. 55021. 

Phone 334-4345. 
I. PERSONNEL 

General Manager -J. E. Hyde. Jr. 
Commercial Manager -Palmer Dragsten. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
5.000 w.; 920 kc. Directional -separate patterns dal 
and night. 
Operating schedule: 5 am -midnight daily, CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 4a, 4d, 5. 6e, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a, 15b. 
Basic Rates: 20a. 21d. 22b, 24b. 25a. 28.. 

Contracts: 40a. 47e. 
Comb.: Cont. Discounts: Bob, gib. 
Cancellation: 70a. 70c. 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Eff 5/1/66-Rec'd 5/9/66. 

6. SPOT ANNOUNCEMENTS 
A -Mon thru Sat 6:29-8:30 am, 11:29 am -1 pm, 
& 5:29-8 pm; Sun 11:59 am -2 pm. 
B -All other times. - I Min - 30 8M - 

A B A B 
1 z 9.50 7.50 7.50 5.50 
26 z 9.00 7.10 7.10 5.20 
52 x 8.90 8.90 6.90 5.10 
78 x _.. 8.60 6.80 6.80 5.00 
104 z __...........__... 8.10 6.40 8.40 4.70 
156 z 7.60 6.00 6.00 4.40 
260 z 7.10 5.80 5.60 4.10 
312 z 6.70 5.30 5.30 8.90 

7. PACKAGE PLANS 
PER WK, ROS: IS tl 25 tl 30 tI 50 01 
1 min 100 150 166 240 
30 sec 75 112 125 180 

DISCOUNTS 
13 come wk -5% 52 comae wk -10% 
28 conaec k--7-1/2% 

8. PROGRAM TIME RATES 
A -Mon thru Sat 5:29-8:30 am. 11:29 am -1 pm, & 
5:29-8 pm: Sun 11:59 am -2 pm. 
B -All other times. 
I HR: A B 

1 X..._ 95.60 70.00 
26 a 90.25 86.50 
52 z 87.88 64.75 
78 z - 85.50 63.00 
104 z 80.75 59.50 
116 z 76.00 56.00 
280 z 71.25 52.50 
312 z 66.50 49.00 
1/2 hr: 60% of hour. 10 min: 10% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

K D H L -FM 
1968 

N.101 

Media Code 4 224 5336 7.00 
KDHL Broadcasting Co., Faribault, Minn. 55021. 

Phone 334-4345. 
I. PERSONNEL 

General Manager -J. E. Hyde. Jr. 
Commercial Manager -Palmer Dragsten. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
ERP 3,000 w. vert., 3,000 w. hortz.; 95.9 mc. Stereo. 
Operating schedule: 9 am -10 pm. CST. 
Antenna ht.: 278 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3e, 4a. 4d. 5, ea. lb. 8. 
Rate Protection: 10a. 
Basic Rates: 20a, 21d, 22b, 24b, 28. 
Contracta: 40a, 47a. 
Cancellation: 70a, 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eft 12/1/67 -Reed 6/8/88. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 .... 6.65 156 x.._ 4.85 
26 z ..............._..-..-... 8.20 260 z..._.._.._._.._..... 4.20 
52 x 6.00 312 z 4.00 
78 z..._ 5.80 468 x. 3.85 
104 x 5.35 624 x..._.._.._ ............. 3.75 

8. PROGRAM TIME RATES 
1 HOUR 

30 1 z 55.50 156 z 40.50 
26 x 51.70 260 z...._......._..-.._... 35.00 
52 z 50.00 312 x....._...-.._.._.._... 33.30 
78 z. 46.70 468 x 32.20 
104 z 94.40 624 z 31.30 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

FERGUS FALLS (1 AM; 1 FM) 
Otter Tali County -Map Location C-6 

See S1t0S consumer market map and data at begin- 
ning of the State. 

KBRF 
1926 

I. 
Tres. & Gen'1 Mgr. -Otto A. Korp. 
Vice-Pres. & Sawa Mgr. -Don H. Fritzell. 
Program Director -Larry Norma. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Minneapolis -William L. Hurley. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 1.000 w.; 1250 kg. 
Directional -night only. 

Operating Schedule: 5:00 a.m. to midnight, daily. 
4. AGENCY COMMISSION 

15% on net time: no cash discount. 
5. GENERAL ADVERTISING See ended regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2b, la, 4a, 9d, 5, Sa, 7a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15a, 15b, 16. 
Basic Rates: 20a, 21a, 21b, 21d, 22b, 23a, 24b, 25a, 
26, 28a, 29a, 32a, 33a. 
Contracts: 40a, 40e, 41, 42b, 92d. 44a, 44b, 45. 46, 
470. 49, 50, 51a, 51b. 
Comb.; Cont. Discounts: Sob, 60d, 60e, 60f, 80h, 601, 
61e, 62a, 62d. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS Radio Network. 
Member: National Agitadlo Groups, Inc. 

TIME RATES 
Eff 4/1/59-Rec'd 2/24/59. 

6. SPOT ANNOUNCEMENTS 
(All times Mon thru Sat except 11 am -1 pm) 

1 min 30 see 1 min 30 see 
1 x. 7.55 5.45 156 x.._._...._ 5.95 4.20 
13 z 7.35 5.30 280 x.. __. 5.80 4.10 
26 z 8.85 4.90 312 x_ _... 5.45 3.80 
52 x..._ 6.50 4.65 624 x....._..._.. 5.25 3.60 
104 x_ 6.15 4.35 1248 z 5.10 3.55 
Mon thru Sat 11 am -1 pm -extra 10% 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr IO min 5 min 

75.65 39.95 21.35 15.15 10.55 
73.40 38.75 20.75 14.80 10.25 
68.20 36.05 19.35 13.75 9.60 
64.45 34.15 18.30 13.05 9.20 
60.65 32.20 17.30 12.95 8.70 
58.45 31.05 16.70 11.95 8.40 
58.04 30.25 16.30 11.65 8.20 
53.25 28.30 15.30 10.95 7.75 

10.55 7.45 

Subscriber to the NAB Radio Code 
Media Code 4 224 3450 6.00 
Empire Broadcasting Stations, Inc., Box 494, Fergus 

Falls,Minn. 56537. Phone 218-738-7596. 
STATION'S PROGRAMMING DESCRIPTION 

KBIIF: Programmed for adult rural and farm 
audience. 
FARM: 6-8 am, noon -2 pm, 6-8 Pm. Interviews. 
county agent reporte, market reports, farm news, area 
news. 8 am -noon entertainment, middle-of-the-road 
music, community news, hospital notes. Noon -6 pm 
open mike and discussion shows, local news, guest 
interviews, remote broadcasts, road reports. 8 pm - 
12M top 40, air personalities, music requests. NEWS: 
community action news at :55, national, regional, 
international on hour and at :30, weathercaata at 
:15 & :45. SPORTS: national, regional, and local 
coverage as regular features, pro football and base- 
ball, college football, basketball and local football, 
basketball, baseball play-by-play. Weather, tem- 
perature reports and time signals. Contact Rerpeaen- 
tativefor further details. Rec'd 12/1/67. 

1 x 
13 z 
26 x 
52 x 
104 z 
156 a 
260 x 
312 x 
624 x 
Mon thru Sat 11 am -1 pm -extra 10%. 

K B R F -FM 
1967 

NAP 

Media Code 4 224 3451 4.00 
Empire Broadcasting Stations, Inc., Box 494, 112 E. 

Lincoln Ave., Fergus Falls. Minn. 56537. Phone 
218-736-7596. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Otto A. Korp. 
Station Manager -Donald W. Sampson. 
Sales Manager -Donald H. Fritzell. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Regional -William L. Hurley. 

3. FACILITIES 
ERP 28,700 w.: 103.3 mc. Stereo. 
Operating schedule: 5 am -midnight. CST. 
Antenna ht.: 270 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent. Payable 10th of following 
month. 

5. GENERAL RATE POLICY 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eff Rec'd 12/1/67. 

8. PROGRAM TIME RATES 
I hr 1/2 hr (e) 

1 z 25.00 13.20 4.60 
13 x 23.80 12.70 4.45 
26 x 22.40 12.20 4.30 
52 z 21.80 11.80 4.20 
104 z 20.50 11.25 4.00 
156 r 19.40 10.70 3.80 
260 x 18.00 10.00 3.60 
312 z _ 17.00 9.50 3.40 
824 z 14.60 8.30 3.00 
1248 z 12.20 7.10 2.50 

(0) 10 or 15 min. 

MINNESOTA 
10. SPECIAL FEATURES 

1 x 4.60 156 z 3.80 
13 x 4.45 260 z 3.80 
26 z 4.30 312 z 3.40 
52 x 4.20 624 z 3.00 
104 z 4.00 1248 z 2.50 

FOSSTON 
Polk County -Map Location B-5 

See SRDS consumer market map and data at beginning 
of the State. 

KEHG 
1966 

Media Code 4 224 3505 7.00 
E. P. De La Hunt Fosston Broadcasting Co., Hwy. 

2, E., Fosston, Minn. 56542. Phone 218-435-2875. 
I. PERSONNEL 

Pres. & Gen'i Mgr. -E. P. De La Hunt, Jr. 
Sta. & Sales Mgr. -Maynard Trolland. 

3. FACILITIES 
1,000 w.; 1480 kc. Non -directional. 
Operating schedule: 6 am -7 pm. CST. 

4. AGENCY COMMISSION 
2% 15th of following month. 

5. GENERAL ADVERTISING See ended regulations 
Contracte: 40a. 
Any combination of spots on REMO and KPRM, 
Park Rapids, earns maximum discount on both sta- 
tions. 

TIME RATES 
Rif Rec'd 9/27/68. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 
601 12 ti 18 ti 24 ti 30 ti 36 tI 42 t1 48 tI 

1 wk.. 5.50 5.25 5.05 4.80 4.50 4.15 3.55 3.00 
4 wk.. 5.35 5.10 4.90 4.50 4.20 3.75 3.30 2.80 
8 wk.. 5.25 5.05 4.75 4.30 3.85 3.55 3.15 2.70 
13 wk 4.65 4.30 4.15 3.90 3.55 3.15 2.95 2.65 
26 xis 4.20 4.05 3.90 3.55 3.30 2.95 2.85 2.50 
52 wk 3.90 3.60 3.45 3.10 2.95 2.70 2.50 2.40 

30 SECONDS 
1 wk.. 4.15 4.00 3.85 3.70 3.55 3.40 3.00 2.70 
4 wk.. 9.05 4.00 3.75 3.45 3.40 3.15 2.80 2.55 
8 wk.. 3.90 3.75 3.60 3.30 3.15 3.00 2.70 2.50 
13 wk 3.75 3.60 3.45 3.15 3.00 2.80 2.65 2.40 
26 wk 3.60 3.45 3.30 3.00 2.80 2.65 2.40 2.35 
52 wk 3.40 3.25 3.00 2.80 2.50 2.50 2.25 2.25 

15 SECONDS 
1 wk.. 3.45 3.30 3.15 3.00 2.85 2.70 2.55 2.40 
4 wk.. 3.30 3.15 3.00 2.85 2.70 2.55 2.40 2.35 
8 wk.. 3.15 3.00 2.85 2.70 2.55 2.40 2.35 2.25 
13 wk 3.00 2.85 2.70 2.55 2.40 2.35 2.25 2.20 
26 wk 2.85 2.70 2.55 2.40 2.35 2.25 2.20 2.10 
52 wk 2.70 2.55 2.40 2.35 2.25 2.20 2.10 1.95 

SPECIAL 1 -WEEK PACKAGE 
I min 90 see 15 see 

100 ti 240 225 195 
8. PROGRAM TIME RATES 

COST PER MONTH 
PER WK: 5 MINUTES 3 mo 6 mo 12 me 
1 ti 35 25 20 
3 tL 85 75 80 
8 U 125 115 100 

10 MINUTES 
1 tl 45 35 30 
3 ti 100 90 75 
6 tl 155 145 130 

1/4 HOUR 
1 ti 50 45 40 
3 ti 120 110 95 
6 ti 190 180 185 
6 day a week, 12 -month program sponsors entitled 
to end rate on all spots. 

GOLDEN VALLEY 
Hennepin County -Map Location E-8. 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Minneapolis -St. Paul 
(including Golden Valley, Maplewood, 

Richfield, St. Louis Park, South St. Paul) 

GRAND RAPIDS 
Itasca County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KOZY 
1948 

Subscriber te the NAB Radio Code 
Media Code 4 224 3565 1.00 
Itasca Broadcasting Co.. 213-1/2 N. Fist Ave., W.. 

Grand Rapids. Minn. 55744. 218-326-3446. 
I. PERSONNEL 

General Manager -Robert D. Kennedy. 
3. FACILITIES 

1,000 w.; 1490 kc. Non -directional. 
Operating schedule: 8:30 a.m, to 11:00 p.m. CST. 

4. AGENCY COMMISSION 
15/0 net time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standard, apply. 
General: la, 2a, 2h, 3a, 3b, 3d, 4a, 9d, 5, Ba, 7a, S. 
Rate Protection: 15h. 
Basic Rates: 20a, 21a, 21b, 21e, 21d, 22a, 22b, 23a, 

24b, 25a, 28a, 29a. 
Contracts: 40a, 41, 44a, 45, 46. 47a. 51a. 
Comb.; Cont. Dlacounta: 60a, 60f, 61c, 82d. 
Cancellation: 71a, 72. 73a. 
Prod. Services: 80. 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
No, 3 Eff 5/1/67 -Reed 2/22/87. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 156x 260x 312x 

1 min 6.00 5.70 5.40 5.10 4.80 4.50 4.20 
30 sec 4.80 4.50 4.25 4.00 3.80 8.60 3.40 

(This listing continued en next page) 
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MINNESOTA 
Grand Rapids -K 0 Z Y -Continued 
8. PROGRAM TIME RATES 

I hr 1/2 hr 
1 ti 50 30 
13x-5% 52x-15% 
26x-10% 104x-20% 

HASTINGS 

1/4 hr IO min 5 min 
20 15 10 

156x-25% 
260x-30% 

Dakota County -Map Location E-9 
Bee SRDS consumer market map and data at begin- 
ning of the State. 

KDWA 
1963 

Media Code 4 224 3680 8.00 
Hastings Broadcasting Co., Box 186, 1800-1/2 Ver. 

million St., Halting,. Minn. 55033. Phone 612- 
437.3102. 

I. PERSONNEL 
General Manager -David L. Baudoin. 
Newa Director -Lew lulu's. 

3. FACILITIES 
1,000 w. days; 1460 kc. Non -directional. 
Operating schedule: 8 am -local sunset. CST. 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a. 3a, 3b, 4a, 4d, 5, 8a. 8. 
Rate Protection: 10a. Ila, 12a, 13a, 14a. 
Basic Rates: 20a. 22a, 22b, 23a, 24b. 25a, 28a, 29a. 
Contracts: 40a. 45, 48, 47a. 
Comb.: Cont. Discounts: 601. 61a, 01b. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with Keystone Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

El 1/1/68 -Reed 1/30/68. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x 1561 312x 
1 min 6.00 5.50 5.00 4.50 4.00 3.00 
30 sec 4.50 4.00 3.50 3.00 2.50 2.00 

7. PACKAGE PLANS 
PER WK: 5 t1 IO ti 15 t1 20 tl 25 t1 

1 min 4.50 3.50 3.00 2.75 2.50 
30 sec 3.50 2.75 2.25 2.00 1.75 
PER DAY: 
10 sec 2.00 1.75 1.50 1.25 1.00 
30 sec 2.50 2.00 1.75 .... _._. 
1 min 2.75 2.50 2.00 _._ 

8. PROGRAM TIME RATES 
Ix 26x 52x 1040 156x 312x 

1 hr 50.00 47.50 45.00 42.50 40.00 37.50 
1/2 hr 30.00 28.00 25.50 23.00 21.50 19.00 
1/4 hr 20.00 17.25 15.00 11.00 10.25 9.50 
10 min 12.50 11.75 10.75 9.75 8.75 7.75 
5 min 8.00 7.00 5.75 5.00 4.75 4.50 

HIBBING 
Si. Louis County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

4,111 

WMFG 
1935 

R A 

Subscriber te the NAB Radie Code 
Media Code 4 224 3795 4.00 
Hibbing Broadcasting Co.. WMFG Bldg.. Hibbing. 

Minn 5,746. Phone 218-263-7531. 
I. PERSONNEL 

President -Frank Befera. 
Gen'l & Sales Mgr. -Lester A. Rutstein. 

2. REPRESENTATIVES 
Gene Bolles Company. 
Los Angelee-Lee F. O'Connell Co. 
Minneapolis -Bill Hurley. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 6:00 a.m. to 11:00 D.m. CST. 

4. AGENCY COMMISSION 
15% on net time and talent; no cash diarount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a. 3b, 4a, 5. 6a. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a. 21d, 22a, 22b, 23a, 24b, 25a, 

29a. 
Contracts: 40a. 42a. 43, 44a, 45. 50, 51a. 
Comb.; Cont. Discounts: 60a, 62b. 
Cancellation: 70b, 70d, 71b, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with NAS Radio Network. 

TIME RATES 
Rates effective November 1. 1958. 
Card received November 7, 1958. 

Rev. (effective date) reed October 15. 1958. 

8. SPOT ANNOUNCEMENTS 
Ix 28x 52x 65x 1300 156x 260+ 

1 min 5.75 5.45 5.30 5.15 4.85 4.55 4.25 

HUTCHINSON 
McLeod County -Map Location D-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

KDUZ 
Subscriber to the NAB Radio Code 

Media Code 4 224 3910 9.00 
North American Broadcasting Co.. Hwy. 15. Hutchin- 

son. Minn. 55350. Phone 896-1555. 
I. PERSONNEL 

General Manager -Heinz R. Fruck. 
Sales Manager -Larry Graf. 
Program Director -Wally Sylvester. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
i.0o0 w; 1260 kc. days. Nondirectional. 
Operating schedule: 5:30 a.m. to local sunset week- 
days: 7:00 a.m. to local sunset Sundays. CST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a. 4a, 5, 6a, 7b. 8. 
Rate Protection: 10h, 11h, 12h, 13h, 19h. 15b. 
Basic Rates: 20b, 21b, 21d, 22a, 221). 23a, 24a, 24b, 

25c, 28, 28b. 28c, 29a. 30. 31. 32b, 33b. 
Contracts: 40a. 41. 42a, 42c, 43, 44a. 49b, 45, 46, 

47e, 48. 50, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 60g, 60h, 

801, 61a, 61b. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective December I, 1954. 
Rates received November 15, 1954. 

6. SPOT ANNOUNCEMENTS 
(1 (t) () (t) 

1 x..._...._ 5.75 3.75 156 x..._......._ 4.55 3.05 
26 z 5.45 3.55 260 z 4.25 2.85 
52 x 5.30 3.45 912 x 4.00 2.60 
65 z 5.15 3.35 624 + 9.75 2.35 
130 z 4.85 3.15 () 100 words. (t) 50 words. 

INTERNATIONAL FALLS 
Koochirhing County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KGHS 
1959 

Media Code 4 224 4140 2.00 
KOHS. Inc.. Box 591. International Falls, Minn. 

56649. Phone 218-283-3481. 
STATION'S PROGRAMMING DESCRIPTION 

KOHS: Programmed for general interest. 
NEWS: 5 min en hour, headlines on half hour. 
Major newscasts at 7:30 am. noon, 6 pm & 10 pm. 
Middle-of-the-road music format including mostly 
standard and popular music, with a little country 
and current popular music included. SPORTS: cover- 
age includes play-by-play of pro baseball and foot- 
ball, college football and local high school and junior 
college. Special programs each week on hunting or 
fishing, community events, farm news, and free want 
ad service to listeners. Emphasis on local news and 
sports coverage. Local air personalities handle all 
programs, except network feeds and selected special 

progr 7s.4 Contact 
Representative for further details. 

ReedI. 

PERSONNEL 
Pres. & Gen'l Mgr. -Daniel D. Ganter. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 

3. FACILITIES 
250 w.; 1230 ke. Non -directional. 
Operating schedule: 6:00 am -midnight Mon thru Sun. 
CST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. la, 3b. 3d, 4a. 5. 6a. 
Rate Protection: 10b, lib. 120. 130. 140. 15a, 150. 
Basic Rates: 200. 21a. 21d, 22a, 220. 231, 240, 24e, 

25a. 26, 28b. 28c. 295. 
Contracts: 40.a, 41, 920, 42d, 44a, 44b, 45, 46. 47a. 

48. 51c. 
Comb.; Cont. Discounts: 60b. 601. 6114 01h, 62b. 
Cancellation: 70a. 70e. 71a, 72, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with NAS Radio Network. 
Member: Minnesota Star Network. 

TIME RATES 
Rates effective July 1. 1963. 

Rates received June 6, 1963. 
6. SPOT ANNOUNCEMENTS 

(1 Minute or less) 
I ti 5.50 156 ti ... ..._.._._..._..... 4.25 
13 ti 5.25 260 t1..........._...._.. 4.00 
26 ti 5.00 520 ti _.._..... 3.50 
52 ti 4.50 1040 ti 3.00 

7. PACKAGE PLANS 

PER WK: 
(1 minute or less) 

ea 
10 ti 4.40 20 ti 3.30 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 90.00 25.00 15.00 9.00 
13 ti 38.00 23.00 14.00 8.50 
26 ti 36.00 21.00 13.00 8.00 
52 ti 34.00 19.00 12.00 7.50 
156 ti 32.00 17.50 10.00 7.00 
260 ti 30.00 16.00 9.00 6.00 

LITCHFIELD 
Meeker County -Map Location D-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KLFD 
1958 

N,1 u R A B 

Subscriber to the NAB Radio Code 
Media Code 4 224 4255 8.00 
Litchfield Broadcasting Corp.. Box 919, Litchfield, 

Minn. 55355. Phone 693-3212. 

I. PERSONNEL 
President -Herb Gross. 
Sales Manager -Jim Williams. 

2. REPRESENTATIVES 
Minneapolis -Herb Gross, 2212 Foshay Tower, Min- 

neapolis, Minn. Phone 336-5522. 

9. FACILITIES 
500 w. days; 1410 be. Non -directional. 
Operating schedule: 6:00 am to local sunset Mon thru 
Sat; 7:3U am to local sunset Sun. CST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3d, 4a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 10b, llb. 12b, 13b, 14b. 
Basic Rates: 20a, 21a, 23a, 24b, 25c, 28a, 29a, 31. 

33a. 
Contracta: 40a. 42a, 92c, 43, 44a, 44b, 95, 46, 47a, 

98. 51a. 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 

61a, 61b, 62b. 62d. 
Cancellation: 70a. 71a, 72. 73a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
Rates elective. 

Rates received April 21, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MLNUTE OR LESS 

1 ti 6.00 158 ......_.._.._..__. 5.25 
26 V..._.._.........._.._.._ 5.75 260 ti..._.._.._..___..... 5.00 
52 U 5.50 50(1 ti..._......_.._.._.._... 4.75 
Special bonus merchandising service available, mini- 
mum schedule of 10 announcements or programs per 
week or more on a consecutive 4 -week or more sched- 
ule or 50 announcements or programs used within a 
30 -day period. 

LITTLE FALLS 
Morrison County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KLTF 
1950 

N. It 

Subscriber te the NAB Radio Code 
Media Code 4 224 4370 5.00 
The Little Falls Broadcasting Co., 70 N. E. let 

Ave., Little Falls, Minn. 56345. Phone 612-632- 
5414. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -John H. Lemme. 
Commercial Manager -R. J. Rudeek. 

3. FACILITIES 
5000 w. days: 960 ke. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset week- 
days; 8:00 a.m. to local sunset Sundays. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2b, 3a, 31). 3d, 4a, 4d, 5, 6a. 7a. 8. 
Rate Protection: 10c, 11e, 12e. 13c, 14e, 15a. 
Basic Rates: 20a, 21a, 21d. 22a. 221). 23a, 240. 25a, 

28. 27. 28a. 29a. 33a. 
Contracts: 40a, 41. 420, 42d, 43. 44b. 45, 46. 47a, 

49. 51a. 
Comb.; Cont. Discounts: 60b, 60d. 60e. file, 620. 

ß2d. 
Cancellation: 70a. 70c, 71a, 72. 73a. 
Prod. Services: 80. 82. 

TIME RATES 
No. 3 El 2/1/87-Rec'd 2/6/67. 

A-7-8:30 am, 11:30 am -1 pm, 5:30 pm -sign -oft. 
B-6-7 am, 8:30-11:30 am, 1-5:30 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

Ix 26x 52x 104x 156x 260x 
I min 3.85 3.75 3.65 3.40 3.20 2.50 
30 sec 3.20 3.10 3.00 2.80 2.40 2.20 

CLASS B 
1 min 3.10 2.95 2.85 2.60 2.40 2.00 
30 sec...._ 2.40 2.30 2.20 2.10 1.90 1.70 

SHORT SPOTS 
Maximum 35 words. minimum 130x, ea 1.45 

TIME SIGNALS 
Maximum 15 words, minimum 260x, ea .70 
13 -week contracts. 

8. PROGRAM TIME RATES 
CLASS A 

Ix 26x 52x 104x 156x 260x 
1 hr 34.00 30.50 28.50 27.00 25.50 24.00 
1/2 hr 21.75 19.50 18.50 17.50 16.45 15.50 
1/4 hr 13.25 11.75 11.10 10.50 9.75 9.30 
10 min. 10.00 9.00 8.80 8.10 7.75 7.40 
5 min 6.25 5.70 5.40 5.15 4.80 4.50 

CLASS B 
1 hr 29.00 26.35 25.00 23.50 22.70 21.25 
1/2 hr 18.00 16.60 15.80 14.90 14.15 13.20 
1/4 hr 11.00 10.10 9.55 9.10 8.50 8.00 
10 min. 8.75 8.00 7.35 7.05 6.60 6.25 
5 min. 4.90 4.40 4.20 4.00 3.80 3.60 

FREQUENCY DISCOUNT 
CLASS A 

3 71 PER WK: Ihr 1/2 hr 1/4 hr 10 min 5 min 
13 wks ._ 80.00 50.00 33.60 25.20 16.50 
26 wks 75.20 47.90 30.30 22.05 15.00 
39 wks 69.50 41.80 27.90 19.80 13.80 
52 wks 62.70 38.00 25.20 18.30 12.80 
6 TI PER WK: 
13 wks 131.50 70.25 49.80 34.20 27.00 
26 wks 128.60 65.75 45.60 32.40 25.20 
39 wks 117.25 62.80 94.90 31.80 24.00 
52 wks 108.30 58.95 42.60 30.00 22.80 
3 TI PER WK: CLASS B 
13 wks 73.40 45.55 30.30 21.60 13.50 
28 wks 68.30 91.75 25.35 20.25 12.60 
39 wks 63.25 37.95 22.80 17 70 11.25 
52 wks 58.20 34.15 20.25 16.50 10.00 
6 TI PER WK: 
13 wks 119.60 64.00 45.00 31.80 25.80 
26 wks 115.20 59.80 41.88 30.90 24.00 
39 wks 107.50 55.25 40.80 28.80 21.00 
52 wks 98.00 52.40 39.90 26.40 18.00 

LONG PRAIRIE 
Todd County -Map Location C-7 

See SRDS consumer massai map and data at begin- 
ning of the State. 

KEYL 
1959 

R A,B 
Subscriber to the NAB Radio Code 

Media Code 4 224 4485 1.00 
1)airyland Broadcasters. Inc., 23 Second St.. S.. 

Long Prairie. Minn. 56347. Phone 612-732-2164. 
I. PERSONNEL 

Pres. & Gen't Mgr. -Ken Eidenschink. 
5. FACILITIES 

1.000 w. days. 250 w. nights; 1400 be. 
Non -directional. 

Operating schedule: Mon thru Sat 5:40 am -11 pro; 
Sun 7 am -11 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 4a, 4d. 5, 6a, 7a, 8. 
Rate Protection: lod. Ild. 12d. 13d. 19d. 
Basic Rates: 20h, 22b. 24a, 24b. 25a, 28c. 29a, 33a. 
Contracts: 40a. 41, 42a, 42c. 43, 44a, 45, 96, 47e. 

51b. 
Comb.; Cont. Discounts: 60b, 60d, 61a, 61b, 62b. 

62d. 
Cancellation: 70a. 70c, 715, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Member: Nat!ce'al AgRadlo Groups, Inc. 

TIME RATES 
No. 3 Eff 2/1/67 -Reed 2/22/67. 

6. SPOT ANNOUNCEMENTS 
ix 26x 52x 156x 260x 5001 

1 min or less 6.00 5.75 5.50 5.25 5.00 4.75 
Special bonus merchandising service available, mini- 
mum schedule of 10 spots or programs Der week or 
more on a consecutive 4 week or more schedule or 50 
spots or programs used within a 30 day period. 

8. PROGRAM TIME RATES 
lx I3x 26x 52x 156x 2601 

1 hr..._.._..... 60.00 57.50 55.00 52.50 50.00 47.50 
1/2 hr ..... 36.00 34.50 33.00 31.50 30.00 28.50 
1/4 hr ..... 24.00 23.00 22.00 21.00 20.00 19.00 
5 min 12.00 11.50 11.00 10.50 10.00 9.50 
Special bonus merchandising service available, mini- 
mum schedule of 10 announcements or program§ per 
week or more on a consecutive 4 week or more sched- 
ule or 50 announcements or programs used within a 
30 day period. 

MAN KATO (2 AM; 2 FM) 
Blue Earth County -Map Location D-18 

See SUDS consumer market map and data at begin- 
ning of the State. 

K EYC (FM) 
1968 

Media Code 4 224 4535 3.00 
Lee Enterprises, Inc., Box 1210, Mankato, Minn. 

56001. Phone 507-387-7905. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Walter J. Rothschild. 
Station Manager -Donald G. Barrer. 
National Sales Manager -Wayne W. Cribb. 

2. REPRESENTATIVES 
H -R Representatives, Inc. 

3. FACILITIES ERP 100,000 w.; 99.1 mc. Stereo. 
Operating schedule: 8 am -midnight. CST. 
Antenna ht.: 864 (t, above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING Bee coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2h. 3a. 3d. 40, 5, Ob, 8. 
Rate Protection: 100. 19h. 
Basic Rates: 200, 22a. 22b, 23a, 24c. 
Contracts: 40a, 41, 42a, 95, 46. 
Comb.; Cont. Discounts: 61a, 625. 
Cancellation: 70b. 70c, 71a, 72, 73a. 
Prod. Services: 82. 
TV facilities: KEYC-TV. 

TIME RATES 
No. 1 Eft' 4/1/68 -Reed 5/2/68. 

6. SPOT ANNOUNCEMENTS 
(Based on 3 months) 

PER WK: 7 ti 5 ti 3 ti I ti 
1 min, per mo 59 46 38 16 
30 sec. per mo 36 31 22 9 

7. PACKAGE PLANS 
PER WK: 15 ti 20 ti 
1 min 41 49 
30 sec 25 29 
No fixed positions all units rotated. 

10. SPECIAL FEATURES 
NEWS ON THE HOUR 

PER WK: 3 t 7t1 14t1 
5 min 18.50 32.00 55.00 
Includes 1 -minute spot. 

WEATHERCASTS AT :35 
2-1/2 min 12.50 23.00 42.50 
Includes 1 -minute spot. 

KTOE 
1950 

Media Code 4 224 4600 5.00 
Minnesota Valley Broadcasting Co.. Hwy. 14. Man- 

kato, Minn. 56001. 
Other Studios: St. Peter. Minn. 

STATION'S PROGRAMMING DESCRIPTION 
KTOF,: Programmed for general interest. 
NEWS: 5 min news programs every hour. Summary 
of news 7:45 am. 11:50 am & 6 pm. Country and 
western music, farm news and markets 5:30-6:50 am. 
6:50-11:45 am. 1:05-5:45 pm & 6:30 pm -12:30 am, 
middle-of-the-road music featuring air personalities. 
11:95 am -1:05 pm news, weather, farm news and 
market programs. 5:45-8:30 pm news and weather 
programs. SPORTS: live baseball games, high school 
and college football and basketball games. 2 man 
news department. with 2 mobile unite. Contact Repre- 
sentative for further details. Rec'd 10/20/67. 

(This listing continued on next Page) 
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Mankato -K T 0 E -Continued 
1. PERSONNEL 

President -H. %V. Linder. 
Vice-l'realdent-Donald O. Llnder- 

2. REPRESENTATIVES 
Savalll/Gates, Inc. 

3. FACILITIES 
5.000 w.; 1420 he. days. Directional -night only. 
Operating schedule: 5:30 a.m. to 12:30 a.m. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4d, 5. 6a, 7a, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b, 15b. 
Basic Rates: 20b. 21a. 226, 23a, 25c, 26, 28a, 29a. 
Contracte: 40a, 41, 42d. 45, 46. 475, 48, 50, 51a. 
Comb.: Cont. Discounts: 60b, 61a, 62b. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with MBS Radio Network. 
Member: The Linder Group: Dairyland Network. 

TIME RATES 
No. 2 ER Rec'd 8/8/66. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 5 t 10 ti IS ti 2001 25t1 
1 wk 7.00 6.50 6.00 5.50 5.00 
13 wk. 6.50 6.00 5.50 5.00 4.50 
26 wk 6.00 5.50 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 x 70 42 22 18 14 

DISCOUNTS 
13x- 5% 52x-15% 156x-25% 
26e-10% 104e-20% 280e-30% 

KYSM KYSM-FM 
1938 1948 

NBC Radio Network 
R AIB 

Subscriber to the NAB Radio Coda 
Media Code 4 224 4715 1.00 
F. B. Clements & Co.. 101 N. Second SL, Mankato, 

Minn. 56002. Phone 345-4673. 
I. PERSONNEL 

General Manager -Robert E. DeBaven. 
2. REPRESENTATIVES 

Meeker Radio. Inc. 
South, Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 
1,000 days; 250 w. nights; 1230 he. 

Non- directional. 
Operating schedule: 5:30-12:30 am. 
FM FACILITIES 
ERP 82,000 w.; 103.5 mc. 
Antenna ht.: 540 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a, 9d, 5, 6a, 7b. 
Rate Protection: 156. 
Basic Rates: 22a. 22b, 23a, 29b, 25a, 26. 28a, 29a. 
Contracts: 40a, 46, 97a, 48. 
Comb.; Cont. Discounts: 60a, 60k. 61a, 61b, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with NBC Radio Network. 
Member: Minnesota Star Network. 
FM offered as a bonus to sponsors using facilities 
of AM pending determination of separate FM rates. 

TIME RATES 
Rates effective January 1, 1963. 

Rates received December 4, 1962. 
Class A-6:30-8:30 am; 11:30 am -1:00 pm and 5:30- 
7:00 pm weekdays. 
Class B -All day Sun: all other times weekdays. 

6. SPOT ANNOUNCEMENTS 
CLASS A CLASS B 

Per week: 1 min. 30 see. 1 min. 30 see. 
1 time 8.00 6.00 6.00 4.00 

26 times 7.60 5.70 5.70 3.80 
53 time 7.40 5.55 5.55 3.70 
65 times 7.20 5.40 5.40 3.60 

13U times 6.80 5.10 5.10 3.40 
158 times 6.40 4.80 4.80 3.20 
260 times 8.00 4.50 4.50 3.00 
312 times 5.60 4.20 4.20 2.80 
468 times 5.40 4.05 4.05 2.70 
624 tunes 5.20 3.90 3.90 2.60 

7. PACKAGE PLANS 
SPOT PACKAGE PLANS 

(8:30 a.m. to 11:30 a.m. and 1:00 p.m. to 5:30 p.m.) -1 min.- -30 sec. - 
Per week: Each Total Each Total 

15 times 4.80 72.00 3.34 50.10 
20 times 4.50 90.00 3.20 64.00 
25 times 4.20 105.00 3.00 75.00 
30 times..._.._ 4.00 120.00 2.80 84.00 
35 times......._ 3.80 133.00 2.80 91.00 

8. PROGRAM TIME RATES 
CLASS A 

1 hr. 1/2 hr. 1/4 hr. 
1 time.... 80.00 48.00 32.00 

26 times.. 78.00 45.60 30.40 
52 times.. 74.00 44.40 29.80 
65 times.. 72.00 43.20 28.80 

130 times.. 68.00 90.80 27.20 
158 times.. 64.00 38.40 25.60 
260 times.. 80.00 36.00 24.00 
312 times.. 56.00 33.60 22.40 
468 times.. 54.00 32.40 21.60 
624 times.. 52.00 31.20 20.80 

CLASS B 
1 time.... 60.00 36.00 24.00 

26 times.. 57.00 34.20 22.80 
52 times.. 55.50 33.20 22.20 
65 times.. 54.00 32.40 21.80 

130 times.. 51.00 30.60 20.40 
156 times.. 48.00 28.80 19.20 
260 times.. 45.00 27.00 18.00 
312 times.. 42.00 25.20 16.80 
488 times.. 40.50 24.30 16.20 
824 times.. 39.00 23.40 15.60 

10 min. 
24.00 
22.80 
22.20 
21.60 
20.40 
19.20 
18.00 
16.80 
16.20 
15.60 

18.00 
17.10 
16.65 
18.20 
15.30 
14.40 
13.50 
12.80 
12.15 
11.70 

5 min. 
16.00 
15.20 
14.80 
14.40 
13.60 
12.80 
12.00 
11.20 
10.80 
10.40 

12.00 
11.40 
11.10 
10.80 
10.20 
9.60 
9.00 
8.40 
8.10 
7.80 

MAPLEWOOD 
Ramsey County -May Location E-8. 

See SIMS consumer market map and data at beginning 
of the State. 

See Minneapolis -St. Paul 
(including Golden Valley, Maplewood, 

Richfield, St. Louis Park, South St. Paul) 

MARSHALL 
Lyon County -Map Location B-9 

See S1tDS consumer market map and data at begin- 
ning of the State. 

KMHL 
1946 

Subscriber to the NAB Radio Coda 
Media Code 4 224 4830 8.00 
KMHL Broadcasting Co., Marshall, Minn. 56258. 

I. PERSONNEL 
President --Harry W. Linder, 
General Manager -Gilmore F. Frayseth. 

2. REPRESENTATIVES 
8avalll/Gates, Inc. 

3. FACILITIES 
1,1100 w. days, 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 6-1 am daily. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. Bills payable wren rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9d. 5, 6a, 7b, 8. 
Rate Protection: 10b, alb, 12b, 13b, 14b, 156. 
Basic Rates: 20b, 21e, 22b, 23a, 25e, 26, 28a, 29a. 
Contracts: 40a. 41, 42d, 45, 46, 47e, 48, 50, 51e. 
Comb.; Cont. Discounts: Bob, 61a, 62b. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with MBS Radio Network. 
Member: Linder Group: Dairyland Network. 

TIME RATES 
ER Reed 6/1/66. 

7. PACKAGE PLANS 
PER WK: 5tí 10 ti 15 t1 20t1 25t1 
1 wk. 7.00 6.50 6.00 5.50 5.00 
13 wk. ...... _...... _..._.... 6.50 6.00 5.50 5.00 4.50 
26 wk. 6.00 5.50 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4hr 10 min 5 min 

1 x. 70 42 22 18 14 
DISCOUNTS 

13e-5% 52e-15% 156e-25% 
261-10% 104x-20% 260x-30% 

MINNEAPOLIS -ST. PAUL 
(14 AM; 6 FM) 

(including Golden Valley, Maplewood, 
Richfield, St. Louis Park, South St. Paul) 
Hennepin County -Map Lueauon E-8 
Ramsey County -Map Location E-8 
Watonwan County -Map Location D-8 

See S1tlS consumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It 15 
part of the time buying function to determine extent 
of Individual station coverage, audience delivered. etc. 
within the area. 

KDWB 
1951 

ST. PAUL 

mcgavren-guild 
pgw radio, inc. 

Subscriber to the NAB Radio Code 
Media Code 4 224 4945 4.00 
ValJon, Inc., Executive Offices, 63 S. First St., 

Minneapolis, Minn. 55401. Phone 612-332-8943. 
Studios: St. Paul, Minn. 55119. 

I. PERSONNEL 
President -Victor Armstrong. 
General Sales Manager -Harold Greenberg. 
Program Director --Earl L. Trout, III. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio. Inc. 

3. FACILITIES 
5,000 w. days, 500 w. nights: 630 kc. 

Directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only: rendered weekly or monthly. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 3b, 3c, 3d, 4a, 9d, 5, 6s, 7b, 8. 
Rate Protection: 10b, 116. 12b. 13b, 14b, 15b. 
Basic Rates: 20a, 20b, 21a. 21b, 21d, 22a, 22b, 23a, 

24a, 24c, 25a, 27, 29a. 30, 33a. 
Contracts: 40a, 41, 44a, 44b. 45, 46, 51a, 516. 
Comb.; Cont. Discounts: 60a, 60e. 60d, 60e, 60f, 

601, 62d. 
Cancellation: 70c. 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 10 ER 6/1/68 -Reed 6/25/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm & 7-10 pm; Sun 9 
am -10 pm. 
II -Mon thru Sun 10 pm -1 am; Sun 8-9 am. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE 

PER WK: I ti 6ti 12tí 18 ti 2401 90tí 96 t1 
AA 45 40 37 34 31 29 27 
A 35 30 27 25 23 21 19 
B 22 20 18 16 14 13 12 

30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

10. SPECIAL FEATURES 
NEWS 

PER WK: Iii 8tí 12tí 
AA 50 45 40 
A 40 35 30 
B 30 25 20 

KQRS KQRS-FM 
1948 1962 

GOLDEN VALLEY 

R A B 
Media Code 4 224 5060 1.00 
Minneapolis -St. l'aul Radio Broadcasters, 917 N. 

Lilac Dr., Minneapolis, Minn. 55422. Phone 612- 
545-5601. 
STATION'S PROGRAMMING DESCRIPTION 

KQRS: Programmed for adults and young adults. 
AIR PERSONALITIES handle all segments. MUSIC 
80%: combination of current hits, jazz oriented 
popular music, and popular Jazz. NEWS: 5 min 
hourly, 2-1/2 min on half hour. TALK: 8 reports 
daily by woman's editor, including interviews, events, 
and daily public affairs series. Contact Representa- 
tive for further details. Recd 11/3/67. 

I. PERSONNEL 
General Manager -Bob Miller. 
Sales Manager -Daryl Laub. 
Program Director -John Tollefson. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
5,000 w days; 500 watts nights: directional -nights 
only. 1440 c. 
Operating schedule: 8:00 am -midnight weekdays; 
7:00 am -midnight Sun. CST. 
FM FACILITIES 
ERP 33.80U w.; 92.5 mc. 
Operating schedule: 6:00 am -midnight. 
Antenna ht.: 263 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 3b, 4a, Od, 5, 6a. 7b, 8. 
Rate Protection: 10b, 11h, 12b, 13h. 
Basic Rates: 20a. 22b, 23a, 24a, 25a, 26. 28b, 29a. 
Contracts: 40a, 46, 47a. 
Comb.: Cont. Discounts: 60a, 616. 
Cancellation: 70a. 70c, 71a. 73a. 

TIME RATES 
ER 4/1/67 -Reed 4/11/67. 

AA -Mon thru Fri 6:30-9:30 am & 3:30-6:30 put. 
A -Mon thru Fri 6-6:30 am & 9:30 am -3:30 pm; 
Sat & Sun 6:30 am -6:30 pm. B-6:30 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WE; 1 ti 621 12tí 1811 24 ti 36 ti 50tí 
AA 14.00 13.00 12.00 11.00 10.00 9.00 8.00 
A 11.00 10.00 9.00 8.00 7.00 6.00 5.00 

20/30 SECONDS 
AA 11.00 10.00 9.50 8.50 8.00 7.00 6.00 
A 8.00 7.00 6.50 5.50 5.00 4.00 3.00 

B-50% of Class A. 
7. PACKAGE PLANS 

BEST TIMES AVAILABLE 
(6 

PER WK: Il midtl18t1t) 
24tI 96 ti 5001 

1 min 9.00 8.00 7.00 6.00 5.00 
30 sec 6.75 6.00 5.25 4.50 3.75 
PER MO: 50 ti 75 tl 100 ti 150 tl 200 ti 
1 min 8.00 7.00 6.00 5.00 4.00 
30 sec 6.00 5.25 4.50 3.75 3.00 
ID's: 50% of 1 -min 

10. SPECIAL FEATURES 
NEWS FEATURES 

13 oh: 1 -min rate plus 2.00. 
26 wk: 1 -min rate plus 1.00. 
52 ak: 1 -min rate. 

KRSI KRSI-FM 
1958 1962 

ST. LOUIS PARK MINNEAPOLIS 

JKATZ RADIO 
WEST 

Subscriber to the NAB Radio Code 
Media Code 4 224 5175 7.00 
Areawide Communications, Inc., 4500 Excelsior Blvd.. 

Minneapolis, Minn. 55416. Phone 612-926-1677. 
I. PERSONNEL 

General Manager Dale G. Weber. 
Commercial Manager -Robert Kaye. 
Program Director -Tom Wynn. 

2. REPRESENTATIVES 
Katz Radio, West. 
National Sales Office-Areawide Communications, 4500 

Excelsior Blvd., Minneapolis, Minn. 55416. Phone 
612-926-1877. Call collect. 

3. FACILITIES 
1,000 w.: 950 he. Directional. 
Operating schedule: 24 hours daily. CST. 
I'M -Ella' 30,000 w.; 104.1 mc. 
Antenna ht.: 260 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: payable luth of month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 3a, 3b, 9a, 9d, 5. Ga, 7a, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15a, 

15e, 15d. 
Basic Rates: 20a. 20b, 21h, 22b, 23a, 24c, 25a, 26, 

27, 28a, 29a, 30, 326. 33b. 
Contracts: 40a, 41, 49b, 46, 47a, 48, 49, 51a, 51e. 
Comb.: Cont. Discounts: Bob, 60f, 60h. 601, 61a, 01b. 

62b. 
Cancellation: 70e, 71a, 72, 73a. 73b. 
Prod. Services: 81. 
Affiliated with American Entertainment Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 11 ER 9/1/68 -Reed 8/8/68. 

AA -Mon thru Fri -6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sat 6 am -7 pm; 
Sun noon -7 pm. 
B -Daily 7 pm -midnight; Sun 6 am -noon. ('-All other times. Rates on request. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WE, EA: 1 ti 6 t 12 ti 18 ti 24 ti 
AA 19 17 16 15 14 
A 16 15 14 13 12 
B 13 12 11 10 9 

20/30 sec: 75% of 1 -min 10 sec: 50% of 1 -min. 

IVUNNESOTA 
7. PACKAGE PLANS 

TOTAL AI'DIENCE PLANS 
PER WK: 12ti 18 ti 24tí 
TAP I (1/3AA, 1/3A. 1/36) 138 189 228 
TAP II (1/2AA, 1/2A) 156 216 264 

VIP l'LAN 
48 ti per wk (18AA, 18A, 126), per wk.... ...... 432 
20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
AA -6 em -7 pm. 
A-7 pm -6 am. 

CLASS AA 
Ix 26x 52x 104x 156e 260x 

1 hr 140 126 119 112 105 98 
1/2 hr 84 76 72 67 63 60 
1/4 hr 51 45 43 40 38 35 
10 min 40 37 35 33 30 27 
5 min 31 27 26 24 23 21 

CLASS A 
1 hr 90 81 78 72 67 63 
1/2 hr 54 48 46 43 41 39 
1/4 hr 33 29 27 26 24 22 
10 min 26 23 22 21 19 18 
5 min- 19 17 16 15 14 13 

COMBINABILITY 
All spots, regardless of length or classification. may 
be combined for discount purposes. Spot and program 
units may be combined for discounts on spots only. 

KSTP 
1923 

ST. PAUL 

NBC Radio Network 
R Q'B 

A Hubbard Broadcasting Ina. Station 
Subscriber to the NAB Radio Code 

Media Code 4 224 5290 4.00 
llubbard Broadcasting, Inc., 3415 University Ave., 

Minneapolis -St. l'aul, Minn. 55114. Phone 612- 
645-2724. TWX 612-551-0918. 

Address all copy. copy Instructions, transcriptions 
and recorda to Operation Desk, same address. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Stanley S. Hubbard. 
Station Manager -Garfield Clark. 
Sales Manager -Jack Nugent, 

2. REPRESENTATIVES 
Edward Petry & Company. Inc. 

3. FACILITIES 
50,000 w.; 1500 kc. Directional -nights only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% mi net time ore. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 126, 13b, 14b, 16. 
Basic hates: 20a, 21b, 23a, 24a, 24e. 25a. 28a. 29a, 

31, 33a. 
Contracts: 40a, 42a, 43, 44b, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60b, 80g, 801. 01b. 
Cancellation: 70a. 70e, 71a. 73b. 
Prod. Services: 80. 
Member: Minnesota Star Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 48 Eft 9/1/67-Rec'd 12/1/67. 
AA -Mon thru Fri 6-10 am & 4-7 pm. 
A -Mon thru Fri 10 am -4 pm; Sat and Sun 6 am - 
7 pm. 
B -Mon thru Sun 7 pm -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA CLASS A 

20/30 20/30 
PER WK: 1 min sec 1 min seo 
1 CI 29.00 21.75 22.00 18.50 
6 ti 28.00 21.00 21.00 15.75 
12 ti 27.00 20.25 20.00 15.00 
18 ti 26.00 19.50 19.00 14.25 
24 ti 25.00 18.75 18.00 13.50 
30 ti 24.00 18.00 17.00 12.75 
36 or more ti 23.00 17.25 16.00 12.00 

ID ANNOUNCEMENTS 
ID's 15 -seconde or less -50% of the applicable 1 - 
minute rate. 

CLASS B 
50% of Clava A rates. 

COMBINABILITY 
1 -minute and 20/30 seconde may combine for dis- 
count and combine with 15 -seconds for 15 -second 
frequency only. 

DISCOUNT 
52 wka-20%. 

KTCR 
1962 

MINNEAPOLIS 
Media Code 4 224 5405 8.00 
Albert S. and l'atricla W. Tedesco, dba Hennepin 

Broadcasting Associate,, 3701 Wlnnetka Ave., 
Minneapolis. Minn. 55427. Phone 612-544-1558. 
STATION'S PROGRAMMING DESCRIPTION 

KTCR: Modern country and western music for adulte. 
city and rural. Early am and noon farm reports. 
ENTERTAINMENT: throughout day employing air 
personalities, weather, contests, and features. Country 
music star interviews M -F 2-3 pm, Sat 3-4 pm. 
NEWS: 5 min on hour, 2 min on half hour, local 
news accented, mobile unit employed. Sun, sign -on - 
10 am religious music and talk, balance same as 
above. Facilities for on location broadcasts. Contact 
Representative for further details. Recd 8/14/67. 

I. PERSONNEL 
General Manager -Robert J. Rock. 
Sales Manager -Kenneth Flm,tahl. 
Program Director -Gerald D. Cunning. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 
Harlan G. Oakes, Inc. (Religious). 

(This listing continued on next page) 
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MINNESOTA 
Minneapolis -St. Paul -K T C R -Continued 
3. FACILITIES 

500 w. days; 690 ke. Directional. 
Operating schedule: 6:00 am -local sunset. CST. 
Partial simulcast operation. Simulcast 10 am -5 pm 
daily. For non -simulcast facilities see KTCR-FM. 

4. AGENCY COMMISSION 
15% on time only: no each discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 41, 5, 611. 8. 
Rate Protection: 10d, ltd, 12d, I3d, 14d. 
Basic Rates: 20b, 21a, 22b, 23a, 24a, 25a, 28b, 

29a. 30. 
Contracts: 40a. 41, 48, 47e, 50, 51e. 
Comb.; Cont. Discounts: 60e, 601. 82b. 
Cancellation: lob. Tod, 71a, 72, 73a. 
Prod. Services: 80. 81, 82. 

TIME RATES 
No. 4 ER 12/1/66 -Reed 11/1/66. 

AA -Mon thru Frl 6-10 am & 3-7 pm. 
A -Mon thru Frl 10 am -3 pm; Sat & Sun all day. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

(Within specified 1/2 hr periods) 
CLASS AA 

8ti 12 ti 18 tl 24 t1 SO ti 
1 min 18 16 15 14 13 
20/30 sec 15 14 13 12 11 

CLASS A 
1 min 18 15 14 13 12 
20/30 sec 12 11 10 9 8 
10 see: 50% of 1 -min. 

Discount 
26 wk within year.... 5% 52 consec wk..._.._... 10% 

FLOATING SCHEDULES 
CLASS AA 

1 min. 16 15 14 13 12 
20/30 see..._.._ 12 11 10 9 8 

CLASS A 
1 min _...__ 15 14 13 12 11 
20/30 sec 11 10 9 8 7 
10 sec: 50% of 1 -min. 

Discount 
26 wk with year........ 5% 52 consec wk 8% 

7. PACKAGE PLANS 
MIGHTY MITE 

40 ti. within 72 hours 400.00 
IO. SPECIAL FEATURES 

National and Regional news on the hour (5 minutes) 
open and close; I -minute commercial. 
PElt WK: AA A 
6 ti 35. 30. 
12 ti 30. 25. 
18 ti...r. .._....._._....._...._..-'---.-.._..__ 25. 20. 
24 tl 20. 15. 
Metro news on the half hour (2-1/2 minutes) open 
and close: 30 -second commercial. 
Sports 5 minutes past the hour. 
6 ti 18.00 16.00 
12 Ii 16.00 14 00 
18 ti 14.00 12.00 

KTCR-FM 
1956 

MINNEAPOLIS 
Media Code 4 224 5415 7.00 
Albert S. and Patricia W. Tedesco, dba Hennepin 

Broadcasting Associates, 3701 Winnelka Ave., Min- 
neapolis, Minn. 55427. Phone 612-544-1558. 

I. PERSONNEL 
General Manager -Robert J. Rock. 
Sales Manager -Kenneth Flrnatahl. 
Program Dirertor-Gerald D. Cunning. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 
Harlan G. Oakes. Inc. (Religious). 

S. FACILITIES 
ERI' 21,000 w.; 97.1 mc. Stereo. 
Operating schedule: 10 am -midnight Mon thru Sat; 
10 am -midnight Sun. CST. 
Partial simulcast operation. Operated separately 5 
pm -midnight. For simulcast faeilties see KTCR. 

4. AGENCY COMMISSION 
159 rn time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See KTCR listing for coded regulations. 
Commercial continuity limited to 6 minutes per half- 
hour. 

TIME RATES 
EfT Recd 3/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix IOOx 250x I000x 

1 min 8.00 7.50 7.00 5.00 
30 sec 6.50 6.00 5.00 4.00 
ID's -flat 3.50. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x 50 30 20 
10. SPECIAL FEATURES 

NEWSCASTS 
5 -min at :60 -flat 9.00. 
Includes opening and closing billboard and 1 -minute 
spot. 

KUXL 
1961 

GOLDEN VALLEY 
A Universal Owned Station 

Media Code 4 224 5520 4.00 
Universal Broadcasting Co. of Minneapolis -St. Paul, 

Inc.. 5728 Wayzata Blvd., Minneapolis, Minn. 
55416. Phone 612-544-3196. 

1. PERSONNEL 
President -Marvin Burton Kosofaky. 
Executive Vice -President -Lawrence Brandon. 
Station Manager -I. Fryer. 

2. RE PRESENT ATI V ES 
Universal Broadcasting Corporation. 
Atlanta -Dora -Clayton Agency, Inc. 

9. FACILITIES 
1.000 w.; 1570 ke. Non -directional. 
Onerntieg schedule: 5'00 am -9:00 pm. CST. 

4. AGENCY COMMISSION 
on time only: no rash dlarnunt. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a. 5, 6a. 7a. 
Rate Protection: 10h. 11h. 12h. 136. 19h. 
Basic Rates: 22a, 22b, 23a, 29b, 25a, 26, 28a. 29a. 

WCCO 
R8DIO 

makes 
Minneapolis 

St. Paul a 

One -Station Buy! 

Contracts: 40a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60e. fila. 61b, 82b, 62e. 
Cancellation: 70a. 70c, 71a. 73a. 

TIME RATES 
Rates effective February 1, 1965. 
Rates received January 4. 1965 

6. SPOT ANNOUNCEMENTS 
1 ti 11.50 260 ti .......-._._ 9.00 
26 ti 11.00 312 ti -.-.....-._ 8.50 
52 ti 10.50 520 ti 8.00 
104 ti 10.00 624 ti .._...-..._ 7.50 
158 ti 9.50 1248 ti 7.00 
30 seconds -80% of applicable minute rate. 
ID's -509 of applicable minute rate. 

7. PACKAGE PLANS 
WEEKLY SATURATION 

PER WK: 1 min 1 min 
10 ti 95.00 20 ti...._._- 170.00 
15 tl 200.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 90.00 64.00 40.00 24.00 16.00 
28 ti 76.50 62.00 38.00 23.00 17.00 
52 ti 73.00 60.00 36.00 22.00 16.00 
104 ti 69.50 58.00 34.00 21.00 15.00 
156 ti 66.00 56.00 32.00 20.00 14.00 
260 ti 62.50 54.00 90.00 19.00 13.00 
312 tl 59.00 52.00 28.00 18.00 12.00 

WAYL (FM) 
1960 

MINNEAPOLIS 

NA II 

DUALITY MEDIA 
INCORPORATED 

FM 
Media Code 4 224 5750 7.00 
Contemporary Radio Inc.. 3470 Highway 8, New 

Brighton. Minn. 55112. Phone 612-631-0906. 
I. PERSONNEL 

Pres. & Gen'l Mgr. Jack I. Moore. 
Program Director -Buzz Robison. 

2. REPRESENTATIVES 

3.Qualit FACILITIES 
Media Incorporated. 

ERP 53.000 w.: 93.7 me. Stereo. 
Operating schedule: 6-2 am. CST. 
Antenna ht.: 421 ft. shove average terrain. 

4. AGENCY COMMISSION 
15/0 net charges for time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b. 30, 9a. 5. 6s, 7b. 
Rate Protection: 10e, 11a, 12a. 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 22e, 22b, 23a, 24b. 25a, 28. 

27, 28e, 29a, 30. 
Contracts: 40e, 41. 44a. 45, 47e, 51a, 51c. 
Comb.: Cont. Discounts: 60a, 60b, 60d, 60e. 801, 

811) 62d. 
Cancellation: 70a, 70e, 71e, 72, 73a. 

* 52.1% SHARE OF AUDIENCE! 
In most markets, you need two, three or more stations to 
reach 50% share of the radio audience. But in Minneapolis - 
St. Paul, WCCO Radio does it alone. With 52.1%. More 
listeners than all other Twin Cities stations COMBINED! 
Makes time -buying easy. The one -station buy! 
Avg. Y. hr., 6 AM -12 Mid, Mon -Sun. 

* BIGGER AUDIENCES THAN TV! 
All Day , .. All Week: WCCO Radio attracts larger 
audiences than any TV station in the Twin Cities market. 
Persons 12+ per avg. y. hr., 6 AM -12 Mid, Mon -Sun. 

Daytime: WCCO Radio's audience is greater than all 
four Minneapolis -St. Paul, TV stations COMBINED! 
Persons 12+ per avg. Y. hr., 6 AM -6 PM, Mon -Fri. 

Prime Time: WCCO Radio's morning audience tops the 
evening audience of any Twin Cities TV station. 
Persons 12+ per avg. Y. hr., Mon -Fri, 6-10 AM for WCCO Radio; 
6:30-10:30 PM for TV 

* NATION'S MAJOR MARKET LEADER 
WCCO Radio's 52.1% audience share is largest for any 
station in nation's top 25 markets surveyed by ARB. 
Avg. Y. hr., 6 AM -12 Mid, Mon -Sun. 

Prod. Services: 80, 81, 82. 
Guaranteed minimum separation of 10 minutes be- 
tween commercials on all programs. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 ER 9/1/68-Rec'd 8/2/68. 
AA -Mon thru Sat 9 am -10 pm; Sun noon -sign -off. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: 
Ix 50x 100x 150x 250x 500x 10005 

PER WK: 
I ti 6 ti 12 ti 18 ti 24 ti 36 ti 

AA 14.40 13.70 12.95 12.25 10.80 9.35 
A.... 8.65 8.25 7.90 7.55 7.20 6.50 

30 SECONDS 
AA 12.25 11.50 10.80 10.10 8.65 7.20 5.75 
A.... 7.20 6.85 6.50 6.15 5.75 5.05 4.35 

7. PACKAGE PLANS 
PENETRATION PLANS 

PLAN I 
(2/3 AA, 1/3 A) 

WKLY: 12 tl 18 tl 24 01 

1 min 11.50 10.80 9.35 
30 sec 7.20 6.85 6.50 

PLAN II 
(1/2 AA, 1/2 A) 

1 min 10.80 10.10 8.85 7.20 
30 ser 6.50 8.15 5.75 5.00 

8. PROGRAM TIME RATES 
I HR: Ix 13x 261 52x I04x I56x 2601 

AA 72.00 68.40 64.80 63.00 61.20 57.60 54.00 
A.. 57.60 54.75 51.85 50.40 48.95 46.10 43.20 

1/2 hr: 60% of 1 -hr. 10 min: 30% of 1 -hr. 
1/4 hr: 40% of 1 -hr. 5 min: 25% of 1 -hr. 

WCCO 
1924 

MINNEAPOLIS 

CRP ' e 
eRAO/O * 1ß SPOT SALES 

CBS Radio Network 

50 11 

7.95 
5.75 

56 ti 
7.95 
5.75 

Media Code 4 224 5865 3.00 
Midwest Radio & Televlalon. Inc.. 625 Second Ave 

So., Minneapolis, Minn. 55402. Phone 612-332 
120 
STA2.TION'S PROGRAMMING DESCRIPTION 

WCCO: Variety programming for general interest. 
AIR PERSONALITIES featured on all programs. 
NEWS: 30 min news -weather -sports 7 am, 5 pm & 
10 pm. 12-1/2 min local -regional -network news and 
weather on hour balance of day. Frequent docu- 
mentaries and specials. SPORTS: play-by-play major 

(This Dating continued on next page) 

*1.4 MILLION CIRCULATION 
WCCO Radio's net weekly circulation totals 1,408,000 
listeners. 90% adults. Nearly one million more adults 
than next station. Makes Twin Cities nation's No. 7 radio 
market on weekly cume rankings. 
Cume total persons 12+, 6 AM -12 Mid, Mon -Sun. 

* GIANT 110 -COUNTY COVERAGE 
WCCO Radio serves a 110 -county region. Population 
3.8 million. Buying income $9.9 billion. Actually TWO 
MARKETS IN ONE: Twin Cities metro center plus vast, 
rich non -metro area. Adds up to WCCO-Land. 
Circulation Pulse '68;1968 Sales Management Survey of Buying Power 

* FULL-SIZE, 'COMPLETE RADIO 
24 hours a day with all major league sports, quality news, 
weather, farm, music, entertainment and CBS network 
programs. 30 top -talented local personalities. 

* SETTING OF TOP ACCEPTANCE 
Your sales message featured on WCCO Radio is sure of 
massive impact in a setting of outstanding acceptance. 
At a remarkably low cost -per -thousand. By any measure 
-quantitative or qualitative-WCCO Radio is one of the 
great stations of the nation. 

I/IICEO RaD/O MINNEAPOLIS -ST. PAUL 
Source: Audience data based on ARB estimates. April -May 1968 for Radio; Feb. - 

March 1968 for TV. Total survey areas. All data subject to qualifications which 
WCCO Radio will supply on request. 

REPRESENTED BY 

CBS RADIO SPOT SALES 
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Minneapolis -St. Paul -W C C 0 -Continued 
league baseball, football and hockey games, college 
football, basketball and high school sports FARM: 
2 farm directors. ENTERTAINMENT: programs In- 
clude varied music (current, standards, albums, show - 
tunes) with public service and informational fea- 
tures. Air personalities with humor -skits -parodies 
1:10-2 pm. Telephone discussion 2:10-2:55 pm. Con- 
tact Representative for further details. Recd 7/12/67. 

I. PERSONNEL 
Executive Vice -President -Leroy Haea. 
dales Manager -Phil Lewis. 
Commercial Manager -Robert E. Woodbury. 

2. REPRESENTATIVES 
CBS Radio Spot Sales. 

3. FACILITIES 
50,000 w.; 830 kc. Non -directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, lb, 3c, 3d, 9a, 4d, 5, 6e, 

7b, 8. 
Rate Protection: 10e, 12e, 13c, 14e, 15b. 
Basic Rates: 20a, 20b, 22a, 23e. 24a, 24c, 27, 29a, 

33e. 
Contracts: 40b, 41, 42a, 45. 46. 47a, 51e, 51b. 
Comb.: Cont. Discounts: 60e, 60d, 61a, 62a, 62d. 
Cancellation: 70a, 70e, 71a, 73e. 
Prod. Services: 81. 82. 
Only 1 product or service may be advertised per 
commercial. 
Affiliated with CBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 31 ER 8/1/68 -Reed 7/1/68. 
E. SPOT ANNOUNCEMENTS 

Morning Drive -Mon thru Sat 5:59-10 ans: 
PER WK: I ti 6ti 12t1 21+ 
1 min......._......_......_.._.._......_ 154 148 138 122 
30 sec 130 125 117 103 
20 sec 111 105 100 88 
7 sec 50 45 

Afternoon Drive -Mon thru Fri 2:59-7 pm: 
1 min 148 142 133 118 
30 sec 125 120 112 98 
20 see 106 100 98 84 
7 sec ..._. 49 44 

Noon Hour -Mon thru Sat 11:59 am -1 pm: 
1 min. 144 138 129 114 
30 sec 120 115 107 93 
20 sec 104 98 93 82 
7 sec 47 42 
Daytime -Mon thru Sat 10-11:59 am & 1-2:59 pm; 
Sat 2:59-6 pm; Sun 5:59 am -6 pm: 
1 min 100 65 77 65 
30 sec 85 72 65 55 
20 sec. 71 61 55 47 
7 sec 27 24 
Nighttime -Mon thru Fri 7 pm -5:59 am; Sat & Sun 
6 pm -5:59 am: 
1 min..._ 70 60 55 47 
30 sec 60 51 46 40 
20 sec 58 45 42 35 
7 sec 21 18 
10 sec: 7 -sec rate plus 25% 
Preferred position. extra 20% 
Minimum 13 per week on 7/10 sec spots. 

DISCOUNTS 
26 wk -4% 52 wk -6% 
Percentages rounded to nearest dollar. 
1 -minute and 20/30 -second spots may be combined 
with each other to earn lower rates. 7/10 -second spots 
do not combine with other spots. Facilities in this 
section may not be combined with other sections to 
earn lower rates. Rates based on use within 7 -day 
period, fixed, uninterrupted schedules. Starting time 
of spot determines classification. 

7. PACKAGE PLANS 
WEEKEND SATURATION PLAN -SAT & SUN 

PER WK. ROS: 4ti 8tl 12+ 
1 min 70 60 54 
20 sec 57 45 42 
May not be combined with each other, nor any other 
facilities to earn lower rates. 

8. PROGRAM TIME RATES 
Morning Drive -Mon thru Sat 6-10 am: 
PER WK: I ti 2ti 3tI 4t1 5 t 6t1 7+ 
1/4 hr........ 289 282 256 249 243 235 229 
10 min........ 220 215 210 204 198 193 187 
5 min 138 135 132 127 124 120 107 
Afternoon Drive -Mon thou Fri 3-7 pm: 
1/4 hr 284 257 251 245 238 231 225 
10 min 216 211 206 201 194 189 184 
5 min 135 132 129 125 122 118 105 
Noon Hour -Mon thru Sat noon -1 pm: 
1/4 hr 251 245 239 233 P27 220 214 
10 min 206 201 196 191 185 180 175 5 min 129 126 123 119 116 112 100 Daytime -Mon thru Sat 10 em -noon & 1-3 pm; Sat 3-6 pm: 
1/9 hr 194 190 185 180 175 170 166 
10 min 158 153 149 146 142 138 134 
5 min 102 100 97 95 92 88 86 Nighttime -Mon thou Sun 7 pm -6 am: 
1/4 hr 158 153 149 146 142 138 134 
10 min 123 120 117 113 111 108 105 
5 min 82 80 78 76 74 71 89 Weekend -Set 8-7 pm; Sun 6 am -7 pm: 1/4 hr 156 153 149 148 142 138 134 
10 min. 123 120 117 113 111 108 105 
5 min 82 80 78 76 74 71 69 

DISCOUNTS 
28 wk -8% 52 wk -12% 
Percentages rounded to nearest dollar. 
May be combined with each other but not with other sections to earn lower rates. Rates based on use within 7 -day period, fixed, uninterrupted schedules. 

10. SPECIAL FEATURES 
Hobbs House -Mon thou Sat 10:30 pm -5 am. 
PER WK: 12th 24 t1 36th 60+ 

1 min 14 13 12 11 Rates also for Mon 12:05-5 am. 
May not be combined with earn other, nor any 
other facilities to earn lower rates. 

WDGY 
1923 

MINNEAPOLIS 

BLAIR e RADIO 

R A 6 
A Story Owned Station 

Subscriber to the NAB Radio Code 
Media Code 4 224 5980 0.00 
Stn Broadcasting Co., Box 6606, Minneapolis, 

Minn. 55420. Phone 612-881-2633. 
I. PERSONNEL 

Chairman -of -the -Board -Robert H. Story. 
General Manager -Phillip W. Trammell 
Program Director -Scott Burton. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
50.000 w. days, 25.000 w. nights; 1180 ke 

Directional -separate patterns day and night. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2e, la, 3d. 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b. I lb. 14b. 
Basie Rates: 20b, 21e. 24a. 25a, 33a. 
Contracts: 40e. 44a. 45, 46. 50. 51b. 
Comb.: Cont. Discounts: 60e, 61c, 82d. 
Cancellation: 70e, 71a. 
Talent -all rata include 20% talent and produc- 
tion charge. 

TIME RATES 
Elf 8/1/88-Rec'd 7/23/68. 

6. SPOT ANNOUNCEMENTS 
(Moss thru Frl 6-10 am & 3-7 pm) 

WKLY: () (t) (6 ti 12 ti 18 t( 24 ti SO ti 
1 min 60 50 40 36 34 32 30 
20/30 sea 48 40 32 29 27 26 24 
ID's 36 30 24 22 20 19 18 

(Mon thru Fri 10 am -3 pm) 
1 min .... 35 30 27 25 23 21 
20/30 sec .... 28 24 22 20 18 17 
ID's 21 18 18 15 14 13 

(Mon thru Frl after 7 pm; Sat & Sun all day) 
1 34 32 30 28 26 24 
20/30 sec .... 27 25 24 22 21 19 
ID's 20 19 18 17 16 14 () Specified position. (t) Less than 6 wkly. 

y. 
10. SPECIAL FEATURES 

5 -MINUTE NEWSCASTS 
WKLY: 6t1 12 ti 
Mon thru Frl 6-10 am & 3-7 pm 42 38 
Mon thru Fri 10 am -3 pm: Sat 6 am -7 pm 33 30 
Mon thou Sat after 7 pm; Sun all day 30 28 

WJSW 
1964 

MAPLEWOOD 
Media Code 4 224 6010 5.00 
B & G Broadcasting, Icc., 498 S. Century Ave., St. 

Paul, Minn. 55119. Phone 612-739-1111. 
I. PERSONNEL 

President -Armand Belli. 
Operations Manager-Shel Danielson. 
Program Director -Dan Pothier. 

S. FACILITIES 
250 w.; 1010 ke. Directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2e, 3a. 4a, 9d, 5, 6a, 8. 
Rate Protection: Ina, 12a. 14e. 
Basic Rates: 22a, 23a, 24b, 29a, 30. 
Contracts: 40a. 46. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER l0/1/67-Rec'd 10/2/87. 
6. SPOT ANNOUNCEMENTS 

7 ti 14 ti 21 t( 28 th 35 ti 42 ti 49 ti 
1 min 9.50 9.00 8.50 8.00 7.50 7.00 8.50 
20/30 sec 7.50 7.00 6.50 8.00 5.50 5.00 4.50 

7. PACKAGE PLANS 
1 min 20/30 

75 ti 425 340 
100 ti _ 500 400 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 mIn 

1 x 75 55 40 30 15 

WLOL 
1939 

MINNEAPOLIS 

MAJOR MARKET. 
RADIO, INC. 

Subseriber to the NAB Radio Code 
Media Code 4 224 6095 6.00 
BFH Broadcasting Corp., Midwest Plana, 901 Nicol - 

let Mall, Minneapolis, Minn. 554.02. Phone 612-333- 
0406. 
STATION'S PROGRAMMING DESCRIPTION 

WLOI.: Programmed primarily for adults. 
Conversation. news. information. AIR PERSONALI- 
TIES in live discussions with guests and listeners 
on important subjects of day. 5-9 am conversation 
with news, sports and weather features. 9 am -noon 
conversation with listeners on housewife topics, audi- 
ence participation features: housewife of day, news, 
weather, stocks and road reports. Noon -2 em inter- 
views with newsmakers and persasmllties. 2-6 pm con- 
versation with news, sports, stocks. 6-7 pm conversa- 
tion on sports. 7 pm -5 am conversation with news, 
sports, weather features. Sat and Sun open forum 
conversation with news, sports, weather features. 
SPORTS: college and high school football, basketball, 
hockey, professional basketball. Contact Representative 
for further details. Itec'd 1/30/88. 

1. PERSONNEL 
Praldent-N. L. Benteon. 
Vice-Pres. & Gen'] Mgr. -Wayne "Bad" Williams. 
Program Director -Brad Johnson. 

2. REPRESENTATIVES 
Major Market Radio. Inc. 

S. FACILITIES 
5,000 w.; 1330 kg. Directional -game pattern day and 
night. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2a, 2b. 3e. 9a, 5, Ga, 7b, 8. 
Rato Protection: 10b. 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24a, 24b, 24c, 25a, 26, 

28a, 29a. 
Contracts: 40a, 41, 42a, 42c, 44e, 44b, 46, 47e. 48, 

49, 51b, 51c. 
Comb.; Cont. Discounts: 60e, 60d, 60g, 60h, 601, 81a, 

61c, 62b, 62d. 
Cancellation: 70a, 70d, 71a, 72, 73b. 
Prod. Service,: 80. 82. 

TIME RATES 
ER 11/1/08-ltec'd 10/9/88. 

AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thou Frl 10 am -3 pm; Sat 6 am -7 pm. 
B -Mon thru Sat 7 pm -midnight; Surs 6 am -mid- 
night. 
C -Tues thou Sun midnight -6 am. 

6. SPOT ANNOUNCEMENTS -AA- -A- -B - 
I min 30 see 1 min 30 see 1 min 30 see 

1 x 40 3.2 30 24 25 20 
52 x 35 28 25 20 21 17 
104 x 30 24 20 16 17 14 
158 x 26 21 18 14 15 12 
260 x 22 18 16 13 13 11 
520 x 11 12 10 
780 s 10 11 9 
1040 x 9 10 8 
1300 x 8 8 7 

18 14 14 
16 13 12 
14 11 11 
12 10 10 
CLASS C 

1 min. fiat 5 30 sec, fiat..._ 4 
ID's 10/15 sec: 50% of applicable 1 -min. 

7. PACKAGE PLANS -AA- -A- -B - 
PER WK: I min 30 see I min 30 see I min 90 see 
5 ti 2'2 18 18 14 
10 ti..._.._.......... 20 18 18 13 
15 ti 18 14 14 11 
20 0 15 12 13 10 
30 ti 14 11 12 9 

IMPACT PLAN 
PER WK: I min 
10 Plan (4AA, 4A, 2B) 16 
15 Plan (6AA, 6A, 3B) 14 
20 Plan (9AA, 8A, 3B) 13 
30 Plan (13AA, 12A, 51)..._ 12 
ID's, 10/15 sec: 50% of applicable 1 -min. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

6+ per wk: 
EA: 13 t1 26 ti 52 ti 

AA 35 30 25 
A or B 30 25 20 

W L O L -FM 
1856 

MINNEAPOLIS 

Classical 

18 13 
14 11 
13 10 
12 9 
10 8 

©13FMD 
Subscriber to the NAB Radio Code 

Media Coda 4 224 6096 4.00 
WLOL-FM Corp., Longyear Bldg.. Suite 230, 76 S. 

8th St , Minneapolis, Minn. 55402. Phone 612- 
333-0406. 

STATION'S PROGRAMMING DESCRIPTION 
WLOL-FM: Programmed for business and profes- 
sional adults. 
MUSIC: serious, including music of pre -Baroque, 
Baroque. classic, romantic, modern eras. M -F 6 am - 
12M serious. Sat 7-11 am serious, 11 am -1 pm 
showtunea, 1-2 pm plays, readings, 2 pm -12M 
serious. Sun 7 am -3 pm serious, 3-5 pm German 
classics and semi -classics, 5 PM -12M serious. 
NEWS: 5 min M -F, 7 am, 8 am, 4 pm, 5:55 pm, 
10 pm. Sat 1 pm, 4 pm, 5:55 pm. Contact Repre- 
sentative for further details. Recd 4/30/68. 

I. PERSONNEL 
President -N. L. Bentsen. 
General Manager -Merle L. Carlson. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERI' 66,000 w.; 99.5 mc. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 412 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent. 

6. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3b, 4a, 5, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15a, 15b, 
Basic hates: 20b, 21b, 21d, 24b. 25e, 26, 27. 28a. 

28c, 29a. 
Contracts: 40a, 41, 94a, 45. 46, 47e, 51b, 51c. 
Comb.; Cont. Discounts: bob, 60g, 62b. Old. 
Cancellation: 70a, 70e, 71a. 
Prod. Services: 80. 82. 
Member: The Groskin Group. 

TIME RATES 
No. 8 ER 6!1/68-Itec'd 4/30/68. 

6. SPOT ANNOUNCEMENTS 
Ix 150 30x 600 I25x 250x 500x 

1 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
90 sec 7.50 7.15 8.75 6.40 6.00 5.65 5.25 

8. PROGRAM TIME RATES 
Ix 15x 30x 60x I25x 250x 500x 

1 he 70 67 64 61 58 55 52 
1/2 hr 53 50 48 46 44 42 40 
5 min 30 29 28 27 26 25 24 

MINNESOTA 
WMIN 

1936 
ST. PAUL 

Media Code 4 224 6210 1.00 
WMIN, Inc.. 611 Frontenac Place, St. Paul. Minn. 

65104. Phone 612-645-7757. 
I. PERSONNEL 

President -Milton Malta. 
Sec'y-Trees.-Robert G. Wright. 
General Manager -William J. Wheatley. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non- directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3b, 3d, 4e, 4c. 5. 6a, 7b, 8. 
Rate Protection: 10g. 11g, 12g, 13g, 14g. 15a. 
Basic Rates: 2Ia, 21d, 23a, 24c, 25a, 28b, 28e, 30, 31. 
Contracts: 40a, 41, 42b, 42d, 44b, 45, 46. 47a, 50, 

51a, 51b. 
Comb.; Cont. Discounts: Bob, 60d, 60e, 60f, 62d. 
Cancellation: 70b, 70d. 71a, 73a, 7313. 
Prod. Services: 80. 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
No. 2 ER 5/1/68-Rec'd 5/1/68. 

AA -Mon thou Fri 6-10 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 6ti 12th 18 t1 24+ 
1 min. 30.00 28.00 27.00 28.00 24.00 
20/30 sec 24.00 22.50 21.50 20.50 19.50 
10 sec 15.00 14.00 13.50 13.00 12.00 

CLASS A 
1 min. 21.00 20.00 19.00 18.00 17.00 
20/30 sec. 17.00 16.00 15.00 14.00 13.00 
10 sec 10.50 10.00 9.50 9.00 8.50 

DISCOUNTS 
26 wk in 52-4% 52 consec wk -16% 

10. SPECIAL FEATURES 
5 -min newscasts -1-1/2x 1 -min. 

WMKT 
1965 

SOUTH ST. PAUL 
Media Code 4 224 6325 7.00 
So. St. Paul Broadcasting, Inc.. Box 1370. 80. St. 

Paul, Minn. 55075. Phone 812-459-5581. 
STATION'S PROGRAMMING DESCRIPTION 

WMKT: Programmed for adults and young adults. 
5 air personalities emcee. Music 70%, news 12%. 
sports 5%, weather 2%, information and talk 11%. 
NEWS: 5 min every 60 min, news headlines every 
half hour. Local, regional, national and international 
news. Use UPI and mobile units. SPORTS: pro 

h 
schoolhbasketball 

h 
l 

football and t ornament. MUSIC 
basketball,0% state 

albums 
featuring current middle-of-the-road top sellers, 10% 
middle-of-the-road singles. 40% instrumental, 40% 
vocal groups, 20% male and female vocals. COM- 
MERCIAL POLICY: 18 minutes maximum any 60 
minute period. Personalities available for remote 
pickups at shopping centers, fairs, etc. Rec'd 8/18/67. 

I. PERSONNEL 
President -Stanley H. Krinsky. 
General Manager -A. G. (Ed) Thomson. 
Program Director --Joe Boyle. 

S FACILITIES 
500 w.: 1370 kc. Directional. 
Operating schedule: 8 am -local sunset. CST. 

1. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3(I, 4a, 4c, 5, 6e, 7b, 8. 
Irate Protection: 14a, 15h. 
Basic hates: 21a, 21b. 22b, 23a, 24b. 25a, 26, 28b, 

28c, 29b, 30. 
Contracta: 42b, 42d, 44a, 45, 48, 48, 51e. 
Comb.; Cont. Discounts: 60h, 601, Ella, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
ER 6/15/67 -Reed 6/29/67. 

7. PACKAGE PLANS 
1-12 CONSECUTIVE WEEKS 

PER WK: I min 30 see I min SO see 
1 ti 4.75 3 60 25 ti..._........... 3.55 2.75 
10 ti 4.10 3.15 30 ti 3.35 2.60 
15 ti 3.90 3.05 50 ti 3.20 2.50 
20 ti 3.75 2.90 70 ti 3.00 2.30 

13 CONSECUTIVE WEEKS 
1 ti 4.35 3.30 25 ti 3.15 2.40 
10 ti 3.70 2.85 30 ti 3.00 2.30 
15 ti 3.55 2.70 50 ti 2.80 2.10 
20 ti 3.35 2.55 70 ti 2.60 2.00 

26 CONSECUTIVE WEEKS 
1 ti 4.15 3.15 25 ti 3.00 2.30 
10 ti 3.55 2.70 30 tl 2.80 2.10 
15 ti 3 35 2.55 50 ti ...... 2.80 2.00 
20 ti 3.15 2.40 70 ti 2.40 1.85 

52 CONSECUTIVE WEEKS 
I ti 4.00 3.05 25 ti 2.80 2.10 
10 ti 3.35 2.55 30 ti . 2.60 2.00 
15 ti 3.15 2.40 50 ti 2.40 1.85 
20 ti 3.00 2.30 70 ti 2.25 L75 
15 sec or less: 50% of 1 -min. 

8. PROGRAM TIME RATES 
PER WK: I hr 1/2 hr 1/4 hr 5 min 
1 tL 60.00 40.00 18.50 9.00 
3 ti 50.00 34.00 17.50 7.50 
5 ti 40.00 24.00 15.00 6.00 

CONSECUTIVE WEEK DISCOUNT 
(Programs only) 

13 wk -5% 26 wk -7-1/4% 39 wk -10% 52 wk -15% 
(Minneapolis -St. Paul continued an next page) 
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MINNESOTA 
Minneapolis -St. Paul -Continued 

WPBC WPBC-FM 
1949 1959 

RICHFIELD 

ElJOHN C.BUTLER & COMPANY, INC. 

R A B 

Media Code 4 224 6440 4.00 
People's Broadcasting Co., Richfield Town House, 

6425 Nicollet Ave., Minneapolis, Minn. 55423. 
Phone 612-869-7503. 

Studio Office: Cliff Road at Cedar, Minneapolis, 
Minn. Phone 454-4703. 

STATION'S PROGRAMMING DESCRIPTION 
WPBC: Programmed for adulta. 
MUSIC: semi -classical, pop concert, standards, show - 
tunes, from albums. 6-9 am, personalities, humor. 
information, entertainment. 9-11 am, music and per- 
sonalities, features. 11-11:45 am woman's show, 
personality, music, household hints, club news. 11:45 
am -12M music, personalities, news, features. Special 
features: 1:30 pm & 10:30 pm, music, personality, 
philosophy. NEWS: every hour on half hour, 10 min 
during traffic hours, 1-5 min other times. Sat 11 pm - 
12M informational talk features, discussion. Sun 
7-10 am & 11 pm -12M talk, religion, drama, educa- 
tion, news, discussion. Contact Representative for 
further details. Rec'd 1I/13/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -William V. Stewart. 
General Sales Manager -Merle Forland. 
National Sales Manager -Joe Fife. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
5.000 w. days and nights: 980 ke. Directional. 
Operating schedule: 5:55 am -midnight. CST. 
FM -ESP 100,000 w.; 101.3 me. Stereo. 
Operating schedule: Same as AM. 
Antenna ht.: 253 feet above average terrain. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, Sa, Sb, 4b, 9d, 5, 6a. lb. 8. 
Rate Protection: 10e, lia. 12a. 13a. 14a. 
Basle Bates: 20a, 20b, 21a, 21b, 21d, 22a, 22b. 23a. 

23b, 24a, 24b, 24e, 25a, 28, 27. 28a, 29a. 299, 
32b, 33d. 

Contracts: 40a. 41. 42b, 92d, 44a, 45, 46. 47a, 51st. 5Ic. 
Comb.; Cont. Discounts: 60a, 60e. 60d. 60f, 80h, 601, 

dlb. 82b, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
No. 12 ER 9/1/68-Rec'd 8/5/68. 

AA -Mon thru Fri 6-9:30 am & 3:30-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
FLAT/FIXED 

CLASS AA 
Ix 52x I56x 260x 

1 min 16.00 15.50 15.00 14.50 
20/30 sec 12.00 11.75 11.50 11.25 
10/15 sec 8.00 7.85 7.70 7.55 

CLASS A 
1 min 19.00 13.50 13.00 12.50 12.00 
20/30 sec 11.00 10.75 10.50 10.25 10.00 
10/15 sec 7.00 6.85 6.70 6.55 6.40 
May he used as adjacencies or within 15 -minute 
blocks. 

7. PACKAGE PLANS 
CLASS AA 

1 MINUTE 
ROTATING: 
PER W K: 

5 ti 10 ti 15 ti 20 ti 25 t1 
1 wk 13.00 12.75 12.50 12.25 12.00 
13 wk 12.75 12.50 12.25 12.00 11.75 
26 wk 12.50 12.25 12.00 11.75 11.50 
52 wk 12.25 12.00 11.75 11.50 11.25 

20/30 SECONDS 
1 wk 10.00 9.80 9.60 9.40 9.20 
13 wk 9.80 9.60 9.40 9.20 9.00 
28 wk 9.60 9.40 9.20 9.00 8.80 
52 wk 9.40 9.20 9.00 8.80 8.60 

10/15 SECONDS 
1 wk 6.75 6.60 6.45 6.30 6.15 
13 wk 6.60 6.95 6.30 6.15 6.00 
26 svk 6.95 8.30 6.15 8.00 5.85 
52 wk 6.30 6.15 6.00 5.85 5.70 

CLASS A 
1 MINUTE 

1 eh 12.00 11.75 11.50 11.25 11.00 
13 wit 11.75 11.50 11.25 11.00 10.75 
26 wk 11.50 11.25 11.00 10.75 10.50 
52 wk 11.25 11.00 10.75 10.50 10.25 

20/30 SECONDS 
1 wk 9.00 8.80 8.60 8.90 8.20 
13 oh 8.90 8.60 8.90 8.20 8.00 
26 wk 8.60 8.40 8.20 8.00 7.80 
52 wk 8.40 8.20 8.00 7.80 7.60 

10/15 SECONDS 
1 wk 8.00 5.85 5.70 5.55 5.90 
13 wk 5.85 5.70 5.55 5.40 5.25 
26 wk 5.60 5.45 5.30 5.15 5.00 
52 wk 5.95 5.30 5.15 5.00 4.85 

30 ti 35 ti 
11.75 11.51 
11.50 11.25 
11.25 11.00 
11.00 10.75 

9.00 9.80 
8.80 8.60 
8.60 8.40 
8.40 8.20 

20/30 SECONDS 
(') (f) AA A I wk 13 wk 25 wk 52 wk 

1 ti 7 ti 2 5 8.00 7.75 7.60 7.45 
2 ti 14 ti 4 10 7.80 7.55 7.40 7.25 
3 ti 21 ti 6 15 7.60 7.35 7.20 7.05 
4 ti 28 ti 8 20 7.40 7.15 7.00 6.85 
5 ti 35 ti 10 25 7.20 6.95 6.80 6.65 
6 ti 42 ti 12 30 7.00 6.75 6.60 6.45 
7 ti 49 ti 14 35 6.80 6.55 6.40 6.25 
8 ti 56 ti 16 40 6.80 6.35 6.20 6.05 
9 ti 63 ti 18 45 6.90 6.15 6.00 5.85 
10 ti 70 ti 20 50 6.20 5.95 5.80 5.65 

10/15 SECONDS 
1 ti 7 ti 2 5 5.50 5.35 5.20 5.05 
2 ti 14 ti 4 10 5.35 5.20 5.05 4.90 
3 ti 21 ti 6 15 5.20 5.05 4.90 4.75 
4 ti 28 ti 8 20 5.05 4.90 4.75 4.80 
5 ti 35 ti 10 25 4.90 4.75 4.80 4.95 
6 ti 42 ti 12 30 4.75 4.60 4.45 4.30 
7 ti 49 ti 14 35 4.60 4.45 4.30 4.15 
8 ti 56 ti 16 40 4.95 4.30 4.15 4.00 
9 ti 63 ti 18 45 4.30 4.15 4.00 3.85 
10 ti 70 ti 20 50 4.15 4.00 3.85 3.70 

(') Per day. 
(t) Per week. 

All packages must be scheduled as indicated to earn 
discounts allowed. 

8. PROGRAM TIME RATES 
CLASS AA 

I hr 1/2 hr 25 min 1/4 hr 
Ix._ 140.00 80.00 70.00 45.00 
52x.. 138.00 78.50 68.50 44.00 
156x 136.00 77.00 67.00 43.00 
260x 134.00 75.50 65.50 42.00 
365x 132.00 74.00 69.00 41.00 
500x 130.00 72.50 62.50 40.00 

CLASS A 
lx.... 136.00 76.00 66.00 42.00 
52x.. 134.00 74.50 69.50 41.00 
156x 132.00 73.00 63.00 40.00 
260x 130.00 71.50 61.50 39.00 
365x 128.00 70.00 60.00 38.00 
500x 126.00 68.50 58.50 37.00 

erg 

WWTC 
1931 

MINNEAPOLIS 

IO min 
35.00 
44.25 
35.50 
32.75 
32.00 
31.25 

33.00 
32.25 
31.50 
30.75 
30.00 
29.25 

5 min 
25.00 
24.50 
24.00 
23.50 
23.00 
22.50 

23.00 
22.50 
22.00 
21.50 
21.00 
20.50 

METRO RADIO SALES 
Media Code 4 224 6670 6.00 
Buckley Broadcasting Corp. of Minnesota, 609 Second 

Avenue, S.. Minneapolis, Minn. 55902. Phone 612- 
333-2363. 

I. PERSONNEL 
General Manager -Richard B. Koren. 
Sales Manager -Charles It. Tyler. 
Operations Director -Jack Reynolds. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
5.000 w. days, non -directional, 5.000 w. nights, di- 

rectional; 1280 kc. 
Operating schedule: 5:30-1:00 am daily. 

4. AGENCY COMMISSION 
15/0 net time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 

365x General: la, 2a, 2b. 3a. 3b. 3d, 4a. 4d. 5, 6e, 7b, b. 
14.00 hate Protection: 1Od, 12g, I9d. 
11.00 Basic Rates: 20h, 21d. 22h, 24a, 24c, 27. 30, 32b. 

7.40 Contracts: 41, 94b, 97a, 99. 51h. 
Comb.; Cont. Discounts: 60d. 801, 61a, 61b. 
Cancellation: 70a. 71a, 72, 73b. 
Prod. Services: 82. 

RATE PROTECTION 
Rates quoted herein are guaranteed for period of 
26 weeks from effective date of any increase in 
these rates, provided that advertising equalling a 
weekly expenditure of 100.00 is actually running 
at time of effective date of increase, and providing 
that these broadcasts continue without interruption 
during rate protection period. 

TIME RATES 
No. 3 ER 9/15/68-Rec'd 3/25/68. 

AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sat & Sun 6 am - 
7 pm. 
B -Daily 7 pm -midnight. 
C -Dally midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

6.00 5.85 PER WK: t ti Bti 1201 18 ti 24 ti 3601 
5.85 5.70 1 min 28.00 26.00 24.00 23.00 21.00 20.00 
5.70 5.55 20/30 sec 22.50 20.50 19.50 18.50 17.50 16.50 
5.55 5.90 10 sec 17.00 16.00 15.00 14.00 13.00 12.00 

CLASS A 
1 min. 29.00 22.00 20.00 

10.75 10.50 20/30 sec...._ 19.00 17.00 16.00 
10.50 10.25 10 sec 14.50 13.50 12.50 
10.25 10.00 CLASS B 
10.00 9.75 1 min 12.00 11.00 10.00 9.50 8.50 8.00 

20/30 sec 9.50 8.50 8.00 7.50 7.00 6.50 
8.00 7.80 10 sec 7.25 6.75 6.25 5.75 5.25 4.75 
7.80 7.80 Class C: 30% of A. 
7.60 7.90 CLASS AA 
7.40 7.20 PER YR: 

1 min 
20/30 sec 
10 sec 

2-1/2 
20.00 
19.50 
19.00 
18.50 
18.00 
17.50 

19.00 
17.50 
17.00 
16.50 
16.00 
15.50 

5.25 
5.10 
4.95 
4.70 

5.10 
4.95 
4.70 
4.55 

7 -DAY ROS SPOT PACKAGES 
1 MINUTE 

(') (t) AA A I wk 13 wk 25 wk 52 wk 
1 ti 7 ti 2 5 11.00 10.75 10.50 10.25 
2 ti 14 O. 4 10 10.75 10.50 10.25 10.00 
3 ti 21 ti 6 15 10.50 10.25 10.00 9.75 
4 ti 28 ti 8 20 10.25 10.00 9.75 9.50 
5 ti 35 ti 10 25 10.00 9.75 9.50 9.25 
6 ti 42 it 12 30 9.75 9.50 9.25 9.00 
7 ti 49 ti 14 35 9.50 9.25 9.00 8.75 
8 ti 56 it 16 40 9.25 9.00 8.75 8.50 
9 ti 63 ti 18 45 9.00 8.75 8.50 8.25 
10 ti 70 ti 20 50 8.75 8.50 8.25 8.00 

I000x 1500x 2000x 
18.00 17.00 16.00 
14.50 13.50 12.50 
11.00 10.00 9.00 

CLASS A 
1 min 14.00 13.00 12.00 
20/30 sec 11.00 10.00 9.00 
10 sec 8.50 7.50 6.50 

CLASS B 
1 min 7.00 6.50 6.00 
20/30 sec 5.50 5.00 4.50 
10 sec 4.25 3.75 3.25 
Class C: 30% of A. 

FREQUENCY COMBINATION 
Minutes, Newscasts, Features and 30 -seconds may 
combine to earn weekly frequency discounts for 
announcements. Minutes, Newscasts, Features, 30 - 
seconds and ID's may combine on the basis of two 
ID's equalling one longer period. 

7. PACKAGE PLANS 
PLAN I 

WKLY: 
1 min. 
20/30 sec 
10 sec 

1 min. 
20/30 sec 
10 sec 

1 min 
20/30 sec 
10 sec 
Package Plane are offered on a preemptible basis at 
station's discretion for full rate advertiser. In the 
event of preemption spots will be made good in 
comparable or better time periods at the earliest 
possible convenience. 

10. SPECIAL FEATURES 
Newscasts 

2 minute capsules on the half hour, 1 -minute rate 
plus 5.00. commlufonable. 
5 minute units -1-1/2 times 1 -minute rate. (In- 
cludes 25% news service charge.) 

(1/2AA, 1/2A) 
12 t 18 ti 24tí 36 ti 

_ 19.00 18.00 17.00 16.00 
15.00 14.25 13.50 12.75 
11.50 11.00 10.50 10.00 

PLAN 2 
(1/3AA, 1/3A. 1/3B) -. 17.00 16.00 15.00 14.00 

13.50 12.75 12.00 11.25 
10.00 9.50 9.00 8.50 

PLAN 3 
(1/2A, 1/2B) 

15.00 14.00 13.00 12.00 
12.00 11.25 10.50 9.75 

_.. 9.00 8.50 8.00 7,50 

MONTEVIDEO 
Chippewa County -Map Location C-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KDMA 
1951 e 

Subscriber to the NAB Radio Code 
Media Code 4 224 6785 2.00 
Midwest Broadcasting Corp.. Box 471, Montevideo, 

Minn. 56265. 
tevideo. Minn. 56265. Phone 612-269-8815. 

I. PERSONNEL 
President -Harry W. I.lnder. 
General Manager -Willard Linder. 
Station Manager -Byron Zum. 

2. REPRESENTATIVES 
Severn /Gates. Inc. 

3. FACILITIES 
1.000 w.: 1460 he. Directional -night only. 
Operating schedule: 6:00 a.m. to midnight weekdays; 
7:90 a m to midnight Sunday. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 3a, 4d. 5, 6a. 7h. 8. 
Rate Protection: 10b, 11h, 12h. 13h, 14h, 15b. 
Basic Rates: 20b. 21a. 22h, 23a, 25c, 26, 28a. 29a. 
Contracts: 40a. 41. 42d, 45. 48. 47a. 48, 50, 51a. 
Comb.: Cont. Discounts: Bob. 61a. 62b. 
Cancellation: 70a. 70e. 71a, 72, 73b. 
Prod. Services: 80. 92. 
Affiliated with MRS Radio Network. 
Member: Dairyland Network and Linder Group. 

TIME RATES 
ER Recd 6/1/68. 

7. PACKAGE PLANS 
PER WK: Sts IO ti 15 ti 20tí 2501 
1 wk..._ 7.00 6.50 6.00 5.50 5.00 
13 wk...._._..._. 6.50 6.00 5.50 5.00 4.50 
26 wk 6.00 5.50 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr IO min 5 min 

1 x 70 42 22 18 14 
DISCOUNTS 

131-5% 52x-15% 158x-25% 
26x-10% 104x-20% 260x -S0% 

MOORHEAD 
Clay County -Map Location B-5 

See SItDS consumer market map and data et begin- 
ning of the State. 

See Fargo, N. D. -Moorhead, 
Minn., under North Dakota 

MORRIS 
Stevens County -Map Location B-7 

See SRDS consumer market map and data at begin 
oing of the State. 

KMRS 
1958 

19.00 17.00 16.00 Media Code 4 224 6900 7.00 
15.00 14.00 13.00 Western Minnesota Broadcasting Co., Morris. Minn. 
11.50 10.50 9.50 56267. Phone 68. 

I. PERSONNEL 
Owner -Clifford L. Hedberg. 

3. FACILITIES 
1.000 w. days 250 w. nights; 1230 kc. 

Non- directional. 
Operating schedule: 6:00 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a. 9a. 9d, 5, Ba. 8. 
Rate Protection: 10b. 11h. 12b. 13h, 14b. 
Basic Rates: 22a. 22h 23a, 28b, 29a. 
Contracts: 40a, 46. 47a, 48. 
Comb.: Cont. Discounts: 60a, 60k, 61b, 62e. 
Cancellation: 71a, 73a. 
Member: Minnesota Star Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rotes effective January 1, 1960. 
Rates received January 7. 1980. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 

13 ti 3.75 2.75 104 tl..._.__... 3.25 
26 ti 3.65 2.65 156 ti._ _ 3.00 
52 ti 3.50 2.50 312 2.75 

sec 
2.35 
2.25 
2.15 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti ......... 45.00 22.50 15.00 9.00 
13 U -..._._..._.__.___....._._ 41.25 21.75 14.25 8.25 
26 ti..._..._.._._...._....... 38.25 21.00 13.50 7.50 
52 ti........__ _._.. 33.75 20.25 12.75 7.15 

19.85 12.40 6.95 
156 ti -._...__._ 33.00 19.50 12.00 6.75 
260 tl ......... _...._.._.........._..._ 31.50 18.00 10.50 8.00 
312 ... 30.00 18.50 9.00 5.25 

NEW ULM 
Brown County -Map Location C-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

KNUJ 
1949 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 224 7015 3.00 
,CN1JJ, Inc., 510-1/2 3rd North St., New Ulm, 

Minn. 56073. Phone 354-2115. 
I. PERSONNEL 

Pres. & Cecil Mgr. -George E. Korenchen. 

2. REPRESENTATIVES 
Minneapolis -Bill Hurley. 

3. FACILITIES 
1.000 w. 860 he. days. Nondireetional. 
Operating schedule: local sunrise to local aunse: 
CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 31). 4a, 9d, 5. 6a, 7a. 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 28a, 29a. 
Contracts: 40a, 45, 46. 47a. 
Comb.; Cont. Discounts: 60a, 60c, 60k. 61e. 61b, 

82b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with NAB Radio Network. 

TIME RATES 
Bates effective July 1. 1958. (Card No. 3.1 

Card received August 25. 1958. 

6. SPOT ANNOUNCEMENTS 
CLASS "A" 

125 65 125 65 
words words words words 

1 time.... 10.50 7.00 104 times.._ 9.25 6.00 
13 times.. 10.25 6.80 156 times.... 9.00 5.80 
26 times.. 10.00 8.60 260 times.... 8.75 5.80 
39 times.. 9.75 6.40 312 times.... 9.50 5.40 
52 times.. 9.50 6.20 

CLASS "B" 
1 time.... 7.50 6.00 104 times.._ 6.25 5.00 

13 times.. 7.25 5.80 158 times.._ 6.00 4.80 
28 times.. 7.00 5.60 260 times.... 5.75 4.60 
39 times.. 6.75 5.40 312 times.... 5.50 4.40 
52 times.. 6.50 5.20 

7. PACKAGE PLANS 
SATURATION PLAN 

(Additional discount based on frequency earned) 
Per week. 

10 announcements.. 5% 30 announcements._. 15% 
20 announcements.. 10% 

8. PROGRAM TIME RATES 
CLASS "A- 

(7:00 a.m. to 9:00 a.m.; 11:30 a.m. to 1:00 
p.m. and 5:00 p.m. to 7:00 p.m. Monday 
through Saturday. Noon to 6:00 p.m. Sunday) 

1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 
1 time.... 84.00 82.50 36.00 80.00 20.00 

18 times.. 81.00 60.00 84.00 28.50 19.00 
26 times.. 79.00 57.50 32.00 27.00 18.00 
39 times.. 76.00 55.00 80.00 25.50 17.00 
52 times.. 73.00 52.50 28.00 24.00 16.00 

104 times.. 70.00 50.00 26.00 22.50 15.00 
158 times.. 67.00 47.50 24.00 21.00 14.00 
260 times.. 64.00 45.00 22.00 19.50 13.00 
312 times.. 61.00 42.50 20.00 18.00 12.00 

CLASS "B- 
(6:00 a.m. to 7:00 a.m.; 9:00 .m. to 11:30 
a m. and 1:00 p.m. to 5:00 p.m. Monday 
through Saturday. 9:00 a.m. to noon and 6:00 

p.m. to 8:00 p.m. Sunday) 
1 time.... 62.50 38.00 30.00 20.00 11.50 

13 times_ 60.00 34.00 28.50 19.00 11.00 
28 times.. 57.50 32.00 27.00 18.00 10.50 
39 times.. 55.00 30.00 25.50 17.00 10.00 
52 times.. 52.50 28.00 24.00 16.00 9.50 

104 times.. 50.00 26.00 22.50 15.00 9.00 
158 times.. 47.50 24.00 21.00 14.00 8.50 
260 times.. 45.00 22.00 19.50 13.00 8.00 
312 times.. 42.50 20.00 18.00 12.00 7.50 

ORTONVILLE 
Big Stone County -Map Location B-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KDIO 
1956 

Media Code 4 224 7130 0.00 
Tri-State Broadcasting Co., Ortonville, Minn. 56278. 

Phone 612-839-2581. 

I. PERSONNEL 
President -Richard S. Schulte. 
General Manager -Cy McCormick. 
Program Director -Donald P. Egert. 

2. REPRESENTATIVES Donald Cooke. Inc. 

3. FACILITIES 
1.000 w. ; 1350 ke. days. 
Operating schedule: 6:00 .m. to local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

(This listing eontinued on next page) 
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Ortonville-K DI 0 -Continued 
5. GENERAL ADVERTISING See Boded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3d. 9a, 5, 6a, 7a. 8. 
Buie Rates: 20a, 20b, 21b, 21c. 23a, 24a, 24b, 25e, 

26, 28b, 28c, 29a, 30. 
Contracts: 40a, 42b. 44a, 49b, 48. 
Cancellation: 70a. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 10/1/83-Rec'd 3/13/67. 
A -Mon thru Sat 7-9 am, 11:30 am -1 Dm & 5:30-7 
pm; Sun noon -6:30 Dm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

I min 30 see 1 min 30 see 
Flat ...... 3.60 2.50 156 x._.._....._ 2.75 2.15 

2.45 208 x.__...._. 2.85 2.10 
13 z.._____ 3.35 2.40 260 x._..____ 2.55 2.00 
26 z._..._._ 3.25 2.35 312 x._.._._.. 2.45 1,95 
39 z _... 3.15 2.30 364 z_.._.._... 2.35 1.85 
52 z.._.._._... 3.00 2.25 624 z_.._....... 2.15 1.75 

2.25 936 x.-.____ 2.00 1.85 
104 z_..__.__ 2.85 2.20 1248 ....... 1.90 1.60 

CLASS B 
Flat _.-._._ 2.95 2.10 158 z._.._.._... 2.20 1.80 

2.05 208 ..... 2.10 1.75 
13 z..._ -... 2.70 2.05 280 z._..__.__ 2.00 1.70 
26 z.___... 2.55 2.00 312 z.__..._. 1.95 1.85 
39 z.._.__._... 2.45 1.95 364 x.-_..- 1.85 1.55 
52 z......_....._ 2.40 1.90 624 z._._....- 1.80 L95 
78 z.._.._ _... 2.35 1.90 936 z._.._..__ 1.75 1.35 
104 x._.._ 2.30 1.85 1248 z 1.70 1.20 

8. PROGRAM TIME RATES 
CLASS A 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 ......... 34.65 19.55 10.35 8.40 6.45 
9.90 8.10 6.10 
9.80 7.75 5.85 

39 x._._._..._.._.._... 30.00 18.95 9.20 7.40 5.55 
52 z._ .._.._.._... 29.10 16.40 8.80 7.10 5.25 

8.50 6.90 5.00 
8.30 8.65 4,75 

156 z.._......_......-... 21.95 12.70 7.75 6.05 4.40 
260 z.._ __...__._ 18.45 10.70 6.85 4.95 3,95 
312 :.__..___..._._... 16.75 9.65 5.90 4.45 3.55 

CLASS B 
1 z..._.._ __._.._... 31.20 17.65 9.30 7.50 5.95 
13 z...-......_..._._... 29.55 16.95 8.90 7.25 5.45 
28 x....._ _.._......_... 27.95 16.00 8.60 6.95 5.05 
39 z ..... _.._.._..._.. 27.20 15.35 8.20 8.80 9.85 
52 z .-.._._... 26.30 14.85 7.90 6.25 4.70 
78 z....._ _._...__... 24.85 13.85 7.65 6.05 4.45 
104 z _._.._._... 23.15 12.85 7.40 5.85 4.25 
156 z.._._.._.._.._... 19.90 11.50 6.95 5.30 3.95 
260 x 16.70 9.60 6.05 4.35 3.55 
312 z.._ _.._.._.._... 15.05 6.70 5.25 3.80 3.15 

OWATONNA (1 AM; 1 FM) 
Steele County -Map Location E-10 

Sea SRDS consumer market map and data at begin- 
ning of the State. 

KRFO 
1950 

R A B 

Subscriber to the NAB Radie Cede 
Media Code 4 224 7245 6.00 
Owatonna Broadcasting Co.. 301 N. Cedar St., Owa- 

tonna, Minn. 55060. Phone 507-451-2250. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Duane Allen. 
Station Manager -Gerald .1. Boos. 
Sales Manager -Duane Allen. 

3. FACILITIES 
500 w.; 1390 ke. days. Non -directional. 
Operating schedule: 5:30 am -local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
KR FO -FM. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 25, 313, 9a. 5. 8a, 7b, 8. 
Rate Protection: 10a, lia. 12f, 13a, 14a, 15a. 15b. 

16. 
Basie Rates: 20b, 21a, 216, 21e, 21d, 22a, 22b, 23a, 

24b. 24c, 25a, 26, 27. 28a, 28e, 29a, 29b, 30. 32a, 
33a. 

Contracte: 40a, 41, 92a, 43, 44a, 45, 46, 49, 51a. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 601. 615, 62a. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 ER 8/1/87-Rec'd 8/3/67. 
A -Mon thru Sat 6:30-9:45 am, 11:30 am -1 pm & 
4:30.6:30 pm. 
B -Sun all day; all other times. 

6. SPOT ANNOUNCEMENTS -A- -B- 
PER VR: I min 30 see 1 min 30see 
1 z 4.10 3.00 3.00 2.20 
13 z 4.00 2.90 2.90 2.15 
26 x..._-...._...._.._.._......_ 3.90 2.85 2.85 2.10 
39 z..._.._.._.........._._..........._. 3.80 2.80 2.80 2.05 
52 z 3.75 2.70 2.70 2.00 
85 z 3.65 2.85 2.65 1.95 
104 z 3.45 2.50 2.50 1.85 
130 z 3.30 2.40 2.40 1.75 
156 z......_.._..__........_......_ 3.05 2.25 2.25 1.65 
260 z 2.80 2.05 2.05 1.50 
312 z 2.55 1.85 1.85 1.35 
468 z 2.35 1.70 1.70 1.20 
624 z 2.15 1.60 1.60 1.05 
15 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
BEST TIMES AVAILABLE 

PER WK: 5ti 10 tl 2081 30 t 40 ti 50 tI 
1 min. 2.50 2.30 2.10 1.95 1.85 1.75 
30 sec. 2.00 1.85 1.70 1.55 1.45 1.35 
15 sec: 50% of 1 -min 

8. PROGRAM TIME RATES 
CLASS A 

PER YR: Ihr I/2 hr 1/4 hr IO min 5 min 
1 x 40.60 24.40 12.20 9.15 8.10 
13 x 39.80 23.90 11.90 8.95 6.00 
26 z 39.00 23.40 11.70 8.80 5.85 
39 z 38.20 22.90 11.45 8.60 5.75 
52 x 37.40 22.40 11.20 8.40 5.60 
65 x..._...._..._.._ 36.60 21.95 11.00 8.25 5.40 
104 z 34.50 20.70 10.35 7.80 5.20 
130 z 32.90 19.75 9.90 7.40 4.95 
156 z 30.40 18.30 9.10 6.85 4.55 
260 z 28.00 16.80 8.40 6.30 4.20 
312 x 25.60 15.35 7.70 5.75 3.85 

CLASS B 
1 z..._ 29.60 17.75 8.90 8.65 4.45 
13 z.._......._._. _. 29.00 17.40 8.70 6.50 4.35 
26 z 28.40 17.05 8.50 6.40 4.25 
39 x..._.._.._.._ 27.80 16.70 8.35 6.25 4.15 
52 z 27.10 16.30 8.15 6.15 4.10 
65 z 26.60 15.95 7.95 6.00 4.00 
104 z 25.20 15.10 7.55 5.65 3.80 
130 z 24.00 14.40 7.20 5.40 3.60 
156 z 22.20 13.30 6.65 5.00 3.35 
260 z 20.40 12.25 6.15 4.60 3.05 
312 x..._.._......_.._ 18.65 11.20 5.85 4.20 2.80 

KRFO-FM 
1966 

Media Code 4 224 7246 4.00 
Owatonna Broadcasting Co., Drawer K. 301 N. Cedar 

St.. Owatonna, Minn. 55060. Phone 507-451-2250. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Duane Allen. 
Sta. & Sales Mgr. -Gerald J. Boos. 
Program Director -Todd Hale. 

3. FACILITIES 
ERP 3,000 w.; 104.9 one. 
Operating schedule: 5:30 am -11 pm. CST. 
Antenna ht.: 200 ft. above average terrain, 
Partial aimuleaat operation. Operated separately local 
sunset -11 pm. For simulcast facilities see KRFO. 
KRFO-FM. 

4. AGENCY COMMISSION 
15/0 time and talent: payable 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See KRFO listing for coded regulations. 

TIME RATES 

FM only rates same as KENO. 

PARK RAPIDS (1 AM; 1 FM) 
Hubbard County -Map Location C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KPRM 
1962 

Media Code 4 224 7360 3.00 
De La Hunt Broadcasting Corp., Hwy. 34, E.. Park 

Rapids. Minn. 56470. Phone 218-732-3306. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -E. P. De La Hunt, Jr. 
Sta. & Sales Mgr. -John Ginther. 

2. REPRESENTATIVES 
Minnesota -Don Caen. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 
Partial simulcast operation. Simulcast during news- 
casts. For non-simuleast facilities see KPRMFM. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 23a. 
Cancellation: 71a. 
Any combination of spots on KPRM and HERO, 
Foseton, earns maximum discount on both stations. 

TIME RATES 
Eff Recd 9/27/68. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 
6 ti 12 ti I8 ti 24 ti 30 ti 38 ti 42 ti 48 ti 

1 wk.. 4.35 4.20 4.00 3.80 3.55 3.20 2.65 2.35 
4 wk.. 4.25 4.05 3.85 3.55 3.25 2.85 2.45 2.25 
8 wk.. 4.20 4.00 3.75 3.35 2.95 2.65 2.35 2.20 
13 wk 3.65 3.35 3.20 3.00 2.65 2.45 2.15 2.05 
26 wk 3.25 3.15 3.00 2.65 2.45 2.15 2.00 1.95 
52 wk 3.00 2.65 2.35 2.20 2.05 2.00 1.85 1.80 

30 SECONDS 
1 wk.. 3.25 3.15 3.00 2.85 2.75 2.60 2.35 2.20 
4 wk.. 3.20 3.05 2.95 2.65 2.60 2.40 2.20 2.15 
8 wk.. 3.05 2.95 2.80 2.55 2.40 2.25 2.15 2.05 
13 wk 2.95 2.80 2.65 2.40 2.25 2.05 2.00 1.95 
26 wk 2.80 2.65 2.55 2.25 2.00 1.95 1.85 1.80 
52 wk 2.75 2.45 2.20 2.05 1.95 1.85 1.75 1.85 

15 SECONDS 
1 wk.. 2.80 2.65 2.55 2.40 2.25 2.15 2.00 1.85 
4 wk.. 2.85 2.55 2.40 2.25 2.15 2.00 1.85 1.80 
8 wk.. 2.55 2.40 2.25 2.15 2.00 1.81 1.80 1.75 
13 wk 2.40 2.25 2.15 2.00 1.85 1.80 1.75 1.85 
26 wk 2.25 2.15 2.00 1.85 1.80 1.75 1.65 1.60 
52 wk 2.15 2.00 1.85 1.80 1.75 1.65 1.80 1.55 

SPECIAL 1 -WEEK PACKAGE 
see 

100 ti 
I 

210 
in901 0 see13150 

8. PROGRAM TIME RATES 
COST PER MONTH 

5 MINUTES 
PER WK: 3me 6mo12 me 
1 ti 35 25 20 
3 ti 85 75 60 
6 ti. 125 115 100 

10 MINUTES 
1 ti _._.._..._ 45 35 30 
3 ti 100 90 75 
6 ti 155 145 130 

1/4 HOUR 
1 ti 50 45 40 
3 ti 120 110 95 
6 ti 190 180 165 
6 day a week. 12 month program sponsors entitled to 
end rate on all spots. 

KPRM-FM 
1967 

Media Code 4 224 7361 1.00 
De La Hunt Broadcasting Corp., Box 49, Hwy. 34 

East, l'ark Rapide, Minn. 56470. Phone 218-732- 
3306. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -E. P. De La Hunt, Jr. 
Vice-Pres. & Sta. Mgr. -John Ginther. 
Chief Announcer -Al Peterson. 

3. FACILITIES 
ERP 100,000 w.; 103.7 me. Stereo. 
Operating schedule: 6 am -10 pm. CST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Operated separately ex- 
cept during newscasts. For simulcast facilities see 
KPRM. 

4. AGENCY COMMISSION 
15/0 time only. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20a, 21h, 21d, 22a, 24a, 24b, 24e, 

255, 28e. 
Contracts: 40a, 42e, 45, 46. 
Comb.: Cont. Discounts: 60d, 61e, 625. 
Cancellation: 71a, 73a. 
Member: Minnesota Star Network, 

TIME RATES 
En Reed 10/4/68. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 
6 ti 12 ti 18 ti 24 ti 30 ti 36 81 42 ti 48 ti 

1 wk.. 6.25 6.00 5.65 5.40 5.00 4.45 3.65 3.50 
4 wk.. 6.20 5.85 5.50 5.10 4.70 4.10 3.45 3.30 
8 wk.. 6.10 5.80 5.40 4.90 4.50 3.90 3.35 3.00 
13 wk 5.85 5.10 4.85 4.60 4.25 3.75 3.15 2.80 
26 wk 5.45 4.90 4.85 4.25 4.05 3.55 2.95 2.70 
52 wk 5.05 4.50 4.25 3.85 3.65 3.35 2.80 2.65 

30 SECONDS 
1 wk.. 4.65 4.50 4.40 3.80 3.65 3.55 3.20 2.95 
4 wk.. 4.60 4.45 4.30 3.60 3.55 3.35 3.00 2.80 
8 wk.. 4.30 4.25 4.20 3.45 3.35 3.20 2.95 2.75 
13 wk 4.20 4.10 4.05 3.35 3.20 3.00 2.85 2.65 
26 wk 4.05 4.00 3.90 3.20 2.95 2.85 2.65 2.60 
52 wk 3.85 3.80 3.65 3.00 2.85 2.75 2.80 2.55 

15 SECONDS 
1 wk.. 3.75 3.60 3.45 3.35 3.20 3.05 2.95 2.80 
4 wk.. 3.80 3.45 3.35 3.20 3.05 2.95 2.80 2.75 
8 wk.. 3.45 3.35 3.20 3.05 2.95 2.80 2.75 2.65 
13 wk 3.35 3.20 3.05 2.95 2.80 2.75 2.65 2.60 
26 wk 3.20 3.05 2.05 2.80 2.75 2.65 2.60 2.55 
52 wk 3.05 2.95 2.80 2.75 2.65 2.60 2.55 2.40 

SPECIAL 1 -WEEK PACKAGE 
1 min 30 see 15 see 

100 ti 285 255 240 
8. PROGRAM TIME RATES 

COST PER MONTH 
5 MINUTES 

PER WK: 3 mo 6 mo 12 mo 
1 ti 35 25 20 
3 ti 85 75 80 
6 ti 125 115 100 

10 MINUTES 
1 tl 45 35 30 
3 ti 100 90 75 
8 ti 155 145 130 

1/4 HOUR 
1 ti 50 45 40 
3 ti 120 110 95 
6 tí 190 180 165 
AM/FM coverage 50% discount. 

PINE CITY 
Pine County -Map Location E-7 

See SRDS consumer market map and data at begin- ning of the State. 
WCMP 

1957 
Media Code 4 224 7475 9.00 
WCMP Broadcasting Co., Box 230. Pine City, Minn. 

55063. Phone 612-629-2525. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Gerry Robbins. 
Program Director -Mitchel G. Dupre. 
National Sales Manager -Jane Robbins. 

3. FACILITIES 
1,000 w. days; 1350 ke. Non -directional. 
Operating schedule: 5:55 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code AdverUeing Standards apply. 
General: la, 2a, 2b. 3a, 3d, 4a, 9d, 5, 6a, 7a, 8. 
Rate Protection: 10a, 115, 12a. 13a, 145. 15a, 15b. 
Basic Rates: 20a 20b, 21a, 21d. 22a, 24a, 25a. 26. 

28c, 29a, 33e. 
Contracts: 40a. 42a, 42e, 43, 44a. 4413, 45, 46. 49, 

51a. 51b, 51e. 
Comb.; Cont. Discounts: 60e, 60f, Ooh, 61a, 616, 62d. 
Cancellation: 71a, 72. 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
ER Recd 5/27/68. 

6. SPOT ANNOUNCEMENTS 
(Mon thru Sat 6-9 am & noon -1 pm) 

Ix 135 26x 52x 1041 156x 260x 3I2x 
1 min. 5.46 5.12 4.95 4.72 4.58 4.43 4.26 4.03 
30 sec 3.28 3.05 2.97 2.83 2.74 2.65 2.55 2.42 

(Mon thru Sat 9 am -noon & 1 pm -sign -off; 
Sun all lay) 

1 min.._.._ 4.91 4.60 4.45 4.24 4.17 3.98 3.83 3.82 
30 sec 2.94 2.74 2.67 2.54 2.46 2.38 2.30 2.17 

8. PROGRAM TIME RATES 
(Mon thru Sat 6-9 am & noon -1 pm) 

Ix 135 26z 52x 104x 1561 260x 312x 
5 min 9.14 8.51 8.22 7.82 7.62 7.42 7.07 6.73 

(Mon thru Sat 9 am -noon & 1 pm -sign -off; 
Sun all day) 

5 min 8.22 7.66 7.39 7.04 6.85 6.67 6.36 6.05 
(Mon thru Sat 9 am -sign -off: Sun all day) 

Ix 131 26x 52x 1565 260x 3I2x 
1 hr 38.24 38.34 34.50 32.78 . _._... 
1/2 hr 22.94 21.79 20.70 19.67 ..._... ..._... 
1/4 hr 13.69 12.77 12.36 11.73 11.16 10.58 10.06 
10 min 10.93 10.18 9.89 9.43 8.91 8.51 8.17 

MINNESOTA 

PIPESTONE 
Pipeatone County -Map Location B-10 

See SRDS consumer market map and data st begin- 
ning of the State. 

KLOH 
1955 

Subscriber to the NAB Radio Code 

Media Code 4 224 7580 5.00 
KLOH, Inc., Box 512. Pipeatone, Minn. 56164. Phone 

825-3383. 

I. PERSONNEL 
President -Robert C. Ingatod. 
Vice-Pres. & Gen'i Mgr. -Glenn R. Olson. 

3. FACILITIES 
1,000 w. days; 1050 ke. Directional. 
Operating schedule: Sunrise -local sunset. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 1013. 116, 126, 136, 146. 
Basic Rates: 22a, 22b, 23a, 24a, 24b, 26, 28b, 29a. 
Contracts: 40a, 92b, 46. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 81b, 61e, 62e. 
Cancellation: 71a. 73a. 
Affiliated with %BS Radio Network. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective August 1, 1955. 
Rates received August 17, 1955. 

S. SPOT ANNOUNCEMENTS/PROGRAM RATES 
CLASS "A" 

(11:30 a.m. to 1:00 p.m,) 

1 time.... 
13 times.. 
26 times.. 
52 times.. 

130 times.. 
156 timea.. 
280 times.. 
312 times.. 

1 time.... 
13 tunea.. 
26 times.. 
52 times.. 

130 times.. 
156 times.. 
260 times.. 
312 times.. 

1 1/2 1/4 10 
hr. hr. hr. min. 

80.00 45.00 90.00 22.00 
75.00 45.00 28.00 20.00 
73.00 41.00 26.00 19.00 
87.00 39.00 24.00 18.00 
60.00 36.00 23.00 17.00 
58.00 34.00 22.00 16.00 
56.00 30.00 19.00 14.00 
52.00 28.00 17.00 13.00 

CLASS "B" 
(All Other Times) 

60.00 38.00 24.00 18.00 
57.00 84.50 22.50 17.00 
55.00 83.00 20.00 16.00 
50.00 31.50 18.50 15.00 
48.00 29.00 17.00 14.00 
46.50 28.00 16.50 13.50 
42.00 25.00 16.00 13.50 
39.00 23.00 15.00 11.50 

PRESTON 

5 1 30 
min. min. see. 

16.00 8.00 6.00 
15.00 1.50 5.50 
14.00 1.25 5.25 
13.00 7.00 5.00 
12.00 6.50 4.75 
11.00 6.00 4.50 
10.00 5.50 4.25 

9.00 5.25 4.00 

12.00 6.00 4.00 
11.50 5.75 3.80 
11.00 5.50 3.60 
10.00 5.25 3.40 

9.00 5.00 3.20 
8.50 4.75 3.00 
8.00 4.00 2.80 
7.00 3.75 2.60 

Fillmore County -Map Location F-10 
See SRDS consumer market map and data at begin- 
ning of the State. 

KFIL 
1966 

Media Code 4 224 7650 7.00 
KFIL, Inc., Box 377, Preston, Minn. 55965. 

1. PERSONNEL 
President-Obed Borgen. 
General Manager -Russ Chesney. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Minneapolis -William L. Hurley. 

3. FACILITIES 
500 w. days: 1060 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 7b. 8. 
Rate Protection: 10a, lia. 12a, 13a, 14a, 15a, 16. 
Basic Rates: 20a, 215, 22a, 23a, 246. 27, 335. 
Contracts: 40a, 45, 46. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70b, 70d, 71a. 

TIME RATES 
Eft Recd 4/26/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26z 52x 104x 156x 260x 3121 

1 min 7.80 7.15 6.50 6.20 5.85 5.55 5.20 5.00 
Fixed position. 

7. PACKAGE PLANS 
PER WK, ROS: 1 ti 
1 min (120 wds) 5.10 
30 sec (60 wds) 3.25 
20 sec (40 wds)..._.._ ...................._ 3.05 

8. PROGRAM TIME RATES 
FIXED POSITION: I hr 
1 z 63.75 
13 z 57.20 
26 z 50.70 
52 x........... 49.40 
104 z 42.90 
156 1 39.00 
260 z 35.10 
312 z 31.20 

1/2 hr 
39.00 
32.50 
30.45 
28.50 
25.75 
23.40 
21.00 
18.75 

75 ti 1504 
4.75 4.30 
2.95 2.75 
2.75 2.60 

1/4 hr 5 min 
23.40 11.70 
21.85 10.95 
20.30 10.15 
18.75 9.40 
17.15 8.60 
15.60 7.80 
14.10 7.00 
12.50 6.65 
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MINNESOTA 

PRINCETON 
Mille Lacs County -Map Location D-7 

See SUDS consumer market map and data at beginning 
of the State. 

WKPM 
1967 

nnn 

Subscriber to the NAB Radio Code 
Media Code 4 224 7675 7.00 
P. M. Broadcasting Co., Box 206, Princeton, Minn. 

55371. Phone 612-389-1300. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Terry Montgomery. 
Station Manager -Bruce Salberg. 
Program Director -Mark Schneider. 

3. FACILITIES 
1.000 w.; 1300 kc. Nan -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, lb, 3a, 36, 3c, 3d, 4a, 4c, 5, 

6e, 7e. 
Rate Protection: 10e, lia, 12a, 13a, 14a, 15a, 15b, 

15e, 16. 
Basic Rates: 206, 21a, 21b. 21c, 21d, 22e, 23e, 23b, 

24a, 25a. 26, 28a, 28e. 29a, 30. 31. 32a, 336. 
Contracts: 40a, 41. 42a, 42c, 44a, 44b, 45, 46, 47a, 

48, 49, 50. 51a, 51b. 51e. 
Comb.; Cont. Discounts: 606, 60d, 60e, 60f, 00h, 601, 

61e. 61b, 62a, 62d. 
Cancellation: 70a. 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Recd 3/26/68. 
6. SPOT ANNOUNCEMENTSn 

I min 
1 L .................._.._.._..... 3.00 208 . 2.50 
13 x 2.95 416 z....... ... 2.30 
26 z..._.._.._ 2.90 832 x..._ ...... _.._............. 2.15 
52 z 2.80 1664 L.._ 2.00 
104 L.._......_ 2.70 

7. PACKAGE PLANS 
30 30 -sec spots, per wk 45.00. 

Weekend. 15 ti 
8. PROGRAM TIME RATES I hr 

1 z 25.00 
13 z 24.50 
26 x 23.00 
52 x..._ 22.00 
104 x 
208 z 
416 z 
832 z 
1664 .......... 

1/2 hr 
15.00 
14.75 
14.25 
13.50 
12.00 

RED WING (1 AM; 1FM) 

I min 30 see 
25.00 18.00 
IO min S min 
8.00 5.00 
7.80 4.90 
7.60 4.80 
7.40 4.60 
7.20 4.45 
7.00 4.30 
6.50 4.00 
6.00 3.75 

3.50 

Goodhue County -Map Location E-9 
See SUDS consumer market map and data at begin- 
ning of the State. 

KCU E 
1949 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 224 7705 9.00 

Hiawatha Valley Public Service Broadcasters. Box 
102. Iced Wing, Minn. 55066. Phone 388-3511. 

I. PERSONNEL 
Pres. & (4eti 1 Mgr. -George Brooks. 
Minneapolis -Minnesota Star Radio Network. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 

3. FACILITIES 
1,000 w. days; 1250 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset weekdays; 
7:00 am -local sunset Sun. CST. 
Simulcast during AM operational hours. For non- 
simuleast facilities see KCUE-FM listing. 

4. AGENCY COMMISSION 
15/0 time only 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 9d, 5, 8a, 7b, 8. 
Rate Protection: 10e, 11a, 12a, 13a, 14a. 
Basic Ratee: 22a, 22b, 23a, 24e, 24b, 25e. 26, 286. 

29a. 
Contracts: 40e, 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 61c, 826. 
Cancellation: 70a, 70e, 71a, 73a. 
Member: Linder Group, The Dalryland Network. 
National Agitadio Groups, Inc., Minnesota Star Net- 
work. 

TIME RATES 
ER 10/15/65 -Reed 10/7/65. 

Class A-6:30-8:00 am and 11:30 am -1:00 pm Mon 
thru Fri. 
Class B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec 1 min 30 sec 
1 tl..._......_... 6.00 4.50 158 ti 4.50 3.25 
28 ti 5.75 4.25 260 tL.._ 4.25 3.10 
52 ti.._.._..._ 5.50 4.00 312 tl...._- 3.75 3.00 
130 ti 4.75 3.50 

CLASS B 
1 ti 5.00 4.00 156 ti...._...... 4.00 3.20 
26 ti 4.75 3.75 260 ti 3.50 3.00 
52 .... 4.65 3.50 312 ti 3.25 2.85 
130 ti ....... 4.40 3.30 

8. PROGRAM TIME RATES 
CLASS A 

1/2 hr 1/4 hr 10 min 5 min 
1 .... 30.00 15.00 12.00 9.00 
26 ti 29.00 14.50 11.00 8.00 
52 ti..._....._ - 28.00 14.25 10.50 7.50 
130 ti..._........__.._.._._ 26.00 13.50 9.50 6.75 
156 tL __________ .... 25.00 13.00 9.00 6.25 
260 ti 23.00 12.00 8.50 5.85 
312 ti..._..... _....... .... 21.00 11.00 8.00 5.50 

CLASS B 
1 U.._..___..._._ 27.00 13.50 10.00 7.00 
26 ti..._ 25.60 12.80 8.50 6.65 
52 tl..._ 25.00 12.50 9.25 6.50 

1/2 hr 1/4 loe 10 min 5 min 
130 ti_____________ 23.60 11.80 8.75 6.15 
156 tl..._..._........_.__......_ 23.00 11.50 8.50 5.95 
260 ti -. 21.60 10.80 8.00 5.60 
312 ti 20.95 10.45 7.75 5.00 

K C U E -FM 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 224 7708 7.00 
Hiawatha Valley Public Service Broadcasters. Inc.. 

Box 102, Hwy. 58 S., Red Wing, Minn. 55066. 
Phone 612-388-3511. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -George L. Brooks. 
Selei Manager -Jack Turnbull. 
Program Director -Jan Ovens. 

2. REPRESENTATIVES 
Time Sales, Inc. 
Minneapolis -Minnesota Star Radio Network. 

3. FACILITIES 
Elll' 3,000 w.; 105.5 mc. 
Operating schedule: 6:00 am -midnight. CST. 
Antenna ht.: 340 ft. above average terrain. 
Partial simulcast operation with KCUE-AM. For 
simulcast rates. eee KCUE-AM. KCUE-FM listing. 

4. AGENCY COMMISSION 
15/0 time and talent; 15 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40e. 
Member: Linder Group, The Dairyland Network, 
Minnesota Star Network. 

TIME RATES 
ER 10/15/85-Rec'd 10/7/65. 

Class A-6:30-8:00 am and 11:30 am -1:00 pm Mon 
thru Fri. 
Class B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec 1 min 30 sec 
1 tl..._..... ... 6.00 4.50 156 ti -. 4.50 3.25 
26 ti 5.75 4.25 260 ti 4.25 3.10 
52 tl...... 5.50 4.00 312 ti .._ 3.75 3.00 
130 ti 4.75 3.50 

CLASS B 
1 tl..._ 5.00 4.00 156 ti 4.00 3.20 
26 .... 4.75 3.75 260 ti . 3.50 3.00 
52 ti 4.65 3.50 312 ti 3.25 2.85 
130 ti 4.40 3.30 

8. PROGRAM TIME RATES 
CLASS A 

1/2 hr 1/4 hr 10 min 5 min 
1 tl..._ 30.00 15.00 12.00 9.00 
26 ti 29.00 14.50 11.00 8.00 
52 tl..._......__._._..-.Y 28.00 14.25 10.50 7.50 
130 ti..........._.._.. 26.00 13.50 9.50 6.75 
156 ti _. 25.00 13.00 9.00 6.25 
260 ......... ............. 23.00 12.00 8.50 5.85 
312 U..._...__......_. _._......... 21.00 11.00 8.00 5.50 

CLASS B 
1 ti 27.00 13.60 10.00 7.00 
26 ti..._ 25.60 12.80 9.50 6.65 
52 tl..._ 25.00 12.50 9.25 6.50 
130 tl.._..._..... _. .... _ 23.60 11.80 8.75 6.15 
156 ti 23.00 11.50 8.50 5.95 
280 ti 21.60 10.80 8.00 5.60 
312 tl 20.95 10.45 7.75 5.00 

10. SPECIAL FEATURES 
Extra charge for news programs 15%. 

REDWOOD FALLS 
Redwood County -Map Location C-9 

See SUDS consumer market map and data at begin- 
ning of the State. 

KLGR 
1954 

Subscriber to the NAB Radio Cede 
Media Code 4 224 7820 6.00 
Redwood Broadcasting Company, Ina, 209 S. Wash- 

ington St., Redwood Falla, Minn. 58283. Phone 
507-637-2989. 
STATION'S PROGRAMMING DESCRIPTION 

KLGR: Programmed for mass audience. 
FARM: 5:45-8 am, 2 men, interviews, markets, news. 
weather. 15 min national, regional, local news at 7 
am & sign -off. 30 min national, regional, local news, 
sports and weather 8 am & 6 pm. 1 hour news noon - 
1 pm national, regional, local news, sports, weather, 
farm county agents and markets. Livestock and grain 
markets 6:15 am, 6:45 am, 10 am, 12:05 pm, 12:30 
pm, 2 pm, 6:05 pm. 8:30-10:30 am area remote 
newscasts with middle-of-the-road music. 10:30 am - 

noon, air personality, entertainment, phone discussion. 
1-3 pm, 2 man show, phone discussion and interviews. 
3-6 pm drive time features and middle-of-the-road 
music. 6:30-7:30 pm middle-of-the-road and swing 
albums. 7:30 -sign -off top 40 and country western. 
Live high school football, basketball, baseball. Con- 
tact Representative for further details. Recd 9/12/68. 

I. PERSONNEL 
Pres. & Gen'i Mgr. --Gene G. Randolph. 
Station & Sales Mgr. -Don Schiel. 

2. REPRESENTATIVES 
Sevalli/Gates. Inc. 

3. FACILITIES 
1,000 w. days: 250 w. nights: 1490 kc. 

Non -directional. 
Operating schedule: 5:95 am -11 pm weekdays; 7:45 
am -11 pm Sun. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash dlacounL 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2b, Sa. 3c, 4a, 9d. 5, 6a. 7b. 8. 
Rate Protection: lob, 11o, 12b, 13b, 14b, 15b, 16. 
Basic Rates: 206, 216, 21d, 22b, 23a, 24b, 25a, 26, 

27. 28a, 28e. 29a, 30, 33e. 
Contracts: 90e, 91, 42b, 92d, 44a, 45, 48, 47a, 48, 

49. 50. 51e. 
Comb.: Cont. Discounts: 606, 60f, 601, 131a, 1326, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with MRS Radio Network. 
Member: Linder Group: Dalryland Network. National 
Agladio Groups, Inc. 

TIME RATES 
ER 1/1/67 -Reed 12/21/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 260x 500x 

I min or less 6.00 5.75 5.50 5.25 5.00 4.75 

8. PROGRAM TIME RATES 
Ix 268 52x 156x 280* 

5 min..._ _._.._..__. 12.00 11.00 10.50 10.00 9.50 
1/4 hr ._..._..._. 24.00 22.00 21.00 20.00 19.00 
1/2 hr..._ _......_.._.. 38.00 33.00 31.50 30.00 28.50 
1 hr 55.00 52.50 50.00 47.50 

RICHFIELD 
Hennepin County -Map Location E-8 

See BADS consumer market map and data et beginning 
of the State. 

See Minneapolis -St. Paul 
(including Golden Valley, Maplewood, 

Richfield, St. Louis Park, South St. Paul) 

ROCHESTER (3 AM; 1 FM) 
Olmsted County -Map Location F-10 

See ßB118 consumer market map and data at begin- 
ning of the State 

K N X R (FM) 
1965 

13131:1 IMF MU 
Media Code 4 224 7870 1.00 
United Audio Corp., 519 Fourth St., N. W., Roches- 

ter, Minn. 55901. Phone 507-288-3461, 289-4166. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Thomas H. Jones. 
Commercial Manager -Donald H. Anderson. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
ERP 91,000 w.; 97.5 me. Stereo. 
Operating schedule: 6-1 am. CST. 
Antenna ht.: 400 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3e, 3b, 3c, 3d, 4a, 4c, 5, 6a, M. 

Rate Protection: 10b, llb. 12b. 13b, 14b. 15e, 15b. 
Basic Rates: 20b, 21e, 21b, 21d, 22a, 22b, 23e, 24a, 

25a, 26, 28b, 28c, 29a, 30, 33e. 
Contracte: 40e, 42b, 44a, 45, 46, 47e, 48, 51b. 
Comb.: Cont. Discounts: 60e, 62e. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 82. 

TIME RATES 
No. 2 ER 5/1/68 -Reed 5/21/88. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

lx I3x 28x 52x 104e 208x 3I2x 624x 
1 min 6.25 5.60 5.00 4.70 4.40 4.10 3.70 3.40 
30 sec 5.30 4.70 4.10 3.75 3.45 3.15 2.85 2.65 

BOB 
1 min 5.00 4.40 3.75 3.45 3.15 2.80 2.70 2.50 
30 sec 4.40 3.75 3.15 2.80 2.50 2.25 2.00 1.75 

8. PROGRAM TIME RATES 
PER HE, EA: 
1 z 50.00 158 z..._.._........_....._ 37.50 
13 z 47.50 208 z 35.00 
26 z 95.00 280 z 32.50 
52 x 42.50 312 x _ 30.00 
104 z 40.00 385 x 27.50 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/9 he: 40% of hour 5 min: 25% of hour. 

KOLM 
1963 

MBS Radio Network 
Media Cods 4 224 7935 2.00 
Olmsted County Broadcasting Company, 114 S. Broad- 

way St., Rochester, Minn. 55901. Phone 507-288- 
2411. 
STATION'S PROGRAMMING DESCRIPTION 

HOLM: Programmed for mass audience. 
NEWS: 5 min network on half hour, 5 min regional 
and local on hour. 3 major 15 min regional and local 
newscasts daily. Weather: 10 direct weather reporta 
daily from US weather station at airport. FARM: 
6:15-8:30 em & 12:35-1 pm daily including livestock 
market reports, farm interviews, county agent. Stock 
market: direct reports 5 times daily. AIR PER- 
SONALITIES handle all segments. Music 80%. na- 
tional, regional and local news 15%, public affairs, 
sports and talk 5%. MUSIC: country and woetern. 
SPORTS: network and local play-by-play broadcasts. 
Contact Representative for further details. Recd 
9/29/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Howard G. Bill. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 

3. FACILITIES 
10,000 w. days (1,000 w. critical hours); 1520 kc. 

Non -directional. 
Operating schedule: 6:00 am -sign -off. CST. 
Partial simulcast operation. Simulcast 6 am -4 pm. 
Far non-simuleaat faeilities see KOLM-FM. 

4. AGENCY COMMISSION 
15/0 net time only: 15th of month. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3e, 4a, 5. 6a, 715. 8. 
Rate Protection: 10a, llc, 12c, 13c, 14e, 15b, 16. 
Basic Rates: 22a, 23a, 25a. 28a, 28c, 29a. 
Contracts: 40e. 44e, 45, 46, 48. 51s. 
Comb.: Cont. Discounts: 80a, 60g. 801, 81a, 62e. 
Cancellation: 70b, 70d, 71e, 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
ER 6/1/67 -Reed 3/13/67. 

AA -6 am -6 pm. 
A-6 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 52x (04e 156x 260x 312x 
1 min 12.00 11.00 10.00 9.00 8.00 7.00 
30 sec ....... 9.00 8.50 8.00 7.50 7.00 8.50 

CLASS A 
1 min..._ 10.00 9.00 8.00 7.00 6.00 5.00 
30 sea 8.00 7.50 7.00 8.50 5.00 4.00 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 10 ti 

30 sea 7.00 

20 ti 
7.50 
8.50 

23 ti 30 ti 
7.00 6.00 
6.00 5.30 

CLASS A 
PER WK: 10ti 20tí 25 ti 3081 
1 min..._.........._......_......_.._... 7.00 6.50 8.00 5.30 
30 sec......................._ _.._.._... 5.00 4.50 4.00 3.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 z 100 80 40 30 20 

KOLM-FM 
1967 

Media Code 4 224 7936 0.00 
Olmsted County Broadcasting Co., 114 S. Broadway 

St., Rochester, Minn 55901. Phone 507-288-2411. 
STATION'S PROGRAMMING DESCRIPTION 

KOLM-FM: MUSIC: middle-of-the-road. NEWS: 
network on half hour, 3 min regional and local on 
hour. WEATHER: quarter before and after hour. 
COMMERCIAL POLICY: 8 minutes per hour. Con- 
tact Representative for further details. Reed 10/16/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Howard G. Bill. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 

3. FACILITIES 
ERP 3,000 w.; 96.7 mc. Stereo. 
Operating schedule: 8 am -midnight. CST. 
Antenna ht.: 
Partial simulcast operation. Operated separately 4 
pm -midnight. For simulcast taellities see KOLM. 

4. AGENCY COMMISSION 
15/0 time only: 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 26, 3d. 4a, 5. 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 24b, 24e, 25a, 26, 28a. 28e, 29a. 
Contracts: 40e, 41. 49a. 45. 48. 
Comb.: Cont. Discounts: 80a, 80g, 61a. 
Cancellation: 71a. 72. 73a. 

TIME RATES 
ER 4/1/67-ltec'd 3/13/67. 

A-6 pm -midnight. 
B-6 am -6 tom. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

lx 52x 104x 1569 260x 312x 
7.00 6.50 6.00 5.50 5.00 4.50 
5.25 4.90 4.50 4.10 3.75 3.40 

CLASS B 1 min. 5.25 4.90 4.50 4.10 3.75 3.40 
30 sec. 3.95 3.85 3.35 3.05 2.80 2.5.5 

(0) Guaranteed times. 
10 sec: 50% of I -min Class A. 

7. PACKAGE PLANS 
PER WK. IO ti 15 ti 20 ti 30 ti 
1 min. 6.00 5.50 5.00 4.50 
30 sea.._.._.._ 4.50 4.10 3.75 3.40 
10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 Min 5 min 

1 I..._...... _.. ..... ..._......_. 50 80 20 15 10 
DISCOUNTS 

52 z-5% 156 x-10% 260 z-15% 312 z-20% 

KROC 
1935 

NBC Radio Network 
R A B 

Subscriber to the NAB Radio Code 
Media Code 4 224 8050 9.00 
Southern Minnesota Broadcasting Company, 602 S.W. 

let Ave., Rochester, Minn. 55901. Phone 507-288- 
4444. TWX 507-840-8232. 
STATION'S PROGRAMMING DESCRIPTION 

KIIOC: Programmed for general Interest. 7 air per- 
sonalities emcee entire operation. NEWS: 5 min net- 
work on hour, 9 local newscasts daily. 5 man news 
staff. FARM: programming 5-7 am, noon -1 pm with 
market reports, weather, county agent. Middle-of-the- 
road music. SPORTS: play-by-play plus 2 sportscast, 
daily. Personalities available for remote pickups from 
shopping centers, fairs, etc. Contact Representative 
for further details. Recd 7/13/67. 

I. PERSONNEL 
President -G. David Gentling. 
Manager -Robert A. Fick. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Minneepolio-Hem 8. Hyatt. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1340 ke. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0. All bills payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 2b. 3a, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 106. 11b, 12b, 136, 14b, 15b. 
Basic Rates: 20a, 21a, 21b, 21d, 22a, 22b, 23a, 23b. 

24a. 24c, 25a, 28, 27, 28e, 29a. 30. 33e. 
Contracts: 40a, 41, 42b, 42d, 43, 44a, 44b, 45, 47a. 

48, 49, 51e, 51b. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 60f, 80h, 601, 

61a. 816. 62a, 62d. 
Cancellation: 70b. 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
affiliated with NBC Radio Network. 
Member: Minnesota Star Network. 

TIME RATES 
No. 15 Elf 5/1/68 -Reed 3/26/68. 

AA -Mon thru Sat 6:30-9 am & 4-6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTSAA 

t min 90/20 IO see I min 90/20 IO see 
1 x 12.00 9.00 8.00 10.20 7.20 5.40 
26 x..._.._ 11.90 8.40 5.78 9.60 6.60 5.10 
52 z 11.10 8.10 5.40 9.30 6.30 4.80 
156 z 10.20 7.20 5.10 8.40 5.40 4.20 
260 L.._ 
312 z 9.30 8.30 4.50 7.80 4.80 3.60 

CONTINUOUS WEEK DISCOUNTS 
26 wk -10% 52 wk -20% 

7. PACKAGE PLANS 
AA A 

PER WK: I min 30/20 10 see I min 30/20 10 see 
10 ti..._ 9.00 7.80 4.80 7.20 6.00 3.90 
20 ti 8.70 7.50 4.50 8.90 5.70 3.80 
25 ti 8.40 7.20 9.20 6.60 5.10 3.30 
30 ti. 8.10 6.90 3.90 8.30 9.80 3.00 

CONTINUOUS WEEK DISCOUNTS 
26 wk -10 % 52 wk -20% 

(Rochester continued on next page) 
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50% of AA rate. 
Fixed position, when available, extra 20%. 

DISCOUNTS 
20 continuous wks 10% 52 continuous wks 20% 

7. PACKAGE PLANS 
AA A 

WKLY: 1 min 20/30 10 see I min 20/30 10 see 
10 if 7.50 6.50 4.00 6.00 5.00 3.25 
20 ti 7.25 6.25 3.75 5.75 4.75 8.00 
25 ti ....... 7.00 6.00 3.50 5.50 4.25 2.75 
30 tl 6.75 5.75 3.25 5.25 4.00 2.50 

DISCOUNTS 
26 continuous wks 10% 52 continuous wks.-...20% 

8. PROGRAM TIME RATES 
1 hr I/2 hr I/4 hr 10 min 5 min 

1 z 100 60 40 33 25 
DISCOUNTS 

13x- 5% 52x-15% 156x-25% 
26x-10% 104x-20% 280x-30% 

ROSEAU 
Roseau County -Map Location B-3 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

KRWB 
1963 

Media Code 4 224 8280 2.00 
Martin T. Obis & Henry G. Tweeten, Box 130. 

Roseau. Minn. 58751. Phone 463-1410. 
I. PERSONNEL General Manager -Hal Bakke. 

Women's Director -Carol Blenkin. 
3. FACILITIES 

1.000 w.: 1410 ke. 
Operating schedule -6 am -11 pm Mon titra Sat, 7 

am -11 pm Sun. 
4. AGENCY COMMISSION 

15% on time only; no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 4a. 5. 8a, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 
Basic Rates: 23a. 29h. 
Contraets: 40a. 48, 47a. 
Cancellation: 71a. 

TIME RATES 
Rates effective April 1. 1983. (Card No. 1.) 

Card received April 25. 1963. 
6. SPOT ANNOUNCEMENTS 

CLASS A 
(7:00-9:00 am, noon -1:00 pm and 5:00-6:00 pm) 

I wk 4 wk 13 wk 26 wk 52 wk 
5 ti 4.00 3.80 3.60 3.40 3.20 
10 tl ....-_....... 3.80 3.60 3.40 3.20 3.00 
15 ti _ 3.60 3.40 3.20 3.00 2.80 
20 ti...._....._..........._ 3.40 3.20 9.00 2.80 2.60 
25 tl...__..-..__...._. 3.20 9.00 2.80 2.60 2.40 

CLASS B 
(9:00 pm -noon. 1:00-5:00 pm and 7:00 pm -sign -off) 
5 ti ..... __........ _......... _ 3.70 3.50 3.30 3.10 2.90 
10 ti........._..._.._ 3.50 3.30 3.10 3.90 2.70 ti ti 3.30 3.10 2.90 2.70 2.50 
20 ti 3.10 2.90 2.70 2.50 2.30 
25 ti 2.90 2.70 2.50 2.30 2.10 

Discounts 
30 sec spots 25% 10 sec capota.___-.- 50% 

Rochester -Continued 
KWEB 

1957 

American Information Network 

Media Code 4 224 8165 5.00 
North Central Video, Inc., 326 Northwestern Bank 

Bldg.. Rochester, Minn. 55901. Phone 507-288- 
3888. 
STATION'S PROGRAMMING DESCRIPTION 

KWEB: Programmed for broad appeal. 
MUSIC: predominantly middle-of-the-road except- 
ing 8:30 am -noon Sat country and western, 1-3 pm 
Sun classical, semi -classical, 10:30 pm -12M Jazz. 
Weather bureau reports, sports, farm information, 
commerce. NEWS: extended newscasts, halt hour, 
with news, weather, sports and markets at 8 am, 
noon, 5 pm & 10 pm. Network news every hour with 
local and regional news and half hour. Mobile news 
car. SI'ORTS: live play-by-play sports, football 
and basketball in evening hours and Sat and Sun 
afternoons. Personalities available for remote broad- 
casts. Contact Representative for further details. 
Reed 10/1/68. 

I. PERSONNEL 
Pres. & Oen'l Mgr. -Joseph C. Poire. 
Camel & Pee. Mgr. -Jack Hanten. 

2. REPRESENTATIVES 
Gill- Perna, Inc. 
Minneapolis -St. Paul -Communications Sales. 

3. FACILITIES 
5.000 w. days, 1,000 w. nights: 1270 kc. Directional. 
Operating schedule: 5 am -midnight daily. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable 30 days. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply, 
General: is, 2b, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11c, 12e, 13c. 14e. 15a, 15b. 
Basic Ratee: 20b, 21a, 22a, 24e, 25a, 26, 27, 28a. 

28c, 29a. 
Contracts: 40a, 41, 44a, 45. 46, 47a, 48, 51a. 
Comb.: Cont. Discounts: 60b, 60d. 60f, 61a, 62d. 
Cancellation: 70b, 70d, 71a. 72, 73b, 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
No. 2 Eff 7/1/68 -Reed 6/30/66. 

AA -Mon thru Sat 6-9 am, noon -1 pm & 4-6 pm. 
A -Mon thru Sat 5:30-6 am, 9 am -mat, 1-4 pm & 
6-7 pm: Sun 7 am -7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: tx 26x 52x 156x 260x 3I2x 

AA 10.00 9.50 9.25 8.50 8.00 7.75 
A 8.50 8.00 7.75 7,00 6.75 6.50 

20/30 SEC: 
AA 7.50 7.00 6.75 6.00 5.50 5.25 
A 6.00 5.50 5.25 4.50 4.25 4.00 6. SPOT ANNOUNCEMENTS 

10 SEC: --.-1 min 
AA 5.00 4.75 4.50 4.25 4.00 9.75 1 z..._....._...__...._. 7.50 
A 4.50 4.25 4.00 3.50 3.25 3.00 13 x... . 7.00 

CLASS B 

7. PACKAGE PLANS 
SOS SATURATION SCHEDULE 

(Within 1 week) 
10 fi _ 8.25 50 ti...__.. _ 2.50 
25 ti 2.75 100 tf.._ ___ 2.25 

& PROGRAM TIME RATES 
(6:00-9:00 am, noon -1:00 pm and 5:00-7:00 pm) 

I he 1/2 hr 1/4 he 5 min 
1 U 35.00 23.00 17.00 11.50 
26 ti _.. 32.00 21.50 16.00 11.00 
78 tí..._..._-....._......._....._ 29.00 20.00 15.00 10.50 
156 ti -_ 26.50 18.50 14.00 9.50 
260 ti 23.00 17.00 13.00 9.00 
25% discount Class B time. 

ST. CLOUD (2 AM; 1 FM) 
Steams County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KFAM 
1938 

Subscriber to the NAB Radio Code 
Media Code 4 224 8995 8.00 
The Times Publishing Co., Fernwood Addition. Hwy. 

152. St. Cloud, Minn. 56301. Phone 612-251- 
1450. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Fred Sehilplin. 
Station Manager -J. O. Wentzell. 
Asst. Mgr. & Prog. Dir. -Dave Sherwood. 

2. REPRESENTATIVES 
Wayne -Evans & Associates. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 6 am -midnight. CST. 
Partial simulcast operation. Simulcast 6.9 am. For 
non -simulcast fsellitiea see KFAM-FM. 

4. AGENCY COMMISSION 
15% 

5. GENERAL ADVERTISING See ended regulations 
General: 2a. 3a. 4a, 4d. 5, Ba, 7b. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a. 22a, 22b, 23a, 24b, 25a. 28a, 29a. 
Contracts: 40a, 45, 46. 47a. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 01b, 82b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with NBC Radio Network. 
Member: DaiD9and Network, Minnesota Star Net- 
work. 

TIME RATES 
Eff 6/1/86-Rec'd 5/2/66. 

52 x 6.00 
104 x..._ ...... _.._.._ 5.50 

7. PACKAGE PLANS 
PER WK: I MIN. I wk gwk 13 wk 26wk52wk 
5 tl 7.25 6.25 5.75 5.25 4.50 
10 ti..._.._.._ 7.00 5.75 5.25 4.50 3.75 
15 tl 6.75 5.50 4.75 4.00 5.25 
20 ti _ . 6.50 5.25 4.50 3.75 3.00 
25 ti..._ _.. ........ _... 6.25 5.00 4.25 3.50 2.75 
30 seconds -75% of applicable 1 -minute rate, 
10 seconds -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
t hr 1/2 hr 1/4 hr 10 min S min 

1 x..._ .......... _. 50 30 20 15 10 
DISCOUNTS 13x- 5% 52x-15% 156x-25% 312x-35% 

26x -I0% l04x-20% 260x-30% 

I sin 
156 x 5.00 
260 L.._..._ 4.50 
312 x...__..__.--_, 4.00 
624 z __.___.._._ 3.50 
936 x..._ _,_.w._...-,.. 3.00 

KFAM-FM 
1948 

Media Code 4 224 8996 6.00 
The Times Publishing Co., 20 0th Ave., N., St. 

Cloud. Minn. 56301. Phone 612-251-3121. 
I. PERSONNEL 

Station Manager -J. O. Wentzell. 
Ass't Mgr. & News Dir. -Dave Sherwood. 
Engineer -Walt Peters. 

2. REPRESENTATIVES 
Wayne -Evans Sr Associates. Inc. 

3. FACILITIES 
ERP 40,000 w.; 104.7 mc. Stereo. 
Operating schedule: 18 hours daily. CST. 
Antenna ht.: 500 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am -midnight. For simulcast facilities see KFAM. 

4. AGENCY COMMISSION 
15/0; time only. 30 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 3b, 4a, 4d, 5, (la, 7a. 
Rate Protection: 15b. 
Basic Rates: 20b. 21b, 21d, 22a. 23a. 25b, 29a, 33c. 
Contracts: 40a. 42a, 42d, 44a, 45, 48. 
Comb.: Cont. Discounts: 60e, 81b, 62a, 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod, Services: 80, 82. 
Affiliated with NBC. 
Member: Minnesota Star Network. 

TIME RATES 
Elf Reed 4/8/68. 

6. SPOT ANNOUNCEMENTS 
I min I min 

1 z 8.50 158 x..._ 6,00 
13 L..........-'.-'.-.._.. .. 8.00 312 x..._.._......_._.._._ 5.50 
28 L.......... .... 7.50 824 L.._... 5,00 
52 x..._ 7.00 936 L ...... _.._.._.._....... 4.50 
104 x 6.50 

8. PROGRAM TIME RATES 
104x 156x 208x 260x 312x 

1 hr 40 35 30 25 20 
1/2 hr 24 21 18 15 12 

WJON 
1950 

R A 
Subscriber to the NAB Radio Code 

Media Code 4 224 8510 2.00 
WJON Broadcasting Co., Inc., Lincoln Ave. & South - 

eut St., St. Cloud. Minn. 56301. Phone 612-251- 
4422. 
STATION'S PROGRAMMING DESCRIPTION 

WJON: Programmed for housewives 30%, commuters 
30%, farmers 20%, young adulta 20%. 
AIR PERSONALITIES all segments. Audience par- 
ticipation discussion programs, sports, community pro- 
motions, news, commentary reports on events of local 
importance. FARM: 5-7:30 am, 2 men, interviews, 
market reports, comedy. ,ountry and western, polka 
music. Entertainment 7:30-9 am, news, sports, 
weather, music. Talk 9-11 am, audience participa- 
tion by phone, discussion. 11-11:30 am music, news, 
birth report. 11:30 am -1:15 pm farm news, market 
reports, news, interviews. 1:15-5 pm entertainment, 
top pops, Quips, news. 5-5:35 pm news and aporta. 
5:35-6 pm top pops. 6-7:30 pm news, sports, com- 
mentary. 7:30 pm -12M rock and roll. SPORTS: 
play-by-play high school and allege football, basket- 
ball, wrestling. Farm director, 5 man news staff, 
Editorials. Contact Representative for further details. 
Recd 12/29/67. 

I. PERSONNEL 
Pres. & Gen 'i Mgr. -Andy Hilger. 
Sales Promotion Manager -Dick Woods. 
Sales Manager -Don Koenig. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
Minneapolis -St. Paul -Communications Sales. 

3. FACILITIES 
1,000 w. days, 250 w, nights; 1240 kc. 

Non -directional. 
Operating schedule: 5 am -midnight. CST. 

4. AGENCY COMMISSION 
15%: en rash discount. Billa payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a, 2b, 3a, 3d, 4a, 4d, 5, 6a. 
Rate Protection: 10e. 
Contracta: 40a. 41, 45, 48, 47e, 49. 
Cancellation: 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
ER 1/15/68-Rec'd 12/29/87. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 260x 312x 

1 min 10.00 9.60 9.35 8.80 8.25 7.50 
30 sec 8.00 7.70 7.50 7.00 8.60 6.00 

7. PACKAGE PLANS 
PER WK: 10 ti t5 ti 20 tl 30 ti 50 tl 105 tl 

87.50 123.75 140.00 195.00 300.00 525.00 
(') 1 minute or less. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr IO min 5 min 

1 x 70 50 35 25 17 
DISCOUNTS 

26z-5% 52x-7% 156x-10% 260x-12% 312x-15% 

ST. LOUIS PARK 
Watonwan County -Map Location D-6 

See SRDS consumer market map and data at begin- 
ning of the state. 

See Minneapolis -St. Paul 
(including Golden Valley, Maplewood, 

Richfield, St. Louis Pork, South St. Paul) 

ST. PAUL 
Ramsey County -Map Location E-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Minneapolis -St. Paul 
(including Golden Valley, Maplewood, 
Richfield, St. Louis Park) 

ST. PETER (1 AM; 1 FM) 
Nicellet County -Map Location D-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

KRBI 
1957 

Subseriber to the NAB Radio Code 
Media Code 4 224 8625 8.00 
Seehafer h Johnson Broadcasting Corp.. 1031 W. 

Grace St.. St. Peter. Minn. 56082. Studio In Le - 
Sueur & New Prague. 
STATION'S PROGRAMMING DESCRIPTION 

KRBI: M -Sat. MUSIC: middle -of -the -mad daytime 
Network programming at 7:30 am & 12:30 pm. 
NEWS: network every hour on halt hour, local and 
regional news on hour. 6-7 am farm news, markets. 
music. 7-9 am news, sports, weather, music. 9 am - 
noon music, news, weather. Noon -1 pm news, sports, 
markets, farm, music. 1-5 pm music, news weather. 
5 pm -sign -off news, sports, stocks, weather. music. 
Sun: 7 am -noon music, news, weather, sports, church. 
Noon -sign -off news, sports, weather, music. SPORTS: 
local college and high school football, basketball, 
some baseball and hockey. Contact Representative 
for further details. Recd 6/26/68. 

1. PERSONNEL 
Pres. & Gen. 5fgr.-Don Seehafer. 
V. P. & Sales Mgr. -Bob Johnson. 

2. REPRESENTATIVES 
Gene Bolles Company, 

3. FACILITIES 
1.000 w.: 1310 kc. Directional. 
Operating schedule: 6 am -local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simuleaat facilities ese 
KRBI-FM. 

4. AGENCY COMMISSION 
15/0. 

MINNESOTA 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 9a, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b, 15b. 
Basic Rates: 21a, 22a, 22b, 23a, 23b, 28c, 30. 33b. 
Contracts: 40a, 42c, 44a, 45, 49, 51a. 
Comb.; Cont. Discounts: 60e, 60f, 61c. 
Cancellation: 70a, 70d, 73b. 
Prod. Services: 81, 82. 
Affiliated with American Entertainment Network. 
Affiliated with KB 

TIME RATES 
ER 5/1/62 -Reed 3/22/62. 

7. PACKAGE PLANS 
PER WK: 5tl 10ti 15t1 20 tl 30t1 50 tl 
1 min _ 4.50 4.25 4,00 3.50 3.00 2.50 
30 sec 3.38 3.19 3.00 2.63 2.25 1.88 
20/30 sec: 75% of 1 -min. 8/10 sec: 50% of 1 -min. 

& PROGRAM TIME RATES 
I hr I/2hr I/4hr IO min 5vela 

1 x 60 40 25 18 10 
13x- 5% 52x-15% 150x-25% 
2dx-lo% ioch-20% 260x-30% 

K R B I -FM 
1986 

Subscriber to the NAB Radio Code 
Media Code 4 224 8626 6.00 
Seehafer & Johnson Broadcasting Corp.. 1031 W. 

Grace St., St, Peter, Minn. 56082. Phone 507- 
931-3220. 
STATION'S PROGRAMMING DESCRIPTION 

KRBI-FM: See KRBI for programming description. 
KRBI-FM programs middle-of-the-road music plus 
news and sports from AM sign -off to FM sign -off. 
Network programming at 7:30 am & 12:30 pin. Net- 
work news every hour on the half hour. Local and 
regional news on hour. Contact Representative for 
further details. Recd 6,'26/68. 

I. PERSONNEL 
Pres. & Oen'l Mgr. -Don Seehafer. 
Sales Manager -Bob Johnson. 
Program Director -LaMar Hay. 

2. REPRESENTATIVES 
Gene Bolles Company. 

3. FACILITIES 
ERP 3,000 w.: 105.5 mc. 
Operating schedule: 5:55 am -11:05 pm. CST. 
Antenna ht.: 
Partial simulcast operation. Operated separately local 
sunset -11:05 pm. For simulcast facilities see KRBI. 

4. AGENCY COMMISSION 
15% time only; 30 days. 

5. GENERAL ADVERTISING See coded regulations 
See KRBI listing for coded regulations, 

TIME RATES 
Eff 5/1/62 -Reed 2/6/67. 

7. PACKAGE PLANS 
PER WK: 5 tl FO tI 15 t1 20 t1 50 t1 50 t1 
1 min.__-..._... 4.50 4,25 4.00 3.50 3,00 2.50 
30 sec. 3.38 3.19 3.00 2.83 2,25 1.88 
20/30 sec: 75% of 1 -min. 8/10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr IO min S min 

1 x...._. 80 40 25 18 10 
13 x-5% 52 x-15% 156 x-25% 
28 x-10% 104 x-20% 260 x-30% 

SAUK RAPIDS 
Benton County -Map Location D-7 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

WVAL 
1963 e 

Subscriber to the NAB Radio Code 
Media Code 4 224 8740 5.00 
Tri -County Broadcasting Co., Box 255, 2nd St., N., 

Sauk Rapids, Minn. 56379. Phones 612-252-6200, 1. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Herbert M. Hoppe. 
3. FACILITIES 

250 w, days; 800 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 3b, 3d, 4a. 9d. 5, 6a, 7a, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15a, 15b, 

16. 
Basic Rates: 20b. 21a, 21d, 22a, 22b, 23a, 24b, 25c. 

26, 28a, 28b, 29a, 29b, 32b, 33d. 
Contracts: 40a, 42b, 42d, 43, 44b, 45, 46, 47a, 48, 

49, 51b, 51c. 
Comb.; Cont. Discounts: 60a. 60c, 601, 61a, B2b, 62d. 
Cancellation: 70b, 70d, 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective February 15. 1965. (Card No, 2.) 
Card received February 12, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

ea ea 
1-25 ti 8.00 156-259 ti..._._,,,.__._ 6.40 
26-51 ti 7.60 260-311 ti 8.00 
52-64 ti 7.40 312-519 ti 5.60 
65-129 ti 7.20 520-999 ti _,._-_ 5.00 
130-155 ti 6.80 

7. PACKAGE PLANS 
1 MINUTE SPOT PACKAGE 

PER WK: ea tot ea tot 
10 ti 5.00 50.00 20 ti 4.00 80.00 
15 ti 4.50 67.50 

& PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti..._ 80, 48, 25. 24. 16. 
26 ti 76. 46. 23. 22, 15. 
52 ti 74. 44. 22. 21. 14. 
65 ti 72. 43. 21. 20. 13. 
130 tl 68. 41, 20. 19. 12. 
156 ti 64. 38. 19. 18. 11. 
260 ti 60. 36. 18. 17. 10. 
312 ti 56 33. 17. 16. 9. 
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MINNESOTA 

SHAKOPEE 
Scott County -Map Location E-9 

See SItDS consumer market map and data at begin- 
ning of the State. 

KSMM 
1963 

R A B 

Subaeriber to the NAB Radio Code 
Media Code 4 224 8855 1.00 
Progress Valley Broadcasters Co., Box 66, 119 Lewis 

St.. Shakopee, Minn. 55379. Phone 612-445-1866. 
I. PERSONNEL 

Vice-Pres. & Gen'1 Mgr. -Ray M. Foslid. 
Neon Director -Bernie Gerlach. 

2. REPRESENTATIVES 
Contact station direct. 

3. FACILITIES 500 w.; 1530 kc. Non -directional. 
500 w. pre -sunrise. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b. 3a, 4a. 5, 6a, 7a. 
Rate Protection: 10a, lia. 12a. 13a, 14a, 1513. 16. 
Basic Rates: 2013. 21b, 22a, 23a. 24b, 25c, 26, 28b, 

29h. 30. 33b. 
Contracta: 401. 41, 42a, 92c, 43. 49a, 47e, 48, 51a. 
Comb.: Cont. Discounts: 60h. Ela. 
Cancellation: 70a. 70e. 71b. 72, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 11/1/65 -Reed 4/25/66. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 z..._..._._...__... 4.50 260 z.._.-__ 2.75 
13 x 9.00 365 2. 2.50 
26 2 ._.._.._.. 3.75 520 z.-. 2.25 
52 x. 9.25 624 z._ 2.00 
156 x...W 3.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5min 

1 x 55 35 25 15 10 
DISCOUNTS 

132-9.1% 522-23.8% . 260z-34.5% 
262-16.4% 1562-30.9% 

9. PARTICIPATING PROGRAMS 
Coaches Roundtable -Sat 9-10 em, Oat 55.00 or flat 
per spot 9.50. 

10. SPECIAL FEATURES 
Newscasts: on the hour -1-1/4 times applicable 5 - 
minute rate; headlines at :30-1-1/4 times applicable 
1 -minute rate. 

SOUTH ST. PAUL 
Ramsey County -Map Location E-8 

See SRDS consumer market map and data at beginning 
of the State. 

See Minneapolis -St. Paul 
(including Golden Valley, Maplewood, Rich- 
field, St. Louis Park, South St. Paull 

STI LLWATER 
Washington County -Map Location E-8 

See BRUS consumer market map and data at begin- 
ning of the State. 

WAVN 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 224 8970 8.00 
WAVN, Inc., 104 N. Main St., Stillwater, Minn. 

55082. Phone 612-439-1220. 
I. PERSONNEL 

General Manager -Henry L. Sampson. 
Program Director -Eddie S. Cary. 

3. FACILITIES 
5.000 w. days- 1220 be. Non -directional. 
Operating schedule: Sunrise -local sunset CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11e. 12a, I3a, 14e. 15h. 
Basic Rates: 20a, 21a, 21h, 21c. 22a. 2213. 23a, 241% 

25a, 26, 28a, 28c, 29a. 
Contracts: 90a. 41, 42a, 43, 440, 45. 46, 51e. 
Comb.: Cont. Discounts: 60b. 61c, 62b. 62d. 
Cancellation: 71a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective 

Card received February 24. 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti - 6.00 104 ti 4.60 
13 ti...._ 5.60 156 li.._.,,_ .................. 4.20 
26 ti 5.30 260 ti .- 3.80 
52 ti 4.90 312 tL.._ 3.50 

7. PACKAGE PLANS 

PER WK: 
-1 min- 
ea tot 

-30 sec- 
ea tot 

-l0 sec - 
ea tot 

10 ti 5.60 56.00 4.20 42.00 2.80 28.00 
15 ti 5.30 79.50 3.95 59.25 2.85 45.7o 
20 ti 4.90 98.00 3.65 73.00 2.95 49.0u 
25 ti 4.20 105.00 3.15 78.75 2.10 52.50 
30 ti 4.00 120.00 3.00 90.00 2.00 60.00 
40 ti 3.80 152.00 2.85 114.00 1.90 76.00 
50 ti 3.50 175.00 2.60 130.00 1.75 87.50 
PER MO: 
25 ti 4.50 112.50 3.35 83.75 2.25 56.25 
50 ti 4.00 200.00 3.00 150.00 2.00 100.00 
75 ti...._ 3.85 287.50 2.90 217.50 1.90 142.50 
100 ti 3.25 325.00 2.45 295.00 1.80 160.00 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 

1 z 36.00 23.75 16.25 12.80 
13 z 33.75 22.25 15.50 12.20 
26 z 31.50 20.75 14.60 11.00 
52 2.... ....... _. ......... _ 29.25 19.55 13.70 10.40 
104 z._ ........ 19.20 12.80 9.80 
156 x 16.85 11.80 9.20 
260 z..-_.........._......._ 11.00 8.60 

THIEF RIVER FALLS 

5 min 
9.20 
8.80 
8.00 
7.60 
7.20 

Pennington County -Slap Location 11-4 
See SUDS consumer market map and data at begin- 
ning of the State 

KTRF 
1948 e 

Subscriber to the NAB Radio Code 
Media Code 4 224 9085 4.00 
KTRF Radio Corp., Box 40, Thief River Falls. 

Minn. 56701. Phone 218-681-1230. 

STATION'S PROGRAMMING DESCRIPTION 
KTRF: Programmed generally for young adults. 
General popular music with some country and west- 
ern. 1 hour each evening of current hits. FARM: 
programming 6-8 am & noon. Several women's pro- 
grams with local female personality in mornings. 
General music in afternoons with some talk pro- 
gramming. NEWS: blocks from 6:50-7:15 am, noon - 
12:45 pm, 6-6-45 pm. 5 min newscasts on hour. 
Professional baseball and football, college basketball. 
local high school play-by-play on baseball, football. 
basketball and hockey. Local religious on Sun. Con- 
tact Representative for further details. Rec'd 7/17/67. 

I. PERSONNEL 
Pres. & Gen'I Mgr. -Don L. Olson. 

2. REPRESENTATIVES 
Minneapolis -Wayne -Evans & Associate:. 

3. FACILITIES 
1000 w. days; 250 w. nights; 1230 kg. 

Non -directional. 
Operating schedule: 6:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2h, 3a, 4a. 9d, 5, 6e, 7a. 8. 
Rate Protection: 15b. 
Basic Rates: 20h. 21a. 21d. 22h, 23a, 24b, 26, 27, 

28b, 28c. 29a, 30. 33a. 
Contracts: 90e. 41, 43. 99b. 46. 97c. 48, 49, 50, 51c. 
Comb.; Cont. Discounts: 60h, 61c, 62d. 
Cancellation: 70a. 70c, 71a, 72. 73h. 
Prod. Services: 80. 81. 82. 
Member: Minnesota Star Network. 

TIME RATES 
Rates effective July 1, 1964. 
Rates received June 1. 1964. 

Class AA -7:00-9:00 am. 11:30 am -1:00 pm and 
9:30-6:30 pm Mon thru Sat. 
Class A -All other times Mon thru Sat; all day Sun. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
20/30 20/30 

1 min sec 1 min sec 
1 ti 4.50 3.25 52 ti 4.00 2.90 
13 ti 4.30 3.10 150 ti 3.60 2.70 
26 ti 9.10 2.95 260 ti 3.40 2.50 

CLASS A 
1 ti 4.00 2.75 53 ti 3.50 2.40 
13 ti...._ ........ 3.80 2.60 150 tl 
26 ti 3.60 2.50 260 ti 
10 -second ID's -50% off applicable 

3.20 2.20 
3.00 2.05 

1 -minute rate. 

8. PROGRAM TIME RATES 
5 MINUTES 
CLASS AA 

1 tI 9.50 52 ti 8.00 
13 ti 8.60 150 ti 7.00 
26 tI 8.15 260 ti 6.35 

CLASS A 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti...._ 50.00 30.00 20.00 14.00 
13 tt 45.00 27.00 18.00 12.60 
26 tI 92.50 25.50 17.00 11.90 
53 ti 40.00 24.00 16.00 11.20 
150 ti 35.00 21.00 14.00 9.80 
260 ti 32.50 19.50 13.00 9.10 

VIRGINIA 

9.00 
8.10 
7.65 
7.50 
6.30 
5.85 

St. Louis County -Map Location F-5 
See SRDS consumer market map and data at begin- 
ning of the state. 

WHLB 
1936 

Media Code 4 224 9200 9.00 
Virginia Broadcasting Company, WHLB Bldg.. Vir- 

ginia. Minn. 55792. Phone 218-741-2233. 
STATION'S PROGRAMMING DESCRIPTION 

WHLB: Programmed for general interest. 
FARM: 8-6:30 am. ENTERTAINMENT: 6:30 am - 
noon & 3-7 pm employing air personalities, news, 
sports, middle-of-the-road music. News, sports and 
weather in noon hour. Middle-of-the-road 1-2 pm & 
9-11 pm. Public affairs 2-3 pm, telephone participa- 
tion. Teen music 7-9 pm. current hits, local news 
and sports. SPORTS: live major league baseball and 
football and college football. Contact Representative 
for further details. Rec'd 8/2/67. 

I. PERSONNEL 
President -Frank Beters. 
General Manager -James Parise. 

2. REPRESENTATIVES 
Gene Bolles Company. 
Los Angeles -Lee F. O'Connell Co. 
Minneapolis -Bill Hurley. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 ke. Non -directional. 
Operating schedule: 6:00 a.m. to 11:00 p.m. 

4. AGENCY COMMISSION 
15/0 Ume only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic ltates: 20a, 22a, 24b, 29a. 
Contracts: 40a, 41, 92b, 45, 46. 51a. 
Comb.; Cont. Discounts: 60f, 61b, 62b, 62d. 
Cancellation: 73b. 
Prod. Services: 82. 

TIME RATES 
Rates effective November 1, 1958. (Card No. 1.) 

Card received November 13, 1956. 
Rev. (effec. date) reed October 15, 1958. 

6. SPOT ANNOUNCEMENTS 
Ix 262 522 652 130x 156x 260+ 

1 min 5.75 5.45 5.30 5.15 4.85 4.55 4.25 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

WADENA 
Wadena County -Map Location C-6 

See SUDS consumer market map and data et begin- 
ning of the State. 

KWAD 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 224 9315 5.00 
KWAD Broadcasting Co.. Phoenix Bldg., Wadena, 

Minn. 56482. Phone 218-831-1803. 
I. PERSONNEL 

President -Robert E. Ingstad. 
Vice-l'res. & Sta. Mgr. -Dick Greve. 

3. FACILITIES 
1.000 w.: 920 ke. Directional -night only. 
Operating schedule: 5:30 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3h, 3d, 4a, 4d, 5, 6a. 8. 
Rate Protection: 10e, 11e, 12e. 13e, 14e, 16. 
Basic Rates: 20h. 22a, 22h, 25a, 26, 28b, 28c, 30, 

33a. 
Contracts: 41, 92h, 45, 97a, 51b. 
Comb.; Cont. Discounts: 60e, 60g. 60i. 61e, 61b, 

61c, ß2b, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a. 
Prod. Services 80, 81, 82. 
Affiliated with American Information Network. 
Affiliated with KBS Radio Network. 

TIME RATES 
ltates effective July 1, 1958. (Card No. 5.) 

Card received November 7. 1958. 
8. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 80 
hr. hr. hr. min. min. min. see. 

1 time 52.00 31.00 18.00 13.00 9.50 5.50 4.75 
26 times 46.00 28.00 16.00 12.00 9.00 5.25 4.50 
52 times 42.00 28.00 15.00 11.00 8.50 4.75 4.25 

156 times 36.00 22.00 14.00 10.00 7.50 4.50 4.00 
260 times 32.00 18.00 13.00 9.00 6.50 9.25 8.50 
312 times 26.00 16.00 11.00 8.00 4.50 4.00 3.25 
624 times 22.00 14.00 10.00 7.50 4.00 3.75 2.76 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

1 minute: 
10 times _.._ 42.50 60 times 180.00 
15 times _ 56.25 80 times____ 200.00 
20 times __ 70.00 100 times_ 225.00 
40 tlmea....__ _.._. 130.00 

WILLMAR (1 AM; 1 FM) 
Kandiyohi County -Slap Location C-8 

See SUDS consumer market map and data at begin- 
ning of the State. 

KWLM 
1940 

Media Code 4 224 9430 2.00 
Lakeland Broadcasting Co., Box 838, 1340 N. 7th St., 

Willmar. Minn. 56201. Phone 235-1340. 
I. PERSONNEL 

President -H. W. Linder. 
Station Manager -Willard Linder. 

2. REPRESENTATIVES 
Savallt /Gates. Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1340 Ire. 

Non -directional. 
Operating schedule: 5:30 am -midnight. CST. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 9d, 5. 65, 7h. 8. 
Rate Protection: 1013. 11h. 12b, 13h. 14b, 15h. 
Basic Rates: 20h. 21a, 22b, 23a. 25c, 26, 28a. 29a. 
Contracts: 40a. 41, 42d, 45. 48. 47a, 48, 50. 51a. 
Comb.: Cont. Discounts: Bob, 61a. 62b. 
Cancellation: 70a. 70ac, 71a, 72, 73h. 
Prod. Services: 80. 82. 
Affiliated with MISS Radio Network. 
Member: Dairyland Network and Linder Group. 

TIME RATES 
ER Rec'd 6/1/66. 

7. PACKAGE PLANS 
PER WK: 5ti 10 ti 15 t1 20 ti 25t1 

1 wk 7.00 6.50 6.00 5.50 5.00 
13 wk 6.50 6.90 5.50 5.00 4.50 
26 wk 6.00 5.50 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 z 70 42 22 18 14 
DISCOUNTS 

13z-5% 52v-15% 1582-213% 
26x-10% 1042-20% 2600-30% 

K W L M -FM 
1965 

Media Code 4 224 9431 0.00 
Lakeland Broadcasting Co.. Box 838. 1340 N. 7th 

St.. Willmar, Minn. 56201. Phone 612-235-1340. 
1. PERSONNEL 

President -H. W. Tinder. 
Station Manager -Willard Linder. 

2. REPRESENTATIVES 
Savallt /G atee. Inc. 

3. FACILITIES 
ERP 35.000 w.; 102.5 mc. 
Operating schedule: 6-1 am. CST. 
Antenna ht.: 390 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See coded regulations 
See KWLM listing for coded regulations. 
Member: Dairyland Network; finder Group. 

TIME RATES 
Elf Recd 6/1/66. 

7. PACKAGE PLANS 
PER WK: 5ti 10 t 15 ti 20tí 52t1 
1 wk 7.00 6.50 6.00 5.50 5.00 
13 wk 6.50 6.00 5.50 5.00 4.50 
26 wk 6.00 5.50 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 70 42 22 18 14 
DISCOUNTS 

13x-5% 52x-15% 1562-25% 
262-10% 104x-20% 2602-30% 

WINDOM 
Cottonwood County -Map Location C-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

KDOM 
1958 

Media Code 4 224 9545 7.00 
Sterling Broadcasting. Inc., Wolff Lake Rd., Win- 

dom. Minn. 56101. Phone 507-831-3908. 
I. PERSONNEL 

President -Ralph Wylie Sterling. 
Program Director -Dorothy Sterling. 

3. FACILITIES 
250 w. 1.580 be. Directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
None. All rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la, 3a. 3b. 9h, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob, 11b. 
Basic Rates: 20e, 22a, 22h, 23a, 24a. 24h. 25a. 26, 

28e. 29a. 
Contracts: 42b, 45, 46, 97a. 48. 
Comb.: Cont. Discounts: 60b, 61b, 61e, 62h. 
Cancellation: 70a, 70e, 71e, 73a. 
Affiliated with EBS. 
Member: National ABRadlo °rosins, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 4/1/67 -Reed 3/8/67. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 1562 280x 3652 
1 min ........ 3.85 3.70 3.50 3.00 2.75 2.50 
30 sec. 2.85 2.65 2.50 2.25 2.00 1.75 
10% additional for noon time: 11:45 am -1 pm. 

WINONA (2 AM) 
Winona County -Map Location F-10 

See SUDS consumer market map and data at begin- 
ning of the State. 

KAGE 
1956 

R A 

Subscriber to the NAB Radio Code 
Media Code 4 224 9660 4.00 
Winona Broadcasting company, Box 767, Winona, 

Minn. 55987. Phone 2867. 
I. PERSONNEL 

President -James B. Goetz. 
Manager -Jerry Papenfuss. 
Operations Manager -Dave Jaye. 

3. FACILITIES 
1.000 w. days: 1380 ke. Non -directional. 
Operatingschedule: 5:00 am -local sunset, CST. 

4. AGENCY COMMISSION 
15/0 time only; 15th of month. 

5. GENERAL ADVERTISING See roam regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b. 3a. 3h, 3c, 3d, 4a. 4d. 5, 6a, 7a, 8. 
Rate Protection: 10a, Ila. 12e. 13a, 14a, 15a, 15h. 

16. 
Basic Rates: 20h, 21e, 21d, 22h, 23e, 24h, 25a, 26. 

28e. 28c, 29a. 
Contracts: 40a. 44b. 46, 48. 50. 51a. 51b. 51e. 
Comb.: Cont. Discounts: 60a. 601. 61a. 61h, 62d. 
Cancellation: 70a. 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 
Member: Datryland Network, Gem Radio Stations. 

TIME RATES 
Elf 1/1/66-Rec'd 5/17/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I04x I56x 260x 3(2x 5000 

5.30 4.70 4.50 4.30 4.00 3.60 3.50 3.40 
t 4.20 3.50 3.40 3.30 3.00 2.80 2.60 2.50 (t 100 words. 

(tl 50 words 
7. PACKAGE PLANS 

(Te be used in a 10 day period) 
15 ti 30 t1 75 ti 

1 min _. 4.00 3.30 3.00 
30 see 3.00 2.50 2.30 

KWNO 
1938 

American Information Network 
R AIB 

Subscriber to the NAB Radio Code 
Media Code 4 224 9775 0.00 
KWNO, Inc.. 216 Center Si.,. Winona, Minn. 55987. 

Phone 3313. 
STATION'S PROGRAMMING DESCRIPTION 

KWNO: Programmed for general interest. 
MUSIC: general popular and standard 80%, country 
and western 10%, rock 10%. NEWS: local and re- 
gional 60%, network 90%. Network at :60. local and 
regional at :30. Expanded local at 7:30 am. 12:15 
pm. 5:05 pm, & 10 pm. Mobile and beeper equipped. 
FARM: 5-6:30 am & 12:30-1:30 pm. County ex- 
tension agents, markets, weather, interviews. 
SPORTS: 4 local, 4 network programs daily. Live 
high school and college football and basketball, local 
schools. Contact Representative for further details. 
Rec'd 4/29/68. 
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Winono-K W N 0 -Continued 
I. PERSONNEL 

President -H. R. Hurd. 
Vice -President -E. M. Allen. 
Station Manager -C. E. Williams. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 ke. 

Non -directional. 
Operating schedule: 4:55 am -midnight weekdays; 
7:30 am -midnight Sun. CST. 

4. AGENCY COMMISSION 
15% on time only; no cub discount. 

5. GENERAL ADVERTISING Bee coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 38, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10c, 11c, 12c, 13c, 14e, 15a, 15b. 
Basic Rates: 22a, 22b, 23a, 25a, 28a. 28c. 29a, 
Contracts: 40a. 44a, 45. 48, 47a. 
Comb.; Cont. Discounts: 60b, 61b. 
Cancellation: 71a, 72, 73e. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective July 1. 1959. 
Rates received June 24. 1959. 

Rev. (Pkg. Rate.) rec'd June 19. 1962. 

1 13 26 52 101 156 280 
U. ti. ti. ti. tL ti. ti. 

10 minutes 15.30 11.75 12.25 11.30 10.40 9.50 8.60 
5 minutes 10.20 9.20 8.15 7.55 6.90 6.35 5.70 
1 minute_ 6.00 5.70 5.40 5.15 4.90 4.50 4.20 

30 words.._ 4.20 4.00 3.80 3.60 3.40 3.20 3.00 
CLASS "B" 

(All other times) 
1 hour 42.50 38.25 34.00 31.45 28.90 26.35 23.85 

1/2 hour 25.50 22.95 20.40 18.90 17.35 15.80 14.25 
1/4 hour 17.00 15.30 13.60 13.60 11.55 10.55 9.50 

10 minutes 12.75 11.50 10.20 9.45 8.70 7.90 7.15 
5 minutes 8.50 7.65 6.80 8.30 5.75 5.30 4.75 
1 minute 5.00 4.75 4.50 4.25 4.00 3.75 3.50 

30 words 3.50 3.35 3.20 3.05 2.90 2.75 2.60 
7. PACKAGE PLANS 

(Best times available) 
1 min. 30 sec. 1 min. 30 see. 

52 times 4.00 2.75 156 times.._ 3.50 2.45 
104 times 3.75 2.60 

WORTHINGTON (1 AM; 1 FM) 
Nobles County -Map Location C-10 

30. See BADS consumer market map and data 
oing of the state. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
FIXED POSITION RATES 

CLASS "A" 
(7:00 a.m. to 12:59-1/2 p.m. and 5:00 P.m. 

to 6:59-1/2 p.m.) 
1 13 26 52 104 158 260 
ti. ti. ti. ti. ti. ti. 

1 hour...... 51.00 45.90 40.80 37.75 34.70 81.60 28.50 
1/2 hour._-.. 30.80 27.50 25.50 22.65 20.80 18.95 17.10 
1/4 hour..._ 20.40 18.35 16.30 15.10 13.85 13.65 11.45 

KWOA 
1947 

at begin - 

Ft A,B 
Subaeriber to the NAB Radio Code 

Medie Code 4 224 9890 7.00 
Worthington Broadcasting Co., Thompson Hotel. 

Worthington. Minn. 58187. Phone 507-378-4111. 
I. PERSONNEL 

Pres. & Gen'1 Mgr. -R. W. Olson. 
Vice-Pres. & Sta. Mgr. -James J. Wychor. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Minneapolis -Wayne -Evans and Associates. 
Canadian -Andy McDermott Sales, LTD. 

3. FACILITIES 
1.000 w.; 730 ke. Non -directional. 
Operating schedule: Sunrise -local auuet. CST. 

4. AGENCY COMMISSION 
15%; no each discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3e. 4a. 5. 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15e. 
Basic Rates: 20a, 21b, 22b, 23a, 24b, 25a. 26, 28c, 

29a, 30. 
Contracts: 40a, 41, 42d, 44a, 45, 48, 47a. 48, 50. 51e. 
Comb.: Cont. Discounts: BOb, 60g, 61a, 62d. 
Cancellation: 70a, 70c, 71a, 72. 73b. 
Prod. Services: 80. 81. 82. 
Member: National Agna.dio Groups, Inc., Minnesota 
Star Network. 

TIME RATES 
No. 6 ER 2/1/67-Rec'd 1/3/67. 

AA -Sign -on -1:30 Dm & 4-7 pm. 
A -Mon thru Fri 1:30-4 pm & 7 pm -sign -off; Sun 
1:30 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 26e 52e 156x 260e 312x 
1 min. 10.00 9.60 9.35 8.80 8.25 7.50 
30 sec 8.00 7.70 7.50 7.00 6.60 8.00 

CLASS A 
1 min_ 8.00 7.75 7.50 7.25 6.75 6.25 
30 sec 6.00 5.80 5.60 5.40 5.20 4.90 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 

PER WK: 10tí 15 t 20t1 30tí 50 ti 
1 min or less 87.50 123.75 140.00 195.00 300.00 

8. PROGRAM TIME RATES 
1/2 HR: Ix 28x 52x 156x 260x 312e 

AA 60 55 50 45 42 40 
A 45 42 39 35 31 28 

1/4 hr: 65% of 1/2 -hr. 5 min: 35% of 1/2-br. 
10 min: 50% of 1/2 -hr. 

KWOA-FM 
1961 

R A B ©OFMf 
Subaeriber to the NAB Radio Cede 

Media Code 4 224 9891 5.00 
Worthington Broadcasting Co., Thompson Hotel, 

Worthington. Minn. 56187. Phone 507-376-4111. 
I. PERSONNEL 

Pres. & Gert l Mgr. -R. W. Olson. 
Vice-Pres. & Sta. Mgr. -James J. Wychor. 

MINNESOTA 
2. REPRESENTATIVES 

Grant Webb & Company. 
Minneapolis -Wayne -Evans and Associates. 

3. FACILITIES 
ERP 39,000 w.; 95.1 mc. 
Operating schedule: 6:00 am -midnight. CST. 
Antenna ht.: 665 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See soiled regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b. 11b, 121). 131% 141, 15e. 
Basic Rates: 20a, 21b, 22b, 23a, 24b, 25a, 26, 28c, 

29a, 30. 
Contracts: 40a, 41, 42d, 44a, 45, 46, 47a, 48, 50, 51e. 
Comb.: Cont. Discounts: 60b, 60g. 61a. 62d. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Member: Minnesota Star Network. 
FM programmed separately from AM, 8:00 am -mid- 
night daily. 

TIME RATES 
Ratea effective December 1. 1963. (Card No. 5.) 

Card received December 6. 1963. 
7. PACKAGE PLANS 

PLAN I 
One 30 second announcement each hour from 8:00 
am -6:00 pm 7 days per week, total 70 announcement@ 
per week. 
PER WK: 
13 wk,..._ ................__ 117.60 
26 who......._.._.._.._..___.._.-_.. 109.20 
52 wk,...___.._.- _..._........_ 100.80 

PLAN II 
One 30 second announcement each hour, 5 hours per 
day (rotated in 8:00 am -6:00 pm time period). Total 
35 announcements per week. 
PER WK: 
13 wka 66 50 
26 wk.._ 61.25 
52 wka..._.........._......_.._ .............._-._..__...._..__._._ 54.95 
Copy may be changed every 2 week,. 
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MISSISSIPPI 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL .... 961,200 
METRO AREAS 

Lee 
Le Flore 

12,700 
31,300 

Biloxi - Gulfport 20,400 Lowndes 19,800 
Greenville 46,500 Madison 24,200 
Jackson .......... 99,700 Marshall 18,000 
Meridian .._.__ 26,400 Monroe 11,600 
Total Metros.... 193,000 Noxubee 12,300 

COUNTIES Oktibbeha 13,400 
Adams 19,000 Panola 17,400 
Bolivar 38,700 Pike 14,700 
Coahoma ..... .... 33,800 Quitman 14,100 
Copiah 14,200 Rankin 14,400 
De Soto 16,200 Sunflower 33,500 
Forrest 15,000 Tallahatchie .... 16,000 
Harrison 20,400 Tate 13,300 
Hinds 85,200 Tunica 13,200 
Holmes 19,800 Warren 19,300 
Humphreys 13,400 Washington _» 46,500 
Jackson 11,500 Yazoo 18,800 
Jones 15,400 Total Counties.. 693,500 
Lauderdale 26,400 

A B l C D i E l F 1 G H 

West 
Memphis 

.---* 13 ' Memphis 

* ~ TENNESSEE 

Coninsth® - 
MISSISSIPPI 

DE SOTO 
MARSHALL 

A 

BENTON r 
' 

71PPAH 

ALCORN 

TISHO- 
MINGO 
Juke 

Florence re _ 

2 TATE 

Holly Springs - Booneville 
.......... 

*-. * -- 
Tuscumbia Muscle 

2 Shoals 
West Helena TUNICA *A Senatobia - 

New A bany 
PRENTISS 

Helena O 
o to op ao eo * \-- A+. -.A--- - SCALE OF MILES PANOL4 

OxtordA_,,,, UNION - Russellville ^ 
LAFAYETTE 

L_ LEE 
Applicable to MISSISSIPPI only 5 

SQ Z Clarksdale 
O* 

- 
QUITMAN 

Batesville ` Pontotoc 

PONTOTOC Tupelo 

IFAWAMBA 

'Hamilton 3 
COAHOMA 

YALOBUSHA Amory, - TALLAHATCHIE CALHOUN CHICKASAW MONROE - 
BOLIVAR -+- Houston A..e,- 

...*®Grenada Aberdeen 

4 McGehee ^-0 GRENADA CLAY -- Cleveland 

SUN LEFLORE 

\ 
MONT- WEBSTER 

) 

1 
West Pointl6** -' 

FLOWER 
c 

GOMERY Starkville `(' Columbus 

Greenville L7* 
-.-A Leland 

A-- 
i l Indanoa 

--W* 
Greenwood 

CARROLL 

einona ....7_,------ 

CHOCTAW 

A. *.Le 
OKTIBBEHA 

' 
LOWNDES 

5 Carrollton 5 

Belzoni -- 
WASHINGTON HUMPHREYS 

HOLMES 

~Lexington 
ATTALA 

Louisville Ate. 

^ A -r 
Kosciusko 

WINSTON NOXUBEE - 
__r"' 

Z SHARKEY 

6 Ó 
H ti 

Yazoo City 
0-.....- 

YAZOO 
Canton 

LEAKE 

Philadelphia ®h 
NESHOBA 

KEMPER Q 

m 

6 

---A - MADISON - 
WARREN SCOTT 

NEWTON 
Meridian e.-.-* 

7 
Vicksburg 

Forest ek Jackson Brandon 

-.= RANKIN 
Newton 

LAUDERDALE 7 

HINDS 

CLARKS - 
8 

e S CLAIBORNE 
O '. COP IAN 

--.. 
SIMPSON 

Nape 1.... 

SMITH JASPER Thomasville 
.,.- 

8 

Hazelhurst 

JEFFERSON 
Laurel Waynesboro; 

_ 
Natchez Brookhaven 

COVINGTON 

o 

FRANKLIN LINCOLN LAWRENC 

EFDAVIS 
DAVIS 

JONES WAYNE 

9 ADAMS 
Hattiesburg 

* ' 'p 
McC°nIb 

Columbia li7*--..- 

GREENE 

WILKINSON 
AMITE 

Ceatreville 
PIKE 

MARION 
WALTHALL 

~,, 

O 

PERRY 

10 e 

10 LOUISIANA i Bogalu PEARL RIVER STONE 
Prichard 

MaP g Hammond J Mobile 

Read figures in THOUSANDS o* Picayune 

A--` HARRISON 
JACKSON 

11 

J 

v, 

0 
O b 

O 

ti 
O 

, 
/o 

,,, 0 

0 

CITY POPULATION 

Current 
[ M Estimate 

With Daily Media. 

HANCOCK 
Biloxi 

Gulfport O 
o 

Moss Point * 
Pascagoul. o 

o r 
11 

Q O Without Daily Media. 

12 

Symbols Designate Types of Media. 

*Newspaper---1-Radio_ `'Television 
NEW ORLEANS \`` Gut/3' of Mexico 

\\\ \\\ 12 

COUNTY NAMES ARE IN ITALIC TYPE N 
, '% - Designates Metropolitan Areas within this state Copyright by Standard Rot. a Dota Srnin, Inc., and by Raid MSNaay a Co. 

A I 
B l C 

l D i E l F l G 4 H 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

State, County, City, Metro Area Data 

CITIES AND COUNTIES - This list shows :aunties in which cities are located. Cities are first, counties next. 

MISSISSIPPI 

Biloxi -Harrison 
Clarksdale-Coahoma 

Columbus-Lowndes 
Greenville -Washington 

Greenwood-Leflore 
Gulfport -Harrison 

Hattiesburg -Forrest 
Jackson -Hinds 

Laurel -Jones 
Meridian -Lauderdale 

Natchez -Adams 
Pascagoula -Jackson 

Tupelo -Lee Vicksburg -Warren 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City I/1/68 I/1/68 
Metropolitan Area (000) (000) 

Spendable Income -1967 - / 0istributien of Familles 
Per 9000 5000 8000 10000 15000 

Household to to to to and 
(5) 4999 7999 9999 14999 over 

Retail Sales -1967 Passes- 
per 

Cars 
I/1/68 
(000) 

Farm 
Poilu- 
lation 
1/1/68 
(000) 

Gross 
Farm 

Income 
1967 

($000) 

--Consumer 

(5000) 

-Total Retail Sales- 
Per 

Household 
(5000) (S) 

Store 

Apparel 
(5000) 

Food 
(5009) 

By Selected 
General 

Drug Mdse. 
($000) (5000) 

Types 
Home 
Furn. 
(5000) 

Auto- 
motive 
(5000) 

Service 
Station 
(5000) 

MISSISSIPPI STATE 
TOTALS 2,348.6 616.17 4,072,090 6,609 19.4 15.6 14.2 14.4 8.6 2,597,335 4,215 619,342 84,512 253,528 184,704 125,033 548,137 232,848 727.38 431.5 946,738 

ADAMS 8-9 
Natchez 

ALCORN G-2 
AMITE C-9 
ATTALA E-5 
BENTON E-1 
BOLIVAR C-4 
CALHOUN E-4 
CARROLL D-5 
CHICKASAW F-4 
CHOCTAW E-5 
CLAIBORNE 8-8 
CLARKE G-8 
CLAY F4 
COAHOMA C-3 

Clarksdale 
COPIAH C-8 
COVINGTON E-8 
DE SOTO D-2 
FORREST F-10 

Hattiesburg 

44.8 
29.9 
26.4 
13.6 
19.3 
7.7 

56.0 
15.7 

8.9 
16.8 
6.7 

11.1 
15.6 
21.8 
47.5 
24.5 
27.3 
12.8 
26.2 
61.3 
39.5 

12.13 
8.58 
7.78 
3.42 
5.22 
1.85 

13.77 
4.29 
2.16 
4.52 
1.85 
2.74 
4.21 
5.81 

12.34 
7.15 
7.23 
3.32 
6.14 

17.18 
11.17 

86,475 
58,420 
51,609 
19,772 
33,290 

8,538 
71,291 
20,959 
11,207 
25,762 
10,827 
12,760 
23,412 
32,020 
75,061 
47,440 
41,630 
18,620 
40,172 

127,071 
93,493 

7,129 
6,809 
6,634 
5,781 
6,377 
4,615 
5,177 
4,886 
5,188 
5,700 
5,852 
4,657 
5,561 
5,511 
6,083 
6,635 
5,758 
5,608 
6,543 
7,3% 
8,370 

17.7 20.0 

20.0 13.6 
20.8 12.6 
19.5 10.9 
20.2 10.9 
17.8 10.5 
23.0 11.7 
19.0 7.7 
21.1 12.8 
20.4 10.3 
16.6 11.9 
21.1 13.5 
22.4 19.4 
16.8 12.3 

19.4 12.1 
21.0 12.5 
17.1 12.5 
18.9 19.5 

13.6 

14.6 
10.9 
13.7 
8.7 

11.9 
12.5 
10.9 
15.2 
11.2 
9.1 

13.9 
11.8 
10.5 

12.8 
13.2 
12.6 
16.0 

16.6 12.1 

17.1 8.8 
12.4 5.7 
13.8 6.9 
7.5 3.3 
9.4 5.0 
8.3 3.6 

10.1 4.1 
12.9 5.6 
15.2 5.3 
10.9 5.9 
13.2 5.6 
10.8 5.6 
13.5 10.3 

13.7 6.5 
13.3 4.6 
14.4 10.4 
18.2 10.6 

63,668 
59,480 
40,686 

7,645 
23,904 
2,937 

54,268 
12,519 
3,510 

19,649 
4,456 
7,746 

11,884 
16,797 
50,686 
45,845 
23,122 
11,267 
14,803 
97,679 
82,211 

5,249 
6,932 
5,230 
2,235 
4,579 
1,588 
3,941 
2,918 
1,625 
4,347 
2,409 
2,827 
2,823 
2,891 
4,107 
6,412 
3,198 
3,394 
2,411 
5,686 
7,360 

15,416 
13,971 
8,560 
2,442 
6,173 

399 
13,890 
3,609 
1,165 
4,681 
1,135 
2,481 
3,224 
3,183 

12,352 
9,936 
7,036 
4,037 
4,579 

19,344 
14,595 

1,976 
1,807 
1,363 

326 
734 
49 

1,526 
463 

53 
607 
144 
264 
330 
725 

1,269 
1,126 

973 
429 
201 

3,366 
2,722 

10,376 
9,773 
2,280 
1,085 
1,299 

299 
2,425 

866 
446 

2,172 
868 
401 

1,118 
915 

2,103 
1,814 
2,157 
2,469 

939 
10,907 
10,893 

5,544 
5,544 
3,247 

264 
2,560 

3,239 
896 

72 
742 
183 
452 
504 

1,092 
4,316 
4,264 
1,148 

208 
325 

6,680 
6,665 

3,069 
2,894 
2,388 

176 
1,302 

137 
1,297 

101 
65 

1,126 
150 
159 
644 
949 

2,338 
2,134 

748 
46 

172 
7,019 
6,509 

13,735 
13,222 
8,279 
2,008 
5,090 

474 
10,029 
2,562 

170 
3,367 

852 
754 

1,481 
5,101 
9,770 

4,125 
2,127 
4,361 

23,210 
22,960 

4,676 
4,130 
3,769 

716 
1,554 

653 
4,096 
1,450 

850 
2,274 

576 
1,026 
1,521 
2,007 
3,342 
3,031 
3,061 
1,423 
1,196 
7,559 
4,925 

12.12 

11.67 
3.99 
6.59 
2.49 

12.32 
4.99 
2.72 
5.75 
2.59 
2.48 
4.94 
5.74 

11.69 

7.79 
4.63 
9.49 

20.70 

1.2 

5.4 
4.7 
6.6 
4.0 

22.0 
5.4 
5.1 
4.5 
2.5 
1.8 
2.5 
3.9 
9.7 

4.9 
5.2 
7.9 
1.4 

2,289 

6,148 
5,829 
8,595 
4,590 

63,025 
7,578 
8,062 
7,508 
2,807 
5,600 
3,618 
5,451 

44,541 

8,963 
5,987 

22,091 
4,404 

FRANKLIN B-9 
GEORGE G-10 
GREENE G-9 
GRENADA 0-4 
HANCOCK E-11 
HARRISON F -11t 

Biloxi 
Biloxi Gulfport 
Metro Area 
Gulfport 

HINDS C-7 
Jackson 
Jackson Metro Area 

HOLMES D-5 
HUM PHREYS C-5 
ISSAQUENA B-6 
ITAWAMBA G-3 
JACKSON G-11 

Pascagoula 

9.3 
12.6 
9.7 

20.4 
16.8 

141.9 
64.6 

141.9 
39.0 

227.8 
171.2 
269.3 

24.9 
17.4 
2.1 

14.9 
73.7 
30.7 

2.55 
3.26 
2.33 
5.62 
4.67 

36.97 
14.86 

36.97 
11.09 
61.29 
48.46 
70.54 

6.27 
4.15 
.50 

4.18 
19.52 

8.49 

14,169 
18,599 
10,857 
34,120 
28,138 

346,773 
144,895 

346,773 
86,341 

546,278 
479,463 
603,605 

30,771 
22,360 
2,860 

24,605 
155,766 
55,747 

5,556 
5,705 
4,660 
6,071 
6,025 
9,380 
9,751 

9,380 
7,785 
8,913 
9,894 
8,557 
4,908 
5,388 
5,720 
5,886 
7,980 
6,566 

22.1 17.1 
23.8 18.9 
21.9 13.0 
20.0 16.3 
19.5 16.3 
20.1 18.2 

20.1 18.2 

16.2 17.8 

16.9 18.2 
17.6 10.1 
17.9 10.3 
18.2 13.6 
24.6 13.5 
18.8 20.8 

14.7 
16.0 
12.8 
15.5 
16.3 
18.0 

18.0 

17.2 

17.2 
10.8 

9.9 
6.6 

14.5 
18.7 

12.5 5.4 
12.2 5.1 
10.6 4.0 
12.9 7.5 
14.0 9.5 
21.4 12.7 

21.4 12.7 

19.1 15.8 

18.5 14.4 
9.9 6.0 

10.6 8.3 
7.8 4.6 

13.4 4.1 
22.1 11.8 

6,231 
13,753 
5,027 

26,193 
13,036 

175,772 
66,981 

175,772 
91,763 

358,949 
327,619 
381,446 

23,545 
15,025 

770 
10,863 
76,697 
68,458 

2,444 
4,219 
2,158 
4,661 
2,791 
4,754 
4,507 

4,754 
8,274 
5,857 
6,761 
5,408 
3,755 
3,620 
1,540 
2,599 
3,929 
8,063 

1,258 
3,462 
1,826 
6,141 
5,126 

39,486 
13,348 

39,486 
17,167 
69,477 
62,778 
76,116 

6,607 
4,221 

362 
2,786 

24,119 
21,879 

186 
591 
220 

1,042 
453 

5,860 
2,048 

5,860 
2,334 

13,246 
11,934 
14,149 

833 
505 

246 
2,840 
2,373 

486 
1,265 

572 
1,697 

853 
28,466 

5,328 

28,466 
20,041 
37,279 
36,978 
38,646 
1,375 

889 
239 
583 

6,793 
4,903 

104 
193 

56 
1,607 

255 
13,019 

4,861 

13,019 
8,206 

36,691 
36,677 
36,903 

835 
659 

798 
4,327 
3,862 

245 
538 
307 
799 
202 

11,659 
4,416 

11,659 
7,007 

19,356 
18,895 
20,770 

1,008 
304 

616 
3,496 
3,247 

2,001 
2,016 

616 
5,670 
2,108 

40,444 
16,466 

40,444 
23,392 
83,651 
83,520 
87,586 
6,345 
1,752 

2,688 
14,003 
12,397 

433 
1,870 

969 
2,288 
1,914 

14,522 
4,183 

14,522 
5,632 

30,145 
26,378 
33,777 

1,915 
1,587 

140 
1,471 
8,301 
5,531 

2.80 
4.33 
2.33 
6.53 
6.55 

44.83 

44.83 

78.10 

92.40 
5.62 
3.94 

.83 
6.84 

26.83 

1.2 
2.4 
1.5 
3.4 
.9 
.9 

8.4 

7.8 
3.8 
1.5 
4.6 
.8 

2,197 
2,521 
1,787 
6,319 
1,898 
2,079 

13,995 

17,244 
23,191 
8,916 
7,644 
1,651 

JASPER F-8 
JEFFERSON B-8 
JEFFERSON 

DAVIS D-9 
JONES F-9 

Laurel 
KEMPER G-6.. 
LAFAYETTE E-3 
LAMAR E-9 
LAUDERDALE G -7t 

Meridian 
Meridian Metro Area 

LAWRENCE D-9 
LEAKE E-6 
LEE F-3 

Tupelo 
LEFLORE D-4 

Greenwood 
LINCOLN C.9G- 

LOWNDES St 
Columbus 

16.8 
10.4 

13.3 
66.7 
32.6 
10.5 
22.7 
15.1 
76.2 
57.3 
76.2 

8.6 
18.4 
46.2 
21.4 
48.5 
27.6 
29.1 
56.9 
31.8 

4.17 
2.64 

3.27 
17.95 

9.40 
2.55 
5.44 
4.12 

22.04 
17.23 
22.04 

2.28 
4.80 

13.36 
6.67 

12.40 
7.98 
7.98 

14.66 
8.84 

23,227 
9,149 

14,391 
123,197 
68,914 
12,266 
39,088 
22,094 

148,284 
122,841 
148,284 

15,855 
22,856 
96,587 
59,977 
79,866 
47,276 
51,183 

102,264 
63,030 

5,570 
3,466 

4,401 
6,863 
7,331 
4,810 
7,185 
5,363 
6,728 
7,129 
6,728 
6,954 
4,762 
7,230 
8,992 
6,441 
5,662 
6,414 
6,976 
7,130 

20.6 13.3 
19.5 11.5 

19.6 10.1 
22.1 18.5 

20.2 9.0 
20.7 13.1 
24.3 17.1 
21.2 23.1 

21.2 23.1 
18.7 12.2 
22.5 10.9 
20.1 16.7 

17.4 12.8 

19.8 17.3 
20.3 18.9 

13.9 
8.7 

12.0 
19.5 

9.4 
13.9 
17.0 
13.7 

13.7 
12.6 
12.1 
15.6 

12.3 

14.8 
15.6 

12.5 4.9 
7.3 2.6 

9.6 3.1 
14.1 7.0 

10.7 3.5 
13.5 9.2 
11.2 3.7 
13.9 7.9 

13.9 7.9 
17.8 8.6 
9.9 2.9 

16.4 10.3 

12.8 9.2 

14.4 8.2 
14.9 9.0 

12,828 
4,892 

9,492 
66,910 
57,551 
5,350 

25,625 
8,554 

96,079 
87,988 
96,079 
10,336 
13,773 
86,029 
71,524 
6868,565 

40,331 
62,561 
55,695 

3,076 
1,853 

2,903 
3,728 
6,122 
2,098 
4,710 
2,076 
4,359 
5,107 
4,359 
4,533 
2,869 
6,439 

10,723 

5565 ,529 
529 

5,054 
4,267 
6,300 

3,613 
1,356 

1,756 
17,333 
13,302 

1,919 
6,321 
2,827 

19,013 
15,601 
19,013 

3,888 
3,355 

18,055 
12,023 

10,454 
10,789 
12,686 
11,115 

505 
164 

369 
2,490 
2,186 

360 
1,229 

514 
2,738 
2,738 
2,738 

220 
448 

2,199 
1,991 

1,454 784 
1,571 
1,595 
1,448 

780 
528 

1,444 
8,846 
8,792 
1,257 
1,443 

299 
16,138 
15,723 
16,138 
1,620 
1,234 
7,040 
6,736 

3784 ,073 
2,573 
6,963 
6,163 

158 
55 

562 
6,738 
6,377 

115 
2,428 

524 
10,137 
9,930 

10,137 
194 

1,001 
5,953 
6,884 

4073 ,103 
2,510 
5,476 
5,476 

165 

73 
3,622 
3,517 

116 
1,380 

240 
5,169 
5,026 
5,169 

327 
421 

5,436 
4,861 

3103 ,530 
1,507 
4,632 
4,197 

2,053 
993 

1,961 
13,318 
12,512 

887 
4,292 
1,957 

22,796 
22,531 
22,796 
2,120 
2,155 

21,520 
21,749 

14530 ,923 
9,408 

14,517 
13,681 

1,541 
479 

703 
6,196 
4,585 

295 
2,853 
1,508 
9,983 
7,406 
9,983 

713 
1,094 
7,982 
5,245 

3923 ,957 
957 

3,280 
4,780 
3,694 

4.75 
2.02 

3.59 
21.49 

2.40 
6.96 
5.34 

26.16 

26.16 
3.13 
5.79 

18.78 

13.61 

9.75 
16.46 

4.7 
2.2 

5.2 
5.3 

5.8 
5.3 
2.3 
2.8 

2.6 
8.1 
7.2 

14.4 

3.4 
6.2 

5,687 
3,136 

5,553 
10,476 

4,288 
7,516 
5,064 
4,507 

3,146 
10,986 
10,357 

39,154 

5,557 
9,652 

MADISON D-6 
MARION D-9 
MARSHALL E-2 
MONROE G-4 
MONTGOMERY E-4 
NESHOBA F-6 
NEWTON F-7 
NOXUBEE G-5 
OKTIBBEHA F-5 
PANOLA D-3 
PEARL RIVER E-10 
PERRY F-9 
PIKE C-10 
PONTOTOC F-3 
PRENTISS G-2 
QUITMAN D-3 
RANKIN D-7 
SCOTT E-7 
SHARKEY C-6 
SIMPSON D-8 
SMITH E-8 
STONE F-10 
SUNFLOWER C-4 
TALLAHATCHIE D-4 
TATE D-2 

35.8 
25.6 
26.8 
35.8 
13.5 
19.2 
19.3 
15.9 
30.2 
30.2 
25.4 
9.0 

39.0 
17.0 
17.8 
19.3 
41.5 
23.0 
9.9 

21.8 
13.4 
8.4 

42.6 
21.9 
19.4 

8.24 
6.83 
5.71 
9.86 
3.69 
5.32 
5.28 
3.81 
7.03 
7.50 
6.92 
2.36 

10.81 
4.93 
5.11 
4.54 
9.25 
5.98 
2.40 
5.56 
3.49 
2.24 
9.72 
5.31 
4.63 

44,628 
43,487 
26,471 
63,768 
18,750 
37,128 
31,752 
17,448 
46,006 
36,476 
47,685 
12,186 
67,680 
24,260 
26,878 
23,377 
57,327 
30,504 
12,623 
33,110 
20,619 
11,486 
55,535 
26,092 
19,917 

5,416 
6,367 
4,636 
6,467 
5,081 
6,979 
6,014 
4,580 
6,544 
4,863 
6,891 
5,164 
6,261 
4,921 
5,260 
5,149 
6,198 
5,101 
5,260 
5,955 
5,908 
5,128 
5,713 
4,914 
4,302 

18.0 13.2 
19.8 14.1 
20.5 11.2 
20.7 15.9 
19.3 12.9 
19.8 11.9 
21.6 13.3 
19.9 10.2 
18.9 14.5 
19.5 10.0 
21.3 16.7 
20.8 16.1 
20.3 17.0 
21.1 10.9 
22.6 13.2 
17.8 9.6 
21.6 19.2 
22.2 14.5 
18.7 11.0 
20.0 13.5 
21.8 11.4 
26.2 19.5 
17.8 11.0 
18.3 10.1 
19.8 10.3 

11.0 
13.8 
12.2 
15.7 
13.0 
13.2 
14.6 
10.2 
13.4 
10.6 
16.3 
12.2 
15.0 
11.8 
12.5 
10.1 
17.7 
11.8 
9.9 

14.2 
13.3 
12.9 
10.9 
7.6 

11.8 

12.1 7.1 
13.9 8.7 
7.6 3.1 

15.7 7.6 
13.2 5.3 
16.5 8.5 
13.7 5.6 

8.7 2.8 
13.4 7.5 
9.7 4.1 

15.9 8.8 
11.6 5.7 
14.5 7.8 
10.7 3.4 
10.1 4.0 
10.8 6.6 
14.9 5.7 
10.3 4.4 

8.5 5.4 
14.2 6.2 
13.5 4.6 
8.7 4.3 

11.0 7.4 
9.1 5.9 
6.7 3.2 

33,572 
25,271 
15,713 
36,515 
11,692 
18,052 
16,554 
10,152 
27,420 
34,826 
29,883 
6,034 

44,338 
19,445 
19,498 
15,091 
22,497 
29,402 
11,441 
20,295 

8,961 
10,146 
36,496 
16,192 
18,120 

4,074 
3,700 
2,752 
3,703 
3,169 
3,393 
3,135 
2,665 
3,900 
4,643 
4,318 
2,557 
4,102 
3,944 
3,816 
3,324 
2,432 
4,917 
4,767 
3,650 
2,568 
4,529 
3,755 
3,049 
3,914 

9,172 
5,650 
3,853 

11,383 
3,492 
5,151 
4,589 
4,027 
6,515 
8,056 
7,764 
2,180 
9,655 
4,230 
5,625 
3,758 
6,639 
7,722 
1,977 
4,233 
2,619 
1,768 
7,882 
4,916 
4,787 

533 
989 
583 

1,447 
170 
757 
649 
497 
742 
855 

1,291 
182 

1,535 
687 

1,050 
600 
903 
810 
277 
539 
364 
311 
937 
466 
480 

1,914 
4,217 
2,145 
2,047 

308 
2,563 
1,079 
1,349 
1,759 
1,599 
2,608 
1,717 
4,578 

906 
1,539 

764 
1,367 
1,467 

855 
3,150 

626 
1,714 
1,541 

690 
2,077 

1,747 
1,417 

881 
2,052 
1,121 
1,501 
1,239 

474 
2,422 
1,695 
1,170 

151 
3,386 

436 
994 
727 
212 

1,597 
277 

1,176 
162 
287 

1,715 
946 

1,244 

1,404 
1,184 

248 
2,356 

566 
719 
684 
327 

1,105 
746 

1,927 
76 

2,346 
642 
735 
920 

1,414 
846 
182 
727 
413 
321 
851 
579 
360 

8,958 
3,655 
1,437 
7,935 
2,075 
2,406 
4,003 
1,206 
4,768 
8,812 
6,815 

942 
10,332 
5,247 
4,155 
2,319 
3,935 
7,219 

593 
5,196 
2,283 
2,147 
7,372 
1,726 
4,063 

3,318 
1,649 
1,589 
2,620 
1,253 
1,439 
1,794 

881 
2,755 
2,621 
2,484 

713 
4,166 
1,622 
1,611 
1,016 
3,632 
2,529 

802 
1,801 

468 
1,869 
2,555 
2,082 
1,706 

8.14 
7.56 
5.34 

12.67 
4.00 
6.55 
6.87 
3.35 
7.83 
7.70 
9.71 
2.75 

11.50 
6.00 
7.95 
4.98 

14.30 
7.20 
2.39 
7.07 
4.48 
2.86 

10.20 
5.18 
5.01 

9.7 
5.3 

10.1 
7.2 
3.6 
6.8 
5.3 
7.5 
3.7 

12.6 
2.7 
1.6 
3.6 
6.9 
6.5 
7.8 
4.7 
6.0 
4.7 
5.4 
5.7 

.9 
10.9 

7.5 
8.4 

14,044 
7,181 

12,975 
12,634 

4,037 
6,915 
9,244 

10,716 
7,655 

20,193 
10,152 
2,564 
5,827 
9,900 
8,369 

25,263 
16,039 
32,103 
14,814 
10,557 
18,344 
1,705 

60,461 
29,664 
14,732 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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MISSISSIPPI 

State, County, City, Metro Area Data 

Estimates for: 
STATE 
COUNTY -Map Loe. 

CiMetropolitan 
Area 

Population Households 
I/1/68 1/1/68 
(000) (000) 

Consumer Spendable Income -1967 
"/o Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

($000) (5) 4999 7999 9999 14999 over 

-Total Retail Sales - 
Per 

Household 
($000) (S) 

Retail Sales -1967 

Food Drug 
($000) (5000) 

By Selected Store Types 
General Home 
Mdse. Apparel Furn. 
($000) ($000) ($000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

Passen- Farm Gross 
ger Popu- Farm 

Cars lotion Income 
I/1/68 1/1/68 1967 
(000) (000) ($000) 

TIPPAH F-2 14.9 4.11 23,220 5,650 
TISHOMINGO G-2 13.8 4.07 22,440 5,514 
TUNICA C-2 14.4 3.45 17,488 5,069 
UNION F-2 19.9 5.72 30,169 5,274 
WALTHALL D-10 13.3 3.36 18,119 5,393 
WARREN C-7 47.8 14.04 114,468 8,153 

Vicksburg 34.3 10.56 88,334 8,365 

WASHINGTON B -5t 88.9 23.21 155,450 6,698 
Greenville 48.3 13.45 96,926 7,206 
Greenville Metro 
Area 88.9 23.21 155,450 6,698 

WAYNE G-9 17.4 4.44 22,620 5,095 
WEBSTER E-4 10.6 2.94 14,028 4,771 
WILKINSON B-10 13.4 3.28 16,450 5,015 
WINSTON F-5 18.9 4.88 28,301 5,799 
YALOBUSHA E-3 10.9 2.97 19,578 6,592 
YAZOO C-6 32.3 8.25 48,487 5,877 

21.3 11.8 11.9 11.5 5.3 
21.8 12.4 14.1 13.3 4.6 
16.6 7.2 8.1 7.1 6.0 
22.7 12.8 13.2 11.0 4.9 
21.8 11.2 13.1 10.8 4.6 
14.6 14.4 14.1 19.2 18.0 

15,843 
16,944 
12,702 
21,187 
12,241 
71,010 
67,261 

3,855 
4,163 
3,682 
3,704 
3,643 
5,058 
6,369 

4,507 
5,239 
2,868 
5,887 
2,413 

16,940 
15,642 

467 
604 
224 
798 
478 

1,359 
1,359 

1,141 
838 
643 

1,185 
1,355 
8,985 
8,760 

630 
877 
463 

1,734 
387 

4,989 
4,989 

1,009 
896 
227 
356 
398 

1,825 
1,825 

3,001 
3,700 
1,572 
4,056 
2,589 

11,760 
9,909 

1,956 
1,193 
1,013 
1,337 

800 
7,301 
6,836 

6.13 
5.87 
3.44 
7.93 
4.39 

14.21 

6.4 
3.9 
8.4 
6.4 
5.6 

.3 

7,050 
4,470 

23,051 
8,111 
8,252 
4,866 

18.1 17.0 13.0 14.2 10.6 105,208 
80,326 

18.1 17.0 13.0 14.2 10.6 105,208 
23.3 14.0 14.2 10.2 4.5 15,760 
22.3 12.4 11.1 8.3 4.1 11,033 
17.5 10.3 10.0 11.9 8.5 9,628 
21.6 19.1 9.3 9.1 4.6 18,293 
19.0 12.0 11.9 16.4 7.6 12,502 
17.0 11.5 13.4 12.0 8.2 32,966 

4,533 25,536 
5,972 18,530 

4,533 
3,550 
3,753 
2,935 
3,749 
4,209 
3,996 

25,536 
4,768 
2,663 
2,165 
5,455 
3,450 
7,866 

2,755 9,828 11,251 7,185 
2,187 8,963 10,597 5,937 

2,755 
468 
272 
188 
742 
521 
976 

9,828 
690 

1,065 
1,377 
1,668 
1,626 
1,758 

11,251 
1,096 

584 
210 
877 
720 

1,887 

7,185 
1,045 

439 
233 

1,077 
568 

1,063 

21,980 7,168 22.62 5.6 47,396 
20,497 5,011 

21,980 
2,149 
2,886 
2,103 
3,339 
1,829 
5,885 

7,168 
1,907 
1,149 
1,172 
1,790 
1,360 
3,059 

22.62 
4.74 2.9 4,864 
3.49 3.5 4,557 
2.68 2.3 3,156 
5.29 6.6 6,806 
3.71 4.3 5,683 
8.74 8.8 20,781 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 

MISSISSIPPI 
See SRDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Mid -South Network 
Comprised of: 

WONA-Winona WNAG-Grenada 
WCBI-Columbus WELO-Tupelo 
WROX-Clarksdale 
Media Code 4 225 0105 6.00 
Business Office -c/o Station WELO, Tupelo, Miss. 

38801. Phone 601-892-7658. 
I. PERSONNEL 

General Manager -Bob Evans, Tupelo, Miss. 38801, 
WELO. 

2. REPRESENTATIVES 
M. A. Sales Co., Inc. 
South -C. K. Beaver & Associates. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3d, 9a, 5. 
Rate Protection: 15b. 
Basle Rates: 29a. 
Contracts: 40a. 
Cancellation: 70a, 70d, 71a. 
Affiliated with MRS Radio Network. 

TIME RATES 
Eff 3/1/68 -Reed 2/26/68. 

6. SPOT ANNOUNCEMENTS 
ix 13x 26x 52x I50x 300x 

1 min 21.75 20.25 19.15 17.25 15.40 13.50 
Group rates apply for purchase of all stations, where 
schedules are equal in number of announcements used. 
For application of group rates where schedules are 
not of equal size, the smallest number of announce- 
ments purchased on any station determines the dis- 
count which will apply to all schedules. 

LESS THAN ENTIRE NETWORK 
Discounts allowed from individual station rates: 
2 stations 5% 3 stations 10% t stations 15'r 

Skyline Network 
Comprised of: 

WBIP-Booneville WGCM-Gulfport 
WTUP-Tupele 

Media Code 4 225 0315 1.00 
Business Office -c/o Radio Station WHIP, Box 852. 

Booneville, Miss. 38829. Park 8-5301. 
I. PERSONNEL 

General Manager -E. O. Roden, Booneville, Mtn.. 
WB1P. 

2. REPRESENTATIVES 
Hll P. ]test Company. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL RATE POLICY 
Any contract may be cancelled upon two weeks' notice. 
Liquor advertising not accepted. Beer and wine 
advertising accepted in Yazoo City only. 
All program time units 30 seconds less than indicated. 
The following rates are for each station. 
All stations are inter -connected. 

TIME RATES 
Rates effective August 1, 1954. (Card No. 2.) 

Card received October 5, 1955. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 

hr. hr. hr. min. min. min. 
1 time.. 60.00 36.00 24.00 18.00 12.00 3.50 

13 times 55.00 32.50 22.00 16.00 11.00 3.40 
28 times 50.00 30.00 20.00 14.00 10.00 8.80 
52 times 45.00 27.50 18.00 13.00 9.00 3.20 

104 times 40.00 25.00 16.00 12.00 8.00 8.10 
156 times 35.00 22.50 14.00 11.00 7.00 3.00 
208 times 30.00 20.00 13.00 10.00 6.50 2.90 
260 times 27.50 18.00 12.00 9.00 6.00 2.80 
312 timen 25.00 17.00 11.00 8.00 5.50 2.70 
520 times 22.50 16.00 10.00 7.00 5.00 2.60 

1,000 times 20.00 15.00 9.00 6.00 4.50 2.50 
Additional Discounts 

2 stations 5% 4 stations..._..._ 15% 
3 etattons...._...... 10% 5 stations..--..-. 20% 
Discounts apply to total amount of Urne purchased. 

ABERDEEN 
Monroe County -Map Location G-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMPA 
1952 

Subscriber to the NAB Radio Code 
Media Code 4 225 0420 9.00 
J. W. Furr, Box 98, WMPA Bldg., Aberdeen, Miss. 

39730. Phone 601-369-9561. 
STATION'S PROGRAMMING DESCRIPTION 

WMPA: Programmed for general interest. 
FARM: 5:30-6 am with 2 men, interviews, markets, 
county agent reports. MUSIC: 6-6:45 am modern 
country with weather, news headlines. 6:45-11:30 am 
standards, showtunes, middle-of-the-road with 5 min 
news each hour on hour. Music 11:30 am -noon gospel 
with weather, news headlines. News, weather. business 
news, markets and gospel music noon -1 pm. 1-3 pm 
modern country. 2:30-6 pm standards. showtunes, 
middle-of-the-road, with 5 min news each hour on 
hour. 6-7 pm current hits. 7-8:30 pm standards. 
showtunes. middle-of-the-road. 8:30-9:30 Dm stand- 
ards. Contact Representative for further details. 
Reed 1/15/68. 

I. PERSONNEL 
General Manager -Jim Buffington. 
Program Director -J. W, Ratliff. 

2. REPRESENTATIVES 
Holman Company, Incorporated. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 5:30 am -9:30 Dm. CST. 

4. AGENCY COMMISSION 
15'4, time only: 10 days 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a. lb, 4d. 5. 6a. 8. 
Rate Protection: 10b, 11h, 12h, 136. 146. 15b. 
Basic Rates: 22a, 226, 23a, 246, 26, 28a, 29a. 
Contracts: 90a. 46, 97a, 98. 
Comb.: Cont. Discounts: 60a, 61a, 616. 626, 62e. 
Cancellation: 71a, 73a. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective May 1, 1959. (Card No. 3.) 

Rates received May 27, 1959. 
6. SPOT ANNOUNCEMEZ TS/P4 OGROAM RATES 

5 
hr. hr. hr. min. min. Ann. 

1 time 60.00 36.00 29.00 18.00 12.00 3.50 
13 times 55.00 32.50 22.00 16.00 11.00 8.40 
26 times 50.00 30.00 20.00 14.00 10.00 3.80 
52 times 95.00 27.50 18.00 13.00 9.00 3.20 

104 times 90.00 25.00 16.00 12.00 8.00 3.10 
156 times 35.00 22.50 14.00 11.00 7.00 3.00 
208 times 30.00 20.00 13.00 10.00 6.50 2.90 
260 times 27.50 18.00 12.00 9.00 6.050 2.802.50 

31.2 timen 25.00 17.00 11.00 8.00 5.0 
Automotive rate: 1 to 52 spots, each 3.00; 53 or 
more spots. each 2.50. 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGE 

60 spots within any 7 -day period earn lowest rate 
published and an additional 10% discount. 

AMORY 
Monroe County -Map Location G-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAMY 
1955 

Media Code 4 225 0525 5.00 
General Office - Bob Mcitaney Enterprises, Inc.. 

Henry Clay Hotel, West Point, Miss. 38821 Phone 
1950. 

Business Office and Studio -Dalrymple Bldg., Amory. 
Miss. 38821. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -Bob McRaney, Sr. 
Station Manager -Charles C. Boren, Jr. 
Sales Manager -Jim Wells. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
South -C. K. Beaver and Associates. 

3. FACILITIES 
5,000 w, days; 1580 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, 3a, 3b, 4a, 4d. 5. 6a, 8. 
Rate Protection: 10b, 11b, 126, 136, 14b. 

Basic Rates: 20a, 22a, 23a, 246, 26, 28b, 29a. 
Contracts: 40a, 45, 96, 47a. 
Comb.; Cont. Discounts: 606, 61a, 626, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with MBS and KBS Radio Networks. 
Member: Mid -South Network. 

TIME RATES 
Rates effective March 1, 1961. 
Rates received March 13. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

I time.... 32.95 18.29 12.98 8.49 4.00 
13 times.. 29.20 17.52 11.68 5.84 3.75 
26 times.. 25.96 15.57 10.38 5.19 3.50 
52 times.. 22.71 13.62 9.08 4.54 3.25 

100 times.. 19.47 11.68 7.78 3.89 3.00 
150 times.. 16.22 9.96 6.49 3.25 2.75 
300 times.. 12.98 7.78 5.19 2.59 2.50 

BATESVILLE 
Panola County -Slap Location D-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBLE 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 225 0630 3.00 
l'asola Broadcasting Co., Box 73. WBLE Bldg.. High- 

way 6 West, Batesville, Miss. 38606. Phone 7266. 
I. PERSONNEL 

Genrrsl manager-HIarold B. McCarley. 
3. FACILITIES 

1.000 w. days; 1290 he. Non -directional. 
Operating schedule: 5:30 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: nn cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, lb, 46, 4d, 5, ea, 8. 
Basic Rates: 22a. 22h, 23a, 246, 26, 28a, 29a. 
Contracts: 90a. 95. 46. 47a. 
Comb.: Cont. Discounts: 60a. 61a. 
Cancellation: 70a, 70e. 71a. 73a. 

TIME RATES 
Rates effective May 1, 1955. 

Rates received April 25. 1955. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 hr. 1/4 hr. 10 min. 5 min. Ann. 
1 time.... 33.00 20.00 15.00 10.00 5.00 

13 times.. 31.50 18.00 13.50 9.00 4.50 
26 times.. 28.00 16.00 12.00 8.00 4.00 
52 times.. 24.50 14.00 10.50 7.00 3.50 

104 times.. 21.00 12.00 9.00 6.00 3.00 
208 times.. 19.25 11.00 8.25 5.50 2.75 
312 or more 

times...... 17.50 10.00 7.50 5.00 2.50 

B ELZON I 
Humphreys County -Map Location C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WELZ 
1959 

Media Code 4 225 0735 0.00 
Humphreys County Broadcasting Co., Box 215, Bel- 

zoni, Miss. 39038. 
I. PERSONNEL 

Manager -Herbert Guthrie. 
Sales Manager -Reedy McLellan. 
Program Director -John Mitchell. 

3. FACILITIES 1,000 w.; 1960 kc. Non -directional. 
Operating schedule: 5:00 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15% time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 9a, 9d, 5, ea. 8. 
Rate Protection: íob, 11b, 12b, 136, 146. 
Basic Rates: 226. 24a. 26. 
Contracts: 40a, 46, 97a, 48. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Recd 5/13/66. 
6. SPOT ANNOUNCEMENTS 

Ix I3x 26x 52x 156x 260x 
1 min 3.50 3.00 2.75 2.50 2.25 2.00 
30 seconds -75% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
1/4 hr: 300% applicable 1 -minute rate. 
5 min: 150% applicable 1 -minute rate. 

BILOXI-GULFPORT(4 AM; 2 FM) 
Harrison County -Map Location F-11 

See SItDS consumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to Imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, ere. within the area. 

WBIL(FM) 
(formerly WVMI-FM) 

1966 
BILOXI 

Media Code 4 225 0785 5.00 
New South Communications. Inc., Drawer S, Trade 

Rinds Hotel, Biloxi, Miss. 39533. Phone 601- 
432-7001. 

I. PERSONNEL 
General Manager -Geo. Egedltch. 
Station Manager -Jack Beadle. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
ERP 3.000 w.; 106.3 mc. Stereo. 
Operating schedule: 5 am -midnight. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3d, 4a, 9d, 5, 6a, 7b. 
Irate Protection: 106, 116. 126, 136, 14b, 15a, 156. 
Basic Rates: 206, 21a, 216, 22a. 226, 23a, 24b, 25a. 

27, 286, 28c. 29a, 296, 30, 326. 
Contracts: 40a, 44a, 45, 47e. 98, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 60h, 60i. 

616, 62d. 
Cancellation: 70a. 70e, 71a, 73a, 736. 
Prod. Services: 80, 81, 82. 
Commercial time limit 8 minutes Der hour. 
AM Facilities: WVMI. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff Recd 2/12/68. 

6. SPOT ANNOUNCEMENTS 
1 x per yr, ea 2,75 500 + per yr, ea 2.25 
30 sec: 80% of 1 -min. 

7. PACKAGE PLANS 
PER WK: Ici 10tí 25+ 
Ea 2.75 2.50 2.25 
30 sec: 89 % of 1 -min. 

8. PROGRAM TIME RATES 
(13 week minimum) 

PER DAY, MON THRU FRI: 
1/2 hr, per mo 240 1/4 hr, per mo 135 

WGCM 
1928 

GULFPORT 

411> 
Media Code 4 225 0840 8.00 
WGCM Broadcasting Co.. Box 1570. WGCM Bldg.. 

15th Ave. and 22nd St.. Gulfport, Miss. 39502. 
Phone 601-863-3522. 

I. PERSONNEL 
General Manager -Jansen E. Reese. 
National Sales Manager -James E. Reese. 
Program Director -Dave Melton. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
Southeastern -R. S. Crane Company, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 he. 

Non -directional. 
Operating schedule: 24 hours. CST. 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia. 12a, 13a, 14a, 15b. 
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Biloxi-Gultport-W G C M -Continued 
Basic Rates: 20b, 21a, 21b, 21c, 21d. 22a, 22b, 23a, 

24a, 25a, 28, 27, 28b4 28e. 29a, 29b, 30, 31, 32b, 
33d. 

Contracts: 40a, 41, 42d, 44b. 45, 46, 4Ta, 48, 49, 
50. 515, 51b, 51c. 

Comb.; Cont. Discounts: 60b, BOd, 601, 61a, 01b. 
62b, 62d. 

Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 
Member: Skyline Network and Southeastern Key 
Market Network. 

TIME RATES 
Rates effective June 1. 1958. 
Rates received May 26. 1958. 

O. SPOT ANNOUNCEMENTS 
ix 26x 52x 104x 208x 312x 1000x 

1 min 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
30 sec 4.00 8.75 3.50 3.25 3,00 2.75 £.50 

8. PROGRAM TIME RATES 
1 hr I/2hr 1/4hr10min 5min 

1 x._ ...... 50.00 30.00 20.00 15.00 12.50 
DISCOUNTS 

13x-5% 52x-12-1/2% 158x-20% 
26x-10% 104x-15% 260x-25% 

WLOX 
1948 

BILOXI 

Media Code 4 225 0945 5.00 
WLOX Broadcasting Co.. Buena 'Vista Hotel, Biloxt. 

Mise. 39539. Phone 801-432-5581. 
I. PERSONNEL 

General Manager -Ray Butterfield. 
Sales Manager -Charles V. French. 
Program Director -Joel Scarborough. 

2. REPRESENTATIVES 
Jack Mash & Co., Inc. 
South -Busby, Finch and Woods, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% time only 1st of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4d, 5. 8a, 7a, 8. 
Rate Protection: 10a. lla. 12a, 13a, 14a. 
Basic Rates: 22a, 23a, 24b, 26. 29a. 
Contracts: 40a. 46, 47a, 98. 
Comb.; Cont. Discounts: 60a, 82b, 62e. 
Cancellation: 71a. 73a. 
Affiliated with MRS Radio Networa. 
Beer advertising acceptable. 

TIME RATES 
ER 4/1/68 -Reed 3/27/68. 

AA -Mon thru Fri 6-9 am & 3:30-7 pm. 
A -Mon thru Fri 9 am -3:30 pm & 7 pm -midnight; 
Sat & Sun all day. 

8. SPOT ANNOUNCEMENTS 
CLASS AA 

lx 52x 260x 385x 1000x 
1 min 7.00 6.50 6.00 5.50 5.00 
30 ace 6.50 6.25 5.75 5.25 4.75 
Specified times, if available. may be requested. 

CLASS A 
1 min..._ ........... ..._. _ 6.00 5.50 5.00 4.50 4.00 
30 sec 5.50 5.25 4.75 4.25 3.50 

8. PROGRAM TIME RATES 
lx 13x 26x 52x 

5 min..._. 13.50 12.50 11.25 10.00 
10 min. _.._.._._.-._....... 18.00 16.00 14.50 12.00 
1/4 hr.-._.._.._...._ 22.00 20.25 19.00 15.00 
1/2 hr 40.00 38.50 36.00 30.00 
Class AA-Extra 20%. 

DISCOUNTS 
26 wk -5% 52 wk -15% 

WROA 
1955 

GULFPORT 

GEM 
Media Coda 4 225 1050 3.00 
ltadlo Station tVROA. Box 370, 1410 N. Broad SL, 

Gulfport. Miss. 39501. Phone 601-863-7133. 
I. PERSONNEL 

Prea. & Gen'1 Sales Mgr. -Charles W. Dowdy. 
3. FACILITIES 

1.000 w. days; 1390 ke. Non -directional. 
Operating schedule: S'nO am -sunset. CST. 

4. AGENCY COMMISSION 
15%: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 21. 4a. 4d. 5. 8. 
Rate Protection: lob, 11h. 12h. 13h. 14b. 
Basic Rates: 20a. 22a. 23a. 24a. 28b, 28e. 
Contracts: 40a. 42b, 45. 46. 97a. 48. 
Comb.: Cont. Discounts: 80k. 62b, 62e. 
Cancellation: 70a. 70c, 71a. 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eff 11/1/66 -Reed 11/11/66. 

6. SPOT ANNOUNCEMENTS 
PER V R : lx 26x 520 104x 208x 312x 1000x 
1 min 5.25 5.00 4.75 4.50 4.25 4.00 3.50 
30 see 4.00 8.75 3.50 3.25 3.00 2.75 2.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min 5 min 

1 x..._. 50.00 30.00 20.00 15.00 12.50 
DISCOUNTS 

13 wk -5% 26 wk -10% 52 wk -15% 

W ROA -FM 
1965 

Media Code 4 225 1051 1.00 
Radio Station WROA-FM. Box 370, 1410 N. Broad 

Ave.. Gulfport. Miss. 39501. Phone 601-863-7133. 
I. PERSONNEL 

Pres. & (len'l Sales Mgr. -Charles W. Dowdy. 
3. FACILITIES 

ERP 3.000 w.: 107.1 mc. Stereo. 
Operating schedule: 7 am -midnight. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL RATE POLICY 
Affiliated with American FM Network. 

TIME RATES 
Eff Reed 6/27/66. 

6. SPOT ANNOUNCEMENTS 
PER MO. EA: 
1 ti 3.50 80 t1... 2.50 
20 ti_._.._......_..._....__ 8.25 100 ti...._...-......-..._. 2.25 
40 ti...__..._-._ 3.00 120+ .-..--.----... 2.00 
80 ti_ _ _ 2.75 

WVMI 
1950 

BILOXI 
Media Code 4 225 1155 0.00 
New South Communications, Inc., Trade Winds Hotel, 

Biloxi. Miss. 39533. Idlewood 2-7001. 
t. PERSONNEL 

President -b'. E. flolladay. 
Sec'y-Treaa.-Joe W. Carson. 
Station Manager -O. E. Egeditch. 

2. REPRESENTATIVES 
Savaill Oates Inc. 

3. FACILITIES 
1.000 w. days; 570 kc. Non -directional. 
Operating schedule: 8:00 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 2b, 3a. 3b, 9a, 4d, 5, fia, 7b, 8. 
hate Protection: 10a, lia, 12b, 13b, Ida, 15b, 16. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 24a, 

25a, 26, 28b, 28c, 29b, 30, 31. 33c. 
Contracts: 40a, 41, 45. 48, 47e. 
Comb.: Cont. Discounts: 60d. 60h, 801. 
Cancellation: 71a. 
Prod. Services: 80. 82. 
Member: Country Music Network and Southeastern 
Key Market Network. 
FM Facilities: WBIL (FM). 

TIME RATES 
Rates effective 

Rates received October 10, 1980. 
6. SPOT ANNOUNCEMENTS 

1 time._.._........- 6.60 156 times..____ 4.00 
26 times---- _ 5.00 280 times_........._.._ 3.75 
5.2 times 4.50 

7. PACKAGE PLANS 
Packages -ROS 

Per week: 
10 times 4.00 20 times.__ 3.25 
15 times 3.75 25 times..._ ___-- 8.00 

WVMI-FM 
NOTE: The call letters of this station have been 
changed to: 

WBIL (FM) 

BOON EVI LLE 
Prentiss County -Map Location G-2 

See SUDS consumer market map and data at begin- 
ning of the State. 

WBIP 
1950 

Media Code 4 225 1260 8.00 
Booneville Broadcaating Co., U. S. Highway 45 

Soucis. Booneville, Miss. 38829. Park 8-5301. 
I. PERSONNEL 

Owner & Gen'I Mgr. -E. O. Roden. 
Station Manager -lt. J. Bonds. 

2. REPRESENTATIVES 
Bernard I. Ochs Co. 

8. FACILITIES 
250 w.; 1400 ke. Non -directional. 
Operating schedule: Sundays 7:00 a.m- to 8:00 p.m. 
week days 5:28 a.m. to 8:00 p.m. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL RATE POLICY 
Time contracted for must be used within one year 
Programs take precedence over announcements. 
Affiliated with American Contemporary Network. 
Affiliated with KBS Radio Network. 
Member: Skyline Network and Southeastern Key 
Market Network. 

TIME RATES 
Rates effective -. 

Rates received November 1. 1951. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 
1 time.... 60.00 40.00 

13 times.. 52.00 28 50 
26 times.. 49.00 27.00 
52 times.. 48.00 25.50 

104 times.. 43.00 24.00 
208 times.. 40.00 22.50 
312 times.. 39.00 21.00 

BRANDON 

25.00 
15.25 
14.50 
13.75 
13.00 
12.25 
11.50 

5 min. 
10.00 

8.60 
8.20 
7.80 
7.40 
7.00 
6.80 

1 min. 
3.50 
3.40 
3.30 
9.20 
3.00 
2.70 
2.50 

Rankin County -Map Location D-7 
See SRDS consumer market map and data at beginning 
of the State. 

WRKN 
1967 

NAIS 

Media Code 4 225 1365 5.00 
Martin Broadcasting Co., Box 195, Hwy. 471. N., 

Brandon. Miss. 39042. Phone 801-825-5045. 
STATION'S PROGRAMMING DESCRIPTION 

WRKN: Programmed for general interest. AIR PER- 
SONALITIES handle all music. MUSIC 70%: coun- 
try and western sign -on -7 am, 10-11:55 am, & 1- 
2:55 pm. General popular music 7:10-9:55 am, 7 
pm -sign -off. Gospel music 12:05-12:30 pm. Cur- 
rent hits, 3-7 pm (some mixed with pop music). 
NEWS 15%: at :55, 60% national. 40% state and 
local. Audio news network, portable remote and re- 
cordera, airplane. SPORTS 10%: network, live play- 
by-play, tape coverage, news, all area aporta events. 
FARM: 5%: noon -12:55 pm daily. Station aire un- 
scheduled special interviews and programa concerning 
any local activity. Different personalities for news 
and involvement programming. Contact Representa- 
tive for further details. Rec'd 7/17/87. 

I. PERSONNEL 
President -W. J. Martin, Tr. 
General Manager -Hawn Thompson, 
Sales Manager -Bill Goodrich. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1,000 w. days; 970 kc. Directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3d. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection 15b. 
Basic Rates: 20b, 21e. 22b, 23a, 24a, 26, 29a, 33c. 
Contracts: 40a, 42d, 49b, 45, 48, 47a, 49. 51a, 51b. 
Comb.; Cont. Discounts: 60a. 801, 61a, 82a. 
Cancellation: 70b, 70e, T1a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with RES Radio Network. 

TIME RATES 
Ed Rec'd 10/9/68. 

6. SPOT ANNOUNCEMENTS 
lx lox 20x 30x 40x 80x 100x 200x 

1 min 2.20 2.10 2.00 1.90 1.80 1.70 1.60 1.50 
30 sec 1.55 1.50 1.45 1.40 1.35 1.30 1.25 1.20 
15 sec 1.10 1.05 1.00 .95 .90 .85 .80 .75 

8. PROGRAM TIME RATES 
lx 13x 26* 39x 52x 156x 312+ 

5 min 12 11 10 9 7 6 5 
1/4 hr 20 19 18 16 14 12 10 
1/2 hr 35 33 31 28 26 24 22 
1 hr 50 48 45 42 38 34 30 

BROOKHAVEN (2 AM) 
Lincoln County -Map Location C-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCHJ 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 225 1470 9.00 
Rural Broadcasting Co., 224 S. First St., Brook- 

haven, Mise. 39801. Phone 601-833-6221. 
I. PERSONNEL 

General Manager -W. M. Jones. 
Commercial Manager -Cramer Roberts. 
Program Director -Vera Jones. 

2. REPRESENTATIVES 
Broadcast Associates. 

3. FACILITIES 
1,000 w. days; 1470 ke. Non -directional. 
Operating schedule: 5:30 a.m. to local sunset week- 
days: 7:00 a.m. to local sunset Sunday. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discounL 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4b, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b. 21a, 22a, 23a, 24b, 25a, 26, 28b, 

28c, 29b, 30, 31, 32b, 33d. 
Contracts: 40a, 41, 42a, 43, 44a, 45, 48, 47e, 48, 

49. 51e. 
Comb.; Cont. Discounts: 60a, 80e, 60d, 60e, 80f, 

61a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1955. (Card No. 1.) 
Rates received September 30. 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 br. 5 soin. Ann. 

1 time._ 40.00 20.00 10.00 5.00 3.80 
19 times.. 38.00 18.00 9.00 4.50 3.15 
26 times_ 32.00 16.00 8.00 4.00 2.80 
52 times.. 28.00 14.00 7.00 3.60 2.40 

156 times.. 24.00 12.00 6.00 8.00 2.10 
312 or more 

times 20.00 10.00 5.00 2.50 1.75 

WJMB 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 225 1575 9.00 
Brookhaven Broadcasting Co.. 217 West Chickaanaw 

St., Brookhaven, Miss. 39601. Phone 601-833-8911. 
I. PERSONNEL 

General Manager -Aubrey H. Felder. 
Traffic Manager -Wilma Abrams. 
Program Director -Karl Austin. 

2. REPRESENTATIVES 
Cowl..wel l Radio Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1390 kc. 

Non -directional. 
Operating schedule: 5:30 am 10:00 pm weekdays; 8:00 
am-1n:nn pm Sun. CST. 

4. AGENCY COMMISSION 
15/9 net time only. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, 3a. 9b, 9d, 5. 6a, 7b. 8. 
Rate Protection: 10h. 11h. 
Basic Rates: 22b. 23a, 29b, 25a, 26, 29a. 
Contracta: 40a, 45. 48. 47a. 
Comb. ; Cont. Discounts: 60b, 80k, 61a, 01b, 82b, 82e. 
Cancellation: 71h. 73a. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective August 1, 1980. 
Rates received July 11, 1960. 

S. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 156x 

1 min. _....._.... 2.50 2.00 1.75 1.50 1.25 
30 sec 2.00 1.75 1.50 1.25 1.00 

CANTON 
Madison County -Map Location D-8 

See EROS consumer market map and data at begin- 
ning of the Stet. 

WMGO 
1053 

Media Code 4 225 1680 7.00 
Canton Broadcasting Co., Box 182. Canton, Miss. 

39040. Phone 859-2373. 
I. PERSONNEL 

General Manager -James Loftin. 
Commercial Manager -Noel Pass. 

MISSISSIPPI 
2. REPRESENTATIVES 

Breen & Ward. 
3. FACILITIES 

1,000 w. days; 1370 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards appl . 
General: lb. 2b, 3b, 4a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 15b. 
Basic Raba: 20b. 21d, 22a, 23a, 24b, 25a, 28. 27, 

28a, 29a, 30, 31, 32a, 33b. 
Contracta: 40a, 41, 42e. 43, 44a, 45, 46. 47a. 48, 49, 

50, 51e. 
Comb.; Cont. Discounts: 80b. 60e, 601, 81e, 82b. 
Cancellation: 70a, 70c, 71a. 72, 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Ratee effective June 1, 1980. (Card No. 2.) 

Card received Ms7 3. 1960. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 hr. 1/4 hr. 5 min. 1 min. 
1 time__ ..... 30.00 15.00 7.50 5.00 

7. PACKAGE PLANS 
ANNOUNCEMENT PACKAGE PLANS 

Per week: Each Each 
5 times _. 4.50 20 times 8.00 

10 times._-__._._ 4.00 80 times 2.50 
15 times..._......-_ 8.50 

20 or 30 second spots -75% of applicable 1 -minute 
rate. 
8 or 10 second ID's -50% of applicable 1 -minute rate. 

CENTREVILLE 
Amiss County -Map Location C-9 
Wilkinson County -Map Location B-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLBS 
1951 

nAn 

Media Code 4 225 1785 4.00 
La -Miss Broadcasting Co., Box 9728. Hwy. 24. 

Centreville. Miss. 39831. Phone 645-2881. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -E. Al Robinson. 
3. FACILITIES 

250 w. days; 1580 kc. Non -directional. 
Operating schedule Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, la. 2b, 3a, 3e, 4a, 9d. 5, 6a. 7b. 
Rate Protection: 15a. 15b. 16. 
Basic Rates: 20b. 21a, 21b, 21c, 22b, 23a, 24e, 25a, 

28, 28b, 28e, 29b, 30. 
Contracts: 40a. 44a. 44b. 45, 46. 51a, 51b. 51e. 
Comb.; Cont. Discounts: 60h, 80d, 60f, 801, 61a,- 61e. 

62d. 
Cancellation: 70d. 71b, 72, 73a. 
Prod. Services: 80, 82. 
A®linted with KBS Radio Network. 

TIME RATES 
Rates effective 

Rates ecelved February 27. 1963 
Rev. rates for announcements received April 21. 1965. 

S. SPOT ANNOUNCEMENTS 
1 ti._ .............._...__._... 4.00 52 ti - 3.25 
13 U._...___ 3.75 158 ti._..-._-........_....... 3.00 
26 ti 3.50 280 ti. _. 2.75 

S. PROGRAM TIME RATES1 hr 1/2 hr 1/44 hr 5 min 
1 ti _. 40.00 20.00 10.00 5.00 

13 t1._ -_.._.._......__.._..-_. 34.00 18.00 9.00 4.75 
28 ti ..............___.. 28.00 16.00 8.00 4.50 
52 ti _.....__.._ ................... 20.00 14.00 7.00 4.00 
156 ti 

_ 
20.00 12.00 8.00 3.50 

280 tl_.._........_. 19.00 10.00 5.50 8.00 

CLARKSDALE (2 AM) 
Coahoma Counts -Map Location C-3 

See EROS consumer market map and data at begin- 
ning of the State. 

WKDL 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 225 1890 2.00 
Coahoma Broadcasting Co.. Box 1216, Bobo Insurance 

Bltte., Clarksdale, Miss, 38614. Phone 601-624- 
4008. 
STATION'S PROGRAMMING DESCRIPTION 

WKDL: Programmed for general interest. 
PERSONALITIES handle all segmenta. Local news 
on hour. Editorials at :15. Agricultural weather at 
:30. MUSIC: current hits. FARM: sign -on -8:30 am 
& noon -1 pm, 38 hours weekly including interviews. 
university, county agent reporta, local agricultural 
service, on scene broadcasts, school advisories. Noon 
segment. 2 men, all talk, format same as above. 
Housewife: 8:30 am -noon & 1 pm -sign -off. Music. 
local news, editorials, women's program, club news, 
promotions and contests. SPORTS: college football. 
COMMERCIAL: 18 minutes per hour. Leased agri- 
cultural weather and market wire service. Local news 
staff. Farm Director. Contact Representative for fur- 
ther details. Recd 10/18/67. 

I. PERSONNEL 
President -Robert J. McIntosh. 

2. REPRESENTATIVES 
Devney Organiration. Inc. 
South -R. S. Crane Company, Inc. 
Canada -Andy McDermott Sales. Ltd. 

3. FACILITIES 
1.080 w. days: 1800 kc. Non -directional. 
Operating schedule: 8 am -local sunset. CST. 

4. AGENCY COMMISSION 
15ní nn time only: no cash discount. 

5. GENERAL ADVERTISING See esded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. 3a, 3b. 3e, 3d, 9a, 4d. 5. 6a. 

7h. R. 
Rate Protection: 10h, 11b. 121). 13b, 14b. 15a, 

15h, 15e. 
(This listing continued on next page) 
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MISSISSIPPI 

Clarksdale-W K D L -Continued 
Basic Rates: 2Ja. 20b. 21e, 21b, 21c, 2Id, 22a, 22b, 

23a, 24e, 25a, 26. 27, 28a, 28e. 29e, 32b, 33c. 
Contracts: 40a, 41, 42a, 42c, 43, 49a, 49b, 45, 97a, 

48, 50, 51e. 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e. 60f, 60h. 

60i. 61a, 61b, 62b. 62d. 
Cancellation: 70b. 70d, 71e, 73e, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eff 8/1/66 -Reed 6/22/66. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 5 ti 10 ti 15 t1 20 t1 25+ 
1 min. 7.00 6.50 6.00 5.50 5.00 4.50 
30 sec 5.60 5.20 4.80 4.40 4.00 8.60 
10 sec. 3.50 3.25 3.00 2.75 2.50 2.25 

8. PROGRAM TIME RATES 
I hr 1/2 1w 1/4 hr 10 min 5 min 

1 x 65 40 25 20 15 
DISCOUNTS 

13x-5% 521-12-112% 1561-20% 
26x-10% 104x-15% 260x-25% 

WROX 
1944 

Media Code 4 225 1995 9.00 
Mrs. Eunice T. Imes, Drawer 1178, Clarkadale, Miss. 

38814. Phone 601-627-7343. 
STATION'S PROGRAMMING DESCRIPTION 

WROX: Programmed to adult audience. Weather and 
agricultural programming 5-7 am. noon -1 pm. Musi- 
cal, audience participation, syndicated features 7 am - 
noon & 1-5 pm. 5 min news on hour and half hour. 
Staff newsmen and network. C and W personality 
8-8 pm. Personality Negro DJ 8 pm -12M. High 
school, college and pro baseball, football. basketball 
and golf. Coverage of all special events. Musical 
policy 5 am -6 pm middle -of -road. Farm director, 2 
personality announcers. Leased agricultural weather 
and market wire service. Contact representative for 
further details. Reed 7/14/67. 

I. PERSONNEL 
General Manager -Bob Evans (Tupelo, Miss.) 
Station Manager -Tom Reardon. 

2. REPRESENTATIVES 
Memphis, Atlanta, Dallas -C. K. Beaver & Associates. 
New York, Chicago -M. A. Sales, Inc. 

8. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 5 am -midnight daily. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered 

5. GENERAL ADVERTISING See ceded regulations 
General: 2b, 3d, 4a, 5. 
Rate Protection: 1ßb. 
Basic Rates: 29a. 
Contracta: 40e. 
Cancellation: 70a, 70d, 71a. 
Affiliated with MRS & NAS Radio Networks. 
Member: Mid -South Network, National Agitadiu 
Groups, Inc. 

TIME RATES 
Rev. No. 1 Eft 3/1/67 -Reed 8/1/67. 

6. SPOT ANNOUNCEMENTS 
1x 13x 26x 52x 150x 300x 

1 min or less 6.00 5.75 5.50 5.00 4.50 4.00 

CLEVELAND (2 AM) 
Bolivar County -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCLD 
1949 

Media Code 4 225 2100 5.00 
The Voice of the Delta. Inc., Highway 61 South. 

Cleveland, Miss. 38732. Vi 3-4091. Other studios 
in itulesille, Drew and Shelby. Miss. 
STATION'S PROGRAMMING DESCRIPTION 

WCLD: NEWS: every hour on hour. UPI audio re- 
ports. Local area news prepared by news director 
60 times weekly. Agricultural weather every hour at 
25 past hour. Farm casts 3 times daily. Professional 
baseball, 162 games. Stock market reports 6 times 
daily. High school and college football and basket- 
ball. 20 hours weekly country and western including 
grand ole opry programming. Contact Representative 
for further details. Rec'd 1/31/68. 

I. PERSONNEL 
General Manager -Clifton C. Prewett. 

2. REPRESENTATIVES 
Gene Bolles Company. 
Atlanta, Dallas, Memphis -C. K. Beaver A- Asso- 

ciates. 
FACILITIES 

1.000 w.; 1490 kc. Non -directional. 
Operatinge am-midnight. 4.AECYCOMMISßO 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 9a, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10a, lla, 12a, 13e. 14e. 
Basic Rates: 22a, 22b, 23e, 29b, 25a, 26, 28a, 29a. 
Contracts: 40e, 42b, 45, 46. 47a. 
Comb.; Cont. Discounts: 60e. 61b, 61e, 62b, 62e. 
Cancellation: 71b, 73a. 
Affiliated with NAS Radio Network. 
Member: Southeastern Key Market Network. National 
AgRadio Groups, Inc. 

TIME RATES 
Rates effective May 1, 1960. 

Rates received April 26. 1960. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 1 min. 30 sea 
1 time.... 60.00 36.00 24.00 5.00 3.50 

13 times.. 57.00 34.20 22.80 4.75 8.30 
28 times_ 54.00 32.40 21.80 4.50 8.10 
52 times.. 51.00 30.60 20.40 4.25 2.90 

104 times.. 48.00 28.80 19.00 3.80 2.65 
156 times.. 96.00 27.00 18.00 3.40 2.45 
3i2 times.. 44.00 28.25 17.25 3.00 11.25 

WDSK 
1958 

Media Code 4 225 2205 2.00 
Tony Conguista, Drawer 1086, Cleveland, Miss. 38732. 

Phones 893-5351, 843-5352. 
Other studios -Drew Studio II. 

I. PERSONNEL 
President -Tony P. Congulsta. 
General Manager -V. S. Robinson. 

2. REPRESENTATIVES 
New York, Philadelphia, Chicago -Continental Radio 

Sales. 
R. S. Crane Company. Inc. 

3. FACILITIES 
1,000 w. days; 1410 kc. Non -directional. 
Operating schedule: 4:45 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15% on timo only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 3a, 4a, 5, 6a, 8. 
Rate Protection: 10e, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20b. 21c, 22a, 23b, 29a, 25c, 26, 27, 

28b, 30, 32e, 33b. 
Contracts: 40a, 41, 42b, 43, 45, 46, 47a, 48, 49, 50, 

51b. 
Comb.; Cont. Discounts: 80e. 01b, 62a. 
Cancellation: 70b, 70e, 71b, 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective January 1, 1959. (Card No. 5.) 

Card received March 11, 1959. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti 5.00 52 ti._._.__....__.._.._._ 4.25 
13 ti. _ - 4.75 130 ti..._..._._.-_.-__ 3.75 
26 ti 4.50 260 IL.___..._...- 8.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti..._......_.._..-_._._ 60.00 36.00 24.00 18.00 12.00 
13 tl._.._ 57.00 34.20 22.80 17.10 11.40 

54.00 32.40 21.80 16.20 10.80 
52 tl...._..._ ___ 51.00 30.60 20.40 15.30 10.20 
130 48.00 28.80 19.20 14.40 9.60 
260 ti 45.00 27.00 18.00 13.50 9.40 

COLUMBIA (2 AM) 
Marion County -Map Location D-9 

See SRDS consumer market map and data et begin- 
ning of the State. 

WCJU 
1946 

Media Code 4 225 2310 0.00 
LVCJU, Inc., Box 472. Columbia, Miss. 39429. Phone 

736-2616. 
I. PERSONNEL 

President -Lester Williams. 
Station Manager -Clifford Chance. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 5:00 am -10:00 pm weekdays; 
7:00 am -6:10 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
General: la. 3e, 3b, 4b, 9d, 5, 6e, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 23a, 29a, 28b. 
Contracts: 40b, 40c, 46. 
Comb.; Cont. Discounts: 62e. 
Cancellation: 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective November 1, 1954. 
Rates received November 1. 1954. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I hr. 1/2 hr. 1/4 dr. 5 min. Ann. 

I time.... 35.00 20.00 8.00 4,00 
27 times.. 38.00 22.80 15.40 7.80 3.80 
53 times.. 87.00 22.20 15.2^ 7.40 3.70 

105 times_ 36.00 21.60 15.00 7.20 3.60 
209 times.. 35.00 21.00 14.80 7.00 8.50 
366 or more 

times.. 34.00 20.40 14.60 8.80 3.40 
Announcements cannot be combined with programs to 
earn frequency discount. 

WFFF 
1961 

Media Code 4 225 2415 7.00 
Haddon Enterprises, Box 569, Main St., Columbia, 

Miss. 39429. Phone 601-736-2678. 
I. PERSONNEL 

President -Lester Haddon, 
Station Manager -Dave Martin. 

3. FACILITIES 
1.000 w. days; 1360 kc. Non -directional. 
Operating schedule: Sunrise -local sunset daily. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, Sa, Sb, 3d, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11h, 12g, 13g, 14g. 
Basic Rates: 20b, 21a, 24b, 25a, 28a, 28c, 29a. 
Contracts: 40a, 44a. 49b, 45, 47a, 50. 51c. 
Comb.: Cont. Discounts: 60a, 61e, 61b. 
Cancellation: 71e, 72, 73a, 73b. 
Prod. Services: 82. 

TIME RATES 
Rates effective March 1, 1966. 

Rates received January 26, 1966. 
6. SPOT ANNOUNCEMENTS 

1 U 13 ti 26 ti 52 ti 156 ti 
1 min. 5.00 4.50 4.00 3.50 3.00 

8. PROGRAM TIME RATES 
1 t 13U 26ti 

1 hr 50.00 45.00 40.00 
1/2 hr 30.00 27.00 24.00 
1/4 hr..._..._._....__ 18.00 18.00 14.00 
3 min.___ 8.00 7.25 6.50 

52U 156ti 
35.00 30.00 
21.00 18.00 
6.50 4.00 
5.75 5.00 

COLUMBUS (2 AM) 
Lowndes County -Map Location O-5 

See $11115 consumer market map and data at begin- 
ning of the State. 

WACR 
1950 

Media Code 4 225 2520 4.00 
James 9V. Eatherton, Box 1078, WACR Bldg., Co- 

lumbus. Miss. 39701, Phone 601-328-1050, 
I. PERSONNEL 

Owner and Gen'l Mgr. -J. W. Esthetics. 
Women & Progr. Dir. -Eva Eatherton. 
Commercial Manager -Jim Eatherton, III. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Southwest -Mario Messina Company. 

9. FACILITIES 
1,000 w. days; 1050 he. Non -directional. 

Operating schedule: Sunrise -local sunset. 
4. AGENCY COMMISSION 

15%: no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

General: 3b, 4a, 9d, 8a. 
Rate Protection: lOb, 11b, 12b, 13b, lib. 
Basic Rates: 22a, 23a. 
Contracts: 40a. 46. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 71e, 73a. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective 

Rates received December 30, 1957. 
8. SPOT ANNOUNCEMENTS 

1 MINUTE 
26 ti 4.50 150 ti 4.00 
52 ti .__..._......_._ 4.25 300 tL _....._____.__ 3.75 

8. PROGRAM TIME RATES 
1 he 1/2 hr 1/4 hr 5 min 

1 ti _. 60.00 36.00 24.00 10.00 
13 ti _ 57.00 34.20 22.80 9.50 
26 ti._.._.._.,..._... 54.00 32.40 21.00 9.00 
52 ti .... 51.00 30.80 20.40 8.50 
150 tL ........... _._..... _______ 48.00 28.80 19.20 8.00 
300 ti 45.00 27.00 18.00 7.50 

10. SPECIAL FEATURES 
Political -1 minute, cash in advance, 5.00. 

WCBI 
1940 

Media Code 4 225 2625 1.00 
Columbus Broadcasting Co., Inc.. Box 271, 512-1/2 

Main St Columbus, Miss. 39701. Phone 328-7271. 
Other studio -Mississippi State College for Women: 

I. PERSONNEL 
General Manager -Bob Evens. 
Station Manager -Jack Cochran. 
Assistant Manager -Ruby J. Latham. 

2. REPRESENTATIVES 
M. A. Sales Company. Inc. 
Southeast -C. K. Beaver and Associates. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 550 ke. 

Directional -Separate patterns day and night. 
Operating schedule: 4 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3d, 4a. 5. 
Rate Protection: 15b. 
Basic Rates: 29a. 
Contracts: 40a. 
Cancellation: 70a. 70d, 71a. 
Affiliated with MRS. 
Member: Mid -South Network. County Music Network. 

TIME RATES 
Eff 4/1/61 -Reed 12/22/65. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

52 ti F 00 300 ti ....__..__..__._ 4.00 

CORINTH 12 AM) 
Alcorn Count' -Map Lccatlon G-2 

See SRDS consumer market map and data at begin- 
ning of the Plate. 

WCMA 
1945 

R A B 
Subscriber to the NAB Radio Code 

Medie Code 4 225 2730 9.00 
The Corinth Broadcasting Co., Inc., Box 471, Ray 

Bldg., Corinth. Miss. 38834. Phone 601-286-5575. 
STATION'S PROGRAMMING DESCRIPTION 

WCMA: Programmed for adults and young adults. 
NEWS: Network news 10 min hourly on hour, fol- 
lowed by local and regional news to quarter hour. 2 - 
man local news staff. Locally oriented news and 
events. Local voices of news -makers and actualities. 
MUSIC: Middle-of-the-road singles and albums, pop 
rock from Billboard Top 100. SPORTS: Local high 
school, college football and basketball, major league 
baseball. COMMERCIAL POLICY: 4-1/2 minutes 
per 15 minutes, maximum 18 minutes per hour. Con- 
tact Representative for further details. Recd 4/1/68. 

I. PERSONNEL 
Exec. Vice-Pres.-J. Kenneth Manton, 
General Manager -John E. Belt 
Sales Manager -Emory Price. 

2. REPRESENTATIVES 
National & Regional Sales -Call Jim Hoppers collect. 

Jackson. Tenn. 901-427-9611. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1230 kc. 
Non -direct tonal. 

Operating schedule: 5 am -midnight. CST. 
4. AGENCY COMMISSION 

15/0: 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 2b, Sa, 3d. 9a, 4d. 5, Sa. 7b. 8. 
Rate Protection: 10e. lle, 12e, 13c, 14e, 15a, 15b, 16. 
Basic Rates: 20a, 21a, 22a, 22b, 23a, 24b, 25a, 26. 

29a. 30. 33a. 
Contracta: 40e. 42a, 92d, 44b, 45, 46, 47a, 48, 51e, 
Comb.; Cont. Discounts: 60b, 60d. 60e. 60f, 60i. 61a, 

62b. 62d. 
Cancellation: 70e, 70e, 71e. 72, 73a, 73b. 

Prod. Services: 80, 81. 
Affiliated with American Information Network. 
Member: The Dixie Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 1/1/68 -Reed 11/29/67. 
8. SPOT ANNOUNCEMENTS 

I min () 1 min 
1 x. 4.70 3.75 260 ...... 2.65 
28 x_ 4.10 3.30 312 x.-_._..-._._ 2.35 
52 a_ ...... 3.80 3.05 520 x...._......__ 2.25 
104 x. 3.50 2.80 780 x..._._...._ 2.10 
156 

xx 

3.25 2.60 1000 z_..._.___ 2.05 

8. PROGRAM) cT 
less. IE RATES 

lx 26x 52x 104x 156x 
1 hr ._ 70.60 53.00 35.30 30.60 27.00 
1/2 hr 35.25 31.60 18.80 16.50 15.30 
1/4 hr 23.50 21.20 11.75 10.60 10.09 
10 min_ 17.65 15.90 9.40 8.25 7.35 
5 min 14.10 12.70 6.45 5.90 5.00 

(s) 
2.10 
1.90 
1.75 
1.70 
1.60 

260x 
23.50 
11.75 

8.25 
6.15 
4.40 

WKCU 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 225 2835 6.00 
Progressive Broadcasting Co., Hwy 72 E., Corinth. 

Miss. 38834. Phone 601-286-8451. 
I. PERSONNEL 

Owners & Operators -James D. Anderson & Frank F. 
Hinton. 

Station Manager -Jerry Robbins. 
3. FACILITIES 

1,000 w- days: 1350 he. Non -directional. 
4. AGENCY COMMISSION 

15/0 net time only. 
5. GENERAL RATE POLICY 

TIME RATES 
Eff- Itec'd 9/30/66. 

6. SPOT ANNOUNCEMENTS 
Ix 131 261 52x 150x 260x 

1 min 4.50 3.75 3.00 2.25 1.75 1.50 
8. PROGRAM TIME RATES 

Ix I9x 26x 52x (30x 260x 
1 hr..... ...... 35.00 32.50 30.00 27.50 25.00 22.50 
1/2 hr 20.00 19.00 18.00 17.00 16.00 15.00 
1/4 hr 14.00 13.25 12.50 11.25 10.50 9.25 
10 min 9.00 8.25 7.50 6.75 6.00 5.25 
5 min 6.50 6.00 5.50 5.00 4.00 3.50 

FOREST (1 AM; 1 FM) 
Scott County -Map Location E-7 

See SRDS consumer market map and data et begin- 
ning of the State. 

WMAG 
1955 

Media Code 4 225 2940 4.00 
Scott County Broadcasting Co., Box 188, WMAG 

Bldg.. Forest, Miss. 39074. Phone 7001. 
I. PERSONNEL 

Gen'l & Commercial Mgr. -Hugh Hughes. 
3. FACILITIES 

500 w. dgays; 860 kc. Non -directional. 

4. AGENCY COMMISSION 
15/0; 

sunset. CST. 

15/0: 10th of following month. 
5. GENERAL RATE POLICY 

Affiliated with EBB Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eff Recd 5/13/66. 

8. SPOT ANNOUNCEMENTS 
Ix I9x 26x 52x 156x 260x 

I min 3.50 3.00 2.75 2.50 2.25 2.00 
30 seconde -75% of applicable 1 -minute rate. 
10 seconda -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
1/4 hr: 300% applicable 1 -minute rate. 
5 min: 150% applicable 1 -minute rate. 

WQST (FM) 
1965 

Media Code 4 225 3045 1.00 
Scott County Broadcasting Co., Inc., Drawer B. 

Forest. Miss. 39074. Phone 469-3701. 
I. PERSONNEL 

Gen'l & Commercial Mgr. -Hugh Hughes. 
3. FACILITIES 

ERP 28,500 w. (vert.). 28,500 w. (borin.); 92.5 mc. 
Operating schedule: 5 ans -11 pm. CST. 
Antenna ht.: 210 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time; payable 10th of following month. 

5. GENERAL RATE POLICY 
Affiliated with MRS. 

TIME RATES 
Eff 6/1/66-Rec'd 6/13/66. 

6. SPOT ANNOUNCEMENTS 
Ix I9x 26x 52x (56x 260x 

1 min 3.50 3.00 2.75 2.50 2.25 2.00 
30 seconds -75% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
1/4 hr -300% of applicable 1 -minute rate. 
5 min -150% of applicable 1 -minuta rate. 

FULTON 
Itawamba County -Map Location G-3 

See S1tDS consumer market map and data at beginning 
of the State. 

WFTO 
1967 

Media Code 4 225 3105 3.00 
Itawamba County Broadcasting Co., Box 587. Hwy. 

25, S. Fulton. Miss. 38843. Phone 601-862-3191. 
I. PERSONNEL 

Pres. & Comm'l Mgr. -Gene Sisk. 
General Manager-Ivous T. Sisk. 
Assistant Manager -Joel Camp. 

3. FACILITIES 
1,000 w.; 1330 ke. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. Payable 10th of month. 
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Fulton -W F T 0 -Continued 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2b, 3a, 3b, 3d. 4e, 4d, 5, 6n, 7b, 8. 
Rete Protection: 10f, 11f, 12f, 13f, 14f. 15a, 15b. 
Basic Rates: 2013. 2'1a, 24e, 25e, 28c, 33d. 
Contracte: 41, 42d, 44a, 45. 46, 48. 
Comb.; Cont. Discounts: 60b, 82e. 
Cancellation: 70a, 70d, 72, 73e. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME. 

Eff-- Rec'd 7/31/68. 
6. SPOT ANNOUNCEMENTS 

(Based on 30 day period) 
I ti 10 t 15t 20 ti 25tI 30 ti 

1 min 2.00 1.75 1.85 1.50 1.25 1.00 
8. PROGRAM TIME RATES 

(Based 
In 

30 d 
tl 15 tI 20 

period) 
25 ti 90 ti 

1 hr.- 30.00 27.00 25.00 22,50 20.00 15.00 
1/2 hr...._ 18.00 15.00 14.00 11.00 9.00 8.00 
1/4 hr 7.00 6.50 5.50 5.00 4.50 4.00 
10 min.__ 6.00 5.00 4.50 4.00 3.50 3.00 
5 min 5.00 4.50 4.00 3.00 2.50 2.00 

GREENVILLE (3 AM; 1 FM) 
Washington County -Map Location B-5 

See SItDA consumer market map and data at begin 
ning of the State. 

WDDT 
1958 

Media Code 4 225 3150 9.00 
Clearwater Broadcasting Corp., 207 Main St., Green- 

ville. Miss. 38701. Phone 601-332-0526. 
I. PERSONNEL 

General Manager -John T. Gibson. 
Station Manager -James P. Karr. 

2. REPRESENTATIVES 
Bal Walton & Company, Inc. 

3. FACILITIES 
1,000 w. days; 900 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
159 oc time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 21). Sa, Sb. 3d, 4a, 4c, 5, 6a. 7b, 8. 
Rate Protection: 10e. 11e, 12e, 13e, 14c, 15b. 
Basic Rates: 20a, 21a, 21e, 23a, 24b, 25a, 26, 27. 

28a, 29a, 33a. 
Contracts: 40a, 41. 42b, 42d, 44a, 45. 48, 47a. 

50. 51a. 
Comb.: Cont. Discounts: Bob. 60e, 60f, 61a. 62b. 62d. 
Cancellation: 70e. 70e. 71e. 73a. 
Prod. Services: 80, 81. 82. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Rates effective September 1, 1963. (Card No. 5.) 

Card received September 3, 1963. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti..........._._.._......_. 5.00 104 ti 4.25 
28 t1._.._.._.._..._ 4.75 156 ti 4.00 
52 it 4.50 312 ti 8.75 

7. PACKAGE PLANS 
13 -WEEK PACKAGES 

PER WK: 1 min 80 sec 10 sec 
10 ti.____..-..._..._...._..-.._._....... 42.50 34.00 21.50 
15 tl_..__.._....._..._.._...._..__.._...._ 80.00 48.00 80.00 
23 ti._._..._._...._._ -..._. .._ 93.75 75.00 46.25 
50 tt._..._....... _..... _.. -._..._..__ 175.00 140.00 87.50 
1 -minute. 30 -second and 10 -second spots may be com- 
bined if 80% nr more are minutes. 

8. PROGRAM TIME RATES 
1 U. 26 ti. 52 ft. 104 ti. 156 ti. 812 ti. 

1/2 hour._... 50.00 28.50 27.00 25.50 24.00 22.50 
1/4 hour 20.00 19.00 18.00 17.00 18.00 15.00 

5 minutes 10.00 9.50 9.00 8.50 8.00 7.50 

WESY 
LELAND 

Independent Negro 
City of license -Leland, Miss. 
Greenville o®ce-110 North Poplar St. 
See listing under Leland. Miss. 

WGVM 
1948 

Country Independent 

A DevId M. Segal Station 
Media Code 4 225 3255 6.00 
Mid -America Broadcasting Co., Inc., Box 247. 118 

South Broadway, Greenville, Misa. 38701. Edison 
4-4559 
STATION'S PROGRAMMING DESCRIPTION 

WGVM: Programmed for adulta and young adulta. 
Five air personalities emcee entire operation. Coun- 
try and western music and news with news every hour 
at :55. Farm and agriculture weather reports 5 
times daily. Farm report during noon hour. SPORTS 
report 5 times daily. Community service announce- 
ments 5 times daily. Sun morn devoted to negro 
programming. Personalities available for remote pick- 
ups. Football scoreboard Sat afternoons. Contact 
Representative for further details. Ilec'd 7/7/87. 

I. PERSONNEL 
Pres. & Gen'1 Mgr. -David M. Regal. 1728 Sherman 

St.. Denver, Colo. 80203. Phone 303-534-8137. 
Station & Commercial Manager -Jack Stull. 
Program Director -Art Baca. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 
Southeastern States -R. S. Crane Company, Inc. 

3. FACILITIES 
5.000 w. days; 1260 ke. Non -directional. 
Operating schedule: 5:30 am -heal sonnet. EST. 
Partial simulcast operation. Simulcast 6 am -loyal 
sunset. For non -simulcast facilities case WGVM-FM. 

4. AGENCY COMMISSION 
15/0: net on time. 

5. GENERAL ADVERTISING See ended regulation 
NAB Radio Code Advertising Standards apply. 
General: la, 21). 3d, 4a, 4d. 5, 0a, 7b, 8. 
Bate Protection: 10e. lla. 12a, 13d. 14a. 15a, 16. 
Basis Rates: 20b, 21a, 22a, 22b, 23e. 24e, 26, 28e, 

29a. 
Contracta: 40a, 92a, 43, 44b, 45, 48, 47a, 48, 49, 50, 

51a. 
Comb.: Cont. Discounts: Bob. 
Cancellation: 70a. 70e. 71a, 72, 73e. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Eft 5/1/87-Rec'd 4/8/67. 

8. SPOT ANNOUNCEMENTS 
PER WK: Open 6 t 12tí 18t1 
1 mla...._..-.-..._...--.._. 8.00 7.00 6.00 5.00 

5.25 4.50 3.75 
10 sec.-..__._._..-_._..__... 4.00 3.50 3.00 2.50 

DISCOUNTS 
13-25 wk -5% 26-52 wk -10% 

8. PROGRAM TIME RATES 
Open 52x 104X 156x 512x 

1 hr _._ 60.00 55.00 50.00 ..-.. 
1/2 hr ...-..... 35.00 32.50 30.00 27.50 25.00 
1/4 hr.... ....... 24.00 22.00 20.00 18.00 16.00 
5 min...-_.-._. __._ 12.00 11.00 10.00 9.00 8.00 

10. SPECIAL FEATURES 
Newscasts: At :55. 
PER WK: 5t1 
4 wk (minimum).......__..... 11.00 
13 wk..__....._....._.......... 8.50 

6 ti 10 ti 12 t1 
18.00 9.50 9.00 
8.00 7.50 7.00 

WGVM-FM 
1967 

Media Code 4 225 3300 0.00 
Mid -America Broadcasting Co., Inc.. 118 S. Broad- 

way, Greenville. Miss. 38701, Phone 601-334-4559. 
I. PERSONNEL 

Pres. & Gen'1 Mgr. -David M. Segal, 1728 Sherman 
St.. Denver. Colo. 80203. Phone 303-534-8137. 

Station Manager -Jack R. Stull. 
Sales Manager -Joe Ray. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 
Southeastern States -R. S. Crane Company, Inc. 

3. FACILITIES 
ERP 50.800 w.: 100.7 mc. 
Operating schedule: 6 am -10 pm. CST. 
Antenna ht.: 205 ft. above average terrain. 
Partial simulcast operation. Operated separately 
loyal sunset -I0 pm. For simulcast facilities see 
WGVM. 

4. AGENCY COMMISSION 
15/0; time only. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 4a. 4d, 5. 6a. 7h. 8. 
Rate Protection; 10d, ltd, 12d, 13d. 14d, 15a, 15b, 

16. 
Baste Rates: 20a. 21a, 22b, 23e. 24c, 25a, 26. 27. 

28e. 29a, 30. 33a. 
Contracts: 40a, 41, 42a, 43, 446. 45, 46, 4714 48. 

49. 50. 51a. 
Comb.: Cont. Discounts: 60b, 610. 62b. 
Cancellation: 70b, 70d, 71a. 72. 73a. 
Prod. Services: 80. 81. 82. 

TIME RATES 

Rates are identical to WGVM. See that listing. 

WJPR 
1939 

Subscriber to the NAB Radio Code 
Media Code 4 225 3360 4.00 
WJI'It Radio, P. O. Box 540. 120 S. Poplar, Green. 

ville. Miss. 38702. Ed 5-2617. 
I. PERSONNEL 

General Manager -Brute Gresham. 
Sales Manager -John K. Gresham. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Southern --C. K. Beaver & Associates. 

3. FACILITIES 
1.000 w. days, 500 w. night; 1330 kc. 

Directional -night only. 
Operating schedule: 5:00 a.m. to midnight. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See eoded regulations General: la. 3a, 4a. 9d. 5. 6a, 7a, 8. Rate Protection: 10h, 11h, 12h. 13h. 14b. Basic Ratea 23e. 24h. 25a, 28a, 29a.. 
Contracte: 40a. 46. 47a. 
Comb.: Cont. Discounts: 60b, 61a, 61b. 
Cancellation 71a. 73a. 
Affiliated with MBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Raies effective October 1. 1960. 
Rates received October S. 1960. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

Per week: 1 wk. 13 wks. 28 well. 52 wks. 
5 tlmes....._..._ 5.50 5.00 4.50 4.00 

10 times._.....-._. 5.25 4.75 4.25 3.75 
20 times 5.00 4.50 4.00 3.50 
30 times_ ...... ..__ 4.75 4.25 3.75 3.25 
5n times ._ 4.50 4.00 3.50 3.00 
30 seconds -70% of 1 -minute rate. 

8. PROGRAM TIME RATES 
5 -MINUTE FEATURES 

Per week: 13 wks. 26 wks. 52 wire. 
5 times..._..._ __ 8.00 7.50 7.00 

10 times - 7,75 7.25 6.75 
15 times.. -_ 7.50 7.00 6.50 
20 times.-......._...._. 7.25 6.75 6.25 

GREENWOOD (3 AM; 1 FM) 
Lenore County -Map Location D-4 

See 5111)S consumer market map and data at begin- 
ning of the State. 

WA BG 
1950 

Media Code 4 225 3485 1.00 
Greenwood Broadcasting Co., Inc.. P. O. Box 408, 

206 W. Claiborne St., Greenwood, Mise. 38931. 
I. PERSONNEL 

General Manager -Cy N. Bahakel. 
Station Manager -Andrew Lee. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 960 kc. 

Directional -night only. 
Operating schedule: 5:29 a.m. to 10:30 p.m. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a. 22b, 23a, 24b, 25a, 26, 28e, 29a. 
Contracts: 40e, 97e. 
Comb.: Cont. Discounts: Bob, 61e. 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Rates effective March 16. 1966. 
states received March 21, 1986. 

6. SPOT ANNOUNCEMENTS 
100 20 100 
wds wds wds 

1 ti...._.- 6.50 5.50 104 ti._..____. 5.00 
13 ti ....... 156 ti.__.._... 4.75 
18 tl_._.._.._.-. 6.00 5.00 208 
26 ü..._.._..__- 5.50 4.50 260 ti.____.- 4.50 
62 it 5.25 4.25 312 4.00 

7. PACKAGE PLANS 
1 MINUTE PACKAGE RATES 

PER WK: 5 ti 10 ti 
1-25 wk. 5.00 4.50 
26-51 wk. __.__. 4.75 4.25 
52 wk. 4.50 4.00 
30 -second or lees -80% of minute rate. 
10 -second or less -50% of minute rate, 

8. PROGRAM TIME RATES 
1 hr 

1 ti ....... 45.00 
13 ti..._.._.._ _....-....._... 42.50 
18 tl..._......_ _...»._.........._... ..._... 
26 ti...._._..___-._._....__... 40.00 
52 U..._..-.._ -_.....»....._.. 38.50 

20 
ade 

4.00 
8.75 

3.50 
8.25 

20 t1 
4.00 
3.75 
8.50 

1/2 hr 1/4 hr 5 min 
30.00 18.00 11.00 
28.50 15.80 .-... 
27,00 15.50 
26.50 15.40 
25.50 15.20 

158 - _-_... __... 
208 ti _._.-_.....-_... 34.50 25.00 15.10 
240 tl...-...__......_.._.._._.-. ..._... ..._... -..-. 
312 tl._.... 34.00 24.50 15.00 

WGRM 
1937 

NBC Radio Network 

10.00 
9.50 
9.00 
8.50 
8.00 

7.50 
6.75 

Subscriber to the NAB Radio Code 
Media Code 4 225 3570 8.00 
F. C. Ewing, Box 553, Greenwood. Miss. 38930. 

Phone 453-1240. 
I. PERSONNEL 

General Manager -F. C. Ewing. 
Sta. & Com'l Mgr. -Clay Ewing. 
News Director -Tom Ewing. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
Southern -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 5:30 am -10:35 pm CST. 

4. AGENCY COMMISSION 
15/0 time only: invoices mailed ou 1st and nut. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 3a, 3b, 4a, 4d, 5. 6a. 
Basic Rates: 22a, 22b. 23a, 29a. 
Contracta: 40a, 44a, 94b, 45, 46, 48. 
Prod. Services: 82. 
Affiliated with NBC. 
Member: Country Music Network. 
Maximum time between programs to arrive at rate 1s 
one week. Service must be used within one month. 

TIME RATES 
Elf 7/1/68-Rec'd 7/29/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 158x 3I2x 

1 min 7.00 6.50 6.25 6.00 5.50 5.25 
30 sec: 75% of 1 -min. 

8. PROGRAM TIME RATES 
1 hr 75.00 1/4 hr ... __ 22.50 
1/2 hr 40.00 

DISCOUNTS 
3 months 10% 
6 mnntha ................._..._......_...__...._.-.._.._.._ 15% 

12 months...._..._-__...... _ 20% 

WLEF 
1963 

Media Code 4 225 9675 5.00 
Kathleen E. Stutta, 301-1/2 W. Market. Suite 30, 

Greenwood. Mise. 38930. Phone 453-3881. 
I. PERSONNEL 

President -A. B. Stutta. 
General Manager -Ben F. Allen. 
Program Director-Gr^g Allison. 

2. REPRESENTATIVES 
Bernard I. Ochs Co. 

3. FACILITIES 
1,000 w.: 1540 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL RATE POLICY 
Member: National AgRadio Groups, Inc. 

TIME RATES 
No. 2 Rif 4/1/68 -Reed 7/17/68. 

6. SPOT ANNOUNCEMENTS 
lx 52x 156x 260x 520x 780x 1040x 

1 min 4.50 4.25 4.00 3.75 3.50 3.25 3.00 
30 sec 3.60 3.40 3.20 3.00 2.80 2.60 2.40 
10 sec 2.25 2.12 2.00 1.87 1.75 1.82 1.50 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGE 

PER WK: IO tl 20 t1 90 ti 40 11 

1 min 3.50 3.25 3.00 2.75 
30 sec 2.80 2.60 2.40 2.20 

MISSISSIPPI 

WSWG (FM) 
1905 

FIMD 

Media Code 4 225 3780 3.00 
Dixie Broadcasting Co.. Inc., Box 885. Browning 

Rd., Greenwood, Miss. 38930. Phone 601-453-2174. 
I. PERSONNEL 

President -Charles D. Saunders. 
Chief Engineer -Keith Worrell. 

2. REPRESENTATIVES 
R. B. Crane Company, Inc. 

3. FACILITIES ERP 100,000 w.; 99.1 me. 
Operating schedule: 24 hours daily. CST. 
Antenna ht. 250 ft. above average terrain 

4. AGENCY COMMISSION 
15/2 time: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3c. 3d. 4d, 6a, 7b, 8. 
Rate Protection: 10b. 11b, 12b, 131, 14b. 15e. 
Basic Rates: 21a. 22a, 23a, 24c, 25a, 28a, 29a. 
Contracts: 40a, 42b, 42d, 44b, 45, 48, 47a, 50. 
Comb.; Cont. Discounts: Boa. 61a. 
Cancellation: 70a. 70e, 71a, 72. 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective January 1. 1965. (Card No. 1.) 

Card received July 19, 1965. 
7. PACKAGE PLANS 

WEEKLY SPOT PACKAGES 
PER WK: 1 min 30 see 1 min 30 see 
7 ti......._...__. 5.00 3.00 28 ti__-___ 4.00 2.40 
14 ti 4.50 2.70 

MONTHLY SPOT PACKAGES 
80 U_.._._ 3.50 2.23 120 ti 3.25 2.00 

CLASS B PACKAGE SPECIALS 
(11:00 pre -6:00 am) 

15 tl..._-....._... 1.50 1.00 30 ti..._.._ _... 1.25 .90 
WEEKEND SPOT PACKAGES 

15 ti 
(Fri, Sat and Sun) 

4.00 2.40 
All announcementsROS, although 25% of any pack- 
age will be scheduled in Prattle Times when avail- 
able. 

10. SPECIAL FEATURES 
NEWS RATES 

5 min 1/4 hr 5 min 1/4 hr 
1-52 ti. . 5.00 15.00 105-156 ti...... 4.00 12.00 
53-104 4.50 13.50 

TIME -WEATHER -ID ANNOUNCEMENTS 
Open rate (1 or more), ea..._.._...__......__....-.__ 1.50 
Time -Weather -ID announcements may not be com- 
bined with 1 -minute or 30 -second spots to earn fre- 
quency discounts. 

GRENADA 
Grenada County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WNAG 
1949 

Media Code 4 225 3885 0.00 
Grenada Broadcasting Co., Inc., Box 920, Grenada, 

Miss. 38901, Phone 226-1400. 
STATION'S PROGRAMMING DESCRIPTION 

WNAG: Programmed for general interest. 
NEWS: local news 8 am, noon, 5 Dm & 10 pm. 
National and state on other hours. Headlines and 
sports on half hour. MUSIC: 80% middle-of-the- 
road, 10% country and western, 10% current hits. 
FARM: news, agricultural hints and weather. 
SPORTS: high school sports, little league baseball 
end college football and basketball broadcast live. 
Contact Representative for further details. Recd 
8/21/67. 

I. PERSONNEL 
General Manager -Bob Evans, Sr, (Tupelo, Miss.) 
Station & Com'1 Mgr. -Bob Evans, Jr. 

2. REPRESENTATIVES 
M. A. Bale. Company, Inc. 

3. FACILITIES 
1,000 w. days, 250 w, nights; 1400 kc. Non -direc- 

tional. 

4. ApGENCY COMMMISSION 
a.m. to 11:00 p.m. CST. 

15/0 time only 
5. GENERAL ADVERTISING See coded regulations 

General: 2b, 3d, 4a, 5. 
Rate Protection: 15b. 
Basic Rates: 29a. 
Contracts: 40a. 
Cancellation: 70e, 70d, 71e. 
Member: Mid -South Network and Southeastern Key 
Market Network. 

TIME RATES 
Rates effective April 1, 1985. 

Rates received December 22, 1965. 
B. SPOT ANNOUNCEMENTS 

28 ti 52 ti 150 ti 800 ti 
1 -minute or less..._ 4.50 4.00 8.50 8.00 

GULFPORT 
]iarrison County -Map Location F -I1 

See Salis consumer market map and data at begin 
oing of the State. 

See Biloxi -Gulfport 

HATTIESBURG (4 AM) 
Forrest County -Map Tocation F-10 

See SIIi1S consumer market map and data at begin 
nine of the State. 

WBKH 
1954 

Media Code 4 225 3990 8.00 
Deep South Radio, Inc.. Box 1508, 805 Bay St.. 

Hattiesburg, filas, 39402. Phone 601-582-8224. 
I. PERSONNEL 

General Manager -Kenneth L. Bailey. 
Chief Engineer -Dean Evans. 
Traffic Manager -Emma Broome. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 
South -C'. K. Beaver & Associates, Inc. 
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MISSISSIPPI 

Hattiesburg -W B K H -Continued 
3. FACILITIES 

5,000 w. days; 950 kc. Non -directional. 
Operating schedule: 9:00 am to local sunset. CST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. la, 3b. 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: lob, 1lb, 12b. 13b, 14b. 
Basic Rates: 22a. 23e. 25a. 28. 28b. 
Contracts: 40a, 42a, 95, 47a. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 71b. 73a. 

TIME RATES 
Rates effective September 1. 1962. 

Rates received January 28, 1963. 
7. PACKAGE PLANS 

WEEKLY ANNOUNCEMENT PACKAGES 

Per week: (1 minute or less) 

1 time.__....__.._ 6.00 15 times ._... 9.50 
5 tlmee_.-..._.___.. 5.50 20 or more times.. 4.00 

10 times - . 5.00 
30 sec: 75% of 1 -min. 
No further discounts. 

B. PROGRAM TIME RATES 
1/2 hour._...._ ... __ 30.00 10 minutes.-..._..-. 15.00 
1/9 hour.__.__..._...- 20.00 5 minutes.._......._..... 10.00 

WFOR 
1924 

Subscriber to the NAB Radio Code 
Media Code 4 225 4095 5.00 
.1. W. Furr, 2414 W. 7th St., Hattiesburg, Mien. 

39401 Phone 601-582-5517. 
I. PERSONNEL 

General Manager -E. E. "Doc' Chasten. 
Commercial Manager -D. W. Holmes. 
Traffic Manager -Jessica Harrell. 

2. REPRESENTATIVES 
Holman Company, Incorporated. 

8. FACILITIES 
1.000 w. days, 250 w. nights; 1400 Ice. Non -direc- 
tional. 
Operating schedule: 5:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, la. 4b, 9d, 5, Oa. 7b. 
Rate Protection: 10e. Ile. 12e, 13e, 14e. 15b. 
Basic Rates: 20a, 21a, 21b, 21d, 23a. 24a. 25a, 26, 

28b. 28c, 29e, 30. 32b, 33c. 
Contracts: 90a. 42b, 42d, 44a. 94b. 46, 47a. 51a. 
Comb.: Cont. Discounts: 60a. 80e. 60f, 61a, gib, 62e. 
Cancellation: lob, 70c, 71a, 72, 73b. 
Prod. Services: 80. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 8 ER 11/1/86 -Reed 10/3/66. 

8. SPOT ANNOUNCEMENTS 
PER WK: I min 30 see 1 min 30 see 
1 ti 5.00 4.00 11 ti..._....._... 4.00 3.20 
6 ti 4.50 3.60 16+ ti_......._. 3.50 2.80 
10 sec: 50% of 1 min. 

WHSY 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 225 4200 1.00 
Hub City Broaucasting Co.. Inc., Box 1008, High- 

way 11, N., Hattiesburg, Miss. 39402. Phone 601- 
583-1741. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Charles W. Holt. 
Vice -President -Stanley Lightsey, Jr. 
Stiles Manager -Bob French. 

8. FACILITIES 
1.00tí w. days; 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 5:00 smmidnight. CST. 

4. AGENCY COMMISSION 
15/n time only: 10 days. 

5. GENERAL ADVERTISING See eoded regulations 
General: la. 2a, 3a. lb, 4a, 4d, 5. Oa, 8. 
Rate Protection: lob, lib, 12b. 13h, 14h. 
Basle Rates: 22a. 22h, 23a, 24b, 25a, 28a, 29a. 
Contracts: 40c, 45. 46. 47a, 48. 
Comb.; Cont. Discounts: 60e, 61e, 81b. 61e, 02b, 82e. 
Cancellation: 70a. 70c, 71e. 73a. 
Affiliated with American Contemporary Network. 
Affiliated with KBS Radio Network. 
Rates do not include talent or production fees. 

TIME RATES 
Rates effective January 1. 1964. 

Rues received January 6, 1964. 
O. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti......._.._.._......_..... 4.50 158 tl._........_..__._... 3.80 
28 ti........_..._.._ 4.25 260 ti..._ _...._-_ 3.50 
52 ti .. 3.7: 312 ti... _.._..._..._. 8.25 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 mit. 

1 ti._ ________ 30.00 18.00 10.00 
26 tl._.._...._............_.._..__..__.._...... 27.50 18.50 8.50 

______ 26.00 15.75 7.75 
156 ti._......._....._.__...._ _....__..._.. 25.00 14.50 7.00 
260 ti. _._..._.........__ ..._ ._. 24.00 13.75 6.75 
312 ti._ __..____......___..._....... 23.50 12.50 8.00 

wxxx 
1957 

Media Code 4 225 4305 8.00 
Echo Broadcasting Corp., Box 471, 103 Broadway 

Dr.. Hattiesburg, Miss. 39401. Phone 601-582 
2618. 
STATION'S PROGRAMMING DESCRIPTION 

WXXX: Programmed for young adults and adults. 
MUSIC: currently pcpnlar music, albums, hits from 
past 10 years. NE1VS: at :20 after and :20 before 
hour. 2 mobile news units In use. SPORTS: at 
:28-30. Weather at :10 after and :10 before hour. 
Community spotlight at :15. Farm show 6-6:30 am. 

Editorials. All segments handled by air personalities. 
Personalities available for appearances. Mobile re- 
mote studio. Emphasis en community Involvement. 
Contact Representative for further details. Recd 
8/21/88. 

I. PERSONNEL 
President-Edd CantrelL 
General Manager -Buddy Van Cleave. 
Chief Engineer -H. C. Sanford. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 
Atlanta; South, Southwest -Dora -Clayton Agency, Inc. 

3. FACILITIES 
1,000 w. days: 1310 kc. Non -directional. 
Operating schedule: 6 am -local sunset daily. 

4. AGENCY COMMISSION 
15% on time only' no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 3b, 3c, 3d, 4a, 4e. 5, Ou. 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15a, 15b, 

16. 
Basic Rates: 20b, 21a, 21b, 22a, 23b, 24b, 25a, 26, 

28b, 28c, 29e, 30, 32e, 33a. 
Contracts: 40a, 41, 42b, 43, 44b, 45, 47a, 48, 49, 51b. 
Comb.; Cont. Discounts: 60a, 601, 81e, 62b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
ER Recd 9/10/64. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti ........._. 6.00 104 t1._ 5.00 
18 U. 5.75 156 tl. 4.75 
26 ti._...__...._.__.._ 5.50 260 ti 4.25 
52 _.._.. ... . 5.25 312 tL-__. 4.00 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
20 sec: 70% of 1 -min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti...._.._.._._ ._... 60.00 36.00 24.00 20.00 16.00 
13 tl.__.._ 55.00 83.00 22.00 18.30 14.50 
26 ti._.._ 50.00 30.00 20.00 18.60 13.80 
52 tL..._ ......... 45.00 27.00 18.00 15.00 12.00 
104 ti...._. .... ___ 40.00 24.00 16.00 13.30 10.85 
156 ti _._.._ 35.00 21.00 14.00 11.60 9.15 
263 ti 28.00 17.00 11.00 9.00 7.00 
812 ti _.._... 25.00 15.00 10.00 8.30 6.65 

Advertisement 
WXXX - Hattiesburg's No. 1 station, according 

to ARB'e Hattiesburg Overnight Survey, March 4-8, 
1968. 

WXXX - 55% of the Total Listening Audience (8 
am -5:30 pm). 

Sta B 15% 
C 12% 
D 11% 

Misc. 7% 
WXXX - Programmed for Young Adults. 

Call: Gill -Perna 
South -Southeast: Dora -Clayton 

HAZ LEH U RST 
Coplah County -Map Location C-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMDC 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 225 4410 6.00 
Suulhaestern Broadcasting Co. of Mlssisetppl, High- 

way 51. North, Hasleherat. Miss. 39083. 
I. PERSONNEL 

Station \Tanager -A. M Smith. 
Rules ?Atomizer -Mai Jones. 

3. FACILITIES 
250 w. days: 1220 kr. Non -directional. 
Onereline schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL RATE POLICY 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates eieetive -. 

Rates received May R. 1953. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

l min. 
1 hr. 1 /2 hr. 1/4 hr. 5 min. nr less 

I time.... 80.00 36.00 24.00 10.00 5.00 
13 times.. 57.00 34.20 22.80 9.50 4.70 
28 times.. 54.00 32.40 21.80 9.00 4.50 
52 times.. 51.00 35 Rn 20.80 8.50 4.25 

155 times.. 41.00 28 RO 10.20 8.00 4.00 
300 tulles.. 45.00 27.00 18.00 7.50 3.75 

HOLLY SPRINGS 
Marshall County -Map Location E-2 

See BADS consumer merket map and data et begin- 
ning of the State. 

WKRA 
1966 

Subs-r'hvr en the NAB Radio Code 
Media Code 4 225 4515 2.00 
Sue A. Wallace, Box 398, Van Dorn Ave., Holly 

Springs. Miss. 38635. Phone 601-252-1110. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Sue A. Wallace. 
Sta. & Sales Mgr. -Joe J. Cassette. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
C. K. Beaver & Associates, Inc. 

9. FACILITIES 
1,000 w.; 1110 be. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
Contracte: 40a. 
Affiliated with Keystone Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME Eff-Reed 2/15/67. 

B. SPOT ANNOUNCEMENTS 
1 MINUTE OR 30 SECONDS 

1 x. 2.00 104 z. __...__-__ 1.65 
26 z...-....._ 1.85 260 x.-____......-- 1.60 
52 z. 1.75 312 z_.__._....._.._... 1.50 

7. PACKAGE PLANS 
1 min or 30 sec. flat, per ..... 1.50 

B. PROGRAM TIME RATES 
I ti 5 ti 10 tl 15 ti 30 ti 60tí 100 ti 

1 hr.-._...._... 50 30 28 26 24 22 20 
1/2 hr 25 15 14 13 12 11 10 
1/4 hr 10 10 10 10 10 10 10 
5 min 5 5 5 5 5 5 5 

HOUSTON 
Chickasaw County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCPC 
1955 

Media Code 4 225 4620 0.00 
WCPC Broadcasting Co., Box 589, Houston, Miss. 

38851. Phone 456-3071. 
I. PERSONNEL 

Gen'', Sta. & Cbmm'I Mgr. -Robin H. Mathis. 
2. REPRESENTATIVES 

South -C. K. Beaver & Aesoclatea, Inc. 
9. FACILITIES 

50.000 w. days; 940 kc. Directional. 
Operating schedule: Sunrise to local sunset. COT. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See eoded regulations 
General: 3a, 4b. 4d, 5, Oa, 7a. 
Rate Protection: 10c, 11c. 12e, 13e, 14e. 
Basic Rates: 20e. 22a, 22h. 23a. 24b, 26. 29a. 
Contracte: 40a, 42b. 46, 47a, 48. 
Comb.; Cont. Discounts: bob, 60k, 81e, 61b, 62b, 

62e. 
Cancellation: 70e. 70e, 71b, 73a. 
Affiliated with KUR and NAB Radio Networks. 

TIME RATES 
Rates effective September 15. 1964. 

Rates received October 1, 1964. 
8. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 t1 ....-._._._ 10.00 260 tt..-.-....._._._.- 7.00 
13 ti...._.._ _.._ 9.50 312 tl...._._...-_..._... 8.50 
26 ti...._..__ .... 9.00 520 tl.._..._....__...._.. 6.00 
52 ti .__ 8.50 780 ti - ._ 5.50 
104 ........ 8.00 1000 tl..._........- _. 5.00 
156 ti 7.50 
30 -second -80% of 1 -minute rate. 
10 -second -50% of 1 -minute rate. 

7. PACKAGE PLANS 
Special Discount on Spot Saturation. 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 z...._ 75 45 30 24 15 
DISCOUNTS 

13x-8% 52x-24% 158x-40% 
26x-18% 104x-32% 260x-48% 

INDIANOLA 
Sunflower County --Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WNLA 
1953 e 

A Fritts Station 
Media Code 4 225 4725 7.00 
Fritts Broadcasting. Inc., Box 687. Hays. 82E & 

49W. Indianola, Miss. 38751. Phone 801-887-1380. 
1. PERSONNEL 

Pres & Gen'l Mer. -Edward O. Fritts. 
2. REPRESENTATIVES 

South -C. K. Beaver & Associates. 
S. FACILITIES 

500 w. days: 1380 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset. CST, 

4. AGENCY COMMISSION 15% net time only. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: lb, 2b, la. 5. ßa. 
Rate Protection: 10b. llb. 12b, 131), 14b, 15b. 
Basic Rates: 21h, 23a, 25a, 26. 28a, 28e, 29b, 30. 
Contracts: 40a. 41, 44a. 45. 98. 47a, 51e. 
Comb.: Cont. Discounts: 601. 62d. 
Cancellation: 71a. 72, 73b. 
Prrwl. Services: 92. 
Affiliated with KBS Radio Network. 
Member: National ARttadio Groups, Inc. 

TIME RATES 
Eff 5/30/6O-Rec'd 9/11/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 520 104x 156x 312x 

1 ...... 5.00 4.50 4.25 3.80 3.40 8.00 
20/30 sec._... 3.50 3.10 2.90 2.65 2.45 2.25 

DISCOUNTS 
28 cons wk -1% 52 cons wk -10% 

7. PACKAGE PLANS 
PER WK, ROS: 

I tl IO tl 20 ti 30 11 50 tl 70 ti 
1 min 5.00 4.00 3.40 3.00 2.75 2.50 
20/30 see 3.50 3.10 2.45 2.15 1.75 1.50 

8. PROGRAM TIME RATES 
I HR: Ix 26x 520 1049 260x 3129 
1 x 60 54 51 48 44 40 
1/2 hr: anq of hour 10 min: 33-1/3% of hour, 
1/4 hr: 40% f hmtr 5 min: 20% of hour. 

10. SPECIAL FEATURES 
Agricultural weatherrasts. UPI news headlines at :80 
& Action sports at :15-1-1/2 times applicable 
minute rate. 
Society news adjacencies -1-1/2 times applicable rate 
earned. 

IUKA 
Tishomingo County -Map Location G-2 

See SHIN consumer market map end data at begin- 
ning of the State. 

WVOM 
1960 

Suhueriber to the NAB Radio Code 
Media Code 4 225 4890 5.00 
E. C. Hottsford. 125-1/2 Front St., Iuka, Misa. 

36852. Phone 601-423-2251. 
I. PERSONNEL 

Owner -Manager -E. C. Holtsford. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1.000 w. days; 1270 kc. Non -directional. 
Operating schedule: Sunrise to local sunset- CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: 3a, 3b, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1113. 12b, 13b, 14b. 
Basic Rates: 23a. 24a, 28b. 
Contracts: 40a, 46. 
Comb.; Cont. Discounts: alb. 61e, 61b, 62b, 62e. 
Affiliated with NAB Radio Network. 

TIME RATES 
Rates effective September 1. 1900. (Card No. 1.) 

Card received September 28. 1980. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES1 

80 
hr. hr. hr. min. min. min. sea 

1 time.- 45.00 27.00 18.00 11.50 7.75 8.50 8.00 
13 times.._ 40.00 25.50 16.75 10.75 7.50 8.25 2.60 
26 times._ 36.00 24.00 15.75 10.25 8.25 8.00 2.00 
52 times.._ 83.00 21.00 13.50 9.00 6.00 2.75 1.75 

156 times.... 30.00 19.50 11.25 7.75 5.00 2.25 1.60 
260 times.... 28.00 17.00 8.00 5.75 4.75 1.50 1.40 
312 times.... 25.00 15.00 7.50 5.00 4.50 1.25 1.15 

JACKSON (7 AM; 4 FM) 
Hinds County -Map Location C-7 

See BADS consumer market map and data et begin- 
ning of the State. 

WJDX 
1929 

R,A,B 
Subscriber to the NAB Radio Code 

Media Code 4 225 4935 2.00 
Lamar Life Insurance Co.. 715 S. Jefferson St., 

Jackson. Misa. 39205. Phone 801-948-3333. TWX 
810-986-2616. 

I. PERSONNEL 
General Manager -Bob McRaney, Jr. 
Station Manager -Monroe Looney. 
General Sales Manager -Homer Mann. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 620 kc. 

Directional -night only. 
Operating schedule: 5:00 am -midnight weekdays; 6:80 

am -10:45 pm Sun. CST. 
4. AGENCY COMMISSION 

15/0 time only. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d. 4a. 4d, 5, 6a, 

7b. 8. 
Rate Protection: lise, Ile, 12a. 13a. 19a, 15e. 15e. 
Basic Rates: 20a. 20b. 21a, 21b. 21d, 22a, 22b. 23a, 

24a, 24b, 24e. 25a, 28e. 29a, 30. 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 94b, 45, 47a, 

48, 49, 51e, 51e. 
Comb.; Cont. Discounts: 60a, 60f, 60h, 601, 61a, gib, 

62b. 
Cancellation: 70a. 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with NBC Radio Network. 
Blanket contract accepted for the purpose of establish- 
ing an advertisers contractual year and the calculating 
of frequency earned. Not accepted for the purpose of 
rate protection. 

TIME RATES 
No. 12 Elf 1/1/64-Rec'd 11/12/63. 

AA -Mon thru Fri 5:30-9 am, noon -1 pm & 4-7 pm. 
A -All other times. 

8. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min 
1 tl..._.._....__.........._..-.___.__ 15.00 
52 14.00 
104 ti.._...-_._.._..._.._.... 13.00 
156 ti.........__ __...._.._...._ 12.00 
260 ti.__._..-...._...._...._..._..._.._. 11.00 
312 ti. ._._. .._ __.... 10.00 

20/30 
seo 

11.25 
10.50 
9.75 
9.00 
8.25 
7.50 
6.75 

100011._.__..-._..__..-......___.. 8.00 6.00 
CLASS A 

1 11 ._._......-..._. 
52 ti .__._...._.._._._._ 
104 tl ._._. _...._.-..._ 
158 ti_... ..._....._.._.... _ 
280 tl....__.-......._ _...-...._. 
312 ti... 
520 tf..._......_.__..__...___...._........._ 
1000 ti._...___------___ 

12.00 
11.00 
10.00 
9.50 
9.00 
8.00 
7.00 
8.00 

9.00 
8.25 
7.50 
7.25 
6.75 
6.00 
5.25 
9.50 

10 sec 
7.50 
7.00 
8.50 
6.00 
5.50 
5.00 
4.50 
4.00 

6.00 
5.50 
5.00 
4.75 
4.50 
4.00 
3.50 
3.00 

7. PACKAGE PLANS 
SATURATION PLANS 

CLASS AA -1 min- -30/20 sec- -10 seo - 
PER WK: ea tot ea tot ea tot 
5 ti ...._ 11.00 55.00 8.25 42.50 5.50 27.50 
10 tl..._...- 10.00 100.00 7.50 75.00 5.00 50.00 
15 ti 9.50 142.00 7.15 107.25 4.75 71.25 
20 ti_ 9.00 100.00 6.75 135.00 4.50 90.00 
30 t1.._ ..... _ 8.50 255.00 6.40 192.00 4.25 127.50 
50 lt..._. 8.00 900.00 6.00 300.00 9.00 200.00 

CLASS A 
5 tl._.-.._ 9.00 45.00 6.75 33.75 
10 ti....._..._ 8.00 80.00 6.00 60.00 
15 t1._..__... 7.50 112.50 5.65 84.75 
20 ti._____. 7.00 140.00 5.25 105.00 
30 tf...._...... 8.50 195.00 4.90 147.00 
50 ti...._.._.. 8.00 300.00 4.50 225.00 

4.50 22.50 
4.00 40.00 
3.75 56.25 
8.50 70.00 
8.25 97.50 
3.00 150.00 

8. PROGRAM TIME RATES 
(Sign -on to sign -off Sun thru Sat) 

I hr 1/2 hr 1/4 hr 5 min 
1 x 60 36 24 20 

DISCOUNTS 
13x-5% 52x-15% 156x-25% 
26x-10% 104x-20% 260x-30% 
Regular announcements and saturation announcements 
of any length may he combined for same advertiser to 
earn lower rates during contractual year. 

(Jackson continued on next page) 
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Jackson -Continued 
W J DX -FM 

1948 

pump IMD 
Subseriber to the NAB Radio Code 

Media Code 4 225 4936 0.00 
Lamar Life Insurance Co., 715 S. Jefferson St.. 

Jackson, Miss. 30205. Phone 601-948-3333. TWX 
810-986-2618. 

I. PERSONNEL 
General Manager -Bob McRaney, Jr. 
Station Manager -Monroe Looney. 
General Sales Manager -Homer Mann. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

S. FACILITIES ERl' 77.000 w.; 102.9 mc. 
Operating schedule: 6:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
See WJDX listing for coded regulations. 

TIME RATES 
Rates effective December 1, 1960. (Card No. 1.) 

Hates received January 31. 1961. 
8. SPOT ANNOUNCEMENTS 

Per week: 1 min. 30 sec. 1 min. 80 sea 
1 time_ 8.50 2.65 28 times- 1.55 1.15 
6 times 2.65 2.00 35 times._ 1.35 1.00 

10 times 2.20 1.05 50 or more 
20 times 1.75 1.30 times 1.10 .80 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time 40.00 20.00 10.00 8.00 5.00 
13 times 37.75 19.00 9.50 7.50 4.75 
26 times 35.50 18.00 9.00 7.00 4.50 
52 times 33.25 17.00 8.50 6.50 4.25 

104 times 31.00 18.00 8.00 8.00 4.00 
156 times 28.75 15.00 7.50 5.50 8.75 
260 or more 

times 26.50 14.00 7.00 5.00 8.50 

WJQS 
1947 

Modern Country Music 

Media Code 4 225 5040 0.00 
Radio Station WJQS, Box 22604. Jackson, Miss. 

39205. Phone 601-948-2401. 
I. PERSONNEL 

General Manager -G. Lee Hodges. 
2. REPRESENTATIVES 

C. K. Beaver & Associates. Inc. 
S. FACILITIES 

1,000 w. days, 250 w. nights; 1400 kc. 
Non -Directional. 

Operating schedule: 5:00-1:00 am. CST. 
4. AGENCY COMMISSION 

15% on net station charges. 
5. GENERAL ADVERTISING See coded regulations 

General: la, .a, 2b, sa, 3u, 3c, 3u, 4a, 4d, 5, 6a, 
7b, 8. 

Rate Protection: 10a. lia, 12a, 13a, 14a. 
Basic listes: 21e. 21d, 2.2b, 23a, 29b, 24c, 25a, 28, 

28a. 29a. 
Contracts: 40a. 41, 45, 96. 48. 
Comb.; Cent. Discounts: 60h, 801. Ela. 
Cancellation: 70a. 70c, 71a, 72. 73b. 
Prod. Services: 80, 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
EH 5/1/87 -Reed 7/7/67. 

8. SPOT ANNOUNCEMENTS 
Ix 52x 158x 260x 312x 

1 min _.. 6.00 5.50 5.00 4.50 4.00 
30 sec 3.60 3.30 3.00 2.70 2.40 

7. PACKAGE PLANS 
PER WK: 10 t 20 t1 25t1 
1 min. ....._._....__..._..._._..- b.00 4.50 4.00 
30 sec _ 3.00 2.70 2.40 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

lx ...._ 60 38 24 18 12 
PROGRAM DISCOUNTS 

132-15% 522-25% 260x-35% 
261-20% 156x-30% 

WJXN 
1945 

Media Code 4 225 5145 7.00 
Jackson Broadcasting Company. P. O. Box 786 Radio 

Ranch, corner Moody and Foley SU., Jackson. Miss. 
31)205. Fleetwood 2-6673. 
STATION'S PROGRAMMING DESCRIPTION 

WJXN: Programmed for adults. Open telephone lines 
to air personalities during hours station is on air. 
5-9 am news, traffic conditions and music for com- 
muter. 9 am -noon programmed to housewife with 
telephone participation. Noon -2 pm music. 2-4 pm 
programmed to housewife with telephone participa- 
tion. 4-6 pm programmed to commuter. 8 pm -1 am 
musical pace gradually slows. Country and western 
music. Contact Representative for further details. 
Recd 7/13/67. 

I. PERSONNEL 
Pres., Gen'l & Sta. Mgr. -James H. Luper. 
Vice -President -Mrs. Elva I. Upton. 
Sec'y & Treas.-Roger E. Ownby, 

2. REPRESENTATIVES 
Atlanta -Dora -Clayton Agency, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights 1450 ke. Non -directional. 
Operating schedule: 5:0e-1:00 am. CST. 

4. AGENCY COMMISSION 
15% on station time only no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, la. 3d, 9a, 5, 85. 7a, 8. 
Rate Protection: 10a. 11a, 121. 13a, 14e. 15a, 15b. 
Basic lestes: 20a, 21a, 21b, 22a, 22b, 23a, 24b, 25a, 

26, 27, 28a, 28c, 30. 31, 33a. 
Contracts: 40a. 49a, 45, 46. 51a. 51b, 51c. 
Comb.: Cont. Discounts: 60a, 60e, 60f, 601, 61a, 61b, 

61e. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
No. 2 Eff 3/1/67-ltec'd 3/2/67. 

AA -Mon thru Fri 6-9 am & 4-6 pm. 
A -All other times. 

S. SPOT ANNOUNCEMENTS 
I MIN: I ti 5ti 10 ti 15 t1 20 ti SO ti 

AA _._ 9.00 8.00 7.50 7.00 8.50 8.00 
A __- 8.00 7.00 6.50 8.00 5.50 5.00 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
DISCOUNTS 

28 wks per year 5% 52 consec wka.__._... 10% 
10. SPECIAL FEATURES 

b minute News or Sports: 1-1/2 z the applicable 
minute rate. 

WOKJ 
1954 

Independent Negro 
N.It 

Subscriber to the NAB Radio Code 
Media Code 4 225 5250 5.00 
Jomac Jackson Corporation, Box 3228, Jackson, Mies. 

39207. Phone 601-948-1515. 
I. PERSONNEL 

President -John M. McLendon. 
General Manager -Charles Fletcher. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

S. FACILITIES 
60,000 w. days, 10,000 w. nights; 1550 ke. 

Directional. 
Operating schedule: 5 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 4a, 4d, 5, Ba, 7b. 
Rate Protection: 10b, 12b, 13b, 14b. 15b. 
Basic Rates: 20b, 22b, 23b, 29b, 25e, 28a, 29a. 
Contracts: 40a. 41, 92d, 44b, 45, 48, 47e. 
Comb.: Cont. Discounts: 60e, 60g, 60i, 62d. 
Cancellation: 70d, 71a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 10 Eff 6/1/68-Bec'd 9/30/88. 

AA -Man thru Sat 5 am -7 pm. 
A -Mon thru Sat 7 pm -1 em; Sun all day. 

6. SPOT ANNOUNCEMENTS 
AA 

1 min 30 see 10 see 
1 ......... 23.00 18.40 13.80 
26 z -. 22.00 17.60 13.20 

16.80 12.80 
104 20.00 16.00 12.00 
156 L 19.00 15.20 11.40 
200 x. 18.00 14.40 10.80 
312 x..._.._ 17.00 13.80 10.20 
520 i.._ 16.00 12.80 9.60 
780 15.00 12.00 9.00 
1000 14.00 11.20 8.40 

A- 
I min 30 see 
14.00 11.20 
13.59 10.80 
13.00 10.40 
12.60 10.00 
12.00 9.80 
11.50 9.20 
11.00 8.80 
10.50 8.40 
10.00 8.00 
9.50 7.80 

7. PACKAGE PLANS 
PER WK: 10 t1 15 ti 20íI 25 t1 
Rate 2802 312x 520x 780x 

IO see 
8.40 
8.10 
7.80 
7.50 
7.20 
6.90 
6.80 
8.80 
8.00 
5.70 

SO ti 
10002 

8. PROGRAM TIME RATES 

1/2 hr I//4 hr 5 min I/2 hr I/4 hr 5 min 
1 x 100.00 80.00 35.00 55.00 35.00 21.00 
26 z 96.00 57.00 33.00 53.00 33.50 20.25 
52 a. _ 91.00 54.00 31.50 51.50 32.50 19.50 
104 z 87.00 52.00 30.00 49.00 31.00 18.75 
158 x..... 83.00 50.00 28.50 47.50 30.00 18.00 
260 x....._ 78.00 47.00 27.00 45.50 29.00 17.25 
312 x 74.00 44.00 25.50 43.50 27.50 16.50 

WRBC 
1947 

Media Code 4 225 5355 2.00 
Rebel Broadcasting Co., Box 9801, Jackson, Miss. 

39208. Phone 601-362-9669. 
I. PERSONNEL 

President -W. B. McCarty, Jr. 
Chairman of the Board -T. E. Wright. 
General Manager -T. E. (Ed) Webb. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Memphis, Atlanta Area -C. K. Beaver & Associates, 

Inc. 
3. FACILITIES 

5,000 w. days, 1,000 w. nights; 1300 kc. 
Non -directional. 

Operating schedule: 21 hours daily Mon thou Bat; 
20 hours Sun. CST. 

4. AGENCY COMMISSION 
15ßa on net station charges only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 4c, 5, ga. 
Rate Protection: 15b. 
Basle Rates: 22a, 22b, 23a, 24b, 26, 28a. 29a. 
Contracts: 40a. 47a. 
Comb.: Cont. Discounts: 60b, 80k, 02b. 
Cancellation: 71a, 

TIME RATES 
Rates effective June 1, 1965. 

Rates received April 22, 1985. 
6. SPOT ANNOUNCEMENTS 

URIVETIME 
(6:00-9:00 am and 4:00-7:00 pm Mon that Sat) 

PER WK: 1 min 30 see 10 sec 
6 ti ....... _ ........ __._..._...... _______ 12.00 9.60 6.00 
12 II..._ ......._ 10.00 8.00 5.00 

24 ti. 8.00 8.40 9.00 
ALL OTHER TIMES 

6 ti _._......_... 10.00 8.00 5.00 
12 ti....._ .__ .... 8.00 6.40 4.00 
18 ti _ 7.00 5.80 3.50 
24 ti 6.00 4.80 8.00 

DISCOUNTS 
26 consec wk 4% 5.2 conuco wk_ 8% 

7. PACKAGE PLANS 
FAMILY PLAN 

6 spots from 6:00-9:00 am Mon thru Sat - 
6 spots from 9:00-7:00 pm Mon thru Sat. 
4 spots from 7:00-10:00 pm Mon thru Sat.. 
4 spots from 9:00 am -4:00 pm Sat. 
4 spots from noon -0:00 pm Sun. 
24 minutes. per week (8.00) __..__.____....... 144.00 

PERSONALITY PLAN 
(7 days per week) 

1 spot from 6:00-9:00 am. 
1 spot from 9:00 am -noon. 
1 spot from noon -3:00 pm. 
1 spot from 3:00-6:00 pm. 
1 spot from 6:00-9:00 pm. 
1 spot from 9:00 pm -midnight. 
42 minutes, per week (5.00)__________ 210.00 
Family Plan and Personality Plan not combinable 
with other weekly plane for added frequency. 

8. PROGRAM TIME RATES 
(6:00-9:00 am and 4:00-7:00 Dm Mon then Sat) 

PER WK: 5 min 5 min 
6 tL. 18.00 18 IL. 18.50 
12 tL 15.00 24 tL 12.00 

(All other times) 
6 tl..__.-_____ 15.00 18 ti .... 10.50 
12 ti 12 00 24 ti_..-- 9.00 

WSLI 
1958 

R A B 

Media Code 4 225 5480 0.00 
Capitol Broadcasting Co.. Box 8187. Battlefield 
Station, Jackson, Miss. 39204. Phone 601-372-6311. 

I. PERSONNEL 
Station Manager -Richard H. Voorhis. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

S. FACILITIES 
5.000 w.; 930 ke. Directional -night only. 
Operating schedule: 5:10 am -midnight. CST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 8b, 7b, 8. 
Rate Protection: 10b, 11b, 121), 13b. 
Basic Batee: 22a, 23a. 24b. 26, 285, 29a. 
Contracts: 40a. 45. 46. 
Comb.; Cont. Discounts: 60a, 81a. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 13 Eft 3/15/68-Ree'd 2/12/68. 

AAA -Mon thou Sat 5:30-9 am. 
AA -Mon thou Sat 3-7 pm. 
A -Mon thou Sat 9 am -3 pm; Sun 8 am -7 Dm. 
B -All other times. 

8. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER YR: lx 52x 104x 1561 260x 5201 
1 min..._.._ 20.00 19.00 17.00 18.00 15.00 13.00 
30 see...._._ 16.00 15.20 13.60 12.80 12.00 10.50 
20 sec..._.__ 14.00 13.30 11.90 11.20 10.50 9.10 
10 sec. 10.00 9.50 8.50 8.00 7.50 8.50 
Dollar volume must be equalled In other time periods. 
If not, fiat 25.00. 

1 min. 18.00 
30 see.__..._ 14.40 
20 sec. 12.60 
10 sec. 9.00 

1 min....._.. 14.00 
30 sec_._..... 11.20 
20 sec..... ..... 9.80 
10 see 7.00 

CLASS AA 
17.00 15.00 
13.80 12.00 
11.90 10.50 

8.50 7.50 
CLASS A 

13.00 12.00 
10.50 9.80 

9.10 8.40 
6.50 6.00 

14.00 
11.20 
9.80 
7.00 

11.00 
8.80 
7.70 
5.50 

13.00 
10.50 

9.10 
6.50 

10.00 
8.00 
7.00 
5.00 

11.00 
8.80 
7.70 
5.50 

8.00 
8.40 
5.60 
4.00 

CLASS B 
1 min..._.._ 9.00 8.50 8.00 7.50 7.00 8.50 
30 sec 7.20 6.80 6.40 8.00 5.60 5.20 
20 see... ..... 6.30 5.95 5.60 5.25 4.90 4.55 
10 sec 4.50 4.25 4.00 3.75 3.50 3.25 

7. PACKAGE PLANS 
CLASS AAA 

PER WK, EA: I min 50 see 20 see 10 see 
12 t1..._...... _.. ........ _..... _..._._ 18.00 14.40 12.80 9.00 
18 tl..__._....-..._.........._... 17.00 13.80 11.90 8.50 
24 tí___._.__... 16.00 12.80 11.20 8.00 
Dollar volume must be equalled in other time periods. 
If not, fiat 25.00. 

CLASS AA 
12 ti__ 15.00 12.00 10.50 7.50 
18 ü.....__ .............._. _._..._._ 14.00 11.20 9.80 7.00 
24 ü..._......_..._............_..._ 13.00 10.40 9.10 6.50 

CLASS A 
12 ti..._....__...__.._..._. _._. 12.00 9.80 8.40 8.00 
18 tL 11.00 8.80 7.70 5.50 
24 ti.._....._.._._. 10.00 8.00 7.00 5.00 

CLASS B 
12 ti..._..- .... 8.00 6.40 5.60 4.00 
18 ti.__..._ 7.50 0.00 5.25 3.75 
24 ti._._......_..__._......_ 7.00 5.60 4.90 3.50 
May be cross -combined to earn numerical frequency. 
Not subject to retroactive discounts. 

WS LI -FM 
1966 

Media Code 4 225 5481 8.00 
Capitol Broadcasting Co., Box 8187, Battlefield Sta.. 

Jackson, Miss. 39204. Phone 601-372-8311. 
I. PERSONNEL 

Station Manager -Richard H. Voorhis. 
2. REPRESENTATIVES 

Stone Representatives. Inc. 
3. FACILITIES 

ERP 80,000 w.: 08.3 mc. Stereo. 
Operating schedule: 10 am -11:30 pm. CST. 
Antenna ht.: 1.430 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL RATE POLICY 
Affiliated with American FM Network. 

TIME RATES 
No. 1 EH 3/1/66 -Reed 3/27/87. 

6. SPOT ANNOUNCEMENTS 
PER WK: 711 14t1 2101 
1 min _._. 3.50 3.25 3.00 
30 sec 8.00 2.75 2.50 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 wk -10% 39 wk -15% 52 wk -20% 

MISSISSIPPI 

WWHO(FM) 
1964 

Media Code 4 225 5565 6.00 
Dr. Marvin H. Osborne, Box 22525, Jackson, Miss. 

39205. Phone 801-373-1000. 

I. PERSONNEL 
Owner -Dr. Marvin H. Osborne. 
General Manager -Mrs. Marvin H. Osborne. 
Program Director -Marvin Osborne, Jr. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

S. FACILITIES 
ERP 100,000 w.; 94.7 mc. Stereo. 
Operating schedule: 5:45 am -10:00 pm. CST. 
Antenna ht.: 365 It. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 8b, 4b, 4d, 5, 6a. 
Rate Protection: 10b, 11c, 12b, 1313. 14b, 15b. 
Basle Rates: 20a, 21e. 221, 23a, 241). 291, 32a. 
Contracts: 40a, 42c, 43. 49a, 47e, 48. 
Comb.; Cont. Discounts: 60a, 01b, 82a. 
Cancellation: 70b. 71b, 73e. 
Prod. Services: 80. 81, 82. 
Member: The Groskin Group. 

TIME RATES 
Rates effective 

Rates received May 28, 1885. 

8. SPOT ANNOUNCEMENTS 
1 ti..._.._........_._..__... 8.00 158 ti 8 00 
15 ..... 7.50 260 ti__ 5.50 
26 U._._.._ _...__... 7.00 312 ti 5 00 
52 ti_-.._.._...._.. 6.50 624 CI 3 00 

WWU N 
1965 

IVIJack Masla & Company, Inc. 

Media Code 4 225 5670 4.00 
WWUN Inc.. Box E, Delta Station, Jackson, Miss. 

39213. Phone 601-362-8854. 

I. PERSONNEL 
President -Lamar Simmons. 
General Manager -Tim LeBlanc. 
Program Director -Jimmy McCullough. 

2. REPRESENTATIVES 
Jack Mania & Co., Inc. 
Southern Division -David Carpenter Company. 

S. FACILITIES 
5,000 w, days. 1.000 w. nights; 1590 kc. 
Directional -nights only. 
Operating schedule: 21 hours daily. CST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3e, 3d, 4a, 5, 8. 
Rate Protection: 10b, 11b. 12b. 13b, 141s. 15b. 
Basle Rates: 20h. 22a. 22b, 23e. 24b. 25e. 29a. 
Contracts: 40a, 46, 47a. 
Comb.; Cont. Discounts: 60f. 
Cancellation: 71e. 73a. 

TIME RATES 
Bates effective April 1, 1965. 
Rates received April 5, 1965. 

Clue AA -6:00-9:00 am and 4:00-7:00 Dm Mon thru 
Sat. 
Class A-9:00 am -4:00 pm Mon thru Sat. 
Class B-7:00 pm -midnight Mon thru Sat; all day 
Sun. 
Class C -After midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WE: ea tot ea tot 
Fixed position.. 25. .__ 18 ti...___ 14. 252. 
Less than 6 t1.. 22. 24 tl 12. 288. 
6 tl..._......_...._ 18. 10. 360. 108. 30U........_. 

192. 
CLASS A 

Fixed position _._ 18 ti.____....._. 10. 180. 
Less than 6 ti.. 18 ...._ 24 ti__.__- 9. 216. 
6 ti..._......_.._... 14 84. 36 ti__ 7. 252. 
12 ti._ 12. 144. 

CLASS B 
Fixed position ___ 18 ti.__..-..._. 7. 126. 
Less than 6 tl.. 14 24 ti.___..__.__ 6. 144. 
6 ti.._ 10. 60. 36 ti......_.__.__ 5. 180. 
12 tl._ 8. 98. 
ID's: 50% of 1 -min. 30 sec: 80% of 1 -min. 
All announcements may be combined for maximum 
frequency. 

7. PACKAGE PLANS 
SMART BUY PLAN 

PLAN A ea tot 
18 ti _....._.._._.._...'..._-_.........__..-__ 9.00 162.00 
12 ti. 6:00-9:00 am and 4:00-7:00 pm Mon thru Fri. 
6 ti. Sat. and Sun, time period to be chosen by ad- 
vertiser. 

PLAN B 
30 ti .._ 8.50 195.00 
20 ti. 6:00-9:00 am and 4:00-7:00 pm Mon thou Fri. 
10 ti, Bat and Sun, time periods at advertisers chotee 
or 8:00 am -4:00 pm Mon thou Sat. 

HAPPY WEEK-END PLAN 
12 or more announcements scheduled on Sat and Sun 
earn the Class B rate. 

(This listing continued en next page) 
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MISSISSIPPI 

Jackson -W W U N -Continued 
8. PROGRAM TIME RATES 

Ihr 1/2 hr 1/4 hr 5 min 
1 ti 60. 42. 35. 28. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

Class 
PER WK: AA 
Less than 6 ti..._...... ..... .._ 35. 
6 tL.._.._......_.._.-_.-......__.._-._........__... 33. 
12 U...__...._.........._.._..._...-.......___._... 30. 

24 ti 19. 

KOSCIUSKO (1 AM; 1 FM) 

Class Class 
A B 
30. 24. 
29. 22. 
28. 17. 

21. 14. 
15. 12. 

Attela County -Map Location E-5 
See SRDS consumer market map and data at begin- 
ning of the State. 

WKOZ 
1947 

Media Code 4 225 5775 1.00 
H. Mima Boswell, Jr., Box A, Golf Course Rd., 

Kosciusko, Miss. 39090. Phone 601-289-1340. 
I. PERSONNEL 

Owner -General Manager -Mima Boswell, Jr. 
Assistant Manager -Mims Boswell, Sr. 
Program Director-Delena Leach. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 5:30 am -10:00 Dm. CST. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2b, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 14h, 141. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a. 24b. 

25c, 26, 28a, 28c, 29a, 33b. 
Contracts: 40a. 91, 42b, 42d. 43. 44a, 44b, 45. 46. 

47e. 51a, 51b. 
Comb.; Cont. Discounts: 60a, 60c, 601, 61b. 62a. 
Cancellation: 70a. 70c, 71a, 73a, 73b. 
Prod. Services: 81, 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective January 1. 1960. 
Rates received January 27. 1960 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

1 time.... 45.00 30.00 16.00 12.50 4.99 
13 times.. 42.50 28.50 15.80 12.25 6.60 
26 times.. 40.00 27.00 15.50 12.00 6.26 
52 times.. 38.50 26.50 15.40 11.75 6.00 

104 times.. 34.50 25.50 15.20 11.50 5.75 
156 times-. 11.25 5.50 
208 times.. 34.00 25.00 15.10 
260 times.. 10.75 5.00 
312 times.. 26.00 24.50 15.00 10.00 4.60 

W K 0 Z -FM 
1965 

Media Code 4 225 5776 9.00 
H. Mims Boswell, Jr., Box A, Golf Course Rd., 

Kosciusko, Miss. 39090. Phone 601-289-1340. 
I. PERSONNEL 

General Manager -H. 501ms Boswell, Jr. 
Sales Manager -Mims Boswell, Sr. 
Program Director-Delena Leach. 

5. FACILITIES 
ERP 28.500 iv.: 105.1 mc. 
Operating schedule: 6:45 am -10 pm daily. CST. 
Antenna ht.: 165 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2b. 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g, 12g. 13g, 14g. 14h, 141. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a. 24b, 

25c 26, 28a. 28e, 29a, 33b. 
Contracts: 40a, 41, 42b, 42d, 43, 44a, 44b, 45, 46, 

47e, 51a, 51b. 
Comb.: Cont. Discounts: 60a. 60c, 601, 61b, 620. 
Cancellation: 70a. 70e, 71a, 73a, 73b. 
Prod. Services: 81. 82. 

TIME RATES 
Rates effective 

Rates received October 11. 1965 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti 4.99 156 tl....._.._.._._._... 5.50 
13 ti 6.50 208 
26 ti 6.25 260 ti._.._.._....-.._._ 5.00 
52 ti 6.00 312 ti ............._..._._... 4.50 
104 ti 5.75 

LAUREL (3 AM; 1 FM) 
Jones County --Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAML 
1932 

Media Code 4 225 5880 9.00 
New Laurel Radio Station, Inc.. 318-320 Fifth St., 

Laurel. Miss. 39440. Phone 428-5601 and 428-5737. 
STATION'S PROGRAMMING DESCRIPTION 

WAML: Programmed for adults and young adults. 
4 air personalities emcee complete operation. MUSIC: 
middle-of-the-road 100% of broadcast day, 90% 
albums, 10% singles, 60% instrumentals, 40% vocale. 
NEWS: hourly each hour from network followed by 5 
min of local and state news. Sports approximately 
20%. 2 man local news department with portable 
recorders, beeper phone and 1 mobile news unit. Con- 
tact Representative for further details. Rec'd 11/29/67. 

I. PERSONNEL 
General Manager -Frank Sumrall 
Commercial Manager -M. ]I. Caner. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
Regional -R. S. Crane Company, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 5 am -midnight. CST. 

4. AGENCY COMMISSION 
15% on net station charges; no ash discount. 

5. GENERAL ADVERTISING See sided regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 38, 3d, 4d, 5. 6a, 7b, 8. 
Bate Protection: 10a. lls. 12d, 13d, 14d, 15a, 15b. 
Basic Rates: 20b, 21a, 21d, 23a, 24b, 25a, 26. 29a. 
Contracts: 40a, 41, 42b, 44a, 45. 46, 48, 51a. 51b. 
Comb.; Cont. Discount": OOb. 62d. 
Cancellation: 70a, 70d, 71b. 72. 
Prod. Services: 80, 82. 
Affiliated with NBC Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective 

Rates received June 2. 1947. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

(5:30 a.m. to 10:30 p.m. Monday through Sunday) 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

1 time.... 90.00 24.00 16.00 8.00 4.00 
13 times.. 38.00 22.80 15.20 7.60 3.60 
26 times.. 36.00 21.60 14.40 7,20 3.60 
52 times.. 34.00 20.40 13.60 6.80 3.40 

100 times.. 32.00 19.20 12.80 6.40 3.20 
150 times.. 30.00 18.00 12.00 6.00 3.00 
300 or more 

ttm+s 20.0e 16.80 11.20 5.60 2.80 
10. SPECIAL FEATURES 

POLITICAL 
1 hour ......_ 40.00 

1/2 hour -._-'--_--..._._..._...._ 24.00 
1/4 hour _.._ ................__......__._._... 16.00 

WLAU 

WNSL-FM 
1959 

N..r 

Media Code 4 225 6091 2.00 
Voice of the New South, Inc., Box 2338, 1260 Victory 

Rd., Laurel, Miss. 39440. Phones 601-426-3182. 
425-1491. 

I. PERSONNEL 
General Manager -Granville Walters. 
Sales Manager -Teck Jones. 
Program Director -Mel Morriss. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
ERP 4,700 w.; 100.3 mc. Stereo. 
Operating schedule: 5 am -11 pm. CST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am -noon & I -II pm. For simulcast facilities see 
WNSL. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3a, 3b, 3c, 3d, 4a, 5, 65. 
Rate Protection: 150, 15b. 
Basic Rates: 21a, 24b, 26, 27, 33a. 
Affiliated with American FM Network. 

TIME RATES 

Rates are identical to WNSL. See that listing. 

LELAND 
Washington County -Map Location B-5 

Seo SRDS consumer market map and data at begin - 
1996 ning of the State. 

Subscriber to the NAB Radio Code 
Media Code 4 225 5985 6.00 
Southland Inc., 424 S. Magnolia SL, Laurel, Miss. 

39440. Phone 601-428-7227. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -F. M. Smith. 
2. REPRESENTATIVES 

Burn -Smith Company, Inc. 
3. FACILITIES 

5.000 w. days; 1430 ke. Non -directional. 
Operating schedule: 5:00 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15% to recognized advertising agencies. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, la, 3b, 3d, 9a, 5. 6a, 7b. 8. 
Rate Protection: 10a. Ila, 14a. 15b, 16. 
Basic Rates: 20a, 20b. 21a. 21b, 21e, 21d. 22a, 22b, 

23a, 24c, 26, 28b, 28c, 30, 31, 33a. 
Contracts: 40a, 41, 42b, 42d, 44b, 45, 46, 47c, 48, 

49. 51b. 
Comb.; Cont. Discounts: 608, 60e. 60e, 601, 61b. 62b. 

62d. 
Cancellation: 70a, 70c. 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Eff 7/I /66-Rec'd 5/26/66. 

6. SPOT ANNOUNCEMENTS 
PER WK, EA: I ti 6t1 II ti 16+ 
1 min 6.00 5.50 5.00 4.50 
30 sec 4.80 4.40 4.00 3.60 
10 sec: 50% of 1 -min. 

WNSL 
1957 

Media Code 4 225 6090 4.00 
Voice of the New South. Inc.. Box 2336, 1260 Vic- 

tory Rd., Laurel, Miss. 39440. Phones 601-426- 
3182, 425-1491. 
STATION'S PROGRAMMING DESCRIPTION 

WNSL: Programmed for adults and young adults, 
with 2 hour teen show 3-5 pm M -F. 4 air personali- 
ties emcee complete operation. General popular music 
80% of broadcast day, 40% albums. 90% singles. 
Hourly news from network preceded by 3 min local 
and state news. Sports events approximately 10%. 
FARM: feature 5:30-6 am daily. 2 man local news 
department, 1 mobile unit. Contact Representative for 
further detail. Rec'd 7/19/67. 

1. PERSONNEL 
General Manager -Granville Walters. 
Commercial Manager -Teak Jones. 

2. REPRESENTATIVES 
Savalli/Oates, Inc. 

3. FACILITIES 
5.000 w. days; 1260 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 
Partial simulcast operation. Simulcast 5-9 am & noon - 
I pm. For non -simulcast facilities as WNSL-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ceded regulations 
General: is. 2b, 3d. 4a. 5, 6a, 71), 8. 
Rate Protection: 10a, 11a, 12a. 130. 14a. 
Basic Rates: 20b, 21a, 21b, 21c, 21d, 22b, 23a, 24b, 
28b. 28e. 29a. 30. 32a. 33a. 
Contracts: 400, 41, 42b, 92d, 43, 44a, 45, 46, 48, 49. 

50. 515. 
Comb.: Cont. Discounts: 60d, 80e. 60f. 60h, 601. 

61a. 61h. 62a. 
Cancellation: 70a. 70c, 71a. 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 1 ER 3/1/57-Rec'd 2/4/57. 

6. SPOT ANNOUNCEMENTS 
(Daily 5 am -6 pm) 

Ix I3x 26x 52x 100x 150x 300+ 
1 min/less.... 4.00 3.80 3.80 3.40 3.20 3.00 2.80 

7. PACKAGE PLANS 
WEEKLY SATURATION -ROS 

PER WK: 10 t 15 ti 20tl 25 t1 
1 min 34 98 64 75 

8. PROGRAM TIME RATES 
Ix I3x 28x 52x IOOx 150x 300+ 

1 hr 40.00 38.00 36.00 34.00 32.00 30.00 28.00 
1/2 hr 24.00 22.80 21.60 20.40 19.20 18.00 16.80 
1/4 hr 16.00 15.20 14.40 13.60 12.80 12.00 11.20 
5 min 8.00 7.60 7.20 6.80 6.40 6.00 5.80 

WESY 
1958 

Media Code 4 225 6195 1.00 
Miss -Ark Broadcasting Co., Box 599, May Bldg.. 

Greenville, Miss. 38701. Phone 601-332-0770. 
STATION'S PROGRAMMING DESCRIPTION 

WEST: Programmed for the Negro population. Music 
is rhythm and blues and epirituaL AIR PERSON- 
ALITIES handle all segments and taped commercials 
by air personalities are interchangeable. NEWS 5 
min at :55. Community news 3 times daily. 5 min 
at 8:25 am, 12:25 & 4:25 pm. SPORTS: Local and 
national 3 times daily, 5 min at 7:30 am, 1:30 & 
5:30 pm. College football live. FARM: Mon -Sat 6:30 
am. Negro county agent 15 min live. Mon noon. 
Negro Agriculture Field Day, 3 hours live, first Wed 
in Aug yearly. Contact Representative for further 
details. Rec'd 7/19/67. 

I. PERSONNEL 
Co -Mgr. & frog. Dir. -Paul Arman. 
Co. -Mgr. & Com'I Mgr. -Miller Abraham. 

2. REPRESENTATIVES 
Greener, Hiken, Sears. 
South. Southwest -Dora -Clayton Agency, Inc. 

3. FACILITIES 
1,000 w. days; 1580 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a, 3b, 9a, 9d, Ob, 7b, 8. 
Rate Protection: 10h, llb, 12b, 13h. 
Basic Rates: 22a. 22b, 23a, 24b, 26, 28a, 28b, 29a, 
Contracts: 90a. 45, 46. 97a, 48. 
Comb.: Cont. Discounts: 60a, 81c, 62b. 
Cancellation: 70a, 70c. 71a, 73a. 

TIME RATES 
Rates effective June 1, 1962. 

Rates received April 27, 1962. 
6. SPOT ANNOUNCEMENTS 

1 -MINUTE ANNOUNCEMENTS 
1 time 7.00 104 times 5.50 

26 times 6.50 156 times 5.00 
52 times 8.00 312 times 4.50 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGE 

Per week: 
10 times 5.00 25 times..._ 4.25 
15 times 4.75 30 times 4.00 
20 times 4.50 

30 seconds -80% of 1 -minute rate. 
20 seconds -75% of 1 -minute rate. 
10 seconds -50% of I -minute rate. 

(CR) 

LEXINGTON 
Holmes County -Map Location D-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

WXTN 
1959 

Media Code 4 225 6300 7.00 
WXTN. 100 Radio Rd., Lexington, Miss. 39095. 

Phones 834-1888. 1254. 
1.. PERSONNEL 

Station Manager -Fanny M. Cothran. 
2. REPRESENTATIVES 

Southeast -C. K. Beaver and Associates. Inc. 
3. FACILITIES 

5,000 w. days: 1,000 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CET, 

4. AGENCY COMMISSION 
15%: nn rash illsieunt. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 40, 5, Oa. 
Rate Protection: 10a. 
Basic hates: 20h. 25a. 30. 
Affiliated with KBS Radio Network. 

TIME RATES 
ER 3/1/67-Rcc'd 3/1/67. 

6. SPOT ANNOUNCEMENTS 
lx 30x 60x 100x 200x 500x 1000x 

1 min 4.00 3.75 3.50 3.25 3.00 2.75 2.50 

LOUISVILLE (1 AM; 1 FM) 
Winston County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLSM 
1953 

Media Code 4 225 6405 4.00 
Louisville Broadcasting Corp.. Box 111, Louisville. 

Miss. 39339. Phone 773-3481. 
I. PERSONNEL 

General Manager -Fred Vice. 
Program Director -John W. Jenkins. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
5,000 w. days; 1270 kc. Non -directional. 
Operating schedule: 4 am -local sunset. CST. 
Partial simulcast operation. Simulcast 4-7 am. For 
non -simulcast facilities see WLSM-FM. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: 5, 8. 
Basic Rates: 20a. 22a, 22b, 23a, 29b, 25s, 26, 29a. 
Contracts: 40a. 45, 47a. 
Cancellation: 71a. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective March 1. 1953. (Card No. 1.) 

Rates received March 7, 1953. 
6. SPOT ANNOUNCEMENTS 

I ti. 13 ti. 26 ti. 52 ti. 150 ti. 300 U. 
1 minute 3.50 3.25 3.00 2.75 2.50 2.25 

7. PACKAGE PLANS 
WEEKLY SATURATION RATES 

(Run -of -schedule) 
10 times per week_ 34.00 20 times per week.. 64.00 
15 times per week.. 48.00 25 times per week.. 75.00 

WLSM-FM 
1967 

Media Code 4 225 6450 0.00 
Louisville Broadcasting Corp., Box 111, Louisville. 

Miss. 39339. Phone 601-773-3481. 
I. PERSONNEL 

President -F. E. Holladay. 
Sec'y/Tress.-Joe Carson. 
Station Manager -Fred Vice. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
E.RI' 3.11011 w.; 107.1 mc. Stereo. 
Operating schedule: 4 am -midnight. 
Antenna ht.: 200 ft. above average terrain. 
Partial simule st operation. Operated separately 7 
am -midnight. For simulcast facilities see WLSM, 

4. AGENCY COMMISSION 
15/0 time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3d, 4a. 4d, 5, 6a. 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 15a, 15b. 
Basic Rates: 20h, 21a. 21b, 22a. 22b, 23a, 24b, 25a. 

27, 28b, 28c, 29a, 29b, 30, 32b. 
Contracts: 40a, 44a, 45, 47e, 48, 51c. 
Comb.; Cont. Discounts: Bob, 80d, 60f, 60h, 801. 

01b. 62d. 
Cancellation: 70a. 71a, 73a, 73b. 
Prod, Services: 80, 81, 82. 
Commercial time limit it minutes per hour. 
Affiliated with American Contemporary Network. 

TIME RATES 
ER Rec'd 2/12/68. 

6. SPOT ANNOUNCEMENTS 
1 x per yr. ea 2.75 5 500 + per yr, ea._..- 2.25 
30 sec: 00% of 1 -min. 

7. PACKAGE PLANS 
PER WK: Ill 10tí 25+ 
F,a 2.75 2.50 2.25 
30 sec: 80% of 1 -min. 

8. PROGRAM TIME RATES 
(13 week minimum) 

PER DAY MON TRRU FRI: 
1/2 hr, per mo 240 1/4 hr per mo..._ 135 

LUCEDALE 
George County -Map Location G-10 

See SIDS consumer market map and data at begin- 
ning of the State. 

WRBE 
(formerly60 NNT) 

Media Code 4 225 6510 1.00 
Allen Broadcasting Co., Inc.. Box 827, 1/2 mile N. 

on Bwy. 98, Lucedale, Miss. 39452. Phone 601- 
947-3228. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Allen Embury.. 

2. REPRESENTATIVES 
Atlanta -J. D. Whitehead and Associates. 

3. FACILITIES 
5.000 w. days; 1440 ke. Non -directional. 
Operating schedule: 5 am -local sunset. CST, 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3b, 9b, 9d, 5, 60, 7b. 
Rate Protection: 15h. 
Basic Rates: 22a, 22h, 23a, 29a. 
Contracts: 42a, 95. 46. 
Comb.: Cont. Discounts: 80a, 60k. 
Cancellation: 71a. 
Affiliated with KBS. 

TIME RATES 
Rates effective 

Rates received November 18, 1983. 
8. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 t) _.__ 3.50 105 ti ....._. 2.75 
26 ti 3.25 158 or more ti__ 2.50 
52 ti 3.00 

8. PROGRAM TIME RATES 

26 tl._........_._._....___.._ 58.25 
52 U. _......_.._-..-...._ 52.50 
105 ti.. _ ........ _-__._____ 48.75 
156 or more ti..._._....__.. 45.00 

1 hr 1/2 hr 1/4 hr 
35.00 18.50 
31.00 17.00 
28.00 15.50 
26.00 14.00 
25.00 12.50 

5 min 
10.00 

9.00 
8.00 
7.00 
6.00 
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MAGEE 
Simpson County -Map Location D-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSJC 
1957 

Media Code 4 225 6615 8.00 
Southeast Mississippi Broadcasting Co., Box 426. 

Hwy. 28 East, Magee, Miss. 39111. Phone 466- 
2413. 3426. 

I. PERSONNEL 
General Manager -Marvin L. Mathis. 

2. REPRESENTATIVES 
South -C. K. Beaver and Associates, Inc. 

3. FACILITIES 
50,000 w. days, 250 w. nights; 810 kc. Non -direc- 

tional. 
Operating schedule: 4 em -11:10 pm. CST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 3a. 3b, 3d, 9b, 9d, 5, 6a. 
Rate Protection: 10g. 11g. 12g. 13e, 19g. 15a. 15b. 
Basic Rates: 20a. 20h, 21a, 21d, 22a, 23a, 24b, 26, 
Contracts: 40a. 41, 44a. 46, 47e, 51b. 
Contracts: 40a. 41, 44a, 46. 47e. 51b. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with KISS Radio Network. 

TIME RATES 
Elf 1/1/67 -Reed 11/4/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 x _..._... 8.00 200 x..._._ _____... 6.00 
30 z...._ ..... 7.50 500 z .._._ ._ 5.50 _._ 
10 z 7.00 1000 z..___..___..._.. 5.00 
100 z_..._.._ ...... _ 8.50 

McCOMB (2 AM) 
Pike County -Map Location C-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAPF 
1948 

N,\ 

Media Code 4 225 6720 6.00 
Southwestern Broadcasting Co. of Mississippi. Box 

604. 317 Canal St., McComb. Misa. 39648. Phone 
601-684-7470. 7471. 
STATION'S PROGRAMMING DESCRIPTION 

WAPF: Diversified programming for mass appeal. 
NEWS: three 15 min newscasts daily 6:45 am, 
12:15 pm. 5 pm, UPI. Two 15 min local newscasts 
M -F 9:45 am & 5:15 pm. News headlines on hour 
and half hour. Rural news from 4 rural communities 
9-9:30 am Sat. FARM: 6-7 am & 11 am -12:30 pm market reports. county agent reporte, farm and home 
information. Grand ole opry 2-3 pm M -F. MUSIC: 
standard pop 7-11 am & 3-5 pm. Country and western 
6-7 am and 11 am -noon. TALK: 2 way telephone 
public affairs program 8:30-9 am M -F. Classified 
column 2 way telephone show 1:30-2 pm M -F. 
Negro: 6-10 am Sun. Negro funeral announcements 
3:25-3:30 pm M -F. COMMERCIAL POLICY: 22 
minutes per hour. Contact Representative for further 
details. Recd 2/26/68. 

I. PERSONNEL 
General Manager -Phillip D. Brady. 
Farm Director -George Mullendore. 
News & Sports Jack Lazarus. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
South --C. K. Beaver and Associates. Inc. 

3. FACILITIES 
5.000 w. days: 980 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no rash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 4a, 9d. 5. 6a, 8. 
Rate Protection: 15b. 
Contracta: 40a. 47e. 
Cancellation: 70a. 70e, 71a. 
Prod. Services: 82. 
Member: Country Maisie Network. 

TIME RATES 
Rates effective July 15. 1948. (Card No. 2.) 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 

hr. hr. hr. min. () (t) 
1 thee...... 50.00 35.00 20.00 12.50 4.00 8.00 

13 times... 45,10 31.50 18.00 11.25 3.80 2.85 
re times... 42.50 29 75 17.00 10.62 3.60 2.70 
52 times.... 40 nn 28.00 16.00 10.00 8.40 2.55 

104 times.... 35.00 24.50 14.00 8.75 3.20 2.40 
158 times.... 12.50 22.75 13.00 0.15 8.00 2.25 
812 times... 30.00 21.0n t2 .On 7.50 2.80 2.10 

N1 one minute teanserthed: 170 words live. (ti 30 accends transcribed; 80 words live. 

WHNY 
1939 

Media Code 4 225 6825 3.00 
Broadcast Service, Inc.. Drawer E. McComb. Miss. 

39648, Phone aoi-684-ß14a. 8141. 
STATION'S PROGRAMMING DESCRIPTION 

WHNY: Programmed for general interest. NEWS 5 
min at :55. headlines at :28. 15 min at 7 am. noon. 
5:30 & 10 pm. Live broadcasts at news scene through 
use of 2 remote units. Rural and farm audience 
reached 5-7:45 am. 11 am -noon. 3-4 pm, and noon - 
1 pm. M -F broadcasts by 3 county agents. 5:55 am, 
6:25 am. 12:45 pm. Middle-of-the-road music 7:45- 
11 am. 1-3 pm, 6-7 pm. Rock. 4-5:30 pm. 7-10 pm. 
General popular 10:15-11 pm. Women, show. local 
news. 8:30-8:55 M -F. SPORTS: Iocal and college football, baseball, basketball. Personalities available for remote pickups from shopping center,. stores. 
special events. Contact Representative for further 
details. Recd 7/14/67. 

I. PERSONNEL 
President -Charles W. Holt. 
General Manager-Carnell Tucker. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 1250 kc. 

Directional -night only. 
Operating schedule: 5:00 a.m. to 11:00 p.m. Mon- 
day through Sunday. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See eded regulations 
General: la. 3a, 4a, 5, 6a. 8. 
Rate Protection: 12b, 15b. 
Basic Rates: 20b, 22a, 23a, 24b, 26. 29a. 
contracts: 40a. 41, 42a. 94a. 45, 46. 
Cancellation: 70c. 71a. 72, 73a. 
Prod. Services: 80. 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective -. (Card No. 3.) 

Rates received June 29. 1959. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 
I time.... 50.00 27.50 15.00 12.50 4.00 

13 times.. 42.50 25.00 13.50 11.00 3.75 
26 times.. 40.00 22.50 12.00 9.75 8.60 
52 times_ 37.50 20.00 11.00 9.00 8.80 

104 times.. 35.00 17.50 10.00 8.25 8.10 
156 times_ 32.50 15.00 9.00 7.00 8.00 
312 times.. 30.00 12.50 8.00 6.00 2.75 

MERIDIAN (5 AM; 1 FM) 
Lauderdale County -Map Location G-7 

See ß11D5 consumer market map and data at begin- 
ning of the State. 

WCOC 
1926 

Media Cede 4 225 6930 1.00 
Mississippi Broadcasting Co., WCOC Building, 

Meridian, Miss. 39301. Phone 482-7714. 
I. PERSONNEL 

Manager -Withers Gavin. 
3. FACILITIES 

5,000 w. days, 1,000 w. nights; 910 kc. 
Non -directional. 

Operating schedule: 5:00 a.m. to 12:15 a.m, dally. 
CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective May 1, 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 U. 13 O. 26 n. 52 ti. 

1 hour._.._....._._ 42.50 40.98 38.25 88.13 
1/2 hour.... ..... _.__. 21.25 20.19 19.13 18.06 
1/4 hour ______ 12.75 12.11 11.48 10:84 

5 minutes_-_.__ 7.50 7.13 6.75 8.33 
1 minute......_..__. 9.40 3.23 9.06 2.89 

WDAL 
1958 

Media Code 4 225 7035 8.00 
Broadcasters and Publishers, Inc., Box 125, Studios 

and Offices located in The Lamar Hotel, 410 21st Ave.. Meridian, Miss. 39302. Phone 601-483-4891. I. PERSONNEL 
Pres. & Gen'1 Mgr. -Paul D. Nichols. 

2. REPRESENTATIVES 
Breen & Ward. 
Southern -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days' 1330 ke. Non -directional. 
Operating schedule: 4:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, lb. 3a, 3b, 3e, 3d, 40, 4d, 5, 6a. 

7b, 8. 
Rate Protection: 10e, llc, 12e. I3e. 14e. 15h. 
Basic Rates: 20b, 21a, 21b, 24e, 25h, 26, 28b, 28e, 

290. 32b. 33c. 
Contracts: 40a, 41. 42a, 43, 44b, 46, 47e, 50. 51a, 

SIb. 
Comb.: Cont. Discounts: 60b, 601, 61a, 62b. 
Cancellation: 70a. 70c. 710, 73a. 
Prod. Services: 80. 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Eft 7/1/66-Rec'd 5/31/66. 

8. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 260x 

1 min..._._ _ 5.00 4.75 4.50 4.25 4.00 3.75 
20 sea_....- _ 3.50 3.25 3.00 2.75 2.50 2.25 
8 sec 2.50 2.30 2.10 1.90 1.70 1.50 

7. PACKAGE PLANS 
WEEKLY SATURATION RATES 

IO ti 15 II 20 tl 25 ti 
Per wk. ROS 34 48 64 75 

WMOX 
1945 

American Contemporary Ntwk 
Media Code 4 225 7140 6.00 
Lauderdale Broadcasting Company. Inc., Box 1511, WMOX Bldg.. Hwy, 11 & 80 E., Meridian, Miss. 

39301. Phone 601-482-0171. 
I. PERSONNEL 

Executive Vice -President -D. P. Self. 
Station Manager -Eddie Smith. 
Sales Manager -Len Maith. 

2. REPRESENTATIVES 
M. A. Bales Company, Inc. 

3. FACILITIES 
10,000 w. Gaye, 1,000 w. nights; 1010 kc. 

Directional -separate patterns day and night. 
Operating schedule: 4:00 am -midnight, CST. 

4. AGENCY COMMISSION 
15% on station time only. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3d, 4a, 5. 
Rate Protection: 15h . 
Basic Rates: 29a. 
Contracts: 40a. 
Cancellation: 70a, 70d. 71a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective August 1, 1961. 
Rates received June 30, 1965. 

6. SPOT ANNOUNCEMENTS 
13 ti 26 ti 52 ti 150 ti 300 ti 

1 min..._....._...._ 8.50 8.00 7.50 7.00 6.00 
7. PACKAGE PLANS 

(4 -week minimum) 
Announcements per week: 

Ea Ea 
10 ti 6.00 20 ti 5.00 
15 ti 5.50 
20 seconds -75% of 1 -minute rate. 
10 seconds -50% of 1 -minute rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 z...._ 60 36 24 18 15 
DISCOUNTS 

13x-5% 26x-10% 52z-12-1/2% 

WOKK 
1946 

NBC Radio Network 
Media Code 4 225 7245 3.00 
New South Broadcasting Corp., Box 5797, Meridian. 

Miss. 39302. Phone 482-6133. 
I. PERSONNEL 

Co-ownero-Ed Holladay and Joe Carson. 
2. REPRESENTATIVES 

Savatll/Gates. Inc. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1450 ke. 
Non -directional. 

Operating schedule: 4:00 am -midnight. CST. 
Partial simulcast operation. Simulcast 4.6 am. For 
non -simulcast facilities see WOKK-FM. 

4. AGENCY COMMISSION 
15/0 net station charges: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2h, 3b, 3d, 4a, 9d, 5, 6a. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13h, 14b, 15b. 
Basie states: 21a, 21h, 22a, 22b, 23a, 2Aa, 25a, 28a, 

28e. 29a, 30. 
Contracts: 40a, 44b, 47e. 
Comb.: Cont. Discounts: 60a, 601. 
Cancellation: 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Eff 5/1/57 -Reed 4/22/57. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 158x 260x 

1 min. ...... 5.00 4.75 4.5C 4.25 4.00 8,75 
20 sec 3.50 3.25 3.00 2.75 2.50 2.25 
8 see. 2.50 2.30 2.10 1.90 1.70 1.50 

7. PACKAGE PLANS 
WRRKT,Y SATURATION RATES 

10 11 15 ti 20 ti 25tl 
Per wk, RON. 34.00 48.00 64.00 75.00 

WOKK-FM 
1967 

Media Code 4 225 7246 1.00 
New South Broadcasting Corp., Box 5797, Meridian. 

Miss. 39301. Phone 601-482-6133. 
I. PERSONNEL 

President -F. E. Holladay. 
Staticn Manager -Don Spier, 

2. REPRESENTATIVES 
Savalll/Oates, Inc. 

3. FACILITIES 
ERP 40,000 w.; 97.1 me. Stereo. 
Operating schedule: 4 am -midnight. CST. 
Antenna ht.: 330 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
am -midnight. For simulcast facilities see WOKK. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 20, 3s, 3d, 4a, 4d, 5. 6a, 7b. 
Rate Protection- 10b, 1113, 12b, 13b, 15a, 15h. 
Basle Rates: bob, 21a, 21b, 22a, 22b, 23a, 24b, 25a, 

27, 28b, 28e, 29a, 29h. 30, 32b. 
Contracts: 40a, 49a, 45, 47e, 48, 51e. 
Comb.; Cont. Discounts: ß0h, 80d, 30f, 60h. 601, 

61b, 62d. 
Cancellation: 70a. 70c, 71a, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Commercial time limit 8 minutes per hour. 
Affiliated with NBC Radio Network 

TIME RATES 
Eff Rec'd 2/12/68. 

6. SPOT ANNOUNCEMENTS 
1 x per yr. ea 2.75 500 + per yr, ea-. 2.25 
30 sec: 80% of 1 -min. 

7. PACKAGE PLANS 
PER WK: Iti IOU 25+ 
Ea 2.75 2.50 2.25 
30 sec: 80% of 1 -min. 

8. PROGRAM TIME RATES 
(13 week minimum) 

PER DAY. MON THRU FRI: 
1/2 hr, per mo 240 1/4 hr, per mo..-_.-... 135 

WQIC 
1957 

Independent Negro 
Subscriber to the NAB Radio Code 

Media Code 4 225 7350 1.00 
Stan Torgerson, Box 5353, Meridian. Miss. 39301. 

Phone 601-482-3106. 
I. PERSONNEL 

General Manager -Stan Torgerson. 
2. REPRESENTATIVES 

Bernard Howard & Co., Inc. 
3. FACILITIES 

5.000 w. days; 1390 ke. Non -directional. 
Operating schedule: 5:00 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3h, 9a, 5, 6a, 7a. 
Rate Protection: lob, 11h, 12h, 13h. 19b. 
Basic Rates: 22h, 2413, 26, 28h, 29a. 

MISSISSIPPI 
Contracts: 40a, 46. 47a. 
Comb.; Cont. Discounts: 60k, Ela. 
Cancellation: 71a, 73a. 
Entire schedule programmed for Negro market. 

TIME RATES 
EH 11/1/68-Rec'd 10/1/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: 250x 500x 10000 2000x 
1 min 6 5 4 3 
30 sec 5 4 3 2 

7. PACKAGE PLANS 
PER 

WK: III 5tl 10 ti 15 ti 20tí 30 ti 40ti50tl 
1 min 8.00 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
30 sec 7.00 6.00 5.50 5.00 4.50 4.00 3.50 3.00 

NATCHEZ (2 AM; 1 FM) 
Adams County -Map Location 13.9 

See ß1t115 consumer mark. map and data st begln- 
sing of the State. 

WMIS 
1941 

NAB 

Media Cede 4 225 7560 5.00 
Natchez Broadcasting Co.. Drawer 1248, City Bank 

Bldg.. Natchez, Miss. 39120. Phone 601-442-2522. 

I. PERSONNEL 
Pres. & Women's Dir. -Diana Ewing. 
Mgr. & Farm Dir. -R. Dean Hubbard. 
News & Sports Dir. -W. J. (Bill) Wall. 

3. FACILITIES 
250 w.; 1240 kc. Non -directional. 
Operating schedule: 5-12:30 am. CST. 

4. AGENCY COMMISSION 
15% on time only unless otherwise agreed. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 6a. 
Basic Rates: 22a, 23a, 26, 28h, 29a. 
Contracts: 40a, 46. 97a. 
Comb.; Cont. Discounts: 61a. 
Cancellation: 73a. 
Affiliated with NBC Radio Network. 
Affiliated with American Entertainment Network. 
Member: Country Music Network. 

TIME RATES 
Eff Rec'd 6/28/67. 

AA -7-8:30 am & 4:30-6:30 pm. A-5-7 um, 8:30 am -4:30 pm & 8:30 pm -12:30 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

lx 40x 160x 520x 
AA 4.00 3.60 3.25 3.00 
A 3.75 3.40 3.10 2.80 

8. PROGRAM TIME RATES 
1x I3x 26x 52x 

1 hr 60.00 48.00 44.00 40.00 
1/2 hr. 30.00 24.00 22.00 20.00 
1/4 hr._...-_ 15.00 12.00 11.00 10.00 
5 min. 6.00 5.50 5.00 4.50 

(Natchez continued on next page) 

104x 
36.00 
18.00 
9.00 
4.00 

For Busy Media Buyers: 

MORE INFORMATION 

IN LESS TIME 
In nearly half a century of publishing a 

large service for the people who exercise ad- 
vertising's media -buying function, SRDS has 
learned a lot about the information that media 
buyers want and need. And one of their needs 
is Service -Ads. 

The agency media director, space buyer, ac- 
count man, and advertising manager, all want to 
know what they're buying. It's impossible to 
keep all the information they need in their 
media files, and they can't afford to waste time 
or make errors. When they're looking for in- 
formation they want it - fast! Consequently, 
they need complete -information ads. 

SRDS catalogs are current and timely. The 
Service -Ads are not "puffs"; they are as con- 
cise and to the point as you would have 
them. They are up-to-date, qualitative informa- 
tion about media to aid you in your comparisons 
and selections. 

Service -Ads and the regular listings offer a 
"double exposure." The regular listings give the 
quantitative information, while the Service -Ads 
give the needed information relative to editorial 
trends, current market trends, circulation and 
distribution, and other qualitative data which 
may not be in the regular listings. Service -Ads 
work with the regular listings -they give you 
the information you need, when you need it. 

Use the Service -Ads in SRDS 
1-3-G-8/89 
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MISSISSIPPI 

Natchez -Continued 
WNAT 

1949 

Media Code 4 225 7665 2.00 
Old South Broadcasting Co., Inc., Box 768, 2 (rFerral St., Natchez, Miss. 39120. Phone 601- 

442-4895. 
1. PERSONNEL 

President -W. S. Perkins. 
General Manager -Don Guin. 

2. REPRESENTATIVES 
Gene Bollen Company. 

3. FACILITIES 
1,005 w. days, 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 5 am -midnight daily. CST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la, 4a. 5, 6a, 8. 
Rate Protection: lob, 11b, 12b, 13b. 
Basic Rates: 22a, 23a, 29a, 24b, 25a. 28b, 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Cancellation: 70a, 70c, 71a, 73a. 

TIME RATES 
Eft 6/1/61 -Reed 6/20/68. 

6. SPOT ANNOUNCEMENTS 
I min, flat 5.50 
20/30 see 75% of 1 -min. 8/IO set: 50% of 1 -min. 

7. PACKAGE PLANS 
PER WK, EA: 

5 ti 10 ti 15 ti 20 tl 30 ti 50 ti 
I min 5.00 4.541 4.25 4.00 3.50 3.00 
20BO see: 73'' of I -min. 8/10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 5 min 

Flat. 63 36 24 12 

W N A T -FM 
1968 

Media Code 4 225 7666 0.00 
Old South Broadcasting Co., Inc., Box 768, 2 

O'Ferrall St., Natchez, Miss. 39120. Phone 601- 
442-4895. 

I. PERSONNEL 
President -W. S. Perkins. 
General Manager -Don Gain. 

2. REPRESENTATIVES 
Gene Bolles Company. 

3. FACILITIES 
ERP 100,000 w.; 95.1 mc. Stereo. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht.: 406 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: time only. 

5, GENERAL ADVERTISING See coded regulations 
See WNAT listing for coded regulations. 

TIME RATES 

Rates are identical to WNAT. See that listing. 

NEW ALBANY (1 AM; 1 FM) 
Union County -Map Location F-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

WNAU WNAU-FM 
1955 1966 

Subscriber to the NAB Radio Code 
Media Code 4 225 7770 0.00 

New Albany, Mise. 38652. Phone 601-534-9361; 
534-7676. 
STATION'S PROGRAMMING DESCRIPTION 

WNAU: Programmed for farmers 5-6 am, for factory 
commuters 6-7:30 am, for housewives 7:30-11 am 
with music, local news and homemaker's news. 
11-11:15 am trading post. 11:15 am -noon program religious. News at noon, gospel music until 1 pm. Country music 1-2:15 pm. Personality disc Jockey 
show 2:15-5 pm with market report at 4:30 pm. Instrumental music 5-8 pm. Top 40 program 8-10 
pm. Instrumental music 10 pm -12M. Newscast of 5 
min before hour, 2 min before half hour. Contact. Representative for further details. Reed 8/2/67. 

1. PERSONNEL 
General Manager -V. Keith Wroten. 
Sales Managers -Joe Bryant. Charles Stepp. 
Program Director-tMra.) 1Vynea Wroten. 

2. REPRESENTATIVES 
Southern -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
500 w.; 1970 ke. Directional -night only. 
Operating schedule: 6 am -midnight. CST. 
FM -ERP 36,000 w.: 103.5 mc. 
Operating schedule: Noon -midnight. 
Antenna ht.: 170 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 4a, 5. 6a, 7b, 8. 
Rate Protection: 10a. Ila, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20b, 21a, 22a, 23a, 24b, 25a, 26, 29a, 

30, 33a. 
Contracts: 40a. 41, 44e. 95. 96. 47e, 50, 51a. 
Comb.: Cont. Discounts. 60h, 601, Ola. 
Cancellation: 70e, 71b, 73e. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network, 

TIME RATES 
Rates effective August 1. 1962. 

Rates received June 11. 1992. 
6. SPOT ANNOUNCEMENTS 

I min 1 min 
1 x..._...__.._.__.-.-. 3.50 208 z.-.___.._.._-.. 

260 z 
2.90 

13 x..._......_...____.._._ 
26 z.._......_.._.._........... 

3.40 
3.30 

2 80 
2.70 312 x._.... 

52 z-.._...____-____ 3.20 520 x._... 2.60 
104 z__.-_____.__. 3.10 1000 z 2.50 . 
156 x. 2.00 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min I min 

1 z.._ 80.00 36.00 24.00 18.00 12.00 3.50 
DISCOUNTS 

13x- 9% 52x-25% 156x-42% 
26x-18% 104x-33% 2602-50% 

NEWTON 
Newton County -Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBKN 
1955 

Media Code 4 225 7875 7.00 
Newton County Broadcasting Co., 110 S. Main SL, 

Newton. Misa. 39345. Phone 683-3331. 
I. PERSONNEL 

Pres.. Gen'l & Sta. Mgr. -Aubrey L. Underwood. 
Program Dir. & Sales Mgr. -Billy Bay Stre)berk. 

3. FACILITIES 
500 w. days; 1410 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset daily. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3a, lb, 4h, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, Ile, 12e, 13c, 14e. 
Basic Rates: 20a, 22a, 23a, 25a, 28b, 29a. 
Contracts: 90a, 45, 46, 48. 
Comb.; Cont. Discounts: 60a, 82b. 
Cancellation: 70a, 70c, 73a. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective February 1. 1963. 

Rates received February 4, 1963. 
6. SPOT ANNOUNCEMENTS 

PER YR: 1 min 1 min 
1 ti - ........ ...... 3.00 156 ti ___ 2.40 
13 ti._..._....._......_..._.. 2.90 280 ti..._......_ _--..._ 2.30 
26 ti 2.80 312 ti..._.._._.._..._._._ 2.20 
52 ti 2.70 624 ti -.. 2.10 
78 ti 2.80 1000 ti. 2.00 
104 ti 2.50 2000 ti 1.90 
30 -second announcements, per year, 10% less above 
rates. 

7. PACKAGE PLANS 
SHORT TERM SATURATION 

PER DAY: 1 min 30 sec 1 min 30 sec 
5 ti 1.20 1.15 20 ti _.__ 1.05 1.00 
10 tl 1.15 1.10 25 U. --- 1.00 .95 
PER WK: 
25 ti ....... 1.20 1.15 75 ti 1.00 .95 

50 ti 1.10 1.05 100 tí....._...._ .90 ,85 
8. PROGRAM TIME RATES 

PER WK: 
1 ti: I hr 1/2 hr 1/4 hr 5 min 
1 wk. _.....__...._.-_... 40.00 20.00 12.00 6.00 
13 wk 37.50 18.50 11.00 5.50 
26 wk. 36.50 17.50 10.50 5.25 
52 wk 35.00 16.50 10.00 5.00 
6 or more ti: 
13 wk __. ..... ..... 30.00 16.00 8.00 4.00 
26 wk._...._..._ 25.00 14.00 7.00 3.50 
52 wk 20.00 12.00 6.00 3.00 
Specified times add 10% 

OXFORD 
Layfayette County -Map Location E-3 

See SRDS consumer market map and data at begin. 
oing of the State. 

WSUH 
1955 

Media Code 4 225 7980 5.00 
Leroy E. Kilpatrick, Box 511. University Ave. East, 

Oxford, Miss 38855. Phone 234-8881. 
I. PERSONNEL 

General Manager -Leroy E. Kilpatrick. 
Commercial Manager -Tom Hearn. 

2. REPRESENTATIVES 
South -C. K. Beaver and Associates, Inc. 

3 FACILITIES 
1.000 w. days: 1420 kc. Non -directional. 
Operating schedule: 5:30 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 22b, 23a. 29b, 26, 29a. 
Contracts: 409. 96. 47a. 
Comb.: Cont. Discounts: 60b, 61a, 61b. 
Cancellation: 71a, 73a. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective May 1, 1955. (Card No. 2.) 

Card received June 27. 1955. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 hr 1/9 hr 10 min 5 min 1 min 30 sec 
1 time 36.00 24.00 18.00 12.00 3.50 2.50 

13 times 32.50 2^_on 16.00 11.00 3.40 
26 times 20.00 20.00 14.00 10.00 3.30 
52 times 27.50 16.00 13.00 9.00 3.20 

150 times 22.50 14.00 11.00 7.10 3.00 
260 times 16.00 12.00 9.00 6.00 2.80 
312 times 17.00 11.00 8.00 5.50 2.70 

PASCAGOULA (1 AM; 1 FM) 

2.40 
2.30 
2.20 
1.90 
1.50 
1.25 

Jackson County -Map Location G-11 
See SRDS consumer market map and data at begin- 
ning of the State. 

WPMP 
1951 

PASCAGOULA-MOSS POINT 

Media Code 4 225 8085 2.00 
The Crest Broadcasting Co.. Inc.. Box 789. Tele- 

phone Rd., Pascagoula, Miss. 39567. Phone 601- 
762-3113. 

I. PERSONNEL 
President -W. R. Guest, Jr. 
Vice Pre,. & Gen'l Mgr -Walter Smith. 

3. FACILITIES 
1.000 w. days; 1580 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 3b, 4a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 28b, 29a. 
Contracts: 90a, 46, 48. 
Comb.: Cont. Discounts: 60b, 60k, 61b, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER - Reed 6/6/68. 
6. SPOT ANNOUNCEMENTS 

ix 26x 52x Inc 158x 
1 min 3.50 3.25 3.00 2.75 2.50 
30 sec 2.75 2.50 2.25 2.00 1.75 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr IO min 5 min 

1 x 60.00 36.00 18.00 12.50 7.50 
DISCOUNTS 

13x- 7% 52x-50% 156x-50% 
26x-13% 1042-50% 260x-50% 

WPMP-FM 
1964 

PASCAGOULA-MOSS POINT 
Media Code 4 225 8086 0.00 
Crest Broadcasting Co., Inc., Box 789, Telephone 

Rd., Pascagoula, Miss. 39567. Phone 601-762-3113. 
I. PERSONNEL 

President -W. R. Guest Jr. 
Gen'l & Sales Mgr. -Walter L. Smith. 

3. FACILITIES 
ERP 26.200 w 99.1 mc. 
Operating schedule: 5:02 am -11:55 pm. 
Antenna ht.: 204 ft. ahoye average terrain. 

4. AGENCY COMMISSION 
15% on time; payable by 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a, 

TIME RATES 
ER Rec'd 6/6/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x IOOx 156x S12x 

1 min 4.50 4.25 4.00 3.75 3.50 3.25 
8. PROGRAM TIME RATES 

Ix 26x 52x IOOx 1562 SI2x 
1 hr 60.00 56.00 52.00 97.50 43.50 37.50 
1/2 hr 38.00 34.00 31.50 29.00 27.00 25.00 
1/4 hr 24.00 22.50 21.00 19.50 18.00 16.50 
10 min 15.00 14.00 13.00 12.00 11.00 10.00 
5 min 9.00 8.50 8.00 7.50 7.00 6.50 
Specific spots -25% additional. 

PHILADELPHIA 
Neshoba County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHOC 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 225 8190 0.00 
William Howard Cole, P. O. Bog 26, Hwys. 15 & 

16 (Beacon St. extension). Philadelphia, Mlle. 
39350. Phone 601-656-1490. 

I. PERSONNEL 
Owner & Manager -William Howard Cole. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 5:25 am -10:00 pm. CST. 

4. AGENCY COMMISSION 
15% on net charges for station time: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4b, 4d, 5, 6a. 8. 
Rate Protection: 10g, 11g. 122, 132. 142, 16. 
Basic Rates: 20b, 21a, 21d, 22b, 23b, 24b. 25a, 26, 

28a, 29b. 
Contracts: 40a, 41, 42e, 45. 46. 47c, 48, 50, 51b. 
Comb.: Cont. Discounts: 60d, 61a, 62b. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 5 min. () 

1 time 24.00 12.00 8.00 4.00 
13 times 22.80 11.40 7.60 3.80 
26 times 21.60 10.80 7.20 3.60 
52 times 20.40 10.20 6.80 3.40 

104 times 19.20 9.60 6.40 3.20 
156 times 18.00 9.00 6.00 3.00 () One minute or leas. 

PICAYUNE 
Pearl River County -Map Location E-10 

See SRDS consumer market map and data at begin 
ning of the State. 

WRJW 
1949 

Media Code 4 225 8295 7.00 
Tung Broadcasting Co.. Brix 849, Picayune, Miss. 

30466. Phone 601-798-4835. 
I. PERSONNEL 

President -Hugh O. Jones. 
General Manager -James O. Jones. II. 
Commercial Manager-Darria O. Moeller. 

2. REPRESENTATIVES 
Atlanta -J. D. Whitehead and Associates. 

3. FACILITIES 
5,000 w. days; 1320 kc. Non -directional. 
Operating schedule: O am -local sunset. 

4. AGENCY COMMISSION 
15%: no rash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 3d, 4b, 9d, 5, 6a. 7a. 8. 
Rate Protection: 10e, lie, 12e. I3e, 14e, 15b. 
Basic Rates: 21a. 21b, 22a, 29b, 25a, 28, 27, 28a, 

28e. 290. 29b. 
Contracts: 40a. 41, 42b, 44a, 44b, 46, 97a, 98, 49. 
Comb.: Cont. Discounts: 60a. 61e. 82d. 
Cancellation: 70b, 70d, 71a, 72, 73a. 

Prod. Services: 81, 82. 
Affiliated with ABC Network Program Service Plan. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective April 1. 1961. 
Rates received April 19. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 tl. 26 ti. 52 U. 105 tl. 156+ 

1 hour 60.00 58.25 52.50 48.75 45.00 
1/2 hour 35.00 31.00 28.00 26.00 25.00 
1/4 hour 18.50 17.00 15.50 14.00 12.50 

5 min. 10.00 9.00 8.00 7.00 6.00 
1 min. 3.50 3.25 3.00 2.75 2.50 

30 see... 2.75 2.50 2.25 2.00 1.75 

PONTOTOC (1 AM; 1 FM) 
Pontotoc County -Map Location F-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSEL WSEL-FM 
1062 1962 

Subscriber to the NAB Radio Code 
Media Cade 4 225 8400 3.00 
Pontotoc Broadcasting Co., Box 240, Hwy. 6 E., 

Pontotoc. Miss. 38863. Phone 489-1440. 
I. PERSONNEL 

General Manager -Bill Bridges. 
Station Manager -Mrs. Ruth Bridges. 
Sales Manager -Danny Wall. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1.000 w. days: 1440 ke. Non -directional. 
Operating schedule: 5:00 am -local sunset. 
FM FACILITIES 
ERP 1,000 w. 196.7 me. 
Antenna ht.: 200 ft. shove average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d, 4b. 4d, 5, 6a. 7b, 8. 
Rate Protection: 10g. 15h. 
Basic Rates: 21e. 22a. 24c, 33b. 
Contracts: 40a. 42a. 48. 
Comb.: Cont. Discounts: 60d, 61b, 62d. 
Cancellation: 73a. 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective January 1, 1983. 
Rates received April 26, 1963. 

6. SPOT ANNOUNCEMENTS 
1 ti 1.75 30 ti ........ 1.25 
In ti 1.50 
1?0 1 -minute spots in 30 days ....... _. ..... _...._.._ 1.00 
30 -second spots -75% of applicable I -minute rate. 
1D'º-50% of annilcahle 1 -minute raee. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 30.00 15.00 10.00 6.00 
10 it 25.00 12.50 7.00 4.00 
30 tl 20.00 11.00 6.00 3.50 

SENATOBIA 
Tate County -Map Location D-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSAO 
1962 

Media Code 4 225 8505 9.00 
Northwest Mississippi Broadcasting Company, Box 

68. Senstohia, Miss. 38668. Phone 562-5311. 
I. PERSONNEL 

Manager -Mel Chrestman. 
2. REPRESENTATIVES 

C. K. Beaver & Associates, Inc. 
3. FACILITIES 

5.000 w. days; 1.550 he. Non -directional. 
Operating schedule: sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 90a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective 

Rates received January 10, 1983, 
6. SPOT ANNOUNCEMENTS 

1 -MINUTE ANNOUNCEMENTS 
1 tl 4.50 104 ti - 4.00 
13 It 4.50 208 ti..._.._.._.... 3.90 
26 ti 4.25 312 ti..._ ... 3.75 
52 tl 4.10 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

1 tl __......_....___. _ 80.00 30.00 
13 ti.._......._...._._....._ 50.00 26.00 
26 tl..._......._._..._._..___ 47.50 25.00 
52 ti ........... _.._..___._.._ 46.00 24.00 

208 tl.._...... _...._...._. ..... _ 43.00 22.00 
312 ti 40.00 20.00 
Special Discount on Spot Saturation. 

STARKVILLE (2 AM) 

1/4 hr 5 min 
15.00 10.00 
13.00 9.00 
12.50 8.75 
12.00 8.50 
11.50 8.25 
11.00 8.00 
10.50 7.50 

Oktlbbeha County -Map Location F-5 
See SRDS consumer market map and data at begin- 
ning of the State. 

WKOR 
1968 

Media Code 4 225 8550 5.00 
C. K. Irby, 201 Lampkin St., Starkville, Miss. 

39759. Phone 601-323-9980. 
I. PERSONNEL 

General Manager -Lew Sadler. 
Sta. Mgr. & News Dir. -G. G. (Lep) Boyd. 
Program Director -Bill Tanner. 

2. REPRESENTATIVES 
David Carpenter Company. 

(This listing continued en next page) 

498 Spot Radio Stations November 1, 1968 



Starkville -W K 0 R -Continued 
3. FACILITIES 

1,000 w,; 990 kc. Non -directional. Ags Ise-local sunset. CST. 
4.GENCYCOMMISSOÑ 

None: all rates net to station. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, ea, 7b. 
Rate Protection: 10c, 11c, 12c, 13c, 14c. 
Basic Rates: lob, 21e, 22b, 23a, 24a, 25a, 29b, 

30, 33c. 
Contracts: 40a, 41, 42b, 43, 44b. 
Comb.; Cont. Discounts: Bob, 60d, 60e, 60f, 82d. 
Cancellation: 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 10/1/68-Rec'd 9/30/68. 
AA --S-9 am, 11 am -1 pm & 4-8 pm. 
A --All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A -Iwk- -13wk--26wk- 

ROS: I min 30 see I min 30 see I min 50 see 
1 ti 2.20 1.90 2.00 1.80 1.80 1.70 
10 2.10 1.80 1.90 1.70 1.70 1.50 
20 tL 2.00 1.70 1.80 1.80 1.60 1.40 
25 ti 1.85 1.80 1.70 1.50 1.50 1.30 
30 tL.._.._.._ 1.70 1.40 1.50 1.30 1.40 1.20 
10 sec: 50% of 1 -min. 
Clans AA -extra 10%. 

7. PACKAGE PLANS 
ROS: 25 ti 50 tl 100 tl 150 ti 200 ti 
1 min. 43.75 80.00 145.00 195.00 240.00 
30 sec 38.75 70.00 125.00 172.50 200.00 
To be used within 30 days. 

8. PROGRAM TIME RATES 
CLASS A 

PER WK: Iti 2ti 3ti 4tI 5tI 6 ti 
1 hr 60 ... ._._ 
1/2 hr......-- ...... 
1/4 hr .__... 

40 
20 36 - 

98 - 60 65 72 
10 min. 15 27 36 45 50 54 
5 min 10 18 24 30 38 40 
Class AA -extra 10%. 

WSSO 
1946 

Subscriber to the NAB Radio Code 
Media Cede 4 225 8610 7.00 
Starkville Broadcasting Co., WSSO Bldg., Stark- 

ville, Miss. 39759. Phone 801-323-1230. 
Other Studio -Mississippi State University, State 

College, Mies. 
STATION'S PROGRAMMING DESCRIPTION 

WSSO: Programmed for general interest. 
Teen 30%, Negro 10%, general interest 80%. FARM: 
5-6 am reports. AIR PERSONALITIES 5:30 am - 
10:45 pm. Sun all religious air personalities. NEWS: 
local, regional, national 5 min at :55, 2 min at :30. 
Four 15 mitt local newscasts daily. SPORTS: college 
football, basketball, baseball, high school football. 
basketball, baseball. TALK: programs 8 am -noon 
M -Sat. Public affairs noon -1 pm M -Set. Recd 
7/17/87. 

I. PERSONNEL 
General Manager -Joe Phillips. 

3. FACILITIES 
1,000 w, days; 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 5:30 am -11:00 pm weekdays; 
7:00 am -11:00 pm Sun. CBT. 

4. AGENCY COMMISSION 
15/0 net charges for time; 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 3a, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 20a, 22e, 22b, 23e, 24b, 28, 28a, 29a. 
Contracts: 40a, 46, 48. 
Comb.; Cont. Discounts: Sob, 81b, 61e, 62b. 
Cancellation: 70a, 70e, 71b, 73a. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
No. 6 Eff 1/1/67 -Reed 5/1/67. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x 52x I50x 300x 

1 min. 5.00 4.75 4.50 4.25 4.00 3.75 
8. PROGRAM TIME RATES 

Ix I9x 26x 52x 150x 300x 
1 hr...-._..,.. 60.00 57.00 54.00 51.00 48.00 45.00 
1/2 hr...._ 38.00 34.20 32.40 30.60 28.80 27.00 
1/4 hr.......... 24.00 22.80 21.60 20.40 19.20 18.00 
5 min...... ...... 10.00 9.50 9.00 8.50 8.00 7.50 

TUPELO (2 AM) 
Lee County -Map Location F-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WELO 
1944 

Media Code 4 225 8715 4.00 
Tupelo Broadcasting Co.. Inc., Box 410. WELO Bldg., 212 S. Spring St., Tupelo, Miss. 38801. 

Phone 842-7658. 
I. PERSONNEL 

President-Blrney Imes, Jr. 
General Manager -Bob Evans. 
Station Manager -Ernest Bowen. 

2. REPRESENTATIVES 
M. A. Sales Company, Inc. 
Southeast -C. K. Beaver and Associates. Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 580 kc. 

Directional -separate patterns day and night. 
Operating schedule: 3:59-1:00 am. CST. 

4. AGENCY COMMISSION 
15/0 national business only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3d, 4a. 5. 
Rate Protection: 15b. 

Basic Rates: 204. 
Contracts: 90a. 
Cancellation: 70a. 70d, 71a. 
Affiliated with MBS Radio Network. 
Member: Mid -South Network. 

TIME RATES 
No. 4 Eff 4/1/66-Rec'd 3/1/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 150x 

1 min or less 7.00 6.00 5.50 5.00 9.50 

WTUP 
1953 

Media Code 4 225 8820 2.00 
Lee Broadcasting Corp., Box 258, Hotel Tupelo, 

Tupelo, Misa, 88801. Phone 601-844-1490. 
I. PERSONNEL 

General Manager -Tommy Esteso. 
Commercial Manager -Beatrice Pinkard. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Bernard I. Ochs Co. 
R. S. Crane Company, Inc. 

9. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 24 hours a day. CST. 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 4d, 5, 6a, 7b. 8. 
Rate Protection: 10e. 11e, 12e, 13c, 14c, 15b. 
Basic Rates: 20b 2Ia, 21b, 21e, 21d, 22a, 23a, 24b, 

25a, 26, 28b, 28c, 29a, 291,, 30, 33d. 
Contracts: 40a, 42b, 42d, 44a, 45, 46, 47a, 48, 49, 

51e. 
Comb. Cont. Discounts: 600. 61a, 62a, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a. 
Prod. Services: 82. 
Member: Skyline Network. 

TIME RATES 
Eff 2/1/88-Rec'd 1/28/68. 

6. SPOT ANNOUNCEMENTS 
Ix 156x 260x 384x 

1 min or lesa 3.50 3.40 3.30 3.20 
8. PROGRAM TIME RATES l hr 1/2 hr 1/9 hr s min 

1 ti 60 00 88.00 24.00 12.00 
28 ti 50 00 30.00 20.00 10.00 
52 ti 45 00 27.50 18.00 9.00 
158 U._....._.__.-_.__..._ 85.00 22.50 14.00 7.00 
812 ti... _...__........._ 25.00 17.00 11.00 5.50 

VICKSBURG (2 AM; 1 FM) 
%%arrett County -Map Location C-7 

See BRIM consumer market map and data at begin- 
ning of the State. 

WQBC 
1931 

Subscriber to the NAB Radio Code 
Media Cede 4 225 8925 9.00 
Delta Broadcasting Co., Inc., Post -Herald Bldg., 

Vicksburg, Miss. 39181. 
I. PERSONNEL 

Commercial Manager -L. L. Miller. 
3. FACILITIES 

1,000 w. days, 500 w. nights; 1420 ke. Stereo. 
Non -directional. 

Operating schedule: 6:00 am -11:00 pm. CS?. 
4. AGENCY COMMISSION 

15/0 time and announcements only. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3b, 4a, 5, 6a, 7b, 8. 
Rate Protection: 1013, 11e, 12b, 13b, 14b, 15e. 15b. 
Basle Rates: 21b, 22a, 22b, 24b, 25a. 28a, 28e. 
Contracts: 40a, 47a. 
Comb.; Cont. Discounts: 61e. 
Cancellation: 73a, 73b. 
Affiliated with MBS and KIM Radio Networks. 
Member: Southeastern Key Market Netwcrk. 

TIME RATES 
Rates effective January 1, 1957. 

Rates received December 31. 1956. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hour._........_ 65.00 10 minutes...-_._... 13.00 
1/2 hour__._..-_... 38.00 5 minutes 9.50 
1/4 hour ._ 26.00 1 minute or less.... 3.00 

DISCOUNTS 
1 to 12 times..-._ Net 100 to 149 times.__ 20% 

13 to 25 times.____. 5% 15G to 299 times_ 25% 
26 to 51 times_ 10% 300 or more times._ 80% 
52 to 99 times w. 15% 

WQMV (FM) 
1966 

Media Code 4 225 9030 7.00 
WQMV Radio Co., Box 1111, 2895 Clay St.. Vicks- 

burg, Miss. 39180. Phone 636-5250. 
STATION'S PROGRAMMING DESCRIPTION 

WQMV (FM) : Programmed for adults or all ages 6:30 
am -10:30 pm M -Sun. Middle-of-the-road music, fea- 
turing top artists, current hits, standards. ehowtunes 
and film music. NEWS: 5 min on hour, news head- 
lines on half hour. National. international, regional 
and local news. Community news and public affairs 18 
times daily. 5 air personalities emcee entire opera- 
tion. SPORTS: football local and live college football. 
RELIGIOUS: taped programs Sun. 5 min farm show 
daily M -Sat. Detailed weather forecast daily. COM- 
MERCIAL POLICY: only 5 one minute announce- 
ments permitted in 30 min segment. Reed 7/13/67. 

I. PERSONNEL 
Pres., Oen'l Mgr. & Prog. Dir.-Waymond Eugene 

Underwood. 

5. FACILITIES 
Eltl' 56,080 w.; 98.7 mc. 
Operating schedule: 6 am -11 pm, CST. 
Antenna ht.: 310 ft. above average terrain. 

4. AGENCY COMMISSION 
1V0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 

300x General: la, 3a, 4a, 5, 6a. 7b, 8. 
4.00 Rate Protection: 10e, Ile, 12a, 13e, 14a. 15b. 

Basic Rates: 20b, 21e, 22b, 23e, 2.4a. 25a, 26. 
Contracts: 40a, 43, 44b. 
Comb.; Cont. Discounts: 60a. 

TIME RATES 
Eff, 3/1/66-ltec'd 3/23/86. 

6. SPOT ANNOUNCEMENTS 
lx 131 26 x 52x 

100 words 8.00 7.50 7.00 6.50 
50 words or 

less 4.50 4.00 3.50 3.00 
8. PROGRAM TIME RATES 

lx 13x 28x 52x 
1 hr 100.00 90.00 80.00 70.00 
1/2 hr...__ 60.00 55.00 50.00 45.00 
1/4 hr 35.00 32.50 30.00 27.50 
5 min. 16.00 14.00 12.00 10.00 
Announcements and programs cannot be 
earn larger discounts. 

104x 156+ 
6.00 5.50 

2.50 2.00 

104x 156+ 
60.00 50.00 
40.00 35.00 
25.00 22.50 
8.00 6.00 

combined to 

WVIM 
1948 

Media Code 4 225 9135 4.00 
Radio Misalsaippi, Lie., 906 Clay St., Vicksburg, 

Miss. 39180. Phone 636-1494. 
I. PERSONNEL 

Station blanager-John F. Shea. 
2. REPRESENTATIVES 

George T. Hopewell, Inc. 
Southeast -Dora -Clayton Agency. Inc. 

8. FACILITIES 
250 w.; 1490 be. Non -directional. 
Operating schedule: Sundays 7:00 a.m. to 11:00 p.m.: 
weekdays 6:00 a.m. to midnight. CST. 

4. AGENCY COMMISSION 
15% time only; 10 days. 

5. GENERAL ADVERTISING See Boded regulation 
General: la, 3a, 9a. 4d, 5, 8a, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b. 
Basic Rates: 22a, 23a, 24a, 28, 29a. 
Contracte: 40e, 45, 48. 
Comb.; Cont. Discounts: 60a, 81b, 61e, 62b, 
Cancellation: 70a, 70e, 71b, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective Mardi 1, 1957. 
Rates received December 4, 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 car. 5 min. Spots 

1 time_._.-_._- 22.00 18.00 6.00 8.50 
26 tlmea........._-. 20.00 12.00 5.50 3.25 
52 times.. 18.00 11.00 5.00 8.00 

104 times._ 18.00 10.00 4.50 2.75 
260 times._ 14.00 9.00 4.00 2.50 
365 times... 12.00 8.00 3.50 2.25 
500 tlmee..._._.... 10.00 7.00 8.00 2.00 

1,000 times..._._...Y. ........ ...- 1.75 

WAYN ESBORO 
Wayne County -Map Location G-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WABO 
1954 

Media Code 4 225 9240 2.00 
Martin Broadcasting Co., Box 507, Waynesboro, Miss. 

39367. Phone 801-735-4331. 
I. PERSONNEL 

President -Wilbur J. Martin, Sr. 
General Manager -Chuck Burgess. 
Production Manager -Bill Martin. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
Southeast -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
250 w. days; 990 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See ended regulations 
General: 2b. 3d, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21e, 22b, 23a, 24a, 26, 29a, 33e. 
Contracts: 40a. 42d, 44b, 45, 46, 47a. 49, 51a, 51b, 
Comb.; Cont. Discounts: 60a, 601, Ola, 62a. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
Affiliated with KBS. 

TIME RATES 
ER 2/1/67-Rec'd 6/24/68. 

6. SPOT ANNOUNCEMENTS 
PER MO: 1t1 50tí 100+ 

1 min .. -._ 3.50 3.00 2.50 
30 sec ............................... 2.50 2.00 1.50 
15 sec 2.00 1.50 1.25 

8. PROGRAM TIME RATES 
PER MO: I ti 6ti II tl I6ti 21 ti 26+ 
1 hr..._.._..... 45.00 43.00 41.00 39.00 37.00 35.00 
1/2 hr 28.00 28.00 24.00 2200 21.00 20.00 
1/4 hr 15.00 14.00 13.00 12.00 11.00 10.00 
5 min 8.50 6.25 6.00 5.75 5.50 5.00 

WEST POINT 
Clay County -Map Location F-4 

See SEWS consumer market map and data at begin - 
nine of the State. 

WROB 
1947 

Media Code 4 225 9345 9.00 
Bob McRaney Enterprises, Inc., WROB Bldg., Henry 

Clay Hotel, West Point, Miss. 39773. Phone 494- 
1450. 

I. PERSONNEL 
Pres. & Gen'l Mer. -Bob McRaney, Sr. 
Station Manager -Jack King. 
Sales Manager -Jack Dalton. 

MISSISSIPPI 
2. REPRESENTATIVES 

George T. Hopewell, Inc. 
South -C. K. Beaver and Associates, Inc. 

3. FACILITIES 
250 w.; 1450 ke. Non-directlonaL 
Operating schedule: 5:30 am -10:15 pm weekdays; 
6:00 am -10:15 pm Sat and Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, 3a, 3b, 4e. 4d, 5, 6a. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 23a, 24b, 26, 28b, 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 81e. 
Cancellation: 70a, 70e. 71a, 73a. 
Affiliated with MBS and KBS Radio Networks. 

TIME RATES 
Retes effective March I, 1961. 
Rates received March 13. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

1 time.... 32.45 18.29 12.98 6.49 4.00 
13 times.. 29.20 17.52 11.68 5.84 8.75 
28 times.. 25.96 15.57 10.38 5.19 3.50 
52 times.. 22.71 13.62 9.08 4.54 8.25 

100 times.. 19.47 11.68 7.78 3.89 8.00 
150 times.. 16.22 9.96 6.49 8.25 2.75 
800 times_ 12.98 7.78 5.19 2.59 2.50 

WINONA 
Montgomery County -Map Location G-8 

See SRDS consumer market map and data at tnrin- 
ning of the State. 

WONA 
1955 

Media Code 4 225 9450 7.00 
Southern Electronics Co., Inc.. Telephone Bldg.. 

Summit St., Winona. Miss. 38967. Phone 283-1570. 
I. PERSONNEL 

General Manager -Bob Evans. 
2. REPRESENTATIVES 

M. A. Sales Company, Inc. 
3. FACILITIES 

1,000 w. days; 1570 ke. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3d, 4e, 5. 
Rate Protection: 15b. 
Beale Retes: 29a. 
Contracts: 40a. 
Cancellation: 70a, 70d, 71a. 
Affiliated with KBS Radio Network. 
Member: Mid -South Network. 

TIME RATES 
Rates effective 

Rates received December 22. 1965. 

6. SPOT ANNOUNCEMENTS 
26U 52 150 ti300U 

1 minute or less 4.50 4.00 3.50 3.00 

YAZOO CITY 
Yazoo County -Map Location C-6 

See REDS consumer market map and data at begin. 
oing of the State. 

WAZF 
1847 

N.t 

Media Code 4 225 9555 3.00 
1230, Inc. Box 47, Yazoo City, Miss. 39194. Phone 

601-746-2371. 

I. PERSONNEL 
Manager/Owner-Frank Bonfield. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3, FACILITIES 
1,000 w. days, 250 w. nights; 1230 ke. Nan-diree- 

tional. 
Operating schedule: 5:30 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 net time; 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 2b, 3a, 3b, 8c, 3d, 4e, 4d, 5, 6e. 

7b, 8. 
Rate Protection: 10a, 12a, 13e, 14e, 15b, 16. 
Basic Rates: 20a, 20b, 21a, 21b, 21e, 21d, 22a, 226. 

2313, 24b, 25a, 26, 28a, 28c, 29a, 29b, 30, 33b. 
Contracts: 40a, 41, 44a, 44b, 45, 46, 47a, 48, 49, 

51e, 51b. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 601, 61e. 

62a, 82b, 82d. 
Cancellation: 70a. 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 

8TI1.122E RATES 
Rates effective May 1. 1951. (Card No. 2.) 

Card received May 28, 1951. 
6. SPOT ANNOUNCEMENTS 

1 minute 1 U. 18 ti. 26 U. 52 ti. 156 ti. 812 ti. 
or less_.. 5.00 4.75 4.50 4.25 4.00 3.75 

8. PROGRAM TIME RATES 
1 ti. 18 U. 26 ti. 52 ti. 158 ti. 312 tl. 

1 hour._ 60.00 57.00 54.00 51.00 48.00 45.00 
1/2 hour.._- 38.00 34,20 82.40 30.60 28.60 27.00 
1/4 hour__ 24.00 22.80 21.60 20.40 19.20 18.00 

5 minutes 10.00 9.50 9.00 8.50 8.00 7.50 
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MISSOURI 

Radio Household Data 
NOTE: County -by -county estimates of Rodio House- 
hold Data no longer appear in SRDS, With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL .-.. 456,000 
METRO AREAS St. Joseph 3,100 

Columbia ____ 4,400 St. Louis 343,800 
Joplin 1,100 Springfield ...... 2,900 
Kansas City -.-. 136,400 Total Metros.... 491,700 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

Bellefontaine Neighbors - 
St. Louis 

Berkeley -St. Louis 

Cape Girardeau -Cape 
Girardeau 

Columbia -Boone 

State, County, City, Metro Area Data 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Ferguson -St. Louis Hannibal -Marion Jennings -St. Louis Kirkwood -St. Louis St. Charles -St. Charles 

Florissant -St. Louis Independence -Jackson Joplin -Jasper Overland -St. Louis St. Joseph -Buchanan 
Gladstone -Clay Jefferson City -Cole Kansas City -Jackson Raytown -Jackson St. Louis -St. Louis 

Estimates for: 
STATE 
COUNTY -Map Loe. 

iMetropolitan 
Area 

Population Households 

MISSOURI STATE 
TOTALS 

ADAIR F-2 
ANDREW C-2 
ATCHISON B-1 
AUDRAIN F-3 
BARRY D-7 
BARTON C-5 
BATES D-4 
BENTON E-4 
BOLLINGER J-6 
BOONE F-3 

Columbia 
Columbia Metro Area 

BUCHANAN C-3 
St. Joseph 
St. Joseph Metro 
Area 

BUTLER H-7 
CALDWELL D-2 
CALLAWAY F-3 
CAMDEN E-5 
CAPE GIRARDEAU J-6 

Cape Girardeau 
CARROLL E-3 
CARTER G-6 
CASS D -4t 

CEDAR D-5 
CHARITON E-3 
CHRISTIAN E-6 
CLARK F-1 
CLAY C-3 

Gladstone 
CLINTON D-3 
COLE F-4 

Jefferson City 
COOPER E-4 
CRAWFORD G-5 
DADE D-6 
DALLAS E-5 
DAVIESS D-2 
DE KALB C-2 
DENT G-5 
DOUGLAS F-6 

DUNKLIN H-7 
FRANKLIN G-4 
GASCONADE G-4 
GENTRY C-2 
GREENE E-6 

Springfield 
Springfield Metro 
Area 

GRUNDY D-2 
HARRISON D-2 
HENRY D-4 
HICKORY E-5 
HOLT C-2 
HOWARD E-3 
HOWELL F-7 

IRON H-5 
JACKSON C-3 

Independence 
Kansas City2 
Kansas City Metro 
Area 
Raytown 

JASPER D-6 
Joplin3 
Joplin Metro Area 

JEFFERSON H-4 
JOHNSON D -4t 
KNOX F-2 
LACLEDE F-5 
LAFAYETTE D-3 

LAWRENCE D-6 
LEWIS F-2 
LINCOLN G-3 
LINN E-2 
LIVINGSTON D-2 
McDONALD C-7 
MACON F-2 
MADISON H-5 
MARIES F-5 
MARION G-2 

Hannibal' 

1/1/68 
(000) 

1/1/68 
(000) ($000) 

4,610.9 1,460.20 12,075,693 

21.0 6.85 42,968 
11.3 3.67 23,363 

7.6 2.49 19,879 
27.7 8.78 65,029 
16.8 5.63 34,844 
9.8 3.44 20,530 

14.6 5.16 32,475 
8.9 3.18 14,965 
7.6 2.31 12,535 

64.3 18.59 143,492 
49.9 13.73 124,109 
64.3 18.59 143,492 

92.4 31.12 263,241 
82.4 27.64 238,839 

92.4 31.12 263,241 
32.5 10.27 61,337 
7.4 2.69 15,488 

24.5 6.61 47,880 
10.7 3.63 17,028 
46.7 14.34 103,052 
31.8 9.78 70,382 
12.6 4.33 29,745 
3.3 1.08 5,277 

42.9 13.02 69,033 

7.8 2.83 17,749 
11.0 3.73 23,748 
12.8 4.09 22,119 
8.9 2.91 15,864 

120.8 35.93 280,956 
24.2 6.33 47,246 
11.8 4.04 24,945 
45.4 12.73 111,096 
31.8 9.20 88,569 
14.7 4.72 35,651 
14.2 4.64 22,731 
6.0 2.09 11,463 
8.8 3.05 13,699 
8.1 2.89 16,868 
5.8 2.00 13,230 

10.6 3.54 17,390 
7.4 2.25 12,790 

35.0 10.50 64,444 
51.9 15.72 105,560 
12.4 4.09 24,888 
6.7 2.44 16,882 

142.7 46.63 335,109 
113.4 37.94 269,998 

142.7 46.63 335,109 
11.7 4.21 26,302 
9.9 3.56 20,259 

19.2 6.73 42,194 
3.6 1.26 7,176 
5.9 2.07 15,953 

10.2 3.24 22,582 
21.5 6.85 37,965 

6.6 2.01 14,101 
672.9 228.44 2,140,438 
109.8 35.12 251,338 
591.4 206.65 1,648,697 

1,276.7 407.13 3,715,889 
27.8 7.86 60,939 
80.4 27.90 195,796 
44.2 15.89 115,532 
80.4 27.90 195,796 
89.0 24.93 169,672 
34.9 10.18 61,548 
5.8 2.00 12,531 

19.3 6.17 35,929 
25.0 8.12 58,215 

23.4 7.72 46,511 
11.6 3.70 22,884 
16.5 5.39 30,609 
15.3 5.42 35,225 
16.0 5.40 32,502 
9.8 3.29 18,587 

15.0 5.30 32,079 
8.7 2.77 17,324 
7.4 2.22 11,029 

29.6 9.97 72,055 
22.5 7.80 51,367 

Consumer Spendable Income -1967 
% Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

(3) 4999 7999 9999 14999 over 

-Total Retail Sales - 
Per 

Household 
($000) (S) 

Food 
($000) 

Retail Sales -1967 
By Selected Store Types 

General Home 
Drug Mdse. Apparel Furn. 

($000) ($000) ($000) ($000) 

8,270 20.0 24.9 16.5 15.0 10.0 8,285,103 5,674 1,562,793 306,580 1,183,913 396,960 347,314 

6,273 24.2 21.0 15.0 9.8 5.6 36,917 
6,366 27.2 18.9 13.6 8.8 4.4 15,952 
7,984 23.6 16.9 14.9 12.5 8.4 19,617 
7,406 24.3 25.3 17.8 12.9 6.9 63,105 
6,189 23.3 15.0 13.7 10.0 5.2 34,337 
5,968 25.1 16.6 13.7 10.4 4.8 17,671 
6,294 23.7 17.7 15.0 11.4 5.4 24,165 
4,706 28.5 16.3 11.4 6.1 2.6 14,887 
5,426 23.3 12.9 11.0 7.7 2.3 11,435 
7,719 24.1 28.1 15.4 11.1 7.1 125,717 
9,039 108,539 
7,719 24.1 28.1 15.4 11.1 7.1 125,717 

5,389 
4,347 
7,878 
7,187 
6,099 
5,137 
4,683 
4,681 
4,950 
6,763 
7,905 
6,763 

7,114 
2,349 
2,370 

10,450 
6,944 
2,658 
4,308 
2,280 
1,371 

24,105 
20,700 
24,105 

1,277 
288 
481 

2,00 
942 
401 
565 
315 
197 

4,161 
3,758 
4,161 

4,569 
379 
795 

4,970 
2,189 

902 
1,440 

555 
726 

11,830 
10,629 
11,830 

1,803 
233 
309 

2,705 
1,564 

552 
799 
147 
302 

9,797 
9,309 
9,797 

1,991 
155 

3,005 
982 

93 
1,291 

56 
364 

6,213 
5,886 
6,213 

8,459 20.3 26.3 18.2 16.9 10.0 162,043 5,207 33,198 7,592 26,306 10,399 8,863 
8,641 150,908 5,460 31,066 7,592 24,513 10,399 8,543 

8,459 
5,972 
5,758 
7,244 
4,691 
7,186 
7,197 
6,870 
4,886 
5,302 

20.3 26.3 18.2 16.9 10.0 
22.9 16.4 12.7 9.8 5.8 
26.8 16.0 14.0 10.0 2.9 
26.2 23.5 17.0 11.7 5.1 
28.5 17.2 9.8 5.3 4.3 
24.0 26.4 14.6 10.7 6.6 

23.5 18.0 14.8 11.9 7.5 
23.0 13.2 11.4 9.3 2.3 
30.2 37.9 3.7 4.3 1.8 

162,043 
61,416 
12,089 
36,320 
17,072 

109,441 
84,551 
25,413 

3,254 
46,723 

5,207 
5,980 
4,494 
5,495 
4,703 
7,632 
8,645 
5,869 
3,013 
3,589 

33,198 
11,377 

2,518 
5,061 
3,649 

16,583 
12,954 
4,956 

527 
7,996 

7,592 
1,793 

221 
1,121 

178 
3,276 
2,670 

511 
83 

1,570 

26,306 10,399 
7,226 3,248 

2,161 1,322 
491 235 

10,632 6,239 
8,913 5,659 
1,221 710 

814 40 
1,031 753 

8,863 
3,118 

96 
868 
301 

7,590 
6,628 

697 
94 

1,581 

6,272 
6,367 
5,408 
5,452 
7,820 
7,464 
6,175 
8,727 
9,627 
7,553 
4,899 
5,485 
4,491 
5,837 
6,615 
4,912 
5,684 

23.2 15.2 12.8 10.4 5.9 
22.7 16.1 13.6 10.1 5.3 
27.8 17.3 12.3 7.2 4.2 
29.3 18.3 13.1 7.1 4.6 
18.2 37.8 17.2 15.1 6.2 

24.4 21.7 16.0 11.1 5.1 
21.3 26.5 18.0 15.4 9.8 

24.1 21.2 17.2 12.9 7.7 
28.5 20.5 13.9 6.4 1.9 
23.5 12.6 11.3 8.7 3.4 
24.9 13.5 10.5 5.7 2.3 
24.0 14.1 11.9 9.5 5.7 
24.4 15.7 14.2 11.8 5.6 
25.9 17.2 11.9 6.5 2.4 
23.3 11.5 103 7.9 3.9 

18,376 
19,998 
13,394 
14,503 

269,368 
15,625 
21,039 
75,820 
67,634 
24,991 
17,114 

8,746 
14,275 
13,036 

9,707 
16,271 

8,961 

6,493 
5,361 
3,275 
4,984 
7,497 
2,468 
5,208 
5,956 
7,352 
5,295 
3,688 
4,185 
4,680 
4,511 
4,854 
4,596 
3,983 

2,969 
3,082 
2,175 
2,290 

42,638 
10,793 

2,949 
13,600 
13,106 

3,887 
3,177 
1,032 
1,892 
2,096 
2,164 
3,369 
1,413 

404 
461 
284 
210 

9,209 

808 
3,065 
3,065 

9964 

195 
479 
366 
192 
564 
95 

358 
1,011 

712 
474 

23,055 

802 
8,824 
8,297 
1,806 

837 
303 
342 
507 
372 

1,470 
530 

913 
417 

8 
52 

7,192 

759 
5,004 
5,004 

854 
563 

10 
268 
183 
143 
714 
497 

566 
189 

37 
471 

6,928 
303 
267 

3,894 
3,418 

994 
311 

80 
822 
206 

76 
852 

86 

6,138 
6,715 
6,085 
6,919 
7,187 
7,116 

7,187 
6,248 
5,691 
6,270 
5,695 
7,707 
6,970 
5,542 

22.3 15.2 12.6 
25.7 27.3 17.8 
28.0 22.0 16.0 
21.5 15.1 14.7 
24.8 26.1 16.9 

24.8 26.1 16.9 
23.5 18.4 13.8 
23.2 15.0 12.5 
23.8 20.3 15.4 
21.8 13.9 12.0 
22.6 15.5 15.1 
24.6 19.3 15.1 
26.6 17.2 13.1 

10.0 
10.9 
9.7 

14.2 
12.2 

12.2 
10.5 
9.3 

10.8 
10.4 
15.4 
11.1 

7.8 

6.1 
4.6 
3.7 
6.7 
7.1 

7.1 
6.1 
4.1 
5.4 
3.7 
8.6 
5.4 
3.8 

54,226 
97,586 
25,159 
18,425 

299,198 
271,431 

299,198 
28,030 
20,008 
33,501 

3,536 
16,220 
20,940 
41,451 

5,164 
6,208 
6,151 
7,551 
6,416 
7,154 

6,416 
6,658 
5,620 
4,978 
2,806 
7,836 
6,463 
6,051 

7,015 21.0 16.9 15.6 13.9 7.0 12,331 
9,370 16.7 26.5 18.2 19.3 13.3 1,438,892 
7,157 139,356 
7,978 1,179,938 

9,127 16.4 27.8 18.1 18.8 12.9 2,274,641 
7,753 46,656 
7,018 24.1 23.0 16.7 13.2 7.7 157,352 
7,271 101,186 
7,018 24.1 23.0 16.7 13.2 7.7 157,352 
6,806 23.3 37.2 15.7 11.1 3.4 93,104 
6,046 28.5 23.2 13.9 8.2 4.1 38,925 
6,266 26.0 15.1 12.1 8.6 6.7 9,979 
5,823 24.3 18.1 13.5 9.2 5.1 40,279 
7,169 25.8 21.2 16.1 11.9 7.8 51,558 

6,135 
6,299 
3,968 
5,710 

5,587 
5,936 
5,640 
6,368 
5,640 
3,735 
3,824 
4,990 
6,528 
6,350 

10,083 
18,443 
4,167 
2,569 

45,722 
41,983 

45,722 
4,253 
3,317 
6,154 

511 
1,515 
3,307 
6,526 

1,198 
2,746 

390 
428 

19,679 
19,479 

19,679 
874 
326 

1,279 
241 
210 
492 

1,624 

1,884 
4,587 
1,861 

364 
40,353 
37,763 

40,353 
2,534 

957 
2,130 

186 
656 

1,047 
3,433 

3,707 
3,492 
1,006 

683 
17,579 
17,373 

17,579 
998 
205 

1,606 

296 
570 

1,798 

2,119 
2,913 
1,002 

528 
13,356 
13,295 

13,356 
796 
420 

1,426 
140 
205 
123 

2,395 

3,916 
247,031 
34,360 

190,221 

418,695 
14,437 
26,348 
13,216 
26,348 
24,471 

7,586 
1,394 
6,677 
8,341 

149 
66,350 

5,595 
55,958 

102,827 
1,072 
6,213 
4,528 
6,213 
3,081 
1,678 

57 
833 

2,285 

1,431 
258,390 

11,089 
225,979 

342,238 
8,402 

24,869 
19,358 
24,869 
4,847 
2,030 
1,089 
4,528 
3,425 

370 
99,874 
4,174 

90,621 

129,156 
1,677 
6,213 
4,658 
6,213 
5,171 
1,314 

317 
1,120 
1,854 

86 
57,858 
5,233 

48,244 

92,077 
1,465 
6,354 
4,248 
6,354 
2,508 
1,348 

346 
1,093 
2,146 

6,025 
6,185 
5,679 
6,499 
6,019 
5,650 
6,053 
6,254 
4,968 
7,227 
6,586 

26.2 19.5 14.5 9.7 
28.3 22.0 14.9 8.8 
27.4 21.5 15.0 9.1 
21.9 18.0 15.8 12.5 
25.5 19.9 14.6 9.4 
24.8 14.3 12.2 9.8 
25.4 17.6 14.9 10.5 
25.2 20.3 16.0 11.9 
29.4 16.1 11.1 5.2 
24.4 24.0 17.6 13.4 

4.7 
4.0 
4.1 
5.9 
4.7 
4.4 
4.1 
3.3 
2.7 
6.7 

33,312 
16,578 
28,946 
30,873 
42,422 
15,961 
27,874 
13,144 

5,864 
47,754 
38,866 

4,315 
4,481 
5,370 
5,696 
7,856 
4,851 
5,259 
4,745 
2,641 
4,790 
4,983 

5,941 
2,417 
5,585 
6,073 
6,230 
2,365 
5,055 
2,696 
1,285 
9,721 
7,884 

1,109 1,819 
245 501 
465 1,814 

1,434 3,484 
1,337 3,955 

338 3,616 
822 1,259 

22 378 
442 

1,588 1,930 
1,039 1,620 

1,0166 

749 
1,026 
1,638 

131 
1,540 

900 
76 

3,235 
3,085 

1,117 
16 

294 
787 

1,249 
101 
877 
420 
242 

1,702 
1,828 

MISSOURI 

Sedalia -Pettis 
Springfield -Greene 
University City -St. Louis 
Webster Groves -St. Louis 

Fasten.. 
per 

Cars 
1/1/68 
(000) 

Farm 
Popu- 
lation 
1/1/68 
(000) 

Grose 
Farm 

Income 17 
(6000) 

Auto- 
motive 
(5000) 

Service 
Station 
($000) 

1,420,859 749,404 1,847.09 346.2 1,665,733 

5,540 3,661 9.05 2.5 12,087 
3,556 2,420 5.38 2.9 16,491 
2,172 2,558 4.57 2.3 29,546 

11,004 5,688 12.79 3.0 26,718 
5,363 3,263 9.44 5.1 17,412 
3,293 1,689 5.36 2.8 15,509 
3,318 2,667 7.59 3.5 22,688 
2,308 1,623 4.52 2.5 10,614 
4,023 720 3.65 3.3 5,893 

20,807 11,275 27.95 4.1 15,633 
18,915 8,513 
20,807 11,275 27.95 

24,937 13,119 43.66 3.3 15,151 
24,240 9,965 

24,937 13,119 43.66 
12,022 6,979 14.54 5.9 14,308 
1,225 1,854 4.47 2.0 14,691 
4,397 6,690 10.10 3.9 15,750 
2,884 2,361 5.60 1.7 4,164 

17,134 7,484 21.58 4.0 15,775 
14,698 5,347 
3,862 3,244 6.80 3.0 28,573 

546 663 1.60 .7 1,197 
8,752 9,237 16.45 3.9 22,198 

3,755 1,904 4.43 2.5 7,691 
3,522 1,770 5.41 3.5 24,955 
2,677 2,789 6.21 3.5 12,151 
1,076 3,031 3.90 2.0 12,969 

45,999 17,751 51.30 2.4 23,102 
2,356 

3,994 2,822 6.53 1.7 24,547 
14,844 6,717 19.29 2.8 7,902 
12,997 4,473 
3,398 2,564 6.63 2.9 20,505 
2,848 1,982 6.10 2.3 4,816 

993 741 3.42 2.6 10,446 
2,611 1,132 4.44 3.1 7,228 
3,051 2,126 4.21 2.8 16,608 

460 908 3.51 2.1 15,276 
1,494 1,922 4.83 2.3 4,661 
2,227 618 3.68 3.9 8,038 

12,012 6,688 14.41 7.3 43,524 
19,198 12,057 24.16 4.8 16,214 
4,650 1,769 6.09 2.2 6,502 
3,785 1,730 4.54 2.2 15,809 

61,112 25,963 71.51 6.0 18,511 
58,125 19,176 

61,112 25,963 71.51 
4,578 2,416 6.09 2.1 13,194 
2,096 2,319 5.45 3.3 19,385 
6,527 3,347 10.11 3.2 16,388 

50 818 1.89 1.6 4,200 
2,966 1,518 3.56 2.0 19,845 
1,775 1,783 4.74 2.0 13,702 
7,509 5,479 10.24 4.9 9,367 

1,585 1,420 3.86 1.4 1,916 
237,482 100,901 319.05 3.0 20,482 
31,894 17,742 

180,873 64,521 

407,354 190,596 588.86 
6,020 7,390 

30,812 17,769 42.27 3.9 16,214 
22,445 8,284 
30,812 17,769 42.27 
16,339 12,512 39.29 3.6 5,884 
6,933 4,539 12.66 3.9 21,747 
2,158 1,130 3.06 1.8 14,858 
9,782 4,236 9.27 3.5 8,486 
8,846 6,255 12.41 3.9 31,659 

6,852 5,165 11.76 4.2 15,393 
4,820 2,104 5.31 2.0 14,794 
6,582 2,142 7.79 2.8 19,348 
6,012 2,135 8.27 2.5 18,451 
6,414 2,837 8.08 2.3 14,887 
3,065 1,287 5.31 3.3 10,822 
5,422 3,521 7.79 3.5 19,085 
1,605 2,036 4.22 1.6 1,996 

708 785 2.81 2.3 5,197 
9,682 6,513 13.52 2.3 12,978 
7,195 4,239 

(2) Includes portion in Clay County. 
(2) Includes portion In Newton County. 
(4) Includes portion In Rails County. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places on military posts in these counties. 
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MISSOURI State, County, City, Metro Area Data 

Estimates for: 
STATE 
COUNTY -Map 

City 
Loe. Population Households 

I/I/68 1/I/68 
Metropolitan Area (000) (000) 

MERCER D-1 4.9 1.70 
MILLER F-4 14.3 4.54 
MISSISSIPPI J-6 18.4 5.09 
MONITEAU F-4 10.7 3.56 
MONROE F-3 10.9 3.66 
MONTGOMERY G-3 11.3 3.82 
MORGAN E-4 8.8 3.02 
NEW MADRID J-7 26.4 6.95 
NEWTON D-6 31.6 10.05 
NODAWAY C-1 21.0 6.43 
OREGON G-7 8.2 2.69 
OSAGE F-4 11.1 3.13 
OZARK F-7 5.1 1.62 
PEMISCOT J-7 32.8 9.00 
PERRY J-5 15.1 4.33 
PETTIS E-4 38.1 12.79 

Sedalia. 26.6 9.15 

PHELPS F-5 28.2 8.37 
PIKE G-3 16.9 5.65 
PLATTE C-3 30.0 8.83 
POLK E-5 12.3 4.21 
PULASKI F -5t 60.3 10.07 
PUTNAM E-1 5.4 1.94 
RALLS G-3 7.3 2.36 
RANDOLPH F-3 21.5 7.66 
RAY D-3 16.4 5.48 
REYNOLDS G-6 3.5 1.05 
RiPLEY H-7....-._... _._ 7.1 2.30 
ST. CHARLES H-4 77.4 21.35 

St. Charles 34.6 10.20 
ST. CLAIR D-5... ....... 6.4 2.35 
ST. FRANCOIS H-5 37.9 11.43 

ST. LOUIS° H -4t 1,595.5 502.55 
Bellefontaine 
Neighbors 23.1 6.58 
Berkeley 26.9 6.75 
Ferguson 20.0 5.34 
Florissant. , 64.4 15.86 
Jennings _ 21.7 6.52 
Kirkwood 37.1 10.46 
Overland . 29.2 8.01 
St. Louis .........__......_ 717.3 238.24 
St. Louis Metro Area.. 2,351.3 725.30 
University City..._ _. 56.3 18.10 
Webster Groves 30.5 8.79 

STE. GENEVIEVE H-5 12.8 3.47 
SALINE E-3 23.7 7.59 
SCHUYLER F-1 4.3 1.51 
SCOTLAND F-1 5.7 1.98 
SCOTT J-6 33.0 9.71 
SHANNON G-6 5.8 1.79 
SHELBY F-2 8.5 2.98 
STODDARD J-6 26.7 7.95 
STONE E-7 6.6 2.12 
SULLIVAN E-2 6.7 2.41 
TANEY E-7 ........... 10.8 3.55 
TEXAS F-6 16.6 5.18 
VERNON D-5..._ 18.7 5.96 
WARREN G-4 10.4 3.15 
WASHINGTON H-5..._ 14.5 4.03 
WAYNE H-6 ........ _..._._. 7.3 2.38 
WEBSTER E-6..... _ 13.4 4.30 
WORTH C-1 3.0 1.05 
WRIGHT F-6 13.0 4.25 

-Consumer Spendable Income -1967 
% Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

($000) (9) 4999 7999 9999 14999 over 

Retail Sales -1967 
-Total Retail Sales-- By Selected Store Types 

Per 
Household Food Drue 

($000) (8) ($000) ($000) 

General Home 
Fúmé. 

(9000) ($900) (9000) 

Auto- 
motive 
.9000) 

Service 
Station 
($000) 

Passee- Farm Grose 
ger Popu- Farm 

Care lotion Irrseme 
1/1/68 1/I/68 1967 
(000) (000) ($000, 

9,407 
26,766 
31,195 
19,826 
20,348 
21,623 
17,697 
41,126 
65,150 
41,997 
15,059 
18,928 
9,520 

57,019 
25,429 
83,240 
62,455 

5,534 
5,896 
6,129 
5,569 
5,560 
5,660 
5,860 
5,917 
6,483 
6,531 
5,598 
6,047 
5,877 
6,335 
5,873 
6,508 
6,826 

24.8 15.7 
25.6 19.6 
22.3 15.3 
26.6 19.0 
26.0 17.6 
28.0 18.9 
26.0 16.4 
20.2 12.6 
26.4 21.6 
26.5 17.0 
22.2 13.3 
28.2 21.0 
20.5 11.0 
20.4 13.9 
30.5 19.4 
26.5 23.6 

13.3 8.9 
14.3 8.3 
12.7 10.4 
13.5 8.4 
12.6 7.9 
13.5 8.1 
12.9 8.3 
11.2 9.2 
15.3 10.3 
14.2 9.8 
11.5 8.1 
15.5 9.4 
10.3 8.2 
10.9 8.9 
13.3 7.5 
15.9 10.4 

3.6 
4.2 
6.9 
4.2 
4.7 
4.3 
5.4 
5.5 
5.5 
5.9 
4.1 
3.3 
3.8 
7.8 
3.9 
5.5 

7,907 
30,251 
28,964 
20,132 
14,667 
21,643 
16,206 
28,572 
51,610 
36,963 
12,296 
15,249 

7,191 
31,684 
25,513 
66,689 
60,849 

4,651 
6,663 
5,690 
5,655 
4,007 
5,666 
5,366 
4,111 
5,135 
5,749 
4,571 
4,872 
4,439 
3,520 
5,892 
5,214 
6,650 

1,200 
4,852 
4,707 
3,561 
2,723 
3,788 
4,097 
5,284 

10,114 
5,041 
2,006 
2,897 
1,235 
7,074 
2,649 

11,955 
11,499 

209 
570 
612 
334 
546 

48 
773 
737 

1,609 
34 

177 
100 

1,029 
458 

1,644 
1,632 

7 
2,309 
1,949 

835 
459 

1,026 
564 

1,378 
1,852 
4,524 
1,217 

225 
1,058 
1,426 
4,895 
6,124 
5,925 

158 
659 
930 
485 
780 
438 
278 

1,386 
1,686 
1,374 

553 
90 
99 

1,703 
3,744 

7 
3,747 

11 
1,261 

991 
715 
784 

1,235 
456 

1,196 
1,728 
1,246 

594 
1,428 

113 
1,188 

942 
1,834 
1,779 

1,642 
5,423 
4,752 
4,538 
1,591 
2,687 
1,614 
3,343 

12,963 
5,767 
2,389 
3,782 
1,006 
5,348 
2,771 

12,992 
12,305 

708 
3,281 
3,287 
1,450 
1,514 
3,133 
1,944 
3,563 
6,134 
4,569 
1,084 
1,554 
1,193 
3,425 
3,398 
8,011 
6,545 

2.61 
6.90 
6.43 
5.05 
4.76 
5.54 
5.01 
8.88 

14.96 
10.44 

3.68 
4.31 
2.44 

10.60 
6.30 

16.99 

1.8 
3.1 
3.5 
2.3 
2.8 
2.3 
2.3 
6.3 
5.1 
4.7 
2.8 
3.2 
2.8 
9.0 
3.3 
3.5 

10,139 
9,020 

27,925 
10,575 
19,690 
13,882 

8,062 
50,574 
11,253 
32,737 

6,923 
12,768 

5,707 
49,458 
12,488 
22,266 

55,161 
34,634 
63,814 
22,632 

139,433 
10,633 
16,169 
52,209 
36,581 
9,123 

12,292 
138,723 

64,199 
13,446 
76,277 

6,590 
6,130 
7,227 
5,376 

13,846 
5,481 
6,851 
6,816 
6,675 
8,689 

5,4 4 
6,294 
5,722 
6,673 

26.6 23.3 15.8 10.1 5.5 
25.9 19.9 15.1 10.3 6.1 
20.8 31.7 17.9 12.6 6.5 
23.3 15.1 12.1 8.7 3.1 
31.9 28.4 12.7 10.9 3.2 
23.5 13.1 12.2 9.0 3.4 
26.3 19.8 16.5 11.4 4.5 
22.4 20.7 15.9 12.6 7.5 
24.8 22.1 17.2 11.6 5.5 
22.2 13.7 12.0 14.8 9.6 
21.2 12.2 11.5 9.8 3.6 
26.6 36.3 18.2 7.6 2.0 

21.4 12.2 11.4 10.3 5.4 
28.7 24.0 17.2 11.4 5.1 

44,697 
35,134 
26,148 
23,744 
36,083 
10,133 
13,945 
42,493 
23,383 

5,845 
9,461 

110,975 
68,283 
10,412 
53,058 

5,340 
6,218 
2,961 
5,640 
3,583 
5,223 
5,909 
5,547 
4,267 
5,567 
4,113 
5,198 
6,694 
4,431 
4,642 

7,753 
6,485 
6,961 
2,486 
7,386 
1,891 
2,790 
8,508 
4,393 
1,292 
1,577 

24,993 
16,180 

2,366 
14,587 

1,574 
1,000 

492 
498 
871 
228 
402 
971 
851 
40 

341 
3,771 
2,894 

166 
1,588 

2,377 
1,636 

711 
1,269 
1,341 
1,388 

9 
4,416 
1,204 

676 
337 

9,366 
5,370 

224 
2,465 

2,420 
1,301 

4 
623 
744 
197 
981 

2,001 
507 

22 
447 

3,165 
2,903 

5 
3,178 

4,127 
948 
437 
870 

1,415 
395 
620 

2,805 
419 

34 
823 

5,073 
2,908 

213 
2,604 

7,803 
4,863 
4,596 
6,670 
7,685 
1,289 
1,027 
7,965 
3,197 
1,152 
1,573 

19,379 
14,172 

1,966 
12,568 

4,572 
3,711 
5,777 
1,969 
6,055 

682 
1,944 
4,397 
2,544 

855 
825 

11,817 
5,469 
1,265 
5,475 

12.00 
8.08 

13.25 
6.89 

11.70 
2.93 
3.30 

10.73 
7.87 
2.12 
3.37 

34.89 

3.0 
2.8 
2.3 
3.8 
1.8 
2.3 
2.3 
2.3 
3.0 
1.8 
2.5 
3.3 

7,080 
23,929 
15,376 
16,058 
4,293 
8,805 

12,463 
11,283 
21,389 

2,147 
4,230 

17,138 

3.96 2.6 9,727 
17.20 2.1 5,747 

5,037,001 10,023 14.8 26.1 18.2 19.7 15.5 2,901,429 

50,145 
58,502 
83,186 

120,472 
70,788 

130,738 
74,732 

2,180,844 
6,856,297 

265,048 
150,767 

7,621 16,317 
8,667 15,897 

15,578 24,298 
7,596 67,507 

10,857 85,413 
12,499 59,276 
9,330 43,373 
9,154 1,269,873 
9,453 15.9 27.0 18.5 18.9 13.5 3,927,403 

14,644 52,378 
17,152 39,510 

5,773 606,373 112,683 595,605 137,170 140,172 

2,480 
2,355 5,238 212 293 308 196 
4,550 8,350 1,562 2,030 284 521 
4,256 18,945 5,723 5,337 1,736 710 

13,100 11,146 2,684 44,503 5,044 981 
5,667 15,928 4,017 1,334 1,716 1,123 
5,415 9,713 1,844 6,722 2,369 1,511 
5,330 235,143 43,837 272,530 71,257 76,508 
5,415 866,993 149,611 684,243 187,066 191,102 
2,894 19,390 3.723 2,322 1,472 1,784 
4,495 17,702 4,191 1,266 798 1,275 

482,885 230,004 451.28 

326 
4,817 

16,108 
2,321 

18,953 
7,352 

200,845 
687,683 

903 
4,289 

1,251 
3,982 
2,205 
6,347 
2,625 
6,032 
3,210 

78,016 
329,901 764.69 

5,852 
2,574 

3.4 13,497 

23,840 
56,865 
7,561 

12,560 
67,838 
9,670 

18,288 
48,816 
13,774 
15,652 
18,610 
28,641 
40,253 
19,144 
21,453 
12,160 
20,941 
6,097 

22,263 

6,870 
7,492 
5,007 
6,343 
6,986 
5,402 
6,137 
6,140 
6,497 
6,495 
5,242 
5,529 
6,754 
6,077 
5,323 
5,109 
4,870 
5,807 
5,238 

29.4 24.2 16.0 10.8 5.6 
24.7 20.9 16.7 12.8 7.0 
23.1 13.8 12.2 7.7 3.6 
24.5 15.5 12.5 9.9 8.1 
23.2 21.1 15.7 12.2 7.0 
27.0 14.0 12.5 8.3 1.7 
27.4 17.3 13.6 8.9 5.2 
23.9 16.1 13.4 10.0 4.7 
25.5 14.0 13.2 9.6 4.7 
24.4 13.9 13.0 10.7 4.4 
24.8 17.1 11.2 7.7 4.2 
26.1 16.6 13.9 8.4 3.1 
22.4 18.2 14.9 12.0 7.1 
29.1 23.4 14.2 6.8 4.8 
28.7 19.1 14.7 7.8 2.5 
26.0 13.0 11.8 7.5 2.9 
24.2 15.0 11.5 6.4 2.5 
26.2 15.9 13.8 11.1 2.2 
24.1 15.3 12.5 7.7 3.1 

16,047 
48,476 

7,643 
11,551 
48,184 

5,373 
12,656 
39,549 
11,694 
10,491 
22,390 
23,288 
29,957 
13,292 
14,831 

9,129 
21,096 

5,602 
24,776 

4,624 
6,387 
5,062 
5,834 
4,962 
3,002 
4,247 
4,975 
5,516 
4,353 
6,307 
4,496 
5,026 
4,220 
3,680 
3,836 
4,906 
5,335 
5,830 

3,752 
9,807 

797 
1,902 

10,274 
855 

2,579 
6,836 
1,326 
1,797 
3,541 
3,174 
6,364 
2,437 
4,706 
2,427 
3,004 

960 
4,985 

245 
2,103 

232 
338 

1,370 
139 
309 
477 
540 
176 
686 
742 
855 
30 

154 
71 

285 
717 
426 

1,000 
8,942 

6 
795 

2,679 
974 
865 

2,059 
1,003 

819 
1,379 
1,314 
3,092 

507 
852 
965 
742 
217 

2,654 

222 
2,021 

7 
248 

2,559 
58 

195 
1,200 

488 
233 
473 
494 

1,333 
430 
787 
224 
3365 

890 

461 3,400 
1,149 8,744 

2,022 
1,911 
7,359 
1,038 
1,483 
6,404 
1,061 
1,998 
3,874 
5,841 
3,968 
1,550 
2,735 
1,213 
3,470 

837 
3,275 

668 
2,351 

159 
144 

1,483 
288 
387 
726 
254 

1,708 
208 
212 
445 
768 
410 

1,144 

1,798 
4,010 
1,243 
2,002 
4,692 

505 
1,662 
3,289 
1,293 

872 
1,793 
3,063 
3,686 
2,081 
2,057 
1,085 
2,210 

557 
2,220 

4.62 1.7 7,118 
11.74 3.3 34,333 

2.48 1.3 6,814 
2.97 1.7 11,158 

14.68 3.0 21,799 
2.68 2.2 4,087 
4.25 2.0 18,596 

11.35 7.1 36,385 
4.23 2.8 8,234 
3.87 2.8 14,020 
5.51 1.8 3,532 
7.28 5.1 9,473 
9.28 3.9 15,760 
4.51 1.6 7,367 
6.21 2.3 2,956 
3.56 2.1 3,709 
6.89 4.2 12,081 
1.78 1.2 6,697 
6.22 3.8 8,854 

(a) St. Louis County data includes Independent City of St. Louis data. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 

MISSOURI 
See SRDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

AURORA (1 AM; 1 FM) 
Lawrence County -Map Location D-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KSWM 
1981 

Media Code 4 226 0085 8.00 
Galen O. Gilbert, dba Radio Station KSWM, 126 8. 

Jefferson. Aurora, Mo. 65605. Phone 678-4131. 
I. PERSONNEL 

Owner -Galen O. Gilbert. 
General Manager -Joe L. McCullah. 
Assistant Operations Manager -Ralph Lynch. 

3. FACILITIES 
500 w. days; 940 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 
Partial simulcast operation. Simulcast 6-8 am. 
For non -simulcast fatalities see KSWM-FM. 

4. AGENCY COMMISSION 
15/2 -when paid by 10th. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a, 3b, 4b. 4d, 5. 6a. 
Rate Protection: 10a, 14a. 
Basic Rates: 20a, 22a. 29b, 25a, 28c. 29b. 

Contracts: 40a. 43. 45. 46. 47a. 
Comb.: Cont. Discounta: 60a, 61a. 
Cancellation: 70a. 70c, 71a. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eft 4/1/68 -Reed 3/31/66. 
6. SPOT ANNOUNCEMENTS 

PER MO: I min ^I min 
1 z _.._.........._.._... 3.75 30 x..._.._.._....__. 2.15 
4 z 3.00 50 z. 1.95 
8 L 2.80 75 x..._.._ 1.85 
12 z 2.65 100 ....... 1.75 
16 z 2.50 150 z _____ 1.60 

24 z 2.25 
10% discount on total billing when like amount of 
spots purchased for AM and FM. 

8. PRORAM TIME RATES 
PER MO: 1/2 hr 1/4 hr 5 min 
1 z 28.00 15.95 8.00 
4 z..._.._.._.._......_.._.._......_. 23.00 12.85 6.15 
8 z 21.25 10.95 5.80 
12 z 19.65 10.00 5.55 
16 L 18.00 9.65 5.30 
20 z 17.15 9.00 5.05 
24 L ...... 15.75 8.45 4.35 
30 z 14.35 8.00 3.70 
50 L 12.50 7.15 3.45 
75 z 10.95 6.85 3.10 

KSWM-FM 
1968 

Media Code 4 226 0100 5.00 
KSWM, Inc., Box 410, 126 8. Jefferson, Aurora, Mo. 

65605. Phone 417-678-4131. 

I. PERSONNEL 
Manager -Joe McCullah. 
Sales Manager -Ralph Lynch. 
Chief Engineer -Bill Rapp. 

3. FACILITIES 
ERP 2,700 w. (Morio. á vert.); 100.1 mc. Stereo. 
Operating schedule: 6 am -11 pm daily. CST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. Operated separately 8 
am -10 pm. For simulcast facilities see KSWM. 

4. AGENCY COMMISSION 
15% time only: payable 10th of following month. 

5. GENERAL ADVERTISING Bee coded regulations 
General: la. 2a, 3a, 3b, 3d. 4b, 4d, 5, 6a. 7a, 8. 
Rate Protection: 10a, Ila, 12a, 13a, 14a. 
Basic Rates: 206, 21c, 21d, 22a. 25a, 28b, 28c, 29a. 
Contracts: 40a, 41, 92a, 43, 44a, 94b, 45, 46. 47a. 
Comb.: Cont. Discounts: 600. 
Cancellation: 70a, 70e. 71a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eft 11/1/67-Rec'd 2/7/68. 
6. SPOT ANNOUNCEMENTS 

PER MO: I min (`) I min () 
1 ti 3.75 3.15 30 ti 2.15 1.80 
4 ti 3.00 2.65 50 tL 1.95 1.65 
8 ti 2.80 2.25 75 ti 1.85 1.55 
12 ti. 2.65 2.15 100 ti._......_ 1.75 1.45 
16 U 2.50 2.10 150 ti..._.._ 1.60 1.35 
20 ti 2.35 2.00 200 ti. 1.50 1.25 
24 ti 2.25 1.90 () 30 sec or less. 
10% discount on total billing when like amount of 
spots purchased for AM and FM. 

7. PACKAGE PLANS 
1 min, 20 ti (1 day) 42.50 
1 min. 10 ti (1, 2 days) 22.75 
1 min. 15 ti (1, 2, 3 days) 33.75 
1 min, 20 ti (I wk) 43.75 

1 min. 25 ti (1 wk) 52.50 
1 min, 30 ti (1 wk) 60.00 
30 sec, 20 ti (1, 2, 3 days) 37.00 
30 sec, 30 ti (1 wk) 49.50 
10 words, 10 ti (1 day) 15.00 
10 words, 20 ti (1, 2 data) 25.00 
10 words, 30 ti (1 wk) 35.00 

8. PROGRAM TIME RATES 
PER MO: 1/2 hr 1/4 hr 5 min 
1 tt 28.00 15.95 8.00 
4 ti 23.00 12.85 6.15 
8 ti 21.25 10.95 5.80 
12 ti 19.65 10.00 5.55 
16 ti 18.00 9.65 5.30 
20 ti 17.15 9.00 5.05 
24 ti 15.75 8.45 4.35 
30 ti. 14.35 8.00 3.70 
50 ti 12.50 7.15 3.45 
75 ti 10.95 6.85 3.10 

BOLIVAR 
Polk County -Map Location E-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBLR 
1961 

R A 
Media Code 4 228 0170 8.00 
Shepherd of Use Bille Broadcasting Co.. 114 E. 

Division. Bolivar, Mo. 65613. Phone 326-5257. 
I. PERSONNEL 

General Manager -Gene Gideon. 
Chief Engineer -Dave Rosmis. 
Program Director -Carrie Luther. 

(This listing continued en next page) 
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Bolivar -K B L R -Continued 
2. REPRESENTATIVES 

Magic Circle Time Sales. 
3. FACILITIES 

250 w. days; 1130 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3b, 3c, 9a, 4d, 5, 8a, 7a, 8. 
State Protection: 10e, 11e, 12e, 13e, 14e, 15a. 
Basic Rates: 20b, 21b, 21c, 23a, 24a, 24b, 24c, 25a, 

28c, 30, 33a. 
Contracts: 41, 44a, 44b, 46, 47a, 49. 
Comb.; Cont. Discounts: 60d, Bib. 
Cancellation: 70a, 70c, 71b, 73b. 
Prod. Services: 80, 81, 82. 
Member: Magic Circle Network. 

TIME RATES 
Eff 8/1/67-Rec'd 8/3/87. 

8. SPOT ANNOUNCEMENTS 
20/30 sec 1.60 45/60 sec 2.00 
PER MO: 20+ 40+ 60+ 80+ 100+ 
Discount ..... 5% 10% 15% 20% 25% 

BOONVILLE 
Cooper County -Map Location E-9 

See SItDS consumer market map and data at begin- 
ning of the State. 

KWRT 
1953 

R A B 

Media Code 4 226 0255 7.00 
William R. Tedrlck, KWRT Bldg., Radio Hill Rd., 

Boonville, Mo. 65233. Tuxedo 2-8505. 
Other Studios -Fayette. Mo. Phone 848-2110. 

STATION'S PROGRAMMING DESCRIPTION 
KWRT: Programmed for general interest. 
FARM: 6-8 am market reports, weather, county agent 
reporte, university extension reports, farm news, in- 
terviews, world, state and local news, sports. 8-10 am 
middle-of-the-road music and news on hour. 10-11 
am local news, discussions, interviews and audience 
participation. 11 am -noon news, weather, farm fea- 
tures, sports, markets, music. 1-3:30 pm news on 
hour, middle-of-the-road music, light ciassicals and 
show music. 3:30-4 pm current hit music. 4-5 pm 
top hit tunes. 5 pm -sign -off, news, weather, assorts, 
general popular music. Rec'd 8/7/67. 

I. PERSONNEL 
Owner & Gen'l Mgr. -William R. Tedrick. 

3. FACILITIES 
1,000 w. days; 1370 kc. Non -directional. 
Operating schedule: 5:45 am -local sunset daily and 
Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 4a, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 22e, 22b, 23a, 24b, 25a, 28a, 29a. 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: BOb, 81a. 
Cancellation: 71a, 73a. 

TIME RATES 
Rates effective June 1, 1953. (Card No. N-1.) 

Card received August 31, 1953. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 
hr. hr. 

1 time.... 50.00 32.00 
26 times. 47.50 30.00 
52 times.. 45.00 28.00 

104 times.. 42.50 26.00 
158 times.. 40.00 24.00 
^f0 times 37 50 22 00 
312 times 35 On 20.00 

7. PACKAGE PLANS 
SATURATION SPOTS 

10 or more used In one day, 25% dlacounL 

hr. 
18.00 
17.00 
16.00 
15.00 
14.00 
13.00 
12 00 

5 
min. 

9.00 
8.50 
6.00 
7.50 
7.00 
6.50 
8.00 

1 min. 
or leas 

8.00 
5.85 
5.70 
5.40 
6.10 
4.80 
4.60 

BOWLING GREEN 
Pike County -Map Location G-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KPCR 
1966 

Media Code 4 226 0340 7.00 
Pike County Broadcasting Co., Box 1, U. S. Hwy 54 

at County Rt. AA, Bowling Green, Mo. 83334. 
Phone 324-2283. 
STATION'S PROGRAMMING DESCRIPTION 

KPCR: Programmed for general interest.. 
Country and western music and agricultural pro- 
gramming featured. 4 air personalities using informal 
approach. Heavy emphasis on local public affairs. 
MUSIC 75%. NEWS: national. local and regional 
20%. FARM: interviews and reports 5%. Country 
and western music sign -on -10 am. Middle-of-the- 
road and e and w 10 am -2 pm. Middle-of-the-road 
2-5 pm. C and w 5 -sign -off. Farm market report 
15 min after sign -on & 12:15 pm. Opening markets 
(farm and Wall Street) 9:30 am, closing markets 
4:30 pm. Community bulletin board 4 times per 
day, 2 in am, 2 in pm. Vital statistics 9:15 am & 
3:15 pm. Farm interviewa M -Sat 12:30 pm. ltec'd 
7/12/67. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -J. Paul Sab ia. 
Station Manager -Betty A. Sabots. 

3. FACILITIES 
1,000 w. (250 critical hours); 1530 he, Non -direc- 
tional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; net 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, la, 2b, 3d, 9a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 15b, 16. 
Basic Rates: 20a, 21a, 21c, 22b, 25a, 26, 28b, 28e. 

30. 33a. 
Contracts: 40a, 41, 45, 46, 47e, 48, 49, 51b. 

Comb.; Cont. Discounts: 606, 801, 62d. 
Cancellation: 70c, 72, 73b. 
Prod. Services: 80. 81. 82 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Rec'd 5/22/67. 
6. SPOT ANNOUNCEMENTS 

PER WK: I min 30 see 20 see 
1-5 tL _..-__. 4.60 3.00 2.50 
6-12 tL 4.25 2.75 2.25 
Specified time -add .25 per spot 

7. PACKAGE PLANS 
PER MO: I min SO see 
50 + __.__. 3.50 2.00 
100 + .._.._.. 3.00 1.75 

8. PROGRAM TIME RATES 
(I a week minimum) 

1 hr 50 1/4 hr_........_..._..._.._... 15 
1/2 hr 27 5 min..._...._........_..... 6 

10. SPECIAL FEATURES 
NEWSCASTS 

6 per wk minimum - 8 
WEATHER 

BRANSON 
Taney County -Slap Location E-7 

See SitDS consumer market map and data at begin- 
ning of the State. 

KBHM 
1956 

Media Code 4 226 0425 6.00 
Shepherd of the Hills Broadcasting Co- ill W. 

Pacific, Branson, Mo. 65618. Phone 334-3133. TWX 
AP. 

I. PERSONNEL 
Station Manager -Orville Barton. 
Sales Manager -Chet Kemper. 

2. REPRESENTATIVES 
Regional -M. Richard Bradley. 
Magic Circle Time Sales. 

3. FACILITIES 
1,000 w. days; 1220 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 9a, 4d, 5, 6a, 7b. 8. 
Basic Rates: 20a, 22a, 23a, 24b, 25a, 28b. 
Contracts: 40a. 46. 
Comb.; Cont. Discounts: 60a, 60c, 60k, 61a. 
Cancellation: 73a. 
Member: Magic Circle Network. 

TIME RATES 
Rates effective 

Rates received August 14, 1963. 
7. PACKAGE PLANS 

1 MINUTE 
(ROS) 

1 ti 3.00 260 tl......._.._........._.... 2.25 
52 ti 2.50 

(ROS) 
PER DAY: 1 min 30 sec 20 sec 10 see 
10 ti 2.00 1.50 1.25 1.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

l tI ..................._......_..__.._... 20.00 12.50 9.00 8.00 
13 ti ..................._...._.._._._... 17.50 10.00 7.50 5.25 
52 ti _.._.._.._ 15.00 8.00 6.25 4.50 
104 ti._ 12.70 6.65 5.05 3.45 
156 ti ..............._.._.._..._ 11.55 6.15 5.00 3.10 
208 ti 10.35 5.75 4.35 2.90 
260 ti 9.45 5.55 4.15 2.75 
312 ti 8.65 5.40 3.95 2.60 
364 t1 .......................__- 8.05 5.25 3.85 2.45 

BROOKFI ELD 
Linn County -Map Location E-2 

See SItDS consumer market map and data at begin- 
ning of the State. 

KGHM 
1955 

Media Code 4 226 0510 5.00 
Green Bills Broadcasting Co., 308 N. Main, Brook- 

field. Mo. 64628. Clearwater 8-4477. 
I. PERSONNEL 

Manager -Calvin Miller. 
Chief Engineer -Bill Stegner. 
News Director -Erwin Chenowith. 

3. FACILITIES 
500 w. days; 1470 kc. Directional. 
Operating schedule: 8:00 a.m. to local sunset week- 
days: 8:00 a.m. to local sunset Sunda". CBT. 

4. AGENCY COMMISSION 
15/0: rendered 1st; payable 25th. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 8. 
Rate Protection: 15h. 
Basic Rates: 20a, 22a, 25a, 26. 28b. 
Contracts: 40a, 42b, 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 71b. 73a. 
Multiple products by same corporation may not com- 
bine for monthly rate discounts. Each product takes 
own rate for amount of spots and/or programs used 
during each period. 
Member: Magic Circle Network. 

TIME RATES 
Rates effective March 1, 1958. (Card No. N-2.) 

Card received January 30, 1958. 
6. SPOT ANNOUNCEMENTS 

(1 -minute or less) 
Per month: Each Each 

1- 4 tlmea.._...._ 8.00 20-49 times 5.00 
5- 9 times.......-_ 5.70 50-99 Umea 4.50 

10-19 times 5.40 100 or more times.._ 4.00 
7. PACKAGE PLANS 

10 -seconda transcribed on 20 words live. 
Each-............_....__ ..__._._..__.... 3.50 

50 spots in a 5 -day period._ .-_. 125.00 
100 spots in 12 -day period...._._ 187.50 
200 spots in a calendar month.____.___....... 500.00 

8. PROGRAM TIME RATES 
Per month: I hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1- 3 times.. 50.00 32.00 18.00 14.00 9.00 
4- 7 times.. 40.00 28.00 16.00 13.25 8.50 
8-11 times.. 37.50 24.00 15.00 12.50 8.00 

12-15 times.. 85.00 22.00 14.00 11.75 7.50 
18-19 times_ 32.50 20.00 13.00 11.00 7.00 
20-23 times.. 30.00 19.00 12.00 10.25 6.50 
24-27 times.. 27.50 18.00 11.00 9.50 8.00 
28 or more ti. 25.00 18.00 10.00 8.75 5.50 

BUTLER 
Bates County -Map Location D-4 

See SItDS consumer market map and data at begin- 
ning of the State. 

KMAM 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 226 0595 6.00 
B. D. Thornton, E. E. Summers & Woodrow Behan - 

non, dba Bates County Broadcasting Co., Box 191, 
E. Nursery, Butler, Mo, 64730. Phone 816-679- 
4191. 
STATION'S PROGRAMMING DESCRIPTION 

KMAM: Adult programming. 
Farm 6 am through 30 min news block 7-7:30 am, 
Drive time 7-8 am includes news block, middle-of- 
the-road music. Entertainment 8 am -noon features 
sports, area and local news, middle-of-the-road music, 
30 min telephone talk time. News and farm noon - 
12:30 pm. Entertainment 12:30-4:30 pm includes 
1 hour middle -of -the -toad, 1 hour gospel, and 2 hours 
country music. News block 4:30-5 pm. Entertain- 
ment 5-6 pm offers 30 min original songs and stars 
of 20's and 30's. followed by standard and light clas- 
sic music to sign -off. Contact Representative for fur- 
ther details. Itec'd 8/2/67. 

1. PERSONNEL 
General Manager -B. D. "Bill" Thornton. 
Program Director -J. D. Thornton. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
500 w. days; 1530 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded reoula:iens 
NAB Radio Code Advertising Standards apply. 
General: lb, 3s, 3b, 3c, 46, 4d, 5, 6a, 8. 
Rate Protection: 10g. 11g, 14g. 
Basic Rates: 22b, 24a, 25a, 26, 28b. 
Contracts: 41, 46, 47a, 49. 51b. 
Comb.; Cont. Discounts: 80a, 62d. 
Cancellation: 72, 73a, 73b. 
Member: Magic, Circle Network. 

TIME RATES 
ER -Reed 8/12/68. 

6. SPOT ANNOUNCEMENTS Ix 520 156x 365x 
1 min 3.00 2.80 2.75 2.50 
30 sec 2.50 2.90 2.20 2.00 
20 sec 2.25 2.00 1.90 1.75 
10 sec 2.00 1.75 1.65 1.50 

7. PACKAGE PLANS 
All spots, 10 per day (minimum 100)-365x rate. 

8. PROGRAM TIME RATES 
Ix 52x 1560 365x 

4-1/2 min 8.00 7.00 6.50 5.00 

CAPE GIRARDEAU (3 AM) 
Cape Girardeau County -Slap Location J-6 

See SItDS consumer market map and data at begin- 
ning of the State. 

KFVS 
1925 

R A 
Subscriber to the NAB Radio Code 

Media Code 4 226 0680 6.00 
Hirsch Broadcasting Co., KFVB Radio Television 

Bldg., 324 Broadway. Cape Girardeau. Mo. 63701. 
Edgewater 5-5511. 

1. PERSONNEL President -Oscar C. Hirsch. 
2. REPRESENTATIVES 

New York. Chicago, Los Angeles -Meeker Radio, Inc. 
South & Southeast -C. K. Beaver & Associates, Inc. 
Missouri. Kansas. Nebraska -Eugene F. Gray Co. 

3. FACILITIES 
5,000 w. days; 500 w. nights; 980 kc. 

Directional -night only. 
Operating schedule: 8:00 am -midnight weekdays; 6:30 
am -midnight Sun. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 9a, 4d, 5, 7b. 8. 
Rate Protection: 10a, lia, 12a. 13a. 14a, 15a. 16. 
Basic Rates: 20e. 21a, 22a, 23a, 24b, 25a, 26, 28a, 

29a, 30, 31, 33b. 
Contracts: 40a. 41, 42b, 42d, 44a, 45. 48. 47a, 48, 

49, 50, 51a. 
Comb.; Cont. Discounts: 60a, 60e, 601, 82b. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eft Rec'd 2/3/87. 

8. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 1560 3120 

100 wds........ 8.50 8.00 7.75 7.50 7.25 7.00 
8. PROGRAM TIME RATES 

la 26x 52x 1040 156x 3I2x 
1 hr 80.00 75.00 70.00 64.00 62.00 56.00 
1/2 hr 50.00 47.50 45.00 40.00 39.00 35.00 
1/4 hr 35.00 34.00 33.00 30.00 27.50 25.00 
10 min 31.00 30.00 29.00 26.00 23.50 21.00 
5 min 17.50 

17..2 

15.00 14.00 12.50 

1952K 

5 
Media Code 4 226 0765 5.00 
KGMO Radio -Television. Inc., South Kingshighway 

Cape Girardeau. Mo. 63701. Phone 3i4-335-8228. 
I. PERSONNEL 

President -William M. Bryan. 
General Manager -Kenneth H. Lippe. 
News Director -Bill Royce. 

2. REPRESENTATIVES 
Grant Webb & Company 
Southeast -R. S. Crane Company, Inc. 

3. FACILITIES 5.000 w. days: 1550 ke. Directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash di venum. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 211, 3a. 3d. 4a. 9d. 5. (la, 7b, 8. 
Rate Protection: 10a. lia. 12a. 13a, 14a, 15a. 
Basic Rates: 20a, 21a, 22a, 23a, 24b, 25a, 26, 27. 

28b. 28c, 29a. 33c. 
Contracts: 405. 41. 44a. 45. 46. 47s, 48, 51a. 
Comb.: Cont. Discounts: 60h. 601. 61a. 62d. 
Cancellation: 70a. 70c. 71a. 72, 73h. 
Prod. Services: 80. 81. 82. 
Member: Magic Circle Network. 

MISSOURI 
TIME RATES 

Rates effective April 1, 1963. 
Rates received April 5, 1983. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti 7.50 156 II 6.00 
28 ti 7.00 260 ti 5.75 
52 ti 6.50 312 ti 5.50 
104 ti 8.25 
30 seconds -80% of applicable 1 -minute rate. 
10 seconda -50% of applicable 1 -minute rate. 

KZYM 
1966 

Modern Country Music 

Media Code 4 226 0850 5.00 
Mlssourl-IlUnois Broadcasting Co., 1025 Broadway, 

Cape Girardeau, Mo. 63701. Phone 314-335-8291.. 
I. PERSONNEL 

President -Jerome B. Zimmer. 
Station Manager -L. D. SpeideL 

3. FACILITIES 
250 W. Daytime: 1220 hr. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15%. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b. 4a, 4c, 5. 6a. 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a. 14a. 
Basic Rates: 20a, 22a, 22b, 23a, 246, 26, 29a. 
Contracts: 40a. 45, 46, 47a. 48. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a, 70e. 71a, 73a. 

TIME RATES 
ER 1/1/67 -Reed 12/22/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec I min 30 see 

1 x 6.00 4.80 156 x 4.25 3.40 
26 z 5.25 4.25 260 x 3.75 3.00 
52 z 5.00 4.00 312 x 3.50 2.80 
104 z 4.75 3.80 500 z 3.25 2.80 

8. PROGRAM TIME RATES 
I0 26x 52x 104x 1560 260x 

1 hr 60.00 50.00 45.00 40.00 35.00 27.50 
1/2 hr 45.00 35.00 30.00 26.50 22.50 18.00 
1/4 hr 20.00 18.25 13.75 12.75 10.50 8.50 
5 min 13.00 10.50 9.75 8.75 7.75 6.50 

R A B 

CARROLLTON 
Carroll County -Map Location E-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KAOL 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 226 0935 4.00 
Homeland Enterprises. Inc., 8th and Jefferson Sts., 

Carrollton. Mo. 64633. Phone 542-0404. 
I. PERSONNEL 

President -it. Hamilton Staten. 
Canerai Manager -Edward E. Status. 

2. REPRESENTATIVES George T. Hopewell, Inc. 
3. FACILITIES 

500 w. days: 1430 hr. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 31), 3c, 3d, 4a, 4d, 5, Ott, 

7b, 8. 
Rate Protection: 15a. 15b. 
Basle Rates: 20a, 200, 21a. 21b, 21c, 21d, 22a. 22b, 

24a, 24b, 24c, 25a, 26, 28b, 28e. 29a, 3.0, 32a, 3315. 
Contracts: 40a, 41. 46. 48, 49, 51a, 51b. 
Comb.; Cont. Discounts: 60e, 601. 61a. 61b, 62b, 
Cancellation: 70a, 70c. 71b, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective 

Rates received April 23, 1985. 
6. SPOT ANNOUNCEMENTS 

PER WK: 1 min 30 sec 1 min 30 see 
1 ti 4.00 3.00 15 ti 2.80 2.25 
5 U 3.60 2.75 20 U..._......_... 2.40 2.00 
10 ti 3.20 2.50 25 ti..._.._.._... 2.00 1.75 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 5 min 
1 ti 98.00 27.00 15.00 9.00 

2 H 44.00 22.80 12.80 7.20 
3 ti 40.00 20.40 11.40 8.30 
4 ti 38.00 19.10 10.70 5.95 
5+ 32.00 18.00 10.20 5.70 

CARTHAGE 
Jasper County -Map Location D-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KDMO 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 226 1020 4.00 
Carthage Broadcasting Co.. The Radio House, Box 

426, Carthage, Mo. 64836. Phone 417-358-2848, 
358-4881. 
STATION'S PROGRAMMING DESCRIPTION 

KDMO: Programmed for general interest. 
FARM: 5-7 am 1 man interviews, market reports, 
county agent reports. 7-9 am for city and rural 
audience. Daily editorial. Homemaker programs 9 
am -noon. 9:30-10:30 am telephone format with air 
personality using local lines. Noon -1 pm for city and 
rural audience. 3:30-6 pm drive time. MUSIC: mid- 
dle - of - the - road featuring general popular music, 
standards. showtunes and modern serious music. 
NEWS: 5 min on hour, national. international. local, 
and Ove 15 min major newscasts a day, greater Por- 
tion comprised of local. area and community news. 
Newa director with staff reporters. 2 mobile unite. 
SPORTS: major league and local baseball, college 
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MISSOURI 
Carthage -K D M U-l;onttnueu 

and local football and basketball. Contact Represen- 
tative for further details. ltec'd 7/20/67. 

1. PERSONNEL 
Owners & Managers -George & Ruth Holpin. 

2. REPRESENTATIVES 
Holman Company, incorporated. 

9. FACILITIES 
250 N. days; 1490 ke. Non -directional. 
Operating schedule: 5:00 a.m. to 11:00 p.m. CST. 

4. AGENCY COMMISSION 
15% net to recognized agencies on time only. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a. 4d, 5. 6a, 7a. 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basle Rates: 206, 21b, 22a, 23b, 24e. 25a, 26, 28a, 

29e. 31. 
Contracu: 40a, 42b, 42d, 44a, 45. 46. 47a, 48, 49. 

50, 51a. 
Comb.; Cont. Discounts: 60a, 601, 610, 62a. 
Cancellation: 7ua. 70c, 71a, 73a. 
Prod. Services: 80, 82. 
Affiliated with KBS. 

TIME RATES 
Eff 6/1/66-Rec'd 8/3/66. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 6ti 11 ti 1611 21 t1 
1 min......_... ...... _....... 8.00 5.70 6.40 5.10 4.80 
10 seconds -50% of 1 -minute rate. 

9. PARTICIPATING PROGRAMS 
KDMO Switchboard -Mon thru Frl 9:15-10:30 am 
211% of rate. 
Farm & City Time -Mon thru Sat 6-9 am & noon - 
1 pm add 20% of rate. 

10. SPECIAL FEATURES 
Drive Time Road Reports -20% of rate. 

CARUTHERSVILLE 
Pemiscot County -Map Location .1-7 

See SILOS consumer market map and data at begin 
ning of the State. 

KCRV 
1950 

Media Code 4 226 1105 3.00 
Yewrscut Broadcasters, 106 W. Third, Carutberaville, 

Mo. 638.00. Phone 333-1370. 
1. PERSONNEL 

Geuerat Manager-Cleatua Stanfill. 
2. REPRESENTATIVES 

George i'. Uupewell, Inc. 
Southeast & Southwest -C. K. Beaver and Associates, 

Inc. 
3. FACILITIES 

1,uuu w. daya; 1370 kc. Non -directional. 
Operating senedule: weekdays 5:3u a,m, to local 
sunset; Sundays 6:30 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15/e tame only; lU days. 

5. GENERAL ADVERTISING See ended regulations 
General: 3a, 3b, 4a, 4c, 5. Bb. 7a, 8. 
Basic Hates: 22a, 22b, 23a, 24b. 
Contracts: 48. 
Comb.; Cont. Discounts: 60e. 
Cancellation: 73a. 

TIME RATES 
Rates effective November 15, 1957. (Card No. 6.) 

Card received November 13. 1957. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 

hr. 
1/2 
hr. 

1/4 
hr. 

10 
min. 

5 
min. () 

1 time...... 46.65 28.00 18.65 14.00 9.35 4.85 
13 times.... 44.65 26.80 17.35 13.00 8.65 4.20 
26 times.... 42.65 25.60 16.15 12.00 8.00 8.80 
52 times.... 4.2.00 24.40 15.00 11.00 7.85 3.40 

IU4 times.... 40.00 23.20 13.75 10.00 8.65 8.05 
156 times.... 38.00 22.05 12.45 9.00 6.00 2.75 
260 times,_ 36.00 20.80 11.20 8.05 5.40 2.45 
312 times.... 34.00 19.55 10.00 7.20 4.80 2.20 
624 times.... .. _... .._.._ ..._, _.. 2.00 

(1 l -minute or less. 
7. PACKAGE PLANS 

lo be used in 1 week: 
15 spots..._....... ___._ 33.35 20 spots._.._.._._.- 40.00 
25 spots 46.65 

CHARLESTON 
Mississippi County -Map Location J-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCHR 
1953 

Media Code 4 226 1190 5.00 
Sown Missouri Broadcasting Co., Inc., South Main 

St., Charleston, Mo. 63834. 
I. PERSONNEL 

Geuerat .itauager-Kermit Barker. 
Program Manager -James L. Byrd, Ill 

2. REPRESENTATIVES 
Continental Itadlo Sales. 

3. FACILITIES 
1.000 w. days: 1350 ke. Non -directional. 

4. AGENCY COMMISSION 
15/0 time only: 10 dare. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 45. 
Affiliated with KBS Radio Network. 
Dla ouuta in case of cancellation allowed only as 
earned. 

TIME RATES 
Rates effective September 1, 1953. (Card No. 2.) 

Rates received September 25. 1953. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. (1 
I time.... 33.75 22.50 15.00 7.50 4.50 

13 tittles.. 28.87 20.25 13.50 6.75 4.13 
26 times.. 27.00 18.00 12.00 6,00 3.75 
52 times.. 25.13 15.75 10.50 5.25 3.37 

104 times.. 20.25 13.50 9.00 4.50 3.00 
156 times.. 18.75 12.38 8.25 4.13 2.53 
311 or more 

times ... 16.88 11.25 7.50 1.75 2.28 
() Announcements -100 words or less. 

CHILLICOTHE 
Livingston County -Map Location D-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCHI 
1990 

Media Code 4 226 1275 4.00 
Cecil W. Roberts and Jane Roberts, Inc.. Chillicothe, 

Mo. 64601. 
I. PERSONNEL 

Stutuu Manager -Howard C. Rion. 
Commercial Manager -Vernon Gastineau. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
250 w. days; 1010 kc. Non -directional. 
Operating schedule: Sunrise to local sunet. CST. 

4. AGENCY COMMISSION 
15%: no cash discounL 

5. GENERAL ADVERTISING Sea coded regulations 
General: 3a, 3b, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Ratea: 22a, 22b, 23a, 26, 28b, 29a. 
Contracts: 40a, 42b, 45, 48, 47a. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 62b, 62e. 
Cancellation: 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates eff. November 15. 1981. (Card No. N -L-1.) 
Card received November 20. 1961. 

6. SPOT ANNOUNCEMENTS 
(6 months or more) -1 minute- -1 minute - 

Per wk: Per wk. Per mo. Per wit. Per mo. 
1 time.... 5.00 21.60 8 times.. 29.20 126.70 
2 times.. 9.80 41.80 9 times.. 32.50 141.00 
3 times.. 13.40 58.20 10 times.... 34.80 151.20 
4 times.. 16.30 70.70 11 times.... 37.40 152.30 
5 times.. 19.50 84.50 12 times.... 40.00 173.50 
6 times.. 23.00 99.70 13 times.... 42.70 185.00 
7 times.. 26.00 112.80 14 times.... 45.30 196.50 

15 times.... 47.80 207.00 21 times.... 61.30 266.00 
18 times.... 53.60 232.50 24 times.... 89.60 303.00 

(Less than 6 months) 
1 time..., 6.70 29.20 10 times.... 45.10 195.50 
2 times.. 12.40 53.80 - 

11 times.... 48.40 210.00 
3 times.. 17.20 74.60 12 timee.... 51.60 224.00 
4 times.. 21.10 91.50 13 times.... 54.70 237.00 
5 times.. 26.30 114.20 14 times.... 57.50 249.20 
6 times.. 30.40 130.20 15 times.... 60.30 282.00 
7 times.. 34.30 148.30 18 times.... 70.60 306.10 
8 times.. 37.50 162.60 21 times.... 80.30 348.00 
9 times.. 41.30 179.20 24 times.... 89.80 389.00 

7. PACKAGE PLANS 
SALES PRODUCING PACKAGE 

Within I day: 
5 announcements.. 21.50 10 announcements.... 38.20 
7 announcements.. 28.80 15 announcements.._ 50.20 

30 seconds -75% of 1 -minute rate. 
15 seconds -60% of 1 -minute rate. 

8. PROGRAM TIME RATES 
(6 months or more) 

-5 minutes- -1/4 hr.- -1/2 hr. - 
Per Per Per Per Per Per 

Per week: wk. mo. wk. mo. wk. mo. 
1 time.. 11.20 48.60 15.90 69.00 30.10 130.50 
2 times 15.60 67.60 26.50 114.90 53.60 232.50 
3 times 20.40 98.50 36.90 160.00 72.20 312.80 
4 times 25.50 110.80 45.90 199.20 87.50 379.00 
5 times 30.50 132.20 55.10 239.00 99.80 432.50 
6 times 34.40 149.00 84.00 277.00 109.10 473.20 
7 times 38.20 165.00 73.60 319.00 119.20 517.00 

(Lese than 6 months) 
1 time.. 13.80 59.10 23.90 103.80 
2 times 22.00 95.40 39.90 173.10 
3 times 26.70 115.80 47.80 205.20 
4 times 32.90 142.50 59.80 258.50 
5 times 35.80 155.20 70.10 303.90 
6 times 39.60 171.50 77.40 335.20 
7 times 43.50 183.20 87.80 379.60 

1 hour -170% of 1/2 -hour rate. 

CLAYTON 

41.80 181.80 
75.70 329.50 
94.00 407.50 

117.80 511.90 
131.80 572.40 
151.80 658.50 
162.00 703.00 

St. Louis County -Map Location H-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

See St. Louis 
(including Clayton, Mo.; Granite City, Ill.) 

CLINTON 
Henry County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KDKD 
1951 

Media Code 4 226 1960 4.00 
Osage Broadcasting Co.. Inc.. Box 113. Highway 13, 

N., Clinton, Mo. 64735. Phone 816-885-4801. 
I. PERSONNEL 

General Manager -William R. Tedrick. 
Station Manager-Hyle Lemen. 

3. FACILITIES 
1,000 w. days; 1280 he. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4c, 5. 6a, 8. 
Rate Protection: 10b, 11b. 126, 13b, 14b. 
Basic Rates: 226, 23a, 246, 25a, 286, 29a. 
Contracts: 40a, 45, 46, 48. 
Cancellation: 70e, 70c, 73a. 

TIME RATES 
Hates effective April 1, 1951. (Card No. 1.) 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. ,I 

1 time.... 50.00 32.00 18.00 9.00 6.00 
26 times.. 47.50 30.00 17.00 8.50 5.85 
52 times.. 45.00 28.00 16.00 8.00 5.70 

104 times.. 42.50 26.00 15.00 7.50 5.40 
156 times.. 40.00 24.00 14.00 7.00 5.10 
260 times.. 37.50 22.00 13.00 6.50 4.50 
312 times.. 35.00 20.00 12.00 8.00 4.50 () One minute or less. 

7. PACKAGE PLANS 
SATURATION PACKAGE 

10 or more spots used In one day. discount..._... 23% 

COLUMBIA (2AM) 
Boone County -Map Location F-3 

See SIDS consumer market map and data at begin- 
ning of the State. 

KFRU 
1925 

American Information Network 
R A 

Subscriber to the NAB Radio Code 
Media Code 4 226 1445 3.00 
KFRU, Inc., Box 718, U. S. 40 E. at Junct. U. S. 

63 (Southbound). Columbia, Mo. 65201, Phone 
314-449-4141. 

I. PERSONNEL 
President -H. J. Waters, Jr. 
General Manager -Mahlon lt. Aldridge, Jr. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 ke. 

Non -directional. 
Operating actiedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 15b. 
Basic Rates: 2Qb, 21a, 21b, 21d, 22a, 22b, 23a, 24b, 

27, 28a, 28c, 29a. 
Contracts: 40e. 41, 44a, 45, 46. 50, 51b. 51e. 
Comb.; Cont. Discounts: Bob, 60g, 601, 61a. 
Cancellation: 71a. 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Information Network. 

TIME RATES 
ER 5/1/68-Rec'd 4/3/68. 

AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

WKLY: 6x I2x I8x 24x 361 
AA 8.00 7.00 6.00 5.00 4.50 
A 6.00 5.00 4.50 4.25 4.00 

30 sec: 80% of 1 -min. 
CONSECUTIVE WEEK DISCOUNTS 

13 wk -5% 26 wk -10% 52 wk -15% 

KTGR 
1955 

Media Code 4 226 1530 2.00 
Tiger Broadcasting Co., KTGR, Box 412. Tiger 

Hotel. Columbia. Mo. 65201. Phone 314-449-2433. 
I. PERSONNEL 

General Manager -Louis W. Shelburne. 
Commercial Manager -Norbert Evers. 
Program Director -A. Timothy Daniels, 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
South -C. K. Beaver and Associates, Inc. 

3. FACILITIES 
250 w. days; 1586 he. Non -directional. 
Operating schedule: Sunrise to local sunset. CRT. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g, 12g. 13g, 14g, 156. 
Basic Rates: 206. 21a, 226, 23a, 24b, 25c, 26, 28h 

28c. 296. 30. 33a. 
Contracte: 40a, 41, 42a, 43, 99a. 45, 47a, 49, 51a, 
Comb.; Cont. Discounts: 60e, 61b, 62e. 
Cancellation: 70a, 70d, 71a, 73a. 
Prod. Services: 80, 82. 
Member: Magic Circle Network. 

TIME RATES 
ER 9/1/67-Rec'd 10/2/67. 

7. PACKAGE PLANS 
PER WK: 3 0 10ti 15 ti 2301 
1 min. 4.50 4.00 3.75 3.50 
30 sec 3.60 3.20 3.00 2.80 

SATURATION DAILY 
I min 90 see IO see 

Ea 2.25 1.75 1.25 
BTA. 10 or more in 1 day or 8 per day 5 days a 
week. 

SATURATION WEEKLY 
PER WK: Iii IO ti 20tí 30 t 
1 min 3.25 3.00 2.75 2.50 
30 sec 2.60 2.40 2.20 2.00 
BTA. Must be broadcast within 7 consecutive days. 

All plans, except Daily Saturation, combinable for 
earned frequency discount. 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104x 260x 3I2x 

1/2 hr........ 50.00 47.50 45.00 42.50 40.00 37.50 35.00 
1/4 hr 30.00 28.50 27.00 25.00 22.50 20.00 16.00 
5 min 17.50 16.50 15.50 14.50 12.00 11.00 10.00 

10. SPECIAL FEATURES 
Sports/Weather, News/Weather Briefs, ea 6.00 

DE SOTO 
Jefferson County -Map Location H-4. 

See SRDS consumer market map and data at beginning 
of the State. 

KHAD 
1968 

Media Code 4 226 1485 9.00 
De Soto Broadcasting Co., Inc., De Soto. Mo. 63020. 

Phone 314-586-8577. 
I. PERSONNEL 

General Manager-Pinkney B. Cole. 
Commercial Manager -William Brandt. 

3. FACILITIES 
1.000 w.: 1190 kc. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5, GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3h, 4a, 4d, 5, 6a, 7b. 
Rate Protection: lob, 116. 126, 136, 14b. 
Basic Rates: 205, 22a, 22b, 23a, 24a. 24b, 26, 286, 

29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, Ela, 61b, 61c, 62b, 62e. 
Cancellation: 70a, 70c, 71a. 73a. 

TIME RATES 
No. 1 Eff 9/1/66 -Reed 7/29/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 780 1511x 312x 

1 min. 4.00 3.75 3.50 3.00 2.75 2.25 

7. PACKAGE PLANS 
10 ti 20 ti 30 ti 40 ti 

Per wk 37.50 70.00 97,50 120.00 
8. PROGRAM TIME RATES 

Ix I3x 26x 52x 78x 156x 9I2x 
1/2 hr 20.00 19.00 18.00 16.00 15.00 14.00 13.00 
1/4 hr 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
5 min 7.00 6.50 6.00 5.50 5.00 4.50 4.00 

10. SPECIAL FEATURES 
Time, Temperature, Weather -20 wds (max) includes 
20 word spot (min 15), 2.00. 

DEXTER 
Stoddard County -Slap Location J-6 

See SHDS consumer market map and data at begin- 
ning of the State. 

KDEX 
1955 

Media Code 4 226 1619 1.00 
Dexter Broadcasting Co., Box 380, Dexter, Mo. 

63841. Phone 312-624-3591. 
I. PERSONNEL 

Partner & Gen'i Mgr. -Jerry Grolean. 
2. REPRESENTATIVES 

South -C. K. Beaver & Associates. Inc. 
3. FACILITIES 

1,000 w. days; 1590 kc. Non -directional - 
Operating schedule: 5:50 am -local sunset. CST. 

4. AGENCY COMMISSION 
Agencies add commission to ratee shown. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 4a, 9d, 5, 6a. 8. 
Bate Protection: 15a. 156, 15e. 16. 
Basic Bates: 21e, 216, 21e, 21d, 22a, 226, 23a, 

24a, 24b, 24c, 25a, 26, 27, 28e. 28c, 29a, 296, 
30, 32a, 336. 

Contracts: 40a, 42a. 42c, 96, 47a. 47e, 48, 49, 51b. 
Comb. Cont. Discounts: 60a, 60d. 
Cancellation: 70e, 70c. 
Prod. Services: 80, 82. 
Member: Magic Circle Network, National AgRadio 
Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/67 -Reed 5/1/67. 
6. SPOT ANNOUNCEMENTS 

(Within 7 day period) 
I II 20 t1 30 tI 40+ 

30 sec. 1.25 1.20 1.15 1.10 
1 min: add .50 to 30 -second rate. 

160 z 
(30 days -1 year) 

___.._.._ 1.10 
1 min: 160x 1.50. 

8. PROGRAM TIME RATES 
PER WK: 2 min 5 min IO min 1/4 hr 1/2 hr 
1 U..........._.._.._...._... 2.50 5.00 7.50 10,50 16.00 
3 ti _- 2.25 4.50 6.50 8.50 14.00 
6 ti 2.00 4.00 5.50 6.50 11.00 

DON I PHAN 

23b, 

Ripley County -Map Location H-7 
See SItDS consumer market map and data at begin- 
ning of the State. 

KDFN 
1969 

Media Code 4 226 1700 1.00 
Jack G. Hunt, Hunt Bldg., 204 Washington St.. 

Doniphan, Mo. 63935. Phone 996-8311. 
I. PERSONNEL 

Manager -Jack G. Hunt. 
2. REPRESENTATIVES 

Magic Circle Time hates 
Continental Radio Sales. 

3. FACILITIES 
1,0611 w.; 1560 ko, Non -directional. 
Operating schedule: Daytime. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 3a, 3b, 4a, 4c. 5. 6e, 7b. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 
Basic Rates: 20a, 226, 23a, 296, 25a, 26, 286, 29a. 
Contracts: 40e, 48. 
Comb.; Cont. Discounts: bob, 60k, 81a, 016, 61e, 826, 

62e. 
Cancellation. 71a, 73a. 
Affiliated with KBS Radio Network. 
Member: Magic Circle Network. 

TIME RATES 
Rates effective February I. 1983, 
Rates received January 18, 1963. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE 

52 ti 4.25 260 ti......._..__..__..-.... 3.5e 
156 U 3.75 312 tl......._......_._.._... 3.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

52 ti _.,,,__._-..._.._._ 42.50 25.50 17.00 8.50 
156 tl.......__ .............._.. 37.50 22.50 15.00 7.50 
260 ti..._.._...... _ ...... ___....__. 35.00 21.00 14.00 7.00 
312 ti -_.__...._._ 3_.50 19.50 13.00 6.50 

EAST PRAIRIE 
Mississippi County -Map Location J-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KGCL 
1965 

Media Code 4 226 1785 2.00 
Raymond Lewis. Box 123, East Prairie, Mo. 63845. 

l'hone 314-649-3597. 
I. PERSONNEL 

Gen'1 & Sta. Mgr. -Raymond Lewis. 
2. REPRESENTATIVES 

C. K. Beaver & Associates, Inc. 
Magic Circle Time Sales. 

3. FACILITIES 
254 w.: 1080 be. Non -directional. 
Operating schedule: 6:00 am -5:00 pm. 

4. AGENCY COMMISSION 
No rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 

(This listing continued on next page) 

504 Spot Radio Stations November 1, 1968 



East Prairie -K G C L -Continued 
General: 2b, 3a, 3b, 5, 6a, 7b. 
Rate Protection: 10b, 11c, 12a, 13a, 14a, 15e. 
Basic Rates: 21b. 
Contracts: 42c, 51b. 
Comb.; Cont. Discounts: 60b. 61a. 
Cancellation: 70d, 73a. 
Prod. Services: 80. 
Member: Magic Circle Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October, 1965. 
Rates received December 10. 1965. 

6. SPOT ANNOUNCEMENTS 
1 min () 1 min () 

1 ti _. 2.00 1.50 624 ti 1.00 .80 
52 ti..._.._ 1.75 1.35 936 ti .85 .70 
156 ti 1.50 1.25 1248 ....... .75 .60 
312 ti ........ 1.25 1.00 

(1 Less than 1 minute. 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 tl ......... _...._ _..... _ 28.00 14.00 7.00 8.00 4.00 
52 ti.. ........... 24.00 12.00 6.50 5.50 3.50 
156 ti ..... _....__...... ... 22.00 11.00 6.00 5.00 9.00 
312 ti 20.00 10.00 5.00 4.00 2.50 
C24 ti....._............_ 4.00 3.00 2.00 
Programs and spots cannot be combined to earn fre- 
quency discounts. All prices net. 

10. SPECIAL FEATURES 
Sunday religious programs -l0% discount. 

ELDORADO SPRINGS 
(1 AM; 1 FM) 
Cedar County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KESM 
1961 

Media Code 4 226 1870 2.00 
Paul Vaughn, Box 129. 200 Radio Lane, Eldorado 

Springs, Mo. 64744. Phone 417-876-4422. 
STATION'S PROGRAMMING DESCRIPTION 

KESM: Programmed for general interest. 
AIR PERSONALITIES handle all segmente. NEWS: 
5 min every hour with national, international, local 
area, and community news. Extended newscasts at 
7:30 am, noon, 4:45 pm. 7:45-11 am middle-of-the- 
road music with time out at 10 am for swap shop 
and women's program, 11 am -1:30 pm country and 
western with news, farm markets, farm show, and 
weather. 1:30-4 pm middle-of-the-road music. 4-4:45 
pm rock music. 5 pm sports. 5:10-6 pm light classic 
music. Sun programming, religious 7 am -1 pm, light 
classic 1-9:45 pm. M -Sat 6-7:30 am country and 
western music with farm markets, weather, and news. 
Contact Representative for further details. Recd 
9/29/67. 

I. PERSONNEL 
Station Manager-Ainslee Fowler. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Magic Circle Time Sales. 

3. FACILITIES 
500 w. days; 1580 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 3d, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10e. tic, 12e, 13e, 14e. 
Basic Rates: 20b. 22a, 25a. 28b, 28c. 
Contracts: 40a, 46, 47e, 48, 49. 51b. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 73a. 
Prod. Services: 81. 82. 
Member: Magic Circle Network. 

TIME RATES 
Rates effective November 1. 1965. 
Rates received October 8. 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 sec 

52 ti 2.25 1.75 260 tit..._.. 1.75 1.25 
7. PACKAGE PLANS 

(Up to 1 minute, minimum 5 announcements a day) 
10 ti 2.25 50 U 1.75 
25 ti 2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 30.00 17.50 10.00 5.00 
13 ti 26.00 15.00 8.00 4.00 
26 ti 25.00 14.00 7.50 3.75 
52 ti 24.00 13.00 7.00 3.50 
104 ti 22.00 12.00 6.00 3.25 
156 U 20.00 10.00 5.50 3.00 
260 Li.- ......... ____ 18.00 9.00 5.00 2.75 
312 ti 16.00 8.50 4.75 2.60 
365 ti 15.00 8.00 4.50 2.50 
Rate conditions: 15% added for guaranteed time. 
Maximum contract term, 1 year. 

K ES M -FM 
1965 

Media Code 4 226 1871 0.00 
Paul Vaughn, Box 129, 200 Radio Lane. El Dorado 

Springs. Mo. 64744. Phone 417-876-4422. 
STATION'S PROGRAMMING DESCRIPTION 

KESM-FM: See KESM for programming description. 
I. PERSONNEL 

Station Owner -Paul Vaughn. 
Station Manager-Alnslee Fowler. 
Women', Director -Lucille Hardison. 

3. FACILITIES 
E1tP 3.000 w.; 107.1 mc. 
Operating schedule: 6 am -6 pm daily. CST. 
Antenna ht.: 145 ft above average terrain. 

4. AGENCY COMMISSION 
15/0 time; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b. 3a, 3d. 4a. 4d. 5. 6a. 7b. 
Rate Protection: 10c. 11c. 12e. 13e. 14e. 
Basic Rates: 20b, 22a, 25a, 28b, 28c. 
Contracts: 40a. 46. 47e, 48a, 49. 51b. 
Comb.: Cont. Discounts: 80a. 62d. 
Cancellation: 73a. 
Prod. Services: 81. 82. 

TIME RATES 
Rates effective November 1, 1965. 

Rates received October 8, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 see 
1 tl._ _... 2.50 2.00 104 ti 2.00 1.50 
52 ti 2.25 1.75 260 tit..._... 1.75 1.25 

7. PACKAGE PLANS 
(Up to 1 minute minimum 5 announcements 

per day) 
10 ti 2.25 50 ti...._.._.._._..._ 1.75 
25 2.00 

8. PRtOGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 5 min 
1 ti 30.00 17.50 10.00 5.00 
13 ti._ _.._...._.._..._..._... 26.00 15.00 8.00 4.00 
26 tl._..._.__........_.._._._....... 25.00 14.00 7.50 8.75 
52 ti._.._ _._ 24.00 13.00 7.00 3.50 
104 tl....._...._...._......_.._..._ 22.00 12.00 6.00 3.25 
156 ti 20.00 10.00 5.50 3.00 
260 ti ..... _...._ ........ _...__..._ 18.00 9.00 5.00 3.00 
312 tl....._...._.._...._......_..- 16.00 8.50 4.75 2.00 
365 ti 15.00 8.00 4.50 2.50 

Rate conditions: 15% added for guaranteed time. 
Maximum contract term. 1 year. 

FARMI NGTON 
St. Francois County -Map Location H-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KREI 
1947 

Media Code 4 228 1955 1.00 
Midwest Broadcasting System, Box 270, Farmington, 

Mo. 63640. Phone 314-756-5125. 
I. PERSONNEL 

Owner --Cecil W. Roberts. 
Gen'l & Com'I Mgr. -James R. Roberts. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1.000 w. days; 800 kc. Non -directional. 
Operating schedule: Sunrise -local sunset CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See laded regulations 
Contracts: 40a. 
Affiliated with KBS. 
Member: Magic Circle Network. 

TIME RATES 
No. 1 Eff 11/1/47 -Reed 10/19/58. 

6. SPOT ANNOUNCEMENTS 
No. 1 Eft 11/1/47-Rec'd 10/19/58. 

Ix 13x 26x 52x 104: 156x 
1 min 4.50 4.20 3.90 3.60 3.30 3.00 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 156x 

1 hr 60.00 56.25 52.50 48.75 45.00 41.25 
1/2 hr 37.50 34.50 31.50 28.50 25.50 22.50 
1/4 hr 18.75 17.25 15.75 14.25 12.75 11.25 
5 min 7.50 6.75 6.00 5.25 4.50 4.15 

FESTUS 
Jefferson County -Map Location H-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KJCF 
1961 

Media Code 4 226 2040 1.00 
United Broadcasting, Inc., Box 192, N. Mill St., 

Festus, Mo. 63028. Yellowstone 7-3810. 
I. PERSONNEL 

Gen'l & Sta. Mgr. -Raymond C. Davis. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1,400 ke. Non -direc- 
tional. 
Operating schedule: 6 am -10 pm. C.B.T. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See soded regulations 
Contracts: 40a. 

TIME RATES 
Rates effective May 1. 1961. (Card No. 1.) 

Card received March 13. 1962. 
9. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 1/4 10 5 1 30 
hr. hr. min. min. min. see. 

1 time 35.00 20.00 18.00 12.00 _.._ 4.00 
13 times 33.50 19.50 15.50 11.75 
26 times 32.00 19.00 15.00 11.50 
52 times 30.50 18.50 14.50 11.00 

104 times 29.00 18.00 14.00 10.75 
156 times 27.50 17.50 13.50 10.50 
280 times 26.00 17.00 13.00 10.00 

FLAT RIVER 

3.70 
5.00 9.55 
4.85 3.40 
4.65 3.25 
4.50 3.00 

St. Francois County -Slap Location H-5 
See SRDS consumer market map and data at begin- 
ning of the State. 

KFMO 
1947 

Subscriber to the NAB Radio Code 

Media Code 4 226 2125 0.00 
Oscar C. Hirsch, St. Joseph Dr., net River, Mo. 

63602. Geneva 1-2000. 
STATION'S PROGRAMMING DESCRIPTION 

KFMO: Programmed for general interest. 
NEWS: 5 min on hour, headlines on half hour. 
Weather every 15 min with 5 complete weather. 
casts daily. 6-9 am air personalities. religious topics, 
news, telephone participation programs, women's pro- 
grams. 10 am -noon middle-of-the-road music, local 
news. Noon -3 pm religious music, world news. 
country and western music. 3-6 pm local news, sports, 
middle-of-the-road music. 6-9 pm local, national, 
international, and regional news. 9-1l pm teenage 
music, news and middle-of-the-road music. SPORTS: 
live national baseball. professional football, high 
school and college basketball and football. Contact 
Representative for further details. Recd 7/13/67. 

1. PERSONNEL 
Owner -Oscar C. Hirsch 
Manager -Torres F Collins. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 

3. FACILITIES 
1,000 w days. 250 w. nights. 1240 kc. Non -direc- 

tional. 
Operating schedule: 6:00 a.m. to 11:00 Pm. CST. 

4. AGENCY COMMISSION 
15% on time only. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a, 2b, 3a, 3d, 4a, 4d, 5. 6a, 7b. 8. 
Rate Protection: 10a, ils., 12a. 13a, 14a. 15b, 16. 
Basle Rates: 20b, 21a, 21b, 22a, 23a, 28a, 28c. 29a, 

29b, 30. 31, 33a. 
Contracts: 40a, 41, 42a, 42c, 43, 44b, 45, 46, 47a. 

49. 50, 51a. 51b. 51c. 
Comb.; Cont. Discounts: 60a, 60c, 61a, 61b, 62a, 624. 
Cancellation: 70a, 70e, 70d, 71a. 72, 73a, 73b. 
Prod. Services: 80. 81, 82. () 14 days' prior 

a TIME RATES 
Rates effective November 15. 1960. 
Card received November 28. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. () 

1 time.... 60.00 38.00 24.00 12.00 6.00 
26 times.. 57.00 34.50 22.75 11.50 5.75 
52 times.. 54.00 32.75 21.00 10.75 5.50 

104 times.. 48.75 29.50 18.75 9.50 5.00 
156 times.. 44.00 28.50 16.75 8.00 4.50 
312 times.. 39.50 23.75 15.00 7.00 4.00 () 100 words. 

FREDERICKTOWN 
Madison County -Map Location H-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KFTW 
1963 

Media Code 4 226 2210 0.00 
Robert F. Neathery, Box 71, Frederlcktown, Mo. 

63645. Phone 314-783-4461. 
STATION'S PROGRAMMING DESCRIPTION 

KFTW: Programmed for all family. 
5-8 am a and w music, 2 men, market reports, inter- 
views, county agents reports, local livestock market 
coverage. 8.10 am middle-of-the-road music, air per- 
sonalities, audience participation. 10 am -noon gospel. 
country and western music, request. Noon -4 pm air 
personalities, standards music. 4-10 pm top 40 music, 
air personality. NEWS: 5 min at :30. Extended 
newscasts early, midmorning, noon, late afternoon. 
night. Daily editorials. Mobile news units. SPORTS: 
high school football, basketball, baseball play-by- 

college football. Games home and away, live. 
Contact Representative for further details. Recd 

1. PERSONNEL 
General Manager -John Billingsley. 

2. REPRESENTATIVES 
Magic Circle Time Sales. 

3. FACILITIES 
1000 w.; 1450 kc. Non -directional. 
Operating schedule: 5:00 am -11:00 pm daily. CRT. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Member: Magic Circle Network. 

TIME RATES 
Rates effective 

Rates received April 20. 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
60 tl..._ 2.80 250 ....-._.._.._... 2.40 
125 ti ................. 2.60 

8. PROGRAM TIME RATES 

60 ti 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

32.00 18.00 11.00 7.50 5.60 
125 ti 28.00 16.00 9.75 6.50 5.20 
250 ti 24.00 15.00 8.50 5.50 4.80 

FULTON 
Callaway County -Map Location F-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KFAL 

MISSOURI 

HANNIBAL 
Marion County -Map Location G-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KHMO 
1941 

van 

Subaeriher to the NAB Radie Cede 
Media Code 4 226 2380 1.00 
Mark Twain Broadcasting Co.. 413 Broadway, Hanni- 

bal, Mo. 63401. Phone 314-221-3450. 
STATION'S PROGRAMMING DESCRIPTION 

KHMO: Programmed for adults. FARM: 5-7 em & 
noon -1 pm M -Sat. 4 man farm and news morning 
block with interviews, live markets, county agent 
reports. NEWS: on hour in 5, 10 & 15 min segments 
except 7-8:15 am & 11:55 am -12:30 pm. 4 man 
news. 4 auto, 1 aircraft mobile units. Audience 
phone participation 10:05-I1 am M -Sat. SPORTS: 
local area high school football and basketball and 
college football. MUSIC: 5-7 am & 1-3 pm country 
and western. Other times general popular except 
M -Sat 7-10 pm rock and roll. Contact Representa- 
tive for further details. Reed 7/10/67. 

I. PERSONNEL 
President -Jarrell A. Shepherd. 
General Manager -James F. Jae, Jr. 
Sales Manager -Joe Gross. 

2. REPRESENTATIVES Jack Mesta & Co., Inc. 
3. FACILITIES 

5.000 w. days: 1.000 w. nights; 1070 ke. 
Directional -separate patterns day and night. 

Operating schedule: 5 am -10:15 pm weekdays; 7 am - 
7 pm Sun, CST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See faded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10g. llg, 12g, 13g, 14g, 15b, 16. 
Basic Rates: 20b, 21c, 22a, 23a, 24a, 241). 24e. 25a. 

27. 26a. 28c. 29a, 29b. 
Contracts: 40a, 41, 45, 46. 47e, 51a. 
Comb.: Cont. Discounts: 60a. 61c. 
Cancellation: 70a, 70c, 71a, 72. 73a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
No. 14 ER 4/1/68-Rec'd 4/30/88. 

AA -5:30-9 am. noon -1 pm & 4-6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA I min 30/20 10 sae 

1 ti 12.00 9.00 6.00 
52 tl 11.50 8.60 5.75 
104 ti ..._..._... 11.00 8.20 5.50 
156 ti.-...__..........._._.._.._..._.__._ 10.50 7.85 5.25 
260 ti.._ _.._..V.._... 10.00 7.50 5.00 
312 t1 9.50 7.10 4.75 
520 Il..._...._-..._.,_. 9.00 6.75 4.50 
1000 ti 8.00 6.00 4.00 

CLASSA 
I ll. 10.00 7.50 5.00 
52 tI 9.50 7.10 4.75 
104 tI ._..... 9.00 6.75 4.60 
156 II ........._.._..._._ 8.50 6.30 4.25 
260 ti 8.00 6.00 4.00 
512 ti _....... 7.50 5.80 3.75 
520 ti __.. 7.00 5.20 3.50 
1000 tf 6.00 4.50 9.00 
A111 announcements are combinable. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 6tl 12tí I8 ti 24t1 Dots 
1 min 10.00 9.50 9.00 8.50 8.00 
30/20 sec 7.50 7.10 6.75 6.35 6.00 
10 sec 5.00 4.75 4.50 4.25 4.00 

CLASS A 

1950 
1 min 8.00 7.50 7.00 8.50 6.00 
30/20 sec 6.00 5.60 5.20 9.65 4.50 

10 sec 4.00 3.75 3.50 3.25 3.00 
8. PROGRAM TIME RATES 

Ix 52x 104x 156x 2601 
1/2 hr 55.00 42.50 90.00 37.50 35.00 
25 min 50.00 37.50 35.00 32.50 30.00 
1/9 hr 30.00 29.00 28.00 27.00 25.00 51/.4 

20.00 19.00 18.00 17.00 15.00 

WGEM 
QUINCY 

City of license. Quincy. Ill. 
Considered by American Entertainment Network as 

their Quincy, Ill. -Hannibal, Mo. outlet. 
See hating under Quincy. III. 

HOUSTON (1 AM; 1 FM) 
Texas County -Slap Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBTC KBTC-FM 
1962 1985 

Subscriber to the NAB Radio Code 
Media Cede 4 226 2465 0.00 
ltadlo Company of Texas County, Inc., Box 656. E. 

Hwy. T. Houston, Mo. 05483. Phone 417-967-3353. 
I. PERSONNEL 

Manager -John W. White. 
Program Director -Don Ross.. 

2. REPRESENTATIVES 
Magic Circle Tlme Sales. 

3. FACILITIES 
1,000 w.: 1250 ke, Non -directional. 
Operating schedule: 5:30 am -7:30 pm. CST. 
FM-EICP 3.000 w.: 99.3 me. 
Operating schedule: 6 am -11 pm.. 
Antenna ht.: 270 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5. lia, 7b. 
Rate Protection: 10h. 11b. 12b. 13b. 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 29a, 24b, 26, 28h, 

29a. 
Contracts: 405, 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 61e. 62b, 62e, 
Cancellation: 70a. 70e, 71a, 73a. 
Affiliated with Keystone Radio Network. 
Member: Magic Circle Network. 

19.80 12.80 9.50 6.90 (This listing continued on next page) 

R A B 

Media Code 4 226 2295 1.00 
Mrs. Robert W. Nickles, Palace Hotel Bldg., 5th & 

Market. Fulton, Mo. 65251. Phone 314-642-3341. 
I. PERSONNEL 

Owner & Gen'l Mgr. -Mrs. R. W. Nickles. 
2. REPRESENTATIVES 

Savalll/Gates, Inc. 
3. FACILITIES 

1,000 w. days: 900 ke. Non -directional. 
4. AGENCY COMMISSION 

15% un time only. 
3, GENERAL ADVERTISING See Boded regulations 

NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 3d, 4a, 4d, 5. 6a, 7b. 8. 
Rate Protection: 10a, 12c, 13a, 14a. 156. 
Basic Rates: 20b, 21d, 22b, 23a. 25a. 26. 28b, 

28c, 29a. 
Contracts: 40a, 42d, 45, 46. 97a, 48. 
Comb. Cont.. Discounts: 60a, 61b. 
Cancellation: 70a. 70c, 71a, 72, 73a. 
Prod. Services: 82. 

TIME RATES 
Rates effective July 1, 1962. (Card No. 5.) 

Rates received June 4, 1962. 

6. SPOT ANNOUNCEMENTS 
78x 156x 260x 312x 365.'- 

1 min 6.50 5.90 5.30 4.90 4.50 
20 see.........._ 3.25 2.95 2.65 2.45 2.25 

7. PACKAGE PLANS 
Per week: 1 min. 30 see. 20 sec. 

60.00 43.50 30.00 
87.00 63.00 43.50 

110.00 80.00 55.00 
150.00 108.00 75.00 
225.00 165.00 112.50 

10 timea 
15 times 
20 times 
30 times 
50 times 
Package plan rates earn no discounts in combination 
with regular rates. 

8. PROGRAM TIME 
t hr. 

26 times.. 55.00 
52 times.. 52.00 
78 times.. 49.50 

156 times.. 44.00 
260 times.. 38.50 
312 times 

or more 33.00 

RATES 
1/2 hr. 
33.00 
31.20 
29.70 
26.40 
23.10 

1/4 hr. 
22.00 
20.80 
19.80 
16.80 
14.60 

10 min. 
16.50 
15.60 
14.90 
12.60 
10.90 

5 min. 
11.00 
10.40 

9.90 
8.40 
7.30 
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MISSOURI 
Houston -K B T C, K B T C -FM -Continued 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective June 1. 1962. (Card No. L) 
Rates received June 25. 1982. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 5 min. 1 min. 

1 Ume 20.00 70.00 7.00 4.00 
13 ....... 19.00 9.50 8.50 ._ 
26 times 18.00 9.00 8.00 3.05 
52 times 16.00 8.50 5.50 3.0e 
78 times 15.00 8.00 5.00 3.00 

156 times. .... 14.00 7.50 4.50 3.75 
312 times 13.00 7.00 4.00 2.35 

7. PACKAGE PLANS 
Per week: 

10 times _ 37.50 30 timea._...__ 97.50 
20 timen.._ ..... 70.00 90 times._.._....._._ 120.00 

10. SPECIAL FEATURES 
Time, temperature and weather, maximum 20 words 
including 20 word commercial 2.00. minimum of 
fifteen. 

INDEPENDENCE 
Jackson County --Map Location C-3 

See BEDS consumer market map and data at begin- 
ning of the State. 

See Kansas City, Missouri 
(including Kansas City, Kans.; Independ- 

ence, Mo.; Liberty, Mo.; Fairway, Kans.; 
Merriam, Kans.; Mission, Kans.) 

JEFFERSON CITY (2AM) 
Cole County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KLIK 
1953 

AVERY-KNODEL, INC. 
A Panax Station 

Media Code 4 226 2550 9.00 
Panax Corporation. Box 414. 910 E. Capitol St.. 

Jefferson City, Mo. 65101. Phone 635-4136. 
I. PERSONNEL 

President -John P. McOoff. 
General Manager -Stan G. Grieve. 
Program Director -Don R. Grady. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
5.000 w. clays; 950 kv. Non -directional. 

4. AGENCY COMMISSION 
15% on time only: no ash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: lb, 2a. 3a, 9a. 5, 6a, 8. 
Rate Protection: 10d, 14d. 
Basic Rates: 23a, 24a, 24e, 250, 29a. 
Contracts: 40e. 45, 97a. 
Comb.; Cont. Discounts: 60f, 60i. 
Cancellation: 70a, 70c, 71a. 
Prod. Services: 82. 
Sold In combination with KFEQ. St. Joseph, Mo 
Announcements purchased on KFEQ may be added 
to the KLIK total to earn most favorable rate for 
both stations: i.e., 20 spots per week on KLIK, add 
5 spots on KFEQ and earn 25 per week package rate. 
Schedules do not have to be identical. 
The above also applies to program rates. 

TIME RATES 
Rates effective June 1, 1984. (Card No. 3.) 

Card received April 1. 1964. 
Class AA -6:00-9:00 am and 11:30 am -1:00 pm Men 
thru Sat; 4:00-6:00 pm Mon thru Fri. 
Class A-5:30-6:00 am and 9:00-11:30 am Mon Owe 
Sat: after 1:00 pm Sat: 1.00-4:00 pm and after 6:00 
pm Mon thru Fri; all day Sun. 
Class B -All time 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE -26wk- -52wk- 

PER WK: ea tot ea tot ea tot 
1-5 ti 16.00 14.00 13.00 
6 ti 14.00 84.00 13.00 78.00 12.00 72.00 
12 ti 13.00 156.00 12.00 144.00 11.00 132.00 
18 ti 12.00 216.00 11.00 198.00 10.00 180.00 
24 ti 11.00 264.00 10.00 240.00 9.00 216.00 
36 ti 10.00 980.00 9.00 324.00 9.00 288.00 

20/30 SECONDS 
1-5 ti 14.00 12.00 11.00 
8 ti 12.00 72.00 11.00 66.00 10.00 60.00 
12 ti 11.00 132.00 10.00 120.00 9.00 108.00 
18 ti 10.00 100.00 9.00 162.00 8.00 144.00 
24 ti 9.00 216.00 8.00 192.00 7.00 168.00 
36 ti 8.00 288.00 7.00 252.00 6.00 216.00 

CLASS A 
1 MINUTE 

1-5 ti 14.00 12.00 11.00 
8 ti 12.00 72.00 11.00 66.00 10.00 80.00 
12 it 11.00 132.00 10.00 120.00 9.00 108.00 
19 ti 10.00 180.00 9.00 164.00 8.00 144.00 
24 ti 9.00 216.00 8.00 192.00 7.00 188.00 
36 ti 8.1)0 289.00 7.00 252.00 6.00 216.00 

20/30 SECONDS 
1-5 ti 12.00 10.00 9.00 
6 ti 10.00 60.00 9.00 54.00 8.00 48.00 
12 ti 9.00 108.00 8.00 96.00 7.00 84.00 
18 ti 8 00 144.00 7.00 126.00 6.00 108.00 
24 ti 7.00 168.00 8.00 144.00 5.00 120.00 
36 ti 6.00 218.00 5.00 180.00 4.00 144.00 
Minutes and 20/30 seconds may be combined for fre- 
quency discounts. Advertisers may earn number -of - 
weeks discount within contract year. Multiple products 
of the same parent company may combine for all 
applicable discounts. as if placed by a single product 
advert) see. 

8. PROGRAM TIME RATES 
ALL TIMES 

30 MINUTES 
PER WK: () 13 wk 28 wk S2wk 

1 ti 90.00 75.00 65.00 60.00 

PER WK: () 13wk 28wk 52 wk 
S t1..._.._ _......_.._..._.._.... 75.00 60.00 55.00 50.00 
5 ti _........_...__._... 85.00 50.00 45.00 40.00 
6 ti _ 60.00 45.00 90.00 35.00 

....-..-15 MINUTES 
1 ti......._.._.._. .. 80.00 48.00 94.00 40.00 
3 ti .... 54.00 42.00 38.00 30.00 
5 ti 48.00 38.00 32.00 22.00 
6 ti 42.00 32.00 28.00 20.00 

5 MINUTES 
1 ti..._.._ 38.00 26.00 24.00 20.00 
3 ti 32.00 20.00 18.00 15.00 
5 ti 28.00 18.00 16.00 12.00 
6 ti 28.00 16.00 14.00 10.00 

(') Leas than 13 weeks 

KWOS 
1937 

NAI 

Subscriber to the NAB Radio Code 
Media Code 4 226 2635 8.00 
Mid -America Television Co., Monroe at Capital, 

Jefferson City, Mo. 65102. Phone 314-636-3137. 
STATION'S PROGRAMMING DESCRIPTION 

KWOS: Programmed for adults, young adulte and 
teens. 
NEWS: 20% local and regional. 10% network na- 
tional and international, 10% 15 min news at 7 am, 
12:30 pm, 5:30 pm. Otherwise 5 min every 30 min. 
2 man news staff. MUSIC 65%: middle-of-the-road, 
except 3-5 pm when rock and roll is used. Country 
and western 5:30-7 am. AIR PERSONALITIES han- 
dle all segments. SPORTS 10%: all live major 
league baseball home and away, live college football, 
local play-by-play basketball and football. FARM 
5%: county agent reports, livestock markets and 
rural interest features. County fair remotes. Sat and 
Sun music primarily middle-of-the-road. Public 
affairs and serious music programmed Sun night. 
Recd 8/14/67. 

I. PERSONNEL 
President -William A. Bates. 
General Manager -William R. Natach, Jr. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 5:30 am -midnight. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 9d, 5, 6a, 

7b, 8. 
Rate Protection: 10d, ltd, 12d, 13d, 14d. 
Basic Rates: 20b, 21e, 21b, 21e, 21d, 22a, 23a. 24b, 

25a, 26, 28a, 29a. 
Contracts: 40a, 41, 44a, 44b, 45, 46. 47a. 98, 51b, 51c. 
Comb.; Cont. Discounts: 60a, 60e, 601, 61e, 81b, 62d. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services 82. 
Affiliated with MBS and RISS. 

TIME RATES 
Eff 6/1/68 -Reed 5/22/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 260x 365x 500x 

1 min 6.00 5.50 5.20 4.85 4.50 4.10 3.85 3.65 
30 sec 5.00 4.50 4.00 3.65 3.35 3.10 2.90 2.75 

7. PACKAGE PLANS 
10 DAYS OR LESS -ROS 

10 ti 20 ti 30 t1 40 41 60 ti 
1 min. 5.00 4.50 9.75 3.40 3.00 
30 sec 4.00 3.00 2.75 2.50 2.25 

10 SECONDS -ROS 
PER WK: 1 t 15 t1 25t1 
13 wk 1.75 1.40 1.10 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 156x 260x 

1/4 hr 25.00 22.50 19.50 16.00 13.50 11.00 9.00 
10 min 20.00 17.50 15.00 13.00 11.50 10.00 8.00 
5 min. 14.00 12.00 10.50 9.25 8.25 7.00 8.00 

JOPLIN (4AM; 1 FM) 
Jasper County -Map Location D-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KFSB 
1818 

American Information Network 

Media Code 4 226 2720 8.00 
Four States Broadcasters. Inc., Box 1395, 405 Schif- 

ferdecker St., Joplin, Mo. 64801, Mayfair 4-1310. 
1. PERSONNEL 

President -Harry Easley, 
Vice-Pres. & Oen'l Mgr. -W, H. Clark. 
Program Director -Ed Johnson. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
South. Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. night.: 1310 kc. 

Directional -separate patterns day and night. 
Operating schedule: 6:00 a.m. to 11:00 p.m. week- 
days: 7-00 a.m. to 11:00 p.m. Sunday. CST. 

4. AGENCY COMMISSION 
15% on time only: no rash disrount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h. 3a. 3d. 4a. 4d, 5. 60. 7b. 8. 
Rate Protection: loa, lla, 12i, 131, 14b, 15a, 15b. 

16. 
Basic Rates: 20h. 21a, 21b, 22e. 22b, 23a. 29b, 24c, 

25a. 26. 27. 28a. 28e. 29a. 32b. 
Contracts: 40a. 41, 42b, 42c, 44a, 44b, 45, 46, 47d, 

48. 49. 50. 51a. 51b. 51c. 
Comb.: Cont. Discounts: 60b, 60g, 601, 61e, 02b. 
Cancellation: 70b. 70d, 71a. 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
No. 5 Eff 12/1/67 -Reed 1/30/68. 

6. SPOT ANNOUNCEMENTS 
Ix ISx 26x 52x 104x 156x 260x 

1 min 15.00 14.00 13.00 12.00 11.00 9.00 8.00 
30 see 9.00 8.50 8.00 7.50 6.60 6.00 5.00 

7. PACKAGE PLANS 
PER WK, EA: 10 ti 15t1 20t1 3041 

1 min 95.00 127.50 160.00 210.00 
30 sec 67.50 90.00 115.00 150.00 

Multi -Spot Plan spots are subject to no further dis- 
count and do not combine with other spots to earn 
frequency discounts. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr S min 

1 z 110.00 65.00 40.00 25.00 
13 L 100.00 60.00 37.50 24.00 
26 x 95.00 55.00 35.00 23.00 
52 L 90.00 50.00 32.50 22.00 
104 x 85.00 45.00 30.00 19.00 
158 x 80.00 42.50 27.50 17.50 
260 z 75.00 40.00 25.00 15.00 

KOAM 
PITTSBURG, KANSAS 

City of license, Pittsburg, Ransas. 
Considered by NBC as their Joplin, Mo. outlet. 
See listing under Pittsburg, Kansas, 

KODE 
1946 

CBS Radio Network 
\,113 

Subscriber to the NAB Radio Code 
Media Code 4 226 2805 7.00 
Gilmore Broadcasting Corp., 1928 W. 13th St., Joplin, 

Mo. 64801. Phone 417-623-7260. TWX 417-781- 
0209. 
STATION'S PROGRAMMING DESCRIPTION 

KODE: Daytime programmed for adults. 
AIR PERSONALITIES handle all segments. MUSIC: 
standard and popular format. NEWS: 10 min every 
hour, public affairs, programming, weather reports, 
lost and found pet reports, fishing reports, farm news 
and weather. SPORTS: carry baseball and football 
schedule, local stock car races. Public affairs include 
women's programs and local interview programs with 
city manager, school superintendent, social security. 
state employment service, county extension agent, etc. 
Nighttime format aimed at young audience with top 
90 featuring local disc jockey presentation 7-11 pm. 
Contact Representative for further details. Rec'd 
8/29/67. 

I. PERSONNEL 
Pres. & Treas.-James S. Gilmore. Jr. 
Vice-Pres. & Gen'l Mgr. -D. T. Knight. 
Sales Manager -Merle Dunn. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

S. FACILITIES 
1,000 w. days. 250 w- nights; 1230 kc. 

Non -directional. 
Operating schedule: 5:30 a.m. to 11:05 p.m. CST. 

4. AGENCY COMMISSION 
15%. no cash discount. 

3. GENERAL ADVERTISING See elided reputations 
General: la. 3a, 3b, 4a, 9d, 5, 6a, 7a, 8. 
Rate Protection: 10h. llb. 12b. 13b. 14b. 
Basic Rates: 20a, 22a. 221). 23a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a. 42a. 45. 46, 47a. 
Comb.: Cont. Discounts: 60a, 60k, 626. 
Cancellation: 70a, 70e, 71a, 73e. 
Affiliated with CBS Radio Network. 

TIME RATES 
Eff 1/1/65-Rec'd 2/26/65. 

6. SPOT ANNOUNCEMENTS 
I min 

13 x 8.15 

52 x......._.._.._......_._.._.._.........._.._ 7.40 
104 x 6.80 
156 x 6.20 
260 x 5.35 
312 z 5.00 

7. PACKAGE PLANS 
PER WK. ROS: 601 I2tI 
1 min 8.25 8.00 
20/30 sec 6.60 6.40 
10/15 sec 4.15 4.00 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hrIO min Smin 

1 z 6n 38 25 20 15 
DISCOUNTS 

13e-5% 52x-15% 1561-25% 3122-35% 
26x-10% 1042-20% 2602-30% 

20/30 IO/IS 
6.80 4.25 
6.50 4.05 
6.25 3.90 

KQYX 
1962 

5.90 
5.45 
4.95 
4.30 
4.00 

18 ti 
7.50 
6.00 
3.75 

3.70 
3.40 
9.10 
2.70 
2.50 

24 ti 
7.00 
5.60 
3.50 

Media Code 4 226 2890 9.00 
William B. Neal Broadcasting Co.. Box 152. 2510 

5V. 20th St.. Joplin. Mo. 64802. Sunset 1-1313. 
STATION'S PROGRAMMING DESCRIPTION 

KQYX: Programmed for general Interest. 
AIR PERSONALITIES handle all segments. NEWS: 
at :55. mobile news reports each hour, news head- 
lines at :25. 6 am -sign -off top 40 music. 2:30 pm 
interviews. 5 pan sports show. SPORTS: all local 
high school and college football and basketball games 
as broadcast schedule permits. Contact Representa- 
tive for further details. Recd 6/17/68. 

I. PERSONNEL 
President -William B. Neal. 
National Sales Manager -Claud Taylor. 
Station Manager -Fred Butching. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

S. FACILITIES 
250 w. days: 1560 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
10% on time only: no rash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2b, 3d. 4a, 9d. 5. 6a, 7b, 8. 
Rate Protection: bOd, 11e. 12e, 13e, 19e, 15a, 15h. 
Basic Rates: 20b. 21a, 21b, 21e, 22a. 22b, 23a, 24b. 

24c. 25a, 26. 28b, 28e. 29h. 30. 32a, 33b. 
Contracts: 40a. 41, 42b, 92d, 44a. 45, 46, 47e, 48, 

49, 51a, 51b. 51e. 
Comb.: Cont. Discounts: Oob, 60c, 60d, 60e, 60f. 60h, 

601. Ola. 61b. 62a. 82d. 
Cancellation: 70a. 70d, 71a. 72. 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with NAS Radio Network. 

TIME RATES 
Eft 1/1180-Rec'd 12/4/87. 

6. SPOT ANNOUNCEMENTS I min 30 sae IO see 
1 x 15.00 12.00 8.00 

11 z. 14.00, 
]1. 

0e 15 5e 
26 x..._......_ .. 13.00 11.25 5.25 
52 x. _ ..... _. 12.00 10.50 5.00 
104 z 11.00 9.50 4.75 
208 x _._... 10.00 9.00 9.50 
416 x 9.00 8.00 9.35 
832 z ... 8.00 7.00 4.25 
1000 z 6.00 5.00 4.05 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

50 ti 75 41 100 41 
1 min 600 750 900 

10. SPECIAL FEATURES 
NEWSCASTS 

PER WK: Ea PER MO: Ea 
3 L.._ 10 30 x - 8 

KSYN (FM) 
1960 

Media Code 4 226 2975 8.00 
William B. Neal Broadcasting Co., Box 152, 2510 

West 20th St., Joplin, Mo. 64802. Phone 417-781- 
1313. 
STATION'S PROGRAMMING DESCRIPTION 

KSYN (FM): Programmed for general Interest. 
AIR PERSONALITIES handle all segments. NEWS: 
at :55. 6 am -5 pm middle-of-the-road music. 5 pm - 
12M top 40 music. 10:30 am & 2:30 pm public inter- 
view programs. SPORTS: local high school and college 
football and basketball games. Firecracker 900 stock 
race plus 6 URN stock car races. Contact Representa- 
tive for further details. Recd 8/17/68. 

I. PERSONNEL 
President -William B. Neal. 
National Sales Manager -Claud Taylor. 
Station Manager -Fred Hutchins. 

2. REPRESENTATIVES 
Gert Bunchez and Associates. 

S. FACILITIES 
E1tP 3,570 w.; 92.5 mc. 
Operating schedule: 6:00 am -midnight daily. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING Bee 'tided regulations 
See KQYX listing for coded regulations. 
Member: Gert Bunchez & Associates Group. 

TIME RATES 
Rates effective January 1. 1961. 

Rates received February 20. 1961. 
6. SPOT ANNOUNCEMENTS 

1-MLNUTE ANNOUNCEMENTS 
1 time ...__.- 5.18 75 time,._..__ 3.45 

25 times 4.80 100 time. or more._ 3.16 
50 times 4.03 

7. PACKAGE PLANS 
1 -MINUTE WEEKLY PACKAGES 

Per week: Each Total Each Total 
7 times.. 4.60 32.20 28 times 3.45 96.60 

14 times.. 4.03 56.35 42 times...._ 3.16 182.25 
MONTHLY PACKAGES 

(1 minute or less) 
Per month: Each Total 

30 times ... 3.45 103.50 
ßu times .._..-....... _ 2.88 172.50 

8. PROGRAM TIME RATES 
55 min. 1/2 hr. 1/4 hr. 

1 time 57.50 40.25 28.75 
7 times ...._ 51.75 35.85 24.15 

14 times 46.00 31.05 19.55 
28 times 40.25 26.45 14.95 

10. SPECIAL FEATURES 
NEWSCASTS 

Per week: Each Total Per month: Each Total 
3 times.... 8.05 24.15 28 times.. 5.75 181.00 
7 times.... 6.90 48.30 

WMBH 
1927 

Subscriber to the NAB Radio Code 
Media Code 4 226 3060 8.00 
Joplin Broadcasting, Inc., 13th and Monroe. Joplin. 

Mo. 64801. Phone 417-781-1777. 
I. PERSONNEL 

President --David R. Fransen. 
Station Manager -Raymond Lacey. 
Director of Operations -George Davis. 

2. REPRESENTATIVES 
G111 -Perna. Inc. 
Magic Circle Time Sales. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 24 hours daily, CST. 

4. AGENCY COMMISSION 
15% on net charges for station facilities. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 3b, 3c, 3d, 9a, 5, 6e. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 20a, 21a. 21b. 22b, 24a, 24b, 24c, 25a. 

27, 28b, 28e, 29a, 29b, 30, 31, 32b. 
Contracts: 40a, 40c, 41, 92b, 42d, 43. 441% 96, 49. 

51a. 51b. 51e. 
Comb.: Cont. Discounts: 130h. 
Cancellation: 70b, 70d. 7113, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Member: Magic Circle Network. 

TIME RATES 
Rates effective April 5, 1960. (Card No. 7.) 

Card received April 6. 1960. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 5 1 min. 
hr. hr. hr. min. or less 

1 time 80.40 38.00 25.00 15.00 7.50 
13 times 57.00 36.10 23.75 14.25 7.13 
28 times 54.00 34.20 22.50 13.50 6.75 
52 times 51.00 32.30 21.25 12.75 8.38 

104 times 98.00 30.40 20.00 12.00 6.00 
156 times 45.00 29.50 18.75 11.25 5.65 
280 times 42.00 26.60 17.50 10.50 5.30 

7. PACKAGE PLANS 
Per week: 1 min. 30 days: 1 min. 

10 times R7.50 26 times _ 152.10 
15 timed........_._.-. 95.70 52 times 296.40 
20 times 120.00 78 times 429.00 
80 times 169.50 104 times _._... 504.40 

130 548.60 
NOTE: Station break announcements same rate as 
1 -minute announcements, but copy must be confined 
to 40 words or less except by special arrangement. 
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KANSAS CITY (10 AM; 9 FM) 

(including Kansas City, Kans.; Independ- 
ence, Mo.; Liberty, Mo.; Fairway, Kans.; 
Merriam, Kans.; Mission, Kans.) 
Kansas City, Mo., Jackson County -Map Location 
C-3. 
Kansas City, Kans., Wyandotte County -Map Loca- 
tion C-3. 
Independence, Mo., Jackson County -Map Location 
C-3. 
Liberty, Mo., Clay County -Map Location C-3. 
Fairway, Kau.. Johnson County - Map Location 
L-3. 
Merriam, Kans., Johnson County -Map Location 
L-3. 
Mission, Kans.. Johnson County -Map Location C-8 

See SUDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This la not to imply 
that all of the nattons provide equal of 
the entire area or cities involved. it la part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

KBEA KBEY (FM) 
1957 1981 

MISSION, KANS. KANSAS CITY, MO. 

A King Louie Station 
Media Code 4 226 3143 7.00 
K. L. Broadcasting Corp.. 5829 Outlook, Minion, 

Kans. 66202. Phone 913-432-1480. 
STATION'S PROGRAMMING DESCRIPTION 

KBEA: Programmed for adults. 
MUSIC: 100% albums, standards, showtunee, and 
semi -classic. NEWS: 5 min network every hour on 
half hour. Local news at 7 em, 8 am. 5 pm, 6 Dm. 
News of area arta at 1 Dm & 8 Dm. Stock market 
report, live remote, at 9 am & 2 pm. Financial 
news at 5:25 pm. SPORTS: 5 min commentary at 
4:30 pm & 5:05 pm. Live major college football. 
ENTERTAINMENT: ehowtunes and celebrity inter- 
views noon -1 pm. Childress stories and manic Sun 
8-9 am. Pre-recorded local symphony orchestra, Bun 
1-2 pm. COMMERCIAL POLICY: 14 minutes mall - 
mum permitted 6-9 am, 4-7 pm. All other periods 
permit 12. Contact Representative for further de- 
tails. Recd 7/17/67. 

1. PERSONNEL 
Pres. & Gen'1 Mgr. -Sam Molen. 
Program Director -Keith Pamton. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1480 kc. 
Operating schedule: 6:00 am -midnight Mon thru Sun. 
CST. 
FM FACILITIES 
ERP 100,000 w.; 104.3 me. 
Operating schedule: 6:00 am -midnight Mon thru Bun. 
CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 213, 3a, 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lid, 12g, 13g, 14a, 15a, 15b. 
Basic Rates: 20b, 21b, 22a, 22b, 23a, 24b, 24e, 25a, 

281). 28e, 29b, 30. 
Contracts: 40a, 41, 42b, 44b, 45, 46, 47a, 48, 51a. 
Comb.; Cont. Discounts: ó0h. 80e, 60i, 61e, 82b, 62d. 
Cancellation: 70b, 70e, 71a, 72, 73a, 73h. 

TIME RATES 
Rates effective September 1, 1984. (Card No. 2.) 

Card received October 2. 1964. 
6. SPOT ANNOUNCEMENTS 

CLASS AA DRIVE TIMES 
(6:00-9:00 am and 4:00-7:00 pm Mon thru Fri) 

ea ea 
24 tl._......_.........__. 16.00 12 ti._.._...__........... 18.0o 
18 ti-----_...._.......__ 17.00 6 U. ____.._ 19.00 
Less than 6 . 20.00 
20/30 seconds. 80% of 1 -minute rate. 

7. PACKAGE PLANS 
BTA PACKAGE A 

(6:60 am -7:00 pm Mon thru Sun) 
(1/3 may run in AA) 

ea ea 
24 ti._ .____ 12.00 12 ti.__._._ _... 14.00 
18 ti._ -5_555 13.00 6 U 15.00 
Leas than 6._ _5555__.. 16.00 

ETA PACKAGE B 
7:00 pm -midnight Mon thru Sun. 50% of Class A. 
ID's (BTA only) 25 words or less, 60% of 1 -minute 
rate. 
25% of any package schedule in traffic times when 
available. 

8. PROGRAM TIME RATES 
(6:00 am -midnight) 

1/4 hr 10 min 5 min 
1 ti. 50.00 35.00 25.00 
26 ti 47.50 33.00 23.75 
52 ti -..._-_....._ 45.00 31.00 22.50 
104 ti._.._.._...._ 42.50 29.00 21.25 
260 tl. ,.. 37.50 25.00 18.75 
312 ti 35.00 23.00 17.00 

KBIL 
1967 

LIBERTY e R A B 
Subscriber to the NAB Radio Code 

Media Code 4 226 9175 4.00 
Clay Broadcasters, Inc., Box 258, Liberty. Mo. 64068. 

Phone 816-847-6600. 
STATION'S PROGRAMMING DESCRIPTION 

KBIL: Regular DJ shows. Two 5 min women's in- 
terest shows. News, sports, weather. MUSIC: country - 
western format. Contact Representative for further 
details. Reed 8/16/68. 

I. PERSONNEL 
Operations Manager -Bill Hanrahan. 
Sales Manager -Bob Hulse. 
Production Manager -Joe Morrison. 

2. REPRESENTATIVES 
Sava1B/Oates, Inc. 

3. FACILITIES 500 w.; 1140 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0; time only; 10 days after billing. 

5. GENERAL ADVERTISING See coded regulationa 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3h, 3d, 4e, 4d, 5. 6a, 7h, 8. 
Rate Protection: 10h, Ilb, 12b, 13h, 14h, 16. 
Basic Rates: 20a, 201). 21a, 21h, 21d, 22a, 22h. 23a. 

24b, 24c, 25c, 28a, 28c, 29a, 30. 31, 33e. 
Contracts: 40a, 41, 42a, 92e, 43, 44b, 45, 46, 47a, 

51b, 51e. 
Comb.; Cont. Discounter 60d, 60e. 60f, 601, 61b, 62a, 

82d. 
Cancellation: 70a, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 2N ER 9/1/88-Rec'd 8/16/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 

1 ti 6 ti II tI 18 ti 21 ti 31 ti 41-50 
1 min 15.00 14.00 13.00 11.00 10.00 9.00 8.00 
30 sec 10.00 9.50 8.00 7.50 6.50 6.00 5.50 
10 sec 5.00 4.15 4.00 3.75 3.25 3.00 2.75 

CONTRACT DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -15% 

KCCV 
1947 

INDEPENDENCE, MO. 
Media Cade 4 226 3290 7.00 
IO1VT. Inc., 43 Concourse Bldg., Blue Ridge Center. 

Kansas City. Mo. 64108. Phone 816-353-8600. 

STATION'S PROGRAMMING DESCRIPTION 
KCCV: Programmed for adults. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min local on hour, 5 min network on half hour, 15 
min network at noon. 5 man staff, 2 mobile units. 
8-7:30 am gospel music, traffic reports, matant news 
reporta. 7:30 am -1 pm religious, drama, sermons, 
services, education, news. 1-2 pm entertainment, 
network programming. 2-3 pm talk, employing air 
personalities, guest interviews, discussions, telephone 
call -ins, panels, public affairs. 3-7 pm gospel music. 
spirituals, sacred, traffic reports, instant news re- 
porta, audience participation. Contact Representative 
for further details. Recd 5/6/88. 

1. PERSONNEL 
President -Richard Bott. 
Gen'l & Sales Mgr. -Gary Coulter. 
Program Director -Ken Roller. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1.000 w. days; 1510 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

NOW! 

KBEA 'tM 
143 KBEY 

IS RADIO 

IN KANSAS CITY 

NBC News on the Hour .. . 

Monitor ... Emphasis ... NBC 

Sports, including the World 
Series and All -Star Game. All 
this outstanding NBC pro- 
gramming ... and KBEA fea- 
ture programs created specifi- 
cally for our affluent audience. 

Represented by 

GILL-PERNA 

4. AGENCY COMMISSION 
15% time only; Payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards mete'. 
General: la, 2a, 2h, 3a, 3b. 3c, 3d, 4h. 4d, 5. 65, 

71% 8. 
Rate Protection: 10e. 11e, 12e, 13c, 14e. 
Basic Rates: 20b, 21a. 23h, 24a, 24b, 24e. 25a, 28, 

2813, 28c, 29a, 29h, 30. 
Contracts: 40a, 41, 42d, 44a. 45, 46, 47e, 49, 50, 51b. 
Comb.; Cont. Discounter 60h, 60d, 60g, 61a, 624. 
Cancellation: 70a, 70d, 71a, 72, 73b. 
Cigarette advertising unacceptable. 

TIME RATES 
Rates effective June 15, 1963. 
Rates received June 28. 1963. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 time 9.00 208 times...__..._.._.._ 8.00 
52 times 8.00 312 times..__ ...... _._... 5.00 

104 times 7.00 
7. PACKAGE PLANS 

1 -MINUTE WEEKLY SATURATION PLAN 
Per week: 

6 times 9.00 30 limes.......-...._..._ 8.00 
12 times 5555_ 8.50 36 times 5555_._ 5.00 
18 times 8.00 42 times......_.. ___._ 4.50 
24 times 7.50 
On above spot schedules 10%, 15% and 20% addi- 
tional discount granted for uninterrupted schedules 
of 13, 26 and 52 weeks respectively. 
30 -second spots -75% of 1 -minute rate. 
1000 time spot special: 1 minute minimum of 10 
spots per week. 
52 week contract: 4.00. each. 

WEEKEND SATURATION PLAIT 
30 announcements (15 Saturday and 15 Sunday) 180.00 

ROS DAILY SATURATION PLAN 
(Minimum of 30 per day, maximum of 50 per 

day; maximum 2 days) 
Total for 1 package per day 80.00 

ID TIME CHECK PACKAGE 
Per day: Per month 

10 times (maximum of 6 words)..... ..... 290.00 
20 times (maximum of 6 words)...__.__....__ 540.00 

Limit of 50 per day. 
10 -second, 30 -second and 1 -minute announcements 
may be combined to earn maximum discounts. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.... 65.00 35.00 20.00 15.00 15.00 
52 times.. ........ _5_555 13.50 

104 times.. ........ ._ 12.00 
208 times.. ........ -.._._ 10.50 
312 times.. ........ 9.00 

10. SPECIAL FEATURES 
NEWS PACKAGES 

(5 -minute newscasts on the hour Monday 
through Saturday) Each Total 

6 times per week .-_-.... 22.00 132.00 
12 times per week_.. - 20.00 240.00 
18 times per week_... ..._ 19.00 342.00 
24 times per week.. ...- 18.00 492.00 
30 times per week.___________ 17.00 510.00 

NEWS HI -LIGHTS 
Full sponsorship -60 times per west...__...._._._. 900.00 
1/2 sponsonhlp-30 times per week 175.00 
1/4 sponsorship -1S times per week 90.00 

KCJC (FM) 
1959 

KANSAS CITY-MERRIAM, KANS. 

R A ©QF.MQ 
Media Code 4 226 3315 6.00 
Starr Broadcasting Group of Kansas, Inc, 6230 Eby 

St., Merriam, Kans. 66202. Phone 913-722-2505. 

STATION'S PROGRAMMING DESCRIPTION 
KCJC (FM) : MUSIC: middle-of-the-road. Program- 
ming includes college and high school football and 
basketball, professional soccer games. 3 man news staff 
gives on hour reporte. Other programs include: 25 
min M -F women's program of recipes, shopping 
hints, contest and music. Several short, 2-1/2 min, 
features: women's show, fashion. etc. Business news 
5:50 prat M -F. Contact Representative for further 
details. Recd 5/31/68. 

I. PERSONNEL 
President -Peter H. Starr. 
General Manager -George Jame, 

2. REPRESENTATIVES 
Roger Coleman. Inc. 

3. FACILITIES 
ERP 75,600 w.: 98.1 me. Non -directional. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 250 ft. above average terrain. 

4, AGENCY COMMISSION 
15/0 net: payable when rendered. 

5. GENERAL ADVERTISING Sea ended regulations 
General: la, 2a. 3a. 3h. 4d. 5, Os, 7h, 8. 
Rate Protection: 10h, 11h, 12h, 13b, 14b. 
Basic Rates: 20a, 22a, 22h, 23a, 24a, 24b, 25a, 26. 

28h, 29a. 
Contracts: 40e, 42b, 45, 48. 47a, 48. 
Comb.: Cont. Discounts: 60a. 81a, 61h, 61c. 
Cancellation: 70a, 70c, 71a, 735. 
AM fac)1iUes: KUDL. 
Affiliated with American FM Network. 

TIME RATES 
Rates effective October 1. 1965. 
Rates received October 4, 1965. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

Ix 50x 100x 250x 
1 min. 14.00 12.00 11.00 10.00 
30 sec. 12.00 10.00 9.00 8.00 
10 sec..... ...... _.. .... _... 7.00 6.00 5.50 5.00 

ROS ANNOUNCEMENTS 
1 min 9.00 8.00 7.00 
30 sec. 7.00 6.00 5.00 
10 sec 4.50 4.00 3.50 

8. PROGRAM TIME RI The 

1/2 hr 1/4 hr 10 vain 5 grin 
1 x...._ 100 75 50 30 20 

DISCOUNTS 
50x-5% 100x-10% 200x-15% 
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6.25 
4.50 
3.00 

DOOx 
8.50 
7.00 
4.25 

5.50 
4.00 
2.75 

MISSOURI 

N. fl 

KCKN KCKN-FM 
KANSASI9283 CITY, KANSAS 

R A B 

Media Code 4 226 3420 4.00 
S. P. and S. Radio, Box 1165. 4121 Minneaota Aye.. 

Kama City. Kans. 66117. Phone 913-321-3200. 
I. PERSONNEL 

Executive Director -Lester M. Smith. 
Station Manager -Glen M. George. 
Program Director -Ted Cramer. 

2. REPRESENTATIVES 
Mcóavren-Guild-POW Radio, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 24 hours daily, except 11:00 pm 
Sun to 5:00 am Mon. CST. 
FM FACILITIES: ERP 54,000 w.; 94.1 mc. 
Operating schedule: 24 hours daily, except 11:00 pm 
Sun to 5:00 em Mon. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3h, 4a, 4d, 5. Os, 71, 8. 
Rate Protection: lob. llb. 
Basic Rates: 20a, 22h, 23a, 29a. 
Contracts: 40a, 45. 48. 
Comb.: Cont. Discounts: 80k. 
Cancellation: 70e, 70c. 71a, 73a. 

TIME RATES 
No. 12 Elf 6/1/67-Rec'd 4/11/67. 

AA -Mon thru Sat 6-9:30 am & 4-7 pm. 
A -Mon thru Sun 9:30 am -4 pm. 
B - Mon thru Sun 7 pm -8 am; Sun 6-9:30 am & 
4-7 pm. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 6tI 12 ti 18tI24tl 
AA 30 28 24 22 
A 24 22 19 17 
B 12 11 10 9 

30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
DISCOUNTS 

28 cone wk. 5% 52 cons wk 10% 
All announcements combine for frequency diseeunta. 

t0. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

CLASS AA 
PER WK: 1 wk 13wk26wk52wk 
Less than 6 tL...... _.._...... ___.._... 38 35 34 33 
6 + 34 30 29 28 

CLASS A 
Less than 8 ti. 34 30 29 28 
6 t 31 28 27 26 

CLASS B 
50% of Class A rete. 

(Keane City continued on next pagel 

To Cover 

KANSAS 
/DON'T\ 

STOP \ HERE / 
Turn to the Topeka Market Sec- 
tion for the full story on the big, 
bustling, beautiful Eastern Kan- 
sas Coverage Story. 

Only WIBW Radio DOMINATES 
the Topeka trade area -45 coun- 
ties with nearly two-thirds of the 
population, the prime Kansas 
market, according to Sales Man- 
agement's Surveys of Buying 
Power. Call Avery-Knodel ... or 
913 CR 2-3456. 

ZìY 00 
RADIO 580 TOPEKA 

Broadcast Service of Stauffer Publications 

507 



MISSOURI 
Kansas City -Continued 

KCMO 
1936 

KANSAS CITY, MO. 

CBS Radio Network 
'r+ CBS°'eG 

RADIO 
SPOT SALES 

R A B 

A Meredith Owned Station 
Subscriber to the NAB Radio Code 

Media Code 4 228 3570 8.00 
KCMG Broadcasting. Division -Meredith Broadesst- 

ins Co., 125 E. 31st St.. Kensu City, Mo. 64108. 
Phone 816-531.6789 TWX 816-556-0450. 

1. PERSONNEL 
Vice-Pres. & Gen"' Mgr. -E. K. (Joe) Hartenbower. 
Station Manager -R. W. Evans. 
Program Director -Lynn Higbee. 

2. REPRESENTATIVES 
CBS Radio Spot Sales. 

3. FACILITIES 
50,000 w. days. 10.000 w. nights; 810 kg. 

Directional -night only. 
Operating schedule: 24 hours dally except Mon mid- 
night -5:00 am. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 3d, 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10c. 11c. 12c, 13c, 14e. 
Basic Rates: 20a, 21d, 22b, 23a, 24b, 25a, 26. 29a, 

31, 32a, 33a. 
Contracts: 40s, 41, 42a, 49a, 45, 46, 47a, 48, 49, 

51b, 51c. 
Comb.: Cont. Discounts: 60b. 60d, 60f. 60h, 601. 

61a, 62h. 
Cancellation: 700. 70e. 71a, 72, 73a. 73b. 
Prod. Services: 80. 82. 
FM facilities: KF 

TIM (FM). E RATES 
No. 26 Eft 12/17/67 -Reed 12/8/87. 

AAA -Mon thru Fri 6-10 am. 
AA -Mon thru Fri 3:30-7 pm. 
A -Mon thru Fri 10 am -3:30 pm; Sat & Sun 6 am - 
7 pm. 
B -Dally 5-6 am & 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

CLASS AAA 
PER WK: 1 ti 611 1281 18 ti 24tí 
1 wk..._.._ 46 44 42 40 38 
52 wk 42 40 38 36 34 

CLASS AA 
I wk 40 38 36 34 32 
52 wk. 36 34 32 30 28 

CLASS A 
I wit 32 30 28 26 24 
52 wk. 28 26 24 22 20 

CLASS B 
1 wk 22 20 18 16 14 
52 wk 20 18 16 14 12 

20/30 SECOND 
CLASS AAA 

1 wk 37 35 33 31 29 
52 wk. 33 31 29 27 25 

CLASS AA 
1 wk 32 30 28 26 24 
52 wk. 28 20 24 22 20 

CLASS A 
1 wk 28 24 22 20 18 
52 wk. 23 21 19 17 15 

CLASS B 
1 wk 18 17 15 14 13 
52 wk. 15 14 13 12 11 

10 SECOND 
CLASS AAA 

1 wk 23 22 21 20 19 
52 wk.._ ................. 21 20 19 18 17 

CLASS AA 
1 wk 20 19 18 17 18 
52 wk 18 17 16 15 14 

CLASS A 
1 wk 17 16 14 13 12 
52 ..... 15 13 12 11 10 

CLASS B 
1 wk ..............._.._.._......_ 11 10 9 8 7 
52 wk 9 8 7 6 5 
Spots between classifications take the rate of the 
higher classification. Spots ln this section may earn 
frequency discounts from spots in Section II. 

7. PACKAGE PLANS 
MAXIMUM IMPACT PLANS 

Plan 1-1/3 Mon thru Fri 8-10 am and/or 3:30-7 
pm; 1/3 Daily 10 am -3:30 pm: 1/3 Sat and Sun 
8-10 am & 3:30-7 pm and/or Daily 5-6 am & 7 
pm -midnight. 
Plan II -ROS Weekend Package pre-emptible with- 
out notice. Fri 5 pm thru Sun midnight. 

PERWK: 
PLAN 112tí 

I8t1 24tí 36t1 
1 min. 264 376 480 648 
30/20 sec 218 308 384 504 
10 see.._ 132 189 240 324 

PLAN II 
PER WK: 6t1 12tí 18t1 
1 min..._ 126 228 270 
30/20 sec 102 180 216 
10 sec 68 130 144 
Spots in Section II earn discounts for spots in Sec- 
tion I but do not themselves earn lower rates. 
Minutes, 30/20 seconda and 10 second spots may be 
cross -combined for MIPs; however, they must be 
properly distributed by time classifications. An ad- 
vertiser buying 36 or more MIP spots per week for 
52 weeks earns a 10% discount. 

8. PROGRAM TIME RATES 
AA -Dally 8 am -7 pm. 
B -All other times. 

CLASS A 
Ix 26x 52x 104x 156x 260x 

1/2 hr......._ 180 171 162 154 146 139 
1/4 hr 120 114 108 103 98 93 
10 min 100 95 90 86 82 78 
5 min......._.._ 80 57 54 51 48 48 

CLASS B 
lx 26x 

1/2 hr..._ 108 103 
1/4 hr 72 88 
10 min..._ 60 57 
5 min 36 34 

10. SPECIAL FEATURES 
NEWS -SPORTS -AGRICULTURE 

5 MINUTE 
PER WK: AAA AA A 

Comb.; Cont. Discounts: 60a, 60e, 60d, 60e, 
52x 104x 156x 2601 601, 61b, 62a, 62h, 62d. 
98 93 88 84 Cancellation: 70b, 70c, 71a, 72, 73b. 
64 61 58 55 Prod. Services: 80, 81. 82. 
54 51 48 46 TIMERATES 
32 30 29 28 No. 4 Elf 9/15/67 -Reed 10/30/67. 

B 1 tl..._......_.._.........._. _.._...._.._... 
4 +..._......_.._......_...._......_....... 

85 
55 

60 
50 

55 
45 3040 

10 MINUTE 
1 ti 90 80 70 50 
4 t......._......_.........._.._......_.._ 80 70 60 40 

6. SPOT ANNOUNCEMENTS 
DAY OR NIGHT 

Ix 92x 104x 260x 500x 
1 min. 15.00 12.00 10.00 9.00 8.00 
20/30 sec.... 13.00 10.00 8.50 7.50 6.00 
10 sec 6.00 5.00 4.50 3.50 2.50 

7. PACKAGE PLANS 

602. 

1000x 
7.00 
5.00 
2.00 

FREQUENCY COMBINATION 
Minutes, newscasts, 20/30 seconds and ID's may com- 
bine to earn weekly frequency discounts. 

KPRS 
1949 

KANSAS CITY, MO. 

Independent Negro DISCOUNTS__ 

KFMU (FM) 
1948 

KANSAS CITY, MO. 

INCLITO 

26 wk 109'0 
Advertisers must spend a minimum of 100 00 weekly 
to earn discounts. 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

1 z 20.00 
Newscasts sold at fiat rate, includes time and talent, 
with no discount for frequency. Minimum -5 per wk. 

KMBZ 
1921 

DORE & ALLEN, INC. 

Media 
KPRS 

13 

Code 4 226 3825 4.00 
Broadcasting Corp., 2301 Grand Ave., Kansas INCORPORATEDMEDIA 

Clan ©11FMO KANSAS CITY, MO. City. Mo. 64108. Phone 816-471-2100. 
STATION'S PROGRAMMING DESCRIPTION 

Subscriber to the NAB Radio Code KPRS: Programmed for adulta and youngadulte. 
Media Code 4 226 3571 4.00 MUSIC: popular, rock, rhythm and lues, Jazz and 
KFMU Broadcasting Division -Meredith Broadcasting gospel. AIR PERSONALITIES handle all segments. 

Co.. 125 E. 31st SL. Kanu City, Mo. 64108. Taped commercials by them are interchangeable. 
Phone 816-531-8789. 
STATION'S PROGRAMMING DESCRIPTION 

KFMU (FM): Programmed for adults and young 
adults. 
MUSIC: 90%; general popular with standards, show - 

MAIM METRO RADIO SALES NEWS: emphasis on local items every hour at :30. 
Editorialize frequently and are involved in commun- 
ity activities. 2 mobile units for on the scene broad- 
casting. Air personalities available for remotes. Con- 
tact Representative for further details. Bec'd 11/6/67. R A B 

tunes and middle-of-the-road. 80% instrumental, 
20% single and group vocal. 100% albums, no pro- 

Subscriber to the NAB Radio Code 
Media Code 4 226 3740 5.00 

(L PERSONNEL 
Board Chairman -Psyche Pate. 

gram segments. No personalities. NEWS: 7%: local, A Division of Bonneville International Corp., 1049 Pres. & Gen'l Mgr. -Andrew R. Carter. 
regional and international on hour 10 times daily. Central, Kansas City, Mo. 69105. Phone 816-471- Program Director -M. M. Carter. 
Network 7 am & noon. Emphasis on community 0980. TWX 816-556-3330. 2. REPRESENTATIVES 
affaira. Weather on hour and half hour. Local and I. PERSONNEL Dore & Allen, Inc. 
national business news with stock market report, 5:05 President -Arthur M. Mortensen. South -Bernard I. Ochs Co. 
pm, M -F. TALK: 3%: editorials 3 times daily, 
analysis and commentary. Sun 10 am & 11:30 pm. 

Vice-Pres. & Gen'l Mgr. -Walt M. Lochman. 
Program Director -Jon A. Holiday. 

3. FACILITIES 
1,000 w. days: 1590 kc. Non -directional. 

Public affairs 12:30 pm M -Sat. COMMERCIAL 2. REPRESENTATIVES Operating schedule: 5 am -local sunset. CST. 
POLICY: 8 commercial minutes per hour maximum. Metro Radio Sales. 4. AGENCY COMMISSION 
Contact Representative for further details. Recd 3. FACILITIES 15% on station time only: no cash diseount. 
9/5/68. 5.000 w.; 980 kc. Directional -night only. 5, GENERAL ADVERTISING See ended regulations 

I. PERSONNEL Operstlnr schedule: 24 hours daily. CST. NAB Radio Code Advertising Standards apply. 
Vice-Pres. & Gen'l higr.-E. K. Hartenbower. 4. AGENCY COMMISSION General: la. 2b, 3c, 3d, 9a, 5. 6a. 7b, 8. 
Program Director -George Stump. 15% on net station time; no cash discount. Rate Protection: 106, 11b, 12h, 13h, 146, 15a. 

2. REPRESENTATIVES 5. GENERAL ADVERTISING See ended regulations Basin Rates: 20h, 21a, 21d, 23a, 24b, 25a, 26, 27. 
Quality Media Incorporated. General: la, 3a. 5, 8. 28c. 

3. FACILITIES Rate Protection: 1Od, 11d, 12d, 13d. 14d. Contracts: 40a. 41, 42d, 45, 46, 47a, 49, 51a, 51h. 
ERP 100,000 w.; 99.9 mc. Stereo. Basic Rates: 23a. Comb.: Cont. Discounts: 60a, 60f. 601, 62d. 
Operating schedule: 6:00-1:00 am Mon thru Sat: 8:00 Contracts: 40e. 46. Cancellation: 70e, 71a, 73b. 
am -midnight Sun. CST. Comb.: Cont. Discounts: 60b. 60k, Prod. Services: 80. 82. 
Antenna ht. -850 ft. above average terrain. Cancellation: 73a Affiliated with MBS,. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply 

RATE PROTECTION: Rates quoted herein are guar- 
anteed for a period of 13 weeks from the effective 
date of any increase in these rates providing that 
advertising equalling weekly expenditures of 100.00 is 

TIME RATES 
No. 6 Eff 6/1/67 -Reed 6/16/87. 

AA -Mon thru Sat 6-9 am & 3-8 pm. 
General: lb, 21, 3a, 4a, 4d, 5, 6a. 7h, 8. 
Rate Protection: 10h, 11h, 12h, 13b, 14b, 15a, 16. 

actually running at time of effective date of increase, 
and providing that these broadcasts continue without 

7. PACKAGE PLANS 
CLASS AA 

Basic Rates: 20a. 20h, 2113. 21d, 221). 23a, 24h. 24c. interruption during rate protection period. 1 MINUTE 
25a, 26, 28a, 28e. 29a, 32a. TIME RATES WKLY: I ti 12 ti 18 ti 24 t 30 ti 

Contracts: 40a, 41, 42a, 42c, 44a, 45, 46, 47a, 48. No. B Eft 7/1/68-Bec'd 7/1/68. 1 wk....__ ............. 20.00 19.00 18.00 17.00 16.00 
49, 50, 51e. AA Mon thru Fri 6-10 am. 13 wk. 19.00 18.00 17.00 16.00 15.00 

Comb.; Cont. Discounts: OOb, 60d, 60e, 60f, 601. A -Mon thru Fri 3-7 Dm. 26 wk 18.00 17.00 16.00 15.00 14.00 
61a, 62b. B -Mon thru Fri 10 am -3 pm; Sat & Bun 6 am -7 40 wk 17.00 18.00 15.00 14.00 13.00 

Cancellation: 70a. 70c. 71a, 73b. pm. 30 SECONDS 
Prod. Services: 80. 82. C -Daily 7 pm -1 am & 5-6 am. 1 wk 18.00 15.00 14.00 13.00 12.00 

TIME RATES D -Daily 1-5 am. Rates on request. 13 ak..._ 15.00 14.00 13.00 12.00 11.00 
Eff 9/1/67 -Reed 9/29/67. 6. SPOT ANNOUNCEMENTS 26 ask 14.00 13.00 12.00 11.00 10.00 

6. SPOT ANNOUNCEMENTS CLASS AA I min 20/30 10 see 40 at 13.00 12.00 11.00 10.00 9.00 
Ix 52x 104x 260x 520x 1040x Specified hour or day 80 45 30 10 SECONDS 

1 min 14.00 12.00 10.00 8.00 7.00 8.00 PER WK. ROTATING MON -FRS: 1 wk _ 10.00 9.50 9.00 8.50 8.00 
30 sec 11.00 9.00 7.00 6.00 5.00 4.00 Less than 8 55 41 28 13 wk 9.50 9.00 8.50 8.00 7.50 
10 sec 5.50 4.50 3.50 3.00 2.50 2.00 6 ti 50 38 25 26 wk 9.00 8.50 8.00 7.50 7.00 
Guaranteed times day or night. 12 ti 45 34 23 40 wk 8.50 8.00 7.50 7.00 8.50 
Spots of any length may be cross -combined for max- 18 ti 40 30 20 CLASS A 
imum frequency. CLASS A 1 MINUTE 

7. PACKAGE PLANS Specified hour or day.... 55 41 28 1 wk....._.. 17.00 18.00 15.00 14.00 13.00 
PER MO: 30ti 60 t 90 t PER WE, ROTATING MON-FRI: 13 wk 18.00 15.00 14.00 13.00 12.00 
I min 8.00 7.00 6.00 
30 sea ...... 6.00 5.00 4.00 
10 sec _...__.. ........ 4.00 3.50 3.00 
BTA day or night. 
Fixed but preemptible. lengths cross -combinable. 

8. PROGRAM TIME RATES I hr 11/2 hr 1/4 hr 5 min 
1 z 70.00 45.00 30.00 15.00 
13 z 66.50 42.75 28.50 14.25 
26 z 83.00 40.50 27.00 13.50 
39 z .__..._-_... ......... 59.50 38.25 25.50 12.75 
52 z .-...__...._ 56.00 36.00 24.00 12.00 
104 z 52.09 32.00 20.00 10.80 
158 z 98.00 28.00 18.00 9.60 
280 z--.,......_..._._..._.- 44.00 24.00 18.00 8.00 () or 55 min. 

(f) or 25 min. 
No further discounts. 

Less than 8 50 38 25 
8 ti 48 35 23 
12 ti 42 32 21 
18 ti 38 29 19 

CLASS B 
PER WK, ROTATING MON -SUN: 
Less than 6 42 32 21 
6 ti (1 per day any 6 days) ....... 40 30 20 
12 ti (2 per day any 6 days) ....... 38 27 18 
18 ti (3 per day any 6 days) 34 26 17 
24 ti (4 per day any 8 days)..._ 32 24 16 

CLASS C 
PER WK, ROTATING MON -SUN: 
Less than 8 21 16 11 
8 ti (1 per day and 8 days)..._.._.._ 20 15 10 
12 ti (2 per day any 6 days) 18 14 9 
18 ti (3 per day any 8 days) ....... 17 13 9 
24 U (4 per day any 6 days) 16 12 8 

DISCOUNTS 

26 wk 15.00 14.00 13.00 12.00 11.00 
40 wk 14.00 13.00 12.00 11.00 10.00 

30 SECONDS 
1 wk _ 13.00 12.00 11.00 10.00 9.00 
13 ask 12.00 11.00 10.00 9.00 8.00 
26 ask 11.00 10.00 9.00 8.00 7.00 
40 wk 10.00 9.00 8.00 7.00 6.00 

10 SECONDS 
I wk 8.50 8.00 7.50 7.00 6.50 
13 wk 8.00 7.50 7.00 6.50 6.00 
26 wk 7.50 7.00 6.50 6.00 5.50 
40 wk 7.00 6.50 6.00 5.50 5.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr I/4IIr 

Flat 
M. SPECIAL FEATURES 

125 90 60 

5 -MINUTE NEWSCASTS 
CLASS AA 

PERWK: 1 wk 13 wk 28 wk 4o wk 
5 ti 35.00 32.50 30.00 27.60 

KMBR(FM) 
Applicable to weeks with expenditure of 100.00 or 
more. Discount applied as earned. 
52 consee wks-10 % 

CLASS A 
5 ti 27.50 25.00 22.50 20.00 

1982 7. PACKAGE PLANS 
KANSAS CITY, MO. WEEKLY CIRCULATION PLANS 

PER WK: 1 min 20/30IOzee KPRS-FM R A B Plan A, 12 ti (2AA. 2A, 4B, 4C).... 336 252 188 
Plan B, 18 ti (3AA, 3A. BB, OC).... 468 360 234 1963 

Subscriber to the NAB Radio Cede Plan C. 24 ti (4AA, 4A, 8B, 8C).... 552 408 288 KANSAS CITY, MO. 
Media Code 4 226 3655 5.00 
A Division of Bonneville International Corp.. 1049 

Central, Kansas City, Mo. 84105. Phone 818-971- 

Plan D, 36 ti (IAA, 8A, 12B, 12C) 756 578 396 
Plan E, 48 ti (IAA. 8A, 16B. 16C) 912 672 480 
Must be schedule equally over 7 day period and 

Media Code 4 226 3826 2.00 
KPRS Broadcasting Corp., 2301 Grand Ave.. Kansas 

0980. TWX KC 816-556-3330. rotate within time classification. City, Mo. 84108. Phone 816-471-2100. 
1. PERSONNEL 

President -Arthur M. Mortensen. 
Vice-Pres. & Gen'l Mgr. -Walt Lochman. 
Station Director-Johne Pearson. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
ERP 100,000 w.: 99.7 mc. 
Operating schedule: 18 hrs. daily. Stereo. 
Antenna ht.: 050 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3b, 3c. 3d, 4a, 5, 6a. 7h, 8. 
Rate Protection: lob- 11g. 12g. 13g, 14h, 15h. 
Basic Rates: 2013. 21h, 21d, 22a, 22b, 23a, 23h, 24h. 

25a, 26, 28h, 28c, 20h. 30. 31. 33c. 
Contracts: 40e, 42b, 42d, 93, 45, 46, 47a, 48, 49, 50, 

5la, 51b, 51e. 

Offered on a preemptible basis at stations discretion 
for a full rate card advertiser. 
In event of preemption spots will be made good in 
comparable or better time periods at the earliest 
possible convenience and prior to expiration of 
schedule. 
Weekly Circulation Plans earn 52 consee wks discount. 
Do not contribute to Weekly Circulation Plans for 
further weekly frequency. 
May combine with minutes, newscasts. 20/30 seconds 
& ID's to earn weekly frequency discounts on the 
fare of card rates only. 

IO. SPECIAL FEATURES 
NEWSCASTS 

10 MIN: AA A B 
1 ti 100 90 70 
4+ 85 75 60 
5 MIN: 
1 ti 65 60 50 
4+ 55 50 45 

I. PERSONNEL 
Board Chairman -Psyche Pate. 
Pres. & Gen'l Mgr. -Andrew R. Carter. 
Program Director -M. M. Carter. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 

3. FACILITIES 
ERP 18,500 w.; 103.3 me. 
Operating schedule: 6-2 am. CST. 
Antenna ht. -150 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
See KPRS listing for coded regulations. 
Affiliated with MRS. 

TIME RATES 
No. 2 ER 6/1/67-Rec'd 6/16/67. 

A -All other times. 
(This listing continued on next page) 
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Kansas City -K P R S -FM -Continued 
7. PACKAGE PLANS 

1 MINUTE 
WKLY: Iti 12 ti 18tí 24 t1 
1 as, 10.00 9.50 9.00 8.50 
13 ask 9.50 9.00 8.50 8.00 
26 ask 9.00 8.50 8.00 7.50 
40 wk 8.50 8.00 7.50 7.00 

30 SECONDS 
1 wt 8.00 7.50 7.00 6.50 
13 wk 7.75 7.25 6.75 6.25 
26 ask 7.50 7.00 6.50 6.00 
40 wk 7.25 8.75 6.25 5.75 

10 SECONDS 
1 wk 6.00 5.75 5.50 5.25 
13 ask 5.75 5.50 5.25 5.00 
26 ask 5.50 5.25 5.00 4.75 
40 wk 5.25 5.00 4.75 4.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 

Flat 100 60 40 30 
10. SPECIAL FEATURES 

5 -MINUTE NEWSCASTS 
PER WK: 1 w 13wk 28wk 40wk 
5 ti 25.00 22.50 20.00 18.50 

KUDL 
1953 

FAIRWAY, KANSAS 

atiAlan Torbet 
Associates, Inc. 

Independent 

30 ti 
8.00 
7.50 
7.00 
6.50 

6.00 
5.75 
5.50 
5.25 

5.00 
4.75 
4.50 
4.25 

Media Code 4 226 3910 4.00 
Kansas Broadcasting. 8230 Eby, Merriam, Kane, 

62203. Phone 913-722-2868. 
STATION'S PROGRAMMING DESCRIPTION 

KUDL: Programmed for adults, young adults and 
teens. 
MUSIC: pocular. rock. rhythm and blues. Emphasis 
on music. Total of only 12 minutes per hour com- 
mercial time. NEWS: at 20 min before and after 
hour. Contact Representative for further details. 
Recd 3/8/68 

I. PERSONNEL 
President -Peter H. Starr. 
General Manager -James E. Edward. 
Program Director -Mike D'Arcy. 

2. REPRESENTATIVES 
Alan Torhet Associates, Inc. 

3. FACILITIES 
5,005 w. days, 500 w. nights; 1380 Ito. 

Directional. 
Operating schedule: 24 !inure dolly. CST. 

4. AGENCY COMMISSION 
15/n net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3a. lb, 4a. 4d. 5. 6a. 7h. 8. 
Rate Protection: IOc. lie. 12c. 13e, 14c. 
Basic Rates: 20e, 22a, 22b, 23a, 24a. 24h. 25a, 26. 

28a. 29e. 
Contracts: 40a. 45. 48. 47a, 48. 
Cancellation: 71n. 73a. 
Prod. Services: 80. 
Talent charges included In time costs are 20% thereof. 
Rates include 25% for production and service 
FM facilities: KCJC (FM). 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff 7/1/68-Ree'd 6/2S/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A --Mon thru Sat 10 ans -3 pm. 
B -Mon thru Sat 7 pm -1 am; Surs all day. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: () I ti till 12 ti 18t1 24 ti 30t1 
1 min........ 30.09 25.00 23.00 21.00 19.00 
20/30 sec.. 21.00 29.00 18.00 16.00 14.90 
ID's 15.00 13.00 12.00 11.00 10.00 ..._... 

CLASS A 
1 min 22.00 21.00 19.00 17.00 15.00 ........ 
20/30 sec.. 18.00 16.00 15.90 13.00 12.00 
ID's 12.00 10.50 9.50 9.00 8.50 ........ 

CLASS B 
1 min. ...... 18.00 17.00 16.90 15.00 14.00 13.00 
20/30 sec.. 16.00 15.00 14.00 12.00 11.00 10.00 
ID's 10.50 10.00 9.50 9.00 8.50 8.00 
1 -minute. station breaks and ID's may be combined 
for maximum frequency. 
Except for specified position, all spots will be 
staggered in time period. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk -5%. 

KWKI (FM) 
1957 

KANSAS CITY. MO. 

©OFIMU 
Media Code 4 226 3950 0.00 
F. M. Broadcasting, Inc., 1100 E. Meyer Blvd.. 

Kansas City, Mo. 64131. Phone 816-333-1820. 
I. PERSONNEL 

President -John B. Ewing. Jr. 
General Manager -Robert C. Floyd. 
Program Director -John Chambers. 

3. FACILITIES 
ERP 70,000 w.; 93.3 mc. Non -directional. 
Operating schedule: 6 am -midnight Mon thru Sat; 
7 am -11 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See Boded regulation* 
General: 3e. 
Rate Protection: lob, 11b, 1213, 13h. 14h. 
Basic Rates: 20a. 
Contracte: 40s. 

TIME RATES 
No. 2 ER 10/15/67-Rec'd 10/30/67. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 156x 312x 500x 1000x 

1 min 6.00 5.80 5.50 5.30 5.00 4.80 4.50 4.30 
30 sec 4.50 4.35 4.15 4.00 3.75 3.60 3.40 3.25 
10 soc 3.00 2.90 2.75 2.65 2.50 2.40 2.25 2.15 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES 

EA: 18 ti 24 ti 36 01 48 ti 60 ti 
1 min. 5.30 5.00 4.80 4.50 4.30 
30 sec 4.00 3.75 3.60 3.40 3.25 

MONTHLY SATURATION PACKAGES 
72 ti 96 tI 144 ti 192 ti 240 ti 

a min. 5.00 4.80 4.50 4.30 4.00 
30 sec 3.75 3.60 3.40 3.25 3.00 
Spots combinable with Weekly and Monthly packages. 

CHARTER SPONSOR PACKAGE 
MINIMUM IO TI PER WK: I min 30 see 10 see 
1000 x 3.00 2.25 1.50 

93.3 PACKAGE 
2 CONSEC DAYS, 15 SPOTS PER DAY: 
30 30 -sec spots 93.30 

10. SPECIAL FEATURES 
55 NEWS 

5 min news et :55. 
GUARANTEED MINIMUM 100 TI PER MO: 
Per mo 495 
Includes sponsor open, news, sponsor 1 -minute, news, 
sponsor close. Cliente share equally with other spon- 
sors. 

WEATHER 
Weathercasts at :15 & :45. 
GUARANTEED MINIMUM 100 TI PER MO: 
Per mo 300 
Includes sponsor open, weather, sponsor 30 seconds, 
weather, sponsor close. Clients share equally with 
other sponsors. 

DATELINES & WEATHER 
Headlines & Weather at :30. 
GUARANTEED MINIMUM 100 TI PER MO: 
Per mo..._ 300 
Includes sponsor open, news, sponsor 30 seconds. 
weather, sponsor close. Clients share equally with 
other sponsors. 

DISCOUNTS 
After 3 mos-5% After 6 mon -10% 

KXTR (FM) 
1959 

KANSAS CITY, MO. 
Madia Code 4 226 3995 5.00 
Senthesound Broadcasting Association. 15501 Swear- 

ingen, Independence, Mo. 64050. Phone 816-257- 
4700. 
STATION'S PROGRAMMING DESCRIPTION 

KXTR (FM): Programmed for adults and young 
adults. 
Music and news station with 5 music commentators. 
NEWS: 5 min every 3 hours. MUSIC: serious (from 
pre -Baroque through classic and romantic to modern), 
90% & semi -classical. showtunes and standards, 9%. 
RELIGIOUS (on Sundays). 1%. COMMERCIAL 
POLICY: maximum of 6 minutes per hour. Reed 
7/11/67. 

t. PERSONNEL 
Pres. & Gen'I Mgr. -James A. Christenson. 
Sales Manager --John T. McLean. 

3. FACILITIES 
ERP 28.000 w.; 96.5 mc. Stereo. 
Antenna ht.: 650 ft. above average terrain. 
Operating schedule: 6 am -midnight. CST. 

4. AGENCY COMMISSION 
15% on net time: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3a, 3c. 3d. 4h, 4d. 5. 6e, 8. 
Rate Protection: 11a. 12h. 13h. 15b. 
Basic Rates: 20e. 21e. 21e. 21d, 23a. 24a, 24b, 24c, 

25a. 27, 28c, 29a. 10. 
Contracts: 40a, 41, 42b, 44e, 45. 46. 47a. 48. 49. 50. 
Comb.: Cont. Discounts: 60e. 60h. 61c, 62d. 
Cancellation: 70a. 70e, 71a, 73b. 
Prod. Services: 81, 02. 

TIME RATES 
No. 7 ER 4/1/66-Ree'd 3/30/68. 

A -Mon thru Fri 5-11 pm; Sat & Sun noon -11 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE ANNOUNCEMENTS 

CLASS A 
6 13 26 39 51 

Per week: wk. wks. wks. vita wks. wks. 
1-7 times 12.50 11.50 10.50 9.50 9.00 8.50 
8-13 times 12.00 11.00 10.00 9.00 8.50 8.00 

14 times 11.50 10.50 9.50 8.50 8.00 7.50 
21 times 10.50 9.50 8.50 7.50 7.00 6.50 

CLASS B 
80% of Class A. 

7. PACKAGE PLANS 
ROS MONTHLY PLAN -I minute- -30 seconds- 

learh Total Each Total 
30 times 6.00 180.00 5.00 150.00 
60 times 5.00 300.00 4.00 240.00 
90 times 4.00 360.00 3.50 315.00 
20 -second announcements -75% of 1 minute rate. 

8. PROGRAM TIME RATES 
CLASS A 

1 HR: lx I3x 26x 52x 104x I56x 1112x 
A 65 60 55 50 45 40 35 
B 50 45 41 37 33 29 25 

1/2 hr: 00% of hour rate. 
10. SPECIAL FEATURES 

NEWS & WEATHER 
Ix 13x 26x 52x 104x 156x 260x 312x 

1/4 hr 25 23 21 19 17 15 14 13 
10 min 22 21 19 17 15 :3 11 9 
5 min 15 14 13 12 11 10 9 8 

WDAF 
1922 

KANSAS CITY, MO. 

®KATZ RADIO 
EAST 

Taft Stations 
Media Code 4 226 4080 5.00 
Taft Broadcasting ('o.. Signal Hill. Kenu City. Mo 

64108. Phone 816-753-4567. TWX 910-771-2047. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Nick Bolton. 
Sales Manager -Cliff Atkinson. 
Program Director -Jack Elliott. 

2. REPRESENTATIVES 
Katz Radio. East. 
Taft Sta. Sales Offices: See Rep & 8/O pages. 

3. FACILITIES 
5.000 w.; 610 te. Non -directional. 
Operating schedule: 24 hours daily except 2:00-6:00 
em Sun. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash diaeount. 

5. GENERAL ADVERTISING See coded regulations 
General: le, 2e. 2h, 3e. 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10h, 12h, 1313. 14h, 15a, 15d, 16. 
Basic Rates: 20a, 20b, 21a, 21h, 21d, 22e. 22b, 23e, 

25a, 28b, 2919. 32h, 33e. 
Contracts: 40e, 41, 42a, 43. 44e. 45. 46, 47e, 48, 49, 

Slc. 
Comb.; Cont. Discounts: 00h, 60d, 60e. 60f, 601, 61a, 

82h. 
Cancellation: 70e. 70e, 71a, 72, 73e, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with Katz Radio A.I.D. Plan. 
Weekly discounts determined by number of announce- 
ments scheduled within 7 -day period. Rebates allowed 
only on consecutive advertising within a contract year, 
provided there is no reduction in schedule. In eases of 
reduced schedules, rebates allowed only on as many 
announcements per week as are contained weekly In 
the reduced schedule. 

TIME RATES 
No. 29 ER 5/1/68-Rec'd 4/26/88. 

Re -iss. 5/6/68 -Reed 5/9/68. 
6. SPOT ANNOUNCEMENTS 

AA -Mon thru Fri 6-10 am. 
A -Mon thru Fri 3:30-7 pm. 
B -Mon thru Fri 10 am -3:30 pm, Sat & Sun 6 am - 
7 pm. 
C -Sun thru Sat 7 pm -6 am. 
1 MIN: 
PER WK: 1 tl 601 12 tí IS ti 24 01 

AA 44 42 40 38 38 
A ......._.._-._.._.._.._ 41 39 37 35 35 
B 31 30 29 28 27 
C .._.._.. 21 20 19 18 17 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. () Rotating 6-9 am or 7-10 am. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
PLAN I 

1/2 Mon thru Fri 6-10 am & 3:30-7 pm; 1/2 Mon 
thru Fri 10 am -3:30 pm and/or wknd. 

12 ti 18t1 24tI 
Per wk 354 504 660 

PLAN II 
1/3 Mon thru Fri 6-10 am & 3:30-7 pm: 1/3 Mon 
thru Fri 10 am -3:30 pm and/or wknd.; 1/3 Daily 7 
pm -6 am. 
Per wk 276 389 466 

PLAN III 
1/2 Mon three Fri 10 am -3:30 pm end/or wknd.; 1/2 
Daily 7 pm -6 am. 
Per wk 228 306 384 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
All spots, regardless of length or classification. may 
be combined for discount purposes as long as TAP 
spots of each length are properly distributed by day - 
parts. 

9. PARTICIPATING PROGRAMS 
Jack of All Trades -Mon thru Fri 7:05-8 pm; Sat 
10:05-11 am. 
I MIN, PER WK: 1 w I3wk26wk52wk 
Ea 22 19 17 15 

10. SPECIAL FEATURES 
AA -Mon thru Fri 6:30-9:30 am. 
A -Mon thru Fri 6-6:30 am, noon -1 pm & 3:30-7 pm. 
B -Mon thru Fri 9:30 em -noon & 1-3:30 pm; Sat & 
Sun 6 am -7 pm. 
C -Daily 7 pm -6 am. 

CLASS AA 
EA: Ix 26x 52x 104x 156x 260x 512x 
1/4 hr 103 99 94 89 84 80 75 
10 min..._ 88 84 80 76 72 68 64 
5 min. 56 53 51 48 46 44 42 

CLASS A 
1/4 hr 100 96 91 88 81 77 72 
10 min 85 81 77 73 69 65 81 
5 min 53 50 48 45 43 41 39 

CLASS B 
1/4 hr 77 73 70 86 63 59 55 
10 min ..... 65 62 59 56 53 50 47 
5 min. 41 39 37 35 34 32 29 

CLASS C 
1/4 hr 59 57 55 53 51 49 47 
10 min 50 48 48 44 42 40 88 
5 min 32 30 28 26 24 22 20 

W D A F -FM 
1961 

KANSAS CITY, MO. 
Taft Stations 

Media Code 4 226 4081 3.00 
Taft Broadcasting Co., Signal Hill. Kanus City. Mo. 

64108. Phone 816-753-4567. TWX 910-771-2047. 
I. PERSONNEL 

Division General Manager -John Lawrence, Jr. 
Station Manager -Bryce Cooke. 
Program Director -Jane Pryor. 

2. REPRESENTATIVES 
Herbert E. Graskin & Co. 
Taft Ste. Sales Offices: See Rep. & 5/O pages. 

3. FACILITIES 
ERP 31,000 w.: 102.1 mc. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht. 950 ft. above average terrain, 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2h, 3a, 4e, 4d, 5, 6a, 7h, 8. 
Rate Protection: 10h. 12h, 14h, 15e, 18. 
Basic hates: 20a, 20h, 21a, 21h, 21d, 22a, 22h, 23a, 

28h, 32h. 
Contracta; 40a, 41, 42a, 43. 44e, 45. 46. 48. 49, Me. 
Comb. Cont. Discounts: Bob, 80d, 80e, 60f, 601, 61a, 

82h. 
Cancellation: 70e, 70c, 71a, 72, 73a, 73h. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 
Member: The Groskin Group. 

TIME RATES 
ER Rec'd 1/2/68. 

6. SPOT ANNOUNCEMENTS 
lx I5x 30x 60x 125x 250x 500x 

1 min 9.00 8.50 8.00 7.50 7.00 8.50 6.00 
8. PROGRAM TIME RATES 

lx I5x 30x 60x 125x 250x 500x 
1 hr 63 60 57 54 51 48 46 
1/2 hr 47 45 43 41 39 37 35 
5 min 26 25 24 23 22 21 20 

MISSOURI 

WHB 
1922 

KANSAS CITY, MO. 

BLAIR RADIO 

R A 
A Store Owned Station 

Subscriber to the NAB Radio Code 
Media Code 4 226 4165 4.00 
Storz Broadcasting Co., 11th floor, Pickwick Hotel. 

10th and McGee, Kansas City, Mo. 64106. Phone 
816-221-8300. 

Send continuity instructions to Operations Desk et 
above address. 

I. PERSONNEL 
Chairman -of -the -Board & President -Robert H. Storz. 
General Manager -R. G. Reames. 
National Sales Manager -Ed Schulz. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
10.000 w. days. 5.000 w. nights; 710 ke. 

Directional -separate patterns day and night. 
Operating srhednte: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 net charges for time: payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, 3e. 36. 4a, 5, 6a. 713, 8. 
Rate Protection: 10h, 11b, 12h. 13h, 14h. 
Basic Rates: 20e, 23a. 24a, 24e, 25a. 
Contracts: 40e. 42a, 45, 46. 
Comb.: Cont. Discounts: 60e. 62h. 
Cancellation: 70h. 70e, 71a, 72. 
Prod. Services: 80. 

TIME RATES 
ER 7/1/68-Rec'd 5/31/68. 

AA -Mon thru Sat 6-10 am. 
A -Mon thru Fri 3-7 pm. 
B -Mon thru Fri 10 am -3 pm & 7-10 pm; Sat 10 
am -10 pm. 
C -Sun 7 am -l0 pm. 
D -Mon thru Sun 10 pm -1 am. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: () I ti 6 ti 12 ti 18 ti 24 tI 30 ti 
1 min 90.00 70.00 65.00 60.00 55.00 
20/30 sec.. 72.00 56.00 52.00 48.00 44.00 
ID's 54.00 42.00 39.00 36.00 33.00 

CLASS A 
1 min......... ..._... 85.00 60.00 55.00 50.00 
20/30 sec.. 52.00 48.00 44.00 40.00 
ID's ._.._... 39.00 36.00 33.00 30.00 

CLASS B 
1 mitt 55.00 50.00 45.00 42.00 39.00 36.00 
20/30 see.. 44.00 40.00 36.00 33.60 31.20 28.80 
ID's 33.00 30.00 27.00 25.25 23.50 21.50 

CLASS C 
1 min 42.00 37.00 35.00 34.00 33.00 32.00 
20/30 sec 33.60 29.60 28.00 27.20 28.90 25.80 
ID's 25.25 22.25 21.00 20.50 20.00 19.25 

CLASS D 
1 min. 20.00 17.00 18.00 15.00 14.00 13.00 
20/30 sec.. 16.00 13.60 12.80 12.00 11.20 10.40 
ID's 12.00 10.25 9.50 9.00 8.50 8.00 

C.) Specified position. 
Minutes, station breaks and ID's may he combined 
for maximum frequency. All spots will be staggered 
within time period except specified position. 

CONSECUTIVE WEEK DISCOUNTS 
52 wk -5% 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: (t) (t) 
Mon thru Sat 6-10 am & 4-7 Dm...._......._... 100 90 
Mon thru Sat 10 am -4 pm..._ 70 60 
Mon thru Sat after 7 pm 80 50 
Sun all day 40 35 

(t) Less than 6 ti. 
(3) 6 per wk, 1 per day. 

KENNETT (2 AM; 1 FM) 
Dunklin County -Map Location H-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBOA KBOA-FM 
1947 1948 

Subscriber te the NAB Radio Code 
Media Code 4 226 4250 4.00 
Radio Station KBOA, Kennett, Mo. 63857. Tuxedo 

8-4616. 
STATION'S PROGRAMMING DESCRIPTION 

KBOA: Programmed for primarily rural adults. 
8 announcers. 80% music, 20% news. MUSIC: 40% 
middle-of-the-road. 20% middle-of-the-road stand- 
ards, 20% general pop. 20% western. NEWS: 50% 
local and regional, 50% national and world. Extended 
agriculture news and weather. FM separately pro- 
grammed afternoons with ahowtunes, middle-of-the- 
road standards. awing and popular Jazz. Play-by-play 
National League baseball. little league ball. college 
and high school football and basketball. Nighttime 
music general pop. 1 mobile unit. Contact Repre- 
sentative for further details. Recd 7/24/67. 

t, PERSONNEL 
Exec. Vice-Pres. & Oen'l Mgr. -Charles C. Earls. 
Commercial Manager -C. L. Pylant. 
Program Director -Robert M. Goldsmith. 

2. REPRESENTATIVES 
R. S. Crane Company. Inc. 

3. FACILITIES 
1,000 w. days: 830 kc. Non -directional. 
FM FACILITIES 
ERP 6.900 w. 98.9 me. 
Operating schedule: sunrise to 10:15 p.m. Separate 
programming -1:00 p.m. to 6:00 p.m. Monday through 
Friday. 
Antenna ht. -320 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no each discount. 

(This listing continued on next page) 
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MISSOURI 
Kennett -K B 0 A, K B O A -FM -Continued 
5. GENERAL ADVERTISING See ended regulations 

NAB Radio Code Advertising Standards apply. 
General: lb, 2a. 3d. 4e, 4d, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Ratee: 25a. 29a. 
Contracts: 40e, 44a, 46. 
Comb.: Cont. Discounts: 60b, 62d. 
Prod. Services: 82. 
FM operated in conjunction with AM from sun -up to 
1:00 p.m. FM operation continues until 10:15 p.m., 
with advertising rates 1/2 of AM ratei shown below. 

TIME RATES 
No. 4 ER 9/1/68-Ree'd 8/30/68. 

6. SPOT ANNOUNCEMENTS 
Ix 260 52x 156x 260e 312x 500x 10002 

1 min 8.00 7.50 7.00 6.50 6.00 5.50 5.00 4.00 
30 sec 7.00 6.50 6.00 5.50 5.00 4.50 4.00 3.00 

8. PROGRAM TIME RATES 
lx 26x 52x 156e 260x 312x 

1 hr 100 90 85 80 75 70 
1/2 hr 60 55 52 48 45 40 
1/4 hr 35 32 30 28 26 24 
5 min 15 14 13 12 11 10 

KBXM 
1964 

R A B 

Media Code 4 226 4335 3.00 
William L. Miller, Box 569, North By -Pass, Ken- 

nett, Mo. 63857. Phone 314-888-5333. 
f. PERSONNEL 

Owner -Mrs. William L. Miller. 
General Manager -Larry Robinson. 
Program Director -Ken Diamond. 

2. REPRESENTATIVES 
C. K. Beaver & Associates. Inc. 

3. FACILITIES 
1.000 w. days; 1540 hr. Non -directional. 
Operating schedule: 6'00 am -6:00 pm. CST. 

4. AGENCY COMMISSION 
15% on time only' no cash discount. 

5. GENERAL ADVERTISING See coded reguietlom 
Contracts: 40e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Card received August 4. 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

I ti 3.00 2.00 300 tl...._........ 1.80 1.25 
13 ti 2.50 1.75 300 ti 1.75 1.20 
26 ti 2.25 1.50 500 ti. 1.60 1.10 
52 ti....._ 2.00 1.40 1000 ti 1.50 
100 ti 1.90 1.30 

7. PACKAGE PLANS 
PER WK: I min 30 sec 1 min 30 sec 
50 ti 1.75 1.40 100 or more.... L50 1.10 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 ti 40.00 25.00 14.00 4.50 
13 ti 20.00 12.00 4.00 
26 ti 16.00 10.00 3.75 
52 it ........ 8.00 ..._ 

10. SPECIAL FEATURES 
NEWSCASTS 

1/4 hr 5 min 1/4 hr 5 min 
1 ti 12.00 4.50 26 ti 9.00 3.75 
12 ti 10.00 4.00 
Time & Temperature, plus 10 ads, minimum 10 per 
day .40. 

KIRKSVILLE (1 AM; I FM) 
Adair County -Map Location F-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KIRX 
1947 

Subaeriber to the NAB Radie Code 
Media Cede 4 226 4420 3.00 
Community Broadcasters. Inc.. KIRX Bldg.. Kirks- 

ville. Mo. 63501. Phone 816-665-3781. 
1. PERSONNEL. 

General Manager -S. A. Burk. 
Sales Manager -Don Hiakey. 

2. REPRESENTATIVES 
Call station direct. Phone 816-665-7748. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1450 kg. 

Non -directional. 
Operating schedule: 5:00 am -11:00 pm weekdays: 
6:00 am -10:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15% on net station time; no ash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2e, 2b, 3a, 3b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b. 21a, 21c. 22b. 23a, 24b. 254, 27, 

29a. 
Contracts: 40a, 41, 45. 46. 47a. 51a. 
Comb.: Cont. Discounts: 60b, 61c. 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a. 73b. 
Prod. Services: 82. 
Affiliated with American Entertainment Network. 
AMliated with KBS Radio Network. 
FM facilities: KRXL(FM). 

TIME RATES 
No. 7 Eff 6/1/67-Rec'd 5/3/67. 

6. SPOT ANNOUNCEMENTS 
le 52e 104x 156x 260e 312+ 

1 min 5.00 4.50 4.25 4.00 3.50 3.00 
30 sec 4.50 4.00 3.75 3.50 3.00 2.75 

8. PROGRAM TIME RATES 
Ix 52x 104x 156x 260x 312+ 

1 hr 40.00 35.00 ..._... _._._ _..- 
1/2 hr 25.00 20.00 
1/4 hr 15.00 12.00 11.00 10.00 8.00 7.50 
5 min 8.00 7.00 6.00 5.00 4.50 4.00 

KRXL (FM) 
1967 

Media Code 4 226 4480 7.00 
Community Broadcasters, Inc., Box 130, N. Hwy. 63 

& 6. Kirksville, Mo. 63501. Phone 816-665-9828. 
I. PERSONNEL 

Pres. & Gen'i Mgr. -Sam A. Burk. 
Station Manager -J. F. Way. 

2. REPRESENTATIVES 
Call station direct. 

3. FACILITIES 
ERP 54,000 w.: 94.5 mc. 
Operating schedule: 7 am -11 pm. CST. 
Antenna ht.: 430 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 10th of following month. 

S. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 21c, 22b, 23a, 24b, 25a, 

27. 29a. 
Contracts: 40a, 41, 45. 47a. 51a. 
Comb.: Cont. Discounts: 60b. 61c. 62d. 
Cancellation: 70b. 70d, 71a, 72, 73a, 73b. 
Prod. Services: 82. 
AM facilities: KIRX. 

TIME RATES 
No. 1 EF 4/1/68 -Reed 4/8/88. 

6. SPOT ANNOUNCEMENTS 
Ix 520 104e 156x 260e 312x 

1 min 5.00 4.50 4.25 4.00 3.75 3.50 
30 sec 4.00 3.50 3.25 3.00 2.75 2.50 

8. PROGRAM TIME RATES 
Ix 52x 104x 156e 260x 312x 

1 hr 40.00 35.00 
1/2 hr 25.00 20.00 
1/4 hr 15.00 12.00 11.00 10.00 8.00 7.50 
5 min. 8.00 7.00 6.50 6.00 5.50 5.00 

LEBANON 
Laclede County -Slap Location F-5 

Bee SRDS consumer market map and data et begin- 
ning of the State. 

KLWT 
1947 

Media Code 4 226 4505 1.00 
Lebanon Broadcasting Co., 221 E. Commercial St.. 

Lebanon, Mo. 65536. Phone 417-532-2962. 
STATION'S PROGRAMMING DESCRIPTION 

KLWT: Programmed for adults and young adults. 
5 air personalities emcee entire operation with ex- 
ception of news given by news director. NEWS: 
every hour either 5 or 15 min. General popular music. 
ahowtunes, standards. 2 sports shows daily plus local 
basketball. football, and major league baseball. 
FARM: shows total 3 hours M -F. Personalities avail- 
able for remote pickups et all points. COMMER- 
CIAL POLICY: 4 minutes within 15 minute seg- 
ment. Contact Representative for further details. Recd 
7/10/67. 

I. PERSONNEL General Manager -O. R. Wright. 
Sta. & Sales Mgr. -Jack A. Sellers. 

2. REPRESENTATIVES 
Magic Circle Time Sales. 

3. FACILITIES 
1000 w. days. 250 w. nights. 1230 kc. 

Non -directional. 
Operating schedule: 6:00 am -11:00 pm weekdays; 7:00 
am -11:00 pm Sun. CST. 

4. AGENCY COMMISSION 
Agencies add 15% for commission: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. lb, 3a, 3d. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a. Ila, 12a, 13a. 14a, 15b. 
Basic Rates: 20b, 21b. 21c, 22b, 23a. 24b, 25a, 26, 

28b, 28c, 29b, 30, 33d. 
Contracts: 40a, 42b, 42d, 44a, 45, 46, 47e, 49. 51a. 

5th, 51c. 
Comb.: Cont. Discounts: 60e, 61e, 62d. 
Cancellation: 70b. 71a, 730. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS Radio Network. 
Member: Magic Circle Network. 

TIME RATES 
NATIONAL ANI) LOCAL RATES SAME 

ER Reed 7/1/68. 
6. SPOT ANNOUNCEMENTS 

1 x 3.00 500 x 2.20 
26 x 2.80 1000 x..._ 2.10 
100 z 2.75 1200 x..._ 2.00 
156 x..._ 2.50 1460 x 1.75 
260 it. 2.25 1825 x 1.50 (') 30 sec to 1 -min. 

8. PROGRAM TIME RATES 
1/4 hr 5 min 

1 ti 15.00 7.50 
26 ti 12.75 7.00 
52 ti 11.00 6.50 
125 ti 9.00 6.00 
240 ti 8.00 5.00 
300 ti 7,00 4.00 

LEXINGTON 

1 hr. 1/2 hr 
35.00 25.00 
32.00 22.00 
28.00 19.00 
24.00 18.00 
20.00 13.00 
18.50 10.00 

Lafayette County -Map Location D-3 
See SIMDS consumer market map and data at begin 
nine of the State. 

KLEX 
1956 

Subscriber to the NAB Radio Cede 
Media Code 4 226 4590 3.00 
Lexington Broadcasting Co.. Inc.. Box 188, KLEX 

Bldg., East U. S. Hwy. 24, Lexington, Mo. 64087. 
Phone 818-259-3232. 

Other studios -Richmond and Higginsrille, Mo. 
I. PERSONNEL 

Gent & Prom. Mgr. -Ralph E. Meador. 
Program Director -Don Sibley. 

2. REPRESENTATIVES 
Mid -America Spot Sales. 

3. FACILITIES 
250 w. days: 1570 ke. Non -directional. 

4. AGENCY COMMISSION 
Net, agencies add commission to rates shown. 

5. GENERAL ADVERTISING See wded reputations 
General: 2a, 3a, 3b, 9b. 4d, 5, 6a. 7b. 8. 
Rate Protection: 10b, 11b. 12b. 13b, 14b. 
Basic Rates: 20a. 22a, 22b, 23e, 241% 25e. 28a, 29a. 
Contracts: 40a. 45. 46. 
Comb.; Cont. Discounts: 60a, 62b. 
Cancellation: 71e, 73a. 

TIME RATES 
ER 1/1/68 -Reed 1/4/68. 

6. SPOT ANNOUNCEMENTS 
In 132 26x 520 104e 156e 

120 wd 3.50 3.05 2.85 2.55 2.35 2.05 
60 wd 3.00 2.75 2.50 2.25 2.00 1.75 
25 wd 2.00 1.80 1.60 1.40 1.20 1.10 

7. PACKAGE PLANS 
TO BE USED IN 30 DAYS 

25 60 
wd wd 

100 ti _ 140 
TO BE USED IN 14 DAYS 

50 ti 85 
TO BE USED IN 7 DAYS 

25 
ti 

PROGRAM 
35 50 

TIME RATES 8. 
le 13x 26x 52x 104e 156x 

1/2 hr 25.00 23.00 21.00 19.00 
1/4 hr 15.00 14.00 13.00 12.00 11.00 10.00 
10 min..._ 10.00 9.50 9.00 8.50 8.00 7.50 
5 min 7.50 7.00 6.50 8.00 5.50 5.00 

LIBERTY 

3122 
1.85 
1.55 
1.00 

120 
wd 

165 

105 

65 

312x 

9.00 
7.00 
4.50 

Clay County -Map Location C-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

See Kansas City, Missouri 
(including Kansas City, Kans.; Independ- 
ence, Mo.; Liberty, Mo.; Fairway, Kans.; 
Merriam, Kans.; Mission, Kans.) 

MACON 
Maron County -Map Location F-2 

See SRDS consumer market map and data at beginning 
of the State. 

KLTI 
Media Code 4 226 4675 2ÓÓ6 
KLTM Radio, Inc.. Box 266. Highway 63 8.. Macon. 

Mo. 63552. Phone 816.351-3588. 
I. PERSONNEL 

Pres., Sta., Gen'l & Sales Mgr. -Leland E. Ebert. 
Program Director -Imogene Ebert, 

3. FACILITIES 
250 w.: 1560 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. DST. 

4. AGENCY COMMISSION 
15/0 time only: payable 10th of month. 

5. GENERAL ADVERTISING See wded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3e, 3d. 4b, 4d. 5. 6a. 7b. 
Rate Protection: 15b. 
Basic Rates: 20a. 21a, 21d, 22a, 22b. 23a. 23b. 24e. 

25a. 26, 31, 33e. 
Contracts: 40a. 41. 45, 46. 471. 49. 51e, 
Comb.: Cont. Discounts: Goa, 60e, 61a. 
Cancellation: 70c, 71a, 73a. 73b. 
Prod. Services: 81. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 ER 10/1/65 -Reed 3/9/67. 
Prime Time -Mon thru Sat 7-9 am, noon -1 pm & 
4-6 pm: Sun 7-9 am & noon -1 pm. 
Regular Time -All other times. 

7. PACKAGE PLANS 
PRIME TIME - I min - -30 see- -20 ate - 

1 01 4+ III 4+ I ti 4+ 
Per wk. 3.80 3.60 3.20 3.00 2.80 2.60 

REGULAR TIME 
Per wk._.._... 3.20 3.00 2.60 2.40 2.20 2.00 

SATURATION PACKAGE 
30 see, ea..._.._...._... 2.25 1 min, ea__.._......_... 2.75 
10 ,pots or more to be run in 7 day period. Must 
run a minimum of 4 spots per day each day the 
spots run. Saturation Spot Package is sold on e 
floating spot schedule only. 

8. PROGRAM TIME RATES 
PRIME TIME 

PER WK, EA: 5 min IO min 1/4 hr 1/2 hr I hr 
1 U..._...__ 6.50 9.25 13.00 24.00 44.00 
4+ .......... 5.50 8.25 11.00 20.00 36.00 

REGULAR TIME 
I ti._ 6.00 8.25 11.00 20.00 36.00 
4+ _........._......_.._ 5.00 7.25 9.00 16.00 28.00 
All program times Usted are lesa 30 seconds for 
station break. 

MALDEN 
Dunklin County -Map Location H-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KTCB 
1054 

Subscriber to the NAB Radio Code 
Media Code 4 226 4760 2.00 
Tri -County Broadcasting Co.. North Highway 

Malden. Mo. 63863. 
I. PERSONNEL 

General Manager -Dick Wlethan. 
3. FACILITIES 

1,000 w. days: 1470 he. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: nn cash dlarount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a. 4a. 4d. 5. 6e. 8 
Rate Protection: 101). 1i b. 12b. 13b, 14b. 
Basic Rates: 22b, 23a. 24b, 2.5a, 28a, 29a. 
Contracts: 40a. 42b, 45, 46. 47a. 
Comb.: Cont. Discounts: Ola. 61b, 62b, 62e. 
Cancellation: 70a. 70e. 71a. 73a. 
Affiliated with EBB Radio Network. 
Member: Magic Circle Network. 

25. 

TIME RATES 
Rates effective October I. 1955. (Card No. 3.) 

Card received October 5. 1955. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. S min. () 
1 time.... 50.00 30.00 20.00 10.00 5.00 

13 times.. 47.00 28.00 19.00 9.00 4.75 
26 times.. 42.50 26.00 18.00 8.50 4.50 
52 times.. 40.00 24.00 16.00 8.00 4.00 

104 times.. 35.00 12.00 13.00 7.50 3.75 
156 times.. 32.50 20.00 13.00 7.00 8.90 
260 times.. 30.00 18.00 12.00 6.50 3.00 

1.1 100 words or less. 
Class "A" time. 11:59 a.m. until 1:01 p.m. No 
frequency discounts. 

MARSHALL 
Saline County -Map Location E-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KMMO 
1949 

R AfB 
Subscriber to the NAB Radio Code 

Media Code 4 228 4845 1.00 
ESIMO. Inc., P. O. Box 513. U. 8. Hwy. 55, one 

mile northwest of Marshall. Mo. 63340.. Phone 40. 
I. PERSONNEL Manager -Harold Douglas. 
3. FACILITIES 

1,000 w. days; 1300 kc. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset week 
days: 7:30 a.m. to local sunset Sunday. 

4. AGENCY COMMISSION 
15% on time only; tao cash discount. 

5. GENERAL ADVERTISING See wded regulations 
NAB Radio Code Advertising Standards apply. 
General: le. lb, 2b, 3a, 4a, 4d, 5. 6e. 8. 
hate Protection: 15b. 
Basic Rates: 20b, 21a, 21b, 22a, 22b. 23a, 24b, 25a, 

23a, 28c, 29a, 29b. 
Contracts: 40a, 41, 42a, 43, 44a, 45, 47a, 48, 51b, 

51c. 
Comb.; Cont. Discounts: 60e. 60d, 62d. 
Cancellation: 70a. 70d. 71a, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective November 1, 1953. (Card No. 3.) 

Card received October 5. 1953. 
I. SPOT ANNOUNCEMENTS/PROGRAM RATES 

I hr. 1/2 hr. 1/4 hr. 10 min. 5 min. (1 
1 time 5n 30 30.00 20.00 15.00 10.00 6.00 

26 times 47.50 20.50 19.00 14.25 9.50 5.70 
52 times 45.00 27.00 18.00 13.50 9.00 5.40 

156 times 42.50 25.50 17.00 12.75 8.50 5.10 
180 times 40.00 24.00 16.00 12.00 8.00 4.80 
312 times 37.30 22.50 15.00 11.25 7.50 4.50 ii One minute or leu. 

MARYV I LLE 
Nodaway County -Slap Location C-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KNIM 
1953 

Media Code 4 226 4930 1.00 
Clark Broadcasting Co.. Box 278, Maryville, Missouri. 

64468. Justice 2-2151. 
I. PERSONNEL General Manager -Roger Moyer. 
2. REPRESENTATIVES 

Omaha-Soderlund Company. 
Magic Circle Time Sales. 

3. FACILITIES 
250 w. days; 1580 ke. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15%; no rash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: Ia, 2e. 2b, 3e, lb, 3d, 4e, 5. 6e, 7b. 
Rate Protection: 10b. 11b. 12b. 13b, 14b. 15b. 
Basic Rates: 20h, 21b, 22a, 22b, 23a, 24b, 25b, 26, 

29a, 29b, 33a. 
Contracts: 40e. 41, 42b. 44b, 45, 46, 47e. 49, 50, 51a, 

51b, 51e. 
Comb.; Cont. Discounts: 60b. 60d, 60i, 61a. 61b, 62b, 
Cancellation: 70e, 70c, 71b, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Member: Magic Circle Network 

TIME RATES 
Rates effective May 1, 1959. 
Rates received May 27, 1959. 

Rev. (Ann.) received October 5. 1959. 
6. SPOT ANNOUNCEMENTS 1 minute or less: 

1 time .Y 5.00 156 times._ 8.50 
26 times._ 4.25 260 3.26 
52 times _ 4.00 312 times...._..__...._ 6.00 

104 times ._ 3.75 

MEXICO (l AM; 1 FM) 
Audram County -Map Location F-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KWWR (FM) 
1966 

GEM 
Media Code 4 226 4960 8.00 
Audraln Broadcast Corp., Box 475, 1705 E. Liberty 

St., Mexico. Mo. 65265. Phone 314-581-5500. 
1. PERSONNEL 

Vice-Pres. & Gen't Mgr. -W. Earl Dougherty. 
Sales. Mgr. & Chief Engr.-Jerry Lee Johnson. 

3. FACILITIES 
ERI' 55,000 w. (hertz.), 55,000 w. (vert.); 95.7 me. 

Stereo. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht.: 305 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 2h. 3h. 3d, 4a, 9d, 5. 6b. 7b, 8. 
Rate Protection: 15h. 18. 
Basic Rates: ^Oa, 210. 21e, 22a. 220. 23a, 24a, 24e, 

26, 28b, 20h. 
Contracts: 40e. 41. 42a. 42e, 43, 44a, 44b, 45, 46, 

47e, 48. 99, 50. 51a, 51e. 
(This listing continued on next page) 
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Mexico -K W W R (FM) -Continued 
Comb.: Cont. Discounts: 60b, 60d. 60e, 61a, 62b. 
Cancellation: 70b. 70d, 71a, 72, 73a, 73b. 
Prod. Services. 80, 82. 
Maximum commercial time 8 minutes per hour. 1/2 
hour separation between competitive advertising, 
AM facilities: KXEO. 
Affiliated with MBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 3/1/68-Ree'd 9/30/88. 
Premium -Mon thru Sat 8-8:30 am, noon -1 pm & 4 
pm -sign -off: Sun all day. 
Regular -All other times. 

6. SPOT ANNOUNCEMENTS 
I min SO see 1 min 30 see 

Premium 6.65 4.95 Regular ........ 5.65 3.95 
7. PACKAGE PLANS 

EA: 10 ti 15 ti 20 ti 25 ti 50 ti 
Spots/1 day 3.71 3.66 3.61 

8.Spot PROGRAM TIME RATES 
3.66 3.81 

1/2 hr 1/4 hr 
Premium 20.00 12,00 
Special production time. per hour, extra 5.00. 

10. SPECIAL FEATURES 
5 -minute News, Weatherman, Markets - 6.00, plus 

3.00 news service. (Commercial copy: 1:15.) 
15 -minute News -12.00, plus 4.00 news service. 
10 -minute Sports -8.00. plus 4.00 news service. 

10% rebate at end of 52 -week non -cancellable con- 
tract of 15.00 per week, minimum. 

KXEO 
1947 

R A,B 
Media Code 4 226 5015 0.00 
Audrain Broadcasting Corp., Box 260, Mexico, Mo. 

65265. Phone 314-581.2349. 
I. PERSONNEL 

Vise-Pres. & Gen'l Mgr. -W. Earl Dougherty. 
Sales Manager -Jim Lipsey. 

3. FACILITIES 
1.000 w. days; 250 w. nights; 1340 he. Non -directional. 
Operating schedule: 5:00 a.m. to midnight week- 
day.; 8:00 a.m. to midnight Sunday. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

3. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a. 3a. 31% 3d. 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21e. 22a, 22b, 23a, 24a, 24e, 25a. 

27, 28a, 28e, 29a, 29b, 30, 31, 33e. 
Contracts: 40a. 42a, 42c, 49a, 45, 46, 4Ta, 48, 51a, 

51b, 51e. 
Comb.; Cont. Discounts: 6(1a, 00d, 60h, 61e, 62a. 62b. 

62d. 
Cancellation: 70a. 70b, 70e. 70d. 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
FM facilities: KWWR (FM). 
Affiliated with MBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. S Eff 8/1/66 -Reed 8/31/66. 
Prime Time -Mon thru Sat sign -on -7 pm; Sun sign - 
on -6:30 pm. 
Regular Time -All other times. 

7. PACKAGE PLANS 
MONTHLY SATURATION PLANS 

PRIME TIME 
PER MO: 50 81 100 ti 150 ti 20001 300 01 

30 sec 2.90 2.75 2.50 2.30 2.05 
1 min. 4.35 4.15 3.75 3.45 3.10 

REGULAR TIME 
30 sec 2.55 2.35 2.20 1.95 1.75 
1 min. 3.85 3.55 3.30 2.95 2.65 

WEEKLY SATURATION -PH me- -ReOular- 
PER WK: 30 see 1 min 30 see I min 
1 ti. 4.95 7.45 4.50 8.75 

2 ti 4.85 7.00 4.15 8.25 
3 IL 4.30 8.45 3.80 5.70 
4 ti. 3.95 5.95 3.40 5.10 
5 ti 3.80 5.70 3.20 4.80 
6 ti 3.70 5.55 3.15 4.75 
7 ti 3.60 5.40 3.10 4.70 
14 ti 3.30 4.95 2.75 4.15 
21 ti 3.20 4.80 2.65 9.00 

8. PROGRAM TIME RATES 
PRIME TIME 

Per week iti 2tI 311 5t 
1/4 hr 13.75 12.55 11.25 10.15 
10 min 10.45 9.45 8.40 7.80 
5 min. 7.15 6.25 5.65 5.10 

REGULAR TIME 
1/4 hr 11.00 10.80 9.80 8.80 
10 min ..................._...._...._ 8.55 8.20 7.35 6.60 
5 min 6.05 5.45 4.90 4.40 

10. SPECIAL FEATURES 
NEWS -WEATHER -SPORTS 

Per each 5 minute period, extra....._...._...._. 1.25 
Per each 10 or 15 minute period. extra 2.25 

CONSECUTIVE WEEK DISCOUNTS 
Contract discounts provide 10% discount from rate 
card for contracts of 12.00 or more net per week for 
a period of 52 weeks; 5% for 26 weeks. 
Incomplete schedules short -rated to earned rate. 

MOB ERLY 
Randolph County -Map Location F-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KWIX 
1950 

Subseriber to the NAB Radio Cede 

Media Code 4 226 5100 0.00 
Moberly Broadcasting Co., KWTS Bldg.. Moberly, 

Mo. 85270. Phone 818-263-1230. 
Other studios and office -Macon, Mo. 63552. Phone 

818-351-2828. 
STATION'S PROGRAMMING DESCRIPTION 

KWIX: Programmed news, service, information, 
sports with local and area emphasis. 
NEWS: 15 min newscasts 7:30 am, 8:30 am, 10:30 
am, 12:30 pm, 2:30 pm. 6:30 pm & 10 pm. 5 min 

each half hour. Weather 5 min each boor. SPORTS: 
15 min 7:45 am & 5:05 pm. College and high school 
play-by-play. FARM: daily market reports. Stock- 
yards broadcasts. 8 county markets. Extension agent 
shows. 
MUSIC: current hits plus million sellers. 5 am -11 
pm. Sun religious, news and sporta. TALK: daily 
telephone show, daily sporta, public affairs, feature 
interviews. Contact Representative for further details. 
Recd 2/1/68. 

I. PERSONNEL 
Owrer & Gen'l Mgr.-Jerrell A. Shepherd. 
Sales Manager -Kermit Womack. 
Program Director -Larry Weller. 

2. REPRESENTATIVES 
R. S. Crane Company, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1290 kc. 

Non- direct tonal. 
Operating schedule: 5:00 am -11:00 pm weekdays; 
6:30 am -7:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING Sao coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3e, 4e, 4d, 5, 6e. 7h, 8. 
Rate Protection: 15b. 
Basle Raten: 21b, 21c, 21d. 22e, 22b, 26. 
Contracta: 40a, 45, 46, 47e, 51a, 51e. 
Comb.; Cont. Discounts: 02d. 
Cancellation: 72. 73a, 73b. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 10/1/67-Rec'd 10/4/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 
Flat 8 8 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 3 mis 

Flat .. 70 40 25 14 

MON ETT 
Barry County -Map Location D-7 

See SRDS consumer market map and data at begin 
ning of the State. 

KRMO 
1930 

R A B 

Media Code 4 226 5183 1.00 
Monett Broadcasting Co., Box 270, North Highway, 

Monett. Mo. 65708. 
I. PERSONNEL 

General Manager -L. C. McKenney. 
Station Manager -Floyd V. Stewart. 
Sales Manager -Marton J. Pilant. 

2. REPRESENTATIVES 
Magic Circle Time Sales. 

3. FACILITIES 
250 w. days; 990 kc. Non -directional. 
Operating schedule: Sunrise -local 'unmet. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 3d, 4a, 4d, 5, 6a, 711. 8. 
Rate Protection: 10e, lie, 12e, 13a, 15b. 
Basic Rates: 20b, 33e. 
Contracts: 40a, 44b, 47a. 
Cancellation: 70c, 71e. 
Prod. Services: 82. 
Member: Magic Circle Network 

TIME RATES 
Rates effective 

Rates received August 14, 1963. 
7. PACKAGE PLANS 

1 MINUTE 
(ROS) 

1 time 3.00 260 times..._...._...._._ 1. JO 
52 times 2.50 

(ROS) 
Per day: 1 min. 30 sec. 20 see. 10 see. 

10 times 2.00 1.50 1.25 1.00 
0. PROGRAM TIME RATES 

(3 months or more) 
Per month 

Per week: 5 min. 10 min. 1/4 hr. 1/3 hr. 
7 times 75.00 117.50 180.00 245.00 
8 times 87.50 103.75 140.00 225.00 
5 times..._ 60.00 90.00 120,00 205.00 
4 times 50.00 75.00 100.00 180.00 
3 times 40.00 65.00 80.00 150.00 
2 times 30.00 93.75 57.50 110.00 
1 ........ 22.00 27.25 32.50 60.00 

(Lesa than 3 months) 
Per program 

1 time 8.00 9.00 12.00 20.00 
13 times 5.00 7.50 10.00 17.50 
52 times 4.00 8.00 8.00 15.00 

MOUNTAIN GROVE 
Wright County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KLRS 
1954 

Media Code 4 226 5270 1.00 
KRLS Broadcasting Co., Mountain Grove, Mo. 65711. 

I. PERSONNEL 
General Meneger-Jonn W. Billingsley. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Springfield, Mo. - M. Richard Bradley, 1718 E. 

Meadowmere St. 
Magic Circle Time Sales. 

3. FACILITIES 
1,000 w. days; 1360 ke. Non -directional,. 
Operating schedule: 6:00 a.m. to local sunset CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount 

5. GENERAL ADVERTISING See ended reputations 
General: la, 2a. 2b. 3a. 3b, 3e. 3d. 5, 0a, 7b. 
Rate Protection: llb, 14e. 15a, 15b. 
Basic Rates: 20b, 21a, 214, 22e, 22b, 24b, 25a, 26, 

28b, 28c, 29b, 30. 

Contracts: 40a, 44a, 44b, 46. 48, 49, 51b, 51e. 
Comb.; Cont. Discounts: 60a, eel, 01e, 01b, 62a. 
Cancellation: 70a, TOc, 71b, 72, 73e, 73b, 
Prod. Services: 80. 81, 82. 
Affiliated with RBS Rodio Network. 
Alcoholic beverage advertising: beer only. 
Member: Magic Circle Network. 

TIME RATES 
Rates effective November 16, 1954. (Card No. 1.) 

Card received November 15. 1954. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 br. 5 min. 1 mic. 
I time.... 30.00 17.50 10.00 5.00 lee 

13 times.. 26.00 15.00 8.00 4.00 2.50 
26 times.. 25.00 14.00 7.50 3.75 2.40 
52 times.. 24.00 13.00 7.00 3.50 2.30 

104 times.. 22.00 12.00 8.00 3.25 3.20 
158 times.. 20.00 10.00 5.00 3.00 2.15 
260 times.. 18.00 9.00 4.50 2.75 2.10 
312 times.. 16.00 8.30 4.25 2.60 2.05 
365 time,.. 15.00 8.00 4.00 3.50 2.00 
Automotive rate 2.15 

7. PACKAGE PLANS 
(Run -of -schedule) 

10 announcements. to be used within 2 days.-._ 19.50 
20 announcements, to be used within 3 days _ 35.00 
30 announcements, to be used within 5 days _ 45.00 

NEOSHO 
Newton County -Map Location D-6 

See SRDS consumer market map and data et begin- 
ning of the State. 

KBTN 
1954 

Media Code 4 228 5355 0.00 
KATE. Inc., P. O. Box 512. 212-1/2 E. Main St.. 

Neosho. Mo. 64850. Glendale 1-1420. 
I. PERSONNEL 

Manager -Bill Bentley. 
General Manager -Galen O. Gilbert. 

3. FACILITIES 
500 w. days; 1420 hr. Non -directional. 
Ooeretlnx schedule: 0:00 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
159 on time only: no cash discount. 

5. GENERAL ADVERTISING See seeded regulations 
General: 4h, 4d, 5, 8a, 7b, 8. 
Rate Protection: 19h, llb, 12h, 1313, 14b. 
Basle Rates: 22b. 23a, 25a, 28, 28b, 28c, 29a. 
Contracts: 49a. 47a. 
Comb.: Cont. Discounts: 60e, 60k. 62e. 
Cancellation: 70a. 70c. 
Affiliated with KBS Radio Networks. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective April I. 1960. (Card No. 1.) 
Card received May 2, 1960. 

Rev. rates received October 3. 1980. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 5 1 80 
hr. hr. hr. min. min. see. 

1 time 30.00 20.70 13.80 0.90 3.45 3.10 
25 times 28.75 18.75 12.50 6.25 3.30 8.00 
52 times 25.00 17.25 11.50 5.75 3.10 2.80 

104 times 23.00 12.65 8.05 4.60 2.65 2.45 
156 times 20.70 11.50 6.90 4.00 2.45 2.10 
260 times.._ 19.55 10.35 6.35 3.45 2.10 1.95 

NEVADA 
Vernon County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KNEM 
1949 

von 

Subscriber to the NAB Radio Code 
Media Code 4 226 5440 0.00 
Radio KNEM, Inc., Box 447, Nevada, Mo. 64172. 

Phone Normandy T-3113. 
1. PERSONNEL 

General Manager -Kenneth E. White. 
3. FACILITIES 

250 w.; 1240 he. Non -directional 
Operating schedule: 6:00 am -10:00 pm. CST. 

4. AGENCY COMMISSION 
15% on station time only: no cash dlarcont. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 30, 4a. 9d. 5, 6e, 8. 
Rate Protection: 10b, 11h. 
Basic Rates: 226, 23a, 29b, 28s, 29a. 
Contracts: 40a. 45. 46. 
Cancellation: 71a. 73a. 
Affiliated with KBS Radio Network, 
Member: Magic Circle Network. 

TIME RATES 
Rates effective March 1. 1950. (Card No. N-2.) 

Rates received March 28, 1950. 
8. SPOT ANNOUNCEMENTS 

Ix 13x 26x SIx 104x ISOx 812 
1 min or 

less 5.40 5.10 4.85 4.55 4.35 4.05 3.25 

OSAGE BEACH (1 AM; 1 FM) 
Camden County -Map Location E-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KRMS KRMS-FM 
1952 1964 

Subscriber to the NAB Radio Code 
Media Code 4 228 5525 8.00 
James L. and Ella Mae Rimer, dba Central Mis- 

souri Broadcasting Co.. Highway 54, 3 miles West 
of Osage Beach, Mo. 65065. Phone 314-348-2222. 

I. PERSONNEL 
General Manager -Jim Rimer. 
Partner-Ellamae Rlaner. 

MISSOURI 
3. FACILITIES 

1,000 w. days; 1150 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST, 
FM FACILITIES 
ERP 2.450 w.: 93.5 me. 
Operating schedule: 6 am -11 pm Sun thru Fri and 
midnight Sat. CST. 
Antenna ht.: 220 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See elided regulations 
General: la. 2a, 3a. 4a, 9d, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22e, 23a, 24e, 2413. 25a, 26, 28a, 

29a. 
Contracts: 40a, 42a, 45, 46, 47a, 48. 
Com.; Cont. Discounts: 60b, 61a, 81e, 62b. 
Cancellation: 70e, 70e, 71b, 73a. 

TIME RATES 
Eff I1/1/66-Rec'd 11/7/66. 

tl. SPOT ANNOUNCEMENTS 
PER MO: I 01 20 tl 30 tl 60 01 

1 min 4.00 3.50 3.25 3.00 
30 aecond spots. Oat.._.._ _.._.._.._.._.._...._.._-._ 2.00 

7. PACKAGE PLANS 
AM or FM 

(Oct. 1 thru Apr. 30) 
5 ti, dally..._..__...._. _... 15 50 ti, per wk...... 100 
10 ti in3 days..._ 30 

SPECIAL SUMMER PACKAGE 
(May 1 thru Sept. 30) 

35 AM & 15 FM spots, per ...... 100 

8. PROGRAM TIME RATES 
3min 1/4br 1/2hr I he 

1 x....._ 9 20 38 65 
WEEKLY 

1 ti...........__.._. __._._.._.._... 8 13 
311 7 11 
6 t1..._ 8 9 
Spots and programs are combinable to 
rate. 

PIEDMONT 

24 45 
20 35 
15 28 

earn lowest 

Wayne County -Map Location H-6 
Bee SRDS consumer market map and data at beginning 
of the State. 

KPWB 
1966 

Media Cads 4 2265610 8.00 
Wayne County Broadcasting Company, Inc., Hwy. H., 

Piedmont, Mo. 63957. Phone 223-4218. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-Gaylon Watson. 
Program Director -Jimmy Haggett. 

3. FACILITIES 
1,000 w.; 1140 he. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
En 4/1/66-Rec'd 2/0/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I can 30 ass 

1 x 3.00 2.50 156 x _... 2.30 1.80 
13 z 2.85 2.35 260 z - 2.25 1.70 
26 z _ 2.70 2.20 312 x 2.00 1.60 
52 z 2.50 2.00 500 z 1.75 1.50 
104 z 2.40 1.90 1000 z 1.50 1.30 

0. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 z 45.00 22.50 14.00 6.00 
13 z 42.00 21.00 13.00 5.50 
26 z 40.00 20.00 12.50 5.00 
52 x 35.00 18.00 11.00 4.50 
104 z ..... ..._.__. .... ___ 32.00 16.50 10.50 4.00 
156 x 29.00 15.00 10.00 3.75 
260 z 27.00 14.00 9.00 3.50 
312 z 26.00 13.50 8.00 3.25 

POPLAR BLUFF (2 AM; 1 FM) 

Butler County -Map Location H-7 
See SRDS consumer market map and data at begin- 
ning of the State. 

KLID 
1981 

Media Code 4 226 5895 9.00 
Don M. Lidenton, 208 Hwy. 87 South, Poplar Bluff. 

Mo. 63901. Sunset 5.9639. 
STATION'S PROGRAMMING DESCRIPTION 

KLID: Programmed for young adults and general 
interest. 
6-7 am, country and western music, 7 am -3 pm cur- 
rent hits, 3-10 pm rock, 10 pm -sign -off folk, popular 
music. NEWS: 5 min et :55, headlines at :28. 2 
mobile units. SPORTS: local high school, local golf, 
remote college and major league football. 8 air per- 
sonalities handle all segmente and are available for 
remotes at sock hope, fashion show', etc. RELI- 
GIOUS: segments Sun am only. Contact Representa- 
tive for further details. Rec'd 7/24/87. 

I. PERSONNEL 
Sales Manager-"Pres" Samar. 
Program Director -William B. Steiger. 
News Director -Jerry McDaniel, 

2. REPRESENTATIVES 
Gill -Perna, Ine 

3. FACILITIES 
1,000 w. dan. 250 w. niehta; 1340 kc. 

Non -directional. 
Operating schedule: 6:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15%. 

(This listing continued on next gale) 
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MISSOURI 
Poplar Bluff -K L I D -Continued 
5. GENERAL ADVERTISING See aided regulations 

General: la. 4a, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Bates: 22a, 23a. 
Contracts: 40a, 41, 44b. 45, 46. 
Comb.; Cont. Discounts: 61a, 62d. 
Prod. Services: 80. 81, 82. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 
Member: Magic Circle Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 1/1/66-Ree'd 6/22/66. 
8. SPOT ANNOUNCEMENTS 

I min 30 see 20 tae 10 see 
1 L.._.._....._.....___......_.._ 4.00 3.20 2.80 2.40 
13 L 3.80 3.05 2.65 2.30 
26 x ..._......_......_.... 3.80 2.90 2.50 2.15 
52 z 3.40 2.70 2.40 2.05 
104 x..._.._.._......_....- 3.20 2.55 2.25 1.90 
156 z__......_...... _.._...... _ 3.00 2.40 2.10 1.80 
260 z..._......_.._........ 2.80 2.25 2.00 1.70 
312 L _.._......___.. .._._ 2.60 2.05 1.85 1.55 
520 z 2.40 1.90 L70 1.45 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min 5 min 

1 x 40 24 10 12 8 
DISCOUNTS 

13x-5% 52x-15% 158x-25% 1312x-35% 
26x-10% 104x-20% 260z-30% 520x-40% 

KWOC KWOC-FM 
1938 1952 

Media Code 4 228 5780 9.00 
Poplar Bluff Broadcasting Corp., Valley Plaza Shop- 

ping Center. Poplar Bluff, Mo. 63901. Phone 314- 
785-8950. 

I. PERSONNEL 
Manager -John R. Morrie. 
Program Director --Jerry Patterson. 
Commercial Manager -James Cartee. 

2. REPRESENTATIVES 
Savalll/Gates, Inc. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 930 kc. 

Directional -separate patterns day and night. 
Operating schedule: 6:00 am -midnight. CST. 
FM FACILITIES 
ERP 16,000 w.; 94.5 me. 
Antenna ht.: 253 ft above average terrain. 
AGENCY COMMISSION 

15% on net time; no cash discount. 
5. GENERAL ADVERTISING Sae ended regulations 

General: la, 3a, 3h, 4a. 9d, 5, 6a, 8. 
Rate Protection: lob, llb, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a. 26, 28b, 29a. 
Contracta: 40a, 45. 46, 47a. 
Comb.; Cont. Discounts: 60a, 61a, 61b. 
Cancellation: 71a. 73a. 
FM operated separately. 

TIME RATES 
Rates effective 

Rates received October 31. 1960. 
4. SPOT ANNOUNCEMENTS 

1 min. 30 Bee. 20 Bea. 10 Bee. 
1 time....- _. 5.00 4.00 3.00 2.50 

13 timea..._.___ _ 4.75 3.80 2.75 2.40 
26 times.....--.-._ ~ 4.50 5.60 2.65 2.80 
52 times 4.25 3.40 2.50 2.20 

104 timer._..-._._ 4.00 3.20 2.35 2.10 
156 timer.._......_.._ 3.75 3.00 2.25 2,00 
260 times __ 3.50 2.80 2.10 1.80 
312 times 3.25 2.60 2.00 1.80 

8. PROGRAM TIME RATES 
CLASS "A" 

(6:30 a.m. to 8:30 a.m. and 11:59 p.m. to 1:00 p.m.) 
1 time rates apply, no frequency discounts. 

CLASS "B" 
(All other timer) 

1 hr. 1/2 hr. 1/4 hr. 5 min. 
I time _......._ 50.00 30.00 20.00 10.06 

13 times 47.50 28.50 19.00 9.50 
26 times _...._.._ 45.00 27.00 18.00 9.00 
52 times ........ 42.50 25.50 17.00 8.50 

104 times 40.00 24.00 16.00 8.00 
156 times 37.50 22.50 15.00 7.50 
260 times 35.00 21.00 14.00 7.00 
312 times 32.50 19.50 13.00 6.50 

PORTAGEVI LLE 
New Madrid County -Map Location J-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KMIS 
1960 

Media Code 4 226 5865 8.00 
J. Shelby McCallum and Smith J. Dunn. dba, New 

Madrid County Broadcasting Co., Box 250, St. Hwy. 
162, Portageville, Mo. 63873. Phone 314-379-5436. 
STATION'S PROGRAMMING DESCRIPTION 

KMIS: Programmed in public interest. 
Country and gospel music, sign -on -9 am. Dramas 
and woman's program until 10 am. Gospel music un- 
til noon. Noon -1 pm news (world, regional, local. 
weather, stocks, farm). 1 pm -sign -off country music 
requests. NEWS at :55, local 7:15 am. 8:50 am & 
12:10 pm. Calendar. 9 daily on half hour (church, 
club meet etc). SPORTS 7:30 am high school and 
pro football. Sun -church programs until 9 am, gos- 
pel music until noon, country music requests noon - 
sign off. PERSONALITIES available on and off air. 
Contact Representatives for further details. Rec'd 
7/10/67. 

I. PERSONNEL 
General Manager -Smith Dunn. 
Bta. & Comm'! Mgr. -Harry Moreland. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1,000 w. days; 1050 ke. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
All rates commisalonable. 
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5, GENERAL ADVERTISING See Boded regulations 
General: la, 2b, 3a, 4a, 5, 6a, 7h. 
Rate Protection: 10a, lla. 12a, 13a, 14a, 1513. 
Basic Rates: 20b, 21b, 24a, 25a, 28e, 28e, 29a, 30, 

320, 33h. 
Contracts: 40a. 41, 42b, 42d, 43, 44a, 45, 46, 47a, 

48, 49, 50, 51a, 51c. 
Comb.; Cont. Discounts: 60e, 61a, 62h. 
Cancellation: 70a. 70c, 71a, 72, 73b. 
Prod. Services: 89, 81, 82. 
Member: Magic Circle Network, National AgRadio 
Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 9/1/64-ltec'd 9/21/64. 
5. SPOT ANNOUNCEMENTS 

t min 30 see I min 30 tee 
1 z 4.00 3.20 104 z...--_._ 2.80 2.20 
13 z 3.80 3.00 156 x..._.._..._ 2.50 2.00 
26 x 3.40 2.70 260 L....._ 2.25 1.80 
52 z 3.10 2.40 312 L ._.... 1.80 1.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min S min 

1 z 40 24 16 12 10 
DISCOUNTS 

13z-5% 52x-12-1/2% 
26x-10% 1042-15% 

POTOSI 
Washington County -Map Location H-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KYRO 
1959 

Media Code 4 228 5950 8.00 
Franklin County Broadcasting Co., Inc., P. O. Box 

426, Potosi, Mo. 63664. 
I. PERSONNEL 

President -Les Ware. 
Station Manager -Ken McMahan. 

2. REPRESENTATIVES 
Continental Radio Sales 

3. FACILITIES 
500 w. days: 1280 Ice. Non -directional. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a. 3b, 4a, 5, 6a, 8. 
Rate Protection: 10b, llb, 12h, 13h, 14b. 
Basic Rates: 20a, 22a, 23a, 24b, 25a. 26. 28a, 29a. 
Contracts: 40a, 45, 46. 47a. 48. 
Comb.; Cont. Discounts: 60b. 61a, 62b. 
Cancellation: 70a, 70c. 71b, 73a. 
Member: Magic Circle Network. 
Also sold In combination with KOKO, Warrensburg, 
Mo., KLPW, Union, Mo. All 3 stations, double the 
below rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective February 1, 1959. 
Rates received February 5, 1959. 

5. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 6 min. (1 

1 time ... 20.00 10.00 7.00 4.00 
26 times ... 19.00 9.50 6.50 3.75 
52 times 18.00 9.00 6.00 3.50 
78 timer....._..........._ 16.00 8.50 5.50 3.00 

156 times _ 15.00 8.00 5.00 2.75 
312 times... __.... 12.00 7.00 4.00 5.25 

7. PACKAGE PLANS 
1220 SATURATION PLANS 

*Units Total *Units Total 
Plan "A"..,._ 5 15.00 Plan "C"-_ 20 40.00 
Plan "B".,.._ 10 25.00 Plan '9'-_ 50 15.00 () Units used within 7 -day period. 

ROLLA (2 AM; 1 FM) 
Phelps County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCLU 
1960 

R A 
Subscriber to the NAB Radio Code 

Media Code 4 226 6035 7.00 
Roy D. Stanley, dba Italia Broadcasters, Box 728, 

Junction 1-44 and US 63, Rolla, Mo, 65401. Phone 
314-364-1590. 

I. PERSONNEL 
Owner & Gen'l Mgr. -Roy D. Stanley. 
Station Manager -Donna F'. Stanley. 
Program Director -Doug Gary. 

3. FACILITIES 
1.000 w. days; 1590 he. 

Non- directional. 
Operating schedule: 5:00 am -local sunset weekdays; 
6:00 am -local sunset Sun. CST. 

4. AGENCY COMMISSION 
None, all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 3a. 3h. 3c, 3d, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10a. Ica, 12h, 1313, 14a. 
Basic Rates: 20a, 21a, 21d. 22a, 22b, 23a, 24a, 25a, 

26, 27. 28a, 29a. 29h, 31, 33a. 
Contracta: 40a, 41, 92b, 45, 46, 47a, 48. 49, 50, 51a, 

51c. 
Comb.; Cont. Discounts: 60b, 60f. 
Cancellation: 7013, 70d, 72, 73b. 
Prod. Services: 80. 81. 82. 
Member: Magic Circle Network. 

TIME RATES 
ER 1/1/66 -Reed 9/1/66. 

6. SPOT ANNOUNCEMENTS 
120 wd 60 wd 120 wd 60 wd 

1 z 3.50 2.65 260 z..._ 2.20 1.65 
'26 z 3.20 2.40 312 z 2.00 1.50 
52 z 2.90 2.20 500 z 1.85 1.40 
104 z 2.60 1.95 1000 z 1.60 1.20 
156 z 2.40 1.80 1500 x..._.._... 1.45 
20 -seconda based on 30 -second rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 z 34.00 22.00 13.60 7.00 
26 z 28.00 18.00 11.20 6.40 
52 z 26.00 16.50 9.90 5.80 
104 z 24.00 14.80 8.80 5.20 
156 z 23.00 13.60 7.90 4.80 
260 z 22.00 12.50 7.40 4.40 
312 z 21.00 11.50 6.90 4.00 

KCLU-FM 
1964 

Subscriber to the NAB Radio Code 
Media Codo 4 226 6036 5.00 
Roy D. Stanley, dba Rolla Broadcasters, Box 728. 

Junction I-44 & US 63, Rolla, Mo. 65401. Phone 
314-364-1590. 

I. PERSONNEL 
Owner & Gen'l Mgr. -Roy D. Stanley. 
Station Manager -Donna F. Stanley. 
Program Director -Doug Gary. 

3. FACILITIES 
ERP 2,840 w.; 94.3 mc. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht.: 295 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h. 30. 3h, 3c, 3d, 4a, 4d, 5, 6a, 7a, 

8. 
Rate Protection: 10a, lia, 1213, 13b, 14a. 
Basic Rates: 20a, 21a, 21d, 22a, 22h, 23a, 24a, 25a, 

26. 27. 28a, 29a, 29b. 31, 33a. 
Contracts: 400. 41, 42b, 45, 46, 47a, 48, 49, 50, 51a, 

51c. 
Comb.; Cont. Discounts: 60h, 60f. 601, 61a. 62a. 62d. 
Cancellation: 70b. 70d, 71a. 72. 73h. 
Prod. Services: 80, 81. 82. 
Affiliated with Mutual Broadcasting System. 
Member: Magic Circle Network. 

TIME RATES 
ER 1/1/86 -Reed 9/1/66. 

6. SPOT ANNOUNCEMENTS 
26x 52x 104z 156x 260x 312x 500x 

1 min 3.50 3.20 2.90 2.60 2.40 2.20 2.00 
30 sec (60 wda): 80% of 1 min. 

7. PACKAGE PLANS 
PER MO: 601 12íe 18 01 24t1 3801 48t1 
I min_ 3.00 2.70 2.60 2.50 2.40 2.20 

KTTR 
1947 

Media Code 4 226 6120 7.00 
Phelps County Broadcasting, Inc., Box 727, Rolla, 

Mo. 65401. Phone 314-364-2525. 
I. PERSONNEL 

Pres. & Gen'! Mgr. -Robert McKune. 
Station Manager -George Wilburn. 

2. REPRESENTATIVES 
Holman Company, Incorporated. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1490 he. 

Non -directional. 
Operating schedule: 5:25 am -11 pm. CST. 

4. AGENCY COMMISSION 
15% on time only: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 4a, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12e. 13e. 14e. 15b, 16. 
Basic Rates: 206, 21a, 21d, lib. 23a, 24b, 25a, 28b, 

290, 30, 33a. 
Contracts: 40a. 41, 42c, 94a, 45, 46, 47a, 48, 49, 50, 

51a. 
Comb.; Cont. Discounts: 6013. 60e. 61a, 62a. 
Cancellation: lob, 70e. 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
ER Ree'd 4/4/66. 

6. SPOT ANNOUNCEMENTS 
PER YR: I min I min 
Under 1.000.00 5.00 1,000.00 or more._._ 4.00 
30 seconds -90% of 1 -minute rate. 
20 seconds -85% of 1 -minute rate. 
10 seconds -75% of 1 -minute rate. 

STE. GENEVIEVE 
Ste. Genevieve County -Mao Location H-5 

See SRDS consumer market map and data at begin- 
ning of State. 

KSGM-FM 
1967 

Media Cade 4 226 6150 4.00 
Donne Enterprises, Inc., Box 428, Ste. Genevieve. Mo. 

63670. Phone 314-883-2980. 
I. PERSONNEL 

General Manager -Elmer L. Donze. 
Program Director -Art Schwent. 

3. FACILITIES ERP 27.300 w.; 105.7 mc. 
Operating schedule: 6 am -10 pm. CST. 
Antenna ht.: 825 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la, 3e, 3b, 9a, 4c, 5. Ba, 7b, 8. 
Rate Protection: lob, 11b. 12h. 13h, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a, 26. 

28a, 28a. 
Contracts: 40a. 42a, 45, 46, 97a, 48. 
Comb.: Cont. Discounts: 60a, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
AM facilities: KSGM. Chester. Ill. 

TIME RATES 
Ef7 1 /1/67 -Reed 12/4/67. 

6. SPOT ANNOUNCEMENTS 
1 min. flat 3 30 sec, fat. 2 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 1042 156x 260x 312x 

1/2 hr.. 50.00 97.50 45.00 42.50 90.00 37.50 35.00 32.50 
1/4 hr.. 26.00 25.00 24.00 23.00 22.00 21.00 19.00 17.00 
5 min.... 11.00 10.50 10.00 9.50 9.00 8.50 8.00 7.50 

ST. CHARLES 
St. Charles County -Map Location H-4 

See SRDS consumer market map and data at beginning 
of the State. 

KIRL 
958 

Media Code 4 226 6175 1. 00 
Contemporary Media, Inc., Bog 1460, St. Charles, 

Mo. 63301. Phones 314-291-4488, 724-3300. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Mike Rite. 
General Sales Manager -Vince Galva. 
Sales Mauoser-Tom Ilyther. 

Spot Radio Stations 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
5,000 w.; 1960 kc. Directional, 
Operating schedule: 5:30 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 30 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2h, 3b, 4a. 5, 6a. 7a. 
Rate Protection: 10a, lia. 12a, 13a, 14h. 
Basic Rates: 20h, 21h, 22a, 23b, 24a, 28e, 29a. 
Contracts: 40a, 41, 95. 
Comb.; Cont. Discounts: 60e. 
Cancellation: 70a. 70e. 71a, 73a. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
ER 9/1/68 -Reed 9/12/68. 

AA -Mon thru Sat 6-9 am & 3-6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
AA A 

I min 30/20 10 see I min 30/20 10 see 
1 25.00 17.50 12.50 20.00 15.00 10.00 
13 L 18.40 10.00 7.50 13.00 9.75 6.50 
26 L 15.00 9.75 7.00 12.00 9.00 6.00 
52 x 13.00 8.50 6.50 11.00 8.75 5.50 
104 ....... 12.00 7.75 8.00 10.00 7.50 5.00 
158 z..._.._ 11.00 7.00 5.50 9.00 6.75 4.50 
260 x_ . 10.00 6.25 5.00 8.00 6.00 4.00 
312 9.50 6.00 4.75 7.00 5.25 3.50 
ID's: 50% of 1 -min. Not combinable, earn own dis- 
count. 
AU spots may be moved in time class without notice. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK: 18 ti 24ti 36ti 45U 6001 75 ti 
PER YR: 500x 1000x 1500x 2000x 2500X 3000x 
1 min. ...... 12.00 10.90 8.75 7.00 6.00 5.00 
30/20 sec 9.00 7.50 6.75 5.75 4.00 3.25 
Distributed over 7 -day period between 8 am and 8 
pm. 1/2 AA, 1/2 A, subject to availabilities. 

MONTHLY SATURATION PLAN -4 WEEKS 
EA: 200 ti 300 ti 
1 min.._.._ _......_ 8.00 7.00 
30 sec..._ 6.00 5.50 

8. PROGRAM TIME RATES 
AA A 

I hr 1/2 hr 1/4 hr I hr 1/2 hr 1/4 hr 
1 x......._... 250.00 175.00 156.25 235.00 168.50 151.50 
13 L.._ 187.50 152.00 136.00 182.50 149.50 133.00 
26 z 180.00 149.50 133.00 177.50 148.00 130.00 
52 L 175.00 148.00 130.00 172.00 194.00 128.00 
104 L 172.00 148.00 128.00 170.00 138.00 116.00 
156 z 167.50 144.00 126.00 162.00 135.00 112.00 
260 L 162.00 138.00 122.00 158.00 128.00 110.00 
312 z 158.00 135.00 120.00 151.50 125.50 100.80 

5 MINUTES OR LESS 
With 1 -min spot: 140% of 1 -min. 
With 30 -sec spot: 125% of 1 -min. 
Programs, minutes and chain -breaks are combinable. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 20 eh -10% 52 wk -15% 
Rateholder: 1 spot each per 6 days. chain -breaks or 
minutes only. 

ST. JOSEPH (3 AM; 1 FM) 
Buchanan County -Map Location C-3 

See 510135 consumer market map and data at begin- 
ning of the State. 

KFEQ 
1923 

AVERY-KNODEL, INC. 
A PANAX Station 

Media Code 4 226 6205 6.00 
Panax Corp., 40th & Faraon Ste., SL Joseph, Mo. 

64502. Phone 816-233-2528. 
I. PERSONNEL 

Mid -States Regional Manager -Tom Matthews. 
Gang & Sales Mgr. -Ted Griffin. 
Program Manager -Bruce Malle. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
5.000 w.; 680 kc. Directional -separate patterns day 
and night. 
Operating schedule: 5:00 am -midnight Mon thru 
Sat; 7:00 am -midnight Sun. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 2h, la, 3h. 3c, 3d, 9a, 4d, 5, 6a. 

7h. 8. 
Rate Protection: 10a. 12h, 13h, 14a. 
Basic Rates: 21a, 21d. 22a, 22h, 23a, 24a, 24c, 25a. 

26, 27, 28a, 29a. 29h. 31, 32a, 33a. 
Contracta: 400, 91, 92h, 99b, 45, 46, 47a, 48, 49, 

50, 51a, 51c. 
Comb.; Cont. Discounts: Bob, 60d, 60f, 601, 61a, 

61b. 62a. 
Cancellation: 700. 70e. 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Sold In combination with BLIK, Jefferson C1t", 
Missouri. Announcements purchased on KLIK may be 
added to KFEQ weekly total to earn most favorable 
rate for both stations. For example, an advertiser 
using 20 spots per week on KFEQ, may add 5 spots 
per week on KLIK and earn 25 per week package rate 
on each station. Schedules do not have to be Iden- 
tical. Same practice applies to program rates. 

TIME RATES 
No. 14 ER 1/1/68-Ree'd 11/10/67. AA-Farm Time -Mon thru Bat 6-7 am & 11:30 am- 

t pm. 
A -Drive Time -Mon thru Sat 7-9 am; Mon thru Fri 
4-6 pm. 
B -Mon thru Sat 5-6 am & 9-11:30 am; Mon thru 
Fri 1-4 pm & 6 pm -midnight; Sat 1 pm -midnight; 
Sun all day. 

(This listing continued on next page) 
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St. Joseph -K F E Q -Continued 
6. SPOT ANNOUNCEMENTS 

CLASS AA-FARM TIME 
i WEEK 

WKLY, EA: I ti 6 t1 12 ti 18 ti 
1 min 25 22 20 19 
20/30 sec. 23 20 18 17 

52 WEEKS 
1 min. 22 19 17 16 
20/30 sec.. 20 17 15 14 

24 ti 36 tl 
18 17 
16 15 

15 14 
13 

CLASS A -DRIVE TIME 
1 WEEK 

1 min _.. 23 20 18 17 16 15 
20/30 sec. 21 18 16 15 14 15 

52 WEEKS 
1 mn.. 20 17 15 14 13 12 
20/30 sec.. 18 15 13 12 11 10 

CLASS B 
1 WEEK 

1 min.... ..... __..._...... 21 18 16 35 14 13 
20/30 sec.. 19 18 14 13 12 11 

52 WEEKS 
WKLY. EA: 1 tl 6 ti 12 ti 18 ti 24 U 38 ti 
1 min 18 15 13 12 11 10 
20/30 sec 16 13 11 10 9 8 

7. PACKAGE PLANS 
WEEKEND SATURATION PLAN 

(Fri 7 pm- Sun midnight ROS) 
PER WKND, EA: 6ti 12t1 18 ti 24 ti 
1 min....._..._. ... _.._...._.._..._ ........ 16 14 12 108 

20/30 sec _....... ..... 14 12 10 

8. PROGRAM TIME RATES 
1/2 HOUR 

PER WK, EA: Iti 3t1 5 tl 6 tl 10 tl 
1 wk. _.__ 100 85 80 75 70 
13 wk... ...... ._..... .._..._ 85 70 65 60 55 
26 wk 80 65 60 55 60 
52 wk. ....... 70 55 50 45 40 

1/4 HOUR 
1 wk. _..._.._ _ 88 60 56 52 48 
13 wk...._.._ 60 48 44 40 36 
26 wk........._......._...._.._._. 56 94 40 36 32 
52 wk. .. _........ 48 36 32 28 24 

5 MINUTES 
1 wk........._...._.._. . 42 36 34 32 30 
13 wk ........ 30 24 22 20 
26 wk...._......._......._........ 28 22 20 18 16 
52 wk..._...._._....... ........ 24 18 16 14 12 

KKJO 
1946 

Media Code 4 226 6290 8.00 
Elkins Broadcasting Corp., Box 168, 1101 So. Belt, 

St. Joseph, Mo. 64501. Phone 816-279-6346. 

STATION'S PROGRAMMING DESCRIPTION 
KKJO: Programmed for mass appeal. MUSIC: cur- 
rent hits and standards. NEWS: 5 min each 30 min. 
Daily editorial. 3 mobile care plus mobile airplane. 
TALK: 9-10 am telephone conversation program about 
community affairs. FARM information broadcast on 
spot basis from 5:30 am -2 pm. SPORTS: scoreboard 
every hour, Uve local high school football and basket- 
ball. Air personalities and portable console available 
to broadcast complete segments from remote locations. 
School news nightly 9 pm -12M. Teen dance with Uve 
music Fri nights. Contact Representative for further 
details. ltec'd 7/13/67. 

I. PERSONNEL 
Pres. & Oen'i Mgr. -Tom 
Sales Manager -Robert M. 
Program Director -Gregory 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Southwest -Mario Messina, Company. 

3. FACILITIES 
5,000 w.; 1650 ke. Directional -night only. 
Operating idtedule: 5:30 am -midnight Mon thru 
Sat: 7:00 am -11:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15% on station time charges only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5. Se. 

7b. 8. 
Rate Protection: 10a. lia, 12a, 13a, 14e, 15a, 15b. 
Basic Rates: 20a. 215, 21b, 21d. 22a, 22b, 23a, 241). 

24c. 25a. 27, 28a, 28c, 29a. 
Contracta: 40e, 41. 44a, 44b, 45, 46. 48. 49. 50, 51a, 

51b, 51c. 
Comb.; Cont. Discounts: 60e. 60f, 601, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 72. 73a. 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Rate, effective March 1, 1966. (Card No. 2.) 

Card received December 13. 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti 7.50 156 ti _.- _ 6.00 
13 ti 7.2b 260 ti..._.._...___.__..... 5.70 
28 ti 6.90 912 ti..._ ._...._. 5.40 
52 U 8.60 624 ti. ...... _.._..-._.._...5.00 
104 ti 6.30 1000 U _________ 4.60 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: ea ea 
20 ti....._.........._.._.._... 8.00 40 t1....-.......-_...__... 5.40 
30 ti 5.70 50 ....... 5.00 
30 seconds -80% of 1 -minute rate. 
10 seconds -50% of 1 -minute rate. 

8. PROGRAM TIME RATES 
1/4 hr 5 min 1/4 hr 5 min 

1 U 25.00 10.75 158 ti____. 20.65 9.00 
13 ti 24.15 10.45 280 ti..._... . 19.65 8.75 
26 ti_ 23.25 9.90 312 U.__...__ 18.90 8.45 
52 ti 21.90 9.45 624 t1..._.._... .. 8.20 
104 ti - 21.30 9.25 1000 ti 

_. 
8.00 

Elkins. 
Moi/man. 
Everett. 

KUSN 
1955 

Media Code 4 226 6375 7.00 
KUSN Corp., KUSN Bldg.. 8th and Frederick, 84. 

Joseph, Mo. 84501. Phone 816-233-2577. 
STATION'S PROGRAMMING DESCRIPTION 

KUSN: Programmed for mass appeal. 

beforre hoSIC: ur and heern adlines 25 min after 
NEWS: and western. 

FARM: 
reports 6:25 am & 7:25 am. AIR PERSONALITIES 
handle all segments. Remote broadcasts available. 
Editorialization. Professional and college football. 
Personalities available for remotes. Contact Repre- 
sentative for further details. Bec'd 3/11/68. 

1. PERSONNEL 
Vice Pre,. & Goal Mgr. -Warren Rhyner. 
Prog. & News Dir. -Don Register. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1.000 w. days; 1270 ke. Non -directional. 

4. AGENCY COMMISSION 
15%; no euh discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 3a. 4a, 4d. 5. 6a, 71). 8. 
Rate Protection: lob. 15b. 
Basic Rates: 22b. 23a, 28e, 29a. 
Contracts: 40a, 43. 45. 49. 50. 
Comb.; Cont. Discounts: 60a. 60f, 601, 61b. 
Cancellation: 71a. 73b. 
Prod. Services: 82. 
Purchase of time on KUSN, St. Joseph. Mo. & 
KEWI, Topeka, Kans. can be combined to gain fre- 
quency discount. 

TIME RATES 
Rates effective February 1. 1964. (Card No. 7.) 

Card received February 3. 1984. 
7. PACKAGE PLANS 

WEEKLY PACKAGES 
1 MINUTE 

1 wk 18 wk 26 wk 52 wk 
6 ti. _.._... 8.50 6.00 5.50 5.00 
12 tl 6.00 5.50 5.00 4.50 
18 ti..__..- _...».. ..._... 5.50 5.00 4.50 4.00 

30 SECONDS 
d ti._.......__. _..._......_...._.. 4.50 4.00 3.50 3.00 
12 tl...._._.'-..-...__..__....._.. 4.00 8.50 3.00 2.50 
18 ti.._ _. 3.50 3.00 2.50 2.00 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 min 
1 tl._.._._._._.._....__.... 60.00 36.00 24.00 12.00 
13 ti..._____._....._..._...._. 57.00 34.00 22.00 11.25 

82.00 20.00 10.50 
62 tl...».-._.._.._...-..._... 51.00 30.00 18.00 9.75 
104 ti._._ ____.... 48.00 28.00 16.00 9.00 
158 ti. 45.00 26.00 14.00 8.75 

10. SPECIAL FEATURES 
Newsoaets--5-minute rate. 
News Headlines -l -minute rate. 

WHY BUY 
KANSAS CITY TO 

COVER ST. JOSEPH? 
To effectively reach and influence the 
listeners in the prosperous St. Joseph 
Metro Area, you need the station that 
originates from St. Joe. All Kansas City 
stations combined reach only a fraction 
of the St. Joseph radio homes as com- 
pared to KKJO's vast market delivery. 

KKJO DOMINATES ST. JOE 
1st IN ADULTS - KKJO delivers more 
average 1/4 -hour adults 6 AM -7 PM than 
any other station reaching the St. Joe 
metro. 

1st IN HOUSEHOLD SHARE 
KKJO Stat. A 

6 AM -10 AM 39 27 
10 AM -3 PM 37 31 
3 PM -7 PM 52 21 

Pulse: St. Joseph Metro Area, April -May '68 - 
Mon. -Fri. 

PRIME ADVERTISING MARKET 
St. Joseph, with a CSI/HH above the 
state average, is a lucrative market for 
advertisers. Programmed for mass appeal 
in St. Joseph, KKJO enables you to reach 
the listeners who control the dollars spent 
on advertised products. 

SLtaa.ph.Ms. 
ELNINS BROADCASTING REPRESENTED ar 

CORPORATION MEEKER RADIO, INC. 

KUSN-FM 
1982 

Media Code 4 226 6376 5.00 
KUSN Corp., Inc.. 8 Frederick. St. Joseph. Mo. 

Phone 816-233-2577. 

1. PERSONNEL 
General Manager -Warren Rhyner. 

3. FACILITIES 
ERP 3,900 w.; 105.1 me. 
Operating schedule: 6:00 a.m. to midnight Monday 
through Saturday; 7:00 a.m. to midnight Sunday. 
CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
Bee KUSN listing for coded regulations. 

TIME RATES 
Rates effective June 1, 1962. 

Rates received May 17. 1982. 
Class "A"-6:00 p.m. to midnight Monday through 
Saturday; noon to midnight Sunday. 
Class -13"-Sign-on to 6:00 p.m. Monday through 
Saturday. 

8. SPOT ANNOUNCEMENTS 
Class Class Clase A" 

26 times.... 3.40 8.00 260 times._ 2.80 
52 times.... 3.20 2.80 312 times.._ 2.40 

104 times.... 3.00 2.80 500 times.._ 2.20 
156 times.._ 2.80 2.40 

Class 

2.20 
2.00 
1.80 

ST. LOUIS (11 AM; 7 FM) 

(including Clayton, Mo.; Granite City, III.) 
St. Louis. Clayton. St. Louis County -Map Location 

H-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous' to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It Is part of the 
time buying function to determine extent of indi- 
vidual station , audience delivered, etc. with- 
in the area. 

KADI (FM) 
1959 

ST. LOUIS 
Media Code 4 226 6460 7.00 
Vanguard Broadcasting Corp., 2735 Bompart St., 

St. Louis. Mo. 63149. Phone 314-968-1900. 
STATION'S PROGRAMMING DESCRIPTION 

KADI (FM): Programmed for adults and young 
adults. 
75% Negro. 25% white. MUSIC: jazz. AIR PER- 
SONALITIES handle all segments and taped com- 
mercials by air personalities ere interchangeable. 
NEWS: 5 min on hour, news staff of 3, local, 
regional, national and international, stocks and sports. 
SPORTS: 5 min at 5:30 pm by professional football 
player. Emphasis on community Involvement through 
youth groups, churches, benevolent groups, discussions 
and interviews. Women's news with music 9 am -noon, 
by female air personality. Personalities available for 
personal appearances, remote broadcasts, etc. Inte- 
grated air staff, 5 Negro, 3 white. Weather: mini- 
mum 4 times per hour. Contact Representative for 
further details. Recd 8/2/67. 

I. PERSONNEL 
President -Charles Rich. 
General Manager -Richard J. Miller. 
Program Director -Leo Cheers. 

2. REPRESENTATIVES 
New York, Chicago -Greener, Mikan, Sears. 
Southeast -Bernard I. Ochs Co. 
Kansas City -Eugene F. Gray Co. 

3. FACILITIES 
ERP 24,500 w.; 96.5 me. 
Operating schedule: 24 hours. CST. 
Antenna ht.: 366 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 2b, la. 3b. 3c. 3d, 4a, 4d, 5. 8e. 

7e. 8. 
Rate Protection: 10e, Ile. 12e, 13e. 14e. 15a, 16b. 
Basic Rates: 20a. 21a, 21b, 21e, 21d, 22a, 23a, 23b. 

24b, 25a, 26. 28b, 28e. 295, 29b, 30, 31. 
Contracts: 40a, 41. 42b, 42d, 44a, 44b, 45. 46, 47e. 

61b. 
Comb.; Cont. Discounts: 60a, 60e, 60f. 601, 62b, 62d. 
Cancellation: 70a. 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
No. 1 Eff 2/1/66-Rec'd 4/28/88. 

6. SPOT ANNOUNCEMENTS 
Ix 18x 26x 52x 104x 

1 min 7.50 7.25 7.00 6.75 6.50 
30 sec 5.50 5.25 5.00 4.75 4.50 
10 sec 3.50 3.25 3.00 2.75 2.50 

7. PACKAGE PLANS 
1 MINUTE 
I wk 4 wks 13 wks 

10 ti 7.00 6.50 8.00 
20 ti..._...... _ ........ __ 6.50 6.00 5.50 
80 ti ._.._...._.___. 6.00 5.50 5.00 
50 U 5.50 5.00 .__ 

30 SECONDS 
10 tl..._.._.._.........._ . 5.00 4.50 4.00 
20 ti 4.50 4.00 3.50 
30 ti......._...__..._.._ 4.00 3.50 3.00 
50 ti 3.50 3.00 
10 -second ID's -60% of 30 -second rate. 

8, PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr S min 

1 x..._ _......_ 80 50 30 15 
13 z..._...... _.._.._ ..... _.._ 75 45 27 13 
26 1 70 40 24 11 
b2 z......_.._........_...._._..._.....__ 65 35 21 9 

208x 1112x 
6.25 6.00 
4.25 4.00 
2.25 2.00 

28 wks S2wka 
5.60 5.00 
5.00 -. 

8.50 
3.00 

8.00 

MISSOURI 

KATZ 
ST. (954 LOUIS 

Negro Independent 
Media Code 4 226 6545 5.00 
Laclede Radio, Inc., Arcade Bldg., 812 Olive St.. 

St. Louis, Mo. 63101. Phone 314-241-6000. 
New York Office: 393 Seventh Ave.. New York, N. Y. 

10001. Phone 212-736-2242. 
STATION'S PROGRAMMING DESCRIPTION 

KATZ: Programmed primarily for Negro audience. 
MUSIC: M -Sat rhythm and blues with 6 personali- 
ties. NEWS: 5 min on hour, headlines on half hour. 
65% local. 35% national and international. 3 news- 
men. Mobile unit. Sports in newscasts with 5 min 
at 6:30 pm. Daily community calendars and job oppor- 
tunities. Daily audience opinion telephone call-back. 
Half hour discussion and panel programs Sat and 
Sun. Other Sun programming: gospel music, church 
remotes. religious features. Personalities available for 
personal appearances and remotes. Contact Repre- 
sentative for further details. Reed 2/26/88. 

I. PERSONNEL 
President -Allen Wolin. 
General Manager -George Lanker. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
5.000 w.: 1600 ke. Non -directional. 
Operating schedule: 24 hrs. daily. 

4. AGENCY COMMISSION 
15/0 net time: payable when tendered. 

5. GENERAL ADVERTISING See coded- regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 4c, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11e. 12e, 13c, 14c, 15b. 16. 
Basic Rates: 20b, 22e, 23a. 29b, 24c, 25e, 27, 28b. 

29a, 33a. 
Contracts: 40a. 41, 43, 44a, 44b, 45, 46. 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60e. 60e, 82d. 
Cancellation: 70b. 70d. 71a, 72. 73a. 73b. 
Prod. Services: 80. 82. 

TIME RATES 
No. 11 Eff 12/1/86-Rec'd 12/8/66. 

AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -Mon thru Sat 9 am -4 pm & 7 pm -midnight; Sun 
9 am -midnight. 
B --All other times. 50% of Class A rate. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

AA A AA A 
1 x 23.00 20.00 158 x 18.40 16.00 
26 x. 21.85 19.00 260 x __ 17.25 15.00 
52 x 20.70 18.00 312 z _ 18.10 14.00 
104 x 19.55 17.00 520 x 15.00 13.00 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES 

1 MINUTE 
48 tl 38 ti 24 ti 18 ti 12 tl 

AA 13 15 16 17 18 
A 11 13 14 15 16 
Class B-50% of Class A. 

8. PROGRAM TIME RAT -ES 
CLASS AA 

I hr I/2 hr I/4 hr II) sale S min 
1 x 150.00 90.00 60.00 45.00 38.00 
26 z 142.50 85.50 57.00 42.75 34.20 
104 x 127.50 76.50 51.00 38.25 30.60 
156 x 120.00 72.00 48.00 36.00 28.80 
260 z 112.50 67.50 45.00 33.75 27.00 
312 z 105.00 63.00 42.00 31.50 25.20 

CLASS A 
I z 130.00 78.00 52.00 40.00 30.00 
26 z 123.50 74.10 49.40 38.00 28.50 
52 z - 117.00 70.20 48.80 36.00 27.00 
104 z...._._..._._....... 110.50 66.30 44.20 34.00 25.50 
156 z 104.00 62.40 41.60 32.00 24.00 
280 z 97.50 58.50 39.00 30.00 22.50 
312 z 91.00 59.60 36.40 28.00 21.00 

KCFM (FM) 
1955 

ST. LOUIS 

R A B 121F MO 

Media Code 4 228 8630 5.00 
Commercial Broadcasting Co., 532 De Baulelere. 

St. Louis, Mo. 63112. Phone 314-726-1077. 
STATION'S PROGRAMMING DESCRIPTION 

KCFM (FM): Programmed for adults and young 
adults. 
MUSIC: 60% instrumental, 40% vocal. Format: popu- 
lar music. standard showtunes, film music, semi - 
classic. NEWS: hourly, 5 min before hour, local, na- 
tional. international, using news wire machine. News 
includes sports news, scores and weather. ENTER- 
TAINMENT: personal celebrity interviews. Spots and 
programs produced by station when not by agency or 
client. COMMERCIAL POLICY: spots every 7-10 
minutes. Contact Representative for further details. 
Reed 2/28/68. 

I. PERSONNEL 
President -Harry Eldelman. 
Program Director -Sibley Smith. 

2. REPRESENTATIVES Quality Media Incorporated. 
Southern -R. S. Crane Company, Inc. 

3. FACILITIES 
ERP 100,000 w. (horiz.) 100,000 w. (vert); 93.7 

me. Stereo. 
Operating schedule: 24 hours dally. 
Antenna ht.: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

3. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 4a. 4d, 5. 6b. 7b, 8. 
Rate Protection: IOa, Ila, 12s. 13a, 14a. 
Basic Rates: 20b, 21b, 22a. 23a, 24b, 26, 28a, 28e. 

29a. 32a. 
Contract,: 40e. 41, 42b, 94b, 45, 46, 47a, 50. 
Comb.: Cont. Discounts: 60a, 60f, 601, 62d. 
Cancellation: 70a. 70e, 71a. 73b. 
Prod. Services: 82. 

(This listing eeattuned en next page) 
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MISSOURI 
St. Louis -K C F M (FMI -Continued 

TIME RATES 
Rates effective May 1, 1962. (Card No. 5.) 

Rates received May 31. 1962. 
6. SPOT ANNOUNCEMENTS () (1) (1 (i) 

1 time 16.80 11.80 156 times.. 15.40 10.80 
52 times 16.20 11.40 260 times.. 14.70 10.30 () 1 minute; 160 words or lean. 

(t) 30 seconds: 55 words or lets. 
7. PACKAGE PLANS 

S1'O'l' SATURATION RATES 
it mirarte) -1 week- 

Per week. Each Total 
-26 weeks- 
Each Total 

-52 weeks - 
Each Total 

10 times 15.09 150.00 13.85 138.50 12.75 127.50 
15 times 14.50 217.50 13.40 201.00 12.25 183.75 
20 times 13.50 270.00 12.45 249.00 11.25 225.00 
25 time, 12.50 312.50 11.55 288.75 10.25 256.25 
30 temes 12.00 360.00 11.00 333.00 9.75 292.50 
40 times 11.00 440.00 10.00 400.00 8.75 350.00 
50 times 10.00 500.00 9.00 450.00 7.75 387.50 

(30 seconds) 
10 times 12.00 120.00 11.05 110.50 10.15 101.50 
15 time, 11.60 174.00 10.70 160.50 9.75 146.25 
20 times 10.80 216.00 9.90 198.00 8.95 179.00 
25 time, 10.00 250.00 9.20 230.00 8.15 203.75 
30 time, 9.60 208.00 8.80 264.00 7.75 232.50 
40 times 8.80 352.00 8.00 320.00 6.95 276.00 
50 Ume, 8.00 400.00 7.20 360.90 6.15 307.50 

(20 seconds) 
In times 10.60 105.00 9.65 98.50 8.90 89.00 
15 times 10.15 152.25 9.35 140.25 8.55 128.25 
20 times 9.45 109.00 8.65 173.00 7.85 157.00 
25 times R.75 210.75 8.05 201.25 7.15 178.75 
70 times 8.40 252.00 7.70 231.00 6.80 184.00 
40 times 7.70 300.00 7.00 200.00 6.10 244.00 
50 times 7.00 350.00 6.30 315.00 5.40 270.00 

(10 second ID's) 
10 times 6.00 80.00 5.55 55.00 5.19 51.00 
15 times 5.08 07.00 5.35 60.25 4.85 72.65 
20 times 5.40 108.00 4.05 00.00 4.50 00.00 
25 times 5.00 125.00 4.80 115.00 4.10 102.50 
00 times 4.80 144.00 4.40 132.00 3.90 117.00 
4n times 4.40 178.00 4.00 160.00 1.50 140.00 
5n times 4.00 2011 me 3.ßn 100. an 

Programs and/or spot oxlere may he combined in any 
way to roleotete maztmum freneuney (Recount. 
Weekly parkagee ere to he used In period of seven eon- 
eernrlve days and ore nnn-eaneellable within any week. 

8. PROGRAM TIME RATES 
(Monday through anterdeyl 

1 hr. 1/2 hr. 1/4 br. 
1 time 1nn.nn 50.00 88.40 

52 times __...... .... 79.50 46.80 36.00 

KMOX 
1925 

ST. LOUIS 

CBS Owned 

CBS 

O O 

>b. 

0 RADIO 
". SPOT SALES 

News -Talk -Information 
Sports 

R AIR 
Subscriber to the NAB Radio Code 

Media Cede 4 226 6715 4.00 
CBS Itadio a division of Columbia Broadcasting 

System, Inc., No. 1 Memorial Drive, SL Louis, 
Mo. 63102. Phone 314-781-2345. 
STATION'S PROGRAMMING DESCRIPTION 

KMOX: Programmed for general interest. 
5:30-6 ato town and country news, market and weather 
reporta, interviewe. 6-9 am news and information, 
aie personalities, weather, sports, news. 9-11 am 
middle-of-the-road music, air personalities. 11 am - 
noon network. Noon -7 pm talk Information air per- 
sonalities, guest interviewa, listener phone -Ina. News at :00. air personalities, aporte, weather features. 
7 pm -5:30 am news at :00. air personalities, middle- 
of-the-road music. NEWS: national, regional, local 
1 helicopter, editorializes. Remotes throughout week, 
interviews, discussions, debates. SPORTS: pro base- 
ball, football, hockey, soccer. College basketball, 
football. Bat am: discussions information, listener 
phone -Ina. PM: Middle-of-the-road music. Sun am: 
taped sports and news features, listener phone -Ins. 
PM: middle-of-the-road music. Contact Repreaen- 
tativefor further details. Rec'd 6/5/68. 

General manager -Robert Hyland. 
Sales Manager -Byron Bellville. 
Program Director -Mrs. Alice Koch. 

2. REPRESENTATIVES 
CBS 11,410 Spot Sales. 

3. FACILITIES 
50,000 w.; 1120 be. Non -directional. 
Operating schedule- 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 on net charge for station time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10c, 11e, 12c, 13e, 14e. 
Bacia Rates: 20e. 21b, 21e, 21d, 22a, 22b, 24a, 24e, 

25a, 27, 28a, 29a. 
Contracts: 40b, 41, 44b, 45. 46, 48, 01h. 
Comb.: Cont. Discounts: 69b. 60f. 601, 61b, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Servicing: 80. 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 27 Eff 6/1/68 -Reed 6/5/68. 

AAA -Mon thru Fri 6-10 am. 
AA -Mon tiro Fri 4-7 pm. 
A -Mon thru Fri 5:30-6 am & 10 am -4 pm, Sat & 
Sun 6 am -7 pm. 
B -Daily 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

(AAA and AA rotate within time etassitlrations) 
1 MINUTE 

CONSEC WK: Per wk 
AAA: I ti 3 ti 12 ti 18 ti 24+ 
1 wk 110 76 70 67 65 
52+ 92 68 63 60 59 
AA: 
1 wk. 95 85 60 57 56 
52+ 86 59 54 51 50 
AAA, AA: 
1 wk. 100 68 63 80 58 
52+ 90 61 57 54 52 
A: 
1 wk. 88 54 52 50 49 
52+ 79 49 47 45 44 
B: 
1 wk. 85 42 39 37 36 
52+ 59 39 35 33 32 

30 SECONDS 

1 
AA 

56 53 49 48 
52+ 51 47 45 44 
AA: 
1 wk...._......__ 71 49 45 43 42 
52+ 65 44 41 38 37 
AAA, AA: 
1 wk..._.._.__. 75 51 47 45 44 
52+ .-- 68 46 43 41 39 
A: 
1 wk 65 41 39 38 37 
52+ 59 37 35 34 33 
B: 
1 wt 49 32 29 28 27 
52+ 44 29 26 25 24 

10 SECONDS 
AAA: 
1 wk. 38 35 34 32 
52+ 34 32 30 29 
AA: 
1 wk.._ 33 30 29 28 
52+ 30 27 26 25 
AAA, AA: 
1 wk. 34 32 30 29 
52+ 31 29 27 26 
A: 
1 wk 27 26 25 24 
52+ 25 24 23 22 
B: 
1 wk ...... 21 20 19 18 
52+ ._. 20 18 17 16 
All spots may be combined to earn lower time -per - 
week rate and/or lower consecutive weeks rates. All 
programa may be combined with each other to earn 
lower times -per -week and/or lower consecutive weeks 
ratea. Programs may be combined with spots and 
Plans to earn lower consecutive weeks rate.. Spots 
may be combined with program, to earn lower times - 
per -week and consecutive weeks rates on spots only. 

7. PACKAGE PLANS 
SECTION III -MAXIMUM IMPACT PLANS 

CLASS A 
PLAN: I min 30see IO lee 
6 (2AAA-AA, 3A, 1 wknd)..._...__ 834 252 168 
12 (4AAA-AA, 6A, 2 wknd ...... 632 472 320 
18 (8AAA-AA, 9A, 3 wknd)..._._... 888 672 444 
24 (8AAA-AA, 12A, 4 wknd)........ 1120 848 560 

CLASS B 
8 (2AAA-AA, 2A 1B, 1 wkud)...__ 323 243 162 
12 (4AAA-AA, 4A, 2B, 2 wknd).._ 608 458 308 
18 (6AAA-AA, 6A, 3B, 3 wknd).... 852 645 429 
24 (8AAA-AA, 8A, 4B, 4 wknd)_.. 1072 812 536 

CLASS C 
6 (2AAA-AA. 2B 2 wknd) _._..._. 312 234 158 
12 (4AAA-AA. 4B, 4 wknd)..-.__ 584 436 298 
18 (6AAA-AA, 611, 6 wknd) 816 618 414 
24 (8AAA-AA. 813, 8 wknd) 1024 776 512 

CLASS D -WEEKEND SPECIAL ROB 
(Sat 6 am thru Bun midnight) 

PER WK: 3tl 12 t1 18ti 24+ 
I min ............_..._...._. _... 43 41 40 39 
30 sec..._ _..._ - 33 31 30 29 
10 sec.. _ _._ .. 22 21 20 19 

8. PROGRAM TIME RATES 
SECTION II 
5 MINUTES 

CONSEC WK: Per wk 
AAA: 1 tl 2 ti 4 t1 8+ 
1 wk 98 93 84 76 
26 wk. 94 89 81 73 
52+ 88 84 76 69 
AA: 
1 wk 93 88 79 71 
28 wk. 89 84 76 68 
52+ 84 79 71 64 
A: 

wk 88 84 76 88 
26 wk. 84 81 73 85 
52+ 79 76 69 62 
B: 
1 wk 81 77 70 63 
28 wk 78 74 67 60 
52+ . 73 71 63 54 

10 MINUTES 

AAA: 
1 wk 196 186 168 152 
28 wk ...._....- 188 178 182 146 
52 t _._..._._._ 176 168 142 138 
AA: 
1 wk..._......_......__. __._..._ 188 176 158 142 
26 wk.__.-..__ _...-......_.._._. 178 188 152 136 
52+ --.-------------....-.._.._ 188 158 142 128 
A: 
1 wk ....._ 176 168 152 136 
26 wk. _..-.._.._ -_..._ 188 162 146 130 
52+ -.-._ 158 152 138 124 
B: 
1 wk ._._.._._....-. 162 154 140 126 
26 wk.._ - _... -._._ 156 148 134 120 
V+ -......._ - _....._-....._ 148 142 126 108 

AAA: 
1 wt 159 151 136 123 
28 wk. _ _ 152 144 131 118 
52+ _ 143 136 123 112 
AA: 
1 wk __ 151 143 128 115 
26 wk 144 136 123 110 
52+ _ 136 128 115 104 
A: 
1 wk _...._._ ....................._... 193 136 123 110 
26 Na _ 136 131 118 105 
52+ _._ ...... _.._ 128 123 112 100 
B: 
1 wk........ _____ 131 125 113 102 
28 wk _._. ...... _ 128 120 109 97 
52+ _... 118 115 102 87 

1/4 HOUR 

Both local and national 
advertisers know that KSD is 

the best radio buy in the 
St. Louis market. That's why 
those who wait too long to 
check with us, often see only 
unavails. Why don't you act 
fast and create some 

unavails for some other guy? 

KSD . "CD 55 
The St. Louis Post -Dispatch Radio Station 

represented nationally by Blair Radio 

KMOX-FM 
1962 

ST. LOUIS 

©OFIMD 
CBS Owned 

Subscriber to the NAB Radio Code 
Media Code 4 226 6716 2.00 
CBS Radio, a division of Columbia Broadcasting 

System. Inc., No. 1 Memorial Drive, St. Louis, 
Mo. 63102. Phone 314-781-2345. 
STATION'S PROGRAMMING DESCRIPTION 

RMOX-FM: Programmed for adults and young adults. 
MUSIC: 75% instrumental, 25% vocal. Middle-of- 
the-road, showtunea, standards, film Bound tracks, 
semi -classics. Music attuned to mood of hour. 
NEWS: network on hour. COMMERCIAL POLICY: 
every 7 to 15 minutes. Contact Representative for 
further details. Rec'd 6/5/88. 

I. PERSONNEL 
Vlee-Pres. & Oen'l Mgr. -Robert Hyland. 
General Sales Manager -Byron Bellville 

2. REPRESENTATIVES 
CBS/FM National Sales: See Rep & 8/O pages. 

3. FACILITIES 
ERP 47.000 w.: 103.3 me. Stereo. 
Operating schedule: 6 am -midnight daily. CST. 
Antenna ht.: 998 ft. above average terrain. 

4. AGENCY COMMISSION 15% net time only. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a. 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 15d. 
Basic Rates: 20a, 21a, 21d, 22a, 22b, 24a, 24c, 28a. 

29a. 
Contracts: 40b, 41, 46. 48. 51b. 
Comb.: Cont. Discounts: 60a, 60f. 60i, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 2 Eff 1/18/68 -Reed 6/5/68. 

7. PACKAGE PLANS 

PER WK: 1 MINIEtI I2tl IS ti 24+ 
1 wk 8.00 7.50 7.00 6.00 
26 wk 7.00 6.50 6.00 5.00 
52 wk 6.00 5.50 5.00 4.00 

30 SECONDS 
1 wk. _ ...._ ít.00 5.50 5.00 9.00 
28 wk...... ..... 5.50 5.00 4.50 8.50 
52 wk 5.00 4.50 4.00 8.00 

8. PROGRAM TIME RATES 
Ix 

1/4 hr 40 38 
5 min. 20 18 

26x 82x 1118K 280x 
34 80 24 20 
16 14 12 10 

KRCH (FM) 
(formerly KSTL-FM) 

1960 
ST. LOUIS 

©1 FMD 
Media Code 4 226 6800 4.00 
Foreground Music, Inc., 111 S. Bemiston, St. Louis, 

Mo. 63105. Phone 314-726-6635. 
STATION'S PROGRAMMING DESCRIPTION 

KRCH (FM): Programmed for adults. 
MUSIC: airing,, standards, vocals, Broadway show - 
tunes, light Instrumentale. Sportacar newscast. 0 pm 
& 10 pm M -Sun. Contact Representative for further 
details. Recd 8/31/67. 

I. PERSONNEL 
President -S. G. Mollner. 
Vice -Prot. & Gen'l Mgr, -Richard H. Friedman. 
Program Director -Connie Kay. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES 
ERI' 80,000 w.: 98.1 me. 
Operating schedule: 24 hrs. daily. CST. 
Antenna ht.: 350 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: time only. 7% discount for cash. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 4a, 4c, 5. 
Rate Protection: 10b, 11b, 14b, 15e. 15b. 16. 
Basic Rates: 20e, 21a, 22a, 24a, 24c, 256, 28c, 33a. 
Contracte: 40c, 41. 
Comb.: Cont. Discounts: 61a. 
Cancellation: 71a, 73b. 
Contracta may be signed for 52 weeks, within 90 days 
of starting date. 

TIME RATES 
No. 2 ER Recd 1/2/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 1041 156x 360x 

1 min 16.00 15.00 14.00 13.00 12.00 
30 see 13.00 12.50 12.00 11.50 11.00 

7. PACKAGE PLANS 
PER WK: 10 tl 20 t1 30 ti 
1 min..........._.__._...... ........ 14 13 12 
30 sec 12 11 10 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 
1 z 100 50 35 

KSD 
1922 

ST. LOUIS 

BLAIR RADIO 

NBC Radio Network 
R A¡B 

Subscriber to the NAB Radio Code 
Media Code 4 226 6885 5.00 
Pulitzer Publishing Co.. St. Louis Post -Dispatch: 

ROD -Radio Bldg., 1111 Olive St., St. Louis, Mo. 
63101. Phone 314-621-1111. 
STATION'S PROGRAMMING DESCRIPTION 

KSD: Programmed for general interest of adults 
and young adults. 
5-6 am & 6-10 am feature air personalities combin- 
ing popular music and current hits. Emphasis on 
news, weather and helicopter reporto. 10 am -toot & 
2-5 pm personality programming with middle-ot-the- 

(This listing continued on next page) 
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St. Louis -K S D -Continued 
road and current hits. 12:15-2 pm variety enter- 
tainment show before live audience with studio band. 
5-8 pm news wrap-up with helicopter, business and 
sports reports, weather, interviews, personality sports 
show and syndicated talk show, 8 pm -12M general 
popular music. Live coverage of college football and 
basketball. Contact Representative for further details. 
Reed 7/30/68. 

I. PERSONNEL 
General Manager -Harold Grams. 
General Sales Manager -E. L. Franctocue. 
Traffic Manager -Larry Wright. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w.; 550 ke. Directional -night only. 
Operating schedule: 5 am -midnight. COT. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 45, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10e, 11c, 12c, 13e, 14c. 
Basic Rates: 22a, 22b, 23a, 26, 28a. 29a. 
Contracta: 40a. 42a, 45, 46. 47a. 
Comb.; Cont. Discounts: 60k, 81a, gib. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with NBC and Blair Radio Networks. 

TIME RATES 
No. 37 Eff 3/1/68 -Reed 1/22/68. 

6. SPOT ANNOUNCEMENTS 
A -Mon thru Fri 6-10 am & 3-7 pm. 
B -Mon thru Fri 10 am -3 pm. 
C -Mon thru Fri 7 pm -8 am; Sat & Sun all day. 

CLASS A 
PER WK: Its 5ti IO ti IS tI 20 ti 30t140í1 
1 min 50 46 44 42 40 38 36 
30/20 sec. 36 34 32 30 28 26 24 
10 sec....._ 25 23 22 21 20 19 18 

CLASS B 
1 min 36 31 29 27 25 23 21 
30/20 sec..._ 27 24 22 20 19 17 16 
10 sec 18 16 15 14 13 12 11 

CLASS C 
1 min 26 22 21 20 19 18 17 
30/20 sec..._ 20 18 17 16 15 14 13 
10 sec 14 13 12 11 10 9 8 
Spots between classifications take rate of higher 
classification. Spots of varying lengths, and all time 
classifications, may be combined for per week dis- 
count. 
Contracta for 500+ spots within contractual year take 
20 per week rate. Contracts for 1,000+ spots within 
contractual year take 40 per week rate. Orders for 
39+ weeks within contractual year entitled to rate 
of the nest week times -per -week rats. 

7. PACKAGE PLANS 
PER WK, ROS: 12 01 18 ti 24 t( 30 ti 42 ti 

1 min 30 28 26 24 21 
30/20 sec 23 21 19 17 15 
10 sec 15 14 13 12 11 
Subject to availability. Maximum 1/3 in A time. 
May be combined with regular spot schedules for fre- 
quency purposes on per week basis; 500 or 1.000 spot 
rate not included. 

8. PROGRAM TIME RATES 
A -Mon thru Fri 6 am -7 pm. 
B -Mon thru Fri 7 pm -6 am; Sat & Sun all day. 

CLASS A 
PER YR: Ix I3x 26x 52x 104x 2602 
1/4 hr 120 115 110 105 100 95 
10 min 95 92 89 86 83 80 
5 min 65 63 61 59 56 53 

CLASS B 
1/4 hr 75 72 89 
10 min 60 59 58 
5 min 40 39 38 

10. SPECIAL FEATURES 
Trafficopter-Flat 50.00. May be combined with reg- 
ular spots or ROS plans for per week discounts for 
additional spots only. 

KSHE(FM) 
1961 

ST. LOUIS 

R A B 

68 
58 
36 

63 60 
54 52 
34 32 

©0F Mf 
Media Coda 4 226 6970 5.00 
Century Broadcasting Corp.. 9434 Watson Rd., St. 

Louis. Mo. 63126. Phone 314-842-1111. 
I. PERSONNEL 

President -Howard Grafman. 
Station Manager -Ron Etz. 
Sales Manager -Sheldon Grafman. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 

3. FACILITIES 
ERP 100,000 w. (boria.), 100.000 w. (vert,); 94,7 me. 
Stereo. 
Operating schedule: 24 hours daily. Full time stereo. 
Antenna ht.: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: 2b, 3a, 3d, 4a, 5. 
Rate Protection: 10a. Ila, 12a. 13a, ida. 
Basic Rates: 22a. 23a. 
Contracts: 40a, 41. 
Comb.; Cont. Discounts: 60d. 
Cancellation: 71a. 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 6 Eff 7/1/67 -Reed 6/13/67. 

6. SPOT ANNOUNCEMENTS 
Ix I5x 30x 

1 min 17 16 15 
602 I25x 
14 13 

8. PROGRAM TIME RATES 
Ix 15x 30x 60x I25x 

1 hr 119 113 107 102 97 
1/2 hr 89 85 81 77 73 
5 min. 50 48 96 44 42 

KSTL 
ST. 1LOUIS 

Media Cede 4 226 7055 4.00 
Radio St. Louis. Inc., 814 N. 3rd St., St. Louis. 

Mo. 63102. Phone 314-621-5785. 
I. PERSONNEL 

Station Manager -Art Ford. 
Asa't Sta. Mgr. & Traffic -William L. Vietmeier. 

3. FACILITIES 
1,000 w. days; 690 kc. Non-direcUonaL 
Operating schedule: Sundae to local sunset. 

4. AGENCY COMMISSION 
15%; no ash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5, 6a, 7a. 
Rate Protection: 10a. 13a, 15b. 
Basic Rates: 20b, 21a, 22a, 23a, 24b, 25a, 26, 28a, 

29b, 32a. 
Contracts: 40a, 41, 44b4 45, 47a, 49, S1b. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60g, 60h, 601, 

61a, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 5 ER 4/1/68 -Reed 2/26/68. 

6. SPOT ANNOUNCEMENTS 
(Mon thru Sat sign -on -1 pm; Sun all day) 

Ix I3x 26x 52x I04x 156x 260x 
1 min 16.00 15.20 14.40 13.60 12.80 12.00 11.20 
30 sec 12.00 11.40 10.80 10.20 9.60 9.00 8.40 

7. PACKAGE PLANS 
ROS SATURATION PLAN 
(Must be used in 1 week) 

IO ti 15 tl 20 ti 25 t1 30 t1 
1 min. 112.00 146.50 181.00 215.50 250.00 
30 sec 84.00 103.00 122.00 141.00 160.00 
20 sec 63.00 77.25 91.50 105.75 120.00 
10 sec 42.00 51.50 61.00 70.50 80.00 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104e 156e 260e 

1/2 hr 70.00 66.50 63.00 59.50 56.00 52.50 49.00 
1/4 hr 42.00 39.90 37.80 35.70 33.60 31.50 29.40 
10 min 28.00 26.80 25.20 23.80 22.40 21.00 19.60 
5 min 21.00 19.95 18.90 17.85 16.80 15.75 14.70 

KWK 
1927 

ST. LOUIS 

Media Code 4 226 7140 4.00 
Radio Thirteen Eighty, Inc., 400 Mansion House Cen- 

ter, St. Lou1s, Mo. 63102. Phone 314621-1380. 
I. PERSONNEL 

General Manager -W. Byron Bellville. 
Program Director -Barry Ellis. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5.000 w.; 1380 kc. Directional -night only. 
Operating schedule: 24 hours except 12:01-5:00 am 
Mon and to midnight Sun. CST. 

4. AGENCY COMMISSION 
15% on station time only; no ash discosmL 

5. GENERAL ADVERTISING See soiled regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5. 6a, 7b, 8. 
State Protection: 10a, Ira, 13a, 14a, 15a, 16, 
Basic Rates: 20b, 21a, 22b. 23a, 24c, 25a, 26, 27. 

28c, 29a. 30, 33a. 
Contracta: 40a, 41, 42a, 43, 44a, 45, 46. 48, 49. 
Comb.; Cont. Discounts: 60f, 61e, 82d. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80. 81, 28. 
Affiliated with MRS Radio Network. 

TIME RATES 
No. A Eff 3/1/67-Rec'd 2/20/67. 

AA -Mon thru Sat 6-10 am. 
A -Mon thru Sat 4-7 pm. 
B -Mon thru Sat 10 am -4 pm. 
C -Mon thru Sat 7 pm -midnight: 
night. 
D -Dally midnight -6 am, 

6. SPOT ANNOUNCEMENTS 
AA: I mla 20/30 10 see 
Specified hour or day...__.._______._ 35 28 18 PER WE: 
Less than 6 (rotating Mon -Sat).._.._ 83 26 17' 
6 ti (1 per day Mon -Sat)..._....._._ 80 24 15 
12 ti (2 per day Mon-Sat).r.._.__ 28 22 14 
18 ti (3 per day Mon -Sat) '8 20 18 
A: 
Specified hour or day._ .. 33 26 17 

PER WE: 
Less than 6 (rotating Mon -Sat)._,._. 30 24 15 
6 ti (1 per day Mon -Sat)..._.._..-_ 27 21 14 
12 ti (2 per day Mon -Sat).._._-_._ 25 20 18 
18 ti (3 per day Mon -Sat).-.._......_. 23 18 12 B: 
Specified hour or day-_ ........ _.._..__._... 30 24 15 

PER WE: 
Less than 6 (rotating Mon -Sat)...__._ 23 22 14 
8 U (1 per day Mon -Sat)..._.._-..__ 24 10 12 
12 ti (2 per day Mon -Sat)._._._.._... 22 17 11 
18 ti (3 per day Mon -Sat)._-_.._.., 20 16 10 
24 ti (4 per day Mon -Sat)..__._.. 18 14 9 
30 ti (5 per day Mon -Sat).-_»»__ 16 12 8 
C: 

Stai 6 am -mid - 

PER WK: 
2502 5002 Less than 6 (rotating Mon -Sun)__... 14 11 

12 11 6 U (1 per day any 6 days).._..._._... 12 10 
12 tl (2 per day any 6 days)..._... 11 9 
18 ti (3 per day any 6 days).___. 16 8 

250x 500x 24 U (4 per day any 6 devil__ 9 7 
92 87 30 ti (5 per day any 6 days)._._._... 3 6 
69 66 D: 
40 38 Flat _.._......__...___.._.__.._... 11 8 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

Spots must be scheduled equally over 7 days and 
rotate within time classification. 
PER WK: I e1n 20/30 10 sae 
Plan A, 12 U (3AA, 3A. 4B, 2C)__ 252 202 126 
Plan B, 18 U (4AA, 4A, 6B, 4C)._ 324 259 162 
Plan C. 24 U (6AA. 6A, 8B. 4C).._ 403 322 202 
Plan D, 38 ti (9AA, 9A. 12B, 6C)_ 545 436 273 
Weekly Circulation Plans offered on a pre-emptib)e 
basis at station's discretion for a full rats advertiser. 
In the event of pre-emption, spots will be made good 
in comparable or better time periods at the earliest 
possible convenience and prior to expiration of sched- 
ule. Plans earn 52 consecutive weeks discount. 
Weekly Circulation Plana may combine with minutes, 
newscasts, 20/30 seconds and SD's to earn Weekly 
Frequency discounts on face of card ratite only. 

DRIVETIME SPECIALS 
(30 days rate protection) 

(Rotating Mon thru Sat 6-10 am & 4-7 Dm; 1 
min or 20/30 seconds only) 

10 Plan (5 AM Drive & 5 PM Drive), per wk, 
flat._..____..__._.r......-_.._.._...._.__._... 200 

20 Plan (10 AM Drive & 10 PM Drive. per wk. 
flat .._...-.__..._._._..__. 320 

No further discounts. 

HOUSEWIFE SPECIALS 
(30 days rate protection one) 

(Rotating Mon thru30Fr 10 
ieo only) 4 

pm; 1 min 
o15 

Plan, per wk, flat_.._.__.._.__ .__ 270 
30 Plan. per wk. flat 420 
No further discounts. 
Drivetime and Housewife Specials offered on a pre- 
emptible basis at station's discretion for full rate 
card advertisers. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: iti Sti 10t1 
AA ......._.._..___.._...... 40 36 34 
A ..._.._......_.._.._._.._._ 36 32 30 

16 14 13 

WEATHERCABTS 

A .._..._.._.........._.._.._... 31 27 28 
B ......_.._.._.. 29 24 22 
C 14 12 11 

FREQUENCY COMBINATION 
Minutes newscasts, weatherast.. 20/30 second and 
ID's may combine to earn Weekly Frequency Die - 
counts. FREQUENCY DISCOUNT 
52 consecutive wks-10%. 
Discounts applied as earned. Only consecutive weeks 
with expenditures of 100.00 or more may combine to 
qualify for discounts indicated. 

15U 20t1 
31 29 
28 25 
24 22 
12 11 

KXEN 
1951 

ST. LOUIS 

Country & Western 

26 
24 
20 
10 

25 
21 
18 

9 

Media Code 4 226 7225 3.00 
KXEN, Inc., Box 28, St. Louis, Mo. 63166. Phone 

618-797-0100. 
STATION'S PROGRAMMING DESCRIPTION 

KXEN: Programmed for adults and young adults. 
MUSIC: country and western. NEWS: 5 min at :45. 
AIR PERSONALITIES handle all segments and are 
available for remote broadcasts, atore openings, shop- 
ping centers, etc. COMMERCIAL POLICY: Three 1 
minute announcements permitted in 15 minute seg- 
ment. Sun 60% commercial religious broadcasts, 40% 
gospel and country and western music. Reed 7/28/67. 

I. PERSONNEL 
President -Harold S. Schwartz. 
General Manager -Dick J. Kasten. 
Program Director -Brad Harrison. 

2. REPRESENTATIVES 
Universal Broadcasting Corporation. 

3. FACILITIES 
50,000 w. days; 1010 kc. Directional. 
Operating schedule: Sunrise -local sunset. COT. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a, Id. 5, 6a. 7b. 
Rate Protection: 1013, 11b, 12b, 136. 14b. 
Basic Rates: 23a. 
Contracts: 40b, 48. 
Cancellation: 73a. 
Member: Country Music Network. 

TIME RATES 
Rates effective August 1. 1961. 
Card received July 5. 1961. 

6. SPOT ANNOUNCEMENTa 
1 min. 30 sec. 20 sec. 10 sec. 

1 time - 15.00 10.50 0.00 7.50 
13 times....._.......__ 14.10 10.00 8.-50 7.00 
26 time.... 13.60 9.50 8.15 6.80 
52 Omen..._..__..._ 12.90 9.00 7.75 6.50 

104 aimes.__....__.._ 12.30 8.50 7.40 6.15 
156 times. _.- 11.70 8.00 7.00 5.85 
260 times ....... 11.10 7.50 6.65 5.55 
312 times 10.50 7.00 6.30 5.25 
5% additional discount as earned for 26 consecutive 
week spot advertisers. 
10% additional discount as earned for 52 consecutive 
week spot advertisers. 

7. PACKAGE PLANS -I minute- -30 sec. or les,. 
Per weak: Each Total Each Total 

12 times ...-.... 11.00 132.00 7.50 90.00 
24 times_...-.__.._ 10.25 246.00 6.85 164.00 
36 time. 9.50 342.00 6.30 226.00 
48 times .- 8.50 408.00 5.60 263.00 
60 times. ........ 7.50 450.00 5.00 300.00 

8. PROGRAM TIME RATES 
A-6:30-9 am. 
B-9 am -4 pm. 

I hr I/2 kr I/4 hr 
A _..._.._........ 87 50 55.00 35.00 
B 65.00 50.00 30.09 
Sunday 110.00 75.00 40.00 

MISSOURI 
10. SPECIAL FEATURES 

5 -MINUTE NEWSCASTS & HEADLINES 
PER WK: 6 ti 12 ti 18 ti 24t1 30 tI 
Ea 12.00 11.00 10.25 9.50 8.50 
Includes time and talent. fully commLelanable. Bach 
5 -Minute Newscast provides for 1 -minute commercial 
plus open and close billboard. 

KXLW 
1946 

CLAYTON, MO. 
Media Code 4 226 7310 3.00 
Big Signal Radio Broadcasting Co., Inc., 2735 Bons - 

part.. St. Louis, Mo. 63144. Phone 314-961-1320. 
I. PERSONNEL 

Pres. & Gall Mgr. -Richard J. Miller. 
Assistant Manager -Philip F. O'Brien. 
Program Director -Marshall Zwick. 

2. REPRESENTATIVES 
New York, Chicago -Greener, Mikan, Sears. 
southeast -Bernard I. Ochs. Co. 
Kansas City, Mo. -Eugene F. Gray Co. 

3. FACILITIES 
1,000 w. days 1320 ke. Non -directional. 
Operating schedule: 5:00 a.m. to local sunset week- 
days; 7:00 a.m. to local sunset Sunday. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: 3b, 4a, 4c, 5, 6a, 7b, 8. 
Basic Rates: 22b, 23a, 26. 
Contracts: 40a, 45, 46. 
Cancellation: 70a, 70e. 71a, 73a. 
Entire schedule devoted to Negro market. 

TIME RATES 
Rates effective December 1, 1984. 
Rates received December 23, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 tl 15.00 12.00 104 ti._._..._ 13.50 9.00 
28 ti 14.50 10.00 280 ti.__ 13.00 8.50 
52 ti 14.00 9.50 312 ti 12.00 8.00 

7. PACKAGE PLANS 
1 MINUTE 

PER WE: 
12 ti _.._..._ 144. 30 ti 270. 
18 ti 198. 36 ti. .-.._ 288. 
24 ti 240. 50 tl ._.__.- 350. 
All over 50 per week -7:00 per spot. 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 x 130 90 60 
26 x..._.._ ...... _.._ 125 85 57 
52 x. ...... _.._.._...._ 115 80 54 
104 x 110 75 50 
260 ......._.._ 100 70 45 
312 x 95 65 40 

KXOK 
1938 

ST. LOUIS 

40 
37 
34 
33 
32 
30 

28 
26 
25 
22 
20 

rrIII0 ADVERTISING REPRESEN1ATIVES,/NC, 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 226 7395 4.00 
Stork Broadcasting Co., KXOK Radio, 4255 W. Pine 

Blvd., St. Louis. Mo. 83108. Phone 314-534-3400. 
TWX 910-761-0457. 

I. PERSONNEL 
Vice-Pres. & Gen 'l Mgr. -Jack S. Sampson. 
Sales Promotion Manager -John Corrigan. 
National Sales Manager -it. Thomas Cronk. 

2. REPRESENTATIVES 
Radio Advertising Representatives, Inc. 

3. FACILITIES 
5,000 w.; 630 ke. Directional -separate Datterne du 
and night. 
Operating schedule: 24 hours daily. CST, DST. 

4. AGENCY COMMISSION 
15% on station time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3c, la, 5, 6a, 7b, 8. 
Rate Protection: 10e, lie, 12e, 13e, 14e, 19e, 16. 
Basle Rates: 20a, 21d. 22a, 22b, 23a, 24a, 24b, 24c, 

25a, 27, 29a. 30, 33a. 
Contracts: 40e, 41. 40, 45, 51e. 
Comb.; Cont. Discounts: Bob, 60e, 60f, 02b, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73b. 

TIME RATES 
No. 22 Eff 9/1/68-Rec'd 8/28/68. 

AM Drive -Mon thru Fri 6-10 am. 
PM Drive -Mon (lira Fri 3-7 pm. 
AA -Mon thru Fri 10 am -3 pm; Sat 6 am -7 Dm. 
A -Mon thru Sat 5-6 am & 7 pm -midnight; Sun 6 
am -midnight. 
Cloud Club -Mon thru Sun midnight -5 am. 

6. SPOT ANNOUNCEMENTS 
I minute -- -30 seconds or Teas- 

e.) (t) AA A () (t) AA A 
1 e 90 85 80 60 72 88 64 48 
50 x 85 80 74 54 68 64 59 44 
150 x 81 76 69 50 65 61 55 40 
250 x 76 72 63 46 61 58 50 37 
500 x 72 66 57 44 58 53 46 35 
750 x 67 61 51 40 54 49 41 32 
1000 x 56 50 46 36 45 40 37 29 
1500 x 50 44 40 33 40 35 32 26 
2000 x 45 39 34 30 36 31 27 24 
All Night Cloud -flat, combinable 13 () AM Drive. (t) PM Drive. 

(This listing ee.tinced on next page) 

November 1, 1968 Spot Radio Stations 515 



MISSOURI 

St. Louis -K X O K -Continued 
7. PACKAGE PLANS 

WEEKLY PACKAGE ANNOUNCEMENTS 
1 minute -30 seconds or less- (') (t) AA A (°) (t) AA A 

(4) ---.__._. 90 83 74 63 72 66 59 50 
1 tL._...__ 82 73 67 53 66 58 54 42 
6 U_._.._._ 73 66 61 49 58 53 49 39 
12 tl..__...._ 67 58 53 44 54 46 42 35 
18 ti .. 62 59 48 40 50 43 38 32 
24 tL..__._. 57 51 46 38 48 41 37 30 
30 ti 53 47 43 36 42 38 34 29 () AM Drive. (t) PM Drive. 

(4) Fixed Position. 
10. SPECIAL FEATURES 

WEEKLY NEWS PROGRAMS 
NEWSCASTS -(4-1/2 MINUTES) 

News at :55. 1 minute spot plus open and close. 
AM DRIVE 

I ti 6 ti 12 ti 18 ti 24 ti 30 ti 
79 74 69 64 58 

'28 wk. _____ 86 75 70 66 81 55 
052 wk......._-.._.._..- 81 71 67 62 58 52 

PM DRIVE 
1 wk. .....-.. 79 71 66 62 57 53 

a26 wk. . 75 67 63 59 54 50 52 wk. 71 69 59 56 51 48 
CLASS AA 

1 wk...._._ _._..- 71 63 57 53 49 46 
26 wk. ...... 67 60 54 50 47 44 
'b2 wk...._.._ _..__. 64 57 51 48 95 41 

44 40 38 
'26 wk _ 42 38 36 
'52 wk. 51 47 42 40 36 34 

NEWS FEATURES 
20/20 Weather. News, Sports -2 minute capsule re- 
porta, twice hourly at :20 and :40. 
30 second spots, plus open and close. 

AM DRIVE 
I ti 6 ti 12 ti 18 ti 24 ti 30 tI 

1 wk - 78 67 63 59 54 49 
'26 ek.._..- 72 64 60 56 51 47 
a52 wk...._ .......... 68 60 57 53 49 44 

PM DRIVE 

CLASS A 
57 52 47 
54 49 45 

1 wt 67 60 56 53 48 45 26 wk...__ 64 57 53 50 46 93 52 wk - 60 54 50 48 43 41 
CLASS AA 

1 wk 60 54 48 45 42 39 26 wk. 57 51 46 43 40 37 52 wk 54 49 43 91 38 35 
CLASS A 

1 wk 48 44 40 37 34 32 26 wk 46 42 38 35 32 30 
a52 wk 43 38 34 33 31 29 () Multiple weeks must be consecutive. 
All Night Cloud Club Newscasts (4-1/2 minutes) 
flat, each 18. 
Newscasts are combinable in all time classifications 
and can be added toward greater discounts on spots, 
but not vice versa. 

WEW 
1921 

ST. LOUIS 

Medie Code 4 226 7480 4.00 
WEW Radio, Inc., 517 Stadium Plaza, St. Louis, 

Mo. 63102. Phone 314-436-7077. 
STATION'S PROGRAMMING DESCRIPTION 

WEW: Programmed for adults and young adults. 
MUSIC: middle-of-the-road. NEWS: network and 
local on half hour and just prior to hour. AIR 
PERSONALITIES make frequent use of telephone for 
interviews with locally prominent people and with 
listeners on current topics. Frequent capsule sports 
and afternoon stock summaries. Recd 9/30/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Charles P. Stanley. 
General Sales Manager Charles A. White. 
Program Director -Bob Osborne. 

3. FACILITIES 
1.000 w. dare; 770 kc. Non -directional. 

4. 
Operating schedule:OM 

6:00 
am -local sunset. CST. 

ION 
15% on gross chargea for station facilities. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: lob, llb. 
Cancellation: 71e. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective June 1, 1965. (Card No. 12.) 

Card received June 28, 1965. 
8. SPOT ANNOUNCEMENTS 

SPECIFIED TIMES 
PER WK: 1 min 30 sec 1 min 30 see 
1 tL.._._ 28 75 21.55 21 U 21 25 15.95 
7 U_______ 25.00 18.75 28 ti____ 19.85 14.55 
I4 U_.___... 23.10 17.30 35 

- 
17.50 13.10 

BEST TIME AVAILABLE 
1 U......._ 28.25 19.70 21 ti_.____._ 18.75 14.00 
7 ti__.._-. 22.50 18.90 28 tL...__.__ 18.85 12.70 
14 ti_ 20.60 15.50 35 ti...._.__ 15.00 11.25 

SPECIFIED TIMES 
PER YR: 1 min 30 sec 1 min 30 see 
500 U..__ 19.35 14.55 1000 ti......- 17.50 18.10 

BEST TIME AVAILABLE 
500 ti_._._ 16.85 12.70 1000 t1.._.._ 15.00 11.20 
Specified time and saturation announcements may be 
combined to earn frequency discount. 

WGNU 
1961 

GRANITE CITY, ILL. 
Media Code 4 226 7565 2.00 
Norman Broadcasting Co.. Box 92, Nameoki Sta- 

tion. Granite City. Ill. 62040. Phone 618-451-9950. 
STATION'S PROGRAMMING DESCRIPTION 

WGNU: Programmed for adult and young adult 
country music fan. 
MUSIC: features top 50 country and western surfer 
every week. Emphasis on current country and western 
hits sign -on -sign -off. NEWS: 5 min international, 
national and local news on hour. with AP news 

headlines and local experts on half hour. Local 
emphasis news at :15 & :45. Remote equipment and 
talent available for promotions, civic events and on - 
the -spot programming for public service or enter- 
tainment purposes. Contact Representative for further 
details. Recd 11/6/67. 

I. PERSONNEL 
General Manager -Charles H. Norman. 
Program Director -Robert Baker. 
Sales Manager -Charles J. Logas. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
500 w. days; 920 kc. Directional. 
Operating schedule: 6 am -local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
WGNU-FM. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 3a, 4a, 5, 6a, 7a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 15a. 
Basic Rates: 21a, 21b, 22a, 22b, 23a, 23b, 24b. 25a, 

29a. 
Contracts: 90a. 45. 
Comb.; Cont. Discounts: 60e. 60f, 601. 
Cancellation: 71a, 72. 
Prod. Services: 82. 

TIME RATES 
AM/FM 

Eff 1/1/88 -Reed 12/4/87. 
6. SPOT ANNOUNCEMENTS 

1 min 1 min 

13 x.. _ _ 29 260 x._-_._...._ 24 
26 z._ 28 312 z.._..._ _._.. 23 
52 x_.._ 27 500 z _______ 22 
104 x..._ 26 1000 z 20 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

10. SPECIAL FEATURES 
5 -minute Newscasts: 1-1/2 x 1 -min. 

W G N U -FM 
1965 

GRANITE CITY, ILL. 
Media Code 4 226 7566 0.00 
Charlen H. Norman, Box 92, Nameoki Station. 

Granite City, Ill. 62040. Phone 618-451-9950. 
STATION'S PROGRAMMING DESCRIPTION 

WGNU-FM: See WGNU for programming descrip- 
tion. 

I. PERSONNEL 
General Manager -Charles H. Norman. 
Program Director -Robert Baker. 
Bales Manager -Charles J. Logae. 

3. FACILITIES 
ERP 50,000 w.; 108.5 mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. Operated separately from 
local sunset to 6 am. For simulcast facilities see 
WGNU. 

4. AGENCY COMMISSION 
15% time only: 10th of following mouth. 

5. GENERAL ADVERTISING See eoded regulations 
See WONU listing for coded regulations. 

TIME RATES 
FM ONLY 

Eff 1/1/68-Rec'd 12/4/67. 
6. SPOT ANNOUNCEMENTS 

I MIN: Ix 26x 104x 260x 5110x 
6 pm -midnight...._.. 15.00 14.00 13.00 12.00 11.00 
Midnight -6 am 7.50 7.00 6.50 6.00 5.50 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

10. SPECIAL FEATURES 
5 -minute Newscasts: 1-1/2 x 1 -min. 

WI L 
1922 

ST. LOUIS 

A LIN Owned Station 

JOHN C. BUTLER & COMPANY, INC. 

Modern Country Music 

R AB 
Media Code 4 226 7650 2.00 
Radio Station WIL, 300 N. Twelfth Blvd., St. Louis, 

Mo. 63101. Phone 314-438-1600. 
I. PERSONNEL 

President -Frederic Gregg, Jr. 
Vice-Pres. & Gen'l Mgr. -Tom Perryman. 
General Sales Manager -Tom Heayes. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
LIN Station Sales Office: See Rep & 9/O pages. 

3. FACILITIES 
5.000 w.: 1430 kc. Directional -separate pattern' 
day and night. 
Operating schedule: 24 hours daily. COT. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b. 
Basic Rates: 20b, 21b, 21d, 22b, 25a, 27, 28e. 29b, 

30, 32b. 33d. 
Contracts: 40a, 41, 49b, 45. 46. 50, 51c. 
Comb.: Cont. Discounts: 60e, 601, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 

24 ti 
1040 z 30 ti 15.50 12.40 
Daily midnight -6 am. Rates on request. 
10 sec ID's: 50% of applicable 1 -min. 

7. PACKAGE PLANS 
CONVERTIBLE SPOT PLANS 

PER WK: I min 20/30 
3 ti (1AAA, IAA, lA)..._......._ ................ 96.00 76.80 
6 ti (2AAA, 2AA, 1A, 1B)..........._ 180.00 144.00 
9 U (3AAA, 3AA, 2A, 1B)_.___._.._.._ 261.00 208.80 
12 ti (4AAA, 4AA, 2A, 2B)_......_._ 324.00 259.20 
15 ti (5AAA, 5AA, 3A, 2B)_...._.._..._ 390.00 312.00 
18 ti (6AAA, 6AA, 3A, 3B)_...._ 950.00 380.00 
21 ti (7AAA, 6AA, 4A, 4B)_.._.___.._ 504.00 403.20 
24 ti (8AAA, 8AA, 9A, 4B) 552.00 441.60 
30 ti (10AAA, 10AA, 5A, SB)_..._ 630.00 504.00 
Converts as follows: higher to lower classifications: 
2 AAA spots equal 3 AA slots, 2 AA spots equal to 
3 A spots. 
Lower to higher classifications: 3 A spots equal to 
2 AA spots: 3 AA spots equal to 2 AAA spots. 
Weekly t.ackage spots in designated time classifica- 
tions may be added to Convertible Spot Plans at 
applicable rates and are fully convertible. 

WEEKEND ROUNDUP 
Plan I-15 ti per wknd, Sat & Sun 7 am -10 pm. 
Rotate alternate hours. 
1 min, ea 18.00 20/30 sec, ea..... ....... 14.00 
Plan II -30 ti per wknd, Sat & Bun 7 am -10 pm. 
1 every hour. 
1 min, ea 18.00 20/30 sec, ea 12.80 

NITE-BEAT PLAN 
30 ti per at. Mon thru Sat 7 pm -midnight. 1 every 
hour. 
1 min, ea 14.50 20/30 sec, ea ....... 11.80 
No ID's allowed in Weekend Roundup or Nite-Beat 
Plans. 

10. SPECIAL FEATURES 
NEWS, WEATHER, SPORTS 

News at :60 and :30. Weather & sports every hour. 
Applicable 1 -min rate, plus 15%. (Annual frequency 
discount* only.) Includes 10 -second open, 10 -second 
close, 1 1 -minute spot per 5 -minute segment. All 
spots, regardless of length or time classification, 
automatically combine to earn lowest frequency or 
package discounts, whichever apply. 

TIME RATES 
Eff 7/8/68-Rec'd 7/5/88, 

AAA -Mon thru Sat 6-10 em. 
AA -Mon thru Fri 3-7 pm. 
A -Mon thru Fri 10 am -3 pm; Bat 10 am -7 pm: Sun 
noon -7 pm. 
B -Mon thru Sun 7 pm -midnight; Bum 6 am -noon. 

6. SPOT ANNOUNCEMENTS -AAA- -AA- 
PER YR: PER WK: 1 min 20/90 I min 20/30 
28 x 3 ti... 38.00 30.40 34.00 27.50 
52 o 6 tL. 36.00 28.80 32.50 26.00 
109 z 9 ti 35.00 28.00 31.50 25.20 
156 z 12 U. _ 34.00 27.20 30.50 24.40 
260 x 15 tL ...... _.___ 33.00 26.40 30.00 24.00 
312 z 18 ti 32.00 25.60 29.00 23.20 
520 e 21 tt 31.00 24.80 28.00 22.40 
780 x 24 ti. .......... _.._ 30.00 24.00 27.00 21.60 
1040 e 30 ti 28.00A 2 22.40 25.00 0.00 

26 z 3 tL..._._.._.._._ 28.50 22.80 21.00 18.80 
52 z 6 tL._..____.._. 27.00 21.60 20.00 16.00 
104 z 9 tL_. ........ _...__ 26.00 20.80 19.00 15.20 
156 e 12 tí...._ ..... _. .... _ 25.50 20.40 18.50 14.80 
260 z 15 tL-.........._._ 25.00 20.00 18.00 14.40 
312 z 18 ti. 24.00 19.20 17.50 14.00 
520 z 21 ti _.... 23.00 18.40 17.00 13.60 
780 x 22.50 18.00 16.50 13.20 

21.00 16.80 

WIL-FM 
1962 

ST. LOUIS 

A LIN Owned Station 

R:AIB 

Media Cede 4 226 7651 0.00 
Radio Station WIL-FM, 300 N. Twelfth Blvd., St. 

Louis, Mo. 63101. Phone 314-436-1600. 
STATION'S PROGRAMMING DESCRIPTION 

WIL-FM: Programmed for young adults and adulte. 
NEWS: 5 man local news staff supplimenta network 
news. MUSIC: middle-of-the-road, primarily fea- 
turing only best known recording artists. Contact 
Representative for further details. Rec'd 9/3/68. 

I. PERSONNEL 
President -Frederick Gregg, Jr. 
Vice-Pres. & Gen'l Mgr. -Tom Perryman. 
Station Manager -Bob Osborne. 

2. REPRESENTATIVES 
Gert Bunches and Associates. 
LIN Station Sales Office: See Rep. & 8/O pages. 

3. FACILITIES 
ERP 38.000 w.; 92.3 mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 320 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING Sae coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4e, 9d, 5, 65, 7b, 8. 
Rate Protection: lob, 1íb. 12b, 13b, 14b. 
Basic Rates: 20b. 21b, 21d, 22b, 23b, 25a, 26, 27, 

28c, 29b, 30, 32b, 33d. 
Contracts: 40, 41, 49b, 95, 46, 50. 51c. 
Comb.: Cont. Discounts: 60b, 60e, 61e, 62b. 
Cancellation: 70a. 70c, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American FM Network. 
Member: Gort Bunchez & Associates Group, 

TIME RATES 
ER 11/16/87 -Reed 11/20/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: Flat 26x 52x 104e 156x 260e 520x 
1 min...._- 13.00 12.00 11.00 10.00 9.00 7.00 6.00 
20/30 ase.... 10.50 9.50 8.50 7.50 6.50 5.50 4.00 
10 -sec ID's, flat 3.00 (minimum 10 per week). 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS (BOB-BTA) 

PER WK: 10 tI 20 tI 30 tI 
1 min. 7.50 6.50 5.50 
10/30 sec ...__. 6.00 5.00 4.00 

8. PROGRAM TIME RATES 
le 28x 52x 104x 

1 hr (e8 min) . 65 60 55 97 
1/2 (`4 min) ._._.._._ _ 35 30 25 20 
1/4 (`2 min)._ _._. _. 21 18 15 12 () Plue sponsor ID open and close. 

WRTH 
1961 

WOOD RIVER 

mcgavren-guild 
pgw radio, inc. 

Media Cede 4 214 0165 4.00 
(This is duplicate of the listing appearing under 
Alton. Ill.) 
Madison County Broadcasting Company, Lenox Hotel, 

825 Washington Blvd., St. Louis, Mo. 63101. Phone 
314-821-5995, 

STATION'S PROGRAMMING DESCRIPTION 
WRTB: Programmed for young adults, adults and 
teens. 
MUSIC: 85%: popular music 100%. NEWS 15%: 
local, regional, international and national. 5 min of 
news 5 min before each hour and 5 min at 6:25 em, 
7:25 am, 8:25 am & 5:25 pm. Stock market reporta 
5 min at 4:25 pm & 6:25 pm plus capsules through- 
out day. Public service. Special programs of local 
interest Sun 6-9 am & 7-10 pm. Daily salutes to 
local personalities and organizations. Promote various 
attractions of area. COMMERCIAL POLICY: com- 
mercials clustered every 15 minutes 5 am -8 pm. every 
30 minutes 8 pm -5 am. Contact Representative for 
further details. Rec'd 2/26/68. 

I. PERSONNEL 
President -Robert Sudbrink. 
General Manager -Harold W. Gore. 
General Sales Manager -Robert Howe. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
500 w. days, 1,000 w. nights; 590 kc. 

Directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 on station time. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, 3a, 3b, 4a. 4d. 5. 6a, 8. 
Rate Protection: 10c, 11c, 12e, 13e, 14c. 
Basic Ratee: 22a, 22b, 23a, 25a. 28a. 
Contracts: 40a, 42b, 95, 96, 47a, 48. 
Comb.: Cont. Discounts: 61a, 61b, 61e, 82b, 62e. 
Cancellation: 70a, 70e. 71a. 73a,. 

TIME RATES 
No. 4 Eff 5/1/68-Rec'd 3/28/68. 

AA -Mon thru Sat 6-10 am & 4-7 pm. 
A -Mon thru Sat 10 am -4 pm & 7-8 pm; Sun all 
day. 
B --Gaslight Mon thru Sat 8 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I MIN: (a) 6tí 12 tI 18 U 
1 wk. _.._._......_..___.._..._. _ 55 50 47 44 
28 wk 52 97 44 41 
52 wk.. ......... _.. .... _.. .... _.._.._..... ._ 49 94 41 38 

CLASS A 
1 wk _.._. _._.._... 45 41 38 35 
28 wt..._ --....._....__...__.._...... 42 39 38 33 
52 wk. ...... _ . ............. _..___.._...... _... 41 37 84 31 () 1 ti or fixed. 

CLASS B 
Gaslight, flat. ea. .._......_......_..._._..._._..._._...._.. 30 
Combinable with other elaeees for frequency discount. 
30 sec: 80% of applicable 1 -min. 
10 sec: 60% of applicable 1 -min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

12 ti (5AA, 4A, 3B), ea _.____...._.._.... 35 
18 ti (8AA, 6A, 4B), ea..._..__ _.-._..._...._.._._.. 83 
24 ti (IOAA, 8A, BB), ee...____ _._ ...............__..._ 80 
TAP's do not combine with spots for frequency dis- 
counts. 
Advertising must be continuous and consecutive to 
earn discounts. 
Minimum rate holder: 3 ner wk. 

R PROGRAM TIME RATES 
5 min: 1-1/2 z applicable 1 -min rate. 

(D) 

SALEM 
Dent County -Map Location G-5 

See BRIM consumer market map and data at begin- 
ning of the State. 

KSMO 
1953 

Medie Code 4 228 7820 1.00 
KSMO, Ens Erl Ann Broadcasting Co., Box 580, 

Salem, Mo. 65580. 
I. PERSONNEL 

Owner & Gen'l Mgr. -W. Earl Dougherty. 
Sales Manager -Betty C. Glenn. 

5. FACILITIES 
1,000 w.; 1390 kc. Non -directional. 
Operating schedule: 6:00 am -10:15 pm weekdays; 
7:00 am -8:00 pm Sun. CST. 

4. AGENCY COMMISSION 
All rates net to station. 

5. GENERAL ADVERTISING See Boded regulations 
General: 2a, 3a, 3b, 4a, 4d, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 22b, 23a, 24a, 25a, 28, 28b, 29e. 
Contracts: 49a, 42a, 45, 96. 47a, 48. 
Comb.; Cont. Discounts: 60a, 61e, 62b. 
Cancellation: 70a, 70c, 71e. 73e. 
Affiliated with MRS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL BATES SAME 

EH - Rec'd 8/28/67. 
8. SPOT ANNOUNCEMENTS 

Ix 52x 156x 365x 520x 1040x 2600x 8120* 
I min.. 3.50 2.80 2.15 1.90 1.80 1.65 1.60 1.55 
75 wda 2.50 2.05 1.80 1.60 1.50 1.35 1.30 1.25 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min Sala 

1 z.._..._.._-........- 92.00 21.00 14.00 12.00 7.50 
52 ....... 27.00 16.00 10.00 9.00 6.25 
156 -- 24.00 14.00 8.00 6.00 5.00 
885 z_._._....._.._._ 21.00 11.00 7.00 5.40 3.75 
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SEDALIA (2 AM; 1 FM) 
Pettit County -Map Location E-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KDRO 
1939 

Subscriber to the NAB Radio Code 
Media Code 4 226 7905 0.00 
Sedalia Broadcasting Corp.. West Highway 50, Seda- 

lia, Mo. 65301. Phone Ta 6-5005. 
I. PERSONNEL 

Prea. á Sales Mgr. -James 8'. Glenn. 
Vice-Pres. & Gan'l Mgr. -Herbert W. Brandie. 
Program Director -Bill Byron. 

3. FACILITIES 
1,000 w. day. 250 w. night. 1490 ke. 

Non -directional. 
Operating schedule: 5:00 a.m. to 11:00 p.m. week- 
days: 7:00 a.m. to 11:00 p.m. Sunday. CST. 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a. 4a. 4d. 5. 6a. 7b, 8. 
Rate Protection: 10b. llb. 12b. 13b. 14b. 
Basic Rates: 21a, 21b, 22a, 22b, 23a, 24a, 25a. 280. 

28c, 29a, 30. 
Contracts: 40a. 41, 43, 45. 48, 47a, 48. 51b. 
Comb.; Cont. Discounts: 60e. 60d. 132b, 62d. 
Cancellation: 70e. 7Od, 71a, 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 
Member: Magic Circle Network. 

TIME RATES 
NATIONAL AND LOCAL RATER SAME 

Ratee effective June 1, 1946. 
6. SPOT ANNOUNCEMENTS 

Day and night 
I time. ... 4.00 78 times. .._. 8.25 

13 times _.._____ 8.75 150 times... ..... 3.15 
28 times 3.60 250 times 3.00 
5? times .......... 3.45 
10% additional discount on spot expenditures of 50.00 
or more per week. 

7. PACKAGE PLANS 
SATURATION PLAN 

IO spots per day, each.__._ 2.T5 
8 spots Der day. each 2.85 
5 aunts per day. each 3.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

I x 55.00 30.00 17.50 12.50 10.00 
10. SPECIAL FEATURES 

News -every hour before the hour. 
Package plan: 5 -minute news programs, per day (3 
daily) 20.00 on a minimum 13 week contract. 5 days 
per week. 
St. Louts Cardinal Baseball. per spot (net) 5.00 

KSIS 
1953 

American Information Network 

Subscriber to the NAB Radio Code 
Media Code 4 228 7990 2.00 
Yates Broadcasting Co.. Box 207. KSIS Bldg., 

North U. S. Bey. 65. N. Sedalia, Mo. 65301. 
Phone 816-826-1050. 
STATION'S PROGRAMMING DESCRIPTION 

KSIS: Programmed for adults. 
2 man mobile equipped local news staff. All air work 
handled by personalities. Woman's director. 6-7 am 
country music, news, weather. markets. 7-9 am local 
news and weather, middle-of-the-road music, time. 
temperature, quips, sports. 9 am -noon middle-of-the- 
road music, local news. women's program, hospital 
notes, local women's show, interviews, swap shop. 
Noon -2 pm news, commentary, local news and weather, 
band music, markets, area news, country music. 2-4 
pm middle-of-the-road music, local events, social 
calendar, district news. weather. news features. 4-7 
pm middle-of-the-road music, local news, weather, 
sports, commentary, standard music. Recd 11/3/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Carl W. Yates, Jr. 
Program Director -Mrs. Carl Yates. 
Sales Manager -Nelson Nix. 

3. FACILITIES 
1.000 w. days: 1050 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; monthly, payable 10 days. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a. 4a, 4d, 5, 6a, 7b. 8. 
Rate Protection: 10b, 11b. 12h. lib. 14b, 15e. 15b. 
Basic Ratee: 20a, 21a, 22b, 23a, 24b, 25a, 26, 28a. 

29a, 32b, 33a. 
Contracte: 40e, 41, 92b, 42d. 44e, 45, 46, 47a, 48, 

51a, 51b. 51e. 
Comb.; Cont. Discounts: 60a, 60d, 601, 61a. 61b, 

62b. 62d. 
Cancellation: 70a. 70e, 71a, 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
No. 4 ER 8/1/88 -Reed 4/29/88. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 104x 156x 280x 

1 min / less 8.50 8.25 8.00 7.50 7.00 6.50 6.00 
7. PACKAGE PLANS 

PER WK: 111 ti 20tí 30 ti 40tí 50 ti 
1 min. 70.00 130.00 180.00 220.00 250.00 
30 sec 50.00 90.00 120.00 140.00 182.50 
To be used within 7 consecutive days. 

8. PROGRAM TIME RATES 
lx I3x 26x 52x 104x 156x 260x 

1 hr 53.00 50.00 97.00 44.00 41.00 39.00 36.00 
1/2 hr..._ 37.00 35.00 33.00 31.00 29.00 27.00 25.00 
1/4 hr..._ 29.00 27.50 25.50 23.50 21.50 19.50 17.50 
10 min.._ - 20.00 19.00 18.00 17.00 18.00 15.00 14.00 
5 min. 14.00 12.75 11.75 11.00 10.25 9.50 8.75 

KSIS-FM 
1969 

Subscriber to the NAB Radio Cade 
Media Code 4 226 7991 0.00 
Yates Broadcasting Co., Box 207, KSIS Bldg., North 

U. S. Hwy. 65, Sedalia, Mo. 65301. Phone 818- 
826-1050. 

I. PERSONNEL 
Pres. & Gen't Mgr, -Carl W. Yates, Jr. 
Sta. Mgr. & Prog. Dir. -Mrs. Bettie Yates. 
News Director -Neal E. Plante. 

3. FACILITIES 
EItP 2.600 w.; 92.1 mc. 
Operating schedule: 6:00 am -midnight Mon thru Sat; 
8 am -midnight Sun. CST. 
Antenna ht.: 278 ft. above average terralu. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: lab. 11b, lib, 13b, 14b, 15a, 15b. 
Basic Rates: 20a, 21a, 22b, 23s, 24b. 25e. 28, 28a, 

29a. 32b, 33a. 
Contracts: 40a, 41, 42b, 92d, 99a, 45, 46, 47a, 48. 

51a. 51b, 51c. 
Comb.; Cont. Discounts: 60e, 60d, 801, 61a, 61b. 

62b, 82d. 
Cancellation: 70a. 70c. 71a, 72. 73a. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Rec'd 7/11/88. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 260 52x 104x 156x 312x 965+ 
1 min/ 

less.. 2.50 2.35 2.25 2.15 2.05 1.95 1.85 1.75 
7. PACKAGE PLANS 

5 ti 6 ti 7 ti 8 ti 9 ti IO ti 
Daily 11.25 12.90 19.35 15.60 18.85 17.50 

7 days 
25 ti 40 ti 
40.00 60.00 

19 days, 40 ti 65.00 
PER DAY: 2ti 3ti 4t1 5t1 
PER MO: 60tí 90ti 120 ti 150 ti 
30 days, ea 1.75 1.65 1.55 1.45 

8. PROGRAM TIME 
Ix I3x 

5 min.. 9.25 9.15 
10 min 8.50 6.25 
1/4 hr.. 8.00 7.75 
1/2 hr.. 13.00 12.50 

RATES 
26x 52x 104x 

4.00 3.85 3.70 
8.00 5.75 5.50 
7.50 7.25 7.00 

12.00 11.50 11.00 

SIKESTON (2 AM) 

156x 312x 365+ 
3.55 3.40 3.25 
5.25 5.00 9.75 
6.75 8.50 8.25 

10.50 10.00 9.50 

Scott County -Map Location J-8 
See SRDS consumer market map and data at begin- 
ning of the State. 

KMPL 
1966 

CBS Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 228 8075 1.00 
Servo Broadcasting Corp., Box 907. 125 S. Kings - 

highway, Sikeston, Mo. 63801. Phone 314-471-1520. 
I. PERSONNEL 

General Manager -B. Kent Hawkins. 
Sales Manager -Arthur H. Bell. 
Program Director -Larry Helsner. 

2. REPRESENTATIVES 
Holman Company. Incorporated. 
R. S. Crane Company, Inc. 

3. FACILITIES 
5,000 w, day: 500 w. night; 1520 kc. 
Operating schedule: 5 am -11 pm Mon thru Sat; 7 
am -10 Dm Sun. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 9a, 5, 6a, 8. 
Rate Protection: led, lid. 12d, 13d, 14d, ldb. 
Basle Rates: 20b, 21a, 22a, 23e. 24a, 27. 
Contracta: 40a. 42c, 43. 45. 46, 47e. 51a. 
Comb.; Cont. Discounts: 60a, 82d. 
Cancellation: 706. 70d, 71a, 72, 73e. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 2 ER 9/15/68 -Reed 10/13/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

To 1.000.00 per yr.... 8.50 Over 1,000.00 per yr 5.50 
8. PROGRAM TIME RATES 

(To 1.000.00 per ye 
S min 11/4 hr 1/2 hr 

1 x 8 16 29 

1 : (Over 1,000.00 per year)? 
15 28 

KSIM 
1948 

American Contemporary Ntwk 
Media Code 4 226 8180 1.00 
Sikeston Community Broadcasting Co., 1501 West 

Malone Ave., Sikeston, Mo. 83801. Phone 314-471- 
1400. 

I. PERSONNEL 
Manager -it. L. Watkins. Jr. 
Assistant Sales Manager -Jerry Throgmorton. 
Program Director -John M. Shain. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Regional -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1400 kg. 

Non -directional. 
Operating schedule: 5:30 am -midnight Mon thru Sat; 
8:30 am -11 pm Sun. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: lb, 2b. 3a, 3b, 3c, 3d, 4a. 4d, 5, 6e. 7b, 8. 
Rate Protection: 10e, lie, 12e, 13e. 14e, 15a, 18. 
Basic Rates: 20b, 21a, 21b, 21c, 22a, 22b, 23a, 24a, 

25a. 28. 28e, 29a, 29b, 31, 33d. 
Contracta: 40e, 91, 42a, 44a, 94b, 45, 48, 47b, 47e, 

48, 49, 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60a, 80c, 60d, 601, 61b, 

62a. 62b, 82d. 
Cancellation: 70b, 704, 71e. 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective July 1, 1948. (Card No. 1.) 

Rates received June 16, 1958. 
8. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 ti. 26 ti. 52 U. 104 U. 156 U. 312 H. 
1 hour..._. 60.00 57.00 54.00 48.75 44.00 89.50 

1/2 hour...._ 36.00 34.50 32.75 29.50 26.50 23.75 
1/4 hour..._ 24.00 22.75 21.00 18.75 16.75 15.00 

5 minutes 12.00 11.50 10.75 9.50 8.00 7.00 
100 words.._ 6.00 5.75 5.50 5.00 4.50 4.00 

SPRINGFIELD (4 AM; 3 FM) 
Greene County -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KGBX 
1928 

NBC Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 226 8245 0.00 
Springfield Broadcasting Co. 605 Boonville Ave.. 

Springfield, Mo. 65801. Phone 417-889-2822 
STATION'S PROGRAMMING DESCRIPTION 

KGBX: Programmed for adults and young adults. 
FARM: 5-7 am agriculture interviews, markets, 
weather, county agent, news, country and western 
music M -Sat, 7-9 am middle-of-the-road music, news, 
sports, weather, quips, traffic reports. 9-11 am open 
line telephone conversation, discussion. interviews, 
panels, public affairs, swap shop, women's features, 2 
personalities. 11 am -12M air personalities middle-of- 
the-road music, humor, traffic reporte, mobile unit, 
local, regional. national and international news, com- 
mentary, editorials, financial news. Live sports: 
professional baseball, basketball, football, statewide 
football and basketball. Weekends, network continuous 
type broadcasts, middle-of-the-road music, documen- 
taries, religion, weather and fishing news. Contact 
Representative for further details. Recd 10/5/87. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Don C. Dailey. 
Asst Sales Mgr. -William DeLange. 
Program Director -Jerry Higley. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
5.000 w.; 1280 kc. Directional -night only. 
Operating schedule: 5:00 a.m, to midnight. CST. 

4. AGENCY COMMISSION 
15% on time chargea only; no cash diucotmt. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 3a. 3d, 45. 4d. 5, 6a, 76. 8. 
Rate Protection: 10b, lie. 12e, 13e, 14a, 15a. 
Basic Rates: 20h. 2Ia, 22b, 23a, 24a, 24b, 24e. 25e, 

28, 28b, 28e, 29a, 30. 33a. 
Contracts: 90a, 41, 42a. 44b, 45, 46, 47e, 49, 50, 

51a. 
Comb.; Cont. Discounts: 60b, 60e, 82a, 62e. 
Cancellation: 70a, 70d, 71a, 73a, 73b. 
Prod. Services: 89, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective March 1, 1961. 

Rates received January 30, 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 1/4 1 min. 
hr. hr. hr. 

1 time.... 80.00 55.00 32.50 
13 times.. 77.50 50.00 30.00 
26 times.. 75.00 45.00 27.50 
52 times.. 70.00 40.00 25.00 

104 times.. 67.50 37.50 22.50 
156 times.. 62.50 35.00 20.00 
260 times.. 60.00 32.50 18.50 

7. PACKAGE PLANS 
1 -MINUTE SATURATION PLAN 

(Consecutive weeks) 
Per week: 5 ti. 10 ti 15 U. 20 ti. 

1 week 9.00 8.50 8.00 7.50 
4 weeks 8.55 8.10 7.80 7.15 

13 weeks 8.10 7.65 7.20 6.75 6.30 
26 weeks 7.65 7.25 6.80 6.40 5.95 
39 weeks 7.20 6.80 8.40 6.00 5.60 
02 weeks 6.75 6.40 6.00 5.65 5.25 
30 or 30 seconds -80% of applicable 1 -minute rate. 
IO seconds -50% of applicable 1 -minute rate. 

min. 
18.00 
17.00 
16.00 
15.00 
14.00 
13.00 
12.00 

or leu 
11.00 
10.50 
10.00 

9.50 
9.00 
8.00 
7.00 

25 U. 
7.00 
6.85 

KICK 
1949 

Media Code 4 226 8330 0.00 
Kickapoo Prairie Broadeeettng Co., Inc.. 610 College 

St., Springfield, Mo. 85806. Phone 417-869-1561. 
I. PERSONNEL 

General Manager -Robert Vinyard. 
Program Director -Jim Stanley. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

MISSOURI 
3. FACILITIES 

1,000 w. days. 250 w. nights; 1340 kg. 
Non -directional. 

Operating schedule: 24 hours daily. CST. 
4. AGENCY COMMISSION 

15% on time only: no cash discount. 
5. GENERAL ADVERTISING See ended regulations 

General: 2e, 2b, 3e, 3b, 3c, 3d, 9a, 5, 6e, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15b. 
Basic Rates: 20e, 21e, 21c, 21d, 22a, 22b, 23e, 24b, 

25a, 26, 28e, 29e, 32b. 
Contracts: 40a, 49a, 45, 48, 48, 50, Sia, 51b. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 801, 61b, 62d. 
Cancellation: 710, 72, 73e, 73b. 
Prod. Services: 80, 81, 82. 
Member: The Magic Circle Network. 

TIME RATES 
Rates effective September 1, 1964. 

Rates received August 28, 1984. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti......._....__..........._- 5.50 156 ti 4.25 
26 t( 5.00 208 ti 4.00 
52 ti 4.75 260 ti 3.75 
104 ti 4.50 
20/30 seconds -80% of the applicable 1 -minute rate; 
minimum 2.50. 
10 -seconds -50% of the applicable 1 -minute rate; 
minimum 2.50. 

7, PACKAGE PLANS 
1 MINUTE SATURATION PLAN 

10 or more in 1 day, 1 -minute or less. best time 
available. ea .._..__..__ _... 3.00 

8. PROGRAM TIME RATES 
59 min 29 min 19 min 5 min 

1 ti 65.00 39.00 23.00 13.00 
28 ti 62.00 37.00 22.50 12.50 
52 ti 59.00 35.00 21.50 12.00 
104 ti 56.00 33.00 20.50 11.50 
158 ti 50.00 29.00 18.50 10.50 
208 ti 44.00 25.00 18.50 9.50 
260 ti 38.00 21.00 14.50 8.50 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

Co-sponsorship plan, minimum of 4 Drivetimea. 
10 30 -sec spots per day. ea 3.00 

ROUND ROBIN NEWS 
(Co-sponsorship Plan) 

1 -min spot in 1 of 3 10 -min newscasts between 7 and 
7:30 am. 
PER WK: 3t1 Ot1 
Ea 4.20 3.90 
Round Robin News. 30 -sec spot, ea _. 3.50 3.25 

KTTS KTTS-FM 
1941 1948 

CBS Radio Network 

The Eastman Station 

Subscriber to the NAB Radio Code 
Media Cade 4 226 8415 9.00 
Independent Broadcasting Co., Box 1716. S.S.B., 411 

S. Jefferson, Springfield, Mo. 65805. Phone 417- 
065-8614. 

KITS: Programmed for general interest of young 
adults and adults 18-49. 
NEWS: 15 min newscasts 7 em, 7:30 am, noon, 6 
pm, 10 pm, other on hour newscasts 10 min, national 
network, local news or both. US Weather Bureau 
reports 8:25 am, 4:30 pm. Meteorologist reports 5:25 
pm. 5 min local or national network features on halt 
hour. MUSIC: middle-of-the-road plus ahowtunea and 
big band. 5:30-6:30 pm national and local news. 
weather, sports and business information. SPORTS: 
AFL and network college football plus heavy local 
schedule of high school football and basketball Con- 
tact Representative for further details. Recd 5/1/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -G. Pearson Ward. 
Station Manager -Jerry Sweeney. 
Sales Manager Jack Lloyd. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 8:00 am -midnight weekdays; 7:00 
am -midnight Sun. CST. 
FM FACILITIES 
ERP 10,130 w.; 94.7 me. 
Antenne ht. -659 ft. shove average terrain. 

4. AGENCY COMMISSION 
15/0: monthly. 

5, GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 4e, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b. 
Basic Rates: 20a, 220, 22b, 23a, 24a, 29b, 25a, 26. 

28b, 29a. 
Contracte: 40e, 42b, 45, 46. 47a. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 01h, 62b. 
Cancellation: 70e, 70e, 710. 73a. 
Affiliated with CBS and Eastman Radio Networks. 
FM operated in conjunction with AM except 9:00 am - 
10:00 pm daily. 

TIME RATES 
Rates effective June 1, 1963. (Card No. 5.) 

Card received June 5. 1963. 
Class A-8:30-9:00 em and 4:30-7:00 pm. 
Class B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min () 1 min () 
1 ti 11.00 9.00 104 ti 8.50 5.00 
28 ti 10.00 7.00 156 ti. 8.00 4.50 
52 ti 9.50 6.00 260 ti _.._. 6.00 4.00 

CLASS B 
1 II 8.00 7.00 104 ti 6.50 4.00 
26 ti 7.50 6.00 158 ti 6.00 3.50 
52 ti 7.00 5.00 260 ti._.._..__ 5.00 3.00 () 30 or 20 seconds. 
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MISSOURI 
Springfield --K T T S, K T T S-FM-Cont'd 

All announcements (except Weekly Saturation Plan 
Rates) are combinable for frequency discounts. 
10 -second announcements -50% of applicable 1 -minute 
rate. 
10 -second announcements pre-emptlble by announce- 
ments of longer duration. 
Minimum wkly ached of 6 1 -min spots 6am-12mid 
Mon -Sun necessary to maintain consec wk advertising. 

7. PACKAGE PLANS 
CLASS A 

PER WK: 1 min ('I 1 min (') 
o plan 8.50 6.00 25 plan ..... 6.00 4.00 
10 plan 8.00 5.50 30 plan 5.50 3.50 
15 plan 7.50 5.00 50 plan 5.00 3.00 
20 plan.......... 7.00 4.50 

CLASS B 
S plan 6.50 5.00 25 plan. 4.50 3.00 
IO plan 6.00 4.50 30 plan 4.00 2.50 
15 plan 5.50 4.00 50 plan 3.50 2.00 
20 plan 5.00 3.50 

1'1 30 or 20 seconds. 
Weekly Saturation Plan rates do not combine for fre- 
quency discount. 

6. PROGRAM TIME RATES 
CLASS A 

I hr 1/2 hr 1/4 hr 5 min 
I ti ._..._.._._.._... 70.00 40.00 25.00 20.00 

38.00 23.00 18.00 
52 ti ......... ________ 60.00 35.00 22.00 16.00 
104 ti _ _ 55.00 30.00 21.00 14.00 
156 ti. _._....... 50.00 28.00 20.00 12.00 
260 ti _.._-....._..._.. 45.00 26.00 19.00 10.00 

CLASS B 
30.00 18.00 15.00 

26 ti - _... 48.00 28.00 17.00 13.00 
52 ti 45.00 25.00 16.00 11.00 
104 ti ..............._ _..._._..._ 40.00 23.00 15.00 10.00 
156 ti ...._ _ 35.00 20.00 14.00 9.07 
260 ti ............... _...._.._ ....... _.. 30.00 18.00 12.00 8.00 

KTXR (FM) 
1962 

R A B 
Media Code 4 226 8500 8.00 
Stereo Broadcasting, Inc., Box 1102 S.S.B., 807 

Empire Bldg., Springfield, Mo. University 2-3751. 
STATION'S PROGRAMMING DESCRIPTION 

KTXR(lt'M): Programmed for general interest, ori - 
ended primarily to adulte and young adults. 
MUSIC 90%: featuring current selling general pop- 
ular music, film and ehowtunes, standards, and mid- 
dle-of-the-road. plus 8 hours per week classical. 
NEWS 20%: 5 min news and weathercaet every 80 
min including local, AP national and international, 
and weather. COMMERCIAL POLICY: 8 total min- 
utes maximum in 60 minute segment'. Contact Rep- 
resentative for further details. Rec'd 2/5/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Kenneth E. Meyer. 
Engineer -U. W. George. 

2. REPRESENTATIVES 
Herbert E. Oroskin & Co. 

3. FACILITIES 
ERP 6.129 w.; 101.5 mc. 
Operating schedule: 6-1 am. CST. 
Antenna ht.: 255 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3h, 4h. 4d, 5, 6a. 7b, 8. 
Rate Protection: lob, 1lb, 12b, 13b, 14b. 
Basic Rates: 201, 22a, 23a, 24a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a, 42b, 45, 46, 47a. 48. 
Comb.; Cont. Discounts: 60a, 61a. 61b, 61e. 62b. 

62e. 
Cancellation: 70a. 70e, 71a. 73a. 
Member: The Groskln Group, 

TIME RATES 
Rates effective April 1. 1964. 

Rateo received October 15, 1962. 
6. SPOT ANNOUNCEMENTS 

(1 -minuta) 
1 ti..._._.__.. 6.00 125 ti 5 00 
15 ti 5.75 250 ti 4 75 
30 ti._ 5.50 500 ti 4 50 
60 ti 6.25 

8. PROGRAM TIME RATES 

I ti 1 
42 

hr 
00 

1/2 hr 5 min 
31.50 15.00 

15 ii 40 00 
00 

30.00 14.50 
30 ti 38 28.50 14.00 
60 ti 36 00 27.50 13.00 
125 ti 34 00 

00 
26.00 12.00 

250 ti 33 24.50 11.50 
500 ti 31 00 23.50 11.00 

10. SPECIAL FEATURES 
News service charge, per newscast. 12.00. 
Weathercasta: Direct weather bureau wire. Per 
eeatiserca,t, 8.00. 

KWTO 
1933 

American Information Network 
115 

Media Code 4 226 8585 9.00 
Ozark, Broadcasting Co., 1121 8. Glenstone, Spring- 

field. Mo. 65804. Phone 417-862-4422. 
STATION'S PROGRAMMING DESCRIPTION 

KWTO: Programmed for general interest of entire 
family. 
Local or network news each hour. FARM: service 
programs, market reports, agriculture interviews 8 
times daily. Air personalities. MUSIC: general popu- 
lar 7-11 am, 3-5:45 pm, 7-8 pm. Country and 

western 5-7 am, 11 am -12:30 pm, 2:30-3 pm & 
8-11 pm. SPORTS: local fishing news 5 min. 15 min 
sportscast daily. Local college play-by-play basketball 
and football. at home and away, including tourna- 
ments. University football, network 'ports. Contact 
Representative for further details. Rec'd 1/29/68. 

I. PERSONNEL 
Pres. & Oen'i Mgr. -R D. rooter. 
Vice-Pres. & Ain't Mgr. -Leslie L. Kennon. 
Program Director -Jim Kendrick. 

2. REPRESENTATIVES 
Bavalli/Gatea. Inc. 

3. FACILITIES 
5,000 w.; 580 ke. Directional -night only. 
Operating schedule: 5:00 am -11:00 pm weekday'; 6:30 
am -11:00 pm Stun. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, Sa, 3d, 4h, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 1113. 12h, 13b. 14b. 
Basic Rates: 20b, 21a, 22a, 22h, 24b, 24c, 29a. 
Contracts: 40a, 41, 44a, 45, 46, 47a, 50, 51a. 
Comb.; Cont. Discounts: 60b, 601. 
Cancellation: 71a, 72, 73a. 
Prod. Service,: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
Elf 8/1/68 -Reed 6/24/68. 

A -Dally 5:59 am -7:29 pm. 
B -Dally 5-5:59 am & 7:30-11 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

Ix 26x 52x 104x I56x 260x 312x 
1 min 20.00 19.00 18.00 17.00 16.00 15.00 14.00 
20/30 sec 16.00 15.00 14.00 13.00 12.00 11.50 11.00 

CLASS B 
1 min. 16.00 15.50 15.00 14.00 13.00 12.00 11.00 
20/30 sec 12.00 11.40 10.80 10.20 9.80 9.00 8.40 ID's available on frequency portion of card at 60% 
of applicable 1 -min. May not be combined with min- 
ute and/or 30 -sec spots to earn frequency discount for 
either. 

7. PACKAGE PLANS 
AA -Mon thru Sat 6.8:30 am. 
A -Daily 8:30 am -7:29 pm; Sun 8-8:30 am. 
B -Daily 5-5:59 am & 7:30-11 pm. 

CLASS AA 
PER WK: 10t1 15 ti 20tí 
1 min 14.00 13.00 12.00 
20/30 sec 11.00 10.40 9.60 

CLASS A 
1 min 13.00 12.00 11.00 
20/30 sec 10.40 9.60 8.80 

CLASS B 
1 min 11.00 10.00 9.00 
20/30 see- 8.80 8.00 7.20 
ID's available on plan rates at 60% of 1 -min. May 
not be combined with minute or 30 -sec spots to earn 
frequency discount for either. 

8. PROGRAM TIME RATES 
CLASS A 

Ix 26x 52x 104x 156x 260x 312x 
1 hr.... 120.00 114.00 108.00 102.00 96.00 90.00 84.00 
1/2 hr 72.00 88.00 64.00 61.00 58.00 55.00 52.00 
1/9 hr 48.00 45.00 42.00 39.00 38.00 33.00 30.00 
10 min 38.00 34.00 32.00 30.00 28.00 26.00 24.00 
5 min 30.00 28.00 26.00 24.00 22.00 21.00 20.00 

CLASS B 
1 hr.... 98.00 91.00 86.00 81.00 78.00 71.00 8600 
1/2 hr 58.00 55.00 52,00 49.00 46.00 43.00 40.00 
1/4 hr 38.00 36.00 34.00 32.00 30.00 29.00 Y8.00 
10 min 28.00 26.50 25.00 23.50 22.00 20.50 19.00 
5 min 24.00 23.00 22.00 21.00 20.00 19.00 18.00 

K W T O -FM 
1967 

\'.113 

Media Code 4 226 8586 7.00 
Ozarks Broadcasting Co., Box 907, 1121 S. Glen - 

stone, Springfield, Mo. 65804. Phone 417-862-4422. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -R. D. Foster. 
Vice-Pres. & Ass't Mgr. -Leslie L. Kennon. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
ERP 100,000 w.; 98.7 mc. Stereo. 
Operating schedule: 6 am -midnight Sun thru Sat. 
CST. 
Antenna ht.: 291 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent. Payable by 10th of month. 

5. GENERAL ADVERTISING Sea coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3d, 4h, 4d, 5, 6b, 7b. 8. 
Rate Protection: 1013, llb, 12h, 13b, 14b. 
Basic Rates: 20h, 2114 226, 24h, 24c, 25a, 29a. 
Contracts: 40a, 41, 44a, 43. 46. 47a, 50, 51a. 
Comb.; Cont. DLcounta: 60b, 60i. 
Cancellation: 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with American FM Network. 

TIME RATES 
ER 11./1/67-Rec'd 11/1/67. 

6. SPOT ANNOUNCEMENTS 
la 26x 52x 156x 260x 312x 

1 min 6.00 5.75 5.50 5.00 4.76 4.60 
20/30 sec..._ 4.80 4.55 4.30 4.00 3.80 3.50 

7. PACKAGE PLANS 
WEEKLY SATURATION PLAN 

PER WK: IO ti 15 ti 20 tI 25 01 304- 
1 min _ 5.00 4.50 4.00 3.75 3.50 
20/30 sec 4.00 3.75 3.50 3.25 3.00 
ID's: 60% of applicable frequency on plan rates. 

8. PROGRAM TIME RATES 
1x 26x 52x 

1 hr ........ 60.00 57.00 54.00 
1/2 hr _. 36.00 33.00 30.00 
1/4 hr 24.00 22.00 21.00 
10 min. _ 18.00 16.00 15.00 
5 min 15.00 14.00 13.00 

I56x 
51.00 
28.00 
20.00 
14.00 
12.00 

260x SI2x 
48.00 45.00 
26.00 24.00 
19.00 18.00 
13.00 12.00 
11.50 11.00 

SULLIVAN 
Franklin County -Map Location G-4 

See SRDS consumer market map and data at beginning 
of the State. 

KTU I 
66 

Media Code 4 226 8625 3.00 
Meramec Valley Broadcasting Co., Box 151, Sullivan, 

Mo. 83080. Phone 314-488-4100. 
I. PERSONNEL 

Pres. & Sales Mgr. -Glynn J. Rice. 
General Manager -Jerry W. Scantlan. 
Station Manager -Charles Strauser. 

3. FACILITIES 
1,000 w.; 1560 kv. Non -directional. 
500 w. pre -sunrise. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% time only. Payable 10th of following month. 

6. GENERAL ADVERTISING See Boded regulations 
General: 2a, 2h, 3a, 3b, Sc, 3d, 4a, 4d, 5, 6a, 7h, 8. 
Rate Protection: 106. 11e, 12a, 13a, 14a, 15a, 15h. 
Basic Rates: 20h, 21a, 21h, 21d, 22b, 23a, 23h, 24a, 

24b, 24c. 26, 28h, 28c, 30, 31. 32h, 33a. 
Contracts: 40b, 4213, 42d. 45, 46, 47a, 48, 49, 51a, 

51b, 51c. 
Comb.; Cont. Discounts: 60a, 60e. 
Cancellation: 70d, 71a, 73a, 73h. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER ..._....... Rec'd 8/14/67. 
6. SPOT ANNOUNCEMENTS 

312x 260x I56x 78x 52x 26x Ix 
30 sec 2.00 2.50 2.75 3.00 3.25 3.50 3.75 
1 min 2.75 3.00 3.25 3.50 3.75 4.00 4.25 

8. PROGRAM TIME RATES 
312x 260x 156x 78x 52x 26x lx 

5 min 4.50 5.00 5.50 6.00 6.50 7.00 7.50 
1/4 hr 7.50 8.50 9.50 10.50 11.50 12.50 13.50 
1/2 hr 12.50 13.50 14.50 16.50 17.50 18.50 19.50 

1 hr 20.50 22.50 24.50 26.50 28.50 30.50 32.50 

THAYER 
Oregon County -Map Location G-7 

See SRDS consumer market map and data at begin - 
:lung of the State. 

KALM 
1953 

Media Code 4 228 8670 9.00 
KALM, Box 15, North Huy. 63, Thayer, Mo. 65574. 

I. PERSONNEL 
General Manager-Carlle Hamilton. 
News Director -John M. Deldiker. 
Program Director -Barbara Vestal. 

2. REPRESENTATIVES 
Springfield, Mo. -M. Richard Bradley, 1718 Meadow - 

mere. 
Magic Circle Time Sales. 

3. FACILITIES 
1.000 w. days 1290 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

S. GENERAL ADVERTISING See coded regulations 
General: 4a, 5, 6a. 
Rate Protection: 10a, Ila, 12a, 13a, 14a. 
Basic Rates: 22b, 23a, 2413. 28e, 29a. 
Contracts: 40a, 47a. 
Comb.; Cont. Discounts: Bob, 60k, 61a, 62e. 
Member: Magio Circle Network. 

TIME RATES 
ER Rec'd 5/2/68. 

6. SPOT ANNOUNCEMENTS 
60x I25x 250x 

1 min 2.80 2.60 2.40 
8. PROGRAM TIME RATES 

1 hr 
60 x. ..... _.._...... _ .......... _.._ 32.00 
125 z......._... ....... _.._.._.._ 28.00 
250 z 24.00 

TRENTON 

I/2hrl/4hrl0ml" 
18.00 11.00 7.50 
16.00 9.75 6.50 
15.00 8.50 5.50 

Grundy County -Map Location D-2 
See SRDS consumer market map and data at begin- 
ning of the State. 

KTTN 
1955 

N.1 n 

Subseriber te oho NAB Radio Code 
Media Coda 4 226 8755 8.00 
Luehrs Broadcasting Company, 804 Main St.. 

Trenton. Mo. 64683. Phone 816-359-2261. 
I. PERSONNEL 

General Manager -Marvin E. Luehrs. 
Commercial Manager -Robert P. Dennis. 

3. FACILITIES 
500 w. days; 1600 ke. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15% on net station time only: no each dlseounL 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 213. 3a. 313, 3d, 5, 6a, 7h, 8. 
Rate Protection: 10b, 11h, 13b, 14b, 15h. 
Basic Rates: 20a, 21a. 21h, 21e, 21d. 22a, 23a, 23h, 

24h, 26, 28a. 28c, 29a. 
Contracts: 40a, 42b, 44a, 45. 46, 47a, 48. 49. 50, 51a. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 61a, 61b. 
Cancellation: 70a, 70c, 71a, 73a, 73h. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Elf 6/1/88-Rec'd 7/2/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 see 

1 ti 6.10 4.30 104 ti 4.85 3.30 
13 ti 5.85 4.10 156 ti 4.60 3.10 
28 ti 5.60 3.90 260 tL 4.35 2.90 
39 ti 5.35 3.70 312 ti. .._.. ..... _ 4.10 2.70 
52 ü 5.10 3.50 

7. PACKAGE PLANS 
SATURATION RATES 

(Used in 1 week) 
IO ti 20 ti 30 t1 40tí 

1 min 2.95 2.85 2.75 2.65 
30 sec 2.20 2.10 2.00 1.90 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 min 

1 z..._.._.._......_.._..___ 40.00 25.00 18.00 10.00 
13 x..._..._._._.._.._.._.._._- 38.00 24.00 17.25 9.50 
26 x..._ 36.00 23.00 16.50 9.00 
39 z........... _. ...... ________ 34.00 22.00 15.75 8.50 
52 z..._ 32.00 21.00 15.00 8.00 
104 z 30.00 20.00 14.25 7.50 
156 z 28.00 19.00 13.50 7.00 
260 z 26.00 18.00 12.75 6.50 
312 x 24.00 17.00 12.00 6.00 

UNION (1 AM; 1 FM) 
Franklin County -Map Location G-4 

See SUDS consumer market map and data at begin- 
ning of the State. 

KLPW 
1954 

Media Code 4 226 8840 8.00 
Franklin County Broadcasting Co., Inc.. P. O. Box 

72, Union, Mo. 63084. Phone 314-583-5155. 
Other Studios -RFD 2, Washington, Mo. Beverly 

9-3355. 

I. PERSONNEL 
President -Lea Ware. 
General Manager -Frank Lohmeyer. 

2. REPRESENTATIVES 
Continental Radio Sales. 

S. FACILITIES 
1,000 w. days: 1220 ke. Non -directional. 
Operating schedule: Sunrise -local sunset CST. 
Partial simulant operation. SImuleast 12:15 pm -local 
sunset Sun and apeeiai event,. For non -simulcast 
facilities see KLPW-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 36, 4a, 5, 6a, 8. 
Rate Protection: 1013. 11b, 12h. 13h, 14h. 
Basle Rates: 20a. 22a. 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 45, 46. 47a, 48. 
Comb.: Cont. Diacounta: 60b, 61a, 62b. 
Cancellation: 70a, 70c, 71b. 73a. 
Member: Magic Circle Network. 

TIME RATES 
ER 7/1/68 -Reed 6/21/68. 

8. SPOT ANNOUNCEMENTS 
ix 13x 26: 52x 78x I566 260x 312x 

1 min 5.50 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
30 sec 9.40 4,00 3.80 3.60 3.40 3.20 3.00 2.80 

7. PACKAGE PLANS 
1220 MERCHANDISING PLAN 

PER WK: 10 t íßtí 20tí 30ti SOti 
60 sec 55.00 67.50 80.00 105.00 150.00 
30 sea.._.._.._.._.._ 44.00 64.00 84.00 84.00 120.00 

S. PROGRAM TIME RATES 
1/2 hr 1/4 he 5 min 

__ 1 x ......_. 36.00 20.00 10.50 
13 x 32.00 18.00 9.50 
26 z 30.00 17.00 9.00 
52 x... ..... ..................... _.._.._.._ 28.00 16.00 8.50 
78 x 26.00 15.00 8.00 
156 ......._......_ .................. ..... 24.00 14.00 7.50 
260 z 22.00 13.00 7.00 
312 x..._ 20.00 12.00 6.50 

KLPW-FM 
1968 

Media Code 4 226 8842 4.00 
Franklin County Broadcasting Co., Inc., Box 72, 

Union, Mo. 63084. Phone 314-583-5155. 

I. PERSONNEL 
Mgr., Chief Engr. & Sales Mgr. -Frank Lohmeyer. 
Program Director -John Emmons. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
ERP 2,100 w.: 101.7 mc. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht.: 340 ft. above average terrain. 
Partial simulcast operation. Operated separately full 
time Mon thru Sat; 6 am -12:15 pm Sun. For simul- 
cast facilities see LPV/. 

4. AGENCY COMMISSION 
15/0 time and talent; payable monthly, 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, la, 4a, 4d, 5, 8. 
Rate Protection: 10a, Ila, 12a, 13a, 14a. 
Basic Rates: 20a, 2113. 21d. 22h, 23a. 24h, 25a, 26, 

28h, 29a, 30, 33a. 
Contracts: 40a. 41a. 4213, 45, 46, 47a, 48, 49, 51a. 
Comb.; Cont. Discounts: 60h, 601, 61h. 62d. 
Cancellations: 7013, 713á, 71a. 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
EH 7/1/68 -Reed 6/28/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 78x I56x 260x 312: 

1 min 4.00 3.75 3.50 3.25 3.00 2.75 2.50 2.25 
30 sec 2.20 2.10 1.95 1.80 1.65 1.50 1.40 1.25 

8. PROGRAM TIME RATES 
1/2 hr 

1 z _...._... 20.00 
13 z...........___.._..._- _._.._.._. 19.00 

52 z 17.00 
78 z _.._.._ _ 16.00 
156 z ...... _. ..... _.._...__ .............._.._._ 15.00 
260 z 14.00 
312 x 13.00 

1/4 hr 5 min 
15.00 7.50 
13.00 7.00 
12.00 6.50 
11.00 6.00 
10.00 5.50 
9.00 5.00 
8.00 4.50 
7.00 4.00 
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WARRENSBURG 
Johnson County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KOKO 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 226 8925 7.00 
Johnson County Broadcasters, Inc., Warreneburg, Mo. 

64093. Phone 747-9191. 
I. PERSONNEL 

Preisdent-Avid G. Tucker. 
General Manager -Jim McCollum. 
Business Manager -Gladys Brown. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 5:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING Sea ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d, 4a, 4d, 5, 6a, 7b. 8. 
Rate Protection: 10g. llg. 12a, 13g, 14a, 16. 
Basic hates: 20b. 21a, 22b, 23a, 24b, 24c, 25e, 26, 

28b, 28c, 30. 
Contracts: 92b, 42d, 44a, 94b, 45, 46, 47e. 48. 51e, 

51c. 
Comb.; Cont. Discounts: 60d, 60e. 601, 61a, 61b, 

62d. 
Cancellation: 70a, 70c, 71a, 72. 
Prod. Services: 80, 82. 
Member: Magic Circle Network. 

TIME RATES 
Ratea effective May I, 1963. 

Rates received March 21. 1963. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
I ti 4.00 109 ti. 
13 ti. 3.85 156 ti. 
26 ti. 3.65 260 tl. 
52 ti 3.35 500 ti 

7. PACKAGE PLANS 
WEEKLY SATURATION PLAN 

10ti 20 t1 30t1 50 ti 
1 min _. ...... __. _ 4.00 3.85 3.50 3.35 
30 sec..._ ...... _....._ 3.00 2.75 2.65 2.50 
10 sec 2.00 1.85 1.75 1.65 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 

1 ti 50.00 26.65 18.00 14.00 
13 ti. _. .... _._ 99.50 26.00 15.65 12.00 
28 ti. _ 48.00 25.00 15.30 10.85 
52 ti. _ 46.00 24.85 14.35 10.00 
104 tl..._.._.._-.._._ 42.00 22.65 12.85 9.35 
156 ti..._ - 40.00 21.85 10.85 9.00 
260 ti 37.00 20.65 10.00 8.65 
500 ti 33.00 17.35 9.35 8.00 

WARRENTON 

- 2.70 
2.55 
2.35 - 2.00 

75 ti 
2.70 
2.05 
1.35 

5 min 
10.85 

8.00 
7.65 
7.35 
6.00 
5.65 
5.30 
4.65 

Warren County -Map Location G-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

KWRE 
1948 

Media Code 4 226 9010 7.00 
Kasper Broadcasting Company of Missouri, Box 220, 

Warrenton. Mo. 63383. Phone 314-456-3311. 
Sales Offices: 
St. Charles -516 Clay St. Randolph 4-6622. 
Washington, Mo. -112 Oak St. Beverly 9-4211. 
Troy -351 Moore. Lakeview 8-4025. 

I. PERSONNEL 
President -Vernon Kasper. 
General Manager -Edward W. Moynahan. 

3. FACILITIES 
1.000 w. days; 730 kc. Non-directlonaL 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL RATE POLICY 
Member: Magic Circle Network. 

TIME RATES 
Rates effective February I, 1982. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
Clara "AA" -Sign -on to 9:00 a.m., noon to 1:00 p.m. 
and 4:00 p.m. to 6:00 p.m. 
Clue "A" -All other times. 

CLASS "AA" 
1/2 hr. 1/9 hr. 5 min. 1 min. 30 sec. 

1 time.... 55.00 35.00 15.00 7.00 5.50 
26 times.. 53.00 33.00 14.50 6.75 5.25 
52 times.. 51.00 31.00 14.00 6.50 5.00 

109 times_ 49.00 29.00 13.50 6.25 4.76 
158 times_ 97.00 27.00 13.00 6.00 4.50 
260 times.. 95.00 25.00 12.50 5.75 4.25 
312 times.. 93.00 23.00 12.00 5.50 4.00 

CLASS "A" 
1 time.... 50.00 30.00 12.50 6.50 

28 times.. 48.00 28.00 12.00 6.25 
52 times.. 96.00 26.00 11.50 6.00 

104 times.. 94.00 24.00 11.00 5.75 
156 times.. 42.00 22.00 10.50 5.50 
260 times.. 90.00 20.00 10.00 5.25 
312 times.. 38.00 18.00 9.50 5.00 

7. PACKAGE PLANS 
WEEKLY SATURATION PLAN 

1 min. 30 sec. 10 sea 
10 times._.. 6.50 3.75 2.90 
20 times_..- 6.25 3.50 2.80 
30 times_. 6.00 3.25 2.70 
40 times...-. 5.75 3.00 2.60 
50 times 5.50 2.75 2.60 

10. SPECIAL FEATURES 
Newscasts: 5 minutes et :55, 5 minutes (local) at :25. 
"Local News Roundup" -12:25 p.m. to 12:40 p.m. 
and 9:25 p.m. to 4:40 p.m. Monday through Friday. 
Full sponsorship, per program. eaeb 15.00 
Co-sponsorship, Per program, each.. 10.00 
Weathercasts: 30 seconds following newscasts. 
1 -minute announcement. each _ 8.00 

5.00 
4.75 
4.50 
4.25 
4.00 
3.75 
8.50 

WAYNESVILLE (1 AM; 2 FM) 
Pulaski County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KFBD(FM) 
I964 

©AF MO 
Subscriber to the NAB Radio Cede 

Media Code 4 226 9095 8.00 
Fred Brlesacher, Jr., Box 2B, Rt. No. 2, Waynes- 

ville, Mo. 65583. Phone 314-336-4600. 
I. PERSONNEL 

Station Mgr. & Chief Engineer -Fred Brlesacher, Jr. 
Program Director -Jo Anne Do Anglo. 

3. FACILITIES 
ERP 3.000 w.; 97.7 me.. 
Operating schedule: 5:00 am -midnight daily. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3d. 4a, 5. 7a. 
Rate Protection: 10e. 11a, 12a, 13a. 15b. 
Basic Rates: 21s, 21e. 240. 25a, 33b. 
Contracts: 40e. 42b, 44a, 51a. 
Cancellation: 73b. 
Prod. Services: 82. 

TIME RATES 
Eft Itec'd 9/29/68. 

6. SPOT ANNOUNCEMENTS 
20 see SO see 40 see 1 min 

350 t .- 1.00 1.25 1.50 1.80 
250 . 1.20 1.95 1.70 2.00 
100 1.30 1.60 1.90 2.20 
60 1.40 1.75 2.10 2.50 

7. PACKAGE PLANS 
WKLY: 10ti 20t1 55ti 
1 min. 30 50 70 
DAILY: 5ti 10tí 
1 min _.... 12.50 20.00 

10. SPECIAL FEATURES 
NEWS 

5 min 110 min 1/4 hr 
Ea 4.50 6.50 8.50 

KJ PW 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 226 9180 8.00 
South Central Broadcasters. Ine.. Box 518, Waynes- 

ville, Mo 65583. Phone 314-336-4913. 
I. PERSONNEL 

President --John B. Mahaffey. 
General Manager -Donald E. Coates. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
1.000 w. days; 1,390 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a, 2b, la. 3d, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11e, 12e, 13c, 140, 16. 
Basin Rates: 20b. 21a, 21d, 22a, 22b, 23a, 24b, 250, 

26, 28a, 28e, 29a. 
Contracts: 40e. 41, 44b. 45. 46. 47a, 49, 50, 51a. 

51b. 
Comb.; Cont. Discounts: 60b. 601. 61a, 61b, 62d. 
Cancellation: 70a, 70e. 71a. 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
ER 5/1/68 -Reed 7/5/68. 

6. SPOT ANNOUNCEMENTS 
Ix 260 52x 156x 365x 500x 

1 min 6.00 5.50 5.00 4.00 3.00 2.75 
30 sec 9.50 4.00 3.50 2.50 2.00 1.75 

8. PROGRAM TIME RATES 
I0 26x 52x 

1 hr 50.00 45.00 40.00 
1/2 hr 90.00 35.00 25.00 
1/4 hr 25.00 20.00 15.00 12.00 10.00 
10 min. 18.00 15.00 12.00 9.50 7.50 
5 min 12.00 10.00 8.50 7.00 5.50 

156x 365x 

KJ PW-FM 
1968 

Media Code 4 226 9182 4.00 
South Central Broadcasters, Inc., Box 518, Waynes- 

ville, Mo. 65583. Phone 314-336-4913. 
I. PERSONNEL 

President -John B. Mahaffey. 
General Manager -Donald E. Coates. 

2. REPRESENTATIVES 
Sava1R/Gates Inc. 

3. FACILITIES 
ERP 1,000 w.; 102.3 me. Stereo. 
Operating schedule: 5:15-12:15 am. CST. 
Antenna ht.: 475 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING Bea Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3d. 4a, 4d, 5. 6e. 7b, 8. 
Rate Protection: 10e, 11c, 12e, 13e, 14c, 16. 
Basic Ratee: 20b, 21a, 21d, 22a, 22b, 23a, 29b, 25a. 

28. 28a, 28e. 29a. 
Contracts: 40e. 41, 99b, 45, 46. 47e, 49, 50. 51a, S1b. 
Comb. Cont. Discounts: 606, 601, 610, 815. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
ER 5/1/88-Rec'd 7/5/68. 

9. PARTICIPATING PROGRAMS 
IGM Sovereign programming of Music with Master, 
The Dell) Show and The Rod Hume Show. 
Advertiser credited with sponsorship of entire segment 
with 3 -minutes of commercial continuity time in- 
cluded. Sponsorship or each segment advances 1/2 
hour each succeeding broadcast day. 
PER WK EA: 1/2 hr 
Plan A-7 days Sun-SaL.._.........._......-.._._-.._..... 5.00 
Plan B-4 days Sun, Tues, Thurs. Fri...._-_...._... 5.50 
Plan C-3 days Mon, Wed, Sat. ..... 6.00 

MISSOURI 

WEST PLAINS (1 AM; 1 FM) 
Howell County -Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KWPM 
1847 

Media Code 4 226 9265 7.00 
Robert F. Neathery, Abe Taylor Blvd., West Plains, 

Mo. 65775. 
I. PERSONNEL 

Owner -Robert E. Neathery. 
Station Manager -Laurel Thompson. 

2. REPRESENTATIVES 
Missouri -M. Richard Bradley, 1718 Meadºwmere, 

Springfield, Mo. 
Magic Circle Time Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 
Operating schedule: 5:00 a.m. to 11:00 p.m. 

4. AGENCY COMMISSION 
159 ne rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 5, 6a. 
Rate Protection: 10a, 11a, 12e. 13a, 14a. 
Basie Rates: 22b, 23a, 24b, 28c, 29a. 
Contracts: 40e, 47a. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 62e. 
FM programmed separately from AM 8 am -4 Om; 
simulcast 5-8 am and 4-11 pm. 
Member: Magic Circle Network. 

TIME RATES 
Rates effective 

Rates received December 18, 1961. 
8. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 
hr. hr. hr. min. min. Spate 

60 times._. 32.00 18.00 11.00 7.50 4.00 2.86 
125 times.._ 28.00 16.00 9.75 6.50 5.75 2.80 
250 times.... 24.00 15.00 8.50 5.50 3.50 2.40 

K W P M -FM 
1951 

Media Code 4 226 9266 5.00 
Robert F. Neathery, Abe Taylor Blvd., West Plaine, 

Mo. 65775. 
I. PERSONNEL 

Owner -Robert F. Neathery. 
Station Manager -Laurel Thompson. 

2. REPRESENTATIVES 
Missouri -M. Richard Bradley, 1718 Meedowmere, 

Springfield, Mo. 
3. FACILITIES 

ERP 39,000 w. (hertz), 39,000 w. (vert.) : 93.9 me. 
Operating schedule: Separate programming 8 am -4 
pm; simulcasts with AM after 4 pm. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 5. Sa. 
Rate Protection: 10e. lia, 12a, 13a, 14e. 
Basic Rates: 22b, 23a, 24b, 29a. 
Contracte: 90a. 47a. 
Comb.: Cont. Discounts: 60b, 60k, 61a. 82e. 
FM programmed separately from AM 8 am -4 pm; 
simulcast 5-8 am & 4-11 Dm. 

TIME RATES 
Rates effective April 1, 1953. 
Ratee received June 20, 1980. 

8. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

IO times_ 14.00 8.00 5.00 3.00 2.00 
50 times.. 13.00 7.50 3.50 2.75 1.75 

100 times.. 12.00 7.00 8.00 2.50 1.50 

WILLOW SPRINGS 
Howell County -Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KUKU 
1957 

Media Code 4 226 9350 7.00 
Robert F. Neathery & Robert Neathery, Jr., Box 

250, Willow Springs, Mo. 85587. 
Other studio: Mountain View, Mo. 

I. PERSONNEL 
Owners -Robert F. Neathery & Robert Neathery, Jr. 
Station Manager -Robert Neathery, Jr. 

2. REPRESENTATIVES 
Springfield, Mo. -M. Richard Bradley, 1718 Meadow - 

mere. 
Magic Circle Timo Sales. 

3. FACILITIES 
1,000 w. days; 1330 he. 
Operating schedule: Sunrise to local sunset. 

4. AGENCY COMMISSION 
15%. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 9a. 
Basic Ratee: 22b, 28e, 29a. 
Contracts: 47a. 
Comb.; Cont. Discounts: 61a, 61b, 62b. 62e. 
Member: Magic Circle Network. 

TIME RATES 
Eff Reed 4/29/68. 

8. SPOT ANNOUNCEMENTS 
1 min. open. 1.70 10 per day... 

7. PACKAGE PLANS 
ANY COMBINATION -10 PER DAY 

30 sec 1.15 10 sec... 
8. PROGRAM TIME RATES 

I hr 1/2 hr I/4hr 10 min 5 
60 z 32.00 18.00 11.00 7.50 4 
125 z 28.00 16.00 9.75 6.50 3 
250 z 29.00 15.00 8.50 5.50 3 

1.50 

.80 

min 
.00 
.75 
.50 

For busy media buyers: 

MORE INFORMATION 

IN LESS TIME 

For half a century of publishing a 

basic service for the people who ex- 

ercise advertising's media buying 

function, SRDS has learned a lot 

about the information that buyers of 

media want and need. And one of 

their needs is Service -Ads. 

The agency media director, space 

buyer, account man, and advertising 

manager, all want to know what 

they're buying. It's impossible to 

keep all the information they need in 

their media files, and they can't afford 

to waste time or make errors. When 

they're looking for information, they 

want information -fast! Consequent- 

ly they need complete -information ads. 

SRDS catalogs are current and 

timely. The Service -Ads are not 
"puffs"; they are as concise and to 

the point as you would have them. 
They are up-to-date qualitative data 

about media to aid you in your com- 

parisons and selections. 

Service -Ads and the regular listings 

offer a "double exposure." The regu- 

lar listings give the quantitative data 
while the Service -Ads give the needed 

information relative to editorial 
trends, current market trends, circu- 

lation and distribution, and other 

qualitative data which may not be in 

the regular listings. Service -Ads work 

with the regular listings -they give 

you the information you need, when 

you need it. 

Use the Service -Ads in SRDS 

G12B-2/6 
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CAUTION page numbers break here 

No pages are missing! 

Should you detect a break in the continuity of page numbers between 
this page and the succeeding one, you need not be concerned. There 

have been no pages omitted-only page numbers. The break in page 
numbers is the result of a production procedure designed to step up 

the production of Spot Radio Rates and Data, so it will reach you 
at the earliest possible moment after its forms close. 

Similar breaks in page numbers will occur at about this point in future 
issues. It will not indicate that any pages are missing. 

We think you will agree that the contents and the cutting of production 
time of Spot Radio Rates and Data are far more important to 
you than maintaining the continuity of page numbers. 

Note that, in this issue, the first page after number 520 is page number 551. 

520 

520 Spot Rodio Stations November 1, 1968 



CHANGE 
BULLETIN 
Oct. 22, 1968 Number 69 

SUPPLEMENT TO 

spot radio 
rates and data 

use with issues dated 

Oct. 1, 1968 
and 

Nov. 1, 1968 

Latest available Rates and Dota. (R) 

NEW LISTING 

ALABAMA -Andalusia 
WAAO 

1966 
Companion Broadcasting Service, Inc., Box 987, 

Brantley Hwy., Andalusia, Ala. 36420. Phone 905- 
222-1166. 

1. PERSONNEL 
General Manager -Jim Williams. 
Program Director -Jimmy Scofield. 
11 -omen's Director -Betty Williams. 

3. FACILITIES 
1,000 w, days; 1530 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 1h, 2a, 3a, 4a, 5, 60. 7h. 8. 
Rate Protection: 10e, 11e. 1.2e, 13e, 14e, 15h, 16. 
Basic Rates: 20b, 21a, 22a, 23a, 24e, 25s, 26, 28h, 

2tlb. 30. 
Contracts: 40a, 46. 
I'rod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Etr 8/1/66 -Reed 10/11/68. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x 
1 min 2.00 1.80 1.50 1.30 
30 see. flat 1.10 (minimum 10). 

8. PROGRAM TIME RATES 
Ix 26x 52x I04x 

1/2 hr 18.00 16.09 14.50 14.00 
1/4 hr 10.00 9.00 7.50 8.50 
5 min 5.50 4.75 4.00 3.50 

9. PARTICIPATING PROGRAMS 
Local Live --8:45-8:15 am 3.25 

ARKANSAS -Fort Smith 

KFSA 
TIME RATES 

No. 6 EH 10/1/68 -Reed 10/11/88. 
AA -Mon thru Sat 7-9 am. 3-6 pm. 
A -All other times. 

(This listing continued on next column) 

If you have to lend your copy of SRDS (or borrow someone's) you are depriving yourself of 
rate information that should be on your desk at all times. Additional subscriptions will end 
inconvenience and time loss. Send your order to SRDS circulation deportment -TODAY -your 
PERSONAL copy can be on your desk within one week. NO CHARGE is made for basic 
listings of media and/or their representatives in SRDS publications. 

7. PACKAGE PLANS 
(Must he used within 7 consecutive days) 

I MIN: 6ti 12 ti 18t1 24t1 
AA 8 7 6 5 
A 7 6 5 4 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

CONSECUTIVE WEEKS DISCOUNTS 
13 wk: 12 ti rate. 5.2 wk: 24 ti rate. 
26 wk: 18 ti rate. 

NEW LISTING i 
ARKANSAS -Texarkana 
TEXAS -Texarkana 

KA DO (FM) 
1968 

TEXARKANA, ARK. 
RADO Radio, Box 53, Texarkana, Ark. 75501. Phone 

501-773-5791. 
I. PERSONNEL 

General Manager- Floyd Bell. 
Commercial Manager -O. T. Mabray. 
I'rogram Director -James Berry. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 

3. FACILITIES 
ERP 3.000 w.; 107.1 mc. Non -directional. 
Operating schedule. 6 ant -11 pm. ('ST. 
Antenna ht.: 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2h, 30, 3b, 3e, 3d, la, 4d, 5, 

6a, 7h, 8. 
Rate Protection: 10h. 1111. 12b, 13h, 14h, 15a, 15h. 
Basic Rates: 200. 20h. 21a, 21h, 21d, 22b, 24b, 24c, 

250, 26, 27, 28a, 29a, 29b, 33b. 
Contracts: 40a, 41, 42a, 42e. 43, 44b, 45, 46, 47a, 

48, 50, 51e. 
Comb.; Cont. Discounts: 60a. 60e, 601, 61a, 82a, 62d. 
Cans eltation: 70a, 70e. 71a, 73a, 73b. 
Prod. Services: 80, 81. 8.2. 
AM Facilities: RATA. 

TIME RATES 
Elf 8/1/68 -Reed 10/9/68. 

6. SPOT ANNOUNCEMENTS 
Ix 280 52x 184x 260x 

1 min 4.00 3.50 3.00 2.75 2.50 
30 see 3.00 2.50 2.25 2.00 1.75 

7. PACKAGE PLANS 
ROS 

PER WK: 10 t 20t130t1 
1 min 30 54. 72 
30 Her 25 40 54 

8. PROGRAM TIME RATES 
lx 

1/2 hr 20 
1/4 hr 15 
5 min 8 

NEW LISTING i 
CALIFORNIA -Stockton 

KJAX (FM) 

20x 52x 
18 15 
14 12 

7 6 

1968 
Joseph (.ample Stations. Inc., 110 N. El Dorado St., 

Stockton. Calif. 9520.2. ['hone 209-948-9232. 
I. PERSONNEL 

l'resident--Ort J. Lofthua. 
Sales Manager -.tack E. Mitchell. 

2. REPRESENTATIVES 
MrGavren-(]wild-l'GW Radio, Inc. 

3. FACILITIES 
ERI' 3.000 w. (boric.), :L000 w. (vert.) ; 99.3 mc, 
Operating schedule: 6 am -midnight. PST. 
Antenna ht.: 186 ft. above average terrain. 

4. AGENCY COMMISSION 
15'l. 

5. GENERAL ADVERTISING See coded regulations 
See KJOY listing for coolest regulations. 
AM facilities: KJOY. 

TIME RATES 
Ely 0/15/68 -Reed 10/9/68. 

AA -Mun thru Fri 5-11 pm; Sat & Sun 9 ant -11 pm. 
A -All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WK, EA: 3ti 7t1 14 ti 21 ti 28ti 
1 min 8.00 7.50 7.00 6.50 6.00 
30 sec 

_ 
7.00 6.50 6.00 5.50 5.00 

('LASS A 
1 min 6.00 5.50 5.00 4.50 4.00 
30 see 5.00 4.50 4.00 3.50 3.00 

CONSECUTIVE WEEK DISCOUNTS 
26 wk --10% 52 wk -15% 
Must be signed for In advance to earn discounts. 
AA and A spots may he combined to earn discount. 

COLORADO -Denver 
K DKO 
LITTLETON 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 11/1/68 -Reed 10/14/68. 
AA -Mon thru Sat 8-10 am; Mon thru Fri 3:30-6 
pm. 
A -All other times. 
B -Midnight -5:30 am. Rates on request. 

6. SPOT ANNOUNCEMENTS 
YRLY: I min 30 sec 10 see 
1000 x (min. 80 per month) 6.00 4.50 3.00 
2000 x (min. 160 per month) 5.00 3.75 2.75 
Short rate applicable on bulk contracts. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: Open IO ti 20 ti 30 ti 40 ti 50 ti 
1 min 14.00 13.00 12.00 10.00 9.00 8.00 
30 sec____ - 10.50 9.75 9.00 7.50 6.75 6.00 
10 sec 7.00 6.50 8.00 5.00 4.50 4.00 

CLASS A 
1 min 10.00 9.00 8.00 7.00 6.50 
30 sec 7.50 6.75 6.00 5.25 4.90 
10 sec 5.00 4.50 4.00 3.75 3.25 

FREQUENCY DISCOUNTS 
8 wk -10% 
AA and A may he combined for frequency. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

A A Sun all day 50 30 20 
10. SPECIAL FEATURES 

5 -MINUTE NEWSCASTS 
PER WK. EA: Open 3 ti 6 ti 12 tI 
13 wk minimum 15.00 13.50 12.00 10.00 

COLORADO -Longmont 
K LMO 

TIME RATES 
EO' Reed 10/10/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 156x 260x 312x 

1 ntin 8.00 7.50 7.00 6.50 6.00 5.50 
30 sec 6.50 6.00 5.75 5.50 5.00 4.75 

7. PACKAGE PLANS 
PER WK: 6tl 12 ti I8 ti 24t1 30t1 
1 min 7.50 7.00 6.50 6.00 5.75 

FLORIDA -Lakeland 

500x 
5.00 
4.00 

36 tI 
5.50 

WWAB 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Err 10/1/68 -Reed 10/11/68. 

6. SPOT ANNOUNCEMENTS I min 30 sec 15 sec 
1 x 5.00 4.00 3.00 
13 x 4.80 3.80 2.80 
26 x 4.75 3.75 2.75 
52 x 9.50 3.50 2.50 
104 x 4.00 3.00 2.00 
156 L 3.75 2.75 1.75 
260 x 3.50 2.50 1.50 
312 x 3.25 2.25 1.25 
520 x 2.75 2.00 1.00 
1000 x 2.25 1.50 .75 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr I hr 

1 x 9.00 18.00 30.00 95.00 
13 x 8.80 17.75 29.00 94.00 
26 x 8.70 17.50 28.00 43.00 
5.2 x 8.60 17.00 27.00 42.00 
104 x ..............._..._..._._ 8.00 18.50 26.00 41.00 
156 x 7.50 18.00 25.00 90.00 
260 x 7.00 15.00 24.00 39.00 
312 x 6.50 14.00 23.00 38.00 
520 x 6.00 13.00 21.00 36.00 
1000 x 5.00 10.00 ........ ..._... 

FLORIDA -Miami -Miami Beach 

WINZ 
MIAMI 

7. PACKAGE PLANS 
D1IIVETIME SPECIALS 

1 MINUTE 
l'ER WK IOTATING, MON THRU SAT: 
10 ti (5 ti 6-10 am & 5 ti 3-7 pm) 260 
20 ti (10 ti 6-10 am & 10 ti 3-7 pm) ... _ 900 

HOUSEWIFE SPECIALS 
(Mon thru Sat 10 am -3 pm) 

PER WK ROTATING: 
15 ti 270 25 ti 375 
Drivetime and Housewife specials combine only with 
each other. They do not combine with face of card 
rates or Weekly Circulations I'lans. Flat ratea no 
further discounts. Drívetime and Housewife specials 
are offered on a preemptible basis at station's dis- 
cretion ter a full rate card advertiser. 
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FLORIDA -Miami -Miami Beach 

W O C N -FM 
MIAMI BEACH 

2. REPRESENTATIVES 
McGavren-Guild-1'G\C Radio, Inc. 

TIME RATES 
ER Rec'd 9/26/68. 

AA -Mon thru Fri 6:30-10 am & 4-7 pm. 
A -Mon thru Fri 10 am -4 pm & 7-8 pm; Sat & Sun 
alt dey. 
B -Mon thru Fri 7 pm -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 6x 12x 18x 
1 min 40.00 35.00 32.00 28.00 
30 sec 32.00 28.00 25.60 22.40 
10 sec_ 28.00 24.50 22.40 19.60 

CLASS A 
1 min 30.00 25.00 22.00 18.00 
30 see 24.00 20.00 17.60 14.40 
10 sec 21.00 17.50 15.40 12.60 

CLASS B 
1 min 20.00 18.00 15.00 12.00 
30 sec 16.00 14.40 12.00 9.60 
10 sec 14.00 12.60 10.50 8.40 

FLORIDA -Tampa -St. Petersburg 
WPIN 

ST. PETERSBURG 
NOTE: The call letters of this station hate been 
changed to: 

WWBA 
2. REPRESENTATIVES 

McGavren-Guild-PGW Radio, Inc. 
TIME RATES 

ER Itec'd 9/25/68. 
AA -Mon thru Fri 6:30-10 am & 4-7 pm. 
A -Mon thru Fri 10 ant -4 pm & 7-8 pm; Sat & Sun all day. 
B -Mon thru Fri 7 pm -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

In 6x 12x 18x 
I min 25.00 24.00 21.00 18.00 
30 sec 20.00 19.20 16.90 15.90 
10 sec 17.00 16.20 13.90 12.40 

CLASS A 
1 min 20.00 19.00 16.00 13.00 
30 sec 16.00 15.20 12.80 10.40 
10 sec 13.00 12.20 9.80 7.40 

CLASS B 
1 min. 15.00 14.00 12.00 10.00 
30 sec 12.00 11.20 8.60 8.00 
10 sec 9.00 8.20 5.60 5.00 

FLORIDA -Tampa -St. Petersburg 
W P I N -FM 
ST. PETERSBURG 

NOTE: The call letters of this station have been changed to: 

W W B A -FM 
2. REPRESENTATIVES 

McGavren-Guild-POW Radio. Inc. 
TIME RATES 

Rates are identical to WWBA. See that listing. 

GEORGIA -Cumming 
WSNE 

TIME RATES 
ER Ree'd 10/14/88. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 5tl 
1 min 5.00 4.00 
30 sec 
10 see: 50% of 1 -min. 

4.00 3.20 
8. PROGRAM TIME RATES 

PER WK: I hr 1/2 hr 1/4 hr 5 min 
1 ti 80 35 25 10 

3 ti (') 31 22 9 
45 28 18 8 

5 tL.._ 40 25 15 , (') 52.50. 
DISCOUNTS 

52 wk -15% (programs only). 

HAWAII -Honolulu 
KCCN 

7. PACKAGE PLANS 
PERSONALITY PLAN I 

(The Lucky Luck Morning Show -Mon thru 
Sat 5:30-10 am) 

PERSONALITY PLAN II 
The Tree House Bob Afternoon Show -Mon 

thru Sat 3-6 pm) 
PERSONALITY PLAN IV 

(Lucky Luck -5:30-10 am, Doug Mossman- 
naon-3 pea, Big Joe -10 am -coon. Tree House Bob -3-8 pm, Music of Hawaii -6-10 pm Mon 

thru Sat) 
PERSONALITY PLAN V 

(Lucky Luck -5:30-10 am, Doug Moseman- 
noon-3 pm, Big Joe -10 am -noon, Tree House 

Bob -3.6 pm Mon thru Sat) 

PERSONALITY PLAN VI 
(Lucky Luck -5:30-10 am, Tree House Bob - 

3 -6 pm) 
alternating with 

(Big Joe - 10 am -noon & Doug Mossman - 
noon -3 pm Mon thru Sat) 

NEW LISTING '- 
ILLINOIS -Carbondale 

WC IL -FM 
1968 

Paul F. McRoy, Drawer 801, 211 W. Main St., 
Carbondale, Ill. 62901. Phone 818-457-8114. 

I. PERSONNEL 
Mgr. & Sales Mgr. -Paul F. McRoy. 
Program Director -Paul H. McRoy. 

2. REPRESENTATIVES 
Contact station direct. 

9. FACILITIES 
ERP 28,000 w. (horde.), 28.000 w. (vert.); 101.5 me. 
Stereo. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht.: 310 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -midnight. For simulcast facilities see WCIL. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
See W('IL listing for coded regulations. 
Affiliated with American Contemporary Network. 

TIME RATES 

Rates are identical to W('IL. See that listing. 

ILLINOIS -Morris 
W RM I (FM) 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 9/15/87-Rec'd 10/14/68. 
6. SPOT ANNOUNCEMENTS 

PER WK: Iii 6 t 1201 18 ti 24tI 
1 min 5.00 4.74 4.50 4.25 4.00 
30 sec 4.00 :3.75 3.50 3.25 3.00 

CONTRACT DISt't)I'NTS 
13 wk -5 ó 26 wk -1u 52 sak-15 ó 

INDIANA -Indianapolis 
WGEE 

TIME RATES 
AM/FM COMBINATION RATES 

ER 10/1/68-Rec'd 10/14/68. 
AA -Mon thru Fri 6-9:30 am & 3-7 pm. 
A -Mon thru Fri 9:30 am -3 pm: Sat & Sun 6 am - 
7 pot. 
It -Mon thru Sun 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

PER WK, EA: Iti 3tI 10 i 15 ti 2011 
1 xk 20.00 19.50 19.00 18.50 18.00 
4 xk 19.00 18.50 18.00 17.50 17.00 
13 wit 18.00 17.50 17.00 18.50 16.00 
28 ok 17.00 16.50 18.00 15.50 15.00 
39 xk 16.00 15.50 15.00 14.50 14.00 
5.2 oit 15.00 14.50 14.00 13.50 13.00 

30 SECONDS 
1 wk 16.00 15.50 15.00 14.50 14.00 
4 wk 15.00 14.50 14.00 13.50 13.00 
13 wk 14.00 13.50 13.00 19.50 12.00 
26 wk 13.00 12.50 12.00 11.50 11.00 
39 wk 12.00 11.50 11.00 10.50 10.00 
52 wk 11.00 10.50 10.00 9.50 9.00 

CLASS A 
1 MINUTE 

vtk 16.00 15.50 15.00 14.50 14.00 
104- 4 wk 15,00 14.50 14.00 13.50 13.00 
3.00 13 soit 14.00 13.50 13.00 12.50 12.00 
2.40 26 IA 13.00 12.50 12.00 11.50 11.00 

39 mix 19.00 11.50 11.00 10.50 10.00 
52 wk 11.00 10.50 10.00 9.50 9.00 

30 SECONDS 
1 wk 13.00 12.50 12.00 11.50 11.00 
4 wk 12.00 11.50 11.00 10.50 10.00 
13 wk 11.00 10.50 10.00 9.50 9.00 
26 x k 10.00 9.50 9.00 8.50 8.00 
39 wk 9.00 8.50 8.00 7.50 7.00 
52 xk 8.00 7.50 7.00 6.50 6.00 

CLASS B 
1 MINUTE 

1 wk 12.00 11.50 11.00 10.50 10.00 
4 soit 11.50 11.00 10.50 10.00 9.50 
13 wk 11.00 10.50 10.00 9.50 9.00 
26 wk 10.50 10.00 9.50 9.00 8.50 
39 wk 10.00 9.50 9.00 8.50 8.00 
52 wk 9.50 9.00 8.50 8.00 7.50 

30 SECONDS 
1 x -k 10.00 9.50 9.00 8.50 8.00 7.50 
4 ok 9.50 9.00 8.50 8.00 7.50 7.00 
13 ok 9.00 8.50 8.00 7.50 7.00 8.50 
26 xk 8.50 8.00 7.50 7.00 6.50 8.00 
39 wk 8.00 7.50 7.00 8.50 6.00 5.50 
52 wk 7.50 7.00 8.50 8.00 5.50 5.00 4.50 
15 see: 60% of 1 -min. 10 sec: 50% of 1 -min. 
PER YR. BTA MON THRU SUN: 500x I000x 
1 min- 12.00 10.00 
30 sec 9.50 - 8.00 
15 see: 60% of 1 -min. 10 sec: 50% of 1 -min. 
Must he used withln 52 -meek contractual year. 

7. PACKAGE PLANS 
PER WK, MON THRU FRI, I MIN: I wit 4wk 
25 ti (2AA, 2A, 1B) 325 300 
20 tl (2AA, 1A, 1B) 280 280 
15 ti (IAA, 1A, 1B) 195 180 
15 sec: 60% of 1 -min. 10 sec: 50% of 1 -min. 

(This listing continued on next column) (This listing continued on next column) 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

AA 150 90 80 45 30 
A 120 72 48 36 24 
B 100 60 40 30 20 
Spots and programs cannot be combined to earn a 
lox er discount. 

10. SPECIAL FEATURES 
WEATHER/NEWS HEADLINES/PROGRAMETTES 

1 MINUTE 
CLASS AA 

PER WK, EA: 
I wk 4 wk 13 wk 26 wk 39 wk 52 wk 

1 ti 23.00 22.00 21.00 20.00 19.00 18.00 
5 ti 22.00 21.00 20.00 19.00 18.00 17.00 
10 ti 21.00 20.00 19.00 18.00 17.00 16.00 
15 ti 20.00 19.00 18.00 17.00 16.00 15.00 

(LASS A 
1 ti 19.00 18.00 17.00 16.00 15.00 14.00 
5 ti 18.00 17.00 16.00 15.00 14.00 13.00 
10 ti 17.00 16.00 15.00 14.00 13.00 12.00 
15 ti 16.00 15.00 14.00 13.00 12.00 11.00 

CLASS B 
1 ti 15.00 14.50 14.00 13.50 13.00 12.50 
5 ti 14.00 13.50 13.00 1.2.50 12.00 11.50 
10 ti 13.00 12.50 12.00 11.50 11.00 10.50 
15 ti 12.00 11.50 11.00 10.50 10.00 9.50 
Includes 1 -minute spot, plus open and close. 

AM only, 80% of above rates. 

INDIANA -Indianapolis 
W G E E -FM 

TIME RATES 

FM only, 60% of AM/FM combination rates. 

MARYLAND -Havre De Grace 
WASA 

7. PACKAGE PLANS 
PER WK, EA: I min 30 see 20 sec 10 see 
15 ti 4.07 3.25 2.85 2.45 
20 ti 3.95 3.16 2.73 2.31 
25 ti 3.80 3.05 2.82 2.17 
30 ti 3.80 2.89 2.52 2.11 
40 ti 3.38 2.72 2.41 2.04 
50 ti 3.23 2.58 2.26 1.03 
60 ti 3.07 2.45 2.15 1.84 
80 ti 2.89 2.31 2.02 1.73 
100 ti 2.72 2.17 1.00 1.63 

NEW LISTING i 
MICHIGAN -Birmingham 

W H F I (FM) 
1958 

Jamar Broadcasting, Inc., Box 404, Birmingham, 
Mich. 48012. Phone 313-588-9494. 

I. PERSONNEL 
25 t1 30 ti Station Manager -Don Bosco, 
17.50 17.00 Sales Manager -Rick Kapnick. 
16.50 16.00 Program Manager -Tom Coleman. 
15.50 15.00 3. FACILITIES 
14.50 14.00 ERP 20,000 w. (horde.), 20,000 w, (vert.); 94.7 mc. 
13.50 13.00 Stereo. 
12..50 12.00 (Operating schedule: . EST. 

Antenna ht.: 270 ft. above average terrain. 
13.50 13.00 4. AGENCY COMMISSION 
12.50 12.00 15/0 time only: 15th of following month. 
11.50 11.00 5. GENERAL ADVERTISING See coded regulations 
10.50 10.00 NAB Radio l'ode Advertising Standards apply. 
9.50 9.00 General: lb, 2a, 3a, 9a, 5, 7b, 8. 
8.50 8.00 Rate Protection: 10h, 11h. 

Basic Rates: 20a, 22a, 23a, 24b, 25a, 28a, 28e. 29a. Contracts: 40a. 42a, 45, 46, 47a. 
13.50 13.00 Comb.; Cont. Discounts: 60f, 6.2b. 
12.50 12.00 Cancellation: 70a, 70c. 73a, 73a. 
11.50 11.00 TIME RATES 
10.50 10.00 NATIONAL AND LOCAL RATES SAME 9.50 9.00 No. 11 ER 7/1/68-Rec'd 10/7/68. 8.50 8.00 6. SPOT ANNOUNCEMENTS 

Ix 25x 50x IOOx 200x 500x 1000x 10.50 10.00 1 min 12.00 11.50 11.00 10.50 9.50 8.00 6.00 9.50 9.00 30 sec 10.00 9.50 9.00 8.50 8.00 6.50 5.00 8.50 8.00 15 sec 8.00 7.50 7.00 6.50 6.00 5.00 4.00 7.50 7.00 7. PACKAGE PLANS 
6.50 6.00 WEEKLY SATURATION PACKAGE 5.50 5.00 40 ti SO ti 70 t1 100 ti 140 ti 

1 min. 8.00 7.50 7.00 6.25 5.00 30 sec 7.00 8.50 6.00 5.25 4.00 
15ROS: sec 

20% discount. 
6.00 5.50 5.00 4.25 3.00 

All spots bought on any one contract may be com- bined for the lowest possible rate. 

9.50 
9.00 
8.50 
8.00 
7.50 
7.00 

9.00 
8.50 
8.00 
7.50 
7.00 
8.50 

7.00 
6.50 
6.00 
5.50 
5.00 

MICHIGAN -Grand Rapids 
WLAV 

2. REPRESENTATIVES 
South, Southwest -Busby, Finch and Woods, Inc. 

MICHIGAN -Grand Rapids 

WLAV-FM 
2. REPRESENTATIVES 

Meeker Radio, Inc. 
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NEVADA -Las Vegas 
KRAM 

TIME RATES 
No. 2 Eff 1/1/68 -Reed 10/10/68. 

9. PARTICIPATING PROGRAMS 
Open Line -10 pm -midnight, 1 min, flat 10.00 

NEW YORK -Ithaca 
WHCU 

NOTE: AVH017 and WHCU-FM are no longer com- 
pletely simulcast. WHCU-FM will now be listed 
separately. 

WHCU-FM 
1947 

Cornell University. 212 E. State St., Ithaca, N. Y. 
14850. Phone 607-272-2345. 

I. PERSONNEL 
General Manager -Don Martin. 
Sales Manager -E. M. Brockway. 
Program Manager -Joseph A. Short. 

3. FACILITIES 
ERP 40,000 w.; 97.3 mc. Stereo. 
Operating schedule: 6-1 am. EST. 
Antenna ht.: 730 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am -noon, 1.5 pm & 6 pm -I am. For simulcast 
facilities see WHCU, 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See \VHCU listing for coded regulations. 
Affiliated with CBS. 

TIME RATES 
Eff 7/11/68-Rec'd 10/11/88. 

6. SPOT ANNOUNCEMENTS 
Ix 28x 52x I56x 3I2x 

1 min 8.00 7.00 8.50 5.75 5.00 
30 sec 5.00 4.50 4.00 3.50 3.00 

10. SPECIAL FEATURES 26x 52x 156x 312x 
5 -min Newscast.-- ........... 10.00 9.00 8.00 7.00 Weather Forecast. 8.00 7.25 6.50 8.00 55 -min block 25.00 _ 20.00 

C.) Participation available. 

NORTH CAROLINA -Eden 
WLOE WLOE-FM 

NOTE: Tho call letters of this station haie been 
changed to: 

WLOE WEAF (FM) 

NORTH DAKOTA -Bismarck 
KBMR 

2. REPRESENTATIVES 
Radio Time Sales. 
Chicago -National Time Sale,. 

NEW LISTING -.- 
NORTH DAKOTA -Minot 

KTYN 
1968 

KTYN Radio, Box 637, Minot, N. D. 58701. Phone 
701-838-0301. 

I. PERSONNEL 
President -Justin Hoberg. 
General Manager -Richard Gehl. 
Sales Manager -Doran Albin. 

2. REPRESENTATIVES 
Chicago. New York -Grant Webb & Company, Inc. 
Minneapolis -Wayne -Evans & Associates, Inc. 

3. FACILITIES 
5,000 w.; 1430 ke. Non -directional. 
Operating schedule: 6 am -local sunset. CRT. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 3a. 4a, 4d, 5, 6a. 
Rate Protection: 10h, 11h, 12h, 13h, 14h. 15a, 15b. 
Basic Rates: 20h, 21a, 21b, 22a, 24b, 24c, 25a, 26, 

27, 28b, 28c, 29a, 32b, 33a. 
Contracts: 40a. 41, 44a, 44b, 45, 48, 50, 51b. 
Comb.; Cont. Discounts: 60b, 60g, 601, 62d. 
Cancellation: 70b, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Sold in combination with KNOX. See that listing 
for discount. 

TIME RATES 
Elf 8/1/68-Rec'd 10/4/88. 

6. SPOT ANNOUNCEMENTS 
Is 13x 265 52x 156x 260x 3I2x 624x 

1 foin 8.75 8.45 8.25 7.75 7.25 6.75 6.50 5.75 
30 sec 5.25 5.10 4.95 4.75 4.55 4.25 4.00 3.65 

(This listing continued on next column) 

7. PACKAGE PLANS 

EA: 
SATURATION PACKAG BT 

50x 250x 
1 min 6.60 5.95 
30 sec 4.00 3.60 

8. PROGRAM TIME RATES 
Ix 26x 52x I56x 260x 

1/2 ..... 55.00 52.00 47.00 44.00 41.00 
1/4 hr....._... 40.00 37.00 34.00 31.00 28.00 
10 min.......... 30.00 28.50 27.00 25.50 24.00 
5 min. 20.00 19.00 18.00 17.00 16.00 

OREGON -Klamath Falls 
KFLW 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 

PENNSYLVANIA -Carlisle 
W I00 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES 

EH 7/1/88-Rec'd 10/11/68. 
6. SPOT ANNOUNCEMENTS 

Ix 26x Six 10Ix 
1 min. 8.50 7.75 7.00 8.25 
30 see 8.00 5.50 5.00 4.50 
10 sec: 50% of 30 -sec. 
Minutes and 30's may be combined for frequency 
discount. 

7. PACKAGE PLANS 
(DRIVE TIME -Mon thru Fri 8-9 am & 4-6 pm) 
PER WK: 
1 min. 
30 sec 

600+ 
4.50 
2.75 

3I2x 
38.00 
25.00 
22.50 
15.00 

1 mia 
30 sec 

8. PROGRAM 
EA: 
1 X. 

14 x..._.._ 
27 x. () 17.50. 

10. SPECIAL FEATURES 

SAME 

25Ix 
5.50 
4.00 

5005 
4.25 
3.00 

35.00 62.50 110.00 142.50 200.00 
25.00 45.00 80.00 100.00 137.50 

(ROS) 
30.00 55.00 100.00 135.00 175.00 
22.50 40.00 70.00 90.00 125.00 

TIME RATES 
I hr 1/2 hr I/4 hr 5 min 
80 60 40 () 
70 50 30 14 
50 35 20 10 

(DRIVE TIME -Mon thru Fri 6-9 am & 4-6 pm) 
5 min news, ea _. 15 

(ROB) 
5 min news, ea....._........___..._...__r.__._..__.......__ 10 

TENNESSEE -Clarksville 
WJZM 
TIME RATES 

No. 12 E0 9/1/68-Rec'd 10/11/68. 
6. SPOT ANNOUNCEMENTS 

Ix 135 26x 52x I56x 
1 min 4.70 4.45 4.25 4.00 3.55 
30 sec ...... 3.55 3.40 3.25 3.10 2.85 
15 sec 1.65 ...._ 

DRIVE TIME 
(6-8:30 am & 3:30-6 pm) 

1 min SO see 15 see 
Add to rates above .50 .35 .20 

9I2x 
2.65 
2.20 
1.55 

TENNESSEE -Nashville 
WLWM(FM) 

NOTE: The call letters of this station have been 
changed to: 

W S M -FM 

TEXAS -Austin 
KHFI 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. AF 10 Eff 11/1/68-Rec'd 10/10/88. 
7. PACKAGE PLANS 

COMBINATION AM & FM 
PER YR: Ix 26x 52x 104x 156x 260x 520x 
PER WK: 9t1 6ti 12 ti 18 ti 24 ti30ti 
1 ...... 18 16 15 13 11 9 7 

SEPARATE AM OR FM 
1 mia.._.._... 10 9 8 7 6 5 4 
20/30 sec: 80% of 1 min. 10 sec: 50% of 1 min. 

8. PROGRAM TIME RATES 
COMBINATION AM & FM 

I hr 1/2 hr 1/4 hr 5 min 
1 wk 100 60 40 22 
52 wk 90 50 35 17 

SEPARATE AM OB FM 
I hr 1/2 hr I/4 hr 5 min 

1 wk. 80 40 25 17 
52 wk. 50 30 20 12 

K H F I -FM 
NOTE: Rates are identical to KHFI. See that list- 
ing. 

TEXAS -Houston 
KLVL 

PASADENA 
TIME RATES 

No. 5 Etf 6/1/68-Rec'd 10/11/88. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x I56x 3I2x 
1 min 10.00 9.50 9.00 8.50 8.00 7.50 
30 sec 7.50 7.13 6.75 6.38 6.00 5.63 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 156x 9I2x 

1 hr.... 62.50 58.75 56.25 53.13 50.00 48.88 
1/2 hr 35.63 33.75 31.88 30.00 28.13 26.25 
1/4 hr 23.75 22.50 21.25 20.00 18.75 17.50 
5 min 15.00 14.25 13.50 12.75 12.00 11.25 

312- 
969x 
7.00 
5.25 
312. 
363x 

43.75 
24.38 
15.00 
10.50 

TEXAS -Odessa 
KRIG 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Eff 10/1/88-Rec'd 10/10/68. 
AA -8 am -7 pm. B-7 pm -midnight & midnight -6 am. Rates on re- 
quest. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 52x 104x 260x 5005 
1 min. 6.00 5.00 4.30 3.75 3.30 
30 sec.....-... ........... _ 5.00 4.30 3.50 3.10 2.75 
20 sea...._.._ ............... 4.30 3.50 3.10 2.75 2.35 
10 see 2.15 2.15 2.15 2.15 2.15 

7. PACKAGE PLANS 
CLASS AA 

PER W K: 10 ti 
(Minimum of weeks)1 

ti 20 ti 90 ti 
1 min 4.30 4.00 3.75 3.30 
30 sec 3.50 3.30 3.10 2.75 
10 sec, flat 2.15 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 52x 1045 260x 500x 
1/4 hr 34 28 24 (1 17 
5 min 14 12 10 9 8 

(') 20.40. 

NEW LISTING i 
UTAH -Salt Lake City 

K R S P -FM 
1968 

SALT LAKE CITY 
Holiday Broadcasting Co., 1130 West 5200 S., Salt 

Lake City, Utah 84107. Phone 801-282-5541. 
I. PERSONNEL 

General Manager -Ralph J. Carlson. 
Sales Manager -Merl Draper. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
ERP 100,000 w.; 100.5 mc. Stereo. 
Operating schedule: 24 hours daily. MST. 
Antenna ht.. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 

6a, 7a, 8. 
Rate Protection: 10e, 11c, 12g, 13g, 14g, 15b. 
Basic Rates: 20b, 21b, 21e, 21d, 22a. 22b, 23a, 23h, 

24a, 24b, 24e, 26, 27, 28e. 29a, 29b, 30, 31, 33a. 
Contracte: 41, 42a, 42e, 44b, 45, 48, 47a, 47e, 48, 

49, 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60c, 60e, 60f, 80h, 801, 

61a, 61b, 61e, 62a, 62b, 82e, 62d. 
Cancellation: 70a, 70b, 70e, 70d, 71a. 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
ER Recd 10/10/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x I56x 365x 

1 min. 5.00 4.80 4.45 4.15 
30 sec ....... .................._.._...._... 3.50 3.35 3.15 2.95 
10 sec 1.90 1.80 1.65 1.55 

7. PACKAGE PLANS -Per Wk- -Per Mo - 
IO ti 30 ti 50 tl 100 ti ISO ti 300 ti 

1 min. ...... 4.50 4.25 4.00 3.80 3.55 3.30 
30 sec..... ....... 3.25 3.05 2.80 2.65 2.50 2.30 
10 sec 1.80 1.70 1.60 1.50 1.40 1.25 
PER YR: I min 30 see IO see 
1000 x 3.00 2.00 1.10 

10. SPECIAL FEAURES 
NEWSCASTS 

5 -min, Mon thru Fri, per mo 280 
HEADLINE NEWS 

SPONSORSHIP at :60 15 wk 26 wk 52 wk 
5 min 8.00 7.50 6.00 

Open and 
closing 

ÌinP abilb rds and 1 1 -min commercial, 

2 
0 

min. 8.00 5.00 4.00 
Open and closing billboards and 1 30 -sec commercial. 

WEATHERCASTS 
SPONSORSHIP 
1 1/2 -min 5.25 4.75 3.75 
Open and closing billboards and 1 30 -sec commercial. 

Standard Rate & Data Service makes every effort to 
secure information from reliable sources and to be cor- 
rect in everything it publishes but assumes no liability 
if any inaccuracies are contained herein. 
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CAUTION page numbers break here 

No pages are missing! 

Should you detect a break in the continuity of page numbers between 

this page and the preceding one, you need not be concerned. There 

have been no pages omitted-only page numbers. The break in page 

numbers is the result of a production procedure designed to step up 

the production of Spot Radio Rates and Data, so it will reach you 

at the earliest possible moment after its forms close. 

Similar breaks in page numbers will occur at about this point in future 

issues. It will not indicate that any pages are missing. 

We think you will agree that the contents and the cutting of production 

time of Spot Radio Rates and Data are far more important to 

you than maintaining the continuity of page numbers. 
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MONTANA 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the, 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 1,600 
METRO AREAS Great Falls .... 500 

Billings 200 Total Metros.... 700 

A I B I C I D I E I F I G I H 
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State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Billings -Yellowstone Butte -Silver Bow Great Falls -Cascade Helena -Lewis and Clark Missoula -Missoula 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City IL/1/68 1/1/68 
Metropolitan Area (000) (000) 

-Consumer Spendable 

Per 
Household 

(5) 

lemme Passes- 
ser 
Cars 

1/I/68 
(000) 

Farm 
Popu- 
lotion 

1/1/68 
(000) 

Gross 
Farm 

Income 
1967 

($000) ($000) 

-1967 / Distribution of Families 
8000 5000 8000 10000 15000 
to to to to and 

4999 7992 9999 14999 over 

Total Retail Sales- 
Retail Sales -1967 

By Selected Store Types 

Apparel 
($000) 

Per 
Household 

($000) (5) 
Food 

($000) 

Genera 
Drus Mdse. 

($000) ($000) 

Home 
Furn. 
($000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

MONTANA STATE 
TOTALS 706.3 212.95 1,740,311 8,172 20.6 24.6 19.5 17.4 10.1 1,115,727 5,239 263,869 40,955 101,415 55,767 42,788 228,291 100,834 304.67 79.6 596,215 

BEAVERHEAD C-5 
BIG HORN F-4._.._.._ _ 
BLAINE E-1 _.... 

BROADWATER D-3_..._ 
CARBON E-4... ......... 
CARTER H-4 
CASCADE D -2t 

Great Falls._.._....__._ 
Great Falls 
Metro Area. 

7.5 
9.2 
7.7 
2.8 
6.5 
1.8 

86.5 
66.1 

86.5 

2.46 
2.32 
2.17 

.84 
2.15 
.54 

26.35 
21.18 

26.35 

18,520 
20,548 
1558 
6,324 

18,721 
6,438 

205,629 
160,095 

205,629 

7,528 
8,857 
8,091 
7,529 
8,707 

11,922 
7,804 
7,559 

7,804 

23.7 23.8 18.9 13.5 8.6 
19.4 17.6 17.5 19.7 13.6 
20.6 19.2 17.2 18.1 12.4 
27.2 19.6 15.8 12.9 10.2 
20.8 17.9 17.9 22.2 11.6 
16.2 14.7 14.5 22.5 23.6 
20.5 29.2 20.2 15.0 8.5 

20.5 29.2 20.2 15.0 8.5 

14,225 
15,682 

9,709 
3,972 
9,369 
1,791 

149,771 
140,615 

149,771 

5,783 
6,759 
4,474 
4,729 
4,358 
3,317 
5,684 
6,639 

5,684 

3,043 
4,548 
2,219 
1,004 
2,397 

646 
35,442 
33,784 

35,442 

322 
292 
359 
111 
375 
45 

5,943 
5,779 

5,943 

520 
703 
121 
131 
965 

97 
19,489 
18,802 

19,489 

1,068 
632 
654 
37 

389 
33 

7,624 
7,284 

7,624 

447 
267 
140 
51 

124 

8,700 
8,326 

8,700 

3,053 
2,622 
2,153 

597 
1,142 

166 
33,124 
32,680 

33,124 

1,488 
2,129 

916 
251 
864 
90 

10,281 
9,233 

10,281 

3.38 
3.57 
2.45 
1.32 
3.49 

.79 
36.22 

36.22 

1.3 
2.4 
2.0 

.6 
2.1 
1.1 
2.7 

18,016 
18,444 
15,907 

6,399 
12,588 

8,097 
23,806 

CHOUTEAU D-2...__ 
CUSTER G-4 
DANIELS G-1 
DAWSON H-2 ...... ____ 
DEER LODGE C-4__.__ 
FALLON H-3._...._.._.._ 
FERGUS E -2t 
FLATHEAD B-1 
GALLATIN D-4 
GARFIELD F-2_......._ 
GLACIER C -lt 
GOLDEN VALLEY E-3 
GRANITE B-3_.._.....- 

7.1 
13.4 

3.7 
14.3 
19.1 
3.9 

13.2 
33.8 
28.3 

1.4 
12.9 

1.2 
3.0 

2.14 
4.22 
1.12 
4.05 
5.19 
1.14 
3.98 

10.44 
8.46 

.41 
3.36 
38 
.97 

22,512 
33,589 

7,880 
29,879 
39,613 

8,885 
33,365 
81,592 
65,605 
4,082 

26,843 
2,797 
7,396 

10,520 
7,959 
7,036 
7,378 
7,633 
7,794 
8,383 
7,815 
7,755 
9,956 
7,989 
7,361 
7,625 

15.8 18.9 16.8 21.9 22.1 
22.5 23.3 18.9 16.5 10.0 
22.3 20.0 20.1 18.5 7.6 
22.1 26.1 19.5 15.4 8.5 
28.7 26.3 22.0 14.8 5.6 
22.2 20.8 20.7 19.2 7.4 
19.1 20.8 19.1 20.1 12.0 
20.5 23.8 20.9 18.4 8.7 
20.5 24.8 20.4 17.2 7.8 
16.9 12.7 11.7 19.8 19.7 
19.7 21.7 17.6 15.2 10.8 
22.3 19.6 16.1 14.3 12.2 
23.5 24.3 20.7 18.5 7.2 

8,765 
25,310 

6,301 
18,334 
18,698 

8,281 
26,431 
56,845 
48,394 

2,092 
15,783 

689 
4,401 

4,096 
5,998 
5,626 
4,527 
3,603 
7,264 
6,641 
5,445 
5,720 
5,102 
4,697 
1,813 
4,537 

1,588 
5,960 
1,350 
4,241 
6,486 
1,320 
5,995 

14,135 
11,579 

330 
4,452 

487 
1,476 

425 
957 
186 
491 
558 
216 
891 

2,149 
1,403 

124 
577 

231 

503 
2,479 

109 
1,923 
1,348 

254 
1,864 
6,597 
4,632 

527 
1,161 

84 

147 
1,409 

339 
630 

1,367 
460 

1,596 
2,382 
2,554 

667 

100 

820 
87 

472 
536 
356 
808 

2,639 
1,830 

336 

2,148 
5,129 
1,365 
4,230 
2,724 
2,415 
5,297 

10,805 
6,962 

453 
2,522 

492 

597 
1,885 

458 
1,501 
2,432 

872 
2,443 
4,936 
5,145 

232 
1,479 

82 
543 

3.18 
5.43 
1.56 
5.12 
6.34 
1.95 
5.93 

16.35 
12.41 

.71 
3.78 
.49 

1.34 

2.7 
1.4 

.9 
1.6 

.3 

.9 
2.8 
2.7 
2.8 

.9 
1.1 

.5 

.5 

32,964 
11,733 

7,729 
8,098 
2,023 
5,825 

21,658 
9,118 

19,931 
7,979 
9,115 
3,900 
4,174 

HILL E -lt 
JEFFERSON C-3 
JUDITH BASIN D-3 
LAKE B-2 ........... _.._._ 
LEWIS & CLARK C-2 

Helena ....._. 
LIBERTY D-1._.__.__ 
LINCOLN A-1.... ....... ..... 
McCONE G-2 _ 
MADISON C-4 _ _._ 
MEAGHER D-3_....___. 
MINERAL A-2 __ 
MISSOULA B-3. _. 

Missoula_ ..... _.._ __ 
MUSSELSHELL F-3...._ 
PARK D-4 

21.5 
4.2 
3.1 

11.7 
29.4 
23.9 

3.1 
14.6 

3.3 
3.8 
3.1 
3.3 

50.1 
30.6 

3.3 
13.7 

6.03 
1.07 

.96 
3.48 
9.44 
8.03 

.88 
4.24 

.93 
1.24 

.97 

.98 
15.26 

9.84 
1.06 
4.52 

63,494 
9,543 
8,848 

26,860 
83,344 
63,580 
10,017 
32,103 
6,920 

12,347 
6,818 
8,458 

120,918 
77,464 
12,028 
33,806 

10,530 
8,910 
9,217 
7,718 
8,829 
7,918 

11,383 
7,571 
7,441 
9,957 
7,029 
8,631 
7,924 
7,872 

11,347 
7,479 

17.1 24.8 19.1 17.2 15.8 
19.1 19.3 18.5 19.3 13.7 
18.7 20.0 16.6 19.4 18.5 
21.9 19.9 18.1 19.3 9.1 
15.5 25.4 21.1 21.1 12.6 

19.7 23.5 15.8 16.0 18.2 
24.3 26.2 21.4 16.1 5.5 
19.3 17.5 17.3 17.7 11.6 
16.1 14.7 17.0 25.8 16.3 
26.9 27.2 17.5 11.5 6.4 
20.6 25.6 22.6 18.8 8.8 
21.0 26.5 20.7 16.2 8.5 

13.6 14.7 17.2 27.2 19.2 
22.6 25.3 21.0 16.2 6.7 

27,963 
4,148 
2,661 

14,992 
51,072 
47,303 
4,613 

14,021 
3,175 
5,092 
3,644 
3,675 

90,331 
80,858 
6,219 

19,388 

4,637 
3,877 
2,772 
4,308 
5,410 
5,891 
5,242 
3,307 
3,414 
4,106 
3,757 
3,750 
5,919 
8,217 
5,867 
4,289 

6,322 
1,035 

335 
2,852 

10,539 
10,009 

711 
5,217 

575 
1,311 
1,165 
1,354 

21,303 
19,860 
1,557 
4,720 

1,418 
133 
95 

714 
1,160 

975 
91 

501 
111 
281 

99 
76 

3,379 
3,181 

218 
740 

2,346 
138 
222 
684 

4,091 
3,883 

109 
444 
265 
435 
237 
178 

11,020 
11,030 

171 
1,333 

2,010 

128 
945 

2,868 
2,871 

62 
857 

127 
138 
102 

3,637 
3,448 

100 
892 

989 
61 
27 

112 
2,407 
2,232 

883 
102 

3,532 
3,073 

225 
293 

4,425 
815 
681 

3,447 
11,898 
11,898 

1,003 
2,469 

405 
848 
730 
273 

17,100 
15,722 
1,571 
3,719 

2,781 
382 
372 

2,421 
4,077 
3,156 

253 
1,496 

218 
584 
720 
883 

8,738 
7,450 

704 
2,539 

6.97 
1.76 
1.40 
5.88 

14.95 

1.09 
6.38 
1.28 
2.20 

.96 
1.12 

25.72 

1.75 
6.13 

2.1 
.7 

1.2 
3.3 
1.2 

.5 

.6 
1.6 
1.5 

.5 

.2 
1.2 

.6 
1.3 

26,067 
3,137 

11,892 
11,906 
10,228 

13,792 
1,328 
7,088 

11,321 
5,163 

671 
4,702 

5,021 
8,612 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places on military posts In these counties. 
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State, County, City, Metro Area Data 
MONTANA 

Estimates for: 
STATE 
COOUNTY-Map Loe. 

Metropolitan Area 

Pop/ 
Ì /68 n 

1(000) 

Households 
1/1/68 
(000) 

-Consumer Spendable Income -1967 
% Distribution of Families 
3000 5000 8000 10000 15000 
to to to to and 

($000) (5) 4999 7999 9999 14999 over 

Per 
Household 

-Total Retail Sales - 
Per 

(5000) 
Household 

Retail Sales -1967 

Foo Drug 
(S00ó) (5000) 

By Selected Store Types 
General Home 
Mdse. Apparel Furn. 
($000) ($000) ($000) 

Auto- 
motive 
(5000) 

Service 
Station 
($000) 

Passen- 
ger 

Cars 
1/1/68 
(000) 

Farm 
Popu- 
lation 
I/1/68 
(000) 

Gross 
Farm 

Income 
1967 

($000) 

PETROLEUM F-2 
PHILLIPS F-1 
PONDERA C-1 
POWDER RIVER G-4 
POWELL C-3 
PRAIRIE G-3 
RAVALLI B-4 
RICHLAND H-2 
ROOSEVELT H-1 
ROSEBUD G-3 
SANDERS A-2 
SHERIDAN H-1 
SILVER BOW C-4 

Butte 

STILLWATER E-4 
SWEET GRASS E-4 
TETON C-2 
TOOLE D-1 
TREASURE F-3 
VALLEY G -lt 
WHEATLAND E-3 
WIBAUX H-3 
YELLOWSTONE F-4 

Billings 
Billings Metro Area 

.9 .27 2,277 8,433 
5.3 1.62 13,759 8,493 
8.7 2.36 18,907 8,011 
1.8 .51 7,246 14,208 
7.0 2.03 17,934 8,834 
2.3 .72 5,385 7,479 

10.9 3.51 25,514 7,269 
9.7 2.83 22,220 7,852 

12.7 3.34 24,472 7,327 
5.4 1.52 13,804 9,082 
6.1 2.00 18,660 9,330 
6.3 1.85 14,340 7,751 

46.5 15.47 111,030 7,177 
26.5 9.53 66,235 6,950 

5.7 1.75 13,785 7,877 
2.6 .86 7,960 9,256 
6.3 1.85 20,450 11,054 
8.4 2.35 23,562 10,026 
1.3 .38 2,701 7,108 

20.3 5.55 44,170 7,959 
3.0 .94 8,320 8,851 
1.0 .28 3,077 10,989 

88.6 27.21 227,467 8,360 
60.2 19.16 162,418 8,477 
88.6 27.21 227,467 8,360 

21.1 24.1 21.1 19.5 10.0 
21.3 17.0 17.6 20.8 11.7 
21.8 22.1 16.8 17.4 13.3 
13.0 14.3 14.1 23.1 27.6 
22.9 24.0 21.3 17.6 7.9 
20.8 20.9 17.2 18.6 11.3 
21.8 17.8 16.7 17.7 8.6 
20.5 19.2 18.6 19.4 11.4 
22.8 21.4 17.4 15.0 8.6 
18.8 17.4 17.0 21.4 13.1 
20.8 19.8 19.8 22.5 11.8 
24.4 20.6 18.6 18.0 9.3 
24.5 27.6 18.5 14.8 6.9 

600 
9,755 

12,740 
1,435 
7,566 
3,822 

14,633 
22,807 
22,047 
7,479 
5,677 

11,595 
78,500 
70,106 

2,222 
6,022 
5,398 
2,814 
3,727 
5,308 
4,169 
8,059 
6,601 
4,920 
2,839 
6,268 
5,074 
7,356 

271 
2,110 
2,941 

90 
2,290 

786 
3,676 
4,430 
4,725 
1,951 

655 
2,147 

21,959 
18,907 

301 
532 

68 
455 
78 

427 
654 
631 
108 
271 
500 

3,215 
3,115 

1,065 71 
789 308 
160 48 
271 404 

943 
1,362 

920 
788 

1,329 
510 

7,284 
7,291 

523 
698 
987 
112 

26 
779 

5,953 
5,579 

184 1,373 
281 2,472 

496 

102 1,318 
1,213 

764 
14,949 
14,602 
5,358 

564 

463 
4,779 
4,779 

689 

123 3,430 
596 7,158 

202 
1,195 

835 
134 

779 1,312 
1,125 

726 
1,316 
5,794 
4,321 
1,776 

413 
1,414 
1,627 

.31 
2.21 
3.18 
1.00 
3.28 
2.05 
2.68 
2.83 

19.65 

3.93 
.81 

6.00 
4.46 

.4 
1.7 
2.1 
1.2 

.6 
1.2 
1.2 
2.1 
.3 

1.9 
.7 

2.8 
2.2 

3,295 
13,272 
16,336 
9,257 
6,740 

12,383 
3,347 

11,572 
1,028 

11,255 
6,264 

11,374 
13,999 

23.0 23.1 19.3 19.3 7.7 
17.1 17.4 17.1 23.3 16.4 
15.1 16.8 15.8 22.5 21.9 
18.3 23.7 19.3 19.6 15.7 
19.1 21.3 18.0 20.1 7.3 
21.4 25.1 19.2 16.1 8.4 
19.8 21.2 17.7 18.7 14.6 
18.2 13.5 12.2 26.8 12.8 
18.3 26.9 20.9 18.4 11.4 

18.3 26.9 20.9 18.4 11.4 

6,315 
5,065 
8,867 

10,506 
1,456 

25,024 
3,867 
1,487 

158,647 
128,894 
158,647 

3,609 
5,890 
4,793 
4,471 
3,832 
4,509 
4,114 
5,311 
5,830 
6,727 
5,830 

1,340 
980 

1,730 
2,266 

307 
4,734 

965 
215 

35,607 
28,840 
35,607 

232 
365 
587 
358 

58 
855 
124 

81 
6,384 
3,726 
6,384 

345 
224 
224 
685 
165 

2,053 
298 

16,820 
15,871 
16,820 

240 
252 
129 
390 

1,147 
171 
111 

9,464 
9,127 
9,464 

168 
175 
243 

2,044 600 2.29 
820 898 1.54 

2,269 526 3.14 
1,759 1,448 2.91 

217 58 .49 
974 6,713 2,040 5.74 
232 458 367 1.26 

588 119 .70 
7,496 36,766 12,117 40.81 
6,973 32,213 8,960 
7,496 36,766 12,117 40.81 

1.6 
1.1 
2.5 
1.2 

.6 
2.4 
.3 
.6 

3.1 

11,023 
5,985 

20,009 
14,602 
4,608 

13,889 
5,689 
3,235 

28,621 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 

MONTANA 
See SItDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Intermountain Montana Group 
Intermountain Network 

Comprised of: 
KGHL-Billings KBLL-Helena 
KXXL-Bozeman KGEZ-Kalispell 
KBOW-Butte KILO -Lewistown 
KDBM-Dillon KPRK-Livingston 
KLTZ--Olangow KATL-Miles City 
KMON-Great Falls KYSS-Missoula 

KRBN-Red Lodge 
Rates: See Intermountain Network under Regional 
Radio Networks and Groupe. 

Montana Metro Group 
Intermountain Network 

Comprised of: 
KOHL -Billings KBOW-Butte 
KJION-Great Falls 
Rates: See Intermountain Network under Regional 
Radio Networks and Groups. 

Montana Radio Empire Group 
Western States Radio Empire 

Comprised of: 
KANA-Anaconda KOJM-Havre 
KBMY-Billings KYLT-Missoula 
KBMN-Bozeman KSEN-Shelby 
KARR -Great Falls KVCK-Wolf Point 
Rates: See Western States Radio Empire under Re- 
gional Radio Networks and Groups. 

Silver Dollar Network 
1966 

Comprised of: 
KFBB-Great Falls KOOK -Billings 
KCAP-Helena KXLF-Butte 
KO V O -Missoula 
Media Code 4 227 0150 8.00 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
Seattle, Portland -Art Moore & Assoc., Inc. 
Denver -John L. McGuire & Co. 

4. AGENCY COMMISSION 
15/0 net time; payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3b, 3c, 3d. 4a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15a. 
Basic Rates: 20b, 21a, 21b, 21d, 22a. 23a, 2319. 24b, 

24c, 25a, 26, 28c, 29a, 30, 32h, 33d. 
Contracts: 40a, 41, 92a, 42c. 43, 445, 45, 46. 47e, 

49, 51b, 51c. 
Comb.; Cont. Discounts: 60b, 60c, 60d, 60e, 60f, 60i, 

61c. 62b, 62d. 
Cancellation: 705, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Must be purchased as a group. 

TIME RATES 
No. 5 Elf 3/1/67-Rec'd 3/27/67. 

7. PACKAGE PLANS 
FREQUENCY IMPACT PLAN 

A -Mon thru Sat 7-9:30 am, 11:59 am -1 pm & 4:30- 
7 pm. 
B -All other times. 

CLASS A 
PER WK: 6 ti 12 t1 18 ti 
1 min 24.90 23.40 21.85 
30 sec 19.90 18.75 17.65 
15 sec 12.50 11.70 11.05 

CLASS B 
1 min 20.10 18.75 17.45 
30 sec 16.10 15.15 14.15 
15 sec 10.10 9.45 8.80 

24 ti 
20.50 
18.50 
10.25 

16.20 
13.15 
8.10 

30 tl 
19, 00 
15.40 
955 

15.00 
12. 00 
7.45 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 156e 

1 hr 225.00 220.50 216.00 211.50 207.00 
1/2 hr 135.00 132.30 129.60 128.90 124.20 
1/4 hr 90.00 88.20 86.40 85.10 82.80 
10 min 67.50 67.05 64.80 63.45 62.10 
5 min 45.00 44.10 43.20 42.30 41.40 

KOOK-KFBB 
7. PACKAGE PLANS 

FREQUENCY IMPACT PLAN 
A -Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B -All other times. 

36 ti 
17.45 
14.25 
8.80 

13.75 
11.00 
6.90 

260x 
198.00 
118.80 
79.20 
59.40 
39.60 

CLASS A 
PER WK: 6 ti 12 ti 18 ti 24 ti 30 ti 36 t1 
1 min 5.00 4.70 4.35 4.05 3.75 3.40 
30 sec 4.00 3.75 3.50 3.25 3.00 2.75 
15 sec 2.50 2.35 2.20 2.05 L90 1.70 

CLASS B 
1 min 4.10 3.75 3.40 3.10 2.80 2.50 
30 sec 3.30 3.00 2.70 2.50 2.25 2.00 
15 sec 2.05 1.90 1.70 1.55 1.40 1.25 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 156x 260x 

1 hr 50.00 49.00 48.00 47.00 46.00 44.00 
1/2 hr 30.00 29.40 28.80 28.20 27.60 26.40 
1/4 hr 20.00 19.60 19.20 18.80 18.40 17.60 
10 min 15.00 14.90 14.40 14.10 13.80 13.20 
5 min 10.00 9.80 9.60 9.40 9.20 8.80 

KXLF-KGVO 
7. PACKAGE PLANS 

FREQUENCY IMPACT PLAN 
A -Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B -All other times. 

CLASS A 
PER WK: 6t1 12 ti 18t1 24t1 30 t 
1 min. 5.95 5.60 5.25 4.95 4.60 
30 sec 4.75 4.50 4.25 4.00 3.75 
15 sec 3.00 2.80 2.65 2.45 2.30 

CLASS B 
1 min 4.75 4.50 4.25 4.00 3.75 
30 sec 3.80 3.65 3.50 3.25 3.00 
15 sec 2.40 2.25 2.15 2.00 1.85 

8. PROGRAM TIME RATES 
le 26x 52x 104e 

1 hr 50.00 49.00 48.00 47.00 
1/2 hr 30.00 29.40 28.80 28.20 
1/4 hr... 20.00 19.60 19.20 18.80 
10 min 15.00 14.90 14.40 14.10 
5 min 10.00 9.80 9.60 9.40 

1561 
46.00 
27.60 
18.40 
13.80 

9.20 

KCAP 
7. PACKAGE PLANS 

FREQUENCY IMPACT PLAN 
A -Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B -All other times. 

CLASS A 
PER WK: 6ti 12 ti 18 ti 24 tI 30 tI 
1 min 3.00 2.80 2.65 2.50 2.30 
30 sec 2.40 2.25 2.15 2.00 1.90 
15 sec 1.50 1.40 1.35 1.25 1.15 

CLASS B 
1 min. 2.40 2.25 2.15 2.00 
30 sec 1.90 1.85 1.75 1.65 
15 sec 1.20 1.15 1.10 1.00 

8. PROGRAM TIME RATES 

Ix 26x 52x 104e 
1 hr 25.00 24.50 24.00 23.50 
1/2 hr 15.00 14.70 14.40 14.10 
1/4 hr 10.00 9.80 9.60 9.40 
10 min 7.50 7.45 7.20 7.05 
5 min 5.00 4.90 4.80 4.70 

36 ti 
4.25 
3.50 
2.15 

3.50 
2.80 
1.75 

260x 
44.00 
26.40 
17.60 
13.20 
8.80 

ANACONDA 
Deer Lodge County -Map Location C-4 

See SIDS consumer market map and data at begin- 
ning of the State. 

KANA 
1946 

Media Code 4 227 0300 9.00 
Magicland Broadcasting Co., Box 1180, Anaconda. 

Mont. 59711. 
I. PERSONNEL 

Manager -Rex K. Jensen. 
2. REPRESENTATIVES 

Adam Young -Western States Radio Empire Division. 
Seattle, Portland-Feltis/Dove/Croghan, Inc. 
Denver. Salt Lake -Bob Mx Co.. Inc. 

3. FACILITIES 
1.000 w. days; 580 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. MST. 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 5, 65, 8. 
Rate Protection: 10b, 11b, 12b, 13h, 14b. 
Basic Rates: 20a, 225, 22h, 23a, 24a, 24b. 25a, 

29a, 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 61a, 61h, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with KBS Radio Network. 
Two advertisers sharing programs or announcements. 
15% additional. 3 or more sharing. 25% additional. 
Programs with commercial content exceeding NAB 
standards will be charged "Talk Rate' which is 50% 
above earned rate. 
Member: Western States Radio Empire. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 1/1/66-Rec'd 8/22/66. 
7. PACKAGE PLANS 

PER YR: 52x 104e 156x 260x 312x 
PER WK: 12 wk 18 wk 24 wk 30 wk 
1 min 5.00 4.75 4.50 4.25 4.00 
30 sec 4.00 3.80 3.60 3.40 3.20 
10 sec ID's: 50% of 1 -min. () 6 weeks or less. 

8. PROGRAM TIME RATES 
5 min 

6 per wk or 52 ti 10.00 
12 per wk or 104 ti 9.50 
18 per wk or 158 ti 9.00 
24 per wk or 260 ti 8.50 
1/4 hour -2 times 5 -minute rate. 
1/2 hour -3 times 5 -minute rate. 

BAKER 
Fallon County -Map Location H-3 

See SIDS consumer market map and data at beginning 
of the State. 

KFLN 
1964 

Media Code 4 227 0450 2.00 
Baker Radio Corp., Box 539, Moore Lane, Baker, 

Mont. Phone 406-778-3373. 
36tí I. PERSONNEL 
2.15 President -Eldon Mengel. 
1.75 Gen'l & Station Mgr. -Gary N. Petersen. 
1.10 Sales Manager -Ben Butzlaff. 

2. REPRESENTATIVES 
San Francisco, Los Angeles -Advertising Sales West. 

1.90 1.75 3. FACILITIES 
1.50 1.40 5000 w.; 960 kc. Non -directional. 

.95 .90 Operating schedule: . MST. 
4. AGENCY COMMISSION 

15/2 time; 10th of following month. 
156e 260x 5. GENERAL ADVERTISING See coded regulations 

23.00 22.00 General: 5. 
13.80 13.20 Contracts: 40a. 
9.20 8.80 TIME RATES 
6.90 6.60 Bates effective January 1, 1965. (Card No. 2.) 
4.80 4.40 Card received March 25, 1965. 

6. SPOT ANNOUNCEMENTS 
15 sec 30 sec 1 min 

1 ti._.._....__.._......_._..._.V..___..___ 3.00 5.00 7.50 
l..._ _........_..___..___._ 2.80 4.50 7.00 

5226 

It! 
-._..__.. ._.__._ 2.60 4.25 6.75 

104 tl....._.._.._......_.._.._.._....._......-_. 2.40 4.00 6.50 
156 ti._ ........_.__. 2.20 3.75 6.25 
208 t1 ._.._.._...__...._._... 2.00 3.50 6.00 

312 tt 
2160 tl - 1.80 3.25 5.75 

._.........-_...._. 1.60 3.00 5.50 
624 ti _......_.._.._._.._.._._ 1.40 2.75 5.25 

8. PROGRAM TIME RATES 
5 min 1/4 hr 

1 U.__ ........ 12.50 20.00 
28 ti._.._ 12.00 19.00 
52 ti 11.50 18.00 
104 ti 11.00 17.00 
156 ti..._.._ 10.50 16.00 

5 min 
208 ti..r.._... 10.00 
260 ti_....._... 9.50 
312 ti.-__.. 9.00 
624 ti..___.. 8.50 

1/4 hr 
15.00 
14.00 
13.00 
12.00 

10. SPECIAL FEATURES 
Newscasts: on the hour. Add 33-1/3% to regular 
rates for spot participation in news broadcasts or for 
program sponsorship. 
Time Signals -Add 20% to regular spot rate. 
U. S. Weather Reports -Add 20% to commercial rate 
for one minute -includes both weather report and copy. 

BELGRADE (1 AM; 1 FM) 
Gallatin County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KGVW KGVW-FM 
1959 1963 

Media Code 4 227 0600 2.00 
Christian Enterprises, inc., Rt. 1 H-72. Belgrade. 

Mont. 59714. Phone 587-7603. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Harold L. Erickson. 
Station Manager -Richard Goheen. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
1.000 w.; 630 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. MST. 
FM -ERP 2,900 w.; 98.7 mc. 
Antenna ht.: 195 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4h. 9d, 5, 65, 7h, 8. 
Rate Protection: 10h, 11h, 12h. 13h. 14h, 15b. 
Basic Rates: 20a, 215, 22b, 24e, 25a, 26, 285. 
Contracts: 405, 49a, 44b, 45, 47a. 51h. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 70a, 715, 72, 73h. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Recd 9/29/66. 
6. SPOT ANNOUNCEMENTS 

I min 30 see IO see 
1 z 4.00 3.00 2.00 
13 x 3.50 2.50 1.75 
52 x 2.75 1.90 1.38 
104 x 2.50 1.80 1.25 
156 1 2.25 1.70 1.13 
260 z 2.00 1.60 1.00 
312 x 1.90 1.50 .95 
1000 x 1.70 1.25 .85 
2000 x 1.50 1.00 .75 

8. PROGRAM TIME RATES 
lx 13e 52x 104e 156e 260x 312x 

1 hr 40.00 38.00 .. .. 
1/2 hr 26.00 24.70 2.2.10 20.80 19.80 18.00 16.50 
1/4 hr 19.50 18.50 16.50 15.50 14.50 13.50 12.50 
10 min 12.00 11.40 10.20 9.60 9.00 8.40 7.50 
5 min 8.00 7.50 6.25 5.75 5.25 4.75 4.25 
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MONTANA 

BILLINGS (5 AM; 1 FM) 
Yellowstone County -Map Location F-4 

See SItDS consumer market map and data at begin- 
ning of the State. 

KBMY 
1946 

American Information Network 

Subscriber to the NAB Radio Coda 

Media Code 4 227 0750 5.00 
Billings Broadcasting Co., Box 20316, Billings, Mont. 

59103. Phone 406-259-4586. 

STATION'S PROGRAMMING DESCRIPTION 
KBMY: Programmed for general interest. 
NEWS: network on hour. 15 min local and regional 
news 7 am, 12:30 pm, 5 pm, 10 pm, 6-9 am air per- 
sonalities, general popular middle-of-the-road music, 
news, entertainment. 9 am -2 pm air personalities, 
interviews. community service programs, general 
popular middle-of-the-road music, standards, show - 
tunes. On the spot news reports, weather, stock 
market. 2-5 pm air personalities with general popu- 
lar middle-of-the-road music. 5-8 pm news, sports, 
commentary. general popular music featuring stand- 
ards and showtunes. 8 pm -1 am middle-of-the-road 
general popular music with news on hour. Weekend 
sports, high school and college football, basketball. 
News and community service director. 1 mobile unit. 
Contact Representative for further details. Rec'd 
10/23/67. 

I. PERSONNEL 
Proa. & Gen'l Mgr. -Ken Nybo. 
Commercial Manager -Bernard Lustig. 
Program Director -Tiff Tull). 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Dlvislot 
Denver, Salt Lake -Bob Mix Co., Inc. 
Seattle. Portland-Feltis/Dove/Croghan, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 6-2 am. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 3h, 9a, 4d, 5, 6a, 7h. 
Rate Protection: 10h. 11b. lib, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24h, 25a, 28b, 29a. 
Contracts: 40a, 45. 46. 
Comb.: Cont. Discounts: 80a. 
Cancellation: 71a, 73a. 
Affiliated with American Information Network. 
Member: Western States Radio Empire. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 30/68-Rec'd 10/7/68. 

7. PACKAGE PLANS 
PER YR: 1011x 250x 300x 600x 750x 
PER WK: 12ti 18 ti 24íi 30t1 36ti 
I min 5.40 4.80 4.50 4.20 3.90 
30 sec 3.55 3.15 2.95 2.75 2.55 

8. PROGRAM TIME RATES 
PER YR: 250x 300x 600x 
PER WK: 12 ti 18 ti 30 ti 
5 min 7.20 6.75 6.30 
1/2 hr -3x 5 -rots. 1/4 hr -2x 5 -min. 

KGHL 
1928 

own R A 

Subscriber to the NAB Radio Code 

Media Code 4 227 0900 6.00 

Copper Broadcasting Corp, Box 1657, Billings, Mont. 
59103. Phone 656-1410. 

I. PERSONNEL 
President -George C. Hatch. 
General Manager -Homer K. Peterson. 
Station Manager -Richard Kober. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
5,000 w.; 790 kc. Directional-nlghttlme only. 
Operating schedule: 4 am -midnight. MST. 

4. AGENCY COMMISSION 
15/0 net charges; 10th of month. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 3a, 313, 9a, 9d, 5, 6a, 8. 
Rate Protection: 10h, 11b, 12h. 
Basic Rates: 24h 25a, 29a. 
Contracts: 40e, 45, 48. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 71a. 73a. 
Affiliated with NBC and MBS Radio Networks. 
Member: Intermountain Network. 

TIME RATES 
No. 14 Elf 3/1/64-Rec'd 2/12/64. 

A -Mon thru Sat 6:30-9:30 am, noon -1 pm & 4-7 
pm; Sun noon -3 pm. 
B -All other times. 

7. PACKAGE PLANS 
SATURATION PLAN 

('LASS A 
PER WK: 12 ti 18 ti 24 81 30 tl 36 ti 
1 min 7.80 7.28 6.76 6.24 5.72 
30 sec. 6.29 5.82 5.41 4.99 4.58 
15 sec 3.90 3.64 3.38 3.12 2.86 

CLASS B 
1 min 6.24 5.72 5.20 4.68 4.16 
30 sec 4.99 4.58 4.16 3.74 3.33 
15 sec 3.12 2.86 2.60 2.34 2.08 

KOOK 
1951 

Subscriber to the NAB Radio Code 
Media Code 4 227 1050 9.00 
The Montana Network, Box 2557, 3203 3rd Ave., 

N., Billings, Mont. 59103. Phone 406-252-5611. 
TWX 906-298-7248. 
STATION'S PROGRAMMING DESCRIPTION 

KOOK: Programmed for young adults, 18-39. 
MUSIC: current hits and popular albums 8 am -7 pm, 
rock, folk and current hits 7 pm -12M. NEWS: 7 min 
local, regional, world news every hour on hour. Sporta 
and other features on quarter hour. 9:30-10 am, M- 
F, telephone audience paritcipation and discussion of 
current events. SPORTS: live high school and college 
games. Religion, public affairs Sun 6 am -noon, 
school news 9:15-9:20 pm. Personalities available for 
remotes. COMMERCIAL POLICY 18 minutes per 
hour. 15 minutes product protection. Contact Repre- 
sentative for further details. Recd 9/14/67. 

I. PERSONNEL 
Gen'l & Nat'l Sales Mar. -Cliff Ewing. 
Station Manager -William Refer. 
Program Director -Dan Miller. 

2. REPRESENTATIVES 
John C. Butler Co.. Inc. 
Seattle -Portland -Art Moore & Assoc., Inc. 
Denver -John L. McGuire & Co. 

3. FACILITIES 
5,000 w.; 970 kc. Directional -night only. 
Operating schedule: 6 am -midnight daily. MST. 

4. AGENCY COMMISSION 
15/0 net time only: payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3h, 3c, 3d, 4a, 9d, 5, Ba. 

7h, 8. 
Rate Protection: 10g. Ile. 12g, 13g. 14g, 15a. 
Basic Rates: 20a, 21a. 21h, 22a, 22h, 23a, 2313. 24b. 

24c, 25a, 26, 28a, 28c, 29a, 30. 320, 33d. 
Contracte: 40a. 41, 92b, 42d, 94a, 46, 97a, 99, 51e. 
Comb.: Cont. Discounts: 60b, 60e, 60f, 601, 81e, 62h. 

62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Member: Silver Dollar Network. 

TIME RATES 
No. 8 ER 3/1/67 -Reed 3/27/67. 

7. PACKAGE PLANS 
A -Mon thru Sat 7-9:30 am, 11:59 am -1 pm & 4:30- 
7 pm. 
B -All other times. 

FREQUENCY IMPACT PLANS 
CLASS A 

PER WK: 6 ti 12 t1 18 t1 24 t1 30 tl 36 t1 
1 min 5.90 5.50 5.10 4.75 4.40 4.00 
30 sec 4.70 4.40 4.10 3.80 3.50 3.20 
15 sec 2.95 2.75 2.55 2.40 2.20 2.00 

CLASS B 
1 min 4.80 4.40 4.00 3.85 3.30 
30 sec 3.85 3.50 3.20 2.95 2.65 
15 sec 2.40 2.20 2.00 1.85 1.65 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr IO min 5 min 

1 x 60.00 36.00 24.00 18.00 12.00 
26 x. 58.50 35.30 23.50 17.65 11.75 
52 x. 57.60 34.60 23.00 17.30 11.5(t 
104 x 58.40 33.90 22.50 16.95 11.25 
156 x 55.20 33.20 22.00 16.60 11.00 
260 x 52.80 31.80 21.00 15.90 10.50 

KOYN 
1955 

Alan Torbet 
Associates, Inc. 

+tall 

Subscriber to the NAB Radio Code 
Media Code 4 227 1200 0.00 
Meyer Broadcasting Company, Box 956, Billings, 

Mont. 59102. Phone 406-245-4177. 
I. PERSONNEL 

President -William A. Ekberg. 
Station Manager -Charles Tibor. 
National Sales Manager -Thomas G. Barr, Box 1738 

Bismarck. N. D. Phone 701-223-0900. 
2. REPRESENTATIVES 

Alan Torbet Associates, Inc. 
Minneapolis -Blair Radio. 

3. FACILITIES 
1.000 w. day 910 kc. Non -directional. 
Operating schedule: 6 am -local sunset. MST. 

4. AGENCY COMMISSION 
15/0 time only: payable 10th of following r..onth. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3h, la, 4d, 5, 66, 7h. 
Rate Protection: lob, 1Ib. 12h, 13h, 14h. 
Basic Rates: 22a, 22h, 23a, 2413. 28a. 29a. 
Contracts: 40a, 42b, 46, 47a. 
Comb.: Cont. Discounts: 6013, 60k, Ola, 81b, 62b, 822e. 
Cancellation: 70a, 70c, 71a, 730. 
Affiliated with American Contemporary Network. 

TIME RATES 
Elf 11/10/68 -Reed 8/30/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 5 ti 10 ti IS ti 20 ti 25 ti 30 ti 

1 min 6.00 5.75 5.50 5.25 5.00 9.75 4.50 
20/30 sec 9.00 3.75 3.50 3.25 3.00 2.75 2.50 
10 sec ....... 3.00 2.90 2.75 2.65 2.50 2.40 2.25 

CONSECUTIVE WEEKS DISCOUNTS 
26 wk -5%. 52 wk -10%. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x IO4x 156x 312x 

5 min 7.00 6.75 6.50 6.25 6.00 5.75 5.50 

KURL 
1959 

Media Code 4 227 1950 3.00 
Christian Enterprises, Inc., Box 1875. Billings, Mont 

59101. I'hone 406-245-3121. 
I. PERSONNEL 

l'res. & Gen'l Mgr. -Harold L. Erickson. 
Station Manager -Al Ortmann. 
Oper. Mgr. & l'rog. Dir. -Donald Kuntz. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
500 w. days; 730 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. MST. 
Partial Simulcast operation with KURL-FM during 
AM operational hours. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 4h, 4d, 5, 6a, 7a. 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15h. 
Basic Rates: 200, 21a, 22b, 23a, 2413. 26, 28b, 28c, 

29a, 32b. 
Contracts: 42d. 99b, 45, 97a, 50, 51a. 
Comb.; Cont. Discounts: 60f, 601, Ela. 
Cancellation: 70a, 72. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
hates received July 20. 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 see 

1 ti 4.00 3.00 2.00 
13 ti 3.50 2.50 1.75 
26 ti..._ -.... 3.00 2.00 1.50 
52 ti 2.75 1.90 1.38 
104 ti 2.50 1.80 1.25 
156 ti 2.25 1.70 1.13 
260 ti 2.00 1.80 1.00 
312 ti 1.90 1.50 .95 
624 ti 1.80 1.40 .90 
1000 tl 1.70 1.25 .85 
1500 ti 1.60 1.10 .80 
2000 ti.. 1.50 1.00 .75 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 40.00 26.00 19.50 12.00 8.00 
13 ti 38.00 24.70 18.50 11.40 7.50 
26 ti..... ............. 38.00 23.40 17.50 10.80 6.75 
52 t1 34.00 22.10 16.50 10.20 6.25 
104 ti 30.00 20.80 15.50 9.80 5.75 
156 ti 28.00 19.80 14.50 9.00 5.25 
260 II 25.00 18.00 13.50 8.40 4.75 
312 ti 16.50 12.50 7.50 4.25 
6^-4 ti ........ ..._... 11.00 6.50 3.50 

K U R L -FM 
1963 

Media Code 4 227 1351 1.00 
Christian Enterprises, Inc., Box 1875, Billings. 

Mont. 59101. Phone 406-245-3121. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Harold Erickson, 
Sta. & Sales Mgr. -Al Ortmann. 
Oper. Mgr. & Prog. Dir. -Donald Kuntz. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
ERP 17,500 w.: 97.1 mc. Stereo. 
Operating schedule: Noon -midnight. MST. 
Antenna ht.: 30 ft. above average terrain. 
Partial simulcast operation. For simulcast rates, see 
KU RL. 

2.95 
4. AGENCY COMMISSION 

2.35 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
1.50 See KURL listing for coded regulations. 

Affiliated with KBS Radio Network. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rif 9/1/68 -Reed 8/28/68. 
6. SPOT ANNOUNCEMENTS 

PER YR: 30 see 1 min 
156 x (3 per wk) 2.00 2.50 
312 x (1 per day) 1.50 2.00 
624 x (2 per day) 1.25 1.75 
936 x (3 per day) 1.15 1.65 
1249 x (4 per day) 1.00 1.50 

7. PACKAGE PLANS 
(To be used in 30 days or less) 

25 ti 50 ti 100 ti 
15 sec 2.00 1.50 1.25 
30 sec 3.00 2.00 1.50 
1 min 3.50 2.50 2.00 

8. PROGRAM TIME RATES 
EXCLUSIVE SPONSORSHIP 

(25-30 minute program 26 days a month - 
rotated 4:30-11:30 pm) 

Open & close plus 3 1- I mo 3 mo 6 me 12 mo 
min spots daily 140.90 132.60 124.80 117.00 

CO-SPONSORSHIP 
(25-30 minute program 26 days a month - 

rotated 4:30-11:30 pm) 
Open & close plus 2 1 - 

min spots daily 88.90 78.00 70.20 65.00 
10. SPECIAL FEATURES 

NEWS 
Open & close 1 -sec spot, rotated 52.00 

BOZEMAN (2 AM) 
Gallatin County -Map Location D-4 

See SUDS consumer market map and data at begin- 
ning of the State. 

KBMN 
1950 

Media Code 4 227 1500 9.00 
KBMN, Inc., Box 1228, N. 7th Ave., Bozeman, Mont. 

59715. I'hone 906-586-2394. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -William A. Merrick. 
Program Director -Hal Phelps. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Denver, Salt Lake -Bob Mix Co., Inc. 
Seattle, Portland-Feltia/Dove/Croghan, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kg. 

Non -directional. 
Operating schedule: 5:30 am -midnight. MST. 

4. AGENCY COMMISSION 
15/0 net charges for time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a. 4a, 5, 6a, 7h, 8. 
Rate Protection: 10a, 11e, 12e, 13c, 14a, 15h. 
Basic Rates: 20a, 21a, 22a, 23a, 24h, 25a, 26, 286. 

29a, 31, 33a. 
Contracts: 40a. 44a, 45, 46, 47a, 48, 49, 50. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a. 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 
Affiliated with NBC Radio Network 
Member: Western States Radio Empire. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 10/68 -Reed 10/7/68. 
7. PACKAGE PLANS 

PER YR: 100x 250x 300x 600x 750x 
PER WK: 12 ti 18ti 2401 30t1 36 ti 

1 min 4.30 4.10 3.90 3.60 3.35 
30 sec 2.90 2.70 2.60 2.40 2.20 

8. PROGRAM TIME RATES 
PER YR: 250x 900x 600x 
PER WK: 12 ti 18 ti 30ti 
5 mitt 5.75 5.40 5.05 
1/2 hr -3x 5 -oils. 1/4 hr -2x 5 -min. 

KXXL 
1939 

Media Code 4 227 1650 6.00 
XX Broadcasting Corp., Route 2, Box 149, Bozeman, 

Mont. 59715. Phone 406-587-3188. 

I. PERSONNEL 
lresident-Richard D, Smiley. 
General Manager -M. D. Rapkoch. 

2. REPRESENTATIVES 
Edward l'etry es Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 
Operating schedule: 5:30 am -midnight. MST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3h, 9a, 5, Os, 7b, 8. 
Rate Protection: lOb, 110. 12h, 13b, 190. Basic Rates: 20a, 22a, 22h. 23a, 24a, 24h, 26, 

28h, 29a. 
Contracts: 40a, 45, 46, 97a. 
Comb.: Cont. Discounts: 80k, 61c. 
Cancellation: 700, 70e, 71a, 73a. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Elf 7/1/66 --Reed 5/16/86. 

A -Mon thru Fri 6:30-9:30 am & 4-7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
1 min: 13% of hour. 

7. PACKAGE PLANS 
1 MIN, PER WK: 

6íl 12t1 18 ti 2411 30t1 36 01 
A 4.51 4.10 3.82 3.54 3.28 3.00 
B 3.61 3.28 3.00 2.73 2.46 2.18 

20/30 SEC: 
A 3.61 3.28 3.06 2.83 2.62 2.40 
B 2.88 2.62 2.40 2.18 1.96 1.74 

10 SEC: 
A 2.26 2.05 1.91 1.77 1.84 1.50 
B 1.80 1.64 1.50 1.37 1.23 1.09 

8. PROGRAM TIME RATES 
hr 42.00 

1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 

DISCOUNTS 
13x--4% 104x--12% 260x-20% 
52x-8% 156x-16% 

BUTTE (2 AM) 
Silver Bow County -Map Location C-4 

See SUDS consumer market map and data at begin- 
ning of the State. 

KBOW 
1947 

CBS Radio Network 
American Information Network 

R A 1 B 

Media Code 4 227 1800 7.00 
KBOW. Inc., 720 Yale Ave.. Box 1932, Butte, Mont. 

59701. Phone 406-723-7929. 

STATION'S PROGRAMMING DESCRIPTION 
KBOW: Programmed for general interest. 
Local and regionally oriented. AIR PERSONALITIES 
handle all segments. Network news on hour, local 
and regional at :25. FARM: 5-7 am. Telephone 
talk 2-4 pm. Women's show 10:55 am daily. MUSIC: 
middle-of-the-road with current hita and country and 
western. ENTERTAINMENT: comedy classics, 3 per 
6 hour segment. SPORTS: live play-by-play local 
high school, university, network. 3 mobile news units, 
news director and staff. COMMERCIAL POLICY: 
personality endorsements permitted. Contact Repre- 
sentative for further details. Recd 7/17/67. 

I. PERSONNEL 
l'res. & 51gr.-"Shag" Miller. 
Program Director -Bill Thomas. 
Operations Manager -Steve Severer. 

2. REPRESENTATIVES 
Edward Petry & Co. , Inc. 
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Butte -K B O W -Continued 
3. FACILITIES 

5.000 w.; 550 kc. Directional -night only. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0: due when rendered. 

5. GENERAL ADVERTISING See Boded regulation* 
General: 3a. 3b, 4a, 5, 65. 
Rate Protection: 10b, 11b, 12b. 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 26. 
Contracts: 40a, 46, 48. 
Cancellation: 710. 
Affiliated with CBS Radio Network. 
Affiliated with American Information Network. 
Member: CBS Radio Mountain Network; Intermoun- 
tain Network, Inc. 

TIME RATES 
No. 28 ER 6/1/66 -Reed 11/7/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti 
(100 

8.45 
words or 

156 
less 
ti) .... 7.77 

26 ti 8.28 260 ti..._...... ... .. 7.44 
52 ti 8.11 312 ti 7.10 
104 ti 7.94 624 ti 8.76 

7. PACKAGE PLANS 
A -Mon thru Sat 6-9:30 am & 4-7 pm. 
B -All other times 

SATURATION ANNOUNCEMENT PLAN 
CLASS A 

PER WK: 12 ti 18 ti 24 ti 30 tI 36 ti 
1 min 7.50 7.00 6.50 6.00 5.50 
30 sec 6.00 5.60 5.20 4.80 4.40 
10 sec 3.75 3.50 3.25 3.00 2.75 

CLASS B 
1 min._ ...... _.. .... _.._. 8.00 5.60 5.20 4.80 4.40 
30 sec 4.80 4.50 4.15 3.85 3.50 
10 sec 3.00 2.80 2.60 2.40 2.20 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 65.00 39.00 28.00 19.50 13.00 
26 ti 83.70 38.22 25.48 19.11 12.74 
52 ti 62.40 37.44 24.96 18.72 12.48 
104 ti 61.10 36.66 24.44 18.33 12.27 
156 ti 59.80 35.88 23.92 17.94 11.96 
260 ti 57.20 34.32 22.88 17.16 11.44 
312 ti 54.60 32.76 21.84 16.38 10.92 
624 ti 52.00 31.20 20.80 15.60 10.40 

KXLF 
1929 

Subscriber to the NAB Radio Code 
Media Code 4 227 1950 0.00 
Garryowen Butte Radio. Inc.. Box 3500. 1003 S. 

Montana. Butte, Mont. 59701. Phone 406-792-9111. 
TWX 400-720-8741. 
STATION'S PROGRAMMING DESCRIPTION 

KXLF: Programmed for young adulta and teens. 
MUSIC 80%: featuring country and western 6-7 am 
& 12:30-1 pm. Current hits during remainder of 
daytime hours. Rock 6 pm -12M. NEWS: on hour 
and half hour. SPORTS: headlines at 1/4 hour and 
at :95. Live sports coverage of football, basketball 
and baseball both high school and college. 4 air per- sonalities handle mike work. M -F sports roundup 
5:45-6 pm. Remote on scene broadcasting by air 
staff. Interconnected news roundup M -F. 5:30 pm. 
Contact Representative for further details. Recd 
8/14/67. 

I. PERSONNEL 
General Manager -Edmund L. Pelas. 

2. REPRESENTATIVES 
John C. Butler Co.. Inc. 
Seattle and Portland -Art Moore and Associates, Inc. 
Denver -John L. McGuire & Co. 

3. FACILITIES 
5.000 w.; 1370 kc. Non -directional. 
Operating scheduler 8:00 am -midnight daily. MST. 

4. AGENCY COMMISSION 
1365 on net station time charges: no rash dlrronnt. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: Ia. 2a. 3a. 4a. 5. 6a, 7h. 8. 
Rate Protection: 10e. llc. 12e. 13c, 14c, 15a. 18. 
Basic Rates: 20a. 21a, 22a, 23b, 24a. 24b, 25a. 26. 

28a. 29a. 30. 31. 32a. 
Contracts: 40a, 41, 42b. 43. 44a, 45. 46, 47a. 48. 

49. 51a. 
Comb.: Cont. Discounts: 60a. 60e. 80f, 601. 61e. 62d. Cancellation: 70a. 70e. 71a, 72. 73h. 
Prod. Services: 80. 81. 82. 
Affiliated with NW' Radio Network. 
Member: Silver Dollar Network. 

TIME RATES 
No. 4 Eff 3/1/67-Rec'd 4/7/67. 

7. PACKAGE PLANS 
FREQUENCY IMPACT PLAN 

A -Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B -All other times. 

CLASS A 
PER WK: 6 ti 12 ti 18 tI 24 ti 3001 38ti 
1 min. 7.00 8.80 8.20 5.80 5.40 5.00 
30 sec 5.80 5.30 5.00 9.70 4.40 4.10 
15 sec 3.50 3.30 3.10 2.90 2.70 2.50 

CLASS R 
1 min. 5.80 5.30 5.00 4.70 9.40 4.10 
30 sec 4.50 4.30 4.10 3.80 3.50 3.30 
15 sec 2.80 2.85 2.50 2.35 2.20 2.05 

8. PROGRAM TIME RATES 
Ix 28x 52x I04x 158x 260x 

1 hr 60.90 58.50 57.60 58.40 55.20 52.80 
1/2 hr 36.00 35.39 34.60 33.90 33.20 31.80 
1/4 hr 24.00 23.50 23.00 22.50 22.00 21.00 
10 min 18.00 17.85 17.30 16.95 16.80 15.90 
5 min 12.00 11.75 11.50 11.25 11.00 10.50 

DEER LODGE 
Powell County -Map Location C-3 

See SUDS consumer market map and data at begin- 
ning of the State. 

KDRG 
1963 

Media Code 4 227 2100 1.00 
Powell County Broadcasting Co., Box 231. Deerlodge, 

Mont. 59722. Phone 848-1221. 
1. PERSONNEL 
Pres. & Gen'1 Mgr. -F. Demcy Mylar. 

3. FACILITIES 
250 w.; 1400 kc. Non -directional. 
Operating schedule 8 em -10:15 pm. MST. 

4. AGENCY COMMISSION 
15%, net charge In 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. la. 4a, 9d, 5, 6a, 7a, 8, 
Rate Protection: 15b. 
Basic Rates: 20a, 23a, 28b, 29a. 
Contracte: 40a, 45. 46. 
Comb.; Cont. Discounts: 60a, 61b. 
Cancellation: 73a. 
Affiliated with SIBS radio network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective May 1, 1965. (Card No. 4.) 
Rates received April 30, 1965. 

6. SPOT ANNOUNCEMENTS 
ea ea 

1-10 tI 3.50 201-1000 tt....-_.._.... 2.25 
11-50 ti 3.00 1000 or more_._._..._ 2.00 
51-200 ti 2.50 

8. PROGRAM TIME RATES 
1-10 10 or 
ti more 
ea ea 

1 hr (12 1 -minute commercials) 45.00 35.00 
1/2 hr (6 1 -minute commercials) 24.00 20.00 
1/4 hr (3 1 -minute commercials) 12.00 10.00 
10 min (2 1 -minute commercials) 8.00 6.00 
5 min (1 1 -minute commercial) 4.50 3.00 

DILLON 
Beaverhead County -Map Location C-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

KDBM 
1957 

N,\1 

Subscriber to the NAB Radio Code 
Media Code 4 227 2250 4.00 
Vigilante Broadcasting Co., Box 950, Dillon, Mont. 

59725. Phone 406-683-2800. 5664. 
STATION'S PROGRAMMING DESCRIPTION 

KDBM: 6 am news, country and western music 'fil 
8 am, segment for farmer -rancher, farm news In- 
cluded. 8 am -noon news at :55, women's program. 
10 am middle-of-the-road music. Noon -1 pm news, 
national, local, regional, farm, weather. 1-2 pm 
country and western music, 2-5 pm personality pro- 
gram. 5-7 pm middle-of-the-road music. 7-9 pen 
top 100. 9-10 pm middle-of-the-road music. 2 men 
on local news. 1 mobile unit, Contact Representa- 
tive for further details. Rec'd 8/21/67. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -Burt H. Oliphant. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. Non -direc- 
tional. 
Operating schedule: 8 am -10:30 Dm. MST. 

4. AGENCY COMMISSION 
15% net charge; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4d, 5, 6a, 7b. 8. 
Rate Protection: lob, Ilb, 12b, 13b. 
Basic Rates: 22a, 25a, 26, 28a, 29a. 
Contracta: 40a, 92a, 45. 46, 47a. 
Comb.; Cont. Discounts: 60a, 61a, 61b. 61c, 62b. 
Cancellation: 71a, 73a. 
Affiliated with American Information Network. 
Affiliated with MBS Radio Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective June 1, 1960. (Card No. 26.) 

Card received June 23. 1960. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 
hr. hr. hr. min. min. 

1 time 35.00 21.00 14.00 10.50 7.00 
26 times 34.50 20.58 13.72 10.29 6.86 
52 times 33.60 20.16 13.44 10.08 6.72 

104 times 32.90 19.74 13.16 9.87 6.58 
156 times 32.20 19.32 12.88 9.66 8.44 
260 times 30.80 18.98 12.32 9.24 6.16 
312 times 29.40 17.84 11.76 8.82 5.88 

5.60 624 times.... 28.00 16.80 11.20 8.40 f1 t minute or 100 words or less. 
7. PACKAGE PLANS 

SATURATION ANNOUNCEMENT PLAN 
(All times) 

-1 minute- -30 seconds- -10 seconda - 
Per week: Each Total Each Total Each Total 

12 times.... 3.75 45.00 3.00 36.00 1.88 22.56 
18 times.... 3.50 63.00 2.80 50.40 1.75 31.50 
24 times.... 3.25 78.00 2.60 82.40 1.63 39.12 
30 times.... 3.00 90.00 2.40 72.00 1.50 45.00 
36 times.... 2.75 99.00 2.20 79.20 1.38 49.68 

GLASGOW 

(a) 
5.00 
4.94 
4.80 
4.70 
4.60 
4.40 
4.20 
4.00 

Valley County -Map Location 6-1 
See SRDS consumer market map and data at begin- 
ning of the State. 

KLTZ 
1954 

N,\ 

Subscriber to the NAB Radio Cade 
Media Code 4 227 2400 5.00 
Glasgow Broadcasting Co.. Box 671, Blorklund Bldg.. 

Glasgow. Mont. 59230. Phone 228-9338. 
I. PERSONNEL 

Owner & Gen'I Mgr. -W. L. Bolter. 
2. REPRESENTATIVES 

Edward retry & Co.. Inc. 
3. FACILITIES 

250 w.; 1240 he. Non -directional. 
Operating schedule: 6 am -11:05 pm. MST. 

4. AGENCY COMMISSION 
15% on time only; no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 9d, 5, 8. 
Rate Protection: 15h. 
Basic Rates: 22a, 22h, 23a, 24b, 26, 28a, 29a. 
Contracts: 40a, 45. 46. 470. 
Comb.: Cont. Discounts: 80b, 80k. 
Cancellation: 71a. 73a. 
Affiliated with American Information Network. 
Affiliated with MRS Radio Network. 
Member: Intermountain Network. 

TIME RATES 
No. 26 Eft 10/1/64 -Reed 9/28/66. 

6. SPOT ANNOUNCEMENTS 
100 WORDS OR 1 MINUTE OR LESS 

1 z 6.50 156 z.__ 5.98 
26 o 6.37 280 x..._.._......_._.......... 5,72 
52 z 8.24 312 x.-._.......__-_-_ 5.46 
104 z 6.11 624 L 5.20 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLAN 

A -Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B -All other times. 

CLASS A 
PER WK: 12 t1 18 ti 24 01 30 ti 
1 min. 4.88 4.55 4.23 3.90 
30 sec. 3.90 3.64 3.38 3.12 
10 sec. 2.44 2.28 2.12 1.95 

CLASS B 
1 min 3.90 3.58 3.25 2.93 
30 sec. 3.12 2.86 2.60 2.34 
10 sec 1.95 1.79 1.63 1.47 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr IO min 5 min 

1 x 50.00 30.00 20.00 15.00 10.00 
26 x 49.00 29.40 19.60 14.70 9.80 
52 z 48.00 28.80 19.20 14.40 9.60 
104 x 47.00 28.20 18.80 14.10 9.40 
156 x 46.00 27.60 18.90 13.80 9.20 
280 z 44.00 28.40 17.80 13.20 8.80 
312 x 42.00 25.20 16.80 12.80 8.40 
624 x 40.00 24.00 16.00 12.00 8.00 

GLENDIVE (2 AM) 
Dawson County -Map Location H-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KGLE 
I962 

Media Code 4 227 2550 7.00 
Christian Enterprises. Inc.. Box 931, Glendive, Mont. 

59330. Phone 406-365-3331. 
I. PERSONNEL 

General Manager -Harold L. Erickson. 
Station Manager -Dale Dalbey. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
500 w. days: 590 le. Non -directional. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2h. 4b, 4d. 5, 6a. 
Rate Protection: 15h. 
Basic Rates: 21a. 236, 25a, 28b, 28c, 30. 
Contracts: 48. 4Ta, 48. 
Affiliated with ARC Network Program Service Plan. 
Affiliated with RISS Radio Network. 
Tellern advertising not accepted. 
Affiliated with Amer(ein Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 MT 9/88 -Reed 11/8/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see IO see 
1 x 4.00 3.00 2.00 
13 x 3.50 2.50 1.75 
52 x 2.75 1.90 1.30 
104 x 2.50 1.80 1.25 
158 x 2.25 1.70 1.13 
260 x 2.00 1.80 1.00 
312 z 1,90 1.50 .95 
1000 z 1.70 1.25 .85 

1.50 1.00 .75 
7. PACKAGE PLANS 

(ROS -to be used within 1 month) 
150 t1 100 ti 50 ti 25 t1 

1 min 225.00 175.00 100.00 56.25 
30 see 150.00 125.00 75.00 93.75 

8. PROGRAM TIME RATES 
Ix 13x 52x 1040 156x 260x 3I2x 

1 hr 40.00 38.00 ... ........ 
1/2 hr 26.00 24.70 22.10 20.80 19.80 18.00 16.50 
1/4 hr 19.50 18.50 16.50 15.50 14.50 13.50 12.50 
5 min 8.00 7.50 6.25 5.75 5.25 4.75 4.25 

KXGN 
1948 

Media Code 4 227 2700 8.00 
The Glendive Broadcasting Corp., Box 200, 122 S. 

Merrill Ave., Glendive, Mont. 59330. Phone 406- 
365-3377. 

I. PERSONNEL 
President -Lewis W. Moore. 
General Manager -George S. Blum. 
Chief Engineer -Donald Powers. 

2. REPRESENTATIVES 
New York, San Francisco. Chicago. Kansas City -- 

The Berney Organization. Inc. 
Seattle, Portland-Feltis/Dove/Croghan, Inc. 

3. FACILITIES 
250 w.: 1400 kv. Non -directional. 
Operating schedule: 6 am -midnight. MST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING Ses coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3h. 3d. 4a. 5, Ra, 7b, 8. 
Rate Protection: 10h, 11h. 12b. 13b. 14b, 15a. 
Basic Rates: 20b. 21a. 21b. 22a. 22b, 23a. 24b. 25a, 

27. 28a, 28c, 29a, 29b. 30, 32a. 33b. 
Contracts: 40a, 41, 44a, 45. 48. 47a. 48. 51c. 
Comb.: Cont. Discounts: 60a, 60e, 601, 61b. 
Cancellation: 70h, 70d, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Rates effective September 1948. 

Revisions received August 29. 1955. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 hr. 1/4 hr. 5 min. tt It) 
time.... 28.40 17.80 9.90 6.60 6.00 

13 times.. 22.90 14.80 7.80 5.30 4.40 
28 times.. 21.00 13.70 7.40 5 00 3.90 
57 times. 20.30 12.80 6.80 4.30 8.30 

104 times.. 19.00 11.90 6.30 4.00 2.90 
150 times.. 17.80 11.10 5.89 3.30 2.70 
312 times.. 15.09 9.30 4.70 2.90 2.40 
624 times 13 70 8.40 4.20 2.70 2.20 () 1 minute or I00 word announcement or leu. 

(t) 30 seconds or 50 word announcement or leu. 

36 tI 
3.58 
2.86 
1.79 

MONTANA 

GREAT FALLS (4 AM; 1 FM) 
Cascade County -Map Location D-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KARR KOPR(FM) 
1947 

N,\n 

1983 

Media Code 4 227 2650 1.00 
2.60 Radio-TV Enterprises, Inc. Box 2204, Great Falls. 
2.08 Mont. 59401. Phone 406-452-2453. 
1.30 I. PERSONNEL 

Pres.. Gen'l & Nat'l Sales Mgr. -Pat M. Goodover. 
2. REPRESENTATIVES 

Adam Young -Western States Radio Empire Division. 
Seattle, Portland-Fcltia/Dove/Croghan, Inc, 
Denver, Salt Lake -Bob Rix Co., Inc. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kg. 

Non -directional. 
Operating schedule: 5:30-2 am. MST. 
FM -Eß1' 3,000 w.; 106.3 mc. 
Operating schedule: 5:30-2 am. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5, Ba, 7b. 8. 
Rate Protection: lob. 11b, 12b, 13b, 14b, 15a. 
Basic Rates: 22b, 23a, 2,4c, 25a, 281% 28e. 
Contracts: 40a, 46, 47a. 
Comb.: Cont. Discounts: 60f. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 
Member: Western States Radio Empire, National 
AgRadio Groups, Inc. 

TIME RATES 
Eft' 10/68 -Reed 10/7/68. 

7. PACKAGE PLANS 
PER YR: IOOx 250x 300x 600x 750x 
PER WK: 12 ti 18 ti 24t1 30t1 36tí 
1 min 5.40 4.80 4.50 4.20 3.90 
30 ser 3.55 3.15 2.95 2.75 2.55 

8. PROGRAM TIME RATES 
PER YR: 250x 300x 600x 
PER WK: 12 ti 18 ti 30 t1 
5 min 7.20 6.75 6.30 
1/2 hr -3x 5 -coin. 1/4 hr -2x 5 -min. 

KFBB 
1921 

Media Code 4 227 3000 2.00 
Harriscope Broadcasting Corp., Box 1139, Great 

Falls. Mont. 59401. Phone 406-453-4377. TWX 
406-781-1613. 

1. PERSONNEL 
Manager -Don McClintock. 
Sales Manager -Don Moe. 
Program Director -Mark May. 

2. REPRESENTATIVES 
John C. Butler Co.. Inc. 
Northwest -Art Moore & Assoc.. Inc. 
Denver -John L. McGuire & Co. 

3. FACILITIES 
5,000 w.; 1310 kc. Directional -night only. 
Operating schedule: 6 am -midnight. MST. 

4. AGENCY COMMISSION 
15/0 net charges for time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 3b, 3c, 4a, 5. 6a, 7a, 8. 
Rate Protection: 101, 111, 12i, 131, 141, 15a. 
Basic Rates: 20b, 21a, 21b, 22a, 23a, 24a, 24b, 24c, 

250, 26, 27, 29b. 30. 
Contracts: 90a, 43, 44b, 45, 46, 47a, 48, 99, 50, 51b. 
Comb.; Cont. Discounts: 60a, 80d, 60e, 60h, 61e, 

62b. 62d. 
Cancellation: 70b, 70d, 71a, 73a. 
Prod. Services: 80, 82. 
Affiliated with CBS Radio Network. 
Member: Silver Dollar Network. 

TIME RATES 
No. 5 Eft 3/1/67-Rec'd 4/3/67, 

7. PACKAGE PLANS 
FREQUENCY IMPACT PLANS 

A -Mon thru Sat 7-9:30 am, 11:59 am -1 pm & 4:30- 
7 pm. 
B -All other times. 

A 
PER WK: I min 30 see IO see I min 30 see IO ace 
6 ti 5.90 4.70 2.95 4.80 3.85 2.40 
12 ti 5.50 4.40 2.75 4.40 3.50 2.20 
18 ti 5.10 4.19 2.55 4.00 3.20 2.00 

24 ti 4.75 3.80 2.40 3.65 2.95 1.85 
30 ti 4.40 3.50 2.20 3.30 2.85 1.65 
36 ti 4.00 3.20 2.00 2.95 2.35 1.50 

8. PROGRAM TIME RATES 
Ix 26x 52x 

1 hr 60.00 58.50 57.80 
1/2 hr 36.00 35.30 34.60 
1/4 hr ..... 24.00 23.50 23.00 
10 min 18.00 17.65 17.30 
5 min 12.00 11.75 11.50 

KMON 
1947 

104x 
56.40 
33.90 
22.50 
16.95 
11.25 

1560 
55.20 
33.20 
22.00 
16.60 
11.00 

2600 
52.80 
31.80 
21.00 
15.90 
10.50 

Subscriber to the NAB Radio Code 
Media Code 4 227 3150 5.00 
KMON, Inc.. Box 2285, Holiday Village, Great Falls, 

Mont. 59401. Phone 406-453-0336. 
I. PERSONNEL 

Owners -Allen Donohue & George Buzzes. 
General Manager -Allen Donohue. 
Sales Manager -Howard Trovatten. 

(This listing continued on next page) 
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MONTANA 
Great Falls -K M 0 N -Continued 
2. REPRESENTATIVES 

Edward Petry & Co., Inc. 
3. FACILITIES 

5,000 w.; 560 ke. Directional -nighttime only. 
Operating schedule: 24 hours, 7 days per week. MST. 

4. AGENCY COMMISSION 
15/0 net charges for time: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la la. 4a, 5. 6a, 7b. 
Member: The Intermountain Network, Inc. 

TIME RATES 
Rates effective February 1, 1959. (Card No. 24.) 

Card received October 7, 1959. 
7. PACKAGE PLANS 

SATURATION ANNOUNCEMENT PLAN 
CLASS A 

(7:00-9:30 am and 4:30-7:30 pm Mon thru Sat) 
Per 

1 minute 
Each Total 

12 times.... 7.80 93.60 

week 
30 seconds 10 seconds 

Each Total Each Total 
6.24 74.88 8.90 46.80 

18 times.... 7.28 131.04 5.82 104.78 3.64 65.52 
24 times.... 6.76 162.24 5.d1 149.84 8.88 81.12 
30 times.... 6.24 187.20 4.99 149.70 3.12 99.80 
36 times.... 5.72 205.92 9.58 184.88 2.88 102.95 

CLASS B 
(All other times) 

12 times.._ 8.24 74.88 4.99 59.88 3.12 97.44 
18 times.... 5.72 102.96 4.58 82.44 4.86 51.48 
24 times.... 5.20 124.80 4.16 99.84 2.80 62.40 
30 times.... 4.68 140.40 3.74 112.20 2.34 70.20 
38 times.... 4.18 149.76 3.33 119.88 2.08 74.88 

8. PROGRAM TIME RATES 
1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time 48.00 32.00 24.00 16.00 
26 times 47.04 31.38 23.52 15.68 
52 times 46.08 30.72 23.04 15.36 

104 times 45.12 30.08 22.56 15.04 
156 times 44.18 29.44 22.08 14.72 
280 times 42.24 28.16 21.12 14.08 
312 times 40.32 28.98 20.16 13.14 
624 times 38.40 25.60 19.20 12.80 

KUDI 
1955 

Media Code 4 227 3900 6.00 
Sherlee T. Graybill. Box 2888. Smelter Ave., Great 

Falls, Mont. 59401. Phone 406-761-2800. 
I. PERSONNEL 

President -Gayle C. Kirby. 
General Manager-Sherlee T. GraybilL 

2. REPRESENTATIVES 
Alan Torbei Associates, Inc. 

3. FACILITIES 
1.000 w.; 1450 ke. Non -directional. 
Operating schedule: 6 am -midnight. MST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3h, 9a, 4c, 5. 6b, 7b, 8. 
Rate Protection: 10h, 11b, 12b, 13b. 
Basic Rates: 22h, 23a, 24b, 28a, 29a. 
Contracts: 40a. 45, 46. 
Comb.; Cont. Discounts: 60k. 
Cancellation: 71a, 73a. 

TIME RATES 
Rates effective February 1. 1960. 
Rates received February 1. 1980. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 time 
50 times 

100 times 
300 times 
500 times 
700 times 

1.000 times 

5 min. 1 min. 
10.00 7.00 

9.05 6.80 
9.25 6.45 
8.50 5.90 
7.75 5.50 
7.00 5.25 
6.75 5.00 

30 sec. 
5.60 
5.95 
5.15 
4.75 
4.40 
4.20 
4.00 

10 sec. 
4.20 
4.10 
3.90 
3.55 
3.30 
3.15 
3.00 

7. PACKAGE PLANS 
GROUP VOLUME PLAN 

(1 Week) 
Per week: 1 min. 30 sec. 10 sec. 

10 times ... 62.50 50.00 97.50 
15 times 88.50 70.80 53.10 
20 times 108.50 88.80 65.10 
30 times 157.50 126.00 94.50 

(13 Weeks) 
10 times ._.. 59.00 47.20 55.40 
15 times .-. 83.25 66.60 49.95 
20 times 104.25 83.40 82.55 
30 times 153.25 122.60 91.95 

(26 Weeks) 
10 times 55.50 44.40 33.15 
15 times 79.75 63.80 47.85 
20 times 100.50 80.40 60.30 
30 times 149.00 119.20 89.40 

HAMILTON 
Ravalli County -Map Location B-4 

See SIDS consumer market map and data at begin- 
ning of the State. 

KLYQ 
1961 

R A B 

Subseriber to the NAB Radio Code 
Media Code 4 227 9450 9.00 
Bitter Root Broadcasting Co., Box 668, 106 S. 2nd 

St., Hamilton, Mont. 59840. Phone 408-363-3010. 
i. PERSONNEL 

Pres. & Gen'l Mgr. -Stan Hooper. 
Sta. Mgr. & Prog. Dir.-Dex Dexter. 

2. REPRESENTATIVES 
Seattle. Portland-Feltis/Dove/Croghan, Inc. 

3. FACILITIES 
1.000 w. days; 980 kc. Non -directional. 
Operating schedule: 6:00 a.m. to local sunset. MST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 4d, 5. 
Basic Rates: 21a, 21d, 24b, 25a, 29a. 
Contracts: 40a, 44a. 
Comb.; Cont. Discounts: 61e. 

TIME RATES 
Rates effective January 1, 1962. 
Rates received January 11, 1962. 

6. SPOT ANNOUNCEMENTS 
1 min. 30 sec. 1 min. 30 sec. 

Per year: or less or less or less or less 
1 time.. 4.30 3.55 156 times 2.15 1.70 

13 times 3.55 2.85 260 times 2.00 1.60 
26 times 3.00 2.45 390 times 1.90 1.50 
52 times 2.70 2.10 624 times 1.80 1.95 

104 times 2.40 1.85 1,092 times 1.55 1.35 
10. SPECIAL FEATURES 

NEWSCASTS 
Per year: 5 min. 15 teln. 5 min. 15 min. 

1 time.. 6.45 9.00 156 times 3.75 5.95 
13 times 5.00 7.80 260 times 3.40 5.75 
26 times 4.75 7.15 390 times 3.15 5.40 
52 times 4.45 6.65 624 times 2.90 5.25 

104 times 4.10 6.20 1,092 times 2.90 5.00 

HARDIN 
Big Horn County -Map Location F-4 

See SIDS consumer market map and dala at begin- 
ning of the State. 

KHDN 
1962 

R'AÍ,B 
Media Code 4 227 3600 9.00 
Hardin Broadcasting Co.. Inc., Box 389. 408 N. 

Center, Hardin. Mont. 59034. Phone 665-1277. 
I. PERSONNEL 

Manager -John H. Andrews. 
Program Director -Jo Anne Andrews. 

3. FACILITIES 
1000 w. days; 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 6 am -6 pm. MST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
All discounts must be earned within 1 year from con- 
tractural starting date. 

TIME RATES 
Rates effective May 1. 1964. (Card No. 2.) 

Card received June 17, 1964. 
6. SPOT ANNOUNCEMENTS 

() (t) (i (t) 
1 ti....._........... 4.00 5.00 156 ti 3.30 4.00 
13 ti 3.80 4.80 261 ti 3.00 3.80 
26 tl 3.60 4.50 1044 ti 2.75 3.50 
52 ti 3.40 4.25 () 30 -second or 80 words. 

(t) 1 -minute or 120 words. 
8. PROGRAM TIME RATES 

5 min 10 min 1/4 hr 1/2 hr 1 hr 
1 ti 6.50 11.50 18.00 29.50 50.00 
13 ti 6.25 11.25 15.75 24.00 47.50 
26 ti 5.75 10.75 15.25 28.00 44.00 
52 ti 5.25 10.25 13.75 24.50 90.00 
156 ti 5.00 9.50 12.00 22.00 
261 ti 4.50 8.00 10.00 18.00 
Snots and programs may he combined to earn lower 
rate. 

10. SPECIAL FEATURES 
Newscasts: headlines on the hour; 15 minutes at 7:00 
am. 12:15 pm and 6:00 pm. 

NEWSCASTS 
1 ti 13 ti 26 ti 52 ti 158 ti 261 ti 

5 min 6.50 8.25 6.00 5.50 5.00 4.50 
15 min 13.50 13.25 13.00 11.50 10.50 9.00 

HAVRE 
Hill County -Map Location E-1 

See SIDS consumer market map and data at begin- 
ning of the State 

KOJM 
1947 

Subscriber te the NAB Radio Code 
Media Code 4 227 3750 2.00 

North Montana Broadcasters. Inc., Liberty Hotel 
Box 70, Havre, Mont. 59501. Phone 265-7841. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Carlyle D. Leeds. 
Vice -President -Charlotte H. Brader. 
Sec'y, Treas. & Sta. Mgr. -Stanley G. Stephens. 

2. REPRESENTATIVES 
Adam Young -Western States Radio !empire Division. 
Seattle, Portland-Felts/Dove/Croghan, Inc. 
Denver, Salt Lake -Bob Hie Co.. Inc. 

3. FACILITIES 
1.000 w.: 810 kc. 

Directional -separate patterns. day end night. 
Operating schedule: 6:00 am -midnight. MST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. 3a, 313, 3c, 3d. 4e, 4d, 5. 6a, 8. 
Rate Protection: lea, 11a, 12a, 13e, 14a, 15b. 
Basic Rates: 21a. 21b. 21d, 22a, 22b, 23a, 24b, 24c. 

25a, 26, 28a, 28c, 29a. 
Contracts: 40a. 49a, 44b. 45. 46. 47e, 48. 51c. 
Comb.: Cont. Discounts: 60d. 60e. 601, 61c. 
Cancellation: 70a. 70c. 7Ia, 73a. 73b. 
Prod. Services: 80. 81, 82. 
Member: Western States Radio Empire. 

TIME RATES 
Kif 10/68-Rec'd 10/7/68. 

7. PACKAGE PLANS 
PER YR: I00e 250x 300x 600e 750x 
PER WK: 12 ti 18 ti 24ti 30tí 36 ti 
1 min 4.30 4.10 3.90 3.60 3.35 
30 sec 2.90 2.70 2.60 2.40 2.20 

8. PROGRAM TIME RATES 
PER YR: 250x 300e 
PER WK: 12 t1 18 ti 
5 min 5.75 5.40 
1/2 hr -3x 5 -min. 1/4 lir-2x 5 -min. 

HELENA (2 AM) 
Lewis and Clark County -Map Location C-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBLL 
1937 

Media Code 4 227 3900 9.00 
Capital City Broadcasting, 2433 N. Montana Ave., 

Helena, Mont., 59601. Phone 442-6620. TWX 408- 
443-2007. 

I. PERSONNEL 
General Manager -David R. Greene. 
Operations Director -Ron Engelman. 
News Director -Lee Conti. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
1.000 w; 1240 he. Non -directional. 
Operating schedule: 5:30-12:20 am. MST. 

5. GENERAL ADVERTISING See coded regulat 
General: 2a, 3a, 9a, 4c, 5, 6a, 7b. 
Rate Protection: 10h, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22h. 23a, 24b, 26, 28b, 29a. 
Contracts: 40a, 45, 47a. 
Comb.; Cont. Discounts: 60b, 61b, 62b. 
Cancellation: 700, 70c, 71h, 73e. 
Affiliated with American Information Network. 
Affiliated with NBC Radio Network. 
Member: The Intermountain Network. 
TV facilities: KBLL-TV. 

TIME RATES 
No. 26 Kff 4/15/61 -Reed 5/12/66. 

6. SPOT ANNOUNI'.EMENTS 
1 MINUTE/100 WORDS OR LESS 

1 x 5.48 156 x 5.02 
28 x 5.35 260 x 4.80 
52 x 5.24 312 x 4.58 
104 z 5.13 624 x 

7. PACKAGE PLANS 
A -Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B -Ail other times. 
I MIN: 6x 120 I8x 24x 30x 36x 

A 5.00 4.10 3.80 3.55 3.25 3.00 
B 9.00 3.25 3.00 2.70 2.95 2.15 

20/30 SEC: 
A 4.00 3.25 3.05 2.80 2.80 2.40 
B 3.50 2.60 2.40 2.15 1.95 1.75 

10 SEC: 
A 3.00 2.05 1.90 1.75 1.85 1.50 
ß 2.60 1.65 1.50 1.35 1.20 1.10 

8. PROGRAM TIME RATES 
1 hr I/2 hr 1/4 hr IO min 5 min 

1 x 42.00 25.20 16.80 12.60 8.40 
DISCOUNTS 

26v-2% 104v-6% 260e-12% 
52z-4% 158e-9% 

KCAP 
1949 

R A B 
Media Code 4 227 4050 6.00 
KCAP Broadcasters. Inc., 9 North Last Chance Gulch. 

Helena, Mont. 59601. Phone 406-942-4190. 
I. PERSONNEL 

President -Dale G. Moore. 
General Manager -David R. Greene. 
National Sales Manager -W. C. (Bud) Blanchette. 

2. REPRESENTATIVES 
Georg- P. Hollinghery Co. 
Seattle -Portland -Art Moore & Assoc., Inc. 
Denver -John L. McGuire & Co. 

3. FACILITIES 
1.000 : flocs. 270 w. nights: 1340 kc. 

Non -directional. 
Oneestinv achednle: Ram -midnight. MST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAH Radio enfle Advertising Standards apply. 
General: la. 2h, 3e. 40, 4d, 5. 6a. 
Rate Protection: ISh. 
Basic Rates: sin, 22a. 24c, 29a. 
Contracts: 40e. 
Comb.: Cont. Discounts: 60f. Old. 
Cancellation: 70a. 70c. 71a, 73b. 
Prod. Services: R2 
Affiliated with CBS. 
Member: Silver Dollar Network. 

TIME RATES 
Eff 5/1/68 -Reed 4/22/68. 

7. PACKAGE PLANS 
FREQUENCY IMPACT PLAN 

A -Mon thru Fri 7-9:30 am, 11:59 am -1 pm & 
4:30-7 pm. 
B -All other times. 

('LASS A 
PER WK: 6ti 12tí 18t1 24 t1 30 ti 36tí 
1 min......_..... 3.70 3.50 3.30 3.10 2.90 2.70 
30 sec 3.00 2.85 2.70 2.55 2.40 2.25 
15 sec 1.95 1.85 1.75 1.65 1.55 1.45 

CLASS B 
1 min 3.00 2.85 2.70 2.5.5 2.40 2.25 
30 sec 2.45 2.35 2.25 2.10 1.95 1.85 
15 see........ 1.60 1.55 1.45 1.40 1.30 1.25 

8. PROGRAM TIME RATES 
Is 26x 52x 104x 156x 260x 

1 hr 30.00 29.25 28.80 28.20 27.60 26.40 
1/2 hr 18.00 17.85 17.30 16.95 16.60 15.90 
1/4 hr 12.00 11.75 11.50 11.25 11.00 10.50 
10 min 9.00 8.85 8.65 8.50 8.30 7.95 
5 min 6.00 5.90 5.75 5.65 5.50 5.25 

KALISPELL (2 AM) 
Flathead County -Map Location B-1 

See SIDS consumer market map and data at begin- 
ning of the State. 

KGEZ 
1927 

R A B 
Subscriber te the NAB Radio Code 

Media Code 4 227 4200 7.00 
Skyline Broadcasters. Inc., Box 600, Kalispell, Mont. 

50901. Phone 406-756-4331. 
600e I. PERSONNEL 
30 ti General Manager -Gene P. Leffler. 
5.05 Sales Manager -Ouille D. Shock. 

Program Director -Bob Perry. 

2. REPRESENTATIVES 
Donald Cooke, Inc. 
Edward Petry & Co., Inc. 

3. FACILITIES 
1,000 w.; 600 kc. 

Directional -separate patterns day and night. 
Operating schedule: 5:45 am -midnight Mon thru Sat. 
7:45 atn-midnight Sun. MST. 

4. AGENCY COMMISSION 
15% on time cost. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 213. 3a, 3d, 9a, 5. 6a, 8. 
Rate Protection: 10e, 11c, 12e, 130, 14e. 
Basic ltates: SOb, 21a, 22b, 23a, 24c, 25a. 
Contracts: 40e, 41, 44a, 45, 48, 47a. 51e. 
Comb.; Cont. Discounts: 60b, Old. 
Cancellation: 715, 73b. 
Prod. Services: 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 26 KIT 6/1/65-Rec'd 4/14/66. 

6. SPOT ANNOUNCEMENTS 
ions 1 MINUTE OR 100 WORDS OR LESS 

1 z 5.50 158 z........_-_..._._...... 5.05 
26 z 5.55 260 z._........_..._..,..-_ 4.80 
52 z 5.25 312 z 4.60 
104 x 5.15 624 z 4.40 

7. PACKAGE PLANS 
PER WK: 12tí 18 ti 24tí 3001 9611 
1 min 3.70 3.45 3.15 2.90 2.60 
30 sec ........... _..._..._ 2.95 2.75 2.55 2.30 2.10 
10 sec 1.85 1.75 1.60 1.45 1.30 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 42.00 25.20 16.80 12.60 8.40 
26 x 41.20 24.70 16.50 12.35 8.25 
52 z 40.35 24.20 16.15 12.10 8.10 
104 e 39.50 23.70 15.80 11.85 7.90 
156 x 38.65 23.20 15.45 11.60 7.75 
260 z 37.00 22.20 14.80 11.10 7.40 
312 z 35.30 21.20 14.15 10.60 7.05 
624 x 33.60 20.20 13.45 10.10 6.75 

10. SPECIAL FEATURES 
Speeches -1 -time rate applies. 

KOFI 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 227 4350 0.00 

Flathead Valley Broadcasters. Box 680, Kalispell. 
Mont. 59901. Skyline 6-6900. 

I. PERSONNEL 
Manager -W. H. Patterson. 
Program Director -L. L. Sterling. 
Sales Manager -M. L. Oliver. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Seattle. Portland-Feltls/Dove/Croghan, Inc. 

3. FACILITIES 
10,000 w.: 1180 ke. Non -directional days, directional 

nights. 
Operating schedule 8 am -midnight. MST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3h, 9a, 9d, 5, 8a. 7b, 8. 
Rate Protection: 10b, 11b, 12b. 13h. 14h. 
Basic Rates: 22a, 22h, 23a, 24b, 25a, 28a, 29a. 
Contracts: 40a, 45, 46. 97a. 
Comb.; Cont. Discounts: 60a, 60k. 
Cancellation: 70a, 700. 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective April 1. 1958. (Card No. 2.) 
Card received March 24. 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/4 5 min. I $0 
hr. news min. sea. 

1 time 14.00 7.45 6.00 4.15 
26 times 12.00 6.70 5.50 9.75 
52 times 11.00 5.95 4.85 3.30 

194 times 10.00 5.15 4.25 2.85 
156 times 8.80 4.75 4.00 2.70 
200 times 7.75 4.49 3.80 2.45 
512 times 7.00 4.09 5.30 2.25 
024 times 6.00 8.70 3.00 2.05 

1.248 times .. 3.35 2.75 1.90 
7. PACKAGE PLANS 

SATURATION PACKAGE 
(30 days) 

1 min. 30 see. 1 min. 30 nec. 
52 times.... 3.75 2.50 130 times.._ 3.25 2.20 
78 times.... 3.60 2.95 158 times.- 3.10 2.10 

104 times.... 3.50 2.25 

LEWISTOWN 
Fergus County -Map Location E-2 

See SIDS consumer market map and data at begin- 
ning of the State. 

KXLO 
1947 

Media Code 4 227 4500 0.00 
KXLO Broadcasting Co., Inc., Box 820, Lewistown, 

Mont. 59457. 
I. PERSONNEL 

General Manager -David L. Bather. 
Salo. Manager-T,ew Boucher. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
1.000 w.: 1230 kc. Non -directional. 
Operating schedule: 5:55 am -10 pm weekdays; 7:15 
am -7 nm Sun 

4. AGENCY COMMISSION 
15/0 time mtg. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3h, 4a, 9d, 5, Os, 8. 
Rate Protection: 10a, lie. 12a, 13a, 14a. 
Basle Rates: 22b, 23a, 28a, 29a. 
Contracts: 40a. 
Comb.: Cont. Discounts: 62e. 
Cancellation: 73a. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective February 1, 1980. (Card No. 25.) 

Rates received March 21, 1960. 
(This listing continued on next page) 
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Lewistown -K X L 0 -Continued 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 
hr. hr. hr. min. min. () 

1 time 35.00 21.00 14.00 10.50 7.00 5.00 
26 times 34.50 20.58 13.72 10.29 6.86 4.90 
52 times 33.60 20.16 13.44 10.08 6.72 9.80 

109 times 32.90 19.74 13.18 9.87 6.58 4.70 
156 times 32.20 19.32 12.88 9.66 6.44 4.60 
260 times 30.80 18.48 12.32 9.24 6.16 4.40 
312 times 29.40 17.64 11.76 8.82 5.88 4.20 
624 times 28.00 16.80 11.20 8.40 5.60 4.00 () 1 minute or 100 words or less. 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLAN -I Min.- -30 Sec.- -10 Sec. - 

Per week: Each Total Each Total Each Total 
12 times.... 3.75 45.00 3.00 38.00 1.88 22.56 
18 times.... 3.50 63.00 2.80 50.40 1.75 31.50 
24 times.... 3.25 78.00 2.60 62.40 1.63 39.12 
30 times.... 3.00 90.00 2.40 72.00 1.50 45.00 
36 times.... 2.75 99.00 2.20 79.20 1.38 99.68 

LIBBY 
Lincoln County -Map Location A-1 

See SRDS consumer market man and data at begin- 
ning of the State. 

KLCB 
1950 

Media Code 4 227 4650 3.00 
Lincoln County Broadcasters, Inc., Box 730. 1230 

Cedar and Main. Libby, Mont. 59923. 

I. PERSONNEL 
Manager -Robert Knickerbocker. 
Sales Manager -Paul E. Robinson. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 6:00 am -10:05 pm. 

4. AGENCY COMMISSION 
15% time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3d, 4a, 4d. 5, 8a, 7b, 8. 
Rate Protection: 15a, 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 24a. 

29b, 25a, 26, 28a, 29a. 
Contracts: 40a, 42a, 42c, 44a, 94b, 45, 46, 47a, 48, 

99, 51b. 
Comb.; Cont. Discounts: 60d, 60e, 801, 81c, 62d. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80. 
Member: Intermountain Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 ER 12/1/65-ltec'd 4/1/66. 
6. SPOT ANNOUNCEMENTS 

30 SECONDS 
Monthly service -3 month minimum contract. 
PER DAY: 3 mo 6 mo 12 me 

1 ti ..............._.............._.._.._.._.._.._ 1.90 1.75 1.60 
2 ti ..._ 1.65 1.50 1.40 
3 tl..._.._.........._......_._..._.._.._......_ 1.60 1.45 1.35 
4 ti 1.55 1.35 1.30 
1 -minute -add 1/3 to above rate. 

BULK ANNOUNCEMENTS 
lx 100x 300x 500x 1000x 1500x 2000x 

1 min 4.80 3.20 2.90 2.40 2.00 1.85 1.75 
30 sec 3.80 2.45 2.15 1.80 1.50 1.40 1.30 
10 sec 2.10 1.60 1.45 1.20 1.05 .95 .90 

7. PACKAGE PLANS 
SATURATION PACKAGER_ 

25 ti in 10 days .._........... 2.10 
90 ti in 15 days 2.05 
I minute -Add 1/3 to above 30 second rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min 5 min 

1 g 36.00 22.50 13.50 9.00 7.20 
26 x 27.00 16.50 10.80 7.85 5.40 
52 x..._ 22.95 13.50 9.20 8.85 4.60 
104 x 22.30 13.00 8.90 6.70 4.50 
156 ...... 21.60 12.60 8.85 6.50 4.30 
260 x 20.90 12.35 8.35 8.30 4.20 
312 x 20.25 12.15 8.10 6.05 4.05 
500 x 7.55 5.65 3.80 

10. SPECIAL FEATURES 
5 minute news 117.50 News participation 52.50 

LIVINGSTON 
Park County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KPRK 
1947 

Subscriber to the NAB Radio Code 

Media Code 4 227 4800 4.00 
KPRK, Inc., Box 691, East edge of Livingston on 

Hwy. 10, Livingston, Mont. 59047. Phone 222-2841. 
I. PERSONNEL 

Pres. & Sta. Mgr. -Jack F. Hinman. 
Sales Manager -Terry Kinne. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 ko. 

Non -directional. 
Operating schedule: Mon thru Sat 6 am -9 pm; Sun 
8 am -6 pm. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 3e, 3d, 4a, 9d, 5. 6a. 
Rate Protection: 10a, 12a, 13a, 14a. 15a, 15e. 
Basic Rates: 20a, 20b, 21b, 21d, 22a, 23a, 24b, 25a, 

26, 28a, 28c, 29a, 29b. 33a. 
Contracts: 40a, 41, 42a, 42c, 43, 440, 45, 46, 47a. 

48. 49, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60f, 61e, 62d. 
Cancellation: 70a, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Eff Rec'd 3/23/87.. 

A -Mon thru Fri 6:30-9:30 am & 4-7 pm. 
B -All other times. 

7. PACKAGE PLANS 

I MIN: 12t1 
A 3.22 
B 2.58 

20/30 SEC: 
A 2.58 2.40 2.22 2.05 1.89 
B 2.06 1.88 1.72 1.54 1.38 

10 SEC: 
A 1.61 1.50 1.39 1.29 1.18 
B 1.29 1.18 1.08 .97 .86 

8. PROGRAM TIME RATES 
1 hr 30. 
1/2 hr: 60% of hour. 5 min: 20% of 
1/4 hr: 40% of hour. 1 min: 13% of 

DISCOUNTS 
13x-4% 104x-12% 260x-20% 
52x-8% 156x-16% 

MILES CITY 

-Per week 
I8tl 24th 
3.00 2.78 
2.36 2.15 

Custer County -Map Location G-4 
See SRDS consumer market map and data 
sing of the State. 

KATL 
1941 

30 ti 
2.57 
1.93 

hour. 
hour. 

36 t1 
2.36 
1.72 

at begin - 

Subscriber to the NAB Radio Code 
Media Code 4 227 4950 7.00 
Star Printing Co., Box 700, Haynes Ave., Miles 

City, Mont. 59301. Phone 406-232-2280. 
I. PERSONNEL 

Gen'l & Com'l Mgr. -Fred B. Hunnes. 
2. REPRESENTATIVES 

Edward Petry & Co.. Inc. 
3. FACILITIES 

1,000 w. days; 250 w. nights; 1340 kc. 
Non -directional. 

Operating schedule: 7:30 am -11:00 pm Sun; 6:00 
am -11:05 pm weekdays. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a, 3c, 3d, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic hates: 20a, 20b, 21a, 21b, 21d, 22a, 22b, 25a, 

28h. 28c, 30, 32b. 
Contracts: 40a, 41, 43, 45. 46, 97e, 48, 50, 51a. 
Comb.; Cont. Discounts: 60b, 620. 
Cancellation: 70a, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 81, 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 101 EST 9/1/67 -Reed 8/3/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 260s 312x 624x 1 min 3.90 3.83 3.74 3.59 3.44 3.28 3.12 () Or less. 

7. PACKAGE PLANS 
A -Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B -All other times. 
PER WK, A B 
EA: I min 30 see 10 see I min 30 see 10 see 
12 ....... 3.50 2.80 1.75 2.93 2.38 1.49 
18 ti 3.33 2.66 1.67 2.80 2.24 1.40 
24 ti 3.15 2.52 1.58 2.63 2.10 1.32 
30 ti 2.98 2.38 1.49 2.45 1.96 1.23 
36 ti 2.80 2.24 1.90 2.24 1.82 1.14 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 x 30.00 18.00 12.00 9.00 6.00 
26 x 29.40 17.64 11.78 8.82 5.88 
52 x 28.80 17.28 11.52 8.64 5.76 
104 x 28.20 18.92 11.23 8.46 5.64 
156 x 27.60 16.56 11.04 8.28 5.52 
260 x 28.90 15.84 10.56 7.92 5.28 
312 x. 25.20 15.12 10.08 7.56 5.04 
624 z. 24.00 14.40 9.63 7.20 4.80 

MISSOULA (4 AM) 
Missoula County -Map Location B-3 

tee SRDS consumer market map and data at begin- 
ning of the State. 

KGMY 
1947 

R'AiB 
Media Code 4 227 5100 8.00 
Mission Broadcasters, Inc., Box 1495, Missoula, 

Mont. 55901. ['hone 406-549-6409. 
STATION'S PROGRAMMING DESCRIPTION 

KGMY: Programmed for adults and mature students. 
NEWS: UI'I on hour, network on half hour. Morning, 
midday and evening report. MUSIC: pops -standard, 
basic format. Classical, 8:30-10 pm. Religious: 6- 
9:30 am, 10 pm -12M. Contact Representative for 
further details. Recd 8/28/68. 

I. PERSONNEL 
President -Carl E. Perry. 
Manager -Dennis West. 

2. REPRESENTATIVES 
Advertising Sales Rest. 

3. FACILITIES 
250 w.; 1450 be. Non -directional. 
Operating schedule: 6:00 am -midnight. MST. 

4. AGENCY COMMISSION 
15% on time charges only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4b, 9d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 21d, 23a, 29b, 29a. 
Contracts: 40a, 44a, 46, 51b. 

Comb.; Cont. Discounts: 60e, 801, 601. 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 1 Eff 4/18/68-Rec'd 5/23/88. 

7. PACKAGE PLANS 
PER WK, EA: 

I ti 10 ti 20 ti 30 tI 40 ti 50 ti 75 ti 
30 sec 2.25 2.10 1.95 1.85 1.75 1.55 1.35 
10 sec: 20% of 30 -sec. 1 min: extra 20%. 
Guaranteed time: extra 20%. 

8. PROGRAM TIME RATES 
lx I3x 26x 

1 hr 33.00 30.00 28.00 
1/2 hr 22.00 20.00 19.00 
1/4 14.50 12.00 11.00 
5 min ...... 9.50 8.00 7.00 

KGVO 
1931 

52x 
26.00 
18.00 
10.00 

6.00 

I04x 
29.00 
17.00 
9.00 
5.00 

R A',B 

260x 
22.00 
16.00 

8.00 
9.00 

Media Code 4 227 5250 1.00 
KGVO Broadcasters. Inc., Box 1405, 340 Main St.. 

Missoula, Mont. 59801. Phone 406-543-8813. Tele- 
type 906-543-3521. 

STATION'S PROGRAMMING DESCRIPTION 
KGVO: Programmed for general Interest and adulta. 
NEWS: network with 6 man local news staff. Two 
and one half hours continuous news and information 
period 5-7:30 pm daily. Weekly editorials. SPORTS: 
all live home and away coverage of local university 
and high school basketball and football and daily 
sports news. Local legion baseball. FARM: daily 6:05 
am farm news and noon market reports. Weekly 
county agent reports and livestock sale reports. MUS- 
IC: 70% middle-of-the-road, 10% country and western 
early mornings, and 20% standards and semi -classical 
evenings and Sun. Daily women's show 9:50 am. 
RELIGIOUS: church calendar Sat 10:10 am and Sun 
morning shows. Contact Representative for further de- 
tails. Reed 7/31/67. 

I. PERSONNEL 
President -Dale G. Moore. 
Vice-Pres. & Gen'l Mgr. -Lee Wahl. 
Station Manager -Gene Peterson. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
Canada -Radio -Television Representatives, Ltd. 

3. FACILITIES 
5,000 w.; 1290 kc. 

Directional -fame pattern day and night. 
Operating schedule: 5-1 am. MST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 9d, 5, 6a, 7b. 8. 
Kate Protection: 10g, 11h, 12g, 13g, 14g, 15a. 
Basic Rates: 20b, 21a, 22a, 23a, 24a, 25a, 26, 27, 

28a, 28c, 29a, 30, 32a, 33b. 
Contracts: 40a, 41, 92b, 49a, 45, 48, 47a, 48, 49, 

51a. 
Comb.: Cont. Discounts: 60a, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS ltadio Network. 
Member: CBS Radio Mountain Network, Silver Dol- 
lar Network. 

TIME RATES 
No. 17 Eff 3/1/67 -Reed 4/7/67. 

7. PACKAGE PLANS 
FREQUENCY IMPACT PLAN 

A -Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B -All other times. 

CLASS A 
PER WK: 6íi 12 ti 18 ti 24 ti 30 ti 36 t1 

1 min 7.00 6.60 6.20 5.80 5.40 5.00 
30 sec 5.60 5.30 5.00 4.70 4.40 4.10 
15 sec. 3.50 3.30 3.10 2.90 2.70 2.50 

CLASS B 
1 min. 5.60 5.30 5.00 4.70 4.40 4.10 
30 sen 4.50 4.30 4.10 3.80 3.50 3.30 
15 sec..... 2.80 2.65 2.50 2.35 2.20 2.05 

8. PROGRAM TIME RATES 
la 26x 52x 104x I56x 260x 

1 hr 60.00 58.50 57.60 56.40 55.20 52.80 
1/2 hr 36.00 35.30 34.60 33.90 33.20 31.80 
1/4 hr 24.00 23.50 23.00 22.50 22.00 21.00 
10 min..... 18.00 17.65 17.30 16.95 16.80 15.90 
5 min 12.00 11.75 11.50 11.25 11.00 10.50 

KYLT 
1955 

R A 11 

Media Code 4 227 5400 2.00 

Scottie Broadcasting Co., Box 1202, Missoula, Mont. 
59801. Phone 406-549-6456. 

I. PERSONNEL 
Partner -W. L. Holler. 
Partner & Manager -Steve A. Schoen. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Denver, Salt Lake -Bob Hix Co., Inc. 
Seattle, Portland-Feltis/Dove/Croghan, Inc. 

3. FACILITIES 
250 w.; 1340 be. 
Operating schedule: 5:45-1 am. MST. 

4. AGENCY COMMISSION 
15% net; time only. 

MONTANA 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, 3a, 9a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15a. 
Basic Rates: 21d, 22b, 23a, 24c, 25a, 26, 28b, 28c. 
Contracts: 40a, 46, 47a. 
Comb.; Cont. Discounts: 60f. 
Cancellation: 70a, 70e. 715, 73a. 
Prod. Services: 82. 
Affiliated with American Contemporary Network. 
Member Western States Radio Empire. 

TIME RATES 
EIT 10/68-Itec'd 10/7/68. 

7. PACKAGE PLANS 
PER YR: 100x 250x 300x 600x 750x 
PER W K: 12 ti 18 t1 24 ti 30 ti 36 ti 
1 min 5.40 4.80 4.50 4.20 3.90 
30 sec 3.55 3.15 2.95 2.75 2.55 

8. PROGRAM TIME RATES 
PER YR: 250x 
PER WK: 12 ti 
5 min 7.20 6.75 
1/2 hr -3x 5 -min. 1/4 hr -2x 5 -min. 

300x 
18 Ii 

600g 
SO ti 
6.30 

KYSS 
1959 

Media Code 4 227 5550 4.00 
Garden City Broadcasting, Inc., Box 1383, 112 W. 

Front, Missoula, Mont. 59801. Phone 406-543-3105. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Chester M. Murphy. 
Aºs't. Mgr. & Proa. Dir. -James Goodrich. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5,000 w. days; 930 ke. Non -directional. 
Operating schedule: 6 am -local sunset daily. MST. 

4. AGENCY COMMISSION 
15% on net time only; 30 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 211. 2b, la, 4a, 5, (30, 7b, 8. 
Rate Protection: 10a, 18. 
Basic Rates: 20a, 21b, 22a, 221). 23a, 24c, 28, 28c. 
Contracta: 40a, 44a, 515. 
Comb.; Cont. Discounts: Bob. 60e, 60f, 60h, 601, 62b. 
Cancellation: 73a, 73b. 
Prod. Services: 82. 
Affiliated with American Information Network. 
Affiliated with MBS Radio Network. 
Member: Intermountain Network. 

TIME RATES 
No. 27 Eff 6/1/68 -Reed 8/26/68. 

6. SPOT ANNOUNCEMENTS 
In 26x 52x 1041 156x 260x 312x 624x 

1 min 8.10 7.95 7.80 7.65 7.95 7.15 6.80 6.50 

7. PACKAGE PLANS 
SATURATION PLAN 

A -Mon lieu Sat 7-9:30 am & 9:30-7 pm. 
1i -All other times. 

A 
PER WK: I min 30 see IO see I min 30 sec to see 
12 ti 6.10 4.85 3.05 4.85 3.90 2.45 
18 ti 5.70 4.55 2.85 4.95 3.55 2.25 
24 ti 5.25 4.20 2.65 4.05 3.25 2.05 
30 ti 4.85 3.90 2.45 3.65 2.90 1.85 
36 ti 4.45 3.55 2.25 3.25 2.60 1.65 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 50.00 30.00 20.00 15.00 12.50 
26 x 49.00 29.40 19.60 14.70 12.25 
52 x 48.00 28.80 19.20 14.40 12.00 
104 x 47.00 28.20 18.80 14.10 11.75 
156 x 46.00 27.60 18.40 13.80 11.50 
260 x 44.00 26.40 17.60 13.20 11.00 
312 x 42.00 25.20 16.80 12.60 10.50 
624 x 40.00 24.00 16.00 12.00 10.00 

PLENTYWOOD 
Sheridan County -Map Location H-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KPWD(FM) 
1962 

R A 1 
Media Code 4 227 5700 5.00 
Empire Broadcasting Corp., 1st & Main, Pientyw'ood, 

Mont. 59254. 
I. PERSONNEL 

Gen'l & Nat'l Sales Mgr. -Lee J. Letss. 
Sales Manager -Jay Michael. 

3. FACILITIES 
ERP 884 w.; 100.1 me. 
Operating schedule: 6 am -6:30 pm. MST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, la, 4a, 5, 6a, 7b. 
Rate Protection: 10a, lia, 12a, 13a, 14a. 
Basic Rates: 20a, 22a, 29b, 25a, 28c. 
Contracte: 40a, 41, 45. 
Comb.; Cont. Discounts: 60a, 60e. 
Cancellation: 70a. 70d, 71a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received March 20, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 5.00 4.00 156 ti.. ....._. 2.75 2.25 
13 ti 4.50 3.75 260 ti - 2.50 2.00 

9.00 3.50 312 ti _.__ 2.25 1.75 
3.50 3.00 629 ti ....._ 2.00 1.50 
3.00 2.50 1248 ti __.. 1.50 1.25 

26 ti 
52 ti 
104 tI 
10 seconds -50% of 1 -minute rate. 
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MONTANA 
Plentywood-K P W D (FM) -Continued 
8. PROGRAM TIME RATES 

1 hr 
50.00 

1/2 hr 1/4 hr 10 min 5 min 
1 ti 28.50 15.00 12.50 10.00 

ti 46.00 13 
26 

24.00 13.00 
22.00 12.00 

11.25 
10.50 

8.60 
8.00 ti... 42.00 

52 ti......_ 38.00 20.00 11.00 9.50 7.50 
104 tl..._ 32.00 17.00 9.50 8.25 7.00 

ti 28.00 156 
260 

15.00 8.50 
11.00 6.50 

7.50 
5.75 

6.50 
5.00 ti.. 20.00 

312 ti...... 18.00 10.00 6.00 5.25 4.50 
ti.. 16.00 624 9.00 5.50 4.75 4.00 

RED LODGE 
Carbon County -Map Location E-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KRBN 
1961 

Media Cade 4 227 5850 8.00 
Carbon County Broadcasters, Inc.. Box 908. Red 

Lodge, Mont. 59068. Phone 406-446-2710. 
I. PERSONNEL 

General Manager -Bob Davies. 
Office Manager -Eva Davies. 
Chief Engineer -Lee Fields. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1.000 w. deys. 250 w. nights; 1450 hr. 
Operating schedule: 6 am -10 pm. MST. 

4. AGENCY COMMISSION 
15/0 net time only within 30 days. 

5. GENERAL RATE POLICY 
Affiliated with American Contemporary Network. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 
Member: The Intermountain Network. 

TIME RATES 
Eff Recd 4/27/64. 

6. SPOT ANNOUNCEMENTS 
Ix ISx 26x 52x I04x I56x 260x 312x 

1 min. 4.75 4.60 4.25 4.15 3.85 3.70 3.55 3.40 
30 sec _ 3.25 3.15 3.00 2.80 2.60 2.45 2.35 2.25 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr IO min 5 min 

1 37.75 18.85 10.35 7.25 6.30 
13 tl __-..._._ 36.75 18.35 10.00 7.00 6.10 
26 ti ...._._..._.._ 35.75 17.85 9.70 6.75 5.90 
52 ti.._-......._...._._ 33.75 16.85 9.10 6.45 5.55 
104 ti 31.75 15.60 8.45 6.20 5.20 
156 ti 30.75 15.10 8.15 6.05 5.00 
260 ti._ ...___... 29.75 14.55 7.80 5.75 4.80 
312 ti...-.-..__..__... 27.75 13.55 7.20 5.50 4.45 

SHELBY 
Toole County -Map Location D-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KSEN 
1947 

Media Code 4 227 6000 9.00 
Tri -County Radio Corp.. Toole County State Bank 

Bldg.. Shelby, Mont. 59474. Phone 406-434-5541. 
STATION'S PROGRAMMING DESCRIPTION 

KSEN: Program for adulte and general interest. 
FARM: 6-8 am. five 15 min network and local news, 
county agent reports, weather, school bus schedules. 
8 am -noon air personalities with road reports, auie, 
comedy, mobile unit reports, local and network new;, 
general popular music. Noon -1 pm farm news, grain 
and livestock reporta. 1-5 pm entertainment with air 
personalities, stock market, network and local news 
and sports hourly, women's features, general popular 
music. 5-7 pm news, sports, interviewe, stock market, 
weather, commentary. 7 pm -12M air personality with 
sports, network and local news, current hits and 
general popular music. SPORTS: local area football. 
basketball and baseball play-by-play, network sports 
events. NEWS: 2 man news department, 8 stringers, 
4 mobile units, 1 plane. Contact Representative for 
further details. Recd 8/7/67. 

I. PERSONNEL 
President -John Lyon. 
General Manager -Jerry W. Black. 
Sec'y & Trees. -Jean Lyon. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Seattle, Portland-Felts/Dove/Croghan, Inc. 
Denver, Salt Lake -Bob Hia Co., Inc. 

3. FACILITIES 
5,000 w.; 1150 ke. Directional nights. 
Operating schedule: 6 am -midnight. MST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a 2b, la, 3b, 3c, 3d. 4a, 4d, 5, 6a, 

7b. 8 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 15a, 15b, 

15e. 16. 
Basic Rates: 20a, 20b, 21a. 21b, 21d, 22a, 22b, 23a, 

24b, 24c, 25a, 27, 28a, 28c, 29a, 29b. 
Contracts: 40a. 94a, 44b, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a. 60e, 61a. 
Cancellation: 71a, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with American Information Network. 
Member: Western States Radio Empire. 

TIME RATES 
Eff 10/68-ltec'd 10/7/68. 

7. PACKAGE PLANS 
PER YR: IOOx 250x 300x 600x 750x 
PER WK: 12t1 18 ti 24ti 30tí 36 ti 
1 min.. 4.30 4.10 3.90 3.60 3.35 
30 sec 2.90 2.70 2.60 2.40 2.20 

8. PROGRAM TIME RATES 
PER VR: 250x 300x 600x 
PER WK: 12 ti 18 ti SO ti 
5 min 5.75 5.40 5.05 
1/2 hr -3z 5 -min. 1/4 hr -2z 5 -min. 

SIDNEY 
Richland County -Map Location H-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KGCX 
1926 

n,,n 

Subscriber to the NAB Radio Code 
Media Code 4 227 6150 2.00 
KGCX, Inc., Box 31, Sidney, Mont. 59270. Phone 

482-2115. 
Studio: Hapip Bldg, WSlltaton, N. D. Phone 572- 

3778. 
I. PERSONNEL 

General Manager -E. C. Krebsbach. 
Station Manager -Dale C. Wilson. 

2. REPRESENTATIVES 
Jack Masie & Company. Inc. 
West Coast-Feltiu/Dove/Croghan, Inc. 

3. FACILITIES 
5,000 w.; 1480 kc. Directional -same pattern all 
bouts. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, la, 4a, 4d, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 22a. 
Contracta: 40a. 41, 42a, 45, 47a. 
Comb.; Cont. Discounts: 60a, 60e. 
Cancellation: 71a, 72, 73a. 
Member: Dakota Salesmaker Stations. 

TIME RATES 
Eff 5/1/66-Rec'd 4/22/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 z._.._....._... 6.70 4.70 156 x._.._....._ 4.20 3.10 
26 x.__..___... 5.80 4.40 260 x 3.70 2.75 
52 x..._. ..... -. 5.00 3.75 312 x._.._._ 3.20 2.40 
104 x.... ..... 4.55 3.45 
10 seconds -50% of applicable 1 -minute rate. 

7. PACKAGE PLANS 
SATURATION PACKAGE 
(Must be used ln 7 days) 

5 ti I O ti 25 t1 50 ti 
1 min ............... ...... 6.00 4.50 3.75 3.30 
30 sec. 4.50 3.40 2.75 2.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

I x..._.._....._._.._.._... 62.50 37.50 20.00 15.00 12.50 
(CR) 

WOLF POINT 
Roosevelt County -Map Location H-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KVCK 
1957 

Media Code 4 227 6300 3.00 
111 -Line Broadcasting Co., Radio Block, Wolf Point. 

Mont. 59201. Phone 406-653-1900. 
STATION'S PROGRAMMING DESCRIPTION 

KVCK: Programmed for adulte and general interest. 
AIR PERSONALITIES handle all segmenta. MUSIC: 
standard, middle-of-the-road, and country. Feature 
sports, news. personalities, farm programming, public 
service. Also feature telephone interviewa, dally edi- 
torials, women's show, weather and road reports. 
Reo'd 8/9/67. 

I. PERSONNEL 
General Manager R. E. Coffey. 
Station Manager -Ciare Hekkel. 

2. REPRESENTATIVES 
Contact station direct. 

3. FACILITIES 
1,000 w. days; 250 w, nights: 1450 ka 
Operating schedule: 6:00 am -10:00 Dm. EST. 

4. AGENCY COMMISSION 
15% to recognized agenda. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, la, 3b, 3e, 3d, 4a, 4e, 5, da, 

7a, 8. 
Rate Protection: IOg, 11g, 126, 136, 14g, 15a, 15b. 
Basic Rates: lob, 21a, 21b, 21d, 22a, 22b. 23a, 23b, 

24b, 25a, 26, 28a, 29a, 30, 32a, 33b. 
Contracte: 40a, 41, 42a, 43, 99a, 94b, 45, 46, 47a, 

49, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 606, 61a, ßlb, 62b. 
Prod. Services: 80, 82. 
Affiliated with MBS Radio Network. 
Member: Western States Radio Empire. 

TIME RATES 
Eff 3/1/66 -Reed 3/4/68. 

7. PACKAGE PLANS 
1 min 30 sec 

8 per wk or 52 tl..._.._...-....._.._.____...._. 3.50 2.80 
12 per wk or 104 ti._ 3.35 2.68 
18 per wk or 156 ti ...... ________ 3.20 2.56 
24 per wk or 280 t1 ..._.._._.-_._....-_-_ 3.05 2.44 
30 per wk or 312 tL.._._.- ..... _..._._..___ 2.90 2.32 

8. PROGRAM TIME RATES 
5 min 

6 per wk or 52 ti.._...... _....-....-...___-, ..... _.. 7.00 
12 per wk or 104 tl...._.._._._.._._._........__..-. 6.70 
18 per wk or 156 tl..._........_....._....,.._.... 6.40 
24 per wk or 260 tL.._....___._......__......_...-_._... 6.10 
1/4 hour -2 times 5 -minute rate. 
1/2 hour -3 times 5 -minute rate. 
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NEBRASKA 

ADDITIONAL 
DAILY MEDIA CITIES 

NOT SHOWN ON STATE MAP 
RADIO 

Wayne-Wayne County 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL--.. 33,800 Omaha 30,500 
METRO AREAS Total Metros 33,500 

Lincoln 3,000 

November 1, 1968 Spot Rodio Stations 559 



NEBRASKA 

State, County, City, Metro Area Data 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 

Fremont -Dodge Grand Island -Hall Hastings -Adams Lincoln -Lancaster Omaha -Douglas 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City 1/1/68 I/I/68 
Metropolitan Area (000) (000) 

Consumer Spendable Income -1967 
% Distribution 

Per 9000 5000 8000 
Household to to to 

(S) 4999 7999 9999 

Retail Sales Passen- 
aer 

Cars 
1/1/68 
(000) 

Farm 
Popu- 
lation 
1/1/68 
(000) 

Gross 
Farm 

Income 
1967 

($000) ($000) 

of Families 
10000 15000 

to and 
14999 over 

-Total Retail 

($000) 

Sales- 
-1967 

By Selected Store 

Apparel 
($000) 

Types 
Per 

Household 
(S) 

Food 
($000) 

General 
Drug Mdse. 
($000) ($000) 

Home 
Furs, 
($000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

NEBRASKA STATE 
TOTALS 1,480.3 457.35 3,998,676 8,743 19.3 18.7 20.2 20.7 11.7 2,537,362 5,548 447,284 82,371 303,417 122,512 122,321 443,573 251,934 662.71 222.1 1,977,214 

ADAMS E -4t 
Hastings 

ANTELOPE F-2 
ARTHUR C-3 _ ._ 
BANNER B-3 
BLAINE D-2 
BOONE F-3 
BOX BUTTE B-2 
BOYD E-1 
BROWN D-2 
BUFFALO E-4 
BURT G-2 
BUTLER F-3 
CASS G3 
CEDAR F-2 
CHASE C4 
CHERRY D-2 

29.5 
24.3 
8.6 

.7 
1.3 
1.0 
8.0 

11.4 
4.4 
3.6 

27.4 
8.6 
9.2 

18.9 
13.5 
3.5 
7.9 

9.19 
8.12 
2.71 

.20 

.35 

.32 
2.41 
3.53 
1.34 
1.21 
8.45 
2.83 
2.93 
5.83 
3.63 
1.16 
2.38 

79,399 
64,351 
18,499 

2,152 
3,402 
2,163 

16,574 
32,321 

6,413 
11,363 
63,893 
23,146 
19,529 
44,574 
21,661 
10,244 
22,357 

8,640 
7,925 
6,826 

10,760 
9,720 
6,759 
6,877 
9,156 
4,786 
9,391 
7,561 
8,179 
6,665 
7,646 
5,967 
8,831 
9,394 

22.0 18.7 

22.8 12.0 
30.2 18.0 
19.1 16.6 
21.4 15.8 
22.7 12.7 
19.0 17.4 
24.2 12.0 
20.5 11.8 
23.5 17.9 
19.5 12.8 
22.4 12.9 
21.3 17.2 
24.9 13.7 
18.6 12.7 
205 15.3 

22.2 

16.2 
21.2 
19.5 
19.1 
17.8 
20.2 
15.5 
17.4 
19.8 
17.7 
17.5 
21.4 
17.2 
19.0 
19.2 

20.5 9.3 

19.9 9.1 
16.7 10.1 
19.9 12.7 
18.4 5.8 
19.6 7.3 
21.7 14.2 
15.0 3.9 
21.1 14.6 
17.4 8.8 
24.0 12.0 
19.0 6.8 
19.8 8.4 
16.2 6.5 
25.0 11.7 
20.7 15.2 

58,252 
54,496 
19,499 

397 
116 

1,133 
14,162 
25,164 

5,414 
8,780 

56,155 
17,271 
11,836 
21,106 
18,576 
10,308 
17,448 

6,339 
6,711 
7,195 
1,985 

331 
3,541 
5,876 
7,129 
4,040 
7,256 
6,646 
6,103 
4,040 
3,620 
5,117 
8,886 
7,331 

9,351 
8,732 
2,516 

254 

125 
2,610 
4,806 

898 
1,272 
8,367 
3,116 
1,973 
5,159 
2,881 
2,051 
2,845 

2,428 
2,223 

405 

267 
768 
147 
129 

1,323 
360 
569 
466 
506 
348 
458 

6,128 
5,847 

220 

364 
203 

1,592 
165 
741 

5,016 
896 
518 
509 

1,014 
1,056 
1,046 

4,389 
4,389 

597 

626 
1,723 

115 
232 

2,755 
464 
163 
294 
165 
254 
853 

2,919 
2,919 

334 

459 
1,069 

81 
374 

2,092 
355 
318 
405 
153 
171 
932 

11,886 
11,156 
5,126 

2,402 
5,365 

629 
2,524 
9,483 
2,142 
1,139 
3,421 
2,538 
1,871 
4,139 

4,948 
4,663 
2,233 

100 
62 

182 
662 

1,932 
610 
886 

7,389 
1,288 
1,659 
2,480 
2,639 
1,271 
1,601 

14.41 

4.40 
.32 
.69 
.42 

3.96 
5.13 
1.82 
2.17 

12.60 
4.57 
4.80 
8.42 
5.06 
2.00 
3.59 

2.8 

3.9 
.3 
.8 
.5 

3.8 
1.7 
1.7 
1.3 
3.8 
2.8 
3.4 
3.7 
5.7 
1.3 
2.8 

19,542 

28,289 
4,168 
7,737 
4,638 

22,838 
18,195 
7,771 
8,663 

34,119 
38,119 
25,605 
23,920 
35,533 
11,452 
37,697 

CHEYENNE B -3t 
CLAY F-4 
COLFAX F-3 
CUMING G-2 ........ _._ 
CUSTER E-3 
DAKOTA G-2. 
DAWES B-2 
DAWSON E-4 
DEUEL C-3 
DIXON G-2 
DODGE G-3 

Fremont 
DOUGLAS G -3t 

Omaha 
Omaha Metro Area. 

DUNDY C-4 
FILLMORE F-4 

16.9 
8.5 
9.3 

12.1 
14.1 
13.8 

9.1 
20.0 

3.0 
6.9 

37.0 
22.9 

390.2 
365.8 
529.3 

2.8 
9.0 

4.97 
2.81 
3.13 
3.61 
4.54 
3.97 
2.87 
6.28 
1.01 
2.08 

11.77 
7.44 

119.96 
113.89 
159.27 

.92 
3.01 

44,019 
19,283 
20,291 
24,021 
36,154 
30,574 
24,170 
47,295 
8,608 

14,358 
92,816 
67,987 

1,259,649 
1,108,388 
1,637,051 

7,805 
20,158 

8,857 
6,862 
6,483 
6,654 
7,963 
7,701 
8,422 
7,531 
8,523 
6,903 
7,886 
9,138 

10,501 
9,732 

10,278 
8,484 
6,697 

20.4 19.7 
23.6 14.5 
22.4 13.0 
24.4 14.9 
20.6 13.5 
21.0 20.8 
21.6 16.5 
24.5 17.6 
21.5 15.3 
23.1 13.8 
21.1 19.6 

14.4 22.1 

14.7 21.6 
19.0 11.3 
23.7 14.2 

22.4 
19.9 
18.2 
19.2 
17.3 
23.4 
20.9 
20.5 
22.6 
18.0 
21.8 

20.7 

20.7 
16.9 
19.3 

20.9 11.4 
19.6 7.1 
16.9 7.6 
17.1 7.4 
21.9 10.3 
20.8 6.7 
20.4 8.9 
17.6 8.3 
21.9 11.6 
20.8 6.3 
19.0 9.7 

22.5 16.5 

23.0 16.2 
23.7 13.8 
18.6 8.0 

27,160 
10,898 
18,252 
19,657 
25,350 
19,788 
22,484 
40,111 
6,419 

10,724 
72,608 
51,425 

675,056 
613,540 
801,985 

6,494 
15,032 

5,465 
3,878 
5,831 
5,445 
5,584 
4,984 
7,834 
6,487 
6,355 
5,156 
6,169 
6,912 
5,627 
5,387 
5,035 
7,059 
4,994 

4,972 
2,504 
2,896 
3,157 
4,629 
5,030 
3,509 
7,210 

726 
2,255 

11,854 
9,727 

126,811 
108,277 
154,594 

1,053 
2,681 

736 
159 
344 
389 
900 
583 
426 

1,451 
199 
245 

1,833 
1,360 

24,988 
23,037 
29,531 

57 
356 

879 
243 

1,158 
759 

1,216 
254 
328 

2,442 
298 

1,190 
5,256 
4,936 

121,855 
119,774 
129,611 

493 
70 

1,757 
63 

412 
468 

1,251 
231 

1,283 
1,649 

124 
28 

3,697 
3,697 

40,973 
39,539 
46,190 

274 
505 

1,051 
199 
564 
408 

1,054 
1,656 

707 
2,170 

50 
126 

2,343 
2,034 

47,069 
46,210 
52,076 

16 
678 

5,565 
919 

2,509 
1,923 
4,325 
2,043 
7,202 
5,761 
2,137 
1,615 

11,460 
10,386 

112,423 
109,289 
136,235 

1,642 
2,049 

2,269 
2,245 
2,696 
1,312 
2,866 
2,172 
2,338 
4,077 

735 
1,446 
7,084 
4,445 

50,883 
41,400 
67,406 

1,383 
1,469 

6.67 
4.02 
4.42 
5.43 
7.30 
5.52 
4.00 
9.77 
1.51 
3.32 

16.81 

153.10 

216.08 
1.62 
4.34 

2.1 
1.9 
2.8 
4.7 
3.9 
1.7 
1.6 
3.7 

.7 
2.9 
4.1 

3.6 

1.3 
2.5 

23,010 
23,505 
24,230 
83,292 
40,789 
15,154 
10,829 
58,165 
9,804 

26,134 
44,056 

48,143 

11,614 
27,788 

FRANKLIN E-4 
FRONTIER D-4 
FURNAS D-4 
GAGE G-4 
GARDEN C-3 
GARFIELD E-2 
GOSPER D-4 
GRANT C-1 
GREELEY E-3 
HALL E-4 

Grand Island 
HAMILTON F-4 
HARLAN E-4 
HAYES D-4 

3.7 
2.8 
5.9 

26.4 
2.7 
2.6 
2.5 
1.0 
3.1 

39.2 
27.9 

8.4 
3.3 
1.9 

1.31 
.93 

2.01 
8.10 
.89 
.81 
.76 
.34 
.90 

12.48 
9.11 
2.66 
1.09 

.58 

10,592 
8,626 

17,051 
60,713 
9,067 
5,250 
5,072 
3,175 
7,484 

101,683 
77,102 
19,429 
12,003 
3,892 

8,085 
9,275 
8,483 
7,495 

10,188 
6,481 
6,674 
9,338 
8,316 
8,148 
8,463 
7,304 

11,012 
6,710 

20.5 11.0 
18.9 10.5 
21.1 12.6 
23.0 16.0 
19.3 11.8 
22.8 12.5 
26.3 16.8 
17.0 16.1 
18.0 9.3 
23.2 19.9 

23.9 15.7 
18.9 11.3 
23.9 16.0 

16.1 
14.7 
16.0 
19.7 
18.6 
18.8 
20.3 
18.5 
12.7 
21.4 

21.2 
16.8 
19.7 

25.8 9.0 
30.2 12.6 
23.7 12.3 
18.4 9.0 
26.1 15.8 
16.8 7.6 
16.4 5.3 
20.2 18.6 
23.9 12.0 
17.9 10.0 

21.5 8.7 
29.9 14.0 
18.5 5.7 

8,479 
5,221 

13,691 
42,121 

4,029 
4,359 
2,912 
1,868 
6,122 

80,422 
61,641 
13,520 
6,413 

824 

6,473 
5,614 
6,811 
5,200 
4,527 
5,381 
3,832 
5,494 
6,802 
6,444 
6,766 
5,083 
5,883 
1,421 

1,505 
731 

2,777 
8,202 

822 
971 
254 
568 
852 

14,010 
11,469 
2,393 
1,191 

237 

231 
124 
487 

1,504 
137 

75 
171 
261 
208 

3,612 
3,480 

289 
146 

257 
253 
374 

3,454 
495 
319 

1,461 
169 
105 

9,726 
9,270 

553 
446 

218 
10 

273 
2,014 

170 
63 

3,975 
3,839 

236 
146 

109 
9 

633 
2,065 

83 
206 

2 
4,830 
4,830 

455 
177 

665 
744 

2,692 
7,266 

630 
573 

708 
394 

13,854 
10,156 
4,434 
1,278 

650 
1,084 
2,181 
5,225 

807 
139 
200 
309 

1,115 
7,780 
4,462 

955 
1,330 

462 

2.57 
1.82 
3.60 

11.98 
1.57 
1.14 
1.11 

.52 
1.89 

19.11 

4.10 
2.40 

.79 

1.7 
1.7 
2.0 
5.1 
1.3 

.8 
1.2 
.5 

1.7 
2.9 

3.1 
1.6 
1.1 

10,788 
11,770 
18,719 
30,619 
11,020 
6,762 

10,389 
6,759 

11,934 
33,957 

32,587 
11,287 
8,543 

HITCHCOCK D-4 
HOLT E-2 
HOOKER D-2 
HOWARD E-3 
JEFFERSON F-4 
JOHNSON G-4 
KEARNEY E-4 
KEITH C-3 
KEYA PAHA E-1 
KIMBALL B-3 
KNOX F-2 
LANCASTER G -4t 

Lincoln 
Lincoln Metro Area 

LINCOLN D-3 
LOGAN D-3 
LOUP E-2 

3.7 
13.3 

1.1 
5.3 
9.8 
5.3 
6.4 
7.8 
1.7 

10.7 
12.4 

180.6 
150.0 
180.6 
29.7 

1.1 
1.1 

1.21 
4.01 
.35 

1.74 
3.34 
1.77 
2.01 
2.41 
.51 

3.02 
3.79 

55.92 
48.50 
55.92 
9.34 

.34 

.33 

10,798 
26,264 
3,071 

12,817 
26,178 
12,014 
15,990 
22,118 
4,338 

26,117 
23,816 

534,826 
453,819 
534,826 
79,181 

2,714 
2,270 

8,924 
6,550 
8,774 
7,366 
7,838 
6,788 
7,955 
9,178 
8,506 
8,648 
6,284 
9,564 
9,357 
9,564 
8,478 
7,982 
6,879 

21.7 13.1 
22.7 13.3 
24.5 16.0 
20.2 12.3 
21.4 14.2 
21.0 12.3 
22.0 15.8 
21.5 16.9 
22.7 12.9 
18.1 22.1 
22.8 13.2 
17.4 21.7 

17.4 21.7 
20.1 18.9 
20.3 15.3 
25.9 12.6 

20.4 
17.1 
20.2 
15.4 
18.7 
15.6 
20.1 
21.6 
15.1 
23.6 
18.3 
22.0 

22.0 
22.3 
18.7 
14.6 

24.3 9.5 
16.7 7.8 
17.7 11.4 
20.4 10.3 
21.8 9.3 
20.3 7.8 
21.8 9.5 
22.2 11.8 
12.9 7.9 
20.9 11.2 
18.7 6.7 
21.5 13.1 

21.5 13.1 
21.1 9.4 
16.9 12.1 
10.8 9.2 

7,020 
21,206 
3,526 
9,237 

21,960 
9,224 

10,611 
18,217 
1,721 

16,470 
17,568 

278,073 
255,824 
278,073 
55,431 

973 
449 

5,802 
5,288 

10,074 
5,309 
6,575 
5,211 
5,279 
7,559 
3,375 
5,454 
4,635 
4,973 
5,275 
4,973 
5,935 
2,862 
1,361 

1,068 
3,830 

145 
1,125 
3,681 
1,208 
1,412 
3,071 

584 
3,663 
2,699 

46,073 
43,301 
46,073 
9,275 

244 
67 

170 
512 

50 
216 
425 
389 
394 
310 

92 
565 

11,375 
10,910 
11,375 
3,333 

46 

189 
912 
806 
574 

2,344 
432 
321 

1,148 
349 
781 

1,138 
65,813 
61,267 
65,813 

5,532 

195 

17 
1,096 

196 
836 
294 
191 
827 

823 
498 

16,460 
15,571 
16,460 
4,007 

780 

272 
1,143 

67 
326 
686 
135 
572 

57 
12,998 
12,598 
12,998 

2,972 

233 
4,084 
1,502 
2,181 
3,921 
1,256 
1,888 
3,503 

3,568 
1,930 

49,185 
46,516 
49,185 

9,348 

1,055 
2,718 

53 
707 

1,379 
1,579 

986 
3,252 

288 
1,628 
1,623 

23,819 
19,500 
23,819 
8,628 

276 
180 

2.12 
5.71 

.52 
3.08 
5.61 
2.92 
3.20 
4.34 

.64 
3.66 
5.45 

73.53 

73.53 
14.54 

.47 

.46 

1.4 
4.7 

.3 
2.6 
2.6 
2.0 
2.0 
1.4 

.8 

.9 
5.2 
4.8 

3.9 
.5 
.6 

12,609 
30,538 

2,534 
13,607 
19,127 
10,365 
21,113 
16,917 

6,507 
13,186 
33,924 
27,968 

31,648 
4,098 
5,503 

McPHERSON D-3 
MADISON F-2 
MERRICK F-3 
MORRILL B-3 
NANCE F-3 
NEM AHA G-4 
NUCKOLLS F-4 
OTOE G-4 
PAWNEE G-4 
PERKINS C-4 
PHELPS E-4 
PIERCE F-2 
PLATTE F-3 
POLK F-3 
RED WILLOW D-4 
RICHARDSON G-4 
ROCK E-2 
SALINE F-4 
SARPY G -3t 
SAUNDERS G-3 
SCOTTS BLUFF B-2 

.7 
26.4 

8.1 
6.1 
4.7 
7.3 
7.2 

16.5 
3.9 
3.4 

10.3 
8.3 

26.9 
6.0 

13.3 
11.7 

2.5 
11.7 
50.6 
17.9 
34.3 

.22 
8.27 
2.58 
1.84 
1.48 
2.39 
2.37 
5.34 
1.28 
1.06 
3.31 
2.55 
7.73 
1.91 
4.37 
3.94 

.79 
4.13 

12.67 
5.68 

10.50 

1,448 
60,187 
18,499 
17,294 
10,825 
18,514 
17,324 
42,425 
9,763 

11,501 
25,858 
15,678 
58,577 
15,080 
38,701 
32,815 
5,226 

28,826 
119,630 
37,863 
94,229 

6,582 
7,278 
7,170 
9,399 
7,314 
7,746 
7,310 
7,945 
7,627 

10,850 
7,812 
6,148 
7,578 
7,895 
8,856 
8,329 
6,615 
6,980 
9,442 
6,666 
8,974 

29.2 16.1 
23.9 17.0 
21.9 14.2 
21.2 14.1 
21.9 12.7 
20.2 13.2 
25.2 15.3 
21.1 15.6 
20.0 10.0 
19.7 13.1 
22.1 17.4 
22.3 12.9 
21.9 19.1 
22.5 14.2 
20.1 17.9 
20.2 13.8 
23.2 13.0 
23.1 14.7 
17.7 22.6 
22.8 15.7 
20.1 17.7 

19.8 
22.1 
19.5 
18.4 
16.1 
16.7 
19.1 
18.5 
14.0 
19.2 
20.9 
17.2 
21.7 
18.5 
21.4 
17.1 
19.9 
19.5 
22.1 
19.6 
21.4 

16.2 4.6 
17.2 7.4 
20.1 8.5 
23.5 13.2 
21.7 9.1 
22.4 9.0 
19.9 6.9 
18.9 11.8 
21.5 8.8 
25.3 16.5 
18.1 8.6 
16.9 7.6 
19.1 8.1 
22.8 9.7 
21.6 12.1 
21.3 11.6 
17.7 9.9 
19.3 7.0 
21.1 12.7 
18.2 6.7 
21.8 12.0 

263 
56,301 
15,117 
12,754 

7,462 
11,926 
16,898 
29,904 

5,376 
6,453 

23,321 
14,277 
46,273 
12,232 
32,268 
24,165 
4,031 

26,140 
20,803 
26,587 
74,389 

1,195 
6,808 
5,859 
6,932 
5,042 
4,990 
7,130 
5,600 
4,200 
6,088 
7,046 
5,599 
5,986 
6,404 
7,384 
6,133 
5,103 
6,329 
1,642 
4,681 
7,085 

8,540 
2,141 
2,181 
1,306 
2,452 
2,534 
5,933 
1,557 

653 
3,517 
2,366 
8,216 
1,630 
5,350 
3,284 

724 
3,376 
5,391 
5,305 

13,231 

1,364 
290 
309 
276 
364 
393 
890 
69 

187 
612 
244 

1,057 
344 
791 
435 

32 
834 
877 
656 

2,008 

264 
5,179 

553 
719 
609 
367 
761 

2,623 
1,139 
2,156 
1,618 

408 
6,878 

325 
4,402 
1,793 

527 
693 
383 
413 

9,045 

4,196 
335 
156 
108 
377 
597 

1,472 
54 

594 
1,019 

191 
2,052 

63 
1,740 

639 
142 
306 

1,096 
717 

3,690 

2,745 
276 
256 
318 
272 
913 

1,002 
75 

966 
364 

1,901 
226 

1,393 
1,158 

17 
1,522 
1,150 
1,794 
4,520 

9,435 
2,800 
1,021 

817 
2,293 
3,588 
6,019 

720 
1,368 
4,429 
2,442 
6,207 
1,424 
7,618 
4,866 

167 
7,339 
3,979 
6,888 

15,121 

38 
4,788 
2,157 
1,311 
1,294 
1,037 
1,752 
3,244 

744 
289 

2,158 
2,614 
7,160 
2,468 
2,970 
1,833 

493 
2,002 
3,355 
2,889 
7,196 

.29 
12.33 

3.88 
3.08 
2.44 
4.05 
3.84 
7.89 
2.38 
1.89 
4.95 
3.97 

11.00 
3.39 
6.43 
6.37 
1.05 
6.36 

24.36 
8.51 

16.92 

.5 
3.5 
2.6 
2.3 
2.0 
2.1 
2.3 
3.9 
2.0 
1.6 
2.2 
2.8 
4.8 
2.7 
1.7 
3.1 

.9 
2.8 
1.7 
5.1 
4.9 

3,548 
27,076 
22,277 
17,090 
11,641 
14,321 
19,908 
22,763 
10,697 
15,211 
27,531 
22,702 
36,788 
28,103 
13,422 
24,509 

9,307 
21,234 
26,104 
32,540 
60,238 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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NEBRASKA 

State, County, City, Metro Area Data 

Estimates for: 
STATE 
COUNTY -Nap Loe. 

City 
Metropolitan Area 

SEWARD F-4 
SHERIDAN C-2 
SHERMAN E-3 
SIOUX B-2 
STANTON F2 
THAYER F-4 
THOMAS D-2 
THURSTON G-2 
VALLEY E-3 
WASHINGTON G-3 
WAYNE F-2 
WEBSTER E-4 
WHEELER E-2 
YORK F-4 

Consumer Spendable Income -1967- 

Population Households 
1/1/68 I/I/68 
(000) (000) (3000) 

Per 
Household 

(S) 

14.3 4.31 29,626 6,874 
8.7 2.63 22,141 8,419 
4.5 1.40 9,320 6,657 
2.5 .74 6,774 9,154 
5.5 1.67 10,791 6,462 
8.0 2.66 17,354 6,524 
1.1 .35 2,954 8,440 
5.4 1.55 13,283 8,570 
6.3 2.06 12,788 6,208 

13.0 3.94 29,540 7,497 
10.1 2.93 21,088 7,197 
4.5 1.51 13,659 9,046 
1.3 .37 2,336 6,314 

13.6 4.47 33,319 7,454 

% Distribution of Families 
3000 5000 8000 10000 15000 
to to to to and 

4999 7999 9999 14999 over 

-Total Retail Sales - 
(5000) 

Hoú(S) 

Retail Sales -1967 

Food Drug 
(5000) ($000) 

By Selected Store Types 
General Home 
Mdse. Apparel Furn. 
(5000) ($000) ($000) 

Auto- 
motive 
($000) 

Service 
Station 
(3000) 

Passen- Farm Gross 
ar Popu- Farm 

Cars little,' Income 
1/1/68 1/I/68 1967 
(000) (000) (5000) 

21.7 14.8 
21.2 14.0 
21.6 11.9 
16.6 14.0 
20.7 13.3 
24.2 12.6 
19.6 15.2 
19.0 12.7 
23.0 13.2 
22.2 17.0 
23.5 16.2 
19.0 11.5 
20.2 15.2 
24.2 16.3 

17.4 16.7 9.0 
19.5 21.2 12.7 
15.3 20.8 6.7 
21.0 23.1 12.7 
16.7 18.6 6.9 
17.6 18.5 5.3 
17.1 18.8 14.1 
15.9 26.4 12.3 
16.5 16.7 7.9 
20.5 18.3 9.1 
19.5 17.9 6.9 
14.3 26.1 12.8 
18.3 16.9 4.8 
19.8 18.5 8.2 

21,938 5,090 
17,173 6,530 
5,653 4,038 

721 974 
3,412 2,043 

17,082 6,422 
1,156 3,303 
9,676 6,243 

10,887 5,285 
15,540 3,944 
16,371 5,587 
8,912 5,902 

876 2,368 
23,708 5,304 

3,974 
3,405 
1,166 

189 
816 

2,544 
206 

1,417 
1,775 
3,524 
2,481 
1,375 

240 
4,316 

811 877 
685 1,092 
205 358 

80 
21 360 

475 
139 

37 
174 
430 
354 
72 

170 
724 

628 
1,190 

155 
106 

474 345 

320 92 
723 314 
543 522 

1,002 428 
402 317 
119 

2,237 1,176 

227 
898 
186 
138 

23 
686 
75 

473 
609 
435 
392 

981 

4,881 2,282 
3,252 1,854 

1,043 
299 

228 52 
1,977 2,642 

350 
1,648 1,172 
2,031 1,372 
2,672 1,341 
2,988 1,226 
1,807 977 

14 199 
3,459 2,008 

6.53 
3.72 
2.22 
1.03 
2.53 
4.16 

.47 
2.71 
2.86 
5.85 
4.20 
2.75 

.54 
6.72 

2.8 
2.8 
2.3 
1.3 
2.4 
2.8 

.4 
1.8 
2.2 
2.8 
3.1 
1.8 

.7 
3.2 

25,378 
26,108 
12,178 
13,122 
32,288 
20,083 
3,513 

17,620 
13,766 
28,416 
38,933 
10,021 
5,786 

33,415 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 

NEBRASKA 
See SRDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Beef Empire Stations 
Comprised of: 

KCSR-Chadron, Neb. KVSH-Valentine, Neb. 
WJAG-Norfolk, Neb. KCOL-Fort Collins, Colo. 

Media Code 4 228 0195 1.00 

Business Office: e/o WJAG, 309 Braasch Ave., Nor- 
folk, Neb. 68701. Phone 402-371-2432. 

I. PERSONNEL 
Vire -President -Bob Thomas. 

2. REPRESENTATIVES 
See individual station listings. 
Omaha, Lincoln -Paul Abets. 
Denver -Bob Hix Co., Inc. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3d, 4a, 5, 6a, 7b. 
Rate Protection: 10b, llb, 12h, 13b, 14h. 16. 
Basic Rates: 20h, 21a, 22b, 23a, 24a, 24c, 25c, 28a, 

290, 33h. 
Contracts: 40a, 41, 45, 46, 470, 49, 50, 51b. 
Comb.: Cont. Discounts: 60f, 61a, 81h, 62d. 
Cancellation: 70a, 70c, 71a, 72, 736. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective May 1. 1965. 
Rates received April 5, 1965. 

Comparable schedules on 3 stations 5%: on 4 sta- 
tions 10%. 

Home Town Radio Group 
Comprised of: 

KCSR-Cbadron KODY-North Platte 
KRGI-Grand Island KOLT-Scottsbluff 
KFOR-Lincoln KVSH-Valentine 
WJAG-Norfolk KMNS-Sioux City, Ia. 
Media Code 4 228 0390 8.00 
Business Office -Box 391, Stuart Bldg., Lincoln. 

Neb. 68501. Phone 402-432-6606. Omaha phone 
402-345-4339. 

I. PERSONNEL 
Co-ordinator-Paul Abele. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 
Omaha, Lincoln -Paul "Red" Abele. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3d, 9a, 5, 65, 7b. 
Rate Protection: 10b, 11b, 121). 13h, 14h, 16. 
Basic Rates: 20h, 21a, 2213. 23a, 24a, 24c, 25e. 28a, 

29a. 33b. 
Contracts: 40a, 41, 45, 46, 47a, 49, 50, 51b. 
Comb.: Cont. Discounts: 60f, 111a, 0113, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73h. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Elf Reed 10/29/62. 

Hometown Stations combine to earn these discounts. 
from the earned frequency rates: 

DISCOUNTS 
2 stations 6 stations. . 20% 
3 stations 5% 7 stations.._.._.......__ 25% 
4 stations 10% 8 stations..... 30% 
5 stations 15% 
If minimum of 10 spots weekly in used on each sta- 
tion, discount will be allowed on full number of spots 
used on every station. It less than 10 are used on 
some stations, discount will apply only on the number 
of announcements used on every station; remaining 
announcements will earn 1 -station rates. 

Nebraska Rural Radio Stations 
Comprised of: 

KRVN-Lexington KEYR-Terrytown 
Media Code 4 228 0585 3.00 
Business Office -c/o KRVN, Lexington, Nebr. 68850. 

Phone 308-324-2371. 
I. PERSONNEL 

General Manager -Max Brown. 
2. REPRESENTATIVES 

Avery-Knodel, Inc. 
Omaha, Lincoln-Soderlund Company. 
Denver -John L. McGuire & Co. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 40. 5, 6a, 7b. 
Rate Protection: 10b, llb, 12b. 13h, 14b. 15h. 
Basic Bates: 20h, 21d, 22a, 22b, 23a. 24b, 25a, 27, 

286, 28e, 295, 30, 32a. 
Contracts: 40a, 41, 92b, 44a, 45, 46, 47a, 50. 51a, 

51h. 
Comb.; Cont. Discounts: 60h, 60e, 60f, Ooh, 61a, 62d. 
Cancellation: 70a. 70c, 715, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
SPECIAL DISCOUNTS 

Total frequency discount on KEYR may be earned by 
combining KRVN frequency and KEYR frequency. 

ALLIANCE 
Box Butte County -Map Location B-2 

See SUDS consumer market map and data at begin- 
ning of the State. 

KCOW 
1949 

Subscriber to the NAB Radio Cede 
Media Code 4 228 0780 0.00 
KLOE, Inc., Box 600, Alliance, Neb. 69301. Phone 

308-762-1400. 
STATION'S PROGRAMMING DESCRIPTION 

KCOW: Programmed for general interest. 
AIR PERSONALITIES handle all segments. 6 am - 
6 pm general popular music, current hile, middle-of- 
the-road, country and western. 6:30-7 pm standards, 
string orchestra. 7:30-10 pm current hits, rock, 
rhythm and blues. NEWS: network at :55 most 
hours. News director edits 4 local newscasts daily. 
All segments have brief features. FARM: 6:15 am 
daily university report. Livestock 7:15 am & 12:15 
pm daily. Farm news 12:25 pm daily. Closing 
grain and markets 1 pm daily. Stock market 6:15 
pm. Weekly reports by county agent and state 
agronomist. SPORTS: all college and high school 
aborts, pro football, network events. Audience partici- 
pation M -F 3-3:30 pm. Contact Representative for 
further details. Rec'd 7/10/67. 

I. PERSONNEL 
General Manager -Don Gill. 

2. REPRESENTATIVES 
Denver -Intermountain Network. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 6:00 am -10:00 pm weekdays; 7:00 
am -9:00 pm Sun. MST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 3b, 3c, 3d, 4a, 5, 6a, 7b. 
Rate Protection: 10h, 11b, 12h, 13h, 146. 
Basic hates: 20h, 210. 21c, 22h, 23a, 24h, 24c, 25a, 

26, 28a, 28c, 29a. 
Contracts: 400, 41, 44a, 45, 46, 475, 49, 50. 51b. 
Comb.; Cont. Discounts: 60a, 60f, 610, 6113. 
Cancellation: 70a, 70c, 71a, 72. 73b. 
Prod. Services: 80. 
Affiliated with ABC, MES Radio Networks. 
Member: Intermountain Network. 

TIME RATES 
ER 5/1/67-Rec'd 5/29/87. 

6. SPOT ANNOUNCEMENTS 
ix 26x 52x 104x 156x 312x 365x 1000x 

1 min 3.50 3.15 2.90 2.70 2.50 2.30 2.20 2.00 
30 sec 2.80 2.50 2.30 2.15 2.00 1.85 1.75 1.50 

7. PACKAGE PLANS 
PER WK: 12 ti 24 ti 36 ti 48 ti 
1 min 2.75 2.50 2.25 2.05 
30 sec 2.35 2.10 1.85 1.65 
BTA; all spots must be run within 7 days. 

8. PROGRAM TIME RATES 
lx 26x 52x 104x 156x 312x 365x 

1 hr 33.00 30.00 27.50 25.00 23.00 20.00 17.50 
1/2 hr 21.00 19.00 17.50 15.00 13.50 12.00 11.00 
1/4 hr 14.00 13.00 12.00 11.00 10.00 8.00 7.50 
10 min. 10.50 9.75 9.00 8.25 7.50 6.00 5.75 
5 min. 7.00 6.50 6.00 5.50 5.00 4.00 3.75 

AURORA 
Hamilton County -Map Location F-4 

See SItMS consumer market map and data at begin- 
ning of the State. 

KROA(FM) 
1967 

Media Code 4 228 0850 1.00 
Capitol Broadcasting Inc., 1111 K St., Aurora, Neb. 

68818. Phone 402-694-2104. 
I. PERSONNEL 

President -James E. Kamas. 
Station Manager -Herbert Roszhart. 

3. FACILITIES 
ERP 3.000 w. 103.1 mc. Stereo. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 9a, 4d, 5, 6a, 7b. 
Basic Rates: 20h, 21h, 23a, 246, 29a. 
Contracts: 40a, 44a. 
Comb.: Cont. Discounts: 606, 60e. 
Cancellation: 70a, 70e, 71a. 
Prod. Services: 82. 

TIME RATES 
ER 1/1/68-Rec'd 4/15/68. 

Hometown Radio Group 
blankets the Great Plains 
90°0 of Nebraska PLUS 83 counties in South 
Dakota, Iowa, Minnesota, Wyoming & Kansas. 

Over 2 Million People 
670,140 Radio Families 
Retail Sales $3.4 billion 
Gross Farm Income $3.28 billion 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

1 x 6.50 6.00 5.50 
251 x 5.75 5.25 4.75 
501+ 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 

1 x 50 40 
27+ 40 30 

BEATRICE (1 AM; 1 FMl 

Gage County -Map Location G-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KWBE 
1949 

NAB 

Subscriber to the NAB Radio Code 

Media Code 4 228 0975 6.00 
MIA Enterprises, Inc., Box 1450. Sherman and Mary 

Sta., Beatrice, Neb. 68310. Phone 402-228-5923. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Gordon C. Bud Penti. 
Nat'l & Reg. Sales Mgr. -Mrs. Maxine Pentz. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Omaha -Al Larson. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1450 he. 

Non -directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 3d, 4a, 5. 65. 7h, 8. 
Rate Protection: 10h, 11b, 126, 13h, 14h, 15a, 16. 
Basic Rates: 20h. 21d. 22b, 23a, 24b, 25a, 26. 27. 

28a. 28c. 290, 32h. 
Contracte: 40a, 41, 92b. 44a, 45, 46. 47a, 48, 49, 51b. 
Comb.; Cont. Discounts: 60b, 60g. 601, 61e, 62b, 62d. 
Cancellation: 70h, 70d, 71a. 72, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
No. 7 ER 1/8/68 -Reed 1/4/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 3t1 5ti 10tí 20tí 30f) 
1 wk 8.00 7.75 7.50 7.25 7.00 6.7,í 
13 wk 7.75 7.50 7.25 7.00 6.75 6.50 
26 wk 7.50 7.25 7.00 6.75 6.50 6.25 
52 wk. 7.25 7.00 6.75 6.50 6.25 6.00 

30 SECONDS 
1 wk 7.00 6.75 6.50 6.25 6.00 5.75 
13 wk 6.75 6.50 6.25 6.00 5.75 5.50 
26 wk 6.50 6.25 6.00 5.75 5.50 5.25 
52 wk. 6.25 6.00 5.75 5.50 5.25 5.00 
All spots scheduled BTA. 

(Beatrice continued on next page) 

. .,:. tcÿ_ 'Q! k immunize: ii le ,,r'i 
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KCSR Chodron, Neb. 
KFOR Lincoln, Neb. 
KMNS Sioux City, Iowa 
KOLT Scottsbluff, Neb. 
KRGI Grand Island, Neb. 
KODY North Platte, Neb. 
KVSH Valentine, Neb. 
WJAG Norfolk, Neb. 
Schedules bought in combina- 
tions of three or more stations 
achieve substantial savings 

Represented by 

McGavren-Guild-PGW Radio, Inc. 
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NEBRASKA 
Beatrice -Continued 

KWBE-FM 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 228 0976 4.00 
Mia Enterprises, Inc.. Box 1450, Sherman and Mary 

Ste., Beatrice, Neb. 68310. Phone 402-228-5923. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Gordon C. Bud Penta. 
National Sales Manager -Mrs. Maxine Pente. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Omaha -AI Larson. 

3. FACILITIES 
REP 97,000 w.; 92.9 mc. 
Operating schedule: 24 hotus daily. CST. 
Antenna ht.: 350 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See KWBE listing for ceded regulations. 

TIME RATES 
Rates effective March 1, 1963. (Card No. 1.) 

Card received July 5, 1963. 
6. SPOT ANNOUNCEMENTS 

SPECIFIED POSITION 
1 min 30 sec 1 min 30 sec 

1 ti 4.00 3.00 208 ti _ 3.60 2.60 
52 ti 3.90 2.30 260 ti 3.50 2.50 
104 ti 3.80 2.50 312 ti _ 3.40 2.40 
156 ti 3.70 2.70 365 U___._... 3.00 2.00 

8. PROGRAM TIME RATES 
55 min 1/2 hr 25 min 

1 tl......._....___.._._._._....___..._. _.. 25.00 19.00 17.50 
52 ti... 23.50 17.50 16.00 
104 11 - _._...___.__._. 22.00 16.00 14.50 
156 ti _..__....._.. 20.50 14.50 13.00 
208 Li ........_ _._....._.... 19.00 13.00 11.50 
260 ti ....... _.._.._...... ._._ ......... 17.50 11.50 10.00 
312 ti _ 16.00 10.00 8.50 
365 ti 13.00 8.00 8.00 

BROKEN BOW 
Custer County -Map Location E-3 

See SRDS consumer market map and data at begin- 
ning of she State. 

KCNI 
1949 

Subscriber to the NAB Radin Code 
Media Code 4 228 1170 3.00 
Custer Country Broadcasting Co., Box 561, Broken 

Bow, Neb. 68822. Trojan 2-5881. 
I. PERSONNEL 

Manager -Georgia A. Crawford. 
2. REPRESENTATIVES 

Soderlund Company. 
3. FACILITIES 

1.000 w. days; 1280 he. Non -directional. 
Operating schedule: 6:00 am6:45 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL RATE POLICY 
Political -Regular rates apply. 

TIME RATES 
Rates effective November 1, 1953. 

Mateo received October 29. 1953. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

CLASS "A- 
;6:00-6:00 am and noon -1:00 pm) 

1/2 1/4 10 5 100 50 
hr. hr. min. min. wda. wds. 

: time..._ 36.00 21.00 18.00 12.00 7.00 - 
13 tames.._ 32.40 18.90 18.20 10.80 6.30 _ 
26 times.._ 30.60 17.85 15.30 10.20 6.00 _ 
52 times 28.80 16.80 14.40 9.60 5.60 _ 

104 times._ 27.00 15.75 13.50 9.00 5.25 - 
156 times 25.00 14.70 12.60 8.40 4.90 . 
2áu ures 23.40 13.65 11.70 7.80 4.55 _._. 
312 times 21.60 10.60 7.20 4.20 

CLASS1260 "B" 
(8:00 am -noon and 1:00-6:45 pm) 

time 28.80 16.80 14.40 9.60 5.60 4.20 
13 times._ 25.92 15.12 12.96 7.64 5.04 3.78 
26 times 23.48 13.28 12.24 8.16 4.80 3.60 
52 times 23.04 13.44 11.52 7.58 4.48 3.26 

104 tames 21.60 12.60 10.80 7.20 4.20 3.15 
156 times 20.00 11.76 10.08 6.72 3.92 2.84 
60 times 18.72 10.92 9.36 6.24 3.65 2.73 
312 times 17.28 10.08 8.64 5.76 3.36 2.52 

CHADRON 
Dawes County -Map Location B-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

N,1 t1 

KCSR 
1954 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 228 1365 9.00 
Community Service Radio Co., Box 931, 212 Bordeaux 

St. Chadron, Neb. 69337. Phone 308-432-5545. 
STATION'S PROGRAMMING DESCRIPTION 

KCSR: Programmed for adult appeal. 
MUSIC 51%: general popular with emphasis on 
standards, country and western and folk about 25%. 
TALK 11%: women's public affaire, commentary, 
telephone call -in. NEWS 20%: 5 min on hour, 
weather summary at :29. Major reports: 6:55-7:15 
am, 8-8:15 am, noon -1 pm, 5:45-8 pm. Heavy local 
mobile units. FARM 5%: livestock and grain re- 
ports, news. RELIGIOUS 7%: sermons, services. 
ENTERTAINMENT 3%: comedy and variety. 
SI'ORTS 3%; university football, news. 6-7:30 am 
music, farm. 7:30-8:30 am news, entertainment, talk. 
8:30-9 am religion. 9 am -noon music, talk, enter- 
tainment. 1-3:30 pm music, talk. 3:30-4 pm re- 
ligion, music, talk. 4-5:45 pm music, talk. Product 
protection 10 minutes. Contact Representative for 
further details. Reed 9/27/68. 

I. PERSONNEL 
Manager -Jack Miller. 
Vice -President -Bob Thomas. 
Sales Manager -Irvin Burkey. 

2. REPRESENTATIVES 
Hometown Radio Grp.-McOavren-Guild- 

1'GW Radio, Inc. 
Omaha, Lincoln -Paul Abele. 
Mountain States -Bob Mix Co., Inc. 

3. FACILITIES 
1,000 w. days; 610 he. Non -directional. 
Operating schedule: 6 am -local sunset weekdays; 7:15 
am -local sunset Sun. MST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d. 4a. 4d, 5. 6a, 7h. 
Rate Protection: 10b, 1113. 12h, 13h, 14b, 16. 
Basic Rates: 20b, 21a, 221). 23a, 24c, 25a, 28a, 

29a, 33b. 
Contracts: 40a, 41, 45, 46, 47a. 49, 50, 51b. 
Comb.; Cont. Discounts: 60f, Ola, 0113, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Time considered saleable when not renewed at least 2 
weeks before expiration date. 
Member: Beef Empire Stations; Hometown Radio 
Group. 

TIME RATES 
Etf 3/1/67-Rec'd 1/25/67. 

AA -Mon thru Sat sign -on -9 am, 11:45 am -1:15 pm 
& 4 pm -sign -off. 
A -Ail other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 MIN: 1íi 6t1 12tí 18 ti 24 ti 
1 wk._.._ 7.00 6.50 8.00 5.50 5.25 
13 wk....._...._.._.._ 6.50 8.00 5.50 5.00 4.75 
26 wk... 6.00 5.50 5.00 4.50 4.25 
52 wk._... ... __...._.._. 5.50 5.00 4.50 4.00 3.75 

CLASS A 
1 wk._.._.._ ........ _. 6.00 5.50 5.00 4.75 4.50 
13 wk. .......... 5.50 5.00 4.50 4.25 4.00 
26 wk _. 5.00 4.50 4.00 3.75 3.50 
52 wk 4.50 4.00 3.50 3.25 5.00 
20/30 sec: 80% of 1 -min. 8/10 sec: 50% of 1 -min. 
All spots, regardless of length, combine for frequency. 
Schedules do not have to run consecutively to earn 
number of weeks frequency. 
Rateholders: minimum 2 per week. ID's may not be 
used. 

COLUMBUS (2 AM; 1 FM) 
Platte County -Map Location F-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KJSK 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 228 1560 5.00 
KJSK, Inc. Box 99, Columbus, Neb. 68601. Phone 

564-2891. 
I. PERSONNEL 

President -George Bull Anderson. 
Station Manager -Milo Kincaid. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
West Coast-Biddick Company. 

3. FACILITIES 
1.090 w. days; 900 ke. Non -directional. 
Operating schedule: Sunrise to local sunset. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 9b, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10e, lic, 12e, 13f, 14f. 
Basic Rates: 20b, 21a, 21h. 22a, 22b. 23a, 24b, 25a, 

28b, 28e, 29a, 33b. 
Contracte: 40a, 41, 42d, 44a, 45, 46, 50. 51a. 
Comb.; Cont. Discounts: 60b, 60g, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Member: National AgRaadio Groups, Inc. 

TIME RATES 
Eff Recd 7/29/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156e 

1 min 3.00 2.75 2.50 2.40 2.25 
30 sec 2.50 2.25 2.00 1.90 1.75 

8. PROGRAM TIME RATES 
lx 26x 52x I04e 156x 

1/2 hr 30.00 28.50 27.00 25.00 22.00 
1/4 hr 18.00 17.00 15.00 14.00 13.60 
5 min. 9.00 8.00 7.00 6.00 5.00 

K J S K -FM 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 228 1561 3.00 
KJSK Inc., Box 99, Columbus, Neb. 68601. Phone 

564-2891. 
I. PERSONNEL 

President -George Basil Anderson. 
Station Manager -Milo Kincaid. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
ERP 100,000 w.: 101.1 mc. Stereo. 
Operating schedule: 6:30 am -10:00 pm Mon thru Sat; 
7:3u am -8 pm Sun. 

4. AGENCY COMMISSION 
15% time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e. 3a, 3d, 4b, 4d. 5. 6s, 7a, 8. 
Rate Protection: 10e, 11c, 12c, 13f, 14f. 
Basic Rates: 20h, 21a, 21h, 22a, 22b. 23a, 24h. 25a, 

28h, 28e, 29a. 33h. 
Contracts: 40a, 41, 42d, 44a, 45, 46. 50, 51e. 
Comb.; Cont. Discounts: Bob, 60g. 6la, 62d. 
Cancellation: 70a, 70e, 73a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eff Recd 8/4/66. 

6. SPOT ANNOUNCEMENTS 
lx 26x 

1 min 2.25 2.00 
30 sec 1.75 1.60 

8. PROGRAM TIME RATESL 
26e 

1/2 hr..._ 14.00 12.50 
1/4 hr 10.00 8.00 
5 min 6.00 5.00 

KTTT 
1963 

52e 104e 156x 
1.75 1.65 1.45 
1.50 1.35 1.25 

52e 1042 156e 
10.00 7.50 5.00 

6.00 4.50 3.00 
4.00 3.00 2.50 

Subscriber to the NAB Radio Code 
Media Code 4 228 1755 1.00 
City and Farm Broadcasting, Inc., Box 464. 1229 27th 

Ave.. Columbus, Neb. 68601. Phone 564-2866. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Ken Kilmer. 
Sales Manager -Joe Stavin. 
frog. & Prod. Mgr. -Ralph Nettland. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Omaha-Soderlund Company. 

3. FACILITIES 
500 w.; 1510 he. Non -directional. 
Operating schedule: Sunrise -local sunset. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 9a, 4d, 5, 6a, 7a. 
Rate Protection: 10a, 13a. 14a. 15h. 
Basic Rates: 21a, 22b. 23a, 241). 25a, 28a. 
Contracta: 40a. 44a, 45, 46. 
Comb.; Cont. Discounts: 60a, 60e. 
Cancellation: 71a. 

TIME RATES 
ER Rec'd 8/9/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 6 ti 12 t1 18 ti 24 ti 36 ti 
1 min. 9.00 8.00 6.50 6.00 5.50 5.00 
30 sec 8.00 7.00 6.00 5.50 5.00 4.50 

CONTINUOUS WEEK DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -15% 
Minimum 5 30 -second spots per week. 

COZAD 
Dawson County -Map Location E-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KAMI 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 228 1950 8.00 
Dawson County Broadcasting Corp., Box 206. 732-1/2 

Meridian Ave., Cozad, Neb. 69130. Phone 308- 
784-3665. 

I. PERSONNEL 
President-Wayman E. May. 

3. FACILITIES 
1,000 w. days; 1580 he. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 5, 6a. 
liute Protection: 10a, 140. 
Basic Rates: 20a, 21e, 23a, 24b, 24c, 25a, 29a. 
Contracts: 40a, 44a, 47e. 
Comb.; Cont. Discounts: 60a, 60f. 
Cancellation: 70a, 70e, 71a. 
Prod. Services: 80. 82. 
Affiliated with KBS. 

TIME RATES 
Eft 8/1/67-Rec'd 9/27/67. 

6. SPOT ANNOUNCEMENTS 
I3x 26x 52x 158x 312e 

1 min 3.50 3.35 3.15 2.60 2.35 
30 sec 2.80 2.70 2.50 2.05 1.90 
15 sec 2.30 2.15 2.00 1.65 1.55 

7. PACKAGE PLANS 
BULK SPOT PACKAGES 

1 min 30 see 15 see 
14 ti 3.20 2.35 1.80 
26 ti 3.05 2.00 1.65 
51-100 ti 2.80 1.80 1.50 
To be used within 7 days. 

8. PROGRAM TIME RATES 
Ile 26x 

1 hr ............. 35.30 33.55 
1/2 hr ._ 24.70 24.10 
1/4 hr 17.30 16.90 
5 min. 8.50 8.25 

FAIRBURY 

52e 
31.75 
22.35 
15.60 
7.65 

156e 
25.90 
18.25 
12.75 
6.25 

312e 
23.55 
16.45 
11.75 

5.75 

Jefferson County -Map Location F-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

KGMT 
1960 

Subscriber to the NAB Radio Code 
Media Code 4 228 2145 4.00 
Great Plains Broadcasting Co., Inc., Box 425. 316-1/2 

Fifth St., Fairbury, Neb. 68352. Phone 1782. 
I. PERSONNEL 

Manager George E. Powers. 
Sales Manager -Darrel Junker. 
Program Director -Don Trimm. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Soderlund Company. 

3. FACILITIES 
500 w. days; 1310 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset Mon thru 
Sat: 7:00 am -local sunset Sun. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 4d, 5, Oa, 8. 
Rate Protection: 15h. 
Basic Rates: 20a, 22h, 23a, 24b, 25a, 28a, 29a. 
Contracts: 40a, 45, 46, 97a. 
Comb.: Cont. Discounts: 60b, 60k, 61e, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective January 1, 1961. (Card No. R-1.) 

Rates received January 31, 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM 

1/4 hr. 
1 time ________ 15.50 

13 timen _...._..-.. 14.75 
26 times.__.._.......-._.._...._... 14.00 
52 tlmea.._ -.-._......-...-. 12.35 

104 times 10.85 
156 timea._...._._._.... 10.00 
260 times..._.._._........-._ 8.50 
312 times ___..._.... 7.75 

FALLS CITY 

5 min. 
7.50 
7.10 
6.75 
6.00 
5.25 
4.85 
4.15 
3.75 

RATES 
1 min. 
or less 

5.00 
4.75 
4.50 
4.25 
4.00 
8.75 
3.25 
3.00 

Richardson County -Map Location G-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

KTNC 
1957 

Media Code 4 228 2340 1.00 
Falls City Broadcasting Co.. Falla City. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Wm. Hardi. 
Vice-President-Zela Hardt. 
Program Director -Eleanor Holmes. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Omaha-Soderlund Company. 

3. FACILITIES 
100 w.; 1230 he. Non -directional. 
Operating schedule: 6 am -midnight. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3e, 9a, 4e. 5, 6a, 7a. 
Rate Protection: lob, 11b, 12b, 13h, 14h. 
Basle Rates: 22b, 23a, 24a, 24b, 26, 29a. 
Contracta: 40a, 45, 46, 48. 
Comb.; Cont. Discounts: 60h, Ola, 61e, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with KBS and MRS. 

TIME RATES 
ER liec'd 10/9/68. 

6. SPOT ANNOUNCEMENTS 
Ix lox 20e 50e 100e 

1 min 2.50 2.40 2.30 2.25 2.15 
30 sec 1.75 1.65 1.55 1.50 1.40 

8. PROGRAM TIME RATES 
le lox 20x 50x 100e 

1 hr..._.._ 30.00 28.00 26.00 24.00 21.50 
1/2 hr 20.00 18.00 17.00 15.00 13.00 
1/4 hr 12.00 10.50 9.75 8.00 7.50 
10 min.......-..._ 9.00 8.00 7.50 7.00 6.50 
5 min 6.00 5.00 4.75 4.50 4.00 

7. PACKAGE PLANS 
(Used In one day) 

10 spots. each,,. 5.40 50 spots. each 4.50 
25 spots. eacA 4.80 

10. SPECIAL FEATURES 
Time signals -l0 -seconds, each 1.00. Sold only in 
packages of 100 or more. 

FREMONT 

Neb. 68355. 

Dodge County -Map Location G-3 
See SUDS consumer market map and data at begin- 
ning of the State. 

KHUB 
1939 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 228 2535 6.00 
KHUB, Inc., 118 E. 5th St., Fremont, Neb. 68025. 

Phone 402-721-5012. 

I. PERSONNEL 
President -It. C. Snyder. 
Vice-Pres. & Sta. Mgr. -Vern Stacie. 
Sec'y & Oper. Mgr. -Frank Adams. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Omaha, Lincoln -Al Larson. 

3. FACILITIES 
500 w. days; 250 w. nights; 1340 he. 

Non -directional. 
Operating schedule: 5:30 am -10 pm. CST. 

4. AGENCY COMMISSION 
15/0 net charges; monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 3d, 4a. 5, 8s, 7a, 8. 
Rate Protection: 10e, 11e, 12e, 13c, 14e, 15a, 16. 
Basic Rates: 2013, 21b, 21e, 21d, 22a, 22h, 23a, 24h. 

250, 28a. 28c, 29a. 
Contracts: 40a, 41, 44a, 45, 46, 47a, 48, 50, 51e. 
Comb.; Cont. Discounts: 60b, 60d, ß0e. 62d. 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 

(This listing continued on next page) 
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Frcrnont-K H U B -Continued 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eft 9/1/68 -Reed 8/28/68. 

AA -6:30-9 am. 11:45 am -1 pm & 4:30-6 pm. 

7. PACKAGE PLANS 
CLASS AA 

52x 156x 260x 312x 624x 
1 min 6.25 5.85 5.95 5.10 4.70 
30 sec 4.35 4.05 3.80 3.55 3.30 

SATURATION ADVERTISING 
1 min 4.50 4.25 4.00 3.75 3.50 
30 sec 3.05 2.85 2.65 2.50 2.25 

WEEKLY IMPACT SATURATION 
PER WK: 12 ti 24tí 48t1 
1 min 4.10 3.90 3.70 
30 sec 2.75 2.55 2.35 
10 sec ID's, each 2.00. 

8. PROGRAM TIME RATES 
521 156x 260x 312x 624x 

5 min 8.00 7.50 7.00 6.50 6.00 
1/4 hr 17.50 18.80 16.10 15.40 14.70 

GRAND ISLAND (2 AM) 
Hall County -Map Location E-4 

See SRDS consumer market map and data at 
ning of the State. 

KMMJ 
1925 

R A B 

begin - 

Media Code 4 228 2730 3.00 
United Communications, Inc., Division at Cedar St., 

Grand Island. Neb. 68801. Phone 308-382-2800. 

STATION'S PROGRAMMING DESCRIPTION 
KMMJ: Programmed for general interest. 
FARM: 5:30-8 am. 11:30 am -1 pm. 2 farm spe- 
cialists. markets, livestock consignments. interviews, 
weather news, general popular music. Entertainment, 
8:15-11:30 am. air personalities, interviews, middle- 
of-the-road music. hourly 5 min news, weather. 
Entertainment, 1-5 pm. middle-of-the-road music. 
1 hour controversial talk and interview show. 1 hour 
women's program. hourly 5 min news, weather. Ex- 
tended news, 5-6:30 pm. commentary, national. in- 
ternational, regional, local news. sports, weather, 
markets. Entertainment. 6:30-9 pm, air personalities, 
showtunes. film music standards, hourly 2 min news. 
weather. Sat pm: 3 hour personality rock show. Sun 
am: religious talk and music programs. Sun pm: 2 
hour classical music concerts. Contact Representative 
for further details. Rec'd 8/9/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Rex H. Lathen. 
Exec. Vice-Pres. & Com'l Mgr. -Willard Morton. 
Vitro-Pres./Programs & Prod. -Lew Cole. 

2. REPRESENTATIVES 
R -R Representatives. Inc. 
Denver -Bob Hix Co.. Inc. 
Kansas City -Eugene F. Gray Co. 
Omaha, Lincoln -AI Larson. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
10.000 w. days; 750 kc. Directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: 2a. 2b, 3a. 313, 3c, 3d. 4a, 4d. 5, 6a .7b. 8. 
Rate Protection: 10h, 11b. 1213. 13b, 14h, 15a, 15h. 
Basic Rates: lob, 21a, 21h, 21d. 22a, 22h, 23b, 24b, 

24c, 25a, 26. 27, 28a, 29a, 29b, 33a. 
Contracts: 40a, 41, 42b, 42d, 94a, 45, 46. 47a, 48, 49, 

51a, 51b. 
Comb.; Cont. Discounts: 60a. 60d, 60e, 81a, 81b, 62d. 
Cancellation: 70e, 71a, 72. 73a, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
Rates effective June 1, 1985. (Card No. 14a.) 

Card received June 28, 1965. 
Class AA -Sign -on -9:00 am and 11:30 am -1:30 pm 
Mon they Sat. 
Class A-9:00-11:30 am and 1:30 pm -sign -off Mon 
thru Sat: all day Sun. 

8. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min 30 sec 10 sec 
260 ti.._.._..-..__...._ __.__. 14.50 12.00 9.80 
156 tL.._......-._.._-_-....._...._.._.._.. 15.30 12.75 10.20 
52 ti...-__....-.,..._............__.._... 16.20 13.50 10.80 
26 tL.._.._____...__........_..__..._._ 17.10 14.25 11.40 
1 ti.__...__.___.__...._ 18.00 15.00 12.00 

CLASS A 
260 ti.. ....._._. ..._.._. 10.80 9.00 7.20 
156 U. - _ 11.70 9.75 7.80 
52 ti.._......_.__..__,.,, .._._._....... 12.60 10.50 8.40 
26 tt .___.__._- _ 13.50 11.25 9.00 
1 ti. ...... _______ .... _ ....... _. .... _..... 14.40 12.00 9.60 
No further discounts on Fixed -Position announce- 
ments. 1 -minute. 90 seconds, and 10 seconds may 
be combined for frequency discounts. 

7. PACKAGE PLANS 
ROS ECONOMY RATES 

CLASS AA 
PER WK: 1 min 30 sec 10 sec 
48 tl_ 
24 ti._ 

9 00 6.75 4.50 
10.50 
12.00 

7.85 
9.00 

5.25 
6.00 

__....-._...._ 
12 tL..._.___..__. .....____. 
6 ti. 15.00 11.25 7.50 _ ._ 

CLASS A 
48 tL.._____._.._._....-.___. 7.20 5.40 3.60 
24 ti..._.-..._....__._..-_.-.._._.._ 
12 ti_______._ 

8.40 6.90 4.20 
10.00 
12.00 

7.50 
9.00 

5.00 
6.00 

______ 
6 ti......_.-._._.._.._.._....__....._...._.. 

iO% discount allowed for continuous 52 weeks, ap- 
plies only to ROS rates above. 
Class AA announcements placed within 1 hour 
periods, Class A within 30 min periods, both pre- 
emptlble. 
1 -minute 30 seconds, and 10 seconds may be com- 
bined for frequency discounts. 

FARM BLOCK PACKAGES 
Minute spots plus dealer tie-ins. 

Regular Service 
6 days per wk, morning or noon AA, or alter- 

nating, per mo .._....._ 350 
Double Service 

6 days per wk, both morning & noon AA, per mo 800 

8. PROGRAM TIME RATES 
CLASS AA 

1/2 hr 
280 ti..._...._._...._............_ __... 

52 ti 
28 ti..._.._...._......_.._.._.._ ..._... 
1 LL---..___.._.._......_..._ 91.80 

CLASS A 
260 ti 
156 ti._.._ 
52 ti...._ 
26 ti 
1 ti 73.50 

1/4 hr 10 min 5 min 
33.10 25.00 18.00 
89.80 30.00 21.00 
46.60 35.00 24.00 
53.50 40.00 27.00 
80.00 45.00 80.00 

26.40 
31.80 
37.20 
42.80 
48.00 

20.00 
24.00 
28.00 
32.00 
36.00 

15.60 
17.70 
19.80 
21.90 
24.00 

9. PARTICIPATING PROGRAMS 
Martha Bohlaen-Mon thru Fri 10-10:15 am. 1 - 
minute spots available. A fixed position rate. 
KMMJ Women's Club -Mon thru Fri 2-2:55 pm. 
Class AA -ROS rates apply. 
Joe Pyne Show -Mon thru Fri 3-3:55 pm. 1 -minute 
spots available. AA fixed position rates. 

10. SPECIAL FEATURES 
WEATHER, MARKET, NEWS AND 

SERVICE PROGRAMS 
1/4 hr. time plus.... 7.00 5 min, time plus.... 4.00 
10 min. time plus.. 5.50 

KRGI 
1953 

American Information Network 
R A 

Meart Broadcasting Company 
Subscriber to the NAB Radio Code 

Media Code 4 228 2925 9.00 
Grand Island Broadcasting Co. Ltd., Box G. 311 

S. Locust St., Grand Island, Neb. 63801. Phone 
309-382-5420. 

STATION'S PROGRAMMING DESCRIPTION 
KROI: Programmed for general titterer_. 
FARM: farm director with agriculture. news. markets. 
interviews 8:10-6:20 am. Markets at 6:35 am & 
11:45 am. Weather: U8 Weather Bureau local, area 
reports. NEWS: network, local news every hour and 
half hour. live mobile reporte. 6-6:45 pm news block. 
stocks, editorials. SPORTS: 4 daily sports shows, 
play-by-play college and high school football. basket- 
ball, etc. TALK: daily women's show, program fea- 
tures, sports, hobbies, human interest, business, 
public affairs. ENTERTAINMENT: major and minor 
contests, audience participation games, promotions. 
MUSIC: general popular featuring current hits, 
middle-of-the-road. Sat night country and western 
show, Contact Representative for further details. 
Recd 1/30/68. 

I. PERSONNEL 
Executive Vice -President -Richard W. Chapin. 
General Manager -Roger Bailey. 
Operations Manager -Don Hetherington. 

2. REPRESENTATIVES 
Hometown Radio Grp.-McGavren-Guild- 

POW Radio, Inc. 
Omaha, Lincoln -Paul "Red" Abets. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights; 1430 kc. 

Directional -night only. 
Operating schedule: 18 houe daily. CST. 

4. AGENCY COMMISSION 
15% time only; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3b, Sc, 3d, 4a, 4d, 5, 6a, 7b. 

8. 
Rate Protection: 10c, llc, 12e. 13e, 14c, 15c. 
Baste Rates: 20a. 21a, 21b, 21d, 22a, 22h, 23h, 24e, 

25a. 26, 27, 28a, 29a, 29h, 33c. 
Contracta: 40a, 41, 42a, 42e, 43, 44a, 45, 46, 47a, 48, 

49. 51b. 
Comb.: Cont. Discounts: 60b. 60d. 61a, B1b, 62a. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 
Member: Home Town Radio Group; Stuart Stations. 

TIME RATES 
No. 6 E3 6/1/67-Rec'd 3/26/68. 

6. SPOT ANNOUNCEMENTS 
A - Mon thru Sat 8-9 am, 11:45 am -1:15 pm & 
4-6 pm. 
B -All other times. 

1 MINUTE 
CLASS A 

PER WK: I ti 6t1 12ti 18 t 24t1 
1 wk 10.75 10.50 10.25 10.00 9.75 
13 wk 10.25 10.00 9.75 9.50 9.25 
26 wk..._ 9.75 9.50 9.25 9.00 8.75 
52 wk. 9.25 9.00 8.75 8.50 8.25 

CLASS B 
1 wk. 9.75 9.50 9.25 9.00 8.75 
13 wk..._ _ 9.25 9.00 8.75 8.50 8.25 
26 wk. 8.75 8.50 8.25 8.00 7.75 
52 wk. 8.25 7.75 7.50 7.25 
20/30 sec: 80% of 1 -min. 8210 see: 50% of 1 -min. 
All spots, regardless of length, combine for frequency: 
schedules do not have to run consecutively to earn 
number -of -weeks frequency. 

10. SPECIAL FEATURES 
Alert Center News -15 min, rate plus 4.50; 5 min, 
rate plus 2.50. 

HASTINGS (2 AM; 1 FM) 
Adams County -Map Location E-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KHAS 
1940 

Subscriber to the NAB Radio Code 

Media Code 4 228 3120 6.00 
The Nebraska Broadcasting Co.. Tribune Bldg., 

Hastings, Neb- 68901. Phone 402-462-5101. 

STATION'S PROGRAMMING DESCRIPTION 
ERAS: Programmed for general interest. 
MUSIC: general popular 6 am -6:30 pm M -S. Cur- 
rent hits 6:30-8 pm M -S. Country and western 8-9 
pm M -S. Standards 9-11 pm M -S. Weather, local, 
world, and sport news 7-7:15 am. 7:30-8 am, noon - 
12:40 pm, 5:30-6 pm M -S. FARM: market reporta 
6:30-8:35 am, 12:40-12:50 pm M -S. 5 min news at 
:60. 1 min news at :30. weather briefs at :15 & :45 

M -S. 2 man news staff. 1 mobile unit. SPORTS: 
180 local live high school, college, baseball, basket- 
ball, football games. Live telephone and guests dis- 
cussion 9:30-10:30 am M -S. Sun: religious program- 
ming 8-9:30 am. 11 am -noon, 7:30-8:30 pm, classics 
5:30-7:30 pm, showtunes and standards 8:30-10 pm, 
general popular music 7 am -5:30 pm. Contact Repre- 
sentative for further details. Rec'd 2/23/68. 

I. PERSONNEL 
General Manager -John W. Powell. 
Director of Radio Operations -Roy Crocker. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 
Regional-Soderlund Company. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 6 am -11 pm. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills rendered monthly. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la. 2h, 3a, 3h, 3d, 4a, 9d, 5, Ba, 7h. 8. 
Rate Protection: Tod, ltd. 12d, 13d, 14a, 15a, 15e. 
Basic Rates: 20h. 22a, 22b, 23a, 24h, 25a, 26, 27, 

28a, 28c, 29a, 30, 33a. 
Contracts: 40a, 41, 42a, 44a, 45, 46, 47a, 48, 49, 

50. 51a. 51b. 
Comb.: Cont. Discounts: 80b, 60d, 60e, 60f, BOh, 601, 

61a. 01h, 62a. 62h. 62d. 
Cancellation: 70a. 70e. 71a. 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with MRS. 
TV facilities: KHAS-TV. 

TIME RATES 
Rates effective August 1, 1984. 

Rates received July 6, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 
1 ti __...__.._____........-.-.... 6.50 
13 ti _...-__......_._._._..._ 6.15 
26 ti.._..-___ 5.80 
52 ti _..._ .-...-.._... 5.45 
104 tl -_.__ __ 5.10 
158 ti . 4.75 
260 ti...._........._......_..._:.........__._ 4.40 
312 ti _._.._...___..._ 4 05 
500 ti __...... ...-._ 3.70 
1000 ti.._......_ ..._..___.__...._ 3.35 

30 sec 
4.40 
4.20 
4.00 
3.80 
3.60 
3.40 
3.20 
3.00 
2.80 
2.80 

() 
2.50 
2.40 
2.30 
2.20 
2.10 
2.00 
1.80 
1.60 
1.50 
1.40 

7. PACKAGE PLANS 
SHORT TERM PACKAGES 

PER DAY: 1 min SO sec (') 
5 ti...._.._.._ _.._. 25.50 18.00 10.50 
10 ti 44.00 92.00 18.00 
15 ti ..... _..._...... 80.00 49.50 23.25 
20 ti _...._._....-._..._....__..._ 72.00 54.00 29.00 
PER WK: 
10 ti ..............._..._........._.__.__...._ 60.00 41.50 
15 ti _.........._..._.... 84.75 58.50 
25 ti.._ _... 132.25 87.50 
50 ti 156.50 99.00 
45 ti 189.00 139.50 
60 ti () 15 seconds or less. 

BULLETS 
(ROS) 

10 words. 10 ti per day...._ .......__ 15.00 

KICS 
1984 

Ail 

23.60 
33.75 
51.25 
57.03 
76.50 
93.00 

Media Code 4 228 3315 2.00 
Hastings Broadcasting. Inc., Box 1005. 500 E. J 

Bt., Hastings, Neb. 68901. Phone 463-1314. 
I. PERSONNEL 

President -J. A. Dinsdale. 
Gen'l. Sta. & Sales Mgr. -Bill Hanrahan. 
Program Director -Robert Scott. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
500 w.: 1550 kc. 
Operating schedule: 6 am -local sunset. CST. 
Partial slmulaat operation with KICS-FM. Fer 
non-slmulaat faellltiea see KICS-FM listing. 

4. AGENCY COMMISSION 
15% on time. 

5. GENERAL RATE POLICY 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective 

Rates received January 5, 1966. 
7. PACKAGE PLANS 

MINUTE 
1-12 13-25 26-51 52 

PER WK: PER YR: wk wk wk wk 
1 tt..._. 52 ti....__.-... 6.00 5.80 5.25 4.85 

5.25 4.85 4.50 
8 tt..._.._.._ 156 ti ._..__. 5.25 4.85 4.50 4.10 
5 tí...___...260 ti. _.._... (90 4.50 4.10 8.75 

4.10 8.75 8.85 
12 ti .624 ti.__-___._ 4.15 8.75 8.85 3.15 

NEBRASKA 
30 SECONDS 

1-12 13-25 26-51 52 
PER WK: PER YR: wk wk wk wk 
1 ti 52 t1 4.50 4.20 4.05 8.80 
2 tí......_..._...104 ti.....-._.._ 4.30 4.05 8.80 8.60 
8 tL._ ...... _...156 ti.__.._.__ 4.05 8.80 8.60 3.35 
5 U..._.._.._...260 ti..._....-._._ 3.85 8.60 8.35 8.15 
6 tí..._......_...312 ti . 3.60 3.35 3.15 2.95 
12 ti 624 ti . 3.35 3.15 2.95 2.75 

SATURATION PACKAGES 
PER WK: 1 min 30 seo PER YR: 1 min 30 seo 
24 ti _.__ 3.15 2.50 1000 tL....__ 2.25 2,00 
48 U 2.85 2.30 
96 ti.._ ...... 2.50 2.15 

KICS-FM 
1964 

Media Code 4 228 3316 0.00 
Hastings Broadcasting, Inc., Box 1005, 500 E. J 

St.. Hastings. Neb. 68901. Phone 463-1314. 

I. PERSONNEL 
President -J. A. Dinsdale. 
Gen'l. Sta. & Sales Mar. --Bull Hanrahan. 
Program Director -Robert Scott. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
ERP 3.000 w.; 93.5 mc. 
Operating schedule: 7:00 am -midnight CST. 
Antenna ht.: 140 ft. above average terrain. 
Partial simulcast operation. Fer simulcast frailties 
ese KICS. 

4. AGENCY COMMISSION 
15% on time. 

5. GENERAL RATE POLICY 
TIME RATES 

Ratee effective 
Rates received January 5. 1966. 

7. PACKAGE PLANS 
1 MINUTE 

1-12 13-25 
PER WE: PER YR: wk wk 
1 U 52 [L......_.._... 3.00 2.80 
2 U.._._.._.._ 104 ti 2.85 2.65 

2.65 2.45 
5 u....._......_...260 U. 2.45 2.25 
6 U._.._.._.._...312 ti 2.25 2.05 
12 U..._....._...624 U 2.10 1.90 

30 SECONDS 
1 ü..__......_..52 tí..._....._... 2.25 

3 U 158 t1 2.05 
5 tL.__ 
6 ti...._......_...312 t1._.._ 1.80 
12 U.-_._._...624 U. 1.70 

HOLDREGE 

2.10 
2.05 
1.90 
1.80 
1.70 
1.60 

28-51 
wk 

2.65 
2.45 
2.25 
2.05 
1.90 
1.70 

2.05 
1.90 
1.80 
1.70 
1.60 
1.50 

52 
wk 

2.45 
2.25 
2.05 
1.90 
1.70 
1.60 

1.90 
1.80 
1.70 
1.60 
1.50 
1.40 

Phelps County -Map Location E-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

K R N Y -FM 
Licensed as a Kearney-Holdrege Station. 
See listing under Kearney, Nebraska. 

KUVR 
1958 

American Entertainment Ntwk 
NAn 

Subscriber to the NAB Radio Code 

Media Code 4 228 3510 8.00 
W. W. Broadcasting Co., Inc., 613 4th Ave., Hold - 

rege. Neb. 68949. Phone Wyman 5-4122. 
I. PERSONNEL 

Pres. & tlen'1 Mgr. -William Whitlock. 
Sta. & Sales Mar. -Moe Milliken. 
Program Director -William Rodgers. 

2. REPRESENTATIVES 
Soderlund Company. 

3. FACILITIES 
500 w. days: 1380 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See ended mutations 
General: la. 2a. 2h, 3a, 9h, 4d, 5, 813, 7a. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15a, 15h, 

Basic Rates: 20h, 21a, 21h, 21d, 22a, 22h, 23a. 24b, 
25a. 26, 28b, 26e. 29a. 

Contracts: 40a, 44b, 45, 46, 47a, 48. 49, 51a, 51b, 
51e. 

Comb.; Cont. Discounts: Bob, 60d, 801, 61e, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 71b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Elf 1/1/66 -Reed 4/18/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 

1 x.___......__ 4.25 3.90 104 x._._.._... 
13 x........_._... 4.10 3.70 156 x....._.._ 
28 x__...__._ 3.95 3.60 260 L._____ 
52 L.._..._... 3.85 3.45 312 z.-..._._ 

10. SPECIAL FEATURES 

I BIN 80 cae 
8.40 8.00 
8.25 2.85 
8.00 2.60 
2.80 2.40 

Time or Weather Spots 
25 words: 

3 per day, per month. 121.50 
5 per day, per month..... 167.50 

10 per day, per month. 210.50 

November 1, 1968 Spot Radio Stations 563 



NEBRASKA 

KEARNEY (2 AM; 1 FM) 
Buffalo County -Map Location E-4 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

KGFW 
1927 

Subscriber to the NAB Radio Cods 
Media Code 4 228 9705 4.00 
Central Nebraska Broadcasting Co., Box 666. Platte 

Valley Bldg.. Kearney, Neb. 68847. Phone 7-2131. 

STATION'S PROGRAMMING DESCRIPTION 
KGFW: MUSIC: middle-of-the-road 5:30 am -8 pm, 
rock 8 pm -12M. NEWS: emphasis on local news. 10 
telephonic newscasts from area towns weekly. Major 
newscasts 35 min 8 am, noon & 5 pm daily, special 
news reports and election coverage. Country and 
western 2 hours daily. Farm news and weather every 
half hour, 5 min news and weather on hour. News 
director. farm director. Religious programs Sun. Talk 
show 1 hour daily. Network. university. college, 
public and parochial sports broadcast in season. Live 
music shows from local clubs and talent shows weekly. 
Weekly public service programs, boy scoute, girl 
scouts. Jaycees and area school news. Contact Repre- 
sentative for further details. Recd 1/22/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -John C. Mitchell. 
Exec. Vice-Pres. & Gen'l Mgr. -John A. Howard. 
Assistant Manager -Michael D. Jacobsen. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 
Nebraska-Soderlund Company. 

3. FACILITIES 
1.000 w.: 1340 ke. Non -directional. 
Operating schedule: 5:30-12:05 am. CST. 

4. AGENCY COMMISSION 
15/0 net charges for time. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4d. 5, Ba, 8. 
Rate Protection: 10e, lia. 12a, 13a, 14a. 
Basic Rates: 23a, 24h, 25a, 29a. 
Contracte: 42a. 45, 46, 47a, 48. 
Comb : Cont. Discounts: 60b, 61a, 61b, 62e. 
Cancellation: 71a, 73a. 
Affiliated with MBS. 
Member: National Agitadlo Groups. Inc. 

TIME RATES 
ER 8/1/68-Rec'd 7/11/68. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 156x 312x 

1 min 6.50 6.25 5.70 5.40 4.75 4.25 
30 see 5.00 4.50 4.00 3.75 3.30 3.00 

8. PROGRAM TIME RATES 
26x 

1 hr... ...... 42.50 41.50 40.00 
1/2 hr 25.00 24.50 24.00 
1/4 hr 20.00 19.50 19.00 
5 min 10.00 9.70 9.40 

52x 
39.00 
23.50 
18.50 
9.10 

156x 
38.00 
22.50 
17.50 
8.50 

312g 
37.00 
21.50 
18.50 
7.10 

KRNY 
1956 

Media Code 4 228 9900 1.00 
Radio Kearney, ABC Drug Bldg.. Kearney, Neb. 

68847. Phone 308-237-7235. 
I. PERSONNEL 

President -John Payne. 
General Manager -W. J. Abbott. 
Farm Director -Lloyd Oliver. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Omaha -Al Larson. 
South. Southwest -Busby. Finch and Woods, Inc. 

3. FACILITIES 
5.000 w. days; 1460 kc. Non -directional. 
Operating schedule: 6 am -local sunset weekdays; 
6.00 am -local sunset Sun. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 3a. 9a, 9d. 5, 6a, 8. 
Rate Protection: 10e. lia. 120. 13a, 14a, 15b. 
Basic Rates: 20h, 21a, 21d, 22a, 23a, 24b, 25a, 26, 

27, 280. 28e. 29a, 29b. 
Contracte: 40a 41, 42b. 92d, 94e, 44b. 51b, 51c. 
Comb.: Cont. Discounts: Bob. 60g, 801. 61e. 
Cancellation: 710. 73b. 
Prod. Services: 82. 

TIME RATES 
Rates effective January 1, 1985. 

Rates received September 4, 1962. 
6. SPOT ANNOUNCEMENTS 

1 min. (a) 1 min. (5) 
1 time.... 7.25 5.20 156 times.. 5.25 3.10 

13 times.. 6.60 4.60 260 times.. 4.80 2.80 
26 times.. 8.35 4.35 312 times.. 4.55 2.60 
52 times.. 6.00 4.00 365 or 

104 times.. 5.80 3.60 more ti... 4.35 2.45 
(5) 30 seconds or leas. 

7. PACKAGE PLANS 
ROS PACKAGES 

1 min. 30 sec. 10 sec. 
10 spots in 1 week 4.55 3.25 2.25 
25 spots in 1 week 4.20 2.90 2.05 
50 spots in 2 weeks..._ ....... _ 3.25 2.25 1.95 

100 spots in 1 month. 2.90 1.95 1.80 
500 spots in 1 year 2.90 1.95 1.40 

1.000 spots in 1 year or more 2.60 1.60 1.15 
8. PROGRAM TIME RATES1 

1/2 1/4 5 
hr. hr. hr. min. 

1 time 63.70 40.00 26.20 10.90 
13 times 61.40 38.40 24.00 10.00 
26 times 55.95 35.00 21.80 9.10 
52 times 50.00 31.40 19.65 8.15 

104 times 45.00 28.20 17.45 7.25 
150 times..... 42.30 26.35 16.35 8.80 
280 times..... 39.10 24.55 15.25 6.35 
312 times 36.40 22.75 14.20 5.90 
365 or more times 33.65 20.90 11.35 5.45 

KRNY-FM 
1960 

Media Code 4 228 3901 9.00 

Radio Kearney. Inc., 2101-1/2 Central, Kearney, Neb. 
68847. Phone 388-237-7235. 

I. PERSONNEL 
President -John Payne. 
General Manager -W. J. Abbott. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Omaha -AI Larson. 
South, Southwest - Busby, Finch and Woods, Inc. 

3. FACILITIES 
ERP 56,000 w. 98.9 mc. 
Operating schedule: 9 am -midnight Mon thru Sun. 
CST. 
Antenna ht.: 1.100 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time. 

5. GENERAL ADVERTISING See ended 
See KRNY listing for coded regulations. 

TIME RATES 
Rates effective 

Rates received July 19. 1961. 

8. PROGRAM TIME RATES 
I hr. 

13 times........._..__..._._...._. 10.70 
26 timen.._..........,_._..._._.___ 9.85 
52 times_ 8.00 
78 times. ..... 7.15 

104 times .._.._ .............._....-.. 6.80 
158 times..._._ 8.35 
280 times 5.75 
312 times _... 5.35 

KIMBALL 

regulations 

1/2 hr. 1/4 hr. 
6.70 4.80 
6.00 4.00 
5.85 3.55 
4.85 8.15 
4.00 3.00 
3.55 ?.70 
3.15 2.40 
3.00 2.00 

Kimball County -Map Location B-3 
See SRDS rensumer market map and data at begin- 
ning of the State. 

KIMB 
1959 

%An 

Subscriber to the NAB Radio Code 
Media Code 4 228 4095 9.00 
KIMB, Lne.. Box 1006. 414 W. 2nd St.. Kimball, 

Neb. 89145. Phone 308-235-3634. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Norton E. Warner. 
Station Manager -Tom Southard. 

2. REPRESENTATIVES 
Bob Mx Co., Inc. 

3. FACILITIES 
1.000 w. days: 1280 kr. Non-direrttonal. 
Operating schedule: 6 am-lohl sunset. MST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, la, 4a. 9d. 5, 8a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 
Basic Rates: 20a, 225, 22b, 23a, 29b, 25a, 26, 

280, 29a. 
Contracts: 40a, 45, 46. 
Comb.: Cont. Discounts: 80b, 81a, 62b, 62e. 
Cancellation: 70a. 70e. 71a, 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective July 1, 1985. 
Rates received October 4, 1965. 

6. SPOT ANNOUNCEMENTS 
WEEKLY 

(To be used in 7 days) 
PER WK: 1 min 30 sec 20 sec 
5 ti 3.00 2.40 2.00 
10 ti 2.70 2.20 1.90 
15 ti 2.60 2.10 1.70 
20 ti 2.40 1.90 1.50 
25 ti 2.20 1.80 1.40 
30 ti 2.10 1.70 1.30 
50 ti. 2.50 1.60 1.10 

MONTHLY 
(To be used in 1 -month period) 

PER MO: 
40 ti 2.60 2.10 1.50 
80 ti 2.40 1.90 1.40 
80 ti 2.20 1.80 1.30 
100 ti 2.90 1.60 1.20 
120 51 1.90 1.50 1.10 
150 ti _. 1.70 1.30 1.00 

YEARLY 
(To be used in 1 -year period) 

PER YR: 
156 ti 2.80 2.10 1.79 
260 ti 2.40 1.90 1.50 
312 tI 2.10 1.70 1.30 
624 ti 1.80 1.50 1.20 
1000 ti 1.70 1.30 1.00 
2000 ti 1.50 1.20 ...._ 
All announcements. regardless of length -may be com- 
bined to earn frenuene,. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 35.00 28.00 20.00 18.00 10.00 
13 ti 22.00 13.50 9.00 7.00 5.90 
28 ti 20.50 12.90 8.60 6.50 4.70 
52 ti..._.._ 19.00 12.10 8.20 6.10 4.40 
104 ti 17.50 11.40 7.80 5.70 4.10 
158 ti......._......_.._ 18.00 10.70 7.49 5.29 3.80 
280 tt 14.50 10.00 7.00 4.90 3.50 
312 ti 13.00 9.30 6.60 9.50 3.20 

LEXINGTON (1 AM; 1FM) 
Dawson County -Map Location E-4 

See SitDS consumer market map and data at begin- 
ning of the State. 

KRVN 
1950 

A( 
AVERY-KNODELr INC. 

Subscriber to the NAB Radio Code 
Media Code 4 228 4290 6.00 
Nebraska Rural Radio, Inc., 104 W. 9th St., Lex- 

ington, Neb. 68850. Phone 308-324-2371. 

STATION'S PROGRAMMING DESCRIPTION 
KRVN: Programmed for farm and rural families. 
FARM: 27 hours weekly. Farm segmenta 6-8 am & 
11:30 am -1:30 pm. 3 farm reporters. 9 remote live- 
stock and grain markets daily. Features from general 
farm organizations, farm related groups, and county 
agents. Daily agricultural college programs. Interim 
market reports throughout day. NEWS and weather: 
22 hours weekly. News and weather on hour, weather 
on half hour. SPORTS: college and high school play- 
by-play. ENTERTAINMENT: general pop music 6 
am -3:30 pm, country and western 3:30 pm -sign -off. 
Women's show 9:30-11 am. AIR PERSONALITIES 
handle all segments. Contact Representative for fur- 
ther details. Recd 8/7/67. 

I. PERSONNEL 
General Manager -Max Brown. 
Sales Manager -Lloyd Hardesty. 
Program Director -.Jerry Bryan. 

2. REPRESENTATIVES 
Avery-Knndcl. Ine. 
Omaha, Lincoln-Soderlund Company. 
Denver -John L. McGuire & Co. 

S. FACILITIES 
25.000 w. days: 1010 kc. Directional. 
Opera (i ng srhednle Snarl se -local sunset. CST. 

4. AGENCY COMMISSION 
15% on net time: no rash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, Ib, 3a. 4a. 5, 6a. 7b. 
Rate Protection: lob, llb. 12b. 13b, 14b. 15b. 
Basic Rates: Sob. 21d, 22a, 22b, 23a, 24b, 25a, 27, 

28b, 28c, 29s, 30, 32a. 
Contracts: 40a, 41, 42b, 49a, 45, 46, 47a, 50, 51a, 

51h. 
Comb.: Cont. Discounts: 00b. 60e, 60f, 60h, 81a, 62d. 
Cancellation: 70a. 70e, 71a, 73a. 
Prod. Services: 80. 82. 
Member: Nebraska Rural Radio Stations. 

TIME RATES 
No. 6 ER 6/1/86 -Reed 5/25/66. 

Class A-8-0:30 am & 11:30-1:30 pm. & Sundays. 
Class B-8:31-11:29 am and 1:31 -sign -off. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec 1 min 30 see 
1 ti 16.00 14.00 156 ti 15.00 11.00 
26 ti 17.00 13.00 260 ti 14.00 10.00 
52 ti 16.00 12.09 312 ti 13.00 9.00 

CLASS B 
1 ti 14.00 11.00 158 ti 11.00 8.00 
26 ti 13.00 10.00 280 ti 10.00 7.00 
02 ti 12.00 9.00 312 ti 9.00 6.00 
10 seconds -50% of minute rate. 

7. PACKAGE PLANS 
FIXED POSITION PACKAGES 

CLASS A 
1 min 30 sec 1 min 30 sec 

ß ti 15.00 12.nn 24 ti. 12.00 9.00 
12 ti 14.00 11.00 30 ti 11.00 8.00 
18 ti 13.00 10.00 

CLASS B 
R I1 12.00 9.00 24 ti 9.00 6.00 
12 ti 11.00 9.0n 30 ti 8.00 5.00 
18 tt 10.00 7.00 
1 minute, 30 second and 10 second announcements 
may he combined to earn higher discount rates. 
Program and announcements may be combined to 
earn larger discounts on announcements only. 

YEARLY PACKAGE DISCOUNTS 
26 wk -10% off shove package rates. 
52 wk -15% off above package rates. 

8. PROGRAM TIME RATES 
1 HR: Ix 26x 52x 156x 260x 312x 

A 100 95 90 85 80 75 
B 80 76 72 69 64 60 

1/2 hr: 85',. of hour. IO min: 33% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

iCRVN-FM 
1962 

©QF,MD 
Subscriber te the NAB Radio Code 

Media Code 4 228 4291 4.00 
Nebraska Rural Radio Astmctatlon. 104 W. 8th 

Leringtnn. Neb. Phone 308-324-2371. 
I. PERSONNEL 

Gen'l & Sales Mgr. -Mar Brown 
Program Director -Jerry Bryan. 
Chief Engineer -R. J. Bitner. 

2. REPRESENTATIVES 
Avery-Knndcl. Inc. 

3. FACILITIES 
ERP 46.000 w.: 93.1 mc. 
Operating schedule: 6:00 am -11:00 pm. 
Antenna ht.: ßn0 ft. above average terrain. 

4. AGENCY COMMISSION 
15% en net time: nn cash discount. 

5. GENERAL ADVERTISING See coded regulatimt 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 2b. Sa, 4a, 5, 6a. lb. 
Rate Protection: 19b, 11b. 12b. 13b, 14b, 15b. 
Basic Rates: 20b. 2Id. 22a. 22b, 23a, 241). 25a. 27, 

28b, 28e, 29a, 30, 32a. 

St., 

Contracta: 40a, 91, 42b, 445, 45, 96, 47a, 50, 51a, 
51 b. 

Comb.; Cont. Discounts: 60b. 60e, 60f, 60h, 61a, 82d. 
Cancellation: 70a. 70e, 71a. 73a. 
Prod. Services: 80. 82. 
FM Bonus: FM is bonus to AM sponsors when simul- 
casting with KRVN-AM 6:00-8:30 am. Also, news 
programs on the hour and weather programs on the 
half hour plus adjacent spots from 8:30 am -6:30 pm. 

TIME RATES 
Rates effective 

Rates received April 2, 1964. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

(8:30-11:00 pm only) 
1 ti 5.00 104 ti 4.00 
13 ti 4 75 156 ti 3.75 
28 ti 4 50 260 ti 3.50 
52 tl 4.25 312 ti 3.25 

8. PROGRAM TIME RATES 
(6:30-11:00 pm only) 

1 ti 14.00 104 tI 11.00 
13 ti 13.25 156 ti 10.25 
26 ti 12.50 260 tt 9.50 
52 ti . 11.75 312 ti 8.75 () 1!2 hour -3 commercials. 

LINCOLN (4 AM; 2 FM) 

Lancaster County -Map Location 0-4 
See SRDS consumer market map and data 
nine of the State. 

at begin - 

KECK 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 228 4350 8.00 
.1-P Enterprises, Inc., Box 6006, Lincoln. Neb. 

68500. Phone 402-489-8575. 
I. PERSONNEL 

President -.Tames C. Treat. 
General Manager -Fred L. Scott. 

3. FACILITIES 
5.000 w.; 1530 ke. Directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0: navahle 10th nf following month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 3h, 3c. 3d, 45, 4d, 5. Ba, 7a, 8. 
Rate Protection: 10a. la, 12a, 130. 14a, 15a, 151). 16. 
Basic Rates: 20b, 21c, 21d, 23b, 23a, 241). 25a, 26, 

28a, 28e, 29a. 
Contracts: 40a. 44b, 46, 48, 50. 51a, S1b, 51e. 
Comb.: Cont. Discounts: 60a, 601, 61a. 81b, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
ER 3/1/68 -Reed 2/23/68. 

7. PACKAGE PLANS 
FIXED 

(8-9 am nd pm) 
PER WK: l ti 611 1261 18 ti 2411 
1 min 15.00 14.00 12.75 11.75 10.75 
30 sec 12.00 11.25 10.25 9.40 8.60 

ROS 
1 min 12.00 11.00 10.00 9.00 8.25 
30 see 9.60 8.80 8.00 7.20 8.60 

8. PROGRAM TIME RATES 
Ix ISx 26x 52x 158x 312x 

1 hr 60.00 58.00 58.00 54.00 52.00 50.00 
1/2 hr 40.00 39.00 38.00 38.50 35.00 33.00 
1/4 hr..._ 25.00 24.50 24.00 23.50 23.00 22.00 
5 min 15.00 19.75 19.50 19.25 14.00 13.75 
Talent and Production charges not included. 

KFAB 
OMAHA 

City of license. Omaha. Neb. 
Considered by NBC Radio Network as their Lincoln - 
Omaha outlet. 
See listing under Omaha. Neb. 

KFMQ (FM) 
1958 

©FMÛ 
Subscriber to the NAB Radio Cede 

Media Code 4 228 4485 2.00 
KFMQ. Inc., 1025 Terminal Bldg.. Lincoln, Neb. 

68508. Phone 402-432-8565. 
STATION'S PROGRAMMING DESCRIPTION 

KFMq (FM) : Programmed for adults. 
MUSIC 95%: classical 12%, light classics 20%, Jazz 
7%, ehowtunes, middle-of-the-road, standards 56%. 
News 5%. 6:30 am -8 pm film music, standards, 
showtunes, jazz. 8-10 pm serious classical, 10 pm - 
12M light classics, standards, film music. News 
analysis 6 pm. Stock market 2:45 pm, 6:05 pm, 8 
pm. Weather 7:30 am, 8:30 am, 12:30 pm, 3 pm, 
6:30 pm, 7:30 pm, 9 pm, 10:30 pm. Programa: Bun 
Bible ln daily living 8:45-9 am, UN feature 10- 
10:15 am, symphony orchestra concert 7-9 pm, public 
affaire discussion 9-10 pm. W -Sat instrumental jazz 
music 10 pm -1 am. COMMERCIAL POLICY: maxi- 
mum 8 minutes an hour. Contact Representative for 
further details. Recd 6/3/68. 

I. PERSONNEL 
General Manager -S. L. Agnew. 

2. REPRESENTATIVES 
Herbert E. Greatly) & Co. 

3. FACILITIES 
ERP 1,000 w.: 95.3 mc. Stereo. 
Operating schedule: 6:30-1:00 am daily. 
Antenna ht.: 125 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net Ume. 

(This listing continued on next page) 
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Lincoln -K F M Q (FM) -Continued 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3e, 4e, 4d. 5, Bb, 7b. 
Rate Protection: 10a, lia, 12e, 13e, 14a, 15b, 16. 
Basic Rates: 20a, 21a, 21b, 22b, 23e. 24b, 25c, 28, 

27, 28a, 29a, 29b, 32e. 
Contracts: 40e, 44a, 49b, 46, 47a, 48, 49, 51e, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 601, 61e, 62d. 
Cancellation: 70a. 70e, 71b, 73a. 
Prod. Services: 80. 82. 
Member: The Groskin Group. 

TIME RATES 
Elf Reed 6/28/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52e I56x 312e 

1 min. 6.00 5.50 5.00 4.50 4.00 
30 sec: 30% off 1 -min rate. 
10 sec: 50% oil 1 -min rate. 

B. PROGRAM TIME RATES 
1 hr 1/2 hr IO min 5 min 

1 x. 45 26 13 10 
DISCOUNTS 

13x-10% 226e-10% 52e-10% 

KFOR 
1924 

American Information Network 

®E1 
Stuart Broadcasting Company 

Subscriber to the NAB Radio Code 

Media Code 4 228 4680 8.00 

Cornbelt Broadcasting Corp., Box 391. 814 Stuart 
Bldg., Lincoln. Neb. 88501. Phone 402-432-8806. 

STATION'S PROGRAMMING DESCRIPTION 
KFOR: Programmed for general interest. 
FARM: farm director with agriculture news, markets, 
interviews 5:30-6:30 am, 12:50-1 pm. Weather: US 
Weather Bureau local, area reports. Weatherwire serv- 
ice. NEWS: network and local news every hour, live 
mobile unit reports 6-7 pm news block. Daily edi- 
torial, stocks. SPORTS: play-by-play college, high 
school football, basketball. etc. 4 sports shows daily. 
AIIt PERSONALITIES: 2 voice morning show. 
Women's show discussions, fashions, current end com- 
munity events. TALK: program features sports, hob- 
bies, human interest, business. ENTERTAINMENT: 
major and minor contests, audience participation 
games. MUSIC: general popular featuring current 
hits, middle-of-the-road. Country and western show, 
10-12 pm Sat night. Contact Representative for fur- 
ther details. Reed 2/23/68. 

I. PERSONNEL 
Exec. Vice-Pres.-Richard W. Chapin. 
General Manager -Roger T. Larson. 
Operations Manager -Albert K. Mangum. 

2. REPRESENTATIVES 
Hometown Radio Grp.-McGavren-Guild- 

POW Radio. Inc. 
Omaha, Lincoln -Paul "Red" Abele. 
Mountain States -Bob Rix Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 5:30 am -midnight. CST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 9d, 5, 6a, 

7b, 8. 
Rate Protection: 10c, 11c, 12e, 13e, 14e, 15c. 
Basic Rates: 20a, 21a, 21b, 21d, 22a. 22b. 23b, 24c, 

25a, 26, 27, 28a, 29a, 29b, 33b. 
Contracts: 40e, 41, 42a, 42e, 43, 44a, 45, 46, 47a, 48. 

49. 51b. 
Comb.; Cont. Discounts: Bob, 60d, 61a, 61b, 62e. 
Cancellation: 70a, 70c, 71e, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 
Member: Home Town Radio Group; Stuart Stations. 

TIME RATES 
No. 11 Eff 9/1/67 -Reed 7/31/67. 

AA -Mon thru Sat 6-9 am, 11:45 am -1:15 pm & 
4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 ti 6 ti 12 ti 18 ti 24 ti 
1 wk 12.00 11.75 11.50 11.25 11.00 
13 wk 11.75 11.50 11.25 11.00 10.75 
26 wk 11.50 11.25 11.00 10.75 10.50 
52 wk. 11.25 11.00 10.75 10.50 10.25 

CLASS A 
1 wk 11.00 10.75 10.50 10.25 10.00 
13 wk 10.75 10.50 10.25 10.00 9.75 
26 wk 10.50 10.25 10.00 9.75 9.50 
52 wk 10.25 10.00 9.75 9.50 9.25 
20/30 sec: 80% of 1 -min. 8/10 sec: 50% of 1 -min. 
All spots, regardless of length, combine for fre- 
quency; schedules do not have to run consecutively 
to earn number -of -weeks frequency. 

9. PARTICIPATING PROGRAMS 
"Morning Report" -5:30-6 am. Farm show. Class AA 
rates apply. 

Down To Earth Show" -6:10-6:25 am. Farm show. 
Class AA rates apply. 
"Hazel Stebbins Show" -1:05-1:30 pm. Class AA 
rates apply. 

10. SPECIAL FEATURES 
"Alert Center" -News charge: 15 minutes 5.00; 5 
minutes 3.00; 1 minute 1.50. 
"News Headlines" -on the half hour. 
Direct U. S. Weather Bureau forecasts. 
"Dinner Bell" -12:50-1 pm. Class AA rates apply. 

KLIN 
1947 

American Entertainment Ntwk. 

fjme sales inc. 

Subscriber to the NAB Radio Code 
Media Code 4 228 4875 4.00 
Shurtieff-Schorr Broadcasting Corp., 400 S. 13th SL, 

Lincoln. Neb. 88508. Phone 402-475-4567. 

STATION'S PROGRAMMING DESCRIPTION 
KLIN: Programmed for adults sign -on -sign -off. 
NEWS: 6:45-7 am. Local news on hour, 5 min 
network news at :30. 2 news wagons, broadcast lines 
to statehouse. Weather: official local weather all 
newscasts and on quarter hour. Teletype and weather 
bureau line. SPORTS: local emphasis. Play-by-play 
university and high school games. Daily sportscast 
with radio -TV sports director 7:30-7:35 am, 8-8:05 
ara, 5:05-5:15 pm. TALK: daily program 6:15-6:55 
pm open-end telephone discussion. Women's shows: 
10-10:30 am & 1:05-1:10 pm. AIR PERSONALI- 
TIES all programs. Commercials: special remote 
broadcasts available. Contact Representative for 
further details. Recd 8/M/68. 

I. PERSONNEL 
General Manager -Marc Howard. 
Program Director -Douglas P. Herman. 
Operations Manager -Walter L. Vetter, Jr. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. night.; 1400 kc. 

Non-directionaL 
Operating schedule: 5:00 am -1.90 am Mon thru Sat; 
6:30 am -midnight Sun. CST. 

4. AGENCY COMMISSION 
15/0 net time only; rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b. 
Basic Rates: 20a, 22e, 22b, 23a, 24b, 25a, 26, 

28a, 29a. 
Contracta: 40e, 42b, 45, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61b, 61e, 62b. 
Cancellation: 70a, 70c, 71e, 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective December 15, 1965. (Card No. 11.) 

Card received January 26. 1966. 
Class AA -6:30-9:00 em. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION -Class AA- -Class A- 

1 min 30 sec 10 sec 1 min 30 sec 10 sec 
624 ti 5.90 4.90 4.05 4.50 3.50 2.70 
312 ti ....... 8.15 5.10 4.10 4.80 3.75 2.75 
260 ti 8.45 5.25 4.25 5.05 3.90 2.85 

158 ti 6.70 5.45 4.35 5,35 4.05 2.95 
52 ti 7.25 5.85 4.50 5.85 4.50 3.10 
26 8.25 8.80 4.60 7.25 5.80 3.25 

7. PACKAGE PLANS 
ROS SATURATION PLANS minsec 

12 ti 125 ti 50 ti 12 ti 325 ti 50 ti 
Per wk 56.55 113.45 222.30 40.50 81.45 159.10 

10. SPECIAL FEATURES 
NEWSCASTS AND SPORTSCAST -Class AA- - Class A. - 

1/4 hr 10 min 5 min 1/4 hr 10 min 5 min 
312 ti 15.00 11.00 7.00 13.00 10.00 8.00 
260 ti ..... 17.00 12.00 7.50 15.00 11.00 6.50 
156 ti....._._ 19.00 13.00 8.50 17.00 11.50 7.00 
52 ti-----.._ 21.00 15.00 9.50 19.00 13.50 8.00 
26 24.00 16.00 11.50 22.00 14.50 10.00 

KLMS 
1949 

Media Code 4 228 5070 1.00 
Liti rain Broadcasting Co.. Box 1804. Lincoln, Neb. 

68501. Phone 402-489-3855. 

I. PERSONNEL 
Comm 'I & Sta. Mgr. -Harvey Swenson 
Program Director -Lee Thomas. 
Operations Director -Ken Berg. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Omaha-Soderlund Company. 
St. Louis. Kansas City -Eugene F. Gray Co. 
South, Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 
1.000 iv.; 1480 kc. Directional. 
Operating schedule: 24 hours daily; except midnight - 
5 am Mon. CST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3b, 4a, 5, 6a, 7a. 
Rate Protection: ila, 12a, 13a, 14a, 15a. 15b, 18. 
Basic Rates: 20b, 21b, 22a, 22b, 23b, 24e, 24e, 25a, 

26, 27, 28a, 29a, 33a. 
Contracts: 405, 41, 42d. 44a, 48, 47a, 49, 51b. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 601. 61a, 62b. 
Cancellation: 70b, Tod, 71e, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective February 1, 1960. 
Rates received February 8, 1980. 

Rev. (Sat. Plan) elf. Aug. 1, '81, reed June 28, '61. 

6. SPOT ANNOUNCEMENTS 
MINUTES 

(Fixed Position) 
CLASS A 

1 time..._ _ 8.50 156 times. 7.20 
26 times _ 8.05 280 times.- 6 80 
52 times 7.65 312 times._... 6 85 
5 announcements per week, each. 7.50; per week. 
37.50. 

CLASS B 
1 time...... 6.00 158 times 5.40 

26 times ..... _ ....... ____ 5.80 280 times..._.____.._ 6.20 
52 times ....._......__.... 5.80 312 times ..... _.... 5.00 
5 announcements per week, each, 5.00; per week. 
25.00. 
30 -second spots -75% of applicable minute rate. 
10 -second spots -50% of applicable minute rate. 

7. PACKAGE PLANS 
SPOT SATURATION PLANS 

(Run -of -Schedule) 
1 minute: Ea Tot 

10 times per week 5.75 57.50 
15 times per week.-.._......__......_._._ 5.50 82.50 
25 times per week. ._.. 5.00 125.00 
50 times per week....... .................... ___-. 4.65 232.50 

30 -second spots -75% of applicable minute rate. 
10 -second spots -50% of applicable minute rate. 

8. PROGRAM TIME RATES 
Class A-6:00-9:00 em; noon -1:00 pm and 4:00-7:00 
pm. 
Class B -All other times. 

CLASS A CLASS B 
1/4 hour 22.50 1/4 hour......._ 17.50 

Discounts 
13 weeks _....__ 5% 52 weeks 20% 
26 weeks 10% 

10. SPECIAL FEATURES 
NEWSCASTS 

(Monday through Friday) 
1 s day 16.00 3 a day _....___. 84.50 
2 a day 28.00 
The above 5 -minute newscasts are figured in Class 
A traffic times and include an approximate 10 second 
opener. 1 minute middle commercial and a 80 second 
close. These newscasts are on a firm 13 week bads 
only with the following discounts: 

26 weeks...- 5% 52 weeks........._...._ 10% 

KWHG (FM) 
1965 

Media Code 4 228 5460 4.00 
Capitol Broadcasting, Inc., 443 S. 13th St., Lincoln. 

Neb. 68508. Phone 402-477-1333. 
I. PERSONNEL 

President -James E. Karnes. 
Station Manager -Barton Lewis. 

2. REPRESENTATIVES 
Fine Music ill -F1 Broadcasters, hie. 

3. FACILITIES 
EltP 25.000 w.; 102.7 mc. Stereo. 
Operating schedule: 6:00 am -midnight Sun thru 
Thurs; 6:00-2:00 am Fri and Sat. CST. 
Antenna ht : 1.25 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 4d, 5, 6a, 7b. 
Basic Rates: 20b, 21b, 23a, 24b, 29a. 
Contracts: 405, 44a. 
Comb.; Cont. Discounts: 80b, 60e. 
Cancellation: 70e. 70e, 71e. 
Prod. Services: 82. 
Member: Fine Music Group. 
Affiliated with American FM Network. 

TIME RATES 
Rates effective June 1, 1985. 

Rates received September 7, 1985. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 10 sec 
1-250 ti 0.50 6.00 5.50 
251-500 ti 5.75 5.25 4.75 
501 or more ti 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

1-26 ti 50. 40. 
27 or more ti 40. 30. 

WOW 
OMAHA 

City of license, Omaha, Neb. 
Considered by CBS Itadlo Network as their Lincoln - 

Omaha outlet. 
See listing under Omaha. Nebraska. 

McCOOK (2 AM) 
Red Willow County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBRL 
1947 

Mutual Network 

Subscriber to the NAB Radio Code 
Media Code 4 228 5655 9.00 
The McCook Broadcasting Co., Box 371. 320-1/2 Nor- 

ris Ave., McCook. Neb. 69001. Phone 345-2400. 
STATION'S PROGRAMMING DESCRIPTION 

KBRL: Programmed for general interest. 
NEWS: 5 min every 30 min, news staff. 6-7 am 
farm news and weather reports. 7 am -noon music for 
housewife, hints, quips, day-to-day topics, etc. Noon - 
1 pm local and area news, live market reports from 
major markets (cattle, hogs, sheep and grain). 1-2 
pm country and western music. 2-6 pm topics and 
music for afternoon. 6 pm -sign -off programmed for 
teenager. Contact Representative for further details. 
Recd 7/26/67. 

I. PERSONNEL 
President -LeRoy W. Lenwell. 

2. REPRESENTATIVES 
Gill- l'erns. Inc. 
Omaha, Lincoln -Al Larson. 
ñiountaln States -Bob Mix Co.. Inc. 

NEBRASKA 
3. FACILITIES 

5.000 a ; 1300 kc. Directional. 
Operating schedule: 6:00 am -local sunset weekdays; 
8:00 am -local sunset Sun. CST. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, 65, 7e. 8. 
Rate Protection: 10a, lie, 12a, 13a, 14e, 15a, 15b. 
Basic Rates: 21b, 23a, 24b, 25a, '26, 29a. 
Contracts: 40a, 44a, 45, 46, 47a, 51a, 51b. 
Comb.; Cont. Discounts: 60g, 81a. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 81, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective November 1. 1947. (Card No. 2.) 

Rev. (Pkg.) rates received September 4, 1964. 
6. SPOT ANNOUNCEMENTS 

(`) (t) 
1 ti _.._......_... 5.00 3.96 
13 ti - ..._.. 4.75 3.15 
26 tl 4.50 3.00 
52 ti -..._._ 4.25 2.85 
78 ti 4.00 2.70 
156 ti......._ ......................_............ 3.75 2.55 
312 ti 3.50 2.30 
500 ti _._..._ 3.25 2.15 
1,000 ti 3.00 2.00 

I.I Uue minute spot announcements. 
(t) 20 second station breaks. 

7. PACKAGE PLANS 
PElt WK: 1 min 30 sec 1 min 30 sec 
10 ti 4.00 2.70 25 ti 3.25 2.15 
15 ti 
20 ti 

3.75 2.55 30 ti 
3.50 2.30 

3.00 2.00 

8. PROGRAM TIME RATES 
1 13 26 52 78 156 312 
U. ti. ti. ti. U. ti. ti. 

1/2 hr 30.00 28.50 27.00 25.50 24.00 22.50 21.00 
1/4 hr 20.00 19.00 18.00 17.00 16.00 15.00 14.00 
10 min. 17.00 16.50 15.75 14.75 14.00 13.00 12.00 
5 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 

KICX 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 228 5850 6.00 
Semeco Broadcasting Corp., Box 333, Norris Ave.. 

McCook, Neb. 69001. Phone 345-5400. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -W. O, Corrick. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Omaha-Soderiund Company. 

3. FACILITIES 
1,000 w. days; 1360 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 12a, 13c, 14e, 15b, 16. 
Basic Rates: 20b, 21e, 21b, 22a, 23a, 24b, 25a, 26, 

28b, 28c, 29a, 29b, 30, 33a. 
Contracts: 400, 41. 42a, 420, 44a. 45, 46, 47c, 49, 

50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, Ola, 62e. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with ABC Network Program Service Plan. 

TIME RATES 
ER 9/1/61 -Reed 9/18/81. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 e 5.00 156 e _._..___..__ 8.50 
13 e 4.75 260 e - 8.25 
26 x 4.50 312 x..._..._ 8.00 
52 x 4.25 624 z..._.._.._... 2.75 
104 e 4.00 936 L..__...... 2.25 

NEBRASKA CITY 
Oboe County -Map Location G-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KNCY 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 228 6045 2.00 
KNCY Radio Corporation, 123 N. 8th. Nebraska City. 

Neb. 68410. Phone 402-873-3348. 
STATION'S PROGRAMMING DESCRIPTION 

KNCY: Programmed for general interest. 
MUSIC: middle-of-the-road. Each selection chosen 
to suit mood and time of day. NEWS: local and 
area news broadcast once each hour et 15 min past 
hour 6:15 am -sign -off. 15 min local newscasts at 
7:15 am, 8:15 am, 12:15 pm & 5:15 Dm. Local news 
director, mobile news cruiser. additional reporters 
employed in neighboring counties. Local grain market 
reports daily 6:55 am, 9:55 am & 12:05 pm. Tele- 
phone call -in program daily 10-10:30 am. Country 
and western music 1-2 pm each M -F. 60 second an- 
nouncements of local and area events 10 times dally. 
Contact Representative for further details. Reed 
3/25/68. 

I. PERSONNEL 
Vice-Pres., Gen'l & Com'l Mgr. -Bob Clark. 
Operations Manager -Russell Seals. 

2. REPRESENTATIVES 
Omoita-Soderlund Company. 

(This listing continued on next page) 
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NEBRASKA 

Nebraska City -K N C Y -Continued 
3. FACILITIES 

500 o.; 1600 kc. 
Operating schedule: 6:00 am -local sunset weekdays; 
7:00 am -local sunset Sun. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 3b, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10c, tic. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 92a, 45, 96, 47a, 98. 
Comb.; Cont. Discounts: 80b, 80k, 61a, 81b, 62b. 
Cancellation: 70a, 70c, 71a. 73a. 

TIME RATES 
EH 4/1/68-Rec'd 3/25/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 tee 

1 z 3.90 2.95 156 z 2.70 2.05 
13 z 3.50 2.65 208 x 2.50 1.90 
28 x 3.20 2.40 260 z 2.40 1.80 
39 z 3.10 2.35 312 z 2.30 1.75 
52 z 2.90 2.20 365 z 2.20 1.65 
104 x 2.80 2.10 520 z 2.00 1.50 

NORFOLK 
Madison County -flap Location F-2 

See 8111)5 consumer market map and data at begin- 
ning of the State. 

WJAG 
1922 

RAIB 
Subscriber to the NAB Radio Code 

Media Code 4 228 6240 9.00 
WJAG. Inc.. Box 892, Norfolk, Neb. 68701. Phone 

402-371-2432. 

STATION'S PROGRAMMING DESCRIPTION 
WJAG: Programmed for adults. 
FARM: 6-9 am. 11:30 am -1:30 pm. Farm director 
and assistant produce 22-25 hours of farm program- 
ming weekly. 23 direct livestock and grain market 
broadcasts weekly. Current livestock, grain, and poul- 
try markets broadcast throughout day. 11:30 am -I:30 
put poultry news, livestock and grain markets. Direct 
weather bureau broadcasts 3 times daily, news and 
farm meeting announcements. NEWS: on hour, 50 
stringers. Emphasis on local and regional news. 
Mobile unit. MUSIC: middle-of-the-road, general 
popular music, ahowtunes, separate country and west- 
ern and old time segments. SPORTS: reports twice 
dally. University football. Contact Representative 
for further details. Rec'd 10/27/67. 

I. PERSONNEL 
Vice -Pies. & Oen'l Mgr. -Bob Thomas. 
Asst Mgr. á Sales Mgr. -Hollis Francis. 
Farm Director -Gene Williams. 

2. REPRESENTATIVES 
Hometown Radio Grp.-McGavren-Gutld- 

PGW Radio, Inc. 
Omaha. Lincoln -Paul Abets. 
Mountain States -Bob His Co.. Inc. 

3. FACILITIES 
1.000 w. days: 780 kc. Non -directional. 
Operating schedule: Sunrise -local sunset weekdays; 
7:15 am -local sunset Sun. CST. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3d. 4a, 4d, 5, 6a. 7b. 
Rate Protection: 10h. llb. 12b, 13b, 14b. 16. 
Basle Rates: 20b, 21a, 22b, 23a, 24a, 24c, 25e. 28a, 

29a, 33b. 
Contracta: 40a, 41, 45. 46, 47a, 49, 50, 51b. 
Comb.; Cont. Discounts: 60f. 61a, 81b, 626. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: Beef Empire Stations; Home Town Radio 
Group. 

TIME RATES 
Rates effective July 1, 1965. (Card No. 5.) 

('ard received October 4. 1965. 
AA -Mon thru Sat 6-9 am, 11:30 am -1:30 
4-7 Dm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

1 ti 6ti 12 t1 18t1 24 ti 
1 wk 11.00 10.75 10.50 10.25 10.00 
13 wk 10.50 10.25 10.00 9.75 9.50 
26 wk. 10.00 9.75 9.50 9.25 9.00 
52 wk. 9.50 9.25 9.00 8.75 8.50 

CLASS A 
1 wk 9.75 9.50 9.25 9.00 8.75 
13 wk. 9.25 9.00 8.75 8.50 8.25 
26 wk 8.75 8.50 8.25 8.00 7.75 
52 wk. 8.25 8.00 7.75 7.50 7.25 
20/30 see: 80% of 1 -min. 8/10 sec: 50% of 1 -min. 
All announcements. regardless of length, combine for 
frequency; schedules do not have to run consecutively 
to earn number -of -weeks frequency. 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 26x 52x 1040 156x 260x 3120 
1/9 hr 94.00 38.00 34.00 30.00 26.00 23.60 21.60 
5 min: 1/2 of 1/4 -hour. 

('LASS A 
1/2 hr 48.00 42.00 37.80 36.00 33.60 30.00 26.00 
1/4 hr. 2/3 of 1/2 -hour. 5 min: 1/3 of 1/2 -hour. 
10 min: 1/2 of 1/2 -hour. 

NORTH PLATTE (2 AM) 
Lincoln County -Map Location D-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KNOP 
1966 

Subscriber to the NAB Radio Code 
Media Code 4 228 6435 5.00 
North Platte Television. Inc., Box 298. 414 N. Dewey, 

North Platte. Neb. 69101. Phone 308-532-1120. 
t. PERSONNEL 

President -Richard F. Shively. 
General Manager -Harry D. Peck. 
Station Manager -Darrell E. Baade. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Regional-Soderlund Company. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1410 kg. 

Directional night only. 
Operating schedule: 8:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, la, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a, 156, 

16. 
Basic Rates: 20b, 21a, 21d, 22a, 22b, 230, 24b, 25a, 

26, 28a, 28c, 29a, 30, 32b. 
Contracts; 90a, 41, 42a, 92c, 43, 44a, 94b, 45, 48, 

47a, 48, 49, 50, 51a, 51e. 
Comb.; Cont. Discounts: Bob, 60d, 60e, 60f, 60i, 61a, 

61b, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
ER 2/1/86-Rec'd 2/22/66. 

Class AA -7:00-9:00 am and 11:45 am -1:15 pm. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I iris 30 seo 1 min 30 us 
624 z 3.90 2.75 104 z._ 4.85 3.40 
312 x 4.15 2.90 52 z......_......_ 5.05 3.55 
260 z 4.35 3.05 26 z 5.30 3.70 
158 z 4.60 3.20 1 x 5.50 3.85 

CLASS A 
824 z 3.00 1.95 104 ...... 3.90 2.75 
312 z 3.20 2.20 52 x ._ 4.15 2.95 
260 z 3.45 2.40 26 z 4.35 3.10 
156 x 3.70 2.60 1 z 4.60 3.20 
10 -second ID's -I.50 each. 

8. PROGRAM TIME RATES 
5 min 1/4 hr 5 min 1/4 hr 

624 ti __........_. __ 6.60 11.05 5.20 8.65 
312 tl....._.._..._ _.........._...__ 6.90 11.45 5.45 8.90 
280 ti 7.50 12.15 5.75 9.50 
158 ti......_..._............_........_ 7.80 12.50 6.35 9.80 
104 U....._........_...._.._... 8.30 13.55 6.80 10.65 
52 t1._........_..._..._.._-..........._ 8.90 14.30 6.90 11.20 
26 ti ........... 9.20 15.00 7.20 11.80 
1 ti 9.80 16.10 7.75 12.65 

10. SPECIAL FEATURES 
Newscasts: 5 minutes on the hour and at :55. 
1/4 hr 3. 5 mirt...._........_._ _. 1. 

KODY 
1930 

NBC Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 228 6630 1.00 
KODY Radio, Inc., Box 1085, 308 W. 9th St., North 

Platte, Neb. 89101. Phone 308-532-3344. 
I. PERSONNEL 

President -Robert Lau. 
General Manager -Joseph di Natale. 

2. REPRESENTATIVES 
Hometown Radio Grp.-McGavren-Guild- 

PGW Radio, Inc. 
Omaha, Lincoln -Paul Abele. 
Mountain States -Bob H1z Co., Inc. 

5. FACILITIES 
1,000 w. days. 250 w. nights; 1290 ko. 

Non -directional. 
Operating schedule: 6:00 am -midnight weekdays; 7:00 
am -midnight Sun. CST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 3d. 4a, 4d, 5, 6a, 7b, 8. 

pm & Rate Protection: 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 24c, 25e, 27, 28a, 

29a. 33b. 
Contracts: 90a. 41, 45. 46. 47a. 99, 50, 51b. 
Comb.: Cont. Discounts: 80a, 60f, 801, 61a, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with NBC Network. 
Member: Home Town Radio Group. 

TIME RATES 
Eff 3/1/67 -Reed 1/26/67. 

AA -6-9 am; 11:95 am -1:15 pm & 4-6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

I ti 6 ti 
9.75 9.50 
9.25 9.00 
8.75 8.50 

12 ti 18 ti 24 ti 
I wk 9.25 9.00 8.75 
13 wk 8.75 8.50 8.25 
28 wk 8.25 8.00 7.75 
52 wk 8.25 8.00 7.75 7.50 7.25 

CLASS A 
1 wk. 9.25 9.00 8.75 8.50 8.25 
13 wk 8.75 8.50 8.25 8.00 7.75 
26 wk 8.25 8.00 7.75 7.50 7.25 
52 wk 7.75 7.50 7.25 7.00 6.75 
20/30 sec: 80% of 1 min. 8/10 sec: 50% of 1 min. 
All spots, regardless of length, combine for frequency. 
Schedules do not have to run consecutively to earn 
number -of -weeks frequency. 
Rateholders: Minimum 2 per week. ID's may not be 
used. 

8. PROGRAM TIME RATES 
-Class AA- - Class A - 
1/4 hr 5 min 1/4 hr 5 min 

1 ti._.._ 19.00 13.50 16.00 11.50 
26 ti 18.50 13.00 15.50 11.00 
52 ti 18.00 12.50 15.00 10.50 
104 tl...._ ... 17.50 12.00 14.50 10.60 
156 t1........... ..... 17.00 11.50 14.00 9.50 
260 ti 16.50 11.00 13.50 9.00 
312 ti 16.00 10.50 13.00 8.50 

10. SPECIAL FEATURES 
Alert Center Newa: 
15 min....._ ........... 4.50 1 min..._.._,.__.__- 1.00 
5 min 2.50 

OGALLALA 
Keith County -Map Location C-3 

See SItDS consumer market map and data at begin- 
ning of the State. 

KOGA 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 228 6825 7.00 
Oºa;.ale Broadcasting Corp., Boz 509, 111 W. 4th 

Si, Ogallala, Neb. 69153. Phone 308-289-3633. 
I. PERSONNEL 

General Manager -Ray H. Lockhart. 
Program Director -Bob James. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
500 w. days; 930 kc. Non -directional. 
Operating schedule: 6:00 ens -local sunset. MST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See eroded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 9d, 5. 6a, 7b, 8. 
Rate Protection: 10a. ila, 13a, 14a. 15a, 15b. 
Basic Rates: 20a, 21a, 21b, 22a. 23a, 24b. 25a. 26, 

28b, 28e, 29a, 30, 33a. 
Contracts: 40a, 41, 42a, 42c, 43, 49a, 45, 46, 47c, 48, 

99, 50. 51a, 51e. 
Comb.; Cont. Discounts: 60a, 61a, 62a. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective July 1, 1962. (Card No. 5.) 

Rates received August 3, 1962. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 time ...... 7.00 52 times._.._....._._ 5.50 

13 times..._...._ _ 6.50 104 times..._.._......_._ 5.00 
26 titres 6.00 156 times......... ...... 4.50 
1 -time rate applies to all announcements in noon hour. 
30 seconds -1/2 of 1 -minute rate plus 50%. 

OMAHA (7 AM; 4FM) 
(including Council Bluffs, Iowa) 
Omaha, Douglas County, Neb.--Map location G-8 
Council Bluffs, Pottawattomle County, la. -Map 
location G-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This la not to imply 
that all of the stations provide equal coverage of the 
entire area or cities involved- It is part of the time 
buying function to determine extent of individual 
station coverage, audience delivered, etc.. within the 
area. 

KBON 
1942 

OMAHA 

R' A B 

Media Code 4 228 7020 4.00 
Division of Blaustein Industries, Inc., 304 S. 18th 

St.. Omaha, Neb. 68102. Phone 402-342-8282. 
STATION'S PROGRAMMING DESCRIPTION 

KBON: Programmed for adulta. 
News and telephone conversation format with air per- 
sonalities using open telephone lines. 6-9 am all 
news. 38% network, 64% local including sports, 
weather features. 9-10 am network variety. 10 am - 
noon personality homemaker show, cooking, guests, 
telephone conversation, news 10 min at :55. Noon - 
1:15 pm all news, sports, weather. 1:15-4 pm tele- 
phone conversation, Sweats, news 20 min at :55. 4- 
8:30 pm news, markets, sports, commentary network 
and local. 6:30-7 pm open telephone sports show. 
7 pm -12M live sports broadcasts. news 10 min at :55. 
12M-5:30 am jazz, middle-of-the-road music. News 
at :25 & :55. 5:30-6 am farm. 5 man news depart- 
ment. 3 mobile units. SPORTS: pro baseball, pro 
and college football and basketball. Contact Repre- 
sentative for further details. Recd 8/28/68. 

I. PERSONNEL 
General Manager -Frank Scott. 
Sales Manager -Donald Perazzo. 

2. REPRESENTATIVES 
l'ItO Titos Sales. Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1490 kc. 

Non -Directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on net time charges; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21d, 22b, 23a, 25c, 27. 28a, 28e, 

29a, 32a, 33a. 
Contracts: 40a, 91, 42a, 41e, 43, 45, 46, 47b, 48, 49, 

50, 51e. 
Comb.; Cont. Discounts: 60a, 60g, 60i, 61a. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 60. 82. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 3/1/88-Rec'd 2/28/88. 
AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -Mon thru Sat 9 am -4 pm; Sun 6 am -7 pm. 
B -Daily 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

PER WK: 1 w 6wk 13wk 26wk 
I ti 15.00 14.00 13.25 12.75 
6 II. 14.00 13.00 12.25 11.75 
12 ti 13.25 12.25 11.50 11.00 
24+ 12.75 11.75 11.00 10.50 

30 SECONDS 
1 ti 12.00 11.20 10.60 10.20 
6 ti 11.20 10.40 9.80 9.40 
12 ti 10.60 9.80 9.20 8.80 
24+ 10.20 9.40 8.80 8.40 

52+ 
12.25 
11.25 
10.50 
10.00 

9.80 
9.00 
8.40 
8.00 

CLASS A 
1 MINUTE 

1 tL 12.00 11.00 10.25 9.75 9.25 
6 ti 11.00 10.00 9.25 8.75 8.25 
12 tL 10.25 9.25 8.50 8.00 7.50 
24+ 9.75 8.75 8.00 7.50 7.00 

30 SECONDS 
1 tL 9.60 8.80 8.20 7.80 7.40 
6 ti 8.80 8.00 7.40 7.00 6.60 
12 ti 8.20 7.40 6.80 6.40 6.00 
29+ 7.80 7.00 6.40 6.00 5.60 

CLASS B 
1 MINUTE 

1 tL 8.00 7.00 6.25 5.75 5.25 
6 tL 7.50 6.50 6.00 5.50 5.00 

30 SECONDS 
1 ti 6.90 5.60 5.00 4.60 4.20 
6 ti 8.00 5.20 4.80 4.40 4.00 
10 sec, when available: 50% of applicable 1 -min. 
Fixed position or specific programs: AA rate. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS-BTA 

6 am -midnight 
PER WK: 7 tl I4ti 21 01 40ti 
1 min 9.00 8.00 7.00 6.00 
30 sec 7.20 6.90 5.60 9.80 
PER MO: 50 ti 75 ti IOO ti 150 61 
1 min 8.00 7.00 6.00 5.50 
30 sec 6.40 5.60 9.80 4.40 
PER YR: 250x 500x I000x 

1 min. 7.00 6.00 5.50 
30 sec 5.60 4.80 4.90 
Weekend, Fri 3 pm -Sun midnight: 10 ti 20 ti 30 ti 
1 min. 6.00 5.50 5.00 
30 sec 4.80 4.40 9.00 
10 sec, when available: 50% of applicable 1 -min. 

8. PROGRAM TIME RATES 
(When available) 

CLASS AA 
I hr 25 min I/4 hr 10 min 5 min 

1 z 135 90 48 35 24 
28 x 128 86 95 33 23 
52+ 118 82 42 31 22 

CLASS A 
1 x 115 80 41 30 21 
26 z 110 76 39 28 20 
52+ 105 72 37 27 19 

CLASS B 
1 x 100 70 36 26 18 
26 z. 95 85 34 24 16 
52+ 90 60 32 22 14 
Fixed position or specific programs: AA rate, 

KFAB 
1924 

OMAHA 

NBC Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 228 7215 0.00 
KFAB Broadcasting Co.. 5010 Underwood Ave., Omaha, 

Neb. 68132. Phone 902-556-8000. TWX OM 84. 

1. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Lyell Bremser. 
General Sales Manager -E. R. Morrison. 
Program Manager -Ken Headrick. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
50.000 w; 1110 kc. Directional -nighttime only. 
Operating schedule: 24 hours. CST. 

4. AGENCY COMMISSION 
15/0 time, talent and service; due when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 3c, 3d, 9a, 9d, 5, 8a, 7b, 8. 
Rate Protection: 10d, ltd, 12d, 13d, 14d, í15c. 
Basic Rates: 20a, 22a, 23a, 24a, 24c, 25a, 26, 28b, 

32b. 
Contracts: 40e, 92a, 43, 95, 46, 47a. 
Comb.; ConL Discounts: 60e, 60g, 601, 61a. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 81. 

() Requires continuous advertising. 
Affiliated with NBC. 

(This listing continued on next page) 
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Omaha -K F A B -Continued 
TIME RATES 

No. 1-68 Elf 9/1/68 -Reed 8/2/68. 
AA -Mon thru Sat 6-10 am & noon -1 pm; Mon thru 
Fri 3-7 pm. 
A -Mon thru Sat 10 am -noon; Mon thru Fri 1-3 
pm; Sat 1-7 pm; Sun 6 am -7 pm. 
B --All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: (') I ti 6 ti 12 ti 18 ti 24 ti 
1 min.._.._ 95.00 42.00 91.00 40.00 39.00 -,._ 
20/30 sec..._ 36.00 34.00 33.00 32.00 31.00 - 
10 sec..._ 22.50 21.00 20.50 20.00 19.50 __.._ 

CLASS A 
1 min 40.00 37.00 36.00 35.00 34.00 33.00 
20/30 sec 32.00 30.00 29.00 28.00 27.00 26.00 
10 sec..._ 20.00 18.50 18.00 17.50 17.00 16.50 
Class B-50% of AA. 

(') Fixed position hour of day or day of week. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK: I min 20/30 
12 ti (5AA, 5A, 2B)_..._ ....... _........ _..._ 395 316 
18 ti (SAA, 8A, 2B) ..... 590 472 
24 ti (10AA, 10A, 4B). 755 604 
Must be scheduled equally over T7 -day period and 
rotate (unspecified) within time class. Combinable 
with all weekly spots and programs. 

8. PROGRAM TIME RATES 
PER WK, 5 MIN: AA A 

1 ti 60 48 
3 ti 57 46 
6 ti. 54 44 
Sponsored program talent or service charge, 

B 
30 
28 
27 

7.50. 

10. SPECIAL FEATURES 
FARM FEATURE SPONSORSHIP 

Mon thru Sat 6-6:30 am; Mon thru Fri noon -1 pm; 
Sat noon -12:30 pm: I ti 3 ti 6 ti 
3 min 48 45 42 
Mon thru Sat 5:30-6 am: 
3 min 27 24 21 
Minutes, 20/30 -second spots, 5 -minute programs and 
features may combine to earn weekly frequency dis- 
count. These, plus ID's, may combine on basis of 
2 ID's equalling 1 longer spot. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk -10% 
Applied as earned. Applicable providing minimum 
expenditure of 100.00 per week is maintained. 

(CR) 

K F A B -FM 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 228 7216 8.00 
KFAB Broadcasting Co.. 5010 Underwood Ave., Omaha. 

Neb. 68132. Regent 8000. TWX OM 84. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Lyell Bremser. 
Sales Manager -E. R. Morrison 
Program Manager -Ken Headrick. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
ERP 115.000 w. 99.9 me 
Operating schedule: 24 hours daily. except from 2:0e 
-6:00 am Sun. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 

General: la, 2a, la, 9a, 4d, 5, 6a, 8. 

Rate Protection: 10b, 11b, 126, 13b, 14b. 
Basic Rates: 20a, 22a, 23a, 24b, 25a, 26, 29a. 
Contracts: 40a, 40c, 42a. 45, 46. 47a. 
Comb.; Cont. Discounts: 606, 60k, 61a. 
Cancellation: 70a, 70c, 71a, 73a. 

TIME RATES 
Rates effective September 1. 1980. 

]fates received July 8, 1960. 
Class A-6:00-10:00 pm. 
Class B-6:00 am -noon and 10:00 pm -midnight. 
Class C -midnight -6:00 am. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION -Class A- -Class B- 

1 min. Sta. Brk- 1 min. Sta. Brk. 
1 time 8.00 6.00 7.00 5.00 

26 times. ....... 7.75 5.75 6.75 4.75 
52 times ......... 7.50 5.50 6.50 4.50 

104 times..._._ 7.25 5.25 6.25 4.25 
158 times.....--.._ 7.00 6.00 6.00 4,00 
260 times..._._.___ 6.50 4.50 5.50 5.50 
312 times 6.00 4.00 5.00 8.00 
500 times 5.00 3.50 4.00 2.50 

8. PROGRAM TIME RATES 
-Class 
55 1/2 
min. hr. 

A- 
25 

min. 

-Class B- 
55 1/2 25 
min. hr. min. 

1 time 50.00 38.00 35.00 40.00 32.00 29.00 
26 times 47.00 35.00 32.00 37.00 29.00 26.00 
52 times 44.00 32.00 29.00 34.00 26.00 23.00 

104 times 41.00 29.00 26.00 31.00 23.00 20.00 
156 times 38.00 26.00 23.00 28.00 20.00 17.00 
260 times 35.00 23.00 20.00 25.00 17.00 14.00 
312 times 32.00 20.00 17.00 22.00 14.00 11.00 

KOIL 
1925 

OMAHA 

A Star Station 

Independent 

Representatives, Inc. 

R A 

Subscriber to the NAB Radio Code 
Media Code 4 228 7410 7.00 
Central States Broadcasting, Inc., 8901 Indian Hills 

Dr., Omaha, Neb. 68114. Phone 402-397-1290. 

I. PERSONNEL 
President -Don W. Burden. 
Vice-Pres. & Sta. Mgr. -Donald E. Tawzer. 
Vice-Pres., Engineering -Gerald E. Waist. 

2. REPRESENTATIVES 
H -R Representatives. Ina. 

3. FACILITIES 
5,000 w.: 1290 ke. Directional -night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 24b. 25a. 
Contracts: 40e, 45. 
Comb.; Cont. Discounts: 60a, 60g. 
In the event the advertiser contracts wl:h the station 
for additional broadcast Urne, the time rates and 
discounts shown on the rate card on which this con- 
tract is based shall apply to euch additional time for 
a period of 13 weeks from the effective date of any 
revision of station time or discounts. 
Plan announcements in all categories are combinable. 
Plan announcements do not contribute toward fre- 
quency or fixed position announcements. 
Rate holders are not available. 

TIME RATES 
Rates effective November 1, 1935. 
Rates received October 12, 1965. 

Class AA -6:00-9:00 am and 4:00-7:00 pro Mon 
thru Sat. 
Class A-9:00 am -4:00 pm and 7:00-11:00 pm Mon 
thin Sat; 6:00 am -10:00 pm Sun. 
Class B -All other times. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(1 Minute) Plan Pian ;last 
II 

5:30-10 am _.........._.._..._ 8 4 3 
10 am -3 tsm..._ ...... _.._...... _. ......... _.._... 12 8 6 
3-7 pm 6 4 3 
7 pm -midnight and/or weekends....,, 12 8 6 

Total ..._...... _ ...... _ .......... _.._.......... _. 35 24 18 
Plan I-38 1 min sales messages, per wk. ea.... 16.00 
Plan II -24 1 min sales messages, per wk. ea.. 17.00 
Plan III -18 1 min sales messages, per wk, ea 18.00 

1 -MINUTE ROTATING PLAN PACKAGES 
PER WK: 36 ti 24t1 18 t 1201 
AA 24.00 25.00 26.00 27.00 
A ........ 22.00 23.00 24.00 25.00 
B 10.50 11.00 11.50 12,00 

IO. SPECIAL FEATURES 
5 MINUTES 

(News Only as Regularly Scheduled) 
Class Class Class 

AA A B 
1 ti......._.._..._ 52. 42. 27 
28 ti..._......_.........._.._......_.._.._.._. S0. 40. 28. 
52 tt........'.._....._..._._.._.._.._......_.._ 48. 38. 25. 
109 ti..._......_......_.._........._......_.._.._._ 46. 36. 24. 
156 U..._....._.._._.._.._ _.._.._... 44. 34. 23. 
280 U 42. 32. 
312 t1..._.._._......_.._.._......_.._......_.._... 40. 30. 
500 tl..._.._.._.._.._.._.._ 38. 28. 

K 0 I L -FM 
1959 

OMAHA 

R A B 

22. 
21. 
20. 

Media Code 4 228 7411 5.00 
Central States Broadcasting, Inc., 8901 Indian Hills 

Dr., Omaha, Neb. 68114. Phone 402.397-1290. 
I. PERSONNEL 

President -Don W. Burden. 
Vice-Pres. & Sta. Mgr. -Donald E. Tawzer. 
Vice -President Engineering -Gerald E. Weist. 

2. REPRESENTATIVES 
H -R Representatives, Inc. 

3. FACILITIES 
ERP 200,000 w.; 96.1 mc. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 273 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See KOIL listing for coded regulations. 

TIME RATES 
Elf 5/1/67-Rec'd 4/10/67. 

AA -Mon thru Sat 4 pm -midnight; Sun noon -mid- 
night. 
A -Mon thru Sat 6 am -4 pm: Sun 6 em -noon. 
B -Midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I wk 4wk 
I ti... .......... 8.50 8.00 
7 U _- 7.50 7.00 
14 ti._.._..._......_....... 6.50 6.00 
21 ..... 5.50 5.00 

CLASS A 
1 ti.__.._ _.._..-... 7.00 6.00 
7 ti..........- ...... 6.50 5.50 

13 Irk 26 ark 52 wk 
7.50 7.00 8.50 
6.50 8.00 5.50 
5.50 5.00 4.50 
4.50 4.00 3.50 

5.50 5.00 4.50 
5.00 4.50 4.00 
4.50 4.00 3.50 

21 U .._..._...._....... 5.50 4.50 4.00 3.50 3.00 
CLASS B 

50% of AA rates. 
30 sec: 80% of 1 -min. 10 see: 50% of 1 -min. 

7. PACKAGE PLANS 
SATURATION ROS PLANS 

(52 wka) 
500x I000x 2000x 

Best Times Available (AA & A) 4.50 4.00 3.50 

10. SPECIAL FEATURES 
NEWS CAPSULES 

1/4 hr 1/2 hr (') 1/4 hr 1/2 hr 
20.00 32.00 8.00 18.00 22.00 

7.50 16.00 19.50 
7.00 14.00 17.00 
6.50 12.00 14.50 
6.00 10.00 12.00 
5.50 8.00 9.50 

(') 
1 z _...._.. 9.50 
10 z 9.00 
25 z 8.50 
50 ...... 8.00 
100 z....._.._ 7.50 
360 z 7.00 
720 z 6.50 
1095 6.00 () On the hour. 

18.00 27.00 
16.00 24.50 
14.00 22.00 
12.00 19.50 
10.00 17.00 
8.50 14.50 
8.00 12.00 

K000 
1957 

OMAHA 
A Mask Sanders Station 

Media Code 4 228 7605 2.00 
Pier -San of Nebraska Corp.. Box 37. 102 N. 48th 8t.. 

Omaha. Neb. 68132. Phone 402-556-6700. 
I. PERSONNEL 

President -Mack Sanders. 
General Manager -Jim Treat. 

2. REPRESENTATIVES 
Vic Plano Associates. Inc. 

3. FACILITIES 
1.000 w.; 1420 kr. Directional. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See Coded Regulations 
Rate Protection: 10b, 116, 12b. 
Affiliated with MRS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January I. 1965. (Card No. 8.) 
Card received December 21, 1964. 

7. PACKAGE PLANS 
Fixed Positron 

(6:00-9:00 em and 4:00-6:00 pm) 
PER WE: 1 min 30 see 10 sec 
Less than ea tot ea tot ea tot 

6 ti 15.00 12.00 7.50 
6 ti 14 On 04.00 11.25 67.50 7.00 42.00 
12 tI 12.75 153.00 10.25 123.00 8.40 78.00 
10 ti 11.75 211.50 9.40 180.20 5.90 106.20 
24 ti 10.75 250.00 0.00 268.40 5.40 129.80 
30 ti 9.75 292.50 7.80 234.00 4.90 147.00 
Less than ROS 

6 ti 12.00 9.00 6.00 
6 tI 11.00 66.00 0.00 52.00 5.50 33.00 
12 tt 10.00 120.00 0.00 00.00 5.00 60.00 
10 (t 129.60 4.50 81.00 
24 ti 158.40 4.15 99.00 
30 ti 180.00 3.75 112.50 

9.00 162.00 7.20 
8.25 190.00 6.80 
7.50 225.00 6.00 

Discounts 
15 cons. wits ins 39 inns. wks 2004 
26 trans. wks 15% 52 cons. wks 25% 

KOWH (FM) 
1959 

(formerly KOaL (FM) 
OMAHA 

Media Code 4 228 7801 7.110 
The Starr Broadcasting Group. Inc., 7000 Dodge St., 

Omaha. Neb. 80132. Phone 402-556-8500. 
STATION'S PROGRAMMING DESCRIPTION 

KOWA(FM): Programmed for adults. 
MUSIC: 100% serious music. Concerts, overtures and 
encores 6 am -noon. Noon -1 pm showtunee. 1-2 pm 
semi -classic. 2-6 pm concerts and overtures. 6-7 pm 
ehowtunes. 7-8 pm semi -classic. 8-10 pm classical. 
10 pm -12M jazz concert. Opera 2 pm Sat. NEWS: 
5 min every 2 hours from 8 em. Book reviews at 11 
am & 4 pm. Fine arts interview at 7:45 pm. Contact 
Representative for further details. Reed 2/19/68. 

I. PERSONNEL 
President -Peter H. Starr. 
General Manager -Arthur D. Skalak. 
Program Director -Rick Stewart. 

2. REPRESENTATIVES 
Frederick W. Smith. 

5. FACILITIES 
ERP 100,000 w.: 94.1 me. Non -directional. 
Operating schedule: 6 em -midnight Mon thru Sat. 
CST. 
Antenna height: 510 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: nn rash discount. 

5. GENERAL ADVERTISING See ended regulations 
See KOZN listing for coded regulations. 
AM facilities: KOZN. 
Affiliated with MBS Radio Network. 

TIME RATES 
ER Recd 10/8/67. 

AA -6 pm -midnight. 
A-6 am -8 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I wk 4wk 13 wk 26 wk 52 wk 
1 ti 8.75 8.25 7.75 7.25 8.75 
7 tL 7.75 7.25 8.75 6.25 5.75 
14 ti 6.75 6.25 5.75 5.25 4.75 
24 ti 5.75 5.25 4.75 4.25 3.75 

CLASS A 
1 ti 7.25 6.25 5.75 5.25 4.75 
7 ti 6.75 5.75 5.25 4.75 4.00 
14 ti 8.25 5.25 4.75 4.25 3.75 
24 ti 5.75 4.75 4.25 3.75 3.25 

NEBRASKA 
7. PACKAGE PLANS 

SPECIAL PACKAGES 
(52 week contract only) 

1 MINUTE 
105 announcements per wk (5.460)_»..._...__ 6000.00 
50 announcements per wk (2,800)....._._._...._. 3000.00 
29 announcements per wk (1,500) 2250.00 

8. PROGRAM TIME RATES 
hr 1/2 hr 1/4 ht 5mto 

1 ti ........... _.._...... _. ..... _...._._ 55.00 35.00 20.00 9.00 
13 tl..._ --...__.... 52.00 33.00 18.00 8.50 
28 ti..._.._.._..._ 50.00 31.00 17.00 8.00 
52 U ..-..._ 48.00 29.00 18.00 7.5u 
104 ti 48.00 27.00 15.00 7.00 

10. SPECIAL FEATURES 
Newscasts or features extra 20%. 

KOZN 
1922 

OMAHA 

R A B 

Media Code 4 228 7850 4.00 
The Starr Broadcasting Group, Inc.. 7000 Dodge St.. 

Omaha, Neb. 68132. Phone 402-556-8500. 
STATION'S PROGRAMMING DESCRIPTION 

KOZN: Programmed for adults. 
Religious and educational 6-6:30 am. NEWS: 5 min 
every :55, 3 min at :25. AIR PERSONALITIES 
6:30 am -noon & 12:15 pm -sign -off. MUSIC: 100% 
modem country. Noon -12:15 pm direct report from 
livestock exchange. Features: stock market, beef fu- 
tures, air force base report. Contact Representative 
for further details. Recd 2/19/68. 

1. PERSONNEL 
President -Peter H. Starr. 
General Manager -Arthur D. Skalak. 
Program Director -Rick Stewart. 

2. REPRESENTATIVES 
Alan Torhet Associates, Inc. 

5. FACILITIES 
1,000 w. days: 660 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a. 3b, 4a. 4c, 6a. 6b, 7b, 8. 
Rate Protection: 106. I1b, 13b. 
Basic Rates: 20a, 22e. 23a, 24b, 25a, 28, 28a, 29a. 
Contracts: 40a, 42b, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a, 80e, 82b, 62e. 
Cancellation: 70a, 70e, 71a, 73a, 
FM facilities: KOWH (FM). 

TIME RATES 
Eff 4/1/66 -Reed 5/6/66, 

6. SPOT ANNOUNCEMENTS 
AA -7-9 em, noon -1 pm & 4-6 pm. 
A -All other times. 
I MIN: Ix 8x 12x 18x 24x 36x 

AA 14.00 13.00 12.00 11.00 10.00 9.00 
A 12.00 11.00 10.00 9.00 8.00 7.00 

20/30 SEC: 
AA 11.50 11.00 10.50 9.50 8.50 7.50 
A 10.50 9.50 8.50 7.50 6.50 6.00 

9. PARTICIPATING PROGRAMS 
The Noon time Farm Report -Adjacencies -add 10% 
to Class AA. 
The Joy Pine Show -7:30-8:50 am -add 10% to 
Class AA. 

IO. QPc^IAL FEATURES 
Newscasts: 5 minutes, hourly at :30, 5 times 75.00. 

e 
KRCB 

1947 
COUNCIL BLUFFS, IOWA 

R A 

Medic Cede 4 228 79q5 7.00 
KRCB, Inc., Box 506, Council Bluffs, Ia. 51501. 

Phone 712-322-4041; Omaha. Neb. Phone 402-341- 
6750. 

I. PERSONNEL 
President -James J. Conroy. 
Exec. Vice-Pres. & Gen'l Mgr. -James R. Lowenberg. 
Sales Manager -Garry F. Brill. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 
1.000 w. days: 1560 ke. Non -directional. 
Operating schedule: 8.00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 net time only: 10 days, 

5. GENERAL ADVERTISING See coded regulations 
General: lh, lb, 3d, 9a. 4c, 5, 6a. 7b. 8. 
Rate Protection: 10h. 12h. 13h, 14b. 18. 
Baste Retes: 20h, 2Id, 22e, 22b, 23a, 24b, 24e, 25a. 

28. 28a, 20a, 30. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 48, 47a, 48, 49, 

51h. 
Comb.: Cont. Discounts: 60a, 60d, 60e. 601, 61a, 62b, 

62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 82. 
Member: National Agltadio Groups, Inc. 

TIME RATES 
No. 6 Elf 3/1/68-Rec'd 3/18/68. 

AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

I MIN: Ix 52x 158x 260e 
AA 12.00 11.00 10.00 9.00 
A 8.25 7.75 7.25 6.50 

30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
7. PACKAGE PLANS 

PER WK: 6ti 12tí 24 ti 56t1 4881 
AA 8.00 7.25 6.50 6.00 5.50 
A 7.25 8.50 8.00 5.50 5.00 

CONSECUTIVE WEEK DISCOUNTS 
13 air -2% 28 wk -4% 52 wk -6% 

8. PROGRAM TIME RATES 
Ix 15x 26x 52x 156e 312x 

1 hr 100.00 95.00 90.00 80.00 70.00 60.00 
1/2 hr 60.00 55.00 50.00 45.00 40.00 35.00 
1/4 hr 40.00 37.50 35.00 92.50 30.00 27.50 

(This listing continued on next page/ 
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NEBRASKA CLASS 
(t) 

1 ti_______-__ 39. 
12 ü__. 36. 

A 
5 min 10 min 1/4 hr 1/2 hr 

45. 60. 80. 122. 
41. 58, 78. 119. 
88. 53. 75. 117, 

Omaha -K R C B -Continued 
10. SPECIAL FEATURES 

___ 

48 ti. 84. 5 -MINUTE NEWS AT :55 87. 51. 72. 115. .._._..._ 
96 ü..._._.........._.._.._ 32. PER WK: 5tl 7ti 10t1 14tí 

Ea 8.25 7.75 7.25 6.75 
Early Livestock Market -6:30-6:35 am. Earned 1 - 
minute fixed position rate. Includes sponsor open and 

35. 
34. 
82. 

48. 
47. 
44. 

70. 
68, 
64. 

105. 
100. 

90. 
close and 1 1 -minute spot. 
This Agriculture Business -Mon thru Fri noon. 

13 wk 26wk 52wk 
Ea 16.00 14.50 13.00 
Includes sponsor open, 2 1 -min spots, close. 

312 tL._. .... _._...._..... 28. 28. 39. 56, 80. 
624 ti .._._...----------.-.. 26. ---- _ . -._. (t) 3 minute Reports include program charges. 
Class B-50% of Class AA. 
Class 0-50% of Class A. 

WOW 
1923 

A Meredith Owned Station 

CBS Radio Network 
® KATZ RADIO 

WEST 

R A; B 

Subscriber to the NAB Radio Code 
Media Code 4 228 8190 4.00 

Meredith WOW. Inc., 3501 Farnam St., Omaha, 
Neb. 68131. Phone 402-396-3400. TELEX 910- 
622-0488. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Howard L. Stalnaker. 
Sta. & Sales Mgr. -Russell G. Gast. 
Program Manager -Ray Olson. 

2. REPRESENTATIVES 
Katz Radio, West. 
New York -Sal Agovino. 245 Park Ave., New York, 

New York 10017. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
5.000 w.; 590 kc. Non -directional. 
Operating schedule! 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 on time, program charges; 10 days. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, lb. 3a, 3c. 3d, 4a, 4d. 5, Sa, 7b, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 206. 21a, 21b, 22a. 23a, 23b, 24b, 

24c. 27, 29a, 29a. 32a. 
Contracts: 40a, 41, 42a, 43, 44a, 44b, 45, 46, 47a, 

50. 51a, 51b. 
Comb.; Cont. Discounts: bob, 60d, 60e, 60f, 60h, Soi. 

61a, 62d. 
Cancellation: 70a. 70e, 71a, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS. 
Affiliated with Katz Radio A.I.D. Plan. 
Advertisers will be billed at earned or anticipated 
earned rate. Exact times will not be listed on bill- 
ings for ROS buys. ROS buys will be billed "as 
ordered." Rates quoted are for time only, except 3 - 
minute WOW reports where program costs are in- 
cluded in the rate. Station offers Feature Merchan- 
dising Service to advertisers who spend a minimum 
of 2.000 in a 13 -week period. Details on request. 
Station may commit its station personalities (such as 
tarso directors, sportscasters, DJ's etc.) exclusively 
to non-competitive advertisers when dollar volume 
and/or length of schedule warrants. 

TIME RATES 
No. 1-A Eff 5/1/68-Rec'd 4/17/69. 

AA -Mon thru Sat 6-9 am, noon -1 pm & 4-7 Om. 
A -Mon thru Sat 9 am -noon & 1-4 pm; Sun 7 am - 
7 pm. 
B -Mon thru Sat 5-6 am; Mon thru Sun 7-11 pm. 
C -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

WKLY: () 6 ti 12 ti 18 ti 24 ti 
1 min 38.00 34.00 32.00 30.00 28.00 
20/30 sec 29.00 27.00 25.50 24.00 22.50 
ID's 18.00 17.00 16.00 15.00 14.00 

CLASS A 
1 min 28.00 26.00 24.00 23.00 22.00 
20/30 sec 22.50 21.00 19.00 18.50 17.50 
ID's 14.00 13.00 12.00 11.50 11.00 

CLASS B 
I min 19.00 18.00 17.00 16.00 14.00 
20/30 see 15.00 14.50 13.50 13.00 11.00 
ID's 9.50 9.00 8.50 8.00 7.00 () Less than 6 weekly. 

CLASS C 
50% of A. 
Minutes, station breaks and ID's may be combined 
for maximum frequency. 

DISCOUNTS 
52 wk -8%. 
Spots adjacent to time in higher rate classifications 
are charged at rate of higher classification. 

7. PACKAGE PLANS 
BEST TIMES AVAILABLE ROS PLAN 

PER WK: 1 ti 6t1 12tí 18 t 24 ti 30t148t1 
1 min. 30 28 26 24 22 20 18 
30 sec 25 23 21 19 18 16 14 
10 seconds -50% of 1 -minute rate. 
Regular and BTA Plan spots may be fully combined 
for frequency discount. 
1 minute -150 words live. 
30 seconds -75 words live. 
10 seconds -25 words live. 
No further discounts. 

8. PROGRAM TIME RATES 
CLASS AA 

(t) 
I ti ._ 94. 
12 U. ......_..-_._.-__. 93. 
24 tt...._._.-_..._..._.-._..._..... 42. 
48 ti - 40. 
96 ti ...-.-...._ 38. 
156 ti ....._.__..._.._...._ 36. 
280 tt..._.._ -__.._. _ 35. 
312 ti 33. 
624 ti 31. 

5 min 10 min 1/4 hr 
55. 75. 105, 
50. 71. 101. 
97. 68. 98, 
46. 64. 92. 
44. 62. 86. 
92. 60. 83. 
40. 56. 80. 
85. 49. 70. 

Sunday only -Programs longer than 5 -minutes take 
Class A rate. 

PROGRAM AND/OR SERVICE CHARGES 
(Unless otherwise specified) 

5 min 10 min 1/4 hr 1/2 hr 
1 ti..._ 7.50 10.00 15.00 30.00 

10. SPECIAL FEATURES 
WOW News Reporta -International, national, regional 
and local news available as 3, 5, 10 or 15 -minute 
3rograms-8:00-6:10 am, 6:55-7:30 am and noon - 
12:30 pm and Traffic Hour News 5:00-8:00 pm -at 
applicable program rates. 

W 0 W -FM 
1961 

OMAHA 

©QFMD 
Subscriber to the NAB Radio Code 

Media Code 4 228 8191 2.00 
Meredith WOW, Inc.. 3501 Farnam St.. Omaha. Neb. 

68131. Phone 348-3400. TWX 910-622-0488. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Howard L. Stalnaker 
Sta. & Sales Mgr. -Russell G. Gast. 
Program Manager -Ray Olson. 

3. FACILITIES 
ERP 40.300 w.: 92.3 me. 
Antenna ht. -482 ft. above average terrain. 
Operating schedule: 9:00 am -11:00 pm daily. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
See {VOW listing for coded regulations. 

TIME RATES 
Rates effective May 1, 1961. (Card No. 1.) 

Rates received April 19. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 20-30 5 1/4 1/2 1 

min. sea min. hr. hr. hr. 
1 time.. 11.00 10.00 16.50 33.00 55.00 77.00 

10 times 10.00 9.00 15.00 30.00 50.00 70.00 
25 times 9.00 8.00 13.50 27.00 45.00 63.00 

100 times 7.00 6.00 10.50 21.00 85.00 49.00 
250 times 6.00 5.00 9.00 18.00 30.00 42.00 
500 times 5.00 4.00 7.50 15.00 25.00 85.00 

1,000 time« 4.00 3.00 6.00 12.00 20.00 28.00 

O'NEILL 
Holt County -Map Location E-2 

See SRDS consumer market map and data at begin- 
ning of the State 

KBRX 
1955 

NAB 

Subscriber to the NAB Radio Code 
Media Code 4 229 8385 0.00 
Ranchland Broadcasting Co.. Box 150. KBRX Bldg., 

O'Neill, Neb. 68783. Phone 836-1612. 

I. PERSONNEL 
Manager -Gilbert Poese. 

2. REPRESENTATIVES 
Broadcast Associates. 

3. FACILITIES 
1,000 w. days; 1350 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
All rates net to station. 

5. GENERAL ADVERTISING See nnded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, Ba, 7a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20b. 21b, 22a, 23a, 24b. 25a, 26, 27, 

28a, 28c, 29a, 33a. 
Contracts: 40a, 92b, 94a, 47e, 48, Slb. 
Comb.: Cont. Discounts: 60f, 81a, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 80, 82. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Rates effective 

Rate received April 16, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti. . 3.45 3.20 158 U . 2.50 2.20 
26 tl 3.15 2.90 260 ii._.._.._... 2.30 2.00 
52 ti......._.._ 2.85 2.65 312 ti._ 2.00 1.80 
104 ti 2.55 2.30 

ORD 
Valley County -Map Location E-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KNLV 
1965 

Media Code 4 228 8450 2.00 
Loup Valley Broadcasting Co., Box 273, 103 N. 

16th., Ord, Neb. 68882. Phone 402-728-3263. 
I. PERSONNEL 

General Manager -Andy Andersen. 
Sales Manager -Allan Bundy. 

3. FACILITIES 
1,000 1060 kc. Non-dlrerttonal. 

4. AGENCY OMMISSION-8 
pm. CST. 

15/0: time only. Monthly. 
5. GENERAL ADVERTISING See ended regulations 

NAB Radio Code Advertising Standards apply. 
General: lb, 3a, 3d, 4a. 4d, 5, 6a, 
Rate Protection: 10a, 14a, 15b. 
Basic Rates: 23a. 29b, 29a. 
Contracts: 44a, 45, 48, 47a, 51a. 
Comb.; Cont. Discounts: 80a, 61b. 
Cancellation: 71a, 73b. 

TIME RATES 
No. L-2 Eft 8/15/66-Rec'd 4/15/88. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 521 104x 156x 2601 

1 min 3.00 2.95 2.90 2.80 2.80 2.40 2.20 
30 sec 2.75 2.70 2.85 2.55 2.35 2.15 1.95 
All spots at Croon. fiat 3.00. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 a..........._.._......_... 29.00 17.00 10.75 8.50 8.00 
13 x 28.50 18.75 10.50 8.40 5.90 
28 z 27.00 18.50 10.25 8.25 5.80 
52 x. 28.00 18.00 10.00 8.00 5.80 
104 z 24.00 15.00 9.50 7.50 5.20 
158 z 22.00 14.00 9.00 7.00 4.80 
280 z 20.00 13.00 8.50 8.50 4.40 
312 z 18.00 12.00 8.00 8.00 4.00 
Frequency discount on spots or programs, but not on 
a combination of the two. 

3I2x 
2.00 
1.75 

SCOTTSBLUFF (3 AM; 1 FM) 

(including Terrytown) 
Scotts Bluff County -May Location B-2 

See SRD4 rossaumer market map and data at begin - 
nine ne the tatare. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of the 
entire area or cities involved. It is part of the time 
buying function to determine extent of individual 
station coverage, audience delivered, etc.. within the 
area. 

KEYR 
1961 

TERRYTOWN 

Media Code 4 228 8580 8.00 
Western Nebraska Broadcasting Co., Box 1283, 

Scottsbluff. Neb. 89381. Phone 308-632-4119. 
STATION'S PROGRAMMING DESCRIPTION 

KEYR: Programmed for farm and rural families. 
FARM: 20 hours weekly. Farm segments 8-8 am, 
11:30 am -1 pm. Farm director. Remote livestock and 
grain markets daily. Features from general farm 
organizations. farm related groupa, and county agents. 
Daily agricultural college programs. Interim market 
reports throughout day. News and weather 22 hours 
weekly. News and weather on hour, weather on half 
hour. SPORTS: college play-by-nlay. MUSIC: coun- 
try music. AIR PERSONALITIES handle all seg- 
ments. Contact Representative for further details. 
Recd 7/1/88. 

I. PERSONNEL 
Manager -G. W. "Doc" Embree. 

2. REPRESENTATIVES 
Avery-Knntel. Ins'. 
Denver-.Tohn L. McGuire & Co. 
Omaha. Lincoln-Soderlund Company. 

3. FACILITIES 
1.000 w. dare: 690 ke. Directional. 
Onerallne schedule: Sunrise to local sunset. MST. 

4. AGENCY COMMISSION 
15% nn nss time: no each discounts. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 2b. 3a. 4a, 5, Be, 7b. 
Rate Protection: 10b. 11b. 12b. 13b, 14b, 15b. 
Basic Rates: 20h. 21d, 22a, 22b, 23a, 24b, 25a, 27, 

21313. 28e, 29a, 30, 32a. 
Contracts: 40a, 91, 42b, 44a, 45, 46, 47a. 50, 51a, 

51b. 
Comb.: Cont. Discounts: SOb. 60e, 60f, BOIS, 61a, 82d. 
Cancellation: 700. 70e, 71a, 73e. 
Prod. Service: 00, 82. 
Member: Nebraska Rural Radio Stations. 

TIME RATES 
No. 2 Eff 10/1/86 -Reed 10/6/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 2611x 312x 

1 min 7.00 6.50 6.00 5.50 5.00 4.50 
30 sec 8.00 5.50 5.00 4.50 4.00 3.50 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
FIXED POSITION PACKAGES 

6 ti or 
PER WK: less 12 ti 18 tl 24 ti 30 01 
I min 8.00 5.50 5.00 4.50 9.00 
30 sec 5.00 9.50 9.00 3.50 3.00 
1 minute, 30 second and 10 second slots may be 
combined to earn a higher discount rate. Program 
and spots may be combined to earn larger discounts 
on spots only. 

YEARLY DISCOUNTS ON PACKAGES 
28 wk -l0ó 52 wks-15% 

8. PROGRAM TIME RATES 
ix 26x 52x 156x 260x 3I2x 

1 hr 50 48 46 44 42 40 
7/2 hr: 85% of hour. 10 min: 33% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

KNEB 
1947 

SCOTTSBLUFF 

Subscriber to the NAB Radio Code 
Media Code 4 228 8775 2.00 
Platte Valley Broadcasting Corp., Box 239, 2110 

Broadway, Scottsbluff, Neb. 69381. Phone 632- 
7121. 7122. 

I. PERSONNEL 
President -Russell M. Stewart. 
General Manager -George H. Haskell. 
Sales Manager -Byron R. Joachim. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
1,000 w. days; 500 w. nights; 960 ko. 

Directional -separate patterns. 
Operating schedule: 5.15 am -midnight. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 313, 3d, 4a. 9d, 5, 811, Ta, 8. 
Rate Protection: 10a, ils, 12a, 13a, 14a. 15a. 
Basic Rates: 20a, 20h. 21a, 21e, 22a, 22b, 23a, 24a, 

25a, 27, 28b. 28e, 29a. 
Contracta: 900, 41, 42a, 44a, 45, 46, 48. 
Comb.: Cont. Discounts: 600, fila, 1320. 
Cancellation: 70a, 70e, 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective January 1. 1952. 

Rev. (effective date) recd May 25. 1959. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 hr. 1/4 hr. 5 min. () 
1 time. _....... 48.00 32.00 18.00 7.00 

13 times _ 45.60 30.40 15.20 6.65 
20 times 43.20 28.80 14.40 6.30 
52 times _.__ 90.80 27.20 13.60 5.95 
70 times 38.40 25.60 12.80 5.60 

156 times. 38.00 24.00 12.00 5.25 
312 times 33.80 22.90 11.20 4.90 (1 100 words or leu. 

K N E B -FM 
1960 

SCOTTSBLUFF 
Media Code 4 228 8776 0.00 
Platte Valley Broadcasting Corp.. Box 239. 2110 

Broadway. Scottsbluff. Neb. 69361. Phone 632-7121, 
7122. 

I. PERSONNEL 
President -Russell M. Stewart. 
General Manager -George H. Haskell. 
Sales nfanszer-Bvron It. Joachim. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
ERP 89,000 w.; 94.1 mc. 
Oneratine schedule: 6 am -11 pm. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See eoded regulations 
See KNEB listing for coded regulations. 
Snerial combination rates in conjunction with AM. 
Musical programs sold only in 1/4 hour or longer 
segments with commercial time limited to 6 minutes 
per hour. 

TIME RATES 
Rates effective January 1, 1961. 
Rates received June 1. 1981. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. (t 

1 time......._.._.._... 90.00 25.00 13.00 4.00 
13 times 37.00 20.00 12.00 3.60 
28 times 34.00 15.00 11.00 3.60 
52 times 31.00 13.50 10.00 3.40 
78 times ......... 29.00 12.00 9.00 3.20 

158 times 25.00 11.50 8.00 3.00 
312 times 22.50 11.00 7.00 2.80 

0') 1 min or less. 

KOLT 
1930 

SCOTTSBLUFF 

MST. 

CBS Radio Network 
R A B 

Subscriber to the NAB Radio Code 

Media Code 4 228 9970 9.00 
The Hilliard Co.. West 20th St., Scottsbluff. Neb. 

69381. Phone 632-6155. 
STATION'S PROGRAMMING DESCRIPTION 

KOLT: Programmed for general interest. 
AIR PERSONALITIES handle all segmenta. NEWS: 
local 3 men, 2 mobile units, 19 times daily. Network 
news 10 min hourly and features on half hour. 
FARM: 5-7 am & noon -1 pm local, regional markets, 
direct reports included. SPORTS: local 2 men, full 
schedule of 2 local colleges, high school and univer- 
sity football. Four 5 min and 8 capsule reports daily. 
Women's news 9-10 am cooking, fashions and inter- 
views by woman's director. Weather 2 hourly, four 
5 min reports direct daily. MUSIC: 5 am -7:30 pm 
middle-of-the-road. 7:30 pm -12M top 40. Inter- 
view programs 1-3 pm. Remote studio facilities 
available. Contact Representative for further details. 
Rec'd 8/28/87. 

I. PERSONNEL 
Manager -I. L. Hilliard. 

2. REPRESENTATIVES 
Hometown Radio Grp.-McGavren-Guild- 

PGW Radio, Inc. 
Lincoln, Omaha -Paul Abele. 
Denver -Bob Hix Co., Ins. 

3. FACILITIES 
5.000 w. days. 1.000 w. nights: 1320 kc. 
Non -directional days, directional nights. 
Operating schedule: 5:00 am -midnight weekdays; 7:00 
am -10:15 pm Sun. MST. 

(This listing continued en next page) 
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Scottsbluff -K 0 L T --Continued 
4. AGENCY COMMISSION 

15% on net time and talent charges; no cash discount. 
5. GENERAL ADVERTISING See soiled regulatione 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4e, 5, 6e. lb. 8. 
Rate Protection: 10a, 11g, 126, 13h, 14b, 15b. 
Basic Rates: 20a, 21a, 21b, 21c, 22a, 22b, 23e, 24b, 

25a, 26, 28e, 28e, 29a, 29b. 32a, 33b. 
Contracts: 40a, 41, 42b, 42d, 43, 44b, 45, 46, 47e. 

48, 49, 50, 51a, 51c. 
Comb.; Cont. Discounts: 60b, 60g, 62a, 62b. 
Cancellation: 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Adulated with CBS Radio Network. 
Member: Home Town Radio Group. 

TIME RATES 
No. 13 Eff 3/1/67-Ree'd 2/1/67. 

AA -Mon thru Sat 6-9 am, 11:45 am -1:15 pm & 4-6 
pm. 
A -All other times. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WK: I ti 6t1 12 t1 18ti 24ti 
1 wk._. 10.50 10.25 10.00 9.75 9.50 
13 wk.__....-...___. 10.00 9.75 9.50 9.25 9.00 
26 wk._..._ 9.50 9.25 9.00 8.75 8.50 
52 9.00 8.75 8.50 8.25 8.00 

CLASS A 
1 wk._.__._..._.-_. 10.00 9.75 9.50 9.25 9.00 
13 wk._.._ _.-... 9.50 9.25 9.00 8.75 8.50 
26 wk__._ -.._.__. 9.00 8.75 8.50 8.25 8.00 
52 ...... 8.50 8.25 8.00 7.75 7.50 
20/30 sec: 80% of 1 -min. 8/10 sec: 50% of 1 -min. 
All spots, regardless of length, combine for fre- 
quency; schedules do not have to run consecutively 
to earn number -of -weeks frequency. 
Rateholder minimum of 2 per week and ID's may 
not be used. 

8. PROGRAM TIME RATES 
lx 13x 26x 52x 1042 I58x 260x 

1 hr 80 78 76 72 68 84 60 
1/2 hr: 60% of hour. 10 min: 25% of hour. 
1/4 hr: 35% of hour. 5 min: 20% of hour. 

SIDNEY 
Cheyenne County -Map Location B-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KSID 
1952 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 228 9165 5.00 
KSID Radio Inc., Legion Park, Sidney, Neb. 69162. 

Phone 259-5803. 
I. PERSONNEL 

Pres. & Gen'1 Mgr. -David %V. Young. 
2. REPRESENTATIVES 

Edward Petry & Co., Inc. 
Omaha-Soderlund Company. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 6:00 am -10:30 pm weekdays; 
8:00 am -10:30 pm Sun. MST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2b, 3a, 3d, 4a, 5, 6a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14e. 
Basic Rates: 20a, 21b, 22a, 22b, 23a, 29a, 26, 28b, 

28c, 29a, 33a. 
Contracts: Via, 49a, 49b, 45, 46, 47a. 50, 51a, 51b. 
Comb.: Cont. Discounts: 60a, 61a, 
Cancellation: 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective October 1, 1952. 
Rates received October 6, 1952. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
CLASS A 

(6:30-9:00 am and noon -1:00 pm) 
1 hr. 112 hr. 1/4 hr. 5 min. Ann. 

I time.... 40.00 24.00 16.00 3.00 4.00 
13 times_ 39.00 23.40 15.60 7.80 8.90 
26 times.. 38.00 22.80 15.20 7.60 3.80 
52 times.. 37.00 22.20 14.80 7.40 3.70 

104 times.. 36.00 21.60 14.40 7.20 3 00 

CLASS B 
18:00-8:30 em. 9:00 am -noon and 1:00-10:30 pm) 

1 time.._ 30.00 18.00 12.00 4.00 3.00 
13 times_ 29.25 17.55 11.70 5.85 2.92 
26 times.. 28.50 17.10 11.40 5.70 2.85 
52 times.. 27.75 16.65 11.10 5.55 2.77 

104 times.. 27.00 16.20 10.80 5.40 2.70 

SUPERIOR 
Nuckolls County -Map Location F-4 

Bee SRDS consumer market map and data at begin 
ning of the State. 

KRFS 
1959 

Media Code 4 228 9380 2.00 
The Valley Broadcasting Co., Box 100, Superior. 

Neb. 68978. Phone 402-879-3207. 

I. PERSONNEL 
Pres. & Sta. Mgr. -Robert J. Kelly. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
500 w.; 1600 te. Non -directional. 
Operating schedule: 6:00 am -sunset Men thron Sat; 
8:00 am -5:00 pm Sun. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 4e, 4c, 5, 6a, 7a. 
Irate Protection: 10a, 11a, 12a, 130. 14a, 15c, 16. 
Basic Rateo: 20b, 21c, 22b, 23e, 24b, 25a. 27. 28b, 

28e. 29a, 30, 33a. 
Contracts: 40a, 41, 42b, 92d, 44e, 44b, 45, 47e, 49, 

51a. 
Comb.; Cont. Discounts: 60b, 60f, alb, 62d. 
Cancellation: 70b, 70d, 71b, 72, 73b. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
No. R-2 ELT 1/1/63-Rec'd 9/28/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 36 sec 

1 z 3.50 3.00 104 z..._ 2.80 2.10 
13 z 3.30 2.90 156 z 2.60 1.90 
26 z..._ 3.20 2.80 208 z 2.40 1.80 
39 z.._....-_._ 3.10 2.70 260 z 2.20 1.70 
52 z 3.00 2.50 312 z 2.00 1.45 
78 z 2.90 2.30 365 z 1.90 1.35 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 z.._...... _ 30.00 22.50 12.50 8.55 5.70 
13 z 29.00 21.40 11.85 8.15 5.40 
26 z 28.00 20.25 11.20 7.65 5.10 
39 x.... ..... 26.50 19.15 10.60 7.25 4.80 
52 z -. 25.00 18.00 9.90 6.80 4.50 
78 z..._....._ 23.50 16.75 9.25 6.30 3.85 
104 z 22.00 15.75 8.70 5.85 3.55 
156 x.__......_....._. 20.00 14.50 8.00 5.40 3.25 
260 z..._.._ ..... 18.00 10.50 5.50 4.45 2.80 
312 z . 16.50 9.00 5.00 4.00 2.50 

TERRYTOWN 
Scottsbluff County -Map Location B-2 

See SUDS consumer market map and data at begin- 
ning of the State. 

See Scottsbluff 
(including Terrytown) 

VALENTINE 
Cherry County -Map Location C-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KVSH 
1961 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 228 9555 7.00 
Valentine Broadcasting Co., Valentine. Neb. 89201. 

Phone 402-376-2400. 
I. PERSONNEL 

Manager -Larry Russell. 
Vice -President -Bob Thomas. 
Farm Director -Wally Baxyn. 

2. REPRESENTATIVES 
Hometown Radio Grp.-McGavren-Guild- 

POW Radio, Inc. 
Omaha, Lincoln -Paul Abele. 
Mountain States --Bob Riz Co., Inc. 

3. FACILITIES 
5.000 w. days; 940 ke. Non -directional. 
Operating schedule: 6 am -local sunset weekdays; 
am -local sunset Sun. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See Boded regulation 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d, 4a, 4d, 5, 6e. 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 16. 
Basic Rates: 20b, 21a, 22b, 23a, 25a. 28a, 29a, 33b. 
Contracta: 40a, 41, 45, 46. 47. 49, 50. 51b. 
Comb.; Cont. Discounts: 60f, 61a, gib, 62d. 
Cancellation: 70e, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: Beef Empire Stations; Home Town Radio 
Group. 

TIME RATES 
ER 5/1/85 -Reed 5/5/65. 

AA -6-9 am & 11:45 am -1:15 pm. 
A -All other times. 

7. PACKAGE PLANS 
CLASS AA 
(1 minute) 

PER WK: I tl 6t1 
1 wk..._......_._..._._.... 6.00 5.85 
13 5.75 5.60 
28 wk. _.._..__.._ 5.50 5.35 
52 wk. _._.._._..._ 5.25 5.10 

12 ti 
5.70 
5.45 
5.20 
4.95 

18 ti 
5.55 
5.30 
5.05 
4.80 

24 te 
5.40 
5.15 
4.90 
4.65 

CLASS A 
1 wk..... ... .... 5.50 5.35 5.20 5.05 4.90 
13 wk..._...._..._..._ 5.25 5.10 4.95 4.80 4.65 
28 wk..___..___..___ 5.00 4.85 4.70 4.55 4.40 
52 wk. 4.75 4.60 4.45 4.30 4.15 
20/30 sec: 80% of 1 -min. 8/10 see: 50% of 1 -min. 

8. PROGRAM TIME RATES 
CLASS AA 

1/4 hr 5 min 1/4 hr 5 min 
1 ti...... 22.15 13.85 156 tL._..-. 16.60 10.50 
26 LL_._ 19.95 12.40 260 tL-.- 15.50 9.25 
52 ti...._-....... 18.85 11.85 312 tL..-..r 15.00 8.40 
104 ti 17.75 11.25 

CLASS A 
9.70 156 ti ._.._ 11.60 7.35 

26 ti 13.95 8.70 260 ti_ 10.85 6.50 
52 ti..... ._._ 13.20 8.30 312 ti.__ 10.50 5.90 
104 tL.._ 12.45 7.90 

WAYNE 
Wayne County -Map Location F-2 

See SRDS consumer market map and data at beginning 
of the elate. 

KTCH 
1988 

Media Code 4 228 9650 6.00 
Wayne Radio, Inc., KTCH Bldg., Wayne, Neb. 68787. 

Phone 402-375-3700. 
I. PERSONNEL 

Station Manager -Robert J. Wilson. 
Sales Manager -D. Roger Elder. 

NEBRASKA 
2. REPRESENTATIVES 

George T. Hopewell, Inc. 
3. FACILITIES 

500 w.; 1590 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3e, 3b, 4a, 5, 6e, 8. 
Rate Protection: 101, 121, 131, 141, 15b. 
Basic Rates: 21b, 21d, 22a, 22b, 23a, 24b, 25a, 28a, 

29a, 29b, 30. 
Contracts: 40e, 44a, 44b, 45. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 61e, 61b. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. R-5 EST 1/1/67-Rec'd 5/1/68. 

6. SPOT ANNOUNCEMENTS 

7 
Ix 13x 26x 52g 104g 156x 260x 312x 

(')._... 5.00 4.75 4.50 4.25 4.00 3.75 3.25 3.00 
(') 1 min or lese. 

8. PROGRAM TIME RATES 
I/4 hr 5 min I/4 hr 5 min 

1 z.._.._ 15.50 7.50 104 z 10.85 5.25 
13 x 14.75 7.10 156 z...._ 10.00 4.85 
26 z 14.00 8.75 260 x_ 8.50 4.15 
52 z 12.35 6.00 312 z_......._... 7.75 3.75 

YORK 
York County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KAWL 
1954 

Media Code 4 228 9750 4.00 
Prairie States Broadcasting Co., Inc., KAWL Bldg., 

York, Neb. 88467. Phone 362-4433. 

1. PERSONNEL 
President -M. L. Gleason. 
Manager -Tommy L. Gleason. 
Sales Manager -Glenn C. Pfenning. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
500 w.; 1370 ke. Non -directional. 
Operating schedule: 8:00 am -local sunset Mon thrn 
Sat; 8:00 am -5:00 pm sun. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3e, 9a, 4d, 5, 8e, 7b, 8. 
Rate Protection: 10a, lia. 
Basic Rates: 22b, 23a, 29b, 25a, 26, 28a, 29a. 
Contracts: 40a, 42b, 45, 48, 47a. 
Comb.; Cont. Discounts: 60a, 60k, 61a, 61b, ß1e, 

, 
Canceß2bllatioß2e.n: 71s, 73a. 
Affiliated with KBS Network. 

TIME RATES 
Rates effective February 1, 1960. (Card No. B4.) 

Card received February 29. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/4 5 1 min. 
hr. min. or leu 

1 time 15.50 7.60 5.00 
13 times..._..._._.. 14.75 7.10 4.75 
26 times...-_ 14.00 6.75 4.50 
52 12.35 6.00 4.25 

104 times 10.8tí b.2ß 4.00 
156 tim.._. 10.00 4.85 8.71 
260 times.__..__._..._ 8.50 4.15 8.25 
812 times..- 7.75 1.75 3.00 
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NEVADA t_..o , L- 
Twin Falls 

*, 
_J Burley 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at pr t to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL .... 26,100 
METRO AREAS Reno 3,100 

Las Vegas 21,600 Total Metros.... 24,700 

NEVADA 
See SRDS consumer market map and data at begin- ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

ORECON IDAHO 

Alturas 

Susanville -.-® 

WASHO 

Sparks 

Nevada 
City .. 

Grass Valley sL */ (LYON 
ORMSB Gafa9n City 

Bijou 

HUMBOLDT 

Winnemucca* 

PERSHING 

DOUGLAS 

LANDER 

ELKO 

Elko 
®* --.- 

UREKA 

CHURCHILL 
-"'Fallon 

MINERAL 

ESMERALDA 

-"-.Bishop 

NYE 

WHITE PINE 

Dy e** 

UNCOW 

Cedar4ity 

CLARK 

North Las Vegas 
D 

a)Las Vegas 

Henderson 

A B I C I D 

NEVADA 
9 zo 6o eo so top 

SCALE Of MILES 

AppCrnbl. le NEVADA only 

Ma V i ~4* 
Read figures in THOUSANDS 

4/44/e. 
CITY POPULATION 

furrent / d [M Estimate 

¿ O lI O O With Daily Media. 

D Q O Without Daily Media. 

Symbols Designate Types of Media. 

*Newspaper -'s-Radio `Television 
COUNTY NAMES ARE IN ITALIC TYPE - Designates Metropolitan Areas within this state 

Cepyn9F,by Shndo.d Ra,. 6 D. S.,rin, Irc., old by Rand MSNoav 6 Ce. 

G H 

State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Carson City -Ormsby Las Vegas -Clark North Las Vegas -Clark Reno-Washoe Sparks-Washoe 

Estimates for: 
STATE 
COUNTY -Map Loe. P p l8 

City 
attin HoÌsehoollds 

Metropolitan Area (000) (000) 

-Consumer Spendable Income -1967 
s 

Per 3000 
Distribution000000 

Ì0000f r15ÓÓ0 
Household to to to to and 

($000) (5) 4999 7999 9999 14999 over 

Total Retail Saales - 
Per 

Household 
(5000) (S) 

Retail Sales -1967 

(5000) (5000) 

By Selected Store Types 
General Home 
Mdse. Apparel Furn. 
(5000) (5000) (5000) 

Auto- 
motive 
(5000) 

Service 
Station 
(5000) 

Passen- 

ger an 
1/1/88 
(000) 

Farm 
Popu- 
lation 
I/1/68 
(000) 

Gross 
Farm 

Income 
1967 

(5000) 

NEVADA STATE 
TOTALS 465.7 150.30 1,511,876 10,059 12.7 26.1 16.1 22.8 18.1 852,392 5,671 190,949 42,523 91,383 49,883 40,055 170,999 95,081 222.05 10.2 70,020 

CHURCHILL C -3t 
CLARK D -5t 

Las Vegas 
Las Vegas Metro Area 
North Las Vegas 

DOUGLAS B-3.»».» 
ELKO D-1-......_.. 

10.3 
257.4 
115.5 
257.4 

30.2 
4.7 

12.7 

3.11 
82.38 
39.06 
82.38 

9.05 
1.56 
4.05 

26,974 8,673 
720,001 8,740 
443,487 11,354 
720,001 8,740 

84,828 9,373 
17,482 11,206 
55,852 13,791 

24.8 25.1 19.0 12.8 7.3 
13.3 28.8 16.4 22.1 14.7 

13.3 28.8 16.4 22.1 14.7 

11.1 21.7 16.4 20.6 22.8 
13.1 20.3 16.7 22.1 22.7 

18,630 
452,318 
372,234 
452,318 

10,588 
10,819 
29,533 

5,990 
5,491 
9,530 
5,491 
1,170 
6,935 
7,292 

4,006 
100,131 
71,823 

100,131 
5,194 
1,237 
7,003 

884 2,667 
20,196 52,850 
17,535 39,013 
20,196 52,850 

260 
694 1,141 

1,027 464 

436 501 
29,797 23,850 
23,842 23,170 
29,797 23,850 

5,010 
90,717 
88,315 
90,717 

2,256 
226 1,387 

1,958 889 6,067 

1,612 4.36 2.3 8,532 
47,455 118.85 1.1 2,828 
29,213 
47,445 118.85 ..-_... 

949 
1,097 4.35 .6 3,652 
6,630 5.89 1.7 14,382 

ESMERALDA 
EUREKA D-3 _.. 
HUMBOLDT C-1 
LANDER C-3 
LINCOLN E-4 
LYON B-3 
MINERAL C -4t 
NYE D-4 

.6 .23 

.8 .29 
6.0 1.99 
1.6 .51 
1.0 .32 
7.9 2.45 
6.6 1.95 
5.7 1.97 

2,859 12,430 
2,752 9,490 

30,484 15,319 
5,210 10,216 
7,770 24,281 

20,008 8,167 
21,893 11,227 
19,665 9,982 

16.5 24.7 21.8 23.8 12.7 
21.7 20.8 19.3 16.6 9.3 
11.6 18.5 17.4 24.3 26.3 
17.7 20.9 17.0 20.4 16.1 
6.1 7.6 0.3 37.8 45.7 

20.0 28.5 19.3 15.6 6.8 
13.6 21.3 20.4 25.3 15.9 
20.2 24.9 21.4 18.1 8.4 

391 
1,078 

15,674 
3,197 
4,656 

12,571 
9,096 
6,845 

1,700 
3,717 
7,876 
6,269 

14,550 
5,131 
4,665 
3,475 

372 
2,830 

212 
1,077 
2,637 
3,560 
1,447 

796 
219 
309 
395 
235 
135 

410 3 
25 

452 
690 
377 
777 

707 
159 
62 

465 
106 
205 

413 2,607 
527 
916 

118 2,802 
482 1,685 

1,451 

251 
177 196 

4,112 
1,267 
1,280 
1,155 
1,385 
1,578 

.28 

.34 
3.08 
1.04 
1.07 
3.23 
3.10 
2.94 

.2 356 
.2 1,851 
.7 8,234 
.1 1,630 
.1 1,252 
.9 9,300 
.1 177 
.5 2,993 

ORMSBY B-3 
Carson City 

PERSHING C-2 
STOREY B-3 
WASHOE B -2t 

Reno 
Reno Metro Area 
Sparks 

WHITE PINE E-3.... 

11.3 
11.5 
3.1 

.6 
125.2 

74.4 
125.2 

24.0 
10.2 

3.32 
3.84 
1.12 

.21 
41.68 
27.02 
41.68 
7.25 
3.16 

39,565 
29,354 
15,172 

1,931 
490,574 
348,099 
490,574 
89,107 
33,684 

11,917 
7,644 

13,546 
9,195 

11,770 
12,883 
11,770 
12,291 
10,659 

8.3 20.8 15.9 25.9 26.1 

12.5 17.2 20.0 25.2 23.4 
15.7 18.1 15.8 18.9 19.1 
9.6 22.3 15.0 25.1 25.4 

9.6 22.3 15.0 25.1 25.4 

18.5 21.4 21.5 23.5 15.0 

20,639 6,217 6,029 1,142 364 1,218 216 3,736 
19,942 5,193 6,029 1,142 361 1,218 216 3,736 
5,377 4,801 467 241 65 128 1,140 
1,273 6,062 220 91 

245,482 5,890 54,723 15,533 29,992 14,191 13,143 48,098 
208,024 7,699 45,565 13,812 28,748 13,769 12,649 46,793 
245,482 5,890 54,723 15,533 29,992 14,191 13,143 48,098 
27,215 3,754 9,145 2,553 
14,813 4,688 4,998 626 1,056 225 443 4,679 

2,877 6.87 .1 377 
2,731 
1,475 1.30 .4 6,189 

96 .44 72 
21,165 60.66 .8 5,342 
16,428 
21,165 60.66 
3,689 
1,460 4.25 .4 2,853 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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CARSON CITY 
Ormsby County -Map Location B-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KPTL 
1935 

Media Code 4 229 0400 5.00 
Carson City Broadcasting Corp.. Box 853. Carson 

Mall, Carson City. Nev. 89701. Phone 702-882- 
1319. 

I. PERSONNEL 
General Manager -Gene W. Robinson. 
Traffic Manager -Betty "B.J.' Backlund. 
Chief Engineer -T. D. Webster. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 1300 ko. 

Directional -night only. 
Operating schedule: 6:00 am -10:00 pm Mon thru Bat; 
7:00 am -8:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a. 9d. 5. 6e, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20b. 21c, 22b, 23a, 24b, 25b. 28a, 28c, 

29b. 30. 
Contracta: 40a, 42a, 42c, 43, 44b. 45, 46, 47e, 49. 

51c. 
Comb.: Cont. Discounts: 60a. 60e, 61c, 62b, 62d. 
Cancellation: 70a, 70c, 71a, 72. 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Rates effective January 1, 1965. (Card No. 4.) 

Card received February 22. 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 see 
1 ti 4.70 3.85 300 ti 4.50 3.65 
25 ti 9.65 3.80 500 ti 4.45 3.60 
50 t1..._........... 4.60 3.75 700 ti 4.40 3.55 
100 ti 4.55 3.70 1000 ti_ 4.35 3.50 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 ti...........__. 40.00 20.00 10.00 
13 ti _...__. 38.00 19.50 9.50 
26 tt....._...._......_......_..._.._ 36.00 19.00 9.00 
52 U. 34.00 18.50 8.50 
104 ti.___...-_._.._ 32.00 18.00 8.00 
156 U.__.__._..._...._ 30.00 17.50 7.50 
260 t1._..._........-.__..._ .............._..._ - 28.00 17.00 - 

ELKO 
Elko County -Map Location D-1 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

KELK 
1948 

Media Code 4 229 0800 4.00 
Elko Broadcasting Co.. E. Idaho St., Box 790, Elko. 

Nev. 89801. Phone 738-7118. 
STATION'S PROGRAMMING DESCRIPTION 

RELIC: General programming. 
All local sports. Network news on hour, local head- 
lines on half hour. Hymn of hour at :45. 80% 
middle-of-the-road, 20% country music. 3-1/2 hour 
classical music show Sun afternoon. 45 min news 
each noon, 75 min each night at 5:30 pm. Contact 
Representative for further details. Recd 8/28/68. 

1. PERSONNEL 
President -Chris Sheertn. 
General Manager -Robert Paul. 

2.. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
1.000 w. days; 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 6 am -midnight. PST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 4a, 9c, 5, 6a, 7b, 8. 
Rate Protection: 10h, lib, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 29a, 24b, 25a, 26. 

28a, 29a. 
Contracts: 40a, 92a, 45, 46, 97a, 98. 
Comb.; Cont. Discounts: 80a, 61a, 61b, 61c, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 735. 
Length of commercial copy: 

5 minutes 2:10 min. 
10 minutes _ 2:30 min. 
Affiliated with American Information Network. 
Member: Intermountain Radio Network. 

TIME RATES 
Rates effective July 1, 1964. 
Rates received July 13, 1964. 

6. SPOT ANNOUNCEMENTS/PROGRAM 
1 1/2 1/4 5 

hr. hr. hr. min. 
1 time 32.50 21.00 13.50 9.00 

13 times_ 30.00 19.00 12.50 8.50 
26 times 28.50 18.50 11.50 8.00 
52 times._ 27.50 17.50 10.50 7.50 

104 times_.. 75.50 16.50 - 9.50 7.00 
156 times__ 23.50 15.50 8.50 6.50 

ELY 

RATES1 
1/2 

min. min. 
5.00 4.00 
4.75 3.75 
4.50 3.50 
4.25 3.25 
4.00 3.00 
3.75 2.75 

White Pine County -Map Location E-3 
See SRDS consumer market map and data at begin 
oing of the State. 

KELY 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 229 1200 6.00 
White Pine Broadcasting Co., Box 600. Ely. Nev. 

80301. Phone 702-264-2077. 
STATION'S PROGRAMMING DESCRIPTION 

KELY: Programmed for general interest. 
6 air personalities emcee entire operation. News and 
weather 7 times daily. MUSIC 85%: 60% albums. 
25% singles, featuring middle - of - the - road music, 
classical, country and western, current hits. News 

10%; local, state, national and international. 2 sports 
shows daily, local sports, women's show and nursery 
notes. Extended national and area weather reports. 
Other programming 5%. Rec'd 7/19/67. 

I. PERSONNEL 
Owner & Mgr. -David I. Hansen. 

3. FACILITIES 
250 w. days: 1230 ke. Non -directional. 
Operating schedule: 6 am -6 pm Mon -Sat. PST. 

4. AGENCY COMMISSION 
All rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 4a, 4d, 5, 8a, 7a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14e, 15b. 
Basle Rates: 21a, 23a, 24a, 24b, 24c, 25e. 28, 28b, 

28e. 
Contracta: 40a. 44b, 45, 46, 47a. 51e. 
Comb.; Cont. Discounta: 60h, 61b. 
Cancellation: 70a, 70e, 71b, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective July 1, 1985. 
Card received October 4, 1985. 

6. SPOT ANNOUNCEMENTS 

1 time -... ...._.._ 4.00 2.40 1.60 
13 times 3.75 2.25 1.50 
26 times.__....._.....__....-_..__ 3.50 2.10 1.40 
52 times..._......_._.._.._._....__ 3.25 1.95 1.30 

104 times..._-_....._._......_...__ 3.00 1.80 1.20 
156 times 2.75 1.65 1.10 
260 times 2.50 1.50 1.00 (1 1 minute or 140 words 

(i) 30 seconds or 70 words. 
(2) 10 seconds or 15 words. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLAN 

(1 minute) 
Per week: 1 wk. 13 wka. 26 wka. 52 wka. 

0 times_.._.._... 25.00 23.50 22.00 20.50 
20 times. ..... 47.00 44.00 91.00 38.00 
50 times____.__ 88.00 61.50 57.00 52.50 
60 times._....._.._ 123.00 114.00 105.00 96.00 
90 times_ 171.00 157.50 144.00 130.50 

(30 seconds) 
1) times._.r- 15.00 14.00 19.00 12.00 
20 times__ ..... 28.00 26.00 24.00 22.00 
30 times__..._... 39.00 38.00 83.00 80.00 
60 times-.- 72.00 66.00 60.00 54.00 
90 times....... 99.00 90.00 84.00 72.00 

(10 seconds) 
10 times_....._._ 10.00 9.50 9.00 8.50 
20 times...._..._._ 19.00 18.00 17.00 18.00 
30 times 27.00 25.50 24.00 22.50 
80 times_ 51.00 98.00 45.00 42.00 
90 times. 72.00 67.50 63.00 58.50 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 

1 time 20.00 12.00 8.00 
13 times 19.00 11.40 7.60 
26 times._-.._ 18.00 10.80 7.20 
52 times.__-...__ 17.00 10.20 6.80 

104 times 18.00 9.80 6.90 
260 times9.00 6.00 

WEEKLY PROGRAM PACKAGE 
8 days per week: 13 wka. 28 wks. 

1 hour..._.......-.-....__..__ 86.00 40.00 
1/2 hour....__._____.__ ..... _ 39.80 36.00 
1/4 hour._ ...._..__. 26.40 24.00 

5 minutes ___._ 19.80 18.00 
5 days per week: 

1 hour_..-....-._-» 60.00 35.00 
1/2 hour._.__......-.__.._.._ 38.00 33.00 
1/4 hour..._ ........ _..._.__..__._ 24.00 22.00 

5 minutes _... 18.00 18.50 
3 days per week: 

1 hour ._....._..._ 39.00 38.00 
1/2 hour .... ........... _.._ 23.90 21.60 
1/4 hour ...__ 15.80 14.40 

5 minutes..._....... _._ 11.70 10.80 

FALLON (1 AM; 1 FM) 

5 min. 
6.00 
5.70 
5.40 
6.10 
4.80 
4.50 

52 wet 
54.00 
32.40 
21.80 
16.20 

50.00 
30.00 
20.00 
15.00 

33.00 
19.80 
13.20 
9.90 

Churchill County -Map Location C-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

KVLV 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 229 1600 7.00 
Lahontan Valley Broadcasting Co., Gummow Dr., 

Garden City (subdivision), Fallon, Nev. 89406. 
Phone 702-423-2243. 

I. PERSONNEL 
Manager -Lester W. Pearce. 

3. FACILITIES 
5.000 w. days; 980 kc. Non -directional. 
Operating schedule: 8:00 a.m. to local sunset daily. 
PST. 

4. AGENCY COMMISSION 
15/0 time only; due when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 9d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11h, 12b, 13b. 
Basic Rates: 20a. 22b, 23a, 29b, 25a, 26. 28b, 29a. 
Contracts: 40a, 45, 96. 
Comb.; Cont. Discounts: 60k, 131a, 61b, 62b, gee. 
Cancellation: 71b, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES QAME 

Rates effective 
Rates received March 4, 1980. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 4.00 3.00 480 ti._..._...... 3.00 2.25 
30 ti 3.80 2.85 720 ti._-.._..._. 2.80 2.10 
60 ti 3.60 2.70 960 ti - 2.60 1.95 
120 ti 3.40 2.55 1200 ti 2.40 1.80 
360 ti 3.20 2.40 

7. PACKAGE PLANS 
(To be used in 1 month or less) 

1 min 30 sec 1 min 30 sec 
20 ti 3.10 2.50 90 ti ........ 2.80 2.20 
30 ti 3.00 2.40 120 ..... 2.70 2.10 
95 ti 2.95 2.35 150 ti._....___ 2.60 2.00 
60 tL 2.90 2.30 210 ti._ ... 2.50 1.90 

(To be used in 7 days) 
_ 

25 ti. 2.70 2.10 50 ti 2.50 1.90 

8. PROGRAM TIME RATES 
lx ISx 265 52x 104x 156x 270x 

1 hr 30.00 27.00 25.50 29.50 29.00 23.75 23.00 
1/2 hr 18.50 15.50 15.00 14.75 14.50 14.25 14.00 
1/4 hr 10.75 10.25 9.75 9.25 8.75 8.25 7.50 
5 min _ 6.00 5.50 5.25 5.00 4.75 4.50 4.25 

AM -FM COMBINED 
Combined rates. less 20%. 

K V L V -FM 
1966 

Media Code 4 229 1601 5.00 
Lahontan Valley Broadcasting Co., Gummow Drive, 

Garden City (subdivision), Fallon, Nev. 89408. 
Phone 702-423-2243. 

I. PERSONNEL 
Manager -Lester W. Pearce. 

3. FACILITIES 
ERP 2.900 w. 99.3 mc. 
Operating schedule: 6 am -10 pm daily. 
Antenna ht.: 250 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; due when rendered. 

5, GENERAL ADVERTISING See coded regulations 
See KVLV listing for coded regulations. 
Affiliated with American FM Network. 
In combination with KVLV. See that listing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

EF - Rec'd 4/26/67. 
6. SPOT ANNOUNCEMENTS 

1 ti IO ti 20 tI 30 ti 60+ 
1 min 3.00 2.00 1.85 1.70 1.50 
30 sec 2.00 1.50 1.35 1.25 1.15 

B. PROGRAM TIME RATES 
1 hr 12 1/4 hr .»..._.._._..... 4 
1/2 hr 7 

HENDERSON 
Clark County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KTOO 
1956 

Media Code 4 229 2000 9.00 
KTOO Broadcasting Co., Inc.. Bank of Las 'Vegas 

Bldg., Henderson, Nev. 89015. Phone 702-565-1280. 
I. PERSONNEL 

President -Hank Crosby. 
General Manager -Puke Hoover. 
Sales Manager -Al Gemma. 

2. REPRESENTATIVES 
East. Midwest -Vic Piano Associates, Inc. 
West Coast-Ewing/Radio. 

3. FACILITIES 
5.000 w. days; 1280 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. PST. 

4. AGENCY COMMISSION 
15% on time and talent. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 3d, 45, 9d, 5, 65, 7b. 
Rate Protection: 15h. 
Basic Rates: 20h. 21a. 21h, 21d, 22a, 22b, 23a, 24b, 

24c. 25c, 28, 28b, 213e, 29a, 29b, 33a. 
Contracts: 40a, 91. 92a, 92c, 43, 49a, 94b, 46, 51a, 

51c. 
Comb.; Cont. Discounts; 60b, 60d, 60e. 60f, 00h. 601, 

01b. 62a. 
Cancellation: 70a. 71a, 72, 73a, 73b. 
Prod. Services 80, 81, 82. 
1 -min, 150 wds. 30 -sec, 75 wds. 

TIME RATES 
No. 5 ER 6/1/67 -Reed 8/31/67. 

AA -6-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 50x IO0x 250x 500x 1000x 
I min. 6.00 5.50 5.25 4.75 4.25 4.00 
30 sec 4.80 4.40 9.20 3.80 3.40 3.20 

CLASS A 
1 min 5.00 4.75 9.50 4.25 3.75 3.50 
30 sec 4.00 3.80 3.60 3.40 3.00 2.80 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 10tí 20 t1 30t1 40 t 
1 min 5.50 5.25 5.00 9.75 
30 sec' 4.40 4.20 4.00 3.80 

CLASS A 
1 min 4.75 4.50 4.25 3.75 
30 sec 3.80 3.60 3.40 3.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr I/4 hr 10 min 5 min 

1 x 100.00 60.00 90.00 22.50 16.00 
52 z. 90.00 55.00 37.50 21.50 15.00 
104 z 80.00 50.00 35.00 20.50 14.00 
156 z 70.00 45.00 32.50 19.50 13.00 
208 z. 80.00 40.00 30.00 18.50 12.00 
260 z 50.00 35.00 27.50 17.50 11.00 
312 x 40.00 30.00 25.00 18.50 10.00 

STATE NETWORKS are listed at the begin- 

ning of each state. If network title does 

not indicate the state location, please 

consult the Regional and State Networks 

and Groups Index. See contents page 

for location. 
RilA 

NEVADA 

LAS VEGAS (6 AM; 4 FM1 

Clark County -Map Location D-5 
See SRDS consumer market map and data at begin- 
ning of the State. 

KENO 
1940 

Media Code 4 229 2400 1.00 
Lotus Broadcasting Corp. Radio Center. Flamingo & 

Paradise Rda., Les Vegas, Nev. 89109. Phone 702- 
735-3511. 

I. PERSONNEL 
President -Howard A. Kalmenson. 
Executive Vice -President -Larry Mazuraky. 
General Manager -Burt Files. 

2. REPRESENTATIVES 
Advertising Sales West. 
Eastern, Midwestern -Jack Mash & Co.. Inc. 
Los Angeles-KWKW, 8233 Hollywood Blvd., Holly - 

wand, Calif. 90028. Phone 213-465-6171. 
Ban Francisco-Sandeberg-Glenn Company. 

9. FACILITIES 
5.000 w. days, 1,000 w. nights; 1460 kc. 

Directional -night only. 
Operating schedule: 24 fours daily. PST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General. la, 2h, 3a, 4a, 5, 6a, 7b. 8. 
Rate Protection: 10h, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 29a. 
Contracts: 40a. 46. 
Can^ellation: 70c. 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Eff 4/1/68-Rec'd 5/24/68. 

6. SPOT ANNOUNCEMENTS 
7x 26x 52x 156x 312x 624x 1000x 

1 min 9.00 8.00 7.50 7.00 8.50 5.50 4.50 
30 sec 7.00 0.50 6.00 5.50 5.00 4.25 3.50 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WK: 28 ti 95 t1 42 tI 49 tI 56t1 7001 
PER DAY: 4ti 5 t 6tI 7t1 8ti 10tí 
1 min 6.50 6.00 5.75 5.50 5.00 4.50 
30 sec 5.00 4.75 4.50 4.25 9.00 3.50 
Minimum contract 4 weeks. 
Fixed spot times have 15 -minute feat on either side 
of stated time. 

10. SPECIAL FEATURES 
5 -min newscasts, ea 9.50. 
Sportsline sponsorship, ea 5.00. 

KLAV 
1947 

Media Code 4 229 2800 2.00 
Radio KLAV, Box 1510, Las Vegas, Nev. 89101. 

Phone 702-735-6633. 

I. PERSONNEL 
Owner Licensee -Arthur Powell Williams. 
General Manager -Sam Salerno, Sr. 
Program Director -Doug Davies. 

2. REPRESENTATIVES 
J. A. Lucas & Company/JALCO, 

9. FACILITIES 
250 w. 1230 ke. Non-directionaL 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 on net time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, la, 31), 9a, 4d, 5, 6e, 7b. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 23a, 24a, 25a, 28b, 29a. 
Contracts: 40a, 92b. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with CBS Radio Network. 

TIME RATES 
Eft' 7/1/88-Rec'd 6/1/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 6.50 5.00 250 tl.._-._... 4.75 3.75 
25 tt..._....-._ 5.75 4.75 500 t1..-..._._ 4.25 3.25 
50 ti 5.50 9.25 1000 U...__ 4.00 3.00 
100 ti 5.00 4.00 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr IO min 5 min 

1 x 70 40 30 20 15 
DISCOUNTS 

26x-5% 104x-15% 260x-25% 
52x-10% 156x-20% 312z-30% 

KLUC KLUC-FM 
1956 196$ 

Subscriber to the NAB Radio Code 
Media Code 4 229 3200 4.00 
Mike Gold, Kay -Luck Broadcasting Co., Box 14781, 

Las Vegas, Nev. 89102. Phone 702-382-4785. 
I. PERSONNEL 

Owner & Manager -Mike Gold. 
Assistant Manager -Sylvia Gold. 
Program Director -Steve Gold. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 
San Francisco -Radio Time Sales. 

(This listing continued en next page) 
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NEVADA 
Los Vegas --K L U C, K L U C-FM-Cont'd 
3. FACILITIES 

10,000 w. days; 1140 kc. Non -directional. 
FM FACILITIES 
ERP 5.780 w.; 98.5 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 250 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e, 4e, 4d, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 23a, 24a, 26, 28a, 29a. 
Contracts: 40e, 45, 48, 48. 
Comb.; Cont. Discounts: 60a, 60k. 
Cancellation: 70e, 70c, 71a, 73a. 
FM sold and programmed separately from sunset to 
midnight; FM sold in conjunction with AM from 
sunrise to sunset. 

TIME RATES 
Eff 10/1/68 -Reed 8/19/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1ti 8t1 12ti 1801 
1 wk 10.00 9.50 9.00 8.50 
13 wk 9.50 9.00 8.50 8.00 
26 wk 9.00 8.50 8.00 7.50 
52 wk. 8.50 8.00 7.50 7.00 
30/20 sec: 80% of above. 10 sec: 50% 

8. PROGRAM TIME RATES 

24 tl 30 tl 
8.00 7.50 
7.50 7.00 
7.00 6.50 
6.50 6.00 
of above. 

Ix 26x 52x 104x 156e 260e 312x 
1 hr 80.00 76.00 72.00 68.00 64.00 60.00 56.00 
1/2 hr 48.00 45.60 43.20 40.80 38.40 36.00 33.60 
1/4 hr 32.00 30.40 28.80 27.20 25.60 24.00 22.40 
10 min 24.00 22.80 21.60 20.40 19.20 18.00 16.80 
5 mia 16.00 15.20 14.40 13.60 12.80 12.00 11.20 

KORK 
1951 

Media Code 4 229 3600 5.00 
Southwestern Broadcasting Co., Thunderbird Hotel 

Annex, Las Vegas, Nev. 89109. Phone 702-735- 
8484. 

I. PERSONNEL 
President-Dtmald W. Reynolds. 
Vice-l'res. & Gen'l Mgr. -Joseph W. McMurray. 
Office 5lanaaer-Ruth Ann \Valte. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w.; 920 ke. Non -directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on net station time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e, 3b, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11e, 12e, 13c, 14e. 
Basic Rates: 20a, 22a, 23a, 24b, 25e. 26, 28a, 29a. 
Contracts: 40a, 42b. 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 60k, 61e. 
Cancellation: 70a, 70c, 71a. 
Affiliated with NBC Radio Network. 
Member: All -Cal Sales Network. 
For combination rates see KOLO. Reno. 

TIME RATES 
No. 12 Eff' 7/1/68 -Reed 5/31/68. 

AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm & 7-10 pm; Sat & 
Sun all day 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 min 30 see IO cee 
10 ti 8.00 6.40 4.00 
20 ti 7.50 6.00 3.75 
30 ti 7.00 5.60 3.50 

CLASS A 
5.40 3.40 

20 ti _..._ 6.25 5.00 3.20 
30 ti 5.75 4.60 2.90 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 60.00 35.00 25.00 17.50 10.00 
26 ti ...._._.._-. 55.00 31.50 22.50 15.00 9.00 
52 ti...,_..__..._.._ 50.00 28.50 17.50 12.50 8.50 
312 tL -__.- 45.00 25.00 15.00 10.00 8.00 

K O R K -FM 
1961 

Media Code 4 229 3601 3.00 
Southern Nevada Radio and Television Co., Thunder- 

bird Hotel Annex, Lae Vegas, Nev. Phone 702- 
735-8484. 

I. PERSONNEL 
President -Donald W. Reynolds. 
Vice-l'res. & Gen'l Mgr. -Joseph W. McMurray. 
Sales Manager -Fred Hooke. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
ERP 44,000 w.; 97.1 mc. 
Operating schedule: 24 hours dally. PST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See KORK listing for coded regulations. 

TIME RATES 
Rates effective November 15. 1961. (Card No. 1.) 

Rates received June 3, 1963. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE. ANYTIME 
Per wk 

1 ti 7 tl 14 ti 28 ti 35 ti 
4.80 4.60 4.30 8.70 

6 wk 4.90 4.70 4.50 4.20 8.60 
13 wk........._ _ 4.80 4.50 4.35 4.00 3.45 
26 wk..._. 4.50 4.30 4.10 3.85 3.25 
52 wk 4.00 8.80 3.70 3.95 3.00 
1 announcement only after each 5 musical selections. 

KRAM 
1947 

Media Cade 4 229 4000 7.00 
Stine Broadcasting Corp., 5441 Paradise Road, Las 

Vegas, Nev. 89109. Phone 702-736-1920. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Ted Oberfelder. 
Sales Manager -Robert Betz. 
Program Director -Bob Joyce. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1,000 w.; 1340 kc. Non -directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15%; no cash discount. Bille rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e, 3b, 9a, 5, 6a, 8. 
Rate Protection: 10e, 11e. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40e, 45, 46. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 61e, 62b. 62e. 
Cancellation: 70e, 70c 71e, 73a. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective March 1. 1986. (Card No. 1.) 

Card received March 2, 1966. 

6. SPOT ANNOUNCEMENTS 
1 min 1 min 

1 ti 10.40 156 tl..._.._.._..._.._... 9.57 
26 ti..._ 10.19 260 ti - 9.15 
52 t1. 9.98 312 ti ..... _.._._....... 8.74 
104 ti 9.78 824 ti....._...__._ 8.32 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLAN 

CLASS A 
(6:30-9:30 em and 4:30-7:00 pm Mon thru Sat) 

12 ti 18 ti 24 ti 30 ti 36 ti 
1 min..._......_.._.._. 93.60 131.04 162.24 187.50 205.92 
30 sec..._.._..... ....... 74.88 104.76 129.84 149.70 164.88 
10 sec 48.80 65.52 81.12 93.60 102.96 

CLASS B 
(All other times) 

I min 74.88 102.96 124.80 140.40 149.78 
30 sec._ 59.88 82.44 99.84 112.20 119.88 
10 see 37.44 51.48 82.40 70.20 74.88 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

1 I L ...... _ 80.00 48.00 
26 tl..._......_.._...._ 78.40 47.04 
52 ti 76.80 48.08 
104 ti..._ 75.20 45.12 
156 ti 73.60 44.16 
260 ti..._ ...... _..._ 70.40 42.24 
312 ti 67.20 40.32 
624 ti 64.00 38.40 

1/4 hr 10 min 5 min 
32.00 24.00 16.00 
31.36 23.52 15.86 
30.72 23.04 15.36 
30.08 22.56 15.04 
29.44 22.08 14.72 
28.16 21.12 14.08 
26.88 20.16 13.44 
25.60 19.20 12.80 

9. PARTICIPATING PROGRAMS 
Open Line -8:30-10 am and 9 pm -midnight. 1 
ute, fiat 10. 

KRGN (FM) 
1963 

©ilFIMU 

min - 

Media Code 4 229 4400 9.00 
Gtlday Broadcasting Co., 850 E. Sahara Ave., Las 

Vegas, Nev. 89105. Phone 702-735-4611. 

STATION'S PROGRAMMING DESCRIPTION 
KRGN (FM) : Programmed for adults. 
Over 80% of programming conducted on rotation 
basis: pop instrumentale, popular standard group vocal 
arrangements, light classical material, popular stand- 
ard solo vocal arrangements, modern jazz. Remaining 
portion of broadcast time, primarily on weekends, 
devoted to commercially and self -produced documen- 
taries, readings, and additional classical and folk 
music and jazz. Celebrity interviews conducted when- 
ever possible. Contact Representative for further de- 
tails. Rec'd 10/9/67. 

I. PERSONNEL 
President -Donald S. Gtlday. 
Vice -President -Angelina Gildey. 
Sales Manager -Ken White. 

2. REPRESENTATIVES 
Herbert E. Groskln & Co. 

3. FACILITIES 
ERP 20,000 w.; 101.9 mc. Stereo. 
Operating schedule: 24 hours. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 4e, 4c, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 24b, 26, 28b. 
Contracts: 40e, 45, 46, 47e. 
Comb.; Cont. Discounts: 60k, 61e, 61b, 62b. 
Cancellation: 70e, 70c, 71a, 73a. 
Maximum length of copy: 8 minutes per I hour. 
Member: 'The Groskin Group. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 15. 1963. (Card No. 1.) 
Card received March 20, 1983. 

6. SPOT ANNOUNCEMENTS 
(Fixed position and guaranteed times) 

1 m,n 30 sec 1 min 80 sec 
1 ti........._ 9.00 8.75 260 ti._........_. 7.00 5.25 
52 ti 8.50 6.37 365 ti._ 6.50 9.87 
104 ...... 8.00 6.00 520 ..... 6.00 4.50 
156 ti..... 7.50 5.62 1040 ii 5.00 3.50 

7. PACKAGE PLANS 
ROS WEEKLY SPOT PACKAGES 

1 MINUTE 
ea tot ea cot 

14 ti 7.00 98.00 116 ti 5.40 626.40 
25 ti._.._ 6.60 165.00 250 ti 4.50 1125.00 

51 ti._ . 6.20 316.20 350 ti 3.50 1225.00 
76 ti 5.80 440.80 () May extend to 30 deys. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 48.00 29.50 21.00 17.00 13.50 
52 ti. -_...._ 43.20 28.55 18.90 15.30 12.15 
104 ti..._ ._.... 38.90 23.90 17.00 13.80 10.94 
156 ti 35.00 21.50 15.30 12.50 9.80 
280 ti 31.50 19.35 13.80 11.25 8.85 
365 ti 10.15 7.75 
520 ti 9.15 7.00 

KU LA (FM) 
1966 

Media Code 4 229 4600 4.00 
Las Vegas Electronics, Inc., Castaways Hotel, Las 

Vegas, Nev. 89109. Phone 702-735-8644. 

I. PERSONNEL 
General Manager -Bat Henderson. 
Program Director -Johnny Gunn. 
National Sales Manager -Len C. Smith. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
ERP 27,000 w.; 92.3 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 179 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset.6 am. For simulcast facilities see KVEG. 

4. AGENCY COMMISSION 
15/0 time only; payable 30 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
AM facilities: KVEG. 

TIME RATES 
ER 1/1/67 -Reed 1/16/87. 

6. SPOT ANNOUNCEMENTS 
130x 260x 520x 1040x 1500x 

1 min 8.00 7.50 7.00 6.50 8.00 
30 sec 6.00 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

5 ti IO tl 15 ti 20 t1 30 01 

1 ...... 8.50 7.75 7.25 7.00 6.00 
30 sec..._ 6.50 5.75 5.25 5.00 4.50 

10. SPECIAL FEATURES 
Newscasts: 5 minutes on the hour; headlines at :30. 

156x 208x 260x 312x 520x 
5 min. 18.80 15.60 15.10 14.40 13.20 
3 min 10.50 9.75 9.45 9.00 8.25 

KVEG 
1962 

Country & Western 
NAB 

Media Code 4 229 4800 0.00 
Las Vegas Electronics, Inc., Castaways Hotel, Lea 

Vegas, Nev. 89109. Phone 702-735-8644. 

STATION'S PROGRAMMING DESCRIPTION 
KVEG: Programmed for general audience. 
MUSIC: country and western 100%. NEWS: 5 min 
on half hour, headlines on hour. Traffic reporta, time 
signals, and weather reports frequently throughout 
broadcast day. AIR PERSONALITIES handle all 
segments, and taped commercials by them are inter- 
changeable. Personalities available for remote broad- 
casts, atore openings, shopping center sales, etc. 
Contact Representative for further details. Rec'd 
7/28/87. 

I. PERSONNEL 
General Manager -Bat Henderson. 
Program Director -Johnny Gunn. 
National Sales Manager -Len C. Smith. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

9. FACILITIES 
500 w. days; 970 kc. Non -directional. 
Operating schedule: 6 am -local sunset. PST. 
Partial simulcast operation. Simulcast during AM 
operational hours. Far non.simuleast facilities see 
KULA (FM). 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2a, 3a, 3d, 4a, 4d. 5, 6e, 7b, 8. 
Rate Protection: 10a, 14a, 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 25a. 
Contracts: 40a, 46. 50, 51a. 
Comb.: Cont. Discounts. 60e. 
Cancellation: 73a. 
Prod. Services: 80. 82. 
FM facilities: KULA (FM). 

TIME RATES 
Eff 1/1/67 -Reed 1/16/67. 

6. SPOT ANNOUNCEMENTS 
130x 260e 520x 1040e 1500x 

6.50 6.00 
30 sea 6.00 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

5 ti IOU 15 t1 20 t1 30 61 

1 mia.._ _..._... 8.50 7.75 7.25 7.00 6.00 
30 see.._.._........_.._... 6.50 5.75 5.25 5.00 4.50 

10. SPECIAL FEATURES 
Newscasts: 5 minutes on the hour; headlines at :30. 

156x 208x 260x 312x 520e 
5 min. 16.80 15.60 15.10 14.40 13.20 
3 min. 10.50 9.75 9.45 9.00 8.25 

RENO (6 AM; 2 FM) 

(including Sparks) 
Washoe County -Map Location B-2 

See SUDS consumer market map and data at begin- 
ning of the State. 

KBET 
1946 

RENO 
Media Code 4 229 5200 2.00 
R. L. Stoddard/dba Sierra Broadcasting Co.. Malmo 

Hotel. Box 1170, Reno, Nev. 89504. Phone 702- 
322-4501. 

I. PERSONNEL 
Owner -Manager -Robert L. Stoddard. 
Sales Manager -W, L. States. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 

3. FACILITIES 
1.000 w.; 1340 ke. Non -directional. 
Operating schedule: 6:00-1:00 em daily. PST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 9a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 10a, 11e, 12a, 13e, 14e. 
Basic Ratea: 22a, 22b, 23a. 24a, 26, 28a, 29a. 
Contracts: 40e. 42e, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60k, 61a, 61b. 61c, 62e. 
Cancellation: 70e. 70e. 71e, 73a. 
Affiliated with KBS Radio Network. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
ER 12/1/67 -Reed 11/28/67. 

6. SPOT ANNOUNCEMENTS 
(6 am -6 pm) 

Ix 26x 52x 104x 156e 260e 312e 
(1.... 4.50 4.25 4.00 3.75 3.50 3.25 3.00 () 1 min or 30 sec, guaranteed times. 

7. PACKAGE PLANS 
WEEKLY SATURATION -ROS 

PER WK: 10 t 15ti 20 t1 25tI 3001 
1 min 4.00 3.75 3.50 3.25 3.00 
20.30 sec 3.20 3.00 2.80 2.60 2.40 
10 sec 2.00 1.90 1.80 1.70 1.50 

8. PROGRAM TIME RATES 
le 52x 260e 365x 

1 hr 40.00 38.00 32.00 28.00 
1/2 hr 24.00 22.00 20.00 18.00 
1/4 hr 16.00 15.00 14.00 13.00 
5 min 9.00 8.50 8.00 7.50 

KBUB 
1960 

SPARKS 

R A B 
Media Code 4 229 5600 3.00 
KBUB Inc Box 1270, 910 Glendale Rd., Sparks. 

Nev. 89431. Phone 702-358-8211, 

I. PERSONNEL 
President -Lisle Sheldon. 
Vice President -Alan C. Lisser. 
Vice-Pres. & Gen'l Mgr. -Jerry Stegall. 

2. REPRESENTATIVES 
New York, Chicago, Los Angeles, San Francisco - 

J. A. Lucas & Co., Inc./JALCO. 
3. FACILITIES 

1.000 w. days: 1270 kg. Non -directional. 
Operating schedule: 6 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 4e, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 22a, 23a, 24a, 29b, 25a, 28b, 29a. 
Contracte: 40a, 45, 46. 
Comb.; Cont. Discounts: 60k, 61e, 61b, 62b. 
Cancellation: 70e, 70e, 71a, 73a. 

TIME RATES 
No. 4 Eff 7/1/68-Rec'd 7/29/88. 

6. SPOT ANNOUNCEMENTS -Traffic - ROS - 
I min 30 see 15 see I min 30 see 15 see 

1 e 5.30 4.30 3.30 4.80 3.85 2.90 
104 x 4.65 3.75 2.80 4.20 3.35 2.55 
258 x 4.00 3.20 2.40 4.00 3.20 2.40 
512 x 3.65 2.95 2.10 3.85 2.95 2.10 
701 x 3.30 2.65 _.... 3.30 2.65 _.._ 
1001+ 3.00 ._... 3.00 _.... _.... 

7. PACKAGE PLANS 
7 -DAY SATURATION PLAN 

35x 70x 84e 105x 
1 min......._......_.........._.._... 147.00 252.00 277.20 315.00 
30 sec ........ .._.._.._. ......... _... 117.25 203.00 222.60 252.00 
15 sec..._.._.._.._.._.._......_... 101.50 178.50 185.80 204.75 
May not be combined to cover higher frequency. 

8. PROGRAM TIME RATES 
26x 52x 104x 260x 312x 

5 min 12.00 11.00 9.00 8.50 8.00 
1/4 hr..._ _ 18.00 17.00 15.00 14.50 14.00 
1/2 hr 30.00 28.00 26.00 23.50 23.00 
1 hr..... .... 55.00 50.00 45.00 42.00 40.00 

(Reno continued on next page) 
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Recto -Continued 
KCBN 

1983 

RENO 
Media Cods 4 229 6000 5.00 
B. B. C.. Inc., Box 5998. 874 N. Arlington Ave.. 

Reno, Nev 89503. Phone 702-786-1230. 
STATION'S PROGRAMMING DESCRIPTION 

KCBN: Programmed for teens and young adults. 
MUSIC: top 12, selected by program director and 
music director weekly. Also play additional 30 tunes 
which have best chance of reaching top 12. 12:01 am - 
6 pm pop rock. 6 pm -12M pop rock. 13 air per- 
sonalities. News director, associate news director. 
and sports director. Contact Representative for 
further details. Reed 12/1/67. 

I. PERSONNEL 
President -Richard W. Brown, M.D. 
Clonerai Manager -Lorraine Walker. 
Program Director -Chuck Harper. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
1,000 w. days,; 250 w. nights; 1230 kc. Non -Direc- 
tional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/2 net time: 15 days from date of invoice. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3h, 3c, 3d, 4a. 5. 6a, 7b. 
Rate Protection: 10h, 1212. 13b, 14b, 15o. 
Basic Rates: 2012, 21b, 24a, 241), 24e, 25a, 29a. 
Contracts: 40a. 41, 42a, 42c, 43, 44a, 4414 45. 48. 

51a, 51b. 
Comb.; Cont. Discounts: 60e. 60f, 60h, 61b, 62d. 
Cancellation: 70e. 71a, 72, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
ER 9/1/66 -Reed 10/24/86. 

7. PACKAGE PLANS 
WEEKLY 

70 ti 35 ti 28 ti 21 tI 14 tl 7 tl 
1 min 4.80 6.00 6.60 6.90 7.20 7.50 
30 sec 3.84 4.80 5.28 5.52 5.76 6.00 
15 sec..._.._ 2.88 3.60 3.96 4.14 4.32 4.50 

MONTHLY 
ANNUALLY 

300 tl 180 tI 90 tI 60 tI 50 ti 
1 min. 4.10 8.30 8.60 6.90 7.20 
30 sec..._.._.._.._....... 3.94 5.04 5.28 5.52 5.76 
15 sec..._ 2.95 3.78 3.96 4.14 4.82 

() The 1230 Special -300x for 1230.00. 
2080x 1040x 520x 2602 104x 

I min..._....._._........... 9.50 5.10 5.70 6.30 6.90 
30 sec. -._.._..... 3.60 4.08 4.56 5.04 5.52 
15 sec 2.70 3.06 3.42 3.78 4.19 

FIRM CONTRACT DISCOUNTS 
6 wk -5% 13 wk -10% 26 wk -15% 52 wk -20% 

10. SPECIAL FEATURES 
NEWS 
lx 26x 52x 1042 260x 

5 min..._ 13.20 12.00 10.80 9.60 8.00 
2-1/2 min.... ....... 9.60 9.00 8.40 7.80 7.20 
5 minutes includes 90 -second spot, 2-1/2 minutes 
Includes 5U -second spot. 

K N EV (FM) 
1958 

RENO 

Media Code 4 229 6400 7.00 
Everett B. Cobb. 1100 Kietzke Lane. Reno. Nev. 

89502. Phone 702-322-2127. 

I. PERSONNEL 
General Manager -Everett B. Cobb. 
Sales Manager -Robert L. Sabin. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 

3. FACILITIES 
ERP 50,000 w.; 95.5 mc. Stereo. 
Operating schedule: 7 am -11 pm daily. PST. 

4. AGENCY COMMISSION 
15%; 5% discount by 20th of month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, la, 3d, 9a, 4d, Bb, 76, 8. 
Rate Protection: 10a, lia, 12a. 13a, 14a, 15a, 15b, 

15e. 
Basic Rates: 20b, 21a, 2112. 21d. 22a, 22b, 23a, 23b4 

29b, 25a, 26, 28h, 28c, 29a. 29b, 30, 31, 33a. 
Contracts: 40a, 91, 42a, 42c, 43. 44a, 94b, 45, 46. 

51a. 
Comb.: Cont. Discounts: 80h, 601, 61b. 
Cancellation: 70a, 70c, 71b, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American FM Network. 

TIME RATES 
No. 10 Eft 5/1/68-Rec'd 5/23/68. 

6. SPOT ANNOUNCEMENTS 
Ix ISa 26x 52x 100x 250x 500x I000x 

1 min 5.50 5.00 4.50 4.00 3.50 3.00 2.50 2.00 
30 sec 3.25 3.00 2.75 2.50 2.25 2.00 1.75 1.50 

7. PACKAGE PLANS 
I min 90 see 10 see 

1 daily Mon thru Sat, per mo 75 50 20 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 z 33.00 26.00 18.00 13.50 
13 z 30.00 24.00 16.00 12.00 
26 a 27.00 21.00 14.00 10.50 
52 x 24.00 18.00 12.00 9.00 
100 x 21.00 15.00 10.00 7.50 
250 L......_-._ 18.00 12.00 8.00 6.00 
500 x 15.00 9.00 8.00 4.50 
1000 z..._ 10.00 5.00 4.00 3.00 

10. SPECIAL FEATURES 
MUSICAL PROGRAMS 

(1 Daily) 
I or 1/2 hr 1/4 hr 10 min 

PER MO: 6 min 4 min 3 min 2 min 
Mon thru FrL 220 140 110 90 
Sat or Sun. 80 80 40 30 

() Commercial time. 

KOH 
1928 

RENO 

A McClatchy Beeline Station 
NAB 

Subscriber to the NAB Radio Code 
Media Code 4 229 6800 8.00 
McClatchy Broadcasting, Reno, Nev. 89505. Phone 

702-323-5106. TWX 702-358-0252. 
NOTE: Address correspondence to Box 2271, Reno, 

Nev. 89104. 
I. PERSONNEL 

Itia',eeer-Nwit( Nero. 
2. REPRESENTATIVES 

Katz Radio. West. 
McClatchy Sta. Sales Office: See Rep & 0/O pages. 

3. FACILITIES 
5.000 W. days; 1,000 w. nights; 630 ko. 

Directional -nighttime only. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio ('ode Advertising Standards apply. 
General: la. 2a, 2b, la. lb, 3d, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 146, 15d. 
Basic Rates: 20a. 20b, 22a, 22b, 23a, 2464 24c, 25a, 

26, 27. 28a, 29a. 30, 32a. 33b. 
Contracts: 40a, 41. 42a, 44a, 94b, 45. 46, 47a, 48. 

51a, 51c. 
Comb.: Cont. Discounts: 60a, 60f, 61a, 81b. 
Cancellation: 70b. 70d, 71a, 72. 73b. 
Prod. Services: 80. 82. 
Affiliated with NBC. 
Affiliated with Katz Radio A.I.D. Plan. 
Member: Beeline, MrCiatchy. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 25 EfT 8/1/68-Ree'd 8/8/68. 
6. SPOT ANNOUNCEMENTS 

AA -Mon thru Sat 6-10 am; Mon Um Fri noon - 
1 pm & 3:30-7 pm. 
A -Mon thru Fri 10 am -noon. 1-3:30 pm & 7-8 pm. 
B -All other times. () Advertiser may choose 6-9 am or 7-10 am. 
PER WK, I MIN: I tl 6 t 12t1 I8t1 24ti 
AA 10.00 9.50 9.00 8.50 8.00 
A 8.00 7.50 7.00 8.50 6.00 
B 8.50 6.00 5.50 5.00 4.50 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

AA -Mon thru Sat 6-10 am; Mon thru Fri noon - 
1 pm & 3:30-7 pm. 
A -Mon thru Fri 10 am -noon, 1-3:30 pm & 7-8 pm. 
B -All other times. () Advertiser may choose 8-9 ans or 7-10 am. 
PER WK: TAP I 
12 tl (BAA, OB).__... 78 24 ti (I2AA, 12B) 132 
18 ti (9AA, 9B) 108 

TAP II 
12 ti (4AA, 4A, 4B) 68 24 ti (8AA. SA. 8B) 112 
18 ti (BAA. BA. 813) 93 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

FLOATING PACKAGE 
I-8-9 am, noon -1 pm & 4-7 pm. 
II -All other times. 

CLASS I 
PER WK: Iti 6ti 12 ti 18 ti 24ti 36 ti 

1 wk 6.00 5.75 5.50 5.25 5.00 4.50 
13 wk. 5.50 5.25 5.00 4.75 4.50 4.00 
26 wk 5.00 4.75 4.50 4.25 4.00 3.50 
52 wk. ...... 4.50 4.25 4.00 3.75 3.50 3.00 

CLASS II 
1 wk 5.00 4.75 4.50 4.25 4.00 3.50 
13 wk 4.00 3.75 3.50 3.25 3.00 2.75 
26 wk. 3.75 3.50 3.25 3.00 2.75 2.80 
52 wk 3.50 3.25 3.00 2.80 2.70 2.50 

tROS WEEKLY BULK PACKAGE 
(5 am -midnight) 

PER WK: 12 ti 24ti 36ti 48t1 60 ti 
Ea 4.00 3.75 3.50 3.25 3.00 

(t) Not subject to Beeline Radio Group discounts. 
ROS Weekly Bulk Package spots scheduled accord- 
ing to station availablllties in time period specified. 
Floating Package and ROS Weekly Bulk Package 
spots are not subject to McClatchy Beeline or other 
group discounts. Floating Package spots may be 
ordered by time classification only and will be 
scheduled subject to station availabiliUee. 

8. PROGRAM TIME RATES 
AA -6-9 am, noon -1 pm & 4-7 pm. 
A-9 am -noon, 1-4 pm & 7-8 pm. 
All other times (after 8 pm). Rates on request. 

CLASS AA 
Ix 26x 52x 104x 156x 260x 312x 
75 65 60 55 48 90 38 
40 37 34 32 28 24 23 
22 20 19 17 10 14 13 
18 17 16 14 13 12 11 
12 11 () 10 9 R 7 

1 /2 rhr 
1/4 hr 
10 min..._ 
5 min () 10.50 

CLASS A 
15% discount on above rates. 

10. SPECIAL FEATURES 
NEWS & FARM CHARGES 

(Fully commisalonable) 
1/2 hr 1/4 hr 10 min 5 min 

Ea 12.50 7.50 6.00 3.50 
COMBINABILITY 

All spots, regardless of length or classification. may 
be combined for discounts. 
Spots and programs may not be combined for dis- 
counts. 

KOLO 
1946 

RENO 

R A B 

Media Code 4 229 7200 0.00 
Western Broadcasting Co.. Box 821. El Cortes Hotel. 

239 W. 2nd St., Reno, Nev. 89504. Phone 702- 
788-0920. TWX RENO 38. 
STATION'S PROGRAMMING DESCRIPTION 

KOLO: Programmed for general interest of adults 
aged 20-45. 
Middle-of-the-road music with personality format. 
NEWS: local on hour, network on half heur. 7:30 am & 
5 pm 15 min news summaries. News department. 
mobile remote unit, production facilh:iea. 18 com- 
mercial minutes per hour. Contact Representative for 
further details. Recd 7/24/67. 

I. PERSONNEL 
President -Donald W. Reynolds, Sr. 
Vice-Pres. & (Ien'i Mgr. -Stan Weisberger. 
Regional Sales Manager -Pat Ritchie. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
5,000 w, days, 1.000 w. nights; 920 kc. 

Directional -night only. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% on net station time charger; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2h, 3d, 4a, 4d. 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13h. 14b. 15a, 16. 
Basic Rates: 21b, 22a. 22h, 23a, 231). 24b. 24e, 25a. 

26, 27. 28h, 29a, 30, 32b, 33b. 
Contracta: 40a, 91, 92h, 42d, 43, 94a, 45, 46, 47a. 

98. 49, 51b, 51e. 
Comb.: Cont. Discounts: Sob, 60f, 60i, 61a, 02b, 82d. 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 15 ER 7/1/68-Rec'd 8/1/68. 

6. SPOT ANNOUNCEMENTS 
I min 80 tee 10 see 

1 z _..-...._..._.-._-..-.....--. -_. 9.60 7.70 4.80 
26 L 9.30 7.45 4.70 
104 a _......._..._.._..._-_... 8.70 6.95 4.45 
156 z.........._._ _..._..__._.._......,... 8.40 6.70 4.25 
260 x......_..._.._ 8.10 6.50 4.10 
312 z _..._.._..- 7.80 6.25 3.85 
624 z ...... 7.20 5.75 3.60 
1000 z _..._...._......-. 6.80 5.30 3.30 
2000 a 6.00 4.80 3.00 

7. PACKAGE PLANS 
AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Sat & Sun 10 am -3 pm & 7-10 pm. 

CLASS AA 
PER WK: I tI loti 20 ti 3001 
1 min 8.50 8.00 7.50 7.00 
30 see ..._. 6.40 6.00 5.80 
10 sec 4.00 3.75 3.50 

CLASS A 
1 min 8.80 6.75 6.25 5.75 
30 sec 5.40 5.00 4.60 
10 sec 3.90 3.20 2.90 
Addition of: 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 z 100 80 35 25 
13 x 95 57 33 24 
2 90 54 31 23 
52 a 85 51 28 22 
104 x 80 48 27 20 
156 z 70 42 25 18 
260 x 80 36 21 15 
312 a 50 30 18 13 

KOLO/KORK, LAS VEGAS, 
COMBINATION RATES 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Sat & Sun 10 am -3 m. pm & 7-10 p 

AA 
PER WK: I min 30 see IO see I min 30 nee 10 see 

10 ti ....... 19.50 11.50 7.20 12.10 9.80 6.20 
20 ti ...... ._... 13.50 10.80 6.75 11.25 9.10 5.80 
30 ti 12.60 10.10 6.30 10.40 8.30 5.30 

KONE 
1933 

RENO 
Media Code 4 229 7600 1.00 
Lotus Radio Corp., 325 West St., Reno, Nev. 89505. 

Phone 702-329-9261. 
I. PERSONNEL 

President -Howard A. Kalmenson. 
General Manager -Norman L. Posen. 
Program Director -Scott Morgan. 

2. REPRESENTATIVES 
Advertising Sales Nest. 

3. FACILITIES 
250 w.; 1450 kc. Non-directionaL 
Operating schedule: 29 hours daily. PST. 

4. AGENCY COMMISSION 
15% on net 'tenon time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 6a, 8. 
Rate Protection: lob, 11b, 12b. 13h, 14h. 
Basic Rates: 20b, 21h, 22h, 23a, 24h, 28a, 29a, 30. 
Contracts: 40a. 41, 44b, 45, 46. 
Comb.: Cont. Discounts: 81. 
Cancellation: 71a. 72. 73b. 
Prod. Services: 80. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 1 ER 9/7/87 -Reed 9/20/67. 

6. SPOT ANNOUNCEMENTS 
7x 26x 52x 158x 3I2x 624x 1000x 

1 min 5.00 4.50 4.00 3.50 3.00 2.75 2.50 
30 sec 3.25 3.00 2.75 2.50 2.25 2.15 2.00 
10 sec: 50% of 1 -min. 
Fixed spot times have 15 minute float on either side 
of stated time. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER DAY: PER WK: I min 30 see 
4 28 ....... » 3.00 2.25 
5 35 2.90 2.20 
6 42 _-_ ............. 2.80 2.15 
7 49 ..._. ..... _...__...._.» 2.70 2.10 
8 56 - 2.60 2.05 
10 70 2.50 2.00 
Minimum contract 4 weeks. 

10. SPECIAL FEATURES 
5 -minute Newscasts, ea 9.50 
Sportsline Sponsorship, ea..._.._..._.__.___....------- 5.00 

KSRN(FM) 
1956 

RENO 
Media Code 4 229 8000 3.00 

RAESCO. Inc., Ponderosa Hotel, 515 S. Virginia, 
Reno. Nev. 89501. Phone 702-786-1045. 
STATION'S PROGRAMMING DESCRIPTION 

KSRN (FM): Programmed for adults and young 
adulte. 
5 air personalities emcee entire operation. Middle-of- 
the-road music format, with 3 min news headlines 
every 2 hours beginning at 6:30 am, supplemented 
by three 10 min newscasts at 7 am. noon, & 6 pm. 
6-6:15 am religious. 6:15-10 am popular music. 10 
am -noon women's show, fashions. Interviews. discus- 
sion. popular music. Noon -6 pm popular music. 6 

25 spots, In 5 days 
50 spots. in 5 days 
50 spots, in 10 days. 

100 spots. in 10 days 
150 spots, in 90 days 

NEVADA 
pm -12M leaning toward jazz oriented. 12M-6 am. 
all jazz oriented. MUSIC policy: 95% albums, 1 

selection from each to insure variety, 5% singles 
limited to current middle-of-the-road popular. COM- 
MERCIAL POLICY: limited to 8 minutes total per 
hour. Personality endorsements not permitted. Con- 
tact Representative for further details. Recd 7/14/87. 

I. PERSONNEL 
Pres. & Gen'1 Mgr. -Carl E. Rolle. 
Program Director -Robert Brendle. 
Sales Manager -Martin Harris. 

2. REPRESENTATIVES 
Radio Time Sales. 

3. FACILITIES 
ERP 25,000 w.: 104.5 mc. Stereo. 
Operating schedule: 6 am -midnight. 
Antenna ht.: 2980 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
TIME RATES 

ER - Rec'd 5/25/67. 
6. SPOT ANNOUNCEMENTS 

Ix 52x 104x 260x 520x 780:1040x 
1 min 6.00 5.75 5.50 5.00 4.75 4.50 4.25 
30 sec 4.80 4.60 4.40 4.00 3.80 3.60 3.40 
15 sec 3.60 3.45 3.30 3.00 2.85 2.70 2.55 

7. PACKAGE PLANS 
PER WK: I tI 15 ti 25tí 35tí 50 ti 
1 min 6.00 5.00 4.75 4.50 4.25 
30 sec 9.80 4.00 3.80 3.60 3.40 
15 3.60 3.00 2.85 2.70 2.55 
Spots on weekly frequency must run within a 7 -day 
period. 

WEEKLY CONTRACT DISCOUNTS 
Advertiser may deduct following discounts for firm 
contracts: 
13 wks-5% 26 wks-10% 52 wks-15% 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x I04x 260: 

1 hr 40.00 37.50 35.00 32.50 30.00 27.50 
1/2 hr 25.00 22.50 20.00 18.00 16.00 14.00 
1/4 hr 15.00 14.00 12.00 10.00 9.00 7.00 

SPARKS 
Washoe County -Map Location B-2 

Bee SRDS consumer market map and data at begin- 
ning of the Slate. 

See Reno (including Sparks) 

WINNEMUCCA 
Humboldt County -Map Location C-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KWNA 
1955 

Media Code 4 229 8400 5.00 
Northwest Radio & Television, Box 591, Winnemucca, 

Nev. 89445. Phone Madison 3-2030. 

STATION'S PROGRAMMING DESCRIPTION 
KWNA: Programmed for local, general interest. 
Middle-of-the-road music. 7-8:30 am world, farm, 
regional, local news, 8:30-9:30 am music, 9:30-10 
am women's programs, 30 am -noon music and news, 
noon -1 pm state, local, regional, farm news and 
weather report, 1-4 pm music and news. 4-5 Dm 
country and western, 5-6 pm teenage music, 6-6:15 
pm local, state. national news. 6:15-7 pm standards. 
Fri -Sat 7-8 pm all types music. Station active in 
community affairs with weekly interviews covering 
local events. Contact Representative for further de- 
tails. Rec'd 7/14/67. 

I. PERSONNEL 
President -Frank Walters. 
General Manager -Lee Boner. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 

3. FACILITIES 
1,000 w. days, 250 w. night; 1400 kc. 

Non -directional. 
Operating schedule: 7:00 am -7:00 pm Mon thru 
Thurn: 7:00 am -8:00 pm Fri and Sat; 8:00 am -7:00 
pm Sun. 

4. AGENCY COMMISSION 
15%. Bille rendered monthly. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, la, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10a, 11a, 14a. 15h. 
Basic Rates: 20h, 21a, 21d, 22a, 2313. 241, 25a, 28e, 

29a, 33a. 
Contracts: 40a, 44b, 46, 47a, 48, 49. 51b. 
Comb.: Cont. Discounts: 80h, 60f, 61h, 82h. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 82. 
Tobacco advertising accepted. 

TIME RATES 
Rates effective May 1, 1960. (Card No. 8.) 

Card received June 29, 1960. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min SO seo 

1 L......_._.._ 4.00 3.50 156 8.50 8.00 
13 L.-._.._._ 3.90 3.40 260 L 3.35 2.85 
28 x.._.-..__._ 3.80 3.80 312 L_.._. 3.25 2.75 
52 x...____..._ 3.75 3.25 384 z_..-_ 3.00 2.50 
104 z____._._ 5.60 3.10 728 L._._..._ 2.00 1.75 

7. PACKAGE PLANS 
SATURATION PACKAGE PLANS 

1 min. 
85.00 

154.00 
176.00 
290.00 
860.00 

80 see. 
72.5* 

181.08 
154.0* 
246.6* 
805.58 
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NEW HAMPSHIRE 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL .... 3,000 (County Basis) 500 
METRO AREAS Total Metros 

Manchester (S.M.S.A.) 300 
(S.M.S.A.) 300 Total Metros 
Manchester (County Basis).. 500 

NEW HAMPSHIRE 

lo ]0 ]n IO 

SCALE OF MILES 

Appl,<oble lo NEW HAMPSHIRE only 

Map g. 
Read figures in THOUSANDS 

s ¡/ lryg CITY POPULATION / Current 
ti cs CM Estimate 

A O 17 <> el With Daily Media. 

C) O Without Daily Media. 

Symbols Designate Types of Media. 

*Newspaper ==Radio `Television 
COUNTY NAMES ARE IN ITALIC TYPE 

Copvr,ebr by Srordord Role d pwo , ord by Rmd MFNnlly d Co. 

White River 
Junction 

Wed Lebanon 

Springfield 

Brattleboro 
* -+ 

St. Johnsbury 
a,*\ 

Hanover 

®Lebanon* 

Newport 

SULLIVAN 

CHESHIRE 

_... 
Littlefon 

GRAFTON 

Piymoth 

Franklin p 

MERRIMACK 

Concord 

Manchester 

HILLSBOROUGH 

Berlin 

Mt. Washington 

Conway. 

CARROLL 

BELKNAP 

Nashua ---o* 

Rochester0 

South Paris 

Brunswick * -eA 

* 
Biddeford Ado 

®--- 
Sanford 

STRAFFORD 

DoverO 

+-.-a 
Portsmouth 

®Exiler 
ROCKINGHAM 

MASSACHUSETTS 
F 

*s e@ 

C3 ®NewMrypon 
Haverhill 

OLawrence 

Lowell 
G 

5 

State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Concord -Merrimack Manchester -Hillsborough Nashua -Hillsborough Portsmouth -Rockingham 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City I/I/68 I/I'60 
Metropolitan Area (000) (000) 

NEW HAMPSHIRE 
STATE TOTALS 689.0 205.60 

BELKNAP F-6 31.9 9.55 
CARROLL F-5 16.8 5.42 
CHESHIRE E-7 49.3 15.13 
COOS F-2 38.6 11.39 
GRAFTON E-4 52.4 15.32 
HILLSBOROUGH F-8 202.3 61.69 

Manchester 94.5 29.78 
Manchester 
Metro Area 
(Official S.M.S.A.) 117.0 35.27 
Manchester 
Metro Area 
(county basis) 202.3 61.69 
Nashua 43.5 13.21 

MERRIMACK F-6 75.1 21.98 
Concord 30.5 8.84 

ROCKINGHAM G -7t 122.6 35.66 
Portsmouth 31.8 9.21 

STRAFFORD G-6 69.2 20.01 
SULLIVAN E-6 30.8 9.45 

Consumer Spendable Income -1967 Retail Sales -1967 Passes- Farm Gross 
% Distribution of Families -Total Retail Sales- By Selected Store Types per Popu- Farm 

Per 9000 5000 8000 10000 15000 Per General Home Auto- Service Cars lotion Income 
Household to to to to and Household Food Drug Mdse. Apparel Furn. motive Station 1/1'68 1/I/68 1967 

(5000) (S) 4999 7999 9999 14999 over (5000) (S) ($000) ($000) ($000) ($000) ($000) ($000) ($000) (000) (000) ($000) 

1,786,954 8,691 19.0 23.2 20.5 21.2 12.3 1,176,759 5,724 324,407 26,262 119,501 61,612 41,593 221,577 77,771 281.14 10.1 62,658 

83,773 8,772 19.6 24.6 20.8 19.7 11.6 69,896 7,319 16,963 1,010 7,604 3,111 2,730 17,052 3,755 12.69 .6 3,224 
38,858 7,169 23.5 22.2 19.3 16.0 9.5 37,521 6,923 10,884 834 2,111 2,142 939 5,685 3,035 10.05 .6 1,371 

127,199 8,407 19.9 23.6 21.6 20.3 11.0 82,737 5,468 21,600 1,970 8,693 3,677 2,587 16,780 6,458 21.82 .9 4,855 
93,075 8,172 24.8 26.0 18.1 19.5 9.0 59,281 5,205 18,924 1,204 3,632 3,172 1,776 12,012 3,963 16.47 1.1 4,254 

133,105 8,688 21.6 22.9 19.7 19.1 12.0 89,847 5,865 25,420 2,648 6,580 4,602 3,242 16,116 5,939 22.15 1.6 7,937 
563,521 9,135 16.9 22.5 20.7 23.2 14.1 363,375 5,890 94,701 7,837 52,837 22,602 13,749 66,761 20,440 80.84 1.4 14,417 
291,696 9,795 190,916 6,411 47,460 4,355 35,359 13,194 6,635 32,444 10,296 

321,825 9,125 208,708 5,917 52,126 4,594 37,614 14,916 7,658 39,485 11,657 36.00 

563,521 9,135 16.9 22.5 20.7 23.2 14.1 363,375 5,890 94,701 7,837 52,837 22,602 13,749 66,761 20,440 80.84 
133,399 10,098 89,698 6,790 24,045 1,863 12,035 6,499 4,902 17,110 4,014 
202,899 9,231 18.4 22.9 20.1 21.7 13.7 116,250 5,289 32,445 3,090 12,041 5,025 3,685 20,750 8,658 28.40 1.2 7,656 
96,293 10,893 70,678 7,995 18,813 1,993 9,275 3,983 2,415 13,828 3,881 
299,709 8,405 17.9 22.6 20.8 21.4 12.5 199,771 5,602 56,977 3,907 13,291 8,444 6,660 39,533 15,214 50.10 1.6 10,207 
79,943 8,680 75,815 8,232 16,845 1,290 8,610 5,336 3,949 17,217 6,544 

170,599 8,526 18.5 22.7 22.5 21.6 10.7 105,550 5,275 33,028 2,503 8,435 5,716 3,879 17,016 7,311 25.56 .4 4,701 
74,216 7,854 23.3 22.9 20.6 18.2 9.4 52,531 5,559 13,465 1,259 4,277 3,121 2,346 9,872 2,998 13.06 .7 4,036 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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NEW HAMPSHIRE 
See BROS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Good Neighbor Stations, Inc. 
Comprised of: 

WKBR, WKBR-FM- WLNH, WLNH-FM- 
Manchester Laconia 

WTSN-Dover WMOU, WMOU-FM- 
WKNE, WKNE-FM- Berlin 

Keene WBNC, WBNC-FM- 
Conway 

Media Code 4 230 0300 3.00 
Btulnesa Office -155 Front St., Manchester, N. H. 

03102. Phone 603-869-1250. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Ralph Gottlieb. 
National Sala Manager -James M. McCann. 

2. REPRESENTATIVES 
New England -Bill Creed Associates, Inc. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Rate. guaranteed for 6 month. from date of tat 
broadcast, If schedule 1s not interrupted for more 
than 30 day,. Announcements and programs may not 
be combined to earn frequency discounts. 

TIME RATES 
Eff 12/1/67 -Reed 12/12/87. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS -ALL STATIONS 

PER WK. EA: 
WKBR WTSN WKNE WLNH WMOU WBNC 

10 ti 11.00 7.00 8.90 8.50 5.75 4.00 
15 ti 10.00 6.50 8.00 8.00 5.50 3.75 
20 + 9.00 8.00 5.60 5.75 5.25 3.50 

DISCOUNTS 
Any 3 eta -5% 4 or 5 sta -10% Full network -15% 

Knight Quality Stations, The 
Comprised of: 

WTSV. WTSV-FM- WHEB, WPFM (FM) - 
Claremont. N. H. Portsmouth, N. H. 

WTSL-Hanover, N. H. WEIM-Fitchburg, Mua. 
WOIIt, WGIR-FM- WS1IS (FM) -Worcester. 

Manchester, N. H. Mass. 
WSAlt-Fall River, 

Mass. 
Media Code 4 230 0600 6.00 
Sales office: Room 350, 400 Commonwealth Ave.. 

Boston, Mass. 02215. Phone 617-262-1950. 
I. PERSONNEL 

President -Norman Knight. 
Eastern Sales Manager -Bill Fallon. 
Account Supervisor -N. Scott Knight. 

2. REPRESENTATIVES 
Boston -Knight Quality Stations Sales Offices: 

See Rep & 5/O pages. 
4. AGENCY COMMISSION 

15% on net time only; no cash discount. 
5. GENERAL RATE POLICY 

TIME RATES 
Eff 12/1/88-Rec'd 2/10/67. 

6. SPOT ANNOUNCEMENTS 
7 MARKET PLAN 

WTSV, WTSV-FM-Claremont, N. H. 
WTSL-Hanover. N. H. 
WOIR, WGIR-FM-Manchester, N. H. 
WSAR-Fall River, Mass. 
WHEB, WPFM (FM) -Portsmouth, N. H. 
WEIM-Fitchburg, Mue. 
WEIRS (FM) -Worcester, Mus. 

20% bonus offered ln additional spots for a purchase 
scheduled simultaneously on all stations at rates 
below. 

FIXED POSITIONS 
Ix 52x 104x 156x 260x 312x 

1 min..._..._ 106.00 100.00 94.00 87.00 77.00 88.50 
30 sec._.._..- 84.80 80.00 75.20 69.80 61.80 53.20 
10 sec.._._... 53.00 50.00 47.00 43.50 38.50 33.25 

7. PACKAGE PLANS 
DRIVE TIMES WEEKLY VOLUME PLANS 

(Rotate 8-10 am; 4-8 pm) 
Ea Sta. All Sta. I min 80 see IO see 
10 ti 70 x..-_.._..____ _ 605 484 802 
20 ti 140 x.___-.._.._...._ 1110 888 555 
30 ti 210 z 1585 1288 792 
40 ti 280 z 1980 1568 980 

HALF & HALF PLANS 
(50% Drive Rotate; 50% ROS) 

10 ti 
20 ti 
30 ti 
40 ti 
80 ti 
80 ti 

140 z..._.._.._ 995 
210 Z.._W-._....____.. 1417 
280 z..--_.._...-.._... 1770 
420 z..__.._.._..__..__... 2480 

932 
796 

1133 
1418 
1968 
2416 

BOB VOLUME PLANS 
10 tI 70 x..._.._____..-._... 475 380 
20 ti 140 z...._._._..._.._... 880 704 
30 tl 210 Z..._..._......_.._..-. 1250 1000 
40 ti 280 z......_._.._.._.._... 1580 1284 
80 ti 920 x.-._..-.._.._.._._._ 2190 1752 
80 tl 560 z..._..-__.__.._-... 2880 2144 () FM Duplicate and bonus not included. 

8. PROGRAM TIME RATES 
FIXED POSITIONS 

Ix 52x 104x 
1 hr...__.._._._.__ 690 840 605 
1/2 hr.__..._._._... 430 399 388 
1/4 hr.__.. 280 281 240 
10 min.._.._.....-_ 208 189 174 
5 min._.._..-_..__ 138 130 122 

270 
497 
708 
885 

1230 
1510 

237 
940 
625 
790 

1095 
1340 

156: 260x 812x 
570 520 470 
337 808 279 
221 202 181 
159 144 129 
114 106 98 

6. SPOT ANNOUNCEMENTS 
5 MARKET PLAN 

WGIR, WGIR-FM-Manchester, N. H. 
WHEB, WI'FM (FM) -Portsmouth, N. H. 
WSRS-Worcester, Mass. 
WEIM-Fitchburg, Mass. 
WSAR-Fall River, Mass. 

20% bonus offered in additional spots for a purchase 
scheduled simultaneously on all stations at rates 
below, 

FIXED POSITIONS 
Ix 52x 104x 156x 260x 312. 

1 min. 88.00 81.00 78.00 71.00 63.00 53.50 
30 sec. 68.80 84.80 60.80 56.80 50.40 42.80 
10 sec. 43.00 40.50 38.00 35.50 31.50 28.75 

7. PACKAGE PLANS 
DRIVE TIMES WEEKLY VOLUME PLANS 

(Rotate 8-10 am; 4-8 pm) 
Ea Sta. 
10 ti 
20 tl 
30 ti 
40 ti 

All Sta. 1 min 30 see 10 see 
50 x..._..... _______ 485 388 242 
100 z ______ 890 712 445 
150 z _..._...-__._._ 1275 1020 637 
200 z...__.._...... ....... 1580 1248 780 
HALF & HALF PLANS 

(50% Drive Rotate; 50% ROS) 
10 ti 50 z...-__.._.._-..... 930 944 215 
20 ti 100 z ........ _.._..__.___. 795 636 397 
30 ti 150 x _.._-.._._..._._ 1132 905 
40 ti 200 z _....-..___.. 1400 1120 700 
60 ti 300 z M.._....__.._.. 1950 1560 975 
80 ti 400 z 2400 1920 1200 

ROS VOLUME PLANS 
10 ti 50 z.-_....._.._._____ 375 S00 
20 ti 100 z _ 700 580 

387 
50 

30 ti 150 x.....,..._._.._...___ 990 792 495 
40 U 200 x...____...__.._..-. 1240 992 620 
60 ti 300 L..._.._...____.Y 1710 1368 855 
80 ti 400 z..____...-__._.. 2080 1884 1040 

(s) FM Duplicate and bonus not included. 
8. PROGRAM TIME RATES 

FIXED POSITIONS 
ix 52. 104x 

1 hr..._.. ........ ____ 550 510 458 
1/2 hr......._.._.._... 340 317 294 
1/4 hr 220 207 192 
10/ min. 170 157 144 
5 min._._.._ 110 104 98 

156x 

470 
177 
131. 
92 

2601 
420 
248 
182 
118 
88 

312x 
380 
225 
145 
105 

(D) 

New Hampshire State Network, Inc. 
Comprised of: 

WSMN-Nashua WEMJ-Laconia 
WKBK-Keene WBBX-Portsmouth 
Media Code 4 230 0900 0.00 
Business Office -Laconia National Bank Bldg.. 581 

Main St., Laconia, N. H. 03248. Phone 803-524- 
4900. 

I. PERSONNEL 
President -Louis Auclair. 
Vice -President -Stephen W. Pollock, Jr. 
Treasurer -Albert L. Auclalr. 

2. REPRESENTATIVES 
New York -Stone Representatives, Inc. 
Boston -Harold H. Segal & Company. 

6. SPOT ANNOUNCEMENTS 
1 ti 30.00 280 ti 22.00 
52 ti 28.50 312 ti 20.00 
104 ti 26.00 520 ti 18.00 
158 ti 24.00 

7. PACKAGE PLANS 
PEit WK: ea tot ea tot 
12 ti 24. 288. 24 ti 18. 432. 
18 tl 20. 360. 
Saturation Packages may be cross combined to earn 
numerical frequency. Not subject to retroactive dis- 
counts. 

10. SPECIAL FEATURES 
5 -minute Newscasts -1-1/2 times earned rate. 

BERLIN (2 AM; 1 FM) 
Coos County -Map Location F-2 

See SUDS consumer market map and data at begin- 
ning of the State. 

WBRL 
1982 

Media Code 4 230 1200 4.00 
C. B. Enterprises, P. O. Box B, 40 Main St., Ber- 

lin, N. H. 03570. Phone 803-752-2870. 
I. PERSONNEL 

President -Chester C. Steadman, Jr. 
General Manager -Marcel Moore. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
Boston -Harold H. Segal & Company. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
250 w.; 1400 kc. 
Operating schedule: 6:00 am -11:00 pan Mon thru Sat: 
8:00 am -9:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 9a, 5, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Contracte: 40a. 
Comb.; Cont. Discounts: 80a. 

TIME RATES 
Rates effective August 8. 1962. 

Rates received September 6. 1962. 
6. SPOT ANNOUNCEMENTS 

1 minute or less: 

52 times 
7. PACKAGE PLANS 

7.50 104 times_ ..__._.._._ 
7.00 158 times _._.._ 
8.50 280 times..._......... 

6.00 
5.50 
5.00 

ROS 
1 -minute: 
10 weekly._.._........._ 60.00 20 weekly._...__.-. 100.00 
15 weekly _...__ 83.00 30 weekly._...--.. 135.00 
25 words: 
20 weekly.. 55.00 40 weekly........--._ 90.00 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. IO min. 

1 time.... 60.00 36.00 24.00 18.00 
28 times.. 57.00 34.20 22.80 17.10 
52 times.. 59.00 32.40 21.80 18.20 

104 times.. 51.00 30.60 20.40 15.30 
156 times.. 48.00 28.80 19.20 14.40 
280 times.. 45.00 27.00 18.00 13.50 

10. SPECIAL FEATURES 
Newscasts: every hour on the hour. 

NEWSCASTS 
1/4 hour, card rate plus _-._ ...._-.._... 4.00 

10 minutes, card rate plus -... 3.00 
5 minutes, card rate plus ..... 2.00 

5 min. 
12.00 
11.40 
10.80 
10.20 
9.60 
9.00 

WMOU WMOU-FM 
1946 1952 

Media Code 4 230 1500 7.00 
Coos County Broadcasting Co. Inc., 27 Green Square, 

Berlin. N. H. 03570. Phone 803-752-1230. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Thomas S. Christensen. 
Commercial Manager -Robert T. Dale. 

2. REPRESENTATIVES 
Boston -Bill Creed Associates, Inc. 
New York -Grant Webb & Company. 
Canada -Group One Radio Limited. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 8 am -11 pm. EST. 
FM -ERP 10.000 w.: 103.7 mc. 

4. AGENCY COMMISSION 
15e/ on net time only: no cash discount. 

5. GENERAL ADVERTISING See Boded regulation* 
General: la, 2a, 3a, 4a, 4c, 5, 6a. 7a. 
Rate Protection: 10a. 11a, 12a. 13a, 14a, 15b. 
Basic Rates: 20b, 21b, 29a. 
Contracts: 40a. 45. 
Comb.; Cont. Discounts: 60a, 82d. 
Prod. Services: 82. 
Affiliated with American Information Network. 
Member: Good Neighbor Stations, Inc. 

TIME RATES 
No. 5 Eff 5/1/68 -Reed 5/9/88. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x I56x 260x 

1 min/less.... 8.00 7.75 7.50 7.25 7.00 6.75 
7. PACKAGE PLANS 

SATURATION PLANS -1 MINUTE OR LESS-BTA 
PER WK: 10 ti 15 ti 20tí 25t1 30tí 35tí 
1 wk 7.00 6.75 8.50 6.25 8.00 5.75 
13 wk 8.75 8.50 6.25 8.00 5.75 5.50 
26+ 8.25 6.00 5.75 5.50 5.25 5.00 

10. SPECIAL FEATURES 
5 -minute News -Service charge, 1.00. 
French Spots -1.00 ea plus time charge. 

CLAREMONT (1 AM; 1 FM) 
Sullivan County -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WTSV WTSV-FM 
1948 1948 

Knight Quality Station 
Media Code 4 230 1800 1.00 
Radio Claremont. Inc., 221 Washington St., Clare- 

mont, N. H. 03743. Phone 603-543-3062. 
I. PERSONNEL 

General Manager -George R. Bonneau. 
2. REPRESENTATIVES 

Boston -Knight Quality Stations Sales Offices: 
See Rep & 5/O pages. 

3. FACILITIES 
1,000 w. day., 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 6:00 am -11:30 pm. EST. 
FM FACILITIES 
ERP 2,500 w. 108.1 mc. 
Operating schedule: 6:00 am -11:30 pm. 
Antenna height: 1.000 feet above average terrain. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3c. 3d. 4a, 4d, 5. 6a, 7a, 8. 
Rate Protection: 10c, 11c. 12e, 13c, 14e. 
Basic Rates: 20a, 21a. 21d. 22b. 23a, 24a, 24b, 24c, 

25a, 28, 27, 28b, 28e, 29a, 29b, 30. 31, 32b. 
Contracta: 40b, 41, 44a. 45, 46, 47e. 49. 50. 51a, 

51b, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 601, 61b. 

62d. 
Cancellation: 71a. 72. 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC Radio Network. 
Member: The Knight Quality Stations. 

TIME RATES 
ER 12/1/88-Rec'd 2/10/67. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITIONS 

Ix 52x 104x I56x 260x 3121 
1 min 10.00 9.50 9.00 8.00 7.00 6.50 
30 sec 8.00 7.80 7.20 6.40 5.80 5.20 
10 sec 5.00 4.75 9.50 4.00 3.50 3.25 

7. PACKAGE PLANS 
DRIVE TIMES WEEKLY VOLUME PLANS 

PER WK: (Rotate 8-10 am; 
Ot18 20ti 30ti 4001 

1 min 6.00 5.50 5.18 5.00 
30 sec 4.80 4.40 9.13 4.00 
10 sec 3.00 2.75 2.58 2.50 

HALF & HALF PLANS 

PER WK:10tí v20Rti 30tíotate:%400Ìi 
60tí 8001 

1 min. 5.50 5.00 4.75 4.62 4.25 3.87 
30 sec 4.90 4.00 3.80 3.70 3.40 3.10 
10 sec..._..._ 2.75 2.50 2.37 2.31 2.12 1.93 

ROS VOLUME PLANS 
1 min 5.00 4.50 4.33 4.25 4.00 3.75 
30 sec 4.00 3.60 3.46 3.90 3.20 3.00 
10 sec 2.50 2.25 2.16 2.12 2.00 1.87 

8. PROGRAM TIME RATES 
FIXED POSITIONS 

I hr 1/2 hr 1/4 hr IO min 5 min 
1 x..._ .............._. _. 70 45 30 18 14 

DISCOUNTS 
52x-7.2% 156x-21.5% 312.-35.7% 
104x-14.3% 280x-28.8% 

NEW HAMPSHIRE 
CONCORD 

Merrimack County -Map Location F-6 
See SIMDS consumer market map and data at begth 
sing of the State. 

WKXL 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 230 2100 5.00 
Capitol Broadcasting Corp., Inc.. 37 Redington Rd., 

Concord, N. H. 03301. Phone 803-225-5521. 
I. PERSONNEL 

Pres. & Gen'l Mgr. Frank B. Estes. 
Chief Engineer -Leslie Le Blanc. 
Program Director -Jack Craig. 

2. REPRESENTATIVES 
New York. Chicago, Los Angeles, San Francisco - 

Vic Plano Associates. Inc. 
Roston -New England Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ke. 

Non -directional. 

4. AOGENCY COMMISSION 
6:00 am -11:15 pm. EST. 

15% on time only: no cash discount. 
5. GENERAL ADVERTISING Ses coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia. 12a, 13a. 14e. 15b, 10. 
Basic Rates: 20a, 21a, 21b, 21e, 21d, 22a, 22b, 23a, 

24b, 25a, 26, 27, 28a, 29a, 30, 33a. 
Contracts: 40a, 40e, 41, 42b, 42d, 44a, 44b, 45, 46. 

47b, 47e. 48, 49. 50, 51a, 51b. 
Comb.: Cont. Discounts: 60b, 60g, 61a, ß2b. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS Radio Network. 
Duplicate contracts on WKXL and WKXR Exeter, 
N. H., earn additional 10% discount from earned rate. 

TIME RATES 
No. 9 ER 6/1/68-Rec'd 5/2/66. 

6. SPOT ANNOUNCEMENTS I min SO see ID's 
1x 6.00 5.00 8.00 
26 z 5.70 4.75 2.95 
52 x..._-._ ...................... _. ......... _.._.._ 5.40 4.50 2.70 
104 z 5.10 4.25 1.55 
156 z 4.80 4.00 1.40 
280 x 4.50 3.75 3.25 
312 x..._.......... _...... _. ..... _.._...... _.._._ 4.20 3.50 1.10 
468 x ..............._.........._.-.._.._..._ 3.90 3.25 1.95 
Premium Time -Mon thru Sat 6:30-9 am, noon -1 
pm & 4:30-6:30 pm; earned rate plus 20%. 

7. PACKAGE PLANS ime) 
PER WK, Ea:(Best IO tI 20 01 b13Ó ti 40 tl 53.1t1 
1 min..._ 4.80 4.50 4.20 8.90 8.60 
30 seconds -75% of 1 minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 z 60.00 36.00 24.00 18.00 12.00 
26 x 57.00 34.20 22.80 17.10 11.40 
52 z 54.00 32.40 21.60 16.20 10.80 
104 z...._..._........_-.._ 51.00 30.80 20.40 15.80 10.20 
158 z 48.00 28.80 19.20 14.40 9.60 
260 z 45.00 27.00 18.00 13.50 9.00 
312 x..._.........._.._.._ 42.00 25.20 16.80 12.60 8.40 
488 z 39.00 23.40 15.60 11.70 7.80 

10. SPECIAL FEATURES 
News & Weather programs -earned rate plus 1.00. 

CONWAY (1 AM; 1 FM) 
Carroll County --Map Location F-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

WBNC WBNC-FM 
1955 1967 

tint sales inc. 

Media Code 4 230 2400 9.00 
North Country Radio, Inc.. East Main St., Conway. 

N. H. 03818. Phone 803-447-5988. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Lawrence H. Sherman. 
Commercial Manager -Joan Sherman. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
New England -Bill Creed Associates, Inc. 

8. FACILITIES 
1.000 w. days; 1050 kc. Non -directional. 
FM -ERP 3,000 w.; 93.5 mc. 
Operating schedule: B am -7 pm. EST. 
Antenna ht.: 231 ft. below average terrain. 

4. AGENCY COMMISSION 
15% on net time only' no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3c, 40, 4d, 5, ea. 7b, 8. 
Rate Protection: 10e, llc, 12e. 13e, 14c. 
Basic Rates: 20a, 21e, 21d. 22b, 23a, 24a, 24b, 29e, 

25a, 28, 27. 28b, 29a, 29b. 30, 31, 32b. 
Contracts: 40b, 41, 44a, 45, 48, 47a, 49. 50, 51a, 

51b, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 601, 61b, 62b. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Member: Good Neighbor Stations, Inc. 

TIME RATES 
ER 10/1/61-Ree'd 9/5/61. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
GUARANTEED TIME 

5 1 20/30 
min. min. sec. 

1 time._......_._._....... 8.00 4.50 3.50 
26 times.... 7.50 4.25 8.25 
52 times.. 7.00 4.00 3.00 

104 times... 6.50 3.75 2.15 
156 times- 6.00 3.50 2.50 
260 limes._.__...._._._. 5.00 8.00 2.00 
ID's, flat, each 2.00. No frequency discount. Rates 
for longer time segment* on request. 

(This listing eontinued on next page) 
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NEW HAMPSHIRE 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x..._......_......_....... 60.00 38.00 24.00 18.00 12.00 
26 i....- ..... ................. 57.00 34.20 22.80 17.10 11.40 

Conway -W B N C, W B N C-FM-Cont'd 52 x 54.00 32.40 21.60 18.20 
104 x..._. 51.00 30.60 20.40 15.30 

10.80 
10.20 

7. PACKAGE PLANS ..... _. ....... 
156 z 48.00 28.80 19.20 14.40 9.60 

ROS WEEKLY PACKAGE PLAN 260 z..._. 45.00 27.00 18.00 13.50 9.00 
(1 minute) ......... _.._ 

312 x 42.00 25.20 16.80 12.60 8.40 
Per week: 488 x 39.00 23.40 15.60 11.70 7.80 

50 times 137.50 20 times 
35 times 105.00 15 times 

70 00 
56 25 

Premium Time -Mon thru Sat 7-9 am & noon -1 pm, 
earned rate plus 20%. 

25 times 81.25 10 times__.._.._._._. 40.:0 10. SPECIAL FEATURES 
20/30 seconds -70% of rates shown. News end weather programs -earned rate plus 1.00. 

10 seconds -50% of rates shown. 

DOVER 
Stafford County -Map Location 0-6 

Bee SRDS ennaumer market map and data at begin- 
ning of the State. 

WTSN 
1956 

Media Code 4 290 2700 2.00 
WTSN. Inc.. 155 Front St., Manchester, N. H. 03102. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Ralph Gottlieb. 
Station Manager -Jerry Lipman. 
Nat'l Pelee Mgr. -James M. McCann. 

2. REPRESENTATIVES 
Boston -Bill Creed Associates, Inc. 

3. FACILITIES 
5000 w.; 1270 kc. Directional. 
Operating schedule: 5:50 am -12:05 pm. EST. 

4. AGENCY COMMISSION 
15% on net station time only. No cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 4a. 5. 
Rate Protection: 10h, 11h. 12b, 13b. 
Basic Rates: 22a, 25e. 29a. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60a, Ola. 
Cancellation: 70e. 
Prod. Services: 82. 
Member: Good Neighbor Stations, Inc. 

TIME RATES 
ER 8/1/67-Rec'd 8/30/67. 

7. PACKAGE PLANS 
PER WK: 12 01 18 ti 24 01 

Ea 7.50 7.00 6.50 
10. SPECIAL FEATURES 

NEWSCASTS 
1/4 firer, card rate plus.........._ _...._....__ ..._ 4.00 

10 minutes. card rate 8.00 
5 minutes. card rate plus.......__...._....._._._..._ 2.00 

All regular news periods are scheduled on the hour 
every hour. 

EXETER 
Rockingham County -Map Location G-7 

See SRDS consumer market map and data at beginning 
of the State. 

WKXR 
1986 

Media Cole 4 230 3000 6.00 
Coastal Broadcasting Co.. Inc.. 11 Downing Court, 

Exeter. N. H. 01033. Phone 772-4707. 
STATION'S PROGRAMMING DESCRIPTION 

WKXR: Programmed for adults. MUSIC includes 
middle-of-the-road, ahowtunes, film music. standards, 
light classics. Three air personalities. NEWS 5 min 
on hour, expanded to 10 min at 7, 8. 9 am. 4, 5. 8 

& 8m 10 pm 7 
30 

lndays Sporta dhees. headlines at 
SPORTS 

:20 & 
at 

2:20 :50 
from 6-9 am M -Set. Stocks 12:25 pm M -F. Two man 
local news department. Farm report Sat 12:35 pm. 
Aree feature on half-hour. Community events at :50. 
Community Interview 8:45 am M -F. Local and area 
high school and college football live. Remotes with 
personalities from store openings, sales, etc. Contact 
Renresentative for further details. Ree'd 7/10/67. 

I. PERSONNEL 
Pros. & Tres. -Frank B. Estes. 
Vice-Pres. & Gen'l Mar. -Ronald P. Allard. 
Program Director -Leonard H. Batty. 

2. REPRESENTATIVES 
Vic Piano Associates. Inc. 
Boston -New England Spot Sales. Inc. 

3. FACILITIES 
1.000 w.; 1540 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING Bee coded regulation, 
NAB Radio Code Advertising Standards apply. 
General: 2a, 2b, 3e, 4a, 5, 6a, 7a. 
Rate Protection: 10e. lla. 12e. 13a. 14a, 15e, 16. 
Basic Rates: 20a, 20b, 21b, 22a, 22b, 23a. 24b, 25e, 

28a, 29e, 29b, 33e. 
Contracts; 40a, 41. 95. 46. 
Comb.: Cont. Discounts: 60b, 61a. 
Cancellation: 71a. 73e. 
Prod. Services: 81, 82. 
Special events broadcasts at 1 -time rate. No dis- 
counts. Station reserves the right to deduct from any 
time period of ten minutes or longer, not more then 
70 seconds for station break purposes. For a program 
of lees than ten minutes. not more than 30 seconds. 
Duplicate contracts on WKXR and WKXL, Concord. 
N. H. earn 10% additional discount from earned 
rate 
Affiliated with RES. 

TIME RATES 
No. 1 ER 5/1/6f -Rec'd 4/11/66. 

6. SPOT ANNOUNCEMENTS I min 30 see ID's 
1 z _._......_.._..__ ......_. 6.00 5.00 3.00 
26 x .._...._ 5.70 4.75 2.85 
52 x..._.._.._...._....___......_ ___..._... 5.40 4.50 2.70 
104 z - 5.10 4.25 2.55 
156 x..._......_._........._....__-__.....- 4.80 4.00 2.40 
260 x.......___.._...._...___....___.....-. 4.50 3.75 2.25 
312 x..._......_.._..__.._. .__... 4.20 3.50 2.10 
466 x..._.._ -....._..._.._......... 3.90 3.25 1.95 
Prcmium Time -Mon thru Sat 7-9 am & noon -1 pm, 
earned rate plus 20%. 

7. PACKAGE PLANS 
(Best time available) 

PER WK. EA: 10 ti 20 ti 30 ti 40 ti 50 t1 

1 min. 4.80 4.50 4.20 3.90 3.60 
SO seconds -75% of minute ate. 

FRANKLIN 
Merrimack County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFTN 
1966 

A New England Bradeasting Station 
Media Code 4 230 3300 0.00 
Franklin Broadcasting Corporation. Sanborn Street, 

Franklin, N. H. 03235. Phone (603) 934-2500. 
I. PERSONNEL 

President -Douglas J. Rowe. 
Vice-Pres. & Managing Din -Thomas M. McAuliffe. 
Station Manager -Paul K. Leubi. 

2. REPRESENTATIVES 
Weed Radio Corporation. 
New England -Eckel, & Queen, Inc. 

3. FACILITIES 
250 w.: 1240 kc. Non -directional. 
Operating schedule: 8 am -11 pm weekdays; 8 am -11 
pm Sun. EST. 

4. AGENCY COMMISSION 
15/0 payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2h, 3c, 4a, 5, 60. 
Rate Protection: 10e. Ile. 12a. 13g. 14g, 15e. 
Recto Rates: 20b. 21a. 21d. 23a, 23h, 24e, 24b, 24e, 

255, 28, 28b, 28e, 50e, 33a. 
Contracte: 405. 42h, 42c, 43, 44a, 44b, 45. 
Comb.; Cont. Discounts: 60b, 60e, 60i, 61b, 61c, 62b. 

62d. 
Cancellation: 70h. 705. 71b, 72, 73e, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 10/1/68-Rec'd 12/1/67. 
6. SPOT ANNOUNCEMENTS 

ANNUAL AND FIXED POSITION 
I min 30 see I min 30 see 

1 a 4.50 3.50 312 x 2.50 2.00 
28 x 4.00 3.25 500 I 2.00 1.75 
52 z 3.50 3.00 1000 x..._.._ 1,75 1.50 
156 z 3.00 2.50 1500 x 1.50 1.25 
260 x 2.75 2.25 

7. PACKAGE PLANS 
7 DAY -SATURATION PACKAGE 

60 ti 50 ti 40 ti 30 ti 20 tI 10 tl 
1 min 2.30 2.40 2.50 2.60 2.75 2.90 
30 sec 1.50 1.75 1.95 2.05 2.15 2.25 

11 WEEKS -SUSTAINING PACKAGE PLAN 
PER WIC: IOU 20t1 50tí 
I min 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
ANNUAL AND FIXED POSITION 

312 - 
Ix 28x 52x 156x 260x 1500 

1/9 hr 19 17 15 13 11 8 
10 min 14 13 12 10 8 6 
5 min 9 8 7 6 5 4 

HANOVER (2 AM) 
Grafton County -Map Location E-4 

See SRDS consumer market map end date at begin 
nine of the State. 

WDCR 
1958 

Subaeriber to the NAB Radie Code 
Media Code 4 230 3600 3.00 
The Trustees of Dartmouth College; operated by 

Undergraduates of Dartmouth College. Box 957, 
Hanover. N. H. 03755. Phone 603-643-4300. 
STATION'S PROGRAMMING DESCRIPTION 

WDCR: Programmed for area residents and college 
students. 
MUSIC: varies during day, morning is middle-of-the- 
road, afternoon mostly top 40. Early evening Jazz and 
middle-of-the-road, then classical. Late evening top 
40. NEWS: on hour and half hour, extended news- 
casts at 7-8 am, noon, 10 pm, half hour at 6 pm. 
SPORTS: twice in am drive. 6:25 pm & 10:90 pm. 
College football, hockey, basketball, home and away. 
Stocka at 12:30 pm. 5:25 pm & 6:20 pm. Special 
events via mobile transmitter. Interviews. Late night 
phone-in show weekly. Contact Representative for fur- 
ther detallo. Recd 7/1/68. 

I. PERSONNEL 
General Manager -Jeffrey S. Kelley. 
Sales Director -Robert S. Throndsen. 
Business Manager -E. Doane Grinnell. 

2. REPRESENTATIVES 
Boston -Harold H. Segal & Company. 
Ivy Network. 242-a, Yale Station. New Haven, Conn. 

3. FACILITIES 
1,000 w. days; 250 w. nights: 1340 kc. 

Non -directional. 
Operating schedule: 6-1 am. SST. 

4. AGENCY COMMISSION 
15% on net Ume only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2b, 3a, 4b, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10e. Ile, 12e, 13e, 14e, 15b. 
Basic Rates: 20b, 21e, 22a, 23e. 241% 25a, 26. 27, 

28b, 28c, 29a, 29b, 30, 31. 33b. 
Contracte: 40c, 42b, 42d, 45, 47a, 50. 51e, 51h. 
Comb.: Cont. Discounts: 60b, 60d. 60e, 60f, 61e, 62d. 
Cancellation: 70a. 70d, 71b, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Member: Ivy Network Corporation. 

TIME RATES 
ER 11/67 -Reed 12/7/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

1 z 6.00 3.60 
13 z 5.75 3.50 
26 x 5.50 3.40 
52 z 5.25 3.35 
78 x 4.90 3.25 
150 x 4.50 3.15 
250 z 4.00 2.90 
400 z 3.75 2.80 
600 + 3.50 2.70 

7. PACKAGE PLANS 
IMPACT PLANS 

10 wk 15 wk 20 wk 25 wk 50 wk 
1 min 50 70 75 95 165 
30 sec 90 55 65 75 120 
To be used within 7 days or leas. 

8. PROGRAM TIME RATES 
SPONSORED PROGRAMS 

Ix 20x 35x 110x 165x 215x 
10 min 15.00 12.00 10.50 9.00 7.75 7.50 
5 min 12.00 9.00 7.50 7.25 6.00 5.75 

FLAT RATE SHOWS 
I hr 3/4 hr 1/2 hr I/4 hr 

1 x 50.00 40.00 30.00 20.00 

1.50 
1.45 
1.40 
1.35 
1.30 
1.20 
1.15 
1.10 
1.00 

WTSL 
1950 

Knight Quality Station 
Media Code 4 230 3900 7.00 
Radio Hanover, Inc., Box 827, Hanover, N. H. 03755. 

Phone 603-643-2200. 
I. PERSONNEL 

General Manager -Robin Bonneau. 
Sales Manager -Philip H. Spillane. 
Program Director -Ken Stein. 

2. REPRESENTATIVES 
Boston -Knight Quality Stations Sales Offices: 

See Rep & 8/O pages. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1400 kc. Non -direc- 
tional. 

Operating schedule: 5:45 am -11:15 pm. EST. 
4. AGENCY COMMISSION 

15% on time only: no caah discount. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2e, 2b, 3e, 3c. 3d. 4a, 9d, 5, 6e, 7a, 8. 
Rate Protection: 10e. lic. 12c. 13c, 195. 
Basic Rates: 20a. 21e, 21d, 22b, 23a, 24a. 24b. 245, 

25a. 26. 27. 28b. 28c, 29a, 29b, 30, 31, 32b. 
Contracts: 40b, 41, 44e, 45, 46, 47a, 49, 50, 51a, 

5íb, 51e. 
Comb.: Cont. Discounts: 60a, 60d, 60e. 601, 61b, 62d. 
Cancellation: 71a, 72. 73e. 73b. 
Prod. Services: 80. 81. 82. 
Militated with NBC Radio Network. 
Member: The Knight Quality Stations. 

TIME RATES 
ER 12/1/68-Rec'd 2/10/67. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITIONS 
Ix 52x 104x 156x 260x 312x 

1 min 10.00 9.50 9.00 8.00 7.00 6.50 
30 sec 8.00 7.60 7.20 6.40 5.60 5.20 
10 sec 5.00 4.75 4.50 4.00 3.50 3.25 

7. PACKAGE PLANS 
DRIVE TIMES WEEKLY VOLUME PLANS 

(Rotate 6-10 em: 4-8 pm) 
PER WK: 10 ti 20tí 30 t1 40 tí 
1 min 6.00 5.50 5.16 5.00 
30 sec 4.80 4.40 4.13 4.00 
10 sec 3.00 2.75 2.58 2.50 

HALF & HALF PLANS 
(50% Drive Rotate: 50% ROB) 

PER WK: 10tí 20tí 30tí 40tí 60tí 8001 
1 min 5.50 5.00 4.75 4.82 4.25 3.87 
30 sec 4.40 4.00 3.80 3.70 3.40 3.10 
10 see ....... 2.75 2.50 2.37 2.31 2.12 1.93 

ROS VOLUME PLANS 
1 min 5.00 4.50 4.33 4.25 4.00 3.75 
30 sec 4.00 3.80 3.46 3.90 3.20 3.00 
10 sec 2.50 2.25 2.16 2.12 2.00 1.87 

8. PROGRAM TIME RATES 
FIXED POSITIONS 

I hr I/2 hr 1/4 hr 10 min 5 min 
1 x 70 45 30 18 14 

DISCOUNTS 
52x-7.2% 156x-21.5% 312x-35.7% 
104x-14.3% 260x-28.6% 

KEENE (2AM; 1 FM) 
Cheshire County -Map Loalien E-7 

See SRDS consumer market map and data st begin- 
ning of the State. 

WKBK 
1959 

Subaeriber to the NAB Radio Code 
Media Code 4 230 4200 1.00 
Monadnock Broadcasting Corp.. 39 Vernon St., Keene. 

N. H. 03431. Phone 603-352-6113. 
I. PERSONNEL 

Pres. & Treas.-Albert L. Auclair, 
Station Manager -Talbot R. Hood. 
Sales Manager -David F. Shurtleff. 

2. REPRESENTATIVES 
New York -Stone Representatives, Inc. 
Boston -Harold H. Segal & Company. 

3. FACILITIES 
1.000 w. days; 1220 kc. Non -directional. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, 3a, 3b, 9a, 4d, 5, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 23a, 24b, 25a, 26, 29a. 
Contracta: 40e, 45, 46, 47a. 98. 
Comb.; Cont. Discounts: 60a, 62b. 
Cancellation: 71a, 73a. 
Member: New Hampshire State Network. Inc. 

TIME RATES 
ER 11/1/67-Rec'd 11/27/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52g I04x 156x 260x 

a1 min 8.50 8.00 7.50 7.00 6.50 6.00 () or less 
7. PACKAGE PLANS 

ROS SPECIAL PACKAGES 
1 MINUTE 

PER WK: I wk 13 wk 26 wk 52 wk 
12 ti 90 78 66 54 
18 ti..._ 126 108 90 72 
24 ti..._ 156 132 108 84 
30 ti 180 150 120 90 

10 SECOND ID's 
20 wkly 80 40 wkly 120 

8. PROGRAM TIME RATES 
ix 26x 52x 

1 hr 60.00 57.00 54.00 
1/2 hr 36.00 34.20 32.40 
1/4 24.00 22.80 21.60 
10 min 18.00 17.10 16.20 
5 min 12.00 11.40 10.80 
10. SPECIAL FEATURES 

NEWSCASTS 
1/4 hr -rate card plus 4.00. 
10 min -rate card plus 3.00. 
5 min -rate card plus 2.00. 

104x 
51.00 
30.60 
20.40 
15.30 
10.20 

I58x 260x 
48.00 45.00 
28.80 27.00 
19.20 18.00 
14.40 13.50 
9.60 9.09 

WKNE WKNE-FM 
1927 1964 

R A B 
Media Code 4 230 4500 4.00 
WKNE Corp. Box 460, Keene, N. H. 03431. Phone 

603-352-9230. 
I. PERSONNEL 

President -.Joseph K. Close. 
Manager -John M. Keys. 
Program Director -Michael Scott. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 
New England -Bill Creed Associates, Inc. 

3. FACILITIES 
5.000 w.; 1290 Ice 

Directional -same pattern, all hours. 
Operating schedule: 8:00 am -11:15 pm Sun: 6:00 am - 
midnight weekdays. EST. 
FM FACILITIES 
ERP 18.000 w.; 103.7 kc. 

4. AGENCY COMMISSION 
15% on net time only: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a. 3d. 4e, 5. 8a. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 146, 16b. 
Basic Rates: 20b, 21a. 21b, 21c. 21d, 22e, 22b, 23a, 

24a. 24b, 24c, 28a, 29e, 
Contracts: 40a, 41, 42d, 44e, 45. 46. 47e. 48, 50, 51e, 

ß1b, 51c. 
Comb.; Cont. Discounts: bob. 601, ßla. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b, 
Prod. Services: 80. 81. 82. 
Affiliated with CBS Radio Network. 
Member: Good Neighbor Stations Inc. 

TIME RATES 
Rates effective June 1, 1960. 
Rates received May 2, 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
WKNE only 

1/2 1/4 10 5 1 Sta. 
hr. hr. min. min. min. brk. 

1 time 54.00 38.00 27.00 18.00 9.00 7.20 
13 times 51.30 34.20 25.65 17.10 8.55 6.85 
26 times 48.60 32.40 24.30 16.20 8.10 6.50 
52 times 45.90 30.60 22.95 15.30 7.65 6.15 

104 times 43.20 28.80 21.60 14.40 7.20 5.80 
156 times 40.50 27.00 20.25 13.50 6.75 5.45 
260 times 37.80 25.20 18.90 12.80 6.30 5.10 

7. PACKAGE PLANS 
SATURATION PLAN 

1 wk 13 wks 26 wks 52 wks 
10 times 6.40 6.00 5.60 5.20 
15 times 6.00 5.60 5.20 4.80 
20 times 5.60 5.20 4.80 4.40 
25 times ... ... 5.20 4.80 4.40 4.00 
30 times 4.80 4.40 4.00 3.60 
20-30 second announcements -80% of 1 -minute rate. 
8-10 seconds -3.00 each Oat -no frequency discount- 
not combinable for discounts. 

LACONIA (2 AM; 1 FM) 
Belnap County -Map Location F-6 

See SRDS consumer market map and data et begin- 
ning of the State. 

WEMJ 
1961 

Subaeriber to the NAB Radio Code 
Media Code 4 230 4800 8.00 
Belknap Broadcasting Corp., Laconia Nat'l Bank 

Bldg., Laconia, N. H, 03246. Phone 603-524-2262. 
I. PERSONNEL 

Pres.. Treas. & Nat'l Sales Mgr. -Albert L. Aucleir. 
Station Manager -Gary A. Howard. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 
Boston -Harold H. Segal & Company. 

3. FACILITIES 
1,000 w. days. 250 w. nights: 1490 kc. 

Non -directional. 
Operating schedule: 5:30 am -midnight. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 230, 29b, 25a, 26. 29a, 
Contracts: 40a, 95, 46, 97a. 
Comb.: Cont. Discounts: 60e, 62b. 
Cancellation: 71a, 73a. 
Member: New Hampshire State Network. Inc. 

TIME RATES 
Eff 11/1/67-Rec'd 10/30/67. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 1042 1562 2602 

1 min/less.... 8.50 8.00 7.50 7.00 6.50 6.00 
(This listing e¡Mimled on next gage) 
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Lac:onio-W E M J -Continued 
7. PACKAGE PLANS 

SPECIAL PACKAGES ROS 
1 MINUTE 

PER WK: 1 wk I3wk26wk52wk 
12 ti 90 78 66 54 
18 ti 126 108 90 72 
24 tL.._..__.. 156 132 108 84 
30 ti 180 150 120 90 

10 SECOND ID's 
20 wkly 80 40 wkly _. 120 

8. PROGRAM TIME RATES 
Ix 260 52x 104x 156x 260x 

1 hr......._..... 60.00 57.00 54.00 51.00 48.00 45.00 
1/2 hr..._...- 36.00 34.20 32.40 30.60 28.80 27.00 
1/4 hr 24.00 22.80 21.60 20.40 19.20 18.00 
10 min 18.00 17.10 16.20 15.30 14.40 13.50 
5 min 12.00 11.40 10.80 10.20 9.60 9.00 

10. SPECIAL FEATURES 
Newscasts -every hour on the hour. 
1/4 hr: extra 4.00 5 min; extra 2.00 
10 min: extra 3.00 

WLNH 
1922 

Media Code 4 230 5100 2.00 
WLNH, Inc., Parade ltd., Laconia, N. H. 03246. 

Phone 603-524-1323. 
I. PERSONNEL 

General Manager -William M. Allison. 
News Director -Neal Seaver 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Boston -13111 Creed Associates, Inc. 
Philadelphia-Dome-Messervey Co., Inc. 

3. FACILITIES 
5.000 w. days; 1350 kc. Non-dlrectlonai. 
Operating schedule: 6 am -local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
WLN H- FM. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 3a, 3d, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10c, 11c, 12c, 13c, 14c, 15a. 
Basic Rates: 21a, 22b, 23a, 29a, 30, 32b. 
Contracts: 40a, 41, 45, 46, 47a, 51a. 51b. 
Comb.; Cont. Discounts: 60a, 80d, 60g, 60h. 
Cancellation: 70a, 70d, 71a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS Radio Network. 
Member: Good Neighbor Stations. Inc. 
Charge of 5.00 per month for certified billing. 

TIME RATES 
ER 10/1/66 -Reed 8/29/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 x 8.50 104 z -_._....._ 7.00 
26 z 8.00 156 z ._.._._ 6.50 
52 z 7.50 260 z 6.00 

7. PACKAGE PLANS 
1 MINUTE 

Sx 10x I5x 200 30x 
1 wk 40 75 98 115 150 
13 wk... 37 72 95 112 145 
26 wk._ 34 69 92 109 140 
52 wk. 30 65 88 105 135 
30 seconds -75% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
1 hr I/2 hr I/4 hr IO min 5 min 

1 ti 90 50 32 24 17 
26 ti 86 46 29 22 16 
52 ti 82 42 26 20 15 

9. PARTICIPATING PROGRAMS 
All programs are participating unless sold. Station 
reserves the right to remove participating announce- 
ments from any program if it la sold. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: 13 wk 26 wk 52 wk 
5 tl..._....-.........._._ _._..___........_ 11.50 10.50 10.00 
10 ti .__ 11.00 10.00 9.50 
15 ti 10.50 9.50 9.00 

W L N H -FM 
1965 

Media Code 4 230 5101 0.00 
WLNH, Inc., Parade Rd., Laconia, N. H. 03246. 

Phone 603-524-1323. 
I. PERSONNEL 

President -Mrs. Marion Lewis. 
Sta., Gen'l, Sales Mgr. & Prog. Dir. -Wm. M. 

Allison. 
2. REPRESENTATIVES 

PRO Time Sales, Inc. 
Regional -Bill Creed Associates, Inc. 

3. FACILITIES 
ERP 3.000 w. 98.3 mc. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 235 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -midnight. For simulcast facilities see WLNH. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
See WLNH listing for coded regulations. 
Member: Good Neighbor Stations, Inc. 

TIME RATES 
ER 10/1/66-Rec'd 3/9/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 1040 1360 260x 

1 min 4.25 4.00 3.75 3.50 3.25 3.00 
7. PACKAGE PLANS 

1 MINUTE 
S ti 10 ti 15 ti 20 ti SO tI 

1 wk 20.00 37.50 49.00 57.50 75.00 
13 wk. 18.50 36.00 97.50 56.00 72.50 
26 wk 17.00 34.50 46.00 54.50 70.00 
52 wk 15.00 32.50 44.00 52.50 67.50 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr IO min 5 min 

1 z 45.00 25.00 16.00 12.00 8.50 
26 z 43.00 23.00 19.50 11.00 8.00 
52 z 41.00 21.00 13.00 10.00 7.50 

LITTLETON 
Grafton County -Map Location F-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLTN 
1963 

Media Code 4 230 5400 6.00 
Littleton Broadcasting Co., 20 Main St., Littleton. 

N. H. 03561. Phone 603-444-3911. 
I. PERSONNEL 

President & Gen'1 Mgr. -John Bowman. 
Vice Iresident-Elizabeth Bowman. 
Com'1 Mgr. -John Bowman. 

2. REPRESENTATIVES 
Boston-Eckels & Queen, Inc. 
Canada -Andy McDermott Sales Ltd. 
New York -Call station direct. 

3. FACILITIES 
250 w.: 1,400 kc. Non -directional. 
Operating schedule: 6 am -11 pm. EST. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See seded regulations 
General: la, 2a, 2b, 3b, 4a. 4d, 5. 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a. 14a, 15b. 
Basic Rates: 20b, 21a, 21b. 21c. 21d, 22a, 22b, 23a. 

24b, 25a, 26, 28b. 28c, 31. 
Contracts: 40a, 42b, 42d, 43, 444, 44b, 45, 46. 51a. 

51b, 51e. 
Comb.; Cont. Discounts: 60a, 62a, 62d. 
Cancellation: lob, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. L-2 ER -Reed 8/1/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti 4.75 156 t1 ...._..._ 3.50 
26 ti ...__ 4.50 260 tl..._ _......_... 3.25 
52 ti..._._..._ __ 4.25 312 ti.___.._.-._........_ 3.00 
104 tl 3.75 520 tí.._...__...__......_ 2.75 

7. PACKAGE PLANS 

PER WK: (Best time available) 
2ti 

1 min .-.._.. 45 
30 sec..._ ..._...-. 33 

8. PROGRAM TIME RATES 
1 hr. 40 1/2 hr..._.._....._ ............. 25 

Ix 280 52x 104x 156x 260x 
15 min..._.........._. _. 18 16 14 12 10 8 
5 min. 9 8 7 6 5 4 
Announcements and programs may not be combined 
to earn larger discounts. 

18ti 24t1 
63 78 
45 54 

MANCHESTER (3 AM; 2 FM) 
Hillsborough County -Map Location F-8 

Bee SILOS consumer market map and data at begin- 
ning of the State. 

WFEA 
1932 

The Eastman Station 
Media Code 4 230 5700 9.00 
Century Broadcasting Group, Inc., Box 149, Man- 

chester, N. H. 03105. Phone 603-625-5491. 
Other office: The Warwick Hotel, 65 W. 54th St.. 

New York 10019. 

I. PERSONNEL 
President-5111ton Hereon. 
General Manager -Rudolph S. Nelson, Jr. 
Program Director -Bill Lawrence. 

2. REPRESENTATIVES 
Robert E. Eastman & Co Inc. 

3. FACILITIES 
5,000 w.; 13.0 kc. Directional -same pattern day and 
night. 
Operating schedule: 24 hours Mon thru Sat. EST. 

4. AGENCY COMMISSION 
15/0 net charges on time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 3a, 3b. 3d, 4a, 4d, 5, 7b, 8. 
Rate Protection: 10b, lib. 12b, 136, 14b, 15d. 
Basic Rates: 20b, 21b, 220, 24a, 25a, 28b, 29a, 29b, 

30, 33d. 
Contracts: 400. 41, 425, 94a, 45, 46, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 60e, 62d. 
Cancellation: 70a, 70c, 71a, 73a. 73b. 
Prod. Services: 81. 
Affiliated with Eastman Network. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 2 ER 6/15/68-Rec'd 5/31/68. 

I -Mon thru Sat 6-10 am & 3-7 pm. II -Mon thru Sat 10 am -3 pm. III -Mon thru Sat 5-6 am & 7 pm -midnight; Sun 
all day. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: I ti 12 ti I8t1 24 ti 
1 min 12.00 10.00 9.00 8.00 
30/20 sec 9.60 8.00 7.20 6.40 
10 sec 7.20 6.00 5.40 4.80 

SECTION II 
1 min 10.00 8.00 7.00 6.00 
30/20 sec 8.00 6.40 5.60 4.80 
10 sec 6.00 4.80 4.20 3.60 

SECTION III 
1 min 8.00 7.00 6.00 5.00 
30/20 sec 6.90 5.60 4.80 4.00 
10 sec............... _.._... ..... _.._ 4.80 4.20 3.60 3.00 

7. PACKAGE PLANS 
BEST BUY PLAN 

30 spots (15I, 10íI, 5III), ea 5.75 
15 spots (8I, 5II, 2III), ea 7.75 
Non -combinable with other weekly plane for added 
frequency. 

10. SPECIAL FEATURES 
ACTION LINE NEWS -S MINUTES 

At :55 and :25, Mon thru Sat 6-10 am & 3-7 pm. 
At :55, Mon thru Sat 10 am -3 pm & 7 pm -mid- 
night: Sun all day. I II 111 
6 ti 18.00 15.00 12.00 
12 ti 15.00 12.00 10.50 
18 Il 13.50 10.50 9.00 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -4% 52 wk -8% 
Not applicable to Beat Buy Plan and news programs. 
Rateholder: Minimum wkly schedule of 6 1 -min spots 
6 am -mid Mon -Sun necessary to maintain cones, wk 
advertising, or spots equivalent in length and wkly 
frequency to the existing schedule. 

WGIR WGIR-FM 
1941 1963 

NBC Radio Network 
Knight Quality Station 

Media Code 4 230 6000 3.00 
Knight Radio, Inc.. Box 487, Stark Ln., Manchester, 

N. H. 03105. Phone 603-625-6915. 
1. PERSONNEL 

President -Norman Knight. 
General Manager -Bernie Mack. 
Program Director -Donn Tibbetts. 

2. REPRESENTATIVES 
Boston -Knight Quality Stations Sales Offices: 

See Rep & 5/O pages. 
3. FACILITIES 

5,000 N. days, 1,000 w. nights; 610 he. 
Directional -separate patterns, day and night. 

Operating schedule: Sun 7:45 am -midnight; weekdays 
5:30 am -midnight. EST. 
FM FACILITIES 
ERP 5,000 w.; 101.1 mc. 
Operating schedule: 5:30-12:05 am Mon thru Sat; 
7:30-12:05 am Sun. EST. 
Antenna ht.: 920 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See eroded regulation, 
NAB Radio Code Advertising Standards apply. 
General: la, 20, 2b, 30, 3c, 3d, 9a, 9d, 5, 6a, Ta, 8. 
Rate Protection: 10e, lie, 12e, 13e, 14c. 
Basic Rates: 200, 21a, 21d, 22b, 23a, 240, 24b, 24e, 

25a, 26, 27. 28b, 28c. 29a, 29b, 30. 31, 32b. 
Contracts: 40b, 41, 94a, 45, 46. 475. 49, 50, 51a, 

51b, 51c. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 601. 61b, 62d. 
Cancellation: 71a. 72. 730. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC Radio Network. 
Member: The Knight Quality Stations. 

TIME RATES 
ER 12/1/66 -Reed 2/10/67. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITIONS 

Ix 52x 104x 1560 2600 312x 
1 min 20.00 19.00 18.00 17.00 15.00 12.50 
30 sea 16.00 15.20 14.40 13.60 12.00 10.00 
10 sec 10.00 9.50 9.00 8.50 7.50 6.25 

7. PACKAGE PLANS 
DRIVE TIMES WEEKLY VOLUME PLANS 

(Rotate 6-10 am; 4-8 pm) 
PER WK: IO ti 20 ti 30íl 40 tI 
1 min 11.50 10.50 10.00 9.00 
30 sec 9.20 8.40 8.00 7.20 
10 sec 5.75 5.25 5.00 4.50 

HALF & HALF PLANS 

PER WK(501OtiD 20 ti ate: 
30tlic 

ROS) 
40 ti 6081 80 tI 

1 min. 10.00 9.25 8.75 8.00 7.50 7.00 
30 sec 8.00 7.40 7.00 6.40 6.00 5.60 
10 sec 5.00 4.62 4.37 4.00 3.75 3.50 

ROS VOLUME PLANS 
1 min 8.50 8.00 7.50 7.00 6.50 6.00 
30 sec 6.80 6.40 6.00 5.60 5.20 4.80 
10 sec 4.25 4.00 3.75 3.50 3.25 3.00 

8. PROGRAM TIME RATES 
FIXED POSITIONS 

1 hr 1/2 hr I/4 hr 10 min 5 min 
1 z 130 80 59 40 25 

DISCOUNTS 
52x-7.7% 156x-15.4% 3120-30.8% 
104x-11.5% 260x-23.1% 

WKBR 
1946 

W K B R -FM 
1947 

R A B 

A Good Neighbor Station 
Media Code 4 230 6300 7.00 
Granite State Broadcasting Co., Inc 155 Front St., 

Manchester. N. H. 03102. Phone 603-669-1250. 
I. PERSONNEL 

President -Ralph Gottlieb. 
Manager -James M. McCann. 
Program Director -Dick Booth. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 
Boston -Bill Creed Associates, Inc. 

3. FACILITIES 
5,080 w.; 1250 ke. Directional -separate patterns day 

and night. 
Operating schedule: 5:30 am -1 am. EST. 
FM FACILITIES 
Eli? 3,600 w.; 95.5 mc. 
Antenna h:.: 940 ft. above average terrain. 
Operating schedule: 5:30 m-1 am. EST. 

4. AGENCY COMMISSION 
15/0 net time only; payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 9a, 5. 
Rate Protection: 10b, 11b, 12b, 13b. 
Basic Rates: 20a, 22a, 25a, 29a. 
Contracts: 40a. 
Comb.: t'ont. Discounts: 60a, 61a. 
Cancellation: 70e. 
Prod. Services: 82. 
Member: Good Neighbor Stations, Inc. 
Member: French Program Group of New England. 

TIME RATES 
ER 8/1/67-Rec'd 7/29/67. 

AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -All other times. 

7. PACKAGE PLANS 12 ti 18 t1 24 CI 

AA 12 11 10 
A 10 9 8 

ROS 

30 z 
(1/3 Traffic)..._.__ 

240 
10. SPECIAL FEATURES 

Newscasts: 
1/4 hour, nu card plus 4.00 

10 minutes. rate card plus......_ ...___-...._ 3.00 
5 minute,. rate card plus ._ _ 2.00 

All regular new, periods are scheduled on the beer 
every hour. 

NEW HAMPSHIRE 

MT. WASHINGTON 
Coos County -Map Location F-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMTW (FM) 
1958 

©FMD 
Media Code 4 230 6600 0.00 
Mt. Washington TV, Inc.. Sales Office: 615 Congress 

St., Portland, Me. 04101. Phone 207-773-5665. 
TWX 710-221-1708. 

Studio: Poland Spring, Me. 04264. Phone 207-774- 
4561. 
STATION'S PROGRAMMING DESCRIPTION 

%VMTW (FM) : Programmed for general interest. 
NEWS: 18 times daily. UPI wire coverage. MUSIC: 
6:45 am -8 pm middle-of-the-road music, 8-9 pm 
light classical music, 9-10 pm serious muse, 10 pm - 
sign -of middle-of-the-road music. Sat night Jazz 
show. College football. Contact Representative for 
further details. Reed 10/2/68. 

I. PERSONNEL 
Station Manager -John M. McOorrilL 
Program Director -Arthur Owens. 

2. REPRESENTATIVES 
C. Otis Rawa1L Inc. 
New England-Eckels & Queen, Inc. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
Etti' 49,000 w.; 94.9 mc. Non -directional. 
Operating schedule: 6:45 am -midnight. 
Antenna ht.: 3.340 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 40, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10e. lie, 12e, 13e, 15b. 
Basic Rates: 201). 22b, 24a, 24c, 25a, 28e. 30. 33a. 
Contracte: 40a, 41, 94b, 45. 
Comb.; Cont. Discounts: Bob, Old. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
TV facilities: WMTW-TV. 
Affiliated with American FM Network. 

TIME RATES 
No. 8-A ER 5/1/68 -Reed 4/24/88, 

7. PACKAGE PLANS 
1 -MINUTE WEEKLY PACKAGES 

1 ti, flat 9.00 
PER WK: 5 ti 7 ti IO tI 12 tI 14 ti 20 ti 30 ti 
1 wk 8.40 8.20 7.80 7.60 7.40 6.90 6.30 
4 wk. 7.80 7.60 7.20 7.00 6.80 6.30 5.70 
8-12 wk 7.50 7.30 8.90 6.70 6.50 6.00 5.40 

1 -MINUTE CONSECUTIVE WEEK 
PACKAGES -125 WORDS 

1 ti, flat 9.00 
PER WK: S ti 7 ti 10 ti 12 ti 14 tI 20 tI 
13 wk 6.60 6.00 5.70 5.40 5.25 4.80 
26 wk 6.00 5.40 5.10 4.80 4.65 4.20 
52 wk 4.80 4.50 4.20 3.90 3.75 3.80 
30 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 

8. PROGRAM TIME RATES 
hr 11/2 hr 1/4 hr S min 

1 z 75.00 50.00 35.00 15.00 
13 x 72.50 48.25 34.00 14.50 
26 z 70.00 46.50 32.00 14.00 
52 z 65.00 43.00 30.00 13.00 
104 z 80.00 40.00 28.00 
156 x 55.00 36.50 26.00 _._.. 
260 z 50.00 33.25 23.00 ...._.. 
312 z 45.00 30.00 21.00 

(') or 55 minutes. 
(t) or 25 minutes. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS -CONSECUTIVE WEEKS 

1 tí, flat 15.00 
PER WK: Stl 7tI 10 ti 12tl 14 ti 
13 wk 9.90 9.00 8.55 8.10 7.85 
28 wk. 9.00 8.10 7.65 7.20 6.95 
52 wk 7.20 6.75 6.30 5.85 5.60 

(D) 

NASHUA (2 AM; 1 FM) 
Hillsborough County -Map Location F-8 

See SIiPs consumer market map and data at begin- 
ning of the State. 

WOTW WOTW-FM 
1947 1947 

Media Code 4 230 6900 4.00 
Eastminater Broadcasting Corp., Lund Rd., Nashua. 

N. H. 03060. Phone 603-882-2781. 
I. PERSONNEL 

President -Herbert Miller. 
Treasurer -Samuel Bronstein. 
General Manager -Maury Parent. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Boston-Eckels & Queen, Inc. 

3. FACILITIES 
1.000 w. days: 900 he. Non-directionaL 
Operating schedule: Sunrise to local sunset. EST. 
FM FACILITIES 
ERP 1.000 w.; 106.3 me. 
Operating schedule: 6:00 am -midnight. EST. 
Antenna ht. -410 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net station time only; no cash dlacouni. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 4a, 4c. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 
Basic Rates: 20a, 220, 22b, 23a, 24a, 24b, 25a, 26, 

28b, 290. 
Contracts: 40a, 92a, 45, 46, 48. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 61c, 62b. 62e. 
Cancellation: 70a, 70e, 71a, 730. 
Member: French Program Group of New England. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 8/1/68 -Reed 9/25/68. 
(Thin listing eentlnued on next page) 
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NEW HAMPSHIRE 
Nashua -W O T W, W O T W-FM-Cont'd 
6. SPOT ANNOUNCEMENTS 

t1 131 26x 52x 104x 312x 
1 min 7.50 7.00 6.50 6.00 5.50 5.00 
30 sec 5.00 4.75 9.50 4.25 4.00 3.75 

7. PACKAGE PLANS 
1 min 30 see I min 30 see 

10 ti 5.00 4.50 50 ti 4.00 3.50 
To he used within 10 days. 

8. PROGRAM TIME RATES 
Ix 131 26x 52x 104x 3121 

1 hr 80.00 75.00 70.00 65.00 60.00 50.00 
1/2 hr 50.00 47.50 95.00 92.50 90.00 35.00 
1/4 hr 30.00 27.50 26.00 22.50 21.00 20.00 
5 min 12.00 10.90 9.90 8.90 8.45 7.90 

WSMN 
1958 

Media Code 4 230 7200 8.00 
1590 Broadcasting Corp.. Box 1590. 502 Nest Hollis 

St., Nashua, N. H. 03060. Phone 603-882-5107. 
I. PERSONNEL 

President -Gerald Q. Nash. 
Gen'l Mgr. -D. A. Rock. 
Station Manager -Ed Leclua. 

2. REPRESENTATIVES 
New York -Vic Piano Associates. Inc. 
Boston -Herold H. Segal & Company. 

3. FACILITIES 
5.000 w.: 1590 kc. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
I5^, on net station time only: no cash diamant 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2e, 3a. 4a. 9d. 5, Ila. 7a, 8. 
Rate Protection: 10e. 111. 121. 131. 14c. 
Basic Rates: 20h, 21e, 22b, 25a, 28e. 29a. 
Contracta: 40a. 41. 44e, 46. 47a. 
Cotnb.: Cont. Discounts: 60a. 
Cancellation: 71a. 72, 73a. 
Prod. Services: 80. 
Affiliated with American Entertainment Network. 
Member: New Hampshire State Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 0/1/08 -Reed 7/10/68. 
6. SPOT ANNOUNCEMENTS 

GUARANTEED TIME 
I min 10 see I min 10 see 

1 x 10.00 5.00 1110 x 8.00 3.00 
10 x 9.50 4.50 300 x 7.50 2.50 
26 x 9.00 4.00 500 x 7.00 2.00 
52 x 8.50 3.50 1000 x ....... 6.00 1.50 

7. PACKAGE PLANS 
(To be used in 10 days) 

EA: 10 ti 20 ti 30 ti 40 ti 
1 min 8.00 7.00 6.00 5.00 
ID's 4.00 3.50 3.00 2.50 

8. PROGRAM TIME RATES 
GUARANTEED TIME 
Ix lox 26x 52x IOOx 3000 

1/4 hr 45.00 40.00 35.00 30.00 20.00 15.00 
5 min 25.00 20.00 15.00 12.50 10.00 9.00 

N EWPORT 
Sullivan County -Map Location E-8 

See SUDS consumer market map and data at begin- 
ning of the State. 

WCNL 
1960 

Media Code 4 230 7500 1.00 
Chandler Enterprises. Box 389, 120 Belknap Ave.. 

Newport. N. H. 03773. Phone 603-863-1010. 
1. PERSONNEL 

President -Chester C. Steadman, Jr. 
General Manager -Donald R. Chase. 

2. REPRESENTATIVES 
Vic Piano Associates. Inc. 
Boston -Harold H. Segal & Company. 
Canada -Andy McDermott Sales Ltd. 
Newport -Call station collect. 

3. FACILITIES 
250 w. days: 1010 kc. Non -directional. 
Operating schedule: 6:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 9b, 9d, 5, 6a, 7a, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 22b. 23a, 24b. 29a. 
Contracts: 40a, 45, 46, 97a. 
Comb.: Cont. Discounts: 60a, Ola. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with Keystone Network. 

TIME RATES 
No. 4 Eff 7/1/68 -Reed 7/29/68. 

6. SPOT ANNOUNCEMENTS 
WKLY: I min 30 see IO see 
1 ti 7.50 5.25 3.75 
10 ti 7.25 5.10 3.60 
15 ti 7.00 4.90 3.50 
20 ti 6.75 4.70 3.40 
25 ti 6.50 4.55 3.25 
30 ti 6.00 4.20 3.00 
35 ti 5.50 3.85 2.75 
40 ti 5.00 3.50 2.50 
50 ti..._.._.._ 4.00 3.15 2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr I/4 hr 10 min 5 min 

1 x 60 36 30 18 15 

PLYMOUTH 
Grafton County -Map Location E-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPNH 
1965 

Media Code 4 230 7800 5.00 
Pemigewasset Broadcasters, Inc., 2 High St., Plym- 

outh, N. H. 03264. Phone 603-536-2500. 

I. PERSONNEL 
General Manager -J. Gordon Keyworth. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Boston -Nona, Kirby Co., Inc. 

3. FACILITIES 
1.000 w.; 1300 kc. 
Operating schedule: 6:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2b, 3e. 3d. 4a. 5, 6a, 7b. 8. 
Rate Protection: lea. ltd. 12e. 13e. 14e. 15b. 
Basic Rates: 20h, 21a, 211% 21c. 21d, 22a, 23a, 24b, 

25a, 28, 27, 28b, 28c, 298, 30, 33c. 
Contracte: 40a, 41. 42c, 43, 44e. 45, 48, 47a, 98. 51e. 

51b, 51c. 
Comb.: Cont. Discounts: 80a, 60e, 601, 61b. 62a. 62d. 
Cancellation: 70a. 70e, 71a, 72, 73e. 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Eff Recd 5/6/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 80 see 

1 x 4.00 3.00 156 .... 3.00 2.40 
13 x 3.80 2.90 312 x...__ 2.75 2.10 
26 x 3.60 2.80 520 x..__.__ 2.50 1.75 
52 x 3.40 2.70 1000 x. . 2.25 1.50 
78 x 3.25 2.60 

7. PACKAGE PLANS 
ROS 

(Within any 7 consecutive days) -I min- -30 ace or less - 
12 ti 20ti 40 t 12 t1 20 t1 40ti 

Per wk. 36 56 96 24 40 75 

PORTSMOUTH (2 AM; 1 FM) 
Rockingham County -Map Location G-7 

See SUDS consumer market map and data at begin- 
ning of the State. 

WBBX 
1960 

NA II 

Media Code 4 230 8100 9.00 
Seacoast Broadcasting Corp.. 1555 Islington St., 

Portsmouth, N. H. 03801. Phone 603-436-1380. 

I. PERSONNEL 
l'res. & Treas.-William A. Gildersleeve. 
General Manager -George A. Lovejoy. 
Operations Manager -Raymond Dunphy. 

2. REPRESENTATIVES 
Roston -Harold H. Segal & Company. 

3. FACILITIES 
1.000 w.; 1380 ke. 

Directional -nights. 
Operating schedule: 5:30 -midnight weekdays; 7:30- 
1:00 am Sun. EST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 25a, 26, 28a, 29e. 
Contracts: 40a, 42b, 45, 46, 47a. 
Comb.; Cont. Discounts: 00k, 61a, 61b. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with American Information Network. 
Member: New Hampshire State Network. 

TIME RATES 
Eff 12/1/67 -Reed 1/2/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 156x 

1 min 8.50 8.00 7.50 
7. PACKAGE PLANS 

1-MINUTE-BTA 
PER WK: I wk 13 wk 26 wk 52 wk 
12 ti 90 78 68 54 
18 ti 126 108 90 72 
24 ti 156 132 108 84 
30 ti 180 150 120 90 

10 -SECOND ID'S 
20 per wk (6-9 am) 80 
40 per wk (4:30-6 pm) 120 

8. PROGRAM TIME RATES 
lx 26x 52x 1041 156x 

1 hr 60.00 57.00 54.00 51.00 48.00 
1/2 hr 38.00 34.20 32.40 30.60 28.80 
1/4 hr 24.00 22.80 21.60 20.90 19.20 
10 min. 18.00 17.10 16.20 15.30 14.40 
5 min 12.00 11.40 10.80 10.20 9.60 

260x 
45.00 
27.00 
18.00 
13.50 
9.00 

9. PARTICIPATING PROGRAMS 
PER WK: 3 ti 5 ti IO ti 
Sibbey Allen Show -10:05-10:15 am 

Mon thru Fri, 1 -min. 45 60 100 
View Point -8:30-9 am & 12:30- 

1 pm Mon thru Fri. 1 -min 95 60 100 
10. SPECIAL FEATURES 

PER WK: 3t1 ti 10 ti 
5 -Minute News packages 60 90 160 

WHEB WPFM(FM) 
1932 1964 

Knight Quality Station 
Media Code 4 230 8400 3.00 
Knight Broadcasting of New Hampshire. Inc., Lafay- 

ette Rd., Portsmouth, N. H. 03802. Phone 603- 
436-7300. 

STATION'S PROGRAMMING DESCRIPTION 
WHEIS: Programmed for adults. 
Entertainment. Air personalities, middle-of-the-road 
music 6-8 am, 9 am -noon, 1-5 pm. NEWS: 5 min 
on hour, 30 min at 8 am, Noon, 5 pm. Telephone 
forum 8:30-9 ant. 12:30-1 pm. In season, daily ski 
reports, marine weather, boating tips. Capsule tele- 
phone contests daily. MUSIC: 5:30 pm -sign -off, 
general popular music, film, standards, showtunes. 
Sun Noon -1 pit., local interview forum programs. Sun 
music, general popular, film, standards, showtunes. 
SPORTS: 5 nain morning and afternoon, high school 
and college football, high school basketball. Contact 
Representative for further details. Reed 6/11/68. 

I. PERSONNEL 
General Manager -Walt Emery. 
Program Director -Howard Leonard. 
Sales Manager -Cliff Taylor. 

2. REPRESENTATIVES 
Boston -Knight Quality Stations Sales Offices: 

See Rep & 5/O pages. 
3. FACILITIES 

1.000 w. days; 750 kc. Non -directional. 
Operating schedule: Sunrise Portsmouth -local sunset 
Atlanta. Ge. EST. 
FM FACILITIES ERP 5.900 w.: 100.3 mc. 
Operating schedule: 6:00 em -midnight. 
Antenna ht.: 140 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3e, 3c, 3d, 4a, 9d, 5, 6a, 7a, 8. 
Rate Protection: 10e, lie, 12e, 13c, 14e. 
Basic Ratee: 20e, 21e, 21d. 22b. 23a, 24a, 2413, 24e. 

25e, 26, 27, 28b, 28c, 29a, 29b, 30, 31. 32b. 
51e. 

Comb.; Cont. Discounts: 60a, 604. 60e, 801, 61b, 62d. 
Cancellation: 71e. 72. 73a, 73b. 
Prod. Services: 80. 81, 82. 
Member: The Knight Quality Stations. 

TIME RATES 
Eff 12/1/86 -Reed 2/10/67. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITIONS 

PER WK: Ix 52x 104x 156x 260x 3I2x 
I min 13.00 12.00 11.00 10.00 9.00 8.00 
30 nec 10.40 9.60 8.80 8.00 7.20 8.40 
10 sec 6.50 6.00 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
DRIVE TIMES WEEKLY VOLUME PLANS 

PER W K: 20 
(Rotate 8-10 a lo tl 4-8 

)ti 30 ti 40 tI 
1 min 7.00 6.50 6.25 6.00 
30 sec 5.60 5.20 5.00 4.80 
10 sec 3.50 3.25 3.12 3.00 

HALF & HALF PLANS 

PER WK(5010tDrive 
801 

80íl 40tÌ) 60t1 80 ti 
1 min...._..._ 8.50 6.00 5.75 5.50 5.00 9.50 
30 sec 5.20 4.80 4.80 4.40 4.00 3.60 
10 sec 3.25 3.00 2.87 2.75 2.50 2.25 260x 

7.00 6.50 6.00 ROS VOLUME PLANS 
I min. 6.00 5.50 5.25 5.00 4.50 4.00 
30 sec 4.80 4.40 4.20 4.00 3.60 3.20 
10 sec 3.00 2.75 2.82 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
1 hr I/2 hr I/4 hr 10 min 5 min 

1 x 80.00 50.00 35.00 25.00 17.50 
DISCOUNTS 

52x- 8.2% 156x-18.7% 312x-31.2% 
104x-12.5% 260x-25% 

ROCHESTER 
Stafford County -Map Location G-8 

See SIDS consumer market map and data et begin- 
ning of the State. 

WWNH 
1948 

Media Code 4 230 8700 6.00 
Strafford Broadcasting Corp.. Route 18, Rochester, 

N. H. 03867. Phone 603-332-0930. 
North Country Studios -John Noyes, Carroll County 

Independent, Center Ossipee, N. H. 03814. 

I. PERSONNEL 
Owner & Pees. -Marcia L. Malin. 
General Manager -Maggi Tornrose. 

2. REPRESENTATIVES 
New York -Call station collect. Phone 803-332-0930 
Boston-Eckels & Queen, Inc. 

3. FACILITIES 
5,000 w.; 930 kc. Non -directional days, directional 
nights. 
Operating schedule: 5:00 am -midnight. EST. 

4. AGENCY COMMISSION 
None: all ratea net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4e. 5, Ba, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 205, 20b, 21b, 21e, 22b, 23a, 24b, 24c. 

250. 28b, 28c, 29a, 30. 
Contracts: 40a, 42b, 42d, 45, 46, 51e, 51b. 
Comb.: Cont. Discounts: 60a, 601, 81e. 62e, 62d. 
Cancellation: 70e, 70c, 71e, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Elf 11/15/65-Rec'd 8/12/66. 
6. SPOT ANNOUNCEMENTS 

Ix 50x 1000 200x 300x 5000 700x 
1 min 10.50 9.50 8.50 7.50 6.00 5.50 5.00 
20/30 sec 8.40 7.60 6.80 8.00 4.80 4.40 9.00 
10 sec. 5.25 4.75 4.25 3.75 3.00 2.75 2.50 

1000x 1500x 2000x 2500x 3000x 3500x 5000x 
1 min 4.50 3.75 3.50 3.25 3.00 2.75 2.50 
20/30 sec_ - 3.60 3.00 2.80 2.60 2.40 2.20 2.00 
10 sec 2.25 1.85 1.75 1.65 1.50 1.35 1.25 

7. PACKAGE PLANS 
WEEKLY VOLUME PACKAGES 

PER WK: I min 20/30 10 see 
10 ti 6.00 4.80 3.00 
20 U 5.75 4.60 2.85 
30 ti 5.50 4.40 2.75 
40 ti 5.25 4.20 2.80 

50 ti 5.00 4.00 2.50 
60 ti 4.75 3.80 2.35 
70 ti 4.50 3.60 2.25 
80 ti _. 4.25 3.40 2.10 
90 ti 4.00 3.20 2.00 
100 tl 3.75 3.00 1.85 

8. PROGRAM TIME RATES 
lx 520 104x 156e 2600 312x 365x 

1 hr 100 95 90 85 80 75 70 
1/2 hr 75 70 85 60 55 50 45 
1/4 hr..._ 50 45 40 35 30 25 20 
10 min 40 35 30 25 20 15 10 
5 min 25 70 15 12 10 9 8 

10. SPECIAL FEATURES 
PREMIUM SPOT RATES 

Within Newacope. extra 3 

Within Hourly News. Headlines. Weathervanes, 
extra _._......_._.._... 2 

News or Feature adjacency, extra 1 

Select Evening Exposure (8:00 pm -midnight), 
extra 2 

NORTH COUNTRY NEWS WITH JOHN NOYES 
Per wk: I min 30 sea 
5 ti. 55 40 
3 ti..._......_.._.._...........__......_.._.__._...-.._..__ 39 30 
1 t1 15 52 
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NEW JERSEY 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the! 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL .... 673,400 
METRO AREAS 

Atlantic City.... 36,800 
Jersey City .._. 53,600 
Newark 290,900 
New Brunswick - 

Perth Amboy 22,500 

Paterson -Clifton - 
Passaic 56,400 

Trenton 43,900 
Vineland- 

Millville- 
Bridgeton __ 15,600 

Total Metros 519,700 

November 1, 1968 Soot Rodio Stations 579 



NEW JERSEY 

Atlantic City -Atlantic 
Bayonne -Hudson 
Belleville -Essex 
Bergenfield -Bergen 
Bloomfield -Essex 
Bridgeton -Cumberland 
Camden -Camden 
Carteret -Middlesex 

CiTIES AND 

State, County, City, Metro Area Data 
COUNTIES - This list shows counties in which cities are located. Cities are first, 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

counties next. 
Clifton -Passaic 
Cranford Township -Union 
Dumont -Bergen 

Fair Lawn -Bergen 
Fort Lee -Bergen 
Garfield -Bergen 

Kearny -Hudson 
Linden -Union 
Lod i -Bergen 

Newark -Essex 
New Brunswick -Middlesex 
New Milford -Bergen 

Paterson -Passaic 
Pennsauken Township - 

Camden 

Rutherford -Bergen 
Sayreville -M iddlesex 
South Plainfield -Middlesex 

Vineland -Cumberland 
Wayne Township -Passaic 
Westfield -Union 

East Orange -Essex Hackensack -Bergen Long Branch -Monmouth North Bergen Township - Perth Amboy -Middlesex Summit -Union West New York -Hudson 
East Paterson -Bergen Hillside Township -Union Lyndhurst Township -Bergen Hudson Plainfield -Union Teaneck Township -Bergen West Orange -Essex 
Edison Township -Middlesex 
Elizabeth -Union 

Hoboken -Hudson 
Irvington -Essex 

Maplewood Township -Essex 
M i I Ivi Ile -Cumberland 

Nutley -Essex 
Orange -Essex 

Rahway -Union 
Ridgewood -Bergen 

Trenton -Mercer 
Union Township -Union 

Wi II i ngbora-Burlington 
Woodbridge Township - 

Englewood -Bergen Jersey City -Hudson Montclair -Essex Paramus -Bergen Roselle -Union Union City -Hudson Middlesex 
Morristown -Morris Passaic -Passaic 

Estimates for: 
STATE 
COCUNTY-Map Loe. 

Metropolitan Area 

Population Households 

(000) (000) ($000) 

Consumer Spendable Income -1967 
% Distribution of Familles 

Per 9000 5000 8000 10000 15000 
Household to to to to and 

(5) 4999 7999 9999 14999 over 

-Total Retail Sales -- 
Per 
sehold 

($000) 
Hou 

Retail Sales -1967 

Food Drug 
($000) ($000) 

By Selected Store Types 
General Home 
Mdse. Apparel Furn. 
($000) ($000) ($000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

Passen- Farm 
ger Pun. 
Cars lotion 

1/1/68 1/I/68 
(000) (000) 

Gross 
Farm 

Income 
1987 

($000) 

NEW JERSEY STATE 
TOTALS 7,053.0 2,112.55 22,081,441 10,453 13.2 23.7 19.1 21.6 18.6 10,951,861 5,184 2,738,712 312,715 1,486,532 732,901 605,395 1,933,024 707,163 2,841.85 55.5 291,271 

ATLANTIS D-10 
Atlantic City 
Atlantic City Metro 
Area 

BERGEN F-2 
Bergenfield 
Dumont. 
East Paterson Boro 
Englewood 
Fair Lawn 
Fort Lee 
Garfield.... 
Hackensack 
Lodi 
Lyndhurst Township 
New Milford 
Paramus 
Ridgewood 
Rutherford 
Teaneck Township 

180.8 60.28 462,601 
61.1 21.76 157,763 

180.8 
940.6 
33.7 
21.9 
21.9 
29.0 
42.7 
28.0 
31.1 
31.6 
28.4 
23.5 
27.2 
31.6 
31.0 
23.4 
48.4 

60.28 462,601 
280.40 3,657,537 

9.68 110,444 
6.19 77,296 
6.42 70,888 
9.00 157,236 

12.19 168,239 
9.94 112,483 

10.15 102,163 
10.38 139,854 
8.46 78,639 
7.07 83,285 
7.93 70,834 
7.78 89,912 
9.17 179,140 
7.63 103,907 

14.23 249,899 

7,674 20.6 22.8 18.8 16.8 11.0 349,683 
7,250 179,310 

7,674 20.6 22.8 18.8 16.8 11.0 349,683 
13,044 6.7 19.4 17.3 26.0 29.4 1,455,735 
11,410 56,575 
12,487 9,341 
11,042 20,656 
17,471 76,886 
13,801 39,111 
11,316 44,798 
10,065 47,334 
13,473 161,224 

493 
11,295 80 24,771 

8,932 19,984 
11,557 289,268 
19,535 82,342 
13,618 40,567 
17,561 54,021 

5,801 79,992 10,721 32,619 25,213 
8,240 28,223 6,312 24,338 20,264 

5,801 
5,192 
5,845 
1,509 
3,217 
8,543 
3,208 
4,507 
4,663 

15,532 
3,486 
3,504 
2,520 

37,181 
8,979 
5,317 
3,796 

79,992 
386,164 

16,924 
4,697 
6,702 

15,096 
11,134 
22,129 
12,670 
20,717 
17,908 

8,058 
13,620 
39,678 
13,818 
12,148 
22,989 

10,721 
39,922 

2,110 
202 

2,444 
1,724 
1,012 
1,209 
2,290 

389 
881 

1,261 
2,326 
3,499 

980 
2,306 

32,619 
225,514 

1,549 
158 

1,609 
1,512 

331 

52,926 
454 
582 
122 

161,064 
1,574 
1,873 
1,024 

25,213 
88,780 
3,682 

118 
2,526 
6,580 
1,380 
1,005 

176 
18,683 

447 
352 
54 

29,115 
8,567 
3,398 
1,162 

12,416 
6,995 

12,416 
74,622 

2,221 
145 
471 

3,729 
1,665 

934 
437 

7,425 
1,384 

858 
544 

21,399 
4,622 

923 
2,076 

42,166 19,891 
16,795 5,042 

42,166 
273,006 

18,348 
128 

1,735 
26,427 

3,392 
7,140 

16,406 
41,338 

1,551 
6,072 

685 
20,529 
38,786 
14,677 
1,478 

19,891 
104,132 

2,506 
1,645 
2,953 
7,791 
3,619 
7,124 
2,150 
5,350 
2,013 
2,418 
1,269 
7,879 
2,134 
3,763 
4,260 

77.76 2.0 18,503 

77.76 
403.72 .5 9,036 

BURLINGTON D -8t 302.8 75.20 602,335 8,010 
Willingboro= 34.5 8.65 40,188 4,646 

CAMDEN C-9 456.7 133.81 1,230,277 9,194 
Camden 116.0 35.15 293,426 8,348 
Pennsauken Township 42.4 12.17 107,321 8,818 

CAPE MAY D-11 56.3 18.64 139,163 7,466 
CUMBERLAND C-11 121.7 36.29 285,588 7,870 

Bridgeton 23.6 7.19 57,819 8,042 
Millville 20.0 6.38 60,383 9,464 
Vineland 49.4 14.42 98,465 6,828 
Vineland-Miliville- 
Bridgeton Metro 
Area 121.7 36.29 285,588 7,870 20.2 25.5 20.0 16.7 8.8 

22.8 34.1 18.3 11.5 5.5 314,149 
21,348 

15.2 26.7 20.0 20.7 13.0 742,310 
197,729 
113,448 

21.0 20.5 18.7 16.9 11.7 128,165 
20.2 25.5 20.0 16.7 8.8 195,113 

58,841 
35,934 

102,149 

4,178 
2,468 
5,547 
5,625 
9,322 
6,876 
5,376 
8,184 
5,632 
7,084 

79,230 
9,161 

167,015 
36,497 
16,715 
34,591 
48,568 
14,279 
10,595 
22,753 

7,700 
1,391 

19,643 
4,461 
3,217 
3,696 
4,546 
1,422 

731 
2,526 

38,496 
5,640 

146,866 
38,628 
13,710 
9,782 

23,810 
4,394 
1,494 

19,530 

12,343 
1,544 

39,025 
9,956 
3,033 
5,783 

11,660 
4,698 
1,947 
6,199 

13,374 
450 

39,202 
14,973 
10,090 
5,443 

10,769 
4,447 
2,126 
4,967 

195,113 5,376 48,568 4,546 23,810 11,660 10,769 

78,488 26,812 
1,344 

143,782 45,639 
46,917 9,828 
48,232 3,346 
19,738 8,772 
37,131 12,072 
11,544 3,456 
9,443 2,593 

17,091 4,765 

37,131 12,072 

77.48 4.9 25,763 

171.39 1.6 5,307 

25.83 .9 2,113 
54.00 4.2 34,366 

54.00 

ESSEX E -4t 
Belleville 
Bloomfield 
East Orange 
Irvington 
Maplewood Township 
Montclair 43.9 
Newark 409.8 
Newark Metro Area 1,901.6 
Nutley 31.8 
Orange 35.9 
West Oranje 49.0 

987.6 
37.8 
54.9 
78.7 
61.7 
23.4 

311.37 3,503,744 11,253 14.1 22.2 18.0 20.6 20.7 1,699,164 
11.41 121,621 10,659 49,579 
17.71 204,619 11,554 74,244 
28.06 327,351 11,666 130,155 
21.92 215,419 9,828 113,059 

7.20 134,953 18,743 38,636 
14.00 263,756 18,840 75,963 

130.39 1,137,836 8,726 833,215 
578.14 6,819,018 11,795 11.4 21.9 17.9 22.4 23.3 3,121,783 

9.57 116,336 12,1% 40,051 
11.90 127,556 10,719 58,324 
14.34 188,194 13,124 84,173 

5,457 
4,345 
4,192 
4,638 
5,158 
5,366 
5,426 
6,390 
5,400 
4,185 
4,901 
5,870 

384,818 
15,894 
20,298 
32,600 
26,230 
12,590 
19,711 

156,424 
738,013 

14,400 
20,729 
21,756 

51,773 
1,290 
3,221 
3,616 
3,694 
1,239 
2,092 

24,893 
92,887 

1,593 
2,467 
2,081 

279,061 
1,169 
2,883 

11,903 
4,629 

304 
8,282 

200,458 
428,103 

3,068 
3,055 

153,605 
1,489 
7,734 

11,589 
9,833 

727 
4,518 

83,955 
244,467 

1,370 
5,506 
5,072 

97,179 
1,889 
4,296 
8,544 
6,776 
1,135 
1,674 

54,781 
201,623 

1,921 
3,797 
1,763 

286,877 
17,118 
12,972 
30,153 
32,656 
12,061 
25,457 
96,862 

572,024 
4,883 
1,838 

90,075 
3,560 
7,483 
8,827 
6,436 
3,472 
3,834 

32,324 
187,378 

3,085 
4,907 
4,848 

411.20 1,687 

816.15 

GLOUCESTER B-9 
HUDSON F -4t 

Bayonne 
Hoboken 
Jersey City 
Jersey City Metro 
Area 
Kearny 
North Bergen 
Township 
Union City 
West New York 

HUNTERDON C-5 
MERCER D-6 

Trenton 
Trenton Metro Area 

160.5 
622.1 

75.0 
48.1 

266.2 

46.23 
204.53 

23.21 
15.58 
86.11 

409,867 
1,909,309 

222,588 
130,744 
816,963 

622.1 204.53 1,909,309 
36.6 11.52 130,453 

44.0 
50.7 
34.6 
62.8 

301.7 
110.5 
301.7 

15.23 
18.15 
12.42 
18.85 
88.12 
32.82 
88.12 

157,860 
158,078 
113,500 
164,743 
983,317 
389,765 
983,317 

8,866 14.3 24.3 20.9 22.3 13.9 180,366 
9,335 16.4 24.1 20.3 21.8 14.0 852,740 
9,590 102,824 
8,392 72,815 
9,487 338,885 

9,335 16.4 24.1 20.3 21.8 14.0 852,740 
11,324 64,828 

10,365 77,260 
8,710 113,616 
9,138 76,918 
8,740 19.3 25.2 20.8 17.3 11.6 94,153 

11,159 12.6 22.2 19.5 22.1 20.4 531,214 
11,876 235,341 
11,159 12.6 22.2 19.5 22.1 20.4 531,214 

3,901 
4,169 
4,430 
4,674 
3,935 

51,653 
250,178 

37,515 
30,424 

106,134 

5,242 
25,581 

3,578 
1,390 

12,665 

4,169 250,178 25,581 
5,627 14,916 2,105 

5,073 
6,260 
6,193 
4,995 
6,028 
7,171 
6,028 

16,318 
24,752 
19,864 
23,444 

111,626 
41,170 

111,626 

1,192 
2,832 
1,469 
2,005 

16,331 
5,752 

16,331 

8,392 
87,076 
3,935 
1,911 

13,828 

5,924 
85,275 

9,628 
6,339 

37,839 

87,076 85,275 
18,666 3,692 

19,803 
24,185 
3,734 
3,307 

79,848 
64,033 
79,848 

1,803 
8,430 

16,958 
5,800 

35,156 
24,502 
35,156 

8,457 
50,620 

6,497 
6,431 

21,037 

50,620 
454 

2,882 
6,928 
7,327 
4,661 

36,130 
18,940 
36,130 

38,689 
100,787 

10,036 
7,529 

27,487 

14,875 
50,363 

6,921 
2,106 

21,794 

100,787 50,363 
8,938 4,391 

11,602 
20,510 
13,572 
16,818 
91,161 
19,391 
91,161 

5,337 
4,042 
2,108 
8,016 

32,793 
10,824 
32,793 

220.05 

220.05 

58.42 5.0 25,259 
788 

29.35 5.4 21,763 
126.35 2.6 11,156 

126.35 

MIDDLESEX E-6 
Carteret 
Edison Township 
New Brunswick 
New Brunswick -Perth 
Amboy Metro Area _ 

Perth Amboy 
Sayreville 
South Plainfield 
Woodbridge Township 

MONMOUTH F -6t 
Long Branch 

551.3 154.35 1,446,599 9,372 11.6 28.4 22.3 22.4 12.7 748,100 
25.2 7.21 68,580 9,512 23,022 
54.6 14.80 154,052 10,409 82,002 
43.8 13.39 142,552 10,646 101,223 

551.3 154.35 1,446,599 9,372 11.6 28.4 22.3 22.4 12.7 748,100 
39.1 12.45 130,750 10,502 93,893 
30.4 7.81 68,506 8,772 22,607 
23.9 6.23 57,285 9,195 16,932 

107.1 28.37 258,185 9,101 87,156 
414.8 120.37 1,220,175 10,137 13.2 21.6 19.5 21.9 19.3 627,671 
30.6 9.64 92,190 9,563 43,934 

4,847 
3,193 
5,541 
7,560 

4,847 
7,542 
2,895 
2,718 
3,072 
5,215 
4,557 

187,881 
9,421 

13,435 
17,140 

187,881 
21,180 
5,219 
9,627 

27,160 
160,891 

7,030 

23,231 
1,619 
2,865 
3,293 

23,231 
2,214 

834 
910 

2,183 
17,695 
2,007 

131,854 
2,490 

44,479 
11,027 

131,854 
8,971 
1,378 

150 
21,593 
83,577 
2,568 

46,880 
729 

5,607 
13,905 

46,880 
10,319 
1,378 

2,234 
34,481 
2,051 

36,042 
615 

1,366 
8,307 

36,042 
7,118 

679 
502 

4,448 
29,648 
2,402 

126,961 51,613 
1,626 

4,025 4,583 
22,443 3,914 

126,961 
22,282 

4,448 
127 

9,554 
109,932 
13,473 

51,613 
3,658 
2,208 
1,010 
8,704 

39,086 
2,582 

199.87 2.5 15,506 

199.87 

172.83 7.2 30,296 

MORRIS E -3t 340.3 
Morristown 20.5 

OCEAN E -8t 145.0 
PASSAIC E-2 460.5 

Clifton 95.7 
Passaic 55.2 
Paterson 149.1 
Paterson - Cl ifton- 
Passaic Metro Area 1,401.1 
Wayne Township 45.5 

SALEM B-9 66.0 

94.48 
6.53 

44.90 
143.88 
29.95 
18.80 
48.29 

424.28 
12.33 
1936 

1,110,268 
87,972 

308,398 
1,417,725 

322,045 
195,071 
460,016 

5,075,262 
140,357 
174,447 

11,751 9.4 23.6 19.0 23.1 23.0 
13,472 
6,869 21.8 25.6 19.7 14.6 8.1 
9,854 13.8 22.9 20.9 22.4 16.7 

10,753 
10,376 
9,526 

11,962 9.0 20.7 18.4 24.8 25.2 
11,383 
9,011 14.5 23.6 20.8 20.8 13.7 

470,517 4,980 
93,108 14,258 

264,428 5,889 
806,237 5,604 
130,621 4,361 
178,924 9,517 
257,543 5,333 

2,261,972 5,331 
49,278 3,997 
89,510 4,623 

133,689 
15,449 
77,150 

188,716 
33,982 
40,594 
55,365 

574,880 
11,995 
23,255 

13,279 
1,985 
7,762 

20,805 
4,678 
2,618 
8,056 

60,727 
1,508 
1,959 

55,580 
27,336 
20,301 

115,147 
5,528 

13,378 
33,928 

340,661 
2,082 
2,437 

21,476 
6,457 

10,689 
60,330 
3,975 

23,157 
26,953 

149,110 
2,675 
3,242 

24,509 
4,154 
9,711 

48,086 
2,994 

12,362 
22,903 

122,708 
3,674 
5,106 

87,219 
22,692 
42,452 

138,878 
36,188 
15,229 
51,134 

411,884 
9,528 

21,902 

35,096 
3,890 

20,047 
43,501 
11,011 
3,738 

12,236 

147,633 
4,873 
7,361 

137.90 2.2 7,662 

58.54 2.6 15,183 
195.95 .3 2,428 

599.67 

29.97 3.8 20,244 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
z Formerly Levittown. 
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NEW JERSEY 

State, County, City, Metro Area Data 

Estimates for: 
STATE 
COUNTY -Map Loe. Population 

Metropolitan Area (000) 

Households 
I/1/68 
(000) 

Consumer Spendable Income -1967 
Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

($000) (5) 4999 7999 9999 14999 over 

-Total Retail Sales - 
Per 

hold 
(5000) 

Hou S) Food Drug 
(5000) (5000) 

Retail Sales -1967 
By Selected Store Typas 

GMdse l Apparel FHurn 
(5000) (5000) (3000) 

Auto- 
motive 
($000) 

Service 
Station 
(5000) 

Passen- Farm Gross 
ger Popu Farm 

Cars lotion Income 
1/1/68 I/I/68 1967 
(000) (000) (3000) 

SOMERSET D-6 176.8 49.69 532,782 
SUSSEX D-2 60.4 17.84 149,793 
UNION E-4 573.7 172.29 2,205,006 

Cranford Township 29.4 8.33 125,378 
Elizabeth 114.1 36.37 401,828 
Hillside Township 23.4 7.12 96,773 
Linden 47.0 13.92 144,648 
Plainfield 49.0 15.29 199,965 
Rahway 32.5 9.78 99,658 
Roselle 24.1 7.26 80,105 
Summit 26.6 8.09 171,313 
Union Township 63.4 19.45 214,937 
Westfield 35.2 9.99 189,077 

WARREN C-3 70.6 21.67 167,767 

10,722 10.7 25.4 20.1 22.9 18.3 256,429 
8,396 19.2 23.5 20.4 17.9 13.3 90,572 

12,798 8.0 20.0 17.1 25.1 28.0 952,102 
15,051 22,904 
11,048 220,984 
13,592 29,252 
10,391 85,337 
13,078 150,410 
10,190 74,916 
11,034 26,600 
21,176 54,680 
11,051 131,940 
18,927 71,909 

7,742 22.4 25.3 2L3 16.5 8.5 103,503 

5,161 
5,077 
5,526 
2,750 
6,076 
4,108 
6,131 
9,837 
7,660 
3,664 
6,759 
6,784 
7,198 
4,776 

75,582 
24,958 

219,506 
7,348 

51,530 
4,777 

20,828 
18,605 
17,167 
12,005 
12,566 
35,571 
14,914 
29,805 

8,466 
2,126 

27,835 
1,226 
6,553 

920 
1,970 
4,043 
1,531 
1,019 
1,805 
3,220 
2,198 
2,397 

36,903 12,541 
8,184 2,542 

93,462 69,386 
331 1,558 

24,363 18,701 
1,981 541 
1,067 4,874 

44,647 11,007 
2,133 2,791 
1,646 1,034 
5,557 3,956 
8,926 8,127 

8,563 
4,316 2,770 

11,465 
3,128 

79,935 
1,068 

15,279 
971 

11,533 
10,788 
15,058 

1,066 
2,921 

11,479 
3,609 
4,892 

43,240 
16,610 

197,929 

47,617 
10,940 
19,943 
38,749 
21,474 

782 
16,686 
21,602 
20,075 
19,259 

16,267 64.23 3.4 9,458 
6,968 27.24 3.4 15,730 

62,207 267.05 .1 3,209 
2,738 

10,004 
4,806 
5,097 
5,209 
3,217 
2,631 
3,170 
9,405 
2,822 

11,577 32.72 2.9 15,814 

NEW JERSEY 
öee BRIM consumer market map and data at begin - 

ling of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

ASBURY PARK (1 AM; 1 FM) 
Monmouth County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJLK WJLK-FM 
1926 1947 

R A 

Media Code 4 231 0490 0.00 
Press Broadcasting Co., a subsidiary of Asbury Park 

Press, Inc., Press Plaza. Asbury Park, N. J. 
07712. Phone 201-774-7000. 

I. PERSONNEL 
Ntat loe Manager -Everett Rudloff. 
Operations Manager -Richard E. Lewis 
Commercial Manager --Margaret S. Curtis. 

3. FACILITIES 
1,000 w. days. directional; 250 w. nights, non - 

directional. 1310 kc. 
Operating schedule: 6 am -midnight. EST. 
FM -ERP 3,000 w.: 94.3 mc. 
Antenna ht.: 250 ft above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 30, 40. 5, 8a, 7b, 8. 
Rate Protection: 10a. ils, 12a, 13e. 14a. 15b. 
Basic Rates: 20b, 21a, 21b, 21c, 21d, 22a, 23a, 24b, 

25a, 28a. 29a, 30. 31. 32b. 
Contracts: 400. 41, 42a, 440. 45. 48. 49. 50. 51a. 51c. 
Comb.: Cont. Discounts: 60a. 60f. 601, 61c, 62d. 
Cancellation: 70a, 70c, 710, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 20 Eft 12/1/68-Rec'd 10/3/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: Ix 104x 365x 500x 1000+ 
1 min 13.55 11.10 9.50 7.80 6.80 
30 sec 11.10 8.60 6.80 5.75 5.15 
15 sec 7.15 5.10 4.45 4.00 3.40 
May be combined for rate frequency purposes. 

7. PACKAGE PLANS 
WEEKLY PACKAGES -ROS 

(7 consecutive days) 
DAILY: I min 30 see 1 min 30 see 
10 ti 624 350 5 ti 432 234 

SUNDAY PROMOTION -ROS 
6 1 -min spots _ 36 

8. PROGRAM TIME RATES 
1/2 hr 25 min 20 min 1/4 hr 10 min S min 2 min 

1 x.... 82.40 74.15 66.00 45.30 37.10 22.25 18.95 
52 x.. 66.00 59.30 52.75 38.25 29.65 17.80 15.20 
104 x 57.60 51.85 46.10 31.70 25.90 15.85 13.25 
365 x 49.50 44.50 39.55 27.20 22.25 13.40 11.35 
May be combined for rate frequency purposes. 
Each of 2 sponsors sharing a program -60% of ap- 
plicable rate. 
Each of 3 sponsors sharing a program -40% of appli- 
cable rate. 
Spots and programs cannot be combined for discount 
Purposes. 

ATLANTIC CITY (4 AM;3 FM) 
(including Pleasantville) 
Atlantic County -Map Location D-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This Is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage. audience delivered, etc. with- 
in the area. 

WFPG 
1940 

ATLANTIC CITY 

CBS Radio Network 

time sales inc. 
Media Code 4 231 0735 8.00 
Eastern Broadcasting Co., Steel Pier. Atlantic City. 

N. J. 08401. Phone 609-348-9646. 

STATION'S PROGRAMMING DESCRIPTION 
WFPG: Programmed for adults. 
NEWS: on hour followed by local news provided by 3 
local newsmen from 2 equipped mobile units. 1 

mobile unit has studio facilities for store openings. 
News periods followed by personalities playing stand- 
ards and middle-of-the-road music. Station partici- 
pates in community fund raising activities with heavy 
emphasis on community involvement. Programs include 
daily report by executive director of chamber of com- 
merce, feature race, 3 direct broadcasts from weather 
bureau, 4 hours of music nightly, when not in base- 
ball. Contact Representative for further details. Rec'd 
8/21/67. 

I. PERSONNEL 
President -Daniel Diener. 
Vice-Pres. & Gen'] Mgr. -John Struckell. 
Commercial Manager -Bill Rosenfelt. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Philadelphia -Robert S. Dome Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1,450 kn. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on station time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a. 4a, 5, 6a, 8. 
Basic Rates: 22a, 23a, 29b, 26. 28a, 29a. 
Contracts: 45, 16. 
Comb.; Cont. Discounts: 61a, 61b, 82b, 62e. 
Cancellation: 71a. 
Affiliated with CBS Radio Network. 

TIME RATES 
Eft - - Recd 12/8/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

CONS WK: I ti 5 ti 10 ti 15 ti 20 ti 25 ti 30+ 
1 wit 14.00 13.50 13.00 12.00 11.00 10.00 8.50 
4 wk 13.00 11.00 10.50 10.00 9.50 9.00 7.50 
13 wk. 12.00 10.00 9.00 8.50 8.00 7.50 6.50 
26 wk. 11.00 9.50 8.50 3.00 7.00 6.50 5.50 
39 wk. 10.00 8.00 7.00 6.50 6.00 5.50 _.... 
52 wk. 9.00 7.50 6.50 6.00 5.50 

30 SECOND 
1 wk. 11.20 10.80 10.40 9.60 8.80 8.00 6-80 
4 wk. . 10.90 8.80 8.40 8.00 7-60 7.20 6.00 
13 wk....._ 9.60 8.00 7.20 6.80 6.90 6.00 5.20 
26 wk. 8.80 7.80 8.80 6.40 5.60 5.20 4.40 
39 wk. 8.00 6.40 5.60 5.20 4 SO 4.40 ___ 
52 wk. 7.20 6.00 5.20 9.80 4.40 _.._ 
10 sec: 50% of applicable 1 -min. 
WFPG-FM may be combined for frequency discounts 
on WFPG. 

W F P G -FM 
1962 

ATLANTIC CITY 

R AIB 
Media Code 4 231 0736 6.00 

Eastern Broadcasting Co., Steel Pier. Atlantic City. 
N. J. 08401. Phone 609-348-4648. 

I. PERSONNEL 
President -Daniel Diener. 
Vice-Pres. & Gent Mgr. -John Struckell. 
Commercial Manager -Cole Leaming. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES 
EILI' 20,000 w.; 96.9 mc. Non -directional. Stereo. 
Operating schedule: 24 hours daily. 
Antenna ht.: 360 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See WFPG listing for coded regulations. 
Affiliated with CBS Radio Network. 

TIME RATES 
EST Rec'd 12/6/67. 

6. SPOT ANNOUNCEMENTS 
CONS WK: I ti 12 ti 24 ti 
1 wit 16 15 14 
7-13 wk 15 14 13 

8. PROGRAM TIME RATES 12 ti 24 ti 
1/4 hr only, ea 18 16 
Includes 10 -second opening, 1 -minute spot, 10 -second 
closing. 

WLDB 
1955 

ATLANTIC CITY 

NBC Radio Network 
Media Code 4 231 0980 0.00 

Atlantic City Broadcasting Co., Box 898, Penn - 
Atlantic Hotel, Atlantic City, N. J. 08904. Phone 
609-344-8573. 
STATION'S PROGRAMMING DESCRIPTION 

WLDB: Programmed for adults and general interest. 
NEWS: network news on hour, followed by live loca 
weather bureau forecasts. Local news 9:35 am, 10:35 
am & 2:35 pm. Local beeper reports and tape 
pickups as they occur. Live voice reports direct 
from New York Stock Exchange, market prices 12:05 
pin, 1:05 pm & 6:05 pm. Local Ore alarm reports. 
Network sports, features and events. Daily remote 
broadcasts. MUSIC: 60% standards and middle-of- 
the-road, 30% country and western, 10% showtunes 
and classical music throughout day and evening hours. 
SPORTS: daily live voice race results direct from 5 

different tracks at 6:30 pm, Contact Representative 
for further details. Recd 1/29/68. 

I. PERSONNEL 
Pres. & Geel Mgr. -Leroy Bremmer. 
Bue. & Com'1 Mgr. -Dorothy Bremmer. 

2. REPRESENTATIVES 
Charles Bernard Co.. Inc. 
Philadelphia -Call station collect. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1490 kc. 

Non- d l real one I. 
Operating schedule: 6:00 am -midnight. EDT. 

4. AGENCY COMMISSION 
15%: 2% cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 26. 

28b, 29a. 
Contracts: 90a, 42b, 45, 46, 48. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 71b. 
Affiliated with NBC Radio Network. 
Member: Country Music Network. 

TIME RATES 
Rates effective June 1, 1964. (Card No. 6.) 

Card received June 9. 1964. 

6. SPOT ANNOUNCEMENTS 1 min 30 ses 10 seo 
1 ti 12.00 9.00 6.00 
13 ti 11.50 8.50 5.75 
52 tl ._..._ 11.00 8.00 5.50 
104 ti 10.50 7.50 5.25 
156 ti 10.00 7.00 5.00 
260 ti 9.50 6.50 4.75 
312 ti 9.00 6.00 4.50 

7. PACKAGE PLANS 
1 MIN: 1 wit 6 wk 13 wk 26 wk 52 wk 
5 ti 55.00 50.00 47.50 45.00 43.00 
10 ti 105.00 90.00 85.00 80.00 75.00 
15 ti 142.50 120.00 112.50 105.00 97.50 
20 ti 170.00 140.00 130.00 120.00 110.00 
30 seconds -80% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 x. _ 100 60 40 30 20 
DISCOUNTS 

13x-2-1/2% 52x- 7-1/2% 156x-12-1/2% 
26x-5% 104x-10% 200x-15% 

9. PARTICIPATING PROGRAMS 
NBC Monitor -Sat -Sun flat, 1x rate. 
Wall Street & Market Reports -Mon thru Fri. 1:10- 
1:15 pm & 5:45-5:50 pm. flat 15.00. 
Grand Ole Opry-Mon thru Fri 6:05-7:25 am, 12:10- 
12:30 pm & 5:05-6 pm; Sat 8:05-7:30 am, 2:05-S pm 
and 6:35-7 pm, flat lx rate. 
Hillbilly Jamboree Mon thru Fri 1:35-2 pm & 4:05- 
5 pm: Sat 1:35-2 pm, flat lx rate. 
Echoe's of Italy -Sun 1:05-1:30 pm, flat ix rate. 

10. SPECIAL FEATURES 
Direct Weather Bureau forecasts at :05. Oat 15.00. 
NBC World News Roundup announcements -Mon thru 
Sat 8:05-8:15 am. flat 15.00. 
Daily race results from Pimlico, Bowie, Laurel, 
Garden State Park and Atlantic City Race Courses - 
Mon thru Sat 6:30 pm, Oat 15.00. 

WMGM (FM) 
1961 

ATLANTIC CITY 

A Green Group Station 
Media Code 4 231 1225 9.00 
South Jersey Radio. Inc.. Box 352, Old Turnpike. 

Pleasantville, N. J. 08232. Phone 609-641-1400. 
Atlantic City phone 609-822-4171. 

I. PERSONNEL President -Harlan G. Murrelle. 
Exec. Vice-Pree. & Gen'l Mgr. -Howard L. Green. 
Station Manager -Mike Elliot. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
ERP 2.950 w.; 103.7 mc. 
Operating schedule: 9:00 am -midnight EST. 
Antenna ht. -200 feet above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash diacounL 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 9a. 4d, 5, 6a, 7a, 8. 
Rate Protection: lob, 11h, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 29b, 25a, 26, 28a, 29a. 
Contracts: 40a, 45, 96, 47a, 98. 
Comb.; Cont. Discounts: 60a, Ola, gib, 61c, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Rates effective 

Card received November 9, 1961. 
6. SPOT ANNOUNCEMENTS 

Participating announcement, flat, 3.45. 
8. PROGRAM TIME RATES 

1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 
1 time.... 50.00 36.00 22.00 18.00 12.00 

13 times.. 97.50 34.00 21.00 17.00 11.00 
28 times.. 45.00 32.50 19.00 15.50 9.75 
39 times.. 42.50 30.00 17.50 14.00 8.75 
52 times.. 40.00 27.50 16.00 12.50 7.50 
78 times.. 35.00 25.00 14.00 11.00 6.00 

156 times.. 30.00 22.50 12.00 9.50 5.25 
260 times.. 27.50 20.00 10.00 8.00 5.00 
Newscasts. minimum 13 weeks. 5 for 36.00. 

WMID 
1947 

ATLANTIC CITY 

A Merv Griffin Station 

Media Code 4 231 1470 1.00 
WMID, Inc., Ohio & Murray Aves., Atlantic City, 

N. J. 08909. Phone 609-344-5113. 
STATION'S PROGRAMMING DESCRIPTION 

WMID: Programmed for housewives and commuters. 
Current hits featured 24 hours a day. Some middle- 
of-the-road during mid -day and rhythm and blues 
in night hours. 3 man local news department inte- 
grated with network news at 30 min past each hour. 
Headlines and/or local news on hour. Remotes broad- 
cast from shopping centers, civic affairs. etc. 2 mo- 
bile news units. Station programs gospel and spirit- 
ual 6-9 am Sun morning. Woman programa featured 
in 30 second capsule form during mid -day. Contact 
Representative for further details. Reed 8/7/67. 

I. PERSONNEL 
President-Mery Griffin. 
Vice -President -Herbert Bloomberg. 
Station Manager -Robert H. Badger. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3b, 90. 5, 6a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a. 22h, 23a, 24b. 25a, 26, 28a, 29a. 
Contracts: 90a. 96, 97a. 
Comb.; Cont. Discounts: 60k, 61a, 61b, 62e. 
Cancellation: 70a. 70c, 71e, 73a. 
Affiliated with MBS Radio Network. 
Member: Philadelphia Suburban Group. 

(This listing continued on next nape) 
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NEW JERSEY 

Atlantic City -W M I D -Continued 
TIME RATES 

Eff 6/1/68 -Reed 4/22/68. 
AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: 6t1 12tí 18tí 24 ti30tl 

AA 15 14 13 12 11 
A 13 12 11 10 9 

20/30 sec: 80% of 1 -min. ID's: 50% of 1 -min. 
7. PACKAGE PLANS 

IMPACT PLAN 

1 MIN: 
(1/2 AA. 

12í t1 18 ti 24tí 30tí 
Per wk......._......_.._.._.._ 12 11 10 9 8 
20/30 sec: 80% of 1 -min. ID's: 50% of 1 -min. 

CONSECUTIVE WEEKS DISCOUNT 
13 wk -5% 26 wk -10% 52 wk -15% 

10. SPECIAL FEATURES 
News Broadcasts: Add 10% to rate. 

WOND 
1950 

PLEASANTVILLE 

Nnn 

A Green Group Station 
Media Code 4 231 1715 9.00 
South Jersey Radio, Inc., Old Turnpike, Pleasant- 

ville, N. J. 08232 Phone 609-641-1400. 
STATION'S PROGRAMMING DESCRIPTION 

WOND: Programmed for young adulta. 
AIR PERSONALITIES featured all day. NEWS: 5 
min every hour at :55. 6-9 am middle-of-the-road 
music with appeal to commuters, weather information, 
quips, sports. 9 am -noon programmed for housewives, 
current hits with adult appeal, housewife hints, and 
quizzes. Noon -3 pm current hits with adult appeal 
mixed with standards. 3-6 pm programmed for com- 
muters, featuring stock market news, sports, weather, 
and traffic reports. 6-9 pm current hits programmed 
for young adults. 9 put -12M telephone call -in show. 
12M-6 am current hits with adult appeal and 
standards. Contact Representative for further details. 
Itec'd 2/21/68. 

I. PERSONNEL 
Executive Vice -President -Howard L. Green. 
Station Manager -Mike Elliot. 
Program Director -Tom Lamaine. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 9d, 5, 6a. 
Rate Protection: 10b, 11b. 
Basic Rates: 20a, 22a. 23a, 24a, 24b, 25a, 26, 

28h, 29a. 
Contracts: 40a, 45, 46, 47e, 48. 
Comb.; Cont. Discounts: 60b, 61a, 61á, 61c, 62b. 62e. 
Cancellation: 70a, 70e, 710, 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 8 Eff 2/1/67 -Reed 1/9/67. 

AA -Mon thru Fri 6:30-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WK: I ti 6ti 12tí 18 ti 24t1 
1 wk. ...... _ ...... _...._ 15.00 13.00 12.50 12.00 11.50 
13 wk- 14.00 12.00 11.50 11.00 10.50 
26 wk. 13.00 11.00 10.50 10.00 9.50 
52 wk ..... 12.00 10.00 9.50 9.00 8.50 

CLASS A 
1 wk....__ _..._._ 14.00 12.00 11.50 11.00 10.50 
13 wk...._..._...._ 13.00 11.00 10.50 10.00 9.50 
26 wk...___.____ 12.00 10.00 9.50 8.00 8.50 
52 wk..... ...... 11.00 9.00 8.50 8.00 7.60 
20/30 sec: 80% of 1 -min. 8/10 sec: 50% of 1 -min. 
All lengths of spots combine to earn frequency. 
Weeks need not be consecutive to earn cumulative 
weeka frequency. 

WRNJ (FM) 
1926 

ATLANTIC CITY 
Media Code 4 231 1960 1.00 
WRNJ Associates, Inc., Ritz Carlton Hotel, Atlantic 

City, N. J. Phone 345-3211. 
I. PERSONNEL 

Pres. & Gen'i Mgr. -Edward R. Newman. 
Program Director -Gary D. Crease. 

3. FACILITIES 
ERP 3.300 w.; 95.1 me. 
Operating schedule: 7:00-1:00 em daily. EST. 
Antenna ht. -323 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
Contracts: 40a. 
Affiliated with American FM Network. 

TIME RATES 
Rates effective 

Rates received October 29. 1962. 

6. SPOT ANNOUNCEMENTS 
1 minute ..__ 8.00 10 eecoode_. 2.50 

30 seconde 4.25 

10. SPECIAL FEATURES 
5 -minute news. extra 9.00. 

BRIDGETON (1 AM; 1 FM) 
Cumberland County -Map Location C-11 

See MUDS consumer market map and data at begin- 
ning of the State. 

WSNJ 
1937 

Subscriber to the NAB Radio Code 
Media Code 4 231 2205 0.00 

Eastern Stetes Broadcasting Corp., Bridgeton, N. J. 
08302. Phone 609-451-2930. 
STATION'S PROGRAMMING DESCRIPTION 

WSNJ: Adult general interest programming. Network 
news on hour and half hour. Local news 4 times 
daily. 6:05-8 am farm related programming, commu- 
nity calendar, lost and found, public service announce- 
ments. 8:05-9 am news high school and local, de- 
votions. 9:05-10 am telephone interviews - topical 
subjects. 10:05-10:45 am swap shop. 10:45-11 am 
women's news. 11:05-11:30 am devotional; 11:35 - 
noon country and western. Noon -1 pm stock market 
report, farm and weather reports, country and western 
music, 1-5:45 pm telephone talk, studio interviewa 
and general pop. 5:45-6 pm local sports. 6:05- 
8:30 pm weather forecasts, bureau of standard/ time 
signal, local interviews, network commentaries. 8:35 
pm -M show tunes and standards. Contact Representa- 
tive for further details. Reed 7/13/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Paul Alger . 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 6:00 am -midnight. EST. 

4. AGENCY COMMISSION 
15% on net time charges only; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 5, 6a. 
Rate Protection: 11b, 12b, 13h, 15h. 
Basic Rates: 20h, 21b, 22e, 23a, 24b, 25e, 29a. 
Contracts: 40a. 45, 46, 47e. 48. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 71a. 72. 
Prod. Services: 80. 
Affiliated with MRS Radio Network. 
Member: National Agltadio Groups, Inc. 

TIME RATES 
Ratea effective March I, 1964. (Card No. 13.) 

Card received December 30, 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 
1 ti _..... 10.00 
13 ti _........... 9.50 
26 ti ....._._._..._.__. 9.00 
52 ti......_...._.___._ _.......__...__.__ 8.50 
104 ti 8.00 
156 ti __..__ 7.50 
260 ti 7.25 
312 ti.._ _._ 7.00 

8. PROGRAM TIME RATES 

SO see 10 sec 
8.00 7.00 
7.50 6.50 
7.00 
6.50 
6.00 
5.50 
5.25 
5.00 

6.00 
5.50 
5.00 
4.50 
3.75 
3.50 

70. 
1/2 hr: 50% of hour. 10 min: 35% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

WS NJ -FM 
1946 

N,1 It 

Subscriber to the NAB Radio Code 
Media Cede 4 231 2206 8.00 
Eastern States Broadcasting Corp., Bridgeton, N. J. 

08302. Phone 809-451-2930. 
STATION'S PROGRAMMING DESCRIPTION 

WSNJ-FM: See WSNJ for programming description. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Paul Alger. 
2. REPRESENTATIVES 

Harry J. Cannon Associates. 
3. FACILITIES 

ERP 15,200 w.: 107.7 mc. 
Operating schedule: Simulcast with AM 6:00 am - 
noon; separately from noon -midnight. 
Antenna ht.: 484 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time charges only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d. 5. 6a. 
Rate Protection: llb. 12h, 13h, 15h. 
Basin Rates: 20b, 21h. 22a, 23e. 24h. 25a, 29a. 
Contracts: 40a, 45, 96, 47e, 48. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 71a, 72. 
Prod. Services: 80. 
Affiliated with MRS Radio Network. 

TIME RATES 
Rates effective March 1. 1964. (Card No. 13.) 

Rates received February 28, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti_._-___ 5.10 3.00 250 ti _.. 4.35 2.55 
50 ti 4.80 2.85 500 ti. 4.05 2.90 
100 ti 4.65 2.70 1000 or more 3.75 2.25 

8. PROGRAM TIME RATES 
1 hr/ 1/2 hr 1/4 hr/ 

55 min 25 min 10 min 5 min 
1 ti.__.__ 30.00 18.00 12.00 9.00 
2 U. _______ 27.00 16.20 10.80 8.10 
3 or 4 25.50 15.30 10.20 7.65 
5 or more. _..__.._ 24.00 14.40 9.80 7.20 

CAMDEN (2 AM; 1 FM) 
Camden County -Map Location C-9 

Bee S1IUS consumer market map and data at begin- 
ning of the State. 

WCAM 
1926 

R A B 

Media Code 4 231 2450 2.00 
City of Camden. N. J., 6th and Market Sta., Cam- 

den. N. J. 08101. Emerson 3-5800. 
I. PERSONNEL 

General Manager -Joseph A. Scardilli. 
Program Director -Dave Neal. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
5,000 w. days, 250 w. nights; 1310 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. lb, 2a, 3a, 3b, 4e, 5, 6a. 7a, 8. 
Rate Protection: 10b, llb, 12b, 13h, 14b, 15h. 
Basic Rates: 20h, 22h, 23e, 25a. 28a, 28e, 29a. 
Contracts: 40a. 44a, 44b, 45, 46. 
Comb.; Cont. Discounts: 60b, 60g, 601. 61a, 61b. 
Cancellation: 70a. 71a, 73a, 13h. 

TIME RATES 
Rates effective October 1, 1985. 
Rates received October 4, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 

1 tL _...._...._.._.._......__......_. 18.00 
24 ti .............. .._..... _.._.._...... _. .... _.... 15.00 
48 tL _.._._ _......_... 13.00 
85 ti 12.00 
130 ti 11.00 
260 ti _..._.._.._.._. 10.00 
500 ti ..................._.._..__...._.._.._.._. 9.00 
1000 tl 8.00 
1500 ti 7.00 

8. PROGRAM TIME RATES 

30 sec 10 sec 
12.50 7.00 
12.00 6.50 
10.25 6.00 
9.50 5.50 
8.50 5.00 
8.00 4.50 
7.00 4.00 
6.50 3.75 
5.50 3.50 

1 hr 1/2 hr 1/4 hr 
1 LI 100.00 70.00 50.00 
28 ti 95.00 66.50 47.50 
52 ti _ ........ _._.. .... _.._.._... 90.00 63.00 45.00 
104 tl ....... _.._.._. ......... _. ......... ___ 85.00 60.00 42.00 
156 ti 80.00 56.00 40.00 
312 ti 70.00 49.00 35.00 
824 ti 65.00 45.00 32.00 

(CR) 

WTMR 
(formerly 

9W 
K D N) 

R A B 
Media Code 4 239 5862 8.00 
Roberta Broadcasting Co., 2775 Mt. Ephriam Ave., 

Camden, N. J. 08104. Phone 609-962-8000. Phila- 
delphia plume 215-923-4190. 

I. PERSONNEL 
President -Tommy Roberts. 
General Manager -Joseph F. Frazer. 
Station Manager -Den Harley. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

S. FACILITIES 
5.000 w. days: 800 kc. Directional. 
Operating schedule: 6:30 em -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 4a, 5, 6e, 8. 
Rate Protection: 10g, 11h, 13g, 14g. 
Basic Rates: 20a, 21d, 22b, 23a, 25a. 
Contracts: 40e, 41, 42a, 46. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 601, 61a, 

62b, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73e. 

TIME RATES 
No. 1 Eff 8/1/68 -Reed 8/9/68. 

AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Fri 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

Per week 
PER YR: I ti 6 ti 12 ti 18 ti 24 tI 
1 x 45.00 40.00 36.00 32.00 29.00 
100 a 43.00 38.00 34.00 30.00 27.00 
300 a 40.00 36.00 32.00 28.00 25.00 
500 x 38.00 34.00 30.00 26.00 24.00 

CLASS AA 
1 a 35.00 32.00 29.00 26.00 24.00 
100 a 33.00 30.00 27.00 24.00 22.00 
300 z 31.00 28.00 25.00 22.00 20.00 
500 x 29.00 26.00 23.00 20.00 18.00 
Equal distribution in AAA end AA takes AA rate. 

CLASS A 
1 x 18.00 16.00 14.00 12.50 11.00 
100 a 17.00 15.00 13.00 11.50 10.00 
300 a 16.00 14.00 12.50 11.00 9.50 
500 x 15.00 13.50 12.00 10.50 9.00 
30/20 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 
All spots combinable for weekly frequency and annual 
volume discounts. Annual discounts do not require 
consecutive weekly advertising. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK. I MIN: ilAO tI 3A)15 
t1 2001 25t1 

Ea 21.00 19.00 17.00 15.50 14.00 
30/20 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 
Scheduled units of 5 per week. 
Soots preemptible. Higher class spots may be re- 
scheduled into A time and/or make -goods given to 
comparable time periods at station's discretion. No 
further discounts. Not combinable with other spots. 
Rate protection 30 days. 

10. SPECIAL FEATURES 
5 -minute Newscasts -Applicable 1 ti wkly rate, plue 
5.00 ea. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 wk -10% 39 wk -15% 52 wk -20% 
Newscasts combine for weekly frequency and are com- 
binable to determine frequency discounts for spots. 
but spots do not apply to Newscasts discounts. 

(D) 

CAPE MAY 
Cape May County -Map Location D-11 

See 5111)5 consumer market map and data at beginning 
of the State. 

WRIO(FM) 
1967 

Media Code 4 231 2800 8.00 
WRIO Broadcasters, Inc., Box 408, Rio Grande. 

N. J. 08242. Phone 609-572.0567. 
I. PERSONNEL 

General Manager -Owen Hand. 
Station Manager -Sam Huston 
Program Director -Ted Nicolas. 

3. FACILITIES 
EItP 3,700 w. (horiz. & vert.): 101.7 me. 
Operating schedule: 6:30 am -midnight. EST. 
Antenna ht.: 145 ft. above average terrain. 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3e, 4a, 4d, 5, 6a, 7e, 8. 
Rate Protection: 11c, 12c, 13e, 14e, 15a. 15b, 16. 
Basic Rates: 20h, 21a, 21b, 21e, 22a, 22b, 23b, 24a, 

24h, 24c, 25a, 26, 27, 28b. 28c. 29a, 29h, 30, 
31, 33a. 

Contracts: 90b, 41, 42b, 42d, 44a, 44b, 45, 46, 48, 
49, 51a, 51b, 51e. 

Comb.: Cont. Discounts: 60a. 601, 61á, 61e, 62b, 62d. 
Cancellation: 70a, 70c, 71a, 73e. 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Elf Recd 9/3/68. 

6. SPOT ANNOUNCEMENTS 
Ix 25x 1001 365x 500+ 

1 min. 4.50 3.00 2.25 2.00 1.75 
30 sec 3.75 2.50 1.75 1.50 1.25 
10 sec 1.75 1.50 1.25 1.00 .75 

10. SPECIAL FEATURES 
NEWSCASTS 

PER WK, EA: Iwk 5tek 14 alt 27-52 
1-1/2 min, per day 6.50 6.00 5.50 4.75 

WEATHER SCOPE 
1-1/2 min, per day..._......_. 4.00 3.75 3.50 3.00 

DOVER (1 AM; 1 FM) 
Morrie County -Map Location D -S 

See SRDS consumer market map and data at beginning 
of the State. 

W D H A -FM 
1961 

©OFMQ 
Media Code 4 231 2940 2.00 
Drexel Bill Associates, Ltd., State Hwy. 10, Dover, 

N. J. 07801. Phone 201-366-3424. 
I. PERSONNEL 

President -Peter L. Arnow. 
Commercial Manager -Joseph Sherry. 

2. REPRESENTATIVES 
Herbert E. Oroakin & Co. 

3. FACILITIES 
ERP 6,000 w. (horiz. & vert.) ; 105.5 mc. 
Operating schedule: 18 hours daily. 
Antenna ht.: 1,200 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, 3a, 5, 8. 
Rate Protection: l0d, 19d, 15b. 
Basic Rates: 21a, 23e, 29b, 28a, 28c, 29a. 
Contracts: 40a, 42b, 45, 48, 50. 
Comb.; Cont. Discounts: 60a, 601, 81á, 82d. 
Cancellation: 70a, 70e, 7Ia, 72, 73a. 
Prod. Services: 80, 81. 82. 
Member: The Groskin Group. 

TIME RATES 
No. 4 Eff 11/1/67-Rec'd 10/5/67. 

6. SPOT ANNOUNCEMENTS 
lx 15x 30x 60x 125x 250x 500x 

1 min 20 19 18 17 16 15 14 
8. PROGRAM TIME RATES 

Ix 15x 30x 600 125x 250x 500x 
1 hr 140 133 126 120 114 108 103 
1/2 hr 105 100 95 90 86 82 78 
5 min 60 57 54 51 48 46 44 

(CR) 
WRAN 

1964 
Media Code 4 231 3185 3.00 
The Lion Broadcasting Co., Inc., Rt. 10 et Millbrook 

Ave., Dover, N. J. 07801. Phone 201-368-1510. 
Morristown. Phone 201-538-3500. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr. -Sam Srevetz. 
Chief Engineer -Randal W. Howard. 

2. REPRESENTATIVES 
Michael Nichter Associates. 

S. FACILITIES 
1000 w. days, 500 w. nights: 1510 kc. Directional. 
Operating schedule: 5:30-1:00 am. EST. 

4. AGENCY COMMISSION 
15/0: t(me only. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 5, 8n., 8. 
Rate Protection: 10b, 11b, 12b, 1313. 1413. 15e. 
Basic Rates: 20h, 21h, 21e, 21d, 22h, 23a, 24b, 24c, 

25a. 26, 28e, 29h. 
Contracts: 40a, 41, 92d, 44b, 45, 46, 47e. 48. 49, 50. 

51h, 
Comb.: Cont. Discounts: 80a, 81a. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
No. 3 Ed' 11/1/67 -Reed 10/30/67. 

AA -6-30 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
A 

1 min 30 see 10 see I min SO see 10 see 
1 z 12.00 9.50 7.00 11.00 9.00 6.60 
104 x 11.00 9.00 6.50 10.00 8.00 6.00 
500 r 10.00 8.00 6.00 9.00 7.00 5.50 
1000 r 9.00 7.00 5.50 8.00 6.50 5.00 

(This listing continued on next page) 
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Dover -W R A N -Continued 
7. PACKAGE PLANS 

PER WK: I ti 6tl 12 t1 24 t1 
AA 12.00 11.00 10.00 9.00 
A 11.00 10.00 9.00 8.00 

Wkly 
8 Plan (SAA, 3A) ..... 80.00 
12 Plan (6AA, 6A) ..... 108.50 
24 Plan (12AA, 12A) 195.00 
38 Plan (12AA, 24A) 280.00 
50 Plan (12AA, 38A) 375.00 
20/30 sec: 80% of 1 -min. 10/15 sec: 60% of 1 -min. 

IO. SPECIAL FEATURES 
AA A 

5 -Minute News 18.00 15.00 
30 -Second News Headlines, Sports Flashes, Stock 
Market Reports, Polka Party -lx 1 -min rate. 

EATO NTOW N (1 AM; 1 FMI 
Monmouth County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHTG WHTG-FM 
1957 1960 

Media Code 4 231 3430 3.00 
Harold and Theo Gade, 1129 Hope Road, Asbury 

Park, N. J. 07712. Phone 201-531-1410 and 542- 
1410. 

I. PERSONNEL 
General Manager Harold Gade. 
Station Manager -Mn. Theo Gade. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
500 w. days: 1410 hr. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 
FM FACILITIES 
ERP 1.000 w.: 106.3 mc. Class A. 
Operating schedule: R am -midnight. EST. 

4. AGENCY COMMISSION 
15% on time only: no rash discount. 

S. GENERAL ADVERTISING See coded ragulations 
NAB Radio Code Advertising Standards apply. 
General: la. 3a, 4a. 4d. 5, Bb, 7a, 8. 
Rate Protection: 10e. lia. 12a, 13e. 14a. 
Basic Rates: 22s. 22h, 23a, 29b, 28a. 
Contracta: 90a, 45, 46. 
Comb.: Cont. Discounts: 60a, 62e. 
Cancellation: 71a, 73a. 
FM duplicates AM daytime. 
Programs and announcements broadcast on both AM 
and FM. 

TIME RATES 
ER 1/1/88-Rec'd 2/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix 100x 300e 500e 1000+ 

15 sec 7.00 6.10 5.35 4.65 4.20 
30 sec 10.00 8.50 7.50 8.50 5.90 
1 min 14.00 11.90 10.50 9.10 8.28 

FRANKLIN 
Sussex County -Map Location D-2 

See SRDS consumer market map and data st begin- 
ning of the State. 

WLVP (FM) 
1965 e 

Subseciher to the NAB Radio Code 
Media Code 4 231 3675 3.00 
Lout(' Vender Plate. Box 102, Lake Wildwood Rd.. 

Franklin. N. J. 07418. Phone 201-827-6500. 
I. PERSONNEL 

General Manager -Louis Vander Plate. 
Sales Manager -Edmund Rhodes. 

3. FACILITIES 
ERP 3.000 w,; 102.3 mc. 
Operating schedule: 24 hrs. daily. EST. 
Antenna ht.: 1.610 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: 1a, 3a. 3c, 3d. 9b, 9d, 5, ca, 7b. 
Rate Protection: 15h. 
Basic Rates: 20b. 21e, 21b, 21c, 21d, 22a, 24a, 24b, 

28b. 28c, 33c. 33d. 
Contracte: 41. 45. 46. 51b. 
Comb.: Cont. Discounts: 62h. 62d. 
Cancellation: 70a. 711). 72, 73a, 73b. 
Prod. Services: 80. Al. 52. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Rec'd 11/29/67. 
6. SPOT ANNOUNCEMENTS 

Ix 50x IOOx 250x 500x 
1 min 12.00 11.00 10.00 9.00 8.00 
30 sec 10.00 9.00 8.00 7.00 6.00 
10 sec 7.50 7.00 6.50 8.00 5.00 

7. PACKAGE PLANS t min 30 see IO see 
4 wk (100 ti) 8.00 5.50 3.50 
3 wk (75 il) 8.50 6.00 4.00 
2 wk (50 ti) 9.00 7.00 5.00 

10. SPECIAL FEATURES 
NEWS PACKAGES 

100 tl 50 t1 SO ti 
Ea 7.50 8.50 9.50 

WEATHER PACKAGES 200 tl 80 t1 
Ea 5.00 7.00 

HAMMONTON 
Atlantic County -Map Location D-10 

See SRDS consumer market map and data at begin - 
ring of the State. 

WNJH 
1961 

R A B 
Media Code 4 231 3920 3.00 
Rodio Radio. Inc., 182 North White Horse Pike, 

Hammonton, N. J. 08037. Phone 609-561-1900. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -James N. Rodio. 
Sales Executive -William McInerney. 

3. FACILITIES 
1,000 w. days: 1580 ke. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, Ils, 12a, 13a, 14a. 
Basic Rates: 22b, 23a, 24b, 26, 28a, 29e. 
Contracts: 45, 96. 
Comb.; Cont. Discounts: 61c. 
Cancellation: 71a. 
Member: National AgRadlo Groupa, Inc. 

TIME RATES 
No. 2 ER 5/1/65-Rec'd 4/23/68. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 10 

hr. hr. hr. min. 
1 lime 55.00 33.25 22.25 13.75 

13 limes 52 00 31.25 20.75 12.50 
26 times 48.50 29.00 19.60 11.00 
52 times 41.50 25.00 18.50 9.00 

104 times 38.75 23.25 15.25 8.25 
156 times 36.00 21.50 13.75 7.60 
260 times 33.25 20.00 12.50 7.00 
312 times 30.50 18.25 11.00 8.25 

7. PACKAGE PLANS 
1 -MINUTE BULK RATES 

500 or more announcements 3.25 
1.000 or more announcements.......... 8.00 

LONG BRANCH 

min. 
7.00 
6.25 
5.50 
5.00 
4.50 
4.25 
8.75 
3.50 

seo. 
4.85 
4.50 
4.15 
8.46 
8.00 
2.75 
2.50 
2.00 

Monmouth County -Map Location F-6 
Ree SRDS consumer market map and data at begin- 
ning of the State. 

WRLB(FM) 
1959 

©VFIMQ 
Media rode 4 231 4165 4.00 
Long Branch Broadcasting Co.. Inc.. 156 Broadway. 

Lone Brooch, N. J. 07740. Phone 201-222-1071. 
I. PERSONNEL 

President -Joseph P. Tomalno. 
General Manager John J. Mazzacco. 

S. FACILITIES 
ERP 3.000 w.: 107.1 mc. Stereo. 
Operating schedule: 6 am -1 am. EST. 
Antenna ht.: 150 ft. shove average terrain. 

4, AGENCY COMMISSION 
16-2/3(t, : no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 1h. 2a. 3d. 4a. 9c. 5, 6h, 7b, 8. 
Rate Protection: 10a, lia. 12e. 13a, 14a. 15e. 
Basic Rates: 21a. 21h. 21e. 21d, 22b, 23a, 23b. 24b, 

25c. 27. 28a, 28e. 29a. 32h. 
Contracte: 90a, 42a, 42c, 43, 44a, 99b, 45, 46, 47b, 

51b. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 801, 

61a. 61h. 62h. 69d. 
Cancellation: 70a. 70c. 71a. 72, 73a, 73b.. 

Prod. Services: 80. R1. 82. 
TIME RATES 

ER 11/1 /86-Rec'd 10/31/66. 
6. SPOT ANNOUNCEMENTS 

() (t) () (t) 
1 z 12.01 10.00 500 e 6.60 4.40 
100 x 10.00 7.70 1000+ 4.95 3.85 
300 x 8.25 5.50 

(1 1 -minute (120 words). 
(t) 30 -seconds (80 a fards). 

SHORT SPOTS 
(20 words) 

5.50 500 z........._......._.._....... 3.30 
100 x 4.40 1000 z..._ 2.75 
300 x 3.85 (1 Tess then 100 times. 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 5 min 

I x 77.00 46.00 30.00 17.00 
13 z 72.00 43.00 28.00 16.00 
28 z 87.00 40.00 28.00 15.00 
52 z 63.00 37.00 24.00 14.00 
104 x 60.00 34.00 22.00 13.00 
156 x... 57.00 32.00 20.00 12.00 
260 x 54.00 30.00 18.00 11.00 
312 x 51.00 28.00 17.00 10.50 
365 x 48.00 26.00 16.00 10.00 

IO. SPECIAL FEATURES 
ROTATING NEWS PROGRAMS 

(5 minutes) 
Co-sponsors (rotating). one 50 -second spot each, 
twice daily, 7 days per week: single sponsor, two 
30 -second spots. 

1 x 17 en 156 z........_...__......_... 12.00 
13 x 16.00 260 z......_.....---....._... 11.00 
26 z 15.00 312 x 10.50 
52 x 14.00 385 z 10.00 
104 x 13.00 

MILLVILLE (1 AM; 1 FM) 
Cumberland County -Map Location C -I1 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMVB 
1953 

Media Code 4 231 4410 4.00 
Union Lake Broadcasters. Inc., Millvllle, N. 7, 

08360. Phone 609-825-2600. 
I. PERSONNEL 

President -Fred M. Wood. 
General Manager -Dorothy H. Carlson. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Pa., Md.. Va. -Robert S. Dome Company. 

3. FACILITIES 
1,000 w. deys: 1440 he. Directional. 
Operating schedule: 8:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 3a, 3b, 4a, 4e, 5, 6a, 7b, 8. 
Rate Protection: 10a. 11a, 12a, 13a, 14a. 
Basic Ratea: 20a, 22b, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 45, 46, 97a, 48. 
Comb.: Cont. Discounts: 60a, 80k, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
FM operated in coniunction with AM during dey: 
sold separately after sunset. 

TIME RATES 
E.17 Rec'd 3/30/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 5.00 4.50 156 ti 3.50 3.00 
78 ti 4.00 3.50 312 or more.. 3.00 2.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min 5 min 

1 x 90 55 30 20 10 
DISCOUNTS 

13x- 5% 52e-12-1/2% 156z-20% 
26e-10% 104e-15% 260x-25% 

WMVB-FM 
1962 

©QFIMQ 
Media Code 4 231 4411 2.00 
Union Lake Broadcasters. Inc., Box 267, Millville, 

N. J. 08360. Phone 609-825-2600. 
I. PERSONNEL 

President -Fred M. Wood. 
General Manager -Dorothy H. Carlson. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Pa., Md., Va. -Robert S. Dome Company. 

3. FACILITIES 
ERP 5,200 w.; 97.3 mc. 
Operating schedule: 6:00 am -11:00 pm. EST. 
Antenna ht.: 195 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
See WMVB listing for coded regulations. 
FM operated in conJunction with AM during day: 
sold separately after sunset. 

TIME RATES 
ER Rec'd 3/30/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sea 

1-77 ti _. 5.00 4.50 156-311 ti...... 3.50 3.00 
78-155 ti 4.00 3.50 312 or more.... 3.00 2.50 

8. PROGRAM TIME RATES 
1 hr I/2 hr I/4 hr 10 min 5 min 

1 x 90 55 30 20 10 
DISCOUNTS 

13x- 5% 52z-12-1/2% 158z-20% 
261-10% 104x-15% 2601-25% 

MORRISTOWN 
Morris County -Map Location E-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMTR 
1948 

Subscriber to the NAB Radio Code 

Media Code 4 231 4655 4.00 
Morristown Broadcasting Corp.. Box 345, Morristown. 

N. J. 07960. Phone 201-538-1250. 
STATION'S PROGRAMMING DESCRIPTION 

WMTR: Programmed for adulte. 
NEWS 25%: on hour and half hour, local 15%, re- 
gional, national, international 10%. 4 -man news 
staff, AP wire service, UPI audio, 6 stock market 
reports plus 2 programs daily. 2 regional weather 
programs daily. 12 bulletin boards daily. TALK 
15%; interviews. telephone call -in, education, health, 
women's. MUSIC 80%: current hits, showtunes. 
standards. middle-of-the-road, contemporary folk, pop 
rock. Recd 4/1/88. 

I. PERSONNEL 
Generai Statleeer-Kenretn A. Cros, 
Commercial Manager -P. Barry Farquhar. 

3. FACILITIES 
5,000 w. days: 1250 he. Directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3d, 4a, 5, 7b, 8. 
Rate Protection: 10b. 19b. 
Basic Rates: 20b, 22b, 29b, 25a, 29b. 
Contracte: 42a. 94b, 46, 51h. 
Comb.: Cont. Discounts: 60b, 60f, 61a, 62d. 
Cancellation: 70a, 70e, 71a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 11 ER 4/15/88--Rec'd 4/18/68. 
A -Mon thru Fri 6-10 am & 3-7 pm (limit 1/3 
weekly schedule in 6-10 am period). 
B -All other times. 

6. SPOT ANNOUNCEMENTS - 1 min - - 30 sae - - IO see - 
A B A B A B 

1 x..._ 19.60 11.70 11.00 8.80 7.30 5.90 
100 z..._..-... 13.20 10.50 9.90 7.90 6.80 5.30 
200 x 12.30 9.90 9.30 7.40 6.30 5.00 
400 x 11.70 9.40 8.80 7.00 5.90 4.70 
800 x 11.00 8.80 8.30 6.60 5.60 4.40 

8. PROGRAM TIME RATES 
5 MIN: Ix 125x 250x 

A 21.90 19.70 18.60 
B 17.50 15.70 14.90 

10 min: 2x 1 -min. 30 min: 4x 1 -min. 
15 min: 3x 1 -min. 60 min: 7z 1 -min. 

CONSECUTIVE WEEKS DISCOUNTS 
13 wk -10% 52 wk -20% 

10. SPECIAL FEATURES 
Newscasts & spots in newscasts -add 20% to appli- 
cable rate. 
2 -min news capsules at :28 -add 50% to 1 -min rate. 

WRAN 
DOVER 

City of license Dover. New Jersey. 
Morristown Otnce--25 Washington St., Morristown, 

N. .7. Phone 538-3500. 
See listing under Dover, New J 

NEW JERSEY 

MOUNT HOLLY 
Burlington County -Slap Location D-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJJZ 
1963 

Media Code 4 231 4900 4.00 
West Jersey Broadcasting Co.. Box 459, Mount Holly. 

N. J. 08060. Phone 609-267-8200. 
1. PERSONNEL 

Manager -Donald Kirby. 
2. REPRESENTATIVES 

Gill -Perna. Inc. 
3. FACILITIES 

5,000 w. days: 1980 kc. Directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL RATETPOLICY 
RATES 

NATIONAL AND LOCAL RATES SAME 
ER Rec'd 9/11/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 312x 500e 

1 min. 10.00 9.00 8.25 7.50 7.00 6.50 6.00 
30 sec 7.50 7.00 6.50 6.00 5.50 5.00 4.50 
20 -sec, flat 4.00 10 -sec, flat 2.50 

7. PACKAGE PLANS 
SALE PACKAGES -4-13 WEEKS 

PER WK: 10ti 15 ti 2001 30 t1 

I min 7.00 8.00 5.50 5.00 
30 sec 5.50 5.00 4.00 
Specified times on contract only. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 1O min 5 min 

Ea 55 30 20 10 
No discounts. 

10. SPECIAL FEATURES 
As available, 13 wk minimum: Min Ea 
Local, state, regional news 5 1 

Community Bulletin Board 2 
Bridge & Traffic Reports 2 

Stock Market Report 2 
Farm Report 5 
Party Line -Mon thru Fri 5-10 min segments. 

telephone talk, per wk -.. 8 
ROS Newscasts -Mon thru Sun 20 per wk 11 

NEWARK (3 AM; 2 FM) 
Essex County -Map Location E-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WH BI (FM) 
See listing under New York Urban Area. 

WJ RZ 
See listing under New York Urban Area. 

WNJR 
See listing under New York Urban Area. 

WVNJ WVNJ-FM 
1947 

eY/Y/V 

1981 

Representatives, 1ne, 

RA,B 
Media Code 4 231 5145 5.00 
Newark, Broadcasting Corp.. 786 Broad St., Newark, 

N. J. 07102. Phone 201-843.7800. 
Sales Office -510 Madison Ave., New York, N. Y. 

10022. Phone 212-888-6470. 
Send copy and instructions to Don Con, Trahie Man- 

ager, WVNJ, West Mt. Pleasant Ave. and Rte. 10, 
Livingston, N. J. 07039. 
STATION'S PROGRAMMING DESCRIPTION 

WVNJ: Programmed for young adulte and adults. 
MUSIC: uninterrupted, 87% albums: 82% general 
popular, featuring standards, showtunes, film music, 
middle-of-the-road music. 5% classical, opera and 
symphony. NEWS 10%: local, national, international. 
World wide audio news service 5 min on hour, addi- 
tional 5 min on half hour during drive time periods, 
M -F, includes sports and weather. SPORTS: play- 
by-play football. TALK: 1%: community interest 
program on Sun. COMMERCIAL POLICY: 15 min- 
utes per hour. Contact Representative for further de- 
tails. Rec'd 8/11/67. 

1. PERSONNEL 
General Manager -Milton L. Lubow. 
Program Manager -Stephen Van Gluck. 
Chief Engineer -Peter Testan. 

2. REPRESENTATIVES 
B -R Representatives, Inc, 

S. FACILITIES 
5.000 w.: 620 kc. 

Directional -separate patterns day and night. 
Operating schedule: 5:30-1 am. EST. 
FM -ERP 24,000 w .(horiz.), 16,000 w. (vert.); 100.3 
soc. 
Antenne ht.: 666 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

(This listing eonUnued on next page) 
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NEW JERSEY 

Newark -W V N J, W V N J-FM-Cont'd 
5. GENERAL ADVERTISING See eoded regulations 

General: 2a, 3a, 3b, 3d. 4a, 4c, 5, 6a. 7b, 8. 
Rate Protection: 10e, 12e. 14e. 
Basic Rates: 20b, 22a, 22b, 23a, 24c, 25a. 
Contracta: 40e, 41, 45. 46. 51b. 
Comb.; Cont. Discounts: 60a. 601. 
Cancellation: 70a, 70c, 72, 73a, 73b. 
Prod. Services: 82. 

TIME RATES 
No. 27 Eft 9/29/68 -Reed 6/27/68. 

AAA -Mon thru Sat 3-7 pm. 
AA -Mon thru Sat 6-10 am. 
A -Mon thru Sat 10 am -3 pm; Sun 7 am -8 pm. 
B -Daily 8 pm -1 am. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE 

PER WK: 1 t 6 ti 12 ti 18 ti 24 ti 30 ti 38 ti 
AAA 58 53 49 48 43 40 37 
AA 50 46 43 40 37 34 32 
A 48 44 41 39 36 33 30 
B 23 22 21 20 19 18 -- 

30-SECONDS 
AAA 46 42 39 36 34 32 30 
AA 40 37 35 33 31 29 27 
A 38 35 32 30 28 28 24 
B 18 17 16 15 14 13 _.. 

10 sec: 60% of 1 -min. 
Rotated equally within time period. 

7.PMIN: NCKAGE PLANS 
Per wk 

20 Plan (4AAA, 4AA, 9A, 9B) 850 
30 Plan (6AAA, 6AA, 12A, 613) 800 
90 Plan (8AAA, 8AA, 16A, 8B)..._.._ ...... _..._ 980 
30 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

(1:30 commercial time) 
PER WK: I ti 6 ti 12 ti 18 ti 24 ti 30 ti 

AAA 70 67 64 61 58 55 
AA 65 82 59 56 53 50 
A 60 57 54 51 48 46 
B 28 27 26 25 24 23 

CONSECUTIVE WEEK DISCOUNTS 
28 wk -5% 52 wk -10% 
Rateholder: 100.00 per wk. 

(D) 

NEW BRUNSWICK (1 AM; 1 FM) 
Middlesex County -Map Location E-6 

Bee SILLS consumer market map and data at begin 
Dingef 

W C T C -FM 
1946 1947 

R A B 
Media Code 4 231 5390 7.00 
ltarltan Valley Broadcasting Co., Peoples National 

Bank Bldg.. 385 George St., New Brunswick, N..1. 
08901. Phone 201-247-1450. 

New York office: 509 Madison Ave., Phone 212-752- 
1455. 

I. PERSONNEL 
President -Joseph L. Rosenmiller. 
Vice -President -Peter A. Bordes. 
General Manager -Anthony V. Marano. 

2. REPRESENTATIVES 
Edward l'etry & Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 6:00-2:00 am Mon thru Sat; 
8:00 am -midnight Sun. EST. 
FM FACILITIES 
ERP 1.000 w.; 98.3 mc. 
Antenna ht.: 110 ft. above average terrain. 
Operating schedule: Same u AM. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING Ses coded regulations 
General: la. 
Rate Protection: 1Gb, 11b. 12b, 13b. 14b, 15e. 
Member: Greater New York Radio Group. 

TIME RATES 
No. 15-A Eff 5/16/68-Rec'd 4/29/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm, 
A -Mon thru Sat 10 am -3 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 6 ti 12 ti 18 ti 24 t1 30 ti 
1 min- 32.00 30.00 28.00 27.00 ........ 
30 sec 25.60 29.00 22.40 21.80 
10 sec....._.._........_... 16.00 15.00 14.00 13.50 ..._ 

CLASS A 
1 min 30.00 28.00 26.00 25.00 23.00 
30 sec 24.00 22.40 20.80 20.00 18.40 
10 sec.._ 15.00 14.00 13.00 12.50 11.50 

CLASS B 
1 min. 28.00 26.00 24.00 23.00 21.00 
30 sec........_.._...._ 22.40 20.80 19.20 18.40 18.80 
10 sec 14.00 13.00 12.00 11.50 10.50 

7. PACKAGE PLANS 
SATURATION PLAN 1 

Mon thru Sat 8-10 am ti 3 ti 
Mon thru Sat 3-7 pm ti 3 ti 
Mon thru Sat 7-10 pm ti 2 ti 
Sat 10 am -9 pm ti 2 ti 
Sun noon -7 pm _ ti 2 ti 
Total 2 ti 12 ti 
1 min, ea 2 .00 26.00 

Mon thru 
Mon thru 
Mon thru 
Mon thru 
Mon thru 

SATURATION PLAN 2 
Sat 6-10 am 
Sat 10 am -noon. 
Sat noon -3 pm 
Sat 3-7 pm 
Sat 10 pm -midnight. ....... 

u 
ti 
ti 
ti 
ti 

3 ti 
3 t 
3 u 3tl 
3 t1 

Sat 10 am -4 pm 6 ti 3 ti 
Sun noon -7 pm 6 ti 3 ti 
Total 42 ti 21 ti 
1 min, ea 20.00 22.00 

10. SPECIAL FEATURES 
5 min news, sports & features -1-1/2x applicable 
1 min. 
3 min headlines, weather & features -1-1/4x appli- 
cable 1 -min. 

NEWTON (1 AM; 1 FM) 
Sussex County -Map Location D-2 

Ree SRDS consumer market map and data at begin- 
ning of the State. 

WIXL(FM) 
1961 

Subscriber tr the NAB Radio Code 
Media Code 4 231 5635 5.00 

Sussex County Broadcasters, Inc., Box 40, Newton, 
N. J. 07860. Phone 201-383-3400. 

STATION'S PROGRAMMING DESCRIPTION 
WIXL (FM): Programmed for adults. 
MUSIC: primarily standard middle-of-the-road. Show 
music M -W -F 7:05 pm, classical music 8:05 pm 
Sun. NEWS: on hour and half hour. Local and re- 
gional news 9 am & 10:50 pm. RELIGION: service 
7:30 pm Sun. Rec'd 7/28/67. 

I. PERSONNEL 
President -Simpson Wolfe. 
Vice -President -Ethel Goldberg. 
Sta. & Sales Mgr. -Harry Mitchell. 

3. FACILITIES 
ERP 5.000 w.; 103.7 mc. 
Operating schedule: 6 am -11 pm. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 4d. 5, ea, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21a, 21b, 22a. 22b. 23a, 24b, 25a, 

26, 28a, 28e. 29a. 
Contracts: 40a, 42a. 45, 48. 47a. 
Comb.: Cont. Discounts: 60a, 61c, 62d. 
Cancellation: 70a, 71a. 72. 
Prod. Services: 80, 82. 
FM operated in conjunction with AM during day, 
separately at night. 

TIME RATES 
Eff 11/1/68 -Reed 8/19/68. 

6. SPOT ANNOUNCEMENTS 
30 see 1 min 30 see I min 

1 a 3.50 5.50 260 x 2.40 3.50 
13 x 312 a 2.10 3.20 
26 x 365 x 2.00 3.00 
52 x 520 a 1.80 2.80 
104 x 1000 a 1.60 2.80 
156 x 2.50 3.80 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 

7 ti 14 ti 21 ti 28 ti 35 ti 42 ti 
30 sec 19 36 50 63 79 91 

8. PROGRAM TIME RATES 
5 min 5 min 

1 a 9.10 280 x 5.90 
13 x 8.40 312 x 5.50 
26 x 7.80 385 x 5.20 
52 x 7.40 520 a 4.70 
104 x 8.80 1000 x 4.20 
156 a 6.40 

10. SPECIAL FEATURES 
National news, add 10%: local, per broadcast, 2.00. 

3.30 5.10 
3.10 4.80 
2.80 4.40 
2.70 4.10 

WNNJ 
1953 

Subscriber to the NAB Radio Cods 
Media Code 4 231 5880 7.09 
Sussex County Broadcasters, Inc., Box 40, Andover 

Township. Newton. N. J. 07960. Phone 383-3400. 
STATION'S PROGRAMMING DESCRIPTION 

WNNJ: Programmed for adults. 
AIR PERSONALITIES, middle-of-the-road music, 6 
am -sign -off. NEWS: national and international on 
hour and half hour. 30 min news 5:30-6 pm or 30 
min before sign -off. Local news 7:05 am. 8 am. 
12:05 pm, I pm. Regional news 10 am & 4 pm 
daily. SPORTS: 7:10 am, 8:15 am. 12:10 pm. Live 
play-by-play high school football. Stock market 
12:12 pm. Weather show 8:15 am. Community bulle- 
tin board at :45. Women's news 9:45 am W -F & 
2:05 pm M -Th. Public affaira 2-4 pm M -F and Sat 
and Sun. RELIGION: sermons 6:05 am & 9:05 am 
M -F. FARM: news 6:55 am & 12:30 pm M -F. 
Reed 7/28/67. 

I. PERSONNEL 
Gen'l & Conti! Mgr. -Harry Mitchell. 

S. FACILITIES 
1.000 w. days: 1360 he. Non -directional. 
Operating schedule: 8-n0 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0: Bills rendered and payable 1st of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. la, 3b, 3d, 4a, 4d, 5, 6a, 8. 
Rate Protection: lob, 11b, lib, 13h, 14b. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23a, 24b, 25a. 

28, 28a, 28c, 29a. 
Contracts: 40e, 42a. 45. 48, 47a. 
Comb. Cont. Discounts: 60a, 61e, 62d. 
Cancellation: 70a, 70c, 71a, 72. 
Prod. Services: 80. 82. 

TIME RATES 
ER 11/1/68 -Reed 8/19/68. 

6. SPOT ANNOUNCEMENTS 
30 see 1 min 30 see 1 min 

1 a 6.00 8.30 156 a 4.50 6.30 
13 a 5.40 7.80 260 0 4.30 5.80 
26 a 5.30 7.90 312 a 3.90 5.30 
52 a 5.10 6.80 520 a 3.80 4.90 
104 x 4.70 8.50 1000 a 3.80 4.70 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 

7 ti 14 ti 21 ti 28 ti 35 ti 42 ti 
30 sec 32.80 83.80 93.00 118.00 145.00 168.00 
1 min 45.80 88.50 132.00 174.00 214.00 249.00 

10. SPECIAL FEATURES 
Local News 2.00 extra per program. 

OCEAN CITY 
Cape May County -Map Location D-11 

See SRDS consumer market map and data at beginning 
of the State . 

WSLT 
1964 

OCEAN CITY-SOMERS POINT 
Media Code 4 231 6125 6.00 
Salt -Tee Radio, Inc., 057 Asbury Ave.. Ocean City, 

N. J. 08226. Phone 609-399-1555. 
Other Studio: Near 5th Green, Somers Point Golf 

Course. Somers Point, N. J. 
STATION'S PROGRAMMING DESCRIPTION 

WSLT: Programmed for adults and young adulte. 
AIR l'EItSONALITIES handle all segments. NEWS: 
4 min every half hour at :15 & :45. 3 man news 
department, 2 mobile units. SPORTS: 3 min every 
hour at :30, high school basketball and football, surf 
and fishing reports, boating weather. MUSIC: general 
popular. Personalities available for remote broadcasts 
and community activities. Contact Representative for 
further details. Rec'd 10/9/67. 

I. PERSONNEL 
General Manager -Larry Keene. 
Operations Director -Alvin J. Moyer. 
Promotion Director -Phil Sheridan. 

2. REPRESENTATIVES 
New York -Vic Plano Associates, Inc. 

3. FACILITIES 
1,000 w.; 1520 kc. 
Operating schedule: 6:00 am -local sunset. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 4c, 5, 6a, 7b. 
Irate lrotection: 10e. 11e. 12e, 13c, 14e, 15a, 15b. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23a, 24b, 24c, 

25a, 26, 27, 28c, 29a, 30. 32a, 33b. 
Contracts: 40a, 41, 42b, 92d, 49a, 44b, 46, 47a, 48, 

99, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 80e, 60f, 60h, 601, 

81e. 6^_d. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective 

Ratea received February 17. 1965. 
6. SPOT ANNOUNCEMENTS 1 min 30 sec 10 sec 

1 ti. _..........._...._......._..._....... 10.00 8.00 5.00 
13 ti ...... _....__. 9.50 7.60 4.75 
52 tl ...__.........._...._.._..._ 9.00 7.20 4.50 
104 ti......__...._.._...._.._...._.._... 8.50 6.80 4.25 
156 tl.___ _...._............_...._....... 8.00 6.40 4.00 
200 ti- ...__. 7.50 6.00 3.75 
312 tl...._.-.._ 7.00 5.60 3.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 tí..--..._..._......_ 100.00 60.00 40.00 30.00 20.00 
26 tl....._...._.._....... 95.00 57.00 38.00 28.50 19.00 
52 tt._. 90.00 54.00 36.00 27.00 18.00 
104 ti_._....- 85.00 51.00 34.00 2.5.50 17.00 

80.00 48.00 32.00 24.00 18.00 
200 tt._.._._.._......_ 75.00 45.00 30.00 22.50 15.00 
912 ti 70.00 42.00 28.00 21.00 14.00 

PATERSON 
Passaic County-51ep Location E-2 

Bee SILLS consumer market map and data at begin- 
ning of the State. 

WKER 
POMPTON LAKES, N. J. 

City of license, Pompton Lakes, N. J. 
Paterson office: News I'laza, l'aterson, N. J. 
See listing under Pompton Lakes, N. J. 

WPAT W PAT -FM 
See listing under New York Urban Area. 

PLAINFIELD 
Union County -Map Location E-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WERA 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 231 6370 8.00 
Tri -county Broadcasting Corp., 200 W. 7th St., 

Plainfield, N. J. 07060. Phone 201-755-1500. 
STATION'S PROGRAMMING DESCRIPTION 

WERA: Programmed for general interest. 
AIR PERSONALITIES all segments. NEWS: 5 min 
every hour, 3 min every half hour. 10 min 7 am, 8 
am. noon, 6 pm. 8-6:30 am farm and home. 6:30- 
10:30 am general popular music, standards, current 
hits, traffic and weather reports, comedy. 10-10:30 
am interviews Tues-Thurs. 10:30-11:30 am telephone 
call -In. 11:30 ant -sign -off general popular music, 
middle-of-the-road, current hits, standards. 1-1-30 
pat interviews Wed. 2-2:30 pm telephone call -in. 
swap show. 5:05-5:10 pm market and business. Sun 
7:30 ant -noon discussion and interviews, religious 
services. Noon - sign - off general popular music. 
Sl'OltTS: local live high school football, racing re- 
sults in season. Personalities available for remotes, 
store openings, etc. Rec'd 12/5/67. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -Henry J. Behre. Jr. 
Commercial Manager -Joseph A. Reilly. 

3. FACILITIES 
500 w. days. 1590 kc. 
Operating schedule: 6:00 am -sunset. EST. 

4. AGENCY COMMISSION 
15% net time; payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, la. 3a, 3b, 4a, 9d, 5, 6b, 71:), 8. 
Rate Protection: 10b, 11b, 12h, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 26, 

28a, 29a. 
Contracts: 40a, 42a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
No. 2 Eft 10/1/67-Rec'd 11/22/67. 

AA -6:30-9:30 am & 4-6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 50x 100x 250x 500x 
1 min 14.15 12.75 11.30 9.90 8.50 
30 sec 11.20 10.10 8.95 7.85 8.75 
10 sec 8.25 7.45 6.60 5.80 4.95 

CLASS A 
1 min 11.80 10.60 9.45 8.25 7.10 
30 sec 9.50 8.50 7.55 6.60 5.65 
10 sec 7.85 6.35 5.65 4.95 4.25 

10. SPECIAL FEATURES 
NEWSCASTS 

Ix 50x 100x 250x 500x 
10 min 37.50 33.65 28.75 26.20 22.35 
5 min 25.00 22.35 19.90 17.50 15.00 
2 min 17.65 15.90 14.10 12.35 10.60 

PLEASANTVILLE 
Atlantic County -Map Location D-10 

See SRDS consumer market map and data at beginning 
of the State. 

See Atlantic City 
(including Pleasantville) 

POMPTON LAKES 
Paume County -Map Location E-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WKER 
1964 

R A B 

Media Code 4 231 6615 6.00 
WKER Radio. Inc Box 1500, Pompton Lakes, N. J. 

07442. Phone 201-839-1500. 
Other Studio: News Plaza, Paterson, N. J. 
New York Office: 41 W. 53rd St., New York, N. Y. 

10019. Phone 212-248-7043. 
I. PERSONNEL 

President -Hobert A. Kerr. 
Manager -Ronald L. Hickman. 
Operations Director -Tom Niven. 

2. REPRESENTATIVES 
KEIt Radio 

3. FACILITIES 
500 w.: 1500 etc. Directional. 
Operating srhdule: Sunrise -local sunset EST, DST 

4. AGENCY COMMISSION 
15/0 time only: psyshie v hen rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3d, 4a. 5, 6a, 7b, 8. 
Rate Protection: 10a. 14a. 15a. 
Basic Rates: 20b, 22a. 29b, 25a. 28a, 28c, 29a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eft 8/67-Rec'd 8/19/87. 
6. SPOT ANNOUNCEMENTS 

(All day -Every day) 
lx 26x 104x 260x 500+ 

1 min. 18.50 14.75 13.00 11.25 9.50 
30 sec 13.50 11.25 10.75 9.50 8.25 

7. PACKAGE PLANS 
PER WK: 7tI 21 ti 35tI 70tí 
1 min 99.00 273.00 393.75 735.00 
30 sec 80.50 225.75 332.50 612.50 

10. SPECIAL FEATURES 
TRI -COUNTY AND WORLD WIDE NEWS. 

TIME/WEATHER/TRAFFIC REPORT 
(At :15 & :45 All day -Every day) 5 min 1'2 min 

1 x __.. 39.00 23.50 
7 x (1 wk) _ 37.75 22.00 
91 a (13 wk) _- 34.00 19.50 
182 x (26 wk) 32.50 16.50 
364 x (52 wk) .v..__ 28.25 12.50 
500+ ..... 25.00 10.00 

(') Commercial: 1 -min and 15 -sec. 
(t) Commercial: 30 -sec. 

COMMUNITY CALENDAR -CHURCH/ 
SCHOOL/CIVIC EVENTS 

(Every hour) 
1 x _ 10 
Based on 52 -week contract. Minimum 10 times per 
week. (CR) 

PRINCETON (1 AM; 1 FM) 
Mercer County -Map Location D-6. 

See SItDS consumer market map and data at begin- 
ning of the State. 

WHWH 
1963 

R A B 

Media Code 4 231 6860 8.00 
Naseau Broadcasting Co., Box 1350, 221 Witherspoon 

St., Princeton, N. .1. 08540. Phones Trenton 609- 
896-0975, Princeton 809-924-3600. 

Other office -Box 9750, Trenton, N. J. 08807. 
STATION'S PROGRAMMING DESCRIPTION 

WHWH: lrogrammed for adults. 
MUSIC: middle-of-the-road, album selections, origi- 
nal cast recordings, standard -pop. NEWS: every 
half hour including five 10 min expanded news and 
three 15 min casts, traffic reports and time checks 
during commuting hours, 8 direct wire weather cen- 
tral reports daily, community datebook, community 
information features, special public affairs programs, 
stock market quotations and financial news. Woman's 
show: 1-1/2 hours weekdays In 2 parts, interviews, 
plus music. SPORTS: live play-by-play coverage of 
college football and basketball, pro football, national 
auto races. Personality sports shows: two 5 min 
casts daily. weekend wrap-ups ten 15 min. Sports 
capsules throughout day. Contact Representative 
for further details. Reed 1/17/68. 

1. PERSONNEL 
President-Herhert W. Hohler. 
Vice-Pres. & Gen'l Mgr. -David A. Moss. 
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Princeton -W H W H -Continued 
2. REPRESENTATIVES 

Jack Masla & Company, Inc. 
Philadelphia -Selective Broadcast Advertising, Inc. 

3. FACILITIES 
5.000 w.: 1350 kc. Directional -separate patterns day 
and night. 
Operating schedule: 5:30 am -midnight Mon thru Sat; 
7:00 am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING Ses ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 9a, 9d, 5. Ob. 7b, 8. 
Rate Protection: 10b, Ilb, 12b, 13b, 14b, 15a. 
Basie Rates: 20b, 21a, 22a, 23a, 24b, 27, 28a, 

29a, 30. 
Contracta: 40a, 92b, 43, 44a, 45, 46. 47a. 48, 50, 51a. 
Comb.: Cont. Discounts: 60b, 60g, 60h, 61a. 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a. 
Prod. Services: 80. 82. 
For FM facilities see WTOA-FM. Trenton, N. J., 

TIME RATES 
Elf 6/1/67-Rec'd 4/17/67. 

AA -Mon thru Fri 6-9:30 am & 4-7 pm. 
A -Mon thru Fri 9:30 am -4 pm & 7-8 pm; Sat 
& Sun 8 am -6 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MIN: AA A B 

1 z 14.00 12.00 10.00 
28 X. 13.50 11.50 9.50 
52 z _.... 13.00 11.00 9.00 
104 z..........._ .................._.._.._._..._... 12.50 10.50 8.50 
280 x___. .................... ......... 12.00 10.00 8.00 
312 z 11.50 9.50 7.50 
500 z 11.00 9.00 7.00 
1000 1. 10.00 8.00 6.00 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
kfinutea and 30 second spots may be combined for 
frequency discounts. 
10 second spots may not be combined with minutes or 
30's for frequency discounts. 

7. PACKAGE PLANS 
1 MINUTE 

WKLY: 6t1 12 ti 18 ti 24t1 
AA ..._.._.._ .............._.._.._ 13.00 12.50 12.00 11.50 
A ..._...... _.. ........ _._....__ 11.00 10.50 10.00 9.50 
B . 9.50 9.00 8.50 8.09 

TOTAL AUDIENCE PLANS 
12 Plan (5AA, 5A, 2B), ea..._ ...._..__. 
18 Plan (BAA. 7A, 3B), ea.._.._.._.._.._ 
24 Plan (10AA, 10A, 4B), ea.._..___..___.._.._..... 
36 Plan (15AÁ, 15A, 613), ea..__......_.._.._...._... 
48 Plan (20AA. 20A, BB). ea. 

CENTRAL JERSEY WEEKEND 
(Fri 6 prat; Sat & Sun all day) 

6 Plan, ea 9.50 18 Plan, ea._.._._....._ 
12 Plan, ea 9.00 24 Plan, ea 
5 2 -minute information features, total 60.00. 
5 5 -minute news or sports, total 75.00. 
Weekend rates may not be combined with other week- 
ly plane for frequency discounts. 

IO. SPECIAL FEATURES 
2 MINUTE CAPSULES 

(Datebook, News, Sports Headlines. 
Stop & Go Reports, Weather Central) 

Applicable 1 minute rates, plus 2.00. 
Includes billboard plus 1 minute spots. 

MERRY GO 'ROUND 
Women's Show Mon thru Fri 9:30-10:30 am -ap- 
plicable 1 minute AA, plus 4.00. 
1:05-1:30 pm -applicable 1 minute A, plus 4.00. 

5 MINUTE NEWS OR SPORTS 
Applicable 1 minute rates, plus 5.00. 
Includes open and closing and 1 minute spot. 
Programs and capsules may be combined with spots 
for further spot frequency, but not for program 
frequency. 

(CR) 

WPRB (FM) 
1947 

Prod. Services: 80, 81. 82. 
During classical music station will broadcast a total 
of not more than 2 minutes of regularly scheduled 
commercial announcements during any clock hour. 
Station also broadcasts to Princeton University cam- 
pus on closed circuit at 640 kilocycles AM. 
Member: Ivy Network Corporation, 

TIME RATES 
Eft 5/1/66-Rec'd 11/30/66. 

A-7-9 am & 1 pm -2 am. 
B-9 am -1 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

Ix I2x 24x 48x 96x 
1 min 6.00 5.75 5.50 5.25 4.90 
30 sec 4.50 4.40 4.25 4.05 3.80 
20 sec 4.15 4.00 3.80 3.60 3.40 
Class B-50% of Class A rates. 

I50x 
4.50 
3.50 
3.00 

250x 
4.00 
3.00 
2.70 

8. PROGRAM TIME RATES 
I HR: lx 52x 64x 98x 128x 160x 

A 40 38 36 34 32 28 
B .._ 20 19 18 17 18 14 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

SALEM 
Salem County -Map Location B-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJIC 
1966 

R A,B 
Subscriber to the NAB Radio Code 

Media Code 4 231 7350 9.00 

Jersey Information Center, Inc., Box 132. 81 Woods - 
town Rd., Salem, N. J. 08079. Phone 669.935-1510. 

STATION'S PROGRAMMING DESCRIPTION 
WJIC: Programmed for general interest. 
Middle-of-the-road music with air personalities, all 

10.50 segmente. NEWS: 5 min on hour, headlines on half 
10.00 hour. Emphasis on local events, but includes state, 
9.50 national and world happenings. School news, 30 min 
9.00 weekly. SPORTS: live, local sports events. 5 min 
8.50 sports reporta 3 times daily, in capsule form through- 

out day. FARM: agriculture reports 5 min daily, 
prepared and voiced by county agents. During sum - 

8.50 mer, 15 min daily, including farm market reports. 
8.00 Personalities available for remote broadcasts, sales 

days, store openings, etc. Rec'd 9/14/67. 

Media Code 4 231 7105 7.00 
Princeton Broadcasting Service. Inc.. Box 342. 

Princeton. N. J. 08540. Phones 609-921-2131, 2. 

STATION'S PROGRAMMING DESCRIPTION 
WPRB (FM): Programmed for all types of listeners. 
Weekdays: 7 am -4 pm trend, general popular, and 
standards. 4-6 pm rock and roll. 5 min news hourly. 
6-7 pm showtunes. 7.11 pm all types of classical. 11 
pm -2 am all Jazz types. Bat: 7 am -6 pm trend, gen- 
eral popular, and standards. 6-7 pm showtunes. 7-11 
Mn rock and roll. 11 pm -2 am all Jazz types. Sun: 
10 am -noon religious music and sermon at 11 am. 
Noon -5 pm opera. 5-8 pm folk music. 8-10 Dm coun- 
try and western. 10 pm -12M rhythm and blues. 12M- 
2 am all Jazz types. College football and basketball 
in season. Contact Representative for further details. 
ltec'd 7/13/67. 

I. PERSONNEL 
Station Manager -John Barnard. 
Business Manager -David B. Waud. 
Program Director -Tyler M. Johnson. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 17,000 w.; 103.3 mc. Stereo. Non -directional. 
Operating schedule: 7-2 am. EST. 
Antenna ht.: 194 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time ont); no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 3e, 3d, 4a, 4d. Ob, 7b. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b. 21d. 22a, 22h, 23a, 24a, 24e. 

25a, 26, 27, 28e, 29e. 33a. 
Contracta: 40e. 41, 45, 50, 51b. 
Comb.: Cont. Discounts: 60a, 132d. 
Cancellation: 70e, 70c, 71a, 72, 73b. 

I. PERSONNEL 
Vice -President -Dr. Vernon H. Baker. 
Gen 'l & Com'1 Mgr. -R. Thomas Cahill. 

2. REPRESENTATIVES 
Call station direct. 

3. FACILITIES 
250 w. deys: 1510 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on station time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb. 3a, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 22b, 23a, 24b, 24c, 25a, 26, 28b, 

28c. 29a. 
Contracte: 40a. 45, 48. 47a. 
Comb.: Cont. Discounts: Bob, 61b, 01e, 
Cancellation- 70a. 70c, 71a, 73a. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 ER 9/1/68 -Reed 8/29/68. 
6. SPOT ANNOUNCEMENTS 

1 min 80 see 1 min 30 see 
1 x 4.25 3.40 365 z 3.10 2.50 
104 x 9.00 3.20 520 z 3.00 2.40 
156 z 3.75 3.00 780 x 2.85 2.25 
208 z 3.50 2.80 1090 z 2.70 2.10 
260 z 3.90 2.70 1300 x 2.40 1.90 
312 x 3.25 2.60 1500+ 2.20 1.70 
10 sec -50% of min. 

7. PACKAGE PLANS 
WEEKLY PACKAGES ROS 

lo ti 15 ti 25 ti 50 t1 
3.50 3.25 3.00 2.75 
2.80 2.60 2.90 2.20 

70 ti 100 ti 
1 min 2.50 2.25 
30 sec 2.00 1.80 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 260x 

1 hr 45.00 90.00 36.00 39.00 28.00 
1/2 hr 32.00 28.00 26.00 22.00 18.00 
1/4 hr 22.50 20.00 18.00 15.00 12.00 
5 min. 9.00 7.00 6.00 5.25 9.50 

SOMERS POINT 
Atlantic County -Map Location D-10 

Bee SRDE( consumer market map and data at beginning 
of the State. 

WSLT 
Licensed as en Ocean City and Somers Point, N. J. 
station. See listing under Ocean City. 

k 

PROGRAMMING 

PROGRAMMING 

PROGRAMMING 

PROGRAMMING 

PROGRAMMING 
PROGRAMMING 

Programming comes in all 

shapes and sounds, and now 

SRDS tells whose sound is 

whose. Programming de- 

scriptions at the top of radio 

station listings give you a 

concise description of that 

station's weekly program- 

ming. 

The descriptions are written 

by the station's manage- 

ment following guidelines 

agreed on by various adver- 

tising organizations. The 

programming descriptions 

are another example of how 

SRDS user suggestions bring 

about improvements in the 

SRDS media catalog service. 

RO8A-1/3 

NEW JERSEY 

TOMS RIVER 
Ocean County -Map location E-8 

See SRDS consumer market map and data at beginning 
of the State. 

WOBM (FM) 
1968 e 

Media Code 4 231 7450 7.00 
Seashore Broadcasting Corp., Box 927, Tome River. 

N. J. 08753. Phone 201-269-0927. 
I. PERSONNEL 

General Manager -Stephen Lane. 
Station Manager -Gene Slater. 

3. FACILITIES 
ERP 3,000 w. (horiz & vert); 92.7 mc. Stereo. 
Operating schedule: 6 am -midnight. EST. 
Antenne ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 2b, 3a, 3d, 4a, 5, Ba. 
Rate Protection: llb, 13b, 14b. 
Basic Rates: 21c, 236, 24b, 28e, 28c, 29a. 
Contracts: 40a. 42b, 45, 46. 
Cancellation: 70a, 70e. 

TIME RATES 
No. 1 ER 3/1/68 -Reed 7/11/68, 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 208x 4I6x 1000x 

1 min 9.40 8.25 7.05 5.90 4.70 3.50 
30 sec 7.05 6.15 5.30 4.40 3.50 2.50 

8. PROGRAM TIME RATES 
1x 52x 104x 208x 416x 1000x 

5 min. 14.10 12.35 10.60 8.85 7.06 4.95 
3 min 10.60 9.25 7.95 6.60 5.30 3.70 

TRENTON (3 AM; 3 FM) 
Mercer County -Map Location D-8 

See SItDS consumer market map and data at begin - 
sins of the State. 

WAAT 
1959 

R A B 
Media Code 4 231 7595 9.00 
Delaware Valley Broadcasting Co., 1 S. Montgomery 

St., Trenton, N. J. 08608. Phone 609-392-4808. 
I. PERSONNEL 

President -Ed Commis. 
Vice-Pres. & Com'1 Mgr. -Ray McFadden. 
Program Director -Len Murray. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

3. FACILITIES 
5,000 w.; 1300 kc, Directional. 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only. payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2b, 3a, 9a, 4c, 5, Oa, 7b, 8. 
Rate Protection: 10a, lia, 12a. 13a, 14e, 15e. 
Basic Ratea: 20b, 21a. 22a. 22b, 23a, 24a, 24b. 25b, 

26, 28a, 28e, 29a, 30, 32a. 
Contracte: 40e, 44a, 45, 46, 97a, 51b. 
Comb.: Cont. Discounts: 60e, 601, 62b. 
Cancellation: 70a, 70e. 71a, 72. 
Prod. Services: 80. 82. 
Member: Philadelphia Suburban Group. 

TIME RATES 
Eft 4/1/68 -Reed 4/10/68. 

6. SPOT ANNOUNCEMENTS 
Ix 58x 105x 156x 260x 312x 

1 min 11.50 10.00 9.00 8.00 7.00 6.00 
30 sec: 80% of 1 min. 10 sec: 50% of 1 min. 
Minutes and 30 seconds may be combined to earn 
frequency. 

7. PACKAGE PLANS 
PER WK: 5ti 10 ti 15ti 20ti 25tI 30tí 
1 min 9.00 8.50 8.00 7.50 7.00 6.00 

10. SPECIAL FEATURES 
5 -Minute News or Sports -Applicable 1 -minute rate 
plus 4.00. Includes ID plus spot. 
2 -Minute Capsules (Sports Headlines, Traffic Reports, 
News, Community Happenings) -Applicable 1 -minute 
rate plus 2.00. Includes ID plus spot. 

WBJ H (FM) 
1962 

R A B 

Media Code 4 231 7840 9.00 
VBtJD, Inc., Box 551, Trenton, N. J. 08601. Phone 

609-882-7191. 
I. PERSONNEL 

Manager -Bill Hardin. 
2. REPRESENTATIVES 

Herbert E. Groskin & Co. 
3. FACILITIES 

ERP 20.000 w.: 101.5 mc. Non -directional. Stereo. 
Operating schedule: 0:30 am -midnight. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
See WBUD listing for coded regulations. 
AM facilities: WB111). 
Member: The Groskin Group. 

TIME RATES 
ER 4/1/87-Rec'd 3/23/67. 

6. SPOT ANNOUNCEMENTS 
MONDAY THRU FRIDAY 

Ix 52x 156x 312x 624x 1248x 2496x 
1 min 5.00 4.50 4.00 3.50 3.00 2.50 2.00 
30 sec 4.00 3.60 3.20 2.80 2.40 2.00 1.80 
10 sec 2.50 2.25 2.00 1.75 1.50 1.25 1.00 

8. PROGRAM TIME RATES 
MONDAY THAU FRIDAY 

(Rotating) 
Ix 52x 156x 312x 824x 1248x 

1/4 hr 8.00 7.75 7.25 6.50 5.50 4.50 
Sat & Sun -add 25%. 

(Trenton eontinued en next page) 
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NEW JERSEY 

Trenton -Continued 
WBUD 

1947 

A B 

Media Code 4 291 8085 0.00 
WBUD, Inc., Box 158, Ewingville Rd., Trenton, 

N. J. 08601. Phone 609-882-7191. 
I. PERSONNEL 

General Manager -Richard M. Hardin. 
2. REPRESENTATIVES 

Meeker Radio, Inc. 
Pa., Md., Va. -Robert S. Dome Company. 

3. FACILITIES 
5.000 w. days, 1.000 w. nights; 1260 Ire. 

Directional -separate patterns day and night. 
Operating schedule: 5:30-1:30 am. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d, 9a, 9d, 5. Ob, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 28e, 29a, 30. 
Contracts: 40a. 41. 42e, 45. 
Cancellation: 70e. 71e. 
FM facilities: WBJH (FM) 

TIME RATES 
No. 13 Eff 6/1/68-Rec'd 5/20/68. 

AA -Mon thru Fri 6-9:30 am & 3-6 pm; Sat and 
Sun all day. 
A -Mon thru Fri 5:30-6 am, 10 am -noon & 2-3 pm. 

6. SPOT ANNOUNCEMENTS 
I MIN: Ix 156x 312e 520e 7800 1040x 2080e 

AA 12.95 10.69 10.00 9.45 8.85 8.25 7.65 
A.. 10.60 8.25 7.65 7.10 6.50 5.90 5.30 

30 SEC: 
AA 10.35 8.50 8.00 7.55 7.10 6.60 6.15 
A.. 8.50 6.60 6.15 5.65 5.20 4.75 4.25 

10 sec: 50% of 1 -min. Cannot be combined with 1 - 
minute or 30 -second spots for discount or package 
rate. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 5 ti 10 ti 15 ti 26 ti 30+ 
AA 10.75 10.00 9.45 8.85 7.35 
A 9.45 8.85 8.25 7.65 6.20 

30 SECONDS 
AA 8.50 8.00 7.55 7.10 5.90 
A 7.55 7.10 8.60 6.15 4.95 

8. PROGRAM TIME RATES 
624x 3120 260x 156e 52x 26x 13x le 

1/4 hr.. 21.35 22.00 24.60 26.55 27.55 27.85 28.20 28.50 
10 min.. 15.90 16.20 17.85 18.80 19.15 19.45 19.80 20.10 
5 min.... 11.00 11.25 12.20 12.55 12.80 12.85 12.90 12.95 

10. SPECIAL FEATURES 
1 -minute or less adjacencies to News, Sports, Feature 

Programs, Specified Time periods or Fixed Posi- 
tions, flat 12.95 

1 -minute and 30 -second spots may be combined for 
discount. 

WHWH 
PRINCETON 

City of license. Princeton, N. J. 
Trenton -558 Ingham Ave., Trenton. N. J. Phone 

896-0975. 
Mailing address: Box 9750, Trenton, N. J. 08607. 
See listing under Princeton. N. J. 

WTOA (FM) 
1947 

©0F Mf 
Media Code 4 231 8330 0.00 
Nassau Broadcasting Co., Box 9750, Trenton, N. J. 

08607. Phone 609-896-0975. 

I. PERSONNEL 
President -Herbert W. Nobler. 
General Manager -Tony Lupo. 
Sales Manager -Albert Makkay. 

2. REPRESENTATIVES 
Jack Macla & Co., Inc. 
Philadelphia -Selective Broadcast Advertising, Inc. 

3. FACILITIES 
ERP 50,000 w. (horiz. & vert.): 97.5 me. Stereo. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 450 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4e, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b. 11b, 12b. 131), 14b, 15e. 
Basic Rates: 20b, 21a, 22e, 22b, 23a, 29b, 27, 28a. 

29e. 30. 
Contracts: 40a, 42b, 43, 44a. 45. 46. 47a, 48, 50. 51a. 
Comb.; Cont. Discounts: 60a, 606, 60h, 61a, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80. 82. 
AM facilities: WHWH, Princeton, N. J. 

TIME RATES 
No. 3 Eff 5/1/68-Rec'd 4/23/68. 

AA -Mon thru Fri 8-9 am. 
A -AU other times. 

6. SPOT ANNOUNCEMENTS 
AA --A- 

I min SO see I min 30 see 
1 e _ 12.00 9.60 10.00 8.00 
50 e 11.20 9.00 9.40 7.50 
150 e 10.40 8.40 8.80 7.00 
250 e.. 9.60 7.80 8.20 6.50 
500 x 8.00 6.60 7.00 5.50 

7. PACKAGE PLANS AA- -A- 
PER MO: I min 30 see I min 30 see 
25 ti 11.50 9.00 9.50 7.50 
50 ti 10.80 8.40 8.90 7.00 
75 ti 10.10 7.80 8.30 8.50 
100 ti 9.40 7.20 7.70 6.00 

WEEKEND PLAN -7 PM FRI-MIDNIGHT SUN 
8ti 10 t1 12 t1 16 t1 20 t1 

1 min 9.40 8.80 8.20 7.00 6.80 
30 sec 7.50 7.00 6.50 5.50 5.00 
Music Part 11.00 10.30 9.60 8.90 7.50 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 50x 150e 250e 500e 
5 min 15.00 14.10 13.20 12.30 10.50 

CLASS A 
5 min 13.50 12.60 11.70 10.80 9.00 
Music Part 12.50 11.70 10.90 10.10 8.50 

10. SPECIAL FEATURES 
2 -MINUTE CAPSULES 

Ix 50e 150e 250x 500x 
AA 13.00 12.20 11.40 10.80 9.00 
A ..._ 12.00 11.20 10.40 9.80 8.00 

MINITALK 
AA 11.00 10.30 9.60 8.90 7.50 
A 10.00 9.40 8.80 8.20 7.00 

WTTM 
1941 

Media Cede 4 291 8575 0.00 
Scott Broadcasting Co., Inc. of N. J., 333 W. State 

St., Trenton, N. J. 08618. Phone 809-695-8515. 
STATION'S PROGRAMMING DESCRIPTION 

WTTM: MUSIC: album music mixed with top popu- lar tunes of day, 6 em -6 pm. Personalities, promo- 
tions, contests, audience involvement. NEWS: local 
on hour, network news on half hour. After 6 pm 
news and sports open mike. 7 pm top 40 music. 
Active in all phases of community affaire. Editorials 
on local issues. Women's program 10 am -noon, audi- 
ence involved. Prizes, games, conteste, Contact Rep- 
resentative for further details. Rec'd 11/14/67. 

I. PERSONNEL 
President -Herbert Scott. 
Station Manager -Philip Reilly. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
1.600 w.; 920 kc. 

Directional -same pattern, all hours. 
Operating schedule: 6:00 am -midnight Mon then Fri; 
7:00 em -midnight Sat; 7:30 am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3c, 4a. 4c, 5, 6a. 7a. 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b, 15b, 16. 
Basle Rates: 21e, 21b, 21d, 22a, 23a, 24e, 28e. 
Contracte: 90e. 41, 42a, 42c, 43, 44a, 45, 46, 47a, 48, 

49. 50. 51a. 
Comb.; Cont. Discounts: 60e, 60d, 60e, 60f. 601, 61e. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective January 1, 1968. 

Rates received December 27. 1965. 
6. SPOT ANNOUNCEMENTS 

'1 MINUTE PER WEEK 
1 ti 15.00 40 ti ._._.._._... 8.40 
15 ti.._......_..._._....... 11.20 60 ti 7.70 
25 t1..........._......_.._... 9.80 100 tl..._ 7.00 (') Drive Time -per spot, extra 1.00. 
30 -sec announcements -75% of 1 -minute rate. 
10 -sec announcements -50% of 1 -minute rate. 
No annual discounts. 

8. PROGRAM TIME RATES 
-15 min 10 min 5 min 

1 ti _..._._.........._.._.._._. 72.00 48.00 36.00 
26 ti..._ ...... _......_.._.._.._.......... _......... 54.00 36.00 24.00 
52 ti..._......_......_ 42.00 30.00 18.00 
104 ti. .._.._.._.._._....._......_.._.._._ 36.00 24.00 14.40 
156 ti _ 21.60 18.00 13.20 
260 tl..._.._.._..._._.._.._..._._.._.._.._ 19.20 15.60 12.00 
312 ti..._...... _.._.._...... _ .......... _._ 16.80 14.40 10.80 

W T T M -FM 
1965 

Media Code 4 231 8576 8.00 
Scott Broadcasting Corp., Woodside Rd Yardley. 

Pe. 19088. Phone 215-493-4252. 
I. PERSONNEL 

President -Herbert Scott. 
Station Manager -Chuck Zulker. 

8. FACILITIES 
ERP 20,000 w.; 94.5 mc. 
Operating schedule: 
Antenna ht.: 240 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 tinte only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3a, 4e, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10a, 11a, 12e, 13e, 14e. 
Basic Rates: 20a, 22a, 23a, 24a. 24b. 28a, 29a. 
Contracts: 40e, 45, 46, 97e 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective December 1. 1965. 
Rates received December 17. 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 tl..._...__.. .._.. 5.75 156 tt..._......._._..__.- 4.25 
13 ti.._ _ 5.50 260 U. 3.75 
26 ti .._ _......___.._. 5.00 312 U _._... 3.25 
52 ti 4.75 

7. PACKAGE PLANS 
30 SECONDS OR LESS 

PER DAY: PER WK: ea PER DAY: PER WK: ea 
1 ti..._.._._.. 6 ti 3.33 4 ...... 24 ti...... 2.20 
2 t1._.._.._ 12 ti 2.91 5 ti ..... ...__.. 30 ti...... 2.00 
3 ti 18 tL 2.50 

8. PROGRAM TIME RATES 
1 hr 

1 ti..._...__ ..............._..._._ 50.00 
13 ti. 47.00 
26 tl...___._....._......_.___._ 45.00 
52 ti. 42.00 
156 ti..._.._.._......_..._ 40.00 
260 ti__...__.._._....._..._._ 37.00 
312 35.00 

1/2 hr 1/4 hr 5 min 
30.00 22.00 12.00 
28.00 21.00 11.75 
27.00 19.00 11.00 
26.00 17.50 10.25 
24.00 15.00 9.50 
22.00 13.50 8.75 
20.00 12.00 8.00 

VINELAND (2 AM) 
Cumberland County -Map Location C-11 

See SUDS consumer market map and data at begin- 
ning of the State. 

WDVL 
1957 

Media Code 4 231 8820 0.00 
Deisea Broadcasters, Maurice River Blvd. and Almond 

Rd. (Radio Park) Vineland, N. J. 08380. Phone 
(Area Code 609) 691-7550. 

STATION'S PROGRAMMING DESCRIPTION 
WDVL: Programmed for young adults and adults. 
MUSIC: country music M -Sat. NEWS: locally edited. 
Sun religious music and church programming, news, 
and middle-of-the-road music. Itec'd 10/23/67. 

I. PERSONNEL 
President -Mort Hendrickson, 
Vice -President -Vivian E. Hendrickson. 
Program Director -Henri Morey. 

3. FACILITIES 
500 w. days; 1270 kc. Directional. 
Operating schedule: Sunrise -local sunset. 

4. AGENCY COMMISSION 
15/0 time only; due on 1st. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10a, 12g, 13g, 14g, 15b. 
Basic Rates: 20e, 21b, 22a, 23a, 24c, 28c, 33c. 
Contracts: 40a, 445, 45. 
Comb.; Cont. Discounts: 62d. 
Cancellation: 70a, 73a, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

States effective 
Ratea received July 7. 1981. 

6. SPOT ANNOUNCEMENTS 

1 time_...._...__.-__ 
18 tlmes.._...W_.-..._..._._ 
26 times._......._ 
52 

194 times. 
156 time. 
260 time..._...._.____.. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 

1 time._ 55.00 28.00 
13 times_ 52.00 26.00 
26 times.. 48.00 25.00 
52 times.. 46.00 23.00 

104 times.. 43.00 22.00 
158 times_ 41.00 21.00 
280 times.. 39.00 20.00 

1 
min. 
4.50 
4.25 
4.00 
3.75 
3.50 
3 00 
2.75 

1/4 hr. 
14.50 
18.50 
13.00 
12.00 
11.50 
10.50 
10.00 

WWBZ 
1946 

30 
sea 
3.50 
3.25 
3.00 
2.75 
2.50 
2.25 
2.00 

10 min. 
13.00 
12.00 
11.00 
10.00 
9.00 
8.00 
7.00 

Sta. 
brk. 
3.00 
2.75 
2.50 
2.25 
2.00 
1.75 
1.50 

5 min. 
8.00 
7.50 
7.00 
6.50 
5.80 
5.00 
4.50 

Media Code 4 231 9065 1.00 
Community Broadcasting Service, Inc.. S. Delaea 

Drive, Vineland. N. J. 08360. Phone 609-692-6500. 
STATION'S PROGRAMMING DESCRIPTION 

WWBZ: Programmed for general interest. 
NEWS: 5 min on hour, 2 min on half hour. 6-9:30 
ant air entertainment, middle-of-the-road music. 9:30- 
11 am air personalities, talk, telephone conversation 
format with open phone, studio guests. 11 am -12 :25 
pin entertainment, middle-of-the-road music, stocks, 
egg prices. 12:25-1 pm farm, egg prices, agriculture 
hints. 1-6 pm entertainment, middle - of - the - road 
music, pop rock music, stocks, community news, 
audience participation. 6-7:30 pm public affairs. 
7:30-8 pm entertainment, Spanish music, news. 8 
pm -12M entertainment, pop rock, standard music. 
RELIGIOUS: Sun religious entertainment, church 
service remote. SPORTS: M -F 6:05-6:15 pm, local, 
live high school football, basketball. Sun noon -1 pm, entertainment, l'ollsh music. COMMERCIAL POLICY: 
18 minutes per hour maximum. Contact Represen- 
tative for further details. Rec'd 8/3/67. 

1. PERSONNEL 
General Manager -Robert C. Crafter. 
Commercial Manager -John F. Serra. 
Program Director -Roy Laurence. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Philadelphia -Selective Broadcast Advertising, Inc. 

3. FACILITIES 
1,000 w,; 1360 kc. Directional -nighttime only, 
Operating schedule: 6:00 am -midnight weekdays; 8:00 
em. -midnight Sun. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a, Sb, 3c, 3d. 4a, 5, 6a. 7a, 8, 
Rate Protection: 11e, 12e. 13e. 14e. 15b. 
Basic Rates: 20b, 21e, 21b, 21d, 22a, 22b, 23a, 23b. 

24a, 25a, 28, 28b, 28c, 29a, 30. 
Contracta: 40a, 41, 44b, 45, 46, 48. 
Comb.: Cont. Discounts: 60e, 62a, 62d. 
Cancellation: 70e, 70c, 71e, 72, 73a. 
Prod. Services: 81, 82. 

TIME RATES 
Rates effective April 3, 1981. 
Rates received March 2, 1961 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 

hr. 
75.00 
72.00 
70.00 
68.00 
62.00 
60.00 

1 time._... 
52 times.... 

104 times.... 
158 times.._ 
312 times.._ 
624 times.... 

hr. hr. min. min. sec. 
48.00 80.00 12,00 8.00 5.50 
43.00 28.00 11.00 7.50 5.00 
40.00 26.00 10.00 7.00 4.80 
88.00 24.00 9.00 6.50 4.50 
36.00 22.00 8.00 6.00 4.20 
35.00 20.00 7.00 5.50 4.00 

WASHINGTON 
Warren County -Map Location C-3 

See SIIDB consumer market map and data at begin- 
ning of the State. 

WCRV 
1955 

N,rl 

Media Code 4 231 9310 1.00 
Warren Broadcasting Corp.. First National Bank 

Bldg., 3 Belvidere Ave., Washington, N. J. 07882. 
Phone 201-689-1580. 

I. PERSONNEL 
Gen'l & Comm'l Mgr. -Nick De Rienzo. 
News & I'rog. Dir. -Mary Stuart. 
Woman's Program Director -Irene Smith. 

3. FACILITIES 
500 w. days; 1580 kc. Non-dlrectloaal. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5. 61). 7b, 8. 
Rate Protection: lob, 11b, 12b. 13c, 14b, 15b, 16. 
Basic Rates: 21b, 21c, 21d, 22e, 22t, 23a, 244. 25c, 

28b, 28c, 29e, 29b, 30, 32a, 33b. 
Contracts: 401y. 44e. 44b, 45, 46, 47a, 48, 49, 50. 

51a, 51b, 51c. 
Comb.; Cont. Discounts: 60a, 80c, 601. 61a, 620. 
Cancellation: 70d. 71b, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 2 Eff 10/1/67 -Reed 91.9/67. 

6. SPOT ANNOUNCEMENTS 
I rain 30 see IS see 

1 z ..................._. _._ 8.00 7.00 6.00 
13 z..._.._.._.........._......_ 7.75 6.75 5.75 
26 e 7.50 6.50 5.50 
52 x 7.25 6.25 5.25 
104 e 7.00 6.00 5.00 
156 z. 8.75 5.75 4.75 
280 e 6.50 5.50 4.50 
312 e 6.25 5.25 4.25 
500+ e 6.00 4.50 3.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min 5 min 

1 x 80.00 40.00 30.00 20.00 15.00 
13 z..._ 57.50 38.00 28.50 19.00 14.00 
26 e 55.00 36.00 27,00 18.00 13.00 
52 e _ 52.50 34.00 25.50 17.00 12.50 
104 x..._ 50.00 32.00 24.00 16.00 12.00 
158 e 47.50 30.50 2250 16.50 11.50 
260 e.... ....... _ ........ _ 45.00 29.00 21.00 15.00 11.00 
312 e ..... _..__ ...... .._ 42.50 27.50 1950 14.50 10.50 
500+ e ..... _...-. 90.00 26.00 18.00 14.00 10.00 

WILDWOOD (1 AM;1 FM) 
Cape May County -Map Location U-11 

See S1tDS consumer market map and data at begin- 
ning of the State. 

WCMC WCMC-FM 
1951 1960 

Subscriber to the NAB Radio Code 
Media Code 4 231 9555 1.00 
Jersey Cape Broadcasting Corp.. 3010 New Jersey 

Ave., Wildwood, N. J. 08260. Phone 609-522-1416. 
STATION'S PROGRAMMING DESCRIPTION 

WCMC: Programmed for adults and teens. 
6 am -5 pm middle-of-the-road. 5-7 pm serious music. 
7-9 pm rock. 9 pm -12M middle -of -tie -road. Feature 
local and state news every hour on hour, and every 
half hour from network. During em hours 3 women's 
feature type programs and local interest agriculture 
programs. 15 min national and local news and weather 
show at noon & 6 pm. Local football and basketball 
games from local high schools. Aboie is winter for- 
mat. During summer, carry remotes Dam local lounges 
and increase rock segment 7-9 pm. Contact Repre- 
sentative for further details. Recd 7/14/67. 

I. PERSONNEL 
General Manager -Wm. C. Wotrtag, Jr. 
Commercial Manager -Frank Strohm. 
Operations Manager -Carlton Owen. 

2. REPRESENTATIVES 
Robert S. Dome Company. 

3. FACILITIES 
1.000 w.; 1210 kc. Non -directional. 
FM FACILITIES 
EHP 3.500 w.; 100.7 mc. 
Operating schedule: 7 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See aided regulations 
NAB Radio Code Advertising Standards apply. 
General: le. 2a, 3a, 4a, 5, 6a. 
Rate Protection; 10a, lia, 12a, 13e. 14a, 15a. 
Basic Rates: 23a, 24b, 26. 
Contracts: 40a, 41, 42a, 94b, 95, 46. 48. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70e, 70c, 71a, 73a. 
Prod. Services: 82. 
Affiliated with Mutual Network. 

TIME RATES 
Rates effective 

Rates received February 9. 1953. 
Revisions received February 5. 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 13 26 52 104 156 260 

ti. tL It. U. tL U. ti. 
1 hour._ 55.00 52.00 48.50 46.50 43.50 41.00 39.00 

1/2 hour.._.. 28.00 26.50 25.20 23.40 22.20 21.00 19.80 
1/4 hour___ 14.50 13.80 13.20 12.00 11.40 10.80 10.20 
10 minutes 11.40 10.80 10.20 9.60 9.00 8.40 7.80 

5 minutes 7.80 7.50 7.20 6.60 6.30 6.00 5.70 
1 minute.. 4.50 4.45 4.35 4.25 4.15 4.05 4.00 

30 -second station 
break. 4.00 3.85 8.70 3.55 3.40 8.20 8.00 

586 Spot Radio Stations November 1, 1968 



A I B I C I D I E I F I G I H 

UTAH 

Durango ,..._,...-1*ATrinidad 

\ COLORADO 

' NEW MEXICO 
_:Z`e` 

Farmington 
_e.ep 

' / 
RIO ARRIBA TAOS 

.®* 
Raton UNION é 

ó SAN JUAN Taos 

COLFAX 
Clayton 

DalharartA* 
- 

ti 
á Espanola MORA 

2 
Q 

I McKINLEY LOS ALAMOS0.. HARDING 2 

Read figures in THOUSANDS 
Gallup 

Los Alamos *g 
Santa Fe A Las Vegas 

SRDS Consumer 
CITY POPULATION oit--- SANDOVAL 

SANTA 

tewest Las Vegas 

SAN MIGUEL Hereford 

` MllaatnO*nts Je h tig 0, Market Data 
EL FE úcumcari 

3 O O With Daily Media. VALENCIA Albwuenue GUADALUPE QUAY 3 
Santa Rosa 

Q O Without Daily Media. Belen TORRANCE p UR* ú 
clé®~ - Symbols Designate Types of Media. srorr DE BACA 

*Newspaper --e-Radio `Television 1 
s WELT CATRON SOCORRO 'LI4 4 COUNTY NAMES ARE IN ITALIC TYPE LINCOLN CHAVES - Designates Metropolitan Areas within this state-' --. Ruidoso 

Roswell 

SIERRA 1 0 --e *` - 
GRANT Truth ar 

* A 
o is so 75 too 

Consequences ---g**p4 Artesia 

Lovington 

5 Safford 
SCALE OF MILES 

*®^ ' 
Silver City 

Alamogordo 

Carlsbad 

*4E 
_Hobbs 

5 

Applicable to NEW MEXICO only I 

Deming 
Las Cruces 
-.e'er:* 

.t-pl 
A-- 

LUNA DONA AN 
OTERO EDDY LEA - 

- Elf': TEXAS *O^ Kermit 

6 Bisbee 

Douglas 
it 0. -.. 

HIDA GO MEXICO Ciudad Juárez 

6 

Copyright by Standard Rate 8 Data Service, Inc., and by Rand MtNolly 8 Co. 

A I B C I D I E I F I G I H 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. State, County, City, Metro Area Data 

NEW MEXICO 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Rodio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL ._.. 23,300 
METRO AREAS Roswell 2,800 

Albuquerque ..._ 6,700 Total Metros 9,500 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 

Alamogordo -Otero 
Albuquerque -Bernal i I lo 

Carlsbad -Eddy Clovis -Curry Farmington -Sari Juan Hobbs -Lea Las Cruces -Dona Ana Roswell -Chaves Santa Fe -Santa Fe 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City 1/1/68 1/1/68 
Metropolitan Area (000) (000) 

Consumer Spendable 

Per 
Household 

(9) 

Income -1967- Retail Sales -1967 Passen- 
Der 

Cars 
1/1/68 
(000) 

Farm 
Pm- 
lation 
1/1/68 
(000) 

Gross 
Farm 

Income 
1967 

(5000) 
($000) 

% Distribution of Families 
3000 5000 8000 10000 15000 
to to to to and 

4999 7999 9999 14999 over 

-Total Retail Sales- 
Per 

Household 
($000) (5) 

Food 
($000) 

By Selected Store Types 
General Home 

Drug Mdse. Apparel Furn. 
($000) ($000) ($000) ($000) 

Auto- 
motive 
($000) 

Service 
Station 
(50011) 

NEW MEXICO STATE 
TOTALS 1,029.1 273.46 2,180,747 7,975 19.2 23.1 17.7 16.8 11.0 1,265,468 4,628 291,601 52,970 130,365 68,366 58,851 280,540 130,116 420.41 35.3 333,624 

BERNALILLO F -3t 
Albuquerque 
Albuquerque Metro 
Area 

CATRON D-4 
CHAVES G -4t 

Roswell 
Roswell Metro Area.... 

COLFAX G-1 
CURRY H -3t 

Clovis 
DE BACA G3 
DONA ANA E -6t 

Las Cruces 
EDDY G-5 

Carlsbad 
GRANT D-5 
GUADALUPE G-3 
HARDING G-2 
HIDALGO D-6 
LEA H5 

Hobbs 
LINCOLN F-4 
LOS ALAMOS E-2 
LUNA E-6 
McKINLEY D -2t 
MORA G-2 

319.7 
260.2 

319.7 
1.7 

66.9 
48.9 
66.9 
11.8 
36.9 
27.2 
2.2 

67.0 
42.5 
52.5 
27.9 
17.5 
4.7 
1.5 
4.5 

56.0 
30.1 

7.4 
13.6 
9.9 

40.7 
3.3 

88.74 
74.23 

88.74 
.48 

18.23 
14.01 
18.23 
3.35 

10.46 
8.16 

.65 
16.57 
11.23 
14.62 
7.94 
4.86 
1.18 

.41 
1.29 

15.83 
8.62 
2.20 
3.78 
2.82 
8.41 

.83 

725,196 
636,719 

725,196 
5,417 

131,548 
100,735 
131,548 
28,652 
70,609 
55,537 
5,038 

131,676 
75,034 

127,304 
71,088 
34,732 

7,271 
2,560 

10,014 
139,921 
70,752 
15,707 
53,785 
21,148 
49,831 

5,100 

8,172 
8,578 

8,172 
11,285 

7,216 
7,190 
7,216 
8,553 
6,750 
6,806 
7,751 
7,947 
6,682 
8,708 
8,953 
7,147 
6,162 
6,244 
7,763 
8,839 
8,208 
7,140 

14,229 
7,499 
5,925 
6,145 

18.6 25.7 19.5 16.9 11.8 

18.6 25.7 19.5 16.9 11.8 
22.3 21.7 14.0 19.8 11.9 
24.7 26.5 17.8 10.3 7.1 

24.7 26.5 17.8 10.3 7.1 
22.8 24.3 13.9 14.2 9.2 
26.7 24.0 18.2 10.9 6.4 

25.4 29.8 7.5 3.8 6.1 
21.9 23.1 16.4 15.2 10.6 

16.4 24.9 20.0 19.7 11.4 

26.5 44.9 5.1 6.7 3.5 
23.0 34.2 6.2 3.9 2.8 
10.8 48.8 10.4 3.5 1.5 
22.1 14.5 22.1 18.3 9.4 
15.5 20.5 22.9 24.4 11.8 

26.4 26.8 10.2 8.8 6.9 
1.1 16.2 14.7 30.6 37.3 

24.6 17.8 17.0 14.0 9.9 
21.2 26.7 11.5 9.8 5.4 
20.3 11.6 11.1 13.4 5.2 

438,706 
408,690 

438,706 
1,340 

82,876 
75,321 
82,876 
16,484 
55,832 
52,708 

2,440 
63,197 
51,905 
69,238 
42,602 
20,952 
10,295 

1,406 
7,629 

80,919 
47,965 
13,007 
12,449 
17,509 
51,483 

1,380 

4,944 
5,506 

4,944 
2,792 
4,546 
5,376 
4,546 
4,921 
5,338 
6,459 
3,754 
3,814 
4,622 
4,736 
5,365 
4,311 
8,725 
3,429 
5,914 
5,112 
5,564 
5,912 
3,293 
6,209 
6,122 
1,663 

90,145 
81,519 

90,145 
302 

18,204 
16,568 
18,204 

3,929 
9,190 
8,997 

540 
13,090 
11,659 
18,155 
11,257 

6,978 
1,092 

160 
1,417 

21,464 
11,581 

2,942 
6,779 
3,018 

12,461 
482 

22,105 
21,163 

22,105 
98 

2,897 
2,839 
2,897 

694 
2,105 
2,068 

121 
2,387 
2,299 
2,870 
1,733 

670 
241 

49 
160 

2,134 
1,167 

483 
558 

1,824 
1,085 

52,711 
51,307 

52,711 
241 

10,655 
10,312 
10,655 
1,271 
7,128 
7,030 

50 
3,801 
3,421 
6,470 
5,178 
2,386 

587 
313 
128 

4,721 
3,573 

750 
231 

2,014 
7,555 

258 

29,091 
27,914 

29,091 

3,478 
3,267 
3,478 

713 
2,760 
2,686 

40 
3,581 
3,456 
2,787 
1,857 

761 
261 

321 
3,279 
2,238 

363 
1,076 

729 
2,240 

26,866 
26,615 

26,866 

3,360 
2,903 
3,360 

522 
3,341 
3,304 

30 
2,510 
2,436 
2,871 
2,201 

944 
198 

4,899 
3,959 

49 
277 
385 

1,557 
13 

107,888 
105,541 

107,888 

22,628 
20,530 
22,628 

3,092 
15,640 
15,195 

848 
11,355 
10,898 
16,133 
10,172 
3,895 
1,588 

182 
1,060 

16,729 
12,527 
1,205 

495 
2,910 
9,050 

100 

34,044 
29,219 

34,044 
697 

6,168 
4,971 
6,168 
2,393 
3,289 
2,494 

329 
9,039 
6,570 
4,848 
2,574 
2,205 
3,084 

262 
2,094 
7,811 
3,509 
1,910 
1,529 
3,153 
8,234 

397 

128.94 

128.94 
1.34 

23.47 

23.47 
5.90 

14.76 

2.23 
29.86 

24.64 

7.12 
1.69 

.59 
2.19 

28.98 

3.44 
6.24 
6.47 
9.34 

.97 

.1 

.4 
2.3 

.7 
1.4 

.5 
3.7 

2.2 

.5 

.4 

.4 

.5 
1.5 

.8 

.6 
3.1 

.5 

6,700 

3,965 
35,943 

11,475 
24,057 

4,766 
38,367 

32,010 

4,797 
3,788 
6,529 
8,170 

19,199 

6,712 

14,837 
2,537 
4,400 

OTERO F -5t 
Alamogordo 

QUAY H-3 
RIO ARRIBA E-1 
ROOSEVELT H-4 
SANDOVAL E-2 
SAN JUAN D-2 

Farmington 
SAN MIGUEL G-2 
SANTA FE F-3 

Santa Fe 
SIERRA E-5 
SOCORRO E-4.._ 

41.8 
25.7 
9.5 

22.0 
15.6 
14.0 
57.0 
24.3 
18.9 
50.3 
37.8 

6.2 
9.7 

10.80 
6.92 
2.78 
5.06 
4.63 
2.92 

13.90 
6.58 
4.39 

13.08 
9.94 
239 
2.53 

103,088 
69,201 
25242 
29,845 
38,365 
13,391 

121,380 
57,766 
34,57'4 

106,009 
97,780 
12,262 
16,924 

9,545 
10,000 
9,080 
5,898 
8,286 
4,586 
8,732 
8,779 
7,876 
8,105 
9,837 
5,131 
6,689 

13.7 14.4 19.0 27.7 19.6 

20.9 13.0 18.4 22.5 12.4 
21.7 18.0 11.4 10.3 6.8 
24.5 23.6 12.6 12.9 10.2 
20.9 15.0 10.7 8.5 3.9 
13.3 10.7 22.6 28.8 15.1 

18.0 10.5 14.2 19.5 12.7 
19.3 20.0 20.8 14.5 12.1 

19.2 35.6 5.2 5.5 4.1 
22.2 17.2 152 15.0 7.6 

33,659 
28,952 
22,478 
20,299 
17,867 

5,038 
50,078 
38,614 
38,614 
70,290 
63,889 

7,267 
9,921 

3,117 
4,184 
8,086 
4,012 
3,859 
1,725 
3,603 
5,868 
5,868 
5,374 
6,427 
3,041 
3,921 

9,067 
7,987 
3,935 
5,197 
4,002 
1,163 

12,715 
9,213 
9,213 

17,945 
16,630 

2,126 
2,206 

1,324 
1,181 

911 
899 
917 
204 

1,287 
1,185 
1,185 
2,893 
2,895 

466 
356 

2,467 
1,797 
1,373 
2,498 

936 
1,819 
4,594 
1,977 
1,977 
7,420 
7,092 

447 
566 

1,566 
1,349 

846 
753 
816 

2,936 
2,727 
2,727 
6,480 
6,480 

142 
281 

1,335 
1,193 

704 
245 

1,095 
27 

2,165 
2,606 

597 
3,149 
3,093 

179 
204 

8,349 
7,088 
3,846 
4,572 
4,491 

170 
14,195 
12,562 

2,427 
10,930 
10,233 

1,282 
2,296 

3,224 
2,328 
4,730 
2,199 
1,785 

847 
4,421 
2,783 
1,673 
7,511 
5,381 

811 
2,105 

13.57 

5.61 
6.65 
6.14 
7.09 

17.93 

5.65 
25.78 

2.67 
4.07 

.5 

1.5 
1.6 
2.8 

.5 
3.1 

.9 

.5 

.3 

.5 

5,542 

11,845 
3,569 

24,881 
1,724 
4,040 

6,324 
3,590 

4503 
4,449 

(t) Consumer Market estmates for retail sales, (total and store types), do not include sales made in military commissaries. DOOR exrhanoec and Patina nlacec nn military oasts In these counties. 
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NEW MEXICO 

State, County, City, Metro Area Data 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Hous+hnids 

City 1/1/68 1/1/68 
Metropolitan Area (000) (000) ($000) 

Consumer Spendable Income -1967 
% Distribution of Families -Total Retail Sales - 

Per 3000 5000 8000 10000 15000 Per 
Household to to to to and Household 

(S) 4999 7999 9999 14999 over ($000) (S) 

Retail Sales -1967 

($000) 
d 

($óó9) 

By Selected Store Types 
General Home 

Mdse. Apparel Furn. 
($000) ($000) ($000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

Passen- Farm 
ger Pope - 

Can Iation 
1'1/68 1/1/68 
(000) (000) 

Gross 
Farm 

Income 
1967 

($000) 

TAOS F.1 15.6 3.77 
TORRANCE F-3 5.3 1.41 
UNION H-1 4.6 1.36 
VALENCIA E-3.......... 40.8 9.73 

15,635 4,147 
8,999 6,382 

11,507 8,461 
78,017 8,018 

20.3 24.5 3.2 1.9 2.6 
25.3 34.3 5.7 4.8 3.4 
25.4 23.7 11.1 11.2 8.9 
16.7 18.2 19.9 23.7 11.1 

17,657 4,684 
7,138 5,062 
7,297 5,365 

31,919 3,280 

5,315 
1,059 
1,411 
9,543 

909 
139 
337 

1,271 

971 1,343 
609 
631 113 

2,664 1,056 

345 3,048 
1,852 

286 1,538 
698 6,746 

1,892 
2,006 

980 
4,446 

5.34 .5 2,008 
2.86 .6 5,726 
2.60 1.1 17,610 

16.28 1.3 9,561 

NEW MEXICO 
See SItDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

All New Mexico Network (Big Five) 
Comprised of: 

KPBM-Carlsbad KBIM-Roswell 
KCLV-Clovis KBIM-FM-Roswell 

KNOB -Hobbs 
KGRT-Las Cruces 
Media Code 4 232 0150 8.00 

Business Office -Box 910, Roswell, N. M., 88201. 
Phone 505-620-2120. 

I. PERSONNEL 
President -Lloyd Barham. 

2. REPRESENTATIVES 
0111 -Perna, Inc. 
Southwest -Marto Messina Company. 

4. AGENCY COMMISSION 
15% to agencies. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3b, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, Ile, 12c, 13c, 14e. 
Basic Rates: 20b, 216, 21d, 22b, 23a, 24a, 24b, 24e, 

286, 28c, 29a. 
Contracts: 40a, 41, 92a, 44b, 45, 46, 47a, 48, 51a. 
Comb.; Cont. Discounts: 60a, 60h, 601, 62b. 
Cancellation: 70e. 71a, 73a. 
Prod. Services: 82. 

TIME RATES 
INDIVIDUAL STATIONS 

1 MINUTE 
PER PER 
WK: YR: KBIM KNOB KPBM ACLV KGRT 
1-6 ti 1-104 ti.... 4.75 4.75 4.50 4.50 4.75 
12 ti 260 ti 9.45 4.45 4.25 4.25 4.45 
18 ti 312 ti 9.20 4.20 4.00 4.00 4.20 
24 ti 520 ti 4.00 4.00 3.75 3.75 4.00 
Operating schedule: 5:00 am -7:00 pm. MST. 

30 SECONDS 
1-6 ti 1-104 t( 4.20 4.20 3.95 3.95 4.20 
12 ti 260 ti 3.90 3.90 3.70 3.70 3.90 
18 ti 312 ti 3.75 3.75 3.55 3.55 3.75 
24 ti 520 ti 3.55 3.55 3.30 3.30 3.55 

ANY TWO SECTION COMBO 
1 MINUTE 

1-6 ti 1-104 ti 4.25 4.25 4.05 4.05 4.25 
12 ti 260 ti..._ 4.00 4.00 3.90 3.90 4.00 
18 ti 312 ti 3.75 3.75 3.55 3.55 3.75 
24 ti 520 ti 3.50 3.50 3.40 3.40 3.50 

30 SECONDS 
1-6 ti 1-104 ti 3.75 3.75 3.55 3.55 3.75 
12 ti 260 ti..._ 3.55 3.55 3.45 3.45 3.55 
18 ti 312 ti 3.40 3.40 3.20 3.20 3.40 
24 ti 520 ti 3.20 3.20 3.05 3.05 3.20 

ALL FIVE STATIONS COMBO 
I MINUTE 

1-6 ti 1-104 ti 4.05 4.05 3.90 3.90 4.05 
12 ti 260 ti 3.80 3.80 3.70 3.70 3.80 
18 ti 312 tl..._ 3.55 3.55 3.40 3.40 3.55 
24 ti 520 ti 3.30 3.30 3.20 3.20 3.30 

30 SECONDS 
1-6 ti 1-104 ti.- 3.55 3.55 3.40 3.40 3.55 
12 ti 260 ti..._ 3.90 3.90 3.25 3.25 3.90 
18 ti 312 ti 3.20 3.20 3.00 3.00 3.20 
24 (i 520 tl 3.05 3.05 2.95 2.95 3.05 
10 seconds rates -75% of minute rates. 
1 minute, 30 second and 10 second combinable for 
frequency discount. 

ALAMOGORDO (2 AM) 
Otero County -Map Location F-5 

ee SRDS consumer market map and data at begin- 
ning of the State. 

NAILS 

KALG 
1950 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 232 0300 9.00 
Basin Broadcasting Co.. Inc., dba Radio Station 

KALG, Box 268, Radio Triangle, Alamogordo. 
N. M. 88310. Phone 505-437-1505. 

I. PERSONNEL 
Pres.. Gen'l & Com'i Mgr. -Terry Clarke. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Southern -Mario Messina Company. 
Denver. Salt Lake City -John L. McGuire & Co. 

3. FACILITIES 
250 w.: 1230 kc. Non -directional. 
Operating schedule: 5:00 am -midnight. MST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a. 4d. 5, Ba, 7b, 8. 
Rate Protection: 12b, 14b. 

Basic Rates: 22a. 23a, 24a, 26, 28a, 29a. 
Contracts: 90a, 95, 46, 47a, 48. 
Comb.: Cont. Discounts: 006, Ola, 81b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with MBS and KBS Radio Networks. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1966. (Card No. 1.) 
Card received November 30, 1965. 

7. PACKAGE PLANS 
SATURATION PLAN 

Class A -Specified Times. 
Class B -Best Time Available. 

Class A -Class B 
PER WK: 1 min 30 sec 10 sec 1 min 30 sec 10 sec 
12 ti 3.90 3.10 2.35 3.10 2.50 1.85 
18 ti 3.65 2.90 2.20 2.85 2.30 1.70 
24 tl 3.40 2.70 2.05 2.60 2.10 1.55 
30 ti 3.10 2.50 1.85 2.35 1.85 1.40 
36 ti 2.85 2.30 1.70 2.10 1.65 1.25 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 

1 ti 16.00 12.00 8.00 
26 ti 15.70 11.75 7.85 
52 ti 15.35 11.50 7.70 
104 ti 15.05 11.30 7.50 
156 ti 14.70 11.05 7.35 
260 ti 14.10 10.55 7.05 
312 ti 13.45 10.10 6.70 
824 ti 12.80 9.80 6.40 

KINN 
1957 

Media Code 4 232 0450 2.00 
Radio Alamogordo, Inc., Box 618, Alamogordo, N. M. 

88310. Phone 505-437-4440. 
STATION'S PROGRAMMING DESCRIPTION 

KINN: Programmed for general adult appeal. 
NEWS 25%: network, UPI and local news editor. 
15 min local, regional, national and international 
news at 7 am. noon & 5 pm. Sports 4%. MUSIC: 
71%: middle-of-the-road 50%, standards 10%, show - 
tunes 4%, and country and western 7%. Rec'd 
2/29/68. 

I. PERSONNEL 
President -Dennis Behan. 
General Manager -Kent Roberts. 
Sales Manager -Steve Jacobs. 

3. FACILITIES 
1.000 w. days: 1270 be. Non -directional. 
Operating schedule: 6 am -local sunset. MST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. la, 3a, 9a, 5, 6b, 7b, 8. 
Rate Protection: 10a, 14a. 
Basic Rates: 20a, 21a, 21h, 21d, 24b, 25a, 28b, 28c, 

29a. 
Contracts: 40a. 44a, 45, 97a. 
Comb.: Cont. Discounts: Bob, 61c, 62d. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 8/66 -Reed 8/18/66. 
6. SPOT ANNOUNCEMENTS 

Ix 20x 50x 156x 312x 500x 1000x 
1 min 3.60 3.00 2.80 2.60 2.35 2.20 2.00 
30 sec 2.40 2.20 2.10 2.00 1.90 1.80 1.70 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 mmn 5 min 

1 a..._ 40.00 24.00 15.00 12.00 8.00 
13 x ..._... ..._... 13.50 10.00 7.00 
26 a 12.75 9.00 6.10 
52 X. 12.00 8.40 5.80 
104 x..._ ..... 11.00 7.80 5.20 
156 a..._......_.._.._... 10.00 7.20 4.80 
280 x 9.30 8.60 9.40 
312 a..._.._.._......_... 8.50 8.00 4.00 

ALBUQUERQUE (9 AM; 5 FM) 
Bemalillo County -Map Location F-3 

See S1tDS consumer market map and data at begin- 
ning of the State. 

KABQ 
1947 

Amigo Spanish Group 

Subscriber to the NAB Radio Code 
Media Code 4 232 0600 2.00 
Sandia Broadcasting Corp. Box 4488, 1309 Yale 

S. E.. Albuquerque, N. M. 87106. Phone 505-243- 
1744. 
STATION'S PROGRAMMING DESCRIPTION 

KABQ: 100% Spanish programming with personal- 
ities. Contact Representative for further details. 
Itoc'd 11/20/87. 

1. PERSONNEL 
President -Oscar I. Dodek. 
Exec. Vice-Pres. & Gen'l Mgr. -Joseph J. Fullerman. 

2. REPRESENTATIVES 
New York, Chicago, Atlanta, Los Angeles, San Fran- 
cisco, Dallas-Savalii/Gates, Inc. 
Mountain States -Bob Hie Co., Inc. 
St. Louis -Kansas City -Eugene F. Gray Co. 

3. FACILITIES 
5,000 w.; 1350 be. Non -directional days. 
Operating schedule: 5:00 am -midnight. MST. 

4. AGENCY COMMISSION 
15% on net time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 3b, 3d, 4a, 4d, 5, 6a, 7a. 8. 
Rate Protection: 10a. lia, 12a, 13a, 14a, 15h. 
Basic Rates: 20b, 21a, 216, 22a, 23b, 246, 28. 28c, 

29a, 29h, 30. 
Contracts: 40a, 41, 42b. 43, 44a, 45, 9Ta, 98, 49. 51e. 
Comb.; Cont. Discounts: 60a, 61a, 62a. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 81. 
Full time Spanish from 5:00 am -midnight. 
Member: The Amigo Spanish Group. 

TIME RATES 
Eff 12/1/67 -Reed 11/27/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1ti 5ti 10 ti 15tí 20tí 25tí 30 ti 
1 min. 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
20/30 sec.... 7.50 7.15 6.75 6.40 8.00 5.80 5.25 
10 sec 5.00 4.75 4.50 4.25 4.00 3.75 3.50 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr 

1 ti 20.00 30.00 50.00 
28 ti..........._......_.._.._....._ 16.00 28.00 38.00 
52 tl 15.00 27.00 37.00 
156 ti 13.50 25.00 35.00 
260 ti 12.75 23.00 33.00 
500 ti 12.00 21.00 30.00 

KARA 
1959 

Media Code 4 232 0750 5.00 
KARA, Inc., Box 3598, 9009 Menaul Blvd., N. E., 

Albuquerque, N. M. 87110. Phone 505-268-4371. 
STATION'S PROGRAMMING DESCRIPTION 

KARA: Spanish language, programmed for young 
adult Spanish speaking listeners 18-40 age group. 
MUSIC: ethnic, featuring popular and standard Latin 
American selections. 4 air personalities handle all 
segments. Contests Involving listeners scheduled 
throughout all programs. Hollywood gossip program 
for housewives 12:30-12:35 pm M -Sat. Children's 
program, featuring stories and commentary Sun 11:30- 
11:55 am. UPI news at :28 & :55. Regional and 
local weather at :15 & :45. Contact Representative 
for further details. Recd 11/22/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Josef D. Springer. 
Ass't Gen'l Mgr. -Stephen N. Springer. 
Spnnleh Pros. Dir. -Nei De La O. 

2. REPRESENTATIVES 
New York, Chicago, Atlanta -Hal Walton & Com- 

pany, Inc. 
San Francisco -Don R. Pickens Co. 
Los Angeles -Harlan G. Oakes, Inc. 

3. FACILITIES 
1.000 w. days' 1310 be. Non -directional. 
Operating schedule: 4:00 am -local sunset. 

4. AGENCY COMMISSION 
15/n time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a, 4a, 5. 8a, 7a. 8. 
Rate Protection: 10b, 116, 12h. 13h, 19b. 156. 16. 
Basic Rates: 20a. 21a, 21d, 22a, 25a, 26, 286, 28e, 

296, 30. 33a. 
Contracts: 44a. 46. 47a, 49, 51b. 
Comb.: Cont. Discounts: 60a, 80e. 60e, 601. 61a, 82d. 
Cancellation: 70a. 70e. 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
No. R Eff 9/I/66 Recd 9/19/66. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x I04x 260x 520x 

1 min 5.50 5.35 5.20 5.00 4.75 4.00 3.00 
20/30 

sec.. 4.00 3.75 3.50 3.35 3.00 2.50 2.00 
10 sec 2.50 2.35 2.25 2.15 1.95 1.80 1.60 

8. PROGRAM TIME RATES 
lx 13x 26x 52x I04x 260x 312x 

1 hr 75.00 65.00 57.50 50.00 45.00 40.00 37.50 
1/2 hr 50.00 45.00 41.00 37.50 31.50 29.00 27.50 
1/4 hr..._ 30.00 27.00 24.50 21.50 19.50 17.50 15.00 
10 min 19.00 18.00 17.00 15.00 13.00 11.75 10.25 
5 min. 11.00 10.00 9.00 8.00 7.50 6.50 8.00 

KBNM (FM) 
1963 

Media Code 4 232 0900 6.00 
Star Broadcasting, Inc.. Box 3397. 4011 Menaul 

Blvd., Albuquerque, N. M. 87110. Phone 505-265- 
5929. 
STATION'S PROGRAMMING DESCRIPTION 

KBNM(FM): Programmed for adults and young 
adults. 
4 air personalities emcee weekly programs in 3 hour 
segments, serious music. jazz, rhythm and blues, and 
folk music. 5 other air personalities emcee general 
popular music becoming pop rock after 8 pm. High 
school sports carried fall and spring. Taped inter- 
views and remote broadcasts carried for local area. 
COMMERCIAL POLICY: three 1 minute announce- 
ments per 15 minute segment. Recd 7/31/87. 

I. PERSONNEL 
Manager -E. H. Craven. 
Sales Manager -7. L. "Andy" Anderson. 
Program Director -Bruce Craven. 

3. FACILITIES 
ERP 3.700 w.; 99.5 mc. 
Operating schedule: 6:30 am -midnight. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. Payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 9a, 4c, 5. 6a, 7a. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 156. 
Basie Rates: 206. 21a, 22a, 23a. 246, 25a, 28b, lob. 
Contracts: 40a. 41, 94a. 46, 47e, 49. 
Comb.; Cont. Discounts: 60a, 601, Ela. 
Cancellation: 70b, 71a. 
Prod. Services: 82. 

TIME RATES 
No. 1 EH 11/1/65-Rec'd 3/13/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 260x 624x 1248x 

1 min 6.00 5.75 5.50 5.25 5.00 4.75 4.50 
30 sec 4.50 4.25 4.00 3.75 3.50 3.25 3.00 
10 sec 3.00 2.75 2.50 2.25 2.00 1.75 1.50 

7. PACKAGE PLANS 
I min 30 see 10 see 

100 ti per mo 400 250 
10 ti per wit ... 55 40 25 
20 ti per wk 100 75 45 
50 ti per wk 225 175 110 
10 ti (1 day) 55 40 
30 ti (3 days)..._ .............. _ ........_...__ 150 105 
100 ti (10 days).,._.._.._........_.._..___ 450 300 _... 

8. PROGRAM TIME RATES 
lx 26x 

1 hr..._......_.._.._.._.._.._..... 50 45 
1/2 hr 35 30 
1/4 hr......._.........._.._.._...- 25 20 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

5 per wk..._.--._....._ ------....._.._...._.._....._.._.._... 75 

52x 104x 260x 
40 35 30 
25 20 .... 

KDEF KDEF-FM 
1953 1953 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 232 1050 9.00 
Doubleday Broadcasting Company, Inc., 506 2nd St., 

N. W., Albuquerque, N. M. 87101. Phone 505-247- 
2333. 
STATION'S PROGRAMMING DESCRIPTION 

KDEF: Programs middle-of-the-road music. 5 min 
sports programs broadcast twice daily, and college 
football and basketball. NEWS: augmented by TPI 
voice feeds with newscasts every 30 min, plus AP 
wire services. Listener features include comedy radio 
serials throughout day, with 6 air personalities em- 
ceeing entire operation. Contact Representative for 
further details. Rec'd 12/4/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -John Siqueiros. 
General Sales Manager -Bill Smith. 
Program Director -John Lanigan. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5,000 w. days, 500 w. nights: 1150 kc. 
Non -directional days, directional nights. 
Operating schedule: 24 hours daily. MST. 
FM FACILITIES 
ERP 1.600 w.: 94.1 mc. 
Operating schedule: Same as AM. 
Antenna ht.: 56 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See Coded Regulations 
Rate Protection: 10b, 11b, 12b, 136, 146. 

TIME RATES 
Rates effective April 1. 1965. (Card No. I.) 

Card received July 12. 1965. 
Class A-6:00-9:00 am and 3:30-8:30 pm. 
Class B-5:30-6:00 am, 9:00 am -3:30 pm and 6:30- 
7:30 pm. 

6. SPOT ANNOUNCEMENTS 
ROS 

1 min 30 see 10 sec 
8.00 5.00 
5.75 4.75 
5.50 4.50 
5.25 4.25 
5.00 4.00 
4.75 8.75 
4.50 8.50 
4.25 3.25 
4.00 3.00 

28 ti 8.75 
52 ti 6.50 
104 ti 8.25 

260 ti _._._. .-_...._._...__...._. 5.75 
312 t1 _._........__. 5.50 
624 U. _ __...._._ 5.25 
1248 tL........_..._...__. _.. 5.00 
Class A Fixed epota-plus 20% cost. 
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Albuquerque -K D E F, K D E F-FM-Cont'd 
7. PACKAGE PLANS 

WEEKLY 
PER WK: 1 min 
10 ti _..........._............_._...__..___. 6.00 
20 ti __......_._.._....... 5.75 
40 tl..._...._........___......_......._....... 5.50 
50 t1_..- ............._ _......._....._....... 5.25 

MONTHLY 

30 sec 10 sec 
5.00 3.00 
4.75 2.75 
4.50 2.50 
4.25 2.25 

1 min 30 sec 
100 ti ._ _..... 550.00 450.00 

S DAY -30 SPOTS 
1 min 30 sec 10 sec 

30 ti 159.00 129.00 99.00 
8. PROGRAM TIME RATES 

1/2 & 
l hr 1/4 hr 1 hr 1/4 he 

1 ti 50. 40. 104 ti 35. 25. 
26 ti....._._...._» 45. 35. 156 ti...» 30. 20. 
52 ti....._. .......... 40. 30. 260 ti 25. 15. 
7:30 pm -midnight -50% of applicable ROS day rate. 
Midnight -5:30 am -25% of applicable ROS day rate. 
All times combinable for frequency discount. 

10. SPECIAL FEATURES 
Newscasts: 5 minutes at :55. 

NEWSCASTS 
1 ti 12.00 260 ti.._. 
26 ti 11.50 312 ti 
52 ti........._......-. 11.00 624 ti...._ 
104 ti ..... ».».........__... 10.50 1248 ti 
156 ti..._ 10.00 

HEADLINES 
1 ti -_r.. 8.50 260 ti..._..__...,_.-_ 5.50 
26 ti 7.50 312 ti._......__._»»»._ 5.00 
52 ti 7.00 624 ti ..-_..- 4.50 
104 ti ___.» 6.50 1248 ti _._..._.._ 4.00 
156 ti 6.00 

KGGM 
1928 

CBS Radio Network 

9.50 
9.00 
8.50 
8.00 

Media Code 4 292 1200 0.00 
New Mexico Broadcasting Co.. Box 1742, Alvarado 

Hotel, Albuquerque, N. M. 87103. Phone 243-2285. 

I. PERSONNEL 
President -Bruce Hebenstreit. 
General Manager --Charles T. Jones, Jr. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
5.000 w.; 610 kc. Directional -night only. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 4d, 5, ea, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20b, 21a, 22a, 23a, 24a, 26. 28a. 28e, 

29a. 30. 33a. 
Contracts: 40a. 41. 42a, 43, 45. 46. 47a, 50. 
Comb. Cont. Discounts: 80e. ß1a. 
Cancellation: 70e. 70e. 71a. 73a. 
Affiliated with CBS and MSS. 
Member: CBS Radio Mountain Network. 

TIME RATES 
No. 2 Eff 5/1/67-1teed 3/20/67. 

AA -Mon thru Fri 8-10 am & 4-7 pm. 
A -Mon thru Fri 10 am -4 pm; Sat 6 am -noon. 
B -All other times. 

6 PER 
TyANNOUNCEMENTS 

8tl 

B 7 
30 see: 80% of 1 -min. 

DISCOUNT 
52 consec wka-10% 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

(Fixed but preemptible) 
I2tI I8 ti 

Plan I (1/2AA. 1/2A)..._ 120 182 
Plan II (1/3AA, 1/3A. 1/3B) 108 144 
Plan III (1/2A, 1/2B) ..... 84 108 
30 sec: 80% of 1 -min. 

DISCOUNT 
52 consee wka-10%. 

8. PROGRAM TIME RATES 
CLASS AA 
I hr 1/2 hr I/4 hr 10 min 5 min 
200.00 60.00 38.00 30.00 20.00 
180.00 54.00 32.40 27.00 18.00 
160.00 45.00 27.00 22.50 15.00 
CLASS A 

150.00 54.00 32.40 27.00 18.00 
140.00 48.80 29.15 24.30 16.20 
135.00 40.50 24.30 20.25 13.50 
CLASS B 

125.00 42.00 25.20 21.00 14.00 
110.00 37.80 22.70 18.90 12.60 
90.00 31.50 18.90 15.75 10.50 

260 z.._..._._......_... 

1 z..._....-..___.».. 
52 i 
260 z.._.._.........._ 

KHFM(FM) 
1954 

F IMO 

12ti I8ti24tl 
14 13 12 
10 9 8 

8 5 4 

24 t1 30 t1 
192 210 
168 180 
120 135 

Media Code 4 232 1350 3.00 
CHE Broadcasting Co., Inc., 5900 Domingo ltd., 

N. E., Albuquerque, N. M. 88108. Phone 505-256- 
9001. 

I. PERSONNEL 
Pres. & Gen'1 Mgr. -William Weintod. 
Sales Manager -Edwin P. Clark. Jr. 
Promotion Director -Alfred G. Koerner. 

3. FACILITIES 
RItI' 3.250 w.: 96.3 me. 
Operating schedule: 6:30 am -midnight. 
Antenna ht.: 190 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: 10 days. 

a. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 3h. 3c, 3d, 9a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, lia. 12a, 13a, 15b. 
Basic Rates: 20a, 23a, 24b, 25a, 28a, 29a. 
Contracts: 40a, 41, 45, 48. 
Comb.: Cont. Discounts: 60e, 81e. 62d. 
Cancellation: 70c, 71a, 72. 73a, 73b. 
Station will not accept Jingles or singing commer- 
cials. Music under the spoken word is acceptable. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 EF 9/22/86-Rec'd 10/17/86. 

6. SPOT ANNOUNCEMENTS 
ROS 

Ix 25x 50x IOOx 250x 500x 1080x 
1 min 4.75 4.50 4.25 4.00 3.75 3.50 3.25 
30 sec 4.00 3.75 3.50 3.25 3.00 2.75 2.50 
10 sec 3.00 2.75 

7. PACKAGE PLANS 
SATURATION PLAN 

(Must be used in 1 week) -I min- -39 see - 
PER WK: 20 ti 30 ti 40 ti 20 01 30 ti 40 ti 
Ea 4.00 3.75 3.50 3.50 3.25 3.00 

YEARLY PLAN 
(Scheduled on planned rotation basis.) 

PER MO: PER YR: Ea 
15 ti....-.... 180 z.__._ __......_._...._........__..._.. 3.66 
20 ti__..__ 240 L....._......._.._.._..._. 3.65 
25 ti ...... ___ 300 z._.»..____»__»...._»».._._.».._. 3.60 
30 t1_.......... 360 x..__.._............__..__.»....__....- 3.53 
35 tl..._..._. 420 z.____..._._._... ._..... 3.50 
40 tí..._.._. 480 z_ _.___.__...._-.....__...._... 3.45 
45 ti_..»__ 540 z........._._...._....._..........-_..___... 3.40 
50 tL___._ 800 z.__...._. ._......_...__...._....._.. 3.34 
55 ti 680 x......._...._»._.._..._........ 3.29 
60 ti.._..._» 720 z _ 3.25 
75 ti 900 z 3.00 
90 ti ....... _... 1080 z 2.78 
10 -seconds spots are same rate as 1 -minute. 
No extra charge for need position. 

K 0 B 

1920 

A Hubbard Broadcasting, Inc. Station 
Subscriber to the NAB Radio Code 

Media Code 4 232 1650 0.00 

Albuquerque Broadcasting, Div. of Hubbard Broad- 
casting. Inc., Box 1351, 1430 Coal Ave. B. W., 
Albuquerque, New Mexico 87103. Phone 505-243- 
4411. T1V% 910-989-1682., 

I. PERSONNEL 
President -Stanley S. Hubbard. 
General Manager -Robert C. Pettingell, Jr. 
Program Director -Tom Dunn. 

2. REPRESENTATIVES 
Edward Petry & Company. Inc. 

3. FACILITIES 
50.000 w.: 770 kv. 

Directional -nighttime only. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0 net station time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. la. 3a. 4a. 44. 5, 6a. 7b. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 21a, 22b. 23a, 24b, 25a, 26, 28a. 

29a, 33a. 
Contracts: 40a. 45. 46. 47h. 
Comb.; Cont. Discounts: 60h, 601, 61a, 61c, 62h, 62d. 
Cancellation: 70b. 70d. 71a. 73b. 
Prod. Services: 89, 82. 
Affiliated with NBC. 

TIME RATES 
No. 12 Rif 7/1/68-Rec'd 8/9/68. 

AA Mon thru Sat 6-10 am, noon -1 pm & 4-7 pm. 
A -Mon thru Sat 5:30-6 am, 10 am -noon, 1-4 pm & 
7 pm -midnight; Sun 6 am -midnight. 

6. SPOT ANNOUNCEMENTS -AA- _A_ 
WKLY: I min 20/30 10/ID I min 20130 10/11) 
Specified position.. 25 20 15 20 15 12 
1 ti 23 18 14 18 14 11 
8 t1 22 17 13 17 13 10 
12 ti 21 16 12 16 12 9 
18 ti 20 15 11 15 11 8 
24 ti 19 14 10 14 10 7 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

I min 20/30 
12 Plan (0AA, 8A) 210.00 157.50 
18 Plan (9AA, 9A) 300.00 225.00 
24 Plan (12AA, 12A) 380.00 285.00 
TAP spots must be scheduled equally over 7 -day 
period and rotate within time classification. TAP 
spots are combinable with all weekly spots and pro- 
grams. 

le. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: Iti 3ti 6t1 
AA - _ 33 30 27 
A 29 26 23 

Minutes, newscasts, features and 20/30 -second spots 
may combine to earn weekly frequency discount. 
Minutes, newscasts, features, 20/30 -second spots and 
ID's may combine on the basis of 2 ID'a equalling 
1 longer spot. 

CONSECUTIVE WEEK DISCOUNT 
52 wk -10%. Discount applied as earned. Applicable 
to consecutive week advertisers only. 

K 0 B -FM 
1907 

A Hubbard Broadcasting. Inc. Station 
Media Code 4 232 1651 4.00 
Albuquerque Broadcasting Div. of Hubbard Broad- 

casting. Inc., Box 1351, 1430 Coal Ave. S. W., 
Albuquerque. N. M. 87103. Phone 505-243-4411. 
TWX 910-989-1682. 

I. PERSONNEL 
President -Stanley S. Hubbard. 
General Manager -Robert C. Peltingell, Jr. 

2. REPRESENTATIVES 
Edward I'etry & Company, Inc. 

3. FACILITIES 
ERP 8.200 w.: 93.3 me. Stereo. 
Operating schedule: 18 hours daily. MST. 
Antenna ht.: 4,200 ft. above average terrain 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
See KOB listing for coded regulations. 
Affiliated with NBC. 

TIME RATES 
Elf 7/1/68-Reé d 8/7/68. 

6. SPOT ANNOUNCEMENTS 
lx 265 525 1565 9125 

1 min 8.00 7.00 6.00 5.00 4.50 
Guaranteed within 15 minutes of schedule time. 

KQEO 
1940 

The Eastman Station 

Subscriber to the NAB Radie Code 

Media Code 4 232 1800 7.00 
Swamis Broadcasting Corp.. 222000 Indian School Rd.. 

Albuquerque. N. M. 87104. Phone 247-8188. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Ken Baugh. 
Program Director -Don Lincoln. 
Sales Manager -George Gregg. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

S. FACILITIES 
1.000 w. days. 500 w. nights; 920 kc. 

Directional -night only. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 4a, 5, 6a, 7b. 8. 
Rate Protection: 10a, lia. 15b. 
Basic Rates: 20a. 22a, 23a, 24a, 24b. 25a, 28a, 29a. 
Contracta: 40a. 41, 44a. 44b, 45. 51a. 
Comb.- Cont. Discounts: 60a, 60e. 60f, 61c, 62d. 
Cancellation: 70a, 70e, 71a, 72. 73b. 
Prod. Services: 82. 
Affiliated with The Eastman Network. 
All rates include a 20% talent and production charge. 
Announcements for competitive accounts are guaran- 
teed 1/4 hour protection. 

TIME RATES 
EF 9/1/66 -Reed 7/27/66. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

(Mfon thru Sat 6-9 am & 4-7 pm) 
PER WK: (e) 1 t 6tí 12t1 
1 min ...... 30.00 25.00 23.00 22.00 
20/30 sec 24.00 20.00 18.40 17.60 
10 sec- 15.00 12.50 11.50 11.00 

() Fixed position. 
HOUSEWIFE TIME 

(Mon thru Sat 9 am -4 pm) 

NIGHTTIME) 
(Mon thru Sat 7-10 pm) 

(Sun all day) 
I ti 6t1 12 t 18tí 

1 min. 20.00 19.00 18.00 17.00 
2100/30sea see 16.00 15.20 14.40 13.60 

10.00 9.50 9.00 8.50 

ALL OTHER TIMES 
1 min 18.00 15.00 14.00 13.00 
20/30 sec 14.40 12.00 11.20 10.40 
10 sea...._ 9.00 7.50 7.00 6.50 

DISCOUNTS 
28 conoce wk 4% 52 conoce wk. 8% 
Minimum wkly ached of 6 1 -min spots Oam-12mid 
Mon -Sun necessary to maintain consee wk advertising. 

7. PACKAGE PLANS 
FAMILY PLAN 

6 spots from 6-9 am Mon thru Sat. 
6 spots from 4-7 pm Mon thru Sat. 
4 spots from 7-10 pm Mon thru Sat. 
4 spots from 9 am -4 pm Sat. 
4 spots from noon -7 pm Sun. 
24 1 -minute spots per wk, ea. 14. 
Family plan not combinable with other weekly plans 
for added frequency. 

16 ti 
21.00 
18.80 
10.50 

ROS 
500 1005 150x 500x 

Flat 16 15 14 13 12 
No guaranteed time blocks fully preemptible on 48 
hours notice -not combinable with any other plans 
for frequency. 

ALL PLANS 
5 minutes -1-1/2 5 applicable 1 -minute rate. 
30/20 seconds -80% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 

NEW MEXICO 

KRST (FM) 
1965 

Media Code 4 232 1950 0.00 
Burroughs Broadcasting Co.. Box 3280. 2401 Qulnc. 

N. E. Albuquerque, N. M. 87110. Phone 505-260- 
0171. 
STATION'S PROGRAMMING DESCRIPTION 

KRST(FM): Programmed for age group 18-34. 
No live announcing. FM news at :15. State and local 
news and weather simulcast with KRZY. Occasional 
special programming from network and other sources. 
MUSIC: popular standard. Rec'd 2/14/68. 

I. PERSONNEL 
President -John Burroughs. 
General Manager -Ray Moran. 

3. FACILITIES 
ERP 9,000 w.; 92.3 me. Stereo. 
Operating schedule: 24 hours daily. 
Antenna ht.: 4,110 ft. shove average terrain. 

4. AGENCY COMMISSION 
15/0 time only: lath of following montn. 

5. GENERAL ADVERTISING See coded regulations 
General: le, 2a, 3a, 3b, 4a, 5, 7a, 8. 
Rate Protection: lob, 11b. 
Basic Rates: 20e. 22a, 24b, 25a, 28a, 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 61e, 62b, 62e. 
Cancellation: 70a, 70c, 71e, 73a. 
Affiliated with American FM Network. 

TIME RATES 
Rates effective 

Rates received November 26, 1965. 
6. SPOT ANNOUNCEMENTS 

Ix 260 52x I56x 312x 
1 min ... 8.00 7.00 6.00 5.00 4.50 
Announcement time guaranteed within 15 minutes of 
schedule time. 

KRZY 
1956 

Media Code 4 232 2100 1.00 
Burroughs Broadcasting Co., Box 3280. 2401 N. E. 

Quincy. Albuquerque, N. M. 87110. Phone 505- 
2115-n951. 

STATION'S PROGRAMMING DESCRIPTION 
KRZY: Programmed for age group 18-34. 
Air personality orientation emphasizing variety in 
approach from segment to segment. NEWS: 5 min 
network news at :00. 15 min network news at 6 am 
& 8 pm. Network news, 15 min 12M & 5 min 6:30 
am. State and local headline news at :30, 5 min 
during drive time. Bi -hourly weather. Occasional 
special programming from network and other sources. 
MUSIC: modern country in top 40 framework. Con- 
tact Representative for further details. Rec'd 2/14/68. 

I. PERSONNEL 
President -John Burroughs. 
General Manager -Ray Moran. 
Program Director -John Graham Findley. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
250 w.: 1450 hr. Non -directional. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0 time only: loth of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 9a, 5, 6a, 8. 
Rate Protection: 12h. 
Basic Rates: 20a, 22a, 24b. 25a, 28a, 29. 
Contracts: 40a. 45, 48. 97a. 
Comb.: Cont. Discounts: 60b. 60k, 61a, 61e, 62b, 82e. 
Cancellation: 70a, 70c. 71a. 73a. 
Affiliated with American Information Network. 

TIME RATES 
No. 1 ES 8/1/68 -Reed 8/12/68. 

AA -Mon thru Fri 6-10 am & 4-7 pm. 
A -Mon thru Fri 9 am -4 pm; Sat & Sun 6 am -6 pm. 
B -All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: () 6tí 12 tI 18 ti 24tI 
1 min - 15 13 12 11 10 
30 sec 12 10 9 8 7 

CLASS A 
1 min 13 11 10 9 8 
30 see 10 9 8 7 6 

CLASS B 
1 min, flat 8 30 sec, fiat. 7 

(') Fixed or 1 Z. 
ID's: 50% of 1 -min. 

DRIVE TIME SPECIAL 
PER WK: I min 30 see 
20 ti (2 AM, 2 PM) 260 200 
Special Plans do not combine with Weekly Plans for 
additional frequency discounts. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 

KVOD 
1959 

R A B 

Media Code 4 232 2250 4.00 
A John Walton Station. Box 4188, 3700 Campus, 

N. E., Albuquerque. N. M.. 87106. Phone 505- 
268-4395. 
STATION'S PROGRAMMING DESCRIPTION 

KVOD: Programmed for adults. 
5 min news at :15. news headlines at :45. AIR 
PERSONALITIES handle all segments. Women's 
Program, with occasional open line, 10-11 am M -F. 
with household hints, beauty and fashion tips, in- 
terviews with doctors, artists, professional men 
and other personalities. 10 min news at 7:15 am & 
12:15 pm. State capitol report 7:25 am & 12:25 om. 
Sun 6-9 am gospel music. MUSIC: general popular, 
showtunes, standards, middle-of-the-road. Contact 
Representative for further details. Reed 7/21/67. 

I. PERSONNEL 
General Manager -Bill Mitchell. 
Program Director -Glen Copeland. 
Commercial Manager -Ben Caine. 

2. REPRESENTATIVES 
Alan Torhet. Associates, Inc. 

3. FACILITIES 
1,000 w. days; 730 kc. 
Operating schedule: Sunrise -local sunset. MST. 
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NEW MEXICO 
Albuquerque -K V 0 D -Continued 
4. AGENCY COMMISSION 

15% on station time; no cash discount. 
5. GENERAL ADVERTISING Bee coded revelations 

NAB Radio Code Advertising Standards apply. 
General: la, 2b, Sa. 3d, ea. 4d, 5, 65, 7b, 8. 
Rate Protection: lob, 1113, 12b. 13b. 14b, 15a. 16. 
Basle Rates: 20b, 21a, 220, 23a. 24b, 25a. 26, 28b. 

28c, 29a, 33a. 
Contracts: 40a, 41, 45, 46, 47a. 
Comb.; Cont. Discounts: sob, 60f, 801, 61a. 
Cancellation: 70b. 70d, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 2 Eff 5/1/68-Rec'd 3/25/68. 

6. SPOT ANNOUNCEMENTS 
ROS -8 am -4:30 pm 

1 min 30 see I min 30 see 
1 x....- 5.00 3.75 156 z..___.-. 3.50 2.50 
13 z-.._..._....-_ 4.75 3.50 260 x. .. 8.00 2.25 
28 x_ 4.50 3.25 520 x................ 2.75 2.00 
52 z..._..._._. 4.25 3.00 1000 z..... 2.25 1.75 
104 x 4.00 2.75 

(') Firm contracts, 5% discount. 
Sunrise -8 am & 4:30 pm -sign -off, extra 10%. 

7. PACKAGE PLANS 
I min 30 see 

Plan 1 (within 7 consec days) 
1.75 

100 u. .____._ 2.10 1.50 
Plan 2 -Fri. Sat, Bun) 

30 tL ......_....r _ _..._ 2.40 1.80 
80 ti _..._._... 2.25 1.65 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/41r IO min 5 min 

1 z 50.00 30.50 21.00 18.00 12.00 
13 x_...._._ 47.00 29.00 19.50 15.50 11.50 
26 z..._-.-...__._ 44.00 27.50 18.50 13.00 11.00 
52 z..... 41.00 25.00 17.50 12.00 10.50 
104 z. 38.00 23.00 16.50 10.50 9.00 

'156 x 35.00 21.50 15.00 10.00 8.00 
260 z...__ 30.00 18.50 14.00 9.00 7.00 
'312 z 25.00 17.50 13.00 8.00 6.00 

(') Firm contracts 5% discount. 
10. SPECIAL FEATURES 

5 -Minute Newscasts -Mon thru Sat, every hour at 
:15: 

1 per day, per mo 96.00. Minimum 3 mo. 1 per day. 1 yr (312x), per mo 87.50. 
(') Firm contracts, 5% discount. 

Kay McDowell's Girl Talk -1 -min inc'I, ea 5.00. 
Ben Caine Program -1 -min adjacencies. ea 5.00. 

KZIA 
1956 

Media Code 4 232 2300 7.00 
Zia Tele -Communications, Inc., Box 1047. 805 98th 

St., S. W., Albuquerque. N. M. 87103. Phone 
505-855-4551. 
STATION'S PROGRAMMING DESCRIPTION 

KZIA: Programmed for general interest and mass 
appeal. 
AIR PERSONALITIES handle all segments. MUSIC 
80%: pop rock. NEWS: 90 seconds every 30 min, 
features national, international and local, amount de- 
pending upon news happenings. 3 man news staff. 
SPORTS: 60 seconds every quarter hour. TALK: 
noon -12:30 pm, M -F, audience participation by tele- 
phone. FARM: market reports, taped interviews. 
Reed 4/29/68. 

I. PERSONNEL 
Pres. & Gen'1 Sales Mgr. -John Deme. 
Program Director -John Howard Deme. 
Women's Program Director -Hazel I. Deme. 

3. FACILITIES 
1,000 w.; 1580 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. MST. 

4. AGENCY COMMISSION 
15/0 time & talent; 15th of following month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 9a, 9d, 5, 6b, 7b, 8. 
Rate Protection: lob, 1lb, 12b, 13b, 14b. 
Basic Rates: 20b, 21a, 21b, 23a, 24a, 24c, 33c. 
Contracts: 40a, 45, 48. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 

7. PACKAGE 
1 Eff 2/1/68-Rec'd 2/14/68. 

PLANS 
ROS: 5 ti loti 15 ti 20 ti 25 ti 
1 min. ... 6.00 5.70 5.40 5.10 4.80 
20/30 sec. ...._.._ 4.50 4.30 4.10 3.90 8.70 
10 sec. 3.00 2.80 2.70 2.50 2.40 

30t1 40t1 50 ti 70 ta 
1 min 4.50 4.20 3.90 3.80 
20/30 sec....-.._.__._......._ 3.50 3.30 3.10 2.90 
10 sec 2.20 2.10 1.90 1.80 

WEEKEND PACKAGES 
15% off above rates. Non -combinable with other 
packages. 

FIXED TIMES 
Additional 10% of ROB. 

DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -15% 

ARTESIA 
Eddy County -Map Location G-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KSVP 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 232 2400 5.00 
Artesia Broadcasting Co., 317 tt . (luny, Artesia, 

N. M. 88210. 505-796-2751. 
1. PERSONNEL 

General Manager -Dave Button, 
2. REPRESENTATIVES 

The Sandeberg-Glenn Company. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 990 kc. Non -directional. 
Operating schedule: 6 am -10 pm daily. MST. 

4. AGENCY COMMISSION 
15/0; monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 3d, 4a, 5, 6a, 7a, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 22a, 22b, 23a, 23b, 24b, 25a, 26. 

28b, 28c, 29a, 30, 32a. 
Contracts: 40a, 41, 42e. 43, 44a, 49b, 45, 48. 47e, 

98, 51a. 51e. 
Comb.; Cont. Discounts: 60d, 60f, 601, 61c, 62b, 62d. 
Cancellation: 70b, 70d, 71a. 72, 73e. 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective November 21. 1957. 
!fates received December 31. 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 10 min. 5 min. Ana. 

1 time.. 27.50 19.00 14.00 10.00 5.20 
13 times 26.00 18.00 13.00 9.50 5.00 
26 times 24.50 17.00 12.50 9.00 4.70 
52 times 23.00 16.00 12.00 8.50 4.30 

109 times 22.00 15.00 11.00 8.00 4.00 
156 times 20.00 13.00 10.00 7.25 3.85 
260 time@ 18.50 10.50 8.25 6.50 3.25 
365 times 17.00 9.00 7.00 5.40 2.90 

1092 times 12.00 7.00 6.00 4.75 2.00 

AZTEC 
San Juan County -Map Location B-2 

See SItDS consumer market map and data at begin- 
ning of the State. 

KHAP 
1865 

Media Code 4 232 2550 7.00 
San Juan Broadcasting. Inc.. Box J, Aztec, N. M. 

87410. Phones 505-334-9494, 6911. 
I. PERSONNEL 

General Manager -Lou Erck. 
2. REPRESENTATIVES 

PRO Time Sales, Inc. 
3. FACILITIES 

1,000 w. days, 250 w. nights: 1340 kc. 
Operating schedule. . MST. 

4. AGENCY COMMISSION 
Net. agencies add commission to rates shown. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, la. 31). 3d, 9a, 9d, 5, Sa, 7a, 8. 
Rate Protection: 10a, lla, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 24b, 

25a. 26, 28b, 28c, 29a, 29b. 30. 
Contracts: 40a, 41, 44a, 45, 46, 47a, 50, 51a, 51b. 
Comb.; Cont. Discounts: Bob, 60d, 60e, 80f, Ola, 62a, 

6.2d. 
Cancellation: 70a, 71a, 72. 73a. 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eff 5/1/88 -Reed 5/8/88. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 

1 min 4.00 3.85 3.70 3.55 
30 sec 3.00 2.85 2.70 2.55 
10 see 2.00 1.85 1.70 1.55 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 

1/4 
hr.. 12.00 11.50 11.00 10.50 

10 
min 10.00 9.70 9.40 9.10 

5 min 7.50 7.25 7.00 6.75 

BELEN 

158x 260x 312x 624x 
3.40 3.25 3.10 2.95 
2.40 2.25 2.10 1.95 
1.40 1.25 1.10 .95 

156x 260x 312x 624x 

10.00 9.50 9.00 8.50 

8.80 8.50 8.20 7.90 
6.50 6.25 6.00 5.25 

Valencia County --Map Location E-3 
See SItDS consumer market map and data at begin- 
ning et she State. 

KARS 
1961 

Subseriber to the NAB Radio Cede 
Media Code 4 232 2700 8.00 
Belon Broadcasting Co., Inc., Box 860, 208 N. 2nd 

St., Bolen, N. M. 87002. Phone 505-864-7447. 
I. PERSONNEL 

President -Carter M. Wald. 
Manager -John Tobola. 

3. FACILITIES 
250 w. days; 860 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. MST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, Bb, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 23a, 26, 28b, 29a. 
Contracts: 46. 48. 
Comb.: Cont. Discounts: 60b, 61a, Bib, 62b, 62e. 
Cancellation: 73a 
Affiliated with KBS Radio Network. 

TIME RATES 
Hates effective July 1, 1964. 
Rates received July 6, 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

13 tl._.._......_...._.._..... 2.00 312 ti._....._...._.._....... 1.35 
52 ti 1.80 1000 ti -.. ....-_... 1.25 

8. PROGRAM TIME RATES 
PER TB: 1 hr 1/2 hr 1/4 hr 5 min 
1 ti..._....__.._..__....___.._... 35.00 25.00 15.00 10.00 
13 tí...._......-_.........-_.._....._ 30.00 20.00 12.00 8.50 
52 u....__...__ _.. 25.00 15.00 10.00 7.00 
156 tí..._.........._.._....__.._..... .___. 8.50 8.00 
312 U..._.._......_._._...._._..._ ..._ ._._.. 7.00 5.00 
1000 ti .__......_... ._..._ ...-. 6.00 4 00 

CARLSBAD (3 AM; 1 FM) 
Eddy County -Map Location G-5 

See S1MUS inflamer market map and data St begin- 
ning of the State. 

KAVE 
1936 

Media Code 4 232 2850 1.00 
J. !toss Rucker, Box 1538. 201 South Halagueno, 

Carlsbad, N. M. 88220. Phone 505-887-1181. 
STATION'S PROGRAMMING DESCRIPTION 

KAVE: MUSIC: modern country and western. 
NEWS: network, AP and local news. Local sports 
where available. Network news on half hour. College 
football during season. Extended news 7 am & noon 
daily. Contact Representative for further details. 
Reed 8/21/88. 

I. PERSONNEL 
General Manager -John S. Green. 
Sales Manager -Frank Trevathan. 
Program Director -Robert D. Patterson. 

2. REPRESENTATIVES 
Clyde Melville Company. 

3. FACILITIES 
1,000 w.; 1240 kc. Non -directional. 
250 w. pre -sunrise. 
Operating schedule: 5 am -10 pm daily. MST. 

4. AGENCY COMMISSION 
Ibr on station time: no rash discount. 

5. GENERAL ADVERTISING See eoded regulations 
Contracts: 40a 

TIME RATES 
ER 6/23/65 -Reed 6/25/65. 

7. PACKAGE PLANS 
ROS WEEKLY SATURATION PLAN 

10 ti 15 ti 20 ti 25 ti 30 ti 40 ti 
1 min 4.50 4.40 4.30 4.20 4.10 4.00 
20/30 sec_ 3.50 3.40 3.30 3.20 3.10 3.00 
10 sec 2.50 2.90 2.30 2.20 2.10 2.00 

KCCC 
1966 

Country Music Network 

50 ti 
3.90 
2.90 
1.90 

Subscriber to the NAB Radio Code 
Media Code 4 232 3000 2.00 
Hulot) Broadcasting Inc., 3022 El Paso Rd., Carls- 

bad, N. M. 88220. Phone 505-887-5521. 
I. PERSONNEL 

President -Marion Jenkins. 
Office Manager -Laverne Hale. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
1,000 w.; 930 kc. Non -directional. 
500 w. pre -sunrise. 
Operating schedule: 6 am -local sunset. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL RATE POLICY 
Member: Country Music Network. 

TIME RATES 
Eff -Rec'd 8/11/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 260x 385w 

1 min 5.50 5.00 4.75 4.50 4.25 4.00 3.75 
30 sec 4.75 4.25 4.00 3.75 3.50 3.25 3.00 
15 -seconds -70% of 30 second rate. 

7. PACKAGE PLANS 
WEEKLY PACKAGE 

12 61 18 t1 24 ti 
1 min..._....__.._.__.... 48.00 67.50 86,40 
30 see 39.00 54.00 68.40 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4hr 10 min 5min 

1 z_....-..._..... 80.00 45.00 35.00 30.00 15.00 
26 x..._...._...._...._._ 58.50 43.00 34.00 29.00 14.50 
52 z 56.00 91.00 33.00 28.00 14.00 
104 z......_._ 53.50 39.00 32.00 27.00 13.50 
156 x 51.00 37.00 31.00 26.00 13.00 
260 x 98.50 35.00 30.00 25.00 12.50 

KCNM (FM) 
67 

Media Code 4 232 3150 5.00 
Radio Carlsbad, Inc., Box 70, 714 N. Canyon, 

STATION 
N. 

PROGRAMMING DESCRIPTION 
KCNM (FM) : Programs semi -classic music. News 5 
min before hour. Sports when available. Contact 
Representative for further details. Rec'd 8/17/67. 

I. PERSONNEL 
President -Darrell A. Swayze. 
Manager -Bob Swayze. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
ERP 3.000 w.; 92.1 mc. Non -directional. 
Operating schedule: 5 am -11 pm. 
Antenna ht.: 283 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
aunaet-11 pm. For simulcast facilities see KPBM. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
See KPBM listing for coded regulations. 
Member: All New Mexico Network. 
When identical schedule Is placed on KPBM, 10% 
additional discount is earned on billing of each sta- 
tion. 

TIME RATES 
ER 4/12/67 -Reed 4/12/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: PER YR: Imin 30 see 10 see 
1 ti 1 z ...._...___... 4.00 1.00 2.45 
7 tl_...._.._......_._ 104 z_......._._._ 3.80 2.85 2.80 
12 tL Yß0 z......_..__.._ 5.60 2.70 2.20 
18 u 312 z.._.._....._... 3.30 2.50 2.00 
24 u ....... __...._ 520 x._...._.. ._... 3.00 2.30 1.80 

KPBM 
1950 

R A 1 
Media Code 4 232 3300 6.00 
Radio Carlsbad, Inc., Box 70, 714 N. Canyon, Carls- 

bad. N. M. 88220. Phone 885-5373. 
STATION'S PROGRAMMING DESCRIPTION 

KPBM: Programmed for adults and young adults. 

General popular music. NEWS: at :55, except 15 min 
summary at 7 am & noon. Local sews 5 times daily, 
except Sun. 7 min farm news 6 am 11 -Sat. Local 
sports when available. Contact Representative for 
further details. Recd 7/18/67. 

I. PERSONNEL 
President -D. A. Swayze. 
Manager -Bob Swayze. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
1.000 w. days: 740 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. MST. 
Simulcast during AM operational hours. For non 
simulcast facilities see KCN M(FM). 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 213. 3a. 4a. 5, 8a, 7b, 8. 
Rate Protection: 10a, 12a, 13a, 14e, 15b. 
Basic Rates: 20a, 21a, 21d, 22b, 23a, 24b, 25a, 26. 

28a, 28e. 29a. 33a. 
Contracts: 40a, 41, 44a, 46, 47a. 
Comb.; Cont. Discounts: 60a, SOd, 60e, 601, 61a, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Member: All New Mexico Network. 
When identical schedule is placed on KCNM (FM) 
10% additional discount Is earned on billing of each 
station. 

TIME RATES 
ER 4/12/67 -Reed 4/12/67 

6. SPOT ANNOUNCEMENTS 
PER WK: PER YR: 1 min 30ese10see 
1 tl.._.._.._._..__ 1 z.........._._._ 5.90 4.00 8.30 
7 104 z..___...-_. 5.10 8.80 3.10 
12 u......_._._ 260 4.80 3,80 2.90 
18 tL.._.._.._____ 812 z.._...._-__ 4.50 3.80 2.70 
24 tL - 520 z - 4.20 8.00 2.40 

8. PROGRAM TIME RATES 
PER YR: Ix ItMx 
1/4 hr -.._._....-...-..__ 24.00 22.70 
5 min _.. .._..._....... 8.00 7.60 

CLAYTON 

158x 260x 
21.40 20.00 

7.20 6.80 

Union County -Map Location H-1 
See SRDS consumer market map and data at begin- 
ning of the State. 

KLMX 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 232 3450 9.00 
Ari-Ne-Mex Broadcasting Corp., Box 547. Clayton, 

N. M. 88415. Phone 505-374-2555. 
I. PERSONNEL 

President -Arthur Jernigan. 
General Manager -Grover T. Jones. 
Seq.-Treas.-D. W. Laughter. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1410 kc. 

Non -directional. 
Operating schedule: 6:00 am -10:00 pm weekdays; 8:00 
am -4:00 pm Sun. MST. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING Sea coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3d. 4a. 9d, 5, Sa, 7a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15a, 15b. 
Basic Rates: 20b, 21a, 22b, 231, 29b, 25a, 26, 27, 

28b. 28e, 29a, 30, 32b. 
Contracts: 40b, 41. 49a, 94b, 45, 96, 48, 49, 51a. 

sib, 51c. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60h, 601, Isla. 

ß1b. 62d. 
Cancellation: 71b, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Militated with KBS Radio Network. 

TIME RATES 
Rates effective - 

Rates received November 12, 1965. 
Class A-6:00 am -6:00 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec 20 sec 
1 ti....... _.._. ...._. 3.25 2.75 1.75 
13 ti_ ._...._._._..._.._..._._......_ 3.10 2.60 1.60 
26 tL.....- _._._.._._ ._._. 2.95 2.45 1.55 
52 tL _ __. 2.85 2.80 1.50 
104 t..._........-._ __ 2.70 2.15 1.45 
156 ti..__.._..._ W___ 2.55 2.00 1.40 
260 tl..._-......._._.._......_. _ 2.50 1.85 1.85 
312 ti......._._._........ ...._...-.._. 2.25 1.70 1.80 
624 tL..._.___..... _.._.-._... 2.10 1.55 1.25 

8. PROGRAM TIME RATES 
CLASS A 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 u..._......__._._. 32.50 18.50 10.75 9.50 7.25 
13 tl..._..._..._........_ 31.00 17.00 9.25 8.00 8.75 
26 ti- 29.75 16.25 8.75 7.50 8.25 
52 ti 28.50 15.50 8.25 7.00 6.00 
104 II 27.25 14.75 7.75 6.50 5.75 
158 ti _.._ 25.75 14.00 7.25 6.00 5.50 
260 tl _ 24.25 13.25 6.75 5.50 5.00 
312 tl._. ......... ___ _. 22.50 11.71 6.00 5.00 4.50 
624 ti..._ 21.00 10.50 5.25 9.50 3.00 

CLOVIS (z AM; 1 FM) 
Curry County -Map Location H-3 

See SItDS consumer market map and data at begin- 
ning of the State. 

KCLV 
1952 

Subscriber to the NAB Radio Code 
Media Code 4 232 3600 9.00 
New -Tex Broadcasting. Box 870. 2112 Thorton, Clo- 

vis, N. M. 88101. l'hone 505-763-4401. 
(This listing continued on next page) 
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Clovis -K C L V -Continued 
I. PERSONNEL 

President -Odle Echols Sr. 
General Manager-Odis Echols. Jr. 
National Sales Manager -Glenna Tinkler. 

2. REPRESENTATIVES 
Gill -Pert, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 

Non -directional 
Operating schedule: 24 hours. MST. 

4. AGENCY COMMISSION 
15/0 time and talent: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, Sb, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11e, 12c, 13e. 14e. 
Basic Rates: 20b, 21b. 21d, 22b, 23a, 24a. 24b, 24c. 

28b, 28e, 29a. 
Contracts: 4004 41, 42a, 44b, 45, 48, 47a. 48, 51a. 
Comb.: Cont. Discounts: 60a, 00h, 601, 82b. 
Cancellation: 70e. 71a, 73a. 
Prod. Services: 82. 
Affiliated with American Contemporary Network. 
Member: A11 New Mexico Network. 

TIME RATES 
Ratea effective July 1, 1952. 

6. SPOT ANNOUNCEMENTS 
1 MTNUTE 

1 ti.........__...__..__. _ 5.25 104 tt.._....._......_..._. 4.08 
26 U.._..._....-..._._...._ 4.75 156 ti.._.._._...__._.... 3.75 
5? ti 4.25 312 ti.__....._.__.._._... 3.50 

8. PROGRAM TIME RATES 
1 ti 28 ti 52 ti 104 ti 136 11 

1 hr....__.._. 45.00 42.50 40.00 37.50 35.00 
1/2 hr...._..- 25.00 22.50 21.00 18.50 17.50 
1/4 hr ..... 12.00 12.00 12.00 11.00 11.00 
5 min. 10.00 9.00 8.00 7.00 6.50 

KICA 
1933 e 

312 tt 
32.50 
16.00 
10.00 
6.00 

Media Code 4 232 3750 2.00 
Clovis Broadcasters. Inc., Box K, 1000 Sycamore 

St.. Clovis N. M. 88101. Phone 505-763-5511. 
I. PERSONNEL 

Manager -B111 Torbei. 
Operations Manager -Jerry Welch. 
Sales Manager-Thieh McEvoy. 

2. REPRESENTATIVES 
Sava 111 /Gates. Inc. 
Mountain States -Bob 111x Co., Inc. 

3. FACILITIES 
1.000 w.: 980 kv. Directional -night only. 
Operating schedule: 5:10 am -midnight. MST. 

4. AGENCY COMMISSION 
154 on station time: nn rash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: la. 2a, 3a. 3b, 4a, 9d, 5. 6a. 7a, 8. 
Rate Protection: 10h, 11h. 12h, 13h, 14h. 
Basic Rates: 20a. 22a. 22h, 23a, 25a, 26, 28a. 
Contracta: 40a. 42h. 45, 47a, 48. 
Comb.: Cont. Discounts: 60a. 61c. 62b, 62e. 
Cancellation: 70a, 70e. 710. 73R. 

TIME RATES 
Rates effective February 1. 1964. (Card No. 9.) 

recd received March 6. 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min SO sec 
1 tl..-..._._ 8.50 4.83 104 t1........__ 5.75 4.3e 
26 ti...__ 5.25 4.65 158 tt. 5.50 4.10 
52 11 6.00 4.50 312 ti 5.25 3.95 

7. PACKAr-tr PLANO 
WEEKLY SATURATION PACKAGES 

PER WK: 1 min 30 sec 1 min 30 see 
12 ti.._.___ 4.911 3.70 Rn tt_-. 4.60 3.00 
18 ti.....__..._ 4.80 3.45 38 U 370 2.75 
24 ti 4.3n 5.23 

8. PROGRAM TIME RATES 
(5:30 am -10:00 pm daily: 7.00 am -10.00 pm Sun) 

1/2hr 1/4 hr ln min 5min 
1 ti.... -.....2 ,.._....__.__. 30.00 men 15.00 10.00 
28 t t _.._..._. 27.00 18.00 13.50 9.00 
52 tt....__ ............._.._......_... 25.50 17. no 12.75 8.50 
104 ti._..___....-.._....._ 24.00 38.00 12.00 Finn 
158 ti._......_._ _..- 22.50 13.00 11.25 7.50 
312 ti 19.50 13.00 9.75 8.50 

10. SPECIAL FEATI'RVO 
NEWSCASTS 

5 -minutes on the hour ...._.. - e.nn 
5 -minute News 

... 
_....__..... 11.On 

10 -miroite News _......_.. 10.00 
15 -minute Newe 211. nn 
3 -minuits weether at :30 5.00 
5 -minute Market report 8.00 

KTQM (FM) 
1963 

R A B 
Media Code 4 232 3900 3.00 
Norman E. Petty. Box 026. 206 Main St., Clovis. 

N. M. 88101. Phone Po 2-4411. 
I. PERSONNEL 

Owner -Norman Petty. 
Gent Mgr. 4e Mrk't Dir. -It. F. (Bob) Park. 
Program Director -Bill Ferris. 

2. REPRESENTATIVES 
Norman Petty Agency. Inc. 

3. FACILITIES 
FRP 5 400 w.: 99.9 me. 
Operating schedule: 24 hours daily. MST. 
An'n^ns ht. --170 ft. above average terrain. 

4. AGENCY COMMISSION 
15/11: capable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a. 3a. 3h. 4b, 4d, 5, 6a, 7a, 8. 
Rate Protection: 12h. 13b. 14h. 
Basic Rates: 12a. 22h. 23a. 29a, 28, 28b. 
Contracta: 40a. 48. 48. 
Comb.: Cont. Discounts: 60a. 62b. 
Cancellation: 70a, 70- 71e. 750. 

TIME RATES 
F.ff Recd 8/27/67. 

7. PACKAGE PLANS 
(within 30 days) 

PER SPOT: 5 ti 20 t1 30 ti 60 ti 90 ti 
30 sec 2.00 1.75 1.50 1.25 1.00 

S^Er'IAL PACKAGES 
(3 consecutive months) 

A. 30 ti, ea 1.25 R. 50 ti, ea 1.00 
In event of cancellation, billing at regular rate. 

8. PHI/DRAM TIME RATES 
1/4 hr on a monthly basis 60.00, 3 month basis 
50.00. 

9. PARTICIPATING PROGRAMS 
Cannon Hour -10-11 am. 
1/4 hr on monthly basis 60.00. 3 month basis 50.00. 
In event of cancellation billing at regular rate. 

10. SPECIAL FEATURES 
NEWSCASTS 

1 -1/4 -hr newscasts per day, 3 spots per newscast, _'I mo 2 me 3 mo 
m 6 day per wk, per o_ ..... _..._._. 80 70 60 

Cancellation and billing made at regular rate. 
NEWSCAST PACKAGES 

PER MO: Imo 2 mo 8 mo 
20 ti, 3 per wk. .._..-.2.....2..2..2.._ 70 60 50 

I mo 2+ 
10 ti, 2 per wk.......2..22.........2._..___._. 35 30 

DEMING 
Luna County -Map Location E-8 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

KOTS 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 232 4050 6.00 
Luna County Broadcasting Co., Box 470. Deming. 

N. M. 88030. Phone (Area Code 505) 546-9011. 

I. PERSONNEL 
General Manager -Robert W. Tobey. 

3. FACILITIES 
250 w. days: 1230 ke. Non -directional. 
Operating schedule: Sunrise -sunset. MST. 

4. AGENCY COMMISSION 
15/0 time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General. la. 2a. 3a. 4a. 9d. 5. 6a, 7a, 8. 
Rate Protection: 10a, lia. 19a. 
General: la, 2a, 3a, 4a. 4d. 5, 6a, 7a, S. 
Rate Protection: 10a. lia, 14a. 
Basic Rates: 23a. 29h. 28, 28a, 29a. 
Contracts: 40a. 45. 46. 
Comb.: Cont. Discounts: 80b. 
Cancellation: 71a. 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective February 1. 1935. 
Rates received January 10. 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

hr. hr. hr. min. min. (1 
1 time _. 40. en 22.00 12.60 8.00 4.50 3.00 

?8 times.... 38.00 1n.00 10.00 5.40 4.10 2.75 
52 times.-_ 54.00 10.70 10.20 5.10 5.99 2.50 

158 times.... 30.00 10.50 A 00 4.50 5.50 2.25 
312 times.... 24.00 13.20 7.20 3.60 2.90 2.00 

(1 30 seconda or less. 

ESPANOLA 
Rio Arribo County -Map Location F-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KDCE 
I1392 e 

Media Cede 4 232 4200 7.05 
Valley Broadcasters. Rex 139. Eanannla Studios. 

Espanola, N. M. 87532. Phone 505-753-5970. 
Other office: Box 2088. 1300 Osage Ave., Santa Fe, 

N. M. Phnne 505-982-5897. 
I. PERSONNEL 

(900.1 R ravel mgr. -George Gonzales. 
2. REPRESENTATIVES 

New York, Chicago, Detroit -Gill -Perna, Inc. 
Los Angeles -Hugh Wallace Company. 
Mountain states -Bob Aix Co.. Inc. 
South -Marto Messina Company. 

3. FACILITIES 
1.000 rv. dopa: 070 kc. Nen-direMtonal. 
Operating schedule: 4 am -local sunset. MST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a. 3h. 4a. 5, 6a, la. 
Rate Protection: 10h. 11b. 12h. 
Basic Rates: 22a. 22h. 24h. 25a, 28a, 29a. 
Contracts: 40a. 42a, 45, 96. 97a. 48. 
Comb.: Cont. Discounts: Boa. 61a, 61b, 61c, ß2b. 
Cancellation 70a. 70e. 71a, 73a. 
Spanish language stetlnn, nn charge for translation. 

TIME RATES 
Eff Rec'd 1/21/63. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 260x 

1 min............ 6.00 5.70 5.40 5.10 4.85 
7. PAtIKAInE PLANS 

PER WK: 10tí 
Ea 4.25 

FARMINGTON (3 AM) 

312x 
4.80 

15+ 
4.00 

(CR) 

Sar Juan County -\Inn Location 11.^ 
See SRDS concomer market map and data at begin- 
ning of the State. 

KENN 
1951 e 

Subscriber to tit. NAB Radio Code 
Media Cade 4 212 4350 0.00 
Kenn -Land Broadcasting Inc.. 512 W. Apache St.. 

Farmington. N. M. 87401. Phone 325-3541. 
STATION'S PROGRAMMING DESCRIPTION 

KENN: Programmed for general interest. 
AIR PERSONALITIES handle all segmente. NEWS: 
5 min network news on hour with 15 min news 7:30 
am. noon & 8 pm. SPORTS: live coverage of uni- 
versity basketball and football games plus local sports 
coverage. MUSIC: middle-of-the-road. RELIGIOUS: 

Sun mornings. Navajo Indian language broadcast 5- 
8:15 am M -Sat. Contact Representative for further 
details. Rec'd 2/14/88. 

I. PERSONNEL 
General Manager --C. O. Kendrick. 
Station Manager -Bob G. Williams. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5,000 w. days; 1.000 w. nights; 1390 ke. 

Directional -nights. 
Operating schedule: 4:00 am -11:00 pm. MST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10th of following month. 

5. GENERAL ADVERTISING Seo coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a. 5, 8a, 7a. 
Rate Protection: led. 11d. 14d. 15a. 15h. 
Beale Rates: 20a, 2013, 21a, 21b. 21e. 21d. 220, 22b. 

23a, 23b, 24b, 25a, 28..28a, 28e, 29a. 32b. 
Contracts: 400. 41. 440. 4tl'.*47e, 51a. 
Comb.: Cont. Discounts: 00h: 
Cancellation: 70a. 79c, 71a, 72, 73b. 
Peed. Services: 80. 81. 82. 
Affiliated with American Information Network. 
Member: The Intermountain Network. 

TIME RATES 
No. 9 Eff 8/1/08-Rec'd 11/7/66. 

6. SPOT ANNOUNCEMENTS 
1 min or 100 wds or less: 
1 z 8.50 158 x....._.____._..._.. 5.08 
26 x 6.37 ?00 z .._ 5.72 
51 x 6.24 312 z........_-.._........._.. 5.40 
104 x 6.11 824 z 5.20 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT 

A --Man then Sat 7-9:30 am & 4:30-7 nm. 
PER WK, EA: 12 ti 18 ti 24 tI 30 ti 36fí 
1 min _ 5.50 5.20 4.05 4.85 4,40 
30 see 4.40 4.15 3.95 3.70 3.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min 5 min 

I x 50.00 30.110 211. n0 15.00 10.00 
20 x 49.00 
52 o... ....... ....._..... 4R.00 
104 x 47.00 

^R0 x -....__. 44.000 
312 x 42.00 
024 x 40.00 

20.40 10.00 14.70 9.00 
90.80 19.90 14.40 9.60 
25.70 18.00 14.10 9.40 
27.00 15.40 15.80 9.2n 
24.40 17.80 13.20 8.80 
25.90 10.80 12.00 8.40 
24.00 16.00 12.00 8.00 

KRZE 
In61 e 

media (cede 4 232 450n 11 on 
Boyd Whitney. dim KRZE Radio. Box 1529. 208-B 

W Mein, Farmington, N. M. 87401. Phone 505- 
307-9095 
STATION'S PROGRAMMING DESCRIPTION 

RRRE: T'rnsrammed for general interest. AIR PER- 
SONALITIES handle all aee'nenta. NEWS: 5 min 
every hour. lo min news 1e:30 pm. SPORTS: broad- 
cast. Retires 8:45 am. 7.45 em. 5:45 nm. Cnuntry 
and western music. RELIGIOUS: programs 7:30 am 
Run. Reed 7/14/67. 

I. PERSONNEL 
Own'r & Gen') Mgr. -Boyd Whitney. 

3. FACILITIES 
5,000 te. daps: 1200 lee. Non -directional. 
Onersting Schedule: 5.00 am -local sunset. 

4. AGENCY COMMISSION 
15w on station time n 

5. GENERAL ADVERTISING See coded regulations 
NAB Bunn Code Advertising Standards apply. 
(lenient: 1h. 2h. 2a. 4R. 4c. 5. tie. 7h. 8. 
Rate Protection: Ich. 11h. 12h. 13h. 14b. 
Basle Rotes: 20h. 22h. 24b 28b, 28c. 
Contracta 400. 51b. 
Comb.: Cont. niscottnta: 601, 62d. 
re.^ellnttnn- 710. 
Affiliated with American Entertainment Network. 

T'ME RATES 
'Retell effective May 1. long. 
Rates received May 28. 1965. 

8. SPOT ANNOUNCEMENTS 
nos 30 -SECOND ANNOUNCEMENTS 

1-10n t1 .._.._ 3.75 501.750 ti..._.__.._...._. 2.85 
101-230 ft 3.20 701-900 ft 2.45 
251-500 ti 3.00 1000 or more ti..._... 2.20 
1 m1nuta-.73 additional ner spot on applicable 80 - 
second frequency rate. 

KWYK 
1957 

e'edta redo 4 2.2 4630 3.01 
Basin Proedcnattng Co.. Petroleum Cleh Plaza Bldg.. 

Farmington, N. M. 87901. Phone 325-1998. 
I.OERrn 

n l on e M eo__rim Gober. 
2. PEPPEOENTATIVES 

Gon- Pall -s company. 
S. FACILITIES 

1 nun days: 9110 kr. Non-dtreetinnsl. 
(1---"n. .alad+n dne a.m. to local sunset. MST. 

4. AGENCY COMMISSION 
lee an time only: no cash discnnnf. 

5. GENERAL ADVERTISING See eoded regulations 
NMI Rod's cede 4dverti-tug Standards aunly. 
General: la. 2a. 2h, 3a, 3h. 3d. 40. 4d. 5. 6a. 7a, 8. 
Rate Prntertienr 10e. l'a. 17', 130. 14a, 15a, 15b. 
Pavin Rates 205, 230. 23b. 24b. 24c, 25a. 
Contracte: 46. 

TIME RATES 
Rates effect ter Oe'nher 1. 1961 

Rates received Remember 8. 1981. 
8. SPOT ANNOUNCEMENTS 

l'or .reek Faeh Each 
1 minute a nn 25 times._ _._ 4.50 
S time, 5 75 3n times _ 4.00 

1n time. 5.60 Sn times ..... 3.50 
15 Nmra n en 
90 3n.aecnnd enta-'S't of ennlleable minute rate. 
10-recnnd ID's -504 of applicable minute rate. 

10. SPECIAL FEATURES 
NEIISCA STS 

(0) (f) (1 (t) 
1 time...... 10.00 1.50 136 time..... 7.00 5.50 

28 times..-. 0.00 7.50 312 almea.... 6.00 4.50 
52 time, ... R.nn 6 50 

t1 Newa an the hnur-5 minutes. 
it) News headlines on the 1/2 hour -3 minutes. 

NEW MEXICO 

GALLUP (2 AM) 
McKinley County -Map Location D-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KGAK 
1945 e 

Subscriber to the NAB Radio Code 
Media Code 4 232 4800 4.00 
Gallup Broadcasting Co., Gallup, N. M. 87301. Phone 

505-863-4444. 
I. PERSONNEL 

Pres. & Gen. Mgr. -Tack B. Chapman. 
2. REPRESENTATIVES 

New York. Chicago, Dallas, Los Angeles and Ban 
Francisco-Savalli /Gates. 

Denver -John L. McGuire & Co. 
3. FACILITIES 

5,000 w. days; 1,000 w. nights; 1330 kº. 
Directional -nighttime only. 

6 
OperatipmSunn.g schedule 6 am -11 pm Mon thru Sat; 7 am - 

4. AGENCY COMMISSION 
15% on net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4a, 9d, 5, 60. 8. 
Rate Protection: 10b. 11b. 12b. 13b, 14b. 18. 
Basic Rates: 20a. 20h. 21a, 21h. 22a, 22b, 23a. 24b. 

250. 28, 27. 28h, 28e, 29a, 30, 31. 32b. S3a. 
Contracts: 40a. 41. 42b, 42d, 44a. 44b, 45, 46. 47a. 

48. 49. 51a. 
Comb.: Cont. Discounts: Bob, 60d, 60e, 60f, 601. 61a. 

81h. 82b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod Services: 80, 81. 82. 

TIME RATES 
Bates effective August 1. 1957. (Card No. 3.) 

Rates received July 1, 1957. 
6. SPOT ANNOUNCEMENTS 

1 min. or less _ 7.00 
7. PACKAGE PLANS 

1 Minute or Less 
Per week: 
n 

timtimees 

..._.....2.....22..2_.. 
_..__....._.._.. 

_ 32.50 IOs ............. ....._....... * 62.50 
15 times 90.00 

2011 

times 110.00 
8 times.....2..22.2-..222.....2._..-__..-_ 750.00 
50 times ._ 200.00 
10 -second ID's -50% applicable minute rate (English 
only). 

8. PROGRAM TIME RATES 
1/2 boor._ _..._. 30.00 5 minutes. 10.00 
1/4 hmtr 18.00 

10. SPECIAL FEATURES 
Foreign Language Programs -"Original Navajo Indian 
Hour." 1:00-4:30 pm Mon thru Sat. Minimum spot 
In Navajo. 1 minute applies regardless of length of 
commercial copy. 
Regular rates apply to indien language broadcasting. 

KYVA 
1959 e 

Media Code 4 232 4950 7.00 
The Tiandel Cerporettnn. 306 South First, Drawer K. 

Galion. N M. 87301. 
I. PERSONNEL 

General Manager -Ray Randel. 
Station Manager -Robert J. Barnett. 
Cemmeretal Manager -Sam Lombardi. 

2. REPRESENTATIVES 
Hal Holman Company. 

3. FACILITIES 
1.000 w. days. 250 w. nights: 1230 kc. 
Onrr-tins ,ehodntn 4.45 sm -11:00 pm. 

4. AGENCY COMMISSION 
1505 n rash dismnnt 

5. GENERAL ADVERTISiNG See coded regulations 
General: la. la. 4a. 5, 60. 
Basic Rates: 23a. 24h. 
Contracts: 40a, 41. 44a. 46. 
Comb.: Cont. Discounts: 60d. 00h. 801. 
Cancellation: 73a. 
Prod. Services: 82. 
Affiliated with Americen Information Network. 

TIME RATES 
Rotes effective July 10. 1039. 
Rama received .lune 10. 1050. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hour 25.00 5 minutes_ -- 8.00 
1/4 hour _...._ 15.00 1 minute or less-.- 5.00 

10 minutes..-._ 12.00 
Only minute announcements are available in Navajo 
or 7,nni langnaee. 

7. PACKAGE PLANS 
WF,EKT.Y ANNOUNCEMENT PACKAGE RATES 
10 per week. each _ 4.75 50 or more per week. 
20 per week. each.... 4.50 each 4100 
30 per week. each.... 4.25 
3n -second announcements take 75% of earned minute 
rate 
le -second ennnttneements take 50% of earned minute 
ra'e. 

GRANTS 
Valencia County -Man Location E-3 

See SUllO e n.nmer market man and data at begin- 
ning of the State. 

KMIN 
1,1,0 e 

meals Cede 4 202 51011 8.1'0 
KMIN. in'.. Box 980, Grants. N. M. 

I. PERSONNEL 
General Manager -Bernie Roams. 

(Thin listing continued on next page) 
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NEW MEXICO 
Grants -K M I N -Continued 
3. FACILITIES 

1.000 w.: 980 kc. 
Operating schedule: 6:00 am -local sunset. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 9a, 4c, 5, 8a. 
Rate Protection: 10c, llh, 12c, 13c, 14c, 15h. 
Basic Rates: 21c, 23a, 25a, 26, 28b, 28e, 29a, 30, 

31, 32a, 33b. 
Contracts: 40a, 41, 42a, 42c, 43, 99b, 95, 96. 47a, 

48, 51a, 51b. 51e. 
Comb.; Cont. Discounts: 60a, 604, 60c, 801, 61a, 61c, 

62a. 
Cancellation: 70h. 704. 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective July 1, 1060. 
Rates received July 18. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

hr. hr. hr. min. min. gee. 
1 time 45.00 36.00 20.00 12.00 8.00 4.00 

13 times 90.00 33.00 18.50 10.00 5.50 3.75 
26 times 35.00 30.00 17.50 9.00 5.25 3.50 
52 times 33.00 27.00 17.00 8.50 5.00 3.25 

104 times 30.00 24.00 16.25 8.25 4.75 3.00 
156 times 27.00 21.00 15.50 8.00 4.50 2.75 
260 times 25.00 18.50 15.00 7.75 4.25 2.50 
Spanish and Indian language -Regular 
Limit 

rates apply. 
on number run each day. 

HOBBS (2 AM; 1 FM) 
Lea County -Map Location H-5 

See SItDS consumer market map and data at begin - 
ring o.' the State. 

KHOB 
1954 

N. n 

Subseriber to the NAB Radio Code 
Media Code 4 292 5250 1.00 
Permian Basin Radio Corp.. West Bender Blvd.. Box 

90, Hobbs. N. M. 88240. Phones 505-393-5148. 9. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Charles R. Scott. 
2. REPRESENTATIVES 

Gí11 -Perna, Inc. 
Mario Messina Company. 

3. FACILITIES 
5.000 se. days; 1390 kc. Non -directional. 
Operating schedule: 5:00 am -sunset. MST. 

4. AGENCY COMMISSION 
15/0 net charges for time; payable when rendered. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3b. 4a. 4d, 5, 8a, 7h, 8. 
Rate Protection: 10e. 11c. 12c, 13e. 14c. 
Basic Rates: 20b. 21b, 21d, 22h, 23a, 24a, 24h, 24e, 

28b, 28c, 29a. 
Contracts: 40a. 41. 42a, 44b, 45. 48. 47a. 48. 51a. 
Comb.: Cont. Discounts: 60a, 60h, 601, 62b. 
Cancellation: 70c. 71a, 73a. 
Prod. Services: 82. 
Member: All New Mexico Network. 

TIME RATES 
Rates effective January 1. 1960. 

Rates received December 8. 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 

hr. 
lit 
hr. 

1/4 
hr. 

5 
min. 

1 
min. 

80 
sec. 

1 time 50.00 30.00 18.00 10.00 0.00 5.00 
20 times 45.00 25.00 15.00 9.50 5.50 4.50 
52 times 42.50 24.00 13.00 9.00 4.90 4.25 

104 times 40.0n 23.00 12.50 8.75 4.60 4.00 
156 times 38.00 22.00 12.00 8.50 4.85 3.85 
280 times 36.50 21.00 11.50 8.25 4.15 3.65 
312 times 35.00 20.00 11.00 8.00 3.95 3.50 

7. PACKAGE PLANS 
SATURATION PACKAGE 

Per week: I min. Per week: 30 sec. 
12 spots -...._... 49.80 12 spots...._.........__._ 43.80 
18 spots......._....._.. 71.10 18 spots_ .... 63.00 
24 spots 00.05 24 spots.___ ._ 80.40 

QUICKIES 
12 times 25.00 30 times 
18 times 35.00 48 times 80.00 
24 times 95.00 

K H O B -FM 
1965 

Media Code 4 232 5251 9.00 
Permian Basin Radio Corp.. Box 40. West Bender 

Blvd., Hobbs. N. M. 88240. Phones 505-393- 
5148. 9. 

I. PERSONNEL 
Pres. & Oen'l Mgr. -Charles R. Scott. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Mario Messina Company. 

3. FACILITIES 
ERP 36.000 w.: 95.7 mc. 
Operating schedule: 

4. AGENCY COMMISSION 
15/0 net charges for time; payable when rendered. 

5. GENERAL RATE POLICY 
TIME RATES 

No. 1 Eff 8/7/65 -Reed 8/1/66. 
6. SPOT ANNOUNCEMENTS 

Ix 52x 152x 312x 
1 min 6.00 5.50 5.00 4.50 

8. PROGRAM TIME RATES 
Ix 52x 1922 312x 

1 hr 30 27 24 20 
1/2 hr 18 16 14 12 
1/4 hr 12 10 9 8 

KWEW 
1938 

Media Code 4 232 5400 2.00 
Box 777, 1515 N. Del Paso, Hobbs, N. M. 88240. 

Phone 505-393-3137. 
I. PERSONNEL 

Manager -Barry McAdams. 
Sales Manager -Phil C. McGee. 

2. REPRESENTATIVES 
Southwest -Riley Representatives. 

3. FACILITIES 
5.000 w.; 1980 kc. Directional -nighttime only. 
Operating schedule: 5-00 am -midnight. MST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 3d, 4a, 5, 6a, 7a, 8. 
Rato Protection: 10a, 120, 13a, 14a. 
Basic Rates: 20h, 21h, 21d, 22a, 22b, 23h, 24h, 25e, 

26, 28h, 28c, 29a, 30, 32a. 
Contracts: 40a, 44a, 46, 97a, 98, 50, 51a, 51b. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60h, 601, 81a, 

61h. 
Cancellation: 70a, 70c, 71b, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Member: Country Music Network. 

TIME RATES 
Rates effective 

Rates received January 30, 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 5 1 Station 
hr. hr. hr. min. min. break 

1 time._... 98.00 30.00 18.00 12.00 5.00 8.00 
13 tintes...- 46.00 29.00 17.50 11.50 4.75 2.85 
26 times.... 44.00 28.00 17.00 11.00 9.50 2.70 
52 times.... 42.00 28.00 16.50 10.50 4.00 2.55 

104 times.... 39.00 24.00 15.00 9.50 3.75 2.40 
156 times.... 36.00 22.00 13.00 8.00 3.25 2.25 
260 times.... 30.00 20.00 11.00 7.00 2.75 2.00 
312 times.... 24.00 17.00 9.00 6.00 2.25 1.75 

7. PACKAGE PLANS 
SATUIIATIOír PACKAGE 

10 spots weekly -one-time rate less 40%. 
20 spots weekly -one -lime rate leas 45%. 
30 spots weekly -one-time rate less 50%. 

LAS CRUCES (2 AM) 
Dona Ana County -Map Location E-6 

See SIMS consumer ,harket map and data at begin- 
ning of the State. 

KGRT 
1955 

Subseriber to the NAB Radio Code 
Media Code 4 232 5550 4.00 
Chaparral Broadcasting Services. Inc.. Box 968, Las 

Cruces, N. M. 88001. Phone 505-526-6681. 
I. PERSONNEL 

Pres. & Gea l Mgr. -Gerard Martin. 
2. REPRESENTATIVES 

Gill -Perna, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
5.000 w. days: 570 kr. Non -directional. 
Operating schedule: 5:29 ant -local sunset. MST. 

4. AGENCY COMMISSION 
15;0. 

5. GENERAL ADVERTISING See coded regulation 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3b, 4a, 4d. 5. 6a, 7h, 8. 
Rate Protection: 10c, Ile. 12c, 13c, 14e. 
Basic Rates: 20h, 21h, 21d, 22h, 23a, 24a, 241, 24c, 

28h. 28c, 29a. 
Contracts: 40a, 41, 42a, 44b, 45, 46, 47a, 48, 51a. 
Comb.: Cont. Discounts: 60a, 60h, 601, 62b. 
Cancellation: 70e, 71a. 73a. 
Prod. Services: 82. 
Affiliated with NAM Radio Network. 
Member: All New Mexico Network, National Agitadlo 
Groups. Inc. 

TIME RATES 
No. 4 Elf 10/1/68-Rec'd 10/3/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 312x 520x 

1 min 7.00 6.75 6.50 6.25 6.00 5.75 
30 sec 5.00 4.75 4.50 4.25 4.00 3.75 
10 sec 3.50 3.25 3.00 2.75 2.50 2.25 

7. PACKAGE PLANS 
SATURATION PLAN 

PER WK: 10ti 14 ti 25 ti 
1 min 6.25 5.75 5.50 
30 sec 4.50 4.00 3.75 
10 sec 2.75 2.25 2.00 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 3120 

5 min 14 13 12 11 10 

KOBE 
1947 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 232 5700 5.00 
Las Cruces Broadcasting Co.. Drawer X, Las Cruces. 

N. M. 88001. Phone 505-526-2496. 
STATION'S PROGRAMMING DESCRIPTION 

KOBE: Programmed for general interest. 
AIR PERSONALITIES handle all segments. FARM: 
6-6:30 am. 12:30-1 pm interviews, markets. weather, 
county agent reports. NEWS: 30 min blocks at 7 
am, noon, 5 pm, 15 min at 10 pm, 5 min on hour 
and half hour. 2 man news staff. Women's interview 
8:30-9 am M -F. SPORTS: 5 min report daily. Live 
play-by-play all local high school and local univer- 
sity football and basketball. 3 man sports staff. 
MUSIC: middle-of-the-road. Spanish language 7-10 
pm Sun -F. Contact Representative for further de- 
tails. Recd 8/29/67. 

I. PERSONNEL 
Pres. & Gen'] Mgr. -Walter L. Rubens. 

2. REPRESENTATIVES 
Mountain States -Bob Big Co.. Inc. 

3. FACILITIES 
250 w.; 1430 kc. Non -directional. 
Operating schedule: 5:00 am -11:00 pm Mon thru Bat. 
7:00 am -11:00 pm Sun. MST. 

4. AGENCY COMMISSION 
15/0; 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10g, 12g. 14d, 150, 16. 
Basic Rates: 20a, 24h, 24e, 28a, 29a, 3219. 
Contracts: 40a, 41, 92a, 45. 46. 4Ta, 51a. 
Comb.; Cont. Discounts: Bob, 60e, 61a. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective January 15, 1966. 

Rates received December 16. 1985. 
6. SPOT ANNOUNCEMENTS 

PER WK: () (t) () (t) 
1 ti 3.50 3.00 20 ... 2.75 2.20 
5 ti..._........_ 3.25 2.80 30 ti 2.50 2.00 
10 ti 3.00 2.40 50 ti 2.25 1.80 
PER MO: 
30 ti 3.00 2.40 150 ti 2.25 1.80 
60 ti 2.75 2.20 200 tí..._.._..... 2.00 1.60 
120 ti 2.50 2.00 
PER YB: 
156 ti 2.50 2.00 1040 ti ....... 2.00 1.60 
520 ti 2.25 1.80 1560 ti......._... 1.75 1.40 () 1 minuta or 150 words. 

(t) 30 seconds or 75 words. 
10 seconds or 25 words, ea combinable 1.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

Flat 35. 25. 15. 12. 10. 
Discounts 

26 ti 5% 104 ti 15% 
52 ti 10% 260 U......._.._.._......_. 20% 

10. SPECIAL FEATURES 
TOTAL INFORMATION NEWS 

Ea Per mo 
1/4 hr fixed Mon thru Sat 9.00 234.00 

Alternate 10.50 136.00 
10 min fixed Mon thru Sat 7.50 195.00 

Alternate 9.00 117.00 
5 min fixed Mon thru Sat.._......_.. ........ _ 6.00 156.00 

Alternate 7.50 97.50 
HEADLINES 1105 

1 per day, per mo 90.00 
2 per day, per mn 120.00 

LAS VEGAS 
San Miguel County -Map Location G-2 

See SRDS ronsumer market map and data 
ning of the State. 

KFUN 
1941 

NAI 

at begin- 

Subseriber to the NAB Radio Code 
Media Code 4 232 5850 8.00 
Roadrunner Broadcasting Company. Box 710, Lae 

Vegas. N. M. 87101. Phone 505-425-6768. 
I. PERSONNEL 

President -Merle H. Tucker. 
General Manager -Dennis D. Mitchell. 

2. REPRESENTATIVES 
Sovatil/Estes, Inc. 

3. FACILITIES 
250 w.: 1230 ke. Non -directional. 
Operating schedule: 6:00 am -11:00 pm weekdays'; 
7:45 am -11:00 pm Sun. MST. 

4. AGENCY COMMISSION 
15/n net on time: payable when rendered. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. la, 3a. 9a, 4d, 5, 6a, Ta, 8. 
Rate Protection: 15h. 
Basic Rates: 22a. 22h. 23a, 24a, 25a, 26, 28a, 29a. 
Contracts: 40h. 42h. 45. 46. 97a. 46. 
Comb.: Cont. Discounts: 60c. 61a. 61b, 61e, 62h, 62e. 
Cancellation: 70a. 70c, 71a. 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective November 1. 1904. (Card No. 2.) 

Card received September 29, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min _..__._.._ 5.00 
7. PACKAGE PLANS 

PER WK: 
5 ti 4.50 20 ri _... 3.25 
10 ti 4.00 30 tl ......... 3.00 
15 ti 3.50 
20 & 30 sec -75% applicable I -minute rate. 
10 & 8 sec --50% applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
1/2 hr 25.00 5 min 7.50 
1/4 hr 15.00 

10. SPECIAL FEATURES 
Newscasts -Regular rates plus 10%. 

KRSN KRSN-FM 
NOTE: KRSN-FM is no longer sold in conjunction 
with KRSN and will now be listed separately. 

LOS ALAMOS (1 AM; 1 FM) 
Los Almos County -Map Location E-2 

See SItDS consumer market map and data at begin-` 
oing of the State. 

KRSN 
1949 

R A B 

Subseriber to the NAB Radio Code 
Media Code 4 232 6060 3.00 
Community Broadcasting Co.. Box 749. Los Alamos, 

N. M. 87544. Phone 505-662-4342. 
I. PERSONNEL 

Owner -Manager -Darrel K. Burns. 
2. REPRESENTATIVES 

South -Mario Messina Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 6 am -11 pm. MST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3c, 3d, 4h. 5, 6a, 8. 
Rate Protection: 10a, lia, 12a, 14a. 15b. 
Basic Rates: 21a, 21h, 214, 22a, 22b, 29b, 25a, 28, 

28a, 28c, 29a, 33c. 
Contracts: 40a, 41, 42h, 424, 49h, 46, 4Ta, 48, bb. 

51b. 
Comb.; Cont. Discounts: Bob, 60f, 301, 61a, 61b, 61e. 
Cancellation: 70b, 70e, 71a, 72, 73a, 73h. 
Prod. Services: 80, 81, 82. 
The following rates for advertising Include 63% 
for air time and 47% for production and service. 

TIME RATES 
Eff 5/1/55 -Reed 4/29/55. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 1560 2602 312x 

1 min 4.50 4.28 4.05 3.83 3.60 3.38 
Sta brk 3.00 2.85 2.70 2.55 2.40 2.25 

7. PACKAGE PLANS 
1 WEEK 

10 ti -156x rate. 30 ti -3120 rate. 
20 ti -2600 rate. 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 1041 1560 260x 312x 

1 hr 30.00 28.50 27.00 25.50 24.00 22.50 21.00 19.50 
1/2 hr 18.00 17.10 16.20 15.30 14.49 13.50 12.60 11.70 
1/4 hr 1200 11.40 10.80 10.20 9.69 9.00 8.40 7.80 
10 min 9.60 9.12 8.64 8.16 7.63 7.20 6.72 6.24 
5 min 7.50 7.13 6.75 6.38 6.0) 5.63 5.25 4.88 

KRSN-FM 
1955 

Media Code 4 232 6061 1.00 
Community Broadcasting Co., Box 749, Los Alamos, 

N. M. 87544. Phone 505-662-4342. 
I. PERSONNEL 

Owner -Manager -Darrell K. Burns. 
2. REPRESENTATIVES 

South -Mario Messina Company. 
3. FACILITIES 

ERP 4,900 w.; 98.5 mc. Stereo. 
Operating schedule: 6 am -11:15 pm. MST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See KItSN listing for coded regulations. 

TIME RATES 
ER Iteé d 5,13/68. 

6. SPOT ANNOUNCEMENTS 
Ix 520 312x 

1 min or less 10 5 5 
8. PROGRAM TIME RATES 

Ix 52x 3I2x 
1 hr -... 40 34 24 
1/2 hr 35 30 16 
5 min 15 10 6 

LOVI NGTON 
Lea County -Map Location H-5 

See SRDS consumer market map and data at begin - 
sing of the State. 

KLEA 
1952 

Subscriber to the NAB Radio Code 
Media Code 4 232 6150 2.00 
Lea County Broadcasting Co., Drawer 877. Lovington, 

N. M. 88260. Phones 396-3355, 396-2244. 
I. PERSONNEL 

President -Iva Lea Warley. 
Vice-Pres. & Gen'l Mgr. -Hoyt Caldwell. 
Assistant Managers -Lynn Rube, James Rhea. 

3. FACILITIES 
500 w. days; 630 kc. Non -directional. 
Operating schedule: 5:00 am -locas e,.nset. MST. 

4. AGENCY COMMISSION 
15N. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Staddards apply. 
General: la, 2a, 3a, 4a. 5, 6a, 7a. 8. 
]rate Protection: 10e, 11g. 12g. 17e. 14g, 15b. 
Basic Rates: 20b, 21a, 22a, 23a, 24b, 25a, 28h, 29a. 

31, 32a. 
Contracts: 40a, 43. 44a. 47a, 48,.í1a, 51c. 
Comb.: Cont. Discounts: 60b, 60d, 61a. 61b, 62d. 
Cancellation: 70a, 70c, 73a. 
Prod. Services: 80. 
Special short term spat saturation rates on request. 
[fates include 10% transcription and news premium 
fees. 

TIME RATES 
Rates effective 

Rates received April 20. 1964. 
6. SPOT ANNOUNCEMENTS 

I ti 26 ti 52 ti 156 tl 312 ti 
1 min 4.00 3.00 3.40 3.00 2.40 
30 sec 3.00 2.70 2.55 2.25 1.80 
50 words 2.50 2.25 2.00 1.75 1.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 90.00 22.00 12.00 8.00 
26 tl 36.00 19.80 10.80 5.40 
52 ti ........... ........... _.. 34.00 18.70 10.20 5.10 
156 tl 30.00 16.50 9.00 4.50 
312 ti 24.00 13.20 7.20 3.60 

A PORTALES 
Roosevelt County -Map Location H-4 

See SIDS consumer market MAD and data at begin- 
ning of the State. 

KENM 
1950 

Media Code 4 232 6300 3.00 
Portales Broadcasting Co.. E. Eighway 70. Portales, 

N. M. 88130. Phone 505-356-1681. 6682. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-Wyeth Patterson. 
(This listing eontinued on next page) 
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Portales -K E N M -Continued 
2. REPRESENTATIVES 

BavaW/Gates, Inc. 

3. FACILITIES 
1,000 w.; 1450 kc. Non -directional. 
Operating schedule: 5 am -11 pm weekdays; 7 am -10 
pm Sun. MST. 

4. AGENCY COMMISSION 
15/0 time only. Net 10th of month. 

5. GENERAL RATE POLICY 
TIME RATES 

Eff 9/1/67 Recd 1/8/68. 
8. SPOT ANNOUNCEMENTS 

Ix I9x 26x 52x 1041 158x 260x 312x 
1 min 4.50 4.25 4.00 3.75 3.50 3.25 3.00 2.75 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 5 min 

25.00 17.50 10.00 
13 z __.- 42.50 22.00 14.00 8.00 
28 1. ......._..__ 37.50 20.00 12.00 7.00 
52 z 34.50 18.00 10.00 6.50 
104 x _ 30.00 18.00 9.00 6.00 
156 z _....__._._ 26.00 14.00 8.00 5.50 
260 z _ 22.50 12.00 7.50 5.00 
312 z -..._...._....._.... 18.00 10.00 7.00 4.50 

RATON 
Colfax County -Map Location G-1 

See SILDS consumer market map and data at begin- 
ning of the State. 

KRTN 
1948 2. REPRESENTATIVES 

G111 -Perna, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
ERP 100.000 w. (hertz.), 89,000 w. (vert.); 94.9 mc. 
Operating schedule: 8:15 am -11 pm daily. MAT. 
Antenna ht.; 1,600 ft.. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3e. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15e, 15b. 
Basic Rates: 20b, 21b, 22b, 23a, 24b, 24e, 28c, 29a. 
Contracts: 40a, 41, 42a, 44a, 46, 47a, 43, 51a, 51b. 
Comb.; COOL Discounts: 602, 801, 61a. 
Cancellation: 70a. 70c. 71a, 73e. 
Prod. Services: 80, 82. 
Member: All New Mexico Network. 

TIME RATES 
Rates effective May 1, 1965. 
Rates received May 12, 1985. 

B. SPOT ANNOUNCEMENTS 
1 min 30 sec 

1 tl.._.._._._.. 3.60 3.00 
28 ti ........ 3.30 2.70 
52 U. _... 2.95 2.55 
104 tL..._ 2.75 2.40 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15a, 15b. 
Basic Rates: 20b, 21b, 22b, 23a, 24b, 24e, 28c, 29a. 
Contracts: 40a, 41, 42a, 44a, 46, 47a, 48, 51e. 51b. 
Comb.; Cont. Discounts: 60g, 601, 61a. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 80, 82. 
Member: All New Mexico Network. 

TIME RATES 
Eff 12/1/56 -Reed 9/29/58. 

6. SPOT ANNOUNCEMENTS 
Ix 262 52x 1041 1562 2801 312x 

1 min.._..._ 6.00 5.50 4.90 4.60 4.35 4.15 3.95 
30 see.._..._ 5.00 4.50 4.25 4.00 3.85 3.65 3.50 

7. PACKAGE PLANS 
PER WK: 6ti 12tí 18t1 24 t1 
1 26 50 71 90 
30 sea.._......._. -...r.._._.._._..._ 23 44 60 80 

8. PROGRAM TIME RATES 
Ix 28x 52x 1041 156x 

1 hr..._...._ 50.00 45.00 42.50 40.00 38.90 
1/2 br-..__ 30.00 25.00 24.00 23.00 22.00 
1/4 hr........ 18.00 15.00 13.00 12.50 12.00 
5 min._.__ 10.00 9.50 9.00 8.75 8.50 

Subscriber to the NAB Radio Code 
Media Code 4 282 8450 6.00 
Raton Broadcasting Co., Box 638, 1128 State St.. 

Baton, N. M. 87740. Phone 445-3652. 

I. PERSONNEL 
Owner -Jim Roper. 
Gen'! á Comm'! Mgr. -Jim Roper. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Mountain States -Bob Rix Co., Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1490 ka 

Non -directional. 
Operating schedule: 6 am -7 pm Mon thru Sat, 8 am - 
5 pm dun. MST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5, 6e, 7b, 8. 
Rate Protection: 10a, ila, 12a, 13e, 14a, 15e. 15b, 

Basic Bates: 20b. 21a, 21b, 21d, 22b, 23b, 24c, 25a, 
28b, 28c, 30, 31, 33e. 

Contracts: 40a, 41, 94a, 44b, 46, 47a, 49, 515. 51e. 
Comb.; Cont. Discounts: 60d, 60f, 60h, 60i, 61b. 62d. 
Cancellation: 71s, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective January 1, 1957. 
Rates received January 29, 1957. 

Rev. (Rates) reed January 6, 1960. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 5 1 min. 
hr. hr. hr. min. or less 

1 time.-_ 26.00 18.00 10.00 7.50 4.00 
28 times_ 22.00 14.00 9.00 7.00 3.75 
52 times_ 18.00 12.00 8.00 6.00 3.50 

156 times_ 14.00 10.00 7.00 5.25 3.25 
312 times.. 10.00 8.00 6.00 4.50 3.00 

ROSWELL (4 AM; 1 FM) 
Chaves County -Map Location G-4 

See SILDS consumer market map and data at begin- 
ning of the State. 

KBIM 
1953 

Media Code 4 232 6600 6.00 

Taylor Broadcasting Co., Box 910, Roswell, N. M. 
88201. Phone 505-822-2120. 
STATION'S PROGRAMMING DESCRIPTION 

KRIM: Programmed for adulte and teens. 
MUSIC 60%; features current hits 8 am -sign -off. 
NEWS 40%: local 15%, national and international 
25%, plus local mobile unit coverage. News at :55 
network, local and national headlines plus weather at 
:25. SPORTS: headlines at :15. Local high school 
broadcasts of football, basketball and baseball. Mobile 
unit reporta of track, wrestling and swimming. Local 
little league and Babe Ruth coverage in summer. 
Contact Representative for further details. Rec'd 
8/23/87. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -W. C. Taylor. 
Manager -Lloyd Barham. 
Operations Manager --John King. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Southwest -Mario Messina Company. 
Mountain States -Intermountain Network. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 910 ke. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

260x 312x 
36.50 35.00 
21.00 20.00 
11.50 11.00 

8.25 8.00 

KBIM-FM 
1959 

Media Code 4 232 8801 4.00 
Taylor Broadcasting Co., 308 N. Main St., Roswell, 

N. M. 88201. Phone 505-622-2120. 
I. PERSONNEL 

Pres. & Gen'l Mer. -W. C. Taylor. 
Manager -Lloyd Barham. 
Operations Manager -John King. 

1 min 30 seo 
156 tl._._....... 2.60 2.30 
260 U-...__.._ 2.50 2.20 
312 ti..__._... 2.35 2.10 

KRDD 
1963 

G132 
Media Code 4 232 6750 9.00 
KItDD, Box 1815, Boswell. N. M. 88201. Phone 623- 

1330. 
I. PERSONNEL 

Owner -Reginaldo Espinosa. 
Sales Manager -Eduardo B. Letton 

2. REPRESENTATIVES 
East -Midwest -National Time Sales. 
Southeast -David Carpenter & Co. 
West -Harlan G. Oakes & Associates. 

3. FACILITIES 
1000 w.; 1320 he. 
Operating schedule: Daytime. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: 4e, 4c. 5, 6e. 7e. 
Rate Protection: lob. 11b, 12b. 13b. 14b. 
Basic Rates: 22b. 23a, 24a, 29a. 
Contracts: 40a. 48. 
Comb.; Cont. Discounts: 60b, Ola, 61b, 62b. 82e. 
Cancellation: 70a, 70e. 71b. 
100% Spanish Programming; translation included. 
Member: National Spanish Language Network. 

TIME RATES 
Eff.-.._.......Reed 3/28/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti.._..._- _... 6.00 104 U......._ 4.50 
26 tt._..__,_._......_.__ 5.50 312 ti..._... 4.00 
52 ti. 5.00 

7. PACKAGE PLANS 
ANNOUNCEMENT PACKAGES 

1 MINUTE 
PEIL WK: 
5 ti.-..__.......... 25.00 20 tt-....._.-.,._... 85.00 
10 ti.._._.._. 45.00 25 U. ._ 105.00 
15 ti 65.00 30 ti 120.00 
10 -second announcements -50% of the applicable rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min 5 min 

1 x 50.00 28.00 16.80 10.00 7.50 
DISCOUNTS 

131-5% 521-12-1/2% 158x-50% 
262-10% 1042-15% 260x-25% 

10. SPECIAL FEATURES 
NEWSCASTS 

PER MO: 
5 minutes daily 
10 minutes daily-_..._......_.._-. 
15 minutes daily......_...___-.._ _ 

KRSY 
1947 

Nan 

Media Code 4 232 7051 1.00 
John Burroughs, Box 1981, Roswell, 

Phone 505-622-0290. 
I. PERSONNEL 

General Manager -Bob Lunfngham. 
2. REPRESENTATIVES 

Adam Young, Inc. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1230 he. 
Non -directional. 

Operating schedule: 24 hours per day. 
4. AGENCY COMMISSION 

15%. no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 3a, 313. 4a. 4c, 5, 6e, 8. 
Rate Protection: 10b, 1119. 12b. 
Basic Rates: 20a, 22a, 23a, 24a, 28b, 29a. 
Contracts: 40a. 45, 46. 
Comb.; Cont. Discounts: BOa, 61a, 61b, 62b. 
Cancellation: 70e, 70e, 71b, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 11/15/67 -Reed 10/30/67. 
6. SPOT ANNOUNCEMENTS 

Traveling Times -6-9 am, noon -1 pm & 4-8 pm. 
ROS Times -6 am -7 pm. 

TRAVELING TIMES 
Ix 522 1501 260x 500x 1000x 

1 min 7.50 8.75 6.00 5.25 4.50 3.75 
30 sec 5.50 5.00 4.50 4.00 3.50 3.00 

ROB TIMES 
1 min. 6.00 5.75 5.00 4.25 3.50 2.75 
30 sec. 4.50 4.00 3.50 3.00 2.50 2.00 

7. PACKAGE PLANS 
ROS 10 DAY PLANS 

1 min 
25tí 40t1 7501 

_.-.-.-.-..-..-..__..__.4.25 3.50 2.75 
30 sec - 3.00 2.50 2.00 
ID's: 50% of 1 -min. 
ID's combine st rate of 2 ID's equal 1 -min for dis- 
counts. 
Night Rates: 50% of applicable rate. 

)/YRU I DOSO 

KSWS 
1965 

Nan 

NEW MEXICO 

Lincoln County -Map Location F-4 
N. M. 08201. See SItDS consumer market map and 

nine of the State. 

Media Code 4 232 7200 4.00 
John A. Barnett Estate, Box 870, 1717 W. 2nd St., 

Boswell. N. M. 88201. Phone 505-622-6450. TWX 
622-9017. 

1. PERSONNEL 
General Manager -John A. Barnett, Jr. 
Manager of Broadcasting -Paul B. McEvoy. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
50,000 w. days; 10,000 w. nights; 1020 kc. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 5e. 3d, 4a. 9d, 5, 6a, 7b, 8. 
Rate Protection: 10c, 11e. 12e, 13e, 14e, 15a, 15b, 16. 
Basic Rates: 20b, 21e, 21e, 21d, 22a, 23a, 24e, 25e. 

26, 27, 28c. 29b. 33e, 
Contracts: 40a, 41, 44a, 45, 48. 97e, 48, 5Ia, 51c. 
Comb.; Cont. Discounts: 60f, 80h, 801. 61b, 82d. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 4 Elf 2/1/68 -Bees 2/28/68. 

AA -Mon thru Sat 7-8:30 em. 
A -Mon thru Sat 6:30-7 em, 8:30-9 am, noon -1 pm 
& 5-8 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
LASS AA 
Ix 50x 

1 min 7.75 6.75 
20/30 ser........_._. _ 6.00 5.50 
10 sec 8.75 3.50 

CLASS A 
1 ........_...._._.._ 6.25 5.75 
20/30 sew 5.00 4.50 
10 sec 

100x 2501 
6.00 5.25 
5.00 4.50 
3.00 2.75 

4.50 
3.75 

..... _. 3.25 3.00 

1 min. 5.25CLASS 4.75B 4.25 3.75 
20/30 sec_ 4.25 3.75 3.50 3.00 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 511 
1 mia 6.00 
20/30 sec ._..._.-... 5.00 
10 sec_ 3.00 

CLASS A 
1 min 5.25 
20/30 sec 4.25 
30 sec _.....-_..._. _ 2.75 

CLASS B 
1 min. 4.25 
20/30 sec 3.50 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 282 52x 
1/2 hr.._...._ 54.00 51.00 48.00 
1/4 hr ..... _... 36.00 34.00 32.00 
10 min..._.. 27.00 25.50 24.00 
5 min. 18.00 17.00 18.00 

CLASS A 
1/2 hr 43.25 40.75 38.50 
1/4 hr 28.75 27.25 25.50 
10 mia 21.50 20.50 19.25 
5 min _ 14.50 13.50 12.75 

CLASS B 
1/2 hr_.___. 32.50 30.50 28.75 
1/4 hr 21.50 20.50 19.25n... 

10 mi._ 16.25 15.25 14.50 
90.00 5 min...... __ 10.75 10.25 9.50 

120.00 All spots and programs may be 
150.00 mum discounts. 

KRRR 
1959 

data at begin- 

Subseriber te the NAB Radio Code 
Media Code 4 232 7350 7.00 
Sierra Blanca Broadcasting Co., Box 39, Ruidoso, 

N. M. 88345. Phone 505-257-2345. 

I. PERSONNEL 
Owner -Ed Hyman. 
Program Director -Marion M. Hyman. 

3. FACILITIES 
1000 w. days, 250 w. nights; 1340 he. 
Operating schedule: 16 hours daily. MST. 

4. AGENCY COMMISSION 
15% on station time only; no gash diamant. 

5. GENERAL ADVERTISING See coded regulations 
General: le, 2b, Sa, 4a, 5, 6a. 7b. 
Rate Protection: 10e, 11e, 12e, 13e, 14b. 
Basic Rates: 20b, 21b, 24b, 24e, 25a. 280, 29a, 80. 

31, 33b. 
Contracts: 40e, 42b, 44a, 46. 47a, 49, 51a.. 

Comb.; Cont. Discounts: 60b, 61b, 62d. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 80. 81 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective May 1, 1965. 
Rates received April 22, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 20 sec 1 min 20 see 

1 U___-.__. 5.00 4.00 158 U... 3.50 2.50 
26 U..._.._.._... 4.50 3.50 312 e1..__._-_ 3.00 2.00 
52 ti.-._.._.._... 4.00 3.00 

7. PACKAGE PLANS 
SATURATION SCHEDULE -3 days - 

PER DAY: 1 min 20 see__-._...-_......_.. 

15 U.._..__._.. 80.00 87.50 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 br 5 min 
1 U. -._..._.___.. 40. 25. 18. 10. 
26 U_._.. ._...._ 37. 23. 18. 9. 
52 U._.._...._ _..._ 34. 21. 14, 8. 
156 U_....-_._ --31. 19. 12. 7. 
312 U_.._.__._..____..._,._ 29. 17. 10. 8. 

SANTA FE (3 AM) 

Sante Fe County -Slap Location F-3 
See SItDS consumer market map and data at begin- 
ning of the State. 

KAFE 
1966 

Media Code 4 232 7500 7.00 

KAFE Radio, Box 4097, Lower Agua Fria, Santa 
Fe, N. M. 87501. Phone 505-982-4303. 

I. PERSONNEL 
Owners -Guy Christian, Mackie Gonzales. 
General Manager-Blackie Gonzales. 
National Sales Co-Ordinator-B. R, Gonzales, 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
5,000 w. days; 810 ko. Non -directional. 
Operating schedule: Sunrise -local sunset. MST. 

4. AGENCY COMMISSION 
15%; billa rendered 1st, payable 10th. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b. 3a, 3b. 3d, 4a. 4d,5, 8a, 7a. 8. 

Rate Protection: 10b, llb, 12b, 13b, 14b, 15a, 156, 
16. 

Basic Rates: 2ob. 21a, 21b, 22a, 22b, 23a, 24a, 24b, 

24e, 25a, 28, 28e, 29e. 

Contracts: 40a 41, 42b. 42d. 45, 46, 47b. 48, 51e. 

5.25 4.00 Comb.; Cont. Discounts: BOb, 60d. 60f, 60h, 601. 

4.25 3.25 Cancellation: 70a, 71a, 72, 73a, 73b. 
2.75 2.50 2.00 Prod. Services: 82. 

TIME RATES 
3.50 EH 5/1/68-Rec'd 5/15/68. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIMES -6-9 AM, NOON -1 PM, 3-6 PM 

10 ti 15 ti 20 ti I min 30 see I min 30 see 

5.50 4.75 4.00 1 1..-..._.__... 7.50 6.50 156 z...__._.__ 5.30 4.50 

4.50 3.75 3.50 13 x.. ..... 7.10 8.10 312 4.90 4.25 

2.75 2.50 2.00 26 z _ 6.70 5.70 500 x..._..__ 4.40 3.75 
52 ........ 6.20 5.20 1000 z__,_.._ 3.90 3.20 
1041..._.._.._... 5.80 4.80 

ALL OTHER TIMES -ROS 
1 z 7.00 6.25 1562 . 5.05 4.25 
13 ..... 6.85 5.85 312 z___._... 4.65 4.00 
26 z._.._.._..._ 8.45 5.45 600 z.. 4,15 3.50 
52 1... ._ 5.95 4.95 1000 z_._.__... 3.85 2.85 
104 1 5.55 4.55 
10 sea: 50% of applicable 1 -min. 

I58x 260x 365x 7. PACKAGE PLANS 
45.00 42.00 39.00 10 -DAY PLANS -ROS 
30.00 28.00 26.00 25 ti 50 ti 75 ti 
22.50 21.00 19.50 1 min..._ ._.._.-_ 5.55 5.05 4.65 
15.00 14.00 13.00 30 sea...._..__._ 4.55 4.25 4.00 

10 sec: 50% of 1 -min. 

4.50 
3.75 
2.50 

4.00 
3.25 
2.25 

3.50 
2.75 
2.00 

3.75 3.50 3.00 
3.00 2.75 2.50 

36.00 
24.00 
18.00 
12.00 

33.50 
22.50 
16.75 
11.25 

27.00 25.25 
18.00 16.75 
13.50 12.50 

9.00 8.50 
combined for 

5001 
4.75 
4.00 
2.50 

2.75 

31.25 
20.75 
15.50 
10.50 

23.50 
15.50 
11.75 

7.75 
maxi - 

100 ti 200 tl 
4.15 8.85 
3.50 2.85 

KDCE 
ESPANOLA 

City of license, Espanola, N. M. 
Santa Fe -Box 2068, 1300 Osage Ave., Santa Fe. 
N. M. Phone 505-982-2897. 
See listing under Espanola, N. M. 

(Santa Fe continued on next page) 
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NEW MEXICO ANTA ROSA SOCORRO TRUTH OR CONSEQUENCES 

Santo Fe -Continued 
KTRC 

1946 
Media Code 4 232 7650 0.00 
Santa Fe Broadcasting Co., Inc., Box 1715. 210 E. 

Marcy St., Santa Fe, N. M. 87501. Yucca 2-2666. 
I. PERSONNEL 

Pres. & Gen! Mgr. -Carl S. Goodwin. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 Ica. 

Non -directional. 
Operating schedule: 5:80 am -11:00 pm Mon thru 
Sat: 7:00 am -11:00 pm Sun. MST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 3b. 4a, 9d, 5. 6a. 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a. 22b, 23a, 24a, 241). 25a, 26. 

28a. 29a. 
Contracte: 4016 42b. 45. 46, 475, 48. 
Comb.; Cont. Discounts: 60k, 61a, 01b, 61c. 62b. 
Cancellation: 70a, 70c. 71b, 73a. 
Affiliated with American Information Network. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective July 1, 1961. 
Rates received May 31, 1957. 

Rev, (eff. date) received October 18, 1961. 

6. SPOT ANNOUNCEMENTS 
1 min. 10 1 min. 10 
or less sec. or less sec. 

1 time 6.00 2.00 104 times..,, 5.10 1.70 
26 times..._ 5.70 1.90 156 times.._ 4.80 1.60 
52 times._-.. 5.40 1.80 260 times_, 4.50 1.50 

7. PACKAGE PLANS 
Within any 7 consecutive days. Per week: 
12 announcements -base rate less 30%. 
18 announcements -base rate leas 40%. 
24 announcements -base rate lesa 50%. . PROGRAM TIME 

1 

hr. 
1 time..._. 40.00 

26 times.... 38.00 
52 times.... 36,00 

104 times.... 34.00 
158 threes.... 32.00 
260 times.... 30.00 

RATES 
1/2 25 
hr. min. 

24.00 20.00 
22.80 19.00 
21.60 18.00 
20.40 17.00 
19.20 16.00 
18.00 15.00 

KVSF 
1936 

Media Code 4 232 7800 1.00 

15 10 
min. min. 

18.00 12.00 
15.20 11.40 
14.40 10.80 
13.80 10.20 
12.80 9.60 
12.00 9.00 

5 
min. 
8.00 
7.60 
7.20 
6.80 
6.40 
6.00 

New Mexico Broadcasting Co., Box 2407, 1718 W. 
Alameda, Santa Fe, New Maxie° 87501. Phone 505- 
982-4455, 

I. PERSONNEL 
General Manager -Bruce Hebenstreit. 
Sta. & Nat'l Sales Mgr. -Romeo C. DI Lallo. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

S. FACILITIES 
1.000 w.; 1.260 kc. Non -directional. 
Operating schedules 20 hours daily. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4c, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 26, 28a. 

29a. 
Contracts: 40a, 42a. 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60k, 61e, 1321). 
Cancellation: 70a, 70e, 71a, 73a. 
State Protection: 6 months, 1 year to continuous ad- 
vertisers. 
Sold in combination with KGOM Albuquerque. N. M. 
See that listing for rates. 
Affiliated with MBS Network. 

TIME RATES 
No. 9 Eff 5/1/87 -Reed 4/3/67. 

AA -Mon thru Fri 8-10 am & 4-7 pm. 
A -Mon thru Fri 10 am -4 pm; Sat 6 am -midnight. 
B -All other times. 

7. PACKAGE PLANS 
MULTI SPOT PLANS 

1 MINUTE 
PER WK: 6tí 

AA ._ _. -.. _ 5.00 
A _..._._-......._......._ 4.00 
B -_... 2,25 

52 consec Wks -10% discount. 

12 IN 
4.50 
3.50 
2.00 

TOTAL AUDIENCE PLANS 

PER W K: 
(Fixed but Dreem12 ti) 18 ti 

Plan 1-1/5 AA, A. 42 57 
Plan 2-1/3 AA, A, B 38 52 
Plan 3-1/2 A. B ............._...._ 30 40 
30 sec: 80% of 1 -min. 
52 consec wks-l0% discount. 

Guadalupe County -Map Location G-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

KSYX 
1960 

Media Code 4 232 7950 4.00 
KSYX Broadcasting Co., Drawer K, E. Hwy. 66, 

Santa Rosa, N. M. 88435. Phone 505-472-3811, 

I. PERSONNEL 
General Manager -John Adams. 
Program Director -Dorothy Adams. 
Sales Manager -Bill Mann. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1.000 w. days; 1420 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset weekdays; 
6:00 am -local sunset Sun. MST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 9a, 5, 6a, 7a. 8. 
Rate Protection: 10b, 116, 12b. 13b. 14b. 
Basic Rates: 22b. 23a. 
Contracts: 40a, 48. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective July 1. 1963. 
Rates received July 26, 1983. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 

1 ti..__-..,.-_ 3.25 2.85 
13 ti____.._._ 3.10 2.50 
26 ti..-._....._... 2.95 2.35 
52 tl..._.___. 2.75 2.15 

7. PACKAGE PLANS 
1 1 -minute announcement cr more every day 

for 1 year _........___..._....._ 1.50 ea 
1 30 -second announcement or more every da" 

for 1 year . 1.00 ea 

1 20 to 30 second announcement at every avail- 
able atatlon break in any 1 day (guarantee 30 

25.00 
Not available for political use. No discounts on satur- 
ation or package rates. 

MONTHLY SATURATION 
100 SPOTS ea ea 
1 mica__._- -_.__ 1.25 20 sec...._._..,....- .75 
30 sec ._ 1.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 he 10 min 5 min 

1 ti __..- 32.00 17.25 11.25 10.00 7.25 
13 ti..._ ............... 30.50 18.50 10.50 9.25 6.75 
28 ti,_..._......._. 29.00 15.75 9.75 8.50 8.25 
52 tí._........,...____._ 27.50 15.00 9.00 7.75 5.75 
103 ti ____ 26.00 14.00 8.25 7.00 6.25 
156 ti ........... 24.50 13.25 7.50 6.25 4.75 
269 t1....__...._.-._... 23.00 12.50 6.75 5.50 4.25 
312 ti 21.50 11.75 6.25 4.75 3.75 

SILVER CITY 

1 min 30 sec 
103 t1-.___ 2.80 2.00 
156 tt-_-... 2,45 1.85 
280 ti._....._. 2.25 1.70 
312 and over 2.00 1.50 

Grant County -Map Location D-5 
See SItDS consumer market map and data at begin- 
ning of the State. 

KSIL 
1946 

Media Code 4 232 8100 5.00 
KSIL Inc.. Box 590, Silver City, N. M. 88041. 

Phone 505-538-2951. 

STATION'S PROGRAMMING DESCRIPTION 
KSIL: Programmed for general adult appeal. 
NEWS 23%: network, AP and local news editor. 
15 min local, regional, national and international 
news at 7 am, 12:15 pm & 4:45 pm. All other news- 
casts 10 or 15 min on hour. SPORTS 4%: play-by- 
play of 2 high schools and university. Farm 1%. 
MUSIC 72%: middle-of-the-road 46%, standards 
10%, showtunes 4%, country and western 6%, Span- 
ish 6%. Contact Representative for further details. 
Reed 2/29/68. 

I. PERSONNEL 
President -Dennis Behan. 
General Manager -Kent Roberts. 

2. REPRESENTATIVES 
Continental Radio Sales. 

I8t1 24tí 3. FACILITIES 
4.00 3.50 1,000 w, days, 250 w. nights; 1340 ke. 
3.00 2.50 Non -directional. 
1.75 1.50 Operating schedule: 5:95 am -10 pm. MST. 

4. AGENCY COMMISSION 
15% an station time; no cash discount. 

24tí 30t1 5. GENERAL ADVERTISING See ceded regulations 
69 77 NAB Radio Code Advertising Standards apply. 
62 69 General: la, 3a, 9a, 5, 8a, 7a, 8. 
49 54 Contracts: 45. 

Comb.; Cont. Discounts: 60a. 60f. 
Affiliated with American Information Network. 

Socorro County -Map Location E-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

KSRC 
1958 

Media Cede 4 232 8250 8.00 
Socorro Broadcasting Co., Box 1277, Socorro. N. M. 

87801. Phone 835-1290. 

STATION'S PROGRAMMING DESCRIPTION 
KSRC: Programmed for general interest, AIR PER- 
SONALITIES handle all segments. NEWS: 15 min 
at 7 am, noon, 4 pm -world, state, and national. 
News 5 min at :25. News 15 min local 7 am, & 
1 pm. Women's talk M -W -F 9 am. 6:30-8:30 am 
breakfast show with 5 min farm news, general popular 
music. 8:30 am -noon country and western, 12:15-1 pm 
rock and roll, 1:15-2 pm rhythm and jazz. 2-3:30 pm 
middle-of-the-road. 3:30-6 pm rock and roll. 6 pm - 
sign -off all Spanish talk and music. RELIGIOUS: 
programming Sun mornings, general popular and 
semi -classic afternoons. Special events and sports be 
remote. Personality endorsements not permitted. Con- 
tact Representative for further detalle. Recd 7/13/67. 

I. PERSONNEL 
Sta. & Geú l Mgr, -Walter Shrode. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Denver -Bob Rix Co., Inc. 
South -Mario Messina Company. 
Southeastern -C. K. Beaver & Associates. 

S. FACILITIES 
1.000 w. days; 1290 ka. Non -directional. 
Operating schedule: 6:30 am -local sunset weekdays; 
8:00 am -local sunset Sun. MST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 9a, 4d, 5, 6a. 7a. 
Rate Protection: 156. 
Basic Rates: 20b, 21a, 22b, 23a, 246. 24c, 26, 28a, 

29a. 
Contracts: 40a, 41, 42a, 43, 44a, 44b, 47a, 48. 51a. 

Slb, 51e. 
Comb.: Cont. Discounts: 60a, 60e, 61a, 61b, 62b. 
Cancellation: 70a. 70d. 71a, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Eff -Rec'd 8/29/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 312x 

1 min 3.00 2.50 2.20 2.00 1.90 1.75 
30 sec. 2.50 2.00 1.85 1.75 1.65 1.50 

7. PACKAGE PLANS 
PER WK: 12 ti 24 ti 48 tI 60 tI 
1 min 2,60 2.20 2.00 1.75 
30 sec 2.20 1.90 1.75 1.50 

8. PROGRAM TIME RATES 
lx 

1/4 hr 10.00 
5 min 8.00 

26x 
9.00 
7.50 

52x 
8.00 
8.50 

I04x 
7.50 
6.00 

156x 3I2x 
7.00 6.50 
5.50 5.00 

10. SPECIAL FEATURES 
Newscasts: 5 minutes sponsorship available at appli- 
cable rate plus 1.00 per broadcast. 
The Spanish Show -I-1/2 times regular rate. 

TAOS 
Taos County -Map Location F-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KKIT 
1961 

Media Code 4 232 8400 9.00 
SAM, Inc.. Box 685, N. Pueblo St.. Taos, N. M. 

87571. Phone 758-2231. TWX 7551-86. 

I. PERSONNEL 
Pres. & Gen'1 Mgr. -Stephen A. Macheinski, Jr. 
Vice-Pres. & Prog. Dir. -Barbara C. Machcinskl. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 6:00 am -11:00 pm Mon thru Fri; 
0:00 am -midnight Sat; 7:00 am -11:00 pm Sun. MST, 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3e, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob. 12b, 13b, 14b, 15e. 
Basic ltates: 206, 21b, 22a, 24b. 24c, 29a. 30, 31. 

32_b. 
Contracts: 40a, 41, 42a. 43, 45, 46, 47e, 51e, 51b. 
Comb.: Cont. Discounts: 80a. 60d. 80e. 60h, 601. 
Cancellation: 70e, 70e, 71a, 72, 73a, 73b, 
Prod. Services: 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

8- PROGRAM TIME RATES 
AA: 1/2 hr I/4 hr IO min 5 min TIME RATES TIME RATES 
1 x_...._....._.. -._..-_.._... 30.00 18.00 15.00 10.00 NATIONAL AND LOCAL RATES SAME Rates effective December 23, 1961. 
52 x 27.00 16.20 13.50 9 00 Rates effective September, 1965. Rates received March 14, 1982. 
260 x....._...,_ .-,,.__ 22.50 13.50 11.25 7.50 Rates received October 4, 1965. 
4: 
1 z _...-.._.._...__...... 27.00 16.20 13.50 9.00 6. SPOT ANNOUNCEMENTS 6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 5 1 min. 
52 z .._. 24.30 14.60 12.15 8.10 1 min 30 sec 1 min 30 sec hr. hr. hr. min. or less 
280 x. ____...._.._ 20.25 12.15 10.15 6.75 1 ti 4.55 3.00 260 tt.___,..._ 2.80 2.10 I time.... 32.00 18.00 12.00 8.00 4.00 
B: 10 ..... 4.30 2.85 312 tl..._,...__ 2.60 2.00 13 times.. 28.00 16.00 10.50 7.50 3.50 
1 x _ 21.00 12.60 10.50 7.00 20 ..... 4.10 2.85 500 ti 2.35 1.90 52 times.. 25.00 14.50 9.00 9.25 8.10 
52 x 18.90 11.35 9.45 6.30 50 tl..._.._....... 3.00 2.40 750 ti 2.20 1.80 156 times.. 23.00 12.50 8.00 5.25 2.50 
260 x 15.75 9.45 7.90 5.25 156 ti 3.00 2.20 1000 ti 2.00 1.70 312 times.. 20.00 11.50 7.00 9.50 2.00 

Sierra County -Map Location E-5 
See SRDS consumer market map and jata at begin- 
ning of the State. 

KCHS 
1946 

Media Code 4 232 8550 1.00 
Bairdland Broadcasting, Inc., Box 351. Truth or 

Consequences, N. M. 87901. Phone 505-894-2400. 

I. PERSONNEL 
Manager -Nell R. Baird. Sr. 
Traffic & Prog. Dir. -Myrna Gault Baird. 

S. FACILITIES 
250 w. 1400 kc. Non -directional 
Operating schedule: 6:00 am -11:00 pm Mon thru 
Sun. MST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a, 45. 
Comb.; Cont. Discounts: 601. 

All contracts subject to cancellation by either party 
on 10 days' written notice. Advertisers cancellation 
to be accompanied by full payment at earned rate. 
Frequency discounts will not be retroactive. 
Live announcements will consist of 125 words or less 
for 1 minute. 

TIME RATES 
Eff 1/1/67-Ree'd 3/8/65. 

6. SPOT ANNOUNCEMENTS 
PER YR: Ix 26x 52x 3I2x 624x I000x 
1 ..... 4.50 3.40 2.40 1.85 1.40 1,25 

7. PACKAGE PLANS 
1 MINUTE OR 30 SECONDS -3 Days- -5 Da 

PER DAY: 5t1 10 ti 15ti Sti 6tri- 971 

Total 25 50 75 25 50 75 

8. PROGRAM TIME RATES 
PER YR: Ix 26x 52x 

1 hr 45.00 33.75 23.75 
1/2 hr 36.00 27.00 19.00 
1/4 hr _ 18.20 13.50 9.50 
5 mia 9.00 6.75 4.75 

312x 624x 
16,25 13.75 
13.00 11.00 
6.50 5.50 
3.25 2.75 

I000x 
12.50 
10.00 
5.00 
2.50 

10. SPECIAL FEATURES 
Religious -156 time rate or earned rate, whichever is 
less. 

UCUMCARI 
Quay County -Map Location H-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KTNM 
1941 

Media Cede 4 232 8700 2.00 
Tucumcari Broadcasting Co.. Inc., :420 E. Highway 

66, Box 668, Tucumcari, N. M. 88401. Phone 
461-0522. 

I. PERSONNEL 
President -S. Joe Barnes. 
General Manager -S. Joe Barnes. 
Commercial Manager -Norman Stratton. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. Non -direc- 

tional. 
Operating schedule: Sun 7:00 am -10:30 pm; week- 
days 5:30 am -10:30 pm. MST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 4a. 4d. 6a. 7a, 8. 
Rate Protection: 10c, 11c, 12e, 13e. 14e. 
Basic Rates: 22b, 23a. 26, 28b. 
Contracts: 40e. 46. 47a. 
Comb.; Cont- Discounts: 60a, 62e. 
Cancellation: 71a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1. 1962. 
Card received December 3C, 1963, 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 

1 ti __.-.-..___,.-...-_ 3.00 2.25 
26 ti .._... ._ 2.75 2.00 

156 ti ,_.__. ..._ 2.25 1.75 
312 or more tl..._......-_...,.......___.__.._...._ 2.00 1.50 

8. PROGRAM TIME RATES 
1 hr 

1 tl ___,.,. 30.00 
52 ti ...... 27.00 
156 ti 24.00 
312 tl._...-__ 20.00 

1/2 hr 1/4 hr 10 min 5 min 
17.50 )0.00 8.00 6.00 
15.50 9.00 7.20 5.40 
14.00 7.50 6.00 4.50 
11.00 6.00 4.80 3.60 
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NEW YORK 

Albany -Albany 
Amsterdam -Montgomery 
Auburn -Cayuga 
Binghamton -Broome 
Buffalo -Erie 
Cohoes-Albany 
Elmira-Chemung 
Endicott -Broome 

State, County, City, Metro Area Data 
CITIES AND COUNTIES - This 

Freeport -Nassau 
Garden City -Nassau 
Glen Cove City -Nassau 
G I ove r sv i I le -Fulton 
Hempstead Town --Nassau 
Irondequcit Town -Monroe 
Ithaca -Tompkins 
Jamestown -Chautauqua 

Johnson City -Broome 
Kenmore -Erie 
Kingston -Ulster 
Lackawanna -Erie 
Lindenhurst -Suffolk 
Lockport-Nla-ara 
Long Beach -Nassau 

State, Standard Metropolitan Statistical Ares 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

list shows counties in which cities are located. Cities are first, counties next. 
Lynbrook -Nassau 
Massapequa Park -Nassau 
M i dd letown-Orange 
M i neo l a -Nassau 
Mount Vernon -Westchester 
Newburgh -0 rame 
New Rochelle -Westchester 

New York City -New York 
Bronx -Bronx 
Brooklyn -Kings 
Manhattan -New York 
Queens -Queens 
Richmond -Richmond 
Niagara Falls -Niagara 

North Hempstead Town - 
Nassau 

Ncrth Tonawanda -Niagara 
Olean-Cattaraugus 
Ossining -Westchester 
Oswego -Oswego 
Oyster Bay Town -Nassau 
Plattsburg-Clinton 

Port Chester -Westchester 
Poughkeepsie-Dutchess 
Rochester -Monroe 
Rockville Center -Nassau 
Rome -Oneida 
Scarsdale -Westchester 
Schenectady -Schenectady 
Syracuse -Onondaga 

Tonawanda -Erie 
Troy -Rensselaer 
Utica -Oneida 
Valley Stream -Nassau 
Watertown -Jefferson 
White Plains -Westchester 
Yonkers -Westchester 

Estimates for: 
STATE 
COOUNTY-Map Loe. Population 

Metropolitan Area 

Households 
1/1/68 1/I/68 
(000) (000) 

Consumer Spendable Income -1967 
°o Distribution 

Per 3000 5000 8000 
Household to to to 

(5) 4999 7999 9999 

Sales -1967 
By Selected 

Passen- 
per 

Cars 
1/1/68 
(000) 

Farm 
Point - 
latien 

1/1/68 
(000) 

Grose 
Farm 

Income 
1967 

(S000) ($000) 

of Families 
10000 15000 

to and 
14999 over 

-Total Retail 

(soue) 

Retail 
Store Types Sales - 

Per 
Household 

(S) 
Food 

($000) 
Drug 
($000) 

General Home 
Mdse. Apparel Furn. 
(S000) ($000) ($000) 

Auto- 
motive 
(S000) 

Service 
Station 
($000) 

NEW YORK 
STATE TOTALS 18,398.1 5,789.22 56,940,422 9,836 16.7 26.0 17.9 18.2 15.5 27,831,068 4,807 7,104,121 799,279 4,115,817 2,395,511 1,524,090 3,742,422 1,388,110 5,690.26 284.8 1,185,865 

ALBANY G -7t 
Albany 
Albany -Schenectady - 
Troy Metro Area 
Cohoes 

ALLEGANY C-7 
BRONX G-10 

Bronx Borough 
BROOME E-7 

Binghamton 
Binghamton 
Metro Area 
Endicott 
Johnson City 

CATTARAUGUS B-7 
Olean 

301.3 
131.6 

730.0 
20.1 
46.2 

1,490.1 
1,490.1 

229.1 
70.6 

308.4 
18.2 
22.1 
85.7 
22.9 

96.62 
44.78 

229.79 
6.48 

13.27 
490.18 
490.18 
69.13 
22.49 

91.79 
6.04 
7.24 

25.57 
7.41 

881,193 
435,704 

1,978,898 
53,793 

100,286 
4,085,734 
4,085,734 

667,182 
244,014 

834,626 
66,370 
58,158 

215,834 
68,344 

9,120 
9,730 

8,612 
8,301 
7,557 
8,335 
8,335 
9,651 

10,850 

9,093 
10,988 
8,033 
8,441 
9,223 

16.7 

18.5 

23.4 
21.4 

15.1 

17.2 

22.1 

24.3 

26.9 

21.3 
28.8 

20.7 

22.6 

22.5 

19.9 

19.5 

21.5 
17.9 

25.3 

23.5 

21.2 

20.5 

17.7 

14.9 
15.3 

22.1 

20.0 

18.0 

13.9 

11.3 

7.2 
9.1 

13.7 

11.9 

9.9 

517,610 
307,173 

1,046,714 
21,762 
52,205 

1,391,420 
1,391,420 

344,832 
184,301 

431,151 
46,242 
20,741 

117,021 
53,104 

5,357 
6,860 

4,555 
3,358 
3,934 
2,839 
2,839 
4,988 
8,195 

4,697 
7,656 
2,865 
4,576 
7,167 

121,266 
60,489 

259,818 
7,609 

12,794 
503,279 
503,279 

88,999 
33,232 

113,403 
9,591 

10,955 
25,852 
11,750 

12,209 
7,664 

29,142 
692 

1,268 
40,812 
40,812 
8,567 
2,862 

10,090 
1,615 

281 
3,435 
1,337 

81,371 
53,696 

136,783 
1,087 
3,188 

160,314 
160,314 
55,684 
39,018 

59,152 
5,262 
2,680 

18,136 
15,730 

42,273 24,599 
32,853 16,442 

75,950 50,078 
2,699 754 
1,703 1,445 

116,386 91,857 
116,386 91,857 
16,512 18,217 
10,092 11,784 

19,122 20,499 
4,318 2,674 
1,495 447 
5,890 4,972 
4,177 2,250 

82,016 
63,772 

183,027 
1,196 

12,579 
141,813 
141,813 
62,622 
40,529 

82,645 
11,393 

1,033 
24,060 
10,697 

26,074 
12,271 

66,854 
1,338 
5,054 

63,194 
63,194 
21,034 
7,557 

27,187 
2,747 
1,334 
7,808 
2,432 

118.90 

278.52 

17.24 
255.74 

89.93 

121.77 

30.52 

3.4 

5.7 

5.7 

8.1 

11,390 

16,313 
419 

15,636 

25,760 

CAYUGA D-6 
Auburn 

CHAUTAUQUA A-7 
Jamestown 

CHEMUNG D-7 
Elmira 
Elmira Metro Area 

CHENANGO E-7 
CLINTON G -3t 

Plattsburgh., 
COLUMBIA H-7 
CORTLAND D-7 

81.4 
36.7 

158.5 
40.7 

111.4 
48.5 

111.4 
48.1 
89.0 
22.6 
52.3 
45.7 

23.85 
11.21 
50.50 
14.39 
33.52 
15.10 
33.52 
14.02 
22.06 

6.09 
16.15 
13.38 

189,136 
99,006 

392,864 
131,834 
283,084 
130,026 
283,084 
112,473 
154,708 
52,838 

122,514 
114,689 

7,930 
8,832 
7,779 
9,162 
8,445 
8,611 
8,445 
8,022 
7,013 
8,676 
7,586 
8,572 

22.7 

22.3 

20.3 

20.3 
21.9 
27.3 

24.9 
21.8 

24.7 

25.8 

26.8 

26.8 
22.0 
29.9 

26.4 
22.5 

20.9 

21.5 

19.6 

19.6 
21.7 
15.5 

19.6 
21.3 

15.8 

15.7 

18.2 

18.2 
15.7 
9.4 

13.4 
17.7 

7.9 

7.5 

10.0 

10.0 
8.0 
4.8 

7.3 
10.0 

98,432 
64,676 

216,002 
89,782 

154,877 
103,749 
154,877 
72,443 
98,824 
61,345 
70,576 
70,499 

4,127 
5,769 
4,277 
6,239 
4,620 
6,871 
4,620 
5,167 
4,480 

10,073 
4,370 
5,269 

26,155 
16,788 
52,647 
18,899 
35,200 
19,128 
35,200 
16,283 
25,609 
13,880 

118,645 
17,534 

2,216 
1,581 
6,117 
2,785 
3,330 
2,258 
3,330 
1,370 
1,706 
1,371 
1,832 
1,587 

12,444 
12,160 
23,878 
14,104 
29,371 
24,147 
29,371 
6,523 

14,623 
13,123 
4,207 
8,880 

5,374 3,276 
4,683 2,951 

13,933 9,583 
8,848 5,068 

11,101 9,092 
9,566 6,930 

11,101 9,092 
2,169 1,602 
3,611 3,612 
3,326 3,100 
2,550 2,004 
3,486 3,066 

16,116 
9,932 

43,400 
21,489 
28,326 
20,023 
28,326 
14,157 
23,995 
13,850 
14,574 
13,991 

5,478 
3,440 

15,002 
4,570 
9,778 
5,452 
9,778 
4,342 
4,990 
2,937 
4,105 
5,103 

28.89 

59.70 

39.97 

39.97 
18.71 
23.78 

21.79 
17.39 

6.9 

11.3 

3.0 

6.4 
6.0 

4.3 
3.6 

30,170 

36,775 

7,395 

29,165 
18,694 

25,236 
21,422 

DELAWARE F-7 
DUTCHESS G-8 

Poughkeepsie 
Poughkeepsie Metro 
Area 

ERIE B-6 
Buffalo 
Buffalo Metro Area 
Kenmore 
Lackawanna 
Tonawanda 

ESSEX G-4 
FRANKLIN G-3 
FULTON F-6 

Gloversville 
GENESEE B-6 
GREENE G-7 

45.3 
210.1 

40.4 

210.1 
1,105.7 

478.6 
1,343.2 

22.3 
29.6 
22.3 
37.3 
46.9 
54.4 
20.9 
60.8 
34.3 

13.50 
56.75 
13.61 

56.75 
334.45 
153.42 
403.94 

7.17 
8.32 
6.59 

10.77 
13.34 
17.93 

7.37 
17.79 
10.80 

94,699 
527,292 
128,732 

527,292 
3,591,710 
1,725,528 
4,380,422 

81,717 
81,526 
69,902 
85,131 
93,966 

135,099 
62,790 

164,356 
76,017 

7,015 
9,291 
9,459 

9,291 
10,739 
11,247 
10,844 
11,397 
9,799 

10,607 
7,904 
7,044 
7,535 
8,520 
9,239 
7,039 

26.2 
15.3 

15.3 
123 

11.7 

23.6 
26.1 
25.3 

17.8 
25.2 

25.2 
26.7 

26.7 
18.9 

19.7 

22.3 
23.6 
28.9 

24.7 
26.4 

17.7 
19.9 

19.9 
22.4 

21.7 

19.9 
17.1 
18.8 

20.3 
18.9 

11.4 
19.6 

19.6 
24.2 

24.5 

15.1 
12.6 
12.6 

19.7 
13.4 

5.1 
13.5 

13.5 
19.5 

19.9 

9.0 
6.2 
6.9 

12.6 
6.1 

73,795 
283,546 
114,210 

283,546 
1,607,290 

783,053 
1,919,560 

38,630 
47,788 
73,962 
52,253 
62,045 
73,305 
42,407 
91,971 
51,028 

5,466 
4,996 
8,392 

4,996 
4,806 
5,104 
4,752 
5,388 
5,744 

11,223 
4,852 
4,651 
4,088 
5,754 
5,170 
4,725 

18,472 
73,399 
25,285 

73,399 
407,675 
184,369 
488,898 

8,463 
15,348 
21,545 
13,481 
15,451 
22,703 
12,168 
21,674 
13,406 

1,694 
8,715 
2,408 

8,715 
62,808 
31,085 
74,620 

1,826 
1,987 
4,521 
1,757 
1,602 
1,109 
1,011 
2,349 
1,318 

2,488 
37,824 
26,585 

37,824 
280,544 
126,186 
318,504 

1,211 
6,946 

14,881 
4,417 
6,294 
7,732 
7,009 
9,293 
3,462 

3,891 2,426 
15,745 10,633 
10,906 6,049 

15,745 10,633 
100,718 74,068 

58,030 45,457 
115,176 87,068 

1,657 4,724 
2,360 2,244 
1,971 3,507 
2,167 1,537 
3,256 2,715 
3,524 2,270 
3,088 1,279 
3,937 4,501 
1,836 1,892 

17,307 
52,665 
19,548 

52,665 
307,060 
151,027 
374,388 

8,751 
7,871 

10,018 
11,589 
11,008 
17,548 
9,464 

15,852 
10,852 

4,480 
16,498 

4,781 

16,498 
94,297 
38,412 

114,274 
2,038 
3,707 
5.837 
3,537 
3,902 
4,709 
2,077 
7,486 
3,889 

18.02 
85.75 

85.75 
399.05 

492.15 

13.99 
15.45 
20.95 

22.98 
15.64 

7.5 
4.4 

9.6 

2.2 
5.1 
L7 

5.0 
2.3 

38,427 
25,350 

36,043 

4,425 
12,949 

5,056 

24,455 
12,271 

HAMILTON F-5 
HERKIMER F-5 
JEFFERSON E -4t 

Watertown 
KINGS G -10t 

Brooklyn 
LEWIS E-5 
LIVINGSTON C-6 
MADISON E-6 
MONROE C-6 

Irondequoit Town 
Rochester 
Rochester Metro 
Area 

4.4 
72.3 
93.2 
34.6 

2,660.0 
2,660.0 

24.6 
49.3 
63.0 

675.3 
65.4 

301.8 

840.3 

1.42 
22.17 
28.10 
11.14 

870.75 
870.75 

6.70 
13.54 
17.77 

207.11 
20.06 
98.73 

254.61 

9,729 
173,356 
219,888 
94,002 

7,459,884 
7,459,884 

47,951 
115,820 
133,967 

2,212,718 
180,520 

1,085,141 

2,586,251 

6,851 
7,819 
7,825 
8,438 
8,567 
8,567 
7,151 
8,554 
7,539 

10,684 
8,999 

10,991 

10,158 

30.5 
23.0 
23.5 

20.7 

27.5 
19.6 
24.9 
10.8 

12.8 

24.5 
25.5 
25.7 

27.8 

23.8 
25.2 
29.3 
24.5 

25.3 

19.3 
21.3 
18.6 

18.2 

18.3 
20.2 
16.5 
19.8 

19.6 

11.1 
16.0 
14.6 

16.1 

10.8 
17.9 
12.0 
23.0 

21.4 

6.7 
7.7 
8.5 

10.2 

5.9 
10.0 
7.5 

18.3 

16.4 

8,118 
95,747 

144,661 
78,039 

3,038,104 
3,038,104 

25,471 
62,185 
85,083 

1,054,266 

662,874 

1,306,680 

5,717 
4,319 
5,148 
7,005 
3,489 
3,489 
3,802 
4,593 
4,788 
5,090 

6,714 

5,132 

2,377 
28,760 
32,694 
19,075 

1,015,348 
1,015,348 

6,588 
16,703 
21,366 

247,269 

135,134 

301,916 

57 
2,013 
3,608 
2,106 

89,780 
89,780 

593 
1,486 
3,062 

33,874 

19,510 

39,410 

1,113 
8,265 

19,079 
15,127 

318,501 
318,501 

755 
1,432 
4,174 

189,784 

132,098 

200,722 

65 231 
3,676 4,949 
7,748 4,898 
6,223 3,856 

300,962 213,635 
300,962 213,635 

411 599 
2,523 2,308 
2,798 2,472 

64,163 57,950 

45,312 42,445 

72,541 66,133 

844 
15,495 
29,411 
13,484 

288,489 
288,489 

4,701 
16,428 
19,710 

220,834 

150,201 

276,403 

1,063 
7,380 

10,062 
4,020 

138,388 
138,388 

2,080 
4,557 
6,073 

54,805 

27,369 

70,596 

2.22 
25.23 
33.89 

487.06 

8.66 
19.79 
22.53 

264.13 

331.91 

.1 
4.8 
7.8 

3.9 
4.8 
5.0 
8.7 

30 
21,577 
35,508 

482 

19,423 
24,544 
30,237 
28,766 

MONTGOMERY F-6 
Amsterdam 

NASSAU H -10t 
Freeport 
Garden City 
Glen Cove City 
Hempstead Town 
Long Beach 
Lynbrook 
Massapequa Park 
Mineola 
North Hempstead 
Town 
Oyster Bay Town 
Rockville Center 
Valley Stream 

58.2 
27.3 

1,454.7 
39.5 
26.6 
27.8 

812.9 
35.3 
20.7 
24.6 
23.8 

244.0 
334.7 

27.8 
45.7 

18.97 
9.38 

393.93 
11.89 
7.77 
7.67 

218.78 
11.99 

6.33 
5.94 
7.05 

66.25 
89.24 

8.25 
13.13 

150,554 
81,882 

5,917,108 
148,118 
177,309 
100,743 

3,256,013 
112,023 
88,980 
66,659 
79,166 

1,182,351 
1,265,978 

149,687 
148,304 

7,936 
8,729 

15,021 
12,457 
22,820 
13,135 
14,883 
9,343 

14,057 
11,222 
11,229 

17,847 
14,186 
18,144 
11,295 

21.9 

4.6 

24.8 

17.6 

21.3 

15.0 

16.5 

25.4 

8.1 

36.4 

78,448 
44,912 

2,878,943 
75,755 
85,873 
55,053 

2,103,773 
60,010 
59,886 
21,145 
61,594 

463,402 
196,705 

88,613 
141,036 

4,135 
4,788 
7,308 
6,371 

11,052 
7,178 
9,616 
5,005 
9,461 
3,560 
8,737 

6,995 
2,204 

10,741 
10,742 

21,021 
12,539 

695,619 
11,954 
13,300 
17,836 

454,164 
20,416 
12,682 

8,687 
9,324 

136,881 
66,322 
15,536 
34,340 

1,791 
1,130 

71,088 
1,657 
2,260 
1,657 

47,586 
2,471 
1,231 
1,130 
1,175 

10,339 
9,035 
1,748 
2,206 

6,572 
4,688 

531,753 
3,744 

24,653 
3,788 

417,112 
1,217 
1,584 
2,037 
1,597 

71,252 
38,384 

9,077 
34,526 

4,569 3,193 
3,413 1,892 

213,553 162,409 
5,746 6,920 

24,152 9,617 
2,826 1,821 

177,273 122,237 
4,260 5,001 
3,451 1,665 
3,675 1,679 

761 2,975 

22,765 24,112 
6,429 9,238 
4,055 7,163 
7,629 4,326 

15,744 
10,068 

433,897 
26,064 

14,630 
303,960 

8,174 
14,460 

23,662 

84,118 
23,015 
29,866 
28,063 

6,731 
2,567 

194,961 
3,939 
2,040 
2,024 

127,313 
3,190 
3,584 
2,378 
4,587 

44,212 
18,222 

5,056 
11,638 

22.66 

664.65 

3.0 

.7 

17,673 

9,688 

NEW YORK G -10t 
Manhattan 
New York City 
New York Metro 
Area 
New York -North- 
eastern New Jersey 
Consolidated Area 

1,703.8 
1,703.8 
8,134.2 

11,672.9 

16,325.8 

705.84 
705.84 

2,802.75 

3,778.62 

5,189.61 

7,343,806 
7,343,806 

26,256,779 

38,689,654 

54,472,624 

10,404 
10,404 
9,368 

10,239 

10,496 

20.9 

16.2 

14.8 

25.4 

26.8 

25.6 

11.7 

16.6 

17.3 

13.3 

17.8 

19.3 

17.8 

17.0 

18.2 

5,026,003 
5,026,003 

12,145,688 

18,275,553 

25,516,577 

7,121 
7,121 
4,333 

4,837 

4,917 

776,512 
776,512 

3,182,250 

4,700,297 

6,526,831 

154,930 
154,930 

361,580 

512,531 

723,423 

948,666 
948,666 

1,704,480 

2,837,464 

3,862,061 

818,592 331,957 
818,592 331,957 

1,443,094 786,991 

1,859,331 1,108,015 

2,397,604 1,530,473 

148,262 
148,262 
936,969 

1,897,753 

3,152,649 

50,140 
50,140 

399,363 

789,594 

1,242,848 

204.92 

3,162.82 

5,062.81 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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NEW YORK 

State, County, City, Metro Area Data 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City 1/1/68 1/1/68 
Metropolitan Ana (000) (000) 

Spendable Income -1967 /, Distribution 
Per 3000 5000 8000 10000 

Household to to to 
(S) 4999 7999 9999 

Retail Sales -1967 Passen- 
ter 

Can 
1/1/68 
(000) 

Farm 
Popu- 
lation 
1/1/68 
(000) 

Grose 
Farm 

Insema 
1967 

(5000) 

Consumer 

(5000) 

of Families 
15000 

to and 
14999 over 

By Selected Store Types Total Retail Sales- 
Per 

Household 
(5000) (5) 

Food 
(3000) 

General Home 
Drug Mdse. Apparel Fum. 
(5000) (5000) (5000) (3000) 

Auto- 
motive 
(5000) 

Service 
Station 
(5000) 

NIAGARA B -5t 237.5 69.49 788,712 11,350 9.4 21.5 18.4 26.5 22.2 312,270 4,494 81,223 11,812 37,960 14,458 13,000 67,328 19,977 93.10 8.4 21,298 
Lockport. 25.9 8.28 86,948 10,501 71,603 8,648 23,107 3,164 13,219 3,919 3,642 12,671 3,602 
Niagara Falls 89.0 27.13 296,232 10,919 155,054 5,715 40,202 6,064 21,825 10,629 7,521 32,799 8,925 
North Tonawanda 36.4 10.46 96,530 9,228 71,965 6,880 20,099 1,880 3,805 1,162 2,783 22,423 4,256 

ONEIDA E -5t 301.6 88.64 723,684 8,164 19.2 26.0 21.5 17.7 9.6 397,052 4,479 95,202 12,540 60,349 22,741 16,196 73,430 24,394 100.95 8.1 38,127 
Rome 52.0 13.78 136,698 9,920 72,579 5,267 20,120 3,276 13,797 4,133 3,616 11,276 4,837 
Utica 104.3 33.65 287,305 8,538 183,926 5,466 43,704 5,761 27,136 15,198 9,015 35,304 10,906 
Utica -Rome Metro 
Area 373.9 110.81 897,040 8,095 19.9 26.1 21.4 17.3 9.2 492,799 4,447 123,962 14,553 68,614 26,417 21,145 88,925 31,774 126.18 

ONONDAGA D -6t 486.8 144.55 1,365,717 9,448 15.2 24.8 21.5 20.6 13.7 703,532 4,867 176,684 22,512 113,477 46,897 36,037 136,132 41,725 177.64 7.2 24,079 

Syracuse 225.5 71.69 725,661 10,122 407,283 5,681 79,322 10,958 76,454 34,051 27,277 92,006 18,433 
Syracuse Metro 
Area 646.1 189.83 1,715,315 9,036 17.0 25.5 20.8 19.2 12.3 902,534 4,754 234,204 29,146 127,807 54,579 42,274 176,715 55,817 234.22 

ONTARIO C-6 76.5 21.99 187,940 8,547 21.2 27.3 19.7 15.9 9.4 116,324 5,290 27,295 3,391 11,368 5,195 4,465 24,355 9,260 30.92 6.7 27,916 

ORANGE G -9t 217.8 64.71 508,539 7,859 22.3 29.4 18.0 14.1 8.1 323,713 5,003 97,079 7,552 34,506 17,327 12,426 56,756 16,556 85.57 6.3 39,129 
Middletown 21.5 6.14 57,378 9,345 47,714 7,771 7,918 1,366 11,496 5,241 2,362 8,002 2,659 ----- 
Newburgh 27.1 9.12 85,755 9,403 67,935 7,449 13,401 1,561 13,461 6,567 4,109 14,791 3,378 

ORLEANS B-5 38.7 11.56 86,759 7,505 22.9 28.6 18.0 13.6 7.2 51,472 4,453 13,009 1,288 2,992 2,303 2,104 13,357 4,117 16.11 4.6 21,190 
OSWEGO E-5 96.3 27.51 215,631 7,838 21.2 25.1 20.7 16.6 8.3 113,919 4,141 36,154 3,572 10,156 4,884 3,765 20,873 8,019 34.05 7.5 18,193 

Oswego 22.9 6.46 59,678 9,238 36,172 5,599 11,698 1,421 1,931 2,732 1,424 6,917 2,267 

OTSEGO F-6 .................. 55.2 16.69 124,477 7,458 23.5 23.2 20.1 14.1 6.9 89,489 5,362 19,865 2,015 12,607 3,068 2,276 15,497 4,868 22.05 7.1 34,191 
_ PUTNAM G-9 47.9 14.22 100,794 7,088 23.1 30.9 21.5 10.2 5.9 55,769 3,922 14,668 1,925 716 942 1,462 11,940 3,765 24.76 .7 2,559 

QUEENS G -10t 2,005.6 658.67 6,736,658 10,228 13.0 26.8 19.2 21.3 16.7 2,406,779 3,654 789,897 68,026 257,164 180,650 130,767 317,764 134,367 578.15 3,257 
Queens Borough 2,005.6 658.67 6,736,658 10,228 2,406,779 3,654 789,897 68,026 257,164 180,650 130,767 317,764 134,367 

RENSSELAER H-7 156.0 47.70 388,031 8,135 21.8 27.4 19.7 16.1 8.9 202,351 4,242 57,194 5,168 14,292 16,109 10,824 39,230 15,933 54.28 4.8 12,842 
Troy 69.7 22.15 182,574 8,243 142,333 6,426 36,077 3,807 11,835 16,690 9,756 30,999 7,894 
Albany -Schenectady - 
Troy Metro Area 730.0 229.79 1,978,898 8,612 18.5 26.9 19.5 17.7 11.3 1,046,714 4,555 259,818 29,142 136,783 75,950 50,078 183,027 66,854 278.52 

RICHMOND G -10t 274.7 77.31 630,697 8,158 19.7 37.2 16.7 13.4 6.7 283,382 3,666 97,214 8,032 19,835 26,504 18,775 40,641 13,274 86.39 1,095 
Richmond Borough 274.7 77.31 630,697 8,158 283,382 3,666 97,214 8,032 19,835 26,504 18,775 40,641 13,274 

ROCKLAND G-9 208.6 53.71 452,033 8,416 15.7 38.2 15.1 16.7 8.8 227,263 4,231 65,283 5,850 23,636 11,142 11,981 39,262 15,394 82.57 .7 2,444 
ST. LAWRENCE F-4 125.0 32.97 252,277 7,652 22.2 25.5 19.8 14.1 7.3 147,388 4,470 39,358 5,661 15,266 6,246 5,361 27,019 10,288 38.14 11.4 34,793 
SARATOGA G-6 105.1 30.89 221,237 7,162 24.2 31.9 16.8 12.2 5.7 107,116 3,468 30,083 3,705 4,702 3,401 3,410 21,261 8,798 38.52 4.6 9,267 
SCHENECTADY G -6t 167.6 54.58 488,437 8,949 15.7 26.8 20.4 18.0 12.3 219,637 4,024 51,275 8,060 36,418 14,167 11,245 40,520 16,049 66.82 1.2 2,911 

Schenectady 80.0 28.04 255,833 9,124 168,518 6,010 32,967 6,533 34,706 13,496 9,051 34,496 9,492 
Albany -Schenectady - 
Troy Metro Area 730.0 229.79 1,978,898 8,612 18.5 26.9 19.5 17.7 11.3 1,046,714 4,555 259,818 29,142 136,783 75,950 50,078 183,027 66,854 278.52 

SCHOHARIE F-7 23.6 16.96 48,842 7,018 27.3 22.6 17.5 12.3 5.6 32,421 4,658 7,606 702 1,172 1,071 970 6,498 3,397 9.73 4.1 15,632 
SCHUYLER D-7 16.4 4.87 35,538 7,297 27.3 24.6 22.3 12.8 5.5 23,685 4,863 4,483 357 564 386 583 3,817 1,774 6.68 2.5 5,818 

SENECA D -6t 35.7 9.63 87,706 9,108 18.6 23.1 21.2 21.1 11.6 38,078 3,954 10,257 1,149 1,946 1,592 1,937 7,512 4,144 13.10 2.9 9,786 
STEUBEN C-7 ......... 106.8 31.65 261,645 8,267 20.8 26.7 19.9 16.1 9.0 140,340 4,434 38,725 3,858 12,138 8,453 5,457 28,262 11,700 39.43 8.7 32,058 
SUFFOLK H -10t 985.2 259.39 1,905,541 7,346 18.8 37.1 17.2 12.6 7.5 1,359,256 5,240 348,320 33,794 272,265 64,162 53,607 213,853 86,208 414.92 4.2 61,515 

Lindenhurst 28.6 7.77 57,055 7,343 38,104 4,904 11,059 908 542 658 2,317 5,124 3,375 
SULLIVAN F-8..._..._.... 50.3 15.85 122,422 7,724 23.2 25.6 17.4 13.8 9.5 106,233 6,702 22,741 3,219 5,158 5,141 2,526 15,098 6,928 23.31 3.0 17,541 
TIOGA D-7 45.4 12.98 94,688 7,295 22.6 26.0 21.6 14.8 6.3 47,328 3,646 13,480 848 2,052 1,787 1,612 8,155 3,789 17.27 4.7 15,379 
TOMPKINS D-7 74.2 21.31 199,327 9,n4 17.6 26.0 18.8 17.8 13.8 102,626 4,816 25,334 2,722 9,515 5,226 5,065 19,915 8,003 28.17 4.2 14,298 

Ithaca 30.0 8.68 87,304 10,058 72,514 8,354 15,564 2,027 8,996 4,971 4,166 14,336 5,359 

ULSTER G-8 141.5 43.48 340,961 7,842 20.6 29.1 17.1 16.1 9.3 193,015 4,439 56,023 4,850 18,297 9,033 7,428 27,675 13,896 56.76 5.0 23,070 
Kingston 30.6 10.13 93,743 9,254 67,934 6,706 16,411 1,937 6,856 5,840 3,187 14,772 2,894 

WARREN G-5 49.3 15.27 125,630 8,227 21.9 24.5 18.8 15.4 10.5 103,846 6,801 24,157 2,420 17,560 7,395 3,009 26,829 5,763 19.38 1.5 854 

WASHINGTON H-5 51.6 14.89 118,975 7,990 22.8 23.7 19.8 16.0 8.4 54,965 3,691 15,010 1,536 1,789 1,363 775 7,263 4,342 19.08 5.4 23,798 
WAYNE D-6 77.0 22.40 170,954 7,632 21.9 27.8 19.3 14.1 7.7 138,757 6,195 24,935 2,762 6,514 3,552 3,771 25,784 7,117 31.88 8.3 39,979 
WESTCHESTER H -9t 890.2 268.84 4,158,193 15,467 8.7 18.1 15.5 21.6 34.0 1,664,403 6,191 408,825 40,219 305,330 127,380 93,027 273,772 93,668 388.44 1.2 7,373 

Mount Vernon 74.6 24.36 304,974 12,519 145,098 5,956 37,070 3,426 9,626 10,121 9,465 30,763 6,830 
New Rochelle 77.5 23.32 388,442 16,657 159,747 6,850 41,074 3,589 19,424 16,411 11,209 34,395 7,320 
Ossining 22.2 6.20 62,517 10,083 38,911 6,276 10,901 1,202 942 2,696 2,912 9,140 2,132 
Port Chester 25.8 7.76 89,348 11,514 60,761 7,830 12,368 1,823 5,750 5,489 5,546 13,396 2,849 
Scarsdale 20.5 5.46 205,447 37,628 76,533 14,017 8,274 1,817 5,301 2,835 2,135 
White Plains 55.7 18.04 259,520 14,386 280,848 15,568 35,394 3,630 95,186 37,026 15,241 49,030 11,583 
Yonkers 213.7 68.01 808,331 11,885 430,869 6,335 104,152 10,628 131,290 32,485 24,139 47,020 21,012 

WYOMING B-6 37.8 10.55 83,895 7,952 22.6 25.9 20.7 14.3 7.7 47,139 4,468 11,300 1,021 3,570 1,674 1,581 11,785 2,297 13.98 5.4 27,855 
YATES C-6... ..........._ 19.8 6.08 41,734 6,864 25.8 23.7 20.0 12.3 5.1 24,517 4,032 6,661 630 1,736 2,140 680 5,494 1,300 7.98 3.4 12,339 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 
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NEW YORK 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 

STATE TOTAL 1,762,200 
METRO AREAS 

Albany -Schenec- 
tady -Troy -. 20,400 

Binghamton 2,000 
Buffalo 100,400 
Elmira 3,300 
New York 1,478,900 

1, 1968) 
New York - 

Northeastern, 
N. J. (Consoli- 
dated) 1,917,300 

Poughkeepsie 13,000 
Rochester 34,300 
Syracuse 15,200 
Utica -Rome - 6,200 
Total Metros 1,673,700 

NEW YORK 
See SRDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Empire State FM Network 
Comprised of: 

WBUF (FM) -Buffalo WKOP-FM- 
WDDS (FM) -Syracuse Binghampton 

WVOIt (FM) -Rochester 
Media Code 4 233 0050 8.00 
Functional Broadcasting, Inc., 1233 Main Street 

Buffalo, N. Y. 14209. 
I. PERSONNEL 

Vice -President -Lawrence Gordon. 
General Manager -Carl J. Spavento. 
Sales Director -James McKechnle. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL RATE POLICY 

TIME RATES 
No. 1 Eff 1/1/67-Rec'd 6/5/67. 

6. SPOT ANNOUNCEMENTS 
WBUF (FM), W VOR (FM), WDDS (FM) 

PER WK: I tl 8 ti 15 ti 22 ti 29 ti 36-42 
1 min 23.90 22.23 21.06 19.89 18.72 17.55 
30 sec..._ 17.55 16.68 15.80 14.91 14.04 13.17 
WBUF (FM) & WVOR (FM) OR WBUF (FM) 

& WDDS (FM) 
1 min 17.10 16.25 15.39 14.54 13.68 12.82 
30 sec..._ 12.82 12.19 11.54 10.90 10.26 9.62 

WVOR (FM) & WDDS (FM) 
1 min 15.20 14.44 13.68 12.92 12.16 11.40 
30 sec 11.40 10.83 10.26 9.69 9.12 8.55 

10. SPECIAL FEATURES 
5 -MINUTE NEWS 

WBUF (FM), WVOR (FM), WDDS (FM) 
PER WK : I ti 8 ti 15 ti 22 ti 29 ti 36-42 
Ea 29.25 27.79 26.32 24.87 23.40 21.93 
WBUF (FM) & WVOR (FM) OR WBUF (FM) 

& WDDS (FM) 
Ea 21.38 20.31 19.24 18.17 17.10 16.03 

WVOR (F51) & WDDS (FM) 
Ea 19.00 18.05 17.10 16.15 15.20 14.25 

CONSECUTIVE WEEK DISCOUNTS 
13-25 wk -5% 26-51 wk -10% 52 wk -15% 

The New York City Suburban Group 
formerly 

(The New York Suburban Group) 
Comprised of: 

WRKL-New City WLNA, WLNA-FM- 
WALK, WALK -FM- Peekskill 

Patchogue WRIV-Riverhead 
WGCH-Greenwich, Conn. 

Media Code 4 233 0100 1.00 
Business Office -Mort Bassett & Co., Inc., 551 Fifth 

Ave., New York, N. Y. 10017. Phone 212-682-6960. 
I. PERSONNEL 

General Manager -Paul S. O'Brien. 
2. REPRESENTATIVES 

Mort Bassett & Co., Inc. 
4. AGENCY COMMISSION 

15%. 
5. GENERAL RATE POLICY 

TIME RATES 
Eff 9/1/68 -Reed 8/27/68. 

AA -Man thru Sat 6-10 am & 3-7 pm. 
A -All other times. 

7. PACKAGE PLANS 
I MIN: 6ti 12tí 18 ti 24t1 30 t1 

AA 99.50 95.50 91.50 37.50 35.00 
A 91.00 37.50 34.00 30.50 27.00 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

Northeast Radio Network 
Comprised of: 

AM STATIONS 
.WGY-Albany-Schenec- WJTN-Jamestown 

tady-Troy WIZR-Johnstown 
WKOL-Amsterdam WHLD-Niagara Falls 
WFSR-Bath WCHN-Norwich 
\VKOP-Binghamton WHDL-Olean 
WBRV-Boonville WMCR-Oneida 
WCGR-Canadaigua WNYR-Rochester 
WFLIt-Dundee WGGO-Salamanca 
WDOE-Dunkirk WBVM-Utica-Rome 
WOSC-Fulton WDLA-Walton 
W WHG-Hornell %VATS -Sayre, Pa. 

V.) Available only at 6:25 am. 
FM STATIONS 

WHIG, (FMI -Albany- WOIV (FMI -De Ruyter 
Schenectady -Troy \VEIV (FM) -Ithaca 

WKOP-FM-Binghamton WHDL-FM-Olean 
WMIV ( FM) -Bristol WOSC-FM-Oswego/ 

Center Fulton 
WELD -FM -Buffalo- WBIV (FM)-Wethera- 

Niagara Falls field 
WJIV (FM) -Cherry 

Valley 
Media Code 4 233 0150 6.00 
t' & U Broadcasting Corp., Drawer G, Ithaca, N. Y. 

14850. ('hone . 

I. PERSONNEL 
Station's Manager -Andrew V. Andersen. 

4. AGENCY COMMISSION 
15% net time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 4a. 5, 6a. 7s, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14o, 15a. 
Basic Rates: 22a, 23a, 29a. 
Contracta: 40a. 41. 94a, 45, 46, 49. 
Comb.; Cont. Discounts: 60e. 61a. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80. 
As rates listed are the combined rates of the network 
stations and there is considerable variation in hours, 
exact quotations should be obtained frota the network 
or Its representatives. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 9/30/67-Itec'd 10/4/67. 
6. SPOT ANNOUNCEMENTS 

WAUB WPAW WCHN 
WFSR WENT WMCR 
WBRV W\VHG WOSC 
VVCGR WJTN WGGO 
WFLR WIZR WBVM 
WDOE WELD WDLA 
1 -min, flat 60.25 30 -sec, fiat 49.75 

IO. SPECIAL FEATURES 
1 MINUTE 

(Combination 21 AM/10 FM Stations) 
Weather Roundup - 
6:25 am 175 12:15 pm 50 
7:15 am 60 

NORTHEAST RADIO NETWORK -FM 
TIME RATES 

Rates quoted for full FM network including WMIV 
(FM), Bristol Center; WJIV (FM), Cherry Valley; 
WOIV (FM), DeRuyter; WEIV (FM), Ithaca and 
WBIV (FM), Wethersfield. 

6. SPOT ANNOUNCEMENTS 
1 min, flat 17.50 30 sec, fiat 13.00 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr I hr 

1 x 33.75 55.00 90.00 135.00 
10. SPECIAL FEATURES 

5 min newscasts. fiat 25.00 

Star Broadcasting Group 
Comprised of: 

WEEE-Albany WKIP-FM-Poughkeepale 
WKIP-Poughkeepsie 
Media Code 4 233 0175 3.00 
Business Office -Box 889, Poughkeepsie, N. Y. 12600. 

Phone 914-971-2300. 
I. PERSONNEL 

President -Gerald T. Arthur. 
Executive Vice -President --Oliver Lazare. 

4. AGENCY COMMISSION 
15%. 

TIME RATES 
Eff Ree'd 3/26/68. 

Group rate 10% for using two or more stations. 

ALBANY-SCHENECTADY- 
TROY (9AM;3FM) 

Albany, Albany County -Map Location G-7 
Schenectady, Schenectady Co. -Map Location G-6 
Troy, Rensselaer County -Map Location H-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations located within the combined dty area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

WABY 
1934 

ALBANY 
Media Code 4 233 0200 9.00 
Eastern New York Broadcasting Corp.. 80 Brain- 

tree St., Albany, N. Y. 12205. Phone 518-459- 
2111. 

I. PERSONNEL 
General Manager -Edward L. Trudeau. 
Station Manager -Toni Brady. 
Sales Promotion -Chris Martin. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 Ito. 

Non -directional. 
4. AGENCY COMMISSION 

15/0 net charges for time. 
5. GENERAL ADVERTISING See ceded regulations 

Contracts: 40a. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective January 1, 1963. (Card No. 12.) 

Card received December 13. 1962. 
Class AA -6:00-9:00 am and 4:00-7:00 pm Mon thru 
Fri. 
Class A-9:00 am -4:00 pm Mon thru Fri; 6:00 am - 
7:00 pin Sat and Sun. 
Class 11-7:00 pm -midnight daily. 

6. SPOT ANNOUNCEMENTS 
1 MIN ANNOUNCEMENTS 

Class 
PER WIC: AA 

12 ti 12.00 
18 tl 11.00 
24 II __..-_ 10.00 

Class Clase 
A B 

10.00 7.00 
9.00 6.50 
8.00 6.00 
7.00 5.50 

7. PACKAGE PLANS 
SATURATION PLAN 

(One half of spots allowed in AA time) 
PER WK: 
30 tl 210.00 50 ti ..._._... 
20/30 seconds -80% of 1 -minute rate. 
ID's -50% of 1 -minute rate. 

8. PROGRAM TIME RATES 
5 MIN NEWSCASTS 

PER WK: 
Class ClaAae CI Be 

6 ti _____...._..._. 19.00 16.00 10.00 
12 tl ._.......Y._._ 16.00 13.00 8.00 
18 ti 13.00 10.00 6.00 

Consecutive Weeks Discounts 
(Spots and Programs) 

13 wk .__._.... 5% 52 wk..._._.,................ 15% 
26 wk 10% 

WEEE 
1961 

ALBANY 

Media Code 4 233 0250 4.00 
Mercury Media, Inc., Box 1300, Albany, N. Y. 

12201. Phone 518-462-5555. 
I. PERSONNEL 

President -Gerald T. Arthur. 
Vice -Tres. & (1en'l Mgr. -Charles Morn. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
New England Spot Sales. Inc. 

3. FACILITIES 
5,000 w. days; 1300 ke. Directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% nn time only: no rash Iieeount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 30, 4a, 5. 6a, 7a, 8. 
Rate Protection: 10e. ile. 12e. 13e. 14e. 15a, 
Basic Rates: 20b, 22a. 25a. 28b. 29a, 30. 33e. 
Contracts: 40a, 92a. 94a, 44b, 45, 46. 51a, 51b. 
Comb.: Cont. Discounts: 60b, 60e, 61e. 
Cancellation: 70e, 71a. 
Prod. Services: 82. 
Affiliated with MRS. 
Member: Country Music Network. 

TIME RATES 
Ed Rec'd 10/3/68. 

AA -6:30-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
AA: Is 52x 104x 256x 3í2x 520x 
1 min 18 15 13 11 9 7 
30 sec 14 12 10 8 7 5 
A: 
1 min 13 12 10 8 7 5 
30 sec 10 9 7 6 5 3 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 601 12 ti 1801 24ti 36tí 
AA 16 14 12 10 8 
A 12 10 9 8 7 

30 SECONDS 
AA 13 11 9 8 6 
A 10 8 7 6 4 

WFLY(FM) 
1948 

TROY 

Ñ Q F M 0 
Subscriber to the NAB Radio Code 

Media Code 4 233 0300 7.00 
Troy Itecord Co., 501 Broadway, Troy, N. Y. 12181. 

Phone 518-272-7700. 
I. PERSONNEL 

General Manager -Karl H. Schabinger. 
Program Director -Edward S. Maxwell. 
Sales Manager -Robert F. Pratt. 

2. REPRESENTATIVES 
Herbert E. Groskin & Company. 

3. FACILITIES 
ERP 10,000 w.: 92.3 mc. 
Operating schedule: 7-1 am. 
Antenna ht.: 840 ft. above average terrain. 

4. AGENCY COMMISSION 
15% nn net station time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 25, 3a. 4a. 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, 14a. 15a. 
Basic Rates: 2013, 22a. 24b, 25a. 28b, 29a, 30. 
Contracts: 90a, 42a. 44a, 44b, 45, 46. 51a. 
Comb.: Cont. Discounts: 60a, 62a. 
Cancellation: 70a. 70e, 71a, 73a. 
Prod. Servirea: 80. 
Member: The Groskln Group. 

TIME RATES 
Eft 11/1/66 -Reca 9/22/66. 

6. SPOT ANNOUNCEMENTS 
Ix 15x 30x 60x 125x 250x 500x 

1 min.......... 10.00 9.50 9.00 8.50 8.00 7.50 7.00 

8. PROGRAM TIME RATES 
In I9x 90x 60x I25x 250x 500x 

1 hr 70 67 64 61 58 55 52 
1/2 hr 53 50 48 46 44 42 40 
5 min 30 29 28 27 26 25 24 

WGFM (FM) 
1941 

SCHENECTADY 
Media Code 4 233 0350 2.00 
General Electric Broadcasting Co., Inc., 1400 Ball - 

town ltd., Schenectady, N. Y. 12309. Phone 518- 
377-2261. 

I. PERSONNEL 
General Manager -Robert L. Gilbertson. 
Marketing Manager -Robert F. Reid. 
Sales Manager -John E. Schmulbach. 

3. FACILITIES 
EItP 6.000 w.; 99.8 mc. 
Operating schedule: 10:00 am -midnight Mon thru Fri; 
noon -midnight Sat and Sun. EST. DST. 
Antenna ht.: 805 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time. Bills payable 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 90a. 

300.00 Rate Protection: 30 days. 
TO COMBINE WITH WGY 

A minimum of 300.00 per week on WGY qualifies 
advertiser for ROS rate on WGFM (FM). Schedules 
to run concurrently. 

TIME RATES 
ER 8/1/67 -Reed 8/21/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 

Flat PACKAGE 
7 4 

PLANS 7. 
ROS 

PER WK. FLAT: I min 30 see 
25 ti 100 65 

8. PROGRAM TIME RATES 
Ix 26x 52x 156x 260x 312x 

55 min ...... __ 80.00 76.00 72.00 68.00 64.00 60.00 
1/2 hr ..... _... 45.00 42.75 40.50 38.25 36.00 33.75 
25 min 40.00 38.00 36.00 34.00 32.00 30.00 
1/4 hr ...... _ 25.00 23.75 22.50 21.25 20.00 18.75 

WGY 
1922 

SCHENECTADY 

NBC Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 233 0400 5.00 
General Electric Broadcasting Co., Inc., 1400 Ball - 

town Rd.. Schenectady, N. Y. 12309. Phone 518- 
377-2261. 

Address all transcriptions and copy to: Operations 
Desk at the station address. 

I. PERSONNEL 
General Manager -Robert L. Gilbertson. 
Marketing Manager-Itcbert F. Iteld. 
Sales Manager -John Schmulbach. 

2. REPRESENTATIVES 
Henry 1. Chrtatal Co., Inc. 
Canada -Andy McDermott Sales, Ltd. 

3. FACILITIES 
50,000 w.; 810 kc. Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net changes for time: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3c. 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b. 13h. 19h. 16. 
Basic Rates: 20a, 22a. 2413. 24c, 25a, 26. 27, 28a, 

29a. 33a. 
Contracta: 90e, 91, 42a, 43, 44b, 45, 46. 47a, 48, 

49. 50, 51b. 
Comb.: Cont. Discounts: 60a. 60f. 601, 626, 62d. 
Cancellation: 70a. 70e. 71a. 72, 73b, 
Prod. Services: 80, 81, 82. 
Affiliated with NBC Radio Network. 
Member: Northeast Radio Network. 

TO COMBINE WITH WGY 
A minimum of 300.00 per week on WGY qualifies a 
advertiser for ROS rate on WGFM (FM). Schedules 
to run concurrently. 

TIME RATES 
No. 22 ER 2/1/68 -Reed 2/5/68. 

6. SPOT ANNOUNCEMENTS 
AAA -Mon titra Fri 7-10 am. 
AA -Mon thru Fri 3-7 pm. 
A -Mon thru Fri 5:45-7 am & 10 am -3 pm; Sat & 
Sun 5:45 am -7 pm. 
B -Mon thru Sun 7 pm -5:45 am. 

CLASS AAA 
1 MINUTE 

PER WK: 1 ti 12 ti 15 tl 20 t1 25 ti 30+ 
1 x 60 57 54 51 98 95 
52 z 57 54 51 48 96 43 
156 z 54 51 49 96 43 41 
260 z 51 98 46 43 91 38 
312+ 48 96 93 41 38 36 

30 SECONDS 
1 x 52 99 47 44 42 38 
52 x 99 47 44 42 40 37 
158 x 97 44 42 40 37 35 
260 z 94 42 90 38 35 33 
312+ 42 40 37 35 33 31 

10 SECONDS 
1 x 25 24 23 21 20 19 
52 a 24 23 21 20 19 18 
156 x 23 21 20 19 18 17 
260 x 21 20 19 18 17 16 
312+ 20 19 18 17 16 15 

CLASS AA 
1 MINUTE 

1 x 55 52 50 47 44 41 
52 x 52 50 47 44 92 39 
156 z 50 47 45 42 40 37 
260 x 97 44 42 90 37 35 
312+ -.._------.- 94 42 40 37 35 33 

30 SECONDS 
1 x 47 45 92 90 38 35 
52 x. 45 42 90 38 36 33 
156 z 42 90 38 36 34 32 
260 z 90 38 36 34 32 30 
312+ 38 36 34 32 30 28 
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Albany -Schenectady -Troy -W G Y-Cont'd 
10 SECONDS 

PER WK: 1 ti 12 U 15 ti 20 ti 25 ti 30+ 
1 x 22 21 20 19 18 
52 x. 21 20 19 18 17 
156 20 19 18 17 16 
260 x 19 18 17 16 15 
312+ ..._ 18 17 16 15 14 

CLASS A 
1 MINUTE 

1 x 50 48 45 
52 z 48 45 43 
156 x 45 43 41 
560 x. 43 40 38 
812+ ..._ 40 38 36 

30 SECONDS 
9 38 

40 38 36 
38 36 34 
36 34 32 

WHAZ 

43 
40 
38 
36 
34 

40 
38 
36 
34 
32 

17 
16 
15 
14 
13 

38 
36 
34 
32 
30 

1922 
TROY 

Media Code 4 233 0415 3.00 
WPOW, Inc.. Box 784, Troy, N. Y. 12181. Phone 

518-272-1010. 
STATION'S PROGRAMMING DESCRIPTION 

WHAZ: 8-10 am religious program features. 10 am - 
6 pm selected popular music. 6 pm -sign -off religious 
music by request. News. snorts. and weather summary 
each hour on hour. Recd 6/21/68. 

I. PERSONNEL 
General Manager -John M. Camp. 
Station Manager -V. Rodger Groff. 
Program Director -Dick West. 

2. REPRESENTATIVES 
Contact station. 

3. FACILITIES 
1,000 w.: 1330 kc. Non -directional. 
Operating schedule: 6 am -local sunset daily. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 8a. 3d. 5, 8a. 7a. 8. 
Rate Protection: lob. llb, 12b. 13b, 14b. 
Basic Rates: 20a, 21b, 22a, 23a. 24b. 26, 28a, 28c, 

29a, 29b, 30, 31, 3213, 33a. 
Contracts: 40a, 41, 42d, 44b. 475. 48. 50. 
Comb.: Cont. Discounts: 60a, 80f, 61a, 62a, 62d. 
Cancellations: 7ob, 70d, 71a, 73a, 73b. 
Prod. Services: 80. Sl. 92. 

TIME RATES 
Ef7 - Rec'd 9/7/67. 

7. PACKAGE PLANS 
PER WK: 1 t 15t1 30 t 
1 min ..-. 7.50 8.50 5.50 
30 sec 6.00 5.25 4.50 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

Ea 75.00 45.00 30.00 22.50 15.00 
DISCOUNT 

52 wk -10% 

WHRL(FM) 
1966 

ALBANY 

©pFMD 
Media Code 4 233 0425 2.00 
Regal Broadcasting Corp., Box 333, Albany, N. Y. 

12201. Phone 518-283-1123. 
I. PERSONNEL 

Pres. & Oen'l Mgr. -Robert L. Hill. 
Sta. & Sales Mgr. -E. Thomas Ryan. 
Program Director -Richard Hoague. 

2. REPRESENTATIVES 
Paul H. Raymer Company, Inc. 

3. FACILITIES 
ERP 3.000 w.: 103.1 mc. Stereo. 
Operating schedule: 7:30 am -midnight Mon thru 
Oat: noon -midnight Sun. EST. 
Antenna ht.: 245 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See Boded regulations 
General: 3a. 3d. 4a, 4c, 5. 
Rate Protection: 10e, lie. 12e. 13e, 14e, 15b. 
Basic Ratea: 20a. 21a, 25c, 30. 
Contracta: 41. 42b. 45. 51b. 
Comb.: Cont. Discounts: 62a. 
Cancellation: 70b. 70d, 72. 
Prod. Services: 81. 82. 
Member: Northeast Radio Network. 

TIME RATES 
Etr Recd 8/29/67. 

6. SPOT ANNOUNCEMENTS 
1 min I min 

1 z 10.00 276 ..... 5.60 
26 z 8.75 401 z..._..___..._...._ 4.65 
51 x 8.10 601 x..._ _.__ 8.75 
101 z _ 7.50 1000 t....._....._..-.. 2.80 
176 z. 6.55 
30 sec: Less 25%. 10 -sec ID's: 2.25. 
No discount. 

8. PROGRAM TIME RATES 
1 hr _._....._..__..__.. 45.00 

WOKO 
1924 

ALBANY 

®KATZ RADIO 
EAST 

Subscriber to the NAB Radio Cede 

Media Code 4 233 0450 0.00 
Area Radio. Inc.. Box 1520, Albany, N. Y. 12201. 

Phone 518-439-9955. 

I. PERSONNEL 
Executive Vice -President -John F. Bayliss. 
Vice-Pres. & Gen'l Mgr. John D. Chapman, II. 
Sales Manager -Allen Berke. 

2. REPRESENTATIVES 
Katz Radio, East. 
New England-Eckels & Queen, Inc. 

S. FACILITIES 
5.000 w.; 1460 kc. Directional -night only. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15% on net station time 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4a. 5, Ba, 7b. 8. 
Rate Protection: 10b, 11h, 12h, 13h, 14b, 15d, 16. 
Basic Rates: 20a, 21a, 22a. 24c, 26, 29a, 30, 33a. 
Contracts: 92a. 43, 45. 46. 51b. 
Comb.: Cont. Discounts: Boa. 615, 62b. 
Cancellations: 70a. 70c, 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with Katz Radio A.I.D. Plan. 
Affiliated with American Information Network. 

TIME RATES 
No. Kl EH 4/8/68 -Reed 4/3/88. 

AA -Mon thru Fri 6-30 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sat & Sun 9 am -7 

All other times. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: 1 t 6t1 12ti 18 ti 24 ti 

AA _...._...._. 22.00 21.00 20.00 19.00 18.00 
A _._.._._ 17.00 18.50 16.00 15.00 14.50 

.... 13.50 13.00 12.50 12.00 11.50 
30 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 
Spot and Program units may be combined for dis- 
counts on Spots only. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK. I MIN: 12t1 18ti 24t1 
1/3 ea AA, A..11 or 1/2 ea AA, B 180 261 330 

(') Subject to availability. Up to 1/2 B spots 
may be scheduled anytime Sat or Sun. 

30 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 
All spots, regardless of length or classification, may 
be combined for discount purposes as long as TAP 
spots of each length are properly distributed by time 
class. 

8. PROGRAM TIME RATES 
5 MIN: Ix 52x 260x 
AA »..._..-....-_....-_.-_. 35 30 25 
BA _..__...__._..._.-.. 

288 24 
4 

20 

10. SPECIAL FEATURES 
.__. 

2-1/2 min news headlines -75% of applicable 5 -min. 

WPTR 
1948 

ALBANY 

A William Rust Station 
Media Code 4 233 0500 2.00 
WPTit, Inc., 4243 Albany St., Albany. N. Y. 12205. 

Phone 518-869-9271. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -William F. Rust. Jr. 
Station Manager -S. Robert Ackley, Jr. 
National Sales Manager -Gene K. Kolber. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
50.000 w.; 1540 kc. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on net station time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 3a, 311, 4e.. 4d. 5. 8a. 7b. 8. 
Rate Protection: 10d, ltd, 12d, 13d, 14d. 
Basic Rates: 20a, 21b, 23a. 
Contracts: 40a, 41. 42a, 45, 96. 47a, 99. 
Comb.; Cont. Discounts: 60a, 60g. 
Cancellation: 70a. 70c. 71a. 73a. 
Prod. Services: 82. 

TIME RATES 
Et? 11/1/68-Rec'd 10/9/68. 

AA -Mon thru Bat 6-10 am: Mon thru Fri 3-7 pm. 
A -Mon thru Fri 10 am -3 pm & 7 pm -midnight; Sat 
10 am -7 pm: Sun 7 am -7 pm. 
B -Daily Midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

Per wk 
PER YR: 1 ti 6 tl 12 ti 18 ti 24 ti 
1 x. 40 36 34 32 30 
100 x..._ 37 33 31 29 27 
200 z 34 30 28 26 24 
400 x 31 27 25 23 21 

CLASS A 
1 x. 34 30 28 26 24 
100 z .... 31 27 25 23 21 
200 z 28 24 2.2 20 18 
400 x. 25 21 19 17 15 
Class B: 1 -min or less, flat (combinable for fre- 
quency) 10.00. 
30 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 

8. PROGRAM TIME RATE=I 
19x 52x 1582 312x 

1/2 hr 150 143 136 129 122 
1/4 hr 110 105 100 95 90 
5 min 70 86 62 58 54 

WROW 
1947 

ALBANY 

BLAIR RADIO 

R A B 

Subserlber to the NAB Radio Code 
Media Code 4 233 0530 7.00 
Capital Cities Broadcasting Corp.. Box 590. 

N. Y. 12201. Phone 518-436-4841. 

I. PERSONNEL 
Vice-Pres. & Geni Mar.-Rnhrrt M. Peebles. 
Program Director -Curtis H. Hahn. 
Promotion Manager -Mildred J. Abramson. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w days. 1.000 w. nights; 590 In. 

Dlreet)onai-separate patterns day -od night. 
Operating schedule: 5:30-1 am. EST. 

4. AGENCY COMMISSION 
15% on net charges; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a. 4a, 4d. 5, 6b, 7b. 8. 
Rate Protection: 10e, llc. 12c. 13e. 
Basie Rates: 200. 22b. 23a, 25a. 29a. 
Contracts: 40a. 92b, 45. 46. 
Comb.: Cont. Discounts: 60e, 00k. 61a, 82b. 
Cancellation: 70a. 70c. 71a. 73a. 
Affiliated with CBS Radio Network. 

TIME RATES 

Ef7 4/15/68 -Reed 4/22/68. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm & 7-10 pm; Sun S 
am -7 pm. 
B -Mon thru Sat 6-8 am & 10 pm -6 am; Sun after 
7 pm. 

Albany. 

CLASS AA 
PER WK: (') (0) 6 ti 12 ti 18 ti 24 ti 
1 min. 50 95 90 37 38 35 
20/30 sec 40 38 32 30 29 28 
ID's 30 27 24 23 22 21 

CLASS A 
1 min. ..... 45 90 35 32 31 30 
20/30 sec..._.__._ 86 32 28 28 25 24 
ID's ............. 27 24 21 20 19 18 

CLASS B 
1 min. __....__._ 85 30 25 22 21 20 
20/30 sec. 28 24 20 18 17 16 
ID's 21 18 15 14 13 12 

('1 Fixed position. 
(t) Less than 6 ti. 

NEW YORK 
DISCOUNT 

52 wk -8% 
Minimum of 3 spots weekly required to earn 52 -week 
discount. 

7. PACKAGE PLANS 
1/3 Mon thru Fri 8-10 am & 3-7 pm, 1/3 Mon thn. 
Fri 10 am -3 pm, 1/3 other times. 
Scheduled thruout week as evenly as possible. 
PER WK: 6t1 12 ti 18 ti 24tí 30tí 
1 min. 32 30 28 27 26 
20/30 sec. 26 24 22 21 20 
10 sec 20 18 17 16 15 
1 -minute and 20/30 -second spots may be combined 
with 10 -second spots for maximum frequency on 10 - 
seconds only. 

10. SPECIAL FEATURES 
NEWSCASTS 

AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm. 
B -Mon thru Fri after 7 pm; Sat & Sun all da 
PER WK: (") 5t1 6ti 12tI 18ti 24t1 

AA 55 50 45 39 37 35 
A 50 45 40 35 33 31 
B 45 40 35 30 28 26 
(") Less than 5 ti. 

DISCOUNT 
52 wk -8% 

WSNY 
1942 

SCHENECTADY 

Media Code 4 233 0600 0.00 
RADIO WSNY/1240, Inc.. 144 Lafayette St., Sche- 

nectady, N. Y. 12305. Phone 518-393-3822. 

I. PERSONNEL 
President -Gene F. Seehafer. 
Vice -President, Programming-Skitch Henderson. 
Program Director -Donald De Rosa. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0 time; payable when rendered: billed monthly 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 

General: la, 2a, 3a, 4a, 4d. 6a, 7a, 8. 

Rate Protection: 10h. 11h, 12h, 13h. 14h. 
Basic Ratea: 20b, 215. 22a, 23a, 24a, 24c, 25a, 26. 

27, 28a, 31, 33a. 
Contracte: 405, 41, 42d, 94a, 46, 47e, 50, 51b. 

Comb.; Cont. Discounts: 60d, 60e, 61a, 62a. 
Cancellation: 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 1240-2 Et 2/1/87 -Reed 2/6/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 156x 208x 260x 312x 

1 min...._.... 20 19 18 17 16 15 14 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

PER WK: 10 ti 15 t 20 ti 25 ti 30 tI 
1 min 17.00 16.00 15.00 14.00 13.00 
30 sec.._. 13.00 12.00 11.00 10.00 9.00 
10 sec 8.50 8.00 7.50 7.00 6.50 

8. PROGRAM TIME RATES 
Ix 52x 104x 

1 hr..._....... 175 165 155 
1/2 hr 120 110 100 
1/4 hr 65 61 57 
10 min.._ 50 47 44 

5 min 30 28 26 

156x 
145 

90 
53 
41 
24 

208x 
135 

80 
49 
38 
22 

260x 312x 
125 115 

70 60 
95 41 
35 52 
20 18 

(Albany-Seheneetady-Troy continued en next page) 

YOU'RE NOT DOING 
YOUR FRIEND A FAVOR 

... by passing along outdated copies 
of SRDS publications! You may be 
jeopardizing his job and your friend- 
ship. He can incur costly mistakes by 
preparing lists, estimates, etc., on the 

basis of data that no longer applies. 
Use only current copies of SRDS pub- 
lications. 

Gu:3A-1! 

1 z 36 34 32 
52 z 34 32 SO 
156 x 32 30 28 
280 z 30 29 27 
312+ ...-».----- 34 32 30 29 27 25 

10 SECONDS 
1 z 20 19 18 17 16 15 
52 x 19 18 17 16 15 14 
156 z 18 17 16 15 14 13 
260 z 17 16 15 14 13 12 
312+ ---------.--- 16 15 14 13 12 11 

CLASS B 
1 MINUTE 

1 x - 30 29 27 26 24 23 
52 1.. 29 27 26 24 23 21 
156 z 27 26 24 23 22 20 
260 z 26 24 23 22 20 19 
312+ ..._ 24 23 22 20 19 18 

30 SECONDS 
1 z 26 25 23 22 21 20 
52 z 25 24 22 21 20 19 
156 z 24 22 21 20 19 18 
260 z 22 21 20 19 18 17 
312+ . 21 20 19 18 17 16 

10 SECONDS 
1 x 13 12 11 10 9 8 
52 z 12 11 10 9 8 7 
156 x 11 30 9 8 7 6 
280 x 10 9 8 7 6 5 
312+ 9 8 7 6 5 4 
ID's may combine with other spots for frequency 
discounts and weekly quantity discounts. 
Rate Break: Spots at rate break take preceding rate. 
An advertiser may elect to divide bis schedule of 
spots equally between AAA and AA time. In this 
election, the AA rate will prevail providing the ad 
is for a single product; the spots are of same length; 
and the AAA and AA schedules are running con- 
currently. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

(Sold in multiples of 4, scheduled within a 
7 -day period) 

I spot -Mon thru Sat 7-10 am; Mon thru Fri 3-7 Dm. 
2 spots -Mon thru Fri 10 am -3 pm; Sat & Sun 10 
am -7 pm. 
1 spot -Mon thru Fri 5:45-7 am; Mon thru Sun 7 
pm -midnight. 
PER WK. 481 8 t 12 ti 16t1 20t1 
1 min, per plan 145 276 393 492 580 
30 sec. ner plan 116 220 315 398 465 
PER SPOT: 1 min 30 see 
20-1- per wk. 29 23 
Not combinable for discounts in any manner with 
other spots. 

8. PROGRAM TIME RATES 
A -Dally 5:45 am -7 pm. 
B -Daily 7 pm -5:95 am. 

CLASS A 
Ix 52x 156x 260x 312+ 

1 hr 310 295 279 284 248 
1/2 hr 190 181 171 162 152 
1/4 hr 125 119 113 106 100 
10 min _... 103 98 93 88 82 
5 min. 70 67 83 60 56 

CLASS B 
1 hr 125 119 113 106 100 
1/2 hr 75 71 68 64 60 
1/4 hr 50 48 45 43 40 
30 min. 43 40 38 38 34 
5 min. 35 33 32 30 28 
Rates for time periods longer than 1 hour in exact 
proportion to the corresponding 1 -hour rate. 

10. SPECIAL FEATURES 
HOUSEWIFE TOTAL NEWS 

Weekly Plans -10:05-10:10 am. 11:05-11:10 am, 1.05- 
1:10 pm. 2:05-2:10 pm. 3:05-3:10 pm. 
1 newscast per day, Mon thru Fri rotated, per wk: 
5 ti. flat 255 3 ti, flat 155 
No news service charge. Non -combinable for discount 
purposes. 

NEWS SERVICE CHARGE 
5 min 10 min I/4 hr 

Commissionable _ .....__ 14 21 23 

November 1, 1968 Spot Radio Stations 599 
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Albany -Schenectady -Troy -Continued 

WTRY 
1!140 

720f 

The Eastman Station 

ana 
Media Code 4 233 0650 5.00 
WIRY, A Division of Kops-Monahan Communica- 

tions. Inc., 92 Fourth St., Troy, N. Y. 12180. 
Phone 518-274-1100. 

I. PERSONNEL 
President -Daniel W. Kops. 
Executive Vice -('resident -Richard J. Monahan. 
General Sales Manager -Richard E. Vazzana. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5,060 w.; 1100 he. 

Directional -same pattern. all heurs. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net charges for time. 

5. GENERAL ADVERTISING See coded regulations 
NAB ltadio Code Advertising Standards apply. 
General: la, lb, 2e, 2b. 3a, 3b, 3c, 3d, 9a, 4d, 5. 

6a, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14. 
Basie States: 20a, 24e, 25e, 33d. 
Contracts: 40e. 41, 42d, 99b, 45, 46, 97a, 50. 
Comb.; Cont. Discounts: 60g. 
Cancellation: 70e, 70e, 71a, 72, 73a, 73h. 
Prod. Services: 80, 81. 82. 
Affiliated with Eastman Radio Network, 

TIME RATES 
Eff 9!1/68 -Reed 9/9/68. 

I -Mon thru Rat 6-10 ant & 3-7 pm. 
II -Daily 7-11 pm; Mon thru Sat 10 sits -3 mn: Sun 
6 am -7 pm. 

6. SPOT ANNOUNCEMENTS 
SEt'TION I 

PER WK: I ti 12 ti 18 ti 24 ti 
1 min 38.00 36,00 35.00 33.00 
30/20 sec. .._..-...__..._.._.._ 30.40 28.80 28.00 26.40 
10 see..._ 22.80 21.60 21.00 19.80 

SECTION II 
1 min 34.00 30.00 28.00 27.00 
30/20 sec 27.20 24.00 22.40 21.60 
10 sec 20.40 18.00 16.80 16.20 

SECTION III 
1 min 25.00 20.00 19.00 18.00 
30/20 sec 20.00 16.00 15.20 14.40 
10 sec.._......._.._ 15.00 12.00 11.90 10.80 Minutes, 30 and 20 -seconds contribute to ID fre- 
quency. ID's do not evimbioe with longer units for 
increased frequency. 

7. PACKAGE PLANS 
CUME PLANS 

PER WK: Ea Plan A-15 ti (6l, 6ïI, 3I1I) 
Plan B-30 ti (121 121!, 6II1)..._ 23 
Non -combinable with Sections I. II and III. 

CONSECUTIVE WEEKS DISCOUNT 
" wk -8%. 

itateholder: Minimum wkly ached of 6 1 -min spots 
6 am -mid Mon -Sun necessary to maintain consec wk advertising. 

10. SPECIAL FEATURES 
FEATURES 

Newscasts -.-5 min at :60. 10 min at 6. 1', 8 mu, 
noon, e pin & midnight. 
FarmShow-Mon-Sat 5:05-5:30 aro. Beligion-Sun 0-9 am. 
30 -see -applicable 1 -min. 
1 -min ---10% of applicable 1 -min. 
5 -min -125% of applicable 1 -min. 
10 -min -2511% of applicable 1 -min. 
1/4 -hr --3x applicable .t -tain. 
1/2 -hr -6x applicable t -rein, 

AMHERST 
Erie County -Map Location B-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Buffalo 
(including Cheektowaga, Amherst) 

AMSTERDAM (2 AM) 
Montgotnery County -Map Location F-6 

See SUDS consumer market map and data at begin- 
ning of the State. 

WCSS 
1947 

una R A I3 

Media Code 4 233 0700 8.00 
Community Service Broadcasting Corp.. Mldline Rd 

Amsterdam, N. Y. 12010. Victor 3-2500. 

STATION'S PROGRAMMING DESCRIPTION 
WCSS: Programmed for adulte. 
AIR PERSONALITIES handle all record shows. 
Network news at :60 and local news at :05. Fea- 
tures daily at 11:05 em & 11:30 am. Direct reporta 
daily from pollee and sheriff departments. SPORTS: 
play-by-play local high school and college football 

and basketball. ENTERTAINMENT: 8 daily quiz 
games eith telephone participation by listener. 
TALK: daily call -in telephone talk show 12:15-1 pm. 
MUSIC: middle-of-the-road 6 am -11 pm, except 
polkas 7-8 pm. Country and western 8-11 pm. Con- 
tact representative for further details. Ree'd 7/1/88. 

I. PERSONNEL 
Vice-i'res & Gen'l Mgr. -Philip Spencer. 
Sales Manrger-William Pope. 

2. REPRESENTATIVES 
Vic Plano Associates. Inc. 

S. FACILITIES 
1.0110 w. (laya, 250 w. nights; 1490 ke. 

Non -direct banal. 
Operating schedule: 680 am -11:30 pm. EST. 

4. AGENCY COMMISSION 
15/0 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Cede Advertising Standards apply. 
General: la. 2b, lb. 3d. 4e. 5. 6a, 7a, 8. 
Irate Protection: 10e. 11c. 12e, 13e, 19e. 15b. 
Basle Rates: 20a. 201). 210, 21b, 22e. 23e. 24b, 24e, 

25c, 26, 28b. 28e, 29e, 30. 
Contracts: 90e. 44a. 44b, 45, 46, 50, 51b. 
Comb.: Cont. Discounts: 60b, 60d. 60f. 601, 61e, 62d. 
Cancellation: 70e, 70c. 71a, 72, 73a, 73b. 
feed. Services: 80. 82. 
Affiliated with American Information Network. 

TIME RATES 
Eff 8/1 /66 -Reed 7/18/86. 

6. SPOT ANNOUNCEMENTS 
BLANKET PACKAGES 

PER YR: 52x 78x I56x 312x 
1 min 5.75 5.25 4.75 4.25 
30 sec 4.60 4.20 3.80 3.40 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

6 ti 12 ti 24 ti 36 ti 50 tI 
1 min 6.00 5.50 5.00 4.50 4.00 
30 sec 4.80 4.40 4.00 3.60 3.20 
15 see __» ..__ 3.15 2.80 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 78x I56x 312e 

1 hr 75.00 60.00 52.50 45.00 42.00 39.00 36.00 
1/2 hr 50.00 40.00 35.00 30.00 28.00 28.00 24.00 
1/4 hr 30.00 22.00 19.00 17.25 15.75 14.25 12.75 
5 min 18.00 15.00 13.00 11.50 10.50 9.50 8.50 

10. SPECIAL FEATURES 
Foreign Language Programs 

Sunday Polish -2.00 talent added to spot cost. 
Polka Party -spot rate plum 1.00. 
Italian -spot rate plus 1.00. 

WKOL 
1991 

Media Code 4 233 0750 9.00 
Tele -Measurements. Box 5, Amsterdam, N. Y. 12010. 

Phone 510-842-1570. 
I. PERSONNEL 

General Manager -Rod Simonds. 
2. REPRESENTATIVES 

(1111 -Perna. In,. 
instate New York. Pennsylvania-- RegionalReps Corp. 

3. FACILITIES 
1.000 w. days: 1570 ke. 
Opereting sohedure. Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2e, 3a, 3d. 4e, 4d, 5. 6e. 7a, 8. 
Rate Protection: 10e. Ils. 12e. 13e, 14e. 15b. 
Basle Rates: 20n. 21e. 21h. 21e, 22b, 23a, 25a, 26. 

28h. 28e. 50. 32h. 
Controns: 40e, 41. 42a, 42c. 43. 45, 48. 97a, 40, 

50. 51a. 51e. 
Comb.: Cont. Discounts: 60e. 60d. 60e. 62d. 
Cancellation: 70a. 70e. 71a, 72. 73a, 73b. 
Prod. Services: 80. 82. 
Product protection policy -15 minutes from competi- 
tive product adve"ising. 
Affiliated with 317tS. 
Member: Northeast Radio Network, National Ag - 
Radio Groups, Inc. 

TIME RATES 
Eff 3/1/07-Rec'd 2/27/67. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

PER 
WK: Iii 341 Bti 9t1 12tí 15 t1 18t1 
I") .... 2.05 1.90 1.75 1.55 1.45 1.20 1.05 
30 sec 1.50 3.30 3.05 2.80 2.55 2,30 2.00 
1 min 5.55 5 25 4.90 4.55 4.20 3,85 3.50 

BEST TIMES AVAILABLE 
(*) .... 1.79 1.55 1.45 1.20 1.00 .85 .75 
30 sec 3.00 2.80 2.55 2.30 2.00 1.85 1.55 
1 min 4.90 4.55 4.20 3.85 3.50 3.15 2.80 

(*1 Time Signal. 
7. PACKAGE PLANS 

BULK CONTRACTS 
To he used as ordered, no frequency discount applied. 
BTA schedules only. Non -cancellable. 

(a) 30 see 1 min 
Plan 1. 150x, ea..._....__ ........... 1.15 1.95 3.50 
Plan 2, 300x, ea..._......_....._....._._... 1,05 1.85 3.15 
Plan 3. 500x. ea..._...-._ .70 1.55 2.80 

(*) Time Signal. 
SATURATION PLAN 1 

PER TR: 
1 spot per hr, daily Mon thru Sun. 2350 
1 spot every other hr, daily Mon thru Sun.......... 1353 

SATURATION PLAN 2 
(7 -day saturation -may not be used in more than 4 

consecutive wks) 
15tí I801 21 ti 24t1 

10 see .__ ._.. 1.80 1.50 1.45 1.85 
1 min ....... _.._...... _...__ _... 3.10 2.75 2.85 2.60 

8. PROGRAM TIME RATES 
Ix 13e 26x 52x 104x 156x 280x 

5 min..._...- 11.20 10.50 10.00 9.00 8.50 8.00 7.50 
10 min____ 19.50 19.00 18.50 18.00 17.50 17.00 18.50 
1/4 hr......_ 29.50 28.50 28.00 27.50 27.00 26.50 26.00 
1/2 hr 43.00 40.50 38.00 25.50 33.00 30.50 20.00 
1 hr 62.50 60.00 57.50 55.00 52,50 50.00 47.50 

10. SPECIAL FEATURES 
NEWSCASTS 

MINIMUM: 4wk 13wk 26wk 39 wk 52 wk 
3 per wk, ea 10.50 9.00 8.35 7.70 7.00 
5 per wk, ea 10.10 8.70 7.90 7.35 6.70 

BILLBOARDS 
(10:15 am & 3:15 pm) 

10 ti within 5 deys (40 wd maximum) T 
SPECIAL PROGRAMS 

Polish, Italian, Spanish. per spot (2 languages) 6.25 
52 wks, firm. _.._..._..._..._.._.__._.__..._......_.300.00 

AUBURN (2 AM; 1 FM) 
Cayuga County -Map Location D-6 

See R11Ú0 reusuuier marker map and data at begin - 
slog of the State. 

WAUB 
1959 

ramp 
Media Code 4 233 0800 6.00 
Cayuga Broadcasting Corp.. Arhurn Inn. 77 State 

St.. Auhurn, N. Y. 13021. Phone 315-253-7111. 
I. PERSONNEL 

General Manager -Robert B. Morgan. 
Cmnm^criai Manager -Richard F. Taylor. 

3. FACILITIES 
5110 re lays: 1590 ke. Directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAIL Radio Code Advertising Standards apply. 
General. la, 2a. 2h, 3e. 3b. 5. 6e, 8. 
Rate Protection: lea. Ils. 12e. 13a, 14e. 15a, 15b. 
Basic hates: 20h. 21d, 23a, 24b, 250, 26, 28a, 20a. 
Contracts: 40a. 41. 49a, 45, 46. 47e, 48, 51a. 
Comb.: Cont. Discounts: 60a. 60e. 601, Ela. 
Cancellation: 700. 70e. 71n, 72, 73a. 
Prcrl. Services: 80. 82. 
Affiliated with American Information Network, 

TIME RATES 
NATIONAL AND LOCAT. RATES RAME 
Rates effective April 1. 1968. (Card No. 3.) 

Card received March 10. 1966. 
6. SPOT ANNOUNCEMENTS 

1 ti 26 t( 52 ti 260 ti 520 ti 780 tf 
1 min 4.00 3 75 3.00 2.40 2.25 2.12 
30 sec 3.00 2.70 2.40 1.85 1.75 1.85 
20 sec 2.50 2.25 2.00 1.50 1.40 1.35 
10 ser 2.00 1.90 1.80 1.35 1.25 1.10 

8. PROGRAM TIME RATES 
1 ti 26 ti 52 ti 260 tl 520 ti 780 ti 

1 hr 40.00 35.00 33.00 30.00 25.00 22.00 
1/2 hr. 25.00 22.00 20.00 19.00 13.40 12.00 
1/4 hr..... 16.00 14.00 12.00 10.50 9.00 8.00 
5 min 10.00 9.00 8.00 5.00 4.50 3.50 

WMBO 
1927 

Subscriber to the NAB Radio Code 
Media Code 4 233 0850 1.00 
Auburn Publishing Co.. WMBO. Ine., Metcalf Bldg.. 

141 Genesee St., Auburn, N. Y. 13021. Phone 
315-253-7355. 
STATION'S PROGRAMMING DESCRIPTION \\'3iß0: Programmed for general interest. 

AIR PERSONALITIES handle all segments. NEWS: 
5 min every 30 min from network. 15 min newscasts, 
include international, national, regional, local. 5:30- 
9:30 am farm markets, weather, middle-of-the-road 
music. 9:30-10 am women's program, interviewe, pub- 
lic interest matter. 10 em -2 pm current hits, middle - 
of - the - road music. 2-5:30 pm middle-of-the-road 
music, quips, showtunes, current hits, standards. 5:50- 
7:15 pm news, international, financial, national, re- 
gional, local, sports, commentary. All local sports, 
live professional baseball. 7:30-9:30 pm current hits, 
trend music. 9:30 pm -12M jazz. Sun religious serv- 
ices. discussions, debates until noon, middle-of-the- 
road music thereafter. Contact Representative for fur- 
ther death. Rec'd 7/28/67. 

I. PERSONNEL 
General Manager -Floyd J. Keesee. 
Sales Manager -A. J. Hefner. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 
Regional Reps Corp. 

3. FACILITIES 
1,0110 w. days. 250 w. nights; 1390 ke. 

Non -directional. 
Operating schedule: 5:30 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0 net charges for time. 

3. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a, 2b, 3a, lb, 3e, 3d, 4a, 4d. 5, On. 

7h, R. 
Rate Protection: 10a. lia. 12e. 13a. 14e. 15b. 
Basic Rates: 20h. 21e. 21h. 21e, 22e, 226. 23a, 246. 

25a. 26, 28e. 28e. 29e. 33e. 
Contracts: 40e. 41, 42d, 45, 47a, 98, 99, 50. 51a, 

51h. 51e. 
Comb.: Cont. Discounts: 60d. 60h. 62d. 
Cancellation: 70a. 71e. 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with Mutual Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Eft 8/1/66-Rec'd 8/17/66. 
6. SPOT ANNOUNCEMENTS 

500x 1000x 1500e 2000e 2500x 
1 min._ 4.07 3.52 3.19 2.97 2.75 
10 see ____... 3.76 2,82 2.55 2.28 2.20 
15 see _ 2.82 2.11 1.91 1.78 1.65 

AM/FM COMBINATION 
Advertisers using any number of spots over WMBO- 
AM, may then use the same number of the same 
length over WMBO-FM at 2.00 per spot extra. 

DISCOUNTS 
13 wk -15% 26 wk -20% 39 wk -25% 52 wk -30r 
Maximum 25 spots per advertiser per 24 hour period. 

7. PACKAGE PLANS 
(To be used within 1 week) 

I min 30 see 15 see 
5 ti ...... _.._... 31.25 25.00 18.75 
10 ti__________-_______ ..... 55.00 44.00 33.00 
15 t1._.-.._...._.._..._ __ 78.00 61.20 95.90 
20 tL_..- ___._.._..__..__.._...-. 95.00 76.00 57.00 
25 ti _ 110.00 88.00 66.00 

40 tL_....... _.-_..._. ....... _________ 156.00 124.80 93.60 
50 ti 180.00 144.00 108.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 25 min 1/4 hr 10 min 5 min 

1 x 00 90 35 20 18 14 
AM/FM COMBINATION 

1-1/2x above rates. 

WMBO-FM 
1949 

©O FIMO 

Media Code 4 233 0851 0.00 
Auburn Publishing Co., WMBO. Inc., Metcalf Bldg 

141 Genesee St., Auburn, N. Y. 13021. Phone 313- 
253-7355. 

I. PERSONNEL 
General Manager -Floyd .1. Keesee. 
Sales Manager -A. J. Hefner. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 
ERP 45,000 w.: 106.9 mc. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 53U ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net charges for tinte. 

5. GENERAL ADVERTISING See coded regulations 
See WMBO listing for coded regulations. 
Sold in combination wilt \VMBO. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 ER 8/1/66-Ree'd 8/17/66. 
6. SPOT ANNOUNCEMENTS 

25x 50x 250e 500e 1000e 
1 min. 7.00 6.00 5.00 4.00 3.00 
30 sec 5.60 4.80 9.00 3.20 2.90 
15 sec 4.20 3.60 3.00 2.40 1.80 

8. PROGRAM TIME RATES 
I hr I, 2 hr 25 min 1/4 hr 10 min 5 mil 

1 5 60 40 35 20 18 14 

BABYLON 
Suffolk County -Map Location H-10 

See SRDS consumer market map and data at beginning 
of the State. 

See New York Urban Area 

BALDWINSVILLE (1 AM; 1 FM) 
Onondaga County -Slap Location D-6 

See SItDS consumer market map and data at beginning 
of the State. 

WSEN 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 233 0900 4.00 

Century Radio Corp.. Box 1050, Smokey Hollow Rd Baldwinsville, N. Y. 13027. Phone 315-635-3971. 
Other offices -212 Lasted Bldg., Syracuse, N. Y. 

13202. Phone 315-635-9618. 
STATION'S PROGRAMMING DESCRIPTION 

\VSEN: Programmed for adulte and young adulte. 
4 air personalities handle all segments. MUSIC: 
country and western. NEWS: 5 min et :60, 10 min at 8 am, noon, 6 pm. 5 man news department. 
SPORTS: 5 min et 7:30 am, 8:30 am, 9:30 pm, 
5:30 pm. Live coverage, major auto racing. Farm 
mews 6:30 am, 12:30 pm. Contact Representative foe 
further details. Recd 11/23/67, 

I. PERSONNEL 
President -Donald C. Menapace. 
Gen'l & Sales Mgr. -Robert L. Stockdale. 
Program Director -James A. Lowery. 7r. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 
Regional Reps Corp. 

3. FACILITIES 
250 w. 1050 kc. 
Operating schedule: Sunrise -local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
WSEN-FM. 

4. AGENCY COMMISSION 
15%; no cash discount. BIlls rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3b, 4e. 9d, 5, 6a, 7b. 
Rate Protection: 15h. 
Basic Rates: 206. 216, 23a, 29e, 28e. 29a, 33b. 
Contracts: 40e. 41, 43, 44e, 45, 48, 47e. 51b. 
Comb.: Cont. Discounts: 60b, 60g. 81b, 62d. 
Cancellation: 71e, 72, 73b. 

TIME RATES 
Rates effective June 1, 1965. 
Rates received May 5, 1965. 

Pkg. Phis, effective July 1, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
CLASS A 
(All times) 

l wk 13 wk 26 wk 52 wk 
1 ti._.._......_.._-_..-.»........ 10.00 9.75 9.50 9.00 
5 ti._.._. .-..-... 9.75 9.50 9.25 8.75 
15 ti .-. _...-_..-.. 9.25 9.00 8.75 8.25 
25 or more t1..._,,...,...»._... 8.75 8.50 8.25 7.75 
30 seconde --75% of applicable 1 minute rate. 
10 seconds -50% of applicable 1 minute rate. 

7. PACKAGE PLANS 
WEEKLY 21 PLAN 

(6:00-10:00 am, 10:00 am -3:00 pm and 3:00-7:00 
pm 1 daily Mon thou Sun) 

7-12 13 wk PER WK: 1-8 wk wk or more 
21 tl...A_.__._. _ .................._.._....... 8.57 8.09 7.62 

WEEKLY 35 PLAN 
(6:00-9:00 am. 9:00-11:00 am, 11:00 ara -1:00 pm, 1:00-3:00 pm and 3:00-7:00 pm 

1 daily Mon thru Sun) 

10. SPECIAL FEATURES 
10 minute news -applicable 1 minute rate plus 50% 
5 minute news -applicable 1 minute rate plus 30%. 

(CR) 
(Baldwinsville continued on next page) 
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Baldwinsville -Continued 
W S E N -FM 

196/ 
Media Code 4 233 0901 2.00 
Century itadlo Corp., Box 1050, Smokey Hollow Rd., 

Baldwinsville, N. Y. 13027. Phone 315-635-3971. 
Other offices - 212 Larned Bldg., Syracuse, N. Y. 

13202. Phone 315-635-9618. 
I. PERSONNEL 

President -Donald C. Menapace. 
Gen'l & Sales Mgr. -Robert L. Stockdale. 
Program Director -James A. Lowery, Jr. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 
Regional Reps Corp. 

3. FACILITIES 
ERP 3,000 w. (horiz.); 3,000 w. (vert.); 92.1 mc. 
Operating schedule: 5 am -midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -midnight. For simulcast facilities see WSEN. 

4. AGENCY COMMISSION 
15/0: bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3b, 9a, 4d, 5, 6a, 7b. 
Rate l'rotcction: 15b. 
Basic Rates: 20b, 21b, 23a, 24c, 28c, 29a, 33b. 
Comb.; Cont. Discounts: 60b, 60g, 61b, 62d. 
Cancellation: 71a, 72. 73b. 

TIME RATES 
Elf 11/10/67-Rec'd 11/29/67. 

7. PACKAGE PLANS 
I MIN: I wk 13 wk 26 wk 52 wk 
1 ti _..._..._»..._ 6.00 5.90 5.80 5.70 
5 iL 5.80 5.60 5.20 5.00 
15 ti 5.40 5.20 5.00 4.60 
25 tL 5.00 4.80 4.60 4.20 
30 see 75% of 1 -min. 10 sec: 50% of 1 -min. 

10. SPECIAL FEATURES 
10 min news: 1 -min rate plus 50%. 
5 min news: 1 -min rate plus 30%. 

BATAVIA 
Genesee County -Map Location B-8 

Bee S11DS consumer market map and data at begin- 
ning of the State. 

W BTA 
1941 

Media Code 4 233 0950 9.00 
Batavia Broadcasting Corp., 22 Seaver Pl., Batavia, 

N. Y. 14020. 716-343-0715. 
1. PERSONNEL 

Pres. & Mgr. -William F. Brown, Jr. 
Office Manager-Wlnnie Legg. 
Program Director -R. C. Fochler, Jr. 

3. FACILITIES 
500 w. days, 250 w. nights: 1490 kc. 

Non -directional. 
Operating schedule: 8 am -midnight weekdays; 8 
am -midnight Bun. 

4. AGENCY COMMISSION 
15/0 net charges for time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3d, 40. 4d. 5. Ob. 71), 8. 
Basic Rates: 20a, 20b, 21d, 22b, 23a, 2413. 25a, 26, 

28b, 28e, 29a. 
Contracts: 40a, 41, 42a, 43. 44b. 45, 46, 47e, 48, 49. 

51b. 
Comb.: Cont. Discounts: 60d. 60g, 61b, 61e. 62d. 
Cancellation: 70d. 71a, 72, 73b. 
Prod. Services: 82. 

TIME RATES 
Eff 12/1/66 -Reed 11/4/66. 

B. SPOT ANNOUNCEMENTS 
lx I3x 280 52x 130x 260x 

1 min 6.50 6.00 5.75 5.50 4.85 4.25 
30 sec 4.75 4.60 4.50 4.35 3.65 3.35 

8. PROGRAM TIME RATESlx 
26x 52x 150x 260x 

12 hr33 
2 

32 30 28 25 
1/4 hr 20 19 18 17 14 12 
5 min 19 13 12 11 9 7 

BATH 
Steuben County -Map Location C-7 

See SUDS consumer market map and data 
oing of the State. 

WFSR 
1962 

at begin - 

Media Code 4 233 1000 2.00 
Bath Broadcasting, inc.. Box 471. 111 Pulteney 

Square, Bath, N. Y. 14810. Phone 607-776-3326. 
I. PERSONNEL 

President -Warren G. Bilker. 
General Manager -Ralph Hager. 
Commercial Manager -Rick Remedios. 

3. FACILITIES 
500 w. days: 1380 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3a, 3b, 4a, 4c, 5. Ba, 7a. 8. 
Rate Protection: 10b. llb, lib, 13b. 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 2413. 

28a. 29a. 
25a, 26. 

Contracte: 40a. 42a. 45. 46. 47a, 48. 
Comb.: Cont. Discounts: 60a. Ela, 61b. 61c, 62b. 62e. 
Cancellation: 70a 70e. 71a, 73a. 
Member: Northeast Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1.) Rates effective (Card 
Card received November 29. 1963. 

6. SPOT ANNOUNCEMENTS 
1 U 4.50 260 tl 3.50 
26 ti 4.25 365 tt 3.25 
52 tl..._.._ .... 4.00 500 ti 3.00 
104 ti 3.75 1000 ti 2.75 

7. PACKAGE PLANE 
30 -SECOND SPOTS 

10 ti in 3 days....._... 4.00 50 ti in 14 days._..... 3.00 
25 ti In 7 days 3.50 100 ti in 30 days._... 2.50 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 

1 ti ._..._ 14.40 10.80 7.20 
13 ti 13.70 10.25 6.90 
26 ti 13.10 9.70 6.50 
52 ti 12.30 9.20 8.20 
104 ti 11.69 8.70 5.80 
260 or more ti 10.80 8.20 5.50 

10. SPECIAL FEATURES 
Extra charge for news programs, 10% of base rate. 

BEACON 
Dutchess County -flap Location G-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Newburgh -Beacon 

BINGHAMTON ,4 AM; 2FM) 

(including Endicott! 
Broome County -Map Location E-7 

See SRDS consumer market map and data at begin. 
sing of the State. 

Stations contiguous to the major city are con- 
solidated under the major city heading. This is not 
to imply that all of the stations provide equal cover- 
age of the entire area or titles involved. It la part 
of the time buying function to determine extent of 
individual station coverage, audience delivered, etc. 
within the area. 

WENE 
1947 

ENDICOTT 

A Mery Griffin Station 
Media Cede 4 233 1050 7.00 
WENE, Incorporated, Radio Center, 909 E. Main St., 

Endicott, N. Y. 13760. Phone 607-785-3351. 

STATION'S PROGRAMMING DESCRIPTION 
WENE: Programmed for adults and young adults. 
5 air personalities emcee operation. NEWS: 5 min 
local at :25, network at :55. Network news at 12:30 
pm weekdays. SPORTS: capsule at :15. Neighbor- 
hood news at :45. 25 min telephone discussion show 
at 9:30 am. FARM: show 5:30-6 am. MUSIC: cur- 
rent hita 90%, standards 10%. Remote broadcast 
trailer with personalities available Apr -Oct, for store 
broadcasts Oct. -Apr. Contact Representative for fur- 
ther details. Rec'd 3/4/68. 

1. PERSONNEL 
President-Mery Griffin. 
Vice -Res. & Exec. Dir. -Herb Bloomberg. 
Commercial Manager -Andrew G. Hubbell. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 
Eckeis & Queen. Inc. 

3. FACILITIES 
5.000 w.; 1430 kc. Directional -nighttime only. 
Operating schedule: 5:30-1 am weekdays; 7:55-1 am 
Sun. EST. 

4. AGENCY COMMISSION 
15% on net time charge; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 213. 4a. 9d, 5, 6e. 7b, S. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 15a. 
Basic Rates: 206. 21a. 2113. 23a, 28a, 29a. 
Contraria: 40a, 41, 44a, 44b, 46, 48. 51b. 
Comb.: Cont. Discounts: 60d, 60e, 60f, 60h. 601. 
Cancellation: 73a. 
Prod. Services: 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 6 ER 10/1/68 -Reed 8/29/68. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Set 6-0 am & 4-7 M. 
A -All other times. 

CLASS AA 
6tí 12 ti 18 ti 24 ti 

1 min. 22 20 18 16 
30 see 18 16 14 12 
10 see 11 10 9 8 

CLASS A 
1 min 18 16 14 12 
30 see 14 12 10 9 
10 see 9 8 7 6 

7. PACKAGE PLANS 
ROTATING PLANS 

I -Equal Rotation -Drive Time/Weekend. 
18 tl 252 30 ti 300 
24 ti 288 II -Equal Rotation -Mon thru Sun noon -7 pm & 7 

pm -midnight. 
18 ti 234 30 ti 300 
24 tL 264 

DISCOUNTS 
26 wk 

8. PROGRAM TIME RATES 
AA -Mon thru Sat 6-9:30 am & 4-7 pm. 
A -Mon thru Sat 9:30 am -4 pm. 
B -All other times. 

5 MINUTES 
6 

Plan 
Class AA_..._ 30.00 
Class A..._ 25.00 
Class B ........ _......... _.._.._.._..___....... 20.00 

10% 

12 24 
Plan Plan 

25.00 20.00 
20.00 15.00 
15.00 10.00 

DISCOUNTS 
26 wk 5% 52 wk 10'; 

WINR 
1946 

BINGHAMTON 

NBC Radio Network 
®®m 

A Gannett Owned Station 
Subscriber to the NAB Radio Code 

Media Code 4 233 1100 0.00 
Binghamton Press Co., lnr., 70 Henry St.. Bing- 

hamton, N, Y. 13901. Phone 607-723-8251. TWX 
772-0240. 
STATION'S PROGRAMMING DESCRIPTION 

WINE.: Programmed for adults and young adults. 4 
air personalities handle all segments. MUSIC 60%: 
general popular featuring standards, ahowtunes, film 
music, middle-of-the-road, some current hits 5:30-10 
am & 12:30 pm -sign -off. Phone discussion 10%: 
10:30 am -12:30 pm. NEWS 25%: 3 man news staff, 
local and regional 10% at :25 and :55. national and 
international 15% every hour on hour. SPORTS 5%: 
reports through day, play-by-play high school football. 
Stock market report 5:15 pm. FARM: report 5:45 am. 
Woman's show 10:05 am. Remote program with air 
personality with interviews and discussion 1:05-2 pm. 
Contact Representative for further details. Reed 
7/27/07. 

I. PERSONNEL 
General Manager -Edward M. Scala. 
Program Director -Bruce Wexler. 
Sales Manager -Roderic W. Reeder. 

2. REPRESENTATIVES 
B -It Representatives. Inc. 

5. FACILITIES 
1,000 w. days, 500 w. nights; 680 kc. 

Directional -separate patterns day and night. 
Operating schedule: 5:30 am -midnight Mon thru Sat; 
8:011 em -midnight Sun. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 5, Ob, 76. 8. 
Rate Protection: 10g, 11h, 12h. 13h, 14g, 16. 
Basic Rates: 21a. 22a, 23a. 25a. 26, 28e. 29a. 33a. 
Contracts: 40a, 42a, 45, 48. 47a. 
Comb.: Cont. Discounts: 60a. 601. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 13 Eff 4/1/68 -Reed 3/8/68. 

AAA -Mon thru Fri 6-10 am. 
AA -Mon thru Fri 10 am -7 pm: Sat & Sun 6 am -7 
Dm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN, FIXED POS: lx 52x 104x 2600 520x 

AAA 16.00 15.00 14.00 13.00 12.00 
AA 13.00 12.25 11.50 10.75 10.00 
A 7.00 6.50 6.00 5.50 5.00 

30 sec or less: 75% of applicable 1 -min. 
10 sec or lesa: 50% of applicable 1 -min. 
1 -minute and 30/20 -seconds may be counted to help 
earn frequency discounts on 10 -second spots, but 10- 
second spots spots may not be counted to help earn fre- 

7. 
quAC y 

K 
discPLANSounts 

o 
1-minute and 30/20 -seconda. 

TOTAL AUDIENCE PLAN -1 MINUTE 
Plan I Plan II 

6-9 am 5 5 
9 am -4 pm 10 5 
4-6 pm _. 5 5 
6-8 pm and/or weekend 10 5 

30tí 20tl 
1 min per wk, ea 6.00 6.50 
30 sec or less: 75% of applicable 1 -min. 
10 sec or less: 50% of applicable 1 -min. 

ROTATING PLANS -I MINUTE 
PER WK. 1 WK: ti 12 ti 18 ti 24 t1 

.AAA. 14.00 12.00 11.00 10.00 
AA 12.00 10.00 9.00 8.00 
A 6.00 5.00 4.50 4.00 

30 sec or less: 75% of applicable 1 -min. 
10 sec or less: 50% of applicable 1 -min. 
52 -week discount -8%. 
All Rotating Plan spots, in all categories, are com- 
binable. 
1 -minute and 30/20 -seconds may be counted to help 
earn frequency discounts on 10 -second spots, but 10 - 
second spots may not be counted to help earn fre- 
quency discounts on 1 -minute and 30/20 -seconds. 

8. 
CLASS AAA 

PER WK: I hr 1/2 hr 1/4 hr 10 min 5 min 
5 ti 96 58 38 31 20 
3 ti 106 64 42 33 21 
1 tL 116 70 44 35 22 

CLASS AA 
5 ti _ 84 48 32 27 16 
3 ti 89 5.2 34 28 17 
1 ti 94 56 36 29 18 

CLASS A 
5 ti 58 38 24 18 10 
3 ti _ 64 40 25 17 11 
1 ti 70 42 26 18 12 
52 -week discount -8%. 
Spots and Programs may not be combined for fre- 
quency discounts. 

WKOP 
1947 

BINGHAMTON 

Subscriber to the NAB Radio Code 
Media Code 4 233 1150 5.00 
Binghamton Broadcasters, Inc., Box 67. 34 Chenango 

St.. Binghamton. N. Y. 13902. Phone 607.722-5437. 
STATION'S PROGRAMMING DESCRIPTION 

WHOP: Programmed for adults. 
MUSIC: modern country format 5:30 am -1 am. AIR 
PERSONALITIES handle all segments. NEWS: 5 
min newscasts on hour and half hour from network and 
local sources. City council meetings carried live 
every other Mon at 7:30 pm. City press conference 
daily at 11:25 am, county press conference daily at 
noon. Audience participation shows, both telephone 
and write in, scheduled regularly. SPORTS: college 
football. Contact Representative for further details. 
Recd 8/10/87. 

NEW YORK 
I. PERSONNEL 

General Manager -Andrew Jarema. 
Sales Manager -Anthony Perry. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

8. FACILITIES 
5,000 w, days; 500 w. nights; 1360 kc. 

Directional -day and night. 
Operating schedule: 5:30-1:00 am weekdays; 7:30- 
1:00 am Sun. EST. 

4. AGENCY COMMISSION 
15/0 net charges for time: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio rode Advertising Standards apply. 
General: la. 2a, 3a, 40, 5. 6a. 7b, 8. 
]rate Protection: 10b, Ilb, 12b, 13b, 16. 
Basic hates: 20a. 21b, 22b, 23a, 24b, 25a, 26, 28a, 

28c, 29a, 29b. 30. 
Contracts: 40a, 41, 43, 44a, 46. 47e, 48, 49, 50, 51e 

51c. 
Comb.; Cont. Discounts: 60a, 602, 60g, 61a, 62a. 
Cancellation: 70a. 70e. 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with MSS. 
Member: Northeast Radio Network. 

TIME RATES 
Eff 9/1/67-Rec'd 8/15/67. 

AA -Mon thru Fri 6-9:30 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 5tí 10tí 15 ti 20+ 
1 min 16.00 14.00 12.00 10.00 
30 sec _ 13.00 11.00 10.00 7.50 

CLASS A 
15.00 13.00 11.00 9.00 
12.00 10.50 9.00 7.00 

1 min. 
30 sec 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

I 
min 30 see 

25 wkly (up to 48% AA) 9 7 
8. PROGRAM TIME RATES 

5 MIN: Oil 12tí 24t1 
AA ..... 25 20 15 

20 A 
CONSECUTIVE WEEK DISCOUNTS 

IS 10 

26 wk -10% 52 wk -15% 

W K O P -FM 
1954 

BINGHAMTON 
Media Code 4 233 1151 3.00 
Binghamton Broadcasters, Inc., 34 Chenango St.. 

Binghamton, N. Y. 13902. Phone 607-722-3437. 
I. PERSONNEL 

Station Manager -Andrew Jarema. 
Sales Manager -Anthony P. Perry. 

3. FACILITIES 
ERP 33,000 w.; 99.1 mc. 
Antenna ht. -440 ft. above average terrain. 
Operating schedule: 5:30-12:05 am. 

4. AGENCY COMMISSION 
15% on net chargea for station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WKOP listing for coded regulations. 
Affiliated with American Flt Network. 
Member: Northeast Radio Network; Empire State 
FM Network. 

TIME E 
ER Itee'dRAT 

S8/25/67. 

6. SPOT ANNOUNCEMENTS 
Ix I5x 30x 60x 125x 250x 500x 

1 min 10.00 9.50 9.00 8.50 8.00 7.00 8.00 
8. PROGRAM TIME RATES 

Ix I5x 30x 60x 125x 250x 5000 
1 hr 50.00 47.50 45.00 40.00 88.00 35.00 82.50 
1/2 hr 30.00 28.50 27.00 25.00 23.00 21.00 19.50 
5 min 18.00 15.00 14.00 13.00 12.00 11.00 10.00 

WNBF 
1928 

BINGHAMTON 

A Triangle Station 

BLAIR RADIO 

RIAJB 
Subscriber to the NAB Radio Code 

Media Code 4 233 1200 8.00 
Triangle Publications. Inc., Radio and Television 

Div., Sheraton Inn, Binghamton. N. Y. 13902. 
Phone 607-723-7311. TWX 607-772-0242. 

I. PERSONNEL 
Division General Manager -George A. Koehler. 
General Manager -Robert E. Klose. 
Salem Manager -Bruce A. Lawrence. 

2. REPRESENTATIVES 
Blair Radio. 
Canada -Andy McDermott Sales Ltd. 
Triangle Sta. Sales Office: See Rep & S/O pages. 

3. FACILITIES 
5.000 w.; 1290 kc. Directional -nighttime only. 
Operating schedule: 5:30-12:10 am. EST. 

4. AGENCY COMMISSION 
15% time, news and talent; 10th of following month. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3b, 4a, 4d, 5, 6h, 7b, R. 
Rate Protection: lob, 11b, 12h, 13b, 14b. 
Basic Rates: 20a. 20b. 22a, 23a. 
Contracta: 40a, 41. 45. 46. 
Comb.: Cont. Discounts: 60a, 60e. 
Cancellation: 71a, 72, 73a. 
Affiliated with CBS and $lair Group Plan. 

TIME RATES 
No. 6 Eff 9/1/68 -Reed 8/23/68. 

AAA -Mon thru Fri 8-10 am. 
AA -Mon thru Fri 5:30-6 ant & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm: Sat & Sun 6 am - 
7 M. 
B --Daily 7 pm -midnight. 

(This listing continued on next page) 
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NEW YORK 
Binghamton -W N B F -Continued 
6. SPOT ANNOUNCEMENTS 

CLASS AAA 
PER WK, 

EA: () I ti 6 tl 12 ti 
1 min. 26.00 23.00 20.00 18.00 
30 sec 21.00 18.00 16.00 14.00 
10 sec. .... 16.00 14.00 12.00 11.00 

CLASS AA 
1 min. 20.00 18.00 10.00 14.00 
30 see 18.00 14.00 13.00 11.00 
10 sec. ..... 12.00 11.00 10.00 8.00 

('LASS A 
15.00 13.00 
11.00 10.00 
9.00 8.00 
CLASS B 
7.00 6.00 
5.50 5.00 

18 ti 
16.00 
13.00 
10.00 

12.00 
10.00 
7.00 

24 ti 
15.00 
12.00 

9.00 

10.00 
8.00 
6.00 

1 min 11.00 10.00 8.00 
30 sec 9.00 8.00 7.00 
10 sec 7.00 6.00 5.00 

1 min....._.._. 5.00 4.50 4.00 
30 sec 4.00 3.50 3.00 
10 sec 4.50 4.00 3.00 2.50 2.25 () Specified position. 
Minutes, 30 -seconds and ID's may be combined for 
maximum frequency. 

8. PROGRAM TIME RATES 
PER WK: I hr 1/2 hr 1/4 hr IO min 15 min 

1 ti 140 84 56 44 29 
3 ti 128 77 51 90 26 
5 ti 116 70 47 37 24 

(t) Except newscasts. 
10. SPECIAL FEATURES 

5 -MINUTE NEWS PACKAGES 
EA: AAA tAA A B 
5 per wk/1 per day 29.00 20.00 16.50 8.75 
Less than 5 per wk 28.00 22.00 18.00 9.00 

(y) Must rotate within 6-10 am time period. 
(t) Except 5:30-8 am. must rotate within 3-7 pm 
time period. 

W N B F -FM 
1943 

BINGHAMTON 

A Triangle Station 

GEICI DOFIME 

Media Code 4 233 1201 6.00 
Triangle Publications. Inc.. Radio and Television 

Div., Sheraton Inn, Binghamton, N. Y. 13902. 
Phone 607-723-7311. TWX 607-772-0242. 
STATION'S PROGRAMMING DESCRIPTION 

WNBF-FM: Programmed for adults. 
NEWS: 5 min hourly, world news roundup 8:55 am, 
M -Sat. MUSIC: general popular, standards, and show - 
tunes make up most of programs. Serious music in- 
cluding semi -classics daily 2-4 pm, ahowtunes 8-9 
pm, jazz 10 pm -12M Tues, 11 pm -1 am Sat. Opera 
Sun 2-5 pm. Religious music Sun 8-10 am. COM- 
MERCIAL POLICY: 4 minute maximum permitted in 
each 55 minute music program. Contact Represen- 
tative for further details. Reed 9/18/67. 

I. PERSONNEL 
Division General Manager -George A. Koehler. 
General Manager -Warren A. liuerbel. 
lewdness Manager -E. %V. Varna'. 

2. REPRESENTATIVES 
Blair Radio. 
Triangle Sta. Sales Offices: See Rep. & 8/O pages. 

S. FACILITIES 
ERP 10,060 w. (hertz.), 10,000 w. (vert.); 98.1 mc. 
Stereo. 
Antenna bt.: 950 ft. above average terrain. 
Operating schedule: 7-1 am. 

4. AGENCY COMMISSION 
15% su net tinte charge; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5, Bb, 7b, 8. 
Rate Protection: 10d, 11d, 12d, 132, 192, 15c. 
Basic Rates: 20a, 21b, 21e, 21d, 22b, 23b, 24b, 26, 

28a, 28e, 29a. 
Contracts: 40a, 41, 42b, 42d, 43, 44b, 95, 46, 47a, 

48, 49, 50, 51e. 
Comb.; Cont. Discounts: 60b, 60f, 61b, 62b, 62d. 
Cancellation: 70b, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
TV facilities: 1VNB0'-TV. 
Member: The Groskin Group. 

TIME RATES 
EH 6/1/68-Rec'd 5/1/68. 

6. SPOT ANNOUNCEMENTS 
lx 15x 30x 60x 125x 250x 

1 min. 10.00 9.50 9.00 8.50 7.50 6.50 
8. PROGRAM TIME RATES 

Ix Ina oOx 60x 125x 250x 500x 
1 hr 70.00 67.00 63.00 60.00 57.00 54.00 51.00 
1/2 hr. 52.50 50.00 47.00 45.00 43.00 41.00 39.00 
5 min 25.00 24.00 23.00 21.00 20.00 19.00 18.00 

BOONVILLE 
Ouelda County -Slap Location E-5 

See Sltl)S consumer market map and data et begin- 
ning of the State. 

WB RV 
1955 

Media Code 4 233 1250 3.00 
Black Oliver Radio, Inc., Box 341, Boonville, N. Y. 

13309. Phone 942-4311. 
Other Studio-Lowville, N. Y. Phone 376-2811. 

I. PERSONNEL 
President -Livingston Lansing. 
General Manager -Leon ltenodlo. 

3. FACILITIES 
1,000 w. days: 900 kc. Non-dlrectlonrl. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2b. 45, 4c, 5. 6a, 7a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 19a, 15a, 15b, 

16. 
Basic Rates: 21a. 21b, 21e. 22a, 22b, 23a, 24c, 28b, 

28c. 
Contracts: 40a. 43, 45, 46 
Comb.: Cont. Discounts: 61b. 62e. 
Cancellation: 70a, 70e, Tlb. 72, 73a, 73b. 
Prod. Services: 80, 82. 
Member: Northeast Radio Network. 

TIME RATES 
Rates effective March 1, 1965. 
Rates received March 1. 1965. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE SPOTS 

l'er week: Each Total Each Total 
1 time...._ 6.00 8.00 5 times ..... 3.84 19.20 
2 times.... 5.10 10.20 6 times........ 8.50 21.00 
3 times.... 4.59 13.77 7 times.._._. 3.18 22.20 
4 times.». 4.20 16.80 

30 seconds -20% off applicable rate. 
20 seconds -30% off applicable rate. 
10 seconds -40% off applicable rate. 

BREWSTER 
Putnam County -Slap Location II -9 

See SUDS consumer market map and data at begin- 
ning of the State. 

WPUT 
1963 

Media Code 4 233 1300 6.00 
Brewster Broadcasting Corp., Drawer F, Brewster, 

N. Y. 10509. 
I. PERSONNEL 

President -M. S. Novak. 
Station Manager -Frank M. Reagan. 
Program Director -William Fowler. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
1,000 w. days; 1510 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6b, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b, 22a, 24a, 24b, 24e, 25a, 26, 

29a, 29b. 
Contracts: 40e. 44b, 47e, 49, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60e, 61b, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Elf 11/1/67-Ree'd 10/31/67. 

6. SPOT ANNOUNCEMENTS 
A -Mon thru Sat 6-10 am. 
B -Mon thru Sat 4-6 pm. 
C -All other times. 
I MIN: lx 26x 52x I56x 260x 520x I000x 

A _ 10.00 9.00 8.00 7.00 6.00 5.00 4.00 
B ..._ 9.00 8.00 7.00 6.00 5.00 4.00 3.00 
C 8.00 7.00 6.00 5.00 4.00 3.00 2.00 

30 SEC: 
A _____ 8.50 7.50 6.50 5.50 4.50 3.50 2.50 
B 8.00 7.00 6.00 5.00 4.00 3.00 2.00 
C 7.50 6.50 5.50 4.50 3.50 2.50 1.50 

CONTINUOUS WEEK DISCOUNTS 
26 wka-5% 52 wka-10% 

7. PACKAGE PLANS 
PER WK, ROS: 1 ti 5 ti 10 ti 20 ti 30 tl 
1 min 11.00 7.00 6.00 5.00 4.00 
30 sec. 9.00 5.00 4.00 3.00 2.50 

8. PROGRAM TIME RATES 
A -Mon thru Sat 6-10 am & 4-6 pm. 
B -Ail other times. 
I HR: Ix 26x 52x 104x I56x 260x 9122 

A ........_ , 7b 70 65 60 55 50 45 
B 70 65 60 55 50 45 40 

1/2 hr: 60% of hr. 10 min: 33-1/3% of br. 
1/4 hr: 40% of hr. 5 min: 15% of hr. 

BRISTOL CENTER 
Ontario County -Map Location C-6 

See SItDS consumer market map and data at begin- 
ning of the State. 

WMIV(FM) 
1948 

Media Codo 4 233 1350 1.00 
C & U Broadcasting Corp., Box 490, Oneida, N. Y. 

13421. Phone 315-363-6052. 
I. PERSONNEL 

Executive Vice -President -James R. Skidmore. 
General Manager -Thomas E. Martin. 

S. FACILITIES 
BIG' 9.500 w. (boriz.), 9,500 w. (vert.): 95.1 mc. 
Antenna ht.: 993 ft. above average terrain. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on net time only; bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB ltadio ('ode Advertising Standards apply. 
General: la, Db, 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10b. lib, 12b, 13b, 14b, 150. 
Basic Rates: 229, 23a, 29a. 
Contracts: 40a, 41. 44a, 45, 46, 49. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 80. 
Member: Northeast Radio Network. See that listing 
for rates. 

BUFFALO (8 AM; 9 FM) 

(including Cheektowaga, Amherst) 
Buffalo, Erle County -Map Location B-6 
Niagara Falls. Niagara County -Slap Location B-5 
''heektowaga. Erie County -Slap Location B-6 
Kenmore. Erle County -Slap Location 11-6 

See SILOS consumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It to 
part of the time buying function to deterndne extent 
of individual station coverage, audience delivered. etc. 
within the area. 

WA DV (FM) 
1902 

BUFFALO 

QMQUALITY MEDIA 
INCORPORATED 

Media Code 4 233 1400 4.00 
Adver-Cast, inc.. 2.200 hand Bldg., Lafayette Square. 

Buffalo. N. Y. 14203. Phone 716-852-7444. 
STATION'S PROGRAMMING DESCRIPTION 

WADV(FM): Programmed for young adults, pri- 
marily 18-50. 
AIR PERSONALITIES handle all segmente. NEWS: 
5 min on hour. MUSIC: middle-of-the-road pre- 
dominates most of format. Interviews with nationally 
known personalities on occasion. Public affairs pro- 
gram and religious music on Sun 8 am -1 pm. 1 
ethnic program, Polish music, English language aired 
4:30-6:30 pm Sun. 95% middle-of-the-road music, 
3% religious music. Contact Representative for fur- 
ther details. Recd 11/27/67. 

I. PERSONNEL 
Pres. & Gett'1 Mgr. -Daniel .1. Lesniak. 

2. REPRESENTATIVES 
Quality Media Incorporated. 

3. FACILITIES 
ERP 17,600 w.; 106.5 me. Stereo. 
Operating schedule: 8:00-1:00 am daily. 
Antenna m.: 389 ft. ebm'e average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 5, 60, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20b, 21a, 21b, 21e, 22a, 22b, 24c, 25a, 

28b. 28c, 30. 
Contracta: 40a, 41, 422, 45, 48, 51a. 
Comb.; Cont. Discounts: 60a, 60f, 61b, 62a. 
Cancellation: 70e, 71a, 73a. 
Prod. Services: 81. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates elective 
Rates received March 29. 1963. 

6. SPOT ANNOUNCEMENTS 
1 mea._..._......__ 15.00 10 sec._..__...__..._ 8.06 
30 sec._...._.._...._.-. 10.00 

Discounts 
PEIt WK: 
7 ti ... 10% 28 t1..._.........._.._...- 4090 
14 ti ....... 20% 35 ti _ 45% 
21 ti 30% 42 ti......... _______ 59% 

S. PROGRAM TIME RATES 
1 hr _..._...._. 90.00 1/4 hr_._._ 30.00 
1 /2 It[...._'-'..'_'._..... 50.00 

Discounts 
PER 1Mí1 

30% 14 ti 

WBEN 
1930 

BUFFALO 

Subscriber te the NAB Radio Code 
Media Code 4 233 1450 9.00 
WBEN. Inc.. 2077 Elmwood Ave., Buffalo. N. Y. 

14207. Phone 716-876-0930. TWX 710-522-1239. 
STATION'S PROGRAMMING DESCRIPTION 

WBEN: Programmed for adults and young adults. 
AIR PERSONALITIES handle all segments. NEWS: 
10 or 15 min on hour, AP and UPI wires plus net- 
work. 8-10 am pop -standard, middle-of-the-road mu- 
sic, time, weather, traffic reporte. 10 am -noon pop - 
standard, middle-of-the-road music, remote broad- 
cast. 1-4 pm pop -standard. middle-of-the-road mu- 
sic, features. 4-8 pm pop -standard, middle-of-the- 
road music, traffic, features. 8-8 pm information 
programming with anchor man, news, sports, features. 
8 pm -12M pop -standard, middle-of-the-road music, 
local and national free form sports coverage. SPORTS: 
live play-by-play pro football and baseball. college 
basketball and football. COMMERCIAL POLICY: 
maximum 18 minutes per hour. Contact Representa- 
tive for further details. Recd 12/28/67. 

I. PERSONNEL 
General Manager -Leslie G. Aryles, Jr. 
Station Manager -Bill McKibben. 
General Sales Manager -Paul A. Butler. 

2. REPRESENTATIVES 
Henry 1. Christel Company, Inc. 

S. FACILITIES 
5.000 w.; 930 Ice. Directional -nighttime only. 
Operating schedule: 6:00-12:05 am Sun; 5:00-1:00 
am weekdays. EST 

4. AGENCY COMMISSION 
15/0 net charges for time: payable when rendered, 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 3h. 4a, 92. 5, 6h, 7b. 8. 
Rate Protection: 10e, 11c, 12c, 13c, 14e. 
Basic Rates: 20b. 21a, 21h 21e, 2íd. 22a. 22b, 23a, 

23h. 24b. 24e, 25a, 26. 27. 28a, 28e, 29a, 30, 33e. 
Contracts: 40e. 41. 42a, 44h, 95. 46. 47e. 48, 51c. 
Comb.: Cont. Discounts: 60c, 601. 62b, Old. 
Cancellation: 70a, 70e, 71a, 72. 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 22 EH 4/1/68 -Reed 3/7/68. 
AAA -Mon thru Sat 6-10 ais,. 
AA -Mon thru Fri 3-7 pm. 
A -Mon ihru Fri 10 am -3 pm; Sat 10 am -7 pm: Sun 
6 am -7 pm. 
B -Deily 7 pm -midnight. 
C -Daily midnight -1 am. 

6. SPOT ANNOUNCEMENTS 
Minimum 3 days per week (1 per day, alternate days, 
Mon, Wed, Fri one week and Tues, Thurs. Sat next 
week) or 6 days per week (1 per day Mon thru Sat). 

CLASS AAA 
1 MINUTE 

PER WK: Ix IOOx 300x500+ 
1 tL_ 80 76 74 72 
6 tL... _...._...._._»_...._.... 76 72 71 68 
12 tL-._ _...._............ _..... _........... 72 68 67 65 
18 t ----- _.-- --_ 68 65 63 61 

30 SECONDS 
1 tt..........._..___. -. 56 53 52 50 

53 50 49 48 
12 LL........»..-_.._......-.»..._..__- 50 48 47 46 
18+ 48 46 44 43 
FIFTY/FIFTY PLAN: Advertiser may elect to divide 
schedule of spots equally between AAA and AA. AA 
rate prevails if for single product, spots are same 
length, and AAA and AA are running concurrently. 
Minimum 6 spots per week. 

CLASS AA 
1 MINUTE 

PER WK: Ix IOOx 300x 500+ 
1 tL 60 57 58 54 
6 tL» 57 53 52 51 
12 U.- -..-. 53 50 49 47 18t ----..._-- 49 47 45 44 

40/30/20 SECONDS 
1 tL..__ ............._._..._...... ._ 42 40 39 38 
6 t.L._..._......»...._._»...»............_ 40 37 36 35 
12 tL._._._..._...-_»..-_.....»_ 37 35 34 33 18t _..._ .._....,,,»_.._-. 34 33 32 31 

CLASS A 
1 MINUTE 

1 tL ..........55 52 51 50 
8 tL __......._._...-._. __.... 53 50 49 48 
12 ti ._-. 50 48 47 45 18+ . 47 45 44 42 

40/30/20 SECONDS 
1 IL._ ...._._.. »._ 39 37 36 35 
8 LL. 37 35 34 33 
12 ti 35 34 33 32 1St ..---_- _ ............._..._.._._ 33 32 31 30 

CLASS B 
1 MINUTE 

1 tL_...._. -... 30 29 28 27 
6 tl._.._...._..._.._..._...._ 27 26 25 24 
12 ti- _._....». 25 24 23 18t ._....__.....__..-_._ -- 23 22 21 

220 

40/30/20 SECONDS 
1 tL.........._.__--....._ _._...._..._... 21 20 19 18 
6 t1..._------- ...._. -- . 18 16 - 12 ti .._ 

18 17 16 15 18+ 16 15 14 13 
10 SECONDS 

AA __.--_..__ . 27 26 25 24 A _._._.....- 25 24 23 22 
B . 14 13 12 11 
10 -second spots may combine with other spots for frequency discounts. Are not subject to nor included in calculating weekly quantity discounts. 

CLASS C 
1 min. ..._. 5.00 10 sec _-....._. 2.75 
40/30/20 sec 3.50 
C spots subject to consecutive week discounts; not 
combinable for any other discounts. 

MATCHING/BONUS PLAN 
Advertiser buying schedule of spots in AAA, AA, A or B may purchase equal number of spots in C at half applicable C rate. 
Matching/Bonus Plan is also applicable on above 
baste to WBEN-FM at a rate of 3.00 per 1 min spot, 
2.10 per 40/30/20 sec spot and 1.65 per 10 sec spot. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -15% In place of weekly quantity and frequency discounts. 
Available to single product advertising that maintains 
a continuous uninterrupted weekly schedule. Based on applicable lx rate and calculated on lowest weekly expenditure during applicable period. 

7. PACKAGE PLANS 
CUMULATIVE AUDIENCE PLAN 

Sold in multiples of 4 and scheduled within 7 days. 
1 spot -6-10 am Mon thru Sat. 
1 spot -3-7 pm Mon thru Fri. 
2 spots -10 am -3 pm Mon thru Fri; 10 am -7 pm Sat; 6 am -7 pm Sun. 
PER WK, EA: 4 ti 12 01 20 01 32 ti 
1 min. 185 175 165 160 
30 sec 130 123 116 112 Discounts must be earned within 7 days. Do not 
combine with other spots for discounts. 
6 PLAN: 1 min 30 see Per wk, (2A, 4B) ......... _______ ....... _._ 150.00 105.00 Flat rate, not combinable. 

8. PROGRAM TIME RATES 
DAILY: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
6 am -7 pm..._....... 300.00 165.00 110.00 88.00 66.00 
7 pm -midnight...... 200.00 115.00 62.50 50.00 37.50 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -15% 

9. PARTICIPATING PROGRAMS 
Farm -Mon thru Sat 5-6 am; Sun 6-7 am -10 -min program segments (2 1 -min spots) flat, 40.00. 1 -min, 
flat 20.00. 30/40 -sec, flat 15.00. 
Can combine with other spots for frequency discounts. 
Not subject to nor included in calculating weekly 
quantity discounts. 
Clint Buehlman-Mon thru Sat 6-10 am, 3 14 -min 
segments per wk, flat 300.00. 

10. SPECIAL FEATURES 
NEWSCASTS 

14 minutes at 6, 7, 8 am & 6. 11 pm -1/4 hour rate 
applies, (7 and 8 am not subject to CWD.) 
9 minutes at 9 am & noon -10 -minute rate applies. 
5 minutes regular 5 -minute rate plus 10.00 net per 
program news service charge. 
10 & 15 minute newscasts subject to 15.00 net per 
program talent & news service charge. 
5 minutes at midnight & 12:30 am -7.50 per pro- 
gram time charge. Subject to consecutive week dis- 
counts but not combinable for any other discount. 

(Buffalo continued on next page) 
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BuffoIo-Continued NEW YORK 

W B E N -FM 
i 946 

BUFFALO 

Subscriber to the NAB Radio Cede 

Media Code 4 233 1451 7.00 
WBEN, Inc., 2077 Elmwood Ave., Buffalo N. Y. 

14207. Phone 716-876-0930. TWX 710-522-1239. 

I. PERSONNEL 
General Manager -Leslie G. Arries, Jr. 
Station Manager -Bill McKibben. 
Program Director -Edward L. Tucholka. 

2. REPRESENTATIVES 
Berry I. Christal Company, Inc. 

3. FACILITIES 
ERP 110.000 w.' 102.5 me. 
Antenna hL-1,347 ft. above average terrain. 
Operating schedule: 6-12:05 am Sun; 5:00-1:00 am 
weekdays. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered, 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 2a. 3a. Sb. 4a. 4d. 5, Bb, 8. 
Bate Protection: lob. 11h. 14h. 
Basic Rates: 20a. 22a. 22h. 23a, 24h. 25a, 28a. 29a. 
Contracta: 40e. 42a. 45. 48. 47e. 
Comb.' Cont. Diaconato: 626. 
Cancellation: 70a. 70c. 71a, 73a. 
TV facilities: WBEN-TV 
Affiliated with Market 1 Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Recd 6/5/68. 
7. PACKAGE PLANS 

MON TRRU FRI 
PER WK: 1 min 30 nee I min 30 see 
5 ti 92.75 28.50 25 tL 168.75 112.50 
10 .. 81.00 54.00 30 t1.._.._. 189.00 126.00 
15 ti 114.75 78.50 35 ti.._ 204.75 136.50 
20 ti 144.00 96.00 40 ti- 216.00 144.00 

MATCHING/BONUS PLAN 
Advertiser buying schedule of spots in AAA, AA, A 
or B on WBEN may purchase equal number of spots 
on WREN -FM at 3.00 per 1 min spot. 2.10 per 
40/30/20 sec spot and 1.85 per 10 sec spot, 

WBNY(FM) 
1966 

BUFFALO 

R A B 

Media Cade 4 233 1500 1.00 

Niagara Frontier Broadcasting Corp.. Rand Bldg., 
Buffalo. N. Y. 14203. Phones 716-856-3550, 716- 
285-2795. 

STATION'S PROGRAMMING DESCRIPTION 
W INY (FM) : Programmed primarily for adult 
appeal. 
AIR PERSONALITIES heard throughout day on 
block shows. MUSIC: latest standards, ahowtune', 
bands and popular artists. NEWS: every 2 hours, 
weather on half hour. Commercials limited to 8 in 
an hour all pre-recorded unless otherwise specified. 
Contact Representative for further detalle. Recd 
11/27/67. 

I. PERSONNEL 
Gen'l & Sales Mgr. -Tom W. Talbot. 

2. REPRESENTATIVES 
New York -Roger Coleman, Inc. 
Chicago, Detroit -Burn -Smith Company. 

3. FACILITIES 
ERP 100.000 (50.000 horn., 50,000 vert.): 98.1 me. 
Stereo. 
Operating schedule: 8-12:30 am. 
Antenna ht.: 405 ft. above average terrain. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3e. Sb. 3d, 4a, 4d, 5. 6a. 7a. 8. 
Rate Protection: 10a. 111. 12a, 13a, 14a, 15a. 
Basic Retes: 20h, 21a. 21d, 22a, 23a, 24h, 25a, 27, 

28a, 28c. 29a, 32a. 
Contracta: 40a, 41, 42a, 42d, 43, 44b, 45, 47a, 48, 

49, 51b. 
Comb.: Cont. Discounts: 60a, 60d, 601, 61b, 62h. 62d. 
Cancellation: 70a. 70e, 71a, 73b. 
Prod. Services: 80. 81, 82. 
WBNY (FM) and 1VJJL, Niagara Fallo may com- 
bine purchases to earn maximum discount. 

TIME RATES 
No. 2 Elf 12/1/67 -Reed 1/2/68. 

AA -Daily 8 am -10 pm. 
A -Daily 10 pm -midnight. 
B -Daily midnight -sign -off. 

6. SPOT ANNOUNCEMENTS 
Ix ISx 26x 52x 156x 312x 

1 min 12.00 11.00 10.00 9.00 8.00 7.00 
20/30 sec 8 00 7.50 7.00 6.50 6.00 5.00 
15 sec 6.00 5.75 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
ROS 

3tI 5 t 10tí 20 ti 30 ti 
1-12 wks 21.00 33.75 65.00 125.00 180.00 
13 wka 20.25 32.50 62.50 120.00 172.50 
26 aka 19.50 31.25 80.00 115.00 165.00 
52 wka 18.75 30.00 57.50 110.00 150.00 

8. PROGRAM TIME RATES 
Ix 26x 52x 158x 260x 312x 

I hr 65 63 60 55 52 50 
1/2 hr 39 38 37 35 32 30 
1/4 hr ?5 24 0. 20 18 16 
10 min 21 19 17 15 13 11 
b mica 15 14 11 10 9 8 

WBUF (FM) 
1946 

BUFFALO 

FMU 
Media Code 4 233 1550 6.00 
Functional Broadcasting, Inc., 1233 Main St., Buffalo, 

N. Y. 14209. Phone 716-882-4300. 
STATION'S PROGRAMMING DESCRIPTION 

WBUF (FM): Programmed for general interest, ap- 
pealing to adult audiences. 
MUSIC: popular, jazz, light classical, movie and TV 
sound tracks, Broadway showtunes, and standard 
middle-of-the-road music. Solid music interrupted 
only at each quarter hour for commerciali and public 
service announcements, and live regional news broad- 
casts 7 min before each hour. Religious muele Sun 
mornings. Weather reaps 7:20 am & 8:20 am 
throughout week. Contact Representative for further 
detalla. Reed 5/23/68. 

I. PERSONNEL 
Vice -President -Lawrence Gordon. 
Gen'l Mgr. & Prod. Dir. -Cari J. Spavento. 

2.SREP REPRESENTAr-James 
A. 

TIVES 
McKechnie. 

Roger Coleman, Inc. 
3. FACILITIES 

ERP 100,000 w.; 92.9 mc. 
Operating schedule: 8:00-2:00 am Sun; 6:45-2:00 
am Mon thru Sat. 
Antenna ht. -501 ft. above average terrain. 

4. AGENCY COMMISSION 
15: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 3e, 3d. 4a, 4d, 5, 6a, 713, 8. 
Rate Protection: 10h. 11h. 12h. 13b, 146. 
Basle Rates: 20a. 2013. 21a, 21h. 21e. 21d. 22a. 22h. 

23a. 24a, 24e, 25a, 26. 28a, 28e. 29a, 30, 33a. 
Contracte: 40a, 41, 42h. 42d, 44a, 45, 46, 47a. 49. 

51a, 51h. 
Comb.: Cont. Discounts: 60d, 60f. 601. 61c, 82b. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Member: Empire State FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 1/1/87 -Reed 2/1/67. 
6. SPOT ANNOUNCEMENTS 

PER WK: Iti 8tl 15 t1 
1 min 10.00 9.50 9.00 
30 sec._ 7.50 7.13 6.75 

8. PROGRAM TIME RATES 
PER WK: I tl 8 tl 15 tl 
1 hr.._..._ 40.00 38.00 36.00 
1/2 hr ..... 24.00 22.80 21.60 
1/4 hr._.._ 16.00 15.20 14.40 

10. SPECIAL FEATURES 
NEWSCASTS 

PER WK. I ti 8 t 15 ti 22tI 
5 min..._..__. 12.50 11.88 11.25 10.63 

FREQUENCY DISCOUNT 
13 conuco wk -5% 26 conaec wk -10% 
52 consec wk -15%. 

22 tl 
8.50 
6.37 

22 tl 
34.00 
20.40 
13.60 

WDCX(FM) 
1963 

BUFFALO 

29 tl 36-42 tl 
8.00 7.50 
6.00 5.63 

29 tl 36.42 ti 
32.00 30.00 
19.20 18.00 
12.80 12.00 

29 tl 36-42 tl 
10.00 9.37 

Media Cede 4 239 1600 9.00 
Crawford Broadcasting Co., Box 16. 23 North St., 

Buffalo, N. Y. 14202. Phone 716-883-3010. 

I. PERSONNEL 
President -Donald B. Crawford. 
Gen'l. Sta. & Sales Mgr. -W, Neale Carr. 
Program Director -Milton W. Ellis. 

3. FACILITIES 
ERP 110.000 w.; 99.5 mc. 
Operating schedule: 6:00 am -midnight Mon thru Sun. 
Antenna ht.: 640 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a. 3a. 3h. 4h. 4d, 5, 6a, 7h. 
Rate Protection: 100. 1Ic, 12c, 13c. 14c. 
Basic Rates: 20a, 22h. 23e, 24b, 25a, 28a. 
Contracta: 40h, 46. 97a, 98. 
Comb.: Cont. Discounts: 80b. 60e, 61h, 62h, 62e. 
Cancellation: 70a, 70c. 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received September 21, 1964. 

6. SPOT ANNOUNCEMENTS 
Per yr: Per wk: 1 min Per yr: 

158 ti 
208 ti 
260 ti 
312 ti 
500 ti 
1000 ti 

maximum 

13 ti -- ..... _._ 7.OÓ 
26 ti ._.._......_.. 6.50 
39 ti ...._... 6.00 
52 ti 1 t 

tL_.._-.. 
5.50 

104 ti 2 i._ 5.00 
30 -second spots. 70 words 
ble 1 -minute role. 
10 -second spots. 30 words 
ble 1 -minute rate. 

7. PACKAGE PLANS 
PER WK: 
10 

min 1 min 
10 ti 3.50 30 ii__ ...... _._._...._. 2.50 
20 ti 3.80 50 ti..-_.._......._..._... 2.00 
To be used within a 7 -day period. 

maximum 

8. PROGRAM TIME RATES 
PER YR: PER WIC: 1 he 
1 tl ._.._.._.._....... 47.50 
13 ti 45.00 
26 ti 42.50 
39 ti ._ 40.00 
52 ti 1 ti...._.. ... _ 37.50 
104 ti 2 ti....._..._. 35.00 
156 ti 3 ti 32.50 
208 ti 4 ti 30.00 
260 ti 5 ti 27.50 
312 ti 6 ti 25.00 

Per wk: 1 min 
3 tL__ 4.50 
4 tf._..__. 4.00 
5 tai._._.. 3.50 
6 tL__..._ 3.00 
10 ti._.._. 2.50 
20 t1..._... 2.00 

75% of appRca- 

50% of applica - 

1/2 hr 
24.00 
23.00 
22.00 
21.00 
20.00 
19.00 
18.00 
17.00 
16.00 
15.00 

1/4 hr 
19.00 
18.00 
17.00 
16.00 
15.00 
14.00 
13.00 
12.00 
11.00 
10.00 

5 min 
10.00 
9.50 
9.00 
8.50 
8.00 
7.50 
7.00 
6.50 
6.00 
5.50 

WEBR 
192 

BUFFALO 

ZZelI Representatives, Inc. 

Buffalo Courier Express Station. 
Media Code 4 235 1650 4.00 
WEBR Inc., 23 North St., Buffalo, N. Y. 14202. 

Phone 716-886-0970. 
STATION'S PROGRAMMING DESCRIPTION 

WEBR: Programmed primarily for adult appeal. 
MUSIC: presented by personalities comprised baste - 
ally of standards, showtunes, selected singles and 
albums. 2 jazz shows weekends plus nome light 
classical music late evening and Sun. NEWS: 5 man 
news staff, 23 scheduled newscasts daily. Drivetime 
trafficopter reporte, marine weather forecasts, ski re- 
porte, stock market reporte, produce market reporte. 
SPORTS: aportscasta plus live college basketball. 
Contact Representative for further details. Rec'd 
10/16/67. 

I. PERSONNEL 
General Manager -David F. Leopold. 
Commercial Manager -George T. Stagg. 
Pmeram Director-Tnrk Eno. 

2. REPRESENTATIVES 
R -lt Representatives, loe. 
Regional Rens Corp. 

3. FACILITIES 
5.000 w.; 970 ke. Directional -same pattern day and 
night. 
Operating schedule: 5:30-2 am. EST. 
Partial simulcast operation. Simulcast 6.11 am & 
4-7:30 pm. Mon thru Sat; 8 am -12:10 pm & 4-7:30 

4. 
pmÁGENCY 

COMMISSION 
Sun. For t facilities see WEBR-FM. 

15%: no rash discount. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la. 2a, Sb, 4e, 4d. 5, 6h. 7b. 8. 
Rete Protection- 10c. 11e. 12e. 13e. 
Baste Retes: 201/. 22b, 23a. 24a, 24h, 24c. 25a, 28a. 

29a. 33d. 
Contracta: 40a. 41, 44a, 45. 46. 47a. 51h. 
Comb.: Cont. Discounts: 60e. 60g, 601, 61a. 
Cancellation: 70a. 70c. 711, 73h. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 21 ER 1/1/67-Rec'd 12/1/66. 
AA -Mon thru Fri 6-10 am & 3:30-7 pm. 
A -Mon thru Fri 10 am -3:30 pm; Sat 6 am -7 pm; 
Sun noon -7 pm. 
B ---Alt other times. 

6. SPOT ANNOUNCEMENTS 
I min SO see 10 see 

AA 29.00 21.75 14.50 
A _ 21.00 17.25 11.50 
B _ 17.00 12.75 8.50 
260x rar more -10% discount. 

7. PACKAGE PLANS 
MULTI -PLANS 

Per wk 
12 ti 18 ti 24 ti SO ti 
95.00 24.50 24.00 23.50 
90.50 20.00 19.50 19.00 
15.75 15.50 15.25 15.00 

I M114: 6ti 
AA ... 27.00 
A ._ 
B 

22.16.5000 

_ 
30 SEC: 

AA _ 20.?5 18.75 18.35 18.00 17.60 
A 16.59 15.35 15.00 14.60 14.25 
B 12.35 11.80 11.80 11.45 11.25 

10 SEC: 
AA _ 13.50 12.59 12.25 12.00 11.75 
A 11.00 10.25 10.00 9.75 9.50 
B 8.25 7.85 7.75 7.60 7.50 

52 wk discount -10%. 
ECONO-PLAN 

(Mon thru Sun 6 am -11:30 pm) 
PER WK: I min 30 see 10 me 
10 ti 17.50 13.50 10.00 
15 tat _ 16.60 12.50 9.00 
20 ti _ 15.50 11.50 8.00 
l'RE YE: 
509 x 14.50 10.75 7.25 
1000 x 14.00 10.50 7.00 
Econo Plan annta will he ln AA, A and B times, A 
minimum of 15% of every Econo schedule will he in 
B time. Spots will he in fixed positions subject to 
preemption. Econo Plan rates subject to change wth- 
out nntl0e. 

S. PROGRAM TIME RATES 
1 HR: AA A B 
1 x 142 112 82 
1/2 hr: 6e'0. of hour. 5 min: 27% of hour. 
1/4 hr: 40% of hour. 
260e nr more -10« dismount. 

10. SPECIAL FFaTIIDF4 
5-MTNT^FE NEWSCASTS 

Mon ihnt Set 6-6 
am, 11-11:05 am. 1-1:05 

ea 26 
Mon thru 

nm. 2-2:05 pm. 1-1:65 pm. ea 30 
Mon thru Rum 4-4.05 ram. 5-5.05 pm. ea 3R 

n Mon thru Sun et ' 7.10-10.90 nm. ea 22.50 
10 -MINUTE NEWSCASTS 

Mon thru Set 7-7:10 am: Mon thru Sun 8-8:10 
am. 9-9.10 am. ea ... _ 58 

Mon thru Sun noon-ln1n nm ea 46 
15-MTNTrrR NEWSCASTS 

Mon thru Sun 6-6:15 pm: Mon thru Sat (Sports) 
0:15-6:30 pm. ea 59 

Mon thru Pus 11-11.'5 ram (News & Sports), ea 34 
£itou or more -10% discount. 

W E B R -FM 
1060 

RUFFALO 
Pedta Code 4 231 1651 2.00 
WEBR. Inc., 23 North St.. Buffalo. N. Y. 14202. 

Tt 0-8170. 
STATION'S PROGRA`4aING DESCRIPTION 

WEBR-FM Proerammed for adult appeal. 
Block nroarommipe. MUSIC: elassirol, light classi- 
cal. standards and showtunes. Discussion and educa- 
tional features. 11 newscasts dodto. Drivetime traM- 
copter rennrts. marine weather forecasts. ski reporto. 
stork market re'.nrts. prodnee r-ork-t rennrts. Con- 
tact Representative for further details. Reed 10/18/ 
67. 

I. PERSONNEL 
General Manager -David F. Leopold. 
Commercial Manager -George Stagg. 
Program Director -Jack Eno. 

2. REPRESENTATIVES 
Good Music Broadcasters, Inc. 

3. FACILITIES 
ERP 105,000 w.; 94.5 mc. 
Antenna ht. -710 ft. above average terrain. 
Operating schedule: 6:00 am -11:15 pm Mon thru 
Sat: 8 am -11:15 pm Sun. 
Partial simulcast operation. For simulcast facilities 
see WEBR. 

4. AGENCY COMMISSION 
15%: no cash discount. Billa rendered monthly. 

5, GENERAL ADVERTISING See coded regulations 
See WERE listing for coded regulations. 
Commercial content: 
1 hr -5 1 -min spots plus 15 -sec open & close. 
1/2 hr -3 1 -min spots plus 10 -sec open & close. 
1 -min -165 wds. 30 -sec -75 wds. 

TIME RATES 
Eff Rec'd 3/27/68. 

6. SPOT ANNOUNCEMENTS 

7. 
8'00 30 see 5.50 

PACKAGE PLANS 
.._.._-.__........_... 

MULTI -SPOT PLAN 
PER WK: 6ti 12t1 18 ti 24 ti 
1 min 7.00 6.50 6.00 5.50 
30 sec. 4.50 4.00 3.50 8.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 

1 x _._... 32 19 

WGR 
1922 

BUFFALO 

A Taft Station 

.A1 
KATZ RADIO 
EAST 

Media Code 4 233 1700 7.00 
Taft Broadcasting Comnony. 184 Barton St., Buffalo, 

N. Y. 14213. Phone 716-886-0035. 
I. PERSONNEL 

General Manager -Leon Lowenthal. 
Manager Sales/Service-Jack Geiser. 
Program Director -Paul Murphy. 

2. REPRESENTATIVES 
Katz Radio. East. 
Canada -Andy McDermott Sales. Ltd. 
Taft Sta. Sales Office: See Rep & 5/O pages. 

3. FACILITIES 
5,000 w.: 550 he. 

DIrerlional-night only. 
Operating schedule: Mon thru Fri 5:30-1:30 am: Sat 
& Run 6:30-1:00 am. EST. 
Partial simulcast operation. Simulcast midnight -6 am 
Tues thru Sun. Local News every hour at :30 7:30 
am -8:30 pm daily, religious programs Sun morning. 
No other simulcast. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e. 2h, Sa, 4a, 5, 6h, 7h, 8. 
Rate Protection: 10h. 11h. 12h, 13h. 14h. 15b. 15d. 
Basic Rates: 20a. 20h, 21a, 21h, 21e, 21d, 22a, 22b, 

23e, 23h, 24a. 24c. 25a, 27, 28a, 29a, 29h, 30. 33d, 
Contrants: 40a. 41, 42a, 42c, 43, 44a, 44b, 45, 46, 

470. 48. 99. 510. 51h. 51e. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 601. 

610. 02a. 
Cancellation: 70a. 70e. 71a, 72, 73a, 73b. 
Prod. Servirs: R0, 81. 82. 
Aestt,tod with NRC Radio Network. 
Affiliated with Katz i 

RAAID. TES 
Plan 

NATIONAL AND LOCAL RATES SAME 
No. 32A Eff 8/1/88 -Reed 7/17/68. 

AA -Mon thru Fri 6:15-9:30 am & 3:30-7 pm. 
A -Mon thru Fri 9:30 am -3:30 pm: Sat & Sun 
6:15 nm -7 nm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: I ti 6ti 12 ti 18 ti 24 ti 

AA 28 26 24 22 21 
A 24 22 20 18 17 
B 22 19 17 16 15 

20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
PER WK: 12 ti 16 ti 24tI 
1 min 222 315 396 
20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 
1/3 each Traffic, Day. Night and/or Weekend, or 
1/2 each Traffic. Night and/or Weekend. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: 2t1 3t1 5ti 
AA 

6476 

105 
A 87 130 
g 54 72 105 

EXTENSION 55 
Audience telephone partiripation program -Mon thru 
Fri 9:05 pm -midnight. Rotating 1/4 hour Segments. 
5 days weekly. 1/4 hour per day, per week 75.00. 
All spots, regardless of length or classification, may 
be cross -combined for discount purposes. Spots and 
programs may be combined for discounts on spots 
only. 

W G R -FM 
1959 

BUFFALO 
Media Cede 4 243 1701 5.00 
Tuft Broadcasting Cs., 184 Barton St., Buffalo, N.Y. 

19213. Phone 716-886-0035. TWX 710-522-1732. 
I. PERSONNEL 

Div. Gen'l May-ichn Le -rente Jr. 
Station Manager-Roherl Laurence. 

(This listing continued on next page) 
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NEW YORK 
Buffalo -W G R -FM -Continued 
2. REPRESENTATIVES 

Herbert E. Groskin & Co. 
Taft Sta. Sales Office: See Rep & 8/O pages. 

3. FACILITIES 
ERP 12,600 (horiz. & vert.) w.; 96.9 mc. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Operated separately 6 
am -midnight Mon thru Sun; except News every hour 
at :30 Sat & Sun, For Simulcast facilities see 
WGR. 

4. AGENCY COMMISSION 
15% no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WOR listing for coded regulations. 
Intimate personal product advertising not acceptable. 
Commercial Policy: No double spotting. 5-8 minutes 
per hour maximum commercial time. 
Affiliated with American FM Network. 
Member: Groskin Group. 

TIME RATES 
Eff 

6. SPOT ANNOUNCEMENTS 
Rec'd 7/1/68. 

Ix 15e 30e 60x 125x 250x 500x 
1 min. 10.00 9.50 9.00 8.50 8.00 7.50 7.00 

8. PROGRAM TIME RATES 
Ix 15x 30x 60x 125x 250x 500x 

1 hr 63 60 57 54 51 48 48 
1/2 hr 47 45 43 41 39 37 35 
5 min. 26 25 24 23 22 21 20 

WHLD 
1940 

CITY OF LICENSE 
NIAGARA FALLS 

Media Code 4 293 6450 4.00 
(This is a duplicate of the listing appearing under 
Niagara Falls, N. Y.) 
Earl C. Hull, Parkway Inn, Ni Falls, N. Y. 

14302. Phone 716-285-8421. 
Studio: Parkway Inn, Niagara Falls, N. Y. 

I. PERSONNEL 
Owner -Earl C. Hull. 
Sta. & Sales Mgr. -Edward F. Joseph. 

2. REPRESENTATIVES 
GUI -Perna, Inc. 

9. FACILITIES 
5,000 w. days: 1270 ke. Directional. 
Operating schedule: 5:30 am -local sunset weekdays, 
7:00 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3h, 4a, 9d, 5. 6e, 7a. 
Rate Protection: 10b, 11b, 12h, 131). 1413. 15e. 15h. 
Basic Rates: 20b, 22h, 23h, 24h, 25a, 28h, 28c, 29h, 

30, 32a, 33d. 
Contracte: 40a, 41, 42b, 44a, 45, 46, 97a, 48, 49, 51e. 

51c. 
Comb.: Cont. Discounts: 60e. 60d, 601, 61e, 61b. 62d. 
Cancellation: 70a, 70c, 71h, 72, 73h. 
Prod. Services: 80, 82. 
Member: Northeast Radio Network. 

TIME RATES 
Rates effective January 1. 1966. 
Rates received January 4, 1966. 

6. SPOT ANNOUNCEMENTS 
1 min SO sec 10 sec 

1 tL.._....__..._._ _. 12.50 11.50 8.00 
13 tl_ _-. 12.00 11.00 7.50 
26 ti..._...._.-.._._.._..__. _._.___ 11.50 10.50 7.00 
52 tl _....__._...._ 11.00 10.00 6.50 
104 tt..-._.._._-.._...._ 10.50 9.50 6.00 
156 ti ._ ._ 10.00 9.00 5.75 
260 ti 9.50 8.50 5.50 
312 tL 9.00 7.50 5.25 

7. PACKAGE PLANS 
PER WK: 1 min 30 sec 10 sec 
10 ti 8.75 7.00 5.00 
15 ti 8.50 6.75 4.75 
20 ti 8.25 6.50 4.50 
25 ti...._ 8.00 6.25 4.25 
All plan announcements in all categories ere combin- 
able. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 he 10 min 5 min 

1 ti 125. 85. 50. 35. 25. 
13 ti 120. 80. 45. 31. 22. 

115. 70. 42. 30. 21. 
52 II _ 110. 65. 37. 29. 20. 
104 tL_- 100. 60. 35. 28. 19. 
156 tL. 95. 55. 33. 27. 18. 
260 ti 90. 52. 31. 26. 17. 

(D) 

W H L D -FM 
1946 

CITY OF LICENSE 
NIAGARA FALLS 

Media Code 4 233 6451 2.00 
(This is a duplicate of the listing appearing under 
Niagara Falls, N. Y.) 
Earl C. Hull, Parkway Inn, Niagara Falls. N. Y. 

l'hone 716-285-8421. 
1. PERSONNEL 

Owner -Earl C. Hull. 
Sta. & Sales Mgr. -Edward F. Joseph. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

9. FACILITIES 
96,000 w.; 98.5 mc. 
Operating schedule: 6:00 am -midnight. EST. 
Antenna ht.: 420 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only: payable often rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WHLD listing for ended regulations. 
Member: Northeast Radio Nctoork; The Groskin 
Group. 

TIME RATES 
Rates effective November 1, 1963. 
Bates received November 4, 1963. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 tí 15.00 125 ti 12 00 
15 tí...__...__._._.._ 14.50 250 tL..- _ 11.00 
30 ti ._ 13.50 500 tL__.-... 10.00 
60 ti 12.50 

8. PROGRAM TIME RATES 
1 hr 

1 tí__.___....._......_....._.___._..._ 75.00 

26 tL 67 50 
52 tL 64 00 
109 60.00 
208 tL._._._.._.....__._.__..__.._ ... 56.00 
312 ti 52.50 

WKBW 
1925 

BUFFALO 

1/2 hr 5 min 
54.00 22.50 
42.00 21.00 
40.50 20.00 
38.00 19.00 
36.00 18.00 
34.00 17.00 
31.50 16.00 

(D) 

BLAIR RADIO 

Independent 
R g f3 

Subscriber to the NAB Radio Code 
Media Code 4 233 1750 2.00 
Div. of Capital Cities Broadcasting Corp., 1430 Main 

St., Buffalo. N. Y. 14209. Phone 716-884-5101. 
TWX 710-522-1846. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Peter C. Newell. 
Sales Manager -Warren Potash. 
Program Director -Jeff Kaye. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
50.000 w.; 1520 kc. 

Directional - same pattern. all hours 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2a, 3a, 4a, 5, 6b. 7h. 8. 
Rate Protection: lob. 11b. 12b. 13h. 141, 15e. 
Basic Rates: 20a, 21h, 22a, 23a, 24a, 25a, 27, 28b. 

28c, 29a. 
Contracts: 40a, 41, 42h, 45. 46, 47a, 48. 49. 50, 51a. 
Comb.: Cont. Discounts: 60h. 61c, 62b. 
Cancellation: 70a, 70e. 71a, 72, 73a. 
Prod. Services: 80. 81, 82. 

Multiple Product Announcements 
Surcharge of 20% is required for all non-integrated 
Piggy -back Commercials. 

TIME RATES 
Eff 4/1/08--Rec'd 4/4/68. 

AAA -Mon thru Sat 6-10 am & 3-7 pm. 
AA -Mon thru Bat 10 em -3 pm. 
A -Mon thru Sat 7-10 pm; Sun noon -6 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: AAA AA A B 
1 ti 05.00 55.00 45.00 24.00 
6 ti 80.00 50.00 42.00 22.00 
12 ti 57.00 48.00 40.00 20.00 
18 ti 55.00 46.00 38.00 18.00 
24 ti 53.00 44.00 38,00 16.00 
30 tL 50.00 40.00 32.00 14.00 

20/30 SECONDS 
Fled position 52.50 
1 ti 98.75 41.25 34.00 18.00 
6 ti 45.00 37.50 32.00 17.00 
12 tl 42.75 36.00 30.00 15.00 
18 ti 41.25 34.50 29.00 14.00 
24 ti 39.75 33.00 27.00 12.00 
30 ti 37.50 30.00 24.00 11.00 

10 SECONDS 
Fixed position 35.00 
1 ti 32.50 27.50 23.00 12.00 
6 ti 30.00 25.00 21.00 11.00 
12 ti _.._.._... 28.50 24.00 20.00 10.00 
18 tí..._..._._.._ 27.50 23.00 19.00 9.00 
24 ti 26.50 22.00 18.00 8.00 
30 ti 25.00 20.00 16.00 7.00 
NOTE: Except for axed position, all spots will be 
staggered within time period. All spots and news- 
casts combinable for frequency discounts. 

10. SPECIAL FEATURES 
NEWSCASTS 

PER WK: AAA AA A 
1 11 ._-....._.-. 70 60 50 
6 ti _-._.._.-. 65 55 47 
12 tí _...._.._.._..-..._.._.._.._.._.._.._ 60 50 42 
18 tí...-.... _....._.....-_........_.._.-_--.._.._... 58 48 40 
24 ti _.._.._-._...._..._......_.._-._..._.. 55 48 38 

DISCOUNT 
52 wk -8%. 
Minimum of 5 spots weekly is required to earn 
number of weeks discount. 

WMMJ 
LANCASTER 

City of license -Lancaster, N. Y. 
Considered by American Entertainment Radio Network 
to be their Buffalo outlet. 
See listing under Lancaster. N. Y. 

WNIA 
1956 

CHEEKTOWAGA 

Independent 
Media Code 4 233 1800 5.00 

Niagara Broadcasting System, 2900 Omessee BL, 
Buffalo, N. Y. 14225. Phone 716-894-1230. 

I. PERSONNEL 
General Manager -Gordon P. Brown. 

2. REPRESENTATIVES 
Jack Hula & Co.. Inc. 

3. FACILITIES 
500 w.; 1230 ke. Non -directional. 
Operating schedule: . EST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 4a, 5, 6a, 7e, 8. 
Rate Protection: 10b, 11b, 12h, 131). 14h. 
Basic Rates: 20a, 22a, 24a, 25a, 26, 28a, 29a. 
Contracts: 40e, 45, 48, 47e, 48. 
Comb.; Cont. Discounts: 60e, 61a, 62b, 82e. 
Cancellation: 70e, 70c, 71a, 73a. 

TIME RATES 
Rates effective January 1. 1957. (Card No. 1.) 

Card received February 12, 1957. 

6. SPOT ANNOUNCEMENTS 
Consecutive Spot Schedules 

When used consecutively (without Interruption) and 
placed in one contract: 

1 minute tranecribed, 150 words live (max.) 
90 seconds transcribed, 75 words live (max.) 
20 seconds transcribed. 50 words live (max.) 

1 min. 30 sea 20 sea 
1 15.00 12.00 10.50 

14.25 11.40 10.00 
50 times 13.50 10.80 9.45 
75 times __________ 12.75 10.20 8.95 

100 times _.._. ..... _..._... 12.00 9.60 8.40 
250 times _._.-.._..._... 11.25 9.00 7.81 
350 times._.._....._,._- 10.50 8.40 7.35 

7. PACKAGE PLANS 
WEEKLY SATURATION PLAN 

Per week 
1 minute: 12 spots 18 spots 24 spots 80 spots 50 spots 

1 week.. 150.00 213.75 270.00 318.75 500.00 
7 weeks 142.50 194.43 246.80 287.75 420.00 

14 weeks 195.00 183.58 220.32 280.10 408.00 
26 weeks 127.50 170.85 218.20 257.55 404.00 
52 weeks 120.00 170.00 216.00 255.00 400.00 
20 seconds: 

I week.. 100.00 .25 185.60 210.38 410.00 
T weeks 95.00 141.98 170.85 202.45 316.00 

14 weeks 90.00 131.32 182.00 191.25 300.00 
26 weeks 85.00 130.80 151.20 176.50 280.00 
52 weeks 80.00 115.92 145.80 172.10 266.00 
10 seronde or less (minimum 12 spots per week)- 
3.35 each flat. no frequency. 

10 -Second Announcements & Time Minim 
10 seconds transcribed. 25 words, each. flat 3.85. 
Time Signals shall consist of giving the correct time 
plus 20 words (max.) commercial cops at regular 10 
errend announcement rate. 
Minimum of 12 announcements per week. 

8. PROGRAM TIME RATES 
CLASS A 

(8 em -midnight) 
1 hr. 1/2 hr. 1/4 hr. 

1 time.. 130.00 78.00 52,00 
13 times 123.50 74.10 49.40 
28 times 117.00 70.20 40.80 
52 times 110.50 68.30 44.2n 

154 times 104.00 82.40 41.00 
250 times 97.50 55.55 39.00 

CLASS B 
(midnight -6 am) 

1 time.... 07.50 50.50 
13 times.. 92.60 55.60 
2e times.. 67.75 52.65 
52 times.. 02.85 49.7n 

156 times.. 70.00 48.00 
250 times.. 73.10 42.80 

39.00 
87.no 
30.10 
33.15 
31.20 
29.25 

WUFO 
1948 

AMHERST 

Independent Negro 
Media Code 4 233 1850 0.00 
Dynamic Broadcasting. Inc., Box 1080, Buffalo N. Y. 

14221. Phone 716.832-1080. 
STATION'S PROGRAMMING DESCRIPTION 

WUFO: Programmed for Negro listener. 
AIR PERSONALITIES handle all segmenta. Rhythm 
and blues music format. NEWS: 5 min at :55, 
headlines at :25. Negro community news 75%, na- 
tional and other local news 25%. 3 man news de- 
partment, 1 mobile unit. SPORTS: at 7:30 am & 
5:30 pm. Station participates in fund drives for 
community activities. Personalities available for re- 
mote broadcasts and endorsements. Contact Repre- 
sentative for further details. Rec'd 7/21/67. 

I. PERSONNEL 
Presütent-Leonard E. Walk. 
General Manager -Jim Corvin. 
National Sales Manager -Joe Bassett. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
1,000 w. days: 1090 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 3h, 4a, 4d. 5, 6e, 7a. 
Rate Protection: 1013, 11h. 12h. 13h. 14h. 
Basic Rates: 20a. 22a, 22b, 24b, 25a, 29a. 
Contracts: 40c, 45. 47a. 

Comb.; Cont. Discounts: 60b, 61h, 62b. 
Cancellation: 70e, 70e, 71a, 73a. 
Length of commercial copy: 
30 seconda._._._ 65 words 60 seconds._ 125 words 
Sold in combination with WILD -Boston, WOAH- 
Miami and WAMO and 1VAMO-FM-Pittsburgh. See 
WAMO for discounts. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Card received October 7, 1963. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 It 12.00 104 ti. 10.00 
13 ti ...._..._._. 11.50 158 ti. 9.50 
26 ti....._ _.._-.._._. 11.00 260 ti. 9.00 
52 ti 10.50 312 ti_ 8.50 
30 seconds -25% of 1 -minute rate. 
10 seconds -50% of 1 -minute rate. 

7. PACKAGE PLANS 
1 -MINUTE ROS SATURATION PACKAGES 

(To be used in 1 wk) 
PER WK: 
60 t1......._.-___.._._ 390.00 30 ti._.._--...__ 237.00 
54 U.__._ 367.00 24 tl-.....__......__._ 195.00 
48 ti-.- ...... 340.00 18 ti._......__._...-._ 150.00 
42 tl._.._..._.__...._... 310.00 12 ti._.__.._....._.- 105.00 
36 ti._._ 275.00 

8. PROGRAM TIME RATES 
1 he 1/2 he 

1 ti._.._._._.._... 120.00 72.00 
13 t!__......... __ 115.00 69.00 
26 ti..._.__._.._....._ 110.00 66.00 
52 ti.._._....._ ._ 105.00 63.00 
104 ti.__ 100.00 60.00 
156 ti__ 95.00 57.00 
260 ti..._.._.._._..._ 90.00 54.00 
312 ti.._...___.-._ 85.00 51.00 

1/4 hr 10 min 
48.00 36.00 
46.00 34.50 
44.00 33.00 
42.00 31.50 
40.00 30.00 
38.00 28.50 
36.00 27.00 
34.00 26.50 

5 min 
24.00 
29.00 
22.00 
21.00 
20.00 
19.00 
18.00 
17.00 

10. SPECIAL FEATURES 
Newscasts: every hour et :25 and :55. Beeper Bulle- 
tins throughout the day. 

5 -MINUTE NEWSCASTS 
PER WK: 
6 ti_ 90.00 12 ti 180.00 

WWOL 
1947 

BUFFALO 

A Rust Craft Station 
Media Code 4 239 1900 3.00 
Radio Buffalo. Inc.. affiliated with Rust Craft Broad- 

casting Co., Lafayette Hotel Bldg.. Lafayette 
Square, Buffalo, N. Y. 14203. Phone 718-854-1120. 

I. PERSONNEL 
President -Jack Berkman. 
General Manager -Roger Stoner. 
Sales Manager -Fred Gage. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Rust -Craft Sta. Sales Office; See Rep & 5/O pages. 

3. FACILITIES 
1.000 w. days; 1120 ke. Nan -directional. 
Operating schedule: Sunrise -local sunset. EST. 
Simulcast during AM operational hours. Fee non - 
simulcast facilities see WWOL-FM. 

4. AGENCY COMMISSION 
15%; no rash discounts. 

5 min. 1 min. 5. GENERAL ADVERTISING See coded regulations 
26.00 15.00 NAB Radio Code Advertising Standards apply. 
24.70 14.60 General: 2a, 3e. 4e, 4d. 5. Os. 7e, 8. 
23.40 14.25 Rate Protection: 10b, llc, 13h, 14b, 15b. 
22.10 13.50 Basic Rates: 206, 21h, 22b, 23a, 25e, 26, 28c, 29a. 
20.80 11.65 Contracts: 40e, 441). 45, 46. 97a, 48, 51b. 
19.50 11.25 Comb.: Cont. Discounts: 60a, 60e, 62e. 

Cancellation: 70b, 70d, 71a, 73h. 
Prod. Services: 80, 82. 

1250 11.35 Affiliated with MRS. 
18.50 10.08 Affiliated with American Information Network. 
17.55 10.70 TIME RATES 
18.55 10.10 NATIONAL AND LOCAL RATES SAME 
15.60 8.75 No. 14 ER 4/1/68 -Reed 3/6/68. 
14.60 6.45 AAA -Mon thru Fri 6:30-10 am & 3-6:30 pm. 

AA -Mon thru Fri 10 am -3 pm; Sat 9 am -2 pm; 
Sun noon -9 pm. 
A -All other times or ROS. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

1 MINUTE 
PER WK: 

1 ti S ti 5 ti IO ti 15 ti 20 ti 25 ti 30 ti 
1 wk.. 25.00 21.00 19.00 17.00 15.50 14.50 13.50 12.50 
4 wk.. 21.00 18.00 16.00 15.00 14.00 13.00 12.00 11.50 
13 wk 18.00 16.00 15.00 14.00 13.00 12.00 11.50 11.00 
26 wk 17.00 15.00 14.00 13.00 12.00 11.50 11.00 10.50 
52 wk 18.00 14.00 13.00 12.00 11.50 11.00 10.50 10.00 

CLASS AA 
1 wk.. 20.00 17.00 15.00 13.00 12.00 11.00 10.60 10.00 
4 wk.. 17.00 15.00 14.00 12.00 11.00 10.50 10.00 9.50 
13 ok 16.00 14.00 13.00 11.00 10.50 10.00 9.50 9.00 
26 wk 15.00 13.00 12.00 10.50 10.00 9.50 9.00 8.50 
52 wk 14.00 12.00 11.00 10.00 9.50 9.00 8.50 8.00 

CLASS A 
1 wk.. 17.00 15.00 13.00 12.00 11.00 10.00 9.50 9.00 
4 wk.. 15.00 12.00 11.00 10.00 9.50 9.00 8.50 8.00 
13 wk 14.00 11.00 10.50 9.50 9.00 8.50 8.00 7.50 
26 wk 13.00 10.50 10.00 9.00 8.50 8.00 7.75 7.25 
52 wk 12.00 10.00 9.50 8.50 8.00 7.50 7.25 7.00 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 
2 10 -sec spots count as 1 unit in establishing weekly 
frequency. 

8. PROGRAM TIME RATES 
MONDAY TBRU FRIDAY 

PER WK: 1/2 hr 25 min 1/4 hr 10 min 5 min 
1 tl_ _______ 100.00 90.00 60.00 45.00 30.00 
3 ti.._ _.....__.._ 80.00 72.00 48.00 38.00 24.00 
5 tL - 70.00 63.00 42.00 31.50 21.00 

SATURDAY OR SUNDAY 
1 ti. 72.00 65.00 43.00 32.00 22.00 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -10% 26 wk -15% 52 wk -20% 

10. SPECIAL FEATURES 
Polka Jamboree -Sat 10:30 am -2 pm; Sun 12:30-4 
pm. AA rates apply. 
Neapolitan Serenade -Sat 3-4 pm; Sun 10:30 am - 
noon, A rates apply. 
The German Hour -Sat 2-3 pm; Sun 4-5 Dm. A 
rates apply. 

(Buffalo continued on next page) 
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Buffalo -Continued 
WWOL-FM 

1947 
BUFFALO 

Media Code 4 233 1901 1.00 
Radio Buffalo, Inc., affiliated with Rust Craft Broad- 

casting Co., Lafayette Hotel Bldg., Lafayette 
Square, Buffalo, N. Y. 14203. Phone 716-854-1120, 

I. PERSONNEL 
President -Jack Berkman. 
General Manager -Roger Stoner. 
Sales Manager -Fred Gage. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Rust -Craft Sta. Sales Office: See Rep & 5/O pages. 

3. FACILITIES 
ERP 13,000 w.: 104.1 mc 
Partial simulcast operation. FM only from AM sign- 
et! to 12:05 am. For simulcast facilities see WWOL. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WWOL listing for coded regulations. 
When impossible to place all of advertiser's schedule 
in FM non -duplicated hours, station reserves option 
of rescheduling any necessary portion. In such cases. 
atat:on will schedule one announcement on AM & 
FM, in lieu of each group of two announcements re- 
scheduled from FM only hours. 

TIME RATES 
No. 1 Eft 1/15/67-Rec'd 3/6/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: Iwk 4wk 8wk 13 wk 26wk 52wk 
1 tí..._...._ 8.00 7.60 7.20 7.00 6.80 6.60 
3 ti . 6.00 5.60 5.40 5.20 4.80 4.60 
5 ti 4.60 4.20 4.00 3.80 3.60 3.40 
10 4.00 3.60 3.40 3.20 3.00 2.80 
15 ti.._ 3.60 3.40 3.20 3.00 2.80 2.60 
20 ti 3.40 3.20 3.00 2.80 2.60 2.40 

3.10 2.90 2.70 2.50 2.30 
30 3.20 3.00 2.80 2.80 2.40 2.20 
40 ti ....... 3.10 2.90 2.70 2.50 2.30 2.10 
50 ti 3.00 2.80 2.60 2.40 2.20 2.00 
30 sec: 75% of 1 -min. 10 see: 50% of 1 -min. 
2 10 -sec count as I unit on establishing weekly fre- 
quency. 

8. PROGRAM TIME RATES 
PER WK: 55 min 1/2 hr 1/4 hr 10 min 5 min 
1 ti..._ ...... _.. .... _..._.. 40.00 30.00 18.00 13.50 9.00 
3 ti 32.00 2.4.00 14.00 10.50 7.00 
5 ti 28.00 21.00 12.50 9.40 6.25 
6 ti 25.00 18.50 11.00 8.20 5.50 

DISCOUNTS 
6 wk -5% 13 wk -10% 26 wk -15% 52 wk -20% 
25 minute rate: Applicable 1/2 hr rate less 10%. 

WYSL WYSL-FM 
1935 1947 

BUFFALO 

,RADIO SALES 
Media Code 4 233 1950 8.00 
The. McLendon Corp.. Statlrr Hilton Hotel. Buffalo 

N. Y. 19202. Phone 716-856-1400. TWX 716-858- 
1289. 

I. PERSONNEL 
President -Gordon B. McLendon. 
General Manager -Bob Luther. 
Sales Mona ger-\Warren Michael Kelly. 

2. REPRESENTATIVES 
Avco Radio Sales. 
McLendon Sta. Sales Office -See Rep & S/O pages. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 
FM -ERP 50.000 w.; 103.3 inc. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 3h. 4a, 4d. 5. 6a, 8. 
Rate Protection: 12h. 
Basic Rates: 22b. 23a. 2413. 25a. 
Contracts: 40a. 46. 47a. 
Comb.: Cont. Discounts: 60h. 60k, 61a. 
Cancellation: 70a. 70c. 715. 73a. 
Affiliated with American Contemporary Network. 
Member: The McLendon Stations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 ER 6/1/68 -Reed 5/8/68. 
AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Sat 3-7 pm. 
A -Mon thru Sat 10 am -3 pm: Sun 10 am -7 pm. 
B -Deily 7 pm -midnight: Sun 6-10 am. 
C -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: Ix 52x 156x 
PER WK: 1 ti 6ti 12 ti 

AAA 40 34 32 
AA 3.5 :33 :31 
A 30 28 26 
B 20 18 16 

3n sei: 80% of 1 -min. 10 sec: 60% 
(:lass C -flat 4.00. 

312x 780x 1040x 
18ti 24ti 30ti 

30 28 26 
29 27 25 
24 22 20 
14 13 12 

of 1 -min. 

WYSL/P'BBF (ROCHESTER) 
COMBINATION RATES 

Etf Rec'd 7/1/68. 
AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Sat 3-7 pm. 
A -Mon tiro Sat 10 am -3 pm: Sun 10 atm -7 pm. 
B -Dally 7 pm -midnight: Sun 6-10 am. 

6. SPOT ANNOUNCEMENTS 
PER VR: () 52x 156x 312x 780x 1040x 
PER WK: I ti 611 12 ti 1801 24 t1 30t1 

AAA 81 72 66 62 58 55 
AA 76 68 63 59 54 51 
A 64 56 51 48 45 91 
B 96 41 37 33 30 28 

20/30 ser: 60% of 1 -min. 10 sec: 60% of 1 -min. () Fixed Position. 
All spots may he combined for maximum frequency 
discounts. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK: 1 min 
6 ti (1AAA, IAA, 2.A, 2B) 323 
12 ti (2AAA, 2AA, 9A, 9B)......._.._...._.._..._ 591 
18 ti (3AAA, 3AA, 6A, 6B)..._ - 859 
24 ti (4AAA, 4AA, 8A, 8B)..._.._......_. ..... _ 1051 
30 ti (5AAA, SAA, 10A, 10B)..._..___..._._._.._._ 1251 

CANANDAIGUA 
Ontario County -Map Location C-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCGR 
1981 

Media Code 4 233 2000 1.00 
Canandaigua Broadcasting Co., Inc., 41 S. Main SL. 

Canandaigua, N. Y. 14424. Phone 315-394-1550, 1. 
I. PERSONNEL 

Pres. & Genii Sales Mgr.-Westley G. Kimble. 
Program Director -J. Marshall Braxton. 

3. FACILItiES 
250 w. days; 1550 kc. Nun -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
10% if paid 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 5, Ob. 7h, 8. 
!late Protection: 10a, lia, 12a, 19a. 
Basic hates: lob, 21a, 21h, 23a, 25a, 26, 29a. 
Contracts: 40a, 92a, 42c, 44b, 45. 46, 47a, 48, 50, 

51a. 
Comb.; Cont. Discounts: 60a, 60e, 61a, 62d. 
Cancellation: lea, lac, 71a, 72. 
!'rod. Services: 80. 82. 
Af,lated with KBS Radio Network. 
Affiliated with American Entertainment Network. 
Member: Northwest Radio Network. 

TIME RATES 
Rates effective January 1, 1965. (Card No. 2.) 

Card received January 15. 1965. 
6. SPOT ANNOUNCEMENTS 

L'11tM TIMES 

._._.. 
1 min 30 sec 10 sec 

1-12 ti -....._....__. 5.25 4.20 2.65 
13-25 ti ....... __...._...... ___________ 4.95 3.70 2.55 

4.70 3.55 2.45 
52-103 ti 4.95 3.35 2.35 
104-155 ti _.._...._..__ 4.25 3.00 2.25 
156-259 ti...._._ ___..._.._._...__. 9.00 2.90 2.10 
260-311 ti.- ... -......_... 3.70 2.75 1.95 
312-364 tl.._._....- _...._....._____. 3.90 2.55 1.85 
365-519 ti 3.15 2.35 1.70 
520-1039 ti. _..- 2.90 1.85 1.50 
1040 or more ti ... 2.60 1.65 1.30 

7. PACKAGE PLANS 
30 SECOND SPOTS 

ea tot 
10 tl within 3 days......._._..._.._ _..___...._ 3.15 31.50 
35 ti within 7 days ...._._.._ 2.60 91.00 
50 ti within 14 days ..... _..._..... __........_.... 2.45 122.50 
100 ti within 30 days 2.20 220.00 
30 SECOND SPECIAL WEEKEND RATES ROS 

(Sat and Sun only) 
10 ti within 1 weekend......_..-......_.._.._. 2.55 25.50 
20 ti within 2 weekends - ._ 2.45 49.00 
30 ti within 3 weekends 2.30 69.00 
40 ti within 4 weekends .-.... 2.20 88.00 

8. PROGRAM TIME RATES 
1/2 hr I/4 hr 5 min 

1-12 ti _. _.... 28.20 17.00 9.15 
13-25 ti _... 24.85 18.20 8.70 
26-51 ti 23.50 15.30 8.20 
52-103 ti 22.35 14.45 7.80 
104-155 ti ....... _.. .... _...._..._._. ..... _ 21.15 13.95 
156-259 tl..._.._....._...._....._..._...._ 20.00 12.75 
260-311 ti 18.85 11.90 
312-364 ti -_. 17.85 11.05 
385 or more ti..._.._ 15.70 70.20 

10. SPECIAL FEATURES 
Extra charge for newscasts: National and state add 
.75; local add 1.25 to applicable rate. 

CHEEKTOWAGA 

7.35 
7.01 
6.65 
6.30 
6.00 

Erle County -Map Location B-6 
See SRDS consumer market map and data at begin- 
ning of the State. 

See Buffalo 
(including Cheektowaga, Amherst) 

CHERRY VALLEY 
Otsego County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJ IV (FM) 
1948 

Media Code 4 233 2050 6.00 
C & l' Broadcasting Corp., Box 400, Oneida, N. Y. 

13421. Phone 315-363-6052. 
I. PERSONNEL 

Executive Vice -President -James R. Skidmore. 
General Manager -Thomas E. Martin. 

3. FACILITIES 
Eltl' 5.900 w.: 101.9 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 1.080 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only; bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio ('ode Advertising Standards apply. 
General: la, 2b, 3a. 4a, 5, Os, 7a, 8. 
Rate Protection: 10h, 11h, 12h, 13h, 14b, 15a. 
Basic Bates: 22a, 23a. 29a. 
Contracts: 40a, 41. 440, 45, 48. 49. 
Comb.: Cont. Discounts: 80a. 61a. 
Cancellation: 70a. 70c. 71a. 73b. 
Prod. Services: 80. 
Member: Northeast Radio Network. See tact listing 
for rates. 

CORNING (2 AM; 1 FM) 
Steuben County -Map Location C-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCBA 
1949 

Media Code 4 233 2100 9.00 
WCBA Radio, Inc.. Davis Rd , Box 117, Corning, 

N. Y. 14830. Phone 962-4646. 
Studio -South of Corning on Caton Bd. 

I. PERSONNEL 
Sec'y Treas., Com'1 Mgr. -Paul E. Carpenter. 
Sta. Mgr., Vice-Pres. & Prog Dir. -Bob Shaddock. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 

3. FACILITIES 
1,000 w.; 1350 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. 

4. AGENCY COMMISSION 
15/0 net chargea on time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 200, 26. 
Ait time contracted for must be used within one year 
(rom starting date. 
Time of broadcast subject to change to other periods 
on 28 days' notice to accommodate network broadcasts 
',illy in osent that said broadcast periods are scheduled 
in tithe set aside for network use. Independent an- 
uuuncementa may be mused to other periods it avail- 
able and as arranged by station management upon 
24 hours notice. 

TIME RATES 
Rates effective July 1, 1949. (Card No. 1.) 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 
hr. hr. hr. min. () (t) 

1 time 60.00 36.00 24.00 18.00 12.00 7.50 
13 times 57.00 34.20 22.80 17.10 11.90 7.15 
26 times 54.00 32.40 21.60 16.20 10.80 6.80 
52 times 51.00 30.60 20.40 15.30 10.20 6.45 

104 times 48.0(1 28.80 19.20 14.40 9.60 6.10 
260 or more 

tithes 45.00 27.00 18.00 13.50 9.00 5.75 
('I Five minutes, available in restricted periods. 
It) One minute or station break. 

10. SPECIAL FEATURES 
Time signals: Three a day -Monday through Satur- 
day, consisting of the correct time and 15 words, per 
week 60.00. Subject to rebates for consecutive weeks. 
Service features: Six announcements weekly Monday 
through Saturday; 125 words live or one minute tran- 
scription. 77.50. Subject to rebates for consecutive 
weeks 

DISCOUNTS FOR CONSECUTIVE WEEKS 
13 weeks __..._. 2-1/2% 39 weeks.._...._..._. 7-1/2% 
26 weeks 5% 52 weeks 10% 

WCLI 
1947 

Media Code 4 233 2150 4.00 
Radio Corning. Inc., Box 100, 99 W. 1st St., Corning 
N. Y. 19830. l'hone 963-2424. 

STATION'S PROGRAMMING DESCRIPTION 
WCLI: Programmed to mass adult audience. 
NEWS: network and local each half hour daily, 5 
sports, 2 stock market, 1 farm program M -F. 
SPORTS: live play-by-play scholastic and collegiate 
football and basketball, pro football, baseball, and 
golf. Editorials locally produced twice daily M -F. 
MUSIC: general popular music, standards, middle-of- 
the-road, showtunes, jazz, and folk. AIR PERSON- 
ALITIES M -F, open line phone discussions. Hour 
live interviewa with local personalities. Hour syndi- 
cated national talk personality with guests. Public 
service: live city council and school board meetings. 
High school discussion weekly. M -F school calendar 
of events. FARM: M -F news and stock reports. Con- 
tact Representative for further details. Rec'd 11/20/67. 

I. PERSONNEL 
Genii & Conti Mgr. -Gordon M. Jenkins. 
Sta. Mgr. & l'rd.a. Dlr. -George P. Dreelle. Jr. 
Sales Manager -Dal Gray. 

2. REPRESENTATIVES 
Call station direct -except: 
West Coast -Lee F. O'Connell Co. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days. 250 w. nights: 1450 kc. 

Non -directional. 
Operating schedule: 6:30 am -midnight weekdays; 
8:00 am -midnight Sundays. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h. 3a. 3c, 3d, 95. 9d, 5, 6a, 7h, 8. 
Rate Protection: nod. lid, 12d. 13d, 19d, 15a. 
Basic Rates: 20a. 21a. 21h, 22a, 22h, 23b, 24b, 24c, 

25a. 27. 28a, 28e, 29a. 
Contracts: 90a, 41. 92d, 45, 46, 47a, 48, 49, 51a, 

51b, 51e. 
Comb.: Cont. Discounts: 60a, 60g. 61e. 82d. 
Cancellation: 70a. 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated eith MBS Radio Network. 
Member: National Agitadlo Groups, Inc. 

TIME RATES 
No. 5 ER 3/67-Rec'd 5/29/67. 

7. PACKAGE PLANS 
DRIVE TIMES 

(6:30-9 am. noon -1 pm. 4-7 
PER \VK: 

Flat 
1 min 6.50 
30 sec 4.25 
10 sec 2.75 

1 min 5.50 
30 sec 3.75 
10 sec 2.50 

pm) 

5 tl IO ti 20 t 3041 
6.25 6.00 5.75 5.50 
4.10 3.95 3.80 3.65 
2.65 2.55 2.45 2.35 
HOUSEI\'IFE TIMES 
(9 am -noon & 1-4 pm) 
5.25 5.00 4.75 4.50 
3.60 3.45 3.30 3.15 
2.40 2.30 2.20 2.10 

40 ti 50 ti 
5.25 5.00 
3.50 3.35 
2.25 2.15 

4.25 4.00 
3.00 2.85 
2.00 1.90 

NEW YORK 
RUN OF SCHEDULE 

(1/3 morning, 1/3 afternoon, 1/3 evening) 
l'Elt WK: 

Flat 5 ti 10 ti 20 ti 30 ti 40 ti 50 ti 
1 min 9.50 4.25 9.00 3.75 3.50 3.25 3.00 
30 sec 3.25 3.10 2.95 2.80 2.65 2.50 2.35 

All Plans limit 10 per day, ROS within time periods. 

10. SPECIAL FEATURES 
NEWSCASTS/SPORTSCASTS 

PER WK: 1 t StI 5t1 6ti 
1/4 hr......._.._. 22.00 21.00 20.00 19.00 
10 min..._.._ 19.00 18.00 17.00 18.00 
5 min. 13.00 12.00 11.25 11.00 
Minimum contract 13 weeks. 

WCLI-FM 
1947 

Media Code 4 233 2151 2.00 
Radio Corning. Inc., Box 100. 99 W. 1st St., Corn- 
ing, N. Y. 14830. Phone 982-2424. 

STATION'S PROGRAMMING DESCRIPTION 
WCLI-FM: Programmed to mass adult audience. 
NEWS: network and local each half hour daily, 5 

sports, 2 stock market, 1 farm program M -F. 
SPORTS: live play-by-play scholastic and collegiate 
football and basketball, pro football, baseball, and 
golf. Editorials locally produced twice daily M -F. 
MUSIC: general popular music, serious music, Baro- 
que, modern, symphonic nightly. AIR PERSONALI- 
TIES M -F, hour open line phone discussions. Hour 
live interviews with local personalities. Hour syndi- 
cated national talk personality with guests. Public 
service: live city council and school board meetings. 
High school discusion weekly. M -F school calendar of 
events. FARM: M -F news and stock reports. Contact 
Representative for further details. Rec'd 11/20/87. 

I. PERSONNEL 
Gen 'l & Com'1 Mgr. -Gordon M. Jenkins. 
Sta. Mgr. & Frog. Dir. -George P. Droelle, Jr. 
Sales Manager -Dal Gray. 

2. REPRESENTATIVES 
Call station direct -except: 
West Coast -Lee F. O'Connell Company. 
Regional Reps Corp. 

3. FACILITIES 
ERP 22.000 w.: 106.1 mc. 
Operating schedule: 6:30 am -midnight 
Antenna ht. -580 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See WCLI listing for coded regulations. 

TIME RATES 
Rates effective March 1, 1963. 

Ratee received March 18, 1963. 
Class AA --5:00-11:00 pm Mon thru Sat; noon -11:00 
pm Sun. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min 20 sec 1 min 20 sec 
1 ti 5.00 2.50 260 ti._ _.. 4.25 2.10 
52 ti 4.75 2.35 520 ti 4.00 2.00 
104 ti 4.50 2.25 1040 ....... 3.75 1.85 

CLASS A 
60% of above rates. 
ROS announcements -1 -minute rate less 20%. 

8. PROGRAM TIME RATES 
1 2-4 Soi 

PER WK: ti ti more ti 
1 hr or 55 min _ 25.00 22.50 20.00 
1/2 hr or 25 min....... _ 15.00 13.50 12.00 
1/4 hr or 10 min 10.00 9.00 8.00 
5 min 7.50 6.75 8.00 

WEEKLY DISCOUNTS 
13 wk - 5% 39 wk-.._..._........-.__. 15% 
26 wk. 10% 52 wk..........- ...... -...._ 20% 

CORTLAND (1 AM; 1 FM) 
Cortland County -Slap Location D-7 

See SUDS ronaumer market map and data at begin- 
ning of the State. 

WKRT WKRT-FM 
1947 1947 

Subscriber to the NAB Radio Code 
Media Code 4 233 2200 7.00 
Radio Cortland. Inc., 27 N. Main St., Cortland, 

N. Y. 13095. Skyline 6-2828. 

STATION'S PROGRAMMING DESCRIPTION 
WKRT: Programmed for general adult interest. 
NEWS: national and international hourly, local 5 

times daily. FARM: news 12:15-12:30 pm M -S. 
Sports 5 times daily. 6:15-9 am general popular 
music and current hits. 9-10 am standards. 10 am - 
noon folk music, contemporary. popular jazz and 
middle-of-the-road. 12:30-1 pm film music and 
showtunes. 1-5:50 pm standards, middle-of-the-road, 
current hita. 6:15-8:30 pm standards, showtunes, 
film music. 8:30-11:15 ton middle-of-the-road, jazz 
oriented and general popular music. SPORTS: live 
major league baseball, scholastic and collegiate bas- 
ketball and football. Serious music 10-11 pm Sun. 
Community interest interviews. Remote and taping 
facilities and air personalities available for any 
specific programming. Contact Representative for 
further details. Rec'd 7/17/67. 

I. PERSONNEL 
I'realdrnt- Leighton A !Tope. 
General Manager -William L. Thompson. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

(This listing continued on next page) 
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NEW YORK 

Cortland -W K R T, W K R T -FM -Continued 
3. FACILITIES 

1.000 w. days, 500 w. nights; 920 kc. 
Directional -nighttime only. 

Operating schedule: 6:00 am -11:15 pm weekdays; 
8:30 am -11:15 pm Sun. EST. 

FM FACILITIES 
ERP 14,000 W.; 99.9 mc. 
Operating schedule: 6:00 am -11:15 pm. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3d, 4a, 5, 6a, 7a. 8. 
Bate Protection: 10a, lla, 12a, 13a, 14e, 15e, 16. 
Basic Bates: 20h, 21b, 22b, 24b. 25a, 26, 28c, 29b, 

30, 31, 33d. 
Contracts: 90a, 41, 92b, 42d, 44b, 45, 46, 97a, 48, 49, 

51c. 
Comb.; Cont. Discounts: 60a, Ola, 62a. 
Cancellation: 70e, 70d, 71b, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective November 1, 1951. 

Revisions received January 28, 1952. 

6. SPOT ANNOUNCEMENTS 
1 ti. 26 ti. 52 ti. 104 ti. 280 ti. 

1 minute_ 7.50 7.00 6.50 6.00 5.20 
1/2 minute.. 8.00 5.50 5.00 4.50 3.70 
Time discounts apply to total broadcasts in each elas- 
lineatien for the same sponsor within the current 
year. No time discounts on talent or line charges. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 

1 time.._ 60.00 38.00 24.00 
13 times.. 57.00 34.00 23.00 
28 times.. 54.00 32.00 21.50 
52 times.. 46.00 26.00 18.00 

260 times.. 38.00 22.00 16.00 

DEPEW 

10 min. 
18.00 
17.00 
18.00 
14.00 
12.00 

5 min. 
12.00 
11.50 
11.00 

9.00 
8.00 

Erie County -Map Location B-6 
See SRDS consumer market map ami data at beginning 
M the State. 

WBLK(FM) 
1962 

Media Code 4 233 2250 2.00 
B ELK Broadcasting Corp., hand Bldg., 

N. Y. 14203. Phone 716-852-3500. 

I. PERSONNEL 
Owner & Grog Mgr. -George F. Lorenz. 
CYnuuercial Manager -Robert F. Kliment. 

2. REPRESENTATIVES 
New York --Greener, Hikers, Sears. 
Atlanta -Bernard I. Ochs Co. 

3. FACILITIES 
ETU' 50.000 w.: 93.7 mc. 
Antenna ht.: 380 ft.. above average terrain. 

5. GENERAL ADVERTISING See coded regulations 
NAB ltadio l'ode Advertising Standards apply. 
General: lb. 21% 3a, 3d, 4e, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a. 12a, 14e. 
Basic Rates: 20a, 21e, 21h, 22a, 22h, 23a, 24a, 25a, 

26. 28e. 28e. 29a, 30, 33a. 
Contracts: 40a. 41, 42e, 43, 44a, 45, 46, 47e, 48, 51a. 
Comb.: Cont. Discounts: 60h. 60i, 61h, 62d. 
Cancellation: 7011, 70e, 71a. 731). 
Trod. Services: 80, 81, 82. 

TIME RATES 
Elf Recd 1/9/67. 

6. SPOT ANNOUNCEMENTS 
1 MLNL'TE OR LESS --ROS 

PER WK: 
3 ti.._.._.._.._.._.._... 25.50 24 t.i._.._.._ ._... 138.00 
6 ti..._.........._.__..._. 42.00 30 ti....._-._.._ __.. 165.00 
12 ti 78.00 36 ti... ...... 180.00 
18 ti 108.00 

15 SECONDS OR LESS -SOS 
PER WK: 
10 ils 40.00 30 ti......._._......_... 100.50 
15 5.1. 56.25 35 U. .__...._.__. 110.25 

25 ti 87.50 
Minimum 10 spota 

8. PROGRAM TIME RATES 

Buffalo, 

1/4 hr 1/2 hr 1 hr 
1 x 25 45 85 

DISCOUNTS 
13 wks- -i', 26 wks-10% 52 wks-15% 

DE RUYTER 
Madison County -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WO IV(FM) 
1948 

Media Code 4 233 2300 5.00 
C & IT Broadcasting Corp.. Box 490, Oneida, N. Y. 

13.421. Phone 315-363.6052. 

I. PERSONNEL 
Executive Vice -President -James It, Skidmore. 
General Manager -Thomas E. Martin. 

3. FACILITIES 
ERP 5.900 w. 105.1 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 560 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only; bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a. 4a, 5, 6a, 7a, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 15e. 
Basin Bates: 22a, 23e, 29a. 
Contracts: 40a, 41, 44a, 45, 46, 49. 
Comb.; Cont. Discounts: 60a, 81e. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80. 
Member: Northeast Radio Network. See that listing 
for rates. 

DUNDEE 
Yates County -Map Location C-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFLR 
1956 

Media Code 4 233 2350 0.00 
Finger Lakes Broadcasting Co., Box 130, Dundee, 

N. Y. 14837. Phone 607-243-7158. 
I. PERSONNEL 

General Manager -Robert Burns. 
2. REPRESENTATIVES 

Regional Reps Corp., New York State Division. 
3. FACILITIES 

1,000 w. days; 1570 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. lb, 3d, 4a, 9d, 5, fib, 7b, 8. 
ltate Protection: 10e, 11e, 12e. 13a, 1513. 16. 
Basic Bates: 22b. 23a, 23b, 24b, 24c, 28h, 28e, 28a, 

29b. 
Contracts: 40a, 44a, 94b, 47a. 48. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 61a. 
Cancellation: 70e, 71a, 72. 
Prod. Services: 80, 82. 
Member: Northeast Radio Network. 

TIME RATES 
Rec'd 4/1/66. Elf 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x. 4.75 3.75 104 z....._..._ 3.75 2.75 
13 z -...._... 4.50 3.50 156 z._._..__ 3.50 2.50 
26 z _..-. 9.25 3.25 260 z.........._ 3.00 2.25 
52 z-._ _.-..... 4.00 3.00 365 z.-_._..._. 2.50 2.00 

7. PACKAGE PLANS 
SPECIAL WEEKLY PACKAGE ROS 

5 t1 IO ti 15 ti 20 ti 30 t1 40 ti 
1 min 4.00 3.50 3.25 2.75 2.50 2.25 
30 sec 3.00 2.50 2.25 2.10 2.00 
10 sec.__ 2.00 1.90 1.80 1.70 ...... ._._ 

DISCOUNT 
52 conoce wk, additional.._.._..._......_......_ _.. 5% 

10. SPECIAL FEATURES 
NEWSCASTS 

Minimum 26 wit, 5 min or longer 6.50 + 1.00 wire 
charge. 
March thru Aug, 6:30 am News -4.50 + 1.00. 
March thru Sept, 8:00 pm News -5.00 + 1.00. 

DUNKIRK 
Chautauqua County -Map Location A-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDOE 
1949 

R A B 

Media Code 4 233 2400 3.00 
Lake Shore Broadcasting Co., Inc., Willow Rd.. 

Dunkirk, N. Y. 14048. Phone 716-366-6161. 

I. PERSONNEL 
President -Simon Goldman. 
General Manager -Jim Gardner. 

2. REPRESENTATIVES 
Adam Young-VTSt. Inc. 
Edicts es Queen, Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1410 kc. 

Direct tonal -night only. 
Operating schedule: 5:30 am -11:15 pm Mon thru 
Sat; 7:30 am -11:íc pm Sun. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 2h, 3a. 3h, 3c. 3d. 4e, 4c, 5, 8a, 7b. 
Rate Protection: 10d, lid, 12g, 13g. 14d. 16. 
Basle Rates: 20b, 21a, 21h. 21e, 21d. 22h, 23a, 24a, 

29b. 28b, 28c, 29b. 30, 31. 
Contracts: 40e, 41, 42a, 43, 45, 46, 47e, 48, 49, 50. 

51e, 51b. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 601. 61a. 

61b, 62h. Old. 
Cancellation: 70b, 70d, 71e, 73h. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 
Affiliated with Keystone Radio Network. 
Membe:: The Goldman Group: Northeast Radio Net- 
work. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Err 7/1/68-Rec'd 6/3/68. 
A -Mon thou Fri 7-9 am, noon -1 pm & 4-5:30 pm; 
Sat 7-9 am. 
B -Mon thru Fri 9-11 em, 1-4 pm & 5:30-11:30 
pm; Sat all other times; Sun all day. 

6. SPOT ANNOUNCEMENTS 
A 

I min 30 see 
1 z_._.._.._ 6.25 5.25 
28 x.__..-__ 5.75 4.90 
52 z..._ . 5.10 4.25 
104 x.-.. 4.90 3.75 
312 z...._..._ - 4.25 3.45 
500 z 4.00 3.00 

7. PACKAGE PLANS 

PER W K: 
(1/2 A. 1/6 B) 

ti 12 ti 20 ti 
1 min ..... _.._ _...... _______ 5.90 5.10 4.25 
30 aec_.._.._..._._..._.__ 4.75 4.25 3.00 
10 sec....._.._ _.._.._.._......._-. 3.75 3.00 2.75 
Plan for use on WDOE only and frequency not 
binable with other group stations. 

8. PROGRAM TIME RATES 

IO see 
4.00 
3.75 
3.10 
2.75 
2.50 
2.00 

Ix I3x 
10 

10 18 15 
1/4 hr._._._.__._-.. 26 23 
1/2 hr ..... 38 35 
1 hr.. ........... 60 55 

EAST SYRACUSE 

26x 
8 

13 
21 

50 

52x 

11 
18 
28 
40 

1 min 30 see IOsee 
5.90 4.90 3.90 
5.10 4.25 3.50 
4.75 3.75 3.10 
4.25 3.10 2.75 
3.75 2.75 2.25 
3.50 2.45 1.90 

30 ti 
3.50 
2.90 
2.25 

com- 

104x 363x 
6 5 

10 A 
15 12 
26 24 
35 30 

Onondaga County -Map Location D-8 
See SRDS consumer market map and data at begin- 
ning of the State. 

See Syracuse 
(including East Syracuse, North Syracuse) 

ELLENVILLE 
Ulster County -Map Location F-8 

See SUDS consumer market map and data at beginning 
of the State. 

WELV 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 233 2450 8.00 
Catskill Broadcasting Corp., Box 309, 136 Canal St.. 

Ellenville, N. Y. 12428. Phone 914-647-5678. 

I. PERSONNEL 
President -Jerome Z. Elkin. 

3. FACILITIES 
500 w. days; 1370 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. Bills payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 213. 3a. 3b, 3d, 4e. 5, Ga, 7a, 8. 
Itate Protection: 10b, 111. 12b, 13h, 1413. 15e. 
Basic ltatea: 20h. 21a, 21h, 22b, 23a, 24e, 25a, 26, 

28e. 28c, 29a, 30, 33a. 
Contracta: 40a, 43, 44b, 45, 46, 47a, 48, 49, 50, 51b, 

51c. 
Comb.: Cont. Discounts: 60d, 60e, 605, 61a, 61e, 62h. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Bates effective December 1, 1964. (Card No. 1.) 

Card received January 4, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min SO see 

1 10.00 9.00 156 ti ____ 7.00 6.00 
13 tl....__...._ 9.00 8.00 234 IL.._......._ 6.50 5.50 
52 ti._....__._ 8.50 7.50 280 ti ...._ 6.25 5.25 
78 tl. 8.00 7.00 312 ti 5.75 4.75 
104 ti 7.50 6.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti -......._..._.. 70.00 90.00 21.00 20.00 16.25 
13 U. 67.00 38.00 20.50 19.00 15.25 
52 tl.-. __........_ 64.00 36.00 20.00 18.00 14.00 
78 ...... 61.00 34.00 19.50 17.00 13.75 
104 tí ___._.___... 58.00 32.00 19.00 16.50 13.25 
156 ti ...-__._.._...... 55.00 31.00 lb.00 16.00 12.75 
234 tl _._._ 52.00 29.00 17.00 15.50 12.25 
260 ti....._......__ 49.00 28.00 16.50 15.00 11.75 
312 U 48.00 27.00 16.00 14.50 11.25 

ELMIRA (4 AM; 1 FM) 

(including Horseheads; Elmira Heights) 
C'hemung County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered. etc. with- 
in the area. 

WEHH 
1956 

ELMIRA HEIGHTS-HORSEHEADS 
Subscriber to the NAB Radio Code 

Media Code 4 233 2475 5.00 
Elmira Heights -Horseheads Broadcasting Co., Box 

2097, Elmira Heights, N. Y. 14903. Studio -200 
Latta Brook ltd., Horseheads, N. Y. 

I. PERSONNEL 
General Mlanaeer-Frank P. Sala 
Commercial \tanager-Ilarry Keavin. 
Program Director -Alan Anthony. 

3. FACILITIES 
500 w. days; 1590 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See coded regulation. 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6e, 7a. 
Rate Protection: 10a, 12e, 13e, 14a. 15h, 16. 
Basle Rains: 20a, 21a, 21h, 21d, 22a, 23a, 24b, 25e. 

28e, 29a, 33e. 
Contracts: 40a, 41, 44a, 44b, 47e, 48, 51e, 
Comb.; Cont. Discounts: 60e, 601, 61e, 61b, 62a, 
Cancellation: 70a, 70e, 71a, 72, 73e, 73b, 
Prod. Services: 80, 81. 82. 
Affiliated with Keystone and Mutual Networks. 

TIME RATES 
Rates effective October 1. 1956. 
Rates received August 27, 1956. 

6. SPOT ANNOUNCEMENTS 
1 min. 30 sec. 

1 time.... 7.00 6.00 150 
13 times.. 6.50 5.50 260 
26 times_ 6.00 5.00 312 
52 times.. 5.50 4.50 624 

104 times.. 5.00 4.00 
8. PROGRAM TIME 

1 hr. 
1 time.. 42.00 

13 times 39.60 
26 times 38.40 
52 times 37.20 

104 times 36.00 
260 times 34.80 
312 times 33.60 

RATES 
1/2 hr. 
26.40 
25.20 
24.00 
22.80 
21.60 
20.40 
19.20 

1 min. 30 sec. 
times.. 4.50 8.00 
times.. 4.00 8.00 
times.. 3.50 2.50 
times.. 3.00 2.00 

1/4 hr. 10 min. 5 min. 
15.60 13.20 9.60 
14.40 12.60 8.40 
13.80 11.40 8.10 
13.20 10.80 7.80 
12.60 10.20 7.50 
12.00 9.60 7.20 
11.40 9.00 6.90 

WELM 
1947 

ELMIRA 

CBS Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 233 2500 0.00 
Radio Elmira. Inc., Box 772, Radio Center, 1705 

Lake Rd., Elmira, N. Y. 14902. Phone 607-733- 
5626. 

I. PERSONNEL 
General Manager -Robert A. Chalk. 
Program Director -Stan Douglas. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1410 kc. 

Non -directional days; directional nights. 
Operating schedule: 21 hrs. daily. EST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply, 
General: la, 2a, 2h, 3a, 3h, 3c, 3d, 4a, 4d, 5, 6a. 

7h. 8. 
Rate Protection: 10d, lid. 12d, 13d, 14d, 15a. 
Basle Rates: 201). 21a. 21h, 21e, 21d, 22h, 23a, 24a, 

24h, 24c, 25a, 26, 27, 28a, 2813, 28e, 29a, 30. 
Contracts: 40a, 41, 42b, 42d, 49a, 49b, 45, 46, 47a, 

51a, 51e. 
Comb.; Cont. Discounts: 80e, 60d, 60e, 60h, 60i, 61a, 

Olb, 62h. 62d. 
Cancellation: 70e, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

1'1 On regular frequency rates only. (`) On weekly package plans unless consecutive. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 13 Eft' 7/1/68-Rec'd 7/22/00, 

AA -Mon thru Fri 6:30-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

13x 26e 32e 104e 208x 312x 624x 
1 min..... 13.00 12.50 12.00 11.00 10.00 9.00 8.00 
30 see 10.40 10.00 9.60 8.80 8.00 7.20 6.40 
10 sec 6.50 6.25 6.00 5.50 5.00 4.50 4.00 

CLASS A 
1 min 10.00 9.50 9.00 8.50 8.00 7.50 6.50 
30 sec 8.00 7.60 7.20 8.80 6.40 6.00 5.20 
10 sec 5.00 4.75 4.50 4.25 4.00 3.75 3.25 
1 -minute and 30 -second spots can be combined to 
determine frequency. 10 -second spots can be com- 
bined with longer spots on a 2 to 1 ratio only. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

1 MINUTE 
CLASS AA 

PER WK, EA: I wk 6 wk 19 wk 26 wk 52 wk 
10 ti 10.00 9.00 8.00 7.50 6.50 
15 ti 9.50 8.50 7.50 7.00 6.00 
20 tf 9.00 8.00 7.00 6.50 5.50 
30 ti 8.00 7.00 6.00 5.50 4.50 

CLASS A 
10 ti 9.00 8.00 7.00 6.50 5.50 
15 ti 8.50 7.50 6.50 6.00 5.00 
20 ti 8.00 7.00 6.00 5.50 4.50 
30 ti 7.00 6.00 5.00 4.50 4.00 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
Retroactive package discounts apply on continuous 
schedule only. Weeks need not be consecutive to 
earn cumulative weeks frequency. Package spots can- 
not be combined with regular spots to earn frequency 
discounts. Quantity discount is for consecutive weeks 
and within 52 weeks after start of service. Renewals 
with lapse beyond 52 week discount. 

8. PROGRAM TIME RATES 
CLASS AA 

Ix I3x 26x 52x 104x 208x 312x 
1/2 hr 65.00 62.00 59.00 56.00 52.00 47.00 42.00 
1/4 hr 45.00 43.00 41.00 39.00 36.00 32.00 28.00 
10 min 30.00 28.00 26.00 24.00 22.00 19.50 17.00 
5 min 20.00 19.00 18.00 17.00 18.00 14.50 13.00 

(This listing continued on next page) 
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Elmira -W E L M -Continued 
CLASS A 

Ix I3x 26x 52x I04x 208x 3121 
1/2 nr.__.. 50.00 47.50 45.00 42.50 40.00 37.00 84.00 
1/4 hr...._. 35.00 33.00 31.00 29.00 27.00 24.50 22.00 
10 min..._... 25.00 23.50 22.00 20.50 19.00 17.00 15.00 
5 min..._..._ 18.00 17.00 18.00 15.00 14.00 12.50 11.00 

Frequency Discounts 
3 or moro programs per week, minimum 52 times, 
each -10%. 
6 or more programs per week, minimum 78 times. 
eseia-15%. 

WENY 
toss 

ELMIRA 
A Green Group Station 

Media Code 4 233 2550 5.00 
WENT. Inc.. Mark Twain Hotel, Elmira, N. Y. 

14902. Phone 607-734-3333. 
STATION'S PROGRAMMING DESCRIPTION 

WENT: Programmed for all ages. 
MUSIC: popular end standard. Daily talk show 6:30- 
6:55 pm. 
NEWS: local news every hour on half hour. Local 
and national snorts coverage, stock market reports, 
feature programs. remote broadeaats. Contact Repre- 
sentative far further details. ltec'd 7/29/68. 

I. PERSONNEL 
Exec. Vice-Pres., Gen') Mgr. & Man'g Dir. -Howard 

L. Green. 
Manager -Michael Steele. 

2. REPRESENTATIVE% 
Adam Young-VTM, Inc. 

3. FACILITIES 
1.000 w.: 123n kr. Non -directional. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simuleast midnight -9 am 
Tues thru Sat; midnight -noon Sun morning. For non - 
simulcast facilities see WENY-FM. 

4. AGENCY COMMISSION 
109 nn time only no each discount. 

5, GENERAL ADVERTISING See coded regulations 
General: la, 3a. 3h. 9a, 5, 6a, 7a. 
Rate Protection: 12h. 
Basic Rates: 22a. 22h. ?la, 25a, 26. 29a. 
Contracts: 40a. 45. 46. 47a. 
Comb.: Cont. Discounts: 60b. 60c, 60k. 
Cancellation: 70a. 70e. 71a. 735. 
Affiliated with NBC Radio Network. 
Ali limn cn;d is network .,puns hours. subject to 
recapture by station noon he days notice. 

TIME RATES 
Eff 3/1/67-Rec'd 2/8/67. 

AA -Mon thru Fri 6:30-9 am & 4-7 pm. 
A -All other times. 

7. PACKAGE PLANS 
1 MINUTE 
CLASS PA 

PER WK: Ill 5 t 10 ti 15 ti 2001 
I wk 10.00 9.50 9.00 8.50 8.00 
13 wks 9.50 8.00 7.50 7.00 6.50 
26 wks 8.00 7.50 7.00 6.50 6.00 
52 wks 7.50 7.00 6.50 6.00 5.50 

CLASS A 
1 wk... 9.00 8.59 8.00 7.50 7.00 
13 wks 8.50 7.00 6.50 6.00 5.50 
26 wks 7.00 6.50 6.00 5.50 5.00 
52 wks 6.50 6.09 5.50 5.00 9.50 
20/30 sec: 80% of 1 -min. 8/10 sec: 50% of 1 -min. 
Weeks need not be consecutive to earn cumulative 
weeks frenuoncy. 
All lengths of announcements combine to earn fre- 
quency. 

W E N Y -FM 
1965 

ELMIRA 
A Green Group Station 

Media Code 4 233 2551 3.00 
WENY. Inc.. Murk Twain Hotel, Elmira. N. Y. 

19902. Phone 607-734-3333. 
STATION'S PROGRAMMING DESCRIPTION 

WENY-FM: Programmed for all ages. 
Music continually with minimal breaks. MUSIC: 
standards. News and sports features. Contact Repre- 
sentative for further details. Itec'd 7/29/68. 

I. PERSONNEL 
Exec. Vice -Iles., Gen') Mgr. & Man'g Dir. -How- 

ard L. Green. 
2. REPRESENTATIVES 

Adam Young-VTM, Inc. 
3. FACILITIES 

ERP 750 w.: 92.7 me. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Operated separately 9 
am -midnight Tues thru Sat; noon -midnight Sun; all 
day Mon. For simulcast facilities see WENY. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL RATE POLICY 
TIME RATES 

Bates effective 
Card received November 4. 1965. 

6. SPOT ANNOUNCEMENTS 
1 min (rotating hssis) __....__...._......_....-_._ 7.50 

8. PROGRAM TIME RATES 
1 hr 65. 1/4 hr 20. 
1/2 hr 34. 

CONSECUTIVE WEEKS DISCOUNT 
6 wk 5% 39 wk .....__.. 20% 
13 wk ln% 52 wk 30% 
26 wk 15% 

WIQT 
1917 

HORSEHEADS 

R A 
Subscriber to the NAB Radio Code 

Media Code 4 233 2575 2.00 
Chemung County Radio, Inc., Box 288, Corner Main 

& John Sta.. Horseheads, N. Y. 14845. Phone 607- 
739-3555. 
STATION'S PROGRAMMING DESCRIPTION 

WIOT: Programmed for adults and young adults. 
MUSIC: primarily popular, film music, ahowtunes, 
standards. TALK: network commentary 8:30-8:35 am 
M -F, 12:30-12:95 pm M -Sat & 6:35-6:40 pm M -F. 
NEWS: 5 min local every hour on hour M -Sun. 5 
min network news every hour on half hour M -Sun. 
10 min major news 8 am, noon, 6 pm. Stock market 

report at mid -day & 6 pm. ENTERTAINMENT: 
music and news all day, network variety 10:05-11. 
am, M -F, with 5 min news at 10:30 am. RELI- 
GIOUS: Sun am 1-1/4 hours. Rec'd 1/31/68. 

I. PERSONNEL 
Pres., & Prog. Dir. -John A. Arikian. 
Vice-Pres. & Trees. -Manuel N. Panoslan. 
Gen'l & Sales Mgr. -G. Robert Johnson. 

8. FACILITIES 
1,000 w.: 1000 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING Bee coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 3a, 9a, 9d, 5. 6a. 7b, 8. 
Rate Protection: 10e, lia, 12a, 13a, 14a, ISb. 
Basic Rates: 20a, 21e, 22a, 23a. 29a, 25a, 26, 27, 

28c, 29a, 30, 32a, 33a. 
Contracte: 40a, 41, 42c, 43, 44a, 45, 47a, 48, 49, 50, 

51e. 
Comb.: Cont. Discounts: 60a, 61a, 62a. 
Cancellation: 70a. 70c, 71a, 72, 73a. 
Prod. Services: 80. 82. 
Althiated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 2 EH 3/1/68-Rec'd 2/12/68. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

PER YR, EA: Ix 26x I57x 28Ix 520+ 
1 min 7.20 6.00 4.80 3.60 3.30 
30 sec 9.80 4.20 3.60 3.00 2.05 
10 sec 3.80 3.00 2.40 .1..80 1.65 

7. PACKAGE PLANS 
1 -MINUTE ROS 

(within a 12 month period) 
PER WK: I ti 6ti 12 t1 24ti 48+ 
4 wk 5.90 4.50 3.90 3.40 3.00 
13 wk 4.80 3.90 3.40 3.00 2.60 
26 wk 4.20 3.40 3.00 2.60 2.40 
52 wk. 3.60 3.00 2.60 2.40 2.15 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

WEEKLY PACKAGE PLAN 
PER WK: IO ti 20t1 30ti 40tI 50 t1 

1 min 54 96 126 160 180 
30 
10 sec 27 48 

43 77 
100 63 128 80 190 

Plan offers the non -continuous and in -and -out ad- 
vertiser a flat weekly fee for number of spots de- 
sired. Advertisers who use 10 package plans within a 
12 month period given 11th such package (average 
use) at no additional charge. 

8. PROGRAM TIME RATES 
hr 1/4 hr IO min 5 min 

1 ti..._......_....._...._....__ 36.00 21.60 16.80 10.80 
26 ti 30.00 20.40 15.60 9.80 
157 ti 27.00 18.00 13.20 7.20 
260 t 24.00 16.80 12.00 6.00 
Programs of different duration and time classification 
may be combined for discount purposes. 

ELMIRA HEIGHTS 
Chemung County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Elmira 
(including Horseheads; Elmira Heights) 

ENDICOTT 
Broome County -Map Location E-7 

See SILDS consumer market map and data at begin- 
ning of the State. 

See Binghamton 
(including Endicott) 

FREDONiA 
Chautauqua County -Map Location A-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBUZ 
1957 

Media Cede 4 233 2650 3.00 
WBUZ Radio. L W. Main St.. Fredonia, N. Y. 14063. 

I. PERSONNEL 
Station Manager -Donald G. Novell'. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
230 w. days: 1570 kc. Non -directional. 
Operating schedule: Sunrise -local aunseL EST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la, 3b, 4a, 5, 6a, 7a. 
Rate Protection: 10b, 11b, 12b, 13h, 14h. 15e. 
Basic Bates: 20a 22b, 23a, 24a, 25a, 26, 28b. 
Contracts: 40a. 45. 46. 
Comb.: Cont. Discounts: Bob, 61a. 62b. 
Cancellation: 70a, 70c. 73a. 

TIME RATES 
Rates effective November 1, 1959. (Card No. 8.) 

Card received December 19. 1959. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 

hr. hr. hr. min. min. min. 
1 time-.... 43.00 26.00 18.00 12.25 9.00 4.60 

13 times.._ 41.00 24.00 10.90 11.75 7.50 4.00 
26 dotes.._ 38.00 22.00 14.75 11.25 6.50 3.75 
52 tintes.... 34.00 20 00 13.50 10.50 5.80 8.50 

104 times.... 30.00 18.00 12.00 10.00 5.80 3.35 
260 times.... 24.9n 15.00 10.00 9.00 5.40 3.25 

7. PACKAGE PLANS 
SPECIAL SATURATION PACKAGES 

100 30 -see. ann.. (14 day's, each 2.99 
200 30 -see. ann., (30 days), each.._._..... - 2.65 
100 10 -sec. ann.. (14 days). 1.50 
200 l0 -sec. ann.. (30 days), each_-_-_-_- 1.35 

FREEPORT 
Nassau County -Map Location II -10 

See 9IMPS consumer market map and data at begin- 
ning of the State. 

See New York Urban Area 

FULTON (1 AM; 1 FM) 

Oswego County -Map Location E-5 
See SItUS consumer market map and data at heels 
sing of the State. 

WOSC 
1949 

R .A B 

Media Code 4 233 2700 6.00 

Casaill Radio Corp.: Business Office and Studio -1 
West Bridge, Oswego, N. Y. 13126. Phone Fl 
3-2630. 

Main Studio -Lakeshore Rd.. Town of Granby, N. Y. 
''hune 592-2233. 

I. PERSONNEL 
Pres. & Gen') Mgr.-Anamae Mitchell. 
Station Mgr. -Robert L. Rooney. 
Program Director -Frank Dale. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Regional peps Corp -New York State and Penn State 

Divisions. 

s. FACILITIES 
1.000 w. days: 1300 ke. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 
Simulcast with WOSC-FM 6-9 am. For non -simulcast 
facilities see WOSC-FM. 

4. AGENCY COMMISSION 
15%: no cash dtacuuaL. 

5 
- 

GENERAL AVERTISING See cded 
NAB Radio Code Advertising Standards applyMtlom 
General: la, 2a, 2b, la. 3d. 9a, 5, 6a, 7a. 
Bate 
Basiclltatest:i 210123º. 24b, 25a, 28a. 29a129ó. 

b. 

Contracts: 40a. 41. 45, 47a, 48. 
Cancellation: 70b. 70d, 71a. 72. 730. 
Prod. Services: 80. 
Affiliated with MBS Radio Network. 

TIME RATES 
No. 5 Eff 7/1/68-Itec'd 7/1/68. 

6. SPOT ANNOGUARANTEED TIME 
ix I3X 26x 52x 104x I56x 

30 sec 3.00 2.95 2.90 2.80 2.85 2.50 
1 min 4.00 3.90 3.80 3.65 3.50 3.30 

8. PROGRAM TIME RATES 
GUARANTEED TIME 
Ix 13x 26x 52x 104x 

5 min 9.00 8.00 7.50 7.00 6.00 
1/4 hr 17.00 15.50 14.50 13.50 13.00 
1/2 hr 33.00 30.00 21.00 26.00 25.00 

WOSC-FM 
1962 

208x 
2.30 
3.05 

5001 
1.95 
2.70 

I56x 2081 
5.50 5.00 

12.50 12.00 
23.00 22.00 

(CR1 

Media Code 4 233 2701 4.00 
Casslll Radio Corp.. Business Office and Studio -1 

West Bridge. Oswego, N. Y. 13126. Phone 315- 
343-2831. 

Main Studio -Lakeshore Rd., Town of Granby, N. Y. 
Phone 592-2255. 

I. PERSONNEL 
l'ecs. & Gen') Mgr.-Anamae Mitchell. 
Sta. Mar. & Prog. Dir. -Robert L. Rooney. 

2. REPRESENTATIVES 
Grant %Veh) & Company. 

3. FACILITIES 
ERP 3.100 w.: 104.7 me. 
Operating schedule: 6 am -midnight daily. 
Antenna ht.: 307 ft. above average terrain. 
Simulcast with WOSC 6.9 am. For simulcast facili- 
ties see WOSC. 

4. AGENCY COMMISSION 
15%: no cash discnnnt. 

5. GENERAL ADVERTISING See coded regulations 
See WOSC listing for 

TIME 
coded regulations. 

RNo. 

2 Eff 7/1/67 -Reed 9/6/67. 
6. SPOT ANNOUNCEMENTS 

Ix I3x 52x 104x 156x 208x 500x 
1 min 2.40 2.25 1.95 1.80 1.60 1.45 1.20 

8. PROGRAM TIME RATES 
ix I3x 52x 1041 I56x 2080 500x 

5 min 5.00 4.75 9.50 4.25 4.00 3.75 3.50 
1/4 hr 11.00 10.00 9.75 9.50 9.25 8.75 8.00 
1/2 hr 16.00 15.25 14.75 14.25 13.75 13.25 12.75 

GARDEN CITY 
Nassau County -Map Location H-10 

See SILDS consumer market map and data at begin- 
ning of the State. 

WLIR(FM) 
1959 

GE=F2T BIJNCF-1 
$ ASSOCIATES 

Media Code 4 233 2750 1.00 
Stereo Broadcasters. Inc., 175 Fulton Ave., Hemp- 

stead, L. I., N. Y. 11550. Phones 516-485-9200, 
212-895-1166. 

NEW YORK 

I. PERSONNEL 
President & Station Manager -John R. Mager. 
Prog. Mgr. & Ass't Gen') Mgr. -Dore Reed. 

2. REPRESENTATIVES 
(lert Bunchez and Associates. 
New York ltegiorml-Frederick W. Smith. 

S. FACILITIES 
ERP 6.000 w.: 92.7 me. Stereo. 
Operating schedule: 6:30-3:00 am. 
Antenna ht.: 215 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time one. 

5. GENERAL 
NAB Radio Code Advertising 

codedG See 
g StandardsaPPLV.latiatta 

Rate 
General: la, 

10a, 31a, 12a, 13a, 14i, 15a, 1 ba. . 
8. 

Basic Rates: 20h, 21a, 21b, 21d, 22a, 22b, 23a, 24a, 

24e, 25r 26, 27. 28a. 29a, 30. 
Contracts: 40a, 41, 44a, 44b, 40, 47e, 98, 49. 50. 

51a. 
Comb.: Cont. Discounts: 60a, 601, 61a, 61b, 62a, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Member: Gert Bunches & Assoc)atee Group. 

TIME RATES 
Eff 2/1/62-Rec'd 9/2/66. 

AA -Mon thru Fri 5 am -11 pm; Sat & Sun 10 am - 

11 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA I min 30 see 10 see 

20.00 19.00 7.00 
51 1 19.00 13.50 6.50 
151 z. 18.00 13.00 6.00 
301 L 17.00 12.50 5.50 
501 z 16.00 12.00 5.00 
751 x 15.00 11.50 4.50 

1051 z 14.00 11.00 4.00 
A rates less 15%. 

7. PACKAGE PLANS 
(To bo used in 1 week) 

PER WK: I min SO see 10 set 
7 ti 18.00 12.50 6.50 

14 ti _...__ 17.00 12.00 6.00 
21 ti -..-._._.. 16.00 11.50 5.50 
28 ti._...._ 15.00 11.00 5.00 
85 ti 14.00 10.50 4.50 

42 tL_...__.._...._...-._..._...__...._..- 13.00 10.00 4.00 

8. PROGRAM TIME 
RTCLASS AA 

PER WK: 1 hr I/2 hr 1/4 hr 5 min 
115 80 65 45 

2 ti 110 75 60 40 

3 & 4 ti 105 70 55 35 

5-7 ti 100 65 50 30 

A rates less 15%. 
Consecutive Weeks Program Discount 

13 weeks...._ * 5% 39 weeks_,__..-_.- 15% 
26 weeks -- 10% 52 weeks ......... 20% 

10. SPECIAL FEATURES 
Newscasts -earned rate plus 15%. 

GENEVA 
Ontario County -Map Location C-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGVA 
1947 

A Straus Broadcasting Group Station 

®211:1 
Media Code 4 233 2800 4.00 

A 
sBroadcaf sting Cous Inc.L 

Broadcasting 
., Box 

Mo- hawk26. 
Geneva, N. Y. 14456. Phone 315-789-1200. 

I. PERSONNEL 
President -R. Peter Straus (on leave). 
Station Manager -Kenneth A. Dodd. 
Assistant Station Manager -Arthur C. Levy. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
1.090 w. days. 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 5:25-12:30 am. EST, DST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 3b, 4a, 4d, Ob, 7b, 8. 
Rate Protection: 10a. lia, 12a. 
Basic Rates: 20a. 22a, 23a, 24a, 25a, 28, 28a, 29a. 
Contracts. 40a. 45. 46, 47a. 48. 40. 
Comb.; Cont. Discounts: 60b, 60k, Ela, 61b, 61c, 82b. 

62e. 
Cancellation: 70a. 70c. 71a, 73a. 
No contests in spot announcements. 

TIME RATES 
No. 11 Elf 8/1/65-Rec'd 8/24/65. 

Rev. reed 11/10/67. 
Class AA -5:30-10:00 am and 3:00-7:00 pm Mon thru 
Sat. 
Class A-10:00 am -3:00 pm Mon thru Sat and 6:00 
am -7:00 pm Sun. 
Class B-7:00 pm -12:30 am Sun thru Sat. 

6. SPOT ANNOUNCEMENTS 
GLASS AA 

PER WK.: 1 min 30 sec I min 30 sec 
1 ti 10.00 7.50 18 ti 6.50 4.90 
61 tl 7.50 5.50 24 ti....__ 6.00 4.50 
12 ti. 7.00 5.25 
Specified placement in above: Minutes 12.09, 30 see 
8.00. 

CLASS A 
1 ti ....... 8.00 6.00 24 tl....._...._-.. 5.10 3.80 
6 ti 8.00 4.50 30 ti __ 4.80 3.80 

12 ti 5.70 4.25 36 ti 4.55 3.40 
18 ti 5.40 4.00 

(This listing continued on next page) 
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NEW YORK 
Geneva -W G V A -Continued 

CLASS B 
PER WK: I min 30 see I min 30 see 
1 ti - 4.80 3.60 24 ti.._._......... 3.00 2.26 
6 tl 3.60 2.70 30 ti ._...__ 2.80 2.10 
12 ti 3.40 2.55 36 ti _.. 2.60 1.95 
18 ti 3.20 2.40 
Announcements and news broadcasts may not be com- 
bined to earn lower rates. 
1 minute and 30 -seconds may be combined for maxi- 
mum frequency. 

7. PACKAGE PLANS 
(Within 7 days) 

20 01 25 t( 30 ti 40 ti 70 ti 
1 min. 85.00 105.00 125.00 160.00 252.00 
30 sec. 68.00 83.75 99.00 128.00 196.00 

(Within 14 days) 
80t1 90tI 10001 125tí 

1 min 284.00 306.00 325.00 375.00 
30 sec 216.00 234.00 250.00 300.00 
All packages assume that announcements will be 
placed on consecutive days over the specified period. 
with station placing announcements where availabiR- 
ties exist between 5:30 am and 12:30 am and guaran- 
teeing placement of 25% during 6:00-10:00 am and/or 3:00-7:06 pm periods. 

DISCOUNTS 
52 wk -15% 28 wk -10% 13 wk -5% 
Package Plans may not be combined to earn con- 
tinuity discounts. 

GLENS FALLS (2 AM; 1 FM) 
Warren County -Map Location G-5 

See CIlOS consumer market map and data at begin- 
ning of the Stale. 

WBZA 
1959 

Media Code 4 233 2850 9.00 
Pathfinder Communications Corp., Everts Ave. Ext., 

Glens Falls. N. Y. 12801. Phone 518-792-2151. 
I. PERSONNEL 

General Manager -Harry V. Barker. 
Director of Programa -Henry Kinney. 
Director of Sales -Raymond Normandin. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 

3. FACILITIES 
1.000 w. days; 1410 ke. Non -directional. 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 3h. 4a. 4d, 5. 6a, 7b. 
Basic Rates: 22h. 23a, 24b. 
Contracts: 46, 48. 
Comb.: Cont. Discounts: 60b. 
Affiliated with MBS Network. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective October 1. 1982. 
Rates received November 5. 1962. 

Class A-7:00-10:30 am and 2:00-5:00 pm. Class B-6:00-7:00 am. 10:30 am -2:00 pm end 
pm -sign -off. 

5:00 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 mfrs 30 sec 1 min 30 see 
1 t1..._.._......... 8.75 8.00 28 tl _..... 8.29 5.50 
13 ti 8.50 5.75 52 tt..._.._.._... 8.00 5.00 

CLASS B 
I ti 7.75 5.00 26 ti..._.-.. 7.25 4.50 
13 ti 7.50 4.75 52 ti..ti.._._... 7.00 4.00 

7. PACKAGE PLANS 
SPOT SATITRATTON PACKAGE 

(Within 10 days) 
CLASS A 

Ea Tot Ea Tot 
10 ti 5.25 52.50 30 ti.____.__.. 4.75 142.00 
20 ti 5.00 100.00 50 t1._-_...-_ 4.50 225.00 

CLASS B 
10 ti.....-._.._ 5.00 50.00 30 tt._.._-. 4.50 335.00 
2n ti 4.75 95.00 50 ti 4.25 212.50 

8. PROGRAM TIME RATES 
1 hr 1/2 he 1/4 hr 10 min 5 min 

1 ti 75.00 37.00 24.00 18.00 13.00 
13 ti 67.00 16.00 23.00 17.00 12.00 
26 ti._..._...-_,,,._._ 65.00 35.00 22.00 16.00 11.00 
52 II 61.00 34.00 21.00 15.00 10.00 

10. SPECIAL FEATURES 
Farm Market Show -5:30-7:00 am. Class B rates 
apply. 

WWSC WWSC-FM 
1946 1967 

CX31:1 
Subscriber to the NAB Radio Code 

Media Code 4 299 2900 2.00 
Normandy Broadcasting Corp., 217 Dix Ave.. Glens 

Falls. N. Y. 12801. Phone 518-793-4444. 
I. PERSONNEL 

Pres. & Geo't Mer. Inhn R. Lynch. 
Sta. & Sales Mgr. -Donald D. Weaver. 

2. REPRESENTATIVES 
Grant Webb & Company. 

S. FACILITIES 
1,000 w.; 1450 kc. Non -directional. 
Operating schedule: 24 hours daily. EST. 
FM -ERP 3.000 w. (horiz. & vert.); 95.9 mc. 
Operating schedule: Same as AM. 
Antenna ht.: 220 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: rendered on 1st. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b. 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b. 21a, 21b, 21c, 23a, 24b, 25a, 28b, 

28e. 29a. 29b, 30. 
Contracte: 40a. 41. 44a, 44b, 45. 51a, 51b. 51c. 
Comb.: Cont. Discounts: 60d, 60f. 60h. 601, 61c, 62d. 
Cancellation: 70a. 709 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 

Rate tables shown after the deduction of all appli- 
cable discounts. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 13 EST 1/1/68-Rec'd 12/29/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: I min 30 sec 1 min 30 see 
1 x 11.20 8.45 500 x 5.65 4.20 
25 x 9.05 6.80 750 z 5.35 4.00 
50 z 7.70 5.80 1000 x 4.70 3.55 
100 x 6.80 5.15 1500 z 4.55 3.45 
250 x 6.35 4.80 
Times per year, on signed order, only. Reductions 
apply to increased orders, but are not retroactive. 
Alternate week schedules will receive no guarantee of 
specific time period. 

8. PROGRAM TIME RATES 
Ix 25x 50x 100x 250x 500x 

1 hr 74.65 70.90 
1/2 hr 41.50 39.30 _ , 
1/4 hr 24.80 19.80 17.30 14.85 ._._. _..... 
10 min 19.85 15.95 13.95 11.95 
5 min.......... 13.85 12.60 9.65 8.35 7.85 6.95 

GLOVERSVILLE 
Fulton County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WENT 
1944 

e 
Media Code 4 233 2950 7.00 
WENT Broadcasting Corp., Radio Center, Harrison 

St. Ext., Gloversville, N. Y. 12078. Phone 4-7175. 
I. PERSONNEL 

Pres. & Treas.-Joseph H. Tobin. 
2. REPRESENTATIVES 

Vic Piano Associates, Inc. 
S. FACILITIES 

1,000 w. days, 250 w. nights; 1340 be. 
Non -directional. 

Operating schedule: 5:30 am -11:00 pm weekdays; 
7:45 am -11:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations General: 9a. 
Contracts: 40a. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective October 1. 1955. 

Rates received September 29, 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM* RATES 

hr. hr. hr. min. 
1 time.... 75.00 45.00 90.00 15.00 

13 times.. 71.25 92.75 28.50 14.25 
26 times.. 67.50 40.50 27.00 155.50 
52 times.. 63.75 38.25 25.50 12.75 

104 times.. 60.00 36.00 24.00 12.00 
(1') One minute or station break 

() 
8.00 
7.80 
7.20 
8.80 
6.40 

10. SPECIAL FEATURES 
Specified talent 15^x, of time charge, individual performer. 

GOUVERNEUR (1 AM; 1 FM( 
St. Lawrence County -Map Location F-4 

See SRDS consumer market map and data et begin- ning of the State. 

WIGS WIGS -FM 
1964 1967 e 

Subscriber to the NAB Radio Code 
Media Code 4 233 3000 0.00 
Genkar, Inc., Box 179, 40 Church SL, Gouverneur, 

N. Y. 13642. Phone 287-1230. 
1. PERSONNEL 

Pres. & Gen'l Mar. -Morris F. Genthner. 
Sta. Mgr. & l'rog. Dir. -Amt D. Genthner. 

2. REPRESENTATIVES 
Grant Wehb & Company. 
Andy McDermott Sales Ltd. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 6:00 am -11:00 pm. EST. 
FM -ERP 3.000 w.: 92.7 mc. 
Operating schedule: Same as AM. 
Antenna ht.: 62 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. Net 30 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. General: la, 2a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21e, 23a. 24e. 25a, 28e. 29b. 
Contracts: 40a, 41, 44b, 45. 46, 49. 
Comb.: Cont. Discounts: 60a. 601, 61c, 62d. 
Cancellation: 71a. 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 3 Kif 5/1/68-Rec'd 5/15/68. 

7. PACKAGE PLANS 
PER WK: 

I ti 6 ti 12 ti 24 tl 36 ti 48 ti 60 ti 
1 min 7.05 5.90 5.30 4.70 4.10 3.55 2.95 
30 sec 5.90 4.70 4.10 3.55 2.95 2.35 -.- 
10 sec 4.70 3.55 2.95 2.35 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 z 70.60 35.30 17.65 14.15 9.40 
No discounts apply 

HEMPSTEAD 
Nassau County -Map Location H -I0 

See 911118 monomer market map 
Ming of the State. 

and data at begin- 

WHLI WHLI-FM 
HEMPSTEAD 

City of license -Hempstead. N. Y. 
Hempstead office - WHLI Bldg., 384 Clinton St.. Hempstead, N. Y. Pitone 516-481-8000. 
See listing under New York Urban Area. 

HERKIMER 
Herkimer County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WALY 
1956 e 

Media Code 4 233 3050 5.00 
RMC Productions. Inc.. 232 N. Main St., Herkimer, 

N. Y. 13350. Phone 315-866-1420. 
I. PERSONNEL 

President -James Graham. 
Vice-Pres. & Gen'l Mgr. -Don Alexander. 
Station Sales Manager -Earl Babel. 

3. FACILITIES 
1.000 w. days: 1420 kv. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
All rates net to station; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a. 3b, 4a, 9d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11h. 12h. 
Basic Rates: 20a. 22a, 22b, 23a, 24b, 29a. 
Contracts: 40a. 45, 46, 47a. 48. 
Comb.: Cont. Discounts: 60a. 62b. 
Cancellation: 70a. 70c, 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 ER 5/1/67 -Reed 5/24/67. 
6. SPOT ANNOUNCEMENTS 

PER IS wk, ROS: 
I ti 13 ti 26 tl 52 tl 104 ti 156 tl 260 ti 

1 min 3.30 3.05 2.95 2.65 2.45 2.30 2.25 
30 see 2.60 2.35 2.10 1.90 1.75 1.60 1.50 
10 sec 1.75 1.65 1.50 1.35 1.15 1.00 Fixed position (pre -scheduled et specific times) : 6-9 am, extra 20% All other times, extra 10% 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES -ROS 

PER WK: 21 tl 31 ti 41 t( 61 ti 
1 min_ _. 47.25 66.65 84.05 118.95 
30 sec _ 31.50 41.85 51.25 87.10 
10 sec 21.00 31.00 41.00 81.00 Fixed position (pre -scheduled at specific times): 
6-9 am, extra 20% All other times, extra 10% 

10. SPECIAL FEATURES 
Weather at :15 and :45 -1 -minute rate. 
Includes 30 -second commercial plus opening and closing billboard. 

HORNELL (2 AM; 1 FM) 
Steuben County -Map Location C-7 

See SRDS consumer market map and data at begin oing of the State. 

WLEA 
1951 

Media Code 4 233 3100 8.00 
Hornell Broadcasting Corp., Box G, 97 Main St. Hornell, N. Y. 14843. Phone 607-324-1480. 

Y. PERSONNEL 
President -Charles D. Henderson. 
Traffic Manager -Carol Strobel. 
Sales Manager -Charles D. Henderson. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
1.000 w. days 1980 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net charges for time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 9a, 4c, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12b. 13b, 14b. 
Basle Rates: 20a, 22b, 23a, 24a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a, 42b, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 61c, 626, 62e. 
Cancellation: 70a, 70e, 71a, 73a, 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective December 1, 1956. (Card No. 4.) 

Rates received December 5, 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 80 
nr. hr. hr. min. min. min. see. 

1 time.... 48.00 34.00 22.00 18.00 11.50 8.50 7.00 
13 times.. 47.00 33.00 21.00 17.00 11.00 8.25 6.75 
26 times.. 45.00 32.00 20.00 16.00 10.50 8.00 6.50 
52 times.. 44.00 31.00 19.00 15.00 10.00 7.75 6.25 

104 times.. 43.00 30.00 18.00 14.00 9.50 7.25 5.75 
156 times.. 42.00 29.00 17.00 13.00 9.00 6.75 5.25 
260 times_ 41.00 28.00 18.00 12.00 8.50 6.25 4.75 
312 times.. 40.00 27.00 15.00 11.00 8.00 5.75 4.25 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLAN 

Saturation announcements are one -minute announce- 
ments, scheduled run -of -schedule, within time seg- 
ments selected. - Per week 

12t1. 18 ti. 24 t1. 
1-12 consecutive weeks...._... 66.00 94.50 120.00 

13-25 consecutive weeks ..... 63.00 90.00 114.00 
26-39 consecutive weeks.__._ 57.00 81.00 102.00 
40-52 consecutive weeks 51.00 72.00 90.00 

RADIO SHORTS 
Radio shorts are 16 -word live or 10 -second transcribed 
announcements. tied in with station identification. 
time signals, weather reports; designed for slogan 
line treatment of sales points and scheduled rum-of- atatlnn. 
15 per week..__...._ 45.00 60 per week_....-- 130.00 
30 per week. _.._ 80.00 
Saturation announcements and radio shorts cannot be 
combined with regular announcements to earn greater 
frequency discounts. 

WWHG 
1949 

Media Code 4 233 3150 9.00 
lta-Tel Broadcasters. Inr. . Rodin Center. R5 Caniateo 

St.. Hornell, N. Y. 14843. Phone 607-324-2000. 
1. PERSONNEL 

President -Sy Dresner. 
Sta. & Com'l Mgr. -William Powley, 
Program Director -Dean Close. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 
Regional Reps Corp. 

3. FACILITIES 
5. non w. days: 1320 kr. Non -directional. 
Operating schedule: 5:36 am -local sunset. EST. 

4. AGENCY COMMISSION 
33/n net time. 

5. GENERAL ADVERTISING See coded regulations General: la, 2a, la, 3b, 4a, 4d, 5. 6a, 7a, 8. Rate Protection: 10h, 11h, 12h, 13h, 14h. Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a, 26. 28h. 29a. 
Contracts: 40a. 42a. 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 615, 01h, 61e, 62b, 62e. Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with MRS. 
Member: Northeast Radio Network. 

TIME RATES 
Rates received January 2, 1959. 

Revisions received February 8, 1961. 
6. SPOT ANNOUNCEMENTS 

1 min. 30 see. ID'a 
1 time _ ..... _. 10.50 8.40 5.50 

13 times _......_. 10.00 8.00 5.25 
26 times 9.50 7.60 5.00 
52 times 9.00 7.20 4.75 

104 times 8.50 6.80 4.50 
156 times 8.00 6.40 4.25 
260 ttmee 7.50 6.00 4.00 
312 times 7.00 5.80 3.75 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENTS 

(1 -minute spots. run -of -schedule) 
Per week: 10 ti, 15 ti. 20 ti. 25 ti. 1.12 consecutive weeks 70.00 101.25 130.00 156.25 

13-25 consecutive weeks 67.50 97.50 125.00 150.00 
28-38 consecutive weeks 62.50 90.00 115.00 137.50 
39-52 consecutive weeks 60.00 86.25 105.00 125.00 Saturation announcements cannot be combined with regular announcements to earn greater frequency dis- counts. 

(ill's. quickies and time signals) 
Station breaks. time signals. weather forecasts and temperature reports -12-15 words live, 10 seconds 
transcribed product identifications: 
15 per week............ 60.00 80 per week._...._._ 180.00 
3n per week. 105.00 

8. PROGRAM TIME RATES 1/4 hr. 10 min. 5 min. 
1 time.._.. _. ..... 25.00 23.00 16.00 

13 times._._._._ 24.25 22.25 15.25 
26 timea.__.._..__........_._ 23.50 21.50 14.50 
52 times......_ .__.._ 22.50 20.75 13.75 

104 times...._..,._.__,._ ....... ...... 21.50 20.00 13.00 
156 times 20.50 18.95 12.25 
260 timed...._.._......._...._ 19.50 17.90 11.50 
312 times .._. 18.50 16.80 10.75 

WWHG-FM 
1946 

Media Code 4 233 3151 1.00 
lia -'lei Broadcasters. Inc.. Radin Center. 85 Cantsteo 

St., *Hornell, N. Y. 14843. Phone 607-324-2000. 
I. PERSONNEL 

President -Sy Dresner. 
Sta. & Com'l Mgr. -William Powley. 
Program Director -Dean Close. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 
Regional Reps Corp. 

3. FACILITIES 
EIti' 8.300 w.: 105.3 me 

Operating schedule: 5:30 am -9:00 pm. 
Antenna ht. -1300 ft. shove average terrain. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 45, 4d, 5, 6b, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22e. 22b, 23a, 241), 28a, 29a. 
Contracts: 40a, 42a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60e, 60k, 61b. 
Cancellation: 70a, 70c, 71a, 73a. 
AM duplicated on FM daylight hours. 

TIME RATES 
Rates effective March 1, 1958. 
Rates received March 3. 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
5 min. 1 min. 5 min. 1 min. 

1 time.__ 16.00 10.50 104 times_ 13.00 8.50 
13 times.... 15.25 10.00 156 times_ 12.25 8.00 
26 times.._ 14.50 9.50 260 times.. 11.50 7.50 
62 times.... 13.75 9.00 312 times_ 10.75 7.00 

7. PACKAGE PLANS 
Station breaks and time signals. 12-15 words, live, 
10 -seconds transcribed product ID's: 

15 per week........ 60.00 60 per week _ 180.00 
30 per week........ 105.00 

SATURATION ANNOUNCEMENTS 
AM rates apply. 
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HORSEHEADS 
Chemmng County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Elmira 
1 including Horseheads; Elmira Heights) 

HUDSON 
Columbia County -Map Location H-7 

See 51tDs consumer market map and data at begin- 
ning of the State. 

WHUC 
1947 

A Colgreen Station 
Media Code 4 233 3200 6.00 
Colgree'ne Broadcasting Co., Inc.. Union Turnpike. 

Hudson. N. Y. 12534. Phone 518-828-3341. 
I. PERSONNEL 

President -Orin Lehman. 
Exec. Vice-Pres.-Albert Heit. 
General 5I- na sec -W. Irving ptose. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 6:00 am -10:05 pm daily; 10:00 
am -6.05 pm Sun. EST. 

4. AGENCY COMMISSION 
15% on net station time charges. no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3n, 4e. 5, 6a. 7a. 8. 
Rate Protection: les. lia. 12a. 13a, 14a, 15b, 16. 
Basic hates: 20b, 21a, 21d, 22b, 23a. 24b. 26. 28a, 

29a, 30, 32b. 33a. 
Contracts: 40e, 41, 42c, 43. 44b, 45, 46, 47e, 48, 49, 

50. 51b. 
Comb.: Cont. Discounts: 60b, 60g. 61a, 62a. 
Cancellation: 70h. 70d, 71a, 72. 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective August 1. 1963. 
Rates received August 1, 1963. 

7. PACKAGE PLANS 
1 -MINUTE or 20 -SECOND ANNOUNCEMENTS 

PER WK: 
1 tl.......___.___.....- 8.50 15 ti ..-.- 7.00 
5 ti 8.00 20 ti. . 6.50 
10 ti....._ - 7.50 25 or more tL._.__... 6.00 
10 -second ID's -50% of 1 -minute rate. 
No further discounts. 

8. PROGRAM TIME RATES 

1/2 hr2 y 
___ 

.. 30.00 
40.00 5 min.._......._.__..__ 15.00 

No further discounts. 

HUNTINGTON 
Suffolk County -Map Location 11-10 

See SItlS consumer market map and data at begin- 
ning of the State. 

See New York Urban Area 

HYDE PARK 
Dutchess County -Map Location G-8 

See SItDS consumer market map and data at begin- 
ning of the State. 

WHVW 
1963 

Media Code 4 233 3250 1.00 
Ubiquitous Corp.. Violet Ave.. Hyde Park, N. Y. 

12538. Phone 914-454-1020 & 2121. 

STATION'S PROGRAMMING DESCRIPTION 
WHVW: Programmed with young adult format. 
NEWS: 5 min every 15 min 6-9 am and at :15 & 
:45 9 am -8 pm. Newscast 11:45 am -12:10 pm. 3 man 
news department. General popular music, air per- 
sonalities 6 am -2 pm. Current hits 2-8 pm. 12:10-1 
pm telephone participation with air personalities and 
guests. SPORTS: schoolboy local live games with 
local announcers. 4 shortwave mobile units. COM- 
MERCIAL POLICY: 18 minutes per hour commercial 
limit, 15 minute product classification protection 

Recd 
anteed. Contact. Representative for further details. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Thomas C. Durfey. 
Vice Pres., Sta. & Sales Mgr. -William DeCesare. 
Oper. Mgr. & Prog. Dir. -James Whaley. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
500 w. days; 950 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST, DST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b. 4a, 4d, 5, 60, 7b, 8. 
Rate Protection: 10e. 11e. 
Basic Rates: 20a, 22a, 23a, 24a, 250, 26, 28b. 29a. 
Contracta: 40a, 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60c, 60k. 
Cancellation: 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 1/1/67 -Reed 12/12/66. 
AA -Mon thru Sat 6-9 am, 11 am -1 pm & 3-6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 MINUTE 
PER WK: I ti 3ti 6ti 10 ti 20ti 
1 wk._..___... . 9.71 8.53 7.94 7.35 6.76 
4 wk._.___... 8.53 7.35 7.06 6.76 6.47 
13 wk 7 94 7.06 6.76 6.47 6.18 
26 wk._.._...._.-..__. 7.65 6.76 6.47 6.13 5.59 
52 wk._ 7.35 6.47 6.18 5.59 5.29 

30 SECONDS 
I ti 3 ti 

1 wk 7.06 8.47 
4 xk 6.76 6.18 
13 wk 6.47 5.88 
26 wk 6.18 5.59 
52 wk 5.59 5.29 

CLASS AA 
Extra 10%. 

ISLIP 

6 ti 
5.88 
5.59 
5.29 
5.00 
4.71 

IO ti 
5.29 
5.00 
4.71 
4.41 
4.12 

20 ti 
5.00 
4.71 
4.41 
4.12 
3.88 

Suffolk County -]tap Location H-10. 
See SILOS consmner market map and data at begin- 
ning of the State. 

See New York Urban Area 

ITHACA (2 AM; 3 FM) 
Tompkins County -Map Location D-î 

See SIMS unatlmer market may and data at begin 
sing of the State. 

WEIV(FM) 
1953 

©OF IMO 
Media Code 4 239 3350 9.00 
C & U Broadcasting Corp., Box 490, Oneida, N. Y. 

13421. Phone 315-363-6052. 
I. PERSONNEL 

Executive Vice -President -James R. Skidmore. 
General Manager -Thomas E. Martin. 

3. FACILITIES 
ERP 5,400 w.; 103.7 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 890 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a. 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, lib, 13b. 14b, 15a. 
Basic Rates: 22a, 23a, 29a. 
Contracts: 40a, 41. 44a, 45, 46, 49. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 70a. 70c, 71e, 73b. 
Prod. Services: 80. 
Member: Northeast Radio Network. See that listing 
for rates. 

WHCU WHCU-FM 
1921 1947 

Subscriber to the NAB Radio Code 
Media Code 4 233 3400 2.00 
Cornell University. 212 E. State St., Ithaca, N. Y. 

14850. Phone 607-272-2345. 
STATION'S PROGRAMMING DESCRIPTION 

WHCU: Programed for moat part for adults and 
young adults. 
Approximately 50% talk with discussions, interviews, 
feature stories, book reviews, news commentary and 
analysis with news on hour every hour. MUSIC: 
general popular, middle-of-the-road, show and filial 
music, excepting on weekends 2 hours of jazz. 1 hour 
of folk, 5 hours of classicaL NEWS: M -F, at mon 
& 5 pm, newsreel with local news, world news, news 
commentary, weather, sports, farm features, farm and 
stock market reports. SPORTS: play-by-play of 
university football, hockey, basketball, high school 
end pro football, World Series, All -Star Games, 
itee'd 8/12/68. 

I. PERSONNEL 
General Manager -Don Martin. 
Bales Manager -Horace E. M. Brockway. 
Ptognm Director -Joseph A. Short - 

3. FACILITIES 
5,000 w.; 870 kc. Non -directional. 
Operating schedule: Sunrise -New Orleans sunset. 
EST. 
FM FACILITIES 
ERP 40,000 w.; 97.3 mc. 
Antenna ht. 730 fL above average terrain. 
Operatí schedule: 6-1 am. EST. 

4. AGENÓ COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, la. 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 13b, 14a, 15a, 15b. 
Basic Rates: 20b, 21a, 22a, 22b, 23a, 246, 28a, 28e. 

29a. 
Contracts: 40a. 49a, 51b. 
Comb.: Cont. Discounts: 60b, 60d, 60f, 60h, 81e, 62d. 
Cancellation: 70a, 70d, 71a. 
Prod. Services: 80. 82, 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective January 1, 1966. 

Rates received October 29, 1965. 
6. SPOT ANNOUNCEMENTS 

1 ti 26 ti 52 ti 156 ti 312 ti 
1 min__.-..___.__ 12.00 11.00 10.00 9.00 8.25 
30 eau...-._..._... 8.75 8.00 7.25 6.50 5.75 

WTKO 
1956 

Media Code 4 239 3450 7.00 
Ivy Broadcasting Company, Inc., Box 10, Ivy Broad- 

casting Bldg., 113 S. Cayuga St., Ithaca. N. Y. 
14850. Phone 607-272-9040. 
STATION'S PROGRAMMING DESCRIPTION 

WTKO: Programmed for adult and young adult 
audience sign -on -3:30 pm, teens and young adults 
3:30-4:30 pm, adults in evening drive time. 
Predominantly talk and middle-of-the-road music. 
Accent on -the -spot local news coverage and features. 
NEWS: network with news on hour and features 
delayed to :25 after hour. 4 local newscasts a day 
7 am, 7:45 am, 12:05 pm. 6 pm or sign -off. Network 
news at 8:30 em & 12:30 pm. Sporta am and pm. 
Broadcast pro and college football. University exten- 
sion farm program mornings at 6:05 am. Rec'd 
1/31,/68. 

I. PERSONNEL 
]'resident -Ellis E. Erdman. 
Vice-Pres. & Gen'1 Mgr.-ltobert Newman. 

9. FACILITIES 
1.000 w. days: 1470 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset week days; 
7:00 am -local sunset Sun. EST. EDT. 

4. AGENCY COMMISSION 
Ne -ne. all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with American Information Network. 

TIME RATES 
Eff 11/1/67-Rec'd 12/28/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 1040 260x 

1 min 8.50 7.50 6.50 5.50 5.25 
30 sec 7.50 6.50 5.50 4.50 4.25 

WVBR(FM) 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 233 3500 9.00 
Cornell Radio Guild. Inc.. Willard Straight Hall, 

Ithaca. N. Y. 14850. Phone 607-272-2998. 
STATION'S PROGRAMMING DESCRIPTION 

WVBR (p,M): Programmed for teens and young 
adults. 
NEWS: 5 min network news at :15. 5 min local 
and slate new, at :45. 30 min news at 6 rim. News 
staff covers local and university events. College -net- 
work news facilities available. Hourly sports capsules. 
MUSIC: blend of elements including rock. rythum 
ami blues, folk -rack. popular jazz. Special programs 
per neck: mainstream and hard jazz 6 hours, folk 
music 6 hours, and country and western 4 hours. 
Midday classical tousle program. Contact Representa- 
tive for further details. ltec'd 8/6/68. 

I. PERSONNEL 
General Ménager -David Marshall. 
Business Manager -Stephen Erle Shulman. 
Program Director -Steven A. Marx. 

3. FACILITIES 
ERP 3.000 w.; 93.5 mc. Stereo. 
Operating schedule: 7-2 am daily. EST. 
Antenna ht.: 250 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 4a, 5, 7b. 
Rate Protection: 15b. 
Basic Rates: 24b, 25a. 26. 
Contracts: 40a, 45. 
Comb.; Cont. Discounts- 60e. 60f. 
Cancellation: 70a, 70c, 72, 73h. 
Prod. Services: 80, 82. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eff 8/1/68 -Reed 8/8/68. 
Type One -Mon thru Fri 7-10 am & 4 pm -2 am; 
Sat & Sun all day. 
Type Two --Mon thru Fri 10 am -4 pm. 

6. SPOT ANNOUNCEMENTS 
TYPE ONE 

Ix 30x 90x 150x 
1 min. 4.50 4.00 3.50 3.00 
30 see 3.50 3.00 2.65 2.20 

TYPE TWO 
1 min..._ 3.50 3,00 2.65 2,20 
30 see. 2.80 2,40 2.20 2.00 
15/10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
PER WK, TYPE ONE: 10 ti 2001 30t1 

1 min 35 64 90 
30 sec 25 48 70 

TWO-WEEK SPECIAL PACKAGE PLAN 
32 Type One 1 -min or 45 Type One 30 -sec 

spots 93.50 
SATURATION PACKAGE 

640 30 -see spots, 2/3 Type One, 1/3 Type Two 
thruout any number of wks _ 935.00 

8. PROGRAM TIME RATES 
Ix 90x 90x 150x 

5 min 5.0(1 4.50 4.25 4.00 
10 min -1/4 hr...._....._...._ 10.00 8.00 7.00 6.00 
25 min -1/2 hr 18.00 15.00 13.00 11.00 
55 min -1 hr..._ 30.00 28.00 23.00 20.00 

JAMESTOWN (2 AM; 1 FM) 
Chautauqua County -Map Location A-7 

See SUDS consumer market map and data et begin. 
oing of the State. 

WJTN 
1924 

American Entertainment Ntwk 

® mn 
Subscriber to the NAB Radio Code 

Media Code 4 233 9550 4.00 
Jemes Broadcasting Co.. Hotel Jamestown. James- 

town, N. Y. 14701. Phone 716-487-1151. 
STATION'S PROGRAMMING DESCRIPTION 

WJTN: Programmed for adult audience. 
Talk and middle-of-the-road music predominant 
sound. NEWS: 5 min newscasts on hour and half 
hour with 15 min at 7:30 am, noon, 6 pm & 11 pm 
containing both national and local items. Sporta - 
casts and play-by-play local and national Sparta 
featured. Country and western music worked into 
format, and also musical programs for Swedioh, 
Italian, and Puerto Rican population in area. Con- 
tact Representative for further details. Reed 7/31/68. 

I. PERSONNEL 
Pres. & Oen'1 Mgr. -Simon Goldman. 
Vice -lames. & Sales Mgr. -J. Carl Willema. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Boston-Eckela & Queen, Inc. 
Pittsburgh -Gateway Reps. 
Cleveland -Thomas Broadcasting Sales, Inc. 

3. FACILITIES 
500 w. days, 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 7:00-2:00 am Sun; 5:30-2:00 am 
weekdays. EST. 

NEW YORK 
4. AGENCY COMMISSION 

15% on net time charges: no rash discount. 
5. GENERAL ADVERTISING See coded regulation. 

NAB Radio Code Advertising Standards apply. 
General: la, 3e. 4a, 4d, 5, 60, 7a, 8. 
Rate Protection: 15b, 16. 
Basic Ratee: lob, 21a, 21b, 21d. 22b. 23a, 24a, 24o. 

24e. 26. 28a, 28e, 29a 
Contracts: 40a, 41, 42a, 44a, 44b, 46, 47a, 49. 51a. 
Comb.; Cont. Discounts: 60b, 60d, 60g. 601, 61a, 62d. 
Cancellation: 70b, 70c, 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 
Member: Goldman Group; Northeast Radio Network, 
National AgRadio Groups, Inc. 

TIME RATES 
Rates effective February 1, 1960. 
Rates received February 1. 1960. 

Revisions received August 6, 1064. 
6. SPOT ANNOUNCEMENTS 20/30 10 

1 min sec sec 
1 ll.___....._._...._.._..._-._........._._... 10.00 8.00 5.00 
13 ti_.._.__........_._...__._....__..._.. 9.50 7.60 4.75 
26 ti....._...._.._..._.._._.-......_.._.._... 9.00 7.20 4.50 
52 tl....._...._.._......-...-..._...»_ 8.50 6.80 4.25 
104 ti._...._......... -_..._.._ .............._... 8.00 6.40 4.00 
156 ti._._...._.._......._..._ 7.50 6.00 3.75 
260 ti ..............._...._........_._...._.. 7.09 5.60 3.50 

7. PACKAGE PLANS 20/30 10 
PER WK: 1 min sec see 
5 ti.....__.._.._...._._...._.._..._..._...._... 8.00 6.40 4.00 
10 tt_..._..._._...._.__.._.._...._ 7.50 6.00 3.75 
15 t!_ _..__.._._...___...._ 7.00 5.60 3.50 
20 ti._.._ ._...._ 6.50 5.20 3.25 
30 ti. 6.00 4.80 3.00 
All announcements may he combined for discounts. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 ti._.._..._.._...._........_.._..... 45.00 30.00 23.00 15.00 
13 ti ..... _...._............ _...._.._... 41.70 27.80 21.40 14.25 
26 ti.__....-.. 39.50 26.30 20.25 13.50 
52 ti._.._..._._ 37.30 24.90 19.15 12.75 
104 tl_._.._._._._...-..___.. 35.10 23.40 18.00 12.00 
156 ti. _...._...._...._... 32.70 21.80 16.75 11.25 
260 ti 30.75 20.50 15.75 10.50 

9. PARTICIPATING PROGRAMS 
'The Dunigans"-12:35 pm and 5:05 pm Mon thru 
Frl. Flat 10.00. 

Melva Webber Show" -1:20 pm Mon thru Fri. Flat 
10.00. 
"Jim Roselle Show" -7:00-9:00 am Mon thru Sat. 
Flat 10.00. 
"WJTN Farmer" -5:30-7:00 am Mon thru Sat. Flat 
10.00. 

WJTN-FM 
1947 

ppFMU 
Subscriber to the NAB Radio Code 

Media Code 4 299 9551 2.00 
James Broadcasting Co.. Inc.. Hotel Jamestown Bldg., 

Jamestown, N. Y. 14701. Phone 487-1151. 

STATION'S PROGRAMMING DESCRIPTION 
WJTN-FM: MUSIC: popular. NEWS: 2 min on 
hour. Weather on half hour. Symphony music 9-11 

Ìtem e'd 9'.7/ Contact 
Representative for further details. 

I. PERSONNEL 
Pres. & Gen'I Mgr. -Simon Goldman. 
Sales Manager -J. Carl Willems. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Boston-Eckela & Queen, Inc. 
Pittsburgh -Gateway Reps., Inc. 
Cleveland -Thomas Broadcast Time Sales, Inc. 

3. FACILITIES 
EitP 9.500 w.; 93.3 mc. 
Operating schedule: 5:30-1:00 am weekdays; 7:00 
am -midnight Sun. EST. 
Antenna ht. -750 ft. above average terrain. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22h. 23a, 24b, 26, 28a, 29a. 
Contracte: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 606, 61e, 61b, 62b. 
Cancellation: 70a, 70c, 71a. 
Member: The Goldman Group. 

TIME RATES 
Eff 4/24/68-Rec'd 5/2/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 9.7t1 14t1 21ti 
Ea _.. 2.30 2.10 1.90 

8. PROGRAM TIME RATES 
PER WK, 1/2 HR: 2t1 3ti 4 7tl 
Ea .. 6.95 6.95 6.30 5.70 

WKSN 
1947 

rl5ß 53oWO 
OE#306ßQ4CC0, Ewc 

RIAIB 
Trend Stations 

Media Cede 4 239 3600 7.00 
Trend Broadcasting Inc., Box 1199, Jamestown, N. Y. 

14701. Phone 716-484-9191. 

STATION'S PROGRAMMING DESCRIPTION 
WKSN: Programmed for adults. 
AIR PERSONALITIES handle all segments. 6 am - 
noon weather every 30 min. Highway report and news 
every 30 min. Want ads and community bulletin 

(This listing continued on next /age) 
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NEW YORK 
Jamestown -W K S N -Continued 

board 1 min every hour. General popular music with 
telephone conversation feature 9 am -noon. Noon -6 pm 
same as above with 5 min featurettes covering stock 
market, gardening and interior decorating. 6 pm -12M 
middle-of-the-road music, sports, phone discussion. 
6:30-7 pm phone request music show. 7-10 pm music, 
interviews, audience participation. Local news, sports. 
weather 10 pm -12M. 12M-4 am popular and album 
music, phone audience participation. 9-6 am country 
and western music with farm news, information 
features. 6 man news department, 3 mobile units, 
sports, sports director. Contact Representative for 
further details. Rec'd 10/11/67. 

I. PERSONNEL 
Pres. & Gen't Mgr. -Lowell "Bud" Paxson. 
Assistant Manager -Curran Wade. 
Sales Manager -Ernie Swanson. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
Philadelphia, Pittsburgh-Dome-Messervey Co., Inc. 

3. FACILITIES 
250 w.; 1340 he. Non -directional. 
Operating schedule: 24 hours a day. 

4. AGENCY COMMISSION 
None: all rates net to station. 2% discount if paid 
by 10th of following month. 6% carrying charges 
compounded monthly if not paid within 60 days of 
1st billing. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 9a, 5, 6a, 8. 
Rate Protection: 15h. 
Basic Rates: 20a, 22a, 22h, 23a, 24c. 25a, 28h. 
Contracta: 40a, 44a. 45, 46, 47a, 51a. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 80. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 5/1/68 -Reed 3/18/68. 
7. PACKAGE PLANS 

PER WK: I ti II ti 21 ti 
1 min 6.00 5.50 4.95 
30 sec 4.60 4.30 3.95 
15 sec 3.00 2.80 2.50 
{*) 2.25 2.05 1.85 

(') ID's, 5 sec, 12 wds. 

26 ti 
4.90 
3.65 
2.25 
1.65 

31 tl 36-40 
3.85 3.75 
3.30 2.75 
2.00 1.75 
1.50 1.40 

CONTRACT DISCOUNTS 
13 wk -4% 26 wk -7% 52 wk -10% 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 208x 912x 

1 hr 54.45 51.15 46.75 43.15 39.30 35.75 31.00 
1,2 hr 32.45 30.55 28.60 26.65 24.20 21.70 18.95 
1/4 hr 21.55 20.35 19.15 17.90 16.15 14.90 12.25 
10 min 16.20 14.85 13.50 12.10 10.85 9.45 8.10 
5 min 10.85 10.30 9.75 9.10 8.15 7.15 6.35 

10. SPECIAL FEATURES 
Weather Forecasts -30 -sec rate. 
Time Signals -10 -sec rate. 

R A 

W K S N -FM 
1965 

©EIFMa 
Trend Stations 

Media Code 4 233 3601 5.00 
Trend Broadcasting Inc., Box 1199, Jamestown. N. Y. 

14701. Phone 716-984-9191. 
STATION'S PROGRAMMING DESCRIPTION 

WKSN-FM: Programmed for adults. 
MUSIC 80%: 100% album featuring recognizable 
standards. Music presented in uninterrupted 12-1/2 
min segments. NEWS 10%: local, national and in- 
ternational news 5 min on hour. COMMERCIAL 
POLICY: 6 minutes maximum per hour. Contact 
Representative for further details. Rec'd 8/31/67. 

I. PERSONNEL 
President -Lowell W. Paxson. 
Sales Manager -Ernest Swanson. 
Program Manager -Patrick Shepard. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 
Philadelphia, Pittsburgh-Dome-Messervey Co., Inc. 

3. FACILITIES 
ERP 3,000 w.; 101.7 mc. Stereo. 
Operating schedule: 6-1 am. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
See WKSN listing for coded regulations. 

TIME RATES 
ER Recd 1/29/68. 

8. PROGRAM TIME RATES 
1/2 hr per day. 7 days per wk 20.00 
Each 1/2 hr segment has 3 1 -minute commercial 
positions. Sponsor protection 1/2 hr before and after. 
Minimum contract 26 weeks. 

JOHNSTOWN 
Fulton County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WIZR 
1964 

Media Code 4 233 3650 2.00 
WIZR Broadcasting Corp., Box 307, 179 E. State 

St., Johnstown, N. Y. 12095. Phone 562-4631. 
I. PERSONNEL 

President -August J. Galasso. 
Station Manager -Raymond J. Normandin. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
1.000 w.; 930 he. Directional. 
Operating schedule: Sunrise -local sunset. EST, DST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 5, 6a, 7a, 8. 
ltate Protection: 10, llb, 12h, 13b, 19h, 15b. 
Basic Rates: 20a, 21a, 21d, 22b, 23a, 24b, 25a, 26, 

28c, 29a, 30, 33h. 
Contracts: 40a, 41, 92d, 94a, 45, 96, 47a, 48, 49, 

50, 51a. 
Comb.: Cont. Discounts: 60a, 60e, 601. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: Northeast Radio Network. 

TIME RATES 
ER 12/1/67 -Reed 11/6/67. 

6. SPOT ANNOUNCEMENTS 
ix 13x 26x 52x 104x 

1 min 7.75 7.50 7.00 6.75 6.25 
30 sec 6.00 5.75 5.25 5.00 4.75 

8. PROGRAM TIME RATES 
Ix 13x 26x 

1 hr 75.00 70.00 65.00 
1/2 hr 40.00 38.00 36.00 
1/4 hr 28.00 27.00 26.00 
10 min.._ 20.00 19.00 18.00 
5 min 12.00 11.75 11.50 

10. SPECIAL FEATURES 
Weathercaps-5 per wk 
New Heads -5 per wk 

KINGSTON 

52x 
60.00 
39.00 
25.00 
17.00 
11.25 

104x 
55.00 
32.00 
24.00 
16.00 
11.00 

(3 AM; 1 FM) 

208x 
50.00 
30.00 
23.00 
15.00 
10.75 

25.00 
30.00 

Ulster County --Map Location G-8 
Bee S1llS consumer market map and data at begin- 
ning of the State. 

WBAZ 
1959 

Media Code 4 233 3700 5.00 
Bunter Broadcasting Group, Inc., Box 280, Kingston, 

N. Y. 12401. Phone 914-331-6300. 
I. PERSONNEL 

General Manager -Len Cane. 
2. REPRESENTATIVES 

Grant, Webb & Company. 
New England -Bill Creed Associates, Inc. 
Eckels & Queen, Inc. 

3. FACILITIES 
500 w. days; 1550 he. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%; no ash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 3d, 4a, 4d. 5, 6e. 7b. 
Bate Protection: 10g, 11g, 12g, 13g, 14e, 15e, 151% 

16. 
Basic Rates: 20h, 21a, 22a, 22b, 24c, 25e, 28e, 29b. 

30. 
Contracts: 40e, 41, 42b, 51a, 51b. 
Comb.; Cont. Discounts: 60e, 601, 61a. 
Cancellation: 70e, 71a, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
No. 3 Elf 1/1/67-Rec'd 12/16/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 z 7.00 156 z ....-- 4.80 
13 z 6.65 260 1... ..... 4.55 
26 x 
52 z 5.80 500 z _.__ 3.90 
104 x..._ 5.40 1000 x 3.50 
30 see; 80% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
PER WK: 5 t 10 ti 20t1 30 tl 40t1 
1 min 5.30 4.95 4.65 4.35 4.10 
30 sec 4.25 3.95 3.70 3.50 3.25 
10 sec 2.65 2.50 2.30 2.15 2.05 

WGHQ 
1956 

(Mori JCssei V , Cgt1C. 
Media Code 4 233 3750 0.00 
W. C. C. Radio, Inc., Box 927, Uptown, Kingston, 

N. Y. 12402. Phone 914-331-8200. 
I. PERSONNEL 

President -Harry M. Thayer. 
General Manager -Anthony Bell. 
Program Director-Nilliam D. Shilling. 

2. REPRESENTATIVES 
Mort Bassett and Co. 

3. FACILITIES 
5,000 w. days; 920 kc. Directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% ou net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2h, 3a, 3b, 3c, 3d, 4e, 4d, 5, 6a, 7b, 

8. 
Rate Protection: 10h, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20a, 21b, 21d, 22b, 23b, 24a, 25a, 26, 

27, 28h, 29a, 30, 31, 32b, 33a. 
Contracts: 40a, 41, 42d, 44b, 45, 46, 47e, 98, 49. 50. 

51a. 
Comb.: Cont. Discounts: 60e. 60e 601, 61e. 
Cancellation: 70a, 70e, 71e, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
ER 4/1/68-Rec'd 2/26/68. 

AA --Mon thru Sat 6-10 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

WKLY: 6ti 12ti 18 ti 24 ti 
AA 15 14 13 12 
A 13 12 11 10 

20/30 sec: 75% of applicable 1 -min rate. 
ID's: 50% of applicable 1 -min rate. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -10% 52 wk -15% 

8. PROGRAM TIME RATES 
5 MINUTES 

150% of applicable 1 -minute rate. 
10. SPECIAL FEATURES 

5 minute news -150% of applicable 1 -minute rate. 

WGHQ-FM 
1965 

Media Code 4 233 3751 8.00 
N.C.C. itadio, Inc., Box 427. Uptown, Kingston, 

N. Y. 12402. Phone 919-331-8200. 
I. PERSONNEL 

President -Harry M. Thayer. 
General Manager -Anthony Bell. 
Program Director -William D. Shilling. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

3. FACILITIES 
ERP 3,000 w.: 99.3 mc. 
Operating schedule: 7:00 am midnight. EST. 
Antenna ht.: 550 ft *hove average terrain. 

4. AGENCY COMMISSION 
15% on net time ;My 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2h, 3a, 3h, 3c, 3d. 4e, 4d, 5, 6a, 7b, 

8. 
Rate Protection: 1013, llb, 12b, 13b, 1413, 1513. 

Basic Rates: 20a, 21b, 21d, 22b, 23h, 24a, 25a, 26, 
27, 28h, 29a, 30, 31, 32b, 33a. 

Contracts: 40a, 41, 92d, 49b, 45, 46, 47e, 48, 49, 50, 
51a. 

Comb.: Cont. Discounts: 60a. 60e, 60i, 61a. 
Cancellation: 70a, 70e. 71a, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective December 6. 1965. 
Rates received November 18, 1965. 

6. SPOT ANNOUNCEMENTS 
PElt WK: 
Less than 6 ti 8. 12 ti 6. 
Bti 7. 18 ti 5. 

WKNY 
1939 

R A B 

Media Code 4 233 3800 3.00 
Kingston Broadcasters, Inc., Broadway Theater 

Bldg., 601 Broadway, Kingston, N. Y. 12401. 
Phone 914-331-1490. 

I. PERSONNEL 
Executive Vice -President -Edwin A. Bernstein. 
Vice-Pres. & Gen'i Mgr. -Lawrence Swars. 

2. REPRESENTATIVES 
Alan Torhet Associates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 ke. 

Non -directional. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15% on net time only: no cash diacounL 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3a, 3h, 3c, 3d, 4a, 5, 7e, 8. 
Rate Protection: 10b, lib, 12h, 13b, 14h, 15a, 15c, 

16. 
Basic Rates: 20a, 20h, 21a, 21d, 22a, 22h, 23a, 23h, 

29h, 24c, 25a, 28a, 28c, 29a, 30, 33b. 
Contracts: 40a, 41, 92b, 42c, 43, 94a, 44b, 46, 4Th, 

48, 49, 51b. 51c. 
Comb.: Cont. Discounts: 60h. 60i, 61a, 62h, 62d. 
Cancellation: 70a, 70c, 71a, 73a, 73h. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS. 

TIME RATES 
No. 11 ER 5/1/67 -Reed 5/5/67. 

AAA -Mon thru Sat 6-10 am & 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm; Sun 6 am -7 pm. 
A -All other times. 

7. PACKAGE PLANS 
CLASS AAA 

PER WK: 5x 10x 15x 
1 min. 12.00 11.50 11.00 
20/30 sec 9.60 9.20 8.80 
10 sec 6.00 5.75 5.50 

CLASS AA 
1 min_ 10.50 10.00 9.50 9.00 8.50 
20/30 sec 8.40 8.00 7.60 7.20 6.80 
10 sea 5.25 5.00 4.75 4.50 4.25 

CLASS A 
1 min.._ ............. 5.50 5.20 9.90 
20/30 sec...........--. 9.40 4.20 3.90 
10 sea 2.75 2.60 2.45 

ANNUAL DISCOUNTS 
26 wk -10% 52 wk -15% 

LAKE PLACID 

20x 
10.50 
8.40 
5.25 

TIME RATES 
Rates effective November 21, 1961. (Card No. 1.) 

Rates received March 26, 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 ti. 13 ti. 26 tl. 52 tI. 104 ti. 312 U. 

1 hour 37.50 35.50 33.75 31.75 30.00 28.00 
1/2 hour 22.50 21.50 20.25 19.00 18.00 17.00 
1/4 hour 13.50 12.75 12.25 11.50 10.80 10.00 

5 minutes 11.25 10.75 10.25 9.50 9.00 8.58 
1 minute 6.00 5.70 5.40 5.10 4.80 4.59 

7. PACKAGE PLANS 
SATURATION PLAN 

Per week: 5 ti. 10 ti. 15 U. 20 ti. 
1-12 weeks__ ..... 5.35 4.90 4.45 4.00 

13-25 weeks 4.80 4.45 4.00 3.55 
26-52 weeks 4.30 3.90 3.60 8.20 

30 seconda -75% of applicable rate. 
ID's -50% of applicable rate. 

LANCASTER 
Erie County -flap Location B-6 

See SItDS consumer market map and data at begin- 
ning of the State. 

WMMJ 
1964 

Media Code 4 233 3900 1.00 
Seaport Broadcasting Corp., 5360 William SL, Lan- 

caster. N. Y. 14086. Phone 716-684-4142. 
I. PERSONNEL 

Pres., Gen'l & Sales Mgr. -Stanley Jasinski. 
Chief Engineer -Jack Richards. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 

3. FACILITIES 
1,000 w.: 1300 he. Directional. 
Operating schedule: Sunrise -local sunset. EST. DST. 

4. AGENCY COMMISSION 
15/0 on time: payable by 10th of month. 

5. GENERAL ADVERTISING See ended regulations, 
NAB Radio Code Advertising Standards apply. 
General: la. 2h. 3h. 3d, 4a, 5, 6a, 7a, 8. 
Rate Protection: lob, 11b, 12h, 13e, 141), 15h, 16. 
Basic Rates: 21a, 22a, 23a, 24a, 29a, 33a. 
Contracts: 40a, 42h. 43, 44a, 45, 46. 48. 
Comb.: Cont. Discounts: 60a. 60e, Ola. 
Cancellation: 70a. 70c, 71a, 72, 73e. 73b. 
Prod. Services: 80, 81. 82. 
Affiliated: with American Entertainment Network. 

TIME RATES 
ER 1/2/67 -Reed 1/30/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I mIn 30 see 

1 z 10.00 6.00 156 z 6.25 3.50 
13 z..._ 9.25 5.50 260 z 5.50 3.00 
26 z..._ 8.50 5.00 520 x __ 4.75 2.50 
52 z 7.75 4.50 1000 z 4.00 2.25 
104 x 7.00 9.00 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGE 

(1 -MINUTE ROS) 
25 tl 50 tl 70 01 

PER WK 75 115 140 
8. PROGRAM TIME RATESI hr 1/2 hr 1/4 hr 5 min 

1 z. 120 70 40 20 
13 ....... 115 65 37 18 
26 z ._..__..__ 110 60 35 15 
52 z..._...._...... _ 105 55 32 13 
104 z 100 53 29 12 
156 x 90 50 27 11 
260 z 85 48 25 10 
520 z 80 46 23 8 
1000 z 75 44 21 6 

10. SPECIAL FEATURES 
NEWSCASTS 

(5 days a week) 
I ti 2 ti 3 ti 4 ti 5 t1 6 tI 

PER DAY:.......... 10 9 8 7 6 5 
STAN JASINSKI POLISH PROGRAMS 

4.70 4.40 I hr 1/2 hr 1/4 hr 10 min 5 min 1 min 30 see 
3.70 3.60 1 z.... 240.00 120.00 75.00 50.00 30.00 15.00 8.50 
2.35 2.20 13 z.. 235.00 118.50 74.00 49.00 29.50 14.25 8.00 

26 z.. 230.00 117.00 73.00 48.00 29.00 13.50 7.60 
52 z.. 225.00 119.00 72.00 97.00 28.50 12.75 7.20 
104 z 220.00 111.00 71.00 96.00 28.00 12.00 6.80 
156 z 215.00 108.00 70.00 45.00 27.50 11.25 6.40 
260 z 200.00 105.00 69.50 90.00 27.00 10.00 6.00 

(CR) 

25x 
10.00 
8.00 
5.00 

Essex County -Map Location G-4 
See SIIDS consumer market map and data at begin- 
ning of the State. 

WIRD 
1961 

Media Code 4233 3850 8.00 
WIRY, Inc.. Box 788. Olympic Arena. Main SL, 

Lake Placid, N. Y. 12947. Phone 523-3341 or 523- 
3342. 

1. PERSONNEL 
President -Lincoln F. Dixon. 
Vice -President -Donald A. Nardiello, 
Treasurer -Carol Dixon. 

2. REPRESENTATIVES 
0111 -Perna. Inc. 

3. FACILITIES 
5.000 w. days; 920 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cesh diacounL 

5. GENERAL ADVERTISING Bee ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 30, 4a, 4c, 5. 6e. 7h, 8. 
Rate Protection: led, 11d. 12d. 13d, 14d. 15e, 
Basic Rates: 20h, 21e, 21e, 23a, 24e. 25a, 28b, 28e, 

296, 30, 33h. 
Contracts: 90a, 42c, 43, 99b, 48, 47e, 48, 49, 51a, 

51b, 51e. 
Comb.; Cont. Discounts: 60e, 80e, 60d, 81e, 62e. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73h. 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 
In combination with WIRY. Plattsburgh, New York. 
See that listing for rates. 

LIBERTY (1AM;1FM) 
Sullivan County -Map location F-8 

See SIDS consumer market map and data et begin- 
ning of the State. 

WVOS 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 233 3950 6.00 
Sullivan County Broadcasting Corp., Box 150, Lib- 

erty, N. Y. 12754. Phone 914-292-5533. 
Other Studio -Monticello, N. Y. Phone 914-794-6543. 

I. PERSONNEL 
President -S. Lubin. 
Seey-Treaa.-H. Borwick. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 he. 

Non -directional. 
Operating schedule: 6:45 am -11:30 pm weekdays; 9:00 
am -11:30 pm Sun. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulatlens 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h. 3a, 3h, 3e, 3d, 4a, 9d, 5, 6e, 78, 

8. 
Rate Protection: 1513. 
Basic Rates: 20a. 20h, 22a, 25a. 
Contracte: 40a. 41, 42h. 45, 96, 47a, 49, 51a, 51b. 
Cancellation: 71a. 72. 73a, 73h. 
Prod. Services: 81, 82. 

TIME RATES 
No. 8 ER 10/1/67 -Reed 10/23/67. 

A -Sign -on -9 pm. 
B -After 9 pm. 

(This listing continued on next page) 
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Liberty -W V 0 S -Continued 
6. SPOT ANNOUNCEMENTS 

CLASS A 
1 min 30 see I min 30 see 

1 x 10.75 9.00 158 x 7.50 6.00 
8.00 234 z 7.25 5.50 
7.50 260 z 6.75 5.25 

78 z...._......... 8.25 7.00 312 z 6.25 4.75 
109 z 7.75 6.50 

CLASS B 
Less 10% on above rates. 

8. PROGRAM TIME RATES 
CLASS A 
I hr 1/2 hr 1/4 hr Io min 5 min 

1 z 70.00 90.00 21.00 20.00 16.25 
13 x 67.00 38.00 20.50 19.00 15.25 
52 z 64.00 36.00 20.00 18.00 14.00 
78 z 61.00 34.00 19.50 17.00 13.75 
104 z _ 58.00 32.00 19.00 16.50 13.25 
156 z 55.00 31.00 18.00 16.00 12.75 
234 z 52.00 29.00 17.00 15.50 12.25 
260 z 49.00 28.00 16.50 15.00 11.75 
312 z 46.00 27.00 16.00 14.50 11.25 

CLASS B 
Lese 10% on above rates. 

WVOS-FM 
1964 

Media Code 4 233 395I 4.00 
Sullivan County Broadcasting Corp.. Box 150, Liberty, 

N. Y. 12754. Phone 914-292-5533. 
Other Studio -Monticello, N. Y. Phone 914-794-6543. 

1. PERSONNEL 
President -S. D. Lubin. 
8ec'y-Trees.-H. G. Barwick. 

3. FACILITIES 
EltP 600 w.: 95.9 me. 
Operating schedule: 6:45 are -11:30 pm Mon thru Sat; 
9:00 am -11:00 pm Sundays. EST. DST. 
Antenna ht: 588 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2h, 3a, 3h, 3c, 3d, 4a, 9d, 5, 6e, 7a, 

8. 
Rate Protection: 15b. 
Basic Rates: 20a, 20h, 22a, 25a. 
Contracts: 40e. 42h, 45. 46, 47e, 49, 51a, 51b. 
Cancellation: 71e, 72, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
Rates effective January 1. 1965. (Card No. 1.) 

Card received January 14, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 li 9.00 
13 ti....__ 8.00 
52 tl - 7.50 
78 ti..._....._.... 7.00 
104 ti 6.50 

8. PROGRAM TIME 

8.00 
7.00 
6.50 
6.00 
5.50 

RATES 
1 hr 

156 ti 6.25 5.25 
234 ti... _ 6.00 5.00 
260 ti....__._ 5.75 4.75 
312 tl..._ 5.25 4.25 

1/2 hr 1/4 hr 10 min 5 min 
1 ti 60.00 35.00 20.00 15.00 13.00 
13 ti _... 58.00 33.50 19.00 14.50 12.25 
52 tl..._ 56.00 33.00 18.00 14.00 11.75 
78 ti 54.00 30.00 18.00 13.50 11.25 
104 ti 52.00 29.00 15.50 13.00 10.75 
156 ti 50.00 28.00 15.00 12.00 10.25 
234 ti 48.00 27.00 14.50 11.00 9.50 
260 ti 46.00 26.00 14.00 10.00 8.75 
312 ti 44.00 24.00 13.00 9.00 8.00 

LITTLE FALLS 
Herkimer County -Map Location F-5 

See sates consumer market map and data at begin- 
ning of the State. 

WLFH 
1952 

R AIB 
Media Code 4 233 4000 9.00 
WLFH, Inc., 341 S. 2nd St., Little Falls, N. Y. 

13365. Phone 315-823-1230. 
I. PERSONNEL 

President -Leonard F. Auerbach. 
Vice -President -Madge G. Bowman. 
Station Manager -Hank Brown. 

2. REPRESENTATIVES 
Regional Reos Corp. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 ke. 

Non -directional. 
Operating schedule: 5:00 am -midnight. EST. 

4. AGENCY COMMISSION 
15% to recognised agencies. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a, 2h, 3a, 3d. 4e, 5, 6a, 7e. 
Rate Protection: lob, 1íb, 12b, 13b. 14h. 
Basic Rates: 20h. 21a, 21c. 21d, 22a, 22h, 23e, 26, 

28a, 28e. 29e. 33e. 
Contracts: 40a. 41, 42b. 44b, 45, 46. 47a, 51a. 
Comb.: Cont. Discounts: 60f, 60i, 61a, 62b. 
Cancellation: 70e, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS Radio Network. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 2N ER 9/1/67 -Reed 8/2/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: I min 30 see 10 see 
1 z _-. ......... _.._._ 8.00 4.80 3.00 
10 x..._..__-..-.._......_ .............._......_... 5.50 4.40 2.75 
50 x... .......... ............ - ...... 5.00 4.00 2.50 
100 z 4.fí0 5.60 2.25 
200 z 4.00 3.20 2.00 
300 z _.. 3.60 2.90 1.80 
500 z 3.20 2.55 1.60 
1000 x 3.00 2.40 1.50 

7. PACKAGE PLANS 
WEEKLY SATURATION PLANS 

Per Week 
10 ti 20 ti 30 ti 40 81 50 ti 

1 min 50 90 120 140 150 
30 sec 40 72 96 112 120 
10 sec 25 45 60 70 75 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 z 55 35 20 13 7 
DISCOUNTS 

IOx-5% 100x-10% 300x-25% 
50x-7-1/2% 200z-20% 

LOCKPORT 
Niagara County -Map location B-5 

See SIttS consumer market map and data at begin- 
ning of the State. 

WUSJ 
1949 

R A B 

Subscriber ta the NAB Radio Cede 
Media Code 4 233 4050 4.00 
Lockport Union -Sun & Journal. Inc., 320 Michigan 

St., Lockport, N. Y. 14094. Phone "18-433-5944. 
STATION'S PROGRAMMING DESCRIPTION 

WUSJ: Programmed for general interest. 
MUSIC: middle-of-the-road sign -on -7:30 pm. 7:30- 
9:30 pm top 40. NEWS: 5 min on hour. 2 min on 
half hour and three 15 min newscasts 8 em, 12:15 
pm, 5:45 pm. RELIGIOUS: 6-6:30 am & 7-7:30 pm. 
Sports 7:30 am & 6:10 pm. TALK: 9-10 am woman's 
show, household hints and interviews. FARM: 12:30- 
12:45 pm. ENTERTAINMENT: Sat 7-8 pm country 
and western music live from studios. Mobile unit and 
air personalities available for remote broadcasts. 
SPORTS: pro football and high school play-by-play 
home and away. Reed 7/17/67. 

I. PERSONNEL 
Station Manger -Thomas N. Ceravolo. 
Sales Manager -Robert Rogers. 

2. REPRESENTATIVES 
Contact Station direct. 

3. FACILITIES 
250 w.; 1340 kc. Non -directional. 
Operating schedule: 5:45 am -10 pm. EST. 

4. AGENCY COMMISSION 
15/0 net charges for time; 15 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 213. 3e, 3d. 4e, 4d, 5, 6e. 7b, 8. 
Rate Protection: 10a, lia, 12a, 13e. 14e. 
Basic Rates: 20e. 20h. 21h, 22a, 24b, 28a, 28e, 29a. 
Contracts: 40a. 44h, 45, 46. 47a, 51e. 
Comb.: Cont. Discounts: 60e, 62d. 
Cancellation: 70b, 70c, 71e, 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 EH 7/1/68 -Reed 6/12/6.4. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 30 see 
1 z 8.00 5.75 156 z 5.00 4.00 
13 z 7.75 5.50 312 z 4.00 3.25 
26 z 7.25 5.00 624 x 3.50 3.00 
52 z 7.00 4.75 1000 x___ .. 3.25 2.75 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 z 55.50 37.00 26.75 18.75 13.25 
13 z 54.50 36.25 26.25 18.50 13.00 
28 z 51.50 34.50 24.75 17.50 12.50 
52 x 98.75 32.50 23.50 18.25 11.50 
156 z ........ . 36.00 23.00 17.25 12.00 8.50 
312 z 27.75 18.50 13.25 9.50 6.50 
624 z ..............._ 25.25 17.50 12.25 8.75 6.00 
1000 z 23.50 16.75 11.25 8.00 5.75 

LONG ISLAND 
Nassau and Suffolk County -Map Location H-10 

See SRDS consumer market map and data et beginning 
of the State. 

See Freeport, Garden City, 
Hempstead, Huntington, Islip, 
Mineola, Patchogue, Sag Har- 
bor - cities listed alphabeti- 
cally. 

MALONE 
Franklin County -Map Location 0-3 

See BRDS consumer market map and data et begin- 
ning of the State. 

WICY 
1948 

Media Code 4 233 4100 7.00 
North Country Broadcasting Co., WICY Bldg.. Ma- 

lone. N. Y. 12953. Phone 187. 
I. PERSONNEL 

General Manager -Mitchell C. Terklev. 
Commercial Manager -Alice Tarkley Pettey. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 6:30 am -11:15 pm. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards erne - 
General: lb, 2h, 3e, 3c, 3d, 4e, 4c, 5, 6a, 7b. 8. 
Rate Protection: lob, 11b, 12h, 13h, 1413. 15a, 15b, 

Basic Retes: 20e, 21a, 21b, 2Ic, 22a, 22b, 23a, 23b, 
24h, 25a, 26, 28h, 28c, 29a, 3213. 33b. 

Contracte: 40e, 41, 42e. 43, 44e, 45, 46, 47e. 48, 49, 
50. 51a, 51c. 

Comb.: Cont. Discounts: 60e, 61e, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
EH 10/1/67 -Reed 11/2/67. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 156x 260x 420x 

1 min 8.00 7.80 7.60 7.20 6.80 6.00 5.00 
30 sec 6.00 5.75 5.50 5.25 5.00 4.85 4.50 

7. PACKAGE PLANS 
20 t1 40 t1 

1 min, 48 hr limit _.._._..___.._.._.._. _ 60 100 

MASSENA (2AM1 
St. Lawrence County -Map Location F-4 

See SitDS consumer market map and data at begin- 
ning of the State. 

WMSA 
1945 

R A B 

Subscriber to the NAB Radio Code 

Media Code 4 233 4150 2.00 
The Watertown Daily Times (The Brockway Co.), 
Box 210. Messena, N. Y. 13662. Phone 769-3591. 

I. PERSONNEL 
President -John B. Johnson. 
General Manager --Ames W. Higgins. 
Station Manager -Thomas R. McHugh. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
1.000 w. days: 250 w. nights; 1340 ke. 

Non -directional. 
Operating schedule: 6:00 am -8:05 pm weekdays; 8:00 
em -10:05 pm Sun. EST. 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: le, 2a, 3a, 3b, 4a, 4d, 5, 6h, 7a, 8. 
Rate Protection: 10h. 11b, 12b, 13b, 14b. 
Basic Rates: 20e, 22a, 22h, 23a, 24b, 25a, 26. 281. 

29a. 
Contracts: 40e, 42e, 45, 46, 47e. 
Comb.: Cont. Discounts: 60k. 
Cancellation: 70e, 70e, 71e, 73a. 
Affiliated with American Entertainment Network. 
TV Facilities: VVWNY-TV, Watertown -Carthage, 
N. Y. 

TIME RATES 
Rates effective January 15, 1962. (Card No. 7.) 

Card received January 18, 1962. 

6. SPOT ANNOUNCEMENTS 
1 min. 90 sec. 1 min. 30 sec. 

1 time 0.00 5.60 156 times.... 6.80 4.80 
26 times 7.80 5.50 260 times.... 6.00 4.20 
52 times 7.60 5.35 520 times.._ 4.80 3.40 

104 times 7.20 5.05 
7. PACKAGE PLANS 

Per week: 
10 times 6.00 4.20 20 times. 4.80 8.40 
15 times 5.20 3.65 25 times...... 4.40 3.10 

10 -second announcements -50% of applicable 1 -minute 
rate. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time 50.00 30.00 20.00 12.60 
26 times 48.75 29.25 19.50 12.20 
52 times 47.50 28.50 19.00 11.90 

104 times._ 45.00 27.00 18.00 11.25 
156 times 42.50 25.50 17.00 10.85 
260 times 37.50 22.50 15.00 9.40 
529 times 30.03 18.00 12.00 7.50 

9. PARTICIPATING PROGRAMS 
"Swap and Shop" -11:00 am Mon thru Fri, flat 
10.25. 
North Country Vacstionland"-9:00 am -noon Sat 

during June. July and August, flat 10.25. 

10. SPE(.IAL FEATURES 
ABC Network Daytime Programs. flat 10.25. Details 
on request. 
Ski Reports -weekends In season. flat 10.25. 

WYBG 
1958 

Media Code 4 239 4200 5.00 
Twin Tier Broadcasting, Inc.. Schine Inn, Suite 116 

and 118. Main and West Orvis Sts., Massena, 
N. Y. 13662. Phone 315-764-0554. 

I. PERSONNEL 
General Manager -Charles L. Snyder. 
Office Mgr. -Marge Tennis. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 

3. FACILITIES 
1.000 w. days; 1050 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3h, 9a, 5, 6a, 7a. 
Rate Protection: 10b, 1íb, 12h, 13b, 14b. 
Basic Rates: 23a, 24b, 25a, 28a. 
Contracta: 40e. 
Comb.: Cont. Discounts: 60k, 81e, 61b, 62e. 
Cancellation: 71a. 73a. 
Affiliated with RES. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective September 1, 1965. (Card No. 1.) 

Card received October 7, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti ... 8.00 260 ti ._......_._...._. 5.00 
26 ti 6.50 520 ti _... 4.50 
52 ti 6.00 1000 tl_. 4.00 
104 ti 5.50 
30 -seconda -80% of 1 -minute rate combinable for 
discount. 
10 -seconds -50% of 1 -minute rate not combinable for 
discount. 

7. PACKAGE PLANS 
ROS WEEKLY PLANS 

6 ti 6.50 18 ti 5.00 
12 11 5.50 24 ti ._.._. 4.50 

8. PROGRAM TIME RATES 
5 min 15. 1/2 hr 35. 
1/4 hr 25. 

NEW YORK 

MIDDLETOWN (1 AM; 1 FM) 
Orange County -Map Location G-9 

See 81MUS consumer market map and data at begin 
nine of the State. 

WALL WALL -FM 
1942 1966 

A Straus Broadcasting Group Station 

The Eastman Station 
R A 

Media Code 4 233 4250 0.00 
Wall ]radio Inc.. 62 North St.. Middletown, N. Y. 

10940. Phone 914-343-3119. 
Other Studios -Goshen. N. Y.; Warwick, N. Y. 

I. PERSONNEL 
President -R. Peter Straus (on leave). 
General Manager -James M. Patt. 
Sales Manager -John 2simes. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
1,000 w. days: 250 w. nights; 1340 be. 

Non -directional. 
FM -ERP 3,000 w.; 92.7 mc. Stereo. 
Operating schedule: 5:45 am -midnight daily; 7:45 
am -midnight Sun. EST. 
Antenna ht.: 190 ft. above .. g terrain. 

.4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 8. 
Rate Protection: íob, 12h. 
Basic Rates: 29a. 
Contracts: 40e. 
Affiliated with Eastman Network. 

TIME RATES 
No. 6 Elf 2/1/68-Rec'd 1/10/68. 

I -Mon thru Sat 6:30-10 am & 3-7 pm. 
II -Mon thru Sat 10 am -3 pm & 7-10 pm. 
III -Mon thru Sat 10 pm -midnight: Sun all day. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: I min 30/20 10 see 
1 ti 15.00 12.00 7.50 
12 ti 13.00 10.40 6.50 
18 ti 12.00 9.60 6.00 

SECTION II 
I ti 12.00 9.60 6.00 
12 ti 10.00 8.00 5.00 
18 ti 9.00 7.20 4.50 

SECTION III 
I ti 10.00 8.00 5.00 
12 ti 9.00 7.20 4.50 
18 ti 8.00 6.40 4.00 

7. PACKAGE PLANS 
BEST BUY PLAN 

30 ti (12 I, 12 II, 6 III). ea 8.50 
15 ti (6 I. 6II. 3III), ea 10.00 
Not combinable for added frequency. CWD do not 
apply. 

8. PROGRAM TIME RATES 
5 min -1-1/2x applicable 1 -min. 
1/4 hr -3x applicable 1 -min. 

9. PARTICIPATING PROGRAMS 
Orange County Farmer -Mon thru Sat 6-6:30 am, 
flat 12.00. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -4% 52 wk -8% 
Minimum wkly ached of 6 1 -min spots 6 am -12 mid 
Mon -Sun necessary to maintain conger wk advertising. 

Who 
pays for 
a college 
education? 

Most people would say students and 
their families -through tuition fees. 

But tuition pays only about V3 of 
what it costs a college to educate a 

student. 
The other 3 ? The colleges must get 

that from other sources. 
From you, for example. Give to the 

college of your choice. 

advertising contributed for the public grad 
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NEW YORK 

MINEOLA 
Nassau County -Map Location 1110 

See SRDS consumer market map and data at begin- 
ning of the State. 

See New York Urban Area 

MOUNT KISCO 
Westeheater County -Map Location H-9 

See BUDS consumer market map and data at begin- 
ning of the State. 

See New York Urban Area 

NEWARK 
Wayne County -Map Location D-6 

See SIDS consumer market map and data at begin- 
ning of the State. 

WACK 
1957 

Media Code 4 233 4400 1.00 
Radio \PACK, Inc.. 110 E. Union St., Newark. N. Y. 

14513. Phone 315-331-1420. 4343. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -J. Bud Bova. 
2. REPRESENTATIVES 

Breen & Ward. 
Upstate New York, Pennsylvania, Ohio, Indiana. 

Kentucky -Regional Reps Corp. 
3. FACILITIES 

500 w. days: 1420 ire. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%: 2% cash discount -10 day,. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standard, apply. 
General: la. 2a. 3a. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a. 12a. 13a. lea. 15a. 
Basic Rates: 20a, 21a, 22a, 23a, 24b, 25a, 28a, 29a. 

30, 33a. 
Contracts: 40a, 41, 44a. 45. 46. 47a. 48, 51a. 
Comb.: Cont. Discounts: 60b. 60e, 61a, 62b. 
Cancellation: 70a. 70c, 71a, 72. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rec'd 2/7/68. Eft' 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 260x 624x 1000x 

1 min 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
20/30 sec 8.50 6.25 8.00 5.50 5.00 9.50 4.00 

7.10Á10KÁ6. 5.00 
4.75 4.50 4.00 3.50 

S 
3.25 3.00 

PER WK. ROS: 60 t1 120 81 180 81 

10/15 sec _ ...... _.._ ......................._.._... 135 300 450 
LONG WEEKEND 

(ROS Sat, Sun, Mon, Tues) 
PER WK: 30 tl 45 01 30 tl 45 01 

1 min..._.._ _... 225 292 10/15 sec 135 180 
20/30 see ..... 187 247 

8. PROGRAM TIME RATES 
Ix ISx 26x 52x 78x I04x 

1 hr. 80 76 72 88 64 60 
1/2 hr: 60% of hour. 10 min: 33-1/3% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

10. SPECIAL FEATURES 
Complete news and weather on the hour -5 -minute 
rates apply: headlines and weather at :28-1-1/20 
minute rates apply: weather reports at :30 -1 -minute 
rates apply: sports -5 -minute rates apply. Time sig- 
nals & ID's -10/15 -second rates apply. 

NEWBURGH-BEACON 
(2 AM; 1 FM) 
Newburgh -Orange County -Map Location G-9 
Beason-Dutchaaa County -Map Location G-8 

See SRDS consumer map and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It h 
part of the time buying function to determine extent 
of individual station coverage, audience delivered. etc. 
within the area. 

WBNR 
1959 

BEACON 

Zorl asseil E @o., ¿Inc. 
Media Code 4 233 4450 6.00 
Beacon Broadcasting Corp.. 475 South Ave.. Beacon, 

N. Y. 12508. Phone 914-831-1260. 
Other Omcea-Rotei Washington. 90 Grand St., New- 

burgh, N. Y. 12550. Phones Newburgh 914-562- 
1260: Poughkeepsie 914-452-1260. 

I. PERSONNEL 
Prea. & Gen'i Mgr. -Robert E. Lessner. 
Vice-Pres. & Sta. Mgr. -Alford H. Lessner. 
Sales Manager -Robert Outer. 

2. REPRESENTATIVES 
Mort Basset & Co., Inc. 

3. FACILITIES 
1.000 w. days: 1260 ke. Directional. 
Operating schedule: 0:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% en net time: nn each dPeount. 

5. GENERAL ADVERTISING Ses coded regulations 
General: la, 2a, 3a, lb, 4a, 4c, 5, 6a, 7a, 8. 
Rate Protection: 12b, 19b. 
Basic Rates: 20a, 22a, 22b, 23a, 29a, 24b, 25a, 26, 

28b, 29a. 

Contracts: 40a, 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 80a, 61a, 61b, 61c, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with .111113 Itadio Network. 

TIME RATES 
Rates effective June 1. 1965. 
Rates received May 26. 1965. 

7. PACKAGE PLANS 
PER WK: 1 wk 4 wk 13 wk 26 wk 52 wk 
1 ti 14.00 13.50 13.00 12.50 11.00 
6 ti 12.00 11.00 10.00 9.00 
12 ti 11.00 10.00 9.00 7.50 
20 ti 10.00 9.00 8.00 6.00 
30 t 9.00 8.00 7.00 5.50 
50 ti 8.00 7.00 6.00 5.00 
30 seconds -80% of above rates. 
20 seconds -75% of above rates. 
10 seconds -5n% of shove rates. 

8. PROGRAM TIME RATES 
5 MINUTES 

PER WK: 
3 ti 20.50 6 ti 17.50 
5 ti.....- 18.50 7 ti... 16.50 

10. SPECIAL FEATURES 
5 -MINUTE NEWS SPONSORSHIP 

PER WK: 
3 ti ........... 23.75 e ti 20.75 
5 ti 21.75 7 ti._....._ 19.75 

WFMN (FM) 
1966 

NEWBURGH 

6.00 
5.50 
5.00 
4.00 

Media Code 4 233 4500 8.00 
Nelson Broadcasting Co.. 104 Broadway, Newburgh, 

N. Y. 12550. Phone 914-582-1900. 
STATION'S PROGRAMMING DESCRIPTION 

WFMN (FM) : Programmed for adults. 
NEWS: 12%: 6% local, 6% national and interna- 
tional, 5 min news at :55 every hour, quarter hour 
news at 7:15 am, 5:95 pm, 10:45 pm. Stock market 
news briefs every hour on half hour starting 11:30 am. 
Stock finals 5 min at 4:55 pm. Major sporta news 
at end of newscasts. 3 military bases supply 5 min 
news at 7:50 am, 7 days a week. Farm news 5 days, 
6:50 am. MUSIC 88%: all albums, standards, 01m 
music, showtunes. 9 am -7 pm standards, 7-8 pm 
waltz program, 9-10 pm music, telephone mystery 
song contest. 10-11 pm film music. 11 pm -12M 
symphony. Sun 7 am -noon religious music, church 
service. Sun 1-2 pm public affairs. Participate in 
fund drives, editorialize. Contact Representative for 
further details. Rec'd 9/13/68. 

I. PERSONNEL 
Owner/Partner & Gen'i Mgr. -Donald P. Nelson. 
Owner/Partner & Sta. Mgr. -Wilbur E. Nelson. 

2. REPRESENTATIVES 
New York -Roger Coleman, Inc. 

3. FACILITIES 
ERP 3,000 w. (horiz.) 3,000 w. (vert.) ; 103.1 mc. 
Stereo. 
Operating schedule: 5'45-1 am. EST. 
Antenna ht.: 210 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 40, 9d, 5, 8b, 7b. 
Rate Protection: 10b, llb, 12b. 13b. 14b. 
Basic Rates: 22a, 22b, 23a, 24a, 24b, 28a. 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 80k, 61a, 61b, 62b, 62e. 
Cancellation: 70a, 70e. 71a, 71a. 

TIME RATES 
No. 2 ER 4/1/68-Rec'd 2/29/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti 6 ti 12 ti 18 ti 24 ti 36 ti 48 ti 
1 wk.. 6.50 5.20 4.95 4.70 4.55 4.30 4.10 
4 wk.. 5.75 4.95 4.70 4.55 4.30 4.10 3.90 
13 wk 4.95 4.70 4.55 4.30 4.10 3.90 3.65 
26 wk 4.80 4.55 4.30 4.10 3.90 3.65 3.45 
39 wk 4.70 4.40 4.15 3.90 3.65 3.50 3.25 
52 wk 4.50 4.30 4.10 3.65 3.45 3.25 3.05 

30 SECONDS 
1 wk.. 5.20 4.15 3.95 3.75 3.65 3.45 3.30 
4 ok.. 4.55 3.95 3.75 3.65 3.45 3.30 3.15 
13 wk 3.95 3.75 3.65 3.45 3.30 3.15 2.95 
26 wk 3.85 3.65 3.45 3.30 3.15 2.95 2.75 
39 wk 3.75 3.50 3.30 3.15 2.95 2.80 2.60 
52 wk 3.60 3.45 2.95 2.75 2.60 2.50 

8. PROGRAM TIME 
325 

RATES 
PER WK: I II 3ti 6ti 7ti 
1 hr 28.00 25.35 24.70 24.05 
1/2 hr 14.50 14.00 13.90 13.65 
1/4 hr 8.05 7.80 7.75 7.60 

10. SPECIAL FEATURES 
5 -MINUTE NEWS 

1 -minute rate plus .65. 

WGNY 
1933 

NEWBURGH 

NA 11 

Media Code 4 233 4550 3.00 
Hudson Horizons, Inc., Box 591, Old Little Britain 

Rd., Newburgh Twp., Newburgh, N. Y. 12550. 
Phone 914-581-2131. 

Other Studio -Walden, N. Y. 
I. PERSONNEL 

President -Joel W. Harnett. 
General Manager -Campbell K. Thompson. 
Sales Manager -Kevin J. Koughan. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
5,000 w. days: 1220 Ire. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 14b, 15b, 16. 
Basic Rates: 206, 22a, 23a, 24c, 25a. 
Contracts: 40a, 42a, 44b, 46. 

TIME RATES 
ER 3/1/68 -Reed 2/28/68. 

7. PACKAGE PLANS 
1 MINUTE 

I ti 6 ti 12 ti 18 ti 24 ti 36 ti 48 ti 
PER WK: 
1 ob.... 15.00 13.00 12.00 10.50 10.00 9.75 9.50 
4 wk.... 19.50 12.00 11.00 10.00 9.75 9.50 9.25 
13 wk.. 14.00 11.00 10.00 9.75 9.50 9.25 9.00 
26 wk.. 13.50 10.00 9.75 9.50 9.25 9.00 8.25 
52 ob.. 11.00 9.75 9.25 9.00 8.50 8.00 7.75 
30/20 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

10. SPECIAL FEATURES 
5 -MINUTE NEWS SPONSORSHIP 

PER WK: 
3 ti 18.25 6 tl 15.25 
5 ti 16.25 7 ti 14.25 

NEW CITY 
Rockland County -Map Location G-9. 

See SItDS consumer market map and data at beginning 
of the State. 

WRKL 
1964 

ll 117 f// 
/' Nor/ cl.Jassell & Co., Jac. 
Media Code 4 233 4600 6.00 
Rockland Broadcasters. New City. N. Y. 10956. 

Phones 914-354-2000, 623-3888, 947-2000. N. Y. C. 
direct: 212-299-5100. 

I. PERSONNEL 
General Manager -Richard Werden. 
Sales Manager -Chris Christ. 

2. REPRESENTATIVES 
Mort Bassett & Co.. Inc. 

3. FACILITIES 
1000 w., 910 ke. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a. 3b, 4a, 4c, 5. 6a, 8. 
Rate Protection: 10b. lib. 126, 13h. 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 246, 25a, 26, 

28a, 29a. 
Contracts: 40a. 42a, 45, 46, 475. 
Comb.: Cont. Discounts: 60a, 61c, 826. 
Cancellation: 70a, 70e. 71a, 73a. 
Member: The New York City Suburban Group. 

TIME RATES 
Rates effective January 1. 1965. 
Rates received February 23, 1965. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 min 301ee 1 min SO see 
Less than 18 ti 12.00 10.00 

6 tf..._....... 14.00 12.00 24 ti 11.50 9.50 
6 tl.__......_... 13.00 11.00 30 ti 11.00 9.00 
12 ti 12.50 10.50 
ID -50% of applicable 1 -minute rate. 
Hot Line Show5-200% of applicable rate. 

DISCOUNTS 
13 rons wks 5% 52 cons wks._ 15% 
26 cons wks 100;, 
Discounts apply to announcement or Program Pack- 
ages: may not be combined for frequency discount 
puron.e.. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 x 125 75 50 30 20 
DISCOUNTS 

130-5% 52x-12-1/2% 1560-20% 
205-150. 104r-15% 260x-25% 

10. SPECIAL FEATURES 
SPECIAL NEWS RATES 

(3 to 5 minutes) 
PER WK: OR ea 
6 ti 17. 18 ti 15. 
12 ti 16. 

NEW ROCHELLE (1 AM; 1 FM) 
Weatchester County -Map Location H-9 

Pee RRDS consumer market map and data at begin- 
ning of the State. 

WVOX 
1950 

A Hudson -Westchester Station 

NIJack Masla & Company, Inc. 

Media Code 4 233 4650 1.00 
H -W Radio Inc., Pershing Square Bldg., 271 North 

Ave., New Rochelle, N. Y. 10801. Phone 914- 
836-1460. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Wm. F. O'Shaughnessy. 
Oper. & Prog. Mgr. -Vinrent de P. Lupien. 
Sales Manager -John A. Winkel. 

2. REPRESENTATIVES 
Jack Macla & Co., Inc. 

3. FACILITIES 
500 w. days; 1460 be, Non -directional. 
Operating schedule: 5:30 am -local sunset. EST. 
Simulnat during AM operational hours. For non- 
aimulnet taellities see WVOX-FM listing. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3h. 3c, 3d, 4a. 4d. 5. 6a. 

7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20a, 21b. Md. 22b, 23b, 24a, 25a, 26, 

27, 281, 29a, 30, 31, 32b. 33a. 
Contracts: 40a, 41, 42d, 44b, 45, 48, 47e, 48, 49. 

50. 51a. 

Comb.: Cont. Discounts: 60a, 80e, 60i, Ola. 
Cancellation: 70a, loc. 71a, 72, 73a. 
Prod. Services: 80. 82. 
Member: Masla New York Suburban Plan 

TIME RATES 
ER 4/1/68-Rec'd 4/17/68. 

AA -6-10 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: Fixed (') 681 12 ti 18 t1 24 ti 
1 min 30 25 21 19 18 17 
20/30 sec 24 20 17 15 14 13 

CLASS A 
1 min. 27 22 18 16 15 14 
20/30 sec 22 18 14 13 12 11 

('1 Less than 6 ti. 
CONSECUTIVE WEEKS DISCOUNT 

13 454t-5% 26 wk -10% 52 wk -15% 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 
1 x 200 125 90 

9. PARTICIPATING PROGRAMS 
Westchester USA -10-10:30 am. Per spot 35. 
Swap Shop -2-2:30 pm. Per spot 32. 
Elsa Maria Troia -Sat & Sun noon -2 pm. Per spot 35. 
Ed Toby's Polka Party -Sun 2:30-4:30 pm. l'or spot 32. 
Itallanissima with Georgio Albano -Sun 11 am -noon. 
Per spot 32. 

10. SPECIAL FEATURES 
3 -MINUTE NEWSCASTS 

PER WK: 881 12 t1 18tî 
Ea 40 35 30 

CONSECUTIVE WEEKS DISCOUNT 
13 44-k--5% 26 wk -10% 52 wk -15% 

WVOX-FM 
1953 

A Hudson -Westehester Station 
Media Code 4 233 4651 9.00 
H -W Radio Inc., Pershing Square Bldg., 271 North 

Ave., New Rochelle, N. Y, 10801. Phone 914-636- 
1480. 

t. PERSONNEL 
Vice-Pres. & Gen'] Mgr. -William F. O'Shaughnessy. 
Sales Manager -John A. Winkel. 
Oper. & Prog. Mgr. -Vincent de P. Lupton. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 

3. FACILITIES 
ERP 3,000 w.; 93.5 Inc. 
Operating schedule: 6:00 am -midnight. 
Antenna ht.: 195 ft. above average terrain. 
Partial simulcast operation with WVOX-AM. For 
simulcast rates see WVOX. 

4. AGENCY COMMISSION 
15% on time; no cash discount. Bille due and pay- 
able when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 4a, 4d, 5, 6a, 7b. 8. 
Rate Protection: 10b, 11b. 
Basic Rates: 22b, 23a, 24a, 28b. 
Contracts: 40s, 42a. 45, 46, 47a. 
Comb.: Cont. Discounts: 60a, 61b. 
Cancellation: 70a. 70c, 71a. 73a. 

TIME RATES 
Elf 7/1/66 -Reed 7/25/86, 

6. SPOT ANNOUNCEMENTS 
PER WK: 8tí 12tí 24t1 36tI 

1 min. 4.00 3.00 2.00 1.50 
10. SPECIAL FEATURES 

PER WK: 3tí ti 12t1 18t1 
3 min, newscasts 7.50 6.00 5.50 5.00 

NEW YORK (and) 
NEW YORK URBAN AREA 

STATIONS IN NEW 
WABC, WABC-FM 
WADO 
WBNX 
WCBS, WCBS-FM 
WEVD, WEVD-FM 
WHN 
WHOM, WHOM -FM 
WINS 
WLIB, WLIB-FM 
WMCA 

YORK CITY: 
WNBC, WNBC-FM 
WNCN (FM) 
WNEW. WNEW-FM 
WOR. WOR-FM 
WPIX-FM 
WPOW 
WqXR, WQXR-FM 
WRFM (FM) 
WTFM (FM) 
WWRL 

STATIONS IN NEW YORK CITY 
URBAN AREA: 

New York City Urban Area stations are listed (union 
otherwise Indleated) Immediately following the list- 
ings tor New York City stations. 

"WALK, WALK -FM, WLIR (FM). Garden 
Patchogue. N. Y. City, N. Y. 

WBAB, WBAB-FM, WLIX, Islip, N. Y. 
Babylon. N. Y. WNJR, Newark. M. J. 

'WCTC, WCTC-FM, WPAC, WPAC-FM. 
New Brunswick, N. J. Patchogue, N. Y. 

WFAS. WFAS-FM, WPAT, WPAT-FM, 
White Plains, N. Y. Paterson. N. J. 

WGBB, Freeport. N. Y. WRNW (FM), Mount 
WGLI, Babylon, N. Y. Kisco, N. Y. 
WGSM, WGSMFM, WTHE, Mineola. N. Y. 

Huntlnaten, N. Y. WVNJ, WVNIFM, 
WHBI (FM), Newark. Newark, N. J. 

N. J. WVIP, WVIP-FM, Mt. 
WHL1, WHLI-FM, Kisco, N. Y. 

Hempstead. N. Y. WVOX, WVOX-FM, 
WJRZ, Newark, N. J. New ReMlle, N. Y. 

(') See listing under city of license. 
(Contimled on next papa) 
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STATIONS IN 
NEW YORK CITY 

(16 AM; 13 FMI 
New York, Bronx, iVestchester, Nassau, Richmond, 
Suffolk, Kings and Queens Counties -Map Location 
G-10 

See S1I1)S consumer market map and data at begin- 
ning of the State. 

WABC 
1921 

An ABC Owned Station 

BLAIR RADIO 

R A 

Subscriber to the NAB Radio Code 
Media Code 4 233 4700 4.00 

American Broadcasting Co.. Div. of American Broad- 
casting Companies, Inc. 1330 Ave. of the Americas, 
New York. N. Y. 10019. Phone 212-581-7777. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Don Curran. 
General Sales Manager -George H. Williams. 
National Sales Manager -Louis A. Severine. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
50.000 w.; 770 kc. Non -directional. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simulcast Mon thru Sat 
midnight -9 am; Sun 10 pm -10 am. For non-simul- 
east operation see WABC-FM. 

4. AGENCY COMMISSION 
15/0: payable when tendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3s. 3d. 4a. 4d, 5. 6b, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15b. 
Basic Rates: 20a, 21d. 22a, 24a, 24b, 24c, 25a, 29a. 

30, 32b, 33d. 
Contracts: 40b. 41, 42a, 43, 44a, 44b, 45, 46. 50. 
Comb.; Cont. Diacounta: 60b. 60e. 60i. 61a. 62a. 
Cancellation: 70a, 70c, 71a. 72, 73a. 7Sb. 
Production Services: 80. 81, 82. 
Affiliated with American Contemporary Network. 
In combination with WABC-FM. See that listing 
for rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No 29 ER 5/1/68-Rec'd 4/8/68. 
AAA -Mon thru Rat 6-10 am. 
AA -Mon thru Fri 3-7 pm; Sat 10 am -7 pm. 
A -Mon thru Fri 10 am -3 pm; Mon thru Sat 7 pm - 
midnight; Sun 8 am -midnight. 
B -Mon thru Sun midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

Per wk () 1 ti 6 tl 12 ti 18 ti 24 ti 30 ti 
1 min.__ ..... 184 174 154 146 134 125 125 
30/20 see.... 148 138 123 115 106 98 98 
ID's 109 103 92 88 79 73 73 

CLASS AA 
1 min 158 145 127 110 103 97 90 
30/20 sec-- 128 116 102 88 82 78 72 
ID' s 95 87 78 66 62 58 54 

CLASS A 
1 95 84 80 76 70 63 81 
30/20 sec 76 87 84 81 56 50 49 
ID's ........_ 5T 50 48 96 42 38 37 

CLASS B 
1 min. - 29 28 24 22 21 20 19 
30/20 sec 23 21 19 18 17 16 15 
ID's 17 18 14 13 12 11 10 

(e) Fixed Positions. 
DISCOUNTS 

All "Base Rate" advertising run during one contrac- 
tual year is eligible for the following discounts, pro- 
vided there is a minimum schedule of six announce- 
ments per week: 
6 wk -2-1/2% 26 wk -10% 
13 wk -7-1/2% 52 wk -15% 
Schedules of less than 52 weeks need not run in 
consecutive weeks to earn discounts. Advertisers 
who complete one contractual year of consecutive 
week broadcasting can continue at the 52 week rate 
as long as they continue consecutive week advertising 
(minimum: 8 per week). 
Spots in AAA, AA and A classifications may be com- 
bined for frequency and weekly discounts for Class 
B, but not vice versa. 
60, 30/20 & 10 second spots can be combined for 
frequency discounts. 

7. PACKAGE PLANS 1 w 6wk 13wk26wk52wk 
10 Plan 986 981 912 887 838 
20 Plan.._ 1840 1794 1702 1658 1584 
30 Plan- ..... _....... _.._ 2595 1530 2400 2335 2206 
40 Plan 3222 3141 2980 2900 2739 
60, 30/20 & 10 second spots can be combined for 
discounts. 
30/20 sec: 80% of 1 -min. 10 sec: 80% of 1 -min. 
Ratio of Package Plan schedules: AAA 30%; AA 
30%; A 40%. 
Subject to preemption by Base Rate advertisers. 
Package Plans need not run in consecutive weeks to 
earn discounts but must run within one contractual 
year. Advertisers who complete one contractual year 
at 52 week rate can continue at that rate as long 
as they continue consecutive week advertising. 
Package Plans do not combine with any other adver- 
tising for further discounts. 

BULK PLANS 
(Preemptible, to be used within a 52 week period.) 

(Mon thru Sun 6 am -midnight) 
10000 1500x 20005 2500x 3000E 

Plan I 62 58 55 51 48 
Plan II 70 66 82 58 54 

Spots in these plans must be scheduled as follows. 
Plan I: 20% AAA; 20% AA; 60% A. 
Plan II: 30% AAA; 30% AA; 40% A. 
Additional spots are subject to the same percentages 
in applicable plan. 
Bulk Plans, 60, 30/20 and 10 second spots can be 
combined for discounts. 
30/20 sec: -80% of 1 min. 
10 sec: -60% of 1 min. 
Bulk Plan advertisers must contract in advance for 
a firm 52 week period, subject to short rate if can- 
celled. 

ROS PACKAGES 
Minimum package Plan I-12 spots Dec wk, ea.... 60 
Minimum package Plan II -18 spots per wk. ea.. 50 

CONTINUING DISCOUNT POLICY 
After the first contractual year an advertiser may con- 
tinue his schedule into a second year based on the 
accrued weekly discount earned at the cross over date, 
providing the schedule is continued without inter- 
ruption. Any subsequent schedule within that year 
will receive the weekly discount applicable to the 
actual number of weeks run in that contract year. 
This package will be schedued at the station's dis- 
cretion throughout the broadcast day and is not com- 
binable with other spots or packages for further 
discounts. Spots Purchased on this package may be 
preempted at any time. 
30/20 sec -80% of 1 min. 
10 sec: -80% of 1 min. 

10. SPECIAL FEATURES 
5 -MINUTE NEWS 

WKLY: 1tl 6ti 12ti 18tí 24tI3Oti 
AAA -.._..._._.._..... 22. 200 190 174 163 163 
AA ..._......_-._-._... 182 159 137 129 121 113 
A ..._._._.._.._...- 126 110 95 89 84 79 
B ..._.._ 50 45 40 30 33 31 
5 -minute programs and spots can be combined for 
further frequency discounts on spots only. 

WABC-FM 
1949 

An ABC Owned Station 
©1 FIMO 

Subscriber to the NAB Radio Code 
Media Code 4 233 4701 2.00 
American Broadcasting Co., Div. of American Broad- 

casting, Companies, Inc., 1330 Avenue of Americas, 
New York, N. Y. 10019. 

Andreae all CODY and/or tranicripts to Continuity 
Director. WABC Radio, 1330 Avenue of Americas, 
New York. N. Y. 10019. Phone 212-581-7777. 
WABC-FM: Music 85%, news 9%, sports 5%, talk 
1%. 
MUSIC: popular music including current hits, folk 
rock, pop rock. rock utilizing electronic instruments 
9 am -11 pm M -F, 9 am -12M Sat, & 10 am -10 pm 
Sun, using air personalities 7-11 Dm M -F. NEWS: 
78 national and international 5 min network newscasts 

NEW YORK 
at :15. eighty-four 30 second weather reports and 
local headlines, nine 5 min local newscasts plus fre- 
quent editorials. SPOUTS: major league baseball. 
Contact Representative for further details. Reed 
7/2/68. 

I. PERSONNEL 
Vice-Pres. á Gen'l Mgr. -Don B. Curran. 
Program Manager -Rick Sklar. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES ERP 1,500 w.; 95.5 me. 
Operating schedule: 9 am -midnight Mon thru Sat; 10 
am -10 pm Bun. EST. 
Antenna ht.: 1270 ft. above average terrain. 
Partial simulcast operation. Operated separately Mon 
thru Sat 9 am -midnight & Sun 10 am -10 pm. For 
simulcast facilities see WABC. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3b, 9a, 4d, 5, Ob. 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 28a, 29a. 
Contracte: 40b, 45, 48. 
Comb.; Cont. Discounts: 60a, Ela, 01b, 82b. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with American Contemporary Network. 
Affiliated with American FM Network. 
TV facilities: WABC-TV. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 ER 9/15/68-Rec'd 9/30/68. 
6. SPOT ANNOUNCEMENTS 

BULK RATE 
1 min/less, 1000x 8 1 min/less, 1500x 7 
Preemptible. To be used within 52 -week period. 52 - 
week contract muet be made in advance, subject to 
short rate if cancelled. 

7. PACKAGE PLANS 
PER WK: 6t1 12tí 18t1 
1 min/less 14 12 10 

AM/FM COMBINATION 
1 min/less 12 10 9 
FM frequency does not combine for AM discounts, 

WADO 
1926 

O o 
Media Code 4 233 4750 9.00 
Bartell Broadcasting Core., 205 E. 42nd St., New 

York, N. Y. 10017. Phone 212-532-9286. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Sydney Kavaleer. 
General Sales Manager -Alan Silverman. 

(This listing continued on next page) 

FOR THE 5th CONSECUTIVE PULSE REPORT: 
WABC becomes 
the only station 
in America to 
reach OVER 
ONE MILLION 
HOMES in an 
average day. 
1,136,700 homes 
6 A.M.-Midnight" 

...in the course of a week: 
WABC reaches more 
homes (1,761,600) 
and more total 
persons (3,851,700) 
than any other 
New York Station. 
6 A.M.-Midnight- Mon -Surie 

WABC oa 
REPRESENTED NATIONALLY BY BLAIR RADIO 

..in all 4 day parts: 
WABC reaches 
more cumulative 
adults and more 
total listeners." 

EW Y. 
® AUDIENCE INFORMATION BASED ON ESTIMATES FROM. THE *JUL/AUG '68 PULSE REPORT FOR 

THE 18 COUNTY AREA SUBJECT TO QUALIFICATIONS AVAILABLE ON REQUEST. 

:gónwwá t1968 PULSE REPORTS JAN/FEB; MAR/APR; MAY; JUNE; JULY/AUG. 
All data based on cumulative audience estimates. 
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NEW YORK 

New York City -W A D O -Continued 
3. FACILITIES 

5.000 w.; 1280 Ire. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on net time only; no each discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a. 2h. 3a. 4a, 5. 0a. 8. 
Rate Protection: 10e. llc, 12c, 13c, 14c. 
Basic Rates: 20h. 24h, 24c, 25a, 26. 27, 28a. 29a, 

32b. 
Contracts: 40a. 41, 42a. 44b, 45, 46, 47e. 48, 50, 51a, 

51b, 51c. 
Comb.; Cont. Discounts: 60h. 60d, Bof. 601, 62h. 622d. 
Cancellation: 70a. 70c, 71a, 72. 73a. 73h. 
Prod. Services: 82. 

TIME RATES 
No. 7 ER 10/1/68-Ree'd 9/13/68. 

AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Oat 5-6 am & 10 am -8 pm. 
A -Mon thru Sat 8 pm -midnight. 
B -Mon thru Sat midnight -5 am. 
Sun -9 am -8 pm. 

6. SPOT ANNOUNCEMENTS 
Ix 50x 150x 250x 5000 IOOOx 

AAA ._. 60 47 44 41 36 33 
AA 30 33 30 28 2- 22 
A 32 23 21 18 16 15 
B 25 20 15 13 12 11 
Sun 55 43 40 38 33 30 

7. PACKAGE PLANS 
PER WK: AAA AA A B SUN 
2 ti _.. 47 33 23 20 43 
ft ti 44 30 21 15 40 
12 ti 41 28 18 13 :38 
18 ti 36 23 16 t2 33 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

AAA AA A B SUN 
3-9 ti 72 30 3.2 24 66 
5-6 ti 66 44 30 22 60 

WBNX 
1927 

Media Code 4 233 4800 2.00 
United Broadcasting Co. of N. Y.. Inc., 801 Second 

Ave., New York, N. Y. 10017. Phone 212-889-8880. 
I. PERSONNEL 

President -Richard Eaton. 
Executive Vice -President -C. Carroll Larkin. 

2. REPRESENTATIVES 
UBC Sales. 
Dallas -Mario Messina Company. 

HEMPSTEAD, LONG ISLAND, N.Y. 

YOUR KEY STATION TO 
A "HIDDEN" $5 BILLION 

RETAIL MARKET! 

FM Broadcasting Corp., WHLI Bldg., 384 Clin- 
ton St.. Hempstead, N. Y. 11550. Phones: 
Hempstead 516-481-8000; New York City 212- 
658-1100. 

Other office: 575 Lexington Ave., New York City. 

FACILITIES 
10,000 sv. days; 1100 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 
Sunday time only, 15% additional. 
AM program may be duplicated over FM. 

TIME RATES 
Rates effective Jan. 1, 1968. (Card No. 11.) 

Card received Dec. 21, 1987. 
Class AA -Sign -on to 10:00 am and 3:00 pm - 
sign -oil. 
Class A -All other times. 

SPOT ANNOUNCEMENTS 
1 MINUTE 

(Live or transcribed) 
Class Class Class Class 
AA A AA A 

1 ti 40.00 32.00 280 ti 31.00 24.00 
104 ti 33.00 26.00 312 ti 30.00 23.00 

Package Plans Available 
CONSECUTIVE WEEKS DISCOUNTS 

Applicable only to programs of 
5 minutes or more. 

13 mks- 5% 39 mks -15% 
26 wka-10% 52 wks-20% 

SPECIAL FEATURES 
5 -MINUTE NEWS 

PER WK: 
Class: 1 ti 3 ti 4 ti 5 ti 6 ti 7 ti 
AA 72.00 195.00 245.00 288.00 324.00 353.00 
A. 58.00 157.00 198.00 232.00 261.00 284.00 

(CIt) 

SEE OUR LISTING UNDER 
"NEW YORK URBAN AREA" 

3. FACILITIES 
5.000 w.; 1380 kc. 

Directional -game pattern day and night. 
Operating schedule: 20 hrs. daily. EST. 

4. AGENCY COMMISSION 
15% on net ct.arges for station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 8a, la, 8. 
Rate Protection: 10e, 11e, 13e. 14e. 
Basic Rates: 20a. 29a. 
Contracts: 40a, 41, 42b, 45, 46, 51b. 
Comb.; Cont. Discounts: 60d. 60e, 61a. 
Cancellation: 70a, 70c, 71e, 73a, 73b. 
Prod. Services: 82. 
Member: Latin Network. 

TIME RATES 
ER 2/1/67 -Reed 1/5/67. 

AA -6 am -noon & 4-6 pm. 
A -Noon -4 pm & 6-10 pm. 
B-10 pm -midnight. 
C -Midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
AA - A 

I min 30 ese 10 see I min 30 see 10 see 
1 z 32.00 24.00 18.00 29.00 21.75 14.50 
13 x 28.00 21.00 14.00 26.00 19.50 13.00 
26 x 25.00 18.75 12.50 23.00 17.25 11.50 
52 x 23.00 17.25 11.50 21.00 15.75 10.50 
104 x 22.00 16.50 11.00 20.00 15.00 10.00 
158 z 21.00 15.75 10.50 19.00 14.25 9.50 
280 z 20.00 15.00 10.00 18.00 13.50 9.00 
312 z 19.00 14.25 9.50 17.00 12.75 8.110 
520 z 18.00 13.50 9.00 16.00 12.00 8.110 

B C 
1 z 25.00 18.75 12.50 22.50 16.85 11.25 
13 z 22.50 16.90 11.25 20.00 15.00 10.00 
26 r 20.00 15.00 10.00 18.00 13.50 9.00 
52 z 18.00 13.50 9.00 15.00 11.25 7.50 
104 z 16.50 12.90 8.25 13.50 10.10 8.75 
156 z 15.00 11.25 7.50 12.50 9.35 6.25 
260 x 13.50 10.10 8.75 11.50 8.60 5.75 
312 z 12.50 9.35 6.25 10.50 7.85 5.25 
520 z 11.50 8.60 5.75 9.50 7.10 4.75 

7. PACKAGE PLANS 

PER WK: 1 min 
3 ti 25.00 
6 ti 23.00 
12 ti 21.00 
24 tl 19.00 

AA - 
30 see 
18.75 
17.25 
15.75 
14.25 

B - 
3 ti 20.00 15.00 
6 tl 18.00 13.50 
12 ti 15.00 11.25 
24 ti 12.50 9.35 
Fixed position, extra 20%. 

IO set 
12.50 
11.50 
10.50 
9.50 

10.00 
9.00 
7.50 
6.25 

Imin 
23.0^ 
21.00 
19.00 
17.00 

WCBS 
1924 

CBS Owned 

CBS ;>s 

RADIO 
SPOT SALES 

18.00 
15.00 
12.50 
10.50 

-A 
30 at IO see 
17.25 11.50 
15.75 10.50 
14.25 9.50 
12.75 8.50 D--- 
13.50 9.00 
11.25 7.50 

9.35 6.25 
7.85 5.25 

News -Information 
R A 

Subscriber to the NAB Radio Code 

Media Code 4 233 4850 7.00 
CBS Radio. division of Columbia Broadcasting 

System, Inc., 51 W. 52nd St.. New York, N. Y. 
10019. Phone 212-765-4321. TWX 212-867-7987. 

Address all copy to Continuity Coordinator, 
STATION'S PROGRAMMING DESCRIPTION 

WCBS: Programmed for adults. 
News and information format. NEWS: 10 min on 
hour and on half hour with headline re -caps, up- 
dates, actualities, bureau reports and information 
features between each newscast. Operate with 13 
anchormen. 8 reporters, 3 mobile units, 2 helicopters. 
6 news bureaus and own weather bureau. Helicopter 
traffic reports, sports, business and financial news, 
movie and play reviews featured during am and pm 
drive time. Information features oriented toward 
women 10 am -3 pm, with reports on food, restau- 
rants, entertainment, books, shopping, travel, fashion, 
medicine and child guidance. Contact Representative 
for details. Recd 11/16/67. 

I. PERSONNEL 
General Manager -Joseph T. Dombo. 
Sales Manager -Robert L. Hocking. 
Sales Service Manager -Joan Hebor. 

2. REPRESENTATIVES 
CBS Radio Spot Sales. 

3. FACILITIES 
50.000 w.; 880 kc. Non -directional. 
Operating schedule: 24 hours daily except 1:05-5:30 
am Mon. EST. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2e, 3e, 4a, 4d. 5, 8h, 7b, 8. 
Rate Protection: 10c, 11c, 12c, 13c, 14e. 
Basic Rates: 20a, 21b, 21e, 21d, 22a, 22b, 24a, 24c, 

25a. 27, 28a, 29a. 
Contracts: 40b, 41, 44b, 45, 46. 48. 51b. 
Comb.: Cont. Discounts: 60f. 601, 601, 61b, 62d. 
Cancellation: 70a, 70e, 71e, 72, 73b. 
Prod. Services: 80. 81, 82. 

Less than 1 -minute announcements may he pre-empted 
by minute announcements with prior notice. 
Application of Earned Irate at End of Contract: it 
the period at the end of the contract is six days or 
less, advertisers earning Times Per Reek hates will 
be charged for facilities. announcements. and/or par- 
ticipations covered by such contracts at the Vati 
earned during the seven day period Immediately 
preceding. 
All rates quoted are dollar cost per unit. 

TIME RATES 
No. 28 ER 6/25/67 -Reed 6/2229/67. 

AA -Mon thru Fri 6-10 am. 
A -Mon thru Fri 3-7 pro: Sat 8 am -6 pm. 
B -Moat thru Fri 5:30-6 am & 10 am -3 pm; Sat 
5:30-8 am; Sun 7:30 am -6 pm. C Mon thru Fri 7-11:30 pm; Sat 6-11:30 pm; Sun 
6 pm -Mon 1 also. 

7. PACKAGE PLANS 
1 MINUTE LIMITED ROTATION 

PER WK: 1 ti 3ti 6ti 12 ti 18ti 24 ti 35+ 
AA 150 140 124 113 107 101 95 
A 120 112 103 95 86 81 76 
B 100 93 83 77 71 65 60 
C 80 73 65 58 53 48 45 

Feature minutes -extra 20%. 
1 MINUTE PREEMPTIBLE PACKAGE PLANS 

PER WK: 6tl 12 ti 18 ti 24 t1 35 ti 50+ 
AA 110 100 95 92 89 86 
A 90 80 70 87 63 60 
B 65 55 45 42 39 36 
C 50 45 40 38 36 34 

Less than 1 -min spots: 
30/20 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 
All spots may be combined with each other to earn 
times per week rates and consecutive weeks rate dis- 
counts. In addition, l'rogram Time Rates may also 
combine with spots to earn both times per week and 
consecutive weeks rate discounts on spots. However, 
spots only count toward earning consecutive weeks 
rate discounts on program time rates. 

VERTICAL SATURATION PLANS 
(Fifteen spots per day or thirty spots on a 

combination of Sat and Sun guaranteed) 
mln see 

1 day, (Mon thru Fri) 1 950 50850 
/20 

10650 
Sat only 850 750 500 
Sun only 750 650 400 
Sat, Sun combination 1440 1260 810 
On each of these plans, in addition to the guaranteed 
total spots, station will deliver other like spots. 
available on day of broadcast, at no additional cost. 
Station will provide minimum of 1/2 hour separation 
in scheduling. All schedules confirmed by station by 
noon of day preceding broadcast. 

BULK PLAN 
1000 preemptible ROS 1 -min spots 50 
Sold on a non -cancellable basis; all spots to be 
aired nithin a period of 52 weeks or less. 

We 
deliver 
more 

25 to 49 
year olds 
than any 

other radio 
station in 
America: 

WNEW 1130 
Metromedia Radio in New York 

Represented by Metro Radio Sales 

'Source: ARB -Apr. / May 1968 

Average quarter-hour listener impressions 
Monday -Sunday 6 AM -12 Midnight 

N.Y.17County Metro Area. 
Audience data are estimates and 

subject to qualifications as published. 

8. PROGRAM TIME RATES 
AA A B C 

1/4 hr 340 280 240 200 
10 min 275 230 190 170 
5 min 170 140 120 100 
Contact station for rates based on times per week 
discount. 

CONSECUTIVE WEEKS DISCOUNT 
13 wk- 2-1/2% 39 wk- 7-1/2% 
26 wk- 5% 52 wk -10% 
All discounts apply to 1-12 weeks unit rates and are 
rounded to the nearest dollar. 

cip 

WC B S -FM 
1943 

IMC1 [an FMD 
CBS Owned 

Subscriber to the NAB Radio Code 
Media Code 4 233 4900 0.00 
CBS/FM Broadcasting, A Service of CBS Radio, 

division of Columbia Broadcasting System, Inc., 51 
W. 52nd St., New York, N. Y. 10019. Phone 212- 
765-4321. TWX 212-867-7987. 

Address all copy to General Sales Manager. 
I. PERSONNEL 

General Manager -Joseph T. Dembo. 
Director -William D. Greene. 
General Sales Manager -William R. Codus. 

2. REPRESENTATIVES 
CBS/FM National Sales Office: See Reps. & 5/O 
pages. 

3. FACILITIES 
ERP 4.800 w.: 101.1 mc. 
Operating schedule: 6 am -2 am daily. 
Antenna ht.: 1,300 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See soiled regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3e, 4a, 4d, 6b, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b, 21d, 22a. 22b, 24a, 24c, 31. 
Contracts: 40b, 41. 
Comb.: Cont. Discounts: 60e, 601, 822d. 
Cancellation: 73a. 
All rates quoted are dollar colt per unit. 
Member: CBS/FM Broadcasting. 

TIME RATES 
No. 3 ER 7/1 68-Rec'd 7/22/68. 

6. SPOT ANNOUNCEMENTS 
ROS Mon thru Sun 6-2 am 

PER WK: 1 ti S ti IO tl 15 ti 20 ti 
1 min 40 32 27 22 18 
Fixed position applicable ROS plus 5.00. 
30.'30 see: 75% of 1 min. 10 sec: 50% of 1 -min, 

WDHA (FM) 
DOVER, N. J. 

City of license -Dover. N. J. 
New York City office -Suite 621, 310 Madison Ave. 

Phone 212-986-4368. 
See listing under Dover, N. J. 

WEVD WEVD-FM 
1927 1930 

Media Code 4 233 4950 5.00 
Forward Association, Inc., 117-119 W. 46th St.. 

New York. N. Y. 10036. Phone 212-757-0880. 
I. PERSONNEL 

Managing Director -Norman Furman. 
Program Director -David Niles. 

3. FACILITIES 
5,000 w.; 1330 kc. 

Directional -separate patterns day and night. 
Operating schedule: 8:15 am -6 pm Mon; 8:15 am -4:30 
pm & 8 pm -3 am Tue, thru Fri; 8:15-3 am Sat; 11 
am -3:30 pm & 8 pm -3 em Sun. 
FM FACILITIES 
ERP 20.000 w.; 97.9 me. 
Operating schedule: 8:15 am -8:30 pm Mon; 8:15- 
3 am Tues thru Sun. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, 3a, 3b, 4a. 5. 6a, 7a. 8. 
Rate Protection: 10b. 11b. 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 26, 28b, 

29a. 
Contracts: 40a, 45, 48, 47e. 48. 
Comb.: Cont. Discounts: 60a, 61a, 61b. 61e, 62b. 
Cancellation: 70a, 70e. 71a. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 20 ER 7/1/67 -Reed 5/26/67. 
A -Sun noon -4 pm. 
B -Dally 8 am -11 pm. 
C -Daily 11 pm -midnight. 

6. SPOT ANNOUNCEMENTS A B C 
1 min 75 50 35 
30 sec 50 35 15 

SPOT FREQUENCY DISCOUNTS 
PER DAY: I ti 2 ti 4 01 6t 
13 wk. 5% 10% 
26 wk 5% 10% 15% 
52 wk 5% 10% 15% 20% 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

A 550 350 225 175 125 
B 250 150 100 75 60 
C 170 95 65 50 40 

PERIOD FREQUENCY DISCOUNTS 
PER WK: 1 t 2ti 4t1 8t 
13 wk 5% 10% 
26 wk 5% 10% 15% 
52 wk 5% 10% 15% 20% 

9. PARTICIPATING PROGRAMS 
SYMPHONY SID 

Latin -Jazz -Pop Show 
(11:00 pm -33,d am) 

Rates from 11:00 pm -midnight see Clans B spots and 
periods. For after midnight the following applies: 

1 hr 1/2 hr 1/4 hr 1 min 
1 tI 200. 150. 100. 35. 
52 ti 175. 125. 75. 32. 
Raisins & Almonds (Jewish) -Mon Rini Fri 10-11:30 
am, per spot 75. 

(New York City continued on next page) 
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New York City -Continued WHOM WHOM -FM NEW YORK 

WHN 
1922 

A Storer Station 

MAJOR MARKET 
RADIO, INC. 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 233 5000 8.00 
Storer Radio Broadcasting Corp.. 400 Park Ave.. 

New York. N. Y. 10022. Phone 212-688-1000. 
STATION'S PROGRAMMING DESCRIPTION 

WHN: Programming adult general. 
Popular and standard music with 6 air personalities. 
SPORTS: major league play-by-play sports, baseball, 
hockey, basketball and college football. NEWS: local 
and world 5 min on hour, headlines and extended 
weather on half hour 24 hours a day. Special daily 
features: traffic reporte by direct line from New York 
City Traffic Bureau, local commentaries at 7:10 am. 
8:10 am, 8:05 pm, 10:05 pm. Sportscasts at 6:35 
am, 7:35 am, 5:30 pm, 6:05 pm, 11:05 pm. Contact 
Representative for further details. Recd 8/16/67. 

1. PERSONNEL 
Pre.. & Gen'l Mgr. -John C. Moler. 
Operation. Manager -Roy M. Schwartz. 
General Sales Manager -I. Warner Rush. 

2. REPRESENTATIVES 
Major Market Radio, Inc. 

3. FACILITIES 
50.000 w.; 1050 kc. 

Directional -same pattern day and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 10c, 11c. 12e. 13c, 14c, 16. 
Basic Rate.: 20b, 21a, 21b, 21c, 21d, 22a, 22b, 23a, 

24a, 24c, 25a, 27, 29a, 29b. 30. 31, 32b, 33a. 
Contract: 40a, 41, 42a, 42d, 43, 45, 48, 50, 51a. 51b, 

51c. 
Comb.; Cont. Discounts: OOb, 80d, 60e, 80g, Ola, 

62b. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 5 ER 7/15/88 -Reed 7/11/88. 

A -Mon thru Sat 8-10 am. 
B -Mon thru Fri 4-8 pm; Sat 10 am -8 pm. 
C -Mon thru Fri 10 am -4 pm; Sun 6 am -8 pm. 
D -Dally 8 pm -1 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS A 

PER WK. EA: I wk 13 wk 26wk 52wk 
1 U. 145 142 138 130 
6 ti 140 137 133 126 
12 U 135 132 128 121 
18 ti 130 127 123 117 

CLASS B 
1 ti._ 105 
6 ti 100 
12 ti 95 
18 ti 90 

CLASS C 
1 ti- 95 
6 U 90 
12 ti 85 
18 t1 80 

CLASS D 
1 ti. 55 53 51 49 
6 ti 50 49 97 45 
12 ti 45 43 42 40 
18 ti 40 39 38 36 
30 sec: 80% or 1 -min, 10 see: 50% of 1 -min. 

].PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(Rotating) 
PER WK, EA: I wit 13 wk 26wk 52wk 
12 ti (3A, 3B, 4C, 2D)..._.._... 82 80 78 76 
20 ti (5A, 5B, 6C, 4D)..... ....... 78 76 74 70 
28 ti (7A, 7B, 8C, 6D) 74 72 70 87 
38 ti (9A, 9B, 10C, 8D) 88 65 83 61 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM RATES 
1/2 hour 450 1/4 hr 300 
5 -min: 130% of 1 -min rates. 

103 98 94 
98 95 90 
93 90 86 
88 88 81 

93 
88 
83 
78 

90 
86 
81 
76 

88 
81 
78 
72 

CAUTION: 
It is inadvisable to use listing in- 

formation from SRDS catalogs for 
more than 30 days from their date 
of issue. A single mistake caused 
through use of out-of-date informa- 
tion can be far more costly than the 
price of a subscription. Make certain 
you are working with current infor- 
mation from the latest issue, because 
current information is safe informa- 
tion. G 

12/66 

"must 
bu 

HN 

1( 

* In New York, WHN is #1 - 
10 AM to 3 PM, in reaching 

men, 18 to 49, Mon. -Fri., per 

average 1/4 hour. 

* In New York, WHN is #2 in 

reaching women, 18-49, 10 AM 

to 3 PM, Mon. -Fri., per average 

1/4 hour. 

Source: 

ARS, Apr. -May '68 Total Survey Area 

50,000 WATTS 

New York's Leading Station for 
The Modern Sound of Beautiful Music 

Yankees Baseball * Rangers Hockey 

Knicks Basketball * Ivy League Football 

A 
Storer 

Station 
represented 
nationally by 

Major 
Market 
Radio, Inc. 
12 East 46th St., 
New York City 

"Any audience -size data used herein is based on the 
source indicated, is subject to the limitations on Its 
accuracy Inherent In the method of survey used, 
and should be considered as an estimate." 

1930 1951 
Media Code 4 233 5050 3.00 
Progress Broadcasting Corp., 136 W. 52nd St., New 

York, N. Y. 10019. Phone 212-246-3900. 
STATION'S PROGRAMMING DESCRIPTION 

WHOM: Complete ethnic programming. 
Spanish, daily 5 am -12M. Sun only, Italian 7 am - 
1 pm, Spanish 1-8 pm, German 6-11 pm. Spanish 
programs feature general appeal popular music high- 
lighting big Latin American sound. NEWS: bulle- 
tins every hour on hour and 5 min summaries on 
half hour. Features: man and woman personality 
breakfast show, audience participation telephone re- 
quests handled by personality DJ's. Spanish soap 
operas. SPORTS: major league and Puerto Rican 
league winter baseball games. Heavy emphasis on 
activities in Spanish community. Ethnic copy trans- 
lated from English without charge. Rec'd 12/4/67. 

I. PERSONNEL 
President -Fortune Pope. 
Vire-Pres. In Charge of Sales -Charles Bailin. 

3. FACILITIES 
5.000 w. ; 1480 kc. Directional -separate pattern day 
and night. 
Operating schedule: 19 hours daily. EST. 
FM -ERP 50,000 w.; 92.3 mc. 
Operating schedule: 19 hours daily. 

4. AGENCY COMMISSION 
15/0 net charges for time; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 
Basic Rates: 20a. 
Contracts: 45. 
Comb.: Cont. Discounts: 60a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 22 ER 11/1/68-Rec'd 10/1/68. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
(Mon thru Sat 8-9 am) 

1 x 50.00 260 x 29.00 
13 o 37.00 312 x 28.00 
28 x 35.00 500 x 27.00 
52 x 3.2.00 750 x 26.00 
104 x 31.00 1000 x 25.00 
156 x 30.00 

(Mon thru Sat 9 am -8 pm; Sun 1-6 pm) 
1 x 50.00 260 x 24.00 
13 x 32.00 312 x 23.00 
26 x 30.00 500 x 22.00 
52 x 27.00 750 0 21.00 
104 x 26.00 1000 x 20.00 
156 x 25.00 

(Mon thru Sat 8-10 pm) 
1 x 37.50 260 x 18.00 
13 x 24.00 312 x 17.25 
28 x 22.50 500 x 16.50 
52 x 20.25 750 x 15.75 
104 x 19.50 1000 x 15.00 
156 x 18.75 

(Mon thru Sat 10 pm -midnight) 
1 x 25.00 260 x 12.00 
13 x 18.00 312 x 11.50 
26 x 15.00 500 x 11.00 
52 x 13.50 750 x 10.50 
104 x 13.00 1000 x 10.00 
156 x 12.50 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 
1 -minute and 30 -second spots may be combined for 
frequency discounts. 

SUNDAY 
(6 am -1 pm) 

Is 13x 260 52x 
1 min. 50.00 40.00 30.00 25.00 
30 sec..._ 35.00 30.00 25.00 20.00 
10 sec 25.00 20.00 17.00 15.00 

(6 pm -midnight) 
1 min 40.00 30.00 20.00 17.50 
30 sec..... 30.00 25.00 15.00 12.50 
10 sec 20.00 16.00 12.00 10.00 

7. PACKAGE PLANS 
(9 am -8 pm) 

6 ti 12 ti 18 ti 
l'er wk 180 324 468 

8. PROGRAM TIME RATES 
SUNDAY 

(6 am -1 pm) 
i hr I/2hr 1/4 hr 10 min 5 min 

1 x 400 250 130 100 75 
13 x 375 200 115 80 85 
26 x 350 175 100 70 60 
52 x 300 150 75 80 50 

(6 pin -midnight) 
1 x 400 250 130 100 70 
13 x 350 200 100 80 55 
26 x 300 150 75 60 45 
52 x 200 110 60 40 36 

WICC 
BRIDGEPORT, CONN. 

City of license -Bridgeport, Conn. 
New York office -220 E. 42nd St., New York. N. Y. 

Phone 682-6500. 
See listing under Bridgeport, Conn. 

WINS 
1924 

A Group W Station 

RAD/0 ADVERTISING REPRESENTAIIVES, INC. 

NAtt R A EI 

Subscriber to the NAB Radio Code 

Medie Code 4 233 5100 6.00 
Westinghouse Broadcasting Co.. Inc., 90 Park Ave . 

New York. N. Y. 10016. Phone 212-867-5100. 
STATION'S PROGRAMMING DESCRIPTION 

WINS: Programmed for general interest. 
All news all the time. Anchormen, backed up by 
teams of writers, editors and reporters, broadcast 30 
& 45 min segments of regional, national and inter- 
national news. Anchormen integrate reports from re- 
porters, local and regional correspondents and corre- 
spondents at foreign and domestic news bureaus. 

Headline summaries every 15 min. Sports reports at 
:15 & :45. Traffic reports morning and afternoon 
drive times, plus key weekend periods. Comparison 
shopper reports 12 times daily. Drama and movie 
reviews. Stock market reporta twice an hour between 
10 am & 8 pm. Weekend sports specials, golf, tennis, 
auto racing. 5 mobile units equipped with 2 way 
radios, walkie-talkie units. Major news services. Con- 
tact Representative for further details. Recd 2/8/68. 

I. PERSONNEL 
General Manager -Peter E. Schroth. 
Promotion Manager -Steven Bell. 
General Sales Dianager -Austen Smithers. 

2. REPRESENTATIVES 
WINS Sales, New York. 
Radio Advertising Representatives, Inc. 

3. FACILITIES 
50,000 w.; 1010 kc. Directional. 
Operating schedule: 24 hours dally. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e. 3a. 4a, 4d, 5, 8b. 7b. 8. 
Rate Protection: 10e. lie. 12e. 13e, 14e, 15c. 
Basic Rates: Mb, 21d, 22b. 25a, 28a. 29a, 32b, 33a, 
Contracta: 40b. 41, 42a. 44b, 45, 46. 50. 
Comb.: Cont. Discounts: 60i. Ola, 62b. 
Cancellation: 70e. 71a, 72, 73a. 
Prod. Services: 81. 
Length of commerical copy: 
60 seconds transcribed 150 words or less. liv.. 
30 seconds transcribed 75 words or less, live. 
10 seconds transcribed 25 words or less, live. 

TIME RATES 
No. 11 Eft 10/1/68 -Reed 9/16/68. 

AAAA-Mon thru Sat 5:30-10 am. 
AAA -Mon thru Sat 3:30-8 pm. 
AA -Mon thru Sat 10 am -3:30 pm; Sun 8 am -8 pm. 
A -Daily R-11:30 pin; Mon thru Sat. 5-5:30 am; 
Sun 5-8 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: Ix 52x I56x 512x 
AAAA__ 250 225 205 190 
AAA 175 155 140 125 
AA 130 120 110 100 
A 80 75 70 65 

EST. 

520x 
175 
115 
90 
60 

780x I040x 
165 150 
105 90 

75 60 
50 40 

30 SECONDS 
AAA A__ 200 180 164 152 140 132 120 
AAA 140 124 119 100 92 84 72 
AA 104 96 88 80 72 60 48 
A ..._. 64 60 58 52 48 40 32 

10 sec: 60% of applicable 1-min 
Fixed position: lx rate, fiat. 
520+ spots restricted to approximate even distribu- 
tion in any 2 or more time periods. 
End rates subject to short rate until earned. 

(This listing continued on next page) 

We 
deliver 
more 

25 to 49 
year olds 
than any 

other radio 
station in 
America 

WNEW 1130 
Metromedia Radio in New York 

Represented by Metro Radio Sales 

'Source: ARB-Apr./May 1968 

Average quarter-hour listener impressions 
Monday -Sunday 6 AM -12 Midnight 

N.Y.17 County Metro Area 
Audience data are estimates and 

subject to qualifications as published. 
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NEW YORK 
New Ycrk City -W I N S -Continued 
7. PACKAGE PLANS 

WEEKLY PACKAGES 
EA: AAAA AAA AA A I min 30 see 
5 ti 1 1 2 1 100 80 
10 11 2 2 4 2 90 72 
20 ti 4 4 8 4 85 68 
30 ti 8 6 12 6 80 64 
40 ti 8 8 18 8 75 80 
Downward conversion: 1 spot of higher class equals 
1-1/2 of next lower class, or 2 for 3. 

RUN -OF -SCHEDULE 
(Sat 10 am -Sun midnight and/or Mon -Fri 

10 am -3:30 pm) 
PER WK, EA: 5ti 10ti 20tí 
1 min 80 75 70 
30 sec 64 60 56 
10 sec: 60% of applicable 1 -min. 
Fixed position: lx rate, Eat. 
ItOS Packages not convertible. 
Packages must be staggered thruout time periods and 
all days. 
Additional spots can be added at a pro -rata unit 
cost in equal time class proportions. 
Packages are not combinable and are prcemptible. 
Make -goods given in comparable time periods. 
Package Plans not combinable with spots to earn 
lower frequency rates. Advertiser may convert entire 
schedule to earn frequency at any time during contract year but without retroactive rebates for spots orig- inally purchased on l'lan. 

10. SPECIAL FEATURES 
All Night News -Daily 11:30 pm -5 em, flat 25.00. 
Non -combinable. 
Feature Reports -Earned rate plus 20%. 

WJRZ 
1926 

CITY OF LICENSE 
NEWARK, N. .1. 

Media Code 4 233 6250 8.00 
(This Is a duplicate of the listing appearing under 
New York Urban Area.) 
WJRZ, Inc., 497 Hackensack Ave., Hackensack, N. J. 

07601. Phone 212-343-5097. 
New York Office: Suite 501. 40 E. 49th St., New 

York, N. Y. 10017. Phone 212-421-1845. 
Other Office: Newark, N. J. Phone 201-624-5305. 

STATION'S PROGRAMMING DESCRIPTION 
WJRZ: Programmed for adult general interest. 
AIit PERSONALITIES handle all segments. MU- 
SIC: country music programmed exclusively. SPORTS: 
play-by-play of major league baseball and spring 
training. Sports scores, community events calendar 
hourly. Traffic news in morning and evening. NEWS: 
5 min world, national and local news on hour and 
half hour. 10 man news staff. Ul'I and AP news 
wires. 1Vealher and time reports. Sun 7-10 am reli- 
gious and public affairs programs. Contact Represen- 
tative for further details. ltec'd 0/30/68. 

The Nation's 6th Largest Market 

THE MASLA N.Y. SUBURBAN PLAN 

STATIONS DOMINATE 

SUBURBATROPOLIS delivering 
more adults than 1 of N.Y.C.'s 

leading stations or any combination 
of other suburban stations.** 

OVER 75°° OF THE RESIDENTS WORK IN 

SUBURBATROPOLIS AND DO NOT 

COMMUTE TO NEW YORK CITY! 

MASLA NEW YORK SUBURBAN PLAN 
Nassau-WHLI 
Suffolk-WGLI, WPAC, WHRF 
Westchester-WVOX, WVIP 
Fairfield-WSTC 

Contact your Man from Masla 

MJack Masla & Company, Inc. 
(212) PL 2 6450 

'Sales Mgmt267, ' Pulse Cnc. 68, In(vs. Conducted.67 

I. PERSONNEL 
General Manager -Lazar Emanuel. 
Assistant Station Manager -Sy Levy. 
National Sales Manager -Arnold Raskin. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Regional Reps Corp. 
Detroit -John C. Butler Co., Inc. 

3. FACILITIES 
5.000 w.; 970 Ice. Directional day and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time charges only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d. 9a, 5, 6a, 7b, 8. 
Rate Protection: 10c, 11e, 12e, 13c, 14c, 18. 
Basle Rates: 20b, 21b, 22a, 24e, 24e, 25e, 28, 27. 

28b, 28c, 29e, 29b, 31, 33e. 
Contracts: 4112, 41, 44e, 94b, 97e, 51b. 
Comb.; Cont. Discounts: 60b, 80d, 60e, 60f, 601, 62d. 
Cancellation: 70a. 70d, 71e, 73a, 73b. 
Irud. Services: 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 5 Eff 1/1/68 -Reed 2/23/68. 

AA -Mon thru Sat 6-10 am & 4-8 pm. 
A -Mon thru Sat 10 am -4 pm; Sun 6 am -8 pm. 
B -Mon thru Sun 8 pm -1 am. 
C -Mon thru Sun 1-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: AA A B C 
6 tl 70 60 50 30 
12 ti 65 55 45 28 
18 ti 60 50 40 24 
29 ti 55 45 35 20 

30 SECONDS 
6 ti 56 48 90 24 
12 ti 52 44 36 22 
18 ti 48 40 32 19 
24 ti 44 36 28 16 
ID's: 50% of 1 -min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PENETRATION 

PER WK: 12tí I8ti 24tí 96 t 
1 min_ 50 45 40 30 
30 sec 40 36 32 24 
Spots distributed over 7 day period, 6-1 am; 1/3 
each AA, A, B. 

8. PROGRAM TIME RATES 
PER WK: I hr 1/2 hr 1/4 hr 5 min 
1 ti 800 420 300 120 
6 ti 550 390 275 110 
Sunday am and B times only. 

9. PARTICIPATING PROGRAMS 
Don McNeill Show -10:05-11 am Mon thru Fri. 
PER WK: 5 ti 10tí 15 ti 20ti 
1 min 80 
30 sec. 64 60 56 52 

10. SPECIAL FEATURES 
Local Newscasts -5 minutes or less at :80, includes 
l -minute or 30 -second spot plus open and close. 
American Entertainment Network Drop -Ins -at :30, 
all 30 -seconds. 
1 min: 125% of applicable 1 -min. 
30 sec: 110% of applicable 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 

WLIB 
1942 

R A 

(D) 

Subscriber to the NAB Radio Code 
Media Code 4 233 5150 1.00 
New Broadcasting Co., Inc.. 310 Lenox Ave., New 

York. N. Y. 10027. Phone 212-831-1000. 

STATION'S PROGRAMMING DESCRIPTION 
WLIB: Programmed for Negro audience. 
Community oriented newscasts every half hour. 4 
man local news staff, features remotes. Heavy com- 
munity Involvement via Sun afternoon program lineup 
produced in conjunction with leading community 
organizations, and through open -line telephone conver- 
sation program dealing with vital Issues affecting 
community. Programming schedule: rhythm and blues 
sign -on -10 am, gospel 10 am -1:30 pm, women's news 
and interviews 1:30-2 pm. rhythm and blues 2-5 pm, jazz 5-7:30 pm. Open line telephone program 7:30 
pm -sign -off. Contact Representative for further de- tails. Itedct 3/29/68. 

I. PERSONNEL 
Genera. Manager --Harry Novik. 
Sales Manager -Richard Novik. 
Vice -President -Sam Chase. 

2. REPRESENTATIVES 
Greener, Hiken, Sears. 
Southeastern -Bernard I. Ochs Co. 

3. FACILITIES 
10.000 w. days; 1190 kc. Directional. 
Operating schedule: Sunrise to 1 hour after local 
sunset. EST. 

4. AGENCY COMMISSION 
15% on net time rh no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2h. 3a, 3c, 3d, 4a. 4d. 5, 6b, 7a, 8. 
Rate Protection: 10d, ltd, 12d, 134. 14d, 15e. 
Basic Rates: 20a. 20b, 21d, 22a, 22b, 23a, 23b, 240, 

24c, 25a, 28e, 28c, 29e. 30. 
Contracts: 40a, 41, 44a, 44b, 45, 96..47a, t47e, 48. 

50, 51a, 51e. 
Comb.; Cont. Discounts: 60e. 60e, 60d, 60i, 61a, 

61b. 62d. 
Cancellation: 70a. 70e, 71e. 72, 73a. 73b. 
Prod Services: 85. 82. 

('1 Programs less than 30 minutes. 
(t) Programs more than 30 minutes. 

10 second spots do not combine with either 60 or 
20/30 second spots. 60 second, 20/30 spots combine 
for frequency discounts. 

TIME RATES 
ER 7/1/67 -Reed 6/5/67. 

6. SPOT ANNOUNCEMENTS 
MON THRU SAT 

Ix 52x 104x 156x 260 312x 520x 1000x 
1 min 30 27 25 23 21 20 19 18 
30 sec 23 21 20 19 18 17 16 15 
10 sec 15 13 12 11 10 9 8 7 
10% additional 6-9:30 am. 

SUN ONLY 
Ix 26x 52x 104x 156x 

1 min 42 38 36 34 32 
30 sec 32 29 27 26 24 
10 sec 21 19 18 17 16 

7. PACKAGE PLANS 
WEEKLY SATURATION 

PER WK. EA: I min 90 see IO see 
12 ti 22 17 12 
24 ti 21 16 11 
36 ti _ 20 15 10 
10% additional 6-9:30 am. 
10 sec spots do not combine for discounts. 
Fixed position not guaranteed. 
Not subject to further discounts. 

8. PROGRAM TIME RATES 
MON THIIU SAT 

Ix 52x 104x I56x 260x 912x 520x 
1 hr 300 270 250 230 210 200 190 
1/2 hr 180 162 150 138 126 120 114 
1/9 hr 120 108 100 92 84 80 76 
10 min 90 81 75 69 63 60 57 
5 min. 60 54 50 46 42 90 38 

SUN ONLY 
Ix 26x 52x 104x I56x 

1 hr 420 380 360 340 320 
1/3 hr 252 228 216 204 192 
1/9 hr 168 152 144 136 128 
10 min 126 119 108 102 96 
5 min 84 76 72 68 64 

10. SPECIAL FEATURES 
Special news service including announcer's fee, 

net 5.00 

W L I B -FM 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 233 5151 9.00 
New Broadcasting Co., Inc.. 310 Lenox Ave., New 

York City. N. Y. 10027. l'hone 212-831-100n. 
STATION'S PROGRAMMING DESCRIPTION 

WLIB-FM: Programmed for general interest of adults 
and young adults. 
MUSIC: jazz, noon -12M. 3 air personalities emcee 
entire operation. NEWS: on quarter hour. Rec'd 10/2/67. 

I. PERSONNEL 
l'rea. & Sta. Slgr.-Harry Novik. 
Sales ylanager-Itichard Novik. 
Program D'rector-Billy Taylor. 

3. FACILITIES 
Eltl' 2.000 a.: 107.5 me. 
Operating schedule: noon -midnight. 
Ancona ht.: 1.241 ft Omve average terrain. 

4. AGEN^,Y COMMISSION 
15/0 nn time. Rill, n,rvehle weekly. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

We 
deliver 
more 

25 to 49 
year olds 
than any 

other radio 
station in 
America: 

WNEW 1130 
Metromedia Radio in New York 

Represented by Metro Radio Sales 

'Source: ARB -Apr. / May 1968 

Average quarter-hour listener impressions 
Monday -Sunday 6 AM -12 Midnight 

N.Y.17County Metro Area 
Audience data are estimates and 

subject to qualifications as published. 

TIME RATES 
Eff 2/66 -Reed 4/15/66. 

6. SPOT ANNOUNCEMENTS 
(Mon thru Sat) 

I min 30 see I min 30 we 
1 z....._..._._... 25.00 19.00 280 z...._.._... 18.00 13.50 
26 x 23.00 17.00 312 x._.._._... 17.00 12.75 
52 z 21.00 16.00 520 x. _.. 16.00 12.00 
104 20.00 15.00 1000 x..._..._.. 15.50 11.50 
156 x 19.00 14.25 

(Sun Only) 
Ix 26x 52x 104x 1344 

1 min..._....__......_... 35.00 32.00 30.00 28.00 26.00 
30 sec. 26.00 24.00 22.50 21.00 19.50 

8. PROGRAM TIME RATES 
(MonIhr u Sat) 

hr 
1 z..._.._ 250 150 
26 z 230 138 
52 z....... ...... 210 126 
104 z.........._..._..._..._. 200 120 
156 z..._._.._........., 190 114 
260 z..._.._...... 180 108 
312 z 170 102 
520 z 160 96 

1/4 hr IO min 5 
100 75 

92 69 
84 83 
80 60 
76 57 
72 54 
68 51 
64 48 

min 
50 
46 
42 
40 
38 
36 
34 
32 

(Sun Only) 
1 z 350 210 140 105 70 
26 z 320 182 128 96 64 
52 z _ 300 180 120 90 60 
104 z 280 168 112 84 56 
156 z 260 156 104 78 52 

10. SPECIAL FEATURES 
NEWS SERVICE -PACKAGES 

PER WK: 12t1 24t1 3ótí 
1 min 225.00 420.00 585.00 
30 sec 171.00 319.20 444.60 

Frequency rates based on number of announcements or 
programs used during established 12 month period. 

Programs and announcements cannot be combined for 
frequency. Continuous broadcast will be protected for 
period of 28 weeks from effective date of increase. 

Continuing discounts apply to consecutive advertisers. 
Contract renewed for same schedule without interrup- 
tion beyond 52 week period. same earned frequency 
will be allowed without penalty of short rate in event 
of cancellation. 

WMCA 
1925 

A Straus Broadcasting Group Station 

The Eastman Station 
R'A0B 

Media Code 4 293 5200 4.00 
Straus Broadcasting Group. Inc.. 415 Madison Ave- 

nue, New York, New York 10017. Phone 212-688- 
5700. 

I. PERSONNEL 
President -R. Peter Straus (on leave). 
Vice-Pres. & Gen'l Mgr. -Robert W. Mazur. 
V'en-P'eº /estes-Hnwrard Klarman. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
5.000 w.: 570 kr. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
75% net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 3b. 4a. 4d, 5, 6b, 7b, 8. 
Rate Protection: 10e. 11e. 12e. 
Basic Rates: 20a, 22b, 23a, 24e, 25a. 29a. 
Contracts: 40b, 42e, 45. 46. 
Comb.: Cont. Discounts: 60k. 61a, 61b, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with The Eastman Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 36B ER 7/1/68-Rec'd 6/24/68. 
AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Fri 3-7 pm: Sat 10 am -7 pee. 
A -Mon thru Fri 10 am -3 pm; Mon thru Sat 7- 
11:05 pm; Sun 9 am -11:05 pm. 
B -Sun 6-9 am. 
Barry Gray -Dally 11:05 pm -1 am. 
C -Daily 1-2 am & 5-6 am. 
D -Daily 2-5 am. 

6. SPOT ANNOUNCEMENTS 
Barry 

PER WK: AAA AA A B C D °Gray 
Fixed 165 
1 ti 150 125 105 70 30 15 100 
6 ti 135 110 90 65 ._... ...... t80 
12 ti 130 105 85 60 ._... .__. .-. 
18 ti..._ 120 100 80 
24 I1 115 90 70 

t') 1 minute participations only: 3 per week. 6 
weeks minimum contract. Discounts begin after 13 
weeks. 
It) 7 times. 

7. PACKAGE PLANS 
CIRCULATION PLANS 

(AAA 25%. AA 25%. 
A 

50%) 
PER WK: 1 24 tl 38 tI 
1 min. 1575. 1925. 2795. 
30/20 sec 1260. 1540. 2238. 

10. SPECIAL FEATURES 
NEWSCASTS 

(Mon thru Sun; 48 newscast daily at :60 and :30) 
6 am -11:05 pm -Base rate plue 40.00 per unit. 
Barry Gray Show -Base rate plus 15.00 per unit. 
Night Watch -Base rate plus 10.00 per unit. 

DISCOUNTS 
60 and 30/20 second spots and newscasts used be- 
tween 6 am and 11:05 pm combine for weekly fre- 
quency. Minimum rate holder 6 spots weekly. (AAA, 
AA, A. B only.) 

CONSECUTIVE WEEK DISCOUNTS 
6 wk -5% 13 wk -10% 26 wk -15% 52 wk -20% 

(New York City continued on next page) 
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New York City -Continued 

WNBC WNBC-FM 

An 2 

2 1940 

NBC Owned Station 

NBC Radio Network 
R Als 

Subscriber to the NAB Radio Code 
Media Code 4 233 5250 9.00 
Furoard all copy to WNBC Radio Traffic Supervisor. 
National Broadcasting Co., Inc., Room 252, WNBC, 

30 Rockefeller Plaza, New York. N. Y. 10020. 
Phone 212-247-8300. TWX 212-640-5788. 

I. PERSONNEL 
Station Manager -Lee C. Hanson. 
Manager, Sales -Howard L. McFadden. 
Manager, Programs -Ted Bair. 

2. REPRESENTATIVES 
Henry I. Christal Co.. Inc. 

3. FACILITIES 
50,000 w. clear channel; 660 ke. Non -directional. 
Operating schedule: 24 hours daily, except Mon 1:05- 
5:30 am. EST. 
FM FACILITIES 
ERP 1,100 w. ; 97.1 mc. 
Operating schedule: 6 am -midnight. EST. 
More than 50% of the schedule is non -duplicating. 
Antenna ht.: 1990 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 2% extra on net if due date missed. 

5. GENERAL ADVERTISING Bee Coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3e, 9a, 9d, 5. 8. 
Basic Rates: 20b, 21d, 22b, 23a, 25a. 
Contracts: 41, 42a, 96. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 601, 61a, 62b, 

62d. 
Cancellation: 70, 70e, 71a, 73a. 
Rate Protection: 90 days except as noted on special 
plans. 
Advertisers earning a 52 -week discount in one con- 
tractual year may continue to earn the 52 -week dis- 
count as long as they continue consecutive weekly 
advertising. The contract year extends from date of 
first broadcast under a given contract forward for 52 
weeks. If the period at the end of a contract of 4 
weeks or longer is 6 days or less, advertisers earning 
a weekly frequency rate will be charged at the rate 
earned during the 7 day period preceding. Fully 
sponsored programs may include s 5 word opening 
and 5 word closing billboard. 
Times of broadcast and length of broadcast periods 
quoted are approximate. 
Length of commercial copy: 
5 minutes ..__.1 60 and 1 30 -second announcement. 
10 minutes ...... _..__.......... .2 60 -second announcements. 
15 minutes 3 60 -second announcemente. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 21 ER 2/1/68 -Reed 2/5/68. 

AAA -Mon thru Fri 6-9 am. 
AA -Mon thru Fri 4-7 pm. 
A -Mon thru Fri 9 am -4 pm & 7-8 pm; Sat & Sun 
6 am -8 pm. 
B -Mon thru Fri 5-6 am; dally 8 pm -midnight. 
C -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

CLASS AAA 
PER WK: Ix 100x 300x 5000 
1 ti or fixed position 180 ...... ...... 
2 t1...- 100 95 90 85 
5 tL 90 86 81 
10 ti .._.. 90 86 81 77 
15 tL._...__._....__..-.._-.....-._ 85 81 77 72 
20 ti .._.....:.__._...... 80 76 72 68 
25 tí 75 71 68 64 
30 ti. ... ......._......_...._....____ 70 67 63 60 
Equal distribution in AAA and AA time takes AA 
rate. 

CLASS AA 
1 ti or fixed position. 150 

5 U. 7878 73 69 
3 

65 
10 tL...._., 73 69 85 81 
15 ti 69 65 61 57 
20 t1....,. 69 60 57 53 
25 tL 60 56 53 49 
30 ti ._ 55 52 49 45 

CLASS A 
1 ti or fixed position 130 
2 ti _ 60 57 54 51 
5 ti 57 54 51 49 
10 ti 54 52 99 46 
15 ti 51 49 96 44 
20 ti. 48 46 44 41 
25 ti 45 43 41 39 
30 tL 42 40 38 38 

CLASS B 
1 ti or tired position. 100 
2 ti 42 40 37 35 
5 1.1 40 37 35 32 
30 ti 37 35 33 30 
15 ti 35 32 29 27 
20 ti 32 30 27 25 
25 ti ....... ____ 30 28 25 23 
30 ti 27 25 23 21 

CLASS C 
1 ti or fixed position. 70 

6 
ti 0 28 26 24 
ti 28 26 24 22 

IOtt......._...___-._._..._.........._ 27 25 23 21 
15 ti 25 23 22 19 
20 ti 24 22 20 18 
25 ti 22 20 19 18 
30 ti 21 19 17 15 
Based on total spots in contract year, immediate or 
as earned. All spots combinable. 
30/20 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 
Advertisers wishing to be guaranteed spots in a 
specific program within a rotating time period take 
the next higher rate classification. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

Minute spots scheduled in units of 5: i AAA. 1 AA, 
2 A. 1 B. 
PER WK: S tI IO ti IS ti 20 ti 25 t1 30 11 
Ea 53 50 48 45 43 40 
30/20 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 

All spots may be scheduled in A time if preterred. 
Spots preemptible, makegoods given in comparable 
time period. 
No further discounts. Not combinable with other 
spots. 

9. PARTICIPATING PROGRAMS 
LONG JOHN NEBEL'S ALL-NIGHT SHOW 

(Rotating midnight -9 am) 
PER WK: lx 500 150x 300x 
1 ti 70 60 55 45 
3 ti 60 55 45 40 
8 ti 50 95 40 35 

Other spots do not reduce segment discounts but seg- 
ments count in determining spot discounts. 

10. SPECIAL FEATURES 
NEWS SPONSORSHIP PLANS 

(Rotating) 
PER WK, EA: 5tI 10 ti 20 t 90ti 
AAA News (incl. 9:05 am, 

Mon thru Fri) 105 95 85 80 
AA News 95 90 80 70 
A News __..._.... 65 60 50 45 
All other 45 90 35 30 
Equal distribution in AAA and AA time perleds take 
AA rate. 

QUANTITY DISCOUNTS 
100x-5% 300x-10% 530x-15% 

when 
you're 

after the 
doughnut... 

Represented 
nationally by 

/ I1' 

WNCN iFM) 
155' 

Classical Music 
©n1 M0 

Media Code 4 293 5300 2.09 
The National Science Network, Inc.. 2 W. 45th St., 

New York. N. Y. 10036. Phone 212-867-6171. 
STATION'S PROGiRANIMING DESCRIPTION 

WNCN (FM): Programmed for adulta. 
MUSIC: classical 24 hours a day. 8:05-11 am Ba- 
roque, classical and romantic music. 11:05 am -noon 
artist in recital. 12:05-2 pm popular classics for 
fold -day. 2:05-5 pm late romantic music. 5:05-7 pm 
peas and music. 7:05-8 13m music celebrating an 
important event in music history. 8-9 pm musical 
surveys of individual composers. 9:05-10 pm latest 
classical releases. 10:05.11 pm regular month long 
series built around cla,sica; music theme. 11:05 pm - 
8 am classical music. NEWS: 5 min news broadcasts 
at 8 am. 11 am, noon. 2 pm, 5 pm. 6 pm, 7 pm. 
9 pm. 10 ram. & 11 pm. COMMERCIAL POLICY 
musical works not interrupted for commercials, Recd 
12/4/87. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Stns Gurell. 
Mgr., Sales & Prog. Dev.-Tom Bird. 

your money 
in the 

hole! 

Go for the dough Straight 
out. We're talk ng about the 
dough in the rich ring of 

(Ge4 close -in suburbs where 

i! 03 they spend mo of it on 

N 
more things core often 

p. tsel eteei:,,aso° than they dc. in New t ta ed,. 
NCZCGp(cstrge eot9 º° ht York City You c a n 

,&e, '`:p6e`y wrap up this market - 
v+G America's fourth largest - with 

G -eater New York Radio, a powerhouse 
comb ration o' four of the nation's top sub- 
urban stations delivering audience and impact 
that sacks up as a big new major ratio station. 
It's oie buy. One bill. One attractive rate. Get 

the fLI story ,'rom your Petry man or from 
GREATER NEW YORK RADIO. 505 MADISON 
AVENUE. 752-1455. 

NEW YORK 
2. REPRESENTATIVES 

Herbert E. Graskin & Co. 
3. FACILITIES 

ERP 50,000 w.; 104.3 mc. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 1,220 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on Ume only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3b. 4a, 4d, 5, 6a. 7a, 8. 
Rate Protection: 10a, lia, 13a, 14a, 15a, 15b, 15c, 

18. 
Basic Rates: 20b, 24b. 
Contrants: 40a. 41, 49, 51e. 
Comb.; Cont. Discounts: 601, 61a. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Member: The Groskin Group, The National Science 
Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/67 -Reed 12/12/86. 
AA -Mon thru Fri 7-9 am & 5 pm -midnight; Sat & 
Sun 8 am -midnight. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 52x 104x 260x 520x 1040+ 
min..._.._.. 33.00 31.35 29.70 28.05 26.40 24.75 

30 sec__..-. 16.50 15.70 14.85 14.00 13.20 12.40 
CLASS A 

1 min..._._.. 19.80 18.80 17.80 16.85 15.85 19.85 
30 sec 9.90 9.40 8.90 8.40 7.90 7.55 
1 -minute ROS spots -rate lesa 20%. 

8. PROGRAM TIME RATES 
PER WK: CLASS AA I tl 2t1 5+ 
1 hr or 55 min. 180.00 162.00 144.00 
1/2 hr or 25 min. 108.00 97.20 86.40 
1/4 hr or 10 min. 72.00 64.80 57.80 
5 min 54.00 48.60 43.20 

CLASS A 
1 hr or 55 min. ........ 108.00 97.20 86.40 
1/2 hr or 25 min. __. 84.80 58.30 51.85 
1/4 hr or 10 min. -..__.. 43.20 38.90 34.55 
5 min..._... ..... _ ................................. 32.40 29.15 25.90 

WEEKLY DISCOUNTS 
13 WK. ...... _.._........ _... 5% 39 wk..... .......... 15% 
26 wk 10% 52 wk ...... _..._..... _..._. 20% 

9. PARTICIPATING PROGRAMS 
New York Tonight -Mon thru Sun 5:05 pm. 

Per minute.--.. .......... _........ _.._-- .............. ...... 35.00 
Paris -New York -Sun 12:05 pm. 

Per minute 35.00 
Listening with Watson -11:05 pm. 

Per minute..._ 45.00 
10. SPECIAL FEATURES 

1 -minute News adjacency spots -rate plus 20%. 
Newscasts and Stock Market Reports include 1 60 - 
sec commercial and 2 ID's. 
The Saturday Afternoon Opera -Sat 2:05 em. 
Sponsorship 540.00 Half Sponsorship 300.00 
Full length symphony orchestra concerts: 
Cleveland Orchestra -Sun 3:05 pm. 
Adjacencies 50.00 
Chicago Symphony Orchestra-Thurs 9:05 pm. 
Full sponsorship.... 450.00 Half sponsorship.... 275.Oo 
Adjacencies 50.00 
Aaron Copland Comments -Mon 8 pm. 
Full sponsorship 600.00 Adjacencies 50.00 

WNEW 
1934 

Metromedia Radio 

MLA METRO RADIO SALES 

Media Code 4 233 5359 7.00 
Metromedia Radio, A Metromedia Company. 565 

Fifth Ave., New York. N. Y. 10017. Phone 212- 
988-7000. TELEX 125-959. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -David C. Croninger. 
Vice-Pres. & Dir. of Sales -Robert Mounty. 
Program Director -Dominic Quinn 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
50,000 w.; 1130 ke. 

Directional -nighttime only. 
4. AGENCY COMMISSION 

15/0 net time only: 15 days OEM. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. 3e, 3b, 3d. 4a, 4d. 5, 7b. 8. 
Rate Protection: 12c, 13c, 14c. 
Basic Rates: lib, 21d, 22b, 23a, 24a. 29c, 27, 30, 

32b. 
Contracts: 41, 44b. 47a, 49. 51b. 51e 
Comb.; Cont. Discounts: 13t/c1, 60e, 60h. 601, 61a, 61b, 
Cancellation: 70a, 70c, 71a, 72. 73b. 
Asp additions to schedule during protection period 
will carry earrent rather than protected rate. 
Rate Protection: Rates guaranteed for 13 weeks from 
effective date of any increase, provided that adver- 
tising equalling at least 500.00 weekly is actually 
running at time of effective date of Increase and 
providing that broadcasts continue without interrup- 
tion during rate protection period. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 14 Eff 4/1/87-Ree'd 2/27/68. 
AA -Mon thru Sat 6-10 am. 
A -Men thru Sat 4-8 pm. 
B -Mon thru Sat 10 am -4 pm; Sun 8 em -8 pm. 
O -Mon Chris Sun 8 pm -midnight. 
D -Mon thou Sun midnight -8 am. 

(This listing continued on next page) 
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NEW YORK 

New York City -W N E W -Continued 
6. SPOT ANNOUNCEMENTS 

CLASS AA 
MON THRU SAT, ROTATING: I min 20/90 10 see 
Less than 6 ti..._......_.-_...._.._.._.._ 225. 180. 113. 
6 ti (1 per day)..._.._.._ ............ _ 200. 160. 100. 

CLASS A 
Less than 6 U..._..___......_.._.._.._ 175. 140. 88. 
6 ti. (1 per day)---_.._.._.._.._...._.._ 160. 128. 80. 
12 ti (2 per day)..._.._.._......_.._.._ 195. 116. 73. 

CLASS B 
Leso than 6 U (Mon thru Sat) 150. 120. 75. 
MON THRU SUN: 
6 ti (max 1 per day) 135. 108. 68. 
12 ti (max 2 per day) 120. 96. 60. 
18 ti (max 3 per day) ............._ 115. 92. 58. 
24 ti (max 4 per day) 110. 88. 55. 
30 ti (max 5 per day) ..... _..___ 105. 84. 53. 
36 ti (max 6 per day) 100. 80. 50. 

CLASS C 
Less than 6 ti 75. 60. 38. 
6 tl (max I per day) 68. 54. 34. 
12 U (max 2 per day)....._.._.._.._ 60. 48. 30. 
18 ti (max 3 per day)....._......_.._._ 58. 46. 29. 
24 ti (max 4 per day)._.._ 55. 44. 28. 
30 ti (max 5 per day)....._ .... _.._ 53. 42. 27. 
36 ti (max 8 per day) 50. 40. 25. 

CLASS I) 
50% of Class C rates. 
AU announcements, newscast, sportscasts may combine 
to earn weekly frequency discount. 

CONSECUTIVE WEEK DISCOUNT 
52 wk..._ 10% 
Applied as earned, provided minimum expenditure 
of 500.00 per week is maintained. 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

These plans provide selectivity of programs with 
scheduling over T days per week. Plans earn consecu- 
tire weeks discount. 
PER WK: I min 20/30 10 see 
Plan A (3AA, 3A, 9B, 6C)...__... 2050. 1640. 1025. 
Plan B (3AA, 5A, 1511, IOC) 3125. 2500. 1563. 
Plan C (7AA. 7A. 21B. 14e) 4100. 3280. 2050. 

10. SPECIAL FEATURES 
CLASS AA 

Newscasts: 5 min or 1/2 sponsorship 10 min. Rotating 
7, 8. 9 am or 6:30. 7:30, 8:30 am. 
5 per wk (rotating Mon thru Fri)..._._..__._-.. 1400. 
6 per wk (rotating Mon thru Sat).__.._ ...... _ ..... 1500. 

CLASS A 
Newscasts: 5 min or 1/2 sponsorship 10 min. Rotating 
5, 6. 7 pm or 4:30. 5:30, 6:30 pm. 
5 per wk (rotating Mon thru Frf )..._....__...__... 1100. 
6 per wk (rotating Mon thru Sat)..._..._._.._....... 1200. 

CLASS B 
Newscasts (5 min on the hour): 
6 per wk. 1000. 12 per wk _... 1800. 

CIASS C 
Newscasts (5 min on the hour): 
6 per wk 500. 12 per wk.....__ 900. 

We 
deliver 
more 

25 to 49 
year olds 
than any 

other radio 
station in 
America: 

WNEW 1130 
Metromedia Radio in New York 

Represented by Metro Radio Sales 

'Source: ARB-Apr. /May 1968 

Average quarter-hour listener impressions 
Monday -Sunday 6 AM -12 Midnight 

N.Y.17County Metro Area. 

Audience data are estimates and 
subject to qualifications as published. 

WNEW-FM 
1958 

1=1 0121 F IMO 
Media Code 4 233 5951 5.00 
Metromedia Radio, A Metromedia Company, 565 

Fifth Ave., New York, N. Y. 10017. Phone 212- 
689-1600. TELEX 125-959. 

I. PERSONNEL 
Vice-l'res. & Gen'l Mgr. -George Duncan. 
Programming Director -Nat Asch. 
Traffic Director -Joseph Basel. 

2. REPRESENTATIVES 
Metro Radio Sales. 

9. FACILITIES 
ERP 4,100 w. (horiz. & vest); 102.7 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 1360 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. la, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 12b. 
Basic Rates: 23a, 29a. 
Contracts: 40a, 42a, 46. 
Comb.; Cont. Discounts: 61a, 61b. 
Cancellation: 73a. 
Rate Protection: Rates guaranteed for 13 weeks from 
effective date of any increase, provided that adver- 
tising equaling at least 100.00 weekly is actually 
running at time of effective date of Increase and 
providing that broadcasts continue without interrup- 
tion during rate protection period. 

TIME RATES 
No. 6 E8 9/1/68-Rec'd 8/26/68. 

AA -Daily 4-11 pm. 
A -Dally 10 am -4 pm & 11 pm -1 am. 
B -Mon thru Sat 6-10 am. 
C -Mon thru Sat 1-6 am. 

6. SPOT ANNOUNCEMENTS 
*CLASS AA 

I ti 6 ti 
1 min. 28 26 
30 sec 24 22 
10 sec 14 13 

(*) Rotating; spots requested to rotate 
or leso charged at 1 x rate. 

12ti 24 ti 
24 22 
20 18 
12 11 

on 3 days 

CLASS A 
1 min 25 20 18 16 
30 sec 18 18 14 12 
10 sec 11 10 9 8 

CLASS B 
1 min 20 18 16 14 
30 sec 16 14 12 10 
10 sec 10 9 8 7 
Class C: 50% of B. 
All spots must rotate thruout all hours and days of 
time class. 20-30 and 10 -second spots subject to 
availabilities. 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

PLAN: Per wk 
15 (3AA, 6A, 3B, 3C) 225.00 
30 (6AA, 12A, 6B, 6C) 405.00 
45 (9AA, 18A, 9B, 9C) 562.50 
Scheduled over 7 days per week. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk -10%. 
Applied as earned with minimum expenditure of 
100.00 per week maintained. 

WNJR 
1947 

CITY OF LICENSE 

NEWARK, N. J. 
A Rollins' Group Station 

Media Code 4 233 5400 0.00 
(This U duplicate of the listing appearing under 
New York Urban Area, N. Y.) 
Continental Broadcasting. Inc.. Box 1258, Newark, 

N. J. Murdock 8-3665, New York 07101. Phones 
Newark -201-688-3665; New York -212-964-3445. 

STATION'S PROGRAMMING DESCRIPTION 
WNJR: Programmed for Negro listeners. 
MUSIC: popular, rhythm and blues, and gospel. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour, 3 min on half hour, community news 
features. Station participates in community activities. 
Personalities appear at high schools, churches, store 
openings, etc. Station daily salutes members of 
community who have distinguished themselves. Con- 
tact Representative for further details. Ree'd 5/27/68. 

1. PERSONNEL 
President -O. Wayne Rollins. 
Vitt-Pres. Radio -James C. Roddey. 
Station Manager -Wm. J. Gallagher, Jr. 

2. REPRESENTATIVES 
Rollins Broadcasting. 

3. FACILITIES 
5.000 w.; 1430 ke. Directional -night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2b, 3a, 4a, 4d, 5, 6a, 7b, S. 
Rate Protection: 10h. lib, 12b, 13b, 14b. 1S1.. 
Basic Rates: 20b, 22a, 29a. 
Contracts: 47a. 
Cancellation: 72. 
Prod. Services: 80, 81. 
Discounts payable ax earned, but allowed currently on 
Non-eonceltable contracts. 
Member: Rollins, Inc. 

TIME RATES 
Eft' 8/1/66-Rec'd 11/3/66. 

AAAA-6-9 am & 4-7 pm. 
AAA -9 am -4 pm. 
AA -7 pm -midnight. 
A -Midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
AAAA 

PER WK: III 7t1 14tí 21 ti 28t1 35+ 
1 wk.__.._... 30.00 29.00 27.75 26.50 25.25 24.00 
13 wk._..__ 28.75 27.75 26.50 25.50 24.25 23.00 
26 wk-.-. 27.50 26.50 25.50 24.50 23.25 22.00 
39 wk._...._. 26.25 25.25 24.25 23.25 22.25 21.00 
52 wk._.._._ 25.00 24.00 23.00 22.00 2L00 50.00 

AAA 
1 wk..-._._ 24.00 23.25 22.25 21.25 20.25 19.3a 
13 wk._._.... 23.00 22.25 21.25 20.25 19.50 18.5e 
28 wi_..__ 22.00 21.25 20.25 19.50 18.50 17.75 
39 wk_..__ 21.00 20.25 19.50 18.50 17.75 17.00 
52 wk._ 20.00 19.25 18.50 17.75 17.00 16.00 

AA 
1 wk. ...... 21.00 20.25 19.50 18.50 17.75 17.00 
13 wk.. 20.25 19.50 18.75 17.75 17.00 16.25 
26 wk_.._._ 19.25 18.50 17.75 17.00 18.25 15.50 
39 wk. 18.50 17.75 17.00 16.25 15.50 14.75 
52 wk....._ 17.50 17.00 16.25 15.50 14.75 14.00 

A 
1 wk. ...... 15.00 14.50 14.00 13.25 12.75 12.00 
13 wk._ 14.50 14.00 13.25 12.75 12.25 11.50 
26 wk._.._ 13.75 13.25 12.75 12.25 11.75 11.00 
39 wk ..... 13.25 12.75 12.25 11.75 11.25 10.50 
52 wk 12.50 12.00 11.50 11.00 10.50 10.00 
20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
lx 26x 

1 hr......._ 350 325 
1/2 hr..._.._......_... 210 195 
1/4 hr.......__...._... 126 117 
10 min..._ 95 88 
5 min _.._._ 72 66 

52x 156x 312x 520x 
300 275 250 225 
180 165 150 135 
108 99 90 81 

81 75 68 61 
61 57 51 46 

10. SPECIAL FEATURES 
NEWS AND FEATURE PACKAGES 

PLAN 1 
5 minutes. Billboard open and close-oae minute 
commercial middle. Commercial time: 1-1/2 minutes. 

...._._ 
1 wk 13 wks 26 wks 52 wkr 

1 ti _.._._._..._.._. 48 
8 ti ..._.._..._..._...._.._._ 44 
15 tl.._ _ _...._._..._ 40 
22+ - 36 

PLAN 2 
Includes 2 or 3 minute billboard open and close and 
1-30 second middle. Commercial time 1 minute. 
1 tl 37 35 33 31 
8 ti 34 32 30 28 
15 tt.._..._.. ........ _.._........ ._..._ 31 29 27 25 
22+ ._.. 28 26 24 22 

(D) 

46 44 42 
42 40 38 
38 36 34 
34 32 30 

WNYW 
Intc-iatlonal Short-wave. 
See listing under International Radio in U.S.A. 
following Okinawa -Virgin Islands. 

S 
slNtaAL 

WOR 
1922 

RKO General Broadcasting 
National Sales 

An REO General Station 
Media Code 4 233 5450 5.00 
REO General. Inc., 1440 Broadway. New York, 

N. Y. 10018. Phone 21.2-564-8000. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Robert S. Smith. 
Vice-Pree., Sales -Herb Saltzman. 
Sales Manager -Bill McNlcol. 

2. REPRESENTATIVES 
REO General Broadcasting National Sales. 
Toronto -REO Distributing Corp. of Canada Ltd. 

3. FACILITIES 
50,000 w.; 710 kc. Directional -same pattern day and 

night. 
Operating schedule. -. EST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING Sea *edged regulations 
General: lb, 2a, 2b, 3a, 313. 3c, 9d, 4a, 5. 
Rate Protection: toc, 11c, 12e. 14e. 
Basic Rates: 20b, 21b, 21c, 22a. 23a, 24c, 25a. 31, 33d. 
Contracts: 40b, 41. 42a. 42d. 45. 46, 49, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e. 60h. 60i. 61a, 62b. 
Cancellation: 70a, 70c, 71a, 72, 73a. 73b. 
Prod. Services: 80. 82. 
Length of commercial copy: 

5 minutes.._...__ _....._.._.__..1:15 minutes 
15 minutes .._.._...3:00 minutes 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 32 Elf 10/1/68-Ree'd 9/30/88. 
6. SPOT ANNOUNCEMENTS 

I MIN: 3t1 Gli 
Mon thru Sat 5:15-9 am, ea 240 220 
Must be bought 3 or 6 ti per week. Rotate and 
alternate. CWD only. 6 tl rate given if 3 spots 
bought 5:15-9 am Mon thru Sat and 3 or more spots 
bought in other time periods. 5:15-9 am spots con- 
tribute to FD in other time periods. 

1 MINUTE 
MON THRU FRI: 1 11 
9-11 am 180 
11 am -1 pm 160 
1-4 pm 130 
4-6 pm 150 
Features 9-6 pm 165 
6-7 pm 200 
7-8 pm 130 
8.9 pm 100 
9-11:15 pm ...... 80 
MON THRU SUN: 
11:15 pm -5 am 60 
SAT: 
9-I1 am 260 
11 am -6 pm 120 
6-7 pm 150 
SAT, SUN: 
7-11:15 pm 80 
SUN: 
5:30-7 am 50 
7-11:15 am 150 
11:15 am -6 pm 120 

2 MINUTE 
Daily 11:15 pm -5 am 75 
30 sec: 85% of 1 -min. 10 sec: 50% of 1 -min. 
20 sec: 80% of 1 -min. 

WEEKLY FREQUENCY DISCOUNTS 
3 x-10% 12 x-20% 26 x-30% 
6 x-15% 18 x-25% 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 
CWD is applicable only to the lowest weekly ex- 
penditure during first 26 or 52 weeks of the schedule 
as the case may be. 

7. PACKAGE PLANS 
ROS PACKAGES 

(Mon thru Sun 9 lo) PER WK: ti 15 ti 20 ti 30 ti 
30 sec....._..._..._.._.._...._.........._... 850 1125 1400 1950 
20 sec _.. 800 1050 1300 1800 
10 sec .. 525 650 900 
No discounts. All spots preemptible. 

TOTAL CIRCULATION PLANS 
Area 1 -Mon thru Sat 5:15-9 am; Sat 9-11:15 am. 
Area 2 -Mon thru Fri 9 am -12:15 pm & 6-8 pa.. 
Area 3 -Daily 4-6 pm; Sun 7:15-11 am. 
Area 4 -Mon thru Fri 12:15-3 pm; Sat & Sun 11:15 
pm -2 pm; Sat 6-7 Pm. 
Area 5 -Mon thru Fri 3-4 pm & 8 pm -midnight; 
Sat & Sun 2-4 pm. 

1 MINUTE 
Plan A, 15 ti (3 ea area) - 1650 
Plan B, 20 ti (4 ea area)_...._..........._..._ _ 5.100 
Plan C, 30 ti (6 ea area)_---------_......._._...._ 5000 
Plan D, 45 ti (9 ea area) _ 4175 
All spots preemptible. No discounts. 

OTHER PACKAGE PLANS 
Afternoon 

(Mon thru Fri 1-4 
pm) tl 8 ti 1 J ti 

1 min 415 ...._ 790 
NEWS 

1 min (Mon thru Sun 9 am -8 
pm)57 800 

Nighttimey 
(Mon thru Sun 8 pm -midnight) 

1 min, 10 ti 600 
All spots preemptible. No discounts. 

10. SPECIAL FEATURES 
NEWS 

6 ti 
Mon thru Sat 6:30, 7:30, 8:30 am, ea 330 

WEATHER 
Mon thru Sat 6:15, 6:45, 7:45, 8:45 am, ea..._ 270 

SPORTS 
Mon thru Sat 5:40, 6:40, 7:40, 8:40 am, ea....._. 250 
Must be bought 6 ti per week and rotate, CWD 
only. All features contribute to FD for spots bought 
in other time periods. 

W O R -FM 
1941 

_° RKO General Broadcasting 
titNESAL National Sales 

Stereo 

An REO General Station 
Media Code 4 233 5451 3.00 
ItKO General, Inc., 1440 Broadway, New York, 14. Y. 

10018, Phone 212-564-8000. 
STATION'S PROGRAMMING DESCRIPTION 

WOR-FM: Programmed for 18-40 age group. 
MUSIC 95%: preponderantly current rock hits and 
favorites from past 14 years. Specifically programmed 
for 18-40 age group, thus including teenagers, college 
students, young adults, and young attitude listeners. 
NEWS: 10 min every hour 6-9 am, at other times for 
12 min every 3 hours at 20 min before hour. Contact 
Representative for further details. Rec'd 3/5/68. 

I. PERSONNEL 
General Manager -Martin H. Percival. 
Program Director -Sebastian Stone. 
Advertising Director -Wallace R. Westphal. 

2. REPRESENTATIVES 
RKO General Broadcasting National Sales. 
Southern --C. K. Beaver & Associates, Inc. 
Toro:Eon-RKO Distributing Corp. of Canada Ltd. 

3. FACILITIES 
ERP 9,400 w.; 98.7 mc. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 1260 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded ,eaulations 
See WOR listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eft 8/1/68-Rec'd 7/22/68. 
AA -Mon thru Sun 6 pm -midnight; Sat & Sun noon - 
6 pm. 
A -Mon thru Fri noon -6 pm. 
B -Mon thru Sun 6 am -noon & midnight -1 pm. 
C -Mon thru Sat 1-6 am; Sun 1-4 am. 

7. PACKAGE PLANS 
CLASS AA 

PER WE, EA: 6tI 12 ti 18tí 24 ti 3001 36 ti 
1 min 45 43 41 39 37 35 
30 sec 36 34 32 30 28 26 

CLASS A 
1 min 39 37 35 33 31 29 
30 sec 31 29 27 25 23 21 

CLASS B 
1 min 33 31 29 27 25 23 
30 sec 26 24 22 20 18 16 

CLASS C 
1 min, fiat 15 30 sec, Oat... ...... _.._....... 12 
10 sec: 50% of 1 -min. 
Minutes and 30 seconda may combine for frequency. 
Itateholders: 6 spots, any length, in AA, A or B. 

10. SPECIAL FEATURES 
NEWS PARTICIPATIONS 

PER WK, I MIN: 9t1 6ti 12 t1 18ti 
AA 50 45 43 41 
A 40 35 33 31 
B 35 30 28 26 

1st position: 1 minute plus opening billboard. 
Last position: 1 minute plus closing billboard. 

ROS, when available. all rates leas 20%. 
CONSECUTIVE WEEK DISCOUNTS 

26 wk -5% 52 wk -10% 
(New York City continued on next page) 
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New York City -Continued 
WPAT WPAT-FM 

1941 1957 
CITY OF LICENSE 

PATERSON, N. J. 

®KATZ RADIO 
EAST 

\,1p R A B 

Subscriber te the NAB Radio Cede 
Media Cade 4 233 6350 6.00 

(This la a duplicate of the listing appearing under 
New York Urban Area. N. T.) 
Division of Capital Cities Broadcasting Corp.. 12 W. 

40th St.. New York., N. Y. 10018. Phone 212- 
688-9300. 

Studios: Hepburn Rd. & Broad SL. Clifton. N. 7. 
STATION'S PROGRAMMING DESCRIPTION 

WPAT: Programmed for young adults and adults. 
MUSIC: 85% popular standards to jazz. show tunes 
to light classics, film music to folk, vocals and instru- 
mentals, mixed, edited and blended on tape to achieve 
a distinctive sound. Music presented in uninterrupted 
12 min programs daytime and 27 min programs night- 
time. NEWS :15% 5 min oft halt hour. plus on hour 
in drivetime. 15 min commentary M -F at 6:30 am, 
7:30 am and 8:30 am. Public service throughout day. 
Sun, 8-9 am religious and educational programs. 
COMMERCIAL POLICY: Maximum 13 commercials 
per hour regardless of length. 6 am -7 pm. Maximum 
7 oommercials per hour 7 pm -8 am. Contact Repre- 
sentative for further details. Recd 8/8/68. 

I. PERSONNEL 
Vice-Pres. & Cien'l Mgr. -Lou Faust. 
General Sales Manager -Dick Itakovan. 

2. REPRESENTATIVES 
Katz Radio. East. 

3. FACILITIES 
5,000 w.; 930 ke. Directional -separate patterns day 

and night. 
Operating schedule: 24 hours daily. EST 
FM -ERP 12.500 w. (borie.). 12.500 (vert.) :93.1 mc. 
Antenna ht.: 870 ft. shove average terrain. 

4. AGENCY COMMISSION 
15w.: nn rash diamant. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a. Sb. 3c, 3d, 4a, 4d, 5, 6b, 

7b, 8. 
Rate Protection: 10e. lie, 12e. 13c, 14e. 15e. 15d. 16. 
Basic Rates: 20a, 21a, 21b. 2Id, 22a. 24e, 25a, 29a. 

29b. 30. 33h. 
Contracts: 40c, 41, 42b 92d. 43, 94b 46, 47a, 49, 

51e. 
Comb.; Cont. Discounts: 60d, 80e. 60f, Odi, 801. 

61e. 82b. 62d. 
Cancellation: 70a. 70e. 71a. 72. 73b. 
Programming policy: Maximum 13 commercial unite 
per hr. 20% surcharge required for all non-integrated 
piggy -hack commercials. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 22 ER 11/1/67 -Reed 11/2167. 
PM Drive -Mon thru Fri 3-7 pm. 
AM Drive -Mon thru Fri 6-10 am. 
AA -Mon thru Sun 7 pm -midnight. 
A -Mon thru Fri 10 am -3 pm; Sat & Son 6 am - 
7 pm. 
Midnight -6 at.,. Rates on request. 
All spots rotate aithin respective lime clames. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PM Dr AM Dr AA A 
Fixed position 140 120 130 120 
1 tl 120 100 110 100 
6 (max. 1 per day) 110 90 100 90 
12 (max. 2 per day).....- 100 80 90 80 
18 (max. 3 per day) 90 70 80 70 
24 (max. 4 per day) 85 85 75 65 
30 (max. 5 per day) 80 60 70 60 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

PLAN/DISTRIBUTION: 12 18 24 30 
PM Drive 2 3 6 
AM Drive ._ - 2 3 4 

AA 2 3 4 5 

PER DAY. MAX: 2 ti 3 ti 4 ti S ti 
Total 900 1260 140 1800 

MAN PLAN 
PLAN/DISTRIBUTION: 12 18 24 311 

PM Drive 4 6 8 1( 
AM Drive ._ 4 6 8 10 

AA 3 4 

A 2 3 4 1 

PER DAY, MAX: 2 ti 8 tI 4 tl 5 ti 
Total 960 1350 1080 1950 

WOMAN PLAN 
PLAN/DISTRIBUTION: 12 IS 24 30 
AM Drive ._ 4 5 

7 
0 

1 2 1 3 

AA 7 11 15 18 
PER DAY, MAX: 2 tI 3 ti 1 ti 5 ti 
Total 840 1170 1440 1650 
Packages not available at interim frequencies. Must 
he scheduled equally over at least 6 days per week. 
Not combinable with other plans. 
30 sec or less: 80% of 1 -min. Not preemptible. 
10 sec: 60% of 1 -min. Preemptible. 

10. SPECIAL FEATURES 
TEMPO -WITH JIM VAN SICKLE A 

GOODMAN ACE 
(Mon thru Fri 6:30-8:41 am. 7:30-7:95 am, 

8:30-8:45 am) 
I -min participation -spot rate plus 5. 
PER WK: I tI 5t1 10ti 15t1 
5 min 130 120 110 100 
Rotating through 3 time periods. Both earn 7requency 
discounts in combination with spots. 

5 -MINUTE NEWSCASTS 
1 ti 5 tl 10 tl 15 tI 20 tI 

PM Drive 150 140 130 MO 110 
AM Drive 130 120 110 100 90 
AA 140 130 120 110 100 
A 130 120 110 100 90 
Newscasts earn frequency discounts in combination 
with spots. 

SUBURBATROPOLIS® 
The four wealthiest counties in the 
New York Metro area - 
Nassau, Suffolk, Westchester, Fairfield. 

THE MASLA NEW YORK SUBURBAN PLAN 

STATIONS DOMINATE SUBURBATROPOLIS 
DELIVERING MORE ADULTS -MORE MEN - 
MORE WOMEN THAN SEVEN OF NEW YORK 

CITY'S LEADING STATIONS OR ANY 
COMBINATION OF OTHER SUBURBAN 
STATIONS.* (LEADING NEW YORK STATIONS 
LOSE UP TO 70% OF THEIR AUDIENCE 
IN SUBURBATROPOLIS.) 

'Pulse Circulation -1968 
Interviews Conducted -1967 

Entering 
1 SUBURBA- 

TROPOLIS 
Population 

3,700,000 

MASLA NEW YORK SUBURBAN PLAN 
Nassau-WHLI Suffolk-WGLI, WPAC, WHRF 

Westchester-WVOX, WVIP Fairfield-WSTC 

Contact your Man from Masla Jack Masla & Company, Inc. (212) PL 2.6450 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -2-1/2% 26 wk -5% 
39 wk -7-1/2% 52 wk -10% 
Does not apply to Package Plana. 

RATEHOLDER 
Minimum 3 spots per week. 

WPIX (FM) 
1941 

mcgavren-guild 
pgw radio, inc. 

(D) 

©3F MD 
Media Code 4 233 5550 2.00 
A division of WPIX. Inc.. Daily News Bldg.. 220 

E. 42nd St., New York. N. Y. 10017. Phone 212- 
883-0000. 
STATION'S PROGRAMMING DESCRIPTION 

WPIX (FM): Programmed for adulte 25-49. 
Personalities. MUSIC: general popular with broad 
diversity, current popular hits 90%, Jazz 10%, 
standards 10%. Broadway showtunes 20%. film score.. 
folk, and other 10%. Performance medium: orchestras 
and bands 40%. vocalists and vocal groups 30%, 
small instrumental groups and soloists 30%. NEWS: 
5 min summaries. 5 min before hour. 2 min sum- 
maries at 7:25 am, 8:25 am. 4:25 pm, 5:25 pm. 
Sports, 60 second summaries at 7:90 am. 8:40 am. 
6:90 pm, 10:90 pm. Weather at :28 after hour, 24 
hours daily. Stocks and talk 5 times daily M -F. 
Commuter reports M -F at 7:10 air. 8:10 am. 5:50 
pm, 6:50 pm. Theatre, movie, restaurant and other 
reviews, 1 hour daily 7 days a week, including 
music. Contact Representative for further details. 
Itec'd 11/13/87. 

I. PERSONNEL 
General Manager -Richard M. Gary. 
Operations Manager -B. Robert Nelson. 

2. REPRESENTATIVES 
McCarron -Guild -POW Radio, Inc. 

3. FACILITIES 
ERP 5,400 w.; 101.9 mc. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 1.228 ft. above average terrain. 

4. AGENCY COMMISSION 
1541. on net time only: m, rash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 3d, 9a, 5, 6b, 7b, 8. 
Rate Protection: 10e, lie, 12e, 13e, 14e. 
Basic Rates: 20a, 21b, 22a, 23a, 29b, 24e, 25a, 27, 

29a, 33b. 
Contracts: 40a, 41, 99b, 45, 96, 47a. 49, Slb, 51c. 
Comb.: Cont. Discounts: 80b, 60d, 601, 60k, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 5/1/68 -Reed 4/22/68. 
AA -Mon thru Fri 3 pm -midnight; Sat & Sun noon - 
6 pm. 
A -Mon thru Fri 6 am -3 pm: Sat & Sun 6 am - 
noon & 6 pm -midnight. 
B -Mon thru Sun midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
AA --A 

PER WK: 1 tI 6 tl 12 tI I tI 6 tl 12 tI 
1 min..._ ...... _..._...... 50 45 40 40 35 30 
20/30 sec 40 36 32 32 28 24 

ANNUAL FREQUENCY DISCOUNT 
312x-10% 624x-20% 
Multi -product advertisers may combine for frequency. 

7. PACKAGE PLANS 
PENTHOUSE PACKAGE-2/3AA, 1/3A 

PER WK: 6 tI 12 tI 15 tl 18 tI 25 ti 30 ti 
1 min 225 390 450 495 570 830 
20/30 sec 180 312 364 396 456 510 

ROS PACKAGES 
I 

min. 180 330 375 405 480 540 
20/30 sec...____ 144 284 300 324 388 450 
10 sec: 60% of 1 -min and preemptible. 
Penthouse and BOB Packages combine for weekly fre- 
quency. Alt spots rotate within time class pur- 
chased. Multi -product advertisers may combine for 
frequency. 

10. SPECIAL FEATURES 
NEW AROUND THE CLOCK 

PER WK: 1 81 8 ti 12 ti 18 ti 
AA ..._.._.._.._.........._......_...._... 60 55 50 95 
A ..._.._.-_ 55 50 45 40 

Includes 1 -minute spot and open and close. AA and 
A strips combine for frequency 

WEATHERSCOPE 
AA 50 45 40 35 
A ..._.._.._......_.._......_.._.........._ 45 40 35 30 

At :27, 24 hours a day, 7 days a week. 1 minute 
of weather plus 1 -minute spot and open and close. 

WPOW 
1924 

Subscriber to the NAB Radio Cede 
Media Code 4 233 5600 5.00 
W 1'OW, Inc., 305 E. 40th St., New York City. New 

York 10016. Phone 212-687-8288. 
Other offce-1111 Woodrow Rd.. Staten bland, N. Y. 

10312. Phone 212-984-4600. 
STATION'S PROGRAMMING DESCRIPTION 

WI'OW: Programmed for adults and teens. 
Morning music primarily consists of middle-of-the- 
road recordings interspersed with religious records. 
Also feature religious programs produced both locally 
and nationally. Afternoons feature ethnic broadcasting 
In German, Polish, Czechoslovakian, Greek and 
likranian languages. Sun programa all in English 
and beamed to all faiths. Sun music features middle- 
of-the-road se well as popular religious recordings. 
ltec'd 12/13/67. 

I. PERSONNEL 
General Manager -John M. Camp. 
Station Manager -Ed H. Smith. 
Program Director -Arnold Brown. 

3. FACILITIES 
5.000 w.; 1330 kc. Directional. 
Operating schedule: 5-8 pm Mon thru Fr1: 3-8:30 
am Mon thru Sat: 6-11 am & 3-9 pm Sun. EST. 

NEW YORK 
5. GENERAL ADVERTISING See coded regulations 

General: 3a. lb, 4b, 4d. 6a, 7a, 8. 
Basic Rates: 20a, 22a, 23a, 24b, 29a. 
Contracts: 40a, 45. 
Comb.: Cont. Discounts: 81a. 61c. 
Cancellation: 71a, 73a. 

(» 
1 hour 9:00 min. 50:00 min. 

1/2 hour....__ 
..._ 

4:30 min. 29:00 min. 
1/4 tour...._..._ _. 3:15 min. 14:00 min. 

10 minutes......_.._ _ 9:30 min. 
5 minutes.._..._ 1:25 min. 4:30 min. 
(e) Length of commercial copy. 
(t) Actual broadcasting length. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 12/1/67 -Reed 12/1/67. 
6. SPOT ANNOUNCEMENTS 

1 min. 22 20/30 sec....._...._......_..._ 18 
DISCOUNTS 

52x-15% 156x-20% 260x-25% 312x-30% 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr IO min 5 min 
1 x....._ 200 120 80 60 40 

DISCOUNTS 
523--15% 260x-25% 3121-30% 

WQXR 
1934 

RADIO SALES 

CMY 
Media Code 4 233 5650 0.00 
Interstate Broadcasting t'o.. Inc.. a subsidiary of The 

New York Times. 229 W. 43rd St.. New York. 
N. Y. 10036. Phone 212-524-1100. 
STATION'S PROGRAMMING DESCRIPTION 

WQXR: Programmed for general interest. 
MUSIC: classical. Symphonic music 68%, recordings. 
tape, major symphony orchestras live and taped. 16% 
semi -classic, baroque, ehowtunea, jazz, folk music, 
opera programs employing air personalities with 
guests and interviews. Opera 3% including live dur- 
ing season. NEWS 13%: 6 min on hour. 6:30 am, 
7:30 am. 15 min 8 am, noon, 6 pm, 11 pm, written 
by 16 man broadcast news staff, Newspaper editorial 
8:30 pm. Local. international correspondents views 
news M -W -F, arts Tues-Thurs. 7:15 pm. Financial 
and business features M -F 6:55 am, 7:40 am, 4:30 

POLICY: no singing jingles. Conm. 
Sat 8:15 tactCRe COMMERCIAL 

for further details. Reed 4/25/68. 
(This listing continued on next page) 

We 
deliver 
more 

25 to 49 
year olds 
than any 

other radio 
station in 
America. 

WNEW 1130 
Metromedia Radio in New York 

Represented by Metro Radio Sales 

'Source: ARB -Apr. /May 1968 

Average quarter-hour listener impressions 
Monday -Sunday 6 AM -12 Midnight 

N.Y.17County Metro Area 
Audience data are estimates and 

subject to qualifications as published. 
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NEW YORK 
New York City -W Q X R -Continued 
I. PERSONNEL 

President -Ivan Veit. 
Vice-Pres. & Gen'l Mgr. -Walter Neiman. 
Vice -President. Sales -Robert L. Krieger. 

2. REPRESENTATIVES 
Avco Radio Sales. 
Canada -Andy McDermott Sales, Ltd. 

3. FACILITIES 
50.000 w.; 1560 Ice. Directional. 
Operating schedule: 6.00-12:07 am Mon thru Sat; 
7:00-12.07 am Sun. EDT. 
Partial simulcast operation. Simulcast 6.9 am, noon - 
I pm & 7-11 pm Mon thru Fri; noon -1 pm & 8 - 
midnight Sat; 1.6 pm 8.11 pm Sun. All news on 
the hour, weather, business reports, and news features 
are simulcast. For non-aimuleast facilities see 
WQXR- FM. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: Ih. 2a. 2h. 3a. 3h. 3c. 3d, 4a. 4c. 5, 8a, 8. 
Rate Protection: 10h. 11h. 12b. 13h. 14b. 15a. 15e. 
Basic Rates: 20a, 20h. 21a. 21h. 21d, 22a. 22b, 23a. 

231). 24a. 24b. 24c. 25a. 26. 27, 28a. 29a. 32h. 33b. 
Contracts: 40e. 41, 42a. 42e, 43, 44a, 44b. 46, 47e, 

48. 49. 50. 51a. 51e. 
Comb.: Cont. Discounts: 00h. 804. 601. 61a. 82a. 
Cancellation: 70a. 70h. 70e. 70d, T1a, 73a, 73b. 
Prod. Services: 80. 82. 
Commercial ET's accepted subject to station policy. 

TIME RATES 

No. 22 ER 10/1/67 -Reed 9/1/67. 
Rev. ER 2/1/68 -Reed 1/3/68. 

AA -Positions adjacent to New York Times News and 
News Features: Mon thru Fri 6-9 am; Mon thru Sat 
6-11:15 pm: Sun noon -11:15 pm. All positions: 
Daily 7-10 pm. 
A -All positions except adjacent to News and News 
Features: Mon thru Sat 6-7 pm & 10-11 pm; Sun 
noon -7 pm & 10-11 pm. All 10 and 20 second posi- 
tions: Mon thru Fri 8-9 am: Daily 6-11 pm. 
BB -Positions adjacent to New York Times News and 
News Features: Mon thru Fri 9:06 am -5:06 pm; Sat 
sign -on -5'06 pm; Sun sign -on -11:06 am; Mon thru 
Sun 12:06 am. 
B -All positions except adjacent News and News 
Features: Mon thru Fri 9 am -3 pm: Sat 6 am -6 pm; 
Sun 7 am -noon: Mon thru Sun 11:15 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
COMBINATION RATES WQXR/WQXR-FM 

I MIN: 
Ix 52x 104x 208x 312x 416x 624x 1040x 

AA 75 71 67 63 59 53 48 46 
A.... 60 58 55 52 48 44 41 37 
BB 55 51 46 42 38 35 32 29 
B.... 45 44 40 35 31 29 26 24 

30 SEC: 
AA 60 58 55 52 
A.... 48 46 44 42 
BB 45 44 40 35 
B.... 38 35 32 28 

20 SEC: 
A.... 40 36 32 30 27 25 22 
B.... 30 28 26 24 22 20 18 

10 SEC: 
A.... 25 24 22 20 18 17 15 14 
B... 20 19 17 18 15 13 12 11 

Spot announcements on AM or FM only are 70% of 
the applicable rate during separated hours. 

48 44 
38 35 
31 29 
25 23 

7. PACKAGE PLANS 
WEEKLY PLANS 

41 
33 
26 
21 

37 
30 
24 
19 

21 
16 

Minimum - 
I MIN: 3wk 7wk 13wk 
AB 20 Plan (ROS 5A. 15B) 850 750 650 
BB 20 Plan (adjacent/News 2OBB) 825 725 625 
BR 10 Plan (adjacent/News LOBB) 450 400 350 
B 20 Plan (20B) 750 600 525 
B 10 Plan (10B) 425 360 325 

30 SEC: 
AB 20 Plan (ROS 5A, 15B) 680 800 
B 20 Plan (20B) 600 480 
B 10 Plan (IOB) 340 290 

20 SEC: 
AB 30 Plan (ROS 10A, 20B) 750 875 
AB 15 Plan (ROS 5A, IOB) 395 355 
B 20 Plan (20B) 500 400 
B 10 Plan (10S) 285 240 

10 SEC: 
AB 30 Plan (30 Time Signale 

10A, 20B) 495 435 
1 WEEK MINIMUM -PACKAGE PLANS 

AB 25 Plan (ROS 1 min 5A. 20B) 
AB 25 Plan (Ros 30 sec 5A. 20B) 
AB 30 Plan (ROS 20 sec IOA, 20B) 
AB 30 Plan (ROS 10 sec 10A, 2011) 

520 
420 
260 

540 
285 
350 
215 

385 

1000 
800 
825 
595 

8. PROGRAM TIME RATES 
COMBINATION RATES WQXR/WQXR-FM 

PER WK: (Mon thru IBun 6-10 
1/2 h hr 50mi r20 min I/4hr 

1 wk 440 400 285 220 175 
2 wk 395 355 240 200 160 
3 wk 375 335 225 185 150 
5 wk. 350 315 210 175 140 

(Mon thru Sun 10-11 pm; Sat & Sun 
sign -on -6 pm.) 

1 wk 330 300 200 165 135 
2 wk 280 250 170 140 110 
3 wk 265 240 160 130 105 
5 wk 230 210 140 115 90 

(Mon thru Fri 9 am -3 pm; Mon thru Sun 
11:15 pm -sign -off.) 

1 wk 275 250 165 140 110 
2 wk 195 175 115 95 75 
3 wk. 165 150 100 85 85 
S wk 140 125 80 70 55 
Programs are subject to minor variations. 

CONSECUTIVE WEEKS DISCOUNT 
13 wk -5% 28 wk -10% 39 wk -15% 52 wk -25% 

9. PARTICIPATING PROGRAMS 
COMBINATION RATES WQXR/WQXR-FM 

(Mon thru Fri 6-9 am & 3-5 pm) 
Bright & Early -George Edwards 
PER WK: Iii 2t1 3íi 4ti 5ti loti 
1 min 95 75 69 63 57 50 
30 sec 65 55 52 47 43 40 

(3:07-5 pm) 
Man About Town -Duncan Plrnie, AM. 
Listening to Music -Lloyd Moss, FM. 
1 min 75 69 63 57 52 45 
30 sec 55 52 47 43 39 34 

(u) Participations on AM or FM only, from 3:07- 
5 pm are 70% of the applicable rate. 

CONSECUTIVE WEEKS DISCOUNT 
26 wk -5% 52 wk -10% 
Participating Program spots are eublect to rotation 
within each program. 
AM only or FM only participations may not be com- 
bined with participations in Bright & Early to earn 
frequency. 

RESTAURANT PROGRAMS 
(Available to Restaurants only) 

1 ti 2 tl 3 ti 4 ti S tl 
Town & Country Dining -Mon thru Sat 12:16-12:30 pm. 
Per wk 34 33 32 31 30 
Cocktail Time -Mon thru Sat 5:08-6 pm, except 5:30- 
6 pm Fri. 
Per wk 45 44 43 42 41 

CONSECUTIVE WEEK DISCOUNT 
52 wk -15% 
Commercials run on AM and FM in same period. 

10. SPECIAL FC*TURES 
NEWS SPONSORSHIP 

(New York Times News Programs on the hour on 
WQXR & WQXR-FM) 

5I-4 ti 5+ per week 
per wk I wk 13 wk 26 wk 39 wk 52 wk 

Mon thru Fri 7. 7:30. 8 am: Mon thru Sun 6-11 pm. 
120 110 100 95 90 85 

Mon thru Fri noon, 5 pm: Sat & Sun 8 am -5 pm. 
100 90 85 80 75 70 

All other News Programs 
*1-4 ti 5+ per wk 
per wk 1 wk 13 wk 26 wk 39 wk 52 wk 

85 75 65 60 55 50 t') Consecutive Week Discount for fewer than Ove 
programa a week: 

26 wk -5% 52 wk -10% 
Frequency Discount for any 10 news programs a 
-5%. 
Frequency Discount for any 15 news programs a 
-10%. 

NEWS PACKAGE PLANS 
Weekday 10 Plan 

MON THRU FRI: 
4 ti, 9-11 am: 6 tt, 1-4 pm, 7 wk minimum 495 

Weekday 5 Plan 
2 ti. 9-11 am: 3 ti, 1-4 pm. 7 wk minimum 275 
Weekday News Plans earn 10% 52 week CWD 

Weekend 10 Plan 
7 wk 13 wk 26 wk 39 wk 52 wk 

10 News -Sign -en - 
6 pm Sat & Sun.. 795 695 675 650 625 

week 

week 

We 
deliver 
more 

25 to 49 
year olds 
than any 

other radio 
station in 
America 

WNEW 1130 
Metromedia Radio in New York 

Represented by Metro Radio Sales 

'Source: ARB-Apr. / May 1968 

Average quarter-hour listener impressions 
Monday -Sunday 6 AM -12 Midnight 

N.Y.17County Metro Area. 

Audience data are estimates and 
subject to qualifications as published. 

WEATHER 
PER WK: I ti 2ti Sti 4tI S21 10 t 
Daytime Sign - 

on -6 pm 65 80 57 55 50 45 
Evening 6 pm - 

sign -off 70 67 65 83 80 55 
Announcers' fees extra. 

CONSECUTIVE WEEK DISCOUNT 
26 wk -5% 52 wk -10% 

FREQUENCY RATES 
Spot frequency rates are based upon the number of 
spots used during a 12 -month contractual period. 
Participations (1 -min & 30 -see) contribute towards 
frequency of all spots. 
1 -min & 30 -sec spots and participations contribute 
toward frequency of 20 -sec and 10 -sec spots. 
20 -sec and 10 -sec spots may be combined to earn 
maximum frequency, except that three 10 -seconds 
and/or 20 seconds count as 1 unit. 
Program Sponsorship. News Sponsorship and Weather 
Reports (each program representing 1 unit) may be 
combined with all spots to earn frequency dlcounts. 
Spots and participations purchased on 1 side only 
(AM only or FM only) are combinable on 1 side only 
to earn frequency. 

WQXR-FM 
1939 

Media Code 4 233 5651 8.00 
Interstate Broadcasting Co., Inc.. a subsidiary of 

The New York Times. 229 W. 43rd St., New York. 
N. Y. 10038. Phone 212-524-1100. 
STATION'S PROGRAMMING DESCRIPTION 

WQXR-FM: See WQXR for programming descrip- 
tion. 

I. PERSONNEL 
President -Ivan Veit. 
Vice-Pres. & Gen°l Mgr. -Walter Neiman. 
Vice -President, Sales -Robert L. Krieger. 

2. REPRESENTATIVES 
Aven Radio Television Sales. Inc. 
Canada -Andy McDermott Sales, Ltd. 

3. FACILITIES 
ERP 5,400 w. (horiz.); 3.800 w. (verL); 98.3 mc. 
Stereo. 
Antenna ht.: 1.220 ft. above average terrain. 
Partial simulast operation. Operated separately 9 
am -noon, I.7 pm & II pm -midnight Mon thru Fri; 
6 am -neon & 1-8 pm Sat; 7 am -I pm. 6.8 pm & II 

pm -midnight Sun; 12:07-2 am Mon thru Sun FM 
only. For simulcast faeilties see WQXR. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
See WQXR listing for coded regulations. 

TIME RATES 

Plates are Identical to WQXR. See that listing. 

WRFM(FM) 
1953 

R A ©12F MU 
Media Code 4 233 5700 3.00 
Radio New York Worldwide, Inc., 485 Madison Ave.. 

New York, New York 10022. Phone 212-752-3322. 
STATION'S PROGRAMMING DESCRIPTION 

\VitF.M (FM): Programmed for adults. 
511'810 94%: middle-of-the-road, current selling 
general popular. showtunes. standards. NEWS 6%: 
4 man news staff' presents weather and sports each 
hour. Stock reports at. noon. 4 & 6 pm. 10 min news 
commentaries at. 8:05 pm. COMSME1t('IAL POLICY: 
10 minutes per hour. No totemo or alcohol accepted. 
ltee'd 10/9/68. 

I. PERSONNEL 
('resident- Paul It. Bartlett. 
Viee-President-Itichard W. Grefe. 
Sales Manager -Jerry Belson. 

3. FACILITIES 
ERP 5,200 w. (hor.); 3,700 w, (vert.); 105.1 me. 
Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 1.220 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3h, 4h. 5. 
Bate Protection: log. 11g, 12g, 13g, 14g. 
Basic Rates: 22a, 22h. 23a, 26, 28a, 29a. 
Contracts: 40a. 42a. 45, 47a. 
Comb.: Cont. Discounts: 00h, 61b, 62b, 62d. 
Cancellation: 70a. 70e, 71a. 73a. 
Tobacco commercials unacceptable. 

TIME RATES 
No. 9 Eft 10/1/68 -Reed 10/9/68. 

AA- Mon thru Sun 10 am -8 pm. 
A -All other times. 

7. PACKAGE PLANS 
AA 

WKLY: I min 30 see 
Fixed 30.00 24.00 
1 ti 25.00 20.00 
fi ti 23.00 18.40 
12 ti 21.00 16.80 
18 ti 19.00 15.20 
24 ti 17.00 13.60 
30 ti ... 15.00 12.00 

IO see 
18.00 
15.00 
13.80 
12.60 
11.40 
10.20 

9.00 

A 
I min 30 see IO see 
25.00 20.00 15.00 
20.00 16.00 12.00 
18.00 14.40 10.80 
16.00 12.80 9.60 
14.00 11.20 8.40 
12.00 9.80 7.20 
10.00 8.00 6.00 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -2-1/2% 26 wk- 5% 
39 wk -7-1/2% 52 wk -I0% 

10. SPECIAL FEATURES 
Newscasts -5 min at :60. 
WKLY: 1 ti 7 ti 14 ti 21 01 28 ti 

AA 45.00 33.50 31.50 28.50 25.50 
A... ........ 37.50 27.00 24.00 21.00 18.00 

('ONSECUTIVE WEEK DISCOUNTS 
13 wk -2-1/2% 26 wk- 5% 
3t1 wk -7-1/2% 52 wk -10% 

35 ti 
22.50 
15.00 

WTFM (FM) 
1961 

Jack Masla & Company, Inc. 

©CIFIMQ 
Media Code 4 233 5750 8.00 
WTFM. Inc.. Long Island Expressway. Fresh Meadows 

N. Y. 11365. Phone 212-539-5600. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -David R. Polinger. 
Program Director -Gerald Janes. 

2. REPRESENTATIVES 
Jack Mania & Co., Inc. 

3. FACILITIES 
ERP 7.080 w., horiz. & vert.; 103.5 mc. 
Operating schedule: 21 hours daily. EST. 
Antenna ht. -1006 ft. above avenge terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 4e, 5, fa, Tb, 8. 
Rate Protection: 10a, 12a, 13a, 14a, 15a. 15b. 
Basic Rates: 20b, 21a, 21d. 22b, 23a, 24b, 24e, 25e, 

27, 28a, 29a, 33a. 
Contracts: 40a, 41, 42d, 44a, 44b, 46, 47e, 48, 49, 

50, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60g, 601. fib. 

62b. 624. 
Cancellation: 70a, 70e. 71b, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 6 ER 9/1/88-Ree'd 8/1/66 

AA -Mon thru Sun 6 am -midnight. 
A -Mon thru Sun midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min 30 sec 1 min 30 see 
1 tl.._.-._.....__ 50. U. 104 40. 30. 
18 ti._._..... _ 49. 37. 156 U 35 26. 
26 ti..._......__-_ 48. 36. 260 U 30 U. 
39 47. 35. 520 U..._._., 25. 18. 
52 U...._..__..._ 15. 33. 

CLASS A 
1 ti...._._.._.._... 23. 17. 104 ti..._.._.._... 18. 12. 
13 ti._.._ _... 22. 16. 158 
28 ti....._ 21. 15. 260 tl..._....-... 16. 30. 
39 ti ....... 20. 14. 520 ti.._.._.._,.. 15. 9. 
52 ti. _... 19. 13. 

7. PACKAGE PLANS 
1 MINUTE 

Class Class Clans Class PER WK: AA A AA A 
8 ti..._.,.._... 40.00 20.00 18 tl..._..__._ 30.00 15.00 
12 ....... 35.00 17.50 24 tí.__.._..._ 25.00 12.50 
20/30 seconds -75% of applicable 1 -minute rate. 
10 seconda --50% of applicable 1 -minute rate. 
10 -second announcements may not be combined with 
other announcements for frequency. 

8. PROGRAM TIME RATES 

55 min 
1 z 275 
13 z 265 
26 z 255 
39 x 245 
52 z 235 
104 z 225 
156 x 215 
260 z 205 
520 z 195 

AA 
1/2 hr 
175 
169 
163 
157 
151 
145 
139 
133 
127 

25 min 
150 
145 
140 
135 
130 
125 
120 
115 
110 

SS min 
190 
180 
170 
160 
150 
140 
130 
120 
110 

A 
1/2 hr 25 min 

114 95 
108 90 
102 35 

96 80 
90 75 

T4 
70 

8 65 
72 60 
66 55 

10. SPECIAL FEATURES 
Newscasts: 5 minutes every hour at :60. 

NEWSCASTS 
Class Class Class Class PER WK: AA A AA A Len than 5 ti 75. 60. 10 ti 55. 40. 

5 ti 65. 50. 

WVNJ WVNJ-FM 
1947 1961 

CITY OF LICENSE 

NEWARK, N. J. 

MpVil I IR/ Representatives. Inc. 

Media Code 4 231 5145 5.00 
(This is a duplicate of the listing appearing under 
Newark. N. J.) 
Newark. Broadcasting Corp.. 786 Broad St.. Newark, 

N. J. 07102. Phone 201-843-7800. 

Send copy and instructions to Don Corr, Traffic Man- 
ager, WVNJ. {Vest Mt. Pleasant Ave. & Route 10, 
Livingston, N, J. 07039. 
Sales Office: 510 Madison Ave., New York. N. Y 

10022. Phone 212-888-6470. 

STATION'S PROGRAMMING DESCRIPTION 
WVNJ: Programmed for young adults and adulte. 
MUSIC: uninterrupted, 87% albums: 82% general 
popular, featuring standards, ehowtunes, film music. 
middle-of-the-road music, 5% classical, opera and 
symphony. NEWS 10%: local, national, international. 
World wide audio news service 5 min on hour, addi- 
tional 5 min on half hour during drive time periods, 
M -F, includes sports and weather. SPORTS: play- 
by-play football. TALK: 1%: community interest 
program on Sun. COMMERCIAL POLICY: 15 min- 
utes per hour. Contact Representative for further de- 
tails. Recd 8/11/67. 

(This listing continued on next page) 
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New York City- 
W V NJ, W V N J-FM-Continued 
I. PERSONNEL 

General Manager-Milton L. Lubow. 
Program Manager-Stephen Van Gluck. 
Chief Engineer-Peter Testan. 

2. REPRESENTATIVES 
H -R Representatives, Inc. 

3. FACILITIES 
5.000 w.; 620 Ice. Directional-separate patterns day 
and night. 
Operating schedule: 5:30-1 am. EST. 
FM -ERP 24.000 w .(horiz.), 16,000 w. (vert.); 100.3 
mc. 
Antenna ht.: 666 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 3d, 4a, 5, 6a, 7b. 3. 
Rate Protection: 10e, 12e, 14e. 
Basic Rates: 20b, 22a, 22b, 23a, 24c, 25a. 
Contracts: 40e. 41, 45, 48, 51b. 
Comb: Cont. Discounts: 60a, 801. 
Cancellation: 70a, 70e. 72, 73a, 73b. 
Prod. Services: 82. 

TIME RATES 
No. 27 Eff 9/29/68-Rec'd 6/27/88. 

AAA-Mon thru Sat 3-7 pm. 
AA-Mon Obru Sat 6-10 am. 
A-Mon thru Sat 10 am -3 pm; Sun 7 am -S pm. 
B-Daily 8 pm -1 am. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE 

PER WK: I ti 6 ti 12 ti 18 tl 24 ti 30 t1 36 ti 
AAA ...._ 58 53 49 46 43 40 37 
AA 50 46 43 40 37 34 32 
A 48 44 41 39 36 33 30 
B 23 22 21 20 19 18 

30 -SECONDS 
AAA 46 42 39 36 34 32 30 
AA 40 37 35 33 31 29 27 
A 38 35 32 30 28 26 24 
B 18 17 16 15 14 13 _.. 

10 see: 60% of 1 -min. 
Rotated equally within time period. 

7. PACKAGE PLANS 
Par wk 

20 Plan (4AAA, 4AA, 8A, 4B) 650 
30 Plan (6AAA, 6AA, 12A, 6B)-. 800 
40 Plan (SAAA, 8AA, 16A, SB)__.._.._.._..-._._. 980 
30 sec: 80% of 1 -min. 10 sec; 60% of 1 -min. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

6 PER WK: (1.30ItI commercial 
I at2titime) 18ti 24 01 30 ti 

AAA ........... 70 67 64 61 58 55 
AA ..... ...... 65 62 59 56 53 50 
A 60 57 54 51 48 46 
B 28 27 26 25 24 23 

Rateho'der: 100.00 per wk. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 

WWRL 
1926 

Independent Negro 

IDO 

A Sonderling Station 
Madia Code 4 233 5850 6.00 
WWItL. Inc., 91-30 58th wt., Woodside, N. Y. 11377. 

Phone 212-335-1600. 

STATION'S PROGRAMMING DESCRIPTION 
WWRL: Programmed for Negro listener. 
ENTERTAINMENT 6 am -10 pm employing air per- 
sonalities, audience telephone participation and 
rhythm and blues music. 10 pm -12M air personalities 
and gospel music. NEWS: 5 min at :40 past hour, 
2 min at :20 past hour. National, international, local 
area and community news. 8 man news department. 
SPORTS: scores at :45. Editorialize 8 times dally 
and participate in fund drives for community ac- 
tivities, boys clubs, little leagues. Community events 
featured 12 times daily. Air personalities available 
for remote pickups at atore openings. Contact Re- 
presentative for further details. Rec'd 5/27/68. 

I. PERSONNEL 
President-Egmont Sonderling. 
Exec. Vice-Pres. & Gen'1 Mgr.-Mark Olds. 
Vice President Sales-Arthur Harrison. 

2. REPRESENTATIVES 
Bernard Howard Co.. Inc. 

3. FACILITIES 
5,000 w.; 1600 kc. Directional. Separate patterns day 
and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 10b, 12b, 13b, 14b, 15a, 15e. 
Basic Rates: 20b. 21d, 22a, 23a, 24b, 25c, 27, 

28a, 29a. 
Contracts: 40a, 41, 49a, 46, 51c. 
Comb.; Cont. Discounts: 60b, 61a, 62d. 
Cancellation: 70a, 70c, 71a, 72. 
In the event of revision of station rates, any con- 
tinuous. week to week broadcasts under the adrer- 
User's contract may be extended at the rates and 
discounts herein shown without penalty of short 
rate or loss of discounts on previous broadcasts for 
a period of not more than 26 weeks from the effec- 
tive date of such revision. 
Length of commercial copy: 
5 min.__.._.._._._.__.. 1:15 1/2 hr_._.._._..-..._ 4:15 
1/4 hr..._.._.._ 3:15 1 hz_.__.__....._..._. 7:15 
All products and/or services and the advertising 
continuity thereof are subject to WWRL acceptance 
before broadcast. 

TIME RATES 

No. 25 Eff 10/1/68-Rec'd 9/23/68. 
AA-Man thru Fri 6-10 am & 3-7 pm. 
A-Mon obru Fri 10 am -3 pm & 7-9 pm; Sat 8 am - 
2 pm. 
B-Mon thru Fri 9 pm -midnight; Sat 6-8 am & .a. 

pm -midnight; Sun all day. 
7. PACKAGE PLANS 

1 WEEK 
CLASS AA 

PER WK: 1 ti 6t1 12 ti 18tí 24tl36ti 
1 min. 65 58 47 96 44 42 
30 sec 49 44 35 34 33 32 
10 sec 33 29 24 23 22 21 

CLASS A 
1 min 58 51 42 41 40 38 
30 sec 44 38 32 31 30 29 
10 sec 29 26 21 20 19 18 

CLASS B 
1 min 46 39 34 33 32 30 
30 sec 35 29 26 25 24 23 
10 sec 23 19 17 16 15 14 

13 WEEKS 
CLASS AA 

1 min 63 56 45 44 42 40 
30 sec 47 42 34 33 32 30 
10 see 32 28 23 22 21 20 

CLASS A 
1 min 56 49 40 39 38 36 
30 sec 42 36 30 29 28 27 
10 sec 28 25 20 19 18 17 

CLASS B 
1 min 45 38 32 31 30 29 
30 see 34 28 24 23 22 21 
10 sec 22 18 16 15 14 13 

26 WEEKS 
CLASS AA 

1 min. 60 53 42 41 39 37 
80 see 45 40 32 31 29 28 
10 sec 30 27 21 20 19 18 

CLASS A 
1 mta...._....... _ 54 47 38 37 35 33 
30 sec 41 35 29 28 26 25 
10 ace..._ ..... _..._ 27 24 19 18 17 16 

CLASS B 
1 min 43 36 30 29 28 26 
30 sea 32 27 23 22 21 20 
10 sec. .... _..._ 22 17 15 14 13 12 

39 WEEKS 
CLASS AA 

1 min 58 51 40 39 37 35 
30 sec 44 38 30 29 28 26 
10 sec 29 26 20 19 18 17 

CLASS A 
1 min 52 45 36 35 33 31 
30 sec 39 34 27 28 25 23 
10 sec 26 23 18 17 16 15 

CLASS B 
1 mie_._.._ 42 35 29 28 26 25 
30 sec 31 26 22 21 20 19 
10 sec 21 16 14 13 12 11 

52 WEEKS 
CLASS AA 

1 min 55 48 37 36 34 32 
30 sec 41 38 28 2726 24 
10 sec....._ 28 24 19 18 17 16 

CLASS A 
1 min. 49 42 33 32 31 29 
30 sec ....... 37 32 25 24 23 22 
10 sea 25 21 17 16 15 14 

CLASS B 
1 min. 40 33 27 26 25 23 
30 sec ..... _. ....... _.._ 30 24 20 19 18 17 
10 nee ....... 20 15 13 12 11 10 
Minutes and 30 seconda only combinable for pack- 
age frequency. 
Rateholder: minimum 6 1 -min spots AA, A or B 
classification only. 

ALL. NIGHT PACKAGE 
PER WK: ßt1 12t1 18tí 2401 
1 min 99 172 238 291 
Non combinable with other Packages. 

STATIONS AND GROUPS IN 
NEW YORK URBAN AREA 

Greater New York Radio Group 

Comprised of: 
WFAS-White Plains, WGSM-Huntington, 

N. Y. L. I., N. Y. 
WGBB-Freeport-Hemp- WCTC-New Brunswick. 

stead, L. I.. N. Y. N. J. 
Madia Cade 4 233 5875 3.00 
Business office-Suite 512, 509 Madison Ave., New 

York, N. Y. 10022. Phone 212-752-1455. 
I. PERSONNEL 

Director of Sales-Mike Nichter. 
2. REPRESENTATIVES 

Edward Petry & Co., Inc. 
4. AGENCY COMMISSION 

15/0. 
5. GENERAL RATE POLICY 

TIME RATES 
No. 1 EH 5/16/68-Rec'd 4/30/68. 

Commercials on FM stations are simulcast. 
AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am -3 pm. 
B-All othr times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 6t1 12 t1 18 ti 24 ti 3001 
1 mie.._.._.._..._._.._._..._ 99 94 89 84 ._, 
30 see...__....._...__...._._._ 79 75 71 67 .... 
10 sea.._..__.__._.-. 49 47 45 

CLASS A 

.., . 
CLASS B 

1 mia.._._._..-_.-..... 69 
30 sea._..._....-._.._._ 55 
30 aec..._......_...__.._ 35 

75 
60 
38 

64 
51 
32 

70 
56 
35 

60 
48 
30 

86 
53 

55 
44 
28 

61 
49 
31 

50 

25 

7. PACKAGE PLANS 
PER WK: I min30 see 10 see 
12 ti (5AA, 4A, 3B) 75 60 38 
18 ti (8AA. 6A, 4B)..... .... _ ..... _...._ 71 57 36 
24 ti (10AA, SA, 6B) - 69 54 34 

SATURATION PLAN 
spots 6-10 am Mon thru Sat. 
spots 10 am -noon Mon thru Sat. 
spots noon -3 pm Mon thru Sat. 
spots 3-7 pm Mon thru Sat. 
spots 7 pm -midnight Mon thru Sat. 
soots 10 am -midnight Sat. 
spots noon -8 pm Sun. 

PER WK: I min30 see 10see 
42 ti..._....._ 57 46 29 
21 ti 65 52 32 

WEEKEND PLAN-BTA 

PER WKNDFrl 
7 pm -Sun midnight) 

PER 20 ti 30tí 
1 min 55 50 45 

10. SPECIAL FEATURES 
5 -min News, Sports & Features --1-1/2z applicable 
1 -min. 
3 -min Headlines, Weather & Features -1-1/4x ap- 
plicable 1 -min. 

Masla New York Suburban Plan 

lack Masla & Company, Inc. 

Comprised of: 
WHLI-Hempstead, N. Y. WVOX-New Rochelle, 
WOLI-Babylon, N. Y. N. Y. 
WPAC-Patchogue. N. Y. WVIP-Mount Kisco, 
WHRF-Riverhead, N. Y. N. Y. 

WSTC-Stamford, Cana 
Media Code 4 233 5887 8.00 
Business Office-Jack Meals & Co., Inc., 575 Madison 

Ave., New York, N. Y. 10022. Phone 212-752- 
8450. 

I. PERSONNEL 
Vice-President-Allan S. Klamer. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 3d, 4a, 5, 6e, 7a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Beale Rates: 20a, 21a. 22a, 23a, 24a, 25a, 27, 28a, 

29a, 29b, 30, 32b, 33b. 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 45, 46, 47a, 

50, 51a. 
Comb.; Cont. Dlsooums: 60a, 60e, 60d, 60e, 601, 61c. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 

Eft 5/16/68-Reed 6/17/68. 
AA-Mon thru Fri 6-10 am & 3-7 pm; Sat & Sun 
ell day. 
A-Mon thru Fri 10 am -3 pm. 

6. SPOT ANNOUNCEMENTS 
Phase 1-WHLI, WVON, WVIP. WSTC. 
Phase 2-WGLI, WPAC, WIMP. 

CLASS AA 
1 WEEK 

Phase 
PER W1K, EA: 6t1 1211 1811 

63 59 56 
Phase 2..._.. ... _ .__. 26 25 23 
Phase 1 & 2 combined. 89 84 79 

13 WEEKS 
Phase 1 

Phase 1 & 2 combined.__-.-..-... 
52 WEEKS 

Phase 2. 
Phase 1 & 2 combined.._......_._ 

CLASS A 
1 WEEK 

Phase 1..._...._...__.._.__ ...--- 
Phase 2 _.._.._ ....- 

59 
25 
84 

53 2 
7 

51 
21 
72 

57 
24 
81 

53 
23 
76 

52 
23 
75 

49 
21 
70 

48 45 
20 19 
68 64 

13 WEEKS 
Phase 1 - 47 43 39 
Phase 2 20 19 18 
Phase 1 & 2 combined .... _ 67 62 57 

52 WEEKS 
Phase 1 42 39 34 
Phase 2 _--.-.-.-.._ __ 19 18 17 

61. 57 51 

7. PACKAGE PLANS 
Phase 1-WHLI, WVOX, WVIP. WSTC. 
Phase 2-WGLI, WPAC, WHRF. 

1 -MINUTE SMART BUY PLANS -Phase- 
PER WK, EA: I 2 (t) 
Plan 1-12 ti ('5 ti, t7 ti) ....... 53 23 76 
Plan 2-18 ti ('8 ti, 710 ti)..._._.._. 51 21 72 
Plan 3-24 ti ('12 ti, 1'12 ti) .. 48 19 67 

(') Mon thru Fri 6-10 am or 3-7 pm. 
(t) Mon thru Fri 10 am -3 pm; Sat & Sun all day. 
(5) Phase 1 & 2 combined. 
1-MLNUTE SUBURBAN WEEKEND PLANS 

PER W K, EA. 
8 pm thru Sun 11 Pm) 

ti 16 ti 24 ti 
l'hase 1 _........-._.._ 40 34 32 
Phase 2 _......_._..._ 17 17 15 
Phase 1 & 2 combined r.____... 57 51 47 

8. PROGRAM TIME RATES 
5 min: 1-1/2 z applicable 1 -min. 

WALK WALK -FM 
PATCHOGUE, N. Y. 

See listing under Patchogue, N. Y. 

NEW YORK 

WBAB 
1957 

W B A B -FM 
1958 

BABYLON 

©0 F',MO 

Subscriber to the NAB Radio Code 
Media Code 4 233 5900 9.00 
Babylon-Byshore Broadcasting Corp., Route 

Babylon. Long Island. N. Y. 11704. Phone 
661-4000: New York-Phone 212-291-1190. 
STATION'S PROGRAMMING DESCRIPTION 

WBAB: Programmed for adults. 
MUSIC: primarily middle-of-the-road with air per- 
sonalities. 75% music. 25% news. NEWS: UPI audio 
world wide news. Two 1 hour newscasts, sports feature 
and weather reports 7-8 am & 4-5 pm. Network 5 
min news programs on half hour 7:30 am -9:30 pm. 
Network variety show 10:05-11 am, M -F. SPORTS: 
college and high school live play-by-play. WBAB- 
FM: Simulcast except 8 pm -12M. Music programmed 
for teens and young adults. Contact Representative for 
further details. Reed 4/1/08. 

I. PERSONNEL 
General Manager-Muriel Matthews. 
Vice -President Sales-Harry Greenberg. 
Program Director-Tony James. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 
1,000 w. days; 1440 Ice. Non directional. 
Operating schedule: 5:30 am -local sunset 
FM FACILITIES 
ERP 700 w.; 102.3 mc 
Antenna ht.: 175 ft. above average terrain. 
Operating schedule: 5:30 am -midnight. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3b, 4a. 4d, 5, 6a, 71). 8. 
Rate Protection: 10b, 11b, 12b. 
Basic Rates: 20a, 22a, 23a. 25a, 26, 28a, 29a. 
Contracts: 40c, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 60c, 60k, 61a, 61b. 

62b, 62e. 
Cancellation: 70a. 70e. 71a, 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective September 1, 1965. 
Rates received August 6. 1965. 

Class AA -6:00-9:30 am and 3:00-7:00 pm Mon thru 
Sat. 
Class A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min 
1 ...... _ 25.00 
50 I1...._......_... _..._...._....... 22.00 
100 ti..._._....__.-... 20.00 
200 U..___......_._.._.... 18.00 
300 ti.._..._._....._..___. 18.00 
500 ti 14.00 

CLASS A 
1 U.....-....__.._.._ 21.00 
50 ti..._._.-_.-..__......_......_ 19.00 
100 ti_...__ _-.-.__ 17.00 

15.00 
300 ...... 14.00 
500 U...._ 12.00 8.50 6.00 
All announcements may be combined for maximum 
frequency. 

7. PACKAGE PLANS 
WEEKLY DISCOUNT PLANS 

1 MINUTE 
CLASS AA 

PER WK: 
12 tl_._._.. 
18 ti 

30 sec 
20.00 
17.00 
15.00 
13.50 
12.00 
10.50 

109, 
518- 

10 sec 
12.50 
11.00 
10.00 
9.00 
8.00 
7.00 

16.00 11.50 
14.50 10.50 
13.00 9.50 
11.50 8.50 
10.00 7.00 

17. 24 ti 13. 
15. 38 ü..........._.._.._.._....... 11. 

CLASS A 

18 t1_....._.._..._.._ 13. 38 ti 8. 
30 -seconds -75% of applicable 1 -minute rate. 
10 -seconda -50% of applicable 1 -minute rate. 

WCTC WCTC-FM 
NEW BRUNSWICK, N. J. 

See listing under New Brunswick, N. J. 

WFAS WFAS-FM 
1932 1947 

WHITE PLAINS 

Media Code 4 233 5950 4.00 
Division of Courtland Broadcasting Corp., Box 551, 

White Plains, N. Y. 10602. Phone 914-693-2400. 
I. PERSONNEL 

Pres. & Gent Mgr.-James D. noose, Jr. 
General Sales Manager-Thomas R. Winters. 
National Sales Manager-Michael Nichter. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 
New York, Pennsylvania-Regional Rep Corp. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 
FM FACILITIES 
ERP 3.000 w.; 103.9 mc. 

4. AGENCY COMMISSION 
15/0. 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3dß 4a, 4d. 5. 6 ea, 7b,8. 
Rate Protection: '10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a. 21b, 22a. 23a, 24a, 25a, 28c, 29a, 

30, 32b, 33b. 
Contracts: 40e, 41, 42a, 43, 44a. 45, 46, 47a, 48. 50. 

51s. 
Comb.; Cont. Discounts: 60b, 60e, 61b, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 

(This listing continued on next page) 
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NEW YORK 
New York Urban Area - 
W F A S, W F A S -FM -Continued 

Prod. Services: 80, 81, 82. 
(1 Provided that advertising equalling the weekly 
dollar equivalent of 3 Class B announcements is 
actually running at time of effective date of In- 
crease. 

Member: Greater New York Radio Group. 
TIME RATES 

No. 2A Rev 6/24/88 -Reed 6/28/88. 
AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 ti 6ti 12ti 1801 24 ti 
1 min 38.00 35.00 33.00 32.00 31.00 
20/30 sec. 30.40 28.00 26.40 25.60 24.80 
ID'a ....._.._........_ 22.80 21.00 19.80 19.20 18.60 

CLASS A 
1 ti 6 tl 12 01 18 ti 24 01 90 01 

1 mitt 25.00 24.00 23.00 22.00 21.00 20.00 
20/30 sec 20.00 19.20 18.40 17.60 16.80 16.00 
ID's 15.00 14.40 13.80 13.20 12.60 12.00 

CLASS B 
1 min...._ 17.00 16.00 15.00 14.00 13.00 12.00 
20/30 sec 13.60 12.80 12.00 11.20 10.40 9.60 
ID's 10.20 9.60 9.00 8.40 7.80 7.20 
Minutes, 20/30 seconds and ID's may be combined tu 
earn frequency. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK: 
12 Plan (5AA, 4A, 3B) 288 
18 Plan (OAA, 6A, 4B) 398 
24 Plan (10AA, 8A, 6B) 432 

SATURATION PLANS -Per wk - 
42 ti 21 ti 

Mon thru Sat 6-10 am 6 3 
Mon thru Sat 10 am -Noon. 6 3 
Mon thru Sat Noon -3 pm 6 3 
Mon thru Sat 3-7 pm 6 3 
Mon thru Sat 7 pm -Midnight. 6 3 
Saturday 10 am -Midnight. 8 3 
Sunday Noon -8 pm 6 3 
PER WK: 1 min 20/30 10 see 
42 spots, ea 16.00 12.80 8.00 
21 spots, ea 20.00 16.00 10.00 

WEEKEND PLAN 
(7 pm Fri; all day Sat & Sun) 

10 Plan 160 30 Plan 420 
20 

IO. SPECIAL FEATURES 
300 

NEWSCASTS 
AA A B 

x 43 30 22 
6 z. 40 29 21 
12 x 38 28 20 
Westchester Bulletin Board at :15, News Headlines 
at :30 -applicable 1 -min rate plus 2.00. 
Programs and spots may be combined to earn fre- 
quency on spots only. 

IF YOU WANT TO SELL THE 

WORLD'S RICHEST ISLAND... 

...You've got to sell long 

Island's Suffolk County and 

W61.I is Suffolk County's 

Most Listened To Station 

Five of New York City's leading 
stations lose up to 70% of their 
audience in Suftolk. 

Suffolk, with over 1,000,000 people 
is the Nation's fastest growing 
county and with an annual retail 
sales figure of $1,572,143,0000° 
is an important part of 
SUBURBATROPOLIS. 

W G L I Babylon, N.Y. 

Martin F. Beck, President 
Represented Nationally by: 

MJack Masla & Company, Inc. 
*Among all Long Island stations 
*Pulse Circulation - 1968 
Interviews Conducted During 1967 
**Sales Management - 1968 

WGBB 
1421 

FREEPORT 

A Susquehanna Station 
R AlB 

A Lang Island Network Station 
Media Code 4 233 6000 7.00 
Nassau Radio Corp., Broadcast Plaza, Box 130, 

Merrick, N. Y. 11566. Phone New York City - 
212 -858-8011, Nassau -516-623-1240. 

I. PERSONNEL 
Vice -President -Arthur W. Carlson. 
General Manager -William A. Musser. 
National Sales Manager -Mike Nichter. 

2. REPRESENTATIVES 
Edward l'etry & Co.. Inc. 
Greater New York Radio Sales: See Rep. & 5/O pages. 

3. FACILITIES 
1.000 w. days: 250 w. nights; 1240 kc. Non -directional. 
Operating schedule: 6.00-1.00 am. EST. 

4. AGENCY COMMISSION 
15% on station time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Iode Advertising Standards apply. 
General: la. la. 2b. 3a, 3b, 3d, 4a. 4d, 5, 6a, 8. 
Rate Protection: lob. 11b, 12h, 13b. 14b, 15a. 
Basie hates: 20a, 21h, 21d, 22a, 22b, 24a, 24c, 25a, 

27, 2813. 29b, 32b. 33c. 
Contracts: 40a, 41, 42a. 92d, 44b, 45, 48, 47a, 49. 

50. 51e. 
Comb.; Cont. Discounts: 60b, 604. 60f. 601, 61c, 62b. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
In combination with WGSM, WOSM-FM. Hunting- 
ton. See rates below. 
Member: Greater New York Radio Group. 

TIME RATES 
No. 7A Eff 5/16/68 -Reed 5/29/88. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 6tí 12 ti 18 ti 2401 30 tI 
1 min 37.00 34.00 31.00 29.00 ..._._ 
30 sec 29.60 27.20 24.80 23.20 _._.. 

10 sec 18.50 17.00 15.50 14.50 ...._.. 
CLASS A 

1 min 28.00 26.00 24.00 22.00 20.00 
30 sec 22.40 20.80 19.20 17.60 16.00 
10 sec 14.00 13.00 12.00 11.00 10.00 

CLASS B 
1 min 24.00 22.00 20.00 18.00 16.00 
30 sec 19.20 17.60 18.00 14.40 12.80 
10 sec 12.00 11.00 10.00 9.00 8.00 

7. PACKAGE PLANS 
SATURATION PLAN NO. 1 

spots 8-10 am Mon thru Sat. 
spots 3-7 pm Mon thru Sat. 
spots 7-10 pm Mon thru Sat. 
spots 10 am -3 pm Sat. 
spots noon -7 pm Sun. 

4 1 -min, ea 25 12 1 -min, ea 28 
SATURATION PLAN NO. 2 

spots 6-10 am Mon thru Sat. 
spots 10 am -noon Mon thru Sat. 
spots noon -3 pm Mon thru Sat. 
spots 3-7 pm Mon thru Sat. 
spots 7 pm -midnight Mon thru Sat. 
spots 10 am -3 pm Sat. 
spots noon -7 pm Sun. 

2 1 -min, ea 21 21 1 -min, ea 23 

10. SPECIAL FEATURES 
5 -min News, Sports, Features -1-1/2x applicable 
1 -min. 
3 -min Headlines, Weather, Features -1-1/2x appli- 
cable 1 -min. 

LONG ISLAND AT NIGHT 

PER W K; 12 t 
(Daily 8 pm -1 

)1 24 ti 96 tl 48 ti 
1 min 22 18 15 12 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

WOBB/WGSM COMBINATION RATES 
No. 7 EH 5/16/68-Itec'd 9/26/68. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm. 
B -All other times. 

PER WK: 
1 min 

CLASS AA 
Bti 12 ti 18t1 24 ti 30 tl 

95.00 42.00 39.00 36.00 _...._ 

30 see..._ 36.00 33.60 31.20 28.80 
10 sec 22.50 21.00 19.50 18.00 ...._.. 

CLASS A 
1 min. ......_......_.._ 35.00 33.00 31.00 29.00 26.00 
30 sec 28.00 26.40 24.80 23.20 20.90 
10 sec 17.50 18.50 15.50 14.50 13.00 

CLASS B 
1 min 33.00 31.00 29.00 27.00 25.00 
30 sec 28.90 24.80 23.20 21.60 20.00 
10 sec 16.50 15.50 14.50 13.50 12.50 

7. PACKAGE PLANS 
SATURATION PLAN NO. 1 

6 spots 6-10 am Mon thru Sat. 
8 spots 3-7 pm Mon thru Sat. 
4 spots 7-10 pm Mon thru Sat. 
4 spots 10 am -3 pm Sat. 
4 spots noon -7 pm Sun. 
24 1 -min, ea 31 12 1 -min, ea 34 

SATURATION PLAN NO. 2 
8 spots 6-10 am Mon thru Sat. 
6 spots 10 am -noon Mon thru Sat. 
6 spots noon -3 pm Mon thru Sat. 
6 spots 3-7 pm Mon thru Sat. 
6 spots 7 pm -midnight Mon thru Sat. 
6 spots 10 am -3 pm Sat. 
8 spots noon -7 pm Sun. 
42 1 -min. ea 27 21 1 -min. ea 29 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

10. SPECIAL FEATURES 
5 -min News, Sports, Features -1-1/2z applicable 
1 -min. 
3 -min Headlines, Weather, Features -1-1/4x appli- 
cable 1 -min. 

Per wk 
8. PROGRAM TIME RATES 

AA: Ix 26x 52x 104x 260x 512x 
1/2 hr 100 95 90 85 80 75 
1/4 hr 65 62 59 56 53 50 
10 min 47 44 42 40 38 36 
5 min 36 34 32 30 28 28 
A: 
1/2 hr 80 75 70 65 60 55 
1/4 hr 53 51 49 47 45 43 
10 min. 38 36 34 32 30 28 
5 min 28 26 24 22 20 18 
B: 
1/2 hr 55 52 49 46 43 38 
1/4 hr 39 37 35 33 31 29 
10 min 29 27 25 23 21 19 
5 min 23 21 19 17 15 13 

WGLI 
1958 

BABYLON 

Media Code 4 299 6050 2.00 
WGLI, Inc., a division of Beck -Ross Communica- 

tions, Inc., 1290 I'eeonic Ave., Babylon, L. I., 
N. Y. 11704. Phone 516-669-1290. New York 
phone 212-297-9393. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Martin F. Beck. 
Vice-Pres. & Sta. Mgr. -Richard E. Logan. 
Program Director -Gordon E. Baker. 

2. REPRESENTATIVES 
Jack Mania & Co- lue. 
New England -Bill Creed Associates, Inc. 

3. FACILITIES 
5.000 w. day; 1,000 w. night; 1290 ke. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%: no cuh discount. 

5. GENERAL ADVERTISING Sea coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 3a. 4a. 5, 6a. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 16. 
Basic Rates: 20a, 21h, 21d. 22h, 234. 25a, 27, 28e 

29a, 33a. 
Contracts: 40a. 41, 44b, 46, 47a, 49, 51c. 
Comb.: Cont. Discounts: 60b. 60d, 80f, 601, 61a, 62d. 
Cancellation: 70a. 70c. 71a, 72, 73b. 
Prod. Services: 80. 82. 
Member: Masla New York Suburban Plan. 

TIME RATES 
No. 12 ER 7/1/68-Rec'd 5/31/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm; Sun 6 am -7 pm. 
B -Daily 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
I MIN: Ix 26x 52x 104x 260x 520x 

AA 30 28 25 23 21 19 
A 25 23 21 19 17 15 
B 20 18 16 14 12 10 

7. PACKAGE PLANS 
PER WK: 12 ti 18 ti 24 ti 36 ti 

AA 22 20 18 16 
A 19 17 15 13 
B 14 12 10 8 

TOTAL AUDIENCE PLANS 
PLAN I 

(1/3 AA, 1/3 A 1/3 B) 
Per wk 204 270 312 396 

PLAN II 
(1/2 AA, 1/2 B, and/or Sat & Sun all day) 

Per wk 216 288 330 442 
THE DIAMOND MINE 
(Daily midnight -6 am) 

6 t1 12 ti 24 t1 48 ti 
38 60 98 144 

WGSM WGSM-FM 
1951 1961 

HUNTINGTON 

R A B 
A Long Island Network Station 

Media Code 4 233 6100 5.00 
WGSM, Inc., 379 New York Ave., Huntington, N. Y. 

11746. Phone 516-923-6740. 
STATION'S PROGRAMMING DESCRIPTION 

WGSM: Programming adult general. 
MUSIC: middle-of-the-road, general popular, 50%; standards, 50%. NEWS: 5 min at :55, 2 min at 
half hour, 15 min at 7:15 am and 5:45 pm. Operates 
with seven newsmen, fifty stringers, one mobile unit, 
one fixed wing aircraft, six meteorologists feature this 
specific area's weather. National, international, re- 
gional and local editorials. Daily features: this spe- 
cific area's fishing, boating, theatre, sporta, garden- ing, golf, pet news and road conditions. SPORTS: 
high school and college football, daily sportscast 5:15 

pm/68. Contact 
Representative for further details. Recd 

I. PERSONNEL 
President -Peter A. Border. 
General Manager -Richard J. Scholem. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 
Greater New York Radio Sales: See Rep. & 5/O pages. 

8. FACILITIES 
5.000 w. days (1,000 w, critical hours); 740 kc. 
Directional. 
Operating schedule: Sunrise -local sunset. EST. 
FM -ERP 1,000 w.; 94.3 mc. 
Operating schedule: 6 am -7 pm. 
Antenna ht.: 120 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on station time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 3a. 4a, 4d, 5, 6a, 8. 
Rate Protection: 15h. 
Basic Rates: 20a, 22b, 23a. 29a. 
Contracts: 40a, 45, 46. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a, 70c, 71a. 
In combination with WOBB, Freeport, N. Y. Bee 
that listing for rates. 
Member: Greater New York Radio Group. 

TIME RATES 
No. 7 ER 5/16/68 -Reed 4/26/69. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm. 
B -All other times. 

CLASS AA 
PER WK: 6ti 12tí 18 ti 24ti 30 ti 
1 min 31.50 29.40 27.30 25.20 
30 sec 25.20 23.50 21.85 20.15 
10 sec 15.75 14.70 13.85 12.60 

CLASS A 
1 min. 24.50 23.10 21.70 20.30 18.20 
30 sec 19.80 18.50 17.35 16.25 14.55 
10 sec 12.25 11.55 10.85 10.15 9.10 

CLASS B 
1 min 23.10 21.70 20.30 18.90 17.50 
30 sec 18.50 17.35 16.25 15.10 14.00 
10 sec 11.55 10.85 10.15 9.45 8.75 

7. PACKAGE PLANS 
SATURATION PLAN NO. 1 

6 spots 6-10 am Mon thru Sat. 
6 spots 3-7 pm Mon thru Sat. 
4 spots 7-10 pm Mon thru Sat. 
4 spots 10 am -3 pm Sat. 
4 spots noon -7 pm Sun. 
PER WK: 
24 1 -min, ea 21.50 12 1 -min, ea 24.00 

SATURATION PLAN NO. 2 
6 spots 6-10 am Mon thru Sat. 
6 spots 10 am -noon Mon thru Sat. 
6 spots noon -3 pm Mon thru Sat. 
6 spots 3-7 pm Mon thru Sat. 
6 spots 7 pm -midnight Mon thru Sat. 
6 spots 10 am -3 pm Sat. 
6 spots noon -7 pm Sun. 
42 1 -min, ea 19.00 21 1 -min, ea 20.50 

10. SPECIAL FEATURES 
5 -min News, Sports, Features -l -1/2x applicable 
1 -min. 
3 -min Headlines, Weather, Features -1-1/4x appli- 
cable 1 -min. 

WHBI (FM) 
1962 

NEWARK, N. J. 
Media Code 4 233 6150 0.00 
Cosmopolitan Broadcasting Corp., 80 Riverside Dr., 

New York, N. Y. 10024. Phone 212-873-1400. 
STATION'S PROGRAMMING DESCRIPTION 

WHBI (FM): Programmed primarily for mineelty 
groups. 
English language schedule includes: jazz, rock and 
roll, Latin, night club remotes, interview shows, and 
churches. Foreign language 50%, English 50%. Pro- 
grammed for Italian, Negro, Irish, Greek, Hungarian. 
Polish, Slovakian, Norwegian, Albanian, Lithuanian. 
Portuguese, Ukrainian, Bulgarian, Armenian, Rou- 
manian, Arabic, Brazilian, Yugoslavian: also Spanish 
for residents from Puerto Rico, Argentina, and 
Uruguay. Soccer and racing results. Reed 9/30/68. 

I. PERSONNEL 
President -Donald J. Lewis. 
Assistant Program Director -Sandra Darla. 

3. FACILITIES 
ERP 20,000 w.; 105.9 mc. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING Bee ended regulations 
NAB Radio Code Advertising Standards apply. 
General: 3a, 4a, 6a, 7a. 
Basic Rates: 22a. 
Contracts: 40a. 

TIME RATES 
Eft 9/1/68 -Reed 7/29/68. 

6. SPOT ANNOUNCEMENTS 
1 -min adjacent to station breaks 15 

9. PARTICIPATING PROGRAMS 
Dick Ricardo Sugar Show -9 pm -midnight. 
PER WK: I ti 6 ti 12 ti 18+ 
1 min. 35 30 25 20 
Ray Wilson Show -Mon thru Fri midnight -I am. 
1 min ... 30 26 22 18 
30 sec: 75% of 1 -min. 

(New York Urban Area continued on next page) 

IMPORTANCE OF MEDIA - 
ADVERTISER COOPERATION 

... as an inescapable matter of 

policy has come about through the 
realization that such a program is 

as good business for media as it 

is for advertisers ... and that a 

sound program of advertiser rela- 
tions is an operating necessity. 

GiOD-3/3 
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New York Urban Area -Continued 
WHLI 

1947 
HEMPSTEAD 

Media Code 4 293 6200 3.00 
FM Broadcasting Corp., WHLI Bldg., 384 Clinton 

St., Hempstead, N. Y. 11550. Phones: Hempstead 
516-481-8000: New York City 212-658-1100. 

Other office: 575 Lexington Ave.. New York City 
10022. 

I. PERSONNEL 
General Manager -Paul Godofsb. 
Sales Manager -Joseph A. Lenn. 

2. REPRESENTATIVES 
Jack Maela & Co., Inc. 
New England -Bill Creed Associates, Inc. 

3. FACILITIES 
10.000 w. days; 1100 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net Urne; monthly. 

5. GENERAL ADVERTISING See saisi regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3b, 3c, 3d, 4e, 4d, 5. Ob. 

7b, 8. 
Bate Protection: lob, 11b, 13b, 14b, 15e, 15b, 16. 
Beale hates: 20b, 21a, 21b, 21e, 21d, 22a, 22b. 23e. 

23b. 24b, 24e. 25a, 26, 27, 28a, 29a. 
Contracts: 40e. 41, 44a, 44b. 45, 96, 47e, 48. 49, 50. 

51a, 51b, 51c. 
Comb.; Cont. Discounts: 60e. 60g, 601, 61e, 62a, 62d. 
Cancellation: 70b. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
For time and announcement charges after sunset see 
WHLI-FM listing. 
Sunday time only, 15% additional. 
AM program may be duplicated over FM. 
Member: Maela New York Suburban Plan. 

TIME RATES 
No. 11 Eff 1/1/68 -Reed 12/21/67. 

AA -Mon thru Fri sign -on -10 am & 3 pm -sign -off; 
Sat & Sun all day. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 26x 52x 104x 
1 min. 90 36 34 33 
30 sec 32 28 27 26 

CLASS A 
1 min 32 28 27 26 
30 nec 26 24 22 21 

156x 
32 
25 

25 
20 

260x 
31 
24 

24 
19 

312x 
30 
23 

23 
18 

7. PACKAGE PLANS 
(Spots Rotated) 

CLASS AA 
PER WK: I ti 6 ti 12 01 18 ti 24 01 SO ti 
1 min 40 39 35 32 30 28 
30 sec 32 31 28 26 24 22 

CLASS A 
1 min 32 31 28 25 24 22 
30 sec 26 25 22 20 19 18 

wM 
long island's 
most listened 
to station!* 
Is That Important To You? 
Compare Food Sales 
NASSAU COUNTY: 

$862,857,000 
PHILADELPHIA: 

X610,023,000 
The Big Local Voice in 
SU BUR BAT RO FOL IS 

WHLI Hempstead, N.Y. 
Paul Gadofsky: Pres. & Gen. Mgr. 
Joseph A. Lenn: Exec. Vice-Pres Sales 
New Eng. Rep: Bill Creed Assoc. 

National Rep: M Jack Maela & Co 

Among stations located on Long Island 
Pulse Circulation - 1968 
Interviewing Conducted during 1967 

"the voice of Ion island..." 
G 

oG am 
98.3fm 

FIFTY/FIFTY PLAN 
(50% AA -50% A) 

lx 26x 52x 104x 156x 260x 512x 
1 min. ...... _. 36 31 28 27 06 25 23 
30 ace 29 25 23 22 21 20 18 

FIFTY/FIFTY PACKAGE 
A) 

PER WK: (SItiA6ti012ti 18 ti 24 ti 30 tI 
1 min. 36 33 30 27 28 24 
30 sec 29 26 24 22 21 19 
10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
CLASS AA 

PER WK: I ti 3 ti 4 ti 5 ti 6 tl 7 t1 
1 hr 288 777 980 1152 1296 1412 
1/2 hr 173 467 588 692 779 848 
1/4 hr 115 311 391 480 518 584 
10 min. 86 232 293 344 387 422 

CLASS A 
1 hr 230 621 782 920 1035 1127 
1/2 hr 138 373 470 552 621 677 
1/4 hr 92 249 313 368 414 451 
10 min. 69 187 235 276 311 338 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 28 wk -10% 39 wk -15% 52 wk -20% 

10. SPECIAL FEATURES 
5 MINUTES 

PER WK: I tI 3t1 4t1 3 ti 6 ti 7t1 
AA 72 195 245 288 324 853 
A 58 157 198 232 2111 284 

(CR) 

W H L I -FM 
1947 

HEMPSTEAD 
Media Code 4 253 6201 1.00 
FM Broadcasting Corp., 384 Clinton St., Hempstead. 

N. Y. 11550. Phones: Hempstead 516-481-8000; 
New York CV" 212-658-1100. 

I. PERSONNEL 
General Manager -Paul Godofab. 
Sales Manager -Joseph A. Lean. 

S. FACILITIES 
ERP 3,000 w.; 98.3 mc. 
Operating schedule: 6:30 am -11:00 pm. EST. 
Antenna ht. -250 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
See WHLI listing for coded regulation/. 
Sunday time only. 15% additional charge. 
Length of commercial copy: 

5 minutes..._._ 1:15 25 minutes._..__..... 4:00 
10 minutes__ ....... 2:00 30 minutes...._._.__ 4:15 
15 minutes._..._... 3:00 55 minutee....._..._..- 6:00 (1 Maximum opening commercial: 20 monde for 
5 -minute program: no middle commercial permitted. 

TIME RATES 
Rates effective March 15, 1962. (Card No. 2.) 

Rates received April 4, 1982. 
6. SPOT ANNOUNCEMENTS 

(1 minute transcribed or 125 words live) 
1 ti ....... 12.00 200 ti ......... _._.._..... ... 10.50 
100 tl 11.00 300 ti 10.00 

(30 seconds transcribed or 80 words live) 
I ti 8.00 200 ti 6.5t 
Inn ti 7.00 300 ti..._.._......._. ... . 6.00 

8. PROGRAM TIME RATES 
55 1/2 1/4 10 5 min. 

min hr hr min news 
1 ti 75.00 48.00 92.00 24.00 16.00 
3 ti 202.50 129.60 86.40 64.80 43.20 
4 ti 255.00 163.20 108.80 81.60 54.40 
5 ti 300.00 192.00 128.00 96.00 84.00 
6 ti 337.50 216.00 144.00 108.00 72.00 
7 tl 367.50 235.20 156.80 117.60 78.40 (1 Rates apply only to programs not duplicated on 

WHLI-AM. 
Consecutive Weeks Discount 

(5 minutes or more 
13 wk 5% 59 wk 15% 
26 wk 10% 52 wk 20% 

WJRZ 
1928 

NEWARK, N. J. 
Media Code 4 233 6250 8.00 
WJRZ. Inc., 997 Hackensack Ave., Hackensack, N. J. 

07601. Phone 212-343-5097. 
New York Office: suite 501. 40 E. 49th St New 

York. N. Y. 10017. Phone 212-421-1845. 
Other Office: Newark. N. J. Phone 201-624-5305. 

STATION'S PROGRAMMING DESCRIPTION 
W.TRZ: Programmed for adult general interest. 
AIR PERSONALITIES handle all segments. MiT- 
SIC: country music programmed exclusively. SPORTS: 
play-by-play of major league baseball and spring 
training. Snorts scores, community events calendar 
hourly. Traffic news in morning and evening. NEWS: 
5 min world. national and local news an hour and 
halt hour. 10 man news staff. UPI and AP news 
wires. Weather and time reports. Sun 7-10 am reli- 
gious and public affairs programs. Contact Represen- 
tative for further details. Recd 9/30/68. 

I. PERSONNEL 
General Manager -Lazar Emanuel. 
Assistant Station Manager -Sy Levy. 
National Sales Manager -Arnold Raskin. 

2. REPRESENTATIVES 
Adam Young-VTM. Inc. 
Detroit -John C. Butler Co., Inc. 
Regional Reps Corp. 

3. FACILITIES 
5.000 w.: 970 ke. Directional day and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time charges only; no cash discount. 

S. GENERAL ADVERTISING See ended refutations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, la. 3d. 4a, 5, 6a. 7b, 8. 
Rate Protection: 10e, 11e. 12e. 13e, 14e, 16. 
Basic Rates: lob. 21b. 22a, 24e, 24c, 25e, 26. 27. 

286, 28c, 29a, 29b, 31, 33a, 
Contracts: 40a, 41. 44a, 44b. 47e, 51b. 
Comb.: Cont. Discounts: Bob, 60d, 60e. 60f. 601. 62d. 
Cancellation: 70a. 70d, 71a, 73a, 73b. 
Prod. Services: 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 5 ER 1/1/68 -Reed 2/23/68. 

AA -Mon thru Sat 6-10 am & 4-8 pm. 
A -Mon thru Sat 10 am -4 pm; Sun 6 am -8 pm. 
B -Mon thru Sun 8 pm -1 am. 
C -Mon thru Sun 1-6 am. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: AA A B C 
6 ti 70 60 50 30 
12 ti 65 55 45 28 
18 ti 60 50 40 24 
24 tL.._ 55 45 35 20 

30 SECONDS 
6 U..._ 56 48 40 24 
12 ti 52 44 36 22 
18 lL 48 40 32 19 
24 tL 44 38 28 16 
ID's: 50% of 1 -min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PENETRATION 

PER WK: 12 t1 18t1 24 ti 36 ti 
1 min. 50 45 40 30 
30 sec. 40 36 32 24 
Spots distributed over 7 day period, 6-1 am; 1/3 
each AA, A. B. 

8. PROGRAM TIME RATES 
PER WK: I hr 1/2 hr I/4 hr 5 min 
1 ti 600 420 300 120 
6 ti..._.._ 550 390 275 110 
Sunday am and B times only. 

9. PARTICIPATING PROGRAMS 
Don McNeill Show -10:05-11 am Mon thru Teri. 
PER WK: 5tí 10ti 15 ti 20t1 

30 sec64 60 513 52 
10. SPECIAL FEATURES 

Local Newscasts -5 minutes or less at :60. includes 
1 -minute or 30 -second spot plus open and close. 
American Entertainment Network Drop -Ina -at :30, 
all 30 -seconds. 
1 min: 125% of applicable 1 -min. 
30 sec: 110% of applicable 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 

(D) 

WLIR(FM) 
GARDEN CITY 

See listing under Garden City, N. Y. 

WLIX 
(formerly WBIC) 

ISLIP 
1959 

STONE RMPRMMMNTATIVMMs1NC. 

Media Code 4 233 6275 5.00 
Long Island Broadcasting Corp., 309 Monteuck Hwy.. 

Islip. L. I., N. Y. 11751. Phone 516-277-1100. 
Phone (N. Y. City): 212-895-6525. 
STATION'S PROGRAMMING DESCRIPTION 

WLIX: Programmed for adult general interest. 
Combined popular standard with current popular and 
varied music selections with an accent on news. 
MUSIC 85%: 90% current and standards. 10% 
serious musical selections. NEWS 15%: 10% local 
and regional news. 5% national end international. 
News broadcast every half hour between 6 am á 9 
am and 3 pm & 6:30 pm. All other times hourly. 
Full 10 min newscasts and commentary appear at 
both 7 am & 8 am. Public service intermittently 
throughout day. Sun 6-9:30 am, religious and talk 
features with music. Contact Representative for fur- 
ther details. Reed 2/28/68. 

I. PERSONNEL 
President -Malcolm E. Smith, Jr. 
General Manager -Del Raffle. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
250 w. days: 540 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: 3a. 3b. 4a, 5. 6a, 7a. 
Rate Protection: 12b. 
Basic Rates: 22a, 22b, 23a. 
Contracts: 40a. 46. 
Cancellation: 70a, Inc. lia, 73a. 

TIME RATES 
ER 12/1/67-Rec'd 12/5/67. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x I56x 260x 312x 520x 1040x 

AA.... 20 19 18 17 16 15 14 13 
A........ 18 17 16 15 14 13 12 11 

7. PACKAGE PLANS 
PER WK: 6 t I2t1 18 ti 24tí 36 ti 

AA 18 17 16 15 14 
A 16 15 14 13 12 

20/30 sec: 80% of earned 1 -min. 
A-10% discount. 
10 sec: 550% of earned 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min S min 

AA 120 90 60 45 80 
A-10% discount. 

10. SPECIAL FEATURES 
News --10 min Mon thru Fri 7-8 em. ea r._ 45 
Party Line -Mon thru Fri 10:05-10:30 am. 
1 min. 20 30 sec.._...-..._. 16 

CONSECUTIVE WEEK DISCOUNT 
(2 min or more) 

13 wk -3% 26 wk -5% 39 wk -7% 52 wk -10% 

WNJR 
1947 

NEWARK, N. J. 
A Rollins' Group Station 

Media Code 4 233 6300 1.00 
Continental Broadcasting, Inc.. Box 1258. Newark. 

N. J. 07101. Phones Newark 201-688-3665: New 
York 212-064-3445. 
STATION'S PROGRAMMING DESCRIPTION 

WNJR: Programmed for Negro listeners. 
MUSIC: popular, rhythm and blues, and gospel. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour, 3 min on hail hour. community news 

NEW YORK 
features. Station participaba in community activi- 
ties. Personalities appear at high schoola. churches. 
store openings, etc. Station daily salutes members of 
community who have distinguished themselves. Con- 
tact Representative for further details. Redd 5/27/68. 

I. PERSONNEL 
Resident -O. Wayne Rollins. 
Director of Radio -R. Elliott. 
Station Manager -Wm. J. Gallagher, Jr. 

2. REPRESENTATIVES 
Rollins Broadcasting. 

3. FACILITIES 
5.000 w.; 1430 kc. Directional -night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See eroded regulations 
General: le, 2b, la, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basle Rates: 20b, 22a, 29a. 
Contracts: 47e. 
Cancellation: 72. 
Prod. Services: 80, 81. 
Discounts payable as earned, but allowed currently o0 
non -cancellable contracts. 
Member: Rollins Inc. 

TIME RATES 
ER 8/1/66-Rec'd 11/3/66. 

AAAA-6-9 am & 4-7 pm. 
AAA -9 am -4 pm. 
AA -7 pm -midnight. 
.A -Midnight -6 am. 

S. SPOT ANNOUNCEMENTS 
AAAA 

PER W K : I tI 7 tI 14 ti 21 tl 28 tI 35+ 
30.00 29.00 27.75 26.50 25.25 24.00 

13 wk._._... 28.75 27.75 26.50 25.50 24.25 23.00 
26 wk-.._... 27.50 26.50 25.50 24.50 23.25 22.00 
39 wk.._. .... 26.25 25.25 24.25 23.25 22.25 21.00 
52 wk._..__ 25.00 24.00 23.00 22.00 21.00 20.00 

AAA 
1 wk 24.00 23.25 22.25 21.25 20.25 19.25 
13 wk 23.00 22.25 21.25 20.25 19.50 18.50 
26 wk ..... 22.00 21.25 20.25 19.50 18.50 17.75 
39 wk....._ 21.00 20.25 19.50 18.50 17.75 17.00 
52 wk 20.00 19.25 18.50 17.75 17.00 16.00 

AA 
1 wk 21.00 20.25 19.50 18.50 17.75 17.00 
13 wk.. 20.25 19.50 18.75 17.75 17.00 18.25 
28 wk 19.25 18.50 17.75 17.00 16.25 15.50 
39 wk 18.50 17.75 17.00 16.25 15.50 14.75 
52 wk ..... 17.50 17.00 16.25 15.50 14.75 14.00 

A 
1 wk ....... 15.00 14.50 14.00 13.25 12.75 12.00 
13 wk 14.50 14.00 13.25 12.75 12.25 11.50 
26 ..... 13.75 13.25 12.75 12.25 11.75 11.00 
39 wk ..... 13.25 12.75 12.25 11.75 11.25 10.50 
52 wk...._ 12.50 12.00 11.50 11.00 10.50 10.00 
20/30 sec: 75% of I -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
Ix 26x 52x I56x 3I2x 520x 

1 hr 350 325 300 275 250 225 
1/2 hr 210 195 180 165 150 135 
1/4 hr 128 117 108 99 90 81 
10 min..._ 95 88 81 75 68 61 
5 min 72 66 61 57 51 48 

10. SPECIAL FEATURES 
NEWS AND FEATURE PACKAGES 

PLAN 1 

5 minutes. Billboard open and close -one minute 
commercial middle. Commercial time: 1-1/2 minutes. 

I wk 13 wits 26 wks 52 wit* 
1 tt ..... 48 48 44 42 
8 ti 44 42 40 38 
15 ti 40 38 36 34 
22+ 38 34 32 30 

PLAN 2 
Includes 2 or 3 minute billboard open and close and 
1-30 second middle, Commercial time 1 minute. 
1 ti 37 35 13 31 
8 ti 34 92 30 28 
15 ti 31 29 27 25 
22+ 2S 26 24 22 

(DI 

WPAC 
1951 

PATCHOGUE 
Media Code 4 293 6925 &JO 
Adams-Getschall Broadcasting. Inc., Box 717, Penn- 

sylvania & Woodside Ave., Patchogue. N. Y. 11772. 
Phone 516-475-4600. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Lee Gilbert. 
Operations Manager -Pete Wank. 
Program Director -Bruce Kent. 

2. REPRESENTATIVES 
Jack Mania & Co.. Inc. 

9. FACILITIES 
10,000 w. non -directional, 5,000 w. 1 hour after 
sunrise and 1 hour before sunset; 1580 kc. 
Operating schedule: Stmrise-local sunset. EST. 
Simulcast dune, AM operational hours. For non- 
simuleast faellities see WPAC-FM listing. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See ended reeuletlens 
NAB Radio Code Advertising Standards apply. 
General: la, la, 4a. 4d, 5, fia, 7a, 8. 
Rate Protection: 10e. 11b, 12b, 13b, 14b. 1.5e. 
Basic Rates: 28h. 21b, 21d. 22a, 23a, 24a, 24b, 24c, 

25a. 28, 28c, 29s. 
Contracts: 40a. 41, 42b, 44a, 45, 46, 47d, 51e. 
Comb. Cont. Discounts: 60g, 02h, 
('ancelle Hnn : 70e. 70e. 71a. 
Affiliated with American Information Network. 
Member: Maela New York Suburban Plan. 
Sold in combination with WHRF, Riverhead. N. Y. 

TIME RATES 
EH 3/1/68-Rec'd 2/2/68. 

AA -Mon thru Fri 8-9 am & 3-7 pm. 
A -All other times. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 
1 ti 5 ti 10 ti 15 tI 20 tI 25 is 30 tl 

AA.. 16.00 15.00 14.00 13.00 12.00 11.00 10.00 
A 13.00 12,00 11.00 10.00 9.00 8.00 7.50 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

(This listing continued on next page) 
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NEW YORK 
New York Urban Area -W P A C-Cont'd 

WPAC/WHRF, RIVERHEAD COMBINATION 
1 MINUTE 

AA 22.00 20.50 18.50 17.00 18.00 15.50 
A I6.00 15.00 14.00 12.50 11.50 11.00 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
5 min -1-1/2 z applicable 1 -min. 
Applies to individual and combination rates. 

DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -15% 

W PAC -FM 
1951 

PATCHOGUE 
Media Code 4 233 6326 6.00 
Adams-Getachall Broadcasting, Inc., Box 717, Penn- 

sylvania & Woodside Ave., Patchogue, N. Y. 11772. 
Phone 516-475-4600. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Lee Gilbert.. 
Operations Manager -Pete Wank. 
Program Director -Bruce Kent. 

2. REPRESENTATIVES 
Jack Mash & Co., Inc. 

3. FACILITIES 
ERP 10.000 w.: 108.1 mc. 
Operating schedule: 8 am -midnight daily. EST. 
Simulcast operation with WPAC. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 2a. 3a. 4a. 4c, 5. 6a, 7a. 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a. 22b, 23a, 24b. 25a. 26. 28a. 

29a. 
Contracts: 40a, 45, 46, 47a. 48. 
Comb.: Cont. Discounts: Bob. 60k, 61a, 62b. 
Cancellation: 70a. 70c. 71a. 73a. 
Sold in combination with WHRF-FM, Riverbeaa 

TIME RATES 
ER . Rec'd 6/28/67. 

50% of AM/FM combined rate. 

WPAT WPAT-FM 
1941 1957 

PATERSON,N. J. 

R A 

Subscriber to the NAB Radio Code 

Media Code 4 233 6350 6.00 
Division of Capital Cities Broadcasting Corp.. 12 W. 

40th SL, New York, N. Y. 10018. Phone 312- 
688-9300. 

Studios: Hepburn Rd. & Broad St.. Clifton, N. J. 
STATION'S PROGRAMMING DESCRIPTION 

WPAT: Programmed for young adults and adults. 
MUSIC: 85% popular standards to jazz, show tunes 
to light classics, film music to folk, vocals and instru- 
mentals, mixed, edited and blended on tape to achieve 
a distinctive sound. Music presented in uninterrupted 
12 min programs daytime and 27 min programs night- 
time. NEWS :15% 5 min on half hour, plus on hour 
in drivetime. 15 min commentary M -F at 6:30 am, 
7:30 am and 8:30 am. Public service throughout day. 
Sun. 6-9 am religious and educational programs. 
COMMERCIAL POLICY: Maximum 13 commercials 
per hour regardless of length, 6 am -7 pm. Maximum 
7 commercials per hour 7 pm -8 am. Contact Repre- 
sentative for further details. Rec'd 8/8/68. 

I. PERSONNEL 
Vice -Prey. & Gen'l Mgr. -Lou Faust. 
General Sales Manager -Dirk Rakovan. 

2. REPRESENTATIVES 
Katz Radio, East. 

3. FACILITIES 
5,000 w.; 930 ke. Directional -separate patterns' day 

and night. 
Operating schedule: 24 hours daily. EST. 
FM -ESP 12,500 w, (horiz.), 12,500 w, (vert.); 

93.1 me. 
Antenna ht.: 870 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING Ses coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3e, 3b, Sc, 3d. 4e, 4d, 5, 66, 

7b. 8. 
Rate Protection: 10e, lie, 12e. 13e, 14e, 15c, 15d, 16. 
Basic Rates: 20a. 21a, 21b, 21d. 22e. 24e, 25a, 29e. 

296. 30, 33b. 
Contracta: 40c, 41, 42b 42d, 43, 44b 46, 47a, 49, 

51e. 
Comb.; Cont. Discounts: BOB, 60e, 60f, 801. 601, 

61c, 62b, 02d. 
Cancellation: 70e, 70c, 71a. 72, 736. 
Programming policy: Maximum 13 commercial units 
per hr. 20% surcharge required for all non -Integrated 
piggyback commercials. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 22 Eff 11/1/87 -Reed 11/2/67. 
PM Drive -Mon thru Fri 3-7 pm. 
AM Drive -Mon thru Fri 6-10 am. 
AA -Mon thru Sun 7 pm -midnight. 
A -Mon thru Fri 10 am -3 pm; Sat & Sun 6 am - 
7 pm. 
Midnight -6 am. Rates on request. 
All spots rotate within respective time classes. 

6. SPOT ANNOUNCEMENTS1 
UTE 

PM Dr AM Dr AA 
Fixed position. 140 120 1$0 
1 ti..._ .................._......__......---... 120 100 110 
6 (max. 1 Der day) ..... 110 90 100 
12 (max. 2 per day)...._._....... 100 80 90 
18 (max. 3 per day) ..... .._.._.. 90 70 80 
24 (max. 4 per day) 85 65 75 
30 (max. 5 per day)..._.._ 80 60 70 

A 
120 
100 

90 
80 

65 
60 

7. PACKAGE PLANK 
TOTAL AUDIENCE PLAN 

PLAN/DISTRIBUTION: 12 18 24 30 
PM Drive 2 3 5 6 
AM Drive 2 3 4 5 
AA 2 3 4 5 
A 1 14 
PER DAY, MAX: 2tÌ Sti 4tÌ Sti 
Total 900 1260 1560 1800 

MAN PLAN 
PLAN/DISTRIBUTION: 12 18 24 80 
PM Drive 4 6 8 10 
AM Drive 4 6 8 10 
AA 2 3 4 5 
A 2 3 4 5 
PER DAY, MAX: 2ti 3ti 4ti 5ti 
Total 960 1350 1680 1950 

WOMAN PLAN 
PLAN/DISTRIBUTION: 12 18 24 30 
AM Drive 4 5 7 9 
AA 1 2 2 3 
A 7 11 15 18 
PER DAY, MAX: 2ti 3 t 4t1 6tí 
Total 840 1170 1440 1650 
Packages not available at interim frequencies. Must 
be scheduled equally over at least 6 days per week. 
Not combinable with other plans. 
30 sec or less: 80% of 1 -min. Not preemptlble. 
10 sec: 60% of 1 -min. Preemptible. 

10. SPECIAL FEATURES 
TEMPO -WITH JIM VAN SICKLE & 

GOODMAN ACE 
(Mon thru Fri 6:30-8:95 am. 7:30-7:45 am, 

8:30-8:95 am) 
1 -min participation -spot rate plus 5. 
PER WK: Itl 5 t 10 ti 1501 
5 min. 130 120 110 100 
Rotating through 3 time periods. Both earn frequency 
discounts in combination with spots. 

5 -MINUTE NEWSCASTS 
1 ti S tI IO tl 13 tl 20 ti 

PM Drive 150 190 130 120 110 
AM Drive 130 120 110 100 90 
AA 140 130 120 110 100 
A 130 120 110 100 90 
Newscasts earn frequency discounts In combination 
with spots. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -2-1/2% 26 wk -5% 
39 wk -7-1/2% 52 wk -10% 
Does not apply to Package Plans. 

RATEHOLDER 
Minimum 3 spots per week. (D) 

WRNW (FM) 
1960 

MOUNT KISCO 
Media Code 4 233 6375 3.00 
Tri -County Broadcasting Corp.. 78 Lexington Ave.. 

Mount Kisco, N. Y. 10549. Phone 914-666-5193. 

STATION'S PROGRAMMING DESCRIPTION 
WRNW (FM): Programmed for young suburban 
families. 
MUSIC: top 40. NEWS: 3 man department, mobile 
unit, live and tape, on hour and half hour, 6-10 am 
music, information. traffic, weather, sports, and fea- 
tures. 10 am -noon music and features. Noon -12:30 
pm telephone conversation and discussion. 3-7 pm 
music, traffic, sports. stock report, and features. 7 
pm -12M music and features. Features: bowling tips, 
young women and men programs, lost pets, horoscope. 
community bulletin board, cultural calendar. Edi- 
torials occasionally. Contact Representative for further 
details. Reed 3/14/68. 

I. PERSONNEL 
Station Managers -Ed Johnson, Don Bayley. 
Sales Manager -Karl Lombardo. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
ERP 1,200 w.: 107.1 me. 
Operating schedule: 6 am -midnight Mon thru Sun. 

EST. 
Antenna ht.: 450 ft. above terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded insulations 
General: la, 2a, 3a, 4e, 4c ,5, 6h, 7b, 8. 
Rate Protection: 10b, 116. 
Basic Rates: 24b, 26, 286. 
Contracts: 40a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60k, 61a, 61b. 62b. 
Cancellation: 70a, 70c, 71e, 73a. 
Maximum length of copy -1 minute. 
limited to 8 per hour. 

TIME RATES 
No. 2 Eff 11/1/67-Rec'd 11/8/67. 

AA -Mon thru Sat 6-10 am & 4-7 pm. 
A -Mon thru Sat 10 am -4 pm. 
B -Men thru Sat 7 pm -midnight; Sun all day. 

6. SPOT ANNOUNCEMENTS - 
1 MINUTE 
Ix 26x 52x I04x 260x 520x 

AA 15 14 13 12 11 10 
A 12 11 10 9 8 7 
B 10 9 8 7 6 5 
20/30 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 

7. PACKAGE PLANS 
PER WK: 12 t1 18 tl 24 t1 30 t1 36 01 

AA ..._ 13 12 11 10 9 
A 10 9 8 7 6 
B 8 7 6 5 4 

TOTAL AUDIENCE PLANS 
12 ti (5AA, 4A, 3B)..._......_......_..__ ..................._._... 10 
18 ti (8AA, 8A, 4B)..........._.._.._..._........._.._._.._._ 9 
24 ti (10AA, 8A, 6B) _.._......_......_._.._._..._._._. 8 
30 ü (13ÁA, 10A, 7B) __._-.._..._. 7 
36 ti (13AA, 12A, 9B)..._ ..._..__- 6 

WEEKLY DISCOUNTS 
13 wks-5% 28 wks-10% 39 wks-15% 52 wks-20% 

Announamenta 

WTH E 
1949 

MINEOLA 

Media Code 4 233 6400 9.00 
Burnam Communications Corp., Roosevelt Field, Gar- 

den City, N. Y. 11530. Phone 516-742-1520. 
Studio: 270 Community Dr., Manhassett. Phone 516- 

627-9488. 

STATION'S PROGRAMMING DESCRIPTION 
WTIIE: MUSIC: country and western. NEWS: net- 
work every hour on hour. local news and features 
every hour on half hour. Contact Representative for 
further details. Recd 8/ 2/68. 

I. PERSONNEL 
Vice -President -Hartley L. Samuels. 
Gen'l & Sales Mgr. -Carl J. Crawford. 
Program Manager -Don Karnes. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
10,000 w. days; 1520 ko. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time one. 

5. GENERAL ADVERTISING Sea ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 4a, 5, 6a, 7b. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 22h, 23a. 
Comb.; Cont. Discounts: 60h. 
Cancellation: 70a. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 5/1/68-Rec'd 8/2/68. 
AA -Mon thru Sat 6-9 am & 3-7 pm. 
A -All other times ROS. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION -AA 

ix 100x 200x 300 x 500x 750x 1000+ 
1 min. 20.00 19.00 18.00 17.00 16.00 15.00 14.00 
30 sec 15.00 14.25 13.50 12.75 12.00 11.25 10.50 
10 sec 10.00 9.50 9.00 8.50 8.00 7.50 7.00 

ROS 
t min 30 see 10 see 

1 z 18.00 13.50 9.00 
12.75 8.50 
12.00 8.00 
11.25 7.50 
10.50 7.00 

9.75 6.50 
9.00 6.00 
8.25 5.50 
7.50 5.00 

100 x._...._..._..._..._ .................._..._... 16.00 
156 z 15.00 
260 z 14.00 
520 z 13.00 
700 x.. .... ._ ........ _..._ ............._........_ 12.00 
1000 x 11.00 
2000+ 10.00 

8. PROGRAM TIME RATES 
5 min -150% of 1 -min. 
1/9 hr 75 

10. SPECIAL FEATURES 
2-1/2 min features -150% of 30 see. 
Ray Heatherton Show -noon -1 pm, wkly .85. 13 wk 
minimum. 

WVIP WVIP-FM 
1957 1064 

MOUNT KISCO 

Media Code 4 233 6425 6.00 
V I P Broadcasting Corp., Box 608, 440 Lexington 

Ave., Mount Kisco, N. Y. 10549. Phones Mount 
Kisco 6-5177: Scarsdale 5-0449. 
STATION'S PROGRAMMING DESCRIPTION 

WVIP: Adult programming, emphasis on suburban 
housewife and family. 
Limited personalities. 5. 3 man news department. 
Private weather service, mobile unit, live and tape. 
MUSIC: 8-10 am middle-of-the-road, accent on per- 
sonality, information, local sports, traffic. 10 em - 
noon, 1-5 pm general popular albums. Noon -1 pm 
all news, including features, interviews, analysis. 5 
pm - 12M standards, showtunes, light classics. 
SPORTS: local play - by - play scholastic football, 
basketball. Features: lost pets, horoscopes, women's 
program M -F. Editorials occasionally. News specials, 
public affairs locally produced. Contact Represen- 
tative for further details. Rec'd 8/14/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Jean T. Ensign. 
Program Director -Ken Harris. 

2. REPRESENTATIVES 
Jack Meals & Co., Inc. 

3. FACILITIES 
5,000 w. days: 1310 ke. Directional. 
Operating schedule: 6:00 am -local sunset. EST. 
FM FACILITIES 
ERP 300 w.; 106.3 me. 
Operating schedule: 6:00 am -midnight. EST. 
Antenna ht.: 450 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulation, 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3d, 4a, 4c, 5, 6a. 7b. 
Rate Protection: 106. llb, 12h, 13b, 14h, 15a, 156. 
Basic Rates: 20a, 21a, 22b, 23a, 24a, 24b, 24e. 256. 

27. 28b, 29a, 30. 33a. 
Contracts: 40a, 42b, 42d, 44a, 45, 46, 48. 49, 51a, 

51b, 51e. 
Comb.: Cont. Discounts: 60f, 62a. 
Cancellation: 70a, 70e, 71a. 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 
Member: Marla New York Suburban Plan. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Err 1/1/66-Rec'd 3/16/66. 

8. SPOT ANNOUNCEMENTS 
Class AA -8:00-10:00 em; noon -1:00 pm; 3:00-6:00 
pm Mon thru Sat. 
Class A -All other times. 

1 MINUTE 
CLASS AA 

PER WK: 
Less than 8 U.__ ...... 15. 24 ...... 10. 
6 ü..._....__.._._....- 13, 
12 ü ... 12. 18 ü..._.._.._..____...._... 11. 

CLASS A 
Less than 6 ti..._.._.._. 
8 U..._......_......_..__ 11. 24 ti..._......_.....-.____. 8. 
12 ü..._......_.._._.._.._... 10. 
20/30 seconds -75% of applicable 1 -minute rate. 
ID'a-50% of applicable 1 -minute rate. 

CONSECUTIVE WEEK DISCOUNTS 
13 wks 5% 52 wits.____.... 15% 
26 wks 10% 
Discounts apply to announcements or program pack- 
ages but may not be combined for frequency discount 
purposes. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

I U. 100.00 60.00 40.00 
5 minutes -150% of applicable 1 -minute rate. 

10. SPECIAL FEATURES 
SPECIAL NEWS RATES 

(3.5 minutes length) 
PER WK: ea ea 
6 ti _... 15.00 18 ti....._...._.........__. 11.00 
12 ti..... ...... 13.00 

WVNJ WVNJ-FM 
NEWARK, N. J. 

See listing under Newark, N. J. 

WVOX 
NEW ROCHELLE 

See listing under New Rochelle, N. Y. 

W V O X -FM 
NEW ROCHELLE 

See listing under New Rochelle, N. Y. 

NIAGARA FALLS (2 AM; 1 FM) 
Ni County -Map Location B-5 

See SRDS consumer market map and data et begin- 
ning of the State. 

WHLD 
IH0 

Medie Code 4 233 6450 4.00 
Earl C. Hull, Parkway Inn. Niagara Palls, N. Y. 

14302. Phone 716-285-8421. 
Studio: Parkway Inn, Niagara Palls, N. Y. 

I. PERSONNEL 
Owner -Earl C. Hull. 
Sta. á Sales Mgr. -Edward P. Joseph. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 
5.000 w. days: 1270 ke. Directional. 
Operating schedule: 5:30 am -local sunset weekdays. 
7:00 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2h, 3s, 3b, 4a. 4d, 5. 6a, la. 
Rate Protection: 10b, 116, 12b, 13h, 146. 15e. 15h. 
Basic Rates: 20b, 22b, 23b, 24h, 25a, 28h, 28e, 29b4 

30, 32a, 33d. 
Contracts: 40e. 91, 4213. 44e, 45. 46, 47e, 48, 49, 51a. 

51e. 
Comb.: Cont. Discounts: 60a, 60d, SOi, 61a, Sibs 62d. 
Cancellation: 70a. 70e, 71b, 72, 736. 
Prod. Services: 80, 82. 
Member: Northeast Radio Network, 

TIME RATES 
Rates effective January 1, 1968. 
Rates received January 4, 1966. 

8. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 sec 

1 ..._......_...__....._......_...__.._..... 12.50 11.50 8.00 
13 

tiü 
.-..-..._._.........._._ 12.00 11.00 7.50 

26 tl..._..._....-...__.._.._._.._..._ 11.50 10.50 7.00 
52 U ._...._._...-.....- 11.00 10.00 6.50 
104 ü 10.50 9.50 6.00 
156 ti.._....__..__...-_...........-._ 10.00 9.00 5.75 
260 ü..._.._.._.._.._.._.._.._.._.._ 9.50 8.50 5.50 
812 t1..._..".._....._.__._....._....__-'_ 9.00 7.50 5.25 

7. PACKAGE PLANS 
PER WK: 1 min SO nee 10 see 
10 ü..._...__...__.._._.._._.._.._......._ 8.75 7.00 5.00 
15 ti..._._..._.._._.___...-. _._.._ 8.50 8.75 4.75 
20 ü__..._._..__.._.........._ -...._... 8.25 6.50 4.50 

All plan announcements in all categories are combin- 
able. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 6 min 

I ti.-....__....-_... _ 125. 85. 50. 35. 25. 
13 U _-._ 120. 80. 45. 31. 22. 
26 ü..._.._._......_... 115. 70. 42. 30. 21. 

37. 29. 20. 
35. 28. 19. 
33. 27. (118. 

(Niagara Falls continued on next Page) 
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Niagara Falls -Continued 
W H L D -FM 

1946 

HERBERT E. GROSHIN 
& COMPANY 

Media Code 4 233 6451 2.00 
Earl C. Hull, Parkway Inn, Ni Falb, N. Y 

Phone 716-285-8421. 

I. PERSONNEL 
Owner -Earl C. Hull. 
Sta. & Sales Mgr. -Edward F. Joseph. 

2. REPRESENTATIVES 
Herbert E. (Hoskin & Co. 

S. FACILITIES 
46.000 w.; 98.5 mc. 
Operating schedule: 6:00 am -midnight. EST. 
Antenna ht.: 420 ft. above averago terrain. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING Bee Boded regulations 
See WHLD listing for coded regulations. 
Member: Northeast Radio Network; The Gentle 
Group. 

TIME RATES 
Rates effective November 1, 1963. 
Rates received November 4. 1963. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti ..... 15.00 125 ü._.._....._..__-. 12.00 
15 ti _..._.____ 14.50 250 ti._-. 11.00 
30 tl _.._....._..._.. 13.50 500 ti.-_.. 10.00 
60 ti 12.50 

8. PROGRAM TIME RATES 
1/2 hr 5 min 

1 ti 75 00 54.00 22.50 
13 ti._ _....._... .._......__ 72.00 42.00 21.00 
26 tt .-____.__.__...___._ 67.50 40.50 20.00 
52 ti .._ _..__..__._._...... 64.00 38.00 19.00 
104 . 60.00 36.00 18.00 
208 tl..._....._._._._.._....__ ._.._...... 56.00 34.00 17.00 
312 ti 52 50 31.50 16.0 

(D) 

WJJL 
1947 

Media Code 4 233 8500 6.00 
Niagara Frontier Broadcasting Corp.. Hotel Niagara. 

Niagara Nall,. N. Y. 14303. Phone 716-285-5795. 
STATION'S PROGRAMMING DESCRIPTION 

WJJL: Programmed for adulte. 
MUSIC: middle-of-the-road, ahowtunes. NEWS: em- 
phasis on local news, supplemented with network 
news and UPI on each half hour. AIR PERSON- 
ALITIES 6-10 am. 10-11 am telephone call -in view- 
point show. 11 am -noon women's daily fashion, house- 
hold tip and interview, 1-5:30 pm personality. 
SPORTS: daily 5 min reporte 7:55 am. noon & 5:45 
pm aleo baseball and football on weekends. Mobile 
studios and helicopter broadcasts available for spe- 
cial events. Weekend music and personality beamed 
to college and high school students. Contact Repre- 
sentative for further details. Rec'd 11/20/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Tom W. Talbot. 
National Sales Manager -Bill Schweitzer. 
Prog. & Music Dir. -Rick Bennett. 

2. REPRESENTATIVES 
New York -Roger Coleman. Inc. 
Chicago, Detroit -Burn -Smith Company. 

3. FACILITIES 
1.000 w. days: 1440 ko. Non -directional. 
Operating schedule: 5:45 am to 9 pm weekdays; 
Sunday sign -on 7 am. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2b, 3b, 4a, 5, 6a, 7a. 
Rate Protection: 10c, 11c, 12c, 13c, 14c, 15h. 
Basic Rates: 20b, 21b, 22a, 23a, 24b, 25e. 26. 28a, 

29b, 32a. 
Contracts: 40a, 41, 42a, 44b. 45, 46, 4Ta, 48, 49. 51a. 
Comb.: Cont. Discounts: 60b. 60e. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS Radio Network. 
WJJL and WBNY (FM) Buffalo. N. Y., purchases 
may be combined to obtain maximum discount. 

TIME RATES 
No. 8 Eft 12/1/07-Rec'd 1/2/68. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 156x 312e 

1 min 12.00 11.00 10.00 9.00 8.00 7.00 
20/30 sec 8.00 7.50 7.00 6.50 6.00 5.00 
15 see 6.00 5.75 5.50 5.00 9.50 4.00 

7. PACKAGE PLANS 

9 
ß08 

ti 10 ti 20 tl 90 ti 
1 wk 21.00 33.75 85.00 125.00 180.00 
13 wk 20.25 32.50 62.50 120.00 172.50 
26 wk 19.50 31.25 60.00 115.00 165.00 
52 wk 18.75 30.00 57.50 110.00 150.00 

3. PROGRAM TIME RATES 
lx 26x 520 1560 2600 312e 
85 63 80 55 52 50 
39 38 37 35 32 30 
25 24 22 20 18 16 
21 19 17 15 13 11 
15 14 11 10 9 8 

1 
1/2 

hr 
hr 

1/4 br 
10 min 
5 min 

NORTH SYRACUSE 
unondaga County -Map location D-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Syracuse 
(including East Syracuse, North Syracuse) 

NORWICH (1 AM; 1 FM) 
7. PACKAGE PLANS 

BTA 
Chenango County -Map Location E-7 (may be used within 10 days) 

EA: 10 ti 25 tl 35 ti 50 ti 
See SRDS consumer market map and data at begin- 1 min 4.95 4.30 3.85 3.00 
ning of the State. 30 sec 3.75 3.30 2.85 2.25 

8. PROGRAM TIME RATES 
WCHN WCHN-FM ix I3x 26x 52x 104x 156e 

1/4 hr.. 14.65 14.30 13.75 13.05 12.35 11.55 
312x 
10.85 

624x 

1953 1881 10 min.. 12.65 11.80 11.25 10.65 10.10 9.35 8.70 
5 min.... 10.10 9.55 9.15 8.35 7.90 7.15 6.25 4.95 

R A Capsule or Vignette type programs of 2 minutes or 
lesa over-all length, including commercial time, take 

Subscriber to the NAB Radio Code 

Media Code 4 233 6550 1.00 
Radio Norwich, Inc., 14 S. Broad St., Norwich, N. Y. 

13815. Phone 334-2218. 

I. PERSONNEL 
Pres. & tlen't Mgr. -William J. Hell. 
Sales & Comm') Mgr. -Philip G. Pentold. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

S. FACILITIES 
500 w. days: 970 kc. Non -directional. 
Operating schedule: 5:30 ans -local sunset. EST. 
FM FACILITIES 
ERP 3.219 w.; 93.9 me. 
Antenna ht. -251 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cub discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3d, 9a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10e, 11e, 12c, 13c, 14h, 15b. 
Basic Rates: lob, 21d, 22a, 22b, 23a. 24b, 25a, 26, 

28b, 28c, 29a, 29b, 33h. 
Contracts: 90a. 41, 42a, 43, 44a, 45, 40, 47a, 48, 49, 

51a. 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e. 60f, 60g, 60i, 

61b, 82a. 
Cancellation: 70a, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Member: Northeast Radio Network. 
FM operated In conjunction with AM until AM 
sign -off. 

TIME RATES 
Rates effective February 1, 1954. (Card No. 2.) 

Rates received January 27, 1954. 
Rev. (Ann.) recd May 1, 1961. 

6. SPOT ANNOUNCEMENTS 
1 ti. 13 ti. 52 ti. 156 U. 812 U. 

1 minute.. 6.60 6.00 5.40 5.05 4.20 
30 seconds.. 5.40 4.80 4.20 3.90 3.00 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 

1 time.... 50.00 30.00 20.00 
13 times.. 42.00 23.00 15.75 
26 times.. 40.00 22.00 15.00 
52 times.. 38.00 21.00 14.25 

104 times.. 36.00 20.00 13.50 
156 times.. 34.00 19.00 12.75 
260 times.. 32.00 18.00 12.00 

OGDENSBURG 

10 min. 
13.00 
10.50 
10.00 

9.50 
9.00 
8.50 
6.00 

5 min. 
10.00 
8.00 
7.00 
7.00 
6.75 
6.50 
0.00 

St. Lawrence County -Map Location F-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

WSLB 
1940 

A Bingham Station 
Media Code 4 299 6800 4.00 
Seaway Radio, Inc., Box 239, 2315 Knox St., Og- 

densburg, N. Y. 13869. Og 500. 

STATION'S PROGRAMMING DESCRIPTION 
WSLB: General programming, middle -of -road until 
6 pm. Rock and roll 6 pm -sign -off. Local farm news 
6:35 am -M Sat. Network news on hour and half hour. 
Local news 7 am, 8 am, 12:15 pm, 5:30 pm. TALK: 
show M -F half hour a day. Women's show 10:15 am 
M -F. SPORTS: 5:05 M -F. Church services Sun 
8 am -2 pm. Editorial 12:35 pm M -F. One local news 
man, 4 air personalities, woman's director. Remote 
broadcasts available. Taped interviews. Rec'd 7/12/67. 

I. PERSONNEL 
President -George W. Bingham. 
General Manager -Donald Balico. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 he. 

Non -directional. 
Operating schedule: 5:00 am -midnight Mon thru Sat: 
8:00 am -8:00 pm. Sun. 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apple. 
General: la. 2b, 3a. 4a, 4d, 5. 6a. 7b, 8. 
Rate Protection: 10d, 11d, 12d, 14d, 15c. 
Basic Rates: 20b, 22a, 25a. 26, 28e. 
Contracts: 40a, 41, 42a, 42c. 43, 48, 49, 51e. 
Comb.; Cont. Discounts: 60b, 62a. 
Cancellation: 71a. 72. 
Prod. Services: 81, 82. 
Programs and announcements may not be combined 
to earn lower rate, except 52 -weak contract program 
advertisers may buy announcements at package rates 
less 10%. 

TIME RATES 
No. 11 Eff 1/1/68-Rec'd 2/22/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see (') 

1 e 7.70 5.75 3.85 
13 x 6.40 4.85 3.25 
26 x 5.20 3.90 2.50 
52 o 4.60 3.45 2.30 
104 x 4.10 3.05 2.10 
156 e 3.85 2.85 1.95 
312 e 3.55 2.65 1.80 
624 x 2.85 2.15 1.40 
1000 x 2.25 1.70 1.15 

(') 20 sec or less. 
Time checks take 20 -sec rate. 

applicable 1 -minute spot rate plus talent charge. 
Programs and spots may be combined to earn lower 
rate. 

OLEAN (2 AM; 1 FM) 
Cattaraugus County -Map Location B-7 

See SItDS consumer market map and data at begin- 
ning of the State. 

WHDL 
1929 

American Entertainment Ntwk 

Wort 
Information Network 

i'lort aassell 

Subscriber to the NAB Radio Cede 
Media Code 4 233 6650 9.00 
WHDL, Inc., (affiliated with the Olean Times - 

Herald), 3219 W. State Rd., Olean. N. Y. 14760. 
Phone 716-372-0161. 

I. PERSONNEL 
Pres. & Gen 1 Mgr. -John R. Hensel. 
Asst. Sta. Mgr. & Prog. Dir. -Donald F. McLean. 
Sales Manager -Joseph K. Eade. 

2. REPRESENTATIVES 
Mort Bassett and Co. 

S. FACILITIES 
1,000 w. days; 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 6:00 am -11:15 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob, llb, 12b, 13b, 14b. 
Basic Rates: 20a, 20b, 2113, 22a, 23a, 24b, 24c, 25a, 

28b 28c, 29a. 
Contracta: 40a, 42b, 44a, 44b, 45, 46, 48, 49, 51b. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70c, 710, 72, 73s. 
Prod. Servvices: 80, 82. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 
Member: Northeast Radio Network. 

TIME RATES 
No. 18 ER 1/1/67-Rec'd 11/1/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: 601 12 ti 18tí 24 t1 
1 min 12 11 10 9 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
Minute and 30 -second spots may be combined in 
packages, 10 -second spots may not. 
No contesta in spot announcements. 

8. PROGRAM TIME RATES 
5 Min -1-1/2x 1 -min. 

W H D L -FM 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 233 6651 7.00 
3219 W. State Rd., Olean. N. Y. 14760. 

I. PERSONNEL 
Pros. & Gen') Mgr. -John B. Hensel. 

2. REPRESENTATIVES 
Mort Bassett and Co. 

3. FACILITIES 
ERP 43,000 w.: 95.7 me. 
Antenna ht. -830 ft. above average terrain. 
Operating schedule: 6:30 am -11:15 pm. 

4. AGENCY COMMISSION 
15% on time only: no cub discount. 

5. GENERAL ADVERTISING See coded regulations 
See WHDL listing for coded regulations. 
Member: Northeast Radio Network. 

TIME RATES 
Err 12/1/66 -Reed 12/7/66. 

6. SPOT ANNOUNCEMENTS 
1 min 5 
20/30 sec: 80% of 1 -tolu. 10 sec: 50% of 1 -min 

7. PACKAGE PLANS 
PER WK: 1t( 6ti 12ti la ti 
1 min 5.00 4.50 4.00 3.50 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
Minute and 30 -second spots may be combined in pack- 
ages, 10 -second spots may not. 

8. PROGRAM TIME RATES 
5 min -1-1/2x 1 -min. 

NEW YORK 

WMNS 
1957 

Media Code 4 233 6700 2.00 
Radio Olean. Inc., 168-1/2 N. Union St., Olean. 

N. Y. 14760. Phone 716-372-6660. 

STATION'S PROGRAMMING DESCRIPTION 
WMNS: Programmed primarily for adults. 
Continuous record entertainment with controlled ratio 
general popular mutac, ahowtunes, standards, current 
hits. Audience participation contests: 5 min news- 
casts half hourly. 15 min extended news and sporta 
8 am, noon, 5:30 pm or 4:15 pm. Hourly community 
notices. Weather every 15 min. AIR PERSON- 
ALITIES all segments. TALK casual, personality 
oriented. Live play-by-play regional sports. COM- 
MERCIAL POLICY: attention -getter leading, fre- 
quently taped, product protection. Sat 11 am -1 pm 
locally produced country music shows. Reed 8/2/67. 

I. PERSONNEL 
Pres. & Geri l Mgr. -James C. Gleason. 
Program Director -Jack Gaeta. 
Sales Manager -William Button. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
1.000 w. days; 1360 he. Non -directional. 
Operating schedule: 6 am -local sunset. DST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3d, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10a, lia. I2e, 13a, 14a, 15b. 
Basic Rates: 20a, 21b. 22a. 24b, 25a, 28c, 29a. 
Contracts: 40a, 91, 42b, 44a, 45, 46. 51a. 
Comb.: Cont. Discounts: 60a, 61e, 62d. 
Concellation: 70a, 70c, 71a, 72. 
Prod. Services: 82. 
Member: National AgRadjo Groups, Inc. 

TIME RATES 
ER 7/1/86 -Reed 8/1/66. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 13 26 52 104 260 312 

ti. U. ti. U. U. ti. 
1 hour...... 60.00 57.00 55.00 51,00 48.00 45.00 42,00 

1/2 hour 36.00 34.20 32.40 30.60 28.80 27.00 25.20 
1/4 hour..._ 24.00 22.80 21.60 20.40 19.20 18.00 16.80 

10 minutes 18.00 17.10 16.20 15,30 14.40 13.50 12.60 
5 minutes 13.00 12.50 12.00 11.40 10.80 10.00 9.40 
1 minute 8.00 7.52 6.75 6.50 6.15 5.75 5.25 

40 words 6.50 6.20 5.85 5.55 5.20 4.90 4.50 
20 words 3.25 3.10 2.93 2.80 2.72 2.60 2.30 

7. PACKAGE PLANS 
MINUTE SATURATION RATES 

PER WK: 
10 ti 5.50 45 ti._._....-..__._. 4.25 
15 ti..._.._.._.._.._..._ 5.00 55 [L.-_-._._._..___-. 4.00 
25 ti 4.75 65 ti ._....._ 3.75 
35 ti 4.50 75 tL 3.50 
30 seconds -70% of minute rate. 
20 seconds -50% of minute rate. 
30 seconds, each. .............. ........ 3.00 

ONEIDA 
Madison County -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMCR 
1956 

R A B 

Media Code 4 233 6750 7.00 
C & U Broadcasting Corp., Box 490. C & U Bldg., 

Genesee St.. Oneida, N. Y. 13421. Phone 315- 
363-6050. 

STATION'S PROGRAMMING DESCRIPTION 
WMCR: MUSIC: middle-of-the-road 6-9 am & noon - 
local sunset. Country and western 9 am -noon. NEWS: 
5 min newscast on hour. UPI news service. Rec'd 
2/19/68. 

I. PERSONNEL 
Manager -William D. Viets. 

3. FACILITIES 
1.000 w. days: 1800 he. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%. All bills rendered monthly. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, la, 3d, 9a, 5, 6b, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 206, 21b, 21e, 22a, 22b, 23a, 24b, 24c, 

25a, 28c, 29a. 
Contracts: 40a, 44a, 46, 470, 48, 51a, 51b. 
Comb.; Cont. Discounts: 60e, 60i, 61c, 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80. 82. 
Member: Northeast Radio Network. 

TIME RATES 
Err 1/1/68-Ree'd 2/19/68. 

6. SPOT ANNOUNCEMENTS 
le 26x 52x 104e 156x 260e 

1 min 6.00 5.60 5.30 5.00 4.50 4.00 
30 sec 4.75 4.35 4.05 3.75 3.50 3.00 

7. PACKAGE PLANS 
PER WK: 10tH 20 ti 30tí 
1 min 53.00 90.00 120.00 
30 sec 40.50 70.00 90.00 
Within 7 consecutive days. 
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WPAC 

ONEONTA 
Otsego County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDOS 
1947 

R A,B 

An Ottaway Station 
Subscriber to the NAB Radio Code 

Media Code 4 233 6800 0.00 
Ottaway Stations, Inc., 104 Chestnut St., Oneonta. 
N. Y. 13820. Phone 607-432-1500. 

STATION'S PROGRAMMING DESCRIPTION 
WDOS: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every 30 min to 9 am, every hour to sign -off. 
15 min at 7:30 am & 8 pm, 30 min at noon. Em- 
phasis on local news coverage on each newscast. 
FARM: 10 min M -SAT. MUSIC: generally popular 
through day. TALK: editorials. telephone call -in 
M -F, women's show M -F with guests. SPORTS: live 
professional baseball. football, live local baseball, 
football, taped basketball. 15 min news M -Sat, four 
3 min capsules in am. Contact Representative for 
further details. Recd 7/19/67. 

I. PERSONNEL 
Vice -President --Chester S. Miller. 
General Manager -Al Sayers. 
Sales Manager -John L. Kuhn, Jr. 

2. REPRESENTATIVES 
Ottaway Advertising Sales. 
Call station collect. 

3. FACILITIES 
1.000 w. days: 730 be. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 4a, 4d. 5, 6a, 7b. 
Rate Protection: 15e. 
Basic Rates: 20a, 22a. 22b. 23a, 24b. 25a, 26, 28a, 

29a. 
Contracts: 40a. 42b, 45, 46, 48. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 61b. 
Cancellation: 70a, 70c, 71a, 73a. 

TIME RATES 
Eft 8/1/67 -Reed 7/31/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x 8.50 6.70 260 x 6.25 5.00 
52 x 8.00 8.00 520 x 5.00 4.00 
156 x 7.00 5.50 

8. PROGRAM TIME RATES 
5 -MINUTE PROGRAMS 

1 x 15 156 x 12 
26 x 14 260 x 10 
52 x 13 

OSWEGO 
Oswego County -Map Location E-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WOSC 
FULTON 

City of license, Fulton, New York 
Oswego -I W. Bridge Street, Oswego, New York. 

Fi 3-2630. 
See listing under Fulton. New York. 

WSGO 
1981 

Media Code 4 233 6850 5.00 
Clifford C. Harris, WSGO Building, 71 West Bridge 

St.. Oswego. N. Y. 13126. Phone 315.343-6691. 
I. PERSONNEL 

Gen'l & Sales Mgr. -Clifford C. Harris. 
2. REPRESENTATIVES 

Burn -Smith Company. Inc. 
3. FACILITIES 

1.000 w. days: 1440 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. 

4. AGENCY COMMISSION 
15% : 10 days. 

5, GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3b, 4a, 9d, 5, 6a, 8. 
Rate Protection: 12d. 19d. 
Basic Rates: 21e. 
Contracts: 40a. 41, 45, 46, 47a. 
Cancellation: 73b. 
Prod. Services: 82. 

TIME RATES 
Rates effective November 1, 1981. (Card No. 2.) 

Rates received November 3, 1981. 
6. SPOT ANNOUNCEMENTS 

(1 minute) 
1-12 weeks 13.25 weeks 26 -I -weeks 

Per week: Each Weekly Each Weekly Each Weekly 
10 times.... 5.00 50.00 4.50 45.00 4.00 40.00 
20 times.... 4.50 90.00 4.05 81.00 3.60 72.00 
30 times.... 4.00 120.00 3.60 108.00 3.20 95.00 
50 times.... 3.50 175.00 3.15 157.50 2.80 140.00 

30/20 seconds -80% of 1 -minute rate. 
10 seconds or less -66-2/3% of 1 -minute rate, 

8. PROGRAM TIME RATES 
55 min. 1/2 hr. 1/4 hr. 5 min. 

1 time 50.00 30.00 20.00 10.00 
13 times. 48.00 29.00 19.00 9.50 
26 times.........._._ 45.00 28.00 18.00 9.00 
52 times _. 44.00 27.00 17.00 8.50 

156 times......._.._..... 41.00 25.00 16.00 8.00 
260 .......... 39.00 23.00 15.00 7.50 
312 times 35.00 21.00 14.00 7.00 

Tiogs County -Map Location D-7 
See SRDS consumer market map and data ai begin- 
ning of the State. 

WEBO 
1957 

R AIR 
Media Code 4 233 6900 8.00 
Owego Community Service Broadcasting Corp., Box 

295, 171 Front St., Owego. N. Y. 13827. Phone 
607-687-0371. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Philip Spencer. 
Sta. & Com'1 Mgr. -Salvatore L. Battaglia. 
Office Manager -Bonnie Jean Rogers. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
Upstate New York -Regional Reps Corp -New York 

State Division. 
Pennsylvania -Regional Reps Corp -Penn State Reps 

Division. 

3. FACILITIES 
1.000 w. days; 1330 kc. Non -directions,.. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. Bilis rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b. 4s, 4d. 5, 8a, 7a. 
Rate Protection: 15b. 
Basic Rates: 20a, 22b. 23a, 24b, 25a. 28b, 29a. 
Contracts: 40a, 45, 47a. 
Comb.: Cont. Discounts: 60k. 82b. 
Cancellation: 70a, 70e. 71a, 73a. 
Affiliated with NAS Radio Network. 

TIME RATES 
Rates effective April 1, 1965. 

Rates received February 17. 1965. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

(1 minute) 
PER WK: ea ea 
1-9 ti _ 7.50 20-29 tt_....__.....- 5.80 
10-19 ti..._....._...._...._ 6.60 30 or more ti - 5.00 

BLANKET PACKAGES 
78 6.00 312 U._...____ 5.00 
156 ti.._ 5.50 624 U....r 4.50 
30 seconds or leu, leas 25%. 

8. PROGRAM TIME RATES 
5 minutes -2 times the 1 -minute rate. 
15 minutes -3 times the 1 -minute rate. 

PATCHOGUE (2AM;2FM) 
Suffolk County -Map Location H-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

WALK WALK -FM 
1952 1952 

NAIS 

Subscriber to the NAB Radio Cada 
Media Code 4 233 6950 3.00 
Island Broadcasting System. Inc., Box 230. Patcho- 

gue, L. I., N. Y. 11774. Phone 518-475-5200. 

I. PERSONNEL 
Pres. & Gen'1 Mgr. -Edward W. Wood, Jr. 
Station Manager -Jack Ellsworth. 
Administrative Au't to Pres.-Philip A. Roll. 

2. REPRESENTATIVES 
Mort Bassett & Company. Inc. 

3. FACILITIES 
500 w. days: 1370 kc. Nln-directional. 
Operating schedule: 6 am -local sunset. EST. 
FM -ERP 15.000 w.; 97.5 mc. 
Operating schedule: 6-2 am. 
Antenna ht.: 520 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. Bills payable 10th of month. 

5. GENERAL ADVERTISING See eoded regulations 
General: la. 2a, 3a. 3b. 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: lob, 11b, 1413. 
Basic Rates: 20a. 22a. 22b, 23a, 24b. 25a, 26, 28a. 

29a. 
Contracts: 40a. 45. 46, 97a. 
Comb.: Cont. Discounts: 60c, 60k, 61e. 
Cancellation: 71a, 730. 
Member: The New York City Suburban Group. 
Sold in combination with WRIT, Riverhead. N. Y. 

TIME RATES 
ER 8/1/68 -Reed 7/1/68. 

AA -Mon thru Sat 8-9 am & 3-7 pm. 
A -All other times. 

8. SPOT ANNOUNCEMENTS 
PER WK, I MIN: Ott 12ti 18 ti 24 ti 

AA 15.00 14.00 13.00 12.00 
A 12.00 11.00 10.00 9.00 

20/30 sec: 80% of 1 -min 10 sec: 50% of 1 -min. 
WALIC/WRIV (RIVERHEAD) 

COMBINATION RATES 
AA 22.50 21.00 19.50 18.00 
A 18.00 16.50 15.00 13.50 

20/30 sec: 80% of 1 -min 10 sec: 50% of 1 -min. 
8. PROGRAM TIME RATES 

5 min -1-1/2x applicable 1 -min. 

SPOT RADIO 
SELECTION 

SIMPLIFIED 
v i`iáxÄ' :Se: v.v.v., 

_..,..,....»..... 'S3:; .3s:iLy,::.,......v.> .enk. 

... BY CITY 
Every commercially -licensed 
AM and FM radio station in 
the U. S. is listed in SRDS 
Spot Radio Rates and Data. 
Stations are listed alphabeti- 
cally according to the city or 
metro area they serve. 

... BY 
FOREIGN 

LANGUAGE 
PROGRAMMING 
Stations with at least one pro- 
gram are listed by state, al- 
phabetically showing the lan- 
guage and number of weekly 
hours of foreign language 
programming, in the monthly 
edition. 

... BY 
NEGRO 

PROGRAMMING 
Stations listed alphabetically 
by state, city and call letters. 
Stations having at least one 
regularly scheduled program 
are shown with total weekly 
hours of Negro programming, 
in the monthly edition. 

... BY 
FARM 

PROGRAMMING 
Stations are listed alpha- 
betically by state, showing 
station's total weekly farm 
broadcast hours, in the month- 
ly edition. 
Ú`:%` e>,.e"v.,`°é.«et'neemeie','c.'Ä> e`: tv's <£ó: äii 

These special features are 
kept current monthly. Check 
the contents page for the loca- 
tion of these and other feature 
bonuses to aid your media 
selection. 
emái'.`i'.ek;3i',eem:ä*?e::xv.."mem=.£ïmm:iïá;:e 

BOSA-2/3 

See listing under New York Urban Area. 

W P A C -FM 
See listing under New York Urban Area. 

PEEKSKILL (1 AM; 1 FM) 
Westchester County -Map Location H-9 

Ree SUDS consumer market map and data at begin 
fling of the State. 

WLNA 
1948 

¡(n 
`Y { l ori aasseíl V o,, gnc. 

R,qlB 
Subscriber to the NAB Radio Code 

Media Code 4 233 7050 1.00 

Highland Broadcasting Corp., Radio Terrace, Peek- 
skill, N. Y. 10566. Phone 914-737-1124. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -Irving E. Cottrell. 
Operations Manager -Dorothy Veltman. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

3. FACILITIES 
1.000 w. days; 1420 kg. Non -directional. 
Operating schedule: 5:30 am -local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
WLNA-FM. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 3b. 3d, 4a, 9d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 12b, 13b, 15b. 
Basic Rates: 20a, 210, 21c, 23a, 250. 26, 27. 
Contracts: 40a. 41, 42c, 44a, 45, 46, 47e, 49. 
Comb.; Cont. Discounts: 60a, 60g, 62d. 
Cancellation: 70d, 71a, 72. 
Prod. Services: 81, 82. 
Member: New York City Suburban Group. 

TIME RATES 
AM/FM COMBINATION RATES 

No. 13e ER 5/1/68 -Reed 9/26/68. 
AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, 1 MIN: 6ti 12 t1 18t1 24 ti 

AA ...- .......... ...._...... _.._...... _... 15 14 13 12 
A 13 12 11 10 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
Rates for any 7 consecutive days, based on uninter- 
rupted consecutive weeks. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x 120 70 95 

CONSECUTIVE WEEKS DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -15% 
Apply to spots or programs, but may not be combined 
for frequency discounts. 

10. SPECIAL FEATURES 
SPECIAL NEWS FEATURES 

PER WK: 3ti 6ti 12tí 18 ti 
5 min. 25 23 21 19 

W L N A -FM 
1958 

RIA1B ©OF ,MQ 

Subseriber to the NAB Radio Code 

Media Code 4 233 7051 9.00 
Highland Broadcasting Corp., Radio Terrace. Peeks- 

kill, N. Y. 10566. Phone 914-737-1124. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Irving E. Cottrell 
Operations Manager -Dorothy Veltman. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

3. FACILITIES 
ERP 20,000 w.: 100.7 mc. 
Operating schedule: 5:30-2 am. EST. 
Antenna ht.: 500 ft. above average terrain. 
Partial simulcast operation. Operated separately toed 
sunset -2 am. For simulcast faeilties see WLNA. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING Ses coded regulations 
See WLNA listing for coded regulations. 
Member: New York City Suburban Group. 

TIME RATES 
Eft 5/1/68 -Reed 9/28/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: Oil 12 ti lOtl 24tí 
1 min. 13 12 11 10 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

(This listing continued on next page) 
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Peekskill -W L N A -FM -Continued 
8. PROGRAM TIME RATES 

CLASS B 
1 minute 
ea tot 

I hr 1/2 hr 1/4 hr 6 ti 8.00 48.00 
1 x..._ 120 70 45 12 ti..._........._..._..__...... 7.50 90.00 

18 ti 6.50 117.00 
CONSECUTIVE WEEK DISCOUNTS 24 ti..........._......_......._...__._ 5.50 132.00 

13 wk -5% 28 wk -10% 52 wk -15% 36 tt..._........._..._......_......_ 4.50 182.00 
Apply to spots or programs, but may not be combined 
for frequency discounts. 

IO. SPECIAL FEATURES 
SPECIAL NEWS FEATURES 

PER WK: Stl 6 t 12tí 18tí 
5 min 25 23 21 19 

PLATTSBURGH (2 AM; 1 FM1 

Clinton County -Map Location G-3 
See SRDS conaumer market map and data at begin 
ping of the State. 

WEAV WEAV-FM 
1934 1960 

e 
Media Code 4 233 7100 4.00 
Plattsburgh Broadcasting Corp., 38 Court Bt., Platts- 

burgh. N. Y 12901. Phone 518-561-0960. 

I. PERSONNEL 
Pres. & Gen 't Mgr. -George F. Bissell. 
Vice-Pres. & Asa't Mgr. -Geo. F. Bissell, Jr. 

2. REPRESENTATIVES 
Grant Webb & Company. Inc. 
Canada -liadlo and Television Bales, Montreal. 

3. FACILITIES 
5,000 w.; 960 kc. 

Directional -separate patterae, day and night 
Operating schedule: 5:30-1 am. EST. 
FM -ERP 3,700 w.; 99.9 mc. Stereo. 
Operating schedule: Same as AM. 
Antenna ht.: 111 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net chargea for time; 10th of month. 

S GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10g, Ilg. 12g. 13g, 14g. 
Basic Rates: 20b, 21a, 21b, 21e, 22s, 22b, 23b, 24b, 

24c, 25a, 286. 28c, 29a, 31. 
Contracts: 40e, 41, 42a, 42c, 44a, 45, 46. 47a, 48. 
Comb.; Cont. Discounts: bob, 60f, 601, 61a, 62b, 62d. 
Cancellation: 70a, 70c, 71a. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
FIT 1/1/67-Rec'd 12/27/66. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 156x 208e 312x 

I min 12.00 11.00 10.00 9.00 8.00 7.00 
30 sec 8.00 7.50 7.00 6.50 6.00 5.50 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLAN 

Spots scheduled within specified time segmente. 
PER WK: 12 ti 18 t 2561 38 t1 
1 min. 7.50 7.00 6.50 6.00 
30 sec _ 6.00 5.60 5.20 4.80 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr S min 

1 x 100 60 35 18 
DISCOUNTS 

26 wk -10%. 52 wk -15%. 

WIRY 
1950 e 

Media Code 4 293 7150 9.00 
WIRY. Inc., 301-03 Cornelia St.. Plattsburgh. N. Y. 

12901. Phone 518-563-1340. 

1. PERSONNEL 
Presidett-Charles B. Britt. 
Vice-Pree. & Gen'l Mgr. -Donald L. Polkey. 

2. REPRESENTATIVES 
Jack Marla & Co., Inc. 
New England -Nona Kirby Co., Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1340 ko. 

Directional -daytime. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 Ume only; payable when rendered, 

5. GENERAL RATE POLICY 

TIME RATES 
Rates effective February 1, 1965. (Card No. 5.) 

Card received January 11, 1985. 
Claw AA -6:00-9:00 am and 4:00-7:00 pm Mon 
thru Sat. 
Class A-9:00 am -4:00 pm Mon thru Sat and all day 
Sun. 
Class B-7:00 pm-midninght Mon thru Sat. 
Class C -After midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 minute 
ea tot 

30 seconds 
ea tot 

6 ti 14.00 84.00 11.20 87.20 
12 ti 12.00 144.00 9.60 115.20 
18 ti -.... 9.00 162.00 7.20 129.60 
24 ti 8.50 204.00 8.80 163.20 
36 ti 8.00 288.00 6.40 230.40 

CLASS A 
6 ti 11.00 66.00 8.80 52.90 
12 ti 10.00 120.00 8.00 98.00 
18 ti 8.00 144.00 6.40 115.20 
24 ti _......_... 7.00 168.00 5.80 134.40 
36 tl..._..._._ __.._.._........... 6.00 216.00 4.80 172.80 

30 seconds 
ea tot 

6.40 38.40 
8.00 72.00 
5.20 93.60 
4.40 105.60 
3.60 129.60 

PORT JERVIS 
Orange County -Map Location G-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDLC 
1953 e 

Media Code 4 293 7200 2.00 
Port Jervis Broadcasting Co., Inc.. Neeerelnk Drive, 

Box 920, Port Jerrie, N. Y. 12771. TAU 856-5185. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Oscar Wein. 
Station Manager -Katherine Skellett. 
Commercial Manager -Robert I. Wein. 

3. FACILITIES 
1,000 w. days, 250 w. nights. 1490 kc. 

Non -directional. 
Operating schedule: 6:30 am -11:15 pm weekdays; 
7:45 am -9:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3b, 3d. 4a, 4c, 5, 6a, 7a. 
Rate Protection: 10g, 11g. 12g, 138, 14g, 15a. 
Basic Rates: 20b. 21a, 21b, 21d, 22b. 23a, 24b, 25a, 

28a, 28c, 29s, 33b. 
Contracte: 40a, 42a, 44a, 48, 47a 51b. 
Comb.: Cont. Discounts: 80a, 80e, 601, 61c, 62d. 
Cancellation: 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
ER 12/1/67-Rec'd 1/2/68. 

6. SPOT ANNOUNCEMENTS 
In 260 52x I04x 156x 312x 

1 min 7.75 7.05 6.45 5.30 4.85 4.25 

7. PACKAGE PLANS 
1 minute: Per week 

50 announcements_..___..___...._. 125.00 
25 announcements.__._ T3.00 
20 announcements 65.00 
15 announcements._..___ 51.50 

POTSDAM 
St. Lawrence County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPDM 
1955 

Media Code 4 233 7250 7.00 
St.. Lawrence Radio, Inc.. Potsdam. N. Y. 13676. 

Phone 315-265-5510. Canton 315-386-3396. 

STATION'S PROGRAMMING DESCRIPTION 
WPDM: Programmed for adulte and young adults. 
5 min UPI news every hour with 5 min local news 
at 7:05 am, 7:31 am, 8:05 am & 12:30 pm. 1 local 
news item inserted in hourly newscasts. SPORTS: 
featured at 8:45 am. 12:35 pm & just prior to sign - 
off. Live local hockey, baseball, football. MUSIC: 
90% standard, ehowtuneº, pop, 10% country. FARM: 
news at 6:45 am daily. 3 air personalities. COM- 
MERCIAL POLICY: 18 minutes per hour, no double 
spotting. Personality endorsements not permitted. Lo- 
cal editorials only. Contact Representative for further 
details. Reed 7/31/67. 

1. PERSONNEL 
Pres. & Gen'l Mgr. -Fred G. Hartman, Jr. 
Program Director -David Cady. 
Treasurer -David A. Kyle. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1.000 w. days: 1470 kv. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 on time only. 

3. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 4a. 4d, 5, 6e. 7b, 8. 
Rate Protection: 10e. 11g. 12g. 13g, 14g. 15b. 
Basic Rates: 22a, 29b, 25s, 28b. 28o, 29a, 30. 
Contracts: 40a 41, 42b, 44a. 45, 46, 47e, 48, 51e. 
Comb.: Cont. Discounts: Sob, 60f, 601, 61c, 62d. 
Cancellation: 70e, 7Ia, 73e. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective March 1, 1963. 

Rates received February 18. 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

I ti 7.80 6.10 156 ti.-......._ 7.15 5.50 
13 ti 7.75 6.00 208 ti . 6.60 5.25 
26 U..._. ....... _ 7.70 5.90 260 ti.....-..._ 6.05 4.95 
52 ti ._... 7.65 5.80 312 tl._...._.._ 5.50 4.50 
104 ti._ . 7.60 5.70 

POUGHKEEPSI E (2 AM; 2 FM) 

Dutchess County -Map Location G-8 
See BEDS consumee market map and data at begin- 
ning of the State. 

WEOK 
1949 

The Eastman Station 
Melde Code 4 233 7300 0.00 
WEOK Broadcasting Corp.. Box 416, Pendell Rd., 

Poughkeepsie, N. Y. 12602. Phone 471-1500. 
Executive Office -300 Madison Ave., N. Y. Phone 

212-867-8040. 

I. PERSONNEL 
President -Paul Smallen. 
Vice-Pree. & Gen'l Mgr. -Louis H. Pelle. 
Program Director -Michael Purcell. 

2, REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5,000 w. days; 1390 ke. Directional. 
Operating schedule: 8 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time only; monthly. 

S. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standarda apply. 
General: la, 2e, 3a, 4a, 5, 6a, 7a. 
Contracts: 40a, 41. 45. 
Cancellation: 70a, 70c, 71e. 
FM operated in conjunction with AM during day: 
sold separately from 6:00 p.m. to midnight. 
Affiliated with Eastman Radio Network. 

TIME RATES 
No. 17 ER 6/1/67-Rec'd 5/4/87. 

7. PACKAGE PLANS 
(Mon thru Set 6-10 am & 3-7 pm) 

1 min 20 
1 12 111 24 tl 

18 14 12 
(Mon thru Sat 10 am -3 pm; Sun 6 am -7 pm) 

1 min_ 18 16 14 12 10 
(All other times) 

1 min 13 10 9 8 7 
(1 Less than 6 ti. 

30/20 sec: 80% of 1 min. 10 sec: 50% of 1 min 

8. PROGRAM TIME RATES 
5 min: 1-1/2e 1 -min 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -4% 52 wk -8% 
Minimum wkly ached of 6 1 -min spots 6am-12mid 
Mon -Sun necessary to maintain cornice wk advertising. 

WEOK 
POUGHKEEPSIE 

unduplicated 
mid - road 

music / news 
PULSE Apr / May '68 

32% share of 

households 6AM - 7PM 

#1 rating 23 of 26 

half - hours 

#1 adults 6AM - 7PM 

#1 daily and weekly 

household cumes 

robert e. 
east -man a co.. laa. 

NEW YORK 

WEOK-FM 
1961 

©OF MD 
Media Code 4 233 7301 8.00 
WEOK Broadcasting Corp., Box 416. Poughkeepsie, 

N. Y. 12602. Phone 914-471-1500. 

I. PERSONNEL 
President -Paul Smallen. 
General Manager -Louis H. Pella. 
Program Director -Ralph Mark. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

S. FACILITIES 
ERP 4,700; 101.5 mc - 
Operating schedule: 6:00-12:30 am except 6:00-1:00 
am Thurs. and Sat. 
Antenna ht. -830 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no caah discount. 

5. GENERAL ADVERTISING See coded refutation 
General: la, 2a, 3e, 4a, 4c, 5, 6a, 7a. 
Contracts: 40a, 41, 45. 
Cancellation: 70e, 70c, 71a. () Accepted after 10 p.m. 
FM operated in conjunction with AM during day: 
sold separately from 6:00 p.m. to midnight. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective October 5, 1965. 

Rates received October 7, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min announcements, flat, ea. 5.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr I/4 hr 5 min 

1 ti. 50.00 35.00 25.00 10.00 

DISCOUNTS 
28 wk 5% 52 wk....._..._...__...._._ 10% 

WKIP 
1940 

Star Broadcasting Group 
Media Code 4 233 7350 5.00 
Star Broadcasting Corp., Box 889, Poughkeepsie, 

N. Y. 12602. Phone 914-471-2300. 
Studio and Offices: Nelson House Htl. 

I. PERSONNEL 
President -Gerald T. Arthur. 
General Manager -Robert Beckwith. 

2. REPRESENTATIVES 
Jack Mesta á Co.. Inc 
New England Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ke. 

Non- directional. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simulcast 6 am -7 
For non-simuleast faeilitles see WKIP-FM. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3e. 3b, 4a. 4d, 5, 8. 
Rate Protection: 10h. 11b, 12b, 136. 14b. 
Basic Rates: 22a. 22h, 23a, 25a, 29a. 
Contracts: 40a, 42b. 45. 46, 47a. 48. 
Comb.: Cont. Discounts: 60b, 60k. 
Cancellation: 70a, 70c. 71a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eft Recd 2/1/88. 

AA -Mon thru Sat 8-9 em & 4-7 pm. 
A -Mon thru Sat 9 am -4 pm & 7 pm -midnight; all 
day Sun. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

gm. 

PER WK, EA: () 16.50 18 ti 9.00 
1 ti 15.50 24 ti 8.50 
6 ti 13.00 36 ti 8.00 
12 U. 10.00 48 ti 7.50 

CLASS A () 13.50 18 ti 7.00 
1 ti 12.00 24 ti 6.50 
8 ti 10.00 36 ti 8.00 
12 ti 8.00 48 ti 5.50 () Fixed position. 

7. PACKAGE PLANS 
SMART -BUY PLAN 

12 snots Mon thru Fri 6-9 am & 4-7 pm; 12 epota 
Sat & Sun. 
24 1 -min spots wkly, ea ... 6.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr IO min 5 min 

1 x 100 60 30 20 15 

10. SPECIAL FEATURES 
News fees -5 minutes 1.50; 10 minute' LOO: le 
minutes 4.50. Non-commluionable. 

(Poughkeepsie continued on next page) 
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NEW YORK 
Poughkeepsie -Continued 

WKIP-FM 
1947 

©OF MQ 
Star Broadcasting Group 

Media Code 4 233 7951 3.00 
Star Broadcasting Corp., Box 889, Poughkeepsie, 

N. Y. 12602. Phone 914-471-2300. 
Studios and Offices: Nelson House Hotel. 

I. PERSONNEL 
President -Gerald T. Arthur. 
General Manager -Robert Beckwith. 

2. REPRESENTATIVES 
Jack Mash & Co.. Inc. 
New England Spot Sales. Inc. 

3. FACILITIES 
ERP 50,000 w., 109.7 mc. 
Operating schedule: 8:00 am -midnight. 
Antenna ht. -1,250 ft. above average terrain. 
Partial simulcast operation. Operated separately 7 
pm -midnight. For simulcast facilities see WKIP. 

4. AGENCY COMMISSION 
15/0 net time only: 10 days. 

5. GENERAL ADVERTISING See seded regulations 
General: la. 3a, lb. 4a. 4d, 8. 
Rate Protection: lob. 11b, 12b. 13b, 14b. 
Basic Rates: 22a. 22b. 23a, 25a, 29e. 
Contracte: 40a. 42b. 45. 46. 47a. 48. 
Comb.: Cont. Discounts: SOb, 80k. 
Cancellation: 70a, 70e, 71a. 
Affiliated with American Contemporary Network. 
Affiliated with American FM Network. 

TIME RATES 
Rates effective March 1, 1984. (Card No. 9.) 

Card received March 31, 1964. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE ANNOUNCEMENTS 

Less than 7 times weekly. each..._.._ ...... _...._......... 3.50 

7. PACKAGE PLANS 
PER WK, EA: 7tI 14tí 21 41 
1 min or less 3.00 2.75 2.50 

8. PROGRAM TIME RATES 
1 

r 
90 00 25.00 

1/2 hr 90.00 
1/4 hr..._....._._.._._ 

10. SPECIAL FEATURES 
News fees - 5 minutes 1.50: 10 minutes 3.00; 15 
minutes 4.50. Non-commiastonable. 

R EMS EN 
Oneida County -Map Location E-5 

See SRDS consumer market map and data at beginning 
of the State. 

WADR 
1966 

Media Code 4 233 7400 8.00 
P. H. Incorporated. Box 1980, Remsen, N. Y. 13438. 

Phone 315-831-3041. 
Sales Office: Rm. 423, 258 Genesee St., Utica, N. Y. 

13502. Phone 315.724-5158. 

I. PERSONNEL 
President -Joseph Uzdavinls. 
General Manager -Richard V. Henry. 
Program Director -Dean Harris. 

2. REPRESENTATIVES 
GUI -Perna. Inc. 

3. FACILITIES 
5.000 w.: 1980 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3a, 4a. 4c. 5, 6a, 7h. 8. 
Rate Protection: 10a. 11a, 12a. 13a. 19a. 15a. 
Baste Rates: 20b, 21a. 22a, 22b, 23a, 24b. 24e, 25a. 

26. 28a, 29a. 
Csntracta: 40a, 92b, 42d, 44a, 46, 48. 49, 50, 51a. 

51b. 51e. 
s omb.: Cont. Discounts: 60a, 60c, 61a, Slb, 02b. 
Cancellation: 70a. 70c, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Eff Recd 1/20/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 208x 5122 

1 min 8.00 5.70 5.49 5.10 9.80 4.50 
30 see. 4.00 3.80 3.60 3.40 3.20 9.00 

8. PROGRAM TIME RATES 
Ix 262 52x 1042 208x 312x 

1 hr 80.00 57.00 54.00 51.00 48.00 45.00 
1/2 hr 36.00 34.20 32.90 30.60 28.80 27.00 
10 min. 18.00 17.10 16.20 15.30 19.40 13.50 
5 min. 12.00 11.40 10.80 10.20 9.60 9.00 

9. PARTICIPATING PROGRAMS 
Dean Harris Show -Mon thru Sat 6-10 am. 

Is 26x 52x 1042 2082 3122 
1 min 7.50 7.25 7.00 8.75 6.50 6.25 

10. SPECIAL FEATURES 
2 -MINUTE WEATHER FORECAST 

In 262 52x 1042 208x 
Ea ._ 8.00 7.60 7.20 6.80 6.40 

RIVERHEAD (2 AM; 1 FM) 

3122 
6.00 

(CR) 

Suffolk County -Map Location H-10 
See SRDS consumer market map and data at begin. 
oing of the State. 

WHRF 
1969 

Media Code 4 233 7450 3.00 
Metrocom, Inc., Box 666, Flanders Rd., Riverhead, 

N. Y. 11901. Phone 516-727-1570. 

I. PERSONNEL 
General Manager -James Putbreae. 
Program Director -Don Cannon. 
Sales Manager -Barry R. Suk. 

2. REPRESENTATIVES 
Jack Meals & Co., Inc. 

9. FACILITIES 
1.000 w. days; 1570 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 
Simulcast during AM operational hours. Fer non - 
simulcast facilities see WHRF-FM. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4e, 5, 6a, 7e. 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 241). 25a, 26, 28a, 

29a. 
Contracts: 40e, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 80k, 61a, 62b. 
Cancellation: 70a. 70c, 71a, 73a. 
Affiliated with American Information Network. 
Member: Massa New York Suburban Plan. 
Sold in combination with WPAC, Patchogue, N. Y. 
See that listing for rates. 

TIME RATES 
Eft 2/1/68-Rec'd 2/2/68. 

AA -Mon thru Fri 6-9 am & 3-7 pm. 
A -All other times. 

7. PACKAGE PLANS 
I MINUTE 

PER WK: 
I ti 5 ti 10 ti 15 ti 20 ti 25 ti 30 ti 

AA .. 15.00 14.00 13.00 12.00 11.00 10.00 9.50 
A .... 12.00 10.00 9.00 8.00 7.50 7.00 6.50 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -15% 

WHRF-FM 
1962 

Media Code 4 233 7451 1.00 
Metrocom, Inc., Box 666. Riverhead, L. I.. 

N. Y. 11901. Phone 516-727-1570. 
I. PERSONNEL 

President -Phil Munson. 
General Manager -James Putbreae. 
Program Director -Don Cannon. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 

3. FACILITIES 
EItP 160 w.; 103.9 me. 
Antenna ht. -115 ft. above average terrain. 
Operating schedule: 24 hours daily. EST. 
Simulcast operation with WHRF sunrise to local 
sunset. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See WHRF listing for coded regulations. 
WHRF, Riverhead and WPAC, Patchogue. Adver- 
tiser earns total combined volume rate on each station. 
Multiplex stereo, extra 10%. 

TIME RATES 
Rates effective 

Rates received September 4. 1962. 
6. SPOT ANNOUNCEMENTS 

1 -MINUTE ANNOUNCEMENTS 
1 time 8.00 156 times ..... _________ 5.00 

26 times 7.00 260 .__ 4.00 
52 times 6.00 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time 64.50 35.50 20.00 12.50 
26 times 58.60 31.30 17.50 10.00 
52 times 52.90 27.10 15.00 0.50 

156 times 47.10 24.10 12.50 9.50 
260 times 40.50 21.50 11.00 1.60 

WRIV 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 233 7500 5.00 
Island Broadcasting System (WRIT) Inc., Box 314. 

Riverhead, L. I., N. Y. 11902. Phone 518-727- 
1200. 

I. PERSONNEL 
Pres. & Geri 1 Mar. -Edward W. Wood. Jr. 
Operations Manager -Dave Sweet. 
Program Director -Patricia Wood, 

2. REPRESENTATIVES 
Mort Bassett & Co.. Inc. 

9. FACILITIES 
1.000 w. days: 1990 ke. Non -directional. 
Operating aehedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 1013. llb, 12b, 13b, 14b. 
Basic Rates: 20a, 21b, 21d, 22a, 23a, 23b. 24c, 26, 

27, 28c. 
Contracts: 40a. 95, 96, 97a, 48. 51a. 
Comb.; Cont. Discounts: 60a. 60d, 60e, 60f, 60h. 801. 

61a, 62d. 
Cancellation: 71a. 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Member: The New York City Suburban Group. 
Sold in combination with WALK, Patchogue, N. Y. 
See that listing for rates. 

TIME RATES 
ER 8/1/88-Rec'd 7/1/68. 

AA -Mon thru Sat 6-9 am & 3-7 pm. 
A -All other times. 

8. SPOT ANNOUNCEMENTS 
PER WK, 1 MIN: 6tl 12 ti 18ti24ti 

AA 15 14 13 12 
A 12 11 10 9 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
8. PROGRAM TIME RATES 

5 -min -1-1/22 applicable 1 -min. 

OW 

Gee TA 
, . , 'til dawn's early light. 
Every hour of every day 
WBBF Radio delivers 
the most for your money. * 

We're first in men, first in 
women, first in teens , . . 

first, it would seem, in 
the hearts of all our 
WBBF countrymen. 
In Rochester (and Monroe 
County) the biggest and 
best audience listens to 
WBBF, constantly! 

PULSE, March '68 

ßßFIO5 
850 Midtown Tower 
Rochester, N.Y. 14604 
Area Code 716-232-7550 
Represented nationally by AVCO. 

'Avg. 1/4 -hour audiences 

ROCH ESTER (6 AM; 6 FM) 
Monroe County -Map Location C-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBBF 
1947 

A LIN Owned Station 

,RADIO SALES 

Independent 

MCI 
Media Code 4 233 7550 0.00 
WIMP. Inc., Midtown Tower, Rochester. N. Y. 

19604. Phone 718-232-7550. 

I. PERSONNEL 
President -Frederic Gregg, Jr. 
Vice-Pres. & Gen'1 Mgr. -John Sayre. 
Sales Manager -Nick Nickson. 

2. REPRESENTATIVES 
Avco Radio Sales. 
LIN Sta. Sales Office: See Rep & 5/O pages. 

3. FACILITIES 
1.000 w.; 950 kc. 

Directional -separate patterns, day and nlghL 
Operating schedule: 24 houe daily. EST. 

4. AGENCY COMMISSION 
15/0 net charges for time and service. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e, 3b, 3d, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b. 
Basic Rates: 20b, 210. 21b, 21e, 22a, 22b, 23e. 23b, 

29a, 24b. 24c, 25a, 27, 280. 29a, 30. 
Contracts: 90a, 41, 49b, 95, 96, 50, 51a, 51c. 
Comb.: Cont. Discounts: 60b. 61a. 62b. 
Cancellation: 700. 70e, 71a, 72. 73b. 
Prod. Services: 80. 81, 82. 
Sold in combination with WYSL, Buffalo. See that 
listing for rates. 

TIME RATES 
ER 7/10/67/-Rec'd 7/19/67. 

AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Sat 3-7 pm. 
A -Mon thru Sat 10 am -3 Dm: Sun 10 am -7 pm. 
B -Sun thru Sat 7 pm -midnight & 5:30-6 am: Sun 
6-10 am. 

7. PACKAGE PLANS 
1 MINUTE 

PER YR: PER WK: AAA AA A B 

Fixed Dos. 1 ti 60 55 45 28 
26 x 3 t1 55 50 90 26 
52 x 6 ti 50 97 37 25 

109 x 9 ti 48 95 35 24 

156 x 12 t) 96 43 33 23 

208 x 15 tí..._........_... 44 91 31 22 

312 x 18 ti 42 39 30 21 

520 x 21 tl 40 37 29 20 

780 x 24 ti 38 35 28 19 

1040 x 30 ti 36 33 26 17 

30/20 sec: 80% of 1 -min. 10 sec: 80% of 1 -min. 
All spots may be combined for maximum frequency 
discounts. 

CONVERTIBLE DEBENTURE PLANS 
PER WK: I min 
3 ti (1AAA. IAA. 1A) 190 

6 ti (2AAA, 2AA, IA, 1B).... ........................ 245 

8 ti (3AAA, 3AA. 2A, IB) 
12 ti (4AAA, 4AA, 2A, 2B) 

. 550 
_ 440 

15 ti (5AAA, SAA, 3A, 2B) -._._ 525 

18 ti (BAAA, 8AA, 3A. 3B) 600 

21 ti (7AAA, 6AA, 4A, 4B) _.._._.._._... 875 

29 ti (OAAA. 8AA, 4A. 4B) 725 

30 ti (10AAA, 10AA. 5A, 5B) 800 

CONVERTIBLE DEBENTURE PLANS 
CONVERT AS FOLLOWS: 

Higher -lower classifications -2 Traffic Time (AAA 
and/or AA) spots equal to 3 Daytime (A) spots; 2 
A spots equal to 3 Nighttime and/or Sunday (B) 
spots. 
Lower -higher classifications -3 spots of a lower classi- 
fication equal to 2 spots of the next higher classi- 
fication. 
Consecutive Weeks Discounts do not apply. 

COMBINABILITY 
Weekly frequency spots in designated classifications 
may be added to Convertible Debenture Plans at 
applicable rates and are fully convertible. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

WKLY, EA: AAA AA A 
Less than 3 ti 65 60 50 
3 ti 60 55 45 
6 ti 55 52 42 
12 ti _ 51 98 38 

B 
31 
29 
28 
26 

SPORTS AND WEATHER VIGNETTES 
1 -min spot rate subject to weekly discount, plus 
2.00 production charge commissionable. 

CONSECUTIVE WEEKS DISCOUNTS 
26 wk -4 % 52 wk -8% 

(Rochester continued on next page) 

628 Spot Radio Stations November 1, 1968 



Rochester -Continued 
W B B F -FM 

1961 

A LIN Owned Station 

HERBERT E. GROSKIN 
Ac COMPANY 

©0 F MU 

Media Code 4 233 7551 8.00 
WBBF, Inc., 850 Midtown Tower, Rochester, N. Y. 

14604. Phone 716-232-7550. 

I. PERSONNEL 
President -Frederic Gregg. Jr. 
Vice-Pres. & Gen'l Mgr. -John Sayre. 
Sales Manager -Nick Nickson. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 
LIN Sta. Sales Office: See Rep & 9/O pages. 

3. FACILITIES 
ERP 37.400 w.; 92.5 mc. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15/0; time and service charges. 

5. GENERAL ADVERTISING See Boded regulations 
See WBBF listing for coded regulations. 
Member: The Groskin Group. 

TIME RATES 
No. 2 Eff 9/1/88 -Reed 8/26/68. 

6. SPOT ANNOUNCEMENTS 
Ix 15x 30x 60x I25x 250e 500x 

1 min/less 10.00 9.50 9.00 8.50 8.00 7.50 7.00 

8. PROGRAM TIME RATES 
Ix 150 30e 60e 125x 250e 500x 

1 hr 70 67 64 61 58 55 52 
1/2 hr 53 50 98 46 44 42 40 
5 min 50 29 28 27 26 25 24 

WCMF (FM) 
1960 

Media Code 4 233 7600 3.00 
Community Music Service, Inc., 183 Main St., E., 

Rochester, N. Y. 14604. Phone 718-232-2100. 
I. PERSONNEL 

President -A. George Malmgren. 
General Manager -William J. Bennett. 
Sales Manager -H. Phillip Dailey. 

3. FACILITIES 
ERP 1,350 w.; 98.5 mc. Stereo. 
Operating schedule: 7 am -11:20 pm. EST. 
Antenna ht.: 260 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 2b, la. 3b, 3d, 4a, 4d, 5. 6b, 7b. 
Rate Protection: lob, llb, 12b, 13b, 14b, 16. 
Basic Rates: 20a, 23b, 24a, 24c, 27, 29a, 33b. 
Contracts: 40a, 44b. 45, 46, 49. 51e. 
Comb.: Cont. Discounts: 60b, 60d, 81a, 01b, 62d. 
Cancellation: 71a, 72. 73a. 73b. 
Prod. Services: 80. 82. 
Affiliated with American FM Network. 

TIME RATES 
ER 1/1/68 -Reed 7/26/68. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: Itl 5tI 10 ti 15 ti 20ti 
1 wk 8.00 7.50 7.00 6.50 6.00 
6 wk 7.50 7.00 8.50 6.00 5.50 
13 wk 7.00 6.50 8.00 5.50 5.00 
26 wk 8.00 5.50 5.00 4.50 4.00 
52 wk 5.00 4.50 4.00 3.50 3.00 

30 SECONDS 
1 wk 0.00 5.50 5.00 9.50 4.00 
8 wk 5.75 5.25 4.75 4.25 3.75 
13 wk 5.50 5.00 4.50 4.00 3.50 
26 wk 4.75 4.25 3.75 3.25 2.75 
52 wk 4.00 3.50 3.00 2.50 2.00 
Drive Time -7-9 am & 4-5 pm, extra 20%. 
Prime Time -5-8 nm, extra 25%. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr I/4 hr 5 min 

1 z 70.00 35.00 20.00 10.00 
13 x 85.00 33.50 18.00 9.50 
28 x 60.00 31.00 16.00 8.50 
52 z 50.00 26.00 14.00 7.50 
Sun 75.00 40.00 
11:30 pm Fri, Sat 80.00 45.00 23.00 12.00 

9. PARTICIPATING PROGRAMS 
Candlelight and Wine -Men thru Sat 5-8 pm: 

13x 26x 
1/2 hr .... 40.00 37.50 

52x 

WHAM 
1922 

12M-5:30 am jazz. Weekly live opera, live concerts 
and classical program with celebrity interviews. 
TALK: 6-7 pm news. sports, stock market, com- 
mentary. 7-8 pan, telephone audience participation 
with frequent guest experts on pre -announced topics. 
Contact Representative for further detail». Reed 
8/16/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -William F. Rust, Jr. 
General Sales Manager -Joseph A. Farrar, Jr. 

2. REPRESENTATIVES 
Henry I. Chriatal Company. Inc. 

3. FACILITIES 
50.000 w.; 1180 kc. Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net charges for time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 311, 3b, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10d, Ild, 12d, 13d, 14d. 
Basic Rates: 20a, 21b, 23a. 
Contracts: 40e, 91, 42a, 45, 46. 47a, 99.. 
Comb.: Cont. Discounts: 60a, 60g. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 82. 

TIME RATES 
Eff 9/1/68 -Reed 7/28/68. 

6. SPOT ANNOUNCEMENTS 
AAA -Mon thru Sat '6:30-10 am. 
AA -Mon thru Fri 3-7 pm. 
A -Mon thru Fri 10 am -3 pm: Sat 10 am -7 pm; 
Sun 7 am -7 pm. 
B -Mon thru Sat 5:30-6:30 am; Daily 7 pm - 
midnight. 
C -Men thru Sat midnight -5:30 am. 

t") Sold only in multiples of 3. 

1 MINUTE 
CLASS AAA 

PER WK: 1ti 6ti 12 ti 18t124í 
1 x..._...-.._......_ 63 60 57 54 51 
100 z..._ 60 57 54 51 48 
300 x 57 54 51 48 45 
500+ 54 51 48 45 42 

CLASS AA 
1 x 58 55 52 49 96 
100 x 55 52 49 96 43 
300 52 49 96 43 40 
500 + 49 46 43 90 37 

CLASS A 
1 x 48 48 44 42 40 
100 x 48 44 42 40 36 
300 x 44 42 40 38 36 
500+ 42 40 38 36 34 

CLASS B 
1 x 37 35 33 31 29 
100 x 35 33 31 29 27 
300 x 33 31 29 27 25 
500+ 31 29 27 25 23 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

CLASS C 

1 min or less. flat 10 
Combinable for frequency. 

8. PROGRAM TIME RATES 
A-6:30-10 pm. 
B-10 pm -6:30 am. 

CLASS A 
I hr 1/2 hr 1/4 hr 13 min 5 min 

1 a 280 170 135 105 75 

13 e 266 161 128 99 71 
52 e 252 153 121 94 67 
156 a 238 145 114 89 63 
312 e 224 136 108 84 60 

CLASS B 
1 x 200 120 90 70 50 
13 e 190 114 85 86 47 
52 x 180 I08 81 63 45 
156 x 170 102 76 59 42 
312 e 160 96 72 56 40 
No extra charge for sponsorship of established WHAM 
nrogramº such as news, sports and weather reports. 

WHEC 
1925 

BLAIR RADIO 

RAlB 
A Gannett -Owned Station 

Subscriber to the NAB Radio Code 

Media Code 4 233 7700 1.00 

35.00 
WHEC, Inc.. 191 East Ave., Rochester, N. Y. 14604. 

Phone 716-546-5670. TWX 716-235-8699. 

A William Rust Station 
Media Code 4 233 7650 8.00 
Must Broadcasting Co.. Inc., 350 East Ave., Roches- 

ter. N. Y. 14604. Phone 716-454-4884. 

STATION'S PROGRAMMING DESCRIPTION 
WHAM: Programmed for adults and young adults. 
FARM: 5:30-6:30 um & 12:15-1 pm, with farm 
director presenting interviews. information, market 
reports. NEWS: 10 min on hour, 15 min at 7 am, 
8 am, noon, 3 pm, 5 pm, 6 pm, 11 pm. 5 man news 
staff. mobile unit. plane, daily editorials. SPORTS: 
live rosier league baseball, pro hockey, college foot- 
ball. AIIt PF,11SONALITIES handle all segments. 
include women's director. MUSIC: 5:30 am -12M 
general popular music including limited current hits, 

STATION'S PROGRAMMING DESCRIPTION 
WREC: Programmed for 20-45 audience. 
MUSIC: general popular. 5 air personalities emcee 
entire operation. NEWS: 40% local, 60% national. 5 
min on hour, 10 min at 8 am, noon. 6 pm & 11 pm. 
7 man news staff. 3 mobile units. Newspaper news 
service. Albany end Washington Bureaus Live pro 
football and baseball, college football. Editorialize 
twice daily. Direct annual fund raising campaign. 
COMMERCIAL POLICY: maximum 18 minutes per 
hour. Contact Representative for further details. Rec'd 
6/28/88. 

I. PERSONNEL 
Vice -President --C. Glover DeLaney. 
Gen'l & Nat'l Sales Mgr. -Fred D. Pestering 
Operations Manager -Herbert W. Allen. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w.; 1960 kg. Directional -night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a. 4d, 5, 6b, 7a, 8. 
Rate Protection: 10e, Ile, 12e, 13e, 14e. 
Basic Rates: 20b, 21a, 21b, 21d, 22b, 23a, 24a, 25a, 

28b, 29a, 30, 33a. 
Contracts: 40a, 41, 92b, 44b, 45, 48. 47a, 50, 51e. 
Comb.: Cont. Discounts: 60a, 60g, 60h, 801, 61b, 62b. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
Affiliated with Blair Group Plan. 

TIME RATES 
ER 1/1/68 -Reed 12/7/67. 

AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Fri 10 am -7 pm. 
A -All other times. 

7. PACKAGE PLANS 
CLASS AAA 

WKLY: I ti 6tI 12ti 18 ti 24t1 50íl 58t1 
1 min 32 30 28 27 26 25 24 
20/30 26 24 23 22 21 20 19 
ID's 19 18 17 16 15.50 15 14 

CLASS AA 
1 min. 25 23 21 19 17 16 15 
20/30 ..._ 20 18 17 16 14 13 12 
ID's 15 14 13 12 11 10 9 

CLASS A 
1 min 20 18 16 14 12 10 9 
20/30 16 14 13 11 10 8 7 
ID's 12 11 10 8 7 6 5 
Programs, minutes, stationbreaks and ID's may be 
combined for maximum frequency. 

DISCOUNT 
52 wk -8% 

WHFM(FM) 
1939 

Media Code 4 233 7750 6.00 
Rust Broadcasting Co., Inc.. 350 East Ave., Roches- 

ter, N. Y. 14609. Phone 716-954-4884. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -William F. Rust, Jr. 
Operations Manager -Peter R. Grobe. 

3. FACILITIES 
Elti' 8,700 w.; 98.9 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 390 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3b, 9a, 9d, 5. 
Rate Protection: 10d. 
Basic Rates: 20a, 23a. 
Contracts: 40a, 42a, 45. 
Cancellation: 70e. 71a, 73a. 
Rates guaranteed 28 weeks from effective date of rate 
revision provided advertiser's schedule continues with- 
out Interruption. 
Commercial copy limited to 5 minutes per hour. 

TIME RATES 
No. 4 Eff 8/1/68 -Reed 7/5/68. 

6. SPOT ANNOUNCEMENTS 
ROS 

(6 am -midnight 7 days per week, 
free bonus spots at same spacing midnight -6 am) 

1 MINUTE 
PER DAY: 13 wk 26 wk 52 wk 
6 ti 145 139 132 
3 ti 87 84 80 

20/30 SECONDS 
6 ti 110 105 100 
3 ti 66 63 60 

WNYR 
(formerly WRVM) 

1946 

R A B 

A Mainte Station 
Media Code 4 233 7800 9.00 
Malrite Broadcasting, Inc., 931 Main St., E., 

Rochester, N. Y. 14805. Phone 716-473-6800. 
I. PERSONNEL 

President -Milton Maltz. 
Vice -President -Robert G. Wright. 
General Manager -Hal Fisher 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
250 w. days; 680 ire. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 
Partial simulcast operation. Simulcast 6 am -5:45 pm 
Mon thru Sat; 7 am -5:45 pm Sun. 
For non-simuleast faellities see WNYR-FM. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b. 3c, 3d, 4a, 4c, 5, 6a, 7b. 
Rate Protection: I0b, 11b, 12b, 13b, 14b, 15a, 16. 
Basic Rates: 20a, 20b, 21a. 21d, 22a, 22b, 23a, 24a, 

24b, 24e, 29a, 33a. 
Contracts: 40a, 41, 49a, 99b, 45, 46, 47a, 48, 49, 51a. 

51c. 
Comb.; Cont. Discounts: 6M, 60e, 60f. bob, 601, 61e, 

62d. 
Cancellation: 70a, 70e, 71a, 72. 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MRS Radio Network. 
Member: Northeast Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Eff 6/1/68-Rec'd 4/26/68. 

7. PACKAGE PLANS 
AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -All other times. 

CLASS AA 
PER W K : 6 t1 12 tI 18 tI 24 ti 30 ti 
1 min. 26 20 19 18 17 
30 sec 21 17 18 15 14 

CLASS A 
1 min 19 18 17 16 15 
30 sec. I6 15 14 13 12 
10 sec: 50% of 1 -min. 

NEW YORK 

WNYR-FM 
1966 

©Q F ÌMQ 
Media Code 4 233 7801 7.00 
Malrite Broadcasting Inc., 931 Main St., E., 

Rochester, N. Y. 14895. Phone 716-473-6800. 

1. PERSONNEL 
President -Milton Maltz. 
Vice -President -Robert G. Wright. 
General Manager -Hal Fisher. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
ERP 13,500 w. (vert), 13,500 w. (hors): 101.3 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: - 
Partial simulcast operation. Operated separately 5:45 
pm -6 am Sun thru Fri: 5:45 pm -7 am Sat. For 
simulcast facilities see WNYR. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 31% 3c, 3d, 4a, 4e, 5, 6a, lb. 
Rate Protection: lob, llb, 12b, 13b, 14b, 15a, 18. 
Basic Rates: 20a. 2ub, 21a, 21d, 22a, 22b, 23a, 24a, 

24b. 24c, 29a, 33a. 
Contracta: 40e, 41, 44a, 44b, 45, 46, 47a, 48, 49, 51a, 

51c. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60h, 60i, 61e, 

62d. 
Cancellation: 70a, 70e, 7Ia, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Eff 1/1/67-Rec'd 1/3/67. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

I WK: 5tl 10 t 15 t 
1 min..._.. ........ _.._... 10.80 10.20 9.60 
20/30 0ec. 8.85 8.15 7.70 
4 WK: 

20 ti 
9.00 
7.20 

30ti 
8.40 
6.70 

10.50 9.90 9.30 8.70 8.10 
20/30 sec._-._..__... 8.40 7.90 7.45 6.95 6.50 
28 WK: 

9.00 8.40 7.80 7.20 
20/30 sec 7.70 7.20 6.70 6.25 5.75 
10 sec ID's -50% of 1 min. 
AM & FM may be combined for maximum frequency. 

8. PROGRAM TIME RATES 

10.20 9.60 9.00 8.40 7.80 
20/30 sec ..... 8.15 7.70 7.20 6.70 6.25 
52 WK: 

1/2 hr 1/4 hr IO min 
1 z ....... _.._.._...... _.._...... _.._. 48.00 32.00 25.00 
13 z.._ _.._.._-._.._.._...__.._ 45.00 30.00 23.50 
26 z..._......_.._......_.._......_.._.._.._.._ 43.00 28.00 22.00 
52 z.._ _.._.._.._.._.._.._._......_..... 41.00 26.00 20.50 
104 z..._ .............._....__.._.._...__..__- 39.00 24.00 19.00 
158 z 37.00 22.00 17.50 
260 z ...... 35.00 20.00 18.00 
312 z.._ ........ _...._.._ _...... _.._.._....... 33.00 18.00 19.50 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

1 z..._...... _.._...... _. 25.00 104 .......... 19.00 
13 x..._.._.._.._......_ 23.50 156 z._.._..__...-_ 17.50 
28 z..._.._.._.._.._....... 22.00 260 z.._......_......___ 16.00 
52 z 20.50 312 z.._....._.._.._.._. 14.50 

WROC 
1947 

NBC Radio Network 

C 
Subscriber to the NAB Radio Code 

Media Code 4 233 7850 4.00 
Rust Craft Broadcasting of New York, Inc.. WROC 

Broadcast Center. Rochester. N. Y. 14610. Phone 
716-288-8400. 

I. PERSONNEL 
Vice-Pres. & Managing Dir. -Ervin F. Lyke. 
General Manager -Paul C. Louther. 
Sales Manager -George Li Butti. 

2. REPRESENTATIVES 
Edward Petry and Co.. Inc. 
Canada -Andy McDermott Sales. Ltd. 

3. FACILITIES 
5.000 w.; 1280 kc. Directional -night only. 
Operating schedule: 5:30-1:00 am. EST, DST. 
Partial simulcast operation. Simulcast 7 am -6 
Mon thru Fri. For non -simulcast facilities 
W ROC- FM. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a. 4a, 5, 6a, lb, 8. 
Rate Protection: 10e, Ile, 12f, 13e. 14b, 15a, 15b. 
Basic Rates: 20b. 21a, 216, 21d, 22b, 23a, 24a, 29b, 

24e, 25a, 26, 28a, 28c, 29a, 29b, 30, 33c. 
Contracts: 40a, 91, 42d, 44a, 45, 46, 48, 49, 51a, 51b. 
Comb.; Cont. Discounts: 60e, 60d, 60e, 60f, 80h, 801, 

61a, 62b. 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

(This listing continued on next page) 
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NEW YORK 
Rochester -W R 0 C -Continued 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 ER 7/1/68-Rec'd 6/10/68. 
AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm & 5:30-6 am; Sun 6 
am -7 pm. 
B -Daily 7 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: (') I ti 6t1 12 ti 18ti 24 ti 
1 min. 27.00 25.00 23.00 22.00 21.00 20.00 
20/30 sec.... 22.00 21.00 19.00 18.00 17.00 16.00 
10 sec.. 15.00 14.00 13.00 12.50 12.00 11.50 

CLASS A 
1 min. 23.00 21.00 19.00 18.00 17.00 16.00 
20/30 sec 20.00 18.00 17.00 16.00 15.00 14.00 
10 sec 14.00 13.00 12.00 11.50 11.00 10.50 

CLASS B 
1 min....._ .......- 15.00 14.00 13.00 12.00 11.00 
20/30 sec ..._... 13.00 12.00 11.00 10.00 9.00 
10 sec 9.50 9.00 8.50 8.00 7.50 () Specified position 
Minutes and 20/30 -second spots may be combined to 
earn weekly frequency discount. 
Minutes, 20/30 -second spots and ID's may combine 
on the basis of 2 ID's equalling 1 longer spot. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK: i min 20/90 
Plan I, 12 ti (6AA, 4A, 2B) 220 176 
Plan II, 18 ti (9AA, 5A, 4B) _.. 300 240 
Plan III, 24 U (12ÁA, 7A, 5B) ....... 366 292 
Spots must be scheduled equally over a 7 -day period 
and rotate within time classifications. 
TAP spots are combinable with all weekly spots. 

CONSECUTIVE WEEK DISCOUNT 
52 wk -10% 
Discount applied as earned. Applicable to consecu- 
tive week advertisers only. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

A A B 
1 ti 33 28 23 
3 ti 31 26 2 
8 tl_ 30 25 21 
Includes talent, 1:30 spot allowed. 

W R 0 C -FM 
1959 

Media Code 4 233 7851 2.00 
Rust Craft Broadcasting of New York, Inc., WROC 

Broadcast Center. Rochester, N. Y. 14810. Phone 
716-288-8400. 

1. PERSONNEL 
Vice-Pres. & Man'g Dir. -Ervin F. Lyke. 
General Manager -Paul C. Louther. 
Sales Manager -George Li Butti. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 
Canada -Andy McDermott Sales. Ltd. 

3. FACILITIES 
ERP 17,800 w.: 97.9 mc. 
Operating schedule: 6 pm -1 am Mon thru Fri; noon - 
11 pm Sat & Sun. 
Partial simulcast operation. For aimuleast facilities 
see WROC. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See WROC listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Etec'd 11/30/66. 
6. SPOT ANNOUNCEMENTS 

30 
W Less than 6 per wk, ea _... .5 

Sponsors purchasing 6 or more spots In any consecu- 
tive 7 days get I free for each 6 purchased. 

..10 Se I min 
Less than 6 per wk, ea._.._........_.._...._.._. 

8. PROGRAM TIME RATES 
PER WK: 1 hr 1/2 hr 1/4 hr S eels 
1 .... ............. 80.00 36.00 24.00 15.00 
2 ti_ ....... _.......... _..._._.._... 114.00 68.40 45.60 28.50 
3 tL 182.00 97.20 64.80 40.50 
4 ü....._...._........_.._..._-._... 204.00 122.40 81.60 51.00 
5 tl..........._.._......._...._.._... 240.00 144.00 96.00 80.00 
6 U 270.00 182.00 108.00 87.50 
7 ü 294.00 176.40 117.60 73.50 

WSAY 
1936 

Independent 
Media Code 4 233 7900 7.00 
The Federal Broadcasting System. Inc.. 250 Eut 

Ave.. Rochester, N. Y. 14604. Phone 716-232 
5580. 

I. PERSONNEL 
Pre. & Gen'i Mgr. --Gordon P. Brown. 
Assistant Manager -Sybilla A. Reber. 
Sales Manager -Annette C. Capitan. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 

3. FACILITIES 
5.000 w.; 1370 ke. Directional-nightUme only. 
Operating schedule: 8:00-12:35 am Bun. 6:00-12:85 
am Mon thru Fri. 8:00-1:00 am Bat. EST. 

4. AGENCY COMMISSION 
15% No cub discount. 

S. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, lb, 3a. 3b, 3c, 3d, 4a. 5, 6a, 7a, 8. 
Rate Protection: 10c, 11c. 12c, 13c, 14c, 15a, 15b. 
Basic Bates: 20a. 21a. 21b, 21d, 22a. 22b, 23a. 23b, 

24s, 29b, 24c, 25a, 26, 27, 28c, 29a, 29b, 30, 31. 
33a. 

Contracts: 40a, 41, 42b, 92d. 44a, 44b. 45, 46. 47e 
48. 49, 51e. 

Comb.; Cont. Discounts: 60a, 60e. 60d, 60g, 61e, 
82a, 82d. 

Cancellation: 70a, 70e. 71a, 72, 73a. 73b. 
Prod. Services: 80, 81. 82. 
Drama, religious, etc.. Class A rates apply at all 
times. 

TIME RATES 
Bates effective November 1, 1957. (Card No. 8.) 

Rev. (effective date) received March 30, 1960. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES A-6 em -midnight. 

B -Midnight -6 am. 
CLASS A 

1hr 1/2 hr 1/4 hr 5 min 1 min (s) 
1 U..._.._... 120.00 72.00 48.00 24.00 15.00 12.00 
13 ..... 114.00 68.40 45.80 22.80 14.25 11.40 
26 .... 108.00 64.80 43.20 21.80 19.50 10.80 
52 t1._.. ... .. 102.00 81.20 40.80 20.40 12.75 10.20 

96.00 57.60 38.40 19.20 12.00 9.60 
280 ü.._... 90.00 54.00 36.00 18.00 11.25 9.00 

CLASS B 
1 U.-._.._... 72.00 43.20 28.80 14.40 10.00 8.00 
13 ü.._ 68.40 41.05 27.35 13.70 9.50 7.60 
28 ti..._.._. 84.80 38.90 25.90 13.00 9.00 7.20 
52 ü....._ 81.20 38.75 24.45 12.30 8.E4 6.80 
158 U..._ 57.80 34.80 23.00 11.80 8.00 6.40 
260 ü..._ 54.00 32.45 21.55 10.90 7.50 6.00 

(') 39 seconds or leas. 

7. PACKAGE PLANS 
SATURATION PACKAGE PURCHASES 

Multiple announcement groups - minute or station 
breaks: 

WLNG 
1963 

Media Code 4 233 8000 5.00 
East Coast Broadcasting Corp., Town of Southhamp- 

ton, Box 815. Sag Harbor, L. I., N. Y. 11983. 
Phone 516-725-2300. 

I. PERSONNEL 
President -Robert O. King. 
Exec. Vice-Pres. & Gen.' Mgr. -John F. Tallcott. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
500 w. days; 1800 kc. Non -directional. 
Operating schedule: 8:00 am -local sunset. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a. 3c, 3d, 4a, 4d. 5, Bs. 7b. 8. 

10 per wk. ......_.._... 100.00 30 per wk..._...__... 210.00 
15 per wk..._......_... 135.00 40 per wk..-_.....__ 240.00 
20 per wk..._ 160.00 69 per wk......_.._... 300.00 
Brand name ID's (15 words maximum) minimum - 
10 per week, 50% of above Saturation Package Pur 
chase rates. 

10. SPECIAL FEATURES 
Foreign Programs 

Foreign language rates: spots and programs, add 25% 
to applicable rate. 
Jewish Hour -9-11:30 am. 
Italian Musical -11:35 am -3 pm. 
Spanish Hour -3-4 pm. 

WVOR (FM) 
1984 

Media Code 4 233 7950 2.00 
Functional Broadcasting, Inc., 333 Midtown Plaza. 

Rochester. N. Y. 14804. Phone 718-454-3942. 

STATION'S PROGRAMMING DESCRIPTION 
WVOR (FM): Programmed for general interest, ap- 
pealing to adult audiences. 
MUSIC: popular jazz, light classical, movie and 
TV sound tracks, Broadway ehowtunes, and standard 
middle-of-the-road music. Solid music interrupted 
only at each quarter hour for commercial and public 
service announcements, and live regional news broad- 
casts S min before each hour. Religious music Sun 
mornings. Weather recaps, 7:20 am & 8:20 am 
throughout week. Contact Representative for further 
details. Reed 4/4/68. 

I. PERSONNEL 
Vice -President -Lawrence Gordon. 
Oen'1 Mgr. & Pros. Dir. -Carl J. Spavento. 
Director of Sales Tames A. McKechnfe. 

2. REPRESENTATIVES 
Roger Coleman. Inc. 

3. FACILITIES 
ERP 50.000 w.: 100.5 mc. 
Operating schedule: Mon thru Sat 6:45-2 am; Sun 
8-2 am. 
Antenna ht.: 350 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See elided regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 3c, 3d, 4a, 4d, 5, 65, 7b, 8. 
Rate Protection: lob, llb, 12b, 1313. 14b. 
Basic Rates: 20a, 20b, 21a, 21b, 21e, 21d, 22a, 22b. 

23a, 24a, 24c, 25a, 28, 28a, 28e, 29a, 30. 33a. 
Contracts: 40a, 41, 42b, 42d, 44a, 45, 46. 47a, 49, 

51a, 51b. 
Comb.; Cont. Discounts: 60d, 60f, 601, 01e, 62b. 
Cancellation: 70a, 70e. 71a, 72, 73a. 73b. 
Prod. Services: 80, 81, 82. 
Member: Empire State FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 1/1/67 -Reed 3/3/87. 
6. SPOT ANNOUNCEMENTS 

PER WK: I ti 8 ti 15 ti 22 tl 29 01 36 tI 
1 min..._ 8.00 7.80 7.20 6.80 8.40 8.00 
30 sec.._.._... 8.00 5.70 5.40 5.10 4.80 4.50 

8. PROGRAM TIME RATES 
PER W K : I ti 8 ti 15 ti 22 ti 29 ti 36 t1 
1 hr 35.00 33.25 31.50 29.75 28.00 28.25 
1/2 hr._.._ 20.00 19.00 18.00 17.00 16.00 15.00 
1/4 hr...._ 12.00 11.46 10.80 10.20 9.60 9.00 

10. SPECIAL FEATURES 

PER WK: Iti 8ti 15tí 22 t1 29t1 38 t 
5 min._.._ 10.00 9.50 9.00 8.50 8.00 7.50 

CONSECUTIVE WEEKS DISCOUNT 
13 wk -5% 28 wk -10% 52 wk -15% 

ROME 
Oneida County -Map Location k: -a 

See SRDS consumer market map and data at begin 
oing of the State. 

See Utica -Rome 

SAG HARBOR 
Suffolk County -Map Location G -li. 

Bee SRDS consumer market man and data at begin- 
ning of the State. 

Rate Protection: 10b, llb, 12b, 13b, 14b, 15e, 15b. 
Basic Rates: 20h, 21e. 21b, 21c, 21d, 22a, 

24b, 25a, 27, 28a, 28c, 29a, 32b, 33d. 
22b, 23a, 

Contracts: 40a, 41, 43, 44a, 44b, 45, 48, 
49, 51a. 

47a, 48, 

Comb.; Cont. Discounts: 608, 60e, 601, 61a, 62a, 62d. 
Cancellation: 70b, 70d. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Elf 2/1/67 -Reed 2/8/87. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

(Mon thru Bat 7-9 am & 4-8 pm) 
Ix 50x 100x 200x 5002 

1 min 12.25 11.00 10.00 9.50 8.75 
'30 sec. 9.00 8.00 7.00 6.25 5.50 

ALL OTHER TIMES 
1 ...... 9.75 8.75 7.75 7.00 6.25 5.50 

30 see. 7.25 6.25 5.25 4.50 4,00 3.00 
(') or less. 

7. PACKAGE PLANS 
SATURATION SPOT CAMPAIGNS 

PER WK: 
14 t1: 50 x rate 42+: 200 x rate 
28 U: 100 x rate 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

Ix 26x 52x 104x 156x 
Td's 25.00 21.00 18.70 15.30 13.90 

SEASONAL RATES 
2nd Sun in June to 2nd Sat in Sept, extra 
except 52 -week contract advertisers. 

SALAMANCA 

I000x 
8.00 
4.75 

260x 
12.50 

25%; 

Cattareugus County -Map Location B-7 
See S1tDS consumer market map and data at begin- 
ning of the State. 

WGGO 
1957 

R A B 

Media Code 4 233 8050 0.00 
James Broadcast Company. Inc.. 25 Main St., Sala- 

manca, N. Y. 14779. Phone 716-945-1515. 
1. PERSONNEL 

President -Simon G.ddman. 
General Manager -Jack J. Kessler. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Hardy Radio & Television, Ltd. 

3. FACILITIES 
1.000 w. days; 1590 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, Ba, 7a. 
Rate Protection: 10b. 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 22a, 23a, 24a. 25a, 28c. 

295, 33c. 
Contracts: 40a, 41, 42c, 43, 44b, 45, 46, 47a, 48, 

49, 51b. 
Comb.; Cont. Discounts: 60e, 61b, 62e. 
Cancellation: 70a, 70e, 71b, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Information Network. 
Member: Goldman Group: Northeast Radio Network. 
When purchased in combination with WJTT4 James- 
town, and/or WDOE Dunkirk the following discounts 
are applicable. 
WOGO (with WJTN), 10% off earned rate. (W000 
only). 
WGGO and WDOE (with WJTN). 25% off earned 
rate on WDOE and WOGO only. 

TIME RATES 
Eft 11/1/66-Rec'd 8/30/68. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 

1 min 5.00 4.75 4.50 
20/30 sec 3.75 3.55 3.35 
10 sec 2.50 2.35 2.25 

7. PACKAGE PLANS 
PER WK: 5 t1 10 t1 IS ti 20 ti 
1 min ..... _.......... _....... 4.25 4.00 3.50 3.25 
20/30 sec 3.25 3.00 2.80 2.45 
10 sec 2.35 2.00 1.75 1.65 
All spots may be combined for discounts. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 156x 260x 

1 hr 40.00 38.00 38.00 34.00 32.00 30.00 28.00 
1/2 hr..._ 30.00 28.00 28.00 24.00 22.00 20.00 18.00 
1/4 hr 20.00 19.00 18.00 17.00 18.00 15.00 14.00 
10 min 15.00 14.00 13.00 12.00 11.00 10.00 9.00 

52x 104x 
4.25 4.00 
3.15 3.00 
2.10 2.00 

156x 
3.75 
2.80 
1.85 

2604 
3.50 
2.60 
1.75 

30 ti 
2.75 
2.05 
1.40 

You can help achieve . e e 

BETTER PUBLIC 

UNDERSTANDING 

OF ADVERTISING 

As an advertiser or agency 

executive, you know the value 

of advertising. But sometimes 

it is necessary to overcome mis- 

conceptions other people have 

about the use and cost of ad- 

vertising. 

That's when it pays to pro- 

mote your advertising by pro- 

moting all advertising ... by 
explaining to your prospects - 
and your employees -how ad- 

vertising benefits them. 

Tell them how advertising 
helps keep living costs down - 
how advertising builds sales, 
which make mass -production 

possible, which means lower 

production costs, lower selling 
costs, lower prices. Tell them 

how advertising helps create 
demand, which sustains pro- 

duction, which makes jobs more 

secure. Tell them how America 
lives better because of adver- 
tising. 

If you believe in it .. e 

PROMOTE IT! 
601E 
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SARANAC LAKE 
Franklin County -Map Location G -S 

See SRDS consumer market map and data at begin. 
sting of the State. 

WNBZ 
1927 

Media Code 4 233 8100 3.00 
WNBZ, Inc., Box 211, Saranac Lake, N. Y. 12983. 

Phone 518-891-1594. 
I. PERSONNEL 

free. & Gen'i Mgr. -James Rogers, III. 
2. REPRESENTATIVES 

Grant Webb & Company. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1240 kc. 
Non -directional. 

4. AGENCY COMMISSION 
15% on station time. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. la. 3a. 3d, 40, 5. Tb, 8. 
Rate Protection: lob, llb, 12b. 13b, 14b, 15e. 15b. 
Basic Rates: lob, 24b, 25e, 28b, 28e, 29a. 
Contracts: 40a. 41, 44a, 45, 48. 47a. 50, 51b. 
Comb.: Cont. Discounts: 60b. 60g, 801, 61b. 82d. 
Cancellation: 70e, 71a. 72, 73h. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective January 1, 1965. 

Rates received December 4, 1964. 
6. SPOT ANNOUNCEMENTS 

I min 30 sec 1 min 30 sec 
1-25 ti 4.50 3.40 104-155 ti...... 3.60 2.70 
28-51 ti 4.25 3.20 158-311 ti 3.25 2.45 
52-103 tl........ 4.00 3.00 312 plus 3.00 2.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1-25 ti 40.50 24.75 15.75 11.25 6.75 
26-51 ti 39.25 23.40 14.90 10.65 6.40 
52-103 ti 36.00 22.00 14.00 10.00 6.00 
104-155 ti 32.40 19.80 12.60 9.00 5.40 
156-311 ti 29.25 18.00 11.50 8.25 5.00 
312 plus 27.00 16.50 10.50 7.50 4.50 

SARATOGA SPRINGS 
(1 AM; 1 FM) 
Saratoga County -Map Location 11-6 

See SRDS consumer market map and data at begin 
ning of the State. 

WKAJ 
1964 

R¡A'iB 
Subscriber to the NAB Radio Code 

Media Code 4 233 8150 8.00 
Community Radio of Saratoga Springs. Inc.. Box 

557, 71 West Ave.. Saratoga Springs. N. Y. 
12866. Phone 584-1810. 

I. PERSONNEL 
Vice-Pres. & Gen') Mgr. -Kent Jones. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
250 w. days: 900 kn. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
Partial simulcast operation. Simulcast sunrise -local 
sunset. For non-simuleast facilities see WKAJ-FM. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 26, 3a. 4a, 4d. 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21d. 24b, 24e. 25a. 28e. 29a. 
Contracts: 40a. 44a, 45. 46. 51b. 
Comb.: Cont. Discounts: 60b, 60f, 62d. 
Cancellation: 71a. 

TIME RATES 
Eff 7/1/67-Rec'd 4/7/67. 

6. SPOT ANNOUNCEMENTS 
PER W K : I tl 10 ti 30 tI 50 tl 
1 min 7.00 6.00 5.50 5.00 
30 sec or lees: 75% of 1 -min. 

8. PROGRAM TIME RATES 
5 MINUTES 

1 wk 13 wk 26 wk 52 wk 
5 ti 11.00 10.00 9.00 8.00 
10 ti 10.00 9.00 8.00 7.00 
15 ti 9.00 8.50 5.00 6.50 
20 IL 8.00 7.50 7.00 6.00 

10. SPECIAL FEATURES 
1.00 talent fee on news and sports programs. 

WKAJ-FM 
1968 

Medie Code 4 233 8151 6.00 
Community Radio of Saratoga Springs, Box 557, 71 

West Ave., Saratoga Springs, N. Y. 12866. Phone 
519-584-1610. 

I. PERSONNEL 
General Manager -Kent Jones. 
News & Frog. Dir. -Roy Fuller. 
Commercial Manager -Chris Collin. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
ERP 3.000 w.; 102.3 mc. 
Operating schedule: 8 am -midnight. EST. 
Antenna ht.: 74 ft. above average terrain. 
Partial simulcast operation. Operated separately 
em -sunrise & local sunset -midnight. 

4. AGENCY COMMISSION 
15/0; payable within 30 days. 

6 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 9a, 4d, 5, 8. 
Rate Protection: 15h. 
Basic Rates: 20b. 21d, 24b, 24e, 25a, 28c, 29e. 
Contracts: 40a, 440, 45, 46, 51c. 
Comb.: Cont. Discounts: 60b, 60f, 62d. 
Cancellation: 71a. 
Prod. Services: 82. 

TIME RATES 

FM only: 50% of AM restes. 

SCH EN ECTADY 
Schenectady County -Map Location G-6 

See SRDS consumer market map and data st begin- 
ning of the State. 

See Albany -Schenectady - 
Troy 

SPRING VALLEY 
Rockland County -Map Location G-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WKQW 
1965 

R A B 

Media Code 4 233 8200 1.00 
Rockland Radio Corp.. Broadcast House, 18.0 Rt. 59, 

Nanuet, N. Y. 10954. Phone 914-623-8001. 
STATION'S PROGRAMMING DESCRIPTION 

WKQW: Programmed for adults and young adults. 
MUSIC 70%: featuring current selling general popu- 
lar music, standards, ahowtuoea. 30% news and 
information. Local news every half hour. Network 
news every hour. Stock reports twice daily. Sports 
every weekend. Traffic reports in drive [lime at :22 
& :52. Weather at :20 & :50. Marine weather 
reports at :25 weekends. Mobile unit. Man on the 
street. COMMERCIAL POLICY: 18 minutes per 
hour. Personalities available for remote pick-ups. 
5 man news department. Contact Representative for 
further details. Recd 7/29/88. 

I. PERSONNEL 
Vice-Pres. & Gen') Mgr. -William C. Mims. 
Sales Manager -Al Etkin. 
Operations Manager -Allen M. Faust. 

2. REPRESENTATIVES 
John A. Potter & Company. 

3. FACILITIES 
500 w.; 1300 ke. Directional. 
Operating schedule: 8 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d. 4a, 4d, 6a, 7b. 
Rate Protection: 10b, 11b. 12b, 13b. 14c. 18. 
Basin Rates: 20b, 21b. 21c, 22a, 23a, 29b, 24e. 25a. 

26. 27, 28a. 29b. 30. 31. 33c. 
Contracts: 40a. 41, 42c, 43, 44b, 45, 46, 47a. 48. 

50. 51c. 
Comb.: Cont. Discounts: 60e. 601. 61e. 82d. 
Cancellation: 70b. 70d, 71a, 72. 736. 
Prod. Services: 80. 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
ER Reed 2/26/68. 

6. SPOT ANNOUNCEMENTS 
BULK RATE -ROS 

PER YR: 250x 
1 min 6.00 
30 sec 4.50 

CONTRACT DISCOUNTS 
(Minimum of 5 30 -Bec per wk) 

13 wk -5% 26 wk -10% 52 wk -15% 
7. PACKAGE PLANS 

Premium Drive Times - Mon thru Fri 6-9 am & 
4-6:30 pm. 
PER WK: 5 tI 10 ti 15 tI 20 t1 30 ti 50t1 
1 min 8.00 7.50 7.00 6.25 5.00 4.00 
30 sec 6.00 5.50 5.00 4.50 3.50 3.00 
15 sec 4.00 3.75 3.50 3.25 2.50 2.00 
Key Housewife Time (ROSI -Mon thru Fri 9 am -4 

1mmin 6.00 5.50 5.00 4.50 4.00 3.00 
30 sec 4.00 3.75 3.50 3.25 2.75 2.25 
15 sec 3.00 2.75 2.50 2.25 L75 1.50 
Weekend Special (ROSI -Set & Sun. 

10 tl 20 t1 30 tl 
1 min 4.00 3.50 3.00 
30 sec 3.00 2.50 2.00 
15 sec 2.50 2.00 1.50 

SATURATION PLAN -ROS 
(Within a 7 -day period) 

500x I000x 
5.00 3.50 
4.00 3.00 

I min 90 see 
70 ti (maximum 20 in any 1 day)..._ 210 175 
35 ti (maximum 10 in any 1 day) 175 140 
1 -minute and 30 -seconds may be combined for fre- 
quency rate. 

8. PROGRAM TIME RATES 
Premium Drive Times -Mon thru Fri 6-9 am & 4- 
6:30 pm. 
PER WK: 5ti 10ti 15 ti 20 ti 30tí 
3 min. 9.00 8.50 8.00 7 0 6.00 
5 min 11.00 10.00 9.00 8.00 7.00 
Key Housewife Time (ROS) -Mon thru Fri 9 am -4 

3 min 7.00 6.50 6.00 5.00 4.00 
5 min 9.00 8.00 7.00 6 0 5.00 
Weekend Special (ROS) -Sat & Sun. 
3 min. 5.50 5 min 6.50 

10. SPECIAL FEATURES 
WEATHER OR TRAFFIC REPORTS 

(Special 1-1/2 min programs) 
PER WK: 3ti 5t1 10 ti 15tí 
Drive Time 8.75 8.50 7.75 7.25 
Key Housewife Time 6.50 6.25 5.75 5.50 

20 tI 
6.50 
4.75 

SYRACUSE (7 AM; 3 FM) 

(including East Syracuse, North Syracuse) 

Onondaga County -Map Location D-8 
See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire aren or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered. etc. with- 
in the area. 

WDDS (FM) 
1958 

SYRACUSE 

©QF'MO 

Media Code 4 233 8250 6.00 
Functional Broadcasting, Inc.. 738 Erle Blvd., E.. 

Syracuse, N. Y. 13210. Phone 315-475-1631. 

STATION'S PROGRAMMING DESCRIPTION 
WDDS (FM): Programmed for general interest, ap- 
pealing to adult audiences. 
MUSIC: popular, jazz, light classical, movie and 
TV sound tracks, Broadway showtunes, and standard 
middle-of-the-road music. Solid music interrupted 
only at each quarter hour for commercial and public 
service announcements, and live regional news broad- 
casts 5 min before each hour. Religious music Sun 
mornings. Weather recaps 7:20 am & 8:20 em 
throughout week. Contact Representative for further 
details. Rec'd 3/27/68. 

I. PERSONNEL 
President -Albert Wertheimer. 
Gen') Mgr. & Frog. Dir. -Carl J. Spavento. 
Director of Sales -James A. McKechnle. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES 
EitP 100.000 w.; 93.1 mc. 
Operating schedule: Mon thru Sat 6:45-2 am; Sun 
8-2 am. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3c, 3d, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 20b, 21a. 21b, 21e. 21d, 22a. 22b. 

23a, 240, 24e, 25a, 26, 29a. 28c, 29a, 30, 33a. 
Contracts: 40a, 41, 42b, 42d, 44a, 95, 46, 97a. 49. 

5Ia, 51b. 
Comb.: Cont. Discounts: 60d, 60f, 60i, 61c, 62b. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Member: Empire State FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 1/1/67 -Reed 2/1/67. 
6. SPOT ANNOUNCEMENTS 

PER WK: I ti 8ti 15 ti 
1 min............ 8.00 7.60 7.20 
30 sec ....... 6.00 5.70 5.40 

8. PROGRAM TIME RATES 
PER WK. I ti 8 tl 15 tI 
1 hr 35.00 33.25 31.50 
1/2 hr 20.00 19.00 18.00 
1/4 hr 12.00 11.90 10.80 

10. SPECIAL FEATURES 
NEWSCASTS 

PER WK. I ti 8 ti 15 ti 22 ti 29 01 36.42 ti 
5 min..._.._ 10.00 9.50 9.00 6.50 8.00 7.50 

FREQUENCY DISCOUNT 
13 cocasec wk- 5% 52 censen wks-15% 
26 consec wks-10% 

WFBL 
1922 

SYRACUSE 

22 tI 29 tI 36.42 ti 
6.80 8.40 6.00 
5.10 4.80 4.50 

22 ti 29 tl 36-42 ti 
29.75 28.00 26.25 
17.00 16.00 15.00 
10.20 9.60 9.00 

Media Code 4 233 8300 9.00 
First Broadcasting Corp., 6609 Old Collamer Rd.. 

East Syracuse, N. Y. 13057. Phone 315-463-8631. 

STATION'S PROGRAMMING DESCRIPTION 
WFBL: Programmed for adults. 
5 min network news and local headlines each hour. 
7 local newscasts per day. FARM: show 5-5:30 am. 
Entertainment 6-10 am employing air personalities. 
middle-of-the-road music. Network program 10-11 
am, interviews and comedy. 11 am -11 pm entertain- 
ment and news. 11 pm -1 am listener telephone par- 
ticipation program, guest Interviews. 3 man news de- 
partment, mobile unit. SPORTS: live major league 
baseball and football, local basketbalL RELIGIOUS: 
programs Sun evenings. 1-5 am Sc 5:30-6 am music. 
5 individual air personalities playing middle-of-the- 
road music. COMERCIAL POLICY: 18 commercial 
minutes per hour. 15 minute competitive separation. 
Contact Representative for further details. Reed 
1/10/68. 

I. PERSONNEL 
Manager -Kenneth R. Chapin. 
Operations Manager -Ted Jones. 
News Director -Art Peterson. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
5,000 w.; 1390 kg. Directional -nighttime only. 
Operating schedule: 24 hours Mon thru Sun. EST. 

4. AGENCY COMMISSION 
15% on time charges only; no cash discount. 

NEW YORK 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 3a, 3b, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basle Rates: 20a, 22a, 22b, 23a, 24b. 28a, 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a, 60k, 6lc, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective April 1, 1966. (Card No. 6.) 

Card received March 3, 1966. 

6. SPOT ANNOUNCEMENTS 
Class AA -6:00-9:00 am and 4:00-7:00 pm Mon thru 
Sat. 
Claus A-9:00 am -4:00 pm Mon thru Sat. 
Class B-7:00-11:00 pm Mon thru Sat: 6:00 am - 
11:00 pm Sun. 
Class C -All other times. 

-Class AA- -Class A- -Class B- 
20/30 20/30 20/80 

1 min see 
14.00 11.20 
13.00 10.40 
12.00 9.60 
10.00 8.00 

PER WK: 1 min sec 1 min sec 
1-5 ti....._... 30.00 24.00 24.00 19.20 
6-11 ti..._._ 25.00 20.00 22.00 17.60 
12-17 ti..._. 23.00 18.40 19.00 15.20 
18-23 ti ..._... ........ 17.00 13.60 
18 ti + 21.00 16.80 .-.--.. 
24 ti + .._.. ..._... 15.00 12.00 8.00 6.40 
Class C -rates on request 

DISCOUNTS 
26 wt..._ _.._.._.._.. 5% 52 wk..._......_.._.._._». 10% 
10 -seconda -50% of applicable 1 -minute rate. 

7. PACKAGE PLANS 
Per yr------ 

52 ti 156 ti 312 ti 520 tl 1000 tl 
I min..._.._.._.._.... 30.00 28.00 24.00 20.00 18.00 
20/30 sec 29.00 22.40 19.20 16.00 14.40 

8. PROGRAM TIME RATES 
5 minutes-l-1/2 times applicable 1 -minute rate. 

9. PARTICIPATING PROGRAMS 
"Opinion" -11:00 pm -1:00 am Mon thru Fri. Tele- 
phone audience participation. Claus B rates. 

WHEN 
1941 

SYRACUSE 

«KATZ RADIO 
EMI EAST 

CBS Radio Network 

e 1233 
A Meredith Owned Station 

Subscriber to the NAB Radio Code 
Media Code 4 293 8350 4.00 
Merldith Syracuse Radio Corp.. 980 James St.. Syra- 

cuse, N. Y. 13203. Phone 315-474-8511. TELEX 
710-541-0443. 

STATION'S PROGRAMMING DESCRIPTION 
WHEN: Programmed for adults and young adults. 
Music and entertainment, 80% music. General popu- 
lar music for 25-54 age category. 6 air personalities 
handle all music segments. News and public affairs 
20%. 8 man news department. News half hourly 
5:30-9 am. Local headlines 2 min before hour, M -F. 
International league baseball play-by-play, Apr -Sept. 
Remotes available. Seasonal weather and road reports 
interrupt normal programming. Contact Representa- 
tive for further details. Rec'd 10/19/67. 

I. PERSONNEL 
Vice-Pres. & Gen I Mgr. -Paul Adanti. 
Program Director -Jahn Scott. 
Commercial Service Manager -Olga Menepace. 

2. REPRESENTATIVES 
Katz Radio. East. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
5.000 w. days, 1.000 w. nights; 620 ka 

Directional -nighttime only. 
Operating schedule: Mon thru Fri 5 am -midnight; 
Sat 6 am -midnight; Sun 8 am -midnight. EST. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a. 9a. 4d, 5, 6a. 713. 8. 
Rate Protection: 15c, 15d. 
Basic Rates: 20a, 22a. 23a, 24b, 25a, 28a, 29a. 
Contracts: 40e, 42a. 45. 46, 97a. 
Comb.: Cont. Discounts: 60a. Ola, 61e, 62b. 
Cancellation: 75a. 70c. 71a. 73a. 
Affiliated with CBS Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 22 Eff 5/1/68 -Reed 4/15/68. 

A -Mon thru Sat 5:30-9:30 am & 4-7 pm. 
B -Mon thru Fri 9:30 am -4 pm. 
C -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: Iti 681 12 tI 18 t124 tI 

A 30 26 25 24 23 
B 26 22 21 20 19 
C 15 13 12 11 10 

20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 
Spots between time classes take rates of higher class. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK. I MIN: 12t1 2481 
Plan I -(1/3A. 1/3B, 1/3C) 216 384 
Plan II (1/2A, 1/2C) 210 372 
Plan III -(1/2B. 1/2C)..._ 180 312 
20/30 see: 75% of 1 -min. 10 sec: 50% of 1 -min. 
All spots, regardless of length or class, may be 
cross -combined for discount purposes as long an TAP 
spots of each length are separately distributed in 
specified time neriods. 

(This listing continued on next page) 
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28 wk -9% 

NEW YORK 
Syracuse -W H E N -Continued 
8. PROGRAM TIME RATES 

A-6-9:30 am & 4-7 pm. 
B-9:30 am -4 pm. 
C -Before 6 am & after 7 pm. 

CLASS A 
PER VR: Ix 52x 104x 156x 260x 
1/2 hr 110. 105. 99. 94. 88. 
1/4 hr 70. 67. 63. 60. 56. 
5 min _.._... 45. 42. 40. 38. 36. 

CLASS B 
1/2 hr. 100. 95. 90. 85. 80. 
1/4 hr ..... _.._.._...... _... 65. 62. 59. 56. 52. 
5 min ....... _.._.......... ._.. 39. 35. 33. 32. 30. 

CLASS C 
1/2 hr 60. 57. 54. 51. 48. 
1/4 hr 37. 38. 34. 32. 30. 
5 min. 23. 22. 21. 20. 18. 
Programs and 
count purposes. 

spots may not be combined for dis- 

WNDR 
1946 

SYRACUSE 

R A B 

Subscriber to the NAB Radio Code 

Media Code 4 233 8400 7.00 
Syracuse Broadcasting Corp., Box 1212, Syracuse, 

N. Y. 13201. Phone 315-446-1515. 

STATION'S PROGRAMMING DESCRIPTION 
WNDR: Programmed for 18-39 age group. 
FARM: program 5-7 am, market reports, county 
agent reports, music, news. 7 air personalities me 
operation. Music 85%. NEWS 15%; 5 min on hour 
plus weather reports and headlines. School closings 
in morning during winter. Radio News International 
audio reports. MUSIC: top 40 modified according to 
time of day. Some country music on farm program. 
Dedications, requests, school activities 6 pm -12M. 
COMMERCIAL POLICY: no more than 22 interrup- 
tions per hour. no more than 14 minutes average per 
hour commercial time. Editorialize on controversial 
local issues. Contact Representative for further de- 
tails. Rec'd 5/22/68. 

1. PERSONNEL 
President -Arthur C. Kyle, Jr. 
Vice -President -Leo Rosen. 
General Manager -Franklin H. Small. 

2. REPRESENTATIVES 
Kyle -Radio. 
Pennsylvania, Maryland -Robert S. Dome Company. 

Inc. 
Massachusetts-Eckels & Queen, Inc. 
Detroit -Pearce Sales. 
Chicago, West Coast -Meeker Radio. Inc. 
South, Southwest -Busby, Finch and Woods. Inc. 

3. FACILITIES 
5.000 w.; 1280 kc. 

Directional -nighttime only. 
Operating schedule: 24 hours daily. EST. DST. 

4. AGENCY COMMISSION 
15% on net time. Bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a. 5, 6a, 7a. 8. 
Irate Protection: 10g, 11g, 15a. 16. 
Basic Rates: 20h, 21a, 22b, 24c, 25a, 27, 28a, 29a, 

30. 31, 32b, 33a. 
Contracts: 40a, 91. 42a, 42d, 43, 44b. 45, 46. 47a, 

48, 49, 51a. 
Comb.: Cont. Discounts: 60a. 60e, 60f. 60h, 601. 82b. 
Cancellation: 70c, 71e. 72, 73a. 
Prod. Services: 81, 82. 

TIME RATES 
No. 20 ER 4/15/68-Rec'd 3/25/68. 

7. PACKAGE PLANS 
AA -Mon thru Sat 6 am -7 pm. 
A -Mon thru Sat 7-10 pm. 
B -Sun 6 am -midnight; Mon thru Sat 10 pm -mid- 
night. 

1 MINUTE 
Fixed position (AA) 
WKLY: I ti 

AA 32 
A 26 
B 19 

6 ti 12 ti 
28 27 
24 23 
17 16 

35 
18 01 24 t1 30 ti 

26 25 24 
21 19 17 
15 14 13 

ROS PLAN 
(Mon thru Sun 6 am -midnight) 

Wkly 25 22 21 20 19 18 
30 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 

DISCOUNTS 
52 wk -8% 

g.I.Pket 

THE UNITED WAY 

WOLF 6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1940 1 ti....._..__...._.._....... 10.00 125 ti. ... _...._.._..... 8.00 
SYRACUSE 15 ti 

30 ti 
9.50 
9.00 

250 U_.__..._.__._... 
500 U..._......._...._.._... 

7.60 
7.00 

60 ti._ .............. 8.50 
R AB 8. PROGRAM TIME RATES 

1 hr 1/2 hr 5 min 
Media Cade 4 293 8450 2.00 1 U _...._. 70.00 52.50 25.00 
WOLF Broadcasting Service. Inc.. Box 1490, Syra- 

cuse. N. Y. 13201. Phone 315-422-7211. 
60 ti 60.00 

50.00 
47.00 
45.00 

24.00 
28.00 
21.00 

STATION'S PROGRAMMING DESCRIPTION 125 U. _..,. 57.00 43.00 20.00 
WOLF: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 

250 ti 
500 tl....._...._.........._...._ .............._... 

54.00 
51.00 

41.00 
39.00 

19.00 
18.00 

local headlines on hour, network on half hour. 
SPORTS: local and national scores and game sched- 
ules hourly. MUSIC: country and western 24 hours 
daily. ENTERTAINMENT: audience participation 
contests hourly. Noon -12:30 pm, country muslo spot- 
light featuring various artists with audience tele- 
phone participation. Air personalities 9-11 em Sun, 
Polish polka music. FARM: 5-5:20 am. commodity 
reports, agricultural weather reports. Contact Re- 
presentative for further details. Reed 8/11/67. 

t. PERSONNEL 
Station Manager -William C. Hurley. 
Sales Manager -Richard F. Polgreen. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1490 ke. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: Is, 2a, 2b, 3e, 3b, 3d, 4a, 4d. 5. 6a. 713. 8. 
Rate Protection: l0d, lid, 12d, 14d. 15b. 
Basic Rates: 20a, 21a. 21b, 21d. 22a, 22b. 23e, 23b. 

24b, 24c, 25a. 26, 28e, 28e, 29a, 30, 33e. 
Contracts: 40c, 41, 42a, 94a, 44b. 45. 46. 97a, 48. 

49, 51a, 51b. 
Comb.; Cont. Discounts: 60a. 60e, 60f, 60g, 60h, 601, 

81e. 02b. 82d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
No. 16 ER 6/15/68 -Reed 9/3/68. 

AAA -Mon thru Fri 6-10 am & 3-7 pm. 
AA -Mon thru Fri 10 am -3 pm. 
A -All other times; all day Sat & Sun. 

6. SPOT ANNOUNCEMENTS -1 MINUTE - -20/30 SECONDS - 
AAA AA A AAA AA A 

6 ti ... 16.00 14.00 10.00 12.80 11.20 8.00 
12 ti 15.00 13.00 9.00 12.00 10.40 7.20 
18 ti 14.00 12.00 8.00 11.20 9.60 6.40 
24 ti 13.00 11.00 7.00 10.40 8.80 5.60 
36 ti 12.00 10.00 6.00 9.60 8.00 4.80 
10 sec -50% of min. 

10. SPECIAL FEATURES 
5 minute News and/or Sports, minute rate plus 25%. 
Within 20/20 News Highlights (30 sec), 1 minute 
rate. 

DISCOL7VTS 
13 wk -5% 26 wk -10% 

WONG (FM) 
1956 

SYRACUSE 

52 wk -15% 

©Q F 

Media Cede 4 233 8500 4.00 
Sentinel Heights FM Broadcasters. Inc., 210 Hills 

Bldg.. 217 Montgomery St.. Syracuse, N. Y. 13202. 
Phone 315-472-4541. 

STATION'S PROGRAMMING DESCRIPTION 
WONO (FM): Programmed for adults interested in 
fine arts. 
Programming consists of classical and light classical 
music, including opera on Thurs nights and Sat 
afternoons. NEWS: at 7:50 am, 8:50 am, 11:50 am. 
1:50 pm, 4:50 pm, 7:50 pm. 10:50 pm and sign -off. 
Length of newscasts veriable, depending on amount 
of national and International news occuring. Public 
affairs 1 hour a week. Editorialize on events concern- 
ing the arts and cultural community. COMMERCIAL 
POLICY: maximum 8 commercials per hour. average 
6 commercials per hour. Sponsorship of programs and 
news permitted. Contact Representative for further 
details. Rec'd 5/27/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Stephen Jacobs. 
Sales Manager -Patrick Mahoney. 
Program Director -Henry Fogel. 

2. REPRESENTATIVES 
Herbert E. Groskln & Co. 

3. FACILITIES 
ERP 10,500 w.; 107.9 mc. Stereo. 
Operating schedule: 7:00-1:00 am daily. EST. 
Antenna ht.: 600 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time; 15 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 4c, 5, 6b, 7b, 8. 
Rate Protection: 10a, lia. 12a, 13e, 14e. 15b. 
Basic hates: 20a, 21a, 23a, 24b, 28c, 29a, 33a. 
Contracts: 40a, 42b, 44a, 48, 47e, 5Ia. 
Comb.: Cont. Discounts: 60a, 60e, 61a, 62d. 
Cancellation: 72, 73b. 
Member: The Groskin Group. 

TIME RATES 
Rates effective October 1, 1964. 
Rates received August 3, 1964. 

WPAW 
1965 

EAST SYRACUSE 
Media Code 4 233 8550 9.00 
Wide Water Broadcasting Co., Inc.. 3000 Erie 

Blvd. E., Syracuse, N. Y. 13224. Phone 315-446- 
6770. 

STATION'S PROGRAMMING DESCRIPTION 
WPAW: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
network 5 min hourly, 10 min at noon. State news 
7:25 am, 12:25 pm. 6:25 pm. State weather round- 
ups 7:15 am, 12:15 pm, 6:15 pm. 10 min sports 
8:20 am, 15 min sports 5:45 pm with personality 
interviews. Variety entertainment M -Sat sign -on -11 
am, with 30 min women's segment 9:30 am. Top 
50 country and western balance of day, M -Sat. Com- 
munity news 11:15 am, 2:15 pm. Popular, modern 
and mainstream jazz 2 hours Sat 4:05 pm. Polish 
programming Sun 2-1/2 hours. Italian programming 
Sun 1 hour. RELIGIOUS: programming Sun 1-1/2 
hours. SPORTS: live major league baseball and foot- 
ball, college football. Annual football bowl game and 
intercollegiate rowing regatta. Contact Representative 
for further details. Recd 5/22/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Claude A. Parton. 
Sta. & Sales Mgr. -Albert R. Webb, 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
1,000 w.; 1,540 kc; non -directional. 
Operating schedule: sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 on time and talent: monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a. 3d, 4a, 9d, 5. 6a, 7b. 
Rate Protection: 10b, 11b, 12b, 13b. 14b. 
Basic Rates: 20e, 21a, 21b, 21d, 22a. 22b, 23a, 23o, 

29c, 25a, 26, 27, 28a, 28e, 29e, 33e. 
Contracts: 40a. 92c. 49a, 44b, 45, 46. 47e, 48, 51a. 
Comb.: Cont. Discounts: 60a, Sod. 61e, 62e. 
Cancellation: 70a. 70c, 71a, 72. 73a. 
Prod. Services: 80, 81, 82. 
Fixed position guaranteed on strips and 15 minute 
separation from competing accounts. 
Affiliated with American Information Network. 

TIME RATES 
No. 1 Elf 1/1/66 -Reed 6/21/66. 

AA -6-9 am & 4-6 pm. 
A-10 am -4 pm & 6 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
I MIN: lx 19x 26x 52x 

AA 16 15 12 11 
A 12 11 10 9 

30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 
20 sec: 66-2/3% of 1 -min. 

8. PROGRAM TIME RATES 
AA: lx I3x 28x 52x 150x 

1/4 hr 60 46 44 40 38 
5 min- 30 23 22 20 18 
1 hr 75 70 67 65 82 
1/2 hr.. ................. 45 42 40 39 38 

1/4 hr 30 28 27 28 25 
5 min. 26 15 15 14 13 

9. PARTICIPATING PROGRAMS 
SPECIALTY PROGRAMS 

(Flat 12.00) 
Al Paro Mediterranean Melodies -Bun 12-1 pm. 
Florence Travis Echoes of Poland -Sun 7:30-8:30 am. 
Leo Rayhill Strictly Jazz -Sat 4-8 pm. 
Clarence Kadya Polish Melodies -Sun 8:30-10 em. 
Songs of Italy -Sun 10-11 am. 

(AA rate) 
Expression -Mon thru Fri 2:05-4 pm, 2 -way talk 
show via telephone with commentator. 

WSEN 
BALDWINSVILLE 

City of license, Baldwinsville. N. Y. 
Syracuse Office -204 Lamed Bldg., Syracuse. N. Y. 

13202. Phone 315-635-9618. 

See listing under Baldwinsville, N. Y. 

Advertisement 
(All traffic materials, tapes. ET's, coDy, should be 
sent direct to P. O. Box 1050, Baldwinsville, N. Y. 
13027.) 

I. PERSONNEL 
President -Donald C. Menapece. 
Gen'l & Sales Mgr.-Itobert L. Stockdale. 
Program Director -James A. Lowery, Jr. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
250 w.; 1050 kc. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills rendered monthly. 

5. GENERAL ADVERTISING See ended regulations. 
items la, 2b, 3b. 9a, 4d, 5. 65. 7b, 15b. 2013, 21b, 
23a, 24c, 28c, 292, 33b, 40e, 41, 43, 49a, 45. 46, 
47e, 51b, 60b, 60g, 61b, 62d, 71e, 72, 73b. 

TIME RATES 
Rates effective June 1, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
(All times) 

PER WK: 1 wk 13 wk 26 wk 52 wk 
1 ti 10.00 9.75 9.50 9.00 
5 tl. 9.75 9.50 9.25 8.75 
15 ti 9.25 9.00 8.75 8.25 
25 or more ti 8.75 8.50 8.25 7.7b 
30 seconds -75% of applicable 1 minute rate. 
10 seconds -50% of applicable 1 minute rate. 
WSEN-AM spots are simulcast on WSEN-FM at 
no additional charge. 

7. PACKAGE PLANS 
WEEKLY 21 PLAN 

(Mon -Sun. 1 dally -6-10 am; 10 am -3 pm; 3-7 pm) 
(10 weekday drive times, 5 weekday mid -day times, 
6 weekend times, total 21 announcements weekly) 

1-8 wks 7-12 wks 13 wks or more 
$180.00 wkly $170.00 wkly $180.00 wkly 

($8.57 ea.) ($8.09 ea.) ($7.82 ea.) 

10. SPECIAL FEATURES 
News Service -AP and local. 
10 minute news -applicable 1 minute rate plus 50%. 
5 minute news -applicable 1 minute rate plus 30%. 

W S O Q 
1939 

NORTH SYRACUSE 
Subaerlber to the NAB Radio Code 

Media Code 4 233 8600 2.00 
WSOQ, Inc., Box 20. North Syracuse. N. Y. 13212. 

Phone 315-458-1220. 

I. PERSONNEL 
President -Francis H. Harms. 
Station Manager -Robert J. Pletrucha. 
Sales Manager Ross Morton. 

3. FACILITIES 
1,000 w. days; 1220 ke. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See aided regulations 
NAB Radio Code Advertising Standards woe. 
General: la, 2b, 3a, 9a, 5, 6a, 7e, 8. 
Itate Protection: 10a. Ila, 12a, 13a, 14e, 15a. 
Basic Rates: 20b. 21e. 21d. 22b, 23b, 24b, 25e, 26, 

28h, 28e. 29e, 30, 32b. 
Contracts: 40e, 41, 42b, 92d, 49b, 45, 46. 47a, 48. 

49, 51c. 
Comb.; Cont. Discounts: 60f, 60h, 601, 61a, 62e, 
Cancellation: 70e. 70e. 71b, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Ed 3/21/67-Rec'd 5/24/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

OPEN RATES: 
1 ti 6.00 104 ti.. ....._._...._...._._ 4.60 
13 ti 5.80 130 ti 4.40 
26 ti 5.50 
39 tl 5.30 280 ti ............._.._...._... 4.10 
52 ti 5.00 312 ti ._._......_..__. 3.60 
65 ti 4.90 936 ti. _.__._.. 3.00 
78 ti 4.80 
30 sec: 75% of 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 

1 x _ 100.00 60.00 85.00 
52 z._ _ _..._._ 75.00 45.00 28.75 

10. SPECIAL FEATURES 
5 -MINUTE NEWS/WEATHER CASTS 

13 z. ea..._.._ 10 52 x, ea _.._......__.._ 8 
ETHNIC PROGRAMS 

Rhythm & the Blues -Sat. 
Negro Programs -Early Sun morning, late Sun after- 
noon. 
Polish Polka Jamboree -Sat and Sun. 
The Irish Hour -Sat. 
Echoes of the Middle East -Sat. 
Sounds of Russia -Sat. (adjacencies only). 
Italian Serenade -Sat and Sun. 
Jewish ñteiodles-Sun. 
Germany in Music -Sun. 
Following rates apply to programs above: 
P U 10. 52 tl._. ....... _.._...._.._....... 9. 

WSYR 
1922 

SYRACUSE 

NBC Radio Network 
N.. t R A B 

Media Code 4 233 8650 7.00 
Newhouse Broadcasting Corp., 1030 James St., Syra- 

cuse, N. Y. 13203. Phone 315-474-3911. TELEX 
710-541-0428. 
STATION'S PROGRAMMING DESCRIPTION 

WSYR: Programmed for adults. 
AIR PERSONALITIES handle all segments. NEWS: 
10 min every hour 7-10 am, plus 15 min at noon, 8 
pm, 11 pm, local, national, world, sports. Network 
news 5 min every hour plus 7:45-8:05 pm. FARM: 
5-7 am markets, farm news, player piano. Entertain- 
ment 7-10 am general popular music, time and 
weather. Entertainment 10-11 am live studio orches- 
tra. 2 vocalists, music featuring current hits, show - 
tunes, standards. TALK: 11 am -noon woman's show. 
interviews, public affairs, homemaking. Entertain- 
ment 1-6 pm trend music. middle-of-the-road music, 
showtunes, standards. 6:25-7:45 pm standards, 
middle -of -the -rued music. 8:05-10 pm general orches- 
tral music. 10:05-11 pm showtunes. 11:15 pm -12M 
standard music. SPORTS: college football, basket- 
ball, play-by-play. Contact Representative for fur- 
ther details. Recd 8/8/08. 
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Syracuse -W S Y R -Continued 
1. PERSONNEL 

Pres. & Gen'I Mgr. -E. R. Yadeboncoeur. 
Sales Director-Wllllam R. Alford. Jr. 

2. REPRESENTATIVES 
Henry I. Chriotal Co.. Inc. 

3. FACILITIES 
5,000 w.: 570 ke. Directional -separate patterns day 

and night. 
Operating Schedule: 5:00 am -12:05 am weekdays; 
7:00 am -12:05 am Sun. EST, DST. 

4. AGENCY COMMISSION 
15% on net elation Ume only; no each discount. 

5. GENERAL ADVERTISING See seed regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, Sc, 3d, 4a, 9d, 5, Ob, 

7b, 8. 
Rate Protection: 10e, 11e, 12e. 13e, 14e. 
Basle Rates: 20a, 20b, 21a, 21b, 21d, 22a. 22b. 23a, 

23b. 24b, 24c, 25e. 26, 28a. 28e. 29e. 30. 33a. 
Contracts: 40c, 41, 42a, 43, 44a, 44b4 45, 46, 47a, 

48, 49. 51e. 
Comb.: Cont. Discounts: 60e. 60d. 601, 610, 62b, 62d. 
Cancellation: 70a. 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 26 ER 8/1/68-Rec'd 7/19/68. 

AAA -Mon thru Sat 6-10 am. 
AA --Mon thru Fri 3-7 pm. 
A -Mon thru Fri 10 am -3 pm & 7-9 pm; Sat 10 
am -7 pm Sun 6 am -7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
Minimum 3 days per week (1 per day, alternate days. 
Mon, Wed, Fri one week and Tues, Thuns, Sat next 
week) or 6 days per week (1 per day Mon thru Sat). 

CLASS AAA 
1 MINUTE 

PER WK: I ti Ott 12t1 18tí 24+ 
1 x ..... _........ _.._.._...._.._ 45 43 41 39 37 
100 z 42 40 38 38 34 
300 x 39 37 35 33 31 
500+ 36 34 32 30 28 

30/20 SECONDS 
1 x 36 34 32 30 28 
100 x 33 31 29 27 25 
300 x 30 28 26 24 22 
500+ 27 25 23 21 19 
AM/PM TRAFFIC PLAN: Advertiser may elect to 
divide schedule of spots equally between AAA and 
AA. AA rate prevails if for single product, spots are 
same length, and AAA and AA are running concur- 
rently. Minimum 6 spots per week. 

CLASS AA 
1 MINUTE 

1 x 38 36 34 32 30 
100 z....._ ......... ........_.._ 36 34 32 30 28 
300 x 34 32 30 28 26 
500+ ....._.._...._. .. 32 30 28 26 24 

30/20 SECONDS 
1 x 30 28 26 24 22 

22 20 18 
20 18 16 

100 x 28 28 
300 x ..... _.._...._.._ 26 24 
500t -_.._..._ 24 22 

CLASS A 
1 MINUTE 

1 x... ....................... 36 34 
100 x_..._ ............. 34 32 
300 x....._........ _.. ..... ._.._.._ 32 30 
500+ .- 30 28 

30/20 SECONDS 
1 x ..... _...._.._............ -.._ 28 28 
100 x ...................._..._.._.._ 26 24 
300 z 24 22 
500+ 22 20 

CLASS B 
1 MINUTE 

300 I 
500+ 

30/20 SECONDS 
1 x 15 14 13 12 11 
100 x 14 13 12 11 10 
300 x 13 12 11 10 9 
500+ 12 11 I0 9 8 

10 SECONDS 
Ix 100x 300x 500+ 

AA 19 18 17 16 
A 18 17 18 15 
B 9 8 7 6 
10 -second spots may be combined with other spots 
for frequency discounts. Are not subject to nor in- 
cluded in calculating weekly quantity discounts. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

Sold in multiples of 4 spots (2AAA and/or AA and 
2 A). Scheduled within 7 -day period. Discounts 
apply for single product advertising only. 
PLANS I S 5 7+ 
1 min. a 33 31 29 27 
30/20 sec, ea......_. 27 25 23 21 
TAP spots do not combine with any other spot service 
for discounts. 

8. PROGRAM TIME RATES 
AAA -Daily 7-10 am. 
AA -Daily 10 am -9 pm. 
A -All other times. 

CLASS AAA 
I hr 1/2 hr 

I L...._..._._........_..._.._. - 275 165 
52 x ..... 261 157 
156 x 248 149 
312+ _..._..._..._--.-_. _ 234 140 

CLASS AA 
1 x 250 150 
52 x....._.._..._.._._...._.._ 238 143 
156 x._.._.._ ............._.._ 225 135 
312+ 213 128 _ 

CLASS A 
1 x. _......._... 125 75 
52 z __ 119 71 
156 z ..............._...._.._.._ 113 68 
312+ _..._.... 108 64 

9. PARTICIPATING PROGRAMS 
RFD Deacon Doubleday -Mon thru Sat 5-7 am. 
1 min per day, Sat wkly ....._...._.._ ...... ._....... -..._.. 160 
Less than 6 per wk -regular AAA rate. 

10. SPECIAL FEATURES 
NEWS CHARGES 

Net 
5 

6.50 
min 

113.00 15.00 

32 
30 

26 

24 
22 
20 
18 

30 
28 
28 
24 

22 
20 
18 
16 

28 
26 
24 
22 

20 
18 
16 
14 

._._....._ ............._... _ 18 17 16 15 14 
17 16 15 14 13 
18 15 14 13 12 
15 14 13 12 11 

1/4 hr IO min 5 min 
110 93 55 
105 79 52 

99 75 50 
94 71 47 

100 75 50 
95 72 48 
90 68 45 
85 64 43 

50 38 25 
48 36 24 
45 34 23 
43 32 21 

NO 

MAGIC! 

NÓ 
MYSTERY! 

NO GIMMICKS! 
IT'S JUST TALENT 

SIGN -ON TO SIGN -OFF - 
THAT MAKES WSYR 

THE BEST RADIO BUY IN 
CENTRAL NEW YORK!! 

Live variety show news farm good music 
sports business women - whatever the 
category, WSYR has Central New York's 

TOP PERSONALITIES. 

Floyd Ottoway 
WSYR GANG 

Fred Hillegas 
NEWS 

Joel Mareiniss 
SPORTS 

Ed Murphy 
TIMEKEEPER 

Kay Russell 
WOMEN 

Alan Milair 
MUSIC 

Jerry Barsha 
NEWS 

John Gray 
MUSIC 

Deacon Doubleday Richard Hoffmann 
FARM BUSINESS NEWS 

Charles Hobart 
MUSIC 

Represented Nationally by 
THE HENRY I. CHRISTAL CO., INC. 

NEW YORK BOSTON CHICAGO 
DETROIT SAN FRANCISCO 

Nec I. Central N.r rert 

WSYR 
rn reeaa - 

r: i ..-, rn p't: r___s¡' i Y7(7 } r r . 
5 KW SYRACUSE, N. Y. - 570 KC 

WSYR-FM 
1946 

SYRACUSE 

Media Code 4 233 8651 5.00 
Newhouse Broadcasting Corp., 1030 James St.. Syra - 

ruse, New York. 13203. Phone 315-474-3911. TWX 
315-477-1665. 

I. PERSONNEL 
President -E. R. Vadeboncoeur. 
Vice -President -W. V. Rothrum. 
Sales Dlr. & Gen'l Mgr. -A. J. Eleholxer. 

2. REPRESENTATIVES 
New York -Frederick W. Smith. 

3. FACILITIES 
ERP 100,000 w.: 94.5 mc. 
Operating schedule: 10:00 am -midnight. 

4. AGENCY COMMISSION 
15/0; net time only. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, 3a. 3b, 4a, 4d, 5, Bb. 7b, 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b. 
Basle Rates: 20a. 22a. 22b. 23a, 24a. 24b, 25a, 28. 

29a. 
Contracts: 40a. 42a, 45. 46, 47a. 
Comb.; Cont. Discounts: 60a, 61c, 62b. 
Cancellation: 70a. 70e, 71a, 73a. 

TIME RATES 
Rates effective April 1. 1963. 
Rates received June 12. 1963. 

Class AA -5:00-11:00 pm Mon thru Sat; noon -11:00 
pm Sun. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min 20 sec 1 min 20 see 
10.00 5.00 260-519 ti...... 8.00 4.25 

52-103 ii...._ 9.50 4.75 520-1039 ti._. 8.00 4.00 
104-259 tL._ 9.00 4.50 1040 or more 7.50 3.75 

CLASS A 
60% of Class AA rate. 
News agencies -1 -minute announcement rate plus 
20%. 
IIOS announcements -l -minute announcement rate leu 
20%. 

8. PROGRAM TIME RATES 
CLASS AA 

PER WR: 1 ti 2-4 ti () 
1 hr or 55 min 50.00 45.00 40.00 
1/2 hr or 25 min. 30.00 27.00 24.00 
1/4 hr or 10 min. _..._ 20.00 18.00 16.00 
5 min. ._ 15.00 13.50 13.00 () 5 or more times. 

CLASS A 
60% of Clue AA rate 

Weekly Discounts 
13 wk. 5% 39 wk....._......_--_ 15% 
26 wk. 10% 52 wk ...._._..... 20% 

TICONDEROGA 
Essex County -Map Location G-4 

See SUDS consumer market map and data at begin- 
ning of the State. 

WIPS 
1955 

R A B 

Media Code 4 233 8700 0.00 
Ticonderoga Community Service Broadcasting Corp., 

Ticonderoga, N. Y. 12883. Phone 585-2868. 

STATION'S PROGRAMMING DESCRIPTION 
WIPS: Programmed for general audience appeal. 
MUSIC: middle-of-the-road but includes fairly heavy 
play of country and western. NEWS: broadcast on 
hour. Local sports carried play-by-play. Regular farm 
reports early morning feature. Contact Representative 
for further details. Recd 12/26/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Philip Spencer. 
Station Manager -Ted Winter. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
1.000 w. days: 1250 kc. Non -directional. 
500 w. pre -sunrise. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2b, 3a, 3d, 4e, 4c, 5, 6e. 7e, 8. 
Rate Protection: lob, 116. 12b, 13b. 1413. 15b. 
Basic Rates: 20b, 21a, 21c, 22a, 23a, 24b, 24c, 25a, 

26. 28b, 28c, 30, 33d. 
Contracts: 40a, 92b, 92d, 44a, 441% 45. 46, 48, 49. 

50, 51e, 51b. 
Comb.; Cont. Discounts: 60d, 60e. 60f. 60h, 601, 61e. 

62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 10/20/67-Rec'd 11/6/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104x 1581 312x 

1 min 8.00 5.75 5.50 5.25 5.00 4.75 4.00 
30 sec 4.80 4.60 4.40 4.20 4.00 3.80 3.20 
15 sec 3.80 3.60 3.40 3.20 3.00 2.80 2.20 

7. PACKAGE PLANS 
WKLY: 6t1 12tí 24t1 
1 min 5.75 5.25 4.75 
30 sec. 4.60 4.20 3.80 

8. PROGRAM TIME RATES 
5 min -2x 1 -min. 1/2 hr -5x 1 -min. 
1/4 hr -3x 1 -min. 1 hr -9x 1 -min. 

NEW YORK 

TROY 
Rensselaer County -Map Location H-7 

See SUDS consumer market map and data at begl't- 
nine of the State. 

See Albany -Schenectady - 
Troy 

UTICA -ROME (6 AM; 2 FM) 
Oneida County -Map Location E-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or titles involved. It le 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, eta. 
within the area. 

WADR 
REMSEN 

City of license-Remsen, N. Y. 
Utica office-Rm. 423, 258 Genesee St., Utica, N. Y. 

13502. Phone 315-724-5158. 
See listing under Rennet). New York. 

WBVM 
1982 

UTICA 
Media Code 4 233 8750 5.00 
Fusco Broadcasting Corp., King Cole Plaza, 1924 

Genesee St.. Utica, N. Y. 13503. Re 5-2785. 
STATION'S PROGRAMMING DESCRIPTION 

WBVM: Programmed for adults. Entertainment 6-10 
am, air personality, audience participation via tele- 
phone, broadcasting from station airplane, middle-of- 
the-road music. Noon -1 pm news and weather round- 
up. local and state, discussions. 1-5 pm entertainment. 
popular, middle-of-the-road music. news on hour, 
headlines on half hour. Foreign language programs 
Sat 1-2:30 pm (Polish), Sun 9:30-11 am (Polish). 
11 am -1 pm (Italian). Commerciale delivered in Po- 
lish -English and Italian -English. Contact Representa- 
tive for further details. Recd 8/7/87. 

I. PERSONNEL 
President -Michael C. Fusco. 
General Manager -Daniel A. Fusco. 
Sales Manager -Mike Fusco. 

2. REPRESENTATIVES 
Donald Cooke. Inc. 

S. FACILITIES 
1.000 w. days: 1550 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, 3a, 3b, 4a, 4d, 5, 6a. 7a, 8. 
Rate Protection: 12b. 14b. 
Basic Rates: 20a, 22a, 22b, 23a. 24a, 24b, 25e. 28, 

280. 28b, 29a. 
Contracts: 40a. 42a, 45. 46, 47a. 48. 
Comb.: Cont. Discounts: 80e, 61a, 61b, 61c, 62b. 

62e. 
Cancellation: 70a, 70e, 71e, 73a. 
Member: Northeast Radio Network. 

TIME RATES 
No. 3 Eff 1/68 -Reed 1/31/68. 

A -Mon thru Fri 7-10 am & 4-6 pm. 
B-10 am -4 pm & 6:30 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

I ti 9 ti 12 ti 18 ti 24 tl 30 ti 
1 min 15 14 13 12 11 31 
30 sec 12 11 10 9 8 7 

CLASS B 
1 min 13 12 11 10 9 8 
30 sec 10 9 8 7 8 5 
10 see: 50% of applicable 1 -min. 
All spots, 1 minute, 30 second and ID's may be 
combined for maximum frequency. 

7. PACKAGE PLANS 
WEEKEND PLAN 

(6:30 pm Fri thru 7 am Mon; 
tl 9 tl 18 tl 

1 min 8 7 6 
30 sec 7 6 5 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

Each 60.00 36.00 24.00 12.00 

WIBX 
1925 

UTICA 

Subscriber to the NAB Radio Code 
Media Code 4 233 8800 8.00 
WIBI, Inc., Box 950, Utica. N. Y. 13503 (Mailing 

address). Phone 315-736-9313. 
Business Office & Studio: Clark Mills Bd. Whites - 

town, N. Y. 

I. PERSONNEL 
Precedent -Mrs. M t Bowen Shepard. 
Vire -Proa. & (WI Mgr.-Frederio C. Bowen. 

2. REPRESENTATIVES 
3.20 

Meeker Radio, Inc. 
Regional Reps Corp. 
Canada-Stovin-Bylea. Ltd. 
South, Southwest -Busby, Finch and Woods, Inc. 

(This listing continued on next page) 
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NEW YORK 
Utica -Rome -W I B X --Continued 
3. FACILITIES 

5,000 w.; 950 kc. Directional. 
Operating schedule: 5-12:05 am. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General. la, 2a, 3e. 3d, 4e, 4d, 5, 6e, 7a, 8. 
Rate Protection: 10d. 114 12d, 13d, 14d, 15e. 
Basic Ratee: 20e, 21e. 214 21d, 23a, 24c, 25a, 284 

29b, 31, 33d. 
Contracte: 40a, 91, 42a, 95, 46, 51b. 
Comb.: Cont. Discounts: 60a, 60d, 60f, 801, 62d. 
Cancellation: 70a, 70c, 71a, 72. 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS Radio Network. 
For combination rates see CBS Radio Network (Bute 
Supplementary Groupi. 

TIME RATES 
EH 12/1/66-Rec'd 11/28/86. 

7. PACKAGE PLANS 
AA -Mon thru Sat 6-10 am. 
A -Mon thru Sat 3-7 pm. 
B -Dion thru Sat 10 am -3 pm; Sun 6 am -7 pm. 
C -All other times. 

CLASS AA 
PER WK: 6ti 12 ti 18ti 24t1 
1 min 20.00 19.00 18.00 17.00 
20/30 sea 18.00 15.20 14.40 18.60 

CLASS A 
1 min ...__.._._....-...- 17.00 18.00 15.00 14.00 
20/30 sea _.._ 13.60 12.80 12.00 11.20 

CLASS B 
1 min 15.00 14.00 13.00 12.00 
20/30 sec...._ _.-_...._... 12.00 11.20 10.40 9.60 

CLASS C 
1 min 13.00 12.00 11.00 10.00 
20/30 sec 10.40 9.60 8.80 8.00 
10 nec: 50% of applicable 1 -min rate. 

DISCOUNTS 
(Mon thru Sun minimum of 6 min and/or 

20/30 sec per wk) 
52 conaec wks _.........._.._.._... 10% 

8. PROGRAM TIME RATES 
1 hr: 500% of 1 -min 10 min: 150% of 1 -min. 
1/2 hr: 300% of 1 -min. 5 min: 125% of 1 -min 
1/4 hr: 200% of 1 -min. 

9. PARTICIPATING PROGRAMS 
At Your Service -Brad Clay, Mon thru Fri 1:10- 

5 pm, flat 20.00 
"The World's Most Exciting Music" with Skip Fero 
(Jazz Show) -1:10-2:30 pm Sat. 1 minute avail - 
abilities -flat rate per minute 15.00 

10. SPECIAL FEATURES 
Foreign Language Programa 

Polish Program with Louis Blenkoweki-7:35 am -noon 
Sun; 5-6 pm Sat. Flat 15.00. 
Itallanaires with Anthony Schepsia-1:10-1:45 pm & 
2:10-2:55 pm Sun. Flat 15.00. 
Ukranian Melodies -4-5 pm Sat. Flat 15.00. 

WKAL 
1948 

ROME 
Media Code 4 233 8850 3.00 
Maurer Broadcasting Corp., R.D. 1, S. Jay St., Rome, 

N. Y. 13440. Rome: Phone FF 6-7700. 

STATION'S PROGRAMMING DESCRIPTION 
WKAL: Programmed for adults 6 am -7:30 pm, young 
adults and teens 7:30-11 pm. 
NEWS: world news hourly at :30. Local news at 7 
am, 8 am, noon, 5:25 pm. 11 pm. Sports at 8:30 am, 
11:30 am, 4:30 pm, 6:05 pm, 11:05 pm. Stock market 
reports daily at 5:35 pm. 5 air personalities with 
middle-of-the-road standards and popular tunea to 
7:30 pm. Rock and roll, rhythm and blues request 
show 7:30-11 pm. Audience phone gripe session daily 
at 12:10 pm. Area weather reporta hourly. Contact 
Representative for further details. Reed 3/25/68. 

I. PERSONNEL 
Pros. & tien'1 Mgr. -J. B. Maurer. 
Sales Manager -Woodard J. Maurer. 
Program Director -Carmen Pacoima. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 

3. FACILITIES 
1,000 w.; 1450 kc. Non -directional. 
Operating schedule: 5 am -11:15 pm. EST. 

4. AGENCY COMMISSION 
15/0. 

3. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 3b, 3c, 3d, 4a, 5, 8a, 7a, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15e, 15e. 
Basic Rates: 21e, 21b, 21e, 21d, 22e. 22b, 23a, 23b, 

24b, 25a, 28. 27, 28e. 29e, 294 334 
Contracts: 40a, 41, 42c. 424 43, 44a, 45, 46, 47a, 

48, 49, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e. 60f, 801, 61a, 

Bib. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
EH 12/1/68 -Reed 11/3/88. 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PACKAGES 

5ti 10ti 15t1 20 ti 25t1 
1 min or less ....... 8.00 7.50 7.00 6.50 6.00 
10 seconds: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min 5 min 

1 x. 60 36 18 15 12 
DISCOUNTS 

13x- 5% 52x-12-1/2% 156x-20% 
26x-10% 104x-15% 280x-25% 

10. SPECIAL FEATURES 
Foreign Language Programs 

"Polish Hour" -10:30 am -12:30 pm Sun. 
Italian program -12:30-1:30 pm Sun. 
Following rates apply to above programs, per an- 
nouncement: 
1 x 8.00 52 x - 7.50 

WRNY 
1959 

ROME 
Media Code 4 233 8900 6.00 
Roman Radio. Inc., 202 W. Dominick St.. Rome. 

N. Y. 13440. Phone 315-338-5800. 

1. PERSONNEL 
Pres. & Gen'l Mgr. -David Wm. Derby. 

3. FACILITIES 
500 w. days; 1350 kc. Non -directional. 
Operating schedule: 8 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 3a, 3b, 3e, 3d, 4e, 4c, 5, 6e, 

7e, 8. 
Rate Protection: 10g, 112, 12g, 13g, 14e. 
Basic Rates: 22a, 29e, 25a, 26, 28b, 28c, 29e. 
Contracte: 40a, 42a, 42c, 43, 44b, 98, 47c, 48, 49, 

50, 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60e. 81e, 81b, 62b, 82d. 
Cancellation: 704 7041, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

EH Rec'd 11/29/66. 
6. SPOT ANNOUNCEMENTS 

PER WK: I mio 80 Na le see 
8 ti. ._..._._.__._ __..-...-.._. 9.00 7.20 4.60 
16 8.00 8.40 4.00 25t ............_.._.._.._. 7.00 5.60 8,50 

10. SPECIAL FEATURES 
Associated Press News, programs and musical seg- 
mente. Minimum order 13 weeks. 

1 Time Weekly 
5 min..... 8.00 30 min. 40 00 
10 min.__..r..._... 15.00 60 min..___. 80.00 
15 min_.._ __W_. 20.00 

LOCAL NEWS 
5 min. 12.50 
Polish Program -Sun noon -1:30 pm. 
1 min. flat 10.00 

WRUN and WRUN-FM 
1947 

UTICA 

Sold In Combination Only: Programmed Separately. 
Media Code 4 233 8950 1.00 
Rome Sentinel Co.. Box 1150, Commercial Dr., Utica, 

N. Y. 13503. Phones: Utica 315-736-5225; Borne 
315-337-4400. 

Mall Continuity and Et's to Box 1150, Utica, N. Y. 

I. PERSONNEL 
President -George B. Waters. 
Dir. & Sta. Mgr. -Robert Morris. 
Chief Engineer -George S. Woods. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1180 kc. 

Directional -separate peitertu day and night. 
Operating schedule: 5-12:30 am. EST. 
FM -ERP 100,000 w. (horiz.), 33,000 w. (vert.): 

104.3 me. Stereo. 
Operating schedule: 5-12:30 am. EST. 
Antenna ht.: 490 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time charges only; no cash discount. 

5. GENERAL ADVERTISING See {coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: lob, llb, 124 13b, 14b, 16. 
Basic Rates: 20b, 21b, 22a, 23a, 24a, 24e. 25a, 27, 

28a, 32a, 33e. 
Contracts: 40b, 41, 42a, 42e, 44b, 45, 46, 47a, 98, 49. 

50, 51b. 
Comb.; Cont. Discounts: 60a. 60g. 601, 61b, 82e, 62d. 
Cancellation: 70e. 73a, 72. 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Information Network. 

TIME RATES 
WRUN end WRUN-FM COMBINATION 

EH Reed 7/11/68. 
AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -All other times. 

7. PACKAGE PLANS 
1 MINUTE 

PER YR: PER WK: AA A 
1 x 20 18 
52 x 6 ti 18 18 

16 14 158 x 12 ti 
280 a 18 ti 14 12 
520 a 24 ti 12 10 
30 sec: 80% of 1 -min 10 sec: 50% of 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 
Minutes and 30 -second spots can be combined to de- 
termine weekly rate. 
10 -second spots cannot be combined for package rates. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

Ix 52x 104x 156x 260x 312x 520x 
AA.. 32.00 29.00 27.00 25.00 22.00 21.00 19.50 
A .... 26.00 29.00 23.00 21.00 19.00 17.00 16.00 
Includes 1 -minute spot plue open and close ID. 

NEWS BRIEFS & WEATHER 
Earned 1 -min rate. 
Includes 30 -second spot plus open and close. 

R A 

W R U N -FM 
1947 

UTICA 

©OF M. 
Sold In Combination Only: Programmed Separately. 
Media Code 4 233 8951 9.00 
Rome Sentinel Co.. Box 1150. Commercial Dr., Utica. 

N. Y. 13503. Phones: Utica 315-736-5225; Rome 
315-337-9400. 

Mall Continuity and Et's to Box 1150, Utica, N. Y. 

STATION'S PROGRAMMING DESCRIPTION 
WRUN-FM: Programmed for adult listeners. 
Emphasis on music, 80%, primarily popular stand- 
ards and some selected current tunea, generally in- 
strumental. Feature programs include: Sat evening, 
jazz, Sun, live concert recordings, opera, also re- 
ligious music, book reviews, consumer information 
plus more than 100 newscasts each week. COM- 
MERCIAL POLICY 6 minutes per hour, excluding 
network. Contact Representative for further details. 
Recd 12/9/67. 

I. PERSONNEL 
President -George B. Waters 
Director, Radio Division -Robert Morrie. 
Station Manager -Lloyd P. Walsh. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
ERP 100,000 w. (horiz.), 33,000 w. (vert.); 104.3 

me. Stereo. 
Operating schedule: 5-12:30 em. EST. 
Antenna ht.: 990 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: all bills Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WRUN listing for coded regulations. 
Affiliated with American FM Network. 

TIME RATES 

Sold in combination with WRUN. See that listing 
for rates. 

WTLB 
1948 

UTICA 

A Straus Broadcasting Group Station 

The Eastman Station 
R A B 

Media Code 4 233 9000 4.00 
Mohawk Broadcasting Co., Inc, Kellogg Rd., Utica, 

N. Y. 13502. Phone 315-797-1330. 

I. PERSONNEL 
President -R. Peter Straus (on leave). 
Vice-Pres. & Gen'l Mgr. -Paul A. Dunn. 
Station Manager -Edward J. Carey. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1310 he. 

Directional -night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3e. 3b. 4e. 4d, 5, 6b, 7b. 8. 
Rate Protection: 10a. lia, 12e, 13a, 14e. 
Basic Rates: 20e, 22b, 23a, 24e, 25a. 28a, 29e. 
Contracts: 40a, 42b, 45, 46. 
Comb.: Cont. Discounts: 80k, 62e. 
Cancellation: 71e. 
Affiliated with The Eastman Network. 

TIME RATES 
EH 9/1/67-Rec'd 8/23/67, 

6. SPOT ANNOUNCEMENTS 
(Mon thru Sat 6-10 am & 3-7 pm) 

PER WK: I.6 ti 12tl 18 tl 24 t1 
1 min 22.00 19.00 18.00 17.00 
30 sec 17.60 15.20 14.40 13.80 
10 sec 11.00 9.50 9.00 8.50 

(Mon thru Sat 10 am -3 pm & 7-10 pm) 
1 min..._ 20.00 17.00 16.00 15.00 
30 sec 16.00 13.60 12.80 12.00 
10 sec 10.00 8.50 8.00 7.50 

(All Other Times) 
1 min. 18.00 15.00 14.00 13.00 
30 sea 14.40 12.00 11.20 10.40 
10 sec 9.00 7.50 7.00 6.50 

CONSECUTIVE WEEK DISCOUNTS 
28 wk -4% 52 wk -8% 
Minimum wkly sched of 6 1 -min spots 6 am -12 mid 
Mon -Sun necessary to maintain comae wk advertising. 

7. PACKAGE PLANS 
FAMILY PLAN 

6 spots (6-9 am Mon thru Sat) 
6 spots (3-8 pm Mon thru Sat) 
4 spots (8-10 pm Tues thru Fri) 
4 spots (9 am -4 pm Sat) 
4 spots (noon -8 pm Sun) 
24 spots, ea _ 13.00 
Not combinable with other weekly plans for added 
frequency. 

8. PROGRAM TIME RATES 
5 min: 1-1/2x applicable 1 -min rate. 

WUFM(FM) 
1962 

UTICA 

©OFMQ 
Media Code 4 233 9050 9.00 
Phi-Hidelity, Inc.. Hotel Utica, Suite 301, Utica, 

N. Y. 13502. Phone 315-733-7555. 

STATION'S PROGRAMMING DESCRIPTION 
WUFM (FM): Programmed for general Interest - 
MUSIC 90%: middle-of-the-road Including dixie and 
swing. Showtunes, cast recordings and soundtracks 
9-10 am & 9-9 pm M -F. NEWS: four 5 min news- 
casts 7 days at 8:30 am, 12:30 pm, 5:30 pm & 10:30 
pm. Comercials each half hour. Sun 9-10:30 pm 
community round table discussion. SPORTS: play- 
by-play local professional hockey. Contact Representa- 
tive for further details. Recd 10/23/67. 

I. PERSONNEL 
Res. & Gen'l Mgr. -Allen F. Bonapart. 

2. REPRESENTATIVES 
New York -Frederick W. Smith. 

3. FACILITIES 
ERP 3,600 w.; 107.3 mc. Stereo. 
Operating schedule: 6:30 am -midnight Mon thnt Fri; 
8 am -midnight Sat & Sun. 
Antenna ht.: 165 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 4e, 5, ea, 7b, 8. 
Rate Protection: 10a, lia, 12e, 13e, 14e, 15b, 18. 
Basic Rates: 20b, 21b, 22a, 23e, 24b, 25a, 28, 27, 

28a, 29e, 33a. 
Contracts: 40a, 44a, 46, 47a, 48, 51a. 
Comb.: Cont. Discounts: 60d, 60e, 61e, 62b. 
Cancellation: 70a, 70e, 71e. 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 9, 1962. 
Rates received November 5, 1962. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 use 

I ti 5.00 3.00 52 ti 4.00 2.40 
26 tl 4.50 2.70 

DISCOUNTS 
26 times-.._.___..... 5% 208 times. 20% 
52 times..____..._.-. 10% 312 times 25% 

104 Um« ......... 15% 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 5 min 
1 ti 30.00 18.00 12.00 6.00 
26 ti 27.00 18.20 10.80 5.40 
52 ti 24.00 14.40 9.60 4.80 

STEREO PROGRAM RATES 
13 wk: 28 wk: 
1 hr. 5 days 80.00 1 hr, 5 days .- 80.00 
1/2 hr. 5 days 40.00 1/2 hr, 5 deys 30.00 
Within 1 hour program an advertiser will have 4-1/2 
minutes of commercial time. 
Within 1/2 hour program, 3 minutes of commercial 
time. 

WALTON 
Delaware County -Map Location F-7 

Bee SRDS consumer market map and data al'. begin- 
ning of the State. 

WDLA 
1951 

NAn 

Subscriber to the NAB Radio Code 
Media Code 4 233 9100 2.00 
Delaware County Broadcasting Corp., Walton. N. x. 

13856. Phone 865-9321. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Michael J. Cuneen. 

2. REPRESENTATIVES 
M. A. Sales Company, Inc 

3. FACILITIES 
1,000 w, days; 1270 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3e, 3d, 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 14e, 15b. 
Basic Rates; 21a, 21d, 22a, 22b, 23a, 244 25a, 28, 

28a, 29a. 
Contracts: 40a, 41, 44e, 45, 46, 97e, 48, 51a. 
Comb.; Cont. Discounts: 80a, 601, ßla, 62d. 
Cancellation: 70a, 70e, 71e, 72. 73a. 
Prod. Services: 80, 82. 
Member: Northeast Radio Network. 

TIME RATES 
Rates effective November 1. 1953. 

Rates received September 28, 1953. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 tl. 13 ti. 26 U. 52 ti. 158 ti. 280 ti. 

1 hour 55.00 52.25 49.50 46.75 44.00 41.29 
1/2 hour 33.00 31.35 29.70 28.05 28.40 24.75 
1/4 hour...._ 22.00 20.90 19.80 18.70 17.80 16.50 
10 minutes 16.50 15.70 14.85 14.00 13.20 12.40 

5 minutes 11.00 10.45 9.90 9.35 8.80 8.25 
1 minute 8.00 7.60 7.20 6.80 8.40 6.00 

30 -seconds 8.00 5.70 5.40 5.10 4.80 4.50 
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WATERTOWN (3 AM; 1 FM) 
Jefferson County -Map Location E-4 

Bee SUDS consumer market map and data at begin- 
ning of the State. 

WATN 
1941 

Media Code 4 233 9150 7.00 
Watertown Broadcasting Corp., 199 Wealtha Ave., 

Watertown, N. Y. 13601. Phone 315-782-3320. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -G. Harry Righter. 
2. REPRESENTATIVES 

Jack Mesta & Co., Inc. 
3. FACILITIES 

1.000 w. days, 250 w. nights; 1240 kc. 
Non -directional. 

Operating schedule: 5:45-12:15 am weekdays; 8:00- 
12:15 am Sun. EST. 

4. AGENCY COMMISSION 
15% on station time. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 2b, 3a, 4a, 5. 6a, 7b, 8. 
Rate Protection: 10a, 12a, 13a, 14a, 15e, 15b. 
Basic Rates: 20a, 21a, 21d, 22a, 23a, 23b, 24b, 25a, 

28a, 29a, 30. 
Contracts: 40a. 92d, 94a, 45, 46, 47a, 50, 51b. 
Comb.: Cont. Discounts: 60a. 60d, 601, 61b, 62b. 
Cancellation: 70a. 70c. 71a. 72, 73b. 
Prod. Services: 80, 82. 
1 minute, 20/30 sec may be combined to earn dis- 
counts. 
Live commercials: 150 words per minute; 75 words 
per 1/2 minute. Copy for programs as reasonably 
required by sponsor. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective April 1, 1964. 
Rates received March 26, 1984. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 8.00 4.50 156 ti._...__... 8.40 3.50 
26 ti 7.60 4.25 260 ti 6.00 3.25 
52 ti ................ 7.20 4.00 520 ti....._..._ 5.80 3.00 
104 ti 6.A0 3.75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x 60 36 24 12 
DISCOUNTS 

20x-5% 104e-15% 280x-25% 
52z-10% 156x-20% 520z-30% 

WOTT 
1959 

nn 
`f {'lori assei! V eo., 

N,vn 

Media Cede 4 233 9200 0.00 
R. B. G. Productions. Inc., 1833 State St., Water- 

town. N. Y. 13801. Phone 315-782-8540. 
I. PERSONNEL 

President -J. Graham. 
Vice-Pres. & Geri 1 Mgr. -James E. Brett. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

3. FACILITIES 
5.000 w.: 1410 kc. 
Operating schedule: SunrLse-local sunset. EST. 
Partial simulcast operation. 

4. AGENCY COMMISSION 
15% on net time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 4d. 5. 8a. 7b. 8. 
Rate Protection: 12b. 
Basic Rates: 20a. 22h. 23a, 24a, 29a. 
Contracts: 40a. 45, 48. 
Comb.: Cont. Discounts: 80a. 
Cancellation: 73a. 

TIME RATES 
Eli 1/1/68 -Reed 11/3/87. 

AA -Mon thru Sat 8-9 am & 3-6 pm. 
A -All other times. 

7. PACKAGE PLANS 
AM/FM COMBINATION RATES 

I MIN 6t1 12tí 18ti 24ti 
AA 13.00 12.00 11.00 10.00 
A ..._ 11.00 10.00 9.00 8.00 

IMPACT ROS PLAN 

(l/2 ti4 ti p 

1/2A)2 
12 ti 1 30 ti 40 ti 50 t1 

I min 10.00 9.00 8.00 7.50 7.00 6.50 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

90 ti 
9.00 
7.00 

W O T T -FM 
1968 

Media Code 4 233 9201 8.00 
R. 17. G. Productions, Inc., 1833 State St., Water - 

tours. X. Y. 13601. Phone 315-782-6540. 
I. PERSONNEL 

Chairman -D. M. Bernheim. 
President -J. Graham. 
Vice -Tres. & Gen'i Mgr. -James E. Brett. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

3. FACILITIES 
EitP 41,300 w. (horiz.). 41,300 w. (vert.); 97.5 mc. 
Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 292 ft. above average terroir. 
Partial Simulcast operation. Operated separately mid- 
night -1:30 pm, 2-6 pm & II pm -midnight. For 
simulcast facilities see WOTT. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a, la, 4d, 5, 6a, 7b, 8. 
Bate Protection: 15h. 
Basic Rates: 20a, 'fie., 23a, 24e, 25a, 28c, 30. 
Contracts: 40a, 41. 45, 48. 
Comb.; ('ont. Discounts: 60e. 
Cancellation: 70c, 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with American FM Network. 
Sold in combination with IVOTT. See that listing 
for rates. 

TIME RATES 

50% of AM/FM combination rates. 

WWNY 
1941 

R A1 E 
Subscriber to the NAB Radio Code 

Media Code 4 233 9250 5.00 
Watertown Daily Times, Bon 211, Hotel Woodruff. 

Watertown, N. Y. 13601. Phone 315-788-3800. 
TWX 510-257-4650. 
STATION'S PROGRAMMING DESCRIPTION 

WWNY Programmed for adults. 6 AIR PER- 
SONALITIES emcee entire operation. MUSIC 05%: 
featuring standards, jazz -oriented, middle-of-the-road. 
85% albums, 15% singles. NEWS 20%: 15 min 
network and local hourly. Weekly live coverage of 
city council meetings. Maintains state and Washing- 
ton news bureau and shares 8 county -regional news 
stringer setup. 3 man local news staff. Early morn- 
ing farm program. Weather reports every half hour 
including in -season marine or road conditions. Pre- 
recorded telephone weather reports. SPORTS 15%: 
major league baseball, pro -football, live local high 
school football and basketball, college hockey and 
basketball. Remote facilities and air personalities 
available for on -the -scene broadcasts. Contact Repre- 
sentative for further details. Rec'd 7/20/67. 

I. PERSONNEL 
Generes Manager--ramee W. Higgins. 
Director of Radio -Tony C. Malara. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
1,000 w.; 790 kc. Directional -night only. 
Operating schedule: 6:00 am -11:00 pm weekdays; 8:00 
am -11:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15% on station time only. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 2b, 3a, 3d, 4a, 9d, 5. 61), 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 16. 
Basic Rates: 20b, 21a, 21d, 22a, 23a, 24c, 25a, 26, 

285, 28c. 29a, 32b. 
Contracts: 40a, 41. 92a, 43, 44b, 45, 46, 47a, 48. 

49, 50, 51b. 
Comb.: Cont. Discounts: 60a, 60d, 60h, 68i. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 32. 
Affiliated with CBS Radio Network. 

TIME RATES 
ER 7/1/57-Rec'd 8/30/81. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104e 156e 260e 

1 min 10.00 9.75 9.50 9.00 8.50 7.50 
30 sec 7.00 6.85 6.65 6.30 5.95 5.25 

7. PACKAGE PLANS 
SATURATION SPOT PACKAGES 

PER WK: IO ti 15 t1 20 01 25 t1 
1 min _..._._..._.._.. 7.50 6.50 6.00 5.50 
30 sec 5.25 4.55 4.20 3.85 
10 seconds -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
PER WK I ti 3ti 6t1 12ti 
1/2 hr..........._.._......_.._...._. 80 54 49 42 
1/4 hr 35 31 29 25 
5 min 18 16 15 13 

WATKINS GLEN 
Schuyler County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGMF 
1968 

Media Code 4 233 9275 2.00 
Watkins Glen Montour Falls Broadcasting Corp., 

Jefferson Hotel, Franklin & Fourth Sts.. Watkins 
Glen. N. Y. 14891. Phone 535-2779. 

I. PERSONNEL 
('resident -Guy S. Erway. 
General Manager -Douglas C. Squiers. 
Chief Engineer -Duane Cornett. 

3. FACILITIES 
250 w.; 1500 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 213, 3a, 3b, 3d, 9a, 4d, 5, Ba, 7a, 8. 
Rate Protection: 10b, 12b, 13b, 14b, 15a, 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 21d, 22a, 23a, 23b, 

246, 25a, 28, 28b, 29a, 33d. 
Contracts: 40a, 42d, 44a, 49b, 46, 47e, 48, 49, 51e. 
Comb.; Cont. Discounts: 60e., 60e, 60e, 60f, 60i, Ola, 

6'2a. 
Cancellation: 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LO('AL RATES SAME 

Eff ltec'd 6/3/68. 
6. SPOT ANNOUNCEMENTS 

lx 52x 104x 260x 
1 min 3.25 3.00 2.75 2.50 
30 sec 2.45 2.20 1.95 1.70 

8. PROGRAM TIME RATES 
5 min 10 min 1/4 hr 

1 z 8.00 12.00 18.00 
52 a 6.50 9.25 13.00 
104 z 5.50 8.25 11.00 
156 x 4.50 6.75 9.00 
260 a 4.00 6.00 8.00 

10. SPECIAL FEATURES 
WEATHER AT :45 

PER WK: 
2 min 

WELLSVILLE 

500x I000x 
2.25 2.00 
1.45 1.00 

1/2 hr Ihr 
2.4.00 40.00 
19.50 25.00 
19.00 20.00 
16.50 15.00 
12.00 14.00 

3 ti 6 ti 
10.50 13.00 

Allegany County -Map Location C-7 
See SUDS consumer market map and data at begin- 
ning of the State. 

WLSV 
1955 

NAIS 

Subscriber to the NAB Radio Code 
Media Code 4 233 9900 8.00 
Radio Services of Wellsville, 56-1/2 N. Main St., 

Wellsville, N. Y. 14895. Phone 718-593-3727. 

STATION'S PROGRAMMING DESCRIPTION 
WLSV: Programmed for general interest. 
NEWS: 5 min local, regional, national and interna- 
tional news on hour. 10 min news and sports 7:30 
am, 15 min news and sports 12:15 pm. News head- 
lines 25 min before hour. Farm and garden broad- 
cast featuring local and state agricultural information 
6-6:30 am. Farm market report 11:55 am. Business 
news and stock market report noon & 5 pm. Social 
events 9:05 am. MUSIC: current selling general 
popular music, standards, and popular country and 
western. Heavy emphasis on community involvement 
thru contests, on -the -scene coverage of significant 
community events, street dances. SPORTS: local 
scholastic and college football and basketball coverage. 
Pro football. Rec'd 8/29/67. 

520x I. PERSONNEL 
6.00 Station Manager -Robert G. Gabler. 
4.20 General Manager -L. J. PerroUo. 

NEW YORK 
2. REPRESENTATIVES 

Call station collect 

3. FACILITIES 
1,000 w.: 790 be. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 4d, 5, 6a, 7b. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 15a, 15b. 
Basic Rates: 20b, 21b, 214, 22b, 23b, 24b, 25a, 28, 

28a, 28c, 29a. 
Contracts: 40a, 41, 44b, 45. 46, 49. 
Comb.: ConL Discounts: 80b, 60i, 61e, 62d. 
Cancellation: 70e, 70e, 71a, 73a. 
Prod. Services: 80. 82. 
Contracts cannot be resold or rebilled. 

TIME RATES 
No. 1 Eff 9/1/55-Rec'd 8/24/67. 

6. SPOT ANNOUNCEMENTS 
lx I9x 26x 52x 

1 min 6.00 5.70 5.40 5.10 
30 sec 5.00 4.75 4.50 4.25 

8. PROGRAM TIME RATES 
Ix I9x 26x 

5 min..._._ 12.00 11.40 10.80 
10 min..._... 18.00 17.10 16.20 
1/4 hr..._... 24.00 22.80 21.60 

WETHERSFIELD 

104x 260e 912x 
4.80 4.50 4.20 
4.00 3.75 3.50 

52x 104x 260x 
10.20 9.60 9.00 
15.30 14.40 13.50 
20.40 19.20 18.00 

Wyoming County -Map Location B-6 
See SRDS consumer market map and data at begin- 
ning of the State. 

WBIV(FM) 
1948 

Media Code 4 233 9350 3.00 
C & U Broadcasting Corp., Box 

N. Y. 13201. Phone 315-463-3353. 
1292, Syracuse, 

I. PERSONNEL 
Executive Vice -President -James R. Skidmore. 
General Manager -Thomas E. Martin. 

3. FACILITIES 
ERP 5.400 w.; 107.7 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht. -460 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only; bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5, 8a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 
Basic Rates: 22a. 23a. 29a. 
Contracts: 40a. 41, 44a, 45. 46, 49. 
Comb.; Cont. Discounts: 60a, 81e. 
Cancellation: 70e, 70e, 71a, 73b. 
Prod. Services: 80. 
Member: Northeast Radio Network. See that Bating 
for rates. 

WHITE PLAINS 
Westchester County -Map Location H-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

See New York Urban Area 
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How many 
radio buys 

deliver 
546,000 
homes? 

In 
North 

Carolina, 
just one! 

TN News Network Stations now 
deliver weekly cumes of 546,000 
N. C. households, 522,000 men 
18+, 556,000 women 18+. State- 
wide coverage and penetration un- 
equalled by the top seven N. C. 
stations combined, and on a rate 
structure that's well below any 
multiple station buy. 

All of the state's key metro mar- 
kets are served by TN News' hour- 
ly programming. Prepared by a 
12 -man originating news staff 
backed by over 50 stringers and a 
Washington, D. C. bureau, the 
daily schedule includes 21 news 
feeds, 3 sports shows and 6 weather 
shows (a full-time meteorologist). 

12 plan-$70/participating min. 
6 plan-$75/participating min. 

Total buying efficiency of single 
order, single invoice and affidavit. 
No charge for local cut -ins. 

TIN P. 0. BOX 1988, RALEIGH, N. C. 
PHONE COLLECT: 919-832.8885 

WALLY VOIGT General Manager 
PAUL von HAGEL Nat'l Acct. Exec. 
ALLEN JONES Regional Acct. Exec. 

Data Source: Pulse Circulation '68 
Interviewing Conducted in 1967 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. State, County, City, Metro Area Data 

NORTH CAROLINA 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Asheville -Buncombe Durham -Durham Goldsboro -Wayne Hickory -Catawba Kinston -Lenoir Rocky Mount -Nash Statesville-IredelI Wilson -Wilson 
Burl Fayetteville -Cumberland Greensboro -Guilford High Point -Guilford Raleigh -Wake Sal isbury-Rowan Wilmington -New Hanover Winston -Salem -Forsyth ington-Alamance 
Charlotte -Mecklenburg Gastonia -Gaston Greenville -Pitt Kannapol is-Cabarrus 

Estimates for: -Consumer Spendable Income -1967 Retail Sales -1967 
STATE % Distribution of Families 'otal Retail Sales- By Selected Store Types 
COUNTY -Map Loe. Population Households Per 3000 5000 8000 10000 15000 Per General Home 

City 1/I/68 1/I/68 Household to to to to and Household Food Drug Mdse. Apparel Furn, 
Metropolitan Area 

NORTH CAROLINA 
STATE TOTALS 

ALAMANCE G-4 
Burlington 

ALEXANDER E-4 
ALLEGHANY E-3 
ANSON F-5 
ASHE D-3 
AVERY D-4... 
BEAUFORT K-5 
BERTIE K-3 
BLADEN H-6 
BRUNSWICK H-7 

BUNCOMBE C-4 
Asheville 
Asheville Metro Area 

BURKE D-4 
CABARRUS E-5 

Kannapolisr 
CALDWELL D-4 
CAMDEN L-3 
CARTERET K-5 

CASWELL G-2 
CATAWBA E-4 

Hickory 
CHATHAM G-4 
CHEROKEE A-5 
CHOWAN K-3 
CLAY A-5 
CLEVELAND D-5 
COLUMBUS H-6 
CRAVEN K -St 
CUMBERLAND H -5t 

Fayetteville 
Fayetteville Metro 
Area 

CURRITUCK L-3 

DARE L -4t 
DAVIDSON F-4..._ 
DAVIE E-4 
DUPLIN J-5 
DURHAM G-4 

Durham 
Durham Metro Area 

EDGECOMBE J-4 
FORSYTH F-3 

Winston-Salem 
Greensboro -Winston- 
Salem -H igh Point 
Metro Area - 

FRANKLIN H-3 
GASTON E-5 

Gastonia 
Gastonia Metro Area 

GATES K-3 
GRAHAM A-5 
GRANVILLE H-3 
GREENE J-4 
GUILFORD F-3 

Greensboro 
Greensboro -Winston - 
Salem -High Point 
Metro Area 
High Point 

HALIFAX J -3t 
HARNETT H-5 
HAYW000 8-4 
HENDERSON C-5 
HERTFORD K-3 
HOKE G-5 
HYDE L-4 
IREDELL E-4 

Statesville 
JACKSON 8-5 
JOHNSTON H-4 
JONES J-5 

LEE G-4 
LENOIR J-5 

Kinston 
LINCOLN E-4 
McDOWELL D-4 
MACON B-5 
MADISON C-4 
MARTIN K-4 
MECKLENBURG E-5...» 

Charlotte 
Charlotte Metro Area 

MITCHELL C-4 

(000) (000) (1000) (9) 

5,054.9 1,344.72 10,958,695 8,149 

97.8 27.41 254,513 9,285 
40.2 12.03 124,894 10,382 
17.9 4.80 33,239 6,925 

7.1 2.03 13,689 6,743 
24.4 6.10 39,275 6,439 
19.5 5.17 29,465 5,699 
11.4 2.86 18,986 6,638 
36.7 9.86 64,084 6,499 
23.1 5.49 30,178 5,497 
26.9 6.28 40,835 6,502 
21.9 5.42 30,645 5,654 

140.8 42.85 375,700 8,768 
67.1 21.45 203,973 9,509 

140.8 42.85 375,700 8,768 
60.3 15.45 127,515 8,253 
74.3 21.31 203,368 9,543 
40.8 12.04 106,060 8,809 
56.4 14.81 114,073 7,702 

5.8 1.51 7,797 5,164 
37.4 9.27 80,972 8,735 

20.0 4.56 30,692 6,731 
84.4 23.61 213,242 9,032 
23.3 6.81 77,455 11,374 
29.3 7.68 50,744 6,607 
15.4 4.12 26,583 6,452 
11.0 2.81 21,359 7,601 

5.6 1.52 6,188 4,071 
70.9 18.78 149,335 7,952 
50.2 12.41 80,442 6,482 
68.5 17.53 127,074 7,249 

185.7 42.51 358,404 8,431 
56.5 15.53 146,935 9,461 

185.7 42.51 358,404 8,431 
6.8 1.93 12,215 6,329 

6.1 1.90 13,493 7,102 
95.1 26.52 216,439 8,161 
18.4 5.13 36,351 7,086 
41.4 10.52 54,239 5,156 

127.3 35.66 347,188 9,736 
102.2 28.99 278,350 9,602 
177.4 48.24 469,692 9,737 
58.7 14.24 95,455 6,703 

225.8 64.80 593,762 9,163 
149.8 43.66 420,519 9,632 

601.2 171.84 1,678,278 9,767 

27.5 6.83 42,207 6,180 
140.4 38.55 344,973 8,949 
48.8 13.95 132,049 9,466 

140.4 38.55 344,973 8,949 
8.7 2.17 12,034 5,546 
5.7 1.45 9,436 6,508 

35.7 8.20 50,951 6,214 
16.8 3.72 18,001 4,839 

279.1 79.73 880,907 11,049 
137.6 39.18 489,894 12,504 

601.2 171.84 1,678,278 9,767 
64.7 18.74 222,596 11,878 

62.9 15.02 93,971 6,256 
51.2 13.20 79,252 6,004 
43.1 12.27 100,065 8,155 
41.6 12.37 90,579 7,322 
24.8 5.87 36,093 6,149 
17.4 3.68 23,251 6,318 
5.8 1.52 7,473 4,916 

69.3 19.52 149,129 7,640 
22.9 6.80 58,241 8,565 
17.1 4.33 31,382 7,248 
61.0 16.21 100,942 6,227 
10.7 2.47 14,230 5,761 

30.4 8.17 68,618 8,399 
64.2 16.17 108,056 6,682 
30.5 8.95 69,695 7,787 
31.2 8.39 67,268 8,018 
28.8 7.91 58,312 7,372 
14.9 4.17 23,684 5,680 
15.6 4.04 22,200 5,495 
27.0 6.49 47,816 7,368 

331.1 94.05 998,749 10,619 
260.8 75.91 780,796 10,286 
381.0 107.13 1,095,381 10,225 
13.4 3.61 24,056 6,664 

4999 7999 9999 14999 over (5000) (1) (5000) (8000) (5000) (5000) (3000) 

19.8 20.3 15.5 17.0 10.6 6,736,000 5,009 1,492,815 205,603 763,554 400,292 407,955 

16.4 21.5 19.5 22.5 13.1 126,764 4,625 30,965 5,185 11,365 12,326 8,466 
89,333 7,426 16,654 4,098 9,225 10,863 7,213 

24.6 21.4 15.5 15.5 6.9 15,989 3,331 4,995 643 857 594 830 
22.9 16.7 13.4 15.4 7.3 9,858 4,856 1,074 307 1,161 162 280 
21.8 16.5 13.2 13.9 6.6 23,224 3,807 5,807 708 1,294 1,418 1,504 
21.5 18.3 9.8 10.1 5.4 17,378 3,361 3,793 415 2,201 1,292 1,326 
11.5 8.0 7.4 6.3 49.9 6,382 2,231 1,611 55 1,312 30 255 

19.6 14.3 12.1 15.1 8.6 56,456 5,726 12,847 1,209 3,175 3,185 2,930 
20.3 13.4 11.1 11.9 6.0 16,310 2,971 4,048 388 1,010 476 400 
19.4 10.6 13.2 18.4 8.9 28,882 4,599 6,032 608 3,522 793 1,155 
22.6 20.2 10.8 10.4 5.1 19,181 3,539 4,505 732 1,676 97 192 

19.9 20.0 17.0 17.8 12.3 250,055 5,836 51,862 6,240 40,795 10,830 14,966 
194,450 9,065 35,353 4,223 38,839 10,314 12,953 

19.9 20.0 17.0 17.8 12.3 250,055 5,836 51,862 6,240 40,795 10,830 14,966 
22.4 23.5 17.3 17.7 8.7 51,207 3,314 15,662 1,617 2,581 3,892 3,939 
18.0 22.2 18.5 21.9 12.7 109,215 5,125 28,666 3,777 11,238 7,880 7,120 

88,329 7,336 
24.1 24.3 15.9 15.3 7.8 58,825 3,972 16,257 1,595 5,472 3,138 3,473 
22.6 17.5 13.2 12.5 3.4 2,095 1,387 800 362 42 

22.0 23.5 15.2 15.5 8.0 36,536 3,941 9,315 1,176 2,142 1,864 1,755 

20.6 16.4 12.6 14.8 7.4 9,357 2,052 1,437 150 1,875 373 

20.3 23.2 17.8 20.0 11.9 144,946 6,139 33,378 3,959 13,203 9,983 11,691 
87,962 12,917 19,949 2,432 11,196 7,807 7,807 

23.6 20.8 15.7 14.6 5.8 31,809 4,142 5,938 1,026 1,278 1,303 1,196 
20.5 14.1 12.1 15.0 8.5 18,039 4,378 5,176 645 1,372 1,291 674 

18.3 13.5 13.0 17.7 11.3 16,008 5,697 3,988 345 1,441 613 642 

20.7 12.4 8.3 8.4 3.0 5,900 3,882 1,512 212 452 132 171 

20.4 20.2 16.5 17.7 10.5 81,913 4,362 19,219 2,840 8,666 6,106 6,199 
19.5 16.6 11.4 12.3 8.3 62,357 5,025 11,917 1,832 6,772 3,506 2,480 

22.0 19.2 15.9 14.6 8.7 76,746 4,378 17,504 2,396 9,515 4,621 3,514 
24.7 23.8 15.0 14.1 7.4 252,436 5,938 43,463 5,901 34,775 15,020 24,233 

180,951 11,652 28,455 5,262 28,875 12,918 14,844 

24.7 23.8 15.0 14.1 7.4 252,436 5,938 43,463 5,901 34,775 15,020 24,233 
22.7 20.8 14.9 15.1 6.9 3,151 1,633 1,221 637 14 

20.2 17.8 13.9 17.7 9.8 12,034 6,334 3,089 472 913 172 937 
22.1 23.8 17.9 17.4 9.5 111,696 4,212 27,624 3,876 5,789 5,261 4,932 
24.4 24.2 16.1 15.1 6.4 18,509 3,608 5,125 764 951 257 1,211 

21.5 13.0 10.7 11.2 5.1 40,423 3,842 8,878 1,058 3,475 2,178 2,471 
18.7 25.9 14.8 17.8 12.6 199,134 5,584 41,992 5,756 28,804 14,405 13,474 

184,236 6,355 38,256 5,581 28,123 14,012 12,176 
18.7 24.1 15.1 17.7 13.5 256,971 5,327 56,767 8,086 31,759 18,090 16,006 
19.5 17.5 13.3 13.7 8.7 49,071 3,446 12,835 1,666 5,535 2,737 3,977 
18.2 25.7 17.3 18.8 11.6 320,720 4,949 68,489 8,892 49,691 24,939 20,585 

284,903 6,525 58,436 7,666 48,403 23,837 18,411 

17.3 22.0 18.0 20.6 14.4 920,545 5,357 195,033 26,480 122,342 59,535 57,043 

20.7 16.1 11.8 12.5 6.7 28,504 4,173 6,698 997 2,733 1,042 703 

18.9 17.9 20.0 22.8 12.8 181,852 4,717 48,952 7,072 21,745 9,111 12,263 
99,580 7,138 21,274 2,923 16,617 6,419 8,784 

18.9 17.9 20.0 22.8 12.8 181,852 4,717 48,952 7,072 21,745 9,111 12,263 
19.2 13.1 12.5 14.7 7.0 7,948 3,663 1,292 3,343 145 
20.6 14.2 13.3 16.0 7.1 3,471 2,394 626 64 1,388 68 230 
20.9 17.6 13.3 11.9 6.9 31,894 3,890 6,583 1,084 1,571 1,708 1,630 
19.4 11.6 9.0 9.9 5.9 10,801 2,903 1,977 110 2,148 116 77 
15.1 18.4 18.8 23.1 18.9 495,771 6,218 100,609 14,731 66,720 31,306 30,363 

331,486 8,461 61,148 8,682 55,251 18,860 16,560 

17.3 22.0 18.0 20.6 14.4 920,545 5,357 195,033 26,480 122,342 59,535 57,043 
125,490 6,696 27,763 4,365 10,357 11,017 10,294 

20.3 17.6 12.8 12.6 7.0 79,853 5,316 19,009 2,231 6,333 5,144 5,451 
23.2 19.8 12.1 11.2 5.5 57,868 4,384 13,460 1,869 4,691 2,209 3,676 
18.2 22.8 16.0 17.7 10.0 50,991 4,156 13,186 2,230 3,459 2,464 3,384 
22.1 21.6 15.6 15.6 8.4 58,800 4,753 14,205 1,951 3,902 3,561 4,292 
20.4 15.5 13.3 12.5 7.0 31,545 5,374 5,480 1,031 3,114 2,237 934 
18.8 15.0 13.4 15.2 7.3 11,144 3,028 3,100 235 1,458 122 1,036 
17.7 23.1 5.2 3.1 4.6 3,325 2,188 1,402 633 11 220 
22.3 22.4 17.3 16.9 9.0 91,983 4,712 23,099 2,854 6,784 6,805 5,850 

57,442 8,447 13,893 1,515 2,957 5,785 4,244 
19.8 20.6 11.8 13.9 8.5 16,693 3,855 5,160 638 722 1,231 879 
20.7 13.4 12.2 15.1 7.6 73,722 4,548 15,757 2,076 5,849 4,897 5,223 
19.3 12.5 12.5 15.9 8.0 6,600 2,672 2,020 71 392 34 

20.1 19.8 15.9 17.7 11.5 48,413 5,926 11,150 1,893 3,028 3,703 3,626 
20.2 20.5 12.0 13.0 8.6 95,974 5,935 16,052 2,862 12,382 7,523 5,320 

73,483 8,210 12,764 2,482 8,808 7,247 4,776 
20.7 19.0 16.2 18.7 10.6 37,909 4,518 8,744 1,106 2,776 1,851 3,833 
22.5 21.2 16.7 17.2 8.2 30,351 3,837 9,246 1,305 2,778 970 2,233 
21.9 16.1 11.7 12.5 6.2 18,506 4,438 4,519 516 1,261 806 1,629 
21.6 13.4 10.4 12.3 4.2 8,555 2,118 2,036 293 818 271 354 
17.2 13.2 12.6 17.0 12.0 35,694 5,500 6,863 638 5,654 1,194 1,562 
15.6 24.6 15.0 19.8 17.5 643,685 6,844 126,476 19,078 96,150 39,901 36,123 

577,085 7,602 110,371 17,756 91,150 38,207 31,208 
16.4 24.5 14.9 19.3 16.3 710,273 6,630 141,317 20,671 100,476 42,186 38,149 
21.6 15.5 12.4 14.6 7.8 12,940 3,584 3,117 299 934 875 836 

Patten- 
ger 

Care 
1/I/68 
(000) 

Farm 
Popu- 
lotion 
1/I/68 
(000) 

Gross 
Farm 

Income 
1967 

($000) 

Auto- 
motive 
(5000) 

Service 
Station 
($000) 

1,378,470 590,357 1,940.33 699.6 1,495,002 

25,138 9,770 43.17 6.8 11,703 
19,216 6,109 

4,322 2,139 7.34 3.8 7,558 
2,340 781 3.04 3.1 4,505 
5,677 2,089 7.64 5.1 8,935 
3,488 1,214 6.36 8.4 8,669 
1,237 569 3.74 2.3 2,411 

11,232 3,311 12.71 8.1 25,519 
4,394 1,874 6.53 10.0 21,125 
7,784 2,061 8.03 10.5 17,813 
3,723 3,493 6.86 5.0 7,651 

44,058 22,833 60.97 8.7 13,550 
38,198 14,055 
44,058 22,833 60.97 
11,577 4,502 22.13 1.8 3,295 
24,647 9,127 38.35 3.7 6,613 

12,462 5,532 22.18 3.3 4,666 
803 1.76 1.3 5,270 

8,226 2,982 11.23 1.3 4,633 

1,686 989 4.75 9.6 14,819 
32,018 11,010 41.51 4.6 7,222 
16,824 6,159 
8,291 3,638 9.82 6.7 20,317 
3,793 1,575 5.00 2.1 3,102 
2,762 1,360 3.68 3.2 7,276 
1,383 447 1.54 2.0 3,206 

15,851 7,618 29.14 10.7 19,465 
16,347 5,615 15.52 19.0 40,098 
16,162 7,638 21.39 6.3 15,205 
63,897 18,939 60.06 8.5 16,161 
45,389 10,235 

63,897 18,939 60.06 
72 754 2.52 1.1 7,073 

2,011 1,085 3.01 .1 48 
28,480 10,776 37.63 5.9 11,568 
3,533 3,132 8.03 3.0 6,988 
8,857 3,119 12.66 17.2 50,194 

41,781 15,535 53.67 3.6 6,115 
38,112 12,863 
51,220 20,902 70.91 
7,243 5,024 28.49 13.4 34,699 

65,252 21,552 97.31 5.5 11,078 
56,984 17,120 

180,903 72,857 269.23 

6,042 1,868 7.82 12.0 22343 
35,039-16,850-39.47-277- 3339 
21,670 6,718 
35,039 16,850 59.47 

779 726 2.83 3.1 7,277 
236 496 1.88 2.1 1,038 

6,679 4,105 10.02 12.0 24,500 
1,945 782 4.06 8.9 25,178 

93,765 38,844 132.14 10.6 20,856 
56,232 23,169 

180,903 72,857 269.23 
31,910 9,446 

15,223 7,185 18.33 15.4 30,297 
11,954 5,045 17.10 13.2 29,004 
9,717 4,861 16.37 6.0 8,104 

11,697 4,889 18.28 3.8 11,934 
5,657 2,570 6.74 5.9 13,173 
1,901 1,973 3.74 5.1 8,889 

44 487 1.47 1.5 4,542 
19,425 9,201 30.28 7.7 15,443 
13,921 5,197 
3,239 2,400 5.58 2.8 2,413 

11,729 8,339 22.97 22.5 49,775 
1,908 793 3.14 4.6 10,753 

9,114 4,880 13.77 4.2 8,651 
20,090 6,859 21.10 10.6 30,40 
15,625 4,606 
9,270 4,084 13.46 5.1 8,685 
6,334 2,670 10.91 1.2 1,367 
3,571 3,081 4.82 3.1 3,728 
1,996 1,028 4.79 8.9 8,773 
8,499 2,715 8.17 10.3 24,753 

141,317 49,593 154.62 3.4 9,699 
133,781 39,157 
157,840 54,587 173.08 

3,685 1,035 4.76 3.6 3,058 

(I) Includes portion in Rowan County. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places an military posts In these counties. 
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NORTH CAROLINA 

State, County, City, Metro Area Data 
Estimates for: 
STATE 
COUNTY -Map Loc. Population 

City 
Metropolitan Area 

Households 
I/I/68 1/1:68 
(000) (000) 

Consumer Spendable 

Per 
Household 

(0) 

Income Retail Sales Passes- 
ger 
Cars 

1/1/68 
(000) 

Farm 
Popu- 
lotion 
I/I/68 
(000) 

Gross 
Fan. 

Inseam 
1967 

(0000) ($000) 

-1967 
% Distribution of Families 
3000 5000 8000 10000 15000 
to to to to and 

4999 7999 9999 14999 over 

-Total Retail 

(0000) 

-1967 
By Selected Store Types 

(0000) 

Sales - 
Per 

Household 
(0) 

Food 
(0000) 

Drug 
(0000) 

General 
Mdse. Apparel 
($000) 

Home 
Furn. 
($000) 

Ando - 
unitive 
(0000) 

Service 
Station 
($000) 

MONTGOMERY F-5 19.3 5.15 33,723 6,548 22.5 15.2 17.3 17.0 7.0 19,153 3,719 5,629 636 2,329 726 773 4,099 2,474 7.10 2.2 8,651 
MOORE G-5 40.7 10.98 85,717 7,807 21.2 18.5 15.0 15.1 9.8 51,408 4,682 13,597 2,064 3,512 2,302 2,042 8,743 5,675 16.26 6.0 20,586 
NASH H-4 64.9 16.39 113,759 6,941 19.7 17.9 13.0 14.5 9.0 112,037 6,836 20,509 2,881 20,631 7,311 3,022 18,315 10,958 10.77 19.8 40,399 

Rocky Mount° 36.3 10.78 96,671 8,968 93,007 8,628 17,623 2,162 17,375 8,936 5,397 12,048 7,895 
NEW HANOVER J-6 80.3 23.55 204,011 8,663 18.0 18.7 16.4 20.5 13.8 138,621 5,886 33,469 5,402 18,958 9,113 6,950 25,026 9,403 31.89 .4 2,916 

Wilmington.... 60.7 18.19 148,218 8,148 105,923 5,823 24,183 4,091 13,586 8,077 5,863 23,940 5,319 
Wilmington Metro 
Area 102.2 28.97 234,656 8,100 18.8 19.4 15.2 18.4 12.1 157,802 5,447 37,974 6,134 20,634 9,210 7,142 28,749 12,896 38.75 

NORTHAMPTON J-3 27.0 6.15 33,812 5,498 21.0 14.8 11.0 10.7 6.5 17,793 2,893 5,024 536 1,508 381 166 1,316 2,889 6.43 9.4 20,460 
ONSLOW J -5t 111.6 23.29 178,476 7,663 27.4 22.3 15.4 12.4 5.2 104,869 4,503 17,125 2,478 15,596 4,327 10,788 28,086 8,069 25.40 5.8 12,214 
ORANGE G-3 50.1 12.58 122,504 9,738 18.8 18.5 15.9 17.6 16.2 57,837 4,598 14,775 2,330 2,955 3,685 2,532 9,439 5,367 17.24 5.1 12,757 
PAMLICO K5 9.8 2.51 16,640 6,629 21.4 14.7 16.0 15.7 7.6 4,590 1,829 1,590 585 296 690 1,038 2.65 1.4 5,184 
PASQUOTANK K-3 27.7 7.48 49,841 6,663 25.9 24.8 10.7 9.3 6.2 42,659 5,703 10,000 1,281 5,035 1,268 3,257 8,607 2,112 9.06 1.8 9,646 
PENDER J-6 17.8 4.44 26,532 5,976 20.2 10.1 14.9 18.5 7.4 9,667 2,177 4,244 317 1,744 261 219 1,042 403 5.41 5.0 14,651 
PERQUIMANS K-3 8.7 2.27 13,765 6,064 20.6 11.2 13.3 15.7 6.4 10,541 4,644 1,405 117 1,043 112 166 4,120 426 2.95 2.4 7,614 
PERSON G-3 29.3 7.33 45,283 6,178 22.2 17.8 15.4 13.0 5.7 30,433 4,152 5,442 666 3,131 1,717 1,496 6,389 3,552 9.21 10.0 18,637 
PITT J-4 ... 76.6 18.75 121,039 6,455 18.7 15.4 12.5 14.1 9.3 113,369 6,046 24,623 2,682 13,950 5,804 5,935 21,216 8,866 26.27 17.1 51,330 

Greenville 28.1 7.46 60,251 8,077 64,725 8,676 15,973 1,706 5,668 5,028 4,539 11,781 4,796 
POLK C-5 11.2 3.34 27,837 8,334 20.3 15.1 16.4 18.0 11.2 12,989 3,889 4,728 760 1,423 316 506 1,718 1,095 4.58 1.4 2,163 
RANDOLPH F-4 71.7 20.44 153,187 7,494 21.7 24.1 17.5 17.9 8.4 81,230 3,974 19,487 2,476 5,298 3,061 4,723 15,791 9,836 29.15 7.5 18,310 

RICHMOND F-5 41.0 10.91 84,592 7,754 20.9 18.3 16.5 17.2 9.0 50,569 4,635 11,768 1,312 5,070 3,593 2,247 11,508 5,292 15.14 3.1 10,296 
ROBESON G-6 92.6 20.86 119,753 5,741 19.8 15.2 11.8 12.1 6.8 106,621 5,111 23,392 3,068 9,594 5,243 5,527 21,414 9,299 26.90 33.4 58,405 
ROCKINGHAM F-3 73.9 20.72 179,764 8,676 18.4 17.7 18.7 21.4 12.4 92,353 4,457 22,734 3,039 4,642 7,326 6,693 21,013 8,769 29.98 12.4 21,736 
ROWAN E-4 89.9 25.97 246,392 9,488 18.3 18.5 18.6 24.2 13.3 112,313 4,325 26,278 5,544 9,810 8,050 6,590 16,494 9,670 34.32 4.6 10,166 

Sa.i'bury 29.1 8.68 79,854 9,200 79,425 9,150 19,253 4,437 8,343 8,332 4,550 13,539 4,231 
RUTHERFORD D-5 46.9 13.18 107,742 8,175 19.1 18.1 16.1 20.3 11.4 57,620 4,372 14,391 2,143 3,796 4,191 5,646 11,893 7,111 19.05 3.9 5,558 
SAMPSON H-5 49.1 12.19 68,782 5,642 21.2 14.2 11.7 12.2 6.0 50,756 4,164 9,910 1,676 4,336 2,591 3,628 11,490 3,191 15.11 19.6 43,975 
SCOTLAND G-5 25.3 6.07 41,020 6,758 21.1 15.4 13.4 16.0 7.8 33,115 5,456 8,077 831 3,307 2,114 1,371 7,524 3,491 8.47 4.0 7,811 
STANLY F-5 45.6 13.08 101,624 7,769 22.8 22.1 17.9 17.7 8.8 61,186 4,678 14,411 2,241 3,375 3,728 3,296 10,866 7,756 19.57 4.4 10,728 
STOKES F-3 24.0 6.39 38,250 5,986 24.2 18.4 14.8 12.3 4.7 11,929 1,867 4,142 452 617 142 514 1,987 1,623 8.55 10.9 18,583 
SURRY E-3 51.5 14.47 110,050 7,605 23.3 18.3 16.5 16.1 8.7 81,835 5,655 16,763 3,464 4,731 7,714 5,474 18,528 8,331 23.75 11.7 24,638 
SWAIN B-4 7.4 1.96 12,212 6,231 20.7 21.4 9.5 9.7 6.0 11,351 5,791 3,138 349 932 714 113 1,165 1,789 2.93 1.2 794 
TRANSYLVANIA C-5 17.8 4.79 36,999 7,724 22.2 18.8 17.1 17.4 9.0 20,548 4,290 6,031 843 1,361 910 1,540 3,331 2,066 7.01 1.1 1,538 
TYRRZLL L-4 4.0 1.01 5,381 5,328 20.1 17.4 6.6 6.3 4.1 3,724 3,687 878 210 410 88 291 387 189 1.10 1.3 2,394 
UNION F-5 49.9 13.08 96,632 7,388 22.0 21.5 15.1 16.6 8.5 66,588 5,091 14,841 1,593 4,326 2,285 2,026 16,523 4,994 18.46 9.9 21,122 
VANCE H-3 33.1 8.54 60,883 7,129 20.3 16.5 13.8 14.9 9.5 42,562 4,984 10,603 1,218 3,813 2,418 2,342 8,062 3,199 11.81 7.9 13,766 
WAKE H-4 204.5 55.22 522,546 9,463 17.2 23.2 14.7 18.1 13.9 334,974 6,066 67,051 10,778 43,435 20,309 19,729 68,385 32,218 100.33 15.2 36,290 

Raleigh 112.5 31.15 377,791 12,128 246,280 7,906 44,956 7,607 37,390 17,641 13,928 53,580 20,062 
Ra.e:gh Metro Area 204.5 55.22 522,546 9,463 17.2 23.2 14.7 18.1 13.9 334,974 6,066 67,051 10,778 43,435 20,309 19,729 68,385 32,218 100.33 

Who delivers the Men & Women (18-491 in the Raleigh -Wake County Market? 
The WKIX Radio ad in the Raleigh station listings "tells it like it is" in the latest Hooper ratings. 

WARREN H-3... 17.2 3.95 
WASHINGTON K-4 14.4 3.48 
WATAUGA D-3 17.5 4.57 
WAYNE J -4t 97.6 24.05 

Goldsboro 34.4 9.83 
WILKES E-3 48 0 12.55 
WILSON J 4 62.2 15.93 

W [son_ 33.5 9.31 
YADKIN E-3 24.6 6.87 
YANCEY C-4 12.5 3.27 

24,393 
22,238 
31,149 

146,596 
70,121 
86,968 

116,805 
83,968 
50,422 
20,202 

6,175 19.0 13.6 10.4 12.3 7.2 
6,390 21.4 17.6 15.4 15.3 5.9 
6,816 19.8 14.6 11.9 15.4 8.5 
6,095 23.2 18.8 12.8 11.1 5.9 
7,133 
6,930 23.0 18.7 13.7 13.7 7.3 
7,332 20.5 16.8 13.9 15.2 9.8 
9,019 
7,339 20.9 20.1 16.2 17.4 7.9 
6,178 21.3 14.7 12.1 11.8 5.4 

12,833 3,249 3,772 356 1,022 405 756 
12,187 3,502 3,556 276 1,245 494 675 
26,880 5,882 5,350 1,129 1,492 1,736 2,273 

106,776 4,440 22,915 2,705 17,259 6,996 7,147 
76,973 7,830 15,688 1,963 13,437 6,592 5,666 
56,938 4,537 11,711 1,190 3,342 2,777 2,223 
84,786 5,322 18,968 2,219 7,979 5,902 4,082 
63,155 6,784 14,388 1,900 2,939 5,754 3,502 
22,824 3,322 6,448 381 633 229 1,372 
10,138 3,100 2,198 281 1,256 326 216 

1,372 1,387 4.27 7.9 11,802 
2,883 1,330 4.58 2.2 6,453 
5,949 2,190 6.50 6.2 6,206 

18,627 6,994 29.76 14.3 39,744 
11,062 4,923 
12,220 4,321 16.97 7.1 22,693 
13,164 9,243 20.54 13.4 35,811 
10,678 5,260 

6,095 2,625 10.63 7.5 16,130 
2,414 871 3.84 5.1 4,183 

(3) Includes portion in Edgecombe County. 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 

ADDITIONAL 
DAILY MEDIA CITIES 

NOT SHOWN ON STATE MAP 
RADIO 

Sparta -Alleghany County 

Radio Household Data 
NOTE: C:un:y-by-caun:y es:ima.es of Radio House- 
hold Da a na ,on3er a?7aar in 5235. With she 
advent and w'da-s?raaJ usa of tilt 'ransisor, 
Rad:o H:us.ha'd Pare:ra ion has reached at least 
95% w' h lit.le varia -inn on a c:ua:y-by-county 
basis. Th_re is na way of presant 'o estimate 
transist.ar rcd:o ownership - 'hus S23S believes 
further pub:ica.ien of Rad:o H:usaha:d Da:a k 
meaning ces. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL ....1,215,100 Duplin 13,800 
METRO AREAS Durham 38,300 

Asheville 14,000 Edgecombe 30,000 
Charlotte 88,100 Forsyth 49,900 
Durham 49,500 Franklin 12,500 
Fayetteville .... 45,400 Gaston 18,100 
Gastonia 18,100 Granville 15,000 
Greensboro- Guilford 61,500 

Winston-Salem- Halifax 32,800 
High Point.... 119,300 Harnett 13,900 

Raleigh 47,900 Hertford 13,100 
Wilmington .... 20,600 Iredell 12,200 
Total Metros.... 402,900 Johnston 13,600 

COUNTIES Lenoir 23,500 
Alamance 16,100 Martin 12,300 
Anson 12,000 Mecklenburg .... 77,300 
Beaufort 13,300 Nash 24,500 
Bertie 14,200 New Hanover.... 20,600 
Bladen 11,900 Northampton .. 16,900 
Buncombe 14,000 Onslow 13,300 
Cabarras 11,700 Orange 11,200 
Cleveland 15,500 Pasquotank 10,900 
Columbus 16,800 Pitt 31,900 
Craven 18,000 Richmond 12,100 
Cumberland .... 45,400 Robeson 28,200 

COUNTIES 
Rockingham 
Rowan 
Sampson 
Scotland 
Vance 

15,600 
15,000 
17,500 
10,300 
14,000 

Wake 
Warren 
Wayne 
Wilson 24,400 
Total Counties 985,200 

48,000 
11,100 
33,000 

NORTH CAROLINA 
See SI1DS consumer market map and data at begin - 

o' the State. 
THIS STATE OBSERVES DAYLIGHT 

SAVING TIME. 

STATE NETWORKS 

Carolina Radio Network 

Carolina Radio Network 
Comprised of: 

SV1tCS-Ahoskle 
SV it lt% -Clinton 
\\'taa .-t.oldb.h ro 
S\'NCT-Greenvtlle 
SVII N('-Ilendrrson 
WELS -Kinston 

\VTSB-Lumberton 
WEED -Rocky Mount 
SV\I l'M-Smithfield 
S\'TAR-Tabor City 
WC I'S -Tarboro 
\V1TN-SS ashington 

WSM V -Weldon SVIAM-WIlltamstan 
SVE'rC-Wendell- WVOT-Wilson 

7,ehulnn WJMX-Florence, S. C. 
Media Code 4 234 0050 6.00 
Executive Office -c/o Radio Station W VOT, Box 170, 

Wilson. N. C. 27893. Phone 243-5157. 
I. PERSONNEL Manager -Harry Severance. 

Aast Manager-Wlstar Moore. Jr. 
2. REPRESENTATIVES 

The Devney Organization, Inc. 
4. AGENCY COMMISSION 

15%. 
5. GENERAL ADVERTISING See ceded regulations 

NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 3d, 4a. 4d, 5, 6a. 8. 
Rate Protection: 10b, llb, 12b, 13b, 146. 15a, 

156. 16. 
Basic Rates: 20a, 20b, 21a, 21d, 22a, 222b, 23a, 24b. 

25a, 28a. 28c, 29a. lib, 33b. 
Contracts: 40a, 41. 44a, 46, 47a, 49, 51a. 
Comb.: Cont. Discounts: 60d. 60h, 616, 62d. 
('ancellaticn: 70a. 70d, 71a, 73b. 
Prod. Services: 80. 

TIME RATES 
ER 7/67 -Reed 5/29/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x I04x 156x 260x 

1 min 100.55 97.20 92.15 83.80 82.10 77.10 70.00 
8. PROGRAM TIME RATES 

Ix 13x 26x 52x 104x 156x 260x 
5 min 215.35 201.30 194.40 187.45 180.45 173.40 166.45 

(This listing continued on next page) 
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Carolina Radio Network -Continued 
SUPPLEMENTARY STATIONS 

WGAI-Elizabeth City WLAT-Conway, 8. C. 
WFAI-Fayetteville WDIX-Orangeburg, S. C. 
WAKS-Fuquay-Varina WDXY-Sumter, B. C. 
WYRN-Louisburg WEVA-Emporia, Va. 
WMAP-Monroe WYSR-Franklin, Va. 
WKLM-Wilmington WLPM-Suffolk, Va. 

Golden Crescent Group 
Comprised of: 

WYNA-Raleigh WDBM-Statesville 
WTIK-Durham WABZ-Albemarle 
WAIR-Winston-Salem WGTL-Kannapolla 
WHPE-High Point WIST -Charlotte 
WGWR-Asheboro WOHS Shelby 
WTNC-Thomasville WEAL -Gaffney, S. C. 
WBUY-Lexington WESC-Greenville, S. C. 
WSAT-Salisbury 
Media Code 4 234 0100 9.00 
Box 1875, High Point, N. C. 27261. 

I. PERSONNEL 
National Sales Manager -E. C. Bryant, Jr. 

2. REPRESENTATIVES Direct. 
4. AGENCY COMMISSION 

15/0 time only; 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4d, 5, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21a, 22a, 23a, 28b, 28c. 
Contracts: 40a. 46, 51a. 
Comb.; Cont. Discounts: 61a. 62a. 
Cancellation: 70a. 71a, 72, 73a. 
Prod. Services: 80, 81. 

TIME RATES 
Eff 1/1/67 -Reed 11/21/66. 

6. SPOT ANNOUNCEMENTS 
CLASS A DRIVE TIME 

I min 100 20/30 sec 75 
Entire group rates. For combinations of less than 
entire group, consult national sales manager. 

Radio Smiles Group, The 
Comprised of: 

WRNC-Raleigh WFBS-Spring Lake 
WISP -Kinston WSML-Graham 
WSMY-Weldon 
Media Code 4 294 0125 6.00 
Smiles Associates, Box 622, 2606 Raeford Rd.. Fay- 

etteville, N. C. 28302. Phone 919 985-6194. 
I. PERSONNEL 

Executive Vice -President -N. J. Sutiles. 
Vice -President -M. L. Street. 

2. REPRESENTATIVES 
0111 -Perna, Inc. 
Southern -Southern Spot Sales, Inc. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL RATE POLICY 
TIME RATES 

ER 4/1/68-Itec'd 9/3/68. 
6. SPOT ANNOUNCEMENTS 

(6:30-9 am, noon -1 pm & 3:30-6 pm) 
PER WK: 6 ti 12 t1 18 ti 24 t1 

1 min. 30.00 27.50 25.00 22.50 
30 sec 22.50 20.60 18.75 16.85 

(all other times) 
1 min. 2.4.00 22.00 20.00 18.00 
30 sec 18.00 16.50 15.00 13.50 
10 sec: 50% of 1 -min. 

Suburban Radio Group 
Comprised of 

WCGC-Belmont, N. C. WFCM-Winton-Salem, 
WEGO-Concord, N. C. N. C. 
WPEG (FM) -Concord, WJJJ-Chrlstiansburg, 

N. C. Va. 
WMDE (FM)- \VVVV (FM) -Blacks - 

Greensboro, N. C. burg. Va. 
WSVM-Valdese, N. C. WHHV-Hillsvilie, Va. 
WZKY-Albemarle, N. C. 
Media Code 4 234 0150 4.00 
Mailing address: Box 630, Belmont. N. C. 28012. 

Phone 825-8224. 
I. PERSONNEL 

President -Robert R. Hilker. 
Vice -President -James B. Keel. 
Vice -President -William R. Rollins, 

2. REPRESENTATIVES 
GUI -Perna, Inc. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See aided regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 3a, 4a, 5, 
Rate Protection: 10a, lia, 12a, 

6a, 7b, 8. 
13a, 140, 15b. 

Basic Rates: 20b, 21a, 21b, 22b, 29a, 25a, 26. 
Contracts: 90a. 96, 97a, 48. 51a. 
Comb.; Cont. Discounts: 60d, 601, 61a, 62b. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
ER 4/1/68 -Reed 2/28/68. 

6. SPOT ANNOUNCEMENTS 
la 10x 50x IOOx 

1 min, all stations..._ 21.74 19.37 15.51 13.40 
Individual station rates lesa 5% for each additional 
station purchased for like schedules. Up to 25% 
discount for 6 or more station purchases. 

TN Radio News Network, The 

TN Radio News Network 
WZKY-Albemarle 
WSK Y -Asheville 
WBMS-Black Mountain 
WBBB-Burlington 
WIST --Charlotte 
W EGO-Concord- 

Kannapolla 
WCKB-Dunn 
W DNC-Durham 
WBLA--Elizabethtown 

Comprised of: 
WFMO-Fairmont- 

Lumberton 
W FNC-Fayetteville 
WGAS-Gastonia 
WOBR-Goldsboro 
tVNCT-Greenville 
W IZS-Hendercon 
WIRC-Hickory 
WXRC (FM) -Hickory 
WNOS-High Point 

WISP -Kinston 
W EWO-Laurinburg 
WLON-Lincolnton 
WYBN-Louisburg 
WBRM-Marion 
WDSL-Mocksville 
WMAP-Monroe 
WMBL-Morehead City 
WHIT -New Bern 
WKBC-FM-North 

Wilkesboro 
WSHB-Raeford 
WRAL-FM-Raleigh 
WFRC-Reidsville 
WCBT-Roanoke Rapids 
WCEC-Rocky Mount 
WRXO-Roxboro 
Media Code 4 234 0200 7.00 
Executive Office -137 S. Salisbury St., Box 1988. 

Raleigh, N. C. 27602. Phone 832-8885. Call collect. 
Branch Offices: New York, Chicago -Call operator 

Enterprise 6982. Atlanta -Call operator Wx 1016. 

I. PERSONNEL 
General Manager -Wally Voigt. 
National Account Executive -Paul von Hagel. 
Regional Account Executive -Allen B. Jones, 

2. REPRESENTATIVES 
TN Spot Sales. 
Michigan -Pearce Sales. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 2b, 3a, 9a. 5, 6a, 7b. 
Rate Protection: 10b, 11c, 12e, 13b. 
Basic Rates: 200, 24b, 24c, 27. 28a, 28c. 
Contracts: 40a, 44a, 45, 46, 47a, 51b. 
Comb.; Cont. Discounts: 60g, 601, 62d. 
Cancellation: 70e, 71a, 72. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 10/1/66-Reé d 8/29/66. 
AA -Mon this' Fri 6:55-7 am, 7:25-7:30 am, 7:55- 
8:05 am, 8:55-9 am, 3:55-4 pm. 4:55-5 pm, 5:25- 
5:30 pm & 5:55-6 pm. 
A -Mon thru Fri 9:55-10 am, 10:55-11 am, 11:55 
am -12:05 pm. 12:55-1 pm, 1:55-2 pm & 2:55-3 pm. 
B -Mon thro Fri 6-6:05 pm, 6:55-7 pm, 7:55-8 pm, 
8:55-9 pm, 9:55-10 pm, 10:25-10:30 pm & 10:55-11 
am. 8:55-9 am, 9:55-10 am, 10:55-11 am. 11:55 am - 
pm. Sat & Sun 6:55-7 am, 7:25-7:30 am, 7:55-8:05 
12:05 pm. 12:55-1 pm. 1:55-2 pm, 2:55-3 pm, 3:55- 
4 pm, 4:55-5 pm, 5:25-5:30 pm, 5:55-6:30 pm, 6:55- 
7 pm, 7:55-8 pm, 8:55-9 pm, 9:55-10 pm, 10:25- 
10:30 pm & 10:55-'1 pm. 

6. SPOT ANNOUNCEMENTS 
PARTICIPATING NEWS ANNOUNCEMENTS 

(Fixed Position) 
AA A B 

1 min 100 90 80 
30 -seconds or less -80% of 1 -minute rate. 

CUMULATIVE WEEKS DISCOUNTS 
13 wk -2% 26 wk -5% 39 wk -8% 52 wk -10% 

7. PACKAGE PLANS 
WEEKLY 

12 60 -second participating spots within '7 days. As 
available, per package, 840. 
6 60 -second participating spots within 7 days. As 
available, per package, 450. 
Best positions available at time of order. No further 
discounts allowed on package plans. 30 -seconds or 
less available at 80% of 1 -minute rate. 

WWGP-Sanford 
WBZB-Selma 
WYAL -Sotland Neck 
WFMX-Statesville 
W SIC -Statesville 
WEEB-Southern Pines 
WTLK-Taylorsvillo 
W S VM -Valdese 
WLSE-Wallace 
WEEW-Washington 
WENC-Whiteville 
WIAM-WilUamaton 
WGNI-Wilmington 
WGTM-Wilson 
WAIR-Winston-Salem 
WAIR-FM-Wlnaton- 

Salem 

Tobacco Radio Network, The 
NORTH CAROLINA STATE GROUP 

Comprised of: 
WZKY-Albemarle WYRN-Louisburg 
WGWR-Asheboro WWDR-Murfreesboro 
WCGC-Belmont WSHB-Raefcrd 
WIST-Chariotte WRNC-Raleigh WRIt7 Clinton WFRC-Reidsville 
WEGO-Concord WCBT-Roaneke Rapids 
WCKB-Dunn WRAL (1'311 -Raleigh 
WDNC-Durham WCEC-Rocky Mount 
WGAI-Elizabeth City WRXO-Roxboro 
WBLA-Elizabethtown WW'OP-Sanford 
WFMO-Fairmont W'BZB-Palms 
WFNC-Fayetteville WYAL-Scotland Neck 
W'GAS-Gastonia WMPM-Smithfield 
VGBR-Galdshoro WEEB-Southern Pines 

WNCT-Greenville W'SIC-Statesville 
W'HNC-Henderson WSVM-Valdese 
VNOS-High Point WLSE-Wallace 

WLAS-Jacksonville WITN-Washington 
WFTC-Kinston WENC-Whiteville 
WEWO-Laurinburg WIAM-Williamston 
WBUY-Lexington WGNI-Wilmington 
WLXN (FM) -Lexington WAIR-Winston-Salem 
WLON-Lincolnton WGTM-Wilacn 
See The Tobacco Radio Network under Regional 
Radio Networks and Groups. 

AHOSKIE 
Hertford County -Map Location K-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WRCS 
1947 

R A B 

Media Code 4 294 0250 2.00 
itoanoke-Chowan Broadcasting Co.. Inc.. Box 232, 

Ahoskie, N. C. 27910. Phone 919-332-3101. 
Studio -N. C. Highway 350. 8 miles west of Mottle. 

N. C. 
I. PERSONNEL 

President -N. W. Garrett. 
Manager -Ray McClees. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
South -Southern Spot Sales, Inc. 

3. FACILITIES 
1,000 se. days: 970 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on station time only. No cash discount. 

5. GENERAL ADVERTISING See soiled regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 3d, 4a, 4d, 5. lis, 7b, 8. 
Rate Protection: 10a, ils. 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20b, 21a, 21b, 21e, 22a, 23a, 24b, 24c, 

25a, 28b, 28c, 29a, 30. 
Contracts: 40a, 41, 42a, 44a, 44b, 45, 96, 97a, 51a. 
Comb.; Cont, Discounts: 60a, 61a, 61b, 624. 62c, 

62d. 
Cancellation: 70a, 70e, 71a. 73b. 
Prod. Services: 80, 81, 82. 
Member: Carolina Radio Network. 

TIME RATES 
Rates effective April 1. 1948. 

6. SPOT ANNOUNCEMENTS/P4ROGROAM RATES 

hr. hr. hr. min. min. () 
1 time 60.00 36.00 24.00 18.00 10.00 5,00 

13 times 57.00 34,20 22.80 17.10 9.50 4.75 
26 times.._ 54.00 32.40 21.60 16.20 9.00 4,50 
52 times..,. 51.00 30.60 20.40 15.30 8.50 4.25 

104 times 48.00 28.80 19.20 14.40 8.00 4.00 
156 times 45.00 27.00 18.00 13.50 7.50 8.75 
260 times 42.00 25.20 16.80 12.60 7.00 3.69 
312 times 39.00 23.40 15.60 11.70 6.50 8.25 

(1 One minute or less. 
Station breaks limited to 30 seconds transcribed or 
50 words live. 

ALBEMARLE (2 AM; 1 FM) 
Stanty County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WABZ WABZ-FM 
1948 1958 

Media Code 4 234 0300 5.00 
Radio Station WABZ, Box 608, Albemarle, N. C. 

28001. Phone Yu 2-1020. 
STATION'S PROGRAMMING DESCRIPTION 

WABZ: Programmed for general interest, 
NEWS: UPI news hourly, local news twice daily, 
market reports, weather, sports and farm news. Com- 
munity announcements, morning devotions, births, 
birthdays, obituaries, evening meditations. MUSIC: 
middle-of-the-road music 70%; religious music 10%, 
country and western music 10%; rock and roll music 
10%. Rec'd 1/29/68. 

1. PERSONNEL 
Manager -Mrs. Ramelle G. Tanner, 

3. FACILITIES 
1,000 w. days; 1010 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST, 
FM FACILITIES 
ERP 3.000 w.; 100.9 mc. 
Operating schedule: 5:30 am -10:30 pm. 

4. AGENCY COMMISSION 
15% to recognized agencies; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 41), 9d, 5, 6a, 8. 
Rate Protection: 10a, 14a, 15b. 
Basle Rates: 23a, 24a, 28b. 
Contracts: 40a 44a. 
Member: Golden Crescent Group. 

TIME RATES 
Rates effective January 1, 1953, 

Rates received July 6. 1953. 
6. SPOT ANNOUNCEMENTS 

13 26 52 104 812 
ti. tl. ti. ti, ti, ti. 

1 minute 3.75 3.50 3.25 3.10 2.90 2.70 
8. PROGRAM TIME 

13 ti. 
1 hour........ 35.00 

1/2 hour....-._ 21.00 
1/4 heur .... t3.00 

10 minutes.. 8.00 
5 minutes.. 5.25 

RATES 
26 ti. 52 tl. 
33.25 31.50 
19.95 18.90 
12.35 11.7n 

7.60 7.20 
4.99 4.72 

104 !1. 280 ti. 312 ti. 
29.75 27.00 25.00 
17.85 15.80 14.75 
11.05 9.40 8.75 

6.80 6.40 6,00 
4.46 4.20 8.94 

WZKY 
1956 

Media Code 4 234 0350 0.00 
Radio Station WZKY, Inc.. Box 550, Albemarle, 

N. C. 28001. Phone Yu 2-1111. 
STATION'S PROGRAMMING DESCRIPTION 

WZKY: Programmed for general interest. AIR PER- 
SONALITIES handle all segments. NEWS 5 min 
network every hour. Farm market reports following 
sign -on. Sign -on -9 am middle-of-the-road, standards, 
telephone quiz for housewives. 10 am -11 am religious 
and gospel music. 11 am -noon womens show: fash- 
ions, cooking, audience participation contest etc. 
Noon: news, weather, country and western. novelty. 
3 pm -5 pm -rock and roll, current hits contest. 5 pm - 
sign -off local news, sports, middle-of-the-road stand- 
ards. SPORTS: All major sports when available. 
Contact Representative for further details. Reed 
7/13/67. 

I. PERSONNEL 
General Manager -Ralph Gardner. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 
250 w. days; 1580 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 5, 6a, 8. 
Rate Protection: lob, 14b. 
Basic hates: 20b, 21a, 22b, 23a, 24b, 25a, 28e, 29a. 
Contracts: 40a, 44a, 46, 97e, 50, 51a. 
Comb.: Cont. Discounts: 60h, 61a. 
Cancellation: 71a, 73b. 
Prod. Services: 80. 82. 
Member: Tobacco Radio Network, Suburban Radio 
Network. 

TIME RATES 
Eft -Reed 8/4/66. 

6. SPOT ANNOUNCEMENTS 
lx 19x 26x 52x 260x 312x 965x 

1 min. 1.95 1.80 1.85 1.55 1.40 1.35 1.30 
10. SPECIAL FEATURES 

SUNDAY RELIGIOUS PROGRAMS 
13x 26x 52x 

1/4 hr 12 10 8 
1/2 hr 20 17 15 

NORTH CAROLINA 

ASHEBORO (1 AM; 1 FM) 
Randolph County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGWR WGWR-FM 
1946 1946 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 234 0400 9.00 
Asheboro Broadcasting Co., Box 309. 303 E. Salisbury, 

Asheboro, N. C. 27203. Phone 919-625-2187, 
STATION'S PROGRAMMING DESCRIPTION 

WGWR: Programmed for general interest. 
NEWS: headlines every 30 min, UPI audio reports. 
5-7 am country music, farm and weather reporta. 7 

am -noon general popular music, 5 & 15 min news, 
weather reports, women's features. Noon -1 pm farm 
and weather reporta, 15 min news. 1-3 pm general 
popular music. 3-4:30 pm current hits, 10 min local 
and area news. 4:30-5:30 pm country music, 5:30-6 
pm current hits, 6-7 pm news, area news, sports, 
weather. 7 pm -12:05 am current hits, news, weather. 
SPORTS: college football and basketball, high school 
football, American Legion junior baseball, Contact 
Representative for further details. Recd 7/17/67. 

I. PERSONNEL 
Manager -J. lt. Marlowe, 

2. REPRESENTATIVES 
T -N Spot Sales. 

9. FACILITIES 
5,000 w. days, 500 w. nights; 1260 kc. 
Operating schedule: 5:00-12:05 am. EST. 
ERP 10,000 w.; 92.3 mc. 
Operating schedule: 7:30 am -midnight Sun; 5:00 am - 
midnight weekdays. 
Antenna ht.: 650 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3d, 9b, 5, 6a, 7b. 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20a, 21b, 22a, 23a, 29b, 25a, 26, 28a, 

29a. 
Contracts: 40a, 41, 44a, 46, 47a. 
Member: Tobacco Radio Network and Golden Crescent 
Group and Southeastern Key Market Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 5 ER 10/67-Rec'd 10/2/67. 

6. SPOT ANNOUNCEMENTS 
AA -6-9 am, noon -1 pm & 4-6:30 pm. 
A -All other times. 

CLASS AA 
I min 90 see I min 90 see 

1 x 4.50 3.50 104 z 3.70 2.70 
13 x 9.30 3.30 156 x...._..._... 3.50 2.50 
26 x 4.10 3.10 260 x 3.25 2.25 
52 z 3.90 2.90 312 ...... 3.00 2.00 

CLASS A 
1 x 4.00 3.00 260 x .... 3.10 2.10 
13 z 3.85 2.85 312 z...._........ 2.95 1.95 
26 x 3.70 2.70 500 ........ 2.80 1.80 
52 x 3.55 2.55 1000 z 2.65 1.65 
104 z 3.40 2.40 2000 x 2.50 1.50 
156 x 3.25 2.25 

7. PACKAGE PLANS 
10 DAY PACKAGE RATES 

(ROS) () (t) () (t) 
10 ti 38. 28. 50 ti 150. 100. 
25 ti 85. 60. 

(a) 1 minute or 120-150 words. 
(t) 30 seconds or 60-75 words. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr I/4 hr 10 min 5 min 

1 z _ 45.00 27.00 18,00 13.50 9.00 
DISCOUNTS 

26x-10% 104x-20% 260x-30% 
13x- 5% 522z-15% 156z-25% 312z-35% 

ASHEVILLE (4 AM; 1 FM) 
Buncombe County -Map Location C-4 

See SRDS consumer market map and data at begin 
oing of the State. 

WFGW WMIT(FM) 
1962 1941 

CITY OF LICENSE 
BLACK MOUNTAIN 

R A 

Media Code 4 234 0450 8.00 
(This is a duplicate of the listing appearing under 
Black Mountain, N. C.) 

Subscriber to the NAB Radio Code 
Blue Ridge Broadcasting Corp., Box 158. U. S. 

Hwy. 70, Black Mountain, N. C, 28711. Phone 
669-8477. 

Other office: Box 9545, Asheville, N. C. 28805. 
STATION'S PROGRAMMING DESCRIPTION 

WFGW: Programmed for general interest. 
6 air personalities. MUSIC 32%: middle-of-the-road 
and inspirational. NEWS 25%: 5 min network news 
every 30 min followed by regional headlines and 
weather. Half hour news summary at noon and 5 
pm includes world, national, regional, and local re- 
ports with weather, business, stock market, agricul- 
ture, and public affairs. RELIGION 22%: Bible 
reading, sermons, news and interviewa. ENTER- 
TAINMENT 18%: 10-10:55 am, variety show from 
network featuring comedy, music, studio audience 
participation. 2:05-3 pm variety, music interviews, 
public service announcements. SPORTS 5%: four 5 
min sport shows daily, plus live college football and 
basketball. Football bowl games. Recd 11/20/67. 

1. PERSONNEL 
General Manager -Donald L. Bailey. 

(This listing continued on next page) 
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NORTH CAROLINA 
Asheville -W F G W, W M I T (FM)-Cont'd 
3. FACILITIES 

50,000 w. day.; 1010 kc. Directional. 
Operating schedule: 6:00 am -local sunset. EST. 
FM FACILITIES 
ERP 36,000 w.; 108.9 inc. 
Antenna ht. -3.300 ft. above average terrain; 6,781 
ft. above sea level. 
Operating schedule: 24 hours daily Mon thru Sat; 
7:00 am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4b, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10e, lie, 12e, 13e, 14b. 15b, 16. 
Basic Rates: 201). 21a, 22a, 23a, 24c, 25a, 28, 27. 

28b, 29a, 30, 33e. 
Contracta: 40a, 42a, 43, 44a, 45, 46, 47a, 48, 49, 51e. 
Comb.; Cont. Discounts: 60f, 61e. 62b. 
Cancellation: 70e. 70c, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Tobacco commercials not acceptable. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective January 1, 1966. 
Rates received March 3, 1956. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 20 sec 10 sec 

1 t1..._........._. _._. 6.40 4.80 3.60 2.40 
26 ti _.._.. 8.00 4.60 3.45 2.30 
52 U .._..... 5.75 4.40 3.30 2.20 
104 ti.._ _...._.... 5.50 4.00 3.00 2.00 
156 ti.._ _._........-_...._._.._ 5.00 3.80 2.85 1.90 
280 ti....._......__ .............._...._. 4.75 3.60 2.70 1.80 
520 ti _._._.._.._ 4.50 3.20 2.40 1.60 
1040 ti 4.00 2.40 1.80 1.20 

7. PACKAGE PLANS 
PER WK: 10 tl 15 ti 20 ti 
1 min - 60. 82. 100. 

8. PROGRAM TIME RATES 
1 ti 28 ti 52 ti 104 ti 280 ti 

1 hr..._ 76.48 72.45 88.43 84.40 62.39 
1/2 hr 43.70 41.40 39.10 36.80 35.85 
1/4 hr 24.15 21.85 20.70 19.55 18.40 
5 min 12.10 11.50 10.95 10.35 9.80 

(D) 

WISE 
18fß 

Media Code 4 234 0500 0.00 
Davenport -McGuire Broadcasters, Inc., 2 S. Lexing- 

ton Ave., Asheville, N. C. 28801. Phone 704-253- 
5381. 

I. PERSONNEL President -John Lee Davenport. 
Vice-Pres. & Gen'l Mgr. -Charles H. Reynolds. 
Operations Manager -Ed Dyer. 

2. REPRESENTATIVES 
McGavren-Guild--PGW Radio, Inc. 
Thom. Redlo & TV Enterprise., Ioe. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights; 1310 kc. 

Directional -night only. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15t. no rash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a, 3b, 4a, 5. 6a. 
Rate Protection: 10h. 11b. 12b. 
Basic Ratee: 20a. 21b, 22a, 22b. 23a, 29b, 26, 28a, 29a. 
Contracte: 40a. 45. 46. 47a. 48. 
Comb.: Cont. Discounts: 60e, 60k, Ola. 011). 62b. 
Cancellation: 70a, 70c, 71a. 73a. 
Rtstlun break announcements. when available. are 
limibd to 35 word. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 2 Eff 5/1/67 -Reed 4/26/87. 

AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -Mon thru Sat 9 am- 4 pm & 7-10 pm. 
B -All other times 

6. SPOT ANNOUNCEMENTS 
PER WK 8tí 12 t1 18 t 24t1 30tI 

AA ---_ 14.00 13.50 13.00 12.50 12.00 
A 10.00 9.50 9.00 8.50 8.00 
B 8.00 7.50 7.00 6.50 6.00 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(1 minute) 
Plan I. 18 ti per wk (SAA, SA, 4B) 9 
Plan II. 24 ti per wk (10AA. SA, 613) .......... 8 
Plan III, 30 ti per wk (12AA. 10A, 8B) .... 7 

CONSECUTIVE WEEKS DISCOUNT 
50 wks-10% 
30 sec: 80% of 1 -min. ID's: 50% of 1 -min. 

WLOS WLOS-FM 
1947 1947 

JOHN C. BUTLER & COMPANY, INC. 

A Wometeo Station 
Subscriber to th NAB Radio Code 

Media Code 4 234 0550 5.00 
Wotnetco Skyway Broadcasting Co.. Box 2150. 288 

Macon Ave., Asheville. N. C. 28802. Phone 704- 
254-4321. TRH 510-933-6468. 
STATION'S PROGRAMMING DESCRIPTION 

WLOS: Programmed for general Interest. 
6 air personalities handle all program segments ex- 
cept news. NEWS: network news on hour. Local news 
20 past hour, 20 before hour, and 3 min before hour. 
SPORTS: college and high school football and bas- 
ketball on FM only. MUSIC 90%: top 90 sign -on - 
sign -off. Features include schedule of publie service 
announcements, 1 minute per hour. Contact Repre- 
sentative for further details. Recd 9/30/68. 

I. PERSONNEL 
Vice-Pres. & Oen'i Mgr. -Morton S. Cohn. 
Station Manager -Bob L. Jones. 
Operations Director -William E. Stroupe. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1880 ke. 

Directional -night only. 
Operating ecnedule: 6 am -midnight daily. EST. 
FM -ERP 36,000 w.; 99.9 mc. 
Antenna ht. -6.000 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See eroded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2e. 3a, 4a, 5, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21e. 22a. 28e. 33a. 
Contracts: 40c, 41, 42b. 43, 94a, 45, 46, 47a, 48, 

51e. 
Comb.; Cont. Discounts: 60a, S1a. 
Cancellation: 70c, 71e. 72. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 11 Elf 9/1/68 -Reed 9/9/68. 
AA -5:30-9 am. 
A -3-T pm. 
3c-9 am -3 pm or ROS/BTA. 
C-7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: PERYR: AA A B C 
1 ti 1 z 0.50 6.00 5.00 3.60 
6 ti 112 x..._ 6.25 5.75 9.75 3.40 
12 ti 290 a 6.00 5.50 4.50 3.20 
15 ti 380 a 5.75 5.25 4.25 3.00 
20 ti 980 L.._....- 5.50 5.00 4.00 2.80 
25 tí 600 x..._......_ 5.25 4.75 3.75 2.60 
30 ti 720 L..._.._ 5.00 4.50 3.50 2.40 
35 ti 840 L.»..._.. 4.75 4.25 3.25 2.20 
40 U 1000 x 4.50 4.00 3.00 2.00 

30 SECONDS 
1 ti 1 L.._ 9.55 4.20 3.50 2.50 
8 ti 112 L 4.38 4.05 3.35 2.40 
12 ti 240 a 4.20 3.85 3.15 2.25 
15 ti 360 4.05 2.70 3.00 2.10 
20 ti 480 x 3 85 3 50 2.90 1.95 
25 ti 600 a 3.70 3.35 2.65 1.80 
30 ti 720 L_ 3.50 3.15 2.45 1.70 
35 ti 890 L 3.35 3.00 2.30 1.55 
40 ti 1000 x 3.15 2.80 2.10 1.90 
10 see: 50% of 1 -min. 

CONSECUTIVE WEEKS DISCOUNTS 
7 wk -5% 13 wk -10% 26 wk -15% 52 wk -20% 

8. PROGRAM TIME RATES 
1 HOUR -PER YEAR 

Ix 7x 18x 28x 52x 104x 156x 260x 
AA.. 102 96 90 84 78 72 66 60 
A. 92 86 80 74 08 62 56 50 
B..... 77 71 65 59 53 97 91 35 
(3. 25 25 25 25 25 25 25 25 
1/2 hr: 60% of hour. 5 min: 15% of hour. 
1/4 hr: 33-1/3% of hour 

WSKY 
1946 

Media Code 4 234 0600 8.00 
Radio Asheville. Inc., Northwestern Bank Bldg 

Asheville, N. C. 28802. Phone 704-253-4451. 
I. PERSONNEL 

Pres á Gen'l Mgr.-Zeb Lee. 
Commercial Manager -Bruce Berne.. 
Promotion Manager -T.. J. Render. 

2. REPRESENTATIVES 
Jack Masi. & Company, Inc. 

3. FACILITIES 
1.000 w. days. 250 w nights; 1230 kc. 

Non -directional. 
Operating schedule: 5 am -midnight weekdays: 6 am - 
midnight Sun. EST. 

4. AGENCY COMMISSION 
nn time only. nn cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
G-nersl : la. lb. 3e. 3d. 4a. 4d, 5. 7b. 
Rate Protection: 15a. 15h. 
Basic Rates: 20a, 20b. 21a, 23e. 24b, 25a. 27. 28c, 

29a. 
Contracts: 40a. 91. Oda, 45. 46. 
Cemh.: Cont. Discounts: 61e. 
Cancellation: 71a. 72. 73b. 
Prod. Services: 80. 82. 
Member: TN Radio News Network. 

TIME RATES 
Eff 3/1/87 -Reed 3/24/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Farmer Russ Program -Mon thru Sat 5-10 ant. 
Ix 52x 156x 312. 624x 

Ea 7.75 7.00 6.25 6.00 5.50 
5 -min show on Farmer Rusa 17.50 
Country Startime-Mon thru Sat 10 am -2 pm. 
Ea 8.25 5.50 5.00 4.50 4.25 
ROS except Sun 6-10 am. 

Ix 26x 52x 156x 312x 
Ea 5.50 5.25 5.00 4.25 4.00 
Gospel Hymntime-Sun 6-10 am only. 

1 min 5.25 
30 see: 75% of 1 -min. 10 sec: 50% of I -min. 

WWNC 
1927 

Subscriber to the NAB Radio Code 
Media Code 4 234 0850 3.00 
Multimedia Broadcasting Co.. Box 2090, 14 O'Henry 

Ave., Asheville, N. C. 28802. Phone 704-252-5611. 
STATION'S PROGRAMMING DESCRIPTION 

WWNC: Adult programming. AIR PERSONALITIES 
handle all local segments. Network news every hour. 
5:30-10 am personality with heavy emphasis on local 
news coverage. FARM: 11:30 am -1 pm farm market 
reports, interviews and farm news. 3:30-6 pm traffic 
reports. news, sports reports and popular music. 
10:05-10:45 pm roundup of local news with on -the -air 
calls to area law enforcement agencies. Ore depart- 
ment. ambulance services and weather bureau. Popu- 
lar music featured on all programs except 5:30-7 am 
& 11:30 am -1 pm where e and w is mixed in. Con- 
tact Representative for further details. Reed 7/24/67. 

I. PERSONNEL 
Station Manager -Claude E. Freeman. 
Program Director -Dave Jacobs. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

S. FACILITIES 
5.000 w.; 570 kc. 

Directional -nighttime only. 
Operating schedule: 5:30-12:05 am daily; 7:30-12:05 
em Sun. EST. 

4. AGENCY COMMISSION 
15% on station time; no cash discount on billings. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 4a. 5, 8. 
liete Protection: 10b, llb, 126, 13b, 14b, 15a, 15b. 
Basic Rates: 21b, 22e, 23e, 25a, 28a, 29a, 33e. 
Contracts: 40a, 41, 49., 94b, 45. 46, 47e. 51a, 51b. 
Comb.; Cont. Discount.: 60a, 60d, 60g, 601, 81b. 
Cancellation: 70c, 71a, 73a, 73b. 
Prod. Services: 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 17 Eff 9/1/87 -Reed 9/29/67. 

AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Sat 10 am -7 pm. 
A -All other times. 

7. PACKAGE PLANS 
1 -MINUTE TOTAL AUDIENCE PLANS 

Plan 1 Pian II 
6-10 am Mon thru Sat....._._._____..._»_ 6 8 
10 am -3 pm Mon thru Sat__._.._........._ 8 12 
3-7 pm Mon thru Bat..._._......»_.-.....,- 6 10 
7 pm -midnight and/or Sun.._...._ 4 6 

Total.....__...._._....._...._..__...._.__.__.__ 24 86 
Per wk, ea 8 7 

1 -MINUTE ROTATING PLANS 
PER WK: 8tí 12 ti 180124t1 

AAA ........ 15 14 13 12 
AA ......... ..... 12 11 10 9 
A 9 8 7 6 

30 sec or less: 80% of 1 -min. 
10 sec or less: 80% of 1 -min. 
All Plans are combinable. 1 -minute. 20 and 30 -sec- 
onda may be counted to help earn frequency discounts 
on 10 -seconds. but 10 -second spots may not be counted 
to earn frequency discounts on 1 -minute or 20 and 
30 -seconde. 

8. PROGRAM TIME RATES 
(All Time Periods -Sign -on -Sign -off) 

Ix 13x 26x 52x 280x 520x 
1/2 hr 60.00 57.50 55.00 52.50 50.00 47.50 
1/4 hr 40.00 38.50 37.00 35.50 34.00 32.50 
5 min 20.00 19.00 18.00 17.00 16.00 15.00 

BEAUFORT 
Carteret County -Map Location K-5 

See SItDS consumer market map and data at begin- 
ning of the State. 

WBMA 
1954 

Media Code 4 234 0700 6.00 
Richard Itay Cummins. Box 158, Ocean St., Beaufort, 

N. C. 28518. Phone 2-9401. 
I. PERSONNEL 

General Manager -Richard Ray Cummins. 
Promotion Manager -Hilda Cummins. 
Sales Manager -Virginia W. Sample. 

5. FACILITIES 
250 w.; 1400 Ice. Non -directional. 
Operating schedule: 4:55 am -12:00 midnight week 
days: 6:00 am -12:00 midnight Sun. EST. 

4. AGENCY COMMISSION 
Net to station; agencies add commission to ratea 
shown. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40e. 

TIME RATES 
No. 2 Elf 5/1/66 -Reed 8/3/66. 

6. SPOT ANNOUNCEMENTS 
1 minute: 

1 time__.._._..__..... 2.50 104 times_ __. 1.75 
13 times...-_.....___ 2.35 156 Times_..._-_._.- 1.60 
26 tim« 2.10 280 times_._._.__. 1 50 
52 times.»._.,..._ 1.85 500 or more times_ 1.40 

30 seconds: 
1 time......__. 1 85 104 time. 1.85 

13 lintel ....._......_ 1.75 158 times ..._ 1.25 
26 times 1.66 280 tiro«....... ..._... 1.15 
5" tima 1.40 500 or more times_._ 1.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr. 1/4 hr. 

1 time.... 25 08 15.00 10.00 
13 time... 23.50 1410 9.40 
28 times.. 21.00 12.60 8.40 
52 times.. 18.50 11.10 7.40 

104 time... 16 00 9 60 6.40 
156 times.. 13 00 7.80 5.2r 
280 times.. 12.00 7.20 4.80 

BELMONT 

10 min 
7.50 
7 05 
6.30 
5 55 
4 00 
0.90 
3.60 

5 min. 
6.75 
6.00 
5.00 
4.15 
3.50 
3.10 
2.90 

Gaston County -Map Location Z-5 
See SUDS consumer market map and data at begin - 
slog of the State. 

WCGC 
1954 

n . n 

Media Code 4 234 0750 1.00 
t'entral Broadcasting Co.. Box 830. Belmont, N. C. 

28012. Phones 704-825-8224. 2812. 
STATION'S PROGRAMMING DESCRIPTION 

WCGC: Programmed for young adults and blue 
collard workers of area. 
AIR PERSONALITIES handle all segments. NEWS: 
emphasis placed on local and national. Network 
news. with local close available used throughout day 
on half hour. Headline local, state and regional 
news available 24 hours per day on hour. MUSIC: 
format includes personality. country and western 3-7 
am, middle-of-the-road 7 em -1 pm, gospel 1-2:30 
Ian, rock 2:30 pm -3 am. Sun reserved for religious 
theme with local and national religious programs. 
Farm news Included in 4:30-5:30 am country and 
western segment except Sun. Local, regional and 
national sports. Contact Representative for further 
details. Recd 6/27/08. 

I. PERSONNEL 
General Manager -Robert R. Bilker. 
Commercial Manager -Ebb Gantt. 
Program Director -Mike Spargo. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
1,000 w. day., 500 w. nights; 1270 kc. 

Directional -nights only. 
Operating schedule: 29 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 21b, 22b, 24a, 25e, 26. 
Contracts: 40a, 96, 97a, 98, 51a. 
Comb.; Cont. Discounts: 60d, 601, Ela, 62b. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Affiliated with KBS. 
Member: Tobacco Radio Network, Surburban Radio 
Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 4/1/67-Rec'd 2/27/67. 
6. SPOT ANNOUNCEMENTS 

PER MO: 1tl 10tí 25tí 50t1 100tí 
1 min 3.00 2.70 2.40 2.15 1.90 
30 sec...._...__-_ 2.40 2.15 1.75 1.60 1.50 
15 sec 1.75 1.60 1.45 1.35 1.20 

DISCOUNT 
10% on firm contracta of 8 months or longer. 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr IO min 5 min 

1 x..-.__._...._.._._. 35.00 23.50 13.00 7.50 5.00 
DISCOUNTS 

13x-4% 52e-15% 200x-20% 3851-40% 
25x-8% 104x-17% 312x-35% 

10. SPECIAL FEATURES 
Weather capsules -when ndlable-1 minute rates 
apply. 

BENSON 
Johnston County -Map Location H-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPYB 
1961 

Media Code 4 234 0800 4.00 
Since Enterprises, Box 215, Hwy. 301, S., Benson, 

N. C. 27504. Phone 894-3009. Dunn, N. C., Phone 
892-7003. 
STATION'S PROGRAMMING DESCRIPTION 

WPYB: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every 30 min. Weather at :15 & :45. MUSIC: 
country and western sign -on -sign -off, M -F. Sat, 
gospel music 6:30 am -noon. Country and western 
noon -sign -off. Sun, gospel music T:30 am -noon, 
country and western noun -sign -off. FARM: informa- 
tion, market prices. etc., noon -1 pm M -F. SPORTS: 
local and national 10 min after each hour for 3 min, 

Bec'd 8/28/67. 
I. PERSONNEL 

President -Joe S. Sink. 
General Manager -Wayne Sawyer. 
Station Manager -Bobby Hay Johnson. 

3. FACILITIES 
500 w. days; 1580 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See taled regulations 
General: 2a, 3a, 3b, 4a, 41 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b. 
Basic Rates: 22a, 23a, 29b, 25a, 26, 28a, 29a. 
Contracta: 40a, 42a, 45, 46. 
Comb.: Cont. Discounts: 00h, 61a, 62b. 62e. 
Cancellation: 71a, 73a. 
Length of commercial copy: 

Programs Programs 
5 minutes 1:15 min. 25 minutes 2:45 min. 

10 minutes 2:00 min. 30 minute. 3:00 min. 
15 minutes 2:30 min. 

Affiliated with KIN Radio Network. 
TIME RATES 

Bates effective December 31, 1964. 
Rater received January 25. 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 80 sec 1 min SO sec 

1 ti..._..._.._.... 4.00 3.00 280 ti.__..__._ 3.10 2.15 
13 ti _ 175 2.90 312 ti. 2.90 1.90 
28 ti_._........... 3.50 2.75 824 ti_..-.- 2.75 1.75 
52 ...... 3.40 2.60 938 U-_. 2.60 1.60 
104 ti 9.30 2.50 1200 ti.._.__ 2.50 1.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti ..... ___.._.-....-._.....__ 37.50 24.00 14.00 8.50 
13 ti ..... 35.00 22.00 13.00 8.00 
26 t1.-......_. _________ 32.50 20.00 12.00 7.50 
52 t1 _.__._.. 27.50 18.00 11.00 6.50 
104 t1. _........___ 25.00 18.00 9.00 5.50 
280 11._._ 22.50 34.00 7.50 4.50 
312 U_....._ 20.00 12.00 7.00 4.00 

BLACK MOUNTAIN 
(2 AM; 1 FM) 
Buncombe County -Map Location C-4 

See Sltl)S consumer market map and data at begin- 
ning of the State. 

WBMS 
1966 

Media Code 4 234 0850 9.00 
Swennanoa Valley Broadcasting Co., Inc., Box 868. 

East Charlotte St.. Black Mountain, N. C. 28711. 
Phone 704-669-6451. 

1. PERSONNEL 
President -Harvey Laughter. 
Manager -Charlie Hicks. 
Commercial Manager -Andrew Madalone. 

3. FACILITIES 
500 w.; 1350 kc. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
Net; agencies add commission to rates shown. 

(This listing eontinued on next page) 
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Black Mountain -W B M S -Continued 
5. GENERAL ADVERTISING See coded regulations 

General: lb, 2a, 2b, 3a, 3b, 3c, 3d, 4b, 9d, 5, 6a, 7a. 
Irate Protection; 10a, 11a, 12a. 13a, 14a, 15b, 16. 
Basic Rates: Lob, 21a, Sib, 21d, 22e, 23a, 24b, 25a, 

26, 28b. 
Contracts: 92b, 42c, 43, 99b, 45, 47a, 48, 49, 50, 51b, 
Comb.; Cont. Discounts: 60b, 60d, 60h. 
Cancellation: 70b, 70d, 71a, 72. 
Prod. Services: 80, 8.2. 
Member: Tile TN Radio News Network. 

TIME RATES 
Eff 1/1/66 -Reed 8/8/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 see 

1 z 2.50 1.75 157 x 1.40 1,10 
14 z 2.30 1.60 521 ..... 1.30 1.00 
27 x . 2.00 1.40 721 z 1.10 .90 
53 z..-...._--_... 1,80 1,30 1000+ 1,00 ,80 
105 X. 1,60 1.20 

7. PACKAGE PLANS 
SATURATION PACKAGE PLAN 

PER WK: 10ti 20 t1 30íl 50ti 75 tl 100t1 
1 min. ...... 18.00 32.00 45.00 70.00 97.50 120.00 
30 sec 13.00 22.00 32.00 42.00 52,00 62.00 
PER MO: 
1 min. 20.00 36.00 51.00 75.00 105.00 130.00 
30 sec 14.00 24.00 36.00 52.00 72.00 82.00 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 min 

1 z....-._..._._-..-.-....__...._..... 30,00 21,00 12,00 5.50 
14 z--_ 28.00 20.00 11.00 5,00 
27 z - 26.00 19.00 10.00 4.50 
53 z.....-._-._.-_.._---..._ --- 24.00 18.00 9.50 4.00 
105 x-- ........... _--_--_--_.._-...... 22.00 17.00 8,00 3.50 
157 z .__.._-_-.-._....._..... 20,00 12,00 6,50 3.00 
521 z 18.00 10.00 5.00 2.50 

8.00 4,00 2.00 
1000+ .--_.._.-_.._ 12.00 7.00 3.00 1.75 

WFGW WMIT(FM) 
1962 1941 

Subo riber to the NAB Radio Code 
Media Code 4 234 0900 2.00 
Blue Midge Broadcasting Corp., Box 158, U. 8. 

Hwy. 70, Black Mountain, N. C. 28711. Phone 
661-8477, 

Other office: Box 9545, Asheville, N. C.. 28805. 
STATION'S PROGRAMMING DESCRIPTION 

WFGW: Programmed for general interest. 
6 air personalities. MUSIC 32%: middle-of-the-road 
and inspirational. NEWS 25%: 5 min network news 
every 30 min followed by regional headlines and 
weather. Half hour news summary at noon and 5 
pm includes world, national, regional, and local re- 
ports with weather, business, stock market, agricul- 
ture, and public affairs. RELIGION 22%: Bible 
reading, sermons, news and interviews. ENTER- 
TAINMENT 16%: 10-10:55 am, variety show from 
network featuring comedy, music, studio audience 
participation. 2:05-3 pm variety, music Interviews, 
public service announcements. SPORTS 5%: tour 5 
min sport shows daily, plus live college football and 
basketball. Football bowl games. Recd 11/20/67. 

I. PERSONNEL 
General Manager -Donald L. Bailey. 

3. FACILITIES 
50.000 w. days; 1010 kc. Directional. 
Operating schedule: 6:00 am -local sunset. EST. 
FM FACILITIES 
ERP 36.000 w.; 108.9 me. 
Antenna ht --3,300 ft. above average terrain; 6.781 
ft. above sea level. 
Operating schedule: 24 hours daily Mon thins Sat; 
7:00 am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4b, 4d, 5, Oa, 7b, 8. 
Rate Protection: 10e, lie, 12e, 13e, 14b, 15b, 16. 
Basic hates: lob, 21a, 22a, 23a, 24c, 25a, 26, 27, 

28b, 29a, 30, 33a. 
Contracta: 40a, 42a. 43, 44a, 45, 46. 47a, 48, 49, 51a. 
Comb.; Cont. Discounts: Bof. 61e, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Tobacco commercials not acceptable. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective January 1, 1986. 
Ilotes received March 3, 1966. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 20 sec 10 sec 

1 ti -----_--- 6.40 4.80 3.60 2.40 
26 ti 6.00 4.80 3.45 2.30 
52 ti 5.75 4.40 3.30 2.20 
104 tl 5.50 4.00 3.00 2.00 
156 ti 5.00 3.80 2.85 1.90 
280 tl 4.75 3.80 2.70 1.80 
520 ti 4.50 3.20 2.40 1.60 
1040 Il 4.00 2.40 1.80 1.20 

7. PACKAGE PLANS 
PER WE: 10 ti 15 ti 20 ti 
1 min 60. 82. 100- 

8. PROGRAM TIME RATES 
1 ti 26 tt 52 ti 104 ti 260 ti 

1 hr 78.48 72.45 88.43 64.40 62.39 
1/2 hr 43.70 41.40 39.10 36.80 35.65 
1/4 hr 24.15 21.85 20.70 19.55 18.40 
5 min 12.10 11.50 10.95 10.35 9.80 

(D) 

BOONE 
Watauga County -Map Location D-3 

See SItDS consumer market map and data 
nine of the State. 

WATA 
1950 

MID 

at begin - 

Media Code 4 234 0950 7.00 
Wilkes Broadcasting Co., Depot St., Boone, N. C. 

28607. Phone 704-284-8461. 
I. PERSONNEL 

President -Doris B. Potter. 
General Manager -Roland B. Potter. 
Manager -Frank L. Andrews. 

3. FACILITIES 
1,000 w.; 1450 kc. Non -directional. 
Operating schedule: 6:00 am -11:00 pm weekdays; 
7:10 am -11:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0; 1st of month. 

5. GENERAL RATE POLICY 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective April 1, 1956. 
Rates received April 2. 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

1 time.... 30.00 20.00 12.00 9.00 4.50 
13 times.. 28.00 19.00 11.00 8.50 4.25 
26 times.. 26.00 18.00 10.00 8.00 4.00 
52 times.. 24.00 17.00 9.00 7.50 3.75 

104 times-, 22.00 16.00 8.00 7.00 3.50 
312 times.. 20.00 14.00 7.00 8.50 3.20 

BREVARD 
Transylvania County -Map Location C-5 

See S1tDS consumer market map and data at begin- 
ning of the State. 

WPNF 
1950 

Subseriber to the NAB Radio Code 
Media Code 4 234 1000 0.00 
Pisgah Broadcasting Co., Inc., Brevard, N. C. 28712. 

Phone 883-3511. 
I. PERSONNEL 

President -Mrs. Ed. M. Anderson. 
Executive Director -John I. Anderson. Jr. 
Office Manager -Katherine E. Anderson. 

3. FACILITIES 
1,000 w. days; 250 w, nights; 1290 kc. Non -direc- 
tional. 
Operating schedule: 6:00 am -10 pm weekdays; 7:00 
am -9:00 pm Sun. 

4. AGENCY COMMISSION 
152. on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 2h, 3a, 3c, 3d. 4b, 4d, 5, 6a, 7b, 
Rate Protection: 101, 111, ill, 131, 141, 15a, 15b. 
Basic Rates: 20h, 21a, 21b, 21d, 22b, 23a, 29b, 25a, 

26, 27, 28c. 29a, 29h. 
Contracts: 40a, 40e, 42a, 42c, 44a, 44b, 45, 46. 48, 

49, 50. 51b. 51e. 
Comb.: Cont. Discounts: 60a, 00h, 801, 61a, 62b, 62d. 
Cancellation: 71a, 72, 73h. 
Prod. Services: 80, 81, 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
No. 3 ER 12/1/66 -Reed 12/29/66. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE SPOTS AND STATION BREAKS 

1 z 3.95 104 x 3.00 
13 z 3.60 158 z 2.75 
26 z 3.35 280 z..-...._...-_- 2.90 
52 x 3.20 312 z 2.20 
1 -minute spots limited to 100 words. All 1 -minute 
spots accepted for scheduling in spot periods only. 
Station break spots limited to 40 words. 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 min 

I z........... _- ..... _......._...... _... 34.00 20.00 13.00 5.50 
13 x 32.00 19.00 12.00 5.00 
26 z 30.50 18.00 11.00 4.75 
52 x 28.00 16.50 10.50 4.50 
104 x ............. _......_ .......... _ 27.00 15.75 10.00 4.20 
156 z 25.20 14.75 9.50 3.90 
280 x 22.00 12.50 8.40 3.85 
312 x 20,00 11.50 7.40 3.15 
Spots and programs cannot be combined to lower 
program rates. 

B U RGAW 
Pender County -Map Location J-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPGF WPGIF-FM 
1963 1965 

Subscriber to the NAB Radio Code 
Media Code 4 234 1050 5.00 
Pender Broadcasting Co., Box 696, Hwy. 117 S.. 

Burgaw. N. C. 28425. Phone 919-259-4734. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Raymond W. Fields. 
Sales Representative -Paul C. Nanny. 

3. FACILITIES 
1.000 w.: 1470 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. DST. 
FM FACILITIES 
27,000 w.; 99.9 mc. 
Operating schedule: Local sunrise -11:00 pm. 
Antenna ht.: 163 ft. shove average terrain. 

4. AGENCY COMMISSION 
15% on time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3h. 3d, 4a, 5, 6a. 
Rate Protection: 15h. 
Basic Rates: 20b, 21a. 23a. 29b, 28a, 29a. 
Contracts: 44a. 45. 46, 47a. 
Comb.: Cont. Discounts: 80b, Ela. 
Cancellation: 70b, 71b. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 
Member: National Agitadlo Groups. Inc, 

TIME RATES 
Rates effective 

Rates received December 10, 1965. 
6. SPOT ANNOUNCEMENTS 

120 60 120 60 
wds wds wds wds 

1 tl 3.00 2.25 208 ti 1.50 1.20 
13 ti 2.40 1.80 260 ti 1.40 1.15 
26 ti 2.00 1.50 312 ti 1.30 1.10 
52 ti 1.80 1.31 520 tl . 1.20 1.00 
104 ti 1.70 1.30 1000 ti 1.10 .90 
156 II 1.60 1.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 30.00 22.00 13.00 8.00 6.00 
13 1i 27.00 17.50 10.75 7.00 5.50 
26 ti 24.50 14.50 9.75 6.20 4.90 
52 il 2^_.50 13.50 9.25 5.90 4.30 
104 ti 21.00 13.00 9.00 5.70 4.10 
156 ti 19.50 12.50 8.75 5.50 3.90 
209 ti 18.00 12.00 8.50 5.30 3.70 
260 O 16.50 11.50 8.25 5.10 3 50 
312 ti 15.00 11.00 7.75 4.90 3.30 
500 ti 13.50 10.50 7.50 4.70 3.10 

BURLINGTON (3 AM; 2 FM) 
Alamance County -Map Location G-4 

See SIMDS consumer market map and data at begin- 
ning of the State. 

WBAG W BAG -FM 
1946 1947 

BURLINGTON -GRAHAM 

R A.B 
Media Code 4 234 1100 8.00 
Burlington -Graham Broadcasting Co.. Maple at Broad 

8t-, Box 1328, Burlington, N. C. 27216. Phone 
919-227-4261. 

I. PERSONNEL 
General Manager -G. C. "Jack" Starnes. 
Commercial Manager -Phillip Eakin. 

3. FACILITIES 
1.000 w. days; 1150 Ire Non -directional. 
Operating schedule: 5:30 am -local sunset Mon thtu 
Sun. 
FM FACILITIES 
ERP 2,850 w.; 93.9 me. 
Antenna ht. 241 ft. above average tenet . 

Operating schedule: 24 hours daily, 
4. AGENCY COMMISSION 

15/0 time only; 10 days. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 3a, 3b, 4a, 4d, 5, 8a, 7b, 8. 
Rate Protection: lob, llb, 12b, 13b, 14b. 
Basic Rates: 20a, 22a. 22b, 23a, 24a, 24b, 25a, 26, 

28a, 29a. 
Contracts: 40a. 92a, 45, 46. 47a, 48. 
Comb.; Cont. Discounts: 60a, 61a, 01b, 62b, 62e, 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 1, 1985. 
Rates received September 1, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 

1 ti 4.50 4.00 104 
13 ti..-_-._-...- 4.25 3,75 156 
28 ti 4.00 3.50 312 
52 ti 3.75 3.25 

8. PROGRAM TIME RATES 

1 min 30 sec 
ti 3.50 3.00 
ti 3.25 2,75 
ti 3.00 2.50 

1/2 hr 1/4 hr 5 min 
1 ti..-_ 30.00 20.00 8.00 
13 ti..._.._.. ..................... ...___. ...... -.. _ 26.00 17.50 7.00 
28 ti 22.00 15.00 6.00 
52 ti 20.00 12.50 5.00 

WBBB WBBB-FM 
1941 1946 

BURLINGTON -GRAHAM 

NAn 

Subscriber to the NAB Radio Code 
Media Code 4 234 1150 3.00 
Alamance Broadcasting Co., Inc.. Box 1119, Alamance 

Motel, Burlington, N. C. 27215. Phone 919-226- 
6376, 7. 

STATION'S PROGRAMMING DESCRIPTION 
WBBB: Programmed for general interest. 
Early morning: rural with personality, farm report, 
country music, religious appeal. 7-8 am adults, 
weather, time, sports, local and network news, popu- 
lar music. 8-9 am middle-of-the-road music, news. 
time, weather. 9 am local religious 5 min. 9:05-9:30 
am housewife participation show, 2 way telephone, 
recipes. household hints. 9:30 am -noon. network news, 
middle-of-the-road album music with personality. 
local and state news, farm, 2 way telephone money 
show. Afternoons: middle-of-the-road. news. weather, 
pop music in drive time. 6 pm news roundup, late 
stock reports. SPORTS: auto racing, local baseball. 
FM duplicates AM except 1 morning hour and 2 
afternoon hours pop albums. Network news at :30. 
t entact Representative for further details. Reed 
7/17/67. 

I. PERSONNEL 
General Manager -E. Z. Jones. 
Operation. Manager -C. Robert (Bob) Ray, 

2. REPRESENTATIVES 
T -N Spot Sales. 
Texas. Tennessee -Mario Messina Company. 

3. FACILITIES 
5,000 w. days: 920 kc, Non -directional. 
Operating schedule: 5:30 am -local sunset weekdays; 
7:00 am -local sunset Sun. 
FM FACILITIES 
ERP 28,500 w.; 101.1 mc. 
Antenna ht.: 450 ft. above average terrain. 
Operating schedule: 5:30 am -midnight EST. 

4. AGENCY COMMISSION 
15/2 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3b. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10d, ltd, 12d, 13d, 14d. 
Basic Rates: 20b, 21a, 22a, 23a, 24b, 25a, 27, 28a, 

29a, 30. 
Contracts: 40a, 41, 92a, 43, 94a, 45, 46, 47a, 48, 

51a. 
Comb.; Cont. Discounts: 60a, 60e, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with MRS. 
Member: TN Radio News Network. 

TIME RATES 
Rates effective November 1, 1959, 

Itates received October 5. 1959. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 1/4 5 1 30 
hr. hr, min. min. see. 

I time,.-- 32.75 22.50 12.00 5.50 4.25 
13 times.. 28.75 20.12 11.00 5.00 4.00 
26 time... 25.15 17.50 10.00 4.60 3.75 
52 times.. 21.85 16.00 9.00 4.25 3.25 

104 times.. 20.13 14.38 8.00 4.00 9.09 
260 times.. 18.00 13.80 7.25 3.75 2.88 
312 time... 17.00 12.50 6.00 3.16 2.50 

ID's 
3.00 
2.75 
2.50 
2.25 
2.00 
1.80 
1.60 

7. PACKAGE PLANS 
l'er week: 1 min. 1 min, 
10 times 50.00 20 times 85.00 
15 times 88.00 

NORTH CAROLINA 

WSML 
1967 

BURLINGTON -GRAHAM 

R A B 

Media Code 4 234 1175 0.00 
Smiles of Graham, Inc., Box 367, Graham, N. C. 

27253. Phone 919-227-4254. 
I. PERSONNEL 

Manager -J. Norman Young. 
Sales Manager -Harold Nall. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Southern -Southern Spot Sales, Inc. 

3. FACILITIES 
250 w. days; 1190 ke. 
Operating schedule: Sunrise -local sunset, EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b, 
Basic Rates: 23a, 28c, 29a, 
Contracts: 40a, 44a. 
Comb.; Cont. Discounts: 60i. 
Cancellation: 71a. 
Member: The Radio Smiles Group. 

TIME RATES 
ER 4/1/68-Rec'd 4/3/68. 

6. SPOT ANNOUNCEMENTS 
(6:30-9 am, noon -1 pm & 3:30-6 pm) 

PER WE: 6tí 12 ti 18 ti 24 ti 
1 min 5.00 4.50 4.00 3.50 
30 sec 3.75 3.35 3.00 2.60 

(All other times) 
1 min 4.00 3.60 3.20 2.80 
30 sec 3.00 2.70 2.40 2.10 
10 sec: 50% of 1 -min. 

CANTON (2 AM) 
Haywood County -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPTL 
1963 

Media Code 4 234 1200 6,00 
Vernon E. Pressley, Box 471, Corner of Main & 

Church Sts., Carton, N. C. 28716. Phone 704-648- 
3576. 
STATION'S PROGRAMMING DESCRIPTION 

WPTL: Programmed for mass appeal. 
AIR PERSONALITIES handle all segments. 5 min 
news (local, national, international) on hour. head- 
lines on half hour. Community affairs 6 times daily. 
Intermittently: recipes, fashion news, etc., for women. 
sports flashes, special items for men, weather infor- 
mation, school news, swap shows. M -F 11 am -noon 
gospel. 6 pm -sign -off general popular manic, re- 
mainder country and western. Sat 9:30 am -noon re- 
ligious music, drama, sermons. Remainder country 
and western. Sun sign -on -1:30 pm religious, sacred 
music, sermons, church service, gospel. 1:30 pm -sign - 
off general popular music. SPORTS: high school and 
college football. Recd 7/12/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Vernon E. Pressley, 

3- FACILITIES 
500 w.: 920 he. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4b, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10e, lie, 12e, 13e, 19e, 15a, 15b, 

16. 
Basic Rates: 20b, 21a, 22b, 23a, 246, 25a, 26, 26a,. 

29a, 30, 32b. 
Contracts: 40a, 41, 42a, 42e, 43, 99a, 45, 46, 47e, 48, 

49. 51c. 
Comb.; Cont. Discounts: 60h. 60i, 61a, 62b. 
Cancellation: 70a. 70e. 71b, 72, 73b. 
Prod. Services: 80, 01, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Card received February 15, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR 30 SECONDS 

1 tl 3.00 104 tl 2.40 
13 ti..--_ 2.80 156 tl 2.00 
28 ti 2.60 312 tl-.._--...._......_----_ 1.75 
52 ti 2.50 624 U.._ ....... 1.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 z 30.00 20.00 15.00 5.50 

WWIT 
1954 

Media Code 4 234 1250 1.00 
Western North Carolina Broadcasters, Inc., Radio 

Center, Super -highway West. Canton. N. C. 28716. 
Phone 704-648-3588, 9. 

I. PERSONNEL 
President -Sidney A. Watts. 
Vice l'res. & Sta. Mgr. -Dalton R. Paxton. 
Treasurer -Boire M. Watts. 

2. REPRESENTATIVES 
Georgie T Ilopewell, Inc. 

3. FACILITIES 
1.000 w. days: 970 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAIS Radio ('ode Advertising Standards apply. 
General: la, 2a, 2h. 3a, 4a, 5, 65. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 

(This listing continued on next page) 
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NORTH CAROLINA 
Canton -W WI T -Continued 

Basic Rates: 20a. 21a. 220, 22b, 23a, 24b. 24c, 25a, 
26. 28b, 28c. 29a, 29b, 30. 

Contracts: 40a. 91, 44a. 45, 46, 47a. 
Comb.; Cont. Discounts: 61a. 
Cancellation: 70a. 73b. 
Prod. Services: 81. 82. 

TIME RATES 
Rates effective February 20, 1981. 

Rates received March 1, 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. b min. (/ 
1 time.. 36.00 21.60 14.40 7.20 4.00 

13 times 39.20 20.50 13.60 6.80 8.80 
26 times 32.90 19.90 12.90 6.40 8.60 
52 times 30.60 18.30 12.20 8.10 3.40 

104 times 28.80 17.20 11.50 5.70 8.20 
156 times 27.00 16.10 10.80 5.40 8.00 
260 times 25.20 15.00 10.00 5.00 2.80 
31.2 times 23.90 13.90 9.20 9.70 2.60 

3.40 
1,000 times ... 2.20 () 1 minute or station break. 

CHADBOURN 
Columbus County -Map Location H-6 

See SRDS consumer market map and data at beginning of the State. 

WVOE 
1962 

Media Code 4 234 1300 4.00 
Ebony Enterprises. Inc.. Box 124-A, Rt. No. 2, 

Chadbourn, N. C. 28431. Phone 659-3071. 
I. PERSONNEL 

Station Manager -Ralph J. Vaught, Jr. 
2. REPRESENTATIVES 

Greener. Hiken, Sears. 
South -Dora Clayton Agency, Inc. 

3. FACILITIES 
1,000 w. days; 1590 he. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 on time. 

5. GENERAL ADVERTISING See eroded regulations 
General: la, 2a. 3a, 3b, 4a, 4d, 5, 65. 7b. 
Rate Protection: 15c. 
Basic Rates: 20a, 22a. 22b, 23a, 24a. 24b, 25a, 28b. 
Contracts: 40c, 45, 46, 47a. 
Comb.: Cont. Discounts: 60b, 61a, 61b. 62b, 62e. Cancellation: 70a, 70c. 71h, 73a. Entire schedule Negro programming. 

TIME RATES 
Rates effective June 1. 1963. (Card No. 1C.) 

Card received May 24. 1963. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 tl __...._- 3.00 104 tt.... 2.10 

2.00 
26 tl .___..... 2.50 260 tl._.._. 1.8i 
52 tl 2.25 312 tl 1.75 
30 second spot announcements 2.00. no frequency 
discount. 10 word time signals 1.00 each, no fre- 
quency discounts. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 tl ............. 45.00 25.00 15.00 10.00 7.00 
13 ti ___.. 38.00 21.00 13.00 9.50 8.75 
26 tl.._ ..... __ 35.00 20.00 12.50 9.00 6.00 
52 t! 30.00 19.50 12.00 8.50 5.50 
104 tl _. 26.00 18.00 11.50 8.00 5.25 
156 tl _._ 24.00 17.50 11.00 7.50 4.90 
260 ti 22.00 17.00 10.50 7.00 4.35 
312 ti 20.00 16.50 10.00 6.75 9.00 

CHAPEL HILL 
Orange County -Map Location G-3 

See SRDS consumer market map and data at beginning 
of the State. 

WCHL 
1952 .® R A B 

Subscriber to the NAB Radio Code 
Media Code 4 234 1850 9.00 
Village Broadcasting Co.. Durham Blvd., Chapel Hill, N. C. 27514. Phone 919-968-4984. 

I. PERSONNEL 
President -Roland McClamroch. 
Vice-Pres. & Gen'l Mgr. -Jim Heavner. 

2. REPRESENTATIVES 
South -Southern Spot Sales. Inc. 

3. FACILITIES 
1,000 w.; 1360 Ire. Nan -directions]. 
Operating schedule: 6-3 am. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations NAB Radio Code Advertising Standards apply. 
General: la, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20b, 21a, 21b, 21d, 22b, 23a, 24a, 24c, 

25c, 26, 27, 28b. 29b, 30. 31. 33d. 
Contracts: 40a, 41. 44b, 98, 47a, 48, 49. 50, 51a, 

51b. 
Comb.; Cont. Discounts: 60d, 60f, 00h, 601, 61a. 02b, 

62d. 
Cancellation: 70b. 70d, 715, 72. 73s, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

En 12/1/67-Rec'd 11/29/67. 
6. SPOT ANNOUNCEMENTS 

AAA -Mon 6:30-9 am Jr 4:30-6:30 pm: Sat 7 am - noon; Sun 9 am -6 pm. AA-All other times. AAA Comb. AA 
30 sec 9.00 3.40 3.20 
1 min 6.00 5.00 4.80 WEEKLY DISCOUNTS 
6 ti -10% 12 ti -15% 24 ti -20% 48+ it -25% tVeekly rate is discounted for consecutive weeks. 
6 wk -5% 13 wk -l0% 26 wk -15% 52 wk -20% 
A minimum of 6 spots weekly holds all discounts. 
Combination -at least 30% of AAA. 

8. PROGRAM TIME RATES 
1 hr 95 10 min 15 1/2 hr 28 5 min 9 
1/4 hr 20 

Who gets the 6-9 a.m. audience in Charlotte? TV? 
Look again. It's radio ... WAYS Radio, to be exact. 
No other station in Charlotte -radio or TV -tops the 
morning audience of WAYS.* 

And from 9 a.m. to 5 p.m., WAYS tops all of Char- 
lotte's radio stations ... and all but one of the four 
TV stations, even though the television ARB covers 
35 counties more than the radio survey!* 

When you're buying the Charlotte market, take an- 
other look. Buy WAYS Radio ... and get more than 
meets the eye. 

WAYS Radio 
Contact your EAST MAN...or call WAYS Radio, 704/392-6191 today! 

°Persons 12 plus or total adults 18 plus, Mon -Fri., average 1/4 hour audience. 
Source: ARB estimates. Radio: April -May 1968. TV: February -March 1968. 
Total survey areas. Data subject to qualifications which WAYS Radio 
will supply on request. 
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CHARLOTTE (8 AM; 4 FM) 
Mecklenburg County -Map Location E-5 

See SItl1S consumer market map and data at begin 
ping of the State. 

WAYS 
1941 

The Eastman Station 
R E1iB 

Subseriber to the NAB Radio Code 
Media Code 4 234 1400 2.00 
{NAYS Radio, Inc., 400 Radio Rd., Charlotte, N. C. 

28214. Phone 704-392-6191. 
I. PERSONNEL 

President -Stanley N. Kaplan. 
General Manager -Sis Atlaas Kaplan. 
Nat. Sales Manager -Jim Beatty. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

S. FACILITIES 
5.000 w. days; 1,000 w. nights; 810 ke. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15,4.: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, Sb, 4a, 5. Ba. 7b. 8. 
Rate Protection: 10h. 11b. 1213. 13b, 14b, 15a. 
Baste Rates: 2ob. 21d, 222a, 23a, 24a. 29a, 30, 31, 

33d. 
Contracts: 41. 45. 46. 50. 
Cancellation: 70d. 71a, 73a. 
Affiliated with the Eastman Network. 

TIME RATES 
No. 11 ER 9/1/67-Rec'd 7/31/67. 

Section I -Mon thru Sat 6-10 am & 3-7 pm. 
Section II -Mon thru Sat 10 am -3 pm; Sun noon -7 
pm. 
Section III -Mon thru Sun 7-9 pm. 
Section IV -Mon thru Sun 5-6 am & 9-11 pm; Sun 
7 am -noon. 
Section V -All other times. 

7. PACKAGE PLANS 
SECTION I 

PER WK: I ti 12 t1 18 t 24 ti 30 ti 
1 min. 50.00 44.00 41.00 39.00 37.00 
30/20 sec 40.00 35.20 32.80 31.20 29.60 
10 sec 25.00 22.00 20.50 19.50 18.50 

SECTION II 
1 min. 45.00 39.00 36.00 34.00 32.00 
30/20 sec 36.00 31.20 28.80 27.20 25.60 
10 sec 22.50 19.50 18.00 17.00 16.00 

SECTION III 
1 min. 38.00 34.00 31.00 29.00 27.00 
30/20 sec 30.40 27.20 24.80 23.20 21.60 
10 sec._ 19.00 17.00 15.50 14.50 13.50 

SECTION IV 
1 min 30.00 27.00 25.00 23.00 21.00 
30/20 sec 24.00 21.60 20.00 18.40 16.80 
10 sec 15.00 13.50 12.50 11.50 10.50 

SECTION V 
1 min. 10.00 8.00 7.00 6.00 5.00 
30/20 sec...._........_. 8.00 6.40 5.60 4.80 4.00 
10 sec 5.00 4.00 3.50 3.00 2.50 

BEST WAY PLAN 
PER WK: 18tí 24t130tI 
Section I..._.._ 9 10 14 
Section II 5 7 8 
Section III or IV 4 7 8 

I min, ea 33 30 27 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. () Not combinable with other weekly plans for 

added frequency. 
8. PROGRAM TIME RATES 

5 min: 1-1/2 z 1 -min. 
CONSECUTIVE WEEK DISCOUNTS 

28 wk -4% 52 wk -8% 
Does not apply to Best Way Plan. 
Spots in all sections, except V. combinable for Ire. 
quency and consecutive week discounts. 
Minimum wkly sched of 6 1 -min spots 6 am -12 mid 
Mon -Sun necessary of maintain censer wk advertising. 

10. SPECIAL FEATURES 
Jim Beatty Sports Show -Per program 50.00. 

WBT 
1921 

BLAIR RADIO 

A Jefferson Standard Owned Station 
Subaeriber to the NAB Radio Code 

Media Code 4 234 1450 7.00 
Jefferson Standard Broadcasting Co., 1 Julian Price 

Place, Charlotte, N. C. 28208. Phone 704-333- 
8833. TWX 704-525-1019 

I. PERSONNEL 
President -Charles H. Crutchfield. 
Vice-Pres. and Man's Dir. -Paul B. Marion. 
General Sales Manager -Harold Hinson. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
50.000 w.; 1t10 kc. Directional -night only. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% : no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2n, Sa, 9a, 5. 6a, 7h, 8. 
Rate Protection: 10c, 11c, 12e. 13c, 14c, 15b, 16. 
Basic Rates: 2011. 21h, 21e, 21d, 22a, 22b, 23a, 24a. 

24c, 25a, 26. 27, 28a, 29a, 33a. 
Contracts: 40b. 41, 4413, 46. 49. 
Comb.: Cont. Discounts: 60e, 61a. 
Cancellation: 700. 70e. 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with CBS ttadio Network. 

TIME RATES 
No. 27 Elf 9/1/68 -Reed 8/30/68. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Sat 6-10 am; °Mon thru Fri 12:15- 
12:30 pm. 
A -Mon thru Sat 3-7 pm. 
B -'Mon thru Sat 10 am -3 pm. 

C -Sun toron -7 Dm. 
D -Mon thru Sat 5-6 am; Sun 5 am -noon; Sun thru 
Hat 7 pm -midnight. 
E -Sun thru Sat midnight -5 am. () 12:15-12:30 pm Mon thru Fri Carolina Farm 

News takes AA rate. 
PER WK: (t) (1) 6 tI 12 ti 18 ti 24 ti 30 tI 
AA: 
1 min 86 60 55 53 50 48 44 
20/30 sec 52 48 44 42 40 38 35 
ID's 40 :36 33 32 30 29 28 
A: 
1 min. .... 50 45 42 39 35 32 
20/30 sec .... 40 36 34 31 28 25 

30 27 25 23 21 19 
B: 
1 min ... 46 41 37 34 
20/30 sea .... 37 33 30 27 
ID's -... 27 25 22 20 
C: 
1 min .... 30 28 24 22 
20/30 sec .... 24 22 19 18 
ID's .... 18 16 14 13 
D: 
1 min -.. 14 
20/30 sec ._. 

E: 
1 min ..-. "10 8 7 it 5 4 
20/30 sec .... 8 7 6 5 4 3 
ID's 7 6 5 4 3 2 

(t) Specified position. 
(S) Less than 6 ti. () With no frequency or CWD allowed, applic- 
able in cases where client requests specified posi- 
tion. 

Except for fixed or specified position, all spots stag- 
gered within time period. 
AA. A, B. C. D. minutes, 30's and ID's may be 
used to earn frequency and CWD on E spots, but E 
rates may not he applied to AA, A. B, C. and D 
times to earn frequency in those periods. E spots may 
be used to earn CWD on all spot time classes. All 
E spots ROS and placed at station's discretion. No 
guarantee of special rotation. 
52 CWD: 10%. Programs and spots combinable to 
earn CWD on spots. 

WBT/WBT-FM COMBINATION RATE 
1 min, flat 5 30 sec or less 4 

8. PROGRAM TIME RATES 
AA --Mon thru Sat 6-10 am. 
A -Mon thru 
B -Mon thru 
C -Mon thru 
pm -midnight. 
n -Sun thru Sat midnight -5 am. 
PER YR: Ix 26x 52x 
AA: 
1/4 hr 100 95 90 
10 min 80 76 72 
5 min 65 82 59 

1 hr 215 205 193 
1/2 hr 150 140 135 
1/4 hr 100 95 90 
10 min. 70 67 63 
5 min 60 55 53 
B: 
1 hr 150 143 135 
1/2 hr 100 95 90 
1/4 hr 75 70 65 
10 min. 40 38 36 
5 min. 30 29 27 
C: 
1 hr 75 71 68 
1/2 hr 45 43 41 
1/4 hr 30 29 27 
10 min. 24 23 22 
5 min 19 18 17 
D: 
1 hr 50 45 40 35 30 25 

40 38 35 30 25 20 
e-8 25 22 29 18 15 
22 20 18 16 14 12 
73 14 13 T2 11 10 6. SPOT ANNOUNCEMENTS 

Programs and spots combinable to earn CWD on spots. 
10. SPECIAL FEATURES 

PEAK TRAFFIC SPORTS PACKAGE 
Sports Vignette -Mon thru Sat 4:55-5 pm & 6:15- 
8:20 pm. 

31 
25 
18 

20 
16 
12 

13 
10 

Sat 10 am -7 pm; Sun noon -11 pm. 
Sat 7-9 pm; Sun 5 am -noon. 
Sat 5-6 am & 9 pm -midnight: Sun 11 

1/2 hr 
1/4 hr 
10 min. 
5 min 

17 
14 
10 

18 
13 
10 

15 
12 11 
9 8 

104x 156x 312x 

85 
fill 
55 

183 
130 

85 
80 
50 

128 
85 
60 
34 
25 

64 
36 
26 
20 
1.6 

80 
64 
52 

172 
120 

80 
56 
45 

120 
80 
57 
32 
24 

60 
36 
24 
19 
15 

28 
22 
18 

18 
14 
11 

12 
9 
7 

56 
48 

151 
110 

70 
49 
40 

105 

So 
20 
21 

53 
32 
21 
17 
13 

1 MINUTE 
PER WK: Itl 6t1 

AA 9.00 8.00 
A 8.00 

30 sec or less -80% of min. 
7'00 

PER WK FIRM: 13 wk 26 wk 52 wk 
'Full sponsorship 500 450 400 
¡1/l sponsorship 260 230 215 

(') 12 mina plus 24 open & close billboards. 
(t) 8 mine plus 24 open & close billboards. 

Billboards will consist of clients name or product. 
Full sponsor receives 12 1 -minute spots and 24 open 
and closing bilboards. 1/2 sponsor receives 6 1 - 
minute commercials and 24 open and closing bill- 
boards. 

WEEKDAY UPDATE PACKAGE 
Package consiste of total of 60 weather and news 
programs per week, Mon thru Fri. Client will re- 
ceive 15 1 -minute spots and 120 open and closing 
billboards per week. Programs scheduled at following 
times: Mon thru Fri 5:26, 8:26, 9:26, 11:28 am, 
12:30, 1:26, 2:28, 3:36, 4:26, 9:26, 10:26 & 11:26 pm. 
PER WK FIRM: 13wk28wk52wk 
1/4 sponsorship 200 180 160 

W B T -FM 
1962 

©OFM 
A Jefferson Standard Owned Station 
Subscriber to the NAB Radio Code 

Media Code 4 234 1451 5.00 
Jefferson Standard Broadcasting Co., 1 Julian Price 

Place, Charlotte, N. C. 28208. Phone 704-333- 
8833. TWX 810-626-0449. 

STATION'S PROGRAMMING DESCRIPTION 
WBT-FM: Programmed for adults. 
MUSIC 90%: instrumental albums and singles fea- 
turing current general popular music. ahowtunes, 
standards. light jazz, vocal albums with emphasis 
on current popular artists. AIR PERSONALITIES 
Pre -tape daytime breaks and evening program seg- 
ments. NEWS 10%: shares 18 man local -regional 
staff. COMMERCIAL POLICY: 6 minutes maximum 
permitted per hour. Half hour product protection. 
All jingles subject to prior approval. Contact Repre- 
sentative for further details. Rec'd 7/21/67. 

I. PERSONNEL 
President -Charles H. Crutchfield. 
Vice-Prea. & Man'g Dir. -Paul B. Marion. 
Operations & Sales -Don Le Brecht. 

2. REPRESENTATIVES 
Quality Media Incorporated. 

3. FACILITIES 
Eltl' 100.000 w.; 107.9 mc. 
Operating schedule: 5-1 am dally. EST. 
Antenna ht.: 080 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a. 4a. 9d, 5, 6h, 7b, 8. 
]late Protection: 10a, 11e, 12e. 14a. 
Rate Protection: 10c, 11c, 12c, 14c, 13b. 
Contracts: 40a, 45. 46, 51a. 
Comb.; Cont. Discounts: 60a, 60b, 61e, 62d. 
Cancellation: 70h, 70e. 71a, 72. 
Prod. Services: 80. 
Maximum commercial: 6 per hour. 
Product Protection: 20 minutes. 
Sold in combination ovillo WBT-Alt, see that listing 
for rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eff 9/1/68-Rec'd 8/6/88. 
AA -Specified Fixed Position. 
A -Best Time Available. 

12t1 18ti 24t1 
7.00 6.50 8.00 
8.00 5.50 5.00 

NORTH CAROLINA 

WGIV 
1947 

BERNARD HOWARD 
& CO., INC. L 

Independent Negro 
Media Code 4 234 1500 9.00 
'sVGIV, Inc., Box 10083, Charlotte, N. C. 28201. 

Phone 704-333-0131. 
I. PERSONNEL 

Vice -President -Arnold Schorr. 
General Manager -4. harles Drew. 
Operations Manager -,lack Daniels. 

2. REPRESENTATIVES 
Bernard Howard & Company. Inc. 

3. FACILITIES 
1,050 w. days, 500 w. nights; 1800 ke. 

Non -directional days. directional nights. 
Operating schedule: 5-1 am. EST. 

4. AGENCY COMMISSION 
t59,.: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 21n, 3a, 3c, 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10h, 11b. 12h, 13h, 14b, 15a, 15h. 
Basic Rates: 20h, 21a, 21d, 22a, 22b, 23a, 25e, 26, 

28h, 28e, 29a. 30, 32a, 33a. 
Contracte: 40a, 42a, 4.2e, 43, 44b, 45, 46, 47a, 48, 

49. 50, 51a, 51b. 
Comb.: Cont. Discounts: 80a, 60e, 601, 62a, 62d. 
Cancellation: 70a, 70d, 71a, 73a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
No. 1 ER 7/1/68-Rec'd 8/3/68. 

AA -Mon thru Sat 8-10 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Ix 52x 156x 260x 312x 520x 1040x 
AA 18.00 17.50 17.00 16.50 18.00 15.00 14.00 
A 15.00 14.50 14.00 13.50 13.00 12.00 11.00 

30 SECONDS 
AA 13.50 13.00 12.50 12.00 11.50 11.00 10.50 
A 12.00 11.50 11.00 10.50 10.00 9.50 9.00 

7. PACKAGE PLANS 

PER W K : 
1 MIN 

Ì2t1 18 ti 24 ti 30 ti 
AA 16.00 15.50 15.00 14.00 
A 13.50 13.00 12.50 12.00 

30 SECONDS 
AA 13.00 12.00 11.00 10.00 
A 11.00 10.00 9.00 8.00 

to. SPECIAL FEATURES 
NEWSCASTS 
Ix 26x 52x 104x 208x 312x 

AA 30 28 26 24 22 20 
A 24 22 20 18 16 14 

WIST 
1951 

R A B 
Media Code 4 234 1550 4.00 
KIST, Inc., Box 59, 2401 Wilkinson Blvd., Charlotte, 

N. C. 28201. Phone 704-378-6001. 
I. PERSONNEL 

Gent Mgr. & Vice-Pres.-C. B. "Rik" Rogers, Jr. 
Sales Manager -William R. Truitt. 
Program Director -Jerry Kearns. 

2. REPRESENTATIVES 
Adam Yomtx-VTM, Inc. 
Southeast -T -N Spot Sales. 

3. FACILITIES 
1,1100 w. days, 250 w. nights; 1240 ke. 

Non -directional. 
(This listing continued on next page) 

Disclaimer! 
The audience figures shown are a reflection of the orig- 
inal survey estimates. Their significance is a function of 
the techniques and procedures used. The figures are 
subject to the qualifications of the service noted or de- 
scribed in their report. ARB April/May 1968, Charlotte 
Radio audience adults 25+, 6-10 a.m. and 3-7 p.m., M -F, 

total survey area.* 

*Sorry, but we've run out of space. All we wanted 
to say anyway is that WBT has more drive time 
adults 25+ than anybody in Charlotte. 

WBT 
RADIO ¡Hi 
CHARLOTTE 

Represented by BLAIR Radio 
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NORTH CAROLINA 
Charlotte -W I S T -Continued 
4. AGENCY COMMISSION 

15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 4d. 7b. 
Basle ltatea: 26. 
Contracts: 42a. 45. 
In the event o7 revision of station rates or discount, 
the advertiser may choose to hate the revision im- 
mediately applied to his cmnract-or these rates will 
prevail for continuous broadcasts until the terming 
tion date of his contract not exceeding 26 weeks from 
enertite date of rate revision. Contracts expiring 
earlier than 26 weeks from the effective date of a 
rate revision may be extended at tito,, rates up to 
26 weeks from auch revision date. 
Announcements cannot be considered when determining 
the rate applicable to programs or viceverss. Pro- 
gram time applies in excess of one minute. 
Length of commercial 

5 minutes 1:15 min. 
10 minutes 2:10 min. 
15 minutes 3:00 min. 
30 minutes 4:15 min 
60 minutes 7:00 p.m 

Member: Golden Crescent Group. TN Radio News 
Network, The Tobacco Radio Network. 

TIME RATES 
Rates effective August 1, 1965. (Card No. 8.) 

Cord received September 27. 1965. 
Class A-6:29-9:00 am and 4:00-7:00 pm Mon thru 
Sat. 
Class B-5:30-6:29 am and 9:00 am -4:00 pm Mon 
thru Sat: 7:30 am -7:00 pits Sun. 
Class l' -Alt other time. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1-3 4-12 13-25 26-38 39-52 
1-6 ti: wk wk wk wk wk 
A 12.00 11.40 10.80 10.20 9.60 
B 9.60 9.10 8.60 8.10 7.60 
C 7.20 6.85 6.50 6.15 5.80 
7-12 ti: 
A 11.40 10.80 10.20 9.60 9.00 
B 9.10 8.60 8.10 7.60 7.10 
C 6.85 6.50 6.15 5.80 5.45 
13-20 ti: 
A 10.80 
B 8.60 
C 6.50 
21-39 Ii: 
A 10.20 
B 8.10 
C 6.15 

10.20 
8.10 
6.15 

9.60 
7.60 
5.80 

9.60 
7.60 
5.80 

9.00 
7.10 
5.45 

9.00 
7.10 
5.45 

8.40 
6.60 
5.10 

8.40 
0.80 
5.10 

7.80 
6.10 
4.75 

40 or more It: 
A 9.60 9.00 8.40 7.80 7.20 
B 7.60 7.10 6.60 6.10 5.60 
C 5.80 5.45 5.10 4.75 4.40 

The top Charlotte 
station delivers 
a weekly cume 

of 119,960 
N. C. homes. 

TN News Network 
Stations deliver 
nearly 500% 

more cume homes 
and statewide 
coverage that 

includes Charlotte. 
Opens up a whole bunch of 

possibilities, doesn't it? 

Details of TN News single order, 
single invoice convenience are be- 
side the North Carolina map at the 
start of this section. 

TN SPOT SALES, P. 0. Box 1988, Raleigh, N. C. 
PHONE COLLECT: 919-832-8885 
Data Source: Pulse Circulation '68 

Intendeeing Conducted in 1967 

30 SECONDS 
PER WE: 1-3 4-12 13-25 26-38 39-52 
1-6 ti: oh sib wk wk wk 
A 9.00 8.55 8.10 7.65 7.20 
B 7.20 6.85 6.50 6.15 5.80 
C 5.40 5.15 4.90 4.65 4.40 
7-12 ti: 
A 8.55 8.10 7.65 7.20 6.75 
B 6.85 6.50 6.15 5.80 5.45 
C 5.15 4.90 4.65 4.40 4.15 
13-20 ti: 
A 8.10 7.65 7.20 6.75 6.30 
B 6.50 6.15 5.80 5.45 5.10 
C 4.90 4.65 4.40 4.15 3.90 
29-31 ti: 
A 7.65 7.20 6.75 6.30 5.85 
B 6.15 5.80 5.45 5.10 4.75 
C 4.65 4.40 4.15 3.90 3.65 
40 or more ti: 
A 7.220 6.75 6.30 5.85 5.40 
B 5.80 5.45 5.10 4.75 4.40 
C 4.40 4.15 3.90 3.65 3.40 

10 SECONDS 
10 -seconds - 50% of earned 30 -second rate. 10 - 
seconds announcements can be combined with minute 
and 30 second announcements to earn additional 
frequency discounts on 10 -second announcements only. 

WKTC 
1958 

Country Western Music 

clzu 
Media Code 4 234 1600 7.00 
WKTC Radio Corp.. Box 8588. 2001 (Rattle Ave.. 

Charlotte. N. C. 28208. Phone 704-333.1191. 
STATION'S PROGRAMMING DESCRIPTION 

WKTC: Programmed with country and western music. 
utilizing air personalities. Nees: 5 min at :55. 3 
mobile news units. Sports news, 3 min, at :10. 
Weather. 3 min. at :25. Personalities employing 
audience participation quizzes. Live remote broad- 
castsmitt) live entertainment. RELIGION: sign -on - 
noon Sun. Sl'ORTS: football and NASCAR racing. 
Contact Representative for further details. Reed 
10/29/67. 

I. PERSONNEL 
General Manager -Johnny Jacobs. 

2. REPRESENTATIVES 
Vic Piano Associates. Inc. 
Southern --Southern Spot Sales, Inc. 

3. FACILITIES 
1,000 w. dsy,: 1310 kc. Non-dtreetiona,. 
Operating schedule: 4:55 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. Sb, 3a, 3h, 3d. 9a, 9d, 5, Oa. 7h. 
Rate Protection: 15h, 16. 
Basic Ilotes: 22a. 23a, 24a, 28e. 29h. 
Contracts: 40a. 41, 44b. 45. 46. 
Comb.: Cont. Discounts: 60e. 
Cancellation: 70a, 70e. 7'a, 73a. 
Prod. Services- 80. 81. 82. 
Member: Country Music Network. 

TIME RATES 
No. 4 Eí7 12/1/66 -Reed 12/5/66. 

7. PACKAGE PLANS 
Weeks 

I MIN, PER WK: I 4 13 26 39.52 
1 ti 7.50 7.00 6.50 6.25 6.00 
5 ti 7.25 6.75 8.25 6.00 5.75 
10 ti 7.00 6.50 6.00 5.75 5.50 
15 ti 6.75 8.25 5.75 5.50 5.25 
20+ 6.50 6.00 5.50 5.25 5.00 
30 SEC: 
1 ti..._ 6.00 5.50 5.25 5.00 4.75 
5 ti 5.75 5.25 5.00 4.75 4.50 
10 ti 5.50 5.00 4.75 4.50 4.25 
15 ti 5.25 4.75 4.50 4.25 4.00 
208 5.00 925 4.00 3.75 
10 seconds -50% of applicable 1 -minute rate. 

WRNAIFM) 
1968 

HERBERT E. GROSKIN 
áa COMPANY 

D FIM 

Media Code 4 234 1625 4.00 
Belk Broadcasting Co. of Charlotte, Inc., Box 59, 

Barringer Inn, Charlotte, N. C. 28201. Phone 704- 
334-0951. 

I. PERSONNEL 
President -Henderson Belk. 
General Manager -Jack B. Petrey. 
Sales Executive -Gerald M. Clegg. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERI' 100,000 w. (horiz. & vert.): 95.1 mc. Stereo. 
Operating schedule: 7-1 am. EST. 
Antenna ht.: 404 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; payable open rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 3c, 9a, 5. 
Rate Protection: 10b. 11h, 12h, 13e, 14b. 
Basic Rates: 20h, 22a, 22b, 24h, 25b, 26, 27, 29a, 

33a. 
Contracts: 90a, 42d, 44a, 96, 47c, 51h. 
Comb.; Cont. Discounts: 60e, 601, 6114. 
Cancellation: 70b, 70c, 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eff Recd 6/14/68. 

6. SPOT ANNOUNCEMENTS 
Ix 150 301 60x 125x 

1 min 10.00 9.50 9.00 8.50 8.00 
8. PROGRAM TIME RATES 

Ix 16x 30x 60x 125x 
1 hr 76 70 64 61 58 
1/2 hr 53 50 48 96 44 
5 min 30 29 28 27 26 

250x 500x 
7.50 7.00 

250x 500x 
55 52 
42 40 
25 24 

/ 

/confirms WSOC ; 
I I 

Latest 
, \\ 

ARB 

top adult 
station in 
Charlotte! % 

/ z 
>--------.- 

From 6 AM to 12 midnight WSOC 
delivers more adults 18 and over in 
the Metro area than any other Char- 
lotte station. 

If you prefer drive time WSOC is 
first in both the 6.10 AM and 3.7 PM 
periods. If your choice is the 10 AM - 
3 PM housewife time, again WSOC 
leads the way with the adult audience. 

WSOC is the "must" buy to reach 
and sell your product or service to 
over 11 million customers in the 
14 -county trading area. If your mar- 
ket is adults you can't make a better 
spot buy than WSOC Radio. /i ,. 

/ \ 
for action 

in the 
Carolinas 
call us or 

1 

your , 

H -R man ! fi 

Audience source: - 
ARB for Charlotte w 
4/17-5/14, 1968. Figures quoted 
or derived from audience surveys 
subject to sampling and other errors. 

Charlotte's 
WSOC 

COX BROADCASTING CORPORATION stations: WSB AM -FM -TV, Atlanta; 
WHIO AM -FM -TV, Dayton; WSOC AM -FM -TV, Charlotte; WIOD AM -FM, 

Miami; KTVU(TV), San Francisco -Oakland; WIIC-TV, Pittsburgh. 

WRPL 
1964 

e 
Subscriber te the NAB Radio Code 

Media Code 4 234 1650 2.00 
Volee of l'harlotte. Inc., 273 Rest Trade. Charlotte, 

N. ('. 28201. Phone 704-372-1540. 
I. PERSONNEL 

Vice -ires. & Gen'l Mgr. --Larry F. Keith. 
Sales Manager -Walter V. Mitchell. 
Public Affairs Director -Mrs. Hattie Leerier. 

2. REPRESENTATIVES 
Gill-l'erna, Inc. 
Atlanta -Dora -Clayton Agency, Inc. 

3. FACILITIES 
1,000 u.: 1540. Non -directional. 
Operating scbwiwe Sunrise-local sunset EST 

4. AGENCY COMMISSION 
15/0 time only: payable e hen rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2h, 3a, 4a. 4d. Ga. 7h. 

Rate Protection: 11b. 12h, 13b. 14h. 15a. 
Basic Rates: 20h, Sia, 21d, 22b, 23a. 24h. 25e. 26, 

27, 28h, 290, 30, 32a. 355. 
Contracts: 40a, 41, 42c, 43, 44a, 47a, 48, 49, 51a. 
Comb.: l'ont. Discounts: 60a, dia, 62h. 
Cancellation: 70h, 70e. 71a, 72, 7314. 
Prod. Services: 80, 81. 82. 

TIME RATES Eff--Rec'd 8/30/68. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x 260e 500x 1000+ 
1 min 6.00 5.75 5.50 4.75 4.50 4.25 4.00 
30 sec or less: 70% of 1 -min. 

7. PACKAGE PLANS 
1 -MINUTE SATURATION PACKAGE 

50 ti 125 100 ti 200 
All 100 spots must be used within 7 consecutive days 
with no more than 20 during any one day. ROS 
schedule only, and limited to 1 package per sponsor 
during any 1 week. 

WSOC 
1933 

Representatives, Inc. 

A Cox Broadcasting Corporation Station 
Subscriber to the NAB Radio Code 

Media Code 4 234 1700 5.00 
Carolina Broadcasting Co., Box 2536, 1901-25 N. 

Tryon. Charlotte. N. C. 28201. l'hone 704-372- 
00:30. T\1T 810-621-0437. 
STATION'S PROGRAMMING DESCRIPTION 

WSOC: Programmed for general Interest. 
5 air personalities. NE'tVS: every hour on hour, local 
news every hour on half hour. 12M-6 am current hits, 
standards. 5-6 am farm and home show with weather 
reports. 6-10 am middle-of-the-road music, quips, 
some rock. 10 am -1 pm current hita. 1-4 pm cur- 
rent hits, standards, talent interviewe. 4 pm -12M, 
middle-of-the-road, current hits. SPORTS: major 
league baseball, football, basketball, pro hockey, 
NASCAR racing, Indianapolis 500. Contact Repre- 
sentative for further details. Itec'd 3/26/68. 

I. PERSONNEL 
President -Leonard Reinsch. 
General Manager -l'. George Henderson. 
Sta. Mgr. & Dir. Sales -Wynn Hott. 

2. REPRESENTATIVES 
H -It Representatives, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 930 he. 
Operating schedule: 24 hours a day except 1:00- 
7:00 am Sun. 
Partial simulcast operation. Simulcast midnight -10 
am. For non-aimuleast facilities see WSOC-FM. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5. Oa, 7h. 8. 
Bate Protection: 15h. 
Basle Rates: 20h, 23a. 25a, 28a, 33a. 
Contracts: 40a, 45, 46, 47a. 50. 
Comb.; Cont. Discounts: 60h, 606, 601, 61h. 
Cancellation: 70a, 70c, 71a, 79a. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 5/1/68 -Reed 3/26/68. 
AAA -Mon thru Fri 6-10 am. 
AA -Mon thru Fri 3-7 pm. 
A -Mon thru Fri 10 am -3 pm. 
B -Ail other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

520x 312x 2600 1560 104x 52x 
AAA 18.00 20.00 21.00 22.00 23.00 24.00 
AA.... 14.00 15.00 16.00 17.00 18.00 19.00 
A 12.00 14.00 15.00 16.00 17.00 18.00 
R 5.00 7.00 8.00 9.00 10.00 11.00 
30 sec or less: 75% of applicable 1 -min. 
10 sec or less: 50% of applicable 1 -min. 

WSOC/WSOC-FM COMBINATION 
1 min 3.00 3.25 3.50 3.75 9.00 4.25 4.50 
30 sec 2.00 2.25 2.50 2.75 3.00 3.25 3.50 
Discount: 52 wk -10%. 

7. PACKAGE PLANS 
ROTATING PLAN PACKAGES 

PER WK, 1 MIN: 36ti 24ti 18 ti 1281 I ti 
AAA 20 22 23 24 26 
AA 16 17 18 19 20 
A 14 15 16 17 19 
B 7 9 10 11 12 

30 sec or less: 75% of applicable 1 -min. 
10 sec or less: 50% of applicable 1 -min. 
Discount: 52 ek-10%. 

TOTAL AUDIENCE PLAN 
PER WK, I MIN: Plan I Plan II 
6-10 am 8 6 
10 am -3 pm 12 6 
3-7 pm 8 6 
Nights and/or weekends 8 6 

(This listing continued on next page) 

Ix 
26.00 
20.00 
19.00 
12.00 
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Charlotte -W S O C -Continued 
36 t1 24t1 

Ea 12 14 
30 sec or less: 75% of applicable 1 -min. 
10 sec or less: 50% of applicable 1 -min. 

8. PROGRAM TIME RATES 
5 MIN: lx 26x 52x 104x 156x 260x 

AAA 30 29 28 27 26 25 
AA 27 26 25 24 23 22 
A ......._ 24 23 22 21 20 19 
B 21 20 19 18 17 16 

vv 

WSOC-FM 
1947 

LIM 

SI2x 

2Ì 

15 

QO F IM 
A Cox Broadcasting Corporation Station 

Subscriber to the NAB Radio Code 
Media Code 4 234 1701 3.00 
Carolina Broadcasting Co., Box 2536, 1901-25 N. 

Tryon, Charlotte, N. C. 28.201. Phone 704-372- 
0930. T9VX 810-621-0437. 
STATION'S PROGRAMMING DESCRIPTION 

WSOC-FM: NEWS on hour. AIR PERSONALITIES 
1 am -4 pm & 7 pm -12M. MUSIC: current hits, 
standards, show muaIc. Live opera broadcast in sea- 
son. Contact Representative for further details. 
Recd 9/27/68. 

I. PERSONNEL 
General Manager -C. George Henderson. 
Sta. Mgr. & Dir. Sales -Wynn Holt. 

2. REPRESENTATIVES 
H -it Representatives, Inc. 

3. FACILITIES 
ERP 100,000 w. (horiz. & vert.); 103.7 mc. Stereo. 
Antenna bt.: 1040 ft. above average terrain. 
Operating schedule: 24 hours a day except 1:00-7:00 
am Sun. 
Partial simulcast operation. Operated separately 10 
am -midnight. For simulcast facilities see WSOC. 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, 6e, 7b, 8. 
Rate Protection: 15b. 
Basic hates: 20b, 23a, 25a, 28a, 33a. 
Contracts: 400. 45. 46, 47a, 50. 
Comb.; Cont. Discounts: 601% 60g, 601. 61b. 
Cancellation: 70a. 70c. 71e, 73a. 
Prod. Services: 82. 
AM facilities WSOC. 
Affiliated with NBC Radio Network. 
Affiliated with American FM Network. 

TIME RATES 
Eff 5/1/68 -Reed 3/26/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 158x 260x 312x 520x 

1 min 7.50 7.25 7.00 6.75 6.50 6.25 6.00 
30 sec 5.50 5.25 5.00 4.75 4.50 4.25 4.00 

DISCOUNTS 
52 wk -10% Regular AM users -20% 

8. PROGRAM TIME RATES 
FIXED POS: lx 26x 52x 104x 156x 260x 
55 min 30 28 26 24 22 20 
25 min 20 18 16 14 12 10 
ROS, PER WK, EA: 3 ti 5 ti 7 ti 
55 min_ ....... _ ............. ___________ 25 20 15 
25 min._ _..._..... 15 12 10 

WWOK 
1955 

Media Code 4 234 1750 0.00 
WWOK, Box 1008, 1480 Collins Rd., Charlotte, 

N. C. 28201. Phone 704-392-0141. 
STATION'S PROGRAMMING DESCRIPTION 

WWOK: Programmed for general adult interest. 
AIR PERSONALITIES handle all segments. Modern 
country and western music with news segments every 
30 min, on hour and half hour. 3 man local news 
staff. 4-6 am M -F farm show. Weather and sports 
featured hourly at :15 & :95 respectively. MUSIC 
80%: 95% modern country and western, 5% religious. 
Contact Representative for further details. Recd 
10/12/67. 

President -Fred A. German. 
Vice-Pres. & Gen'i Mgr. -James M. Martinson. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Southeast -James S. Ayers Company, Inc. 

3. FACILITIES 
5.000 w.: 1480 kc. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. Net 30 days. 

5. GENERAL ADVERTISING Ses coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a. 5. 6a, 7b. 
Rate Protection: 10d, ltd, 12d. 13d, 14d. 18. 
Basic Rates: 20e. 21a, 22e. 23a. 24a, 25a. 28a, 28c, 

29a, 31, 32a. 33a. 
Contracts: 40a, 41, 42a, 42c, 43, 44b. 45, 46. 47e. 

48. 49. 51e. 
Comb.; Cont. Discounts: 60d, 60e, 601, Ola, 82d. 
Cancellation: 70d, 71a, 72. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
No. 4-M Eff 12/1/67 -Reed 11/28/67. 

AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm & 7-9 pm; Sat & 
Sun 6 am -9 pm. 
B -All other times. 

8. SPOT ANNOUNCEMENTS 
PER WK: 5tI 10 t 20tí3041 

AA ......._. _._..-_.-..__..._ 18 14 12 11 
A _.._....._.._._ ..._._..._...._ 14 12 10 9 
B .... 12 10 8 7 

20/30 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
52 wk -10%. 

7. PACKAGE PLANS 
VERTICAL -HORIZONTAL 96 SPOT 

SATURATION PLAN 
4 per day, 6 days per wk, 4 consec wks. 384 

10. SPECIAL FEATURES 
5 min news: 1-1/2z applicable 1 -min. 
Rotating sponsorship of news from 5 am Mon thru 

5 pm Fri with combination of 1 -min & 30 -sec 
spots to alternate every hour plus open and 
close, per wk.. - _ _..... _._» 70 

Rotating sponsorship of weekend news from 6 pm Fri 
thru 11 pm Sun. Combination rotation of 30 - 
sec & 1 -min spot plus open and close, per wk 40 

Combination of both packages, wkly, per wk..._... 105 

WYFM (FM) 
1960 

Media Code 4 234 1800 3.00 
Charlotte Bruadcasters, Inc., Box 20991. 121 W. Tth 

St. Chariotte, N. C. 2820.2. Phone 204-334-1047. 
I. PERSONNEL 

l'reo. & Grill Mgr. -William A. Vaughn. 
3. FACILITIES 

Elti' 4.000 w.; 109.7 mc. 
Operating schedule: 7:00 am -11:00 pm Men thru Sat; 
noon -11:00 pm Sun. 

4. AGENCY COMMISSION 
15G 

N. 5. GEERAL ADVERTISING See coded regulations 
NAB Hullo Code Advertising Standards apply. 
General: la, 9a, 9d, 5. 6a. Ili. 

Rate Protection: 10a. lie. 12a, 13a, 14a. 15b. 
Basic Rates: 2.2b, 23a, 24a, 24c, 26. 28c, 20a, 32a. 
Contracts: 40a, 42c, 44b, 51a. 
Comb.: Cont. Discounts: 60d, 60f, 60h, 601, 61a, 

ß1b, ß2b. 
Cancellation: 70a, 70c, 71a. 
Prod. Services: 80. 
Announcements in all Campaigns will be equally dis- 
tributed Mon thru Sat. 

TIME RATES 
Rates effective May. 1901. 

Rates received August 2. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
OPEN KATE 

(Any commercial dine not part of a Campaign) 
1 -tour programs, each._.._...__..._.. 20.00 

1/2 -hour programs, each 12.00 
announcements. each..._............-.._- 4.00 

Service Features 
Applicable announcement rate plus talent fee. per 
broadcast, 1.0U. 

7. PACKAGE PLANS 
MAXIMUM CAMPAIGN 

(2 1 -hour programs and 24 announcements pet 
week. 4 announcements per day Mon thru Sat) 

Per wk. Per wk. 
1 week 86.00 20 weeks 70.00 

00 13 weeks 65 ...._......-....._ 75.00 5.1 weeks .-....._ . 

MAJOR CAMPAIGN 
(1 1 -hour program. 1 1/2 hour program and 
18 anouncements per week, S announcements 

per day Mon thru Sat) 
Per wk. Per wk. 

1 week 68.00 26 weeks 55.00 
13 weeks 59.00 52 weeks.......-_..»._ 61.00 

MEDIUM CAMPAIGN 
1 1 -hour program and 12 announcements per 
week. 2 announcements per day Mon thru Sat) 

I week._..._.....- 48.00 26 weeks._»_..__.._ 89.00 
13 weeks 42.00 52 weeks......_............ 36 .0t1 

MINIMUM CAMPAIGN 
(1 1/2 -hour program and 6 announcements per 
week. 1 announcement per day Mon thru Sat) 

1 week 28.00 26 weeks 22.00 
13 weeks 24.00 52 weeks 20.00 

CH ERRYVI LLE 
Gaston County -Map Location E-5 

See SItDS consumer market map and data at begin- 
ning of the State. 

WCSL 
1967 

RIAIB 
Media Code 4 234 1825 0.00 
Broadcasting Company of the Carolinas, Inc., North 

Cherry St., Cherryville, N. C. 28021. Phone 704- 
435-3297. 

I. PERSONNEL President -Donald W. Curtis. 
Vice -President -Dan Blakeman. 
Vice-President-Ardell Sink. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 

3. FACILITIES 
500 w.: 1590 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See eoded. regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3e. 3b, 3d, 9d, 6a. 
Rate Protection: 10a, 12a, 14a. 
Basic Rates: 20h. 
Contracts: 40a, 41, 42a, 44b, 46. 
Prod. Services: 82. 
10% discount if bought with WPXY, Greenville or 
WEWO, Laurinburg. 

TIME RATES 
F,tt Rec'd 1/15/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti SU 16 ti 2601 51 ti 76 ti 101 ti 126+ 
1 mo 2.20 2.10 2.00 1.90 1.80 1.70 1.60 1.51) 

IOOx 200x 400x 600x 900x 1200x 1500+ 
1 yr.... 2.00 1.90 1.80 1.70 1.60 1.50 1.40 
30 sec: 70% of applicable 1 -min. 
20 sec: 60% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 

7. PACKAGE PLANS 
1 -MINUTE OVERALL PLAN 

PER DAY: I ti 2tI 3 t 4tI 6t1 
13 wk..._._.._......_ 1.80 1.70 1.60 1.50 1.40 
26 wk...__.._._...__ 1.70 1.60 1.50 1.40 1.80 
52 wk. 1.60 1.50 1.40 1.30 1.20 

SATURATION PLAN 
A 

10 ti ea (1 min, 30 sec, 10 nec)_._-..._....._._...__._ 33 
AA 

20 ti ea (1 min, 30 sec, 10 sec)..._...__.._...___._ 82 
AAA 

40 ti ea (1 min, 30 sec, 10 sec)_...-..- _ Á-A Á 120 
ÄÁ 

25 tl 50 01 100 ti 
30 sec.. 28.25 50.00 98.75 
A and AA packages must be used within a 7 -day 
period. 
AAA packages must be used within a 19 -day period. 

8. PROGRAM TIME RATES 
AAA -Mon thru Fri 7-9 am. 
AA-All other times. 
A -Sun all day; Mon thru Sat after 6 pm. 

CLASS AAA 
Ix I3x 28x 52x 104x 312x 364x 

1 hr.... 38.00 36.00 34.00 32.00 30.00 26.00 _ 
1/2 hr 22.00 21.00 20.00 19.00 18.00 16.00 
1/4 hr 16.00 15.00 14.00 12.00 12.00 10.00 

CLASS AA 
1 hr.... 31.50 28.50 27.50 26.50 25.50 23.50 22.50 
1/2 hr 18.75 17.25 16.75 16.25 15.75 14.75 14.25 
1/4 hr 12.75 11.25 10.75 10.25 9.75 8.75 8.25 

CLASS A 
1 hr.... 28.00 27.00 26.00 25.00 24.00 23.00 22.00 
1/2 hr 17.00 10.50 16.00 15.50 15.00 14.50 14.00 
1/4 hr 11.00 10.50 10.00 9.50 9.00 8.50 8.00 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS, SPORTStI& 

1Etl T ES 
Open 6.00 5.50 5.00 

CONTRACT BASIS 
PER DAY: I ti 281 Sti 4ti 
13 air _...._.. 4.75 4.50 4.25 4.00 
26 w k. 4.25 4.00 3.75 3.50 
52 wk. 3.75 3.50 3.25 3.00 
7 day a week schedule earns 3 per day rate. 
6 day a week schedule earns 2 per day rate. 
5 day a week schedule earns rate as shown. 
Less than 5 day a meek schedule -add 5% for each 
day. 

SPECIAL BONUS 
All contracts for 26 or 52 week 5 -minute programs 
earn 1500x spot rate. 

CLINTON 
Sampson County -Map Location H-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WRRZ 
1946 

Media Code 4 234 1850 8.00 
WItitE Radio Co., 1.6 miles south on Highway 701, 

Clinton, N. C. 28328. Phone Ly 2-2165. 
I. PERSONNEL 

General Manager -Geo. S. Walston. 
Commerelal Manager -E. D. Powell. 

2. REPRESENTATIVES 
The Denney Organization. Inc. 
South -T -N Spot Sales. 
Southwest -Mario Messina Company. 

3. FACILITIES 
1,000 w. days; 880 kc. Non -directional. 
Operating arhedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net charges for time payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a. 3a, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g. 
Basic ilotes: 20a, 21a, 22b, 23a, 24b, 25b, 26, 28a, 

33d. 
Contracts: 40a, 42a, 43, 44a, 45. 46, 47a, 48. 49, 

51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e. 601, 62d. 
Cancellation: 70b, 70d. 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Member: Carolina Radio Network: Tobacco Radio 
Network. 

TIME RATES 
Rates effective January 1. 1947. (Card No. 5.) 

Card received July 28. 1958. 
6. SPOT ANNOUNCEME2NTS/PROGRAM RATES 

4 5 
hr. hr. hr. min. 1) (t) 

1 time...._ 60.00 36.00 24.00 12.00 6.00 4.50 
26 timnes.... 58.00 35.00 23.25 11.50 5.75 4.35 
52 times.... 56.00 34.00 22.50 11.00 5.50 4.20 
65 times.-_ 54.00 33.00 21.75 10.50 5.25 4.05 

130 times.... 52.00 32.00 21.00 10.00 5.00 3.90 
158 times.... 50.00 31.00 20.50 9.50 4.75 3.75 
'00 time,.... 48.00 30.00 19.65 9.00 4.50 3.80 
31.2 times.... 46.00 29.00 19.20 9.50 4.26 8.45 () One minute announcement live or transcribed. 

100 word maximum; preferred position station 
break. 20 seconds transcribed or 35 words live. 
(t) Run -of -schedule 50 words live or 30 second, 
transcribed. 

CONCORD (1 AM; 1 FM) 
Cabarrua County -Map Location E-5 

See SIIDS consumer market map and data at begin- 
ning of the State. 

WEGO 
1943 

Media Code 4 234 1900 1.00 
Concord-Kannapolls Broadcasting Co., Box 128, Hwy. 

29 Bypass, Concord, N. C. 28025. Phone 704-782- 
6215. 

I. PERSONNEL 
President -Robert It. Hitter. 
Exec. Vice Pres. & Gen'i Mgr. -James B. Keel. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 
1.000 w. days; 1410 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See sedad regulations 
General: la, 2a, 2b, 3a, 3d, 4a, 4d, 5. 6a. 7b, 8. 
Rate Protection: lob, 11b, 12b, 13h, 14b, 15a, 15b. 
Basic Rates: 20b, 21a, 21d, 22a, 22b, 23a, 23b, 24b, 

25a, 28b, 29b, 30. 
Contracts: 40a, 42d, 44a, 44b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 601, 61a. 
Cancellation: 70a. 70c. 71a, 72, 73b. 
Prod. Services: 80, 82. 
FM facilities: WPEG (FM). 
Affiliated with EMS. 
Member: Tobacco Radio Network, The TN Radio 
News Network, Suburban Radio Corp. 

TIME RATES 
Eft' Recd 4/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix lox 25x 50x IOOx 

1 min. 3.00 2.70 2.40 2.15 1.90 
30 sec 2.40 2.15 1.75 1.80 1.50 
15 see 1.75 1.60 1.45 1.35 1.20 

NORTH CAROLINA 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x 47.00 24.50 18.00 14.00 6.50 

DISCOUNTS 
13x-4% 104x-17% 312x-35% 
251-8% 260x-20% 365x-40% 
52x-15% 

WPEG (FM) 
1962 

Media Code 4 234 1050 6.00 
Concord-ICannapolis Broadcasting Co.. Box 128. Hwy. 

29 Bypass, Concord. N. C. 28025. Phone 704-782- 
6215. 

I. PERSONNEL 
President -Robert It. Bilker. 
Exec. Vice Pres. & Gen'l Mgr. -James B. Keel. 

2. REPRESENTATIVES 
Gill -Pet na. Inc. 

S. FACILITIES 
petit' 10.000 w.; 07.9 mc. 
Operating schedule: 5 am -midnight. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See eroded regulations 
See WEGO listing for coded regulations. 
AM facilities: WEGO. 
Member: Suburban Radio Group. 

TIME RATES 
ER ltec'd 4/29/68. 

6. SPOT ANNOUNCEMENTS 
WITHIN 30 DAYS: t ti IO tI 25 tI 50 ti IOOti 
1 min. 2.00 1.75 1.80 1.50 1.20 
30 sec_..._.._ 1.50 1.30 1.20 1.00 .90 
15 sec 1.20 1.05 .95 .70 .60 

DUNN 
Barnett County -Map Location H-5 

See SRDS consumer market map and data at beginning 
of the State. 

WCKB 
1946 

Media Code 4 234 2000 9.00 
North Carolina Central Broadcasters, Inc.. Box 431. 

Dunn, N. C. 28334. Phone 919-892-3133. 3134. 
STATION'S PROGRAMMING DESCRIPTION 

WCKII: Programmed for general interest. 
6 local newscasts daily, also state and world news 
programs. Morning and afternoon music for young 
adults, middle-of-the-road in evening. Discussions 
and talk programa. Woman's mid -morning show daily, 
Negro programming Sat afternoons. Sun live worship 
service and Sun school remotes, Sun am religious. 
pm middle-of-the-road music. Editorials daily at 
2:30 pm. COMMERCIAL POLICY: 3 minutes of 
commercials per 15 minute segment. Programming: 
2% women's news, 3% discussion, 5% farm, 15% 
local news, 10% world news, 5% religious, 55% 
music. Contact Representative for further details. 
Recd 8/2/87. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -A. Lincoln Faulk. 
Program Manager-ltudy M. Zurlo. 
Commercial Manager -S. Davis. 

2. REPRESENTATIVES 
TN Spot Sales. 

3. FACILITIES 
1.000 w. days: 780 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, Sa, 3d. 4b, 4d, 5. 8s, 7b. 8. 
Rate Protection: 10a. ils, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 23a, 21b, 22a, 23a, 2413, 26. 

29a. 
Contracts; 40a, 41, 42b, 42d, 43, 44a, 45, 46, 

48. 51a. 51e. 
Comb.; Cont. Discounts: Pea, 60e, 61a, 62a, 62d. 
Cancellation: 70e. 71a, 72. 
Prod. Services: 80, 82. 
Member: The Tobacco Radio Network & The TN 
Radio News Network. 

TIME RATES 
Rates effective March 1. 1964. (Card No. 4.) 

Card received March 18, 1984. 
6. SPOT ANNOUNCEMENTS 

1 min 80 see 1 min 80 see 
1 t1...._..».._..- 4.00 3.50 156 ti.._.....__ 8.00 2.50 
26 ti..-. 3.75 3.25 260 ti_.._._._ 2.75 2.25 
52 ti._....._.__ 3.50 3.00 312 tl_._..M 2.50 2.00 
104 tí_..._ 3.25 2.75 

8. PROGRAM TIME RATES 
1 hr 1/2 br 1/4 br 5 min 

1 U._.._...._._ _»._ 35.00 25.00 16.00 8.00 
26 30.00 22.00 13.00 6.00 
52 ti._........-. _ 29.00 20.00 11.00 5.50 
104 tt___...._.._. _... 28.00 19.00 10.00 5.00 

280 ti 25 00 16.00 8.50 4.50 
312 tl..»_._...._..._...-._._._ 24.00 14.00 8.00 4.00 
Announcements and programs cannot be combined to 
earn 1 discounts. 

DURHAM (4 AM; 2 FM) 

29a, 

47a, 

Durham County -Map Location G-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

WDNC 
1928 

R A 13 

Subscriber to the NAB Radie Cods 
Media Code 4 234 2050 4.00 
Durham Radio Corp., Box 2126. 138 E. Chapel Hill 

St., Durham, N. C. 27702. Phone 919-882-0819. 
I. PERSONNEL 

Vice-Pres & Gen'l )Igr.'-J. Prank Jarman. 
Program Director -E. R. Higgins. Jr. 

2. REPRESENTATIVES 
Paul H. Raymer Company, Inc. 

(This listing eontinued on next page) 
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NORTH CAROLINA 
Durham -W D N C -Continued 
3. FACILITIES 

5,000 w. days; 1,000 w. nights; 620 kc. 
Directional -separate patterns, day and night. 

Operating schedule: 5:00-12:05 am Mon thru Fri; 
6:00-12:05 am Sat; 7:00-12:05 am Sun. EST. 
Partial simulcast operation. Simulcast sign -on to 
8:30 am & II pm -sign -off. For non-simuleast facili- 
ties see WDNC-FM. 

4. AGENCY COMMISSION 
15% on net time; no ash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 9d, 5, 6e, 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 20h. 21a, 21d, 22b, 23e, 24c, 25a, 26, 

28a, 29a, 30. 32a. 
Contracts: 40a, 44b, 46, 47a, 48. 51b, 51c. 
Comb.; Cont. Discounts: 60b, 00f, 60i, 61a, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
AHItated with CBS Radio Network. 
Member: The Tobacco Radio Network & The TN 
Radio News Network 

TIME RATES 
Rates effective October 1, 1964. (Card No. 8.) 

Card received September 1. 1964. 
7. PACKAGE PLANS 

Class AA -6:00-9:00 am and 4:00-6:00 pm Mon thru 
Fri. 
Class A -All other times. 

1 MINUTE 
Class Class 

1 WK: AA A 
1 ti 12.00 10.00 
5 ti 11.00 9.00 
10 ti 10.50 8.50 
15 ti 10.00 8.00 
20 ti 9.50 7.50 
13 WK: 
1 ti 11.50 9.50 
5 ti 10.50 8.50 
10 ti 10.00 8.00 
15 ti 9.50 7.50 
20 ti 9.00 7.00 
26 WK: 

1 tl.__...__..._._ ................'..- 11.00 9.00 
5 ti 10.00 8.00 
10 ti ._.. 9.50 7.50 
15 ti 9.00 7.00 
20 ti. .._......_..._......_ .............. 8.50 6.50 
52 WK: 
1 tl 10.50 8.50 
5 ti 9.50 7.50 
10 ti 9.00 7.00 
15 ti 8.50 6.50 
20 it 8.00 6.00 
20/30 seconds -80% of earned 1 -minute rate. 
8/10 seconds -50% of earned 1 -minute rate. 
All announcements. regardless of length, combine for 
frequency: schedules do not have to run consecu- 
tively to earn number -of -weeks frequency. 

8. PROGRAM TIME RATES 
Class AA -8:00 am -8:00 pm Mon thru Sun. 
Class A -All other times. - Class AA - - Class A - 

1/2 hr 1/4 hr 5 min 1/2 hr 1/4 hr 5 min 
1 ti 47.50 31.50 16.25 32.50 18.00 8.00 
13 ti 45.00 30.00 15.00 30.00 17.00 7.50 
26 tí..._ 42.75 28.50 14.25 28.50 16.00 7.00 
52 ti 40.50 27.00 13.50 27.00 15.00 6.50 
156 tt 38.25 25.50 12.75 25.50 14.00 6.00 
260 ti 36.00 24.00 12.00 24.00 13.00 5.50 
312 ti 33.75 22.50 11.25 22.50 12.00 5.00 
Programs count for frequency toward announcement 
frequency, but not vice-versa. Multi -product ad- 
vertisers may combine products to earn additional 
discounts, but must request combination when plac- 
ing schedules. 2 or more program units of 15 minutes 
or more broadcast on the same day for the same spon- 
sor within the same time bracket may be combined 
to earn the 1/2 hour, 3/4 hour or 1 hour rate, 
whichever applies. (CB) 

W D N C -FM 
1948 

R A. B 

Media Code 4 234 2051 2.00 
WDNC-FM, Box 2126. Herald -Sun Bldg., Durham. 

N. C. 27702. Phone 919-882-0319. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -J. Frank Jarman. 
Program Manager -Edgar R. Higgins, Jr. 

2. REPRESENTATIVES 
Paul H. Raymer Company, Inc. 

3. FACILITIES 
ERP 36,000 w.: 105.1 mc. 
Operating schedule: 5-12:05 am Mon thru Fri; 6- 
12:05 am Sat; 7-12:05 am Sun. 
Antenna ht.: 330 ft. above average terrain. 
Partial simulcast operation. Operated separately from 
8:30 am to II pm Sun thru Sat. For simulcast 
faellities see WDNC. 

4. AGENCY COMMISSION 
15% on net time. 

5. GENERAL ADVERTISING See coded regulations 
See WDNC listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 ER 8/15/67-Rec'd 8/11/67. 
7. PACKAGE PLANS 

1 MINUTE OR LESS 
WKLY: I ti 6 ti 12 ti 18+ 
Guaranteed time 3.00 2.75 2.50 2.25 
ROB 2.75 2.50 2.25 2.00 

WK IX WKIX-FM 
RALEIGH 

City of license Raleigh, N. C. 
Durham office: 201 Security Savings & Loan Bldg. 
Meiling address: Box 788, Durham, N. C. 
See listing under Raleigh, N. C. 

WPTF 
RALEIGH 

City of licence Raleigh. N. C. 
Considered by NBC Radio Network as their Raleigh - 

Durham outlet. 
See listing under Raleigh, N. C. 

WSRC 
1954 

Independent Negro 

Media Code 4 234 2100 7.00 
Carolina Radio of Durham, Inc., Box 3865. Durham, 

N. C. 27702. Phone 919-477-7331. 

I. PERSONNEL 
President -James H. Mayes. Jr. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
1.000 w. days: 1410 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 
Partial simulcast operation. For non-aimulast facili- 
ties see WSRC-FM. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3d, 40, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Itates: 20b, 21a, 21d, 22b, 23a, 24a, 25a, 26, 

285, 29a, 32a, 33a. 
Contracts: 40a, 91, 42e, 43, 99a, 45, 98, 97c, 48. 

50, 51e. 
Comb.; Cont. Discounts: 60a, 601, 81b, 82b. 
Cancellation: 70a, 70e, 71a, 73b. 
l'rod. Services: S0, 81, 82. 

TIME RATES 
Rates effective April i, 1962. (Card No. 2.) 

Card received March 8, 1962. 

5. SPOT ANNOUNCEMENTS 
(1 (t) () (t/ 

1 time_ 10.00 8.50 156 time 7.50 6.75 
13 times 9.50 8.00 260 times 7.00 6.50 
28 times 9.00 7.50 312 times 6.50 6.00 
52 times 8.50 7.25 624 times 6.00 5.50 

104 times 8.00 7.00 1,000 times 5.50 5.00 () One minute transcribed or 125 words live. 
(t) 30 seconds transcribed or 50 words live. 

No. 1 Reason To 
Sell Metro Durham 
From Durham 
PULSE AND HOOPER AGREE - Daytimer WSRC ranks No. 1: 

in Pulse avg. 1/4 -hr. household 
shares, 6 AM -Mid., M -F* 
in Hooper with a 75% bigger audi- 
ence than the next station, 7 AM - 
10 PM** 
Pulse figures indicate WSRC attracts, M -F: 

72% more total listeners than the 
next station, 6-10 AM 
38% more total women than the 
next station, 10 AM -3 PM 
39% more total listeners than the 
next station, 3-7 PM 

- And WSRC delivers these listeners 
at the lowest Cost Per M. 
No combination of outside stations equals the 
Pulse ratings achieved by WSRC, or, for that 
matter, by any other Durham AM station, 6 AM - 
7 PM, M -F - and WSRC attracts a bigger share 
of audience in Hooper than any combination of 
outside stations, 7 AM -10 PM. 

'Pulse, Durham, N. C. Metro Area. 
May -June '67 

Hooper, Durham, N. C., Feb. 1968 

Call Bernard Howard & Co. 
for availabilities and audience data 

AM & FM RADIO DURHAM, N. C. 

7. PACKAGE PLANS 
SPOT PACKAGE RATES 

PER WK: 1 min. 1 min. 
10 times._ 7.50 25 times._ 6.00 
15 times._ 7.00 30 times._ 5.50 
20 times. 6.50 

8. PROGRAM TIME RATES 
1/4 hr. 10 min. 5 min. 

1 time._.._ ................. _._ 34.00 25.50 17.00 
13 times 81.00 23.00 15.00 
26 times _ 28.00 20.50 18.00 
52 times..._......__..._ _ 25.00 18.00 11.00 

104 times 23.00 16.00 10.00 
156 times _... 20.00 14.00 9.50 
260 times 19.00 13.00 9.00 
312 times 17.00 12.00 8.50 

W S R C -FM 
1965 

Media Code 4 234 2101 5.00 
Carolina Radio of Durham, Inc.. Box 3065. Durham, 

N. C. 27702. Phone 919-477-7331, 2, 3. 
1. PERSONNEL 

President -James H. Mayes, Jr. 
2. REPRESENTATIVES 

Bernard Howard & Co., Inc. 
3. FACILITIES 

ERP 2.950 w.; 107.1 mc. 
Operating schedule: 6-12:30 am. EST. 
Antenna ht.: 113 ft. above average terrain. 
Partial simulcast operation with WSRC. For simul- 
cast rates see WSRC lining. 

4. AGENCY COMMISSION 
15/0 on time. 

5. GENERAL ADVERTISING See coded regulations 
See WSRC listing for Coded Regulations. 

TIME RATES 
Rates effective December 1, 1965. 
Itates received November 8. 1965. 

6. SPOT ANNOUNCEMENTS 
(1 (t) (0) (t) 

1 ti..._ _... 5.00 4.25 156 tl...__.._... 3.75 3.38 
13 ti..._......_... 4.75 4.00 260 tl...._.._... 3.50 3.25 
26 ti 4.50 3.75 312 ti 3.25 3.00 
52 ti 4.25 3.83 624 ti ._... 3.00 2.75 
104 ti 4.00 3.50 1000 ....... 2.75 2.50 () 1 minute transcribed or 125 words live. 

(t) 30 seconds transcribed or 50 words live. 
7. PACKAGE PLANS 

1 MINUTE SPOT PACKAGES 

20 ti..._...._ 3.25 
8. PROGRAM TIME RATES 

1/2 hr 10 min 5 min 
1 tl._... .... ._....__........__...-....._.._. 17.00 12.75 8.50 
13 tl._.._.._......-_..._...._......__...._. 15.50 11.50 7.50 
26 tl...._._...._._..- _._..__... 14.00 10.25 6.50 
52 ti _.__..____......_.._......._..._... 12.50 9.00 5.50 
104 __.._...._...._..__. 11.50 8.00 5.00 
156 ti _ .___..._._....__._ 10.00 7.00 9.75 
260 tl._...._.._....__.._.._._.._._._.._ 9.50 6.50 4.50 
312 tl._.._.._...._...._.........._.._.. 8.50 6.00 4.21 

WSSB 
1947 

Media Code 4 234 2150 2.00 
WSSB, Inc., Box 1266, Durham, N. C. 27702. Phone 

919-682-8109. 8100. 
I. PERSONNEL 

President -James S. Beattie. 
General Manager -M. G. Bobbitt, Jr. 
Station Manager -M. G. Bobbitt. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 6:00 am -midnight Men; 24 hours 
Tues thru Sun. EST. 

4. AGENCY COMMISSION 
15% on station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 4a. 5, 8a. 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Itates: 22a. 23a. 24a, 24b. 25a, 29a. 
Contracta: 40a, 45. 46, 48. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a, 70c. 71a. 
Affiliated with MRS Radio Network. 

TIME RATES 
Rates effective May 1, 1964. 
Rates received April 2. 1964. 

Class AA -6:30-9:30 am and 3:30-6:30 pm Mon thru 
thru Sat. 
Class A-9:30 am -3:30 pm Mon thru Sat; all day 
Sun. 
Claus B -All other times. 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGE PLANS 

-Class AA- --Class A- -Class B- 
20/30 20/30 20/30 

PER WK: 1 min sec 1 min sec I min sec 
Open 14.00 12.00 12.00 10.00 10.00 8.00 
6 ti 13.00 11.00 11.00 9.00 9.00 7.00 
12 ti ....... 12.00 10.00 10.00 8.00 8.00 6.00 
18 ti..._.._ 11.00 9.00 9.00 7.50 7.00 5.50 
24 ti......_ 10.00 8.00 8.00 6.50 6.00 5.00 
38 ti...._ _.- 7.00 6.00 5.00 4.00 

8. PROGRAM TIME RATES 
1 hr 

1 ti._.._..._ ._._..._._...._... 80.00 
13 tl._........_.._..._......__._... 78.00 
26 tí._..._._......__.-.._-. 72.00 
52 ti._........_.....___..._......... 68.00 
104 ti. _ _._._......._.- 64.00 
156 ti ....._..-..___.._........_ 60.00 
280 ti... .__...._.....^._ 56.00 
312 52.00 

1/2 hr 
48.00 
46.00 
44.00 
42.00 
40.00 
38.00 
38.00 
34.00 

1/4 hr 5 min 
32.00 18.00 
30.50 15.40 
29.00 14.80 
27.50 14.20 
26.00 13.60 
24.50 13.00 
23.00 12.40 
21.50 11.80 

10. SPECIAL FEATURES 
'News at 55"-8 newacanu available daily includina 

Sunday for a flat rate of 110.00 per week, commis - 
atonable. 
"News at 30"-8 newscasts available daily including 
Sunday for a fiat rate of 70.00 per week, commis - 
atonable. 
"Sports Special" -6 aportacaats available daily in- 
cluding Sunday, at 1/4 hours from 12:15 pm -11:15 
pm, at a fiat rate of 70.00 per week, including talent. 
commisaionable. 

WTI 
1946 

Country and Western 

Subscriber to the NAB Radio Code 
Media Code 4 234 2200 5.00 
W. and W. Broadcasting Co., Inc., Box 1571, 707 

Leon St.. Durham, N. C. 27702. Phone 919-477- 
7351. 

1. PERSONNEL 
General Manager Orval C. Cor 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
David Carpenter Company. 

3. FACILITIES 
5.000 w. days, 1,000 w. nights; 1310 kc. 

Directional. 
Operating schedule: 5:00-12:05 am Mon thru Sat; 
7:00-12:05 am Sun. ?SST. 

4. AGENCY COMMISSION 
1590. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 4d, 5. 6a, 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 20b. 210, 21b, 21d, 23a, 24b, 25a, 26. 

28b, 28c, 29a, 30, 32a, 33b. 
Contracts: 40a, 41, 44a. 44b, 96. 97b, 48. 51a. 
Comb.: Cont. Discounts: 00b. 60e. 00f, 601. 61a, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
Member: Golden Crescent Group. 

TIME RATES 
Rates effective May 1, 1963. 
Rates received May 1, 1963. 

8. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

I ti 12.00 9.00 52 ti 8.40 6.30 
13 tl 10.80 8.10 156 ti ........ 7.20 5.40 
26 ti 9.60 7.20 312 ti 6.80 4.95 

7. PACKAGE PLANS 
1108 PACKAGE 

Per wk 4 wk 
15 announcements 126.00 453.60 
25 announcements 180.00 648.00 
50 tnnouncements 330.00 990.00 

8. PROGRAM TIME 
1/4 hr 

1 ti 30.00 
13 ti 27.00 
26 ti 24.00 

RATES 
5 min 
18.00 
16.20 
14.40 

1/4 hr 5 min 
52 ti ........ 21.00 12.60 
156 it 18.00 10.80 
312 ti _.. 16.50 9.90 

10. SPECIAL FEATURES 
News service fee 30% of the time charges. No ex- 
tra charge for newscaster on duty. 
Sport. programs -30% higher than listed rates. 
10 second Time Signals -Minimum of 30 per wk: 
1.13 wk 2.75 13-26 wk 2.22 

EDEN (l AM; 1 FM) 
Rockingham County -Map Location F-3 

See SUDS consumer market map and data at begin- 
ning of the State. 

WLOE WLOE-FM 
1946 1950 

R A 

Subscriber to the NAB Radio Code 
Media Code 4 234 2225 2.00 
WLOE, Inc., Box 832, Eden, N. C. 27288. Phone 

919-623-3118. 

I. PERSONNEL 
Pres. & Mgr. -Douglas L. Craddock. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1990 kc. Non -direc- 
tional. 
Operating schedule: 6:00 am -midnight. EST. 
FM FACILITIES 
ERP 27,000 w.; 94.5 mc. Stereo. 
Operating schedule: Same as AM. 
Antenna ht.: 96 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 3d, 4a, 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 20b. 21a, 23a, 24b, 26, 28b, 29a. 
Contracts: 40a, 45. 46, 47b. 51b. 
Comb.; Cont. Discounts: 80g, 82d. 
Cancellation: 70a, 70d, 710, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with MBS and KBS Radio Networks. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 EH 6/1/88-Rec'd 5/27/88. 

6. SPOT ANNOUNCEMENTS 
ROS 

Ix 1S4 39x 1044 156x 3124 824x 
1 min. 2.25 2.00 1.95 1.90 1.85 1.80 1.75 
30 sec..._ 1.75 1.70 1.65 1.60 1.55 1.50 1.45 

8. PROGRAM TIME RATES 
1309 

Ix I3x 394 104x 156x 312x 824x 
1 hr 25.00 24.50 24.00 23.50 23.00 22.00 22.00 
1/2 hr 16.00 15.50 15.00 14.50 14.00 13.00 13.00 
25 min 14.00 13.50 13.00 12.50 12.00 11.00 11.00 
1/4 hr 8.50 8.00 7.75 7.50 7.25 7.00 7.00 
10 min. 8.50 6.25 8.00 5.75 5.50 5.25 5.25 
5 min _ 5.00 4.50 4.25 4.00 3.75 3.50 3.25 
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EDENTON 
Chowan County -Map Location K-3 

dee SttBS consumer market map and data at begin- 
ning of the State. 

WCDJ 
1955 

Media Code 4 234 2250 0.00 
Colonial Broadcasters, Inc., Box 180, Paradise, Rd.. 

Edenton, N. C. 27932. Phone 919-482-2103. 

I. PERSONNEL 
President -William T. Watkins. 
General Manager -James F. Flanagan. 
Sales Manager -Thomas L. Privott_ 

3. FACILITIES 
1.000 w. days: 1260 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 43. 45. 
Affiliated with KBS and NAS. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eft - Reed 7/31/68. 

6. SPOT ANNOUNCEMENTS 
Ix 14x 27x 40x 53x 157+ 

1 min 3.00 2.75 2.50 2.25 2.00 1.65 
30 sec 2.25 2.00 1.80 1.65 1.50 1.25 

8. PROGRAM TIME RATES 
Ix í4x 278 

1 hr 30.00 27.00 24.30 
1/2 hr 18.00 16.20 14.55 
1/4 hr 10.00 9.00 8.10 
10 min 7.00 6.30 5.85 
5 min 5.00 4.50 4.05 

40x 
21.85 
13.10 

7.30 
5.05 
3.65 

53x 
19.65 
11.80 

6.53 
4.55 
3.30 

ELIZABETH CITY (2 AM) 

157+ 
18.65 
10.40 
5.90 
4.10 
3.00 

Paaquotank County -Map Location K-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

WCNC 
1939 

Media Code 4 234 2300 3.00 
Albemarle Broadcasting Co., Inc., Box 535. Parson- 

age St. Extended. Elizabeth City, N. C. 27909. 
Phone 919-335-4379. 

I. PERSONNEL 
General Manager -Joseph L. Lamb. Jr. 
Assistant Manager -Desmond S. Barclay. 
Program Director -Jimmy Raper. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
South -Southern Spot Sales, Inc. 

3. FACILITIES 
1.000 w, days. 250 w. nights; 1240 kc. 

Nom -directional. 
Operating schedule: 6:00 am -midnight. EST. 

4. AGENCY COMMISSION 
15%; no cub discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2h. 3a. 3b, 3d, 4b, 4d, 5, 6a, 8. 
Rate Protection: 10a, lia, 12a. 13a. 140. 15b. 
Basic Rates: 20h, 21a, 21d, 22a. 221). 23a, 24b, 25a, 

26. 27, 28a, 28c, 29a. 
Contracts: 400. 41, 42a, 43. 44a, 45, 46, 47a, 51a. 
Comb.: Cont. Discounts: 60a, 61a. 62d. 
Cancellation: 70a, 70c. 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective April 1, 1050. 
Rates received March 28, 1958. 

6. SPOT ANNOUNCEMENTS 
1 min. 30 sea 

1 time._..___ .....______ 5.50 4.50 
13 times ....__.........._.._._..._ 5.30 4.30 
28 times _..-_....__...__.-. 5.20 4.20 
52 times ...___......_._._... 5.00 4.00 

104 times _ 480 3.80 
156 times....-........_.._...._____... 4.50 3.50 
260 t I m ea._........ ........ 4.25 3.25 
312 times 4.00 3.00 

1) 10 -second "Quickie", maximum 30 words. 

á50 
8.30 
3.20 
3.00 
1.80 
2.50 
2.25 
2.00 

WGAI 
1947 

Media Code 4 234 2350 8.00 
WGAI Radio Co.. Inc.. Box 649, Elizabeth City, 

N. C. 27909. Phone 335-4371. 
Studio: 4 miles N. of Elizabeth City on U. S. l7. 

I. PERSONNEL 
Owner -Manager -C. Alden Baker. 
Station Manager -Bob Thomas. 

2. REPRESENTATIVES 
T -N Spot Sales. 

3. FACILITIES 
1.000 w. days, 500 w. nights; 560 ka 

Directional -separate patterns, day and night. 
Operating schedule: 6:00 am -midnight weekdays, 
7:30 am -11:00 pm Sun. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Itadio Coda Advertising Standards apply. 
General: la, 2a. 21). 3a, 3d. 4a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a. 14e. 15b. 
Basic Rates: 20b, 21a, 21b. 21c, 21d, 22b, 23a, 24a, 

24c. 29a. 
Contracts: 40a, 41. 45. 46, 47a, 51a, 51c. 
Comb.: Cont. Discounts: 011a. 60e, 601. 61c, 82b, 82d. 
Cancellation: 70a, 70c, 71e, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with MRS Radio Network. 
Member: Tobacco Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 ER 12/1/66 -Reed 10/31/66. 
6. SPOT ANNOUNCEMENTS 

Traffic Timos -7-0 am, noon -1 pm & 4-6:30 pm. 
TRAFFIC TIMES OR FIXED POSITION 

10 sec. 1.75 30 sec. 2.25 
20 see 2.00 60 sec......._._.._.._....... 3.00 

ROS 
10 sec 1.'0 30 sec 2.00 
20 sec 1.75 60 sec..._......_.._.._.._... 2.50 

WEEKLY DISCOUNT 
3- 5 ti -10% 11-15 ti -20% 
6-10 ti -15% 10-25 ti -25% 

CONSECUTIVE WEEKS DISCOUNT 
13 wk 5% 52 a$.._......_.._........... 20% 

7. PACKAGE PLANS 
BULK RATES 

ROS times only 40 t per wk -40% off one time 
rate. 

8. PROGRAM TIME RATES 
2 min..._ 3.50 10 min..._ 9.00 
5 min.... 6.00 15 min 12.00 

ELIZABETHTOWN 
Bladen County -Map Location H-6 

See SRDS consumer market map and data et beginning 
of the State. 

WBLA 
1958 

Subscriber to the NAB Radio Code 

Media Cede 4 234 2400 1.00 
Bladen Broadcasting Corn.. Box 450. Elizabethtown, 

N. C. 28337. Phones 919-882-5184, 5. 
STATION'S PROGRAMMING DESCRIPTION 

WBLA: Programmed for farmers. 
6-7 am & 11:30 am -1 pm farm market. weather 
reports. county agents reports, guests and discussion. 
Country oriented music. 7-9 am entertainment. news. 
general popular music. 9-10 am sermons, sacred 
music. 10-11:30 am entertainment, news and tele- 
phone conversation format with air personality using 
open telephone lines. 1-3 pm general popular music. 
3-5 nm programmed for young adults and teens, 
school news, sports, current hits. 5-7:30 pm general 
nonutar music featuring ahowtunes, Sim. music. 
NEWS: 5 min network every hour at :55. Local 
and headline news on half hour. Contact Repre- 
sentative for further details. Rec'd 7/20/67. 

I. PERSONNEL 
President -E. Clayton Reelster. 
Vleo.Pretdent-Edward R. Clerk. 
Secretary -Treasurer -Chatham C. Clark. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
T -N Spot Sales. 

3. FACILITIES 
1.805 w. days: 1440 kc. Non-directIonal. 
Operating schedule: 6:00 am -sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 3d. 5, Os. 7b, 8. 
Rate Protection: 15h. 
Baste Rates: 20h. 21a, 22b, 23a, 246. 
Contracts: 40b. 40e. 
Prod. Services: 82. 
Affiliated with SIRS Radio Network. 
Member: The Tobacco Radio Network and The TN 
Radio News Network. 

TIME RATES 
Rates effective October 1, 1956. 

Rates received October 8. 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 7/2 1/4 10 5 1 

hr. hr. hr. min. min. min. 
I t1_ 10.00 24.00 18.00 12.00 R.00 4.00 

13 tt.. 39.00 21.40 15.70 11.70 7.80 3.90 
28 tt.. 10.00 22.00 10.20 11.40 7.60 1.80 
52 ti.. 17.00 22.2n 14.00 11.10 7.40 2.70 

104 t1.. 18.00 21.80 14.40 10.80 7.20 3.00 
150 ti.. 34.00 20.40 11.70 10.50 O.Rn 5.40 
312 ti 10.50 10.00 12.00 10.00 0.00 3.00 () Station break. 

ELKIN (1 AM; 1 FM) 

(s) 
3.08 
2.90 
2.65 
2.75 
2.70 
2.55 
2.25 

Surry County -Map Location E-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

WIFM WIFM-FM 
1951 

Media Code 4 234 2450 6.00 

Tri County Broadcasting Co., Drawer 1038, 
Bldg. Elk Spur St. Ext.. Elkin, N. C. 
Phone 919-835-2511. 

I. PERSONNEL 
Manager -Leon Reece. 
Program Director -Betty Frye. 
Chief Engineer -Dick Paulson. 

3. FACILITIES 
1,000 w.: 1590 kc. 
Operating schedule: .EST. 
FM FACILITIES 
ERP 350 w.; 100:9 mc. 

4. AGENCY COMMISSION 
None; agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 45. 

TIME RATES 
ER 5/1/86 -Reed 3/31/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 x 2.50 104 z ._.. 2.10 
13 x 2.40 156 x..._.._.._..__.._..... 2.00 
26 x 2.30 260 x 1.90 
52 x 2.20 312 x ..............._.._.._._ 1.80 

FAIR BLUFF 
Columbus County -Map Location H-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WWKO 
1967 

Media Code 4 234 2475 3.00 
4-nhversal Broadcasting Company, Inc., Box 338, Fair 

Bluff, N. C. 28439. Phone 919-649-7325. 
STATION'S PROGRAMMING DESCRIPTION 

WWKO: MUSIC: modern country format all day. 
NEWS: on hour. Recd 2/21/68. 

I. PERSONNEL 
President -Jesse P. Chance. 
Genii & Sales Mgr. -Bobby G. Morgan. 
Program Director -Bill Jackson. 

3. FACILITIES 
1,000 w.; 1480 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable by 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 5, 6a. 
Rate Protection: 10a, lia. 12a. 13a, 14a. 15h, 18. 
Basle Rates: 20h. 21a, 21d, 22b, 23a, 24b, 24c, 25b, 

28. 28a, 28c, 29a. 30. 33a. 
Contracts: 40a, 41, 42d. 44a, 45, 46. 47e. 51a. 
Comb.: Cont. Discounts: 60b, 80d, 80e, 60f. 60g, 

60h, 601, 61b, 62a. 
Cancellation: 70a. 71h, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Member: Country Music Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Elf Reed 2/19/68. 
6. SPOT ANNOUNCEMENTS 

(Sign -on -9 am or noon -1:30 pm) 
1 min 3.00 2.75 2.60 2.45 2.30 2.15 2.00 

(All other times) 
1 min 2.50 2.25 2.10 1.95 1.80 1.85 1.50 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 156x 260x 312x 

1 hr 33.00 32.00 31.00 30.00 29.00 28.00 27.00 28.00 
1/2 hr 25.00 24.00 23.00 22.00 21.00 20.00 19.00 18.00 
1/4 hr 18.00 15.00 14.00 13.00 12.00 11.00 10.00 9.00 
5 min 8.00 7.50 7.00 6.50 8.00 5.50 5.00 4.50 

10. SPECIAL FEATURES 
TIME SIGNALS 

Minimum 3 mo contract, per mo 125 

FAIRMONT 
Robeson County -Map Location 0-6 

See SODS consumer market map and data et begin- 
ning of the State. 

WFMO 
1953 

Tobacco Radio Network 
Media Code 4 234 2500 8.00 
Carolinas Broadcasting Co., Box 665, Fairmont, 

N. C. 28340. 919-628-4781. 

I. PERSONNEL 
President -Mrs. Cutler Moore. 
General Manager -James C. Clark. 

2. REPRESENTATIVES 
T -N Spot Sates. 

3. FACILITIES 
1,000 w. days; 860 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 4b, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10b, 11b. 12b. 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a. 24b, 28. 28a. 

29a. 
Contracts: 40a, 42a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60b, 60k. 61b, 61e. 62b, 

82e. 
Cancellation: 71a, 73a. 
Member. The Tobacco Radio Network and The TN 
Radio News Network. 

1949 TIME RATES 
Card received September 19, 1955. 

Radio 6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
28621. 1/2 hr. 1/4 hr. 5 min. 1 min. 50 wda. 

1 time.._ 38.00 24.00 12.00 7.00 5.50 
13 times.. 34.20 22.80 11.40 6.65 4.75 
26 times.. 32.40 21.60 10.80 8.30 4.50 
52 times.. 30.80 20.40 10.20 5.95 4.25 

104 times.. 28.80 19.20 9.80 5.80 4.00 
156 times.. 27.00 18.00 9.00 5.25 3.75 
280 times.. 25.20 16.80 8.40 4.90 3.50 
Station break spot, limited to 50 words. terry one 
minute rate. One minute spots placed as near desired 
time as possible. Position of station breaks guaran- 
teed. 

NORTH CAROLINA 

FARMVI LLE 
Pitt County -Map Location J-4 

See SItDS consumer market map and data at begin- 
ning of the State. 

WFAG 
1959 

R A B 

Media Code 4 234 2550 3.00 
Carl V. Ventera. Jr., Farmville Broadcasting Co., 

Box 148, N. Main St., Ext., Farmvtlle, N. C. 
27828. Phone 753-4122. 
STATION'S PROGRAMMING DESCRIPTION 

WFAG: Programmed for adults and young adults. 
Modern country and western music. AIR PERSON- 
ALITIES handle all segments. FARM: programs 
M -Sat 6-7 am & noon -1 pm. NEWS: 5 min every 
hour, 2 min every half hour. Local weather conditions 
every hour. Local news and police reports noon -12:10 
pm. 4:05-4:10 pm. Community bulletin board 5 times 
daily. Sat high school and college football plus little 
league award programs. Sun 7 em -noon live and 
recorded religious programs. 4 pm -sign -off telephone 
request music program. Mobile remote truck. Contact 
Representative for further details. Rec'd 7/24/67. 

I. PERSONNEL 
Pres. & Orn'i Mgr. -Carl V. Venters, Jr. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
500 w. days: 1250 Ire. Non -directional. 
Operating schedule: 5:45 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a, 3d, 9a. 5, 6a. 
Rate Protection: 10e. llc. 12e. 13e, 14c, 15b. 
Basic Rates: 20h, 23a, 24b, 25e. 28b. 29a, 30, 33a. 
Contracts: 40a. 42d. 44b, 45, 97a, 48, 51b. 
Comb.: Cont. Discounts: 60a. 80f, 601, 81b, 62b. 
Cancellation: 70a. 70e. 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective July 1, 1981. (Card No. 1.) 

Rates received August 3, 1981. 
6 SPOT ANNOUNCEMENTS 

1 13 26 52 104 260 312 
1 minute ti. Il. ti. tl, ti. ti. U. 
or leas.... 3.25 3.00 2.75 2.50 2.25 2.00 1.75 

8. PROGRAM TIME RATES 
Ihr 1/2 hr 1/4hrl0 min min 

1 x 32 22 15 11 6 
DISCOUNTS 

13x-5% 52x-12-1/2% 156x--20% 
26x-10% 104x-15% 260x-25% 

FAYETTEVILLE (4 AM; 1 FM) 
Cumberland County -Map Location H-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFAI 
1948 

Media Code 4 234 2600 6.00 
Jackson F. Lee. Box 649, 1108 (It) Ramsey St.. 

Fayetteville, N. C. 28302. Phone 919-483-0393. 
STATION'S PROGRAMMING DESCRIPTION 

WFAI: Programmed for adults. 
Network news, features, sporta and personalities. 5 
min local news 7:10 am, 12:10 pm & 6:15 pm M -Il'. 
10 min locally done sporta 7:45 am M -Sat. 15 min 
sports 6 pm M -F. Live play-by-play of local high 
school and area college football and basketball and 
major league baseball. 5 min editorial twice daily. 
All general popular middle-of-the-road music, except 
country and western 5:30-7 am M -F. 1 hour Spanish 
Sat. Feature Broadway ahowtunes 2:10 3- pm M -F. 
Live coverage of city council meetings and other im- 
portant local events. Contact Representative for fur- 
ther details. Recd 7/21/67. 

I. PERSONNEL 
Gen'l & l'om'1 Mgr. -Jackson F. Lee. 
Program Director -Joyce Wagstaff. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 
Atlanta -David Carpenter Company. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 5:30-12:15 am Mon thru Sat; 
5:45-12:05 am Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3d, 4a. 4d, 5, 6a. 7b, 8. 
Rate Protection: 10g. 11g, 12g. 13g, 14e, 15e. 
Basic Rates: 201). 21a, 22a, 22b, 23a, 24b, 28a. 
Contracts: 90a, 446, 45, 48, 47a. 
Comb.: Cont. Discounts: 60d, 606, 82d. 
Cancellation: 70a. 70c, 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 7 EH 12/1/87-Rec'd 10/31/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104x 156x 260x 312x 

1 min 9.00 8.65 8.40 8.00 7.75 7.40 7.20 6.75 
30 sec 7.25 6.95 6.75 6.45 8.25 8.00 5.80 5.45 
10 sec. ea, cannot be combined for discount_-. 3.50 

7. PACKAGE PLAN 
PER WK: IO ti 12 t 20t1 4081 5081 
1 min 70 81 130 240 250 
30 sec 55 63 100 180 200 

8. PROGRAM TIME RATES 
Ix 138 26x 52x 104x 156x 260x 312x 

1 hr 60.00 57.00 54.00 51.00 48.00 45.00 43.20 42.00 
1/2 hr 36.00 34.20 32.40 30.00 28.80 27.00 25.20 24.00 
1/4 hr 24.00 22.80 21.60 20.40 19.20 18.00 16.80 15.60 
5 min 12.00 11.40 10.80 10.20 9.80 9.00 8.40 8.10 

(Fayetteville continued on next page) 
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NORTH CAROLINA 
Fayetteville -Continued 

WFBS 
SPRING LAKE 

City of license -Spring Lake, N. C. 
Fayetteville omee-4788 Raeford Rd., Fayetteville. 

N. C. Phone 919-985-8101. 
See listing under Spring Lake. N. C. 

WFLB 
1947 

Media Code 4 234 2650 1.00 
WFLB, Inc., Box 530, 325 Hay St., Fayetteville, 

N. C. 28302. Phone 919-483-7136. 

I. PERSONNEL 
General Manager-Hershell G. Barbour. 
Program Director -Paul Michels. 
Sales -Bill Davis. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Atlanta -Busby, Finch and Woods. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no casts discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3d, 4a, 4e, 5, 6b, lb, 8. 
Rate Protection: 10c, 11c, 12c, 13c, 14c, 15a, 15b. 
Basic hates: 20b, 21c. 24a, 24e, 25a, 28b, 28c, 30, 

32a, 33a. 
Contracts: 40a, 42a, 42e, 43, 44a, 44b, 46, 47a, 49, 

51a, 51b. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 60h, 62a, 

62d. 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 80, 82. 
Member: Carolina Radio Group and Southeastern 
Key Market Network. 

TIME RATES 
Rates effective 

Rates received December 30, 1965. 

6. SPOT ANNOUNCEMENTS 
ONE MINUTE 

1-12 ti 8.80 280-311 ti..._.._.......__ 4.50 
13-25 ti-......._..._ 8.00 312-519 ti..._......_..._. 4.15 
26-51 ti.-.._._.._ 7.45 520-879 ti.__.._____ 3.95 
52-103 ti..._......_....._ 6.90 880-1039 ti.._.._.._.... 3.55 
104-155 U__ _..__ 6.30 1040+ U..._......_.._.... 3.00 
158-259 tí_.._ _....... 5.75 
Less than 1 minute -80% of 1 -minute rate. 

8. PROGRAM TIME RATES ihr 
1 ti..._ T-._ 50.00 
26 t1.._......_.-.__.._ _._ 42.50 

12 
i 37.25 

041tí 32.25 
158 ti._...-- _......_...___..._ 27.25 
312 H. _ 22.25 

1/2 hr 1/4 hr 5 min 
31.00 21.00 11.00 
28.30 18.00 10.00 
23.50 16.00 9.00 
19.50 13.00 8.00 
16.50 11.10 7.00 
13.50 9.00 6.00 

WFNC WFNC-FM 
1938 1947 

Media Code 4 234 2700 4.00 
Cape Fear Broadcasting Co.. 1009 William Clark 

Rd., Fayetteville, N. C. 28303. Phone 919-484-4181. 

I. PERSONNEL 
President -Victor W. Dawson. 
Asa't Mgr. & Comm'l Mgr. -Johnny Joyce. 
Program Director -Bull Ashford. 

2. REPRESENTATIVES 
T -N Spot Sales. 

3. FACILITIES 
10.000 w. days. 1,000 w. nights; 940 kc. 

Directional -night only. 
Operating schedule: 5:30 am -midnight. EST. 
FM FACILITIES 
ERP 50,000 w.; 98.1 me. 
Antenna ht. -300 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: 2a, 2b, 3a, 4a, 4d, 5. 6a. 7b, 8. 
Rate Protection: lob, 11b, 121). 13b, 146. 
Basic Rates: 20a. 21b, 21d, 22a, 22b, 23a, 23b, 24b, 

24e, 25a, 27, 28, 29a, 30. 
Contracts: 40a, 41. 44a, 45, 46, 47a, 50, 51e. 
Comb.; Cont. Discounts: 806, Bog, 601, Ola, 82d. 
Cancellation: 70a. 70c, 71a, 73a. 
Prod. Services: 80, 82. 
Member: The Tobacco Radio Network; The TN Radio 
News Network. 

TIME RATES 
No. 9 Eff 5/1/68 -Reed 4/4/88. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION: 1 min I min 
1 z.._....__._ 11.00 104 L......_.-_-.__ 8.80 
13 x_.___....___._ 10.35 158 z____.-__-. 8.05 
26 x..__.- _ 9.75 280 z.._._.._._.._. 7.45 

20/30 sec: 75% of 1 -min. .10 see: 50% of 1 -min. 
(e) Not combinable for frequency discount. 

7. PACKAGE PLANS 
1 MINUTE -ROS 

PER WK: B tl 12 ti 18 ti 24 ti 30 ti 
Ea _. 8.50 8.00 7.50 7.00 6.00 
20/30 see: 75% of 1 -min. 10 sec: 50% of 1 -min. 

() Not combinable for frequency discount.. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr IO min 5 min 

1 z 41.00 28.00 17.00 14.00 
13 z 39.30 26.20 16.70 13.25 
28 x_._....__..._._....._ 37.25 24.85 18.10 12.85 
52 x..._...._..._ _..._._ 35.20 23.45 15.55 12.10 
104 z _ 33.10 22.10 14.95 11.50 
158 z.._.._ .................. ____ 31.00 20.70 14.40 10.95 
260 a.__ _ 28.75 19.10 13.80 10.35 
312 z 25.90 18.40 13.20 9.80 

WIDU 
1958 

Media Code 4 234 2750 9.00 
WIDU Broadcasting. Inc., Box 297, North Water St.. 

Fayetteville, N. C. 28302. Phone 919-483-6111. 

I. PERSONNEL 
President -D. F. Owen. 
Vice President -Ted Leeper. 
Sec. & General Manager -W. B. Belchc. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
South -Bernard 1. Ochs Co. 

3. FACILITIES 
1,000 w. days; 1600 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 4d. 5, Ba. 8. 
Rate Protection: 10a, lia. 
Basic hates: 22b, 23a, 24b, 25a, 28a. 
Contracte: 40a. 42b, 45. 48. 
Comb.; Cont. Discounts: 130b, 60k, 

62e. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Ed 11/15/86-Rec'd 11/25/66. 

AA -7-9 am & 4-6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I min 30 see I min 90 see 
1 z 6.25 5.00 312 z 5.05 4.00 
52 z 5.95 4.75 824 x..._ . 4.75 8.75 
104 z 5.85 4.50 938 x_. _. 4.95 3.50 
156 z 5.35 4.25 1248 x.............. 4.15 3.25 

CLASS A 
1 z 5.25 4.20 312 z 4.25 3.40 
52 z 5.00 4.00 624 z _. 4.00 3.20 
104 z 4.75 3.80 938 x 3.75 3.00 
156 x 4.50 3.60 1248 z...._...._ 3.50 2.80 

FOREST CITY (2AM;2FM) 
Rutherford County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAGY 
1958 

Media Code 4 234 2800 2.00 
Tri -City Broadcasting Co., Box 280, Forest City, 

N. C. 28043. Phono 295-9888. 

STATION'S PROGRAMMING DESCRIPTION 
WAGY: Programmed for mass appeal. 
NEWS: on hour. Telephone swap shop 45 min daily. 
Morning devotion and evening vespers. Farm pro- 
gram. 1 hour woman's program. MUSIC: 50% coun- 
try, 30% gospel, 15% current hits, and 5% organ 
and piano instrumentals from '20's and '30's. 8 air 
personalities handle all segments. Rec'd 7-31-67. 

I. PERSONNEL 
General Manager -G. T. Becknell. 
Station Manager -Johnny Medford. 
Commercial Manager -Fred A. Blanton. 

3. FACILITIES 
1.000 w. days: 1320 ko. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: 1b, 3a, Sb. 3d. 4b. 9d. 5, 6b. M. 8. 
Rate Protection: 11e, 12e, 13e, 14e. 
Basic Ratea: 20b, 21a, 21b, 210, 22b, 23b, 24b, 28b, 

28c. 29a. 
Contracts: 40c, 41. 42b, 42d, 44a. 47e. 48, 51b. 
Comb.; Cont. Discounts: Bob, 00e, 60f, 60h, 601, 

ßla, 61b 82d. 
Cancellation: 70a, 70e, 71b, 72, 73a, 73b. 
Prod. Services: 80, 82. 
No specific times are guaranteed. Announcements will 
be scheduled in the available times nearest those re- 
quested. 

TIME RATES 
Eff 9/1/68 -Reed 4/1/68. 

8. SPOT ANNOUNCEMENTS 
lx 52x 912x 

1 min. 2.50 2.00 1.65 
30 sec..._..._.._._ ....____......_..._. 1.70 1.50 1.20 

WA GY-FM 
1960 

Media Cede 4 234 2801 0.00 
Tri -City Broadcasting Co., Box 280, Forest City, 

N. C. 28043. Phone 704-245-9887. 

STATION'S PROGRAMMING DESCRIPTION 
WAGY-FM: Simulcast during daytime hours. See 
WAGY. All nighttime gospel and country music until 
12M. Reed 7/31/67. 

I. PERSONNEL 
General Manager -G. T. Becknell. 
Station Manager -John Medford. 
Commercial Manager -Fred A. Blanton. 

3. FACILITIES 
ERP 100,000 w. (horiz. & vert.) 105.3 mc. 
Operating schedule: 5 am -midnight. 
Antenna ht.: 900 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
See IVAGY listing for coded regulations. 

TIME RATES 

Rates are identical to WAGT. See that listing. 

WBBO 
1947 

Subscriber to the NAB Radio Code 

Media Code 4 234 2850 7.00 
Rutherford County Radio Co., Inc., Forest City, N. C. 

28043. 

I. PERSONNEL 
Pres. & Mgr. -Mrs. Ed M. Anderson. 
Commercial Manager -Carl R. Henson. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1.000 st. days: 780 kc. Non -directional. 

29a. Operating schedule: Sunrise -local sunset. EST. 
Partial simulcast operation. Simulcast sunrise -9 am 

61a, 61b, 62b, and 4 pm -sunset Mon thru Fri. sunrise -sunset Sat & 
Sun. For non -simulcast facilities see WBBO-FM. 

4. AGENCY COMMISSION 
15/2 -by 10th of month. 

5. GENERAL RATE POLICY 
Member: Southeastern Key Market Network. 

TIME RATES 
Eff Reed 9/1/66. 

6. SPOT ANNOUNCEMENTS 
(6 am -sign -off) 

Ix 13x 26x 52x 104x 156x 260x 
1 minute or station 
break 5.00 4.75 9.50 4.25 4.00 3.75 3.50 

50 wds 4.00 3.80 3.60 3.40 3.20 3.00 2.80 

8. PROGRAM TIME RATES 

lx 13x (626x 52x o 104x 158x 260x 312x 
1 hr. 80.00 57.00 54.00 51.00 48.00 45.00 42.00 39.00 

1/2 hr. 38.00 34.20 32.40 30.80 28.80 27.00 25.20 23.40 
1/4 hr. 22.00 20.90 19.80 18.70 17.60 18.50 15.40 14.30 
5 min. 10.00 9.50 9.00 8.50 8.00 7.50 7.00 8.50 
Announcements and programs cannot be combined to 
lower program rates. 

912x 

3.25 
2.60 

W B B O -FM 
948 

Media Code 4 234 2851 5.00 
Rutherford County Radio Co., Inc.. Box 469, West 

Main Rt., Forest City, N. C. 28043. Phone 704- 
245-4205. 

I. PERSONNEL 
Pres.. Gen'l Mgr. & Prog. Dir. -Mrs. Ed M. Anderson. 
Sta. & Sales Mgr. -Carl lt. Henson. Jr. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
ERP 1,500 w.: 93.3 mc. 
Operating schedule: 9 am -4 pm Mon thru Fri. EST. 
Antenna ht.: 315 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am -4 pm Mon thru Fri. For simulcast facilities see 
WBBO. 

4. AGENCY COMMISSION 
15/0 time only: payable by 10th of each month. 

5. GENERAL ADVERTISING See eoded regulations 
Contracte: 40a. 
FM duplicated by AM et no extra cost. 

TIME 'RATES 
Eff Rec'd 9/12/68. 

6. SPOT ANNOUNCEMENTS 
() 50 wds (e) 50 wda 

1 ....... 5.00 4.00 104 x...._.._.- 4.00 3.20 
13 z 4.75 3.80 158 z......._...._ 3.75 3.00 
28 z 4.50 3.60 260 L...._....._. 3.50 2.80 
52 z 4.25 3.40 312 z._._._._.. 3.25 2.80 () 1 minute or station break. 

FRANKLIN (1 AM; 1 FM) 
Macon County -Map Location B-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFSC 
1957 

Subscriber to the NAB Radio Code 
Media Cade 4 234 2900 0.00 
Macon County Broadcasting Co.. Box 470. Franklin. 

N. C. 28734. Phone 704-524-4418. 

I. PERSONNEL 
President -Henry Bartol. 
Vice-Pres. & Gen'l Mgr. -Edwin P. Healy. 
Commercial Manager -Merriman Doster. 

3. FACILITIES 
1.000 w. days; 1050 ko. Non -directional. 
Operating schedule: . EST. 

4. AGENCY COMMISSION 
None; all rateo net to station. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 3c, 3d, 413. 4d, 5. 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a. 21b, 21c, 22a, 24c, 25e, 26, 

28b, 28c. 
Contracts: 40a, 49a, 94b, 45, 46, 47e. 51a, 51e. 
Comb.: Cont. Discounts: 60a, 61e, 62d. 
Cancellation: 70b, 71a, 73e, 73b. 
Prod. Services: 81. 82. 
Affiliated with KBS. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eft Recd 9/11/68. 

6. SPOT ANNOUNCEMENTS 
1 min, flat. 2.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr Stain 

1 a..._ .............._.._.._.._.._....._ 36.80 21.85 13.70 5.75 
13 z..._..._._......._.._.._ 34.50 20.70 12.65 5.47 
28 z.._...... _. ..... _....__.._. 33.35 19.55 12.08 5.18 
52 z..........-."'._"_.........._... 31.05 18.40 11.50 4.89 
104 z....... _. ..... _..._._...._ 30.40 17.25 10.92 4.60 
158 z _._.._.._.._ 27.80 18.10 10.35 4.32 
260 z 24.15 13.70 9.20 4.03 
385 z 2L85 12.85 7.77 3.34 

W F S C -FM 
1963 

Subscriber to the NAB Radio Code 

Media Code 4 234 2901 8.00 

Radio Station WFSC. Inc., Box 470, Franklin, N. C. 
28734. Phone 704-524-4418. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Edwin P. Healy. 
Commercial Manager -Merriman R. Doster. 

3. FACILITIES 
ERP 3,000 w.: 98.7 mc. 
Antenna ht.: 200 fL above average terrain. 

4. AGENCY COMMISSION 
Net to station, commission if any should be added. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, la, Sb, 3c, 3d, 4b, 4d, 5, Ba, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 21b, 21e, 22a, 24c, 25a, 28, 

28b, 28c. 
Contracts: 40a, 44a, 99b, 45, 46, 47e, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 61e, 62d. 
Cancellation: 70b, 71a, 73a, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
Rates effective -. 

Rates received October 20. 1965. 

8. PROGRAM TIME RATES 
1hr 

1 U._____....-._.__..___.._ 10.00 
18 U.._.____...-.-.._.-._ 9.50 
28 U-....._-.....__...__... 9.00 
52 ti, 1/wk..... ______ 8.50 
78 ti...._...__..-_...-.._...... 8.00 
104 ti, 2/wk. 
176 ti, 3/wk...___....._.._..._ 7.20 
260 U, 5/wk __...__.__ 7.00 
312 tl, 6/wk...__..._...._._.._ 8.40 
385 ti. 7/wk.-._ _.._.._ ...... 8.00 

FUQUAY-VARINA 

1/2 hr 1/4 hr 5 min 
7.00 4.00 2.00 
8.70 3.80 L90 
8.30 3.80 1.80 
8.00 8.40 1.70 
5.70 3.20 1.80 
5.30 3.00 1.50 
5.00 2.80 1.40 
4.80 2.80 1.20 
4.30 2.50 1.10 
4.00 2.00 1.00 

Wake County -Map Location H-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

WAKS 
1949 

Country & Western 

®D 
Subscriber to the NAB Radio Code 

Media Code 4 234 2950 5.00 
Wake County Broadcast Company, Inc., Bor 588, 

Hwy 55, 1.5 miles North of Fuquay-Verina, N. C. 
27520. Phone 552-4001. 

STATION'S PROGRAMMING DESCRIPTION 
WAKS: MUSIC: country and western with cooed' 
feature each hour. 5 trading programs daily and farm 
programs in morning and at noon. 5 personalities 
handle all segments. Recd 10/2/67. 

I. PERSONNEL 
President -Ted 2. Gray, Jr. 
General Manager -Bruce Creekmore. 
Program Director -Gene Tyson. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
1.000 w. days; 1460 kc. Non -directional. 
Operating schedule: 8 am -local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL RATE POLICY 
Affiliated with Mutual Broadcasting System and Key - 
atone Network. 

(This listing continued on next page) 
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Fuquoy-Varino-W A K S -Continued 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 5 Eff 10/67-Bec'd 9/1/67. 

B. SPOT ANNOUNCEMENTS 
Ix ISx 26x 52x I03x 156+ 

1 min. 3.75 3.40 3.15 2.70 2.35 2.20 
t30 sec. 3.15 3.00 2.65 2.35 2.05 1.85 

(a) 120 words. (+) 85 words. 
l0 sec: 50% of earned 30 -sec. 

7. PACKAGE PLANS 
SATURATION PACKAGE 

PER MO: 30 ti 60 t1 90 tl 120 ti 150 ti 
1 min 2.15 2.05 1.95 1.85 1.75 
1 continuous spot every day of year. ea.__..__._ 1.50 

8. PROGRAM TIME RATES 
Ix ISx 26x 52x 

1 hr 35.00 31.00 27.00 25.00 
1/2 hr 21.25 19.25 18.25 16.25 
1/4 hr...._ 17.00 14.00 12.00 10.00 
5 min...... 12.00 9.50 7.75 6.75 

10. SPECIAL FEATURES 
TIME SIGNALS 

PER DAY: 
1-3 tl. 

GASTONIA (3 Am) 

10322.0 

13.25 
9.25 
5.50 

156+ 
19.50 
11.75 
8.25 
4.50 

Gaston County -Map Location 5-5 
See SUDS consumer market map and data at begin- 
ning of the State. 

WGAS 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 234 3000 8.00 
MGM Broadcasting Corp.. Drawer 250, Gastonia. 

N. C. 28052. Phone 704-865-5796. 

STATION'S PROGRAMMING DESCRIPTION 
WGAS: Programming adults 18-38 years. 
FARM: 6-7 am & 11:30 am -noon, market reports, 
crop conditions. MUSIC: country 40%, middle-of- 
the-road 40%. rock 20%. Talk 20%. daily phone 
swap shop 9-30-11 am, 4-4:30 pm, audience partici- 
pation by phone on record programs. Editorials, 
daily, discussions forums. SPORTS: 2 daily pro- 
grams with seasonal play-by-play. Personalities, 5. 
NEWS: director, 3 mobile units, regional news net- 
work, local actualities and beeper reports, school, 
special events. Weather, US Weather Bureau reports 
12 dally. Continuity and production facilities. Per- 
sonalities and equipment available for remote broad- 
casts. Contact Representative for further detallo. 
Recd 8/16/67. 

I. PERSONNEL 
General Manager -Boyce J. Hanna. 
Commercial Manager -Charles Hanna. 
Operations Manager -Gray Ingram. 

2. REPRESENTATIVES 
George I. IS Upeweli, Inc. 

3. FACILITIES 
500 w.; 142U kc. Non -directional. 
Operating schedule: 4:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills due monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2h. 3a, 4h, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10a. ila, 12a, 13a, 14e. 
Basic Rates: 21a, 22a, 223, 23a, 29a, 25a, 283, 28c. 
Contracts: 90c, 91, 46, 97e. 
Comb.; Cont. Discounts: 60a, 62a, 62d. 
Cancellation: 71a, 73a, 73b. 
Prod. Services: 80, 82. 
Quantity discounts apply on each classification only. 
Member: The TN Radio News Network, The Tobacco 
Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Mates effective October 1, 1964. 
Card received October 1, 1964. 

6. SPOT ANNOUNCEMENTS 
60/30 20 sec 10 sec 

1 ti 
_62./7350 

2.75 2.10 2.00 
26 tL._..."---.._"."-"._.-..._...._._.._ 2.65 
52 tL.-........__.._.....-__ ______ 2.50 
104 tl..__..--_..._......._.__ __........._ 2.40 
156 tl.._..__..---..__ 2.80 
260 ti_ 2.20 

2.05 1.95 
2.00 1.90 
1.95 1.85 
1.90 1.80 
1.80 1.70 

7. PACKAGE PLANS 
SATURATION PLANS 

1 ML\IJTE 
PER WE: 
30 75.00 70 tt._....-.__... 154.00 
90 ti_.._._....... 96.00 80 tl_.._... . 172.00 
50 tl.-.._...._..__ 115.00 90 tl_.__._._...-.. 189.00 
60 ti.___... 135.00 100 210.00 
20 seconds -80% of above rates. 
10 seconds -7J% of above rates. 

8. PROGRAM TIME RATES 
1 Hour - 30.00 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 90% of hour. 5 min: 25% of hour. 

DISCOUNTS 
13s-5% 52x-12-1/2% 156x-20% 
26s--10% 104x-15% 260x-25% 

WGNC 
1939 

at 
Subscriber to the NAB Radio Code 

Media Code 4 234 3050 3.00 
Catherine T. McSwain. Dallas Rd.. Gastonia, N. C. 

2805" 
I. PERSONNEL 

51ana¢rr-l'ai SirSwatn. 
2. REPRESENTATIVES 

Continental Radio Sales. 

S. FACILITIES 
250 a.; 1450 kc. Non -directional. 
Operating schedule: . EST. 

4. AGENCY COMMISSION 
15% un time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Comb.; Cont. Discounts: 80a. 
Affiliated with American Entertainment Network. 
Member: Northeastern Key Market Network. 
Discounts not applicable if periods exceed correspond- 
ing number of times. 

TIME RATES 
Rates effective February 15, 1939. (Card No. 1.) 

6. SPOT ANNOUNCEMENTS 
Announcement programs consisting of recorded music 
with announcements made between selections. 
One minute announcement limited to 100 words. 

(6:00-11:00 pm) 
I U. 13 ti. 26 ti. 52 ti. 100 ti. 600 ti. 

1 minute 4.00 3.80 3.60 3.40 5.20 3.00 
(6:00 am -6:00 pm) 

I minute 3.50 3.30 3.10 2.90 2.70 2.60 
8. PROGRAM TIME RATES 

(6:00-11:00 pm weekdays) 
1 ti 13 U. 26 el 52 ti. 100 ti. 300 H. 

1 hour._._ 50.00 47.50 45.00 42.50 40.00 37.50 
1/2 hour__ 30.00 28.50 27.00 25.50 24.00 22.50 
1/4 hour.. _ 20.00 19.00 16.00 17.00 16.00 15.00 

5 minutes 6.50 6.20 5.90 5.60 5.30 5.00 
(6:00 am -6.00 pm weekdays) 

1 hour..._ 45.00 42.75 40.50 38.25 36.00 33.75 
1/2 hour..._ 25.00 23.75 22.50 21.25 20.00 18.75 
1/4 hour 15.00 14.25 13.50 12.75 12.00 11.25 

5 minutes 5.50 5.25 5.00 4.75 4.50 4.26 
No commercials on Sunday. 

WLTC 
1947 

Country Music Network 
Media Code 4 234 3100 6.00 
Gastonia Broadcasting Service, Inc., Box 3927, Akers 

Station, 504 Vista Dr.. Gastonia, N. C. 28052. 
Phones 704-865-1079, 865-1280. 
STATION'S PROGRAMMING DESCRIPTION 

WLTC: FARM: 15 hours weekly, market reports, 
crop conditions. 
MUSIC: country and western except gospel town -2 
pm M -F. AIR PERSONALITIES handle all seg- 
ments. Telephone requests, guests, interviews, dis- 
cussion forums. NEWS: director, AP on hour, every 
hour. Local news reports live. Mobile unit for 
special events. 5-5:15 pm, M -F, local news program. 
Weather: US and AP reports on half hour each 
hour, brief report at conclusion of each news. 
SPORTS: local, regional, and national sports 5:15- 
5:30 pm, M -F. Interview professional players, live 
and by phone. 8-8:05 am M -Sat latest overnight 
sports results and events for remainder of day. Con- 
tact Representative for further details. Rec'd 9/11/68. 

I. PERSONNEL 
General Manager -James B. Petty. 
Comm'l Mgr. & Sports Dir. -B. C. Morrow. 
News & Farm Director -Ron Bryant. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
South -Harry Harkins, Inc. 

3. FACILITIES 
5.000 w. days: 1370 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% nn station time only: no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, la, 3h, 9h, 9d, 5, 6a, 7h, 8. 
Rate Protection: 153. 
Basic Rates: 22e. 223, 23a, 24a, 29b, 26, 28a, 29a. 
Contracts: 40e. 42b, 45, 4d, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 62b. 
Cancellation: 70a, 70e, 71e. 
Member: Country Music Network. 

TIME RATES 
ER 9/1/68-Rec'd 7/29/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 1560 2081 2600 312x 

1 min 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
30 sec 6.50 6.00 5.50 5.00 4.50 4.00 3.50 
10 sec 4.00 3.75 3.50 3.25 3.00 2.75 2.50 

7. PACKAGE PLANS 
WKLY: 10tí 20t1 30 t1 4011 
1 min 6.50 6.00 5.50 5.00 
30 sec 5.00 4.50 4.00 3.50 
10 sec 3.25 3.00 3.00 2.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 x 60 42 30 20 12 

GOLDSBORO (3 AM; 1 FM) 
Wayne County -Map Location J-4 

See SIDS consumer market map and data at begin- 
ning of the State. 

W EQ R (FM) 
1946 

Media Code 4 234 3150 1.00 
Eastern ('arolina Broadcasting Co., Inc., Box 207, 

1/2 mile N. W. of Goldsboro on Raleigh Hwy., 
Goldsboro. N. C. 27530. Phone 734-3621. 

I. PERSONNEL 
Oen'l & Com'1 Mgr. -Vessie G. Balkouen. 

2. REPRESENTATIVES 
T -N Spot Sales. 

3. FACILITIES 
E1tP 35.000 w.: 96.9 mc. 
Operating schedule: 5:30-12:05 am. EST. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 3a, 3d, 4a. 4d. 5, 0a, 713, 8. 
Rate Protection: 10d. Ilf. 12f. 13d, 153. 
Basic Rates: 20a, 21h. 22a, 233, 243, 25a: 28a, 29a. 
Contracts: 40a, 41. 42e. 43, 445. 45. 46. 47a. 50, 51a. 
Comb.: Cont. Disccunta: 60e. 60e, 60g, 62d. 
Cancellation: 703, 70d, 71a, 73a. 
Prod. Services: 80. 02. 
Affiliated with WGBR. Goldsboro. N. C. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates received October 31. 1999. 

6. SPOT ANNOUNCEMENTS 
1 13 26 52 104 156 312 
ti. ti. ti. ti. ti. ti. ti. 

100 words.. 5.00 4.75 4.50 4.25 4.00 3.75 8.50 
55 words.. 3.00 265 2.70 2.55 2.40 2.25 2.10 

8. PROGRAM TIME RATES 
1 13 26 52 104 156 312 
tl. ti. ti. ti. ti. ti. ti. 

1/2 hour.... 33.00 81.35 29.70 28.05 26.40 24.75 28.10 
1/4 hour._ 22.00 20.90 19.18 18.70 17.60 16.50 15.40 
10 minutes 16.50 15.67 14.85 14.02 13.20 12.37 11.55 

5 minutes 11.00 10.45 9.90 9.35 8.80 8.25 7.10 

WFMC 
1951 

1:EICI 
Media Code 4 234 3200 4.00 
The Southern Radio and Television Corp.. Box 1355, 

Goldaboro, N. C. 27530. Phone 919-734-4211. 

STATION'S PROGRAMMING DESCRIPTION 
WFMC: Programmed for general interest. AIR PER- 
SONALITIES handle all segments other than local 
news. NEWS 5 min every 30 min, except 15 min 
local news at 8 am. noon. and 5 pm. 6-7:30 am 
weather, traffic reports, interviews, and country and 
western music. 9-10 am religious news, sermons, and 
gospel music. 10 am -noon country and western music 
with housewife features. 1-3 pm Negro air personal- 
ity, rhythm and blues, gospel, rock 'n roll, and bul- 
letin board for Negro communities. 3 pm -sign -off, 
country and western. Rec'd 7/13/67. 

I. PERSONNEL 
Pres. & Gen l Mgr. -George G. Beasley. 
Station Manager -Bob Denmark. 
Commercial Manager -Bob Wilson. 

2. REPRESENTATIVES 
Southeast -Southern Spot Sales, Inc. 

3. FACILITIES 
1.000 w. days; 730 kc. Non-dlreetionaL 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5, GENERAL ADVERTISING See coded regulations 
Contracts: 40e. 
Member: Southeastern Key Market Network, National 
Agßadio Groups, Inc. 

TIME RATES 
No. 5 Eff 11/15/66 -Seed 2/26/68. 

6. SPOT ANNOUNCEMENTS 
Ix I9x 26x 52x 

1 min 7.00 6.50 6.00 5.50 
30 sec 6.00 5.50 5.00 4.50 
10 see 3.50 3.25 3.00 2.75 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr IO min 5 min 

1 z...._..._ ............. 55.00 34.00 20.00 15.00 12.00 
13 x 52.00 33.00 19.50 14.50 11.50 
26 x 50.00 32.00 19.00 14.00 11.00 
52 z 48.00 31.00 18.50 13.50 10.50 
104 x 46.00 30.00 18.00 13.00 10.00 
156 z 94.00 29.00 17.50 12.50 9.50 
260 x 42.00 28.00 17.00 12.25 9.00 
312 1 40.00 27.011 16.00 12,00 8.50 

104x 156x 260x 312x 
5.00 4.50 4.25 4.00 
4.00 3.50 3.25 3.00 
2.50 2.25 2.15 2.00 

WGBR 
1938 

Tobacco Radio Network 

Media Code 4 234 3250 9.00 
Eastern Carolina Broadcasting Co., Box 207, Golds- 

boro, N. C. 27530. Phone 919-734-3621. 

I. PERSONNEL 
Gen I and Com'I Mgr. -Female G. Balkctue. 

2. REPRESENTATIVES 
T -N Spot Sales. 

S. FACILITIES 
5,000 w. days: 1.000 w. nights; 1150 Oc. 

Directional -separate patterns, day and night. 
Operating schedule: 5:30-12:05 am. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d. 4e. 9d. 5, 6e, 7h. 8. 
Rate Protection: 10d, 11f, 12f, 13d, 14d, 153. 
Basic Rates: 20a, 213, 22a, 2313, 24b, 25a, 28a, 29a. 
Contracts: 40a. 91, 42e, 43. 44e. 45. 96. 47a, 50, 51a. 
Comb.; Cont. Discounts: 60a. 60e, 60g, 62d. 
Cancellation: 70b, 70d, 71e, 73a. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
Member: Tobacco Radio Network; The TN Radio 
News Network. 

TIME RATES 
Rates effective February I, 1965. (Card No. 5.) 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti..__ .-.._ 8.50 104 ti 6.50 
13 ti 8.00 156 tl 6.00 
26 ti _ - 7.50 312 ti._.... 5.50 
52 ti 7.00 

7. PACKAGE PLANS 
(Within 7 days) 

10 tt_.........__.... 75. 30 tl-..__...._..__..._.._ 180. 
20 ti 135. 50 t1..-_.......-...__......._ 275. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 ti 65.00 36.00 24.00 
13 ti 62.00 35.00 23.25 
28 ti 58.00 34.00 22.50 
52 tt.._......._......_..._ 51.00 33.00 21.75 
104 ti...._._._.___._ 48.00 32.00 21.00 
156 Il ........ _ ..... »...._ 45.00 31.00 20.50 
312 il..- _ 42.00 30.00 20.00 

10 min 5 min 
18.00 15.00 
17.25 14.25 
16.50 13.50 
16.00 12.75 
15.50 12.00 
15.00 11.25 
14.50 10.50 

NORTH CAROLINA 

WGOL 
1955 

GEE 
Media Code 4 234 3300 2.00 
Better Advertising, inc.. 116 W. Mulberry St., 

Goldsboro. N. C. Re 4-5151. 
I. PERSONNEL 

President -William S. Page. 
General Manager -Jack P. Hankins. 
Station Manager -James B. Newman. 

2. REPRESENTATIVES 
Atlanta -James S. Ayers Company, Inc. 

S. FACILITIES 
1,000 w. days; 1300 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2e, 3a, 4e, 4d, 5, 6a, 7h, 8. 
Bate Protection: 103, llb, 12b, 133, 193. 
Basic Rates: 20e, 22a, 23a, 24b, 25a, 283, 28c, 29a. 
Contracts: 40a, 42b, 45, 46, 47a. 
Comb.; Cont. Discounts: 60k. 613. 
Cancellation: 70e, 70c, 71a, 73e. 
Affiliated with KISS Radio Network. 
Member: Carolina Radio Network. 
Also sold in combination with WELS. Kinston. N. C. 
When equal schedules are run on both stations, see 
combination rates below. 

TIME RATES 
Rates effective January 1, 1962. 
Rates received May 3, 1962. 

6. SPOT ANNOUNCEMENTS 

1 tme.....__... 
26 times ......... ___.__._...» 
52 times 

156 times ._...._»_»- 
312 times._ ....._-._.._ 
624 times._._...._........-. 

1,000 times._...._._.._._.....-...-» 
WGOL/WELS Combination. 

1 min. 
6.00 
5.60 
5.25 
4.50 
8.75 
3.40 
3.00 

30 sec. 
4.80 
4.50 
4.20 
3.80 
3.00 
2.70 
2.40 

10 sec. 
3.00 
2.80 
2.83 
2.25 
1.66 
1.70 
1.50 

9.00 7.68 4.80 
26 times._...__..__._ 8 95 7.16 4.40 
52 times .......... _ ......_..._.... 8.40 6.72 4.20 

156 times 7.20 5.76 3.60 
312 times...__-._.._....._..._.» 6.00 4.80 3.00 
624 times___..._.._...._....-._ 5.45 4.35 2.75 

1,000 times.__ __.....__.» 4.80 8.84 3.40 

7. PACKAGE PLANS 
WEEKLY PACKAGE RATES 

Per announcement: 1 min. 30 sec. 
21 times.........____.._._._._._ 5.25 4.20 
35 times __...__..._..» 4.50 8.50 
50 3.75 8.00 

100 tima..._...._.........___.._._ 3.00 2.40 
WOOL/WELS Combination. 
Per announcement: 

21 times ........_....__ 8.40 6.70 
35 times...-.___ _.___....._ 7.20 5.75 
50 ......- ___»___ 6.00 4.80 

100 times.-. _.... ._ 4.80 3.85 
8. PROGRAM TIME RATES 

1 hr. 1/2 hr. 
1 time.... 50.00 30.00 

28 times.. 48.00 29.00 
52 times.. 46.00 28.00 

104 tima.. 44.00 27.00 
156 times.. 42.00 26.00 
280 times.. 40.00 25.00 
312 times.. 38.00 24.00 

GRAHAM 

1/4 hr. 
15.00 
14.75 
14.50 
14.25 
14.00 
13.75 
13.50 

10 min. 
12.50 
12.25 
12.00 
11.75 
11.50 
11.25 
11.00 

10 sec. 
2.63 
2.25 
1.88 
1.50 

4.20 
3.60 
8.00 
2.40 

5 min. 
10.00 
9.50 
9.00 
8.60 
8.00 
7.50 
7.00 

Allamance County -Map Location G-4 
See SRIlS consumer market map and data at beginning 
of the State. 

WBAG WBAG-FM 
WBBB WBBB-FM 

WSML 
Licensed as Burlington, N. C. -Graham, N. C. sta- 
tions. 
See listings under Burlington. N. C. 

GRANITE FALLS 
Caldwell County -Map Location D-4 

See BEDS consumer market map and data at beginning 
of the State. 

WKJK 
1963 

Media code 4 234 3325 9.00 

Broadcasting Enterprises. Inc., Box 155 South Main 
Ext.. Granite Falls. N. C. 28630. Phone 704-396- 
3361. 

I. PERSONNEL 
General Manager -J. Arch Laney. 
Sales Manager -John R. Morris. 
News Editor -Robin Gatwood. 

3. FACILITIES 
500 w.: 900 kc Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5, GENERAL ADVERTISING See coded regulations 
General: lb. 3e, 3d, 9a, 9d, 5. 6a, 7b. 
Rate Protection: 153. 
Basic Rates: 203, 21a. 24a. 293, 253, 26, 28b, 28c. 

29a. 33b 
Contracts: 40a, 92e, 42e, 44a, 45, 47e, 98, 510, 51b, 

51e. 
Comb.: Cont. Discounts: 60h. 61a, 62d. 
Cancellation: 70a. 70e. 71b, 73a. 
Prod. Services: 80. 81, 82. 
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NORTH CAROLINA 
Granite Falls -W K J K -Continued 

TIME RATES 

Eff 12/1/67 -Reed 2/15/68. 

6. SPOT ANNOUNCEMENTS 
151. 

lx 5Ix 700x 
30 sec 2.50 2.00 1.50 
1 min. 3.00 2.50 2.00 

7. PACKAGE PLANS 
30 DAY PACKAGE 

30 see 1 min 
50 ti 2.00 2.50 
100 ti 1.50 2.00 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr 1 hr 

1 x 5.00 12.50 22.50 40.00 
51 x 4.50 10.00 18.00 30.00 
151-700 3 4.00 8.00 

GREENSBORO (5 AM; 2 FM) 

Guilford County -Map Location F-3 
Bee BIRDS consumer market map and data at begin- 
ning of the State. 

WBIG 
1926 

CBS Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 234 3350 7.00 
North Carolina Broadcasting Co., Inc., Box 20204, 

Battleground at Edney Ridge Rd., Greensboro, 
N. C. 27420. Phone 919-288-4131. 

STATION'S PROGRAMMING DESCRIPTION 
WBIG: Programmed for adult and family listening. 
Middle-of-the-road music policy. FARM: early -morn- 
ing information, local, county and state agricultural 
information and weather reports. Morning, afternoon, 
evening show each features air personality, comedy. 
weather news and sports, and variety of music. Wom- 
an's program: air personality, interviews, civic and 
community leaders and news in woman's world. 
NEWS: coverage hourly, local, state and national 
levels. Network features: entertainment, educational, 
news and sports. SPORTS: schedule of live coverage 
high school and collegiate football and basketball, 
golf, horse shown. RELIGIOUS: programming con- 
fined mostly to Sun. Public service announcements 
broadcast during day and evening. Contact Represen- 
tative for further details. Rec'd 8/3/67. 

t. PERSONNEL 
Pres. & Gen'l Mgr. -Allen Wannamaker. 
Assistant Manager -Dan T. Griffin. 
Bales Director -W. H. Renry. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
5,000 w.: 1470 te. Directional -night only. 
Operating schedule: 5:90-1:00 atti weekdays; 6:30 am - 
midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on net chargea; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3d, 4a. 5, 6a, 7b, 8. 
Rate Protection: 10b, llb, 12b. 13b, 14b, 15b, 18. 
Basic Bates: 20a, 21a, 22b, 23a, 240, 26, 28a. 
Contracts: 40a, 41, 94b, 45, 46, 47a, 49, 51a. 
Comb.; Cont. Discounts: 60a, 60e, 82d. 
Cancellation: 70a, 70c, 71a. 72, 73b. 
Prod. Services: 80. 81, 82. 
A011lated with CBS Radio Network. 

TIME RATES 
No. 20 Eff 4/15/68-Rec'd 4/10/68. 

AA -Mon thru Sat 6-10 am & 4-6:30 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
AA 

I min 30/20 
1 x 30.00 21.00 
52 x....._.._ 28.00 20.25 
104 ....... 27.00 19.50 
156 x..._ 26.00 19.15 
260 x..._.._ 25.00 18.75 
312 x_._ 24.00 18.00 
52.0 x..._ 23.00 17.25 
1000 x 22.00 16.50 
All spots are combinable. 

ID's 
14.00 
13.50 
13.00 
12.75 
12.50 
12.00 
11.50 
11.00 

I min 
23.00 
22.00 
21.00 
20.50 
20.00 
19.00 
18.00 
17.00 

A 
30/20 
17.25 
16.50 
15.75 
15.40 
15.00 
14.25 
13.50 
12.75 

ID's 
11.50 
11.00 
10.50 
10.25 
10.00 
9.50 
9.00 
8.50 

7. PACKAGE PLANS 
AA: 5 ti 10 01 15 01 20 ti SO ti 
1 min 25.00 24.00 23.00 22.00 21.00 
30/20 sec 18.75 18.00 17.25 16.50 15.75 
ID's 12.50 12.00 11.50 11.00 10.50 
A: 
1 min 20.00 19.00 18.00 17.00 18.00 
30/20 sec 15.00 14.25 13.50 12.75 12.00 
ID's 10.00 9.50 9.00 8.50 8.00 
All spots are combinable. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

Ix 52x 104x I56x 260x 
AA.... 35.00 34.00 33.00 28.00 27.00 
A...... 27.00 26.50 28.00 25.00 24.00 

312x 
28.00 
23.00 

520x 
25.00 
22.00 

WCOG 
1948 

A Thorns Station 

®D 
Media Code 4 234 3400 0.00 
WCOG, Inc., 4635 Tower Rd., Greensboro, N. C. 

27410. Phone 910-299-0346. 

STATION'S PROGRAMMING DESCRIPTION 
WCOG: Programmed for adults and young adults. 
5 air personalities emcee entire operation. 5 min 
network noes on half hour. News 8%. MUSIC 91%: 
featuring current general popular music and stand- 
ards. SPORTS: feature local college games, seasonal. 
18 commercial minutes maximum permitted per hour. 
Personalities available for remote pickups from shop- 
ping centers, state fairs, other special events. Con- 
tact Representative for further details. Recd 3/11/68. 

I. PERSONNEL 
President-Barold H. Thorns. 
General Manager -James P. Poston. 
Program Director -Gary Gunther. 

2. REPRESENTATIVES 
H -it Representatives, Inc. 
Thum Radio-TV Enterprises, suc. 

3. FACILITIES 
5.000 w. days, 1.000 w. night; 1320 kc. 

Directional -separate patterns day and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on net ; no cash discount or rebate. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 1h, 2a, 2b, 3e, 3b, 3c, 3d, 4a, 4d, 5, 

6a, 7b. 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 16. 
Basic Rates: 20a, 20b, 21b, 21e, 21d, 22a, 22b. 23a, 

24a, 25a, 28. 27, 28b, 29a, 30, 31, 32a. 
Contracts: 40a, 41, 42b, 43, 45, 46, 4Ta, 51b, 51c. 
Comb.; Cont. Discounts: 60a. 60c, 60e, 61a, 61b, 61c, 

62b. 
Cancellation: 70a, 70c, 73a. 
Prod. Services: 80, 81. 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
ER 4/1/88-Rec'd 3/11/68. 

6. SPOT ANNOUNCEMENTS 
AAA -Mon thru Fri 3-7 pm. 
AA -Mon thru Fri 6-10 am. 
A -Mon thru Fri 10 am -3 pm & 7-10 pm; Sun all 
day. 
B -All other times. 

MINUTE 
PER WK: 6ti 12 ti 18 ti 24 ti 30tí 

AAA 18.00 17.00 16.00 15.00 14.00 
AA. 18.00 15.00 14.00 13.00 12.00 
A 15.00 14.00 13.00 12.00 11.00 
B 12.00 11.00 10.00 9.50 9.00 
ROB, Mon -Sat 15.50 14.75 14.00 13.25 12.50 

20/30 sec: 80% of 1 -min. 10 sec: 80% of 1 -min. 
CONSECUTIVE WEEK DISCOUNTS 

26 wk -4% 52 wk -8% 
RATEHOLDER 

Minimum wkly schedule of 6 1 -min spot 6 am -mid 
Mon -Sun necessary to maintain conaec wk advertising. 

10. SPECIAL FEATURES 
PROGRAM STRIP RATES 

5 -Minute Spotline Plan 
5 -min on the hour available for news, sports, weather, 
market summary or other participation. Also avail- 
able within balanced musical segments. 
5 -min -1-1/25 applicable 1 -min rate. 

WEAL 
1962 

Media Code 4 234 3450 5.00 
WEAL. Inc., Box 6626, 1002 Arnold St., Greens.. 

bora, N. C. 27405. Phone 919-272-5121. 
STATION'S PROGRAMMING DESCRIPTION 

WEAL: Programmed for Negro listener. 
MUSIC: rhythm and blues, Jazz and gospel. AIR 
PERSONALITIES handle all segments. Commercials 
by air personalities are interchangeable and can be 
taped or ad-lib. NEWS: 5 min at :55 & 15 min at 
noon, local and national in scope. Mobile unit for on 
the spot coverage. COMMERCIAL POLICY 16 min- 
utes maximum permitted in any hour. Contact Repre- 
sentative for further details. Recd 11/20/67. 

I. PERSONNEL 
Chairman of Board -Ralph C. Price. 
Pres. & Gen'l Mgr. -Carroll G. Ogle. 
Asst. & Sales Director -William P. Mitchell. 

2. REPRESENTATIVES 
Bernard Has, and & Cs., Inc. 

3. FACILITIES 
1.000 es. days; 1510 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 5. 8a, 8. 
Rate Protection: lob. 
Basic Rates: 20b, 22a, 28c, 29a, 33c. 
Contracta: 40a, 44a, 45. 
Comb.: Cont. Discounts: 60e, 62b. 
Cancellation: 70d, 71a. 
Prod. Services: 82. 

TIME RATES 
Eff 10/1/86-Rec'd 9/6/68 

6. SPOT ANNOUNCEMENTS 
52x 156x 260x 520x 10000 

1 min. 10 9 8 7 8 

7. PACKAGE PLANS 
SATURATION PACKAGES 

10 ti 15ti 20ti 30tí 
Per ak _ ._...._ 9 8 7 6 
10 second -50% of 1 -minute rate. 
30 second -75% of 1 -minute rate. 

8. PROGRAM TIME RATES 
1 hr 120 

WGBG 
1942 

adam young inc. 

Subscriber to the NAB Radio Code 
Media Code 4 234 3500 7.00 
Greensboro Broadcasting Co., Inc., Box 22005, Greens- 

boro, N. C. 27420. Phone 919-273-3631. 
STATION'S PROGRAMMING DESCRIPTION 

WGBG: Programmed for young adults and adults. 
MUSIC: modern country and western. SPORTS: news, 
play-by-play coverage, football and basketball, local, 
regional, college, high school, and little league base- 
ball. AIR PERSONALITIES with interviews, edi- 
torials, call-tns, comedy. NEWS: local. regional. 
national, international, weather, time, live network. 
on spot reporte, and stock market. New York and 
local over counter, FARM: agricultural hints and 
farm bureau. RELIGIOUS: music, sermons. COM- 
MERCIAL POLICY: product protection 10 minutes, 
public service. Percentage breakdown: news 13%, 
public affairs 1%, entertainment and aporta 80%, and 
all other except entertainment and sports 6%. Per- 
sonalities available for remote broadcasts. Contact 
Representative for further details. Recd 8/8/87. 

I. PERSONNEL 
Sta. & Sales Mgr. -Ralph M. Lambeth. 
News & Sports Dir. -Tom Miller. 
Woman's Director -Jean Robertson. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

9. FACILITIES 
1,000 w. days, 250 w. nights; 1900 kc. 

Non -direct tonal. 
Operating schedule: 5-1 am weekdays, 7-12:10 nm 
Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 2b. 4e, 9d, 5, 6a, 7b, 8. 
Rate Protection: lob, 1113. 12b, 13b, 14b, 15b, 16. 
Basic Rates: 20a, 21a, 21b, 21d, 22a, 22b, 23a, 24e. 

28, 28a, 29a, 33e. 
Contracts: 40a, 41, 44b, 45, 48, 48. 51a. 
Comb.; Cont. Discounts: 60e, 81a, Old. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 

TIME RATES 
ER 11/1/67 -Reed 9/27/67. 

6. SPOT ANNOUNCEMENTS 
la 52x I04x 1560 208x 260x SI2x 

1 min ..... 15.00 14.00 13.00 12.00 11.00 10.00 9.00 
30 sec......... 11.50 10.75 10.00 9.25 8.50 7.75 7.00 
10 sec._...__ 7.50 7.00 6.50 8.00 5.50 5.00 4.50 

Doesn't anybody here 
speak my language? 

Can't blame a kid in uniform for feeling 
strange on a street where he hears only alien 
tongues. Makes home seem mighty far away. 

Unless there's a USO nearby to give him a 
link with home. In 277 installations, the USO 
does just that. But more USO's are needed 
to reach every kid in uniform. Your dollars are 
needed. Won't you help the USO help him? 

He's your investment in freedom. Don't 
shortchange him. 

Support the USO at home and abroad 
through your local United Fund or Com- 
munity Chest. 

USO 

1 -1 -PS 12-85 

Published as a 
public service 
in cooperation with 
The Advertising Council 

7. PACKAGE PLANS 
WKLY: 5 ti 10 ti 1501 20 t 25íI 
1 min 12.00 11.00 10.00 9.00 8.00 
30 sec. 9.25 8.50 7.75 7.00 8.25 
10 sec 6.00 5.50 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
Ix 50x IOOx 200x 3003 

1 hr 120 110 95 85 75 
1/2 hr 80 70 80 50 40 
1/4 hr 45 41 37 33 29 
5 min 22 21 20 19 18 
Spot maximum of 100 words live or 1 -minute tran- 
scribed; all chain break spots limited to 20 seconds 
or 50 words. 

WMDE (FM) 
1958 

Media Code 4 234 3550 2.00 

Piedmont -Crescent Broadcasting Co., 311 Ashboro St.. 
Greensboro, N. C. 27406. Phone 919-274-9111. 

I. PERSONNEL 
President -Robert R. Hilker. 
General Manager -Stan Norton. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
ERP 100,000 w.; 98.7 mc. 
Operating schedule: 5-1 am. EST. 
Antenna ht. 380 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
Rate Protection: 10a, lla. 12a, 13a, 14e. 15b. 
Basic Rates: 20b, 21a, 21b, 22b, 24a, 255, 26. 
Contracts: 40a, 48, 47a, 48. 51a. 
Comb.; Cont. Discounts: 80d, 801, Ola, 02b. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
Eff Rec'd 9/3/68. 

6. SPOT ANNOUNCEMENTS 
PER MO: I ti 10 tl 25 ti 50 ti 100 ti 
1 min. 8.00 7.25 8.50 5.75 5.00 
30 see .......... 7.00 8.25 5.50 4.75 4.00 
15 sec 4.00 3.25 2.50 2.25 2.00 

CONSECUTIVE WEEK DISCOUNT 
26 wk. 4% 52 wk...__._._............_. S% 

8. PROGRAM TIME RATES 
Ix 190 263 52x 

1 hr..._ .......... __.._._......... _... 47.00 44.50 42.50 37.50 
1/2 hr...___ ...... __........ _.._... 28.00 27.00 25.00 23.00 
1/4 hr..._ 16.00 15.00 14.50 13.00 

WP ET 
1934 

Media Code 4 234 3600 5.00 
Mido Communications, Inc., Box 950, Meadowvíew 

ltd., Greensboro, N. C. 27402. Phone 919-275-4464. 
I. PERSONNEL 

President -Donald L. Wilke. 
General Manager -Thomas Armshaw. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Detroit -Pearce Sales. 
Southeast, Southwest -Southern Spot Sales, Inc. 

S. FACILITIES 
Suo w. days' 950 kc. Non -directional. 
Operating schedule: 8 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 5, 6e, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 225, 23a, 29a, 24b, 25a, 29a. 
Contracts: 40a, 45, 46, 48. 
Comb.; Cont. Dlamunts: 60a. 
Cancellation: 70a. 70c, 71e. 

TIME RATES 
Eff 3/22/68-Rec'd 3/25/88. 

6. SPOT ANNOUNCEMENTS 
AA-Drive Times 8-10 em & 4-7 pm. 
A -Housewife Times Sat & Sun all day. 
PER WK: 12 01 18 t1 24 t1 30 t1 

AA _ _......._..._... 8.00 7.50 7.00 8.50 
A 7.00 6.50 8.00 5.50 

8. PROGRAM TIME RATES 
52x I04x 156x 

1 hr_ .__._.. 80 55 50 
1/2 hr ...-.... 35 30 25 
1/4 hr_.._.._..._.._._ 20 17 15 

WQMG (FM) 
1962 

R A B ©OF'MD 
Media Cede 4 234 3650 0.00 
Murray Hill Broadcasting Co., Box 6702, Greensboro, 

N. C. 27405. Phone 919-275-1657, 8. 
STATION'S PROGRAMMING DESCRIPTION 

WQMG(FM): Programmed for adults and young 
adults. 
MUSIC: popular music including showtunea, film 
music, middle-of-the-road, 88%. Serious music in- 
cluding classical. Baroque, romantic and modern, 
12%. NEWS: 5 min wire service newscasts on hour. 
COMMERCIAL POLICY: maximum of 10 minutes 
per hour. No double spotting. Recd 12/28/67. 

1. PERSONNEL 
Pres. & Gen'i Mgr. -Julian Price, II. 
Sales Manager -W. H. Weatherly. 
Ase't to Gen'l Mgr. -Joyce M. Webster. 

3. FACILITIES 
ERP 20,000 w.; 97.1 mc. Stereo. 
Operating schedule: 19 hours daily. EST. 
Antenna ht. -315 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only. 

(This listing eostinued on next page) 

650 Spot Radio Stations November 1, 1968 



52 ti- 8.75 

156 tt.._..... .__- 8.25 
260 tt.._.._.._.._.._...__..__........-..- 8.00 
312 tl. _...__.._._..__....-..._... 7.50 
520 tt ..._...»........._...._. 7.00 
1000 tL_ .__..-.__..-_...___..._ 6.00 

.-^.-CLA98 A 
8.00 1 tl.._..-_._-. 

52 ti.,... 7.75 
104 ti ._. 7.50 
156 tl..._ _._......_.._._ _........._... 7.25 

312 ti 6.50 
520 ti .-..._ 8,00 
1000 ti 5.00 

7. PACKAGE PLANS 

Greensboro -W Q M G (FM) -Continued 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: 3a. 4e, 5, Ob. 
Rate Protection: 15b. 
Basic Rates: 20b. 
Contracts: 40a, 44a. 
Comb.: Cont. Discounts: 62b. 
Cancellation: 70a, 70d. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eff 9/1/66 -Reed 9/6/66. 
6. SPOT ANNOUNCEMENTS 

Ix 25x 50x 751 IOOx 1251 150x 
1 min 4.25 4.00 3.75 3.50 3.25 3.00 2.75 

30 sec 3.25 3.00 2.75 2.50 2.25 2.00 1.75 
(a) or less. 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 1041 156e 

5 min _ 7.50 7.00 6.75 6.25 6.00 5.75 
1/4 hr 12.50 11.75 11.25 10.75 10.00 9.00 
1/2 hr..._ 20.00 19.00 18.00 17.00 16.00 15.00 
1 hr 35.00 33.25 31.50 29.75 28.00 26.25 
Commercial content: 
5 -min program 1 min 30 -min program.__ 3 min 
15 -min program 2 min 60 -min program..._ 5 min 
Plus opening and closing. 

GREENVILLE (3 AM, 1 FM) 

Pitt County -Map Location J-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

WNCT 
1940 

Media Code 4 234 3700 3.00 
WNCT-TV Bldg.. P. O. Box 898. Evans Street Ex- 

tension, Greenville. N. C. 27834. Phone 919-756- 
3180. TWX 510-929-1616. 

STATION'S PROGRAMMING DESCRIPTION 
WNCT: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
on hour local and network. 5:30-7 am farm market, 
weather reporta and interviews. 7-10 am middle-of- 
the-road music mixed with pop hits. 11:35 am -1 pm 
farm market, weather reports, and interviews. 1:10- 
6 pm current hit music. 6-6:30 pm news, national, 
international, regional, local, weather, stock market. 
sports. 7:35 pm -12M current hit music. SPORTS: 
live coverage high school and college football and 
basketball- Contact Representative for further details. 
Rec'd 8/7/87. 

1. PERSONNEL President -Roy H. Park. 
Vice -Pros. & Gen'] Mar. -J. T. Snowden. Jr. 
Sales Manager -P. A. Taylor, Jr. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights: 1590 ko. 
Operating schedule: 5:30-12:10 em daily. EST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a. 5. 6e, 8. 
Rate Protection: lob. 11b, 12b, 13b. 14b. 15b. 
Basie Rates: 20h. 21a, 21b. 21d, 22a, 22b, 23e, 24b. 

25a. 26. 28a, 28e. 29a. 30. 
Contracts: 40a. 41. 42b, 43, 44a, 45, 46, 47a, 48, 

51a. 51b. 51e. 
Comb.: Cont. Discounts: 60e, 60e, 601, 61a, 62a. 
Cancellation: 70e. 71e. T3e. 
Prod. Services: 80. 81. 82. 
Affiliated with CBS Radio Network. 
Member: The Tobacco Network. The TN Radio News 
Network and Carolina Radio Network. 

TIME RATES 
Rates effective January 1. 1964. (Card No. 12.) 

Card received February 3. 1964. 
Class AA -6:00-9:00 am, noon -1:00 pm and 4:00- 
6:30 pm Mon thru Fri. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

30/20 
1 min sec ID's 

6.75 4.50 
6.55 4.40 
6.40 4.25 
6.20 4.15 
6.00 4.00 
5.65 3.75 
5.25 8.50 
4.50 3.00 

6.00 
5.80 
5.65 
5.45 
5.25 
4.90 
4.50 
3.75 

4.00 
3.90 
3.75 
3.85 
ß.5n 
8.25 
8.00 
2.50 

PACKAGE RATES 
CLASS AA -1 min- -30/20 sec- -ID's- 

ea tot ea tot 
5 tL.._.-..__ 8.00 40.00 0.00 30.00 
10 tl._..... _._ 7.50 75.00 5.65 56.50 
15 ti__..-._,. 7.00 100.00 5.25 78.75 
20 tl._..- 6.50 130.00 4.90 98.00 
30 t1.._._ 6.00 180.00 4.50 135.00 

CLASS A 
5 tl..._....._.... 7.00 85.00 5.25 26.25 
10 U. .,. 6.50 61.00 4.90 49.00 
15 ti 6.06 96.00 4.50 67.50 
20 ti ....... 5.50 110.00 4.15 83.00 
30 ti. 5.00 150.00 3.75 112.50 

ea tot 
4.00 20.00 
8.75 87.50 
8.50 52.50 
3.25 65.00 
3.00 90.00 

8. PROGRAM TIME RATEST 
hr 

1 t!».___.._»._._._».._...-...-- 60.00 
13 tl._._,_.__. .._, 57.00 

54.00 
52 ti. 51.00 
104 48.00 
260 tl_._....-_.-_,_._.... 45.00 
812 ti.__.._.._........_ 42.00 

1/2 hr 1/4 hr 5 min 
38.00 24.00 12.00 
34.00 22.80 11.50 
32.40 21.60 11.00 
30.60 20.40 10.50 
28.80 13.20 10.00 
27.00 13.00 9.50 
25.20 18.80 9.00 

WNCT-FM 
1963 

Media Code 4 234 3701 1.00 
WNCT (FM) -Box 898, Evans St.. Extension, Green- 

ville. N. C. 27834. Phone 919-756-3180. TWX 
510-929-1616. 
STATION'S PROGRAMMING DESCRIPTION 

WNCT-FM: Programmed for adults and young adults. 
NEWS: 10 min network every hour on hour. MUSIC: 
features general popular music. ehowtunes, standards. 
COMMERCIAL POLICY: five 1 minute announce- 
ments per hour segment. Recd 7/14/87. 

I. PERSONNEL 
President -Roy H. Park. 
Manager -Hank Trihley. 
Sales Manager. T. Snowden, Jr. 

3. FACILITIES 
SEP 100,000 w.: 107.7 mc. Stereo. 
Operating schedule: 6:00-1:00 am Mon thru Fri; 
7:30-1:00 am Sat and Sun. 
Antenna ht.: 550 ft. shove average terrain. 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3s. 4a. 5, 6e, 8. 
Rate Protection: lob, 11b. 12b. 13b. 14b, 15b. 
Basic Rates: 20h. 21b, 21d, 22a, 22b, 23a, 24b, 

25a. 26, 28a. 28e. 29a, 30. 
Contracts: 40e. 41, 42b. 42d, 43, 44e. 45, 48. 47a, 

48. 51e. 51b, 51e. 
Comb.: Cont. Discounts: 60a. 60e, 801, 61a, 62a. 
Cancellation: 70a. 70e. 71a, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS Rodin Network. 

TIME RATES 
Rates effective April 1. 1064. 

Rates received March 80, 1964. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 t1_.-.__.__-__.. 4.50 206 tt 3.50 
26 tt._-.....,....__.....-... 4.25 560 tt 3.25 
52 ti 4.00 520 ti 3.00 
104 ti....._. 

_ 
3.75 

WOOW 
1953 

Media Code 4 234 3750 8.00 
WOOW Broadcasting Inc_ Box 647. 304 Evans St., 

Greenville. N. C. 27834. Phone 919-758-1171. 
I. PERSONNEL 

Pres., Sta. Mgr. & Prog. Din -Danny S. Jacobson. 
2. REPRESENTATIVES 

Hal Walton & Company. Inc. 
S. FACILITIES 

1.00n w. days. 250 w. nights: 1340 kc. 
Non -directional. 

Operating schedule: 5:30 am -midnight, EST. 
4. AGENCY COMMISSION 

15/0 time only: 10th of following month. 
5. GENERAL ADVERTISING See ended regulations 

NAB Radio Code Advertising Standards anply. 
General: la. lb, 2a, 2b. 3a, Sb, Se. 3d, 40. 4d. 5, 

6a, 7a, 8. 
Rate Protection: 10e. 12g. 15e. 14g. 15a. 156. 
Basle Rates: 20e. 20h, 21h. 21d. 22e. 23a, 24e. 25a, 

28. 28a. 20e, 29a, 30. 32h. 
Contracts: 40e, 41. 42a, 42e. 43, 44a, 45, 46, 47a, 

49. 51a. 51c. 
Comb.: Cont. Discounts: 60b. 60d, 60e. 60f, 80h, 

601. 616. 82a. 
Conrelletinn: 70h. 704. 71a, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
No. 1340 Eff 8/1/66-Rec'd 7/29/68. 

A-8-9 am. 11:30 am -1 nm & 4-7 pm. 
B-9-11:30 am & 1-4 pm. 
C-7 nm -midnight. 

6. SPOT ANNOUNCEMENTS 
PER WK: 10 ti 2001 30 ti 40tí 50 ti 

A 75 140 195 240 275 
B -A less 10%. 
C -A less 20%. 
30 sec: 80% of 1 -min. 

WPXY 
1962 

13CM 
Media Code 4 234 3800 1.03 
Curtis & Associates, Inc., Box 467, 103 E. 5th St., 

Greenville. N. C. 27834. Phone 919-758-4161, 758- 
2830. 

I. PERSONNEL 
President -Don Curtis. 
General Manager -Charles M. Gaylord. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 

3. FACILITIES 
1.000 w. days: 1550 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4- AGENCY COMMISSION 
15/0 time and talent; 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
General: le, 2e, 3a. 4a. 4d. 5, 6e, 7b, 8. 
Rate Protection: 10h. 11h. 12h. 13h. 146. 15b. 

3.50 17.50 Basic Rates: 20h. 21e. 21h. 21d. 22a, 22b, 23a, 24b, 
3.25 32.50 2.5a. 26, 20a, 28c, 29a, 30. 33d, 
3.nn 45 On Contracts: 40a, 41, 42b, 42d, 43, 44a, 45. 46. 47e. 
2.75 55.00 48. 51a, 51h. 51e. 
2.50 75.00 Comb.; Cont. Discounts: 60a, 60e, 601, 61a, 62a. 

Cancellation: 70a, 71a, 73a. 
Prod. Services: 80, 81, 82. 
Member: National AgRadio Groups. Inc, 
10% discount If bought with WCSL, Cherryville, 
N. C. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective July, 1963. 
Rates received October 7, 1963. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti..._ ..............._._...._. 8.00 52 tl.. ._._.....,._ 4.50 
13 ti._-..__...__......._ 5.50 156 U.»»- _,_._-.-, 4.00 
28 ti ._.....,_... 5.00 
30 see: 75% of 1 -min. 10 sec: 50% of 1 -min. 
20 sec: 65% of 1 -min. 

8. PNUUNAM IIMt RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti .._ 50.00 35.00 20.00 18.50 10.00 
13 ti._..__..»._._...-. 47.20 82.20 18.75 15.60 9.20 
26 ti.___...__.._,__.. 94,35 29.90 17.50 14.70 8.40 
52 ti _..._ 41.55 26.60 18,25 13.80 7.60 
156 t1.....__...- 39.00 23.80 15.00 12,50 6.50 

HAMLET 
Richmond County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WK DX 
1957 

Media Code 4 234 3850 6.00 
Risden A. Lyon, Box 826. Fifth St.. Hamlet, N. C. 

28395. Phone 582-2653. 
I. PERSONNEL 

General Manager -W. E. Benoist. 
2. REPRESENTATIVES 

Vic Piano Associates, Inc. 
3. FACILITIES 

1.000 w. days: 1250 tr. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of fnllowing month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: ib. 2b, 3a. 4a, 5, 6e. 
Rate Protection: 15h. 
Basic Rates: 20b, 21a. 23a. 24a, 25a. 26. 
Contracts: 90e. 44e, 47a, 51a. 
Comb.: Cont. Discounts: 60a, 62b, 
Cancellation: 72. 
Prod. Services: 80, 02. 

TIME RATES 
Rates effective. 

Rates received August 30, 1961. 
6. SPOT ANNOUNCEMENTS 

1 11. 13 ti, 26 i1. 52 U. 104 ti. 312 ti. 
1 minute.. 4.90 3.80 3.00 3.40 8.20 8.00 

30 seconds 3.00 2.85 2.70 2.55 2.40 2.25 
Specified time station breaks -1 -minute rate applies. 

8. PROGRAM TIME RATES 
1 ti. 13 ii. 26 ti. 52 U. 104 It. 312 ti. 

1 hnttr 50.00 47.50 45.08 42.50 40.00 87.50 
1/2 hoar.._, 27.50 26.13 24.75 23.88 22.00 20.63 
1/4 hour 15.00 14.25 13.50 12.75 12.00 11.25 

10 minutes 12.00 11,40 10.60 10.20 9.60 9.00 
5 minutes 8.00 7.60 7.20 6.80 6.40 6.00 

HAVELOCK 
Craven County -Map Location K-5 

See SRDS consumer market map and data et begin- 
ning of the State. 

WUSM 
1962 

Media Code 4 234 3900 9.00 
Friendship Broadcasters. Inc., The Penthouse. Com- 

mercial Center, Havelock, N. C. 28532. Phone 
447-5100. 

I. PERSONNEL 
Pres. & Gen'l Mar. Tack Vomits. 
Station Commercial Manager -James Lafferty. 

2. REPRESENTATIVES 
Gill -Per's. Inc. 

3. FACILITIES 
1.000 w. days: 1330 kc. Non -directional. 
Onerattng achean'e Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
1501 nn time and talent: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e. 3b. 9a, 4d. 5. 6e, 7e, 8. 
Rate Protection: 10h, 11h. 12h. 13b, 14b. 
Basle Rates: 22a. 23a. 24a, 26. 28b, 29a. 
Contracts: 40e. 426, 45. 46. 47a. 
Comb.: Cont. Discounts: 600. 60c, 60k, 61e, 62h. 
Cancellation: 70a, 70c. 71e, 73a. 
Affiliated with KBS 

TIME RATES 
Rates received April 2. 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 

hr. hr. hr. min. min. min. 
1 time.._. 40.110 25.00 14.00 11.00 7.50 5.00 

13 times.... 37.50 22.50 12.50 10.5n 7.25 4.75 
26 times.,_ 90.00 21.00 12.75 10.00 7.00 4.50 
52 times.._ 12.50 10.50 12.90 9.25 6.80 4.25 

104 times.... 3n 00 18.75 11 nn 8 5n 6.00 4.00 
156 times.... 27 50 17.00 10.00 7.75 5.25 3.00 
260 times..-. 25.50 14.60 8.50 6.75 4.50 5.00 
312 times.... 20.00 13.50 7.50 8.00 4.25 2.75 

HENDERSON (2 AM; 1 FM) 
Vance County -Man Location R-3 

See ARDS cnnanmer market map and data at begin- 
ning of the State. 

WH NC WHNC-FM 
1945 1948 

Media Code 4 234 3950 4.00 
Henderson Radio Corp.. Norlina ltd.. Henderson, 

N. C. 27536. Phone 919-438-7136. 
I. PERSONNEL 

President -Nathan Frank. 
Exec. Vice-Pres. & Gen'l Mgr -Dr. Clare Frank. 

NORTH CAROLINA 
2. REPRESENTATIVES 

South -Southern Spot Sales, Inc. 
3. FACILITIES 

1,000 w. days; 890 ke. Non -directional 
Operating schedule: . EST. 
FM FACILITIES 
ERP 10,000 w.: 92.5 mc. 
Operating schedule: 6:00 am -11:00 pm. 
Antenna ht. -300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3b, 4a, 5, 6a, 8. 
Rate Protection: 10e, ila, 12e. 13a, 14a, 15b. 
Basic Rates; 20b, 21a, 22b. 23a, 24b, 25a, 28a, 29a, 

31. 
Contracts: 40a, 42c, 43, 44b, 45, 46, 47a, 510. 
Comb.: Cont. Discounts: 60b, 60e, 01b, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 80. 82. 
Affiliated with Keystone Radio Network. 
Member: Carolina Radio Network; The Tobacco Radio 
Network. 

TIME RATES 
No. A Eff 11/1/66-Rec'd 11/7/66. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26e 52x IOOx 150x 300x 

1 min..-._... 4.00 3.80 5.60 3.30 3.10 3,00 2.80 
30 sec 3.00 2.80 2.60 2,30 2.10 2.00 1.80 

8. PROGRAM TIME RATES 
Ix I3x 261 521 1001 1501 300x 

1 hr - _ 40.80 38.00 36.00 32.00 28.00 28,00 24.00 
1/2 hr-_._.. 28.00 25.00 24.00 23.00 22.00 20.00 18.00 
1/4 hr. ...,», 19.50 18.00 16.50 15.00 13.50 12.75 12.00 
10 min. 9.70 9.30 8.70 8.40 8.00 7,60 6.50 
5 min. 7.70 7.30 6.70 6.40 6.20 6.00 5.50 

WI ZS 
1955 

raca 
Media Code 4 234 4000 7.00 
Radio Cnrporatinn. Bon 1011, Roanoke Ave.. Hender- 

son, N. C. 27536. Phone 919-438-8136. 
I. PERSONNEL 

President-Rtan Fox. 
Gen'] & Sales Mgr. -Mike Hight. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc. 
Orford. N. C. -Tel -For Network. 

3. FACILITIES 
1.000 w 1410 kc. Non -directional. 
Operating schedule: 5:30 am -midnight. 

4. AGENCY COMMISSION 
15%: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 30. lb, 3d, 4a, 5, 6e, 7b, 8. 
Rate Protection: 10h, 11h, 12h, 13b, 14a, 15a, 16. 
Basie Rates: 20b, 21a. 21b, 21e, 22e. 23b, 24a, 27, 

28a. 28c, 29b, 30, 330. 
Contracts: 40e. 91, 42e. 42c, 43, 44a, 45. 46, 47a, 

48. 49, 50, 51c. 
Comb.: Cont, Discounts: 60e, 60e. 61c, 62b, 62d. 
Cancellation: 70e. 70e. 71a, 72, 73a. 
Prod. Services: 81. 82. 
Affiliated with NAS Radio Network. 
Member: The TN Radio News Network. 

TIME RATES 
Eff 4/1/66 -Reed 4/11/66. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 156e 

1 min._ 6.00 5.50 5.00 4.50 4.00 
20/30 seconds -75% of minute rate. 

8. PROGRAM TIME RATES 
Ix 13x 

1 hr...._ .- 50.00 47.20 
1/2 hr......._..._._..._ 35.00 32.20 
1/4 hr.__._.._. 20.00 18.75 
10 min... ..... ...____ 16.50 15.60 
5 min._-..._.,_.._.- 10.00 9.20 

26x 
44.35 
29.40 
17.50 
14,70 
8,90 

52x 
41.55 
26.60 
16.25 
13.80 
7.80 

156x 
39.00 
23.80 
15.00 
12.50 
6.50 

HENDERSONVILLE (2 AM; 1 FM) 
Henderson County -Map Location C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHKP WHKP-FM 
1946 1958 

Subscriber to the NAB Radio Code 
Media Code 4 234 4050 2.00 
Radio Hendersonville. Inc., Box 451, Chimney Rock 

Rd., Hendersonville. N. C. 28739, Phone 693-9061. 
STATION'S PROGRAMMING DESCRIPTION 

WHKP: Programmed for general interest. 
Farm: 5-6 am activities, weather, markets, country 
music. Entertainment 6-10 am weather, activities. 
new babies, contests, birthdays, police reports. TALK: 
10 am -noon commentary, interviews, women's, school 
produced daily features. Farm noon -2 pm markets, 
weather, farm agent, country music. Entertainment 
2-3:30 pm local and syndicated vignettes, middle -of - 
road music. Music 3:30-6 pm current hits, air per- 
sonalities. News 6-6:30 pm local, regional, world, 
finance, live and tape. 7 voices. Music 6:30 pm - 
12M ohowtunes, standards, middle -of -road. News 15 
min summaries 6 am, 7:45 am, 1 pm. 6 pm & 11 pm. 
5 min on hour other times. SPORTS: college and 
high school football. basketball and major auto races. 
Contact Representative for further details. Rec'd 
8/8/67. 

I. PERSONNEL 
Pres. A Gen'l Mgr -Kermit Edney. 
Vire Pres. & Sales Manager -Arthur V. Cooley. 
Program Director -Doug Brooks. 

2. REPRESENTATIVES 
George T. Hopewell, Inc 

(This listing continued on next page) 
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NORTH CAROLINA 
Hendersonville - 
W H K P, W H K P -FM -Continued 
3. FACILITIES 

1,000 w. days. 250 w. nights; 1450 kc. 
Non -directional. 

Operating schedule: 5:00 am -midnight. EST. 
FM FACILITIES 
ERPp 7,8000 w.; 102.5 me. 

4.OAGENCY 
schedule: 5:00 EST. 

15/0 station time only. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la. 2h. Sa, 3b, 3c, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g. 12g. 13g, 14g. 15b. 
Basic Rates: 20b. 21e, 21d. 23a, 24b, 25a, 28a, 29a. 
Contracts: 405, 41, 44b, 45, 46, 47a. 48, 50. 
Comb.; Cont. Discounts: 60a, 60g, 601, 61a. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective January 1. 1947. (Card No. 2.) 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 100g 200x 260x 

1 min or 
sta bk 9.96 3.76 3.56 3.37 3.17 2.97 2.77 

7. PACKAGE PLANS 
100 spots in one week, each. 1.50 

1.000 spots in one year. each._-____. 1.50 
8. PROGRAM TIME RATES 

I hr I/2 hr I/4 hr 5 min 
1 z.._.-._ 86.00 21.60 14.40 7.20 

DISCOUNTS 
131-5% 52x-15% 156x-25% 
26x-10% 1041-20% 2601-30% 

WHVL 
1964 

Media Code 4 234 4100 5.00 
The ñfountalnaire Corp., 717 Greenville Hwy., Hen- 

dersonville, N. C. 28739. Phone 704-692-1600. 
I. PERSONNEL 

Sec'y & Gen'l Mgr. -Alfred E. Perkins. 
9. FACILITIES 

1.000 w.: 1600 he. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3d, 9a, 5, 6a. 7b, 8. 
Rate Protection: 10a, 14a. 
Basic Rates: 21a. 21b, 23a, 24b, 25a, 28, 28a, 29a. 
Contracts: 40a. 41, 42a, 43, 45. 46. 47a, 49. 
Comb.: Cont. Discounts: 60a, 61b. 
Cancellation: 70a, 70d, 71a, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective June 21. 1964. (Card No. 1) 

Card received July 28, 1964. 
6. SPOT ANNOUNCEMENTS 

1 ti - 4.00 156 ti 2.25 
26 ti ..._... 3.25 280 ti ._. 1.90 
52 t1....._......_.....-_....... 2.75 500 ti 1,50 
104 ti 2.50 1000 tl. __.-_ 1.20 

7. PACKAGE PLANS 
ONE -WEEK SATURATION PACKAGES 

1 MINUTE 
SO ti 75.00 
100 ti _..._...._........._..__ 120.00 

S. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti..._ 40.00 24.00 18.00 12.00 8.00 
26 ti._...._ ............. 36.00 21.60 14.40 10.80 7.20 
52 ti...._ 32.00 19.20 12.80 9.60 6.40 
104 ti ._... 28.00 16.80 11.20 8.40 5.60 
156 tt..-_....._...._._... 24.00 14.40 9.60 7.20 4.80 
260 ti ....... 20.00 12.00 8.00 6.00 4.00 

HICKORY (3 AM; 2 FM) 
Catawba County -Map Location E-4 

See SItDS consumer market map and data at begin- 
ning of the State. 

WHKY 
1939 

W H K Y -FM 
1960 

F IMO 
Subscriber to the NAB Radio Code 

Media Code 4 234 4150 0.00 
Catawba Valley Broadcasting Co.. Inc.. Radio Bldg., 

415 First Ave., N. W.. Hickory. N. C. 28601. 
Phone 345-2294. 
STATION'S PROGRAMMING DESCRIPTION 

WHKY: Programmed for adulte. 
NEWS: local and regional news 13 times per day. 
National and international news every hour from 
network. 4-8 am farm interest with country and 
gospel music. 6-10 am middle-of-the-road, showtunes 
and standards with personality. 10-11:15 am women's 
interest. 11 am -noon middle-of-the-road. showtunes 
and standards. Noon -12:45 pm news and sports 
block. 12:45-2:30 pm country and western with per- 
sonality. 2:30-6 pm middle-of-the-road, showtunes 
and standards. 6-6:40 pm news and sports. 6:40 
pm -12M middle-of-the.road, showtunes and standards 
with personality. COMMERCIAL POLICY: no gim- 
micks or promotions. Reed 1/26/68. 

I. PERSONNEL 
General Manager -E. S. Long. 
Assistant General Manager -Thomas E. Long. 

3. FACILITIES 
5,000 w. days. 1.000 w. manta: 1290 ke. 

Directional -nighttime only. 
Operating schedule: 4 am -midnight. EST. 
FM FACILITIES 
ERP 14.000 w.: 102.9 mc. 
Operating schedule: 4 am -midnight. EST. 
Antenna ht. -327 ft. above average terrain. 

4. AGENCY COMMISSION 
15% to recognized advertising agencies on time only: 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3h, 3c, 3d, 4a, 4d. 5, 6a, 7h, 

8, 
Rate Protection: 15h. 
Basic Rates: 20h, 21b, 22e, 23a, 24b, 25a, 26, 28a, 

28e, 29a, 32h. 
Contracta: 40a, 41. 42b, 44a, 45, 46, 97a, 48, 49 

51e. 
Comb.: Cont. Discounts: 60a, bog, 601, 61e, 62a. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Entertainment Network. 
Affiliated with American FM Network, 

TIME RATES 
Rates effective September 1. 1984. (Card No. 11.) 

Card received March 15, 1965. 

6. SPOT ANNOUNCEMENTS 
1 ti 26 ti 52 ti 156 ti 312 ti 

1 min.-..__.._.._.,,.-. 4.70 4,40 4.20 3.95 3.55 
80 sec._._._._....._._ 4,10 3.80 3.55 8.10 2.80 
10 sec 2.35 2.25 2.10 2.00 1.75 
10 seconds combinable with 30 -seconds and 1 -minute 
to establish 10 -second frequency only. 
Additional discounts on spot announcements beyond 
the 312 rate available on request. 
For guaranteed duplication on WHKY-FM add 35% 
to published rate. 

WIRC 
1948 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 234 4200 3.00 
Foothills Broadcasting. Inc., 329 First Ave., NW. 

Hickory. N. C. 28601. Phone 704-327-3527. 
WIRC: Programmed for general interest. 
MUSIC: general popular music with emphasis on 
current middle-of-the-road 8 am -sign -off, NEWS: 
33% local. 27% state and regional, 40% world and 
national. News, weather, sports 7:45-8:15 am, noon - 
12:30 pm. Other hours, 10 min news plus 2 min 
weather at :15, news at :30, sports at :45. TALK: 
trading program, mail plus phone calls, 8:35-9:30 
em. Telephone discussion 12:30-1 pm. SPORTS: 
college football, NASCAR and sporta car races 
Jan -Oct. COMMERCIAL POLICY: 14 minutes aver- 
age per hour, 15 minute sponsor protection. State 
and network news, local 3 man news staff. Per- sonalities available for remote broadcasts. Contact 
Representative for further details. Rec'd 9/27/68. 

I. PERSONNEL 
Goners) Manager -Edmond 'r Smith, Jr. 
Assistant Manager -Elmer Troutman. 

2. REPRESENTATIVES 
Sevellf/(later. Inc. 
N. C., Va., Tenn, -James S. Ayers Company, Inc. 

3. FACILITIES 
1.000 w. days: 830 ke. Non -directional. 
Operating schedule: 5 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 4a, 5, 6a. 7b. 
Rate Protection: 10i, 111, 121. 131, 141. 15e. 
Basic Rates: 20b, 216, 24b, 25a, 26, 28a. 28c. 29a, 

30, 3.3a. 
Contracts: 40a, 44a, 45, 46. 47a, 49. 
Comb.: Cont. Discounts: 60b. 60g, 61a, 62d. 
Cancellation: 70a, 70e. 71a. 72, 73b. 
Prod. Services: 80. 82. 
FM facilities: WXRC (FM). 
Affiliated with American Information Network. 
Member: The TN Radio News Network. 
When bought in combination with WXRC (FM), 
deduct extra 10% from applicable rates of each 
station. 

TIME RATES 
No. 6 Eff 6/1/67-Itec'd 8/9/67, 

6. SPOT ANNOUNCEMENTS 
I min 30 see 15 see 

1 z 6.25 5.30 3.15 
13 z 6.00 5.15 3.00 
26 z 5.80 5.00 2,90 
52 z 5.50 4.60 2.75 
104 z 5.30 4.30 2.65 
156 z 5.15 4.05 2.55 
260 z 4.85 3.85 2.45 
312 z 4.40 3.50 2.20 
600 z 4.05 3.10 2.10 
1000 z 3.90 2.80 1.95 
1500 z 3.60 2.75 1.80 
2000 z 3.45 2.50 1.70 
15 seconds may he combined with 30 seconds & 1 
minute to establish 15 second frequency only. 

7. PACKAGE PLANS 
PER WK, EA: 25 t1 50 ti 75 ti 100 ti 

1 min 5.15 4.85 4.40 4.05 
30 sec 4.05 3.85 3.50 330 
15 sec 2.55 2.45 2.20 2.10 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 44.70 33.55 23.55 17.85 10.60 
13 ti 42,40 31.80 22.95 17.05 10.30 
26 ti 40.00 30.00 22.35 16.75 10.00 
52 ti 37.70 28.25 21.20 15.90 9.40 
104 ti 35.30 26.50 20.00 15.00 8.80 
156 ti 34.15 25.60 18.85 14.15 7.95 
260 ti 32.35 24.70 18.25 13.55 7.85 
312 ti 31.80 22.35 17.65 13.25 7.10 

9. PARTICIPATING PROGRAMS 
Personality shows -Swap Shop -Mon thru Sat 8:35- 
9:30 am. 
Woman's World -Mon thru Fri 10-10:15 am. 1 -time 
air time rates plus talent fees of 1.00 per spot or 
2.00 per 15 -min segment. Talent fees are non-com- 
missionable. 

WSPF 
1963 

Media Code 4 234 4250 8.00 
Piedmont Broadcasting Co., Inc., Box 1709, Hickory. 

N. C. 28601. Phone 704-328-1731. 
STATION'S PROGRAMMING DESCRIPTION 

WSPF: Programmed for adults and young adulte. 
Top 90 music. Sun morning: middle - of - the - road 
music, religious programs, 1 hour live broadcast of 
local church service. NEWS: at :55 featuring local, 
state, regional, and national coverage including 3 ex- 
panded newscasts throughout broadcast day. Head- 
line news at :30. Local, state regional, and national 
sports news at :15 and area weather report at :45. 
5 air personalities handle all segmente. Trading post 
show, using open mike, M -Sat 9-9:30 am. Remote 
broadcast facilities with air personalities available. 
Recd 9/6/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Willis A. Deal. 
Program Director -Dave Campbell. 

3. FACILITIES 
1000 w.; 1030 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month, 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2h, 3a, 3b, 3e, 3d, 9a, 9d, 5, Ob, 7h, 8. 
Rate Protection: 10a, ils. 12a, 13a, 14a, 15a, 

15b, 16. 
Basie Rates: 20h. 21a, 21h, 22a. 23a, 24a. 24b. 25e, 

26, 27, 28h, 28c. 29h, 30. 31, 32a, 33a, 33d. 
Contracta: 40b, 42b, 44b, 45, 46, 47a. 48, 49, 50, 

51b, 51e. 
Comb.: Cont. Discounts: 60b, 62a. 62d. 
Cancellation: 70b, 70d, 71a. 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 2 Eff 2/1/67 -Reed 1/19/87. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 see 

1 z 5.30 9.30 312 z.._.- 4.40 3.50 
52 ti....._...._... 4.95 3.95 624 x 3.95 3.20 
104 z 4.75 3.85 936 x 3.65 2.90 
156 x..._.._....... 4.55 3.65 1248 z 3.30 2.85 
1 -minute and 1/2 -minute spots may be combined for 
additional frequency discounts. Programs and spots 
may not be combined for additional discounts, 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti._.._...._._ .............._..._-... 60.00 36.00 24.00 12.00 
13 U 57.00 34.00 22.80 11.50 
28 tl.._...._....._......_.._.._,..... 54.00 32.40 21.60 11.00 
52 tl.._...___.___-..._.._.. 51.00 30.80 20.40 10.50 
104 tt_..-_....-..._._..._....-. 48.00 28.80 19.20 10.00 
260 tf_.._...._..___..._._....-.. 45.00 27.00 18.00 9.50 
312 ti_____ 42.00 25.20 16.80 9.00 

WXRC (FM) 
1962 

Media Code 4 234 4300 1.00 
Foothills Broadcasting, Inc., 329 First Ave., N. W.. 

Hickory, N. C. 28601. Phone 704-328-2516. 
STATION'S PROGRAMMING DESCRIPTION 

WXRC (FM) : Programmed for general interest. 
MUSIC: 24 hour country music M -Sat, except gospel 
6:05-6:55 pm M -F. Country Sun except gospel 7 am - 
1 pm. NEWS: local at :55, 11:55 pm -9:55 am. State. 
national, world at :55, 5:55 am -11 pm. Hourly, 2 
min sports at :15, news at :30, weather at :45. 
SPORTS: high school, college football. high school 
basketball, NASCAR and sports ear races Jan. -Oct. 
Network news. Personalities available for remote 
broadcasts. COMMERCIAL POLICY: 14 minutes 
average per hour, 15 minute sponsor protection. Con- 
tact Representative for further details. Recd 10/2/68. 

I. PERSONNEL 
General Manager -Edmond H. Smith. Jr. 
Assistant Manager -Elmer Troutman. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 
N. C., Va., Tenn. -James S. Ayers Company, Inc. 

3. FACILITIES 
ERP 27.000 w.: 95.7 mc. Stereo. 
Operating schedule: 24 hours a day. EST. 
Antenna ht.: 350 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2b, 4a, 5, 6a, 7h. 
Rate Protection: 101. 111, 121. 131. 141. 15e. 
Basic Rates: 2015. 21b. 24b, 25a, 26, 28a, 28c. 29a. 

30, 32a, 
Contracts: 40a, 44a, 45, 46, 4Ta. 49. 
Comb.: Cont. Discounts: 60b, 80g, 61a, 62d. 
Cancellation: 70e, 70e. 71a, 72, 73b. 
Prod. Services: 80. 82. 
AM facilities: WIRC. 
Affiliated with American Information Network. 
Member: The TN Radio News Network. 
Sold In combination with WIRC. See that listing for 
discount. 

TIME RATES 
No. 2 FR 0/1/67--Itec'd 6/9/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 15 see 

1 z 4.70 3.50 2.35 
13 z 3.90 3.10 1.95 
26 z 3.50 2.75 1.75 
52 z 3.10 2.60 1.55 
104 x 2.95 2.40 1.50 
156 z 2.90 2.35 1.45 
260 x 2.80 2.25 1.40 
312 z 2.75 2.20 1.35 
800 z 2.80 2.10 1.30 
1000 x 2.35 1.93 1.20 
15 seconds may he combined with 30 seconds and 1 
minute to establish 15 second frequency only. 

7. PACKAGE PLANS 
PER WK, EA: 25tí 50tí 75 t1 100tí 

1 min _. 2.00 2.80 2.75 2.60 
30 sec......_. .. .._ .. 2.35 2.25 2.20 2.10 
15 sec 1.45 1.40 1.35 1.30 

8. PROGRAM TIME RATES 
I hr 55 min 1/2 hr 1/4 hr IO min 5 min 

1 z._.__..-- 48.85 46.50 31.20 22.40 15.30 7.10 
13 z._._.__ 47.10 44.75 29.50 21.20 14.10 6.50 
26 x_.._.._._ 45.30 43.00 27.65 20.00 13.00 6.15 
52 z........_.._ 43.55 41.20 25.90 17.85 11.75 5.90 
104 z._......- 41.75 39.40 24.15 15.90 10.60 5.60 
158 x._-__ 39.40 37.10 21.75 14.75 10.00 5.80 
280 z._._.._ 36.50 34.15 18.80 11.75 9.40 5.00 
812 x 34.15 31.80 16.50 10.60 8.25 4.75 

9. PARTICIPATING PROGRAMS 
Participation in feature personality shows, such as 
Cousin Annie Show, 1 -min rate plus 1.00 talent fee 
per spot. Talent fee non-commisaionable. 

HIGH POINT (3 AM; 3 FM) 
Guilford County -Map Location F-3 

See SUDS consumer market map and data at begin- 
ning of the State. 

WHPE WHPE-FM 
1947 1947 

Nnn 

Media Code 4 234 4350 6.00 
The High Point Broadcasting Co., Tower Ave., High 

Point, N. C. 27261. Phone 883-1466. 
I. PERSONNEL 

Pres. & Gen'l Mgr. --Gary C. Davis. 
Commercial Manager -Jesse E. Hill. 

3. FACILITIES 
1,000 w. days; 1070 he. Non -directional. 

OM 
Operating 

e ati g 
schedule 5:30 am local sunset. EST. 

FAEltP 

13,000 w.; 95.5 me. 
Antenna ht. -395 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See seeded regulations 
General: la, ha. 3h, 9d, 5, Ba, 8. 
Basic Rates: 22h, 28, 29a. 
Contracts: 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 61b, 62e. 
Cancellation: 73a. 
Affiliated with KBS Radio Network. 
Member: Golden Crescent Group. 

TIME RATES 
Rates effective January 1, 1958. 

Rates received November 6, 1957, 
6. SPOT ANNOUNCEMENTS 

30 sec. 1 min. () (tl 
1 time........._.-.._ 4.00 8.00 4.50 8.50 

13 times___,...._._ 3.75 5.75 4.25 6.25 
26 times....._ 3.50 8.50 4.00 8.00 
52 times.. 3.25 5.25 3.75 5.75 

104 times.. 3 00 5.00 3.55 5.60 
158 times 2.60 4.80 3.40 5.45 
260 times 2.45 4.50 3.20 5.20 
812 tlmee__.__._...._ 2.25 4.00 3.00 4.90 () Station break (30 seconds). 

(t) Station break (1 minute). 
8. PROGRAM TIME RATES 

1 13 36 52 104 156 
ti. tl. ti. ti. ti. ti. f) 

1 hour.-_ 60.00 57.00 54.00 51.00 48.00 45.00 42.00 
1/2 hour.-.. 36.00 34.20 32.40 30.60 28.80 27.00 25.20 
1/4 hour.... 24.00 22,80 21.60 20.40 19.20 18.00 16.80 

5 minutes 12.00 11.40 10.80 10.20 9.80 9.00 8.40 () 280 or more times. 

WMFR WMFR-FM 
1935 1946 

Subscriber to the NAB Radio Code 
Media Code 4 234 4400 9.00 
1VMFIt. Inc.. Box 27, 184 R. Main St., High Point, 

N. C. 27261. Phone 919-885-2191. 
STATION'S PROGRAMMING DESCRIPTION 

WMFR: Programs middle-of-the-road musical format 
with news at :30. supplemented with network pro- 
grams. Local on the spot news from mobile and por- 
table units, as news occurs. Contact Representative 
for further details. Recd 1/2/68. 

I. PERSONNEL 
General Manager -Frank S. Lambeth. 

2. REPRESENTATIVES 
Burn -Smith Company. Inc. 

3. FACILITIES 
1.000 w. days: 250 w, nights; 1230 ke. Non -directional. 
Operating schedule: 5:30 am -midnight. EST. 
FM FACILITIES 
ERP 10,000 w.: 99.5 mc. 
Antenna ht, -350 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. UENEKAL ADVERTISING See ended regulations 
NAIL Radio Code Advertising Standardu apply. 
General: la, 2a, lb, 3a. 3h, 3c, 3d, 4e, 4d, 5, 6a, 7h. 

8. 
Rate Protection: 10c. lie. 12e, 13c, 14e, 15b. 
BasicRates: 20b, 21a, 21h, 21d, 23a, 23h, 24h, 26, 

28a, 28c, 29a. 
Contracts: 40a, 41. 99a. 4415, 45. 46, 47a, 48, 99. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 60e, 60f. 601. 

61e. 62d. 
Cancellation: 71a. 72. 73a. 73b. 
Prod. Services: 80, 81, 82. 
Affi'tated with American FM Network. 
Affiliated with American Entertainment Netwon. 

TIME RATES 
Rates effective January I. 1962. 
Rates received December 6, 1961. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104x 260g 3122 1 min 6.00 5.75 5.50 5.00 4.75 4.50 4.25 () Or 20 seconds. 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 min 

1 z..__.-.-..._-_.._. 55 35 22 10 
DISCOUNTS 

13z- 5% 52x-15% 260x-25% 
26z-10% 104x-20% 312z-30% 

(Nigh Point continued on next page) 
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High Point -Continued 
WNOS WNOS-FM 

1953 1953 
Media Code 4 234 4450 4.00 
Doss Broadcasting, Inc., of North Carolina, 1327 

Country Club Dr., High Point, N. C. 27280. 
Phones 919-882-6851; 883-7716 (unlisted). 
STATION'S PROGRAMMING DESCRIPTION 

WNOS AM -FM: Programmed for mass appeal. 5 min 
NEWS from network at :55. Local news staff reporta 
7:50 am, 12:05, 4:50 & 5:50 pm. Editorials M -F 
8:05 am & 7 pm. Stock markets 6:95 pm. Publio 
affairs 7:50 am Sat, 1:30 pm Sun. High school foot- 
ball home and away. Stock car races Sun afternoons 
when scheduled. Daily schedule: 5-6 am weather, 
farm, markets, country music. 6 am -noon current hits 
and country -rock oriented, comedy, air personality. 
Noon -1 pm local, state, farm, and world news, 
weather summary, news commentary, sports and de- 
votional (5 min each). 1-4:50 pm entertainment, air 
personality, current hits, country -rock oriented, rock, 
comedy, local bulletins. 5-10 pm country, country -rock 
oriented. Recd 7/13/67. 

I, PERSONNEL 
Pres. & Gen'l Mgr. -Robert I. Smith. 
News -Don Frazier. 

3. FACILITIES 
1.000 w. days; 1590 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset weekdays; 
7:00 ans -local sunset Sun. EST. 
FM FACILITIES 
ERP 2.700 w., 100.3 mc. 
Operating schedule: 5:00 am -10:00 pm dally except 
Sat till midnight. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 5, 6a. 
Rate Protection: 10a. lla, 13a, 19a, 15b. 
Basic Rates: 20a, 21b, 23a, 24b, 29c, 25a, 29a. 
Contracts: 40a, 95, 47b. 
Comb.; Cont. Discounts: 60a, 601, 62d. 
Cancellation: 71a, 73b. 
Prod. Services: 82. 
FM operated in conjunction with AM till local sun- 
set. FM continues till 10:00 pm nightly except till 
midnight Sat. Rates for FM after sunset are half 
AM rate card. 
Station breaks available for announcements. Quantity 
discounts apply to one classification only. 
Member: Tobacco Radio Network; TN Radio News 
Network. 

TIME RATES 
Eff 11/1/67 -Reed 10/23/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: I min 30 see I min 30 see 
2000+ ..._.._... 1.35 1.10 900 x 2.75 2.10 
1500 a 1.45 1.20 312 7. 3.00 2.25 
1300 z 1.55 1.30 156 z 4.00 3.00 
1000 z 1.70 1.40 109 a.........._.... 4.50 3.50 
900 x 1.80 1.50 52 z _ 5.00 4.00 
800 z 1.90 1.65 26 x 5.50 4.50 
700 ....... 2.10 1.80 13 x .._. 6.00 5.00 
600 z 2.30 1.90 1 z 6.50 5.50 
500 z 2.50 2.00 

7. PACKAGE PLANS 
PER WK: 1 min 30 see I min 30 see 
20+ 4.50 3.40 5 tL 6.00 4.50 
15 ti..._ 5.00 3.75 1 ti 6.50 5.00 
10 ti 5.50 4.15 
10 sec: 75% earned 30 -sec rate. 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 min 

1 ti 40 25 15 7 

DISCOUNTS 
13x-5% 52x-25% 260x-35% 
26z-15% 104x-30% 312x-40% 

JACKSONVILLE (2 AM) 
Onslow County -Map Location J-5 

Sea SItDS consumer market map and data at begin- 
ning of the State. 

WJNC 
1945 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 234 4500 6.00 
The Onslow Broadcasting Corp., Box E. Route 24, 

Jacksonville, N. C. 28590. Phone 347-1707. 
I. PERSONNEL 

Pres., Comm'l & Gen'l Mgr. -Robert P. Mendelson. 
2. REPRESENTATIVES 

The Devney Organization, Inc. 
3. FACILITIES 

1.000 w. days. 250 w. nights; 1240 kc. 
Nun -directional. 

Operating schedule: 6:00-12:10 am. 
4. AGENCY COMMISSION 

15/0. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apish'. 
General: la, 2b, 3a, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10a, lla. 12a, 13a, 14a, 15a, 15b. 
Basic hates: 21a, 21b, 21d, 22b, 23a, 24b, 24c. 

25e, 26, 28a. 29a. 
Contracts: 40a, 41, 44a, 45, 46. 47a, 48, 51a, 51b, 

51c. 
Comb.: Cont. Discounts: 60a, 60f. 61e, 82b. 
Cancellation: 70c, 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective December 1, 1955. (Card No. 1.) 

Card received July 2. 1956. 
Itev. )Ann.) recd March 24, 1960. 

6. SPOT ANNOUNCEMENTS 
Per week: U minute) 

1 time 6.00 to times ... 4.50 
3 tunes 5.50 15 times or more._... 4.00 
5 times 5.00 

80 -second announcements -75% of 1 -minute rate. 
10 -second ID's -50% of 1 -minute rate. 

Additional Discounts 
13 weeks 5% 39 woeks_._..._-.- 15% 
26 weeks 10% 52 weeks .__ 20% 

9. PARTICIPATING PROGRAMS 
Joe Pyne Show -Mon thru Fri 9-10 am & 

10-11 pm, 1 min daily, per wk..._._.._ 25.00 
Night Beat -Mon thru Sat 7-10 pm, 6 30 

minute programs, wkly _...__. 75.00 
10. SPECIAL FEATURES 

Head line of the moment -1 minute rate plus 25%. 

WLAS 
1954 

Media Code 4 234 4550 1.00 
Seaboard Broadcasting Corp., Box 1197, Jacksonville, 

N. C. 28541. Phone 347-4111. 
I. PERSONNEL 

Gent & Com'1 61gr.-Paul Parker. 
2. REPRESENTATIVES 

T -N Spot Sales. 
3. FACILITIES 

5,000 w. days; 910 Ise. Non-d)rectional.. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 95. 
Cancellation: 71b. 
All rates Quoted on a signed contract basis. 
Member: The Tobacco Radio Network and South- 
eastern Key Market Network. 

TIME RATES 
Rates effective 

Rates received May 20. 1957. 
6. SPOT ANNOUNCEME1 TS/PRROGRAM 

10 
hr. hr. hr. min. 

1 time 50.00 37.50 25.00 16.00 
13 times 45.00 32.50 22.50 14.00 
26 times 40.00 27.50 20.00 12.00 
52 times 35.00 22.50 17.50 10.00 

104 times _...._ .-._ ._ 

RATES 
5 1 

min. min. 
10.00 6.00 

9.00 5.50 
8.00 5.25 
7.00 5.00 
..._... 4.75 Y 4.60 - 4.25 

312 times.... ..._.. ..__ _._._ 3.75 
9. PARTICIPATING PROGRAMS 

"faul Parker Show" -6 times per week. 30.00. 

KANNAPOLIS (2AM) 
Cabarrua County -Map Location E-5 

See SitDB consumer market map and data at begin- 
ning of the State. 

WGTL 
1946 

Media Code 4 234 4600 4.00 
Fred H. [Whitley, Inc., Cannon Blvd.. and Country 

Club, Kannapulis, N. C. 28081. Phone 933-8700. 
Other Studio -Concord, N. C. Phone 782-7615. 

I. PERSONNEL 
General .isauager-Fred H. Whitley 

3. FACILITIES 
1,000 w. days; 870 kc. Non -directional. 
Operating schedule: . EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 4h, 4d. 
Contracts: 43, 95. 
Member: Country Music Network and Golden Crescent 
Group. 

TIME RATES 
Rates effective July 1, 1947. (Card No. 1.) 

Class A -Noon -1:30 pm and 5:00 pm -sign -off week- 
days; noon -sign -off Sun. 
Class B -Sign -on -noon and 1:30-5:00 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 minute or 100 words: 
1 tlute..._.-.._.-.__ 6.00 104 

13 Woes ._.. 5.70 208 
26 times..._.. 5.48 312 
31 times..._.- _..... 6.10 416 
52 times . 4.60 624 

30 seconds or 50 words: 
l time 4.20 104 

13 tintes......._.......__ 3.99 208 
26 times ......... 3.78 312 
39 times 3.57 416 
52 tintes 3.36 624 

tlmea.._...,....._.. 9.50 
times.._._ 4.36 
Ilmu..._.....-_-. 3.30 

3.15 
times.._... 3.00 

times... _ 3.16 
times..__ 3.05 

2.73 
times -....__ 2.21 

2.10 
CLASS B 

One minute or 100 word.: 
1 time .. ...._.._ 5.94 104 times. 3 16 

13 time 2.78 208 times. 3.05 
26 times __ 2.66 312 times. 2 73 
39 times _. 2.50 416 times. 2.21 
52 tunes 2.35 624 times._ 2.10 

30 seconds or 50 words: 
I time ...... _... 4.20 104 times 2 21 

13 times _ 3.89 208 timen...- _ 2.14 
26 times 3.76 311 times. .-... 1.91 
39 times 3.57 416 times.-..__.__._ 1.56 
52 times 3.36 629 times.._......_.._..._ 1.47 

7. PACKAGE PLANS 
l'ACKAGE DISCOUNTS 

15 or more broadcasts per week: 26 weeks 5%: 27 to 
35 weeks 7-1/2%; 36 to 52 weeks 10%. 

8. PROGRAM TIME RATES 
CLASS A 

1 hr. 1/2 hr. 1/4 hr. 
I time.... 60.00 42.00 24.00 

13 tintes.. 57.00 39.90 22.80 
26 times.. 54.00 37.80 21.60 
39 times.. 51.00 35.70 20.40 
52 times.. 48.00 33.60 19.20 

10 min. 
21.00 
19.95 
18.90 
17.80 
16.80 

5 min 
12.00 
11.40 
10.30 
10.20 

8.60 

1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 
104 times.. 45.00 31.50 18.00 15.75 9.00 
208 times.. 93.50 30.45 17.40 15.22 8.70 
312 times.. 33.00 23.10 13.20 11.55 6.66 
416 times.. 31.50 22.05 12.60 11.03 6.30 
624 times.. 30.00 21.00 12.00 10.50 6.06 

CLASS B 
1 time.... 92.00 29.40 16.80 14.70 9.40 

13 tltnes.. 39.90 27.93 15.96 13.97 7.96 
26 times.. 37.80 26.96 15.12 13.23 7.56 
39 times.. 35.70 24.99 14.28 12.50 7.14 
52 times.. 33.60 23.52 13.94 11.76 6.72 

104 times.. 31.50 22.05 12.60 11.02 6.30 
208 times.. 30.95 21.31 12.18 10.66 6.09 
312 times.. 27.30 19.11 10.92 9.56 5.98 
416 times.. 22.05 15.44 8.82 7.72 4.91 
624 times.. 21.00 14.70 8.90 7.35 4.20 

WRKB 
1960 

Media Code 4 234 4650 9.00 
Foy T. Hinson, 101 W. First St., Kannapolia, N. C. 

28081. Phone 933-1121. 
I. PERSONNEL 

General Manager -Foy T. Hinson. 
Sales Manager -L. C. McCommone. 
Program Director -Bob Lee. 

2. REPRESENTATIVES 
Continental Radio Sales 

3. FACILITIES 
500 w. days: 1960 Ire. Non -directional. 
Operating schedule: 5:30 am -local sunset weekdays; 
7:1)0 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 9a, 4d, 5, 6a. 
Rate Protection: 10a, lla, 12a. 
Basic Rates: 22a, 23a, 25a, 28, 29a. 
Contracts: 40a, 45, 98, 47a. 
Comb.: Cont. Discounts: 60a, 61a, 62e. 
Cancellation: 70a, 70e, 73a. 

TIME RATES 
Rates effective June 1, 1961. (Card No. 1.) 

Rates received March 27, 1962. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 5 1 30 sec. 
tr. hr. hr. min min. or less 

1 time.... 90.00 22.00 12.00 6.00 4.00 3.00 
13 times.. 38.00 20.90 11.40 5.70 3.80 2.85 
26 times.. 36.00 19.80 10.80 5.40 3.60 2.70 
52 times.. 34.00 18.70 10.20 5.10 3.40 2.55 

104 times.. .._.... ..._._ __._ 4.80 3.20 2.40 
156 times.. _ ....__ 9.50 3.00 2.25 
260 times.. _.._. ..._... 4.20 2.80 2.10 
312 times.. 3.90 2.60 1.95 
520 times.. 2.40 1.80 
780 times.. 2.20 1.65 

1.040 times.. 2.00 1.50 
7. PACKAGE PLANS 

1 -MINUTE SATURATION ANNOUNCEMENTS 
Per week: 

25 times 70.00 100 times 210.00 
50 times 120.00 

KINGS MOUNTAIN 
Cleveland County -Map Location D-5 

See SItWS consumer market map and data at begin- 
ning of the State. 

WKMT 
1953 

Media Code 4 234 4700 2.00 
lt. H. tvhilesldes. Box 869, Kings Mountain, N. C. 

28086. Phone 739-3672. 
I. PERSONNEL 

Gen% a Cow1 Ilgr.-Jonas Bridges. 
Promotion Manager -Doris Bridges. 

3. FACILITIES 
1,000 w. days; 1220 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3h, 9a, 4c, 5, 6a, 8. 
Bate Protection: 10b, 11b, 19b. 
Basic Rates: 22a, 22b, 23a, 29a, 24b, 26, 28b, 29a. 
Contracts: 40a, 47a. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 61e, 62b, 82e. 
Cancellation: 70a, 70e, 71b, 73a. 
Affiliated with NAS Radio Network. 
Member: Southeastern Key Market Network, National 
Agitadlo Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 12, 1953. (Card No. 1-B.) 
Card received March 31, 1954. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
t ti. 13 U. 26 11. 52 ti. 104 t1. 312 ti. 

1 hour 35.00 33.50 32.00 30.50 29.00 27.50 
1/2 hour 20.50 19.50 18.50 17.50 16.50 15.60 
1/4 hour 12.00 11.25 10.50 9.75 9.00 8.25 

5 minutes 6.25 5.75 5.25 4.75 4.25 9.75 
1 minute 3.00 2.80 2.60 2.40 2.20 2.00 

30 seconds 2.0e 1.90 1.80 1.70 1.60 1.60 

KINSTON (3AM) 
Lenoir County -Map Location J-5 

See SItlS consumer market man and data at begin- 
ning of the State. 

WELS 
1950 

R A B 

Media Code 4 234 4750 7.00 
Farmers Broadcasting Service, Inc., Box 3384, Kin- 

ston, N. C. 28501. Phone 919-523-5151. 
STATION'S PROGRAMMING DESCRIPTION 

WELS: Programmed for general interest. 
NEWS: 15%, 5 min every hour with additional 15 
min feature newscasts. AIR PERSONALITIES on 
music, news, weather. sports and farm news. Gen- 
eral popular music throughout day. Programmed for 
Negro listeners from 2:30-4 pm daily. FARM: news 
in early morning and noon hour. Contact Representa- 
tive for further details. Reed 7/27/87. 

NORTH CAROLINA 
I. PERSONNEL 

President -William S. Page. 
General Manager -Jack P. Hankins. 

2. REPRESENTATIVES 
Southern -James S. Ayers Company, Inc. 

3. FACILITIES 
1,000 w. days; 1010 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. ESN. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulation* 
General: la, lb, 3a, 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10a, ila, 12a, 13a, 14a. 15b. 
Basic Rates: lob, 21b, 21d, 22a, 23a, 24b, 25a, 28a, 

28c, 29a. 
Contracts: 90a, 91, 92a, 44a, 95, 46. 47a, 48, 51b. 
Comb.; Cont. Discounts: 60a, 60f. 62d. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Advertisers of more than 1 product may combine 
their contracts for the purpose of earning additional 
discount. 
Member: Carolina Radio Network. 
Also sold in combination with WOOL, Goldsboro, 
N. C. See that listing for rates. 

TIME RATES 
Rates effective January 1. 1962. 
Rates received January 8, 1982. 

6. SPOT ANNOUNCEMENTS 1 min. 30 see. 10 sec. 
1 time _.. 6.00 9.80 3.00 

26 times 5.60 9.50 2.80 
52 times-_. 5.25 4.20 2.63 

156 times 9.50 3.80 2.25 
312 times 8.75 3.00 1.88 
629 times 3.40 2.70 1.70 

1.000 times 3.00 2.90 1.50 
7. PACKAGE PLANS 

WEEKLY PACKAGE PLAN 
1 min. 30 sec. 10 sec. 
5.25 4.20 2.633 
4.50 3.00 2.25 
3.75 3.00 1.88 
3.00 2.90 1.50 

21 tintes 
35 times 
50 times 

100 times 
8. PROGRAM TIME RATES 

1 hr. 1/2 hr. 1/9 hr. 10 min. 5 min. 
1 time.... 50.00 30.00 15.00 12.50 10.00 

26 times.. 48.00 29.00 14.75 12.25 9.50 
52 times.. 96.00 28.00 14.50 12.00 9.00 

104 times.. 94.00 27.00 14.25 11.75 8.50 
158 times.. 92.00 28.00 14.00 11.50 8.00 
260 times.. 40.00 25.00 13.75 11.25 7.50 
312 tunes.. 38.00 24.00 13.50 11.00 7.00 

10. SPECIAL FEATURES 
"Joe Overman, Weather" -8:05-8:15 am and 12:35- 
12:45 pm. Time Plus 5.00 talent. 
"Triple -H News" - 12:45-1 pm. Time plus 5.00 
talent. 
"Weather Reports" -every hour et :05. 1 minute 
rate plus 10%. 

WFTC 
1937 

Media Code 4 234 4800 0.00 
H -G -It Broadcasting Corp., Box 609, Kinston. N. C. 

28501. Phone 919-523-9111, 12. 
I. PERSONNEL 

President -Wilbur J. Rider. 
Seé y-Trcas.-J. B. Ham. 
General Manager -Bill Woodard. 

2. REPRESENTATIVES 
T -N Spot Sales. 

3. FACILITIES 
5,uuu w. days, 1.000 w. nights; 960 Ice. 

Directional -night only. 
Operating schedule: 5:30 am -midnight. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 3b. 3d, 4a, 9d, 5, 8a, 7b, 8. 
Rate Protection: 10e, lie, 12e, 13e, 14e, 15a, 15b, 

16. 
Basic Rates: 200, 20b, 21a, 21b, 21e. 21d, 22a, 22b, 

23a, 23b, 24b, 24c, 25a, 28b, 28c, 29a, 30, 33d. 
Contracts: 90a, 91, 92a, 42d, 49a, 45, 47a, 48, 49, 

51a, 51b. 
Comb.; Cont. Discounts: 60a, 60e. 62d. 
Cancellation: 70b. 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Entertainment Network. 
Member: Tobacco Radio Network. 

TIME RATES 
Rates effective January 1, 1963. 

Rates received November 30. 1962. 

6. SPOT ANNOUNCEMENTS 
30 see 

1 min or less 1 min or less 
1 8.00 7.00 260 t1..._.._.._... 6.50 5.50 
52 tl 7.50 6.50 312 tl..._...._..... 6.00 5.00 

WISP 
1953 

R A 

Media Code 4 234 4850 5.00 
Smiles of Kinston. Inc., Box 606, Kinston. N. C. 

28501. Phone 919-523-6161. 
STATION'S PROGRAMMING DESCRIPTION 

WISP: Programmed for adults and young adults. 
MUSIC: 80% singles, 20% albums. Popular music 
plus standards. NEWS: network 5 min before hour. 
Editorials twice daily M -F. SPORTS: high school 
and college football and basketball. 2 sports chows 
daily. FARM: 15 min at 5 am M -Sat. 5 air personal- 
ities handle all programs and commercials. Personal- 
ities available for remote broadcasts. Personalities 
participate in community activities such as fund 
drives and civic club projects. Contact Representative 
for further details. Recd 7/12/67. 

(This listing continued on next page) 
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NORTH CAROLINA 
Kinston -W I S P -Continued 
I. PERSONNEL 

President -Norman J. Suttles. 
General Manager -Richard V. Suries. 
Operations Manager -Dave Bock. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Southern -Southern Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 5-1 am. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 4d, 5, Ga, 7b, 8. 
Rate Protection: 10a, lla. 12a, 13a, 14a, 15b. 
Basic Rates: 23a, 28c, 29a. 
Contracts: 40a, 44a. 
Comb.; Cont. Discounts: 601. 
Cancellation: 71a. 
Member: TN Bacilo News Network, Southeastern 
Key Market Network, The Radio Smiles Group. 

TIME RATES 
Elf 4/1/68-Rec'd 4/3/68. 

6. SPOT ANNOUNCEMENTS 
(6:30-9 am, noon -1 Dm & 3:30-6 pm) PER WK: 6tl 12 tl 18 ti 24t1 

1 mla-._.._ ....... _________ 6.00 5.50 5.00 4.50 
30 sec______-___.-._..._._ 4.50 4.10 3.75 3.35 

(All other times) 
1 min...__..__._.._._._-....._ 4.80 4.40 4.00 3.60 
30 sec _. 3.80 3.30 3.00 2.40 
10 sec: 50% of 1 -min. 

LAURINBURG (2 AM; I FM) 
Scotland County -Map Location G-5 

See SEWS consumer market map and data at bagln- 
ntng of tite State. 

WEWO WEWO-FM 
1947 1951 

R A B 

Media Code 4 234 4900 8.00 
Curtis & Associates, Inc. Box 512, Laurinburg, N. C. 

28352. Phone 919-276-2911. 
I. PERSONNEL 

General Manager -J. Arden Sink. 
Sales Manager -Jack Miller. 

2. 
Program 

SENU Ár-Nic Lorin. REPTIVES 
T -N Soot Sales. 

S. FACILITIES 
5,060 w. days; 1080 kc. Non-directionaL 
Operating schedule: Sunrise -local sunset. EST. 
FM FACILITIES 
ERP 19,500 w- 98.5 me. 
Antenna ht. -234 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only; rendered on 1st. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 4b. 4d. 5. 6a. 7a, 8. 
Rate Protection: 10e, 12e, 14e, 15b, 18. 
Basle Rates: 21b, 22a, 23a, 24b, 25e, 26. 27, 28b, 

29a, 30. 32b. 33b. 
Contracts: 40a. 41. 42a, 43, 44a, 45, 46, 47a, 48, 49. 

50. 51a. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 70a, 70c, 71a, 72. 73a. 
Prod. Services: 80, 81. 82. 
Member: The Tobacco Radio Network and The TN 
Radio News Network. 
Sold in combination with WCSL, Cherryville or 
WPXY, Greenville. See WCSL for discount. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 ER 8/1/68-Rec'd 9/3/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 20 see IO see 
1 z 3.00 2.50 1.75 1.50 
52 z (avg. 1 wk) 2.75 2.25 1.80 1.30 
156 z (avg. 3 wk) 2.50 2.00 1.50 1.20 
280 z (avg. 5 wk) 2.25 1.80 1.40 1.10 
312 z (avg. 6 wk) 2.00 1.65 1.30 1.00 
520 x (avg. 10 wk) 1.90 1.50 1.25 .90 
780 z (avg. 15 wk) 1.80 1.90 1.10 .80 
1040 z (avg. 20 wk) 1.70 1.25 1.00 .70 
1300 z (avvvggg. 25 wk) 1.60 1.10 .90 .80 

7.1PACKAGE PLANS' 1.60 1.00 .75 .50 

SPECIAL PACKAGE PLAN 
To be eligible for this plan, advertiser must buy in 
exact package quantity as below, and air spots with- 
in 1 month. 

I min 
25 ti 50.00 
50 ti 87.50 
100 ti 150.00 

30 see 20 see 
40.00 30.00 
85.00 50.00 

110.00 90.00 

IO see 
25.00 
36.00 
80.00 

8. PROGRAM TIME RATES 
Ix 52x 104x I56x 3I2x 

1 hr 50.00 42.00 38.00 32.00 30.00 
1/2 hr 27.50 25.00 22.00 20.00 17.50 
1/4 hr 18.00 14.00 13.00 12.00 10.00 
5 min 10.00 8.00 7.00 8.00 5.00 

WLNC 
1962 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 234 4950 9.00 
Laurinburg Broadcasting Co. Box 1776, 721 Biggs 

St., Laurinburg, N. C. 28352. Phone 919-276- 
1300, 1301. 

I. PERSONNEL 
President -George W. Phillips. 
Gen'l & Com'1 Mgr. -Harold Bledsoe. 
Program Director -Stewart Thrower. 

2. REPRESENTATIVES 
Southwest -Dora -Clayton Agency, Inc. 

3. FACILITIES 
500 w. days: 1300 kc. Non -directional. 

4.OAGENCYsCOMMISSION: 
6 am -local sunset. EST. 

None; agencies add commission to rates shown. 
cash discount. 

S. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, Ga. 
Rate Protection: 10b, llb, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 25a, 28b. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: GIs. 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a, 
Affiliated with KBS. 

TIME RATES 
Ed 3/1/68 -Reed 1/29/68. 

6. SPOT ANNOUNCEMENTS 
I tl lo ti SI tl 61 ti 91+ 

1 min. . 3.20 2.90 2.60 2.30 2.00 
To be used within calendar month. 

8. PROGRAM TIME RATES I hr 1/4 hr 5 min 
11 5 

LENOIR 
Caldwell County -Map Location D-4 

See S1WS consumer market map and data at begin- 
ning of the State. 

WJRI 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 234 5050 1.00 
WJRI, Inc., Box 349, Lenoir, N. C. 28645. Phone 

704-754-5361. 
I. PERSONNEL 

President -Mrs. Katherine B. Rabb. 
General Manager -Kent Atwater 
Sales Manager -Nancy Honeycutt. 

S. FACILITIES 
1.800 w. days, 250 w. nights: 1340 kc. 

Non -directional. 
Operating schedule: 6:00-12:05 am Mon thru Sat; 
7:00-12:05 am Sun. EST. 

4. AGENCY COMMISSION 
15/0 net time only; rendered on 1st 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, la, lb, lc, 3d, 4a, 4d. 5, Ga, 8. 
Rate Protection: 15b. 
Basic Rates: 23a, 24b. 25c, 28b. 
Contracts: 40a, 45, 46, 47a, 51a. 
Comb.; Cent- Discounts: Oea, 60e, 60e, 62d. 
Cancellation: 71a, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with ALBS and KBS Radio Networks. 

TIME RATES 
Rates effective January 1, 1997. (Card No. 1.) 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 tl. 13 U. 26 U. 62 U. 104 U. () 

1 hour...._ 50.00 97.50 45.00 42.50 40.00 37.50 
1/2 hour..-._ 30.00 28.50 27.00 25.50 24.00 22.50 
1/4 hour.._.. 20 00 19.00 18.00 17.00 16.00 15.00 

5 minutes 10.00 9.50 9.00 8.50 8.00 7.50 
1 minute or station 

break.._ 5.00 4.75 4.50 4.25 4.00 3.75 
1 minute run of 
protract[ 4.00 3.80 3.60 3.40 3.20 3.00 () 312 or more times. 

Announcement rates apply to both live and transcribed 
announcements. Maximum of 125 words live copy ac- 
cepted for one minute announcement. Station break 
announcement maximum. 20 seconds transcribed or 
30 words live. 

LEXINGTON (1 AM; 1 FM) 
Davidson County -Map Location F-4 

See SItDS consumer market map and data at begin- 
ning of the State. 

WBUY 
1946 

W LX N (FM) 
1948 

131:112 
Media Code 4 234 5100 4.00 

Davidson County Broadcasting Co., Box 538, Lexing- 
ton. N. C. 27292. Phones: Traffic DepL-246-2716; 
Salm Office -246-4110. 

I. PERSONNEL 
Co -Owner & Manager -Greeley N. Hilton. 
Co -Owner & Tech. Dlr.-Omar G. Hilton. 
Sales Manager -Dewey M. Hutchins. 

2. REPRESENTATIVES 
T -N Spot Sales. 

3. FACILITIES 
5,000 w. days non -directional, 1,000 w. nights direc- 
tional; 1440 kc. 
Operating schedule: 0:00 .am -midnight weekdays; 
7:00 aim -midnight Sun. EST. 
FM -ERP 4,300 w.; 99.1 mc. 
Operating schedule: Same as AM. 
Antenna ht.: 226 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time- payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3a, 4a, 5, Ga, 7b. 
Rate Protection: 10g, 11g. 12g, 13g, 14g, 15b, 16. 
Basic Rates: 20b, 21b, 22a, 23a. 24b. 25a, 26, 28a, 

29a. 30, 31, 32a, 33a. 
Contracts: 40a, 41, 42a, 43, 44a, 45, 46, 47a, 48, 

49, 50. 51a. 
Comb.: Cont. Discounts: Gob, 61a, 62a. 
Cancellation: 70a, 71a, 72. 73a. 
Prod. Services: 80, 82. 
Member: Golden Crescent Group. Tobacco Radio Net- 
work. Southeastern Key Market Network and TN 
Radio News Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1965. (Card No. 10.) 
Card received November 1, 1965. 

6. SPOT ANNOUNCEMENTS 
1 tl 13 ti 52 ti 104 ti 158 ti 260 ti 

I min 4.00 3.75 3.45 3.20 2.90 2.60 
7. PACKAGE PLANS 

7 DAY ROS PACKAGE 
1 MINUTE 

l wk 4 wk 8+ wk 
15 U 3.25 2.95 2.65 
25 ti 2.95 2.65 2.35 
50 tl 2.65 2.35 2.05 

52 WEEK SPECIAL VOLUME DISCOUNT 
1 MINUTE 

PER YR: ea No520 .-...-._..__.._......._.._......_.._... 2.35 
1090 ..............._.._.._..._._--_._.._..._....... 2.10 

PER WK: 
10 tl 
20 tL 

8. PROGRAM TIME RATES 
1 t 13tí 

1 hr...__.._... 51.75 46.60 
1/2 hr...._,_ 31.05 27.95 
1/4 hr.__.._ 20.70 18.65 
10 min_._... 15.55 14.00 
5 min. 10.35 9.30 

LI NCOLNTON 

52t1 104tt 156tt260tt 
41.40 38.25 31.05 
24.80 21.75 18.85 
18.60 14.45 12.40 
12.40 10.90 9.30 
8.30 7.25 6.25 

Lincoln County -Map Location E-4 
See SRDS consumer market map and data at 
oing of the State. 

WLON 
1953 

01 II 

25.90 
15.55 
10.35 
7.75 
5.20 

begin - 

Subscriber to the NAB Radio Code 
Media Code 4 234 5200 2.00 
Lincoln County Broadcasting Co., Inc., Startown Rd., 

Lincolnton, N. C. 28092. Phone 735-8071. 
I. PERSONNEL 

Pres. & Gen'i & Sales Mgr. -W. Jack Brown. 
Program Manager -David L. Bolick. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days; 1050 kc. Non -directional. 
Operating schedule: Sunrise -local sunset weekdays; 
7:27 em -local sunset Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 3d, 9d, 5, Bb, 7b, 8. 
Rate Protection: 10e, 11e, 12c, 13e, 14e, 15b. 
Basic Rates: 20b, 25a, 28b, 28c. 
Contracts: 40a, 41. 
Comb.; Cont. Discounts: Bob, 61e. 
Cancellation: 71a. 
Prod. Services: 82. 
Affiliated with NAS Radio Network. 
Member: TN Radio News Network, Tobacco Radio 
Network. 

TIME RATES 
Eff Reed 3/27/67. 

6. SPOT ANNOUNCEMENTS 
*ROB 

(To be used in 1 month) 
1 min 30 see I min SO see 

1 U 3.00 2.70 60 U...__.._... 2.10 1.80 
10 ti _. 2.85 2.55 70 ti. 1.95 1.65 
20 ti..._.._-._ 2.70 2.40 80 tl..._..__... 1.80 1.50 
30 tl_._. _... 2.55 2.25 89 ti 1.65 1.35 
40 U..-. 2.40 2.10 101+ ..._.._ 1.50 1.20 
50 tL......._.... 2.25 1.95 

These rates not subject to agency commission. 
7. PACKAGE PLANS 

WEEKLY PACKAGES 
(Must be used in 7 -day period) 

1 min.. _.___ 
1150 

1 
5 8O00í 25 tl 

60 
30 sea.._... ... _.._.._.._......._._.._ 125 100 75 50 

8. PROGRAM TIMEDRATE>leet 
to agency commission. 

Ix 13x 26x 52x 104x 312x 
1 hr... .... 40.00 38.00 36.00 34.00 32.00 30.00 
1/2 hr..._... 26.00 24.00 22.00 20.00 18.00 18.00 
1/4 hr........ 15.00 14.00 13.00 12.00 11.00 10.00 
5 min. 5.25 5.00 4.75 4.50 4.25 4.00 

LOUISBURG 
Franklin County -Map Location n-8 

See SIlOS consumer market map and data at begin- 
ning of the State. 

WYRN 
1958 

Media Code 4 234 5250 7.00 
Franklin Broadcasting Co., Box 66, Louisburg, N. C. 

27549. Phone 919-496-3105. 
STATION'S PROGRAMMING DESCRIPTION 

WYRN: AIR PERSONALITIES handle all segmente. 
Network news on hour M -Sun. 6-7 am e and w music, 
weather, farm news. 7-9 am pop music. 9-10 am 
gospel musie. 10 am -noon pop music. Noon -1 pm 
c and w music, weather, farm news. 1-8:30 pm pop 
music. Local newsman. On the scene local news 
coverage. Rec'd 7/21/67. 

I. PERSONNEL 
Owner & Manager -Joseph T. Lane. 
Program Director -Clay McBride, 
News Director -Asher F. Johnson, Jr. 

3. FACILITIES 
500 w. days: 1980 kc. 
Operating schedule: 5:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
None. All rates net to station. Bills payable 10th 
of month following broadraat. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4b, 9d, 5, 8a, lb. 8. 
Rate Protection: lob, llb, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 23a, 24a, 29b, 25a. 26, 

28a, 29a. 
Contracts: 40a. 42b, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a. 61a, 01b, 61e. 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Member: The Tobacco Radio Network and TN Radio 
News Network. 

TIME RATES 
No. 2 Eff 7/1/86-Rec'd 2/20/67. 

6. SPOT ANNOUNCEMENTS 
9I2x 260x IS6x 104x 52x 26x Ix 

1 min 2.00 2.20 2.40 2.60 2.80 3.00 3.20 
7. PACKAGE PLANS 

1 -MINUTE WEEKLY SATURATION PLAN 
20 ti 2.00 100 tl 1.30 

1 -MINUTE ANNUAL SATURATION PLAN 
PER WK: 
12 ti. 1.50 30 t1.___._ 1.30 
20 ti 1.40 
8/10 sec: 50% of I -min. 20/30 sec: 75% of 1 -min. 
Spots and porgrams may not be combined to earn 
larger discounts. 

8. PROGRAM TIME RATES 
9I2x 260x 156x 104x 52x 26x Ix 

5 min 4.90 5.25 5.60 5.95 6.30 6.65 7.00 
10 min 8.30 7.00 7.70 8.40 9.10 9.80 10.50 
1/4 hr 8.00 9.00 10.00 11.00 12.00 13.00 14.00 

LUMBERTON (2 AM; 2 FM) 
Robeson County -Map Location G-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAGR 
1954 

Media Code 4 234 5300 0.00 
Southeastern Broadcasting Corp.. Box 1056, Chest- 

nut SL Extension, Lumberton, N. C. 28358. Phone 
919-739-3394. 
STATION'S PROGRAMMING DESCRIPTION 

WAGR: Programmed for adults and young adults. 
MUSIC: M -Sat gospel 6-7 am, country and western 
7-8 am & 11 am -1 pm, middle-of-the-road 8:15-11 
am & 1-3 pm. and rock 3-6 pm. Personalities pre- 
side with contesta and promotions. NEWS: 5 min 
hourly except 15 min at 8 am, noon & 5 pm with 
commentary M -F at 8:25 am. Local news man. 
Weather: separate from but follows newscasts with 
5 min summaries at 6:45 am & 12:30 Dm. FARM: 
market reports at 6:30 am & 12:15 pm. Sun all 
gospel music except for 5 min news on hour and com- 
mentary at 12:15 pm. College and high school foot- 
ball and basketball. Contact Representative for fur- 
ther details. Recd 7/17/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Al Kahn. 

2. REPRESENTATIVES 
Holman Company. Incorporated. 
Southeast, Southwest -Southern Spot Sales, Inc. 

3. FACILITIES 
500 w. days: 580 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 
Partial simulcast operation. Simulcast only news on 
the hour. For non -simulcast operation see WAGS - 
FM. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g. 12g, 13g. 14g. 15b. 
Basic Rates: 20b, 21b. 22a, 23a, 246, 25a, 26, 28a, 

28e, 29a. 
Contracts: 40a. 42b, 44b, 45, 48, 47a, 48, 49, 50, 

Sib. 
Comb.: Cont. Discounts: 60b. 60d. 80g, Gla, 62d. 
Cancellation: l0b. 70d, 71a, 72, 736. 
Prod. Services: 80, 81, 82. 
Member: National At/Radio Groups, Inc. 

TIME RATES 
No. B-5 Elf 1/1/67-Rec'd 7/17/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I56x 312x 

1 mia...__...._._ _ 6.00 5.50 5.25 4.50 3.60 
30 sec 4.50 3.70 3.55 3.10 2.40 
ID's: 50% of 1 -min 

7. PACKAGE PLANS 
PER WK, EA: 10 ti 15 ti 20 tl 25+ 
1 min. 5.00 4.50 4.00 3.60 
30 sec 3.40 3.10 2.70 2.40 
ID's: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 x 60 36 24 18 15 
13x-5% 52x-12-1/2% 156x-20% 
281-10% 104x-15% 2802-25% 

10. SPECIAL FEATURES 
Weather Watch following newscasts -1-1/2 z 1 -min. 
News Headlines -at :45 1-1/2 z 1 -min. 

WAG R -FM 
1964 

Media Code 4 234 5301 8.00 
Southeastern Broadcasting Corp., Box 1056, Chestnut 

St. Extension, Lumberton, N. C. 28358. Phone 
919-739-3394. 

I. PERSONNEL 
Vice-Prea. & Gen'l Mgr. -Al Kahn. 

2. REPRESENTATIVES 
Holman Company, Incorporated. 
South, Southwest -Dora -Clayton Agency, Inc. 

3. FACILITIES 
ERP 3.000 w.; 102.3 mc. 
Partial simulcast operation. Simulcast only news on 
the hour. See WAGR. 

4. AGENCY COMMISSION 
15% time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See WAGR listing for coded regulations. 

TIME RATES 

Rates are identical to WAGR. See that listing. 

WTSB 
1946 

WTSB-FM 
1960 

Media Code 4 234 5350 5.00 
Robeson Broadcasting Corp., Box 393, Marton Rd., 

Lumberton, N. C. 28358. Phone 739-6056, 57. 
TWX 919-739-6056. 

I. PERSONNEL 
General Manager -Al G. Stanley. 
Assistant Manager -Bruce Worrell. 

2. REPRESENTATIVES 
Southeast -David Carpenter Company. 
C. K. Beaver & Associates, Inc. 

S. FACILITIES 
1,000 w. days. 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 5:48-12:10 am. EST. 
FM FACILITIES 
ERP 6,500 w.; 95.7 mc. 
Operating schedule: duplicates AM except for special 
events 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

(This listing continued on next page) 
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Lumberton -W T S B, W T S B-FM-Cont'd 
5. GENERAL ADVERTISING See traded regulations 

General: la, 2b, la, 4b, 5, 6a. 7b, 8. 
Rate Protection: 10g. 11g, 12g, 13g, 14g. 
Basic Rates: lob. 22a, 23a, 24b, 25a, 28e, 28e, 29a. 
Contracts: 40a, 42b, 49b, 45, 46, 47e, 48, 49, 50, 

51b. 51e. 
Comb.; Cont. Discounts: 60a, 60d, 61b, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 
AMBated with KBS Radio Network. 
Member: Carolina Radio Network. 

TIME RATES 
Rate card effective September 1, 1956. 

Rev. eff. date, Feb. 15, 'el, recd March 3. '81. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 13 26 52 104 156 312 
tl. ti. ti. t1. ti. U. ti. 

1/4 hour..._. 22.00 20.90 19.18 18.70 17.60 16.50 15.40 
10 minutes 16.50 15.67 14.85 14.02 13.20 12.37 11.55 

5 minutes 11 00 10.45 9.90 9.35 8.80 8.25 7.f0 
1 minute.. 5.00 4.75 4.50 4.25 4.00 3.75 3.80 

MARION 
McDowell County -Map Location D-4 

See SRDS consumer market map and data at begining 
of the State. 

WBRM 
1949 

Media Code 4 234 5400 8.00 
Lake City Broadcasting Corp., Drawer 219, 13-1/2 W. 

Court St., Marion. N. C. 28752. Phone 695-7221. 
1".VX 704-695-7221. 

I. PERSONNEL 
President -W. P. Erwin. 
Mar. & Prog. Dir. -.1 L. Reynolds. 
Commercial Manager -John Pleasant. 

3. FACILITIES 
1.000 w. days; 1250 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
None; agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 9b, 5, 6a, 7a, 8. 
Bate Protection: 10b, 119, 149. 
Beale Rates: 229, 23a, 249, 25e, 28a, 29a. 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: 60a, 610. 
Cancellation: 71b, 73a. 
Rates do not Include talent or production on local 
programs. 
Member: The TN Radio Newa Network. 

TIME RATES 
Rates effective February 1. 1949. (Card No. N-1.) 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. () 

1 time.... 48.00 28.80 18.00 7.80 3.60 
13 times.. 43.20 23.30 18.20 6.50 3.25 
26 times.. 40.80 24.50 15.30 6.15 3.10 
52 times.. 38.40 23.05 14.40 5.80 2.90 

104 times.. 36.00 21.60 13.50 5.40 2.70 
156 times.. 33.60 20.20 12.60 5.10 2.55 
260 times.. 31.20 18.75 11.70 4.70 2.39 
512 times.. 28.80 17.30 10.80 4.35 2.20 

() One minute or station break. 

MARSHALL 
Madison County -Map Location C-4 

See S1tDS consumer market map and data at begin- 
ning of the State. 

WMMH 
1956 

Subseriber to the NAB Radio Code 
Media Code 4 234 5450 3.00 
Marshall Broadcasting Co.. Inc.. Skyline Drive, 

Marshall. N. C. 28753. Phone 3521. 

I. PERSONNEL 
General Manager -Dean Shields. 
Program Director -Jerry Plemmons. 
Commercial Manager -Ed Stifles. 

3. FACILITIES 
500 w. days: 1460 kc. 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 3d, 4b. 4d, 5, 6a, 7b. 
Rate Protection: 159. 
Basic Rates: 219, 289, 28e, 30. 
Contracts: 40a. 45, 48. 47a, 51e. 
Comb.: Cont. Discounts: 809. 801, 62d. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective January 1, 1960. 

Bates received May 26, 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 

1 time.._ 55.00 
13 times_ 50.00 
26 times.. 45.00 
52 times_ 40.00 

104 times_ 35.00 
156 times_ 30.00 
200 times_ 22.00 
812 times.. 18.50 

I/2 br. 1/4 hr. 5 min. 
30.00 18.00 7.00 
25.00 16.00 6.50 
22.50 14.00 6.00 
19.00 12.00 5.50 
17.50 11.00 5.00 
16.00 10.00 4.50 
14.50 9.00 4.00 
13.00 8.00 8.50 

(a) 
4.50 
4.25 
4.00 
3.75 
3.50 
3.25 
8.00 
2.75 

() 1 minute or leas, transcriptions, announcements 
or station breaks. 

MAYODAN 
Rockingham County -Map Location F-3 

See SRI'S consumer market map and data at begin- 
ning of the State. 

WMYN 
1957 

Media Code 4 234 5500 5.00 
Mayo Broadcasting Corp.. Box 311. Mountain View 

Rd. Madison, N. C. 27027. Phone 548-9207. 
STATION'S PROGRAMMING DESCRIPTION 

WMYN: Programmed for adulta and young adults. 
Current hits. Country 6-7 am & nooa-1:I5 pm, with 
farm news. Country 2:30-3:30 pm. Air personality 
noon -1:15 pm. Current pop 7 am -noon. NEWS: at 
:55 in am. headlines at :25 & :55 in pm. Current 
pop 1-2 pm. RELIGIOUS: 2-2:30 pm. Rock 3:30 pm - 
sign -off. Recd 7/24/67. 

I. PERSONNEL 
President -J. B. Shelton. 
Gen'l & Pia. Mgr. -Banner F. Shelton. 

S. FACILITIES 
500 w. days 1420 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset weekdays; 
7:30 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 4b, 4d. 5, 6e. 
Rate Protection: 15h. 
Basic Rates: 20h. 22a, 24b, 29a. 
Contracts: 40a, 47e. 
Comb.: Cont. Discounts: 60a, 82d. 
Cancellation: 71a. 
Prod. Services: 81. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 1/1/68-Rec'd 1/2/88. 
6. SPOT ANNOUNCEMENTS 

I tl 13 ti 26 tl 52 ti 156 ti 260 tl 
1 min 2.25 2.15 2.05 1.95 1.85 1.75 
600 spots in 1 year, ea _._....... 1,50 
1200 spots in 1 year, ea .___...__..._... 1.25 

8. PROGRAM TIME RATES 
Ix 13e 26x 52x I56x 260e 

1 hr 34.00 30.60 27.20 23.80 20.40 17.00 
1/2 hr 20.00 18.00 16.00 14.09 12.00 10.00 
1/4 hr _ 14.00 12.60 11.20 9.80 8.40 7.00 
10 min 10.50 9.50 8.50 7.50 6.50 5.50 
5 min. 6.50 5.90 5.30 4.70 4.10 3.50 

MONROE 
Union County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMAP 
1948 

Media Code 4 234 5550 0.00 
Union Broadcasting Corp., Box 160, Walkup Ave., 

Monroe. N. C. 2811n. Phone 283-8115. 
STATION'S PROGRAMMING DESCRIPTION 

WMAP: Programmed for general interest. 
MUSIC: top 40 sign -on -sign -off, except country rock 
noon -3 pm. NEWS: network news at :55, local news 
at 7:30 am, 8:30 am. 11:30 am, 1:30 pm, 3:30 pm, 
& 5:30 pm. 4 mobile news units, weather at :15. 
Rec'd 5/13/68. 

I. PERSONNEL 
Station Manager -Frank A. Funderburk. 
Sales Manager -William D. Benton. 
Program Director -M. Howard Baurom. 

3. FACILITIES 
1,000 w. days: 1080 ke. Non -directional. 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION Ise scene. rnmmlinn: no cash discount. 
5. GENERAL ADVERTISING See Boded regulations 

General: 1b. la. Sa, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20h. 21e. 21h, 21d. 22a, 22b, 23a, 239, 

249. 25a, 26. 289, 28e, 29a. 80, 82a. 
Contracta: 40a. 44a. 45. 48, 47e. 48. 51b. 
Comb.: Cont. Discounts: 60a, 60e, 60f, 601, 81a, 62d. 
Cancellation: 71a, 73a. 73h. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff Recd 10/30/87. 

6. SPOT ANNOUNCEMENTS 

1 min...._._.... 3.00 2.90 2.80 
90 sec ........ 2.50 2.40 2.30 

8. PROGRAM TIME RATES I hr 
1 x. 45.00 

MOORESVILLE 

52x 
2.70 
2.20 

I/2 hr 
22.50 

104x 912x 
2.60 2.50 
2.10 2.00 

1/4 hr 5 min 
12.50 5.00 

Iredell Codnty-Map Location E-4 
See SUDS consumer market map and data at begin- 
ning of the State. 

WHIP 
1950 

Media Code 4 234 5600 3.00 
Wayne M. Nelson, Mooresville, N. C. 28115. Phone 

663-4301. 
I. PERSONNEL 

Owner & Gen't Mgr. -Wayne M. Nelson. 
3. FACILITIES 

1.000 w. days; 1350 kc. Non -directional. 
Operating schedule: 7:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/2 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Itadio Code Advertising Standards apply. 
General: la, 2a. 4h, 4d, 5, 6a, 7a, 8. 
Basic Rates: 20a, 21a, 21d, 23a, 289, 28c. 
Cotnracta: 46. 

TIME RATES 
Rev. effective date January 1. 1958. (Card No. 2.) 

ltec'd January 2. 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM2 RATES 
1 

hr. hr. hr. min. () (t) 
1 time__ 511.110 27.50 15.00 7.50 6.00 4.00 

18 times - 47.50 28.13 14.25 7.13 5.70 8.80 
20 times.. 45.00 24.73 13.50 8.75 5.40 3.00 
52 times.._ 42.50 23.38 12.75 6.38 5.10 3.40 

104 times.... 40.00 22.00 12.00 0.00 4.80 3.20 
313 times.... 37.50 20.83 11.25 5.63 4.50 3.00 

(1 One minute or 100 words. 
(t) 50 words or less. 

MOREHEAD CITY 
Carteret County -Map Location K-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

WMBL 
1947 

Media Code 4 234 5650 8.00 
Carteret Broadcasting Co.Inc.. Box 432, Radio 

Island. Morehead City, Ni. C. 28557. Phone 6-3188. 
STATION'S PROGRAMMING DESCRIPTION 

WMBL: Programmed for youthful age group. 
MUSIC: top 40 with slight moderation during winter 
months during adult listening time. DJ personalities. 
NEWS: network at :55, briefs and local news at :25. 
weather and sports briefs at quarter hours. 5 min 
sportscast at 7:30 am & 4:55 pm. 15 min local news 
program at noon M -F. Contact Representative for 
further details. Recd 1/8/68. 

I. PERSONNEL 
President -R. L. Pate. 
Mgr. & Sec'y/Treaa.-R. R. Pate. 

2. REPRESENTATIVES 
New York, Chicago -Grant Webb & Company. 

3. FACILITIES 
1.000 w. days: 740 ke, Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
Nate; agencies add 15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, lb, 4e, 5, 6a. 
Rate Protection: lob. 11h, 149. 
Basic Rates: 22a, 23a, 24a, 249, 28a. 
Contracts: 42a, 45, 46. 
Comb.; Cont. Discounts: 81a, 819, 62e. 
Member: TN Radio News Network. 

TIME RATES 
Eff 4/1/68-Rec'd 6/3/88. 

6. SPOT ANNOUNCEMENTS 
PER WK, EA: 

7e 14x 28x 35x 
1 min 3.00 2.50 2.00 1.85 
30 sec 2.50 2.00 1.75 1.60 

DISCOUNTS 
13 wk -5% 26 wk -10% 

7. PACKAGE PLANS 
52 -WEEK BLANKET PLAN 

EA: 260x 520x 760x 1300x 
1 min _. ........ _... 2.40 2.25 2.10 1.70 
30 sec 2.25 2.05 1.90 1.50 

MORGAN T ON 

49x 70x 64x 
1.70 1.60 1.50 
1.45 1.35 1.25 

52 wk -15% 

(1 AM; 1 FM) 
Burke County -Map Location D-4 

See SUDS consumer market map and data at begin- 
ning of the State. 

WMNC WMNC-FM 
1947 1963 

Subscriber to the NAB Radio Code 
Media Code 4 234 5700 1.00 
Nathan J. Cooper, Box 969, on Hwy. 181, 2 miles 

north of Morganton, N. C. 28655. Phone 437-0521. 
I. PERSONNEL 

Owner -Manager -Nathan J. Cooper. 
9. FACILITIES 

5,000 w. days. 1,000 w. nights; 1430 kc. Directional 
nights only. 
Operating schedule: 5 am -midnight. EST. 
FM -ERP 3,000 w.; 921 mc. 
Operating schedule: 5 em -midnight. 

4. AGENCY COMMISSION 
None; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3c, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 129, 13b, 149, 159. 
Basic Rates: 21e, 22h, 23a, 28b, 29a. 
Contracts: 44a, 45, 47e. 
Comb.; Cont. Discounts: 60a, 60f, 61a, 62d. 
Prod. Services: 80. 82. 
Affiliated with NBC and KBS Radio Networks. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rev. No. 9 Eff 1/1/67-Ree'd 2/27/67. 
6. SPOT ANNOUNCEMENTS 

ix 26x 156x 312x 624x 1000+ 
1 min 3.90 3.35 2.90 2.60 2.25 2.00 
30 sec 3.25 2.90 2.60 2.25 2.00 1.70 

8. PROGRAM TIME RATES 
T lx 52x 

1 hr......... 40.00 38.00 36.00 
1/2 hr..._ 25.40 24.15 22.90 
1/4 hr..._ 17.60 18.70 16.00 
10 min..._ 11.25 10.70 10.80 
5 min 8.25 7.85 7.50 

I04x 
34.00 
21.60 
14.95 
9.75 
7.00 

I56x 
32.00 
20.80 
14.10 

9.20 
6.60 

260x 
80.00 
19.05 
13.20 

8.70 
6.20 

WSVM 
VALDESE 

Sty of license, Valdese. N. C. 
Morganton -111 Collett St.. Morganton, N. C. Phone 

704-874-4111 
See listing under Valdese, N. C. 

NORTH CAROLINA 

MT. AIRY (2 AM) 
Surry County -Map Location E-3 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

WPAQ 
1948 e 

Media Code 4 234 5750 6.00 
Ralph D. Epperson. Box 907, Mt. Airy, N. C. 27030. 

Phone 919-786-6111. 
I. PERSONNEL 

Owner -Ralph D. Epperson. 
General Manager -Blair Eubanks. 
Commercial Director -Lucy E. Bowman. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
10,000 w. days; 740 ke. Non -directional. 
Operating schedule: Daytime only. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded refutations 
General: la, 2a, 3a. 3h, 4b, 4d, 5, 6a, 7a, 8. 
Rate Protection: 109, llb, 149. 
Basic Rates: 22a, 23a, 24b, 28, 28a, 29a. 
Contracts: 40a, 929, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 60e, 80k, 61e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with KBS itadlo Network. 

TIME RATES 
Rates effective July 1, 1985. (Card No. 3.) 

Card received July 1, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 3U sec 1 min 30 sec 
1 U____....__. 4.70 2.82 156 tl_._._- 3.99 2.39 
13 U._.._..._._ 4.57 2.74 260 ti._____._ 3.80 2.28 
28 ti.._ 4.46 2.67 312 ti._._._ 3.87 2.20 
52 ti ......... 4.34 2.60 600 ti..._____ 3.52 2.11 
104 ti . 4.11 2.46 1000 U.._..__ 3.40 2.04 

8. PROGRAM TIME RATES 
I hr 1/2 hr 

1 U_ 54.40 32.65 
18 ........... 53.00 31.80 
26 tL...._ .......... _.._... 51.80 31.00 
52 U...__ 50.80 30.20 
104 ti-.._.._..___._ 47.55 28.55 
158 ti 48.25 27.75 
280 ti 44.05 26.43 
812 ti..._ -... 42.50 25.50 

WSYD 
1951 

NAB 

1/4 hr 10 min 5 min 
21.75 16.30 10.90 
21.20 15.90 10.60 
20.67 15.50 10.83 
20.12 15.10 10.03 
19.03 14.28 9.55 
18.50 13.85 9.25 
17.62 13.20 8.82 
17.00 12.75 8.50 

Subscriber to the NAB Radio Code 
Media Code 4 234 5800 9.00 
Mt. Airy Broadcasters, Inc.. Box 1126, Mt. Airy. 

N. C. 27030. Phone 786-2147. 
I. PERSONNEL 

Pres., Gen'i & Com'1 Mgr. -E. F. Poore. 
Program Director -Bonnie Monday. 
Promotion Manager -James Jessup. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1300 kc. 

Non -directional. 
Operating schedule: 5:00 am -midnight weekdays; 7:00 
am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15% to recognized agencies on time only; no cash 
discount. Bills rendered lut day of month; payable 
tenth of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a. 3d, 40, 9d. 
Basic Rates: 22b, 23a, 28a, 28c, 29a. 
Contracts: 40a, 44a. 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Bates effective September 1. 1951. (Card No. 1.) 
Card received April 14. 1952. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
CLASS A 

(6:00-9:00 am, 11:30 am -1:30 pm and 5:30-10:00 Dm) 
1 hour.__..._.._ 45.00 1 minute-.__...._.. 4.50 

1/2 boor.._...-._. 27.00 30 seconds (R.O.P.) 2.75 
1/4 hour..........._. 18.00 15 seconds (sta- 

b minutes _..._ 9.00 tion break).____ 3.85 
CLASS B 

(All other times) 
1 hour_....._____ 30.00 1 minute__....._.__ 8.00 

1/2 hour_..-. 18.00 30 seconds (R.O.P.) 2.00 
1/4 hour_.-. 12.00 15 seconds 

5 minutes......._.... 6.00 (station break).._ 2.25 
DISCOUNTS 

19 time,_...._- 5% 156 time_.__.._ 24% 
28 time,_.-...__ 9% 260 28% 
52 time,_.-.-_.-... 15% 312 time,_...._._...- 30% 

104 times__. 19% 

MT. OLIVE 
Wayne County -Map Location J-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDJS 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 234 5850 4.00 
J. H. Mayo & Mrs. Lottie S. Weldon dba The Mount 

Olive Broadcasting Co., Box 429, Mount Olive. 
N. C. 28385. Phone 919-658-4145. 

I. PERSONNEL 
Gen'l & Sales Mgr. -J. H. Mayo. 
Program Director -Mrs. Ann W. Mayo. 

(This listing continued on next page) 
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NORTH CAROLINA 
Mt. Olive -WD J S -Continued 
3. FACILITIES 

1.000 w.; 1430 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL RATE POLICY 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective-. 

Rates received February 4, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 1 min 
1 ti 2.00 156 ti 1.30 
13 ti 1.50 260 ti 1.25 
26 ti 1.45 500 ti..._ 1.15 
52 ti 1.40 1000 ti 1.00 
104 ti 1.35 

7. PACKAGE PLANS 
SPECIAL SPOT DEAL 

PER WK: ea PER MO: ea 
35 ti 1.25 50 ti 1.25 
65 ti 1.10 100 ti..._ 1.00 
100 ti..._ 1.00 
30 seconds (60 words) flat .75 

8. PROGRAM TIME PATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 30.00 18.00 10.00 4.50 
13 ti 28.00 16.00 9.50 4.15 
26 ti 27.00 15.00 9.25 4.00 
52 ti 25.00 14.00 9.00 3.75 
104 ti 24.00 13.50 8.50 3.50 
156 ti 23.00 13.00 8.00 3.25 
260 ti 22.00 12.00 7.50 3.00 

MURFREESBORO 
Hertford County -Man Location K-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WWDR 
1965 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 234 5900 7.00 
Murfreesboro Broadcasting Corp., Bot 38, Hwys. 

158-258 W.. Murfreesboro. N. C. 27855. Phone 
398-4111. Ahoskie 332-4192. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Don A. Burnett. 
Program Director -Donald Upchurch. 
Assistant Sales Manager -Gene Richardson. 

2. REPRESENTATIVES 
T -N Spot Sales. 

3. FACILITIES 
1.000 w.; 1080 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 3d, 4a, 5. 6a, 7b, 8. 
Rate Protection: 10c, 11c. 14c, 15b. 
Basle Rates: 21a, 21c, 25a. 
Contracts: 95, 46. 47a. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 72. 
Prod. Services: 82. 
Member: Tobacco Radio Network, National .tgRadio 
Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 1/1/68 -Reed 10/30/67. 
6. SPOT ANNOUNCEMENTS 

YEAR'S CONTRACT 
PER WK: 50ti 35ti 25 ti 20tl 15t1 10 t 
30 sec 1.00 1.10 1.25 1.35 1.45 1.60 
1 min 1.25 1.35 1.50 1.60 1.70 1.85 

13 WEEK CONTRACT 
30 sec 1.15 1.25 1.35 1.45 1.55 1.70 
1 min 1.40 1.50 1.60 1.70 1.80 1.95 

MONTHLY SPOTS 
30 see 1 min 30 see 1 min 

250 ti 1.15 1.35 50 ti 1.65 1.90 
200 ti 1.25 1.50 25 tl 1.70 2.15 
150 ti 1.35 1.60 10 ti 2.20 2.45 
100 ti 1.45 1.70 I, ea 2.50 2.75 
75 ti 1.55 1.80 

7. PACKAGE PLANS 
I WK: 125 ti 10001 5001 25 01 
30 sec 1.15 1.25 1.35 1.60 
1 min 1.40 1.50 1.60 1.85 

30 see 1 min 
Specified time spots 2.50 2.75 

MURPHY (2 AM) 
Cherokee County -Map Location A-5 

See SItDS consumer market map and data at begin- 
ning of the State. 

WCVP 
1958 

Subseriber to the NAB Radio Code 
Media Code 4 234 5950 2.00 

Cherokee Broadcasting Co., Hwy. 129, Box 280, 
Murphy, N. C. 28906. Phone 837-2151, 2. 

I. PERSONNEL 
General Manager -Max Blakemore. 
Program Director-Elvla M. Blakemore. 
Sales Manager --Grady Carringer. 

3. FACILITIES 
1.000 w.: 600 kc. Non -directional. 
Operating schedule: 6:00 am -sunset. EST. 

4. AGENCY COMMISSION 
15^'..: 2% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la, 3a, 9b, 4d. 5, fib, 8. 
Rate Protection: 10b, 11h, 19h. 
Basic Rates: 22a, 22b. 23a, 29b, 25a, 28a, 29a. 
Contracts: 42a, 45, 46, 97a. 
Comb.: Cont. Discounts: bob, 80k, 61a, 62b, 62e. 
Cancellation: 70a, 70e, 71e. 73a. 

TIME RATES 
Rates effective August 1. 1958. 
Rates received April 27, 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 20 

hr. hr. hr. min. min. min. see. 
I time 50.00 28.20 15.60 11.50 8.10 4.50 3.50 

13 times 48.40 27.25 15.10 11.10 7.85 4.35 3.40 
26 times 46.80 26.30 14.60 10.70 7.60 4.20 3.30 
39 times.._ 45.20 25.35 14.10 10.30 7.35 4.05 3.20 
52 times 43.60 24.40 13.60 9.90 7.10 8.90 3.10 
78 times 42.00 23.45 13.10 9.50 6.85 $.75 8.00 

104 times.._ 40.40 22.50 12.60 9.10 6.60 8.60 2.90 
130 times 38.80 21.55 12.10 8.70 6.35 3.45 2.80 
156 times 37.20 20.60 11.60 8.30 6.10 3.30 2.70 
260 times 35.60 19.65 11.10 7.90 5.85 3.15 2.60 
312 times 34.00 18.70 10.60 7.50 5.60 3.00 2.5n 

WKRK 
1958 

Subseriber to the NAB Radio Code 
Media Code 4 234 6000 5.00 
Childress Broadcahing Corp. of Murphy Radio Scenic 

Studios. Box 339, Murphy, N. C. 28906. Phone 
637-3218 

I. PERSONNEL 
Pres. & Gen'! Mgr. -Paul Ilidenhour. 
Program Director -Ted R. Thomas. 
Commercial Manager -Jim Goodwin. 

3. FACILITIES 
5.000 w. days 1320 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time; no rash di'mont. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 90a. 
Affiliated with KISS Rodin Network. 

TIME RATES 
F.R Rec'd 4/25/66. 

6. SPOT ANNOUNCEMENTS 
1 min. 30 see. 1 min. 30 sec. 

1 time 3 nn 2.75 52 times.. 2.50 2.15 
2'R times 2.95 2.38 104 ttmee.. 2.23 2.00 

0 st,ne. 2 75 2.25 312 times.. 2.00 1.711 
7. PACKAGE PLANS 

YEARLY BASIS 
PER WK: 42 t1 30ti 21 ti 10 ti 

1 min or less 1.00 1.25 1.30 1.40 
13 WEEK BASIS 

PER WK: 3501 30 ti 21 81 10 ti 
1 min or less 1.25 1.35 1.50 1.75 

1 WEEK BASIS 
100 ti 90 tI 25 ti 

1 min or less 1.25 1.50 1.75 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 1w 10 min 5 min 
1 x 40.00 20.00 17.50 12.00 9.50 

DISCOUNTS 
13x-12-1/2% 268-25% 52x-35% 

NEW BERN (2 AM) 
Craven County -Man Location K-5 

See SUDS censssmer market map and data at begin- 
ning of the State. 

WHIT 
1942 

Media Code 4 234 6050 0.00 
New Bern Broadcasting Co.. Inc., Drawer 1049. 

T-. S. They. 17. S., New (tern. N. C. 28560. 
Phones 919-637-4450, 9454. 

I. PERSONNE' 
General Manager-leav Ingram. 

2. REPRESENTATIVES 
T -N Spot Sales. 

3. FACILITIES 
1,000 w. days. 2250 w. nights: 1450 kc. 

Non -directional 
Onerattn^ seho'hde 5 0m-11:05 pm. EST. 

4. AGENCY COMMISSION 
15/n: time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Rod's Code Advertising Standards apply. 
General: 3a. 5, 6a. 
Contracts: 47a. 
cancellation: 70e. 71a. 
Member: The TN Itadtn Ne"s Network. 

TIME RATES 
No. 5 RR 6/1/68 -Reed 8/3/68. 

6. SPOT ANNOUNCEMENTS 
1 MTNUTF, 

1 x 5.00 156 x 3.50 
13 x 4.75 260 x 3.00 
26 x 4.50 312 x 2.75 
52 x 4.25 500 x 2.25 
104 x 4.00 1000 x 2.00 
30 sec: 009; of 1 -min. 

WRNB 
Subaeriber to the NAB Radio Code 

Media Code 4 234 6100 3.00 
Jefferay Broadcasting Corp.. Box 1510, New Bern, 

N. C. 20560. Phone 637-6144. 
STATION'S PROGRAMMING DESCRIPTION 

WRNB: Programmed for audience 35 years old and 
younger. 
Top 100 music, news, weather and sports. NEWS: 
features locally gathered news via 6 mobile 2 -way 
radio equipped care plus national. International and 
statewide news programmed hourly at :55. Play-by- 

play sports features college and high school football 
and basketball. Contact Representative for further 
details. Reed 1/30/68. 

I. PERSONNEL 
Pres. A s eu'i Mgr. -William 1V. Jefferay. 
Station Manager -George B. Nelson. 

2. REPRESENTATIVES 
Southern Spot Sales. 

3. FACILITIES 
1.000 N. days. 250 w. nights; 1491, kc. 

Non -directional. 
Operating schedule: 5:30 am -midnight Mon thru Sat; 
7:00 am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 3a. 4a, 9d, 5. 6b, 7b, 8. 
Rate Protection: 10b. 12h, 13b. 
Basic Rates: 20b. 21a, 22b, 23a, 24a, 29b. 24c, 25a, 

2Sa, 29a, 30. 21. 
Contracts: 40a, 41, 45. 96. 
Comb.: Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 70d. 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Elf Reed 7/3/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

I x 4.15 312 x 3.15 
"2 x 3.95 500 x 2.95 
109 x 3.75 1000 x 2.75 
156 x 3.55 1500 x 2.55 
260 x 3.35 

7. PACKAGE PLANS 
PER WK: 10 ti 20 ti 30ti 40t1 
1 min 2.95 2.75 2.55 2.35 

13 C'ONSEC'UTIVE WEEKS 
20 ti 30 ti 40 ti 50 tI 

I min 2.05 1.95 1.85 1.75 
50 ti 100 tl 150 ti 
2.60 2.30 2.00 

PER MO: 
1 min 
30 see: 80'; of 1 -ruin. 

NEWTON 
10 ti Catawba County -Map Location E-4 
2.00 See SRDS consumer market map and data at begin- 

ning of the State. 

WNNC 
1948 

Media Codo 4 234 6150 8.00 
Newton -Conover Broadcasting Co.. West "A" St. 

Extension, Newton, N. C. 28658. In 4-4041. 
STATION'S PROGRAMMING DESCRIPTION 

WNNC: Programmed for general interest. 
NEWS: emphasis on world, regional and local. Also 
local sports and local interviews on public affairs. 
MUSIC: 60% standard pops, 17% country and 
western. 17% rock and roll. 6% gospel. Recd 8/9/67. 

I. PERSONNEL 
Manager -Earl Holder. 
Commercial Manager -Bob Campbell. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 5:30 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0 net charges for time. 

5. GENERAL ADVERTISING See Boded regulations 
General: 2a, 3a, 3b, 9a. 9d. 5, 6a, 7a, 8. 
Rate Protection: 10b. Ilb, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 29a, 25a, 26, 

28a. 29a. 
Contracts: 90a. 42b, 45, 46. 97a. 
Comb.: Cont. Discounts: 60a, 61a, ßtb. tiic. 01h. tee. 
Cancellation: 70a. 70e, 718, 73a. 
Affiliated with KBS Radio Network. 

T'ME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 8/I/67 -Reed 6/19/67. 
6. SPOT ANNOUNCEMENTS 

Is 50x 250x 500x 1000x 1550x 
1 min 1.90 1.80 1.65 1.55 1.30 1.10 
30 sec 1.50 1.40 1.20 1.10 1.00 .85 
15 sec .95 .90 .85 .75 .65 .55 

7. PACKAGE PLANS 
PER MO: 25 ti 50 ti 100 01 

1 min 1.65 1.45 1.25 
30 sec 1.30 1.15 1.00 
Must be used within 30 days. 

8. PROGRAM TIME RATES 
Is 13x 26x 52x 

1 hr 33.00 32.00 31.00 30.00 
1/2 hr 19.25 18.75 18.25 17.75 
1/9 hr 9.75 9.50 9.25 9.00 
5 min 4.25 4.00 3.75 3.50 

104x 312x 
28.75 27.50 
17.25 16.50 
8.75 8.25 
3.25 3.00 

10. SPECIAL FEATURES 
Silver Ahower, Poppy Millsaps, Henry's Weather - 

Per spot (any amount purchased) 2.00 
Before 8 am: 1 min 2.00 30 sec 1.60 

NORTH WILKESBORO 
Wilkes County -Map Location E-3 

See SIMUS consumer market map and data at begin- 
ning of the State. 

WKBC 
1947 

COO 
Media Code 4 234 6200 1.00 
Wilkes Broadcasting Co.. Radio Bldg.. North Wilkes 

boro. N. C. 28659. Phone 704-838-3241. 
I. PERSONNEL 

General Manager -Doris B. Potter. 
Commercial Manager -Stanley CliSan. 

3. FACILITIES 
1,000 w. days: 810 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See ended regulations 
Basic Rates: 24h. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates received March 21. 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 tali. 

time.... 49.08 34.0n 2n.n0 12.00 6.40 
13 times.. 37.50 32.00 19.00 10.00 6.00 
251 times.. 35.00 30.00 16.00 9.50 5.50 
52 times.. 33.01 28.0n 17.00 9.00 5.00 

104 times.. 31.08 25.nn 15.00 8.50 4.50 
312 times.. 30.00 24.00 14.00 8.00 4.00 

OXFORD 
Granville County -Map Location H-3 

See SUDS consumer market map and data at begin- 
ning of the State. 

WOXF 
1949 

Subaeriber to the NAB Radio Code 
Media Code 4 234 6250 6.00 
Oxford Broadcasting Corn., Box 1111. III Llttlelohn 

St.. Oxford. N. C. 27565.. Phone 693-6416. 
I. PERSONNEL 

Pres. & Treas.-Mrs. A. N. Critcher. 
Sec. & Gen'l Mgr. -F. Royster Critcher. 

3. FACILITIES 
1,000 w. data. 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 6:00 am -10:00 pm. EST. 
Transmitter -Old Henderson Rd., Oxford. N. C. 

4. AGENCY COMMISSION 
15%; no rash diarossnt. 

5. GENERAL ADVERTISING See coded regulations 
General: 9d. 5, 6a. 
Contracts: 45. 
Beer advertising arreptahle. 
Affiliated with 103S Radio Network. 

TIME RATES 
Rates effective January I, 1982. 
Rates' received January 3. 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 60 
hr. hr. hr. min. min. () wda. 

1 time.... 35.00 24.00 10.00 15.00 10.00 5.50 4.50 
26 times.. 23.00 22.00 17.00 14.0n 9.0n 5.00 4.00 
52 times.. 30.00 20.00 10.00 13.00 R.50 4.50 3.75 
79 times.. 20.00 10.00 15.00 12.00 0.00 4.25 3.50 

104 times.. 20.00 17.00 14.00 11.00 7.50 4.00 3.25 
156 times.. 24.00 16.00 13.00 10.00 7.00 9.75 9.00 
260 times.. 22.00 15.00 12.00 8.00 8.50 3.50 2.75 
312 times.. 20.00 14.00 10.00 8.00 6.00 3.00 2.50 () 1 minute or station break. 

PLYMOUTH 
Washington County -Map Location K-4 

See SUDS consumer market map and data at begin- 
ning of the State. 

WPNC 
1959 

Media Code 4 234 6300 9.00 
Ralph D. Epperson. Box 67. Hwy. 84 West, Ply- 

mouth. N. C. 27962. Phone 919-793-4104. 
I. PERSONNEL 

General Manager -Curtis L. Welborne. 
3. FACILITIES 

1.000 w. days: 1470 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 2h. 3a. 3h. 3d. 4h, 4d. 5, 6a, 7b. 8. 
Rate Protection: 10h. 11h. 12h. 13h. 14h. 
Basic Rates: 11a. 21b. 21c. 21d, 22a, 22b, 23a, 24h. 

25a. 28h. 28e. 30. 
(This listing continued on next page) 

Look who delivers the 

Men & Women 118-691 

in the Raleloh Market! 
Hooper Special Report on Audience 
Composition, February through April, 

1968 tells it like it is: 

7 to 10 AM WKIX A B C Other 

Men (18-49) 45.0 10.9 29.5 8.5 6.2 
Women (18-49) 42.2 11.0 33.0 2.8 11.0 
10 AM to 3 PM 

Men (18-49) 36.2 8.7 17.4 15.9 21.7 
Women (18-49) 34.2 9.9 28.3 5.3 22.4 
3-6 PM 

Men (18-49) 39.6 10.4 12.5 16.7 20.8 
Women (18-49) 38.5 16.3 11.5 2.9 30.8 
6-10 PM 

Men (18-49) 45.3 OFF 23.1 12.8 18.8 
Women (18-49) 43.5 OFF 22.1 12.2 22.1 

Raleigh -Durham's 
No. 1 Contemporary Radio Sound 

10,000 watts at 850 

A Southern Broadcasting Station 

Represented Nationally by 

Robert E. Eastman & Company, Inc. 

656 Spot Radio Stations November 1, 1968 



Plymouth -W P N C -Continued 
Contracts: 40a, 41. 42c, 43, 44b, 45, 48, 47a, 48, 

Comb.: Cont. Discounts: 60h, 62d. 
Cancellation: 71a. 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective September 11, 1959. (Card No. 1.) 

Card received September 18. 1959. 
6. SPOT ANNOUNCEMENTS 

I min So see 
1 x.._._..._..__..._..__....._...__...-......_. 2.95 2.35 
13 x..._...._._....._.._.._.._ _._.- ._ 2.80 2.25 
26 z..._._..._....._.._........._.__....-_...__.._._ 2.85 2.12 
52 z..._....._.._ ...._-...__.._.__-. 2.60 2.00 
78 x.._......._......_......_ ..............__-._.___._._ 2.42 1.95 
194 x.....----..-.-..-..-----._.._..__ _ 2.35 1.88 
158 x_ 2.28 1.82 
260 x....... _._.._.._ _.._.....-...___ 2.20 1.77 
312 ...... 
500 a._.._...__.._...._............_..___._ 2.05 1.65 
1000 a.........._......_.._._......_.._.._._. _. 1.92 1.53 

RAEFORD 
Hoke County -Map Location C-5 

See Sltl)S consumer market map and data at begin- 
ning of the State. 

WSHB 
1963 

Media Code 4 294 6950 4.00 
Hoke Broadcasting Corp., Box 688, Raeford, N. C. 

28376. Phone 875-2148. 
1. PERSONNEL 

Manager -Gene Carroll. 
Program Director -Martin Webb. 
Sports Director -Larry Long. 

2. REPRESENTATIVES 
National Time Sales. 

S. FACILITIES 
1,000 w. day, 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: Daily 5:58-12:08 am. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with KB/3 Radio Network. 
Member: Tobacco Radio Network; The TN Radio 
News Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 9/1/65-Rec'd 9/6/66. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 L.._.._....-_.._ 3.00 79 z..-_.._......._..._.._.. 1.50 
13 z._ 2.50 157 z._.._... . 1.40 
25 z. 1.75 312 L 1.80 
49 x 1.60 500 x...._.._..........-_.. 1.25 

7. PACKAGE PLANS 
1 MLNUTE 

(To be used within 30 days) 
1 ti 3.00 60 till._...__._._.__- 1.40 
10 it..._....._..........._ 2.50 100+ _....._.._..._._... 1.25 
20 t1........_._......_ 2,00 300 within 90 days 1.10 
30 ti __ 1.50 
30 seconde -10% off 1 -minute rate. 
15 seconds -30 or more...........__._..-._ ..._. .75 

8. PROGRAM TIME RATES 
1 hr I/2 hr 1/4 hr 10 min 

1 z _.-._ 30.00 18.00 12.00 10.00 
13 z__ ..... _.__ -._ 28.00 17.00 11.50 9.50 
25 z. ...... 26.00 16.00 11.00 9.00 
49 z _... 24.00 15.00 10.00 8.50 
79 x___ ..... 21.00 13.50 9.00 8.00 
157 z___..._._......._. 18.00 11.50 7.50 6.50 
312 x______ 15.00 10.00 6.50 5.00 
500 z. 14.00 9.00 6.00 4.50 

10. SPECIAL FEATURES 
Time Signal commerciale -6 per day, each..._ .50 
Minimum 13 week contract. 

5 min 
7.00 
6.50 
8.00 
5.50 
5.00 
4.00 
3.00 
2.75 

RALEIGH (5 AM; 3 FM) 
Wake County -Map Location H-4 

See SitDS consumer market map and data at begin- 
ning of the State. 

WDNC 
DURHAM 

City of license, Durham. N. C. 
Considered by CB8 Radio Network u their Durham - 

Raleigh outlet. 
Sie listing under Durham, N. C. 

WKIX WKIX-FM 
1947 1847 

The Eastman Station 
R'AIB 

Media Code 4 284 6400 7.00 
Southern Broadcasting Co., Box 12526, Raleigh, N. C. 

27605. Phone 919-832-5511. 
Durham office: 201 Security Savings & Loan Bldg. 

Mailing address Box 788, Durham, N. C. 
I. PERSONNEL 

President -John G. Johnson. 
General Manager -Carl G1lcken. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

8. FACILITIES 
10,000 w. days, 5.000 w. nights; 850 kc. 

Directional -nights only. 
Operating schedule: 24 hours daily. EST. 
FM -ERP 29,500 w.; 96.1 mc. 
Antenna ht.: 460 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See elided regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2b, 3a. 4a, 5, 6a, 7b. 8. 
Rate Protection: lob, 11b. 12b, 13b, 14b. 
Basic Rates: zuo, zia, 230. 240, 24c, 25a, 26, 27, 

28a, 29b, 30, 32b, 33d. 
Contracts: 40a, 41, 42a, 43, 45, 46, 47a, 48, 49, 

50, 51e. 
Comb.; Cont. Discounts: 60f, 601. 
Cancellation: 70a, 70e. 71a, 72, 73b. 

Prod. Services: 80, 82. 
Affiliated with Eastman Network. 

TIME RATES 
No. 8 Eff 10/1/68-Rec'd 8/26/68. 

I -Mon thru Sat 6-10 am & 3-7 pm. 
II -Mon thru Sat 10 am -3 pm & 7-10 pm. 
III -Mon thru Sat 5-6 am & 10 pm -midnight; Sun 
all day. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: I tl 12 ti 18ti 2401 
1 min. 35.00 32.00 30.00 28.00 
30/20 sec 28.00 25.60 24.00 22.40 
10 sec 17.50 16.00 15.00 14.00 

SECTION II 
1 min 31.00 28.00 26.00 24.00 
30/20 sec..__ 29.80 22.40 20.80 19.20 
10 sec 15.50 14.00 13.00 12.00 

SECTION III 
1 nais....__ ............_._ 25.00 22.00 20.00 18.00 
30/20 sec -_ ..... _.... 20.00 17.80 16.00 14.40 
10 sec 12.50 11.00 10.00 9.00 

7. PACKAGE PLANS 
BEST BUY PLANS 

PER WK, EA: I min 
Plan A-30 ti (12I, 12II, 6III)...._ ....... _.._...... _.... 21 
Plan B-15 ti (61, 8I1, 3111).-_____ ........... _ ........... 26 
30/20 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
Not combinable with other weekly plana for added 
frequency. 

8. PROGRAM TIME RATES 
5 min -1-1/2 x applicable 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -4% 52 wk -8% 
Rateholder: Minimum wkly ached of 6 1 -min spots, 
6 am -mid, Mon -Sun, necessary to maintain consec wk 
advertising. 

(CR) 

WLLE 
1954 

Media Code 4 234 6450 2.00 
Maywood Ave., Raleigh, N. C. 27603. Phone 919- 

833-3874. 

STATION'S PROGRAMMING DESCRIPTION 
WLLE: Programmed for general interest. 
MUSIC: rhythm and blues and gospel. AIR PER- 
SONALITIES handle all segments. NEWS: on hour, 
community news on half hour. Gospel programming 
sign -on -7 am. All other programs rhythm and blues 
with air personalities. Contact Representative for 
further details. ltec'd 7/29/88. 

I. PERSONNEL 
President -Wallace L. Rankin. 
General Manager -Jim Dulaney. 
Operations Manager -Chuck Blake. 

2. REPRESENTATIVES 
Dore & Alien, inc. 
South, Southwest -Bernard I. Ochs Co. 

8. FACILITIES 
Suu w. days; 570 kc. Non -directional. 
Operating schedule: 4 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 28, 28b, 29a. 
Contracts: 40a, 42b, 45, 46. 47a. 
Comb.; Cont. Discounts: 80k, 61b, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Rates effective February 15. 1962. 
Rates received February 13. 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 see. 

hr. hr. hr. min. min. or lees 
1 time.. 75 00 50.00 30.00 15.00 8.00 6.50 

52 times 70 00 45.00 27.50 14.00 7.50 6.00 
104 times 65 00 40.00 25.00 13.00 7.00 5.50 
150 times 00 00 35.00 22.50 12.00 6.50 5.25 
200 times 55 00 30.00 20.00 11.00 
312 times 50 00 25.00 17.50 10.00 6.00 4.75 
500 times 45 00 20.00 15.00 9.00 5.50 4.50 
750 times _ _.._. __._ ___.. 5.00 4.25 

Less than 10 seconds -60% of 1 -minute rate. 
7. PACKAGE PLANS 

WEEKLY PACKAGE RATES 
Per week: Each Total Each Total 

10 times_ 7.00 70.00 25 times_._. 6.25 156.25 
15 times.. 6.75 101.25 30 times._.. 6.00 180.00 
20 times.. 6.50 130.00 40 times._.. 5.59 220.00 

WPTF 
1924 

Subscriber to the NAB Radio Code 
Media Code 4 234 6503 4.00 
Durham Life Broadcasting Service, Inc., Box 1511, 

WPTF Bldg., 410 S. Salisbury St., Raleigh, N. C. 
27602. Phone 919-832-8311. TWX 510-928-0530. 
STATION'S PROGRAMMING DESCRIPTION 

WPTF: Programmed for general interest. 
AIR PERSONALITIES handle all except network 
news and features. 5-8:30 am farm. 6:30-9:30 am 
middle - of - the - road music, news, comedy, public 
affairs, weather. 9:30 am - noon women's program, 
telephone show, features, middle-of-the-road music. 
Noon -1 pm farm. 1-4 pm news, religion, telephone 
show, middle-of-the-road music. 4-6 pm middle-of- 
the-road music, features, stock markets. 6-6:45 pm 
news, sporte, weather. 6:45-8 pm public affairs, 
features, general popular music. 8 pm -5 am news, 
features, middle - of - the - road and general popular 
music, religion. 3 man news department, six 10 min 
regional newscasts daily. Weekends: network enter- 
tainment features, middle-of-the-road music, regional 
features, religion. SPORTS: college football and 
basketball. Contact Representative for further details. 
Rec'd 10/12/67. 

I. PERSONNEL 
General Manager -Richard H. Mason. 
Sales Manager -R. W. Youngsteadt. 
Promotion Manager -Don Fowler. 

2. REPRESENTATIVES 
Henry 1. Christal Co., Inc. 

5. FACILITIES 
50,000 w.; 680 kc. Directional -night only. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simulcast 5-10 am. For 
non -simulcast facilities see WPTF-FM. 

4. AGENCY COMMISSION 
15% on net time, talent and service charges. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b. 3a. 4a, 4d, 5, 8a, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 16. 
Basic Rates: 20a, 21a, 21d, 22a, 22b, 23a, 24b, 24c, 

25a, 28, 27, 28a, 29a, 32b. 33a. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 46, 47a, 49, 

50, 51a, 
Comb.; Cont. Discounts: 60a, 60d, 601, 62a. 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 12 Eff 8/1/68-Rec'd 6/27/88. 

AA -Daily 6-9 am. 
A -Daily 9 am -7 pm. 
B -Daily 7 tun -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Per week 
1 MIN: I tl 6t1 12ti 18ti 25+ 
1 a ._..._._._-._. 52 49 45 42 39 
100 x 

- 
48 45 41 38 35 

200+ 45 41 37 34 32 
30/20 SEC: 
1 x.._ 42 39 36 33 31 
100 x 38 36 33 30 28 
200+ 35 33 30 27 25 
10 SEC: 
1 x 31 29 27 25 23 
100 x 29 27 25 23 21 

27 25 23 21 19 ZOO + 
CLASS A 

1 MIN: 
1 x 45 43 40 38 38 
100 x 42 39 36 33 31 
200+ 40 37 33 30 28 
30/20 SEC: 
1 x..._ 35 34 32 30 29 
100 x ....... _______ 33 31 29 26 24 
200+ ----...._._-..----------_- 31 29 28 24 22 
10 SEC: 
1 x 27 25 23 21 19 
100 x 25 23 21 19 17 
200+ 23 21 19 17 15 

CLASS B 
1 MIN: 
1 x 25 24 22 
100 x 24 23 21 
200+ 23 21 19 18 
30/20 SEC: 
1 x _..-_. 20 19 17 16 15 
100 z _. _.. 19 18 16 15 14 
200+ -. 18 16 15 14 13 

21 
20 

20 
19 
17 

NORTH CAROLINA 
Per wk 

IO SEC: I ti 6 ti 12 ti 18 ti 25+ 
1 x 15 14 13 12 11 
100 x 14 13 12 11 10 
200+ 13 12 11 10 9 
ID's may combine with other spots for frequency. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

PER WK: 5ti 10ti 15t1 20 ti 25 ti 
1 min 160 290 405 520 625 
30/20 sec 125 230 330 420 500 
10 sec 80 150 210 280 300 
Sold In multiples of 5. 
Scheduling options: IAA, 3A, 1B or 5A. 
ID's may combine with other spots for frequency. 

WPTF/WPTF-FM COMBINATION RATES 
AM advertisers may buy equal number of FM spots 
at 4.00 each. 

10. SPECIAL FEATURES 
NEWS/WEATHER/SPORTS/FARM 

AA -Mon thru Sat 8-9 am & noon -1 pm. 
A -Daily 9 am -noon & 1-7 pm. 
B -Mon thru Sun 7 pm -8 am; Sun 6-9 am & noon -1 
pm. 

CLASS AA 
Ix 52x 156x 312+ 

1/4 hr 105 98 91 84 
10 min 84 78 72 66 
5 min. 67 62 57 54 

CLASS A 
1/4 hr 97 91 85 80 
10 min 78 73 68 63 
5 min. 60 56 52 48 

CLASS B 
1/4 hr 78 73 68 63 
10 min 64 60 56 52 
5 min 44 40 37 35 
Ratee include service charge When advertiser pro- 
vides ready -to -air programe on tape or ET, 90% of 
above rates apply. 

(CR) 

WPTF-FM 
1949 

©FMU 
Subscriber to the NAB Radio Code 

Media Code 4 234 6501 2.00 
WPTF-FM, Box 1511, %VPTF Bldg., Raleigh, N. C. 

27602. Phone 919-832-8311. TWX 510-928-0530. 
STATION'S PROGRAMMING DESCRIPTION 

WPTF-FM: Programmed for adults and young 
adults. 
10 am -2 pm middle-of-the-road music with news 
and weather at noon & 2 pm. 2-4 pm classical 
music with news and weather at 4 pm. 4-6 pm 
middle-of-the-road music with news and weather, 
sporte, public affairs 6-6:30 pm. 6:30-8 pm middle- 
of-the-road music, film music, showtunes, swing, and 
folk music. News and weather at 8 pm. 8 pm -12M 
classical music with news and weather at 10 pm & 
12M. Contact Representative for further details. 
Rec'd 10/18/67. 

1. PERSONNEL 
Pres. & Gen'l Mgr. -Richard H. Mason. 
Program Manager -John Todd. 
Salm Manager -R. W. Youngsteadt. 

2. REPRESENTATIVES 
Henry I. Christal Co., Inc. 

3. FACILITIES 
ERP 100,000 w.; 94.7 mc. Stereo. 
Operating schedule: 5-1 am. EST. 
Antenna ht. 564 ft. above average terrain. 
Partial simulcast operation. Operated separately IO 
am -midnight. For simulcast facilities see WPTF. 

4. AGENCY COMMISSION 
15% on net station time. 

5. GENERAL ADVERTISING See Boded regulations 
See WPTF listing for coded regulations. 
Sold in combination with WPTF. See that listing 
for rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective August 1, 1965. (Card No. 2.) 
Card received July 26, 1965. 

6. SPOT ANNOUNCEMENTS 
(1 minute or less) 

Fixed Position 
PER WK: 
1-5 tl.-.. 8. 12-17 ci 6. 
6-11 t1.__-..._ 7. 18 or more tl_.-..._ 4. 

(This listing continued on next page) 

This is radio'68 
THE MARKET - Raleigh and Durham metros total population, 381,900; 

retail sales, $591,945,300 - WPTF primary coverage population, 3.8 million; 
retail sales, $4.8 billion.* 

THE AUDIENCE listeners seeking responsible programming ... in- 
depth news, audience involvement shows, women's programs, full -range sports 
coverage, farm programs, music aimed at the "big" audience. 

THE STATION WPTF, a 50,000 watt station, serves adults and young 
adults in the Eastern half of North Carolina. A great station ... a great buy! 

*SOURCE: SRDS 1-1-68 

Durham Life Broadcasting 
Service 

WPM' 
RADIO 680 
50,000 Watts NBC 
Raleigh -Durham 
Represented by 
Henry I. Christal Co., Inc. 

November 1, 1968 Spot Radio Stations 657 



NORTH CAROLINA 
Raleigh -W P T F -FM -Continued 
7. PACKAGE PLANS 

ROS 
50 announcements in 4 weeks .. 3.00 
25 announcements in 2 weeks..._. ..... _.._..... 3.25 

8. PROGRAM TIME RATES 
55-60 min- 35.00 1/4 hr 12.50 
25-30 min- 20.00 

Festival of Music 
Approx. 2 hrs 60.00 
"Festival of Music" -6 minutes plus open and alose. 

WRAL (FM) 
1947 

R A ©0F MO 

Media Code 4 234 6550 9.00 
Capitol Broadcasting Co., Inc.. Box 1988, 137 S. 

Salisbury St., Raleigh, N. C. 27602. Phone 919- 
833-5929. 

I. PERSONNEL Director of Radio -Wally Voight. 
Program Director -Mary Jane Campbell. 

2. REPRESENTATIVES T -N Spot Sales. 
3. FACILITIES ERP 250,000 w.; 101.5 mc. 

Operating schedule: 6:00-1:00 am. EST. 
Antenna ht.: 900 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, la, lb, 3d, 4a, 5, 6a. 7b, 8. 
Rate Protection: lob, llb, 12b, 13b, 14b. 
Basic Rates: 20a, 21a, 21d, 22a, 23a, 24a, 28a, 28c, 

29a, 31. 
Contracts: 40a. 41. 44a, 45, 46. 47a, 48. 
Comb.; Cont. Discounts: 60b. 60g, 601, 61a. 
Cancellation: 70a. 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Member: Tobacco Radio Network; The TN Radio 
News Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1965. 
Bates received August 30, 1965. 

7. PACKAGE PLANS 
1 MINUTE OR LESS 

(ROS) 
PER MO: ea ea 
300 U__.._..__ .._.. 1.50 75 ti ..... 2.25 
200 ti.- - 1.75 50 tl._ 2.50 
100 U _... 2.00 25 U._.._....__.-._._ 3.00 

DISCOUNTS 
6 cons. mos...._..__... 5% 12 cons. moo._ 10% 

10. SPECIAL FEATURES 
5-10 MINUTE NEWS OR WEATHER 

PER WK: 
1-5 U..._....__..._....._. _... 7. 6-7 ti.._.._.... 6. 

DISCOUNTS 
6 cons. mos...._.._....... 5 % 12 cons, mos......_.._._ 10% 

WRNC 
1939 

American Contemporary Ntwk 
Media Code 4 234 6600 2.00 
Raleigh Radio Co., Box 1287, 515 Bart St., Raleigh. 

N. C. 27602. Phone 919-834-8401. 
I. PERSONNEL 

General Manager -Harold Vetter, 
2. REPRESENTATIVES 

Gill -Perna, Inc. 
Southern -Southern Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2a, 2b, 3a, 3b, 4a, 5, 8a, 7b, 8. 
Rate Protection: 10c, 11c, 12c, 13e, 14e, 15e. 
Basic Rates: 20a, 21b, 22e, 23a, 24a, 24c, 25a, 26, 

27, 28b, 28c, 29a, 30, 32e, 33d. 
Contracts: 40a. 41, 42a, 43, 49a, 44b, 45, 46, 47a, 

48, 49, 50, 51b. 
Comb.; Cont. Discounts: 80b, 60d, 60e, 61c, 62d. 
Cancellation: 70a, 70c, 71e, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 
Member: The Radio Smiles Group. 

TIME RATES 
Eff 2/1/68-Rec'd 4/15/68. 

AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -Mon thru Set 9 am -4 pm; Sun 6 am -7 pm. 
B -Mon thru Sun 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: *6 ti 12 ti 18 ti 24tí 
1 min 11.50 11.00 10.50 10.00 
30 sec 8.65 8.25 7.85 7.50 
10 sec._.._...._ 5.75 5.50 5.25 5.00 

CLASS A 
1 min........._._._.._.........-.._-.. 9.20 8.80 8.40 8.00 
30 sec........._..-....._.._...._.._... 8.90 6.60 8.30 8.00 
10 sec 4.80 4.40 4.20 4.00 

CLASS B 
1 min 6.90 8.60 6.30 6.00 
30 sec 5.20 4.95 4.75 4.50 
10 sec 3.45 3.30 3.15 3.00 I) Less than 6 weekly, above rate plus 10%. 
Time classifications combinable for frequency. 

DISCOUNTS 
26 wks-5% 52 wka-10% 

7. PACKAGE PLANS 
WEEKLY SATURATION 

(1/3 AA, 2/3 ROS) 
PER WK: 1 min 30 see 10 see 
30 ti 8 6 4 

10. SPECIAL FEATURES 
5 -min newscasts -1-1/2x applicable 1 -min rate. 

WYNA 
1962 

Media Code 4 234 6650 7.00 
North Carolina Electronics, Inc.. Box 5575, 2008 

Hillsboro St., Raleigh, N. C. 27607. Phone 819- 
828-9912. 
STATION'S PROGRAMMING DESCRIPTION 

WYNA: MUSIC: modern country and western. Con- 
tact Representative for further details. Recd 3/20/68. 

I. PERSONNEL 
General Manager -Hugh E. Holder. 
Program Director -Tom Tucker. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
1,000 w. days; 1550 hc. Non -directional. 
Operating schedule: Munriee-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. no cash rebates. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 3b, 9a, 4d, 5, 611, 7b, 8. 
hate Protection: 12b. 
Static Rates: 22a, 22b, 23a, 24b, 25a, 26, 29a. 
Contracts: 40e, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 62b. 
Cancellation: 70a, 70c, 71a. 73a. 
Member: Country Music Network and Golden Crescent 
Group. 

TIME RATES 
ER 12/1/67-Rec'd 12/8/87. 

AA -Mon thru Sat 6-9 am & 9-7 pm. 
A -Mon thru Sat 9 am -4 pm; Sun 0 am -7 pm. 

6. SPOT ANNOUNCEMENTS 
PER WK, 1 -MIN: 5ti 10tí 15 ti 

AA 10.50 10.00 9.50 
A 7.50 7.00 6.50 

30 sec: 80% of 1 -min. 
AA and A may be combined for frequency. 

DISCOUNTS 
26 wk -5% 52 wk -10% 

10. SPECIAL FEATURES 
5 -Minute News -1-1/2x applicable 1 -minute rato. 

REIDSVILLE (2 AM; 1 FM) 
Rockingham County -Map Location F-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFRC 
1947 

R A B 

Media Code 4 234 6700 0.00 
Rockingham Broadcasting Co., Box 990. Reidsville, 

N. C. 27320. Phone 919-349-4381, 4382. 
STATION'S PROGRAMMING DESCRIPTION 

WFRC: Programmed for adults and young adults with 
emphasis on farmer and industrial worker. 
Irogram farming interests with 2 networks and local 
news. MUSIC: middle-of-the-road pop. Personality 
programs with audience participation in on air promo- 
tions and local sales promotions. Phone discussions 
Plus carry all sports and games in appropriate season. 
Promote community news and events and participation 
in these events. Contact Representative for further 
details. Recd 4/24/68. 

I. PERSONNEL 
Manager -William Pruden. 
Assistant Manager -Chuck Moseley. 

2. REPRESENTATIVES 
T -N Spot Sales. 

3. FACILITIES 
1.000 w.; 1600 kc. Directional -nighttime only. 
Operating schedule: 6 em -11 pm. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: ib, 2b, 3a, 3c, 3d, 4e, 4d, 5, 8a, 7b. 
Rate Protection: lib, Ilb, 12b, 13b, 14b, 15a, 15b. 
Basic Rates: 20b, 21a. 21b, 21e, 21d, 22a, 22b, 23a, 

23b, 24b, 26. 28a, 29a, 29b, 30, 32e, 33d. 
Contracts: 40e, 40c, 41, 42d, 44a, 44b, 47a, 48, 49, 

51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, fila, 61b, 61e, 62d. 
Cancellation: 70a, 70b, 70c, 71a, 72, 73a. 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with KBS Radio Network. 
Affiliated with American Entertainment Network. 
Member: TN Radio News Network, Tobacco Radio 
Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 12/1/66-Rec'd 3/27/68. 
6, SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x 156x 
1 min 2.40 2.25 2.10 1.90 1.80 
30 sec/less 2.10 1.90 1.75 1.50 1.35 

8. PROGRAM TIME RATES 
Ix 2Gx 52x 

5 min 9.20 8.05 6.90 

WREV 
1948 

R A 

312x 
1.45 
1.15 

104x 156x 912x 
6.35 5.75 4.80 

Subscriber to the NAB Radio Code 
Media Code 4 234 6750 5.00 
Reidsville Broadcasting Co.. Inc., Box 1349, Danville 

Rd., Reidsville, N. C. 27320. Phone 2-1333. 1334. 
STATION'S PROGRAMMING DESCRIPTION 

WREN': Programmed for general interest. AIR PER- 
SONALITIES handle all segments. NEWS 5 min on 
half hour. Sign -on -10 am general pop music with 
farm, sports news; 10-11 am women's program, stand- 
ards; 11 -noon general pop: noon -12:30 news, weather, 
commentary; 12:30-3:30 pm country -western; 3:30-8 
pm top 40: 6 -sign -off general pop, news, weather. 
SAT: sign -on -11 am general pop; 11-11:30 am ser- 
mon; 11:30 -noon general pop: noon -12:15 news - 
weather; 12:15-1 pm C&W; 1-1:30 pm religious - 
sermon; 1:30-2 pm C&W: 2-3 pm religious -sermon, 
gospel: 3:30 -sign -off: general pop. SUN: 7:15-7:30 
am news; 7:30 am -3 pm religious: spiritual, ser- 
mons; 3 pm -sign -off -general pop. Recd 7/12/87. 

I. PERSONNEL 
l'realdeut-W. M. Oliver, Sr. 
Vice -ires. & Chief Eng. -W. M. Oliver, Jr. 
General Manager -E. M. (Buck) Hurd. 

3. FACILITIES 
1.000 w. days; 1220 kc. Non -directional. 
Operating schedule: Sunriselocal sunset weekdays; 
7:15 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio ('ode Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3e, 3d, 4b. 4d, 5, 8a, 7b, 8. 
Rate Protection: 10b, lib, 121, 13b, 14b, 15a, 15b. 
Basic hates: 20b, 21a, 21b, 21c, 21d, 22a, 22b, 23a, 

24c, 25a. 28. 28b, 28c. 
Contracts: 40a, 41. 43. 94b, 45, 48, 47e, 51a, 51h. 
Comb.; Cont. Discounts: 60e, Oib, 82d. 
Cancellation: 71e, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: Southeastern Key Market Network. 
FM operated separately from AM. 
FM facilities: WWMO (FM1. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 10/1/67 -Reed 2/21/68. 
6. SPOT ANNOUNCEMENTS 

1 min. flat 2.00 30 sec, flat. 1.50 
7. PACKAGE PLANS 
PER MO: 1 min 30 see I min 30 see 

50 ti 1.50 1.25 100 ti 1.25 1.00 
10% additional discount for 12 consecutive monthly 
contracts 

8. PROGRAM TIME RATES 
1/2 hr I/4 hr IO min 5 min 

1 z 19.00 7.50 6.50 5.00 
No discounts. 

WWMO(FM) 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 234 6800 8.00 
Reidsville Broadcasting Co., Inc., Box 1349, Dan- 

ville ltd., Reidsville, N. C. 27320. Phone 919- 
342-1333. 1334. 
STATION'S PROGRAMMING DESCRIPTION 

WWMO (FM) : Programmed primarily religious. News 
where does not interfere with paid programs. 8-7 em 
middle -of -road; 7 am -6 pm religious -gospel, sacred, 
sermons; 6-7:30 pm middle -of -road: 7:30-8:15 pm 
religious -gospel; 8:15-9 pm middle -of -road; 9-10 
pm concert. Format same 7 days per week. COM- 
MERCIAL POLICY: no commercials that would be 
contrary to religious concepts. Recd 7/12/67. 

I. PERSONNEL 
President -William M. Oliver, Sr. 
Vice-Pres. & Chief Engr.-W. M. Oliver, Jr. 
Vice-Pres. & Gen'l Mgr. -E. M. (Buck) Hurd. 

9. FACILITIES 
ERP 50.000 w.: 102.1 mc. Stereo. 
Operating schedule: 6 am -10 pm Mon thru Sat; 7:15 
am -10 pm Sun. 

4. AGENCY COMMISSION 
15% time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b. 3c. 3d, 4h, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 21b, 21e, 21d, 22a, 22h, 23a, 

24c, 250, 26. 28b, 28c. 
Contracts: 40a. 41, 43. 44b, 45, 46. 47e, 51a, 51u. 
Comb.; Cont. Discounts' 80a. 61b, 62d. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Eft 8/15/86 -Reed 8/3/68. 

6. SPOT ANNOUNCEMENTS 
I min 80 see 10 sae 

1 z 3.00 2.45 1.90 
PER WEEK DISCOUNTS 

5x-5% 15x-15% 25x-25% 
10x-10% 20x-20% 
10% additional discount for 52 consecutive week con- 
tract. Unfilled contracts billed at earned rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x 25 16 9 

ROANOKE RAPIDS 
Halifax County -Map Location J-3 

See SItDS rnnsumer market map and data at begw- 
ning of the State. 

WCBT 
1940 

R A B 

Media Code 4 234 6850 3.00 
Halifax Broadcasting Company, Inc. 251 Roanoke 

Ave. Roanoke Rapids, N. C. 27870. Phone 537- 
4184. 
STATION'S PROGRAMMING DESCRIPTION 

WCBT: Programmed for general Interest. 
AIR PERSONALITIES handle all segmente. NEWS: 
at :25 & :55. News block at 7:45 em, noon & 6 pm. 
5-7 am farm market and weather reports, country and 
western music. 7-11 am middle-of-the-road and sur- 
vey music, contesta, telephone interviews. 11-11:30 am 
gospel music. 11:30 am -2 pm country and western 
music. farm news, weather reporte. news black. 2-8 
pm current hits, telephone interviews, contests. 6-6:25 
pm news block, local, national, state, eporte, edi- 
torial. 6:20 pm -12M current hits, standards. SPORTS: 
college football, high school football and basketball. 
Atlantic Coast Conference basketball, NASCAR rac- 
ing. Contact Representative for further details. Reed 
7/20/67. 

I. PERSONNEL 
General Manager -Earl Telliga. 
Manager -A. L. Drew. 
Program Manager -Fred Taylor. 

2. REPRESENTATIVES 
T -N Spot Sales. 

3. FACILITIES 
1.000 w.; 1230 ke. Non -directional. 
Operating schedule: 6:00-12:15 am. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h. 3a, 3d, 4a, 4d, 5. 
Rate Protection: lob. Ile. 14a, 15a, 15b. 
Basic Rates: 201,, 21e, 21b, 21d, 24b, 25a, 27, 28b, 

28c. 29b, 30, 33h. 
Contracts: 42d, 44a, 44b, 45, 46, 47a, 50, 51b, 510. 
Comb.; Cont. Discounts: 60a, 60e, Ola, 62b. 
Cancellation: lob, 70d, 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 
Member: Tobacco Radio Network; The TN Radio 
News Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 11/1/67 -Reed 11/2/67. 
7. PACKAGE PLANS 

PER WK: I ti 10+ I ti 10+ 
1 min 2.75 2.25 30 sea......_..... 1.85 1.50 

8. PROGRAM TIME RATES 
5 min I/4 hr I/2 hr Ihr 

1 x 4.50 10.50 20.00 38.00 

ROCKINGHAM 
Richmond County -Map Location F-5 

See STUDS consumer market map and data at begin- 
ning of the State. 

WAYN 
1916 

Media Code 4 234 6900 6.00 
WAYS. Inc., Box 591, Hwy. 74, Rockingham, N. C. 

28379. l'hone 4041. 
1. PERSONNEL 

Pres. & Gen'i Mgr. -William Futterer. 
3. FACILITIES 

1,000 w. days; 900 ht. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 15%. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 5, 6b, 7b, 8. 
Rate Protection: 10a, lia, 12e, 13e, 14a, 15b. 
Basic Rates: 21a, 21b, 22b, 23a, 24b, 25a, 26, 28a. 

28c, 29a, 29b. 
Contracta: 40e, 41, 45, 46, 47e, 51a, 51c. 
Comb.; Cont. Discounts: 00b, 601, 62d. 
Cancellation: 70a, 70c, 71e, 72, 73a, 73b. 
Prod. Services: 82. 

TIME RATES 
Eff 10/1/67-Rec'd 9/29/67. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I 1/2 1/4 5 1 

hr. hr. hr. min. min. (el 
1 time...._ 40.00 22.00 12.00 6.00 3.00 2.50 

13 times.... 37.50 20.75 11.35 5.65 2.85 2.35 
26 times.._ 35.00 19.50 10.75 5.35 2.70 2.20 
52 times.... 32.00 18.00 10.00 5.00 2.50 2.00 

104 times.._ 30.00 17.00 9.50 4.75 2.35 1.80 
312 times.... 27.50 15.75 8.85 4.40 2.25 1.75 () 30 seconds or leas. 

ROCKY MOUNT (3AM;2FM) 
Nash County -Map Location H-4 
Edgerombe County -slap Location 3-4 

See SINUS consumer market map and data at beglo- 
ning of the State. 

WC EC 
1947 

Tobacco Radio Network 
Media Code 4 234 6950 1.00 
Eastern Carolina Electronics, Inc.. Hwy. 97. W., 

Roclny Mount. N. C. 27801. Phone 919-492-3108. 
STATION'S PROGRAMMING DESCRIPTION 

WCEC: Programmed for general interest. 
AIR PERSONALITIES handle all segmenta. Net- 
work news at :55 each hour. Programming: sign -on - 
8 am standards, 8-9 am talk, 10 am -noon music, 
noon -1 pm farm talk and [taws, 1-2 pm gospel music, 
2-4 pm Negro gospel music, 4 pm -sign -off music and 
news. MUSIC: other than ethnic and religious is 
middle-of-the-road. NEWS: local, area, plus network. 
SPORTS: high school, college, and professional base- 
ball, basketball, and football, plus auto racing. 
FARM: 8-1/2 hours per week, talk, interviews, and 
feature shows. 3 radio -equipped mobile units. Con- 
tact Representative for further details. Recd 10/2/68. 

I. PERSONNEL 
General Manager -M. J. Warner. 
Commercial Manager-llsy Thompson. 
Program Director -Joe Warner. 

2. REPRESENTATIVES 
T -N Spot Sales. 

S. FACILITIES 
1,000 w. days; 810 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
Contracte: 45. 
Member: Carolina Radio Group; The Tobacco Radio 
Network: The TN Radio News Network and South- 
eastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 5/1/67 -Reed 4/24/67. 
6. SPOT ANNOUNCEMENTS 

I min I min 
1 z 4.00 156 x 2.25 
13 x 3.50 280 x 2.00 
28 x..._ 3.25 312 x.. 1.75 
52 x. 3.00 500 t _-_._ 1.50 
104 x 2.50 
30 sec: 80% of 1 -min. 

7. PACKAGE PLANS 
Within 15 days: 15 t1 20 ti SO tl 

1 min 33.75 40.00 52.60 
30 sec 26.25 30.00 37.50 
10/15 sec: 80% of 30 -see. 20 -sec: 76% of 30 -sec. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr II) min S min 

1 x 55.00 30.00 20.00 14.50 8.00 
13 x 50.00 25.00 15.00 12.50 7.50 
26 x 47.00 23.25 14.50 11.75 7.00 
52 z 45.00 22.00 13.00 11.00 6.50 
104 x 43.00 20.50 12.25 10.00 5.75 
v58 x 42.00 20.00 11.75 9.50 5.50 
260 x 40.00 18.25 11.25 9.00 5.25 
312 z 39.00 18.50 10.50 8.75 5.00 

(Rocky Mount continued on next page) 
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Rocky Mount -Continued 
WEED WEED -FM 

1933 1949 

Subscriber to the NAB Radio Code 
Media Code 4 234 7000 4.00 
W. Avers Wynne. Rocky Mount, N. C. 27803. Phone 

919-443-3119. 919-443-3564. 
I. PERSONNEL 

Manager -W. A. Wynne. Jr. 
Commercial Manager -George E. Peterson. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 
South -Southern Spot Sales, Inc. 

3. FACILITIES 
5.000 w. days. 1.000 w. nights; 1390 ke. 

Non -directional days: directional -nights. 
Operating schedule: 8:00 am -midnight weekdays; 8:00 
am -midnight Sun. EST. 
FM FACILITIES ERP 270 w.: 92.1 mc. 
Antenna ht. -19n ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. No discount or commission 
on artiste' services. Commission paid on gross 
station time only. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 40e. 
Affiliated with American Contemporary Network. 
Member: Carolina Radio Network. 

TIME RATES 
Rates effective December 1, 1956. 
Rates received October 26. 1956. 

8. SPOT ANNOUNCEME1 =TS/P OGROAM RATES 

hr. hr. hr. min. min. 
1 time_ 65.00 40.00 58.00 20.00 14.00 

26 times- 00.00 38.00 25.00 18.00 12.50 
52 times._. 55.00 32.0n 22.6n 16.00 11.00 

104 times.._ 50.00 29.00 20.6n 14.00 10.00 
208 times._ 47.09 26.00 10.00 13.00 9.00 
312 timen.... 41.00 24.0n 17.00 12.00 9.50 
624 times.._ 42.00 22.00 16.00 11.00 8.00 () One minute or lest. 

WFMA (FM) 
1947 

R A B ©OFIMU 

() 
8.00 
5.75 
5.50 
5.25 
4.75 
4.50 
4.20 

Media Code 4 234 7050 9.00 
Eastern Carolina Electronics. Inc.. Hwy. 95, 1-1/2 

miles from city, Rocky Mount, N. C. 27803. Phone 
2-3109. 

I. PERSONNEL 
Station Manager -M. J. Warner. 
Commercial Manager -Ray Thompson. 

2. REPRESENTATIVES 
T -N Spot Sales. 

3. FACILITIES 
ERP 100.000 w.: 100.7 mc. 
Operating schedule: 5:30 am -11:00 pm weekdays; 
8:00 am -11:00 pm Sun. EST. 
Antenna ht. -540 ft. above average terrain. 

4. AGENCY COMMISSION 
15/2: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 3a. 3h. 4a. 4d, 5. Os, 8. 
Rate Protection: 10h. 11h. 14b. 
Basic Rates: 20e. 22b, 23a, 29b, 26, 29a. 
Contracts: 40a. 48. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 71a. 73a. 
Affiliated with CRS Radio Network. 
Affiliated with American FM Network. 

TIME RATES 
Rates effective June 1. 1052. (Card No. 2.) 

Rates received May 28. 1952. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 

hr. hr. hr. min. min. min. 
1 time..._ 43 nn 36.00 15.50 11.25 6.95 3.5n 

13 times..., 19.00 21.65 13.00 9.50 5.05 3.25 
26 times.... 37 00 70.00 12.00 6.60 5.20 3.00 
57 times._. 34.25 10.65 10.0% 6.20 4.75 2.80 

104 times.._ 31.116 17.10 9.75 7.55 4.35 2.60 
150 times.... 50.65 16.55 9.00 7.25 9.10 2.50 
260 tame..... 20 Is 15 so 6 RS 6 95 3.05 2.40 
312 times.._ 27.00 14.00 7.75 6.25 3.45 2.15 

WRMT 
1938 

R A B 

Media Code 4 234 7100 2.00 
Atlantic Radio Cnrn.. Brix 283, Rocky Mount. N. C. 

27802. Phone 919-442-1490. 
I. PERSONNEL 

President-Stanlev B. Foe. 
Vice -President -Mike Bight. 
General Manager -C. N. (Bud) Morgan. 

2. REPRESENTATIVES 
Bel Walton h Company. Inc. 

3. FACILITIES 
1.600 w. days. 250 w. nights; 1490 Ire. 

Nnn-direMtonal. 
Operating schedule: 3:00 am -midnight. EST. 

4. AGENCY COMMISSION 
15% nn time: no rash discount. 

5. GENERAL ADVERTISING See Boded regulations 
Contracts: 40a. 
Affiliated with NAS Radio Network. 

TIME RATES 
Rates effective April 1. 1963. 

Rates received February 25. 1963. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 tt.._. ....._ 4.35 52 tl.._........_._____ 3.75 
28 ti _._ 4.10 156 8.35 

8. PROGRAM TIME RATES 
1 hr 

I t1...-__........_._ _._......._ 50.00 
26 tt......_.._._ _._.._.-. 46.00 

1/2 hr 1/4 hr 5 min 
35.00 20.00 8.50 
32.00 18.50 7.50 
20.00 17.00 6.50 

156 ..... 38.00 26.00 15.50 8.00 

ROXBORO 
Person County -Map Location G-3 

See SItt)S consumer market map and data at begin- 
ning of the State. 

WRXO 
1949 

R A B 

Media Code 4 234 7150 7.00 
Roxboro Broadcasting Co., Box 130. Roxboro, N. C. 

27573. Phono 6013. 
I. PERSONNEL 

General \lanaser-Asrnld S. Taylor. 
2. REPRESENTATIVES 

T -N Snot Sales. 
3. FACILITIES 

1.000 w. days; 1430 kc. Non-directionaL 
Operating schedule: 4:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/2 -within 10 days. 

5. GENERAL ADVERTISING See eoded regulations 
Contracts: 40a. 45. 
Member: Tobacco Radio Network, TN Radio News 
Network. 

TIME RATES 
Rates effective May 1. 1953. 

Rates received May 12, 1953. 
6. SPOT ANNOUNCEMENTS 

(1 (t) () (t) 
1 ti...._._.._.._ 6.00 4.00 52 ti ....... 5.10 8.40 
13 tt.._...__.-.. 5.70 3.80 104 ti.............. 4.80 3.20 
26 ti 5.40 3.60 313 ti.__ 4.50 3.00 () 1 minute or 100 words. 

(t) 30 second or 50 words or less. 
8. PROGRAM TIME RATES1 hr 1/2 hr 1/4 hr 5 min 

1 ti....... _....._. _._._._... 50.00 27.50 15.00 7.50 
13 ti..._._ ._._..__ 47.50 26.13 14.25 7.12 
26 ti..__..._....... ...... 45.00 24.75 13.50 6.75 
52 ti 42.50 23.38 12.75 6.38 
104 H. _.._.__....__.... 40.00 22.00 12.00 6.00 
313 ti 37.50 20.63 11.25 5.63 

RUTHERFORDTON 
Rutherford County -Map Location D-5 

See SRDS consumer market map and data at beginning 
of the State. 

WCAB 
1966 

Media Code 4 234 7175 4.00 
Isothermal Broadcasting Co. Inc., Box 511. White- 

side Rd., Rutherfordton, N. C. 28139. Phone 704- 
287-3356. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Charles Melton. 
Sales Manager -Miles Cooper. 
Program Director -Gary Hill. 

3. FACILITIES 
500 w. days: 590 ke. Non -directional. 

4. AGENCY 
schedule: 6 
COMMISSION 

am -local sunset. EST. 

15/0 time only: 10th of month. 
5. GENERAL ADVERTISING See coded regulations 

General: la, lb, 3b, 3e, 9b, 9d, 5. 6a, 7b. 
Rate Protection: 10d. 11d, 1219. 13e, 14a, 15b. 
Basic Rates: 20b, 21a, 22a. 23a, 24a, 25a, 26, 28b, 

29h. 32a, 33d. 
Contracte: 40e. 42c, 44a, 46, 97a, 48, 49, 51a. 
Comb.: Cont. Discounts: 60a, 61e. 62d. 
Cancellation: 70a, 70c, 71b, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eff Rec'd 8/8/68. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 100x 

1 min......._...._.-....... 3.00 2.85 2.75 2.55 2.90 
30 see 2.00 1.90 1.80 1.70 1.60 

8. PROGRAM TIME RATES 
Ix I3z 26x 52x 100x 

1 hr 40.00 38.00 36.00 34.00 32.00 
1/2 hr..._ 24.00 22.80 21.60 20.40 19.20 
1/4 hr 16.00 15.20 14.40 13.60 12.80 
5 min 8.00 7.60 7.20 6.80 8.40 

SAINT PAULS 
Robeson County -Map Location G-6 

See SRDS consumer market map and data at beginning 
of the State. 

WBYB 
1966 

Media Code 4 234 7200 0.00 
Dunlin Broadcasting Co., Box 367, Saint Paule, 

N. C. 28384. Phone 919-865-9431. 
I. PERSONNEL 

President -Harry Kramer. 
Gen'l & Sales Mar. -Coleman O'Neal. 
Assistant Manager -Tommy O'Neal. 

3. FACILITIES 
250 w. days: 1060 ke. 
Operating schedule: Sanis-local sunset weekdays: 7 

am -local sunset Sun. EST. 
4. AGENCY COMMISSION 

15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la. 3h. 3c, 5, 6s. 
Rate Protection: 15b. 
Basic Rates: 21e. 
Contracts: 45. 
Cancellation: 71a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/1/66 -Reed 3/7/67. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 78x 156x 312x 
1 min ...... 3.00 2.50 2.25 2.00 1.75 1.50 

7. PACKAGE PLANS 
1 min 000+ per yr, ea __.._.....__.._._._._.. 1.40 

8. PROGRAM TIME RATES 
Ix ISx 26x 78x 1561 S12x 

1 hr 30.00 28.00 25.00 22.50 20.00 15.00 
1/2 hr 15.00 14.00 13.00 12.00 11.00 10.00 
1/4 hr 10.00 9.50 9.00 8.00 7.50 7.00 
10 min...._ 9.00 8.50 8.00 7.50 4.50 5.00 
5 min .... 7.00 8.50 6.00 5.50 4.50 4.00 

SALISBURY (2 AM; 1 FM) 
Rowan County -Map Lccation E-4 

See Stills consumer market map and data at begin- 
ning of the State. 

WSAT 
1947 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 234 7250 5.00 
Mid -Carolina Broadcasting Co.. Wilkesboro Rd.. 

Salisbury. N. C. 28144. Phone 704-633-0621. 
I. PERSONNEL 

President -C. H. Wentz. 
Vire -President -E. L Sherman. 
See'y-Treas. á Mgr. -Harry L. Welch.. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1.000 w.; 1280 kc. Directional ---night only. 
Operating schedule: 5:30 am -midnight weekdays; 8:00 
am -midnight Sun. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, 3a. 3b, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b. 11b, 14b. 
Basie Rates: 22a. 22b. 23a, 24a, 26, 28b, 29a. 
Contracts: 40a, 42a. 45. 96. 47a. 48. 
Comb.: Cont. Discounts: 60a, 61a, 01b, 61e, 62b, 62e. 
Cancellation: 70a. 70e. 71a. 73a. 
Affiliated with American Information Network. 
Member: Golden Crescent Group and Southeastern 
Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Reed 2/21/68. 
6. SPOT ANNOUNCEMENTS 

Ix 105x 209x 
1 min. 4.00 3.75 3.25 
20/30 sec 3.00 2.75 2.50 
10 sec 2.00 1.75 1.50 

8. PROGRAM TIME RATES 
5 min IO min 1/4 hr 1/2 hr Ihr 

1 tl 8.50 11.00 16.00 24.00 40.00 
105 ti...._.-_-.._.. 6.25 10.00 15.00 21.00 36.00 
209 ti 8.00 9.00 13.00 18.00 32.00 

WSTP WSTP-FM 

NAH 

1038 1948 

R A B 

Subscriber ta the NAB Radio Code 
Media Code 4 234 7300 8.00 
1VSTI'. Inc.. Box 157. 1105 Statesville Blvd.. sane - 

Miry. N. C. 20144. Phone 704-636-3011. 
STATION'S PROGRAMMING DESCRIPTION 

WSTP: Programmed for adults and young adulte. 
5-9 am, 10 am -noon, 1-8 pm, & 7:15-11 pm, air 
personalities. general popular music, current hits. 
RELIGIOUS: 9-10 am talk and sacred music. Noon - 
i pm. news. weather, sports. markets, swap program, 
county agent. 6-7 pm news, weather, sports and 
standards. NEWS: local, state even hour, network 
odd hour and half hour. 1 man news department. 
SPORTS: local high school and college football. local 
college basketball. American Legion baseball, NAS - 
CAR racing. COMMERCIAL POLICY: 18 minutes 

R nre eer motive forsnute further 
product protection. 

11/87 
tact 

I. PERSONNEL 
Pres. k Gen'l Mgr. -Tom Harrell. 
Vire-Pres. & Ass't Mar. -Sylvia Wiseman. 

2. REPRESENTATIVES 
The Deane)/ Organization. Inc. 
South. Southwest -Dora -Clayton Agency. Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights: 1490 ke. 

Non -directional. 
Oneratine schedule: 5:00 am -midnight. EST. 
FM FACTT.ITIES 
ERP 15.000 w.: 106.5 mc. 
Antenna ht. -130 re above average terrain. 

4. AGENCY COMMISSION 
15%; nn rash dtaenunt. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Pride Advertising Standards apply. 
General: la. 2h. 3d. 4s. 4d. 5, 6a. 7h. 8. 
Rate Protection: 10e. llc. 12e. 13c. 14e, 15b. 
Basic Rates: 20h. 21s. 2'h. 22a, 22b, 23a, 24b, 25a, 

26. 28h. 26e. 29a, 30. 31. 
Contraete: 40a, 41, 42b, 49b, 45, 46, 47a. 48, 49. 

50. 51e. 51b. 
Comb.: Cont. Discounts: 60h. 1301, 81e. 62d. 
Cancellation: 70a. 71a, 72. 73b. 
Prod. Services: 8n. 81. 82. 
Affiliated with MRS Radio Network. 
Member: The Tobar n Rodin Network. 

TIME RATES 
Eli 5/1/68-Rec'd 5/20/88. 

7. PACKAGE PLANS 
PER WK: Ifs 5N 10 ti 15 ti 20+ 
1 min..._ 7.00 8.50 6.00 5.00 4.00 
30 see: 75% of 1 -min. 10 sec ID's: 50% of 1 -min. 

8. PROGRAM TIME RATES 
1/2 hr ..............._.._.._... 36 10 min.._-._..... -.._._-.. 18 
1/4 hr -...._ 24 5 min. _.-.. 12 

SANFORD (2 AM; 1 FM/ 
Lee County -Map Location 6-4 

See SRDS consumer market map and data st begin- 
ning of the State. 

WEYE 
1952 

GERI 
Media Code 4 234 7350 3.00 
Crest Broadcasting Corp.. Box 2457, Sanford, N. 

27330. Phone 919-775-3021. 
I. PERSONNEL 

General Manager -Bob Riggan. 
Sales Manager -Jerry M. Farmer. 
Chief Engineer --Gene Wells. 

2. REPRESENTATIVES 
Bol Wallon & Company, Inc. 

3. FACILITIES 
1.000 w. days: 1290 kc. Non -directional. 
Operating schedule: 0 am -local sunset. EST. 

C. 

NORTH CAROLINA 
4. AGENCY COMMISSION 

None: all rates net to station. 
5. GENERAL ADVERTISING See coded regulations 

General: lb. 2a. Sa, 3c, 3d. 4a. 5. 6a. 
Rate Protection: 10a, 14h, 15a, 15b. 
Basic Rates: 20a. 20b. 21a, 21b, 22b. 23a, 23b. 246. 

25a. 26, 28b. 28e, 29a. 30. 31. 33c. 
Contracte: 40a, 41. 92a, 42c, 43, 49a, 44b. 45, 48, 

49. 50. 51b. 
Comb.: Cont. Discounts: 605, 601, Ola. 01b, 62a. 02b. 
Cancellation: 70e. 70e, 71e, 72, 73a. 
Prod. Services: 81, 82. 
Affiliated with NAS Radio Network. 
Member: The TN Radio News Network and South- 
eastern Key Market Network. 

TIME RATES 
No. 5 Elf 1/68 -Reed 10/4/68. 

6. SPOT ANNOUNCEMENTS 
lx Ilx 26x Six SIx 100+ 

1 min 9.70 4.20 4.00 3.80 3.60 3.50 
30 see 3.70 3.50 3.30 3.10 3.00 
20 sec 3.00 2.80 2.60 2.50 
Prime Time (Drive Time) -6-9 am. 11:30 am -1:30 

3:30-5PLA:30 extra .25 per spot. 

SATURATION RATE 
75+. 3 comae days -rate card lesa 10%. 

YEARLY CONTRACT DISCOUNT 
52 wk -111 

WWGP WWGP-FM 
1046 1950 

Subscriber to the NAB Radio Code 

Media Code 4 234 7400 6.00 
WWGP Broadcasting Corp.. Drawer R, Sanford. 

N. C. 27330. Phone 919-775-3525. 

I. PERSONNEL 
Pres. k Gen'l Mgr. -Frank AL`ntt. Jr. 
Vise -Pros. á Seer -Mary Snow Abbott 

2. REPRESENTATIVES 
T -N Spot Sales. 

3. FACILITIES 
1,000 w. days: 1050 ke. Non -directional. 
Operating echedsle: Sunrise -local sunset. ES's. 
FM FACILITIR° 
ERP 400 w.: 105.5 mc. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a. 3a. 3b. 4a. 9d, 5. Ba, 7b, 8. 
Rate Protection: lob. 11b. 12b. 13b. 14b. 
Basic Rates: 200, 22a, 22h, 23a, 24a. 24b, 25a, 26, 

28a. 29a. 
Contracts: 40a. 42a. 95, 96. 47a. 48. 
Comb.: Cont. Discounts: 60a, 61a, 81b, 81e, 621). 62e. 
Cancellation: 70a, 70e, 71s, 73a. 
Member: Tobacco Radio Network; TN Radio News 
Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective November 1, 1983. (Card No. 6) 

Card received October 11, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 3.00 2.50 52 t1..._..._.-. 2.25 1.75 
13 ti - 2.75 2.25 104 ti..._._.__ 2.00 1.50 
28 11____ ....... 2.50 2.00 208 ti.- 1.75 1.25 

7. PACKAGE PLANS 
1 MIN: - 1.50 100 or more in 31 days 
30 SEC - 

50 or more in 7 days 1.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 tt.__......_..._....-....- 32.50 20.00 12.00 8.25 6.25 
19 ti 31.00 19.00 11.50 8.00 8.00 
26 ti..___...... 29.50 18.00 11.00 7.75 5.75 
52 t1.-._.._.-._...._..._ 28.00 17.00 10.50 7.50 5.50 
104 ti 26.50 18.00 10.00 7.25 5.25 
208 ti ..._...__._ 25.00 15.00 9.50 7.00 5.00 

SCOTLAND NECK 
Halifax County -Map Location J-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WYAL 
1980 

Media Cede 4 234 7450 1.00 
WYAL Radio, Inc., Box 425. Scotland Neck. N. C. 

27874. Phones 919-828-3114, 4714. 

I. PERSONNEL 
Gen'l Mgr. & Farm Die. -Byron Thomas. 
Proa. & Snorts Dir. -Jim Cagey. 
Woman's Editor -Mary Thomas. 

2. REPRESENTATIVES 
T -N Spot Sales. 

3. FACILITIES 
5.000 w. days; 1280 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 3b, 3d. 4a, 5, Oa, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21e. 21c, 23a. 24b. 250, 26, 28a, 

29e. 33b. 
Contracts: 40e, 41. 44a, 45. 46. 
Cancellation: 71a. 
Prod. Services: 80. 82. 
Member: Tobacco Radio Network, The TN Radio 
News Network. 

TIME RATES 
NATINONAL 

Eff 6D1 % OCRLeRATES T 4/S SAME . 36. 
(This listing continued on next page) 
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NORTH CAROLINA 
Scotland Neck -W Y A L -Continued 
6. SPOT ANNOUNCEMENTS 

I min 30 ace 1 min SO see 
1 x 3.50 3.00 156 e 2.25 1.75 
13 z. 3.25 2.75 260 x 2.00 1.50 
28 x. 3.00 2.50 312 x._..___ 1.75 1.25 
52 i 2.75 2.25 500 z._..___... 1.50 1.00 
104 x 2.50 2.00 

8. PROGRAM TIME RATES 
5 MINUTES 

1 z.-..._.-_.._..___.. 6.00 156 x...._._.__.__.._... 4.75 
13 x._.._..._._ _._....... 5.75 260 L.._ _._..___._ 4.50 
28 x...._..._-..__.._... 5 50 312 x_._.____...._..__ 4.25 
52 x.._._...._...._.._.._.. 5.25 500 z._ 4.00 
104 z 5.00 

SELMA 
Johnston County -Map Location II -4 

See SUDS consumer market map and data at beginning 
of the State. 

WBZB 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 234 7500 9.00 
N'BZB Broadcasting Service, Inc., Box 1. Hwy. 301 

S., Selma, N. C. 27578. Phone 919-965-3753. 
Other office: 506 E. Hancock St., Smithfield. N. C. 

27577. Phone 919-934-7368. 
I. PERSONNEL 

President -Charles Lynn Barry. 
General Manager -Frank James Shinault. 
Sales Manager -Julia Epperson. 

3. FACILITIES 
1,000 w.; 1090 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
Contact station for details. 

5. GENERAL ADVERTISING See coded regulations 
Contracte: 40a. 
Member: The Tobacco Radio Network, The TN Radio 
News Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Ea 7/1/67 -Reed 7/3/87. 
7. PACKAGE PLANS 

Ix 80x 300e 1000+ 
10 see..... .- 1.25 1.00 .75 .60 
30 see...._.__...._ 1.75 1.50 1.00 .90 
1 min. ....._.._ _.._... 2.50 2.25 1.50 1.25 

8. PROGRAM TIME RATES 
Ix 90x 500x 1000+ 

5 min..._ ....._.._ .»__... 6.00 4.50 3.50 2.50 
12.00 10.00 8.00 

1 hr........- ---._. 45.00 36.00 30.00 24.00 

SHELBY (2 AM; 1 FM) 
Cleveland County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WADA 
1958 

Subscriber to the NAB Radio Code 

Media Code 4 234 7550 8.00 
Cleveland County Broadcasting Co.. Inc., Drawer 

1390, Radio Rd., Shelby, N. C 28150. Phon 704- 
482-1390. 704-487-5557. 
STATION'S PROGRAMMING DESCRIPTION 

WADA: Programmed for adults 18 - 38 age range. 
FARM: 6-7 am & 1-2 pm, market reporte, crop 
conditions, state reports. MUSIC: middle-of-the- 
road 60%, rock 20%, country 20%. Talk features, 
1-2 hours daily. Air personalities, 5 daily, audience 
participation, music and talk, mobile reports and 
bulletin board items, time regularly, stock reports. 
SPORTS: director, play - by - play local, state and 
national, baseball, football, basketball, golf and 
others. NEWS: director et all timer), regional news 
network, AP wire, 3 mobile news unita beeper, 
editorials. 3 hours news daily, 20% local, 215% state, 
55% national and international. Continuity and pro- 
duction facilities. Personalities and equipment avail- 
able for remote broadcasts. Rec'd 8/18/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Boyce J. Hanna, 
Commercial Manager -Harold J. Notes. 
Operations Manager -Ken Vassy. 

8. FACILITIES 
1,000 w. days, 500 w. nights; 1390 kc. 
Operating schedule: 4:30 am -midnight Mon thru Sat; 
7:00 am -11:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a. 11e, 12a, 13a, 14a. 
Basic Rates: 21a, 22a, 22b, 23a, 24a, 25a, 28b, 28c. 
Contracts: 40c, 41, 46, 47a. 
Comb.; Cont. Discounts: 60a, 62a, 62d. 
Cancellation: 71a, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective May 1, 1965. 
Rates received April 19. 1965. 

6. SPOT ANNOUNCEMENTS 
1 min/ 
30 sec 20 see 10 sec 

1 ti..._.._.._.._.._......_......_.._. ___._._ 4.00 3.10 2.90 
28 U.._ _..-.--.-....__ _.._..-_.._ 3.90 3.00 2.80 
52 ti..._.._ _.._......_..._. 8.80 2.90 2.70 
104 tiv -_......._._.._.-___._._ 3.60 2.80 2.60 
156 U 3 50 2.75 2.55 
200 U 3 45 2.70 2.50 
300 U__._.._...._ .._-.._... 3.30 2.60 2.40 
500 ti......._..__ .._.._.._.._.. . 3.10 2.50 2.30 
1000 or more ti____ 2.90 2.35 2.20 

7. PACKAGE PLANS 
SATURATION PLAN 

(1 Minute) 
PER WIC* 
20 U 70. 45 tt..._ __..._..._ 144. 
25 ti..._........._.._.._... 85. 50 ti..._.._ __..- 157. 
30 ti 100. 80 ti ...... 183. 
35 ti..._............__. 115. 70 ll..._-.......__.._-._ 207. 
40 ti 130. 
20 -second announcements -80% of 1 minute rate. 
10 -second announcements -70% of 1 minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 80.00 20.00 14.00 7.00 
26 ü 29.00 19.50 13.75 6.75 
52 ti..._....._..._ 28.00 19.00 13.50 6.50 
104 ti 27.00 18.50 13.25 6.25 
156 ti..._ _.._.._....... 28.00 18.00 13.00 6.00 
200 ti.._.._.._ _.._._... 25.00 17.75 12.75 5.75 
300 ti..._....._ 24.50 17.50 12.50 5.60 
500 ti 24.00 17.25 12.25 5.50 

9. PARTICIPATING PROGRAMS 
Mon thru Bat: 
The Morning Show with Ken Vassey - 4:30-10 am. 
Top 50 tunes and wide-awake humor. Per day 5.50. 
Gospel Train -10-11 am. Choice gospel hits of this 
farming area plus interesting commente on each artist. 
Per day, 5.50. 
Morning Show -11 am -noon. Featuring the house- 
wife's pick of today's top tunes. Per day, 5.50. 
Road Show -2-7:30 pm. Per day, 5.50. 

10. SPECIAL FEATURES 
Newscasts: Every hour at :55 (5 min), per mo 97.50. 
Weathercasts: Every hour on the half-hour (3 min), 
per mo, 97.50. 
Subject to prior sale and sold 5 days per week, 
minimum contract 6 months. 

WOHS WOHS-FM 
1946 1949 

Media Code 4 234 7600 1.00 
Western Carolina Radio Corp., Box 1590, Shelby, 
N. C. 28150. Phone 704-487-6313. 
STATION'S PROGRAMMING DESCRIPTION 

WONS: Music, news, sports, special features. 
MUSIC: modern pop -country -rock. Recd 1/29/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Robert M. Wallace. 
Sales Manager -Harold R. Watson. 

9. FACILITIES 
1.000 w. days; 730 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
FM FACILITIES 
ERP 2,600 w.: 96.1 me. 
Antenna ht. -460 ft. above average terrain, 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3a, 3b, 3c, 3d, 4b, 9d, 5, 6a, 7b, 

8. 
Rate Protection: 15b. 
Basic Ratee: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 23b, 

24h, 25e, 28b, 28e. 
Contracts: 40a, 41, 45, 46. 47a, 48. 49, 51a. 
Comb.; Cont. Discounts: 60a, 61a. 61b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b, 
Prod. Services: 80, 81, 82. 
Affiliated with MRS and 10351 Radio Networks. 
Member: Golden Crescent Group and Southeastern 
Key Market Network. 

TIME RATES 
Eff 1/1/68-Rec'd 1/29/68. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 52x 100e 900x 

1 min 3.00 2.85 2.70 2.55 2.40 2.25 
30 sec 2.00 1.90 1.80 1.70 1.80 1.50 

8. PROGRAM TIME RATES 
Ix 13e 26x 52x 100e 300x 

25 min. 18.00 17.00 16.25 15.25 14.50 13.50 
1/4 hr 12.00 11.50 10.75 10.25 9.50 9.00 
5 min_ 6.00 5.70 5.40 5.10 9.8d 4.50 

WEEKLY FREQUENCY DISCOUNTS 
3 ti -5% 5 ti --10% 

SILER CITY 
Chatham County -Map Location G-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WNCA 
1952 

Subscriber to the NAB Radio Code 

Media Code 4 234 7650 6.00 
The Chatam Broadcasting Co., Inc. of Slier City, Box 

420, U. S. Hwy. 84, Slier City, N. C. 27344. 
Phone 742-2135. 

I. PERSONNEL President -David P. Welborn. 
General Manager -Roy A. Edwards. 
Secretary -Raymond Pearlrine. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1,000 w. days: 1570 ka. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 4a, 5. 8a. 
Rate Protection: 10c, lie, 12e, 13e, 14e. 
Basle Rates: 2Da, 21e, 23a, 24b, 24c, 25a, 28h. 28c. 
Contracts: 40a, 41, 45, 46, 47c. 
Comb.; Cont. Discounts: 60a, 60e. 
Cancellation: 70b, 70e, 71a, 72. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective 

Rates received March 12, 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 80 

hr. hr. hr. min. min, min. sec. 
1 time.... 65.00 35.00 20.00 15.00 10 00 5.00 4.00 

13 times.. 60.00 30.00 18.50 12.50 9 50 4.80 8.85 
26 times.. 57.50 27.50 17.00 11.00 9 00 4.70 3.75 
52 times.. 55.00 25.00 16.00 10.00 8 50 4.50 3.60 

156 times.. 50.00 20.00 15.00 9.50 8 00 4.00 5.20 
260 times.. 45.00 18.50 12.50 8.00 7 00 3.75 8.00 
385 times.. 40.00 17.00 10.00 7.00 6 00 3.50 2.80 

7. PACKAGE PLANS 
ROS SPOT ANNOUNCEMENT PACKAGE PLANS 
Per week, each: 

1 min. (`) 1 min. (e) 
10 times.. 4.00 3.20 30 times..__ 3.00 2.40 
15 times.. 3.75 3.00 40 times 2.75 2.20 
20 times.. 3.50 2.90 50 times 2.50 2.00 
25 times.. 3.25 2.60 

(e) 20/30 seconde. 

SMITHFIELD 
Johnston County -Map Location H-4 

See SRDS consumer market map and data at begin - 
nine of the State. 

N,\ n 

WM PM 
1950 

®®13 
Subscriber to the NAB Radio Code 

Media Code 4 294 7700 9.00 
Carolina Broadcasting Service, Inc. Box 238, Smith- 

field, N. C. 27577. Phones 919-934-2434, 919-934- 
7161. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. ---Carl Lamm. 
Sales Manager-Mable Talton. 

2. REPRESENTATIVES 
Bar -Cone Associates. 

3. FACILITIES 
5,000 w. days; 1270 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
Net, no cash discount; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, la, 9b, 9d, 5, 6a. 
Rate Protection: 10a, 13a, 14a, 15b. 
Basle Ratee: 20e, 20b, 21b, 21e, 22a, 29a, 24b. 24e, 

25a, 26. 28b, 28e, 29b, 30. 
Contracts: 40a, 41, 42b, 42d, 44a, 45, 46, 47e, 48, 

49, 51a, 51b. 
Comb.: Cont. Discounts: 60a, 601, 61e, 62d. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Entertainment Network. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS Radio Network. 
Member: Carolina Radio Network: Tobacco Radio 
Network; Country Music Network, National AgRadio 
Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 6/1/67 -Rec'd 10/23/67. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 52x 104x 256x 912e 
1 min.. 3.00 2.95 2.90 2.80 2.70 2.60 2.50 

6. PROGRAM TIME RATES 
Ix I3x 28e 52x 104x 269e 812x 

1 hr 35.00 34.50 34.00 33.00 32.00 21.00 30.00 
1/2 hr: 65% of hour. 10 min: 35% of hour. 
1/4 hr: 45% of hour. 5 min: 25% of hour. 

SOUTHERN PINES 
Moore County -Map Location G-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WEEB 
1947 

Media Code 4 234 7750 4.00 
Sandhill Community Broadcasters, Inc., Hwy. No. 2 

between Pinehurst and Southern Pines, N. C. 
28387. Phone 919-692-7440. 

Other Studios-Pinehurst Country Club, Pinehurst, 
N. C. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Jack S. Younts. 
Farm Director -Fleet Allen. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
5.000 w. days; 990 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3a, 3b, 4a, 9d, 5, 6a, 7b. 
Rate Protection: 10e, llc, 14e. 
Basic Rates: 22a, 23a. 24b, 28b, 29a. 
Contracts: 42b, 45, 48, 47a. 
Comb.; Cont. Discounts: 60a, 60c, 61b, 62b. 
Cancellation: 70a, 70e, 71a. 73a. 
Affiliated with American Entertainment Network. 
Affiliated with KBS Radio Network. 
Member: TN Radio News Network, Tobacco Radio 
Network. 

TIME RATES 
Rates effective January 6, 1958. 
Rates received January 6, 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hhr. 1/4 r. () 

1 time.... 50.00 30.00 20.00 10.00 5.00 
13 times.. 47.50 28.50 19.00 9.50 4.75 

9.00 4.50 
8.50 4.25 
8.00 4.00 
7.50 3.75 

26 times.. 45.00 27.00 18.00 
52 times_ 42.50 28.00 17.00 

104 times.. 40.00 24.00 16.00 
156 times.. 37.50 22.50 15.00 

(e) 1 -minute or station break. 
Talent -20% fee. 

SPARTA 
Alleghany County -Map Location E-3 

See SUDS consumer market map and data at begin- 
ning of the State. 

WCOK 
1967 

Media Code 4 234 7775 1.00 
Sparta -Independence Radio Corp., Box 617, Sparta, 

N. C. 28675. Phone 919-372-8231, 8232. 
I. PERSONNEL 

General Manager -Brice A. Miller. 
Porg. Dir. & Acc't Exec. -James E. Gilley, 
Prod. & Prom. Dlr.-Steven A. York. 

2. REPRESENTATIVES 
Call station direct. 

3. FACILITIES 
250 w.: 1060 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
None; agencies add commission to rates shown. Pay- 
able 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3e. 4b, 5, 8e, 7b, 8. 
Rate Protection: 101, Ili, 121, 13i, 141, 15b, 16. 
Basic Rates: 20b, 21e, 22b, 23b, 24e, 25a, 26, 28e, 

29b, 30, 31, 32h, 33e. 
Contracts: 40e, 41, 42e, 43, 44e, 45, 46, 47e 48, 

49, 50, 51c. 
Comb.; Cont. Discounts: 60a, 61e, 62d. 
Cancellation: 70a, 70e, 71b, 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 2 Eff Recd 6/10/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: 1 min 30 see 
1 z _ 3.00 2.50 
52 z. 2.75 2.00 
156 x.....__ 2.50 1.75 
312 e._._..._......._..._..__......_..._...._.._ 2.00 1.60 
824 z..._..._......._....-----------.._...._._..._ 1.75 1.50 
936 z _..._ 1.60 1.35 
1240 z_. _..._..._ _ 1.40 1.20 
1580 z _..._..___......_ 1.25 1.00 

7. PACKAGE PLANS 
30 -DAY PROMOTION PLAN 

10 ti 25 ti 50 ti 100 ti 200 tl 800 ti 
1 min _ 2.50 2.00 1.75 1.50 1.35 1.25 
30 see........... 2.00 1.75 1.50 1.25 1.10 1.0u 
Cannot be combined with regular yearly rates for 
earned rates. 

8. PROGRAM TIME RATES 
PER YR: 5min IO min 1/4hr 1/2hr 
1 x 10.00 12.50 15.00 30.00 
52 a _..._....... .... 7.50 10.00 12.50 20.00 
156 x._ 8.00 7.50 10.00 15.00 
312 a 4.00 6.00 7.50 10.00 
Programs and spots cannot be combined to earn lower 
rate. 

SPRING LAKE 
Cumberland County -Map Location G-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFBS 
1963 

®®CI 
Media Code 4 234 7800 7.00 
Radio Smiles. Inc., Box 171, Professional Bldg., 

Main St., Spring Lake, N. C. 28390. Phone 919- 
497-3176. 

Other office: Rm. 24. Jessup Bldg., Box 622, Fay- 
etteville, N. C. 28302. 

I. PERSONNEL 
President -Norman Bottles. 
General Manager -Jerry Oakley. 
Program Director -Jim Kelso. 

2. REPRESENTATIVES 
G111 -Perna, Inc. 
Southern -Southern Spot Sales, Inc. 

9. FACILITIES 
1,000 w. days; 250 w. nights; 1450 be. 

Non -directional. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15% on time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3d, 4a, 4d, 5, 60, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15e, 15b, 

15e. 
Basle Rates: 20b, 21h, 21e, 21d, 22b, 23a, 23b, 24b, 

24e, 25a, 28a, 28e, 29a, 33d. 
Contrad a; 40a, 41, 42b, 42d, 43, 44a, 49b, 45, 46, 

47a, 48, 49, 50, 51a, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 80f, 60g, 601, 

61a. 01b. 
Cancellation: 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Member: The Radio Smiles Group. 

TIME RATES 
Eff 4/1/68-Rec'd 4/3/68. 

6. SPOT ANNOUNCEMENTS 
(6:30-9 am, noon -1 pm & 3:30-6 pm) 

PER WK: 6tl 12 t 18 ti 24tí 
1 mia_......_...._.._-_.____... 6.00 5.50 5.00 4.50 
30 sec. _w ... 4.50 4.10 3.75 3.35 

(All other times) 
1 mia..-._........_.....__.._...__ 4.80 4.40 4.00 3.60 
30 sec_........_..._..__.........._... 3.60 3.30 3.00 2.40 
10 sec: 50% of 1 -min. 

SPRUCE PINE 
Mitchell County -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WTOE 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 234 7950 2.00 
Toe River Valley Broadcasting Co., Inc., Box 536, 

Radio Chalk Mtn., 1-1/2 miles west on 19 E. 
Spruce Pine, N. C. 28777. Phone 704-765-4296. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Tom N. Cooper. 
Sales Manager -Bill Buckner. 
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Spruce Pine -W T O E -Continued 
S. FACILITIES 

1.000 w. days; 1470 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% to recognized agencies; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. lb. 3d, 5. 6a, 7b. 8. 
Rate Protection: 10a, ila, 12a. 13a, 14a, 15b. 
Basic Rates: 20b, 21a. 21b. 21e, 21d, 22a, 23a, 23b, 

24b. 25a, 26. 28a, 28c, 29a, 29b. 
Contracta: 90e. 43, 49a, 95, 96, 47e. 48, 51a, 515. 

51e. 
Comb.; Cont. Discounts: 60a, 60f, 601, 61a, 62a. 
Cancellation: 70c. 71a, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS and NAB Radio Networks. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 2/1/67-Rec'd 1/31/67. 
6. SPOT ANNOUNCEMENTS 

Ix Iax 26x 52x 1562 260x 312x 
I min. 3.00 2.90 2.70 2.50 2.90 2.20 2.10 
30 see 2.50 2.40 2.25 2.10 2.00 1.75 1.70 

7. PACKAGE PLANS 
PER WK: PER YR: I min 30 see 
12 ti _..624 x..._.._..._._-_..__... 1.80 1.50 
24 ti 1298 z ........__.._ 1.50 1.25 

8. PROGRAM TIME RATES 
Ix Iax 28x 52x 156x 260x 3122 

1 hr .... 25.00 23.00 21.00 19.00 17.00 16.00 13.00 
1/2 hr _.. 20.00 18.00 16.00 14.00 12.00 10.00 8.00 
1/9 hr 15.00 13.00 11.00 9.00 7.00 6.00 5.00 
5 min...._._ 6.00 5.40 4.80 4.20 3.90 3.80 3.00 

STATESVILLE (2 AM; 2 FM) 
Iredell County-Diap Location E-4 

See SRI'S consumer market map and data at begin- 
ning of the State 

WDBM WDBM-FM 
1957 1961 

Media Code 4 234 7900 5.00 
Iredell Broadcasting Corp., Box 1027, 212 Signal 

Hill Dr., Statesville, N. C. 28677. Phone 704- 
872-2455. 
STATION'S PROGRAMMING DESCRIPTION 

WDBM: Programmed for urban and rural audiences. 
AIR PERSONALITIES handle all segments. FARM: 
sign -on -7 am, 11 am -1 pm. NEWS: 5 min at :55. 
15 min at 6 am, 8 am, noon, 5 pm, & 10 pm. News 
specials periodically. Mobile units used regularly. 
AP. MUSIC: 50% country and western, 50% popular 
and old standards middle-of-the-road. SPORTS: 
local coverage daily, college football and basketball, 
12 top NASCAR events. Rec'd 6/17/68. 

I. PERSONNEL 
President -Walter A. Duke. 
Gen'l & Com'1 Mgr. -Clay Cline. 

3. FACILITIES rionoManager-Bill Bruton. 

500 w. days; 550 be. 
Operating schedule: 5:00 am -local sunset daily. EST. 
FM FACILITIES 
ERP 3,600 w.; 98.9 mc. 
Operating schedule: 5:00 am -11:00 pm dally. 
Antenna ht. -242 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, b2. la, 3b, 3c, 3d, 4a, 4d, 5. 6a, 

7b, 8. 
Rate Protection: 12a. 15a. 15b. 
Basco Rates: 201, 21e, 120, 230. 240, 25a, 26, 28b. 

28c, 29a. 
Contracts: 40a, 41. 94a, 44b, 45, 98, 47a, 48, 49, 

50. 51a. 51b, 51e. 
Comb.; Cont. Discounts: 00b, 60d. 80t, Oh, 601. 

81a, 01b, 81e. 62a. 02b, 62d. 
Cancellation: 70b. 70d, 71a, 72. 73a. 73b. 
Prod. Services: 80. 82. 
Specified time governed by availability and priority. 
Affiliated with KBS Radio Network. 
Member: Golden Crescent Group. 

TIME RATES 
Rates effective September 1, 1957. (Card No. 1.) 

Card received October 14, 1957. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. (e) 
1 time.... 48.00 28.00 18.00 8.00 8.00 

13 times_ 48.00 26.80 17.10 7.80 5.70 
26 times.. 43.20 25.20 10.20 7.20 5.40 
52 times_ 40.80 23.80 15.30 6.80 5.16 

104 times.. 38.40 22.40 13.90 8.40 4.80 
15e times.. 38.00 21.00 12.50 6.00 4.50 
260 times.. 33.60 19.60 11.50 5.60 4.20 
312 times.. 31.20 17.20 10.50 5.20 3.90 () 1 -minute or leas. 

WFMX (FM) 
1947 

R¡AlB 
Media Code 4 234 7950 0.00 
Statesville Broadcasting Co., Inc.. Radio Building, 

Radio Road, Statesville, N. C. 28677. Phone 704- 
872-8348. 

I. PERSONNEL 
Exec. Vice-Pres. & Mgr. -G. M. Allen. 

2. REPRESENTATIVES 
T -N Spot Sales. 

S. FACILITIES 
ERP 50.000 w.; 105.7 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 350 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: Ia, 3e, 4a, 5. 6a, 7h. 
Rate Protection: 10g, 11g. 12g. 13g. 14g, 15a, 16. 
Baste Rates: 20b. 21e, 221, 23a. 29b, 25a, 28, 28a. 

29a. 30. 33a. 
Contracte: 40a, 41, 92b, 42d, 496, 95. 46, 47a, 48, 

51a. 
Comb.; Cont. Discounts: 60a, 601, Ola, 82a, 82d. 

Cancellation: 708, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 82. 
AM facilities: WBIC. 
Member: The TN Radio News Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Elf 6/68-Rec'd 8/2/68. 
6. SPOT ANNOUNCEMENTS 

PER MO: I min SO see 15 see 
1 ti _.....__. 3.00 2.25 1.50 
25 ti _ 2.50 1.75 1.25 
50+ _.. 2.00 1.25 1.00 
Minimum order 5. 
Different class rates not combinable for frequency 
discount,. 

10. SPECIAL FEATURES 
Time Signals -20 sec, 6 per day, ea LOO. Minimum 
contract 13 mks. 

WSIC 
1947 

Nau R A 13 

Media Code 4 234 8000 3.00 
Statesville Broadcasting Co., Inc., Radio Building, 

Radio Road, Statesville, N. C. 28677. Phone 704- 
872-6395. 
STATION'S PROGRAMMING DESCRIPTION 

WBIC: Programmed for adult housewives and com- 
muters. 
FARM: 5-6 am, air personality, country music. 
Entertainment 6 am -noon & 1-7 pm, air personalities. 
audience participation. quiz, middle - of - the - road 
music. Entertainment 7 pm -12M, air personalities, 
general popular music, current hits, audience partici- 
pation. NEWS: twice per hour at :25 & :55, 30 min 
news blocks at 7:30 am, noon & 5:30 pm, local, 
state, national, international, 2 man news depart- 
ment, mobile unit. Editorialization daily. SPORTS: 
local football, college football and basketball, pro 
baseball. Contact Representative for further details. 
Rec'd 10/16/67. 

I. PERSONNEL 
Manager -J. David Bradsber. 
Program Director -David Bell. 
News Director -Frank Stewart. 

2. REPRESENTATIVES 
T -N Spot Sales. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1900 ke. 

Non -directional. 
Operating schedule: 5:30 am -midnight weekdays; 
7:00 am -midnight Sun. EST. 

4. AGENCY COMMISSION 
None. all rates net to station; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3d, 4a, 9d, 5. Ba, 7b. 
Rate Protection: 10c, 11e, 12e. 13c, 14c, 15b. 
Basic Rates: 21b, 21e, 22a, 24b. 25a, 28a, 28e, 29a. 
Contracte: 90a. 
Cancellation: 71a, 73a. 
Prod. Services: 82. 
FM facilities: WFM% (FM). 
Affiliated with American Contemporary Network. 
Member: Tobacco Radio Network; The Golden Cres- 
cent Network; The TN Radio News Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 7/1/68 -Reed 8/3/66. 
AA -5:30-10 am, 12-1 pm & 4-6 pm. 
A -10 -noon. 1-4 pm & 6pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix I04x 260x 500x 
1 min. _.__.__._._. _....... 4.20 3.90 3.60 3.30 
30 sea..__..__ _....._. 3.20 2.90 2.80 2.30 
10 sea.._.. 2.10 1.95 1.80 1.65 

CLASS A 
1 min_ .._...___ 3.20 2.90 2.60 2.90 
30 see.. 2.20 1.90 1.80 1.30 
10 sea.._.. ...... .._...... _. ...... 1.80 1.45 1.30 1.15 

8. PROGRAM TIME RATES 
CLASS AA 

1 hr 1/2 hr I/4 hr 5 min 
27.00 15.50 6.00 
28.00 14.50 5.50 
25.00 13.50 5.00 

104 z......___........._ 98.00 
280 z_._._....__........ 98.00 

CLASS A 
1 z..._ -.._.__.__. _....._. 38.00 
104 z _ ._ 37.00 
260 z.._..._.__........_...- 38.00 

SYLVA 

21.00 
20.00 
19.00 

11.00 
10.50 
10.00 

5.50 
5.00 
4.50 

Jackson County -Map Location B-5 
See SILDS consumer market map and data at beLtn- 
ning of the State. 

WMSJ 
1957 

Media Code 4 234 8050 8.00 
WMSJ. Inc., Box 458, Waynesville Hwy., Sylva, N. 

C. 28779. Phone 704-588-2221. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -James B. Childress. 
Sales Manager -Loy Hensley. 

S. FACILITIES 
5,000 w. days; 1480 be. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
Agencies, add commission to rates shown. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 3d, 9b, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10h, 11h. 12h, 13h. 14h. 15e. 
Basic Ratee: 20b. 21b. 24b, 25e, 26. 28b, 28c, 30. 
Contracts: 40a. 92a, 43. 45, 96. 97b, 48, 49, 50, 61b. 
Comb.; Cont Discounts: 60a, 62a. 
Cancellation: 70a, 70e, 71e, 73b. 
Prod. Services: 82. 
Affiliated with LIS and SIBS Radio Networks. 

TIME RATES 
No. 1-A Eft 10/1/66 -Reed 6/30/67. 

8. SPOT ANNOUNCEMENTS 
PER YR: 

Is 52x I56x 312x 624x 936x 1240x 1560x 
1 min 3.00 2.75 2.50 2.00 1.75 1.60 1.40 1.25 
30 sec 2.50 2.00 1.75 1.60 1.50 1.35 1.20 1.00 

7. PACKAGE PLANS 
30 -DAY PROMOTION PLAN 

50 tl 100 ti ISO tl 200 ti 300 ti 
1 min 2.50 2.00 1.75 1.50 1.25 
30 sec 2.00 1.75 1.50 1.25 1.00 
Cannot be combined with Spots or Programs for 
earned rates. 

8. PROGRAM TIME RATES ix 52x 156x 3I2x 
1/2 hr......_....- _ 35.00 25.00 20.00 15.00 
1/4 hr _ 20.00 15.00 12.50 10.00 
10 mis..._ ..._ _ 12.50 10.00 7.50 6.00 
5 min 10.00 7.50 6.00 4.00 
Spots and Programs cannot be combined to earn 
lower rate. 

TABOR CITY 
Columbus County -Map Location H-6 

See SUDS consumer market map and data at begin- 
ning of the State. 

WTAB 
1954 

Media Code 4 234 8100 1.00 
Tabor City Broadcasting Co., Box 127, Tabor City, 

N. C. 28463. Phone 919-653-2131. 
STATION'S PROGRAMMING DESCRIPTION 

WTAB, Programmed for general and agricultural in- 
terest. AIR PERSONALITIES handle all segments. 
NEWS: 5 min every hour, news headlines every 30 
min. Sign -on -9 am country music, farm market and 
weather reports, county agent's report, business news 
and local news. 9 am -noon middle-of-the-road, pub- 
lic affairs, discussion, household hints, agricultural 
and sports. Noon -2 pm country. stock reporte agri- 
cultural news. 2-7:30 pm popular, rock and roll. 
school news, high school activities. 7:30-8:30 pm 
gospel, religious news. RELIGIOUS programs and 
middle-of-the-road Sun. SPORTS: college football, 
local basketball and football. Contact Representative 
for further details. Rec'd 7/17/88. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -l. M. Boles, Jr. 
Vice-Prealdent-Willie Ward. 

2. REPRESENTATIVES 
Southern Spot Sales, Inc. 

9. FACILITIES 
5.000 w. days; 1370 be. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended reputations 
General: lb, 2a, 3a, 3d, 9b, 4d, 5, 6a, 8. 
Rate Protection: led, 14a. 
Basic hates: 20b. 21e, 11b, 21e, 28c. 
Contracts: 40a. 93. 46. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 73a. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network, Caro- 
lina Radio Network. 

TIME RATES 
Rates effective. 

Rates received March 24, 1960. 
Rev. (Ann.) rates received August 8, 1964. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

Sign -on -9:00 am..._....,,..._._..,.__._--.._..-__.___ 2.15 
Noun -2:00 pm..._...._ ._.._._.... 2.15 

CLASS B 
9:00 am-noon 1.50 
2:00 pm-sign-ofr..._,----_._. _..-_.___ 1.50 

8. PROGRAM TIME RATES 
1 he 1/2 or 1/4 br 10 min 5 min 

1 ti......._._..__..._... 28.50 17.00 10.15 7.95 5.75 
14 ti 27.15 16.20 9.65 7.60 5.50 
27 ti 25.75 15.35 9.45 7.20 5.20 
59 ti 24.40 14.55 8.70 6.80 4.95 
157 tl 23.00 19.70 8.20 8.45 4.65 
261-312 ti 21.65 12.90 7.70 6.05 4.10 

TARBORO (1 AM; 1 FM) 
Edgccombe County -Map Location J-4 

See SILDS consumer market map and data at begin- 
ning of the State. 

WCPS 
1948 e 

WCPS-FM 
1952 

Media Cade 4 234 8150 6.00 
Coastal Plains Broadcasting Co.. Inc.. Box 1112, 

Bridgers Bldg., Tarboro, N. C. 27886. Phones 
823-2191. 92. 

I. PERSONNEL 
General Manager -Robert L. Harper. 
Commercial Manager -Charles H. Westbrook. 

2. REPRESENTATIVES 
Southern Spot Bales, Inc. 

3. FACILITIES 
1,000 w, days; 760 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
FM FACILITIES 
EItP 10,000 w.; 104.3 mc. 
Operating schedule: Duplicates AM programming. 
EST. 
Antenna ht. -285 ft. above average terrain. 

4. AGENCY COMMISSION 
11 2% cash discount 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
General: la. 2a, 3a, 4a, 4d, 5, 8s, 7b, 8. 
Rate Protection: 10g, 11g. 12g, 13g, 14g. 15e. 
Basic Rates: 20b, 21a, 22b, 23a, 29b, 25c, 27, 28a, 

29a, 30, 33a. 
Contracta: 40a, 42a, 44a, 45, 46, 47a, 48, 51b. 
Comb.: Cont. Discounts: 60e, 61b, 82b. 
Cancellation: 70d, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with NAS Radio Network, 
Member: Carolina Radio Network. 

TIME RATES 
Rates effective November I. 1955. 

Rates received July 8. 1957. 
Rev. (Wkly. Spot Pkg.) reed December 8, 1961. 

6. SPOT ANNOUNCEMENTS 
1 min. SO see. 1 min. 80 sec. 

I time..___ 5.00 8.50 104 times- 4.00 2.70 
13 times..._ 4.75 3.30 208 times._ 8.75 2.50 
26 times..._ 4.50 8.10 312 times- 8.50 2.25 
52 times.__ 4.25 2.90 

NORTH CAROLINA 
7. PACKAGE PLANS 

WEEKLY SPOT PACKAGE 
Per week: 1 tnln. 30 sec. 1 min. 30 sea 

10 times.... 3.50 2.25 20 times..._... 2.75 2.50 
15 times.... 3.25 2.75 25 times. 2.25 2.00 

TAYLORSVILLE (2 Am) 
Alexander County -Map Location E-4 

See SUDS consumer market map and data at hegir, 
oing of the State. 

WSTH 
1964 

Subscriber to the NAB Radio Cede 
Media Code 4 234 8200 9.00 
The Alexander Broadcasting Company, Inc., Box 997, 

Taylorsville, N. C. 28681. Phone 704-632-4821. 
I. PERSONNEL 

President -1V. Scott Stanley. 
Gen'l & Sta. Mgr, -lames K. Shelton. 

S. FACILITIES 
250 w.; 860 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

S. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d. 4a, 5, 6a. 
Rate Protection: 10e, llh. 15a, 15b. 
Basic Rates: 20b. 21b, 21c, 22b, 23a, 23b, 24b, 25b, 

28a, 28c, 29a, 29b, 30, 32b, 33b. 
Contracta: 40a, 42a, 92c, 93. 95, 46, 47c, 98. 51c. 
Comb.; Cont. Discounts: 00b, 80d, 600, 60g, 601, 

01b. 62a. 
Cancellation: 70b, 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 ES 8/1/86 -Reed 9/1/68. 
6. SPOT ANNOUNCEMENTS I min 30 see IO see 

wills) wde) 
(20 

1 z.._ ............._...._..__ __ 2.55 2.05 
28 z __..______.-___......_..___. 2.45 2.00 

10 - ------- loo x 2.30 1.80 
300 L. __.._....._..._ 2.10 1.70 
500 x _....___._..... 1.75 1.60 
1000 z -....._ 1.40 1.20 

7. PACKAGE PLANS 

Ws) 
1.25 
1.20 
1.15 
1.10 
1.05 
1.00 
.95 

50 t1 100 tl 
1 min in 1 week, ea _..._._....._.. 1.50 1.30 

8. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr Smin 

1 ti......_...__.._.._......_._..._ 40.00 25.00 15.00 5.50 
28 U. 32.50 20.50 12.50 4.50 
52 ti...... _._ -_._ 25.00 18.50 10.50 4.25 
104 ti______.____ 20.00 16.50 9.50 4.00 
300 ti _..__..__...__...._ 17.50 15.00 8.50 3.75 

WTLK 
12 

Subscriber to thelNAB Radie Code 
Media Code 4 234 8250 4.00 
Center Broadcasting Corp., Box 897, First Ave., 

S. W., Teylarsville, N. C. 28881. Phone 704-632- 
4214. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Hoyt P. Potts. 
Vice -President -Bob Canada. 

2. REPRESENTATIVES 
T -N Spot Sales. 

3. FACILITIES 
500 w.; 1570 kc. Non -directional. 

4. ÁeENn COMMISSION 
Sunrise -local sunset EST. 

None; all rates net to station. 
5. GENERAL ADVERTISING See ended regulations 

NAB Radio Code Advertising Standards apply. 
General: 3a, 4a, 5, Oa. 
Rate Protection: 15h. 
Basic Rates: 20b. 21a, 21b, 22a, 24b, 25a, 30. 
Contracts: 40a, 44a. 
Comb.; Cont. Discounts: 60a, 81b. 
Cancellation: 72. 73a, 73b. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 
Member: The TN Radio News Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Rec'd 11/6/67. 
6. SPOT ANNOUNCEMENTS 

1 -MINUTE 
I z 2.00 260 1.45 
26 z 1.85 312 z._..__.-_._ - 1.35 
52 x_.._-.._.. 1.75 520 z ._...-._.. 1.25 
104 z._ 1.65 1000 z ._..._._.__ 1.15 
158 z 1.55 

THOMASVILLE (1 AM; 1 FM) 
Davidson County -Map Location F-4 

See SILDS consumer market map and data at begin- 
ning of the State. 

WTNC 
1947 e R A 

Subscriber to the NAB Radio Code 
Media Code 4 234 8300 7.00 
Thomasville Broadcasting Co.. Box 250. State Com- 

mercial Bank Bldg., Thomasville. N. C. 27380. 
Phones 476-7701. 476-7851. 

Studies -726 Salem SL, Thomasville, N. C. 27360. 
I. PERSONNEL 

Manager- ilarnld Harrison. 
2. REPRESENTATIVES 

C01111 Iles! a1 Radio Sales. 
3. FACILITIES 

1.000 w. days: 790 be. Non -directional. 
Operating schedule: . EST. 
Partial simulcast operation. Simulcast sunrise -local 
sunset. For non -simulcast facilities see WTNC-FM. 

4. AGENCY COMMISSION 
None; all rates net to station. 

(This listing continued on next page) 
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NORTH CAROLINA 
Thomasville -W T N C -Continued 
5. GENERAL ADVERTISING See soded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, lb, 2e. 2h, 3a, 3b, 4a, 4d, 5, fia, 7b, 8. 
Rate Protection: 10h, 11f, 15b, 15c, 16. 
Basic Rates: 20b, 21a, 21b, 21d, 22e, 22b, 23a, 23b 

24b, 25a, 26. 28a. 28c. 29e. 29b, 31, 33b. 
Contracts: 40a, 42b, 42d, 44e, 45, 46, 47e, 49, 51a, 

51e. 
Comb.; Cont. Discounts: 6Db, 60c, 60e, 6011, 601, 61b, 

62b. 
Cancellation: 71a, 72. 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with Keystone Radio Network. 
Member: Golden Crescent Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 4/1/68-Rec'd 3/20/68. 
6. SPOT ANN )UNCEMENTS 

I min () I min () 
1 z 4.00 2.50 208 z..-..._._.._. 2.40 1.70 
13 e ....._ 3.50 2.30 365 L......_...... 2.20 1.60 
28 z........_..._._ 3.10 2.10 750 z....._.._.- 2.00 1.40 
52 e..._....... _ 2.90 2.00 1500 L.........._ 1.50 1.20 
104 L 2.70 1.90 2000 L..._...._ 1.25 1.00 () 30 see or less. 

8. PROGRAM TIME RATES 
lx I3e 26x 52x 104e 126e 260x 3I2x 

1 hr 40 37 35 33 32 31 30 28 
1/2 hr - 27 25 23 22 20 19 16 15 
1/4 hr 17 16 15 14 13 12 11 10 
10 min 13 12 11 10 9 8 7 6 
5 min_ 10 9 8 7 6 5 4.50 4 

WTNC-FM 
1949 

Media Code 4 234 8301 5.00 
Thomasville Broadcasting Co., Box 250, State Com- 

mercial Bank Bldg.. Thomasville, N. C. 27360. 
Phones 476-7701, 476-7851. 

Studios -726 Salem St., Thomasville, N. C. 27360. 
I. PERSONNEL 

Manager -Harold Harrison. 
2. REPRESENTATIVES 

Continental Radio Sales. 
9. FACILITIES 

ERP 450 w.; 98.3 mc. 
Antenna ht.: 230 ft. above average terrain. 
Operating schedule: EST. 
Partiel simulcast operation. Operated separately 
local sunset to sign -off. For simulcast facilities 
see WTNC. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
See WTNC listing for coded regulation,. 

TIME RATES 

FM 50% of AM. See that listing. 

TROY 
Montgomery County -Map Location F-5 

eco SIIUS tuuapmer market map and data et begin- 
ning of the State. 

WJ RM 
1961 

Media Code 4 234 8350 2.00 
Montgomery Broadcasting, Inc.. Box 57, Troy, N. C. 

27371. Phone 576-8811. 
STATION'S PROGRAMMING DESCRIPTION 

WJRM: Programming slanted to our local listeners. 
AIR PERSONALITIES handle and compile music for 
each segment using requests to determine interest. 
NEWS: headlines each hour, weather each hour on 
half hour. News programs at 7:45 am, noon & 5 
pm. Farm and home programa at 6:32 em, involving 
local leaders Phone interviews at times, and tele- 
phone conversations Sun 12:30 pm with children under 
10 questioning mc. Homemaking program Wed 1:32 
pm. 411 spotlight Tues 4:20 pm with local leaders. 
SPORTS: et 7:25 am & 6 pm. MUSIC: country 
and western, middle-of-the-road, and religious. Con- 
tact Representative for further details. Recd 7/13/67. 

I. PERSONNEL 
Pros. & Gen'l Mgr. John C. Wallace. 
Program Director-Tommye S. Wallace. 
Sales Dlanager--Goidy Loftin. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
500 w. days; 1390 kc. Non -directional. 
Operating schedule: 6:00 em -local sunset weekdays; 
7:30 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 9b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14e. 
Basic Rates: 21e, 23a, 24e. 25a, 30. 
Contracts: 40a, 42c, 46, 47e. 
Comb.; Cont. Discounts: 60d. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1962. 
Bates received June 18, 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min 

1 time.... 34.00 20.00 14.00 6.00 2.00 
13 times.. 30.60 18.00 12.60 5.40 1.90 
26 times.. 27.20 16.00 11.20 4.80 1.80 
52 times.. 23.80 19.00 9.80 4.20 1.70 

156 times.. 20.40 12.00 8.40 3.60 1.60 
260 times.. 17.00 10.00 7.00 3.00 1.50 

7. PACKAGE PLANS 
(To be used in 1 year) 

520 times 1.25 1.040 times...... ._ 1.00 

TRYON 
Polk County -Map Location C-5 

See 81t1)ß consumer market map and data et begin- 
ning of the State. 

WTYN 
1954 

Subseriber to the NAB Radio Code 
Media Code 4 234 8400 5.00 
WTYN, Inc., Box 940, Tryon. N. C. 28782. Phone 

803-856-5877. 
STATION'S PROGRAMMING DESCRIPTION 

WTYN: Programmed for general adult interest. 
Emphasis at certain times toward various groups es 
farmers, housewives, business men, school children, 
sportsmen, retired folk. etc. Uninterrupted news 
hourly, headlines on half hour, includes national and 
local. Additional farm, sports and stockmarket as 
appropriate. Weather from official teletype. Pro- 
gramming varied throughout day with features, talks, 
interviews, women's show and on -the -street program. 
MUSIC mostly general popular. Standards, film and 
ahowtunes, dixieland 60%. About 10% each of tune- 
ful "serious music," country end western, religious 
and current hits. Hec'd 7/17/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Henry G. Bertol, Jr. 
Vice-Pres. & Trees. ---Gertrude S. Taylor. 
Program Director -H. L. Rickenbacker. 

9. FACILITIES 
1,000 w. days; 1550 kc. Non -directional. 
Operating schedule: Sunrise -local aunaet. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 9a, 4d. 5, 6e, 7a, 8. 
Rate Protection: 10b, 14b, 15b. 
Basic Rates: 201. 21a, 21e, 22b, 23a, 24b, 25a. 28e. 

28c, 25e. 33b. 
Contracts: 40e, 41, 926, 49a, 45, 48, 48, 51a. 
Comb.; Cont. Discounts: 60a, 61b, 62d. 
Cancellation: 71e. 72, 73b. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 1, 1965. (Card No. 8.) 
Card received December 9, 1965. 

6. SPOT ANNOUNCEMENTS 
1 ü...-..___._......._. 3.00 312 U..._.-.____^_.- 1.75 
28 ti.-.___._.___......... 2.75 365 tL.._._-._..__.-.._ 1.70 

78 ti__.___.......__.._._ 2.35 900 ti..._.... 1.45 
104 ti -....... 2.20 1200 tl_....._____.- 1.85 
156 ti _....._ 2.05 1500 ti._ .._....._ 1.25 

2 PROGRAM TIME RATESi 
1.85 

S 
1 hr 1/2 hr 25 min 1/4 hr 10 min 5 min 

1 ti 40.00 18.00 17.00 
20 ti 38.00 17.00 15.50 
52 tL.._..._ 35.00 15.00 14.00 
78 ü ..__. 14.00 13.00 
104 ti _._... _.._. 
156 ti..._..-_ 
260 tl......._ _...._ 

625 ti - 

1400 ti........ ..,.. . _... 
1500 tt._.._. ...._. 

VALDESE 

12.00 
11.00 
10.00 
9.40 
8.80 
8.20 
7.40 
7.00 
6.80 

7.50 
6.85 
6.25 
5.85 
5.50 
5.15 
4.65 
4.35 
4.25 
3.90 
3.60 - . 3.85 
3.15 

5.25 

4.80 
4.10 
3.85 
3.60 
3.25 
8.10 
8.00 
2.70 
2.55 
2.35 
2.20 

Burke County -Map Location D-4 
See SUDS consumer market map and data at begin- 
ning of the State. 

WSVM 
1961 e 

Media Code 4 294 8450 0.00 
Burke County Broadcasting Co., Box 99, Valdese, 

N. C. 28690. Phone 704-879-5000. 4-4111. 
Other office -111 Collett St., Morganton, N. C. Phone 

704-874-4111. 
STATION'S PROGRAMMING DESCRIPTION 

WSVM: Programmed for entire family. 
Heavy emphasis on community involvement including 
local live broadcast of high school sports, etc. AIR 
PERSONALITIES program all segments. 5-7 am 
gospel and country and western. 7-9 am standards, 
current hits. 10 am -noon middle-of-the-road, current 
hits. 1-3 pm country and western. 3-5 pm rock and 
roll. 8-9 pm middle-of-the-road current hits. 9-11 
pm 11 rock 

ambito 
roll. 

µlocal n: 

5 
ews aroundup daily et 

5 pm originates et local newspaper office. Weather: 
3 min at 30, weather forecast, all instrument read- 
ings. SPORTS: local, regional and live major league 
baseball. FARM: 12:30 pm livestock, farm news. 
taped interviews, detailed weather reports. Contact 
Representative for further details. Rec'd 8/1/67. 

I. PERSONNEL 
President -Robert R. Bilker. 
Vice-Pres. & Gen'l Mgr. -William R. Rollins. 
Sales Manager -Ellie Greenway. 

2. REPRESENTATIVES 
6111 -Perna, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 5:00 am -11:00 pm. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 9a, 5, 8e, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14e, 15h. 
Basic Rates: 20b, 21e, 21b, 22b, 24e, 25a, 26. 
Contracts: 40a, 46, 47a, 48, 51e. 
Comb.: l'ont. Discounts: 00d, 601, 61a, 62b. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 80, 82. 
Member: Tobacco Radio Network, 'The TN Radio 
News Network and Suburban Radio Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 2/1/67 -Reed 2/6/87. 

EST. 

7. PACKAGE PLANS 
PER MO: I tl 10 ti 
1 min 2.75 2.50 
30 sea...__......_ 2.50 2.25 
15 sea_ _......_...__ 1.55 1.45 

DISCOUNT 
10% discount on firm 6 month or longer contract. 

8. PROGRAM TIME RATES 
I hr 

1 e. _....__.._...._.._..__ 30.00 

28 x._...._-.__............. 26.00 
52 x._...._._..._..._ -._.. 24.00 
280 z._...___......._ __- 22.00 
312 x._ 20.00 
365 x 18.00 

WADESBORO 

25 ti 50 t1 100 ti 
2.25 2.00 1.75 
2.00 1.75 1.50 
1.40 1.25 1.00 

1/2 hr 1/4 hr 5 min 
18.00 9.50 4.00 

9.25 8.75 
9.00 8.50 
8.50 8.25 
8.00 8.00 
7.50 2.75 
7.00 2.0 (CR5) 

16.00 
15.00 
14.00 
13.00 
12.00 

Anson County -Map Location F-5 
See S1tDS consumer market map and data 
rung of the State. 

WADE 
1947 e 

at begin - 

Media Code 4 234 8500 2.00 
Carollnaa Advertising, Inc., Radio Bldg.. Wadesboro, 

N. C. 28170. Phone 694-2175. 
I. PERSONNEL 

General Manager -W. P. Billingsley. 
3. FACILITIES 

1,000 w. days; 1210 kc. Non -directional. 
Operating schedule: Sunrise -sunset. EST. 

4. AGENCY COMMISSION 
15he tu recognized agencies; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3e, 4a, 4d, 5, 6a. 
Basic Rates: 22a, 23a, 24b, 25a, 26, 28b, 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61e. 
Cancellation: 70a, 70c, 71e, 73a. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective July, 1947. (Card No. 1.) 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 u. 13 ti. 26 ti. 52 U. 104 ti. 312 ti. 

1 hour 50.00 47.50 45.00 42.50 40.00 37.50 
1/2 hour 27.50 26.13 24.75 23.38 22.00 20.63 
1/4 hour 15,00 14.25 13.50 12.75 12.00 11.25 

10 minutes 12.00 11.40 10.80 10.20 9.60 9.00 
5 minutes 8.00 7.80 7.20 6.80 6.40 6.00 1 minute 4.00 3.80 3.60 3.40 8.20 8.00 

1/2 minute 3.00 2.85 2.70 2.50 2.40 2.25 
(') Specified time stxtton breaks take one minute 
rate. 

WALLACE 
Duplin County -Map Location J-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLSE 
1953 

e 
Media Code 4 234 8550 7.00 

Duplin Broadcasting Co.. Inc., Highway 117 N.. 
Wallace, N. C. 28466. Phone 919-285-2187. 

I. PERSONNEL 
President -H. E. Kramer. 
Manager -Grace Heath. 

2. REPRESENTATIVES 
T -N Spot Sates. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1900 kr. 

Non -directional. 
Operating schedule: 5:30 am midnight. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3e, 3b, 3c. 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 21a. 
Contracts: 45. 
Cancellation: 71a. 
Member: Tobacco Radio Network; The TN Radio 
News Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 1, 1963. 
Rates received September 5, 1963. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti .... 3.25 104 tL_.......-.._._.._.. 2.78 
13 ti 3.15 158 ti..._.........._...._..._ 2.50 
26 ti 3.05 260 ti 2.00 
52 ti 2.90 500 ti_ __ 1.50 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 

1 ti 12.50 8.50 6.75 
13 ti 
26 tí..._.._.._...._____-_....__....-_._ 10.95 7.30 5.00 
52 tl.._ 10.20 6.75 9.50 
104 ti_ 9.40 5.80 3.90 
156 ti 8.00 4.90 3.50 
260 ti 7.00 3.80 3.00 

WASHINGTON (2 AM; 1 FM) 

Beaufort County -Map Location K-5 

See S1tDS consumer market map and data at begin- 
ning of the State. 

WEEW 
1961 

Media Code 4 234 8690 U.00 
WEEW, Inc., Box 439, Bank of Washington Bldg.. 

Washington, N. C. 27889. Phone 919-946-4124. 
STATION'S PROGRAMMING DESCRIPTION 

WEEW: Programmed for mass appeal, emphasis ou 
young adults, farm, teen, Negro. 
Numerous contests annually. MUSIC: country and 
western 6-8 em, top lee current plus past hits 8 
am -sign -off, gospel and spiritual 7 am -noon Sun. 
FARM: hourly farm tips and ax, tobacco broadcasts, 
livestock and commodidee noon, network farm news. 
School menus, university and school news. SPORTS: 
10 NASCAR auto races, racing news, college football. 
network spurts news, scoreboard predictions. Public 
affairs programs. Air personalities. Remote facilities. 
News beeper. News mobile. Network news at :55, 
headlines at :30, hourly. Staff meterologist 4 times 
daily, network weather 6 times daily. Coastal fishing 
reports. COMMERCIAL POLICY: 14 minutes product 
protection. Contact Representative for further details. 
heed 4/29/88. 

I. PERSONNEL 
President-Itoaa Mae Springer. 
V.Y., Sta. & Com'1 Mgr. -Robert E. Pickett, Jr. 
Technical Director -Charles W. Moore. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
505 w. days; 1320 he. Non -directional. 
Operating schedule: 6 am -local sunset daily. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e, 3d, 4e. 5, 6a, 7e, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20a, 21e, 21b, 21d, 22a, 22b, 23a, 24b, 

25a, 26. 28b, 28c, 29a. 
Contracts: 40e. 41, 44e, 45, 46, 47e. 49, 51b. 
Comb.; Cont. Diaconate: 600, 61e, 62d. 
Cancellation: 70e, 70c, 71e. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
1 min & 20/30 seec, announcements may be combined 
to earn frequency discounts. Special 10 -sec. (ID) 
announcement plans do not effect and are not effected 
by frequency discounts. 
Multiple products of same parent company may com- 
bine for all applicable discounts, providing they are 
contracted for by the same agency at the same time. Member: The TN Radio News Network, National AB - Radio Groupe, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft' 1/1/88 -Reed 4/29/68. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 52x 104x 156e 260e 9122 
1 min 5.50 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
30 sec or less: 80% of 1 -min. 

WITN 
1942 

Media Code 4 294 8650 5.00 
Tarheel Broadcasting System, Inc., WITN Radio, 

Box 793, Washington, N. C. 27889. Phone 946- 
2182. 

Studio -Hwy. 17. one mile south of Washington, N. C. 
I. PERSONNEL 

President -W. R. Roberson, Jr. 
Gen'i & Sales Mgr. -Robert E. Frowein. 
Ass't Mgr. & !'rug. Dir. -Merrill Daniels. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

8. FACILITIES 
5,000 w. days; 1,000 w. nights; 9:30 kc. 

Directional -nighttime only. 
Operating schedule: 5:00 em -midnight daily; 6:30 
am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15/0 net charges for time; payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. General: la, 2a, 3a, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11e, 12e, 13a, 14a. 15b. 
Basic Rates: 20b, 21e, 21d, 22e, 22b, 23a, 24c, 25a. 

28, 27, 29b, 30, 32b. 
Contracts: 40a, 41, 42b, 44b, 45, 48, 47a. 49, 51b. 
Comb.; Cont. Discounts: 600, 60i, 61c, 62d. Cancellation: 70e. 70e, 71a, 72. 73a. 
Prod. Services: 80, 81. 82. 
Affiliated with American Entertainment Network. 
Member: Carolina Radio Network; Tobacco Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective July 1, 1984. (Card No. 9.) 
Card received June 1, 1964. 

Traffic Times -7:00-9:00 am and 4:00-6:00 pm Mon thru Fri. 
Other Times -5:00-7:00 am, 9:00 am -4:00 pm and 
6:00-11:00 pm Mon tiro Fri; all day Sat and Sun. 

6. SPOT ANNOUNCEMENTS 
TRAFFIC TIMES 

PER WK: 1 wk 13 wk 
1 ti ._ ....... 6.50 6.20 
5 ti..._._ _...-._..._-..__.._ 6.00 5.70 
10 tt..._.._ -__ -_._._.... 5.80 5.50 
20 ü ...._..__.._._ 5.50 5.20 
30 tl_.-_........_........ _ 5.30 5.00 

OTHER TIMES 

26 wk 52 wk 
5.90 5.50 
5.40 5.10 
5.20 4.90 
5.00 4.70 
4.80 4.50 

1 t1.._.,.,....._._..--_.._....... 4.50 9.30 4.00 8.80 
5 ti ...... _.._..._ ..... ....._.__. 9.00 3.80 3.60 3.40 
10 ....._._.____.--..._ 3.80 8.60 3.40 3.20 
20 tí ._....___....-._. 3.50 3.30 3.20 3.00 
30 ti _ . 3.30 3.10 3.00 2.80 
30 -seconds or lees -80% of 1 -minute rate. 
Traffic times and other times may be combined for 
earned discounts. 

(Weohington continued on next page) 
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Washington -Continued 
W I T N -FM 

1965 
Media Code 4 234 8651 3.00 
Tar Heel Broadcasting System, Inc., Box 793, U. S. 

Hwy. 17 South, Washington, N. C. 27889. Phone 
919-946-2162. 

I. PERSONNEL 
Pres. & Gem 1 Mgr. -W. R. Roberson, Jr. 
Gen'l & Sales Mgr. -Robert E. Frowein. 
Aas't Mgr. & Prog. Dlr.-Merrill Daniels. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES ERP 100,000 w.; 93.3 mc. 
Operating schedule: 6:00 am -midnight. EST. 
Antenna ht.: 1,300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WITN listing for coded regulations. 
AM facilities: WITN-AM. 
TV facilities: WITN-TV. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective (Card No. 1.) 

Card received October 14, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 1 min 
1 ti.._.._._ ._.__. 7.00 156 ti..._....._....._._... 5.00 
26 ti_._......_ ____ 6.50 260 ti..._..._..._...._. 4.50 

... 4.00 4.00 
104 ti - 5.50 

WAYNESVILLE 
Haywood County -Map Location B-4 

See SUDS consumer market map and data at begin- 
ning of the State. 

WHCC 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 234 8700 8.00 
Waynesville Broodcasting Co. Box 659. 114 Church 

St., Waynesville. N. C. 28786. Phone 456-8661. 
STATION'S PROGRAMMING DESCRIPTION 

WHCC: Programmed to local community for adults 
and young adults. 
5-6 am weather, market report, county farm agents. 
6-9 am news, local reports, middle-of-the-road music. 
9 am -noon women's local features, women's news, 
middle-of-the-road music. Noon -1 pm local trading 
post, gospel music. 1-2 pm standard music. 2-3 pm 
rural, country and western. 3-5 pm pop music. 5-6 
Om for car drivers, safety tips, highway news. 6-7:30 
Dm middle-of-the-road music. 7:30-10 pm teens' cur- 
rent hits. 10 pm -12M standard middle-of-the-road 
music, news every hour, sports and weather every half 
hour. Rec'd 7/17/67. 

I. PERSONNEL 
Gen'l Mgr. & Proa. Dir. -Allen W. Aakina, Jr. 
Treasurer -J. W. Byrne. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 5:00 am -midnight weekdays; 7:00 
am -10:00 Dm Sun. EST. 

4. AGENCY COMMISSION 15%: no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 4a, 4d, 5. 6a. 7b. 8. 
Rate Protection: 10a, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21e, 21d, 22b, 24b, 24c, 25a, 28b, 

28c. 29a, 33e. 
Contracts: 41, 445, 45, 46, 47e, 48. 49. 510. 
Comb.: Cont. Discounts: 60a. 60g. 801. 61a, 62b, 62d. 
Cancellation: 70a. 70c. 71a, 72, 73s, 73b. 
Prod. Services: 80. 82. 
Affiliated with Keystone Broadcasting System. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Recd 11/22/66. 
6. SPOT ANNOUNCEMENTS 

PER YR: 
Ix 52x 1560 2600 365x 

1 min 2.00 1.85 1.70 1.55 1.40 
30 sec 1.60 1.60 1.40 1.30 1.20 
10 sec 1.00 .95 .85 .75 .70 

7. PACKAGE PLANS 
PER WK: lo ti 25 t1 
1 min._......-._ _..._...._..__. 1.85 1.55 
30 sec _..._.._......... 1.50 1.30 

8. PROGRAM TIME RATES 
PER YR: Ix I3x 26x 52x 
2-1/2 min.. 2.50 2.40 2.30 2.20 
5 min. 3.60 3.50 3.40 3.30 
10 min..._.. 7.00 6.75 6.50 6.00 
1/4 hr...__ 9.00 8.50 8.00 7.50 
25 min 13.00 12.00 11.00 9.00 
1/2 hr 14.50 13.00 12.00 10.00 
55 min 20.00 19.00 18.00 16.00 

WELDON 

520x 10000 
1.25 1.10 
1.10 1.00 
.65 .55 

50 t1 100 t1 
1.40 1.10 
1.25 1.00 

I56x 280x 
2.10 2.00 
3.20 3.10 
5.50 5.00 
7.00 6.50 

S64x 
1.90 
3.00 
4.50 
6.00 

Halifax County -Map Location J-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

WSMY 
(formerly WCNF) 

1959 

CEICI 
Media Code 4 234 8750 3.00 
Smiles of N. C., Inc.. 1504 Roanoke Rapids Rd.. 

Weldon. N. C. 27890. Phone 538-3115. 
I. PERSONNEL 

President -N. J. Sullies. 
Manager -Aubrey W. Aycock. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Southern -Southern Spot Sales, Inc. 

3. FACILITIES 
1000 w. days. 2.50 w. nights: 1400 kc. 
Operating schedule: 6:00 am -midnight. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 35, 4a, 4d, 5, 6a, 7b, 8, 

Rate Protection: 15b. 
Basic Rates: 24b. 25a, 29a. 
Contracts: 44a. 46. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 70c, 71a. 
Member: Carolina Radio Network, The Radio Smiles 
Group. 

TIME RATES 
Eff 4/1/68-Rec'd 4/3/68. 

6. SPOT ANNOUNCEMENTS 
(6:30-9 am, noon -1 pm & 3:30-6 pen) 

PER WK: 6ti 1201 I8 ti 24tí 
1 min........-___-...........-_-___ 4.00 3.50 3.00 2.50 
30 sew___.-. ._... 3.00 2.60 2.25 1.85 

(All other times) 
1 min__.--___-...._.--......_... 3.20 2.80 2.40 2.00 
30 sec_ 2.40 2.10 1.80 1.50 
10 sec: 50% of 1 -min. 

WEN DELL -Z EB U LON 
Wake County -Map Location H-4 

Bee 8RD8 consumer market map and data at begin- 
ning of the State. 

WETC 
1959 

Subscriber to the NAB Radio Code 
Media Cede 4 234 8800 6.00 
Wendell-Zebulon Radio Co.. Inc., Box 278. Wendell, 

N. C. 27591. Phone 269-9325. 
Studio -Hwy. 84, Wendell-Zebulon, N. C. 

STATION'S PROGRAMMING DESCRIPTION 
WETC: Programmed for adults and young adults. 
3 air personalities emcee entire operation. MUSIC 
90%: standards 60% featuring music 1-5 years old. 
20% general popular and 10% standards. NEWS 
10%: local, state and national. 5 min news each 
hour. COMMERCIAL POLICY: 16 minutes maxi- 
mum any hour. FARM: programming from regional 
network daily. Live sporta in season. Local remote 

8p/1 
pickups featuring personalities available. Rec'd 

4/67I. 

PERSONNEL 
President -Lewis V. Parrish. 
Gen'l, Sta. & Com'1 Mgr. -Bill Kirby. 

3. FACILITIES 
5,000 w.; 540 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, Sa, 4a, 5, Sb, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13s, 14a, 15b. 
Basic Rates: 20b, 21e, 22b, 23a, 29b, 25a, 29a. 
Contracts: 40a, 42a, 42c, 43, 44a, 49b, 45, 46, 47a, 

48. 51a, 51b, 51e. 
Comb.: Cont. Discounts: 60a, 60e. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Member: Carolina Radio Network. 

TIME RATES 
Rates effective October 1, 1985. (Card No. 2.) 

Card received July 29, 1965. 
8. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1000 ti.__._-.. 4.35 3.60 100 ti..._.-_.. 6.00 4.80 
600 ti..._._ 4.80 3.90 50 tl..._.__,._ 6.75 5.40 
800 ti 5.40 4.35 1 tL_....__.- 7.50 6.00 

10. SPECIAL FEATURES 
2 MINUTES 

(Community Calendar, Trading Poet. 
-News Headlines) 

300 ti..._.._ _. 8.00 50 ti.._.._.._.._- 8.10 
100 ti..._...._.. - 6.90 1 ti ... 9.60 

5 MINUTES 
(News, Weather, Sports) 

800 ti .......... _______ 7.50 50 tL.-._.._-_._...... 10.20 
100 ti 8.70 1 ti.._.____......_. 12.00 
Farm news and reports. 

WEST JEFFERSON 
Ashe County -Map Location D-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WKSK 
1959 

Media Code 4 234 8850 1.00 
Chlidresa Broadcasting Co. of West Jefferson, Box 

311. West Jefferson, N. C. 28694. Phone 919-246- 
6001, 246-6601. 

I. PERSONNEL 
President -James B. Children. 
General Manager -Jan Caddell. 

3. FACILITIES 
1,000 w. days; 1600 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: 3a, 3h. 4b, 4d, 5, 6a. 
Basic Rates: 23a. 24b. 25a, 28, 28b. 
Contracts: 40s. 92b. 45, 46, 47a. 
Cancellation: 70a. 70c. 73a. 
Affiliated with EBB Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 4/15/67-Rec'd 5/22/67. 
6. SPOT ANNOUNCEMENTS 

YEARLY CONTRACT PLAN 
I min 30 see I min 30 see 

1 x....._.....,..... 3.00 2.50 880 x..._.__... 1.75 1.30 
52 x..._..._.._. 2.90 2.00 1040 x...__ 1.60 1.20 
156 x...__.._. 2.75 1.75 1300 x ___ 1.50 1.10 
280 x..._..._._ 2.50 1.80 1560 x...._._.- 1.40 1.05 
312 L.._... .. 2.25 1.50 2080 x.....__... 1.90 1.00 
520 ...... 2.00 1.40 2600 t..-._ 1.25 1.00 

7. PACKAGE PLANS 
30 DAY PACKAGE 
IOx 25x S0x IOOx 200x 300x 

10 sec 1.50 1.40 1.25 1.00 1.00 1.00 
30 sec 2.00 1.75 1.50 1.25 1 10 1.00 
1 min 2.50 2.00 1.75 1.50 1.40 1.30 

WHITEVILLE (1 AM; 1 FM) 
Columbus County -Map Location H-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WENC WENC-FM 
1946 1962 

Media Code 4 234 8900 4.00 

Whiteville Broadcasting Co.. Box 700. Whitevllle, 
N. C. 28472. Phone 919-642-2133. 
STATION'S PROGRAMMING DESCRIPTION 

WENC: Programmed primarily for adults, with after- 
noon block for teens. 
6-9 am. personality entertainment, country and west- 
ern music, general pop, middle-of-the-road music 
till 9 am, includes community bulletins, birthdays, 
weather commentary, news, and devotions. 9-11:30 
am personality, middle-of-the-road, phone interviews. 
11:30 am -1:30 pm country and western music, agri- 
cultural features, news and weather commentary. 1:30- 
3:30 pm entertainment, middle-of-the-road music. 
3:30-5 pm teen block top pop with personality. 5-6 
pm entertainment, general pop, news. sports, weather 
commentary. 6-10 pm FM middle-of-the-road, movie 
and ohowtunes, news throughout schedule at :55, sea- 
sonal coverage of local and regional sports. Contact 
Representative for further details. Recd 7/31/67. 

I. PERSONNEL 
President -J. Herman Leder. 
General Manager -Don Vieta. 
Program Director -Ed Potter. 

2. REPRESENTATIVES 
T -N Spot Salm. 

3. FACILITIES 
5,000 w. days; 1220 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
FM FACILITIES 
Etti' 45.000 w.; 99.1 me. 
Operating schedule: Duplicates AM during day; pro- 
grammer) separately at night. EST. 

4. AGENCY COMMISSION 
15% nn time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 65. 7a, 8. 
Rate Protection: 10b, 11b, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 28. 28b, 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: Sob, 60k, 61a, 61b. 
Cancellation: 70a, 70c, 71a, 73a. 
Member: The Tobacco Radio Network: The TN Radio 
News Network. 

TIME RATES 
Rates effective January 1. 1965. (Card No. 5.) 

Card received April 19. 1065. 
6. SPOT ANNOUNCEME1ENNTTS 

TE 
1 ti 5.50 104 ti . .. 4.55 
13 tl..-......_..___. 5.30 156 ti _. 4.30 
26 ti...._._..._ _.. 5.05 260 tL...__...__.._...._ 4.05 
52 ti........._.._......._ _... 4.80 312 ti..._.._ _..____. 3.80 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 5 min 
1 ti..._...___.....__._.._......_... 49.05 39.45 28.00 12.45 
13 ti.._..__......._.._.._.._....... 47.60 38.00 24.55 11.70 
26 ti._ ....... _._. ..... _____ 46.15 36.55 23.10 10.95 
52 ti __.. 44.70 35.10 21.65 10.20 
104 ti._.._ ............. _ ....... ......... 43.25 33.65 20.20 9.45 
156 ti _ 41.80 32.20 18.75 8.70 
260 ti 40.35 30.75 17.30 7.95 
312 ti 38.90 29.30 15.85 7.20 

WILLIAMSTON (lAM;1FM) 
Martin County -Map Location K-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WIAM 
1950 

Media Code 4 234 8950 9.00 
Fargay Broadcaster's. Inc., Hay. 17 North, Williams - 

ton, N. C. 27892. Phone 792-4161. 

STATION'S PROGRAMMING DESCRIPTION 
WIAM: Programmed for general interest. 
NEWS: at :55 & :25. 6-8 am farm, weather and 
sports reports. 8-11 am middle-of-the-road music 
within season, direct tobacco market auctions. 11 am - 
noon gospel music. Noon -1 pm farm, local regional 
and world news and features. 1-2 pm country music, 
stock reports. 2-2:30 pm middle-of-the-road music. 
3:30-5:30 pm current hits. 5:30-7 pm news block 
featuring news, weather, sports, stock reports, public 
affaira features. SPORTS: live major league base- 
ball, college basketball, college and high school foot- 
ball. Contact Representative for further details. 
Rec'd 8/14/67. 

I. PERSONNEL 
General Manager -William H. Farrior, 

2. REPRESENTATIVES 
Dore & Allen, Inc. 

3. FACILITIES 
1,000 w. days: 900 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time and talent: 2% cash discount. 

5. GENERAL DVERTISING See eoded regulations 
General: la, 2a, 35, 3b, 4a, 4d, 5, 8a, 8. 
Rate Protection: 10b. 11b, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a. 46, 47a. 48. 
Comb.: Cont. Discounts: 6Gb. 
Cancellation: 70a, 70c, 71a, 73a. 

Member: Carolina Radio Network: Tobacco Radio 
Network; The TN Radio News Network. 

TIME RATES 
Rates effective April 1, 1982. 

Rates received March 14. 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 min. 
hr. hr. hr. min. min. or less 

1 time 40.00 27.50 15.00 13.00 10.00 4.95 
13 times 37.50 25.00 14.00 12.00 9.00 4.75 
26 times 35.00 22.50 13.00 11.00 8.50 4.50 
52 times 32.50 20.00 12.00 10.00 8.00 4.10 

104 times 30.00 18.00 11.00 9.00 7.00 4.00 
158 times 27.50 16.00 10.00 8.00 6.50 3.75 
260 times 25.00 14.00 9.00 7.00 6.00 8.80 
312 times.._ 22.50 12.00 8.00 6.00 5.00 8.10 

30 seo 
6.00 
5.50 
5.00 
4.50 
4.25 
4.00 

NORTH CAROLINA 

W I A M -FM 
1962 

Media Code 4 234 8951 7.00 
Fargay Broadcaster's Inc., Box 590, Hwy, 17 N., 

Williamston, N. C. 27892. Phone 792-4161. 
1. PERSONNEL 

Gert I & Sales Mgr. -William II. Farrlor. 
2. REPRESENTATIVES 

Dore & Allen. Inc. 
3. FACILITIES 

ERI' 3,000 w.; 103.7 mc. 
Operating schedule: 6:00 am -11:15 pm daily. EST. 
Antenna ht. -252 ft. above average terrain. 

4. AGENCY COMMISSION 
15/2 time and talent: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See WIAM listing for coded regulations. 

TIME RATES 
Rates effective 

Rates received November 12, 1982. 
6. SPOT ANNOUNCEMENTS 

(1 minuta or less) 
1 U. - 3.75 194 ti 2 25 
13 ti 3.50 158 ti 200 
26 ti 3 00 260 ti 1 75 
52 ti...__ 2.50 312 ti 150 

8. PROGRAM TIME RATES 
1 hr 1/2 1w 1/4 hr 30 min 5 min 

1 ti..._..._.._.._._... 27.50 22.00 18.00 11.00 8.00 
13 ti.__._.._.._._ 25.00 20.00 14.00 10.00 7.00 
26 ti._._..__.-...... 24.00 18.00 12.00 9.00 8.00 
52 tL--_..___.._... 22.00 16.00 10.00 7.00 5.50 
194 ti..._..-_.___._ 21.00 14.00 8.50 6.50 5.00 
158 Li ....... 20.00 12.00 8.00 8.25 4.75 
280 ti__.._....._.__ 19.00 10.00 6.50 5.75 4.50 
312 ti..___.._.._.._... 17.00 9.00 5.25 5.00 4.00 

WILMINGTON (4 AM) 
New Hanover -Map Location J-8 

See SIDS consumer market map and data at begin- 
ning of the State. 

WGN I 
1946 

Media Code 4 234 9000 2.00 
New Hanover Broadcasting Co., Inc., Box 869. 211 

N. Second St., Wilmington, N. C. 28401. Phone 
919-783-6511. 

I. PERSONNEL President -E. D. Baydush. 
Station Manager -Bill Weathers. 
Commercial Manager -Tommy Thompson. 

2. REPRESENTATIVES 
T -N Spot Sales. 

S. FACILITIES 
1.000 w. days, 250 w. nights; 1840 kc. 

Non -directional. 
Operating schedule: 5:00 am -midnight weekdays; 6:00 
am -midnight Sun. EST. 

4. AGENCY COMMISSION 
10%: nn rash discount. 

5. GENERAL RATE POLICY 
Member: The Tobacco Radio Network; The TN Radio 
Newa Network. 

TIME RATES 
Rates effective June 15, 1984. 

Card received July 8. 1964. 
6. SPOT ANNOUNCEMENTS 

TRAFFIC TIMES OR FIXED POSITION 
(Traffic Times: 6:30-9:00 am, noon -1:00 Dm 

and 4:00-7:00 pm) 
1 min 

52 tt..........._...._.__..._._....- _ 7.60 
104 ti.._--.._._ _..___ 7.00 
260 ti ............._......_...__...._._ ____._ 6.50 
312 ti _...._.....__ 8.00 
520 ti _ __.._ 5.50 

ROS and All Day Sunday 
1 t1...._ ..__..._...__._._.._...._......... 6.00 4.50 3.00 
52 ti ....... _..._._.__._...__..._____.. 5.50 4.00 2.50 
104 ti _ _._..._... 5.00 3.75 2.25 
260 ti ......--_.-.-..--..._._...__..........._ 4.50 3.50 2.10 
312 ti ._._..._....._..._._..._......_ 4.25 3.25 1.95 
520 ti 4.00 3.00 1.75 

8. PROGRAM TIME RmTñS 
emin 

1 ti 17.50 260 tt....._...._......_.._ 12.00 
52 ti 15.00 812 ti 11.00 
104 ti 14.00 520 ti. 10.00 

WHSL 
1963 

Media Code 4 234 9050 7.00 
The Progressive Broadcasting Corp.. Box 921, Trust 

Bldg., Front & Market Ste., Wilmington. N. C. 
28402. Phone 919-762-4491. 

I. PERSONNEL 
Pres. & Gen'l Mar. -Sidney W. Wilson. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 
Harry Harkins, Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights: 1990 kc. Non -direc- 
tional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%: no rash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: 3a, 4a, 5, 6a. 
Rate Protection: 15h. 
Basic Rates: 22a, 23a, 24b, 25a. 
Contracts: 40a. 
Cancellation: 71e, 

3c..TIME RATES 
Rates effective July 1. 1964. 

Rates received June 29. 1984. 
6. SPOT ANNOUNCEMENTS 20/30 10 sec 

1 min sea or less 
1 ti .2...22....2 -222...2_ 7.00 5.00 4.00 
26 ti _...-..._._ 6.65 4.75 8.80 
52 ti ....-___........._..._..___._......__. 6.80 4.50 8.60 
104 tt -.__ .............__.._......__._. 5.95 4.25 8.40 
200 ti ...... _ -_...._.......... ________ 5.60 4.00 8.20 
520 ti 5.25 3.75 8.00 
1000 ti 4.00 2.50 2.00 
10 second announcements may not be combined with 
other announcements for purposes of frequency dis- 
count. 

(This listing continued on next page) 

10 sec 
4.00 
3.50 
3.96 
2.75 
2.50 
2.25 

November 1, 1968 Spot Radio Stations 663 



NORTH CAROLINA 

Wilmington -W H S L -Continued 
7. PACKAGE PLANS 

PER WK: 
30 U.____....._......._ 63.00 25 U___. _ 131.25 
15 tl_......._.._.-.._._ 89.25 50 ti._._._._ 200.00 
20 ti. ___ 112.00 

DISCOUNT 
4 wks.--._-..._. 5% 26 wke. 20% 
8 wke_- _ _ 10% 39 wke 25% 
13 wke 15% 52 wke.___. 30% 

8. PROGRAM TIME RATES 1/2 hr1/4hr5min 
1 ti...__._..____.._._._.___._...._ 42.00 33.80 18.80 
18 tL....._._-._....._.__._._.._ 39.20 30.80 18.10 
28 ti._...__...._._....___-.._ ....... __._ 36.40 28.00 15.40 
52 ti. _._...-_...._._...._.._ 33.80 25.20 14.00 
104 ti.__ .............._...-......_._.-_ 30.80 22.40 12.80 
208 U. _.._.._.._......_..__._....._ 28.00 19.80 11.20 
312 ti 23.80 15.40 10.50 

10. SPECIAL FEATURES 
Newscasts: 5 -minute programs at :25 and :55. Twice 
rate spot schedule. 

WKLM 
1957 

time sales Ince 

A Thorns Station 

MCI 
Media Cede 4 234 9100 0.00 
WKLM Radio, Box 432, 118 Princess St., Wilming- 

ton. N. C. 28401. Phone 919-783-4833. 
STATION'S PROGRAMMING DESCRIPTION 

WKLM: Programmed for general interest. 
5 air personalities handle all segmenta. MUSIC: 
country and western. News briefe: local, regional, 
national, international, at :15 & :45. Sporte briefs 
at :10. Weather at :30, religious song at :23, com- 
munity news at :80. Farm market news M -F, 12:30- 
12:35 pm. Area school news Sat 2 pm -sign -off. 
Religious programs, taped and live, Sun sign -on - 
noon. County farm news M -Sat 11:50-11:52 am. 
Religious program feature M -Sat 6:35-8:40 pm. 
Fishing reports Thurs 11:32 am, 12:37 pm, 5:32 pm. 
Public service announcements throughout each day. 
Equipped for remotes. Contact Representative for 
further details. Recd 10/19/87. 

I. PERSONNEL 
President-llarold H. Thorns. 
Station Manager -Wm. B. Humble. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Southeast -David Carpenter Company. 
Thome Radio & TV Enterprises. 

3. FACILITIES 
5.000 w.; 980 kc. 
500 w. pre -sunrise. 
Opr. ached. 6 am (sunrise if earlier) -sunset. EST. 

4. AGENCY COMMISSION 
15% to recognized agencies: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, lb, 3a, 3b, 3c. 3d, 4a, 9d, 5, 8a, 

7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 16. 
Basic Rates: 20e, 20b, 21b. 21d, 22a. 22b, 23e. 24a. 

25a, 26. 27. 28b, 29a, 30. 31. 32a. 
Contracts: 40a, 41, 42b. 43, 95, 46, 47a, 51b, 51e. 
Comb.; Cont. Discounts: 60e, 60c, 60e, 61a, 81b. 61e. 

62b. 
Cancellation: 70a, 70e. 71e. 73e. 
Prod. Services: 80, 81, 82. 
Member: Country Music Network. 

TIME RATES 
Eft' 7/1286-Rec'd 1/23/87. 

7. PACKAGE PLANS ROS 
I -WEEK SATURATION PLAN 

PER WK.. EA: 
48t1 3ßt1 2401 18t1 12 ti 6t1 

1 min 5.00 e 00 8.50 7.00 7.50 8.00 
20/30 sec...._ 3.50 4.-0 4.55 4.90 5.25 5.69 
10 sec ID 2.50 7.00 3.25 3.50 8.75 4.00 

13 -WEEK SATURATION PLAN 
1 min 9.75 5.70 6.20 6.85 7.15 7.80 
20/30 sec..._ 3.30 4.00 4.30 4.65 5.00 5.30 
10 sec ID _ 2.35 2.85 3.10 3.30 3.55 3.80 

28 -WEEK SATURATION PLAN 
1 min. 4.50 5.40 5.85 8.30 8.75 7.20 
20/30 sec...._ 3.15 3.80 4.10 4.40 4.70 5.05 
10 sec ID 2.25 2.70 2.90 3.15 3.35 3.60 

52 -WEEK SATURATION PLAN 
1 min 4.25 5.10 5.50 5.95 6.35 6.80 
20/30 sec.... 2.95 3.55 3.85 4.15 4.45 4.75 
10 sec ID _ 2.10 2.55 2.75 2.95 3.10 3.40 

8. PROGRAM TIME RATES 
PROGRAM STRIP RATES 

5 -Minute Spotline plan 
5 -minute programs at 4:30 pm are available for news, 
spurts, weather, market summary or Other participa- 
tion. Also available within balanced musical segments. 
Per program: 1 wk. 13 wke. 26 wke. 52 win. 

48 times.___._..- 10.00 9.50 9.00 8.50 
36 times._____._ 12.00 11.40 10.80 10.20 
24 times._..._ 13.00 12.40 11.70 11.00 
I8 times........_.._... 14.00 18.30 12.60 11.90 
12 times _.__.__ 15.00 14.30 13.50 12.70 

8 times _._._. 18.00 15.20 14.40 13.60 
1-5 times.......... ...... 20.00 19.00 18.00 17.00 

WMFD 
1935 

Subaerlber to the NAB Radie Cede 
Media Code 4 294 9150 3.00 
R. A. Dunlea Broadcasting Industries, Box 1889, 510 

Orange St.. Wilmington, N. C. 28401. Phone 919- 
762-4474. 
STATION'S PROGRAMMING DESCRIPTION 

WMFD: Programmed for housewives and young adults. 
NEWS: 8-6:30 am M -Sat, 2 man news staff covering 
national, regional, state and local news. Editorialize, 
carry network sports, news, regular shows and events. 
1 hour swap shop conducted over phone and broadcast 
simultaneously. 5 min sportscast M -Set et 7:30 am 
covering national, state and local sports. 1 mobile 
news car covering on scene accounts. SPORTS: local 

high ecnool and college football and basketball. 
MUSIC: format middle-of-the-road, 50-50, albums 
and singles. Contact Representative for further de- 
tails. Recd 8/11/87. 

I. PERSONNEL 
President -R. A. Dunles, Br. 
General Manager -R. J. Hurley, 

2. REPRESENTATIVES 
Burn -Smith Company. Inc. 
Southern Spot Sales, Inc. 

3. FACILITIES 
1.000 w.; 630 kc. 

Directional -separate patterns day and night. 
Operating schedule: 6:00 am -midnight weekdays; 7:00 
am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 3a, 4a, 4d. 5, 6a, 7b. 
Basic Rates: 20b. 
Cancellation: 70e. 
AMliated with American Information Network. 

TIME RATES 
Rates effective December 1, 1958. 
Rates received December 3. 1956. 

Package rates (effective Jan. 1, 1957) ree'd 
Feb. 4. 1957. 

6. SPOT ANNOUNCEMENTS 
Announcements, one minute or lees: 

1 time..__....._ 7.50 104 times.. 545 
13 times..__.__ 7.00 208 times.._......._.. 0.85 
26 times._.._.__.-_ 8.65 312 times......._....., 5.10 
52 times .........._..._-.. 5.95 

8 seconds -minimum 20 spots weekly, 50% of one 
minute rate. 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGE RATES 

The announcement packages listed below may not be 
combined with regular announcements to earn fre- 
quency discounts. Retroactive discounts on package 
rates are for continuous schedules only. 
Per week: Total 

10 announcements..._...._.__. __ 60.00 
15 announcements......_..._._..._.._.......-.._...._ 86.00 
lb announcements _......__.....__ _......___ 110.00 
25 announcements ....._..._ 132.00 

Package Discounts 
4 weeks.....__._..._ 5% 28 weeks........- 20% 
8 weeks _._.. 10% 39 weeks......_._.._ 25% 

13 weeks 15% 52 weeks..._._.._..._ 30% 
8. PROGRAM TIME RATES 

1/2 hr. 1/4 hr. 10 min. 5 min 
1 time.._ 42.00 33.80 23.80 10.80 

IS times...... 39.20 30.80 22.75 18.10 
26 times...__._-..._ 38.40 28.00 21.00 15.40 
52 times. _____ 33.80 25.20 19.25 14.00 

104 times.. W.._ 30.80 22.40 17.50 12.80 
208 times._ ...._. 28.00 19.60 15.75 11.20 
312 times...._..._._._ 23.80 15.40 14.00 10.50 

WILSON (3 AM; 1 FM) 
Wilson County -Map Location .1-4 

See SRDS consumer market map and data at begin 
oing of the State. 

WGTM 
1937 

©131:1 
Media Code 4 234 9200 8.00 
Catpbell Broadcasting, Inc., Box 1020, First Union 

National Bank Bldg.. Wilson. N. C. 27893. Phone 
919-243-2188. 

I. PERSONNEL 
President -A. Hartwell Campbell. 
General Manager -Henry M. Best, Jr. 
Program Manager -i9'. J. Bunn. 

2. REPRESENTATIVES 
T -N Spot sales. 

3. FACILITIES 
5,000 w.; 590 kc. 

Directional -separate patterns. day and night. 
Operating schedule: 5:30 am -11:00 pm. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: le. 2a. 3a. 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Retes: 22a, 22b, 23a, 24b, 25a, 28, 28b, 29a. 
Contracts: 40e. 45, 48. 47a. 
Comb.: Cont. Discounts: 60a, 61e, 62b. 62e. 
Cancellation: 70e. 70c, 71e. 73a. 
Actual Lowe of Ove minute periods four minutes, 40 
seconds. 
Member: The Tobacco Radio Network; The TN Radio 
News Network. 

TIME RATES 
ER 10/1/87-Rec'd 12/22/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see IO see 

1000 L 3.00 2.25 1.00 
500 z ...... ...... _ ..... ______ 3.50 2.50 1.10 
250 z ................_......_._..._.._...._-......._ 3.75 2.75 1.20 
200 z ....._ 4.00 3.00 1.30 
150 z 4.25 3.25 1.40 
100 x 4.50 3.50 1.60 
50 z 4.75 3.75 1.80 
1 z 5.00 4.00 2.00 

8. PROGRAM TIME RATES 
PER YR: 500x 250x 200x 150x IOOx 50x Ix 
1 hr..._ 30.00 35.00 40.00 45.00 50.00 55.00 80.00 
1/2 hr...._ 18.00 21.00 24.00 27.00 30.00 33.00 36.00 
25 min 15.00 17.50 20.00 22.50 25.00 27.50 30.00 
15 min. 9.00 10.50 12.00 13.50 15.00 16.50 18.00 
10 min. 6.00 7.00 8.00 9.00 10.00 11.00 12.00 
5 min 5.50 8.25 7.00 7.75 8.50 9.25 10.00 

WLLY 
1960 

Media Code 4 234 9250 3.00 
Harry A. Epperson, Jr.. Davis Bldg., Wilson. N. C. 

27893. Phone 237-1830. 
I. PERSONNEL 

Manager -Raymond P. Frazier. 
Program Director -Lorraine Gay. 

2. REPRESENTATIVES 
Contact station direct. Phone 237-5171. 

3. FACILITIES 
1.000 w.; 1350 kc. Non -directional. 
Operating schedule: 8.00 em -local sunset. EST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Comb.; Cont. Discounts: 60e. 
Amiiated with KIM Radio Network. 

TIME RATES 
Rates effective November 1, 1980. 
Rates received December 15. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. (a) 

1 time.... 50.00 25.00 15.00 8.25 5.50 
13 times.. 49.00 24.00 14.00 8.00 5.85 
28 times.. 48.00 23.00 13.50 7.75 5.20 
39 times_ 47.00 22.00 13.00 7.50 5.10 
52 times_ 46.00 21.00 12.50 7.25 5.00 
78 times.. 42.00 20.00 12.00 7.00 4.76 

104 times.. 38.00 19.00 11.50 8.75 4.50 
156 times.. 35.00 18.00 11.00 8.50 4.25 
280 times.. 32.00 17.00 10.50 8.25 4.00 () 1 minute or leas. 

WVOT WVOT-FM 
1948 1981 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 234 9300 6.00 
Wilson Radio Co.. Inc., Box 170. Hwy. 301 North. 

Wilson, N. C. 27893. Phone 293-5157. 
STATION'S PROGRAMMING DESCRIPTION 

WVOT: Programmed for adults. 
NEWS: local, regional, and national. Weather by 
staff meteorologist, farm programming by farm service 
director. SPORTS: nearly 200 play-by-play broad- 
casts each year, including high school and college 
football, basketball, stock car racing, and golf. 
MUSIC: middle-of-the-road music but with 2-1/2 
hours daily country and western, 1 hour daily rock 
and roll, and 1 hour daily Negro program with 
musical requests, plus area Negro church, civic and 
school news and obituaries. Sponsors given minimum 
10 min competitor protection. Contact Representative 
for further details. Rec'd 10/18/87. 

I. PERSONNEL 
Manager -Harry Severance. 
Assistant Manager-Wlatar Moore, Jr. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights: 1420 kc. 

Directional -nighttime only. 
Operating schedule: 8:00 am -11:00 pm. EST. 
FM FACILITIES 
ERP 23.500 w.: 106.1 me. 
Operating schedule: 6:00 am -11:00 pm Mon thru Sat; 
7:00 am -11:00 pm Sun. EST. 
Antenna ht. -205 ft. above average terrain. 

4. AGENCY COMMISSION 
15% to recognized agencies on net station time only; 
no rash discount. No discounts or commission on 
talent, news service or other material or line 
ch 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a. 3d, 9a, 4d, 5, 6e, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 15a, 

15b, 18. 
Basic Rates: 20e, 20b, 21e. 21d, 22a, 22b, 23a, 24b, 

25e, 28a. 28e, 29a, 29b, 33b. 
Contracts: 40a, 41. 99a, 48, 47a, 49. 51e. 
Comb.: Cont. Discounts: 60d, 00h, 81b. 62d. 
Cancellation: 70a, 70d, 71a, 78b. 
Prod. Services: 80. 
Member: Carolina Radio Network. 

TIME RATES 
Rates effective September 1, 1953. 
Rates received September 4, 195P 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min (e) 

1 time..._..- 50.00 25.00 15.00 8.25 6.00 
13 times..._ 49.00 24.00 14.00 8.00 5.85 
28 times 48.00 23.00 13.60 7.76 5.70 
39 times 47.00 22.00 13.00 7.60 5.36 
52 times 48.00 21.00 12.50 7.26 6.40 
78 times..._ 42.00 20.00 12.00 7.00 5.25 

104 times..._. 38.00 19.00 11.50 6.75 5.00 
158 times 35.00 18.00 11.00 6.50 4.75 
200 times 32.90 17.00 10.50 8.25 4.50 
,$) One minute or less. 

WINSTON-SALEM (6 AM; 3 FM) 
Forsyth County -Map Location F-3 

See RItDS consumer market map and data at hegin- 
sing of the State. 

WAAA 
1950 

R A 
Media Code 4 234 9350 1.00 
Lawry Associates. Inc., Box 11197, Winston-Salem, 

N. C. 27109. Phone 919-722-4121. 
STATION'S PROGRAMMING DESCRIPTION 

WAAA: Programmed primarily for Negro listeners. 
MUSIC: popular, rhythm and blues, and gospel. 
Weather direct from weather bureau on hour. NEWS: 
at :30, community news at :45. Women's council 
show daily. Active in community affairs, schools. 
churches, clubs, and recreational activities. Per- 
sonalities available for remotes and special events. 
Contact Representative for further details. Recd 
11/24/67. 

I. PERSONNEL 
Vire -President, Operations -Ronny Daly. 

2. REPRESENTATIVES 
Dore & Alien, Inc. 
Southern -Bernard I. Ochs. 

S. FACILITIES 
1.000 w. days: 980 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%: no rash discount. 

5. GENERAL ADVERTISING Bee ceded regulations 
General: la, lb, 3a. 3d, 4a, 5, 6a, 8. 
Rate Protection: 10e, lla, 12b, 14a. 15a, 16. 
Basic Rates: 20b. 21e, 23a. 24e, 28a, 29e. 33b. 
Contracts: 40e. 45, 48. 48. 51a. 51e. 
Comb.: Cont. Discounts: 80e, 60d. 60g. 81a, 61b, 62e. 
Cancellation: 70a, 70e, 71e. 72, 73a, 73b. 
Prod. Services: 80. 

TIME RATES 
EE 1/1/68-Rec'd 12/1/87. 

AA -Mon thru Fri 8-9 am; noon -12:30 pm & 3:30 
pm -sign -off. 
A -All other times including Bat & Sun. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

AA A AA A 
1 x.. .. 10.00 8.50 624 z-_....._. 7.50 8.55 
52 L__..._.._ 9.50 8.10 936 x_._..._.. 7.00 8.00 
104 z 9.00 7.70 1248 L__.-. 6.50 5.55 
156 z_ * 8.50 7.30 1580 x..-.__ 6.00 5.10 
312 z.._ _... 8.00 6.90 
30 sec: 80% of l -min. 10 sec: 50% et 1 -min. 
May be combined with 1 -min spots for frequency. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/41w 10 min 5 min 

1 z...____.....__.__.. 80 50 30 20 19 
DISCOUNTS 

26x-5% 104x-15% 260x-25% 
52x-10% 158z-20% 

WAAA-FM 
1960 

Media Code 4 234 9351 9.00 
WAAA-FM, Inc. Box 11197, Winston-Salem, N. C. 

27109. Phone 919-722-4121. 
I. PERSONNEL 

President -Seymour Schnetdman. 
Sta. & (len'l Mgr.-Ranny Daly. 
Program Director -Larry Williams. 

2. REPRESENTATIVES 
Dore & Alien, Inc. 
South -Bernard I. Ochs Co. 

3. FACILITIES 
ERP 40.400 w. (vert.), 12.800 w. (horiz.): 107.5 mc. 
Operating schedule: Noon -midnight. EST. 
Antenna ht.: 

4. AGENCY COMMISSION 
15/0 time only: due 10th following billing. 

5. GENERAL ADVERTISING See coded regulations 
See WAAA listing for coded regulation. 

TIME RATES 

Rates 50% of WAAA rates. See that listing. 

WAIR 
1937 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 234 9400 4.00 
Holiday Broadcasting Corp., Box 2099, Hutton St. 

Ext., Winston-Salem, N. C. 27102. Phone 919-724- 
4913. 

I. PERSONNEL 
President -John W. Goose. 
Vice President -Bernard Mann. 
Vice President -Nick Patella. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

S. FACILITIES 
1,000 w. days, 250 w. nights: 1390 kc. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 3b, 3d, 4e, 4d, 5, 8a, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21b. 22a, 23a. 24a, 24c, 25a, 20b, 

28c, 29b, 30, 31. 
Contracts: 40a, 41, 44b, 45, 48. 
Comb.: Cont. Discounts: 80e, 6Oh, 801, 82d. 
Cancellation: 70d. 71a. 
Prod. Services: 81. 82. 
FM facilities: WGPL(FM). 
Member: Golden Crescent Group, Tobacco Radio Net- 
work and The TN Radio News Network, 

TIME RATES 
ER 6/1/67 -Reed 5/4/67. 

AA -Mon thru Fri 8-9 am & 3-7 Dm. 
A -All other times. 

7. PACKAGE PLANS 
PER WK: AA A AA A 
Open 14 12 24 ti.__._.._... 9 8 
6 ti 13 11 38 tL__.._.._.....-. 8 7 
12 ti 12 10 72 ti....._._.._..... 7 6 
18 ti 10 9 108 ti 6 5 

CONSECUTIVE WEEKS DISCOUNTS 
4 wk -5% 13 wk -10% 28 wk -15% 52 wk -20% 
30 see: 70% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
5 min: 1-1/2 ti of 1 -min rate. 

WFCM 
Media Cede 4 234 9450 9.001960 

Forsyth County Broadcasting Co.. Drawer N-1. 
Winston-Salem. N. C. 27105. Phone 919-722-1748. 
STATION'S PROGRAMMING DESCRIPTION 

WFCM: Programmed for factory workers, housewives. 
MUSIC: modern country and western. Format: Jingles. 
pleyliet selected by program department, promotions, 
contests. AIR PERSONALITIES handle all segments. 
Network news at :30, regional news at :60. sports 
at :15, weather et :45. Mobile units. Mobile com- 
munication with 10 other company -owned stations for 
regional actualities. College football. Religion on 
Sun. Civic, club, church news. Product protection. 
Contact Representative for further details. Rec'd 
3/8/88. 

I. PERSONNEL 
President -Robert R. H11ker. 
General Manager -Edward R. Rogers. 

2. REPRESENTATIVES 
Gill -Perna. In-. 
Regional -David Carpenter Company. 

S. FACILITIES 
1.000 w. days; 1550 . 

Operating schedule. Sunrise -local sunset. EST. 
4. AGENCY COMMISSION 

15%. 
5. GENERAL ADVERTISING See Boded regulations 

NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2h, Sa, Sb. 4a, 4d, 5, 6a. lb, 8. 
Rate Protection: 10d. lid. 12d, 13d, 14e, ISa. 
Basic Rates: 20b, 21a. 21b, 22a, 23a. 25a. 28e. 

29a. 30. 
Contracts: 40s, 41. 45. 46, 47e. 48. 51e. 
Comb.: Cont. Discounts: 60a, 80d, 60e, 80f, ß0t, 61a. 

81b. 62h. 82d. 
(This listing eontinued on next page) 
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Winston-Solem-W F C M -Continued 
Cancellation: 70a, 70c, 71a. 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS and KBS Radio Network. 
Member: Suburban Radio Group. 

TIME RATES 

No. 2 ER 11/1/68-Rec'd 10/4/88. 
7. PACKAGE PLANS 

(Must be used in 30 days) 
PER MO: I ti 15 tl 80 ti 60 ti 
1 min. 8:00 7.50 7.00 6.50 
30 sec: 80% of 1 -min. 15 sec: 50% 

DISCOUNTS 
3 mo-5% 6 mo-10% 

WGPL (FM) 
1947 

100 ti 200 ti 
6.00 5.50 

of 1 -min. 

12 mo-15% 

Media Code 4 234 9475 8.00 
Holiday Broadcasting Corp., Box 598, Hutton St. 

Ext., Winston-Salem, N. C. 27102. Phone 919-724- 
7686. 

STATION'S PROGRAMMING DESCRIPTION 
WGPL(FM): Programmed for all ages. 
Full time religious. NEWS: 5 min before hour. 
Complete weather reports 7:30 am, 12:30 pm, 5:30 
pm, 5:50 pm. Brief reporta at 15 past hour and 
15 before hour. Sports reporta at 5:25 pm & 10:25 
pm. Farm report daily at 11:30 am as well as spe- 
cial farm features. MUSIC: religious which consists 
of sacred and gospel. Daly features include drama, 
guest interviews, community announcements live church 
services, and sermons, as well as bible studies. Con- 
tact Representative for further details. Recd 1/2/68. 

I. PERSONNEL 
Vice -President --Bernard Mann. 
Vice -President -Nick Patella. 
General Manager -Don Matney. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
ERP 34,000 w.; 93.1 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 600 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 3b, 3d, 4b, 9d, 5, 6e, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21b, 22a, 23a, 24a, 24e, 25a, 28b, 

28c, 29b, 30, 31. 
Contracts: 40a, 91, 49b, 45. 46. 
Comb.; Cont. Discounts: 60e, II0h, 801, 62d. 
Cancellation: 70d, 71a. 
Prod. Services: 81, 82. 
Tobacco advertising unacceptable. 
AM facilities: WAIR. 
Member: The TN Radio News Network 

TIME RATES 
No. 1 EH 8/1/67-Rec'd 8/11/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 52x 

1 min.._...._._ 4.55 3.90 3.51 
30 sec: 80% of 1 -min. 

7. PACKAGE PLANS 
ROS 

104x 
3.12 

156x 
2.73 

260x 
2.60 

(7 days) 15 ti 25 ti 50 tl 
1 min._-......._..._...._. 3.64 3.12 2.60 
30 sec: 80% of 1 -min. 

8. PROGRAM TIME RATES 
min 

Weekly 
1/2 
23.40 219.50 

5 min 
113 00 

min 
56.50 

Daily _ _..........._..- 15.60 13.00 7.80 5.20 

PACKAGE RATES 
5 5 -minute programe & 1 1/2 -hr program, 

per week. __.___...-.. 42.90 

WKBX 
1964 

Country Music Network 

Subscriber to the NAB Radio Code 

Media Code 4 234 9500 1.00 
Stuart W. Epperson, 2614 New Walkertown Rd.. 

Winston-Salem, N. C. 27101. Phone 919-724-8034. 

STATION'S PROGRAMMING DESCRIPTION 
WKBX; Programmed for adults and young adults. 
PERSONALITIES emcee music shows. MUSIC: 
country and western, approximately 90% singles and 
10% albums. Phone requests and dedications. Au- 
dience participation programa and conteste. Person- 
alities and station mobile units available for remote 
broadcasts. Editorials broadcast frequently. Farm pro- 
gramming 7 hours weekly. Rec'd 6/28/68. 

I. PERSONNEL 
Mgr. & Farm Dir. -Stuart Epperson. 
Woman's Editor-Phylies Schoen. 
National Sales Manager -Bill Belton. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 
1000 w.; 1500 ke. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3b, 3c, 3d, 4b, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g, 12d, 13d, 14g, 15b, 16. 
Basic Rates: 20b, 21b, 21c, 21d, 22e, 22b, 23a, 246, 

25a. 26, 28a, 29e. 30, 33a. 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 45, 46, 47a, 

48, 49, 50, 51a. 
Comb. Cont. Discounts: Bob, 60e, 60h, 601, Ola, 62a. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Member: Country Music Network. 
Sold in combination with WKBA, Roanoke, Va.; 
20% discount. 

TIME RATES 
No. 3 EH 6/1/68-Rec'd 6/10/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104e 

1 min__ ..... 12.00 11.00 10.00 
30 sec 10.00 9.00 8.00 
10 sea.._.- 6.00 5.50 5.00 

7. PACKAGE PLANS 
PER WK: 1Ot1 
1 min 9.00 
;Sn ..o...._ 7.00 
10 sec.._ .............. 4.50 4.50 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 x..._.._ 100 60 40 25 15 

9. PARTICIPATING PROGRAMS 
Earl Shaw's Top of the Morning -6-9 am. 
Jim Smith's Housewives' Hit Parade and Devotions - 

9 am -noon. 
The Frank James Thing To Do -Noon -3 pm. 
Curly Howard Rolling Home -3-8 pm. 
Regular rates apply. 

158x 208x 260x 3122 
9.00 8.00 7.00 6.00 
7.00 6.00 5.00 4.00 
4.50 4.00 3.50 3.00 

15 tl 
8.00 
6.00 
4.00 

20 tl 
7.00 
5.00 
3.50 

25 ti 
6.00 
4.00 
3.00 

WSJS WSJS-FM 
1930 1947 

mcgavren-guild 
pgw radio, inc. 

Subscriber to the NAB Radio Code 
Media Code 4 234 9550 6.00 
Triangle Broadcasting Corp., Box 3018, 700 Coliseum 

Dr., Winston-Salem, N. C. 27102. Phone 919-723- 
9241. TWX 510-931-3676. 
STATION'S PROGRAMMING DESCRIPTION 

WSJS: Programmed for general interest. 
Emphasis on information, tied together with middle- 
of-the-road current pops and standards. NEWS: net- 
work and local every hour. Other news blocks 7:30- 
7:45 am, 8-8:10 am, 5-5:25 pm, 6-6:30 pm & 7.30- 
7:45 pm. FARM news, farm oriented weather, farm 
market reports, extension and other farm specialists. 
plus farm features, noon -1 pm. Stock market reporte, 
national, area and Iocal business notes 5:15-5:25 Dm. 
10 member news staff. Local informational features 
interspersed throughout schedule. SPORTS: 3 daily 
sports reports, plus scores and features throughout 
day. Contact Representative for further details. Rec'd 
9/18/67. 

I. PERSONNEL 
General Manager -Harold Essex. 
Sales Manager -Robert L. Sparrow. 
Program Manager -Bill Brown. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 5,000 w.; 600 kc. 
Directional -Separate patterns day and night. 

Operating schedule: 5:00 am -midnight weekdays; 7:00 
am -midnight Sun. EST. 
FM FACILITIES 
ERP 15,000 w.; 104.1 mc. 
Antenna ht. -1.400 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 3a, 3d, 4a, 4d. 5, Ob. 8. 
Rate Protection: lob, 12b, 13b, 14b, 15a, 15b. 
Basic Rates: 20a, 21a, 21b, 23a, 26, 28c, 29e. 
Contracts: 40e, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 70e, 70e. 71a, 73e. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 17 Eff 12/1/67-Rec'd 11/17/67. 

AA -Mon thru Sat 6-10 am & 4-7 Dm. 
A -Mon thru Sat 10 am -4 pm & 7 pm -midnight; 
Sun all day. 

6. SPOT ANNOUNCEMENTS 
I MIN: lx 50e 150x 300x 500x 

AA 18 17 16 15 14 
A 16 15 14 13 12 

7. PACKAGE PLANS 
I MIN: 6t1 12t1 18tí 24ti 

AA ....__._....._.._. 17 15 14 12 
A 15 14 13 11 

20/30 sec: 80% of 1 -min. ID's: 50% of 1 -min. 
CONSECUTIVE WEEK DISCOUNTS 

52 wk -10%. 
TOTAL AUDIENCE PACKAGES 

TAPI TAP 2 TAP TAP 4 
Mon thru Sat 6-10 am & 
4-7 pm 4 6 8 12 
Mon thru Sat 10-4 pm 4 6 8 12 
Mon thru Sat 7 -midnight: 
Sun all day 4 6 8 12 

12 tl 18 tl 24 tl 38 ti 
Ea . ._-14 13 11 10 

8. PROGRAM TIME RATES 
le 25x 

1 hr ._.._.._._ 140.00 125.00 
1/2 hr...._-...._....._ 84.00 75.00 
1/4 hr..._....._..__. 56.00 50.00 
5 min....._ __... 25.00 24.00 

501 100x 300x 
110.00 ..-.._. _.._.. 
68.00 ._._.. 
94.00 88.00 
22.50 20.00 17.50 

NORTH CAROLINA 
WTOB 

1947 

The Eastman Station 

Subscriber to the NAB Radio Code 
Media Code 4 234 9600 9.00 
Southern Broadcasting Co., 300 B. Stratford Rd., 

Winston-Salem, N. C. 27103. Phone 919-723-4353. 

I. PERSONNEL 
President -John O. Johnson. 
General Manager -B. Steve Brunt. 
Sales Manager -Dave Carroll. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1380 kc. 

Directional -nighttime only. 
Operating schedule: 24 hours daily Tues thru Sur, 
5:00 am -midnight Mon. EST. 

4. AGENCY COMMISSION 
15/0 time only; 15 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, 60, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 15b. 
Baste Rates: 20e, 33d. 
Contracts: 40a, 45. 
Affiliated with The Eastman Network. 

TIME RATES 
Rates effective July 1, 1963. (Card No. 7.) 

Card received August 5, 1963. 
6. SPOT ANNOUNCEMENTS 

DRIVE TIME 
PER WK: 

(6:00-0:00 am and 4:00-7:00 pm Mon thru Sat) 
Fixed position or less than 6 tl._...._... 20.00 
6 U. _............_ 17.00 18 ü..__..._ 13.00 
12 ti 15.00 

HOUSEWIFE TIME 
(9:00 am -4:00 pm Mon thru Sat; 9:00 am - 

7:00 pm Sun) 
Fixed position or less than 8 ti _.._ 17.00 
6 ti_...._._._ ............... 19.00 18 tl..._.-._.____...._ 12.00 
12 ti...._.__....___ 13.00 

NIGHTTIME 
(7:00 pm -midnight Mon thru Sun) 

8 ti._____..____. 11.00 18 ti....- 9.00 
12 ...... __ 10.00 

DISCOUNTS 
26 cornice wk 4% 52 cocasse wk. 8% 
Minimum wkly ached of 6 1 -min spots 6am-12mid 
Mon -Sun necessary to maintain comer wk advertising. 

7. PACKAGE PLANS 
FAMILY PLAN 

6 spots from 6:00-9:00 am Mon thru Sat. 
6 spots from 4:00-7:00 pm Mon thru Sat. 
4 spots from 7:00-10:00 pm Tues thru Fri. 
4 spots from 9:00 am -4:00 pm Sat. 
4 spots from noon -8:00 pm Sun. 
24 spots, per week, each 10.00. toteL__..__.._-_ 240.00 

PERSONALITY PACKAGE 
7 spots from 6:00-9:00 am Mon thru Sat. 
7 spots from 9:00 am -noon Mon thru Bat. 
7 spots from noon -3:00 pm Mon thru Sun. 
7 spots from 3:00-6:00 pm Mon thru Sun. 
7 spots from 6:00-9:00 pm Mon thru Sun. 
7 spots from 9:00 pm -midnight Mon thru Sun. 
42 spots, per week, each 8.00, total.....- 336.00 
30 seconds -80% of applicable 1 -minute rate 
10 seconds -50% of applicable 1 -minute rate 
5 minutes -1-1/2 times the applicable 1 -minute rate. 
Family Plan and Personality Package not combinable 
with other weekly plans for added frequency. 
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State, County, City, Metro Area Data 

NORTH DAKOTA 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL .... 1,300 Fargo -Moorhead ........... 
METRO AREAS Total Metros.... 

NORTH DAKOTA 
See SRDS consumer market map and data at begin- 
ning of the State. 
THIS STATE OBSERVES DAYLIGHT SAVING TIME 

STATE NETWORK 

Dakota Salesmaker Stations 
Comprised of: 

KLPM-Minot KILO -Grand Forks 
KDLR-Devils Lake KVOX-Fargo, Moorhead 
KGCX-R'illinton 
Media Code 4 235 0350 7.00 
Business Office -Box 97, Moorhead, Minn. 58580. 

Phone 218-233-1522. 
I. PERSONNEL 

Manager -Tom Barnes, (KVOX). 
2. REPRESENTATIVES 

Jack Monta & Company. Inc. 
3. FACILITIES 

See Individual station listing. 
4. AGENCY COMMISSION 

15% on time only: no cash discount. Invoices monthly. 
5. GENERAL ADVERTISING See ended regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a, 3b, 4a, 4d, Ga, 7b, 8. 
Rate Protection: 10h. lib. 
Basic Bates: 20a, 22a. 23a, 24b, 25a, 26, 28a, 29a. 
Contracte: 40a. 42a, 45, 46. 47a. 48. 
Comb.: Cont. Discounts: GOb, 61a, 61b, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 

(This listing continued on next page) 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Bismarck-Burlelgh Fargo -Cass Grano Forks -Grand Forks Minot -Ward 

Estimates for: 
STATE 
COUNTY -Man Lee. Population Households 

City I/1/68 1/I/68 
Metropolitan Area (000) (000) 

Consumer Spendable 

Per 
Household 

(S) 

Income Retail Sales -1967 
By Selected 

Passen- 
ger 

Can 
1/1/68 
(000) 

Farm 
Popu- 
lation 
1/1/68 
(000) 

Gross 
Farm 

Income 
1967 

(8000) ($000) 

-1967 
e/o Distribution of Families 
3000 5000 8000 10000 15000 
to to to to and 

4999 7999 9999 14999 over 

Retail Sales- Store Types 

Apparel 
(3000) 

-Total 
Per 

Household 
($000) (5) 

Food 
(5000) 

General 
Drug Mdse. 

($000) ($000) 

Home 
Furn. 
($000) 

Auto- 
motive 
($000) 

Service 
Station 
(5000) 

NORTH DAKOTA 
STATE TOTALS ... 641.2 176.77 1,503,958 8,508 16.8 23.3 18.6 19.8 11.7 1,088,094 6,155 166,081 37,329 113,945 54,155 45,078 207,132 88,854 266.76 132.0 875,760 

ADAMS C-5 _._- 3.4 .98 9,674 9,871 11.9 18.9 18.8 25.2 17.4 7,986 8,149 1,350 254 267 216 200 1,950 567 1.85 1.2 9,109 
BARNES F-3 ......... ........ . 17.4 4.91 39,299 8,004 17.5 23.0 18.7 20.4 11.6 26,329 5,362 4,883 714 2,543 1,711 1,175 3,690 2,217 7.11 3.8 27,716 
BENSON E-2 8.2 2.19 17,183 7,846 12.4 18.6 17.3 22.8 14.0 7,560 3,452 1,085 215 740 61 109 758 867 3.30 3.1 15,326 
BILLINGS B-3........_..-_ 1.5 .37 2,043 5,522 9.4 22.0 18.6 22.6 7.9 126 341 .50 .8 5,066 
OOTTINEAU D-1.__..._. 10.6 2.98 25,185 8,451 14.7 19.5 21.7 24.5 13.1 15,976 5,361 2,054 376 604 754 579 2,715 1,189 4.49 3.1 20,406 
BOWMAN B-5 4.2 1.21 11,969 9,892 12.0 18.9 15.4 22.8 23.5 9,663 7,986 1,307 388 537 198 179 1,632 723 1.86 1.1 8,078 
BURKE C-1 4.8 1.41 11,388 8,077' 14.9 18.5 19.0 23.4 11.6 7,825 5,550 1,252 184 346 21 39 759 1,223 2.41 1.6 9,539 
BURLEIGH D-3 40.3 11.50 103,280 8,981 19.4 27.4 18.0 17.0 11.1 68,954 5,996 11,269 3,869 14,283 3,642 4,022 13,099 6,086 17.73 2.5 15,188 

Bismarck 33.3 9.83 95,622 9,728 66,690 6,784 11,017 3,869 12,776 3,642 4,022 11,212 5,336 
Bismarck; Mandan 
Combined 45.5 13.10 123,883 9,457 86,636 6,613 14,957 4,173 13,861 3,757 4,448 17,043 7,406 

CASS G-3 73.1 21.48 228,755 10,650 16.1 24.5 19.1 20.5 15.4 168,858 7,861 23,615 6,482 22,656 12,247 8,449 34,027 11,075 30.75 5.3 53,245 
Fargo 49.6 15.03 176,413 11,737 132,240 8,798 18,824 5,798 21,100 11,969 7,044 26,926 8,024 
Fargo -Moorhead 
Metro Area 116.9 33.36 324,501 9,727 16.5 23.4 20.3 21.2 14.1 243,080 7,287 38,208 8,689 24,634 14,089 14,817 48,030 19,765 50.02 

CAVALIER F-1 9.2 2.48 19,780 7,976 11.0 20.6 19.8 23.1 14.6 10,754 4,336 1,604 183 220 680 478 1,969 969 3.91 3.7 25,709 
DICKEY F-5 6.9 2.01 16,151 8,035 13.2 18.7 18.0 23.8 12.7 11,498 5,720 1,878 464 992 152 184 1,684 949 3.34 2.5 12,975 
DIVIDE B-1 5.4 1.50 11,041 7,361 12.5 18.9 15.6 25.9 13.5 7,557 5,038 1,048 257 305 217 198 2,144 425 2.18 1.7 8,630 
nUNN C-3 4.9 1.21 9,028 7,461 7.5 14.9 20.8 28.8 14.8 3,128 2,585 612 65 74 53 468 183 1.99 2.8 13,038 
EDDY F-2 4.7 1.32 10,124 7,670 15.9 20.0 18.3 21.7 10.2 6,671 5,054 1,252 216 290 '225 83 1,160 448 1.90 1.2 7,921 
EMMONS E-4 7.5 1.87 13,262 7,092 11.5 20.3 20.4 22.7 9.9 7,603 4,066 1,548 80 98 436 125 1,306 608 3.00 3.2 16,114 
FOSTER F-3 5.3 1.49 11,355 7,621 18.1 22.4 21.2 19.4 9.6 12,195 8,185 2,075 377 725 237 303 2,254 1,008 2.21 1.3 9,880 
GOLDEN VALLEY B-4 3.0 .83 5,462 6,581 16.4 21.5 18.3 20.1 8.4 4,569 5,505 643 124 149 383 195 1,038 221 1.27 .8 5,814 
GRAND FORKS G -2t 55.8 14.98 145,684 9,725 21.2 27.4 18.6 16.9 11.1 110,641 7,386 14,782 3,939 14,269 7,704 6,414 23,236 7,028 22.35 4.0 45,341 

Grand Forks 39.1 10.67 110,431 10,350 91,771 8,601 12,456 3,598 12,083 7,412 6,209 21,253 5,397 _.._...._ 

GRANT C-4 5.3 1.35 9,686 7,175 9.6 17.9 17.9 22.9 15.3 3,939 2,918 931 197 236 793 238 2.22 2.8 12,511 
GRIGGS F-3 4.8 1.36 10,992 8,082 12.0 21.8 19.9 24.4 12.5 6,454 4,746 988 130 302 110 103 1,056 185 2.15 1.7 10,977 
HETTINGER C-4 5.4 1.38 12,222 8,857 11.0 20.1 20.0 25.7 14.9 9,519 6,898 1,275 397 439 334 ......_._. 1,774 595 2.39 2.0 13,059 
KIDDER E-3 4.5 1.18 7,643 6,477 11.9 19.0 22.1 21.6 8.1 3,267 2,769 431 75 406 785 516 1.87 2.0 11,069 
LA MOURE F-4 8.4 2.34 15,588 6,662 13.5 22.1 19.8 22.3 8.6 10,548 4,508 1,752 317 158 214 168 1,873 834 3.59 2.9 18,621 
LOGAN E-4 4.5 1.15 7,403 6,437 12.5 16.7 18.5 19.4 12.3 4,368 3,798 819 260 75 105 49 723 233 1.92 2.1 10,907 
McHENRY D-2 10.1 2.76 19,496 7,064 12.6 20.2 18.4 24.5 11.4 10,447 3,785 1,885 350 311 678 1,395 874 4.17 3.7 17,535 
McINTOSH E-5 5.6 1.60 10,450 6,531 16.0 17.3 18.1 18.0 8.2 7,464 4,665 1,743 155 148 131 60 1,294 786 2.64 2.0 11,926 
McKENZIE B-2 7.2 1.98 16,301 8,233 13.1 20.3 17.6 24.2 13.7 6,111 3,086 810 315 190 361 843 745 2.63 2.2 14,963 
McLEAN D-2 10.6 2.95 26,138 8,860 12.4 16.9 16.9 25.1 15.9 16,998 5,762 2,475 560 796 731 81 2,591 1,515 5.15 3.9 20,460 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 
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State, County, City, Metro Area Data 
NORTH DAKOTA 

Estimates for: 
STATE 
COUNTY -Map Loe. 

City 
Metropolitan Area 

MERCER C-3 
MORTON D-4 

Bismarck; Mandan 
Combined 

MOUNTRAIL C-2 
NELSON F-2 
OLIVER D-3 
PEMBINA G-1 
PIERCE E-2 
RAMSEY F2 
RANSOM G-4 
RENVILLE C-1 
RICHLAND G-5 

ROLETTE E-1 
SARGENT G-5 
SHERIDAN E-3 
SIOUX D-5 
SLOPE B-4 
STARK C-4 
STEELE G-3 
STIITSMAN F-3 
TOWNER E-1 
TRAILL G-3 
WALSH G-2 
WARD D -2t 

Minot 
WELLS E-3 
WILLIAMS B-1 

Population Households 
1/1/68 1/1/68 
(000) (000) ($000) 

Per 
Household 

(S) 

4.9 1.38 12,674 9,184 
22.2 5.95 43,585 7,325 

45.5 13.10 123,883 9,457 
10.8 2.96 18,448 6,232 

6.1 1.83 15,045 8,221 
2.5 .62 3,237 5,221 

12.6 3.44 27,300 7,936 
6.3 1.66 14,540 8,759 

13.0 3.63 35,621 9,813 
7.8 2.33 16,649 7,145 
3.9 1.08 9,884 9,152 

18.3 5.18 39,124 7,553 

10.5 2.40 15,566 6,486 
6.6 1.81 11,098 6,131 
3.4 .92 5,484 5,961 
3.7 .77 3,828 4,971 
1.9 .49 4,029 8,222 

20.8 5.27 39,341 7,495 
4.5 1.26 10,722 8,510 

26.5 6.84 61,535 8,996 
4.7 1.30 12,845 9,881 

10.5 3.02 23,541 7,795 
17.6 4.70 39,072 8,313 
95.2 15.40 136,341 8,853 
37.2 10.85 103,486 9,538 

8.2 2.36 18,491 7,835 
26.1 7.40 59,376 8,024 

Consumer Spendable Inname -1967 
Distribution of Families 

3000 5000 8000 10000 15000 
to to to to and 

4999 7999 9999 14999 over 

-Total Retail Sales- 
Per 

(5000) 
Houshold 

Retail Sales -1967 

Foo Drug 
(S00Ó) (3000) 

By Selected Store Types 
General Home 

Mdse. Apparel Furn. 
($000) (5000) (5000) 

Auto- Service 
motive Station 
(5000) (5000) 

Passen- Farm Grose 
per Popu- Farm 

Cars Tation Income 
1/1/68 1/I/68 1967 
(000) (000) (5000) 

13.6 15.7 17.5 23.8 15.8 
19.1 22.8 17.8 18.0 9.1 

19.8 20.2 20.0 17.3 5.9 
13.6 21.0 21.4 23.3 10.8 
14.7 17.1 14.3 18.8 9.6 
16.1 21.7 19.1 21.0 10.8 
10.2 19.7 17.2 25.6 18.7 
17.1 21.5 18.2 20.6 16.5 
16.0 20.1 17.9 20.7 9.0 
10.2 19.8 19.1 27.1 15.8 
15.2 20.5 17.3 20.9 12.3 

9,814 
31,725 

86,636 
13,257 
10,931 

650 
17,735 
13,052 
33,956 
12,556 
7,620 

25,878 

7,112 1,613 
5,332 5,431 

6,613 
4,479 
5,973 
1,048 
5,156 
7,863 
9,354 
5,389 
7,056 
4,996 

14,957 
1,991 
1,220 

210 
3,605 
1,757 
4,111 
2,324 
1,225 
3,693 

611 899 52 
600 1,652 1,127 

4,173 
643 
276 

773 
441 
896 
377 
184 
931 

13,861 
706 

1,296 
98 

1,087 
532 

4,815 
371 
223 

2,556 

3,757 4,448 
549 146 

67 

137 303 
552 517 

1,419 1,433 
547 546 

80 
1,643 1,284 

99 2,648 672 
566 8,346 3,471 

17,043 7,406 
2,097 1,386 
2,041 991 

3,094 1,060 
4,331 673 
6,000 2,138 
2,350 632 

995 382 
4,593 2,329 

3.00 1.7 10,072 
8.62 3.6 15,676 

3.62 2.2 12,438 
3.00 2.1 18,194 

.84 1.2 5,738 
5.14 3.3 36,816 
3.10 2.3 11,964 
5.83 2.5 19,442 
3.41 2.2 13,801 
1.92 1.6 9,629 
7.90 4.9 30,120 

20.3 19.4 17.6 15.0 5.1 12,825 
12.9 23.2 22.3 20.4 6.5 5,742 
12.4 16.4 16.0 21.7 11.1 3,359 
20.4 18.2 15.6 13.4 4.6 1,445 
5.9 20.8 16.2 24.9 22.3 283 

20.6 24.8 17.6 16.7 9.4 36,701 
7.5 23.5 22.3 25.5 14.8 4,800 

18.5 22.8 17.4 18.4 13.1 42,467 
9.3 18.3 16.8 29.1 20.4 8,530 

15.5 24.1 21.3 22.8 8.4 16,516 
16.4 22.0 18.7 21.6 13.3 32,882 
22.0 27.9 18.6 14.9 9.1 121,368 

98,612 
13.3 20.2 19.4 23.1 10.8 15,225 
22.0 26.2 20.2 13.9 8.2 41,769 

5,344 
3,172 
3,651 
1,877 

578 
6,964 
3,810 
6,209 
6,562 
5,469 
6,996 
7,881 
9,089 
6,451 
5,644 

3,100 
1,052 

474 
473 
109 

5,700 
751 

6,079 
1,372 
2,449 
4,698 

17,628 
14,312 

2,529 
7,121 

378 
62 
69 

391 537 
73 54 

57 
213 74 

124 
46 
53 

957 3,836 2,281 1,503 
739 

1,913 4,175 2,492 1,440 
244 411 296 340 
566 856 313 360 
734 2,755 1,473 1,354 

3,821 17,749 6,665 8,660 
3,513 17,266 5,879 8,660 

390 990 724 275 
1,520 5,363 1,415 2,836 

2,482 1,207 
906 553 
726 332 

217 
68 

6,519 2,980 
553 331 

8,611 3,926 
1,866 272 
3,836 1,383 
5,751 2,524 

23,629 13,323 
19,476 9,823 
2,238 1,701 
6,504 3,996 

3.64 
2.84 
1.69 

.96 

.62 
7.98 
1.85 

10.58 
2.26 
4.63 
7.42 

21.91 

2.2 
2.6 
1.8 

.9 
.9 

3.2 
1.9 
4.1 
1.8 
3.1 
4.1 
3.8 

10,185 
14,576 
7,869 
5,017 
7,275 

13,497 
15,212 
26,573 
19,414 
27,573 
40,027 
23,534 

3.80 2.9 16,225 
9.32 2.1 13,770 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military Commissaries, post exchanges and eating places on military posts In these counties. 

Dakota Salesmaker Stations -Continued 
These stations may be bought in combination, offering 
1 clearance. 1 billing and affidavit. 

TIME RATES 
Rates effective 

Rates received July 6, 1984. 
Class A-6:30-9:00 am, 11:00 am -1:00 pm and 5:00- 
7:00 pm. 
Class B -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS A 

1 ti 35.00 260 ti _ 28.00 
26 ti 34.00 312 ti 27.00 
52 ti 32.00 624 ti 26.00 
156 ti..._ 30.00 

CLASS B 
I ti.._..._._ 27.n0 260 ti..._....__......_... 22.00 
26 ti 26.00 312 ti 21.00 
52 tt 25.00 624 
156 ti 23.00 
30 seconds -75% of earned 1 -minute rate. 
10 seconds -50% of earned 1 -minute rate. 
COMBINATION RATES 
Any combination of Dakota Salesmaker Stations (both 
for North and South Dakota) earn discounts In arty 
combination. For specific combination rates on less 
than full network, please call or write Jack Masla & 
Company, Inc. for costs. Additional discount accrues 
to the advertiser using the Salesmaker Stations in 
both North Dakota and South Dakota. For individual 
rates see separate listing for each Salesmaker Station. 

BISMARCK -MANDAN (3 AM) 
Burleigh County -Map Location D-3 

See SILOS consumer market map and data at bealn- 
nine of the State. 

KBMR 
1958 

BISMARCK 

Subscriber to the NAB Radio Code 
Media Code 4 235 0700 3.00 
Alvin L. Anderson, Box 1233, 209 N. 7th St., Bis- 

marck, N. D. 58501. Phone 701-255-1234. 
t. PERSONNEL 

General Manager -A. L. Anderson. 
News Director -Dave Berdahl. 

2. REPRESENTATIVES 
New York. Chicago -National Time Sales. 

3. FACILITIES 
500 w. days: 1350 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset weekdays; 
6:00 am -local sunset Sun. CST. 

4. AGENCY COMMISSION 15%; no euh diucounL 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, 3a, 3b, 4b, 4d, 5, 6a, 8. 
Irate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 23a, 24b, 25a, 26, 28a, 29a. 
Contracta: 40a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 606, 60k, 61a, 01b. 
Cancellation: 70a, 70c, 71a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective August 1. 1964. (Curd No. 2.) 

Card received August 3, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 tl 8.00 5.50 100 tl 6.50 4.50 
25 ti 7.50 5.00 300 ti 6.00 4.00 
50 ti 7.00 4.75 

7. PACKAGE PLANS 
PACKAGE VOLUME PLANS 

PER WK: -1 min- -30 set` 
1 WK : ea tot ea tot 
10 ti 5.10 51.00 3.85 38.50 
15 ti 4.90 73.50 3.65 54.75 
20 :1 4.70 94.00 3.45 69.00 

PER WIC: -1 ndat- --30 see - 
1 tVK: ea. Un ea tot 
30 ti 4.50 135.00 3.25 97.50 
40 ti 4.35 174.00 3.10 124.00 
13 WK: 
10 ti 4.90 49.00 3.85 36.50 
15 tl 4.70 70.50 3.45 51.75 
20 tl 4.50 90.00 3.25 65.00 
30 ti 4.35 130.00 3.10 93.00 
40 ti 4.20 168.00 2.95 118.00 
26 WK: 
10 ti 4.70 47.00 3.45 34.50 
15 ti 4.50 87.50 3.25 48.75 
20 ti 4.35 87.00 3.10 62.00 
30 ti 4.20 126.00 2.95 88.50 
40 ti 4.00 160.00 2.75 110.00 
52 WK: 
10 ti.._ 4.50 45.00 3.25 32.50 
15 ti 4.35 65.25 3.10 46.50 
20 ti..._ _ 4.20 84.00 2.95 59.00 
30 tl-.._ 4.00 120.00 2.75 82.50 
40 t1 3.80 152.00 2.55 102.00 

8. PROGRAM TIME RATES 
5 min 10 min 1/4 hr 1/2 hr l hr 

1 ti 9.50 14.25 19.00 28.50 47.50 
25 ti 9.00 13.50 18.00- 27.00 45.00 
50 ti 8.50 12.75 17.00 25.50 42.50 
100 t1 8.00 12.00 16.00 24.00 40.00 
300 ti 7.50 11.25 15.00 22.50 37.50 

KBOM 
1925 

BISMARCK -MANDAN 

Subscriber to the NAB Radio Code 
Media Code 4 235 1050 2.00 
KBOM Broadcasting Co., Box 1377, Bismarck, N. D. 

58501. Phone 701-663-6411. 
I. PERSONNEL 

General Manager -Robert P. Schuller. 
Sales Manager -Richard S. Hullander, 

2. REPRESENTATIVES 
Grant Webb & Company. Inc. 
Minneapolis, St. Paul -Communication Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1270 kc. 

Non -directional. 
Operating schedule: 6-1:05 am daily. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a. 
liste Protection: 10d, 11h. I5a. 155. 
Basic hates: 20h. 21a, 21d, 22a, 22b, 23a, 23b, 24h, 

25a, 26. 27. 28a, 28c, 29a, 30, 32a. 33a. 
Contracts: 40a. 41, 94a, 44h, 45, 46. 99, 510. 
Comb.: Cont. Discounts: 60b, 60e. 60i. 
Cancellation: 71a. 73a. 73b. 
Affiliated with CBS. 

TIME RATES 
ER 6/1/68 -Reed 6/13/68. 

*AA -Daily 11:30 am -1 pm & 4:30-6 pm; Mon thru 
Sat 6:30-10 am. 
A -Daily 10-11:30 am, 1-4:30 pm & 6 pm -1 am; 
Mon thru Sat 6-6:30 am; Sun 7-10 am. 

(*) All adjacencies are AA times. 
6. SPOT ANNOUNCEMENTS 

CLASS AA 
I min 30 see 10 see 

1 x 7.75 5.25 2.75 
26 x 7.35 5.00 2.65 
52 x 6.95 4.75 2.55 
156 x 6.55 4.50 2.45 
260 x 6.15 4.25 2.35 
312 x 5.75 4.00 2.25 
624 x 5.35 3.75 2.15 
1248 x 4.95 3.50 2.05 
2000 r 4.55 3.25 1.95 

CLASS A 
1 r 6.00 4.25 2.25 
26 r 5.70 4.05 2.15 
52 x 5.40 3.85 2.05 

I min 30 sec IO see 
156 x 5.10 3.65 1.95 
260 x 4.80 3,45 1.85 
312 x -- 4.50 3.25 1.75 
624 x 4.20 3.05 1.65 
1248 x 3.90 2.85 1.55 
2000 x 3.60 2.65 1.45 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 26x 52x 156x 260x 312x 
1 hr 65.00 62.00 59.00 56.00 53.00 50.00 
1/2 hr 40.00 38.50 37.00 35.50 34.00 32.50 
1/4 hr 25.00 24.25 23.50 22.75 22.00 21.25 
10 min 20.00 19.50 19.00 18.50 18.00 17.50 
5 min 15.00 14.50 14.00 13.50 13.00 12.50 

CLASS A 
1 hr 50.00 47.75 45.50 43.25 41.00 38.75 
1/2 hr 31.00 29.65 28.30 28.95 25.60 2.4,25 
1/4 ht 19.00 18.10 17.20 16.30 15.40 14.50 
10 min 15.00 14.30 13.65 13.00 12.30 11.65 
5 min 12.00 11.50 11.00 10.50 10.00 9.50 

KFYR 
1925 

BISMARCK 

BLAIR RADIO 
R AiEd 

Subscriber to the NAB Radio Code 
Media Code 4 235 1400 9.00 
Meyer Broadcasting Co., 200-1/2 4th St., Bismarck. 

N. D. 58501. Phone 701-223-0900. 
I. PERSONNEL 

]'resident -W. A. Ekberg. 
Station Manager -Thomas G. Barr. 
Sales Manager -Jerome Hegel. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5.000 w.; 550 kc. Directional -nighttime only. 
Operating schedule: 24 hours dally except midnight 
Sun -4:45 am Mon. CST. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3b, 4a, 9d, 5, 6a, 7b. 
Rate Protection: 12b, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 28a, 29a, 
Contracta: 40a, 42b, 46, 47a. 
Comb.; Cont. Discounts: 60b, 80k, 61a, 61b, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with NBC Radio Network. 
Station break announcements sold at a time when rate 
classifications change take the rate of the preceding 
rate bracket. Minute announcements sold at time 
when rate classifications change take the rate of the 
following bracket. 

TIME RATES 
ER 3/1/67-ltee'd 2/6/67. 

A -Mon thru Sat 6-9 am, 11:30 am -1:30 pm & 4-7 
pm. 
B -All other times. 

7. PACKAGE PLANS 
CLASS A 

PER WK: (*) 6 tl 12 ti 18 tl 24 tl 30 tl 
1 min 20.00 18.00 17.00 16.00 15.00 14.00 
20/30 sec 16.00 14.40 13.60 12.80 12.00 11.20 
10 sec 12.00 10.80 10.20 9.60 9.00 8.40 

CLASS B 
1 min 16.00 14.00 13.00 12.00 11.00 10.00 
20/30 sec 12.80 11.20 10.40 9.60 8.80 8.00 
10 sec 9.60 8.40 7.80 7.20 6.60 8.00 

(*) Leas than 6 per wk. staggered. 
DISCOUNTS 

26 wk -5%. 52 wk -10%. 
Minutes, atetionbreaks & ID's may be combined for 
maximum frequency. 

8. PROGRAM TIME RATES 
CLASS A 

lx 26x 52x 156x 260x 312x 
1/2 hr 120.00 114.00 108.00 102.00 96.00 90.00 
1/4 hr 80.00 76.00 72.00 68.00 64.00 60.00 
10 min 60.00 57.00 54.00 51.00 48.00 45.00 
5 min 40.00 38.00 36.00 34.00 32.00 30.00 

CLASS B 
1/2 hr 75.00 71.25 67.50 63.75 60.00 56.25 
1/4 hr 50.00 47.50 45.00 42.50 40.00 37.50 
10 min 37 50 35.65 33.75 31.90 30.00 28.15 
5 min 25.00 23.75 22.50 21.25 20.00 18.75 

1,11i1\'¡` 

[K3OOO 
PRO Pulse Survey 

T 

KFYR-Radio 

is North and South Dakotas 

Leading Radio Station! 

Reaching More North & South Dakota 
Homes, Adults and Total Persons 

Than Any Other North Dakota or 
South Dakota Radio Station 

L:e771 
RADIO 

OFFERING THE GREATEST LAND 
COVERAGE AREA DURING DAYLIGHT 
HOURS OF ANY RADIO STATION 
IN THE UNITED STATES. 

Not Only A Lot of Coverage 

A LOT OF LISTENERS1 
24 Hours a Day 
You Can't Buy the Dakotas Without 

R -RADIO 

Ask Your BLAIR RADIO MAN or 
TOM BARR - - - 223-0900 
Bismarck, North Dakota 

dllp1ir"%%;Y71J1lii lli4q)111 I ,a ,,i 
Circulation Pulse 1968. Interviewing conducted in 1967. 
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NORTH DAKOTA 

CARRINGTON 
Foster County -Map Location F-3 

See SRDS consumer market map and data at bMtln- 
oing of the State. 

KDAK 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 235 1750 7.00 

Central Broadcasting Corp., Box 50. 822 Main tit., 
Carrington. N. D. 58421. Phone 652-3151. 

I. PERSONNEL 
President -F. W. Carr. 
General Manager-Shearn Hirsch. 
Sales Manager -Richard Johnson. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
500 w. days; 1600 kc. Non -directional. 
Operating schedule: Sunrise -local sunset daily. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a. 4a, 5. 6a. 
Rate Protection: 15b. 
Basic Rates: 2013, 21a, 22b, 23a, 25a, 28b. 
Prod. Services: 82. 

TIME RATES 
Rates effective August I, 1961. 
Card received October 3. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 26 52 156 260 312 

1 

1/2 hour_._ 
1/4 hour.._. 

10 min. -- 
5 min. _. 
1 min..._ 

30 sec _._ 

tl. ti. ti. 
70.00 65.00 60.00 55.00 50.00 
45.0U 40.00 35.00 30.00 25.00 
35.00 30.00 25.00 20.00 15.00 
30.00 25.00 20.00 15.00 10.50 
20.00 15.50 12.00 10.00 8.50 

7.50 5.50 4.50 4.00 3.50 
5.00 9.00 3.50 3.00 2.70 

DEVILS LAKE 

ti. 
95.00 
20.00 
10.00 

8.50 
7.00 
8.00 
2.45 

Ramsey County -Map Location F-2 
See SRDS consumer market map and data at begin- 
ning of the State. 

THE NORTH DAKOTA STATION 

Let the man from 

ALAN TORBET ASSOCIATES 

show you the results of 
*Circulation Pulse -68 and why 
KSJB is the #1 ADULT radio 

value for North and 

South Dakota. 

At the same time let ATA show 
you the results of the full 

statewide North Dakota **Pulse - 

You reach more adults for your 
advertising dollar on KM! 

5 KW- Full Time - 600 KC 

°Circulation Pulse -1968 
*054 County North Dakota and 

Clay County, Minnesota 
Pulse/Oct.-Nov., 1966. 

KSJB 
JAMESTOWN-SERVING THE DAKOTAS 

KDLR 
1925 

Mutual Network 

Subscriber to the NAB Radio Code 
Media Code 4 235 2100 4.00 
KDLR. Inc., 400 -12th Ave., Devils Lake, N. D. 

58301. Phone 662-2161. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Bert Wick. 
Vire-Prea. & Com'1 Mgr. -Paul R. Lange. 
Program Director -Wilbur Clemenson- 

2. REPRESENTATIVES 
Jack Masla & Company, Inc. 

3. FACILITIES 
250 w.; 1240 kc. Non -directional. 
Operating schedule: 6:00 am -11:00 pm weekdays; 
8:00 am -10:30 pm Sun. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, Sb, 3c, 3d, 4a, 4d, 5, Ba, 

7a, 8. 
Rate Protection: 156. 
Basic Rates: 20b, 21a, 246, 25a, 28a, 29e, 80. 
Contracts: 40a. 44a, 45, 46. 47a. 
Comb.; Cont. Discounts: 60e, 62d. 
Cancellation: 71a. 73b. 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 
Member: Dakota Saleamaker Stations. 

TIME RATES 
Rates effective December 1, 1969. (Card No. 6.) 

Rates received October 28, 1964. 
Class A-7:00 am -1:00 pm and 5:00-7:00 pm Mon 
thru Sat. 
Class B -All other times. 

B. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec 1 min 30 sec 
1 ti _ 7.00 5.50 260 ti.._.._._... 5.70 4.45 

5.25 320 ti....... 5.80 4.35 
52 ti 6.30 4.95 624 t1...._.__... 5.50 4.25 
156 ti._._...._ 6.00 4.70 

CLASS B 
1 ti... ..... 6.00 4.50 280 ti 4.90 3.85 
26 ti . 5.75 4.30 320 ti _ 4.75 3.60 
52 ti 5.40 4.05 624 ti .._.. 4.60 3.50 
158 ti 5.10 3.80 
10 second m'a -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
I hr 1/2hrI/4hr10 min 5min 

1 x._ 40 30 20 15 10 
DISCOUNTS 

13x-5% 52x-15% 2601-25% 
26x-10% 156x-20% 

DICKINSON 
Stark County -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KDIX 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 295 2450 3.00 
Dickinson Broadcasting Corp.. Box 1368, 119 Second 

Ave. W., Dickinson, N. D. 58601. Phone 701- 
225-5133. 
STATION'S PROGRAMMING DESCRIPTION 

KDIX: Programming for general interest. 
Live coverage local sports. Network and local news on 
hour. 5 min features on half hour. Remote broadcast 
capabilities. M -Sat 6-9 am farm reports, weather. 
western music. 9 am -noon general popular music, 
standards, showtunes, women's information. Noon -1 
pm general popular music, farm reports, extension 
service guests and information. Everyday 1-3:30 pm 
popular music. 3:30-5:30 pm rock, rhythm and blues. 
general popular. 5:30-6:30 pm news feature. 6:30 pm - 
12M rock, current hits, phone requests. guests. air 
personality. Sun 7 am -1 pm general popular, live and 
recorded religious programming. Contact Representa- 
tive for further details. Rec'd 7/12/67. 

I. PERSONNEL 
Pres. & Gen'i Mgr, -Stanley T. Deck. 
Manager -Lauren Haacke. 

2. REPRESENTATIVES 
Adam Young, Inc. 
Minneapolis -William L. Hurley. 

3. FACILITIES 
1.000 w.; 1230 kc. Non -directional. 
Operating schedule: a am -midnight daily. MST. 

4. AGENCY COMMISSION 
1500 to recognized agencies. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a, 
Affiliated with CBS Radio Network. 

TIME RATES 
Yates effective June 1, 1959. (Card No. 4.1 

Card received May 6, 1959. 
('lass A-7:00 am -1:00 pm. 
('lass I1 -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec 1 min 30 sec 
1 ti 10.00 6.50 156 ti.._._... 8.00 5.25 
26 ti 9.50 6.00 208 ti..-_.,..._ 7.50 5.00 
52 ti 9.00 5.75 312 ti..._...-_ 7.00 4.75 
104 ti 8.50 5.50 824 U 6.50 4.50 

CLASS B 
1 ti 6.00 4.00 156 tL-____.-. 4.50 3.20 
26 ti.....-..._ 5,50 3.80 208 tt-...-...._. 4.25 3,00 
52 ti _...- 5.00 3.60 312 ti.._-__-.. 4.00 2.80 
104 ti 4,75 3.40 824 ti._...._.. 3.75 2.60 

8. PROGRAM TIME RATES 
CLASS A 

- hr 1/2 hr 1/4 hr 5 min 
1 if _...--...._... ._. 50.00 30.00 20.00 15.00 
26 ti _. 47.50 28.50 19.00 14.25 
52 ti ...._-._.._..._......._. 45.00 27.00 18.00 13.50 
104 t1 -._.....-__ 42.50 25.50 17.00 12.75 
158 U...._ _____..-_ 40.00 24.00 18.00 12.00 
208 ti _-..._._ 37.50 22,50 15.00 11.25 
312 ti.......__...-.-- _.._.__. 35.00 21.00 14.00 10.50 
624 ti _.._. 32.50 19.50 13.00 9.75 

CLASS B 
1 ti........___...____..-...._._ 30.00 18.00 12.00 9.00 
26 ti. ._,,._______.._. 27.50 16.50 11.00 8.25 
52 U..._-._...._.-.-___.. ._. 25.00 15.00 10.00 7.50 
104 tl...-_. __..-...._..._._ 43.75 14.25 9.50 7.15 
158 ti 22.50 13,50 9.00 6.75 
208 U..._.._ .._... 21.25 12.75 8.50 6.40 
312 ti..._.._.....__.._......._.._._ 20.00 12.00 8.00 6.00 
624 ti 18.75 11.25 7.50 5.65 

10. SPECIAL FEATURES 
Time Signals -2.00 each, minimum 10 per day. 

FARGO (N. D.)-MOORHEAD 
(MINN.) (4AM;2FM) 

Fargo. Cass County, N. D. -Map Location 0-3 
Moorhead, Clay County, Minn. -Map Location H-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage or tree entire area or clues Involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

KFGO 
1947 

FARGO. N. D. 

The Eastman Station 

Subscriber to the NAB Radio Code 
Media Code 4 235 2800 9.00 
KFOO Broadcasting Co., 405 South 7th St., Fargo, 

N. D. 58102. Phone 701-237-5245. 
STATION'S PROGRAMMING DESCRIPTION 

KFOO: Programmed for general interest. 
MUSIC: modem country and western. Market reporta 
daily plus farm news and farm weather reports. Tele- 
phone discussion programs each morning. City com- 
mission meetings broadcast. Mayor's news conference 
programmed each Sat for 1 hour. Editorials on im 
portent local and state issues. Local live remote 
coverage. Stockmans' weather warnings and aviation 
weather reports each morning, 3 farm directors. Con- 
tact Representative for further details. Rec'd 8/3/67. 

I. PERSONNEL 
President -Hart N. Cardozo. Jr. 
Vice-Pres. & Gen'l Mgr. -Ed. Dahl. 
Station Manager -Jack Warner. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 
Minneapolis, St. Paul -Communications Sales. 
Omaha-Soderlund Company. 

3. FACILITIES 
5.000 w.; 790 hr. Directional -nighttime only. 
Operating schedule: 5-1 am. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 4e. 5, 6a. 7b, 8. 
Rate Protection: 10h, 116. 12h. 136, 14h. 15h, 14 
Basic Ratee: 20h. 21e. 22h. 23a, 24a, 25c, 26. 27 

28e, 29a, 30, 31, 326, 33a. 
Contracts: 40a. 41, 42a, 43, 446. 46. 97e, 48, 5h' 
Comb.: Cont. Discounts: 60f, 81a, 816, 826. 
Cancellation: 70e, 70c, 71a, 72. 73a. 
Prod. Services: 80. 
Affiliated with the Eastman Network. 
Affiliatedwith CBS. 

TIME RATES 
No. 8 Eff 8/1/68-Rec'd 7/5/68. 

I -Mon thru Sat 6-9 am, noon -1 pm & 3-7 pm. 
11 -Mon thru Sat 9 am -noon & 1-3 pm; Sun all day. 
III -All other times. 

8. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: 1ti 12t1 18tí 24 ti 
1 min 23.00 20.00 18.00 16.00 
30 sec _.- 18.40 18.00 14.40 12.80 
10 sec 11.50 10,00 9.00 8.00 

1 min 8.00 7.50 7.00 
30 sec. 5.25 5.00 4.75 
20 sec 4.25 4.00 3.75 
10 Rep 3 25 3.110 2.75 

8. PROGRAM TIME RATES 
Ix 104x 

1 hr..._ ...... _ ...... ____ 80.00 54.00 
1/2 hr 36.00 32.40 
1/4 hr........_......---- º4.00 21.60 
10 min 20.00 18.00 
5 min 15.00 13.50 

SECTION II 
PER WK: 1 ti 12ti 18 ti 
1 min 18.00 16.00 14.00 
30 sec 14.40 12.80 11.20 
10 sec 9.00 8.00 7.00 

SECTION III 
1 min 12.00 10.00 8.00 
30 sec. 9,80 8.00 8.40 
10 sec 6.00 5.00 4.00 

8. PROGRAM TIME RATES 
5 min -1-1/2x applicable 1 -min. 

CONSECUTIVE WEEK DISCOUNTe 
26 wk -4% 52 wk -8% 
Ratsholder: Minimum wkly sched of 8 1 -min spots 
6 am -12 mid Mon -Sun necessary to maintain tmnsec 
wk advertising. 

NA ei 

KQWB 
(formerlyKUTT) 

1060 
FARGO, N. D. 

24 ti 
12.00 

9.60 
6.00 

6.00 
4.80 
3.00 

Subscriber to the NAB Radio Code 
Media Code 4 235 3150 8.00 
Midwest Radio Co., a North Dakota Corp., Box 2122. 

303 North 5. Fargo, N. D. 58102, Phone 701-235- 
7551. 
STATION'S PROGRAMMING DESCRIPTION 

KQWB: Programmed for young adults and teens. 
MUSIC 84%: current hit tunes. 9 am -3 pm. substi- 
tute selected pop album cute. NEWS 15.95%: 2 min 
at :15 and 5 min at :45. SPORTS: 3 min at :25. 
FARM .05%. Community billboard: local happen- 
ings announced 1 per hour. COMMERCIAL POLICY: 
18 minutes maximum announcements permitted every 
hour. Audience telephone: 9:05-9:30 am every day. 
sell and trade miscellaneous items. Emphasis on air 
personalities. Contact Representative for further de- 
tallo. Recd 8/9/67, 

I. PERSONNEL 
President -Larry Lakoduk. 
Vice-Pres. & Gen'l Mgr. -Fred Drewry. 
Program Director -Wayne Hiller. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
5,000 w. data: 1550 he, Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 
Partial simulcast operation. Simulcast 6 am -(sal 
sunset. For pan -simulcast facilities see KQWB-FM. 

4, AGENCY COMMISSION 
All rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 21). 3h, 4a, 5, 6e. 7b. 
Rate Protection: 10a, lia, 12a. 13e. 14a, 15a, 156, 

18. 
Basic Ratee: 206, 21a. 21h. 21e, 220. 22h, 23a, _4a. 

24h, 24c, 25a, 28. 28a. 28e, 29a, 29h, 30, 32a. 33b. 
Contracts: 40e, 426, 42d, 44a. 45, 46, 47e, 48, 49. 

50. 51a, 51b. 51c. 
Comb.: Cont. Discounts: 606, 80d, 60f, 80g, 60h. 601. 

61h. 62h. 
Cancellation: 70a. 70e. 71e, 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 3 Eff Reed 9/27/87. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52s 104s 158x 260x 312x 

1 min 9.00 8.50 8 00 7.50 7.00 6.50 6.00 
30 sec 8.50 8.00 5.50 5.00 4.50 4.00 3.75 
20 sec 5.50 5.00 4.50 4.00 3.50 3.25 3.00 
10 see 4.50 4.00 3.50 3.25 3.10 2.90 2.75 

7. PACKAGE PLANS 
or 

PER WK : 10 Une 15 t1ore20 tiles 
130 

tl 40 ti 50 t( 
6.50 6.00 5.50 
4.50 4.25 4.00 
3.50 3.25 3.00 
2.50 2.25 2.00 

1561 
51.00 
30.60 
20.40 
17.00 
12.75 

K Q W B -FM 
1966 

MOORHEAD, MINN. e 

260x 
48.00 
28.80 
19.20 
18.00 
12.00 

312x 
45.00 
27.00 
18.00 
15.00 
11.00 

Media Code 4 235 3250 6.00 
Midwest Radio Co., Box 2122, 303 N. 5th St., Fargo, 

N. D- 58102, Phone 701-235-7551. 
I. PERSONNEL 

Pees. & Gen'l Mgr. -Larry Lakoduk. 
Station Manager -Fred Drewry, 
Ra'es Manager -Del Hanson. 

2. REPRESENTATIVES 
Adam Young-VTM. Inc. 

3. FACILITIES ERP 100,000 w 98.7 mc. 
Operating schedule: 6-1 am. CST. 
Antenna ht.: 460 ft. above average terrain 
Partial simulcast operation. Operated separately, 
sunset -I am. For simulcast facilities see KQWB. 

(This listing continued en next pale) 

North Dakota's No. 1 Adult Station 
KFGO - in its 3 -state, 72 county coverage area - delivers more households, 
more men, and more women than any other 

HOMES 
MEN 
WOMEN 

KFGO 

71,600 
70,300 
61,800 

Station A 
68,100 
61,300 
55,100 

station in North Dakota: 
Station B Station C 

65,100 61,700 
60,600 61,500 
49,700 52,300 

Circulation l'ut,c -tisi interviewing t+mductosl in 1997 

kfgo 5000 Watts 

Fulltime 790 KC 

FARGO, N. D. 
Omaha Rep: Soderlund 
Mpls.-St. Paul: Communications Sales 
434 Builders Exchange Bldg., Mpls., Minn. (612) 333-3360 
Represented Nationally by Robert E. Eastman & Co., Inc. 

`Interviewing conducted to 1967, 
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Fargo (N. DJ -Moorhead (Minn.) - 
K Q W B -FM -Continued 
4. AGENCY COMMISSION 

15% time only. l'ayable 15th of following month. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d, 4a, 5, 6a, 7b. 
Rate Protection: 10e, 11e, 12e, 13e, 14e, 15b. 
Basic Rates: 20a, 21b, 22a, 23a, 24a. 24b, 24c, 25c. 

26, 28a, 28c, 29a, 30, 33a. 
Contracts: 40e, 44b, 46, 47e, 48, 51b. 
Comb.; Cont. Discounts: 60h, 601, 61a. 
Cancellation: 70a, 70d, 71b, 73b. 
Prod. Services: 80. 

TIME RATES 

Rates are identical to KQWB. See that listing. 

KVOX 
1937 

MOORHEAD, MINN. 

Subscriber to th® B Radio Code 
Media Code 4 235 3500 4.00 
KVOX. Box 97, Radio Ranch. 9000 8th St. S., 

Moorhead. Minn. 56561. Phone 218-233-1522. 
I. PERSONNEL 

Executive Vire -President -Tom Barnes. 
General Manager -Bill Weaver. 

2. REPRESENTATIVES 
Minneapolis -St. Paul -Barry S. Byett & Co 
New York. Chicago -Jack Macla Company, Inc. 

3. FACILITIES 
1.000 w.; 1280 ke. Directional -night only. 
Operating schedule: 6-1 am. CST. 

4. AGENCY COMMISSION 
15°10 on station time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 9a, 4d, 5. 6a. 
Rate Protection: 10a, 11a, 14e. 
Basic Rates: 22a. 22b, 23a, 24h, 25a, 28, 28a, 29a. 
Contracte: 40a, 42b, 46. 47a, 48. 
Comb.: Cont. Discounts: 60b, 60k, 61s, 61b, 62b, 82e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Information Network. 
Member: Dakota Selesmaker Stations. 

TIME RATES 
Eff Itec'd 9/6/66. 

A -Mon thru Fri 7-9 am, noon -1 pm & 5:15-6:15 pm. 
B -All other timen. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

PER WK: 
I MIN: 1 wk 4 wk 13 wk 26 wk 52 wk 
1 U 8.90 8.45 8.00 7.60 7.10 
5 ti 8.10 7.55 7.10 6.80 6.60 
10 ti 7.30 6.75 6.50 6.20 6.00 
15 ti 6.55 6.00 5.70 5.55 5.25 
204 ...._.....__._._. 5.fl0 5.75 5.50 5.25 5.00 
SO SEC: 
5 ti 5.90 5.70 5.35 5.05 4.75 
10 tl 5.25 5.00 4.75 4.45 4.20 
15 ti.__ ..... _.._.._ 4.80 4.55 4.30 4.10 3.85 
20+ 4.65 4.40 4.15 3.90 3.60 

KCJB has 

Real Radio Reach 
72% Share of 
Home County 
KCJB reaches 30,500 total persons 
weekly in Ward County - more 
total listeners than any other sta- 
tion in North Dakota - with a 72°/e 
daytime share of audience.* 

Circulation Pulse, North Dakota, 1968 
*Daytime before 6 pm 

Interviewing conducted in 1967,. 

Top North Dakota Market 
Minot leads all North Dakota cities 
in retail sales per household - 
$9,089. Ward County - the state's 
second ranked county in population, 
households and sales - spends over 
$121 million in retail sales annually. 
Reach more of the big spenders in 
Minot and Ward County plus primary 
coverage over 11 North Dakota 
counties with KCJB-AM and the new 
KCJB-FM. 

SRDS CM Data 1-1.68 

KCJB 9Min 

lt, 
Minot, N. Dakota 

5,000 WATTS BY SEPTEMBER 1st 
Represented by Adam Young, Inc. 

Minneapolis - Bill Hurley 

CLASS B 
I MIN: I wk 4wk 13wk 26wk 52wk 
5 tl..._. 6.85 6.50 6.15 5.80 5.40 
10 ti.__...._..__ 5.90 5.65 5.35 5.05 4.75 
15 ti.............._...__ 5.50 5.25 4.95 4.70 4.40 
204 _.-.....-_... 5.35 5.05 4.80 4.55 4.25 
30 SEC: 
5 ti ......_.___.._ 4.60 4.40 9.15 3.90 
10 U 9.15 3.90 3.75 3.55 
15 ii 3.110 3.70 3.50 3.35 
20+ 3.70 3.55 3.35 3.15 
ID's -50% of 1 minute earned rate. 

8. PROGRAM TIME RATES 

1/4 hr IO min 5 min 1/4 hr IO min 5 min 
1 z _...__. 35.40 28.70 20.60 26.30 21.20 15.80 
26 x____ ..... 39.25 27.30 19.40 25.50 20.50 15.30 
52 x............. 32.35 26.80 18.10 24.40 19.30 14.70 
156 z._....._ 31.70 28.00 17.30 23.80 18.10 14.05 
260 x...__... 30.80 '25.20 15.80 23.20 17.70 13.40 

3.70 
3.35 
3.15 
3.00 

WDAY 
1922 

FARGO, N. D. 

NBC Radio Network 

mcgavren-guild 
pgw radio, inc. 

R A 
Subscriber to the NAB Radio Code 

Media Code 4 295 3850 3.00 
WDAY, Inc., 207 N. Fifth, Fargo, N. D. 58102. 

Phone 701-237-6500. 
Affiliated with the Fargo Forum. 

STATION'S PROGRAMMING DESCRIPTION 
WDAY: Programmed for general interest. 
5:30-7 am farm and general, 2 men, market reports, 
features, news. MUSIC: standard, country and west- 
ern, 7 am -noon air personalities, music, middle-of- 
the-road, country and western. Phone shows 9-10 am, 
with woman personality 10:30-11 am. Noon -1 pm farm 
news, weather, features, 1-3 pm air personalities, 
phone quiz. 1-2 pm music standard, country and 
western. 3-4 pm phone discussion. 4-6 pm air per- 
sonalities, music middle-of-the-road, country and 
western. 6-7 pm commentary, news, entertainment, 
7-8 pm syndicated talk. 8 pm -1 am entertainment, 
general popular music. Network news on hour, local 
news following during day. 6 man news staff. 
SPORTS: play-by-play local, regional college foot- 
ball. Sat. Sun network and general popular music. 
Contact Representative for further details. Rec'd 
4/22/88. 

I. PERSONNEL 
President -Norman Black. Jr. 
Executive Vice -President -Jack Dunn. 
Gen'1 & Sales Mgr. -13l11 Bum. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
5,000 w.; 970 ke. Directional -nighttime only. 
Operating schedule: 5:30-1 am. CST. 
Partial simulcast operation. Simulcast 8 pin -1 am. 
For non -simulcast facilities see WDAY-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a, 4a 5, 6a, 8. 

Rate Protection: 10e, 14e, 15a, 15b. 
Basic Ratee: 20b, 21b, 22a, 23a, 29b, 25a, 28, 29a. 
Contracts: 40a, 41, 42b, 45, 46. 97e, 50, 
Comb.; Cont. Discounts: Sob, 62d. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 80. 
Affiliated with NBC Radio Network. 

TIME RATES 
EH 6/1/88 -Reed 4/22/68. 

A -Mon thru Sat 5:30-9 am, noon -1 pm & 4-7 pm; 
Farm Time 5:30-7 am & noon -1 pm. 
B -Mon thru Sat 9 am -noon & 1-4 pm. 
C -Mon thru Sat 7 pm -1 am; Sun all day. 

6. SPOT ANNOUNCEMENTS 
I MIN: (") 6t1 12 t1 18 ti 24t1 
A ...._._..r...._...___..____ 28 26 24 22 20 
B -........_-....._....... 23 20 16 15 13 
C 15 13 12 11 10 

AM/FM COMBINATION 
A _._..._ _ 31 29 27 25 23 
B _...-_.....__..._......-_...._... 26 23 19 19 16 
C 18 16 15 14 13 

(*) 1 ti or fixed position. 
30 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
28 wk -5% 52 wk -10% 

7. PACKAGE PLANS 
TOTAL AUDIANCE PLAN 

PER W K: 
(1/3A, 1/3B, 1/3C) 

12 ti 18 ti 30 ti 
Ea _._ ......... 15 14 12 

AM/FM COMBINATION 
(1/3A, 1/3B, 1/3C) 

Ea ..._......_....__. _.._....-._ _...__..._.._ 18 17 15 
30 sec: 80% of applicable 1-m1n. 
10 sec: 50% of applicable 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 

8. PROGRAM TIME RATES 
CLASS A 

5 min IO min I/41w 1/2 hr I hr 
1 z .............._.._...__...._.._. 39 55 66 120 220 
26 z 37 53 63 116 210 
52 z ..... 35 51 60 112 200 
156 z......._ ..... 33 49 57 108 190 
260 z ... 31 47 54 100 180 

CLASS B 
1 x.___.._.....__..__.._.._... 28 39 50 88 155 

47 84 150 
52 z _.._......._._.__ 25 34 45 80 145 
158 z_ _...__......_....._... 24 32 43 76 140 
260 z..._ _..._--...__.....__. 23 30 41 72 135 

CLASS C 
33 61 99 

26 x.._--.-._._ 15 23 32 58 95 
52 L ._........._.._...._ 14 22 31 54 91 
156 L._...-..__.._...._.._. 13 21 30 52 88 
260 z...._._._. 12 20 29 49 84 

W DAY -FM 
1965 

FARGO, N. D. 

MID FMQ 
Subscriber to the NAB Radio Code 

Media Code 4 235 3851 1.00 
WDAY, Inc., Box 1031, 207 N. Fifth, Fargo. N. D. 

58102. Phone 701-237-6500. 
1. PERSONNEL President -Norman D. Black, Jr. 

Executive Vice -President --Jack Dunn. 
Gen'l & Sales Mgr. -Bill Burn. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio. Inc. 

3. FACILITIES EItP 40,000 w.; 93.7 me. Stereo. 
Operating schedule: 7-1 am. 
Antenna ht.: 1206 ft. above average terrain. 
Partial simulcast operation. Operated separately 7 
am -6 pm. For simulcast facilities see WDAY. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 3e, 4a, 5. 
Rate Protection: 10d, 11d, 14d. 15a. 
Basic Rates: 20b, 21a, 22b, 23a, 24b, 25a, 28, 27. 

28a, 29a. 
Contracts: 40a, 41, 44e, 47e, 51a. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 71a, 73a. 
Prod. Services: 80. 82. 
Affiliated with NBC Radio Network. 
TV facilities: WDAY-TV. 
For combination rates see WDAY. 
Program commercial content: 5 min -1 1 -minute an- 
nouncement: 25 min -2 1 -minute announcements; 6S 
min -3 1 -minute announcements. 

TIME RATES 
Rates effective February 28, 1965. (Card No. 1.) 

Card received October 6, 1985. 
6. SPOT ANNOUNCEMENTS 

1-50 51-150 151- 300 or 
tt ti 300 ti more ti 

30 sea.._...._. .... ..._. 7.50 7.00 6.50 6.00 
1 ........ 9.00 8.50 8.00 7.50 

8. PROGRAM TIME RATES 
1-25 26-51 52-99 100 or 
ti ti ti more ti 

5 min..._._._......_ ._.___. 18. 14. 10. 8. 
25 min.__..-..._._.._ ......... 38. 84. 30. 26. 
55 min...__..-...._._.-_ __.._ 50. 46. 42. 38. 

GRAFTON 
Walsh County -Map Location G-2 

See SItDS consumer market map and data at begin- 
ning of the State. 

KGPC 
1959 

Media Code 4 235 4200 0.00 
KGPC Co., Box 312, Grafton, N. D. 58237. Phone 

701-352-1272. 

NORTH DAKOTA 
I. PERSONNEL 

President -Elton W. Ringuk. 
General Manager -Clayton G. Matheson. 
Commercial Jlonager-Delhart D. Nygard. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 he. 

Non -Directional. 
Operating schedule. 5:30 am -midnight. CST. 

4. AGENCY COMMISSION 
15% on time only no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2e, 3a, 9a, 4c, 5, 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 29b, 26, 28a, 290. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60b, 60k, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70c, 71b, 73a. 
Affiliated with NAS and KBS Radio Networks. 

TIME RATES 
Rates effective July 13. 1958. 

Rates received August 10, 1959. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/4 hr. 10 min. 5 min. 1 min. 30 sec. 
1 time.... 25.00 20.00 15.00 5.50 4.00 

26 times.. 20.00 15.00 10.50 9.00 3.35 
52 times.. 18.75 13.50 8.50 3.45 3.10 

156 times.. 15.75 10.00 6.35 3.15 3.95 
260 times.. 13.60 8.75 5.60 2.95 2.80 
312 times.. 10.90 7.80 5.35 2.70 2.45 

GRAND FORKS (3 AM) 
(including East Grand Forks, Minn.) 
Grand Forks County -lisp Location G-2 

See SItDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

KILO 
1941 

GRAND FORKS 

CBS Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 235 4550 8.00 
KILO, Inc., First National Bank Bldg., Grand Forke, 

N. D. 58201. Phone 701-774-5321. 
(This listing continued on next page) 

Fargo's annual check-up proved 
that our Pulse is stronger than 

ever! 

Yup, Pulse put the blue ribbon on 
the idea of buying WDAY-AM-FM/ 
Stereo in combination! 

Lissen: This combo has a 45% 
Share in the peak morning hours 
(6:00 AM to 10:00 AM) ! WDAY- 
AM alone had a 39% Share in the 
same period , .. tops in the market! 

Still Lissening?: This same two- 
some delivers 63% more house - 

I've got a 
proposition, 

to 
make... 

holds than the second station be- 
tween 6:00 AM and midnight! * 

In fact, our love -to -be -listened -to 
pair leads all across the board .. 
total households ... persons .. e 

adults ... listeners ! 

See the MG boys for total results! 

BOX 1031 

AM-FM/STEREO 

RADIO 
FARGO, N. D. 5S102. 

AM & FM shares added, subject to limitations in 
original survey, 

Source: Fargo -Moorhead Metro Pulse, January 9 -February 1, 1968 
average 1/4 -hour audience. "come 
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NORTH DAKOTA 
Grand Forks -K I L 0 -Continued 
I. PERSONNEL 

President -Carl BloomquiaL 
Station Manager -Alan J. Twomey. 

2. REPRESENTATIVES 
Jack Masla & Co.. lie. 

3. FACILITIES 
1.000 w. days. 500 w. nights; 1440 kc. 

Non- directional. 
Operating schedule 6:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a, 3b, 9a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic hates: 22b, 23a, 29a, 29b, 26, 28a, 29b. 
Contracts: 40e, 42b, 95, 96, 47a, 48. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 61c, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
For combination rates see CBS Radio Network. 
Member: Dakota Salesmaker Stations. 

TIME RATES 
Eff 9/1/66 -Reed 8/5/66. 

AA -Mon thru Sat sign -on -7 pm; Sun 9 am -7 pm. 
A -All other times 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 z 12.00 260 z 8.80 
52 x 11.00 520 x 8.00 
104 x 10.40 1,040 z 7.20 

1 PA 
9.60 

CKAGE PLANS 7. 
SATURATION PACKAGES 

CLASS AA 
PER WK: each 10 ti 20 ti 50+ 
1 min or less 8 7 6 

CLASS A 
Each time, regardless of frequency 4 

8. PROGRAM TIME RATES 
Ix 52x 104x 156x 260x 520x 1040x 

1/2 hr........ 60 57 54 51 48 95 42 
1/4 hr..._... 40 39 38 37 35 33 30 
10 min. 30 29 28 27 25 23 20 
5 min 20 19 18 17 16 15 13 
Two or more program units of 15 minutes or more 
broadcast on saute day for same eponeor may be com- 
bined to earn 1/2 hour or 1 hour rate, whichever 
applies. All programs so combined to earn a lower 
rate may be scheduled contiguously at atation'e 
option, on 28 days notice. 

10. SPECIAL FEATURES 
Newa service tee -30% of regular rates. 

KNOX 
1947 

GRAND FORKS 

Subscriber to the NAB Radio Code 
Media Code 4 235 4900 5.00 
KNOX Radio, Inc., Box 1638, Grand Forks, N. D. 

58201. Phone 701-774-9811. 
I. PERSONNEL Pres & Gen'l Mgr. Justin Hoberg, 

Program Director -Bob Lockhart. 
Women's Director -Loraine Kennedy. 

2. REPRESENTATIVES 
Grant Webb & Company. 
M inneapot is -Wayne -Evans & Associates. 

3. FACILITIES 
5.000 w.; 1310 kc. Directional -nighttime only. 
Operating schedule: 5:00-1:00 am Mon thru Sat., 
5:30 am -midnight Sun. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 3a, 9a, 4d, 5, 6a. 
Rate Protection: 10h, 11h, 12h, 13h, 14h, 15a, 15b. 
Basic Rates: 20h. 21a, 21b. 2.2a, 24b, 24c, 25a, 26, 

27, 28b, 28e, 29a, 32b, 33a. 
Contracts: 40a, 41, 44a, 44b, 45, 48, 50, 51b. 
tomb.: Pont. Discounts: 80h, 606. 601, 62d. 
Cancellation: 70b. 71a. 73b. 
Prod. Services: 80, 81, 82. 
Actuated with MBS. 

TIME RATES 
ER 11/1,516 -Reed 8/31/66. 

AA -Mon thru Sat 6-9 am, noon -1 pm & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: Ix 50x I0Ox 250x 500x 

AA 12 11 10 9 8 

7. PACKAGE PLANS 
11 10 9 8 7 

PER WK: 5 ti IO ti 20 t1 30 01 
AA 10.50 10.00 9.50 9.00 
A 9.00 8.50 8.00 7.50 

8. PROGRAM TIME RATES 
Ix 26x 52x 

1/2 hr . 60.00 57.00 52.00 
1/4 hr 95.00 42.00 39.00 
10 min...._ _ 30.00 28.50 27.00 
5 min..._.._ 22.00 21.00 20.00 

156x 
49.00 
36.00 
25.50 
19.00 

260x 
96.00 
33.00 
24.00 
18.00 

3120 
43.00 
30.00 
22.50 
17.00 

KRAD 
1959 

EAST GRAND FORKS, MINN. 
Media Code 4 235 5250 4.00 
KRAD, Inc., Box 399, East Grand Forks, Minn, 

56721. 
I. PERSONNEL 

President -Marlin T. Oble. 
Gen'l Mgr. & Com'1 Mgr. -Jack French. 

S. FACILITIES 
1.000 w. days; 1590 ke. 
Operating schedule: 6:00 am -midnight Mon thin Bat; 
7:00 am -midnight Sun. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 5, 8a, 7a. 
Rate Protection: lob, 11b, 14b. 
Basic Rates: 22a, 23a, 29b, 25a, 26, 29a. 
Contracts: 40a, 45, 47a, 98. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 61c, 62h. 

62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Member: National ABRadio Groups, Inc. 

TIME RATES 
Rates effective March 1. 1961. 
Rates received February 6, 1961. 

Rev. (1Rogs.) recd October 4, 1961. 
Class A-7:00-9:00 am Mon thru Sat; 11:00 am - 

1:00 pm and 5:00-7:00 pm Mon thru Sun. 
Class B-6.00-7:00 am and 9:00-11:00 am Mon thru 
Sat; 1:00-5:00 pm and 7:00 pm -sign -off Mon thru 
Sun: 7'00-11:00 am Sun. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 minute 
Per week: 1 wk. 4 wks. 13 wke. 26 wke. 52 wke. 

5 times.. 6.25 5.94 5.63 5.82 5.00 
10 times. 5.62 5.34 5.08 4.78 4.50 
15 times.. 5.12 4.87 4.61 4.38 4.10 
20 times.. 5.00 4.75 4.50 4.25 4.00 
25 times.. 4.50 9.28 4.05 8.83 3.60 
30 times.. 4.38 4.17 3.95 3.73 3.51 

30 seconds 
3.99 3.78 
3.51 8.33 
3.22 3.05 
3.09 2.93 
2.85 2.70 
2.74 2.60 

CLASS B 
1 minute 

4.57 4.33 
3.99 3.78 
3.69 3.50 
3.57 3.38 
3.27 3.10 
3.09 2.93 

30 seconds 
5 times.. 3.25 3.09 2.93 

10 times.. 2.94 2.80 2.65 
15 times.. 2.75 2.62 2.48 
20 times.. 2.63 2.50 2.37 
25 times.. 2.44 2.32 2.20 
30 times.. 2.31 2 20 2.08 

8. PROGRAM TIME RATES 
Class A- 

5 10 1/4 
min. min. hr. 

I time.. 13.58 15.67 18.39 
26 times 11.78 14.24 16.50 
52 times 9.60 11.78 14.25 

156 times 9.43 11.39 13.02 
260 times 8.44 10.37 11.93 
312 times 7.71 9.84 10.98 

5 times.. 4.19 
10 times.. 3.69 
15 times.. 3.38 
20 times.. 3.25 
25 times.. 3.00 
30 times.. 2.88 

5 times.. 9.81 
10 times.. 4.19 
15 timen.. 3.88 
20 times.. 3.75 
25 time,.. 3.44 
30 times.. 3.25 

H ETTI NGER 

8.57 
8.14 
2.88 
2.77 
2.55 
2.45 

3.88 
2.96 
2.71 
2.60 
2.40 
2.81 

4.09 
8.57 
8.80 
8.19 
2.93 
2.77 

8.85 
8.86 
8.11 
8.00 
2.78 
2.60 

2.77 
2.53 
2.34 
2.24 
2.06 
1.97 

2.60 
2.36 
2.20 
2.11 
1.96 
1.85 

-Class B- 
5 10 1/4 

min. min. hr. 
9.64 11.57 14.27 
7.93 9.78 12 54 
6.03 8.88 10.44 
5.56 7.22 9.40 
5.13 6.93 7.41 
4.82 5.69 6.51 

Adams County -Map Location C-5 
See SI1DS consumer market map and data at begin- 
ning of the State. 

KN DC 
1954 e 

Subscriber to the NAB Radio Code 
Media Code 4 235 5600 0.00 
Hettinger Broadcasting Co., Lambert Bldg.. Het- 

tinger. N. D. 58839. Phone 587-2421. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Allen R. McIntyre. 
Program Director -Bill McIntyre. 
Women's DIrector-Ruby Dannenfelzer. 

2. REPRESENTATIVES Jack Masla & Company, Inc. 
3. FACILITIES 1.000 w.: 1490 by. Non -directional 

Operating schedule: 6 am -8 pm Mon thru Sat. MST. 
4. AGENCY COMMISSION 

15% to recognized *vendee: no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

General: 4a, 5. 
Contracts: 40a. () Copy or material due 1 week in advance. 
Closing time for all sponsored programa are one week 
in advance. Cancellation of contracts require two 
weeks in advance notice to station. 

TIME RATES 
Eff 1/1/68 -Reed 11/29/67. 

AA -Dally 7-9 am & 11 am -1:30 pm. 
A -Dally sign -on -7 am: 9-11 am & 1:30 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 260 52x 156x 260x 3120 624x 
1 min 5.00 4.80 4.60 9.40 4.20 4.00 3.80 
30 sec 4.50 4.40 4.15 3.90 3.70 3.50 3.25 

CLASS A 
1 min 4.50 4.40 4.15 3.90 3.70 3.50 3.25 
30 sec 4.00 3.90 3.80 3.60 3.50 3.25 3.00 

8. PROGRAM TIME RATES 
CLASS AA 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti.._____-._. 50.00 35.00 21.00 15.00 9.00 
26 ti.. _.__ 44.50 31.50 19.00 13.50 8.00 
52 ti......_... .___ 39.00 28.00 17.00 12.00 7.00 
156 ti-__.._..._ ...... _ 33.50 26.00 15.00 10.50 6.00 
260 tl__.... ..-._ 28.00 24.00 13.00 9.00 5.50 
312 tt..___..._..._ 25.00 22.00 11.00 7.50 5.00 
624 ti..__... . 22.50 20.00 8.00 6.00 4.50 

CLASS A 
1 tl...._.._.__....._...» 35.00 21.00 15.00 9.00 7.00 
28 ti.. ___ 31.50 19.00 13.50 8.00 6.50 
62 ti ..... _______ 28.00 17.00 12.00 7.00 8.00 
156 ti ______ 26.00 15.00 10.50 6.00 5.51, 
260 ti._ _._-.... 24.00 13.00 9.00 5 50 5.00 
312 ti.._...... _.. .... _... 22.00 11.00 7.50 5.00 4.50 
624 ti 20.00 10.00 6.00 9.50 4.00 

JAMESTOWN (2 AM; 1 FM) 
Stutoman County -Map Location F-3 

See SItDS consumer market map and data at begin- 
ning of the State. 

KEYJ 
1954 

Media Code 4 235 5950 9.00 
Jantes hiver Broadcasting Co., Bar 1170, White 

Bldg., Jamestown, N. D. 58401. Phones 701-252- 
2160, News Dept.: 701-252-2181. 

I. PERSONNEL President -Robert E. Ingatad. 
Station Manager -Robert L. Richardson. 
Program Director-Averille Grettenberg. 

2. REPRESENTATIVES Mid -West Time Sales. 
3. FACILITIES 1.000 w.; 1400 kc. Non -directional. 

Operating schedule: 5:15 am -midnight weekdays; 7:30 
am -10:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15% to recognized agencies: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3c, 3d, 9a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a, 15b. 
Basic Rates: 20a, 21a, 21b, 21e, 21d. 22a. 22b, 23a, 

23b, 24b, 24e, 25a, 26, 28b, 28c, 29a, 30. 
Contracts: 45a, 91, 44a, 45, 98, 470, 48, 5ía, 51b, 

Me. 
Comb.; Cont. Discounter 60a, 60d, 60f, 61a, 62b, 624 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective Decmeber 1, 1958, 
Rates received November 28, 1953. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/4 hr. 10 min. 5 min. 1 min. 

1 time. .. 15.0u 12.00 10.00 8.00 
26 dines._.._.. 14.00 11.00 9.00 5.70 
52 times. 13.00 10.00 8.00 5.55 

156 times 12.00 9.00 7.00 4.80 
260 nines 11.00 8.00 6.00 4.60 
312 times 10.00 7.00 5.00 4.20 

7. PACKAGE PLANS 
:-minute or lese, per week: Each 

I minute 6.00 
10 or more times 4.50 
15 or more times 4.00 
20 or more timen. 8.50 

KS937J 

B 

Alan Torbet 
Associates, Inc. 

Media Code 4 235 6300 6.00 
Triple It Inc., Box 600, Jamestown, N. D. 58401. 

Phone 701-252-3570. 
Studio: No. 6 Wells Bldg.. Aberdeen, S. D. 57401. 
Offices: 1327-1/2 8th St., Bismark, N. D. 58501, 

424 16th St., S., Moorhead. Minn. 56560. 
STATION'S PROGRAMMING DESCRIPTION 

KSJB: Programmed for general interest. 
FARM: 6:15 am farm show. 6:55 am county agents 
report, 7:05 am farm show, noon -1 pm farm pro- 
gramming. SPORTS: live coverage high school and 
college football and basketball. American League 
baseball games. Sports highlights 8:05 am -5:55 pm. 
NEWS: network news on half hour, regional and 
local on hour. Weather reports on quarter after each 
hour. News roundup 7 pm. TALK: swap and shop 
and mailbag 10:35-10:50 am. Audience participation 
show, Oct 1 -Apr 15, 1:35-2 pm. Talk interview 
show 8-7 pm. Entertainment and music, audience 
participation contests and promotions. MUSIC: coun- 
try western 5:30-7 am & noon -1 pm. Rest is general 
popular music. Contact Representative for further 
details. Recd 2/12/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -E. D. Crilly. 
Program & Sports Director -Jack Leonard. 
Music Director -Ole Olson. 

2. REPRESENTATIVES Alan Torbet Associates, Inc. 
Minneapolis -Call station collect. 

3. FACILITIES 5.000 w.; 600 kc. 
Directional -Same pattern day and night. 

Operating schedule: 24 hours daily. 
4. AGENCY COMMISSION 

159 on time only: no cash discount. 
5. GENERAL ADVERTISING See ceded regulations 

General: la, 2a, 3a, 4a, 5. 6a. 7b, 8. 
Rate Protection: 10b. llb, 12b, 13b, 141), 15c. 
Basic Rates: 20a, 21b, 22b, 23a, 24.a. 25a, 26, 27, 

28a. 29a. 
Contracts: 40a, 41, 42a, 44b, 45, 46, 47a, 48, 49, 51a. 
Comb.; Cont. Discounts: 60f. 601, 81e, 62d. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80, 81, 82. 
FM facilities: KSJM (FM). 
Affiliated with MRS Radio Network. 

TIME RATES 
No. 3 Eft 5/1/87-Rec'd 4/14/67. 

A -Mon thin Sat 7-10 am. noon -1 pm & 4-6 pm. 
B -Mon thru Sat 6-7 am. 10 am -noon, 1-4 pm & 
8 pm -midnight: Sun all day. 

7. PACKAGE PLANS 
CLASS A 

PER WK: I ti 5íl 10 ti 15 t1 20 ti 25 ti 30 t1 
1 min 18.00 15.00 19.00 13.00 12.00 11.00 10.00 
30 sec 12.80 12.00 11.20 10.40 9.60 8.80 8.00 

CLASS B 
1 min..._ 13.00 12.00 11.00 10.00 9.00 8.00 7.00 
30 sec 10.40 9.60 8.80 8.00 7.30 6.40 5.80 
ID's: 50% of 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -20% 

8. PROGRAM TIME RATES 
CLASS A 

Ix 26x 52x 156x 260x 3I2x 
1/2 hr 120 117 108 102 90 84 
1/4 hr 75 73 68 60 56 53 
10 min 60 58 54 51 45 42 
5 min 40 39 36 32 30 28 

CLASS B 
1/2 hr 90 88 81 72 68 83 
1/4 hr 50 49 48 40 38 35 
10 min 40 39 36 32 30 28 
5 min 25 24 23 21 19 18 
Spots and programs may not be combined for appli- 
cable discounts. 

10. SPECIAL FEATURES 
Class B rates apply: 
Forecast For Farming -Mon thru Sat 6:15-6:20 am. 
County Agent Reports -Mon thru Sat 6:55-7 am. 
Emergency Message Service -10 -sec ID every hr on 
hr. 
Swap & Shop -Mon thru Fri 10:35-10:45 am. 
Mail Bag -Mon thru Fri 10:45-10:55 am. 
Joe Pyne Show -Mon thru Fri 6-7 pm. 
Minnesota Twins baseball -All games. 

KSJ M (FM) 
1968 

Media Code 4 235 6350 1.00 
Triple R Inc., Box 800, Jamestown, N. D. 58401. 

Phone 701-252-2570. 
I. PERSONNEL Pres. & Gen'l Mgr. -E. D. Crilly. 

Program Director -.lack Leonard. 
2. REPRESENTATIVES 

Alan Torbet Associates. Inc. 
Minneapolis -Call station collect. 

3. FACILITIES 
ERP 28,500 w. (horiz. & vert.): 93.3 mc. Stereo. 
Operating schedule: 7-1 am. CST. 
Antenna ht.: 256 ft. above average terrain. 

4. AGENCY COMMISSION 15/0 time only. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a. 3a, 3b, 4a, 9d, 8b, 7b, 8. 
ltate lrotection: 10h, 11b. 14b. 
Basic Rates: 20b. 22a, 23a, 24h, 25a, 29a. 
Contracts: 40a, 42a, 45, 48. 47a. 
Comb.: Cont. Discounts: 60f, 61a, 62a, 62d. 
Cancellation: 70a. 71h. 735. 

TIME RATES 
Eff Recd 2/21/68. 

6. SPOT ANNOUNCEMENTS 
Ix 51x 15íx 300+ 

1 min 8.00 5.50 5.00 4.50 
30 sec 5.00 4.50 9.00 3.50 

LANGDON 
Cavalier County -Map Location F-1 

See SUDS consumer market map and data at beginning 
of the State. 

KNDK 
1967 

Media Code 4 235 0400 4.00 
KNDK. Inc., Box 182, Langdon, N. D. 58249. Phone 

701-256-2198. 
I. PERSONNEL 

President -Arnold F. Petrich. 
Vice -]'res. & Gen'l Mgr. -Arthur F. Nelson. 

J. FACILITIES 1,000 w.; 1080 Inc. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 5, 6a, 7a, 8. 
Rate Irotection: 10b, 11b, 12b. 13b. 14b, 15b. 
Basic Rates: 20b, 21a, 22a, 22b, 23a, 24b, 25c, 28b, 

29a. 
Contracts: 40a, 42a, 43, 95, 97a, 48, 51e. 
Comb.; Cont. Discounts: 80h, 60e, 601, 61a, 01b. 
Cancellation: 70a, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
AM facilities: KSJB. 
Member: National AgRadIo Groups, Inc. 

TIME RATES 
No. 1 ER 6/67-Rec'd 11/17/67. 

6. SPOT ANNOUNCEMENTS 
ix 26x 52x 104x 2600 3I2x 

1 min 6.30 5.30 4.20 3.85 3.50 2.80 
30 sec 4.50 4.00 3.50 3.30 2.95 2.45 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 2600 3120 

1 hr 42.00 39.00 36.40 29.40 25.20 21.00 
1/2 hr 29.40 27.00 25.20 21.00 17.50 14.00 
1/4 hr 19.60 17.00 15.40 12.60 11.20 9.10 
5 min 11.90 11.40 10.85 9.45 8.05 6.30 

MANDAN 
Morton County -Map Location D-4 

See SUIS consumer market map and data at begin- 
ning of the State 

See Bismarck -Mandan 

MAYVI LLE 
Traiti County -Map Location G-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KMAV 
1967 

Media Code 4 235 6500 1.00 
KMAV, Inc., Box 918, Mayville, N. D. 58257. Phone 

701-786-2006. 
I. PERSONNEL Presidents -Francis J. Phelan. 

Gen'l & Comm'l Mgr. -John D. Anderson. 
Program Director -Austin G. Kramer. 

3. FACILITIES 
250 w.; 1520 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3e, 9a, 4d. 5. 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 24b, 25a, 28, 28a, 

28c. 33a. 
Contracts: 40a, 43, 45, 47a, 51b. 
Comb.: Cont. Discounts: 60d, 60e. 601, 62d. 
Cancellation: 73b. 
Prod. Services: 80. 82. 

TIME RATES 
Eff Rec'd 1/8/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I56x 260x 9I2x 

1 min 9.20 3.90 3.60 3.30 3.00 2.90 
30 sec 2.70 2.55 2.40 2.25 2.10 1.90 

8. PROGRAM TIME RATES 
Ix 26x 52x 156x 260x 3I2x 

1 hr...._ 49.00 95.00 43.00 40.00 37.00 33.00 
1/2 hr 30.00 27.50 28.00 24.00 22.00 21.00 
1/4 hr 20.00 19.00 18.00 17.50 15.00 13.00 
10 min 15.00 14.00 13.20 11.90 10.50 9.60 
5 min 10.40 9.80 9.10 8.00 7.50 6.90 

MI NOT (3 AM; 1 FM) 
Ward County -Map Location D-2 

See SIlDS consumer market map and Gata at begin- 
ning of the State. 

KCJB 
1950 

adam young Inc. 

Subscriber to the NAB Radio Code 
Media Code 4 235 6650 4.00 
Cheater Reiten, Lloyd Amoo and William L. Hurley, 

Box 1686, KCJB-Radio Bldg., Minot, N. D. 
58702. Phone 701-835-1181. TWX MT 8246. 

(This listing continued on next page) 
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Minot -K C J B -Continued 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Chester Reiten. 
Station Manager -James Olson. 

2. REPRESENTATIVES 
Adam Young-VTM Inc. 
Minneapolis -William L. Hurley. 

3. FACILITIES 
1.000 w.; 910 kc. Directional -nighttime only. 
Operating schedule: 6:00 am -midnight weekdays; 
7:00 am -midnight Sun. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended mutations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a. 3a, 4a, 5, 6a, 7b. 
Rate Protection: 15b. 
Basic Rates: 21a, 21b. 21e. 22a. 

TIME RATES 
ER 7/1/66-Rec'd 6/17/66. 

Class AA -6:00-9:00 am, noon -1:00 pm and 4:00- 
6:00 pm Mon thru Fri. 
Class A-9:00 am -noon, 1:00-4:00 pro and 6:00-7:00 
pm Mon thru Fri; 6:00 am -7:00 pm Sat and Sun. 
Class B -All other times. 

6. SPOT ANNOUNCEMENTS -AA--A--B- 
PER WK: 1 min 30 see 1 min 30 yes I min 30 sae 
1 x 14 12 12 10 11 8 
B x 12 10 10 8 9 7 
12 z 11 9 9 7 8 6 
18 x 10 8 8 6 7 5 
24 z 9 7 7 5 5 3 

8. PROGRAM TIME RATES 
5 MINUTES 

PER WK: 
Class 
AA 

Class 
A 

Class 
B 

Less than 6 tl. 20.00 15.00 13.05 
6 ti 18.00 19.00 11.00 
12 ti 17.00 12.00 10.00 
18 ti 16.00 11.00 .-.._.. 

1/4 HOUR 
Lees than 8 t1._ 36.00 26.00 18.00 
6 ti 34.00 24.00 18.00 
12 ti 32.00 22.10 14.00 
18 ti _ 30.00 20.00 12.00 

1/2 HOUR 
Less than 6 ti._.._ 70.00 50.00 45.00 
6 or 52 ti 65.00 45.00 43.00 
12 or 156 it 60.00 40.00 37.00 
18 or 260 ti 55.00 35.00 34.00 

K C J B -FM 
1966 

Media Code 4 235 6651 2.00 
Chester Reiten. Lloyd Amoo, William L. Hurles,. 

Rox 1686. KCJB Radio Bldg.. Minot, N. D. 58702. 
Phone 701-835-1161. TWX MT 8246. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Chester Reiten. 
Station Manager -James Olson. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Minneapolis -William L. Holley. 

3. FACILITIES ERP 58.000 w.: 97.1 mc. Stereo. 
Operating schedule: 7-1 am. CST. 
Antenna ht: 850 ft. ahnve average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded mutilations 
General: la, 2a, 3a, 3h. 4a, 4d, 5, 6a, 7b, 8. 
hate Protection: 10h. ills. 14b. 
Basic Rates: 20a, 22e, 22b, 23a, 24a, 25a, 28. 28a. 

29s. 
Contracts: 40a. 42a, 45, 46. 47a. 
Comb.: Cont. Discounts: 60c, 60k, 61s. 81b, Bic, 62b. 

62e. 
Cancellation: 70a. 70e, 71a, 73a. 
TV facilities: KXMC-TV. 
Program commercial content: 5 minute -1 1 -minute. 
25 minutes -2 1 -minute, 55 minutes -3 1 -minute 
spots. 

TIME RATES 
Nn. 1 ER 11/25/68 -Reed 11/21/66. 

6. SPOT ANNOUNCEMENTS 
Ix 5Ix 151x 300+ 

30 sec 6.50 6.00 5.50 5.00 
1 min 8.00 7.50 7.00 6.50 

B. PROGRAM TIME RATES 
Ix 26x 52x 100+ 

5 min..._ 14 10 8 8 
25 min 34 30 26 24 
55 min 46 42 38 34 

KHRT 
1957 

Media Code 4 235 7000 1.00 
K -HST Broadcasting Corp.. Box 1320, Minot, N. D. 

58701. Phone 701-838-0338. 
STATION'S PROGRAMMING DESCRIPTION 

KHRT: Programmed for adulte primarily. 
60Ìe of broadcast time devoted to standards and new 
pop tunes. 20% news. 20% of day devoted to relis- 
ioue broadcasting primarily music. DJ's used through- 
out. Network news on hour. Recd 9/8/68. 

1. PERSONNEL Pres. & Mgr. -Harold Christensen. 
3. FACILITIES 

1.000 w days: 1320 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See sedad regulations 
NAR Radio Code Advertising Standards anply. 
General: lb. 2b, 3a, 3d. 4b, 4d. 5, 6s, 7a, 8. 
Rate Protection: 10a. lia, 12a. 13a, 14a, 16. 
Basic Rates: 24b. 25e, 28c. 29a, 30, 33a. 
Contracta: 40a. 47a. 
Comb.: Cont. Discounts: 60d. 60f, 60h, 62d. 
Cancellation: 70a, 70e, 71a, 72. 
Tobacco advertising not accepted. 
Affiliated with American Information Network. 
Affiliated with Keystone Network. 
Member: National Agitadlo Groups. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 4. 1984. 
Rates received November 2. 1964. 

I min 30 sec 10 sec 
156 ti 3.50 2.40 1.40 
260 ti 3.25 2.25 1.25 
312 ti.__.._....-..__....._.......-...._._. 3.00 2.10 1.10 
6'14 ti ....._..._ ................_.._.._...._...- 2.75 2.00 ...._ 
1000 ti ._ 2.50 1.90 

7. PACKAGE PLANS 
Any combination of spot or news purchases may be 
combined for frequency discounts. No further package 
discounts. 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 5 min 
1 ti 30.00 20.00 10.00 
13 ti 28.25 18.25 9.25 
26 ti. 26.75 16.75 8.50 
52 ti....__..._......_......._.._. 25.00 15.00 7.75 
156 ti........-_....__..........__ 23.50 13.50 7.00 
260 ti._... ..... ------- 22.00 12.00 6.25 
312 ti 21.50 10.50 5.50 

6. SPOT ANNOUNCEMENTS 1 min 30 sec 10 see 
1 ti -- -- 

4.50 3.00 2.00 
13 tl 4.25 2.85 1.05 
26 ti 4.00 2.7n 1.70 
52 ti 3.75 2.55 1.55 

1 hour rates -1/2 hour rate plus 50%. 

KLPM 
1929 

Jack Masla & Company, Inc. 

NAZI 

Subseriber to the NAB Radie Code 
Media Code 4 235 7350 0.00 
Minot Broadcasting Co.. Inc., Box 10, 320 3rd Ave., 

S. W. Minot, N. D. 58701. Phone 701-838-9145. 
STATION'S PROGRAMMING DESCRIPTION 

KLPM: Programmed for adults, selected features for 
teens. 
M -S: 50% of air time devoted to news, commentary, 
talk, discussion, phone -views, agribusiness, sports. 
Pro -baseball & pro -football. 3 high schools, 1 college 
schedule of all major sports. Sun: 7 am -1:30 pm com- 
pletely religious except news at :30. Afternoons base- 
ball & football. 7 pm -12M classical. Music format 
standard pop, broadway, semi & classic, with a vers 
light mixture of country and western, rhythm and 
blues & religious (5%). Contact Representative for 
further details. Recd 5/29/68. 

I. PERSONNEL 
)'resident -Ethel H. Cooley. 
Vice-Pres. & Gen'l Mgr. -Leslie E. Maupin. 

2. REPRESENTATIVES 
Jack Macla & Company, Inc. 

3. FACILITIES 
5.000 w. deys. 1.000 w. nights; 1390 kc. 

Non -directional. 
Operating schedule: 6.00 am -midnight. CST. 

4. AGENCY COMMISSION 
15%: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2b, 3a, 3b, 3c. 3d, 4a, 5. Ss, 7a. 8. 
]fate Protection: IOa, lia. 12a, 13a, 14a. 
Basic Rates: 20b, 21a. 21b, 22a. 24b, 28e, 29a. 
Contracta: 40a, 41. 44a, 44b. 45. 46, 4Ta, 50. 
Comb.: Cont. Discounts: 60a, 60d. 60e. Bib. 
Cancellation: 70a. 70e, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with MRS Radio Network. 
Member: Dakota Salesmaker Stations. 

TIME RATES 
Rates effective September 1. 1957. 
Rates received September 3, 1951. 

6. SPOT ANNOUNCEMENTS 
1 min. 30 sec. 1 min. 30 see. 

1 time._.._... 8.50 5.00 156 times. 7.00 4.30 
13 times..._... 8.20 4.85 260 times...._ 6.50 4.00 
26 times........ 8.00 4.70 312 limez 6.25 3.75 
52 times..._... 7.50 4.50 624 times 5.50 3.40 

OAK ES 
Dickey County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KEYD 
1959 

Media Code 4 235 7700 6.00 
Farm States Radio Co., 110 Union Ave.. Oakes, 

N. D. 58474. Phone 701-742-2376. 
I. PERSONNEL 

President -Q. P. Coleman. 
General Manager -Bill Spitzer. 

3. FACILITIES 
1.000 w.; 1220 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded raiulatiens 
General: 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 23a, 24b, 25a, 
28a, 29a. 
Contracta: 40a, 41, 92a, 92d, 44b, 45, 46, 47e. 48. 

51a. 
Comb.; Cont. Discounta: Bob. 60d, 60e. 601, 61c, 62b, 
Cancellation: 70a, 71a, 72, 73b. 
Prod. Services: 82. 
5% discount if same schedule io also purchased on 
KOLY. Mobridge, S. D. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective July 1, 1964. (Card Ne. 2.) 

Card received July 16. 1964. 
Class A-6:59-9:00 am; 11:44 am -1:29 pin and 4;30- 
6:15 pm. 
Class B-6:00-6:59 am; 9:00-11:44 am; 1:30-4:30 
pm and 6:15-8:30 pm. 

6. SPOT ANNOUNCEMENTS 
Class Class Class Clue 

1 MIN: A B A B 
1 ti...._ 4.68 3.84 156 tl. _ 3.66 3.18 
13 ti. 4.38 3.72 260 ti.____..._ 3.42 2.88 
26 ti._....- 4.14 3.68 312 U....__..... 3.24 2.64 
52 ti.__ ...... _._ 3.96 3.48 364 ti.._._...._ 3.06 2.46 
78 ti 3.90 3.42 520 ti.._..._..._ 2.82 2.28 
104 ti 3.78 3.30 
30 SEC: 
1 ti 4.02 3.24 156 il .__._ 9.06 2.70 
13 ti 3.72 3.12 260 ti ___ 2.76 2.40 
26 ti 3.48 3.00 312 ti ._.__ 2.58 2.16 
52 ti 3.36 2.94 364 ..... 2.40 2.05 
78 ti 3.30 2.90 520 ti 2.22 1.85 
104 ti 3.18 2.82 

8. PROGRAM TIME RATES 
CLASS A 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 41.00 23.50 13.00 11.00 9.60 
13 ti 37.65 22.30 12.45 10.65 9.30 
26 ti 36.65 21.15 12.15 10.45 8.76 
52 ti 34.55 19.80 11.20 9.60 8.10 
78 ti 30.00 18.50 10.85 9.35 7.86 
104 ti 29.50 17.30 10.55 8.95 7.74 
156 ti 26.30 15.90 9.95 8.30 7.38 
260 ti 22.30 13.25 9.10 7.20 6.60 
312 ti 20.30 12.35 5.10 6.65 6.06 

CLASS B 
1 ti 37.00 21.50 11.75 10.00 8.70 
13 ti 35.15 20.40 11.35 9.70 8.40 
26 ti 33.20 19.35 10.95 9.50 8.04 
52 ti 31.30 18.20 10.20 8.75 7.32 
78 ti 28.50 17.50 9.90 8.50 7.08 
104 ti 27.60 16.85 9.55 8.25 7.02 
156 ti 23.80 14.30 9.00 7.65 6.72 
260 ti 20.10 12.10 8.35 6.50 5.70 
312 ti 18.25 11.00 7.35 6.10 5.22 

RUGBY 
Pierce County -Map Location E-2 

See SItDS consumer market map and data at begin- 
ning of the Stele. 

KGCA 
1961 

Subseriber to the NAB Radio Code 

Media Code 4 235 8050 5.00 
Rugby Broadcasters. Inc., Box 31. Highway 2 -East, 

Rugby, N. D. 58368. Phone 776-5254. TWX RA 
250. 

I. PERSONNEL 
President -Oscar Halvorson. 
General Manager -Dale C. Moldenhauer. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
250 w.: 1450 ke. Non -directional. 
Operating schedule: 6:00 am -midnight weekdays; 8:00 
am -10:15 pm Stn. CST. 

4. AGENCY COMMISSION 
15% on time: no rash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3a, 4a, 4c, 5, Ba, 8. 
Rate Protection: 10b, 11b, 14b. 
Basic Rates: 22b, 23a, 24b, 25a, 28a, 29a. 
Contracte: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 62b, 62e. 
Cancellation: 70a, 70c. 73a. 
Affiliated with KITS Radio Network. 

TIME RATES 
Rates effective August 15. 1961. 

Rates received September 6. 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

s 1/2 1/4 10 5 1 80 
hr. hr. hr. min. min. min. see. 

1 time.... 75.00 42.50 22.50 18.50 15.00 7.50 6.00 
13 times.. 69.00 36.00 19.50 17.00 13.50 6.75 5.60 
26 times.. 63.00 33.00 18.00 15.75 12.00 6.00 5.25 
52 times.. 57.00 30.00 16.50 14.25 11.25 5.25 4.80 

104 times.. 48.00 25.50 14.25 12.50 10.50 4.05 4.40 
156 times.. 42.00 22.50 12.75 11.25 9.75 4.35 4.00 
260 times.. 30.00 16.50 9.75 8.75 7.50 3.85 5.60 
312 times.. 27.00 15.00 9.00 8.00 6.75 3.35 3.20 

VALLEY CITY 
Barnes County -Map Location F-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KOVC 
1936 

rsu 

Subscriber to the NAB Radio Code 
Media Code 4 235 8400 2.00 
'OTC. Inc.. Broadcast House, Valley City, N. D. 

58072. Phone 701-845-2531. 
STATION'S PROGRAMMING DESCRIPTION 

KOVC: Programmed for general community interest. 
6-7 am country and western music, farm news, mar- 
kets, and weather. 7-11 am middle-of-the-road music. 
11-11:30 am religious. 11:30 am -1 pm farm markets. 
local and regional news, aporta. and weather. 1-5:45 
pm middle-of-the-road music. 5:45-7:30 pm national, 
local, and regional sports. news, and weather plus 
half hour talk show. 7:30-11 pm rock music. Music 
segmenta include network and local talk features. 
NEWS: network and local 10 min on hour, plue 7:45 
am local roundup. News discussion and interviews as 
warranted. SPORTS: all local college and high school 
games. 8:45 am dally review. Sat 10-10:30 am sports 
discussion. Sun religious programa and middle-of- 
the-road music, plus public affaire discussion. Rec'd 
8/3/67. 

I. PERSONNEL 
President & Gen'l Mar. -Robert E. Ingstad. 
Station Manager -Dale Oison. 

3. FACILITIES 
1.000 w. dan: 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule 11:30 am -11:00 pm daily. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended reeulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a. 3h. 4a. 5. 6a. 7a, S. 
Rate Protection: 10d. ltd. 12d. 13d. 14d. 15b. 
Basic Rates: 20b. 22a. 24b, 24c. 28b, 28e, 29a. 30. 

33a. 
Contracts: 40a. 42a, 42e, 44b. 45, 46. 47e. 51a, 51h. 
Comb.: Cont. Discounts: 60b. 60d. 60f. 60h, 61b. 62b. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80. Si. 
Affiliated with American Entertainment Network. 
Member: National Matadio Groups, Inc. 

TIME RATES 
Rates effective December 1. 1958. 

Rates received November 26. 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/4 hr. 10 min. 5 min. 1 min. 
1 time..._._.-..-_ 15.00 12.00 16.00 8.00 

28 times__.._...- 14.00 11.00 9.00 6.10 
52 timeo.______.-_ 19.00 10.00 8.00 5.55 

156 tlmea._...._....- 12.00 9.00 7.00 4.80 
260 t(mes...._-_....._ 11.00 8.00 6.00 4.50 
312 times._._....._..... 10.00 7.00 6.00 4.10 

NORTH DAKOTA 
7. PACKAGE PLANS 

1 -minute or lesa, per week: Each 
1 minute 0.00 

10 or more times 4.50 
15 or more times 4.00 
20 or more times._._....._.__. ____...._ 8.50 

WAHPETON 
Itichland County -Map Location G-5 

See SI1US consumer market map and data at begin- 
ning of the State. 

KBMW 
Licensed as Breckenridge, Minn. and a 'sVahpeten, 

N. D. station. 
See listing under Breckenridge. Minn. 

WILLISTON 
Williams County -Map Location B-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KEYZ 
1948 e 

26 times.. 64.00 36.00 
52 times.. 61.00 33.00 

104 times.. 30.00 
156 times.. 27.00 
260 limes.. 24.00 

IO. SPECIAL FEATURES 
Religious -Weekdays: regular ratez apply. Sundays 
regular rates less 10%. 

Advertleemat 
Williams County has the largest population of ana 

eounty in western North Dakota and alitent Montana. 
Ito county seat. Williston, has twice the population of 
any city in the area. Just to put the record straight. 
KEYZ Is the only Williston station, and Its 6,000 wette 
of power at 1360 ke. ulves the greatest «Men tie is the 
heart of the Williston Basin. Ita half -millivolt inelade. 
Divide. Burke. Williams, Mountrall and McKanale 
mottes in North Dakota and Mehland, Sheridan. 
Roosevelt and Dentela couettes in Montana, plue parte 
of 9 other counties In both states. Our area i, dab In 
oil. and has bumper craps io wheat, barley, Sax. et«. 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 235 8750 0.00 
Charles L. Scofield. Box 1240. Williston, N. D. 

58801. Phone 701.572-3911. 
I. PERSONNEL 

Ornerai Manager -Charles L. SeoBeld. 
2. REPRESENTATIVES 

Minneapolis -William L. Holley. 
3. FACILITIES 

5.000 w.: 1360 kc. Directional -nighttime only. 
.- "-- .-,...;. ano am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING Sas Boded regulations 
General: 4a, 5. 6a. 7a, 8. 
Basic Rates: 22a, 23e. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60a. 
Member: The Intermountain Network, Inc. 

TIME RATES 
Rates effective November 1, 1962. 

Rates received November 22, 1962. 
6. SPOT ANNOUNCEMENTS 

1 min. 30 sec. 1 min. 30 see. 
1 time. 8.50 6.38 104 times.... 7.25 5.44 

13 times 8.25 6.19 156 times.... 6.75 5.06 
26 times 8.00 6.00 260 times.... 9.00 4.50 
52 times 7.75 5.81 
8 or 10 second ID's -50% of applicable 1 -minute rate. 

7. PACKAGE PLANS 
Saturation Packages 

Per week: 1 min. 30 see. 1 min. 30 see. 
10 limes 6.00 4.50 15 times 5.00 3.75 

Additional Discounts 
13 weeks..__. _ 9% 52 weeks._._..-..-... 15% 
26 weeks...___.-._._.. 104E 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/e nr. 10 min. 5 mie. 

1 time.... 70.00 42.00 28.00 21.00 18.09 
26.00 20.00 15.00 
24.00 19.00 14.00 
22.00 17.00 19.00 
20.00 15.00 12.00 
18.00 13.00 10.50 
16.00 11.00 9.00 

KGCX 
SIDNEY, MONT. 

City of license-Bldney, Mont. 
Considered by the Mutuel Broadeasting System as 

their Williston. N. D. -Sidney, Mont. outlet. 
Studios-Hapip Bldg., Williston, N. D., Phone 572- 

3778. 
See listing under Sidney. Mont. 

Advertleement 
KGCX is the oldest station in Eastern Mont., and 

Western N. D., (1926). Brut network in the arec 
(Mutual) and alone brings top regional sporta to ana 
listeners such as Minn. Twins. Minn. Gophers and 
Minn. Vikings. Asida from complete studios In Wil- 
liston and Sidney, we broadcast daily from four ana 
towns. We are the home town station for all of North- 
western N. D. and Northeastern Mont 

Effective May 1. 1966. 
SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 see 
1 ti. _ 6.70 4.70 156 tl.._...._ 4.20 3.10 
26 ti.._..__... 5.80 4.40 260 U._.____ 3.70 2.75 
52 U 5.00 3.75 312 ti. 3.20 2.40 
104 tl._-._ 4.55 3.45 
Identifications: 10 seconda are 50% of applicable 1 

minute rate. 
SATURATION PACKAGE 

(Must be used in seven days) 
1 min 30 sec 1 min 110 ase 

5 ti... 6.00 4.50 25 ti.-____._ 3.75 2.75 
10 tL.._._._ 4.50 3.40 50 ti..._..._._... 9.30 2.50 

PROGRAM TIME RATES 
1 hr 30 min 15 min 10 min 5 min 

1 ti..._......_ 62.50 37.50 20.00 15.00 12.50 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

Akron -Summit 
Alliance -Stark 
Ashtabula -Ashtabula 
Athens -Athens 
Barberton -Summit 
Canton -Stark 
Chillicothe --Ross 
Cincinnati -Hamilton 

State, County, City, Metro Area Data 

CITIES AND COUNTIES - This list shows counties in 

Cleveland -Cuyahoga 
Cleveland Heights - 

Cuyahoga 
Columbus -Franklin 
Cuyahoga Falls -Summit 
Dayton -Montgomery 
East Cleveland -Cuyahoga 

East Liverpool-Columblana 
Elyria -Lorain 
Eucl id -Cuyahoga 
Fairborn -Greene 
Findlay -Hancock 
Garfield Heights -Cuyahoga 
Hamilton -Butler 

Kent -Portage 
Kettering -Montgomery 
Lakewood -Cuyahoga 
Lancaster -Fairfield 
Lima -Allen 
Lorain -Lorain 
Lyndhurst -Cuyahoga 

which cities are located. Cities are first, counties next. 

Mansfield -Richland 
Maple Heights -Cuyahoga 
Marion -Marion 
Massillon -Stark 
M idd ietown-Butler 
Newark -Licking 
Niles-Trumba l l 

Norwood -Hamilton 
North Olmsted -Cuyahoga 
Parma -Cuyahoga 
Parma Heights -Cuyahoga 
Portsmouth -Scioto 
Rocky River -Cuyahoga 
Sandusky -Erie 

Shaker Heights -Cuyahoga 
South Euclid -Cuyahoga 
Springfield -Clark 
Steubenville -Jefferson 
Tiffin -Seneca 
Toledo -Lucas 
Upper Arlington -Franklin 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City 1/1/68 1/1/68 
Metropolitan Area (000) (000) ($000) 

Consumer Spendable Income -1967 
es Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

(5) 4999 7999 9999 14999 over 

-Total Retail Sales - 
Per 

Household 
(5000) (5) 

Retail Sales -1967 

Food Drug 
($000) (5000) 

By Selected Store Types 
General Home 
Mdse. Apparel Furn. 
(5000) ($000) (5000) 

OHiO STATE TOTALS.... 10,513.2 3,107.96 29,544,536 9,506 15.6 23.9 19.7 20.8 14.3 16,804,362 5,407 4,130,381 539,567 2,708,328 751,104 809,654 

ADAMS C-9 
ALLEN B-5........_...._ 

Lima 
Lima Metro Area 

ASHLAND E-4 
ASHTABULA G-3 

Ashtabula 
ATHENS E-8 

Athens 

18.7 
111.3 
60.7 

168.9 
40.9 

101.0 
25.4 
45.5 
24.1 

5.63 
32.95 
18.98 
49.35 
12.44 
29.38 
7.62 

12.12 
5.57 

31,317 
277,926 
130,255 
418,918 
104,280 
244,196 
69,833 
99,598 
38,692 

5,563 22.9 17.2 12.6 13.0 5.5 
8,435 19.1 21.7 22.0 19.7 10.6 
6,863 
8,489 19.2 21.2 20.9 20.4 11.2 
8,383 20.8 23.6 21.7 17.7 9.8 
8,312 20.2 26.3 19.5 17.9 9.4 
9,164 
8,218 21.3 16.3 17.9 20.5 9.5 
6,946 

22,349 
232,927 
150,353 
317,830 

63,070 
159,219 

69,802 
61,763 
41,433 

3,970 
7,069 
7,922 
6,440 
5,070 
5,419 
9,160 
5,096 
7,439 

5,675 
48,251 
24,680 
68,642 
17,553 
43,816 
16,169 
15,758 
8,502 

552 
5,771 
3,319 
7,364 
1,831 
4,438 
1,922 
2,215 
1,619 

929 
48,824 
37,293 
52,868 
4,038 

20,520 
15,026 
3,224 
2,258 

270 
9,783 
6,733 

11,868 
3,203 
6,803 
3,931 
3,358 
2,769 

827 
10,226 

7,079 
12,873 

3,140 
4,853 
2,957 
2,513 
1,856 

AUGLAIZE B-5 
BELMONT G-7 
BROWN C-9 
BUTLER A-8 

Hamilton 
Hamilton -Middletown 
Metro Area 
Middletown 

CARROLL G-5 
CHAMPAIGN C-6 

36.1 
79.6 
25.9 

225.9 
79.0 

225.9 
46.6 
21.5 
31.4 

11.09 
24.57 
7.60 

63.45 
23.78 

63.45 
14.26 
5.96 
9.33 

89,133 
211,798 
47,776 

600,788 
219,175 

600,788 
156,889 
44,918 
70,988 

8,037 20.9 23.5 20.8 18.5 9.4 
8,620 20.1 21.3 18.0 20.9 11.6 
6,286 22.8 19.6 17.7 14.3 6.0 
9,469 14.0 24.1 21.9 21.7 13.4 
9,217 

9,469 14.0 24.1 21.9 21.7 13.4 
11,002 

7,537 24.0 25.7 18.6 15.2 6.7 
7,609 22.9 24.4 16.9 16.4 9.0 

60,139 
96,941 
29,206 

344,768 
143,730 

344,768 
118,397 

21,818 
42,269 

5,423 
3,946 
3,843 
5,434 
6,044 

5,434 
8,303 
3,661 
4,530 

15,861 
32,981 
7,281 

87,613 
36,308 

87,613 
30,088 
6,016 

11,017 

1,282 
2,699 

705 
11,228 
4,080 

11,228 
3,930 

526 
1,038 

2,545 
4,760 
1,310 

49,928 
21,665 

49,928 
19,792 

965 
2,026 

2,323 
2,999 

515 
21,953 
6,856 

21,953 
7,449 

451 
1,283 

3,292 
5,861 

407 
14,671 
8,586 

14,671 
4,516 

576 
1,715 

CLARK C-7 
Springfield 
Springfield Metro 
Area 

CLERMONT B-9 
CLINTON C-8 
COLUMBIANA G-5 

East Liverpool 
COSHOCTON F-6 
(:RAWFORD D-5 

142.8 42.45 369,165 
85.7 26.30 237,310 

142.8 
99.3 
31.8 

107.9 
21.5 
31.4 
49.7 

42.45 
26.52 
9.43 

32.28 
7.00 
9.87 

15.25 

369,165 
198,326 
75,523' 

274,288 
60,369 
80,541 

129,565 

8,696 18.7 22.9 21.5 20.2 11.2 
9,023 

8,696 18.7 22.9 21.5 20.2 11.2 
7,478 18.2 27.5 23.0 17.5 7.5 
8,009 20.4 19.8 18.3 19.0 10.8 
8,497 21.4 23.1 21.0 19.3 9.7 
8,624 
8,160 20.3 19.4 20.9 20.9 10.0 
8,496 18.5 20.4 21.9 21.7 11.2 

252,611 
192,329 

252,611 
102,747 
52,902 

166,345 
54,765 
45,590 
73,191 

5,951 60,223 8,177 
7,313 44,041 7,289 

5,951 
3,874 
5,610 
5,153 
7,824 
4,619 
4,799 

60,223 
32,534 
11,913 
46,417 
13,181 
11,858 
18,395 

8,177 
2,372 
1,450 
5,515 
2,343 
1,305 
1,875 

30,663 11,892 
29,937 11,404 

30,663 
7,500 
1,525 

16,745 
9,415 
6,094 
2,811 

11,892 
2,295 
2,303 
7,454 
3,615 
2,535 
3,885 

11,908 
10,601 

11,908 
3,431 
1,527 
7,522 
4,544 
1,423 
4,159 

CUYAHOGA F-4.... 1,750.6 535.84 5,969,349 
Cleveland 803.7 246.99 2,661,695 
Cleveland Metro 
Area 2,077.6 
Cleveland Heights 62.8 
East Cleveland 38.9 
Euclid 74.0 
Garfield Heights 47.8 
Lakewood 70.7 
Lyndhurst 21.0 
Maple Heights 40.8 
North Olmsted 23.9 
Parma 106.7 
Parma Heights 25.8 
Rocky River 20.4 
Shaker Heights 35.5 
South Euclid 34.1 

624.53 
19.78 
14.16 
21.47 
13.20 
24.83 
5.70 

10.93 
6.44 

29.10 
6.95 
6.41 

11.55 
9.90 

6,837,857 
313,797 
148,343 
224,576 
119,151 
284,821 
70,755 
95,799 
52,884 

282,971 
63,765 

110,465 
394,011 
112,689 

11,140 11.4 21.7 19.8 23.5 19.5 
10,777 

10,949 11.3 22.6 20.0 23.5 18.8 
15,864 
10,476 
10,460 
9,027 

11,471 
12,413 

8,765 
8,212 
9,724 
9,175 

17,233 
34,114 
11,383 

3,095,508 
1,428,037 

3,535,476 
97,037 
60,367 
92,614 
33,018 

126,851 
13,603 

117,805 
52,758 

142,007 
23,376 
29,497 
90,716 
32,841 

5,777 756,595 110,337 
5,782 314,289 49,836 

5,661 
4,906 
4,263 
4,314 
2,501 
5,109 
2,386 

10,778 
8,192 
4,880 
3,363 
4,602 
7,854 
3,317 

884,667 125,787 
23,642 4,483 
18,957 2,549 
27,048 3,890 
15,630 2,250 
30,681 4,322 

3,674 663 
26,877 2,511 
16,913 
38,161 4,944 

6,310 1,208 
12,380 
23,144 3,084 

7,990 1,477 

658,056 158,068 148,908 
316,592 79,415 82,614 

710,316 
18,292 
1,589 

10,591 
1,716 
7,975 

69,550 
10,064 
38,806 
4,486 

173,631 
6,452 
1,061 
4,291 
1,377 
2,785 

6,957 
5,507 
6,114 

316 
973 

1,117 5,917 
979 1,572 

162,130 
2,414 
1,520 
4,379 

722 
2,296 
1,770 
4,455 
1,785 
7,943 
2,198 
2,562 
2,208 
3,188 

DARKE A-6 ._........ - 
DEFIANCE B-4 
DELAWARE D-6 
ERiE E-4 

Sandusky........ _...._ 
FAIRFIELD E-7 

Lancaster... 
FAYETTE C-7 

46.2 
33.9 
41.5 
75.0 
34.5 
69.9 
34.3 
25.9 

13.96 
9.59 

11.63 
22.05 
10.97 
20.76 
10.83 

7.90 

108,827 
92,468 
93,135 

204,947 
102,254 
166,028 

87,350 
54,050 

7,796 15.3 16.4 13.6 11.5 35.6 
9,642 16.0 20.3 19.6 23.9 15.4 
8,008 22.4 31.0 14.5 14.9 9.1 
9,295 15.9 22.8 21.5 22.2 13.6 

7,997 20.8 24.5 20.0 17.1 9.7 
8,066 
6,842 26.1 23.1 16.7 13.2 7.1 

81,856 
69,112 
48,133 

128,741 
79,587 

103,757 
81,354 
41,922 

5,864 
7,207 
4,139 
5,839 
7,255 
4,998 
7,512 
5,307 

18,594 
15,596 
12,470 
30,204 
18,607 
26,884 
21,779 

9,501 

1,569 
1,477 
1,111 
3,695 
2,614 
3,665 
3,419 
1,141 

5,723 
2,982 
2,116 

23,569 
15,892 
12,512 
10,982 

4,441 

3,147 
3,830 
2,684 
6,216 
5,422 
4,052 
4,052 
1,873 

4,020 
2,940 
1,336 
6,506 
5,911 
5,487 
4,975 
1,740 

FRANKLIN D -7t 
Columbus 
Columbus Metro 
Area 
Upper Arlington 
Whitehall 

FULTON B-3 
GALLiA E-9 
GEAUGA G-3 
GREENE B -7t 

Fairborn 
Xenia 

804.2 238.11 2,133,427 
567.5 171.10 1,315,341 

886.2 
38.5 
28.8 
30.4 
25.4 
60.9 

116.9 
25.2 
25.0 

260.22 
11.43 

7.81 
8.80 
6.72 

15.99 
31.07 

6.97 
7.30 

2,300,777 
191,326 

58,429 
4,939 
8,906 

154,059 
3043,820 
04 0 ,82 
62,207 

8,960 17.4 31.1 16.6 16.8 11.7 
7,688 

8,842 17.8 31.1 16.5 16.6 11.3 
16,739 
7,481 
9,198 17.6 19.5 20.2 21.8 14.4 
7,278 20.5 19.9 17.8 16.3 7.9 
9,635 12.8 26.5 18.7 20.6 16.5 
9,811 13.9 27.8 18.2 21.5 13.8 
9,049 
8,522 

1,446,616 
1,051,713 

1,535,775 
42,372 
91,800 
64,171 
33,374 
61,517 

131,831 
43,020 
57,574 

6,075 318,635 49,685 
6,147 189,431 33,484 

5,902 
3,707 

11,754 
7,292 
4,966 
3,847 
4,243 
6,172 
7,887 

341,533 
17,380 
32,107 
13,664 
8,922 

17,734 
35,321 
11,522 
13,844 

52,172 
3,683 
2,294 
1,211 

631 
1,827 
3,542 
1,331 
1,248 

279,106 60,037 
241,939 41,095 

282,193 
1,926 
9,832 
2,173 
1,783 
2,879 

10,068 
2,453 
6,995 

64,391 
6,684 
6,804 
1,130 
1,517 

511 
3,596 
1,184 
2,044 

84,417 
61,800 

87,195 
1,094 
9,453 
2,931 
1,315 
1,576 
5,774 
1,355 
3,452 

GUERNSEY F-6 
HAMILTON A-8 

Cincinnati 
Cincinnati Metro 
Area 

HANCOrOCK C-4 
Findlay 

HARDIN C-5 
HARRISON G-6 
HENRY B-4 
HIGHLAND C-8 
HOCKING E-8 
HOLMES F-5 

36.8 
919.0 
496.0 

1,394.0 
32.6 
57.7 
38.7 
28.9 
16.7 
26.1 
29.4 
19.6 
22.6 

10.91 
286.79 
159.38 

421.51 
11.11 
17.76 
12.45 
8.65 
5.04 
7.66 
9.30 
5.86 
5.66 

78,988 
2,836,640 
1,583,219 

3,920,086 
114,155 
152,083 
91,998 
69,872 
38,765 
65,872 
64,016 
46,183 
41,366 

7,240 24.5 24.1 17.9 13.3 5.9 
9,891 14.7 22.6 19.4 21.1 16.5 
9,934 

9,300 15.8 23.8 20.0 20.4 14.2 
10,275 
8,563 18.7 24.2 19.2 18.7 11.6 
7,389 
8,078 20.5 17.4 18.0 22.0 10.9 
7,691 20.9 27.6 15.9 15.8 6.7 
8,599 19.3 21.3 19.4 21.1 12.3 
6,883 20.6 16.9 17.8 16.5 9.4 
7,881 21.3 21.3 16.8 19.5 10.6 
7,308 22.7 19.8 15.7 15.4 9.9 

46,754 
1,539,332 

929,454 

2,080,334 
56,735 

104,348 
76,490 
39,332 
16,329 
40,598 
45,417 
27,797 
22,553 

4,285 
5,367 
5,832 

4,935 
5,107 
5,875 
6,144 
4,547 
3,240 
5,300 
4,884 
4,744 
3,985 

12,047 
361,682 
190,527 

521,401 
12,985 
20,413 
15,504 
9,300 
4,593 
8,871 

11,381 
6,058 
4,887 

1,237 
55,075 
32,479 

76,636 
1,760 
2,246 
1,990 
1,015 

459 
848 
909 
683 
467 

6,755 
307,564 
212,290 

344,254 
870 

10,770 
8,017 
1,744 

710 
1,750 
1,286 
5,412 
1,588 

2,164 
78,705 
57,791 

95,471 
1,774 
4,700 
4,639 
1,601 

449 
719 

2,207 
929 
234 

1,996 
37,719 
51,559 

113,459 
4,369 
6,596 
4,284 
1,794 

320 
1,203 

778 
768 
686 

OHIO 

Warren-Trumbul l 
Whitehall -Franklin 
Wickliffe -Lake 
W i I low ick-Lake 
Xenia -Greene 
Youngstown-Mahoning 
Zanesville -Muskingum 

Passen- 
ger 

Cars 
1/1/68 
(000) 

Farm 
Popu- 
lotion 
1/1/68 
(000) 

Gross 
Farm 

Income 
1967 

(5000) 

A uto- 
motive 
(5000) 

Service 
Station 
(5000) 

3,211,214 1,380,474 4,839.88 387.2 1,515,221 

6,069 1,822 8.49 5.2 12,087 
41,587 17,810 53.23 5.0 19,721 
29,831 9,705 
59,773 26,029 82.21 
12,568 6,006 20.20 4.0 16,303 
34,971 14,187 46.22 7.0 20,285 
14,009 4,729 
14,638 5,989 18.69 3.9 5,129 
11,756 2,824 

11,265 6,401 18.33 3.9 23,911 
18,750 10,132 35.60 4.6 9,223 
3,518 4,525 11.16 5.5 15,039 

61,377 30,966 100.45 5.2 17,955 
28,616 10,912 

61,377 30,966 100.45 
26,084 8,436 

5,459 2,207 9.65 3.8 7,216 
7,563 3,801 15.18 3.8 23,976 

53,440 22,174 70.48 3.6 24,659 
43,314 16,756 

53,440 22,174 70.48 
24,235 9,247 42.96 5.8 9,132 
10,634 4,580 15.49 3.6 24,008 
33,736 15,319 51.17 6.8 17,261 
10,650 3,561 

7,526 3,770 16.21 3.6 11,963 
15,843 7,315 25.54 3.8 18,442 

552,962 201,088 780.78 1.4 19,460 
235,283 79,842 

643,753 246,273 937.78 
25,790 8,582 
22,109 4,413 
25,146 5,458 

4,728 
52,786 7,444 

945 
514 4,908 

8,831 3,972 
17,805 11,141 

1,869 2,931 
3,249 

39,917 3,305 
2,806 4,094 

18,632 6,770 23.95 7.6 39,111 
15,947 6,717 17.36 3.3 16,101 
8,020 6,317 19.09 4.3 21,612 

24,018 10,649 35.78 2.4 13,178 
12,001 5,434 
22,285 8,572 34.82 5.2 22,826 
19,482 6,121 
7,226 3,117 12.16 3.2 23,321 

279,470 112,878 361.13 4.5 20,306 
230,852 74,665 

297,368 122,885 397.04 
625 4,402 

9,032 4,531 
16,098 4,159 16.20 5.1 46,717 
6,567 4,355 10.10 5.2 7,043 

14,757 7,402 28.52 4.5 7,007 
36,420 13,028 58.16 3.8 21,136 
15,505 4,248 
16,229 4,448 

8,802 5,074 15.65 4.0 6,970 
264,786 110,810 390.09 3.3 10,848 
177,835 57,395 

362.137 161,262 588.05 
20,086 4,012 
22,624 7,793 29.91 4.6 30,908 
16,525 5,634 

6,516 4,239 14.30 3.9 21,645 
4,539 1,779 8.06 2.2 4,952 
9,557 3,613 13.40 4.5 29,091 
7,251 4,258 14.17 5.4 20,768 
6,556 2,579 9.51 2.7 2,490 
4,565 1,919 7.32 5.5 19,460 
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OHIO 

State, County, City, Metro Area Data 

Estimates for: 
STATE 
COCUNTY-Map Loe. Population Households 

1/1/68 1/1/68 
Metropolitan Area (000) (000) 

Consumer Spendable Income -1967 
% Distribution 

Per 3000 5000 8000 
Household to to to 

(5) 4999 7999 9999 

Passen- 
per 

Cars 
1/1/68 
(000) 

Farm 
Popu- 
lotion 
1/1/68 
(000) 

Gross 
Farm 

Intents 
1967 

(5000) ($000) 

of Familles 
10000 15000 

to and 
14999 over 

-Total Retail 

($000) 

Sales 
Retail Sales -1967 

By Selected Store Types 

Apparel 
MOO) 

- 
Per 

Household 
(S) 

Food 
($000) 

Drug 
(5000) 

General 
Mdse. 
(3000) 

Home 
Furn. 
(5000) 

Auto- 
motive 
(5000) 

Service 
Station 
(5000) 

HURON E-4 50.2 14.43 131,743 9,130 15.7 20.9 20.7 22.9 13.8 80,446 5,575 20,152 2,171 4,667 4,423 2,991 15,703 7,465 24.14 4.6 20,556 
JACKSON E-9 29.4 8.52 62,194 7,300 22.8 17.0 17.8 19.2 9.4 34,636 4,065 10,518 989 2,837 1,237 1,681 7,866 4,101 11.99 3.4 4,647 
JEFFERSON H-5 97.8 28.24 274,517 9,721 16.7 23.8 20.5 21.1 13.3 154,242 5,462 48,107 5,317 28,252 7,601 8,291 22,450 10,872 43.62 2.7 4,669 

Steubenv i I le 35.8 11.21 109,716 9,787 105,695 9,429 31,014 3,403 25,454 6,604 6,743 14,102 4,538 
Steubenville -Weirton 
Metro Area 173.5 49.49 461,927 9,334 16.4 27.1 21.1 19.6 11.3 232,607 4,700 70,839 8,287 34,013 11,452 13,340 38,068 18,120 69.53 

KNOX E-5..._ 39.3 11.91 105,375 8,848 19.3 21.6 19.7 20.9 12.5 60,430 5,074 15,208 1,769 8,025 1,959 1,393 12,803 4,947 19.87 4.5 18,057 
LAKE G-3 188.9 51.44 522,864 10,165 9.2 25.7 22.4 25.2 15.9 279,911 5,442 82,823 10,848 44,023 11,884 9,860 49,850 26,038 91.27 2.5 12,163 

Wickliffe 21.2 5.37 52,869 9,845 19,532 3,637 4,802 989 3,513 
W il lowick 26.5 6.71 65,437 9,752 45,001 6,707 19,505 2,161 12,261 4,725 266 209 3,314 

LAWRENCE E-9 57.1 16.34 113,519 6,947 23.6 22.5 20.8 14.9 5.8 72,270 4,423 24,787 2,672 4,215 1,741 2,529 13,610 9,187 24.97 5.0 3,498 
LICKING E-6 100.6 30.20 245,242 8,121 17.0 21.4 17.9 14.6 23.4 174,587 5,781 44,900 4,921 17,285 6,886 6,794 39,623 16,178 51.50 6.7 21,363 

Newark 46.1 14.90 126,907 8,517 110,489 7,415 27,002 3,129 11,960 5,567 5,551 29,759 8,474 
Newark Metro Area.... 100.6 30.20 245,242 8,121 17.0 21.4 17.9 14.6 23.4 174,587 5,781 44,900 4,921 17,285 6,886 6,794 39,623 16,178 51.50 

LOGAN C-6 35.4 10.91 83,823 7,683 22.0 20.8 19.2 19.3 9.3 63,811 5,849 15,239 1,217 5,728 1,551 2,200 12,507 5,443 17.71 4.0 18,346 
LORAIN E-4 256.7 70.05 601,763 8,590 18.3 28.2 21.2 18.2 9.7 407,355 5,815 112,391 12,640 45,596 20,503 20,332 78,176 37,681 116.27 5.8 23,293 

Elyria 51.6 14.97 133,098 8,891 86,613 5,786 21,830 2,824 12,686 4,358 5,053 17,497 7,795 
Lora in 78.9 22.05 194,026 8,799 133,825 6,069 34,019 4,932 14,753 9,477 8,563 29,688 11,580 
Lorain - Elyria Metro 
Area 256.7 70.05 601,763 8,590 18.3 28.2 21.2 18.2 9.7 407,355 5,815 112,391 12,640 45,596 20,503 20,332 78,176 37,681 116.27 

LUCAS C-3 481.7 148.21 1,626,223 10,972 13.0 22.0 21.1 22.8 16.3 809,226 5,460 190,882 31,881 161,115 35,406 39,773 140,598 65,861 221.66 4.6 18,984 
Toledo 397.0 125.29 935,283 7,465 669,308 5,342 156,360 27,784 140,924 30,223 32,218 119,189 45,889 
Toledo Metro Area 674.5 201.27 2,112,741. 10,497 14.0 22.7 21.2 22.1 15.1 1,066,461 5,299 257,521 39,963 185,293 44,158 48,903 202,219 90,503 305.93 

MADISON C-7 28.3 7.51 59,361 7,904 22.4 22.7 20.4 16.9 9.0 40,973 5,456 7,941 1,078 1,477 746 985 11,750 5,311 12.67 33 27,671 
MAHONING G-4 315.8 92.24 865,181 9,380 17.2 24.8 19.7 20.4 13.8 480,369 5,208 121,454 16,463 98,591 24,264 23,398 80,836 41,839 140.88 4.6 12,543 

Youngstownr 166.2 48.35 463,821 9,593 292,120 6,042 63,041 9,103 76,115 16,186 14,531 52,359 17,220 
Youngstown -Warren 
Metro Area 547.6 157.87 1,521,326 9,637 15.7 24.3 20.1 21.7 14.6 778,370 4,930 205,715 26,357 142,437 36,577 35,084 142,153 68,758 250.29 

MARION D-5 64.3 19.05 171,106 8,982 17.3 22.5 20.0 22.4 12.9 103,389 5,427 21,931 3,201 20,986 4,419 4,687 19,211 8,611 29.76 3.1 19,004 
Marion 37.7 11.74 112,517 9,584 79,447 6,767 17,522 2,505 13,172 3,996 4,173 18,296 5,944 

MEDINA F-4 77.2 21.26 191,585 9,012 14.0 24.9 22.3 22.9 12.8 98,540 4,635 27,515 2,775 5,358 3,168 1,786 26,184 11,745 37.21 5.2 17,996 
MEIGS F-8 20.4 6.05 40,624 6,715 21.1 19.5 15.4 14.9 7.0 27,049 4,471 7,275 1,043 3,294 725 1,203 5,119 2,091 9.37 3.8 6,239 
MERCER A-5 34.3 920 77,741 8,450 19.2 20.5 18.8 21.0 12.5 70,942 7,711 12,158 788 2,309 3,859 2,632 16,037 4,897 16.04 5.3 28,370 
MIAMI B-6 80.6 24.69 212,022 8,587 17.2 28.6 18.5 18.3 10.5 122,310 4,954 29,228 3,147 8,418 5,616 11,532 26,581 10,336 40.88 4.6 23,664 

MONROE G-7 14.3 4.29 29,435 6,861 18.8 18.6 17.1 16.9 7.6 12,879 3,002 4,437 277 469 447 44 2,000 1,400 6.56 3.6 5,017 
MONTGOMERY B -7t 587.6 175.53 1,814,797 10,339 11.4 21.7 20.7 24.3 17.8 1,060,657 6,043 247,435 34,529 220,697 48,364 55,296 188,866 83,145 283.26 5.7 18,104 

Dayton 272.7 83.42 825,940 9,901 616,608 7,392 116,268 18,875 151,113 33,058 35,253 122,815 38,250 
Dayton Metro Area 819.6 241.20 2,409,800 9,991 12.6 23.7 20.0 23.0 16.1 1,349,415 5,595 320,389 41,938 239,773 58,42] 73,529 257,495 111,012 399.31 
Kettering 65.4 19.02 246,463 12,958 115,229 6,058 35,005 3,537 26,087 5,095 7,394 13,807 9,428 

MORGAN F-7 11.3 3.38 26,021 7,699 21.5 17.2 17.8 19.6 9.6 13,456 3,981 3,123 349 537 151 305 4,711 1,712 5.37 2.9 5,440 
MORROW D-5 20.0 5.72 45,376 7,933 21.6 24.4 19.1 18.2 8.9 18,849 3,295 4,427 328 350 642 314 5,204 2,519 10.00 4.0 12,479 
MUSKINGUM F-7 78.5 23.57 192,311 8,159 21.7 22.7 20.3 17.7 9.7 109,951 4,665 25,801 4,329 17,592 5,410 4,933 20,369 10,443 36.24 5.4 11,630 

Zanesville 41.1 13.11 92,102 7,025 79,811 6,088 16,416 3,408 17,164 4,217 4,202 16,077 5,894 

NOBLE F-7 9.9 3.03 21,148 6,980 21.8 21.3 14.4 15.1 7.3 10,934 3,609 2,574 275 562 468 233 2,971 974 4.41 2.8 4,263 
OTTAWA D -3t 37.4 11.06 95,240 8,611 18.1 23.8 21.1 20.7 11.3 53,151 4,806 14,700 1,113 1,297 1,242 1,429 14,778 5,133 18.96 2.7 12,859 
PAULDING A-4 175 5.09 36,282 7,128 24.9 26.1 17.4 15.0 7.2 23,204 4,559 6,372 541 485 375 1,257 5,180 2,470 9.23 2.7 13,378 
PERRY E-7 25.3 7.49 54,875 7,326 24.9 20.6 18.9 18.0 6.8 23,735 3,169 7,330 681 1,104 478 912 4,934 3,053 12.11 3.1 5,808 
PICKAWAY D-7 40.5 10.48 74,215 7,082 23.6 24.7 16.8 14.9 7.4 41,026 3,915 10,428 1,376 971 1,670 1,442 9,878 3,690 16.82 3.8 26,292 
PIKE D-9 21.7 5.76 30,020 5,212 24.2 23.9 15.5 9.6 3.3 20,275 3,520 5,916 636 1,230 275 528 3,685 1,813 8.36 3.3 5,884 
PORTAGE G-4 106.8 28.24 258,535 9,155 16.3 27.5 19.6 19.9 12.2 138,897 4,918 33,632 4,130 7,729 3,963 5,047 33,695 15,955 49.81 6.3 14,873 

Kent 20.7 4.93 59,962 12,163 37,045 7,514 8,952 1,142 3,680 1,597 593 10,953 3,201 
PREBLE A-7 34.5 9.91 78,161 7,887 19.7 23.5 19.9 19.0 9.6 34,617 3,493 8,405 720 590 845 927 5,628 4,503 17.01 4.9 23,869 
PUTNAM B-4 283 7.59 61,913 8,157 20.4 19.8 18.5 21.0 11.2 42,392 5,585 10,502 755 839 919 1,374 8,462 3,727 14.09 5.4 32,634 
RICHLAND E-5 131.0 38.71 354,187 9,150 15.8 25.1 21.5 20.4 12.4 215,450 5,566 64,569 5,348 28,995 9,908 9,783 37,317 18,147 61.82 5.1 12,882 

Mansfield 52.1 17.16 162,711 9,482 153,470 8,943 45,640 4,248 25,887 8,749 6,956 28,605 9,507 
Mansfield Metro Area. 131.0 38.71 354,187 9,150 15.8 25.1 21.5 20.4 12.4 215,450 5,566 64,569 5,348 28,995 9,908 9,783 37,317 18,147 61.82 

ROSS D-8 63.6 17.52 144,726 8,261 19.5 21.2 19.9 18.6 10.3 90,677 5,176 21,225 2,562 6,943 3,744 5,922 15,095 11,251 27.82 5.7 18,203 
Chillicothe 27.2 8.70 76,281 8,768 68,556 7,880 14,901 2,018 5,406 3,586 5,482 13,714 7,929 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
(2) Includes small portion in Trumbull County. 

TIME -SAVING INFORMATION AT YOUR FINGER TIPS 

Make use of the index page to locate needed information. All material 
is listed by subject and sections for your convenience. You'll save time and 
locate more information by referring to the index page in SRDS pub- 
lications whenever you are in doubt. 
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OHIO 

State, County, City, Metro Area Data 

Estimates /or: 
STATE 
COUNTY -Map Loe. 

City 
Metropolitan Area 

Population Households 
1/1/68 1/1/68 
(000) (000) 

Spendable Income 
/e Distribution 

Por 3000 5000 
Household to to 

(5) 4999 7999 

Retail Sales -1967 
Types 

Paean- 
per 
Cars 

1/1/68 
(000) 

Farm 
Popu- 
lotion 
1/1/65 
(000) 

Gross 
Farm 

Income 
1967 

($000) 

-Consumer 

(5000) 

-1967 
et Families 

8000 10000 15000 
to to and 

9999 14999 ever 

-Total Retail 

(5000) 

Sales - 
Per 

Household 
(S) 

Food 
(5000) 

Drug 
(5000) 

By Selected Store 
General Home 
Mdse. Apparel Furn. 
($000) (5000) (5000) 

Auto- 
motive 
(5000) 

Service 
Station 
(5000) 

SANDUSKY D-4 
SCIOTO D-9 

Portsmouth 
SENECA D-4 

61.3 
82.0 
34.3 
61.8 

17.67 
24.60 
11.47 
17.33 

155,288 
176,750 
81,703 

154,809 

8,788 
7,185 
7,123 
8,933 

19.0 22.3 
22.0 25.7 

19.2 22.4 

21.7 20.5 
16.9 14.7 

20.5 20.9 

11.2 
6.8 

11.8 

90,282 
107,379 
78,025 
90,344 

5,109 
4,365 
6,803 
5,213 

22,666 
27,216 
15,672 
21,862 

1,959 
2,925 
2,108 
2,404 

10,920 
15,478 
14,989 
10,299 

2,430 
5,474 
5,313 
4,630 

3,889 
6,509 
5,765 
4,063 

17,516 
20,322 
17,598 
16,025 

10,301 
10,339 

5,424 
8,891 

29.40 
36.03 

28.65 

4.5 
4.2 

5.3 

27,349 
6,832 

25,941 
Tiffin 

SHELBY B-6 
STARK F-5 

22.8 
35.6 

366.4 

6.53 
10.06 

108.16 

59,787 
86,961 

1,029,996 

9,156 
8,644 
9,523 

19.9 20.9 
16.1 23.0 

19.9 21.8 
20.7 21.6 

12.1 
13.8 

40,399 
46,868 

516,204 

6,187 
4,659 
4,773 

10,820 
11,697 

121,639 

1,224 
1,177 

14,714 

4,661 
4,572 

67,739 

2,542 
1,524 

31,169 

1,759 
2,207 

30,467 

7,891 
9,497 

104,227 

3,003 
3,533 

40,075 
17.15 

171.71 
4.3 
6.0 

19,609 
23,950 

Alliance 28.7 8.79 88,810 10,104 55,048 6,263 15,336 1,576 9,335 2,955 4,683 10,261 3,683 
Canton 118.1 36.90 332,586 9,013 210,426 5,703 45,673 5,816 32,553 16,160 14,112 48,568 13,379 
Canton Metro Area 366.4 108.16 1,029,996 9,523 16.1 23.0 20.7 21.6 13.8 516,204 4,773 121,639 14,714 67,739 31,169 30,467 104,227 40,075 171.71 
Massillon 30.9 9.61 97,851 10,182 54,179 5,638 9,814 1,545 6,755 4,515 3,351 12,018 4,739 

SUMMIT F-4 556.9 166.47 1,626,424 9,770 13.0 24.9 21.5 22.4 14.3 928,179 5,576 228,233 29,346 192,697 33,709 41,316 185,060 74,394 261.12 3.8 10,665 
Akron 297.4 91.96 937,830 10,198 520,866 5,664 112,688 15,600 131,659 16,553 23,491 106,073 39,164 
Akron Metro Area 663.7 194.71 1,884,959 9,681 13.4 25.5 21.2 22.0 13.9 1,067,076 5,480 261,865 33,476 200,426 37,672 46,363 218,755 90,349 310.93 
Barberton 35.4 10.42 91,272 8,759 64,892 6,228 13,903 1,765 7,758 2,610 2,263 20,561 5,084 
Cuyahoga Falls 55.7 15.94 165,431 10,378 118,750 7,450 29,283 2,862 28,163 3,965 4,408 30,193 6,936 

TRUMBULL G-3 231.8 65.63 656,145 9,998 13.8 22.9 20.8 23.7 15.8 298,001 4,541 84,261 9,894 43,846 12,313 11,686 61,317 26,919 109.41 7.3 13,956 
Niles 22.3 6.43 56,844 8,840 35,820 5,571 13,919 1,177 4,014 743 1,138 6,944 2,435 

Warren 65.0 19.85 212,855 10,723 115,184 5,803 29,159 4,571 21,439 6,469 5,892 25,526 7,868 
Youngstown -Warren 
Metro Area 547.6 157.87 1,521,326 9,637 15.7 24.3 20.1 21.7 14.6 778,370 4,930 205,715 26,357 142,437 36,577 35,084 142,153 68,758 250.29 

TUSCARAWAS F-5 79.3 24.11 202,693 8,407 20.6 23.5 20.0 19.5 10.3 123,576 5,126 31,036 3,266 12,708 5,707 6,984 28,201 10,734 37.99 5.2 14,435 
UNION C-6 
VAN WERT A-5 

23.4 
28.8 

6.94 
8.81 

54,002 
79,079 

7,781 
8,976 

21.1 20.4 
18.8 19.4 

19.2 19.5 
19.6 22.6 

10.2 
13.5 

35,159 
42,511 

5,066 
825 

8,570 
9,889 

713 
838 

745 
3,205 

883 
1,166 

879 
1,273 

6,823 
9,724 

3,108 
4,492 

11.51 
14.89 

3.8 
3.6 

19,980 
21,172 

VINTON E-8 8.9 2.49 17,919 7,196 21.1 17.4 15.4 17.8 9.6 6,409 2,574 1,812 308 464 96 789 746 4.06 2.5 2,169 

WARREN B-8 82.0 21.70 169,189 7,797 18.0 31.1 19.0 17.2 8.5 80,514 3,710 22,405 2,255 3,482 2,461 4,175 14,511 10,367 38.02 4.4 16,295 
WASHINGTON F-8 53.8 15.85 125,412 7,912 19.8 20.3 19.7 19.5 10.2 77,189 4,870 20,389 2,745 8,374 2,439 3,708 12,190 9,596 25.99 5.8 7,854 
WAYNE F-5 82.9 22.36 199,444 8,920 17.9 21.6 21.1 20.0 12.6 123,289 5,514 24,664 3,365 18,444 3,788 5,987 27,414 10,225 37.58 7.3 36,921 
WILLIAMS A-3 31.0 9.50 84,799 8,926 17.6 20.5 19.3 22.8 13.7 63,952 6,732 10,737 1,190 3,825 1,769 3,020 13,908 6,613 16.87 3.5 20,321 
WOOD C-4 78.1 21.77 217,704 10,000 14.8 21.7 21.2 22.4 14.9 133,089 6,113 37,244 4,827 10,461 4,242 3,747 33,471 12,223 37.49 5.7 42,280 
WYANDOT C 5 22.2 6.52 50,931 7,812 22.3 23.0 18.3 18.0 9.5 33,928 5,204 6,162 963 1,109 837 974 7,765 2,113 10.82 3.2 19,563 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. Thera is no way at pr t to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 916,500 Lorain -Elyria .. 14,900 
METRO AREAS 

Akron 51,000 
Canton 22,400 
Cincinnati 152,600 
Cleveland 301,300 
Columbus 93,000 
Dayton 81,800 
Hamilton- Youngstown - 

M iddletown 11,700 Warren 54,800 
Lima 8,500 Total Metros.... 877,500 

Mansfield 8,300 
Newark 1,500 
Springfield 14,400 
Steubenvil le - 

Weirton 8,700 
Toledo 52,600 

OHIO 
see SILOS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORK 

Ohio Rodio Network 
Comprised of: 

\VAKR-Akron 
W FA H -Alliance 
WNCO-Ashland 
\V\VOW-Ashtabula- 

Cnnneeut 
\\'OMP-Bellaire 

\VOHP-Bel lefontalne 
WBCO-Bucytats 
\\-INW-Canton 
Wf 9M-t'ellna 
VVrTBF-Cincltutatl 
\\-FOB-Fostoru 

NONE -Dayton 
\VDLR-Delaware 
WORT -East Liverpool 
WJEH--Gallipolio 
\VCN\V-Hamilton 
WSRW-Hillsboro 
WLMJ-Jackson 
WBRJ-Marietta 
WTIG-Massa lion 
WMVO-Mount Vernon 
Media Code 4 236 0060 0.00 
Business Office -11th fir., 1220 Huron Rd., Cleve- 

land, Ohio 94115. Phone 216-781-003.5. 

I. PERSONNEL 
General Manager -N. J. Kocab. 
Operations Manager -Douglas M. Auerbach. 
sales Manager -Don O. Hays. 

2. REPRESENTATIVES 
Regional Reps Corp. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded reput, 
General: "_a, 3a, 5. 6a. 
Rate Protection: 106. 11b, 12h. 
Basic Rates: 20a. 22b, 23a. 
Contracts: 40b. 45, 46. 
Cancellation: 70a, 70c, 73a. 
Network may be purchased completely or in sectional 
groups. Rates on request for different quantities or 
for leas than the complete network. 

TIME RATES 
Eff 11/1/66-Rec'd 11/2/66. 

6. SPOT ANNOUNCEMENTS 
PER WK: 10 ti 15 t 25 ti 
Traffic Time ..._ 295 270 245 
Housewife Time ..._...... _.._.._...... _ 260 240 215 
Weekends .........._.._.._.._ 245 225 200 

7. PACKAGE PLANS 
THREE, THREE, THREE PLAN 

(1/3 Traffic. 1/3 Housewife, 1/3 Weekends) 
PER WK: 12t1 1801 24ti 
Ea 260 290 225 
Rates shown are total cost for one announcement on 
each Ohio Radio Network station. 

WPTW-Piqua 
WNXT-Portsmouth 
\VLEC-Sandusky 
WILT -Springfield 
WSPD-Toledo 
WBTC-Uhrlclesville 
W MWM-W llmington 
WGIC-Xenia 
WHIZ -Zanesville 

AKRON (4 AM; 2FM) 
(including Cuyahoga Falls) 

Summit County -Slap Location F-4 
See SIDS Consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc.. 
within the area 

(Akron continued on next page) 

URBAN OHIO'S 

WSLR 
EXCLUSIVE in 

Northeastern Ohio 

Country & Western Music 

24 hours 

a day 

Sources: Pulse: Akron 2 - 

County Metro Area, April - 
May, 1968. ARB: Akron 
Total Survey Area, April - 
May, 1968, Monday -Sun- 

day, 6 AM -12 Mid. 

MARKET 

GIANT 

AKRON 
CLEVELAND 
CANTON 

PRIME ADULT LEADERSHIP 

1st in Akron Metro Area 

Pulse` shows WSLR dominates the Akron 
Metro Area in average 1/4 -hour adults 

18-49, Monday -Friday, 6 AM -12 Mid. 

ist in Total 3 -Market Area 

ARB* shows WSLR leads in average 1/4 -hour 

adults 18-49 in the total survey area - which in- 

cludes Cleveland and Canton as well as Akron. 

WSLR assures you of advertising effectiveness with 
the big -spending adults -whether you concentrate on 

Akron alone or on all three metros. 

WSLR 
"WHISTLER RADIO" 

Akron, Ohio 

ABC Entertainment for Akron and Cleveland 

Represented by [1-1 KATZ RADIO 
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ARB Apr -May 1968 
No. 1 total area 

No. 1 Akron -Metro area 

WAKR 
Reaches MORE... 
Sells MORE MEN, 

WOMEN than any 
other Akron 
Radio Station 

r 

The 

IN MEN* 
18-64 

ARB cume listening 
Monday -Sunday 
6 a.m. - Midnight 
101,000 Total Men 

IN 
ST WOMEN* 

18-64 
ARB cume listening 
Monday - Sunday 
6 a.m. - Midnight 
132,000 Total 

Women 

MORE LISTENERS* 
THAN ALL OTHER 
AKRON STATIONS 
141,000 more than #2 
158,000 more than #3 
166,000 more than #4 

cume 111e.1 v 

w 
A 
K 
R 

meoT in Akron 

853 Copley Road, Akron, O. 
216/762-8811 44320 
NATIONAL REP ti,, C,AVRE N GUILD PGW RADIO INC 

"ARB APRIL/MAY '1968 
Subject to quollficat:ons which 
WAKR will supply on request. 

OHIO 
Akron -Continued 

WAKR 
1940 

AKRON 

R A B 
A Group One Station 

Media Code 4 238 0120 2.00 
Summit Radio Corp., Radio -Television Center, Box 

1590, Akron, Ohio 44309. Phone 216-762-8811. 
I. PERSONNEL 

President -Roger Cl. Berk. 
Vice-Pres., Ceti l & Nat'l Sales Mgr. -Alfred G. 

Grosby. 
Sales Manager -Nick Barry. 

2. REPRESENTATIVES 
McGsvren-Guild-POW Radio. Inc. 
Regional Reps Corp. 

3. FACILITIES 
5.000 w.; 1590 kc. Directional -night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded recula''' 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, Sa, 3b, 3c, 3d. 4e, 4d, 5. 6e, 

7b, 8. 
Rate Protection: 10b, 11b, 126, 13b, 146, 15a, 15e. 
Basic Rates: 20a, 20b, 21a, 21b, 21e. 21d, 22e, 22b, 

23a, 23b, 24a, 24c, 25a, 286. 28c, 29e, 29b, 30, 
31, 326. 33b. 

Contracts: 40a, 41, 44a, 44b, 45, 46, 47e, 48, 49. 
Comb.; Cont. Discounts: 60a, 60d, 60e. 60f, 601, Ola, 

61b, 62b. 62d. 
Cancellation: 70a. 70e, 71e. 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Member: Ohio Radio Network. 

TIME RATES 
No. 19 ER 6/67 -Reed 4/24/67. 

AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Sat 3-7 pm. 
A -Mon thru Sat 5-6 am; Mon thru Sun 10 am -3 
pm; Sun 5-10 am & 3-7 pm. 
B -Mon thru Sun 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 

AAA 50t1 451 
190t1 Ili 24 ti 

AA . 45 40 35 30 
A 35 32 29 26 23 
B 25 21 18 17 15 
30 see: 80% of 1 min. ID's: 60% of 1 min. 
Rateholder-minimum of 3 per week in like category 
of spots previously run. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 

WAKR-FM 
1947 

AKRON 

R A B 
Media Code 4 238 0121 0.00 
853 Copley Rd., Akron, Ohio. 44320. 

I. PERSONNEL 
President -Roger G. Berk. 
Vice-Pres., Gen'l & Nat'l Sales Mgr. -Alfred G. 
Grosby. 
Sales Manager -Nick Barry. 

2. REPRESENTATIVES 
McGavren-Guild-I'GW Radio. Inc. 

3. FACILITIES 
EItP 5.000 w.; 97.5 mc. 
Operating schedule: 6:55 am -midnight. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4d, 5, 6e, 8. 
ltate Protection: 10b, llb, 146. 
Basie Rates: 22a, 22b, 23a, 246, 25a, 29a. 
Contracts: 40a, 45, 46. 47a. 
Comb.: Cont. Discounts: Bob, 60k. 
Cancellation: 70e. 70e, 71e. 73a. 

TIME RATES 
Rates effective May 1. 1960. 
Rates received May 4, 1960. 

Rev. (rates en. July 1, 1959) rec'd April 10. 1981. 
6. SPOT ANNOUNCEMENTS 

(Run-of -schedule) 
20 seconds 4.00 (minimum of 5 a week) 

8. PROGRAM TIME RATES 
1/4 hour....._.._.... 14.00 1 hour.-._...__..._._.. 50.00 
1/2 hour._ 28.00 

10. SPECIAL FEATURES 
News every hour on the half hour. 
News Headlines ........._._._ 5.50 

WCUE WCUE-FM 
1950 1960 

CUYAHOGA FALLS 

MOM ©OF'MQ 
Media Code 4 236 0180 6.00 
WCUE Radio, Inc., 424 Sackett Ave.. Akron, Ohio 

44313. Phone 216-923-9761. 
STATION'S PROGRAMMING DESCRIPTION 

WCUE: Programmed for adults. 
ENTE1ITAINMENT: 5-10 am. featuring air per- 
sonalities, comedy, helicopter traffic reports. middle- 
of-the-road and standard music. Air personalities 
10 am -5 pm, comedy, helicopter traffic reports, stand- 
ard middle-of-the-road and showtune music. Air 
personalities 6:10 pm -12M, news, middle-of-the-road 
and standard music. 12M-5 am, music featuring 
standards. 1 helicopter. News 5 min on hour, head- 
lines at :30, local and community, national and 
international. News information: 7:30-8:05 am, noon - 
12:15 pm, 5:30-6:10 pm, news, sports, helicopter 
traffic information. stocks, editorials, commentary. 
SPORTS: live coverage golf tourneys, college football. 
Contact Representative for further details. Recd 
1/5/88. 

I. PERSONNEL 
Ires. & Gen'l Mgr. -George W. Mamas. 
Station Manager -Dan Beuerlein. 
Program Director -Chick Watkins. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1150 kc. 

Directional. 
Operating schedule: 24 hours daily. EST. 
FM -ERP 50,000 w.; 96.5 mc. 
Operating schedule: 5:00 em -sign -off, simultaneous 
broadcast. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded medal' 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 5, 8a. 
Rate Protection: 116, 126, 136. 15e, 156. 15e. 16. 
Basic Rates: 20e, 206, 21e, 216, 21e, 22a, 23a, 23b, 

24a. 25e, 26, 27, 286, 30, 326, 336. 
Contracts: 40e, 40c, 41, 42c, 43, 46. 47e, 48, 49, 51e. 

51b, 51e. 
Comb.; Cont. Discounts: 606. 80e, 60g, 601, 61e, 61b. 

826, 62d. 
Cancellation: 70e, 70e, 71b, 72, 73a. 
Prod. Services: 81. 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 3/1/87 -Reed 1/31/67. 
AA -Mon thru Sat 8-9:30 am & 3-7 pm. 
A -Mon thru Sat 9:30 am -3 pm & 7-9 pm; Sun all 
day. 
R -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: () 6 ti 12 t1 18 ti 24 t1 36ti 
1 min ....... 20.00 18.00 17.00 16.00 
20/30 sec 16.00 14.40 13.60 12.80 ..._... 
10 sec._ 12.00 10.80 10.20 9.60 

CLASS A 
13.00 12.00 11.00 10.00 9.00 
10.40 9.80 8.80 8.00 7.20 
7.80 7.20 6.60 8.00 5.40 
CLASS B 
8.00 7.00 8.00 __ 
6.40 5.60 4.80 

1 min 15.00 
20/30 sec. 12.00 
10 see..._.._ 9.00 

1 min............ 10.00 
20/30 sec. 8.00 

..,,, -- () Less than 6 times or fixed position. 
7. PACKAGE PLANS 

MAXIMUM AUDIENCE PLAN 
6:00-9:30 am Mon thru SaL.__.__..._._....._ 6 
9:30 am -noon Mon thru Sat... ........ 6 
Noon -3:00 pm Mon thru Set._....._....__._..__ 12 
3:00-7:00 pm Mon thru Sat._...__....._..___....-_ 6 
7:00-9:00 pm Mon thru Sat 6 
11:00 am -6:00 pm Sun. _ _.____._ 4 

Total.... _...__.._......_.._...._.._.._..-__.._........ 90 
40 Spot plan, per wk ._ 320.00 

8. PROGRAM TIME RATES 
CLASS AA 

lx 52e 104e 156x 260e 
1 he' 175.00 160.00 150.00 140.00 130.00 
1/2 hr. 105.00 96.00 90.00 84.00 78.00 
1/4 hr 70.00 64.00 60.00 58.00 52.00 
10 min ..... _..._._ 52.50 98.00 45.00 42.00 39.00 

CLASS A 
1 hr 130.00 115.00 110.00 105.00 100.00 
1/2 hr. 78.00 69.00 66.00 63.00 80.00 
1/4 hr ......... _.._.._ 52.00 46.00 44.00 42.00 40.00 
10 min 39.00 34.50 33.00 31.50 30.00 

10. SPECIAL FEATURES 
5 -MINUTE NEWS. WEATHER, SPORTS 

PER WK: Sil 5t1 IOti 
AA _....... 35 33 30 
A._....._...._...._ ........................_.._ _....... 28 24 22 

3 -MINUTE RADIO CAPSULES 
AA......... _______ .......... _.._........ _. _-... 30 27 24 
A 23 20 17 

HELICOPTER TRAFFIC REPORTS 
Ea -.__ 40 36 32 

WDBN(FM) 
1960 

CITY OF LICENSE 
MEDINA 

© F 

Media Code 4 236 0200 2.00 
(This is a duplicate of the listing appearing under 
Medina, Ohio) 
WDBN, Inc., 1715 Euclid Ave., Cleveland, Ohio 

44115. Phone 216-621-0031. 
I. PERSONNEL 

Pres. & Prog. Dir. -Robert McBride Miller. 
Vice-Pres. & Gen'l Mgr. -Jack Linn. 
Vire -Ires.. Prod. -Jeff Baxter. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
ERP 236,000 w.: 94.9 mc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 310 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2h, 3a. 3c, 3d. 4a. 4d, 5, 6h, 7b, 8. 
liete Protection: 14e. 
Basic Rates: 20b. 21e, 25a, 28e, 29e. 30. 
Contracts: 40a, 41. 92b, 44e. 45. 46. 48. 51c. 
Comb.: Cont. Discounts: 60e. 601, 61e, Old. 
Cancellation: 71a. 72. 
Prod. Services: 80. 

TIME RATES 
No. 4 ER 10/1/68-Rec'd 9/27/68. 

AA --Daily 6-10 am & 3-7 pm. 
A -Daily 10 am -3 pm & 7-9 pm. 
B -Dally 9 pm -midnight. 
C -Daily midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
PER WK, -AA- -A- -B- 
EA: I min 20/30 1 min 20/30 I min 20/30 
1 ti 33 26 30 24 20 16 

ß ti 31 25 28 22 19 15 
12 ti 29 23 26 21 18 14 
18 ti 27 22 24 19 17 13 
24 ti 23 20 22 18 16 12 
Class C: 50% of B rates. 

7. PACKAGE PLANS 
DAYTIME PACKAGE 

PER WK. EA: I min 20/20 
8 ti (3AA, 3A) 27 22 
12 ti (6AA, 6A) 25 20 
18 ti (9AA. 9A)..._ _._.._..._...... 23 18 
94 U (12AÁ, 12A)...- ............. _____.. .... ____ 21 17 

TOTAL AUDIENCE PACKAGE 
6 ti (2AA, 2A, 2B) _.._.._..... 24 19 
12 ti (4AA, 4A. 4B).._. ......... -.- _.._........... 22 18 
18 ti (6AA, 6A, 613) -.._._ 20 16 
24 U (8AA, 8A, 8B)......._......_.._.._.._...._..... 19 15 

TOTAL AUDIENCE PLAN -24 HOURS PER DAY 
6 ti _ 22 18 
12 ti..._.._.._ 20 16 
18 ti..._.._ ......................_.._.._.._.._.._ 18 14 
24 ti 18 13 

ANNUAL TOTAL AUDIENCE PLAN 
500 x (1/3AA, 1/3A, 1/3B) 19 15 
1000 x (1/3AA, 1/3A, 1/3B)..._.._.._ 16 13 
10 see: 80% of 1 -min. when available. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk -10%. Not applicable to Annual Plan. 

WHLO 
1944 

AKRON 
A Susquehanna Station 

The Eastman Station 
xAn R A B 

(D-2). 

Subatribcr to the NAB Radio Code 
Media Code 4 236 0240 8.00 
Radio Akron, Inc.. 2650 W. Market St, Akron, Ohio 

94313. Phone 216-867-1650. 
Other offices -433 W. Tusearawas Ave.. Canton, 
Ohio. Phone 216-455-1650. 

1. PERSONNEL 
Vice -President -Arthur W. Carlson. 
Vice -Pros. & Gen'l Mgr. -Allen Saunders. 
Sales Manager -Steve Kelly. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 
Ohio -Regional Reps Corp. 
Susquehanna Ste. Sales ()Mee: Bee Rep & 8/O pages. 

3. FACILITIES 
1,000 w.; 640 kc. 

Directional -same pattern day and night - 
Operating schedule: 6:00 am -Los Angeles sunset- 

4. AGENCY COMMISSION 
15/0 time only; 10 deys. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 3d, 9a, 4d, 5, 6e, 8. 
Rate Protection: lob, 1113. 126, 136, 14b, 15a. 
Basic Rates: 20e, 216, 22e. 226, 24a, 24c, 27, 286, 

296. 32b, 33c. 
Contracts: 40a, 41. 42e. 426, 44b, 45, 46, 47e, 49. 

50, 51e. 
Comb.; Cont. Discounts: 606, 60d, 60g, 601, 61e, 62b. 
Cancellation: 70e, 70e, 71e, 72. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with The Eeatman Network. 
Member: Ohio Radio Network. 

TIME RATES 
No. 11 ER 7/1/67 -Reed 6/5/67. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Sat 3-9 pm. 
A -Mon thru Sat 6 am -3 pm. 
B -All other times. 

1 MINUTE 
WKLY: 1 ti 6 ti 12 ti 18 ti 24 ti 30 ti 

AA 35.00 32.00 30.00 28.00 26.00 _._... 

A 30.00 28.00 27.00 25.00 22.00 
B 25.00 22.00 20.00 19.00 18.00 16.50 

30 see: 80% of 1 -min. 10 see: 60% of 1 -min. 
DISCOUNTS 

26 consce wks-4% 52 consec wks-8% 
28 and 52 weeks consecutive discounts apply only up 
thru the smallest weekly schedule run during con- 
secutive week period. 

7. PACKAGE PLANS 
SCATTER PLAN 

5 min between 6 & 10 am Mon thru Fri. 
5 min between 10 & 1 pm Mon thru Fri. 
5 min between 1 & 3 pm Mon thru Fri. 
5 min between 3 & 7 pm Mon thru Fri. 
5 min between 7 & 10 pm Mon thru Fri. 
3 min all day Sat. 
2 min all day Sun. 
30 1 -min ea 16.50 
All spots ere cross combinable for frequency discount, 
except Scatter Plan. (C'R) 

WSLR 
1925 

AKRON 

®KATZ RADIO 
EAST 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 236 0300 0.00 
Welcome Radio, Inc., WSLR Bldg.. corner Main & 

Mill Sta., Akron. Ohio 44308. Phone 214-535-6165. 
Cleveland office: 931 Society National Bank Bldg., 

Cleveland, Ohio 44114. Phone 216-241-3579. 
I. PERSONNEL 

President -Harrison M. Fuerat. 
Exec. Vice-Pres. & Gen'l Mgr. John F. Bayliss. 
General Sales Manager -Richard M. Lamenello. 

2. REPRESENTATIVES 
Kate Radio. East. 
Pittsburgh -Gateway Reps, Inc. 

3. FACILITIES 
5.000 w.: 1350 ke. 

Directional -same pattern. all hours. 
Operating eehedute: 24 hours daily. EST. DST. 

4, AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 3e. 4a, 5, 8e, 7h. 8. 
Rate Protection: 106. 116, 12b, 136, 1413. 15d, 16. 
Basic Rates: 20e. 21e. 22a. 24e, 26, 29a, 30. 33a. 
Contracts: 42a. 43. 45. 46. 516. 
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Akron -W S L R -Continued 
Comb.; Cont. Discounts: 60a, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with Katz Radio A.I.D. Plan. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 2 EH 3/1/68-Rec'd 7/1/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm; Sun 9 am -7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK, EA: I ti 6ti 12tí 18 ti24ti 
AA 35 34 33 32 31 
A 28 27 26 25 24 
B 20 19 18 17 16 

20/30 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAIen 

PER WK: 12ti I8ti24ti 
1/3AA, 1/3A, 1/3Be or 

1/2 AA, 1/213' 276 396 504 
(') Subject to availability, up to 1/2 Class B 
spots may be scheduled any time Sat & Sun. 

8. PROGRAM TIME RATES 
5 MIN: PER YR, EA: Ix 52X 260x 

AA 42 39 35 
A 34 32 30 
R 23 21 19 

10. SPECIAL FEATURES 
2-1/2 min News Headlines -75% of applicable 5 -min. 

COMBINABILITY 
All spots regardless of length or classification may 
be combined for discount purposes as long as TAP 
spots of each length are properly distributed by day - 
parts. Program unite and spots may be combined for 
discounts on spots only. 

(CR) 

ALLIANCE (1 AM; 1 FM) 
Stark County -Map Location F-5 

See SEUS consumer market map and data at begin- 
ning of the State. 

WFAH 
1953 

R A B 

Subseriber to the NAB Radio Code 
Media Code 4 236 0360 4.00 
D. A. Peterson, Inc.. 393 Smyth Ave., Alliance 

Ohio 44601. Phones Alliance 216-821-1111; Can. 
ton 216-454-1310. 

I. PERSONNEL 
President -D. A. Peterson. 
Manager -Robert A. Clete'. 
Program Manager -Richard Elliott - 

2. REPRESENTATIVES 
Regional Iteps Corp. 

3. FACILITIES 
1.000 w. days; 1310 kc. Directional. 
Operating schedule: 6 am -local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
WFAH-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob, 12h, 13b, 14b. 15b. 
Basic Rates: 20b. 22a, 25a, 29e. 
Contracte: 40a, 41, 45, 46, 47e. 48, 51a. 
Comb.; Cont. Discounts: 60a. 60f, 61a. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Member: Ohio Radio Network. 

TIME RATES 
Eft 0/9/68 -Reed 9/9/68. 

AA -6:30-9 am & 3:30-6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
Class AA: A rate plus 20%. 

('LASS A 
1 nrin 30 tee IO see 

1 x 7.00 9.70 3.50 
50 a 6.75 4.50 3.35 
100 x 6.95 4.30 3.15 
150 x 6.20 4.15 3.10 
200 x 5.95 4.00 3.00 
250 x 5.60 3.80 2.80 
300 x 5.35 3.60 2.70 
500 x 9.75 3.20 2.90 
1000 x 4.10 2.75 2.10 

7. PACKAGE PLANS 
ROS 

PER WK: loti 1511 20 t1 30t1 40 t1 50 tl 
1 min 62.00 89.25 112.00 160.50 190.00 205.00 
30 sec 41.50 60.00 76.00 108.00 128.00 137.50 
10 sec 31.00 95.00 56.00 81.00 96.00 105.00 
May not be combined for graduated discounts. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 a 60.00 40.00 22.50 17.00 13.50 
52 a - 95.00 31.00 17.90 14.50 12.40 

13 WEEKS 
PER WK: 1/4 hr 10 min 5 min 
39 ti/3 per wk 20.00 15.75 12.90 
65 t-/5 per wk 17.00 13.50 11.25 
78 ti/6 per wk 14.50 11.75 9.45 

52 WEEKS 
PER YR: 
156 x/3 per wk 14.00 10.65 7.85 
260 0/5 per wk 12.90 9.45 7.30 
312 x/6 per wk 11.75 8.40 6.75 

W F A H -FM 
1947 

Media Code 4 296 0961 2.00 
D. A. Peterson. Inc., 393 Smyth Ave.. Alliance, 

Ohio 94601. Phones 216-821-1111. Canton 216- 
454-1310. 

I. PERSONNEL 
President -D. A. Peterson. 
Manager -Robert A. Gates. 
Program Manager -Richard Elliott.. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
ERP 27,000 w.; 92.5 mc. 
Operating schedule: 6 am -midnight. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -midnight. For simulcast facilities see WFAH. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See seeded regulations 
See WFAH Rating for coded regulations.. 

TIME RATES 

2/3 of WFAH rates. 

ASHLAND (1 AM; 1 FM) 
Ashland County -Map Location E-4 

See SUDS consumer market map and data at begin- 
ning of the State. 

WNCO WNCO-FM 
1949 1948 

R A B 

Media Code 4 296 0420 6.00 
Ashland Broadcasting Corp., Box 311, Mansfield Rd., 

Ashland, Ohio 44805. Phones 419-322-1572, 1571. 

I. PERSONNEL 
President -Robert J. Neal. 
General Manager -Walter Roberts. 
Sales Manager -John H. Walker. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Ohio, Indiana, Kentucky -Regional Reps Corp. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1390 kc. 

Non -directional. 
Operating schedule: 5:25 am -midnight. EST. 
FM -ERP 10,200 w.; 101.3 mc. 
Operating schedule: 5:25 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. Sa, 3c, 3d. 4a, 5, 6a, 7a. 
Rate Protection: 10h, 11h. 12h, 13h, 15b. 
Basic Rates: 20a, 20b, 21a, 21b. 21d. 221, 23a, 24b, 

25a, 28a, 28c, 29a. 30. 
Contracts: 40a, 42a, 99a, 45. 46. 4Ta. 51a. 
Comb.; Cont. Discounts: 60a, 601, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS Radio Network. 
Member: Ohio Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Reed 5/16/66. 
6. SPOT ANNOUNCEMENTS 

FIXED POSITION/DRIVE TIME 
Ix 52x I04x 280x 

1 min 6.00 5.00 4.50 4.00 
30 seconds -80% of 1 -minute rate. 
10 seconds -50% of 1 -minute rate. 

ASHTABULA (2 AM; 1 FM) 
Ashtabula County -Map Location G-3 

See SILOS Lonsumer market map and data at begin- 
ning of the State. 

WAQI 
1964 

Media Code 4 236 0480 0.00 
Quests, Inc., North Bend Road, Box 236, Saybrook 

Twnsp., Ashtabula, Ohlo. 44004. Phone 216-998- 
3700. 
STATION'S PROGRAMMING DESCRIPTION 

WAQI: Programmed for adults. 
MUSIC: middle-of-the-road. Rec'd 9/3/68. 

1. PERSONNEL 
Station Manager -Charles R. EIstn. 

9. FACILITIES 
1,000 w: 1600 kc. Directional. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 4e, 5, 6a, .,b. 
Rate Protection: 10a, lia. 12a, 13a, 14a, 15e. 
Basic Rates: 20b, 21a, 22b, 23a, 24b, 25a, 28b, 296. 

33b. 
Contracts: 90a, 41, 43, 45. 47c, 51e. 
Comb.: Cont. Discounts: 60a, 601, 62b, 42d. 
Cancellation: 70b, 70d, 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 
Affiliated with KBS. 

TIME RATES 
Rates effective January 1, 1966. 

Rates received February 9. 1966. 
7. PACKAGE PLANS 

ANNUAL CONTRACT USAGE 
PER WK: 1 tl 2 ti 5 ti 10 ti 20 ti 30 ti 
1 min.__ ....... 4.50 4.00 3.50 3.00 2.75 2.25 
30 sec 3.00 2.75 2.25 2.00 1.75 1.60 

tVEEKLY IMPACT USAGE 
PER WK: 1 min 30 sec I min 30 sec 
10 ti 3.50 2.25 30 tl 2.75 1.75 
20 ti 3.00 2.00 60 ti 2.25 1.60 
10 -second spots -Flat, ea 1.50 
All rates ROS; for guaranteed fixed position add 101. 
to applicable rate. 

WREO 
1937 

Media Code 4 236 0540 1.00 
Radio Enterprises of Ohio, Inc., Box 738. Ashtabula, 

Ohio 44004. ''hone 216-953-2126. 
STATION'S PROGRAMMING DESCRIPTION 

WREO: Programmed for young adults. 
Current hit format emceed by 6 air personalities. 
MUSIC 70%: rock sign -on -11:30 am, polka 11:30 
am -noon, rock noon -sign -off. NEWS 15%; 2 -man 
news staff, 5 min every 30 min. Local news on hour, 
national and international on half hour. FARM: news 
6-6:30 am daily, with network and local reports. 
SPORTS 5%: local coverage, major league broadcasts. 
Special interest 10"ro: network and local features, 
women's fashions, household tips, governmental re- 
ports, and devotional comment. Remote facilities for 
commercial promotions, religious services, etc. Recd 
7/18/67. 

I. PERSONNEL 
President -D. C. Rowley. 
National Sales Director -D. W. Fassett. 
Business Manager -Jon C. Rowley. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 970 kc. 

Directional -separate patterns day and nighL 
Operating schedule: 6:00 am -11:15 pm weekdays; 
7:45 am -11.15 pm Sun. EST. DST. 

4. AGENCY COMMISSION 
15% on station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 9a, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a. 22b, 23a, 24b, 28a, 29a. 
Contracts: 40a, 95, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a. 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with MBS Radio Network, 

TIME RATES 
Rates effective March 30, 1964. 

Rates received March 30, 1964. 
6. SPOT ANNOUNCEMENTS 1 min SO sec 10 sec 

1 t1........_._.._ ......................_.._.._.._... 9.00 6.75 4.50 
13 ti .__......_... 8.75 6.55 4.55 
28 ti ._._.._.._ 8.55 6.40 4.25 
52 ti 8.10 6.10 4.05 
104 ti _.... 7.65 5.75 3.80 
156 ti 7.20 5.40 3.60 
260 ti 6.75 5.05 3.35 
312 ti _. 6.30 4.70 3.15 
400 U..._......_..__._ _._....._.._._... 6.10 4.55 3.05 
500 ti 5.90 4.40 2.95 
600 ti 5.70 4.25 2.85 
800 ti 5.40 4.05 2.70 
1000 ti 5.00 3.75 2.50 

S. PROGRAM TIME Rh[ES/2hr 
1 ti. 70.00 42.00 
13 ........ 68.25 40.95 
26 t1._...._.._.......__. 66.50 39.90 
52 tl._......._.._...._ 63 00 37.80 
104 tl._.........._ 59.50 35.70 
260 t1 52.50 31.50 
312 ti 49.00 29.40 

1/4 hr 10 min 5 min 
26.00 19.50 15.00 
25.35 19.00 14.60 
24.70 18.50 14.25 
23.40 17.55 13.50 
22.10 16.55 12.75 
19.50 14.50 11.25 
18.20 13.50 10.50 

WREO-FM 
1949 

Media Code 4 236 0541 9.00 
Radio Enterprises of Ohio, Box 738, Ashtabula. Ohio 

44004. Phone 216-993-2126. 
I. PERSONNEL 

President -D. C. Rowley. 
Station Manager -D. W. Fassett. 
Business Manager -Jon Rowley. 

3. FACILITIES 
ERP 53.000 w.; 97-1 mc. 
Operating schedule: 7:15 am -11 pm. 
Antenna ht.: 365 ft. above average terrain. 

4. AGENCY COMMISSION 
None. All rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Eff Reed 10/9/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 see 

1 x 5.00 3.75 312 a 3.35 2.55 
13 x 4.75 1.60 400 x 3.25 2.95 
26 a 4.50 3.40 500 x..._........... 3.20 2.40 
52 X. 4.25 3.10 600 z 3.10 2.35 
104 x 4.00 3.00 800 a 3.00 2.25 
156 x 1.75 2.85 1000 X. 2.85 2.155 

260 x 3.50 2.05 

ATHENS (1 AM; 1 FM) 
Athena County -Map Location E-8 

See SUDS consumer market map and data at begin- 
ning of the State. 

WATH 
1950 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 298 0600 9.00 
Radio Athens, Inc., Drawer C, Athens, Ohio 45701. 

Phone 614-593-6651. 
STATION'S PROGRAMMING DESCRIPTION 

WATH: Programmed for general interest. 
AIR PERSONALITIES handle all segments. 
NEWS: 5 min every hour, 3 min every 30 min. 
30 min report noon -12:30 pm & 5:30-6 pm, M -F. 
15 min retort noon -12:15 pm Sun. M -Rat: 6-6:30 
am music featuring country and western, 6:30 am - 
3:30 pm middle-of-the-road music- 3:30 pm -sign - 
off music featuring current hits. Sun: 7 am -noon 
religious programs and music, 12:30 pm -sign -off 
puddle -of -the -road music. Recd 7/21/67. 

I. PERSONNEL 
General Manager -Andrew H. Kovlan. 

3. FACILITIES 
1,000 w. days; 970 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 
Partial simulcast operation. Simulcast 6-9 am. For 
non -simulcast facilities see WATH-FM. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3b. 4a, 4d, 5. Ba. 8. 
Basic Rates: 20a. 22b, 23a, 24b. 26, 28a, 29a. 
Contracts: 90a. 45. 48. 47a. 
Comb.: Cont. Discounts: 60b. 60k, 61a, 61b, 62h. 
Cancellation: 71a. 73a. 
Affiliated with SAS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eff 7/88-Rec'd 6/17/68. 
6. SPOT ANNOUNCEMENTS 

91 - 
PER MO: I ti 16 ti 21 ti 31 ti 61 ti 120 ti 
1 min 3.00 2.75 2.55 2.45 2.35 2.30 
30 sec 2.25 2.15 2.00 1.90 1.80 1.75 
20 sec 2.00 1.90 1.85 1.80 1.75 1.70 
10 sec 1.85 1.80 1.75 1.7001 

0 t1 91-120 31 
Annual contract, min schedule.. 360.00 720.00 1080.00 

8. PROGRAM TIME RATES 
3 min 5 min 10 min 1/4 hr 1/2 hr 1 hr 

Ea 3.75 5.50 9.50 12.50 22.00 40.00 
5+ per wk 3.25 9.75 9.00 10.50 20.00 38.00 

OHIO 

WAT H -FM 
1964 

Subscriber to the NAB Radio Code 

Media Code 4 296 0601 1.00 
Radio Athens, Inc., Drawer C, Athens, Ohio 45701. 

Phone 614-593-6651. 
STATION'S PROGRAMMING DESCRIPTION 

WATII-FM: Programmed for adults. 
6-6:30 am, music featuring country and western. 
6:30-9 am, middle-of-the-road music, M -Sat. Pro- 
gramming 9 am -12M, M -Sat. 7 am -12M Bun, con - 
slating of 75% standards, 15% classical. 5% folk. 
5% jazz. NEWS: 30 min at noon and 5:30-6 pm. 
M -F, 30 min at noon on Sat, 6 min at 5:45, 15 min 
at noon on Sun. 15 min each day at 10:45 pm. Com- 
mercial content, announcements 4 minutes, (every 
Quarter hour). Station promotion -identification, 2 
minutes (every quarter hour). Recd 10/27/67. 

I. PERSONNEL 
Pres. & Gen 'i Mgr. -A. H. Kovlan. 
Sales Manager -John Alden. 
Program Director -Mrs. LaGuardia Anastas. 

9. FACILITIES 
ERP 3,000 w.; 105.5 mc. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 65 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am -midnight. For non -simulcast facilities see WATH. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 90a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eff 7/68 -Reed 6/17/68. 
6. SPOT ANNOUNCEMENTS 

Per yr, 1 1 -min per day, per wk..._......_.._.._.._..._ 9.00 
50 ti, min order, ea..._ .............. ........ 2.00 

BELLAIRE 
Belmont County -Map Location 0-7 

See SItlS consumer market map and data at begin- 
ning of the State. 

See Wheeling, W. Va. 
(including Bellaire, Ohio) 

BELLEFONTAINE 
Logan County -Map Location C-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WOHP 
1951 

Media Code 4 296 0660 7.00 
H1 Point Broadcasting Co.. Box 336, E. Sanduelty 

Ave., Bellefontaine, Ohio 43311. Phone 592-5796. 

I. PERSONNEL 
General Manager --Bob Armstrong. 
Program Director -Bill Hempker. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
500 w. days; 1390 kc. Non -directional. 
Operating schedule: 0:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See ceded regulations 
General la, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15e. 
Basic Rates: 23a, 24b, 25a, 26, 28a, 29a. 
Contracte: 40c, 46, 47a, 48. 
Comb.: Cont. Discounts: 80k, 61a, 01b, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with SAS Radio Network. 
Member: Ohio Radio Network. 

TIME RATES 
Eff 9/1/60 -Reed 9/7/66 

6. SPOT ANNOUNCEMENTS 
PER Y R : 1500x 10001 700x 500x 300x 100x 

7.1 PACKAGE PLANS 
2.00 2.20 2.50 2.75 3.00 

Per week - -Per month --- 
80 ti 30 ti IO tl 200 ti 190 ti 50 tl 

1 min 225 2.50 2.90 2.00 2.90 2.80 
l0 sen -minimum 25 per wk, each. 1.50 

8. PROGRAM TIME RATES 
PER YR: 1 hr 1/2 hr I/4 hr 5 min 
1 x 40.00 28.00 18.00 6.00 
13 x 35.00 24.00 15.00 5.25 
14+ 30.00 20.00 12.50 4.75 

10. SPECIAL FEATURES 
I3x 14+ 

News Headlines 3.75 3.25 

BOWLING GREEN (1 AM; 1 FM) 
Wood County -Map Location C-4 

See SItUS consumer market map and data at begin- 
ning of the State. 

WAWR (FM) 
1964 

Media Code 4 236 0720 9.00 
Portage Valley Broadcasters. 117 E. Court St., Bowl- 

ing Green, Ohio 43402. Phone 354-9641. 

I. PERSONNEL 
General Manager -Jerry McCullen Tschappat. 
Programing Production -Glenn Allan Kunze. 
News Director -Terry Waltz. 

3. FACILITIES 
ERP 3000 w.; 93.5 mc. 
Operating schedule: 6:00 am -10:00 pm. EST. 
Antenna ht.: 175 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
ER 8/1/66 -Reed 8/1/66. 

(This listing continued on next page) 
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OPEN 50x 150x 250x 350x 
1 min 5.00 4.50 4.00 3.50 3.00 
30 see 4.00 3.75 3.50 3.00 2.50 
10 eeo 3.00 2.50 2.00 _ _... 

7. PACKAGE PLANS 
BULLSEYE SPECIALS 

(within 7 consecutive days) 
75 tl 50 ti 30 U 23 ti 

1 min. 2.00 2.50 3.00 
30 seo. .__. 1.25 1.50 -.. 

8. PROGRAM TIME RATES 
WEEKS: I hr 1/2 hr 1/4 hr 10 min 5 m1n 

OHIO 
Bowling Green -W A W R (FM) -Continued 
6. SPOT ANNOUNCEMENTS 

500x 1000x 
2.50 2.00 

1 .. _._..._ 45.00 35.00 19.00 15.00 10.00 
12 40.00 30.00 17.00 14.00 9.75 
24 (I per day) 35.00 25.00 15.00 13.00 9.50 
52+ (2 per day) 30.00 20.00 14.00 12.00 9.00 
52+ (3 per day) 13.00 11.00 8.00 
52+ (4 per day) .._ 12.00 10.00 7.50 
52+ (5 per day) ___ 11.00 9.00 6.00 
52+ (6 per day) 10.00 8.00 5.00 
52+ (7 per day) 9.00 7.00 9.00 

WFOB 
FOSTORIA 

City of license, Fostoria. Ohio. 
Bowling Green Studio -Manager -Dugan Fry, Suite 

8. Graeber Bldg.. Bowling Green, Ohio. Phone 354- 
6812. 

See listing under Fostoria. Ohio. 

WMGS 
1954 

Country & Western 
Media Code 4 236 0780 3.00 
WMGS, Inc., 138 N. Main St Bowling Green, Ohio. 

93402. Phone 419-352-5233. Toledo phone 419- 
248-3763. 
STATION'S PROGRAMMING DESCRIPTION 

WMGS: Programmed for general interest. 
Features modern country and western music. AIR 
PERSONALITIES handle all segments. Sign -on -9 
am country and western music. 9 am -noon religion. 
Noon -sign -off modern country and western music. 
SPORTS: 3:30 pm. Football play-by-play. FARM: 
market reports, agricultural programs. Grain report 
at 4:55 pm. NEWS: on hour and half hour. Public 
affairs. Gospel music 10:30-11 am and 3 hours on 
Sun. Contact Representative for further details. Recd 
8/14/67. 

I. PERSONNEL 
General Manager -Joseph Dauro. 
Commercial Manager -Roger W. Fischer. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 

3. FACILITIES 1,000 w. days: 730 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 3e. 4a, 9d, 5, 6a, 7a. 
Rate Protection: 15b. 
Basin Rates: 20a, 22b, 23a. 24b. 24c, 25a, 28b, 29a. 
Contracts: 40c, 45, 47a, 51a. 
Comb.: Cont. Discounts: 60d, 60e, 80f, 82d. 
Cancellation: 70a. 70c, 71a, 73b. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1. 1966. (Card No. 11.) 
Card received January 5, 1988. 

6. SPOT ANNOUNCEMENTS 
1 ti 52 tl 156 ti 260 ti 312 tl 

1 min....._.._.._.-.._... 12.00 11.00 9.50 8.50 8.00 
30 see 9.60 8.80 7.60 6.80 8.40 
15 sec 7.20 6.60 5.70 5.10 4.80 

7. PACKAGE PLANS 
IMPACT PLAN 

PER WK: 1 min 30 see 15 sec 
10 ti 11.00 8.80 6.60 
20 U....._..._..._...._.._........_........_ 9.50 7.60 5.70 
30 ti ..... _________ ........ .._........ _ 8.50 6.80 5.10 
50 ti 8.00 8.40 4.80 

8. PROGRAM TIME RATES 
I ti 52 U 158 U 280 ti 

1 hr........._...._.. ....._.........._. 105. 95. 85. 75. 
1/2 hr...._........ _ ............ _.._... 75. 65. 55. 45. 
1/4 hr............... _...._.._.._....... 55. 48. 40. 32. 
5 min....._...._.._ 32. 27. 22. 17. 

BRYAN (1 AM; 1 FM) 
Williams County -Map Location A-3 

See SUDS consumer market map and data at begin- 
ning of the State. 

WBNO 
1962 

R A B 
Media Code 4 236 0840 5.00 
Williams County Broadcasting System, Inc., Bor 603, Bryan, Ohio 43506. Phone 919-636-3175. 

STATION'S PROGRAMMING DESCRIPTION 
WBNO: MUSIC: middle-of-the-road. Feature local 
and community news, plus local and national sports. 
Program features are 1-1/2 hours of farm news and 
45 min women's news daily. Contact Representative 
for feature details. Rec'd 4/24/68. 

I. PERSONNEL 
President ---Carl L. Shipley. 
Vice -President -J. William Middendorf II. 
General Manager -Luke Thaman. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 
500 w. days; 1520 he. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulant facilities see 
WBNO-FM. 

4. AGENCY COMMISSION 
20%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 

General: la, 2b, 3a, 3b, 3c. 3d, 4a, 4d, 5, 6e. 7b, 8. 
Rate Protection: 10a, lla, 12a, 13a, 14a, 15a, 15b. 

15c, 16. 
Basle Rates: 20a, 20b, 21e, 21b, 21e, 21d. 22a, 22b. 

23a, 23b, 29b, 24c, 25a, 28b, 28c, 29a, 29b, 30, 
32a, 33e, 33b, 33e, 33d. 

Contracts: 40e, 42a, 42d, 49b, 45, 46, 97e, 48, 49, 
51a, 51b. 51e. 

Comb.; Cont. Discounts: bob, 60e, 60e, 60h, 61a, 81b. 
62d. 

Cancellation: 70a, 70e, 71b, 72. 73a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
AM/FM COMBINATION RATES 

ER Recd 4/24/88. 
6. SPOT ANNOUNCEMENTS 

PER WK, ROS: 
5 ti IO ti 15 ti 20 ti 25 ti 30 ti 

1 min 6.00 5.70 5.40 5.10 4.80 4.50 
30 sec 4.00 3.80 3.60 3.40 3.20 3.00 
20 sec 3.00 2.90 2.80 2.70 2.80 2.50 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr IO min 5 min 

Ea 35 20 15 8 

WBNO-FM 
1966 

Media Cade 4 234 0841 5.00 
Williams County Broadcasting System, Inc., Box 603, 

Bryan, Ohio 93506. Phone 919-636-3175. 
I. PERSONNEL 

President -Carl Shipley. 
Vice -President -William Middendorf. 
Manager -Luke Thaman. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
ERP 3,000 w.; 100.9 mc. 
Operating schedule: 6 am -10 pm. EST. 
Antenna ht.: 165 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -I0 pm. For simulcast facilities see WBNO. 

4. AGENCY COMMISSION 
None; all rates net to station. 15th following month. 

5. GENERAL ADVERTISING See coded regulation 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a. 2b, 3a, 3b. 9a, 5, 6a, 7a. 
Rate Protection: 10b, 11b, 126, 13b, 141). 15a, 15b. 
Basic Rates: 21a, 21b, 21c, 22a, 221). 23a, 23b, 29c, 

25c. 28b, 28c, 29b, 30. 
Contracts: 40a, 41, 92b, 96, 47b, 48, 49, 50, 51a, 

51b. 
Comb.; Cont. Discounts: Bob, 60e, 60f, 60g, 60h, 601, 

61a. 61b, 62a, 62d. 
Cancellation: 71b, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Eff Reed 9/24/68. 

6. SPOT ANNOUNCEMENTS 
PER DAY: I ti 2 ti 3 ti 
1 min 2.40 2.20 2.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

Ea 
IO. SPECIAL FEATURES 

25 15 10 

1 -Minute Newscasts 3 

BUCYRUS (1 AM;1 FM) 
Crawford County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBCO 
1962 

Pt A B 
Media Code 4 236 0900 7.00 

Brokensword Broadcasting Co., Box 789, 403 E. Rens- 
selaer St., Bucyrus, Ohio 49820. Phone 583-3015. 
468-2326. 

Studios: Bucyrus & Galion. Ohio. 
STATION'S PROGRAMMING DESCRIPTION 

WBCO: Programmed for housewives, factory workers 
and farmers. 
NEWS: 25%. 3 man department, 2 mobile units. 17 
newscasts daily, 5-30 min in length. MUSIC: mid- 
dle-of-the-road 6-8 am & 1-3:30 pm, country and 
western 3:30-5:30 pm. Interviews: 8-8:25 am, 8:35- 
9 am & 9:30-10 am. Phone call -in programs: 9:15- 
9:30 am, 10:40-11:30 am & 6-6:30 pm. FARM: early markets 8:20 am, early reporta 11:30 am, markets 
and news 12:05-12:45 pm, late reports 8:30 pm, per- 
sonality. TALK: 8 am -1 pm. RELIGIOUS: Sun all day. Contact Representative for further details. 
Recd 8/2/67. 

I. PERSONNEL 
Pres., Gen'l Mgr. & Sta. Mgr. -Thomas P. Moore. 

2. REPRESENTATIVES 
Regional Reps Corp. 
Radio Tinte Sales. 

3. FACILITIES 
500 w. days: 1590 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 
Simulcast during AM operational hours. For non- 
simuleast facilities see WBCO-FM. 

4. AGENCY COMMISSION 
15/0 on time and talent. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4b, 4d, 5. 6a. 7b. 
Rate Protection: 10b. 11b, 12b. 131, 14b, 16. 
Baste Rates: 20b. 21a, 21d, 22b, 23a, 29b, 25a, 26, 

28a, 29a, 30, 32b. 
Contracts: 40a. 41. 94a, 45, 48. 47a, 49, 50. 51a. 
Comb.; Cont. Discounts: Bob. 60g, 80i, 61a, 62d. 
Cancellation: 70a. 70e, 71a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MRS. 
Member: Ohio Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

F.ff 10/1/66 -Reed 8/29/66. 
6. SPOT ANNOUNCEMENTS 

I min 30 see IO see 
1 z 5.00 9.25 3.25 
13 x 4.85 4.10 3.15 
26 z 4.70 9.00 3.05 
52 z 4.55 3.85 2.95 
78 z 4.90 3.75 2.85 
104 z 9.25 3.60 2.75 
156 z 9.10 3.50 2.85 
208 z 3.95 3.35 2.5! 
260 z 3.80 3.25 2.9a 
312 x 3.65 3.10 2.35 
365 x 3.50 3.00 2.25 

W BC O -FM 
Media Cede 4 236 0901 5.004 
Brokenaword Broadcasting Co., Box 789, Bucyrus. 

Ohio 44820. Phone 563-3015, 468-2326. 
I. PERSONNEL 

Pres., Gen'l Mgr. & Sta. Mgr. -Thomas P. Moore. 
2. REPRESENTATIVES 

Regional Reps Corp. 
Radio Time Sales. 

3. FACILITIES 
ERP 3,000 w.: 92.7 mc. 
Operating schedule: 6 am -T pm. EST. 
Antenna ht.: 150 fis above average terrain. 
Partial simulent operation. For simulcast facilities 
see WBCO listing. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See aided regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2a, Sa, 4b, 4d, 5. 6a, 7b. 
Rate Protection: 10b, llb, 12b. 13b, 14b, 16. 
Basic Rates: 20b, 21e, 21d. 221). 23a, 24b, 25a, 26, 

28a, 29a, 30, 32b, 
Contracts: 40a, 41, 44a, 45, 46. 47a, 49, 50. 51a. 
Comb.; Cont. Discounts: 60b, 60g, 601, 61a, 62d. 
Cancellation: 70a. 70c, 71e, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS. 

TIME RATES 
No. 2 ER 7/64-Rec'd 8/31/64 

6. SPOT ANNOUNCEMENTS 
1 z 5.00 156 x. 3,50 
13 z 4.75 208 z-......_.._.._. 3.25 
26 x...'__'._..-'._'._..__ 4.50 260 z......._....-_..._..-_. 3.00 
52 z 4.25 312 x..........._....__....._.. 2.75 
78 a 4.00 365 z 2.50 

iPAC 
3.75 

KAGE PLANS 7. 
MONTHLY 

30 tt 90.00 90 ti 180.00 
60 ti 135.00 120 ti._.._ 204.00 

WEEKLY 
5 ti 20.00 25 ti _ 68.75 
30 ti 35.00 30 ti._..._ 75.00 
15 ti 48.75 40 ti 80.00 
20 ti 60.00 

CAMBRIDGE (1 AM; 1 FM) 
Guernsey County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WILE 
1948 

R A B 

Media Code 4 236 0960 1.00 
Cloverleaf Broadcasting Corp., Box 338, Cambridge. 

Ohio 43725. Phone 614-432-5605. 
1. PERSONNEL 

General Manager -William R. Coffey. 
Sales Manager -George H. Wolfington. 

3. FACILITIES 
1.000 w, days; 1270 ke. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
WILE -FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 21). 3a, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10a. 14a. 15b. 
Basle Rates: 20a. 22a, 22b, 24b, 25a, 26. 29a. 29a. 
Contracts: 40a, 41. 94b, 45. 48. 47a. 
Comb.: Cont, Discount,: 80b, 601, 81e, 82d. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS. 

TIME RATES 
ER 8/1/68 -Reed 7/29/68. 

6. SPOT ANNOUNCEMENTS 
I min I min 

1 x 5.70 365 x 3.95 
26 z 5.90 730 x 3.75 
52 x 5.10 1095 x 3.60 
104 x 4.75 1460 z 3.35 
156 a 4.55 1825 x 3.20 
260 z 4.35 2190 x 3.00 
312 x ...................-....... 4.10 2555 x 2.85 
Retroactive discount allowed only up to 385 times. 

7. PACKAGE PLANS 
ROS 

50 tl per wk (minimum), ea 3.35 
SATURATION PLAN 

10 sec (12 per day minimum), ea..._ 1.30 
Applies to regular spots or programs on orders of 
156+ during any 12 month period. 

8. PROGRAM TIME RATES 
I hr 1!2 hr 1/4 hr 10 min 5 min 

1 x 56.90 34.15 19.95 15.65 12.80 
26 x 54.05 32.45 18.90 14.85 12.15 
52 x 51.30 30.85 17.95 19.15 11.50 
109 x 48.35 23.40 13,65 11.30 8.75 
156 x 47.60 22.10 13.00 10.75 6.80 
260 x 45.05 21.15 12.40 9.70 6.45 
312 x 42.80 20.05 11.75 9.15 6.05 
865 x.... 40.65 19.10 11.15 8.65 5.80 

W I L E -FM 
1964 

R A B 

Media Code 4 236 0961 9.00 
Cloverleaf Broadcasting Corp., Box 338, College Hill, 

Cambridge, Ohio 43725. Phone 614-432-5805. 
I. PERSONNEL 

General Manager -William R. Coffey. 
Sales Manager -George H. Wolfington. 

3. FACILITIES 
ERP 1,300 w.: 96.7 mc. Stereo. 
Operating schedule: 6 am -midnight daily. EST. 
Antenna ht.: 215 ft. above average terrain. 
Partial simulcast operation. Operated separately 
6 pm -midnight. For simulcast facilities see WILE. 

4. AGENCY COMMISSION 
Net to station; no cash discount. 

5. GENERAL ADVERTISING See aided regulations 
General: la, 2a, 2b, 3a, 9a. 4d, 5, 6a, 8. 
Rate Protection: 10a, 14a, 15b. 
Buie Rates: 20a. 22a, 22b, 24b, 25a, 26, 28a, 29a. 
Contracts: 40e, 41, 44b, 45. 48. 47a. 
Comb.; Cont. Discounts: 60b. 601, 61a, 62d. 
Cancellation: 70a, 70e. 71a, 72. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rata effective October I, 1964. 
Rates received September 23, 1964. 

6. SPOT ANNOUNCEMENTS 
1 2.90 312 tL._._._.._. 2.10 
26 ti 2 75 t365 ti 2.00 
52 2.60 730 U 1 90 
104 tL._._..,.......-_ 2.45 1095 ti 1 85 

156 2.30 1460 el 1 70 
260 tl _ 2.20 

(*)Any order for 156 times or more during any 
12 month period may purchase saturation plan con- 
sisting of a minimum of twelve 10 -second an- 
nouncement' per day at .70 each. 
(t) Retroactive discount allowed up to 365 only 
and not allowed on saturation plan. 

Any order for exact duplication on FM as ordered on 
AM will earn an FM rate of 50% of the AM rate 
rather than the rate from the FM card. 

7. PACKAGE PLANS 
ROS ea 

50 spots in 7 days..._ - 1.70 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti ... 29.05 19.45 11.65 7.00 4.20 
26 tL_..._._..-_...._ 27.60 18.50 11.05 6.65 4.00 
52 ..... 26.20 17.80 10.50 6.30 3.80 
104 U.._....___........ 24.90 16.70 9.95 6.00 3.60 

158 tL_. ._..._ 23.65 15.85 9.45 5.70 3.40 
260 ti __..._ 22.45 15.05 9.00 5.40 3.25 
312 t1..._ ...... _ ..... __ 21.35 14.30 8.55 5.20 3.10 

1385 ti..._.__........._... 20.30 13.60 8.10 4.95 2.95 
(*)Any order for 156 times or more during any 
12 month period may purchase saturation plan con- 
sisting of minimum of twelve 10 -second an- 
nouncements per day at .70 each. 
(t) Retroactive discount allowed up to 365 only 
and not allowed on saturation plan. 

Any order for exact duplication on FM as ordered on 
AM will earn an FM rate of 50% of the AM rate 
rather than the rate from the FM card. 
The following ratea are for 1/4 hour programs sched- 
uled on a ROS basis unless otherwise specified. Each 
program is rotated by moving ahead 1/4 hour each 
week. Specified periods are jumped. These programs 
apply only to music and do not include News, Sports 
or Special Features. 

(1 1/4 hr program per day; 7 days per week) 
PER IVE: 
13 wk..._ 34.70 39 wk. ......._ 27.70 
26 wk 31.00 52 wk. 24.00 

CAMPBELL 
Mahoning County -Map Location G-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Youngstown 
(including Niles; Campbell) 

CANTON (4 AM; 3 FM) 
Stark County -Map Location F-5 

See SUDS Consumer market map and data at begin- 
ning of the State. 

WHBC 
1925 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 236 1020 3.00 
WHRC, Inc., 550 Market Ave., S., Canton, Ohio. 

44702. Phone 218-458-7166. 
I. PERSONNEL 

Pres. & Mgr. -Paul E. G(lmor. 
Vice-Pres. & Sales Mgr. -Lee Atwell. 
Program Director -Charles A. Manger. 

2. REPRESENTATIVES 
Alan Torhet Associates. Inc. 
Atlanta -David Carpenter Company. 
Memphis -C. K. Beaver & Associates, Inc. 
Northwest -Art Moore & Assoc., Inc. 
Canada -Andy McDermott Sales, Ltd. 

3. FACILITIES 
5.000 w.: 1480 ke. Directional -nighttime only. 
Operating schedule: 5:30-1 am. EST. 
Partial simulcast operation. Simulcast 530.9 am & 
11 pm -I ans. For non -simulcast facilities see WHBC- 
FM. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 21% 3a. 313. 3c, 3d. 9a. 4d. 5, 6a, 7b, 8. 
Rate Protection: lOb, 11b, 12b. 13b, 14b, 15a. 
Basic Rates: 20b. 21a. 21h, 21d, 22b, 23a, 23b, 29b, 

27. 28e, 29a, 30. 32a, 33b. 
Contracts: 40a. 40c, 41. 42a, 43, 44a, 44h, 95, 46, 

47. 48. 49. 51a, 51h. 51e. 
Comb.: Cont. Discounts: ß0b, 80d. 601, 60k, 61a, 61h. 
Cancellation: 70a, 70d, 71a, 72, 73b. 
Prod. Services: S. Si, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME. 

No. 13 ER 7'1/68 -Recd 6/3/68. 
AA -Mon thru Fri 6-10 ant. 
A -Mon thru Fri 3-8:30 pm. 
B -Mon thru Fri 10 am -3 pm & 8:30-11:30 pm; 
Sat & Sun 6 am -11:30 pm. 
('---Dally 11:30 pm -6 am. 

(This listing continued on and page) 
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Centon -W H B C -Continued 
6. SPOT ANNOUNCEMENTS 

CLASS AA 
lx 52x 104x 260x 312x 624x 1000x 

1 min W.00 22.20 21.40 20.60 20.00 19.00 18.00 
20/30 sec 18.40 17.75 17.10 16.50 16.00 15.20 14.40 
10 sec 11.50 11.10 10.70 10.30 10.00 9.50 9.00 

CLASS A 
1 min....._ 19.00 18.20 17.40 16.60 15.80 15.00 14.20 
20/30 sec 15.20 14.55 13.90 13.30 12.65 12.00 11.35 
10 see 9.50 9.10 8.70 8.30 7.90 7.50 7.10 

CLASS B 
1 min 15.00 14.25 13.50 12.75 12.00 11.25 10.50 
20/30 sec 12.00 11.40 10.80 10.20 9.60 9.00 8.40 
10 see 7.50 7.15 6.75 8.40 6.00 5.65 5.25 

CLASS C 
1 min 7.00 8.75 6.50 6.25 6.00 5.75 5.50 
20/30 sec 5.60 5.40 5.20 5.00 4.80 4.60 4.40 
10 sec 3.50 3.40 3.25 3.15 3.00 2.90 2.75 

7. PACKAGE PLANS 
CLASS AA 

PER WK: I ti 5ti 10 t 15tI 20tí 25 ti 30tí 
1 min 23.00 22.00 21.00 20.00 19.00 18.00 16.50 
20/30 sec 18.40 17.60 16.80 16.00 15.20 14.40 13.20 
10 sec _.. 11.50 11.00 10.50 10.00 9.50 9.00 8.25 

CLASS A 
1 min 19.00 18.00 17.00 16.00 15.00 14.00 12.50 
20/30 sec 15.20 14.40 13.60 12.80 12.00 11.20 10.00 
10 sec 9.50 9.00 8.50 8.00 7.50 7.00 6.25 

CLASS B 
1 min 14.00 13.00 12.00 11.00 10.00 9.00 7.50 
20/30 sec 11.20 10.40 9.60 8.80 8.00 7.20 6.00 
10 sec 7.00 6.50 6.00 5.50 5.00 4.50 3.75 

CLASS C 
1 min 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
20/30 sec 5.60 5.20 4.80 4.40 4.00 3.60 3.20 
10 sec ..... 3.50 3.25 3.00 2.75 2.50 2.25 2.00 

WEEKEND SATURATION PLANS 
Spots scheduled at station discretion from Sat 5:30 
am thru Sun 11:59 pm only. Spots may not be com- 
bined for frequency discounts with regularly scheduled 
spots or other package plans, except Night - Time 
Saturation Plane within a 7 -day period. 
Plan 1. 10 ti 90 Plan 2. 2.0 ..... 165 

NIGHTTIME. SATURATION PLANS 
All spots scheduled at station discretion 7-11:30 pm. 
Mon thru Fri. Not combinable for frequency die - 
counts with regularly scheduled spots or other package 
plans, except Weekend Saturation Plans within a 
7 -day period. 
Plan 1. 10 ti 50 Plan 2, 20 ti 90 

DISCOUNTS 
26 wk -4% 52 consec wk -10% 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 26x 52x 104x 260x 312x 
1/4 hr 58.00 56.00 53.50 51.00 48.50 46.00 
10 min. 44.00 42.25 40.00 38.00 38.00 34.00 
5 min 30.00 28.75 27.25 26.00 24.75 23.25 

CLASS A 
1/4 hr ...... 46.00 45.50 45.00 44.00 43.50 43.00 
10 min 33.50 32.50 31.00 30.00 29.00 28.00 
5 min. 23.50 22.50 21.50 20.75 19.00 18.75 

CLASS B 
1 hr 123.00 119.00 112.00 106.00 100.00 94.00 
1/2 hr 72.00 68.00 64.50 60.50 56.50 53.00 
1/4 hr 42.00 40.00 38.50 36.50 34.50 33.00 
10 min 31.00 30.00 28.50 27.00 25.50 24.50 
5 min ....... 21.00 20.50 19.50 18.50 17.50 16.50 

CLASS C 
1/4 hr 23.00 22.25 21.50 20.50 19.75 19.00 
10 min 18.00 17.25 16.50 15.75 15.25 14.50 
5 min 12.50 12.00 11.50 11.00 10.50 10.00 
Talent charge for 1 news or sportscaster or an- 
nouncer la included in 1/9 hour and 5 and 10 -minute 
rates. 

WHBC-FM 
1948 

©121 F IMQ 
Media Code 4 236 1021 1.00 
WHBC, Inc., 550 Market Ave., B., Canton, Ohio. 

44702. Phone 216-458-7186. 
I. PERSONNEL 

Pres. & Mgr. -Paul E. Gllmor. 
Vice-Pres. & Sales Mgr. -Lee Atwell. 
Program Director -Charles A. Manger. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Atlanta -David Carpenter Company. 
Memphis -C. K. Beaver & Associates, Inc. 
Northwest -Art Moore & Assoc., Inc. 
Canada -Andy McDermott Sales, Ltd. 

S. FACILITIES 
ERP 44,000 w.; 94.1 mc. Stereo. 
Operating schedule: 5:30-1 am. EST. 
Antenna ht.: 
Partial simulcast operation. Operated separately 9 
am -II pm. For simulcast facilities see WHBC. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See ended regulations 
See WHBC listing for coded regulations. 

TIME RATES 

Rates are identical to WHBC. See that listing. 

WHLO 
AKRON 

A Susquehanna Station 
City of license. Akron. Ohio. 
Canton - 433 W. Tuscarawaa Ave.. Canton, Ohio. 

Phones 218-455-8334, 216-455-7101. 
See listing order Akron. Ohio. 

WINW 
1966 

Independent 
Subscriber to the NAB Radio Code 

Media Code 4 236 1080 7.00 
4111 Martindale Rd., Canton, Ohio 44702. Phone 

218-492-5630. 
STATION'S PROGRAMMING DESCRIPTION 

WINW: Programmed for adults 18-49. 
AIR PERSONALITIES handle all segmenta. NEWS 
20%: 80% local. 3 man news staff. Minimum 8 min 
news per hour. News presented twice per hour. Ex- 
panded 5 min newscast during peak traffic half hours. 

Editorials hourly. Capsule reports on weather, sports, 
social news 5%. Mobile unit reports. MUSIC 75%; 
middle-of-the-road and current hits all day. Audience 
participation vinettes by open telephone line 6-11 am. 
Traffic reports, school news 6-9 am & 3-6 pm. Other 
features: housewife of day and promotional contests. 
Local civic and business leader interviews aired on 
weekends in capsule form. Personalities available for 
all type of remote appearances. Contact Represen- 
tative for further details. Recd 10/2/67. 

I. PERSONNEL 
President -Patt Wardlaw. 
General Manager -Jim Shaheen. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w.; 1520 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time and talent charged. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards mate. 
General: la 2a, 2b, 3a, 3h, 3d, 9a, 4d, 5, 6a, 8. 
Rate Protection: lob, 11b, 12b, 1311. 141). 15a. 
Basic Rates: 20a, 22a, 220, 23a, 240, 24e, 25e, 27, 

28a, 28e, 29a. 33a. 
Contracta: 40a, 40c, 41, 45, 46, 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60b, 60d, 60g, 61a, 61e, (2d. 
Cancellation: 70c, 71a, 72, 73a, 730. 
Prod. Services: 82. 
Member: Ohio Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAM; 

Rates effective October 1, 1965. (Card No. 100.1 
Card received October 1. 1965. 

6. SPOT ANNOUNCEMENTS 
1n. 

7.1PACKAGE PLANS 
CLASS AA 

(6:00-9:00 ant and 4:00-6:00 pm) 
20/30 

PER WK: PER YR: 1 min sec 10 sec 
Flat .. 10.00 8.00 6.00 
5 tt 52 9.00 7.25 5.50 
10 ti....- 104 8.00 6.50 4.75 
20 ti 208 7.50 6.00 4.50 
30 ti 312 .......- 7.00 5.50 4.25 

500 6.50 5.25 4.00 
1000 6.00 4.75 3.50 

CLASS A 
(All other times) 

Flat .........._. 7.00 5.75 4.25 
5 ti 52 6.50 5.25 4.00 
10 ti 104 6.00 4.75 3.75 
20 ti..........__.. 208 5.50 4.50 3.50 
30 It 312 5.25 4.25 3.25 

500 5.00 4.00 3.00 
1000 4.75 3.75 2.76 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 100. 60. 35. 25. 18. 
10. SPECIAL FEATURES 

News -1-1/2 applicable snot rate. 
News. Weather and Sports Capsules -1-1/4 appli- 
cable spot rate. 

WNYN 
1947 ®0 

Media Code 4 296 1140 9.00 
Keyes Corporation, 1515 N. Cleveland Ave., Canton, 

Ohio 44703. Phone 216-456-8396. 
STATION'S PROGRAMMING DESCRIPTION 

WNYN: Programmed for adults. 1 min news briefs 
every hour on hour. 15 min news M -F at 8 am, noon 
& 5 pm, featuring editorials, guest editorials, busi- 
ness news, stock market, local, regional, national. in- 
ternational news. 6-9 am standards, showtunes, 
comedy. time every 5 min. weather every 10 min. 
9 am -9 pm standards. showtunes, film music. M -F 
tribute to a Canton lady of day 5 times daily, 60 
second capsule book reviews 4 times daily, community 
activities 4 times daily. COMMERCIAL POLICY. 
three 1 minute announcements permitted in 15 min- 
ute segments. Contact Representative for further de- 
tails. Rec'd 7/31/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Donald C. Keyes. 
Sales Manager -Tracy L. Jackson. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
500 w. days: 990 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount, 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, Sa, 3h. 3d. 4a, 4c, 5, 6a, 8. 
Rate Protection: 10a, 11a. 12e. 13a. 14d. 150. 
Baste Rates: 20a. 21a, 210, 22a, 220, 23a, 230, 24b, 

25c. 27, 28b, 28e, 29a, 320, 33a. 
Contracts: 40a. 41. 42a. 42e, 43, 44a, 45, 46, 47a, 

48. 49. 50. 51a, 51e. 
Comb.: Cont. Discounts: 60a. 61a. 01h. 62b, 62d. 
Cancellation: 70a. 706, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 8/1/88-Rec'd 8/5/68. 
AA -Mon thru Sat 6-9 am & 4-6 pm. 
A -All other times; Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 26x 52x 104x 158x 
1 min 10.00 9.20 8.80 8.40 8.00 
20/30 sec 8.00 7.35 7.00 6.75 6.40 
10 sec 5.00 4.60 4.40 4.20 4.00 

CLASS A 
1 min 8.50 8.10 7.70 7.30 6.90 
20/30 sec 6.80 6.50 6.15 5.85 5.50 
10 sec 4.25 4.05 3.90 3.65 3.45 

BULK RATES 
500 x 5.00 4.50 
1000 x 4.60 3.70 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

WKLY: 
TAP 1, 6AA, 6A ..... _...._....... _..._........ _.._..... __ ..... ... 7l 
TAP 2. 9AA, 9A ......._...._ ......... 99 
TAP 3, 12AA, 12A 126 
30 sec: 80% of 1 -min. 10 sec: 50% of I -min. 

260x 
7.60 
6.10 
3.80 

6.50 
5.20 
3.25 

312x 
7.20 
5.75 
3.60 

8.10 
4.90 
3.05 

2.50 
2.30 

111 

ROS PACKAGES -MONTHLY 
(Between 7 am -7 Dm) 

Ea 
'4 tek, 1 min, 24 tI per wk. _..__._._.._._.__.. 4.60 
'4 wk, 30 sec, 24 ti per wk. . 3.68 
*1 mo, 10 sec, 80 per mo _..._......_......._.._ 1.75 

() Minimum. 
8. PROGRAM TIME RATES 

lx 28x 52x 104x 158x 260x 312x 
1 hr..._.._... 89.00 62.10 58.85 55.20 51.75 48.30 91.40 
1/2 hr...._.. 51.75 46.60 44.00 41.40 37.40 36.25 31.00 
1/4 hr 34.50 31.00 29.35 27.60 25.90 24.15 20.70 
10 min. 28.75 25.90 24.50 23.00 21.00 20.15 17.25 
5 min 17.25 15.75 14.00 13.50 12.95 12.25 10.25 

10. SPECIAL FEATURES 
WEATHER BRIEFS 

Minimum 10 ti per wk, 13 wk contract, ea 3 
Includes 10 second intro with sponsor credits, local 
weather forecast and 30 second closing. 

W N Y N -FM 
1961 

Media Code 4 236 1200 1.00 
Keyes Corporation, 1515 Cleveland Ave. N., Canton, 

Ohio. 44703. Phone 216-456-8396. 
STATION'S PROGRAMMING DESCRIPTION 

WNYN-FM: Programmed for adults, 6 am -12M taped 
general popular music. showtunes, standards, film 
music and serious music, light classics, pre -baroque, 
baroque, classic, romantic and modern. Sun evening 
live 9 pm -12M air personality hosting classical pro- 
gram with commentary on composers and their works. 
Sun evening live 12M-2 am air personality hosting 
jazz program with commentaries. COMMERCIAL 
POLICY: three 1 minute announcements permitted In 
30 minute segments. Contact Representative for fur- 
ther details. Rec'd 7/31/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Donald C. Keyes. 
Sales Manager -Tracy L. Jackson. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
EtRpePr 27,5S500 w.; 106.9 mc. Non -directional. Stereo. 

4.OAGENCYsCOMMISSIOÑ 
am -midnight. EST. 

15/0 time only' monthly. 
5. GENERAL ADVERTISING See soled regulations 

General: 2a. 3a. 3h, 4a. 4e, 5. 6b, 7b, 8. 
Rate Protection: 101), 11b, 140. 
Basic Rates: 22a. 22h, 23a, 24a, 24b, 26, 28a, 29a. 
Contracts: 40a, 45, 46. 47a. 
Comb.; Cont. Discounts: 60a. 61a, 61b, 61c, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
No more than 4 1 -minute announcements scheduled 
per hour; 2 1 -minute announcements per 1/2 hour; 
1 -minute per 1/4 hour. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eft 8/1/68-Rec'd 8/5/68. 
6. SPOT ANNOUNCEMENTS 

1 min, ea 6.20 260 x basis, ea 5.50 
8. PROGRAM TIME RATES 

1 HOUR 
(Yearly basis) 

PER MO: 
7 days per wk 310 4 days per wk 180 

1/2 HOUR 
PER MO: I yr 6 mos 3 mos 
7 days per wk 175 195 220 
4 days per wk _...._.. 100 115 135 

W010 
1946 

CBS Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 236 1260 5.00 
Douglas Properties Corp.. 4601 Hills & Dales Rd. 

N. W., Canton. Ohio 94708. Phone 216-477-8585. 
I. PERSONNEL 

President -Sidney J. Collins. 
Vice -Pros. & Gen'l Mgr. -Douglas P. Collins. 

1. REPRESENTATIVES 
OBI -Perna. Inc. 
Ohio -Thomas Broadcast Time Sales, Inc. 

3. FACILITIES 
5,000 w. days (385 w. pre -sunrise); 1080 hr. Direc- 

tional. 
Operating schedule: Sunrise (Philadelphia, Pa.) - 
local sunset (Ohio). EST. 

4. AGENCY COMMISSION 
15/0 net time only. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 15, 9a. 5, 65, 7a. 
Rate Protection: 100, 11b, 12h. 13h. 140, 16. 
Basic Rates: 20a, 21a, 21d, 23a, 25a, 26, 28a, 28c, 

29a, 30. 
Contracts: 40a, 41. 42a, 42e. 44a, 45, 46, 47a, 48, 49, 

50. 51h. 
Comb.: Cont. Discounts: 60a, 80e, 601, 61e, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with the CBS Radio Network. 

TIME RATES 
No. 6 Eft 11/1/67 -Reed 9/29/67. 

A -Mon thru Sat 7:45-11:30 am & 2-6 pm; all day 
Sun. 
Farm Time -Mon thru Fri 6:30-7:45 am & 11:30 
am -2 pm. 

6. SPOT ANNOUNCEMENTS 

1 

7. PA 
ti 

CKAGE PLANS 
CLASS A 

PER WK: PER YR: I min 30 ese 10 see 
Flat ..._....__.__......_ .................____. 9.90 7.40 4.95 
6 tí._....__.._......52 z. _ .__. 9.80 7.20 4.80 
12 ti......_.._ 104 x_-______ 8.80 6.80 4.40 
18 ti.._..... 756 x._....__....-... 8.60 6.45 4.80 
24 tí_._...-..-.__260 x___..._ ..... _ 8.10 6.10 4.05 
30 ti. .._._ 500 x._._._._-__ 7.40 5.55 3.70 
36 t1..._.-..__..._1000 x. 6.60 4.95 3.30 

FARM TIME 
Flat 52x 104x I56x 260x 312x 

1 min 19.00 18.20 18.50 15.30 14.30 13.10 
30 sec 14.25 13.60 12.30 11.50 10.70 9.80 
10 sec 9.50 9.10 8.25 7.65 7.15 6.55 

A Farm 
9.90 19.00 

OHIO 
8. PROGRAM TIME RATES 

CLASS A 
Ix 19x 26* 52X 158x 260x 

1 hr__.._ _ 110 104 99 96 93 90 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 409E of hour. 5 min: 20% of hour. 

10. SPECIAL FEATURES 
PER WK. EA: 5 tl 10 ti 15 ti 
Party Line 9.90 9.60 8.80 
Ohio Pet Tips -Sat 12:15-1 pm.... 9.60 8.80 8.50 

WTOF (FM) 
1961 

Subscriber to the NAB Radio Cade 
Media Code 4 236 1320 7.00 
Christian Broadcasting Aseodatlon. Inc., Peoples 

Merchants Trust Bldg., Canton, Ohio 44702. Phones 
216-452-4009. 477-6329. 

I. PERSONNEL 
President -Dr. E. M. Morteneon. 
Executive Vice -President -Rev. Jack Mortensen. 

3. FACILITIES 
E1tP 36.500 w.; 98.1 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a. 2h, 3a, lb, 3c, 3d, 4b, 4d, 6a. 
Basic Rates: 20b, 21d, 22a, 23a, 24a, 29b, 26, 29a, 

290. 
Contracts: 49b, 45, 49, 51e. 
Comb.; Cont. Discounts: 80a, 60c, 61a, 61b, 62d. 
Cancellation: 70a, 71a, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
No. 5 Eft 10/67-Rec'd 11/10/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 260x 312x 

I min 7.80 7.50 7.20 6.90 6.60 6.30 6.00 
30 sec (70 wds max.): 75% of 1 -min. 
10 sec (30 wds max.): 50% of 1 -min. 

CELINA (1 AM; 2 FM) 
Mercer County -Map Location A-5 

See SItDS consumer market map and data at begin- 
ning of the State. 

WCSM 
1963 

Suburiber to the NAB Radio Code 
Media Code 4 236 1380 1.00 
WCSM Division of Central Broadcasting Corp., Box 

341, Schunck & Meyer Rds., Celina, Ohio 45822. 
Phone 419-586-5134. 

I. PERSONNEL 
President -Lester G. Spencer. 
Sta. & Prog. Mgr. -Norbert C. Poeppelman. 
Sales Manager-Edker Cotterman. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Detroit. Cleveland -Peerse Sales. 
Regional -Kentucky Radio Sales. 

3. FACILITIES 
500 w.; 1350 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 
Partial simulcast operation. Simulcast news, weather, 
sports 6 am -6 pm daily. For non -simulcast facilities 
see WCSMFM. 

4. AGENCY COMMISSION 
15/0 time only; payable 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 3d. 4a, 5, 6a, 7a, 8. 
Rate Protection: lie. 12e, 13e. 14e, 15b. 
Basic Rates: 200, 21b. 220, 23a, 24e, 250, 26, 28a, 

29a, 30. 
Contracts: 40e, 41, 42a, 43, 49b, 45. 46, 47e, 48, 49, 

51e. 
Comb.; Cont. Discounts: 600, 61e, 62d. 
Cancellation: 71a, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 
Member: Ohio Radio Network. 

TIME RATES 
No. 4 Eft 12/1/87-Rec'd 11/27/67. 

6. SPOT ANNOUNCEMENTS 
AM ONLY -ROS 

PER WK: 
I tI 5 ti 5 ti 7 tI 10 ti 25 ti 50 ti 

1 wk.. 6.20 5.30 5.00 4.10 3.80 3.50 2.90 
26 wk 5.96 5.00 4.70 3.80 3.50 3.20 _- 
52 wk 5.60 4.70 4.40 3.50 3.20 2.90 
30 sec: deduct .50 per spot. 
10 sec: deduct 1.00 per spoL 

AM/FM 
1 wk.. 6.80 5.90 5.80 4.70 4.40 4.10 3.50 
26 wk 6.50 5.60 5.30 4.40 4.10 3.80 ._.. 
52 wk 6.20 5.30 5.00 4.10 3.80 3.50 
Spots precede and follow News, Weather, Sports, 
6 am -6- pm. 
1 min: 125 wds 30 sec: 65 wds 10 sec: 22 wds 

10. SPECIAL FEATURES 
NEWS, WEATHER AND SPORTS 

(AM/FM-1 min participation) 
PER WK: I ti 3 t 5 t 7t1 10 ti 14tí 
1 wk 8.00 7.40 7.10 5.90 5.60 5.30 
26 wk 7.70 7.10 6.80 5.60 5.30 5.00 
52 wk 7.90 6.80 6.50 5.30 5.00 4.70 

WCSM-FM 
1965 

Subscriber to the NAB Radio Code 

Media Code 4 236 1381 9.00 
WCSM Division of Central Broadcasting Corp.. Box 

341. Schmidt & Meyer Rds., Celina, Ohio 45822. 
Phone 419-586-5134. 
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OHIO 
Celina -W C S M-FM-Ccntinued 
I. PERSONNEL 

President -Lester G. Spencer. 
Gen'l & Sta. Mgr., Prog. Dir. -Norbert C. Poeppel- 

man. 
Sales Manager-Edker Cotterman. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
St. Louis, Kansas City -Eugene F. Gray Co. 
Detroit. Cleveland-Pearse Sales 

3. FACILITIES 
ERP 3.000 w. 96.7 mc. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 123 ft. above average terrain. 
Partial simulcast operation. Operated separately ex- 
cept news and sports 6 am -6 pm daily. For simulcast 
facilities see WCSM. 

4. AGENCY COMMISSION 
15/0 time and talent; payable 15th of following 
month. 

5. GENERAL ADVERTISING See coded regulations 
See WCSM listing for coded regulations. 

TIME RATES 
No. 4 Eff 12/1/67-Rec'd 11/27/87. 

6. SPOT ANNOUNCEMENTS 

PER WK: I ti 3 t10S 5 tl 7 ti IO t1 25 tí 
1 wk 5.30 4.40 4.10 3.20 2.90 2.60 
26 wk. 5.00 4.10 3.80 2.90 2.60 
52 wk 4.70 3.80 3.50 2.60 2.30 
30 sec: deduct .50 per spot. 

_-._ 

10 sec: deduct 1.00 per spot. 
1 min: 125 wds 30 sec: 65 an, 10 sec: 22 wds 

WMER(FM) 
1960 

Subscriber to the NAB Radio Code 
Media Code 4 236 1440 3.00 
\VMEIt Di. of Kennedy Broadcasting. 126 W. 

Fayette St., Celina, Ohio 95822. Phone 419-586- 
2073. 

I. PERSONNEL 
General Manager -W. C. Horton. 
Program Director -A. G. Hogue. 

3. FACILITIES 
ERP 740 w.: 94.3 mc. 
Operating schedule: 7 am -midnight. EST. 
Antenna ht.: 115 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, Sd, 9a, 4d, 5. 6e. 8. 
Rate Protection: lid, 12d. 13d, 14d, 15h. 
Batte Rates: 20b, 21a, 22b, 23a, 23b. 24b, 25e. 26. 

28a, 29a. 30. 
Contracts: 40a, 41, 42b, 44a, 46, 47e, 48, 49, 51b. 

51e. 
Comb.: Cont. Discounts: Bob, 81h. 
Cancellation: 71e. 73a. 
Prod. Services: 80. 82. 

TIME RATES 
E8 8/1/68-Rec'd 9/30/68. 

8. SPOT ANNOUNCEMENTS 
PER WK: I ti 8 ti 11 ti 21 ti 51 ti 
1 min 4.00 3.50 2.50 2.25 2.00 
:30 sec: deduct .50. 10 sec: deduct 1.00. 
Multiples of 100 only. 

8. PROGRAM TIME RATES 

1 hr 20.00 19.00 18.00 16. 0 
1/2 hr 10.00 9.50 9.00 8.00 
1/4 hr..... 5.00 4.75 4.50 9.00 

CH I LLICOTH E (2 AM; 1 FM) 
Rosa County -Map Location D-8 

See SILOS consumer market map and data at begin- 
ning of the State. 

WBEX 
1947 

R A B 

Subscriber te the NAB Radio Code 
Media Cede 4 238 1500 4.00 
Shawnee Broadcasting Co., Box 244, Carlisle Hill, 

Chillicothe. Ohio. 45801. Phone 614-773-2244. 
I. PERSONNEL 

President -Truman A. Morris. 
Commercial Manager -Alice Skein. 

2. REPRESENTATIVES 
Ohio -Ohio Stations Representatives. Inc. 

3. FACILITIES 
1000 w. days. 250 w. nights: 1490 kc. Non -directional. 
Operating schedule: ::30 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0 ilote only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 
Basic Rates: 26, 28e. 
Contracts: 40e. 
Arcuated with MRS Radio Network 

TIME RATES 
Elf 2/1/86 -Reed 3/25/66. 

6. SPOT ANNOUNCEMENTS 
1 min 

z.., 
1 min 

1 z.. ............. ..... 
13 z..--.._...... ..... 

4.0 
3.90 

208 
260 

2.75 
2.50 

,-.__._ 
x.-..-._.._..._... 
x...,_ 26 z_......_.....___.._... 

52 z...._.._.-..__.._._..... 
3.75 
3.50 

312 
520 

2,25 
2.10 

_..-, 
x.,.,--_.___,.-_ 

104 z-.___-.__.,_... 3.10 1000 z,._.-.._,_-,_ 2.00 

7. 1PAC KAGE PLANS 
2.90 

PER MO. ROSY SATURATION PLA10 
ti 200 ti 

1 min.-.._ 2.75 2.50 
WEEKLY SATURATION PLAN 

PER WK, ROS: 2501 5001 
30 sec-._._.._ .._ _....._... 1.50 1.35 
Must run consecutive days. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 z.......__.._...--.. 30.00 23.00 14.00 11.00 8.00 
13 z. _, -,,, 29.50 21.85 13.30 10.45 7.60 
26 z.....-..._._ _. 29.00 20.70 12.60 9.90 7.20 
52 z._.._ .__,._.,. 28.50 18.90 11.20 8.80 8.40 
104 z..._ _ 16.00 9.80 7.70 5.60 
158 z.__._..._.._ ..._-- 9.10 7.15 5.20 -... 6.60 4.80 
260 z ._ -.. _ _._... _.._. 6.05 4.40 

WBEX-FM 
19111 

Subscriber to the NAB Radie Code 
Media Code 4 236 1501 2.00 
Shaanee Broadcasting Co., Box 244, Pohlman ltd., 

Chillicothe, Ohio. Phone 773-2244. 
I. PERSONNEL 

Pres. & Gen't Mgr. -Truman A. Morris. 
Program Director -Mary W. Morris. 

3. FACILITIES 
EttP 2.700 w.: 93.3 mc. 
Operating schedule: 6:30 am -midnight Mon tltru Sat: 
7:30 am -midnight Sun. EST. 
Antenna ht: 205 ft. shove average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. Bill payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Rates effective June 1, 1963. 
Rates received June 10. 1963. 

6. SPOT ANNOUNCEMENTS 
50 SECOND 

(Minimum Order) 
PER MO: ea tot ea tot 
50 tl ...... 2.35 117.50 150 tt_-.._ 2.15 322.50 
100 tl.._.-._,.... 2.25 225.00 

(Maximum Order) ea tot 
2.00 400.00 

Announcements rotated through broadcast day. seven 
days per week. 

WCH I 

1956 
Media Code 4 238 1560 8.0 
Court House Broadcasting Co., 1022 Eastern Ave., 

Chillicothe. Ohio 95601. Phone 614-775-1350. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -W. N. Nungesser. 
3. FACILITIES 

1000 w., days: 1350 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. 

4. AGENCY COMMISSION 
Rates commissionable on time only. 10th of following 
month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: 3d, 4a, 9d. 5, 6a. 8. 
Rate Protection: 10h. 11h, 12b. 13h, 14b, 15b, 16. Basic Rates: 20h, 21e, 216. 21d, 22a. 29h, 28b. 28e, 

30. 32b, 33c. 
Contracte: 40a, 41. 42e. 43. 45. 48, 47a, 51e. 
Comb.: ConL Discounts: 60a, 604, SOI, 61a. 82d. 
Cancellation: 73a. 73h. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 1/1/67-Rec'd 7/31/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 

1 min 4.00 3.50 
8. PROGRAM TIME RATES 

1/2 hr 
1 z 25.00 
26 z 
52 z ................................__-._, 18.00 
260 

52x 20x 965x 
3.00 2.25 2.00 

1/4 hr 
15.00 
12.00 
10.00 
8.00 

10 min 5 min 
10.00 7.00 
9.00 6.00 
7.50 5.00 
6.00 4.00 

CINCINNATI (9 AM; 6 FM) 
(including Covington, Ky.; Newport, Ky.) 
Cincinnati. Hamilton County, Ohlo-Map Location 

A-8 
Covington. Kenton County. Ky. -Map Location H-3 

(Ohio) 
Newport. Campbell County. Ky -Map Location 

H-3 (Ky.) 
See SIDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major Ney are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities Involved. It is part of the 
time buying function to determine evtent of indi. 
vidual station coverage, audience delivered, etc. with- 
in the area. 

WAEF (FM) 
1959 

CINCINNATI 

11101111 ID 
INCORPORATED ORATERATED 

N.1 n 

Media Cede 4 236 1620 0.0 
North Cincinnati Broadcasting Co., Inc.. 6004 Wiehe 

Rd., Cincinnati, Ohio 45237. Phone 513-351-4040. 
STATION'S PROGRAMMING DESCRIPTION 

WAEF(FM): Programmed for adulta. 
MUSIC: middle-of-the-road, popular and standard. 
NEWS: on hour. 1 sportscast per day at 5:30 pm. 
Contact Representative for further details. Recd 
12/28/67. 

I. PERSONNEL 
General Manager -Alvin W. Fishman. 
Commercial Manager -A. W. Fishman (Mn.) 

2. REPRESENTATIVES 
Quality Media Incorporated. 

3. FACILITIES 
ERP 27,000 (vert.), 50,000 (helix.): 98.5 mc. 
Operating schedule: 6:00-1:00 am Mon thru Thurs, 
6:00-2:00 am Fri and Sat, 8:00 am -midnight Sun. 
ES r. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2h, la, Sb, 3c, 3d, 4a, 5, Ob, 7h. 
Rate Protection: 15h. 
Basic Rates: 20e, 20h, 21e. 22a. 
Contracts: 40a, 41, 44L, 44b. 46. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 9/1/67-Ree'd 8/14/67. 
AA -7 am -11 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION: AA A 

1 min _........_.... 12 9 
30/20 Sec.._...__...._...._..._ _ .__. 9 7 

ROS, PER WK: 
1 MINUTE 

6 ti 12 ti 18 t124 ti 
AA _--_..._ .,. 9 8 7 6 
A ._.-.._....._..-....__ 8 7 8 6 

30/20 SECONDS 
AA .-. 7 6 5 4 
A..._..._.--------..._.......--- 8 5 4 3 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 28 wk -10% 39 wk -15% 52 wk -20% 

8. PROGRAM TIME RATES 
CLASS AA 

PER YR: ix 28x 52x 104x 156x 212x2603 
*1 hr..._...._._ 60 55 50 45 40 35 30 
11/2 hr 40 35 30 28 26 23 2.0 

(*) Minimum 53 minutes. 
(t) Minimum 26 minutes. 

Class A: 70% of AA. 
10. SPECIAL FEATURES 

AA A 
Newscasts, flat 15 10 
Open and close ID and 1 1 -minute or less commer- 
cial. Combine with other programs to earn frequency 
discount. 

WCIN 
1953 

CINCINNATI 

Independent Negro 
Media Cede 4 298 1680 4.00 
Rounsaville of Cincinnati. Inc.. 106 Glenwood Ave., 

Cincinnati. Ohio 45217. Phone 513-281-7180. 
1. PERSONNEL 

Owner & Pres.-Robert W. Rounsaville. 
Vice-Pres. & Gen'l Mgr. -Elton Chick. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 
Rounsaville Sta. Sales Office: See Rep & S/O pages. 

3. FACILITIES 
5.000 w.: 1480 kc. Directional. 
Onerettne sehednle: 24 hrs. daily. EST. 

4, AGENCY COMMISSION 
15% time only, 15th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: lb. 213, la, 4e, 4d, 5. 6e, 7h. 8. 
Rate Protection: 10d, 11d, 12d. 13d, 14d, I5c 16. 
Basic Rates: 20h. 21e. 22a. 23h, 24a, 2413. 24e, 25a, 

26. 27. 28h. 28e. 29a. 32h. 33d. 
Contracts: 40e, 41. 42a, 43, 44b, 45, 46, 97e, 50. 

Sib. 
Comb.: Cont. Discounts: 60a. 60g, 60i, 62d. 
Cancellation: 70e. 70d. 71a, 73b. 
Prod. Services: 80. 81. 82. 
Member: The Rounsaville Radio Group. 

TIME RATES 
No. 9 ER 4/1/87 -Reed 4/4/67. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -All other times. 

8. SPOT ANNOUNCEMENTS 

I 
MIN 

AA A 
-30 SEÁ 

1 z 18.50 14.45 13.20 11.55 
50 z 15.95 15.95 12.75 11.15 
100 x..._..-........- _______ 15.45 13.55 12.35 10.85 
150 z..._.._......_._._......._._ 14,80 12,95 11.85 10.35 
250 z..._........__.-.._. _.._ 14.15 12.40 11.30 9.90 
500 z...._..._.-.._._..._ ._ 13.20 11.55 10.55 9.25 
750 z 12.90 10.80 9.85 8.65 
1000 z 11.30 9.85 9.05 7.90 
ID's sold at 1/2 the 1 -minute rate. They can be 
combined with 1 -minute or 30 second spots to earn 
lower rates for ID frequency only. 

7. PACKAGE PLANS 
1 MINUTr, 

PER WK: 
AA: IO tI 15t1 20t1 25 01 30 ti 35t1 
1 wk...._........ 18.55 15.45 14.50 13.55 12.60 11.60 
13 wk 15.35 14.40 13.45 12.60 11.65 10.75 
26 wk 14.40 13.40 12.55 11.80 10.95 10.05 
39 wk...._ 13.10 12.25 11.95 10.70 9.95 9.20 
52 wk 11.90 11.10 10.40 9.75 9.05 8.35 
A: 
1 wk 13.85 12.95 12.10 11.40 10.55 9.75 
12 wk.__ 12.85 12.05 11.30 10.55 9.80 9.00 
26 wk 12.05 11.20 10.50 9.85 9.15 8.40 
39 wk 11.00 10.25 9.55 9.00 8.30 7,70 
52 wk 9.95 9.30 8.70 8.20 7.55 7,00 

30 SECONDS 
AA: 
1 wk...._ ........ 13.25 12.35 11.00 10.85 10.10 9.30 
13 wk......_.... 12.30 11.50 10.75 10.10 9.30 8.60 
26 wk 11.50 10.70 10.05 9.45 8.75 8.05 
39 wk 10.50 9.80 9.15 8.55 7.95 7.35 
52 wk 9.50 8.90 8.30 7.80 7.25 8.70 
A: 
1 wk 11.10 10.35 9.70 9.10 8.45 7.90 
13 wk 10.30 9.85 9.05 8.45 7.85 7.20 
26 wk 9.65 8.95 8.40 7.90 7.30 6.70 
39 wk 9.80 8.20 7.65 7.20 6.85 6.15 
52 wk 7.45 6.95 6.55 6.05 5.60 7.95 
Minutes and 30 seconds cross -combinable to earn 
maximum frequency. Each Announcement package 
stands alone. However, advertisers may earn a higher 
frequency on subsequent orders provided the schedules 
continue without interruption but no rebates are 
applicable on previous orders. Announcement Pack- 
ages subject to short rate. 
No ID's available under Package Plans. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 z ._. 124.75 83.15 55.45 41.60 27.70 
DISCOUNTS 

50x-3% 150x-10% 500x-20% 
1002-7% 250x-14% 

9. PARTICIPATING PROGRAMS 
Cindy Hamilton Vignettes -1 per day rotating Mon 
thru Fri 10 am -3 pm, plus 15 1 -min or 20 30 -sec 
spots per wk: 

13 wk 28wk 52wk 
Per wk 250 230 190 

WC KY 
1929 

CINCINNATI 

BLAIR RADIO 
An L. B. Wilson. Ins. Station 

Subscriber to the NAB Radio Code 
Media Code 4 236 1740 6.00 
L. B. Wilson. Inc.. 501 Carew Tower. Cincinnati. 
Ohio 45202. Phone 513-241-6565. 

I. PERSONNEL 
Exec. Vice-Pres.-Mrs. Jeanette Heinze. 
Vice-Pres. & Assoc. Gen'l Mgr. -Paul Miller. 
Sales Manager -Larry Kirby. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
50.000 w.; 1530 kc, Uireetlonal-night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
1594, nn net charges fer time and talent. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 3e. 3d, 4a. 9d. 5, 6a, 7h, 8. 
Rate Protection: 10e. llc. 12c, 13c, 14e, 15e, 16. 
Basic Rates: 20e. 21a. 21b, 22a, 23a, 24c, 25a, 26, 

27. 28e, 29e, 30, 32a. 
Contracts: 40a, 41, 43, 44e, 44b. 45, 46, 47e, 98, 50, 

51h. 
Comb.; Cant. Discounts: 60b, 60d, 60e, 60f, tile, 61e, 

62e. 826, 624. 
Cancellation: 70a. 70e. 71e, 72, 73e, 73b. 
Prod. Services: 00, 81, 82. 
Affiliated with Blair Group Plan. 

TIME RATES 
Rif 8/1/88-Ree'd 7/29/68. 

AAA -Mon thru Fri 8-10 am. 
AA -Mon thru Fri 3-7 pm. 
A -Mon thru Fri 10 am -3 pm. 
B -Sat & Sun 6 am -7 pm. 
C -Daily after 7 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

WKLY: (t) I ti 6 ti 12 ti IS ti 24 ti 30 ti 
1 min 58 50 45 42 37 35 31 
20/30 sec 40 40 36 33 30 28 25 
10 sec 35 31 27 25 22 21 18 

CLASS AA 
1 min 53 48 40 38 34 32 28 
20/30 sec 43 37 32 30 27 25 23 
10 see 32 28 25 23 21 19 17 

CLASS A 
1 min ... 45 37 33 30 27 24 
20/30 sec .._. 38 30 26 23 21 19 
10 sec......_........ 27 23 20 18 16 (*) 

CLASS B 
I min 41 34 30 28 24 22 
20/30 sec 33 27 24 21 19 17 
10 sec 24 20 18 16 14 12 

CLASS C 
1 min 36 29 26 23 20 17 
20/30 see 29 23 21 18 16 14 
10 sec 20 18 16 14 12 10 

(t) Specified position. 
(*) 14.50. 

8. PROGRAM TIME RATES 
5 -MINUTE PROGRAMS 

PER WK: 1 ti 5ti 10 ti 15 ti 30ti 
AAA 66 53 45 41 36 
AA 60 48 90 37 33 
A 48 90 34 30 26 
B ,........ ........ 44 37 30 26 22 
C 38 26 24 21 17 

DISCOUNTS 
52 wk -8% 
Newscasts, minutes. stationbreaks and ID's may be 
combined for frequency discounts. 

WCLU 
1965 

COVINGTON, KY. 

Modern Country Music 
Media Code 4 236 180 8.00 
WCLU Broadcasting Co., Inc., 1115 First National 

Bank Bldg.. Fourth & Walnut Ste., Cincinnati, 
Ohio 45202. Phone 513-421-4950. Other office - 
135 W. 36th St., Covington. Ky. Phone (306-581- 
4950. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -In Schwartz. 

2. REPRESENTATIVES 
Adam Young-VTM. Inc. 
Missouri, Kansas, Tennessee, Nebraska, Iowa -Mid - 

West Time Sales. 
3. FACILITIES 

500 w. days: 1320 ke. Directional. 
Operating schedule: 6 am -local sunset daily. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h. la, 3d, 4e, 4d, 5. 8e, 713, 8. 
Rate Protection: 10e, lia, 12e. 13a, 14a. 15a, 15h. 
Basic Rates: 20e, 20b, 21e. 21h, 21d, 22e, 22b, 23a, 

23h, 24b, 25a, 27, 28a, 29a, 29h, 33d. 
Contracte: 40e. 41. 42a, 44a, 44b, 45, 46, 4Ta, 48, 

49, 50, Sia. 51b. 
Comb.; Cont. Discounts: 80h, 80e, 60d, 60e, 60f, Oi, 

61c, 82h. 624. 
Cancellation: 70b, 70c. 71a. 72, 73a. 
Prod. Services: 80, 81, 82. 
Talent charges included in time costs are 20% 
thereof. Rates include 25% for production and 
service. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective April 1. 1965. (Card No. 1.) 
Card received February 24, 1965. 

Class AAA -6:00-9:00 am and 3:00-6:00 pm Mon 
thru Frl. 
Class AA -9:00 am -3:00 pm Mon thru Fri: 6:00 am - 
6:00 pm Sat: noon -6:0t) pm Sun. 
Class A -Before 6:00 am and after 6:00 pm Mon thru 
Bat: before noon Sun. 

(This listing 'outlined on next gage) 
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Cincinnati -W C L U -Continued 
6. SPOT ANNOUNCEMENTS 

FIXED POSITION 
1 MINUTE 

Class Class 
AAA AA 

1 tl _- ._ 20.00 15.00 
28 tl.-.._...__......_...._. 19.00 14.00 
52 ti 18.00 13.00 
104 ti__...__ 16.00 12.00 
156 tl._.-__._ 14.00 10.00 
260 ti...._...._ 12.00 9.00 

30 SECONDS 
1 ti .._ 15.00 
26 ti._..__... 19.25 

1e 04ti ti 12.50 00 
156 ti.__ ._.._......_.-_. 10.50 
260 tl. 9.00 

20 SECONDS 
1 tl.-_.._. -...... 12.00 
28 ti _ 11.90 
52 ti 10.80 
104 tt 9.60 
156 ti 8.90 
260 ti _._._ 7.20 

11.25 
10.50 

9.75 
9.00 
7.50 
6.75 

9.00 
8.40 
7.80 
7.20 
6.00 
5.40 

Class 
A 

10.00 
9.00 
8.00 
7.00 
6.00 
5.00 

7.50 
6.75 
6.00 
5.25 
9.50 
3.75 

6.00 
5.40 
9.80 
4.20 
3.60 
3.00 

7. PACKAGE PLANS 
WEEKLY SALES PACKAGE PLANS -1 min- -30 sec - 

Class Class Class Clan Clan Class 
PER WK: AAA AA A AAA AA A 
24 tl._...._ _ 8.00 6.00 5.00 6.00 4.50 3.75 
18 ti..._._.... 10.00 7.00 8.00 7.50 5.25 4.50 
12 td ._ 12.00 8.00 7.00 9.00 8.00 5.25 
6 ti.._ _. 15.00 10.00 8.00 11.25 7.50 8.00 -20 see- -10 see - 
24 ti.._..._ _ 4.80 3.60 3.00 9.00 3.00 2.50 
18 ti .... 6.00 4.20 3.80 5.00 3.50 3.00 
12 ti 7.20 4.80 4.20 6.00 4.00 3.50 
6 ti..._ 9.00 6.00 4.80 7.50 5.00 4.00 

8. PROGRAM TIME RATES 
CLASS AAA 

1/2 hr 1/4 hr 

26 ti 
52 ti 62.00 33.00 
104 ti..__ 58.00 31.00 
156 ti......._.._..._._.__._.__-_ 54.00 29.00 
260 tl 50.00 27.00 

CLASS AA 
1 ti 62.00 33.00 
26 ti 58.00 31.00 
52 ti - 54.00 29.00 
104 ti 50.00 27.00 
156 ti 96.00 25.00 
260 tl 42.00 23.00 

9. PARTICIPATING PROGRAMS 
Grand Ole Opry Show -Mon thru Fri 6-6:30 pm; Sat 
& Sun 6-7:15 pm. 
MON THRU SUN: 26wk 13 wk 
1 ti per day. 7 per wk. 7.00 8.00 
1 ti per day, 5 per wk __..... 8.00 9.50 
WEND: 
2 ti Sat, 2 ti Sun, ea..._.........._.-_-....__... 8.50 10.00 
WEEKLY: (pre-emptible) Open 
6 tL ea .......__...._.__...-_...._... 10. nn 

WCNW-FM 

10 min 5 min 
28.80 18.00 
27.20 17.00 
25.60 18.00 

22.50 
20.80 

25.80 
24.00 
22.40 
20.80 
19.20 
17.60 

14.00 
13.00 

16.00 
15.00 
19.00 
13.00 
12.00 
11.00 

1962 

CITY OF LICENSE 
FAIRFIELD 

Media Code 4 236 1860 2.00 
(This la a duplicate of the listing appearing under 
Fairfield, Ohio.) 
Walter L. Feltner. Inc., 8686 Michael Lane. Fair- 

field, Ohio 45014. Phone 513-892-5958, 513-241- 
7800. 

I. PERSONNEL 
President -Walter L. Follmer, Sr. 
General Manager -Gil Sheppard. 

2. REPRESENTATIVES 
Ohio Stations Representatives, Inc. 

3. FACILITIES 
ERP 29,000 w.; 94.9 me. 
Operating schedule: 5:15 am -midnight. EST. 
Antenna ht.: 350 ft. above average terrain. 
WCNW-FM simulcasts WCN W -AM sunrise to sunset. 
See listing under Fairfield. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a, 3b, 4a, 4d, 5, 6a. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24a, 25a. 
Contracte: 40a. 42a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 61b, 62b, 62e. 
Cancellation: 73a. 
Member: Ohio Radio Network. 

TIME RATES 
ER 8/1/66-Rec'd 8/2/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 260x 520x 10002 

1 min 12.00 11.00 10.00 9.00 8.00 7.00 6.00 
20/30 

sec 10.00 9.00 8.00 7.00 6.00 5.00 4.00 
10 see 7.00 6.00 5.00 4.00 3.50 3.00 2.00 

7. PACKAGE PLANS 
BIG SOUND BUYS 

C 
Mon thru Sat 6-9 am 3 
Mon thru Sat 3-6 pm -.__.____.._..._.-..- 3 
Mon thru Sat 9 am -3 pm._ -..__.-_.____._ 2 
Sat noon -8 pm._ 
Sun noon -8 pm. _.._._.._.___._.-.-..._ 2 

TOTAL ._..._..-___.._._._...__._.- __ 12 
PER WE: 
12 1 -minute spots, ea. _..._.__.-.....__-. 18.50 

DISCOUNTS 
26 wks 5% 52 wka......_..._.._.__ 10% 

8. PROGRAM TIME RATES 1/2 hr I/4hr5 min 
1 x _.-_.._......._.-__ 120 90 45 
26 x....._...-.._....._.._ _.-._._....___.. 110 70 30 
52 z....._...-._._.._. 80 50 25 

WCXL (FM) 
1949 

CINCINNATI 
Media Code 4 236 1920 4.00 
Seattle. Portland & Spokane Radio. Radio Station 

WCXL, Box 1232, Cincinnati, Ohio 45201. Phone 
513-621-6960. 
STATION'S PROGRAMMING DESCRIPTION 

WCXL(FM): Programmed for adulte. 
NEWS: headlines at :58. MUSIC: 3 uninterrupted 
selections per set. Trend music, standards, show - 
tunes, film music. Contact Representative for further 
details. Reed 11/8/67. 

I. PERSONNEL 
General Manager -Lester M. Smith. 
Station Manager -Tom Sullivan. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

S. FACILITIES 
ERP 32,000 w.; 105.1 mc. Non-dlrectlonaL 
Operating schedule: (i am -midnight. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la. 3a, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10e, 11c, 12c, 13e, 14b. 
Basic hates: 20a, 23a, 24c, 33d. 
Contracts: 40a, 41, 46, 51b. 
Comb.: Cont. Discounts: 60f, 601. 
Cancellation: 70c, 71a, 72. 

TIME RATES 
No. 3 ER 8/1/68-Rec'd 9/9/68. 

AA -Mon thru Fri 3 pm -midnight; Sat & Sun 9 am - 
midnight. 
A -Mon thru Fri 6 am -3 pm; Sat & Sun 6-9 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 ti 6 t 12 ti 18 ti 2411 
1 min 9.50 8.00 6.50 5.50 5.00 
30 sec 8.50 7.00 5.50 4.50 9.00 

CLASS A 
1 min. 8.00 6.50 5.00 4.00 3.50 
30 sec 7.00 5.50 4.00 3.00 2.50 
AA and A spots combinable for maximum weekly 
frequency. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 39 wk -15% 
26 wk -10% 52 wk -20% 

WEBN (FM) 
1967 

1 n 

Media Code 4 236 1950 1.00 
Frank Wood, 1050 Considine Ave., Cincinnati, Ohio. 

45205. Phone 513-251-3000. 

STATION'S PROGRAMMING DESCRIPTION 
WEBN-FM: Devoted primarily to Fine Arts music 
and Modern Jazz. MUSIC: 95%. Serious music 
90%, 10% folk music and folk-rock. NEWS: Week- 
days at 8 am, 6 pm and 10 pm, length varies with 
amount and complexity of news. Features: Opera, 
monthly; Sunday Blues, Sundays, 4-6 pm; Oriental 
Musts, monthly; Monthly Jazz Specials. Weekdays: 
Jazz. Midnight -10 am; Classical Music, 10 am -4 pm; 
Jazz, 4-6 pm; Classical Music. 6:15-10 pm; Folk 
and folk-rock, 10 pm -Midnight. Weekends: Time 
varies but music in approximately the same ratio. 
COMMERCIAL POLICY: No more than four minutes 
of advertising per hour during Fine Arts programs. 
Reed 9/15/68. 

I. PERSONNEL 
Owner -Frank Wood. 
Sales Manager -Frank E. Wood, III. 

S. FACILITIES 
ERP 20,000 w (horiz.), 20,000 w. (vert.); 102.7 mc. 

Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 940 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3c, 3d, 4a, 4e, 5, 6b, 7b, 8. 
Rate Protection: 10e, lie, 12e, 13c, 14e, .15ó. 
Basle Rates: 20a, 21a, 22e, 23h, 24a, 24e, 25a, 28a, 

29b, 30, 33d. 
Cancellation: 70e, 71e. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Reé d 3/14/68. 
6. SPOT ANNOUNCEMENTS 

A -Mon thru Fri 4-10 pm; Sat & Sun noon -10 pm. 
B -Mon thru Fri 6 am -4 pm; Sat & Sun 6 am -noon; 
Mon thru Sat midnight -2 am. 

1 MINUTE 
(') 6 ti 12 ti - 18 ti 24 t1 

A ..._.._ 8.00 7.50 7.00 6.00 5.00 
B 5.00 4.75 4.50 4.00 3.50 

(') Fixed or less than 6 ti. 
30 sec or less: 70% of 1 -min. 
A and B spots combinable for maximum weekly fre- 
quency. 

7. PACKAGE PLANS 
ROS PLANS 

25 ti within 1 wk ......___.._....._...._ 140 
50 ti within 21 days _..-__..._......-_...._.... 250 
250 ti within 58 days _. 750 

9. PARTICIPATING PROGRAMS 
INSOMNIA TIME 

(Mon thru Sun 2-6 am) 
1 min or less, flat, ...... 3.00 

JELLY PUDDING SHOW 
(Mon thru Fri 10 pm -midnight; Sat 10 pm -1 am) 
PER W K : I tl 7 tl 13 tl 19-24 
1 min_ 12.50 11.00 10.00 9.00 
30 sec..._.._.._ 8.75 7.70 7.00 6.30 

CONSECUTIVE WEEK DISCOUNTS 
Any advertiser broadcasting at least 6 spots per wk: 
26 wk -10% 52 wk -15% 

WJBI (FM) 
1955 

CINCINNATI 

R A B ©OFMU 
Subscriber to the NAB Radio Cede 

Media Code 4 236 1980 8.00 
Pacific & Southern Co., Inc., W. 8th St. & Matson 

Pl., Cincinnati, Ohio 45204. Phone 513-251-5700. 
I. PERSONNEL 

President -Arthur H. McCoy. 
General Manager -Ted Hepburn. 
Station Manager -Allen Collier. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
ERP 34,000 w. (horiz.), 9,400 w. (vert.): 94.1 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht. -550 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 12e, 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a, 

28a, 29a. 
Contracts: 40c, 48, 48. 
Comb.; Cont. Discounts: Sob, 60c, 60k, 61a, 01b, 61c. 
Cancellation: 70a, 70c, 71a, 73a. 
AM facilities: WSAI. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 7/1/68-Rec'd 0/5/68. 
AA -Dally 3-11 pm. 
A -Daily 7 am -3 pm. 
B -Dally 11 pm -7 am rates on request. 

6. SPOT ANNOUNCEMENTS 
I MIN: Ix 8x I2x I8x 24x 

AA 15 12 10 8 7 
A 12 10 8 7 6 

30 sec or lees: 80% of applicable 1 -min. 
CONSECUTIVE WEEK DISCOUNTS 

13 wk -5% 26 wk -10% 52 wk -20% 
10. SPECIAL FEATURES 

NEWS AND OTHER FEATURES 
2.00 premium over applicable 1 -min. 

WKRC 
1923 

CINCINNATI 

KATZ RADIO 
EAST 
A Taft Station 

Media Code 4 236 2040 0.00 
Taft Broadcasting Co.. 1206 Highland Ave.. Cineln- 

nati, Ohio 45219. Phone 513-421-1750. TWX 810- 
461-2609. 

I. PERSONNEL 
General Manager -Richard Bevtngton. 
General Sales Manager -Jack AUonier. 
Program Director -Paul Murphy. 

2. REPRESENTATIVES 
Katz Radio. East. 
Taft Sta. Sales Offices: See Rep & S/O pages. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 550 ke. 

Directional -separate patterns day and night. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15% on net time charges only; no ash discount. 

5. GENERAL ADVERTISING See eoded regulatlene 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 9d, 5, 8. 
Rate Protection: 10h. 21h, 12b, 14b, 15d, 16. 
Basic Rates: 20b, 24b, 25a. 29a, 30. 33e. 
Contracts: 40a. 42a, 44a, Slc. 
Comb.; Cont. Discounts: 60a, 60g, 601, 62b. 
Cancellation: 70a. 70e. 71a. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eft 5/1/68 -Reed 4/15/68. 
Rev. 5/2/68 -Reed 5/2/68. 

AAA -Mon thru Fri 6-10 am. 
AA -Mon thru Fri 3-7 pm. 
A -Mon thru Fri 10 am -3 pm. 
B -Men thru Fri 5-6 am & 7-8 pm: Sat Jr Sun 
6 am -8 0m. 
C -Dally 8-10 pm. 
D -Daily 10 pm -5 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: AAA AA A BC D 
1 ti ..... _...._...... _. 65 48 44 34 30 26 
6 U...__.._...._.._ 61 44 38 32 28 24 
12 ti 58 38 33 30 26 22 
18 ........ 57 36 32 28 24 20 
24 ...... 55 34 30 26 22 18 
10 sec: 50% of 1 -min. May not help earn discounts 
for longer spots. 
20/30 sec: 80% of 1 -min. Not available 6-10 am & 
4-6 pm. 
Spots between classifications take the rates of the 
higher classification. 

8. PROGRAM TIME RATES 
10 min -200% of applicable 1 -min rate. 
5 min -125% of applicable 1 -min rate. 

10. SPECIAL FEATURES 
News & Features (2 min capsules) -110% of applic- 
able 1 -min rate. 

OPERATION WEEKEND 
Sat: 11 am -6 pm (28 reports available). 
Sun: 10 am -5:30 pm (30 reports available). 
Includes 1 1 -min spot plus opening and closing. Ap- 
plicable B, 2 -min capsule rates apply. 

COMBINABILITY 
All spots and 2 -minute capsules may be cross -com- 
bined for discount purposes, except that 10 -second 
spots may not be counted to earn discounts for longer 
spots or for 2 -minute capsules. 
All 2 -minute capsules and program units may be 
cross -combined for discount purposes. 
Spots and program units may not be cross -combined 
for discount purposes. 

OHIO 
W K R C -FM 

1958 

CINCINNATI 
A Taft Station 

Media Code 4 236 2100 2.00 
Taft Broadcasting Co., 1906 Highland Ave., Cin- 

cinnati, Ohio 45219. Phone 513-421-1750 
I. PERSONNEL 

Division General Manager -John Lawrence, Jr. 
Station Manager -John Boller. 
Program Director -Ann C. Brown. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ESP 10,000 w.; 101.9 mc. 
Operating schedule: 24 hrs. daily. EST 
Antenna ht.: 880 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 213. 3a, lb, 3c, Id. 4a, 9d, 5, 8b, 7b, 8. 
Rates Protection: 10d, lid, 12d, 13d, 14d, 15b, 16. 
Basic hates: 20a 21e, 22a, 23b, 24b, 24c, 25a, 27, 

28a, 29a, 29b, 30, 31, 32b. 
Contracts: 40a, 41, 42a, 92c, 43, 44b, 95, 48, 49, 50, 

51b. 
Comb.; Cont. Discounts: 60a, 60e, 61c, 62d. 
Cancellation: 70e, 70e, 71a, 73a. 
Prod. Services: 81, 82. 
Affiliated with American FM Network. 
Member: The Groskin Group. 
5% discount on any schedule for each additional Taft 
FM station purchased. 

TIME RATES 
Eff Recd 6/15/67. 

6. SPOT ANNOUNCEMENTS 
Ix 15x 30x 60x I25x 250x 5000 

1 min. 19 13 12 11 10 9 8 

8. PROGRAM TIME RATES 
Ix 15x 30x 60x 125x 250x 500x 

1 hr 98 93 88 84 80 76 72 
1/2 hr 74 70 67 64 61 58 5 
5 min. 92 40 38 36 34 32 30 

(Cincinnati continued on next page) 

Service -Ads... 
A Dynamic Concept 
To Provide 
The Information 
You Want 
The concept behind the Service -Ads in 

this, and every other SRDS catalog 
... all available qualitative informa- 
tion pertinent to thorough media eval- 
uation, is based on more than 10 years 
of intensive field interviews to deter- 
mine what facts and data are most 
helpful to you and other buyers of 
media .. . 

Assistant Media Director: "Service -Ads 
should give market information. They 
should give figures on the potential of 
the market. Secondly, they should de- 
fine the buying influences in the market 
and thirdly, they should tell how well 
the medium covers the market and 
those buying influences." 
Media Buyer: "I depend a lot on 
Service -Ads for much of my informa- 
tion. The most important thing I would 
say about Service -Ads is to suggest 
that media put material in them I can 
use . . . material I can quote to a 
client." 
SRDS Interview Reports are contin- 
uously directed to media, keeping them 
aware of your information needs, help- 
ing them to help you buy ... by incor- 
porating qualitative factors, unique to 
their media, in Service -Ads. 
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OHIO 8. PROGRAM TIME RATES 
Production and/or special program spoti-eddi- 
tlonal per spot, minimum 3, 

WSAI 
Cincinnati -Continued 

WLW 
1921 

CINCINNATI 

NBC Radio Network 

(RADIO SALES 
R A B 

Subscriber to the NAB Radio Code 
Media Code 4 236 2160 6.00 
Arco Broadcasting Corporation, 140 W. 9th St., Cin- 

cinnati. Ohio 45202. Phone 513-241-1822, TWX 
513-577-1258. 

L PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Charles K. Murdock, Jr. 
General Sales Manager -William E. Miller. 
Program Director -Stuart L. Bowers. 

2. REPRESENTATIVES 
Avco Radio Sales. 

3. FACILITIES 
50.000 w.; 700 kc. Non -directional. Clear channel. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3b, 3c, 3d. 4a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: ltd. 12d. 13d, 14d, 15e. 
Basic hates: 20a, 20b, 21a, 21b, 21e, 21d. 22a, 22b, 

23e, 23b, 24a, 24c. 25a. 27, 28a. 28c, 29a. 32b. 
Contracts: 40b. 41, 45. 46, 47a. 48, 51a. 51b. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 60h, 601, 

Ola, 62b. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Rateholder: Minimum schedule of 100.00 per week. 
Contracts accepted not more than 28 days in advance. 
Affiliated with NBC. 

TIME RATES 
Nu. 2513 Rev 4/1/68 -Reed 8/5/68. 

7. PACKAGE PLANS 
AAA -Mon thru Fri 6-9:30 am. 
AA -Mon thru Fri 3-7 pm. 
A -Mon thru Sat 5-6 am; Mon thru Fri 9:30 am - 
3 pm; Sat 6 am -7 pm. 
B -Mon thru Sun 7 pm -midnight: Sun 5 -am -7 pm. 

FREQUENCY PLANS -1 MINUTE 
PER YR: PER WK: AAA AA A B 
Fixed 1 Il 100 90 70 40 
26 x 3 ti 75 65 50 30 
52 x 6 ti 70 63 49 28 
104 x 9 t1 65 58 45 26 
156 x 12 ti 60 54 42 24 
208 x 15 ti 57 51 40 23 
312 x 18 ti 55 49 38 22 
520 x 21 ti 52 47 36 21 
780 x 24 ti 50 45 35 20 
1040 x 30 ti 45 40 31 18 
1300 x 36 ti 43 38 29 16 
1560 x 48 ti 41 36 27 14 
30/20 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

CONVERTIBLE DEBENTURE PLANS 
PR WK, 1 MIN: Per wk 
3 ti (1AAA, 2AA) 190 
6 ti (3AAA. 2AA, lA) 350 
9 ti (4AAA, 2AA. 2A, 1B) 475 
12 ti (5AAA, 3AA, 3A, 1B) 600 
15 ti (OAAA, 4AA. 3A, 2B) 700 
18 ti (7AAA, 5AA, 3A, 311) 800 
21 ti (9AAA, 6AA. 3A. 3B) 900 
24 ti (9AAA, 7AA. 4A. 4131 950 
30 ti (11AAA, 7AA, 7A. 5B) 1050 
30/20 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
.411 spola, regardless of length, combine for discounts. () Conversion: Higher to lower class; each AAA 

and/or AA spot equal to 2 A. Each A spot equal 
to 2 B spots. Lower to higher class; 3 spots of 
lower class equal to 2 of next higher class. 

Either Frequency Plan spots may be added to Con- 
vertible Debenture Plans at applicable either Fre- 
quency Plan rates corresponding to Convertible De- 
benture Plan purchased, and are fully convertible. 

8. PROGRAM TIME RATES 
A -Mon thru Sat 6 am -7 pm: Sun 7 am -7 pm. 
B -Mon thru Sun 7 pm -midnight; Mon thru Sat 5-6 
am; Sun 5-7 am. 

CLASS A 
Ix 13e 26x 52x 104x 156x 260x 312x 

1/2 hr 450 428 406 384 360 316 294 248 
1/4 hr 300 286 270 256 240 210 196 166 
10 min. 200 190 180 170 160 140 130 110 
5 min. 150 144 136 128 120 106 98 84 
Class B-50% of A. 

10. SPECIAL FEATURES 
NEWS HEADLINES 

At :30 Mon thru Sat 6 em -11 pm, rotating. 40% 
traffic. 40% day, 20% night 

15 ti 25 ti 50 ti 75 ti 
Per wk 630 900 1650 2456 

WEEKEND NEWS HEADLINES 
1:30 pm Sat -9:30 pm Sun, 15 per wok 400 

HELICOPTER TRAFFIC REPORTS 
Mon thru Frl 7:10, 8:40 em & 4:10-5:40 pm, rotating 
and equally distributed between AM and PM traffic 
times. 

6 tI IO ti 20 t1 30 tí 
Per wk 420 600 1000 1260 

AGRI -NEWS FEATURES 
Mon thru Sat at :10, :20, :90, :50. 
PER WK, EA: 3 t 6ti 
Mon thru Sat 5-6 am 55 50 
Mon thru Sat 6-7 am 80 75 
Mon thru Fri 11 em -noon. -_,,.__ 75 70 
Sat noon -12:30 pm 75 70 
News Headlines. Helicopter Traffic Reports. 50-50 
Club and Agri -News spots may count toward numeri- 
cal requirements for either Frequency or Convertible 
Debenture Plans but do not, themselves. earn further 
discounts under either Frequency or Convertible De- 
benture Plans. 

682 

CONSECUTIVE WEEK DISCOUNTS 
28 wk -5% 52 wk -10% 
Do not apply to Frequency or Convertible Debenture 
Plans. 
Minimum weekly expenditure required, 100.00. 

WNOP 
1948 

NEWPORT, KY. 

Media Code 4 236 2220 8.00 
Tri -City Broadcasting Co., 606 Monmouth St.. New- 

port, Ky. 41071. Phone 581-7100. 
STATION'S PROGRAMMING DESCRIPTION 

WNOP: Programmed for adults. 
PERSONALITIES all day, except network 9-11 am. 
NEWS: on hour and half hour M -F. Remotes with 
interviews noon -1:30 pm & 4:35-6:95 pm M -F. 
Personalities Sat sign -on -sign -off with network news 
and sports, remote with interviews 1:15-5 pm. Bun 
religious and personalities. MUSIC: big band, 
combo. and comedy albums. Recd. 10/26/67. 

I. PERSONNEL 
President -James G. Lang. 
General Manager -Harold Hall. 
Program Director -Ray Scott. 

3. FACILITIES 
1,000 w. days; 740 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, Oa, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 24a, 25a, 28b, 29a. 
Contracts: 40a, 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 61a, 616, 62b, 62e. 
Cancellation: 71a, 71b, 73a. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective January 1. 1986. 

Rates received November 29. 1965. 
6. SPOT ANNOUNCEMENTS 

Class AA -6:00-9:00 em and 4:00-6:00 pm Mon thru 
Sat. 
Class A -All other times including all day Sun. 

1 MINUTE 
CLASS AA 

PER WK: 1 wk 4 wk 13 wk 26 wk 52 wk 
1 ti 20. 19. 18. 17. 16. 
6 ti 18. 17. 16. 15. 14. 
12 ti 16. 15. 14. 13. 12. 
24 ti+ 13. 12, 11. 10. 9. 

CLASS A 
1 ti 18. 17, 16. 15. 14. 
6 ti 16. 15. 14. 13. 12. 
12 ti 14. 13. 12. 11. 10. 
24 ti+ 11. 10. 9. 8. 7. 
20/30 -second announcements -75% of 1 -minute rate. 
10 -second announcements -50% of 1 -minute rate. 

W P F B -FM 
1959 

CITY OF LICENSE 

MIDDLETOWN 
Media Code 4 236 2280 2.00 
(This is e duplicate of the listing appearing onde: 
Hamilton -Middletown, Ohio.) 
WPFB, Inc., 4505 Central Ave., Middletown, Ohio. 

45042. Phone 513-422-3625. 
STATION'S PROGRAMMING DESCRIPTION 

WPFII-FM: Programmed for adulte and young adults. 
MUSIC: 90% of air time. General popular music. 
90% standards. NEWS: 2 min. 15 before and after 
hour, plus expanded news, stock markets, Radio 
News International reports, weather, local area re- 
ports. 7:30-8:30 am, noon -12:30 pm, 5-6 pm. 
SPORTS: area college and high school football and 
basketball, professional basketball and baseball. Auto 
racing: national USAC and NASCAR sanctioned 
races. Contact Representative for further details. 
Rec'd 7/31/68. 

I. PERSONNEL 
Pres. & Gen'I Mgr. -Paul le. Braden. 
Vice-Pres. Sales -Joseph H. LeMoyne. 
Station Manager -Ray Iglehart, Jr. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
EliP 50,000 w. (hurls. & vert.) ; 105.9 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 410 ft. above average terrain. 

4. AGENCY COMMISSION 
I5%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3d, 4a, 4c, 5, 6a. 
Rate Protection: 15h. 
Basic Rates: 20a, 22a, 23a, 24c, 28, 28c. 
Contracts: 90a, 41, 95, 46, 97e, 98. 
Cancellation: 72, 73a. 
Prod. Services: 80. 
Affiliated with Major Market FM Network. 

TIME RATES 
ER 1/1/67-Rec'd 12/5/66. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

(1 minute or less) 
1 tl..._.........._.._...._.- 12.00 15 tL.._ 10.50 
5 ti 11.50 20+ 10.00 
10 ti 11.00 

8. PROGRAM TIME RATES 
1/2 hr 70 1/4 hr 48 
All rates ire fiat. No further discounts. (D) 

WLW Radio 
Cincinnati, Ohio 

First in unduplicated total 
audience 6 AM -12 Midnight, 
Monday -Sunday, 45 county 
area 

First in total audience reached 
on average 1/4 hour, Monday - 
Sunday, 45 county area 

First in total unduplicated 
adults 6 AM -10 AM plus 3 PM - 
7 PM, Monday -Friday, 45 
county. area 

First in total audience 10 AM - 
3 PM -Number One women - 
Monday -Friday, 45 county area 

First in total adults -both 45 
countyand metro -3 PM -7 PM, 
Monday -Friday (avg. 114 hour) 

Information based on 
April/May ARB,- 
Audience and related 
data are based on 
estimates provided 
by the source in- 
dicated and are 
subject to the qual- 
ifications issued by 
this service. Copies 
of such qualifications 
are available on 
request. 

TREND 
Represented nationally by.Avco Radio Television Sales. 

700/WLW Radio Cincinnati 

BROADCASTING CORPORATION 

Spot Radio Stations 

1923 
CINCINNATI 

maim METRO RADIO SALES 

R A B 
Subscriber to the NAB Radio Cods 

Media Code 4 236 2310 4,00 
Pacific & Southern Co., Inc., W. 8th St. & Matson 

Pl., Cincinnati, Ohio 45204. Phone 513-251-5700. 
I. PERSONNEL 

President -Arthur H. McCoy. 
General Manager -Ted Hepburn, 
Sales Manager -Jim Smith. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
5,000 w.; 1360 kc. Directional -night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on station time. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2e, 3a, 3b. 3d, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 11b, 12b, 13b, 14b. 15a. 
Basic Rates: 20b. 21b, 22e. 24a, 25a, 2813. 29a, 29b. 

30. 33d. 
Contracts: 40a, 41. 42e. 44e, 46. 51b. 
Comb., Cont, Discounts: 60e, 60e, 62d. 
Cancellation: 70e, 70e, 71e, 73e. 
Prod. Services: 81. 

RATE PROTECTION 
Rates quoted herein are guaranteed for a period of 
13 weeks from the effective date of any increase in 
these rates, provided that advertising equalling a 
weekly expenditure of 100.00 is actually running at 
the time of effective date of increase, and providing 
that these broadcasts continue without interruption 
during rate protection period. 
FM facilities: WJBI (FM). 

TIME RATES 
No. A ER 9/1/68 -Reed 9/3/68. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Fri 6-10 am; Mon thru Sat 3-7 pm. 
A -Mon thru Sat 7 pm -midnight: Sat 6 am -3 pm. B -Mon thru Fri 10 am -3 pm: Sun 9 am -midnight. 

CLASS AA 
PER WK: 1 rain 30 see IOsee 

1 ti 50 40 30 
12 ti 47 38 28 
18 + 45 36 27 

1 [t 
CLASS A 

95 36 27 
12 ti 
12 + 

40 32 24 

CLASS B 
38 30 23 

1 ti 40 32 24 
12 ti 36 29 22 
18 + 34 27 20 

7. PACKAGE PLANS 
AM DRIVETIME SPECIALS 

(Rotating Mon thru Fri 6-10 am) 
PER WK: I en n 30 see IO see 

110 5 ti 
40 32 24 
35 28 21 

30 days rate protection only. 
HOUSEWIFE SPECIALS 

(Rotating Mon thru Frl 10 am -3 pm) 
15 ti 30 24 18 

0 tl 27 22 16 
30 ti 25 20 15 
30 days rate protection only. 
AM Drivetime Specials and Housewife Specials are 
flat rates and do not earn 52 consecutive week dis- counts. They are fully preemptible for face of card advertisers. 
AM Drivetime Specials and Housewife Specials do 
not combine or contribute to face of card rates to earn weekly frequency discounts. They do combine 
with each other in part or fully as long as the 
applicable unit cost applies. 

FREQUENCY COMBINATION 
60/30/20 seconds and ID's may combine to earn 
weekly frequency discounts. 

FREQUENCY DISCOUNT 
Applied as earned -52 comer wk -8%. 
Only consecutive weeks with expenditures of 100.00 or 
more may combine to qualify for discounts indicated 
above. 

WUBE 
1922 

CINCINNATI 
N.\ R A B 

Subscriber to the NAB Radio Code 
Media Code 4 236 2400 6.00 
Seattle, Portland & Spokane Radio, Box 1232, Cin- 

d oneti, Ohio 45201. Phone 513-621-6960. 
STATION'S PROGRAMMING DESCRIPTION 

WUBE: Programmed for teens and young adults. 
MUSIC: current hits, 88%. NEWS 12%: in 10 min segments, 20 min before each hour, every 3 hours, except 6-9 am every hour. Local, national, 
international news, local national sports in each 
newscast. Weather summaries 3 times per hour, 2 
high school reports each week, aired aepar:nely within evening news. Weekends include past hits, 
every other record. Contact Representative for further 
details. Reed 11/8/67. 

I. PERSONNEL 
General Manager -Lester Smith. 
Station Manager -Luther It. Strittmatter. 

2, REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 ke, 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply, 
General: le, 2a, 3e. 3b, 4e, 9d, 5, 6b, Tb, 8. 
Rate Protection: 10, llb, 12b, 13b. 14b. 
Basic Rates: 20b, 21e, 24a, 29b, 24c, 25b, 27, 28c, 

29º, 29b, 32b, 33e. 
Contracts; 40e, 41, 42e, 43, 94b, 45, 46, 48, 49, 50, 

51c. 
(This listing continued on next page) 
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Cincinnati -W U B E -Continued 
Comb.; Cont. Discounts: 60a, 60f, 601, 61b, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: Ohio Radio Network. 

TIME RATES 
No. 3 Eft 10/1/67 -Reed 10/13//67. 

AA -Mon thru Fri 3-7 pm. 
A -Mon thru Fri 6 am -3 pm; Sat & Sun 6 am -7 pm. 
B -Mon thru Sun 7 pm -midnight. 
C -Mon thru Sun midnight -6 am. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 6t1 12 ti 18ti 24tí 
AA .-.._......__. _ 24 21 19 16 
A 20 18 16 14 
B 16 14 12 10 

Class C-50% of B. 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

1 -MINUTE TOTAL AUDIENCE PLANS 

PER WK: 
(1/3AA, 1/3A.12 ti24tl 36 ti 

Ea 17.00 15.00 13.00 11.11 
CONTINUOUS SCHEDULE DISCOUNTS 

13 wk -5% 26 wk -7-1/2% 52 wk -10% 

WZIP 
1947 

CINCINNATI 

Alan Torbet 
Associates, Inc. 

Modern Country Music 

®ci 
Media Code 4 236 2460 0.00 
Zanesville Publishing Co., 400 Oak St.. Vernon 

Manor Hotel. Cincinnati, Ohio 45219. Phone 513- 
221-5100. 
STATION'S PROGRAMMING DESCRIPTION 

WZIP: Programmed for adults. 
MUSIC: modern country. 6 air personalities handle 
all segments. SPORTS: live local and regional high 
school and college football and basketball, horse 
racing and aporta car racing. NEWS: local news at 
:55. network news at :30. 3 mobile units. Personali- 
ties available for remote pick-ups from shopping cen- 
ters and fairs. Contact Representative for further 
details. Reed 7/29/68. 

I. PERSONNEL 
General Manager -Henry C. Goldman. 
Operations Manager -Bob Titan. 
Sales Manager -Bill T. Jenkins. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w. days; 1050 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
WZIP-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d. 4a, 5, 6a, 8. 
Rate Protection: 14b. 
Basic Rates: 20a. 21e, 21b, 21d, 22a, 24a, 251, 

28e, 29a. 
Contracta: 40a, 41, 44a, 44b, 45, 46, 47a, 48, 51a. 

51b. 
Comb.; Cont. Dhnrounto: 60, 60e, 60f, 801, 61e, 62d. 
Cancellation: 70b, 70d. 71a, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 
Affiliated with MBS Radio Network. 

TIME RATES 
No. 19 ER 12/1/67 -Reed 11/16/67. 

AA -Mon thru Fri 6-10 am & 3-6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS -AA- -A - 
PER WK: I min 20/30 1 min 20/30 
1 U 20 16 18 14 
10 ti _. 18 14 16 13 
20+ 16 13 14 11 
10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
1/4 hr 25 min 1/2 hr I hr 

1 x 50 70 80 100 
DISCOUNTS 

52 wk -10% 
10. SPECIAL FEATURES 

5 -min news -1-1/2 z 1 -min. 

WZIP-FM 
1984 

CINCINNATI 

Nan 

Media Code 4 236 2461 8.00 
Zanesville Publishing Company. Vernon Manor Hotel, 

400 Oak St., Cincinnati, Ohio 45219. Phone 513- 
221-5100. 

I. PERSONNEL 
General Manager -Henry C. Goldman. 
Operations Manager -Bob Tiffin. 
Sales Manager -Bill T. Jenkins. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
ERP 70,000 w.; 92.5 mc. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Operated separately 
local sunset -midnight. For simulcast facilities see 
WZIP. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. 3a, lb, 3e, 3d, 4a, 5, 6a, 8. 
Rate Protection: 14b. 
Buie Rates: 20a, 21a, 21b, 21d, 22a, 24a, 25e. 

28a, 29e. 

Contracto: 40a, 41, 44a, 44b, 45, 46, 47a, 48, 51a, 
51 b. 

Comb.; Cont. Discounts: 60b, 60e, 60f. 861, 81e, 62d. 
Cancellation: 70b, 70d, 71a, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS Radio Network. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 2 ER 12/1/67 -Reed 11/24/67. 

6. SPOT ANNOUNCEMENTS 
Ix 130 26x 52x 104x 156e 260x 

1 min.. 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
20/30.... 5.60 5.20 4.80 4.40 4.00 3.80 3.20 

10 sec: 50% of earned 1 -min. 
8. PROGRAM TIME RATES 

Ix 13x 26x 52x 104x I56x 260x 
1 hr...... 56.00 52.00 48.00 44.00 40.00 36.00 32.00 
1/2 hr.. 44.80 41.60 38.40 35.20 32.00 28.80 25.60 
25 min 39.20 36.40 33.60 30.80 28.00 25.20 22.40 
1/4 hr.. 28.00 28.00 24.00 22.00 20.00 18.00 16.00 
10. SPECIAL FEATURES 

5 min news -1-1/2z 1 -min. 

CIRCLEVILLE 
Pickaway County -Map Location D-7 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

WNRE (FM) 
1965 

Media Code 4 236 2480 8.00 
Circleville Broadcasting Co., Inc., 119-1/2 B. Court 

St., Circleville, Ohio 43113. Phone 614-474-3344. 
I. PERSONNEL 

Sta. & Gen'l Mgr. -Nelson R. Embrey, II. 
Sales Manager -Jerry Lein. 
Program Director -Virginia Walters (Mrs.). 

3. FACILITIES 
ERP 3,000 w.: 107.1 mc. 
Operating schedule: 5:55 am -11 pm. EST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 9a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 10a, 14a, 15b. 
Basic hates: lob, 21b. 22a, 24b, 29a. 
Contracts: 40a, 41, 42c, 43, 44a, 45, 46. 47a, 49, 

51a. 
Comb.; Cont. Discounts: 60b, 61e. 
Cancellation: 7013, 70d, 71a, 72. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Ef7 10/1/65-Rec'd 11/6/67. 
6. SPOT ANNOUNCEMENTS I min 30 see 20 see 

1 z..... .................................._ 3.50 
13 z 3.40 

...... 3.30 
3.20 
3.10 
3.00 
2.90 
2.80 
2.70 
2.60 

._..._ 2.50 
2.25 
2.00 

30 ti 
40 ti 
50 ti 
Firm time, extra per spot 1.00. 

8. PROGRAM TIME RATES 
PER YR: PER WK: I hr I/2 hr I/4 hr 
1 z 50.00 34.00 19.00 
13 z 47.00 32.00 18.00 
26 z 44.00 30.00 17.00 
52 z 1 t1 41.00 28.00 16.00 
104 z 2 tt 38.00 26.00 15.00 
156 x 3 tl 35.00 24.00 14.00 
208 z 4 tl 32.00 22.00 13.00 
200 x 5 ti 31.00 20.00 12.00 
312 z 6 ti 29.00 18.00 11.00 
365 z 7 ti 26.00 16.00 10.00 6.50 3.50 
Spots and programs cannot be combined to earn 
greater discounts. 

M. SPECIAL FEATURES 
Newscasts -Each extra 1.00. 

2.90 
2.80 
2.70 
2.60 
2.50 
2.40 
2.30 
2.20 
2.15 
2.00 
L.75 
1.50 

2.40 
2.30 
2.20 
2.10 
2.00 
1.90 
1.80 
1.70 
1.60 
1.50 
1.25 
1.00 

26 z 
52 z 
104 L 
158 L 
208 L. 
260 z 
312 L 
365 L. 
520 x 
1000 z 
2000 z 

7. PACKAGE PLANS 
FORTNIGHTLY RATES -ROS 

I min 30 see 20 see 
2.60 2.10 1.60 
2.35 1.85 1.35 
2.10 1.60 1.19 

IO min 5 min 
11.00 8.00 
10.50 7.50 
10.00 7.00 

9.50 -6.50 
9.00 6.00 
8.50 5.50 
8.00 5.00 
7.50 4.50 
7.00 4.00 

CLEVELAND (8 AM; 11 FM) 

(including Cleveland Heights) 
Cuyahoga County -Map Location F-4 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This le not to imply 
that all of the stations provide equal coverage of 
the entire area or cities Involved. It le part of the 
time buying function to determine extent of Indi- 
vidual station coverage, audience delivered. etc. with- 
in the area. 

WABQ 
I947 

CLEVELAND 

BERNARD HOWARD 
& CO., INC. 

Independent Negro 
A Booth Owned Station 

Media Code 4 236 2520 1.00 
Booth Broadcasting Co., 2644 St. Clair Ave., Cleve - 

1 osd. Ohio 44114. Phone 216-241-7555 
STATION'S PROGRAMMING DESCRIPTION 

WABQ: Programmed for Negro. 
MUSIC: sign -on -10 am rhythm and blues. 10-11 
am gospel. 11 am -noon telephone talk show, 2 air 
personalities, and telephone calls from listeners. 
Noon -sign -off rhythm and blues. NEWS: 3 man 

OHIO 
news department. 4 news reports per hour between 
7 am & 9 am and 4 pm & 6 pm. Other times head- 
lines 15 past hour, newscasts 40 past hour. Sports 
show 5 min 5:50 pm. Special sporting events: Indy 
500, Fire Cracker 400, Southern 500. Heavy emphasis 
in community involvement. Contact Representative for 
further details. Recd 11/13/67. 

I. PERSONNEL President -John L. Booth. 
General Manager -John N. Jay. 
Program Director -Mike Payne. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
1,000 w. days: 1540 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a, 4a, 5, 6a, 8. 
Rate Protection: IOh. 11b, 12b, 13b, 14b. 
Basic Rates: 22b. 23a. 
Contracts: 400. 45, 47a. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 71a, 73a. 

TIME RATES 
ER 7/1/68 -Reed 7/11/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 156x 260x 312x 520x 

1 min- 20 19 18 17 15 14 
30 sec 15 14 13 12 11 10 
1 -minute and 30 -second spots may be combined for 
frequency. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS -ROS 

PER WK: 6 t 12ti 24t1 3001 38t1 
1 min 14.00 13.50 13.00 12.50 12.00 
30 sec 11.00 10.70 10.20 9.80 9.50 

8. PROGRAM TIME RATES 
lx 52x I56x 260e 312x 

30 min 125 115 105 95 85 
15 min 75 69 63 57 51 

10. SPECIAL FEATURES 
Ix 52x I56x 260x 912e 520x 

News 25 24 23 22 20 18 
Memo Pad 25 24 23 22 20 18 

WCJW (FM) 
1948 

CLEVELAND 

Alan Torbet 
Associates, Inc. 

Country Music 

e MCI ©QFIMU 

Subscriber to the NAB Radio Code 
Media Code 4 236 2550 8.00 
Storer Broadcasting Co., Rm. 331, Stotler Hilton 

Hotel, 1127 Euclid Ave., Cleveland, Ohio 44101. 
Phone 216-781-8500. TW% 810-421-8315. 

I. PERSONNEL 
General Manager -Charles Renwick. 
Sales Manager -James Skelly. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Storer Stations Sales Offices: See Rep & 8/O pages. 

3. FACILITIES 
ERP 20,000 w.; 104.1 mc. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 500 ft. above avenge terrain. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a, 3b. 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 1013. 11b, 14b. 
Basic Ranee: 20a, 22h, 23a, 24b, 25a, 26. 28a, 29a. 
Contracts: 40a, 42a. 45, 46, 47a. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a. 70c, 71a. 73a. 
Affiliated with MBS. 

TIME RATES 
No. I ER 1/15/68 -Reed 2/26/68. 

7. PACKAGE PLANS 
PER WK: III 10t1204 

1 min 12 10 3 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 5 min 

Ea 65 40 24 16 
Spots and programs may not be combined for fre- 
quency discounts. 

10. SPECIAL FEATURES 
Newscasts at :80-1.2z 1 -min. Includes open and 
close and 1 -minute spot. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -15% 

WC LV (FM) 
1961 

CLEVELAND 

HERBERT E. GROSKIN 
& COMPANY 

Media Code 4 236 2580 5.00 
Radio Seaway Incorporated, Penthouse East, Terminal 

Tower, Cleveland, Ohio 44113. Phone 218-241-0900. 
STATION'S PROGRAMMING DESCRIPTION 

IVCLV (FM): Programmed for adulte. 
Fine arts programming: serious music 75%, folk 
music and original cast albums 15%, newt, drama 
discussion, spoken word 10%. NEWS: 2 am, 8 am. 
7:15 am, 8 am, noon, 6:30 pm. 11 pm. Length and 
content determined by complexity of news. In -concert 
broadcasts by 5 American orchestras, from world 
music festivals and foreign broadcasting systems. In - 
concert broadcasts from local universities and other 
local sources. Folk music, showtunes, comedy recorde 
11:15 pm Fri -6:30 am Sat, 10:10 pm Sat -1 am Sun. 

(This listing continued on next page) 
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PROGRAMMING 
PROGRAMMING 

Programming comes in all 

shapes and sounds, and now 

SRDS tells whose sound is 

whose. Programming de- 

scriptions at the top of radio 

station listings give you a 

concise description of that 

station's weekly program- 

ming. 

The descriptions are written 

by the station's manage- 

ment following guidelines 

agreed on by various adver- 

tising organizations. The 

programming descriptions 

are another example of how 

SRDS user suggestions bring 

about improvements in the 

SRDS media catalog service. 
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OHIO 
Cleveland -W C L V (FM) -Continued 

COMMERCIAL POLICY no singing commercials. 6 
minutes participating; 4 minutes sponsored. Contact 
Representative for further details. Rec'd 10/12/67. 

1. PERSONNEL 
Pres. & Gen'l Mgr. -C. K. Patrick 
Vice-Pres. Program & Operations -Robert Conrad. 
Sales Manager -William Oleoso. 

2. REPRESENTATIVES 
Herbert E. Oroskin & Co. 

3. FACILITIES 
ERP 27,000 w. (hertz.), 27,000 w. (vert.); 95.5 me. 
Operating schedule: 24 hours daily except Sun mid- 
night -6:30 am Mon. 
Antenna ht.: 640 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. Bills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3e, 3d, 4a, 4c, 5, 6a, 7b. 
Rate Protection: 15b. 
Basic Ratee: 20a, 21a, 21b. 21d. 22b, 23a, 24e. 24b, 

24e, 25a. 28a, 29a. 30, 32e. 33a. 
Contracta: 40e. 41. 48, 47e. 51a. 
Comb.; Cont. Discounts: Bob. 60d. 60f, Ooh, 601, 61c, 

62b, 62d. 
Cancellation; 70a. 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Maximum of 6 minutes commercial copy in any given 
1 hour period. Singing commercials not accepted. 
Minimum protection of 30 minutes guaranteed between 
competing advertisers. 
Length of commercial copy in sponsored programs': 
1 hr _ 4:00 min 1/4 hr..._.._._.._.1;15 min 
1/2 hr..._ -._._..._ 2:30 min 5 min.... .1:00 min 

TIME RATES 
NATIONR AND LOCAL 

Rec'd 1R11T 8S. 
SAME 

8. SPOT ANNOUNCEMENTS 
Ix 15x 80x 602 125x 250x 500x 

1 min ........20 19 18 17 16 15 14 
8. PROGRAM TIME RATES 

Ix 15x 30x 60x I25x 250x 500x 
1 hr._ 140 133 126 120 114 108 103 
1/2 hr 105 100 95 90 86 82 78 
5 min 59 56 53 50 48 46 44 

WCUY (FM) 
1947 

CLEVELAND HEIGHTS 
Media Code 4 288 2640 7.00 
Friendly Broadcasting Co.. 2156 Lee Rd.. Cleveland. 

Ohio 44118. Phone 216-371-3534. 
I. PERSONNEL 

President -Richard Eaton. 
General Manager -Don Bruck. 
Operations Manager -Ray Allen. 

2. REPRESENTATIVES 
UBC Sales. 
Dallas -Marto Messina Company. 

3. FACILITIES 
ERP 27,000 w.: 92.3 mo. 
Operating schedule: 7:00-1:00 em. EST. DST. 
Anteeem ht.: 234 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b. 3a, 3c, 3d, 4a, 4d, 5. 6a, 7b. 
Rate Protection: 10b, llb, 12c, 13b, 14b. 15b. 
Baste Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 24a, 

24c, 25a, 28e, 29a, 29b, 31, 33a. 
Contracta: 40a, 42a, 42e, 43, 44a, 44b, 45, 46, 47e. 

51a, 511% 51c. 
Comb.: Cont. Discounts: 80e, 601, 81e, 82b. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Ratee effective November 1, 1962. (Card No. 2.) 
Ratea received November 6. 1962. 

B. SPOT ANNOUNCEMENTS 

1 min 
1 ti _._.-....._ _...._._ 9.00 
13 ti.......__._._._._.._-_...._ _..__.._. 8.50 
26 ti _.___.._.._._._.....____.._ 8.00 
52 t1..._ _....-.....-._.. .-... 7.50 
104 ti._._......_...._.._..__-____.. 7.00 
208 ti._ 6.50 
312 ti. __ 8.00 

S. PROGRAM TIME RATES 

10 see 
30 sec ID's 
7.00 5.00 
6.40 4.50 
5.80 4.00 
5.20 8.50 
4.80 3.00 
4.00 2.50 
3.40 2.00 

Ihr 1/2hr1/4hr 
80.00 35.00 20.00 

13 tt_.._....____..____.._..___..._. 57.50 32.50 17.50 
26 U._..-_.-...________._.__.__ 55.00 80.00 15.00 
52 ti_....-...-..___...._.._......_..___... 52.50 27.50 12.50 

Discounts 
Frequency discounts are based on number of broad- 
casts used during a 52 week period. 

10. SPECIAL FEATURES 
Neeacaats: 5 -minute programs et :55. 
Tar 1 minute announcements..._..___...... 20.00 

WDBN (FM) 
1960 

CITY OF LICENSE 

MEDINA 

Subscriber to the NAB Radio Code 
Media Code 4 236 2700 9.00 
(This ie e duplicate of the listing appearing under 
Medina. Ohio.) 
WDBN, Inc., 1715 Euclid Ave., Cleveland, Ohio 

44115. Phone 216-621-0031. 

I. PERSONNEL 
Pres. & Prog. Dir. -Robert McBride Miller. 
Vice-Pres. & Gen'l Mgr.-- 1chn It Linn. 

Vice-Pres., Prod. -Jeff Baxter. 
2. REPRESENTATIVES 

Edward Petry & Co.. Inc. 
3. FACILITIES 

ERP 236,000 w.; 94.9 mc. 
Non -directional. 

Operating schedule: 24 hours daily. EST. 
Antenna ht.: 310 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a, 3c, 3d, 9a, 9d, 5, 6b. 71). 8. 
Rate Protection: 14e. 
Basic Rates: 20b, 21e. 25a, 28e, 29a, 30. 
Contracta; 40a, 41, 42b, 94e, 45, 46. 48. 51c. 
Comb.; Cont. Discounts: 60e, 60i, 61e, 82d. 
Cancellation: 71a, 72. 
Trod. Services: 80. 

TIME RATES 
No. 4 Eff 10/1/68 -Reed 9/27/68. 

AA -Daily 6-10 em & 3-7 pm. 
A -Daily 10 am -3 pm & 7-9 pm. 
B -Daily 9 pm -midnight. 
C -Dally midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
PER WK. -AA- -A- -B- 
EA: 1 min 20/30 I min 20/80 
1 tL 33 26 30 24 
6 U 31 25 28 22 
12 ti 29 23 26 21 
18 ti 27 22 24 19 
24 ti 25 20 22 18 
Class C: 50% of B rates. 

7. PACKAGE PLANS 
DAYTIME PACKAGE 

8 ti (3AX, 3A) 
12 ti (MA, 6A) 
18 ti (9AA, 9A) 23 18 
24 U (12AA, 12A) 21 17 

TOTAL AUDIENCE PACKAGE 
6 ti (2AA, 2A, 2B) 24 19 
12 ti (4AA, 4A, 4B) 22 18 
18 ti (6AA, 6A, 6B) 20 16 
24 ti (8AA. 8A, 8B).__ ............. _.._.._.. .... 19 15 

TOTAL AUDIENCE PLAN -24 HOURS PER DAY 
6 ti 22 18 
12 ti 20 16 
18 ti 18 14 
24 ti 16 13 

ANNUAL TOTAL AUDIENCE PLAN 
500 x (1/3AA, 1/3A, 1/3B)..._.._.........._.._ 19 15 
1000 e (1/3AA, 1/3A, 1/3B)..._......_.._...._ 16 13 
10 sec: 60% of 1 -min, when available. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk -10%. Not applicable to Annual Plan. 

(D-21 

1 min 20/80 
20 16 
19 15 
18 14 
17 13 
16 12 

I min 20/30 
...... 27 22 

25 20 

WDOK(FM) 
1954 

CLEVELAND 

Lvij QUALITY MEDIA 
INCORPORATED 

©el FIMO 
Media Code 4 236 2760 3.00 
Westchester Corp.. 3940 Euclid Ave., Cleveland, Ohio 

44115. Phone 216-391-1260. 
I. PERSONNEL 

General Manager -Norman Wain. 
General Sales Manager -Bob Weiss. 

2. REPRESENTATIVES 
Quality Media Incorporated. 

3. FACILITIES 
ERP 100,000 w.; 102.1 me. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 485 ft. above average terrain. 

4. AGENCY COMMISSION 
IS% on time only: no cash discount. 

5. GENERAL RATE POLICY 
TIME RATES 

No. 3 Eff 10/1/88 -Reed 10/9/68. 
7. PACKAGE PLANS 

FIXED POS: Ea 8 tl 12 tI 18 tI 24 tl 
1 min. 20 18 16 14 
PER MO: ROS 60 tI 80 ti 100 tl 
1 min 16 14 12 
30 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 

10. SPECIAL FEATURES 
Newscasts and Features: Applicable 1 -min rate plue 
5.00. 

WERE 
1949 

CLEVELAND 

CBS Radio Network 
CBS. 

e *RADIO 
e es SPOT SALES 

Subscriber to the NAB Radio Code 
Media Code 4 236 2820 5.00 
Clrte und Broadcasting, Inc.. 1500 Cheater Ave.. 

Cleveland, Ohio 44114. Phone 216-698-1300. 

URBAN 'OHIO'S 3 - MARKET GIANT 
AKRON 
CLEVELAND 
CANTON 

EXCLUSIVE in Northeastern Ohio 
Country & Western Music 24 hours a days 

Now! ABC entertainment 
Network Station for both 
Cleveland and Akron. 
See our listing and ad 
in the Akron Section. 

NEXT BUY -Take a second look at Akron - 
Cleveland -Canton -BIG things are happening 
and your Katz man has full detailsll 

WSLR "WHISTLER" RADIO 
Akron, Ohio 

Represented by KATZ RADIO 

STATION'S PROGRAMMING DESCRIPTION 
WERE: Programmed primarily for adults. 
80% talk, 20% music. Audience telephone participa- 
tion programs, including information exchange, house- 
hold hints, personal comment, panel discussions with 
telephone questions, local documentaries, guest inter- 
viewa. 3-1/2 hour news and information program 
4-7:30 pm. NEWS: emphasis on local news and 
documentaries, plus network news and specials, heli- 
copter traffic reporta, business and stock market news, 
theater, film, book, and TV reviews. SPORTS: year- 
round, pro and college football, professional football 
and baseball, local basketball, bowling, and golf. 
Sports call -in program, MUSIC: middle-of-the-road, 
popular and standards, with Sun evening jazz, clas- 
sics, and spoken word. Sun morning nationality pro- 
grams. Contact Representative for further details. 
Recd 2/2/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Ed Paul. 
Program Director -Bob West. 

2. REPRESENTATIVES 
CBS Radio Spot Sales. 

3. FACILITIES 
5.000 w., 1300 kc. 

{{Directional 
-same pattern, all hours. 

4.OAGENCYsCOMMISSI 
hours daily. EST. 

15/0. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: lb. 2a, 2b. 3a, 3b, 3c. 3d, 9a. 4d, 5, Ob. 

7a. 8. 
Rate Protection: leg. 11g, 12g. 13g, 14g. 15b. 
Basic Rates: 20b, 21e, 21b. 22b, 23a. 23b, 25a, 27, 

28a. 29a. 
Contracts: 40c, 41, 42a. 42c. 43, 45, 46, 48, 50. 51b. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 60h, 601. 

62a. 62d. 
Cancellation: 70a. 70e, 71a, 7314 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 13 Mt 8/1/68 -Reed 6/28/68. 
A -Mon thru Fri 6-10 am & 3-7 pm. 
B -Mon thru Fri 10 am -3 pm: Sat 8 am -7 pm. 
C -Mon tiers Sat 7 pm -midnight; Sun 6 am -mid- 
night. 

6. SPOT ANNOUNCEMENTS 
PER WK: ti 10 ti 15tI20tI 

43 42 41 
B 35 33 32 31 

PER MO: 20 ti 4001 6O tl 00tÌ 
A 41 40 39 38 

30 29 28 

7. PACKAGE PLANS 
19 18 17 16 

wk 
5 Plan (IA, 2B. 1C) 145 
10 Plan (5A, 3B. 2C) 

Per 

280 
15 Plan (7A, SB, 3C) _..._......_... 412 
20 Plan (IOA, 5B, 5C)..._.........._.._......_...._...._....... 520 

8. PROGRAM TIME RATES 
Ix 52x 156x 260x 312x 500x 

A ..._.._ ................ 72 70 68 66 84 62 
B 62 60 58 56 54 52 
C 45 43 41 39 37 35 

W E R E -FM 
1948 

CLEVELAND 
Media Cede 4 2311 2821 3.00 
Cleveland Broadcasting, Inc., 1500 Chester Ave., 

Cleveland, Ohio 44114. Phone 216-698-1300. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Ed Paul. 
Program Director -Bob West. 

2. REPRESENTATIVES 
CBS/FM National Sales. 

3. FACILITIES 
ERP 40.000 w.: 98.5 mc. 
Operating schedule: 
Antenna ht.: 625 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, la. 2b, 3a, 3b, 3e, 3d. 4a, 4d, 5, 6b, 

7a, 8. 
Rate Protection: 10g, 11g, 12g, 13g. 14g, 15b. 
Basic Rates: 20b, 21a, 21b, 22b, 23a, 23b, 25a, 27, 

28e. 29a. 
Contracts: 40c. 41. 42e, 42e. 43. 45, 46, 48, 50. 51b. 
Comb ; Cont. Discounts: 60a, 60e, 60f, 60h, 601, 62e, 

62c, 62d. 
Prod. Services: 80. 81. 82. 

TIME RATES 
No. 1 EH 4/1/68-Rec'd 3/21/68. 

AA -Mon thru Fri 6 pm -midnight. 
A -Mon thru Fri 9 am -8 pm; Sat 8:15 am -midnight; 
Sun 12:30 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 
5 ti 10 ti 15 tI 20 tl 40 tl 60 ti 80 ti 

AA 8.50 8.00 7.50 7.00 6.50 6.00 5.50 
A.... 8.50 6.00 5.50 5.00 4.50 4.00 3.50 

20/30 sec. 75% of applicable 1 -min. 
ID's: 50% of 1 -min. 
Spots may be combined to earn frequency. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 wk -10% 39 wk -15% 52 wk -20% 

WGAR WGAR-FM 
1930 1953 

CLEVELAND 

BLAIR RADIO 

VAn R AJB 
A Nationwide Communications Int. Station 

Subscriber to the NAB Radio Code 
Media Code 4 236 2880 9.00 
Nationwide Communications Inc., Hotel Stotler Hilton, 

12th & Euclid Ave., Cleveland, Ohio 44101. Phone 
216-696-1220. 

(This listing continued on next page) 
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Cleveland -W G A R, W G A R-FM-Cont'd 
1. PERSONNEL 

Vice-Pres. & Gen. Mgr. (Station) -Carl E. George. 
Sales Manager -Manuel H. Eisner. 
Program Director -James B. Holston. 

2. REPRESENTATIVES 
Blair Radio. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
50,000 w.; 1220 kc. 

Directional -same pattern day and night. 
Operating schedule: 5:30-1:00 am weekdays; 6:00-1:00 

^. Sat; 7:15 am -midnight Sun. EST. DST. 
FM FACILITIER 
EItP 31.000 w.: 99.5 mc. 

4. AGENCY COMMISSION 
15% on net charges for station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 35, 3d, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10d, ltd, 12d, 13d, 145. 16. 
Basic Rates: 20b, 21e, 21d, 22a, 23a, 24b, 24e, 25b, 

28a. 29a, 32b, 33a. 
Contracta: 40b, 41, 42e. 44a, 45, 96, 47a, 51a. 
Comb.; Cont. Discounts: 60a, 60e, 601, 61b. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 80, 82. 
Affiliated with Blair Group Plan. 
All acceptable accounts subject to same rates. 
F51 rate -30% of AM rate. 

TIME RATES 
No. 23 Eff 1/1/68-Rec'd 11/10/67. 

AA -Mon thru Sat 6-10 am. May rotate 6-9 or 7-10 
am. 
A -Mon thru Sat 3-7 pm. May rotate 3-6 or 4-7 pm. 
B -Mon thru Sat 10 am -3 pm. 
C -Mon thru Sat 7-10 pm; Sun 1-7 pm. 
D -Mon thru Sat 10 pm -sign -off; Mon thru Fri 5:30- 
6 am; Sun sign -on -1 pm & 7 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: (/ 1 t 6 ti 12 ti 18tí 24 ti 90 ti 
1 min 65 60 55 50 45 43 90 
20/30 sec 52 48 44 40 36 33 30 
ID's 39 36 33 30 27 25 24 

CLASS A 
1 min 55 50 45 90 35 33 30 
20/30 sec 44 40 36 32 28 26 24 
ID's 33 30 27 24 21 19 18 

CLASS B 
1 min 50 45 40 35 31 29 27 
20/30 sec _ 40 36 32 28 25 23 21 
ID's 30 27 24 21 18 17 16 

CLASS C 
1 min 40 35 30 25 23 22 21 
20/30 sec..._ 32 28 24 20 19 18 17 
ID's 24 21 18 16 15 14 13 

CLASS D 
1 min 35 30 25 20 17 16 15 
20/30 sec..._ 28 24 20 16 14 12 11 
ID's 21 18 15 13 12 10 9 l) Specified position. 
All spots, except specified position, combinable for 
discounts. All spot purchases, except specified Posi- 
tion. ccmbine for weekly quantity and frequency dis- 
counts. Specified position spots earn frequency dis- 
counts, but do not earn weekly quantity discounts. 
Programs and spots do not combine for discounts 
Purposes. 

DISCOUNTS 
26 wk -5% 52 wk -10% 

IO. SPECIAL FEATURES 
NEWSCASTS 

5 minutes -applicable 5 -minute rate plus 11.76 fully 
commissionable. 
10 minutes -applicable 10 -minute rate plus 17.65 
fully commissionable. 
15 minutes -applicable 1/4 hour rate plus 23.53 fully 
commissionable. 

WHK 
1921 

CLEVELAND 

Metromedia Radio 

Independent 

BMETRO RADIO SALES 

e R A E3 ©OFMQ 
Media Code 4 296 2940 1.00 
Metromedia Radio. A Metromedia Company, 5000 

Euclid Ave.. Cleveland, Ohio 44103. Phone 216- 
391-5000. TWX 216-574-9930. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Richard Janssen. 
General Sales Manager -Richard Bremkamp. 
Program Director -Ken Gaines. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
5.000 w.; 1420 kc, Directional -night only. 
Operating schedule: 29 hours daily. EST. 
Partial simulcast operation. Simulcast midnight -6 
am. For non -simulcast facilities see WMMS (FM). 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 21). 3a, 3b. Sc. 3d, 4a. 4d. 5, 8a, 

7a, 8. 
Rate Protection: 10e. 11e, 12e, 13e, 14e, 15e. 
Basle Rates: 20b. 21e, 21b, 21d. 22a. 22b, 23a, 24a. 

25e. 28c. 29a. 29b, 30. 31. 
Contracts: 40a, 41, 42a. 42c. 93, 440. 44b, 45. 46. 

47a, 48, 49, 50. 51a. 51b, Sic. 
Comb.; Cont. Discounts: 60d, 60g, 61a, 01b, 61e, 

62b. 62d. 
Cancellation: 70b, 70d, 71a. 72, 73a. 73b. 
Prod. Services: 80, 81. 82. 
Rates quoted, herein, are guaranteed for a period 
of 13 weeks from the effective date of any increase 
in these rates, provided that advertising equalling a 
weekly expenditure of 100.00 is actually running at 

Norember 1, 1968 

the Ume of effective date of increase, and providing 
that these broadcasts continue without interruption 
during rate protection period. 
FM facilities: WMMS (FM). 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective April I. 1965. (Card D.) 

Card received April 5, 1985. 
Class AA -6:00-10:00 am Mon thru Fri. 
Class A-9:00-8:00 pm Mon thru Fri. 
Class B-10:00 am -4 :00 pm Mon thru Fri; 6:00 am - 
8:00 pm Sat and Sun. 
Class C-8:00 pm -1:00 am daily. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Specified (hour or day) 
PER WK: 
Leas than 5 U Mon -Fri (rotating) 60. 48. 
5 ti Mon -Fri (rotating 1 per day) 55. 44. 
10 U Mon -Fri (rotating 2 per day) 50. 40. 
15 ti Mon -Fri (rotating 3 per day) 45. 36. 
20 U Mon -Fri (rotating 4 per day) 40. 32 

CLASSA 
Specified (hour or day)..._.._.._...._... 60. 48. 30. 
PElt 
Less than 5 ti Mon -Fri (rotating) 55. 94. 28. 
5 ti Mon -Fri (rotating 1 per day) 50. 90. 25. 
10 ti Mon -Fri (rotating 2 per day) 45. 36. 23. 
15 ti Mon -Fri (rotating 3 per day) 40. 32. 20. 
20 ti Mon -Fri (rotating 4 per day) 35. 28. 18. 

CLASS B 
Specified (hour or day) ........... 55. 44. 28. 
PER WK: 
Less than 6 ti Mon -Sun (rotating) 50. 40. 
8 ti Mon -Sun (rotating 1 per day) 45. 36. 
12 ti Mon -Sun (rotating 2 per day) 40. 32. 
18 U Mon -Sun (rotating 3 per day) 35. 28. 
24 ti Mon -Sun (rotating 4 per day) 30. 24. 
30 ti Mon -Sun (rotating 5 per day) 25. 20. 

CLASS C 
Specified (hour or day) .... ._ 
PElt WK: 
Less than 6 U Mon -Sun (rotating) 35. 28. 18. 
6 U Mon -Sun (rotating 1 per day) 30. 24. 15. 
12 ti Mon -Sun (rotating 2 per day) 25. 20. 13. 
18 ti Mon -Sun (rotating 3 per day) 20. 16. 10. 
24 U Mon -Sun (rotating 4 per day) 18. 14. 9. 
30 U Mon -Sun (rotating 5 per day) 16. 13. 8. 

20/30 
1 min sec 10 see 
65. 52. 33. 

30. 
28. 
25. 
23. 
20. 

25. 
23. 
20. 
18. 
15. 
13. 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

These plans provide selectivity of programs with 
scheduling over 7 days per week. 

20/30 
PER WK: 1 min sec 10 sec 
12 Plan (3AA. 3A. 41I. 2C)..... ..... 372. 298. 186. 
18 Plan (4AA, 9A, 6B, 4C) 486. 389. 243. 
24 Plan (6AA. 6A. 8B. 4C) ..... 600. 480. 300. 
36 Plan (9AA, 9A, 1213. 8C) 900. 720. 450. 
Announcements must be scheduled equally over 7 day 
period and rotate within time classifications. 

OHIO 
WEEKEND PACKAGES 

20 30 

l'ER WK: flan Plan 
1 minute announcements 360. 480. 
5 minute newscasts 960. 630. 
Features 420 570. 
1 -minute announcements. 5 minute newscasts, and 
features must he scheduled to run from 7:00 pm Fri- 
day evening -all day Saturday and all day Sunday. 
Flat and not combinable -no further discounts. 

YEARLY CONTRACT'S 
The following plans are to be used within a 52 -week 
period: 

500 time Plan (1/3 traffic, 1/3 B. 1/3 C), ea.... 24. 
1000 time Plan (1/3 traffic, 1/3 B, 1/3 C). ea.... 22. 

8. PROGRAM TIME RATES 
FEATURES 

Class Class Class Class 
PER WK: AA A B C 
Specified 70. 85. 60. . 

Less than 5 ti 65. 60. 55. 40. 
5 ti 60. 55. 50. 35. 
10 ti._ 55. 50. 45. 30. 
15 ti 50. 45. 40. 25. 
20 ti 45. 40. 35. 23. 
25 U .... .... 30. 21. 

10. SPECIAL FEATURES 
NEWSCASTS 

Class Class Class Class 
PER \VK: AA A B C 
Specified 75. 70. 85. . 

Less than 5 ti 70. 65. 60. 95. 
5 ti 65. 60. 55. 90. 
10 ti 60. 55. 50. 35. 
15 ti 55. 50. 45. 30. 
20 ti 50. 95. 40. 28. 
25 ti .... 35. 26. 

NEWSCAST PLAN 
PER WK: 
12 U. 3AA, 3A, 4B, 2C 432. 

FEATURE PLAN 
12 ti, IAA, 3A. 4B. IC __......_... 908. 

FREQUENCY DISCOUNTS 
Minutes, newscasts, features and 30/20 second an- 
nouncements may combine to earn weekly frequency 
discount. 
Minutes, newscasts, features and 30/20 second an- 
nouncements may combine with Plans to earn weekly 
frequency discount. 
l'lans may not combine with Plans for further weekly 
frequency discounts. 

W H K -FM 
NOTE: The call letters of this station have been 
changed to: 

WMMS(FM) 
(Cleveland continued on next page) 

Cleveland 
a 

to the 
ood Life. 

Last October we put the best together and got the Good Life. 
Frank Sinatra and Pet Clark, Burt Bacharach and 
Simon and Garfunkel, Dionne Warwick and Steve and Eydie. 
Here's what happened: 

WHK +39% 
Station B -24 
Station C +15 
Station D +11 
Station E -21 
Station F -23 
Station G +17 

The Good Life is Cleveland's Best 

Metromedia Radio in Cleveland 
Represented by Metro Radio Sales 
Source: Hooper Average Share of Audience 7 AM -6 PM 
September -October 1967 vs. April -May 1968 

Spot Rodio Stations 

SEMZE.IMMe : >> .s:s::.z a 
SPOT RADIO 
SELECTION 

SIMPLIFIED 
k5UMWAMWMu:^Pi.Mer'áee:;&i'ááìé'v'.'',..'-' 

'M 

... BY CITY 
Every commercially -licensed 
AM and FM radio station in 
the U. S. is listed in SRDS 
Spot Radio Rates and Data. 
Stations are listed alphabeti- 
cally according to the city or 
metro area they serve. 

.ffä á:`«bf':a."aa' '" 

...BY 
FOREIGN 

LANGUAGE 
PROGRAMMING 
Stations with at least one pro- 
gram are listed by state, al- 
phabetically showing the lan- 
guage and number of weekly 
hours of foreign language 
programming, in the monthly 
edition. 

móo-fm:zñe"'::'!neám3É:;;.w:`o' 'i" ̀:`ema 

... BY 
NEGRO 

PROGRAMMING 
Stations listed alphabetically 
by state, city and call letters. 
Stations having at least one 
regularly scheduled program 
are shown with total weekly 
hours of Negro programming, 
in the monthly edition. 

e%:weääs>.....,.......!! Szv:;» :`.E:"'<<:r`i :'sÁ ,ieom 

...BY 
FARM 

PROGRAMMING 
Stations are listed alphabeti- 
cally by state, showing total 
weekly farm broadcast hours, 
in the monthly edition. 

erneaumerameemenermenenem 

These special features are 
kept current monthly. Check 
the contents page for the loca- 
tion of these and other feature 
bonuses to aid your media 
selection. 
geneseen:S:á;i''' s.,am>z%: .. .,ázee` ú 
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OHIO 
Cleveland -Continued 

WIXY 
1950 

CLEVELAND 

The Eastman Station 

Subscriber to the NAB Radis Code 
Media Code 4 236 3000 3.00 
Westchester Corp 3940 Euclid Ave., Cleveland, Ohio. 

49114. Phone 216-391-1260. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Norman Wain. 
National Sales Manager -Joseph T. Zingele. 
Bales Manager -Bob Weiss. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

9. FACILITIES 
5,000 w.: 1260 kc. 

Directional -separate patterns day and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION, 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. la. 3a. 4a. 5. 6a, 7h, 8. 
Rate Protection: 10e. 11c. 12e. 13c. 14h. 
Basic Rates: 23a. 24h. 24c. 25a. 28c, 29a. 33d. 
Contracta: 40a, 91. 42b. 92d, 43. 44b, 97e, 48. 
Comb.: Cont. Discounts: 60d. 80e. 
Cancellation: 70a. 70e. 71e, 73b. 
Prod. Services: 80. 82. 
Affiliated with Eastman Radio Network. 

TIME RATES 
No. 13 Elf 8/1/68-Rec'd 5/31/88. 

I -Mon thru Set 8-10 am & 3-7 pm. 
II -Mon thru Sat 10 am -3 pm & 7 pm -midnight; 
Sun all day. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: () I tl 12 ti 18 ti 24 ti 
1 min 60.00 50.00 46.00 49.00 42.00 
30/20 sec 48.00 40.00 36.80 35.20 33.60 
10 sec 36.00 30.00 28.20 28.40 25.20 

SECTION II 
1 min 55.00 45.00 40.00 
30/20 sec 44.00 36.00 32.00 
10 sec 33.00 27.00 24.00 () Fixed position. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -4% 52 wk -8% 

7. PACKAGE PLANS 
PREEMPTIBLE PACKAGES 

I MIN: I2 t1 
Mon thru Sat 6-10 am 38 
Mon thru Fri 10 am -3 pm 32 
Non -combinable with Sections I & II 
30/20 sec: 80% of applicable 1 -min. 
10 sec: 60% of applicable 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -4% 52 wk -8% 

10. SPECIAL FEATURES 
NEWSCASTS 
SECTION I 

PER WK: I tl 12 01 18 ti 24 ti 
Headlines 55 51 49 47 
5 min news 60 56 54 52 

SECTION II 
Headlines 50 45 41 37 
5 min news 55 50 46 92 
All coats fully commisatonahle. 

RATEBOLDER 
Minimum wkly itched of 6 1 -min spots 8 am -midnight 
Mon thru Sun necessary to maintain consec wk adver- 
tising. 

WJMO 
1947 

CLEVELAND HEIGHTS 

36.00 32.00 
28.80 25.80 
21.60 19.20 

Independent Negro 

18 ti 
36 
30 

24 t1 
34 

Media Code 4 236 3060 7.00 
UBC of Ohio. 11821 Euclid Ave., Cleveland. Ohio 

44106. Phone 216-795-1212. 
STATION'S PROGRAMMING DESCRIPTION 

WJMO: Programmed for Negro listener. 
MUSIC: rhythm and blues, jazz and gospel. AIR 
PERSONALITIES handle all segments and taped 
commercials by them are interchangeable. NEWS: 
5 min at :55. community oriented. Station editorial- 
izes, and participates in fund drives for community 
activities, little league, boys clubs, etc. Personali- 
ties available for remote broadcasts. All air personali- 
ties are Negro, as cell as program director. news 
director. and operations manager. News force 5. Con- 
tact Representative for further details. Rec'd 8/10/67. 

I. PERSONNEL 
President -Richard Eaton. 
General Manager -Don Bruck. 
Station Manager -John Slade. 

2. REPRESENTATIVES 
UBC Sales. 
Dallas -Mario Messina Company. 

9. FACILITIES 
1.000 w. days. 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regula'ioss 
General: la, 2a, 3a, 914, 5, 6e, 8. 
Rate Protection: 10e, Ile, 13e, 14e. 
Basic Rates: 20e, 24a. 
Contracts: 40e, 41, 42b. 95, 96. 51h. 
t omb.; t -ont. Discounts: 60d, 60e, ()la. 
Cancellation: 70a. 70e, 71a, 73a, 73b. 
Prod. Services: 82. 

TIME RATES 
ER 6/1/66 -Reed 5/16/66. 

6. SPOT ANNOUNCEMENTS 
AA -6-11 am & 4-7 pin. A-5-8 am & J am -4 pm. 
13-7 pm -midnight. 
C -midnight -5 am. 
PER WK: 

AA 
A 
B 

I ti B ti 12 t1 18 ti 24 tl 
25 24 23 22 21 
20 19 18 17 16 
15 14 13 12 I1 

C 13 12 11 10 9 
20/30 sec: 80% of 1 -min. 8/10 sec: 60% of 1 -min. 

CONSECUTIVE WEEK DISCOUNT 
26 wk -10% 52 wk -15% 

W J W 
1943 

CLEVELAND 
A Storer Station 

18.331 
IIIWww i --ntt MAJOR MARKET 

RADIO, INC. 
R A B 

Subscriber to the NAB Radio Code 
Media Code 4 236 3123 9.00 
Storer Broadcasting Company, 1101 Euclid Ave., 

Cleveland, Ohio 44115. Phone 216-781-8500. TRS 
810-421-8315. 
STATION'S PROGRAMMING DESCRIPTION 

WJIV: Programmed for young and mature adults. 
5 air personalities. MUSIC 90%: 50% albums. 40% 
singles, featuring general popular music, current hita 
and all night mainstream jazz show. NEWS l0"4: 
5 min hourly news relions, headlines on half hour 
and expanded coverage in drive time. Local, national. 
international, commentary, sports and business news. 
5 man local staff, mobile unit, UPI wire and audio. 
Washington Bureau. Editorials daily. College foot- 
ball and weekend publie affairs features. Live music 
remotes approximately twice monthly. Contact Repre- 
sentative for further details. Reed 10/13/67. 

1. PERSONNEL 
Vice-l'rea. & Gen'l Mgr. -James P. Storer. 
Program Slanagrr-Charles Renwick 
Gem's,' Snips Msnaeer-Jules C. Blum. 

2. REPRESENTATIVES 
Major Market Radio. Inc. 

9. FACILITIES 
10,000 w. days, 5.000 W. nights; 850 kc. 

Directional -same pattern day and night. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: le, 2e, la. 3b, 4a, 9d, 5, 6a, 7b, 8. 
Rate lrotection: 10b, lib, 12b, 13b, 14b. 
Basic hates: 20e, 22b, 23a, 24b, 25a, 26, 28e, 29e. 
Contracts: 40a, 42a, 45, 46, 97a. 
Comb.; ('ont. Discounts: 60b. 
Cancellation: 70a. 70e, 71a, 73a. 

MULTIPLE PRODUCT ANNOUNCEMENTS 
Piggybacks: 1 -min spot rate applies only to products 
or services of a single advertiser, and does not apply 
to spots for more than 2 products or services of the 
advertiser in the 1 -min period, unless fully inte- 
grated into a single complete spot. Piggybacks are 
out entitled to product protection separation from 
either station or network spots. 

TIME RATES 
No. 28 Eff 1/1/68-Rec'd 12/4/67. 

AA -Mon thru Fri 8-19 em. Rotating. 
A -Mon thru Fri 3-7 pm. Rotating. 
B -Mon thru Fri 10 am -3 pm; Sat 6 am -7 pm. 
C -Daily 7-11 pm; Sun 6 am -7 pm. 

6. SPOT ANNOUNCEMENTS 
AA A B C 

1 x 80 65 60 35 
52 x 75 60 55 32 
104 x 70 55 50 29 
156 x 65 50 45 26 
312 z 60 95 40 23 
520 x 55 43 38 20 
780 x 50 90 35 17 
1090 x 45 37 32 15 
1300 x 40 33 27 13 
Fixed position: 1 z rate. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 5ti 10tí 15 t1 20t1 304- 
1 min 60 55 50 45 92 
30 sec 48 44 40 36 34 

CLASS A 
1 min 50 45 91 39 36 
30 sec 40 38 33 31 29 

CLASS B 
1 min 45 40 38 34 28 
30 sec 36 32 30 27 22 

CLASS C 
1 min 27 22 18 16 14 
30 sec 22 18 14 13 11 

CIRCULATION PLAN 
8 Plan (2AA, 2A, 2B, 2C), per wk. _...._.. 128 

COMBINABILITY 
All spots, regardless of length or classification. may 
he cross -combined for discounts, except that: All 
Night Show spots may be combined with other spots 
to earn discounts on All Night Show spots. Spots 
and program units may be combined only to earn 
discounts on spots. 
A rateholder la the 1 -time 1 -minute rate in any 
classification. 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

ALL NIGHT SHOW 
(Daily 11 pm -6 am) 

PER WK: 12 tI 18t1 24 t1 
1 min or less 75 108 132 

DISCOUNTS 
52 wk -10% 

ARE YOU STILL BUYING THE 

CLEVELAND THAT USED TO BE? 

Take a book - any book. 
HOOPER: 

PULSE: 

ARB: 

WIXY 1st again in share of audience ... 18.1%. 
Source: Hooper, Apr -June 1968, Average Share; Total Rated Time Periods. 

WIXY 1st again in share of audience ... 16%. 
Source: Pulse, April -May -June 1968, 6 am -mid., Mon -Sun, Average Share 
of Audience. 

WIXY now 1st in metro cume with 460,000 total persons 
weekly. 
Source: ARB Metro Survey Area, April -May 1968, 6 am to midnight. 

WIXY Cleveland's must buy. 

WIXTO 13611 
Call Robert Eastman or Joe Zingale (216-391-1260) 

Ask About WIXY's Consumer Research 

8. PROGRAM TIME RATES 
AA -Daily 6-10 am. 
A -Daily 3-7 pm. 
B -Daily 10 am -3 pm. 
C -Dally 7-11 pm. 
D -Dally 11 pm -8 am. 

1 HOUR 
AA A B 

1 x 275 255 230 
52 x_ 265 245 200 
260 x- 255 230 210 

1/2 ROLR 
1 z- 165 155 140 
52 x 160 145 132 
260 z 155 190 125 

1/4 HOUR 
1 z........._......._.._...._ 120 110 101 
52 z _. 115 105 97 
260 z - 110 100 92 

10. SPECIAL FEATURES 

C D 
198 77 
187 66 
176 55 

119 48 
112 40 
103 33 

87 34 
83 29 
77 24 

10 -MINUTE NEWSCASTS 
Ix 52x 104x I56x 260x 512x 520x 

AA 110 105 100 95 90 85 80 
A 100 96 92 88 84 80 76 
B 80 76 72 68 84 60 56 
C 60 58 52 98 44 40 36 

4 -1/2 -MINUTE NEWSCASTS 
AA ....... 90 85 80 75 70 65 60 
A 80 76 72 88 64 60 55 
B 64 60 56 52 48 94 90 
C 48 94 40 36 32 28 24 

'NEWS PLAN 
I WKLY: 6ti 12ti 1811 2401 
1 wk 55 50 44 38 
8 wk. 50 45 90 35 
26 wk 95 91 36 31 
52 wk. 90 36 32 28 () These 4 -1/2 -minute newscasts sold on an alter- 

nate day basis in sets of 3, with succeeding week's 
schedule moved into the alternate days. Newscasts 
Included in this plan are as follows: Mon thru Sat 
6 am, 10 em, 11 am. noon, 1 pm. 2 pm, 3 pm, 7 
pm. (Minimum 6 newscasts weekly.) 

WKYC 
1923 

CLEVELAND 

An NBC Owned Station 

NBC Radio Network 
«KATZ RADIO 

EAST 

R AIR 
Subscriber to the NAB Radio Code 

Media Code 4 236 3180 3.00 
National Broadcasting Co.. Inc., 1403 E. 6th Bt.. 

Cleveland, Ohio 49114. Phone 216-696-1100. TWX 
810-421-8854. 

I. PERSONNEL 
Station Manager -Dino Ianni. 
Manager, Sales -Marlin D. Schlottman. 
Programs Manager -Bruce Lee. 

2. REPRESENTATIVES 
Katz Radio. East. 

S. FACILITIES 
50.000 w.; 1100 kc. Clear channel. 
Operating schedule: 29 hours. 

4. AGENCY COMMISSION 
15/0 net time only 

5. GENERAL ADVERTISING Sae coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 3a, 9a, 5, 6b, 7b, 8. 
Rate Protection: 10e, 11c, 12c, 13e, 14e, 15d. 
Basic Rates: lob, 21a, 241, 24c, 33a. 
Contracts: 46. 47e. 
Comb.: Cont. Discounts: 601, 61b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 82. 
Time of broadcast of programa subject to change to 
other periods on 28 days' notice to accommodate net- 
work broadcasts only to event that said broadcast 
periods are scheduled ln time set aside for network 
use. Times of broadcast end length of broadcast 
periods are approximate. 
Affiliated with NBC Radio Network, 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 22 Eff 10/1/68 -Reed 9/10/68. 

AAA -Mon thru Frl 6-10 am & 3-7 pm. 
AA -Mon thru Fri 10 am -3 pm; Sat & Sun 6 am - 
7 pm. 
A -Dally 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: 260x 312x 500x 750x 1000x 1250x 1500x 
AAA ..._... 46 95 44 43 42 41 40 
AA ...._.... 31 30 29 28 27 26 25 
A ....... 26 25 24 23 22 21 20 

30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
7. PACKAGE PLANS 

I MINUTE 
PER WK: Fixed I ti 6 (1 12 ti 18 ti 24 ti 36 tI 

AAA 85 85 60 55 50 45 40 
AA ..._ 50 50 45 40 35 30 25 
A 45 45 90 35 30 25 20 

50/50 PLAN 
Equal number of spots, seme copy length, in AM 
and PM drive -Deduct 5.00 per spot. 

TOTAL AUDIENCE PLANS 
TAP I 

PER WK, I MIN: Ea 
12 tI (6AAA, LIA, 2A) 432 
18 t1 (9AAA, 6AA. 3A) ....... .............. - 576 
24 ti (I2AAA. 8AA, 4A) 720 
36 ti (18AAA, 12AA. 6A) 1008 

TAP II 
12 to (2AAA, 8AA, 4A) 384 
18 ti (3AAA, 9AA, 6A) 504 
24 Ii (4AAA PAA 8A) 624 
36 t1 (BAAA, 18AA, 12A )..._.._ .............. _ ......... ._ 864 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
All weekly spots may be combined for discount pur- 
poses. Spots end programs may be combined for dis- 
count mt spots only. 

Mils listing continued on next nail) 
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Cleveland -W K Y C -Continued 
9. PARTICIPATING PROGRAMS 

All Night Show -Midnight -6 am, 1 -min or less, Oat 
10.00. No further discounts. 

10. SPECIAL FEATURES 
5 -min Newscasts -1 1 -min and 1 30 -sec plus 5 -see 
open and close, applicable 1 -min rate plus 10.00. 
Fully commisatenable. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk -10% 
Rateholder: 1 1 -minute spot per week in A Ume. 

W KYC-FM 
1947 

CLEVELAND 

DO UM(' 
Media Code 4 238 3181 1.00 
National Broadcasting Co., Inc. 1403 E. 6th St.. 

Cleveland, Ohio 44114. Phone 216-698-1100. TWX 
810-421-8854. 

I. PERSONNEL 
Station Manager -Dino Ianni. 
Manager. Sales -Martin Schlottman. 
FM Coordinator -Lea Biebl. 

2. REPRESENTATIVES 
Katz Radio, East. 

3. FACILITIES 
ERP 27,000 w.; 105.7 mc. 
Operating schedule: 6-1 am. 
Antenna ht.: 900 ft. above average terrain 
Partial simulcast with WKYC. For simulcast rates, 
see WKYC. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
See WKYC hating for coded regulations. 
Maximum of 3 commercials per hour available. 

TIME RATES 
No. 1 Eft 8/1/66-Rec'd 8/2/66. 

6. SPOT ANNOUNCEMENTS 
PER WK, EA: I min 30 we 
1 ti.------......-.._.._.........._.----- 10.00 8.00 
10 ti.... ....... _..._ ............. ......... 9.00 7.20 
20 Li 8.00 6.40 

DISCOUNTS 
13 wks-5% 26 wks-10% 52 wks-15% 

WMMS (FM) 
(formerly WHK-FM) 

1947 

CLEVELAND 

DOFMQ 

IO we 
5.00 
4.50 
4.00 

Media Code 4 236 3200 9.00 
Metromedia Stereo, a division of Metromedia, Inc., 

5000 Euclid Ave., Cleveland, Ohio 44103. Phone 
216-391-5000. TWX 216-574-9930. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Richard Janssen. 
Account Executive -Eugene McCormick. 
Operations Director -Patrick McCoy. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
ERP 32.000 w,; 100.7 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 600 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
am -midnight. For simulcast faeilitiea see WHK. 

4. AGENCY COMMISSION 
15/0 net talent. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General; la, lb, la, 2b, 3e, 3b. 3d, 4a, 4d, 5, 8a, 7b. 

8. 
Rate Protection: 10e. lie, 12e, 13e, 14e. 15a, 15b, 

16. 
Basic Rates: 20b, 21a, 21b. 21d, 22a, 22b, 23a. 23b, 

24a, 24b, 24c, 25b, 28, 27, 28b, 28c, 29a, 30, 32b, 
33a. 

Contracts: 40a, 41, 42a, 42e. 43, 44a, 44b, 45, 46, 
47a, 48, 49, 50, 51a, 51b, 51e. 

Comb.; Cont. Discounts: 60a, 60e, 60d, 60g, 60h, 801, 
61a, 81b, 62b, 62d. 

Cancellation: 70a, 70c, 71b, 72, 73a, 73b. 
Prod. Services: 80. 
AM facilities: WHK. 

TIME RATES 
Eft 3/1/66-Rec'd 8/5/68. 

8. SPOT ANNOUNCEMENTS 
Ix 500 IOOx 250x 500x I000x 

1 min. 8.00 7.50 6.50 6.00 5.50 5.00 
20/30 sea 7.00 6.00 5.00 4.50 4.00 3.50 

7. PACKAGE PLANS 
B.T.A. MONTHLY PACKAGE PLANS 

20/30 20/90 
1 min see I min see 

60 ti.. . 5.50 4.00 30 U. _ 6.1)0 4.50 

WNOB (FM) 
1959 

CLEVELAND 
Media Code 4 296 3240 5.00 
Northern Ohio Broadcasting Co., Inc.. 14781 Sperry 

Rd.. Newbury, Ohio 44085. Phones 216-247-5191, 
338-5161. 
STATION'S PROGRAMMING DESCRIPTION 

WNOB-FM: Programmed for young and middle aged 
adulte. 
MUSIC: popular album music 24 hours a day. 
NEWS: 5 min news at 7 am, 8 am, 9 am, 10 am, 
noon & 6 pm. News headlines on hour. Music 55% 
instrumental, 25% vocal, 10% commercial. 10% news 
and music description. Popular music concerts of 
ahowtunes, standards and current releases. 15 min 
product protection. Contact Representative for further 
details. Rec'd 11/20/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Philip M. Kerwin. 
Sta. & Sales Mgr., Prog. Dir. -Tom McCormick. 

2. REPRESENTATIVES 
New York -Roger Coleman, Inc. 

3. FACILITIES 
ERP 70,000 w.; 107.9 mc. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 4d, 5, 6a, 8. 
Basic Rates: 22a, 29a. 
Comb.; Cont. Discounts: 60a. 
Affiliated with American FM Network. 

TIME RATES 
Rates effective February 1, 1963. (Card No. 2.) 

Card received February 4, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 10 see 

1 ti ...._... 20.00 14.00 10.00 
13 ti .-_ 19.00 13.50 9.50 
26 ti 18.00 13.00 9.00 
52 ti 17.00 12.50 8.50 
104 ti -....._ 16.00 12.00 8.00 
260 ti .- 15.00 11.50 7.50 
312 ti ,....._... 14.00 11.00 7.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti ._ 100.00 75.00 50.00 30.00 
13 ... 95.00 70.00 45.00 28.00 
26 ti 90.00 65.00 40.00 26.00 
52 ti 85.00 60.00 35.00 24.00 
104 ti 80.00 55.00 30.00 22.00 
280 U 75.00 50.00 25.00 20.00 
312 ti 70.00 45.00 20.00 18.00 

WSLR 
AKRON 

®KATZ RADIO 
EAST 

City of license, Akron, Ohio. 
Cleveland office: 931 Society National Bank Bldg., 

Cleveland, Ohio 44114. Phone 216-241.3116. 
See listing under Akron. Ohio. 

WXEN (FM) 
1961 

CLEVELAND 

Media Code 4 236 3300 7.00 
Booth Broadcasting Corp.. 2644 SL Clair Ave., 

Cleveland, Ohio 44114. Phone 216-696-4444. 

STATION'S PROGRAMMING DESCRIPTION 
WXEN (FM): Programmed 100% nationality. 22 dif- 
ferent languages. 
News in various languages 12 times a day. Sports, 
medical reporta, religious, language courses, daily 
polka shows. Regular features taped in Europe. 
Mobile units. remote facilities. MUSIC: classical. 
popular, dance and folk music. Contact Representa- 
tive for further details. Recd 2/23/68. 

I. PERSONNEL 
President -John L. Booth. 
General Manager-Leslle J. Dus. 
Program Director-Radoslav Menart. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
ERP 16,500 w.: 108.5 mc. 
Operating schedule: 6-2 am Mon thru Sun. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 21, 3a, 3b, 3e, 3d, 4a, 4c, 5, 6a, 7e. 
Rate Protection: 10a, Ila, 12a, 13a, 145, 15a, 15b, 

16. 
Basic Rates: 20a, 20b, 21a, 21b, 21e. 21d. 22a, 22b, 

23a, 23b, 24a, 24b, 24e, 25c, 28b, 28e, 29a, 29b, 
32a, 33a. 

Contracts: 40a, 44e, 44b, 46, 47a. 48, 51a, 51b. 51c. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h. 
Cancellation: 70c, 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
EH Rec'd 5/1/88. 

6, SPOT ANNOUNCEMENTS 
I min 1 min 

1 x 15.00 260 x 10.00 
13 x 13.50 312 x. ......_... 9.50 
26 z 13.00 520 x - 8.50 
52 x 12.50 1040 x 8.00 
156 x 11.50 

8. PROGRAM TIME RATES 
Ix 130 26x 52x 156x 260x 912x 520x 

1 hr 120 112 102 94 86 78 72 70 
1/2 hr 65 58 55 52 50 47 44 40 
1/4 hr 45 40 38 34 30 28 26 24 
10 min. 32 30 28 25 23 20 18 16 
5 min 25 23 22 20 18 16 15 14 

10. SPECIAL FEATURES 
5 minute newscasts at :55 in each language. 
News -5 minutes with 1 1 -minute and 1 30 -second 
announcement. 1 -minute rate plus 10.00. 

WKYC ... 
BEST 

CONTEMPORARY 

BEST 

CUSTOMER 

RADIO 

FAMILY SIZE 
5 or More Persons 

6 AM -7 PM AVG. 

Households 
WKYC 16,600 
"A" 10,400 
"B" 6,270 
"C" 6,030 
"D" 4,600 
E" 4,560 

PURCHASED 
NEW CAR 

6 AM -7 PM AVG. 

Households 
WKYC 
ttArr 
ttBtt 
Itc/r 

"D" 
"Etf 

19,900 
17,000 
10,900 
10,400 
7,800 
5,900 

$10,000 -PLUS INCOME 
6 AM -7 PM AVERAGE 

Households Adults 

"A" 11,700 "A" 15,700 
WKYC 8,300 WKYC 12,500 
ttBrr 6,300 "B" 10,700 
"C" 4,800 "C" 7,600 
"D" 3,700 "D" 5,800 
"E" 1,800 "E" 4,700 

TOTAL WEEKLY WASH LOADS 
PER DAYTIME WOMEN 

LISTENERS 

WKYC 
(LAU 

1tB 
ttCtt 
up', 
"E" 

10 AM -3 PM AVERAGE 

Washloads 
188,800 
186,400 
105,000 

91,400 
81,800 
70,000 

Total 
Women 
21,700 
18,100 
10,400 
10,500 
14,100 
12,500 

ESTIMATES: AVG. WEEKLY WASHLOADS 
PER FEMALE HEAD OF HOUSE MULTI- 
PLIED BY AVG. V4 HR. TOTAL WOMEN 
(NBC ESTIMATE) 

SOURCE: JAN. -MARCH LQR PiR° AREA. 
MON.-FRI. AVG. 1/4 HR. DATA. 

WkPC11 NBC -owned station in Cleveland 

Marlin D. Schlottmgn, Mgr., Sales, (216) 696.1100 

1403 E. Sixth St., Cleveland, Ohio 44114 

Represented nationally by Katz Radio 

Audience and related data based on estimates 
provided by rating services indicated, ablest to 
qualifications issued by these services. Copies of 
such qualifications available. 

Any projection of future performance represents 
NBC's evaluation based upon available information 
on request. 

OHIO 

WZAK (FM) 
1963 

CLEVELAND 

R AIB DOFml] 
Media Code 4 236 3360 1.00 
Trans -World Broadcasting Corp., 1303 Prospect Ave.. 

Cleveland, Ohio 44115. Phone 216-621.7897. 

STATION'S PROGRAMMING DESCRIPTION 
WZAK (FM): Programmed for ethnic populations and 
adults with cosmopolitan backgrounds. 
Weekdays 40%, Sat -Sun 95% ethnic. Daily: Ger- 
man, Greek, Hungarian, Italian, Polish. Spanish. 
Weekly: Croatian, Serbian, Ukrainian, Bohemian, Bi- 
lingual announcements. Transcribed general interest 
foreign features. Personalities available for remote 
broadcasts, store opening, etc. 10 am -5:30 pm music 
of 2 worlds, general popular music combined with 
European standards. Al announcements in English. 
NEWS: local, national, emphasis international news. 
Some taped European news reports. Mobile news 
unit. Daily religious programs, weekly talk show. 
COMMERCIAL POLICY: limit 12 per hour. 15 
minute product protection. Contact Representative for 
further details. Rec'd 12/27/67. 

I. PERSONNEL 
Gen' Mgr. & Sales -Joseph F. Bauer. 
Sta. Mgr. & Chief Eng. -Eugene P. Zadar. 
Program Director -Betty Bauer. 

2. REPRESENTATIVES 
Chicago, New York, Atlanta, Los Angeles, San Fran- 

cisco --National Time Sales. 

3. FACILITIES 
ERP 20.000 w.; 93.1 mc. 
Operating schedule: 6-1 am. 
Antenna ht.: 820 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d, 4e, 4d. 5, 6a, 7a, 8. 
Rate Protection: 10g, 124. 14g, 16. 
Basic Rates: 21a, 21b, 22a, 23a, 24a, 24b, 24e. 28b. 

28c, 29b, 30, 31, 33a. 
Contracts: 40a. 42a, 42c, 43. 44b, 45, 47e, 48. 49, 

51n. 
Comb.; Cont. Discounts: 60d, 601, 61b. 62b. 
Cancellation: 70a, 70d, 71b, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
Rates effective June 1, 1965. 

Rates received October 4, 1965. 

8. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 11.00 10.00 104 ti 8.00 7.00 
13 ti 10.00 9.00 156 ti 7.50 8.50 
26 ti._...._..... 9.00 8.00 312 ti..._ 7.00 6.00 
52 ti 8.50 7.50 

8. PROGRAM TIME RATES 
1 hr 75. 
1/2 hr: 60% of hour. 1/4 hr: 40% of hour. 

CLEVELAND HEIGHTS 
Cuyahoga County -Map Location F-3 

flee SRDS consumer market map and data at begin. 
sling of the State. 

See Cleveland 
(including Cleveland Heights/ 

SERVICE -ADS Are Not 

JUST PROMOTION! 

The Service -Ads that media put into 

SRDS are more than just publication or 

station promotion. They represent an honest 

effort to provide you with information you 

can use in evaluating media and comparing 

them with others. 

The data you find in Service -Ads can be 

as valuable to you As the information you 

pick up from the listing material in Stand- 

ard Rate. Be sure that you take advantage 

of this material when it is provided for 

your use. Read, and Use the Service Ads 

in SRDS ! 

G0F 
12/66 
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OHIO 

COLUMBUS (6 AM; 6 FM) 
(including Worthington) 
Franklin County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This las not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station co . audience delivered. etc, with- 
in the area. 

WBNS 
1922 

COLUMBUS 

BLAIR e RADIO 

CBS Radio Network 
R A,B 

Media Code 4 236 9420 3.90 
ItadlOhio, Inc., 62 E. Broad St. Columbus, Ohio 

43215. Phone 614-224-9265. 

I. PERSONNEL 
President -R. A. Borel. 
Sales Director -Herbert Welch. 
Nat'l Sales Manager -Don White. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w. days; 1.000 w. nights; 1480 kc. 

Directional -nighttime only. 
Operating schedule: 29 hours daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10c. Ilc, 12c, 13c, 14c. 16. 
Basic Bates: 20b, 21a, 21b, 21d, 22a. 22b, 23a, 24c. 

25a, 28, 29a, 32b, 33d. 
Contracts: 40a. 41, 92a, 43, 44a, 95, 46, 47a, 50, 

51a, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 80f, 80h. 

601, 81a, 826. 
Cancellation: 70b, 70e, 71a, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS. 

TIME RATES 
No. 21 Eft 9/1/68-Rec'd 9/8/68. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Sat 6-10 am. 
A -Mon thru Fri 3-7 pm. 
B -Mon thru Fri 10 am -3 pm; Sat 10 am -7 pm. 
C -Mon thru Sat 5-6 am & 7-11:15 Dm; Sun sign -on - 
11:15 pm. 

D -Daily 11:15 pm -5 am. 
CLASS AA 

PER WK: Fixed I ti 6tl 12tí 18tí 24ti 30th 
1 min....._... 55.00 48.00 43.00 90.00 38.00 36.00 
Sta brk...... 44.00 38.00 34.50 32.00 30.50 29.00 
ID's 33.00 28.75 25.75 24.00 22.75 21.50 

CLASS A 
I min. 50.00 40.00 36.00 24.00 32.00 30.00 _._. 
Sta brk 40.00 32.00 28.80 27.20 25.60 24.00 
ID's 30.00 24.00 21.50 20.50 19.25 18.00 

CLASS B 
1 min. 30.00 28.00 27.00 28.00 25.00 24.00 
Sta brk 24.11a 22.40 21.60 20.80 20.00 19.20 
ID's ........ 12.95 16.75 16.25 15.50 15.00 14.50 

LASS C 
1 min 20.00 18.00 16.00 14.00 12.00 10.00 
Sta brk 16.00 14.40 12.80 11.20 9.60 8.00 
ID's 12.00 10.75 9.50 8.50 7.25 6.00 

CLASS D 
1 min. 12.00 11.00 10.00 9.00 8.00 7.00 
Sta brk 9.60 8.80 8.00 7.20 6.40 5.60 
ID's 7.25 6.75 6.00 5.50 4.75 4.25 

CONSECUTIVE WEEKS DISCOUNT 
52 wk -8%. Minimum 6 per week. 

8. PROGRAM TIME RATES 
A -Mon thru Sat 6-10 am; Mon thru Fri 3-7 pm. 
B -Mon thru Fri 10 am -3 pm; Sat 10 am -7 pm. 
C -Mon thru Sat 7-11:15 pm; Sun all day. 
D --Daily 11:15 pm -5 am. 

CLASS A 
Ix 52x 156x 260x 312x 

1/4 hr 115.00 110.00 102.00 98.00 90.00 
5 min 84.00 80.00 75.50 71.50 67.25 

CLASS B 
1 hr 125.00 118.75 112.50 106.25 100.00 
1/2 hr 100.00 95.00 90.00 85.00 80.00 
1/4 hr 87.50 83.25 78.75 74.50 70.00 
30 min. 75.00 71.25 67.50 63.75 60.00 
5 min. 62.50 59.50 55.25 53.25 50.00 

CLASS C 
1 hr 112.50 107.00 101.50 96.50 91.75 
1/2 hr 78.75 75.00 70.00 68.25 83.00 
1/4 hr 67.50 64.25 60.75 57.50 54.00 
10 min 56.25 53.50 50.75 48.00 45.00 
5 min 95.00 42.75 90.50 38.25 36.00 

CLASS D 
1 hr 67.50 64.25 80.75 57.50 54.00 
1/2 hr......._.. 47.25 43.25 42.5.0 40.25 38.00 
1/4 hr 40.25 38.50 36.50 34.50 32.50 
10 min 33.75 32.00 30.50 28.75 27.00 
5 min 27.00 25.75 24.50 23.00 21.50 

10. SPECIAL FEATURES 
Traffic Safety Plane -7-8 am & 4:30-5:30 pm, 1 -min 
rate combination with other spots. 

W B N S -FM 
1957 

COLUMBUS 

IgUnkil QUALITY MEDIA 
INCORPORATED 

R A 
Media Code 4 236 3421 1.00 
Radlohio, Inc., 82 E. Broad St., Columbus, Ohio. 

43215. Phone 614-224-9265. 
STATION'S PROGRAMMING DESCRIPTION 

WBNS-FM: Popular music 7 days a week from 9 
am -11 pm. News at 11 pm for 15 min. M -F popular 
music from 11:15 pm -1 am. Sat jazz 11:15 pm -1 am. 
Sun semi -classical music 11:15 pm -1 am. All music 
programmed In 15 min segments with commercial 
anouncements after each segment. Popular music con- 
sists of showtunes, standards, and current trend 
beamed to the young adult. Contact Representative for 
further details. Rec'd 7/12/67. 

I. PERSONNEL (lanes' Manager -Richard A. Borel 
Sales Director -Don White. 

2. REPRESENTATIVES 
Quality Media Incorporated. 

5. FACILITIES 
ERP 59.000 w.; 97.1 mc. Stereo. 
Operating schedule: 5:30-1:00 am Sun thru Sat. EST. 
Antenna ht.: 315 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: nn rash dlarount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a. 4a, 9d. 5, 6a, 7b, 8. 
Rate Protection: 10e. 11c, 12e, 13c, 14e, 16. 
Basic Rates: 20b, 21a, 21b, 21d, 23a. 24c, 25a; 26, 

29a, 32b. 33a. 
Contracts: 40a, 41, 42a, 43, 99a, 45. 96, 47a. 50. 

51a, 51e. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 60f. 60h, 601. 

81a. 62b. 
Cancellation: 70h. 70e, 71a, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 7 ER 2/1/68 -Reed 1/9/68. 

AA -Mon thru Sat 6 pm -sign -off. Sun all day. 
A -Mon thru Sat 10 am -8 pm. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS 

WK: 
AAI 

tl 5 ti IO ti 20 ti 30 81 

1 wk 8.00 6.80 6.00 5.80 5.90 
13 wk 7.60 6.50 5.70 5.30 5.10 
26 wk 6.40 5.50 4.80 4.50 4.30 
52 wk 8.00 5.10 4.50 4.20 4.00 

CLASS A 
6.00 5.00 4.50 4.25 4.00 
5.75 4.80 4.30 4.00 3.80 
4.75 4.50 9.10 3.80 3.60 
4.50 9.25 3.80 3.60 3.40 

1 wk 
13 wk 
26 wk 
52 wk 
20/30 sec: 75% of 1 -min. 

8. PROGRAM TIME RATES 
(Daily 6 pm -sign -off) 

Ix 19x 26x 52x 
1/4 hr 21 20 19 17 
1/2 hr 33 31 30 27 
1 hr 52 50 47 43 
3/4 hr: 85% of hr. 2 min: 150% of 1 -min. 
5 min: 30% of hr. 

WBUK(FM) 
(formerly WTVN-FM) 

1959 
COLUMBUS 

A Taft Station 
Media Code 4 236 3450 0.00 
Taft Broadcasting Co., 42 E. Gay St., Columbia. 

Ohio. 43215. Phone 814-224-1271. 
STATION'S PROGRAMMING DESCRIPTION 

WBUK (FM): Programmed for general interest. 
MUSIC: popular music 45%, current hits, general 
popular music 40%, middle-of-the-road, jazz 15%; 
modern jazz, popular jazz. AIR PERSONALITIES 
handle all segments live. NEWS: :15 past & :45 
past. Weather on hour and half hour. Editorialize 
daily. SPORTS: handle some sports in season, base - 
hall and football usually. Contact Representative for 
further details. Reed 3/6/68. 

I. PERSONNEL 
Div. Gen'l Mgr. -John Lawrence Jr. 
Station Manager -Robert DeLuca. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 
Taft Sta. Sales Offices: See Rep. & 81/0 pages. 

3. FACILITIES 
Eltl' 26.000 w.: 98.3 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 
Partial simulcast operation. Operated separately 6-2 
am Mon thru Sat; 7 am -midnight Sun. For aim'. 
cast facilities see WTVN. 

4. AGENÇY COMMISSION 
15/0 net time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 9a, 4d, 5, 8. 
Rate Protection: lob, llb. 
Basic Rates: 20a, 23a. 24a, 24b, 25a, 29a. 
Contracts: 40a, 42a, 45, 46. 
Comb.: Cont. Discounts: 60a. 82b. 
Cancellation: 70a. 70c. 71a, 73a. 
AM facilities: WTVN. 
Affiliated with American FM Network. 
Member: The Groskin Group. 

TIME RATES 
ER Rec'd 1/2/68. 

6. SPOT ANNOUNCEMENTS 
Ix 15x 30x 60x 125x 250x 500x 

1 min 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
8. PROGRAM TIME RATES 

Ix 15x 30x 60x 125x 250x 500x 
1 hr 50 47 45 93 41 39 37 
1/2 hr 38 36 34 32 30 28 26 
5 min 22 21 20 19 18 17 16 

What they say about 
BILL HAMILTON 
Bill Hamilton, the WBNS afternoon 
radio host, really draws the mail. i.e. 
"People all over the area must have 
heard you, from the number of 
comments that reached us. The 
comments, by the way, were all 
complimentary!" "Please continue 
with Bill Hamilton, he livens up 
many 'a housewife's afternoon." 
"Your humor is fresh, unforced, 
and a real pick-me-up." Advertisers, 
like listeners, know what's good for 
them - Bill Hamilton. 

WBNS Radio COLUMBUS,OHIO 

WCOL WCOL-FM 
1922 1947 

COLUMBUS 

The Eastman Station 
Media Code 4 236 3480 7.00 
Air Trails, Inc., E. Broad at Young St., Columbus, 

Ohio. 43215. Phone 614-221-7811. 
I. PERSONNEL 

Executive Vice -President -J. P. Williams. 
Vice Pres. & Gen'I Mgr.-Collla A. Young. 
Director National Salts -Jim Rapp. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 24 hour§ daily. EST. 
FM FACILITIES 
ERP 39.000 w.: 92.3 me. 
Antenna ht.: 427 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
AMliated with Eastman Network. 
Rate protection: 6 consecutive mantisa. 

TIME RATES 
No. 9 ER 12/15/87 -Reed 12/21/67. 

I -Mon thru Sat 6-10 am & 3-7 pm. 
II -Mon thru Sat 10 am -3 pm & 7-10 pm; Sun 10 
am -10 pm. 
III -Daily 10 pm -midnight; Mon thru Sat 5-6 am; 
Sun 6.10 am. 

7. PACKAGE PLANS 
SECTION I 

PER WK: C.) 181 Bti 12 t1 18 ti 
1 min 55.00 50.00 43.00 40.00 _...... 
30/20 sec 44.00 40.00 34.40 32.00 
10 see 33.00 30.00 25.80 24.00 

SECTION II 
1 min 45.00 40.00 37.00 33.00 
30/20 sec 36.00 32.00 29.60 26.40 
10 sec 27.00 24.00 22.20 19.80 

(2) Fixed position. 
SECTION III 

1 ti 14 tI 21 ti 28 ti 95 tl 
1 min 25.00 22.00 18.00 15.00 10.00 
30/20 sec 20.00 17.60 14.90 12.00 8.00 
10 sec 15.00 13.20 10.80 9.00 6.00 

BEST BUY PLANS 
PER WK, I MIN: Ea 
Plan A-12 ti (4I. 41I, 4I1I) 30.00 
Plan B-18 ti (81. 6II. 6III) 28.00 
Plan C-30 ti (101, IOII. 10III) 25.00 
Not combinable with I. II, III. 
30/20 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 

8. PROGRAM TIME RATES 
5 min -1-1/2x applicable 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -9% 52 wk -8% 
Minimum wkly itched of 6 1 -min spots 6am-I2mid 
Mon -Sun necessary to maintain consec wk advertising. 

Hfl 

WMN I 
1957 

COLUMBUS 

mcgavren-guild 
pgw radio, inc. 

Media Code 4 236 3540 8.00 
North American Broadcasting Co., Southern Hotel. 

Columbus, Ohio 43215. Phone 614-221-1354. 
I. PERSONNEL 

President -William R. Mnich. 
Vice-Pres. & Dir. of Sales -Dale Lutz. 
Dir. Nat'l Sales -Carry C. (Mac) McKnhey. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio. Inc. 

3. FACILITIES 
1,000 w. days: 500 w. nights: 920 kc. Directional. 
Operating schedule: 24 hours. EST. 
Partial simulcast during AM operational hours. For 
non -simulcast facilities see WMNI-FM. 

4. AGENCY COMMISSION 
15/0. Talent commtesionoble. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 40. 5, 6b, 8. 
Rate Protection: 10b, 11b, 12h. 13b, 14b. 
Basic Rates: 22b. 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a. 45. 46. 48. 
Comb.: Cont. Discounts: 60b. 610, 81b, 61e, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with MBS Radio Network. 

TIME RATES 
No. 7 ER 6/1/68 -Reed 4/23/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm. 
B -Mon thru Sat 7 pm -midnight; Sun all day. 
C -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: 1 t 6tí 128118tí 

AA 42 40 38 36 
A 38 36 34 32 
B 30 29 28 24 
C 20 18 18 14 

30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
7. PACKAGE PLANS -Tap-- 

I MIN: I 2 5 
6-10 am & 3-7 pm Mon thru Sat 6 8 10 
30 am -3 pm Mon thru Sat 6 8 10 
7 pm -midnight Mon thru Sat; 

and/or all day Sun 6 8 10 
18 ti 24 01 30 81 

Ea 27 28 25 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
-...-.--Flat 

1 hr _....__...._. 75 
(Columbus eontinued on next page) 
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Columbus -Continued 
WMN I -FM 

1982 

COLUMBUS 
Media Code 4 236 3541 6.00 
North American Broadcasting Co., Southern Hotel. 

Columbus. Ohio. Phone 614-221-1354. 
I. PERSONNEL 

Pres. & Genil Mgr. -William It. Mnich. 
Vice-Pres. & Dir. of Sales --Dale Lutz. 
Dir. Nat'l Sales -Garry C. (Mac) McKelvey. 

2. REPRESENTATIVES 
Mcoavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
ERP 89.000 w.; 99.7 me. 
Operating schedule: 7:30 am -midnight. EST. 
Partial simulcast operation with WMNI. 

4. AGENCY COMMISSION 
15%; no cash discount. Talent commissionable. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3e, 9a. 5. 6a, 7b, 8. 
Rate Protection: 1013. 11b. 
Basic Rates: 22b. 23a, 24b, 25a, 26, 285. 29a. 
Contracts: 40a, 45, 46. 48. 
Comb.; Cont. Discounts: 60b, 61a, 01b, 61c, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 

TIME RATES 
Ratee effective 

Rates received October 10. 1962. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

(5:30-9:30 am and 3:00-7:00 pm Mon thru Fri) 
Per week: 1 wk. 13 wks. 26 wks. 

6 9.00 8.50 7.75 
12 times.__..__...._ 8.50 7.00 6.50 
24 limes.....-..-...._.__.....- 6.75 6.25 5.50 
36 times..._..___._ 5.00 4.60 4.00 

CLASS A 
(All other times) 

6 times....__.__..._......_..._ 6.75 6.00 6.00 
12 times __..-_....._.._._ 6.00 5.50 5.00 
24 times._ _....... 5.25 4.50 4.00 
38 times.....__.._._........_._._... 4.00 3.50 3.00 

30 seconda or less -75% of applicable 1 -minute rate. 

WNCI (FM) 
1961 

COLUMBUS 

R A,B F 

Media Code 4 236 3600 0.00 
Nationwide Communications, Inc.. Powell Rd.. (at 

N. High St.), Worthington, Ohio 43085. Phone 
614-885-5342. 

STATION'S PROGRAMMING DESCRIPTION 
WNCI (FM): Programmed primarily for Young 
adults. 
MUSIC 90%; current hits of young adult appeal all 
hours except original cast Broadway showtunea 9-9 
pm daily and symphony concert 9-11 pm Sun only. 
NEWS 10%: integrated with music 6-9 am & 3-6 
pm, headlines at :59 other times. AIR PER- 
SONALITIES: 6-9 am & 3-6 pm. SPORTS: limited 
to professional football Sun. Contact Representative 
for further details. Reed 9/23/68. 

I. PERSONNEL 
General Manager -Joseph D. Bradshaw. 
Station Manager -Phil Sheridan. 

2. REPRESENTATIVES 
CBS Radio Spot Sales. 

3. FACILITIES 
ERP 186.000 w.: 97.9 mc. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 565 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4a, 5. 6b, 7b. 8. 
Rate Protection: 10b. 11b. 12b. 13b, 14b. 15a. 
Basic Rates: 20a, 21a, 22a, 226, 23a, 29a, 25a, 26, 

28a. 
Contracts: 40a. 41, 42a, 44b, 45, 46. 47e, 51a. 
Comb.; Cont. Discounts: 60a. 60d, 61e. 
Cancellation: 70a. 70e. 71a, 73a. 
Prod. Services: 80. 81. 
AM facilities: WRFD. 

TIME RATES 
ER 18/1/68-Rec'd 9/23/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 
6 ti 

1 wk.. 9.50 
6 wk.. 9.00 
13 wk 8.50 
26 wk 8.00 
52 wk 7.50 

1 wk.. 7.60 
6 wk.. 7.20 
13 wk 6.80 
26 wk 6.40 
52 wk 6.00 

1 wk.. 5.70 
6 wk.. 5.40 
13 wk 5.10 
26 wk 4.80 
52 wk 4.50 

12ti 18ti 24 ti 
9.00 8.50 8.00 
8.50 8.00 7.50 
8.00 7.50 7.00 
7.50 7.00 6.50 
7.00 6.50 6.00 

30 SECONDS 
7.20 6.80 6.40 
6.80 6.40 6.00 
6.40 6.00 5.60 
6.00 5.60 5.20 
5.60 5.20 4.80 

10 SECONDS 
5.40 5.10 4.80 
5.10 4.80 4.50 
4.80 9.50 4.20 
4.50 4.20 3.90 
4.20 3.90 3.60 

30 ti 
7.50 
7.00 
6.50 
6.00 
5.50 

6.00 
5.60 
5.20 
4.80 
4.40 

4.50 
4.20 
3.90 
3.60 
3.30 

36 ti 
7.00 
6.50 
6.00 
5.50 
5.00 

5.80 
5.20 
4.80 
4.40 
4.00 

4.20 
4.00 
3.60 
3.30 
3.00 

42 ti 
6.50 
6.00 
5.50 
5.00 
4.50 

5.20 
4.80 
4.40 
4.00 
3.60 

4.00 
3.80 
3.30 
3.00 
3.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 40 30 20 20 15 
DISCOUNTS 

13x-10% 52x-15% 156x-20% 
26x-12-1/2% 104x-17-1/2% 260x-25% 

9. PARTICIPATING PROGRAMS 
'Boston Symphony Orchestra Concert" -Sun 9-11 pm. 
fiat 65.00. 

mcgavren-guild 

WRFD 
1947 

COLUMBUS -WORTHINGTON 

A Nationwide Communications Ina. Station 
Subseriber to the NAB Radio Code 

Media Code 4 236 3660 4.00 
Nationwide Communications, Inc.. Worthington. Ohio 

43085. Phone 614-885-5342. TWX 810-337-2853. 
STATION'S PROGRAMMING DESCRIPTION 

WRFD: Programmed for adults. 
NEWS 10%: on hour and half hour features na- 
tional, international. regional and local, amounts de- 
pending upon news happenings. FARM 10% : sign - 
on -6:30 am & 11:30 am -1 pm, farm director, inter- 
views, market reports, weather and farm news. MU- 
SIC: general popular, standards and middle -of -the - 
read. Station editorializes and emphasizes community 
involvement. COMMERCIAL POLICY: 18 minutes 
permitted for all broadcast hours. Contact Represen- 
tative for further details. Reed 9/30/88. 

I. PERSONNEL 
Gen'I Mgr. & Sales Mgr. -J. D. Bradshaw. 
Operations Manager -Clyde Keathley. 

2. REPRESENTATIVES 
Avery Knndel, Inc. 

3. FACILITIES 
5.000 w. days; 880 he. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a, 3a. 4h. 5, 8a, 7h. 8. 
Rate Protection: 10b. 11b. 12b. 13b. 14b. 16. 
Basco Rates: 20b. 21a, 21d. 22b, 23a, 24a, 24b, 24c, 

25a, 26. 28a, 28e, 29a, 32a. 
Contracts: 40e. 41. 42a, 42c, 43, 44a, 45, 46, 47e. 

48. 50. 51a, 51h. 
Comb.; Cont. Discounts: 60a, 80d, 60e, 60h, 601. 

81e, 82a. 
Cancellation: 70a. 70e, 71a, 72. 
Prod. Services: 80. 82. 
FM facilities: WNCI (FM). 

TIME RATES 
No. 7 ER 6/1/88 -Reed 5/29/68. 

AA -Mon tiro Sat 8:45-10 am. 
A -Mon thru Sat 10-11:30 am, 1-2 pm & 7 pm -sign - 
off: Sun all day. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE -FIXED POSITION 

Ix 26x 52x 104x 156x 260x 312x 
AA ..._.._ ..... 28 27 26 25 24 23 22 
A 25 24 23 22 21 20 19 
30 sec: 60% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
1 -MINUTE -ROS 

CLASS AA 
PER WK: 5 ti IO ti IS ti 20 ti 30 ti 
1 wk 26 25 24 23 22 
13 wk 25 24 23 22 21 
28 wk 24 23 22 21 20 
52 wk 23 22 21 20 19 

BUY 
BUYING POWER 

ADULTS 
IN COLUMBUS 

ON WMNI 
WMNI's Country & Western Sound - 
Columbus' most popular programming - scores with adult buying audiences 
in the Columbus 3 -county Metro Area 

. the nation's 33rd market in Total 
Retail Sales. 

(SRDS CM Data 1-1-68) 

Profit with the "Blue Chips" - put your spots 

on WMNI, the selling sound in Columbus. 

General Motors Ajax 
Humble Oil Breck Shampoo 
Shell Oil Campbell Soup 
R. J. Reynolds Tobacco Co. Knox Gelatine 
Sanka (Gen. Foods) Ford 

(Partial List) 

Call McGavrenGuild for the particulars 
on the WMNI sound. 

WMNI 
COLUMBUS, OHIO 

AM - FM 920 kc 99.7 mc 

Represented by ll PGW radio, inc. 

CLASS A 
PER WK: 5 ti 10ti 15 ti 20 ti 30 ti 
1 wk 23 22 21 20 19 

13 wk 22 21 20 19 18 
28 wk 21 20 19 18 17 
52 wk..... .......... _.._ ....... ..._ 20 19 18 17 16 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 26x 52x I04x 156x 2601 912x 
1 hr 130 127 124 121 118 115 112 
1/4 hr 65 63 81 59 57 55 53 
10 min 57 55 53 51 49 47 45 
5 min..._ 43 31 39 37 35 33 31 

CLASS A 
1 hr 120 117 114 111 108 105 102 
1/4 hr 60 58 56 54 52 50 48 
10 min__ 50 48 46 44 42 40 38 
5 min 40 38 36 34 32 30 28 

9. PARTICIPATING PROGRAMS 
Spook Beckman Show -Mon thru Fri 2-7 pm. 
PER WK. 1 MIN: I wk 13 wk 26 wk 52 wk 
1 ti 30 29 28 27 
5 11 29 28 27 26 
10 ti 28 27 26 25 

10. SPECIAL FEATURES 
FARM SPOTS & PROGRAMS 

Eft 1/1/68 -Reed 7/31/68. 
(Mon thru Sat sign -on -6:45 am & 11:30 am -1 pm) 
FIXED: Ix 52x I04x 156x 260x 3121 
1 min/less 38 35 34 33 32 31 

5 min 43 41 40 38 36 34 
10 min 57 55 53 51 49 47 
1/4 hr 70 68 66 64 82 60 
COStMISSIONABLE TALENT & PRODUCTION 

CHARGES 
5 min -5.00 10 min -7.50 1/4 hr -10.00 

WSPO(FM) 
(formerly 

ÓV 
KO -FM) 

8 
COLUMBUS 

Media Code 4 236 3690 1.00 
Sky Way Broadcasting Corp.. 1485 Henderson R&, 

Columbus, Ohio 43221. Phone 614-451-2191. 
STATION'S PROGRAMMING DESCRIPTION 

WSPO (FM): Programmed for adults. 
Hour long tapes of middle-of-the-road music. Cluster 
commercials on quarter hour. SPORTS: emphasis on 
live play-by-play of college, high school and minor 
league baseball, basketball, football and hockey. Local 
news on even hour. No personalities except sports- 
casters, who are available for taped commercials. 
Contact Representative for further details. Recd 
12/26/67. 

I. PERSONNEL General Manager -Bert Charles. 
Sales Manager -William Selander. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
EltP 52,000 w.; 94.7 mc. 
Operating schedule: 7:00 am -11:00 pm. EST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WVKO listing for coded regulations. 
Minimum length of contract -4 weeks. 
AM facilities: WVKO. 

TIME RATES 
No. 5 Eft 6/1/68 -Reed 7/8/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 10ti 20 t1 40ti 80ti 
Ea 35 65 120 200 

8. PROGRAM TIME RATES 5 min 1/4 hr 1/2 hr 1 hr 
Ea 6 12 18 30 

DISCOUNTS 
52x-10% 156x-15% 280x-20% 

WTVN 
1959 

COLUMBUS 

®KATZ RADIO 
EAST 
A Taft Station 

Media Code 4 236 3720 6.00 
Tart Broadcasting Co., 42 E. Gay St.. Columbus. 

Ohio 43215. Phone G19-224-1271. TWX 759-0446. 
I. PERSONNEL 

General Manager -Gene D'Angelo. 
General Sales Manager -Carl Wagner. 
Program Director -Jim Pidcock. 

2. REPRESENTATIVES 
Katz Radio. East. 
Taft Sta. Sales offices: See Rep & 8/O pages. 

3. FACILITIES 
5,000 w.; 610 he. Directional -nights onl7. 
Operating schedule: 24 hours daily. EST. 
Partial simulest operation. Simulcast 2-6 am Mon 
thru Sat; 2.7 am Sun. For non -simulcast facilities 
see WBUK (FM). 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENER,sL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 9a, 9d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 15d. 
Basic Rates: 20a, 22a, 23a, 24a, 25a, 26, 29a. 
Contracts: 40a, 42e, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 61e, 02b. 
Cancellation: 70a. 70e, 71a. 73a. 
FM facilities: WBUK (FM). 
Affiliated with American Entertainment Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 4 Eff 7/1/68-Ree'd 6/3/88. 

A -Mon thru Sat 6-10 am & 3-7 pm. 
B -Mon thru Sat 10 am -3 pm; Mon thru Fri 5:30- 
6 am; Sun 10 am -7 pm. 
C -All other times. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6 ti 12 t1 18 tI 24 ti 
A 48 46 44 42 40 
B 42 40 38 36 34 
C 32 30 28 26 24 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

(Only minute or 10 -second spots will be scheduled 
6-30 am & 3-7 pm.) 
PER WK: 12 ti I8t1 24tI 
Plan I (1/3A, 1/3B, 1/3C) 384 558 720 
Plan II (1/2A. 1/2C) 384 558 720 
Plan III (1/2B, 1/2C) 360 504 624 
20/30 see: 80% of 1 min. Including TAPa; not 
available In Class A. 
10 sec: 50% of 1 -min. Including TAPS. 

OHIO 
I0. SPECIAL FEATURES 

5 -MINUTE NEWS & SPORTS 
PER WK: Iti 3tI 5tí BU 

A (6 am -7 pm) 77 75 73 70 
B (7 pm -6 am) 66 64 62 60 

Spots scheduled between two rate classifications take 
the rates of the higher classification. 
Minutes and 20/30 -second spots may be cross -com- 
bined for discount purposes. 
Minutes and 20/30 -second spots may be counted to 
earn discounts on 10 -second spots, but 10 -second spots 
may not be counted to earn discounts on minutes or 
20/30 -second spots. 
Spots end programs may not be combined for discount 
purposes. 

WTVN-FM 
The call letters of this station have been changed to: 

WBUK (FM) 

WVKO 
1948 

COLUMBUS 
Media Code 4 236 3780 0.00 
Sky Way Broadcasting Corp., 1485 Henderson Rd., 

Columbus. Ohio 43221. Phone 614-451-2191. 
STATION'S PROGRAMMING DESCRIPTION 

WVKO: Ethnic programmed for Negroes. 
MUSIC: rhythm and blues. gospel and jazz. AIR 
PERSONALITIES handle all segments and are avail- 
able for taped commercials. NEWS: 5 min every hour 
at :45 and in traffic hours at :15, community oriented. 
SPORTS: live play-by-play college and high school 
football and basketball, minor league baseball and 
hockey. Daily aporta news 5:45 pm. Personalities 
available for remote broadcasts, store openings, shop- 
ping center sales. etc. Editorialize when deem neces- 
sary. Contact Representative for further details. Rec'd 
12/26/87. 

I. PERSONNEL 
General Manager -Bert Charles. 
Sales Manseer-Willlem Belander. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
1.000 w.: 1580 ke. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. All hills nimble when rendered. 

5. GENERAL ADVERTISING See aided regulations 
General: lb, 2a, 2h. 30, 4a, 4d. 5. 8a, 8. 
Rate Protection: 10e. 11c. 12e, 13c. 14e, 150. 
Basic Rates: 20b, 21a, 21c, 22e, 23a, 25a, 28a. 28e. 

20a. 29b. 33d. 
Contracts: 40s. 44a, 46, 47e. 
Comb.: Cont. Discounts: 60a, 60d, 60g, 601. 62d. 
Cancellation: 70d. 71a. 
Prod. Services: 02. 
FM facilities: WSPO (FM). 

TIME RATES 
No. 9 Et? 3/15/67-Ree'd 3/15/67, 

AA -Mon thru Fri sign -on -9 am & 3:30-6 pm; Sun 
7 am -noon. 
A -Mon thru Fri 9 am -3:30 pm; Sat all day; Sun 
noon -sign -off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 52x IS6x 912x 500+ 
1 min..._ ...... _...... _. 12.00 11.50 11.00 10.00 9.00 
30 sea 10.00 9.50 9.00 8.50 8.00 

CLASS A 
1 min..._ 10.00 9.50 9.00 8.00 7.00 
30 sec 8.50 8.00 7.50 7.00 8.00 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 10ti 20 t 30t1 40t1 60t1 
1 min..._ .............. 10.00 9.50 9.00 8.50 8.00 
30 sea.._ ...... _...._ 8.50 8.00 7.50 7.00 6.50 

CLASS A 
1 min.._.._.._ 8.50 8.00 7.50 7.00 6.50 
30 sec 7.50 6.50 6.00 5.50 5.00 

8. PROGRAM TIME RATES 
Ihr I/2hrI/4hrI0 min SMilt 

1 x 75 50 30 27 18 
DISCOUNTS 

13x-4% 52x-10% 156x-20% 
26x-6% 104v-15% 260x-25% 

9. PARTICIPATING PROGRAMS 
Ann Walker Show -10-10:30 am Man thru Fri, each 
12.00. Minimum 3 per week. 

WVKO-FM 
NOTE: The call letters of this station have been 
changed to: 

WSPO(FM) 

CONNEAUT (1 AM; 1 FM) 
Ashtabula County -Map Location 0-3 

See SIWS consumer market map and data at begin- 
ning of the State. 

WFIZ (FM) 
1964 

Media Code 4 236 3840 2.00 
Louis W. Skelly, 211 Main St., Conneaut, Ohio 

44030. Phone 216-597-1001. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Louie W. Skelly. 
Station Manager -Annette Warnola. 
Sales Manager -Eleanor Bailey. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
ERP 3.000 w., 105.5 mc. 
Operating schedule: 8:00 am -11:00 pm. EST. DST. 
Antenna height: 21 ft. below average terrain. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards imply. 
General: la, 2b, 3a, 3d. 4e, 9d, 5, 6a, 7a, 8. 
Rate Protection: 10e, 11c, 12c, 13e. 14e, 15a. 
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Conneaut-W F I Z (FM)-Continued 

Basle Rates: 20b, 215, 22a, 23a, 23b, 29b, 25a, 28a. 
Contracts: 40a, 44a, 95, 46, 47a, 51b. 
Comb.; Cont. Discounts: 60a, 61b, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eff- Itec'd 2/2/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec 20 see 10 tee 

1 i._ .._. 6.00 9.80 4.50 3.60 
10 z.........__.._..._.._...._.._ 5.50 4.40 4.15 3.30 
25 z._.._...._.._...._.._..____..._ 5.25 4.20 3.95 3.15 
50 i 4.75 3.80 3.60 2.85 
75 z..........._......__.._...._.._ 4.50 3.60 3.40 2.70 
100 i._.._...,_ 4.25 3,50 3.20 2.55 
200 z._ 4.00 3.20 3.00 2.90 
250 x. _ 3.75 3.00 2.85 2.25 
500 z 3.50 2.80 2.55 2.10 
1000 z 3.25 2.60 2.45 2.00 

WWOW 
1959 

Media Code 4 236 3900 4.00 
Louis W. Skelly, 211 Main St., Conneaut. Ohio 

44030. Phone 597-1001. 
I. PERSONNEL 

Pres. & Gen'1 Mgr.-Louis W. Skelly. 
Station Manager-Louie W. Skelly. 
Commercial Manager-Eleanor Bailey. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
500 w. days; 1360 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 4a, 40, 5, 6a, 7a, 8. 
Rate Protection: 10c, 11c, 12c, 13c, 14c, 15a. 
Basic Rates: 20b, 21a, 22a, 23a, 230, 24b, 25a, 28a. 
Contracts: 40a, 44a. 45, 46, 47a, 51b. 
Comb.; Cont. Discounts: 603, 61b, 62b. 
Cancellation: 70a, 70e. 71a. 72, 73b. 
Prod. Services: 80. 82. 
Member: Ohio Radio Network. 

TIME RATES 
ER Recd 2/2/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 20 see 10 see 

1 z 6.00 4.80 4.50 3.60 
10 z....._...._ .... 5.50 4.40 4.15 3.30 
25 x..........._........_......__ _..... 5.25 4.20 3.95 3.15 
50 z._ 4.75 3.80 3.60 2.85 
75 z 4.50 3.60 3.40 2.70 
100 z 4.25 3.50 3.20 2.55 
200 z 4.00 3.20 3.00 2.40 
250 x.__......_........_.._...._ 3.75 3.00 2.85 2.25 
500 z 3.50 2.80 2.55 2.10 
1000 z 3.25 2.60 2.45 2.00 

COSHOCTON 
Coshocton County-Map Location F-6 

See SIt1S consumer market map and data at begin- 
ning of the State. 

WTNS 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 236 3960 8.00 
Coshocton Broadcasting Co., 114 N. Sixth St Co- 

shocton, Ohio 43812. Phone 622-1560. 
STATION'S PROGRAMMING DESCRIPTION 

WTNS: Programmed for adults and young adults. 
NEWS: M -F 5 min every 30 min through 9 am, on 
hour thereafter. 8 am, noon, 5 pm news 10 min. 
News emphasis local and regional. FARM: markets 
and agriculture reports M -b' 7:05 am, county agent's 
reports M and F 12:30 pm. General popular music 
featuring standards, ehowtunes, film music and mid- 
dle-of-the-road with all segments emceed on individ- 
ual personality basis by 4 man staff. Public affairs 
and local interest interviewa and panel discussions 
part of overall concept. SPORTS: M -F 6:30 pm, 
major league baseball weekends and college football. 
National and area weather reports 3 times daily 
M -Sat. COMMERCIAL POLICY: 18 minutes per 
hour. Recd 7/24/67. 

I. PERSONNEL 
President-Mrs. Evalyn Wallace. 
Sales Manager-James Sigman. 
Program Director-Robert C. Vallfquette. 

3. FACILITIES 
1.000 w. days; 1560 kc. Non-dlrectlonal. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2b, 3a, 3b, 3c, 3d, 4a. 4d, 5. 6a, 7b. 
Rate Protection: 15a, 15b. 
Basic Rates: 200, 21a, 21b, 2Id, 2.2a, 22b, 240. 25a, 

26, 28a, 28c, 29a, 29b, 30. 
Contracte: 40a, 41. 42d, 44a, 45, 46, 47a, 48. 49, 50. 

51a, 51b, 51e. 
Comb.; Cont. Discounts: 600, 60e, 60d, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective May 1, 1963. (Card No. 2.) 

Card received April 1, 1963. 
6. SPOT ANNOUNCEMENTS 

1 tl 7.00 104 ti 5.60 
13 ti 6.65 156 ti 5.25 
26 ti 6.30 260 U. 4.90 
52 ti 5.95 312 ti ........... 4.55 

1. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 rain 

1 z-...-._..- 60 36 24 18 12 
DISCOUNTS 

13x-5% 52x-15% 156x-25% 
260-10% 104z-20% 260x-30% 

CUYAHOGA FALLS 
Summit County-Map Location F-4 

See SRDS Consumer market map and data at begin- 
ning of the State. 

See Akron 
(including Cuyahoga Falls) 

DAYTON (4 AM; 3 FM) 

(including Kettering) 
Montgomery County-Map Location B-7 

See SItUO consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to inane 
that all of the stations provide equal coverage of the 
entire area or cities Involved. It is part of the time 
buying function to determine extent of Individual 
station coverage, audience delivered, etc., within the 
area. 

WAVI 
1955 

DAYTON 

Modern Country 

®M 
Subscriber to the NAB Radio Code 

Media Code 4 236 4020 0.00 
WAVI/\\'DAO Broadcasting Corp., Broadcast Center, 

1400 Cincinnati St., Dayton, Ohio 45908. Phone 
513-224-1137. 
STATION'S PROGRAMMING DESCRIPTION 

WAVI: Programmed for adults and young adults. 
MUSIC: 80% features country music top 50 hits. 
NEWS: 5 min local news on hour. Network national 
and international on half hour. RELIGIOUS: Sun, 
sign -on -nowt COMMERCIAL POLICY: 16 minutes 
maximum per hour, 1-1/2 minutes per 5 minute show. 
5 air personalities. 3 man news staff. Contact Repre- 
sentative for further details. Recd 9/26/68. 

I. PERSONNEL 
President --H. K. Crawl. 
General Manager --W. F. Russell. 
Mdsg. & Sales Prom. Mgr.-Tom Robertson. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Ohio-Call station direct. 

3. FACILITIES 
25u w. days; 1210 kc. Non-dlrectlonal. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%; 1% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 40, 5, Ba, 7b, 8. 
Rate Protection: 10b, 11b, 13b, 14b. 15a, 15b. 
Basic Rates: 20a, 21a, 22b, 23a, 24a, 24b, 24e, 25a, 

28a, 29a. 30. 
Contracts: 40a, 41, 42a, 43, 44a, 45, 46, 47a, 98, 51a. 
Comb.; Cont. Discounts: 60a, 60f, 601, Ela, 62b. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80, 82. 
FM facilities: \\DAO (FM). 
Affiliated with American Entertainment Network. 

TIME RATES 
Eft 11/1/68-Iteé d 9/26/68. 

6. SPOT ANNOUNCEMENTS 
(Mon thru Sat 6-10 am & 3-7 pm) 

PER WK: I ti 12 ti 18 ti 24 ti 
1 min 26 22 20 18 
20/30 sec.._.._ 21 18 16 14 
10 sec 13 11 10 9 

(All other times) 
1 min 23 19 17 15 
20/30 sec 19 16 14 13 

7.1PACKAGE PLANS 
il 9 8 7 

TAP 24 
6 spots 6-10 am Mon thru Sat. 
6 spots 3-7 pm Mon thru Sat. 
4 spots 10 am -noon Mon thru Fri 
4 spots noon -3 pin Mon thru Frl. 
4 spots noon -7 pm Sun. 
24 ti per wk, ea 16 
All time classifications combine. Only minutes and 
20/30 seconds may combine. 

WDAO (FM) 
1964 

DAYTON 

R & 13/Gospel 
Media Code 4 236 4080 4.00 
WAVI/\\DAO Broadcasting Corp., Broadcast Center, 

1400 Cincinnati St., Dayton, Ohio 45408. Phone 
513-224-1137. 

STATION'S PROGRAMMING DESCRIPTION 
WDAO(FM): 5-6 am gospel and spiritual. 6-9 am 
rhythm and blues music. 9-10 am women's program 
with interviews, news and music. 10 am -9 pm rhy- 
thm and blues music. 9 pin -1 am rhythm and blues 
music. Weekends: same format except Sun which 
features gospel and spiritual 5 am -2:30 pm. Rhythm 
and blues music 2:30-6 poi. Audience call -in show. 
Sun only 6-7 pm. Jazz 7 pm -12M. NEWS: every 
half hour, local, national, network. Contact Repre- 
sentative for further details. Reed 1/5/68. 

I. PERSONNEL 
President-II. K. Crowl. 
General Manager-Joseph B. Whalen. 
Mdse. & Sales Prom. Mgr.-Tom Robertson. 

In Dayton WHIO is Radio 
WHIO delivers 364,000 adult men and women 18 and up, an audi- 

ence no other Dayton station comes close to equaling. Tap Dayton 

buying power with the adult station, the result station ... WHIO 

6 am -10 am 10 am -3 pm 3 pm -7 pm 7 pm -12 m 6 am -12 m 

WHIO 234,000 146,000 163,000 136,000 364,000 

Station A 121,000 11,000 114,000 68,000 214,000 

Station B 123,000 82,000 100,000 74,000 239,000 

Station C 31,000 37,000 42,000 8,000* 74,000 

ARO Audience estimates adjusted for 
actual broadcast schedule. 

ARB April/May 1968, total survey 
area, cumulative Dayton radio audi- 
ence estimate. Dayparts: Mon -Fri; 
6 am -12 midnight Mon -Sun. Sur- 
vey results subject to qualifica- 
tions in said reports. 

CBS AFFILIATE/REPRESENTED 
BY EDWARD PETRY & CO., INC. 

Cox Broadcasting Corp. 
Stations: 
WHIO AM -FM -TV, Dayton; 
WSOC AM -FM -TV, Charlotte; 
WSB AM -FM -TV, Atlanta; 
WIOD AM -FM, Miami; 
KTVU, San Francisco -Oakland; 
WI IC -TV, Pittsburgh 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 
Ohio-Call station direct. 

3. FACILITIES 
ERP 50,000 w. (horiz.), 50,000 (vert.): 107.7 mt, 
Operating schedule: 5-1 am. EST. 
Antenna ht.: 420 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; 1% cash discount. 

5 GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 13b, 14b, 15a, 150. 
Basic Rates: 20a, 21a, 22b, 23a, 24a, 24b. 24c, 25a, 

28a, 29a, 30. 
Contracts: 40a, 41, 42a, 43, 44a, 45, 96, 47a, 48. 51a. 
Comb.; Cont. Discounts: 60a, 60f, 601, 61a, 62b. 
Cancellation: 70a, 70e. 71a, 72, 73a. 
Prod. Services: 80. 82. 
AM facilities: WAVI. 
Affiliated with MILS. 

TIME RATES 
Eff 8/1/68-Reed 9/26/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 
1 min. 16 
20/30 sec_..........._..._._.._....__.._... 12 

12 ti 
14 
11 

8 

lit t124ti 
13 12 
10 9 
7 6 

7. PACKAGE PLANS 
TAP 24 

6 spots 6-10 am Mon thru Sat. 
6 spots 3-7 pm Mon thru Sat. 
4 spots 10 am -noon Mon thru Fri. 
4 spots noon -3 pm Mon thru Fri. 
4 spots noon -7 pm Sun. 
24 TI PER WK: 
1 min, ea..._.._.._......_... 10 20/30 sec, ea 8 
Minutes and 20/30 seconda may combine. 

WHIO 
1935 

DAYTON 

CBS Radio Network 

mum 
A Cox Broadcasting Corporation Station 

Subscriber to the NAB Radio Code 
Media Code 4 236 4140 6.00 
Miami Valley Broadcasting Corp., 1414 Wilmington 

Ave., Dayton, Ohio 45401. Phone 513-254-5311. 
STATION'S PROGRAMMING DESCRIPTION 

WHIO: 5-10 am personality, middle-of-the-road 
music, comedy, helicopter traffic reports. 10 am -1 pm 
network and middle-of-the-road music. 1-2:30 pm 
phone discussion program with nationally known per- 
sonalities talking direct with listener. 2:30-6 pm 
drive time with middle-of-the-road music, comedy and 
helicopter traffic reports. 6:30-11 pm sporta, high 
school, college and pro baseball, football, basketball, 
hockey. 11 pm -1 am middle - of - the - road music. 
NEWS: 10 min on hour and 5 min on half hour. 
Sat and Sun middle-of-the-road music. Contact Rep- 
resentative for further details. Reed 8/7/67. 

I. PERSONNEL 
General Manager-Stanley G. Mouse. 
National Sales Manager-Jack P. McCarthy. 
Mdsg. & Sales Prom. Mgr.-Roy M. Whitaker. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
5.000 w.; 1290 kc. Directional-nighttime only. 
Operating schedule: 5:00-12:30 am Mon thru Fri; 
5:00-1:15 am Sat; 8:00-12:05 am Sun. EST. 

4. AGENCY COMMISSION 
15% on net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3c. 3d, 9a, 5, 60, 7b, 8. 
Rate Protection: lob, lib, 12b, 130, 14b, 15a. 
Basic Rates: 20b, 21a, 21d, 22a, 22b, 23a, 24a, 246, 

29c, 25a, 26, 27. 28b, 29a, 30, 31. 320. 33a. 
Contracts: 40a, 41, 42a, 43, 44a, 45, 46, 47a, 48, 49, 

50. 51a, 51b. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 601, 61a. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, Si, 82. 
FM sold and programmed separately from AM. 
For combination rues see CBS Radio Network (Basic 
Network). 
Where advertiser prepares own program, It should 
be submitted not less than three days in advance for 
program director's approval. 

TIME RATES 
No. 18 Elf 7/1/68-Reed 6/17/68. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Sat 3-7 pm. 
A-Mon thru Sat 10 am -3 pm; Sun 6 am -7 pm. 
B-Daily 7 pm -6 am. 

6. SPOT ANNOUNCEMENTS 
YEARLY SPOTS 

I MIN: AAA AA A B 
520 z 54 47 41 25 
1000 x 53 96 40 24 
20/30 SEC: 
520 x 49 42 36 20 

1000 x 48 41 35 19 

7. PACKAGE PLANS 
CLASS AAA 

PER WK: I ti 6 ti 12 t1 18 ti 24 ti 
1 min 60 57 58 55 53 
24/30 sec 55 52 51 50 98 
10 sec 40 37 36 35 33 

CLASS AA 
1 min 53 50 49 98 46 
20/30 see 48 45 44 43 91 
30 sec 33 30 29 28 26 

CLASS A 
1 min. 45 43 42 41 39 
20/30 sec.... 40 38 37 36 34 
10 sec 27 26 25 29 23 

CLASS B 
1 min 29 27 26 25 24 
20/30 sec 24 22 21 20 19 
10 see..._ 17 16 15 14 13 
Newscasts, vignettes, minutes, 10, 20. 30 second spots 
may combine to earn weekly frequency discount. 
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Dayton -W H 10 -Continued 
TOTAL AUDIENCE PLANS 

(Wkly Mon thru Fri) - Plan - 
I MIN: 10 20 

6-10 am 2 U 5 tt 
10 am -3 pm 5 ti 5 U 
3-7 pm 3 ti 5 ti 
7 pm -midnight. 5 ti 
Per wk .. ........................_.._...._.._.._ 455.00 780.00 

8. PROGRAM TIME RATES 
5 MINUTES 

WKLY: I ti 9 t1 5 tl IO ti 
AAA 75 73 72 70 
AA 68 68 05 63 
A 60 58 57 55 
B 37 38 35 34 
1/4 hr 100 85 80 70 
1/2 hr 150 130 120 100 
1 hr 200 180 180 150 

W H I O -FM 
1945 

DAYTON 

R A ©OFM 
A Cox Broadcasting Corporation Station 

Subscriber to the NAB Radio Code 
Media Code 4 236 4141 4.00 
Miami Valley Broadcasting Corp., 1914 Wilmington 

Ave., Dayton, Ohio 45401. Phone 513-254-5311. 
STATION'S PROGRAMMING DESCRIPTION 

WHIO-FM: Programmed for general interest. 
MUSIC: middle-of-the-road mask, dance, pop con- 
cert, Latin American, combo, piano, male and female 
vocal, choral and show albums. 10 evening hours of 
classical music programming per week. AIR PER- 
SONALITIES handle all segmente. NEWS: 5 min 
on hour, regional, international, local, community, 
state, sports, and stock market reports. Extended 
network newscasts morning and evening. Editorials 
twice weekly. Contact Representative for further 
details. Rec'd 12/20/67. 

I. PERSONNEL 
General Manager -Stanley G. Mouse. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

1 FACILITIES 
ERP 50,000 w.: 99.1 mc. Stereo. 
Operating schedule: 7:00-1:00 am Mon thru Sat; 
7:30 am -midnight Sun. EST. 
Antenna ht.. 1.060 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net Ume only. 

5. GENERAL ADVERTISING See coded regulations 
See SVHIO listing for coded regulations. 
FM sold and programmed separately from AM. 

TIME RATES 
No. 3 Eff 7/1/67-Rec'd 6/2/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: 104x 260e 500e 1000e 
1 min _....__ 14 13 12 10 
30 sec 12 11 10 S 

10 sec. flat .... .... ...- b 
7. PACKAGE PLANS 

WEEKLY 
I ti 6 tl 12 tl 18 tl 24 tl 50 + 

1 min 14 13 12 11 10 8 
30 sec 12 11 10 9 8 6 
WHIG -AM spots may be applied toward frequency 
discounts on WHIO-FM spot schedules. 
WHIO-FM spots cannot be counted toward WHIG - 
AM frequency discounts. 
Programs and spots may be combined to earn fre- 
quency discounts. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x 70 50 35 25 
3 x 60 40 30 20 
5 e 50 35 25 16 

WING 
1921 

DAYTON 

The Eastman Station 
Media Code 4 236 4200 8.00 
Great 'trails Broadcasting corp.. Talbott Tower. 

Dayton. Ohio 95402. Phone 513-222-3773. 
I. PERSONNEL 

Executive Vice -President -J. P. Williams. 
Vice-Pres. & Gen'l Mgr. -James W. Bennett. 
Sales Manager -Robert Melberth. 

2. REPRESENTATIVES 
Robert E. Fastman & Co., Inc 

9. FACILITIES 
5.000 w.; 1410 he. Directional -night only. 
Onerating Rehedmle- 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net charges for time. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 3b, 4a, 5, 8a, 8. 
Rate Protection: lob, llb, 12b. 
Basic Rates: 23a. 24a, 25a, 28a. 
Contracts: 40a. 45, 46. 
Comb.; Cont. Discounts: 60k. 
Cancellation: 70a, 70e. 73a. 

TIME RATES 
Rates effective January 1, 1966. 

Rates received December 29, 1965. 
6. SPOT ANNOUNCEMENTS 

(8:00-10:00 am and 3:00-7:00 pm Mon thru Bat) 
PER WE: (') 8 ti 12 ti 18 U 24 ti 
1 min. 50.00 42.00 40.00 38.00 36.00 
30/20 sec. 90.00 33.60 32.00 30.40 28.80 
10 sec 30.00 25.20 24.00 22.80 21.60 

(10:00 am -3:00 pm Mon thru Sat) 
1 min 40.00 37.00 35.00 33.00 30.00 
30/20 sec. 32.00 29.60 28.00 26.40 24.00 
10 sec. 24.00 22.20 21.00 19.80 18.00 
(7:00 pin -midnight Mon thru Sat and all day Sun) 

1 min 37.50 32.00 30.00 28.00 26.00 
30/20 sec 29.60 25.80 24.00 22.40 20.80 
10 see. 22.20 19.20 18.00 18.80 15.80 

(u) Fixed or 1-5 U. 
7. PACKAGE PLANS 

FAMILY PLAN 
6 Spots -6:00-10:00 am Mon thru Sat. 
6 spots -3:00-7:00 pm Mon thru Sat. 
4 spots -7:00-10:00 pm Mon thru Fri. 

4 spots -10:00 am -3:00 pm Bat. 
4 spots -Noon -7 :00 pm Sunday. 
24 announcements, per wk, ea 25.00 
Family Plan not combinable with other weekly plans 
for added frequency. 

DISCOUNTS 
28 continuous wks.... 5% 52 continuous wks.... 10% 

WONE 
1948 

DAYTON 

R A B 

A Group One Station 
Media Code 4 236 4260 2.00 
Group One Broadcasting Company, 11 S Wilkinson 

St., Dayton. Ohio 45402. Phone 513-224-1501. 
t. PERSONNEL 

President -Roger G. Berk. 
Vice-Pres. & Gen'l Mgr. -Samuel J. Yacavazzi. 
Vice-Pres. National Sales -Alfred G. Grosby. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 
Ohio, Indiana, Kentucky, Pennsylvania, Upstate New 

York -Regional Reps Corp. 
9. FACILITIES 

5,000 w.; 980 kc. 
Directional -separate patterns day and night. 

Operating schedule: 24 hours daily. EST,. 
4. AGENCY COMMISSION 

15% on time only: no cash discount. 
5. GENERAL ADVERTISING See ceded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, la, 3b, 3c, 3d, 9a, 9d. 5, 6a. 

7b, A. 
Irate Protection: 10b, 11b, 12b, 13b. 14b, 15a. 15c. 
basic hates: 20a, 20b, 21a. 21b. 21c. 210. 22a, 22b, 

23a, 23b, 29a, 24c, 25a, 28b, 28c, 29a, 29b, 30, 31, 
32b, 33b. 

Contracts: 90a, 41. 94a, 44h, 45. 48. 47e, 48, 49. 
Comb.; ('ont. Discounts: 60a, 60d. 60e, 60f, 601. 61a. 

G1b. 62b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Member: Ohio Radio Network. 

TIME RATES 
Rates effective January 1, 1988. 
Rates received January 27, 1966. 

6. SPOT ANNOUNCEMENTS 
Class AA -6:00-10:00 am and 3:00-7:00 pm Mon 
thru Sat. 
Class A-10:00 am -3:00 pm Mon thru Sat. 
Class B-7:00 pm -midnight Mon thru Sat; all day 
Sun. 
Class C -Midnight -8:00 am Mon thru Sua. 

-Class AA- -Class A-3 - Class B- 
20/30 20/30 20/30 

1 min sec 1 min sec 1 min sec 
6 ti 90. 32. 38. 29. 32. 25. 
12 ti 38. 29. 32. 25. 29. 23. 
18 ti 32. 25. 28. 22. 26. 20. 
24 ti 28. 22. 24. 19. 23 18. 

7. PACKAGE PLANS 
TAP 35 PLAN 

Spots 
8:00-10:00 am Mon thru Sat ..... _...._.._........ __... __. 8 
3:00-7:00 pm Mon thru Sat.....___....._........._._..... e 
10:00 am -noon Mon thru Dri._....-_...._...._.._......._ 5 
Noon -3:00 pm Mon thru Frl._.......-__......_...._-...... 5 
7:00 pm -midnight Mon thru Sat._..___........_....__ 5 
10:00 am -3:00 pm Sat ............... { 
10:00 am -3:00 pm Sun ..__..-__.__._.._ { 

85 
Cost per wk 595. 

All time classifications combine. Only minutes and 
20/30 seconds combine. 
ID's -50% of 1 -minute rate 

DISCOUNTS 
26 coasse wk. 5% 52 concee 1096 

WONE-FM 
1959 

DAYTON 
A Group One Station 

Media Code 4 236 4261 0.00 
Group One Broadcasting Co.. 11 S. Wilkinson St., 

Dayton, Ohio 45902. Phone 513-224-1501. 
I. PERSONNEL 

President -Roger G. Berk. 
Vice-Pres. & Gen'l Mgr. -Samuel J. Yacovazzl. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 
Regional Rene Corp 

3. FACILITIES 
ERP 19.500 w.: 109.7 mc. 
Operating schedule: 8-1 am. 
Antenna ht.: 350 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See ceded regulations 
See WONE listing for coded regulations. 

TIME RATES 
No. 1 Eff 4/1/67 -Reed 4/28/67. 

7. PACKAGE PLANS 
PER WK: I tI 6t1 12t1 18 ti 24+ 
1 min or less 9 8 7 6 5 

8. PROGRAM TIME RATES 
SPECIAL 1 YEAR PACKAGE 

500+ 4 

WVU D (FM) 
1962 

KETTERING 

Media Code 4 236 4320 4.00 
University of Dayton, 300 College Park Ave., Dayton, 

Ohio 45409. Phone 481-5500. Ext. 349: 228-4312. 
STATION'S PROGRAMMING DESCRIPTION 

WVUD (FM): Programmed for adults, late teens. 
MUSIC 75% of total program: 85% of music middle- 
of-the-road, standards, showtunea, film music. Weekly 
20 min conversations with community leaders. 14 
newscasts daily, including sports. Oct -Apr only 
weekly medical network, monthly nursing, education 
networks. 1 hour panel weeknights at 10:30 pm. 30 
min public affairs program Sun. M -F, sign -on -5:30 

pm middle-of-the-road music, with short features for 
homemakers, parents. M -F 5:30-8 pm general popu- 
lar music. Classical music M -F 8-10 pm. 1-1/2 
hour folk, 3 hour dance Sat 8:30-11 pm. Current 
hits Sat 9 am -2 pm. Interviewe with celebrities 
visiting campus. University, high school aporta re- 
ports, interviewa. Sun middle-of-the-road, general 
orchestral music, opera. Contact Representative for 
further details. Rec'd 2/1/68. 

I. PERSONNEL 
General Manager -George C Biersack. 
Program Director -J. B. (Joe) Burns. 

2. REPRESENTATIVES 
Herbert E. Groskln & Co. 

3. FACILITIES 
ERP 27,000 w.; 99.9 mc. Stereo. 
Operating schedule: 11 am -11:40 pm. EST. 
Antenna ht.: 120 ft above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 3b, 5, 6b, 7a. 
Rate Protection: 10a, lia, 12a, 13a, 14a. 15s. 
Basle Rates: 20b, 21a, 21b, 22b, 231. 23b, 24a, 26e. 

2ßb, 29a. 
Contracta: 40b, 42a, 42d, 43, 44b, 45, 46, 47c, 48, 

49, 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 80a, 60t, 61a. 61b, ß2b. 
Cancellation: 70a, 70c, 71b, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American FM Network. 
Member: Groskln Group. 

TIME RATES 
ER 2/1/67-Rec'd 1/4/87. 

6. SPOT ANNOUNCEMENTS 
Ix Ibx 90e 80e 125x 250e 500x 

1 min 15.00 14.00 13 00 12.00 11.00 10.00 9.50 
8. PROGRAM TIME RATES 

Ix I5x 30e 60x 125x 250x 500x 
1 hr 105.00 100.00 95.00 90.00 86.00 82.00 78.00 

1/2 hr 79.00 75.00 71.00 87.00 84.00 61.00 58.00 
5 min 44.00 42.00 40.00 38.00 38.00 34.00 32.00 

10. SPECIAL FEATURES 
NEWSCASTS 

5 min 3 min 
3-5 ti, wlc.._ _.. 7 5 
6+ 8 4 
Newscasts and announcements combine to earn fre- 
quency discounts. Minimum of 3 newscasts weekly 
must be purchased. 

DEFIANCE 
Defiance County -Map Location B-4 

See SIDS consumer market map and data at beginning 
of the State. 

WONW 
1949 e 

Subserlher to the NAB Radio Code 
Media Code 4 238 4380 8.00 
Tri-State Broadcasting Co.. Inc.. Box 488. Radio 

Drive, Defiance, Ohio 43512. Phone 419-782-8126. 
I. PERSONNEL 

Vlee-Pres. .l Gen'l Mgr. -Glenn R. Thayer. 
Sales ]Tanager -Howard K. Myers. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
Regional Rene Corp. 

9. FACILITIES 
1,000 w. days, 500 w. nights; 1280 ke. 

Directional -night only. 
Operating schedule: 5:45 am -12:30 pm Mon thru Sat; 
7:00am-midnight Son. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a, 5, 8. 
Rate Protection: 105. 11a. 14a. 
Basle Rates: 22a. 22b. 23a, 29a, 24b, 25a, 28a, 29a. 
Contracts: 40s, 42a, 98, 97a. 
Comb.; Cont. Discounts: 60b, 61a, 01b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with MBS Radio Network. 
Religious -Regular rates apply. Acceptable at those 
times desired by the station. 

TIME RATES 
Eff 5/1/68-Rec'd 9/25/66. 

AA -Mon thru Sat 7-9 am, 11 am -1 pm & 4-6:30 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MIN: Ix 26x 52x 156x 260e 520x 1000x 

AA 8.00 7.50 7.25 6.50 6.25 5.75 5.50 
A 7.00 6.50 6.25 5.50 5.25 4.75 4.50 

20/30 SEC: 
AA 6.50 6.00 5.75 5.35 5.25 4.75 4.50 
A 5.50 5.00 4.75 4.35 4.25 3.75 8.50 

ID's 50% of 1 -min. 
ID's not counted for rate of 1 -min and 20/30 sec 
spots. Frequency of 1 -min and 20/30 sec can be 
counted for rate of ID's. 

8. PROGRAM TIME RATES 
I HR: Ix 26x 52x 104x 156x 260x 812x 

AA 80 72 70 68 84 60 56 
A 70 63 61 60 58 53 49 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/9 hr: 40% of hour. 5 min: 25% of hour. 

DELAWARE 
Delaware County -Map Location D-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDLR 
1961 

R A B 

Media Code 4 236 4440 0.00 
Delaware -Marysville Broadcasting Service. Inc., Box 

317, Delaware. Ohio 43015. Phone 383-1107. 
Studio: Marysville. Ohio. 

I. PERSONNEL 
President -it illiam C. Clay. Jr. 
Exec. Vice-Pres.-Bob Doll. 
General Manager -Robert Allen Kincaid. 

OHIO 
2. REPRESENTATIVES 

Regional Reps Corp. 
8. FACILITIES 

500 w. day.; 1550 kg. Directional. 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. Bills payable 10th. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a, 9a, 4d, 5, 6a. 7b. 
Basic Rates: 20a, 22a, 22b, 23a, 241, 25a, 28a, 29a. 
Contracta; 40a, 45, 46, 47a. 48. 
Comb.; Cont. Discounts: ß0a, 131a. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with EBB Radio Network. 
Member: Ohio Radio Network. 

TIME RATES 
Rates effective -. 

Rates received June 12. 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 min. 
hr. hr. hr. min. min. or less 

1 time.. 40.00 32.70 20.80 16.80 10.90 6.00 
13 times 89.00 31.70 19.30 16.00 10.50 5.90 
26 times 38.00 80.50 18.50 17.00 10.00 5.80 
52 times 37.00 29.50 17.50 15.80 9.50 5.50 

104 times 35.00 23.00 16.50 14.70 8.80 5.00 
156 times 92.00 26.00 15.50 14.20 8.40 4.80 
260 times 30.00 24.00 14.50 18.00 8.00 4.50 
812 times 28.00 22.00 13.50 11.50 7.00 4.20 
624 time. ....._ _ .___ - - 8.80 

1,000 time. - 3.50 

DOVER -NEW PHILADELPHIA 
Tuscarawas County -Map Location F-5 

See 81tDS consumer market snap and data at begin- 
ning of the State. 

WJER 
1950 

Subscriber to the NAB Radio Code 

Media Code 4 236 4500 1.00 
Dover Broadcasting Co., Inc.. 646 Blvd., Dover, 

Ohio 44822 Phone 216-343-7755. 
STATION'S PROGRAMMING DESCRIPTION 

WJER: Programmed for adulte and young adults. 
Network news every hour on half hour, 15 min local 
news 8:15 am, 10 am, noon & 5:10 pm. FARM: 
reports, 4-H and county extension programs 8:30-7 
am. 10:15 am music for Swiss population. MUSIC: 
with exception of Swiss segment is standards and 
showtunes. SPORTS: professional baseball and foot- 
ball, college football, local high school football and 
basketball. COMMERCIAL POLICY: 18 minute maxi- 
mum per hour. Remote pick-ups available. Person- 
alities secondary to music. Contact Representative for 
further details. Recd 8/3/67. 

I. PERSONNEL 
General Manager -George D. Galley. 
Commercial Manager -Kenny Neff. 

2. REPRESENTATIVES 
Regional Reps Corp. 

9. FACILITIES 
1,000 w. days, 250 w, nights; 1450 kc. 

Non -directional. 
Operating schedule: 5 am -midnight. EST. 
Partial simulcast operation. Simulcast 5-7:30 am. 
For non -simulcast facilities see WJER-FM. 

4. AGENCY COMMISSION 
15% on station time only no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 9d. 5, 6a, 7a. 8, 
Rate Protection: 10g. 111, 13h. 14b. 
Basic Rates: 20b, 21d. 22b, 23a, 24b, 25a. 28b, 28c, 

29b, 30. 
Contracts: 40a. 91, 44a, 95, 46, 47a, 98, 50, 51c. 
Comb.: Cont. Discounts: 60c, 60e, 62b, 62d. 
Cancellation: 70a. 71a, 72. 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
No. 8 Eff 4/60 -Reed 9/29/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 tee 

1 x..._ 7.00 5.9.5 260 x..._ 4.95 4.15 
26 x 6.40 5.30 312 e 9.25 3.55 
52 e 6.00 5.01) 500 e 3.90 3.25 
109 x 5.65 4.70 1000 e 3,50 2.75 
156 x 5.30 9.45 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x I56x 260x 912e 

1 hr 50.00 95.00 92.50 90.00 37.50 35.00 30.00 
1/2 hr 30.00 27.00 25.50 24.00 22.50 21.00 18.00 
1/4 hr 20.00 18.00 17.00 18.00 15.00 14.00 12.00 
10 min 15.00 13.50 12.75 12.00 11.25 10.50 9.00 
5 min 10.00 9.00 8.50 8.00 7.50 7.00 6.00 

W J E R -FM 
1968 

NAtt 

Media Code 4 236 4501 9.00 
Dover Broadcasting Co., Inc., 646 Boulevard St., 

Dover, Ohio 44622. Phone 216-343-7755. 
I. PERSONNEL 

General Manager -George D. Galley. 
Commercial Manager -Kenny Neff. 
Chief Engineer -Don Graff. 

2. REPRESENTATIVES 
Regional Rens Corp. 

3. FACILITIES 
ERI' 3,000 w. (horiz. & vert.): 101.7 mc. Stereo. 
Operating schedule: 5 am -midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Operated separately 7:50 
am -midnight. For simulcast facilities see WJER. 

4. AGENCY COMMISSION 
15es. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 9d, 5, 6a, 7a. 
Rate Protection: 10g, 111, 13h. 14b, 15a. 
Basic Rates: 20b, 21d, 22b, 23a, 29b, 25a, 26, 28b, 

28c, 30. 
(This listing continued on next page) 
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OHIO 
Dover -New Philadelphia - 
W J E R -FM -Continued 

Contracts: 40a, 41, 44a, 45, 46, 97a, 48. 50, 51a. 
Comb.; Cont. Discounts: 60c, 60e, 61a, 62d. 
Cancellation: 70a, 70c, 71a, 72. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 1 ER 5/1/68-Rec'd 5/28/68. 

151- 
6. SPOT ANNOUNCEMENTS Ix 50x 300x 

1 min 4.00 3.75 3.50 
30 sec 3.50 3.25 3.00 

151- 
8. PROGRAM TIME RATES lx 50x 800x 

1 hr 40 35 28 
1/2 hr 25 21 16 
1/4 hr 17 19 10 

EAST LIVERPOOL (1 AM; 1 FM) 
Columbiana County -Map Location G-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

WOH I 

1949 

R A,ß 
Media Code 4 296 4560 5.00 
Comtrander Corp.. Box 760, 236 W. 6th St. East 

Liverpool, Ohio 43920. Phone 216-385-1490. 
I. PERSONNEL 

Pres. & Gen'1 Mgr. -Joseph D. Coons. 
Program Director -Richard Frankel. 

2. REPRESENTATIVES 
Grant Webb & Company 
Ohio. Penn. -Regional Reps. Corp. 

3. FACILITIES 
500 w. days, 250 w. nights; 1490 kc. Directional - 

days. 
Operating schedule: 6:00 am -midnight weekdays; 7:45 
am -midnight Sun. EST. DST. 

4. AGENCY COMMISSION 
15% on time only: 2% rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a. 4a, 4d. 5, 60, 7b, 8. 
Rate Protection: 10h, llh, 12h. 13h, 14h, 15a, 16. 
Basic Rates: 20a. 21a, 21d, 22b, 23a, 24b, 25a, 28, 

27, 28a, 28c, 29a, 30, 31. 
Contracts: 40a, 41. 42b. 45, 96, 47a, 48. 50, 51a, 51b. 
Comb.: Cont. Discount.: 60a, 60f, 61a, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
FM facilities: WRTS (FM). 
Member: Ohio Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 12 Eft 9/1/67-Rec'd 8/29/67. 
A -Mon thru Fri sign -on -7 pm. 
B -Mon thru Fri 7 pm -sign -off; Sat & Sun sign -on - 
midnight. 

6. SPOT ANNOUNCEMENTS 
A B 

t30 t20 
age 800 
2.45 1.80 

I 130 t20 I 
min see see min 

1 z. 6.00 3.30 2.70 4.45 
...._ ...._ 4.20 ___ ..- 

40 x...._._ 5.65 ...._ _.._ 4.10 2.35 
60 z 5.40 

..20 2.60 3.85 2.25 1.70 
100 x._...._ 5.15 3.05 2.45 3.80 2.15 1.65 
200 x..._.._._ 4.55 2.90 2.35 3.30 2.05 1.60 
300 x...._ 4.05 2.65 2.25 2.90 1.85 1.50 40 L 3.60 2.35 2.00 2.45 1.65 1.35 
500 x 3.45 2.10 1.75 2.35 1.40 1.20 
1000 L......_ 3.30 1.95 1.55 2.25 1.25 1.05 

()) Fixed position. 

7. PACKAGE1 
PLApro8priate time clava. 

PACKAGE 
FOR SEVEN PLAN 

7 ROS 20 -second spots per week. ._ 7.00 
1 year. non -cancellable contract. Cannot be combined 
for discount purposes. 

SATURATION PLAN 
PER WK: 10t1 15 ti 20t1 30t1 4061 50ti 
1 min 51.50 68.25 81.00 108.00 138.00 165.00 
30 sea...._._ 30.50 43.50 53.00 70.50 84.00 97.50 
20 sec ..... _. 24.50 35.25 45.00 60.00 70.00 77.50 
May be counted toward contract committmenta. 
Subject to avallabilities. Must be used within 7 
days. All ROS, BTA on days ordered. 

WRTS (FM) 
1959 

R A B ppFMU 
Media Code 4 236 4590 2.00 
Conatrander Corp.. Box 760, 236 W. Sixth St., 

East Liverpool, Ohio 43920. Phone 216-385-1490. 
I. PERSONNEL 

Pres. & Sta. Mgr. -Joseph D. Coons. 
Program Director -Richard Frankel. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Ohio. Penn. -Regional Reps Corps. 

3. FACILITIES 
ERP 28,000 w.: 109.3 mc. 
Operating schedule: 8 am -midnight daily. EST. 
Antenna ht.: 335 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only: 2% 10 days. net 30. 

5. GENERAL ADVERTISING See Boded regulations 
Bee WOHI listing for coded regulations. 
AM facilities: WOHI. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 ER 11/1/68 -Reed 10/7/68. 
7. PACKAGE PLANS 

THE SEVEN FOR SIX PLAN 
7 ROS 1 -minute spots per week (1 per day) 8.00. 

SATURATION PLANS 
(Subject to availabilities) 

IO tl 20 tl 30 tl 40 t1 50 ti 
2 wk period 20.00 35.00 45.09 47.50 50.00 
Saturation and Seven for Six Plana cannot be com- 
bined for discount purposes, no can WRTS (FM) 
spots be combined with WOHI spots. 

Is your 

Blood Pressure 

HIGH? 
Only your doctor 

can tell. And he 

can now help 

most cases of 

this disease with 

new drugs and 

new methods of 

treatment developed 

with the help of 

your Heart Fund 

dollars. More Heart 

Fund dollars will 

support more 

research to 

prevent and cure 

this leading 

cause of heart 

attack and stroke. 

Give 
to your 

HEART FUND 

EATON 
Preble County -Map Location A-7 

See SUDS consumer market map and data at begin- 
ning of the State. 

WCTM (FM) 
19 

Media Code 4 236 4620 7.000 
Western Ohio Broadcasting Service, Inc., 505 N. 

Barron St., Eaton, Ohio 45320. Phone 513-456- 
4200: 3200. 

I. PERSONNEL 
Vice-Pres., Gen'I & Sales Mgr. -Stanley Coning. 
Station Mgr. & Prog. Dir. -Ronald J. Wickersham. 

2. REPRESENTATIVES 
Roger Coleman. Inc. 

3. FACILITIES 
SItP 20.000 w.: 92.9 mc. 
Operating schedule: 7:00 am -midnight Mon mu Sat; 
8:20 am -5:40 pm Sun. EST. 
Antenna ht. -125 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
Contracte: 40a. 
Maximum length of contract, 2 year.. 
Affiliated with MES Radio Network. 

TIME RATES 
Rates effective November 24, 1982. 

Rates received January 7, 1963. 
6. SPOT ANNOUNCEMENTS 

Adjacencies or participations to News. Sports, or 
Farm programming limited to 1 minute or 30 seconds 
only. 

CLASS AA 
1 min 30 sec 1 min 30 sea 

5 ü..-__..-. 6.75 4.50 87 ti......._._ 5.00 3.50 
10 t/_..__.._._ 6.50 4.25 175 ü...-_.... 4.50 3.25 
21 tt....__..- 8.00 4.00 266 U...____._ 4.00 8.00 
43 ......._...._. 5.50 3.75 365 ti 3 50 2.25 

CLASS A 
1 min 90 see 20 see 15 see 

1 ti...._.._.._..........__...- 4.75 8.50 3.00 3.75 
10 ti _ 4.75 3.50 3.00 2.75 
21 ti..._.._._.._.-..__..__... 4.50 3.50 8.00 2.75 
88-175 t1..__.._.._. 4.00 2.75 2.25 2.00 
176-266 tl_ 3.75 2.50 2.00 1.75 
267-365 ti..._ . 3.25 2.25 1.75 1.50 
500 ti .... 5.00 2.00 1.65 1.40 
730 ti._____. _ -._..-. 2.75 1.75 1.50 1.25 

IDENTIFICATIONS 
(10 sec) 
ea ea 

1-365 ti 1.50 730 tl..._-._.--_.._.._. 1.00 
500 ti 1.25 

7. PACKAGE PLANS 
SPOT SATURATION PLAN 

Frequency determined by number of spots used pet 
month, week, or day. 

156 ti per60mo pe21 k per da 

260 ti 90 28 8 
365 ti 120 85 10 
730 ti 150 42 12 

8. PROGRAM TIME RATES 
CLASS AA 1 hr 

5 ti __..._._._.-__..._-.___ 60.00 
10 ti._........ -..__....__.._._.r 58.00 
21 ti 55 00 
43 U 50 00 
87 U 45 00 
175 U.__.__._._._ _..... 40.00 
268 tl...._..__.__. .- 35.00 

CLASS A 
5 ti 42 50 
10 ti.._..-....... 40.00 
21 ti 87 50 
22-43 ti 85 00 
44-87 ti 32 00 
88-175 ti. ......_._..._.. 30.00 
176-266 ti...-_._.____..__._____.__ 27.50 
267-365 tL 25 00 
500 ti.._.._____-..____._____... 22.50 
730 ü -_..__..__..._ 20.00 

ELYRIA 

1/2 hr 1/4 hr 
35.00 22.00 
34.00 21.00 
33.00 20.00 
81.00 19.00 
29.00 17.00 
26.00 15.00 
22.00 13.00 
17.00 11.00 

24.50 
23.50 
22.50 
21.50 
20.50 
19.50 
18.50 
17.00 
16.00 
15.00 

18.50 
15.54 
14.50 
13.50 
12.50 
12.00 
11.50 
11.00 
10.50 
10.00 

Lorain County -Map Location E-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

See Lorain -Elyria 

FAIRFIELD (1 AM; 1FM) 
Butler County -Map Location A-8 

See BADS consumer market map and data at begin- 
ning of the State. 

WCNW 
1964 

Country Music Network 

Media Code 4 256 4680 1.00 
Walter L. Follmer, Inc., 8686 Michael Lane, Fair- 

field, Ohio 45014. Phone 513-892-5958 and 513- 
241-7800. 

I. PERSONNEL 
President -Walter L. Follmer, Sr. 
General Manager -Oil Sheppard. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
Regional Reps Corp. 

3. FACILITIES 
5,000 w. days; 1560 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 
Simuleast during AM operational hours. For non - 
simulcast facilities see WCNW-FM, Hamilton -Mid- 
dletown. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b. 4a, 4d, 5. 6a. 
Rate Protection: lob. 11b, 12b, 13b, 14b. 
Basic Rates: 22a. 22b, 23a, 24a, 25a. 
Contracts: 40a. 42a, 45, 96, 47a, 48. 
Comb.: Cont. Discounts: 61b, 62b, 62e. 
Member: Ohio Radio Network, Country Mute Net- 
work. 

TIME RATES 
ER 8/1/66 -Reed 8/2/66. 

A -Mon thru Sat 6-9 am & 3-6 pm. 
B -ROS AM & FM. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

Ix 26x 52x 156x 260x 5204 1000x 
1 min. 20.00 19.00 17.00 16.00 14.00 12.00 11.00 
20/30 sea... 14.00 12.00 10.00 9.00 8.00 7.00 6.00 
10 sec..._..... 10.00 9.00 8.00 7.00 6.00 5.00 4.00 

CLASS B 
1 min..... ..... 18.00 17.00 18.00 14.00 12.00 10.00 9.00 
20/30 sea... 12.00 10.00 9.00 8.00 7.00 6.00 5.00 
10 sec 9.00 8.00 7.00 6.00 5.00 4.00 8.50 

7. PACKAGE PLANS 
WCNW BIG SOUND BUYS 

Mon thru Sat 6-9 am....._..._._..__ 9 6 3 
Mon thru Bat 3-6 pm ..... 9 6 8 
Mon thru Sat 9 am -3 pm._..__.... 6 4 2 
Sat -Noon -6 pm ..._.._......_....._. 6 4 2 
Sun -Noon -6 pm.._ . .._._.___ 6 4 2 

Total . 36 24 12 
PER WK: 36t1 24t1 12 ti 
CPM ea..._....__...._ 16.00 17.00 18.50 

DISCOUNTS 
26 conaec wk. 5% 52 comae wk.___... 10% 

8. PROGRAM TIME RATES 
1/2 hr I/4hr5min 

1 z ......_....._.__......_....__.._. 120 90 45 
26 x. _....__. 110 70 80 
52 x..._.......-. 80 50 25 

WCNW-FM 
1962 

Country Music Network 

Media Code 4 236 4700 7.00 
Walter L. Follmer. Inc., 8686 Michael Lane, Fair- 

field, Ohio 45014. Phone 513-892-5958, 513-241- 
7800. 

I. PERSONNEL 
President -Walter L. Follmer, Sr. 
General Manager -Gil Sheppard. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
Regional Reps Corp. 

3. FACILITIES 
ERP 29.000 w.; 94.9 me. 
Operating schedule: 5:15 am -midnight. EST. 
Antenna ht.: 350 ft. above average terrain. 
WCNW-FM almuleasts WCNW sunrise to sunset Ses listing under Fairfield. 

4. AGENCY COMMISSION 
15% on time only; no cash discount, 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 4a, 4d, 5, 6a. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basle Rates: 22a. 221, 23a, 24a, 25a. 
Contracta: 40a, 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 61b, 62b. 62e. 
Cancellation: 73a. 
Member: Ohio Radio Network. 

TIME RATES 
ER 8/1/66-Rec'd 8/2/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I56x 260x 520x 100x 

1 min 12.00 11.00 10.00 9.00 8.00 7.00 6.00 
20/30 

sec 10.00 9.00 8.00 7.00 6.00 5.00 4.00 
10 sec 7.00 6.00 5.00 4.00 3.50 3.00 2.00 

7. PACKAGE PLANS 
BIG SOUND BUYS 

C 
Mon then Sat 6-9 am.____.._..._......._._.. 
Mon thru Sat 3-6 pm ........... _.._... ..... _.._..___.___,.. 8 
Mon thru Sat 9 am -3 pm. _.._._.__...-.._._ 2 
Sat noon -6 pm ........... _.. ...... _..._..._.-_........ _________ 

2 Sun noon -6 pm._..__.._...-...._.._..._.._....... -.-. 2 

TOTAL._. _-._._..._..._...-.._.-._.. 12 PER WK: 
12 1 -minute spots, ea._ ....._ 18.60 

DISCOUNTS 
26 ate 5% 52 wks __ 10% 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x -. _.. ..... ___... 120 90 45 
28 x _._.._...._.._.-. 110 70 30 
52 x._ _.. ... __ ...... _....._ 80 50 25 

(D) 

FINDLAY (1 AM; 1 FM) 
Hancock County -Map Location C-4 

See BRIM consumer market map and data at begin- 
ning of the State. 

WFIN 
1941 

R A 
Media Code 4 236 4740 3.00 
The Findlay Publishing Co., 101-1/2 W. Sandusky 

St.. Findlay, Ohio 45840. Phone 419-422-4545. 
I. PERSONNEL 

Gen'l & Sales Mgr. -Clyde W. Johnson. 
2. REPRESENTATIVES 

Regional Reps Corp. 
3. FACILITIES 

1.000 w. days; 1330 ke. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on station time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b. 3a, 4a, 4d, 5. 6a. 7a, 8. 
Rate Protection: 10b, llb. 121). 131). 14b. 15a. 
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Findlay -W F I N -Continued 
Basic Rates: 20a, 21c, 21d, 22a, 22b, 23a, 24c, 

27. 29a, 30. 
Contracts: 40a, 421% 43, 44a, 99b, 45, 46, 47a, 

51c. 
Comb.: Cont. Discounts: 60a. 60e, 61c, 62d. 
Cancellation: 70a. 70e, 71a, 72. 
Prod. Services: 82. 

26. 

48. 

TIME RATES 
Eft 10/1/68 -Reed 9/5/68. 

AA -Mon thru Fri 6-9 am, noon -1 pm & 3-7 Pm; 
Sat 6 am -1 pm. 
A -Mon thru Fri 9 am -noon, 1-3 pm & 7 pm -sign - 
oft; Sat 1 pm -sign -off; Sun all day. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 7ti 12tí 24tí 36+ 

AA 7.50 7.00 6.50 6.00 5.50 
A 7.00 6.50 6.00 5.50 5.00 

30 sec: 80% of 1 -min. 

W F I N -FM 
1948 

Media Code 4 236 4741 1.00 
The Findlay Publishing Co., 101-1/2 W. Sandusky 

St., Findlay, Ohio 45840. Phone 419-422-4545. 

I. PERSONNEL 
General Manager -Clyde W. Johnson. 

3. FACILITIES 
ERP 20,000 w. (horiz. & vert.); 100.5 mc. Stereo. 
Operating schedule: 6 am -midnight. EST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4a, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 22a, 22b, 23a, 25a, 26, 28b, 

28c, 29a. 
Contracts: 40a, 42b, 43, 94a, 49b, 45, 46, 48, 49. 

51a. 
Comb.; Cont. Discounts: 60b. 60e, 601, 61e, 62d. 
Cancellation: 70a. 70e. 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
ER 10/1/68-ltee'd 9/5/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 7ti 12tí 2401 36+ 
1 min 5.00 4.50 4.00 3.50 3.00 

FOSTORIA (1 AM; 1 FM) 

Seneca County -Map Location D-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

WFOB WFOB-FM 
1946 1946 

R A B 

Media Code 4 236 4800 5.00 
Seneca Radio Corp., 3-1/2 miles south of Fostoria 

on U. S. No. 23, Fostoria, Ohio. 44830. Phone 
435-5666. 

Other onces: Suite 8, Graeber Bldg Bowling Green. 
Ohio. Phone 354-6612. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Mel Murray. 
Vice -Pros. & Sales Mgr. -Roger V. Wise. 
Program Director -Gene Kinn. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1,000 w.; 1430 kc. 

Directional -separate patterns. day and night. 
Operating schedule: 5:30 am -midnight. EST. 
FM FACILITIES 
ERP 1,000 w.; 96.7 mc. 
Antenna ht.: 205 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no euh discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3b, 4a, 4d, 5, 6a. 7a, 8. 
Rate Protection: 10b, 11b. 14b. 
Basic Rates: 20e. 22a, 22b, 23a, 24b, 25a, 281, 29a. 
Contracte: 40a, 42b, 46, 47a. 
Comb.; Cont. Discounts: 60b, 61a. 61e, 62e. 
Cancellation: 71a, 73a. 
Member: Ohio Radio Network, National AgRadio 
Groups, Inc. 

TIME RATES 
Ratea effective June 14, 1954. 
Rates received June 19. 1954. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

hr. 
1/2 
hr. 

1/4 
hr. 

10 
min. 

5 
min. Spot 

1 time 60.00 32.00 19.00 15.00 11.50 7.50 
13 times 56.25 31.50 18.75 14.75 11.25 7.30 
26 times 54.50 30.75 18.25 14.50 11.00 7.10 
39 times 52.75 29.00 18.00 14.25 10.75 6.90 
52 times 49.00 28.50 17.75 14.00 10.50 6.70 

104 timet 46.00 27.75 17.25 13.75 10.25 8.50 
158 times 41.75 26.50 17.00 13.50 10.00 0.80 
208 times 37.50 25.00 16.75 13.25 9.75 0.10 
260 times 34.00 23.75 16.25 13.00 9.50 9.90 
312 ttmea 
10 seconds 

32.50 22.50 15.75 12.75 9.25 5.70 
9.45 

20 seconds . 4.25 
(CH) 

FREMONT (1 AM; I FM) 
Sandusky County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFRO 
1949 

® ® 
Subscriber to the NAB Radio Code 

Media Code 4 236 4860 9.00 
Wolfe Broadcasting Corp., 905 W. State St., Fremont, 

Ohio 43420. Phone 419-332-8218. 
1. PERSONNEL 

Pres. & Gen'l Mgr. -Robert E. Wolfe. 
Commercial Manager -Mrs. Margaret R. Wolfe. 

3. FACILITIES 
500 w. days; 900 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non.aimulcast facilities see 
WFRO-FM. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 9d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 28a, 29a. 
Contracts: 40a, 42a, 45, 46, 47a. 
Comb.; Cont. Discount: 60k, 61e, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Preferred position governed by priority and avail- 
ability on contract basis. 

TIME RATES 
ER 5/1/68 -Reed 6/18/68. 

A -Mon then Sat sign -on -9 am, 11 am -1 pm & 3:30 
Pm -sign -off ; Sun all day. 
B -Mon thru Sat 9-11 am & 1-3:30 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

Ix 13x 26x 52x 104x 2603 
1 min.._ 8.85 8.20 7.25 6.95 6.60 6.00 
30 sec 5.00 4.82 4.68 4.39 4.23 4.09 
10 sec..._ 4.12 3.94 3.77 3.59 3.42 3.24 

CLASS B 
1 min.._ 7.25 6.60 6.00 5.65 5.05 4.45 
30 sec 4.45 4.24 4.09 3.80 3.64 3.51 
10 sec. 3.83 3.65 3.47 3.30 3.12 2.95 

8. PROGRAM TIME RATES 
CLASS A 

Ix 13x 26x 52x 104x 260x 
1 hr 66.85 ..._... ..._... 
1/2 hr 54.00 49.50 46.50 44.00 
1/4 hr.._ ..... 32.50 29.25 28.00 26.50 24.75 23.75 
10 min..._... 26.5.0 23.50 21.50 19.25 16.50 15.00 
5 min......... 16.50 14.75 14.25 13.25 12.75 12.25 

CLASS B 
1 hr 66.85 
1/2 hr 42.50 
1/4 hr 23.75 
10 min 19.25 
5 min 13.25 

40.75 39.50 
22.75 22.25 
17.75 17.25 
12.75 12.25 

38.00 
20.25 
18.50 
11.25 

19.25 
15.50 
10.75 

17.75 
13.25 

9.00 

WFRO-FM 
1946 

Media Code 4 236 4861 7.00 
Wolfe Broadcasting Corp., 905 W. State St., Fre- 

mont, Ohio 43420. Phone 419-332-8218. 
I. PERSONNEL 

Pres. & Gent Mgr. -Robert E. Wolfe. 
Commercial Manager -Mrs. Margaret R. Wolfe. 

3. FACILITIES 
ERP 20.000 w.; 99.1 mc. 
Operating schedule: 6 am -10 pm. EST. 
Antenna ht.: 217 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -10 pm. For simulcast facilities see WFRO. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ceded regulations 
See WFRO listing for coded regulations. 

TIME RATES 

50% of \S'FRO rates. 

GALLIPOLIS (I AM; I FM) 
Gallia County -Map Location E-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJ EH 
1950 

Subscriber to the NAB Radio Cods 
Media Code 4 236 4920 1.00 
Ohio Valley on the Air. Inc., Box 448. Portsmouth 

Rd., Gallipolls, Ohio 45631. Phone 446-3543. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Paul E. Wagner. 
2. REPRESENTATIVES 

Regional Reps Corp. 
S. FACILITIES 

1,000 w. days; 990 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 9d, 5, 6a, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 10. 
Basic Rates: 20a, 20b, 21a, 21d, 22a, 26, 27, 28e, 

29a. 33a. 
Contracts: 45. 46. 
Affiliated with NAS Radio Network. 
Member: Ohio Radio Network. 

TIME RATES 
Rate' effective 

Rates received December 3, 1952. 
6. SPOT ANNOUNCEMENTS 

Ix 52x 104x 158x 208x 260x 
1 min 6.00 5.80 5.40 5.10 4.95 4.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 x 40 34 18 12 9 
DISCOUNTS 

52x- 5% 156x-15% 260x-25% 
104x-10% 208x-20% 

WJEH-FM 
1961 

Subscriber fo the NAB Radio Code 
Media Code 4 238 4921 9.00 

Ohio Valley on the Air. Inc., Box 448. Portsmouth 
Rd.. Galllpolls. Ohio 45631. Phone 446-3543. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Paul E. Wagner. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
EftY 16,970 w.; 101.5 mc. 
Operating schedule: 6:00 am -11:00 pm Mon thru 
Fri; 8:00 am -11:00 pm Sat and Sun. EST. 
Antenna ht. -152 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WJEH listing for coded regulations. 
FM operated separately from AM. 

TIME RATES 
Rates effective January 1, 1962. 

Rates received February 23. 1962. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

I hour 17.50 1/4 hour ._.- 7.00 
1/2 hour _ 10.50 1 minute or less._._ 4.50 

GREENVILLE 
Darke County -Map Location A-6 

See SUDS consumer market map and data at begin- 
ning of the State. 

WDRK(FM) 
1962 

Media Code 4 236 4980 5.00 
Kennedy Broadcasting Corporation, 1625 Dayton Rd., 

Greenville, Ohio. 45331. Phone 513-548-1999. 
STATION'S PROGRAMMING DESCRIPTION 

tVDRK (FM): Programmed for family at home. 
FARM: 6-7 am, 2 men, markets, interviews. Enter- 
tainment 7-10 am, air personalities, audience partici- 
pation, quiz, middle-of-the-road and novelty music. 
Party line 10 am -noon & 5-6 pm, personality chats 
with ladies. News and farm noon -1 pm. Entertain- 
ment 1-5 pm, quiz, middle-of-the-road novelty music. 
Entertainment 7 pm -12M, middle-of-the-road music. 
birthdays and anniversaries saluted. Country and 
western featured Sat. Jazz Sun evening. NEWS: on 
hour and half hour. SPORTS: cover all local sports. 
Local news and events featured. 3 man news depart- 
ment, 1 mobile unit. Contact Representative for fur- 
ther details. Recd 8/2/07. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -John D. Kennedy. 
Mgr. & Farm Ed. John Deily. 

2. REPRESENTATIVES 
Gelderman & Company. 
Regional Reps Corp. 

3. FACILITIES 
ERP 6.300 w.; 106.5 kc. 
Operating schedule: 6:00 am -midnight Mon then Sat; 
6:30 am -11:00 pm Sun. EST. 
Antenna ht 176 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time: monthly. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10a, lia. 12a, 13a, I4a. 15b, 16. 
Basic Rates: 20a, 21e, 21b, 21d, 23a, 25a, 26, 28b, 

29a, 33a. 
Contracts: 40a. 41, 42a, 43, 44a, 45, 46, 47a, 48, 49, 

50, 51a. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 70a. 70e, 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
No. 4 Eft 4/5/67 -Reed 1/30/67. 

8. SPOT ANNOUNCEMENTS 
I min 30 tee IO see 

Ea 4.00 3.20 2.20 
8. PROGRAM TIME RATES 

I hr I/2 hr 1/4 hr 10 min 5 min 2 mira 
Ea ..._ 45.00 25.00 18.75 12.50 9.50 9.75 

DISCOUNTS 
Total billing within 1 month or less: 
40.00 - 10% 160.00 ...--_.-...__ 25% 
80.00 15% 200.00 30% 
120.00 20% 

HAMI LTON-MIDDLETOWN 
(2 AM; 2 FM) 
Butler County -Map Location A-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It to 
part of the time buying function to determine extent 
of individual station coverage, audience delivered. etc. 
within the 

H O H (FM) 
1959 

HAMILTON 
Media Code 4 236 5100 9.00 
Fort Hamilton Broadcasting Company. Second Nation- 

al Bank Bldg.. Hamilton. Ohio. Phone 894-6543. 
STATION'S PROGRAMMING DESCRIPTION 

WHOM (FM): MUSIC: popular 50%, light semi - 
classics 30%, fflm music 15%, German music 5%. 
SPORTS: live play-by-play of college football and 
basketball. NEWS: headlines, weather and tem- 
perature hourly. Contact Representative for further 
details. Reed 8/3/67. 

I. PERSONNEL 
President -Robert J. Briede. 
Vice -President -John C. Slade. 
General Manager -Raymond C. Motley. 

2. REPRESENTATIVES 
Harry J. Cannon Antedates. 

3. FACILITIES 
ERP 3,360 w.: 103.5 me. 
Antenna ht. -300 ft. above average terrain. 
Operating schedule: 8:00 am -midnight. EST. 

OHIO 
4. AGENCY COMMISSION 

15% on time; no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 20, 2b. 3a, 3b, 3c, 3d, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10b, lie, 12b, 13e, 14b, 15a, 15b, 

16. 
Basic Rates: 20a, 20b, 21a, 21b, 21d, 22a, 22b, 23a, 

23b, 24b, 24c, 25a, 26, 27, 28a, 28e, 29a, 30, 31, 
32a. 33a. 

Contracts: 40a, 41, 42a, 42c, 43, 44b, 45, 46, 47a, 
48, 49, 50, 51a. 

Comb.; Cont. Discounts: 60b, 61b. 62b. 
Cancellation: 70a, 70e, 71b. 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective 

Rates received June 2. 1981. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 hr. 1/4 hr. 1 min. 
1 time _......_.-._-.`---.--.- 20.00 10.00 3.00 

25 times 17.50 8.50 2.75 

50 times..._ 15.00 8.00 2.50 
158 times 12.50 7.50 2.00 
312 times..._ 10.00 6.50 1.75 

WMOH 
44 

HAMILTON ON 

Subscriber to the NAB Radio Code 
Media Code 4 236 5160 3.00 
Fort Hamilton Broadcasting Co., Second National 

Bank Bldg., Hamilton, Ohio 95011. Phone 513- 
894-6543. 
STATION'S PROGRAMMING DESCRIPTION 

WMOH: Music: popular and middle-of-the-road 85%, 
c and w 10%, jazz and blues 5%. SPORTS: live 
play-by-play college and high school football, basket- 
ball, professional baseball. State and regional high 
school basketball tournaments, all from scene of ac- 
tion. NEWS: local news 50%, state and regional 
news 30%, national and international news 20%. 
Weather reports and temperature 10 times daily. 
TALK: daily hourly program of interviews with lead- 
ing civic leaders with telephone questions. FARM: 
market report, U.S.D.A. report, local county agent. 
RELIGION: restricted to Sat and Sun. Contact 
Representative for further details. Rec'd 8/3/67. 

I. PERSONNEL 
President -Robert J. Briede. 
General Manager -Raymond C. Motley. 
Program Director -Robert Ruffin 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 
Ohio -Thomas Broadcast Time Sales, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1450 ke. 

Non directional. 
Operating schedule: 5:00-1:00 am. EST. 

4. AGENCY COMMISSION 
15/0 net chargea for time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4e. 9d. 5, 60, 7b, 8. 
Rate Protection: 10a, lia, 12e, 13e, 14a, 15b. 16. 
Basic Rates: 20b, 21b, 21d, 22a, 23a, 24b. 250. 26, 

27. 28b, 28c, 29a, 30, 32b, 33c. 
Contracts: 40a, 41, 42b, 43, 44e, 45, 46, 47a, 48, 49, 

50. 51b 51e. 
Comb.; Cont. Discounts: 60b, 60e, 61e, 62d. 
Cancellation: 70a, 70e, 71b, 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective June 1, 1963. (Card No. 4.) 

Card received May 2. 1983. 
8. SPOT ANNOUNCEMENTS 

1 min 

52 ti _._.._...._.._._......._ 8.00 
156 ti ._-__._._........_. 8.50 
312 tf..._.._.......__.._ _.._..._._......_... 5.85 
500 ti 5.00 

7. PACKAGE PLANS 
WEEKLY PACKAGES -ROS 

PER WK: 1 min SO sec 20 see 
10 ti........... 8.00 5.75 3.75 
15 t1..._.........._.._.._..__...._.......__. 7.50 5.25 3.50 
20 ti __ 7.00 4.75 8.00 
25 ti 6.50 4.25 2.75 

8. PROGRAM TIME RATES 
1 hr I/2 hr I/4 hr 10 min 5 min 

1 z _.... 40 30 25 20 
DISCOUNTS 

13z-5% 52z-10% 156* -15% 
283-5% 1041-10% 260* -15% 

WPFB 
1947 

MIDDLETOWN 

R'AIB 

30 sec 20 sec 
7.00 5.06 
6.50 4.50 
5.50 4.00 
4.95 8.50 
4.45 3.00 
4.00 2.50 

Media Code 4 236 5220 5.00 
WPFB. Inc.. 4505 Central Ave., Middletown, Ohio. 

45042. Phone 513-422-3625. 
STATION'S PROGRAMMING DESCRIPTION 

WPFB: Programmed for general interest. 
MUSIC: country and western 5-7 am & 2:30-5 pm 
M -F. Middle-of-the-road 1-5 am, 8:30-10 am, public 
affairs and middle-of-the-road music, 6-8 pm, rock 
8 pm -1 am M -F. TALK: Women's program, con- 
versation, guest interviews, discussions. live music, 
open telephone, local issues 10-11 am M -F. NEWS: 
stock markets, RNI reporta, weather, local area re- 
ports, 7:30-8:30 am. noon -12:30 pm, 5-6 pm. Area 
news programs 11-11:30 am. SPORTS: college, high 
school football and basketball. Professional basket- 
ball and baseball. RELIGIOUS: 15 min programs 
12:30-2:30 pm, M -F. 30 min programs Sat and Sun. 
COMMERCIAL POLICY: maximum of 18 minutes 
per hour. Personality remotes available. Contact 
Representative for further details. Rec'd 7/31/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Paul F. Braden. 
Vice-Pres. Sales -Joseph H. LeMoyne. 
Vice-Pres. & Sta. Mgr. -Ray Iglehart, Jr. 

(Thin listing continued on next page) 
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OHIO TIME RATES 
Rates received August 16. 1956. 

7. PACKAGE PLANS 
Hamilton -Middletown -W P F B -Continued WEEKLY PACKAGE RATES 
2. REPRESENTATIVES 

I tl 
1 min 3.15 

5ti 
2.40 

10 ti 
2.25 

18 ti 
2.10 The Deane), Organization, Inc. 30 sec 2.75 2.00 1.85 1.70 

Regional Reps Corp. 10 sec 2.15 1.40 1.25 1.10 
S. FACILITIES 

1,000 w. days, 100 w. nights; 910 ke. 
Non -directional. 

Operating schedule: 24 hours daily. EST. 
4. AGENCY COMMISSION 

15% agency commission: no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

General: lb, 2b, 3d. 4a, 4c. 5, Sa. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 23a, 24c, 28, 280. 
Contracta: 40a, 41, 45, 46, 47e, 48. 
Cancellation: 72, 73a. 
Prod. Services: 80. 

TIME RATES 
Eft 1/1/67 -Reed 12/5/86. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

(1 minute or leas) 
1 ti.._.._._..._ 12.00 15 ti...._...-.._..__. 10.50 
5 ti _ 11.50 20 t .---_ 10.00 
10 ti ........ 11.00 

8. PROGRAM TIME RATES 
1/2 hr I/4 br b Mln 

1 ti 70 48 21 
All rates are fat. No further discounts. 

W P F B -FM 
1959 

MIDDLETOWN 

R A B 

Media Code 4 236 5221 3.00 
WPFB, Inc., 4505 Central Ave.. Middletown, Ohio 

45042. Phone 513-422-3625. 
STATION'S PROGRAMMING DESCRIPTION 

WPFB-FM: Programmed for adults and young adults. 
MUSIC: 90% of air time. General popular music, 
90% standards. NEWS: 2 min, 15 before and after 
hour, plus expanded news, stock markets, Radio 
News International reporta, weather, local area re- 
porta. 7:30-8:30 am. noon -12:30 pm, 5-6 pm. 
SPORTS: area college and high school football and 
basketball, professional basketball and baseball. Auto 
racing: national USAC and NASCAR sanctioned 
races. Contact Representative for further details. 
Recd 7/31/68. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -Paul F. Braden. 
Vice-Pres. Sales -Joseph H. LeMoyne. 
Vice-Pres. & Sta. Mgr. -Ray Iglehart. Jr. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 50,000 w. (boric. & vert.); 105.9 mc. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 410 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, lb. 3d, 4a, 4c, 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a. 23a, 24c, 28, 28e. 
Contracts: 40a, 41, 45. 46, 47e, 48. 
Cancellation: 72, 73a, 
Prod. Services: 80. 

TIME RATES 
Eft 1/1/67-Rec'd 12/5/68. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

(1 minute or lees) 
1 tL_ 12.00 15 tl_______ ._,._. 10.50 
5 U..._.._..........._. 11.50 20t .._.._..._.._._... 10.00 

0 11.00 
8. 1PROGRAM TIME RATES 

1/2 hr 70 1/4 hr..._.._.._.._..___ 48 
All rates are flat. No further discounts. 

(D) 

HILLSBORO (1 AM; 1 FM) 
Highland County -Map Location C-8 

See SRDS coruumer market map and data at begin- 
ning of the State. 

WSRW 
1958 

WSRW-FM 
Ig62 Subscriber to the NAB Radio Code 

Media Code 4 236 5460 7.00 
Kent -Ravenna Broadcasting Corp.. Box 629. 2449 

State Ratte 59, Kent, Ohio 44240. Phone 216-673- 
1530. 
STATION'S PROGRAMMING DESCRIPTION 

WKNT: Programmed for general interest. 
FARM: 8-9 daily. Swap show dally 9:35 am. Teen- 
age news M -F 4:50 pm. NEWS: local and state on 
hour, network news on half hour. SPORTS: 7:50 am 
& 4:30 pm. Major league football and baseball. Col- 
lege football, high school football and basketball. 
Bowling program M -F, 5 min, golf program in sea- 
son 5 min M -F, coaches' corner in season 15 min. 
MUSIC: middle-of-the-road. Features: network, 
weather service, club events, stock reports, special 
events. Contact Representative for further details. Recd 2/27/68. 

I. PERSONNEL 
President -Robert Dix, Sr. 
Station Manager -Marty Howard. 
Sales Manager -Adele Marshall. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Dome-Messervey Co., Inc. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w.; 1520 kc. Daytime directional. 
Operating schedule: 7 am -9 pm. EST. 

4. AGENCY COMMISSION 
15% time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 4a, 5, 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 22a. 24b, 25c, 26, 29b, 33a. 

IRONTON 

25tí 
2.00 
1.60 
1.00 

00 ti 
1.85 
1.45 

.95 

Lawrence County -Map Location E-9 
See SitDS consumer market map and data at begin- 
ning of the State. 

See Huntington (W. Va.) - 
Ashland (Ky.) 

(including Ironton, Ohio) 

under West Virginia 

JACKSON 
Jackson County -Map Location E-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLMJ 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 236 5400 3.00 
Dean Miller. Court and Broadway, Jackson, Ohio 

45640. Phone 288-2141. 
1. PERSONNEL 

Pres. & Can't Mgr. -Dean Miller. 
Station Manager -John Wilson. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days; 1280 he. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/2 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 3b, 4a, 4d. 5, 6e, 8. 
Rate Protection: 10b, 1lb, 14b. 
Basic Rates: 22b. 23a, 24a, 25a, 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 61a, 62e. 
Cancellation: 73a. 
Affiliated with K138 and NAS Radio Networks. 
Member: Ohio Radio Network. 

TIME RATES 
Rata effective January 1, 1957. 

Rates received December 11, 1956. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 1/4 le 5 l min. 
hr. hr. hr. min. min. or las 

1 U. 30.00 19.00 12.00 9.00 6.00 ¡As 
13 U. 28.50 17.10 11.40 8.55 5.70 2.85 
26 ti. 27.00 16.20 10.80 8.10 5.40 1.70 
39 ti. 25.50 15.30 10.20 7.65 5.10 2.65 
52 ti. 24.00 14.40 9.60 7.20 4.80 2.40 

156 ti. 22.50 15.50 9.00 6.7b {.60 2.25 
260 ti. 21.00 12.60 8.40 6.30 4.20 2.10 
312 ti. 19.50 11.70 7.80 5.85 3.90 1.95 
Announcements of 1 minute or less ordered on run - 
of schedule bats -29% additional discount from ap- 
plicable frequency rate. 
10 -second run -of -schedule "billboard" announcements 
-50% additional discount from applicable 1 -minute - 
or -leas rate. (20% run -of -schedule discount does not 
apply to 10 -second announcements.) 

KENT (1 AM; 1 FM) 
Portage County -Map Location G-4 

See SRDS consumer market map and data at begin- 
ning of the Stete. 

WKNT 
1966 

R A B 

Subseriber to the NAB Radio Code 
Media Code 4 236 5280 9.00 
Mail all correspondence and material to: Highland 

Broadcasting Co., Box 176, Hillsboro, Ohio 45133. 
Business offices and Studio: Route 247, 1.8 mules 8. 

of Hillsboro, Ohio. Phone 393-1590. 
I. PERSONNEL 

General Manager -Tom Archibald. 
Station Manager -Willard Parr. 
Commercial Manager -Chester Irwin. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
500 w. days; 1590 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
FM FACILITIES 
ERP 44,000 w.; 106.7 mc. 
Antenna ht. -160 ft. above average terrain. 

4. AGENCY COMMISSION 
All rata net; agencies add commission to rates 
shown. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4b, 9d, 5, 6a. 
Rate Protection: 12b. 
Basic Rates: 20a. 22a, 22b, 23a, 26. 
Contracte: 40a. 45. 46. 47a. 
Comb.; Cont. Discounts: 60k, Ola, 01b, 82b, 62e. 
Cancellation: 73a. 
Affiliated with Keystone Broadcasting System. 
Member: Ohio Radio Network. 

Contract.: 40a, 41. 42a, 42d, 43, 446, 
47a, 48. 49. 50, 51a. 

Comb.; Cont. Discounts: 60e. Ola. 
Cancellation: 70a, 70e, 71b, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network, 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 1, 1965. 
Rates received January 20, 1966. 

6. SPOT ANNOUNCEMENTS 
20/30 

1 min sec 1 min 
1 ti 7.50 5.60 156 ti _. 5.50 
13 U..._........._ 7.10 5.30 260 U_._ 5.10 
26 tL._. ..... _._ 6.70 5.00 312 t1.._...-_ 4.70 
52 ti.. . 6.30 4.70 385 ti 4.30 
104 ti..._.. .... _. 5.90 4.40 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 ti..._......_......_.-_... 50.00 30.00 20.00 
13 ti..._......_.._..___. 48.50 29.10 19.40 
26 ti..._.._.._......_..... 47.00 28.20 18.80 
52 ii..._.._.._.._.._.._ 45.50 27.30 18.20 
104 ti.._ _.._._... 44.00 28.40 17.60 
156 U..._...._......_._.. 42.50 25.50 17.00 
230 ti ._... 91.00 24.60 16.90 
312 tL.._.._..-_...._. 39.50 23.70 15.80 
365 ti..._..._ _._... 38.00 22.80 15.20 

W K N T -FM 
1961 

44b, 45, 46, 

20/30 
sec 
4.10 
3.80 
3.50 
3.20 

10 min 5 min 
15.00 10.00 
14.55 9.70 
14.10 9.40 
13.85 9.10 
13.20 8.80 
12.75 8.50 
12.30 8.20 
11.85 7.90 
11.40 7.60 

Subscriber te the NAB Radio Code 
Media Code 4 236 5461 5.00 
Kent -Ravenna Broadcasting Co., Box 829, 2449 State 

]toute 59, Kent, Ohio 44240. Phone 216-673-1530. 

STATION'S PROGRAMMING DESCRIPTION 
WKNT-FM: Programmed for general popular music. 
FARM: 8-9 am M -F. NEWS: network on half hour, 
5 min at 7 am, 8 am, 0 am, noon, 3 pm. 5 pm, 8 pm 
and wrapup at 10:45 pm. COMMERCIAL POLICY: 
2 commercials every 15 minutes. SPORTS: live play- by-play of major league baseball and football, college 
and high school football and basketball. Contact Rep- 
resentative for further details. Rec'd 2/27/68. 

I. PERSONNEL 
Station Manager -Marty Howard. 
Sales Manager -Adele Marshall. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Dome-Messervey Co.. Inc. 
Regional Reps Corp. 

3. FACILITIES 
ERP 2,200 w.; 100.1 mc. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 335.7 ft. above average terrain. 

4, AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards appl . General: la. 2b, 3a, 4a, 5, 65, 7a, 8. 
Rate Protection: 15h. 
Basic Rates: 201). 21e, 22a, 29b, 25c, 28, 28e, 29b, 

33a. 
Contracts: 90a, 41, 42a, 42d. 43, 44a, 44b, 45, 98, 

47a, 48. 49, 50. 51a. 
Comb.; Cont. Discounts: 60e, 81a. 
Cancellation: 70a, 70e. 71b, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 1. 1965. 
Rates received January 20, 1986. 

6. SPOT ANNOUNCEMENTS 
20/30 

1 min sec 10 sec 

13 ti. _..-__-__._..._...___..._._._.... 9.75 
26 ti _...._..._.._......._.__._._ 4.55 
52 U._.._...._......._...._-._..._..._._... 4.35 
104 tl._.._ _......._.._--........_..._._.. 4.15 
156 ti _..-_.._...._......__. 3.95 
260 tt._........_.._..._ _..___......_._._... 3.75 
312 tl._........_.._...._ _....__._.._..._...... 3.55 
365 tí._ _ 3.35 
500 ti _. 3.15 

8. PROGRAM TIME RATES 

1 ti -,_. 1 hr 1/2 hr 1/4 hr 
......... 40.00 25.00 17.50 

24.90 18.90 
26 ti... ____ 35.80 23.80 16.30 
62 ti...._-.-._._...._... 35.20 23.20 15.70 
104 U. ......._._... 34.60 22.60 15.10 
156 ti. ._.._._... 34.00 22.00 14.50 
260 ti._........_...__... 33.40 21.40 13.90 
312 ti _....._...__... 32.80 20.80 13.30 
365 ti._ 32.20 20.20 12.70 
500 ti._........_ 31.80 19.60 12.10 

3.95 
3.75 
3.55 
3.35 
3.15 
2.95 
2.75 
2.55 
2.35 
2.15 

2.50 
2.35 
2.20 
2.05 
1.90 
1.75 
1.80 
1.45 
1.30 
1.15 

10 min 5 min 
12.00 7.50 
11.55 7.30 
11.10 7.10 
10.65 6.90 
10.20 6.70 

9.75 6.50 
9.30 6.30 
8.85 6.10 
8.40 5.90 
7.95 5.70 

SRDS publications 
give two sets of data 
in the advertisements ... rates and 
other data in the listings. Both are 
... market and audience information 
essential. 

6/8-O 
12/65 (Lancaster continued on next page) 

KENTON 
Hardin County -Map Location C-5 

See SRDS consumer market map and data al begin 
nine of the State. 

WKTN (FM) 
1963 

Media Code 4 296 5520 8.00 
Ohio Radio, Incorporated, 113 W. Carrot St., Ken- 

ton, Ohio 43326. Phone 673-9257. 
I. PERSONNEL 

President -Robert W. Beider. 
Executive Vice -President -James A. Londot. 
Station Manager -Gene Dillon. 

3. FACILITIES 
ERP 2,200 w.; 98.3 mc. 
Operating schedule: 6:30 am -11:00 pm Mon thru 
Sat: 8:00 am -6:00 pm Sun. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la, 3a, 3b, 4a, 4d, 5, 6a, 7a. 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a. 26. 28a. 

29a. 
Contracts: 40a. 92b. 45, 48, 48. 
Comb.; Cont. Discounts: 60b, 61b, 82b. 
Cancellation: 70a, 70c. 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eft 5/1/65 -Reed 9/2/68. 
6. SPOT ANNOUNCEMENTS 

1 z.._..._.....__....-. 4.25 150 x 3.75 
25 z_._.._.._...__... 4.15 250 x.._... 3.55 
50 1._....._.._..._._._... 4.05 300 L 3.35 

_.._... 3.95 
BULB DISCOUNTS 

450 ......_......_._._... 3.15 900 z 2 75 
800 x.._... - . 8.00 1200 z__.._.._ 2.50 
30 -seconda --80% of applicable 1 -minute rate. 
10 -seconds -50% of applicable 1 -minute rate. 

7. PACKAGE PLANS 
25 spots used in 7 emcee days ._..._._ _ 78.75 
50 spots used in 14 consec days.._..._._._. 150.00 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 z 45.00 27.00 16.25 12.95 10.50 
25 i_ _..__...__... 43.50 28.10 15.50 12.50 10.00 
50 z 42.00 25.20 15.15 12.10 9.70 
100 z 40.50 24.30 14.60 11.65 9.35 
150 z 39.00 23.40 14.00 11.25 9.00 
250 z 37.00 22.50 13.30 10.70 8.59 
300 x 35.50 21.30 12.80 10.25 8.20 

10. SPECIAL FEATURES 
Area news programs. .._.._._..____._.._ 14.50 Spots in area programs ..._........_._.._.._..___... 5.50 
Spots around are programs._.....___ 4.50 

KETTERING 
Montgomery County -Map Location B-7 

See SIiDS consumer market map and data at begin- 
ning of the State. 

See Dayton (including Kettering) 

LANCASTER (1 AM; 1 FM) 
Fairfield County -Map Location E-7 

See SItUS consumer market map and data at begin sing of the State. 

WHOK 
1948 

©1F,MO 
Media Code 4 236 5580 2.00 
Hocking Valley Broadcasting Corp., North Memorial 

Dr.. Lancaster. Ohln 43130. Phone 653-4373. 4. 
STATION'S PROGRAMMING DESCRIPTION 

WHOK: Programmed for general interest. 
5 min of news on hour. 6-8 am music, current hits. 
8-8:15 am news. 8:15-10 am woman's show, fashions, 
discussions, audience participation, guest interviews, 
community news, middle-of-the-road and current hit music. 10:05 am -noon modern country and western 
and folk music. Noon -12:30 pm news, sports, weather 
and stock market reports. 12:30-1 pm farm market reports and interviews. 1:05-3 pm current hits, trend 
music, middle-of-the-road. 3:05 pm -sign -off pro- grammed for teenagers, rock and current hits. During 
summer months music after 6 pm features showtunes, 
standards, film music. Sun 6 am -sign -off religiosa programs, news, talk, film music, showtunes, stand- 
ards and middle-of-the-road music. Contact Repre- 
sentative for further details. Recd 11/16/67. 

I. PERSONNEL 
General Manager -A. Garen Perrin. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1,000 w ; 1320 ke. Non -directional. 
Operating schedule: 5 am -local sunset. EST. 
Partial simulcast operation. Simulant 10 am -I:05 
pm. All newscasts are simulcast. For non -simulcast 
facilities see WHOK-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, la, 3b, 4e, 5, 6a, 8. 
Rate Protection: 10b. 11b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 28a, 29a. 
Contracts: 40a, 42a, 45. 48. 47a, 48. 
Comb.: Cont. Discounts: 80b. 80k. 62e. 
Cancellation: 70a, 70c. 71a, 73a. 

TIME RATES 
ER 9/1/66 -Reed 9/9/66. 

6. SPOT ANNOUNCEMENTS 
PER YR: I min 30 see 20 see 10 me 
1 z ___-__... 8.65 6.50 5.40 4.40 
13 a._ . 8.85 6.20 4.85 3.80 
26 z._..._....___-___._.., 8.10 5.95 4.60 LEO 
52 z.._....__._.-.. ... 7.55 5.40 4.80 8.25 
104 z.. .._... _ 7.00 4.85 4.00 3.00 
158 z.._ ._... .._..._ 8.50 4.30 8.80 2.70 
208 z._..._..__...__...__... 5.95 4.10 3.50 2.45 

4.00 3.25 2.30 
312 x._.__.._ .__ 4.85 8.95 8.00 2.20 
365 x.._.._. _..-.._ 4.60 3.80 2.85 2.10 
520 z.._._.._._ ..__..._ 4.80 8.70 2.70 2.00 
1000 z..__._._._.._._ ..._... 3.80 8.25 2.45 1.90 
2000 z__.__._.._.. ._.__ 3.50 2.95 2.20 1.80 
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Lancaster -Continued 

WHOK-FM 
1959 

©OF,MU 
Media Code 4 236 5581 0.00 
Rocking Valley Broadcasting Corp., N. Memorial 

Dr.. Lancaster. Ohio 43130. Phone 653-4373. 4. 
STATION'S PROGRAMMING DESCRIPTION 

WHOK-FM: Programmed 100% modern country and 
western music. All newscasts are simultaneously 
broadcast with WHOK. 12:30-1 pm farm market 
reports and interviews. SPORTS: professional, college 
and high school, local live coverage on all sports. 
Local live coverage on political elections, community 
events and charity clubs' activities. Live remote 
broadcasts from business establishments for special 
events. Contact Representative for further details. 
Reed 11/16/67. 

I. PERSONNEL 
General Manager -A. Garen Ferrise. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
ERP 18.0e0 w. 05.5 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht. -200 ft shove average terrain. 
Partial simuleast operation. Operated separately 6-I0 
am A 1:05 pm -6 am. For simulcast fatalities see 
WHOK. 

4. AGENCY COMMISSION 
15% nn time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: Ia. 2a, 3a. 3h. 4a, 5. 6a, 8. 
Rate Protection: 10h. 11b. 12h. 
Basic Rates: 22a 22h. 23a. 24h. 25a, 28a, 29a. 
Contracts: 40a. 42a, 45. 46. 97a. 98. 
Comb.: Cont. Discounts: 60h. 62e. 
Cancellation: 70a. 70e. 71a. 72s. 

TIME RATES 
FR 9/1/86 -Recd 9/9/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: I min 30 see 20 see 10 see 

1 z 4.85 3.80 3.25 2.70 
13 z.._.._ 4.75 3.65 3.15 2.80 
26 z 4.65 3.55 3.00 2.50 
52 x__...., 4.55 3.45 2.90 2.40 
104 z 4.40 3.35 2.80 2.25 
158 x 4.30 3.25 2.70 2.15 
208 z 4.20 3.15 2.80 2.05 
260 z..._ 4.10 3.00 2.50 1.95 
312 z 4.00 2.90 2.40 1.85 
365 x..........._...._...._.........._..._ 3.90 2.80 2.30 1.75 
529 z 3.80 2.70 2.15 1.60 
1000 x 3.50 2.40 1.90 1.35 
2000 x .. _ 3.25 2.15 1.65 1.10 

7. PACKAGE PLANS 
(ROS -Within 14 days) 

I min 30 see 20 see 10 see 
20 ti 4.85 4.05 2.80 1.90 
30 ti 4.40 3.90 2.40 1.80 

50 tl_ 3.90 3.40 2.00 1.50 

LIMA (2 AM; 1 FM) 
Allen County -Map Location B-5 

See SUDS consumer market map and data at begin 
ning of the State. 

WCIT 
1951 

Subscriber to the NAB Radio Coda 
Media Code 4 236 5640 4.00 
Riggs -Bussard Broadcasting Corp.. Box 940. 940 

cook Tower, Lima, Ohio 45802. Phone 419-224- 
2040. 

STATION'S PROGRAMMING DESCRIPTION 
WCIT: Programmed for young adults. 
MUSIC 80%: features current hits sign -on -sign -off. 
NEWS 12%: 6 min every hour features national. in- 
ternational, local and regional, amounts depending 
upon news happenings. Public affairs specials and 
editorials when management feels they are needed. 
Mobile unit for direct reports on area news. Report 
to people every Sun night 15 min before sign -off 
featuring national, state, regional, and local officials 
discussing their professions. 4 personalities featured 
and are available for various promotions and remote 
pickups. Contact Representative for further details. 
Reed 7/20/67. 

I. PERSONNEL 
Station Manager -R. H. Riggs. 
Sales Manager -Paul Bussard. 

2. REPRESENTATIVES Jack Mesta & Company, Inc. 
3. FACILITIES 

250 w. days: 940 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 30, lb, 3c, 341, 4a, 4d, 5, 

6a. 713. 8. 
Rate Protection: 15b. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70h. 70d, 71a, 72. 
Prod. Services: 80. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eft 9/1/68-Rec'd 7/30/68. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLAN 

DRIVE TIME 

PER WK, EA: 
(6-9 

5 
6 

95 tip 
3-6 

10 tins) 15 tI 20 tI 30 tI 
1 min 10.00 8.50 8.00 7.50 7.00 

ALL OTHER TIMES & ROS 
1 min 9.00 7.50 7.00 6.50 6.00 
20/30 sec: 80% of 1 -min. 10 sec: 80% of 1 -min. 

8. PROGRAM TIME RATES 
ix 104x 156x 260x 

1/4 hr 40 35 32 30 
10 min 30 25 22 20 
5 min. 20 16 15 12 

WI MA 
1948 1 11 

WIMA-FM 
1948 

R A B 

Subscriber to the NAB Radia Cods 
Media Code 4 236 5700 6.00 

Northwestern Ohio Broadcasting Corp., 228 N. Main 
St., Lima, Ohio, 45802. Phone 419-223-2060. TWX 
419-745-4778. 
STATION'S PROGRAMMING DESCRIPTION 

WIMA: Programmed for adults and young adults. 
MUSIC: general popular music 50%, middle-of-the- 
road 30%. standards 15%, country and western, folk. 
5%. NEWS: 3 newsman staff, mobile unit. Local 
news 58%. network 40%. farm 2%. SPORTS: high 
school, college, professional football, major league 
baseball. 5:30-9 am air personality, general popular 
music, weather. 9-11 am network variety, woman 
commentator. diacusaien. 11 am -2 pm air personality, 
middle-of-the-road music. local, farm news. 2-8 pm 
air personality. popular music, news. 8 pm -12M 
news, sports live play-by-play. ait personality, 
middle-of-the-road music. Contact Representative for 
further details. Reed 3/8/68. 

I. PERSONNEL 
General Manager -11 W. Mack. 
Station & Sales Mer. -C. U. Haller. 
Peceram Direetnr-Tom Francis. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Michigan -Penne Sale. 
Southern -Busby, Finch and Woods, Inc. 

3. FACILITIES 
1.000 w.: 1150 kc. Directional -night only. 
Operating schedule: 5:30 am -midnight Mon thru Fri: 
6:00 em -midnight Sat; 7:00 am -midnight Sun. EST. 
FM FACILITIES 
ERP 15.500 w.: 102.1 mc. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 3a. Sc. 3d. 4a, 4d, 5, 6a, 8. 
Rate Protection: 10a. 11h. 14h. 
Basic Rates: 21h, 21e, 22a, 23a. 24e, 25a. 27, 28a, 

299. 12h. 
Contracts: 40a. 42e, 45. 48. 47e. 48, 49, 51b, 51c. 
Comb : Cont. Discounts: 80a. 60g. 
Cancellation: 70a. 70e. 71a, 73b. 
Prod. Services: 00. 81. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 6 Eff 7/1/67-Rec'd 8/26/67. 

7. PACKAGE PLANS 
DRIVE TIME 

(Mon thru Sat 6-9 am) 
PER WK: Iti 6ti 12 ti 
1 min 16.00 14.00 12.00 
20/30 see 12.80 11.20 9.60 
10 sec 8.00 7.00 6.00 

(Mon thru Sat 3-7 pmt 
1 min 14.00 12.00 10.00 
20/30 sec 11.20 9.60 8.00 
10 sec 7.00 6.00 5.00 

(All other times) 
1 min 12.00 11.00 9.00 
20/30 sec 9.60 8.80 7.20 
10 sec 6.00 5.50 4.50 

FAMILY PLAN 
R spots from 8-0 am Mon thru Sat. 
8 spots from 3-7 pm Mon thru Sat. 
5 ante from 7-11 pm Mon thru Frl. 
4 spots from 9 am -3 pm Sat. 
3 spots from neon -8 pm Sun. 
24 spots per wk, ea 9.50 

LOGAN (1 AM; 1 FM) 
Hocking County -Man Location E-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLGN 
1967 

Media Code 4 236 5730 3.00 
Logan Broadcasting Co.. Box 429. 61 N. Market St., 

Logan. Ohio 43138. Phone 614-385-5454. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. George D. Charles. 
Program Director -Gary Boyer, 
Commercial Manager -Ray Zechariah. 

2. REPRESENTATIVES 
National Time Sales. 
Regional Reps Corp. 

3. FACILITIES 
1.000 w.: 1510 ke, Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast fatalities see 
WLGN- FM. 

4. AGENCY COMMISSION 
15/0 time only. Payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply, 
General: la, 2b, 3a. 3b, 3d, 4a, 5. 6a, 7b, 8. 
Rate Protection: 10h, 11h, 12h. 156. 
Basic Rates: 20b. 21a. 21e. 22a, 22b, 23a, 24a, 25a, 

28h. 28e. 29b, 30, 31, 33d. 
Contracta: 40e, 41, 42c, 43. 44a, 44h. 45. 
Comb.: Cont. Discounts: 60a, 00e, 601, 61e, 62d. 
Cancellation: 71a. 72. 73h. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 2 ER 1/68 -Reed 6/19/68. 

6. SPOT ANNOUNCEMENTS 
I min30 see I min30 see 

1 x 4.00 3.00 156 z 3.00 2.25 
15 x 3.75 2.85 312 x..._... ........ 2.75 2.10 
26 z 3.50 2.70 365 z 2.50 2.00 
52 z 3.25 2.50 700 z..._ 2.25 2.00 
104 z 3.15 2.35 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 156x 260x 312x 

1 hr ....... 35.00 33.00 32.00 30.00 28.00 26.00 24.00 
1/2 hr 22.00 20.00 19.00 18.00 17.00 16.00 15.50 
1/4 hr 12.00 10.50 10.00 9.50 9.00 8.50 8.00 
10 min. 9.00 8.50 8.00 7.50 7.00 6.50 6.00 
5 min. 7.00 8.50 8.00 5.50 5.00 4.50 4.00 

WLGN-FM 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 236 5760 0.00 
The Logan Broadcasting Company, Box 429, 81 N. 

Market St.. Logan, Ohio 43138, Phone 385-5454. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -George D. Charles. 
Program Director -Gary Boyer. 
Commercial Manager -Ray Zechariah. 

2. REPRESENTATIVES 
National Time Sales. 
Regional Reps Corp. 

3. FACILITIES 
ERP 3.000 w. (horíz. & vert.) : 98.3 me. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 240 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -midnight. For simulcast facilities see WLGN. 

4. AGENCY COMMISSION 
15/0 time only. Payable monthly. 

5. GENERAL ADVERTISING See ended regulations 
See WLGN listing for coded regulations. 

TIME RATES 

Rates are identical to WLGN. See that listing. 

LONDON 
Madison County -Map Location C-7 

See SItDS consumer market map and data at beginning 
of the State. 

WLNO (FM) 
1965 

Media Code 4 236 5820 2.00 
Paul Dean Ford and J. T. Winchester, Box 6, Lon- 

don-Lockhoume Rd., Rt. 665, London, Ohio 43140. 
Phone 614-852-1717. 

I. PERSONNEL 
Gen'l & Sales Mer. 7. T. Winchester. 
Farm & Snorts Dir. -E. L. Wheeler. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
ERP 3,000 w. boric.: :3.000 w. vert.: 106.3 etc. 
Operating schedule: 7:30 am -7:30 pm. EST. 
Antenna ht.: 300 it shove average terrain. 

4. AGENCY COMMISSION 
15e.: no rash discount. Bills payable monthly. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3h, 3c. 3d. 4a, 5, 6b, 7b. 
Rate Protection: 10a, lia, 120. 13a, 14a, 15b. 
Basle Rates: 20h. 210. 22b, 23a, 33e. 
Contracts: 41, 420. 43. 
Comb.: Cont. Discounts: 62b. 
Cancellation: 70a. 
Prod. Services: 82. 

TIME RATES 
No. 2 ER 6/87 Reed 6/20/67. 

Rev. recd 9/4/68. 
6. SPOT ANNOUNCEMENTS 

1 wk 13 wk 26 wk 52 wk 
1 min. 2.50 2.25 2.00 1.50 
All I -minute rates require at least 10 per week. 

7. PACKAGE PLANS 
SATURATION RATES 

PER WK: 2Sti 50ti 100 ti 
1 min 1.00 .90 .75 
30 see .50 .45 .40 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

40.00 30.00 15.00 5.00 
35.00 27.00 13.50 4.50 
30.00 24.00 12.00 4.00 
25.00 20.00 10.00 3.00 

1 wk 
13 wk 
26 wk 
52 wk 

10. SPECIAL FEATURES 
Political announcements or programs at 1 -time rate 
only. 

LORAIN-ELYRIA (i AM; 1 FM) 
Lorain County -Map Location E-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered. etc. 
within the area. 

WBEA(FM) 
(formerly 19 OL -FM) 

Media Code 4 236 5900 2.00 
The Elyria -Lorain Broadcasting Co., 408 Elyria Sav- 

ings & Trust Bldg.. Elyria, Ohio 44035. Phones: 
Elyria -216-322-3761, Lorain -218-233-5161. 
STATION'S PROGRAMMING DESCRIPTION 

WBEA (FM): Programmed for general interest or 
mass anneal. 
MUSIC: popular instrumental music for adults. Copy 
subject to station approval to be rompatable with 
programming. consisting of an absolute maximum of 
4 announcements per hour. NEWS: broadcast 8 times 
daily with bulletins broadcast immediately. Contact 
Representative for further details. Reed 6/26/68. 

I. PERSONNEL 
President -Otto B. Schoepfle. 
Vice Pres. & Gen'l Mgr. -Paul Nakel. 
Operations Director -Bill Humphries. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Regional Rens Corp. 

3. FACILITIES 
ERP 50,000 w. (hertz), 50,000 w. (vert.); 107.3 mc. 

Stereo. 
Operating schedule: 5 am -midnight. EST. 
Antenna ht.: 275 ft. above average terrain. 

4. AGENCY COMMISSION 
None: All rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
See WEOL listing for coded regulations. 
AM facilities: WEOL. 

TIME RATES 
ER 4/1/68 -Reed 5/31/68. 

6. SPOT ANNOUNCEMENTS 
1 min I min 

1 x 7.00 156 z 4.75 
13 z 8.50 208 z 4.50 
28 x 6.00 200 z 4.00 
52 z 5.50 365 z 3.00 
104 x. 5.00 730 z 2.50 

OHIO 

WEOL 
1948 

Media Code 4 236 5950 7.00 
The Elyria -Lorain Broadcasting Co., 408 Elyria 

Savings & Trost Bldg.. Elyria, Ohio 44035. 
Phones: Elyria, 216-322-3761; Lorain, 216-233- 
5161. 
STATION'S PROGRAMMING DESCRIPTION 

WEOL: l'rogrammed for general adult interest. 
NEWS: network on half hour, local on hour and 4 
blocks daily, 7:30 am, 8:30 am, 12:30 pm & 5:30 
pm. Market reports, weather and farm news. 
SPORTS: professional football and baseball, and local 
high school sports events in seasons. MUSIC: general 
popular standards and middle-of-the-road. 90% in- 
strumental. COMMERCIAL POLICY: maximum 18 
minutes per hour. Contact Representative for further 
details. Rec'd 8/17/88. 

I. PERSONNEL 
President -Otto B. Schoepfle. 
Vice Pres. & Gen'l Mgr. -Paul Nakel. 
Operations Director -Bill Humphries. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Regional Reps Corp. 

3. FACILITIES 
1.080 w.: 030 he. 

Directional -separate patterns, day and night. 
Operating schedule: 5 am -midnight. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: 1h. 2a, 3s. 3e. 3d. 40, 5. 8a. 7a. 
Rate Protection: 10g. 11h. 12h. 13h. 14g. 15h. 16. 
Baste Rotes: 200. 20h. "la, 21h. 21e. 214. 220. 22b, 

23a. 23h. 24h, 24c. 25a, 26, 28b, 28c, 29a, 50. 
Contracts: 405. 41, 42a, 42e. 43, 44a, 44b, 45. 46. 

47e, 40. 40. 51a, 51h. 51e. 
Comb.: Cont. Discounts: 60a. 60e. 61e, 62a, 62d. CaneePation: 70e. 70e. 71a, 73a, 73b. 
Prod. Services: 00. 01, 02. 
FM facilities: WBEA (FM). 

TIME RATES 
No. 9 Eff 4/1/86 -Reed 10/31/66. 

6. SPOT ANNOUNCEMENTS 
Fixed Position: I min SO see 20 see IO see 
1 x 9.00 6.75 5.40 4.50 
13 x 8.75 6.55 5.25 4.40 
28 x 8.50 6.40 5.10 4.25 
52 z 5.25 8.20 5.05 4.15 
154 

x 
7.75 5.80 4.65 3.90 

150 x 7.25 5.45 4.35 3.65 
2[18 z 6.75 5.05 4.05 3.40 
200 x 6.25 4.70 3.75 8.15 
312 z 5.75 4.20 3.45 2.90 
624 z 5.50 3.75 3.00 2.50 
loon z 4.00 3.00 2.40 2.00 
2000 z 3.85 2.85 

7. PACKAGE PLANS 
ROS -WITHIN 7 DAYS 

EA: 5 ti IO ti 20 ti 30 ti 40 ti 50 ti 60 ti 
I min 6.50 6.00 5.75 5.50 5.25 5.00 4.75 
30 sec 5.50 5.00 4.75 4.50 4.25 4.00 8.75 
20 see 4.40 4.10 3.95 3.80 3.85 3.50 3.25 
10 sec 3.75 3.50 3.40 3.25 3.15 3.00 2.75 

6. PROGRAM TIME RATES 
5 min 10 min 1/4 hr 1/2 hr I hr 

1 z 18.00 27.00 36.00 54.00 90.00 
13 x 17.50 26.25 35.01 52.50 87.50 
26 z 17.00 25.50 34.00 51.00 85.00 
52 z 16.50 24.75 33.00 49.50 82.50 
104 x 15.50 23.25 31.00 46.50 77.50 
156 

x 
14.50 21.75 29.00 43.50 72.50 

2nß x 13.50 20.25 27.00 40.50 67.50 
265 x 12.50 10.75 25.00 17.50 62.50 
312 z 11.50 17.25 23.00 34.50 57.50 

MANSFIELD (2 AM; 2 FM) 
Richland County -Map Location E-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

WCLW WC LW -FM 
1957 1962 

Media Code 45 236 6060 4.00 
Frederick Eckhardt. 771 McPherson St., Mansfield, 

Ohio. 44906. Phone 419-525-2333. 

I. PERSONNEL 
Pro.. Gen'l & Com'1 Mgr.-Frederlek Eckhardt. 

3. FACILITIES 
1.000 w., 1570 kc. 
Operating schedule: Sunrise -local sunset. EST. 
FM FACILITIES 
ERP 3.400 w.: 105.3 me. 
Operating schedule: 8:00 am -11:00 pm. 

4. AGENCY COMMISSION 
15% on time; no euh discount. Billa payable monthly. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 20, 3a, 3h, 3d, 4a, 9d, 5, 6a. 7a, 8. 
Rate Protection: 10a, 15b. 
Basic Rates: 20b, 21h, 21d, 22a, 22b, 23a, 24b, 25b. 

28, 28a, 28e, 29a. 30. 
Contracts: 40a. 44a, 94b, 45, 46. 97e. 49. 51a. 51e. 
Comb.: Cont. Discounts: 800. 60e, 801, 61c, 62d. 
Cancellation: 708, 71b. 
Production Services: mobile services available. 

TIME RATES 
Rates effective December 20, 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
l hr. 1/2 hr. 1/4 hr. 10 min. 5 min. (0) 

1 time...._ 48.00 29.00 19.00 14.00 9.50 5.50 
13 times.... 45.00 27.00 17.00 13.25 9.00 5.00 
52 times.._ 40.00 24.00 16.00 12.00 8.00 4.50 

104 times.... 85.00 21.00 14.50 11.00 7.00 4.00 i) 1 -minute. 100 words or less. 

(Mansfield continued on next page) 
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OHIO 
Mansfield -Continued 

WMAN 
1939 

American Information Network 

Media Code 4 236 6120 6.00 
Richland, Inc., Box 461, Mansfield, Ohio 44901. 

Studio Ohio Theatre Bldg.. Mansfield. Ohio. Phone 
419-524-2211. 
STATION'S PROGRAMMING DESCRIPTION 

WMAN: Programmed for adults and young adulte. 
General popular music 56%, middle-of-the-road 30%. 
standard 20%, ahowtunes, light classicals, country 
6%. NEWS 18%: 10% network, 8% local. SPORTS 
13%: professional, college and high school football, 
major league baseball and high school basketball. 
Public affairs, other talk programs 13%. M -F sched- 
ule: 5:45-6:30 am news, farm news and interviewe, 
6:30-9 am news, some music, 9-11 am variety, wom- 
an's features. 11 am -1 pm public service features, 
music, 1-4 pm music, news, guest conversation, 4- 
7:30 pm music, news, sports, 7:30 pm -12M music, 
news, talk, live sports. Contact Representative for 
further details. Rec'd 8/4/67. 

I. PERSONNEL 
General Manager -J. M. O'Hara. 
Proeram Director -Robert A. James. 

2. REPRESENTATIVES 
Alan Torbei Associates, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights: 1400 kc. 

Non -direct tonal. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b. 11b, 14b. 
Basic Rates: 22b 23a, 29b, 25a, 26. 29a. 
Contracte: 40a. 45, 46. 47a. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a, 70c, 71a. 
Affiliated with American Information Network. 
Mates are for station lime and services of an an- 
nouncer. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1966. (Card No. 4.) 
Card received November 12. 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 10 sec 1 mitt 10 see 

1 ti-_______ 8.50 7.00 156 t1._._._.._. 6.00 4.50 
13 ti...__...._. 8.00 8.50 260 tl._..-._.. 5.50 4.00 
26 t1___.__ 7.50 6.00 520 ti._...._..... 5.00 3.50 
52 ti 7.00 5.50 1000 tl._._..._ 4.50 3.00 
109 U_ 6.50 5.00 
25 cents off rate when the saturation point of 50 or 
more spots are used in 1 week, 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

1 tl...._._...__.._..... 65.00 
13 ti._.._ _. _.__... 62.00 
26 it_...._._...._...... 59.00 
52 t1___.._...._. 56.00 
104 tl_.-_..._.__... 54.00 
156 U._._.._....._..-. 52.00 
280 ti. -......_. 50.00 

1000 ti..____ _.... 46.00 

37.00 
35.00 
33.00 
31.00 
29.00 
27.00 
25.00 
24.00 

1/4 hr 
26.00 
25.00 
24.00 
23.00 
22.00 
21.00 
20.00 
19.00 
18.00 

WV NO (FM) 
1962 

10 min 5 min 
21.00 13.00 
20.00 12.50 
10.00 12.00 
18.00 11.50 
17.00 11.00 
16.00 10.50 
15.00 10,00 
14.00 9.50 
13.00 9.00 

American FM Network 
QO F IM B 

Subscriber to the NAB Radio Code 
Media Code 4 236 6180 0.00 
Johnny Appleseed Broadcasting Co., 2900 Park Ave. 

W., Mansfield, Ohio 44908. Phone 419-774-2222. 
STATION'S PROGRAMMING DESCRIPTION 

WVNO (FM): Programmed for groups 25-45 years. 
Daytime: housewife and professional and clerical in 
office. Nighttime: male head of household. MUSIC 
85%: general popular instrumental middle-of-the- 
road sub - categories, 80% middle-of-the-road 15% 
jazz oriented. 3% semi -classical, light, 2% religious 
Sun only. Air personality 6-9 am, 2-3 pm, 7-8 pm. 
NEWS 10%: national 4%, international 4%. regional 
and local 2%. Network news every 60 min at 15 
after, 3 mobile news cruisers, 4 man news staff. 
UPI and AP. Public affairs commentary 2.5%. 
Sports 2.5%. Contact Representative for further de- 
tails. Recd 11/29/67. 

I. PERSONNEL 
President -Charles Hire. 
Vice-Pres. & Gen'l Mgr. -Gunther Meisse, 
Traffic Manager -Doris McLaughlin. 

2. REPRESENTATIVES 
Frederick W. Smith. 
Ohio -Thomas Broadcast Time Sales, Inc. 

3. FACILITIES 
ERP 41,310 w.: 106.1 me. Non -directional. Stereo. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 345 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3c, 4a, 4c, 5, 6b, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 21b, 22a, 23a, 24b, 25e, 29a. 
Contracte: 40a, 94a, 45, 46, 47a, 51e. 
Comb.; Cont. Discounts: 60f, 62b. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American FM Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Rec'd 5/27/68. 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 5 min 

1 z 60.00 37.50 22.50 11.25 
DISCOUNTS 

13x- 5% 521-15% 156x-22-1/2% 
26v-10% 104x-20% 2801-25% 

MARIETTA (2 AM; 1 FM) 
Washington County -Slap Location F-8 

See SilOS consumer market map and data at begin- 
ning of the State. 

WBRJ 
1964 

Media Code 4 236 6240 2.00 
5K1V, Inc., Box 329, Pennsylvania Ave., Marietta, 

Ohio 45750. l'hone 614-373-0910. 
I. PERSONNEL 

Vice-Pres., Gen'l & Sales Mgr. -Carl A. Cook. 
Operations Manager -Carl Clovis II. 
Program Director -Mike Roszman. 

2. REPRESENTATIVES 
Radio Time Sales. 
Chicago -National Time Sales. 
Ohio, Pennsylvania, Kentucky -Regional Reps Corp. 

3. FACILITIES 
5.000 w. days: 910 kc. Directional. 
500 w. pre -sunrise. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent; 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, lb, 3d, 4a, 4d, 5, 6a. 
Rate Protection: 10a, 15b. 
Basic Rates: 22a, 23a. 28a, 29a. 
Contracts: 40a, 46. 
Comb.' Cont. Discounts: 80b, 60e, 61a. 
Cancellation: 71a. 
Prod. Services: 82. 
Member: Ohio Radio Network. 

TIME RATES 
Eff 7/1/68 -Reed 7/5/68. 

6. SPOT ANNOUNCEMENTS 
52 WEEK BULK RATE 
I min 30 see I min 30 see 

1 z 12.00 10.50 260 L. 7.00 8.00 
26 z 10.00 9.50 520 z 6.00 5.50 
52 z 9.00 8.90 1000 z 5.50 5.00 
104 z 8.00 7.00 2000 z 5.00 4,50 
10 or 15 sec ID's: 50% of applicable 1 -min. 

7. PACKAGE PLANS 
ROS 

PER WK: 50 ti 40 ti 30 t1 20 tI 1581 10 ti 
1 min 5.00 8.00 7.50 8.00 8.50 9.00 
30 sec..._ 4.00 5.00 5.50 6.50 7.50 8.00 
10/15 sec 2.50 3.00 3.25 3.50 3.75 4.00 
Minutes, 30 -seconds and ID's may be combined to 
earn frequency rate. 

10. SPECIAL FEATURES 
NEWSCASTS 

National News 5 -minutes at :30 each hour. Ohio and 
West Virginia headlines first 5 -minutes of each hour 
1-1/2 z the applicable 1 -minute rate. 

NEWS ROUNDUPS 
15 -minutes each -World. National. Regional and Lo- 
cal -Mon thru Sat 8 am, noon & 5 pm 2 x applicable 
1 -minute rate. 

WEATHER HIGHLIGHTS 
At :15 and :45 each hour, 3 -minutes each at 1-1/4 z 
applicable 1 -minute rate. 

(D) 

WMOA WMOA-FM 
1946 1966 

NBC Radio Network 
Media Code 4 236 6300 4.00 
Major -Minor Corp., Box 594, Marietta, Ohio. 45750. 
Studio: 925 Lancaster Street, Marietta, Ohio. 

STATION'S PROGRAMMING DESCRIPTION 
WMOA: Programmed for general interest. 
AIR PERSONALITIES handle all segments. FARM: 
6-7 am, market reports and county agent reports. 
NEWS: network, state and local every hour on hour. 
MUSIC: general popular music throughout day. 
Sports, news local, state, national and international, 
stock market report, local social events, weather 
daily, M -F 5:45-6:30 pm. Local high school and 
college football asaf basketball, major league baseball 
and football. college rowing. Woman's program, Wed 
11:05 am -noon weekly. Daily stock market report 
1:05-1:10 pm and educational and informational 
programs daily 1:15-1:30 pm. Music 80%, news, talk 
and sports 20%. Weekend programming includes 
sports, network entertainment service, religious pro- 
grams, news and music. Contact Representative for 
further details. Recd 10/26/67. 

I. PERSONNEL 
President -W. Ernst Minor. 
Vice-Pres. & (len't Mgr. -Ray H. Rosenblum. 
Station Manager -Lawrence P. Steinel. 

2. REPRESENTATIVES 
Dome-Messervey Co., Inc. 
Thomas Broadcast Time Sales. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 6:00-1:00 am weekdays; 7:00 
em -midnight Sun. EST. 
FM -ERP 3,000 w.: 94.3 mc. 
Operating schedule: 6 am -midnight daily. EST. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 35, 4a, 4d. 5, 6a, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21b, 22b, 23a, 24b, 25a, 26, 28a, 

28c, 29a, 33b. 
Contracts: 40a, 42b, 44a, 45, 46, 4Ta, 48, 49, 51a. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80. 
Affiliated with NBC. 

TIME RATES 
Eí7 Reed 9/12/88. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 500x 10000 

1 min 5.50 5.00 4.50 4.00 3.50 
30 sea 4.00 3.50 3.25 2.75 2.50 

9. PARTICIPATING PROGRAMS 
Women's World -Mon thru Fri 11:05-11:30 am 1 -min 

ea, flat 10.00. 
10. SPECIAL FEATURES 

NBC Monitor Weekend Entertainment Service 1 -min 
ea, flat 6.00. 

MARION (1 AM; 1 FM) 
Marlon County -Map Location D-5 

See BitW consumer market map and data at begin- 
ning of the State. 

WMRN WMRN-FM 
1940 1953 

rama 
Sabsteriber to the NAB Radio Code 

Media Code 4 236 6360 8.00 
The Marion Broadcasting Co., Box 518, Marion, 

Ohio 43302. Phone 614-383-1131. 
WMRN: Programmed for general interest. 
MUSIC: general popular music throughout day. 
NEWS: on hour. Network and local news staff. 
SPORTS: news, interviewe, discussion. high school 
football and basketball, professional and college foot- 
ball. Woman's program 10:05 am M -F. FARM: 
12:05-12:45 pm M -Sat farm markets, weather, inter- 
views. Daily stock market report 5:55 pm. Music 
80%, news, talk, and sporta 20%. Rec'd 4/28/68. 

I. PERSONNEL 
President -Worth Kramer. 
Vice-Pres. & Gen'l Mgr. -Arthur L. Martin. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 5:30 am -midnight weekdays; 6:55 
am -midnight Sun. EST. 
FM FACILITIES 
ERP 25.000 w.; 106.9 mc. 
Operating schedule: 5:30-12:05 am Mon thru Sat: 
7:00 am -midnight Sun. EST. 
Antenna ht.: 365 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. Ile, 12e, 13e, 14e. 
Basic Rates: 20b, 22a. 24a, 25e, 29a, 33a. 
Contracts: 40a. 41, 92b, 45, 48. 47a. 
Comb.: Cont. Discounts: 60b. 61b, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with Ameri.wn Information Network. 

TIME RATES 
No. 12-A Eff 3/1/68 -Reed 3/11/88. 

AA -Mon thru Sat 6-10 am & 3-7 pm; Sun 8 am - 
7 pm. 
A -Mon thin Sat 5:30-6 am & 10 am -3 pm; daily 
7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 
I ti 3 tI 6 ti 12 ti 18 ti 24 ti 30+ 

1 min 8.50 8.00 7.30 7.10 6.80 6.50 6.20 
30 sec 8.40 6.00 5.45 5.35 5.10 4.90 4.60 

CLASS A 
1 min 7.85 7.20 6.60 6.40 6.10 5.85 5.55 
30 sec 5.75 5.40 4.95 4.85 4.55 4.40 4.15 
Fixed position, extra 1.00. 

7. PACKAGE PLANS 
FULL EXPOSURE 

PER YR: I min 30 see 
1000 z......_.._.._...._........_..._.._.._..._ _...._.. 4.75 4.00 
1500 z _.-... 4.25 3.60 
Equal time in AA and A. 

WEEKENDER 
25 spots over Bat, Sun, Mon. _.. 100.00 75.00 

15 SECONDS 
PER W K : 10 tl 25 t1 50 t1 75-105 
AA & A times, maximum 

20 per day _.. 2.80 2.70 2.80 2.50 
8. PROGRAM TIME RATES 

CLASS AA 
PER WK: I hr I/2 hr 1/4 hr IO min 5 min 3 min 
1 tL . 60.00 38.00 26.00 20.00 14.50 10.50 
2 ti 53.00 31.50 21.00 18.00 12.95 9.00 
8+ ..._ 45.00 27.00 18.00 15.00 11.75 8.00 

CLASS A 
1 tL._ ..... 55.00 33.00 22.50 18.50 13.00 9.50 
2 tL...._ 48.00 28.00 18.50 15.00 12.00 8.50 
6+ ._ 40.00 24.00 16.50 13.50 11.00 7.00 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -6% 26 wk -9% 39 wk -12% 52 wk -15% 
Do not apply to special program sponsorship. 

MASSI LLON 
Stark County -Map Location F-5 

See SRDS consumer map and market data st begin- 
ning of the State. 

WTIG 
1957 

Media Code 4 236 6420 0.00 
Scott Broadcasting Co. of Ohio, Inc.. Box 573, 35 N. 

Erie, Massillon, Ohio 44640. Phone 216-832-5023. 
I. PERSONNEL 

President -Herbert Scott. 
General Manager -William R. Raihall. 

2. REPRESENTATIVES 
Regional Reps Corp. 
Detroit -Michigan Spot Sales, Inc. 

3. FACILITIES - 

250 ss. days; 990 kc. Directional. 
Operating scchedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% to agencies: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, la, lb, 3a, 3b, 3c, 3d, 4a, 9d, 5, 6a, 

7a, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 15a, 15c, 

16. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23a. 23b, 24b, 

28, 28b, 28c, 29a, 30, 32a, 83b. 
Contracts: 40e. 41, 42a, 43, 44a, 49b, 47a, 48, 49, 

51a, 51b, 51e. 
Comb.; Cont. Discounts: 80b, 80d, 60e, 60f, 80b, 61e, 

61b, 61e, Ola. 62d. 
Cancellation: 70a, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MRS. 
Member: Ohio Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 1/1/68 -Reed 1/18/68. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 52x 156x 356x 450x 650x 1000x 
1 min 10.00 8.00 6.00 5.00 4.50 4.00 3.50 3.00 

7. PACKAGE PLANS 
WEEKLY SATURATION RATES 

10 tI 15 tl 20 ti 25 ti 35 tl 50 ti 70 tl 
1 min 5.00 4.75 4.50 4.25 4.00 3.50 3.00 
30 sec 4.00 3.75 3.50 3.25 3.00 2.50 2.25 

8. PROGRAM TIME RATES 
Ix 13x 52x 156x 356x 

1/2 he....._._ ....... ________ 60 45 30 25 23 
28 16 14 12 

10 min.__.._._......»._......._ 30 25 15 13 11 
5 min. _.... 20 16 13 10 9 

MEDINA 
Medina county -Map Location F-4 

See SUDS consumer market map and data at begin- 
ning of the State. 

WDBN (FM) 
1960 

012F Mi] 
Media Code 4 296 6480 4.00 
WDBN. Inc., 1715 Euclid Ave., Cleveland, Ohio 

44115. Phone 216-621-0031. 
I. PERSONNEL 

President -Robert McBride Miller. 
Vice-Pres. & Gen'l Mgr. -lack Linn. 
Vice-Pres.. Prod. -Jeff Baxter. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
ERP 236,000 watts; 94.9 mc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 310 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3e, 3d, 4a, 9d, 5, 6b, 7b, 8. 
Rate Protection: 14e. 
Basic Rates: 20b. 21a, 25a, 28c, 295, 30. 
Contracte: 40a, 41, 42b, 44a, 45, 46, 48, 51e. 
Comb.: Cont. Discounts: 60e, 601, 61e, 62d. 
Cancellation: 71a. 72. 
Prod. Services: 80. 

TIME RATES 
No. 4 Eff 10/1/68-Reo'd 0/27/68. 

-4A-Dally 6-10 am & 3-7 pm. i -Daily 10 am -3 pm & 7-9 pm. 
B -Daily 9 pm -midnight. 
C -Daily midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
PER WK. -AA- A- B - 
EA: I min 20/SO -1 min 20/30 1 min 20/30 
1 tL 33 26 30 24 20 16 
6 tl 31 25 28 22 19 15 
12 29 23 `26 21 18 14 
18 ti 27 22 24 19 17 13 
24 ti 25 20 22 18 16 12 
Class C: 50% of B rates. 

7. PACKAGE PLANS 
DAYTIME PACKAGE 

PER WE. EA: I min 20/30 
6 U (3AA, 3A) _.._.._..._ - 27 22 

18 ti (9AA. 9A) _._..__W 23 18 
24 ti (12ÁA. 12A)...- _..»._.'_'._.._.._.._... 21. 17 

TOTAL AUDIENCE PACKAGE 
6 ti (2AA, 2A, ...... .._._.... 24 19 
12 ti (4AA, 9A. 4B).»_ ___..__..... 2'L 18 
18 ti (6AA, 6A, 6B)..._._ __-_....... 20 16 
24 ti (9AA, 8A, 8B)._._ .............._ _.._.._..__._ 19 15 

TOTAL AUDIENCE PLAN -24 HOURS PER DAY 
22 18 

12 ti..._......__...._......_......_.._.._ __.._.._._... 20 16 
18 tl......._....»...._... -_......._......_......_ __._._.__.» 18 14 
24 tl 16 13 

ANNUAL TOTAL AUDIENCE PLAN 
500 z (1/3AA, 1/3A, 1/38)...-.._....._.__._. 19 15 
1000 z (1/3AA, 1/3A, ...... 16 13 
10 see: 60% of 1 -min. when available. 

CONSECUTIVE WEEKS DISCOUNT 
wk -1048,. Not applicable to Annual flan. 

(D-.2) 

MIDDLEPORT-POMEROY 
Meiga County -Map Location F -S 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMPO 
1959 

R A 

Subscriber to the NAB Radio Code 
Media Code 4 236 6540 5.00 
Radio Mid -Pons, Inc., Box 71, Middleport, Ohio 

45780. Phone 614-992-5355. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -John E. M. Kerr. 
Station Commercial Manager -Larry Anderson. 
News Director -Mlles Kusic. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

(This listing continued on next page) 

6. SPOT ANNOUNCEMENTS 
I min 30 sec I min 30 see 

1 z 7.50 6.50 260 z 5.75 4.75 
13 z 7.25 6.25 312 x 5.25 4.25 
26 z 7.00 6.00 620 z 4.75 3.75 
52 x 6.75 5.75 1000 z _.. 4.25 3.26 
104 z 6.25 5.25 
Fractlenala: 50% of 1 -min. 
Maximum: 8 1 -minute spots per hour. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WK: I min 80 see (e) 
30 ti 5.75 4.75 2.87 
50 ti 5.00 4.00 2.50 

() Fract iona Is. 
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Middleport-Pomeroy-W M P 0 -Continued 
3. FACILITIES 

5.000 w. days; 1390 ke. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d. 4a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: IOa, lia, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 206, 21a, 21c, 21d, 22a, 22b, 23a, 23b, 

24b, 25a, 28b, 28c, 30, 31, 32b. 33a. 
Contracts: 40a, 41, 42a. 42e. 43, 44a, 44b, 45, 46, 

47e. 48, 49. 51a, 51b, 51c. 
Comb.; Cont. Discounts: 606, 61e, 62e. 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 2/1/66-Rec'd 4/7/66. 
6. SPOT ANNOUNCEMENTS 

I min 30 sea I min 30 see 
1 z 4.00 3.25 52 x 3.00 2.60 
13 x..-- ............. 3.50 3.00 104 x 2.75 2.25 
26 x 3.25 2.75 208 x 2.50 2.00 

7. PACKAGE PLANS 
16 30 -sec spots in 1 day, ea 1.50 

8. PROGRAM TIME RATES 
/2 hr I/4 hr 10 min 5min 

1 x 30.00 20.00 15.00 11.00 
13 x 28.00 19.00 14.50 10.00 
26 I 26.00 17.00 13.50 9.00 
52 I 24.00 15.00 12.00 8.00 
104 x 22.00 13.00 10.50 7.00 
208 x 20.00 12.00 9.00 6.00 

MIDDLETOWN 
Butler County -Map Location A-8 

bee SRDS consumer market map and data at begin- 
ning of the State. 

See Hamilton 

MOUNT VERNON (I AM; 1 FM) 
Knox County -Map Location E-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMVO 
1953 

WMVO-FM 
1951 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 236 6600 7.00 
The Mount Vernon Broadcasting Co., Box 348. Cosh- 

octon Rd Mount Vernon, Ohio 43050. Phone 614- 
393-2111. 392-0946. 

I. PERSONNEL 
President -Mrs. Charles Zelkowitz. 
Vice-Pres. & Gen'l Mgr. -Stephen Zelkowltz. 
Program Manager -Mark Knight. 

2. REPRESENTATIVES 
Regional Reps Corps., Ohio Stations Representatives 
Division. Pittsburgh. Penn State Reps. Corp. 

3. FACILITIES 
500 w. days: 1300 he. Directional. 
Operating schedule: 6 am -local sunset. EST. 
FM -ERP 3.200 w.; 93.7 mc. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 4e, 9d, 5, 6a, 8. 
Rate Protection: 10e, lie, 12e, 13e, 14e. 15a, 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 21d, 22a, 23b, 24e, 

28b, 30. 33c. 
Contracts: 40a, 41, 44b, 46, 47a 48. 
Comb.: Cont. Discounts: 606, 60g, 61c, 62e. 
Cancellation: 70e, 70e. 71a, 73a, 73b. 
Prod. Services: 83. 
Member: Ohio Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

F,R 3/1/66-Rec'd 4/18/66. 
6. SPOT ANNOUNCEMENTS 

PER WK: 5ti loti 15ti 20tí 2501 40t1 50 ti 
1 min 4.10 4.00 3.75 3.65 3.55 3.25 2.95 
20/30 sec 3.10 3.00 2.80 2.75 2.65 2.45 2.25 

7. PACKAGE PLANS 
500 ti 1000 ti 

1 min 3.65 3.25 
20/30 sec 2.75 2.45 

8. PROGRAM TIME RATES 
1 a 26x 52x 104x 156x 260x 312x 

1 hr 29.40 28.25 27.95 27.65 27.35 27.05 25.90 
1/2 hr. 72% of hour. 10 min: 36% of hour. 
1/4 hr: 48% of hour. 5 min: 24% of hour. 

NEWARK (1 AM; 1 FM) 
Licking County -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCLT WCLT-FM 
1949 1947 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 236 6660 1.00 
WeLT Itadio. Inc.. Route 13. Jacksontown Pike. 

Newark. Ohio. 43055. Phone 614-324-0071. 
I. PERSONNEL 

President -T. A. Rogers. 
Vice-Pres. & Gen'l Mgr. -Robert Pricer. 
Program Director -Carey Justice. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Ohio. Pittsburgh -Regional Reps Corp. 
South. Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 
500 w. days: 1430 he. Non -directional. 
Operating schedule: 6:30 am -local sunset weekdays; 
7:45 am -local sunset $un. EST. 
FM FACILITIES 
ERP 30.000 w.: 100.3 mc. 
Operating schedule: 6:30 am -10:30 pm weekdays; 
7:45 am -9:00 pm Sun. EST. 
Antenna ht.: 332 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net charges for time: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3h. 9a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 28a, 29a. 
Contracte: 90a, 42e. 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 60a, 60e, 60k, 02b. 
Cancellation: 70a, 70e, 71a, 73a. 

Programs News 
Length of commercial copy: Day & Eve. Day & Eve. 

5 minutes._. _.._..__ 1:00 min. 
10 minutes_-...._.....__...._ 2:00 min. 
15 minutes.__.._____........-..- 2:30 min. 2:15 min. 
SO minutes_..........-..-_._.._ 3:00 min. 
60 minutes. 6:00 min. 
AM -F51 duplication to AM aigu -off. 
Affiliated with MRS Itadio Network. 

TIME RATES 
Rates effective May 1, 1957. (Card No. 3.) 

Rates received April 2, 1951. 
6. SPOT ANNOUNCEMENTS/PROGRAM KATES 

AM -F51 COMBINATION RATES 

hr. hr. hr. min. min. min. see. 
1 time.... 75.00 45.00 30.00 22.50 15.00 9.50 3.75 

26 times.. 71.25 42.75 28.50 21.40 14.30 9.10 
52 times.. 67.50 40.50 27.00 20.20 13.50 8.70 3.60 

104 times.. 63.75 38.25 25.50 19.10 12.80 3.30 
156 times.. 80.00 36.00 24.00 18.00 12.00 7.90 3.40 
260 times.. 56.25 33.75 22.50 16.90 11.30 7.50 _. 
312 times.. 52.50 31.50 21.00 15.75 10.50 7.10 
520 times.. 48.25 29.25 19.50 14.75 9.75 6.50 3.30 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 

(Run -of -schedule) 
25 spots per week 175.00 50 spots per week 300.00 

NEW BOSTON 
Scioto County -Map Location D-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Portsmouth 
(including New Boston) 

NILES 
Trumbull County -Map Location G-4. 

See SRDS consumer market map and data st begin- 
ning of the State. 

See Youngstown 
(including Niles; Campbell) 

NORWALK (1 AM; 1 FM) 
Huron County -Map Location E-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLKR 
1968 

Media Code 4 236 6720 3.00 
Ohio Radio, Inc., Box 547, 285 Benedict Ave., 

Norwalk, Ohlo 44857. Phone 419-668-8151. 
I. PERSONNEL 

Manager -James R. Westerhold. 
Program Director -Henry R. Timman. 

3. FACILITIES 
500 w. days: 1510 kc. Directional. 
Operating schedule: sunrise -local sunset. EST. 
Partial simulcast operation. Simulcast AM oper- 
ational houe. For son -simulcast faillitien ne. WLKR- 
FM. 

4. AGENCY COMMISSION 15/0 time only. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4c, 

5, 6e, 8. 
Rate Protection: 15b. 
Basle Rates: 206, 21b, 24c. 
Contracta: 40e, 46. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 ER 11/1/67 -Reed 5/8/68. 
6. SPOT ANNOUNCEMENTS 

PER YR: 600x 900x 1200x 
1 min 3.55 3.45 3.35 
30 sec 3.10 3.00 2.90 

7. PACKAGE PLANS 
(Daily) 

PER WK: 1 min 30 see I min 30 see 
1 tL 4.05 3.60 18 ti.... ....... 3.55 3.10 
3 ti 3.95 3.50 24 ti 3.45 3.00 
6 ti 3.85 3.40 36 ti 3.35 2.90 
8 ti 3.75 3.30 48+ 3.25 2.80 
12 ..... 3.65 3.20 
10 see, minimum 10 per wk 2.50 

WEEKEND SATURATION PLAN 
(Sat, Sun & Mon) 

I min 30 sec 
24 ti 72 60 
10 -second spots and Weekend Saturation Plan may 
not be combined with weekly spot frequency rates. 

8. PROGRAM TIME RATES 
(Daily) 

PER WK: I ti 2t1 3t1 5ti 6ti 7+ 
5 min........... 8.50 8.00 7.75 7.50 7.2.5 7.00 
10 min.. 11.00 10.50 10.25 10.00 9.75 9.50 
1/4 hr..._.. 13.50 13.00 12.50 12.00 11.50 11.00 
1/2 hr..._... 24.50 23.50 22.75 22.00 21.25 20.50 
1 hr 46.50 44.50 43.00 41.50 40.00 38.50 
Programs may be combined with spots for frequenoy 
rate on spots only. 

10. SPECIAL FEATURES 
15 -minute newscasts, flat. 14.50 

W L K R -FM 
1962 

Media Code 4 236 6780 7.00 
Ohio Itadio. Inc.. Box 547. 285 Benedict Ave., Nor- 

walk, Ohio 44857. Phone 419-668-8151.. 

I. PERSONNEL 
President -Robert W. Reider. 
Executive Vice- President -James A. Londot. 
Sta. & Sales Mgr. -James R. Westerhold,. 

3. FACILITIES 
ERP 1,000 w.; 95.3 mc. 
Operating schedule: 6:00 am -11:00 pm. EST. 
Antenna ht.: 115 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -11 pm. For simulcast facilities see WLKR. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 3a, 3b, 9a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 90a, 42b, 45, 46. 48. 
Comb.: Cont. Discounts: Bob, 61b, 62b. 
Cancellation: 70a, 70e. 71a. 73a. 

TIME RATES 

Rates are identical to WLKR. See that listing. 

OXFORD 
Butler County -Map Location A-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WOXR(FM) 
1959 

NAu 

Media Code 4 236 6840 9.00 
BGS Broadcasting, Inc., Box 85, High at Beech Sty., 

Oxford, Ohio 95056. Phone 513-523-2222. 
Other office -Box 989, Kokomo, Ind. 46901. 

I. PERSONNEL 
('resident -James L. Gregg. 
Station Manager --Jay Benham. 

3. FACILITIES 
ERP 3,000 w.: 97.7 mc. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 150 ft. shove average terrain. 

4. AGENCY COMMISSION 
15/0. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4e, 4d, 5, 60, 7b. 
Rate Protection: 15h. 
Basic Rates:: 20b, 21b, 22a, 23e, 29a, 25b, 26, 28a. 

29a, 30. 
Contracta: 40e, 42a. 43, 44h, 45, 48, 49, 51a. 
Comb.: Cont. Discounts: 60f, 01b, 02a. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

EST 3/15/68 -Reed 7/1/68. 
6. SPOT ANNOUNCEMENTS 

1248x 936x 624x 312E 156x 52x 
1 min- 1.50 1.65 1.80 1.95 2.10 2.25 
30 see 1.25 1.40 1.55 1.70 1.85 2.00 
10 sec 1.00 1.15 1.30 1.45 1.80 1.75 

7. PACKAGE PLANS 
10 -DAY PACKAGE PLAN 

100 ti 75 ti 50 ti 25 ti 
1 min 125 105 90 75 
30 see 110 90 75 60 
10 sec 95 75 60 45 

8. PROGRAM TIME RATES 
1248x 936x 624x 3121 156x 52x 

1/2 hr 6.00 7.00 8.00 10.00 12.00 14.00 
1/4 hr 4.00 5.00 6.00 7.00 9.00 10.00 
5 min 2.75 3.00 3.25 3.50 3.75 9.00 

DISCOUNTS 
52 wk -10% 

PAINESVILLE 
Lake County -Map Location G-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPVL 
1956 

NAIS R A B 

Subscriber to the NAB Radio Code 
Media Code 4 236 6900 1.00 
WPVL, Inc., 713 Fobes St., Painesville. Ohio 44077. 

Phone 216-352-3105: Cleveland 942-2918. 
STATION'S PROGRAMMING DESCRIPTION 

WPVL: Programmed for adults, age 25 -up. 
MUSIC: middle-of-the-road. Short feature talk Dro- 
grams, recorded from local and syndicated sources. 
NEWS: every half hour, 6-9:30 am, at :30. 9:30 cm - 
otees -off. Extended news at 7:30 am, 12:30 pm & 
5:30 pm. News 35% local. 10% statewide. 55% na- 
tional -international. Reed 7/26/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Carl R. Lee. 
Commercial Manager -Thomas E. Guthrie. 
Nat'l & Regional Sales -Richard J. McHarg. 

3. FACILITIES 
1.000 w. days: 1460 hr. Directional. Daytime. 
Operating schedule: 6:00 am -local sunset weekdays: 
7:00 am -local ',unmet Sun. EST, DST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2b, 3a, 3b, 3d, 40, 5, 6s, 8. 
Rate Protection: 10b, 11b, 12h, 136. 14b, 15e. 
Basic Rates: 20h. 21a. 21e. 21d, 22b, 23e. 240, 24b, 

25a, 26. 28a, 28c, 29a, 30. 
Contracts: 40a. 41, 44a, 99b, 45. 46. 47a, 48. 49, 51c. 
Comb.: Cont. Discounts: 606. 60d, 60e, 80f, 61e, 62d. 
Cancellation: 71e. 72. 73a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
ER Recd 10/5/66. 

Traffic -Mon thru Fri 6-9 am & 3:30-6 pm. 
ROS -All other times. 

6. SPOT ANNOUNCEMENTS -TRAFFIC ROS -- 
1 min 30 see 10 see I min 30 see IO see 

1 x 7.70 5.80 4.70 7.00 5.30 4.30 
26 x 8.80 5.10 4.10 6.20 4.60 3.70 
65 x 6.50 4.90 3.90 5.90 4.40 3.50 
130 o 6.20 4.60 3.70 5.60 4.20 3.40 
260 x 5.80 4.40 3.50 5.30 4.00 3.20 
520 x 5.10 3.80 3.10 4.60 3.50 2.80 
1040 x 4.70 3.60 2.80 4.30 3.30 2.60 
1300 x 4.60 3.50 2.70 4.20 3.20 2.50 
1360 x 4.50 3.40 2.60 4.10 3.10 2.40 

OHIO 
7. PACKAGE PLANS 

PER WK: I wk 4 wk 13 wk 26 wk 52 wk 
10 ti 6.60 -- 
20 ti 5.60 ---- 
40 ti 5.30 6.20 _.... 
65 ti 4.90 5.90 6.60 
130 ti 5.40 5.60 5.90 
260 ti 4.90 5.30 5.50 5.60 
520 II 4.80 5.20 5.30 
1040 ti 4.00 4.60 4.70 
1300 ti 4.50 4.60 
1560 tl 4.30 
20/30 sec ROS spots: 75% of minute rate. 
10 sec ROS spots: 60% of min rate. 

8. PROGRAM TIME RATES 
TRAFFIC 

Ix 26x 651 130x 260x 520x 
1/4 hr 23.20 19.20 18.00 17.00 15.60 
10 min 19.20 15.20 13.60 12.40 10.80 10.00 
5 min 12.80 10.20 9.50 9.00 8.50 8.20 

ROS 
1 hr 54.50 44.50 -- 
1/2 hr 37.00 30.90 
1/4 hr 21.10 17.50 16.40 15.50 14.20 
10 min 17.50 13.80 12.40 11.30 9.80 9.10 
5 min 11.70 9.20 8.60 8.20 7.70 7.50 

PIQUA (1 AM; 1 FM) 
Miami County -Map Location B-6 

See STMDS consumer market map and data at begin- 
ning of the State. 

WPTW 
1947 

R A B 

Suboeriber to the NAB Radio Code 

Media Code 4 236 6960 5.00 
WI'i'IV Itadio, Inc., 1625 W. Covington Ave., Piqua, 

Ohio. 45356. Phone 773-3513. 
I. PERCnNNFI Pre.. & Gen'l Mar. -C. Oscar Baker 
2. REPRESENTATIVES 

Regional Reno Corp. 
3. FACILITIES 

250 w. days 1570 ke. Non -directional. 
Operating schedule: Sunrise -lore! sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
WPTW-FM. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 3b, 4a, 9d, 5, 60, 8. 
Rate Protection: 15h. 
Basic Rates: 22a, 22b. 23a, 24a, 28b, 28c, 29a. 
Contracts: 40a. 42a, 45, 96. 47a, 48. 
Comb.: Cont. Dtscounta: 60a. 60k, 61a, 61b, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Length of commercial copy: 
1 min spot 125 words 
30 sec spot 65 words 
10 sec spot 22 words 
Member: Ohio Radin Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7A ER 12/1/67-Rec'd 12/4/87. 
7. PACKAGE PLANS 

AM ONLY 
1 MINUTE -ROS 

PER WK: I ti 3ti 5 t 7tl 10 ti 25ti 5001 
1 wk 4.75 4.50 4.25 4.00 3.75 3.50 3.25 
4 wk 4.50 4.25 4.00 3.75 3.50 3.25 3.00 
13 wk 4.25 4.00 3.75 3.50 3.25 3.00 2.75 
52 wk 4.00 3.75 3.50 3.25 3.00 2.75 2.50 
30 sec: 1 -min leas 1.00. 

AM/FM COMBINATION 
1 MINUTE 

1 wk 5.75 5.50 5.25 5.00 4.75 4.50 4.25 
4 wk 5.50 5.25 5.00 4.75 4.50 4.25 4.00 
13 wk 5.25 5.00 4.75 4.50 4.25 4.00 3.75 
52 wk 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
30 sec: 1 -min less 1.00. 
Spots precede and follow News, Weather and Sports. 

10. SPECIAL FEATURES 
NEWS/WEATHER/SPORTS 

AM/FM COMBINATION 
PER WK, I MIN: I ti 3t1 5ti 7t1 10 ti 

1 wk 8.25 6.00 5.75 5.50 5.25 
4 wk 6.00 5.75 5.50 5.25 5.00 
13 wk 5.75 5.50 5.25 5.00 4.75 
52 wk 5.50 5.25 5.00 4.75 4.50 () Participation. 

WPTW-FM 
1960 

©OF MU 
Media Code 4 236 6961 3.00 
WPTW Radio, Inc.. 1625 W. Covington Ave., Piqua, 

Ohio 45358. Phone 773-3513. 
I. PERSONNEL 

Prey. & Gen'l Mer. -C. Oscar Baker. 
2. REPRESENTATIVES 

Regional Rens Corp. 
3. FACILITIES 

ERP 35.600 w.: 95.7 mc. 
Operating schedule: 6 am -midnight. EST. 
Partial simulcast operation. Operated separately 6 

4. pAGENCht. MINI sSION 
For 

M 
facilities see WPTW. 

15/0: payable when rendered. 
5. GENERAL ADVERTISING See coded regulation 

See WPTW listing for coded regulations. 
Length of commercial copy: 
1 min spot 125 words 
30 sec 65 words 
10 sec 22 words 
2 newscasts and 8 commercial spots allowed per hour. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7A ER 12/1/87-Rec'd 12/4/67. 
7. PACKAGE PLANS 

1 MINUTE -ROS 
PER WK: 1(l 3tI 5ti 7t1 10 ti 25t1 5001 

1 wk 4.75 4.50 4.25 4.00 3.75 3.50 3.25 
4 wk 4.50 4.25 4.00 3.75 3.50 3.25 3.00 
13 wk 4.25 4.00 3.75 3.50 3.25 3.00 2.75 
52 wk 4.00 3.75 3.50 3.25 3.00 2.75 2.50 
30 see: 1 -min less 1.00. 
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OHIO 

PORT CLINTON 
Ottawa County -Map Location D-3 

See SItDS consumer market map and data at begin- 
ning of the State. 

WRWR (FM) 
1961 

Media Code 4 238 7020 7.00 
Ohio Radio, Inc., Box P, Port Clinton, Ohio 43952. 

Phone 919-739-3146. 
I. PERSONNEL 

President -Robert W. Beider. 
Executive Vice -!'resident -James A. Londot. 
Station Manager -Wayne Kenney. 

3. FACILITIES 
Elil' 6.700 w.; 94.5 mc. 
Operating schedule: 7:00 am -11:00 pm. EST. 
Antenna ht.: 165 ft, above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 

6a, 7a, 8. 
Rate Protection: 10c, 11c, 12c, 13c, 14c, 15a, 15b, 
Basic hates: 20a, tob, 21a, 21d, 22a, 22b, 23a, 23b, 

24b, 25a, 28b, 28c. 
Contracts: 90a, 41, 49a, 49b, 45, 48, 49, 51a, 51b, 

51c. 
Comb.; Cont. Discounts: 60a, 60g, 601, 62d. 
Cancellation: 70a, 70e, 71b, 72. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Batts effective March 1, 1965. (Card No. 5.) 
Card received April 23, 1965. 

6. SPOT ANNOUNCEMENTS 
1 tl..._......_-._......_....... 9.'25 150 tl..._ ... 3.55 
25 ti ............._.._.._.._... 4. W 250 LL..._.._-_...._....... 3.25 
50 ti..._ 3.85 3110 ti 3.00 
100 ti 3.10 

Bulk Discounts 
500 ti 2.85 1000 ti.._ 2.50 
750 ti 2.70 
30 seconds -80% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 

7. PACKAGE PLANS 
ROS 

25 spots, 7 days 78.75 50 spots, 7 days 150.00 
8. PROGRAM TIME RATES 

5 min 10 min 1/4 hr 1/2 hr 1 hr 
1 ti 10.50 13.00 16.00 25.00 40.00 
25 ti 9.50 11.50 54.25 23.50 37.50 
50 ti 9.00 10.75 13.00 22.00 36.00 
100 ti 8.50 10.25 12.00 20.50 34.50 
150 ti 0.00 9.75 11.50 19.00 33.00 
250 ti 7.50 9.00 10.75 17.50 31.00 
300 ti 7.00 8.50 10.25 16.00 28.50 

PORTSMOUTH (3 AM; 2 FM) 
(including New Boston) 
Scioto Comity -Map Location D-9 

Sec SIDS consumer market map and data at begin- 
ning of the Slate. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

WI01 
1959 

NEW BOSTON 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 236 7080 1.00 
WWI, Inc., Box 909, Room M101, Masonic Temple 

Bldg., Portsmouth, Ohio. 45682. Phone 614-354- 
2801. 

I. PERSONNEL 
President & Gen'l Mgr. -Charles R. Maillet. 

2. REPRESENTATIVES 
Zimmer, Inc. 

3. FACILITIES 
1,000 w. days; 1010 kc. Non-directionaL 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 9a, 4d, 5, 60, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 
Basic Rates: 22a, 22b, 23a, 29b, 25a, 29a. 
Contracts: 40a, 45, 46. 47a. 
Comb.; Cont. Discounts: BOIL 60k, 61a, 61b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective 

Rates received May 7, 1962. 
6. SPOT ANNOUNCEMENTS 

1 -minute or ¡eta: 
1 time 5.00 104 times 4.10 

26 times 4.70 156 times 3.80 
52 times 4.40 200 times.........._._..._ 3.50 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 

12 times 4.00 25 times 3.50 

WNXT WNXT-FM 
1951 1968 

PORTSMOUTH 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 236 7140 3.00 
TIR Inc., Box 1228, Masonic Bldg, 

Ohio. 45662. Phone 614-353-1161. 
I. PERSONNEL 

President -Clay Littick. 
Managing Director -Allan Land. 
General Manager -Bob C. Wagner. 

2. REPRESENTATIVES 
Savalll/Gates, Inc. 
Regional Reps Corp 

Portsmouth, 

3. FACILITIES 
5,000 w. days; 1,000 w. nights; 1280 kc. 

Dlrectlonal-separate patterns, day and night. 
Operating schedule: 5:30-12:30 am. EST. 
FM -ERP 900 w.; 99.3 mc. 
Operating schedule: 5:30-12:30 am daily; 8 am - 
midnight Sun. EST. 

4. AGEN.,Y COMMISSION 
15/0 net time; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b. 11b, 12b. 
Basic hates: 22a, 22b, 23a, 29a. 
Contracts: 40a, 45. 46, 47a. 
Comb.; Cont. Discounts: 6013. 60k, 61e, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Information Network. 
Member: Ohio Radio Network. 

TIME RATES 
Rates effective August 1, 1954. 
Rates received June 30, 1954. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
DAY Olt NIGHT 

1/4 hr. 10 min. 5 min. 1 min. 
1 time 28.00 21.00 14.00 7.00 

26 times._ 28.60 19.95 13.30 6.65 
52 times 25.20 18.90 12.60 6.80 

104 times 23.80 17.85 11.90 5.95 
158 times 22.40 16.80 11.20 5.e0 
260 times 21.00 15.75 10.50 5.25 
312 times 19.60 14.70 9.80 4.90 
30 seconda -70% of applicable 1 -minute frequency. 
20 seconds -60% of applicable 1 -minute frequency. 
10 seconds -50% of applicable 1 -minute frequency. 
Rates for periods longer than 1/4 hour on request. 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 

(stun -of -schedule. within 1 week) 
12 times, per spot ........_.._.. 5.50 
18 lilacs, per spot * 5.25 
24 times, per spot _._. 5.00 

W PAY 
1935 

W PA Y -FM 
1948 

PORTSMOUTH 

R A B 
Media Code 4 236 7200 5.00 
WPAY, Inc., 1509 Gallia St., Portsmouth. Ohio 

45662. Phone 614-353-5176. 
I. PERSONNEL 

President -Paul F. Braden. 
Vice-Pres. & Gen'l Mgr. -Richard Lohnes. 

2. REPRESENTATIVES 
The Downey Organization. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 5:00-2:30 am daily; 7:00-12:05 
am Sun. EST. 
FM FACILITIES 
ERP 93,000 w.; 104.1 mc. 
Operating schedule: 5:00-2:30 am daily; 7:00-12:05 
am Sun. EST. 

4. AGENCY COMMISSION 
15/o time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 40, 5, 6a, 7b, 8. 
Rate lrotection: loa, lia, 12a, 13a, 14a, 15a, 15b. 
Basic hates: 20b, 21a, 22b, 23a, 24c, 25a, 28e. 
Contracts: 40a, 92b, 45, 98, 47a, 48, 49, 50. 
Comb.; Cont. Discounts: 60a, 61b, 62c. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 
Local programs duplicated over FM at no extra 
charge: 5:00 a.m. to 7:00 a.m. and 7:00 a.m. to 
noon Sunday. 
Sold in combination with WPFB, Middletown, Ohio 
and WSMJ, Greenfield, Ind. 5% discount on sched- 
ules placed on two stations; weekly minimum. 100.00. 

TIME RATES 
ER 3/1/55-ltec'd 2/8/55. 

6. SPOT ANNOUNCEMENTS 
lx 265 525 104x 155x 2605 

min 6.00 5.70 5.40 5.10 4.80 4.50 
('1 1 -minute transcription or 1do words live; sta- 
tion break 20 seconda or 40 words live. 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 

(Minute, and/or station breaks) 
Within a 7 day period: 

Each Total 
12 spots _.....__...._ 4.75 57.00 
18 spot. . 4.50 81.00 
24 spots 4.25 102.00 

8. PROGRAM TIME RATES 
Is 26x 52x 104x 156x 260x 

1/4 hr 24.00 22.80 21.80 20.40 19.20 18.00 
10 train 18.00 17.10 16.20 15.30 19.40 13.50 
5 min 12.00 11.40 10.80 10.20 9.80 9.00 

9. PARTICIPATING PROGRAMS 
"Country Music Man" with Zeke Mullin, -5:00-7:00 
am and 5:05-6:00 pm weekdays. Participations, each 
5.88. 

It's a Woman's World" -12:30-1:00 pm Mon thru 
Frl. Participations, each, 5.88. 

ST. MARYS 
Auglalze County -Map Location B-5 

See SItDS consumer market map and data at begin- 
ning of the State. 

WERM (FM) 
1964 

©0 F'M 
ST. MARYS-WAPAKONETA 

Media Code 4 236 7260 9.00 
West Central Ohio Broadcasters, Inc., Box 407, 

Wapakoneta, Ohio. 45895. Phones 419-736-2413. 
394-2113. 

I. PERSONNEL 
Pres., Sta.. Gen'l & Sales Mgr. -Barry B. Miller. 
Program Director -E. R. Miller. 

3. FACILITIES 
ERP 3,000 w.; 92.1 mc. 
Operating schedule: 8:00 am -midnight. EST. 
Antenna ht.: 165 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL RATE POLICY 

TIME RATES 
No. 2 Elf 9/15/66 -Reed 10/4/66. 

6. SPOT ANNOUNCEMENTS 
MONTHLY 

I ti 26 ti 40 11 52 ti 
1 min 4.00 3.50 3.00 2.50 
30 sec 3.50 3.00 2.50 2.00 

YEARLY 
3125 624x 936x 

1 min 3.00 2.70 2.40 
30 sec 2.50 2.20 1,90 

8. PROGRAM TIME RATES 
5 min 10 min 1/4 hr 

1 x 10.00 14.00 16.00 
13 x 8.00 12.50 15.00 
26 x 8.00 8.75 11.25 
52 x 5.00 8.40 10.80 
104 x 4.50 8.00 10.35 
156 x 4.00 6.00 8.00 
260 x 3.50 5.00 7.50 
312 x 3.00 4.00 6.00 

SALEM (1 AM; 1 FM) 

75 ti 100 ti 
2.25 2.00 
1.75 1.50 

1248x 15605 
2.00 1.75 
1.50 1.25 

I/2 hr Ihr 
25.00 40.00 
21.00 36.00 
15.00 22.00 
14.40 21.60 
13.80 20.70 
11.00 18.00 
10.00 15.00 
8.00 12.00 

Columbiana County -Map Location G-5 
See SitlIS consumer market map and data at begin- 
ning of the State. 

WSOM 
1965 

Media Code 4 238 7320 1.00 
Salem Broadcasting Co., Box 389, 300 E. State St., 

Salem, Ohio 94400. ('hone 216-337-9544. 
I. PERSONNEL 

President -Lee R. Dixon. 
Sta. & Sales Mgr. -Robert C. Harnack. 

3. FACILITIES 
500 w.; 600 kc. Daytime directional. 
Operating schedule: Sunrise -local sunset. EST. 
Simulcast during AM operational hours. For non - 
simulcast facilities see WSOM-FM. 

4. AGENCY COMMISSION 
15% on time only; bills payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 3a, 3d, 4a, 4d, 5, 60. 7a. 
Rate Protection: Sig, 15b. 
Basic Rates: 20b, 21b, 24c. 28b, 28e, 29b, 30, 33e. 
Contracte: 40a, 91, 44a, 46, 48, 51b. 
Comb.; Cont. Discounts: 61b, 62a. 
Cancellation: 70a, 70e, 73b. 
Prod. Services: 80, 82. 
Programs duplicated over FM at no extra cost during 
AM broadcast hours. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 2/1/88-Rec'd 1/2/88. 
6. SPOT ANNOUNCEMENTS 

PER WK: 
1 ti 3 ti 5 ti 7 ti 10 ti 15 ti 20+ 

1 min 6.00 5.00 4.75 4.50 4.00 3.50 3.00 
30 sec 5.00 4.50 4.25 4.00 3.75 3.25 2.50 

8. PROGRAM TIME RATES 
1/9 hr, flat, ea 27.50 

10. SPECIAL FEATURES 
NEWS/WEATHER/ SPORTS 

PER WK: I ti 2 ti 3 ti 5 ti 7 ti 104- 
5 min 10.00 9.00 8.50 8.00 7.50 6.50 

WSOM-FM 
1958 

Media Code 4 236 7321 9.00 
Salem Broadcasting Corp., Farmer's National Bank 

Bldg., Salem, Ohio. Phone 216-337-9549, 5. 
I. PERSONNEL 

President -Lee R. Dixon. 
Sta. & Sales Mgr. -Robert C. Ransack. 

3. FACILITIES 
EitP 100,000 w.; 105.1 mc. 
Operating schedule: 6:00-2:00 am Mon thru Sat; 
8:00-2:00 em Sun. EST. 
Partial simulcast operation with WSOM. For slmul- 
east rates and facilities see WSOM. 

5. GENERAL ADVERTISING See coded regulations 
See WSOM listing for coded regulations. 

TIME RATES 

Rates are identical to WSOM. See that listing, 

SANDUSKY (1 AM; 1 FM) 
Erie County -flap Location E-4 

See SUDS consumer market map and data at begin- 
ning of the State. 

WLEC 
1947 

WL E C -FM 
1959 

Media Code 4 236 7380 5.00 
Cleveland Broadcasting Corp., Cleveland Rd. at Hunt- 

ington Ave., Sandusky, Ohio 94870. Phone 419- 
626-9000. 

I. PERSONNEL 
President -Richard Miller. 
General Manager -Jay E. Wagner. 
Commercial Manager -Gene Sens. 

2. REPRESENTATIVES 
Weed Radio Corporation. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1950 kc. 
Non -directional. 
Operating schedule: 5:30 am -midnight, EST. 
FM FACILITIES 
EItP 6.000 w.; 102.7 mc. 

4. AGENCY COMMISSION 
15%: no cash discount. No commission nn talent. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a. 3d. 4a, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 22h, 23a. 24b, 25a, 28a, 28c, 

29a, 33a. 
Contracts: 40a. 41, 42d, 99a, 45, 46. 47e, 48, 51a. 
Comb.; Cont. Discounts: 60b, 61e, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with MBS Radio Network. 
Member: Ohio Radio Network. 

TIME RATES 
Rates effective June 1, 1965. 
Rates received May 3, 1965. 

Class AA -6:30-9:30 am; 1t:59 am -1:00 pm and 
3:30-6:30 pm. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Class Class Class Clue 
A AA A AA 

1 ti 6.90 8.05 900 U...._.__._ 4.55 5.70 
50 6.20 7.35 1200 tL.._.._... 4.10 5.30 
150 ti 5.55 6.70 1500 t1..,......._ 3.70 4.85 
300 LL...__...._ 5.25 6.40 2000 or 
600 ti..._ 4.90 6.05 more U....- 3.45 4.65 

30 SECONDS 
1 U 5.20 6.05 900 ti...____._ 3.40 4.30 
50 U..._ 9.65 5.50 1200 tt...__,_ 3.10 4.00 
150 CL......_ 4.20 5.05 1500 ti_.....__. 2.85 3.75 
300 ti 3.95 4.81) 2000 or 
600 ti 3.70 4.5.5 more U.-... 2.60 3.50 

7. PACKAGE PLANS 
1 MINUTE 

(Must use In 7 days) 
-Class A- -Class AA- 

ea tot ea tot 
25 ti 4.90 122.50 6.05 151.25 
59 tl..._ 4.55 227.50 5.70 285.00 
75 ti..._ 4.10 307.50 5.30 397.50 
100 ti 3.70 370.00 4.85 485.00 

30 SECONDS 
(Must use in 7 days) 

25 LL 3.70 92.50 4.55 113.75 
50 ti..._ 3.40 170.00 4.30 215.00 
75 tL 3.10 232.50 4.00 300.00 
100 U 2.85 285.00 3.75 375.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 x.._ 50 30 17 14 11 
DISCOUNTS 

26r-5% 104x-15% 280x-22% 
52* -9% 156* -17% 

10. SPECIAL FEATURES 
News Service -Al'. 
News service charge, additional per program. 

5 minutes national and state ._.- 1.00 
10 minutes national and state..._.._.._.. - 1.75 
15 minutes nat.onal and state.._......._.._...-_._.. 2.00 
15 minuta national and state and 5 minutes 

local _.._.._.. 2.50 
15 minutes lo -al _.__ 3.00 

Programs may be combined with spots to earn fre- 
quency spot discounts. 

SIDNEY (1 AM; 1 FM) 
Shelby County -Map Location B-5 

See SItDS consumer market map and data at begin- 
ning of the State. 

WMVR WMVR-FM 
1963 1964 

Subscriber to the NAB Radio Code 
Media Code 4 236 7440 7.00 
Dean Miller Broadcasting Corp., 102-1/2 N. Main 

Ave., Sidney, Ohio 95365. Phone 513-492-4101. 
I. PERSONNEL 

Pres. & Gen'l 31gr.-Dean Miller. 
2. REPRESENTATIVES 

Pearce Sales. 
3. FACILITIES 

250 w.; 1080 kc. Directional. 
Operating schedule: Sunrise -local aunseL EST. 
FM FACILITIES 
ERP 3.000 w.; 105.5 mc. 

4. AGENCY COMMISSION 
None; hills payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 9a, 5, 6a. 
Rate Protection: 10b, 11b, 12h. 13h, 14b. 
Basic Rates: 12a. 22b. 23a, 24h, 26, 290. 
Contracts: 90a, 420, 95, 46, 47a. 
Comb.: Cont. Discounts: 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
No. 2 ER Recd 5/27/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 90 tie 

1 z 4.13 3.10 500 x 2.75 2.07 
50 x 3.85 2.88 1000 x 2.20 1.65 
100 x 3.58 2.68 2000 x _. 1.98 1.49 
150 x 3.30 2.48 2500 x 1.93 1.44 
250 x 3.03 2.26 3000 z. 1.87 1.41 
20 sec: 66% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
7 DAY PACKAGE PLAN 

I MIN: 10 ti 15 ti 25 t1 50 ti 75 ti 100 ti 
ea 3.85 3.58 3.30 3.03 2.75 2.48 

8. PROGRAM TIME RATES 
Ix 135 285 525 104x 158x 260x 912x 

5 min 8.36 7.92 7.48 7.04 6.60 6.26 5.72 5.28 
10min 12.54 11.88 11.22 10.56 9.90 9.24 8.58 7.92 
1/4hr 18.04 16.72 15.40 14.08 13.20 12.32 11.44 10.56 
1/211r 31.35 28.60 26.95 25.25 24.15 21.95 19.25 16.95 
1hr.... 49.50 46.75 44.00 42.90 39.60 36.30 32.45 26.95 

SPRINGFIELD (2 AM; 1 FM) 
Clark County -Map Location C-7 

See SIMDS consumer market map and data at begln- 
sing of the State. 

WBLY 
1947 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 236 7500 8.00 
Champion City Broadcasting Co.. 1711 W. Mein St., 

Springfield, Ohio, 45504. Phone 513-324-5643. 
STATION'S PROGRAMMING DESCRIPTION 

WRIT: Programmed for general interest. AIIt PER- 
SONALITIES handle all segments. NEWS: 5 min 
every 30 min. 5-6 am farm, weather reports, Inter- 
views. 6-7 am middle-of-the-road music. 7-10 am 
air personality, comedy, audience participation. tele- 
phone interviews, discussions, middle-of-the-road 
music. 10 am -1 pm air personality, current hits, local 
news. 1-5 pm air personality, middle-of-the-road 
music. comedy. 5-6 pm sports, news. 6-8 pm air per- 
sonality, middle-of-the-road music. Contact Represen- 
tative for further details. Reed 7/17/67. 

I. PERSONNEL 
President -Robert L. Yontz. 
Program Director -June l'owers. 
Commercial Manager -Don Walters. 
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698 Spot Radio Stations November 1, 1968 



Springfield -W B L Y -Continued 
2. REPRESENTATIVES 

Burn -Smith Company, Inc. 
Ohio, Pittsburgh -Regional Reps Corp. 

3. FACILITIES 
1,000 w. days; 1600 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. EST. 
Simulcast during AM operational hours. For non - 
simulcast facilities see WBLY-FM listing. 

4. AGENCY COMMISSION 
15/0; rendered weekly or monthly. 

5. GENERAL ADVERTISING Bee coded regulations 
General: la, 2a. 3a, 3b, 4a, 4d, 5. 8. 
Rate Protection: 12b. 14b. 
Basic Rates: 22a. 23a. 24a. 29b, 25a, 26. 28a. 29a. 
Contracts: 40a, 42a, 45, 47a, 48. 
Comb.; Cont. Discounts: 60b, 61a, 62b, 62e. 
Cancellation: 70a. 70e, 71a, 73a, 
Affiliated with MBS Radio Network. 
Member: Ohio Radio Network. 

TIME RATES 
ER 8/1/66 -Reed 7/28/66. 

A -Mon thru Sat 6-10 am & 3-6 pm; Sun 8 am -6 pm. 
B -All other times. 

7. PACKAGE PLANS 
A 

WKLY: I min 20/90 10 see I min 20/30 10 sea 
1 U 12.00 9.60 6.00 9.00 7.20 4.50 
5 tl 11.00 8.80 5.50 8.50 6.80 4.25 
10 tL.._.._ 10.00 8.00 5.00 8.00 6.40 4.00 
15 t1..._.._ 9.00 7.20 4.50 7.50 6.00 3.75 
20 ti ....... 8.00 8.40 4.00 7.00 5.80 3.50 
30 ti 7.00 5.60 3.50 6.00 4.80 3.00 
50 ti 6.00 4.80 3.00 5.00 4.00 2.50 

DISCOUNTS 
13 wks-5% 26 wks-10% 52 wks-15% 

WBLY-FM 
1958 

Media Code 4 236 7501 6.00 
Champion City Broadcasting Co.. 1711 W. Main St.. 

Springfield, Ohio. 45504. Phone 513-324-5643. 
STATION'S PROGRAMMING DESCRIPTION 

WBLY-FM: Programmed for general interest. AIR 
PERSONALITIES handle all segments. NEWS: 5 
min every 30 min. 5-6 am farm, weather reports. 
interviews. 6-7 am middle-of-the-road music. 7-10 
am air personality, comedy, audience participation, 
telephone interviews, discussions, middle-of-the-road 
music. 10 am -5 pm air personalities, country and 
western music. 5 min news every 30 min, all request 
program. 5-6 pm sports. news. 6-8 pm air personal- 
ity, middle-of-the-road music. 8 pm -1 am middle- 
of-the-road, showtunes. Contact Representative for 
further details. Recd 7/17/67. 

I. PERSONNEL 
President -Robert L. Yenta. 
Program Director -June Powers. 
Commercial Manager -Don Walters. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 
Ohio, Pittsburgh -Regional Reps Corp. 

3. FACILITIES 
ERP 20.000 w.: 102.9 mc. 
Operating schedule: 5-1 am. 
Partial simulcast operation with WBLY. For timid - 
east rates see WBLY listing. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
TIME RATES 

ER 8/1/66 -Reed 7/28/66. 
8. PROGRAM TIME RATES I hr I/2hr 1/4 hr 

1 x 28 15 8 

WIZE 
1940 

The Eastman Station 
Media Code 4 236 7560 2.00 
Radio Voice of Springfield, Inc., Box 1104, Spring- 

field, Ohio. 95501. Phone 513-399-4955. 
Studio: 1529 Miracle Mile, Springfield, Ohio. 

I. PERSONNEL 
Executive Vice -President -J. P. Williams. 
vice-Pres. & Gen'l Mgr. -Stephen T. Jooa. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. Non - 

directional. 
Operating schedule: 5:30-12:30 am weekdays; 7:00 - 
am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15/0 on station time only. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 8a. 71,, 8. 
Rate Protection: 15h. 
Basic Rates: 20h. 22a. 
Affiliated with The Eastman Network. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective October 1, 1985. (Card No. 14.) 

Card received September 1. 1965. 
6. SPOT ANNOUNCEMENTS 

DAYTIME 
(6:00 am -8:00 pm Mon thru Sat and 

noon -8:00 pm Sun) 
PER 1VK: 1 min 30 sec 10 see 
Fixed position..._ _........... 12.00 9.80 7.20 
Less than 8 ti _...._...._. 11.00 8.80 8.80 
6 tl 10.00 8.00 6.00 
12 tl 9.00 7.20 5.40 
18 ti 8.00 8.40 4.80 
29 ti 7.50 5.60 4.20 

NIGHTTIME 
(After 8:00 pip Mon thru Sun and 6:00 

am -noon Run) 
8 ti 7.00 8.00 4,50 
12 ti 6.75 5.80 4.40 
18 ti 6.50 5.80 4.25 
24 tl 8.25 5.40 4.10 
30 ti 6.00 5.20 4.00 
36 ti 5.75 5.00 3.75 
Minimum wkly ached of 6 1 -min spots 6am-12mid 
Mon -Sun necessary to maintain consec wk advertising. 

STEUBENVILLE (Ohio)- 
WEIRTON (W. Va.) 

(2AM; I FM) 
Steubenville, Jefferson County, Ohio -Map Location 
H-6. 
Weirton. Hancock County. W. Va. -Map Location 
H-5. 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

WEIR 
1950 

WEIRTON, W. VA. 

NBC Radio Network 
R A B 

Media Code 4 236 7620 4.00 
Tri-State Broadcasting Co., 3578 Pennsylvania Ave.. 

Weirton, W. Va. 26062. Phone 304-723-1430. 
I. PERSONNEL 

General Manager -E. J. Hirshberg. 
Sta. & Com'I Mgr. -Cleo Johnston. 

3. FACILITIES 
1,000 w.; 1430 kc. 

Directional -separate patterns, slay and night. 
Operating schedule: 6:00-12:15 am. EST. DST. 

4. AGENCY COMMISSION 
15/0 net charges for time: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standard apply. 
General: la, 2b, 3a, 3d, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10a Ila, 12a, 13a, 14a, 15a, 16. 
Basic Rates: 20b, 21b, 23a, 24b, 25c, 26, 28b, 28e. 

29a, 30. 33b. 
Contracts: 40a, 41. 92b, 49b, 45. 98. 97a. 51a. 
Comb.: Cont. Discounts: 60a. 601, 81a, 02b. 
Cancellation: 70b, 70d, 71a, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC Network. 

TIME RATES 
Rates effective March 1966. (Card No. 11.) 

Rates received March 9, 1966. 
6. SPOT ANNOUNCEMENTS 

l min 30 sec 20 sec 10 sec 
1 ti 8.00 6.40 5.60 4.00 
13 ti 7.60 6.10 5.30 3.80 
26 ti 7.20 5.75 5.00 3.60 
52 ti 6.80 5.45 4.75 3.40 
156 tl 6.40 5.10 4.50 3.20 
260 ti 8.00 4.80 4.20 3.00 
520 ti 5.60 4.50 3.90 2.80 
1000 ti 5.20 4.15 2.65 2.60 

7. PACKAGE PLANS 
WEEKLY PLANS 

(ROS) 
1 MIN: Ea 1 wk 13 wk 26 wk 52 wk 
5 tl 7.20 6.80 6.40 6.00 
10 ti 6.40 8.00 5.80 5.20 
20 tL 5.60 5.20 4.80 4.40 
40 tl 4.80 4.40 4.00 3.60 

WEEKEND PLAN 
(Sat and Sun) 

1 min 30 sec I min SO sec 
10 ti 5.00 4.50 20 ti 4.50 4.00 
30 seconds -80%, 20 seconda -60%, 10 seconds -50% 
of 1 -minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 tl 1011.00 60.00 32.00 24.00 16.00 
13 ti 95.00 57.00 30.40 "2.80 15.20 
26 ti 00.60 55.50 20.80 21.60 14.40 
52 ti 85.00 54.00 27.20 20.90 13.80 
156 ti 80.00 52.50 25.60 19.20 12.80 
260 ti 75.00 51.50 25.00 18.00 12.00 
520 ti 70.00 50.00 24.00 16.80 11.20 
1000 ti 65.00 98.50 23.00 15.60 10.40 

WSTV 
194n 

STEUBENVILLE, OHIO 

NAr 

A Rust Craft Station 
Media Code 4 236 7680 8.00 
Rust Craft Broadcasting Co.. 320 Market St.. Steu- 

benville, Ohio 93952. Phone 614-282-0911. 
Wheeling. W. Va.. office: Hawley Bldg., Main St.. 

Phone 304-232-8199. 
I. PERSONNEL 

President -Jack N. Berkman. 
General Manaacr-Coula W. Shapiro. 

2. REPRESENTATIVES 
Stone Renresentatirea. Tor. 
Rust -Craft Sta. Sales Office: See Rep & 5/O Pages. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1340 kc. 

Non -directional. 
Operating eehedule' 5.39-1:00 am. EST. 

4. AGENCY COMMISSION 
IS ñ nn time only: no rash diaeount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 9a. 5, 8. 
Rate Protection: lOb, llb, 12b, 13b, 19b. 
Basic Rates: 20a, 21a, 21d, 22a, 23a, 24a, 25a, 

20a, 30, 33b. 
Contracts: 40e, 41, 92b, 42d, 94a, 45, 46, 47a, 48. 

40. 50. 51a. 
Comb.: Cont. Discounts: 60a. 60e, 60d, 60e, 60f, 60h, 

601. 61a, 62b. 
Cancellation: 70a. 70d, 71a, 72, 73b. 
Prnd. Services: 82. 
Affiliated with Mutual Radin Network. 

TIME RATES 
No. 6 Eff 7/1/68-Ree'd 6/13/68. 

AAA- Mon thru Sat 6-10 am & 3-7 pm. 
AA- Mon thru Sat 10 am -3 pm; Sun 6-7' pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MIN: Ix 52x 104x 156x 260x 312x 520x 1040x 

AAA 15 14 13 12 11 10 9 8 
AA 14 13 12 ll 10 9 8 7 
A 13 12 11 10 9 8 7 6 

7. PACKAGE PLANS 
PER WK, EA: 6t1 12 ti 18th 24t136ti 

AAA 13 12 11 10 9 
AA 12 11 10 9 8 
A 11 10 9 8 7 

20/30 sec: 3/4 1 -min. 
9. PARTICIPATING PROGRAMS 

Scott McMurray Show -11:05 am -noon, regular rates 
plus 1.25. 

10. SPECIAL FEATURES 
Newscasts -1-1/2x 1 -min plus 10% for leased wire 
service. (CA) 

WSTV-FM 
1947 

STEUBENVILLE, OHIO 
Media Code 4 236 7681 6.00 
Rust Craft Broadcasting Co., 320 Market St., Steu- 

benville, Ohio 43952, Phone 614-282-0911. 
I. PERSONNEL 

President -J. N. Berkman. 
General Manager -Louis W. Shapiro. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
ERP 12,000 w.; 103.5 mc. 
Operating schedule: 9 am -11 pm. EST. 
Antenna ht.: 880 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
See WSTV listing for coded regulations. 

TIME RATES 
Eff Reed 7/14/66. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 6t1 12 t1 18ti 24th 
1 min. 8.00 7.50 6.50 5,50 5.00 
20/30 sec 6.40 6.00 5.20 4.40 4.00 

10. SPECIAL FEATURES 
Newscasts: 5 minutes on the hour. Extra 10%. 

TIFFIN (i AM; 1 FM) 
Seneca County -Map Location D-4 

See SRO-, eonsumer market map and data at begin- 
ning of the State. 

WTTF 
1959 

WTTF-FM 
1963 

R A B 

Media Code 4 236 7740 0.00 
WTTF. Inc 185 S. Washington St., Tiffin, Ohio 

94883. Phone 419-447-2212. 
STATION'S PROGRAMMING DESCRIPTION 

WTTF: Programmed for adults and young adults. 
MUSIC: popular until 6:15 pm then country and 
western. NEWS: local, regional, state 7 am, 8 am, 
9 am, noon & sign -off 15 min. Network news every 
other hour and half hour. SPORTS: show M -Sat 
11:15-11:20 am. Live high school football and basket- 
ball. College football. FARM: 6:54-6:58 am, 12:35- 
1 pm market and farm reports and interviews. Phone 
discussion 11-11:30 ans. Remote facilities available.. 
Recd 8/30/08. 

I. PERSONNEL 
President -Robert G. Wright. 
Vice -President -Milton Maltz. 
General Manager -Eugene E. Umlor. 

3. FACILITIES 
500 w. days; 1600 kc. Directional. 
Operating schedule: 6:00 am -local sunset. EST. 
FM FACILITIES 
ERP 3,900 w.; 103.7 me. 
Operating schedule: 6 am -10 pm. 
Antenna ht.: 100 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net charges for time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 3a, 9a, 5, 6a, 7b, 8. 
Rate Protection: 10h, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21e, 23a, 25a, 28b, 28c, 29a, 33b. 
Contracts: 90a, 94a, 45, 46, 97a, 99, 51b, 51c. 
Comb.; Cont. Discounts: 60a, 80e, 62d. 
Cancellation: 70a. 70d, 71a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 11/1/66 -Reed 11/2/66. 
6, SPOT ANNOUNCEMENTS 

1 min 30 see I min 90 see 
1 r 6.00 5.00 250 x..._......_... 4.75 3.75 
50 x..._ 5.50 4.50 500 ...... 4.50 3.50 
100 x 5.25 4.25 1000 a..._.._ 4.00 3.00 
150 a 5.00 4.00 2000 a 3.50 ._... 

7. PACKAGE PLANS 
WEEKLY PACKAGE RATES 

(Must be used within seven days) 
1 MINUTE 

PER WK: I wk 5 wk 13 Wt 26 wk 52 wk 
10 Il 5.50 5.25 5.00 4.75 4.50 
20 5 25 5.00 4.75 4.50 4.25 
30 ti 5.00 4.75 4.50 4.2.5 4.00 
40 ti 4.75 4.50 4.25 4.00 3.50 

3) SECONDS 
10 ti 4.50 4.25 4.00 3.75 3.50 
20 ti 9.25 4.00 3.75 3.50 3.25 
30 ll 4.00 3.75 3.50 3.20 3.00 
40 ti 3.75 3.50 3.25 3.00 2.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 60.00 40.00 21.00 17.00 12.00 
13 ti 55.00 37.00 20.00 16.00 11.50 
26 ti..._ 52.00 35.00 19.00 15.00 11.00 
52 ti 49.00 33.00 18.00 14.00 10.00 
104 ti 46.00 31.00 17.00 13.00 9.00 
156 tl 43.00 29.00 18.00 12.00 8.50 
260 ti 40.00 27.00 15.00 11.00 8.00 
312 ti 37.00 25.00 14.00 10.00 7.50 

OHIO 

TOLEDO (5 AM; 4 FM) 

Lucas County -Map Location C-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCWA 
1938 

®KATZ RADIO 
EAST 

Middle -of -Road 
NA11 

Subscriber to the NAB Radio Code 

Media Code 4 236 7800 2.00 
Reams Broadcasting Corp.. 604 Jackson St., Toledo, 

Ohio. 93604. Phone 419-248-2627. 
I. PERSONNEL 

President -Frazier Reams, Jr. 
Vice-Pres. & Geri 1 Mgr. -William Rimmelln. 
Program Director -Garry W. Miller. 

2. REPRESENTATIVES 
Katz Radio. East. 

3, FACILITIES 
1,000 w. days, 250 w. nights; 1230 ke. 

Non- directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
159 nn time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, la, 2b, 3a, 3b, 3c, 3d, 4a, 9d, 5, Ob, 

7b, 8. 
Rate Protection: 10h, 11b, 12h, 13b. 14h. 15h. 15d. 
Basic Rates: 20b. 21a. 21e, 22a, 22b, 23a, 23b, 24a, 

224h, 24e, 25a, 27, 28a, 29a, 29b, 30, 31. 
Contracts: 40a, 41, 45a, 42c, 43, 44a, 45, 46, 48, 49. 

50. 
Comb.; Cont. Discounts: 60a, 60e, 60e, 60f, 60g, 61a. 
Cancellation: 70a, 70e, 71a. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
Eff Reed 5/1/68. 

AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Sat 3-7 Dm. 
A -Sian thru Sat 10 am -3 pm. 
B -All other times. 

(This listing continued on next page) 

Buy WiR for 
Toledo and 
you'll get the 
suburbs too. 
Detroit 
Flint 
Lansing 
Jackson 
Ann Arbor 
Saginaw -Bay City 

Quite a chunk of real estate and WA has 

great coverage in all of it -audience too. 
Just check your rating service for the above 
cities. WJR has by far the largest adult audi- 
ence in Michigan. 

So buy the powerful personality of WJR. 

All 50,000 watts worth. 

WJ R 
LM 91000 WPM 

DETROIT 
DIVISION OF CAPITAL CITIES BROADCASTING COMPANY 

ARB Detroit 19 -Counts' Total Survey Area July '88 
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OHIO 
Toledo -W C W A -Continued 
6. SPOT ANNOUNCEMENTS 

AM/FM COMBINATION RATES 
I MIN: i tl 6U 12 ti 18 t1 24 ti 

AAA 30 25 20 18 16 
AA ..._.......... _ ....... _._ 25 20 18 16 14 
A 20 18 16 14 12 
B . 15 13 12 11 10 20/30 sec: 80% of 1 -min. 

10 sec: 60% of 1 -min. 
Spots and programs may not be combined for fre- 
quency discounts. 1 -minute and 30/20 seconds may be 
counted to help earn frequency discounts on 10 -second 
spots, but 10 -second spots may not be counted to help earn frequency discounts on 1 -minute and 30/20 - 
seconds. 
Spots between 2 rate classes take rate of higher 
class. 
All spots are combinable. 

8. PROGRAM TIME RATES 
5 min -1-1/2z applicable 1 -min rate. 

10. SPECIAL FEATURES 
News and/or Sports -1-1/2x applicable 1 -min rate. 

WCWA-FM 
1949 

©EFMU 
Subscriber to the NAB Radio Code 

Media Code 4 236 7801 0.00 
Reams Broadcasting Corp.. 604 Jackson St., Toledo, 

Ohio 43804. Phone 419-248-2627. 
I. PERSONNEL President -Frazier Reams. Jr. 

Vice-Pres. & Gen'l Mgr. -William Rlmmelin. 
Program Director -Garry W. Miller. 

2. REPRESENTATIVES 
Katz Radio, East. 

3. FACILITIES 
ERP 50,000 w.. 104.7 mc. 
Operating schedule: 6-1 am. EST. 
Antenna ht.: 655 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
See WCWA listing for coded regulations. 
Sponsors with competing products or services will be 
guaranteed at least 1/2 hour separation from sch 
other. 
Affiliated with American FM Network. 
Affiliated with Market 1 Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
Eft Recd 5/1/68. 

6. SPOT ANNOUNCEMENTS 
I ti Bti 12ís 18 ti 24 ti 

1 min 20 16 14 12 10 

WKLR FM) 
1946 

Media Code 4 236 7860 6.00 
Booth Broadcasting Co., 3225 Arlington Ave., Toledo. 

Ohio. 43614. Phones 419-385-3343, 2507. 
STATION'S PROGRAMMING DESCRIPTION 

WKLR (FM): MUSIC: rhythm and blues. Contact 
Representative for further details. Rec'd 12/29/67. 

I. PERSONNEL 
General Manager -Robert F. Martz. 
Sales Manager -James J. Damtanl. 
Program Director-Alfredricks Ruffin. 

2. REPRESENTATIVES 
Greener, Aiken, Sears. 
Ohio -Thomas Broadcast Time Sales, Inc. 

9. FACILITIES 
ERP 8.800 w.: 99.9 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 250 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3a, 313, 4a, ad, 5. 6b, 7b, 8. 
Rate Protection: 10b, 1113, 12b. lib, 14b. 
Basic Rates: 22b, 2Sa, 25a. 29a. 
Contracts: 40a, 42a, 45, 48, 97a. 
Comb.; Cont. Discounts: 80k. 61c, 62b. 
Cancellation: 70a. 70e, 71a, 73a. 
AM facilities: WTOD. 

TIME RATES 
No. 26 ER 6/1/68-Rec'd 5/6/88. 

8. SPOT ANNOUNCEMENTS 
PER WK: Ix 52x 1042 1362 312x 824x 
1 min 13 12 11 10 9 8 
30 sec: 75% of 1 -min. ID's: 50% of 1 -min. 

7. PACKAGE PLANS 
PER WK: 12 t1 lo tl 24tí 36 t1 
1 min 10.00 8.50 7.00 5.50 
30 sec: 75% of 1 -min. ID's: 50% of 1 -min. 

10. SPECIAL FEATURES 
All Nile Show -Midnight -6 am, 50 1 -min spots per 
wk. flat 100.00. 

WMHE (FM) 
1957 

©FMf 
Media Code 4 236 7920 8.00 
Hillebrand Electronics, 4865 W. Bancroft St., Toledo, 

Ohio 43615. Phone 419-536-9643. 
STATION'S PROGRAMMING DESCRIPTION 

WMHE(FM): Programmed for adult listener. 
NEWS: 10 am, 1 pm, 6 pm, 10 pm. 12M, 1:45 am, 
M -F. Sat 8 am, 9 am. 10 am. 11 am, 1 pm. 3 pm, 
6 pm, 10 pm, 12M, 1:45 am. Bun 9 am, 3 pm, 6 pm. 
10:45 pm. Maximum 10 min. MUSIC: 7:30 am -1:45 
am standard pops. Bun 9:30 am -1 pm classical music. 
COMMERCIAL POLICY: 4 minutes per hour. Rec'd 
1/31/68. 

I. PERSONNEL 
Owner -William A. Aillettrand. 
Gen'l & Comm'l Mgr. -Charles A. Myers. 

2. REPRESENTATIVES Gelderman & Company. 
3. FACILITIES 

EttP 10.000 w.: 92.5 me. 
Operating schedule: 7:30-2:00 am Monday thru Fri- 
day; 7:30-2:00 am Saturday; 7:30 am -11:00 pm Sun- 
day. EST. 
Antenna ht. -165 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a. 2b, 3a, 3b, 3c, 3d, 4a, 5, 6a. 
Rate Protection: 10a, ils, 12a, 13a, 14e, 15a, 

15b, 18. 
Basic Rates: 20b, 21a, 21c, 21d, 22a. 22b, 23a, 25c, 

26. 28a, 20b, 33a. 
Contracts: 40a, 41, 49a, 46, 48, 49, 518. 
Comb.; Cont. Discounts: 60a, Ola, 62a. 
Cancellation: 70b, 70c, 71a. 72. 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective 

Rates received May 3, 1963. 
6. SPOT ANNOUNCEMENTS 

All times Class A"; Rotation schedule, add 10% 
for fixed times. 

1 min 1 min 
1 U 10.00 104 ti 8.50 
13 ti ..._.-._._ 8.00 156 ti.._.._......_...._ 6.00 
26 ti_ 7.50 312 ti......._ ....... 5.75 
52 ti 7.00 624 

7. PACKAGE PLANS 
SATURATION PACKAGE 

6 1 -minute spot announcements each day. 13 weeks, 
546 times, 2.700.00. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 
50.00 30.00 20.00 15.00 

13 ti 47.50 28.50 19.00 14.25 
26 ti......._.._ _....._._.__._ 45.00 27.00 18.00 13.50 

42.50 25.50 17.00 12.25 
52 ti 40.00 24.00 16.00 11.50 

10. SPECIAL FEATURES 
WEEKEND NEWS PACKAGE 

ROS 5:30 pm Saturday. 11:00 pm Sunday. 
8 10 -minute newsbreake; 8 1-1/2 minute headlines. 
1 wk..._......_.._....... 150.00 26 wk. ..... 110.00 
13 wk. 125.00 52 wk. .......... 100.00 
World Newabreak, 10 minute world and local news. 
at 1/4 hour rate. 
News Headlines, 2 minute, news and weather -at 
spot rate. 
Minimum contract for new/ programs -5 per week, 
13 weeks. 

WOHO 
1954 

The Eastman Station 
Media Code 4 236 7980 2.00 
Midwestern Broadcasting Co 2965 Pickle Rd.. 

Toledo. Ohio 43816. Phone 419-255-1470. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Lewis W. Dickey. 
Station Manager -Sam Holman. 
Sales Manager -Dave Wilder. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

S. FACILITIES 1,000 w.; 1470 kc. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on net for station time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 4a. 4d, 5, 8b, 7b, 8. 
Rate Protection: 10b. 11b. 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 26. 28a, 

29a. 
Contracts: 40a, 45. 46. 
Comb.: Cont. Discounts: 80a. 
Cancellation: 70a. 70c. 71a. 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
ER 11/1/85 -Reed 10/4/65. 

6. SPOT ANNOUNCEMENTS 
UNI VETIME 

15/0 on net for station time only. 
(6-10 am & 3-7 pm Mon titra Sat) 

30/20 
PER WK: 1 min sec 
1-5 ti ti 30.00 24.00 
6 ti _....._...._. 28.00 22.40 
12 ti __.-_......_.__....._._... 28.00 20.80 
18 ti 25.00 20.00 

BOUSE WIFE/NITE 
(Mon thru Sat 10 am -3 pm & 7-11 pm) 

1-5 ti. ......... 24.00 19.20 14.40 
6 U...__ .-. 21.00 16.80 12.60 
12 ti ._._... 20.00 16.00 12.00 
18 ti 19.00 15.20 11.40 

ALL OTHER TIMES 
1-5 tl..._ 20.00 
]2ti 8.00 

ti ._ 16.ÓÓ 
18 tt 15.00 

8. PROGRAM TIME RATES 
5 MLNUTES 

PER WK: (a) (t) 
1-5 ti __-._ 45.00 36.00 
6 ti 42.00 31.50 
12 ti. _ 39.00 50.00 
18 ti 37.50 28.50 

(5) Drlvetime-Mon thru Sat 6-10 am & 3-7 pm. 
(t) Prime Time -Mon thru Sat 10 am -3 pm & 

7-10 pm. 
(t) All other times. 

16.00 
19.40 
12.80 
12.00 

WSPD 
1921 

A Storer Station 

NBC Radio Network 
111a.wr , «.-1 111 

"'I 
, I 

ii= 

MAJOR MARKET 
RADIO, INC. 

R A Q 

12.00 
10.80 
9.60 
9.00 

SÓ;Ó0 
27.00 
24.00 
22.50 

Subscriber to the NAB Radio Code 
Media Code 4 236 8340 4.00 

Storer Broadcasting Co.. 125 S. Superior, Toledo, 
Ohio 43602. Phone 419-248-6401. TWX 810-442- 
1740. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Reggie Martin. 
Nat'l Sales Mgr. -Emerson Kimble. 419-248-2234. 

2. REPRESENTATIVES 
Msior Market Radio, Inc. 
Ohio -Regional Reps Corp. 
Storer Sta. Sales Office: Bee Rep & 5/O pages. 

3. FACILITIES 
5,000 w.: 1370 kc. Directional -night ann. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simulcast 6:30 am -5 pm 
Mon thru Sat. For nonsimulcast facilities see 
WSPD-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards app)y. 
General: la, 2a, 3a, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 12b, 13b, 14b, 16. 
Basic Rates: 20a, 21a, 21b, 22a, 23a, 24b, 24c, 25s, 

27, 28a, 29a, 33a. 
Contracta: 40a, 91, 45, 46, 97a. 
Comb.; Cont. Discounts: 60a, 60g. 00h, 61a. 
Cancellation: 70a. 70c, 71a, 73a. 
Prod. Services: 80. 82. 
Affiliated with NBC Radio Network. 
Member: Ohio Radio Network. 

MULTIPLE PRODUCT ANNOUNCEMENTS 
Piggybacks: 1 -min spot rate applies only to products 
or services of a single advertiser, and does not apply 
to spots for more than 2 products or services of the 
advertiser in the 1 -min period unless fully integrated 
into a single complete spot. Piggybacks are not en- 
titled to product protection separation from either 
station or network spots. 

TIME RATES 
No. 37 ER 1/1/68-Rec'd 12/28/67. 

AA -Mon thru Fri 6-9:30 am. 
A -Mon thru Fri 4-7 pm. 

tB-Mon thru Fri 9:30 am -4 pm; Sat & Sun 6 am -7 

*C -Deily 5-6 am & 7 pm -midnight; Sun 6 am -7 pm, 
when available. 

(t) Add 3.00 talent fee for 3-4 pm segment 
6. SPOT ANNOUNCEMENTS -AA --A- B--4' 

I min 30 see 1 min SO see 1 min SO see (*) 
1 x 40 30 35 26 30 23 20 
52 x 37 29 32 24 27 21 18 
156 x 34 26 29 22 24 18 16 
312 a 31 24 28 20 22 16 14 
520 x. 29 22 24 18 21 15 13 
780 x 27 21 22 16 19 14 12 
1040 a 25 19 20 15 17 13 11 
1300 a 23 17 18 14 15 12 9 

(*) 1 minute or less. 
10 sec: 50% of applicable 1 -min. 
Fixed position: lx rate. 

7. PACKAGE PLANS -AA--A--B--C-- 
W KLY: 1 min 30 see I min SO see 1 min 30 see () 
10 ti 35 26 25 19 21 16 14 
15 ti 32 24 23 17 20 15 13 
20 ti 29 22 21 18 18 14 12 
25 ti. 27 21 20 15 17 13 11 
30+ 25 19 19 14 18 12 10 

(*) 1 minute or leas. 
8. PROGRAM TIME RATES 

A -Mon thru Sat 6 am -11 pm. 
B -Sun 6 am -11 pm. 
1/2 HR: Ix 52x 1562 260x 3122 

A 132 120 107 100 93 
B 88 80 71 68 62 

1/4 hr: 87% of 1/2 hour. 5 min: 37% of 1/2 hour. 
10 min: 53% of 1/2 hour. 

1/4 Hour Strip Rate 
(After 7:00 pm Mon thru Fri; all day Sat and Bun) 

Per wt 
5 1/4 -hour units per wk...__ __....___.._._ 225. 
3 1/4 -hour units per wk. ....... _. ...... _-._........____..._ 150. 

10. SPECIAL FEATURES 
NEWS HEADLINES 

10 sec 
At :30, every hour. Includes 1 -minute plus open and 

18.00 sec 
close. Minimum order of 6 weekly. 

1600 WKLY: Stl 12 tI 18 ti 24 ti 
15.80 

B ._...__.._..__......_..._..- 25 24 23 21 
17 13 12 5 

15.00 Spots and headlines may be combinedlto earn further 
discounts for spots. 

WSPD- FM 
1948 

Media Code 4 296 8041 2.00 
Storer Broadcasting Co., 125 S. Superior St.. Toledo, 

Ohio 43602. Phone 419-248-8401. TWX 810-442- 
1740. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Reggie Martin. 
National Sales Manager -Emerson Kimble. 419-248- 

2234. 
2. REPRESENTATIVES 

Herbert E. Groskin & Co. 
8. FACILITIES 

ERP 5.000 w.; 101.5 me. 
Operating schedule: 6:30 am -midnight Mon thru Sat: 
noon -midnight Sun. 
Antenna ht.: 810 ft. above average terrain. 
Partial simulcast operation. Operated separately 5 
pm -midnight Mon thru Sat, noon -midnight Sun. For 
simulcast facilities see WSPD. 

4. AGENCY COMMISSION 
15% payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
See WSPD listing for coded regulations. 
Four commercial minutes maximum per hour. 
Member: The Groskin Group. 

TIME RATES 
ER Recd 2/3/67. 

6. SPOT ANNOUNCEMENTS 
Ix 15x 30x 60x 125x 250x 500x 

1 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
8. PROGRAM TIME RATES 

Ix I5x 30x 
1 hr 70 67 64 
1/2 hr 53 50 48 
5 min 30 29 28 

60x 125x 
81 58 
46 44 
27 26 

250x 500x 
55 52 
42 40 
25 24 

WTOD 
1946 

A Booth Owned Stalles 
Media Code 4 236 8100 6.00 
Booth Broadcasting Co.. 3225 Arlington Ave., Toledo. 

Ohio. 43614. Phone 419-385-2507. 

I. PERSONNEL 
General Manager -Robert F. Marta. 
Salm Manager -Charles J. Fleishman. 
Program Director -Don Williams. 

2. REPRESENTATIVES Gill -Perna, Inc. 
Ohio -Thomas Broadcast Time Sales, Inc. 

3. FACILITIES 
5.000 w. days; 1580 kc. Directional. 
Operating schedule: New York sunrise -local sunset. 
EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
General: 2a, Sa, 31), 48, 4d, 5, 8b, 7b, 8. 
Rate Protection: 10b, 11b. 12b. 
Basic Rates: 22b, 23a, 25a, 29a. 
Contracts: 40a, 92a, 45. 48. 47a. 
Comb.; Cont. Discounts: 60k. 61c. 62b. 
Cancellation: 708, 70c, 71a, 73a. 
TM facilities: WKLR (FM) 
Affiliated with American Information Network. 

TIME RATES 
Na 20 Eff Recd 8/29/88. 

Drive Time -6-9 am & 3-6 pm. 
Other Time -All other times. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE BULK PLAN 

PER Y R : Ix 65x 130x 2602 520x 1000x 
Drive Time 18 16 14 12 10 9 
Other Time 16 14 12 10 8 7 
30 sec: 80% of 1 -min 10 sec: 60% of 1 -min. 

7. PACKAGE PLANS 
WEEKLY SATURATION PLAN -1 -MINUTE 

PER VR: 59 10x I5x 20x 25x 35x 50x 
Drive Time.. 15 14 13 12 11 10 9 
Other Time.. 13 12 11 10 9 8 7 

WTTO 
1968 

mcgavren-gui Id 
pgw radio, inc. 

R A;6 
Media Code 4 236 8160 0.00 
WTTO Broadcasting Company, Commodore Perry 

Hotel. Toledo, Ohio 436113. Phone 419-248-4655. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Eugene R. Myers. 
Program Director -Lee Fowler. 
Sales Manager -Howard Parkas. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w. day; 1.000 w. nights; 1.520 ka 
Operating schedule: Mon thru Sat 5:30-1 am; 8 am - 
midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 36. 4a, 9d, 5, 8a, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 
Basic Rates: 20a. 22a, 22b, 23a, 24b, 25a, 28a, 29a. 
Contracts: 40a, 45, 48. 47a. 
Comb.: Cont. Discounts: 60c, 00k, 61a, 01b, 82b. 
Cancellation: 70a, 70c. 71a, 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 2 ER 4/1/67-ltec'd 9/27/87. 

AA -Mon thru Fri 6-10 am & 4-7 pm. 
A -Mon thru Fri 10 am -4 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

lx 522 260x 
1 min 14 13 12 
30 sec 12 11 10 
10 sec 9 8 7 

CLASS A 
12 1 min..._.._._.-. 

30 sec. 9 
10 sec 8 

CLASS B 

30 sec _ 7 
10 sec _ ._-.. 5 

7. PACKAGE PLANS 
TOTAL MARKET PLANS 

PER WK 15 ti 25 t1 35 t1 50 ti 
1 min 135 200 270 380 

BULK PACKAGE 
500x 1000x 

1 min (to be used within 1 year)..._.._.._... 7.50 7.00 
30 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 
Scheduled ROS in all time classifications. 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 52x 
1/4 hr..._....__......._.....__...._.....__ - 50 48 

11 10 
8 7 
7 6 

5 min ...-..._ ..-..... 25 
CLASS A 

7 6 
6 5 
4 4 

33 
23 

2602 
46 
31 
20 

1/4 hr.......___ ....................._.-._........__..._ 40 38 38 
10 min -...-_.._... 25 23 21 
5 min ____... ._._.. 20 19 18 

CLASS B 
1/4 hr..._ ..._ 30 28 26 
10 min _...__ 20 18 16 
5 min. 15 13 12 
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UNRICHSVILLE 
Tuscarawas County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBTC 
1963 

R A B 

Media Code 4 236 8220 2.00 
Tuscarawas Broadcasting Co., 2305 N. Water St., 

Uhrichsvilie. Ohio 44683. Phone 614-922-2700. 
I. PERSONNEL 

President -James Natoli, Jr. 
General Manager -John R. Terry. 
Sales Manager -Dan Stiltner. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
250 w.; 1540 kc. Non -directional. 
Operating schedule: Sign -on -local sunset. EST. 

4. AGENCY COMMISSION 
15%; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3b, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 15e. 
Basic Rates: 22a, 22b, 23a, 24b, 26, 28a, 29a. 
Contracts: 40a, 42b, 45, 46, 47a, 98. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Member: Ohio Radio Network. 

TIME RATES 
Eff - Reed 8/8/67. 

6. SPOT ANNOUNCEMENTS Ix I3x 26x 52x 
1 min 4.50 4.40 4.30 4.20 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mill 5 min 

1 ti._.._.._........ _....... 35.30 21.15 14.10 10.60 7.05 
13 ti 33.55 20.10 13.40 10.05 6.70 
26 ti._........_...._.._ 31.75 19.05 12.70 9.55 6.35 
52 ti ..... _______ 30.00 18.00 12.00 9.00 6.00 
104 ti 28.25 16.95 11.30 8.45 5.65 
158 ti 26.45 15.90 10.60 7.95 5.30 
208 ti 24.70 14.85 9.90 7.40 4.95 
260 ti. 22.95 13.75 9.15 6.90 9.60 
312 ti 21.15 12.70 8.45 6.35 4.25 
365 ti 19.40 11.65 7.75 5.85 3.90 

10. SPECIAL FEATURES 
News Programs .50 for 5 minutes: 1.00 for more than 
5 minutes. 

URBANA 
Champaign County -Map Location C-6 

See SRDS consumer market map and data at beginning 
of the State. 

WCOM (FM) 
1965 

Media Code 4 236 8280 6.00 
Tito Brown Publishing Co.. 225 S. Main St., Urbana, 

Ohio 93078. Phone 513-653-5011. 
I. PERSONNEL 

Pres. & Gen'1 Mgr -Clarence J. Brown. 
Sta. & Sales Mgr. -James W. Bissey. 

3. FACILITIES 
ERP 3.000 w.; 101,7 mc. Stereo. 
Operating schedule: 6:30 am -10 pre. EST. 
Antenna ht.: 262 ft. above average terrain. 

4. AGENCY COMMISSION 
None, agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, lb, 3a, 3b, 3c, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 

16. 
15a, 15b, 

Basic Rates: 20b, 21a, 21b, 22e, 22b, 23a, 
29b, 24e, 25c, 26, 28c, 30. 33b. 

23b. 24a, 

Contracte: 90a, 41, 42b, 92d, 44a, 44b, 45, 
48, 49, 51a, 51b, 51e. 

46, 47e, 

Comb.; Cont. Discounts: 60a, 80c, 60i, 61a, 81b, 61e. 
62b. 

Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
ER Reed 7/1/68. 

6. SPOT ANNOUNCEMENTS 
PER DAY: I min 30 see 20 see 10 see 
3 ti 2.35 1.90 1.85 1.25 
5 ti 2.25 1.85 1.60 1.20 
8 ti 2.15 1.80 1.55 1.15 
10 ti 2.10 1,75 1.50 1,10 
PER WK: 
30 ti 2.05 1.70 1.95 1.05 

VAN WERT (1 AM; 1 FM) 
Van Wert County -Map Location A-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WERT WERT -FM 
1958 1962 

Media Code 4 236 8340 8.00 
Wert, Inc., Box 487, Van Wert, Ohio 45891. Phone 

419-232-4075. 
I. PERSONNEL 

General Manager -Donna Wermer. 
General Sales Manager -Larry Orchard. 

2. REPRESENTATIVES 
Pearse Sales. 
Regional Reps Coro. 

3. FACILITIES 
250 w. days; 1220 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
FM FACILITIES 
ERP 3.750 w.: 98.9 mc. 

4. AGENCY COMMISSION 
Net to station. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 3a, 3b, 3d, 4a, 4c, 5, 6a, 7a. 
Rate Protection: 15h. 
Basic Rates: 20a, 20b, 22b, 29b, 24e, 25a, 28, 29a. 

Contracts: 40e, 41, 44e, 45, 47a, 48. 49, 51b, 51e. 
Comb.; Cont. Discounts: 60e, 601, 62d. 
Cancellation: 70a, 70c, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 1/1/68-Rec'd 12/4/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: ANNUAL, WKLY: 
1 z 4.15 1 ti 3.80 
100 x. 3.65 3 ti._........_.._....__.._-.. 3.80 
150 z....._ 3.40 5 t1._...._.._._....._....-_ 3.05 
250 x._ ................_ 3.15 7 ti. -.._..-..._..- 2.90 
500 x._........_.._.._.._ 2.90 10 tL._.._-.___...-_._ 2.80 
1000 x ......... _...._.._ 2.90 20 ti....._.-_...__..._ 2.30 
1500 z 2.20 30 ti _..._ 2.10 
30 seconds -75% of 1 -minute rate. 
10 seconds -60% of 1 -minute rate. 

7. PACKAGE PLANS 
1 MINUTE 7 DAY PACKAGES 

10 ti 3.95 75 ti -......._...__ 2.85 
25 ti 3,30 100 ti._. 2.55 
50 tl 3.05 

LISTEN LADIES 
Open 52x 104x 156x 260x 

Per yr 5.00 4.50 4.00 3.80 3.50 
30 seconds -75% of 1 -minute rate. 
10 seconds -60% of 1 -minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x _ .-. 52.90 35.40 22.30 16.30 12.50 
13 z. 49.30 31.80 20.00 19.60 11.00 
26 z.___...._.._ 46.45 29.95 18.95 13.65 10.25 
52 x .............._..._ 49.10 27.05 15.90 11.70 8.50 
104 z 40.00 29.95 19.00 11.00 8.00 
156 z 37.90 23.85 13.20 10.30 7.50 
260 z 33.80 20.80 1.2.70 9.10 6.50 
312 x 28.70 18.15 11.80 8.40 6.00 

WAPAKON ETA 
Auglaize County -Map location B-5 

See SRI'S consumer market map and data at begin- 
ning of the State. 

WERM(FM) 
Licensed as a St. Marys -Wapakoneta, Ohio, Snition, 
See listing under St. Marys. Ohio. 

WARREN 
Trumbull County -Map Location 0-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHHH 
1941 

R A,B 
Subscriber to the NAB Radio Code 

Media Code 4 236 8400 0.00 
Remo Station WHHH, Inc., Second Nat'l Bldg.. 

Market St. & Main Ave., Warren. Ohio 44481. 
Phone 39.2-2529. 

I. PERSONNEL 
President -Helen Hart Hurlbert. 
St:,n.tger-Robert E. 1laruy. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 
Regional Reps Corp. 

3. FACILITIES 
5.000 w.; 1440 kc. 

Directional -separate patterns day and night. 
Operating schedule: 5:28 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 3a. 40. 5, 6e, 7a, 8. 
Rate Protection: 10e, lia, 12a, 13a, 14e. 
Basic Rates: 21a, 21b, 22a, 22b, 23e, 24b, 24e, 25a, 

26, 27, 28a, 28b, 28e, 29a, 30, 32b, 33a. 
Contracts: 40a, 41, 42a, 42e, 43. 49b, 45, 48, 470. 

98, 49. 51e, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 61b. 
Cancellation: 70e, 70e, 71b. 72. 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective January 1, 1968. 

Rates received November 8, 1965. 
6. SPOT ANNOUNCEMENTS 

30/20 30/20 
1 min sec I min see 

1 ti 10.00 7.50 104 ti..._..._._ 9.00 8.75 
13 ti 9.75 7.30 260 ti..._........- 8.50 6.35 
26 ti 9.50 7.10 520 U ... 8.00 6.00 
52 tl..._ 9.25 6.90 
10 seconds -50% of 1 -minute rate. 

7. PACKAGE PLANS 
WEEKLY SATURATION PLANS 

30/20 
PER WK: 1 min sec 1 min 
8 U 9.00 6.75 18 ....... 8.00 
12 tl 8.50 8.50 24 ...... 7.50 

8. PROGRAM TIME RATES 
(5:28 am -midnight) 

1 13 26 52 104 158 
ti ti ti ti ti ti 

1/2 hr.. 80. 57. 54. 51. 98. 45. 
1/4 hr.. 90. 38. 38. 34. 31. 28, 
5 min.. 20. 19. 18. 17. 15. 13. 

30/20 
see 
6.00 
5.75 

280 
ti 

42. 
25. 
11. 

(D) 

WASHINGTON CT. HOUSE 
Fayette County -Map Location C-7 

See SUDS consumer market map and data at begin- 
ning of the Slate. 

WCHO 
1952 

Media Code 4 236 8460 4.00 
The Court House Broadcasting Co., 113-1/2 S. Main 

St.. Washington Court House, Ohio 43160. Phone 
5-6211. 

I. PERSONNEL 
General Manager -W. N. Nungesser. 
Station Manager -Robert Lutz. 

3. FACILITIES 
500 w. days; 1250 kc. Non -directional. 
Operating schedule: 8:00 am -local sunset weekdays; 
8:00 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 28a, 28e. 
Contracts: 48, 
Comb.; Cont. Discounts: 60e. 
All rates guaranteed for one year from date of first 
broadcast with or without interruption. 
Beer advertising accepted. 
Length of commercial copy: 

.1:00 minute 
10 minutes ............. minutes 
15 minutes _..........._.,._-..,_.,,.....x2:40 minutes 
30 minutes....._....___....-_ .___ -._4:00 minutes 
45 minutes -_.._..._..5:30 minutes 
60 minutes..._ .............._.._............._._.._....7:00 minutes 

Affiliated with Keystone & NAS Networks. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Rates effective October 1, 1956. 
Card received September 27. 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 U. 28 ti. 52 ti. 104 ti. 156 ti. 

I hour..._...._. 90.00 34,00 30.00 27.00 24.00 
1/2 hour 26.00 23.50 21.00 18.00 15.50 
1/4 hour ._ 17.00 14.50 13.00 11.75 10.50 
10 minutes 13.00 11.75 10,50 9.25 8.00 

5 minutes..- 8.00 7.25 8.00 5.75 5.25 
1 minute 4.00 3.50 3.25 3.00 2.75 

WAVERLY 
Pike County -Map Location D-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPKO 
1954 

N..ñ 

Media Code 4 236 8520 5.00 
Ohio Quests, Box 67, Waverly, Ohlo 45890. Phone 

947-2166. 
I. PERSONNEL 

Prea. & Mgr. -James B. Denton. 
3. FACILITIES 

1,000 w. days; 1380 kc. Directional. 
Operating schedule: 6 am -6 pm daily. EST. 

4. AGENCY COMMISSION 
15% payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 313, 4b, 9d, 6a. 
liete Protection: 15b. 
Basic Rates: 22b, 29b, 25a, 28, 28a, 29a. 
Contracts: 40e, 42a, 98. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 62b, 62e. 
Cancellation: 70e, 70e, 71e, 73a. 

TIME RATES 
Eff 2/15/67 -Reed 3/2/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE or 160 WORDS 

Ix 26x 501 100x 500x 1000x 
Each 2.00 1.90 1.80 1.70 1.60 1.50 
30 seconds -72% of 1 -minute rate (80 words). 
20 seconda -46% of 1 -minute rate (50 words). 
10 seconds -50% of 1 -minute rate (25 words). 

8. PROGRAM TIME RATES 
59 min 29 min 14 min 9 min 4 min 

1 x 25.00 15.00 9.00 6.50 4.00 
4 +._ 22.50 12.50 7.50 5.50 3.00 
1 yr 21.00 11.00 8.50 4.50 2.50 
1 year rate must be earned only or contracta written 
non -cancellable. 

DISCOUNT 
10% for cash in advance. 

WELLSTON 
Jackson County -Map Location E-9 

See SUDS consumer market map and data at begin- 
ning of the State. 

WKOV 
1953 

Media Code 4 236 8580 9.00 
The Family Broadcasting Co., Inc.. Radio WKOV, 

Box 190. Wellston, Ohio 45892. Phones (Business) 
Wellston 4-3950, (Station) Wellston 4-2000. 

I. PERSONNEL 
Pres. & Gen 1 Mgr. -W. N. Nungessor. 
Sta. Mgr. & Ch. Eng. -Coy Deal. 

3. FACILITIES 
500 w. days; 1330 he. Non -directional. 
Operating schedule: 6:00 am -local sunset. Mon that 
Sat; 8:00 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
15%; monthly, 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 22a, 28e. 
Beer advertising accepted. 
Prices for time are predicated upon fulfillment of 
contract within 12 months period starting from first 
broadcast. 
AMliated with Keystone Network. 

TIME RATES 
Rates effective November 1, 1953. 
Card received December 28, 1953. 

6. SPOT ANNOUNCEMENTS 
1 15 30 60 90 180 360 

1 min. or ti. tl. ti. tl. ti. tl. ti. 
100 wds. 3.90 3.25 3.10 2.95 2.80 2.65 2.50 

1/2 min. or 
50 eds... 2.60 2.50 2.40 2.30 2.20 2.10 2.00 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 

1 time.. 35.75 22.50 
30 times 35.00 22.00 
60 times 34.25 21.50 
90 times 33.50 21.00 

180 times 32.75 20.50 
360 times 32.00 20.00 

1/4 hr. 
11.25 
11.00 
10.75 
10.50 
10.25 
10.00 

10 min. 
9.00 
8.80 
8.60 
8.40 
8.20 
8.00 

5 min. 
5.50 
5.30 
5.10 
4.90 
4.70 
4.50 

OHIO 

WILLOUGHBY 
Lake County -Map Location G-3 

See SRDS consumer market map and data at beginning 
of the State. 

WELW 
1965 

Media Code 4 236 8640 1.00 
Radio Quests Inc., 36913 Stevens Blvd., Willoughby, 

Ohio 49094. Phone 216-992-4566. 
I. PERSONNEL 

President -Kenneth Mapes. 
General Manager -Philip M. Kerwin. 
Sales Manager -Al Kipp. 

3. FACILITIES 
500 w.; 1330 ke, Directional. 
Operating schedule: 6 am -local sunset. EST. DST. 

4. AGENCY COMMISSION 
15/0; payable in 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3d, 4a, 5, 6a, 7a, 
Rate Protection: 10e, 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 20a, 21e, 23a, 24b, 25a, 27, 286. 

29a, 33a. 
Contracts; 40a, 91, 95, 51b. 
Comb.; Cont. Discounts: 60b, 82d. 
Cancellation: 70a, 71e, 73b. 
Prod, Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. Q-2 Eff 6/1/e6-Rec'd 11/14/67. 
6. SPOT ANNOUNCEMENTS 

1 min, Oat 10.00 30 sec, flat........_...._ 8.50 
10 sec: Ea 2.00, no discounts. 

BULK ADVERTISING 
13z 52x 104x 260x 500x I000x 

1 min 10.00 9.00 8.00 7.00 6.00 5.00 
30 sec 6.00 5.50 4.95 4.90 3.85 3.30 

7. PACKAGE PLANS 
WEEKLY SATURATION 

PER WK: 10ti 20t1 30t1 60tí 
1 min 8.00 7.00 6,00 5.00 
30 see 4.95 4.40 3.85 3.30 

QUARTERLY CONTRACT -4 CONSECUTIVE 
QUARTERS 

65 ti 125 tl 250 ti 
1 min ._ 8.00 7.00 6.00 
30 see 4.95 4.40 3.85 
ANNUAL CONTRACT -52 CONSECUTIVE WEEKS 
PER WK: 5 t1 IO ti 20 01 30 ti 
1 min 7.00 6.00 5.00 4.00 
30 sec 4.40 3.85 3.30 2.75 
Guaranteed, fixed position, extra 10%. 
1 -minute and 30 -second spots may be combined for 
maximum discount. 

10. SPECIAL FEATURES 
Newscasts, Sportscasts, Instant Sports - Applicable 
1 -minute rate plus 2.00. 

WILMINGTON 
Clinton County -Map Location C-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMWM 
1964 

R A B 

Media Code 4 236 8700 3.00 
Community Communicators of Ohio, Inc., Box 1, Wil- 

mington, Ohio 95177. Phone 513-382-0000. 
I. PERSONNEL 

Pres. & Gen'i Mgr. -Frances J. Stretman, 
Sales Manager -John J. Demeter. 
Program Director -Robert Brown. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1,000 w.; 1090 ke. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards ante. 
General: la, g 4an 5a9. 
Rate Protection: 10a, lia, 12g, 13e, 19a, 15b. 
Basic Rates: 20b. 210, 21d, 23a, 29b, 25a, 28a, 33a. 
Contracts: 40a, 44b, 40. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 82. 
Member: Ohio Radio Network. 

TIME RATES 
No. 1 ER 12/5/85-Reé d 7/13/64. 

6. SPOT ANNOUNCEMENTS I min 30 see IS see 
1 ti 6.25 5.25 4.25 

13 ti 6.00 5.00 4.00 
26 ti 5.75 4.75 8.75 

39 ti 5.50 4.50 3.50 
52 ti 5.25 9.25 3.25 
104 ti 4.75 4.00 3.10 
156 ti 4.50 3.75 3.00 
260 ti 4.00 3.50 2.90 

3.25 2.75 
7. PACKAGE PLANS 

1 MINUTE ROS 
52 R'KS: 
520 announcements 1040.00 
6 1VKS: 
180 announcements 995.00 
290 announcements 600.00 
300 announcements 675.00 
2 tt'KS: 
70 announcements 210.00 
100 announcements 275.00 
190 announcements 350,00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 8 min 

1 x 50 30 15 13 10 
DISCOUNTS 

13x-5% 52x-15% I56x-30% 
26x-10% 104x-20% 260z-40% 
Weather and time signals sold on ROS basis in 
packages of 50 or more at 2.00 per announcement. 
Copy limited to 15 words; each package of 50 to be 
used within 30 days. 

November 1, 1968 Spot Radio Stations 701 



OHIO 

WOOSTER (1 AM; 1 FM) 
Wayne County -Map Location F-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

WWST 
1947 

N. n ©FMU 
Subscriber to the NAB Radio Code 

Media Code 4 236 8760 7.00 
Wooster Republican Printing Co.. S. Hillcrest Dr., 

Wooster. Ohio 44691. Phone 216-264-5122. 
STATION'S PROGRAMMING DESCRIPTION 

WWST: Programmed for general adult audience. 
NEWS: on hour, plus half hour at 7:30 am, 20 min 
at 11:40 am. FARM: 6:30-7 am & noon. House- 
wife show 9:05-10 am with guests, interviews and 
special features. Adult programming until 4 pm. 4 
pm -sign -off teenage music except news and aporta 
period 5:20-6:15 pm. Middle-of-the-road music sign - 
on -4 pm, rock 4 pm -sign -off. Audience contests and 
features including baseball quiz, yearly trip give-a- 
way, free movies and similar features. Sports cover- 
age, including local play-by-play. Contact Represen- 
tative for further details. Rec'd 8/1/67. 

I. PERSONNEL 
General Manager -E. B. Evans. 
Station Manager -Quentin W. Welty. 
Sales Manager -Bob Heeler. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days; 960 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 
Simulcast sign -on -8:30 am daily; sign -on -12:15 pm 
Sun. For non -simulcast facilities see WWST-FM 
listing. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See 'coded regulations 
General: lb, 3a, 4b, 4d, 6a, 8. 
Rate Protection: 10d, llc, 19d, 16. 
Basin Rates: 21a. 23a, 24b, 25a, 28b, 28e, 29a. 33a. 
Contracts: 90a, 42a, 42c, 44a, 45, 48, 47a, 50, 51a, 

51b. 
Comb.: Cont. Discounts: bob, 60e. 81a. 62d. 
Cancellation: 70b, 70d, 71a, 73a, 73b, 
Prod. Services: 80. 82. 
Afdllated with KBS and NAR Radio Networks. 

TIME RATES 
No. 7 Eff 5/1/67 -Reed 5/1/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
AM ONLY 

1 z..-_ .............._.._. _. 5.15 104 z 4.05 
13 z 4.85 156 z..._......__........_... 3.85 
28 x 9.60 260 z........._ 3.60 
52 x..._.._ 4.35 312 z......._..-_.._.-..... 3.40 

AM & FM 
1 x..._.._ 6.20 104 z..........._.._.._....... 4.95 
13 z..........._......_......... 5.85 ]56 x __......_.._... 4.65 
26 z 5.55 260 z.- 4.30 
52 z 5.25 312 z..._......_.._.._....... 4.00 

8. PROGRAM TIME RATES 
AM ONLY 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 z 55.00 34.40 20.60 15.95 10.30 
13 z 52.25 32.65 19.55 14.70 9.80 
26 z 99.50 30.95 18.60 13.90 9.25 
52 x 46.75 29.20 17.55 13.15 8.75 
104 x..._.........._.._.._. 44.00 27.50 16.80 12.40 8.25 
156 41.25 25.80 15.50 11.60 7.70 
260 z....... 38.50 24.05 14.50 10.85 7.20 
312 z..._.._.._.._ 35.75 22.35 13,50 10.10 8.70 

AM & FM 
1 z 69.50 41.80 25.30 18.70 12.30 
13 x. ...... _.. .... _.._.._ 85.00 39.60 23.60 17.80 11.75 
26 z 81.50 37.40 22.30 18.65 11.20 
52 z 58.00 35.20 21.10 15.80 10.65 
104 z _.._ 55.00 33.00 19.80 14.85 10.00 
156 z 52.00 30.20 18.60 13.90 9.25 
260 z 48.50 28.90 17.40 13.00 8.80 
312 z 45.00 27.10 16.10 12.10 8.05 

WWST-FM 
1947 

©FMO 
Subscriber to the NAB Radio Code 

Media Code 4 236 8761 5.00 
Wooster Republican Printing Co., S. Hillcrest Dr., 

Wooster, Ohio 44691. Phone 216-269-5122. 
STATION'S PROGRAMMING DESCRIPTION 

WWST-FM: Programmed for adult middle-of-the- 
road music listening. 
Classical hour 11 pm -125f 5 nights a week. Music 
plus news and sports 8:30 am -12M. News on hour, 
including UPI audio service and local coverage. 
SPORTS: play-by-play of major league baseball, 
local basketball, football, baseball and golf. Finan- 
cial news feature at 6:05 pm daily. Rec'd 8/1/67. 

I. PERSONNEL 
General Manager -E. B. Evans. 
Station Manager -Quentin W. Welty, 
Sales Manager -Bob Heeler. 

3. FACILITIES 
ERP 52,000 w.: 104.5 mc. 
Operating schedule: 9:05 am -midnight. EST. 
Partial simulcast operation with WWST-AM. For 
simulcast rates see WWST listing. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See WWST listing for coded regulations, 

TIME RATES 
No. 7 Eft 5/1/67-Rec'd 5/1/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 x 5.15 104 z _. 4.05 
13 z 4.85 156 z 3.85 
26 x. 4.80 260 z .................._.._... 3.60 
52 z ;,35 312 z..._.-...._ ............... 3.40 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

1 55.00 34.40 
13 z.___._._.___.. 52.25 32.85 
28 z.._.-_..-_..._ 99.50 30.95 
52 46.75 29.20 
104 z.._.._-.._._._ 44.00 27.50 
156 z..._-__..__... 91.25 25.80 
260 z.._.._..__...._... 38.50 24.05 
312 z.._.._.._..__. 35,75 22.35 

WORTHINGTON 

1/4 hr 10 min 5 min 
20.60 15.95 10.30 
19.55 14.70 9.80 
18.60 13.90 9.25 
17,55 13.15 8.75 
16.60 12.40 8.25 
15.50 11.60 7.70 
14.50 10.85 7.00 
13.50 10.10 8.70 

Franklin County -Map Location D-7 
See SIDS consumer market map and data at begin- 
ning of the State. 

See Columbus 
(including Worthington) 

XEN IA (1 AM; 2 FM) 
Greene County -Map Location B-7 

See SUDS consumer market map and data at begin- 
ning of the State. 

WBZI (FM) 
1967 

Media Code 4 236 8820 9.00 
Baker Broadcasters, Inc., Box 99, Xenia, Ohio 45385. 

Phone 513-372-3531. Dayton: 426-2433. 
STATION'S PROGRAMMING DESCRIPTION 

WBZI(FM): Programmed for country and western 
music listener. 
AIR PERSONALITIES emcee all segments. MUSIC: 
100% country and western. NEWS: 5 min at :30. 
local staff plus mobile unit. SPORTS: play-by-play 
of local county teams' games. Contact Representa- 
tive for further details. Reed 11/17/67. 

I. PERSONNEL 
President -Dr. Vernon H. Raker. 
Vice-Pres. & Gen'l Mgr. -Richard A. Moran. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
ERP 6,000 w.; 95.3 mc. 
Operating schedule: 5 am -midnight daily. 

4. AGENCY COMMISSION 
15% time only: payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3c, 3d, 4a, 4d, 5, 05, 7b. 
Rate Protection: 15a, 15b. 
Basic Rates: 20b. 21b, 21e, 22a, 22b, 23a, 24b, 24c, 

25a, 26, 28b, 28e. 29a, 30, 32b, 33a. 
Contracts: 90a, 41, 94a, 96. 47a, 51b. 
Comb.; Cont, Discounts: 60b. 60e, 601, 62d. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 82. 
AM Facilities: WGIC. 

TIME RATES 
NATIONAL AND LOCAL RATE SAME 

No. 2 Eff 11/1/67-Ree'd 10/6/67. 
6, SPOT ANNOUNCEMENTS 

I min 30 see I min 30 see 
1 z 3.60 2.50 365 z 2.75 2.00 
104 z 3.45 2.40 520 x 2.70 1.90 
156 x 3.25 2.30 780 x 2.80 1.85 
208 x 3.10 2.15 1040 z 2.50 1.80 
260 z 3.00 2.10 1300 z 2.40 1.80 
312 z 2.90 2.05 15004- 2.10 1.25 

7. PACKAGE PLANS 
ROS 

PER WK: IO ti 15 ti 25 t1 50 ti 70 ti 100 ti 
1 min 2.90 2.70 2.50 2.35 2.10 1.80 
20 sec 2.35 2.15 2.00 1.80 1.55 1.30 
20 sec: 60% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 260x 

1 hr 36 30 27 24 21 
1/2 hr 27 21 18 15 12 
1/4 hr 21 18 15 12 9 

10. SPECIAL FEATURES 
5 Minute Newscasts -applicable minute plus .50. 

WGIC 
1963 

R A 

Subscriber to the NAB Radio Code 
Media Code 4 236 8880 3.00 
Baker Broadcasters, Inc., Box 99, 989 Bellbrook 

Ave., Xenia, Ohio 45385. Phone 513-372-3531. 
STATION'S PROGRAMMING DESCRIPTION 

WGIC: Programmed for adults and young adults. 
Heavy community involvement with editorials, par- 
ticipation by remote broadcasts. NEWS: 5 min on 
half hour with local news staff, mobile unit, national 
and regional network. AIR PERSONALITIES handle 
all segments. Sign -on -9:30 am middle-of-the-road 
music, weather, quips, interviews. 9:30-10 am middle- 
of-the-road music and open line telephone discussion 
with guests. 10-10:05 am housewife hints and talk 
directed to women. 10:05-11 am network variety. 11 
am -noon general popular music. Noon -12:15 pm farm 
news and markets. 12:15-1 pm middle-of-the-road 
music. 1-4 pm country and western music. 4 pm - 
sign -off general popular music with traffic reports, 
weather, quips, general information. SPORTS: at 
7:25 am, 8:25 am, 12:25 pm, 4:25 pm, 5:25 pm, 
5:55 pm. Contact Representative for further details. 
Recd 5/27/68. 

I. PERSONNEL 
President -Dr. Vernon H. Baker. 
Vice-Pres. & Gen'l Mgr. -Richard A. Moran. 

2. REPRESENTATIVES 
Call station direct. 
Regional Reps Corp. 

3, FACILITIES 
500 w. days; 1500 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, la, 3c, 3d, 4a, 4d, 5, 7b. 
Bate Protection: 15a. 15b. 
Basic Rates: 20b, 21b, 21e. 22a, 22b. 23a, 24b, 24e, 

25a, 26, 28b. 28e, 29a, 30, 32b, 33a. 
Contracts: 40a, 41, 44a, 46, 47a, 51b. 
Comb.; Cont. Discounts: 60b, 60e, 601, 62d. 
Cancellation: 71e, 72, 73a, 73b. 
Prod. Services: 82. 
Member: Ohio Radio Network. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective July 1, 1965. (Card No. 2.) 

Card received June 7, 1965. 
7. PACKAGE PLANS 

ANNUAL PACKAGES 
(Firm position) 

1 min 30 sec 1 min 30 sec 
1 ti ..... 5.00 3.50 365 ti._.._.-. 3.85 2.75 
104 t1..._____. 4.75 3.35 520 tí__._.._ 3.75 2.65 
156 ti _ 4.50 3.15 780 ti..._.._.__ 3.60 2.55 
208 tl.._.._ 9.25 3.00 1040 ti...-, 3.50 2.45 
260 t1..........._ 4.15 2.90 1300 ti.._......_ 3.25 2.25 
312 ti..._.._.._ 4.00 2.80 1500 or more.. 3.00 2.10 

WEEKLY PACKAGES 
(ROS) -1 min -- 

PER WK: ea tot 
10 t1.._.._..---......__.._........... 4.00 40.00 
15 ti..._.._.._._._....____..._... 3.75 56.25 
25 tí.__.._.._._.._.._._._.._....... 3.50 87.50 

100 t!-...,.,. __ 2,75 275.00 
20 seconds -60% of 1 minute rate. 
10 seconds -50% of 1 minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr I/4 hr 10 min 5 min 

1 x..._......_......_.._. _. 50 35 25 20 15 
DISCOUNTS 

13x-10% 26x-15% 52x-20% 260x-35% 
10. SPECIAL FEATURES 

NEWSCASTS 
5 minutes _..-..-.........._.._.._......_..__....__ 7. 

2 MINUTE SPOT FEATURES 
(Includes headlines, weather, Wall Street 

industrial news, etc.) 
Applicable 1 -minute rate plus 20%. 

WHBM(FM) 

- 30 sec - 
ea tot 

3.25 32.50 
3.00 45.00 
2.75 68.75 
2.50 125.00 
2.25 157.50 
2.00 200.00 

1962 
Media Code 4 236 8940 5.00 
West Central Ohio Broadcasters, Box 58-1/2. 30-1/2 

N. Detroit St., Xenia, Ohio. Phone 513.372-7849. 
I. PERSONNEL 

President -Harry B. Miller. 
Prcgram Director -E. R. Miller. 

3. FACILITIES 
ERP 1.000 w.: 103.9 mc. 
Operating schedule: 6:00 am -midnight daily except 
7:00 am -11:00 pm Sun. EST. 
Antenna ht.: 116 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 
Contracts: 90a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 6/15/86-Rec'd 10/5/66. 
6. SPOT ANNOUNCEMENTS 

MONTHLY 
101 26tí 40 ti 52 ti 75 ti 100 ti 

1 min ....... 4.00 3.60 3.20 2.80 2.90 2.21 
30 sec 3.50 3.15 2.80 2.35 2.10 1.8; 

YEARLY 
312x 624x 936x 12482 15600 

1 min..._ _.._....... 3.05 2.65 2.30 2.00 1.75 
30 sec 2.10 2.00 1.75 1.50 1.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 50.00 30.00 20.00 18.00 12.00 
13 x... 37.50 25.00 16.25 13.75 10.00 
26 z 36.00 21.00 15.00 12.50 8.00 
52 z 22.00 15.00 11.25 8.75 6.00 
104 z 21.60 14.40 10.80 8.40 5.00 
156 z 20.70 13.80 10.35 8.05 4.50 
260 z 18.00 11.00 8.00 6.00 9.00 
312 z 15.00 10.09 7.50 5.00 3.50 

YOUNGSTOWN (5 AM; 3 FM) 

(including Niles; Campbell) 
Youngstown, Campbell, Mahoning, Trumbull County 
-Map Location G-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to lmpty 
that all of the stations provide equal coverage of 
the entire area or cities involved. It la part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

WBBW 
1949 

YOUNGSTOWN 

Subscriber to the NAB Radio Code 
Media Code 4 236 9000 7.00 
Mahoning Valley Broadcasting Corp., Warner Theater 

Bldg., 260 W. Federal St., Youngstown, Ohio 
44503 Phone 216-744-4421. 

I. PERSONNEL 
President -John Cherpack, Jr. 
Vice-Pres. & Gen'l Mgr. -Dick James. 
Program Director -Tony Rosa. 

2. REPRESENTATIVES 
H -R Representatives. 
Ohio. Pittaburgh-Pearse Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1290 kc. 

Non -directional. 
Operating schedule: 5:30-1:00 am Mon thru Sat; 
7:00-1:00 am Sun. EST. 

4. AGENCY COMMISSION 
15% on time only: no each discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, S. 6a. M. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23b, 24a, 

25a. 27, 28a., 29a, 30. 
Contracta: 40a, 44a. 45, 46, 47a, 49. 
Comb.; Cont. Discounts: 60a, 60e, 01b. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 11 ER 1/1/67 -Reed 12/5/66. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Fri 6-9 am & 3-7 pm. 
A -Mon thru Fri 9 am -S pm, 
B -Sat & Sun all day & all other times. 

1 MINUTE 
Fixed 6x 12x 18x 24x 30x 

AA 23 20 19 18 17 16 
A .._.._.._....._._._ 20 18 17 18 15 14 
B ........... 10 14 13 15 11 10 
20/30 sec: 80% of 1 -min. 10 see: 50% of 1 -min. 

CONTINUOUS WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

Plan I Plan 11 

Mon thru Fri 6-9 am._..-_._.__.-.-_._-.- 6 8 
Mon thru Fri 9 am -3 pm...___._.____ 6 7 
Mon thru Fri 3-7 pm..... _-__ 6 8 
Sat & Sun and/or 7 pm -6 am.-_., 6 7 

Total _..._..__..._.....__ 24 80 
PERa WK EA: _.-- 1 .00 
Plan I, 24 tí..._..___ _.._. 18.00 
Plan II, 30 ti ..... 12.50 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

9. PARTICIPATING PROGRAMS 
Open Mike -Mon thru Fri 8:35-10 am, 
Breakfast Club -Mon thru Fri 10-11 am. 
Joe Pyne Show -Mon thru Fri 11:05 -noon. 
Tradlo-Mon thru Fri 1:05-1:55 pm. 
Ea, Oat 

10. SPECIAL FEATURES 
Pin Point Weather Reports -1-1/2 times applicable 
minute rate. 

WBBW-FM 
1959 

YOUNGSTOWN 
Subscriber to the NAB Radio Code 

Media Code 4 236 9001 5.00 
Mahoning Valley Broadcasting Corp., Warner Theatre 

Bldg., Youngstown, Ohio, 44503. Phone 216-744- 
4421 

I. PERSONNEL 
President -John Cherpack, Jr. 
Vice-Pres. & Gen'l Mgr. -Dick James. 
Program Director -Tony Roas. 

2. REPRESENTATIVES 
Ohio -Thomas Broadcast Time Sales, Inc. 

3. FACILITIES 
ERP 17.500 w.: 93.3 me. 
Operating schedule: Mon thru Sun 7 am -midnight. 
EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply, 
General: la, 2a, 2b, 3a, 3d, 4a, 5, 8a, 7b. 
Rate Protection: 15b. 
Basie Rates: 20b, 21a, 21b, 22a, 22b, 23b, 24b, 25a, 

28a. 29a. 
Contracts: 40a. 44a, 45. 46. 47a, 49. 
Comb.: Cont. Discounts: 60a, 60e, 81b. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 82. 
Sponsors with competing products or services will be 
guaranteed at least 1/2 -hour separation from each 
other. 
No loud sound effects allowed. 

TIME RATES 
Eft 6/1/66-Rec'd 8/2/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 z..._.........._......_. _... 6.00 158 z......._._.._._.._... 4.75 
13 z..........._._..._.._..... 5.75 260 z _.._.-_... 4.60 
26 z _ 5.50 520 z 4.25 
52 x..._ _ 5.25 1000 z..._._......___..._ 4.00 
104 z 5.00 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x I56x 260x 

1 hr 35 31 29 27 25 23 20 
1/2 hr: 60% of hour. 

r 
WFMJ 

1939 

YOUNGSTOWN 

NBC Radio Network 

mcgavren-guild 
pgw radio, inc. 

Subscriber to the NAB Radio Code 
Media Code 4 236 9060 1.00 
WFMJ Broadcasting Co.. 101 W. Boardman St.. 

Youngstown, Ohio 44503. Phone 216-744-8611. 
TWX 216-736-0106. 
STATION'S PROGRAMMING DESCRIPTION 

WFMJ: Programmed for adults. NEWS: every half 
hoar, local or network. FARM: 6:05-6:30 am. En- 
tertainment 6:30-8:30 am featuring general popular 
music, weather and Sports information. TALK: 8:30 
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Youngstown -W F M.1 -Continued 
am -noon featuring open telephone line formats, as 
well as discussions and interviews. Entertainment 
noon -6 pm, general popular muait, information fea- 
tures, guests, interviews, audience participation. 6- 
6:30 pm news, sports, weather. 6:30-7 pm general 
popular music. 7-8:30 pm news, discussions. 8:30-9 
pm serious music. 9-10 pm general popular music, 
public affairs. 10 pm -12:15 am talk, open line, dis- 
cussion, news. Sat and Sun network. Contact Repre- 
sentative for further details. Reed 7/27/67. 

I. PERSONNEL 
President -William F. Haag. Jr. 
Manager -Mitchell F. Stanley. 

2. REPRESENTATIVES 
McGavren-Guild-I'GW Radio, Inc. 

3. FACILITIES 
5,000 w.; 1390 be. Directional -nighttime only. 
Operating schedule: 6:00 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 9a, 5, 7b, 8. 
Rate Protection: 10e, lie, 12e, 13e, 14b. 
Basle Rates: 21a, 21d, 22b, 23a, 24a, 25a, 29a. 33a. 
Contracts: 44b, 45, 46. 
Comb.: Cont. Discounts: 60e, Ela. 
Cancellation: 70b, 70e, 71a, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective March 1, 1966. (Card No. 12.) 

Card received February 7, 1966. 
Class AA -6.00-9:00 am and 4:00-7:00 pm Mon thru 
Sat. 
Class A-9:00 am -4:00 pm Mon thru Sat; 6:00 am - 
7:00 pm Sun. 
Class B --All other times. 

6. SPOT ANNOUNCEMENTS 
PElt MIN: Fixed 6 ti 12 ti 18 ti 
Class AA 24. 20. 19. 18. 
Class A 20. 17. 16. 15, 
Class B 16. 14. 13. 12. 
20/30 seconds -80% of applicable 1 -minute rate. 
10 seconds -50% or applicable 1 -minute rate. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

6 spots (6:00-9:00 am) Mon thru Sat. 
6 spots (4:00-7:00 pm) Mon thru Sat. 
6 spots (9:00 am -4:00 pm) Mon thru Sat. 
6 spots (7:00 pm -midnight) Mon thru Sat. 

24 spots, per week 

n.a Ir 

WHHH 
1941 

CITY OF LICENSE 

WARREN 

312. 

R A B 

Subscriber to the NAB Radio Code 

Media Code 4 236 8400 0.00 
(This la a duplicate of the listing appearing under 
Warren, Ohio.) 
Radio Station WHHH, Inc.. Second Nat'l Bldg., 

Market St. & Main Ave., Warren, Ohio. 44481. 
Phone 392-2529. 

I. PERSONNEL 
President -Helen Hart Hurlbert. 
Manager -Robert E. llardy. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 
Regional Reps Corp. 

3. FACILITIES 
5,000 w.; 1440 kv. 

Directional -separate patterns day and night. 
Operating schedule: 5:28 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 5, 6a, 7a, 8. 
Rate Protection: 10a, lia, 12a, 13e, 14a. 
Basic Rates: 21a, 21b, 22a, 226, 23a, 24b, 24c, 25a, 

28, 27, 28a, 28b, 28e, 29a. 30, 32b, 33a. 
Contracts: 90a, 41, 42a, 42e, 43, 94b, 45, 46, 47a, 

48, 49, 51a, 51e. 
Comb.: Cont. Discounts: 60a, 60e, 61b. 
Cancellation: 70a, 70e, 71b, 72, 73b. 
I'rod. Services: 80, 81, 82. 

TIME RATES 
Rates effective January 1, 1966. 

Rates received November 8, 1965. 

6. SPOT ANNOUNCEMENTS30/20 
30/20 

1 min sec 1 min sec 
1 ti..._....-._... 10.00 7.50 104 ti..._.._..... 9.00 6.75 
13 ti. 9.75 7.30 260 ti..._.._..... 8.50 6.35 
26 ti 9.50 7.10 520 t1..._ 8.00 6.00 
52 ti 9.25 6.90 
10 seconds -50% of 1 -minute rate. 

7. PACKAGE PLANS 
WEEKLY SATURATION PLANS 

/20 30/20 
PER WK: 1 min sec 1 min sec 
6 tf......._.._..... 9.00 6.75 18 ti..._ 8.00 6.00 
12 ii....-......_... 8.50 6.50 24 ti..._......_... 7.50 5.75 

8. PROGRAM TIME RATES 
(5:28 am -midnight) 

1 
ti 

13 
ti 

26 
ti 

52 
ti 

104 
ti 

156 
ti 

260 
ti 

1/2 hr.. 60. 57. 54. 51. 48. 45. 42. 
1/4 hr.. 40. 38. 36. 34. 31. 28. 25. 
5 min.. 20. 19. 18. 17. 15. 13. 11. 

(D) 

WHOT WRED(FM) 
1955 1959 

CAMPBELL 

The Eastman Station 
Media Code 4 236 9180 7.00 

WHOT, Inc., 901 N. Blaine Ave., Youngstown, Ohio 
94505. Phone 216-748-8464. 

I. PERSONNEL President -Myron Jones. 
Exec. Vice-Pres. & Gen'l Mgr. -William Fleckenstein. 
Commercial Manager -Bill Aey. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 
Regional Reps Corp. 

3. FACILITIES 
500 w. days, 1,000 w. nights; 1330 Sc. 

Directional. 
Operating schedule: 24 hours. EST. 
FM -ERP 24.000 w.; 101.1 inc. 
Operating schedule: 6:00 am -midnight. EST. Dupli- 
cates WHOT. 
Antenna ht: 185 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulation 
General: la, 3e, 3b. 9a, 9d, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 29b, 25a, 28b, 29a. 
Contracts: 90a, 42a, 45, 46. 47a. 
Comb.; Cont. Discounts: 60e. 61e, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with The Eastman Network. 

TIME RATES 
No. 9 ER 4/1/66-Rec'd 3/24/66. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

(Mon thru Sat 6-9 am and 3-7 pm) 
PER WK: (`) 6tl I2t1 18 t 24tí 
1 min 35.00 31.00 30.00 28.00 27.00 
30 sec 28.00 24.80 24.00 22,40 21.60 
10 sec 17.50 15.50 15.00 t4.00 13.50 

SECTION II 
(Mon thru Sat 9 am -3 pm) 

1 min 30.00 27.00 25.00 24.00 23.00 
30 see 24.00 21.60 20.00 19.20 18.40 
10 sec 15.00 13.50 12,50 12.00 11.50 

SECTION III 
(Mon thru Sat 7 pm -midnight; Sun all day) 

1 min 26.00 23.00 21,00 20.00 19.00 
30 sec 20.80 18.40 16.80 16.00 15.20 
10 sec 13.00 11.50 10.50 10.00 9.50 () Fixed position or 1-5 ti. 

DISCOUNTS 
26 consee wks 4% 52 consec wks.. 8% 
30 seconds -80% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 
Minimum wkly ached of 6 1 -min spots Oam-12mid 
Mon -Sun necessary to maintain consec wk advertising. 

7. PACKAGE PLANS 
FAMILY PLAN 

6 spots Mon Ihre Sat 6-9 am. 
6 spots Mon thru Sat 3-7 pm. 
4 spots Tues thru Fri 7-10 pm. 
4 spots Sat 9 am -3 pm. 
4 spots Sun noon -7 pm. 
24 1 -minute announcements. ea 21 

PERSONALITY PLAN 
6 spots Mon thru Sat 6-9 em. 
6 spots Mon thru Sat 9 am -noon. 
6 spots Mon thru Sat noon -3 pm. 
6 spots Mon thru Sat 3-6 pm. 
6 spots Mon thru Sat 6 pm -midnight. 
6 spots Sun noon -6 pm. 
36 1 -minute announcements. ea 17 
30 seconds -80% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 
Family Plan and Personaltiy Plan not combinable 
with other weekly plans for added frequency. 

8. PROGRAM TIME RATES 
5 minutes -1-1/2 x applicable 1 -minute rate. 

DISCOUNTS 
26 consec wks 4% 52 consec wks 8% 

WKBN WKBN-FM 
1926 1947 

YOUNGSTOWN 

CBS Radio Network 

R A B 

Subscriber to the NAB Radio Coda 
Media Code 4 236 9240 9.00 
WKBN Broadcasting Corp., 3930 Sunset Blvd.. 

Youngstown, Ohio 44501. Phone 216-782-1145. 
TOVX YO 081-U. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -W. P. Williamson. Jr. 
Vice-Pres. & Sta. Mgr. -W. P. Williamson. III. 
Sales Manager -Carl F. Glade. 

2. REPRESENTATIVES 
Katz Radio, East. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
5.000 w.: 570 ke. Directional -night only. 
Operating schedule: 24 hours daily. EST. 
FM FACILITIES ERI' 50,000 w.; 98.9 me. 
Antenna ht.: 550 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 2h. 3d, 9a, 5. 6a. 7b. 
(late Protection: 15d. 
Basic Rates: lob, 21e, 22b, 23b, 24b, 24e, 25a, 27, 

28a, 29a, 30, 32b, 33a. 
Contracts: 40a, 41, 42a, 440, 45, 46, 47a, 48. 49, 

50, 51c. 
Comb.: Cont. Discounts: 60a, 60e, Bib. 
Cancellation: 70a, 70e, 71e, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 20 ER 5/1/60 -Reed 4/17/18. 

AA -Mon thru Sat 6-10 am. 
A -Mon thru Sat 3-7 pm. 
R -Mon thru Sat 10 am -3 pm & 7-8 pm; Sun 8 
am -8 pm. 
C -Mon thru Sun 8 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE 

PER WK: 1 t 6tI 12 ti 18 ti 24 ti 
AA 30 29 28 27 26 
A 25 24 23 22 21 
B 20 18 17 16 15 
C 16 15 14 13 12 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
7. PACKAGE PLANS 

50/50 TRAFFIC IMPACT PLAN 
Advertisers scheduling at least 1/2 his weekly or 
yearly total of AA and A spots in A time will earn 
A rates on all AA and A spots. 

TOTAL AUDIENCE PLANS 
PER WK: I2t1 20tí 24 ti 
Plan 1 (1/4 AA, 1/4 A, 1/2 B) 228 360 408 
Plan 2 (1/2 B, 1/2 C) 168 260 288 

(') Subject to availability. Up to 1/2 C spots 
may be scheduled any time on weekends. 

All spots, regardless of length or classification, may 
be combined for discount purposes as long as TAP 
spots of each length are properly distributed by 
time classifications. 

8. PROGRAM TIME RATES 
A-6 am -8 pm. 
B-8 pm -6 am. 

CLASS A 
PER YR: Ix 13e 26x 52x 156x 260x 
1/4 hr 60 57 54 51 48 45 
10 min 45 43 41 39 37 35 
5 min 35 34 33 32 31 30 

CLASS B 
1/4 hr 40 38 36 34 32 30 
10 min 33 31 29 27 25 23 
5 min 25 24 23 22 21 20 
Spots and Programs may not be combined for dis- 
count purposes. 

9. PARTICIPATING PROGRAMS 
Country -Western Overnight Show -Midnight -6 am 6 
times per week, minutes only, strip basis of 1-5 
spots per night. 

Per wk 
1 strip, 6 spots 36 
2 strips, 12 spots 60 
3 strips, 18 spots 72 
4 strips, 24 spots 84 
5 strips, 30 spots 90 

WNIO 
1969 

BILES 

R A B 

Media Code 4 236 9275 5.00 
The Niles Broadcasting Co., Inc., Box 307, Niles, 

Ohio 44446. Phone 216-652-1721. 
I. PERSONNEL 

President -Stephen Conti. 
Vice President -Frank Bevilacqua. 
General Manager -Pete Scapp. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
500 w.: 1540 kv. Directional. 
Operating schedule: sunrise -sunset. EST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 5 Eff 3/1/68-Rec'd 1/26/68. 

Traffic -Mon thru Fri 6-9 am & 3:30-6 pm. 
ROS -All other times. 

6. SPOT ANNOUNCEMENTS -TRAFFIC- ROS -- 
1 min 30 see IO see I min 30 see IO see 

1 a 7.70 5.80 4.70 7.00 5.30 9.30 
26 a 6.80 5.10 9.10 6.20 4.60 3.70 
65 a 6.50 4.90 3.90 5.90 4.40 3.50 
130 x 6.20 9.80 3.70 5.60 4.20 3.40 
280 x 5.80 4.40 3.50 5.30 4.00 3.20 
520 a 5.10 3.80 3.10 4.60 3.50 2.80 
1090 a 4.70 3.60 2.80 4.30 3.30 2.60 
1300 a 4.60 3.50 2.70 4.20 3.20 2.50 
1560 x 4.50 3.40 2.60 4.10 3.10 2.40 

7. PACKAGE PLANS 
ROS: I wk 4 wk 13 wk 26 wk 52 wk 
10 x 6.60 ...... ..._. 
20 a 5.60 
40 z 5.30 6.20 ...._ 
65 z 4.90 5.90 6.60 
130 a ...... 5.40 5.60 5.90 
260 x 9.90 5.30 5.50 5.60 
520 a 4.80 5.20 5.30 
1040 a 4.00 4.60 4.70 
1300 a ._... 4.50 4.60 
1560 a 4.30 
20/30 sec: 75% of 1 -min. 10 sec: 80% of 1 -min. 

8. PROGRAM TIME RATES 
TRAFFIC 

la 26x 65x 
1/4 hr 23.20 19.20 18.00 
10 min 19.20 15.20 13.60 
5 min. 12.80 10.20 9.50 

ROS 
1 hr 59 50 44.50 
1/2 hr 37.00 30.90 
1/4 hr 21.10 17.50 16.40 
10 min 17.50 13.80 12.40 
5 min 11.70 9.20 8.60 

130e 260x 
17.00 15.60 
12.40 10.80 

9.00 8.50 

520x 

10.00 
8.20 

15.50 14.20 
11.30 9.80 8.10 

8.20 7.70 7.50 

ZANESVILLE (1 AM; 1 FM) 
Muskingum County -Map Location F-7 

Ire SIDS consumer market map and data at begin- 
ning of the State. 

WHIZ WHIZ -FM 
1924 1961 

NBC Radio Network 

R AB 
Subscriber to the NAB Radio Code 

Media Code 4 236 9300 1.00 
douthessteen Ohlo Broadcasting System, Inc.. Lind 

Arcade Bldg.. Zanesville, Ohio 43701. Phone 614- 
452-5431. 

OHIO 
STATION'S PROGRAMMING DESCRIPTION 

WHIZ: Programmed for general interest. General 
popular music. NEWS: M -Sat on hour and half hour. 
6-9 am and on hour 9 am -11 pm. Also at 5:30 pm, 
& 7:30 pm. Sun at 9 am, and on hour noon -11 pm. 
SPORTS: 6:15-6:25 pm daily. Local golf or bowling 
6:25-6:30 pm M -Sat. Live play-by-play pro football, 
baseball. college basketball and football, high school 
basketball and football. FARM: news 6:40 am, 12:20 
pm M -Set. Stock market reports 5:55 pm M -F. 
Mobile units for remotes. Contact Representative for 
further details. Recd 7/25/67. 

I. PERSONNEL 
Group Manager Radio -TV -Allan Land. 
General Manager -Robert F. Hodous. 
Director of Sales -Nate Milder. 

2. REPRESENTATIVES 
Sevalli/Gates, Inc. 
Ohio, Pittsburgh -Regional Reps Corp. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 be. 

Non -directional. 
Operating schedule: 6:00-12:05 am weekdays; 7:00- 
12:05 am Sun. EST. 

FM FACILITIES 
ERP 15.000 w.; 102.5 mc. 
Operating schedule: 6:00 am -midnight. 
Antenna height -400 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 9a, 4d, 5, 6a, 7b, 8. 

Rate Protection: 10b, 14b. 
Basle Rates: 20b, 21a, 21b, 21e, 21d, 22a, 22b, 23b. 

24b, 25a, 26, 28a, 28c, 29a. 
Contracts: 40a. 41, 42a, 42e, 43, 44b, 45, 46, 47a, 

48, 49, 51e, 51e. 

Comb.; Cont. Discounts: Bob, 60d, 60g, 601, 61a, 61b, 
Cancellation: 70a, 70e, 71e, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
FM operated separately from AM. Rates on request. 
Affiliated with NBC Radio Network. 
Member: Ohio Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective July 1, 1982. (Card No. 9.) 
Rates received July 9, 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
CLASS AA 

(6:30 am -8:30 pm) 

1 1/2 1/4 10 5 
hr. hr. hr. min. min. Ann. 

1 time.... 52.50 31.50 21.00 15.80 10.50 6.30 
26 times.. 49.90 29.90 20.00 15.00 10.00 6.00 
52 times.. 47.30 28.40 19.00 14.20 9.50 5.70 

104 times.. 44.60 26.80 18.00 13.40 9.00 5.40 
156 times.. 42.00 25.20 17.00 12.60 8.50 5.10 
260 times.. 39.40 23.60 16.00 11.80 8.00 4.80 
520 times.. 36.80 22.00 15.00 11.10 7.50 4.50 

1.000 times_ ........ ..._.» ..._.. ...._.. _._... 4.20 

CLASS A 
(All other times) 

1 time.... 45.00 27.00 18.00 14.00 9.00 5.50 
26 times.. 42.70 25.70 17.10 13.80 8.60 5.20 
52 times.. 40.40 24.30 16.20 12.60 8.10 4.90 

104 times.. 38.20 23.00 15.30 11.90 7.70 4.60 
158 times.. 35.90 21.60 14.40 11.20 7.20 4.80 
260 times_ 33.70 20.50 13.50 10.50 6.80 4.00 
520 times.. 31.40 18.90 12.60 9.60 6.80 3.70 

1,000 times.. .-- 8.40 

10. SPECIAL FEATURES 
News Service. 
5 min. 2.70 1/4 hr..._ ........ _.._.._... 4.00 
10 min. 3.30 

OKINAWA 
For listed radio stations see Guam -Okinawa -Virgin 
Islands following Wyoming. 

SERVICE -ADS Are Not 

JUST PROMOTION! 
The Service -Ads that media put into 

SRDS are more than just publication or 
station promotion. They represent an honest 
effort to provide you with information you 
can use in evaluating media and comparing 
them with others. 

The data you find in Service -Ads can be 
as valuable to you as the information you 
pick up from the listing material in Stand- 
ard Rate. Be sure that you take advantage 
of this material when it is provided for 
your use. Read, and Use the Service -Ada 
in SRDS ! 

G50D-1/2 
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OKLAHOMA 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at pr t to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 161,800 Oklahoma City.. 44,700 
METRO AREAS Tulsa 33,000 

Lawton 8,200 Total Metros.... 85,900 

OKLAHOMA 
See SRDS ronsumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 
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State, Standard Metropolitan Statistical Areas 
tSMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. State, County, City, Metro Area Data 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 

OKLAHOMA 

Altus -Jackson 
Ardmore -Carter 

Bartlesville -Washington 
Duncan -Stephens 

Enid -Garfield 
Lawton -Comanche 

Midwest City -Oklahoma Norman -Cleveland 
Muskogee -Muskogee Oklahoma City -Oklahoma 

Ponca City -Kay Stillwater -Payne 
Shawnee-Pottawatomie Tulsa -Tulsa 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City 1/1/68 1/1/68 
Metropolitan Area (000) (000) 

-Consumer Spendable 

Per 

(S) 

Income -1967 Retail Sales -1967 Passen- 
ger 

Cara 
1/1/68 
(000) 

Farm 
Popu- 
lation 
1/I/68 
(000) 

Gross 
Farm 

Ineome 
1967 

(5000) Household 
(5000) 

/ Distribution of Families 
9000 5000 8000 10000 15000 
to to to to and 

4999 7999 9999 14999 over 

-Total Retail Sales- 
Per 

Household 
($000) (S) 

Food 
(9000) 

By Selected Store Types 
General Home 

Drug Mdse. Apparel Furn. 
(5000) ($000) ($000) ($000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

OKLAHOMA STATE 
TOTALS 2,499.4 793.29 5,685,464 7,167 20.3 20.5 17.9 16.7 10.5 3,593,917 4,530 798,744 115,305 424,853 214,791 195,535 776,252 332,589 1,112.30 165.8 958,302 

ADAIR H-3 12.4 3.60 14,992 4,164 22.1 9.8 10.5 10.1 3.7 9,540 2,650 2,811 365 575 343 222 1,650 950 4.84 2.2 6,028 

ALFALFA D-2 6.5 2.34 20,906 8,934 20.1 15.6 17.3 18.7 15.2 11,246 4,806 2,309 421 393 182 330 1,619 1,105 4.32 1.8 31,545 

ATOKA G-5 7.9 2.35 13,550 5,766 21.6 9.5 13.3 16.0 5.8 12,438 5,293 2,492 283 1,062 534 421 2,750 1,522 3.11 1.8 5,334 

BEAVER C-2 6.9 2.17 16,564 7,633 22.3 19.7 18.9 16.9 8.7 6,857 3,160 1,210 165 67 338 1,153 1,650 3.03 2.0 19,728 
BECKHAM C-4 15.5 5.41 38,027 7,029 22.4 17.6 16.4 14.4 9.5 28,965 5,354 6,037 899 2,762 1,132 1,350 5,736 4,590 7.88 2.3 14,852 

BLAINE D-3 10.1 3.38 21,840 6,462 25.0 13.5 17.9 16.7 7.4 18,357 5,431 3,583 734 1,252 533 430 3,082 2,438 5.52 2.3 17,895 

BRYAN F-5 22.3 7.36 42,921 5,832 20.8 12.2 14.7 16.0 7.8 33,587 4,563 7,537 980 3,982 1,519 1,981 6,076 2,877 10.11 2.7 11,170 

CADDO D-4 25.3 8.05 51,238 6,365 22.5 13.0 15.0 19.3 7.3 38,365 4,766 9,079 1,112 1,752 2,212 1,622 6,964 4,220 11.36 4.4 31,445 

CANADIAN E-3 31.9 9.82 53,121 5,409 25.0 45.8 3.0 4.6 2.0 55,004 5,601 8,818 1,028 2,238 1,259 1,025 26,106 5,642 16.06 3.0 24,637 
CARTER E-5 41.9 13.86 80,263 5,791 22.9 16.8 20.7 13.7 7.4 58,018 4,186 13,057 2,369 6,148 3,563 3,903 10,702 5,047 16.62 1.6 6,413 

Ardmore 21.5 7.47 46,581 6,236 48,507 6,494 10,925 1,885 6,108 3,493 3,425 10,571 3,545 
CHEROKEE G-3 17.8 5.14 27,327 5,317 22.7 12.6 13.1 10.7 5.9 19,525 3,799 4,151 584 1,790 1,428 845 4,243 1,828 6.49 2.3 5,551 
CHOCTAW G-5 12.1 4.06 21,326 5,253 19.4 10.5 13.4 13.1 5.8 14,600 3,596 4,434 488 1,303 661 373 3,244 1,571 4.48 1.9 5,044 
CIMARRON A-2 4.5 1.37 12,862 9,388 15.7 17.8 18.3 21.2 16.7 7,292 5,323 1,556 303 289 141 193 1,239 1,855 2.01 1.0 16,161 
CLEVELAND E-4 73.2 20.23 101,170 5,001 18.8 52.7 4.6 4.4 0.9 83,877 4,146 20,361 3,151 3,937 8,372 4,401 16,962 7,713 28.38 1.9 6,821 

Norman 48.0 13.11 88,844 6,7'77 70,263 5,359 20,012 2,839 3,281 8,349 4,225 16,574 5,261 
COAL F-4 3.6 1.19 8,344 7,012 17.8 8.1 15.9 16.7 9.0 4,257 3,577 889 158 456 129 308 559 672 2.00 1.1 5,486 

COMANCHE D -4t 112.5 28.61 216,241 7,558 26.4 23.4 17.1 14.7 7.6 135,474 4,735 24,770 3,102 16,605 7,465 7,650 31,488 10,657 33.82 2.4 11,015 
Lawton 76.2 22.64 141,192 6,236 128,189 5,662 24,638 2,953 16,605 7,349 7,510 30,591 8,564 
Lawton Metro Area 112.5 28.61 216,241 7,558 26.4 23.4 17.1 14.7 7.6 135,474 4,735 24,770 3,102 16,605 7,465 7,650 31.488 10,657 33.82 

COTTON D-5 6.1 2.01 13,334 6,634 21.0 12.1 18.6 18.0 7.9 10,274 5,111 2,128 243 582 475 371 884 533 3.51 1.3 8,150 
CRAIG G-2 15.5 437 27,510 6,295 23.4 17.9 15.7 13.7 8.1 19,995 4,576 4,171 685 1,436 855 397 4,395 2,832 6.31 2.6 14,107 
CREEK F-3 41.4 13.51 82,504 6,107 23.4 19.9 18.6 15.2 6.9 45,249 3,349 11,926 1,663 2,988 2,603 2,738 9,905 5,271 19.59 1.8 4,281 
CUSTER D-3 22.4 727 53,620 7,376 21.8 15.8 18.5 18.5 12.5 40,426 5,561 6,648 1,305 2,426 2,230 2,691 7,220 5,424 9.42 2.2 23,447 
DELAWARE H-2 12.9 4.08 19,929 4,885 20.7 10.8 12.7 13.0 5.5 8,519 2,088 1,817 297 2,022 42 1,903 1,349 6.80 2.8 9,550 
DEWEY D-3 4.2 1.47 12,092 8,226 20.5 13.4 15.4 23.6 9.5 8,376 5,698 1,872 178 241 193 108 1,165 1,372 2.87 1.6 12,482 
ELLIS C-2 3.7 1.30 12,505 9,619 19.8 12.5 19.1 19.7 14.4 8,537 6,567 1,630 473 206 170 264 2,249 766 2.69 1.5 11,325 
GARFIELD E -2t 56.4 18.31 143,423 7,833 21.0 19.7 20.2 18.6 11.9 99,346 5,426 12,533 5,324 14,048 6,027 5,667 19,261 9,062 27.59 33 27,992 

Enid 42.9 14.56 112,741 7,743 84,786 5,823 12,062 5,067 12,928 6,027 5,264 16,423 7,379 
GARVIN E-4 293 9.14 57,480 6,289 22.6 16.7 21.3 14.3 6.9 37,247 4,075 9,003 945 2,353 1,578 1,570 8,171 4,788 11.77 3.1 11,210 
GRADY E-4 27.4 9.09 59,902 6,590 23.1 14.9 18.6 16.6 7.8 38,976 4,268 9,268 1,282 3,128 1,827 2,295 10,445 3,324 12.64 4.1 23,573 
GRANT E-2 6.2 2.20 18,750 8,523 22.4 15.3 16.9 20.4 11.5 10,503 4,774 1,934 265 204 157 314 1,945 1,548 4.02 2.4 24,031 

GREER C-4 6.8 2.27 20,056 8,835 20.9 13.1 16.0 17.4 11.3 10,323 4,548 2,547 567 753 259 181 1,382 1,532 3.48 1.5 8,899 
HARMON C-4 4.0 1.30 15,017 11,552 19.9 11.3 15.3 19.2 15.6 7,150 5,500 1,594 318 504 255 253 1,740 372 2.25 1.3 11,874 
HARPER C-2 5.9 1.89 15,126 8,003 19.8 20.3 19.8 19.5 9.9 6,941 3,672 2,032 307 209 301 83 1,227 948 3.27 1.4 11,797 
HASKELL G-4 5.7 1.77 13,289 7,508 18.3 8.2 12.1 19.9 9.5 8,777 4,959 1,841 511 1,281 473 156 2,092 701 2.98 1.9 4,665 
HUGHES F-4 11.6 3.92 25,948 6,619 19.5 11.4 13.8 15.9 9.6 15,376 3,922 4,712 666 1,070 605 388 3,361 1,465 5.32 2.2 6,612 
JACKSON 0-5t 38.0 11.27 55,057 4,885 30.1 24.4 12.5 6.8 3.8 41,272 3,662 8,258 1,671 3,803 2,094 3,443 9,155 3,590 10.86 2.0 19,564 

Altus 24.1 6.94 49,167 7,085 35,325 5,090 7,847 1,358 3,296 2,053 3,019 8,840 2,835 
JEFFERSON E-5 6.1 2.16 14,169 6,560 23.0 13.1 14.7 20.2 7.3 7,872 3,644 1,807 317 405 199 154 2,045 816 3.13 1.5 8,820 
JOHNSTON F-5 6.6 2.10 14,335 6,826 18.5 11.3 11.1 14.8 11.7 6,127 2,918 2,125 321 297 68 223 1,079 846 2.55 1.1 6,427 
KAY F-1 55.8 18.48 127,868 6,919 19.8 22.1 21.4 17.6 9.3 68,863 3,726 16,431 2,981 5,892 3,632 4,040 18,922 5,572 25.26 3.1 24,800 

Ponca City 28.4 9.52 66,334 6,968 40,067 4,209 11,738 1,794 4,578 3,129 2,761 9,349 3,092 
KINGFISHER E-3 9.5 3.16 24,604 7,786 24.2 17.3 17.1 15.2 10.6 17,064 5,400 3,644 467 697 527 403 4,040 2,325 6.02 2.9 24,343 

KIOWA D-4 12.5 4.33 30,740 7,099 21.8 13.6 16.9 17.7 9.2 18,540 4,282 4,163 741 968 899 646 4,448 1,582 6.35 2.3 16,538 

LAT!MER G-4 
LE FLORE H-4 

5.9 
25.8 

1.82 
8.25 

12,461 
45,375 

6,847 
5,500 

20.0 10.3 12.9 18.0 10.9 
22.4 11.8 14.8 13.6 6.2 

6,533 
27,222 

3,590 
3,300 

2,406 
6,952 

252 
824 

307 
3,315 

391 
666 

51 
1,029 

684 
7,820 

620 
2,188 

2.54 
12.19 

1.1 
3.3 

2,699 
10,219 

LINCOLN F-3 16.7 5.58 34,568 6,195 22.7 16.1 16.3 13.6 7.4 22,080 3,957 4,765 489 1,681 659 476 4,919 3,131 8.55 3.5 8,888 

LOGAN E-3 16.6 5.47 35,133 6,423 24.5 17.0 17.1 13.9 7.0 23,865 4,363 5,956 973 1,087 1,414 1,867 4,714 2,925 8.05 2.2 11,169 

LOVE E-5 4.1 1.31 10,418 7,953 16.0 10.4 13.6 24.3 12.5 4,711 3,596 1,479 73 147 264 109 394 425 2.03 1.2 6,793 
McCLAIN E-4 12.0 3.80 24,966 6,570 23.7 13.7 19.6 15.1 7.2 16,124 4,243 3,826 381 388 505 667 5,260 2,143 5.65 2.3 11,291 

McCURTAIN H-5 22.6 6.78 37,906 5,591 20.9 11.0 12.7 16.4 7.3 26,088 3,848 6,309 430 2,586 973 1,092 6,636 2,033 7.68 2.7 6,608 
McINTOSH G-3 8.8 2.73 18,579 6,805 18.5 8.5 12.7 15.7 10.3 12,238 4,483 3,206 322 292 925 304 2,210 2,058 4.36 2.3 6,478 
MAJOR D-2 5.9 2.02 18,775 9,295 18.8 12.0 15.5 25.5 12.8 11,085 5,488 1,999 218 654 157 170 3,310 1,174 3.94 2.6 15,742 

MARSHALL F-5 6.3 2.16 12,204 5,650 20.8 14.6 15.0 15.9 9.4 7,811 3,616 2,260 290 252 306 1,052 914 777 3.21 .9 6,253 

MAYES G-2 21.7 6.84 35,357 5,169 23.1 18.4 14.0 12.0 5.8 23,553 3,443 5,869 656 1,019 1,208 829 5,180 2,443 8.89 2.8 10,155 
MURRAY F-5 11.2 3.81 20,887 5,482 23.0 14.8 18.4 11.5 7.1 12,384 3,250 2,586 440 351 427 432 3,581 1,254 4.68 .9 6,658 

MUSKOGEE G-3 63.6 20.08 128,613 6,405 21.1 17.5 16.8 16.2 9.1 76,889 3,829 17,023 2,810 8,826 5,833 4,464 13,549 6,959 25.33 3.5 12,726 
Muskogee 41.1 13.83 91,186 6,593 65,604 4,744 16,701 2,525 8,170 5,694 3,314 13,213 4,150 

NOBLE E-2 9.4 3.21 25,032 7,798 20.3 13.1 17.3 20.6 12.3 13,260 4,131 2,829 402 515 436 400 2,492 1,796 5.08 2.0 14,317 

NOWATA G-2 9.7 3.16 20,676 6,543 26.4 19.1 17.6 12.7 6.8 7,340 2,323 1,992 120 463 244 396 1,470 558 5.27 1.6 7,845 

OKFUSKEE F-3 8.1 2.55 17,177 6,736 18.2 12.1 12.1 19.2 10.2 9,632 3,777 2,739 256 821 253 267 1,698 789 3.73 1.6 4,049 
OKLAHOMA E -3t 530.6 170.58 1,345,796 7,890 18.7 21.4 21.1 18.8 13.6 883,191 5,178 198,223 24,384 147,002 68,964 54,061 183,247 71,499 249.38 1.4 9,420 

Midwest City 50.0 14.01 89,815 6,411 58,562 4,180 23,764 1,523 6,392 6,694 1,597 12,930 4,025 
Oklahoma City2 404.1 135.40 979,829 7,237 692,983 5,118 125,275 20,588 138,073 56,733 45,978 141,986 52,126 
Oklahoma City 
Metro Area 635.7 200.63 1,500,089 7,477 19.0 26.0 18.5 16.6 11.7 1,022,072 5,094 227,402 28,563 153,177 78,595 59,487 226,315 84,854 293.82 

OKMULGEE G-3 33.4 10.96 77,022 7,028 19.9 17.5 16.4 17.4 10.5 44,226 4,035 11,802 1,344 4,542 1,807 2,327 10,946 3,845 14.69 1.9 5,307 
OSAGE F-2 33.9 10.89 76,037 6,982 21.1 18.2 21.8 17.4 8.9 31,336 2,878 12,455 1,195 2,292 825 543 4,573 3,850 16.96 2.6 21,368 

OTTAWA H-1 26.9 9.07 61,188 6,746 17.5 17.8 18.5 18.8 9.5 41,446 4,570 9,201 1,418 2,505 1,597 1,818 14,243 2,588 13.58 1.9 8,467 

PAWNEE F-2 8.9 3.05 22,500 7,377 21.5 15.8 15.5 17.2 11.0 13,485 4,421 2,780 424 666 297 746 3,833 1,672 4.90 1.9 8,127 

PAYNE F-3 45.3 14.01 99,139 7,076 20.7 17.0 21.3 16.6 9.3 58,887 4,203 13,831 1,922 5,303 2,627 3,935 11,792 5,373 18.38 2.4 8,853 
Stillwater 27.4 7.80 52,882 6,780 38,911 4,989 9,299 1,247 3,279 2,025 2,756 9,092 3,345 

PITTSBURG G -4t 31.3 9.95 65,413 6,574 20.3 12.4 16.5 18.5 8.9 47,295 4,753 11,056 1,835 5,430 3,178 2,188 8,049 4,696 13.68 2.7 9,213 
PONTOTOC F-4 27.8 9.29 52,836 5,687 25.6 19.1 16.0 12.1 6.1 44,519 4,792 9,171 2,091 3,639 3,215 2,933 10,996 3,326 11.91 2.1 9,510 
POTTAWATOMIE F-4 42.5 14.11 81,516 5,777 24.8 21.0 16.6 12.2 6.4 55,201 3,912 13,506 1,911 8,062 3,004 2,041 8,259 4,718 19.25 2.8 8,939 

Shawnee 26.6 9.17 51,488 5,615 46,693 5,092 11,593 1,658 7,995 2,929 1,800 8,162 3,280 

PUSHMATAHA G-5 7.0 2.31 12,224 5,292 19.4 11.6 9.3 15.2 6.4 10,207 4,419 2,093 313 1,564 302 160 3,210 1,026 2.47 1.6 3,407 

ROGER MILLS C-3 3.4 1.11 9,290 8,369 20.9 14.0 10.1 22.7 8.3 3,238 2,917 826 89 201 100 768 342 1.75 1.8 11,872 

ROGERS G-2 22.7 7.31 39,915 5,460 25.6 16.8 16.6 14.5 5.3 23,731 3,246 6,177 617 1,975 728 677 5,330 2,885 12.18 2.8 8,878 

SEMINOLE F-4 20.9 6.83 58,453 8,558 16.9 12.2 16.5 22.2 16.1 28,361 4,152 7,284 1,279 1,436 1,788 1,446 6,318 3,232 11.08 1.5 5,017 

SEQUOYAH H-3 175 5.09 23,948 4,705 22.1 11.6 15.5 11.2 4.8 16,368 3,216 3,777 559 931 256 403 2,675 2,379 7.04 2.3 5,713 

STEPHENS E-4 41.8 13.54 91,797 6,780 21.4 24.5 17.2 16.1 8.6 56,485 4,172 14,652 2,144 5,116 3,198 2,747 12,742 5,161 18.27 1.9 9,644 

Duncan 22.7 7.49 52,473 7,006 41,994 5,607 12,149 1,656 4,824 3,138 2,211 10,788 3,762 

TEXAS B-2 15.2 4.67 37,804 8,095 21.5 22.8 18.0 18.1 11.1 30,071 6,439 5,581 934 1,872 1,072 1,107 9,376 3,158 7.69 1.7 32,397 

TILLMAN D-5 13.4 436 25,370 5,819 24.8 16.2 15.8 11.7 5.8 18,011 4,131 3,997 584 1,124 775 813 3,468 2,011 5.58 2.4 22,203 

(2) Includes portions in Canadian and Cleveland Counties. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places on military posts In these counties. 
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OKLAHOMA 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Househodsol 

Metropolitan Area (000) (000) 

TULSA G-3 425.8 137.63 
Tulsa° 320.5 106.35 
Tulsa Metro Area 501.1 162.03 

WAGONER G-3 16.0 4.93 
WASHINGTON G-2 51.1 16.28 

Bartlesville, 30.4 9.90 
WASHITA D -4t 19.0 5.64 
WOODS D-2 9.9 3.41 
WOODWARD D-2 14.3 4.36 

State, County, City, Metro Area Data 

-Consumer Spendable Income -1967 

(4000) 
Household 

(5) 

3Ó0Ó 
Distribution 

8000 
of Families500 -Total Retail Sided - 

3000 
to to to to and Household 

4999 7999 9999 14999 over ($000) (5) 

Retail Sales -1967 

Food Drug 
(4000) ($000) 

By Selected Store Types 
General Home 
Mdse. Apparel Furt. 
($000) ($000) ($000) 

1,157,332 
988,098 

1,315,873 
28,6% 

123,872 
96,048 
35,433 
29,164 
34,680 

8,409 16.2 21.0 19.9 20.5 15.8 668,976 
9,291 553,636 
8,121 17.1 21.0 19.9 19.8 14.5 745,561 
5,813 22.6 14.2 16.7 14.3 7.3 12,998 
7,609 18.4 26.3 17.8 17.3 12.7 70,918 
9,702 58,831 
6,282 30.8 20.8 15.8 9.9 5.2 14,188 
8,552 21.9 17.5 16.7 18.9 13.4 21,187 
7,954 20.5 17.9 18.7 22.0 12.1 25,622 

4,861 
5,206 
4,601 
2,637 
4,356 
5,943 
2,516 
6,213 
5,877 

140,710 
100,848 
165,091 

3,899 
17,840 
16,292 
2,830 
4,083 
5,596 

20,256 107,132 
16,522 90,769 
23,114 112,412 

414 823 
2,883 6,192 
1,785 6,023 

400 826 
721 1,509 
983 1,883 

43,451 
37,823 
46,879 

344 
4,766 
4,163 

1,467 

43,651 
42,117 
46,932 

344 
4,371 
3,404 
1,167 
1,518 
1,495 

(3) Includes portion In Osage County. 

Patten- 

Cer Z; 
I/I/68 
(9ßC) 

Fana 
Pappsn- 
lotion 
1/1/68 
(NO) 

Grau 
Farm 

Iname 
1987 

(4088) 

Auto- 
motive 
(4000) 

Service 
Station 
($000) 

140,197 54,154 185.57 2.2 11,404 
124,561 42,903 
154,675 63,275 222.12 

1,818 1,442 6.13 2.5 8,859 
17,463 6,504 22.76 1.3 5,663 
12,514 5,270 
3,080 1,801 6.14 3.7 28,609 
3,805 1,899 6.07 1.7 23,355 
4,626 3,400 6.95 1.6 16,575 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 

STATE NETWORKS 

Indian Nations Network, Inc. 
Comprised of: 

KADA-Ada KGLC-Miami 
KWHW-Altus KEBC-FM-Moore 
KALV-Alva KMUS-Muskogee 
KWON -Bartlesville KNOR-Norman 
KLTR-Blackwell KNFB-FM-Nowata 
KWCO-Chlckaeha KLPR-Oklahoma City 
KWPR-Claremore KOFM-FM--Oklahoma 
KWOE-Clinton City 
KUSH-Cushing KOKL-Okmulgee 
KSEO-Durant KVLH-Pau)s Valley 
KSEO-FM-Durant KOSG--Pawhuaka 
KWIIP (FMI -Edmond KLOR-FM-Ponca City 
KBEK-Elk City KOLS-Pryor 
KGWA-Enid KREK-Sapulpa 
KTAT-Frederick KGFF-Shawnee 
KWRW- Outhrle KEPI, KEPI-FM-8ti11- 
KHEN, KHEN-FM- water 

Henrietta KTOW-Sand Springs 
KTJS-Hobart KVIN-Vinita 
KCCO-Lawton KWLO---Wagoner 
KMAD-Madill KCCE-Weatherford 
KNED-McAlester KWSH-Wewoka 
REED -FM -McAlester 
Media Code 4 237 0100 2.00 
Box 14448, Oklahoma City, Okla. 73114. Phone 405- 

478-1081. 

I. PERSONNEL 
General Manager -Lewis Coleman. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL RATE POLICY 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 5/1/68-Rec'd 6/26/68. 
6. SPOT ANNOUNCEMENTS 

PER WK: Ix 24x 52x 104x 208x 
1 min 110 105 100 95 90 

7. PACKAGE PLANS 
SATURATION PLAN 

PER WK: 1 ti 6ti I2tI 24 ti 
1 min 100 95 90 85 

8. PROGRAM TIME RATES 
PER WK: Ix 24x 52x I04x 208x 312x 
5 min 175 185 155 145 135 125 

SATURATION PLAN 
PER WK: 1 ti 6 t 12 ti 24tí 
5 min 155 145 135 125 

ADA 

312x 
85 

Pontotoc County -Map Location F-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

KADA 
1934 

Media Code 4 237 0130 9.00 
KADA Broadcasting, Inc., Box 609. Ada, Okla. 

74820. Phone Federal 2-1212. 
Studio: North Broadway, Ada. Okla. 

I. PERSONNEL 
Pres. & (len'i Mgr. -Roy Judge. 
Station Manager -Jerry Spencer. 

2. REPRESENTATIVES 
Southwest -Clyde Melville. 

3. FACILITIES 
250 w.; 1230 kc. Non -directional. 
Operating schedule: 5:00 am -11:00 pm weekdays; 7:00 
am -10:30 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 4b, 9d, 8. 
Basic Rates: 26, 28a, 32a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60a. 
Affiliated with Keystone Radio Network. 
Member: Indian Nations Network, Ine. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective May 1, 1959. 
Rates received May 21, 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. () 

1 time.... 27.00 15.00 10.00 5.50 8.50 
13 times_ 25.80 14.70 9.50 5.50 3.35 
26 times_ 25.20 13.80 9.00 5.10 3.00 
52 times.. 24.80 13.00 8.50 4.90 2.80 

104 times.. 24.00 12.00 8.00 4.70 2.80 
156 times.. 21.40 11.50 7.50 4.50 2.40 
260 times_ 19.80 11.00 7.00 4.25 2.20 
312 times.. 19.00 10.00 6.50 4.00 2.00 () One minute or less if transcribed, or 100 words 

live. Station break announcements limited to 25 
seconds if transcribed, or 50 words if live. 

ALTUS 
Jackson County -Map Location D-5 

See SRDS consumer market map and data at begin 
oing of the State. 

KWHW 
1846 

Subscriber to the NAB Radio Code 
Media Code 4 237 0260 4.00 

Altus Broadcasting Co.. Radio Bldg.. Altus, Okla. 
73521. Phone 405-482-1450. 
STATION'S PROGRAMMING DESCRIPTION 

KWHW: Programmed mainly for adult appeal. 
NEWS: hourly M -Sat plus additional reports 6:30 am 
and four 15 min roundups. 10 news programs Sun. 
Additional farm and market reports morning and noon 
M -Sat. Network news on half hour. Telephone hook- 
ups and mobile unit available. Public schools and 
Air Force have regularly scheduled studio broadcasts. 
SPORTS: 2 reports daily plus local and college foot- 
ball. Staff available for remote pickups from shopping 
centers, fairs. etc. Station personality endorsements 
not permitted. MUSIC: middle-of-the-road including 
current hits, country, western and gospel. Contact 
Representative for further details. Rec'd 6/27/88. 

I. PERSONNEL 
General Manager -Frank E. Wimberly. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

S. FACILITIES 
1,000 w. days, 250 w. night,: 1450 kc. 

Non -directional. 
Operating schedule: 6:30 am -10:00 pm. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12a, 13a, 14a, 15b. 
Basis Rates: 21a, 21d, 2213, 23a, 25b, 28b, 28e, 29a. 

29b, 30, 31. 
Contracts: 40a, 42b, 46, 47a, 48. 
Comb.; ConL Discounts: Gob, 60e, 61a. 
Cancellation: 71b, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 
Rata for periods longer than one hour are in exact 

proportion to the corresponding ono hour rate. An- 
nouncements and programs of five minutes or more 
cannot be combined to earn greater discounts. Con- 
tracts accepted 60 days prior to first broadcast. 

TIME RATES 
Rates received September 5, 1962. 

6. SPOT ANNOUNCEMENTS 
1 26 52 

ti. ti. ti. 
1 minute.... 4.00 3.75 3.50 

30 seconda.... 3.20 3.00 2.80 

7. PACKAGE PLANS 
Per week 

10 ti, 20 ti. 25 ti. 30 ti. 
1 minute...._ ..... .°._. 3.00 2.50 2.25 2.00 

30 seconds..._ 2.40 2.00 1.80 1.80 
Package ratea do not apply to fixed position an- 
nouncements. 

104 156 260 
U. ti. ti. 

3.25 3.00 2.50 
2.80 2.40 2.00 

312 
u. 

2.25 
1.80 

ALVA 
Woods County -Map Location D-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KALV 
1956 

Media Code 4 297 0390 9.00 
Avlin, Inc., Box 328, Alva, Okla. 73717. Phone 

327-1430. 

STATION'S PROGRAMMING DESCRIPTION 
KALV: Programmed for general interest. 
Country and western music 6-9 am with some re- 
ligious music in early portion. Air personalties 
9:05-9:45 am and women'. program (calendar, hos- 
pital, news and interviews). Air personality 9:45 
am -noon. general popular music. Noon -1 pm 15 min 
farm, 15 min swap. 15 min news, 15 min interview. 
1-4 pm general popular music. 4-5 pm country and 
western. 5-7 pm general popular music. 7-10 pm 
current hits. NEWS and weather every hour. Live 
play-by-play of all local high school and college 
football and basketball. Contact Representative for 
further details. Rec'd 7/14/87. 

I. PERSONNEL 
Pres. & Gen'I Mgr. -Roger Lovett. 

2. REPRESENTATIVES 
Pete Richardson and Associates, Inc. 

3. FACILITIES 
500 w.; 1430 kc. Directional. 
Operating schedule: 6:00 am -midnight weekdays; 8:00 
am -midnight Sun. CST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a. 9d, 5. 6a. 
Rate Protection: 10a, lla, 12a, 13a, 14a. 15b. 
Basic Rates: 20b, 21d. 24a, 28c. 
Contracts: 40a. 44a, 46, 48, 51b. 
Comb.: Cont. Discounts: 00h, 61b. 
Cancellation: 70h. 70d, 72, 73b. 
Prod. Services: 82. 
Member: Indian Nations Network. Inc. 

TIME RATES 
Rates effective March 12. 1965. 

Rates received May 7, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 ses 
1 tL 2.95 2.35 

53 ti 2.80 2.20 
105 ti .... ._..__....__..._......_-..-__... 2.75 2.15 
209 ti ..- , 2.70 2.10 
417 or more tt._......_.._.._.._...._..__ 2.65 2.05 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 tt._.._.,,._......_..._......._.._... 25.00 20.00 15.00 
14 ti._ ............ _ ........ _______ 22.50 19.00 14.00 
27 ti ........... _.. .... ________ 20.00 18.00 13.00 
53 ü 17.00 12.00 
105 ti._........ _......_...._.._.._... ..._... 16.00 11.00 
209 tL .... _...-_ 15.00 10.00 

ARDMORE 

10 sec 
1.80 
1.75 
1.70 
1.65 
1.60 
1.55 
1.50 

5 min 
11.75 
10.50 

9.50 
8.25 
7.00 
6.00 

Carter County -Map Location E-5 
See SRDS consumer market map and data at begin- 
ning of the State. 

KVSO 
1935 

Subscriber to the NAB Radio Code 
Media Code 4 237 0520 1.00 
Ardmoreite Publishing Co., Ardmoreite Bldg., Ard- 

more, Okla. 73401. Phone 405-223-3030. 
I. PERSONNEL 

General Manager -Douglas C. Dillard. 
3. FACILITIES 

1,000 w.; 1240 kc. Non -directional. 
Operating schedule: 6:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15%; 10th of following month. 

5. GENERAL RATE POLICY 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective January 10, 1959. (Card No. 7G.) 

Card received October 24, 1955. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

(6:00 ans -11:05 pm) 
1 hr. 1/2 hr. 

1 time.... 30.00 18.00 
28 times.. 29.25 17.55 
52 times.. 29.50 17.10 

104 times_ 27 00 16.20 
156 times 25.50 15.30 
260 times.. 24.00 14.40 
312 times.. 22.50 13.50 

(1 One minute or less. 

1/4 hr. 5 min. () 
12.00 7.50 4.50 
11.70 7.31 4.89 
11.40 7.12 4.27 
10.80 6.75 4.05 
10.20 6.37 8.83 
9.80 8.00 3.60 
9.00 5.63 3.13 

BARTLESVILLE (1 AM; 1 FM) 
Washington County -Map Location G-2 

See SRDS ronsumer market map and data at begin- 
ning of the State. 

KVCW (FM) 
1961 

Media Code 4 237 0650 6.00 
Quality FM Broadcasters. Inc., Price Tower Studios. 

Bartlesville. Okla, 74003, Phone 918-338-2221. 
1. PERSONNEL 

Pres & Gen'i Mgr. -Peter B. Wolcott. 
3. FACILITIES 

ERP 260 w.: 100.1 mc. 
Operating schedule: 8 am -11 pm. CST. 
Antenna ht,: 181 ft. above average terrain. 

4. AGENCY COMMISSION 
15/2 time only: 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. General: la, 2a, 2b, 3a, 4a, 4c, 5, 6a, 7a. Rate Protection: 10a. 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 21a, 29b. 25b. 28b, 28e. Contracts: 40a, 44a, 45, 97e. 
Comb.: Cont. Discounts: 60a, 60c, 80d, 60e. 60g, ß1c. 
Cancellation: 70e, 71a. 73a. 

TIME RATES 
ER 8/1/86 -Reed 6/28/66. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x I04x 260x 312x 

Each 4.00 3.75 3.50 3.25 3.00 2.75 2.50 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 z 43.00 23.00 13.00 10.00 8.00 
13 z._._.-.___.__,, 40,75 21.75 12.25 9.40 5.60 
26 z - 38.50 20.50 11.50 8.80 5.20 
52 x..._ 38.25 19.25 10.75 7.20 4.80 
104 z 34.00 18.00 9.00 6.60 4.40 
1.56 z ...... _.._.._ 31.75 16.75 8.25 6.00 4.00 
280 z 29.50 15.50 7.50 5.40 3.60 
312 z..._ 27,25 14.25 6.75 4.80 3.20 

KWON 
1941 

Media Cods 4 237 0780 1.00 
Enterprise Broadcasting Group, Inc., Boz 1215. 

KWON Radio Center, Dewey Rd., Bartlesville, 
Okla. 74003. Phone 918-336-1400. 

I. PERSONNEL 
President -D. A. Rawley, Jr. 
Manager -Hal Kemp. 
Program Director -Jim Wlllaford. 

2. REPRESENTATIVES 
New York -Gene Bolles Company. 
Dallas -Clyde Melville Co. 
St. Louis & Kansas City -Eugene F. Gray Co. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 6:00 am -midnight Mon thru Sun. 
CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10e, 12e, 14b, 15b. 
Basic Rates: 20b, 21a, 22a, 23a. 24a, 25a, 28b, 28e, 

29a. 
Contracts: 40a, 43. 45, 48, 47a. 51b, 51c. 
Comb.: Cont. Discounts: 60a, 60e, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 80, 82. 

(This listing eentinued on next pane) 
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Bartlesville -K W 0 N -Continued 
Member: Indian Nations Network. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

!fates effective January 1, 1963. 
listes received January 7, 1968. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION ANNOUNCEMENTS 

1 min 30 sec 1 min 80 sec 
1 ti..........._ 7.00 6.00 260 ti._.__ 5 00 4.00 
52 t1._.-_ 6.00 5.00 520 ti-__ 4.00 8.00 
156 ti 5.50 4.50 1000 tl-._....._ 3.00 2.00 
10 seconds -50% of 1 -minute rate. Frequency applies. 

7. PACKAGE PLANS 
ROS PACKAGE PLANS 
1 -Minute Announcements 

30 DA: ea tot ea tot 
100 ti. 3.00 300.00 150 tl._ ...... _... 2.50 375.00 

30 -Second Announcements 
30 DA: 
100 ti 2.40 240.00 150 ti._ 1.85 277.50 

BETHANY 
Oklahoma County -Map Location E-3 

See SRDS consumer market map and data at beginning 
of the State. 

See Oklahoma City 
(including Norman, Bethany, Edmond) 

BLACKWELL 
Kay County -Map Location F-1 

See SRDS consumer market map and data et begin- 
ning of the State. 

KLTR 
(formerly KLOR) 

1952 
Media Code 4 237 0845 2.00 
Communications Enterprises. Inc., Box 990, suite 

414, Community Bldg., Ponca City, Okla. 74601. 
Phone 405-765-4698. 
STATION'S PROGRAMMING DESCRIPTION 

KLTR: Programmed for general interest 
Farm 6-7 am. interviews, markets, county agent re- 
port. ENTERTAINMENT: 7 am -12M contests, sports 
live, business news, weather checks, traffic reports, 
comedy, general popular music featuring, standards, 
current hits, showtunes, film music, middle-of-the- 
road. Audience participation M -Sat 9-10 am featur- 
ing phone talk. Farm M -Sat noon -1 pm. markets, 
county agent report. area farm information. NEWS: 
5 min on hour. highlights on half hour. 15 min re- 
port 7:30 am, 12:30 pm. & 5 pm, 3 man news staff, 
mobile cruiser, state news network, AP. area string- 
ere. Sun 8-11:45 am religious. Simulcast to 6 pm. 
FM 6 pm -12M middle-of-the-road music. live sports 
coverage. Rec'd 7/14/67. 

I. PERSONNEL 
General Manager -Ray Bush. 
Program Director -Ronnie May. 

9. FACILITIES 
1,000 w. days; 1580 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non.slmuleaat facilities see 
KLOR (FM), Ponea City, Okla. 

4. AGENCY COMMISSION 
15/0; time only. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 4c, 5, 8e, M. 
Rate Protection: 10. 11b. 12b, 13b, 14b, 15b. 
Basic Rates: 20a, 21b, 22e. 23a, 24c, 25a, 28e, 30, 

33c. 
Contracts: 40a. 41, 92d, 44a, 45, 46, 47a, 51e. 
Comb.; Cont. Discounts: 60a, 80e. Ola, 82b, 62d. 
Cancellation: 70a, 70e, 71a. 72. 73b. 
Prod. Services: 80, 82. 
FM Facilities: See KLOR (FM), Ponca City, Okla. 
Affiliated with KBS Radio Network. 
Member: Indian Nations Network, Inc. 

TIME RATES 
Eff Rec'd 7/17/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 3I2x I000x 

1 min ........ 5.10 4.80 4.90 4.00 3.40 2.90 
30 sec 3.90 3.80 3.20 2.80 2.25 1.95 

7. PACKAGE PLANS 
ROS -7 DAYS 

10 ti 20 ti 90 ti 40 ti 50 ti 60 ti 
1 min. 4.00 3.50 3.25 3.00 2.75 2.50 
30 sec 3.00 2.75 2.50 2.25 2.00 1.75 

ROS -30 DAYS 
IOO tl 150 t1 200 tl 

1 min. _ 2.50 2.25 2.00 
30 sec _ 2.10 1.70 1.50 

8. PROGRAM TIME RATES 
ix 26x 52x I56x OM I000x 

1 hr..._ 40.00 38.50 36.00 34.50 33.00 _._.. 
1/2 hr 27.00 25.50 24.00 22.50 21.00 __.. 
1/4 hr 18.00 18.00 14.25 12.75 10.25 ..._... 
5 min..._.._ 9.00 7.75 6.75 5.75 4.75 4.25 

CHICKASHA (1 AM; 1 FM) 
Grady County -Map Locatior, E-4 

See SRDS consumer market map and data t t begin- 
ning of the State. 

KNDR(FM) 
1966 

Media Code 4 237 0950 0.00 
Grady Radio, Inc., Box 1288, Oklahoma National 

Bldg., Chickasha, Okla. 73018. Phone 405-224- 
1604. 

I. PERSONNEL 
Pres. & Gen'I Mgr. -Ben E. DeKinder. 

3. FACILITIES 
ERP 2,145 w.; 105.5 mc. 
Operating schedule: 6 am -8 pm dally. CST. 
Antenna ht.: 265 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b. 3a, 3b, 3d, 4a, 9d, 5, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13e, 14a. 15b. 
Basic Rates: 20b, 21a, 21b, 22b, 23a, 25e. 28e. 
Contracts: 40a, 41, 44a, 45, 48. 
Comb.; Cont. Discounts: 60h, 601, 61a, 62d. 
Cancellation: 71a, 72. 73b. 
Prod. Services: 80, 81, 82. 
Rates & Discounts based on number of broadcasts 
per month. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 8/1/66-Rec'd 1/29/88. 
6. SPOT ANNOUNCEMENTS 

PER MO: I ti 4ti 12 ti 25tí 50tí 100 t1 
1 min. 2.50 2.00 1.75 1.50 1.25 1.00 
30 sec 1.90 1.55 1.35 1.15 .95 .75 
15 sec 1.45 1.20 1.00 .85 .75 .60 

8. PROGRAM TIME RATES 
PER M O : I ti 4 01 12 01 25 01 
1 hr 25.00 17.50 12.50 10.00 
1/2 hr 15.00 10.50 7.50 8.00 
1/4 hr 9.00 6.25 4.50 3.75 
5 min. 5.50 3.75 2.75 2.25 

DISCOUNTS 
12 mo-10% 8 mo-5% 

KWCO 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 237 1040 9.00 
Sooner Broadcasting Corp., Box 770, KWCO Bldg., 

Fourth and Grand Chickasha, Okla. 73018. 
I. PERSONNEL 

President -M. G. Tomlinson. 
Vice-Pres. & Gess 1 Mgr. -Jack O. Brewer. 
Sec. -Tress. -James R. Brewer. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
South -Mario Messina Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1560 kc. 

Directional -nighttime only. 
Operating schedule: 6:00 am -10:00 pm Mon thru Sat; 
7:00 am -10:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General; lb, 2b, 3c, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14e. 15h. 
Basic States: 20b, 21a, 22a, 23a, 24b, 25e, 26, 27, 

28c, 29b, 31, 33a. 
Contracta: 40e, 42b, 44b, 46, 47e, 48, 41, 51b. 
Comb.. Cont. Discounts: 601, 61c, 62b, 62d. 
Cancellation: 70b. 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with Keystone Network. 
Member: Indian Nations Network, Inc. 

TIME RATES 
Rates received August 29, 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. () 

1 time.... 30.00 18.00 12.00 7.50 4.50 
26 times.. 29.25 17.55 11.70 7.31 4.89 
52 tinsel_ 28.50 17.10 11.40 7.12 4.27 

104 times.. 27.00 16.20 10.80 6.76 4.05 
156 times.. 25.50 15.30 10.20 8.37 3.83 
280 limes.. 24.00 14.40 9.60 8.00 8.80 
312 times.. 22.50 13.50 9.00 5.63 8.18 () One minute or leu transcribed; 100 words live. 

CLAREMORE 
Rogers County -Map Location G-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KWPR 
1958 

Subseriber to the NAB Radio Code 
Media Code 4 237 1170 4.00 
Rowley-Tallaferro Broadcasting Co., Box 570, 417 W. 

2nd SL, Claremore Okla. 74017, Phone Rogers 
3-1281. 

I. PERSONNEL 
Pres. & Oen'1 Mgr. -Wayne Rowley. 
Manager -Wayne Whiaenhunt. 

3. FACILITIES 
500 w. days; 1270 he. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cub discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 23a, 24e, 25a, 28b, 29a. 
Contracts: 40a, 92b. 
Comb.; Cont. Discounts: 00b, 80k, 62e. 
Cancellation: 70a, 70e, 71e, 73a. 
Affiliated with Keystone Broadcasting System. 
Member: Indian Nations Network, Inc. 

TIME RATES 
Rates effective January 1, 1959. 

Rates received December I1, 1958. 

6. SPOT ANNOUNCEMENTS 
1- 50 times 8.00 250- 500 times_ 2.25 

50-100 times 2.70 500-1,000 times_ 2.00 
100-250 times 2.69 

puickie"-10-second station break, 4 times daily, 
150.00. 

8. PROGRAM TIME RATES 
Per month: I hr. 

1 time.._.-_._._.._..__ 25.00 
4 times 24.00 
8 times..._ ...... ..» 23.00 

1/2 hr. 
20.00 
19,50 
19.00 

1/4 hr. 
15.00 
14.50 
14.00 

5 min. 
10.00 

9.50 
9.00 

CLINTON 
Custer County -Map Location D-3 

See SItDS consumer market map and data at begin- 
ning of the State. 

KWOE 
1949 

Media Code 4 237 1300 7.00 
Western Oklahoma Broadcasting Co.. Neptune Park. 

Clinton, Okla. 73601. Phone 818. 
I. PERSONNEL 

General Manager -Lonnie J. Preston. 
3. FACILITIES 

1.000 w. days; 1320 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL RATE POLICY 
Member: Indian Nations Network, Inc. 

TIME RATES 
Rates effective August 1, 1950. 
Rates received August 2, 1950. 

6. SPOT ANNOUNCEM2EN 1S/PROGRAM RATES 
1 1//4 10 5 

hr. hr. hr. min. min. () 
1 time.... 56.00 33.80 17.50 13.75 10.00 5.50 

26 times.. 50.40 30.25 15.75 12.35 9.00 4.95 
52 times.. 44.80 28.88 14.00 11.00 8.00 4.40 

104 times.. 39.20 23.50 12.25 9.65 7.00 3.85 
158 times.. 33.60 20.15 10.50 8.25 6.00 3.30 
280 times.. 30.80 18.50 9.85 7.55 5.50 3.00 () 100 word spot announcement. 

(t) 50 word spot announcement 

USHING 

(t) 
4.00 
3.60 
3.20 
2.80 
2.40 
2.20 

Payne County -Map Location F-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

KUSH 
1959 

Media Code 4 237 1430 2.00 
Cimarron Valley Broadcasters. Inc., Box 791. 3 

miles E. on Hwy. 33. Cushing, Okla. 74023. Phone 
918-225-0922. 

I. PERSONNEL 
Pres. & Gen') Mgr. -Don M. Kelly. 
Sec'y & Treas.-Jane Kelly. 

2. REPRESENTATIVES 
Riley Representatives. 
Regional -Pete Richardson and Associates. Inc. 

9. FACILITIES 
1.000 w. days: 1800 kc. Non -directional. 
Operating schedule: 8:00 am -local sunset daily. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See aided regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 3a. 3d. 4a. 4c, 5, 6a, 7b. 8. 
Rate Protection: 10b. llb, 12b, 13b. 14b, 15b. 
Basic Rates: 20b, 21a. 21d, 22b, 23a, 24b, 24c, 25a, 

27, 28b, 28c, 29b, 30. 
Contracts: 40a, 41, 42c, 44a, 45, 46, 47a, 48, 49, 51a, 

51c. 
Comb.: Cont. Discounts: 60a, 80e, 601. 61e. 62a, 62b. 
Cancellation: lob, 70d, 71e, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: Indian Nations Network. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January. 1961. 
Rates received January 30, 1961. 

Rev. (Prag.) rates received November 2, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 80 sec 
1 ti..._ 4.00 3.40 104 ti.._...-.. 3.20 2.60 
13 tl 3.80 3.20 156 tt.._...-_ 3.00 2.40 
26 ti 3.60 3.00 260 ti._._._.... 2.80 2.20 
52 ti 3.40 2.80 312 ti.__...._ 2.60 2.00 

9. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 ti 30.00 20.00 15.00 1.50 
26 ti 27.50 17.50 12.50 6.00 
52 ti 25.00 15.00 10.00 5.00 
104 ti 22.50 12.50 7.50 4.50 

DUNCAN 
Stephens County -Map Location E-4 

See SRDS consumer market map and data at 
nine of the State. 

KRHD 
1947 

N 11 

begin - 

Media Code 4 237 1560 6.00 
Duncan Broadcasting Co., Inc. 1701 Pine SL Dun- 

can, Okla. 73533. Phone 405-255-1350. 
I. PERSONNEL 

Station Manager -Lester A. Agee. 
2. REPRESENTATIVES 

Avery-Knodel, Inc. 
3. FACILITIES 

250 w. days: 100 w. nights; 1350 kc. 
Non -directional. 

Operating schedule: 6:00 am -11:00 pm weekdays; 
7:00 am -11:00 pm Bun. CST. 

4. AGENCY COMMISSION 
None. all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3d, 4e, 4d. 5, 6e. 
Rate Protection: 15b. 
Basic Rates: 20a, 21a. 21b, 21c, 21d, 22e, 22b, 23a, 

241, 25a, 26, 28e, 29a. 
Contacts: 40a, 44a, 46, 47e. 
Comb.; Cont. Discounts: 60a, 801, 62d. 
Cancellation: 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with Keystone Network. 

TIME RATES 
Eft 10/15/65-Rec'd 8/1/66. 

OKLAHOMA 
6. SPOT ANNOUNCEMENTS 

I min 30 see 10see 
1 L.._ ...... ____.._...-. _.._..._ 8.60 2.60 2.20 
52 x .._.._..._...__... 3.25 2.25 2.00 
104 x. 8.05 2.05 1.80 
156 z ._.._..-._..._........`....._. 2.85 1.85 1.60 
260 z _..___._.__._-_.- 2.55 1.75 1.40 
312 x 2.15 1.65 1.20 
624 z _......._.._.__. ........ 2.00 1.55 1.10 
1000 x _-_- 1.90 1.45 1.00 () When available. 

8. PROGRAM TIME RATES 
lx 52x 104x 156x 260x 512x 

1 hr 38.00 32.00 30.00 28.00 25.00 22.00 
1/2 hr 22.00 20.00 18.00 17.00 15.00 13.00 
1/4 hr..._ 12.00 11.00 10.00 9.00 8.00 6.80 
10 min 9.50 8.25 8.00 7.25 6.50 6.95 
5 min..._ 7.20 6.50 6.15 5.80 5.00 4.35 

DISCOUNTS 
Allowed retroactively on the number of broadcasts 
given within one year. Announcements and program 
periods of five minutes or more cannot be combined 
to earn larger discounts. 

DURANT (1 AM; 1 FM) 
Bryan County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KSEO 
1947 

Country Music Network 
R A,B 

Media Code 4 237 1690 1.00 
Durant Publishing -Broadcasting Corp., Drawer 190, 

Durant, Okla. 74701. Phone 405-924-3100. 
I. PERSONNEL 

General Manager -Glen D. Burke. 
News & Sports Director -David Vowel!. 
Farm Director -Cecil Dowell. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 
250 w. days; 750 kc. Non -directional. 
Operating schedule: CST. 
Partial simulcast operation. Simulcast sunrise-Ioal 
sunset. Operated separately for speelal events during 
nighttime hours. For non-aimuleast facilities see 
KSEO-FM. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL RATE POLICY 
Member: Country Music Network, Indian Nations 
Network, Inc. 

TIME RATES 
Eff 4/1/68 -Reed 3/29/68. 

6. SPOT ANNOUNCEMENTS 
in 52x 104x 156x 208x 260x 912x 

1 min 6.50 6.00 5.50 5.00 4.50 4.00 3.50 
30 sec 5.10 4.75 4.40 4.05 3.70 3.35 3.00 
10 sec 3.25 3.00 2.75 2.50 2.25 2.00 1.75 

7. PACKAGE PLANS 
WKLY: 10 ti 20 ti 30 t1 40 01 

1 min 4.50 4.00 3.50 3.00 
30 sec 3.70 3.35 3.00 2.65 
10 sec..._ .............._. _.._ 2.25 2.00 1.75 1.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 x 50 30 21 15 10 
10. SPECIAL FEATURES 

5 -min news & sports -regular 5 -min rates apply. 

KSEO-FM 
1956 

Media Cede 4 237 1691 9.00 
Durant Publishing -Broadcasting Corp., Box 190, 

Durant, Okla. 74701. Phone 405-924-3100. 
I. PERSONNEL 

General Manager -Glen D. Burke. 
News & Sports Dir. -David Vowe1L 
Farm Director -Cecil Dowell. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 
ERP 625 w.; 107.1 mc. 
Operating schedule: . CST. 
Antenna ht.: 365 ft. above average terrain 
Partial simulcast operation. Operated separately for 
special events during nighttime hours. For simulcast 
facilities see KSEO. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 21a, 21b, 21c, 22a, 23a, 24b, 25a, 28c, 

29a. 
Contracts: 40a, 42a, 45, 48, 97e, 48, 49, 50, 51a, 51e. 
Comb.; Cont. Discounts: 60b, 601, 81a, 62d. 
Cancellation: 70a. 70c, 71b, 72. 
Prod. Services: 80, 81, 82. 
Member: Indian Nations Network, Inc. 

TIME RATES 

Rates are identical to KSEO. See that listing. 

EDMOND 
Oklahoma County -Map Location E-3 

Seo SRDS consumer market map and data at begin- 
ning of the State. 

See Oklahoma City 
(including Norman, Bethany, Edmond) 

November 1, 1968 Spot Radio Stations 707 



OKLAHOMA 

ELK CITY 
Beckham County -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBEK 
1930 

Subscriber to the NAB Radio Code 
Media Code 4 297 1950 9.00 
Turner-Whitehill Broadcasting Co., Box 889. 2117 

W. 3rd. Elk City. Okla. 73644. Capital 5-3333. 
I. PERSONNEL 

Managing Partner -Bob Whitehill. 
Program Director John Craft.. 

2. REPRESENTATIVES 
Pete Richardson rid Associates, Inc. 

3. FACILITIES 
250 w.: 1240 kc. Non -directional. 
Operating schedule: 6:00 am -10:00 pm Mon thru 
Sat: 7:00 am -10:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15% net charges for time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a, 4c. 
Contracts: 90e. 
Comb.: Cont. Discounts: 60e. 
Tobacco advertising accepted. 
Member: Indian Nations Network. Inc. 

TIME RATES 
ER 6/1/66 -Reed 4/11/86. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min I min 30 see 

1 x.... 40.00 22.00 12.00 10.00 7.00 4.75- 
13 x.. 37.75 20.75 11.50 9.50 6.65 4.45 _.... 

26 z.. 35.50 19.50 11.00 9.00 6.30 4.15 _ 
52 z.. 33.25 18.25 10.50 8.50 5.95 3.85 
104 z 31.00 17.00 10.00 8.00 5.60 3.55 ..- 
156 z 28.75 15.75 9.50 7.50 5.25 3.25 _.._ 

260 z 26.50 14.50 9.00 7.00 4.90 2.95 _.._ 
312 z 24.25 13.25 8.50 6.50 4.55 2.65 
520+ 22.00 12.00 8.00 6.00 4.20 2.35 1.75 

EL RENO 
Canadian County -Map Location E-3 

See BRDS consumer market map and data at begin- 
ning of the State. 

KELR 
1962 

Media Code 4 237 2080 4.00 
Young Peoples' Church of the Air, Inc.. Box 1460, 

El Reno. Okla. 73036. Phone 405-282-4248. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Donald B. Crawford. 
Station Manager -George Cole. 

2. REPRESENTATIVES 
Continental Radio Sales. 

S. FACILITIES 
500 w. days; 1460 kc. Non -directional. 
Operating schedule: 8:00 am -local sunset. 

4. AGENCY COMMISSION 
15% : no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2e. 2b, 3a, 3b. Sd. 4a, 4d, 5, 6a. 

7b. 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21a, 22a, 23a, 28e. 29a. 
Contracts: 40a, 42b. 42c, 44a, 45. 47a, 49, 51a, 

51e. 
Comb.; Cont. Discounts: 60a, 60e, Sia, ß2b, 82d. 
Cancellation: 70a, 70c, 71a, 73e. 
Prod. Services: 80. 82. 
Affiliated with EBB Radio Network. 

51b, 

TIME RATES 
Eff 7/8/67 -Beta 7/7/67. 

6. SPOT ANNOUNCEMENTS 
52x 104x 156e 208x 260x 312x 624x 

1 min 4.00 3.80 3.80 3.40 3.20 3.00 2.75 
30 see 2.50 2.35 2.20 2.05 1.90 1.75 
10 sec. flat 1.25. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 1/2 hr 1/4 hr 

1 z 40.00 28.00 104 z....._.._ 27.50 18.50 
13 z._.._...._. 37.50 24.50 156 z..._..._.. 25.00 17.00 
26 z. _.. 35.00 23.00 208 z......._... 22.50 18.00 
39 x 32.50 21.50 260 z ._ 20.00 15.00 
52 x._......._.. 30.00 20.00 

10 min 5 min 10 min 5 min 
1 z......_.._... 14.40 8.40 5 z . 12.00 7.00 

ENID (2 AM; 1 FM) 
Garfield County -Map Location E-2 

See SRDS consumer market map and data at Segas 
ping of the State. 

KCRC 
1926 

SAVALLI/GATES 
INCORPORATED 

Subnrlber to the NAB Radio Code 
Media Code 4 237 2210 7.00 
Enid Radiophone Co., 316 E. Willow. Box 1390, 

Enid. Okla. 73701. Phone 405-237-1390. 
STATION'S PROGRAMMING DESCRIPTION 

KCRC: 6-9 am, 10 am -noon, 1:30-4 pm. 7:30-11 pm. 
popular music, standards, middle-of-the-road plus 
current hit'. Services: time, temperature, weather. 
SO second featurettes, humorous and informational. 
9-10 em family variety. 12:30-1:30 pm & 4:05-5:55 
pm country and western music with service features. 
2 programs daily with grain, commodity, and live- 
stock quotations. DJ personalities for each show. 
Religious music. 1 recording per hour. NEWS: local 
at :25. 2 mobile units. Network news at :55. 
SPORTS: 6 per weekday, 22 sportscasta on weekends. 
Local high school, college, and pro games. 35 football 
and 40 basketball games each season. Major league 
baseball. Contact Representative for further detail". 
Bec'd 8/10/67. 

I. PERSONNEL 
President -Milton B. Garber. 
General Manager -Pat Murphy. 
Program Director -Milton Mason. 

2. REPRESENTATIVES 
Savalll/Gates. Inc. 
Oklahoma -Pete Richardson and Associates, Inc. 

3. FACILITIES 
1.000 w.; 1390 kc. 

Directional -same pattern, all hours. 
Operating schedule: 5:45 am -11:05 pm weekdays; 
6.95 am -11:05 pm Sun. CST. 

4. AGENCY COMMISSION 
15% commission to recognized agencies. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 9a, 421. 5, 6e. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 22a, 29b, 25e, 28b, 28e, 29a, 32b. 
Contracts: 40a, 43, 44a, 48. 47a, 51e. 
Comb.; Cont. Discounts: 60b, 60g, 60i, 610, 62d. 
Cancellation: 76b, 70d, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 ER 11/1/66 -Reed 9/22/86. 
8. SPOT ANNOUNCEMENTS 

I min 30/40 20 see 
1 z 4.25 3.25 2.25 
15 z 4.10 3.10 2.20 
25 z _... 3.95 2.95 2.15 
50 z 3.80 2.80 2.10 
100 z 3.65 2.65 2.00 
200 z 3.35 2.50 1.90 
300 z 3.05 2.35 1.80 
500 z 2.75 2.20 1.65 
1000 x 2.50 2.00 1.50 

7. PACKAGE PLANS 
PER WK: 30/40 I min 
10 ti . 3.00 4.00 
15 ti 2.90 3.90 
25 ti 2.75 3.75 

ROS BLURBS 
(Maximum 10 words) 

20 per day (30 consecutive days) ea. .30 
8. PROGRAM TIME RATES 

Ix 19x 25x 50x 100e 200e 300x 
1 hr ....... 27.00 25.75 24.75 23.50 22.25 21.00 20.00 
1/2 hr 16.00 15.30 14.70 14.00 13.30 12.50 11.70 
1/4 hr..._ 10.50 10.00 9.75 9.25 8.70 8.15 7.60 
5 min. 6.00 5.80 5.55 5.30 5.10 4.90 4.75 

KC RC -FM 
1967 

Media Code 4 237 2211 5.00 
Enid Radiophone Co.. Inc.. Box 1390. 316 E. Willow 

St.. Enid. Okla. 73701. Phone 405-237-1390. 
I. PERSONNEL 

President -Milton B. Garber. 
General Manager -Pat Murphy. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Oklahoma -Pete Richardson and Associates, Inc. 

3. FACILITIES 
ERP 57.700 w.; 98.9 mc. Stereo. 
Operating schedule: 7 em -11 pm. CST. 
Antenna ht.: 185 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: time only. Payable 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a. 9d, 5, 6a, 8. 
Rate Protection: 10a, 14a, 15b. 
Basic Rates: 21a, 22a, 23a, 29b, 25a, 28b, 29a. 
Contracts: 40a, 44a. 46, 47a, 51a. 
Comb.: Cont. Discounts: ß0a, 80i, 62b, 62d. 
Cancellation: 70b, 70d, 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Rec'd 6/12/67. 
6. SPOT ANNOUNCEMENTS 

1 min or less, ea _ 2.50 If purchased 1 spot or more every day on 18 
month contract. ea _.....___....._..___.. 1.75 

8. PROGRAM TIME RATES 
1 hr _ ..............._ 10.00 10 min. _..._.. 2.75 
1/2 hr 6.50 5 min..._...._.........._._ 2.00 
1/4 hr 3.50 

KGWA 
1950 

.u R A ß 

Subscriber to the NAB Radio Coda 
Media Code 4 237 2940 2.00 
Public Broadcasting Service, Inc., Box 980, Enid, 

Okla. 73701. Phone 405-234-4230. 
I. PERSONNEL 

General Manager -Allan Pap. 
2. REPRESENTATIVES 

Avery-Knodel, Inc. 
3. FACILITIES 

1.000 w.; 960 ke. 
Directional -same pattern. all hours. 

Operating schedule: 6:00 am -11:05 pm weekdays; 
7:00 am -11:05 pm Sun. CST. 

4. AGENCY COMMISSION 
15% on time only' no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3d. 4a, 4d. 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Buie Rates: 22a, 23a. 28e. 
Contracts: 40a, 41, 45. 
Comb.; Cont. Discounts: 60a. 60i, 61a. 
Cancellation: 704. 70e, 71a. 73e. 
Member: Indian Nations Network, Inc. 

TIME RATES 
No. 5 Eft 3/1/67-Rec'd 2/1/67. 

6. SPOT ANNOUNCEMENTS 
(Fixed time or guaranteed segments) 
Ix 50e 100e 250x 500e 1000e 15001 

1 min 4.50 4.20 3.90 3.60 3.30 3.00 2.70 
30 sec 3.30 3.10 2.90 2.70 2.50 2.30 2.10 

7. PACKAGE PLANS 
GUARANTEED TIME ANNOUNCEMENT PLANS 
PER WK: 
4 wk: 1 ti 8 ti 10 ti 20 tl 30 tl 50+ 
1 min. 4.30 4.10 3.90 3.70 3.50 3.30 
30 sec. 3.25 3.10 2.95 2.80 2.65 2.50 
13 wk: 
1 min ....... 4.10 3.90 3.70 3.50 3.30 3.10 
30 sec. - 3.10 2.95 2.80 2.65 2.50 2.35 
26 wk: 
1 min. .. 3.90 3.70 3.50 3.30 3.10 2.90 
30 sec. 2.95 2.80 2.65 2.50 2.35 2.20 
52 wk: 
1 min..._._.... 3.50 3.30 3.10 2.90 2.70 2.50 
30 sec. 2.85 2.50 2.35 2.20 2.10 1.95 

Ix 501 100103 2501 500x 1000x 1500x 
1 min 3.30 3.10 2.90 2.70 2.50 2.30 2.10 
30 sec 2.50 2.35 2.20 2.05 1.90 1.75 1.60 
15 sec 1.80 1.70 1.60 1.50 1.40 1.30 1.20 
May not be combined for frequency. 

ROS PACKAGES 
WEEKLY 

(Any 7 consecutive days) 
10 ti 20 tl 30 ti 50 ti 70 ti 

1 min .............. _._. _. 3.30 3.10 2.90 2.70 2.50 
30 sec._...._.._...._.._... 2.50 2.35 2.20 2.05 1.90 
15 sec._.._..__._.._. 1.80 1.70 1.60 1.50 1.40 

MONTHLY 
(Any 30 consecutive days) 

30 ti 60 ti 90 tl 120 ti 150 tl 
1 min 3.10 2.90 2.70 2.50 2.30 
30 sec......._.._..._..__ 2.35 2.20 2.05 1.90 1.75 
15 sec _____ 1.70 1.80 1.50 1.40 1.50 
52 -week plana or program contracts may add ROS 
spots in any quantity at rates not to exceed 1000 -ti 
ROS ratas. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 z 30 18 12 6 
52 z- 5% 260 x-15% '520 x-25% 
156 x-10% 312 x-20% 

('1 Applicable to 1/4 hr and 5 min only. 

FREDERICK 
Tillman County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State 

KTAT 
1948 

Media Code 4 297 2470 7.00 
Tillman Broadcasting Co.. Drawer B. Frederick. 

Okla. 73542. Phone 335-5555. 
I. PERSONNEL 

Co-owner & Gen'l Mgr. -James R. (Bob) Brewer. 
Commercial Manager -Mel Smith. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
250 w. days: 1570 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% commiseionable. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2e. 2b, 3a, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 10a. 15b. 
Basic Rates: 22a, 28b. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60b, 601, 61a. 
Cancellation: 70a, 70c, 71e, 72. 
Prod. Services: 80. 
Member: Indian Nations Network. Inc., National Ag - 
Radio Groups, Inc. 

TIME RATES 
ER Reed 1/30/67. 

7. PACKAGE PLANS 
COMMERCIAL ANNOUNCEMENTS 

PER MO: I ti 30 ti 60 tí 120 t1 180 t1 200 ti 
1 min. 3.00 2.75 2.50 2.25 2.10 2.00 
30 sea...__... 2.25 2.10 2.00 1.75 1.85 1.50 
10 see. ...... 2.00 1.80 1.70 1.60 1.50 1.45 
10% discount for 12 -month package agreement. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 30 25 20 15 10 
PROGRAM DISCOUNTS 

26e-5% 104* -15% 260x-25% 
52x-10% 156x-20% 

GUTHRIE 
Logan County -Map Location E -S 

See SRDS consumer market map and data at begin- 
ning of the State 

KWRW 
1955 

Subscriber to the NAB Radio Cede 
Media Code 4 237 2600 9.00 
Austin Oil Co., Inc., 115 N. Division, Guthrie, 

Okla. 73044. Phone 405-282-2321. 
I. PERSONNEL 

President -Herbert Oven. 
Secy.-Treas.-Madison Randall. 
General Manager -Bob Ingram. 

2. REPRESENTATIVES 
Pete Richardson and Associates, Inc. 

3. FACILITIES 
100 w.; 1490 ke. Non -directional. 
Operating schedule: 6:00 am -10:05 pm Mon thru 
Sat: 7:00 am -9:05 pm Sun. CST. 

4, AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded recitations 
NAB Radio Code Advertising Standards apply. 
General: la, Sa, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10a, lia. 12a, 13a, 14e. 
Basic Rates: 21e, 23a, 24a, 24e. 28b, 28c. 
Contracts: 41, 51b. 
Comb.; Cont. Discounts: 80f, 61c, 62d. 
Cancellation: 71a, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with Keystone Network. 
Member: Indian Nations Network. Inc. 

TIME RATES 
No. 6 ER 7/1/68-Rec'd 8/19/88. 

S. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

(30 day basis) 
I min 30 ses I min 30 see 

1 ti 2.25 2.00 41 ti _... 1.75 1.45 
6 tL 2.10 1.85 51 U 1.70 1.40 
11 tí......._.._... 2.00 1.70 75 ti. 1.65 1.35 
21 ti 1.90 1.60 100+ ... 1.60 1.30 
31 ti 1.80 1.50 

10 SECONDS 
1 ti 1.00 50 ti _ .85 
25 ti .90 100+ .75 
10% discount only on 1000 spot contract to be used 
within one year. 

SUPER SATURATION SPECIAL 
300 10 -sec ID'a 150.00 
To be used 10 per day for 30 consecutive days. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 z 27.50 18.50 10.00 8.00 
5-10 z 25.00 14.00 8.00 6.00 

GUYMON 
Texas County -Map Location B-2 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

KGYN 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 237 2730 4.00 

Plaine Broadcasting Co.. Inc., Box 130. Guymon, 
Okla. 73942. Phone 338-6533. 

I. PERSONNEL 
Pres. & Gang Mar. -T. M. Raburn, Jr. 
Station Manager -Herb Noyes. 

3. FACILITIES 
1.000 w. days: 1220 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% time only: if paid by 10th. 5% cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10g, lie. 12g, 13e. 14e, 15b. 
Basic Rates: 20b, 21a, 22b, 23a. 25a, 28b, 30, 32b, 

33e. 
Contracts: 40e, 41, 42b. 42d. 45, 46, 5Ic. 
Comb.: Cont. Discounts: 60b, 60g. 62d. 
Cancellation: 70a, 70e. 71e, 73b. 
Prod. Services: 80. 

TIME RATES 
ER 3/1/88-Rec'd 2/2/88. 

7. PACKAGE PLANS 
PER WK: I ti 11tí 21 ti 31 ti 41+ 
1 min 3.70 3.40 3.10 2.80 2.50 
30 sec _ 2.80 2.80 2.35 2.10 1.90 
15 sec ........... 2.10 1.95 1.75 1.80 1.40 
PER MO: 20ti 41 tl 81 tl 121 tl 161+ 
1 min..........__.._._.... 3.50 3.20 2.90 2.85 2.35 
30 sec 2.70 2.45 2.20 2.00 1.75 
15 sec 2.00 1.80 1.65 1A5 1.30 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min S min 

1 z_ 47.95 28.65 18.95 12.85 9.35 
13 z 48.20 27.50 18.40 12.30 8.75 
26 z 44.45 28.35 15.80 11.70 8.20 
52 z 42.70 25.15 15.20 11.10 7.80 
104 z 40.95 24.00 14.65 10.55 7.00 
158 z. _ 39.20 22.80 14.05 9.95 6.45 
260 z _..._ 37.45 21.85 13.45 9.35 5.85 
312 z 35.70 20.45 12.65 8.75 5.25 
520+ ......._...._.._..._ 33.95 19.30 12.30 8.20 4.70 

HENRYETTA (1 AM; 1 FM) 
Okmulgee County -Map Location G-3 

See SRDS consumer market map and data at begin- 
ning of the State 

KHEN 
1956 

Media Code 4 237 2760 1.00 
Henryetta Radio Co., Box 930. Henryetta. Okla. 74437. 

1. PERSONNEL 
President -Leland Gourley. 
General Manager -John T. Morris. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
500 w. days; 1590 ke. Non -directional. 
Operating schedule: 8:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/2 time only; 1st of following month. 

5. GENERAL ADVERTISING Sae ended regulations 
NAB Radio Code Advertising Standards apply. 
General: 3a, 4a, 9d. 5, 6a, 8. 
Rate Protection: 10a, 11a, 14e. 
Basic Rates: 22a, 23a, 24b, 26, 28b. 
Contracts: 40e, 47a. 
Comb.- Cont. Discounts: 60k, 82e. 
Affiliated with KISS. MISS Radio Networks. 
Member: Indian Nations Network, Inc. 

TIME RATES 
Rates effective 

Rates received November 1. 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 seo 15 see 
1 ti......._...._...._.._. _ 2.50 1.80 1.60 
13 ti 2.35 1.75 1.50 
26 ti 2.20 1.70 1.45 
52 tL......_.._.._..___.._.._......_.._.._ 2.05 1.65 1.40 
104 ti.._......_.._._ 2.00 1.60 1.35 
156 tL.._.._.._ ...... _ . ............. _._..._. 1.90 1.50 1.30 
260 ti ....... _.._.._ .............._.._._.._ 1.85 1.45 1.25 
312 ti......._._..._.._ -_.._ 1.75 1.35 1.20 
600 ti -......_......_._..._...._.__..__. 1.60 1.25 1.10 
900 ti..._.._...... 1.45 1.20 1.05 
1200 ti 1.35 1.15 1.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 tl..._.._.........._._.... 40.00 25.00 15.00 12.00 8.50 
13 ti.._.._........_._... 35.00 24.00 14.00 I1.50 7.50 
26 t1 - 32.50 22.50 13.50 10.50 6.50 
52 ti 31.00 21.00 13.00 10.00 6.00 
104 U. ...... _.._.._ 30.00 20.00 12.50 9.00 5.75 
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Henryetta-K H E N -Continued 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

156 .......... 27.50 18.50 12.00 8.00 5.50 
260 ti 27.00 16.50 10.00 7.50 5.00 
312 ti 25.00 15.00 9.00 7.00 4.00 
600 ti 22.00 12.00.- 

10. SPECIAL FEATURES 
News -20% above regular rates. 

K H EN -FM 
1966 

Media Code 4 237 2761 9.00 
Henryetta Radio Co., Drawer D, I-40 & Indian 

Nations Turnpike, Henryetta, Okla. 74437. Phone 
918-642-3298. 

I. PERSONNEL 
President -J. Leland Gourley. 
Executive Vice -Presidents -John T. Morris. 
Program Director -Ken Wilson. 

2. REPRESENTATIVES 
R & R Representatives, Inc. 

3. FACILITIES 
53,000 w.; 99.5 mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 317 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; 2% cash discount if paid in full by 
15th following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3b, 4a, 4c, 5, 6a, 8. 
Rate Protection: 10a, 15b. 
Basic Rates: 21a, 21d, 22b, 23a, 24b, 25a, 26. 
Contracts: 40a, 95. 
Cancellation: 71a, 72. 
Prod. Services: 80, 81, 82. 
Member: Indian Nations Network, Inc. 

TIME RATES 

Rates are identical to KHEN. See that hating. 

HOBART 
Kiowa County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KTJS 
1947 

Media Code 4 237 2890 6.00 
A. it. Fuchs, Box 311, Hobart, Okla. 73651. Phone 

405-726-2420. 
I. PERSONNEL 

Manager -A. R. Fuchs. - 
9. FACILITIES 

1,000 w. days; 1420 kc. Non-direetionaL 
Operating schedule: 6:30 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 4b. 4d, 5, 6a. 
Rate Protection: 10g. 
Basic Rates: 22a, 23a, 24b, 25a, 26. 
Contracts: 40a, 41, 46, 47a. 
Affiliated with NAB Radio Network. 
Member: Indian Nattons Network. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective April 1, 1961. 
Card received May 22, 1961. 

6. SPOT ANNOUNCEMENTS 
1 min. 30 sec. 10 sec. 

1 time 3.00 2.25 1.50 
26 times 2.75 2.00 1.40 
52 times 2.50 1.85 1.30 

156 times 2.25 1.75 1.20 
260 times 2.00 1.85 1.10 
312 tones or more 1.75 1.50 1.00 

7. PACKAGE PLANS 
DAILY PACKAGE PLAN 

(Minimum of 250 within 1 year) 
Per day: 

5 or more times _ 8.00 
Fixed position -add 1/2 to standard rates. 
Minimum order produced spots 30. 

8. PROGRAM TIME RATES 
l/2 1/4 10 5 

hr. hr. hr. min. min. 
1 time 28.00 16.50 8.75 7.00 5.50 

26 times 26.00 15.00 8.25 6.25 4.50 
52 times 25.00 14.50 8.00 8.00 4.25 

156 times 23.00 13.50 7.00 5.40 3.75 
260 times 22.00 13.00 6.50 5.00 3.50 
312 ti. or more 20.00 12.50 6.25 4.75 3.25 

HOLDENVI LLE 
Hughes County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KVYL 
1963 

RAIB 
Media Code 4 237 5020 9.00 
Canadian River Broadcasting Co., Box 856. Holden - 

rifle, Okla. 74848. Phone 379-2370. 
I. PERSONNEL 

Pres.. Gen'], Sta. & Sales Mgr. -Don Hopson. 
3. FACILITIES 

500 w.: 1370 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 tare only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 4b. 5, 6a, 8. 
Rate Protection: 10a. 
Basic Rates: 22a, 25a, 30. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 71a. 
Rates and discounts based on number of broadcasts 
per month. 

TIME RATES 
ER 9/1/66 -Reed 4/7/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1-5 z._ 3.25 75 x 2.40 
10 z _...._ 2.80 100 x._.._... 2.30 
25 x._..._..._.._...._ 2.60 150 x._...._. 2.20 
50 x 

Y 
. 2.50 200 z 2.10 

ROS -deduct 40% from above rates.F 

HUGO 
Choctaw County -Map Location G-5 

See SilOS consumer market map and data at bettin- 
ning of the State. 

KIHN 
1948 

Subscriber to the NAB Radio Cede 
Media Code 4 237 3150 4.00 
The Little Dixie Broadcasting Co., 115 E. Jackson 

St.. Hugo, Okla. 74743. Phone FA 6-3772. 
I. PERSONNEL 

President & Mgr. -D. W. Brawner. 
Vice President -T. L. Brawner. 
Sec.-Treas.-Leeta Brawner. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
250 w.; 1340 ke. Non -directional. 
Operating schedule: 6:00 am -10:00 pm weekdays; 
7:30 am -9:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 4c, 5, 6a. 
Rate Protection: 10b, llb, 126. 13b, 14b. 
Basic Rates: 20a, 23a, 24e. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60b, 61a, 62b. 
Cancellation: 71a. 

TIME RATES 
Eff Recd 11/20/67. 

6. SPOT ANNOUNCEMENTS () (t) () (t) 
1 x ... 3.75 3.00 150 z. 2.80 2.25 
13 z 3.65 2.85 208 x.. 2.85 2.10 
26 x..._......_ 3.40 2.70 260 x 2.45 1.95 
52 z 3.20 2.55 312 a. 2.25 1.80 
104 z...._ 3.00 2.40 () 1 min or 100 words. 

(t) 30 sec or 50 words. 
7. PACKAGE PLANS 

PER WK: 5 ti IO tl 15 t1 50+ 
1 min or less, ea 2.50 2.25 2.00 1.75 

8. PROGRAM TIME RATES 
I hr I/2 M I/4 hr S min 

1 z 35.00 21.00 12.60 6.30 
13 x 33.25 19.95 11.95 6.00 
28 x 31.60 18.95 11.35 5.70 
52 z 30.20 18.00 10.80 5.40 

104 z 28.70 17.10 10.25 5.15 
156 x 27.25 16.25 9.75 4.85 
208 z 25.90 15.45 9.25 4.65 
260 x 24.60 14.65 8.80 4.40 
312 z 23.35 13.95 8.35 4.20 

10. SPECIAL FEATURES 
News service charge 10% additional. 

I DAB EL 
McCurtain County -Map Location H-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

KBEL 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 237 3280 9.00 
Idabel Broadcasting Co., Idabel. Okla. 74745. Phone 

288-3092. 
I. PERSONNEL 

General Manager -Winston O. Ward. 
Cnmmrrrisl Manager -J. P. Stanley. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 kc. 

Non -directional. 
Onerstine schedule: 5:50 am -10:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a. 5, 8a, 8. 
Rate Protection: 10b, 11b, 14b. 
Basic Rates: 22a. 22b, 23a, 24b, 29a. 
Contracta: 40a. 48. 
Comb.; Cont. Discounts: 60b, 60k. 
Member: Texas State Network. 

TIME RATES 
Rates effective May 1. 1953. (Card No. 1.) 

Rates received May 25. 1953. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 5 1 

hr. hr. hr. min. min. 
1 time 35.00 20.00 12.00 7.00 3.75 

28 times 33.00 19.00 11.00 6.50 3.40 
52 times 31.00 18.00 10.50 8.00 3.20 

304 times 29.00 17.00 10.00 5.50 3.00 
156 times 27.00 16.00 9.50 5,00 2.80 
260 times 25.00 15.00 9.00 4.50 2.45 

() 30 seconds or station breaks. 

(1 
3.00 
2.70 
2.55 
2.40 
2.25 
1.80 

LAWTON (2 AM; 1 FM) 
Comanche County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCCO 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 237 3410 2.00 
Progressive Broadcasting Co.. Box 5190, Lawton, 

Okla. 73501. Phone 405-355-1050. 
Studios: Cache Road Square. 

I. PERSONNEL 
General Manager -Ross B. Baker. 
Assistant Manager -Ron Kirby. 
Program Director -Chuck Downs. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

8. FACILITIES 
250 w.; loss hr. Directional. 
Operating schedule: Sunrise -local aunad . CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a. 4d. 5. 8a, 7b, 8. 
Rate Protection: 10b, llb. 12b, 13b, 14b. 
Basic Rates: 22a, 23a, 24b. 25a. 26, 28a, 29a. 
Contracts: 40a, 42b, 45. 46, 47a. 
Comb.: Cont. Discounts: 60c, 60k, 61b, 61c, 62e. 
Cancellation: 70a, 70c, 71a. 
Member: Indian Nations Network, Inc. 

TIME RATES 
No. 8 Eft 3/68-Rec'd 4/24/68. 

6. SPOT ANNOUNCEMENTS 
Ix 50x 100x 150x 300x 600x 1000x 

1 min 5.00 4.75 4.50 4.25 3.80 3.35 3.00 
30 sec 4.00 3.80 3.60 3.40 3.05 2.70 2.40 
10 sec 3.00 2.85 2.70 2.55 2.30 2.00 1.80 

(1 When available. 
7. PACKAGE PLANS 

WEEKLY PACKAGES -ROS 
EA: 10 ti 20 ti 30 ti 40 ti 50 ti 60 ti 70 tl 
1 min 5.00 4.65 4.30 3.95 3.60 3.25 2.90 
30 sec 4.00 3.75 3.45 3.15 2.85 2.60 2.35 

510 sec 3.00 2.80 2.60 2.40 2.20 2.00 1.80 
() When available. 

Impact plans do not combine with regular spot rates 
to earn rate frequency. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr I/4 hr 

1 z 80 40 20 
Ix 52x 104x 156x 2501 3121 8241 

5 min 7.50 7.00 6.50 8.00 5.50 5.00 4.50 

KLAW (FM) 
1964 

©O F!MO 
Media Code 4 237 9540 6.00 
Security Broadcasting Corp. Rm. 313. Security Bank 

Bldg. 5th & C Ave., Lawton, Okla. 73501. Phone 
405-357-2860. 

I. PERSONNEL 
President -Peter C. King. 
Gent, Sta. Mgr. & Frog. Dir. -Jerry A. CaddelL 

3. FACILITIES 
ERl' 28.500 w.: 101.5 mc. 
Operating schedule: 6 am -midnight daily. CST. 
Antenna ht.: 187 ft. above average terrain. 

4. AGENCY COMMISSION 
Net. agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with American FM Network. 

TIME RATES 
Rates effective January 1, 1965. (Card No. 1.) 

Card received April 19, 1965. 
6. SPOT ANNOUNCEMENTS 

1 ti 26 ti 52 ti 156 ti 312 U 
1 min. 5.00 4.50 4.00 3.50 3.00 
30 sec 3.00 2.80 2.80 2.20 2.00 

7. PACKAGE PLANS 
SATURATION PLANS 

(Weekly) 
1 min 30 sec 1 min SO gee 

10 ti 4.50 3.00 30 ti 4.00 2.80 
20 ti 4.25 2.80 

(Monthly) 
30 ti 4.00 2.80 90 ti ....... 3.50 2.20 
60 ti 3.75 2.40 

(Quarterly) 
90 tl ........ _. 3.50 2.20 270 ti _. 2.75 1.80 
180 ti 3.25 2.00 

150 ti (Time Signals) 
75 

10. SPECIAL FEATURES 
5-MLNUTE NEWS 

PER MO: 
10 ti 9.00 30 ti..._ _____ 6.00 
15 ti 7.50 60 ti ........... _.._......... 5.00 

MARKET 
(2 minutes) 

1 ti per day......._ 3.00 2 ti per day..._......._ 2.00 

KSWO 
1941 

R,AuB 
Subscriber to the NAB Radio Code 

Media Code 4 237 3670 1.00 
Oklahoma Quality Broadcasting Co.. Box 709. Law- 

ton, Okla. 73501. l'hone 405-355-1380. TWX 472. 
I. PERSONNEL 

General Manager -C. J. McDonald. 
Program Director -Ken Koonce. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
1,000 w.; 1380 ke. 

Directional -separate patterns, day and night. 
Operating schedule: 5:30 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only: let of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 1313, 14b. 
Basic Rates: 20a. 22a, 23a, 29b, 25a, 26. 28b. 29a. 
Contracts: 40a, 42b, 45, 40. 48. 
Comb.; Cont. Discounts: 60b, 80k, 611. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 11/1/68-Rec'd 9/30/68. 
Prime Time -6-9 am, 11:30 am -1 pm & 4 pm -6:30 pm, 
All Other Times -ROS. 

6. SPOT ANNOUNCEMENTS 
PRIME 

Ix 52x 104x 156x 260x 312x 624x 10401 
1 min 8.50 7.60 7.00 6.60 6.20 5.80 5.20 4.60 
30 sec 6.80 5.90 5.50 5.20 4.80 4.30 3.90 3.60 
10 sec 5.80 5.20 4.60 4.30 3.90 3.30 3.00 2.60 

ROS 
1 min 6.60 5.90 5.40 5.10 4.90 4.60 4.00 3.50 
30 sec 5.30 4.60 4.30 4.00 3.60 3.30 3.00 2.70 
10 sec 4.50 4.00 3.60 3.30 3.00 2.60 2.30 2.00 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGE 

PER WK: 10 t 2001 3001 40tí 50tí 80t1 
Rate 524 104x 1564 260x 312x 624x 

OKLAHOMA 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 z 80.00 50.00 30.00 20.00 10.00 
52 x 75.00 45.00 25.00 16.00 9.00 
104 z 70.00 40.00 20.00 14.00 8.50 
156 x 65.00 35.00 15.00 12.00 8.00 

MADILL 
Marshall County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KMAD 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 237 3800 4.00 
Herbert J. Pate, Box 552, Madill, Okla. 73446. In- 

gersoll 5-2345. 
I. PERSONNEL 

General Manager -Wilbert Wíggs. 
Chief Engineer -Herbert J. Pate. 

3. FACILITIES 
250 w. days; 1550 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
None; all ratea net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a. 3b, 4a, 4c, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 22b, 23a, 24b, 25e, 26, 28b, 29a. 
Contracts: 40a. 42a, 46. 
Comb.; Cont. Discounts: 60a, 61b. 61c, 82b, 62e. 
Cancellation: 70a. 70c, 71a, 73a. 
Member: Indian Nations Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 3/1/06 -Reed 3/30/66. 
6. SPOT ANNOUNCEMENTS 

(1 minute) 
1 time 1.50 156 times ._..... 1.20 

26 times 1.40 260 times ....... __._._ 1.05 
52 times 1.35 312 times ...... 1.00 

104 times 1.25 365 .90 

7. PACKAGE PLANS 
25 scattered spots in 7 days, ROS _..-_ 30.00 
15 scattered spots in 3 days, ROS --- 18.50 
10 spots in 1 day 12.50 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time 35.00 25.00 15.00 5.00 
26 times 27.50 19.00 12.50 4.75 
52 times 22.50 17.50 12.00 4,50 

104 dines 20.00 14.00 10.00 4.00 
156 tintes 17.50 12.00 9.00 3.50 
260 times 15.00 11.00 8.50 3.00 
312 timen 12.50 9.50 5.00 1.75 
365 times 10.00 7.50 4.25 1.50 
Guaranteed Time -add 10% to above rates. 

10. SPECIAL FEATIES 
T.\RE SIGNALS 

(20 words) 
Each Each 

10 times .80 50 times.._-.._... .65 
20 times .75 75 times..___....._____ .60 
30 times .70 100 times ..... 50 

McALESTER (2 AM; 1 FM) 
Pittsburg County -Map Location G-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KNED 
1950 

R A:B 

Subscriber to the NAB Radio Code 
Media Code 4 237 3930 9.00 
Little Dixie Radio, Inc., Box 1068, McAlester, Okla. 

74501. Phone 423-1460. 

I. PERSONNEL 
Pres. & Gen'] Mgr.-Francts`D. Stine. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1150 kc. 

Directional -night only. 
Operating schedule: 5:30 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 4a, 4e. 5, 8a, M. 
Rate Protection: 10a, 13a, 14c, 15b. 
Basic hates: 25a, 28b. 28c. 30. 
Contracts: 40a, 44a, 45, 46. 47s. 
Comb.: Cont. Discounts: 60f. Ola. 131c. 

Cancellation: 70a, 70c, 71a. 
Prod. Services: 82. 
Member: Indian Nations Network. Inn. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 4/1/68-Rec'd 4/19/68. 
6. SPOT ANNOUNCEMENTS I min 30 see 10 see 

1 x 3.80 3.20 2.05 
13 x 3.65 3.10 2.00 
26 a 3.45 2.90 1.85 
52 x 3.25 2.80 1.80 
104 z 3.10 2.85 1.70 
156 z 2.90 2.50 1.65 
260 a 2.75 2.85 1.50 
312 x 2.55 2.20 1.45 
520 x 2.40 2.05 
780 x 2.20 1.75 - 
1000 x 2.05 1.45 ...._ 

7. PACKAGE PLANS 
1 -MINUTE -ROS 

PER WK: 
5 ti IO ti 15 ti 20 ti 25 ti 30 ti 50 ti 

Ea 2.75 2.50 2.25 2.05 1.95 1.80 1.70 

(This listing continued on next page) 

November 1, 1968 Soot Radio Stations 709 



OKLAHOMA 
McAlester -K N E D -Continued 
8. PROGRAM TIME RATES 

1/2 hr 1/4 hr 5 min 
21.20 12.60 8.95 
20.15 11.95 8.00 
19.10 11.40 7.60 
18.00 10.75 7.20 
16.95 10.10 6.75 
15.90 9.45 6.30 
19.85 8.85 5.90 
13.80 8.20 5.50 

7.40 5.00 
_._... 4.75 

i nr 
1 L 35.30 
13 z._.._ 33.55 
26 z._.._.._........_.._ 31.80 
52 z......... ..... 30.00 
104 . 28.25 
156 X. 26.50 
260 x. 24.75 
312 z..-.._.._...._.._ ..._... 
520 z._.._...._._..._ 
780 z 
1000 X. 

S min 
5.30 
5.10 
4.80 
9.55 
4.25 
4.00 
3.75 
3.50 
3.15 
2.75 
2.40 

K N E D -FM 
1966 

Media Code 4 237 9931 7.00 
Little Dixie Broadcasting Co., Box 1068. McAlester, 

Okla. 79501. Phone 918-423-1460. 
I. PERSONNEL 

Pres.. Gen'1 & Sta. Mgr. -Francis D. Stipe. 
Sales Manager -Frank Hopkins. 
Program Director -Lee Anderson. 

3. FACILITIES 
ERP 28.000 w.; 101.3 mc. 
Operating schedule: 5:30 am -Il pm Mon thru Sat; 
7 am -10:30 pm Sun. CST. 
Antenna ht.: 135 ft. above average terrain. 

4. AGENCY COMMISSION 
15% Ume & talent 

5. GENERAL ADVERTISING See ceded regulations 
See KNED listing for coded regulations. 
Member: Indian Nations Network, Inc. 

TIME RATES 

Rates are identical to KNED. See that listing. 

KTMC 
1946 

Media Code 4 237 4060 4.00 
McAlester Broadcasting Company, Inc.. Box 157. 

2020 N. "A" St., McAlester, Okla. 74501. Phone 
918-423-1400. 
STATION'S PROGRAMMING DESCRIPTION 

KTMC: Programmed for general interest. 
AIR PERSONALITIES handle all segmenta. NEWS: 
15 min national, international, regional and local, 
6 am, 7:30 am, 10 am, noon, 10 pm. 5 min news 
every half hour. 6-6:30 am, farm, market and 
weather reports. 6:30-7 am. country and western 
music. 7 am -noon, middle-of-the-road, standard, and 
current hits. Noon -4 pm, general popular music, 
standards, showtunes, country and western. 4-7 pm. 
sports news, weather, road conditions, public affairs 
programs, middle-of-the-road music. 7-11:30 pm, 
current hits, trend music, rock, ryhthm and blues. 
SPORTS: local and state play-by-play football and 
basketball. Sun, middle-of-the-road music, sermons, 
gospel music. Recd 8/10/67. 

I. PERSONNEL 
Pres. & Gen'1 Mgr. -Bob Baggett. 

3. FACILITIES 
250 w.: 1400 ke. Non -directional. 
Operating schedule: 5:45 am -11:00 pm weekday.; 
5:45 am -11:30 pm Sat: 7:00 am -10:30 pm Sun. CST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 4e, 5, 60, 7b, 8. 
Rate Protection: 10e. lie, 12e, 13e, 14e. 15b. 
Basic Rates: 20a, 21e, 21d. 22a. 22b. 23a, 24b, 25a, 

26, 28b, 28e, 29b, 30, 33a. 
Contracts: 40a, 41, 42a, 42c, 44a, 44b, 46. 47a. 51a, 

51e. 
Comb.; Cont. Discounts: 60a, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 80, 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 8/1/88 -Reed 7/25/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see i min 30 see 
1 z 3.00 2.25 156 z 1.95 1.60 
13 z 2.80 2.15 260 z 1.80 1.50 
26 z 2.35 2.00 312 z 1.70 1.40 
52 z..._ 2.20 1.85 1000 z 1.25 1.00 
104 z 2.05 1.70 

7. PACKAGE PLANS 
ROS SATURATION PACKAGE 

(20% of schedule guaranteed in traffic time) 
PER WK, EA: 10 ti 15 ti 25 ti 35 ti 50 ti 
1 min or less 1.90 1.65 1.50 1.40 1.30 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 156x 2600 312x 

1 hr.... 25.00 24.00 23.00 22.00 21.00 20.00 19.00 18.00 
1/2 hr 18.00 16.00 15.00 14.00 13.00 12.00 11.00 10.00 
1/4 hr 12.00 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
10 min 10.00 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
5min.. 8.00 6.50 6.00 5.50 5.00 4.50 4.00 3.50 

MIAMI 
Ottawa County -Map Location H-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KGLC 
1947 

Subseriber to the NAB Radio Code 
Media Code 4 237 4190 9.00 
Miami Radio, Inc., Box 511. Hotel Miami, Miami, 

Okla. 74354. Phone 918-542-3303. 
STATION'S PROGRAMMING DESCRIPTION 

KGLC: MUSIC: country and western. NEWS: state, 
local and national on hour. Headlines on half hour. 
Weather: 10 after and 20 'tit, SPORTS: 20 after 
and 10 'tit, also play-by-play on local college and 
area high school sports events. Community bulletin 
board twice each weekday. Agriculture reports aired 
3 times daily. AIR PERSONALITIES handle all 
segments. ltec'd 9/3/68. 

I. PERSONNEL 
President -K. C. Jeffries. 
Vice -President -Kent C. Jeffries. 
General Manager -Don Gilbert 

3. FACILITIES 
1.000 w.; 910 ke, Directional. 
Operating schedule: 6:00 eta -midnight daily. CST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2b, 3a, 4a. 4d, 5, 6a, 7b. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b, 
Basic hates: 20b, 21a, 21d, 22b, 23a, 24b4 25c, 26, 

28a, 29a, 30. 32a. 
Contracts: 40a, 41, 44a, 47a, 49, 51b. 
Comb.: Cont. Discounts: 60e, 60d. 60f, 601, 62b, 62d. 
Cancellation: 70a, 70c, 71e, 72. 
Prod. Services: 81. 
Member: Magic Circle Network, Indian Nations Net - 
stork, Inc. 

TIME RATES 
Rates effective November 1, 1964. 
Rates received October 28, 1984. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti......._...._... 6.50 5.50 104 ti 5.00 4.00 
26 ti 6.00 5.00 260 ti 4.50 3.50 
52 ti...__......... 5.50 4.50 312 ti 4.00 3.00 

8. PROGRAM TIME RATES 
1 hr 25.00 

10. SPECIAL FEATURES 
Newscasts at :30 -regular rate plus 20% of base rate. 

10 SECOND ID'S 
PER DAY: 
10 or more U. ea 3.00 

WEATHER SATURATION PLAN 
3 spots 65.00 

10 5 -minute weather reports at :30. 

MUSKOGEE (2 AM) 
Muskogee County -Map Location G-3 

See 81íU8 consumer market map and data at begin 
nine of the State. 

KBIX 
I936 

Media Code 4 237 4320 2.00 
Oklahoma Presa Publishing Co., Box 1608, Muskogee, 

Okla. 74901. Phone 918-682-1331, 2. 
STATION'S PROGRAMMING DESCRIPTION 

KBIX: Programmed for adults and young adults. 5-7 
& 12:15-12:30 pm M -Sat farm market reports, 
weather, agricultural hints. MUSIC: 7 am -9 pm current hits, general popular, showtunes. standards. 
5-7 am & 9 pm -12M country and western. Sun 7 
am -noon religious music and sermons. NEWS: state 
and local on hour and network national and inter- 
national on half hour. SPORTS: stock car racing, 
state college football, local high school. COMMER- 
CIAL POLICY: 18 minutes per hour. CONTINUITY 
POLICY: all spots produced with background music, 
etc. Facilities available for remote broadcasts, store 
openings, sales, etc. Contact Representative for fur- 
ther details. Rec'd 7/19/67. 

I. PERSONNEL 
Pres. & Gen'1 Mgr. -Tams Bixby, Jr. 
Station Manager -Gayle Lee. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
250 w.; 1490 ke. Non -directional. 
Operating schedule: 5:00 am -midnight. 

4, AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 3a, 3b, 3c, 3d, 4a, 9d, 5, 6e, 8. 
Rate Protection: 10a, lia. 12e. 13a, 14e, 15a, 15b. 
Basic Rates: 20a, 21a, 21d, 22a, 22b, 23a, 25a, 28a, 

29a, 30, 32b. 
Contracts: 40a, 41, 44a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 60d, 60g, 601, 61e, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Afellated with MBS Radio Network. 

TIME RATES 
Eff 1/1/69-Itec'd 12/6/63. 

6. SPOT ANNOUNCEMENTS 
PER YB: 1 min 
1 ti........_.__...._._......_.._ -_ 6.00 
52 tt..._...._...._ .............___..._.._....__ 5.00 
104 1i _...._._ ...._...... 4.50 
156 ti 4.00 
260 ti _ 
312 ti ....... _ _ 
500 u 
1000 ti 

7. PACKAGE PLANS 
PER WK: 
10 ti 

3.50 

_.....___. 2.50 
_.._...... 2.00 

30 sec 10 sec 
5.00 4.00 
4.50 3.50 
4.00 3.00 
3.50 2.50 
3.00 2.25 
2.50 2.00 
2.00 1.15 
1.75 1.50 

1 min 30 sec 10 see 
5.00 4.00 3.25 

20 ti 4.50 3.50 8.00 
30 ti 4.00 3.25 2.75 
40 ti 3.50 3.00 2.50 
50 ti. 3.00 2.50 2.25 
60 ti 2.75 2.25 2.00 
70 ti _..._ 2.50 2.00 1.75 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 L.._.._ ...... _.. ...... _15.120 
UNTS 

30 20 15 10 

26x-5% 104x-15% 260x-25% 
52z-10% 1561-20% 3122-30% 

KMUS 
1947 

Media Code 4 237 4450 7.00 
Mr. & Mrs. Horace C. Boren, Box 128, 1-1/2 rail« 

N. on N. 11th St., Muskogee, Okla. 74401. Phone 
Murray 2-2488. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Horace G. Boren. 
Vice -President -Martha B. Boren. 
Station Manager -Jame. E. Keitel. 

2. REPRESENTATIVES 
Gene Bolls. Company. 
Kansas City á SL Louis -Eugene F. Gray Co. 

S. FACILITIES 
1,000 w. days; 500 w. nights; 1380 ke. 

Directional -night only. 
Operating schedule: 5:00-1:00 am weekdays: 7:00 
am -11:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 26, 3a, 3d, 4a. 5, 6a, 8. 
Rate Protection: 10a, 11a, 12a, 13e, 14e, 15a, 15b. 

16. 
Basic Rates: 20a, 21a, 21b, 24b, 24c, 25a, 28a, 28e. 

29a. 
Contracts: 40a, 41, 42b. 44a, 45, 46, 47e, 48, 51a, 

51c. 
Comb.; Cont. Discounts: 60a. 60g. 601, 61e. 
Cancellation: 70a, 70c, 71a. 73b. 
Prod. Services: 82. 
Member: Indian Nations Network, Inc. 

TIME RATES 
Ratee effective October I, 1960. 

Rates received September 1. 1960. 
6. SPOT ANNOUNCEMENTS 

I min 1 min 
1 z 4.00 208 z......._.._..__..___. 2.76 
26 z. 3.73 260 z..._....._....__.__. 2.55 
52 x 3.46 312 L _ 2.50 
104 z 3.31 500 z..._ __..._.._. 2.00 
156 z 2.97 1000 z..._......_._...._... 1.87 

7. PACKAGE PLANS 
SATURATION BONUS PACKAGES 

Run -of -schedule, 1 minute. 
Per week: Each Total Each Total 
10 times... 3.75 37.50 30 times.... 3.32 99.00 
15 times.... 3.60 54.00 40 times.... 2.76 110.40 
20 times.... 3.50 70.00 60 times.._ 2.50 160.00 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 

1 x _.. 23 15 9 
DISCOUNTS 

13x-5% 52x-12-1/2% 156x-20% 312z-30% 
26z-10% 104x-15% 260x-25% 

9. PARTICIPATING PROGRAMS 
"Woman's World" with Nancy Howard -9:00-9:45 
am. Per spot, 3 per week minimum, 1 -minute rate 
plus 1.00 talent fee. 

NORMAN 
Cleveland County -Map Imeation E-4 

See SItD8 consumer market map and data at begin- 
ning of the State. 

See Oklahoma City 
(including Norman, Bethany, Edmond) 

NOWATA 
Nowata County -Map Location G-2 

See S1tDS consumer market map and data at begin- 
ning of the State. 

KNFB(FM) 
1965 

Media Code 4 237 4580 1.00 
Nowata Communications, Inc., 110 N. Maple St.. 

Nowata, Okla. 74048. Phone Crestwood 3-1821. 
I. PERSONNEL 

President -Dwight M. Mitchell. 
Co -Managers -Joe Bill Johnson & John G. Warwick. 

3. FACILITIES 
EIIP 3,000 w. 94.3 mc. 
Operating schedule: 6:29 am -6:30 pm. CST. 
Antenna ht.: 152 ft. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Member: Indian Nations Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 1, 1969. 
Rates received February 23, 1966. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec Shortie 

1580 ti 1.20 .72 .60 
312 ti 1.40 .84 .70 
206 ti 1.50 .90 .75 
52 ti 1.60 .96 .80 
26 ti 1.80 1.08 .90 
13 ti 1.90 1.14 1.20 
1 ti 2.00 1.20 1.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 20 12 8 5 4 
DISCOUNTS 

13x- 5% 52x- 20% 312z-30% 
26x-10% 206z-25% 560x-40% 

OKLAHOMA CITY (9 AM; 7 FM) 
(including Norman, Bethany, Edmond) 
Oklahoma County -Map Location E-3 

See S1lOS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage. audience delivered. etc. with- 
in the area. 

KBYE 
1946 

OKLAHOMA CITY 

greener, hiken, sears 

Independent Negro 
Media Code 4 297 4710 4.00 
Little Rock Great Empire Broadcasting, Inc., Box 

1937, 5508 N. Eastern, Oklahoma City, Okla. 
73101. Phone 905-427-6524. 
STATION'S PROGRAMMING DESCRIPTION 

KBYE: Programming is all religious in the am with 
country and western gospel during early sign -on 
months. Taped religious broadcasts 7 am -1 pm M -Sat 
and all day Sun until sign -off. M -Sat pm Negro 

programming with rhythm and blues and live ahr 
personalities. Contact Representative for further de- 
tails. Rec'd 7/17/67. 

I. PERSONNEL 
President-Berniece L. Lynch. 
General Manager -David J. Lynch. 
National Sales Manager -Frank J. Lynch. 

2. REPRESENTATIVES 
New York, Chicago -Greener, Hiken, Sears. 
South -Bernard I. Ochs Co. 
West Coast -Advertising Sales West. 

3. FACILITIES 
1,000 w. days; 890 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3b, 3c, 3d, 4e, 4d. 5, 

6a, 7b, 8. 
Rate Protection: 10b, llb, 12e, 13c, 14b, 150, 16. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 24b, 

25a, 28, 28a. 28c, 29a. 29b, 30, 32b. 33a. 
Contracts: 40a, 440, 45, 46, 48. 51e. 51b. 
Comb.: Cont. Discounts: 60a. 60e. 

TIME RATES 
No. 6 Eff 5/1/68 -Reed 10/9/68. 

6. SPOT ANNOUNCEMENTS 
SOS; I min SO see I min 30 see 

1 z 10.00 8.00 624 ....... 6.25 5.00 
52 L 8.00 6.40 938 z..._ 5.75 4.60 
104 x . 7.75 6.20 1248 5.25 9.20 
156 x..._.._... 7.25 5.80 1560 z 4.80 3.84 
312 a__ ....... 6.75 5.40 1872 z 4.40 3.52 
To be used within 1 year. 

DISCOU 
26 wk -5% 52 wk-1NT0% 
Firm, non -cancellable contract. 

KFNB(FM) 
1962 

OKLAHOMA CITY 

©OFM. 
Subscriber to the NAB Radio Cede 

Media Code 4 237 4840 9.00 
First National Broadcasting Corp., 2620 First Na- 

tional Bldg., 120 N. Robinson. Oklahoma City, 
Okla. 73102. Phone 405-232-0321. 
STATION'S PROGRAMMING DESCRIPTION 

KFNB (FM): Programmed for general adult interest. 
AIR PERSONALITIES handle all segments. MUSIC: 
popular format of vocals and instrumentals. standardº, 
Mtn music, middle-of-the-road. NEWS: 5 min on 
hour, weather on half hour. SPORTS: 5 min M -F 
7:30 am. 7 pm. Sacred music M -S 6:05-6:15 am, 
Sun 8-10 am. Instrumental music dally 6:05-7 pm. 
Pop concert Sun 1 pm. Stock market 10:30 am. 3 
pm, & 5:15 Dm M -F. Symphonic music Sun 7:05- 
8 pm. Contact Representative for further details. 
Recd 10/27/67. 

I. PERSONNEL 
President -Virgil F'. Sprinkle. 
General Manager -Ed Thorne. 
Program Director -Richard C. Corner. 

2. REPRESENTATIVES 
Quality Media Incorporated. 
St. Louis, Kansas City, Dallas, Memphis-Gert 

Sanchez and Associates. 
3. FACILITIES 

EItP 100.000 w.; 101.9 mc. 
Operating schedule: 24 hours daily. 
Antenna ht.: 920 ft. above average terrain. 

4, AGENCY COMMISSION 
15% 10th following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 213, 3a, 4a, 5, 6b. 7b, 8. 
Rate Protection: 10a, 12a. ida. 15b. 
Basic Rates: 21d, 22a, 221), 23a, 24b, 24c, 29a. 
Contracts: 40a, 94b. 45. 
Comb.; Cont. Discounts: 60b. 60e, 601, 61c, 82d. 
Cancellation: 70a. 70c, 71a, 73b. 
Prod. Services: 80. 
Member: Gert Banchez & Associates Group. 

TIME RATES 
Rates effective February 1. 1965. (Card No. 5.) 

Card received April 16, 1965. 
6. SPOT ANNOUNCEMENTS 

FIXED POSITION ANNOUNCEMENTS 
(To be used in one year) 8/10 

1 min 30 sec sec 
I ti 12.00 9.00 6.00 
13 U 11.00 8.25 5.50 
26 ti 10.50 7.90 5.25 
52 ti......_..._......_......_.__....._...._...__ 10.00 7.50 5.00 
104 ti. 9.50 7.00 4.75 
156 U _..._........_... 9.00 6.75 4.50 
260 ti 8.50 6.50 4.25 

7. PACKAGE PLANS 
PER MO: (Best Times Available) 8/10 

1 min 30 sec see 
30 ti 9.00 6.75 4.50 
60 ti _ 8.50 6.50 4.25 
90 ti 8.00 6.00 4.00 
120 tl 7.50 5.75 3.75 
150 ti 7.00 5.25 3.50 
PER WK: 
10 tt ._ 9.00 6.75 4.50 
20 ti 8.50 6.50 4.25 
30 U 8.00 6.00 4.00 
40 ti 7.50 5.75 3.75 
50 ti._.._._...._ 7.00 5.25 3.50 

KJ EM 
1943 

OKLAHOMA CITY 

R A 6 
Media Code 4 237 4970 4.00 
Radio Oklahoma, Inc., 515 N. Robinson St., Okla- 

homa City. Okla. 73102. Phone 405-232-6367. 
STATION'S PROGRAMMING DESCRIPTION 

EJEM: Programmed for adults and young adults. 
MUSIC: modern country. AIR PERSONALITIES 
handle all except news. News department. NEWS: 
local at :58 & :29. Network on half hour, 5 min 
traffic reports. Sports et :50. Weather at :20 & :40. 
Contact Representative for further details. Recd 
8/29/68. 

(This Tiding continued en next page) 
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Oklahoma City -K J E M -Continued 
I. PERSONNEL 

President -C. B. Cameron. 
Vice-Pres. & Gen'l Mgr. -Tom Reddell. 
Program Director -Jim Scott. 

2. REPRESENTATIVES 
Jack Mails & Co.. Inc. 

3. FACILITIES 
250 w. days; 800 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. 3b, 3d, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10a. 11a, 12a, 13a, 15b. 
Basic Rates: 20b, 21e, 21b, 21d, 22a. 22b, 23b, 24a, 

24b, 24c, 25a, 28a, 29a, 30. 
Contracta: 40a, 41, 44a, 44b, 45, 46, 47a, 48, 51a, 

51b, 51c. 
Comb.; Cont. Discounts: 60a, 60d, 60g, 62b. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
ER Recd 8/29/68. 

6. SPOT ANNOUNCEMENTS 
AA -6-9 am & 4-6 pm. 
A -ROS -6 am -7 pm. -AA- -A-- 
PER WK: I min 30 see I min 90 see 

1 ti 16.00 12.50 12.00 9.00 
6 ti 15.40 11.50 11.00 8.50 
12 ti 14.80 10.00 10.00 8.00 
18 ti 14.20 8.50 9.00 7.00 
24 ti 13.90 8.00 8.00 6.00 
36 ti 13.50 7.50 7.00 5.50 
48 ti 12.00 7.00 6.00 5.00 
ID's -50% of min. 

7. PACKAGE PLANS 
5 MINUTE NEWS PACKAGES 

PER WK: 
5 ti 100 20 ti 165 
10 ti 180 

K J E M -FM 
1948 

OKLAHOMA CITY 

Music & Sports 

Media Code 4 237 4971 2.00 
Radio Oklahoma, Inc., 515 N. Robinson St., Okla- 

homa City. Okla. 73102. Phone 405-232-6367. 

STATION'S PROGRAMMING DESCRIPTION 
KJEM-FM: See KJEM for programming description. 
Simulcast to sunset. Carry major league baseball 
as well as classics and opera on Sun. Contact Rep- 
resentative for further details. Recd 2/29/68. 

I. PERSONNEL 
President -C. B. Cameron. 
General Manager -Tom Reddell. 
Program Director -Tom McCoy. 

2. REPRESENTATIVES 
Jack Masia & Co.. lac. 

3. FACILITIES 
ERP 29,500 w.; 102.7 mc. 
Operating schedule: 5 am -midnight daily. CST. 
Antenna ht. -301 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount.. 

5. GENERAL ADVERTISING Sea Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 4d, 5. 6a, 76. 8. 
Rate Protection: 10a, lia. 12a, 13a, 15b. 
Basic Rates: 20e, 21a, 21b, 21d, 22a, 23a, 29a, 24b, 

24c, 25b, 28a, 29a, 30. 
Contracts: 40a, 41, 99a, 44b, 45. 46, 47a, 48, 51a, 

51b. 51c. 
Comb.; Cont. Discounts: 60a, 60d, 60g. 82b. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
FM simulcast with AM sunrise -local sunset daily. 

TIME RATES 
Elf 9/1/66 -Reed 9/4/66. 

6. SPOT ANNOUNCEMENTS 
1 minute or lesa, flat 

8. PROGRAM TIME RATES 
1 ti. 26 ti. 156 U. 

1 hour 22.00 20.00 18.00 
1/2 hour 16.50 15.00 13.50 

KLPR 
1946 

OKLAHOMA CITY 
Media Code 4 237 5100 7.00 
Big Chief Broadcasting Co., Inc., Box 94970, 718 

S. E. 79th. Oklahoma City, Okla. 73109. Phone 
405-634-1411. 

I. PERSONNEL 
President -Jack Beasley. 
General Manager -Lloyd Rogers. 
Program Director -Charlie Brown. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Texas -Riley Representatives. 

3. FACILITIES 
1.000 w. days: 1140 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See ceded 
General: 2a, 3a, 3b, 9a. 4d, 5, 6e, 8. 
Rate Protection: 12a, 13a, 14a. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25e, 
Contracts: 40a, 45, 46, 48. 
Comb.; Cont. Discounts: 600, 60k, 62b. 
Cancellation: 70a. 70c, 71a, 73e. 
Member: Indian Nations Network, Inc. 

TIME RATES 
ER 10/1/67 -Reed 9/12/67. 

AA -Mon thru Fri 8-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm. 
B -All other times. 

7. PACKAGE PLANS 
CLASS AA 

(') (t) 8 ti 12 ti 18 ti 24 ti 80 tI 38 tI 
1 min 22.00 20.00 19.00 18.00 17.00 18.00 15.00 14.00 
30 see 20.00 16.00 15.00 14.00 13.00 12.00 11.00 10.00 

CLASS A 
1 min 20.00 16.00 15.00 14.00 13.00 12.00 11.00 10.00 
30 sec 16.00 13.00 12.00 11.00 10.00 9.00 8.00 7.00 

CLASS B 
1 min 16.00 13.00 12.00 11.00 10.00 9.00 8.00 7.00 
30 sec 13.00 10.00 9.00 8.00 7.50 7.00 6.50 6.00 

(') Fixed. 
(t) Less than 6 ti. 

ID's: 50% of 1 -min. 
8. PROGRAM TIME RATES 

CLASS AA 
PER YR: le 52x 104e 156x 260x 
1/4 hr 60.00 58.00 56.00 54.00 51.00 
5 min 30.00 29.00 28.00 27.00 25.50 

CLASS A 
1/4 hr 48.00 46.50 44.00 42.50 40.00 
5 min 24.00 23.25 22.00 21.25 20.00 

CLASS B 
1/4 hr..... 39.00 38.00 27.00 36.00 34.00 
5 min 19.50 19.00 18.50 18.00 17.00 

10. SPECIAL FEATURES 
5 -MINUTE NEWS HEADLINES AT :60 

PER WK: 5ti 10ti 15tí 20ti 25tí 
Ea 125 240 330 400 450 

DISCOUNTS 
26 wk -5% 52 wk -10% 

KNBQ(FM) 
1965 

BETHANY 

R AIB 
Media Code 4 237 5230 2.00 
Nall Broadcasting Co.. 4032 Coronado Pl.. Oklahoma 

City, Okla. 73122. Phone 405-789-7748. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Gary L. Acker. 
Chief Engineer -William A. Coleman. 

2. REPRESENTATIVES 
Frederick W. Smith. 

S. FACILITIES 
ERP 3.000 w. 104.9 mc. 
Operating schedule: 5-11 pm Mon thru Fri; 8 am -11 
pm Sat & Sun. CST. 
Antenna ht.: 191 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
ER 8/1/68 -Reed 6/27/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 312z 644e 1000E 

1 min 4.00 3.75 3.50 3.25 3.00 2.75 2.45 
30 sec 3.00 2.75 2.50 2,25 2.00 1.90 1.85 
10 sec 2.75 2.50 2.25 2.00 1.85 1.75 1.70 

KNOR 
1948 

NORMAN 

Subscriber to the NAB Radio Cade 
Media Code 4 237 5360 7.00 
Cleveland County Broadcasting Co.. Box 547, Norman, 

Okla. 73069. Phone 405-534-8475. 
STATION'S PROGRAMMING DESCRIPTION 

KNOB: Programmed for adults and young adulte. 
MUSIC: popular including standards. TALK: morn- 
ing conversation show features civic, religious and 
educational leaders. NEWS: on hour with UP audio, 
network, and local with emphasis on city and state 
government. SPORTS: play-by-play high school and 
university football and basketball. COMMERCIAL 
POLICY: 16 commercials per hour, no double spot- 
ting. Rec'd 10/6/67. 

I. PERSONNEL 
General Manager -Wm. S. Morgan. 

2.75 Sales Director -Robert G. Barry. 
3. FACILITIES 

250 w.: 1400 kc. Non -directional. 
Operating schedule: 6:15-1 am. CST, 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b. 3r. 3d. 4a, 5, 8e. 8. 
Rate Protection: 10e. 11h. 12e, 13e, 14e, 15c. 
Basic Rates: 2ob, 21a, 22b, 23a, 24a, 25e, 26. 20e. 

29b, 33a. 
Contracts: 90a, 422e, 43, 44b. 46, 47b. 48. 50, 51e. 
Comb.: Cont. Discounts: bob, 601. 61h, 62e. 
Cancellation: 70e. 70e. 71a, 73a. 
Prod. Services: 80. 
Affiliated with KBS and MBS. 
Member: Indian Nations Network, Inc. 

TIME RATES 
ER 7/67 -Reed 7/31/87. 

6. SPOT ANNOUNCEMENTS 
le 52x 104e 208e 416x 832x 1000x 

1 min 3.29 3.24 3.18 3.08 2.82 2.35 2.24 
30 sec 2.24 2.18 2.12 2.00 1.77 1.29 1.18 

'PRIME SPOTS 
1 min 3.47 3.41 3.35 3.24 3.00 2.53 2.41 
30 sec 2.47 2.41 2.35 2.24 2.00 1.53 1.41 

('1 Adjacent to newscasts, sportscasts and weather - 
casts. 

regulations 8. PROGRAM TIME RATES 
Ix 15x 30e 

1/4 hr 12.24 9.71 9.53 
60e 
9.35 

150e 
9.00 

512x 
8.29 

OKLAHOMA 
6.94 
5.59 KOFM (FM) 

29a. 10 mim 
5 mim 

9.88 
7.53 

8.11 7.98 
6.52 6.41 

7.82 
6.29 

7.53 
6.06 

KOCY 1965 

OKLAHOMA CITY 
1922 

OKLAHOMA CITY 

NBC Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 237 5490 2.00 
Bonebrake & Co., 101 N. E. 28th St., Okktb'tme 

City, Okla. 79105. Phone 405-528-5543. 

STATION'S PROGRAMMING DESCRIPTION 
KOCY: Programmed for adults and young adults. 
MUSIC: general, popular music, including standards, 
ahowtunea, middle - of - the - road, and jazz -oriented. 
AIR PERSONALITIES during all hours, with guest 
interviews. SPORTS: college football, basketball and 
network. NEWS: news on hour for 5 min followed by 
local and regional for 5 min. Business news 5:30 pm 
M -F for 5 min. Traffic reports during heavy drive 
time. RELIGIOUS: broadcast Sun only. COMMER- 
CIAL POLICY: no product endorsement by air per- 
sonalities. competitive products separation 10 min. 
Contact Representative for further details. Reed 
7/24/67. 

I. PERSONNEL 
Pres. & Gen'l Mar, -M. H. Bonebrake. 
Commercial Manager-Itonel Bonebrake. 
Program Director -Tom Gilmore. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 5:30 am -midnight Mon thru 
Sun. CST. 
Simulcast during AM operational hours. For non - 
simulcast faeilitlea see KOCY-FM, 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3e. 3d, 4e, 4d, 5, Sa, 7b, 8. 
Rate Protection: 10a, ila, 12a, 13e, 14a, 15b. 
Basic Rates: 20a, 22a, 2313. 24c, 28b, 28c, 29e, 
Contracta: 40e, 41, 44b, 46. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 73b. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Elf - Rec'd 7/1/69. 

AA -Mon thru Sat 6-9 em & 4-7 pm. 
A -Mon thru Sat 9 am -4 pm: Sun 7 am -6 pm. 
B -Daily 5-6 am & 7-11 pm. 

6. SPOT ANNOUNCEMENTS 
AA A B - 

PER WK: I min 90see I min 30 see I min 30 see 
1 a 25.00 19.50 20.00 18.50 12.00 9.00 
8 a 22.00 18.00 18.00 15.00 11.00 8.50 
12 x 20.00 16.50 17.00 14.00 10.00 8.00 
18 x 18.00 15.00 16.00 13.00 9.00 7.00 
24 x 16.00 13.00 15.00 12.00 8.00 6.00 
36 x ..._... 14.00 11.00 7.00 5.50 
48 a 13.00 10.00 6.00 5.00 

7. PACKAGE PLANS 
Day -Nita Saturation Plan 

If 12 or more announcements re purchased in Clase 
B time a maximum of 50% of them may be scheduled 
in Class A time if desired. 

KOCY-FM 
1964 

OKLAHOMA CITY 

Subscriber to the NAB Radio Code 
Media Code 4 237 5491 0.00 
Bonebrake & Co., 101 N. E. 28th St.. Oklahoma City. 

Okla. 73105. Phone 405-528-5543. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -M. H. Bonebrake. 
Sales Manager -Ronal Bonebrake. 
Director -Carlton Beck. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
ERP 35,000 w.; 96.1 mc. 
Operating schedule: 6:00 am -midnight, CST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation with KOCY-AM. For 
simulcast rates, aee KOCY-AM. KOCY-FM Ilating- 
Separate programming Sat and Sun; 3:00 pm-mld- 
night Mon thru Fri. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ceded regulation* 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3e, 3d, 4e, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10a. lla, 12e, 13a, 14a. 15b, 
Basic Rates: 20a, 22a. 23b, 24e, 28b, 28c, 29a, 
Contracts: 40a. 41. 44b, 46. 48, 51e, 
Comb.: Cont. Discounts: 60a, 02d, 
Cancellation: 73b. 
Prod. Services: 82. 
Affiliated with NBC and MBS. 

TIME RATES 
ER Recd 4/13/67. 

7. PACKAGE PLANS 
PER () 601 12 tI 18 t1 24 tI 3601 48 tI 
1 min 7.50 7.25 7.00 6.75 6.50 6.25 6.00 
30 sec 6.00 5.75 5.50 5.25 5.00 4.75 4.50 () Less than 6 tf. 
10 -sec ID's: 50% of 1 -min. 

HERBERT E. GROSKIN 
& COMPANY 

Media Code 4 237 5620 4.00 
BBC, Inc., Box 14448, Oklahoma City, Okla. 73114. 

Phone 405-478-0444. 
Studio: 1200 E. Britton Rd., Oklahoma City, Okla. 

I. PERSONNEL 
President -Loyd Benefield. 
General Manager -Bill Harrison. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

S. FACILITIES 
ERP 100,000 w.: 104.1 mc. 
Operating schedule: 24 hours dally. 
Antenna ht.: 1,425 ft. above average terrain, 

4. AGENCY COMMISSION 
15%. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2a, 2b, 3a, 3b, 3d, 4e, 4d, 5, fla, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 22a, 23a, 24b, 25e, 28c, 29a. 
Contracts: 40a, 41, 44a, 45. 46. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 70e, 70e, 71a, 73a, 73b. 
Prod. Services: 81, 82. 
Members: The Groskin Group, Indian Nations Net- 
work, Inc. 

TIME RATES 
No. 1 ER 4/1/67 -Reed 3/6/67. 

6. SPOT ANNOUNCEMENTS 
la 15e 30x 60e 125x 250x 500x 

1 min. 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
8. PROGRAM TIME RATES 

le 15e 30e 60x 125x 250x 500x 
1 hr 70 67 64 61 58 55 52 
1/2 hr 53 50 48 46 44 42 40 
5 min..._.._ 30 29 28 27 26 25 24 

KOMA 
1927 

OKLAHOMA CITY 

BLAIR RADIO 

Independent 
R A B 

A Story Owned Statice 
Subseriber to the NAB Radio Code 

Media Code 4 237 5750 9.00 
Storz Broadcasting Co., Box 1520. Oklahoma City, 

Okla 73101. Phone 405-794-4482. 
I. PERSONNEL 

President -Robert H. Storz. 
General Manager -James Erwin. ,t' 1 pe Yel e is Program Director_* MeeefY. TO 711111 a-) 

2. REPRESENTATIVES 
Blair Radio. 

S. FACILITIES 
50.000 w.: 1520 ke. 

Directional -night only. 
Operating schedule: 24 hours daily. CST 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: le, 2a. 3a, 4a, 4d, 6e. 
Rate Protection: 15c. 
Basic Rates: 22a. 22b, 24b, 25e, 29a. 
Contracta: 40e. 45, 46, 47a. 
Comb.: Cont. Discounts: 60e. 
Cancellation: 70a. 70e. 71a, 73a. 

TIME RATES 
ER 6/1/68-Rec'd 5/31/68. 

AA -Mon thru Fri 8-10 am & 3-7 pm. 
A -Mon thru Fri 10 em -3 pm & 7-10 pm; Sat 8 am - 
10 pm. 
B -Mon thru 
night. 
C -All other 

7. PACKAGE 

Sat 10 pm -midnight; Sun 6 am -mid- 

times. 
PLANS 

AA A 
I min 20/30 10 see I min 20/30 IO see 

Spec pos 35.00 28.00 21.00 
1 ti 30.00 24.00 18.00 25.00 20.00 15.00 
6 ti 27.00 22.00 16.50 23.00 18.50 14.00 
12 ti ....... 26.00 21.00 16.00 22.00 17.50 13.50 
18 U 25.00 20.00 15.00 21.00 17.00 13.00 
24 ti ....... 24.00 19.00 14.50 20.00 18.00 12.00 
30 ti ....... 23.00 18.00 14.00 19.00 15.00 11.50 
36 ti 20.00 16.00 12.00 15.00 12.00 

C 
9.00 

20.00 16.00 12.00 1 ti 
6 ti 18.00 14.50 11.00 14.00 11.00 8.50 
12 ti 17.00 14.00 10.00 13.00 10.50 8.00 
18 ti ....... 16.00 13.00 9.50 12.00 10.00 7.60 
24 ti 15.00 12.00 9.00 11.00 9.00 7.00 
30 ti 14.00 11.00 8.50 10.00 8.00 6.00 
36 ti 10.00 8.00 8.00 7.00 6.00 4.50 

CONSECUTIVE WEEK DISCOUNTS 
52 wk -8% 

10. SPECIAL FEATURES 
5 -MINUTE NEWS PACKAGES 

PER WK: I ti 6ti 12 ti 18tí 24 ti30t1 
AA 31 28 27 26 25 24 
A 28 24 23 22 21 20 
B 21 19 18 17 16 15 
C 18 IS 14 13 12 11 

(Oklahoma City continued on next page) 
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Bob IFItiggins 
6 am to 10 am on KTOK 

We could tell you a lot of things 
about Bob ... like, he's tall, 
dark, sexy and a real swinger. 
You wouldn't believe all that 
jazz, would you? 
You have only to look at Bob 
Riggins, or listen to him on the 
air, to know the truth about 
him. Bob is a cheerful, friendly, 
nice guy who makes people 
feel better just listening to him. 
And more people in Oklahoma 
City listen to Bob Riggins in 
the mornings than to any other 
radio personality in town.* 
You better believe that. 

In Oklahoma City KTOK 1000 the Personalities are on .. 
Amer lcan Information Network 

*(Special Hooper Report, June thru August, 1968) 

KTOK Oklahoma City, Oklahoma 24 hours a day 1000kc-5kw represented by robert e. eastman co., inc. 
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OKLAHOMA 
Oklahoma City -Continued 

KTOK 
1927 

OKLAHOMA CITY 

The Eastman Station 

CEICI 
Subscriber to the NAB Radio Code 

Media Code 4 237 5880 4.00 
KTOK Radio. Inc., Bos 1000, 1800 W. Main St.. 

Oklahoma City, Okla. 73101. Phone 405-235-1671. 
I. PERSONNEL 

President -William D. Schueler. 
Vice-Pres. & Mgr. -C. Newel Jones. 

2. REPRESENTATIVES 
Robert E. Eastman & Company. Inc. 

3. FACILITIES 
5,000 w.; 1000 kc. 

Directional -separate pattern/. day and night. 
Operating schedule: 29 houe daily. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15d. 
Basic Rates: 20b, 21b. 22a, 23a, 24e, 24c. 25e. 27. 

28b, 29a, 29b. 30. 33d. 
Contracts: 40a, 91, 92a, 44a. 95, 96. 51b. 
Comb.; Cont. Discounts: 60a. 60c, 60e, 62d. 
Cancellation: 70e, 70c, 710, 73a, 73b. 
Prod. Services: 81. 
These national rates entitle advertiser to best positions 
and preempt R.O.B. accounts other than national. 
Saturation plans are not combinable with other broad- 
casting to earn frequency discounts on the other 
broadcasting. All announcements and package, except 
personality package and family plan are crocs -com- 
binable for frequency discounts. 
Affiliated with The Eastman Network. 
Affiliated with American Information Network. 

TIME RATES 
ER 5/1/68 -Reed 4/22/68. I -Mon thru Sat 6-10 am & 3-7 pm. II -Mon thru Sat 10 am -3 pm; Sun 11 am -7 pm. III -All other times. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: 1 min 30 see IO see 
1 ti 95.00 36.00 22.50 
12 t1 90.00 32.00 20.00 
18 ti 37.00 29.60 18.50 

SECTION II 
1 ti 35.00 28.00 17.50 
12 ti 30.00 24.00 15.00 
18 tL 27.00 21.60 13.50 

SECTION III 
1 Li 25.00 20.00 
12 ti 20.00 16.00 
18 ti 17.00 13.60 

CONSECUTIVE WEEK DISCOUNTS 
26 wk 4% 52 wk 8% 
Minimum wkly ached of 6 1 -min spots Oam-12mid 
Sun -Sat necessary to maintain consec wk advertising. 

10. SPECIAL FEATURES 
NEWSCASTS 

(Limited availability -Mon thru Fri 7-7:30 am 
& 5-30 pm) 

1 min only, flat 50 

KWHP(FM) 

12.50 
10.00 
8.50 

1962 
EDMUND 

Media Code 4 237 5940 6.00 
William H. Payne, 700 S. Kelley. Edmond, Okla. 

73034. Phone 405-391-1598. Oklahoma City phone 
405-478-2501. 
STATION'S PROGRAMMING DESCRIPTION 

K VHP (FM): Programmed for adults and young 
adults. 
SPORTS: sports events including professional, college, 
and high school contests broadcast regularly. MUSIC: 
middle-of-the-road popular music plus older popular 
songs. NEWS: aired on hour and half hour. Local 
news featured 5 times daily. Entire Sun programming 
devoted to 100% religious programs. News mobile 
unit and mobile studio for remote and grand opening 
broadcasts. Rec'd 5/1/68. 

I. PERSONNEL 
Gen'l Mgr. & Owner -William H. Payne. 
Sales Manager -Benny Leonard. 
Program Director -Ray Vaughn, Jr. 

2. REPRESENTATIVES 
Radio Time Sales. 
Chicago -National Time Sales. 

S. FACILITIES 
ERP 410 w.; 97.7 me. Non -directional. 
Operating schedule: 6 am -10 pm. CST. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 90, 4d, 5, 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a. 22b, 23e. 25a, 28a, 29a. 
Contracts: 40a, 92b, 95, 47a, 98. 
Comb.; Cont. Discounts: 60b, 61e, 61b, 61e, 62b. 
Cancellation: 70a, 70e, 71a. 73a. 
Member: Indian Nations Network, Inc. 

TIME RATES 
ER 4/4/68 -Reed 9/29/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 20 see 10 see 

1 z 9.95 3.85 2.95 1.95 
12 s 4.25 3.25 2.20 1.50 
26 z 3.50 2.70 2.00 1.00 
104 z 2.75 2.30 1.60 .81 
156 z 2.50 2.10 1.35 .77 
260 z 2.25 1.95 1.25 .71 
400 z 2.10 1.80 1.25 .60 
600 z 1.95 1.65 1.25 .60 
800 x 1.80 1.50 1.00 .50 
1000 z 1.65 1.25 1.00 .50 
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Oklahoma City -K W H P (FM) -Continued 
8. PROGRAM TIME RATES 

Ix I2x 26x 104x 156x (s) 
1 hr..._..._ 45.00 43.00 30.00 30.00 30.00 30.00 
1/2 hr 30.00 27.00 15.00 15.00 15.00 15.00 
1/4 hr 15.00 13.00 7.50 7.50 7.50 7.50 
5 min. 5.00 5.00 5.00 4.00 3.00 2.75 

C.) 260-1000x. 
10. SPECIAL FEATURES 

SPORT SPECIAL 
9 months (Sept -May), per month......._.._......_.._ 18.00 
Includes 20 1 -minute spots on no less than 5 of 101 
sporting events, 9 1 -minute spots on regular pro- 
gramming per month. 

RELIGIOUS PROGRAMS 
I hr 1/2 hr 1/4 hr 5 min 

Ea 10.00 5.00 2.50 2.50 
Sunday only. Minimum contract, 13 weeks. 

KXLS (FM) 
1964 

OKLAHOMA CITY 

FIMEI 

Media Code 4 237 6010 7.00 
Dawson Communications, Inc., 110 N. E. 48th St.. 

Oklahoma City. Okla. 73105. Phone 405-525-5975. 
I. PERSONNEL 

Vice -Prés. & Gen'l Mgr. -Ray Simmons. 
Vice-President/Programming-Charlie Whitaker. 
Operations Manager -Gary Melton. 

3. FACILITIES 
ERP 60,000 w. (horiz. & vert.) : 92.5 mc. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: la, lb. 3a, 3d, 9a, 9c, 5, 6a, 7b. 
Rate Protection: 15b. 
Basic Rates: 20e, 21b, 24b, 25a, 28b, 28c, 29b. 
Contracts: 40a, 41, 92b, 92d, 94a. 45, 49, 51e. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 71a, 73e, 73b. 
Prod. Services: 81, 82. 
Affiliated with American FM Network. 
Member: Fine Music Group. 

TIME RATES 
No. 1 ER 4/68 -Reed 6/5/68. 

AA -9 am -9 pm. 
A-9 pm -9 am. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

CLASS AA 
Ix 52x 104x 260x 

1 min 7.00 6.00 5.50 5.00 
30 sec 5.50 5.00 4.50 4.00 

CLASS A 
1 min 5.00 4.00 3.50 3.00 
30 sec 9.00 3.50 3.00 2.50 

7. PACKAGE PLANS 
ROS 

(1/2 AA, 1/2 A) 

PER W K: 20 ti 
(To be run in 7 day s) 

30 t1 40 ti 60 ti 
1 min 5.50 5.00 9.75 4.50 
30 sec 4.50 9.25 4.00 3.75 

PER MO: 
(To be run in 30 Ide 

120 01 150 ti 180 ti 
1 min 4.75 4.50 4.25 4.00 
30 sec 4.00 3.75 3.50 3.25 

BULK RATE PLANS 
(To be run in 1 year) 

PER YR: 300x 500x 750x 1000x 
1 min 5.00 4.50 4.00 3.50 
30 sec 4.50 4.00 3.50 3.00 

WKY 
1920 

OKLAHOMA CITY ® KATZ RADIO 
WEST 

AIMS Independent 

Radio 
Code 

9111. 
R A.B 

Subscriber to the NAB Radio Code 
Media Code 4 237 6140 2.00 
The WKY Television System, Inc.. Box 19668, Okla- 

homa City, Okla. 73119. Phone 405-478-1212. TWK 
905-842-3245. 

I. PERSONNEL 
Vice-Pres. & Mgr. -Norman P. Bagwell. 
Station Manager -Lee Allan Smith. 
Sales Manager -Dee Sadler. 

2. REPRESENTATIVES 
Katz Radio, West. 
Canada -Andy McDermott Sales, Ltd. 

3. FACILITIES 
5.000 w.; 930 kc. Directional -night only. 
Operating schedule: 24 hours dally. CST. 

4. AGENCY COMMISSION 
15w on station time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b. 14b. 15e, 15d. 
Basic Rates: 20a, 20b, 21a, 21b, 22a, 23a, 24b, 24e. 

25a. 27, 28a. 
Contracts: 90a, 91. 92a, 93, 94a, 45, 96, 47e. 49, 

51a. 
Comb.: Cont. Discounts: 60b, 60e, 60g, 601. 
Cancellation: 70a, 70c, 71a, 72, 73a, 736. 
Prod. Services: 81. 82. 
Beer advertising acceptable. 
Affiliated with Katz Radio A.I.D. Plan. 

A TIP TO TIME BUYERS 

WKY NEWSMEN TELL IT THE 

WAY IT IS a i i AND OKLAHOMANS 

LIKE IT THAT WAY! 

In a six-month long "Station Preference" study of the 

Oklahoma City Metropolitan Radio Market, Pulse asked 

this question ... WHICH RADIO STATION DO YOU TUNE 

TO FIRST FOR NEWS?" 

The results? An overwhelming vote 

for WKY RADIO. In fact, more people 

voted WKY RADIO first than the next 

three stations combined! 

STATION 

WKY 

Station B 

Station C 

Station D 

MEN 

49.4% 

16.2% 

8.6% 

7.2% 

WOMEN 

53.4% 

17.1% 

9.4% 

6.1% 

The Pulse study was conducted during February -March - 

April and October -November -December, 1967 in the 

Oklahoma City Metropolitan Area. The percentages are 

based upon the total male and female heads of house- 

holds, who expressed a station preference. 

Audience measurement data are estimates only and are subject to the 
qualifications set forth by the indicated service. 

WKY 
RA12 10 

The WKY Television System Inc. 
WKY-TV, Oklahoma 

System, 

WTVT, Tampa -St. Petersburg, Fla. 
KTVT Dallas -Ft. Worth, Tex. 

WVTV Milwaukee, Wis. 
KHTV, Houston Tex. 

Represented by the iatz Agency 

OKLAHOMA 
TIME RATES 

No. 32 EH 5/1/68-Itec'd 4/15/68. 
AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 ti 8ti 1201 18ti 2401 
AA ..._.._.._. 45 43 41 40 39 
A _ _ 31 30 29 28 27 
B 17 16 15 14 13 
20/30 sec: 80% of 1 -min. 8/10 sec: 50% of 1 -min. 
Spots between classifications take rate of higher 
classification. 

8. PROGRAM TIME RATES 
CLASS AA 

PER YR: lx 52x I04x 156x 260x 
1/4 hr...._ ............ _..... _.._. 136 132 126 122 116 
5 min. 68 66 63 61 58 

CLASS A 
1/4 hr 90 86 82 78 74 
5 min. 45 43 41 39 37 

CLASS B 
1/9 hr...._ 64 62 60 58 56 
5 min 32 31 30 29 28 

10. SPECIAL FEATURES 
NEWS -SPORTS -WEATHER -AGRICULTURE 

PROGRAMS & CAPSULES 
2 -minute service capsules including 1 -minute open 
or close plus ID, applicable 1 -minute rates plus 5.00. 
fiat, fully commissionable, per capsule, for time. Plus 
talent/production charge specified under Program 
Units. 

TALENT/PRODUCTION 
(flat commisalonable) 

1/4 hr _.._..._.. 20 2 min 5 

5 rain... 10 
COMBINABILITY 

All spots, regardless of length or classification, and 
capsules may be combined for discount purposes. 
Programs and spots/capsules may be combined for 
discounts on spots/capsules only. 

WNAD 
1922 

NORMAN 

CBS Radio Network 
Subscriber to the NAB Radio Coda 

Media Code 4 237 6270 7.00 
The University of Oklahoma. Faculty Exchange, Uni- 

versity of Oklahoma, Norman. Okla. 73069. Phone 
536-0900. Oklahoma City 794-6040. 
STATION'S PROGRAMMING DESCRIPTION 

WNAD: Programmed for adults and young adults. 
MUSIC: middle-of-the-road featuring popular, jazz, 
standards, albums, film, Broadway, sign -on -9 am, 
10:35 am -noon, 2:10-6 pm, 6:35 pm -sign -off M -F. 
Serious music, 12:15-1:55 pm M -F, 1-3 pm M -F, 
1-3 pm Sun. Opera at 1 pm Sat. College football. 
Feature review Sun 12:10-1 pm, music and storylines 
of Broadway. albums. classical, concerts, celebrity 
interviews, commentary. Jazz S -S, 5:35-7 pm, music 
and commentary. Sun am network features. Remainder 
of S -S, music primarily middle-of-the-road. NEWS: 
network hourly. 5 min featured at :30. Network 
news, features 9-10:35 am, 6-6:35 pm. Recd 8/10/67. 

I. PERSONNEL 
Station Manager -William C. Boren. 
Sales Manager -Mike Schuman. 

3. FACILITIES 
1.000 w. days: 640 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards tune. 
General: la, 2b, 3d, 9a, 9d. 5, 6e, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13e, 19a, 15a. 
Basic Rates: 20b, 21b, 22b, 23b, 24b, 25a, 28e, 29a, 

33a. 
Contracte: 43, 49b, 45, 51a, 5113. 51c. 
Comb.: Cont. Discounts: 60h, 61a, 62b. 
Cancellation: 70e, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Member: CBS Radio Texas Network. 

TIME RATES 
Rates effective October 15, 1965. (Card No. 2A.) 

Rates received October 28, 1965. 

8. SPOT ANNOUNCEMENTS 
Spots to be run within contractural year. 

1 20/30 1 20/30 
min sec min sec 

150 ti..._......- 9.00 7.00 1000 tL.._.._. 5.00 3.50 
500 ti ....... _... 7.00 5.00 
10 -seconds -2.50 flat. 

7. PACKAGE PLANS 
1 20/30 1 20/30 

PER WE: min see min sec 
1 ti..._.._ 19.00 11.00 15 ti......_... 8.50 6.50 
5 ti 12.00 9.00 30 ti..._..._.... 7.50 5.50 
10 ti 9.00 7.00 50 tl..._._..... 6.00 4.50 

8. PROGRAM TIME RATES 
hr /2 hr I/4 hr 10 min 5 min 

1 z..._.._.._ ................... 90 45 35 30 25 

OKMULGEE 
Okmulgee County -Map Location G-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KOKL 
1937 

Media Code 4 237 6400 0.00 
Brauer Broadcasting Co.. Box 756. Enterprise Bldg., 

910 W. 6th St., Okmulgee, Okla. 74447. Phone 
918-756-3646. 

I. PERSONNEL 
President -J. W. Brauer. 
Vice-Pres. & Gen'l Mgr. -Frank Bluster. 
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OKLAHOMA 
Okmulgee-K 0 K L -Continued 
2. REPRESENTATIVES 

Southeast -C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 6 am -10 pm daily. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d, 9a, 4d, 5, Ba. 7a, 8. 
Rate Protection: 11119. llb, 12b, 13b, 14b, 16. 
Basic Rates: 20b, 21a, 21b, 22a, 23a, 26, 28a, 28c, 

29a, 
Contracts: 40a. 44a. 45, 46, 47a, 49, 51c. 
Comb.; Cont. Discounts: 60e. 60f. 601, 81e. 
Cancellation: 70a. 70e. 71a, 72, 73a. 
Prod. Services: Si, 82. 
Programs or 10 minutes or lass and announcements 
are subject to removal by program of 16 minutes or 
more. 
Member: Indian Nations Network, Inc. 

3. FACILITIES 
5,000 w.; 1500 he. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%; Bills due 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3d, 4b, 4d, 5, 6a, 8. 
Rato lrotection: 10a, 13a, 14a. 
Basic Rates: 20b, 21b, 22a, 24a, 25a, 26, 33c. 
Contracts: 40a, 440, 46, 47a, 50. 
Comb.; Cont. Discounts: 60a. 
Cancellations: 70a. 
Prod. Services: 81. 
Affiliated with KBS Radio Network. 
Member: Indian Nations Network, Inc. 

TIME RATES 
Eft Reed 9/27/67. 

6. SPOT ANNOUNCEMENTS 
1 min 6 30 sec 4 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min S min 

1 z 80 40 2.5 15 10 
DISCOUNTS 

13x- 5% 52x-15% 156x-25% 
26x-10% 1042-20% 2601-30% 

TIME RATES 
NATIONAL AND LOCAL RATES 

ER Reed 9/30/68. 
SAME 

PONCA CITY (1 AM; 1 FM) 
7. PACKAGE PLANS 

Kay County -Map Location F-1 SPECIFIED TIMES 
(Within 1/2 hr periods) See SItDS consumer market map and data at begin- 

Ix 52x 104x I56x 260x 312x 624x ning of the State. 
1 min 3.50 3.30 3.10 2.90 2.65 2.45 2.20 
50 sec 2.95 2.80 2.65 2.50 2.25 
10 sec 2.10 2.00 1.85 1.75 1.60 

2.10 
1.50 

1.90 
1.30 KLOR(FM) 

ROS WEEKLY PACKAGES 1965 
I ti 10 tI 20 ti 30 ti 50 ti 

1 min. 3.30 3.10 2.90 2.65 2.45 
30 sec 2.80 2.65 2.50 2.25 2.10 
lO sec 2.00 1.95 1.75 1.60 L50 
1 -minute, 30 -seconds and 10 -seconds combinable for 
frequency. 

Media Code 4 237 6725 0.00 
Communications Enterprises, Inc., Box 990, Suite 

414, Community Bldg., Ponca City. Okla. 74601. 

PAULS VALLEY 
Garvin County -Map Location E-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KVLH 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 237 6530 4.00 
Anderson Broadcasting Service, Hwy. 77, North of 

Pauls Valley, Okla. 73075. Phone 238-3314. 
I. PERSONNEL 

General Manager -Eddie Anderson. 
3. FACILITIES 

250 w. days; 1470 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 9a, 9d. 5. 6a, 7b. 
Irate Protection: 10a. lia. 12s, 13a. 14a. 
Basic Rates: 20a, 20b, Sia. 21b, 22a. 23a, 24b, 24e. 

25a, 28a. 
Contracte: 40a. 92b. 43, 44a, 45, 46, 49. 51a. 
Comb.; Cont. Discounts: Sob, 60h, 601, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 81. 82. 
Affiliated with EBB Radio Network. 
Member: Indian Nations Network. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 1/1/66 -Reed 8/4/66. 
6. SPOT ANNOUNCEMENTS 

SPECIFIED POSITION 
1 MINUTE 

1 z 2.95 260 z 1.75 
26 z 2.60 312 z......._......_.._.._... 1.60 
52 x 2.50 624 z 1.50 
158 z 2.10 1000 L 1.35 

20/30 SECONDS 
1 z 2.35 260 x......._......__......... 1.40 
26 z 2.10 312 z 1.30 
52 L 2.00 624 z..._.......... ...... 1.20 
156 z 1.75 10002 1.10 

7. PACKAGE PLANS 
ROS IMPACT PLANS 

PER WK: 10 ti 20 ti 30 t1 40 ti 50 ti 100 ti 
1 min 20.00 38.00 57.00 68.00 80.00 140.00 
20/30 sec 18.00 30.40 45.60 52.40 64.00 120.00 
PER M O : 30 01 50 01 100 ti 20001 
1 min. 69.00 100.00 180.00 320.00 
20/sec _ 57.00 80.00 144.00 256.00 

8. PROGRAM TIME RATES 
SPECIFIED POSITION 
Ix 26x 52x 156x 260x 312x 624x 

1 hr ....... 36.45 31.75 29.40 24.70 20.00 17.00 
1/2 hr..._... 21.20 18.80 17.60 14.10 11.80 10.60 8.25 
1/4 hr 11.80 10.30 9.50 7.45 8.10 5.30 4.70 
5 min. 6.20 5.60 5.30 4.40 3.80 3.50 3.25 

PAWHUSKA 
Osage County -Map Location F-2 

See BEDS consumer market map and data at begin- 
ning of the State. 

KOSG 
1963 

Media Code 4 237 6660 9.00 
Cherokee Broadcasting Co.. Box 1207, Pawhuaka, 

Okla. 74056. Phone 918-287-1211. 
Studios: 513A Kihekah St.. Pawhuaka, Okla. 

I. PERSONNEL 
President -Jim A. Egan. 
Vice -President -Galen O. Gilbert. 
Manager -Joe Taylor. 

Phone 405-762-3993. 
I. PERSONNEL 

General Manager -Ray Bush. 
Program Director -Ronnie May. 

3. FACILITIES 
ERP 3.000 w.; 99.3 mc. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht.: 175 ft. above average terrain. 
Partial simulcast operation. Operated separately 
local sunset -midnight. For simulcast faellities see 
KLTR, Blackwell, Okla. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See Boded regulations 
See KLTR, Blackwell, Okla. for coded regulations. 
Affiliated with KBS Radio Network. 
Member: Indian Nations Network, Inc. 

TIME RATES 

FM rates 50% of AM rates, KLTR, Blackwell, 
Okla. 

WBBZ 
1928 

Subscriber to the NAB Radie Cede 
Media Code 4 237 6790 4.00 
Ponca City Publishing Co.. Box 588, 1601 E. Okla- 

homa, Ponca City, Okla. 74601. Phone 405-765- 
6607. 

1. PERSONNEL 
General Manager -Allan W. Muchmore. 
Station Manager -William C. Maugans. 

2. REPRESENTATIVES 
Savalli/Gates., Inc. 

3. FACILITIES 
250 w.; 1230 kc. Non -directional. 
Operating schedule: 0:00 am -11:00 pm weekdays; 
7:00 am -11:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 4d, 5. 6a, M. 8. 
Rate Protection: 15b. 
Basin Rates: 20a, 21a. 21d. 22b, 23b. 24b, 24e. 25a, 

28a. 29a, 30. 32b. 
Contracts: 40a, 41 42b, 44a. 45. 46, 47e. 50. 51b. 
Comb.; Cont. Discounts: Rua. 82d. 
Cancellation: 71a, "2, 731). 
Prod. Services: al. 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Bates effective September 1, 1958. (Card No. 4.) 

Card received August 18, 1958. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti....._..._.__ 7.00 260 tl.......- 5.25 
26 tl..._.._........_._......_ 6.65 312 ti..._.._ 4.90 
52 ti..._ __. 6.30 500 4.55 
104 tl._...._.._ 5.95 1000 Li ......_........__ 4.20 
156 ti 5.60 

7. PACKAGE PLANS 
Per week: 

10 1 -minute announcements......-......_._._....... 5.00 
20 1 -minute announcement...__...._.._ 4.00 

10 -second announcements -50% of applicable minute 
rate, either regular or package. May be combined 
for frequency discount purposes. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 L.._.._ _..._.........._-_... 30 20 15 10 
282-5% 1041-15% 260x-25% 
522-10% 158x-20% 

POTEAU 
Le Flore County -Map Location H-4 

See BROS consumer market map and data at begin- 
ning of the State. 

KLCO 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 237 6920 7.00 
Leflore County Broadcasting Co.. Poteau, Okla. 74953. 

STATION'S PROGRAMMING DESCRIPTION 
KLCO: Programmed for general interest. 
NEWS: 5 min on hour throughout day. with five 
15 min newscasts. Weather report at 6:15 am. Mar- 
ket reports at 7:15 am & 1 pm. Music Sign -on -1:30 
pm mostly middle-of-the-road. 30 min program 
9:30-10 am and 15 min programs 10-10:15 & 11- 
11:15 designed for the homemaker, include shopping 
tips, traffic conditions, weather summaries and per- 
tinent homemaking hints. Religious music 1:30-2 
Pm. Middle-of-the-road to 3:30 pan. 3:30-4 pm 
country and western music. 4-6 pm current hits. 
8 pm -sign -oft standards. Sun religious programs 
and music. MUSIC: primarily middle-of-the-road 
and standard. Contact Representative for further 
details. Reed 7/19/67. 

I. PERSONNEL 
R. B. and Bernice Bell. 

2. REPRESENTATIVES 
Pete Richardson and Associates, Inc. 

3. FACILITIES 
1,000 w.: 1280 Ito Non -directional. 

4. AGENCY COMMISSION 
15%. Bills rendered 1st of month payable 10th. 10% 
interest charged after 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia. 12a, 13a, 14a, 15b. 
Basic Rates: 206, 21b. 22a, 23a, 24b, 25a, 26, 27, 

28b, 29b, 30. 31, 32b. 33a. 
Contracts: 40a, 41, 42b, 42d, 43, 44b, 45, 46, 47a, 

48, 49, 50, 51b. 
Comb.; Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 

TIME RATES 
No. 7 Eft 1/1/67 -Reed 2/13/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 365x I000í 

1 min. 4.00 3.50 3.25 3.00 
30 sec 2.00 1.85 1.70 1.50 
10 Sec 1.00 .95 .85 .75 

8. PROGRAM TIME RATES 
I hr 1/2 hr 

1 x 32.00 22.00 
52 z 30.00 18.00 
365 x _ 26.00 15.00 
1000 + 24.00 14.00 

1/4 hr 
18.00 
9.50 
8.00 
7.50 

5 min 3 min 
8.00 6.00 
6.00 5.00 
5.50 4.50 
4.50 4.00 

PRYOR CREEK 
Mayes County -Map Location G-2 

See SUDS consumer market map and data at begin- 
ning of the State. 

KOLS 
1950 

Media Code 4 237 7050 2.00 
Lakes Area Broadcasting Co.. 5th and 8. Mill, 

Pryor, Okla. 74361. Phone VA 5-2763. 
I. PERSONNEL 

General Manager -L. L. Gaftaney. 
Business Manager -Mrs. L. L. Gaftaney. 
Station Manager -Jimmie Bland. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Southern -Mario Messina Company. 

3. FACILITIES 
1.000 w. days; 1570 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 4b, 4d. 5, 6a, 7a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a, 15b, 

16. 
Basic Rates: 20b, 21a, 21b, 21c, 21d, 22a, 22b, 23a, 

24a, 25a, 26, 28b, 28c, 29a, 29b, 31, 33d. 
Contracts: 40a, 41, 42d, 43, 44a, 44b. 45. 46, 47a, 

48. 49, 50, 51a, 51e. 
Comb.; Cont. Discounts; 80a, 60d, 60g, 61a. 61b, 

62b, 82d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Cigarette advertising not acceptable. 
Affiliated with KBS Radio Network. 
Member: Magic Circle Network, Indian Nations 
Network, Inc. 

TIME RATES 
No. 3 Eli 2/1/67-Rec'd 1/31/67. 

6. SPOT ANNOUNCEMENTS 
SPECIFIED TIMES 

(Within 1/2 hr periods) 
Ix 52x 1041 156x 260x 312x 

1 min 2.50 2.35 2.20 2.05 1.90 1.75 
30 sec 2.10 2.00 1.90 1.75 1.60 1.50 
10 sec 1.85 1.55 1.45 1.35 1.25 1.20 
All spot combinable for frequency. 

7. PACKAGE PLANS 
WEEKLY -ROS 

1 ti lO tl 20 ti 30 t1 
1 min. .. 2.35 2.20 2.05 1.90 
30 see .... 2.00 1.90 1.75 1.60 
10 sec. _.._.._ 1.55 1.45 1.35 1.25 
All mote combinable for frequency. 

624x 
1.20 
1.35 
1.10 

50t1 
1.75 
1.50 
1.20 

SAND SPRINGS 
Tulsa County -Map Location G-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KTOW 
1961 

Media Code 4 237 7180 7.00 
Big Chief Broadcasting Company of Tulsa. Inc. Box 

637, Tulsa, Okla. 74101. Phone 918-245-9577.78. 
I. PERSONNEL 

Pres. & Gen'l. Mgr. -Buddy Powell. 

2. REPRESENTATIVES 
Adam Young -VIM, Inc. 

3. FACILITIES 
500 w.; 1340 kc. Non -directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d. 9a, 4d, 5, 613, 7b, 8. 
Rate Protection: 10e, lie. 12e, 13e, 14e, 15b. 
Basic Rates: 20a, 20b, 21s. 22b. 23a, 29b, 24c, 25a, 

26, 27. 28e. 29a. 33b. 
Contracts: 40a, 41, 42d, 44a, 45, 46, 47a, 48, 49, 

51e. 
Comb.; Cont. Discounts; 60e, 61c, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 
Member: Indian Nations Network, Inc. 

TIME RATES 
Eft 10/1/67-Rec'd 9/27/67. 

AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm. 
B -All other times. 

7. PACKAGE PLANS -AA A 
PER WK: I min 30 see I min 30 see 
Fined 20.00 16.00 16.00 13.00 
(`) 18.00 14.00 14.00 12.00 
6 ti 16.00 13.00 13.00 10.00 
12 ti..._.._ 15.00 12.00 12.00 9.00 
18 ti..._ 14.00 11.00 11.00 8.00 
24 ti 13.00 10.00 10.00 7.50 
30 ti 12.00 9.00 9.00 7.00 
36 ti..._ 11.00 8.00 8.00 6.50 

(') Less than 6 ti. 
ID's: 50% of 1 -min. 

S. PROGRAM TIME RATES 
Ix 52x 156x 

1 hr 128.00 114.00 106.00 
1/2 hr 72.80 64.50 59.00 
1/4 hr..._......_ 45.50 39.90 36.40 

DISCOUNTS 
52 wk -10% 26 wk -5% 

B- 
I min 30 see 
13.00 10.00 
12.00 9.00 
10.00 8.00 

9.00 7.00 
8.00 6.50 
7.50 6.00 
7.00 5.50 
8.50 5.00 

3121 
97.50 
52.00 
32.90 

(CR) 

SAPULPA 
Creek County -Map Location F-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KREK 
1962 

Media Code 4 237 7310 0.00 
Radio Sapulpa KIIEK. Box 486, Sapulpa, Okla. 

74066. Phone 918-224-2620. 
STATION'S PROGRAMMING DESCRIPTION 

KREK: Programmed for young adults. 
MUSIC: middle-of-the-road. NEWS: major news 7:30 
am. 12:30 pm, 4:30 pm, 7 days weekly. Otherwise 
5 min network on hour. and local at :30, 3.1/2 min weather at :15, 3-1/2 min special interest feature or sports at :45. Sun am reserved for religious pro- 
grams. Contact Representative for further details. Itec'd 7/1/68. 

I. PERSONNEL 
Owners -Edward K. & Melba H. Livermore. 
Manager -James R. Williams. 

2. REPRESENTATIVES 
Southern -Mario Messina Company. 

3. FACILITIES 
500 w. days: 1550 kc. Directional. 
Operating schedule: 6:30 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. Bills doe 10th of month. 

5. GENERAL ADVERTISING See ended regulations General: la, 2a, 3a, lb, 3c, 3d, 4a, 4d, 5, 6a, 7b, 8. Rate Protection: 10g, 11g, 12g, 13g, 14g, 15b. Basic Rates: 20b, 22a, 23a, 29b, 24c, 25a, 28b, 28e. 
29a, 30. 

Contracts: 40a, 92a, 42c, 43, 44a, 45, 47a, 48, 49, 
51a, 51b, 51c. 

Comb.; Cont. Discounts: 60a, 01b, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS Radio Network. 
Member: Indian Nations Network, Inc. 

TIME RATES 
Eft Rec'd 7/1/68. 

6. SPOT ANNOUNCEMENTS 
SPECIFIED TIMES 

(Within 1/2 hour periods) 
Ix 52x 156x 312x 624x 1000x 

60 see 4.00 3.75 3.50 3.25 3.00 2.75 
30 sec 3.50 3.25 3.00 2.75 2.50 2.25 
10 sec -70% of 60 sec. 

7. PACKAGE PLANS 
ROS WEEKLY PLANS 

Includes Insertion in available Newscasts at station 
option. 

10 ti 30 ti 50 tI 100 ti 
60 sec 3.75 3.50 3.25 3.00 
30 sec 3.25 3.00 2.75 2.50 
10 sec -70% of 60 sec. 

SHAWNEE 
Pottawatomie County -Map Location F-4 

See SRDS consumer market map and data at begin- ning of the State. 

KGFF 
1930 

Subserlber to the NAB Radio Code 
Media Code 4 237 7440 5.00 
Owned by Stauffer Publications, operated by KOFF 

Broadcasting Co., Inc., Shawnee Country Club, 
Rol 9, Shawnee, Okla. 74801. Phone BR 3-4390. 

I. PERSONNEL 
General Manager --William A. W 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
1.000 w. days. 250 w, nights; 1450 he. 

Non -directional. 
Operating schedule: 6:00 am -11:00 pm. CST. 
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Shawnee -K G F F -Continued 
4. AGENCY COMMISSION 

15/0 time only; 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply - 
General: la, 2a, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia. 12a, 13a, 14a. 15b. 
Basic Rates: 20b, 22a, 24b, 25a, 28e, 29a. 
Contracts: 40a, 47a, 51b. 
Comb.; Cont. Discounts: 60e, 62d. 
Cancellation: 71a, 73a. 
Prod. Services: 80, 82. 
Affiliated with MRS Radio Network. 
Member: Indian Nations Network, Inc. 

TIME RATES 
Rates effective October 1, 1956. 

Revisions received September 14. 1956. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

(6:00 am -sign -oft) 
1 hr. 1/2 hr. 1/4 hr. 5 min. () 

1 time.... 30.00 13.00 12.00 7.50 4.50 
26 times.. 29.25 17.55 11.70 7.31 4.39 
52 times.. 28.50 17.10 11.40 7.12 4.27 

104 times.. 27.00 16.20 10.30 6.75 4.05 
156 times.. 25.50 15.30 10.20 6.37 8.83 

(1 One minute announcement or lose; one minute 
transcription or less. 

10. SPECIAL FEATURES 
Weather reports. temperature and market reports 
available at regular rates plus 20%. 

STILLWATER (1 AM; 2 FM) 
Payne County -Map Location F-3 

See SitDS consumer market map and data at Ingle - 
nine of the State. 

KSPI 
1947 

KSPI-FM 
1947 

F.MO 

Subseriber to the NAB Radio Cods 
Media Code 4 237 7570 9.00 
211 W. Ninth St., Stillwater. Okla. 74074. Pr 2- 

7800. Studio: 1-1/2 miles south of Stillwater. Okla. 
STATION'S PROGRAMMING DESCRIPTION 

KSPI: Programmed for general interest. 
FARM: 7:30-8 am & 12:45-1 pm. NEWS 5 min 
network at :30, local and state on hour. Major news- 
casts 7-7:15 am, noon -I pm. 5-6 pm. Noon block 
has local, state, national weather, sports, commentary, 
farm. MUSIC: general popular, featuring middle -of - 
the road, standards, showtunes, film. Country and 
western 6-7:30 am. SPORTS: live university football, 
basketball, baseball, wrestling, high school football 
and basketball, network baseball, golf, football. 
Sporiscasts 8:05 am, 12:20 pm, 4:30 pm, 5 pm & 
8:30 pm. 9 am -noon music, news, features aimed at 
housewife, features telephone reports from hospital, 
court clerk, fire department, police and 30 min phone 
swap program. Recd 9/30/68. 

I. PERSONNEL 
General Manager -J. R. Bellatti. 
Sta. Mgr. & Sales Dir. -Bill Platt. 

3. FACILITIES 
250 w. days; 780 kg. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 
FM FACILITIES 
ERP 4.000 w.; 93.9 mc. 
Operating schedule: 6:00 ant -midnight. CST. 
Antenna ht. -375 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net charges for time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b. 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10e, lie, 12e. 13c, 14e, 15h, 16. 
Basic Rates: 20b, 21a, 21h, 22a, 22b, 23a. 26. 
Contracts: 40a, 44a, 44b, 47a, 51b. 
Comb.; Cont. Discounts: 60b. 60d, 60e, 60f. 6011. 601, 

61a. 
Cancellation: 70a, 70e, 71b, 72, T3a, 73h. 
Prod. Services: 80. 81, 82. 
Affiliated with EBB and MSS Radio Networks. 
Member: Indian Nations Network, Inc. 
AM -FM sold in combination. For FM rates follow- 
ing AM sign -oft, 1/2 AM rates. 

TIME RATES 
Rates effective September 1, 1953. 
Rates received February 1. 1963. 

8. SPOT ANNOUNCEMENTS 
Spot 4.00 Shortie 2.00 () Minimum of 6 per day and minimum 50 

shorties within 30 days of order. IO seconds in 
length 

8. PROGRAM TIME RATES 
1 hr 30.00 1/4 hr - 10.00 
1/2 hr 20,00 5 min ... 6.50 

Volume Discounts 
50.00 to 100.0o ..... 2% 201.00 to 250.00.___ 8% 
101.00 to 150.00 4% 251.00 and over 10% 
151.00 to 200.00 6% 

KVRO (FM) 
1966 

Media Code 4 237 7700 2.00 
KVRO, Inc.. Communications Center. Oklahoma 

State University, Stillwater, Okla. 74074. Phone 
405-372-6000. 

STATION'S PROGRAMMING DESCRIPTION 
KVRO (FM): Programmed for college students, young 
adults and teens. 
MUSIC 80%: features current hits and rock. NEWS 
15%: 5 min on hour, headlines at :30, features local, 
state and wire service. 20 man news staff. SPORTS 
5%. Contact Representative for further details. Rec'd 
4/24/68. 

I. PERSONNEL 
Sales Mgr. & Sec'y Treas.--Jack W. Deakin. 
Resident Agent -Dr. Robert P. Lacy. 
General Manager -Ted Lehner. 

2. REPRESENTATIVES 
R & R Representatives. Inc. 

3. FACILITIES 
ERP 295 w.: 105.5 mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 33 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2h, 3a, 3d, 4b, 4d. 
Rate Protection: 10a. lia, 12e. 13e. 14a. 15b. 16. 
Basic Rates: 21a, 2115, 24a. 30. 33d. 
Contracts: 40a. 44a. 45. 46. 
Cancellation: 70e. 71a, 72. 73a, 73b, 
Prod. Services: 82. 

TIME RATES 
No. 8 ER 3/1/67 -Reed 3/27/67. 

8. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 206x 312x 15602 

1 min..._ ..... 3.15 3.00 2.80 2.50 2.40 2.25 1.90 
30 sec 2.00 1.80 1.70 1,50 1.40 1.30 1.10 
10 sec ..... 1.25 1.20 1.10 1.00 .95 .85 .75 

7. PACKAGE PLANS 
PER WK: 30t1 60t1 90t1 
1 min..._ 57.50 111.00 155.00 

KVRO 60 
66 39 -sec spots within 1 month.._......_...._...._... 66.60 

TAHLEQUAH (1 AM; 1 FM) 
Cherokee County -Map Location G-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KTLQ 
1957 

Media Code 4 237 7830 7.00 
The Camelleta Co., Box 497, First National Bank 

Bldg., Tahlequah, Okla. 74464. Phone 918-456- 
2511. 

I. PERSONNEL 
President -Jim Egan. 
Vice -President -Galen O. Gilbert. 
General Manager -Larry Filkins. 

3. FACILITIES 
1.000 w. days; 1350 kc. Non -directional. 
Operating schedule: 5:10 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%: 2% cash discount. Bills due and payable 10th. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 2h, 3a, 4h, 9d. 5, 6a, 8. 
Rate Protection: 10a, lia, 12a, 13s, 14a, 15b. 
Basic Rates: 20b, 22a, 28h. 29b. 
Contracta: 40a, 45, 46, 47a. 
Comb. ; Cont. Discounts: 60a. 
Cancellation: 70a, 70c, 71a. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 12/1/65-Rec'd 4/15/66. 
6. SPOT ANNOUNCEMENTS 

PER MO: I min 30 see ll min 30 see 
1 ti.._ 4.20 3.20 30 ti 2.80 2.10 
5 ti 3.85 2.90 60 ti _... 2.50 1.85 
10 ti_ 3.60 2.70 90 ti. _... 2.20 1.65 
20 ti 3.20 2.45 120 tl._....__._ 2.00 1.60 

8. PROGRAM TIME RATES 
PER MO: I/2 hr I/4 hr 5 min 
1 ti. 25.30 17.60 8.80 
5 ti 23.65 16.50 8.25 
10 ti. 22.10 15.40 7.75 
20 ti. _.._...._........_........_.._ 19.30 13.50 8.75 
30 ti_ 16.35 11.40 5.70 
60 tí.__......_...._.._.._..._.._..._ 14.70 10.30 5.15 
90 ti 13.00 9.10 4.55 
120 ti. 12.80 8.95 4.50 

K T L Q -FM 
1966 

Media Code 4 237 7831 5.00 
Camelleta Corp. Box 497, 100 S. Muskogee, Table- 

quah. Okla. 74464. Phone 918-456-2511. 
I. PERSONNEL 

President -Jim Egan. 
General Manager -Galen O. Gilbert. 
Station Manager -Larry Filkins. 

3. FACILITIES 
ERP 1,900 w.: 101.7 mc. Stereo. 
Operating schedule: 6 am -11 pm. CST. 
Antenna ht.: 75 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 2% euh discount. 
Payable by 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: 3a, 3h, 4h, 9d, 5, 6a. 8. 
Rate Protection: 10a, lia, 12e, 13t, 14a. 
Basic Rates: 20a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60a. 61e. 
Cancellation: 70a, 70e. 71a. 

TIME RATES 
Eft Recd 10/3/66. 

6. SPOT ANNOUNCEMENTS 
Per Mo- 

t MIN: 30 tl 60t1 90tí 
3 months 27.50 48.50 59.50 
Annual contracts 21.50 36.50 49.50 
Less than 3 months, each 1.50. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x 12.50 7.50 4.50 2.50 

TULSA (6 AM; 4 FM) 
Tulsa County -Map Location G-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KAKC 
1946 ® KATZ RADIO 

WEST 

Subscriber to the NAB Radio Code 
Media Code 4 237 7960 2.00 
KAKC of Tulsa. Inc., KAKC Bldg., 51st and 

South Peoria, Tulsa, Okla. 74101. Phone 918-743- 
9877. 

I. PERSONNEL 
President -S. Carl Mark. 
General Manager -Bill Allred. 
Program Director -Lee Bayley. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
1.000 w. days. 500 w. nights; 970 Ire. 

Directional -separate patterns day and night. 
Operating schedule: 24 hours daily. CST. 
Partial simulcast operation. Simulcast 9:45 em -6 pre 
Mon thru Fri. For non -simulcast facilities see 
KAKC-FM. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, la. 40. 5. 
Rate Protection: 151). 15d. 
Contracte: 40a, 4415. 
Comb.; Cont. Discounts: 60e. 
Cancellation: 71a. 72. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 11 Eff 7/1/68-Rec'd 7/15/68. 

AAA -Mon thru Sat 8-10 am & 3-8 pm. 
AA -Mon thru Sat 5-6 em, 10 am -3 Dm & 
midnight; Sun 5 am -midnight. 
A -All other times. Rates on request. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: I ti 

AAA 35 
AA 30 

20/30 sec: 80% of 1 -min. 10 
7. PACKAGE PLANS 

TOTAL AUDIENCE 
TAP I 

PER WK, 1 MIN: 
AM Drive Mon thru Fri 
PM Drive Mon thru Fri 
After 8 pm & wknds 

Mon thru Sun. 

8 pm - 

6 ti 12tí I8ti24tl 
33 32 31 30 
28 26 25 24 

sec: 50% of 1 -min. 

PLANS 

12 ti 18 ti 24 ti 
4 6 8 
4 6 8 

4 6 8 
324.00 968.00 600.00 

TAP II 
1/3 AAA 4 6 8 
2/3 AA 8 12 16 

300.00 432.00 552.00 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

COMBINABILITY 
All spots, regardless of length or classification, may 
be combined for discount purposes, as long as TAP 
spots of each length are properly distributed by time 
classifications. 
Spots and program units may not be combined for 
discount purposes. 

KAKC-FM 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 237 7961 0.00 
KAKC of Tulsa, Inc.. Box 1051. 51st and 8. Peoria, 

Tulsa. Okla. 74101. Phone 918-743-9877. 
I. PERSONNEL 

President -S. Carl Mark. 
General Manager -Bill Allred. 
Program Director -Lee Bayley. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
ERP 4,100 w.; 92.9 me. 
Operating schedule: 6:00 pm -midnight. CST. 
Antenna ht.: 480 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 

4. 
pmGENC-midnight. 

COMMI 
For 

OSSIONct 
facilities see KAKC. 

15/0 time only; 10th of following month. 
5. GENERAL ADVERTISING See ended regulations 

Rate Protection: 15d. 
Contracts: 40a. 
Affiliated with Market 1 Network. 

TIME RATES 
Rates effective March 1, 1964. (Card No. 1.) 

Card received August 17. 1964. 
8. PROGRAM TIME RATES 

1 HOUR OR LESS 
1 ti. _ 75.00 100 ti....._..._.._..._._ 55.00 
25 ti._ ........ _.._.._....... 70.00 150 ti 50.00 
50 ti ..... 65.00 200 45.00 
75 ti 60.00 

10. SPECIAL FEATURES 
5 MINUTE NEWS PACKAGE 

Daily Sun thru Sat -7:00 pm. 9:00 pm and 11:00 pm. 
Monthly charge of 500.00 total of 1 -minute commercial 
time with open and close. 

KCNW 
(formerly KOME) 

1938 

R A 
Media Code 4 237 7980 0.00 
Unicorn, Inc. dba KCNW, Inc.. 8601 8. Harvard, 

Tulsa, Okla. 74135. Phone 918-295-9071. 
STATION'S PROGRAMMING DESCRIPTION 

KCNW: Programmed for adults and Negro listeners. 
NEWS: 15 min each hour. AIR PERSONALITIES 
handle all segments and taped commercials by them 
are interchangeable. MUSIC: rhythm and blues with 
the opera on Sat afternoons. Contact Representative 
for further details. Recd 1/4/68. 

I. PERSONNEL 
General Manager -Don Boyles. 
Operation Manager -Arlen Sanders. 

2. REPRESENTATIVES 
Alan Torbet Associates. I. 
Southwest -Riley Representatives. 

3. FACILITIES 
5.000 w. days, 1,000 w. nights; 1300 kc. 

Directional -separate patterns day and night. 
Operating schedule: 5 am -1 am CST. 

4. AGENCY COMMISSION 
15% on time; no rash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2h, 3c. 4a, 5, 6a, 7a, 8. 
Rate Protection: 10a, 11a, 120, 13a, 14a. 
Basic Rates: 2015. 21b, 21c, 21d, 22a, 22h, 23a, 24e. 

25b, 29a. 
Contracts: 40a, 41, 49a, 94b, 45, 46, 47e, 98, 49. 

5115. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 60h. 

61b, 62a, 62d. 
Cancellation: 71a, 72. 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
Eff 6/1/66-Rec'd 8/9/66. 

OKLAHOMA 
6. SPOT ANNOUNCEMENTS 

I -5x 6x 12x 18x 24x 
1 min_ ..... _._..__..... _. ... ._. 20 19 18 17 16 
30 sec........_ 15 14 13 12 11 
1 -minute, fixed position, flat ......... _...._._.. 25 
AO seconds -60% of applicable minute rate. 
Programs and announcements may be combined for 
frequency discount. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mitt 5 min 

1 z._......_....__ 75 50 35 25 17.50 
DISCOUNTS 

13x-5% 26x-10% 52x-15% 

KELI 
1934 

R AB 
Media Code 4 237 8090 7.00 
Broadcasting Associates. Inc.. Box 3685, Tulsa State 

Fair Grounds, Tulsa. Okla 74152. Phone 918-622- 
1430. 

I. PERSONNEL 
Pres. & Gen'1 Mgr. -Raymond Ruff. 
Sales Manager -Joe Fischer. 
Station Manager -Toe Henderson. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

S. FACILITIES 
5.000 w.; 1430 kc. Directional -night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General. la, la, 2b, 3a, 3c, 3d, 4a, 4d, 5, Ob, 7b, 8. 
Rate Protection: 10a. 11g. 151) 
Basic Rates: 21a, 21b, 23a, 24a, 24b, 24e, 25a, 27. 

28h, 29a, 29h. 
Contracts: 40a, 41. 94h, 45, 46, 4714 49. 51e. 
Comb.: Cont. Discounts: OOa. 601, 61a. 62a, Cid. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 80, 82. 
Group Discount -10% discount from earned rate Is 
allowed when all S stations owned by Buff -Sammons 
group are purchased. This discount applicable only 
when schedules are running simultaneously en all 
3 stations. (with a minimum of 6 announcements 
weekly) KI%Z, Amarillo, Texas and KTRN, Wichita 
Fella, Texas. 

TIME RATES 
No. 143J Eft 10/1/66 -Reed 9/12/66 

AA -Mon thru Sat 8-9 am & 3-7 pm. 
A -Mon thru Sat 9 am -3 pm & 7 pm -midnight: all 
day Sun. 
B -Midnight -8 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 6ti 12t1 1801 24t1 30tí 
1 min......_. . 25.00 23.75 22.50 18.75 17.50 16.25 

CLASS A 
1 min 19.00 18.50 18.00 17.50 17.00 16.00 
B-50% ROS rate. 
30 sec: 80% of minute. 10 sec: 50% of minute. 
10 seconds will not combine with 30 second or 1 

minute spots for discounts on longer spots. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
(BTA or 1/3 6-9 am & 3-7 pm. 1/3 9 am - 

3 pm, 1/3 7 pm -midnight) 
PER WK: 15tí 2001 25 t1 30 ti 
1 min (only) 15.50 14.50 13.50 12.50 
Will not combine with other services for frequency 
discounts. 

ROS PACKAGES 
(6 am -midnight) 

I min 30 see 10 see 
50 ti 12.00 9.60 6.00 
100 ti 11.50 9.20 5.75 
150 ti 11.00 8.80 5.50 
300 ti 10.25 8.20 5.15 
500 ti 9.50 7.60 4.75 
750 ti 8.75 7.00 4.40 
1000 ti 8.00 6.40 4.00 
2000 ti 7.00 5.60 3.50 
10 seconds will not combine with 30 second or 1 min- 
ute spots for discounts on longer spots. 
Must be used within 1 contract year. Will not com- 
bine with other plans for discounts. 

DISCOUNTS 
AA, A and TAP plans -26 week firm 10%, 52 week 
firm 15%. 

KFMJ 
1946 

48E=F2T 6lJfVCI--IE- 
8.. AIATE-S 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 237 8220 0.00 
KFMJ, Inc., Box 746, 5400 W. Edison, Tulsa, Okla. 

74101. Phone 918-585-5555. 
STATION'S PROGRAMMING DESCRIPTION 

KFMJ: Programmed for adults. 
AIR PERSONALITIES handle all music segments. 
Sign -on -7:30 am, country and western music with 
news, weather and farm market reports. 7:30 am -1 
pm, religious programming of gospel music and 
sermons. 1-2 pm, gospel music personality program 
with music, news, weather, farm report and local 
activities. 2-6 pm, country and western personality 
with music, news, weather and local activities hourly. 
MUSIC: country and western current best sellera and 
best of past. All day Sun religious programs featur- 
ing gospel music and sermons. Contact Representative 
for further details. Recd 9/7/67. 

I. PERSONNEL 
Pres. & Geñ 1. Mgr. -George Kravis. 
Salm Manager -Carl C. Smith. 
Program Director -Mike Flynn. 

2. REPRESENTATIVES 
Gent Bunchez and Associates. 

(This listing continued on next page) 
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(Kvoo 
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KVOO 
is 

ULSA 

r3 
CLEAR CHANNEL 

50,000 WATTS 

1170 

KVOO 
ís 

TULSA 
ask PETRY 

OKLAHOMA 

Tulsa -K F M .1 -Continued 
3. FACILITIES 

1,000 w.: 1050 kc. Non -direct tonal. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only 

5. GENERAL ADVERTISING See coded reputations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3e. 9b, 5, 6a, 7b, 8. 
Rate Protection: lob, 11h. 12b. 13b, 14b. 
Basic Rates: 20b, 21b, 21d, 23a, 25a, 29a, 30. 
Contracts: 40a, 41, 44a, 46, 47e, 51e. 
Comb.; Cont. Discounts: 60e, 60e, 601, 61c, 62e, 62d. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Member: Gert Bunchez & Associates Group. 

TIME RATES 
ER Rec'd 3/6/87. 

0. SPOT ANNOUNCEMENTS 
Ix 52x I58x 

1 min. _ . 9.00 8.50 8.00 
20/30 sec 8.75 6.40 6.00 

7. PACKAGE PLANS 
PER WK, ROS: 1 ti 5 tl 10 ti 
1 train _.... 9.00 8.00 7.50 
20/30 sec 6.75 6.00 5.65 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 ti ..._... 55.00 30.00 
13 ti .............. _._...._.._......... 75.00 50.00 28.00 
28 ti..._......_..._._.._.._.._...._ 70.00 45.00 26.00 
52 ti..._ 60.00 37.50 23.00 
280 tl ._._...._ 59.00 34.00 20.00 
312 ti _...._... 52.00 32.00 19.00 
365 ti..._ 50.00 30.00 18.00 

260x 520x 
7.50 7.00 
5.65 5.25 

20tI 30tí 
7.00 6.50 
5.25 4.90 

5 min 
15.00 
14.00 
13.00 
11.00 

8.00 
7.00 
6.00 

KMOD(FM) 
(formerly KOCW (FM) 

1959 

Media Cede 4 237 8350 5.00 
Dawson (bmmunicatiore, Ina., University Club Tower, 

Apt. 3002, 1722 S. Carson, Tulsa, Okla, 74119. 
Phone 918-583-5115. 

I. PERSONNEL 
General Manager -Pete Richardson. 
Vice-President/Programming-Charlie Whitaker. 
Program Director -chuck Buahong. 

3. FACILITIES 
ERI' 50,000 w. (bola.), 50,000 w. (vert.); 97.5 mc. 

Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 428 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2h, 3a. 3d, 4a, 4c, 5, 6a, 7b. 
Rate Protection: 15h. 
Basic Rates: 20a, 21h. 29b. 25e, 28b, 28c, 29b. 
Contracts: 40a, 41, 92b. 42d, 44a. 45, 49, 51a. 
Comb.: Cont. Discounts: 80e. 624. 
Cancellation: 71a. 73a, 73b. 
Prod. Services: 81, 82. 
Affiliated with American FM Network. 
Member: Fine Music Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 ER 4/88 -Reed 9/27/88. 
AA -9 am -9 pm. A-9 pm -9 am. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

CLASS AA 
Ix 52x 104e 260x 

1 min. 7.00 6.00 5.50 5,00 
30 sec 5.50 5.00 4.50 4.00 

CLASS A 
1 min 5.00 4.00 3.50 3.00 
30 sec 4.00 3.50 3.00 2.50 

7. PACKAGE PLANS 
ROS 

(1/2 AA, 1/2 A) 
(To be run in 7 days) 

PER WK: 20ti 3081 40tí 60ti 
1 min. 5.50 5.00 4.75 4.50 
30 sec..._ 4.50 4.25 4.00 3.75 

PER MO: 
(To be run tn 30 

da120 90 ti tl 150 tl 180 ti 
1 min 4.75 9.50 4.25 4.00 
30 Bec 9.00 3.75 3.50 3.25 

BULK RATE PLANS 

PER YR: 
(To be run in 1 year) 

300x 500x 750x I000x 
1 min. 5.00 4.50 4.00 3.50 
30 sec 4.50 9.00 3.50 3.00 

KOME 
The (all letters of thts station have been changed to: 

KC NW 

KRAV(FM) 
1962 0 GEiT Bl JNICFIEZ 

&. ASSOCIATE=S 

R A1B ©OF MQ 
Media Code 4 237 8610 2.00 

Boston Broadcasting Company, 1920 First National 
Bldg., Tulsa, Okla. 74103. Phone 918-582-8888. 
STATION'S PROGRAMMING DESCRIPTION 

KRAV (FM): Programmed for adults. 
AIR PERSONALITIES handle all segmente. MUSIC: 
general popular format, current middle-of-the-road 
hits, standards, Him and show music. Folk music on 
Sun 5-6 pm. NEWS: network and local news at :15 
past hoer. Weather on hour and half hour. Stock 
market reports, news briefa, sports information, area 
activities. COMMERCIAL POLICY: 10 announce- 
ments per hour. Contact Representative for further 
details. Reed 4/24/68. 

I. PERSONNEL 
President -George R. Kravis. 
General Manager -Carl C. Smith. 
Program Director -Bill Miller. 

2. REPRESENTATIVES 
Gert Bunchez and Associates. 

9. FACILITIES 
ERP 20,000 w.: 98.5 mc. 
Operating schedule: 6-1 am. 
Antenna ht. -333 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3e, 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: lie. 12c, 13e. 14c, 15a. 
Basic Rates: 20b, 21d, 22a, 23a, 24b, 24e, 25a, 28a, 

29a. 30. 
Contracts: 40a, 41, 42b, 43, 44a, 45, 46, 47a. 48, 49, 

51b. 
Comb.; Cont. Discounts: 60a, 60e, 61e, 62b, 62d. 
Cancellation: 70a, 70c, 71a. 73b. 
Prod. Services: 80, 82. 
Militated with American FM Network. 
Member: Groskin Group, Inc., Gert Bunchez & Asso- 
ciates Group. 

TIME RATES 
ER 10/1/67-Rec'd 10/31/67. 

6. SPOT ANNOUNCEMENTS 
lx 152 90x 60x 125x 250x 500x 

1 min...... 12.00 11.50 11.00 10.50 10.00 9.50 9.00 
7. PACKAGE PLANS 

12 ti 18 ti 24 ti 90 ti 42 ti 
1 min 11 10 9 8 7 
20/30 sec 8 7 6 5 4 

8. PROGRAM TIME RATES 
Ix 15x 30x 60x 125x 250x 500x 

1 hr 84 80 76 72 68 65 62 
1/2 hr..._ 83 60 57 54 51 48 46 
5 min 35 33 31 29 28 27 26 

KRMG 
1949 

The Eastman Station 
R A 

Subscriber to the NAB Radio Cods 
Media Code 4 237 8740 7.00 
Swanco Broadcasting, Inc., 1502 S. Boulder, Tulsa, 

Okla. 74103. Phone 918-584-4291. 
1. PERSONNEL 

General Manager -Ron B. Blue. 
Operations Director -Chuck Adams. 
Traffic Director -Kathy Williams. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
50,000 w. days. 25.000 w. nights; 740 kc. 

Directional -separate patterns day and night 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on time only: no rash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 1b. 2a, 2b. 3a, 3b. 3c, 3d, 9a. 9d, 5. 

6e. 7h, 8. 
Rate Protection: 10b, 11b, 12b, 131), 14a, 15a, 15b, 

16. 
Basic Rates: 20b, 21e, 23a, 29a, 24b, 25a, 28a, 29a, 

30. 33a. 
Contracta: 40a, 41, 42e, 43. 44a, 45, 46. 50, IS1c. 
Comb.: Cont. Discounts: 60b, 60e, 601, 01b. 
Cancellation: 70e, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with The Eastman Network. 

TIME RATES 
No. 11 Ed 8/1/68-Rec'd 7/8/68. 

I -Mon thru Sat 6-10 am. II -Mon thru Sat 3-7 pm. 
7II - Mon thru Sat 5-6 am & 10 em -3 pm; Sun 
noon -7 pm. 
IV -Daily 7 pm -midnight; Sun 6 em -noon. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: I ti 12tí 18 ti 24 t1 
1 min. 95.00 40.00 37.00 35.00 
30/20 sec 36.00 32.00 29.60 28.00 
10 sec 27.00 24.00 22.20 21.00 

SECTION II 
1 min 40.00 35.00 32.00 30.00 
30/20 sec 32.00 28.00 25.60 24.00 
10 sec 24.00 21.00 19.20 18.00 

SECTION III 
1 min. ..................... ..._...._ 35.00 30.00 28.00 26.00 
30/20 sec _ 28.00 24.00 22.40 20.80 
10 sec 27.00 24.00 16.90 15.60 

SECTION IV 
1 min 25.00 22.00 21.00 20.00 
30/20 sec 20.00 17.60 18.80 16.00 
10 sec 15.00 13.20 12.60 12.00 

7. PACKAGE PLANS 
BEST BUY PLANS 

PER WK, I MIN: Ea 
Plan A-30 ti (8I, 8II, 10III, 4IV) 24 
Plan B-15 ti (41, 41I, 5III, 2IV) 28 
30/20 Bec: 80% of 1 -min. 10 Bec: 60% of 1 -min. 
Not combinable with other weekly plans. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk -8% 
Rateholder: Minimum wkly sehed of 6 1 -min spots 
6 am -12 mid Mon -Sun necessary to maintain consec 
wk advertising. 

KRMG-FM 
1960 

©0F'MQ 
Media Code 4 237 8741 5.00 
Swanco Broadcasting Co., 1502 S. Boulder, Tulsa. 

Okla. 74103. Phone 918-584-4291. 
STATION'S PROGRAMMING DESCRIPTION 

RItMO-PM: Programmed for adults. 
MUSIC: standards 70%. middle-of-the-road 20%. 
NEWS 10%. COMMERCIAL POLICY: sell only 
30 second announcements. Only 6 announcements per- 
ndtted per hour. Contact Representative for further 
details. heed 8/15/68. 

I. PERSONNEL 
General Manager -Don Cummins. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
ERP: 6,100 w.; 95.5 me. 
Operating schedule: 24 hours daily. CST. 
Antenna ht. -339 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
General: le, 2a, 35, 3b, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, 11e, 12e, 13e, 14a. 
Basic Rates: 22a, 22b, 24a, 24b, 25a, 28e. 29a. 
Contracts: 40a, 45. 46, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61e. 62e. 
Cancellation: 70a, 70e, 71a. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Elf 6/1/88-Rec'd 7/1/68. 
6. SPOT ANNOUNCEMENTS 

I ti 24 ti 48 81 100 ti 
30 sec 5.00 4.00 3.00 2.50 

7. PACKAGE PLANS 
3 weather packages per day, 6 days per week. 
Permo: .........__.._........_ _...._.._.__.._...._...... 175.00 
Includes Sponsor Billboard and 30 second spot. 

8. PROGRAM TIME RATES 
PER MO: 
1 ti 30.00 6 moo 250.00 
24 ti 480.00 6-12 mos 200.00 

KTOW 
SAND SPRINGS 

City of license, Sand Springs, Okla. 
Considered by Mutual Broadcasting System as their 

Tulsa, Okla. outlet. 
See listing under Sand Springe. Okla. 

Advertisement 
Big Chief Broadcasting Company of Tulsa, Inc., Box 

637, Tulsa, Oklahoma. 
Personnel 

President & General Manager -Buddy Powell. 
Representatives 

Adam Young-VTM, Inc. 
Class AA -6-10 am & 3-7 pm Mon -Fri. 
Class A-10 am -3 pin Mon -Fri. 
Class B -All other times. 

Elf 10/1/67. 

18/wk 
29/wk 
30/wk 
36/wk 11.00 8.00 8.00 6.50 
ID'5-50% of applicable 1 min rate. 

PACKAGE PLANS 
Min AA 30 Min A 30 

Fixed 20.00 16.00 16.00 13.00 
Less than 6 18.00 14.00 14.00 12.00 
6/wk 16.00 13.00 13.00 10.00 

15.00 12.00 12.00 9.00 
14.00 11.00 11.00 8.00 
13.00 10.00 10.00 7.50 
12.00 9.00 9.00 7.00 

Min B 
13.00 
12.00 
10.00 

9.00 
8.00 
7.50 
7.00 
6.50 

30 
10.00 

9.00 
8.00 
7.00 
6.50 
6.00 
5.50 
5.00 

DISCOUNTS ON CONSECUTIVE WEEKS 
52 wks-15% 26 wks-10% 13 wks-5% 

KVOO 
1925 

R A 

Subscriber to the NAB Radio Code 
Media Code 4 237 8870 2.00 
Southwestern Sales Corp., Box 1349, 3701 B. Peoria, 

Tulsa, Okla. 74105. Phone 918-742-5561. TWX 
910-845-2269. 

I. PERSONNEL 
President -Harold C. Stuart. 
Commercial Manager -Jack R. Crease. 
Oper. & Prog. Dir. -Jay Jones. 

2. REPRESENTATIVES 
Edward Petry & company. Inc. 

3. FACILITIES 
50.000 w.: 1170 kc. Directional -night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on stetson time. No cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 4d, 5. 6e, 7b, 8. 
Rate Protection: 10h, 11h, 12h, 13h, 14h, 15a, 15b. 
Basic Rates: 20b, 21e, 22a, 23a, 24b, 24c. 25a, 26, 

27, 28a, 29e, 33e. 
Contracts: 40a, 41, 42a, 43, 49b, 46, 49, 51a. 
Comb.; Cont. Discounts: 60i, 601, 61e, 62b. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 16 ER 4/1/87-Rec'd 4/3/67. 

A -Mon thru Fri 6-10 am & 4-7 pm. 
B -Mon thru Fri 10 am -4 pm; Sat & Sun 6 am -rpm. 
C -Mon thru Sun 7 pm -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

PER WK: () I ti 601 12ti I8 ti 24t1 
1 min 33.00 30.00 28.00 26.00 25.00 .-. 
10/20/30 sec 26.00 24.00 23.00 21.00 20.00 

CLASS B 
1 min. 26.00 23.00 22.00 21.00 20.00 19.00 
20/30 ace 21.00 19.00 18.00 17.00 16.00 15.00 
10 Bec 13.00 11.50 11.00 10.50 10.00 9.50 

CLASS C 
1 min. . ..._... 19.00 18.00 16.00 15.00 19.00 
20/30 sec...._ 15.00 19.00 12.50 12.00 11.00 
10 sec 9.50 9.00 8.00 7.50 7.00 

C.) Specified Position. 
Minutes, Newscasts, Features and 20/30 second an- 
nouncements may combine to earn weekly frequency 
discount. 
Minutes, Newscasts, Features. 20/30 second announce- 
ments and ID's may combine on bash of 2 ID's 
equaling 1 longer announcement. 

(This listing eontinued on next page) 

716 Spot Radio Stations November 1, 1968 



Tulso-K V 0 0 -Continued 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
1 20/30 

PER WK: min Iea 
Plan I-12 ti (6A, SB. SC)__.._ _._-._. 225 180 
Plan II -18 ti (9A, 5B, 4C)...___..._....___ 808 246 
Plan III -24 ti (12A, 7B, 5C) .._.. 385 308 
Must be scheduled equally over 7 day period and 
rotate within time classifications. TAP announcements 
are combinable with all weekly announcements and 
programs. 

FREQUENCY DISCOUNTS 
52 wk -10%; applied as earned; applicable to con- 
secutive week advertisers only. 

8. PROGRAM TIME RATES 
Ix 52x 156x 2608 812x 

1 hr 190 180 170 160 160 
1/2 hr...... ..... _.._.......... _ : 130 120 110 100 90 
1/4 hr ...._ 90 80 70 60 50 

10. SPECIAL FEATURES 
5 & 3-1/2 MINUTE NEWS & WEATHERCASTS 

(Mon thru Fri 8-10 am & 4-7 pm) 
la 525 1561 2605 312* 

5 min..._......_..._._..._.. 40 34 30 28 28 
3-1/2 min..._.._ 30 24 20 18 18 
All other times less 30% 

VINITA 
Craig County -Map Location G-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KVIN 
1954 

Media Code 4 237 9000 5.00 
Vlnita Broadcasting Co.., Inc., LVIN Bldg., Vioita, 

Okla. 74301. 

I. PERSONNEL 
Owner & Mgr. -Gene Humphries. 
Assistant Manager -Wally Dale Sparks. 
Program Director -N. D. Meador. 

2. REPRESENTATIVES 
Southern -Mario Messina Company. 

3. FACILITIES 
500 w. days; 1470 ke. Non -directional. 
Operating schedule: 5:30 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ceded regulations 
General: 4d. 
Contracts: 40a. 
Affiliated with RIBS Network. 
Member: Indian Nations Network. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 1/1/88 -Reed 4/22/68. 
6. SPOT ANNOUNCEMENTS 

(MINIMUM ORDER 10 SPOTS) 
10 sec 30 see I min 

Ea ..._ .............._.............._...._.._......_... 1.00 1.50 2.00 
e. PROGRAM TIME RATES 

1/4 HOUR 
1-5 ti........_..__.____ 17.50 51-100 11 7.75 
6-12 16.75 101-200 ti 6.50 
13-20 tt__. 15.50 201-300 tL 5.95 
21-50 ti.. . 12.75 301-1000 11 5.00 
1/2 hour -2 time' 1/4 hour rate. 
5 minutes -2/3 of 1/4 hour rate. 

WAGONER 
Wagoner County -Map Location O-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KWLG 
1966 

Media Code 4 237 9130 0.00 
Wagoner Radio Company, Box 219, 114 8.. Main St., 

Wagoner, Okla. 74467. Phone 918-485-2161. 
I. PERSONNEL 

President-Lum A. Humphries. 
Manager -Jim Humphries. 

2. REPRESENTATIVES 
Southern -Mario Messina Company. 

3. FACILITIES 
250 w., 1530 ko. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 ;ime only: 10th of following month. 

5. GENERAL ADVERTISING Sae coded regulations 
General: 4d. 
Contracts: 40a. 
Member: Indian Nations Network, Inc., Magic Circle 
Netwtrk. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received February 21, 1966. 

6. SPOT ANNOUNCEMENTS 
1-3 U._....._..._ 5.00 151-312 ti__._.__ 1.50 
4-7 ü....._.._..__..._ 4.50 313-500 U. ... 1.40 
8-12 ti ._-..._..__ 4.00 501-750 U_.... 1.80 
13-20 ti._ __..-.._.__ 3.50 751-1000 ti. 1.25 
21-30 ü._ _..__.._.._... 3.00 1001-1500 ti 110 
31-45 ti._.._._...._._._ 2.50 1501-3000 U_-..__._ 1.05 
46-60 U._.._.._....__..._ 1.75 3001-6000 1.00 
61-150 ti._.._.._ 1.65 

8. PROGRAM TIME RATES 
1/4 HOUR 

1-5 U._......_.._. __._ 17.50 51-100 U._.._..__._. 7.75 
6-12 ü.-_ ..............._... 16.75 101-200 ti._.._. 6.50 
13-20 15.50 201-300 ti.___._.__._ 5.95 
21-50 U._ ........ 12.75 301-1000 t1._.._....._... 5.00 
1/2 hour -2 times 1/4 hour rate. 
5 minutes -2/3 of 1/4 hour rate. 

WEWOKA 
Seminole County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KWSH 
1948 

Media Code 4 237 9260 5.00 
Tri -Cities Broadcasting Co., Inc.. Box 1260. Wewoka, 

Okla. 74884. Phone AL 7-5441. 
Other Office: Box 642, Ada, Okla. Phone FE 2-1212. 

TW% 288. 
Studio: 3 miles W. of Wewoka. Okla. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Boy Judge. 

2. REPRESENTATIVES 
Southwest -Clyde Melville Company. 

3. FACILITIES 
1,000 w.; 1260 kc. 

Non -directional -daytime; Directional -nighty. 
Operating schedule: 6:00 am -10:30 pm weekdays; 1:00 
am -10:30 pm Sun. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 25, 2b, 3a, 3b, 3d, 4b. 5, 6e, 7a, 8. 
Rate Protection: 10b. 11b, 1213, 13b, 14b. 
Basic Rates: 20b, Ma, 24b, 25a, 26. 28a, 28e, 29a, 

32b. 
Contracta: 40a. 41, 42e, 44a, 45, 46, 47a, 51b, 51c. 
Comb.; Cont. Discounts: 60a, 60d, 60e. 60f, 81e. 
Cancellation: 70a, 70c, 71a, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with RBB Radio Network. 
Member: Indian Nations Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1961. 
Rates received January 16. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. (a) 

7 time.. 27.00 15.00 10.00 5.50 8.50 
13 times 25.80 14.70 9.50 5.80 3.35 
26 times 25.20 13.80 9.00 5.10 8.00 
52 times 24.60 13.00 8.50 4.90 2.80 

104 times 24.00 12.00 8.00 4.70 2.80 
156 times 21.40 11.50 7.50 4.50 2.40 
260 times 19.80 11.00 7.00 4.25 2.20 
312 times 19.00 10.00 6.50 4.00 2.00 

() One minute or lase if transcribed, or 100 words 
live. Station break announcements limited to 25 
seconds if transcribed. or 50 word, if live. 

OKLAHOMA 

WOODWARD 
Woodward County -Map Location D-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KS IW 
1947 

N 11 R A B 

Subscriber to the NAB Radio Code 
Media Code 4 237 9390 0.00 
Woodward Broadcasting Co., Box 128. Cedar & 22nd 

Sta., Woodward, Okla. 73801. Phone 405-254-4455 
I. PERSONNEL 

Manager -Edward A. Ryan. 
2. REPRESENTATIVES 

R & R Representatives, Inc. 
Riley Representatives. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 he. 

Non -directional. 
Operating schedule: 6:00 am -10:15 pm weekdays; 7:00 
am -10:15 pm Sun. CST. 

4, AGENCY COMMISSION 
15% on station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3c, 4a, 9d, 5, Ba, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15b, 16. 
Basic Rate): 20b, 21a, 21b, 22a, 22b, 23a, 29b, 25a, 

28b, 28e. 29e, 29b, 32a. 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 44b, 45, 46, 

47a, 48. 49, 50, 51a, 516, 533 
Comb.; Cont. Discounts: 60b, 80g, ß1c, 62b, 82d. 
Cancellation: 70b. 70d, 71a. 72, 73a. 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective 

Rates received December 4, 1947. 

O. SPOT ANNOUNCEMENTS/PROGRAM RATES 
/4 5 

hr. lhr. ihr. min. (a) (1) 
1 time_ 40.00 24.00 18.60 8.00 5,25 3.50 

13 times.... 38.00 22.80 15.20 7.60 4.99 3.33 
26 times.... 36.00 21.00 14.40 7.20 4.73 3.15 
52 times.._ 34.00 20.40 13.60 6.80 4.47 3.98 

104 times._ 32.00 19.20 12.80 6.40 4.21 2.80 
156 times._ 30.00 18.00 12.00 8.00 3.95 2.63 
208 times._ 28.00 10.80 1L21) 5.80 3.411 2.45 
280 or more 

times ..... 26.00 15.20 10.40 5.20 3.43 3.28 () One minute transcription or 100 word, live. 
1t) One-half minute transcription or 50 words live 
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OREGON 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 22,600 Salem 300 
METRO AREAS Portland 20,600 

Eugene 400 Total Metros.... 21,300 

1 1 2 I 3 I 4 1 5 I 6 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

State, County, City, Metro Area Data 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are 
Corvallis -Benton Eugene -Lane Medford -Jackson Portland -Multnomah Salem -Marion 

first, counties next. 
Springfield -Lane 

OREGON 

Estimates for: 
STATE 
COOUNTY-Map Loc, Population Households 

I/1/68 1/1/68 
Metropolitan Area (000) (000) 

OREGON STATE 
TOTALS 2,007.5 637.39 

BAKER D-5 15.7 5.16 
BENTON E -lt 47.2 13.26 

Corvallis 30.4 8.25 
CLACKAMAS D-2 149.9 46.11 
CLATSOP C-1 25.3 8.77 
COLUMBIA C-1 21.8 6.87 
COOS F -lt 56.8 17.42 
CROOK E-3 ..........._...._. 9.5 2.90 
CURRY F-1 15.3 4.69 
DESCHUTES E-2 24.3 7.80 
DOUGLAS E-1 79.8 23.41 
GILLiAM D -3t 3.1 .97 
GRANT D-4 7.1 2.24 
HARNEY F-4 6.9 2.12 
HOOD RIVER D-2 14.2 4.49 

JACKSON F-1 92.4 29A3 
Medford 30.0 10.31 

JEFFERSON D-3 10.4 2.99 
JOSEPHINE F-1 35.3 11.65 
KLAMATH F -2t 51.7 16.13 
LAKE F-3 7.4 2.34 
LANE E-1 194.7 58.85 

Eugene 77.3 24.56 
Eugene Metro Area 194.7 58.85 
Springfield 25.0 7.36 

LINCOLN D-1 27.0 9.00 
LiNN D-2 65.5 19.76 
MALHEUR E-5 22.9 6.73 
MARION D-2 144.8 42.84 

Salem° 72.5 23.76 
Salem Metro Area 176.4 52.64 

MORROW D-4 5.2 1.56 
M ULTNOM AH D -2t 562.7 194.95 

Portland3 387.5 141.25 
Portland Metro Area 951.8 313.68 

POLK D-1 31.6 9.80 
SHERMAN D-3 2.4 .79 
TILLAMOOK D-1 16.3 5.00 
UMATILLA D -4t 47.5 14.35 
UNiON D-5 18.9 6.05 
WALLOWA C-5 7.3 2.30 
WASCO D3 23.7 7.43 
WASHINGTON C-1 128.2 38.37 
WHEELER D-3 1.8 .54 
YAMHILL D-1 32.9 10.32 

--Consumer Spendable Income -1967 
% Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

($000) (S) 4999 7999 9999 14999 over 

-Total Retail Sales - 
Per 

Household 
(3000) (S) 

Foo Drug 
(S00Ó) (5000) 

Retail Sales -1967 
By Selected Store Types 

General Home 
Mdse. Apparel Furn. 
($000) (3000) ($000) 

Auto- 
motive 
(5000) 

Service 
Station 
(3000) 

Passen- Farm Gross 
ger Popu- Farm 

Cars lation Income 
I/I/68 1/1/68 1967 
(000) (000) (3000) 

5,267,500 8,264 17.4 26.6 18.1 18.9 12.3 3,820,072 5,993 843,020 126,255 481,173 136,804 144,907 809,179 277,042 985.80 119.6 603,813 

44,733 
117,356 
64,611 

334,569 
86,025 
57,437 

162,491 
25,118 
39,765 
73,110 

171,737 
9,577 

20,763 
18,041 
37,009 

8,669 16.9 15.8 20.4 26.5 14.9 
8,850 18.4 27.9 16.1 17.7 13.3 
7,832 
7,256 20.8 41.6 10.5 15.0 2.1 
9,809 14.0 17.1 19.8 24.4 19.6 
8,361 18.1 19.9 20.8 21.8 12.8 
9,328 13.5 13.2 26.5 26.5 17.9 
8,661 19.2 25.0 20.7 17.5 11.0 
8,479 12.3 10.9 32.6 27.4 14.6 
9,373 15.7 19.8 20.5 23.8 15.9 
7,336 20.9 29.6 20.1 15.3 7.3 
9,873 22.6 19.4 20.2 15.5 17.7 
9,269 19.5 21.3 22.5 18.1 13.2 
8,510 18.1 19.8 21.5 21.8 12.5 
8,243 19.8 23.8 22.1 17.2 10.4 

29,465 
70,124 
62,855 

174,267 
54,442 
29,704 

106,446 
16,894 
24,111 
62,534 

117,749 
7,440 

12,121 
13,818 
27,626 

5,710 
5,288 
7,619 
3,779 
6,208 
4,324 
6,111 
5,826 
5,141 
8,017 
5,030 
7,670 
5,411 
6,518 
6,153 

6,608 
16,786 
14,364 
47,556 
15,243 
9,904 

27,446 
4,005 
7,498 

13,592 
26,957 

1,138 
4,236 
3,615 
7,637 

1,221 
4,005 
3,211 
6,809 
1,764 
1,005 
5,607 

806 
898 

2,732 
4,810 

108 
632 
447 
619 

1,917 
5,570 
5,036 

10,454 
2,596 
1,354 
8,142 
1,210 

973 
2,352 

10,163 
272 
551 
533 
322 

730 1,040 
2,303 2,487 
2,245 
2,818 4,272 
1,901 2,232 

2,145 513 
21 4,437 

309 423 
408 551 

3,251 1,704 
3,866 3,781 

91 165 
662 270 
281 107 

1,236 784 

6,462 2,619 9.14 2.7 15,643 
17,139 5,344 19.68 2.7 8,043 

3,929 
50,711 12,316 65.88 10.2 32,594 
9,077 3,722 13.27 1.1 3,175 
6,746 1,970 12.86 2.3 7,093 

23,543 7,411 28.14 3.1 7,843 
3,574 949 5.42 1.5 10,031 
5,065 2,307 7.73 .6 3,672 

13,023 5,761 15.94 1.9 7,763 
26,725 12,764 37.92 4.6 9,614 

1,600 894 1.98 .6 11,493 
1,946 1,156 4.33 1.0 7,039 
3,048 1,631 4.26 1.0 9,525 
6,219 2,922 7.66 2.3 12,754 

201,990 
83,241 
15,741 
77,266 

137,051 
20,572 

462,561 
201,662 
462,561 
52.263 
64,771 

150,189 
49,758 

299,770 
164,556 
361,107 

6,863 21.2 32.7 14.3 13.9 7.7 172,011 
8,074 112,234 
5,265 28.0 51.9 0.1 4.5 1.3 23,642 
6,632 23.1 30.2 13.5 12.7 8.0 69,272 
8,497 17.8 24.3 21.8 19.9 11.7 106,945 
8,791 18.3 24.9 21.2 18.9 11.4 16,110 
7,860 18.9 28.9 19.8 17.3 10.6 380,747 
8,211 283,017 
7,860 18.9 28.9 19.8 17.3 10.6 380,747 
7,101 38,564 
7,197 20.6 21.9 22.1 16.0 10.9 45,387 
7,601 21.9 27.2 18.8 16.3 8.7 111,287 
7,393 25.0 20.9 18.1 14.5 7.8 52,025 
6,997 20.7 31.4 15.1 13.8 8.0 272,693 
6,926 190,837 
6,860 21.8 33.8 12.8 12.8 7.0 306,624 

5,845 40,080 5,784 14,677 5,232 6,590 35,274 11,501 49.66 4.5 18,632 
10,886 21,358 4,210 13,307 4,353 5,693 28,480 6,663 

7,907 5,565 877 468 419 279 5,083 2,117 5.27 1.6 15,430 
5,946 17,969 1,802 5,273 997 2,308 15,476 5,764 19.97 2.6 6,697 
6,630 24,251 3,831 9,353 5,157 3,122 22,039 10,332 27.56 3.1 30,840 
6,885 3,945 635 857 692 414 3,590 1,224 4.11 1.0 9,987 
6,470 92,305 13,528 42,012 11,868 16,710 88,948 28,955 100.67 7.2 23,305 

11,523 56,016 9,232 39,865 11,157 14,150 78,471 16,660 
6,470 92,305 13,528 42,012 11,868 16,710 88,948 28,955 100.67 
5,240 14,863 1,803 2,818 817 1,339 2,875 4,247 
5,043 13,518 1,215 2,128 817 1,235 8,061 5,002 12.92 1.1 2,831 
5,632 29,714 4,529 8,100 2,687 4,516 20,884 11,354 34.38 7.2 32,803 
7,730 11,337 1,250 2,548 1,905 1,134 9,569 4,185 13.49 7.5 50,319 
6,365 54,879 12,498 42,421 7,160 11,145 56,344 16,153 67.12 12.0 47,508 
8,032 37,155 11,168 38,894 5,986 9,488 45,675 8,702 
5,825 64,088 13,781 44,419 7,553 12,386 62,497 18,895 81.29 

13,437 
1,835,679 
1,345,426 
2,740,396 

61,337 
8,647 

43,160 
118,451 

51,124 
16,882 
56,638 

299,310 
6,804 

78,631 

8,613 20.9 23.2 21.2 16.2 11.9 9,932 
9,416 11.9 20.0 20.5 24.3 19.3 1,300,915 
9,525 891,923 
8,736 14.5 27.1 17.4 20.9 14.4 1,823,635 
6,259 26.3 42.9 3.6 9.0 3.1 33,931 

10,946 19.5 19.3 19.2 18.4 19.3 4,125 
8,632 18.5 14.0 26.0 21.8 13.4 28,508 
8,254 18.9 22.4 22.5 18.4 11.5 94,029 
8,450 17.9 19.2 20.2 22.0 14.2 31,517 
7,340 26.5 24.6 18.7 14.2 6.5 8,761 
7,623 19.3 28.7 19.9 16.5 8.7 53,304 
7,801 18.1 37.0 10.8 14.3 10.6 197,634 

12,600 15.6 18.9 22.0 26.6 17.7 2,586 
7,619 20.8 20.7 20.4 16.9 9.6 57,970 

6,367 
6,673 
6,314 
5,814 
3,462 
5,222 
5,702 
6,553 
5,209 
3,809 
7,174 
5,151 
4,789 
5,617 

1,943 
234,055 
144,285 
365,401 

9,209 
507 

8,317 
23,792 

6,894 
1,363 

12,432 
45,536 

771 
12,417 

737 
28,650 
19,963 
52,268 

1,283 
109 

1,087 
4,361 
1,862 

585 
3,353 
4,527 

61 
2,228 

371 
274,748 
218,314 
311,622 

1,998 
86 

768 
2,760 
2,879 

930 
1,244 

17,507 
202 

3,434 

229 347 
63,192 54,999 
54,885 39,464 
74,256 75,582 

393 1,241 
29 

1,572 1,053 
4,060 2,653 

835 1,896 
422 81 

2,634 2,341 
4,196 8,499 

33 
1,953 1,578 

2,240 
245,282 
174,063 
380,950 

6,153 

4,638 
18,785 

5,736 
2,037 

12,604 
54,023 

978 
16,557 

1,043 3.04 1.1 16,884 
73,169 263.02 2.5 15,588 
48,908 

111,712 439.95 
2,742 14.17 4.4 15,301 

875 2.22 1.0 12,348 
2,660 8.75 2.7 8,970 
7,867 25.27 4.3 55,686 
3,363 9.89 2.2 14,390 
1,020 3.77 1.7 10.069 
4,861 11.97 2.0 15,093 

15,402 54.54 8.1 26,766 
235 1.08 .5 2,858 

5,452 18.72 5.7 25,226 

(2) Includes portion In Polk County. 
(s) includes portion in Clackamas County. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 

OREGON 
See SRDS consumer market map and data at begin- 
ning of the State 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Fisher Station Network 
Comprised of: 

KUGN-Eugene KBZY-Salem 
KIIMA-Pendleton 
Media Code 4 238 0110 9.00 
Business Office -Box 112, Eugene, Ore. 97401. 

I. PERSONNEL 
President -Carl Fisher. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Northwest -Art Moore & Assoc., Inc. 

4. AGENCY COMMISSION 
15% : no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, lla. 
Basic Rates: 205, 22a, 22b, 23a. 24b, 25a. 28a, 29a. 
Contracta: 40a, 45. 46, 47a. 
Comb.; Cont. Discounts: 60b, 62b. 
Cancellation: 70a, 70c, 71a. 73a. 
Spot package schedules may be purchased in any 
combination on the 3 stations and combined to earn 
discounted rates given below. Number of spots on 
each station may vary provided they are scheduled 
between same dates. 

TIME RATES 
ER Reed 5/6/66. 

6. SPOT ANNOUNCEMENTS 
Announcement schedules sold in combination on this 
network. Frequencies may be combined. For example: 
10 announcements on KUGN, Eugene, RIMY, Salem 
and KUMA, Pendleton will earn 30 -time rate on 
each station. See individual listings for each station. 

ALBANY (2 AM) 
Linn County -Map Location D-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KRKT 
1959 

R A'rß 

Subscriber to the NAB Radio Code 

Media Code 4 238 0220 6.00 

Peter Ryan & Milton Viken, dba Oregon Interstate 
Broadcasters, Inc., 2890 Marion, Albany, Ore. 
97321. Phone 503-926-3719. 

I. PERSONNEL 
General Manager -Peter J. Ryan. 

2. REPRESENTATIVES 
Radio Time Sales. 
Northwest -Art Moore & Assoc., Inc. 

3. FACILITIES 
250 w. days; 990 kc. 
Operating schedule: Sunrise -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 net time and talent; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 5, 6a, 7h, 8. 
Rate Protection: 156. 
Basic Rates: 206, 21e. 25a, 26, 28a. 29a. 
Contracts: 40a, 44a, 44b, 46. 47a. 51a. 
Comb.; Cont. Discounts: 60h, 61a, 62a. 
Cancellation: 71a. 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS Radio Network. 
Affiliated with American Information Network. 

TIME RATES 
ER 9/1/68-Rec'd 9/3/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see IO see 

*1 x 4.00 3.00 2.00 

CPER WK: *PER YR: I min 30 see 10 see 
5 ti 50 x 3.75 2.80 1.90 
10 ti 100 a 3.50 2.60 1.75 
15 ti 150 a 3.25 2.40 1.60 
20 ti 200 a 3.00 2.25 1.50 
25 ti `,50 x 2.75 2.10 1.40 
30 ti 300 a 2.50 1.85 1.25 
40 ti 400 x 2.25 1.70 1.10 
50 ti 500 x 2.00 1.50 1.00 
SPECIAL END RATE: 

*1000 x per yr 1.75 1.30 .90 
(*) Guaranteed position. 
(t) ROS. 

8. PROGRAM TIME RATES 
lx 25x 50x 100x 200x 250x 

1/2 hr 30.00 28.00 26.00 24.00 22.00 20.00 
1/4 hr 20.00 18.50 17.00 15.50 14.00 12.50 
5 min. 10.00 9.00 8.00 7.00 6.00 5.00 

KWIL 
1941 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 238 0330 3.00 
Albany Radio Corporation. Box 278, Albany, Ore. 

97321. Phone 503-926-2233. 

I. PERSONNEL 
Pres. & Genil Mgr. -Larry Gordon. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 

3. FACILITIES 
1,000 w.; 790 kc. 

Directional -separate patterns, day and night. 
Operating schedule: 24 hours daily except midnight 
Sat -5:30 am Sun. PST. DST. 

4. AGENCY COMMISSION 
15% on net station time charges; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4h, 4d, 5, 6a, 7h. 8. 
Rate Protection: lob, 11b, 126. 1314, 146. 156. 
Basic Rates: lob, 21a, 216, 21c, 22a, 23a, 25e, 28a, 

29a, 31, 326. 
Contracts: 40a, 41, 44a, 45, 46, 47e, 49, 50, 51a, 51b. 

Comb.: Cont. Discounts: bob. 60f, 601, 61a, 62d. 
Cancellation: 71a. 72a, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Tobacco advertising not acceptable. 
Affiliated with Mutual Broadcasting System. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective June 1, 1965. (Card No. 1.) 

Card received July 15, 1965. 

6. SPOT ANNOUNCEMENTS -1 WEEK- -2 WEEK - 
1 min 30 sec 55 wds 1 min 30 sec 55 wds 

5 ti......._.._. 3.00 1.95 1.50 2.90 1.90 1.45 
10 ti 2.90 1.90 1.45 2.80 1.80 1.40 
15 ti.._..__ - 2.80 1.80 1.40 2.70 1.75 1.35 
20 U......_ - 2.70 1.75 1.35 2.60 1.70 1.30 

25 ti......._..._ 2.60 1.70 1.30 2.50 1.60 1.25 
30 li..._.._ 2.50 1.60 1.25 2.40 1.55 1.20 
40 ti 2.40 1.55 1.20 2.30 1.50 1.15 
50 U..._.._ 2.30 1.50 1.15 2.20 1.45 1.10 -3 WEEK - -4 WEEK - 
5 U......._.._ 2.80 1.80 1.40 2.70 1.75 1.35 
10 tl..._.._.._ 2.70 1.75 1.35 2.60 1.70 1.30 
15 ti._.._.._ 2.60 1.70 1.30 2.50 1.60 1.25 
20 U..._.-_ 2.50 1.60 1.25 2.40 1.55 1.20 
25 U.....___ 2.40 1.55 1.20 2.30 1.50 1.15 
30 U 2.30 1.50 1.15 2.20 1.45 1.10 
40 ti......._..._ 2.20 1.45 1.10 2.10 1.35 1.05 
60 ti....__.._- 2.10 1.35 1.05 2.00 1.30 1.00 

1 YEAR CONTRACT 
1 min 30 sec 55 wds 

250 U ..... ____ ...... _ ....... _. ..... ____ 2.20 1.45 1.10 
600 U..._._ _._......._._.._......_.._ 2.10 1.35 1.05 
1000 U 2.00 1.30 1.00 
Longer spots may be counted in arriving at frequency 
discount for shorter spots, but not vice versa. 

8. PROGRAM TIME RATES 
59 29 24 14 9 4-1/2 
min min min min min min 

1 z.._...._..... 34.00 21.25 18.40 12.75 9.55 6.40 

DISCOUNTS 
26x-5% 104x-10% 260x-20% 
52x-10% 156x-15% 
Longer programs may be counted in arriving at fre- 
quency discount for short programs, but not vice 
versa. 

November 1, 1968 Spot Rodio Stations 719 



OREGON 

ASHLAND (2AM) 
Jackson County -Map Location F-1 

See SItUS cunaumer market map and data at begin- 
ning of the State. 

KRVC 
1960 

Media Code 4 238 0440 0.00 
Faith Tabernacle, Inc., Box 1, Ashland, Ore. 97520. 

Phone 503-482-3411. 
I. PERSONNEL 

Pres.. Geni Mgr. & Prom. Mgr. -Leo C. Wino. 
2. REPRESENTATIVES 

San Francisco -Ward Glenn & Associates. 
3. FACILITIES 

1,000 w. days; 1350 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. Summer: 
5:00 am -local sunset Mon thru Sat; 7:00 am -local 
sunset Sun. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a. 3b, 4b. 4d. 5, 6a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a. 23a, 24a, 24b. 
Contracts: 40e. 45, 46, 47a. 
Cancellation: 71a, 73a. 
Tobacco advertising not accepted. 

TIME RATES 
Rates effective July, 1982. 

Rates received March 4. 1863. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ü.._._ __ 3.00 156 ti.._._.». _ 2.25 
13 tl...__....._.._ .... 2.85 260 t1.-.._.._-__...._ 2.10 
26 ti.-. . 2.70 312 ti -- 1.95 
52 ti 2.55 

7. PACKAGE PLANS 
SPECIAL PACKAGES 

1 DAY 
1 min 30 sec 1 min 80 sec 

6 U.__ ..... 16.20 8.10 18 ti..___.._ 43.20 21.80 
12 ti ..... 30.60 15.80 

1 WEE& 

8.10 4 tt.___.... 54.00 27.00 
15.30 5 ti..._..__... 58.50 29.25 
21.60 
4 WEEKS 

I ti.__._.._... 54.00 27.00 4 ti__....-_ 172.80 86.40 
2 ü.__. 100.80 50.4n 5 ti._._._._... 180.00 90.00 
3 ti________ 140.40 70.20 

3 MONTHS 
1 ti.__....._ 162.00 81.00 4 ti__.-.__. 518.40 259.20 
2 ti..__.._ 302.40 151.20 5 tl._.__..._. 540.00 270.00 
8 tl._...._ 421.20 210.60 

8. PROGRAM TIME RATES l hr 1/2 hr 1/4 ht b min 
1 t1..._..._._ __.._....._.__._ 50.00 18.00 12.00 6.00 
13 ti.__.._._...__.._______ 28.50 17.10 11.40 5.70 

16.20 10.80 5.40 
52 ti..._._._,._-_...____ 25.50 15.30 10.20 5.10 
156 21.00 12.60 8.40 4.20 
260 ti.---___ 18.00 10.80 7.20 8.90 
312 tt..._ 16.50 9.90 8.60 3.60 

PER DAY: 
1 ti....._..__ 16.20 
2 ti._..._...._ 30.60 
3 U 43.20 

KWIN 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 238 0550 6.00 
Rogue Valley Broadcasters, Inc., Box 580, Ashland, 

Ore. 97520. Phone 503-482-2211. 
I. PERSONNEL 

Pres. & Geni Mgr. -W. Henry Peck. 
2. REPRESENTATIVES 

The Sendeberg -Glenn Company. 
Seattle- Port land-Feltls/Dove/Croghan, 

3. FACILITIES 
1,000 w.; 580 ke. Directional. 
Operating schedule: 5:00 am -midnight Mon thru 
Sat: 6:00 em -midnight Sun. PST. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 3d. 4b, 4d, 5, 6e. 
Rate Protection: 10a, 15b. 16. 
Basic Rates: 201, 21e. 22a, 22b. 23a, 24b, 25b, 28c. 
Contracts: 40a, 45, 46, 49, 51b. 
Comb.: Cont. Discounts: 60e, Ooh, 61e, 62d. 
Cancellation: 70e, 70c, 71a, 73b. 
Prod. Services: 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective March 1. 1966. 

Rates received January 31, 1986. 
7. PACKASE PLANS 

1 min 30 see 
6 per wk or 52 ti, ea-._. _..._..._____ 5.00 4.00 
12 per wk or 104 ti, ea.__ __.._.__._ 4.75 3.80 
18 per wk or 156 ti. ea.._......___.____ 4.50 3.60 
24 per wk or 280 ti, ea__ _-_..._-_ 4.25 3.40 
30 per wk or 312 ti. ea 4.00 3.20 

8. PROGRAM TIME RATES 

Inc. 

5 min 
6 per wk or 52 ti, ea..._..._... _ 10.00 
12 per wk or 104 ti, ea_.._._._ - .... 9.50 
18 per wk or 156 U, ea_.. 9.00 
24 per wk or 260 U. ea___...._._.._ __ 8.50 
1/4 hour is twice the 5 minute rate. 
1/2 hour is 3 times the 5 minute rate. 

ASTORIA (2 AM) 

(CR) 

Clatsop County -Map Location C-1 
See SUDS consumer market map and data at begin- 
niag of the State. 

KAST 
1925 

Subscriber to the NAB Radio Code 

Media Code 4 238 0660 3.00 
Astoria Broadcasting Co.. 1006 W. Marine Pr.. As- 

toria, Ore. 97103. Phono 325-2911. 
I. PERSONNEL 

President -C. Howard I,ane. 
General Manager -Robert Chopping. 

2. REPî:LEstrclAIIVES 
The Sandeberg-Glenn Company. 
Northwest -Art Moore and Assoc.. Inc. 

3. FACILITIES 
lam w.: 1370 kc. Directional -nighttime only. 
Operating schedule: 6:00 am -midnight daily. PST. 

4. AGENCY COMMISSION 
15/0 time only; rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a. 2b, Sa, 3b, 3c, 3d, 4e. 4d, 5, 

6a, 7e, 8. 
Rate Protection: 10e, .11a, 12a, 13a, 14a, 15e. 

15b, 16. 
Basic Rates: 20a. 20b. 21a, 21b. 21e, 21d, 22e. 22b, 

23e 23h4 24a, 24b, 24e. 25a, 26, 27, 28b, 28e, 29e, 
296. 30. 33c. 

Contracta: 40e, 41. 42b, 42c, 43, 44a, 44b, 45, 46, 
49. 50, 51a, 51b, 51e. 

Comb.: cunt. Discounts: 80e, 60e, 60f, Ella, 01b. 
62a. ß2h. 

Cancellation: 70a. 70b. 70c, 71a, 72. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 

TIME RATES 
Eff 11/1/65 -Reed 3/31/68. 

7. PACKAGE PLANS 
I 

a1 tl 8.00 5e t 

4.503.00 
**PER WK: Per YR: 

5 ti 50 x ..... 5.50 
10 ti._ 100 z..._ 5.00 
15 ti 150 x_ 4.75 
20 ti 200 x ................. 4.50 
25 tl.__ 250 z-.._ 4.00 
30 tí......._.._.300 x 3.75 
40 ti 400 x__..._ 3.50 
50 ti 500 x.._ 3.25 

tí ..............1000 z 3.00 () Guaranteed Position. () ROS. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr IO min 5 min 

1 z 21.00 15.00 12.00 8.00 
10 z 20.00 14.50 11.50 7.75 
25 z _»....._....... 19.00 14.00 11.00 7.50 
50 z ._....... ._..._.... 17.00 13.00 10.50 7.00 
100 z.,.__......_.._.._...._.....-_. 15.00 12.50 9.50 6.50 
150 z_.___ _ 14.00 12.00 8.50 6.25 
250 z__._._ ..-_.-. 10.00 7.00 5.75 
500 x....._ ..._._ .-... 5.00 
1800 x __... .._.-_ 4.50 

KVAS 

4.10 
3.75 
8.60 
8.40 
3.00 
2.80 
2.60 
2.45 
2.25 

2.75 
2.50 
2.40 
2.25 
2.00 
1.90 
1.75 
1.65 
1.50 

1950 
Subscriber to the NAB Radio Cade 

Media Cede 4 238 0770 0.00 
Lower Columbia Broadcasting Co., Radio Central, 

Astoria. Ore. 97103. Phone 503-325-6221. 

I. PERSONNEL 
President -Tracy Moore. 
General Manager -Charles A. Farmer. 

2. REPRESENTATIVES 
New York -Chicago -Vic Plano Associates, Inc. 
California -Tracy Moore & Associates, Inc. 
Northwest -William L. Simpson & Associates. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 8:00 am -10:00 pm. PST. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2b, 3a, 3b. 3c. 3d, 9a, 4d, 5, 6a, 8. 
Rate Protection: 10e. 11e. 12e. 13e. 14a, 15b, 16. 
Basic Rates: 20a, 21e. 21b, 21c, 21d, 22a, 22b, 23a, 

24c, 25a, 26. 28b, 28e. 
Contracts: 40a, 41, 92b, 42d, 45, 46, 47a, 48, 51a, 

51b, 51c. 
Comb.: Cont. Discounts: 60a, 60e. 62d. 
Cancellation: 70a. 70e. 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective July 13. 1959. 
Rateo received July 13, 1959. 

6. SPOT ANNOUNCEMENTS 
1 minute or less, per week: Each 

1 announcement. 5.00 
3 announcements..._ 4.76 
5 announcements...._....._.._.._.._.._.._ 4.60 

10 announcements ..... _...._...... _..r..._ 4.25 
15 announcements .__._ 4.00 
20 announcements..._..._._.._.._....._..._ 3.75 
30 announcements ....._ 3.50 

8. PROGRAM TIME RATES 
No frequency, no short rates: 

1 hour 25.00 
1/2 hour 15.00 
1/4 hour 10.00 

10 minutes 8.00 
5 minutes 6.00 

BAKER 

Total 
5.00 

14.25 
22.50 
42.50 
60.00 
75.00 

105.00 

Baker County -Map Location D-5 
See SitDS consumer market map and data at begin- 
ning of the State. 

KBKR 
1939 

Media Code 4 238 0880 7.00 
Oregon Trail Broadcasting Co.. Inc.. 2030 Auburn 

.Ice., Baker, Ore. 97814. Phone 503-923-443L 
I. PERSONNEL 

General Manager -Kenneth B. Lockwood. 
2. REPRESENTATIVES 

The Sandeberg-Glenn Company. 
Northwest -Art Moore and Assoc., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non -direct tonal. 
Operating schedule: . PST. 

4. AGENCY COMMISSION 
15/0 net time: 20th of following month. 

5. GENERAL RATE POLICY 
Rates are predicated upon fulfillment of contract 
within a 12 month period. 

TIME RATES 
Eff 8/1/68 -Reed 9/3/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 sae 

*1 z 4.00 3.15 
tPER %VK: "PER YR: 

b tl 50 x 3.95 
10 ti 100 a 3.75 
15 ti 150 x 3.55 
20 ti 200 x _ 3.35 
25 ti 250 x 3.15 
30 ti 300 x 3.00 
40 ti 400 x 2.90 
50 ti 500 a 2.80 () Guaranteed position. 

(t) ROS. 
8. PROGRAM TIME RATES 

2.90 
2.70 
2.50 
2.40 
'.30 
2.25 
2.20 
2.15 

1/2 hr I/4 hr 5 min 
1 x 21.00 14.00 7.0(1 
13 x 19.55 12.75 8.50 
26 x 18.75 12.25 8.00 
52 z 17.25 10.75 5.75 
104 z 18.95 9.50 5.50 
156 x 18.40 8.25 5.25 
280 x 15.00 7.75 5.011 
312 x ...... 1.85 

BEND (2 AM) 
Deschutes County -Map Location E-2 

See SUDS consumer market map and data at begin - 
ning of the State. 

KBND 
1938 

Subscriber to the NAB Radio Code 
Media Code 4 238 0990 4.00 
KBND, Inc., Box 1071. 5000 Studio Rd., Bend, Ore. 

97701. Phone 503-382-4821. 
I. PERSONNEL 

General Manager -Doug Gaines. 
Sales Manager -John Stenkamp. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Northwest -Art Moore & Assoc., Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1110 kc. 

Directional -night only. 
Operating schedule: 8:00 am -11:00 pm 
7:00 am -10:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15/0 net time: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: Ia, 2a, 3a, 3b, 4a, 5, 6e, 7b, 8. 
Rate Protection: 100, lia. 12b, 13a, 14b, 15b. 
Basic Rates: 20b, 21a, 22a, 22b, 23a, 24b, 24c, 25a, 

26, 27, 28a, 29a. 
Contracts: 40a, 41. 42e, 49b, 45, 46, 47a, 48, 49, 

50 bib. 
Comb.: Cont. Discounts: 60b, 60e, 61a, 626, 62d. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 80, 82. 
No blanket contracts accepted. 

TIME RATES 

6. SPOT ANNOUNCE NTSd 5/15/87. 

e 
1 ti (guaranteed) _..._...._... 

17 

00n ß5.30s 
i 
3.50 

*PER WK: TPER YR: 
5 tí 50 X. ......_..._... 6.50 4.90 3.25 
10 ti 100 x...___ _..._.,.___ 6.25 4.70 3.15 
15 ti 150 x_..._.......__...__ 8.00 4.50 3.00 
20 ti 200 L_-__-_._ 5.75 4.30 2.90 
25 ti 250 z___....___...._. 5.b0 4.10 2.75 
30 ti 300 L..._ _ 5.25 3.95 2.60 
40 ti 400 L_-_ __..._ 4.65 3.50 2.80 
50 ti 500 4.25 3.20 2.10 

1000 ..... 4.00 3.00 2.00 
(*) ROS. 
(t) Guaranteed position. 

A. PROGRAM TIME RATES 
Ix Nix 25x 50x 100x I50x 250x 

1/2 hr 30.00 29.00 27.00 25.00 23.00 21.00 20.00 
1/4 hr 20.00 19.00 17.50 16.00 14.50 13.00 12.00 

min _ 12.00 11.50 10.75 10.00 9.00 8.00 7.00 

KGRL 
1959 

weekdays; 

Subscriber to the NAB Radio Cede 
Media Code 4 238 1100 9.00 
Juniper Broadcasting, Inc., Box 590. Bend. Ore. 

97701. Phone 503-382-5611. 
1. PERSONNEL 

General Manager -Gary L. Coppa. 
2. REPRESENTATIVES 

Adam Young-VTM. Inc. 
Seattle. Portland -Charley L. Rurruw Company. 

3. FACILITIES 
1,000 w. days 940 be. Non -directional. 
Operating schedule: 6:00 am -local sunset. 

4. AGENCY COMMISSION 
15%. Bills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2e. 3e, 4e, 5, 6a. 
Rate Protection: 12g, 14g. 
Basic Rates: 20a, 25a, 28a. 
Contracta: 40e. 
Comb.: Cont. Discounts: 60f. 
Cancellation: 700. 710. 73a. 
Member: Western States Radio Empire. 

TIME RATES 
Eff Recd 10/7/68. 

7. PACKAGE PLANS 
PER WK: 6 t 12t1 18 ti 2491 3011 
PER YR: 52x 104x 156x 260x 312x 
1 6.25 6.00 5.75 5.50 5.25 _.....__..._. __ 
30 ;ec 4.50 4.25 4.00 3.75 3.50 

8. PROGRAM TIME RATES 
PER WK: 6ti 12 ti 18tí 24tí 30ti 
PER YR: 52x 104x 158e 260x 312x 
:, min 0.25 8.75 8.25 7.75 7.00 
1/4 hr: 2x 5 -min 1/2 hr: 3x 5 -min. 

BROOKI NGS 
Curry County -Map Location F-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KURY 
1958 

Media Code 4 238 1210 6.00 
KURY, Radio. Inc.. Box 1029. Oman View Dr.. 

Brookings, Ore. 97415. Phone 503-469-3524. 

STATION'S PROGRAMMING DESCRIPTION 
KURY: Programmed for mass appeal with music. 
news, sports and events. 
NEWS: 8 min of world, regional, local, sports and 
weather every hour. Headlines and weather on half 
hour. Local and beeper reports. Daily fire weather 
reporta, school news, fish reports. aviation weather, 
county extension reports, tourist information, gov- 
ernor's report, senator's report, game commission. etc. 
SPORTS: high school football and baseball games. 
some college. RELIGION: daily non -denominational 
program of meditation, prayers and inspirational 
music. Public services: major PS campaigns, live 
broadcasts of local festivals, highway and building 
dedications etc. Contact Representative for further de- 
tails. Rec'd 7/24/67. 

I. PERSONNEL 
General Manager -Norman Oberst. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Northwest -Art Moore & Assoc., Inc. 

3. FACILITIES 
1.000 w. days; 910 be. Non -directional. 
Operating schedule: 8 am -local sunset. PST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3c. 3d, 4e. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 15b. 
Basic Rates: 20e, 20b, 21a, 21b, 21e, 21d, 22a, 22b. 

23a, 23b, 24e, 24c, 28b, 28c, 32e. 
Contracts: 40a, 46, 51e. 
Comb.: Cont. Diaconate: 60e, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod, Services: 80. 81. 82. 

TIME RATES 
ER 3/1/68-Rec'd 2/15/88. 

6. SPOT ANNOUNCEMENTS 

*1 : I min SO see 

tPER WK: PER TB: 3.75 3.15 

5 ti 50 z.._ 3.70 2.90 
10 ti. 100 z 3.50 2.70 
15 ti 150 z 3.30 2.50 
20 tL 200 z 3.10 2.40 
25 ti 250 z _ 2.90 2.80 
30 ti 300 z -._._. 2.75 2.25 

40 tí---...........6 0 z 
2.65 2.20 

______ 2.55 2.15 
SPECIAL END RATE: 

1000 z per yr_ _._- 2.30 2.00 
(s) Guaranteed position. 

8. PR) OGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 z.._.-._..._..._...-....._.......__. _. 21.00 14.00 7.00 
13 L.__...._.._...._......_-.........._.__ 19.55 12.75 6.50 
26 L _._...._.._ 18.75 12.25 6.00 
52 z.........___..-._...._ _. 17.25 10.75 5.75 
104 x_.._.._ _ 16.95 9.50 5.50 
156 z ._.._.. _ 18.40 8.25 5.25 
280 z - ..... _... _. 15.00 7.75 5.00 
312 z _ ....... _-._. ...._.. 4.85 

BURNS 
Harney County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KRNS 
1957 

Media Cede 4 238 1320 3.00 
James Ward and Howard McDonald, Box 271, Fair- 

grounds Rd., Burns, Ore. 97720. Phone 573-6300. 
I. PERSONNEL 

Co -Managers -Howard McDonald & James Ward. 
2. REPRESENTATIVES 

Northwest -Art Moore & Assoc., Inc. 
San Francisco, Los Angeles -Advertising Sales West. 

3. FACILITIES 
1,000 w. days; 250 w. nighta; 1230 kc. 
Operating schedule: 6:30 am -6:30 pm. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days, 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. General: la, 3a, 44. 5, 6e. 8. 
Rate Protection: 10e, lla, 14e. 
Basic Rates: 20a, 24b, 29a. 
Contracts: 40e, 44a, 46. 
Comb.; Cont. Discounts: 60a. 61a. 
Cancellation: 70a, 70c, 72. 73a. 
Prod. Services: 80. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective November 1, 1958. 
Bates received November 11, 1968. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min 1 min. 

1 time_ 35.00 25.00 15.00 7.50 4.00 
13 times_ 33.00 23.00 14.00 7.00 3.50 
26 times.. 31.00 21.00 13.00 6.50 3.00 
52 times_ 29.00 19.00 12.00 8.00 2.60 

312 times_ 27.00 17.00 11.00 5.50 LOO 
7. PACKAGE PLANS 

SATURATION PACKAGES 
(Best times available) 

Per month: 
25 announcements 75.00 
50 announcements 125 00 

100 announcements 200 00 

720 Spot Radio Stations November 1, 1968 



COOS BAY -NORTH BEND 
(3 AM) 

Coos County -Map Location F-1 
dee SItDS consumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to Imply that all of the stations provide equal 
coverage of the entire area or duce involved. It is 
part of the time buying (unction to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

KBBR 
1951 

NORTH BEND 

Media Code 4 298 1430 0.00 
Big Bay Radio, Inc.. Box 308. 1956 Meade Ave., 

North Bend. Ore. 97459. Phone 503-756-5108. 
STATION'S PROGRAMMING DESCRIPTION 

KBBR: Programmed for general interest. 
NEWS: every 30 min. Sports every hour. 5-7 am 
country. Balance of day middle-of-the-road. Open 
Une phone conversation 8:45-10 am. AIR PERSON- 
ALITIES handle all segments. Gospel music Sun 
8-8 am, remainder of day middle-of-the-road. 
SPORTS: live high school and college football and 
basketball. Contact Representative for further de- 
tails. Reed 7/24/87. 

I. PERSONNEL 
Pres. & Gen"). Mgr. -Bill Karl. 
Program Director -Bob Gray. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Portland, Seattle -William L. Simpson & Associates 

Company. 
Denver. Solt Lake -Bob His Co., Inc. 

3. FACILITIES 
1.000 w.; 1340 te. Non -directional. 
Operating schedule: 5:00 am -10:00 pm weekdays; 
6:00 am -10:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. 
NAB Radio Code Advertising Standards apply. 

regulationsd 
apply 

General: la, 2a, 3d. 4a. 4c, 5, Ba. 7b, 8. 
Rate Protection: 10e. 11e. 12c, 13c, 14e. 
Basic Ratea: 21b, 21d, 22a, 22b, 23a, 240, 28, 28c. 
Contracts: 40a. 41, 42a, 45, 48, 47a, 51a, 51e. 
Cancellation: 70e. 71a. 73a. 
Prod. Services: 80, 81, 82. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective March 1, 1966. 

Rates received January 31, 1966. 
7. PACKAGE PLANS 

1 min SO sec 
6 per wk or 52 ti, ea. __. -_.-..._ 5.00 4.00 
12 per wk or 104 ti, ea...._..._.._.-..._ 4.75 3.80 
18 per wk or 156 ti, ea._ W._...._-..- 4.50 3.60 
24 per wk or 260 U, ea_.___.__.-...._. 4.25 3.40 
30 per wk or 312 ti, ea..___.__..-..__- 4.00 8.20 

8. PROGRAM TIME RATES 
5 min 

8 per wk or 52 ti, ea___._...._..____-__...._....-.. 10.00 

12 2 per wk 
or 

k or 104 ti, ea---_...._._ _ 9.50 
.__..__.._....._ 9.00 

24 per wk or 280 ti, ea. ...._ _ 8.50 
1/4 hr is twice the 5 minutue rate. 
1/2 hour is 3 times the 5 minute rate. 

KOOS 
1928 

COOS BAY 

Subscriber to the NAB Radio Code 

Media Code 4 238 1540 6.00 
KOOS, Inc., Box 180. 505 Fitzpatrick Bldg., Coos 

Bay, Ore. 97920. Phone 503.287-2121. 
I. PERSONNEL 

President -John W. Sackett. 
Manager -Edmond M. Kelm. 

2. REPRESENTATIVES 
Grant %Vehh & Company. 
Portland. Seattle -Art Moore & Assoc., Inc. 

3. FACILITIES 
1000 w.; 1230 kc. Non -directional. 
Operating schedule: 6 am -11 pm daily; 8 am -11 pm 
Sun. PST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3c, 4a. 5. 6a. 8. 
Rate Protection: 10a, Ila. 12a, 13a, 14a, 15a, 16. 
Basic Rates: 20b, 21a, 22b, 23a, 24a, 25a, 26, 28e. 

29b, 30, 33a. 
Contracta: 40a, 41, 42b, 94a, 48. 47a. 48, 50. 51e. 
Comb.: Cont. Discounts: 60a. 61a. Old. 
Cancellation: 70a. 70e, 71a. 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective September 1. 1980. 
Rates received September 6. 1960. 

7. PACKAGE PLANS 
ROS PACKAGES 

PER WK: 1 min SO sec 10 sec 
1 ti.___......_. ._.__..-....__....... 5.00 3.75 2.50 
5 tl.- _--_.....-__._-_..-....... 4.70 3.55 2.85 
10 ti.._......___.._ ________ 4.45 8.85 2.25 
15 4.25 3.20 2.15 
20 4.05 3.05 2.05 
25 k.1..._._.._._____.___..........._.__ 3.85 2.90 1.95 
80 tl ...._.._.....__.__..._......_._. 5.85 2.75 1.85 
40 tL_....___....._.._....._..._ .............._ 5.95 2.80 1.75 
50 ti. 3.25 2.45 1.65 

Discounts 
13 wk.__. -......_.. _. 5% 52 wk..._......_....._.._... 15% 
28 wk _....._..._.. 10% 

KYNG 
1956 

COOS BAY 
Media Code 4 238 1650 3.00 
KYNG Radio, Inc., Box 657, Coos Bay, Ore. 97420. 

1. PERSONNEL 
General Manager -P. F. Waters. 

2. REPRESENTATIVES 
Eastern -Vic Plano Associates, Inc. 
Southwestern -Tracy Moore and Associates, 
Seattle, Portland -Charles L. Burrow Company. 

3. FACILITIES 
1,000 w. days; 1420 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset weekdays; 
7:00 am -local sunset Sun. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a, 26, 

28b, 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb. Cont. Discounts: 60a, 61c, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Rates effective December 21, 1956. (Card No. 1.) 

Rates received February 1, 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 1 min. 

1 time........_.._..- 48.00 29.00 19.00 6.30 
52 times.....__..._ 45.00 27.00 18.00 5.85 

104 times 42.00 25.00 18.80 5.55 
156 times..._ 39.00 23.40 15.80 5.15 
260 times 36.00 21.60 14.40 4.80 
312 times 93.00 19.80 13.20 4.40 

7. PACKAGE PLANS 
25 announcements within 7 days_..-....__.._._. 120.00 
50 announcements within SO days 220.00 

SATURATION SPOTS 
Minimum 10 per day, each .-___..._........._ 4.00 

COQUILLE 
Coos County -Slap Location F-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KWRO 
1948 

Media Cade 4 238 1760 0.00 
KWRO, Inc., Box 398, Oerding Hta., Coquille, Ore. 

97423. Phone 396-2141. 

STATION'S PROGRAMMING DESCRIPTION 
KWRO: Adult programming. 
NEWS: 5 min news each half hour. 15 min news 
6:95 am & 7:15 am, 12:30 pm & 5:30 pm, local and 
AP. County agents. Weather report each news. RE- 
LIGIOUS: half hour 8:30 am, M -Sat. 4-1/2 hours 
religious Sun. Hymn each hour. Telephone talk 9:15 
am, M -F. Talk personalities, M -F, am. Country and 
western show 11:30 am, M -F. Community show 2 
pm, M -F. SPORTS: 9:45 pm, M -Sat. Interviews, 
debates, discussions, anytime. Sat: sports college 
football, World Seriea, high school finals. Middle- 
of-the-road music, religious, country and western, 
popular. Remote services. Stock market reports. Pub- 
lic service spots and programs. Contact Representa- 
tive for further details. Itec'd 8/10/67. 

I. PERSONNEL 
General Manager -Leonard F. EDllus. 

2. REPRESENTATIVES 
Portland -Seattle -Art Moore & AMC.. Inc. 
San Francisco, Los Angeles -Advertising Sales West. 

3. FACILITIES 
5.000 w. days; 630 ke, Non -directional 
Operating schedule: 6:00 am -local sunset weekday'; 
7:30 am -local sunset Sun. PST. 

4. AGENCY COMMISSION 
15% to recognized advertising agencies. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2h, 3b, 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15a, 15b. 
Basic Rates: 20b, 21b, 22a, 22b, 23a, 24b, 25a, 26, 

2813. 28e, 29b, 30, 32b, 33a. 
Contracts: 40a, 44a, 45, 46, 97a, 98, 49, 51a, 51b, 

51e. 
Comb.; Cont. Discounts: 80a, 60e, 80e, 60f, 601, 61e, 

62a, 62d. 
Cancellation: 70b, 70d, 71a, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective January 1, 1986. 
ltates received January 31. 1966. 

6. SPOT ANNOUNCEMENTS 
IPER WK: 

1 
YR: 1 

8 in SO 
sec 10 sec 

5 
50 

ti._. -....__.50 ti___._ - 5.80 4.40 
10 U.._.._.._._100 ti.. 5.80 4.20 
15 tí..._..._...150 U. 5 30 4.00 
20 U.____._.._200 ti.-.. 5.00 3.75 
25 tL...-.-250 U.-- 4.50 3.40 
30 U_+._.._..300 tl._ ._ 4.25 3.20 
40 tL-_.400 tL___. _ 4.00 3.00 
80 ...... .500 ti..__..._..........__. 3.50 2.60 
1000 ti, special end rate 3.00 2.25 () Guaranteed position rate. 

(t) ROS rates. 

8.00 

2.80 
2.65 
2.50 

2.10 
2.00 
1.75 
1.50 

CORVALLIS 12 AM; 1 FM) 
Benton County -Map Location E-1 

See SILOS consumer market map and data at begin- 
ning of the Slate. 

KFLY 
1954 

Media Code 4 238 1870 7.00 
Radio Broadcasters. Inc., Box 950. 351-1/2 Madison, 

Corvallis, Ore. 97330. Phone 503-753-8833. 
I. PERSONNEL 

Pres. & Sta. Mgr. -James L. Hutchens. 
2. REPRESENTATIVES 

M. A. Bales Company. Inc. 
Washington, Oregon -William L. Simpson & Asso- 

ciates Co. 
California -Bernard Howard Company. 

S. FACILITIES 
1.000 w.; 1240 kc. Non -directional. 
Operating schedule: 24 hours daily. POT. 

4. AGENCY COMMISSION 
15% on tinte only: no cash discount. 

5. GENERAL ADVERTISING See coded r^va 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 3b, 3c, 3d, 4a, 9d, 5, 6a, 7a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 140, 15a, 15b. 
Basic Rates: 20a, 21a, 23a, 23b, 24c, 25a, 26, 27. 

28a, 28c, 29a, 29b, 33b. 
Contracts: 40a, 41, 44a, 44b, 46, 49, 51a, 51b. 
Comb.: Cont. Discounts: 80b, 60d, 60e, 60h, 601. 
Cancellation: 70a, 70e, 71b, 72, 73a, 73b. 
Prod. Services; 80, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff Rec'd 2/5/68. 

AA -7-9 am & 4:30-6 pm. 
A -Sign -on -7 am, 9 am -4.30 pm & 6 Dm -sign -off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 42 ti 36 ti 90 ti 24 ti 18 ti 12 ti 1íi 
PER YR: 525x 420x 300x 180x 120x 60x Ix 
1 min 3.74 3.91 4.14 4.31 4.54 5.00 5.75 
80 sec....__ 2.80 2.93 3.10 3.23 3.40 3.75 4.30 
10 sec 1.87 1.96 2.07 2.16 2.27 2.50 2.88 

CLASS A 
1 min 3.25 3.40 3.60 3.75 3.95 4.35 5.00 
30 sec 2.44 2.55 2.70 2.81 2.96 3.26 3.75 
10 sec..._ 1.63 1.70R01.80 1.88 1.98 2.18 2.50 

1 min 2.78 2.89 3.06 3.19 3.36 3.70 4.25 
30 sec 2.08 2.18 2.30 2.40 2.53 2.78 8.20 
10 sec 1.38 1.45 1.53 1.60 1.68 1.85 2.13 
40% between sign -on and sign -off. 

KFLY-FM 
1966 

Media Code 4 238 1900 2.00 
Radio Broadcasters, Inc., Box K, 351 Madison St.. 

Corvallis, Ore. 97330. Phone 503-753-6633. 
1. PERSONNEL 

General Manager -James L. Hutchens. 
Program Director -Cecil C. Hutchens. 
Announcer -Mark Foster. 

2. REPRESENTATIVES 
M. A. Sales Co., Inc. 
William L. Simpson Associates Company. 

S. FACILITIES 
ERP 28,000 w.; 101.5 me. 
Operating schedule: 9-1 am daily. PST. 
Antenna ht.: 100 ft. above average terrain. 

4. AGENCY OMMISSION 
15/0: 10th of following month. 

5, GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 4a, 4d, 5, 60. 7a. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a, 15b, 16. 
Basic Rates: 20a, 21a, 23a, 23b, 24c, 25a, 26. 27, 

28a, 28c, 29a, 29b, 33b. 
Contracts: 40a 41, 44a, 44b, 46, 49, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 80e. 60h, 601, 
Cancellation: 70a, 70c, 71b, 72, 73a, 73b. 
Prod. Services: 80, 82. 
No tobacco advertising accepted between 6 pm -6 am. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 

50% of KFLY rates. See that listing. 

KLOO 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 238 1980 4.00 
KLOO, Inc., Box 731, Corvallis, Ore. 97330. Phone 

503-753-4493. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Robert L. Houglum. 
Proarun Director -Gil Robbing. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 
Northwest -Art Moore & Assoc.. Inc. 

9. FACILITIES 
1,000 w.: 1340 kc. Non -directional. 
Operating schedule: 6:00 am -midnight Mon thou 
Sat: 7:00 am -11:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15% net timo: rendered monthly. 

5. GENERAL ADVERTISING See ceded regulations 
Basic Rates: 22a. 

TIME RATES 
NATIONAL AND LOCAL RATER SAME 

Rates effective August 1, 1985. 
Rates received August 2, 1965. 

7. PACKAGE PLANS 
ROS PACKAGES 

PER WK: 1 min 30 sec 1 min 30 sec 
1 ........ 5.00 3.75 25 

5 ti 4.75 3.25 30 ti.........__._ 3.50 2.40 
10 ...... 4.50 3.05 40 ti.._....-._ 3.25 2.20 
15 ti 4.25 2.95 50 U_._........... 3.00 2.10 
20 ti..._..._._._ 4.00 2.80 

SPECIAL END RATE 
1 min 30 sec 

1,000 yearly 2.50 1.95 
(') Guaranteed Position. 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 5 win 
1 x. 22 15 11 

DISCOUNTS 
13x- 5% 52x-12-1/2% 156x-20% 
26x-10% 104x-15% 260x-25% 

OREGON 

COTTAGE GROVE 
Lane County -Slap Location E-1 

See SILOS consumer market map and data at begin- 
ning of the State. 

KNND 
1953 

Media Code 4 238 2090 1.00 
Peter Ryan and Milton Viken, Box 7, Cottage Grove, 

Ore. 97424. Whitney 2-2468. TWS 612-321-1150. 
I. PERSONNEL 

Owners -Peter Ryan and Milton Viken. 
2. REPRESENTATIVES 

San Francisco -Radio Time Sales. 
Northwest -Art Moore & Assoc.. Inc. 

3. FACILITIES 
1.000 w.; 1400 kc. Non -directional. 
Operating schedule: 6:30 am -8:00 pm weekdays; 8:00 
am -5:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15/0 net time; rendered monthly. 

5. GENERAL ADVERTISING See ceded regula'ions 
NAB Radio Code Advertising Standards apply. 
General: 3d. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a, 14a. 
Basic Rates: 23a. 25c, 28c. 
Contracta: 40a, 42b, 47e, 51a. 
Comb.; Cont. Discounts: 60e. 
Cancellation: 72. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective February 1, 1963. 
Card received October 18, 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 U. -- 4.25 78 t.__.__.. 3.15 
13 ti _____ 4.00 104 ti._. 2.95 
26 ti..._..._.- 3.75 156 tL_..__..-------.--.... 2.75 
52 tl...____.. 3.45 260 tf._.__ 2.60 

DALLAS 
Polk County -Map Location D-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KROW 
1955 

Media Code 4 238 2200 6.00 
Polk County Broadcasters, Inc., Box 896, Dallas. 

Ore. 97338. Phone 623-2342. 
I. PERSONNEL 

Operation Director -Dick Howard. 
2. REPRESENTATIVES 

The Sandeberg-Glenn Company. 
3. FACILITIES 

5.000 w. days; 1480 kc, Non -directional. 
Operating schedule: 6:00 am -local sunset weekdays; 
7:00 am -local sunset Sun. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 4d, 5. 6a, 7a, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 22b. 23a, 24b, 25a, 26, 28a, 29a. 
Contracte: 40a, 42a, 45, 48, 47a, 48. 
Comb.: Cont. Discounts: 61a, 62e. 
Cancellation: 70e, 70e, 71a, 73a. 

TIME RATES 
Rates effective April 1. 1962. 
Rates received April 2. 1962. 

6. SPOT ANNOUNCEMENTS 
1 min. 30 sec. 1 min. 

1 time_ 5.00 8.75 156 times.... 3.25 
13 times 4.50 3.40 260 times.... 3.00 
26 times 4.00 3.00 520 times._ 2.50 
52 times 3.75 2.75 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PACKAGE 

(Fixed Position) -1 minute- -1 minute - 
Per week: Each Total Each Total 

1 time 5.00 5.00 40 times 3.25 130.00 
10 times 4.50 45.00 50 times 3.00 150.00 
20 times 4.00 80.00 160 times 2.50 250.00 
25 times_ 3.75 93.75 

-30 seconds- -30 seconds - 
1 time 3.75 3.75 40 time' 2.45 98.00 

10 times 3.40 34.00 50 times 2.25 112.60 
20 times 3.00 60.00 100 times 1.90 190,00 
25 times 2.75 68.75 

8. PROGRAM TIME RAT S1 

1/2 hr. 1/4 hr. 
I time...._._ 36.00 28.00 20.00 

13 times........._........ 34.00 26.00 19.50 
26 times..._.._.... 32.06 24.00 19.00 
52 times._- 28.00 21.00 18.00 

156 times..._ ..... ......._ 25.00 18.00 16.00 
260 times _._ 22.00 15.00 13.00 
520 times 18.00 12.00 10.00 

ENTERPRISE 

30 see 
2.45 
2.25 
1.90 

5 min. 
10.00 
9.50 
9.00 
8.50 
7.50 
6.50 
5.00 

Wallowa County -Slap Location C-5 
See SUDS consumer market map and data at begin- 
ning of the State. 

KWVR 
1960 

Media Code 4 238 2310 3.00 
Wallowa Valley Radio, 203 E. Slain St., Enterprise, 

Ore. 97828. 
1. PERSONNEL 

Owner Gen'l & Sales Mgr. -Gene W. Wilson. 

2. REPRESENTATIVES 
Art Moore & Assoc., Inc. 
San Francisco -Advertising Sales West. 

(This listing continued on next page) 
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OREGON 
Enterprise -K W V R -Continued 
S. FACILITIES 

250 w.; 1340 kc. Non -directional. 
Operating schedule: 8:00 am -8:00 pm. PST. 

4. AGENCY COMMISSION 
.5/0 net Ume; 20th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 3a, 3d, 4a, 4d, 5, 6e, 8. 
Basic Rates: 20b. 
Contracts: 40a. 
Prod. Services: 82. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective May. 1960. (Card No. 1.) 

Rates received January 20, 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 80 
hr. hr. hr. min. min. min. sec. 

1 time.... 25.00 15.00 10.00 8.00 5.00 8.00 2.00 
13 times.. 24.50 14.50 9.50 7.50 4.65 2.75 1.85 
26 times.. 24.00 14.00 9.00 7.00 4.30 2.50 1.70 
52 times.. 23.50 13.50 8.50 6.50 3.95 2.25 1.55 

104 times.. 23.00 13.00 8.00 6.00 3.60 2.00 1.40 
156 times.. 22.50 12.50 7.50 5.50 8.25 1.75 1.25 
312 times.. 22.00 12.00 7.00 5.00 3.00 1.50 1.10 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PACKAGES 

1 minute 30 seconds 10 seconds 
Per week: Each Total Each Total Each Total 

10 times 2.75 27.50 2.05 20.50 1.40 14.00 
15 times 2.50 37.50 1.90 28.50 1.25 18.75 
20 times 2.25 95.00 1.70 89.00 1.15 23.00 
25 times 2.00 50.00 1.50 87.50 1.00 25.00 
30 times 1.90 57.00 1.45 43.50 .95 23.50 
40 times 1.75 70.00 1.80 52.00 .90 36.00 
50 times 1.50 75.00 1.15 57.50 .80 90.00 
MONTHLY ANNOUNCEMENT PACKAGES 

Per month: 
25 times 2.25 58.25 1.70 92.50 1.15 28.75 
50 times 2.00 100.00 1.50 75.00 1.00 50.00 
75 times 1.75 131.25 1.80 97.50 .90 67.50 

100 times 1.50 150.00 1.15 115.00 .80 30.00 

EUGENE (8 AM; 4 FM) 

Lane County -Map Location E-1 
See SUDS consumer market map and data at begin- 
ning of the Slate. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provided equal of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

KASH 
1947 

Media Code 4 238 2420 0.00 
Radio Air 9Vaya, Inc., Box 1600. Day Island Rd., 

Eugene, Ore. 97401. Phone 503-845-3357. 
I. PERSONNEL 

General Manager -E. L. Kincaid. 
Station Manager -Rodney V. Louden. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 
Oregon, Washington -William L. Simpson & Asso- 

ciates. 
3. FACILITIES 

5,000 w. days. 1,000 w. nights; 1600 ko. 
Directional -night only. 

4. ADGENCY COMMISSIONschedule: 
24 houra daily. PST. 

15% to recognized agencies on station time only. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 3d, 4a, 4d. 5, 8a, lb. 8a. 
Rate Protection: 15b. 
Basic Rates: 21a. 21b, 24b, 24c, 25a. 
Contracts: 40a, 91, 45, 46, 97a, 48. 
Comb.: Cont.. Discounts: BOb, 602, 82d. 
Cancellation: 70a, 70e. 71a, 72. 73b. 
Affiliated with American Contemporary Network. 

TIME RATES 
ER 1/1/88-Rec'd 6/30/66. 

6. SPOT ANNOUNCEMENTS 
lx 50x 

1 min 8.40 7.50 
30 sea 6.50 5.60 

7. PACKAGE PLANS 
WKLY: loti 15 ti 
1 min....__.._..__._..-,., 8.00 5.75 
30 sea 4.50 4.30 

8. PROGRAM TIME RATES 
Ix 50x 

1/2 hr..._ ..... _.._..... 38.00 34.00 
1/4 hr..._ ........... 22.00 20.00 
5 min..._. .......... _.._., 14.00 12.00 

KATR 
1962 

20 t1 30 ti 40 t1 
5.50 5.25 5.00 
4.10 4.00 3.90 

ISOX 950x 500x 
33.50 33.00 32.50 
19.50 19.00 18.50 
11.40 10.20 9.50 

Subscriber to the NAB Radio Code 
Media Code 4 238 2530 6.00 
Radio KATIt, Inc., 13e E. 13th Ave., Eugene, Ore. 

97401. Phone 503-345-3338. 
I. PERSONNEL 

Station Manager -R. E. "Bob" Thomlinson. 
Program Director -Jim Tull. 
Sales Manager -G. W. Chase. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Seattle -Northern Time Sales, Inc. 

3. FACILITIES 
1,000 w. days: 1320 ke. Non -directional. 
Operating schedule: 5:00 am -local sunset PST. 

4. AGENCY COMMISSION 
15% on time only, no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a, 3d, 4a, 5, 6a. 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a. 14a, 15b. 
Basic Rates: 20b. 22a, 28c. 
Contracte: 40a. 45. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Bates effective March 1, 1966. 
Rates received January 28. 1966. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti..._..._ ........ 6.58 5.04 260 tL_..__ 5.48 4.14 
13 U.. . 6.98 4.94 317 ti..._..__.. 5.22 3.88 
26 U..__...._... 6.38 4.86 500 ti.._.._.._ 4.94 3.68 
52 t1.__,._.._... 6.30 4.76 750 ti _,_. 4.68 3.50 
104 U 8.02 9.58 1000 U _ 4.30 3.22 
158 ti 5.76 4.40 
10 -second -50% of 1 -minute rate. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

PER WK: ea 10 ti 15 ti 20 U 25 ti SO ti 35 ti 
1 min. ...... 6.30 6.01 5.78 5.48 5.22 9.94 
30 4.76 4.55 4.33 4.13 3.90 3.68 
10 -second -50% of 1 -minute rate. 

8. PROGRAM TIME RATES 
1/4 hr 5 min 1/4 hr 5 min 

1 U..._.._.._... 22.50 9.00 52 ti - 20.25 8.10 
13 U..,_.._..._ 21.75 8.77 104 U.._,._._ 19.50 7.80 
28 tl..._.._ 21.00 8.40 158 tL._-_ 18.75 7.50 

KBMC (FM) 
1965 

Media Code 4 238 2640 3.00 
Good Shepherd Broadcasting, Inc., 2895 Hilyard, 

Eugene, Ore. 97405. Phone 503-344-1300. 
I. PERSONNEL 

l'res. & Sta. Mgr. -AI Wheeler. 
Program Director -Larry Jonas. 

2. REPRESENTATIVES 
West Coast -Albert Chance Company. 

3. FACILITIES 
ELLP 3,400 w., 94.5 mc. 
Operating schedule: 6 sin -midnight. PST. 
Antenna ht: 800 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3d, 4b, 9d, 5, 6b. 
Bate Protection: 10e. 12e. 
Basic Rates: 20b, 21a, 29b, 25a. 28b, 30. Contracte: 40a, 41. 42a, 44e. 
Comb.; Cont. Discounts: 60f, 61e. 62d. 
Cancellation: 71a, 72. 
Prod. Services: 81. 82. 

TIME RATES 
Eff 10/1/67 -Reed 9/7/67. 

6. SPOT ANNOUNCEMENTS 
lx I9x 28x 52x 104x 208x 800x 

1 min 5.00 9.00 3.80 3.60 3.40 3.20 2.90 
30 sec 3.90 3.20 3.10 3.00 2.90 2.80 2.50 

300x 
3.00 
2.70 

KEED 
1954 

Media Code 4 238 2750 0.00 
Radio Wonderful iVlllametteland, Inc., Box "7C," 

Eugene, Ore. 97401. Phone 503-344-1457. 
I. PERSONNEL 

President -Glen M. Stadler. 
Vice -President -Helene N. Stadler. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. Portland-Seattle-.FelUs/Dove/Croghan, Inc. 
Denver, Salt Lake -Bob Mix Co., Inc. 

3. FACILITIES 
1.000 w.; 1450 kc. Non -directional. 
Operating schedule: 24 hrs. 

4. AGENCY COMMISSION 
15% to recognized agencies; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4d, 5, 8. 
Rate Protection: 15b. 
Basic Rates: 22b, 23a, 29a, 25a, 26, 29a. 
Contracts: 42a, 45, 46, 47e. 
Comb.; Cont. Discounts: 60a, 81e, 62b. 
Cancellation: 73a. 
Member: Western States Radio Empire. 

1502 9502 5002 TIME RATES 
7.00 8.25 5.85 Rates effective March 1. 1968. 
5.15 4.80 4.85 Rates received January 31. 1986. 

7. PACKAGE PLANS 
1 min 30 sec 

8 per wk or 52 ti, ea. 7.60 6.08 
12 per ask or 104 ti, ea..._ ...... _..___..... -_.-. 7.20 5.75 
18 per wk or 158 U, ea... . 6.70 5.38 
24 per wk or 260 ti, ea..._....._...-.-_... 6.40 5.12 
30 per wk or 312 U, ea ........... _..__....__.-. 6.00 4.80 

8. PROGRAM TIME RATES 
5 min 

6 per a or 52 ti, ea,.._..__...._._......__. 13.00air 
12 per wk or 104 ti, ea. 12.40 
18 per wk or 158 ti. ea,. ......_.._.._.._._-._- 11.20 
24 per wk or 260 U, ea _. ..._,._ - 10.50 
1/4 hour is twice the 5 minute rate. 
1/2 hour is 3 times the 5 minute rate. 

KERG 
1949 

Subscriber to the NAB Radio Code 
Media Cede 4 238 2860 7.00 
Guard l'ubllehing Co.. publishers of Eugene Regis- 

ter -Guard, Box 506. Eugene, Ore. 97401. Phone 
503-345-4304. 

I. PERSONNEL 
General Manager -Clifton C. Cole. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Portland. Seattle -Charles L. Burrow Co. 
South. Southwest -Busby, Finch and Woods. Inc. 

8. FACILITIES 
5,000 w. days. 1,000 w. nights; 1280 kc. 

Directional -night only. 
Operating schedule: 5:00 am -midnight. 

4. AGENCY COMMISSION 
15% on net charges ter station time; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 9d, 5, 6a, 7b, 8. 
ltate Protection. 10e, 11e, 12e, 13e, 14e, 15e. 
Basic Rates: 25e. 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: 60a, 60f, 61a. 
Cancellation: 70a. 70e. 71a. 

TIME RATES 
EH 9/1/67-Rec'd 8/21/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 158x 260x 312x 624x 

1 min 9.50 8.00 7.50 7.00 6.00 5.50 6.00 
30 sec 7.00 8.00 5.50 5.00 4.50 4.00 3.50 

7. PACKAGE PLANS 
PER WK: 5 tl 10 ti 13 tI 20 ti 25 tI 30 ti 40 ti 
1 min. 7.50 7.00 6.50 6.00 5.50 5.00 4.50 
30 sec 5.50 5.00 4.50 4.00 3.75 3.50 3.00 
10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
Ix 26x 522 I56x 260x 

1/4 hr. 38.00 27.50 25.00 22.50 20.00 
10 min. 25.00 22.50 20,00 17.50 15.00 
5 min. ._...... 17.00 15,00 12.50 10.00 7.50 

R A B 

KFMY (FM) 
1958 

©E]FM 
Media Code 4 238 2970 4.00 
Music, Inc., 4555 Blanton Rd., Eugene, Ore. 97405. 

Phone 503-343-4511. 
STATION'S PROGRAMMING DESCRIPTION 

KFMY (FM): Programmed for adults. 
Network news at :30. Women's fashion, news, views, 
interviews, social, calendar, discussions, M -F, 9-10 
tun. MUSIC: gospel songs 7-8 am, pop standards 
8-9 etu, classics orchestral -vocal 10 am -noon. Dixie- 
land, swing, jazz noon -1 pm. Standards 1-3 Dm & 
4-6 tan, light classics 3-4 pm. Middle-of-the-road, 
slrowtunes, standards, 6-8 tas. Familiar standards 
30's. 40's, 50's 8-9 pm. Music spectaculars 9-10 pm, 
classics 10-11 Wt, modern jazz 11 pm -12M. Sat 
gospel 7-8 am. modern jazz 8 pm -1 am. Sun hymns 
7-9 am, fine arts, movie, Broadway, concert recitals 
0 am -12M. No air personalities. No sporta. COM- 
MERCIAL POLICY: 6 minutes per hour. Program- 
ming emphasis: musical variety, entertainment, news. 
itec'd 8/19388. 

I. PERSONNEL 
Pres. & Gen'l Mgr -Lytle N. "Duke" Young. 
Program Director-Jeffrye L. Young. 

S. FACILITIES 
ERP 3,500 w.; 97.9 mc. Stereo. 
Operating schedule: 7:00-1:00 am daily. PST. 
Antenna ht. -785 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; nu cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Harle Code Advertising Standards apply. 
General: lb, 2a, 3c, 4a, 4d, 5, 8b. lb. 8. 
Rate Protection: 10e, lie. 12e, 13e, 14e, 15b, 
Basic Bates: 20e, 21a, 21d, 22e, 22b, 23a, 24e. 24b. 

24c, 25a, 28a, 28c, 29a. 29b, 30, 31, 32b. 
Contracte: 40e. 41. 42e. 43. 44e. 45, 48. 48, 49, 51a, 

51b, 51e. 
Comb.: Cont. Discounts: 60a, 60d. 60e, 60f. 61e. 62a. 
Cancellation: 70b, 70e, 71a, 73a, 73b. 
Prod. Services: 80. 
Afilitated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL BATES SAME 

Elf 6/1/68-itec'd 4/26/86. 
A -Mon thru Fri 6-11 pm; Sat & Sun noon -9 pm. 
30 -Mon thru Fri 7 am -6 pm; Sat & Sun 7 em - 
noon. 
C -All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: lx 28x 52x I56x 260x 520x I000x 

A 7.00 6.75 6.25 5.75 5.25 4.75 4.25 
B _ 6.00 5.75 5.25 4.75 4.25 3.75 3.25 
C 5.00 4.75 4.25 8.75 8.25 

To be used in 12 months. Combinable for frequency 
discounts. 

8. PROGRAM TIME RATES 
I HR: Ix 26x 52x 156x 260x 3122 

A 35 32 30 27 24 20 
B 27 24 22 19 17 15 

1/2 hr: 60% of hour. 1/4 hr: 40% of hour. 
9. PARTICIPATING PROGRAMS 

Jazz FM -Mon thru Fri 11 pm -1 am; Rat 8 pm -1 
am. Add 10% A spot lx. 
Light Classics in Stereo -Mon thru Fri 3-4 pm. Add 
25% A spot lx per show. 
Coffee Time with Mary Krenk-Mon thru Frl 9-9:55 
am. Add 50% applicable B spot. 

10. SPECIAL FEATURES 
Weather reports at :30. Add 25% applicable rate. 
Spot/National News at :30, 50% additional of rate 
earned. 

KORE KORE -FM 
1927 1966 

Media Cede 4 238 3080 1.00 
McKenzie Broadcasting Corp., Inc.. Box 501, Spring- 

field, Ore, 97477. Phone 503-726-7681. 
I. PERSONNEL 

Manager -Gerald Jensen. 
2. REPRESENTATIVES 

M. A. Sales Co., Inc. 
Portland, Seattle-Feltis/Dove/Croghan, Inc. 

3. FACILITIES 
1,000 w, days: 1050 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. PST. 
FM-EItP 1,350 w.. 93,1 me. 
Operating schedule: 6-1 am. 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See ceded reeuia:ions 
General: 2e, 3a, 4e. 4d, 5, 6a, 8. 
Basic Rates: 22a. 23a, 29a, 
Contracts: 40e. 46. 
Cancellation: 73a. 
Affiliated with Mutual Broadcasting System. 

TIME RATES 
No. 2 ER 9/66 -Reed 12/5/66. 

All times ROS. 
6. SPOT ANNOUNCEMENTS 

Per yr Per wk I min 30 see 
50 z 10 tL,._-...-._.._.._...._..._._...__ 5.00 3.75 
150 z 20 U. _._.._.,.- 4.75 3.55 
300 z 30 tl..... _... 4.50 3.40 
500 2 40 tl._ 4.25 3.20 

50 U._....__.._____........___..... 4.00 3.00 
10 sec: 50% of 1 min. 

8. PROGRAM TIME RATES 
PER YR: 50x 150x 300x 500x 
5 min 10.00 9.50 9.00 8.50 

K PNW 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 238 3190 8.00 
Pacific Northwest Broadcasting Corp., Box 1120. 

Eugene. Ore. 97401. Phone 503-342-6171, 
I. PERSONNEL 

President -Charles H. Wilson, 
General Manager -Roy L. Cordell, 

2. REPRESENTATIVES 
Jack Masts & Co., Inc. 
Los Angeles -Hugh Wallace Company. 
San Francisco -Advertising Sales West. 
Northwest -The Tacher Company. 

3. FACILITIES 
50,000e 

ragwn.; 

1120 ke. Directional. 

4.OApGENCY COMMIS IOÑurs 
daily. PST. 

15% on time one; no cash discount 
5. GENERAL ADVERTISING See ended regulations 

NAB Radio Code Advertising Standards aDply, 
General: lb, 2b, lb, 4a, 5, 6a. 
Rate Protection: lob. 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21a, 21b. 21d, 22e. 23e, 25a, 26. 

28b, 29a. 30, 33b. 
Contracte: 40e, 92a, 94b, 45, 46, 47e. 48, 51b, 51e. 
Comb.; Cont. Discounts: 60e, 62b, 62d. 
Cancellation: 70b, 70e, 71a, 72, 73e, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No, 2 Eff 10/1/68-Rec'd 9/5/68. 

AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm & 7-10 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED 

I MIN: lx 52x 104x 2662 520x 
AA 13 12 11 10 9 

20/30 SEC: 
11 10 9 8 7 

AA 12 11 10 9 8 
A _ 10 9 8 7 

10 sec: 50% of applicable 1 -min. 
7. PACKAGE PLANS 

CLASS AA & A -ROS 
PER WK: S tl 10 tl 15 ti 20 tI 25 ti 30 ti 
1 min 11,00 10.00 9.50 9.00 8,50 7.00 
20/30 sec 9.00 8.00 7.50 7.00 6.50 6.00 
10 sec: 50% of applicable 1 -min. 

8. PROGRAM TIME RATES 
Ix 52x 104x 260x 520x 

1 hr 100 95 90 85 80 
1/2 hr 70 65 60 55 50 
1/4 hr 50 45 40 37 35 
10 min 30 28 26 24 22 
5 min 20 19 17 15 13 

K UGN 
1946 

NBC Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 238 3300 3.00 

KUGN, Inc., Box 112 Eugene, Ore. 97401. Phone 
503-344-6216. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Carl Fisher. 

2. REPRESENTATIVES 
Alan Torbet Asseclates, Inc. 
Northwest -Art Moore & Assoc., Inc. 

S. FACILITIES 
5,000 w. days. 1,000 w. nights; 590 kg. 

Directional -night only. 
Operating schedule: 5 am -midnight daily. PST. 

4. AGENCY COMMISSION 
15% on station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 4a, 9d, 5, 6e, 7a, 8. 
Rate Protection: 12e. 14e. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 28a, 29a. 
Contracts: 90a, 45, 46. 97a. 
Comb.: Cont. Discounts: 60b, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
The following rates include station time, 80%; serv- 
ices. 4n% 
Member: Fisher Station Network, 

TIME RATES 
Eff 3/15/88-Rec'd 5/6/66. 

7. PACKAGE PLANS 
WKLY: YRLY: I min 30 see lOsee 
1 ti .... _ 9.00 6.75 4.50 
5 tí ...... _...._.50 z. 8.50 6.40 4.25 
10 tí...__...,..100 z ....,__ 8.00 8.00 4.00 
15 tí....._._....150 2 .._.._ 7.75 5.80 3.90 
20 ti _200 x._..._ _.... 7.50 5.65 3.75 
25 tí....._.,._..250 2._.._ 7,25 5,45 8.65 
30 tí..._._......300 x..,.... 7,00 5.25 3,50 
40 ti._.. .._.._400 2. 6.75 5.10 3.40 
50 ti. _.500 z _ 6.25 4.70 3.15 
.__ ... ...........1000 2. _..__ 5.50 4.15 2,75 

8. PROGRAM TIME RATES 
Ix IOx 25x 50x IOOx 150x 

1/2 hr 50 49 48 46 44 42 
1/4 hr 32 31 30 29 28 27 

5 MINUTES 
1 x _ 18 100 z.._ ....... _______ 19 
10 x 17 150 2 13 
25 z 18 250 2 12 
50 x 15 500 x 11 

(Eugene continued on next page) 
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KZEL 
(formerly KWFS, KWFS-FM) 

1962 

CEO 
Media Code 4 238 3410 0.00 
KEEL, Inc., Box 1122, Eugene, Ore. 97401. Phone 

503-746-9618. 
STATION'S PROGRAMMING DESCRIPTION 

KZEL: MUSIC: country and western. NEWS: world 
and regional news coverage through network. Contact 
Representative for further detalle. Reed 7/29/68. 

I. PERSONNEL 
To be advised. 

2. REPRESENTATIVES 
Los Angeles -Harlan G. Oakes, Inc. 
San Francisco -The Sandeberg-Glenn Company. 
New York, Chicago -Burn -Smith Company, Inc. 

3. FACILITIES 
1.000 w. days: 1540 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. PST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4b, 9d, 5. 6a, 7b. 
Rate Protection: 108 lid. 12d, 13d, 14d. 
Basic Rates: 20b, 21a. 21b, 22a, 23a. 
Contracts: 40a, 41. 92b. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Member: CBS Radio Pacific Network. 

TIME RATES 
ER 7/25/68-Rec'd 7/29/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 156x 260x 3I2x 624x 

1 min 4.00 3.80 3.60 3.40 3.20 3.00 2.80 2.60 
30 sec: 75% of 1 -min 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
PER WK: IO tI 15 t1 20 t1 25 t1 30 ti 
1 mitt- 34 45 54 61 65 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 158x 260x 

1 hr 34.00 29.00 26.50 25.20 23.80 22.40 
1/2 hr 20.00 16.80 15.95 15.10 14.25 13.40 
1/4 hr 13.40 12.75 12.10 10.20 9.65 9.10 
10 min. 11.40 10.95 10.50 10.05 9.60 8.15 
5 min ....... 6.70 6.40 6.10 5.80 5.50 5.20 

K Z E L -FM 
(formerly 

I962 
KWFS-FM) 

M0 
Subaeriber to the NAB Radio Cede 

Media Code 4 238 3411 8.00 
George L. and Mary K. Zenner, Box 1122, Eugene, 

Ore. 97401. Phone 503-746-9618. 
STATION'S PROGRAMMING DESCRIPTION 

KZEL-FM: Continuous music, all time favorites, big 
bands. instrumental and vocal. Contact Representa - 
Uve for further details. Recd 7/29/68. 

I. PERSONNEL 
Owner -George Zenner. 
General Manager -Cottonseed Clark. 
Program Director -Peter Fuad. 

2. REPRESENTATIVES 
Loa Angeles -Harlan G. Oakes, Inc. 
San Francisco -The Sandeberg-Glenn Company. 
New York Chicago -Burn -Smith Company, Inc. 

3. FACILITIES 
ERP 50.000 w.; 96.1 mc. 
Operating schedule: 6 am -midnight. 
Antenna ht.: 870 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la. 3a, 4h, 5, 6a, 7b. 
Rate Protection: 10d, 11d, 12d, 13d, 14d. 
Basic Bates: 20b, 21a, 21b, 22a, 235. 
Contracts: 40a, 41, 92b. 
Cancellation: 70b, 70d. 71a, 72, 73b. 

TIME RATES 
ER 6/18/68-Rec'd 10/9/68. 

8. PROGRAM TIME RATES 
Ix 28x 52x 104x 156x 260x 3I2x 

1 hr......._..- 14.00 13.30 12.60 11.90 11.20 10.50 9.80 
1/2 hr..._ 8.40 7.95 7.55 7.10 6.70 8.25 5.85 -6 ti wkly - -9 ti wkly 
PER WK: 19 wk 26 wk 52wk 13 wk 26 wk 52wk 

75.60 67.20 58.80 39.90 37.80 33.60 
1/2 hr..._ 43.50 40.20 35.10 23.85 22.65 20.10 

GRANTS PASS (2AM) 
Josephine County -Map Location F-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KAGI 
1939 

R A B 

Media Code 4 238 3320 6.00 
KALI, Inc., Rox 148, Grants Pase, Ore. 97526. 

Phone 476-4477. 
I. PERSONNEL 

Pres. & Gen'I Mgr. -J. Edwin Arnold. 
2. REPRESENTATIVES 

Adam Young-VTM. Inc. 
Northwest -Are Moore & Assoc., Inc. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights; 930 kc. 

Directional -night only. 
Operating schedule: 5:30 am -11:00 pm. PST. 

4. AGENCY COMMISSION 
15% on net station Ume and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 2b, 8a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g, 12h, 13g, 14g, 15b, 16. 
Basic Rates: 20b, 21a, 21b, 21e, 21d, 22a, 22b, 23a, 
23b, 24e, 29b, 24e, 25a. 26, 27, 28b, 28e, 29a, 29b. 

30, 32b, 33a. 
Contracts: 40a, 41, 42b, 44e. 45, 48, 47a, 48, 49, 

51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 601, 61e, 

62d. 
Cancellation: 70e, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MISS Radio Network. 
Member: Calf -Ore Radio Duo. 
TV facilities: KTVM-TV, Medford. Ore. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Bates effective February 1. 1959. (Card No. 4.) 
Card received February 23, 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM OGRAM RATES 
1 10 5 

hr. hr. hr. min. min. Ann. 
I time._ 40.00 24.00 16.00 12.80 9.60 7.00 

26 times.._ 38.00 22.80 15.20 12.16 9.12 6.65 
52 times._ 36.00 21.60 14.40 11.52 8.64 6.80 

158 times._ 34.00 20.40 13.60 10.88 8.16 6.00 
280 times.... 32.00 19.20 12.80 10.24 7.68 5.50 
520 times._ 30.00 18.00 12.00 9.60 7.20 5.00 

1040 times_. __. ....._. ...-. 4.00 
2000 times.._ _.. _ - ._..-.. 3.54 

7. PACKAGE PLANS 
FIXED POSITION SATURATION PLANS 

Per week: Each Total Each Total 
5 times..- 6.00 30.00 30 times- 4.50 135.00 

10 times.-. 5.40 54.00 40 times- 4.20 168.00 
20 times. 4.80 96.00 50 times_. 8.60 180.00 

Per month: Each Each 
25 time._-.-..._ 5.70 75 times. 5.10 
50 times...._...._ 5.40 100 times 4.80 

Run -of -schedule -80% of fixed poaition minute rate. 
Station breaks and 20/38 seconds -80% of fixed posi- 
tion minute rate. 
Time Signals and 10 seconda -50% of fixed position 
minute rate. 
ID's may not be combined with other broadcasting 
service for the purpose of establishing frequency dis- 
counts on either the ID's or the other brnadasting 
service. 

KAJO 
1957 

Media Code 4 238 3630 3.00 
Grants Pass Broadcasting Co.. Box 230, Grants Pass, 

Ore. 97528. Phone 476-6608. 

I. PERSONNEL 
Gen'l & Com'1 Mgr. -Jim Wilson. 

2. REPRESENTATIVES 
Washington, Oregon -William L. Simpson & Asso- 

ciates Co. 

3. FACILITIES 
5.000 w. days; 1270 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e, Sb, 5, 6a, 8. 
Rate Protection: 10b, 11b. 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 26, 28a, 29a. 
Contracts: 40a, 46, 47a. 
Comb.; Cont. Discounts: 60b, 60k, 610, 61b, 61c, 

ß2b. 61e. 
Cancellation: 71a, 73a. 
No cigarette advertising accepted. 

TIME RATES 
Rates effective November 1. 1960. 

Ratea received November 29, 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

1 time 42.00 30.00 18.00 11.40 6.00 
13 times 39.60 26.40 15.85 10.80 5.80 
28 times 32.95 23.80 14.30 9.50 5.50 
52 times 31.65 21.15 12.70 8.40 5.20 

104 times 26.40 16.20 9.50 1.20 4.90 
312 times 23.15 14.70 8.50 6.50 3.90 

GRESHAM 
Multnomah County -Map Location D-2 

dee SRDS consumer market map and data at begin - 
sting of the State. 

KRDR 
(formerly KGRO) 

1956 

Media Code 4 298 3740 0.00 
Action Broadcasting Co.. Box 32, Gresham, Ore. 

97030. Phone 503-665-4143. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Jack Grant. 
Vire -Pros. & Oper. Mgr. -George DeWitz. 

2. REPRESENTATIVES 
Paul H. Raymer Company. Inc. 
San Francisco -Don R. Pickens Co. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1230 ka 

Non -directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a. 
Contracts: 400. 
Cancellation: 73a. 
Package discount retroactive if schedule Is continuous. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates reecived July 6. 1965. 

Class AA -6:00-9:00 am and 4:00-7:00 pm. 
Class A -All other times. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

1 Minute -Guaranteed Times 
CLASS AA 

PER WK: 1 wk 4 wk 8 wk 13 wk 26 wk 52 wk 
1 ti._,....__._ 12.00 11.50 11.00 10.50 10.00 
5 tL ...... 11.50 11.00 10.50 10.00 9.50 
10 ti.-_....._ 11.00 10.50 10.00 9.50 9.00 
15 ti..._.__ 10.50 10.00 9.50 9.00 8.50 
20 tL..___._ 10.00 9.50 9.00 8.50 8.00 
25 ti....____ 9.50 9.00 8.50 8.00 7.50 
30 tí._..__._ 9.00 8.50 8.00 7.50 7.00 

CLASS A 
1 ti.....-_.._. 10.00 9.50 9.00 8.50 

9.00 8.50 8.00 
8.50 8.00 7.50 
8.00 7.50 7.00 

10 ti ....... 9.00 
15 U ....... 8.50 

25 ti_ 7.50 7.00 6.50 8.00 
30 ti._...._.... 7.00 6.50 6.00 5.50 

FLOATING PACKAGES 
1 ........ 9.00 8.50 8.00 7.50 
5 ti....__..._... 8.50 8.00 7.50 7.00 
10 ti __._ 8.00 7.50 7.00 6.50 
15 U.._._ ..... _ 7.50 7.00 6.50 6.00 
20 tl.._.._._._ 7.00 6.50 6.00 5.50 
25 ti....___._ 6.50 6.00 5.50 5.00 
30 ti 6.00 5.50 5.00 4.50 
30 seconds -75% of 1 -minute rate. 
20 seconda -60% of 1 -minute rate. 
10 seconds -50% of 1 -minute rate. 

8.00 
7.50 
7.00 
6.50 
6.00 
5.50 
5.00 

7.00 
6.50 
6.00 
5.50 
5.00 
4.50 
4.00 

9.50 
9.00 
8.50 
8.00 
7.50 
7.00 
6.50 

7.50 
7.00 
6.50 
6.00 
5.50 
5.00 
4.50 

8.50 
6.00 
5.50 
5.00 
4.50 
4.00 
3.50 

8. PROGRAM TIME RATES 
1 hr. ... 95.00 1/4 hr .._._ 30.00 
1/2 hr..... ..... 50.00 5 min. - - 15.00 

10. SPECIAL FEATURES 
Newscasts -5 minutes on the hour 15.00 ea; 2 min- 
utes on the 1/2 hour 12.50 ea. 

(D) 

HERMISTON 
Umatilla County -Map Location D-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

KOHU 
1955 

Subscriber to the NAB Radio Code 

Media Code 4 238 3850 7.00 
Hermiston Broadcasting Co., P. O. Box 1005. Her- 

miston, Ore. 97838. Phone 503-567-6500. 

I. PERSONNEL 
Manager -Harmon Springer. 
Sales Manager -Al Springer. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Seattle -Portland -Felt Is/Dove/Croghan. Inc. 
Denver. Salt Lake -Bob His Co., Inc. 

3. FACILITIES 
1.000 w. days; 1570 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. PST. 

4. AGENCY COMMISSION 
15/2 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 
Member: Western States Radio Empire, National 
AgRadio Groups. Inc. 

TIME RATES 
No. 103 Eff 5/67-Bec'd 5/5/67. 

7. PACKAGE PLANS 
PER WK: PER YR: 1 min 90 see 
(s) 52 x............_._..._-__..._._.._ 6.00 4.80 
12 ti 104 x...._..__._.._....._.W._.__. 5.70 4.56 
18 ti 156 x _._.._....._....____..._. 5.40 4.32 
24 ti 260 x....._____......_._._-----.-.. 5.10 4.08 
30 ti 312 x. _---.. 4.80 3.84 

() Less than 6 ti 
10 -sec ID's: 50% of 1 -min. 

8. PROGRAM TIME RATES 
PER WK: (0) 12t1 18 t1 24t1 
PER Y R : 52x 104x 156x 260x 
5 min 12.00 11.40 10.80 10.20 

(1 Less than 6 ti 
1/2 hr: Sr 5 -min 1/4 hr: 2x 5 -min. 

HILLSBORO 
Washington County -Map Location C-1 

See SItDS consumer market map and data at begin- 
ning of the State. 

KUIK 
1954 

0®0 
Media Code 4 298 3960 4.00 
John P. 01111s. Box 335, Hillsboro, Ore. 

t'hnne 503-648-1360. 
I. PERSONNEL 

Owner & Gen'l Mgr. John P. Gillis. 
Chief Engineer -Albert Bishop. 
New. Dlrectnr-Tance Mushaw. 

2. REPRESENTATIVES 
Northwest-Feltis/Dove/Croghan, Inc. 

OREGON 
3. FACILITIES 

1,000 w. days; 1360 he. Non -directional. 
Operating schedule: 6:00 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 4e, 5, 6a. 8. 
Rate Protection: lob, llb, 12b, 13b, 14b. 
Basic Rates: 22a, 23a, 24b, 29a. 
Contracts: 45. 
Comb.; Cont. Discounts: 60a, 60k. 
Cancellation: 71a, 73a. 
Affiliated with Keystone Network. 

TIME RATES 
Eff Rec'd 12/12/66. 

AA -6-9 am, noon -1 pm & 3:30-6:30 pm. 
A-9 am -noon & 1-3:30 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 26x 52x 156x 312x 
I min....__....._.._.... 6.10 5.25 4.80 4.45 8.50 
30 sec.._......._.-...- 5.20 4.50 3.90 3.50 2.70 

CLASS A 
1 min.....__._._...__ 5.15 4.45 4.10 3.80 2.95 
30 sec _ . 4.40 3.80 3.30 2.95 2.30 
20 sec: 60% of 1 -min. 10 sec: 50% of 1 -min. 

7 PACKAGE PLANS 
CLASS AA 

PER WK: 10 ti 15 tí 20 t1 25 t1 30 tí 50 t1 
1 min. _._ 5.20 4.95 4.70 4.45 4.20 3.70 
30 sec. _ 3.90 8.60 3.30 3.10 2.85 365 

CLASS A 
1 min. 4.40 4.20 4.00 3.80 3.55 3.15 
30 sec 3.30 3.10 2.95 2.80 2.65 2.40 
20 sec: 60% of 1 -min. 10 sec: 50% of 1 -min. 

CLASS AA 
PER MO: 25 ti 50 tl 75 tl 100 tl 
1 min...._....._....-._...__.-..-.. 4.95 4.70 4.50 4.20 
30 sec.. -._.._.r._. __...._...... 3.65 3.40 3.30 3.10 

CLASS A 
1 min...._...._..._.__._......._. 4.20 4.00 3.80 3.55 
30 sec ......... _ 3.10 2.90 2.80 2.65 
20 sec: 60% of 1 -min 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I HR: Ix 26x 52x 156xx 

AA ...._._..__. 90.00 82.00 75.00 67.50 
A 75.00 67.00 60.00 55.00 

1/2 hr: 60% of 1 hr. 10 min: 30% of 1 hr. 
1/4 hr: 40% of 1 hr. 5 min: 20% of 1 hr. 

HOOD RIVER 

312x 
50.00 
40.00 

Hood River County -Map Location D-2 
See SRDS consumer market map and data at begin 
nine of the State. 

KIHR 
1950 

Subscriber to the NAB Radio Code 

Media Cede 4 238 4070 1.00 

Columbia Gorge Broadcasters. Inc.. Box 207, 22nd 
St., Hood River. Ore. 97031. Phone 503-386-1511. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Paul E. Walden. 

2. REPRESENTATIVES 
Advertising Sales West. 
Seattle, Portland -Art Moore & Assoc., Inc. 

3. FACILITIES 
250 w.: 1340 ke. Non -directional. 
Operating schedule: 6:00 am -11:00 pm weekdays; 8:00 
am -10:30 pm Sun. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, Sb, 3c, 3d, 4a, 4d, 5, 6aa, 

7h, 8. 
Rate Protection: 10a. 13a, 14e, 15a. 15b. 
Basle Rates: 20a, 20b, 21a. 21b. 21e. 21d. 22a, 226, 

23a, 23b. 24b, 25a. 26, 28b, 28e, 29a, 29b. 
Contracts: 40a, 41, 42b, 42d. 48 44a, 44b, 45, 46. 

47a. 49. 51a. 51b. 51e. 
Comb.: Cont. Discounts: 60b, 60d. 60g. 601, 61a, 62e. 
Cancellation: 70a. 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
Eff 1/1/66-Rec'd 4/7/66. 

7. PACKAGE PLANS 
.WKLY: tYRLY: I min 30 see 10 see 

1 ti 1 x.-.. ......_.._.- 4.50 3.40 2.25 
5 Li 50 x..._____...._._._... 4.25 8.15 2.10 
10 ti 100 s.._......_..._._ 4.00 3.00 2.00 
15 ti 150 x_.._ ..... _. ..... ___ 3.75 2.80 1.85 
20 ti 3.50 2.60 1.75 
25 ti 250 x. 8.25 2.45 1.60 
30 ti 800 x._.._.._._ 3.00 2.25 1.50 
40 ti 400 x_.._..__. 2.75 2.10 1.40 
50 ti 500 x....._._....__.-._._ 2.60 1.90 1.25 

1000 spec. end rate.... 2.25 1.70 1.10 
(`) ROS. 
(t) Guaranteed position. 

8. PROGRAM TIME RATES 
1/2 hr 

97123. 
10x - W._..._ 21.ÓÓ 
25 z.....__..__.__........_..._ ..... 20.00 
50 x ..................._..._...._._.................. 19.00 
100 s._._...__.....__ 18.00 
150 I. _._...._. 17.50 
250 x 

1/4 hr 5 min 
15.00 10.00 
14.50 9.50 
14.00 9.00 
13.00 8.50 
12.50 8.00 
12.00 7.00 
11.00 8.00 * 5.00 
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PER WK: 
10 ti 
15 U 
PER MO: 
50 ti 2.80 2.15 100 t1. 2.45 
75 tl 2.80 2.05 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 U..... _. ..... _.._.._..... ._.._.._... 35.00 21.50 12.00 
13 ti ._... 33.00 19.50 10.50 
26 tl..._ 31.00 18.00 9.50 
52 ti........... _ .............._.._.._ 29.00 16.50 8.50 
156 tl._. ...... ..._ .............. 27.00 15.00 7.50 
312 tI 25.00 13.50 6.00 

KLAMATH FALLS (3 AM) 

OREGON 

JOHN DAY 
Grant County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KJDY 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 238 4180 8.00 
John Day Valley Broadcasters, Box 113, 413 N. W. 

Bridge St., John Day, Ore, 97845. Phone 575- 
1185. 

I. PERSONNEL 
Partners -C. H. Fisher á Ted A. Smith. 
Station Manager -J. L. "Buss" Jolley. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 
Northwest -Art Moore & Assoc-, Inc. 

3. FACILITIES 
1,000 w.; 1400 kc. 

Operating schedule: 6:00 am -7:00 pm Mon thru Sat; 
8:00 am -6:00 pm Sun. 

4. AGENCY COMMISSION 
15% on time only. no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 5, 6a. 8. 
Rate Protection: 15b. 
Basic Rates: 23a. 
Contracts: 40a, 45. 
Prod. Services: 82. 
Concurrent schedules on KJDY and KUMA, Pendle- 
ton, may be combined to earn most favorable fre- 
quency discount on KJDY. 
60% of charge for Station Time, 40% for Talent, 
Program Service. 

TIME RATES 
Rates effective April 1. 1965. (Card No. 2.) 

Card received October 13, 1965. 
6. SPOT ANNOUNCEMENTS 

I min 30 sec 1 min 30 sea 
1 ti ......... 3.40 2.60 52 t1..._._.._... 2.80 2.15 
13 ti 3.25 2.45 156 ti. . 2.60 2.05 
26 tI 3.00 2.30 312 tí....._.._... 2.45 1.95 

7. PACKAGE PLANS 
ROS 

1 min 30 sec 1 min 30 sen 
3.25 2.45 25 ti..._......_... 2.80 2.15 
3.00 2.30 40 t1.._.....-._... 2.60 2.05 

1.95 

5 min 
7.00 
6.00 
5.00 
4.50 
4.00 
3.50 

Klamath County -Map Location 7-2 
See SItIS consumer market map and data at begin- 
ning of the State. 

KAGO 
1928 

Media Code 4 238 4290 5.00 
Klamath Broadcasting Co.. Box 1150, Klamath 

Falls. Ore. 97601. Phone TU 2-2551. 
I. PERSONNEL 

Vice-l'res. & Gen'l Mgr. -John L. Farm. 
2. REPRESENTATIVES 

Alan Torbet Associates, Inc. 
Northwest -Art Moore and Associate., Inc. 

3. FACILITIES 
5.000 w. days, 1.000 w. nights: 1150 kc. 

Directional -night only. 
Operating schedule: 6:00 am -midnight weekdays; 7:00 
am -10:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15% on net time and talent: no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: 3a, 1a, 9d, 5, 6a, 8. 
Bate Protection: 10b, 11h. 12b, 13b, 14b. 
Basic Rates: lob, lIb, 23b, 24a, 24c, 25a, 28a, 29a, 

30. 
Contracts: 40a. 41, 45, 46. 470. 48. 
Comb.: Cont. Discounts: 60b, 60f, Ola, 62d. 
Cancellation: 708. 70e, 71a, 72. 73b. 
Prost. Services: 82. 

TIME RATES 
No. 3 ER 8/1/68-Ree'd 6/26/68. 

AA- Mon thru Fri 6-9 am & 3-6 pm. 
A --Mon thru Fri 9 am -3 pm; Sat & Sun 6 am -7 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 WEEK 
PER WK: 4ti 5tl 10ti 20ti 
1 min 10.00 8.50 7.50 7.00 
30 sec 8.00 8.50 6.00 5.50 

13 WEEKS 
1 min 9.00 8.00 7.00 6.50 
30 sec 7.00 6.00 5.50 5.00 

26 WEEKS 
1 min 8.00 7.00 6.50 6.00 
30 sec 6.50 5.50 5.00 4.50 

CLASS A 
1 WEEK 

1 min 8.00 7.00 6.50 6.00 
:i0 sec 6.50 5.50 5.00 4.50 

13 WEEKS 
1 min 7.00 6.00 5.50 5.00 
:t0 sec 5.50 5.00 4.50 4.00 

26 WEEKS 
1 min 6.00 5.00 4.50 4.00 
30 sec 5.00 4.50 4.00 3.50 
10 sec: 60% of applicable 1 -min. 

9. PROGRAM TIME RATES 
Ix 13x 26x 52x 104e 156x 260x 312x 

1/2 br 30.00 29.25 28.50 27.75 27.00 26.25 25.50 24.75 
1/4 hr 20.00 19.50 19.00 18.50 18.00 17.50 17.00 16.50 
5 min.. 13.00 12.50 12.00 11.50 11.00 10.70 10.40 10.00 
10. SPECIAL FEATURES 

5 -min newscasts -1-1/2 x applicable 1 -min. 

KFLW 
1946 

Media Code 4 238 4400 0.00 
Radio Klamath Fails, Box 1450, Klamath Falls, 

Ore. 97601. Phone 503-882-4656. 
1. PERSONNEL 

Owner & Manager -Dave Snow. 
2. REPRESENTATIVES 

Adam Young -Western States Radio Empire Division. 
Seattle. Portland -William L. Simpson & Associates 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 Ice. 

Non -directional. 
Operating schedule: 6 am -midnight. PST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
General: 8. 
Contracts: 40a. 
Affiliated with CBS Radio Network. 
Member: ('BS Radio Pacific Network, Western States 
Radio Empire. 

TIME RATES 
Rates effective March 1. 1966. 

Rates received January 31. 1968. 
7. PACKAGE PLANS 

1 min 30 sec 
6 per wk or 52 to, ea.._...... _. ..... ________ 8.00 4.80 
12 per wk or 104 ti, ea _ 5.70 4.56 
18 per wk or 156 ti, ea 5.40 4.32 
24 per wk or 260 ti, ea ....... _. .... _______ 5.10 4.08 
30 per wk or 312 ti, es _ 4.80 3.84 

8. PROGRAM TIME RATES 
5 min 

8 per wk or 52 ti. ea __ __._..._....._... 12.00 
12 per wk or 104 ti, ea 11.40 
18 per wk or 156 ti, ea..._..... 10.80 
24 per wk or 260 ti, ea. 10.20 
1/4 hour is twice the 5 minute rate. 
1/2 hour is 3 times the 5 minute rate. 

K LAD 
1955 

Media Code 4 238 4510 6.00 
Radio K -Lad, Box 960. Midland. Rd., Klamath Falls, 

Ore. 97801. Phone 503-884-7794. 
I. PERSONNEL 

Owner & Mar. -Ogden Knapp. 
2. REPRESENTATIVES 

The Meeker Company, Inc. 
Seattle, Portland -Charles L. Burrow Company. 

3. FACILITIES 
5,000 w. days; 960 be. Non -directional. 
Operating schedule: 5:00 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3c, 3d. 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10e, 11c, 12e, 13c, 14c, 15b, 16. 
Basic Rates: 20b, 21a, 22b, 23a, 24b, 24c. 25a, 26. 

27, 28c, 29b, 30, 33a. 
Contracts: 40a, 41, 42b, 44a, 46, 48. 49. 51a. 
Comb.; Cont. Discounts: Bob, 61c, 62d. 
Cancellation: 70b, 70d, 71a, 73a. 
Prod. Services: 82. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective April 1. 1958. (Card No, 3.) 

Card received April 14, 1958. 
Itev. card received June 13, 1963. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

1 min 30 sec 20 sec 10 sec 
1 ti 8.00 6.25 5.75 
13 ti 7.75 6.00 5.50 
26 ti 7.50 5.75 5.25 
52 ti 7.25 5.50 5.00 
104 ti 7.00 5.25 4.75 
156 ti 6.75 5.00 4.50 
260 ti 6.50 4.75 4.25 
312 ti 6.25 4.50 4.00 

7. PACKAGE PLANS 
BUS SATURATION SCHEDULE PLAN -1 min- -30 sec - 

PER WE: ea tot ea tot 
5 ti 7.25 36.25 5.50 27.50 
10 ti 7.00 70.00 5.30 53.00 
15 ti 6.75 101.25 5.10 76.50 
20 ti 6.50 130.00 4.90 98.00 
25 ti 6.25 156.25 4.70 117.50 

4.50 135.00 
40 tl 5.50 220.00 4.15 166.00 
50 ti 5.00 250.00 3.75 187.50 
75 ti 4.50 337.50 3.40 255.00 
100 ti 4.00 400.00 3.00 300.00 

-20 sec - 
5 ti 5.00 25.00 
10 ti 4.75 47.50 
15 ti 4.50 67.50 
20 ti 4.25 85.00 
25 ti 4.00 100.00 
30 ti 3.65 109.50 
40 ti 3.35 134.00 
50 ti 3.00 150.00 
75 ti 2.75 206.25 
100 ti 2.50 250.00 
PER MO: -1 min - 
25 ti 6.50 162.50 
50 ti 6.00 300.00 
75 ti 5.50 412.50 
1110 ti 5.00 500.00 

-20 sec - 
25 ti 3.90 97.50 
50 ti 3.60 180.00 
75 ti 3.30 247.50 
100 ti 3.00 300.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 55.00 35.00 20.00 15.00 12.00 
13 ti 53.00 33.00 19.00 14.25 11.50 
26 ti 51.00 31.00 18.00 13.50 11.00 
52 ti 49.00 29.00 17.00 12.75 10.50 
104 ti 47.00 27.00 16.00 12.00 10.00 
156 ti 41.00 25.00 15.00 11.25 9.50 
260 ti 43.00 23.00 14.00 10.50 9.00 
312 ti 40.00 21.00 13.00 9.75 8.50 

4.60 
4.40 
4.20 
4.00 
3.80 
3.60 
3.40 
3.20 

-10 see - 
4.00 20.00 
3.80 38.00 
3.60 54.00 
3.40 68.00 
3.20 80.00 
3.00 90.00 
2.75 110.00 
2.50 125.00 
2.25 168.75 
2.00 200.00 
-30 ses` 

4.90 122.50 
4.50 225.00 
4.15 311.25 
3.75 375.00 
-10 see - 

3.25 81.25 
3.00 150.00 
2.75 206.25 
2.50 250.00 

LA GRANDE 
Union County -Map Location D-5 

See 8HD8 consumer market map and data at begin- 
ning of the State. 

KLBM 
19 

Subseriber to the NAB Radio Code 
Media Code 4 238 4620 3.00 
Inland Radio. Inc., Box 907, Hotel Sacajawea, La 

Grande, Ore. 97850. Woodland 3-4121. 
I. PERSONNEL 

Manager -Ken Lillard. 
2. REPRESENTATIVES 

The Sandeberg-Glenn Company. 
Oregon, Washington -Art Moore & Assoc., Inc. 
Chicago & New York -Burn -Smith Company, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1450 be. 

Non -directional. 
Operating schedule: 6:00 am -10:30 pm Mon thru Sat: 
8:00 am -9:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15% on net station time; no cash discount. 

5. GENERAL ADVERTISING Bee coded regulations 
NAB Radio Code Advertleing Standards apply. 
General: la, 4a, 4d, 5, 6a, 7b, 8. 
Irate Protection: 10a, lia. 12a, 13a, 14a. 15b. 
Basic hates: 20b, 21b, 22a, 23b, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a, 42b, 44a, 45, 46, 47a, 49, 51a. 
Comb.: Cont. Discounts: 60b, 61a, 62b, 62d. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
ER 12/1/67-Rec'd 1/8/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

1 x 3.75 3.15 2.50 
tPER WK: *PER YR: 
5 ti 50 x 3.70 2.90 2.25 
10 Il 100 x 3.50 2.70 2.15 
15 ti 150 x 3.30 2.50 2.00 
20 ti 200 x 3.10 2.40 1.85 
25 ti 250 x 2.90 2.30 1.75 
30 ti 300 x 2.75 2.25 1.65 
40 ti 400 x 2.65 2.20 1.60 
50 ti 500 x 2.55 2.15 1.55 

PER YR: I min 30 see 10 see 
.Special End Rate: 1000 x 2.30 2.00 1.40 

(t) ROS. () Guaranteed Position rate. 
8. PROGRAM TIME RATES 

1/2 hr 1/4 hr 5 min 
1 x 21.00 14.00 7.00 
13 x 19.55 12.75 8.50 
26 x 18.75 12.25 6.00 
52 x 17.25 10.75 5.75 
104 x 16.95 9.50 5.50 
156 x 16.40 8.25 5.25 
260 x 15.00 7.75 5.00 
312 x 4.85 

LAKEVI EW 
Lake County -Map Location F -S 

See SRDS consumer market map and data at. begin- 
ning of the State. 

KQIK 
1956 

Media Code 4 238 4730 0.00 
Pacific Northwest Radio, Inc., Box 311, Lakeview, 

Ore. 96730. Phone Whitehall 7-2164. 
I. PERSONNEL 

Owner & Gen'l Mgr. -E. L. McKinney. 
2. REPRESENTATIVES 

Seattle, Portland -Charles L. Burrow Company. 
Advertising Sales West. 

3. FACILITIES 
1,000 w. days: 1230 kc. Non -directional. 
Operating schedule: 6:30 am -7:00 pm weekdays; 9:00 
am -5:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15% on net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3b, 3d, 4a, 4d, 5, 6a, lb, 8. 
Rate Protection: 10g, 148. 
Basic Rates: 21b. 24e, 25a, 28c, 30. 
Contracts: 40a, 44h. 45, 46, 51b. 
Comb.: Cont. Discounts: 60b, (1od, 60e. 60f, 615, 02b. 
Cancellation: 70a, 70c, 71b, 73a. 
Prod. Services: 82. 
Affiliated with KITS and NAB Radio Networks. 

TIME RATES 
Rates effective July 1. 1963. 
Rates received July 1, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 4.50 3.50 52 ti 3.00 2.50 
13 ti 4.25 3.25 156 tí..._....... 2.50 2.00 
26 ti 3.75 3.00 

7. PACKAGE PLANS 
PE It WK: 
1 tI 

-1 min- -30 see -- 
ea tot ea tot 

4.50 3.50 
10 ti 4.25 42.50 3.25 32.50 
15 ti 4.00 60.00 3.00 45.00 
25 ti 3.75 93.75 2.75 68.75 
41 ti 3.50 140.00 2.50 100.00 
50 t 3.00 150.00 2.25 112.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 35.00 25.00 15.00 7.50 
13 ti 33.00 23.00 14.00 7.00 
28 t 31.00 21.00 13.00 6.50 
52 II 29.00 19.00 12.00 6.00 
156 ti 27.00 17.00 11.00 5.50 

LEBANON 
Linn County -Map Location D-2 

See SItDS consumer market map and data at begin- 
ning of the State. 

KGAL 
1950 

Media Code 4 238 4840 7.00 
Radio Wonderful Wltliametteland. Inc., Box 920, 

Lebanon. Ore. 97355. Phone 503-258-2134. 
Albany Studio: 5th and Ellsworth Sts., Albany, Ore. 

Phone 503-926-2223. 
I. PERSONNEL 

President -Glen M. Stadler. 
Manager -Charles Searl. 
Program Director James Kimball. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Seattle-Portland-Feltls/Dove/Croghan, Inc. 
Denver, Salt Lake -Bob Hix Co., Inc. 

3. FACILITIES 
1000 w.; 920 ke. Directional -same pattern all hours. 
Operating schedule: 5:45 am -midnight. PST. 

4. AGENCY COMMISSION 
15%' no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 5, 6a, b. 
Rate Protection: 12b. 14b. 
Basle Rates: 23a, 24b, 25a, 28. 28b, 29a. 
Contracts: 40a, 42a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60c. 61c. 
Cancellation: 71a, 73a. 
Member: Western States Radio Empire, 

TIME RATES 
Rates effective 

Rates received March 4. 1966. 
7. PACKAGE PLANS 

1 min 30 sec 
6 per wk or 52 ti - 5.00 4.00 
12 per wk or 104 ti... ........ _... ..... _. ____ 4.75 3.80 
18 per wk or 156 tI ._._- 4.50 3.60 
24 per wk or 260 ti _..._.._...___.. 4.25 3.40 
30 per wk or 312 ti _..._..._....._ 4.00 3.20 

8. PROGRAM TIME RATES 

6 per wk or 52 tl.... ....... __._..._..._..__...... 
S_. 

10.00min 
12 per wk or 104 t!._................ ..-. 9.50 
18 per wk or 156 ti. __.._ __. 9.00 
24 per wk or 260 LL _......._....___._.._..__. 8.50 
1/4 hour -2 times 5 -minute rate. 
1/2 hour -3 times 5 -minute rate. 

LINCOLN CITY 
Lincoln County -Map Location D-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBCH 
1955 

Media Code 4 238 4895 1.00 
Yaquina Radio, Inc., Box 358, Lincoln City, Ore. 

97367. Phone 503-994-2181. 
I. PERSONNEL 

President -Tom Becker. 
Station Manager -Henry Florin. 

2. REPRESENTATIVES 
New York. Chicago, Los Angeles, San Francisco - 

J. A. Lucas & Company/JALCO. 
Northwest -Art Moore & Assoc., Inc. 

3. FACILITIES 
1,000 w. days; 1380 be. Non -directional. 
Operating schedule: 7 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 3b, 4a, 4d, 5, 8a, 8. 
Rate Protection: 10b, 11b, 14b. 
Basic Rates: 20a. 22a, 23a, 29b, 25a, 26, 28a, 291, 
Contracts: 40a. 45, 46. 47a. 
Comb.: Cont. Discounts: 61e. 
Cancellation: 71a, 73a. 
Sold in combination with KNPT, Newport. 
25 spots on each station earn 50x rate on each. 

TIME RATES 
Et! 10/1/65-Itec'd 6/28/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec 10 see 

x._- 5.00 3.80 2.30 
tl'EH WK: l'Elt Vat: 
5 ti 50 x 4.75 3.55 2.40 
10 ti 100 x 4.50 3.40 2.25 
15 ti 150 x 4.25 3.20 2.10 
20 ti '00 x 4.00 3.00 2.00 
25 ti 250 x 3.50 2.60 1.75 
30 ti 300 x 3.25 2.45 1.80 
40 ti 400 x 3.00 2.25 1.50 
50 ti 500 x 2.50 1.90 1.25 

`Special End Rate: 
1000 x 2.00 1.50 1.00 () Guaranteed position. 

(t) ROS. 
8. PROGRAM TIME RATES 

1/2 hr 1/4 hr 5 min 
1 x 22.00 14.00 7.50 
10 x 21.00 13.50 7.25 
25 x 20.00 13.00 7.00 
50 x 18.00 12.00 6.50 
100 x 16.00 11.50 6.25 
150 x 15.00 11.00 6.00 
250 x 14.00 9.00 5.25 
500 x ........ 4.25 
1000 x 3.50 

McMINNVILLE 
Yamhill County -Map Location D-1 

See 8HD8 consumer market map and data at begin- 
ning of the State. 

KMCM 
1949 

Subscriber to the NAB Radio Code 

Media Code 4 238 4950 4.00 

Ray Andrew Fields. Box 207, McMinnville, Ore. 
97128. Phone 503-472-2151. 

I. PERSONNEL 
Owner & Gen'l Mgr. -Ray Andrew Fields. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Seattle, Portland-Feltis/Dove/Croghan, Inc. 
Denver, Salt Lake -Bob Hix Co., Inc. 

(This listing continued on next page) 
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McMinnville -K M C M -Continued 
3. FACILITIES 

1,000 w.; 1260 ke. Directional -night only. 
Operating schedule 24 hrs. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulation 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: lob, llb, 12b, 13b, 14b, 15a, 15b. 
Basic hates: 20a, 20b, 21a, 21b, 21c, 21d, 22a, 23b, 

24c. 25a, 28b, 28c, 29b, 30. 
Contracts: 40a, 91, 49b, 45, 46, 47e, 48, 49, 51b, 51c. 
Comb.; Cont.. Discounts: 60b, 60e, 61e. 62b, 62d. 
Cancellation: 7013, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Information Network. 
Member: Western States Radio Empire. 

TIME RATES 
No. 104 ER 6/67 -Reed 6/19/67. 

7. PACKAGE PLANS 
1 MINUTE 

YEARLY: 52x 104x 156e 260x 312x 
WEEKLY: () 12 ti 18 tI 24 tI 30 ti 
Open 7.00 6.65 6.30 5.95 5.60 

30 SECONDS OR LESS 
Open 5.60 5.32 5.04 4.76 4.48 () 6 ti or less. 

8. PROGRAM TIME RATES 
5 MINUTES 

YEARLY: 52x 104x 156e 280x 
WEEKLY: () 12 ti 18 ti 24 ti 
Open 19.00 13.30 12.60 11.90 () 6 ti or leas. 
1/4 hr: lx 5 -min. 1/2 hr: 3x 5 -min. 

MEDFORD (4AM; 1 FM) 
Jackson County -Map Location Y-1 

See Situa consumer market map and data at begin- 
ning of the State. 

KBOY 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 238 5060 1.00 
Box 730, Medford, Ore. 97501. Phone 503-779-2244. 

I. PERSONNEL 
Pres. & Gen 'i Mgr. -Kenneth R. Card. 
Sales Manager -Winston K. Marks. 

2. REPRESENTATIVES 
Eastern -M. A. Sales Company, Inc. 
Los Angeles, San Francisco -Pacific Broadcast Sales. 
Portland, Seattle -William L. Simpson & Associates 

Co. 
3. FACILITIES 

1,000 w. days; 730 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. PST. 

4. AGENCY COMMISSION 
15% on tinte only; 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4a, 9d, 5. 6a, 7b, 8. 
Bate Protection: 10b, llb, 12b, 1313, 14b, 15h. 
Basic Rates: 21b, 22a, 23a, 24c, 25a, 28h, 29h, 30, 

33a. 
Contracts: 40a, 41, 42b, 43. 49b, 45, 46, 47e. 48, 49, 

51a. 
Comb.; Cont. Discounts: 60b, 60e. 61b, 62b, 62d. 
Cancellation: lob, 70d, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Member: Western State Radio Empire. 
KBOY-AM and KBOY-FM combination rate 1-1/2 x 
KBOY-AM rate. 

TIME RATES 
ER Rec'd 6/1/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 

1 min 7.50 7.00 6.50 6.00 
7. PACKAGE PLANS 

PER WK, ROS: IO ti 25 tl 50 81 
1 min 6.00 5.50 4.50 
20/30 sec 4.50 4.00 3.50 
10 sec 3.00 2.50 2.00 

8. PROGRAM TIME RATES 
le 26x 52x 104x 156x 

5 min 11.50 10.50 10.00 9.00 8.00 

K B O Y -FM 
1958 

Media Code 4 238 5061 9.00 
KItOY Broadcasters, Inc., Box 730, Medford, Ore.. 

97501. l'hone 503-779-2244. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Kenneth R. Card. 
Sales Manager -Winston K. Marks. 
Program Director -Richard Schuhard. 

2. REPRESENTATIVES 
Eastern -M. A. Sales Company, Inc. 
Los Angeles -San Francisco -Pacific Broadcast Sales. 
Portland. Seattle -William L. Simpson & Associates 

Co. 
3. FACILITIES 

ERP 800 w.: 95.3 mc. 
Operating schedule: 6 ant -1 am PST DST. 
Antenna ht.: 325 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on tinte; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See KBOY listing for coded regulations. 
Sold in combination with KBOY. See that listing 
for rates, 

TIME RATES 
ER 6/1/66-Rec'd 6/1/66. 

6. SPOT ANNOUNCEMENTS 
Is 26x 52x 156x 

1 min 5.00 9.50 4.00 3.50 
7. PACKAGE PLANS 

PER WK, ROS: IO ti 25 ti 5011 
1 min 4.00 3.50 3.00 

8. PROGRAM TIME RATES 
le 26x 52x 104x 

5 min 10.00 9.00 8.00 7.00 

KMED 
1922 

NBC Radio Network 

Subseriber to the NAB Radio Code 

Media Code 4 238 5170 8.00 
Radio Medford, Inc., Box 10, Roes Lane, Medford, 

Ore. 97501. Phone 503-773-7373. TWX 503-779- 
2044. 
STATION'S PROGRAMMING DESCRIPTION 

KMED: Programmed for adults. News and news - 
type feature blocks 8:40-9:10 am, noon -1:10 Dm & 
5-6:05 pm. NEWS: 5 min network and 5 min local 
on hour, 5 min feature on half hour. Middle-of-the- 
road music until 6:05 pm. 6:05 pm -12M shhowtunee, 
light classic and standards. 3 man news department, 
2 mobile units. SPORTS: high school football and 
basketball, college football, 2 sportscasters. Contact 
Representative for further details. Recd 7/13/67. 

I. PERSONNEL 
General Manager -Ray Johnson. 
Commercial Manager -Ted Thompson. 
National Sales Manager -Art Chipman. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
Portland, Seattle -Charles L. Burrow Company. 

3. FACILITIES 
5,00u w. days. 1,000 w. nights: 1440 he. 

Non -directional. 
Operating schedule: 5:30 am -midnight. PST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 9d, 5, 6a, 713, 8. 
Rate Protection: lob, 1lb, 12h, 13b, 14h, 16. 
Basic Rates: 20a, 2113, 22a, 23a, 24h, 24c, 25a, 26, 

27, 28a, 29a, 30. 
Contracts: 40a, 41, 42b, 44a, 45, 46, 47a, 48, 51a, 

5íb. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 60h, 601, 

61e. 
Cancellation: 70e, 70c, 71a, 72. 
Prod. Services: 80. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 12 Rev 1/1/65-Rec'd 2/28/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 78x 156x 260x 312x 

*1 min ....... 10.00 9.50 9.00 8.50 8.00 7.50 7.00 6.50 
30 sec 7.50 7.15 6.75 6.40 6.00 5.65 5.25 4.90 

(*) Or less. 
7. PACKAGE PLANS 

AA -6-9 am, noon -1 pm & 4-6 pm. 
A -All other times. 

"AA **A 
PER WK: I min 30 see 10 see 1 min 30 see 10 see 
10 ti 9.35 6.70 9.70 8.50 6.35 4.25 
15 ti 8.25 6.20 4.10 7.50 5.60 3.75 
20 ti 7.15 5.35 3.60 6.50 4.85 3.25 
25 ti 6.60 4.95 3.30 6.00 4.50 3.00 
30 ti 6.00 4.50 3.00 5.50 9.10 2.75 
40 ti 5.50 4.10 2.75 5.00 3.75 2.50 
50 ti 5.00 3.70 2.50 4.50 3.35 2.25 
100 ti 4.40 3.30 2.20 9.00 3.00 2.00 () Subject to availability. Can be combined with 

ROS to earn maximum discounts. 
(*) ROS. 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 5 min 

1 x 70.00 40.00 25.00 12.50 
13 e 66.50 38.00 23.75 11,85 
26 x 63.00 36.00 22.50 11.25 
52 e 59.00 39.00 21.25 10.65 
78 e 56.00 32.00 20.00 10.00 
156 a 52.50 30.00 18.75 9.40 
260 e 49.00 28.00 17.50 8.75 
312 e 45.50 26.00 16.25 8.15 
10 min: 75% of 1/4 hr. 
Program charges -25% net station time, 

10. SPECIAL FEATURES 
News Service -25% net station time. 

KSHA 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 238 5280 5.00 
Medford Broadcasters, 27 W. Main, Medford, Ore. 

97501. Phone 503-772-8600. 
I. PERSONNEL 

Station Manager -Michael M. Lochrie, 
General Manager -lt. E. Thomlinson. 
Program Director -Ron Lloyd. 

2. REPRESENTATIVES 
Seattle -Northern Time Sales, Inc. 
New York -Chicago -San Francisco -Ina Angeles - 

Grant Webb & Company. 
3. FACILITIES 

1,000 w. days; 860 lec. Non -directional. 
Operating schedule: Sunrise -local sunset. PST, 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a. 3b, 3d, 4a, 4d, 5, 6a, la. 
Rate Protection: 15a, 15h. 
Basic hates: 20h, 21e, 21b, 22b, 23a, 24a, 24b, 24c, 

26, 28c, 29a, 30. 
Contracts: 40a. 42d, 94a, 45, 51b, 51e. 
Comb.; Cont. Discounts: 60d, 60e, 60h, 601. 61h, 61c, 

62d. 
Cancellation: 70a, 70c. 71e, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1. 1966. 
Rates received January 28. 1966. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

I ti _...-._..__ 5.47 4.20 260 tI.._._..._- 4.57 3.45 
13 ti 5.40 4.12 312 ti 4.35 3.22 
26 ti 5.32 4.05 500 tt..-_.._.._. 4.12 3.07 
52 ti.. 5.25 3.97 750 U..._ 3.90 2.92 
104 ti 5.02 3 8^_ 1000 ti.._........ 3.67 2.77 
156 ti......._-- 4.80 3.67 
10 seconds -50% of 1 -minute rate. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

PER WK: 1 min 30 sec 1 min 30 sec 
10 U. . 5.2.5 3.97 25 tí-.-_.-_ 4.57 3.43 
15 tt.........-._.-. 5.01 3.79 30 ti 4,35 3.25 
20 tL.._-._.._-.. 4.80 3.61 35 ti..-_ ... -.-_ - 4.12 3.07 
10 seconds -50% of 1 -minute rate. 

8. PROGRAM TIME RATES 
1/4 hr 5 min 1/4 hr 5 min 

I ti..._ ____ 22.50 9.00 52 tI 20.25 8.10 
13 ti 21.75 8.77 104 ti..-_-,_.-- 19.50 7.80 
26 ti 21.00 8.40 156 O. 18.75 7.50 

KWIN 
ASHLAND 

City of license, Ashland. Ore. 
Considered by CBS Radio Network as their Medford - 
Ashland outlet. 
See listing under Ashland, Ore. 

KYJC 
1947 

411) 
Subscriber to the NAB Radio Code 

Media Code 4 238 5390 2.00 
Medford Printing Co., publisher of Medford Mail 

Tribune, Box 1352, Barnett ltd.. Medford, Ore. 
97501. Phone 503-779-3131. 

I. PERSONNEL 
General Manager -Pat McCoy. 

2. REPRESENTATIVES 
Los Angeles -J. A. Lucas & Co., Inc./JALCO. 
San Francisco -Radio Time Sales. 
Northwest -Art Moore & Assoc., Inc. 
East Coast -Gill -Perna, Inc. 

3. FACILITIES 
1.000 w.; 1230 he. Non -directional. 
Operating schedule: 6:00 am -midnight daily. PST. 

4. AGENCY COMMISSION 
15/o time only; payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3h, 4e, 9d, 5, 6a, 8. 
Rate Protection: 10a, lia, 14a. 
Basic Rates: 22a. 23a, 24a, 25a, 26, 29a. 
Contracts: 40a, 45, 46. 48. 
Comb.; Cont. Discounts: 60k, 61a, 61h. 
Cancellation: 73a. 
Affiliated with American Information Network. 

TIME RATES 
ER 10/1/65 -Reed 6/8/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

a1 z 7.00 5.60 8.50 
tPER WK: PER YE: 

5 ti 50 z - 6,00 4.80 3.00 
10 ti 100 x.-._...-------_.--....._.. 5.40 4,30 2.70 
15 150 x ....... -, ......... _--_--,_ 5.10 4.10 2.55 
20 ti 200 x 4.80 3.85 2.40 
25 ti 250 x 4,65 3,70 2,90 
30 ti.. ....... _,,,300 x 4.50 3.60 2.25 
40 ti 400 x 4.20 8.85 210 
50 ti 500 x 3.60 2,90 1.80 
Special End Rate: 

1000 x yrly 3.00 2.40 1.50 () Guaranteed Position 
(t) Run -of -schedule 

8. PROGRAM TIME RATES 
I hr 1/2hr1/4hrI0 min 5min 

1 x 50 25 16 13 10 

NEWPORT 
Lincoln County -Map Location D-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KNPT 
1948 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 238 5500 6.00 

Yaquina Radio, Inc-, Box 1428, 1940 N. Coast Hwy., 
Newport, Ore. 97365. Phone 503-265-2266. 
STATION'S PROGRAMMING DESCRIPTION 

KNIT: Programmed for general interest. 
NEWS: 5 min on hour. 15 min at 7:15 am, 30 min 
at noon & 6 pm. General popular music: 6:30-10 
pm current hits. Emphasis on community affairs 
with information on freighters arriving and depart- 
ing, beach and recreation information, fishing infor- 
mation, fish plant work schedules, logging, fire 
weather, community activities. 5 on -air personalities, 
plus news director. SPORTS: high school sports, 
World Series. Indianapolis 500, college football, 
championship boxing. Sun: news 5 min on hour, 15 
min 8 am, noon. 6 pm. General popular music. 
RELIGIOUS: 8:30 am -noon. Sport scores and results. 
Same eommunity affairs involvement, as on weekdays. 
Contact Representative for further details. Reed 
7/17/67. 

I. PERSONNEL 
Ices. & Gen'l Mgr. -Tom Becker. 

2. REPRESENTATIVES 
New York, Chicago, Los Angeles, San Francisco - 

J. A. Lucas & Company/JALCO. 
Northwest -Art Moore & Assoc., Inc. 

3. FACILITIES 
5,000 w.; 1310 tic. Directional -night only. 
Operating schedule: 6 em -10 pm daily. PST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, la, 4a, 9d, 5, 60, 7h. 8. 
Rate Protection: 10h, 12h. 13h, 14h 150. 
Basic Rates: 20h, 21a, 29b, 24c, 25a, 26, 28a, 29a. 
Contracta: 40a, 49a, 49b, 46. 
Comb.: Cont. Discounts: 60d, 601, 61e. 
Cancellation: 72, 73a, 73h. 
Prod. Services: 82. 
Sold in combination with KBCH, Lincoln City. 25 
spots on each station earn 50e rate On each. 

TIME RATES 
Eft 10/l/65-Rec'd 6/28/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

*1 x 5.50 4.10 2.75 

OREGON 
tPER WK: "PER YR: I min 30 see 10 See 

5 ti 50 a 5.00 3.75 2.50 
10 ti 100 e 4.75 3.50 2.40 
15 ti 150 x 4.50 3.40 2.25 
20 ti 200 x..._ .............._-._. 4.00 3.00 2.00 
25 ti 250 z 3.75 2.80 1.90 
30 ti 300 z.-......-.-_.._--_......_-.- 3.50 2.60 1.75 
40 ti 400 z---_ 3.25 2.45 1.60 
50 ti 500 x _.., 3.00 2.25 1.50 

'Special End Rate: 
1000 z.-._ 2.50 1.85 1.25 

() Guaranteed position. 
(t) ROS. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x 25.00 15.00 8.00 
10 x 24.00 14.50 7.75 
25 x 23.00 14.00 7.50 
50 x 21.00 13.00 7.00 
100 X 18.00 12.50 6.50 
150 x 17.00 12.00 6.25 
250 x 15.00 10.00 5.75 
500 x __..- 5.00 
1000 a ....-... 4.50 

NORTH BEND 
Coos County -Map Location F-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Coos Bay -North Bend 

ONTARIO 
Malheur County -Map Location E-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KSRV 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 238 5720 0.00 
Inland Radio, Inc., Box 129, Ontario, Ore. 97914. 

Phone 503-889-8651. 
STATION'S PROGRAMMING DESCRIPTION 

KSRV: Programmed for adult audience with interests 
which vary froto sports and news to musical and dis- 
cussion programs. 
AIR PERSONALITIES handle all segments. 6-8 am 
devoted primarily to news and information with 
emphasis on farm and local coverage. Balance of day 
devoted to popular music and personality programming 
with emphasis throughout on local news coverage. 2 
men and 2 mobile units provide news coverage. 
SPORTSCASTS: 7-7:15 am, 12:45 pm, 5:40 pm & 
6-6:15 pm. Coverage, play-by-play on all local high 
school and college football, basketball, and baseball. 
Contact Representative for further details. ltec'd 
8/7/67. 

I. PERSONNEL 
Manager -J. Robert Humphrey,, 
Commercial Manager -Roy Probasco. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 
Northwest -Art Moore & Assoc., Inc. 

3. FACILITIES 
5,000 w.: 1380 he. Directional -night only. 
Operating schedule: 5:00 am -11:00 pm. MST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a. 3b, 3c, 9a, 4d. 5, 6a, 7a, 8. 
Rate Protection: 10h, llh, 12h, 13h, 15a, 15h. 
Basic Rates: 20h, 21a, 21h, 21d, 22a, 22h, 24h, 25a, 

28a, 28c, 29a, 30, 32a, 33a, 
Contracts: 40a, 9I, 42e, 42c 43, 44a, 94b, 45, 46, 

47a, 98, 49, 51a, 51h, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 61a, 61b, 

62a, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73h. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Elf 9/1/67-Rec'd 8/21/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

tl z _. 5.00 4.00 3.00 
"PER WK: TPER YR: 
6 ti 50 e 4.75 3.80 2.85 
10 ti 100 z.-_ 4.50 3.60 2.70 
15 ti 150 z.._ 4.25 3.40 2.55 
20 ti 200 e 4.00 3.20 2.40 
25 ti 250 x 3.80 3.00 2.30 
30 ti 300 x 3.70 2.95 2.20 
40 ti 400 x 3.60 2.90 2.15 
50 ti 500 z 3.50 2.80 2.10 
SPECIAL END RATE: 

11000 x yrly 3.00 2.40 1.80 
(5) Run of schedule. 
ft) Guaranteed position. 

8. PROGRAM TIME RATES 
le IOx 25x 50x 100e 150x 250e 

1/2 hr 30.00 25.00 21.00 17.00 15.00 14.00 13.00 
1/4 hr 20.00 16.00 12.50 10.00 9.00 8.50 8.00 
5 min 14.00 11.00 8.50 6.50 6.00 5.50 5.00 

OREGON CITY 
Clackamas County -Map Location D-2 

See SILOS consumer market map and data at begin- 
ning of the State. 

See Portland 
(including Oregon City, Vancouver, 
Wash.) 
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OREGON 

PENDLETON (2 AM) 
Umatilla County -Map Loalen D-4 

See BRDS consumer market map and data at begin- 
ning of the State. 

KTIX 
1941 

Subseriber to the NAB Radio Code 
Media Code 4 238 5830 7.00 
Roderick Sound. Inc., Box 579, S.W. 6th St., 

Pendleton. Ore. 97801. Phone 503-276-1311. 
I. PERSONNEL 

General Manager -David N. Capps. 
2. REPRESENTATIVES 

Adam Young-VTM, Inc. 
Seattle, Portland --Charles L. Burrow Company. 

S. FACILITIES 
1.000 w. days, 250 w. nights; 1240 ka 

Non -directional. 
Operating schedule: 5:30 am -midnight. PST. 

4. AGENCY COMMISSION 
15%: time only. 

5. GENERAL ADVERTISING See elided regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a. 4a, 5, 6a. 
Rate Protection: 12g, 14g. 
Basic Rates: 20a, 25a, 28a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60f. 
Cancellation: 70e, 71a, 73a. 
Member: Western States Radio Empire. 

TIME RATES 
}Of Recd 10/7/68. 

7. PACKAGE PLANS 
PER WK: 6 ti 12 ti 18tí 24tí 30 ti 
PER YR: 52a 104x 156x 260x 312e 
1 min. 4.75 4.50 4.25 4.00 3.75 
30 sea 4.00 3.70 3.60 3.30 3.00 

8. PROGRAM TIME RATES 
PER WK: 6ti 12 ti 18 tl 24 ti 30t1 
PER YR: 52x 104x 156x 260x 3120 
5 min. 9.25 8.75 8.25 7.75 7.00 
1/4 hr: 2x 5 -min. 1/2 be: lx 5 -min. 

KUMA 
1955 

A Fisher Staten 
Subscriber to the NAB Radio Code 

Media Code 4 238 5940 4.00 
Pendleton Broadcasting Co., Box 278, 1815 S. R 

Emigrant, Pendleton. Ore. 97801. Phone 503-276- 
1511. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Vice-Pres. & Gen'l Mgr. -Ted A. Smith. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Northwest -Art Moore & Assoc., Inc. 

3. FACILITIES 
5.000 w.; 1290 he. Directional -night only. 
Operating schedule: 5:30 am -midnight. PST. 

4. AGENCY COMMISSION 
15% on station time charges. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 25. 3a, 4a, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 23a, 25a. 
Contracts: 40a, 41. 45, 46. 
Comb.; Cont. Discounts: 60e. 
Cancellation: 73a. 
Prod. Services: 82. 
Affiliated with American Information Network. 
The following rates include station time 60%; serv- 
ices 40%. 
Member: Fisher Station Network. 

TIME RATES 
ER 3/15/66 -Reed 5/6/66. 

7. PACKAGE PLANS 
WKLY: YRLY: 1 min 30 see 10 see 
1 tl- 6.00 4.50 8.00 
5 tí._._....50 z. ....._ __ 5.50 4.15 2.75 
10 tí-..___100 x___________ 5.25 4.00 2.60 
15 ti.... -.__150 z....._.._._ 5.00 3.75 2.50 
20 tí....__.....200 4.75 3.55 2.40 
25 tL.._.......250 z._.-._. _... 4.50 3.40 2.25 
30 11._-...-300 z..._._..._._ _.. 4.25 8.20 2.10 
40 tl._-._...400 x.__..-.._..__........ 4.00 3.00 2.00 
50 tí.....__.....500 z__.____._.._....._ 3.75 2.80 1.90 

1000 z_._...._.. _.. 3.50 2.65 1.75 
8. PROGRAM TIME RATES 

Ix 10x 25x 501 100x 150x 
1/2 hr 36.00 34.00 33.00 32.00 30.00 28.00 
1/4 hr.__.__ 25.00 24.00 23.00 22.00 20.00 19.00 

5 MINUTES 
1 z._.._......_.._.___. 13.00 100 z___._ 11.50 
10 x._._..__......_._.._ 12.75 150 ..... 11.00 
25 z._...__.._......_... 12.50 250 . 10.50 
50 x...._...._ 12.00 500 x_ 10.00 

PORTLAND (14 AM; 8 FM) 
(including Oregon City, Voncouver, Wash.) 
Portland, Multnomah Co., Ore. -Map Location D-2 
Oregon City. Clackamas Co., Ore. -Map Location 

D-2 
Vancouver, Clark County. Wash. -Map Location B-4 

See SRDS consumer market map and data st begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

il i' 
II 

I l l l l g 

111 

KEX 
1926 

PORTLAND 

MAJOR MARKET 
RADIO, INC. 

R A 

Subscriber to the NAB Radio Code 
Media Code 4 238 6050 1.00 
Golden West Broadcasters, Inc., 2130 S. W. Fifth 

Ave., Portland, Ore. 97201. Phone 503-222-1881. 
TWX 503-224-1722. 

STATION'S PROGRAMMING DESCRIPTION 
KEX: Programmed for young adults. 
6 air personalities. 5 min news on hour, headlines 
on half hour. 6 newsmen and promotion director. 
MUSIC 90%: half albums and halt singles, featur- 
ing current selling general popular music and stand- 
ards. NEWS 10%: emphasize local coverage with 
UPI audio national and international. Stringer service 
from other company owned stations. Extended news- 
casts at 7 am, noon, & 6 pm. Traffic air watch. 
Occasional editorial. Daily news features. SPORTS: 
pro baseball, university football and basketball, high 
school football. 3 sports shows daily, 8:05 am, 4:30 
pm, & 5:30 pm. COMMERCIAL POLICY: 18 min- 
utes maximum. Contact Representative for further 
details. Recd 8/7/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Fulton Wilkins. 
General Sales Manager -John Clarke. 
Program Director -Hal Raymond. 

2. REPRESENTATIVES 
Major Market Radio, Inc. 

3. FACILITIES 
50,000 w.; 1190 kc. 

Directional -same pattern, all hours. 
Operating schedule: 24 hours daily except sign -off 
2:00 am Sun to sign -on 6:00 am Sun. PST. 

4. AGENCY COMMISSION 
15% on net station time. No cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 1.013, 11b, 12b. 
Basic Rates: 200, 22b, 23a, 29b, 28a, 29a. 
Contracts: 40a, 42a, 45, 46, 47a, 49. 
Comb.; Cont. Discounts: 60e, 60k, 61a, 61b, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with KMPC and KTLA-TV. Los Angeles. 
Calif.; KSFO, San Francisco, Calif.; and XVI. 
Seattle, Wash. 
All product and/or services and advertising continuity 
thereof are subject to acceptance before broadcast. 

TIME RATES 
No. 3 EE 1/1/67 -Reed 12/27/66. 

Keep Time -Mon thru Fri 6-9:30 am. 
Commute Club -Mon thru Fri 4-7 pm. 
A -Mon thru Fri 9:30 am -4 pm. 
B -Mon thru Fri 7 pm -midnight; Bat 6 am thro 
Sun midnight: Mon thru Sat 5-6 am. 
C -Dally midnight -5 am. 

6. SPOT ANNOUNCEMENTS 
I MIN: Ix 52x 156e 312e 520e 780e 1040x 
Keep Time_ 45 40 37 33 31 28 26 
Commute 

Club _..__ 35 30 27 25 23 20 17 
A ._._......._ 30 28 25 23 21 18 16 
B 25 20 17 15 13 12 11 
30 SEC: 
Keep Time,. 33 30 27 23 22 21 19 
Commute 

Club ___ 27 24 21 18 17 15 13 
A _.._ 21 20 18 18 15 13 11 
B 16 15 13 11 10 9 8 
10 sec (as available): 50% of earned 1 -min rate. 
All spots, with exception of Class C, may be com- 
bined for discount purposes. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 511 10 ti 15 ti 
Keep Time __ 34 32 
Commute Club , . 28 24 22 
A ........_.___ 25 23 21 
B 18 17 15 

20 ti 
30 
20 
19 
13 

25 tl 30+ 

18 8 - 
17 16 
12 11 

30 SECONDS 
Keep Time 24 23 22 20 ._ 
Commute Club 

_ 
19 18 16 15 13 

A ....._ 18 17 15 14 12 11 
B 14 13 11 10 9 8 

10. SPECIAL FEATURES 
5 -MINUTE HOURLY NEWSCASTS 

(') 
1 z......_...__..._........___.......-... 48 
52 z .._. _._ 44 34 
156 z_._...._ __...___..._ 40 33 
280 L_....-. _...._..._. 38 30 
312 x...._ .__...__....-__.... 35 28 
520 z __.-._._........._. 33 26 
780 z _.._...-._.._. 30 23 
1040 z 29 21 () Mon thru Fri 6:05-9:30 am. 

(t) Mon thru Fri 4-7:05 pm. 
(TT) Class A includes 6 am news. 

2 MINUTES ON THE HALF-HOUR 

(t) 
A 

:8 
t 
84 
32 
30 
28 
26 
24 
22 
20 

B 
28 
26 
22 
21 
19 
17 
18 
15 

(") (4) A B 
I z......._._.__._..._ 46 36 32 26 
52 z...-.....-._.._ ..................._._ 41 33 30 22 
156 x_.__._.._._.._ 38 31 28 19 
260 z_ ...... _...._._...._..._ _________ 36 29 26 18 
312 z_ _..__......_._.... 34 27 24 17 
520 z_ _ 32 25 22 15 
780 z..._ ......_._..._._. ......... 29 22 10 14 
1040 x 27 19 18 13 (r) Mon thru Fri 6:05-9:05 am. 

(i) Mon thru Fri 4-7:05 pm. All Newscasts may he combined for discount purposes. 
Charges Include cost of 5 for each Newscast of 5 - 
minutes or less and 10 for each 10 -minute or longer 
Newscast for facilities and editing. 

KGAR 
VANCOUVER, WASHINGTON 

Media Code 4 238 6160 8.00 
KGAR, 949 S. W. Oak St., Portland, Ore. 97205. 

Phone 503-227-1264. 
I. PERSONNEL 

President -Gordon A. Rogers. 
General Manager -Gordon A. Rogers. Jr. 
General Sales Manager -R. T. Fletcher. 

2. REPRESENTATIVES 
PRO Time Sales Inc. 
Ore., Wash -John Upham. 
San Fran., Los Angeles-Ewing/Radio. 

3. FACILITIES 
1,000 w.; 1550 hr. Non -directional. 
Operating schedule: Daytime. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 22b, 24b, 28a, 28c, 29a, 32b. 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 45, 46, 47a, 

48, 49, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 601, 01b, 62a. 
Cancellation: 70b, 70d. 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 2 Eff 7/1/67-Rec'd 6/5/07. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 1 min 30 see 

1 x__ _ 17 15 104 x.__ 12 10 
13 x..._._.._ 16 14 156 z 11 9 
26 z ____ 15 13 260 x_._-.__ 10 8 
39 x__ 14 12 312 s_ 9 7 
52 z...__..-. _ 13 11 365 z . 8 6 

7. PACKAGE PLANS 

YEARLY: 
ROS PACKAGES20x 

1 min...-_..__-....__.-_ 9.00 
30 sea.. _._ 7.00 
15 sec ..._...._. .. 6.00 

MONTHLY: 20 ti 
1 min.__._..._.._....-._.,... 9.00 
30 sea_. -..._......_._....... 8.00 

7.00 
W15 s cY: 6tÌ 

1 min - 9.00 
30 sec _...__._._...._..._ 8.00 
15 sec.... ..... .__.._._...Y.. 7.00 

DAILY: 4 tl 
30 sec._._._._.._._._..._ 8.00 
15 sec_ ..... _..._ ..............._ 7.00 6.00 

5 -MINUTE PROGRAMS 
25 ti 50 ti 100 ti 150 ti 

Monthly _......._._._....._.._.. 13.00 12.50 11.50 11.00 
8 tl 12 ti 24 t1 36 ti 

Weekly _ 13.50 13.00 12.50 11.50 
8. PROGRAM TIME RATES 

1/2 hr 1/4 hr 1/2 hr I/4 hr 
1 z.._..._._._._.. 62 36 104 x_._..._.__.. 46 27 
13 59 34 156 x.-__..-__ 42 24 
26 z.._..._..._._.. 56 32 260 x....__..__ 37 22 
39 53 31 312 z_._._..__._ 33 19 
52 z...___......__. 51 29 365 z 30 18 
Spots and programs may not be combined for fre- 
quency discounts. 

M. SPECIAL FEATURES 
1 min and 30 sec spots within newscasts at 54:30 & 
59:30 ea hr -applicable ROS 240e yearly rate. 
Time signals, weather reports -take 1 minute yearly 
rate. Specified time spots available at 50% premium 
over earned rate. 

KGW 
1922 

PORTLAND 

300x 
8.00 
6.00 
5.00 
50ti 
8.00 
7.00 
6.00 
12 ti 
8.00 
7.00 
6.00 
6 tl 
8.00 
7.00 

350x 
7.00 
5.00 

8Ó ti 
7.00 
6.00 
5.00 
24 t1 
7.00 
6.00 

8 tÌ 
7.00 
6.00 
5.00 

BLAIR RADIO 

R A B 

400x 
6.00 
4.00 
3.00 

100 tl 
8.00 
5.00 
4.00 

36 ti 
6.00 
5.00 
4.00 
10 ti 
6.00 
5.00 
4.00 

Subscriber to the NAB Radio Code 
Media Code 4 238 6270 5.00 
King Broadcasting Co., KO1V Broadcast Center 1501 

S. W. Jefferson St.. Portland, Ore, 97201. Phone 
503-224-8620. Telefax: FKC. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Anc1I H. Payne. 
General Sales Manager -Peter G. Right. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5.000 w.: 620 ke. 

Directional -same pattern. all hours. 
Operating schedule: 5:30-1:00 am Mon thru Sat; 5:30 
am -midnight Sun. PST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 9a. 4d. 5, 6b, 7b. 8. 
Rate Protection: 10e. 11c, 14e. 
Basic Rates: 22b. 23a, 24a, 25a, 29a. 
Contracts: 40a. 45. 46. 470. 
Comb.: Cont. Discounts: 60k. 61a, 61b. 
Cancellation: 70a. 70e, 71a, 73a. 
Affiliated with NBC Radio Network. 
In the event of revision of station rates or tWaunts, 
any continuous broadcasts under the advertiser's con- 
tract may be extended at the rates and diecounts 
herein shown without penalty of short rats or lose of 
discounts on previous broadcast, for a period of not 
more than 13 weeks from the effective date of such 
revision. 
Multi brands may be combined for frequency discount 
Purposes. 
Ra es include station production services as available, 
station transcriptions, libraries and records. Bates 
alit include news service and editing charges in the 
pur of newscasts. Total package commissionable 
to recognized agencies. 

TIME RATES 
ER 8/1/67-Rec'd 7/21/87. 

AA -Mon thru Fri 6-9 am & 4-7 pm. 
A -Mon thru Fri 9 am -4 pm; Sat & Sun 6 am -T 
Dm. 
B -Mon thru Sun after 7 pm. 

S. SPOT ANNOUNCEMENTS 
SECTION I AA- A -A-- 

WKLY: 1 min 20/30 I min 20/30 I 1020/30 
Spec Doe__.........__ 25 19 

8 tL.........._ 20 16 
12 tL.._...._____ 19 15 

24 tL_.._ ........ _.._., 17 13 
30 tL _._ 16 12 
38 t1..._....__..____ 15 11 

SECTION II 
(Subject to preemption) 

1 ti..._._..__.._......._ 17 13 15 12 13 11 
6 U...._ __.- 16 12 14 11 12 10 
12 U._ .__ 14 11 12 10 11 9 
18 tL .__..._......_ 13 10 11 9 10 8 
24 tL........_.._._.._ 12 9 10 8 9 7 
30 tL _ 11 8 9 7 8 6 
36 tL 10 7 8 6 7 6 
10 sec: 60% of 1 -min. 
Minutes, 30 and 10 seconds may be combined for 
maximum frequency. 
Sections I and II may be combined for maximum 
frequency. 

9. PARTICIPATING PROGRAMS 
The Fenwick Show -Mon thro Fri 9 pm -1 am. 
5 1 -min spots per wk (1 per night), ea 15 
Fenwick contracts provide category exclusivity for 
their duration. All Fenwick spots staggered over full 
3-1/2 hour period. 
Fenwick spots may be combined with other spots to 
earn frequency discounts on the other spots. 

10. SPECIAL FEATURES 
NEWS 

ASECTION 
I 

B - 
WKLY: I ti 6+ i ti 6+ 1 tl 6+ 
5 min news 27.50 25.00 22.00 20.00 19.00 17.00 
Headlines _ 22.00 20.00 20.00 18.00 17.00 15.00 

SECTION II 
5 min news 20 18 18 16 16 14 
Headlines .. 18 16 16 14 14 12.50 
10 min news -150% of 5 -min news. 
Section I spots and news subject to rebate of 8% 
upon completion of 52 weeks consecutive broadcasting. 
The 8% rebate applies only to net figures after 
agency commission. 
Section I and II may be combined for maximum fre- 
quency. 

SÖ 15 15 12 

18 
14 14 11 

6 13 12 10 
15 12 11 9 
14 11 10 8 
13 10 9 7' 
12 9 8 0 

KISN 
1939 

VANCOUVER, WASHINGTON 

ezzeu711J Representatives. Inc. 

Independent 

tza 
A Star Station 

Subscriber to the NAB Radio Code 
Media Code 4 238 6380 2.00 
Star Broadcasting, Inc., 10 N. W. 10th Ave., Port- 

land. Ore. 97209. Phone 503-226-7191. 
I. PERSONNEL 

President -Don W. Burden. 
Vice -Pros. & Gen'l Mgr. -Steve Shepard. 

2. REPRESENTATIVES 
B -R Representatives, Inc. 
Seattle -William L. Simpson & Associates Co. 

3. FACILITIES 
5,000 w.; 910 he. Directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15%: no rash dlsroant. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 29b. 25a. 
Contracts: 40a. 45. 
Comb.; Cont. Discounts: 60g. 
In the event the advertiser contracts with the station 
for additional broadcast time, the time rates and 
discounts shown on the rate card on which this con- 
tract is based shall apply to such additional time 
for a period of 13 weeks from the effective date of 
any revision of station time or discounts. Announce- 
ments and programs may not be combined to earn a 
greater frequency discount. 
All plan announcements and programs in all cate- 
gories are combinable. Plan announcements do not 
contribute toward frequency or fixed position an- 
nouncements. Rate holders are not available. 

TIME RATES 
ER 10/1/66 -Reed 10/3/66. 

Class AA -6:00-9:00 am and 4:00-7:00 pm Mon 
thru Sat. 
Class A-9:00 am -4:00 pm and 7:00-11:00 pm Mon 
thru Sat; 6:00 am -10:00 pm Sun. 
Class B -All other times. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(minutes only) 
Plan Plan Plan 

1 11 111 
5:30-10 am..._ .__.._.___...._.._ 6 4 3 
10 am -3 pm _ 12 8 6 
3-7 pm._..._ _ 6 4 3 
7 pm -midnight and/or weekends 12 8 6 

Total .__ _...38 24 18 
Plan I-36 1 -min spots per wk, ea... 23.00 
Plan IT -24 1 -min spots per wk. ea...........__ 24.00 
Plan III -I8 1 -min spots per wk. ea 25.00 

1 -MINUTE ROTATING PLAN PACKAGES 
PER WK: 36 ti 24tí 18ti 12tí 

AA __ __.._ 33.00 34.00 35.00 36.00 
A 31.00 32.00 33.00 34.00 
B 15.00 15.50 18.00 16.50 

Total audience plan announcements do not contribute 
toward frequency of rotating plans announcements. 
30 see or Iras -75% of 1 min rate. 
10 sec or less -50% of 1 min rate. 

(This listing eoMinued on next page) 
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Portland -K I S N -Continued 
10. SPECIAL FEATURES 

(News Only as Regularly Scheduled) 
Class Class Class 

5 MIN: AA A B 
i tl ....._-_..._...___ __ 55. 45. 80. 
26 ti_ ...... _ ............._ 
52 ti _ ---53. 48. 28. 
104 if _......__. 52. 42. Y7. 
156 tt..___..... -_.__.- 51. 41. 26. 
260 U..._.._....... 
312 tl......»._-.....-_....._.....-....._.».._._...-. 99. 39. 24. 
500 .._.....__...-....._._.._......--_. 48. 38. 28. 

10 MINUTES-CI.ABS AA 
(Newa Only as Regularly Bcheduled) 

I ti..._ 82. 156 tl......___._..___ 66. 
26 ti..._._ 61. 260 tL...._ -.___ 67. 
52 ti....._.. .... ___..__..._ Bo. 312 tl.........._..-____.- 58. 
104 ti _ 59. 50P tl ._..._ 55. 

KJIB (FM) 
1968 

PORTLAND 
Media Code 4 238 6435 4.00 
Contemporary FM, Inc., 309 S. W. 4th Ave., Suite 

516. Portland. Ore. 97204. Phone 503-224-1995. 
STATION'S PROGRAMMING DESCRIPTION 

KJIB (FM): Programmed for adults. 
6 mn -6 pm M -F middle-of-the-road music, 85% 
instrumental, 35% vocal, with excursions into Jazz, 
folk and comedy. Hourly news, weather and sports 
from TIPI except in evening when news is at 6 pm, 
8 pm. 10 pm. 12M. Insertion 3 Urnes daily, of local 
cultural, social or public interest feature. 6-8 pm, 
M -F middle-of-the-road music, 80% instrumental. 
20% vocal. 8-10 pis M -F music format same as 6 
mn -6 pm, plus sound effects, discussion of technical 
topics. 10 pm -12M. M -F concert music. Set -Sun. 
seine as weekday 6 mn -0 pm format, 6 am -12M. 
Recd 8/14/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Bernard D. Seitz. 
Sales Manager -Larry E. Jones. 
Operations Manager -Russ Ripley. 

3. FACILITIES 
ERP 35.000 w.; 99.5 mc. Non -directional. Stereo. 
Operating schedule: 6 am -midnight. PST. 
Antenna ht.: 874 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4e, 4d, 5, Bb, 7b. 8. 
Rate Protection: 10e. 11e. 12e, 13e, 14h, 15h. 
Basic Rates: 20h, 21e. 21d, 22h, 23a, 24a, 24b, 24e, 

25a, 28h, 29b, 30, 31. 
Contracta: 40a, 41, 42a, 42c, 43, 44a, 44b, 45. 48, 
47e, 48, 51a, 51b. 
Comb.; Cont. Discounts: 60e, 60f, 601, 61e, 626, 62d. 
Cancellation: 71a, 72, 73h. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATI.23 SAME 

No. 1 Elf 6/1/68-Rec'd 7/10/88. 
AA -Daily 5-10 pm. 
A -batty 6 sm -5 pm & 10 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
1 )MINUTE 

I ti 7 ti 14 ti 21 ti 28 ti 35 ti 
AA 7.50 6.75 6.05 5.45 4.90 4.40 
A 5.00 4. 50 4.05 3.65 3.30 3.00 
30 sec: 70% of 1 -min. 10 sec: 50% of 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk- 5% 39 wk -15% 
26 wk -10% 52 wk -20% 
Spots combine for frequency discounts. 

KKEY 
1954 

VANCOUVER, WASHINGTON 

Good Music 

Subscriber to the NAB Radio Code 
Media Code 4 238 6490 9.00 
Western Broadcasting Co., Box 3361, Portland. Ore. 

97208. Phone 503-289-2565. 
STATION'S PROGRAMMING DESCRIPTION 

KKEY: Programmed for adults. 
MUSIC: showtunes, standards, semi-claasic, 111m 
music. NEWS: network news every hour on half 
hour. Vignettes and human Interest anecdotes. Coni- 
merelals clustered every 10 minutes with maximum 
of 2 commercials in any cluster. Contact Representa- 
tive for further details. ltec'd 8/19/68. 

I. PERSONNEL 
President -Ralph C. Weagant. 
General Manager -Ernest Crater. 

2. REPRESENTATIVES 
Radio TIme Sales. 
Chicago -National Time Sales. 
Seattle -Northern Time Sales, Inc. 

3. FACILITIES 
1.000 a.; 1150 kc. Non -directional. 
Operating schedule: 0 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only; 20 days 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Cede Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7e, 8. 
Rate Protection: 10h, lib, 12b, 13b, 14b, 15b. 
Basic Rates: 20h, 21a, 21b, 21d, 22b. 24b, 25a, 26, 

29a. 
Contracts: 40a, 41, 44a. 45, 46, 50, 51a. 
Comb.: Cont. Discounts: 60b, 61e. 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
1 snot per hour per advertiser. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Rec'd 10/7/68. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: PER MO: 
10+, ea 8.00 50+, ea 7.00 
PER YR; 
100+, ea 6.50 600+, ea 5.50 
30 sec ur lees: so', of 1 -min. 

KLIQ 
1948 

PORTLAND 

All Talk 

Media Code 4 238 6600 3.00 
Cascade Broadcasting Corp.. Broadcast Sq., Oaks 

Park, Portland, Ore. 97202. Phone 503-234-8448. 
STATION'S PROGRAMMING DESCRIPTION 

KLIQ: Programmed for adults and young adults. 
100% TALK. 8 AIR PERSONALITIES and 2 in- 
terviewers emcee the entire operation. NEWS at :55. 
Listener call -in shows at 10:15 am, 12:30, 2:00, 3:00, 
4:30 & 6:30 pm, M -F. Interviews at noon, 4:00 & 
8:30 pm Sat. Interview shows at 9:30. 10:30, 11:00 
& 11:30 am, 2:00, 4:30, 6:00 & 8:30 pm. Sun at 
4:00, 6:00, 7:00, 7:30 & 8:00 pm. Bat telephone 
shows at noon and 6:30 pm, Sun at 2:00 pm. Inter- 
view shows are 30 min, telephone shows are 1-1/2 or 
2 hours. College football, stock and sporta car races 
and high school sports on weekends. Contact Repre- 
sentative for further details. Recd 7/1737. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -David M. Jack. 
Operations Manager -Alleen Goodman. 

2. REPRESENTATIVES 
Weed Radio Corporation. 

3. FACILITIES 
5,000 w. days: 1290 ke, Non -directional. 
Operating schedule: 6 am -local sunset. PST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
KLIQ-FM. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 9a, 5, Oa, 7h, 8. 
Rate Protection: 10h, 11b, 12h. 13h, 14b. 
Basic Rates: 206, 2Ia. 22a. 23a. 24a, 25a, 28c, 29a. 
Contracta: 40a, 41, 42h, 44e. 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 61a. 
Cancellation: 70e, 71a, 73a. 
Prod. Services: 82. 
Affiliated with /CBS Radio Network. 

TIME RATES 
Eft 1/1/68-Rec'd 2/2/68. 

AA -Mon thru Fri 6-9 am & 4-7 pm. 
A -Mon thru Fri 9 am -4 pm. 
B -Mon thru Fri 7 pm -midnight; Sat & Sun all day. 

6. SPOT -ANNOUNCEMENTS -AA- -A- -B- 
PER YR: I min 30 see 1 min 30 see 1 min 30 see 
1 z 20 16 17 15 13 10 
50 x 18 15 16 14 12 9 
150 x. 18 14 15 12 10 8 
350 z 15 13 12 10 9 7 
500 x.._ 14 11 10 9 8 6.50 
750 x. 13 10 9 8 7 8 
1000 x,, _ 11 9 8 7 8 5 
PER MO: 

- 
10 ti _._.._.._. 16 14 13 12 11 10 
15 ti_ 15 13 12 11 10 9 
20 tL _ 14 12 11 10 9 8 
30 ti.. ............... 13 11 10 9 8 7 
40 ti 11 10 9 8 7 6 
50 tL 10 9 8 7 6 5 
100 t) 9 8 7 6 5 4 

7. PACKAGE PLANS 
Open _._._. 20 

ROS WEEKLY PACKAGES 
(Mon thru Sun 8 am -midnight) 

PER WK: 10t1 20tí 30t1 40t1 
1 min _ 12 10 9 8 
30 aec 10 9 8 7 
Best times available. Not combinable for discount. 

9. PARTICIPATING PROGRAMS 
Doug Baker Telephone Show -10:15-11:55 am. 
Joe Pyne Show -noon & 4 pm. 
Mark Lee Telephone Show -12:30-2:30 pm. 
Joe Redburn Telephone Show -2:30-4 pm. 
Joe Redburn Telephone Show -4:30-6:30 pm. 
Weekends only: 
Del Leeson Telephone Show -noon -6 pm Sat; 2-6 pm 
Sun. 
1 min, Mon thru Fri _ _.... 17 

K L I Q -FM 
1067 

PORTLAND 

All Talk 
©QFMU 

Media Code 4 238 6601 1.00 

Cascade Broadcasting Corp., Broadcast Sq., Oaks 
Park, Portland, Ore. 97202. Phone 503-234-8448. 

STATION'S PROGRAMMING DESCRIPTION 
KLIQ-FM: Simulcast with KLIQ through local sun- 
set. Maintains same type programming 6 pm -8 am. 
Contact Representative for further details. Rec'd 
12/1/67. 

I. PERSONNEL 
Pres & Gen'l Mgr. -David M. Jack. 
Operations Manager -Alleen Goodman. 

2. REPRESENTATIVES 
Weed Radio Corporation. 

3. FACILITIES 
ERP 60,000 w.: 92.3 mc. 
Antenna ht.: 920 ft. above average terrain. 
Operating schedule: 24 hours daily. 
Partial simulcast operation. Operated separately 6 
pm -6 am Mon thru Sat; 6 pm -I am Sun. For simul- 
east facilities see ELIO. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
See KLIQ listing for coded regulations. 
Affiliated with American FM Network. 

TIME RATES 
ER 12/1/67 -Reed 12/1/07. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 1042 2602 8122 

Flat, ea 3 7 6 5 4 
7. PACKAGE PLANS 

PER WK: 10 t1 25 t1 50 ti f00í1 
1 min- 7.00 6.00 5.00 4.00 
30 sec 5.00 4.00 3.75 3.00 
10 suc 3.50 3.00 2.50 2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 z 44 32 24 15 

KOIN 
1924 

PORTLAND 

N 11 R A B 

Subscriber to the NAB Radio Code 

Media Code 4 238 6710 0.00 
Mount Hood Radio & Television Broadcasting Corp., 

140 S. W. Columbia St.. Portland, Ore. 9720L 
Phone 503-228-3333. 
STATION'S PROGRAMMING DESCRIPTION 

KOIN: Programmed for adults. 
6-8 am, 51 -Sat entertainment featuring live instru- 
mental combo, popular music, personalities, time. 
weather, traffic bulletins, network and local news each 
hour. 8-10 am, same except recorded popular music. 
Noon -1 pm, M -F local news, weather, live studio 
orchestra, vocalists, featuring popular and western 
music, personalities, celebrity guests. 1-5 personality, 
middle-of-the-road music, network and local news 
on hour. 5-6:10 pm network and local news. sports, 
business, features. 8-10 pm symphonic concert. 10 
pm -12M general popular, news on hour. News: 12 
man consolidated radio and TV news department, 
5 news cars, 2 way communications for direct reporta. 
SPORTS: college football, basketball. FARM: 5:30- 
6 am agent interviews, agricultural college reports. 
Contact Representatives for further details. Recd 
8/10/87. 

I. PERSONNEL 
General Manager -Harry H. Buckendahl. 
Sales Manager -Andrew E. Jacobs, Jr. 
Program Director -Willard Mears. 

2. REPRESENTATIVES 
Henry I. Chrlatal Co., Inc. 
Northwest -Art Moore t: Assoc., Inc. 

3. FACILITIES 
5,000 w.; 970 kc. Directional -night only. 
Operating schedule: 5:30 am -midnight. PST. 
FM FACILITIES 
ERP 100,000 w. 101.1 mc. 
Antenna ht,: 1,641 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d. 4a. 5, 6h. 7b, 8. 
Rate Protection: 10h, 11h. 12h, 13h. 1413, 16. 
Basic Rates: 20e, 21h, 22a, 22b, 23a, 24h. 24e, 25a. 

28a, 28e, 290, 30. 33a. 
Contracts: 40a, 41, 92a, 42c, 43, 44a, 45, 46, 47e. 

48, 51a. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 60i, 61c, 82h. 
Cancellation: 70a, 70e, 71a, 72, 73a. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS Radio Network. 
Member: CBS Radio Pacific Network. 

TIME RATES 
Rates effective July 1. 1964. (Card No. 15.) 

Card received July 6, 1964. 
Class A-6:00 am -7:00 pm daily. 
Class B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 MINUTE 
312 or 

PER WK: 1 ti 52 ti 156 ti 260 ti more U 
1 ti ....._.._... 35.00 33.25 31.50 29.75 28.00 
10 ti..._....._...._.._._ 33.25 31.59 29.93 28.28 26.60 

31.50 29.93 28.35 26.78 25.20 
20 ti..._-.._.._.._.__ 29.75 28.26 26.78 25.29 23.80 
25 ti..._...__.-__-._ 

_ 
28.00 26.80 25.20 23.80 22.40 

30 or more ti 26.25 24.94 23.63 22.31 21.00 
20/30 SECOND BREAKS 

1 ti .................. _._. 25.00 23.75 22.50 21.25 20.00 
10 ti 23.75 22.56 21.38 20.19 19.00 
15 ti._..._.._......_._ 22.50 21.38 20.25 19.13 18.00 
20 tl..._.._ _..._._ 21.25 20.19 19.13 18.08 17.00 
25 ti........ ............ __.. 20.00 19.00 18.00 17.00 16.00 
30 or more U........ 18.75 17.81 16.88 15.94 15.00 

ID'S 
1 tí..._._ __.._... 13.00 12.35 11.70 11.05 10.40 
10 ti..._......_..__..._ 12.35 11.73 11.12 10.50 9.88 
15 U..........._ _._..._ 11.70 11.12 10.53 9.95 9.36 
20 ti 11.05 10.50 9.95 9.39 8.84 
25 ti 10.40 9.88 9.38 8.84 8.32 
30 or more ti..._ 9.75 9.26 9.78 8.29 7.80 

CLASS B 
1 MINUTE 

1 tL. 23.00 21.85 20.70 19.55 18.40 
10 tt 21.85 20.76 19.67 18.57 17.48 
15 ti 20.70 19.87 18.63 17.60 16.56 
20 ti 19.55 18.57 17.60 16.62 15.84 
25 ti 18.40 17.48 16.56 15.64 14.72 
30 or more tt.._.- 17.25 16.39 15.53 14.66 13.80 

20/30 SECOND BREAKS 
I ti... . 18.00 17.10 16.20 15.30 14.40 
10 Ii......._....__.._..._ 17.10 16.25 15.39 14.54 13.68 
15 ti.__....__..._ 16.20 15.39 14.58 13.77 12.96 
20 ti ........... _...____ 15.30 14.54 13.77 13.01 12.24 
25 ti 14.40 13.68 12.96 12.24 11.52 
30 or more ti..._ 13.50 12.83 12.15 11.48 10.80 

ID'S 
1 ti.._ _......_.. 9.00 8.55 8.10 7.85 7.20 
10 tl 8.55 8.12 7.70 7.27 6.84 
15 ti _ 8.10 7.70 7.29 6.89 6.48 
20 ti......._.._..._.__ 7.65 7.27 6.89 6.50 6.12 
25 ti 7.20 6.84 6.48 6.12 5.78 
30 or more tt 6.75 6.41 6.08 5.74 5.40 
Minutes and 20/30 seconds are combinable for fre- 
quency 
PACKAGE 

discounts. ID's are not. 

FULL MARKET PENETRATION PLAN 
(Advertiser may select days) 

FMP spots carry additional discount and rotate 
Mon thru Fri from 10 am -4 pm; Sat 7 am -7 pm: 
Sun 9 am -7 pm. 
Nat ratea after Weekly Quantity, Frequency & FMP 
Plan Discounts: 

OREGON 

8. 

1 MINUTE 
PER WK: lx 52x 1562 
5 ti 29.75 28.28 28.78 
10 ti - .... 26.60 25.27 23.94 
15 ti ........ _.-._......-_ 23.83 22.45 21.26 
20 ti ..... __...._._ _.._ 22.31 21.20 20.09 
25 ti____.------ 21.00 19.95 18.90 
30+ _..._... 19.69 18.71 17.72 

30/20 SECONDS 
5 tL.....-_....__.._.. . 21.25 20.19 19.13 
10 ti. _ 19.00 18.05 17.10 
15 tL 
20 tL-.._.... 
25 ti_._ 

260x 
25.29 
22.61 
20.09 
18.97 
17.85 
16.73 

312+ 
23,80 
21.28 
18.90 
17.85 
16.80 
15.75 

18.08 17.00 
16.15 15.20 

18.88 16.04 15.19 14.35 13.50 
._ 15.94 15.14 14.35 13.55 12.75 ---- 15.00 14.25 13.50 12.75 12.00 

14.06 I3.36 12.66 11.96 11.25 
Minutes and 20/30 are combinable for frequency dis- 
counts but ID's are not. 
Total spots per week can be a combination of FMP 
and regular spots. FMP spots may be combined with 
regular spots to earn frequency. 

CLASS A 
312 or 

1 ti 52 tl 158 ti 280 ti more ti 
1 hr..__.._..._.._-.. 180.00 171.00 162.00 153.00 144.00 
1/2 hr....._.__...._... 100.00 95.00 90.00 85.00 80.00 
1/4 hr..._._.........__. 60.00 57.00 54.00 51.00 48.00 
10 min..._.._._..._.. 50.00 47.50 45.00 42.50 40.00 
5 min..._..._.-_... 40.00 38.00 36.00 34.00 32.00 

CLASS B 
1 hr..._ ....... _...._.__ 120.00 114.00 108.00 102.00 96.00 
1/2 hr...._...__...__. 75.00 71.25 67.50 63.75 80.00 
1/4 hr....._.._....__ 40.00 38.00 38.00 34.00 32.00 
10 min...._ 37.00 35.15 33.30 31.45 29.60 
5 min..._ 34.00 32.30 30.60 28.90 27.20 

K O I N -FM 
1948 

PORTLAND 
Media Code 4 238 6725 8.00 
Mount Rood Radio & Television Broadcasting Corp., 

140 B. W. Columbia Bt., Portland, Ore. 97201. 
Phone -503-228-3333. 

I. PERSONNEL 
General Manager -Harry H. Buckendahl. 
Sales Manager -Andrew E. Jacobs. 
Program Manager -Willard A. Mears. 

2. REPRESENTATIVES 
Henry I. Chrietal Co., Inc. 
Northwest -Art Moore & Assoc.. Inc. 

3. FACILITIES 
ERP 100,000 w., 101.1 mc. Non -directional. Stereo. 
Operating schedule: 
Antenna ht.: 1.644 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
pm -1 am Mon thru Fri: 9-1 am Sat; 6-1 am Sun. 
For simuleaat facilities see KOIN. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a. 3d, 9a, 5. Bb, 7h, 8. 
Rate Protection: lob, 1113, 12h, 13h, 14h, 18. 
Basic Rates: 20a, 21h. 22a, 22h, 23a, 24h, 24c, 25a, 

28a. 28e, 29a, 30, 33a. 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 45, 48, 47a, 

48. 51e. 
Comb.: Cont. Discounts: 60e, 00e. 60d, 601, 61e, 82b. 
Cancellation: 70e, 70e, 71e, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 1 ER 7/1/64-Rec'd 8/3/87. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti Btl 12 ti 24 ti 
1 min. 10 9 7 6 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -15% 

8. PROGRAM TIME RATES 
PER YR: Ix I3x 261 52x 
1 hr _____ 35 34 33 82 
1/2 hr 25 24 23 22 

KPAM 
1951 

PORTLAND 
Media Code 4 238 6820 7.00 
Romito, Inc.. Box 1230, Portland, Ore. 97207. 

Phone 503-226-7676. 
I. PERSONNEL 

General Manager -Wally Roseman. 
Program Director -John Edwards. 
Sales Manager -Ken Byers. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
5.000 w. days: 1410 Ice. Non -directional. 
Operating schedule: 8:00 em -local sunset. PST. 
Partial slmuleast during AM operational hours. For 
non -simulcast facilities see KPFM (FM). 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 4e, 9d. 5. 7e. 
FM facilities: KPFM (FM). 

TIME RATES 
No. 4 ER 11/1/66-Rec'd 12/5/86. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

(Mon thru Fri 6-9 am & 3-6 pm) 
Per wk Per me Per yr I min SO see 
1 ti 1 x...___.. 14.00 10.50 
10 ti 25 ti 100 z. . 12.00 9.00 
20 ti 35 ti 150 x.__ ..... _. 11.00 8.00 
30 ti 50 ti 250 2 ..... ____ 10.00 7.50 
40 ti 75 ti 350 z..._.._._ 9.00 7.00 
50 ti 100 ti 500 x..._...-_ 8.00 8.00 

SPOT TIME 
(8 am -midnight) 

1 ti 1 x...-...... 11.00 8.00 
10 ti 25 ti 100 z 9.00 7.00 
20 ti 35 ti 150 x..._ 8.00 6.00 
30 ti 50 ti 250 z......_.._ 7.00 5.50 
40 ti 75 ti 350 a..._ 6.00 4.50 
50 ti 100 tt 500 a 5.00 4.00 
10 sec ID's: 1/2 of 1 min. 

10. SPECIAL FEATURES 
NEWSCASTS 

2 min 6 5 min 10 
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KPDQ 
1947 

PORTLAND 
Media Code 4 238 6930 4.00 
KPDQ, Inc., 4903 N. E. Sandy Blvd.. Portland. 

Ore. 97213 Phone 503-282-3232. 
STATION'S PROGRAMMING DESCRIPTION 

KPDQ: Programmed for adults. 
RELIGIOUS: non -denominational format. 6 am -1:30 
pm local and nationally syndicated religious pro- 
grams. 1:30-8 pm sacred and gospel music. 8-7 pm 
sacred instrumental music. 7 pm -sign -off sacred and 
gospel music. NEWS: 5 min features on half hour 
during music programming. ltec'd 7/19/67. 

I. PERSONNEL 
President -John W. Davis. 
General Manager -Robert W. Ball, Jr. 

ft. FACILITIES 
1,000 w. days; 800 be. Non-directionaL 
Operating schedule: Sunrise -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 2b, 3a, Sb, Se, 3d, 4b, 4d. 5. Os. 

7a. 8. 
Rate Protection: 10e, lie, 12g. 13e. 14d. 
Basic Rates: 20a, 21a, 21b, 22a, 22b, 25a, 28b, 29b, 

30. 33a. 
Contracts: 40a, 41, 42a, 43. 44a. 45, 48, 47a, 49, 

50. 51a, 51b. 
Comb.: Cont. Discounts: Oea, ßla, 62b. 
Cancellation: 70a. 70d, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
AM/FM COMBINATION RATES 

ER 9/1/67-Rec'd 9/27/67. 
6. SPOT ANNOUNCEMENTS 

Ix 133 52x 156x 260x 312x 
1 9.00 8.50 7.50 8.50 5.50 5.00 
30 see 7.00 8.50 6.00 5.50 5.00 4.50 

7. PACKAGE PLANS 
MONTHLY PACKAGES 

10 ti 25 ti 50 ti 100 ti 200 ti 
1 min 7.00 8.00 5.50 5.00 4.50 
30 sea__ _.._.._.... 5.00 4.75 4.50 4.25 4.00 
10 sec ._..- ._.. 8.50 3.25 3.00 
ROS. 15% discount on year contracte, current billing 
only. 

WEEKLY PACKAGES 
5 ti 10 ti 25 ti 50 ti 

1 min..._.__ _..-...___. 7.00 6.00 5.50 5.00 
30 sec 5.00 4.75 4.50 4.25 
ROS. No additional discount. 

8. PROGRAM TIME RATES 
Ix 133 52x 156x 2603 312x 

1 hr 80.00 77.00 71.00 85.00 58.00 54.00 
1/2 hr 45.00 44.00 42.00 39.00 35.00 33.00 
1/4 hr 29.00 28.50 27.50 26:00 24.00 22.00 
5 min 14.00 13.50 12.50 11.50 10.00 9.00 

KP DQ-FM 
1981 

PORTLAND 
Media Code 4 238 6931 2.00 
KPDQ, Inc., 4903 N. E. Sandy Blvd., Portland, Ore. 

97213. Phone 503-282-3232. 
STATION'S PROGRAMMING DESCRIPTION 

KPDQ-FM: Programmed for adulto. 
RELIGIOUS: non -denominational format. 6 ant -1:30 
pm local and nationally syndicated religious Pro- 
grams. 1:30-6 pm sacred and gospel music. 6-7 
pm sacred instrumental music. 7-10 pm sacred and 
gospel music. NEWS: 5 min features on half hour 
during music programming. Recd 7/19/67. 

I. PERRONNEL 
President -John W. Davis. 
General Manager -Robert W. Ball, Jr. 

3. FACILITIES 
ERP 57,000 w.; 93.7 mc. 
Operating schedule: 6:00 am -10:00 pm. PST. 
Antenna ht. -937 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
See KPDQ listing for coded regulations. 

TIME RATES 
ER 9/1/87-Rec'd 9/27/67. 

6. SPOT ANNOUNCEMENTS 
lx I9x 52x 156x 260x 312x 

1 min 6.00 5.50 5.00 4.50 4.25 4.00 
30 sec _ 5.00 4.50 4.00 3.50 3.25 3.00 

*10% discount when combined with current spot con- 
tract cn KPDQ. 

7. PACKAGE PLANS 
MONTHLY PACKAGES 

10 ti 25 t1 50 ti 100 ti 200 ti 
1 min..._.._....__ 5.00 4.75 4.50 4.25 4.00 
30 sec 4.00 3.75 3.50 3.25 3.00 

`ROB. 10% discount when combined with current spot 
contract on KPDQ. 

WEEKLY PACKAGES 
Sti IOU 25tí 50 ti 

1 min 5.00 4.75 4.50 4.25 
30 see. 4.00 3.75 3.50 3.25 

MOS. 10% discount when combined with current spot 
contract on KPDQ. 

8. PROGRAM TIME RATES 
Ix 133 52x 1563 260x 3121 

1 hr 40.00 38.00 36.00 34.00 32.00 30.00 
1/2 hr..._ 30.00 28.00 26.00 24.00 22.00 20.00 
1/4 hr 20.00 19.00 18.00 17.00 16.00 15.00 
5 min. ...... 10.00 9.50 9.00 8.50 8.00 7.50 

e20% discount when combined with identical schedule 
on KPDQ. Limited availability. 

10. SPECIAL FEATURES 
1/4 HOUR MUSIC PARTICIPATIONS 

PER WK: -1 ti 5tl 10tí 15t125t1 
Ea 10 9 8 7 6 

(') Available Mon thru Fri 7:30-11:30 pm. ROS. 
Includes 30 -second open and close plus 1 -minute 
spot. 
Discounts (current billings only.) 

CONSECUTIVE WEEK DISCOUNTS 
13-25 wk -5% 26-51 wk -10% 52+ wk -15% 

KPFM(FM) 
1946 

PORTLAND 

Media Code 4 298 7040 1.00 
Romito Corp. Box 1230, Portland, Ore. 97207. Phone 

503-226-7878. 
I. PERSONNEL 

President -Wally Roseman. 
Sales Manager -Ken Byers. 
Program Director -John Edwards. 

2. REPRESENTATIVES 
Adam Young, Inc. 

3. FACILITIES 
EItP 33,000 w.; 97.1 mc. 
Operating schedule: 24 hours daily. PST, DST. 
Antenna ht.: 1.200 ft. above average terrain. 
Partial simulcast operation with KPAM. For simul- 
cast rates and facilities see KPAM. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See eoded regulations 
See KPAM listing for coded regulations. 
AM facilities: KPAM. 
Member: Better Music Broadcasters. 

TIME RATES 

Rates identical to KPAM. See that listing. 

KPOJ 
1923 

PORTLAND 

Subscriber to the NAB Radie Cone 
Media Cede 4 298 7150 8.00 
KPOJ, Inc., 1019 S. W. 10th Ave., Portland, Ore. 

97205. Phone 503-227-3484. 
I. PERSONNEL 

Pres. & Glen'1 Mgr. -R. M. Brown. 
Gen'l Sales Mgr. -Al Vuylateke. 
Vice-Pres./Prog.-Vern Mueller. 

2. REPRESENTATIVES 
Edward Petry Jr Company, Inc. 
Seattle -Charles L. Burrow Company. 

3. FACILITIES 
5,000 w.: 1330 kc. Directional. 
Operating schedule: 5:30-1 am. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10th following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertlatng Standards apply. 
General: la, 2a, 26, la, 4a, 9d, 5, 6a. 7b, 8. 
Rate Protection: 10e, lie, 12e. 13e, 14e, 15a. 
Basic Rates: 21a, 22a, 22b, 24a, 24b, 24e, 25c, 28b, 

28e, 29a, 33b. 
Contracts: 40a, 41, 99b, 45, 46, 47a, 48. 50, 51e. 
Comb.: Cont. Discounts: Gob, 60f, 61b, 62b. 
Cancellation: 70a, 70d. 71a, 72, 73b. 
Prod. Services: 80, 82. 
Multiple products of the same parent company may 
combine for all applicable discounts as if placed by 
a single product advertiser, provided a blanket com- 
mitment is made which establishes the rates for all 
products and agencies affected. 
Affiliated with MRS Radio Network. 
FM facUit.íes: K 14)K (FM). 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 21 Eft 10/1/67 -Reed 9/25/87. 
AA -Mon thru Fri 6-9 am & 4-7 pm. 
A -Mon thru Fri 9 am -4 pm; Sat & Sun sign -on - 
7 pm. 
B -Mon thru Sun 5:30-6 am & 10 pm -midnight. 
C -Midnight -sign -off. 

6. SPOT ANNOUNCEMENTS -AA- -A- B - 
PER WK: I min 20/30 I min 20/30 I min 20/30 
1 ti..._ ...... _ 17.00 14.50 15.00 13.00 8.50 7.25 
8 ti 16.00 13.50 14.00 12.00 8.00 6.75 
12 U......-._ 15.00 12.50 13.00 11.00 7.50 6.25 
18 ti 14.00 11.50 12.00 10.00 7.00 5.75 
24 ti 13.00 10.50 11.00 9.00 8.50 5.25 
30 ti 12.00 9.50 10.00 8.00 6.00 4.75 
38 ti 11.00 8.50 9.00 7.00 5.50 4.25 
42 ti 10.00 7.50 8.00 6.00 5.00 3.75 
PER YR: 
300 x.__. 13.00 10.50 11.00 9.00 6.50 5.25 
500 x__-.__ 12.00 9.50 10.00 8.00 6.00 4.75 
700 z.._ 11.00 8.50 9.00 7.00 5.50 4.25 
900 x-._ 10.00 7.50 8.06 6.25 5.00 3.75 
Class C-50% of applicable A rate. 
10 sec: 50% of applicable 1 -min. 
Fixed Position -add 25% to earned rate. 
Class AA -Rotate within time period. All others 
rotate within a given hour. 

7. PACKAGE PLANS 
WEEKEND PACKAGES 

(Sat and Sun only when available) 
I min 30 see I min 30 see 

10 ti 9.50 7.50 20 ti_____..... 8.00 7.00 
8. PROGRAM TIME RATES 

1/2br 1/41w IOmin5min 
1 x ._ ___ 60 38 30 24 

DISCOUNTS 
52x-5% 156x-15% 

104x-10% 280x-20% 
10. SPECIAL FEATURES 

5 MINUTE NEWS PACKAGES 
PER WK: -I wk- -13 wk - 

AA A AA A 
1 tL 22 19 21 18 
5 tL.-_ 20 17 19 16 
10 t ...... _...... _.._ 18 15 17 14 
15 tL..._._..._.-.._ 16 13 15 12 
B-60% of applicable AA rate. 

AÄ+wÁ 
20 17 
18 15 
16 13 
14 11 

SPECIAL RATES 
Dayllne-Mon thru Fri 11:05 am -noon (minimum 5 
per week), fiat 16.00. 
Niteline-Mon thru Fri 8:30 pm -midnight (minimum 
5 per week), Oat 10.00 per spot. 

KPOK(FM) 
(formerly 

1968 
KPOJ-FM) 

PORTLAND 
Media Code 4 238 7200 1.00 
KPOJ, Inc., 1019 B. W. 10th Ave., Portland, Ore. 

97205. Phone 503-227-3484. 
1. PERSONNEL 

Pres. & Gen'l Mgr. -R. M. Brown. 
Gen'l Sales Mar. -Al Vitylsteke. 
Vice-Pres./Frog.-Vern Mueller. 

2. REPRESENTATIVES 
Edward Petry & Company, Inc. 
Seattle -Charles L. Burrow Company. 

3. FACILITIES 
ERP 100.000 w. (horix.), 6,800 w. (vert.); 98.5 mc. 

Stereo. 
Operating schedule: 6 am -midnight. PST. 
Antenna ht.: 1,036 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See KPOJ for coded regulations. 
AM facilities: KPOJ. 

TIME RATES 
No. 1 Eff 8/15/68-Rec'd 9/9/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 6ti 12 ti 18 ti 24tI 80ti 
1 min. 7.50 7.00 6.50 6.00 5.50 5.00 
30 sea 6.00 5.50 5.00 4.50 4.00 3.50 

8. PROGRAM TIME RATES 
PER WK: 
1/2 hr 

Sti 6ti 12 ti 
15 14 13 

Less news or weather insert. 
10. SPECIAL FEATURES 

NEWS AT :30 
PER WK: I ti 601 12 ti 18ti 24tí 30ti 
1/2 hr 9.50 9.00 8.50 8.00 7.50 7,00 
Includes open and close plus 1 1 -min spot. 

WEATHER AT :60 
1 hr 7.50 7.00 6.50 6.00 5.50 5.00 
Includes open and close plus 1 30 -sec spot. 

KQFM (FM) 
1948 

Media Code 4 238 7260 5.00 
Point-O-Salescast, Inc., 405 N. W. 18th Ave.. Port- 

land, Ore 97209. Phone 503-228-5191. 
I. PERSONNEL 

General Manager -Arlie D. Kent. 
Merchandising Manager -Lee A. Yackley. 
Program Director -Eileen B. Peck. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
ERP 17,000 w.; 100.3 mc. 
Operating schedule: 8 am -11 pm daily. PST. 
Antenna ht.: 920 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 2% cash discount. Net 15 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 5. 6a. 
Rate Protection: 10e. llf, 12e, 13f, 14e. 
Basic Rates: 2013, 21b, 22a, 23a, 24, 28a, 33b. 
Contracts: 40a, 41. 44b, 51a. 
Comb.: Cont. Discounts: 60h, 61b, 82d. 
Cancellation: 70a, 70c, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 12/1/67-Rec'd 11/29/67. 
6. SPOT ANNOUNCEMENTS 

Ix I9x 52x 156x 260x 312x 
1 min 5.35 5.00 4.80 4.15 4.00 3.50 
30 sec 4.35 4.00 3.80 3.15 3.00 2.50 

7. PACKAGE PLANS 
PER WK: 7 ti 14 t1 21 01 28 tl 
1 min -. 4.35 4.25 4.00 3.70 
30 sec 3.35 3.25 3.00 2.75 

8. PROGRAM TIME RATES 
Ix 133 52x 156x 260x 312x 

1 hr _ 35.00 33.00 31.00 29.00 27.00 25.00 
1/2 hr _ 25.00 23.00 21.00 19.00 17.00 15.00 
1/4 hr 15.00 14.00 12.00 10.00 8.00 8.00 
5 min 7.50 7.00 6.50 6.00 5.50 6.00 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -10% 52 wk -15% 

KRDR 
(formerly 

1956 
KG RO) 

CITY OF LICENSE 

GRESHAM 
Media Code 4 238 3740 0.00 
(This is a duplicate of the listing appearing under 
Gresham, Ore.) 
Action Broadcasting Co., Box 32, Gresham, Ore. 

97030. Phone 503-665-4143. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Jack Grant. 
Vice-Prea. & Oper. Mgr. -George DeWitt. 

2. REPRESENTATIVES 
Paul H. Raymer Company, Inc. 
San Francisco -Don R. Pickens Co. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a. 
Contracte: 40a. 
Cancellation: 73a. 
Package discount retroactive if schedule is continuous. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received July 8, 1985. 

Clase AA -6:00-9:00 am and 4:00-7:00 pm. 
Class A -All other times. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

1 Minute -Guaranteed Times 
CLASS AA 

PER WK: 1 wk 4 wk 8 wk 13 wk 26 wk 
1 ti 12.00 11.50 11.00 10.50 10.00 
5 ti 11.50 11.00 10.50 10.00 9.50 
10 ti 11.00 10.50 10.00 9.50 9.00 
15 U. ...... 10.50 10.00 9.50 9.00 8.50 
20 ti_ 10.00 9.50 9.00 8.50 8.00 
25 ti 9.50 9.00 8.50 8.00 7.50 
30 ti 9.00 8.50 8.00 7.50 7.00 

52 wk 
9.50 
9.00 
8.50 
8.00 
7.50 
7.00 
8.50 

CLASS A 
l'ER WK: 1 wk 4 wk 8 wk 13 wk 28 wk 
1 ti 10.00 9.50 9.00 8.50 8.00 
5 ti 9.50 9.00 8.50 8.00 7.50 
10 ti ..... 9.00 8.50 8.00 7.50 7.00 
15 ti ....... 8.50 8.00 7.50 7.00 6.50 
20 tL ..... 8.00 7.50 7.00 6.50 6.00 
25 tí._......._ 7.50 7.00 8.50 8.00 5.50 
30 ti 7.00 6.50 6.00 5.50 5.00 

FLOATING PACKAGES 
1 ti _ 9.00 8.50 8.00 7.50 7.00 
5 ti ....... 8.50 8.00 7.50 7.00 6.50 
10 ti 8.00 7.50 7.00 6.50 6.00 
15 tL - 7.50 7.00 6.50 8.00 5.50 
20 ti 7.00 6.50 6.00 5.50 5.00 
25 ti..._ 6.50 6.00 5.50 5.00 4.50 
30 ti 6.00 5.50 5.00 4.50 4.00 
30 seconds -75% of 1 -minute rate. 
20 seconds -60% of 1 -minute rate. 
10 seconds -50% of 1 -minute rate. 

8. PROGRAM TIME RATES 
1 hr 95.00 1/4 hr...._-_.._-...._ 30.00 
1/2 hr 50.00 5 min......-_....__ 15.00 

10. SPECIAL FEATURES 
Newscasts -5 minutes on the hour 15.00 ea; 2 min- 
utes on the 1/2 hour 12.50 ea. 

(D) 

52 wk 
7.50 
7.00 
6.50 
6.00 
5.50 
5.00 
4.50 

KVAN 

6.50 
6.00 
5.50 
5.00 
4.50 
4.00 
3.50 

1956 

VANCOUVER, WASH. 
Media Code 4 238 7590 5.00 
Cathryn C. Murphy, Box 1983. Portland, Ore. 97207. 

Phone 503-285-6500. 
Main Studio -12640 N. Fan Rd., Portland, Ore. 

97207. Phone 503-285-2222. 
San Francisco office -1240 Seventh Ave., Suite 1, 

San Francisco, Calif. 94122. Phone 415-861-8419. 
I. PERSONNEL 

Owner & Gen'l Mgr. -Cathryn C. Murphy (Mrs.). 
Office & Com'1 Mgr. -Samuel P. King. 
Religious Director -A. C. Brown. 

2. REPRESENTATIVES 
Sandeberg-Glenn Company. 

3. FACILITIES 
1.000 w. days; 1480 kc. Non -directional. 
Operating schedule: 6 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See eoded regulations 
Contracts: 40a. 

TIME RATES 
ER 1/1/67-Rec'd 9/27/87. 

6. SPOT ANNOUNCEMENTS 
Ix 261 52x 156x 

1 min. 9.20 8.30 7.80 6.90 
6.90 6.50 5.80 
5.50 5.20 4.60 15 sec... ..... _. ..... _. .......... _._... 8.10 

7. PACKAGE PLANS 
1 WEEK 

1 min t 
30 sec..._....._...._ _. 
15 sec..._....-.. 

IO t( 
70 
80 
50 

20tí 90tI4061 
135 195 250 
115 185 210 

95 135 170 
4 WEEKS 

1 min 270 520 750 980 
30 sec 230 440 630 800 
15 sec 200 360 510 640 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x 84.50 50.80 34.00 18.50 
26 x. - 76.00 45.70 30.50 18.60 
52 x 72.00 43.20 28.80 15.70 
156 x. 63.80 38.10 25.40 13.90 

KWJJ 
1925 

PORTLAND 

Media Code 4 238 7700 0.00 
KWJJ Broadcasting Co.. 931 S. W. King Ave., Port- 

land. Ore. 97205. Phone 503-228-4393. 
STATION'S PROGRAMMING DESCRIPTION 

KWJJ: Programmed for adults. 
6 air personalities emcee entire operation. 24 hour 
per day country music programming. NEWS: net- 
work 5 min on hour, local news community oriented 
5 min 4 times daily. 15 min local news 5 pm M -F. 
Snorts news at :45, 5 times daily M -F. Taped 
square dance program Tues pm. Religion M -Bat 
7:30-9:30 pm. Public interest weekend entertainment 
guide 4 times every Fri. SPORTS: network college 
football. COMMERCIAL POLICY 17 minutes per 
hour. Contact Representative for further details. 
Bec'd 11/14/67. 

I. PERSONNEL 
Pres. & Owner -Rodney F. Johnson. 
General Manager -George R. Sanders. 
Traffic Manager -Jerry Speerstra. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
50,000 w. days. 10,000 w. nights; 1080 kc. 

Directional -same patterns, day and night 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 3a, Sb, 3d, 4a, 4d. 5. 6a, 7b, 8. 
Rate Protection: 10a, ila, 12a. 13a, 14a. 15a, 15b 
Basic Rates: 20b. 21b, 21d, 22a, 22b, 23a. 26, 27, 

28a, 28c, 29a. 
Contracts: 40a. 41. 44a, 44b, 45. 46, 48. 51a. 
Comb.: Cont. Discounts: 60a, 80d, 60e. 60f, 601, 61a. 
Cancellation: 70c, 71a, 73a, 73b. 
Prod. Services: 82. 
Affiliated with American Information Network. 

TIME RATES 
Eff Rec'd 11/28/67. 

AAA -Mon thru Fri 7-10 am. 
AA -Mon thru Fri 6-7 am & 3-6 pm. 
A -Mon thru Fri 10 am -3 pm & 6-7 pm; Sat & 
Sun 6 am -7 pm. 
B -All other times. 

(This listing eontinued en next page) 
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OREGON Portland -K W J J -Continued 
7. PACKAGE PLANS 

1 MINUTE 
(1-52 WEEKS) 

PER WK: 5t1 10 ti 15ti 20 ti SOti 
AAA 22 20 18 16 14 
AA 20 18 16 14 12 
A 18 16 14 12 10 
B ........._ 16 14 12 10 8 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
CONSECUTIVE ]VEEK DISCOUNTS 

52 wk -10%. 
8. PROGRAM TIME RATES 

1 hr 1/2 Irr 1/4 hr 
1-158 ti _._._....___ 120. 75. 48. 
157-365 ti._ _r._... 96. 58. 38. 

10. SPECIAL FEATURES 
5 min news: 1-1/2x 1 -min. 

KXL and KXL-FM 
1926 1960 

PORTLAND 

R A 

Subscriber to the NAB Radio Code 
Sold in Combination Only: Programmed Separately. 
Media Code 4 238 7810 7.00 
Seattle, Portland and Spokane Radio. Box 22106. 

S. E. 82nd and Sunnyside Rd., Portland, Ore 
97222. Phone 503-654-3193. 

I. PERSONNEL 
General Manager -Lester M. Smith. 
Station Manager -Melvin M. Bailey. 
Sales Manager -Richard lt. Levy. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
50.000 w. days; 750 kc. 

Directional -same pattern, all hours. 
Operating schedule: 6 am -local sunset. PST. 

4. AGENCY COMMISSION 
15% no cash discounts. 

3. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code AdverUsfng Standards apply. 
General: la, 2b, la, 9a, 9d, 5, 6a, lb, 8. 
Rate Protection: 106, 11b, 12b. 13b, 14b. 
Basic Iates: 20b, 21a, 21d. 22a, 24e, 28b, 32b. 
Contracts: 40a, 41, 46, 47a. 
Comb. Cont. Discounts: 60a, 60f. 
Cancellation: 70a, 70e. 71a. 72. 73b. 

TIME RATES 
KXL and KXL-FM COMBINATION 

No. B Rif 3/1/68-Rec'd 4/5/68. 
AA -Mon thru Fri 6-10 am & 3-6 pm. 
A -Mon thru Fri 10 am -3 pm; Sat & Sun 6 am -6 pm. 
B -Daily 6 pm -6 am. 

7. PACKAGE PLANS 
PER WK: 6ti 12 ti I8t124t1 

AA 20 19 18 16 
A. 18 17 16 14 
B 12 11 10 8 

30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

PER W K: 
TOTAL AUDIENCE PLAN 

tl 18 ti 24 ti 
Plan I (1/2 AA, 1/2 A)..._.._ ............. 16 15 13 
Plan II (1/3 AA, 1/3 A. 1/3 B)..__.. 12 11 10 

CONTINUOUS WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 

K X L -FM 
1960 

PORTLAND 

N. u R A 13 

Subscriber to the NAB Radio Code 
Sold in Combination Only: Programmed Separately. 
Media Code 4 298 7811 5.00 
Seattle. Portland & Spokane Radio. Box 22106, Port- 

land. Ore. 97222. Phone 503-654-3193. 
I. PERSONNEL 

General Manager -Lester M. Smith. 
Station Manager -Melvin M. Bailey. 
Sales Manager -Richard R. Levy. 

2. REPRESENTATIVES 
McGavern-Guild-PGW Radio, Inc. 

3. FACILITIES 
ERP 68,000 W.; 95.5 me. Stereo. Non -directional. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 920 ft above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a. 4d, 5, 613. 7b, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21a, 21d, 22a, 24c, 28b, 32b. 
Contracte: 40a, 41, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60f. 
Cancellation: 70a. 70e. 71a. 72. 73b. 

TIME RATES 
Sold In combination with KXL. 
Mee that listing for rates. 

KYXI 
1947 

OREGON CITY 

®KATZ RADIO 
WEST 

Media Code 4 238 7920 4.00 
Republic Broadcasting. Inc., Box 22125, Portland, 

Ore. 97222. Phone 503-656-1441. 
I. PERSONNEL 

Vice -President -Wally Nelakog. 
General Manager -James B. McGovern. 
Program Director -James Liniger. 

2. REPRESENTATIVES 
Katz Radio, West. 
Seattle -The Tacher Company. 

S. FACILITIES 
50.000 w. days: 10.000 w. nights. 1520 kc. 

Same pattern day and night. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 4a, 4d, 5. Bb, 7b, 8. 
liate Protection: 10b, 11f, 12b, 13b, 14b. 15e. 
Basic Rates: 20b, 21b, 22a. 23a, 24a, 24b, 24c, 

28c. 29a, 30. 
28a, 

Contracts: 40a, 40e, 91, 44a, 44b, 45, 46, 48, 49, 
51a, 51b, 51e. 

Comb.: Cont. Discounts: 60d, 60e, 60f, 65g, 60h, 
801, 61a, 61b, 62b. 62d. 

Cancellation: 70e, 71a, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eff 6/1/68-Rec'd 5/31/68. 

I -Mon thru Sat 8-10 am & 3-7 pm. 
II -Mon thru Sat 10 am -3 pm: Sun 10 am -7. pm. 
III --Mon thru Sat 5-6 am; Sun 6-10 am; Daily 7 - 
pm -midnight. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: I ti 12 ti 18t1 24 ti 
1 min _ 28.00 24.00 23.00 22.00 
30/20 sec 22.40 19.20 18.40 17.60 
10 sec 16.80 14.40 13.80 13.20 

SECTION II 
1 min. _ 25.00 20.00 19.00 18.00 
30/20 sea 20.00 16.00 15.20 14.40 
10 sec 15.00 12.00 11.40 10.80 

SECTION III 
1 min. _ 14.00 12.00 11.00 10.00 
30/20 sec 11.20 9.60 8.80 8.00 
10 sec 8.40 7.20 6.60 6.00 

CONSECUTIVE WEEK DISCOUNTS 
52 wk -8% 

7. PACKAGE PLANS 
BEST BUY PLAN 

PER WK, EA: I min 
30 ti (12I, 12II, 6III) ._-.__ -....._..___..._..- 15 
15 ti (6I, OII, 1111) _ -..._. 17 
Not combinable with Sections I, II or III. 
30/20 sec: 80% of applicable 1 -min. 
10 sec: 60% of applicable 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
52 wk -8% 

RATEHOLDER 
Minimum wkly itched of 6 1 -min spots 6 am -midnight 
Mon tira Sun necessary to maintain consec wk adver- 
tising. 

PRINEVILLE 
Crook County -Map Location E-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KRCO 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 238 8030 1.00 
Radio Central Oregon, Inc.. Box K, Prineville, Ore. 

97754. Phone 503-447-6239. 
I. PERSONNEL 

Pres. & Gen l Mgr. -C. R. Matheaa. 
Sales Manager -C. R. Matheny. 

2. REPRESENTATIVES 
Adam Young --Western States Radio Empire Division. 
Seattle-Portland-Feltis/Dove/Croghan, Inc. 
Denver, Salt Lake -Bob Biz Co., Inc. 

3. FACILITIES 
1,000 w. days; 690 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. PST, DST. 

4. AGENCY COMMISSION 
15/0 time only 20 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3d, 4a, 5, 6a, 7a. 
Rate Protection: 10c, ilc, 12e 13e, 14c, 15e. 
Basic Rates: 20b, 21a, 22b, 23a, 24c, 25c, 26, 28b, 

28c, 29a, 30, 33b. 
Contracts: 40a, 44b, 45. 46, 47a. 50. 
Comb. Cont. Discounts: 60e. 60d, 60g, 61b, 62d. 
Cancellation: 72. 73a. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective 

Rates received March 4. 1986. 
7 PACKAGE PLANS 

6 per wk or 52 ti 
12 per wk or 104 ti .-_.... 
18 per wk or 156 ti _...r... 
24 per wt or 260 ti _. 
30 per wk or 312 ti 

8. PROGRAM TIME RATES 

1 min 30 sec 
5.00 4.00 
4.75 3.80 
4.50 3.60 
4.25 3.40 
4.00 3.20 

5 min 
6 per wk or 52 t(._...._._.._ ---- 10.00 
12 per wk or 104 ti._.__...__. 9.50 
18 per wk or 156 ti._........_...- 9.00 
24 per wk or 260 ti._........_..._...-__._..__._.__.. 8.50 
1/4 hour -2 tines 5 -minute rate. 
1/2 hour -3 times 5 -minute rate. 

REDMOND 
Deschutes County -Map Location E-2 

See SRDS consumer market map and date at begin- 
ning of the State. 

KPRB 
1952 

Media Code 4 238 8140 8.00 
Don and Rita Anderson, Box 787, Hwy. 97 N., Red- 

mond. Ore. 97756. Phone 503-548-3100. 
I. PERSONNEL 

Station Manager -Don Anderson. 
2. REPRESENTATIVES 

J. A. Lucas & Co., Inc.-JALCO. 
Portland-Feltis/Doce/Croghan, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1240 he. 

Non -directional. 
Operating schedule: 6 am -8 pm daily. PST. 

4. AGENCY COMMISSION 
15%: no cub amount. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3a, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Ratee: 22b. 23a, 26, 28b, 29a. 
Contracta: 40a, 45, 46, 48. 
Comb.; Cont. Discounts: 60a, 60c, 00k, 61a, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 

TIME RATES 
Rates effective September 1, 1958. (Card No. 1.) 

Card received September 2, 1958. 
Rev. (Package hates) effective September 1, 1959. 

6. SPOT ANNOUNCEMENTS () (t) (8) 
1 lime.__...._............__..._.. 5.00 3.90 2.80 

13 times___________ 4.75 3.70 2.47 
26 times _.._.»_ 4.50 3.50 2.84 
52 times 4.25 3.30 2.21 

104 times..._ 3.75 3.10 2.08 
156 times ...._.._...._ 3.50 2.90 1.95 
312 times 3.00 2.70 1.82 () One minute or 150 words. 

(t) 1/2 minute or 75 words. 
(#) 10 second time signal or 25 words Uve includ- 
ing time. 

7. PACKAGE PLANS 
Per week: 1 min. 30 sec. au sec. 

10 times, each._-..._.._..__._ 4.50 8.20 2.00 
15 times, each._..._...._...._._ 4.25 3.00 1.75 
20 times. each__.......___.._._ 
25 times. each_.__.. 

4.00 2.75 1.50 
8.75 
3.50 

2.50 
2.25 

1.25 .... 
30 times. each..._._.._..____ 
35 times, each.__...._...__.._. 8.25 2.00 
40 times. each-___.__:_.-.. 3.00 1.75 __ 

Per month: 
20 times, each....._..__....._._ 4.75 3.50 2.25 
30 tines, each._......._.._._...._ 4.50 3.25 2.00 
40 times, each.. .... 4.25 3.00 1.75 
50 times, each_.._..._ ....... _._. 4.00 2.75 1.50 
60 times, each. _______ 
70 times. each...... ____ 3.75 

3.50 
2.50 
2.25 
- 
__.__ 

REEDSPORT 
Douglas County -Map Location E-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KRAF 
1961 

Media Code 4 298 8250 5.00 
KRAF, Box 471. No. 1 Melody Lane. Reedaport, 

Ore. 97467. Phone 503-271-2674. Florence phone 
503-997-3514. 

I. PERSONNEL 
Owner -Manager -Wayne A. Moreland. 
Sales Manager -Don Atkinson. 
Program Director -Ray James. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Seattle, Portland-Feltis/Dove/Croghan, Inc. 

3. FACILITIES 
5,000 w.; 1470 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. PST, DST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10 days. 

5. GENERAL RATE POLICY 
Member: Western States Radio Empire. 

TIME RATES 
No. 104 Eft 6/67 -Reed 6/19/67. 

7. PACKAGE PLANS 

YEARLY: 1 52x 104x 158x 260x 312x 
WEEKLY: () 12 ti 18 ti 24tí SOtI 
Open ....._._.._.._._.. 4.00 3.80 3.60 3.40 3.20 

30 SECONDS 
Open ............._..___.. 3.20 3.04 2.88 2.72 2.56 

() 6 ti or less. 
10 see ID's: 50% of 1 -min. 

8. PROGRAM TIME RATES 
5 MINUTES 

YEARLY: 52x I04x 156x 260x 
WEEKLY: () 12 t1 1811 24t1 
Open 

... 
...._.__............_. 8.00 7.60 7.20 6.80 () 6 ti tr less. 

1/4 hr: 2z 5 -min. 1/2 hr: lx 5 -min 

ROSEBURG (3 AM) 
Douglas County -Map Location E-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KQEN 
1950 

Media Code 4 238 8360 2.00 
KQEN Broadcasters, Inc., Box 847, Roseburg, Ore. 

97470. Phone 503-673-4464. 
I. PERSONNEL 

Owner á Manager -Lyle Fenner. 
2. REPRESENTATIVES 

Washington, Oregon -William L. Simpson & Asso- 
ciates Co. 

San Francisco -Pacific Broadcast Sales. 
3. FACILITIES 

1.000 w.; 1240 1240 he. Non -directional. 

4.OA 
in 

GENCYBCOMMISSION 
le: 6 am -midnight daily. PST. 

15% on station time only; no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

Contracts: 40e. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective February 1, 1959. 
Rates received January 29, 1959. 

6. SPOT ANNOUNCEMENTS 
I ti 6.00 104 ti_._..__..._... 4.50 
13 ti....._...._..._.-_. . 5.50 156 ti _..._...._.».. 4.25 
26 t1.._.__ ._..._..... 5.25 260 ti... » 4.00 
52 ti 5.00 365 ti _._..__- 3.75 

7. PACKAGE PLANS 
10 SECONDS 

10 tf_........_.._. ..,_ _...__- 35.00 
20 U. within 7 days._.-. 80.00 
30 ti, within SO days 95.00 
50 ti, within 30 days 150 00 
100 ti. within 30 days 275.00 
120 ti. within 30 days.... 315 00 

1 MINUTE 
10 tl.»_....._..». _._ ...__... 45.00 
20 ti, within 7 days 80.00 
30 ti. within 30 days 127 50 
50 ti. within 30 days 200 00 
100 ti, within 30 days ..... .__... 875.00 
120 ti. within 30 days ...._......-_.-..._ 420.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti -__..-. 37.50 25.00 18.00 12.00 
13 ti 35.00 23.00 17.00 11.00 
26 ti. _ 32.50 22.00 18.00 10.50 

21.00 15.00 9.50 
104 28.50 19.00 14.00 8.50 
156 ti.___..._........_ 27.00 17.00 18.00 7.50 
280 U. .-.. .- 26.00 15.00 12.00 6.50 
385 ti_..._-_. __ 25.00 14.00 11.00 6.25 

KRNR 
1935 

Subscriber to the NAB Radio Cone 
Media Code 4 238 8470 9.00 

Douglas County Trlcasters. Inc.. Box 81e, 782 N. E. 
Garden Valley Rd., Roseburg, Ore. 97470. Phone 
Orchard 3-5551. 

I. PERSONNEL 
Pres., Mgr.. & Sales Mgr. -James H. Johnson. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Portland -Seattle -Art Moore & Assoc.. Inc. 
South. Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 
1000 w. days, 250 w. nights; 1490 kc. Non -direc- 

tional. 
Operating schedule: 5 am -midnight daily. 

4. AGENCY COMMISSION 
15%0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 5, 65, 7b. 
Rate Protection: 10b, 11b, 14b. 
Basic Rates: 22a, 23a, 24a, 25a, 28b. 
Contracta: 40a. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 71a, 73a. 
Affiliated with CBB Radio Network. 
Member: CBS Radio Pacific Network. 
Various products of a single manufacturer, with or 
without different agency representation may combine 
schedules to secure maximum discounts, providing 
blanket contract is Issued from one source. 

TIME RATES 
Eff 8 /l5/66-Rec'd 9/6/66. 

6. SPOT ANNOUNCEMENTS 
PER W K: [PER YR: I min 80 see 10 tee 

1 x 5.50 4.10 2.75 

5 U 50 x 5.00 3.75 2.50 
10 ti 100 x _..._- 4.75 3.50 240 
15 ti 150 x __...- 4.50 3.40 2.25 
20 ti 200 z _. 4.00 3.00 2.00 
25 ti 250 z .................-. 3.75 2.80 1.90 
30 ti 300 z 3.50 2.80 1.75 
40 tl 400 z......._........_...._. 3.25 2.45 1.80 
50 ti 500 X. _ 3.00 2.25 1.50 

#1000 z 2.50 1.85 1.25 
--(*) ROS rate. 

(t) 
Guaran 
Specialtend 

rate. rate. 

8. PROGRAM TIME RATES 
Ix IOx 25x 50x IOOx 150x 250x 

1/2 hr 25.00 24.00 23.00 22.00 21.00 20.00 18.00 
1/4 h r..._ 18.00 17.00 18.50 16.00 15.00 14.00 13.00 
5 min. 10.00 9.50 9.25 9.00 8.50 8.00 7.50 

KYES 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 238 8580 5.00 
Douglas Broadcasters, Inc.. Box 1138, 762 S. E. Pine 

St.. Roseburg, Ore. 97470. 
I. PERSONNEL 

Manager -Elliott Motschenbacher. 
2. REPRESENTATIVES 

Adam Young -Western States Radio Empire Division. 
Seattle, Portland-Feltis/Dove/Croghan, Inc. 
Denver. Salt Lake -Bob Hix Co., Inc. 

3. FACILITIES 
1,000 w. days; 950 he. Non -directional. 
Operating schedule: Sunrise -local sunset. PST. 

4. AGENCY COMMISSION 
15%0 time only: 20 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 65. 
Rate Protection: 12a, 14a. 
Basic Rates: 22a, 22b, 23a, 24b, 29a. 
Contracts: 40a, 46. 
Comb.: Cont. Discounts: 61h. 
Cancellation: 71e, 73a. 
Member: Western State Radio Empire. 

TIME RATES 
Rates effective March 1. 1966. 

Rates received January 31. 1966. 
7. PACKAGE PLANS 

1 min SO seo 
8 per wk or 52 ti, ea....... _..__...__..._-_. _ 5.50 4.40 
12 per wk or 104 ti, ea. _..__......__ 5.20 4.16 
18 per wk or 156 ti, ea.._..-_._....._._.__. 5.00 4.00 
24 per wk or 260 ti, ea....__.__ _ 4.70 3.78 
30 per wk or 312 ti. ea __....-._._._ 4.40 3.52 

8. PROGRAM TIME RATES 
5 min 

6 per wk or 52 ti, ea...__.__ 11.00 
12 per wk or 104 ti, ea... _._ 10.40 
18 per wk or 156 ti, ea.._._ ' 10 00 
24 per wk or 260 ti, ea___._.._..._-. 9.40 
1/4 hour is twice the 5 minute rate. 
1/2 hour is 3 times the 5 minute rate. 

ST. HELENS 
Columbia County -Map Location C-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KOHI 
1959 

Media Code 4 238 8690 2.00 
Columbia County Broadcasters. Inc., Box 187, KOHL 

Bldg.. 585 S. Columbia Hwy., St. Helens, Ore. 
97051. Phone 397-1600. 

1. PERSONNEL 
President -L. Berenice Brownlow. 
Vice-Pres.. Gen'] & Bta. Mgr. -Charles T. Brownlow. 
Program Director -Ric Elgin. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division, 
Seattle, Portland-Felts/Dove/Croghan, Inc. 

3. FACILITIES 
1.000 w. day,: 1600 hr. Non -directional. 
Operating schedule: 6:00 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 net time; 10th of following month. 

(This listing continued on next page) 
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OREGON 
St. Helens -K 0 H I -Continued 
a. GENERAL ADVERTISING See coded regulations 

General: la, 3a, 9b, 9d, 5, 6a. 
Rate Protection: 12a, 14e. 
Basic Rates: 20a, 22b, 29b, 26, 28b. 
Contracts: 40a, 45. 97a. 
Comb.; Cont. Discounts: 60k. 61b, 82b, 62e. 
Cancellation: 70e, 70c, 71a, 73e. 
hates are for station Ume and facilities 60%; serv- 
ices 40%. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective 

Rates received March 4, 1966. 
7. PACKAGE PLANS 

6 per wk or 52 ti 
12 per wk or 104 ti 
18 per wk or 156 ti 
24 per wk or 260 ti 
30 per wk or 312 ti 

8. PROGRAM TIME RATES 

6 per wk or 52 ti 
12 per wk or 104 ti._ 
18 per wk or 156 ti._ 
24 per wk or 260 ti 
1/4 hour -2 times 5 -minute rate. 
1/2 hour -3 times 5 -minute rate. 

SALEM (4 AMI 

1 min 30 sec 
4.00 3.20 
3.80 3.04 

. 3.60 2.86 
.-. 3.40 2.72 
_ 3.20 2.56 

5 min 
8.00 
7.60 
7.20 
6.80 

Marion County -Map Location D-2 
See SRDS consumer market map and data at begin- 
ning of the State. 

KAPT 
1961 

Media Code 4 238 8800 7.00 
Salem Broadcasters, 212 High St. 

Ore. 97301. Phone 503-364-3353. 
I. PERSONNEL 

General Manager -Bob Thomllnson. 
Station Manager -Don L. Edwards. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Portland. Seattle -Charles L. Burrow Company. 

3. FACILITIES 
1,000 w. days; 1220 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. PST. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a. 5. 6a, 7a, 8. 
Rate Protection: 10a, ila, 12e, 13e, 14a. 15b. 
Basic Rates: 20b, 21a, 25e, 28a, 28c, 29a, 31, 32b, 

33c. 
Contracts: 40a, 41, 42d, 44a, 45, 46, 47a, 98, 51a, 

51h. 
Comb.; Cont. Discounts: 60h, 601, 61a, 62e. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1965. 
Rates received October 26. 1965. 

6. SPOT ANNOUNCEMENTS 
PER YE: 1 min 30 sec 1 min 30 sec 
1 ti .......... 5.47 4.20 260 tI ..__... 4.57 3.45 
13 tI -. _ 5.40 4.12 312 ti.._..__... 4.35 3.22 
26 tt..._..____. 5.32 4.05 500 ti...___._ 9.12 3.07 
52 ti 5.25 3.97 750 ti...._.-.. 3.90 2.92 
104 ti...__.._ 5.02 3.82 1000 tl.-.._...-.. 3.87 2.77 
156 ti 4.80 3.68 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

PER WK: 1 min 30 sec 1 min 30 see 
10 ti 5.25 3.97 25 tl....-.._.._... 4.57 3.43 
15 ti..._.._.._ 5.01 3.79 30 ti..._........._ 4.35 3.25 
20 ti ....... _ 4.80 3.81 35 tl.-__.-... 4.12 3.07 

8. PROGRAM TIME RATES 
PER YR: 5 min 5 min 

5.20 
13 5.85 158 ti..-_..___ 5.00 
28 ti._...._ 5.60 260 U.-_.._,-_.. 4.75 
52 tl....-_._...._._......-._ 5.40 

KBZY 
1957 

N. E., Salem, 

Subscriber to the NAB Radio Code 
Media Code 4 238 8910 4.00 
The Salem Broadcasting Co., 389 N. High St Salem. 

Ore. 97308. Phone 503-364-6748. 
1. PERSONNEL 

President -Carl O. Fisher. 
General Manager -Gene Harrison. 
Program Director -John Vaughan. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Northwest -Art Moore & Assoc., Inc. 

3. FACILITIES 
1,000 w.: 1490 kc. 
Operating schedule: 19 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3e, 3b, 3c 3d, 4a, 4d, 5, 

6a, 7a, 8. 
Rate Protection: 10a, lla, 12e, 13a, 14b, 15a. 
Basic Rates: 20a. 20b, 21c, 22a, 23b, 24b, 24c, 25a, 

28a. 28c, 29a, 33d. 
Contracta: 90a, 41, 44a, 46. 49, 51b. 
Comb.: Cont. Discounts: 60a, 61c, 62d. 
Cancellation: 70a, 71a, 72, 73a. 
Prod. Services: 80. 82. 
Member: Fisher Station Network. 
The following rates include station time 60%; serv- 
ices 40%. 
Affiliated with American Contemporary Network. 

TIME RATES 
Elf 3/15/66 -Reed 5/6/66. 

7. PACKAGE PLANS 
WKLY: YRLY: I min 80 see 10 see 
1 ti _._...._ 6.00 4.50 3.00 
5 ti 50 z 5.50 4.15 2.75 
10 ti 100 x 5.25 4.00 2.60 
15 ti 150 z 5.00 3.75 2.50 
20 ti 200 z 4.75 3.55 2.40 
25 ti '550 z 4.50 3.40 2.25 
30 ti 300 z 4.25 3.20 2.10 
40 ti 400 x 4.00 3.00 2.00 
50 ti 500 z 3.75 2.80 1.90 

1000 e 3.50 2.65 1.75 
8. PROGRAM TIME RATES 

le IOx 25x 50e 100e 150e 
1/2 hr 36.00 34.00 33.00 32.00 30.00 28.00 
1/4 hr 25.00 29.00 23.00 22.00 20.00 19.00 

5 MINUTES 
1 x 13.00 100 z _ 11.50 
10 x 12.75 150 x 11.00 
25 e 12.50 250 z _ 10.50 
50 z 12.00 500 z 10.00 

KGAY 
1951 

Media Code 4 238 9020 1.00 
Radio Wonderful Willametteland, Inc.. Box 1430, 

Salem. Ore. 97308. Phone 503-384-1930. 
I. PERSONNEL 

President -Glen M. Stadler. 
Vice -President -Helene N. Stadler. 
Manager --Leslie J. Manning. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Seattle & Portland-Feltls/Dove/Croghan, Inc. 
Denver. Salt Lake -Bob Mix Co., Inc. 

3. FACILITIES 
5,000 w, days: 1430 kc. Non -directional. 
Operating schedule: 5>00 am -local sunset. PST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5, GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 9a, 5, 6a, 8. 
Rate Protection: 12b, 14h. 
Basic Rates: 22a, 23a. 24b, 25a. 29a. 
Contracta: 40a. 92b, 45, 48, 47a. 
Comb.: Cont. Discounts: 60a, 01b, 61e, 62b. 
Cancellation: 700, 70e, 71a, 73a. 
Member: Western State Radio Empire. 

TIME RATES 
Rates effective March 1. 1966. 

Rates received January 31, 1966. 
7. PACKAGE PLANS 

1 min 30 sec 
6 per wk or 52 tl. ea 5.50 4.40 
12 per wk or 104 ti. ea 5.20 4.18 
18 per wk or 156 ti, ea 5.00 9.00 
24 per wk or 260 ti. ea 9.70 3.76 
30 per wk or 312 ti. ea 4.40 3,52 

8. PROGRAM TIME RATES 
5 min 

6 per wk or 52 ti. ea 11.00 
12 per wk or 104 U. ea 10.40 
18 per wk or 156 ti, ea 10.00 
24 per wk or 260 ti. ea 9.40 
1/4 hour is twice the 5 minute rate. 
1/2 heur is 3 times the 5 minute rate. 

KSLM 
1934 

Subscriber te the NAB Radio Code 
Media Code 4 238 9130 8.00 
Oregon lladio. Inc.. Box 631, Salem, Ore. 07308, 

Phone 503-364-8433. 
I. PERSONNEL 

President -Mrs. Lou M. Paulus. 
Vice -Tres. & Gen'1 Mgr. -F. E. Albada. 

2. REPRESENTATIVES 
Chicago. New York -M. A. Sales Company, Inc. 
Portland. Seattle -William L. Simpson & Assoc., Co. 
Los Angeles, San Francisco -Bernard Howard & Co.. 

Inc. 
3. FACILITIES 

5,000 w. days, 1,000 w. nights; 1390 kc. 
Non -directional. 

Operatinc schedule: 5:00 am -midnight. PST. 
4. AGENCY COMMISSION 

15% on station time charges only; no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 9a, 4d, 5, lia, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20a, 21a, 22b, 23a, 24b, 24c, 25a, 27, 

28b. 
Contracts: 40a, 41, 42c, 44a, 48, 48, 51a. 
Comb.; Cont. Discounts: 60b, 60f, 81a. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 80. 
Schedules maintained beyond one year contract agree- 
ment on T -F -N basis will be allowed rate protection 
for 90 days beyond announcement date of rate in- 
crease. 
Affiliated with MBS Network. 

TIME RATES 
ER 9/1/67 -Reed 8/28/67. 

7. PACKAGE PLANS 
CLASS AA am6 

PER WK: 12(ti 9 18 ti 424 tim)30 01 36 ti 42 ti 
PER YR: 

Ix 120e 180e 300e 520x 720e 1000e 
1 min 8.05 7.00 6.35 8.00 5.80 5.45 5.25 
30 sec 6.05 5.25 9.80 4.55 4.35 4.10 3.95 
10 sec 4.05 3.50 3.20 3.00 2.90 2.75 2.65 

RUN -OF -SCHEDULE 
1 min 6.00 5.15 9.70 9.95 4.25 4.05 3.85 
30 sec 4.45 3.90 3.50 3.35 3.20 3.00 2.90 
10 sec 3.00 2.60 2.35 2.25 2.15 2.05 1.95 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x 60 40 30 20 
DISCOUNTS 

13x-10% 52x-20% 156e-30% 
28x-15% 104x-25% 2602-40% 

9. PARTICIPATING PROGRAMS 
R.F.D." with Bruce Kerr -6'00-7:00 am Mon thru 

Fri. 
Class AA rates apply. 

SEASIDE 
Clatsop County -Map Location C-1 

See SItDS consumer market map and data at beginning 
of the State. 

KSWB 
1968 

Media Code 4 238 9160 5.00 
Seaside Broadcasting Corp, Box 24, 120 Roosevelt 

Dr., N., Seaside, Ore. 97138. Phone 503-738-5555. 
I. PERSONNEL 

Iresident-Gerald B. Dennon. 
Station Manager -Jon C. Ogle. 
Program Director -Steve McNally. 
Chief Eng. & Oper. Dir. -James L. Dennon. 

2. REPRESENTATIVES 
Northwest -Charles L. Burrow Company. 

3. FACILITIES 
1,000 w.; 930 kc. Non -directional. 
Operating schedule: 6 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
General: 2b, 3a. 3b, 3c. 3d, 9a, 4c, 5, 6a. 
Rate Protection: 10a, lia, 12e, 13a, 14a, 15b, 18. 
Basic Rates: 20a, 20b, 21a, 21b, 21c, 21d, 22a, 22b, 

23a, 23b, 24c, 25a, 26, 27, 28b, 28c, 30. 
Contracts: 40a, 41, 51e, 51b, 51c. 
Comb.; Cont. Discounts: 60d. 60e, 60f, 62d. 
Cancellation: 70a, 70c. 72. 73a. 
Prod. Services: 80, 81, 82. 

TIME RATTES 
NATIONAL AND LOCAL RATES SAME 

ER Recd 6/7/88. 
6. SPOT ANNOUNCEMENTS 

Ix 52x 104e 156e 260x 3I2x 624x 
1 min 2.011 4.50 4.00 3.75 3.50 3.25 3.00 
30 sec 3.50 3.00 2.80 2.60 2.45 2.25 2.00 

7. PACKAGE PLANS 
PER WK: 

1 ti 10 ti 15 ti 20 ti 25 ti 30 ti 40 ti 
1 min 4.40 4.00 3.75 3.50 3.25 3.00 2.75 
30 sec 3.00 2.80 2.60 2.45 2.25 2.05 1.85 

8. PROGRAM TIME RATES 
Ix 52x 104x 156e 260x 312e 624x 

1/4 hr 12.00 11.50 11.00 10.50 10.00 9.50 9.00 
5 min 6.00 5.75 5.50 5.25 5.00 4.75 4.50 

THE DALLES (2 AM) 
1Vasco County -Map Location D-3 

See SITUS consumer market map and data at begin - 
fling of the State. 

KACI 
1955 

Subscriber to the NAB Radio Cade 
Media Code 4 238 9240 5.00 
Radio KACI, Inc.. Box 518, Williams Bldg., The 

Dalles, (ire. 97058. Phone 503-296-2211. 
I. PERSONNEL 

President -Gary L. Capps. 
Genera; Manager -C. K. Patterson. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Seattle, Portland -('harles L. Burrow Company. 

3. FACILITIES 
1,000 w. days; 1300 kc. Non -directional. 
Operating schedule: 6 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: lh. la, 3a, 4e. 5, Oa. 
Rate Protection: 12g, 14g, 
Basic Rates: 20a, 25a, 28a. 
Contracts: 10a. 
Comb.; Cont. Discounts: 60f. 
Cancellation: 70c, 71a, 73a. 

TIME RATES 
--Reed 10/7/08. 

7. PACKAGE PLANS 
PER WK: 6 t 12 t1 18 ti 24 ti 
PER YR: 52x 104e 156x 260e 
1 min 6.25 6.00 5.75 5.50 
30 sec 4.50 4.25 4.00 3.75 

8. PROGRAM TIME RATES 
PER WK: 6 t 12 ti 18 ti 24 ti 
PER YR: 52x 104x 156x 260x 
5 min 9.15 8.75 8.25 7.75 
1/4 hr: 2x 5 -min. 1/2 hr: 3x 5 -min. 

KODL 
1940 

R AIR 

30 ti 
312x 
5.25 
3.50 

30 tI 
312x 
7.00 

Media Code 4 238 9350 2.00 
Frederic A. Danz, Box 741, The Dalles, Ore. 97058. 

Phone 503-296-2300. 
STATION'S PROGRAMMING DESCRIPTION 

KODL: Programmed for general interest and infor- 
mation. 
NEWS: 15 min after each hour, 15 min expanded 
news 7:15 am, 8:15 am, 12:15 pm, & 5:15 pm. Spot 
news from 2 shortwave equipped cars. MUSIC: all 
types at various times during week. SPORTS: local 
coverage of 2 high schools, World Series, university 
football, county fair remotes. Local issue coverage 
by stories, interviews. Contact Representative for fur- 
ther details. Reed 7/29/68. 

I. PERSONNEL 
President -Frederic A. Danz. 
Station Manager -Jerry Webb. 

2. REPRESENTATIVES 
Portland. Seattle -William L. Simpson & Associates. 
California -Pacific Broadcast Sales. 

3. FACILITIES 
1.000 w.: 1440 kc. 
Operating schedule: 6 am -midnight weekdays; 8:45 
am -9 pm Sun. PST. 

4. AGENCY COMMISSION 
15/0 if paid by 20th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2b, 3a, 3b, 3d. 4a, 5. 6a, 8. 
Rate Protection: 10a, lla, 12a. 13a. 19a. 15a, 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 22b, 23a, 24b, 25a, 

28c, 29a. 

Contracts: 90a, 44a. 94b, 46. 47a, 48. 
Comb.; Cont. Discounts: Sob, 60d, 60e, 601, 62d. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
ER treed 11/27/67. 

6. SPOT ANNOUNCEMENTS 
A-7-9 am & 4-6 pm. 
B -All other times. 

CLASS A 
13e 26x 52x 156e 

4.30 4.10 3.90 3.70 
3.30 3.10 2.90 2.70 

1 min 4.50 
30 sec 3.50 
Class B: 50% of A 

8. PROGRAM TIME 
1x 

1 hr 40.25 
1/2 hr 23.00 
1/4 hr 13.80 
5 min 8.65 

RATES 
13x 26x 

38.25 36.25 
21.85 20.70 
13.10 12.95 
8.25 7.80 

TI LLAMOOK 

52x 
34.25 
19.55 
11.75 
7.35 

156x 
32.25 
18.40 
11.05 

6.95 

312x 
3.50 
2.50 

312e 
30.25 
17.25 
10.35 
6.50 

Tillamook County -Map Location D-1 
See SRDS consumer market map and data at begin- 
ning of the State. 

KTIL 
1947 

R A B 
Media C3de 4 238 9460 9.00 

Beaver Broadcasting System. Inc.. Box 112. Tillamook, 
Ore. 97141. Phone 503-842-4422. 

I. PERSONNEL 
Gen'I & t'om'l Mgr. -Robert Douglas. 
Program Director -Al Berger. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Portland, Seattle-Feltle/Dose/Croghan, Inc. 

3. FACILITIES 
5,000 w.; 1590 ke. Directional -night only. 
Operet ing schedule: 8:00 am -midnight. PST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4c, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11c, 12e. 13e, 14c 15b, 16. 
Basic Rates: 20b, 21b, 21d, 22b, 23b, 29b, 24c, 25a, 

26, 28a, 28c, 29a, 32e, 33a. 
Contracts: 40a, 41. 42d, 44a, 99b, 45, 48, 47a, 48, 

49. 51a, 51b. 51e. 
Comb.: Cont. Discounts: 60a, 60d, 00e, 60g, 601, 61a, 

62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: Western State Radio Empire. 

TIME RATES 
ER 2/1/67 -Reed 12/29/66. 

7. PACKAGE PLANS 
PER WK: 6 t1 12 ti 18 ti 24 ti 30 t1 
PER YR: 52x 104e 156x 260x 312x 

1 min 6.75 6.30 5.85 5.40 5.00 
30 sec 5.90 5.05 4.70 4.35 4.00 
10 sec ID's: 50% of 1 -min. 

8. PROGRAM TIME RATES 
PER WK: 6t1 1201 1801 24tI 30 ti 
PER YR: 52x 104e 156x 260e 3I2x 
5 min 13.50 12.60 11.70 10.80 10.00 
1/4 hr: 2x 5 -min. 1/2 hr: 3x 5 -min. 

10. SPECIAL FEATURES 
News l'rogram charge -1.00 per Program. 

TOLEDO 
Lincoln County -Map Location D-1 

See SItDS consumer market map and data at begin- 
ning of the State. 

KTDO 
1960 

Subscriber to the NAB Radio Code 
Media Code 4 238 9570 5.00 

Edward C. McElroy, Jr., Box 568, Toledo, Ore. 97391. 
Phone 336-2662. 
STATION'S PROGRAMMING DESCRIPTION 

KTDO: Programmed for adults and young adults. 
MUSIC: popular standards. folk, jazz, showtunes, 
country and western. NEWS: 5 min local news on half 
hour, except 1/4 hour at 7:30 am. 12:30 pm & 6:30 
pm. 5 min network news at :55 and network news 
commentaries throughout day. Local ministerial pro- 
gram and religious musle at close of each day. 
SPORTS: high school football and basketball, net- 
work football. COMMERCIAL POLICY: maximum 
of four 1 minute announcements per 1/4 hour, or a 
maximum total of 18 minutes commercial time per 
hour. Reed 8/28/67. 

I. PERSONNEL 
Owner & Gen'I Mgr. -Ed C. McElroy, Jr. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 6:00 am -10:00 pm weekdays. 
PST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 4a, 9d, 5, 6a, 71). 8. 
Rate Protection: 10a, 11a, 12e, 13a, 14a, 15h. 
Basic Rates: 20b, 21b, 22a, 24a. 25a. 28b, 28c, 29b. 
Contracts: 40a, 44a, 99b, 45. 
Affiliated with NAS and KBS Radio Networks. 
Affiliated with American Entertainment Network. 

TIME RATES 
ER Reed 9/8/68. 

6. SPOT ANNOUNCEMENTS 
le 25x 50e 100x 150x 250x 

1 min 2.60 2.50 2.40 2.30 2.20 2.10 
30 sec 2 00 1.90 1.80 1.70 1.60 1.50 

8. PROGRAM TIME RATES 

300x 
1.95 
1.30 

I hr I/2 hr I/4 hr 5 min 
1 z _ 26.00 15.80 10.40 5.20 
25 z 25.00 15.00 10.00 5.00 
50 z 24.00 14.40 9.60 4.80 
100 z 23.00 13.80 9.20 4.60 
150 z 22.00 13.20 8.80 4.40 
250 x 21.00 12.60 8.40 4.20 
300 z 19.50 11.70 7.80 3.90 
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PENNSYLVANIA State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

State, County, City, Metro Area Data 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Abington Township - 

Montgomery 
Aliquippa -Beaver 
AI le ntown-Leh igh 
Altoona -Blair 
Bethe I -A I leg heny 
Bethlehem -Northampton 

Butler -Butler 
Cheltenham Township - 

Montgomery 
Chester -Delaware 
Easton -Northampton 
Erie -Erie 
Harrisburg -Dauphin 

Haverford Township - 
Delaware 

Hazleton -Luzerne 
Johnstown--Cambrla 
Kingston -Luzerne 
Lancaster -Lancaster 

Lebanon -Lebanon 
Levittown -Bucks 
Lower Merlon Township - 

Montgomery 
McKeesport -Allegheny 
Monroeville -Allegheny 

Mount Lebanon Township - 
Allegheny 

New Castle -Lawrence 
New Kensington - 

Westmoreland 
Norristown -Montgomery 

Philadelphia -Philadelphia Scranton -Lackawanna 
Pittsburgh-AI legheny Sharon -Mercer 
Pottstown -Montgomery Shaler Township- Allegheny 
Pottsvl l l e-Sehuy lki I I State College -Centre 
Read i ng-Berks Upper Darby TownshIp- 

Delaware 

Washington -Washington 
West Ml flan-Allegbnry 
WI Ikes Barre -Luzerne 
W i l k i ns bu rg-Allegheny 
Wil Ilamsport-Lycoming 
York -York 

Estimates for: 
STATE 
COUNTY -Map Los. Po.e1inn Households 

City 1/1/68 1/I/68 
Metropolitan Area (000) (000) 

Spendable Income -1967 
°le Distribution of 

Per 3000 5000 8000 10000 
Household to to to 

(5) 4999 7999 9999 

Retail Sales Passen- 
ger 
Cars 

I/1/68 
(000) 

Farm 
Popu 
lotion 

1/I/68 
(000) 

Gross 
Farm 

Incense 
1967 

(5000) 

-Consumer 

(5000) 

Families 
15000 

to and 
14999 over 

Sales 
-1967 

By Selected Store Types 

Apparel 
(5000) 

Total Retail - 
Per 

hold 
(5000) (5)g (iú) (°s óó) 

General 
Mdse. 
(5000) 

Home 
Furs. 
(5000) 

Auto- 
motive 
(5000) 

Servies 
Station 
(5000) 

PENNSYLVANIA 
STATE TOTALS 11,630.2 3,463.42 31,850,691 9,196 18.9 24.7 18.8 19.0 12.8 17,719,121 5,116 4,427,108 547,257 2,605,252 1,102,983 860,944 3,289,345 1,149,225 4,700.75 290.3 1,076,639 

ADAMS G-7 56.9 16.11 113,342 7,036 29.3 29.8 15.5 10.4 5.1 69,107 4,290 15,220 2,245 4,275 2,268 1,926 14,093 8,676 25.85 5.3 32,973 
ALLEGHENY B -5t 1,594.7 478.59 5,174,731 10,812 14.4 19.4 19.7 23.5 19.8 2,528,575 5,283 667,744 92,312 521,196 130,934 116,419 439,301 154,634 604.56 1.8 9,786 

Bethel 29.2 7.79 82,260 10,560 28,472 3,655 14,356 1,592 1,162 434 197 2,216 2,974 
McKeesport 40.5 12.91 130,593 10,116 91,071 7,054 19,381 2,629 8,934 13,203 9,532 21,287 3,961 
Monroeville 27.8 7.34 74,373 10,133 76,685 10,448 15,663 1,653 35,351 2,948 2,854 10,967 4,708 
Mount Lebanon 
Township 39.7 12.24 226,337 18,492 38,275 3,127 21,464 2,113 946 505 2,484 
Pittsburgh 570.2 178.58 1,888,306 10,574 1,236,406 6,924 236,290 39,610 359,991 74,511 66,507 200,819 53,807 
Pittsburgh Metro 
Area. 2,388.4 710.41 7,127,970 10,034 16.3 21.2 20.1 21.8 16.7 3,589,478 5,053 970,439 126,027 650,072 195,162 169,558 639,323 241,939 926.55 
Shaler Township 31.0 8.77 77,577 8,846 12,719 1,450 5,585 350 1,487 927 1,666 
West MHHin 
Wilkinsburg 

32.0 
28.2 

8.75 
9.61 

74,981 
109,215 

11569 
,365 

16 
36,794 

1,829 
3,829 

9,845 
8,897 

410 
2,152 

187 
3,235 1,109 233 15,824 

1,204 
1,274 

ARMSTRONG C-5 76.1 22.72 183,201 8,063 22.7 23.9 18.6 19.0 8.7 96,151 4,232 28,273 2,793 6,540 4,343 4,626 25,355 7,903 37.14 3.8 7,062 
BEAVER B-5 209.8 60.21 549,762 9,131 19.9 22.7 23.0 20.3 12.0 263,327 4,373 80,770 9,833 32,523 16,424 14,254 47,158 21,462 83.67 2.4 5,022 

Aliquippa 24.3 6.82 66,831 9,799 42,010 6,160 16,382 1,816 4,839 1,925 1,819 6,544 2,434 
BEDFORD E-6 42.3 12.26 93,874 7,657 23.9 21.4 17.6 15.2 8.8 69,147 5,640 14,541 1,087 4,479 1,769 2,117 16,991 11,617 19.74 6.1 14,552 
BERKS K-6 292.1 92.89 796,078 8,570 21.2 31.0 17.2 16.5 9.0 470,735 5,068 106,529 9,556 70,997 25,338 27,228 94,566 28,727 128.80 10.1 45,933 r. 

Reading 
Reading Metro Area 

98.3 
292.1 

34.28 
92.89 

291,508 
796,078 

8,504 
8,570 21.2 31.0 17.2 16.5 9.0 

209,364 
470,735 

6,107 
5,068 

38,349 
106,529 

5,371 
9,556 

47,744 
70,997 

18,652 
25,338 

15,010 
27,228 

37,682 
94,566 

10,309 
28,727 128.80 

BLAiR E-6 139.0 42.12 325,584 7,730 25.4 29.8 15.4 14.0 6.8 211,821 5,029 56,728 5,751 31,403 14,055 11,336 45,396 13,375 60.17 2.7 10,742 
Altoona 65.6 20.85 178,597 8,566 119,364 5,725 32,832 3,170 20,495 9,197 7,116 26,326 5,963 
Altoona Metro Area 139.0 42.12 325,584 7,730 25.4 29.8 15.4 14.0 6.8 211,821 5,029 56,728 5,751 31,403 14,055 11,336 45,396 13,375 60.17 

BRADFORD J-2 54.8 15.79 125,070 7,921 23.4 22.9 18.7 17.1 8.5 80,670 5,109 18,135 1,783 6,409 3,108 2,766 23,773 5,513 23.50 8.7 31,771 
BUCKS L-6 376.3 101.50 957,964 9,438 13.0 24.5 22.0 23.0 15.8 569,375 5,610 132,409 17,063 49,203 16,518 17,243 186,123 34,414 152.77 6.2 33,760 

Levittown 74.9 20.29 157,970 7,786 74,167 3,655 23,013 2,000 18,898 3,616 1,767 3,504 
BUTLER B-4 121.1 34.17 308,758 9,036 17.6 25.5 19.7 20.0 11.9 157,799 4,618 39,851 4,284 21,284 6,707 7,524 33,517 16,714 54.53 5.5 19,156 

Butler 19.5 6.36 67,527 10,617 79,053 12,430 16,989 2,453 18,281 5,675 3,989 15,711 5,288 
CAMBRIA D-6 194.4 55.43 445,214 8,032 24.0 21.6 20.1 17.4 8.6 262,790 4,741 74,614 6,932 46,455 12,482 13,380 51,932 15,682 78.50 3.6 7,489 

Johnstown 49.2 15.43 113,059 7,327 122,222 7,921 20,540 3,675 40,417 5,814 7,053 21,169 5,388 
Johnstown Metro 
Area 265.5 76.03 603,687 7,940 24.0 21.2 19.6 17.1 8.5 357,573 4,703 97,988 8,941 53,124 15,507 16,910 73,881 26,509 112.82 

CAMERON E-3 7.5 2.24 24,939 11,133 11.7 20.2 20.8 26.6 17.9 10,314 4,604 3,544 337 975 694 355 1,722 1,135 2.82 .1 185 ........ 
CARBON K-4 46.8 14.46 115,425 7,982 26.0 25.4 19.8 15.2 6.6 63,260 4,375 21,445 1,192 4,984 2,841 2,882 12,170 5,745 23.97 .8 2,377 
CENTRE F-4 83.8 21.66 192,748 8,899 21.5 22.7 19.6 18.6 11.3 117,722 5,435 28,714 4,045 11,987 6,351 4,733 26,311 8,387 3L97 4.1 14,524 

State College 28.6 5.67 73,211 12,912 56,720 10,004 14,743 3,003 9,597 3,966 943 7,606 2,000 
CHESTER K -7t 263.1 70.64 648,251 9,177 19.6 32.3 14.6 14.8 12.0 324,214 4,590 82,001 9,593 16,951 15,677 12,747 63,856 26,321 94.96 10.2 63,249 
CLARION C-4 35.0 10.11 87,935 8,698 22.1 21.7 18.7 18.3 10.8 52,862 5,229 15,078 1,055 3,980 2,256 2,058 14,279 3,827 17.86 3.6 7,574 
CLEARFIELD E-4 75.1 22.29 183,924 8,251 22.2 19.4 20.1 18.8 10.2 102,034 4,578 29,609 2,754 11,878 5,554 5,478 21,576 9,724 33.38 2.3 4,313 
CLINTON G-4. ....... _._. 36.8 10.87 97,683 8,986 22.4 23.9 19.0 20.3 11.0 58,887 5,417 15,310 1,494 6,814 3,190 2,279 16,303 3,860 16.45 1.4 3,931 
COLUMBIA J-4 51.4 15.90 124,711 7,843 24.2 22.2 19.3 18.6 7.7 80,850 5,085 21,778 2,710 9,024 5,297 2,672 17,372 6,052 27.26 4.4 15,328 
CRAWFORD B-2 74.6 22.16 202,134 9,122 19.8 20.5 19.4 22.1 12.0 122,607 5,533 30,934 3,959 12,212 4,321 4,677 27,492 8,789 37.61 8.0 22,219 
CUMBERLAND G -6t 140.0 41.36 410,342 9,921 16.5 24.5 18.9 21.5 15.9 240,650 5,818 55,808 6,616 28,213 10,342 9,885 54,649 22,268 65.81 5.9 23,379 
DAUPHIN H-6 230.9 71.55 613,093 8,569 20.3 29.1 18.4 17.2 9.5 430,085 6,011 81,765 14,715 75,841 33,586 21,378 83,906 26,503 94.96 4.1 15,147 

Harrisburg 77.1 26.64 235,760 8,850 225,471 8,464 37,824 8,950 42,658 26,496 14,266 41,855 8,314 
Harrisburg Metro 
Area 397.7 120.70 1,078,003 8,931 19.4 27.4 18.6 18.4 11.4 702,426 5,820 147,330 21,813 105,343 44,492 31,745 146,059 51,843 174.87 

DELAWARE L-7..._...._. 608.8 178.39 1,922,414 10,776 10.6 25.1 17.9 23.6 20.3 807,506 4,527 227,059 30,792 96,286 44,057 31,498 173,619 49,619 240.68 .7 6,316 
Chester 60.5 18.08 167,393 9,258 107,885 5,967 20,883 3,521 11,755 11,681 7,123 23,160 4,487 
Haverford Township 57.9 16.14 233,699 14,479 39,399 2,441 13,054 1,246 1,239 4,460 1,323 7,574 3,565 
Upper Darby 
Township 96.0 29.40 363,140 12,352 152,849 5,199 35,987 6,024 21,390 13,240 4,127 41,535 6,967 

ELK E-3 37.4 10.58 97,814 9,245 21.6 24.0 20.0 21.6 11.7 45,363 4,288 15,584 2,142 2,677 2,584 2,576 7,360 3,287 15.04 .6 1,135 
ERIE B1 261.3 77.25 678,023 8,777 19.2 25.2 19.8 19.3 11.4 396,340 5,131 100,592 12,331 52,452 25,765 17,686 78,840 30,319 114.70 6.5 25,099 

Erie 138.1 41.58 406,622 9,779 256,013 6,157 65,653 7,621 43,961 17,635 14,355 51,232 12,664 
Erie Metro Area. 261.3 77.25 678,023 8,777 19.2 25.2 19.8 19.3 11.4 396,340 5,131 100,592 12,331 52,452 25,765 17,686 78,840 30,319 114.70 

FAYETTE C-7 148.7 44.07 331,717 7,527 23.7 19.1 19.4 16.2 8.2 198,614 4,507 65,208 6,200 27,775 8,987 8,782 36,231 15,264 70.51 3.7 7,244 
FOREST D-3 3.5 1.07 11,058 10,335 18.0 17.1 20.1 24.2 14.8 4,408 4,120 1,441 318 22 46 1,235 467 2.35 .3 584 
FRANKLIN F -7t 95.1 28.34 219,542 7,747 25.8 26.8 17.3 14.6 7.5 144,442 5,097 29,871 3,726 14,024 8,412 8,385 35,725 10,598 44.19 7.9 34,097 
FULTON F-7 10.8 3.03 21,236 7,009 27.4 21.6 15.2 12.8 6.3 10,851 3,581 2,018 183 1,033 258 179 2,403 2,137 4.70 2.1 5,674 
GREENE B-7 33.8 10.08 84,696 8,402 21.6 17.5 20.2 19.2 10.0 37,598 3,730 11,501 1,056 3,899 1,370 1,003 9,218 3,609 15.98 4.0 4,776 
HUNTINGDON F-6 37.0 10.80 85,502 7,917 22.0 18.4 18.7 18.5 9.8 46,475 4,303 13,516 1,177 2,662 3,054 1,703 12,482 3,337 18.80 3.3 9,279 
INDIANA D-5 72.1 20.59 169,851 8,249 19.9 22.1 18.8 18.3 10.0 101,364 4,923 24,457 2,354 14,195 6,043 4,149 24,156 7,557 32.91 5.5 13,098 
JEFFERSON D-4 43.7 13.39 103,799 7,752 24.6 24.5 16.8 15.4 7.6 62,269 4,650 19,228 1,687 5,559 2,960 2,701 14,021 5,063 21.62 3.2 6,877 
JUNIATA G-5 16.1 4.73 32,570 6,886 27.2 20.5 19.7 13.1 5.5 17,884 3,781 4,011 398 1,223 131 5,396 1,088 7.99 2.7 9,415 

LACKAWANNA K-3 222.5 67.66 540,980 7,996 25.0 24.9 18.3 15.4 8.2 355,008 5,247 93,172 9,360 58,952 25,677 16,077 58,243 19,640 89.31 2.2 6,696 
Scranton........._._..._ 109.4 34.09 266,185 7,808 223,175 6,547 48,497 5,233 45,673 17,962 13,042 37,433 9,694 
Scranton Metro Area 222.5 67.66 540,980 7,996 25.0 24.9 18.3 15.4 8.2 355,008 5,247 93,172 9,360 58,952 25,677 16,077 58,243 19,640 89.31 

LANCASTER J-7...... 302.3 88.87 800,383 9,006 20.7 29.1 17.6 16.5 10.4 511,081 5,751 106,577 10,167 67,097 20,550 26,650 92,164 33,611 133.03 26.5 145,404 
Lancaster 59.0 19.03 180,791 9,500 140,634 7,390 22,165 4,550 33,430 10,408 9,820 25,414 6,442 
Lancaster Metro Area. 302.3 88.87 800,383 9,006 20.7 29.1 17.6 16.5 10.4 511,081 5,751 106,577 10,167 67,097 20,550 26,650 92,164 33,611 133.03 

LAWRENCE B-4 113.9 33.17 285,872 8,618 21.0 24.6 21.5 18.6 9.3 169,563 5,112 45,806 5,886 19,860 9,534 8,215 30,315 11,501 52.65 3.7 8,630 
New Castle 42.7 13.08 118,806 9,083 97,098 7,423 24,977 3,261 12,309 6,681 4,289 15,697 4,671 
New Castle Metro 
Area 113.9 33.17 285,872 8,618 21.0 24.6 21.5 18.6 9.3 169,563 5,112 45,806 5,886 19,860 9,534 8,215 30,315 11,501 52.65 

LEBAiJON J -6t 93.5 27.49 244,850 8,907 22.4 23.0 21.8 19.0 10.7 153,599 5,587 36,041 2,698 14,649 7,364 10,612 31,373 12,571 46.07 5.1 26,426 
Lebanon 28.8 9.26 88,928 9,603 70,903 7,657 20,154 1,658 9,403 5,732 6,609 10,402 4,019 

(_) The staff of SRDS Consumer Markets estimates the automotive products purchases by the residents of Levittown to be $36,538,000. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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State, County, City, Metro Area Data 
PENNSYLVANIA 

Estimates /or: 
STATE 
COUNTY -Map Lee. Population Households 

City 1/I/68 1/1/68 
Metropolitan Area (000) (000) 

Spendable Ineome-1967 
Distribution 

Per 3000 5000 
Household to to 

(8) 4999 7999 

Retail Sales -1967 Pasoan- 

Cer ars 
I010%68 

Farm 
Popu- 
lotion 

1/I/68 
(000) 

Groh 
Farm 

lneome 
1967 

($000) 

-Consumer 

($000) 

of Families 
8000 10000 15000 

to to and 
9999 14999 over 

-Total Retail Sales - 
Per 

(3000) (3) 

By Selected Store Types 

Apparel 
0000) 

Food 
(3000) 

Drug 
(3000) 

General 
Mdse. 
($000) 

Home 
Furn. 
(3000) 

Auto 
motive 
($000) 

Service 
Station 
(3000) 

LEHIGH K-5 
Allentown 
Allentown -Bethle- 
hem -Easton Metro 
Area 

LUZERNE K-4 
Hazleton 
Kingston 
Wilkes-Barre 
Wilkes -Barre - 
Hazleton Metro Area 

LYCOMING H-3 
Williamsport... 
Williamsport Metro 
Area 

McKEAN E-2 
MERCER B-3 

Sharon 
MIFFLIN G-5 
MONROE L -4t 
MONTGOMERY L -6t 

Abington Township 
Cheltenham Township 
Lower Merion 
Township 
Norristown 
Pottstown 

238.0 
106.7 

513.3 
318.5 
32.7 
19.6 
60.3 

318.5 
114.3 
41.2 

114.3 
51.1 

133.3 
23.9 
445 
43.3 

609.3 
64.1 
43.0 

65.5 
38.8 
27.8 

72.93 
33.96 

156.58 
97.71 
10.28 
6.30 

18.79 

97.71 
35.30 
13.51 

35.30 
15.92 
38.26 

7.36 
13.54 
13.30 

174.13 
18.54 
13.25 

19.42 
10.17 

8.90 

707,360 
354,217 

1,444,061 
813,426 
78,479 
63,145 

156,504 

813,426 
287,692 
120,747 

287,692 
147,230 
337,225 

79,524 
105,462 
107,553 

2,315,261 
307,815 
248,250 

487,986 
117,820 
92,076 

9,699 
10,430 

9,223 
8,325 
7,634 

10,023 
8,329 

8,325 
8,150 
8,938 

8,150 
9,248 
8,814 

10,805 
7,789 
8,087 

13,296 
16,603 
18,736 

25,128 
11,585 
10,346 

17.5 

19.1 
23.2 

23.2 
2.3.5 

23.5 
21.4 
18.5 

23.9 
22.9 
9.8 

24.4 

24.1 
24.0 

24.0 
26.6 

26.6 
23.4 
24.3 

24.6 
27.9 
22.6 

20.9 20.5 

21.7 19.6 
17.6 16.8 

17.6 16.8 
17.6 16.2 

17.6 16.2 
19.1 19.9 
21.4 19.7 

18.8 16.0 
16.1 15.8 
16.2 22.6 

13.5 

11.7 
9.4 

9.4 
9.1 

9.1 
11.8 
10.7 

7.7 
9.7 

27.0 

468,211 
303,114 

842,478 
486,402 
67,323 
56,735 

132,417 

486,402 
179,156 
105,050 

179,156 
72,918 

190,528 
64,154 
66,649 
74,852 

1,103,937 
67,754 
72,317 

130,140 
96,026 
73,852 

6,420 
8,926 

5,380 
4,978 
6,549 
9,006 
7,047 

4,978 
5,075 
7,776 

5,075 
4,580 
4,980 
8,717 
4,922 
5,628 
6,340 
3,654 
5,458 

6,701 
9,442 
8,298 

89,838 
56,065 

201,716 
133,690 
18,957 

7,375 
30,077 

133,690 
45,445 
14,441 

45,445 
22,063 
50,765 
15,065 
15,376 
18,113 

265,039 
18,230 
18,844 

21,932 
22,039 
14,814 

10,075 
5,837 

21,410 
13,926 

2,435 
982 

2,828 

13,926 
5,653 
3,659 

5,653 
2,848 
4,996 
1,598 
2,105 
1,893 

33,837 
1,316 
2,227 

2,465 
2,544 
2,576 

120,809 
88,214 

156,982 
69,538 
11,547 
6,549 

40,375 

69,538 
21,826 
1,182 

21,826 
3,361 

22,388 
13,427 
8,290 
7,737 

205,517 
35,036 
24,628 

44,401 
22,895 
9,455 

18,200 
16,580 

37,107 
38,901 

5,217 
6,520 

15,293 

38,901 
11,219 

9,712 

11,219 
5,655 
9,516 
4,235 
4,197 
3,200 

72,530 
1,861 
5,964 

11,550 
9,142 

10,932 

25,258 
16,752 

45,841 
26,343 
5,647 
2,119 
5,737 

26,343 
10,551 
7,529 

10,551 
2,994 

10,027 
4,233 
4,357 
1,993 

50,259 
1,437 
1,673 

5,261 
5,916 
5,736 

89,213 
55,236 

151,952 
78,463 
9,614 

22,645 
10,527 

78,463 
30,858 
6,096 

30,858 
15,864 
42,535 
13,993 
12,581 
17,373 

189,633 
340 

5,465 

17,450 
13,511 
13,631 

25,455 
13,049 

55,499 
30,603 

2,863 
2,078 
5,125 

30,603 
12,204 
5,375 

12,204 
6,705 

15,108 
3,487 
6,070 
5,449 

66,437 
2,939 
2,962 

5,535 
4,539 
3,823 

98.72 

238.15 
141.02 

141.02 
51.71 

51.71 
24.91 
57,82 

19.27 
21.15 

243.50 

3.9 

3.0 

4.6 

1.1 
6.4 

3.1 
1.2 
5.1 

18,098 

9,292 

------ 
----»-- 

14,011 
------- 

3,544 
14,581 

10,513 
4,471 

25,201 .-..-. 

MONTOUR H-4 
NORTHAMPTON L-5 

Bethlehem= 
Allentown Beth le - 
hem -Easton Metro 
Area 
Easton 

NORTHUMBER- 
LAND H-5 

PERRY G-6 
PHILADELPHIA M -7t 

Philadelphia 
Philadelphia 
Metro Area 

PIKE L-3 
POTTER F-2 
SCHUYLKILL J-5 

Pottsville 
SNYDER H-5 
SOMERSET D-7 
SULLIVAN J-3... ....... _ 
SUSQUEHANNA K-2 
TIOGA G-2 
UNION H-4 
VENANGO C-3 

16.5 
204.7 
77.0 

513.3 
31.3 

92.3 
26.8 

2,064.6 
2,064.6 

4,842.1 
9.3 

15.7 
151.7 

20.4 
26.8 
71.1 
6.2 

33.9 
37.6 
27.5 
62.8 

4.14 
61.98 
23.23 

156.58 
10.07 

29.16 
7.79 

637.66 
637.66 

1,417.56 
3.17 
4.74 

47.82 
6.56 
7.23 

20.60 
1.77 
9.68 

10.82 
6.98 

18.18 

34,669 
568,934 
231,277 

1,444, 061 
88,844 

248,855 
54,568 

5,335,625 
5,335,625 

13,421,994 
25,924 
36,259 

397,434 
56,083 
56,930 

158,473 
13,372 
72,756 
80,101 
60,689 

155,401 

8,374 
9,179 
9,956 

9,223 
8,823 

8,534 
7,005 
8,368 
8,368 

9,468 
8,178 
7,650 
8,311 
8,549 
7,874 
7,693 
7,555 
7,516 
7,403 
8,695 
8,548 

23.0 
20.0 

19.1 

21.9 
27.6 
20.9 

16.7 
20.6 
25.2 
22.5 

23.8 
24.1 
27.8 
24.5 
27.9 
23.3 
22.8 

20.6 
22.6 

24.1 

24.0 
23.9 
27.3 

27.0 
20.4 
20.2 
22.8 

21.0 
19.6 
23.7 
28.4 
29.7 
29.3 
24.4 

21.2 20.4 
23.0 19.8 

21.7 19.6 

16.4 18.0 
18.6 13.2 
18.3 16.4 

18.3 18.8 
20.1 20.1 
20.7 15.3 
18.2 17.7 

20.5 17.1 
18.4 16.2 
16.6 12.4 
13.9 13.3 
13.7 11.7 
11.7 13.8 
19.9 17.3 

8.4 
10.9 

11.7 

10.2 
5.2 
9.2 

13.8 
11.1 

7.6 
9.6 

8.4 
8.3 
6.5 
7.6 
6.1 

11.7 
9.9 

15,767 
270,764 
111,366 

842,478 
69,222 

157,039 
31,691 

3,175,962 
3,175,962 

7,217,819 
11,419 
21,305 

211,784 
61,461 
41,459 
94,783 
6,039 

38,991 
48,515 
30,593 
83,025 

3,808 
4,369 
4,794 

5,380 
6,874 

5,385 
4,068 
4,981 
4,981 

5,092 
3,602 
4,495 
4,429 
9,369 
5,734 
4,601 
3,412 
4,028 
4,484 
4,383 
4,567 

4,532 
82,073 
31,285 

201,716 
14,879 

39,538 
9,757 

725,956 
725,956 

1,730,362 
2,175 
5,984 

62,860 
12,930 
9,176 

23,374 
1,833 

10,924 
12,771 
7,403 

23,748 

631 
8,938 
4,092 

21,410 
2,454 

5,546 
482 

113,165 
113,165 

237,035 
189 
497 

5,016 
1,674 

572 
,009 
133 
675 

1,010 
795 

2,667 

1,623 
31,857 
24,526 

156,982 
14,080 

13,884 
1,289 

519,804 
519,804 

1,081,515 
1,024 

657 
21,435 
16,120 

2,958 
6,669 

415 
1,416 
2,965 
2,051 

10,333 

932 
16,137 

4,914 

37,107 
8,509 

13,150 
564 

271,387 
271,387 

477,461 
199 
915 

14,672 
5,738 

640 
3,025 

48 
823 

1,681 
971 

6,113 

666 
15,691 
5,028 

45,841 
6,024 

8,198 
482 

183,542 
183,542 

356,322 
330 

2,613 
9,048 
4,384 
1,534 
3,530 

355 
670 

1,255 
1,521 
3,886 

3,757 
43,480 
16,498 

151,952 
8,872 

28,856 
7,504 

406,404 
406,404 

1,280,594 
1,207 
4,461 

41,541 
11,728 
10,602 
21,949 

1,016 
11,868 
11,905 

7,972 
16,718 

937 
18,467 
6,100 

55,499 
3,420 

9,298 
3,072 

145,296 
145,296 

409,413 
1,055 
2,077 

16,283 
2,411 
4,141 

10,827 
579 

2,364 
4,250 
2,063 
6,226 

6.58 
106.71 

238.15 

47.01 
14.10 

628.96 

1,668.16 
4.70 
6.58 

76.62 

11.75 
34.32 

3.29 
14.57 
16.92 
11.28 
27.73 

15 
4.6 

4.2 
3.7 

.6 
2.2 
4.2 

3.6 
6.5 
1.1 
5.6 
5.2 
2.3 
2.2 

3,868 
17,021 

16,279 
12,064 

1,054 

2,066 
7,483 

13,934 

10,844 
22,626 

2,453 
19,781 
17,951 

9,017 
4,169 

WARREN D-2 
WASHINGTON B-6 

Washington 
WAYNE L-2 
WESTMORELAND C-6 

New Kensington 
WYOMING K-3 
YORK H -7t 

York 
York Metro Area. 

46.0 
213.5 

21.0 
26.8 

370.4 
21.3 
16.1 

254.6 
50.7 

311.5 

13.19 
63.55 

6.71 
7.73 

108.06 
6.87 
4.73 

78.81 
17.22 
94.92 

128,794 
565,145 

66,589 
58,279 

838,332 
68,612 
37,274 

696,598 
162,144 
809,940 

9,765 
8,893 
9,924 
7,539 
7,758 
9,987 
7,880 
8,839 
9,416 
8,533 

17.4 
19.3 

27.3 
20.8 

26.0 
19.7 

21.3 

21.0 
21.4 

21.1 
26.3 

21.2 
23.7 

24.9 

21.1 21.4 
22.1 19.2 

17.3 13.4 
19.2 17.7 

17.7 14.1 
21.5 19.7 

20.4 18.1 

14.2 
11.8 

8.0 
9.3 

7.8 
11.2 

10.1 

101,788 
297,992 

88,120 
43,137 

499,584 
55,723 
22,869 

426,615 
130,849 
495,722 

7,717 
4,689 

13,133 
5,580 
4,623 
8,111 
4,835 
5,413 
7,599 
5,223 

17,286 
87,701 
22,507 
11,101 

134,224 
11,647 
4,596 

92,885 
21,842 

108,105 

2,436 
7,802 
2,567 
1,262 

16,080 
2,383 

476 
9,277 
3,866 

11,522 

5,657 
32,350 
16,028 

2,937 
64,003 
10,601 

557 
61,618 
22,836 
65,893 

43,465 
19,315 
9,282 
1,470 

28,489 
5,287 

565 
24,181 
15,413 
26,449 

2,375 
13,132 

3,760 
1,591 

25,753 
4,040 

658 
24,127 
8,239 

26,053 

14,402 
59,072 
15,612 

8,417 
93,792 
11,391 

3,919 
83,361 
27,842 
97,454 

4,407 
22,708 
5,626 
2,949 

43,135 
2,671 
1,955 

28,109 
6,831 

36,785 

20.21 
92.60 

13.63 
145.72 

9.40 
123.16 

149.01 

2.2 
6.4 

5.1 
6.0 

2.3 
13.3 

__ 

7,408 
15,933 

17,646 
18,307 

7,636 
48,166 
_.._.»._ 

» .... 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 

(2) Includes portion in Lehigh County. 
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PENNSYLVANIA 

Radio Household Data 
NOTE: County -by -county estimates of Radio House - 
held Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached et least 
95% with little variation on a Bounty -by -county 
basis. There is no way at pr t to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 977,300 New Castle 3,300 
METRO AREAS Philadelphia 760,700 

Allentown- Pittsburgh 184,600 
Bethlehem- Reading 5,200 
Easton 4,200 Scranton 1,000 

Altoona 1,200 Wilkes -Barre - 
Erie 8,000 Hazleton 1,300 
Harrisburg 26,300 Williamsport .. 1,300 
Johnstown 4,200 York 6,500 
Lancaster 4,100 Total Metros....1,011,900 

PENNSYLVANIA 
See SILOS consumer market map and data at begin- 
ner,,; of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Allegheny Mountain Network 
Comprised of: 

WKBI-St. Marys, Pa. WBLF-Bellefonte, Pa. 
WF1tM-Coudersport, Pa. WEND -Ebensburg, Pa 
WTRN-Tyrone, Pa. WEND -FM -Ebensburg, 
WGMR(FM)-Tyrone, Pa. 

Pa. WKBI (FMI -Ridgway. 
WNBT-Welisboro. Pa. Pa. 
Media Cede 4 239 0050 5.00 
Business Office -Tyrone, Pa. 16686. Phone 814-684- 

3200. 
I. PERSONNEL 

President -C. H. Simpson. 
Vice-Pres. & Sales Mgr. -William E. Moses. 
Vice-Pres. & Gen'l Mgr. -John A. Fay. 

2. REPRESENTATIVES 
Broadcast Time Sales. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2b, 3a, lb, 3d, 4e. 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 20a, 21d. 22a, 22b, 23e, 24b. 25a, 26, 

28a, 28c, 29a. 
Contracts: 40a, 41, 42a, 43, 94b, 45. 46, 47a, 48, 49, 

50, 51c. 
Comb.; Cont. Discounts: 60e, 60e, 601, 61c, 62d. 
Cancellation: 70e. 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Originations without additional charge from any sta- 
tions of network. Instantaneous origination from 
WTRN, WBLF, WEND, WEND -FM, WGMR. 
WKBI, or WKBI-FM. 

TIME RATES 
Elf Reed 10/5/66. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x I04x 312e 

1 min. 36.00 34.20 32.40 30.60 28.80 27.00 
30 sec 24.00 22.80 21.60 20.40 19.20 18.00 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 1045 3125 

1 hr 360.00 342.00 324.00 306.00 288.00 270.00 
1/2 hr 210.00 199.50 189.00 178.50 168.00 157.50 
1/4 hr 120.00 114.00 108.00 102.00 96.00 90.00 
10 min. 96.00 90.00 84.00 78.00 72.00 66.00 
5 min. 72.00 68.40 64.80 61.20 57.60 54.00 

The Philadelphia Suburban Group 
Comprised of: 

WEEZChester, Pa. WMTR, WMTR-FM- 
WNAR-Norriotown, Pa. Camden, N. J. 
WMID-Atlantic City, WAAT-Trenton, N. J. 

N. J. 
Media Code 4 239 0075 2.00 
Business Office -Mort Bassett & Co., Inc., 551 Fifth 

Ave., New York, N. Y. 10017. Phone 212-682-6960. 
I. PERSONNEL 

General Manager -Paul S. O'Brien. 
2. REPRESENTATIVES 

Mort Bassett & Co., Inc. 
4. AGENCY COMMISSION 

15%. 
5. GENERAL RATE POLICY 

TIME RATES 
ER 8/1/68-Rec'd 7/3/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -All other times. 

7. PACKAGE PLANS 
I MIN: 6ti 12 ti 18 ti 24 ti 30tí 
AA 55.00 50.00 45.00 40.50 36.50 
A 47.00 4.2.00 37.50 33.50 30.00 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
May be bought as a single station buy in conjunc- 
tion with The New York City Suburban Group. 

ALLENTOWN-B ETH LEH EM- 
EASTON (7 AM; 5 FM) 

Allentown -Lehigh County -Map Location K-5 
Bethlehem - Lehigh. Northampton Counties - Map 

Location K-5 
Easton -Northampton County -Map Location L-5 

See SUDS consumer market map and data at begin - 
Mill of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

WAEB 
1949 

ALLENTOWN 

mcgavren-guild 
pgw radio, inc. 

R A B 

A William Rust Station 
Media Cede 4 239 0100 8.00 
WAEB Broadcasters, Inc., 700 Fenwick St.. Allen- 

town, Pa. 18103. Phone 215-434-4424. Phila- 
delphia phone 215-737-5544. 

I. PERSONNEL 
President -W. F. Rust, Jr. 
Vice-Pres. & Gen'l Mgr. -S. Robert Ackley, Jr. 
Station Manager -Ronald Sotak. 

2. REPRESENTATIVES 
Philadelphia-McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
1,000 w.; 790 kv. 

Directional -separate patterns day and night. 
Operating schedule: 24 hours daily except 1:00-5:00 
am Tue.. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. Bills due 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3b, 9a, 9d, 5. 6a, 7b, 8. 
Bate Protection: IN, lid. 12d. 13d. 14d. 
Basic hates: 20a, 21b. 23a, 25a, 28b, 29a. 
Contracts: 40e, 41, 45, 46, 47a, 49. 
Comb.; Cont. Discounts: 60a, 60g, 61b. 
Cancellation: 70a, 70c, 71a, 73a. 
Trod. Services: 82.TIME 

RATES 
Eft 10/1/67-Rec'd 9/27/67. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm; Sun 7 am -7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS -AA- -A- B- 
PER WK: I min 30 see I min 30 see 1 min 30 see 
(e) 25 19 21 16 19 15 
6 ti 24 18 20 15 18 14 
12 ti 23 17 19 14 17 13 
18 ti 22 16 18 13 16 12 
24 ti .... 17 12 15 11 

(") 1-5 ti or fixed position. 
10 sec: 50% of applicable 1 -min rate. 

Consecutive Weeks Discount 
26 wk 5% 52 wk.....__..._..___... 10% 

8. PROGRAM TIME RATES 
PER YR: Ix 265 52x 156x 312x 
1/2 hr 105.00 101.50 98.00 94.50 91.00 
1/4 hr 75.00 72.50 70.00 67.50 65.00 
5 min 45.00 43.50 42.00 40.50 39.00 

9. PARTICIPATING PROGRAMS 
Comment -Mon thru Fri 11 pm -12:30 am. 5 min per 
wk 95. 

WAEB-FM 
1961 

ALLENTOWN 
A William Rust Station 

Media Cede 4 239 0101 8.00 
WAEB Broadcasters, Inc., 700 Fenwick St.. Allen- 

town, Pa. 18103. Phone 215-434-4424. Philadelphia, 
215-567-5544. 

I. PERSONNEL 
President -William F. Rust, Jr. 
Vice-l'res. & Gen'l Mer. -S. Robert Ackley, Jr. 
Commercial Manager -Ronald Sotak. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
ERP 8,900 w.; 104.1 me. 
Operating schedule: 6:00 am -midnight. EST. 
Antenna ht. -175 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See WAEB listing for coded regulations. 

TIME RATES 
Elf Recd 3/1/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6 ti 12 tI 18 ti 24 ti 
1 min 9.00 8.50 7.50 7.00 

Consecutive Weeks Discount 
26 wks 5% 52 wks 10% 

WEEX WEEX-FM 
1956 1956 

EASTON 
Media Code 4 239 0150 3.00 
WEEX, Inc., Chestnut Hill, Easton, Pa. 18042. 

Phone 215-258-6155. 
I. PERSONNEL 

President -Donald W. Diehl. 
2. REPRESENTATIVES 

Adam Young-VTM, Inc. 
Pa., Md., Va.,-Dome-Messervey Co., Inc. 

3. FACILITIES 
1.000 w. days; 250 w. nights; 1230 kc. 
Operating schedule: 5:00-1:05 am daily. EST. 
FM FACILITIES 
ERP 13,000; 99.9 mc. 
Antenna ht.: 456 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net station time; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2b, 3a, 4a. 5. 6a, 7b. 8. 
Rate Protection: lob, 12b. 

Basic Rates: 20b, 21e, 22b, 23a, 24b, 24c, 25a, 28a. 
29a. 

Contracts: 40a, 94a. 45, 50, 51a, 51c. 
Comb.: Cont. Discounts: 60e, 601. 62d. 
Cancellation: 70a, 70d, 71e. 72. 

TIME RATES 
No. 6 ER 2/1/67-ltec'd 1/23/67. 

6. SPOT ANNOUNCEMENTS 
A-6:30-9:30 am & 4-7 pm. 
B -All other times. 
PER WK: I ti 6 t 12t1 18 t 2401 30tí 

A ....... 13.00 11.00 10.00 9.50 9.00 8.50 
B 11.00 9.00 8.00 7.50 7.00 6.50 

30 sec: 80% of 1 min. 10 sec: 50% of 1 min. 
CONSECUTIVE WEEK DISCOUNTS 

13 wks-10% 26 wks-15% 52-1- wks-20% 
10. SPECIAL FEATURES 

(Sold only on firm 13 -week contract) 
5 min hourly news summary (7 per wk)... _.._._ 70 
5 min radar weather show (7 per wk)....__...._...- 70 
Schedule: 5:55, 8:10 am; 12:10, 6:10 & 11:10 pm. 
3 min sports shows (6 per wk)._ ... 50 
Schedule: 6:33. 7:33, 8:33 am; 12:33. 3:33, 4:33 
5:33 & 6:33 pm. 

WEST W EST -FM 
1936 1948 

EASTON 

NBC Radio Network 

A Steinman Station 
Subaeriber to the NAB Radio Code 

Media Code 4 239 0200 6.00 
Aasuciated Bruadcsatera, Inc.. 436 Northampton St 

Easton, Pa. 18042. Phone 215-258-6131. 
I. PERSONNEL 

Station Executive -Clair R. McCollough. 
Station Manager -Theodore Pierce. 
National Sales Representative -H. Eugene Peters. 

2. REPRESENTATIVES 
Sleeker Radio, lnc. 

3. FACILITIES 
1,500 w. days, 250 w. nights; 1400 he. 

Non -directional. 
Operating schedule: 5:00-1:30 am. EST. 
FM FACILITIES 
ERP 50,000 w.; 96.1 mc. 
Antenna ht.: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on station time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10c, lie, 12c, 13c. 14c, 15a. 
Basic Rates: 20b, 21b, 21d. 22e, 22b. 23a, 23b, 24e. 

25a. 26, 28a, 290. 
Contracts: 40a, 41, 42b, 44b. 45, 46, 47e, 48, 51e. 
Comb.; Cont. Discounts: 60b, 61a. 62a. 
Cancellation: 70e. 70c, T1a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC Radio Network. 
New consecutive weeks schedules may be combined 
with previous schedules to earn bulk rates within 
contract year. All acceptable accounts subject to 
same rate. 

TIME RATES 
Elf 8/1/66-Rec'd 7/18/66. 

AA -Mon thru Sat 6:30-10 am. 
A -Mon thru Sat 4-7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6ti I2tI 18t1 24tí 30 CI 

AA ..._._.._.._.._......_..... 14 13 12 11 10 
A ..._......_.._..__....._._.._, 11 10 9 8 7 
B ..._ 10 9 8 7 8 

20/30 seconds -80% of minute rate. 
10 seconds -50% of minute rate. 

7. PACKAGE PLANS 
1 -MINUTE BULK RATES 

PER YR: 250a 5005 10005 20005 
AA 12.00 11.00 10.00 9.00 
A 9.00 8.00 7.00 6.50 
B 8.00 7.00 8.50 5.50 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 6 min 

1 U...._..._._........._.._..._-.._....__._.. 55.00 35.00 17.50 
13 ti.. 
26 ti 
52 ti 
104 II 
156 ti 
260 ti 

53.00 33.75 17.00 
51.00 32.50 16.50 
49.00 31.25 16.00 

. 47.00 30.00 15.50 
. 45.00 27.50 15.00 

40.00 25.00 14.00 
To earn discounts, program. must be used within 12 
month period. 

WFMZ (FM) 
1946 

ALLENTOWN 
Medie Code 4 239 0250 1.00 
WFMZ, Maranatha Broadcasting Co., Inc., E. Rock 

Rd., Allentown, Pa. 18103. Phone 215-797-4530. 
1. PERSONNEL 

Pres. & Gen'l Mgr. -Richard C. Dean. 
Sales Manager -Robert O. Johnson. 
News & Special Features -Paul Brittin. 

2. REPRESENTATIVES 
New York City -C. Otis Rawalt, Inc. 

3. FACILITIES 
ERP 4.800 w.; 100.7 mc. Stereo. 
Operating schedule: 6-1 am Mon thru Sat; 8 am - 
11 pm Sun. EST. 
Antenna ht.: 835 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: additional cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3d. 91). 5. 
Rate Protection: 10e, 13e. 19e. 
Basic hates: 20a. 21a, 22a, 24b, 25a, 29b. 
('ontracts: 40e. 49e. 96. 
Comb.: Cont. Discounts: 60d, 01h. 62d. 
Cancellation: 70h. 70d. 71a, 72. 73b. 
Prod. Services: 80, 82. 
Tobacco advertising not acceptable. 

TIME RATES 
Rates effective December 1. 1961. 
Rates received November 29. 1961. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti 8.00 156 ti 8.00 
13 ti 7.50 312 ti 5.50 
26 ti 7.00 624 ti 5.00 
5.2 ti 6.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min b min 

1 .... _. 55 32 22 17 12 
DISCOUNTS 

13x--10% 52x-20% 156x-29% 
26x-13% 104x-26% 260x-35% 

9. PARTICIPATING PROGRAMS 
"Music Circle -8:00 am -noon. 1:00-5:00 pm and 
6:00-8:00 pm Mon thru Frt. 
1/2 hour rotating segments, per month.._.._...._. 200.00 
(Includes 30 second open and close and 1 minute 
spot in exclusive program.) 
"Evening Concert" -8:05-11:00 pm, Mon thru Frt. 
52 tines rate. per concert once each week....._... 60.00 

WGPA 
16 

BETHLEHEM 

Mutual Network 

Media Code 4 239 0300 4.00 
A. B. E. Broadcasting Co.. Inc.. 428 Brodhead Ave.. 

Bethlehem, Pa. 18015. Phone 215-866-8074, 
I. PERSONNEL 

Vice -Ices. & Station Mgr. -Charles R. Thon, 
Program Director -Bob Wolken. 
Promotion Director -Kathy Rowan. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Pennsylvania, Maryland. Washington, D. C., Vir- 

ginia-Dome-Messervey Co., Inc. 
3. FACILITIES 

250 w. days; 1100 he. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST, DST. 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 
Basic Rates: 22b. 23e, 24b, 25a, 28a, 29a. 
Contracts: 40e. 45, 46, 97a. 48. 
Comb.: Cont. Discounts: 60k, 61a, ß1b, 61c, 62b. 
Cancellation: 70a, 70e. 71a, 73e. 
Affiliated with MBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1965. 
Rates received December 31. 1964. 

6. SPOT ANNOUNCEMENTS 
PREFEIUtED POSITION 

1 secsec 
1-158 U ..... 5..776 

in 
30 4 00 1 2.88 

157-260 ti._.._ _ 5.41 3.82 2.71 
261-520 ti. 4.94 3.41 2.47 
521 or more ti 4.12 2.94 2.06 
Preferred positions are sold on a contractual year 
basis, subject to frequency discounts, as earned. These 
announcements are not subject to pre-emption. 

7. PACKAGE PLANS 
IMPACT PLANS 

1 MINUTE 
-1-4 wk- -5-8 wk- 9 wk or more 

PER WK: ea tot ea tot ea tot 
12 ti 5.29 63.48 4.71 56.52 4.35 52.50 
18 ti _... 4.88 87.84 4.41 79.38 3.94 70.92 
24 ti...._....... 4.47 107.28 4.00 98.00 3.53 84.72 
36 ti _... 4.12 148.32 3.53 127.08 3.18 114.48 

30 SECONDS 
12 tl 3.65 43.80 3.29 39.48 2.94 35.28 
18 ti 3.41 61.38 3.06 55.08 2.71 48.78 
24 ti 3.12 74.88 2.82 67.68 2.53 60.72 
36 ti ...... 2.82 101.52 2.47 88.92 2.24 80.64 

10 SECONDS 
18 tt . 2.53 45.54 2.24 40.32 2.06 37.08 
24 ti 2.29 54.96 2.12 50.88 1.94 46.56 
36 ti 2.12 76.32 1.94 69.84 1.71 61.56 
Run -of -schedule only, and all spots must run within 
seven days. Advertiser may choose days and quanti- 
ties to fit his needs. Packages may be combined to 
earn a lower rate. Impact Plan may not be combined 
with Preferred Position In order to earn a lower rate. 
Impact Plan Packages must run in Consecutive weeks 
in order to qualify for lower rate. There shall be 
no retroactive rebates or discounts on Impact Plan. 

10. SPECIAL FEATURES 
Newscasts sold only on 13 week firm orders: 
PER WK: ea 
10 minute newscasts, 3 or more days..._....._ 8.47 
5 minute newscasts, 5 or more days _ 5.88 
3 minute newscasts. 5 or more days 3.76 

WGPA-FM 
1946 

BETHLEHEM 

NAn 

Media Code 4 239 0301 2.00 
A. B. E. Broadcasting Co.. Inc.. 426 Brodhead Ave.. 

Bethlehem, Pa. 18012. Phone 215-866-8074. 
I. PERSONNEL 

Vice-Pres. & Station Mgr. -Charles R. Thon. 
Program Director -Bob Wolken. 
Promotion Director -Kathy Rowan. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Pennsylvania, Maryland, Washington, District of 
Columbia. Virginia-Dome-Messervey Co., Inc. 

3. FACILITIES 
ERP 10.000 w.; 95.1 mc. 
Operating schedule: 6:00 am -midnight. EST, DST. 
Simulcasts AM 6:00 am -local sunset. 
Antenna ht. 627 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See WGPA listing for coded regulations. 

TIME RATES 
Rates received October 10, 1951. 

8. PROGRAM TIME RATES 
(Local sunset -midnight) 

1 hr 1/2 hr 1/4 hr 5 min 
I tl..._....... ....... 35.00 21.00 14.00 8.75 
13 tl _. ...... 33.25 19.95 13.30 8.31 
26 tI 31.50 18.90 12.60 7.88 
52 Ii 29.75 17.85 11.90 7.44 
104 ti -......... ...... 28.00 16.80 11.20 7.00 
260 Il ...... 26.00 15.75 10.50 8.56 
365 ti 24.50 14.70 9.80 6.13 

(Allentown -Bethlehem -Easton continued on next gage) 

734 Spot Rodio Stations November 1, 1968 



Allentown -Bethlehem- Easton -Continued 

WHOL 
I948 

ALLENTOWN 
Media Code 4 239 0350 9.00 
Empire Broadcasting Co., Inc., Colorado & Poplar 

Sta.. Allentown. Pa. 18105. Phone 215-434-4801. 
STATION'S PROGRAMMING DESCRIPTION 

WHOL: Programmed for adulta. 
Country music M -F. FARM: 6-7 am market reporta. 
7 am -noon concentration on community interests. 
Noon -5 pm country music featuring current hits. All 
programs formatted. 5-6:30 pm ethnic, polka music. 
Programmed for Polish, Hungarian population. 6:30 
pm -sign -off country music. SAT usually on remote 
location from shopping centers, talent promotions. 
etc. SUN religious blockam. PM ethnic programming, 
Polish, Hungarian, German, Spanish. NEWS: 5 min 
local, hourly. 10 min local. 8:10 am, 12:10 pm, 4:10 
pm. 2 man newetaff, 2 mobile units, 1 remote studio. 
SPORTS: Indie 500, local auto racing, horse racing, 
high school football. COMMERCIAL POLICY: 18 
one minute commercials per hour. Contact Represen- 
tative for further details. Recd 8/21/67. 

I. PERSONNEL 
President -Ray M. Schacht. 
General Manager -Carl Stuart. 
Chief Engineer -James A. Herbert. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
500 w. days; 1600 kc. Non -directional. 
Operating schedule: 6 am local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 3e. 3d. 4a, 4c, 5. 6a, 7e. 8. 
Rate Protection: 10a, lia, 12a, 13a, 14e. 15b. 16. 
Basic Rates: 20a, 21a, 22a, 23a. 24e, 25a. 26, 28a, 

28b, 28c, 29e, 30, 33d. 
Contracts: 40a, 42a, 42c, 43, 44b, 45. 46, 47a. 48, 49. 

51a, 51e. 
Comb.: Cont. Discounts: 60a, 61e. 
Cancellation: 70b, 70d. 71a, 73a. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective August 1, 1956. (Card No. 3.) 

Card received September 17, 1966. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 9.00 104 ti.____..-__.-_.. 7.00 
13 ii._..r..._..__ 8.50 156 ti._.._.__.._._._ 8.50 
26 ti.... .._..._ 8.00 260 ti.____.._..._. 6.00 
52 ti._.... _.._..__ 7.50 312 ti- 5.75 

7. PACKAGE PLANS 
SATURATION PACKAGE RATES 

(Minimum 4 weeks) 
Per week 

4 13 26 39 52 
wks. wks. wks. wks. wks. 

6 announcements.. 39.00 37.00 35.00 53.00 31.00 
12 announcements.. 72.00 68.50 65.00 61.50 58.00 
18 announcements.. 103.50 98.50 93.00 88.00 93.00 
24 announcements.. 132.00 125.50 119.00 112.00 108.00 
30 announcements.. 157.50 149.50 142.00 134.00 126.00 

WKAP 
1946 

ALLENTOWN 

A Rattail Station 
Subscriber to the NAB Radio Code 

Media Code 4 239 0400 2.00 
WRAP. Inc.. Box 689. Allentown, Pa. 18105. Phone 

215-433-3166. 
STATION'S PROGRAMMING DESCRIPTION 

WKAP: Programmed for young, young married. 
adults. 
MUSIC: general popular, showtunes, standards, mid- 
dle-of-the-road all day. AIR PERSONALITIES han- 
dle all programs and commercials. NEWS: emphasis 
local, regional and on -spot by mobile phone. 5 min 
hourly. Expanded news, sports, stock market 6-6:30 
pm. 10:50-11 pm. Editorials. Stock market 3:05 pm. 
4:05 pm. 6:25 pm M -F. FARM: 6:15-6:30 am, 
12:15-12:20 pm. Short reports throughout day. 
SPORTS: at :40, local basketball, pro sport network. 
TALK: audience telephone participation 9:05-9:30 
am. 12:30-1:30 pm, 7-7:30 pm. 10:05 pm -12M M -F. 
RELIGIOUS Bun 7-10 am, 5:30-6:30 pm. Public 
service announcements and programs. Contact Repre- 
sentative for further details. Recd 8/18/67. 

I. PERSONNEL 
President -Joe Rahall. 
General Manager-Oggie Davies. 
Program Director -Alan D. Reber. 

2. REPRESENTATIVES 
H -R Representatives, Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 1320 kc. 

Directional-oenarate patterns day and night. 
Operating schedule: 5 am -2 am. EST. 

4. AGENCY COMMISSION 
15%: no rash discount. 

5. GENERAL ADVERTISING See coded regulation 
NAB Radio Code Advertising Standards apply. 
General: lb. 2b, 3a, 9a. 4d. 5, 8a, 7h, 8. 
Rate Protection: 101. 111, 12i, 131, 141 15b. 
Basic Rates: 20b, 21e. 21c, 21d, 22a, 22b, 23a, 24a. 

25a, 28e, 29a, 30. 32b. 33b. 
Contracts: 40a. 41. 42a, 94b, 45, 46, 47a, 47e, 48. 49, 

50. 51a. 51h. 51c. 
Comb.: Cont. Discounts: 60a, 60e, 60g, 601, 61b, 62d. 
Cancellation: 705. 70c. 71a, 72, 73a. 
Prod. Services: 80. 82. 

TIME RATES 
No. 4 Eft 9/1/68 -Reed 9/12/68. 

AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Sat 3-7 pm. 
A -Mon thru Sat 10 am -3 pm: Mon thru Fri 10 pm - 
midnight: Bun noon -7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

(e) 6 ti 12 ti 
22 21 20 
21 20 19 

PER WK: 
.tA A 
AA . A.......__... 

18 ti 
19 
18 
16 
12 

24ti 36ti 
18 17 
17 16 
15 14 
11 10 

30 (see/ le sa: 80% othan f ti 1-miHxed. 
10 sec/less: 60% of 1 -min. 

DISCOUNT 
32 wk -10% 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN --Platt-- 

I MIN: 1 II III 
6-10 am 8 6 4 
10 am -3 pm 12 6 5 

7 pm -midnight ...._......... _. ..... _......- 8 6 5 
Total 36 ti 24 ti 18 ti 
Per wk, ea _ 12.00 13.00 14.00 
30 sec/less: 80% of 1 -min. 
10 sec/less: 60% of 1 -min. 

Spots between 2 classes take higher rate. Spots and 
programs may not be combined for frequency dis- 
counts, All Plan spots, in all categories, ere com- 
binable. Minutes, 30 and 20 -seconds may be counted 
to help frequency discounts on 10 -second spots, but 
10 -second spots may not be counted to help earn 
frequency discounts on minutes, 30 and 20 -seconds. 

10. SPECIAL FEATURES 
NEWSCASTS 

PER WK: Ili 6ti 12t1 24 ti 
AAA .... 26 25 24 22 
AA 24 23 22 20 
A 22 21 20 18 
B 17 16 15 13 

WSAN 
1929 

ALLENTOWN 
Media Code 4 239 0450 7.00 
Lehigh Valley Broadcasting Co.. 1183 Mickley Rd., 

Allentown. Pa. 18105. Phone 215-434-9511. 
I. PERSONNEL 

Owners and Managers -Olivia M. Barnes & Reuel H. 
Musselman. 

Sales Manager -Austin R. Dreisbach. 
National Sales -Charles R, Petrie. 

2. REPRESENTATIVES 
Call station collect. 
Pennsylvania-Dome-Messervey Co., Inc. 

3. FACILITIES 
5,000 w.; 1470 kc. Directional -night only. 
Operating schedule: 6.00-1:00 am EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 1013, 11b. 
Basic Rates: 20a, 22a, 22b, 23a, 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61a, 62b, 62e. 
Cancellation: 70a. 70e, 715. 73a. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective January 1, 1962. (Card No. 16.) 

Card received January 29, 1962. 
6. SPOT ANNOUNCEMENTS 

Clac A-6:30 am -6:30 pm. 
Class B -After 630 pm. 

Class A Class B - 
1 30 10 1 30 10 

Per week: min. sec. sec. min. sec. sec. 
I time.... 9.75 6.50 4.75 6.50 4.00 3.00 
6 times.. 8.50 6.00 4.50 6.15 3.80 2.85 

10 times.. 7.50 5.70 4.30 5.75 3.60 2.70 
15 times . 7.00 5.40 4.10 5.40 3.40 2.55 
20 tlmss.. 6.50 5.10 3.90 5.05 3.20 2.40 
25 times.. 6.00 4.80 3.70 ...._ _.... _. 

ALTOONA (3 AM; 2 FM) 
Blair County -Map Location E-6 

See SBDS consumer market map and data at beginning 
of the State. 

WFBG 
1924 

A Triangle Station 

BLAIR RADIO 

1:11:1C1 
Subscriber to the NAB Radio Coyle 

Media Code 4 239 0500 9.00 
Mario and Television Division, Triangle Publications. 

Inc., Commerce Park, Altoona, Pa. 16603. Phone 
814-944-2031. TELEX 501-691-4841. 

I. PERSONNEL 
Division Generai Manager -George A. Koehler. 
General Manager -Edward Oilier. 

2. REPRESENTATIVES 
Blair Radio. 
Regional Reps Corp. 
Canada -Andy McDermott Sales Ltd. 
Triangle Sta. Sales Offices: See Reps & 5/O pages. 

3. FACILITIES 
5.000 w. days, 1.000 w. nights; 1290 ke. 

Directional -day and night. 
Operating schedule: 6-2 am Mon thru Fri; 8 am - 
midnight Sat & Sun. EST. 

4. AGENCY COMMISSION 
15/0 time. news and talent charges. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e, 3b. 4a, 9d. 5, 6b, 7b, S. 
Rate Protection: 10e, 11c. 12e. 13e, 14e. 
Basic Rates: 22a, 22b. 23a, 29b, 25a, 26, 28b, 29a. 
Contracts: 40a. 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 60a, 60e, 60k, 61e, 62b. 
Cancellation: 70a, 70e. 71a, 73a. 
Affiliated with Blair Group Plan. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 7 Eff 5/1/65 -Reed 4/6/65. 

A -Mon thru Sat 6-10 am & 4-7 pm. Rotating. 
B -Mon thru Sun 10 am -4 pm; Sun 4-7 pm. 
C -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 
(e) I tl 6 ti 12 ti 18 is 24 ti 304- 

A.. 23.00 21.00 19.00 18.00 17.00 16.00 15.00 
B.. .. _... 17.00 15.00 14.00 13.00 12.00 11.00 
C.. ..... 10.00 8.00 7.50 7.00 6.50 6.00 
(e) Specified position. 

30 sec: 75% of 1 -min. ID's: 50% of 1 -min. 
7. PACKAGE PLANS 

RUN -OF -SCHEDULE 
PER WK: 1 ti 601 1201 18 ti 24t1 30 ti 
1 min..._ 15.00 14.00 13.00 12.00 11.00 10,00 
20/30 sec.... 11.25 10.50 9.75 9.00 8.25 7.50 
ID's 7.50 7.00 6.50 6.00 5.50 5.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr IO min 5 min 

Mon -Sun 9 am -sign -off 120 80 70 50 
M. SPECIAL FEATURES 

5 -MINUTE NEWSCASTS 
PER WK: (6:00-10:00 am and 4:00-7:00 pm) 
6 ti, 1 per day__ _._.._._............_..... 24.00 
Less than 6 ti_..._......._. ... 26.00 

(10:00 am -4:00 pm) 
5 ti, 1 per day.-____..______._._._.._._ 19.00 
Lessthan 5 rl.......-..._...........__........._.._._.._...._. 21.00 

(7:00 pm -sign -off; all day Sun) 
5 ti, 1 per day . 10.00 
Less than 5 U_........_......._._ 12.00 

SPECIAL ROB NEWSCASTS 
15 ti .-.. .. _.. 175.00 
No more than 3 Class A newscasts per strip, minimum 
contract 4 weeks. 

W F B G -FM 
1960 

A Triangle Station 

©OFIMD 
Media Code 4 239 0501 7.00 

Radio & Television Division, Triangle Publications. 
Inc., Commerce Park, Altoona, Pa. 16603. Phone 
814-944-2031. TWY 501-691-4841. 

1. PERSONNEL 
Division General Manager -George A. Koehler. 
Station Manager -Robert Huciabone. 
Program Director -Victor L. Stamm. 

2. RPRESENTATIVES 
Blair Radio. 
Triangle Sta. Sales Offices: See Rep. & 5/O pages. 

3. FACILITIES 
REP 30,000 w. (hertz. & vert.) 98.1 me. Stereo. 
Operating schedule: 7:30-12:30 am. EST. 
Antenna ht. -1,021 ft. above avenge terrain. 

4. AGENCY COMMISSION 
15% of net time charge; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
See WFBG listing for coded regulations. 
TV facilities: WFBG-TV. 
Affiliated with Blair Group Plan. 
Member: The Groskin Group. 

TIME RATES 
No. 5 Eff 7/1/68-Rec'd 8/1/68. 

6. SPOT ANNOUNCEMENTS 
lx 15x 30x 60x 125x 250x 500x 

1 min 5.40 5.00 4.65 4.25 3.85 3.50 3.10 
8. PROGRAM TIME RATES 

lx ISx 30x 60x 125x 250x 500x 
1 hr 27.00 25.00 23.25 21.25 19.25 17.50 15.50 
1/2 hr 20.25 18.75 17.50 18.00 14.50 13.00 11.50 
5 min 9.50 9.00 8.50 7.50 7.00 6.00 5.50 

WRTA 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 239 0550 4.00 
Altoona Trans -Audio Corp., Box 552, Penn Alto 

Hotel, Altoona, Pa. 16603. Phone 814-943-6112. 
I. PERSONNEL 

Executive Vice -President -Lou H. Murray. 
Station Manager -David R. Wolf. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Pittsburgh, Philadelphia-Dome-Messervey Co., Inc. 
Regional -Call station collect. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kn. 

Non -directional. 
Operating schedule: 5:30 am -midnight Mon thru Bat: 
7:45 came -midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on station time only' no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 4e, 9d, 5, 6e, 7e, 8. 
Rate Protection: 13a, 14a, 15b. 
Basic Bates: 20a, 21e, 21d, 22b, 23a, 24a, 25a, 26. 

28b. 29b, 33d. 
Contracts: 90a, 41, 99b, 45. 46. 48, 49, 51a. 
Comb.: Cont. Discounts: 60a, 60g, 61c, 62d. 
Cancellation: 70a, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 

Eff 1/1/68-Rec'd 11/16/67. 
AA -Mon thru Rat 6-10 am, noon -1 pm & 4-7 pm. 
A -Ail other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 6ti 12 ti 18 ti 24 ti 38 ti 
1 min. 12.00 11.00 10.50 10.00 9.50 9.00 
20/30 sec.... 9.00 8.25 7.85 7.50 7.10 6.00 

CLASS A 
1 min_ 9.00 8.25 7.85 7.50 7.10 6.00 
20/90 sec.... 6.75 6.25 5.80 5.65 5.35 4.50 
ID's: 50% of applicable 1 -min. 

8. PROGRAM TIME RATES 
1/2 hr 54 1/4 hr 

DISCOUNTS 
13 wk -2% 26 wk -4% 39 wk -6% 
Discounts apply to consecutive weekly orders of 6 
spots or more. 

PENNSYLVANIA 

WVAM WVAM-FM 
1948 1950 

N,\ IS 

Media Code 4 289 0600 7.00 
Blair County Broadcasters, Inc., WVAM Broadcast 

House, 2727 W. Albert Dr., Altoona. Pa. 16601. 
Phone 814-944-9456. 

STATION'S PROGRAMMING DESCRIPTION 
WVAM: Programmed for adults and teens. 
Music 78%. Air personalities feature current hits 
and select album cuts 12M-3 pm, current hita 3 pm - 
12M. NEWS 15%: 5 min at :55, expanded to 10 
min 4 times daily. Capsules et :20 & :40, 24 hours 
per day. 5 man news team, 4 mobile units, portable 
units and access to fixed wing aircraft. Heavy local 
news with on -the -spot coverage and 'statewide corre- 
spondents, UPI audio for national and international. 
Heavy special event coverage. SPORTS: high school 
football and basketball, World Series. 20/20 sports 
reports 5 times daily. Audience participation co tests 
and promotions run throughout year. Contact Repre- 
sentative for further details. Recd 7/29/68. 

1. PERSONNEL 
President -Randolph BurdaalL 
Vice-Pres. & Gen'l Mgr. -Denny J. Bixler. 
Program Director -Bill Robbins. 

2. REPRESENTATIVES 
New York--0il1-Perna, Inc. 
Philadelphia- Selective Broadcasting Advertising, 

Inc. 
Pittsburgh -Gateway Reps. Inc. 

3. FACILITIES 
5,000 w.; 1430 ke. Directional -nighttime only. 
Operating schedule: 24 hours daily. EST. 
FM -ERP 360 w.; 100.1 mc. 
Operating schedule: 3 pm -midnight daily. EST. 
Antenna ht.: 1,275 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, 3e, 8b, 3d. 4a, 5, Oa. 7b, 8. 
Rate Protection: 10h, 11h, 12h, 13h, 14h, 15a, 15b, 

15e, 16. 
Basle Ratee: 20a, 20b, 21a, 21b, 21e, 21d, 22a, 22b, 

23a, 23b, 24a, 24b, 24e, 25a. 28b, 28c, 30, 32b. 
33d. 

Contracts: 40a, 42e, 44a, 44b, 45, 46. 48, 49. 519. 
51b, 51e. 

Comb.: Cont. Discounts: 60b, 60e, 60e, 61b, 62a, 62d. 
Cancellation: 70b. 70d. 71a, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 10/1/67 -Reed 9/18/67. 

AA -Mon thru Bat 6-10 am & 4-7 pm. 
A -Mon thru Sat 10 am -4 pm; Sun 4-7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
(s) 1 tl 6 tl 12 ti 18 tl 24 ti 36 ti 

AA 18 17 16 15 13 12 11 
A 14 12 11 10 9 8 

(e) Fixed position. 
CLASS B 

Minimum 6 spots per wk, flat, ea..._..__.. ...... __._._ 9 
All plans may be combined for purposes of frequency. 
30 see: 75% of 1 min. ID's; 50% of 1 min. 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 156x 280x 

1/2 hr _.._.._... 53 50 47 44 41 38 
1/4 hr ._..._ 36 94 32 30 28 26 
5 min ..... 19 18 17 16 15 14 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTSAA 

A B 
5 ti per wk. ..... 110 
Lees than 6 ti, ea_...._....-...._. 22 .... 
Flat, per newscast...._._.__..__..-.. .... .... 14 

AMBRIDGE 
Beaver County -Map Location B-5 

See SUDS consumer market map and data at begin- 
ning of the State 

WMBA 
1958 

Media Code 4 239 0650 2.00 
Miners Broadcasting Service. Inc., Box 509. 304 Dun 

Ave.. Ambridge. Pa. 15003. Phones 412-266-1110: 
774-1147: 766-6224. 

STATION'S PROGRAMMING DESCRIPTION 
WMBA: Programmed for adults. 
NEWS: 5 min every 30 min. with local and regional 
news featured first in newscasts. Weather: four 5 
min forecasts daily from local U.B. Weather Bureau. 
Editorials on local issues. MUSIC: management se- 
lected general popular music with current hits fea- 
tured, also standards, ehowtunes, film music, middle- 
of-the-road. SPORTS: college, pro and high school 
football play-by-play. Contact Representative for fur- 
ther details. Reed 7/11/67. 

I. PERSONNEL 
Station Manager -R. E. Angst. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Pittsburgh. Philadelphia. Baltimore. Washington- 

Dome-Messervey Co., Inc. 

3. FACILITIES 
500 w. days: 1460 kc. Directional. 

36 Operating schedule: 6:00 am -local sunset. EST. 

52 wk -10% 4. AGENCY COMMISSION 
15/0 time only. 
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PENNSYLVANIA 
Ambridge -W M B A -Continued 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 3d, 4a, 4c. 5, 6a. 7a. 8. 
Rate Protection: 10e. 11c, 12c, 13c, 14e. 
Basic hates: 20b, 21a. 21b, 21c. 21d, 22a, 22b. 25b. 

29b, 25a, 26. 27. 28a, 29a. 29b, 30. 
Contracts: 40a, 41, 44b, 46. 47a, 48. 
Comb.: Cont. Discounts: 60a, 601, 61a, 61b. 62b, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a. 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 11 Eff 8/1/68-Rec'd 7/5/68. 
6. SPOT ANNOUNCEMENTS 

PER YR: I min 90 see I min 30 see 
1 x 5.00 3.75 260 x 4.25 3.25 
26 x 5.00 3.75 312 x 4.00 3.00 
52 x 5.00 3.75 520 x 3.75 2.75 
104 x 4.75 3.65 730 x 3.60 2.60 
156 x 4.50 3.50 936+ 3.50 2.50 

10 -SECOND ID's OR SHORTIE 
MINIMUM ea 
10 in 1 day 1.50 
20 In 2 consec days 1.45 
30 in 3 consec days 1.40 
40 in 4 consec days 1.30 
60 in 5 consec days 1.20 
100 in 7 consec days 1.10 
150 in 10 consec days 1.05 
200 in 15 consec days 1.00 
Scheduled at times selected by station. May not be 
combined with longer spots to compute frequency 
discounts. 

7. PACKAGE PLANS 
ROS 

PER WK: 1 min 30 sec lO see 
10 ti 4.25 3.25 
15 ti 4.00 3.00 
20 ti 3.90 2.90 1.50 
25 ti 3.80 2.80 
30 ti 3.70 2.70 1.90 
40 ti 3.50 '2.50 
50 ti 3.40 2.45 1.30 
70 ti 3.25 2.35 1.20 
100 ti 3.00 2.25 1.10 

BULK-ROS-BTA 
MINIMUM. EA: I min 
6 in 1 day 4.00 
10 in 2 consee days 3.75 
15 in 3 consec days 3.70 
20 in 4 consec days 3.60 
30 in 5 cornice days 3.50 
50 in 7 consec days 3.90 
75 in 10 consee days 3.30 
100 in 14 consec days 3.20 
200 in 21 consec days 3.10 
300 in 30 consec days 

90 see 
3.00 
2.75 
2.'70 
2.60 
2.50 
2.45 
2.40 
2.35 
2.30 

1/2 hr 1/4 hr 5 min 
1 x 55 35 18 

10. SPECIAL FEATURES 
5-MINI'TE NEWSCASTS 

PER DAY: 3 mo 6 mo 9 mo 12 mo 
Daily 6.75 6.50 6.25 6.00 
Mon thru Sat 7.00 6.75 6.50 6.25 
Mon thru Fri 7.25 7.00 6.75 6.50 

ANNVILLE-CLEONA 
Lebanon County -Map Location J-6 

See S1IDS consumer market map and data at beginning 
of the State. 

WART 
1968 

Subscriber to the NAB Radio Code 
Media Code 4 299 0674 2.00 
Valley Communications Corp.. Box 15, Rt. 5, The 

Colebrook Rd., Lebanon, Pa. 17042. Phone 717- 
273-8547. 

I. PERSONNEL 
Pres. & Gen 1 Mgr. -William E. Sullivan. 
Commercial Manager -Richard L. Rotunda. 
Operations Manager -bred Williams. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 

3. FACILITIES 
5.000 w. days; 1510 ke. Directional. 

4.Op AGENCY 
schedule 
COMMISSION: 

6 Iocal sunset. EST. 

155 time only: 2% cash discount. Payable by 10th. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, 3a, 4a. 5, 6a, 7b. 8. 
Rate Protection: 10e, lie. 12e. 13c, 14e. 
Basic Rates: 22a, 23a, 24b, 24c, 25a, 26, 28a, 28e, 

29a. 33b. 
Contracts: 40a, 42a. 42e, 43. 94b, 46. 
Comb.: Cont. Discounts: 60a, 60e, 60f, 60h, 61e, 62a. 
Cancellation: 70a. 70c, 71a, 72. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Ree'd 9/11/68. 
AA --Mon thru Sat 6-9 am & 4-6 pm. 
A -Mon thru Sat 9 am -4 pm. Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 13e 26x 524 104e 160e 520e 
1 min.. 9.29 8.79 8.33 7.63 6.97 5.56 4.85 
30 sec 6.97 6.62 0.26 5.71 5.20 4.14 3.64 
10 sec: 50% of 1 -min, not combinable for frequency 
except on 2 to 1 basis. 
Clans A-47'.- of AA. 

7. PACKAGE PLANS 
1 MINI'TE 

PER WK: I ti 6ti 12 t1 18 ti 24 ti 36 ti 
AA 9.29 8.79 8.33 7.63 6.97 5.56 
A 8.08 7.68 7.27 6.67 8.06 4.85 

40 sec: 87% of 1 -min, combinable for package and 
frequency. 
10 sec: 50% of 1 -min, not combinable for frequency 
extent on 2 to 1 hasts. 

8. PROGRAM TIME RATES 
CLASS AA 

Ix I9x 26x 52x 104x 208e 312x 
1 hr 85.00 78.00 71.00 64.00 57.00 50.00 43.00 
1/2 hr 55.00 50.00 45.00 40.00 35.00 30.00 25.00 
1/4 hr 35.00 31.50 28.00 24.50 20.50 16.50 12.50 

min 18.00 16.50 15.00 12.78 11.62 9.29 8.13 
Class A--87 % of AA. 

APOLLO 
Armstrong County -Map Location C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAVL 
1947 

Media Code 4 239 0700 5.00 
Tri -Born Broadcasting Co., Box 277, Orchard Hills, 

1-3/4 miles E. of Apollo, Pa. 15613 off Route 56. 
Phone Grover 2-3921. 

I. PERSONNEL 
Oen'1 & Com'1 Mgr. -Cecil F. Clifton. 
Business Manager -A. J. West. 
Chief Engineer -Wilkes Hurley. 

2. REPRESENTATIVES 
Charles Bernard Co. 

3. FACILITIES 
1,000 w. days; 910 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 9b, 9d. 
Advertising of tobacco not accepted. 
Member: Country Music Network. 

TIME RATES 
Rates effective 

Rates received December 8, 1962, 

6. SPOT ANNOUNCEMENTS () (t) () 
1 tl..._.. ........ ..... 9.00 2.50 156 ti..._ _...-.- 8.00 
13 tl._.._ _._ 3.80 2,35 312 ti _._... 2.80 
26 ti. ..... 3.60 2.20 624 ti 2.40 
52 ti 3.40 2.05 1000 ti._.._ 2.00 
104 ti 3.20 1.90 () 100 words or 1 min. 

(t) 50 words or 1/2 min. 

1.70 
1.60 
1.90 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 30 min 5 min 

13 ti 38.00 23.80 13.80 9.50 6.65 
26 ti 38.00 21.60 12.60 9.00 6.80 
52 ti 34.00 20.40 11.90 8.50 6.95 
65 ti 32.00 19.20 11.20 8.00 5.80 
104 ti 30.00 18.00 10.50 7.50 5.25 
156 ti 28.00 16.80 9.80 7.00 4.90 
312 ti 26.00 15.60 9.10 8.50 4.55 

10. SPECIAL FEATURES 
PACKAGE PRICE ON NEWS 

(8 month contract) 
5 -minutes news, Mon thru Sat, per wk. 27.00. 

BARNESBORO 
Cambria County -Map Location D-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WNCC 
1950 

Media Code 4 239 0750 0.00 
WNCC, Inc., Box 277. American Legion Home Bldg.. 

Barnesboro, Pa. 15714. Phone 814-948-9201. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -J. Howard Bair. 
Business Manager -Eric 31. Bauer. 
Program Director-Naney Lubert. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
500 w. days; 950 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% commission to recognized advertising agencies. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a, 3h, 4a, 9d. 5, 6a, 7a, 8. 
Rate Protection: 10a, ila. 140. 
Basic Rates: 22h. 23a, 24h. 28a, 29a. 
Contracts: 400. 45. 46. 47a. 
Comb.: Cont. Discounts: 60a. 61a, 61b, 62b, 62e. 
Cancellation: 70a, 70e. 71a, 730. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective December I, 1958. 
Rates received December 3, 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 

hr. hr. hr. min. min. min. 
1 time._... 35.00 23.50 11.75 8.75 6.00 4.25 

13 times.... 32.00 20.50 10.50 8.25 5.50 4.00 
26 time).._ 30.00 18.75 10.00 7.75 5.25 8.80 
52 times.... 29.25 17.50 9.50 7.00 5.00 8.50 

104 times..-. 26.50 17.00 9.00 6.60 9.75 3.25 
260 times.... 23.50 16.50 8.75 6.00 4.50 3.00 

BEAVER FALLS (1AM; 1FM) 
P. County -Map Lneatlon B-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBVP WBVP-FM 
1948 1960 

Subscriber to the NAB Radio Code 
Media Code 4 239 0800 3.00 
Beaver Valley Broadcasting. Inc.. Box 719, Beaver 

Falls, Pa. 15010. Phone 412-846-4100. 
STATION'S PROGRAMMING DESCRIPTION 

WBVP: Programmed for general interest. 
AIR PERSONALITIES handle all segments, music, 
news, sports. NEWS: 5 min every hour, headlines on 

half-hour. 6-9 am popular music, quips, news, 9:15 
am recipes, women chatter. 10 am pop music, educa- 
tion program, news and birth reports. Noon: news, 
death reporta and pop music. 3 pm pop music, news, 
sports, reports. 6 pm middle-of-the-road music, news. 
9 pm music. Emphasis on local news. SPORTS: high 
school, college, pro football, basketball and baseball. 
Contact Representative for further details. Rec'd 
3/28/68. 

I. PERSONNEL 
President -Robert M. Hall. 
Vice-Pres. & Mgr. -Waiter G. Broadhurst. 
Program Director -Charles Wilson. 

2. REPRESENTATIVES 
New York -Dore & Allen, Inc. 
Pittsburgh -Gateway Reps, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 6:00-12:05 am. EST. 
FM FACILITIES 
ERP 16,500 w.; 106.7 mc. 
Operating schedule: 6:00-12:05 am. EST. 
Antenna ht.: 1.322 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 13b, 14b, 15a, 15b. 
Basic Rates: 20a, 21a, 21b, 21e, 21d, 22a, 22b, 23a. 

23b. 24b, 24c, 25e, 26, 28a, 29a, 30. 
Contracta: 40e, 41, 43, 44a, 44b, 45, 46, 47a, 49, 

5Ia, 51e. 
Comb.: Cont. Discounts: 60a, 60e. 801. 
Cancellation: 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Beer, wine and cigarette commercials unacceptable on 
high school and college sports. 

TIME RATES 
ER 12/1/67 -Reed 1/29/68. 

6. SPOT ANNOUNCEMENTS 
le 52x 104x 2084 312x 520x 7502 

30 sec 6.85 6.25 5.95 5.65 5.30 5.00 4.35 
1 min 10.00 9.40 8.75 8.15 7.50 6.90 5.95 

7. PACKAGE PLANS 
WKLY: 12 ti 18 ti 24 01 96 ti 48 ti 
1 min 9.69 9.38 9.06 8.75 8.44 
30 sec 6.56 6.25 5.94 5.63 5.31 
10 sec 4.69 4.50 4.35 3.94 3.75 

8. PROGRAM TIME RATES 
lx 52x 104x 208x 312x 520x 

5 min.......... 18.75 17.80 16.90 15.95 15.00 14.05 
1/4 hr 32.50 31.25 30.00 28.75 27.50 ..._... 
1/2 hr 62.50 58.40 56.25 54.40 52.50 
1 hr 118.75 116.25 113.75 111.25 108.75 

BEDFORD 
Bedford County -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBFD 
1955 

R A B 

Subscriber to the NAB Radio Cede 
Media Code 4 299 0850 8.00 
The Inquirer Printing Co., Box 572, American Legion 

Bldg., R. R. 2, Bedford, Pa. 15522. Phone 623- 
5131. 

1. PERSONNEL 
Sales & Station Manager -Glenn B. Ritchey. 
Program Director -Sherwood B. Hawley. 

2. REPRESENTATIVES 
Dome-Messervey Co., Inc. 

3. FACILITIES 
5.000 w. days; 1310 ke. Non -directional. 
Operating schedule: 8:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 9a, 9d, 5, 6a. 7b. 
Rate Protection: 15h. 
Basic Rates: 20b, 21a, 211, 22a. 22b, 23a, 24a, 24b, 

25a, 28b, 28c. 30. 
Contracts: 40a, 42a, 42c, 43, 44a, 94b, 45, 46, 4711, 

48, 99. 51e. 
Comb.: Cont. Discounts: 60a. 60d, 60e. 60f, 601, 62b. 
Cancellation: 70b. 70e. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 3 ER 1/1/68-Rec'd 12/18/67. 

6. SPOT ANNOUNCEMENTS 
le 13e 26x 52x 104x 365x 

I min 6.50 6.50 6.25 6.00 5.50 5.00 
30 sec 5.00 5.00 9.50 4.25 4.00 3.50 

8. PROGRAM TIME RATES 
Ix 13e 

1/2 hr 35 32 
1/4 hr 20 18 
10 min 16 15 
5 min 10 10 

B ELLEFONTE 

26x 
30 
16 
14 
10 

52x 1042 9652 
28 26 24 
15 14 12 
13 12 11 
10 9 8 

Centre County -Map Location F-4 
See SRDS consumer market map and data at begin- 
ning of the Stete. 

WBLF 
1958 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 299 0900 1.00 
Bellefonte Broadcasting Co., Box 88, Crider Ex- 

change Bldg., Bellefonte, Pa. 16823. Phone 814- 
355-4751 

I. PERSONNEL 
President -Cary H. Simpson. 
Vice-Pres. & Gen'l Mgr. -William E. Moses. 
Sta. & Comm.' Mgr. -James F. Kerschner, Jr. 

3. FACILITIES 
500 w. days; 1330 kc. Non -directional. 
Operating schedule: 6 am -local sunset daily; 7:00 
am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 9c, 5, Oa, 7a. 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 
Basic Rates: 20a. 21a, 21c, 22a, 22b, 23a. 23b, 24b. 

25a, 26, 27. 2884 29a, 
Contracts: 40a, 41, 42a, 44a. 45. 46. 47a, 48, 49, 50. 

51a. 
Comb.: Cont. Discounts: 60a, 601. 61a. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with Mutual Network. 
Member: Allegheny Mountain Network. 

TIME RATES 
ER 2/1/67-Rec'd 2/6/67. 

6. SPOT ANNOUNCEMENTS 
I x 13x 26x 52e 1042 9122 

1 min 6.90 6.56 6.21 5.87 5.52 5.18 
HOUSEWIFE TIME 

4.00 

BERWICK 
Columbia County -Map Location J-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBRX 
1957 

Media Code 4 299 0950 6.00 
Berwick Broadcasting, Corp., Box 387, Berwick, Pa. 

18603. Phone 717-752-4546. 
I. PERSONNEL 

Station Manager -John Wellenhoffer. 
Program Director -Paul Grimes. 

3. FACILITIES 
1,000 w. days: 1280 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulation 
NAB Radio Code Advertising Standards apply, 
General: 20, 3a, 3b, 4a, 9d, 5, 6a, 7a, 8. 
Rate Protection: 10a. lia, 12a. 13a, 14a. 
Basic Rates: 22a, 24a. 24b, 25a. 28a, 28b. 29a. 
Contracts: 40a. 45, 96. 47a, 98. 
Comb.: Cont. Discounts: 60a, 61b, 61c, 62b, 62e. 
Cancellation: 70a, 70e. 71a, 73a. 
Affiliated with KBS Radio Network. 

TIMERATES 
No. 1 ER 7/1/57 -Reed 10/31/66, 

6. SPOT ANNOUNCEMENTS 
le 13e 26x 52x 100x 3002 

1 min......._.._. 5.00 4.75 4.50 4.25 4.00 3.75 
35 wds..._ ....... 4.00 3.80 3.60 3.40 3.20 3.00 

7. PACKAGE PLANS 
5 ti (used in one day) _......._ 20 
Lucky 13 (used in 1 week) 

- 
.. . 50 

18 time signals (15 words used in one week) 40 

8. PROGRAM TIME RATES 
le I9x 26x 

1 hr 50.00 47.50 95.00 
1/2 hr 30.00 28.50 27.00 
1/9 hr..._.._ 20.00 19.00 18.00 
10 min. 15.00 19.25 13.50 
5 min 10.00 9.50 9.00 

BETHLEHEM 

52x 100x 3001 
42.50 40.00 37.50 
25.50 24.00 22.50 
17.00 16.00 15.00 
12.75 12.00 11.25 
8.50 8.00 7.50 

Lehigh County -Map Location K-5 
Northampton County -Map Location K-5 

See SRDS consumer market map and data st begin- 
ning of the State. 

See Allentown -Bethlehem - 
Easton 

B LOOMSB U RG (2 AM; 1 FM) 
Columbia County -Map Location J-9 

See SUDS consumer market map and data at begin- 
ning of the State. 

WCNR 
1946 

Media Code 4 239 1000 9.00 
Columbia Montour Broadcasting Co., Inc., 38 W. 

Main St., Bloomsburg, Pa. 17815. Phone 717-784- 
1200. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Ed Darlington. 

3. FACILITIES 
1.000 w. days: 930 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 5. 6e. 8. 
Rate Protection: 10a. lla. 14e. 
Basie Rates: 20a, 21a. 22e, 22b, 23a, 24b, 25a. 26. 

27, 28c. 29a. 
Contracts: 40e. 42e. 44a, 45. 96, 4Ta, 48, 49, 51s. 
Comb.: Cont. Discounts: 61a, 62d. 
Cancellation: 70b, 70d. 71a, 72, 73a. 
Prod. Services: 80. 82. (j Wine advertising not acceptable, 
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Bloomsburg -W C N R -Continued 
TIME RATES 

ER Rec'd 2/5/68. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x I56x 260x 
1 min......._.._.._...._.._ 7.50 7.25 7.00 6.75 6.50 
Sta. Brk./30 nec...... 5.50 5.25 5.00 4.75 4.50 

8. PROGRAM TIME RATES 
1 hr I/2 hr I/4 hr 10 min 5 min 

1 x 50.00 30.00 20.00 17.50 12.50 
26 z 48.00 28.00 18.00 16.00 12.00 
52 x_..._..._...._......._ 46.00 27.00 17.00 14.50 11.00 
156 z_._...._...._ 44.00 26.00 16.00 13.00 10.00 
260 z 42.00 25.00 15.00 11.50 8.50 

WHLM WHLM-FM 
1947 1956 

Subscriber to the NAB Radio Code 
Media Code 4 239 1050 4.00 
Barry L. Magee dba Bloom Radio, 107 W. Main St.. 

Bloomsburg. Pa. 17815. Phone 784-5500. 
I. PERSONNEL 

President-Itarry L. Magee. 
Manager -V. C. Diehm, Jr. 
Commercial Manager -L. J. Pat Campbell. 

3. FACILITIES 
1,000 w.; 550 kc. Directional. 
Operating schedule: 6:00 am -midnight. EST. 
FM FACILITIES 
ERP 10,000 w.; 108.5 mc. 
Operating schedule: noon -midnight. EST. 
Antenna ht.: 597 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See Coded regulations 
General: la, 2a, la. 3b, 4a, 9d, 5, 8. 
Rate Protection: lob, llb, 14b. 
Basic Rates: 220, 22b, 23a, 24b, 25a, 26, 28a. 29a. 
Contracta: 40a, 45, 48, 47a, 48. 
Comb.; Cont. Discounts: 600, 61e, 62b, 62e. 
Cancellation: 700, 70c. 71a, 73a. 
Amllated with Mutual Broadcasting System. 
Same rates apply to FM as to AM. 

TIME RATES 
Rates effective 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 le 5 t 

hr. hr. hr. min. min. min. () 
1 time 55.00 38.00 24.50 16.00 12.50 6.75 6.00 

13 times 52.50 35.00 20.00 15.00 11.50 6.50 4.75 
26 times 48.50 31.50 18.00 13.00 10.00 6.00 4.50 
52 times 41.50 27.30 13.00 11.00 8.00 5.75 4.25 

104 times 37.50 25.00 11.50 10.00 7.00 5.50 4.00 
156 times 35.00 21.00 10.00 9.00 6.50 5.25 3.75 
260 times 32.50 19.00 9.50 8.00 6.00 5.00 3.60 
312 times 30.00 17.00 9.00 7.00 5.50 4.75 3.25 

1.1 Station break. 

BOYERTOWN 
Bergs County -Map Location K-8 

See SRDS consumer market map and data at begin- 
ning of the State 

WBYO(FM) 
1960 

Subscriber to the NAB Radio Code 
Media Code 4 239 1100 7.00 
Boyertown Broadcasting Co., Inc., Broadcast Heights, 

Boyertown, Pa. 19512. Boyertown 389-1075, 6. 
STATION'S PROGRAMMING DESCRIPTION 

WBYO (FM): Programmed for general interest. 
NEWS: 5 min every hour. Country music 5-7 am. 
Religious programs 7-11 am. Country music 11 am - 
noon. FARM: 12:15-1 pm, market reports, farm news 
and special farm features, weather, music, 1-2 pm 
band, organ, sacred music. 2-3 pm variety. 3-4 pm 
instrumental music. 4-5 pm variety, psychology talk, 
organ. 5-6 pm sacred music. 6-6:30 pm instrumen- 
tal music. 6:30-7 pm religious programs. 7-9:30 
pm sacred music. 9:30-10 pm phone discussion. 10- 
11 pm sacred music. 11 pm -12M instrumentals. 12M-5 
am sacred music. Sat schedule varies slightly. Sun. 
religious programs. CONTINUITY POLICY: to- 
bacco, movies, not acceptable, no commercials on Sun. 
Rec'd 7/13/87. 

I. PERSONNEL 
Pros., Gen'l & Sta. Mgr. -David G. Hendricks. 
Commercial Manager -David M. Eshleman. 

3. FACILITIES 
ERP 20,0170 w.; 107.5 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht. -328 ft. above average terrain. 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, la, 3a, 3b. 3d. 4b. 4d. 6a, 7b, 8. 
Rate Protection: 10a. lia, 13a, 14a, 15e. 
Basic Rates: 20b, 21b, 21c, 23a, 24h, 25a. 28b, 29a. 
Contracts: 44a, 47e, 50, 51a. 
Comb.: Cont. Discounts: 601, 61a, 62d. 
Cancellation: 72, 73a. 
Prod. Services: 82. 

TIME RATES 
ER 1/1/67 -Reed 12/5/66. 

6. SPOT ANNOUNCEMENTS 
Is 13x 26x 52x 156x 260x 312x 624x 

1 min 3.75 3.55 3.90 3.20 3.00 2.80 2.80 2.10 
30 sec 2.65 2.50 2.35 2.25 2.10 1.95 1.85 1..50 
10 see 1.50 1.45 1.40 1.30 1.20 1.15 1.00 .90 

7. PACKAGE PLANS 
PER WK EA: I min 30 see 
10 ti._ 3.00 2.10 
20 ti 2.50 1.75 
30 ti 2.00 1.40 
Maximum 10 spots within 24 hours. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 z 31.00 22.00 18.50 7.80 
13 z....._...._........_........_.._ 30.00 21.00 15.50 7.35 
26 z 29.00 20.00 14.50 6.90 
52 x 28.00 19.00 13.50 8.40 
156 z. 26.00 17.00 12.00 5.95 
260 X. 24.00 15.00 10.50 5.50 
312 x 21.00 13.00 9.00 5.00 
629 x 17.50 10.50 7.00 4.00 

DISCOUNTS 
10% discount on religious spots and programs. 

BRADDOCK 
Allegheny County -Map Location B-5 

See SItIS consumer market map and data at begin- 
ning of the State. 

See Pittsburgh 
(including Braddock, Carnegie, McKeesport) 

BRADFORD 
McKean County -Map Location E-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

WESB 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 239 1150 2.00 
WESB. 43 Main St., Bradford, Pa. 16701. Phone 

814-368-4141. 
I. PERSONNEL 

General Manager -Joseph M. Cleary. 
Commercial Manager -Larry T. Chittíster. 
Program Director -William Winn. 

3. FACILITIES 
1,030 w. days, 250 w. nights; 1490 kc. 

Non- directional. 
Operating schedule: 8:25 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 3b, 3d, 4a, 4d. 5, 6a, 8. 
Basic Rates: 20b, 22b, 23b, 24b, 25a, 280, 28c, 30. 
Contracts: 400, 41, 42d, 440, 45. 48. 510. 
Comb.: Cont. Discounts: 60b, 80g, 61a, 62d. 
Cancellation: 70a, 710, 73b. 

TIME RATES 
No. 4 ER 9/1/68-Rec'd 8/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104x 260x 

1 min 7.75 7.30 6.90 6.50 6.15 5.75 
30/20 sec 6.60 6.25 5.90 5.60 5.25 5.00 
10 sec (ROS): 50% of 1 -min. 
Minute and 30/20 -second spots may be combined to 
earn frequency discount. 

7. PACKAGE PLANS 
SATURATION PLANS 

PER WK, EA: 10 ti 20 ti 30 ti 40 ti 50 ti 
1 min/30 sec ..... 6.60 6.00 5.50 5.25 5.90 

8. PROGRAM TIME RATES 
lx 13x 26x 52x 104x 260x 

1 hr 75.00 73.00 69.00 65.50 61.50 57.75 
1/2 hr 98.25 43.90 91.60 39.25 38.95 34.65 
1/4 hr 30.75 29.25 27.75 28.20 24.85 23.10 
10 min 23.00 22.00 20.80 19.65 18.50 17.13 
5 min 15.50 14.65 13.85 13.10 12.30 11.50 

10. SPECIAL FEATURES 
News service charge -25% of time charge. 

BUTLER (2 AM; 1 FM) 
Butler County -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBUT WBUT-FM 
1948 1949 

R A B 

Media Code 4 239 1200 5.00 
WBUT, Inc., Box 1628. McQutaitlon Rd., .Butler, Pa. 

18001. Phone 287-5778. 

STATION'S PROGRAMMING DESCRIPTION 
WBUT: Programmed for general interest. 
NEWS: local news every hour and half hour. Com- 
plete news 7:45-8 am, noon -12:30 pm birthdays, an- 
niversaries, club news, births, etc. SPORTS: 8:10 
am, 12:25 pm. 5:30 pm. Telephone discussion pro- 
grams 9-10 am & 12:30- 1:15 pm. Local live high 
school football and basketball and college football. 
Local sports interviews. Remote portable mobile studio 
broadcasts entire programs on location. Contact Rep- 
resentative for further details. Recd 11/30/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Larry M. Berg. 

2. REPRESENTATIVES 
Pennsylvania-Dome-Messervey Co., Inc. 

3. FACILITIES 
250 w. days; 1050 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
FM FACILITIES 
ERP 720 w.; 97.7 mc. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 30. 45, 5. 671. 7a. 8. 
Rate Protection: 10h, 11b, 12b, 13b, 14b, 15h. 
Basic Itates: 24b, 24e. 25a, 29a. 
Contracts: 400. 41. 46. 
Cancellation: 70e, 71a. 

TIME RATES 
Rates effective May 1, 1964. (Card No. 6.7 

Card received April 20, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 sec 

1 ti 5.00 4.50 3.85 
13 ti 4.75 4.25 3.60 
28 ti 4.00 3.75 3.35 
52 ti 3.75 3.50 3.10 
104 ti 3.50 3.25 2.85 
260 tl 3.25 3.00 2.60 
312 ti 3.00 2.75 2.35 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 40.00 25.00 20.00 15.00 
13 tl 58.50 37.50 23.50 19.50 14.00 
26 ti 53.00 34.50 20.75 18.00 13.75 
52 tl 49.50 32.00 17.50 16.75 12.50 
104 tl 48.00 30.00 15.25 14.00 12.00 
260 tl 42.50 28.50 14.00 12.75 11.25 

WISR 
1941 

Media Code 4 239 1250 0.00 
Butler Broadcasting Co.. Inc.. 357 N. Main St., 

Butler, Pa. 16001. Phone 287-4701. 

STATION'S PROGRAMMING DESCRIPTION 
WISR: Programmed for general interest. 
Regular features: news, with local stories, hour and 
half hour. Expanded news 7:30-8:10 am, noon -12:30 
pm, 5-5:15 pm. Sports 7:40 am, 8:30 am, 12:30 pm 
& 5:15 pm. Farm 6-7 am, M -Sat. Women's 11 am - 
noon, M -F. Talk show 12:45-1:30 pm M -F. Phone 
call -in show 5:30-6 pm, M -F. Hunt and fish show 
3 times weekly. Births, deaths, anniversaries, de- 
votions, stocks, club news, etc. SPORTS: bowling, 
local area college football, high school football, 
coach and player interviews, pro football. Specialties: 
regular editorials. Interview local guests on all pro- 
gram segments. MUSIC: general popular, middle- 
of-the-road, and standards. Contact Representative 
for further details. Reed 10/26/67. 

I. PERSONNEL 
President -Joel W. Rosenblum. 
General Manager -Robert L. Kaufman. 
Commercial Manager -J. Victor O'Brien. 

2. REPRESENTATIVES 
Regional )teps Corp. 

3. FACILITIES 
250 w. days; 680 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%; net 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, la, 3b. 40, 4d, 5. 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b, 150. 15b. 
Basic Itates: 20a, 22a, 22b, 23a, 24b. 250. 28b, 28c. 

29a, 30. 
Contracts: 400. 41. 45. 48. 47a. 
Comb.; Cont. Discounts: 80b. 61a. 
Cancellation: 71a, 72. 
Prod. Services: 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/67 -Reed 12/29/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see IO see 

1 x 4.70 3.70 3.30 
13 z 4.80 3.60 3.20 
26 x 4.50 3.45 3.10 
52 z 4.35 3.35 3.00 
104 z 4.10 3.20 2.80 
158 a _ 4.00 3.00 2.80 
260 z 3.75 2.75 2.45 
312 z 3.50 2.65 2.35 

8. PROGRAM TIME RATES 
1/2 hr 1/9 hr 1/2 hr 1/4 br 

1 z 49.12 23.58 104 z 30.59 15.29 

CANONSBURG 
Washington County -Map Location B-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WARO 
1957 

A Uni I Owned Station 
Media Code 4 239 1300 3.00 
lniversal Communications of Pittsburgh, Inc., Box 

13131, Pittsburgh, Pa. 15243. Phones 412-531- 
8800, 412-795-5400. 

I. PERSONNEL 
President -Marvin B. Kosofsky. 
Vice -President -Lawrence Brandon. 
General Manager -Jim Thompson. 

2. REPRESENTATIVES 
Universal Broadcasting Corporation. 
Dora -Clayton Agency, Inc. 

3. FACILITIES 
250 w. days: 540 kc. Directional. 
Operating schedule: 5:95 am -8:45 pm. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5, 6a. 7a. 
Rate Protection: 10g, 11g, 12g, 13g, 14g. 15a, 15c. 
Basic Rates: 20b, 21a, 21d, 22a, 23h, 24c, 25a, 280. 

28c, 30, 330. 
Contracts: 40a, 42b. 42d, 48, 47a, 51b. 
Comb.: Cont. Discounts: 60b, 60e, 62d. 
Cancellation: 70a, 70e. 72. 730. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 5/15/67-Rec'd 5/19/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

260 z.....__...._.._._._ 9.00 
312 x_..._...._.-........._ 8.50 
520 L...__ 8.00 
824 L....__.. _ 7.50 

ID's: 50% of 1 -min. 
7'00 

26 z 11.00 
52 z 10.50 
104 z 10 00 
156 z 9.50 
30 sec: 80% of 1 -min 

7. PACKAGE PLANS 
PER WK: 10 ti 15t1 20 ti 2501 
1 min 95 135 170 200 

8. PROGRAM TIME RATES 
Ix 26x 

1 hr.... 80.00 76.50 
1/2 hr 64.00 62.00 
1/4 hr 90.00 38.00 
10 min 24.00 23.00 
5 min.. 18.00 17.00 

52x 104x 
73.00 69.50 
60.00 58.00 
36.00 34.00 
22.00 21.00 
16.00 15.00 

156x 260x 
86.00 62.50 
56.00 54.00 
32.00 30.00 
20.00 19.00 
14.00 13.00 

3I2x 
59.00 
52.00 
28.00 
18.00 
12.00 

(D) 

PENNSYLVANIA 

CARBONDALE (1 AM; 1 FM) 

Lackawanna County -Map Location K-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

WCDL 
1950 

Media Code 4 239 1350 8.00 
Carbondale Broadcasting Co., Inc., 127 Salem Rd., 

Carbondale Pa. 18407. Phone 282-2770. 
Honesdale. Pa. -849 Main St. 

I. PERSONNEL 
General Manager -Marjorie Zapotosky. 
Commercial Manager -Paul Olee. 
Program Director -Joe Martin. 

3. FACILITIES 
5.000 w. days; 1440 kc. Non -directional. 
Operating schedeule: 6:00 am -local sunset. EST 
Simulcast during AM operational hours. For non- 
slmuleast faeilities see WCDL-FM. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: 3a, 4a, 9d, 5, 6a, 70, 8. 
Rate Protection: lob, 11b, 14b. 
Basic Rates: 23a, 28a. 
Contracts: 40a, 45. 
Comb.; Cont. Discounts: 60a. 610. 
Cancellation: 710, 73a. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective October 1, 1958. (Card No. 4.) 

Rates received December 29. 1950. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti..._......_... 10.00 9.00 156 tl..._.._... 7.00 6.00 
13 ti ...... ..._... 9.00 8.00 260 ti _ 6.50 5.50 
26 ti 8.00 7.00 520 tl......._... 8.00 5.00 
52 ti 7.50 8.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 60. 40. 25. 15. 
13 ti ........... .............. 55. 38. 24. 12. 
28 ti... 50. 36. 23. 11. 
52 ti._.._.._ 45. 34. 22. 10. 
158 ti 42. 32. 21. 9. 
260 ti 40. 30. 20. 8. 
520 ti . 38. 28. 18. 7. 

WCDL-FM 
1965 

Media Code 4 239 1351 6.00 
Carbondale Broadcasting Co., Inc., 127 Salem Rd.. 

Carbondale, Pa. 18407. Phone 1230. TWX 18407. 
I. PERSONNEL 

President -William H. Ware. 
Gen'l & Sta. Mgr.-Malorle Zapotosky. 
Sales Manager -Paul Oleo. 

3. FACILITIES 
ERP 330 w.; 94.3 mc. 
Operating schedule: Sunrise -11:00 pm daily. EST. 
Antenna ht.: 770 ft. above average terrain. 
Partial simulcast operation with WCDL-AM. For 
simulcast rates, see WCDL-AM. WCDL-FM listing. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 30 days net. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Eff Rec'd 11/3/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

520 z 2.80 39 z 3.80 
260 x 3.00 28 z.._.._.._.._.._........... 4.00 
156 z 3.20 13 x..._..._._.._.._......_..- 4.10 
104 z........._ 3.40 1 z.._..._._......_.._.._..._ 4.30 
52 z 3.60 

8. PROGRAM TIME RATES 
10 min 1/4 hr 1/2 hr I hr 

520 z 7.50 10.00 15.00 30.00 
260 z..._.. .... _.. .... ___ .... _.._ 8.10 10.80 16.20 32.40 
156 x 8.70 11.80 17.40 54.80 
104 z.._ 9.30 12.40 18.60 37.20 
52 z 9.90 13.20 19.80 39.60 
39 x 10.50 14.00 21.00 42.00 
26 z 11.10 14.80 22.20 44.40 
13 z 11.40 15.20 22.80 45.60 
1 x 12.00 16.00 24.00 48.00 

10. SPECIAL FEATURES 
5 MINUTE NEWS & WEATHER 

520 z 5.00 39 z.._.._......_.._......_... 7.00 
260 z........_......_.._.._ 5.40 26 x..._......_.._.._.._.._... 7.40 
156 z. 5.80 13 z..._......_.._._...... _... 7.80 
104 z. 6.20 1 z..._.._.........._......_..... 8.00 
52 z 6.60 

CARLISLE (2 AM; 1 FM) 
Cumberland County -Map Location G-6 

See SUDS consumer market map and data at begin- 
ning of the State. 

WHYL WHYL-FM 
1952 1959 

Media Code 4 239 1400 1.00 
Richard Field Lewis, Jr., Inc.. Bergner Bldg.. 2nd 

floor, 3rd & Market Ste.. Harrisburg, Pa. 17101. 
I. PERSONNEL 

President -Marlon P. Lewis. 
General Manager -Philip J. Potter. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Philadelphia-Dome-Messervey Co., Inc. 

3. FACILITIES 
5,000 w. days; 960 kc. Directional. 
Operating schedule: 6:00 am -local sunset. EST. 
FM FACILITIES 
ERP 760 w.; 102.3 me. 
Operating schedule: 6:00 am -11:00 pm. EST. 

(This listing continued on next page) 
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PENNSYLVANIA 
Carlisle -W H Y L, W H Y L -FM -Continued 
4. AGENCY COMMISSION 

15% on net station time only; no cash diucounL 
5. GENERAL ADVERTISING Bee Coded regulations 

General: la, 9a, 4d, 5, 6a, 7a, 8. 
Basic Rates: 22a, 23a. 
Contracts: 40a, 45. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 73a. 
Member: Green Valley Group. 

TIME RATES 
Rates effective November 1, 1964. 
Rates received November 5, 1964. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 wk 13 wk 26 wk 52 wk 
5 ti....._r......-.. 8.00 7.50 7.00 6.50 
10 t1._.._ 7.50 7.00 6.50 6.00 
20 7.00 6.50 6.00 5.50 
30 tl..__...._.___. _ 6.50 6.00 5.50 5.00 
10 -second announcements combinable with other an- 
nouncements at a ratio of 2 10 -second to 1-1 minute 
announcement. 
20/30 seconds -75% of applicable minute rate. 
10 seconds -50% of applicable minute rate. 

le. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

PER WE: 13 wk 28 wk 52 wk 
5 12.50 11.75 11.00 
10 ti 1175 11.00 10.25 
15 ti.._.._....._.........._._._.___» 11.00 10.25 9.50 

(D) 

WI00 
1965 

Media Code 4 239 1450 6.00 
WIOO, Inc.. 33 W. High St., Carlisle, Pa. 17013. 

Phone 717-243-1200. 
I. PERSONNEL 

General Manager -F. Eugene Walte. 
Prog. Dir. & Chief Eng. -Bob Hamilton. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 

3. FACILITIES 
1.000 w.; 1,000 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST, 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 3d, 4a, 5, 6a, 8. 
Rate Protection: 10a, lia, 1211, 13e, 14e, 15b. 
Basic Rates: 21b, 23b, 24b, 25a, 28b, 29a. 30, 33c. 
Contracts: 41, 42a, 42c, 43, 45. 46. 49, 51a. 
Comb.; Cont. Discounts: 60e, 61a. 
Cancellation: 70b, 70e, 71a. 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with Keystone Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 4/1/67 -Reed 8/7/67. 
6. SPOT ANNOUNCEMENTS 

Ix 26: 51x 10Ix 251e 500e I000x 
1 min 6.50 5.75 5.25 4.75 4.25 3.75 2.75 
20/30 sec- 4.00 3.50 3.25 3.00 2.75 2.50 2.00 
Minutes and 30's may be combined for frequency 
discount. 

7. PACKAGE PLANS 
(DRIVE TIME -Mon thru Fri 6-9 am & 4-6 pm) 

PER WK: 5t1 10 ti 15 ti 20 t1 25ti 30 ti 
1 min. 32.50 52.50 71.25 80.00 93.75 105.00 
30 sec...._ 20.00 32.50 45.00 55.00 62.50 75.00 

(ROB) 
1 min- 27.50 50.00 63.75 75.00 87.50 90.00 
30 sec 17.50 29.50 37.50 50.00 56.25 60.00 

8. PROGRAM TIME RATES 
EA: I hr 1/2 hr 1/4 hr 5 min 
1 x 50.00 35.00 22.00 10.00 
26 z 45.00 30.00 20.00 8.50 
52 + 40.00 28.00 17.50 7.50 

10. SPECIAL FEATURES 
(DRIVE TIME -Mon Ihro Fri 6-9 am & 4-6 pm) 

5 min news, ea _ 10.00 
(ROS) 

5 min news, ea _ 7.50 

CARNEGIE 
Alleghany County -Map Location B-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Pittsburgh 
(including Braddock, Carnegie, McKeesport) 

CHAMBERSBURG (2 AM; 1 FM) 
Franklin County -Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCBG 
1956 

NBC Radio Network 
Media Cede 4 239 1500 8.00 
Four States Broadcasting Corp., Radio Hill, Cham- 

bersburg, Pa. 17201. Phone 263-4131. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Norman E. Messner. 
Station Manager -Ted E. Foreman. 
Program Director -Joe Anthony. 

2. REPRESENTATIVES 
New York -Charles Bernard Company. 
Phlladelphia-Dome-Messervey Co., Inc. 

3. FACILITIES 
5.000 w. days; 1,000 w. nights; 1590 kc. 

Directional -night only. 
Operating schedule: 5:00-1:00 am. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 166. 
Basic Rates: 20a, 21b, 24b, 25b, 28b, 26c, 30. 
Contracts: 40a, 42d. 43, 44e, 45, 46, 47e, 48, 49, 50, 

51b. 
Comb,; Cont. Discounts: 60x, 60d, 60e. 60f, 60h, 601, 

61e, 62h. 
Cancellation: 70e, 70d, 71b, 72, 73a, 73b. 
Prod. Services: 80. 
Affiliated with NBC Radio Network. 
Member: Country Music Network. 

TIME RATES 
Rates effective May 1, 1960. 

Rates received May 16, 1960. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 
hr. hr. hr. min. min. min. 

1 time._.-. 70.00 42.00 27.00 21.00 14.00 7.00 
13 times.... 67.00 40.00 26.00 20.00 13.50 6.75 
26 times.... 64.00 38.00 25.00 19.00 12.80 6.50 
52 times.... 60.00 36.00 24.00 18.00 12.00 6.00 

104 time.... 56.00 34.00 23.00 17.00 11.50 5.50 
260 times.... 52.00 32.00 21.00 16.00 10.75 5.00 

10. SPECIAL FEATURES 
Time signals: 5 daily, consisting of correct time and 
25 words. Per spot, 3.00. 

WCHA WCHA-FM 
1945 1948 

Subscriber to the NAB Radio Code 

Media Code 4 239 1550 3.00 
The Chambersburg Broadcasting Co., The Craft Press 

Bldg., Chambersburg, Pa. 17201. Phone Colony 
4-7121. 

STATION'S PROGRAMMING DESCRIPTION 
WCHA: Programmed for general interest. 
MUSIC: popular 6:30-8:30 am, 9:30 am -S am. 
SPORTS: 6:40 am, 7:10 em, 7:40 am, 8:10 am & 
4:30 pm. Live sports, horse racing, little league 
baseball, daylight major league baseball and college 
football. AIR PERSONALITIES handle all music 
shows. NEWS: 5 min every hour, with local news- 
cast at 6:55 am, 8:30 am, 12:15 pm, & 6:05 pm. 
Farm news 11:30 am -noon. RELIGIOUS: 8:45-9:30 
am. Weather at 7:15 am, 8:40 am, 12:30 pm & 
6:15 pm. Civic news at 10:30 am, 1:25 pm & 3:30 
pm. School news at 4:25 pm. Stock market 5:25 pm. 
Audience participation shows at 10:05 am & 6:20 

p% .1 67. 
Contact Representative for further details. Rec'd 

PERSONNEL 
General Manager -John B. Booth. 
Station Manager -Earl Strtne. 

2. REPRESENTATIVES 
Philadelphia -Philadelphia Spot Sales. 

3. FACILITIES 
1,000 w. days; 800 he. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
FM -ERP 2,800 w.; 95.1 mc. 
Antenna ht.: 265 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20a, 22a, 24b, 26. 
Contracts: 40a, 46, 97a, 49. 
Cancellation: 70a, 70e, 71a. 

TIME RATES 
No. 3 ER 4/1/56-Rec'd 7/31/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104x 260íx 

1 min/ 
sta brk 7.50 7.15 6.80 6.45 6.10 5.75 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 x 72.00 43.20 28.80 21.60 14.40 
DISCOUNTS 

13x-5% 52x-12-1/2% 280x-20% 
26z-10% 104x-15% 

10. SPECIAL FEATURES 
Time Signals -Three a day. Monday through Satur- 
day, consisting of the correct time and 15 words, 
per week 60.00. Subject to rebates applicable to 
weakly frequency rates. 

CHARLEROI (1 AM; 1 FM) 
Washington County -Map Location B-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WESA 
1947 

NAn 

Subscriber to the NAB Radio Cede 
Media Code 4 239 1600 6.00 
Laubach Radio Prop., Inc.. Box 584, Charleroi, Pa. 

15022. Phone 412-483-8551. 
I. PERSONNEL 

General Manager -William G. Richards. 
Sales Manager -James Saxon. 
Program Director -Jay Morton. 

2. REPRESENTATIVES 
Gateway Reps, Inc. 
Gill -Perna, Inc. 

3. FACILITIES 
250 w. days; 940 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
Partial simulcast operation. Simulcast sunrise to 
4:05 pm. For non -simulcast facilities see WESA-FM. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5, GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, lb, 9a, 4c, 5, 60, 70. 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 23a, 24a, 24b, 250, 26, 280, 

29a. 
Contracts: 40a, 92a, 45, 96, 470, 48. 
Comb.; Cont. Discounts: 60a, 61a, 01h, 61c, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with KBS Radio Network, 

TIME RATES 
No. 9-A Eff 7/10/67-Rec'd 5/13/68. 

6. SPOT ANNOUNCEMENTS 
lx 39x 78x 156x 312x 624x 

1 min. 4.75 4.25 4.00 3.75 3.50 3.25 
30 sec 3.10 2.85 2.70 2.50 2.35 2.20 

7. PACKAGE PLANS 
PER WK: 5t1 15 ti 30tí 60ti 
1 min..._.._ 4.25 3.75 3.25 2.75 
30 see..._.._.._.._.........._......_ , 2.85 2.50 2.20 1.85 
15 sec 1.90 1.70 1.45 1.20 

8. PROGRAM TIME RATES 
Ix 39x 78x 

1 hr..._.._.._ 60 50 45 
1/2 hr..._ ...... _.._..... 50 40 35 
1/4 hr..._.._.._.._..... 40 30 25 
10 min..._ 30 20 18 
5 min. ...... _ ...... _.._... 20 17 14 

W ESA -FM 
1967 

156x 312x 624x 
40 35 30 
30 25 20 
30 15 10 
16 12 8 

12 8 6 

Media Code 4 239 1625 3.00 
Laubach Radio Prop., Inc., Box 584, Charleroi, Pa. 

15022. Phone 412-483-6551. 
I. PERSONNEL 

General Manager -William G. Richards. 
Sales Manager -James Saxon. 
Program Director -Jay Morton. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Pittsburgh -Gateway Reps, Inc. 

3. FACILITIES 
ERP 3,000 w. (horiz. & vert.): 98.3 mc. 
Operating schedule: Sunrise -midnight. EST. 
Antenna ht.: 1,000 ft. above average terrain. 
Partial simulcast operation. Operated separately 
4:05 pm -midnight. For simulcast facilities see WESA. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 45, 5, 6a, 7a, 8. 
Rate Protection: lia, 13a, 14a, 15a. 15b, 16. 
Basic Rates: 20b, 21a, 21b, 22a, 23b, 24b, 25a, 26, 

28b, 28e, 29a, 30, 32b, 33a. 
Contracts: 40a, 41, 42a, 42d, 44a, 45, 46, 47e, 49, 

51a. 
Comb.; Cont. Discounts: 00b, 60d, 60e, 61a, 61e, 

626, 62d. 
Cancellation: 70a, 70c, 71b, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 

Rates are identical to WESA. See that listing. 

CHESTER 
Delaware County -Map Location L-7 

See SUDS consumer market map and data at begin- 
ning of the State. 

See Philadelphia Urban Area 

CLARION 
Clarion County -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WWCH 
1960 

Subseriber to the NAB Radio Code 
Media Code 4 239 1650 1.00 
Clarion County Broadcasting Corp.. Box 171, Garby, 

Theatre Bldg.. Clarion, Pa, 16214. Phone 814-226- 
8600. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Paul R. Rattan. 
Traffic Manager -Susan Laughlin. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
600 w. days; 1.300 he. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST, 

4. AGENCY COMMISSION 
15%. 

5, GENERAL ADVERTISING See coded regulations 
General: la. 3a, 4a, 4d, 5, 6a, 7a. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Rates: 20a 22a, 23a, 24b, 25a, 26, 28b, 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Rates effective June 15. 1962. 

Hates received May 7, 1982. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 tl..._.._ 6.50 104 li..._._.._.._._......_ 9.50 
13 ti. 6.00 260 4.00 

r 
i.!_._.._.._._-.__ 

26 ti._ ..............___. 50 312 ü..._....-..... _...__ 3,50 
52 ti. 5.00 

7. PACKAGE PLANS 
SATURATION RATES 

10 or more per day -earn 10% discount 
rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 ...... 30.00 20.00 15.00 
13 tl._.. ..-_... 27.50 19.00 14.00 
26 tí._._..-___._._ 26.00 18.00 13,00 
52 ti.....__._-.._.. 25.50 17.00 12.00 
104 tí..._._....._.._... 24.50 16.00 11.00 
260 23.50 15.00 10.00 
312 ti.__..._._____. 22.00 14.00 9.00 

CLEARFIELD 

from earned 

10 min 5 min 
13.00 10.00 
12.00 9.50 
11.00 9.00 
10.00 8.50 
9.00 8.00 
8.00 7.50 
7.75 7.00 

(1 AM; 1 FM) 
Clearfield County -Map Location E-4 

Bee SUDS consumer market map and data 
oing of the State. 

WCPA 
1947 

N,tn 

at begin - 

Media Code 4 239 1700 4.00 
Clearfield Broadcasters, Inc., 215 Church St., Clear- 

field, Pa, 16830. Phone 814-765-5541. 
1. PERSONNEL 

President -W, K. Ulerich. 
General Manager -Carl A. Falvo. 
Regional Sales Manager -Joe Milsop. 

3. FACILITIES 
1,000 w. days; 900 he. Non -directional. 
Operating schedule: 6 am -local sunset, EST. 
Partial simulcast operation. Simulcast 6-9 am, noon - 

1 pm and 5-5:15 pm. For non -simulcast facilities 
see WCPA-FM. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3a, 3b, 3d, 4a, 5, 8a, 7b, 
Rate Protection: 15a, 15b. 
Basle Rates: 20h, 22a, 22h, 23h, 24e, 25a, 26. 
Contracts: 40a, 44a, 45, 46, 48, 51a. 51c. 
Comb.; Cont Discounts: 80x, 80e, 61e, 62c, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective April I, 1985. 

Rates received March 16, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti......._..._... 8.00 8.00 130 tl......_.._. 6.75 4.75 
13 ti 7.75 5.75 260 ti..._ 6.50 4.50 
26 ti 7.50 5.50 520 ti...._._.._. 6.25 4.25 
52 ti..._.._._ 7.25 5.25 1000 ti.-- 6.00 4.00 
85 ti 7.00 5.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 40.00 30.00 20.00 15.00 12.00 
13 ti 37.00 28.00 19.00 14.50 11.50 
26 ti 34.00 26.00 18.00 14.00 11.00 
52 ti 31.00 24.00 17.00 13.50 10.50 
65 ti 28.00 22.00 16.00 13.00 10,00 
130 ti 25.00 20.00 15.00 12.50 9.50 
260 ti 22.00 18.00 14.00 12.00 9.00 

WC P A -FM 
1967 

Media Code 4 239 1725 1.00 
Clearfield Broadcasters, Inc., Box 1032. Clearfield 

Pa. 16830 Phone 814-765-5541. 
I. PERSONNEL 

President -W. K. Ulerich. 
General Manager -Carl A. Falvo. 
Sales Manager -David McCracken. 

3. FACILITIES 
ERP 3,000 w.; 93.5 mc. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 
Partial simulcast operation. Operated separately 9 
am -noon, 1.5 pm and 5:15 pm -midnight For shunt. 
east facilities see WCPA. 

4. AGENCY COMMISSION 
15/e time only. 

5, GENERAL ADVERTISING See coded regulations 
See WCPA listing for coded regulations. 

TIME RATES 
Eff Iiec'd 11/9/67. 

7, PACKAGE PLANS 
CONTRACT --MINIMUM 13 WEEKS 

PER MO: 10t1 2001 30ti 
1 min 25 50 75 
30 sec 20 40 60 

NON -CONTRACT --MAXIMUM 10 PER DAY 
1 min. Oat..._ 2.75 30 sec, fat..._.._-,_..._ 2.35 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

25.00 12.00 
Minimum contract 13 weeks. Non -contract on-contractratte extra 
25%. 

COATESVI LLE 
Chester County -Map Location K-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCOJ 
1949 

Media Code 4 239 1750 9.00 
Chester County Broadcasting Co., 809 E. Lincoln 

Hwy., Coatesville, Pa. 19320. Phone 215-384-2100, 
West Chester Studio: Mansion House Hotel, West 

Chester, Pa. 19380. Phone 215-696-3690. 
STATION'S PROGRAMMING DESCRIPTION 

WCOJ: Programmed for adults. 
NEWS: 5 min hourly. Local area news. 5 and 10 min 
segments, 8 times daily. MUSIC: played by per - 

(This listing continued on next page) 
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Cootesville-W C O.1 -Continued 
sonalities, middle-of-the-road, standards and show - 
tunes. TALK: telephone forum 2:05-2:30 pm M -F. 
Public affairs 10:05-11 pm, M -W -Th. SPORTS: live 
major league baseball nights only. Local high school 
and college football and basketball. Facilities and 
personalities available for remote broadcasts, store 
openings, shopping centers, etc. Rec'd 10/2/67. 

1. PERSONNEL 
President -Louis N. Seltzer. 
General Manager -William S. Halpern. 
Commercial Manager -Donald G. Kimes, 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
5,000 w.: 1920 kc. Directional -nighttime only. 
Operating schedule: 5 am -midnight. EST. 

4. AGENCY COMMISSION 
15/o net time and talent; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a. 5. 7b, 8. 
Basic Rates: 225. 23a, 24b, 28a, 29a. 
Contracts: 40a. 95, 46. 
Comb.: Cont. Discounts: 60b, 61e. 
Cancellation: 70e. 71a. 
Prod. Services: 82. 

TIME RATES 
No. 6 Eff 8/1/68 -Reed 8/5/68. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Sat 6-10 am; Mon thru Fri 1-7 pm. 
A -All other times. 

1 MINUTE 
PER WK: I ti 6ti 12 ti 18ti 24 ti30ti 

AA 16 15 13 12 11 10 
A 14 13 11 10 9 8 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 

IO. SPECIAL FEATURES 
140 85 55 

HOURLY NEWS 
5 min -1-112x applicable 1 -min rate. Local news, 
extra 5. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -15% 
Discounts apply to spots and programs but may not 
he combined for frequency discounts. 

COLUMBIA 
Lancaster County -Map Location J-7 

See SUDS consumer market map and data at beginning 
of the State. 

WCOY 
1957 

Media Code 4 239 1800 2.00 
Krancer Communications, Inc., Box 36, 343 Poplar 

St., Columbia. Pa. 17512. Phone 717-684-2591. 
STATION'S PROGRAMMING DESCRIPTION 

WCOY: Programmed for young adults and adulte. 
6 air personalities emcee entire operations. NEWS: 
5 min summary every hour on hour, and headline 
news and sports on half hour. News 15%: local, na- 
tional, and international 8%, women's news talk. 
school 4%, sports 3%. MUSIC 85%: singles 45%. 
albums 40%, featuring current selling popular music, 
standards. Personalities available for remote broad- 
casts, store openings, shopping centers, etc. Contact 
Representative for further details. Recd 9/18/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Ronald A. Krancer. 
Sales Manager -Joseph P. Grazan. 
Program Director -Edmund 1Vickenhuser. 

2. REPRESENTATIVES 
Radio Times Sales. 
Selective Broadcast Advertising, Inc. 
Regional Reps Corp. 

3. FACILITIES 
500 w. days: 1580 kc. 
Operating schedule Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time and talent: payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d, 4a. 5. 6a, 7a. 8. 
Rate Protection: 10a. lia, 12a, 130, 14a, 15b. 
Basic Rates: 21a. 21h. 21e. 22b, 23a, 241). 24c, 25a. 

27, 28a, 29a. 30. 31. 33d. 
Contracts: 40a. 44a. 49b, 45, 48, 51a, 51e. 
Comb.: Cont. Discounts: 60a, 80e, 60f, 69g, 60h, Ole. 
Cancellation: 71a. 73a. 
Prod. Services: 81, 82. 
At station's option cancellation of contracta cannot be- 
come effective until 2 weeks after contractual starting 
date. 
Affiliated with FIBS Radio Network. 

TIME RATES 
No. 2 Elf 11/1/67 -Reed 12/28/87. 

6. SPOT ANNOUNCEMENTS 
ROS 

PER YR: Ix I3x 26x 52x 156x 280x 512x 
1 min.......... 8.00 5.75 5.50 5.25 5.00 9.50 4.00 

7. PACKAGE PLANS 
WEEKLY PENETRATION 

6 ti 12 ti 18 ti 24 ti 36 ti 48 ti 
1 min 5.50 5.25 5.00 4.75 9.50 4.25 
30 see -75% of min. 
10 sec -50% of min. 

8. PROGRAM TIME RATES 
5 min --21 the 1 min rate. 
1/4 hr --2x the 5 min rate. 

CONN ELLSVI LLE 
Fayette County -Map Location C-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCVI 
1947 

Subscriber to the NAB Radio Cede 
Media Code 4 299 1850 7.00 
Connellaville Broadcasters. Inc.. 139 E. Crawford 

Ave., Connellaville, Pa. 15425. Phone 912-628-9600. 
Branch Office: Edward E. Oleeh, Walnut Lane, Hop- 

wood, l'a. Phone 412-938-7621. 

I. PERSONNEL 
President -Cam T. Troilo, M.D. 
Manager -Kenneth McGeath. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 he. 

Non -directional. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General; la, 9a, 4d, 5, 6a, 8. 
Rate Protection: 10b, 11b. 
Basic Rates: 22a, 23a, 24a, 28, 28b, .29a. 
Contracts: 40a, 45, 96, 98. 
Comb.: Cont. Discounts: 61a, 61b, 62h. 
Cancellation: 70a, 70e. 

TIME RATES 
Eft' 7/1/68-Itec'd 6/27/68. 

6. SPOT ANNOUNCEMENTS 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 9a, 4c, 5, 6a, 7a. 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a. 
Basic Rates: 20a, 21a, 21e, 2a, 22b, 23a, 23b. 24b, 

25a. 26, 27, 28a, 29a. 
Contracts: 40a, 41, 92a, 49a, 45, 48. 47a, 48, 49, 50, 

51a. 
Comb.; Cont. Discounts: 60a, 601. 6la, 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with Mutual Network. 
Member: Allegheny Mountain Network. 

TIME RATES 
Eft 2/1/67-Rec'd 2/6/67. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 

1 min 6.90 6.56 6.21 5.87 
HOUSEWIFE TIME 

1 ti .._._ 

PENNSYLVANIA 
3. FACILITIES 

1.000 w. days; 1580 he. Non -directional. 
Operating schedule: 7:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 3d. 4a. 4c. 5. 8a, 7a, 8. 
Rate Protection: 10a. lia, 12a, 13a, 14a. 
Basic Rates: 20a, 21a, 21e, 22a. 226, 23a, 23b, 24b, 

25a, 28. 27, 28a. 29a. 
Contracts: 40a, 41, 42a. 44a, 45. 46, 47a. 48. 49. 50, 

104x 312x 51a. 
5.52 5.18 Comb.: Cont. Discounts: 60a. 801, 81a. 

Cancellation: lob, 70c, 71a, 72. 736. 
-..._. 4.00 Prod. Services: 80, 81, 82. 

PER YR: 
1 x 
26 z 
52 x 
104 x 
156 z.. 
260 x 
312 x 
:165 x 
200 z 
750 x 
1000 x 

I min 30 see IS see 
5.15 3.85 2.70 
4.75 3.55 2.50 
4.35 3.25 2.30 
3.95 2.95 2.10 
3.55 2.65 1.90 
3.15 2.35 1.70 
2.75 2.05 1.50 
2.35 1.75 1.30 
2.15 1.60 1.20 
1.95 1.45 1.10 
1.75 1.30 1.00 

DOYLESTOWN 
Bucks County -Map Location L-6 

See SItl)S consumer market map and data at begin - 
ning of the State. 

See Philadelphia Urban Area 

7. PACKAGE PLANS 
7 DAY PLAN-BTA DU BOIS (1 AM; 1 FM) 

EA: 10ti 20ti 30t1 40ti 50t1 
1 min 3.15 2.85 2.55 2.25 1.95 Clearfield County -Map Location E-4 
30 see 2.05 1.90 1.75 1.60 1.45 See SRDS consumer market map and data at begin- 
15 sec 1.50 1.40 1.30 1.20 1.10 ning of the State. 

8. PROGRAM TIME RATES 
PER YR: 
1 hr 

1x 26x 52x 104x 156x 
46.00 42.00 38.00 36.00 34.00 

260x 
32.50 

312x 
30.25 WCED WCED-FM 

1/2 hr 29.00 26.00 25.00 24.00 23.00 21.50 18.95 1939 1948 
1/4 hr 17.25 15.20 15.00 14.50 14.00 13.00 12.00 
10 min..._ 
5 min 

13.00 11.60 11.20 10.90 10.50 
ß.ß0 ß 30 5 AO 5 55 530 

9.80 
4 80 

9.00 R. A B 

Media Code 4 239 2000 8.00 

CORRY 
Erle County -Map Location B-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

WOTR 
1955 

Media Code 4 239 1900 0.00 
Olivia T. Iennekamp, 25 N. Center St., Corry. Pa. 

16407. Phone 663-6611. 
Other Studio: 513-515 Berger Bldg.. Pittsburgh. Pa. 

Phone 281-1365. 

I. PERSONNEL M. & Com'l Mgr. -Kenneth E. Rennekamp. 

3. FACILITIES 
1,000 w. days, 500 w. nights: 1370 kc. 

Directional -nighttime only. 
Operating schedule: 6:00 ato -midnight weekdays; 
8:00 am -11:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0 net time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 9a, 4c, 5, 6a, 7a. 
Rate Protection: 10h, 11h, 1211, 13h. 14h, 15e. 
Basic Rates: 210, 21d, 22b, 23a, 24b, 25a, 28a, 28e. 

29a, 33a. 
Contracts: 40a, 42d, 43, 44a, 47a, 49, 51b. 51c. 
Comb.; Cont. Discounts: 60a, 60e, 61a, 62a. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with NBC Itadio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective April 2, 1955. (Card No. 1.) 
Card received August 1, 1955. 

Revision received January 8, 1958. 

6. SPOT ANNOUNCEMENTS 
I3x 52x 100x 260x 500x 

1 min 4.00 3.30 2.85 2.60 2.40 

8. PROGRAM TIME RATES 
ix I3x 26x 52x I04x 156x 260x 

1 hr 40.00 37.00 34.00 31.00 28.00 25.00 22.00 
1/4 hr 10.00 9.50 9.00 8.50 8.00 7.50 
10 min. 12.00 11.10 10.20 9.30 8.40 7.50 6.60 

COUDERSPORT 
Potter County -Map Location F-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFRM 
1953 

Media Code 4 299 1950 5.00 
Farm & Home Broadcasting Co., Inc.. 95 Main St., 

Coudersport, Pa. 16915. Phone 274-8600. 

I. PERSONNEL 
President -C. H. Simpson. 
Exec. Vice-Pres. & Gen'l Mgr. -John A. Fay. 
Sales Manager -George Kuratomi. 

3. FACILITIES 
1.000 w. days: 600 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset weekdays; 
7:30 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

Sri -County Broadcasting Co., Inc., 80 Park Place. 
Du Bois, Pa. 15801. 

I. PERSONNEL 
General Manager -Jason S. Gray. 
Sta. & Com'l Mgr. -George Williams. 

2. REPRESENTATIVES 
The Devney Organization, Ina 
Philadelphia Spot Sales. 

3. FACILITIES 
5.000 w, days, 500 w. nights; 1920 kc. Directional 
Operating schedule: 6:30-12:05 am daily; 8:00-12:05 
am Sun. EST. 
FM FACILITIES 
ERP 9,500 w.; 101.2 me. 
Antenna ht.: 670 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 by 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 7a. 
Contracts: 43. 45. 
Cancellation: 71a. 
Frequency discounts to advertisers as earned. 

TIME RATES 
Rates effective May 1, 1982. (Card No. 6.) 

Card received May 31, 1962. 
6. SPOT ANNOUNCEMENTS () (t) () (t) 

1 time...._ 7.25 6.00 209 times.... 6.00 5.00 
27 times.... 8.95 5.75 313 or more 
53 times.... 9.50 5.50 times.__-_ 5.70 4.75 

105 times.... 8.30 5.25 () 1 -minute live or transcribed. 
(t) Station Break. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 

1 time.... 56.00 36.40 22.40 
14 times.. 53.20 34.60 21.30 
27 times.. 50.90 32.75 20.15 
57 times.. 47.60 30.95 19.05 

105 times.. 44.80 29.10 17.90 
313 or more 

times 42.00 27.30 18.90 

EASTON 

10 min. 
18.00 
15.20 
14.40 
13.80 
12.90 

5 min. 
12.90 
12.25 
11.60 
10.95 
10.80 

11.25 9.70 

Northampton County -Map Location L-5 
See SRDS consumer market map and data at begin- 
ning of the State. 

See Allentown -Bethlehem - 
Easton 

EBENSBURG (1 AM; 1 FM) 
Cambria County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WEND 
1961 

R A 

Media Code 4 239 2050 9.00 

Cambria County Broadcasting Co.. 120 S. Center St.. 
Ebensburg, Pa. 15931. 814-472-8801. 

I. PERSONNEL 
President -Cary H. Simpson. 
Vice-Pres., Gen'l & Sales Mgr. -William E. Moses. 
Commercial Manager -Robert Civis. 

Member: Allegheny Mountain Network. 

TIME RATES 
ER 2/1/67 -Reed 2/6/67. 

6. SPOT ANNOUNCEMENTS 
Ix 19x 26x 52x 

1 min 6.90 6.58 6.21 5.87 

1 II 
HOUSEWIFE TIME 

.__.._... 4.00 

104x 3I2x 
5.52 5.18 

W E N D -FM 
1962 

Media Code 4 239 2051 1.00 
Cambria County Broadcasting Co.. 120 S. Center St. 

Ebensburg, Pa. 15931. Phone 814-472-8801. 
Studio: New Germany. Pa. Phone 814-495-4208. 

I. PERSONNEL 
President -Cary H. Simpson. 
Station Manager -Francis Krug. 
Sales Manager -Robert Civis. 

3. FACILITIES 
ERP 9,800 w.; 99.1 me. 
Operating schedule: 9:00 am -midnight. 
Antenna ht.: 520 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on station lime only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d. 4a, 4e, 5. 6a, 7a, 8. 
Rate Protection: 10a. lia. 12a. 13a, 14a. 
Basic hates: 20a, 21a, 21e, 22a, 22b4 230. 23b, 24b 

25a, 26. 27. 28a. 290. 
Contracts: 40a, 41, 42a, 44a, 45, 48, 47a, 48, 49, 50. 

51a. 
Comb.: Cont. Discounts: 60a. 801, 61a. 
Cancellation: 70b, 70e, 71a, 72. 73b. 
Prod. Services: 80, 81, 82, 
Member: Allegheny Mountain Network. 

TIME RATES 
Rates effective 

Rates received November 1, 1965. 
6. SPOT ANNOUNCEMENTS 

1 ti..._ 2.50 52 
13 ti 2.38 104 ti...._......-..._ 
26 ti 2.25 312 ti..-.__._.___.._ 

201 
1.89 

ELIZABETHTOWN (1 AM; 1 FM) 
Lancaster County -Map Location J-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHRY 
1958 

Subscriber to the NAB Radie Code 
Media Code 4 299 2100 6.00 
Hershey Broadcasting Company, Box 288, Elizabeth- 

town, Pa. 170.22. Phone 717-387-1511. 

I. PERSONNEL 
General Manager -Richard E. Burg. 
Sales Manager -Robert N. Vogelsong, Sr. 
Chief Engineer -Ed Fehl. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
500 w. days: 1600 he. Directional. 
Operating schedule: 7 am -local sunset. EST. 
Simulcast during AM operational hours. For non. 
simulcast facllitlee ses WMSH-FM. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulation 
NAB Radio Code Advertising Standards apply. 
General: la, 3d, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: lOa, 11a, 12a. 13a, 14a, 15b. 
Basic Rates: 20b, 21c, 22b, 23a. 241, 25c, 28e, 29a, 
Contracta: 40a, 42b, 42d, 44b, 47e, 49, 51a. 
Comb.; Cont. Discounts: Bob, 60f, 61a, 62e. 
Cancellation: 70b, 71a, 72. 
Prod. Services: 80. 

TIME RATES 
Rates effective 

Rates received June 4, 1965. 
Class A-6:00-9:00 am, 4:00-6:00 pm and 8:00 
10:00 pm. 
Class B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 
1 min- 30 secte 

PER WK: 1 wk 14 wk 52 wk 1 wk 14 wk 52 wk 
1 ti..._ 9.25 8.25 5.75 8.25 7.00 4.15 
10 or more.. 8.25 7.00 4.75 7.00 5.75 3.50 

CLASS B 
1 ti 7.00 5.75 4.75 5.75 4.75 8.50 
10 or more 5.75 4.75 3.50 4.75 3.50 2.25 
10 second announcement, 20 per wk, flat-.._... 35.00 

(This listing continued on next page) 
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PENNSYLVANIA 
Elizobethtown-W H R Y -Continued 
7. PACKAGE PLANS 

WEEKLY PACKAGES 
1 min 30 sec 1 min 30 sec 

10 ti..._ 55. 35. 40 ti 160. 105. 
20 ti 105. 60. 50 tL..._.._ 170. 115. 
30 ti..._.._..... 135. 85. 

8. PROGRAM TIME RATES 
CLASS A 

1 hr 1/2 hr 1/4 hr 5 min 
1-13 wk 46.00 28.00 18.50 12.00 
14-26 wk. 41.00 25.00 16.25 10.50 
52 wk. 32.00 18.50 13.00 LOO 

CLASS B 
1-13 wk 28.00 16.25 12.00 8.00 
14-26 wk. 25.00 15.00 10.50 7.00 
52 wk..._ 20.00 12.00 8.00 4.75 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

Class Class 
PER WK: A B 
5 per wk. flat - 45. 29. 
7 per wk, flat 55. 35. 

WMSH (FM) 
1964 

Media Coda 4 239 2150 1.00 
Hershey Broadcasting Company. Box 288, Elizabeth- 

town. Pa. 17022. Phone 717-367-1511. 
I. PERSONNEL 

General Manager -Richard E. Burg. 
Sales Manager -Robert N. Vogelsong, Sr. 
Chief Engineer -Ed Fehl. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
ERP 20.000 w.; 106.7 mc. 
Operating schedule: 7 am -midnight. EST. 
Antenna ht.: 500 ft. above average terrain. 
Simulcast with WHRY, sign -on -local sunset. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates are identical to WHRY. See that listing. 

EMPORIUM 
Cameron County -Map Location E-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLEM 
1958 

Subscriber te the NAB Radio Cede 
Media Code 4 239 2200 4.00 

Emporium Broadcasting Co.. Box 310. Hotel Warner, 
Emporium. Pa. 15834. Phone 814-483-3712. 

I. PERSONNEL 
Pres.. Gen'l & Sta. Mgr. -James A. Spetts. 

2. REPRESENTATIVES 
George T. Hopewell, Ina 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days; 1250 kc. 

Non -directional. 
Operating schedule: 6:00 am -local sunset Mon thru 
Sat: 8'00 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 5, 6a, 8. 
Rate Protection: 10a, lia. 12a, 13a, 14e. 15a, 15b. 
Basic Rates: 20a, 20b. 22b, 23a. 24b, 25a, 28c, 29a. 
Contracts: 40a, 44a. 44b, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 61a, 61b, 

6Ic. 
Prod. Services: 80. 82. 
Affiliated with Keystone Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received January 14, 1963. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti.._........-.......__».. 2.60 52 U 
ti. 

2.00 
1.90 13 tt.._.._.__..._... 2.45 105 

ti. 1.75 26 tl._..__. .... 2.10 300 

EPHRATA (1 AM;1 FM1 

Lancaster County -Map Location J-7 
See SItDS consumer market map and data at begin- 
ning of the State. 

WGSA WGSA-FM 
1955 

N,v n 

1962 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 239 2250 9.00 
Garden Spot Broadcasters. Inc.. Box 1310, 44 

Bethany Rd.. Ephrata. Pa. 17522. Phones Ephrata 
717.733-2226; Lancaster 717-397-1310. 
STATION'S PROGRAMMING DESCRIPTION 

WGSA: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every 30 min. Sporta headlines at :50. Civic 
announcements rotated at :10. MUSIC 85%: features 
general popular music, 70% singles, 30% LP's, same 
format all segments. FARM: 5:30-6:30 am person- 
ality plus farm director, reporta, prices. Weather 
emphasis in early morning including Weather Bureau 
reports. 15 min news at 7:30 am, noon & 5 pm. 
Livestock reports daily M -F 11:50 am. Telephone 
call -in daily M -Sat 12:15-1 pm. SPORTS: two 5 
min reports daily M -S, live regional baseball, foot- 
ball. basketball. Contact Representative for further 
details. Rec'd 7/20/67. 

I. PERSONNEL 
Pres. & (len1 Mgr. -Samuel R. Youse, 
Sales Manager -John P. Weis. 
Program Director -Philip A. Jacobs. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
5.000 w. days: 1310 ke. Directional. 
Operating schedule: 6 am -local sunset weekdays; 7:00 
am -local sunset Sun. EST. 
FM FACILITIES 
ERP 10,000 w.; 105.1 mc. 
Operating schedule: 5:30 am -midnight. EST. 

4. AGENCY COMMISSION 
15% on time only: no each discount. 

5. GENERAL ADVERTISING See coded regulation 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 4d, 5, 6e. 
Rate Protection: 15b. 
Basie Rates: 20b, 22a, 23a, 24b, 24c, 25a. 
Contracts: 90a. 
Comb.; Cont. Discounts: 60h, 601. 
Cancellation: 71a. 72. 73b. 
Prod. Services: 80, 82. 
Mernber: National AgRadio Groups, Io, 

TIME RATES 
Rates effective January 1. 1963. 

Rates received December 5. 1962. 
6. SPOT ANNOUNCEMENTS 

PER YR; 1 min 30 sec 1 min 30 eec 
1 ti....._.._.._... 10.00 9.00 104 ti... ..... 7.50 6.50 
13 ti ........ 9.00 8.00 156 tl._...._.._ 7.00 6.00 
26 ... 8.50 7.50 260 ti._-._ 6.50 5.50 
52 ti 8.00 7.00 312 ti -- 6.00 5.00 

7. PACKAGE PLANS -1 min- -30 ace - 
PER WK: 1 wk 6 wks 13 wka 1 wk 6 wks 13 who 
10 ti 5.00 7.50 7.00 7.00 8.50 8.00 
15 ti 7.50 7.00 6.50 6.50 6.00 5.50 
20 ti 7.00 6.50 6.00 6.00 5.50 5.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x 50 30 20 
DISCOUNTS 

13x- 5% 52x-15% 
26x-10% 104x-20% 

ERIE (4 AM; 1 FMl 

156x-30% 
260x-40% 

(D) 

Erie County -Map Location B-1 
See BADS consumer market map and data at begin- 
ning of the State. 

WJ ET 
1951 

The Eastman Station 

Subscriber to the NAB Radio Code 
Media Code 4 239 2350 7.00 
The "JET" Broadcasting Co., Inc., 1635 Ash St.. 

Erie, Pa. 16503. Phone 814-455-2741. 
After 5:30 p.m. -Phone 814-455-3335. 

I. PERSONNEL 
President -Myron Jones. 
Exec. Vice-Pres., Nat'l Com'l Mgr. -Pete Coticchia. 
General Manager -Rick Hanna. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 he. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10h, 11h. 12b, 13b, 14b. 15c. 
Basic Rates: 2ob. 21a, 24c, 25a, 27, 28c, 29a. 
Contracts: 40a, 44a. 44b, 45, 46, 49, 51a. 
Comb.; Cont. Discounts: 60b, 60g, 62d. 
Cancellation: 71a. 72. 73a. 
Prod. Services: 80, 82. 
Affiliated with Eastman Network. 

TIME RATES 
Rates effective April 1, 1966. 

Rates received March 18, 1968. 
6. SPOT ANNOUNCEMENTS 

(6:00-10:00 am & 3:00-7:00 pm Mon thru Bat) 
PER WK: 1-5 ti 6ti 12tí 18ti 24 t1 
1 min........._.._...._... 25.00 22.00 20.00 19.00 18.00 
30/20 eec...._. ...... _... 20.00 17.60 16.00 15.20 14.40 
10 sec 12.50 11.00 10.00 9.50 9.00 

(10:00 am -3:00 pm & 7:00-10:00 pm Mon 
thru Sat) 

1 min. 22.00 20.00 18.00 17.00 16.00 
30/20 sec. 17.60 16.00 14.40 13.60 12.80 
10 sec 11.00 10.00 9.00 8.50 8.00 

(10:00 pm -midnight Mon thru Sat and all 
day Sun) 

1 min 18.00 16.00 15.00 14.00 13.00 
30/20 eec.-..._.. .... _ 14.40 12.80 12.00 11.20 10.40 
10 see.. ....... _...._.._ 9.00 8.00 7.50 7.00 6.50 

7. PACKAGE PLANS 
FAMILY PLAN 

6 ti (6:00-10:00 am Mon thru Sat.) 
6 ti (3:00-7:00 pm Mon thru Sat.) 
4 ti (7:00-10:00 pm Mon thru Fri.) 
4 ti (10:00-3:00 pm Sat.) 
4 ti (noon -7:00 pm Sun.) 

1{ 
30/20 seconds -80% of applicable 1 -minute rate. 
10 seconda -50% of applicable 1 -minute rate. 

DISCOUNTS 
26 conoce wk._ 5% 52 concec 10% 
Applicable to all plana. 
Minimum wkly sched of 6 1 -min spots cam-12mid 
Mon -Sun necessary to maintain corner wk advertising. 
Family Plan not combinable with other weekly plana 
for added frequency. 

8. PROGRAM TIME RATES 
5 minutes -1-1/2 times applicable 1 -minute rate. 

10. SPECIAL FEATURES 
NEWS PACKAGE RATES 

(All time periods) 
5 -minute news broadcasts available at regular fre- 
quency rates; no talent or service charge. 

WRIE 
1948 

Media Code 4 239 2300 2.00 
Radio ERIE, Inc., Box 2072. Erle, Pa. 16512. Phone 

814-954-5201. TWX 814-453-6885. 

STATION'S PROGRAMMING DESCRIPTION 
W1tIE: Irogrammed for young adults and adults. 
AIR PEIRSONALITIES handle all segments. MUSIC 
80%: features 75% current hits of an adult appeal, 
2.5'7, general popular, same format all segments. 
NEWS: headlines on hour, network at :30, half hour 
news at noon. Weather reports at :45. Sports reports 
at :15. RELIGION: Sun 7:30-10 am. SPORTS: 
play-by-play college and high school football, basket- 
ball and major league baseball. COMMERCIAL 
POLICY: 18 minutes per hour. Contact Representa- 
tive for further details. Recd 8/7/68. 

I. PERSONNEL 
General Manager --Theodore C. Trampenau. 
Chief Engineer -Kenneth Husband. 

2. REPRESENTATIVES 
John C. Butler Cu., Inc. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
5.000 w.; 1330 kc. 

Directional -separate patterns day and night. 
Operating shhedule: 5::30 am -midnight. EST, 

4. AGENCY COMMISSION 
l 

5. GENERAL ADVERTISING See eoded regulation 
General: la, la, 2b, 3a, 9a, 5, 6a, 8. 
Rate Protection: 10e. 11e, 12e, 14e, 15a. 
Basic Rates: 20b, 21a, 21b, 21d, 22b, 23a, 23b, 24a. 

24c, 25a, 27, 28a, 28c, 290, 33a. 
Contracts: 40e, 41, 43, 44b, 45, 46. 49, 51b. 
Comb.; Cont. Discounts: Hob, 60g, 601, 61a. 62d. 
Cancellation: 700. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 1 Eff 3/1/68-Rec'd 2/23/68. 

AA Sion thru Fri 5:30-9 am & 3-7 pm. 
A -Mon thru Fri 9 am -3 pm; Sat & Sun 5:30 am - 
7 pm. 
B- Daily 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: ix 52x 104x 260x 520x 1040x 
PER WK: 1 ti 5ti 10 ti 15t1 20 ti 25 ti 

AA 15 13 12 11 10 9 
A 12 11 10 9 8 7 
it 9 8 7 a 5 4 

:t0 see: 80% of applicable 1 -min rate. 
10 sec: 50% of applicable 1 -min rate. 
Spots in all classes combinable for maximum dis- 
counts. 

7. PACKAGE PLANS 
1 -MINUTE EQUAL SPREAD PLAN 

PER WK: 4ti(5Soi 12 ti 16 ti) 20ti 24 ti 28ti 
Wkly 40 72 96 120 140 160 180 

WEEKEND PLAN 
(Fri 7 pm -Sun midnight) 

Minimum 10 ti, ea 6 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
Concurrent AA, A and B spots may be used to reach 
weekly minimum in above plans. 

8. PROGRAM TIME RATES 
PER YR: I/2 hr 1/4 hr 10 min 5 min 
1 x 60 35 30 25 
13 x 55 30 28 20 
26 x 53 27 25 17 
52 x 50 25 22 15 

10. SPECIAL FEATURES 
NEWS BRIEFS, SPORTS ROUNDUP 

WEATHER REPORT 
Applicable AA, A. or B 1 -min plus 1.00 fixed feature 
charge. 
Includes opening billboard, 2 minutes of information, 
closing 1 -minute spot. 

WWFM (FM) 
1947 

©O F M 

Media Code 4 239 2400 0.00 
WERC, Inc.. State at 32nd, Erie, Pa. 16508. Phone 

819-525-9229. 
I. PERSONNEL 

President -Simon Goldman. 
Vice-Pres. & Gen'l Mgr. -Art Arkelian. 
Station Manager -Jim Shield. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Canada -Hardy Radio & Television Ltd. 

3. FACILITIES 
ERP 9,700 w, deys; 99.9 mc. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Operated separately ex- 
cept 10 pm -midnight Sat. For oimulast facilities ses 
WWYN. 

4. AGENCY COMMISSION 
15%. Bills due and payable when rendered. 

5. GENERAL ADVERTISING See eoded regulation 
NAB Radio Code Advertising Standards apply. 
General: 1b, 2b, 3a, 4a, 5, 6a. 7a. 8. 
Rate Protection: 10g. 11g. 12g, 13g. 15a, 15b. 16. 
Basle Rates: 21a, 21b, 21c. 21d, 22a. 22b, 23a, 23b, 

24e, 25a, 26, 28b, 28c, 29b, 31. 33e. 
Contracts: 40a, 41, 42c, 43, 440, 45, 46, 47a, 48. 

49. 50. 51a, 51b. 
Comb.: Cont. Discounts: 60a, 60c, 60e. 61a, 62b. 
Cancellation: 70b, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
AM facilities: WWYN. 
Affiliated with American FM Network. 
Member: The Goldman Group. 

TIME RATES 
Eff Recd 4/11/68. 

6. SPOT ANNOUNCEMENTS 
5 ti 10 ti 15 ti 20 t1 

1 min 8 7 6 5 
30 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 

WWGO 
1935 

Media Code 4 239 2450 5.00 
WWGO, 212 Commerce Bldg., 12th & State Ste., 

Erle, Pa. 16501. Phone 814-456-7078, 814-456- 
7079. 

I. PERSONNEL 
Station Manager -Ronald P. Smith. 
Program Director -Chuck Smith. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 he. 

Non- directional. 
Operating schedule: 5:45-2 am. EST. 

4. AGENCY COMMISSION 
15% on net time; no ash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 20. 3a. 3d. 4a, 4d, 5, 6a. 7a. 
Rate Protection: lob. 111). 12b, 136, 14b, 15a, 15b. 
Basic Rates: 20b, 21b, 21d, 22b, 23b. 24b, 24c, 25a, 

28a. 29e. 
Contracts: 40a. 41, 44b, 45, 46. 49. 
Comb.: Cont. Discounts: 60b, 601, 61e, 62d. 
Cancellation: 70a, 70e. 71a. 73a. 
Prod. Services: 80. 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective October 1, 1962. 

Rates received August 31. 1962. 
6. SPOT ANNOUNCEMENTS 20/30 

1 min sec ID's 
1 ti 10.00 7.50 5.50 
10 ti 9.50 7.25 5.25 
52 ti 9.00 7.00 5.00 
104 ti _.-. 8.50 6.50 4.50 
260 tl - 8.00 6.00 4.00 
312 ti 7.50 5.50 3.50 
520 ti 7.00 5.00 3.25 
1040 ti 6.50 4.50 3.00 

7. PACKAGE PLANS 
WEEKLY SATURATION 

20/30 
PER WK: 1 min sec ID's 
10 ti 7.00 6.00 4.50 
15 ti 6.50 5.50 4.25 
20 ti 6.00 5.00 4.00 
30 ti 5.50 4.50 3.50 
50 II 5.00 4.00 3.00 

8. PROGRAM TIME RATES 
5 MINUTES 

1 ti ._.. 15.00 156 tl..._..__.,.__...._ 12.50 
13 ti 14.50 260 ti...._._._.._.._._... 11.50 
26 ti 14.00 312 ti _..._ 10.00 
52 ti 13.00 

WWYN 
1941 

1.1 R A B 

Media Code 4 239 2500 7.00 
WE1tC, Inc., State St. At 32nd, Erle, Pa. 16508. 

Phone 814-956-2096. 
Other office: R. D. No. 4, Robison Rd., Erie, Pa. 

Phone 814-864-3017. 
I. PERSONNEL 

President -Simon Goldman. 
Vice-Pres. & Gen'l Mgr. -Art Arkellan. 

2. REPRESENTATIVES 
New York -Adam Young-VTM, Inc. 
Pittsburgh -Gateway Reps, Inc. 
Cleveland -Thomas Broadcast Time Sales, Inc. 
New England -Eckeis & Queen, Inc. 
Toronto -Hardy Reps. 

3. FACILITIES 
5,000 w.; 1260 kc. 

Directional -separate patterns day and night. 
Operating schedule: 5:30-12-15 am. EST. 
Partial simulcast operation. Simulcast IO pm -midnight 
Sat. For non -simulant facilities see WWFM (FIS). 

4. AGENCY COMMISSION 
15%. Bills due and payable when rendered. 

5. GENERAL ADVERTISING See coded regulation 
General: la, 2a. 3a. 3b, 4a, 9d, 5, 6a, 7b. 
Rate Protection: lob, 1113, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 23a, 24b, 25a, 26, 280. 29a. 
Contracts: 40a, 45, 96. 
Comb.; Cont. Discounts: 60a, 60k, 61b. 
Cancellation: 70a, 70e, 710. 73a. 
FM facilities: WWFM (FM). 
Affiliated with NBC Radio Network. 
Member: The Goldman Group. 

TIME RATES 
Rates effective December 1, 1962. 
Rates received October 25. 1962. 

6. SPOT ANNOUNCEMENTS 1 min 
1 U 1600 
13 ti 15 00 
26 U 1400 
52 ti 13 00 
104 
104 ti __.. 10 50 

20 -second rate same as 30 -second rate. 
7. PACKAGE PLANS 

WEEKLY SATURATION 
PER WK: loti 15 ti 20 t1 30 ti 
1 min_...._.._....... ........ 9.25 8.75 8.00 7.50 
30 sea._ _ 6.50 6.00 5.50 5.25 
ID .............. _.._...._...__ 5.00 4.50 4.25 4.00 
All spots may be combined to earn discounts. 
Each WWYN stmt buy carries same schedule on 
WWFM (FM). 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti...... ..--.._ 110.00 66.00 44.00 53.00 22.00 
13 U..._._...._.... 105.00 63.00 42.00 31.00 21.00 
26 99.00 59.00 40.00 30.00 20.00 
52 ti 94.00 56.00 37.00 28.00 19.00 
104 88.00 53.00 35.00 27.00 18.00 
156 ti...______,.-_ 83.00 50.00 33.00 25.00 11.00 
260 ti _____ 77.00 46.00 31.00 23.00 16.00 

10. SPECIAL FEATURES 
STEREO JAZZ PARTY (Simulcast) 

(Sat 10 pm -midnight) 
13 wk 26 wk 52 wk 

1/2 hr, rotating 25.00 22.50 20.00 

30 see ID's 
11.50 8.25 
11.00 7.75 
10.50 7.25 
10.00 6.75 
9.50 6.25 
9.00 5.75 
8.50 5.25 

740 Spot Radio Stations November 1, 1968 



EVERETT 
Bedford County -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSKE 
1963 

Media Code 4 239 2550 2.00 
Radio Everett, Inc., Box 187, Everett, Pa. 15537. 

Phone 814-652-2600. 
I. PERSONNEL 

Pres., Gen'l, Sta. & Prog. Mgr. -Melvin "Shorty" 
King. 

Program Director -Sandra Balmer. 
3. FACILITIES 

250 w.: 1050 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3b. 4a, 9d, 5, 6a, 7a, 8. 
Rate Protection: lob. 11b, 145. 
Basic Rates: 22a, 225, 23a, 24a, 24b, 25a, 26, 290. 
Contracts: 90a, 92b, 45. 96. 47a, 48. 
Comb.: Cont. Discounts: 60a, 61b, 62b. 
Cancellation: 70a. 70c. 71a, 73a. 
Affiliated with MSS Radio Network. 

TIME RATES 
Rates effective June 15, 1963. 
Rates received June 20, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1-51 ti 5.00 3.50 520-1039 ti.... 5.40 2.50 
52-103 ti 4.50 3.25 1040-1559 ti.. 3.20 2.25 
104-259 ti._ 4.00 3.00 1560 or more 3.00 2.00 
260-519 ti 3.70 2.75 

8. PROGRAM TIME RATES 
1 hr 50.00 10 min ..............-._._ 12.50 
1/2 hr 28.00 5 min..._ _ 8.00 
1/4 hr 16.50 

FARRELL 
Mercer County -Map Loeallon B3 

See S11DS (onetime. market map and data at begin- 
ning of the State. 

See Sharon 
(including Farrell) 

FRANKLIN 
Venango County -Map Location C-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFRA 
1958 

NA II R A B 

Subscriber to the NAB Radie Code 
Media Cede 4 239 2600 5.00 
Northwestern Pennsylvania Broadcasting Co., Inc., 

Box 908, Voyager Motor Inn, Franklin, Pa. 16323. 
Phone 814-432-2188. 

Other office: Oil City -Box 7, Oil City, l's. 16301. 
Phone 814-649-6701. 

I. PERSONNEL 
Station Manager -Robert H. Sauber. 

2. REPRESENTATIVES 
Regional Reps Corp. 
Philadelphia-Domo-Messervey Co., Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 6:00 am -midnight. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 3h, 4a, 4d, 5. 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40c, 42b, 46, 97a, 98. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61h, 61c. 625, 

62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective 

Rates received April 23. 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 
hr. hr. hr. min. min. min. 

1 time...._ 37.60 27.50 20.00 16.75 12.80 5.30 
26 times.... 36.00 26.40 19.20 14.50 9.60 4.30 
52 times.... 34.00 24.90 18.25 13.70 9.10 4.50 

104 times.._ 32.00 23.50 17.20 12.85 8.55 4.35 
156 times.._ 30.00 22.00 16.30 12.20 8.15 4.20 
260 times.... 28.00 20.40 15.20 11.40 7.60 4.00 

(CR) 

It's a 
profitable habit 

to consult the Service -Ads as well 
as the listings. Each gives important 
data to consider when planning the 
schedule. 

G21D-3/3 

GETTYSB U RG 
Adams County -Map Location 0-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGET 
1950 

Media Code 4 239 2650 0.00 
Radio Station WGET, Box 280, Gettysburg, Pa. 

17325. Phone 717-334-3101. 

I. PERSONNEL 
Gen'l & Cuw'i Mgr. -P. H. Cunningham. 

2. REPRESENTATIVES 
Regional Iteps Corp. 

3. FACILITIES 
1,000 w. days 500 w. nights; 1320 kc. 

Directional -separate patterns day and night. 
Operating schedule: 6:00 am -midnight weekdays; 8:00 
am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on net time only; n0 cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 9a, 5, 6a, 7a, 8. 
Rate Protection: lob, llb, 125, 13b, 1415. 
Basic Rates: 20a, 22a, 225, 23a, 29a, 245, 25a, 26, 

28a, 29a. 
Contracts: 40a. 92a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 60k, 61c. 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with MSS Radio Network, 

TIME RATES 
No. 4 Eff 10/1/81-Rec'd 11/6/61. 

A -Mon thru Sat 6:30-9 am, noon -1 pm & 4-7 pm; 
Sun 8 am -7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

Ix 13x 26x 52x 156e 260x 
1 min. 7.50 7.15 6.75 6.90 5.65 5.25 
20/30 sec 4.50 4.30 4.05 3.85 3.40 3.15 

CLASS B 
1 min 6.00 5.70 5.90 5.10 4.50 
20/30 sec 3.80 3.45 3.25 3.10 2.70 

7. PACKAGE PLANS 
WEEKLY SATURATION -ROS 

10 ti 15 ti 20 ti 30 ti 50 ti 75 tl 
1 min 5.65 5.50 5.25 5.00 4.75 4.50 
20/30 sec 3.40 3.25 3.00 2.75 2.50 2.25 
10 -sec ID's, Sat ea, 2.00. 

8. PROGRAM TIME RATES 
CLASS A 

Ix ISx 26x 
1 hr 75.00 71.75 67.50 
1/2 hr _ 95.00 42.75 40.50 
1/4 hr...._.... 30.00 28.50 27.00 
10 min 22.50 21.40 20.30 
5 min. 15.00 14.25 13.50 

1 hr 60.00 
1/2 hr..._.._ 36.00 
1/4 hr... 29.00 
10 min. 18.00 
5 min 12.00 

CLASS B 
57.00 54.00 
34.20 32.40 
22.80 21.60 
17,10 16.20 
11.40 10.80 

52x 
63.75 
38.25 
25.50 
19.20 
12.80 

51.00 
30.60 
20.40 
15.30 
10.20 

I56x 
56.25 
33.75 
22.50 
16.90 
11.30 

95.00 
27.00 
18.00 
13.50 
9.00 

GREENSBURG (1 AM; 1 FM) 

260x 
52.50 
31.50 
21.00 
15.75 
10.50 

92.00 
25.20 
16.80 
12.60 
8.40 

Westmoreland County -Map Location C-8 
See SRDS consumer market map and data at begin- 
ning of the State. 

WHJB 
1934 

Nnrt R A B 

Subscriber to the NAB Radio Code 
Media Code 4 239 2700 3.00 
WHJB. Inc., 227 W. Otterman St., Greensburg, Pa. 

15601. Phone Greensburg 412-834-060g. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Melvin A. Goldberg. 
Sales Manager -Nick A. Corvello. 
Program Director -Ron Asbury. 

2. REPRESENTATIVES 
Call Nick A. Corvello Collect. 

3. FACILITIES 
1000 w. days. 500 w. nights; 620 kc. 

Directional -separate patterns, day and night. 
Operating schedule: 5:30 am -midnight. EST, DST. 
Partial simulcast operation. Simulcast 6-8 am & 6.7 
pm, For non.aimuieaat facilities see WOKU (FM). 

4. AGENCY COMMISSION 
15/0 Ume only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 5 6a, 7a. 
Basic Rates: 225, 23a, 245, 28a, 29a. 
Contracts: 40a, 45, 46. 
Affiliated with MBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAMF 

No. 7 Eff 12/19/66-Rec'd 12/22/66. 
AA -5 am -7 pm. 
A-7 pm -closing. 

6. SPOT ANNOUNCEMENTS Per Week: 
CLASS AA 1 min. 30 sec. 

Ix 26x 50x IOOx 200e 400e 1 time.... 6.50 4.50 
1 min..... 9.00 8.00 7.50 7.00 6.50 6.00 3 times.. 18.00 12.50 
30 sec 6.50 5.50 5.25 5.00 4.75 4.00 5 times.. 26.50 18.00 

CLASS A 6 times.- 30.00 20.00 
1 min or 

less 5.00 4.75 4.50 4.25 4.00 3.75 
7. PACKAGE PLANS 

ROS 
(Must be used within a 7 day period) 

PER WK: Sti 15 ti 30ti 
1 min 8.00 7.00 6.50 
30 sec 6.00 5.00 4.50 

8. PROGRAM TIME RATES 
1/2 hr. 

1 time _ 42.00 
13 times 40.00 
26 times ........ _...__ 37.00 

60 ti 52 times 35.00 
6.00 104 times 32.00 
4.25 312 times 31.00 

8. PROGRAM TIME RATES 
CLASS AA 

lx 26x 50e IOOx 200e 4ßx 
1 hr 100. 95. 90. 85. 80. 75 
1/2 hr 65. 60. 55. 50. 45. 40. 
1/4 hr 50. 45. 40. 35. 30. 25. 
5 min 38. 33. 28. 23. 18. 13. 

CLASS A 
1 hr 85. 81. 77. 73. 68. 64. 
1/2 hr 55. 51. 97. 43. 38. 34. 
1/4 hr 43. 38. 34. 30. 26. 22. 
5 min 32. 28. 24. 20. 15. 11. 

9. PARTICIPATING PROGRAMS 
Talent fee, per spot .. 1.75 
Applies to Country Music Time with Cowboy Phil 
5:30-9 am and Davey Tyson Show 10 am -noon & 
1-3 pm. 

WOKU (FM) 
1968 

JEANNETTE-GREENSBURG 
Media Code 4 239 2725 0.00 
WHJB, Inc., 306 Clay Ave., Jeannette, Pa. 15644. 

Phone 912-523-5556, 242-3303. 
I. PERSONNEL 

General Manager -Melvin A. Goldberg. 
Manager -Nick A. Corvello. 
Commercial Manager -Joseph Hannan. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
ERP 3,100 w. (hertz. & vert.) ; 107.1 mc. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 04 ft. above average terrain. 
Partial simulcast operation. Operated separately 8 
am -6 pm & 7 pm -midnight. For simulcast facilities 
see Will B. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 9d, 5, 6a, 7a. 
Rate Protection: 100. 11b, 12a, 13a, 14a, 155, 16. 
Basic Rates: 20b, 215, 245, 24c, 25a, 26, 28a, 29a, 

320, 33c. 
Contracts: 405, 41, 42c, 43, 94b, 45, 46, 47e, 51c. 
Comb.; Cont. Discounts: Bob, 60f, 610, 62b. 
Cancellation: 70b, 70d, 71a, 72, 735. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 1 Eff 2/1/86-Rec'd 6/20/68. 

AA -sign -on -sign -off. 
4.20 6. SPOT ANNOUNCEMENTS 
2.50 CLASS AA 

Ix 26x 
1 min 4.50 4.25 

7. PACKAGE PLANS 
ROS 

(Must be used within 7 day period) 
PER WK, EA: 5 ti 10 ti 25 ti 50 ti 
1 min 4.25 4.00 3.75 3.25 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 28x 52x 104x 312e 
1 hr 60 52 48 44 40 
1/2 hr 33 31 28 26 24 
1/4 hr 22 20 19 17 16 
5 min ............ 11 10 9 8 8 

52x 104e 312x 
4.00 3.75 3.50 

GREENVILLE (1 AM; 1 FM) 
Mercer County -Map Location B-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGRP 
1959 

NA Is 

Subscriber to the NAB Radio Code 

Media Code 4 239 2750 8.00 
Greenville Broadcasting Co.. Box 189, 44 McCracken 

Rd., Greenville. Pa. 16125. Phone 412-588-8900. 
I. PERSONNEL 

General Manager --Kenneth B. Anderson. 
Sta. Mgr. & Prog. Dir. -Merle G. Anderson. 
Sales Manager -Lewis N. Bear, Jr. 

2. REPRESENTATIVES 
Call station collect -Mr. Kenneth B. Anderson. 

3. FACILITIES 
1.000 w.; 940 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%; 2% cash discount if paid by 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 9a, 5, 6a. 
Rate Protection: 10a, lia, 125, 13a, 14a. 
Basic Rates: 20b. 21a, 215, 21e, 21d, 22e, 225, 23a, 

29a, 24e, 25a, 285, 28c, 295, 30, 33e. 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 44b, 45, 96, 

47a, 48, 49. 
Comb.; Cont. Discounts: 60a, 015. 
Cancellation: 70a, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective September 1, 1959. 
Rates received February 17, 1980. 

6. SPOT ANNOUNCEMENTS 

1 min. 
12 times._ 52.50 
18 times._ 72.00 
24 times._ 90.00 

1/4 hr. 
25.00 
22.00 
20.00 
19.00 
18.00 
15.00 

10 min. 
17.00 
16.00 
15.00 
14.00 
13.00 
12.00 

30 sec. 

00 
60.00 

PENNSYLVANIA 
WGRP-FM 

1965 

N,\ n 

Subscriber te the NAB Radie Cede 
Media Code 4 239 2751 6.00 
Greenville Broadcasting Co., Box 189, 44 McCraeken 

Rd., Greenville, Penn. 16125. Phone 412-588-8900. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -Kenneth B. Anderson. 
Sta. Dlgr. & Prog. Dir. -Merle G. Anderson. 
Sales Manager -Lewis N. Bear, Jr. 

3. FACILITIES 
E1tP 3,000 w.; 107.1 mc. 
Operating schedule: 6:00 am -11:00 pm. EST. DST. 
Antenna ht.: 240 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, la, 3d, 9a, 5, Ba. 
Rate Protection: 10a, ila, 13a, 14a. 
Basic Rates: 205, 21a, 21b, 21c, 21d, 22a, 22b, 23a, 

24a, 29e, 25a, 285, 28c, 295, 30, 33a. 
Contracts: 40a, 41, 42a, 42c, 43, 94a, 44b, 45, 48, 

97a, 98, 99. 
Comb.; Cont. Discounts: 60a, 61b. 
Cancellation: 70a, 7Ia, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective (Card No. 2.) 

Card received April 5, 1965. 

6. SPOT ANNOUNCEMENTS 
PER. WK: 1 min 30 sec 1 min 30 seo 
1 ti..._.._ ....... 5.00 4.50 12 ....... 52.50 34.00 
3 ti 18.00 12.50 18 tt.._.._._. 72.00 46.00 
5 U.._......._ 26.50 18.00 24 ti..._....__ 90.00 60.00 
6 ti..._......_ 30.00 20.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 

1 ti..._.._.._......_..... 70.00 92.00 
1/4 hr 10 min 5 min 
25.00 17.00 11.50 

13 U 65.00 40.00 22.00 16.00 10.50 
26 tl..._......_...__ 60.00 37.00 20.00 15.00 10.00 
52 ti 57.00 35.00 19.00 14.00 9.50 
104 ti..._ 55.00 32.00 16.00 13.00 9.00 
312 ti 54.00 31.00 15.00 12.00 8.00 

GROVE CITY 
Mercer County -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WEDA(FM) 
1962 

NAB 

Media Code 4 239 2800 1.00 

WEDA, Inc., 125 B. Broad St., Grove City, Pa. 
16127. Phone 458-8500. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -James V. Perry. 
Station Manager -Michael Troy. 
Sales Manager -M. Emanuele. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
ERP 3,000 w.; 95.1 mc. 
Operating schedule: 7:00 am -10:00 pm daily. EST, 
DST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net on time. Bille payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 4a, 5, 8a, 7b. 
Rate Protection: 10b, llc, 12b, 13e, 145, 155. 
Basic Rates: 205, 21e, 225, 23a, 24b, 25c, 28c, 29a, 

33a. 
Contracts: 40e, 41. 42b, 49b, 45, 48, 51a. 
Comb.; Cont. Discounts: 60b, 60f, 61b, 62a. 
Cancellation: 70b, 70e, 715, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 9/1/66 -Reed 9/6/86. 

Rev. rec'd 2/26/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 sae 
9.00 3.00 2.00 

13 x._.._...._ 3.75 2.75 1.76 
26 z..........._._..._.._ .............._-_..-- 3.50 2.50 1.50 
52 z _...__.._._.._ 3.25 2.25 1.25 
104 z._.._..._...-..._......___.......__..._.. 3.00 2.00 1.00 
156 z _..._......_... 2.75 1.75 -.. 
260 x._ 2.50 1.50 
300 x 2.25 _.... 
500 x 2.00 _.... 

7. PACKAGE PLANS 
SPECIAL SATURATION PLANS 

30 SECONDS 
1 week Mon thru Sat: 
18 ti _... 50 42 ti._ _._..._ 70 
24 ti.. _...._.._.-..__ 55 48 t1_..__._- -._.__. 75 

60 U._ -._._.._.-. 90 
36 ti 65 
30 days consecutively: 
150 ti._... ....... _ 200 300 ti ........... ____ ....... 350 
Same Plan, 1 -minute announcements add 50% to 

5 min. above rates. 
11.50 8. PROGRAM TIME RATES 
10.60 Ix I3x 26x 52x 104x I56x 260e 
10.00 1 hr 40.00 38.00 35.00 30.00 25.00 23.00 20.00 
9.50 1/2 hr 30.00 28.00 25.00 22.00 20.00 1.8.00 15.00 
9.00 1/4 hr 15.00 14.00 13.00 10.00 9.00 8.00 6.00 
8.00 5 min 8.00 7.50 7.00 6.50 6.00 5.60 5.00 
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PENNSYLVANIA 

HANOVER 
York County -Map Location H -T 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

WHVR 
1949 e 

Media Code 4 239 2850 6.00 
Radio Hanover, Inc., Box 268, 1/2 mile W. of Car- 

lisle Pike and 1-1/2 miles N. W. of Hanover, Pa. 
17331. Phone 637-3831. 

I. PERSONNEL 
Station & Commercial Manager -John D. Bare. 

3. FACILITIES 
5,000 w. days; 500 w. nights; 1280 he. 

Directional -separate patterns day and night. 
Operating schedule: 8:00 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 3a, 3d, 4a, 5, 6a, 8. 
Basic Rates: 20b, 22a. 
Contracts: 40e. 
Comb.; Cont. Discounts: 60e. 
Cancellation: 73a. 
Prod. Services: 82. 

TIME RATES 
Ratee effective October 1, 1955. 

Revisions received August 29. 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
(a) 

0.50 
6.25 
5.75 
5.50 

1 hr. 1/2 nr. 1/e nr. p min. 
1 time_. 65.00 39.00 26.00 13.00 

52 times_ 61.75 37.00 24.75 12.25 
104 timee_ 58.50 35.00 23.50 11.75 
313 times_ 55.25 33.00 22.00 10.00 () One minute or leu. 

IO. SPECIAL FEATURES 
News service charge -regular time rate plus 10%. 

HARRISBURG (4 AM; 2 FM) 

Dauphin County -Map Location H-6 

See SRDS consumer market map and data st begin- 
ning of the State. 

WCMB 
1947 

M sdia Code 4 239 2900 9.00 

Hudson Broadcasting Corp.. Box 3433. Harrisburg, 
Pa. 17105. Phone 717-234-3005. 

I. PERSONNEL 
General Manager -Ed. K. Smith. 

2. REPRESENTATIVES 
H -R Representatives, Inc. 
Western Pa., Ohio, Ind.. Ky. -Regional Reps Corp. 

3. FACILITIES 
5,000 w.; 1460 kc. Directional -night only. 
Operating schedule: 5-2 am daily. EST. 

4. AGENCY COMMISSION 
15% on broadcast rate only; no cash discount. 

5. GENERAL ADVERTISING See coded regulatlens 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 16. 
Buie Rates: 209), 21a, 21b, 21c. 2a. 22b, 23e. Mc, 

25a, 28a, 28e, 29a, 33a. 
Contracts: 40e, 43, 45, 46, 48. 
Comb.; Cont. Discounts: 00h, 81a. 
Cancellation: 71e. 72, 73a. 
Prod. Services: 80. 82. 
Rate Protection: 5 months. 
Affiliated with MBS Radio Network. 

TIME RATES 
No. 7 ER 8/1/68-Rec'd 7/5/68. 

AAA -Mon thru Fri 6-9:30 am & 4-7:30 pm. 
AA -Mon thru Fri 9:30 am -4 pm. 

6. SPOT ANNOUNCEMENTS 
i MINUTE 

PER WK: 
AAA AA 

I wk 13 wk 26 wk 52 wk I wk 13 wk 25 wk 52 wk 
30 ti 10.00 9.00 8.00 7.00 8.50 7.50 6.50 5.50 
24 ti 11.00 10.00 9.00 8.00 9.50 8.50 7.50 6.50 
18 ti 12.00 11.00 10.00 9.00 10.50 9.50 8.50 7.50 
12 ti 13.00 12.00 11.00 10.00 11.50 10.50 9.50 8.50 
() 16.00 ..._... ..._..- 14.50 - 

(*) 1 ti or fixed. 
All other times and Sat & Sun -less 10%. 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: Plan 1 Plan II 
AM Drive Time 8 6 
Housewife Time _ 12 7 
PM Drive Time ..........................._.._...._. 8 6 
Nights -Weekends 8 5 

1 min. ea 
30 sec: 75% of applicable 1 -min 
10 sec: 50% of applicable 1 -min 
Spots and programs may not be combined for fre- 
quency discounts. 
All plans in categories may be combined. 
1 -minute, 30 -second and 20 -seconds may be counted 
to earn frequency discounts on 10 -second spots. 
10 -seconds may not be counted to earn discounts on 
1 -minute, 30 -seconds and 20 -seconds. 

36 ti 24 t1 
8.50 9.50 

WCMB-FM 
1965 

Medie Code 4 239 2901 7.00 
WCMB-FM, Inc., Box 3433. Harrisburg, Pa. 17105. 

Phone 717-234-3005. 

I. PERSONNEL 
General Manager -Ed K. Smith. 

2. REPRESENTATIVES 
H -R Representatives, Inc. 

3. FACILITIES 
ERP 3,000 w.; 99.3 mc. 
Operating schedule: 8 am -midnight daily. EST. DST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 4d, 5, fia, 7a, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 16. 
Buio hates: 2ob, 21a, 21b, 21c, 2a, 22b, 23a, 24c, 

25a, 28b, 28c, 29a, 33a. 
Contracts: 40a, 43, 45, 46. 48. 
Comb.; Cont. Discounts: 6011, 61e. 
Cancellation: 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 9/1/65-Rec'd 8/19/65. 
6. SPOT ANNOUNCEMENTS 

Fixed Times 
1-26 U 4.00 52-104 ti...._ 
26-52 ti 3.75 

WFEC 
1945 

Media Code 4 239 2950 4.00 
East Coast Broadcasting Co., Blackstone Bldg., 112 

Market St., Harrisburg, Pa. 17101. Phone 717- 
238-5122. 

I. PERSONNEL 
General Manager -Ralph S. Hartman. 
Program Manager -Bob Janis. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3b, 3d, 4a. 5. 6a, 8. 
Rate Protection: lob, 11b, 12b, 15b. 
Basic Rates: 20a, 21e, 21c, 23e. 241). 24c, 25a, 28c, 

29a, 29b. 30. 
Contracts: 40a, 49a, 94b, 45, 46, 51e, 51b, 51e. 
Comb.; Cont. Discounts: Bob, 60e, 60f, 60h, 62b, 82d. 
Cancellation: 70e, 71a, 72, 73a, 73b. 
Prod. Services: 82. 

TIME RATES 
Eff 5/1/68-Rec'd 4/25/68. 

7. PACKAGE PLANS 
AA -Mon thru Sat 8-9 em & 4-7 pm. 
A -Mon thru Sat 9 am -1 pm. Sun all day. 
B -Daily 7 pm -6 am. -AA- -A- B- 

I min 30 see I min 30 lee I min 30 see 
Fixed ..._.._ 20.00 16.00 
6 Plan. _ 11.00 13.60 16.00 12.80 8.00 8.40 
12 Plan 15 00 12.00 14.00 11.20 7.00 5.60 
18 Plan. 13.00 10.90 12.00 9.60 6.00 4.80 
24 Plan. 12.00 9.60 10.00 8.00 5.00 4.00 

TOTAL AUDIENCE ROTATION PLAN 
(1/3AA, 1/3A, 1/3B) 

18 Plan 180 30 Plan.-._.._.......__ 240 
24 Plan_ 216 36 Pan____......_- 252 

8. PROGRAM TIME RATES 
PER YR: 1 hr 1/2 hr 1/4 hr 5 min 
1 ti _ ....._ 100.00 75.00 40.00 25.00 
13 ti 90.00 65.00 35.00 20.00 
26 ti ..._ 80.00 55.00 30.00 15.00 
52 ti.-.._._ 70.00 40.00 25.00 12.50 

YEARLY DISCOUNTS 
52 wk -20% 28 wk -10% 

e 

WHP WHP-FM 
1924 1946 

CBS Radio Network 
® KATZ RADIO 

EAST 

R A,B ©OFMD 
Subscriber to the NAB Radio Code 

Media Code 4 239 3000 7.00 
WHP, Inc., Box 268 Harrisburg, Pa. 17108. Phone 

717-224-3211. TWX 717-564-4126. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr. -Joseph M. Higgins. 
General Sales Manager -Donald C. Vetoer. 
Radio Sales Manager John W. Bowling, Jr. 

2. REPRESENTATIVES 
Katz Radio. East. 

3. FACILITIES 
5.000 w.: 580 hr. Directional -night only. 
Operating schedule: 6-1 am. EST. 
FM -ERP 1,800 w.; 97.3 mc. 
Operating schedule: 6-1 em. EST. 
Antenna ht.: 780 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6e. 7b, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b, 15d. 
Basic Rates: 20e. 22a, 23a, 24c, 25e. 
Contracts: 40e, 41, 92a, 42c, 46, 47a, 51a. 
Comb.; Cont. Discounts: 60a, 601. 61b. 62b, 82d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 82. 
Contracts for announcements accepted 30 days prior 
to starting date. Firm contracts for programs accept- 
ed 60 days prior to Initial broadcast. 
Affiliated with CBS Radio Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 18 ER 9/1/88-Rec'd 8/5/68. 

AA -Mon thru Sat 6-10 am. 
A -Mon thru Sat 3-7 pm. 
B -Mon thru Sat 10 am -3 pm & 7-8 pm; Sun noon - 
6 pm. 
C -All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WK, I MIN: Iii 6ti 12t1 18t124ti 
Guar pos, fiat 40 
Floating pos 32 31 30 29 28 

CLASS A 
Guar nos, fiat 30 
Floating pos 25 24 23 2`t. 21 

CLASS B 
Guar pos, flat 24 .... .... .._ .... 
Floating pos 20 19 18 17 16 

CLASS C 
Guar pos, Hat 17 
Floating nos 14 13 12 11 10 

TOTAL AUDIENCE PLAN 
3.00 

Plan ÌV(11 2 /4AA, 1/4A. 1/4B, 1/4C) 228408 
Plan II (1/3AA, 1/3A, 1/3B) 258 468 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
All spots, regardless of length or class, may be 
combined for discounts as long as TAP spots of 
each length are properly distributed by time class. 

8. PROGRAM TIME RATES 
1/4 hr IO min 5 min 

Percentage of 1 -min, per unit 200% 175% 150% 
Programs and spots may not be combined for dis- 
counts. 

10. SPECIAL FEATURES 
NEWS/WEATHER/SPORTS 

1/4 hr 10 min 5 min 
Talent fees, per unit 8.00 7.00 3.50 

WHYL WHYL-FM 
1952 1959 

CITY OF LICENSE 
CARLISLE 

e 
Media Code 4 239 1400 1.00 
(This is a duplicate of the listing appearing under 
Carlisle. Pa.) 
Richara Field Lewis, Jr., Inc.. Bergner Bldg., 2nd 

Floor, 3rd & Market Sta., Harrisburg. Pa. 17101. 
I. PERSONNEL 

President -Marion P. Lewis. 
General Manager -Philip J. Potter. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Phiadelphia-Dome-Messervey Co., Inc. 

3. FACILITIES 
5,000 w. days; 960 ke. Directional. 
Operating schedule: 6:00 am -local sunset. EST. 
FM FACILITIES 
ERP 760 w.; 102.3 mc. 
Operating schedule: 6:00 am -11:00 pus. EST. 

4. AGENCY COMMISSION 
15% on net station time only; no cash account 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a, 4d. 5, 6a, 7a, 8. 
Basic Rates: 22e. 23a. 
Contracts: 40a, 45. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 73a. 
Member: Green Valley Group. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective November 1, 1964. 
Rates received November 5, 1964. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 wk 13 wk 26 wk 52 wk 

8.00 7.50 7.00 6.60 
10 ti.-.__.. __ 7.50 7.00 8.50 6.00 
20 ti...._._. 7.00 6.50 6.00 5.50 
30 U...__.-...._..._-._... 6.50 6.00 5.50 5.00 
10 -second announcements combinable with other an- 
nouncements at a ratio of 2 10 -second to 1-1 minute 
announcement. 
20/30 seconds -75% of applicable minute rate. 
10 seconds -50% of applicable minute rate. 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

PER WK: 13 wk 26 wk 52 wk 
5 ti 12 50 11.75 11.00 
10 ti 1175 11.00 10.25 
15 tL 1100 10.25 9.50 

(D) 

give... 
so more will live 
HEART FUND 

WKBO 
1922 

NBC Radio Network 
NASI 

A Steinman Owned Station 
Subscriber to the NAB Radio Code 

Media Code 4 239 3100 5.00 
Keystone Broadcasting Corp.. 31 N. Second St.. 

Harrisburg, Pa. 17101. ]'hone 717-234-0191. 
STATION'S PROGRAMMING DESCRIPTION 

WKBO: Programmed for young adults 25-50 age 
Mtn:, 
6 air personalities and 4 man news and sports de- 
partment. MUSIC: 90% middle-of-the-road music 
and 10% jazz oriented at night. SPORTS: major 
league baseball and football, college football and 
high school basketball. Telephone talk show M -F 
9-10. NEWS: network on hour and local news on 
half hour each day. Broadcast of stock market quotes 
each day at 6:05 pm. Contact Representative for fur- 
ther details. Reed 11/27/67. 

I. PERSONNEL 
Station Aoecutire-Clair R. McCollough. 
Station Manager -Ron Candioto. 
National Sales Manager -Gene Peters. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 6:00-1:00 em. EST, DST. 

4. AGENCY COMMISSION 
15/0 on station time. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3e, 3d, 9a, 4d. 5, 65, 7b, 8. 
Rate Protection: 10c, llc, 12e, 13e, 14e, 15a. 
Basic Rates: 20b, 21b, 21d, 22a, 221). 23a, 23b, 24c, 

25a, 26, 28a, 29a. 
Contracts: 40a, 41, 42b, 44b, 45, 46, 47e, 48, 51c. 
Comb.; Cont. Discounts: Bob, 61a, 62e. 
Cancellation: 70a, 70c, 72, 73b. 
Prod. Services: 80, 81. 82. 
New consecutive weeks schedules may be combined 
with previous schedules to earn bulk rates within 
contract year. 
All acceptable accounts subject to same rate. 

TIME RATES 
Elf 8/1/66-Rec'd 7/18/86. 

AA -Mon thru Sat 6:30-10 am. 
A -Mon thru Sat 4-7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6t1 12 tI 18 t1 24tl 30 ti 

AA 14 13 12 11 10 

B ........... _....__..._._.._..... to 9 8 7 6 
20/30 seconds -80% of minute rate. 
10 seconds -50% of minute rate. 

7. PACKAGE PLANS 
1 -MINUTE BULK RATES 

PER Y R : 250x 500z 1000x 2000e 
AA 12.00 11.00 10.00 9.00 
A .-._ .-.-._.__...__... 9.00 8.00 7.00 8.50 
B ...__ __............_..._._... 8.00 7.00 8.50 5.50 

8. PROGRAM TIME RATES 
1/2 hr 1/4 be 5 min 

1 ti...__._..___...._ 55.00 35.00 17.50 
13 ti 53 00 93.75 17.00 
26 ti 51 00 32.50 16.50 
52 ti 49.00 31.25 16.00 
104 ti 47 00 30.00 15.50 
156 tt ..... __._____._._..__._.._ . 45.00 27.50 15.00 
260 ti 40.00 25.00 14.00 
To earn discounts, programs must be used within 13 
month period. 

HAZLETON cl AM; 1 FM1 

Luzerne County -Map Location K-4 
See SILOS consumer market map and data at beatn- 
nine of the State. 

WAZL 
1932 e 

WAZ L -FM 
1947 

R A B 

Subscriber to the NAB Radio Code 

Media Code 4 239 3150 0.00 
Hazleton Broadcasting Co.. Hazleton National Ban% 

Bldg., Hazleton. Pa. 18201. Phones 454-3531, 3532, 
3533. TWX 717-220-4189. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Victor C. Dlehm. 
Program Director -Ron Jay. 
National Sales Manager -Thomas Tito. 

2. REPRESENTATIVES 
Call station direct. 

3. FACILITIES 
Non-directlo:ial. 

Operating schedule: 5:30-1:00 am. EST. 
1.000 w. days, 250 w. nights; 1490 he. 
FM FACILITIES 
ERP 2,600 w.; 97.9 me. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3e. 3b, 4e, 9d, 5, 6a, 7b, 8. 
Rete Protection: 15b. 
Basic Rates: 20e, 22a, 22b, 23a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40e. 42b, 45, 46. 47e. 48. 
Comb.: Cont. Discounts: 60a, 61c, 82b, 02e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with NBC and MRS Radio Networks. 

TIME RATES 
Rates effective January 1, 1966. (Card No. 12.) 

Card received January 5, 1966. 
9:00 am -4:00 pm and 7:00 pm -6:00 am. 
Drive Times -6:00-9:00 am and 4:00-7:00 pm -20% 
additional added to applicable rate. 

(This listing continued on next pap) 
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Hazleton -W A Z L, W A Z L-FM-Cont'd 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min SO sec 
1 ti 7.50 
13 ti..........._ 7.25 
26 ti 7.00 
52 ti..._......_ 6.75 

8. PROGRAM TIME 
1 hr 

6.00 104 ti 6.50 5.20 
5.80 156 ti....._.._._ 6,25 5.00 
5.60 260 ti 6.00 4.80 
5.40 312 ti. 5.75 4.60 

RATES 
1/2 hr 25 min 1/4 hr 10 min 5 min 

1 ti 76.80 51.60 44.10 36.80 28.70 15.90 
13 U._.._..._ 73.80 49.20 42.20 35.10 25.50 15.30 
26 U..._ 70.80 46.80 40.20 33.80 24.60 14.70 
52 ti..._ 87.80 44.40 38.20 32.10 23.70 14.10 
104 ti ..... _. 64.80 42.00 38.30 30.60 22.50 13.50 
156 ti....._ 61.80 39.60 34.20 28.80 21.60 12.90 
260 ti._ 56.70 36.60 31.65 26.70 20.85 12.45 
312 ti ..... _. 51.80 33.60 29.10 24.60 20.10 12.00 

HUNTINGDON 
Huntingdon County -Map Location F-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHUN 
1946 

Media Code 4 239 9200 3.00 
Huntingdon Broadcasters. Inc., 400 Washington St., 

Huntingdon. Pa. 16852. Phone 814-643-3340. 
1. PERSONNEL 

President -John IT. Biddle. 
Manager -William E German. 

3. FACILITIES 
5.000 w.: 1150 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 4a. 4d, 5, Be, 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 22a. 22b, 23a, 24b, 25a, 28b. 
Contracts: 40a, 45, 48. 47a. 
Comb.: Cont. Discounts: 60a, 61a, Bib, 62b. 
Cancellation' 71a, 73a. 
Frequency discount. as earned, no rebates. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective October 1, 1957. 
Rates received August 2, 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 

hr. 
1/2 
hr. 

1/4 
hr. 

10 
min. 

5 
min. 

1 Sta. 
min. brk. 

1 time.... 62.40 35.10 20.18 17.94 15.60 5.40 3.60 
13 times.. 59.28 33.38 19.27 17.16 14.82 5.13 8.30 
26 times.. 56.18 31.59 18.25 16.38 14.04 4.86 3.00 
52 times.. 53.04 29.94 17.23 15.60 13.25 4 59 2.70 

104 times.. 49.92 28.08 16.22 14.82 12,48 4 32 2.40 
312 times.. 46.90 24.96 15.21 14.04 11.70 4 .15 2.10 

INDIANA 
Indiana County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDAD 
1945 

Media Code 4 299 3250 8.00 
WDAD, Inc., Box 668, Oakland & School Sts., In- 

diana, Pa. 15701. Phone 412-465-5511. 
1. PERSONNEL 

Station Manager -Ray Goss. 
Regional Sales Manager -Joe Milsop. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 6:00-1:00 am weekdays and Sun. 
EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3a, 3b, 3d. 4a, 4d, 5, 612, 7b, 8. 
Rate Protection: 1Sa, 15b. 
Beale Rates: 2012. 22a, 2212, 23b, 24a, 24c, 25a, 26. 
Contracts: 40a, 44a, 45, 48. 48, 51a. 51b. 
Comb.: Cont. Discounts: 6Oa. 60e. 60h, 61c. 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective April 1. 1985. 

Bates received March 17, 1965. 

8. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 8.00 6.00 130 ti 6.75 4.75 
13 ti 7.75 5.75 280 ti 6.50 4.50 
26 tL 7.50 5.50 520 tl...-...._ 

11 
6.25 4.25 

52 ti..._.._ 
65 ti 

7.25 
7.00 

5.25 
5.00 

1000 8.00 4.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 40.00 30.00 20.00 15.00 12.00 
13 ti 37.00 28.00 19.00 14.50 11.50 
26 ti 34.00 28.00 18.00 14.00 11.00 
52 ti 31.00 24.00 17.00 13.50 10.50 
65 ti 28.00 22.00 18.00 13.00 10.00 
130 ti 25.00 20.00 15.00 12.50 9.50 
280 tI. 22.00 18.00 14.00 12.00 9.00 

JENKINTOWN 
Montgomery County -Map Location L-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Philadelphia Urban Area 

November 1, 1968 

JOHNSTOWN (3 AM; 2FM) 
Cambria County -Map Location D-6 

See SIMS consumer market map and data at begin- 
ning of the Etats. 

WARD WARD -FM 
1946 1949 

NATI 

Media Cade 4 239 3900 1.00 
Central Broadcasting Co.. Inc., 301-305 Franklin St.. 

Johnstown, Pa. 15901. Phone 536-0761.. 
I. PERSONNEL 

Vire -President -George D. Gartland. 
Manager -Sam Ewing. 
Sales Manager -Joe Cavanaugh. 

2. REPRESENTATIVES 
Weed Radio Corporation. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non -directional 
Operating schedule: 6:00-1:00 am weekdays; 8:00- 
12:05 am Sun. EST. 
FM FACILITIES 
ERP 250 w.; 92.1 mc. 
Operating schedule: 6:00-1:00 am weekdays; 8:00- 
12:05 am Sun. EST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: no cash discount on talent or remote facilities. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 4a, 5, 60. 
Rate Protection: 10h, 11b. 12b, 13b, 14h. 
Basic Rates: 52a. 22b, 23a. 24a, 24b. 25a, 26, 29a. 
Contracts: 40a. 45. 46, 47a. 
Comb.: Cont. Discounts: 60a, 61b, 61c, 62b, 62e. 
Cancellation: 70a. 70c, 71e, 73a. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective June 1. 1958. (Card No. 8.) 

Card received May 20. 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 
1 time.. 119.00 70.00 45.00 25.00 9.00 

13 times 105.0n 67.00 42.50 23.75 8.55 
20 times 100.00 84.56 40.00 22.50 8.10 
52 times 95.00 61.00 37.50 21.25 1.85 

104 times 8n nn 58.nn 35.00 20.00 7.20 
156 times 85.00 55.00 32.50 10.75 6.75 
280 time. 09.00 52 00 30.0n 17.50 8 30 
620 time. 75.00 49.09 21.50 16.25 5.85 
824 nr more 

times 70 00 96.00 25.00 15.00 5.40 
7. PACKAGE PLANS 

1 -minute, per week: 1 wk. 6 wka. IS wka. 28 wka. 
10 times 6.75 6.50 8.25 6.00 
15 times 6.55 6.25 6,00 5.75 
20 times 6.25 6.00 5.75 5.50 

10 second ID's -50% applicable minute rate. 

WC RO 
1947 

R A B 

Media Code 4 239 9350 6.00 
Century Broadcasting Corp.. Carnegie Bldg., 605 

Main St.. Johnstown, Pa. 15901. Phone 536-5158. 

I. PERSONNEL 
Gen'l & Sales Mgr. --John P. Foster. 

2. REPRESENTATIVES 
Stone Renre.entativea. Inc. 
Pittsburgh -Gateway Reps., Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1230 ko. 

Non -directional. 
Operating schedule: 5-2 em. EST. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 20, 3a. 4a, 4c, 5. 6a, 8. 
Rate Protection: 10h. 11h. 12h. 
Basic Rates: 20a. 22a. 23a, 24h, 25a, 28a, 29a. 
Contracts: 40a. 45, 46. 
Comb.: Cont. Discounts: 80a. 
Cancellation: 71a, 750. 

TIME RATES 
ER 1/1/68 -Reed 12/29/67. 

AAA -Mon thru Sat 6-10 am & 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm: Sun 6 am -7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 1040 156x 260x 312x 520x 1040x 

AAA.. 19 18 17 16 15 14 13 12 
AA .. 17 16 15 14 13 12 11 10 
A 14 13 12 11 10 9 8 7 

7. PACKAGE PLANS 
SATURATION PLAN 

12x I8x 24x 30x 
AAA 18 15 14 13 
AA 14 13 12 11 
A 11 10 9 8 

TOTAL AUDIENCE PLAN 
1 MINUTE 

12 ti (4AAA, /AA, 4A1 152 
18 ti (6AAA, 6AA, 6A) -.-._ 210 
24 ti (8AAA. 8AA. 8A) 258 
30 ti (10AAA. 10AA. IOA) 290 
20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

WJAC 
1925 

® 
Subaeriber to the NAB Radio Code 

Media Code 4 239 3400 9.00 
WJAC, Inc.. WJAC Bldg.. Hickory Lane. Johnstown. 

Pa 15907. Phone 814-255-5831. TWX 814-535- 
1160. 

I. PERSONNEL 
Vice-Pres. & Gen'( Mgr. -Edward J. Klym. 
Program Dlreetor-Frank Del' 
Traffic & Scheduling -Margaret Oasola. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South, Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 
10.000 w.; 850 kc. Directional. 
Operating schedule: 5:30-1:30 am weekdays; 8:01 
am -midnight Sun EST 

4. AGENCY COMMISSION 
15%: no cash discount. No diamunt on talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3h. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 12h, 13b. 14b. 
Basic Rates: 20a, 22e, 22h. 23a, 25a, 28b. 
Contracts: 40a. 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60h, 60k, 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 7 En. 8/1/66 -Rees 8/5/68. 

7. PACKAGE PLANS 
AAA -Mon thru Sat 6-9:30 am & 4-7 pm. 
AA -Mon thru Sat 5:30-6 am. 9:30-4 pm; Sun 8 
am -7 pm. 
A -Mon thru Sat 7 pm -1:30 am; Sun 7 pm -midnight. 

CLASS AAA 
PER WK, EA: 6ti 12ti 18íI 24 ti ß0t1 
1 min 18.00 17.00 16.00 15.00 14.00 
30 see. 14.40 13.60 12.80 12.00 11.20 
10 sec 9.00 8.50 8.00 7.50 7.00 

CLASS AA 
1 min 16.00 15.00 14.00 13.50 13.00 
30 sec. 12.80 12.00 11.20 10.80 10.40 
10 sec 8.00 7.50 7.00 6.75 6.50 

CLASS A 
1 min....... ............ 14.00 13.00 12.50 12.00 11.50 
30 sec 11.20 10.40 10.00 9.60 9.20 
10 sec..._ 7.00 6.50 6.25 6.00 5.75 

ROS -Single Product 
25 1 -min spots per wk -187.50 when contracted for 
minimum of 26 weeks consecutively. 52 week dis- 
counts not applicable. 

Discount 
52 censer. wka _.___._._ 10% 
Muhl -brand advertisers can combine concurrent -run- 
ning schedules for lower rate only when schedules 
are placed simultaneously. 
Programs and announcements cannot be combined to 
earn larger discounts. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

Flat 108.00 72.00 36.00 
10. SPECIAL FEATURES 

Newscasts: On the hour. 
NEWSCAST PACKAGES 

ea per wk 
3 5 -minute newscasts 30.00 90.00 
5 5 -minute newscasts 25.00 125.00 

WJAC-FM 
1948 

Media Code 4 239 3401 7.00 
WJAC, Inc.. WJAC Bldg.. Hickory Lane. Johnstown, 

Pa. Phone 814-255-5831. TIVX 814-248-8354. 
I. PERSONNEL 

Vice -l'ers. & Geri l Mgr. -Edward J. Rbvn. 
IRngram Director -Frank Dell. 

2. REPRESENTATIVES 
The Meeker Company, Inc. 

3. FACILITIES 
ERI' 57.000 se.: 95.5 mc. 
Operating schedule: 6:45-1:00 am weekdays; 9:00- 
12:05 am Sun. EST. 
Antenna ht. -1.070 ft. shove average terrain. 

4. AGENCY COMMISSION 
15G..: no rash discount. 

5, GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 36. 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 12h. 13h. 14h. 
Basic Rates: 20a, 22a, 22h, 23a, 28h, 29a. 
Contracts: 40a. 45, 46. 47a. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a, 70e. 71a. 73a. 
FM operated separately from AM 9:00 am -11:00 pm 
daily, all stereo. 
TV facilities: WJAC-TV. 

TIME RATES 
Rates effective May I, 1962. 

Rate. received May 4. 1962. 
7. PACKAGE PLANS 

Per week: Each Total Each Total 
7 times 8.00 56.00 50 times.... 5.00 140.00 

14 times 7.00 98.00 35 or more 
21 times 6.00 120 nn times ...._ 4.50 -- 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

Flat 48.00 30.00 20.00 10.00 

KANE 
McKean County -Map Location E-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

WKZA 
1954 

Media Code 4 239 3450 4.00 
WKZA Broadcasting Co.. Box 518, S. Fraley St.. 

Kane. Pa. 16735. Phone 814-837-7100. 
I. PERSONNEL 

Owner & Gent Mgr. -Edward H. Lenaway. 
Commercial Manager -Guy Willey. 
Program Director -John Chimiklis. 

2. REPRESENTATIVES 
Call direct collect 814-837-7100. 

3. FACILITIES 
1.000 w. days; 960 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 to recognized agencies. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a. 4a, 5, 6a, 7a. 8. 
Rate Protection: 10g. 11g, 12g. 13g, 14g, 15a. 
Basic Rates: 20b, 21a, 22a, 23h, 246. 25c, 26, 28h, 

29a. 30. 
Contracts: 40a, 41a, 42b, 94a, 45, 46, 47a, 49, 51a. 
Comb.: Cont. Discounts: 60h, 61a. 62d. 
Cancellation: 70a, 70c. 71b, 72, 73b. 
Prod. Services: 80, 91. 82. 

TIME RATES 
No. 1 ER 6/1/66-Rec'd 5/13/66. 

7. PACKAGE PLANS 
1 min _._ 5.00 10 sea.._._....._.._..___ 2.00 
30 sec 3.50 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 8 min 

1 x 40.00 24.00 16.00 12.00 8.40 
DISCOUNTS 

13x-5% 52x-15% 156x-37-1/2% 
26x-10% 104x-25% 280x-45% 

PENNSYLVANIA 

KITTANNING 
Armstrong County -Map Location C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WACB 
1948 

Media Code 4 239 3500 6.00 

WACB, Inc., Kittanning Highlands, 
16201. Phone 412-543-1381. 

I. PERSONNEL 
President -Ray H. Rosenblum. 
General Manager -G. Earl Sadlon. 
Commercial Manager -Norm Wallace. 

3. FACILITIES 
1.000 w. days: 1380 ke. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2h, 3a, 3h. 4a, 5, 6a. 7h, 8. 
Rate Protection: 10a, lia, 12a. 13a, 14a. 16. 
Basic ]fates: 21a, 21h, 22a. 22h, 2312. 24h, 25a. 28b, 

28e, 29a. 33a. 
Contracts: 40a, 41, 42c. 44a. 45, 46. 47e, 48, 49. 

51a. 51b. 51e. 
Comb.; Cont. Discounts: 60a, 60c, 130e. 60h. 61c, 62d. 
Cancellation: 70a, 70e, 71a. 73h. 
Prod. Services: 80. 82, 
Affiliated with Keystone Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eff 9/68 -Reed 9/27/68. 

6. SPOT ANNOUNCEMENTS 

Kittanning, Pa. 

Ix 520 I04x 912x 
1 min 8.25 7.90 7.65 5.90 
30 sec 6.60 6.20 5.90 4.25 
10 sec 4.10 3.75 3.50 2.30 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104x 156x 260x 312x 

1 hr. ... 71.00 68.00 66.00 64.00 61.00 59.00 57.00 54.00 
1/2 hr 35.00 34.00 33.00 32.00 31.00 30.00 29.00 27.00 
1/4 hr 18.00 17.00 16.00 15.50 15.00 14.50 14.00 13.50 
5 min 9.00 8.00 7.00 6.50 6.00 5.50 4.50 4.00 

LANCASTER (2 AM; 3 FM) 
Lancaster County -Map Location J-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDAC (FM) 
1959 

Media Code 4 239 3550 1.00 
Crawford Broadcasting Company. Box 22, Lancaster, 

Pa. 17604. Phones 717-284-4123. 

STATION'S PROGRAMMING DESCRIPTION 
WDAC (FM): Programmed for general interest to 
Christians, Protestant. 
AIR PERSONALITIES handle all segments. FARM: 
5-7 am, noon -1 pm, 3 men, weather, county agent, 
university extension service. General: 7-9 am, 11 
am -noon, 1:30-1:45 pm, 3:30-3:45 pm, 7:30-8 pm, 
9-9:45 pm pre-recorded religious. Specific: 9-11 
am & 3:45-4:30 pm housewives, music. 2-3:30 pm 
guest telephone interviews, 4:30-5 pm children, 5.10- 
5:25 pm news commentary, 5:30-8 pm teens, 6:10- 
6:30 pm sacred music, 6:35-9 pm mail request, 10 
pm -12M classical, 12M-5 am music, pre - recorded 
religious. Miscellaneous: 10:05-10:15 am & 5:25- 
5:30 pm community events, 6:30-8:35 pm telephone 
interviews, 9:50-10 pm music. NEWS: six 5 min. 
two 10 min, two 15 min. Local news 6:50 am, 12:15 
Dm, 6:05 pm. 16 commercial minutes maximum per 
hour. Rec'd 1/2/68. 

I. PERSONNEL 
General Manager -Donald B. Crawford. 
Station Manager -Paul R. Hollinger. 
Chief Engineer -Ralph Haneman. 

3. FACILITIES 
EItP 15.000 w.; 94.5 mc. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 554 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4b. 5, 6a. 7h, 8. 
Rate Protection: 10a, 121. 13a, 14a, 15h, 16. 
Basic hates: 20h, 21a, 21d, 22k, 23a. 24h. 24c. 25a. 

26, 28h, 28e, 29a. 
Contracts: 40b. 42a, 43, 44a. 46, 47a, 48, 49, 50, 

51b. 
Comb.: Cont. Discounts: 60h, Ola, 62b, 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Tobacco advertising not acceptable. 

TIME RATE 
Eff-Reed 1/3S/67. 

6. SPOT ANNOUNCEMENTS 
1 min 1 min 

1 z 7.20 104 z ...............__..__... 5.40 
3 z 6.90 158 x ..............._...__-.. 5.10 
26 z 8.60 260 z 4,60 
39 z 6.30 312 z _....-_ 4.20 

7. PACKAGE PLANS 
PER WK: IO tl 2001 90 ti 4001 50t1 
1 min/140 wds 5.00 4.50 4.00 3.50 3,00 
30 seconds -75% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 min 
1 z. 50 30 25 15 

DISCOUNTS 
52x-10% 156x-20% 312x-30% 

104x-15% 260x-25% 
(Lancaster continued on next page) 
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PENNSYLVANIA 
Lancaster -Continued 

WGAL 
1922 

NBC Radio Network 

A Steinman Station 

Subscriber to the NAB Radio Code 
Madia Code 4 239 3600 4.00 

WGAL, Inc., 24 S. Queen St., Lancaster, Pa. 17603. 
Phone 717-397-0333. 

1. PERSONNEL 
Pres. & Gen') Mgr. -Clair R. McColloueh. 
Station Manager -Kenneth I.. Kreider. 
National Sales Representative -H. Eugene Peters. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 5:45 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0 on station time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 3d, 4a, 4d. 5, 6a, 7h, 8. 
Rate Protection: 10e, llc, 12e, 13e, 14c, 15a. 
Basic Rates: 20b. 21b, 21d, 22a, 22b, 23a, 23b, 24c, 

25a, 28, 28a, 29a. 
Contracts: 405, 41. 92b, 44b. 45. 46. 47e, 48, 51e. 
Comb.; Cont. Discounts: 60b, 61a, 62a. 
Cancellation: 70e, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
New consecutive weeks schedules may be combined 
with previous schedules to earn bulk rates within 
contract year. All acceptable accounts subject to 
same rate. 
Affiliated with NBC Radio Network. 

TIME RATES 
ER 8/1/66 -Reed 7/18/66. 

AA -Mon thru Bat 6:30-10 am. 
A -Mon thru Sat 4-7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: 8ti 12 ti 18íI 24tí 80tI 

AA _ 14 13 12 11 10 
A ___________________ 11 10 9 8 7 

20/30 seconds -80% of minute rate. 
10 seconds -50% of minute rate. 

7. PACKAGE PLANS 
1 -MINUTE BULK RATES 

PER YR: 250x 500x 
AA _.._..___....r.._._ 12.00 11.00 
A 9.00 8.00 

I000x 2000x 
10.00 9.00 
7.00 6.50 

B W__._.._...____..__ 8.00 7.00 8.50 5.50 
8. PROGRAM TIME RATES 

1/2 hr 1/4 hr 5 min 
1 tL._. ._ ___ 55.00 85.00 17.50 
13 tL .... 53.00 83.75 17.00 
26 ti 51 00 52.b0 í6.b0 
52 ti 99 00 81.25 16.00 
104 ti 47 00 80.00 15.50 
156 ti 45 00 27.50 15.00 
260 ti_..._..._._.._._.._.__.____ 90.00 25.00 14.00 
To earn discounts, programs must be used within 12 
month period. 

WGAL-FM 
1944 

A Steinman Station 
Subscriber to the NAB Radio Code 

Media Code 4 239 3601 2.00 
WGAL, Inc., 24 S. Queen St., Lancaster, Pa. 17803. 

Phone 717-397-0333. 

i. PERSONNEL 
President & General Manager -Clair R. McCollough. 
Station Manager -Kenneth L. Kreider. 
National Sales Representative -H. Eugene Peters. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
ERP 20,000 w. (hertz. & vert.) ; 101.3 mc. Stereo. 
Operating schedule: 5:45 am -midnight. EST. 
Antenna ht.: 940 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 20th of following month. 

5. GENERAL ADVERTISING See ended regulations 
See WGAL listing for coded regulations. 
Affiliated with see NBC Radio Network. 
TV facilities: WGAL-TV. 

TIME RATES 
Eff 11/1/66 -Reed 10/7/66. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE AND 30 -SECOND ANNOUNCEMENTS 

-1-12 wk- -13-25 wk - 
PER WK: ea tot ea tot 
1 ti 10.00 10.00 9.50 9.50 
5 U._._ . _.. * 9.00 45.00 8.50 42.50 
10 or more el -- 8.00 80.00 7.60 78.00 

-28-51 wk- -52 wk - 
1 ti 9.00 9.00 8.50 8.50 
5 tL_._..._._. 8.00 40.00 7.80 88.00 
10 or more ti ._ 7.20 72.00 6.85 68.50 

8. PROGRAM TIME RATES 
`1 hr f1/2 hr 5 min 

1 U 70 00 42.00 21.00 
2 C1 63 00 38.00 19.00 
8 U... 59 50 35.50 18.00 
5 or more ti 56 00 33.50 17.00 
1) 1 hour or 55 minutes. 
(t) 1/2 hour or 25 minutes. 

WGSA WGSA-FM 
1965 1962 

CITY OF LICENSE 
EPHRATA 

Subscriber to the NAB Radio Code 
Media Code 4 239 2250 9.00 
(This is a duplicate of the listing appearing under 

Ephrata. Pa.) 
Garden Spot Broadcasters, Inc., Box 1310, 44 Bethany 

Rd., Ephrata, Pa. 17522. Phones Ephrata 717- 
733-2226; Lancaster 717-397-1310. 

STATION'S PROGRAMMING DESCRIPTION 
WGSA: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every 30 min. Sports headlines at :50. Civic 
announcements rotated at :10. MUSIC 85%: features 
general popular music, 70% singles, 30% LP's, same 
format all segments. FARM: 5:30-6:30 am person- 
ality plus farm director, reports, prices. Weather 
emphasis in early morning including Weather Bureau 
reports. 15 min news at 7:30 am, noon & 5 pm. 
Livestock reports daily M -F 5:10 pm. Telephone 
call -in daily M -Sat 12:15-1 pm. SPORTS: two 5 
min reports daily M -S, live regional baseball, foot- 
ball, basketball. Contact Representative for further 
details. Rec'd 7/20/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Samuel R. Tosse. 
Sales Manager -John P. Weis. 
Program Director -Philip A. Jacobs. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
5.000 w. days: 1310 kc. Directional. 
Operating schedule: 5:30 am -local sunset weekdays; 
7:00 am -local sunset Sun. EST. 
FM FACILITIES 
ERP 10,000 w.: 105.1 mc. 
Operating schedule: 5:30 em -midnight. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations, 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. 3a, 3d, 4a, 4d, 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 20b, 22a, 23a, 24b, 24c. 25a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60h, 601. 
Cancellation: 71a. 72. 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective January 1. 1963. 

Rates received December 5, 1962. 
6. SPOT ANNOUNCEMENTS 

PER YR: I min 30 see 
1 ti 10.00 9.00 
13 ti. 9.00 8.00 
26 U. ._ 8.50 7.50 
52 ti 8.00 7.00 

7. PACKAGE PLANS 
I min- 30 see - 

PER WK: I wk 6 wks 13 wks 1 wk 8 wks 13 wks 
10 ti 8.00 7.50 7.00 7.00 6.50 6.00 
15 ti. 7.50 7.00 6.50 6.50 6.00 5.50 
20 ti 7.00 6.50 6.00 6.00 5.50 5.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 1x. 50 30 20 

DISCOUNTS 
13x- 5% 52x-15% 
261-10% 104x-20% 

104 ti 
156 ti 
312 ti. _ 

WLAN 
1946 

I min 30 see 
7.50 6.50 
7.00 6.00 
6.50 5.50 
6.00 5.00 

156x-30% 
260x-40% 

(D) 

American Contemporary Ntwk 
Madia Code 4 239 3650 9.00 
Peoples Broadcasting Co.. Inn. Box 888, 252 N. 

Queen St., Lancaster, Pa. 17603. Phone 717-394- 
7281. 

I. PERSONNEL 
President -Frank H. Altdoerffer. 
Manager -Samuel M. Altdoerffer. 
Sales Manager -W. F. Cifunt. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Philadelphia-Dome-Messervey Co., Inc. 

3. FACILITIES 
5,000 w.; 1390 kc. Directional. 
Operating schedule: 24 hours. ERT. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 3e. 3d, 4a, 4d, 5. 6a. 
Rate Protection: 10b, lie, 12f. 13f, 14a, 15b. 
Basin Rates: 21e, 21b, 22a, 22b, 23b, 25a, 28b. 284 

29a, 30. 31. 
Contracts: 40a, 41, 44b, 45, 46. 47a 
Comb.; Cont. Discounts: 60e, 61a. 
Cancellation: 71a. 72, 73b. 
Prod. Services: 81, 82. 
FM operated separately from AM. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 11 EH Recd 4/28/68. 

Drive Time -Mon thru Fri 6:30-10 am & 3:30-7 pm. Daytime (BTA)-Mon thru Fri 5-6:30 am & 10 am - 
3:30 pm; Sat & Sun 6:30 am -7 pm. 
Evening -Dally 7 pm -12 :30 am. 

6. SPOT ANNOUNCEMENTS 

Ix 26x 52xIb1004xE 156x 260x 312x 520x 
(v) 14.50 14.00 13.50 13.00 12.50 12.00 11.50 11.00 
(00) 13.50 13.00 12.50 12.00 11.50 11.00 10.50 10.00 
(f) 12.50 12.00 11.50 11.00 10.50 10.00 9.50 9.00 

(`) Drive Time. () Daytime. 
(f) Evening. 

30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
20 sec: 70% of 1 -min. 

7. PACKAGE PLANS 
PER WK, ROS: 10ti 20t1 30 tI 40 ti M) ti 
1 min. 12.51) 12.00 11.50 11.00 10.50 

6. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

13 z..._._ 100 71 47 37 SO 

DISCOUNTS 
26x- 5% 104x-18% 260r-28% 
52x-12% 156x-24% 

WLAN-FM 
1948 

Media Code 4 239 8651 7.00 
Peoples Broadcasting Co., Inc., 252 N. Queen St., 

Lancaster. Pa, 17603. Phone 717-394-7281. 
I. PERSONNEL 

President -Frank H. Altdoerffer. 
Manager -Samuel M. Altdoerffer. 
Sales Manager -W. F. Cifuni. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Philadelphia-Dome-Messervey Co., Inc. 

3. FACILITIES 
ERP 7 500 w.; 96.9 Inc. 
Operating schedule: 6-1 am. EST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; billed monthly. 

5. GENERAL ADVERTISING Sae coded regulations 
General: la, 2a, 3a. 3h, 4a. 9d, 5, 6a, 7h, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22e. 2264 23a, 24b, 25a, 28a, 29a. 
Contracts: 40a, 45, 48, 47a, 48. 
Comb.: Cont. Discounts: OOa, 60k, 61a. 01b, 01e. 
Cancellation: 70e. 70c, 71a, 73a. 
Affiliated with American FM Network. 

TIME RATES 
No. 11 Eff Recd 9/26/68. 

6. SPOT ANNOUNCEMENTS 
ix 26x 52x 104x I56x 260x 3I2x 520x 

1 min 7.25 7.00 6.75 8.50 6.25 6.00 5.75 5.50 
30 see: 80% of 1 -min. 10 sec: 50% of 1 -min. 
20 sec: 70% of 1 -min. 

7. PACKAGE PLANS 
PER WK, ROS: 10 ti 20 ti 30 01 40 CI 50 ti 
1 min. 6.25 6.00 5.75 5.50 5.25 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -mit, 
20 sec: 70% of 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 

1 x 52.50 37.50 25.00 
26 x. 47.00 33.50 22.00 
52 L 44.25 31.50 20.50 
104 x..._.._- 41.25 29.50 19.50 
156 x 38.75 27.50 17.60 
260 x...__._..-._- 36.00 25.50 16.00 
312 x ........ _. .... ____ 33.50 23.50 14.50 
520 x 29.50 20.50 12.50 

IO min 5 min 
21.25 17.50 
18.75 15.50 
17.50 14.50 
16.50 13.50 
15.00 12.50 
13.75 11.50 
12.50 10.50 
10.75 9.00 

WSBA 
YORK 

City of license. York. Pennsylvania. 
Lancaster office -1470 Manhefm Pike. Phone 717- 

394-7585. 
See listing under York, Pennsylvania. 

Advertisement 
WSBA - York -Lancaster -Harrisburg 

Harrisburg phone number -717-233-1155 
Lancaster phone number -717-393-1155 
WSBA serves Harrisburg in primary fashion. First in 
Harrisburg -York -Lancaster 5 -County Area Pulse, Sep- 
tember -October, 1967-6 AM to 6 PM. No campaign 
in Central Pennsylvania complete without WSBA. 

1 Minute (13x) 
Drive Times 

o ---...._.-------......___.._._..-..._..-.. 5-7.00 
Represented by Robert E. Eastman & Co., Inc. 

LANSDALE 
Montgomery County -Map Location L-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WNPV 
1980 

R A ß 
Media Code 4 239 3700 2.00 
Equitable Publishing Co.. Box 1440. Snyder Rd., 

Lansdale, Pa. 19446. Phones 855-8211: 899-4100. 
I. PERSONNEL 

Station Manager -john G. Skibbe. Jr. 
Sales Mgr. & Pron. Dlr.-Richard H. Helst. 
Chief Engineer -W. Leroy Nusa. 

3. FACILITIES 
500 w. days 1440 kc. Directional. 
Operating schedule: 5:50 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3h. 8c, 40. 4d, 5, Oa, 7b, 8. 
Rate Protection: 10a. lia. 12a, 13a. 14a. 
Basie Rates: 20b, 21b, 22a, 22b, 24b, 24e, 25a. 286. 

28e, 29a. 
Contracte: 40a, 41, 44a. 44b, 45, 46, 47a. 49, 50. 51a. 
Comb.: Cont. Discounts: 60a, 60e, 601. 61e. 82d. 
Cancellation: 71a. 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 1/1/67-Rec'd 12/1/66. 
6. SPOT ANNOUNCEMENTS 

1 min 1 min 
1 x 6.33 234 x...._......____.. 5.41 
13 z ... 6.21 312 x-.......__.- 5.18 
26 x 8.10 500 z __.__.. 4.95 
39 x 5.98 750 z...._.....-......_..... 4.72 
52 z _______ 5.75 1000 x.._._ 4.60 
156 x 5.64 

7. PACKAGE PLANS 
(Must be used within 7 days) 

IO tl 15 ti 20 ti 30 ti 40 ti 
1 mis_..._....__._. ._. 5.75 5.52 5.91 5.18 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 156x 3I2x 

5 min. 12.65 12.08 11.50 10.35 9.20 8.63 
10 8.08 17.14 15.99 14.84 13.80 12.94 
1/4 hrn 23.58 22.43 21.28 20.13 18.40 17.25 
1/2 hr _ 37.95 36.80 35.65 34.50 32.89 31.63 
1 hr _ 63.25 60.09 56.93 53.76 50.60 97.44 

LANSFORD 
Carbon County -Map Location K-4 

See SIDS consumer market map and data at begin- 
ning of the State. 

WLSH 
1852 

Media Code 4 239 3750 7.00 
Miners Broadcasting Service. Box "D,' Lansford, 

Pa. 18232. Phone 717-645-3123. 
I. PERSONNEL 

President -Joseph L. Maguire. 
Vice-Pres. & Gen'l Mgr. -John Bud Angst. 

2. REPRESENTATIVES 
Baltimore, Washington, Pennsylvania-Dome-Messer- 

vey Co., Inc. 
3. FACILITIES 

5.000 w. days; 1410 ke. Directional. 
Operating schedule: Sunrise -local aunaet. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2h. 3a, 3b. 3d, 9a, 4d, 5, 8a, 7a, 8. 
Rate Protection: 10e, lie. 12e. 13e. 14e, 15b, 18. 
Basic Rates: 20b, 21a, 21b. 21c, 21d, 22e, 22b, 23a, 

23b. 24b, 24e, 25a, 26. 27, 28a, 28e, 29a, 29b, 30. 
Contracts: 40a, 41, 92d, 44a. 45. 46, 97a, 48, 50. 51a. 
Comb. Cont. Discounts: 605, 801, 61e, 02b, 62d. 
Cancellation: 70e. 715. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
All acceptable account' are subject to the tame rates. 

TIME RATES 
No. 6 Eft 1/1/67-Rec'd 2/28/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 L 4.75 3.55 201 x.._ ..... 3.75 2.80 
51 L 4.45 3.35 301 x 3.55 2.65 
101 L 4.25 3.25 501 x..__ 3.25 2.55 
151 x 4.00 3.00 1000+ _......_.. 2.95 2.35 

7. PACKAGE PLANS 
ROS BULK ANNOUNCEMENTS 

MINIMUM: I min 305ee 
8 ti in 12 bra _. 3.92 2.94 
10 ti in 24 hrs...._ .-...._.._.. ... 1.53 2.85 
15 ti in 48 bra .._._...__- 3.53 2.85 
20 ti in 72 hrs .-_......_..._. 3.41 2.59 
30 in 5 consec days....._...._.._......_....._......... 3.29 2.53 
60 in 7 consec days _._..-..._..... 3.18 2.47 
75 in 10 consec days _. 3.06 2.41 
100 in 14 consec days 2.94 2.35 
200 in 21 consec days_._ 2.65 2.18 
300 in 30 consec days -. 2.35 2.06 
Scheduled by station from best times available. 

WEEKLY ROS ANNOUNCEMENT PACKAGES 
PER WK: I min 30 see 10 see 
30 ti. _...... _._...... _...---.--........ _..... 4.17 3.24 _... 
15 ti..._ 3.62 2.94 
20 tL_._._-..... _._ 3.65 2.82 1.47 
25 tL..- 
30 ti - 3.41 2.59 1.35 
40 ti. 

70 ti ...._..._ 2.94 2.35 1.18 
100 ..... ......................... _ 2.65 2.18 1.06 
Scheduled by station from best times available. 

10 -SECOND ID's OR SHORTIES 
MINIMUM: 
10 shorties in 12 hrn..... _..... _._..___......__....._..... 1.47 
20 shorties in 36 hrs _..._.__.._._..___.-. 1.35 
30 shorties in 48 hrs _.____-._...__ 1.29 
90 shorties in 72 hrs __. --......_..._ 1.24 
60 shorties in 5 comet days __ ..............__.... 1.18 
100 shorties in 7 consec days_______ ..... 1.06 
150 shorties in IO consec daya._-...__...-...- .94 
200 shorties in 15 consec days _ .88 
Scheduled at times selected by station. 10 to 15 
words permissible. Cannot be combined with longer 
spots to compute frequency discounts. 

8. PROGRAM TIME RATES 
lx 5Ix 101x 15Ix 20Ix 301+ 

1/2 hr.......... 41.20 31.75 30.00 28.25 26.50 24.70 
1/4 hr._..-_ 29.40 21.75 20.00 18.80 17.65 16.45 
5 min 14.10 8.25 7.95 7.65 7.35 7.05 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS S 

PER DAY: 
6SEC 90 12 

Daily -._...._._-.. 5.60 5.30 5.00 4.70 
Mon thru Sat _ 5.90 5.60 5.30 5.00 
Mon thru Fri..._.._ 6.20 5.90 5.60 5.30 

LATROBE (2 AM) 
Westmoreland County -Map Location C-6 

See SIDS consumer market map and data at begin- 
ning of the State. 

WQTW 
1952 

Media Cade 4 239 3800 0.00 
Westmoreland Broadcasting Corp., 348 Main St.. 

Latrobe. Pa. 15650. Phone 412-539-1570, 537-2760. 
I. PERSONNEL 

Owner -Fred A. Grewe. 
General Manager -John A. Longo. 
Sales Manager -John V. Wessel. 

2. REPRESENTATIVES 
Dome-Messervey Co., Inc. 

3. FACILITIES 
1.000 w. days: 1570 kc. Non -directional. 
Operating schedule: 6:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 9a, 9d, 5, 6a, 8. 
Basic Rates: 22b, 23a, 28a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 00b. 60e. 60k. 
Cancellation: 73a. 
Affiliated with NAS and KBS Radio Networks. 

TIME RATES 
No. 2 ES 6/1/88-Rec'd 5/27/68. 

5.06 (This listing continued on next page) 
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Latrobe -W Q T W -Continued 
6. SPOT ANNOUNCEMENTS 

ROS 
PER WK: loti 15 ti 20 ti 25 ti 
PER MO: 15 ti 25ti 50tí 75ti 
PER YR: 52x 104x 260x 520x 
1 min 6.00 5.00 4.00 3.00 
30 sec 5.50 4.50 3.50 2.50 
10 sec. 5.25 4.25 3.25 2.25 
Fixed position -extra 5%. 

7. PACKAGE PLANS 
157 PLAN 

57 1 -min spots, per wk, plus a 3 hr remote..._. 157.00 
Extra spots, ea 2.00 Extra hrs, ea 15.70 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 

13 x 35 30 25 20 
26 x 30 25 20 15 
52 x 25 20 15 10 
Fixed position -extra 5%. 

10. SPECIAL FEATURES 
Sportacope--2 min at :15, extra 5%. 
Weatherscope-2 min at :30. extra 5%. 
Funscope-2 min at. :45. extra 5%. 
Newscope-5 min at :55. extra 10%. 

WTRA 
1956 

R A B 

50 ti 
100 ti 
1040x 
2.00 
1.50 
1.25 

Media Code 4 239 3850 5.00 
Latrobe Broadcasters. Inc., 202 Main St., Latrobe, 

Pa. 15650. Phone 412-537-3338. 
1, PERSONNEL 

General Manager -Albert Calisti. 
Program Director -Stan Wall. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
500 w. days; 1480 kc. 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/2 time and talent; 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 5, 6b, 7a, 8. 
Rate Protection: 10d, Ile, 12d, 13e, 14e, 16. 
Basic Rates: 20a, 21b, 22a, 24c, 25c, 29a. 
Contracta: 40b, 41, 49a, 45, 97a, 48. 
Comb.: Cont. Discounts: 60a, 61a, 62a. 
Cancellation: 70a, 71a, 72. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 1/1/66-Rec'd 10/6/66. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x 208x 312x 1000x 
1 min 4.05 3.50 3.00 2.75 2.25 2.00 1.75 
30 sec 3.00 2.00 1.75 1.60 1.50 1.40 1.25 
10 sec 2.0 1.75 1.50 1.40 1.30 1.10 1.00 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 208X 3I2x I000X 

1 hr 50.00 45.00 39.00 35.00 32.50 30.00 25.00 
1/2 hr 38.00 34.00 30.00 26.50 22.50 20.00 15.00 
1/9 hr 25.00 23.00 20.00 18.00 15.00 12.50 10.00 
5 min 15.00 12.00 11.00 10.00 9.00 8.00 7.00 

LEBANON (1 AM; 1 FM) 
Lebanon County -Map Location J-6 

See SITUS consumer market map and data at begin- 
ning of the State. 

WLBR 
I94ß 

WLBR-FM 
1948 

R A B 

Media Code 4 239 9900 8.00 
Lebanon Broadcasting Co., Inc., Route 72 North, 

Lebanon. Pa. 17042. Phone 717-272-7651. 
I. PERSONNEL 

President -H. Raymond Stadiem. 
Managing Director -Letter P. Etter. 
Director of Sales -Edward J. Burris. 

2. REPRESENTATIVES 
Dome-Mesaervey Co., Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 1270 kc. 

Directional. 
Operating schedule: 5:00-1:00 am weekdays; 6:30 am - 
midnight Sundays. 
FM FACILITIES 
ERP 3.000 w. (horiz. & vert.) : 100.1 mc. 
Antenna ht.: 270 ft. above average terrain. 
Operating schedule: 5:00-1:00 am weekdays; 6:30 am - 
midnight Sundays. 

4. AGENCY COMMISSION 
15% on time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a. 3b, 3d, 4a, 9d, 5, 6a, 7a. 8. 
Rate Protection: 10a, lia, 12a, 13a. 14a, 15a, 15b. 
Basic Rates: 20a. 20b, 21a. 21b, 21c. 21d, 22a, 22b, 

23a, 24b, 24c, 25a, 28, 27, 28a, 29a. 
Contracts: 40a, 41, 44a, 45, 46, 47a. 48, 49, 50, 51a, 

51c. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 607, 60g, 60h, 

601, 61c, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective July 1, 1962. (Card No. 5.) 

hates received July 9. 1962. 
Class AA -6:00-9:00 am and 4:00-8:00 pm Mon thru 
Sat. 
Class A-9:00 am -4:00 pm Mon thru Sat: 9:00 am - 
6:00 pm Sun. 
Class B-6:00-10:00 pm Mon thru Sat; 7:30-9:00 am 
and 6:00 pm -midnight Sun. 
Class C-5:00-6:00 am and 10:00 pm -1:00 am Mon 
thru Sat. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I min. 30 see. 1 min. 30 sec. 
1 time 11.00 8.25 104 times.... 9.00 6.75 

13 times 10.50 7.90 156 times...- 8.50 6.40 
26 times 10.00 7.50 260 times.... 8.00 6.00 
52 times 9.50 7.10 
10 seconds -50% of 1 -minute rate. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

(1 minute) 
CLASS CLASS CLASS CLASS 

Per week: AA A B 
1 time 11.00 9.85 7.70 

10 times 10.00 8.50 7.00 
15 times 9.50 8.05 6.65 
20 times 9.00 7.65 0.30 
25 timen 8.50 7.25 5.95 
30 times 8.00 6.80 5.60 
50 or more times 7.00 5.95 4.90 

30 seconde -75% of 1 -minute rate. 
10 seconde -50% of 1 -minute rate. 

8. PROGRAM TIME RATES 
CLASS AA 

1 hr. 1/2 hr. 1/4 hr. 5 min. 
1 time........ 105.00 70.00 45.00 24.00 

13 times 98.00 64.00 41.00 22.00 
26 times 92.00 59.00 37.00 20.00 
52 times 88.00 54.00 33.00 18.00 

104 times. 80.00 49.00 29 00 18.00 
156 times 74.00 44.00 25 00 14.00 
260 times 39.00 2221.00 12.00 

CLASS A 
85% of Class AA rues. 

CLASS B 
70% of Class AA rates. 

CLASS C 
60% of Class AA rates. 

LEHIGHTON 

0.60 
6.00 
5.70 
5.40 
5.10 
4.80 
4.20 

Carbon County -Map Location K-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

WYNS 
1962 

R A B 

Media Code 4 239 9950 3.00 
Valley Broadcasting Co., Box 115. Nis Hollow Rd., 

Lehighton, Pa. 18235. Phone 377-1150. 
STATION'S PROGRAMMING DESCRIPTION 

WYNS: Programmed for adults and young adults. 
AIR PERSONALITIES handle all segments. NEWS 
13%: 5 min on hour, national, international and 
local. 2 min headlines on half hour. Weather, 15 
min before and after hour, in addition to weather in 
all news reports. SPORTS: review 6 times daily. 
MUSIC 70%: 25% albums, 75% singles, featuring 
current selling general popular music, ohowtunes and 
standards. Public affairs 4%, includes talk and dis- 
cussion programs. Farm, religious, and educational 
programs 13%. Personalities available for remote 
broadcasts, store openings. shopping centers, county 
fairs, etc. Contact Representative for further details. 
Recd 7/21/67. 

I. PERSONNEL 
President -Martin H. Philip. 
Geri l & Com'i Mgr. -Frances J. Philip. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days; 1150 kc. Directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 3d, 4a, 4d, 5. 6a. 7b. 8. 
Rate Protection: 15b. 
Basic hates: 20a. 24b, 25a, 28e. 29a. 
Contracts: 44a, 46, 49, 51a, 51c. 
Comb.: Cont. Discounts: 60a. 60g, 601. 61a, 01h. dL. 
Cancellation: 71a, 73b. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Eff 4/1/62 -Reed 3/1/62. 

6. SPOT ANNOUNCEMENTS 
1 min. 30 sec. 1 min. 30 sec. 

1 time 6.00 4.50 156 times.... 4.85 3.50 
26 times 5.75 4.25 312 times.... 4.50 9.25 
52 times 5.50 4.00 365 times.... 4.15 3.00 

104 time, 5.20 3.75 
7. PACKAGE PLANS 1 min. 20 wds. 

lU anna. to be used in 1 week 
20 anna. to be used in 1 week._ 87.00 
30 anna. to be used in 1 week 135.00 95.00 
50 anna. to be died in 1 week 210.00 150.00 

8. PROGRAM TIME RATES 
1/2 1/4 10 5 

hr hr hr min min 
1 x 60 36 24 18 13 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

Per week: 13 wks. 26 wks. 52 wka. 
7 days _.-. 43.00 40.00 38.00 
6 days 39.00 86.00 32.50 
5 days 35.50 82.50 29.00 

Sportcaata 5 minutes at the 5 -minute newt rate. 
Sport apsules: 2 minutes at the TNT news rate. 
TNT Newscasts: 2 minutes, same rates as 5 -minute 
newscasts. 

LEVITTOWN 
Bucks County -Map Locatlut L-6 

Sae SRDS consumer market map and data at begin- 
ning of the State. 

WBCB 
1957 

LEVITTOWN 

R A B 

Medea Cede 4 239 4000 6.00 
O'Keefe Broadcasting Co.. Box 1990, Levittown, Pa. 

19054. Phone 215-949-1490. 

I. PERSONNEL 
Pres. & Clang Mgr. -Jack Wellington. 
Sales Manager -William Garry. 
Station Manager -Stu Wayne. 

3. FACILITIES 
1,000 w. days. 250 w. nigher; 1490 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 19b. 
Basic Rates: 22a, 23a, 24b, 28b, 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60k, Ola, 61b, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 

TIME RATES 
Rates effective May 1, 1962. (Card No. 5.) 

Card received April 18. 1962, 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

(7:00-9:00 am and 4:00-7:00 pm Mon thru Sat) 
12 weekly, staggered, 1 per day, each. 8.00 
Less than 12. staggered, each ..- 9.00 
Fixed position, each 10.00 

(9:00 am -4:00 pm Mon thru Sat; 7:00 am -7:00 
Dm Sun) 

5 weekly, per day, each 8.00 
Less than 5 weekly, each 8.50 
1 weekly, ears 9.00 

(7:00 pm -midnight daily) 
5 weekly, 1 per day, each 7.00 
Less than 5 weekly. each 8.00 
1 weekly, each 8.50 

7. PACKAGE PLANS 
S(7:00-9:00 

1amUTE a d { 0TUJ00 
ATIpm 

Mon 
NS 
thru Sat) 

6 weekly, each 9.00 24 weekly, each.....-.._ 7.00 
12 weekly, each 8.00 48 weekly, each 6.75 

(9:00 am -4:00 pm Mon thru Sat; 7:00 am -7:00 
pm Sun) 

6 weekly, each 8.00 24 weekly, each....__.. 7.00 
12 weekly, each 7.50 48 weekly, each 8.75 

(7:00 pm -midnight daily) 
6 weekly, each _. 7.00 24 weekly, each ..... 6.50 

12 weekly, each 6.75 48 weekly, each,....,. 6.25 
20/30 seconds -75% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 
30 and 10 seconds require minimum expenditures of 
100.00. 

8. PROGRAM TIME RATES 
Mon thru Sat: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
7:00-9:00 am ..-_... 25.00 20.00 
4:00-7:00 Dm 22.00 17.50 
9:00 am -4:00 pm.... 80.00 54.00 30.00 20.00 15.00 
Mon thru Sun: 
7:00 pm -midnight.. 64.00 50.00 27.00 17.00 12.00 

*Midnight -7:00 am.. 25.00 20.00 15.00 10.00 5.00 
Sun: 
7:00 am -7:00 pm.... 74.00 50.00 27.00 17.00 12.00 

(1 25% discount on contracta for 5 nights per 
week, 13 weeks firm. 

SPECIAL PACKAGES 
Strips, news, sports, weathercasts, 1 per day, Mon 
thru Sat, minimum contract 4 weeks. 

5 min 10 min 1/4 hr 
7:00-9:00 am 15.00 20.00 25.00 
4:00-7:00 pm 12.50 15.00 20.00 
All other times 10.00 12.50 17.50 

ROS 5 -MINUTE NEWSCASTS 
5 -minute newscasts -9:00 am -4:00 pm Mon thru Sat; 
7:00 pm -midnight daily; all day Sun, 20 5 -minute 
newscasts, per week. 125.00. 
Minimum contract 4 weeks. 

ROS 1 -MINUTE PACKAGE 
(Minimum contract 4 weeks) 

Per week: 
100 announcements, each 6.00 

50 announcements, each 6.50 

9. PARTICIPATING PROGRAMS 
"Speak Your Piece" -12:10-1:00 pm Mon that Set 
minimum of 6 programs per week, minimum contract 
4 weeks, per 10 -minute segment, 20.00. 

LEWISBURG 
Union County -Map Location H-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WUDO 
(formerly WUNE) 

1956 

Media Code 4 239 4050 1.00 

Trans -National Communications, Inc.. RD. No. 1, 
Box 93. Armory Pk., Lewisburg, l'a. 17837. Phone 
717-5.23-12.22. 

I. PERSONNEL 
President -F. W. "Ted" Badge. 
General Manager -C. E. Miller. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
250 w. days; 1010 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST, 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4c, 5, 6a, 7a. 
Rate Protection: 156. 
Basic Rates: 20a, 21b, 22b. 23a, 24c, 25a, 28b, 28e, 

29b, 30. 33b. 
Contracte: 40c, 41, 42c, 43, 44b, 48. 47b, 48, 51a. 

51c. 
Comb.: Cont. Discounts: 60f, 61b. 62d. 
Cancellation: 70h, 70d, 71a, 72, 73b. 
Prod. Services: 80. 
Affiliated with KBS Radio Network. 
Product protection: minimum 15 minutes. 

TIME RATES 
Elf 6/1/68 -Reed 6/27/68. 

6. SPOT ANNOUNCEMENTS 
PRIME TIME 

Ix 26x 52x 104x 
1 min 3.75 3.40 3.0 2.65 
30 sec 3.00 2.65 2.25 1.90 

REGULAR TIME 
1 min 3.00 2.65 2.45 2.25 2.00 
30 sec .. 2.25 2.00 1.80 1.65 1.50 

PENNSYLVANIA 

LEWISTOWN (2 AM) 
Mifflin County -Map Location G-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WKVA 
1949 

Media Code 4 239 410 4.00 
Central Pennsylvania Broadcasting Co., Box 432, 

Lewistown, Pa, 17094. Phone 248-6771. 
Studios -3 West Hale St.. Lewistown, Pa. 17044. 

I. PERSONNEL 
General Manager -Robert L. Wilson. 
Station Manager -Fran Fisher. 

2, REPRESENTATIVES 
Gill -Perna. Inc. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 920 he. 

Directional -night only. 
Operating schedule: 5:55 am -midnight. EST. 

4. AGENCY COMMISSION 
15/2 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 3d. 9a. 4d, 5. 6a, 7b, 8. 
Rate Protection: 10e. Ile, 12e. 13e. 14e. 15b, 
Basic Rates: 20a. 22a, 22b, 23a, 24b. 28e, 29a. 
Contracts: 40a. 43, 44b, 45, 48, 47a. 
Comb.: Cont. Discounts: 60b, 60f, 60i. 
Cancellation: 70b. 70d, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
Itates effective December 1, 1956. 
Rates received November 1, 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

1 time.... 60.00 32.50 20.00 12,00 7.60 
13 times.. 58.00 30.00 19.00 11.00 7.00 
26 times.. 56.00 27.50 18.00 10.00 6,50 
52 time,.. 54.00 25.00 17.00 9.00 8.00 

104 times.. 52.00 22.50 16.00 9.00 5.50 
260 times.. 50.00 20.00 15.00 7.00 5.00 

WMRF WMRF-FM 
1941 1964 

Subseriber to the NAB Radio Code 
Media Cade 4 299 4150 9.00 
Lewistown Broadcasting Co., Box 667, 5 W. Market 

St., Lewistown, Pa. 17044. Phone 717-248-6757. 
STATION'S PROGRAMMING DESCRIPTION 

WMRF: Programmed for general interest. 
AIR PERSONALITIES on all segments. NEWS: 
network. 6 am -8 am, hourly 5 min reports. 8-8:10 
am, 10 min report, hourly after that. Noon -1 pm. & 
5-6 pm, 100% news. MUSIC: middle-of-the-road. 
3-5 pm, teen oriented. SPORTS: major league base- 
ball, professional football, high school sports, softball 
and little league baseball. Sportacasts, twice daily, 
12:20 & 5:20 pm. Capsule summaries of sports news 
every 15 min from 6-9 am. Weather: 4 reports an 
hour. 3 official airport weather statements at 7:30 
am, 8:10 ate. 6:15 pm. direct from meteorologist at 
weather station. COMMERCIAL POLICY: 18 min- 
utes an hour. maximum. Personalities available for 
remote pick-ups. Emphasize community involvement in 
every way. Contact Representative for further details. 
Rec'd 7/12/67. 

I. PERSONNEL 
General Manager -Thomas W. Metzger. 
Sales Manager -Frank P. Troiani. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 
Dome-Messervey Co., Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1490 kc. Non - 

directional. 
Operating schedule: 6:00 am -midnight daily. EST. 
FM -ERP 2,800 w.; 95.9 mc. 
Operating schedule: 5:55 am -midnight. EST. DST. 
Antenna ht.: 55 ft. shove average terrain. 

4. AGENCY COMMISSION 
15% on station time only. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 3h, 4a. 9d, 5. 6a, 7a, 8. 
Rate Protection: 10a. lla, 19a. 
Basic Rates: 22b, 23a. 24a. 28. 
Contracts: 40a, 42b. 46. 47a. 
Comb.: Cont. Discounts: 60k. 
Cancellation: 71a. 73a. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective September 1. 1961. 

Rates received August 7, 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAIMO RATES 

hr hr min min min 
1 x 35 20 16 12 6 

DISCOUNTS 
13x- 5% 52x-15% 260x-25% 
26x-10% 104x-20% 

LOCK HAVEN (1 AM; 1 FM) 
Clinton County -Map Location G-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBPZ 
1946 

W B P Z -FM 
1965 

R A B 

Media Code 4 299 4200 2.00 
Lock Haven Broadcasting Corp.. 132-1/2 Main St., 

Lock Haven, Pa. 17745. Phone 717-748-4038. 
STATION'S PROGRAMMING DESCRIPTION 

260x WBPZ: Programmed for general interest. 
2.50 News every 30 min. 5-6 am country and western 
1.75 music. 6-7 am news, sports, farm news, Interviews. 

7-9 am pop music. 9-10 am world, regional, local 
news, weather. editorialization. morning devotions. 

(This listing continued on next page) 
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PENNSYLVANIA 
Lock Haven -W B P Z, W B P Z-FM--Cont'd 

10 am -noon middle-of-the-road music. Noon -1:30 pm 
world, regional, local news, editorialization, network 
commentary. 1:30-2:30 pm interviews. 2:30-3 pm 
folk music. 3-5 pm pop music. 5-6 pm middle-of- 
the-road music. 6-7 pm world, regional, local news, 
sports, weather, editorialization, stock market, net- 
work commentary. 7-9 pm public affairs. 9-11 pm 
pop music. 11 pm -12M sports interviewa. 12M-1 am 
serious music. Extended news summaries at 11 pm, 
12M, 1 am. PERSONALITIES handle all pop music 
segments. SPORTS: pro baseball and football, college 
and scholastic football, basketball, wresting. Contact 
Representative for further details. Recd 2/1/68. 

I. PERSONNEL 
General Manager -Harris Lipez. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
Dome-Measervey Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 ko. 

Non -directional. 
Operating schedule: 5-1 am. 
PM -ERP 3,000 w.; 92.1 mc. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING see coded regulations 
Basic Rates: 22a. 
Affiliated with EMS Radio Network. 

TIME RATES 
Rates effective March 1, 1958. 
Rates received January 27, 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 ti. 13 ti. 26 ti. 52 U. 104 ti. 312 ti. 

1 hour._._ 40.00 38.00 38.00 34.00 32.00 30.00 
1/2 hour_-.. 22.50 21.38 20.25 19.13 18.00 18.88 
1/4 hour_.... 13.00 12.35 11.70 11.05 10.40 9.75 

5 minutes 10.00 9.50 9.00 8.50 8.00 7.50 
1 minute.. 6.00 5.70 5.40 5.10 4.80 4.50 

LORETTO 
Cambria County -Map Location E-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WWSF 
1963 

NAn 

Media Cede 4 299 4250 7.00 
Saint Francis College of Loretto, Loretto, Pa. 15940. 

Phone 814-472-7000. 

STATION'S PROGRAMMING DESCRIPTION 
WWSF: Programmed for adults. 
6-9 am time, headlines, sports briefs, weather and 
roads in season. 9 am -noon women's interests, gen- 
eral music format, middle-of-the-road leaning toward 
strings and showtunes. Noon -12:30 pm news national, 
international, state, local, agricultural and home eco- 
nomics. 12:30-5 pm on hour news, middle-of-the- 
road music. 5-5:30 pm big bands, sports briefs, 
weather and roads for drivera, 5:30-8:15 pm news and 
sports, wire audio, features. 6:15-10 pm music, 
news, college basketball, live, in season. Recd 
9/27/67. 

I. PERSONNEL 
President -Rev. Vincent R. Negherbon, T.O.B. 
General Manager -Dick Wayne. 
Program Director -Paul PHIL]. 

3. FACILITIES 
250 w. days; 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 5:55 am -10 pm. EST.. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: 3d, 4a. 4d, 5, 6a. 
State Protection: 10e, ltd, 12e, 13e, 14b. 
Basic Rates: 21a. 
Contracts: 40a, 44a. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Rec'd 9/6/68. 
A-7 am -7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A: Ix 19x 26x 52x 104x 260x 
1 min 2.60 2.50 2.40 2.30 2.20 2.10 
30 sec 1.60 1.50 1.40 1.30 1.20 1.10 
10 see 1.30 1.20 1.10 1.00 .90 .80 
Class B: 50% of lx A rate. 

7. PACKAGE PLANS 
6 CONSEC. DAYS 30 ti 
1 min 60 
30 sec....._.._ ............. _ ........_..-_.._ 40 

10. SPECIAL FEATURES 
Time checks -10 second spot rate. 
Weather -30 second spot rate. 

312x 
2.00 
1.00 
.70 

50 ti 75 ti 100 ti 
90 120 140 
55 75 95 

McKEESPORT 
Allegheny County -Map Location B-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Pittsburgh 
(including Braddock, Carengie, McKeesport) 

MEADVILLE (1 AM; 1 FM) 
Crawford County -Map Location B-2 

TIME RATES 
No, 5 ER 9/1/66-Rec'd 11/30/68. 

6. SPOT ANNOUNCEMENTS 
See SRDS consumer market map and data at begin- Ix 26x 52x 104x 260x 365x 
ning of the State. 1 min 7.00 6.50 6.40 6.10 5.80 5.50 

30 sec 5.80 5.30 4.86 4.64 4.40 4.18 

WMGW WMGW-FM 10 sec 3.50 3.40 
7, PACKAGE PLANS 

3.20 3.10 2.90 2.70 

1947 1948 

VA Si 

Media Code 4 239 4300 0.00 
Regional Broadcasters, Inc., 964 Park Ave., Mead- 

ville, Pa. 16335. Phone 814-336-1111. 
I. PERSONNEL 

Station Manager -James R. Nicholson. 
Program Manager -Kevin G. Hayes. 

2. REPRESENTATIVES 
Call James R. Nicholson direct. 

9. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedules: 6 am -11:15 pm Mon thru Sat; 7 
am -11:15 pm Sun. EST. 
FM FACILITIES 
ERP 10,000 w.; 100.3 mc. 
Antenna ht.: 585 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: net 10 days EOM. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 9a, 5, 6a, 8. 
Rate Protection: lob, llb. 
Basic Bates: 20a, 22a, 22b, 24a, 246, 25a, 28a, 29a. 
Contracte: 40a, 45, 48. 48. 
Comb.; Cont. Discounts: 60e, 60k, 61e, 62b. 
Cancellation: 70a. 70e. 71a, 73e. 
Affiliated with American Information Network. 

TIME RATES 
No. 7 Eff 1/1/68 -Reed 11/2/67. 

6. SPOT ANNOUNCEMENTS 
Ix 104x 260x 520x 1000x 

1 min 8.50 7.60 7.00 6.65 6.40 
20/30 sec 8.85 6.05 5.65 5.40 5.15 
10 sec: 50% of 1 -min. 
10 -seconds not combinable with other spots for fre- 
quency discounts. 

MEDIA 
Delaware County -Map Location L-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Philadelphia Urban Area 

MEXICO 
Juniata County -Map Location G-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJUN 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 239 4350 5.00 
Lewistown Broadcasting Co., dba Juniata Perry Broad- 

casting Company. Box 97. MSBiictown, Pa. 17059. 
Studio -1/2 mile East of Mexico, Pa. Phone 717- 

436-2135. 
I. PERSONNEL 

General Manager -Thomas W. Metzger. 
Stalles Manager -Ralph 8. Parker. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 

3. FACILITIES 
1,000 w. days; 1220 Ice Non -directional. 
Operating schedule Sunrise -local aunad . EST. 

4. AGENCY COMMISSION 
15% on time and talent; 2% cash discount -10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 9a, 9d, 5, 8a. 
Rate Protection: lob, 11b, 14b. 
Basie Rates: 20a, 22b. 23a, 24a, 29b, 26, 28a, 29a, 
Contracte: 40a. 42b. 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 01b. 61e, 82b, 62e, 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with Mutual Network. 

!ME RATES 
Rates effective September 1, 1955. 
Rates received August 29, 1955. 

O. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I hr 1/2 hr I/4 hr 5 min I min 

1 z__......_.._......__ 40.00 22.50 18.00 10.00 5.00 
DISCOUNTS 

13x-5% 52x-15% 268* -25% 
26* -10% 104x-20% 

MILTON (1 AM; 1 FM) 
Northumberland County -Map Location H-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMLP 
1955 

Media Code 4 299 4400 8.00 
WMLP, Inc., Bunt Bldg.. 65-71 Bound Ave., Milton, 

Pa. 17847. Phone 717-742-8705. 
I. PERSONNEL 

Ste. & Sales Manager -John Tingling. 
Sales Representative -Robert H. Michael. 
Program Director -Jim W. Jacobs. 

3. FACILITIES 
1,000 w, days; 1380 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discounts. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 35, 4a. 4d, 5. 60, 7b. 
Rate Protection: 10b, 11b. 12b, 136. 14b, 15b, 16. 
Beale Rates: 20b, 21b, 22b, 23b, 24b, 24e, 25a, 26. 

28e, 29e. 
Contracta: 40a, 41, 43, 44a, 45, 96. 51a. 
Comb.; Cont. Discounta: boa. 61e, 82d. 
Cancellation: 70a, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

PER WK: 
(Times selected 

lotata2OtI i 30tí 
1 min. 6.40 6.10 5.50 
30 sec. ......... ............. 5.00 4.60 4.20 
10 sec 3.40 3.00 2.60 

1 YEAR SATURATION 
(52 conaec. wk. 10% discount) 

1 min 
1000-1499 spots......._.........._..._._......_. _..__. 4.80 

8. PROGRAM TIME RATES 
Ix 19x 26x 52x 104x 

1/2 hr_..._. 18.00 17.10 18.20 15.30 14.40 
1/4 hr..__._ 12.00 11.40 10.80 10.20 9.60 

e10 min. 9.00 8.55 8.10 7.65 7.20 5 min 6.00 5.70 5.40 5.10 4.80 
(a) Available in restricted periods. 

WMLP-FM 
1967 

Media Code 4 299 4401 6.00 
WMLP, Inc., YMCA Bldg., 

Phone 717-742-8705. 
I. PERSONNEL 

General Manager -Victor A. Michael. 
Station Manager -John H. Yingling. 
Program Director -Jim Jacobs. 

3. FACILITIES 
ERP 760 w. (hertz.), 780 w. (vert.): 
Stereo. 
Operating schedule: 6 am -midnight Mon 
7 am -midnight Sun. EST. 
Antenna ht.: 760 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a. 4d, 5, 6b, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 156. 
Basie Rates: 20b, 21b, 22a, 24a, 246, 24e, 25a, 

28b. 
Contracta: 40a. 42b, 44b. 45, 46, 510. 
Comb. Cont. Discounts: OOa. 01e, 82d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Elf Rec'd 11/3/67. 

6. SPOT ANNOUNCEMENTS 
(6 am -midnight) 

aI min t30 see aI min t30 see 
1 z 7.00 5.30 260 ..... 5.80 4.40 
28 x 8.50 5.08 365 z 5.50 4.18 
52 z 6.40 4.86 500-999 z 5.20 3.90 
104 x..._ 6.10 4.64 

SATURATION RATES 
1 YR: I min 30 see 
1000-1499 x ....... 4.80 3.60 

(n) 125-140 words. 
(t) 50-60 words. 

7. PACKAGE PLANS 

PER M0: (Time selected y tatiIOUontl 
1 min..._.._ 6.40 8.10 
30 sec 5.00 4.60 

8. PROGRAM TIME RATES 
(0 am-mid1/2 

hr 1/4 hr IO min 5 min 
1-12 z. 36 24 18 12 

500x 
5.20 
3.90 
2.50 

40+ 
5.00 
8.80 
2.50 

SO see 
8.60 

260+ 
18.50 
9.00 
8,75 
4.50 

Milton, Pa. 17847. 

100.9 mc. 

thru Sat; 

30 ti 
5.50 
4.20 

28, 

40+ 
5.00 
3.80 

MONROEVILLE 
Allegheny County -Map Location B-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPSL 
1965 

Media Code 4 299 4450 3.00 
Monroeville Broadcasting Co.. Inc., No. 1 Sylvan 

Lane, Monroeville, Pa. 15146. Phone 912-823-1500. 
I. PERSONNEL 

President -Sarah E. Thompson. 
General Manager -Jim Rice. 

3. FACILITIES 
250 w.; 1510 kc. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a. 3b, 4a, 4d. 5. 6a, 7a. 
Rate Protection- 12e. 14e. 
Basic Bates: 20e, 22a, 23a, 24a, 25a, 28, 28a, 29a, 

32e. 
Contracts: 40b, 92a, 46. 97a, 48. 
Comb.: Cont. Discounts: 60k, 61b, 82b. 
Cancellation: 70e. 70e, 71a, 73a. 
Length of commercial copy: 
15 -minute program -._..-..__.__._.._._._._....._... 3:00 

TIME RATES 
Rates effective Auguat 15. 1966. 

Rates received March 2, 1986 
7. PACKAGE PLANS 

BULK RATES 
1 min 30 sec 1 min 30 see 

7 U...__.._.._... 5.00 3.75 156 U.__._._. 3.75 2.85 
26 ti_._....._... 4.75 3.60 312 3.50 2.65 
52 tt__...__... 4.50 3.40 500 ti._._.___ 3.00 2.25 
104 ti._......_-.. 4,00 3.00 1000 U.......__. 2.50 1.90 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 30 min 5 min 

1 ti...._....._ __..... 50.00 30.00 18.00 13.50 7.50 
13 ti _..._ 48.00 28.00 17.30 13.00 8.60 
28 t1..._.._..._......___ 46.00 27.80 16.55 12.00 6.20 
52 tt..._._..._... ...._._ 44.00 26.40 15.85 11.50 5.80 
158 ti..._ _... 42.00 25.20 15.10 11.00 5.40 
260 ti.......__..._ __... 40.00 24.00 14.40 10.50 5.00 
312 ....... 38.00 22.80 13.70 10.00 4.60 

NANTICOKE 
Luzerne County -Map Location K-4 

See SILLS consumer market map and data at begin- 
ning of the State. 

WNAK 
1946 

Media Code 4 239 4500 5.00 
Seven -Thirty Broadcasters, Inc., Box 849. Wilkes- 

Barre, Pa. 18034. Phone 717-822-6108. 
Studios: 40 E. Main St., Nanticoke, Pa. 18834. 

Phone 717-735-0730. 
1. PERSONNEL 

Managing Executive -Robert W. Neilson. 
2. REPRESENTATIVES 

Frederick W. Smith. 
3. FACILITIES 

1,005 w. days; 730 kc. Non-dhectional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 9b, 9d, 5, 6a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 20a, 22a, 23e. 24a, 28b, 29a. 
Contracta: 40a, 92b, 45, 48, 47a. 
Comb.; Cont Discounts: 80k. Ola, 62b, 62e. 
Cancellation; 70a, 

flMEa. 71I 

73a. 
ES 

Eff 4/1 68-Rec'd 4/29/68. 
6. SPOT ANNOUNCEMENTS 

90 see 1 min 
1 z 5.00 6.10 
26 z 4.70 5.75 
52 z...__.._..- 4.40 5.35 
104 x ._ 4.05 5.00 
158 x 3.75 4.60 

7. PACKAGE PLANS 
WEKLY-ROS 

10 ti 
1 min .- 4.40 
30 sec 3.50 
15 see: 60% of 1 -min. 

MONTHLY 

SO see I min 
280 L. .... 3.45 4.26 
312 z_.._..-._ 3.10 3.85 
500 x....._.._._ 2.80 3.50 
1000 z-..._ 2.50 3.10 

20 ti 
4.05 
3.25 

30 ti 40tí 
3.75 3.45 
3.00 2.50 

I min 30 see 
100 ti 3.45 2.50 

8. PROGRAM TIME RATES 
5 min 10 min 5 min 10 min 

1 z 10.00 18.75 260 x___._.... 8.90 12.50 
28 z..__ 9.35 17.50 312 z - 6.30 11.25 
52 z ... 8.75 16.25 500x 5.70 10.00 
104 x......_.__ 8.10 15.00 1000 z ...... ..... 5.10 8.75 
156 L 7.50 13.75 

NEW CASTLE 
Lawrence County -Map Location B-4 

See SILLS consumer market map and data at begin- 
ning of the State. 

WKST 
1938 

Media Code 4 299 4550 0.00 
WKST. Scott Broadcasting Co. of Pennsylvania, Inc., 

Savannah -Gardner Rd., New Castle, Pa. 16101. 
Phone 412-654-5501. 

I. PERSONNEL 
President -Herbert Scott. 
General Manager -Byron McConnell. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 
Detroit -Pearce Sales. 
Re tonal Reps Corp. 

9. FACILITIES 
1,000 w.; 1280 kc. Directional -night only. 
Operating schedule: 8:00 am -midnight. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 21), 3e, 31% Sc, 3d, 4a, 4e, 5, 6a, 7e. 
Rate Protection: 10a, lia, 12a, 13a. 14a, 15b. 
Basic Rates: 20a, 201), 21a, 21b. 21e, 22a, 22b, 23a, 

24b, 24e, 25a. 28a, 29a. 
Contracta: 40e, 41, 44e, 44b, 45, 47e, 48, 49, 51a. 

51c. 
Comb.; Cont. Discounts: 60h. 601. 61a. 
Cancellation: 71e, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eff 4/1/68 -Reed 4/22/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

2000 x _ 4.20 156 z.._. 7.05 
1500 x..._.._.._.-...._ 
1000 z 
500 x..._ _.........._... 5.90 1 z.._......_.._.._....__... 14.00 

65 
3 PROGRAM TIME RAT 

0 
8. ES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
385 z -_... 53 32 17 14 11 
156 z......_.__ .............. 59 35 21 18 13 
52 x........ ...... 70 39 26 21 15 
13 z.._..... ...... 100 60 40 30 20 
1 x..._.._.........._ _.._... 117 71 52 39 26 

NEW KENSINGTON- 
TARENTUM (1 AM; 1 FMI 

Westmoreland County -Map Location C-8 and 
Allegheny County -Map Location B-5 

See Stilts eooaumer market map and data et begin- 
ning of the State. 

WKPA 
1940 

Media Code 4 239 4600 3.00 
Gateway Broadcasting Enterprises, Inc., 810 5th 

Ave., New Kensington. Pa. 15068. Phone 412-837- 
3588. 
STATION'S PROGRAMMING DESCRIPTION 

WKPA: PERSONALITIES handle all segments of 
music. MUSIC: middle-of-the-road. pop Broadway 
showtunee. standards. 01m music, serious music. 
NEWS: 5 min every hour on hour, expanded to 10 
min at 8 am. noon. & 4 pm news, market, and 
weather. SPORTS: major national auto racing events, 
university and pro football, local high school football, 
basketball, and baseball. Contact Representative for 
further details. Recd 6/24/68. 

(This listing continued on next page) 
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New Kensington-Torentum- 
W K P A -Continued 
e. PERSONNEL 

Pres. & Oen'l Mar. -Nelson L. Goldberg. 
General Sales Manager -Eric Hughes. 
Program Manager -Mrs. Babette Doniger Mandell, 

2. REPRESENTATIVES 
Gateway Reps, Inc. 

3. FACILITIES 
1.000 w. days; 1150 kc. Directional. 
Operatingschedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 2b, 3a, 9a, 4c, 5, 6a, 7a. 
Basic Rates: 20a, 21b, 25a, 28e. 
Contracts: 40a, 46. 
Cancellation: 70b, 70d, 710, 72. 
Prod. Services: 82. 

TIME RATES 
Eff Rec'd 5/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix 39x 78x 156x 

1 min 8.00 7.50 7.00 6.50 
30 sec ... 5.50 5.00 4.75 4.50 

7. PACKAGE PLANS 
PER WK, ROS: I min 

30 tL ... 5.60 
60 ti. 5.00 
Must be used within 7 days. 

9. PARTICIPATING PROGRAMS 
Radio Bingo -Mon thru Fri 9-9:15 am, minimum 26 

wks, per wk. ......_.._... 65,00 
Speed Talk -Thora and Sat 5:45-5:50 pm......._. 50.00 
Farm Hour -Mon thru Sat 6-7 am, spot participa- 

tion. 
Mike Rice's Locker Rotaa -Sat 9:30-10 am. 
Polka Bandstand -Sun 10-11 am, participating. 
Carosello Italian -Sun 11 am -noon, participating. 
Bob Llvorlo Show -Sun 10 am -1 pm, participating. 

Ea 16.00 

312x 624x 
6.00 5.50 
4.25 4.00 

WNUF(FM) 

30 see ID's 
4.25 3.50 
3.75 3.25 
3.25 3.00 

1967 
Media Code 4 239 4625 0.00 
Milton James Hammond, 904 North Ave., Millvale, 

Pa. 15209. Phone 821-5430. 
STATION'S PROGRAMMING DESCRIPTION 

VENUE (FM): Programmed for adults. 
MUSIC: big band, dance band, standards. NEWS: 
5 min at :55. 10 min at 11:55 am & 5:55 pm. 
Farm news daily 6:50 am, 1 pm & 7 pm. SPORTS: 
late resulta with news, complete report at 6:10 pm. 
Stocks with newscasts, complete market report at 
6:05 pm. High school and professional football car- 
ried. Recd 8/5/68. 

I. PERSONNEL 
General Manager -Tal Weimer, 
Owner -Milton James Hammond. 
Program Manager -Mark Burgle. 

3. FACILITIES 
ERP 20,000 w. (horin. & vert.), 100.7 mc. Stereo. 
Operating schedule: 6:50-1 am. EST. 
Antenna ht.: 460 ft. above average terrain, 

4. AGENCY COMMISSION 
15 0. 10th of following month. 

5. IIENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b. 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10h, 111, 12h, 13h. 15b. 
Basic Rates: 20a, 20b. 21a, 21b, 21d, 22a. 22b. 23a, 

23b, 26. 28b, 28e, 29a, 30, 31, 33b. 
Contracts: 40a, 42a, 42e, 43, 94a, 44b. 45, 46, 97a, 

48, 49. 51b. 51e. 
Comb.; Cont. Discounts: 60a, 601, 61a, 61b. 62a, 62d. 
Cancellation: 70a, 71a, 73a, 73b. 
Prod. Services: 82.TIME 

RATES 
NATIONEA[ 

3/1/68 -RAND L e d 7/30 BAT 8S 
SAME 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 156x 312x 624x 

1 min 6.00 5.50 5.00 4.50 4.00 3.50 3.00 
30 sec 4.50 4.25 4,00 3.50 3.00 2.50 2.00 
15 sec 2.25 2.15 2.00 1.75 1.50 1,25 1.00 
Fixed position, extra 1.00. 

7. PACKAGE PLANS 
1 -WEEK SATURATION PLAN 

PER WK: 15 ti 30 Si 60t1 90 t! 
30 see 50 90 165 225 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 5 min 
1 z 50.00 30.00 18.35 8.00 
6 z 45.00 27.50 16.54 7.20 

NORRISTOWN 
Montgomery County -Map Location L-6 

See SlIDS consumer market map and data at begin 
sing of the State. 

WNAR 
1946 

A Rakelt Station 
Subscriber to the NAB Radio Cede 

Media Code 4 239 4650 LOO 
Norristown Broadcasting Co., Box 431, Norristown, Pa. 
19404. 
Studio -Old Arch Road. Norristown, Pa. Phone Nor - 

desean 215-272-7600: Philadelphia 215-247-1268. 
1. PERSONNEL 

President -N. Joe Rebell. 
Ste. á Nat'l Sales Mgr. -Bernard "Bud" Brode. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 
Regional-Dome-Meaaervey Co., Inc. 

3. FACILITIES 
500 w, days: 1110 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2h. 3a. 4a, 4d. 5, 6a, 7b. 
Rate Protection: 10b, lib. 12h. 13b, 14b. 15b. 
Basic Rates: 20b, 21b, 22a, 24a, 24b, 24c, 25a, 28c, 

29a. 32b. 

Contracts: 40a, 44a, 44b, 45, 46, 47a, 51s, 61b, 51e. 
Comb.; Cont. Discounts: 60a, 60g, 601, 61e, 62b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Member: Philadelphia Suburban Group. 

TIME RATES 
No. 6 Eff 1/1/67-Rec'd 12/1/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

(MPER WK wk 
on -Fri 6:30-9 am 

4 13 wk28wk 
36 ti ._...-_ 11.55 11.00 10.50 
24 tt..._ ..................._ _...._ 12.10 11.55 11.00 
18 tL _._......_..._.__ 12.65 12.10 11.55 
12 tL __..__ _-.. 13.20 12.65 12.10 
6 ti _ 14.30 13.75 13.20 
Less than 6 ti...._ 15.90 14.85 14.30 

CLASS A 
(All other times) 

36 tL.._......._._. _.__....._ __ 9.40 8.80 8.25 7.70 
24 tL_..._...... _..- -. 9.90 9.40 8.80 8.25 
18 tl...__..-...-....__...._.._ _.. 10.50 9.90 9.40 8.80 
12 tf-- _......-_-.» 11.00 10.50 9.90 9.40 
6 ti..._ _.....__._._ 12.10 11,65 11.00 10.60 
Less than 6 ti 13.20 12.65 12.10 11.55 

DAYTIME SATURATION PLAN 
When 12 or more Clews A announcements are pur- 
chased during a given week, a maximum of 1/3 may 
be ee'heduled 1n Clase AA time, when available. 

10. SPECIAL FEATURES 
NEWSCASTS 

24 ti 12 t1 6 ti () 
AA 18. 20. 22. 24. 
A 14. 16. 18. 20. 

() Less than 6 times. 

NORTH EAST 
Erie County -Map Location B-1 

See SRDS consumer market map and data at beginning 
of the State. 

WHYP 

52 wk 
9.90 

10.60 
11.00 
11.65 
12.65 
13.75 

1968 
Media Code 4 239 4700 1.00 

James D. Brownyard, U. S. Rt. 20, R. D. 4, North 
East, Pa, 16428, Phone 814-725-9664. 

Other office: 3622 Ridge Parkway. Erie, Pa. 16610. 
I. PERSONNEL 

Gaol & Sales Mgr. -James D. Brownyard. 
Program Director -H. I. Brownyard. 

2. REPRESENTATIVES 
Call station direct. 

3. FACILITIES 
1,000 w, days; 1530 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5- GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a. 4a. 5. 
Rate Protection: 10e. 11c. 12c. 13e. 14e. 
Basic Rates: 20a, 21b, 22a, 29b, 24e, 25a. 27. 28c. 

30. 
Contracts: 900, 92a. 92d, 44b, 45, 46, 51a, 51b. 
Comb.: Cont. Discounts: 60g. 60i, 62a, 62d. 
Cancellation: 70e. 700. 71a. 73b. 
Prod. Services: 82. 

TIME RATES 
Eff 1/1/67-Rec'd 1/11/67. 

9. SPOT ANNOUNCEMENTS 
ROS: Ix 50x 100x 250x I000x 
I min....._..__._...-_ 7.00 6.50 6.00 5.50 4.50 
30/20 see. ...... 5.90 5.50 5.10 4.70 3.90 
ID's ..._ . ...... __ 4.80 4.50 4.20 3.90 3.30 
Fixed position, ner spot. extra .50. 

7. PACKAGE PLANS 
WEEKLY SATURATION -ROS 

PER WK: 5II 10t1 15t1 25t1 30t1 
1 min._ ...... _.._..... _- 5.50 5.25 6.00 4.75 4.50 
30/20 sec..... .......... 4.70 4.50 4.30 4.10 3.90 
ID's -_.... _ ._ 3.90 3.75 3.60 3.45 S.30 
Fixed noeltion. per snot. extra .50. 

8. PROGRAM TIME RATES 
Ix 13x 261 52x 156x 260x 3121 

5 min._-..._-. 15 14 13 12 11 10 9 
1/4 hr_..._... 22 21 20 19 18 17 16 

OIL CITY (i AM; 1 FM) 
Venango County -Map Location C-3 

See SIMDS consumer market map and data at begin 
oing of the State. 

WFRA 
FRANKLIN 

City of license Franklin, Pa. 
011 City -Box 7, 011 City, Pa. 16301. 

Phone 814-644-6701. 
See listing under Franklin. Pa. 

WKRZ WDJR(FM) 
1945 1959 

Media Cede 4 239 4750 6.00 
N'KItZ. Inc., Broadcast Bldg.. Rich Hill. Oil City, 

Pa. 16301. Phones 644-1269, 1260. 
Other offices -513 Berger Bldg.. Pittsburgh, Pa, 

Atlantic 1-1365. 
I. PERSONNEL 

General Manager -Kenneth E. Itennekamp, Jr. 
Commercial Manager -Linda Bannon. 

3. FACILITIES 
1,000 w. days. 250 w. nights: 1340 to. 

Directional. days. 
Operating schedule: 6:00 em -midnight Mon than Sat: 
8:00 am -midnight Sun. EST. 
FM FACILITIES 
ERP 3.400 w.: 98.6 mc. 
Antenna ht. -300 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 21). 3a, Sb, 3d. 4a. 5, 6a, 7a, 8. 
Rate Protection: 10a. 
Basle Rates: 20a. 21b, 21d, 22a, 23a. 24a. 25a, 26. 

28a, 29a. 29h, 30. 
Contracts: 40a, 91, 42a, 42e. 43, 44a, 44b, 45. 47e. 

48. 
Comb.: Cont. Discounts: 60a, 60c, 61a, 61b, 62a. 
Cancellation: 70b. 71a. 73a, 73b. 
Prod. Services: 81, 82. 
Affiliated with NBC (Basle Group) and SRS Radia 
Networks. 
FM programmed separately from AIL 

TIME RATES 
NATIONAL AND LOCAL BATES 

Rates effective September 
Rates received November 

6. SPOT ANNOUNCEMENTS 

SAME 
1, 1962. 

19. 1962. 

1 ti..._.._....__.-_.-,-. 6.70 52 tf.._.- 4.80 
13 ti.-_.-_-.._..__..___ 5.40 104 ti.__._ 9.60 
26 tI 5.10 312 t1...-. 4.18 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti.._ __.._....____.._.._..._ 40.00 20.00 15.00 7.00 
13 ti..._ _»........_.._._.._-..._. 37,50 18.50 18,00 6.60 

18.50 11.00 6.50 
52 U..._ _........_..-_____ 35.00 17.50 9.00 5.75 
104 ti 34.00 17.00 8.60 5.76 
312 ti 33.00 16.50 8.50 6.75 

10. SPECIAL FEATURES 
News br adcasts: Add 10% of time rate for news 
service. 

PALMYRA 
Lebanon County -Map Location J-6 

See RIDS consumer market map and data at begin- 
ning of the State. 

WRLC (FM) 
1959 

N,1 tn [3121F MO 

Media Code 4 239 4800 9.00 
Harrisburg Broadcasting Corp., 950 S. Grant St., 

Palmyra, Pa. 17078. Phone 717-838-1318. 
I. PERSONNEL 

President -Edward Newman. 
3. FACILITIES 

ERP 800 w.: 92.1 mc. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht. -100 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, la, 3b, 9a, 4c. 5, 60, 8. 
Rate Protection: 10b. llb, 14b. 
Basic Rates: 20e, 22b. 23a, 29b, 26, 28a, 29a. 
Contracts: 40a, 42a, 45, 46. 
Comb.: Cont. Discounts: 60k, 61b, 62e. 
Cancellation: 71a, 73a. 

TIME RATES 
Rates effective February 1, 1963. 
Rates received January 9, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 20 sec 1 min 20 sec 

1 ti._____ 4.00 2.80 104 ti._- 2.60 1.95 
13 ti.....______ 3.60 2.50 156 ti 2.30 1.86 
26 ti_ __ 3.30 2.30 260 tL.___ 2.10 1.50 
52 ti 3.00 2.10 312 ti....-__. 1.80 1.30 
Time signal -70% of 20 -second rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 ti. 42.00 30.00 20.00 
13 38.00 26.60 17.50 
26 tt.____»..._._._......__.....-...-__.._ 34.00 23.80 15.00 
52 ti _______ ....... _..._...._.- 30.00 21.00 18.60 
104 ti..._ 28.50 19.70 13.00 
156 ti.-............_........_._._._...._..» 27.00 18.80 11.00 
260 t1._..._.....-..._-_.._......._.._...._ 25.50 17.00 10.00 
312 tL-..._..-_.._..______.._-...___- 23.00 15.60 9.20 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

130 tL_....._ _..._. 4.20 

PHILADELPHIA (and) 
PHILADELPHIA URBAN AREA 
STATIONS IN PHILADELPHIA: 

KYW WIF! (FM) 
WCAU, WCAU-FM WIP 
WDAS. WDASFM WMMR (FM) 
WDVR (FM) WPBS (FM) 
WF1L, WFIL-FM WPEN, WPEN-FM 
WFLN, WFLN-FM WOAL (FM) 
WHAT, WHAT -FM WRCP, WRCP-FM 
WIBG, WIBG-FM WTEL 

STATIONS IN PHILADELPHIA URBAN AREA: 
Phil/elphia Urban Arta 'fattens are listed (useless 
otherwise Iedieated) Immediately following the list. 
Ines fer Philadelphia Hatbox. 

WBCB, Levittown. Pa. WKDN. WKDN-FM, 
WBUX, Doylestown, Pa. Camden. N. 1. 

WCAM, Camden, N. 1. WNAR, Nerrletewn, Pa. 
WEEZ, Chester. Pa. WVCH, Chester, Pa. 
WIBF (FM), Jenkintown WXUR, WXUR-FM, 

Media, Pa. () See listing under city of li 

STATIONS IN 
PHILADELPHIA (11 AM; 13 FM) 

Philadelphia County -Map Location 1.1-7 
See SItDS consumer market map and data at begin- 
ning of the Sub. 

KYW 
1923 

A Group W Station 

RADIO ADVERT/SING REPRESENTATIVES. INC 

All News 
R A ß 

Subscriber to the NAB Radio Cede 
Media Code 4 239 4850 4.00 
Westinghouse Broadcasting Co., Inc., 1619 Walnut 

St., Philadelphia, Pa. 19103. Phone 215-564-3700. 
TWX 710-670-0380. 

PENNSYLVANf,A 
STATION'S PROGRAMMING DESCRIPTION 

KYW: Programmed for general interest. 
All news all the time. Teams consisting of 2 news 
personalities and 1 producer, under direction of an 
editor, are assigned to 2 hour shows. Anchormen in- 
tegrate reports from station reporters. stringers, and 
corporate correspondents at foreign and domestic news 
bureaus. Headline summaries every 15 min. Complete 
weather summaries including beach and boating con- 
ditions every half hour. Sports capsules at :15 & 
:45 past hour. Traffic reports morning and afternoon 
drivetime. Comparison shopper reports 5 times daily. 
Fishing reporta and golf course conditions on week- 
ends. 4 walkie-talkie equipped mobile units and 
major news services. Contact Representative for fur- 
ther details. Rec'd 1/22168. 

I. PERSONNEL 
General Manager -Wallace Dunlap. 
General Sales Manager -Frank Oxarart, Jr. 

2. REPRESENTATIVES 
Radio Advertising Representativs. Inc. 

S. FACILITIES 
60.000 w.. 1060 Ice. Directional -same pattern dal 
ands night. 
Operating 

4.OAGENCYsCOMMISSIOÑuts 
daily. EST. 

15%A on net time only: nn cash discount. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la. 2a, 9a. 4a, 5, 6b, 7b. 
Rate Protection: 10e. 11e. 12e. 13e, 14e. 
Basin Rates: 20a. 241). 24e, 25a, 27, 28a, 28c, 29a, 

30. 
Contracts: 40b. 42a. 42d, 44b, 45, 46, 51a. 51b. 
Comb.: Cont. Discounts: 602. 60h. 61e, 62a, 62d. 
Cancellation: 71a, 73b. 
Prod. Services: 82. 
Time sold under WBC standard terms and conditions 
printed on WBC facility contract forma only and no 
conditions, printed or otherwise, appearing on orders. 
copy instructions. or on contract forms, which conflict 
with station's policies, will be binding on station. 
Reasonable requests for air checks will be honored 
without charge. Others available at 5.00 for each 
program 15 minutes or less; 10.00 for each 80 minute 
program. 

TIME RATES 
No. 5 Eff 7/1/68 -Reed 6/5/68. 

AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Fri 3-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sat 10 am -7 pm. 
B -Mon threw Sat 7-11 pm; Sun 6 am -11 pm. 
C -Daily 11 pm -6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 tI 6 81 12 t1 18 ti 24 ti MI tI 
AAA ...._ 80 75 70 65 
AA 60 56 52 47 44 41 

A 40 34 28 25 23 20 
B 25 23 21 19 17 16 

30 SECONDS 
AAA 64 60 56 52 
AA 48 45 42 38 35 33 
A 32 27 22 20 18 16 
B 20 18 17 15 14 13 

10 sec: 60% of applicable 1 -min. when available. 
PER WK: Iii loti 20í140t1 

C 10 8 6 4 
Class C spots do not earn any additional discounts, 
and are not combinable with any other spots for 
discount purposes. 

ANNUAL BULK RATE 
1500x-15% (preemptible). 
Discounts for Annual Bulk Rates are subject to the 
following restrictions, spots, must be run within a 
52 week period. Total number of spots must be con- 
tracted for in advance of start, Annual Bulk Rate 
discounts may not be combined with cumulative 
week discounts. 

CUMULATIVE WEEK DISCOUNT 
13 wk -5% 26 wk -10% 52 wk -15% 
Applies to schedules run within a 52 week period. 
minimum weekly expenditure 100.00. 

7. PACKAGE PLANS 
WEEKEND PACKAGE -ROS 

(Fri 3 pm -Sun 11 pm) 
IS ti 20 tl 25 ti 

Total 330 400 450 
Minimum of 15 spots per week must be purchased in 
the above time classifications. Spots are subject to 
preemption without notice. Spots in this plan do not 
combine with other spots or plans for additional dis- 
counts. They may contribute toward cumulative week 
discounts but do not earn any further discounts 
themselves. 

10. SPECIAL FEATURES 
WEEKLY ALL NEWS PLANS 

EA: I min 30 see 10 see 
8 ti (2AAA, 2AA. 3A, 1B) 44 35 26 
12 ti (3AAA, 3AA, 9A, 2B) 37 30 22 
24 ti (6AAA, 6AA. 8A. 4B) 33 26 20 
36 tI (9AAA, 9AA, 12A. 6B)..__ 28 22 17 
48 ti (12AAA, 12AA, 16A. 8B) 26 21 16 
Additional spots can be added at the pro -rata unit 
cost and in equal time class proportions. Class B 
spots may be converted to Class A at the ration of 
2 for 1. Weekly All News Plan spots contribute 
toward weekly frequency discounts. 

CBS 

WCAU 
1922 

CBS Owned 

RADiO 
SPOT SALES 

News -Talk -Information 
R A 

Subscriber to the NAB Radio Coda 
Media Code 4 239 4900 7.00 
CBS Radio. a division of Columhla Broadcasting Sys - 

tern, Inc., City and Sionurnent Area., I'hiledelphla, 
l'a. 19131. Phone 215-829-7000. 

(This listing continued on next page) 
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PENNSYLVANIA 
Philadelphia -W C A U -Continued 

STATION'S PROGRAMMING DESCRIPTION 
WCAU: News and open line two-way telephone con- 
versation format 24 hours a day. Network and local 
news every hour. 11 to noon, audience discussion re- 
garding children. All live home and away major 
league baseball, pro football, basketball and hockey. 
16 man news department, 3 mobile units, 1 plane. 
Contact Representative for further details. Bec'd 
0/17/68. 

I. PERSONNEL 
General Manager -John O. Downey. 
General Sales Manager -Tom Primavera. 
Dir. of News & Prog.-Jack Clements. 

2. REPRESENTATIVES 
CBS Radio Spot Sala. 

3. FACILITIES 
50.000 w.; 1210 kc. Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on net charge' for station time. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 4a, 4d. 5, Sb, 7b, 8. 
Rate Protection: 10e. lie, 12e, 13e, 140. 
Bulo Rates: 20a, 21b, 21e, 21d, 22a, 22b, 24a, 29e, 

25a, 27, 28a, 29a. 
Contracta: 90b, 41. 44b, 45, 46, 48, 51b. 
Comb.; Cont. Discounts: 60i, 601. Blb, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 38 Eft 3/5/67-Rec'd 2/1/67. 

AA -Mon thru Fri 6-10 am. 
A -Mon thru Fri 9-8 pm; Bat 8 am -noon. 
B -Mon thru Fri 10 am -4 pm: Bat noon -6 pm. 
C -Mon thru Fri 8 pm -midnight; Sat 6-8 am & 
6 pm -midnight; Sun 6 am -midnight. 

8. SPOT ANNOUNCEMENTS 

PER WK: I min 80/20 10 see I min 30/20A 10 see 
1 t1...__..._........._. 110 85 55 85 68 43 
6 ti _ 100 80 50 80 64 40 

38 
18+ _...... _. _ 70 56 35 B-- 
1 ti....._...._.._...._ 65 54 33 40 32 20 
6 t ..... 61 51 31 38 30 19 
12 ti -..-_. 57 48 29 36 28 18 
18 ti._....__..._.- 53 45 27 34 26 17 
24 U ._.__, 49 42 25 32 24 16 
36+ 45 39 23 30 22 15 
Fixed Position spot rates -1.2x earned rate plus 
talent charge where applicable. 

7. PACKAGE PLANS 
MAXIMUM IMPACT PLANS 

(Available to single product or service) 
I min 30/20 10 ale 

Plan I (2AA, 2A, 45, 4C) ..... _...._..- 646 528 323 
Plan II (3AA, 3A. 5B. 7C) _._ 865 704 433 
Plan III (4AA, 4A, 6B. 10C)..._.... 1066 864 533 
Plan IV (5AA. 7A. 10B. 14C) _... 1484 1200 742 

MATINEE PLAN 
(Mon thru Fri 10 am -4 pm) 

2 PER DAY: Wkly Wkly 
1 min._.._. 530 30 sec...__...._._.-_.... 450 

WEEK-END PLAN 
(10 spots between 8 pm Fri & midnight Sun) 

1 min. 380 30 sec ..... 300 
EXTENDED WEEK-END PLAN 

(Spots between 8 pm Fri & 10 pm Tues) 
Maximum Impact Plans I and II (only) in this sec- 
tion may be purchased on a guaranteed basis subject 
to 10% discount from above stated plan price. 

NIGHT TALK 
(Mon thru Fri 10 pm -2 am) 

10 Mln Segment: 
5 ti per wk 300 3 ti per wk._..__...._. 210 
1 Min Participations: 
5 ti per wk 150 3 tl per wk. __._. 99 

8. PROGRAM TIME RATES 
5 MINUTES 

PER WK: AA A B C 
1 ti ._.. 135 105 95 55 6t ......_..._........._.....__.._ _.. 130 100 90 50 

10 MINUTES 
1 ti._.__.._...__..._ _....._...._ 230 170 140 75 6t ___...-.__...._ -._.. 225 165 135 70 

1/4 HOUR 
1 tL._ -..._...-. 295 235 200 105 
Bt - 290 230 195 100 
Spots and programs may be combined for discount 
puposes. 10% discount for 52 consecutive weeks 
(minimum expenditure of 100.00 per week). 

Narr 

WCAU-FM 
1935 

©OFMQ 
CBS Owned 

Subscriber to the NAB Radio Code 
Madia Code 4 239 4901 5.00 

CBS/FM Broadcasting. a service of CBS Radio, a 
division of Columbia Broadcasting System, Inc., 
City and Monument Avea.. Philadelphia. Penn. 
19131. Phone 215-839-7000. 

Address all copy to General Sales Manager, CBS/FM 
National Sales, 51 W. 52nd St., New York, N. Y. 
10019. 

I. PERSONNEL 
Vice-Pres. & Gen'i Mgr. -John O. Downey. 
General Sales Manager -Tom Primavera. 
Sales Manager -Robert Altman. 

2. REPRESENTATIVES 
CBS/FM National Sales: See Reps. & 5/O pages. 

3. FACILITIES 
ERP 10,000 w.; 98.1 me. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 660 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 4a, 4d, Ob. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b, 21d, 22a, 22b, 24a, 24c, 31. 
Contracta: 40b. 91. 
Comb.: Cont. Discounts: 60e, 60i, 62d. 
Cancellation: 73a. 
All rates quoted are dollar cost per unit. 
Member: CBS/FM Broadcasting. 

TIME RATES 
No. 3 Eft 4/1/68-Rec'd 4/25/68. 

A-6 am -midnight. 
B -Midnight -6 am. Rates on request. 

8. SPOT ANNOUNCEMENTS 
CLASS A -ROTATING 

._. 10 
.... _. 9 

8 

_.___... 6 

(1 minute) 
1 z 18 208 z 
26z 18 260* 
52 a_ 15 312 
104 x_ 
158 z 12 1000x. 
Exchange Plan -5 B spots for each A spot. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLAN 

PLAN: 6 12 18 24 
1 min_ 75 
30 see: 80% of 1 -min. 

125 180 225 

8. PROGRAM TIME RATES 
5 MINUTES 

1x 25 208x.. 
26 z 24 260 z 
52 x 22 312 z... 
104 a 20 829 
156 x 19 1000 z 

90 98 
265 300 

18 
_ 17 

. ........ _. ........ 16 

14 

WDAS 
1922 

Media Cede 4 299 4950 2.00 
Max M. Leon, Inc., RIAS Bldg., Belmont Ave. & 

Edgely Rd., Philadelphia, Pa. 19131. Phone 215- 
878-2000 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr. -R. A. Klein. 
Sta. Mgr. & Gen'l Sales Mgr. -Alex Klein. 
Vice-Pres. & Sales Mgr. -William H. Vogt. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5.000 w. days. 1,000 w. nights; 1480 kc. 

Directional. 
Operating schedule: 24 hours daily. EST, DST. 

4. AGENCY COMMISSION 
15% on station time: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a, 6a, 7a. 
Rate Protection: 10h, llh. 12h, 13h, 14h. 
Basic Rates: 20b, 22a, 25a, 26, 28b, 28e, 29a, 30, 31. 
Contracts: 40a, 41, 44a, 46, 47a, 48. 
Comb.: Cont. Discounts: Bob, 60e, 601, 62d. 
Cancellation: 70b, 70d, 71a, 72. 73a. 

TIME RATES 
ER 1/1/68-Rec'd 12/4/67. 

AA -Mon thru Sat 6-10 am & 4-7 pm; Bun 8 am - 
2 Dm. 
A -Mon thru Sat 10 am -4 pm & 7-8 pm; Sun 6-8 
am & 2-7 pm. 
B -Mon thru Sat S pm -1 am & 5-6 am; Sun 7 Pm - 
midnight. 
C-1-5 am. Rates on request. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
Ix 52x 104x 208x 312x 450x 

AA 38 34 32 30 28 26 
A 30 28 26 24 22 20 
B 24 23 22 21 20 19 

7. PACKAGE PLANS 
1 MINUTE WEEKLY PACKAGE PLANS 

CLASS AA 
PER WK: 

IO ti 15 ti 18 ti 24 tl 30 ti 36 tl 42 tl 48 tl 
1 wk.. 29 28 27 26 25 24 23 22 
13 wk 27 26 25 24 23 22 21 20 
26 wk 25 24 23 22 21 20 19 18 
52 wk 23 22 21 20 19 18 17 16 

CLASS A 
1 wk.. 24 23 22 21 20 19 18 17 
13 wk 23 22 21 20 19 18 17 18 
26 wk 22 21 20 19 18 17 18 15 
52 wk 20 19 18 17 16 15 14 13 

CLASS B 
1 wk.. 19 18 17 16 15 14 13 12 
13 wk 18 17 16 15 14 13 12 11 
26 wk 17 16 15 14 13 12 11 10 
52 wk 18 15 14 13 12 11 10 9 
30 sec or less: 75% of 1 -min. 
Spots scheduled in different time classifications may 
be combined to earn maximum frequency discount. 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 52x 104x 208e 312x 450x 
1 hr 300 285 270 255 240 225 
1/2 hr _.._ 185 175 165 155 145 135 
1/4 hr...._ 120 115 110 105 100 95 
10 min. 95 90 86 82 78 74 
5 min. 55 52 49 46 43 40 

CLASS A 
1 hr 250 240 230 220 210 200 
1/2 hr 155 150 145 140 135 130 
1/4 hr 105 100 95 90 85 80 
10 min. 85 80 76 72 68 64 
5 min. 50 47 44 41 38 35 

CLASS B 
1 hr 210 205 200 
1/2 hr.......-.... 130 125 120 
1/4 hr 90 85 80 
10 min 65 60 56 
5 min. 40 38 36 

195 
115 

75 
52 
34 

190 
110 

70 
48 
32 

185 
105 

65 
44 
30 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

(Mon thru Sat 6-9 am & 4-7 pm) 
I PER DAY: Per irk Per irk 
1 tL 44 6 tl...._......_......_._.......-.. 40 

m - m 
1 ti (10 a38 

36 ti) ...__....._. . 35 
(8 pm -midnight) 

1 ti 32 6 tl...._....._..__.__.__.._. 80 () Talent included 

W D A S -FM 
1959 

Media Code 4 239 5000 5.00 
Max M. Leon, Inc., WDAS Bldg., Belmont Ave. at 

Edgely Rd., Philadelphia, Pa. 19131. Phone 215- 
878-2000. 

I. PERSONNEL 
President -Max M. Leon. 
Exec. Vice-Pres. & Gen'l Mgr. -Robert A. Klein. 
V. P. & Gen'l Sales Mgr. -Al Klein, Jr. 

9. FACILITIES 
ERP 20,000 w.; 105.3 me. 
Antenna ht.: 200 ft. above average terrain. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 20, 3a, lb, 4a, 5, Ba, 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14h. 
Basie Rates: 20a, 22a, 22b, 23a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a, 42b, 45. 46, 47a. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 62b. 
Cancellation: 71a. 73a. 

TIME RATES 
No. 4 Eft 5/1/68-Bec'd 5/29/68. 

6. SPOT ANNOUNCEMENTS 
1 min I min 

1 x 15.00 156 z ..... 12.50 
13 x 14.50 260 a_ _. 12.00 
26 x..._ ........ 14.00 312 z 11.50 
62 x..._.._..._._. 13.50 624 z.._... __..... 11.00 
104 z 13.00 1000 x 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 150 90 60 45 30 
13 2.. 145 86 57 43 29 
26 x ..... ____ ............_ 140 82 54 41 28 
52 x -. 135 78 51 39 27 
104 x...._._.._......___... 130 74 48 37 26 
156 x __.._ 125 70 45 35 25 
260 x 120 66 42 33 24 
312 a ..... .._. ..... ...._.._ 110 62 39 31 23 
624 x ....... _.._......_ 100 58 36 29 22 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 

WDVR (FM) 
963 

00 FIMO 

Media Code 4 239 5050 0.00 

WDVR Inc., Box 4595, 10 Presidential Blvd., Phila- 
delphia. Pa. 19131. Phone 839-7832. 

I. PERSONNEL 
President -Jerry Lee. 
Gen'l Mgr. & Nat'l Sales Mgr. -Jerry Michaels. 
Station Operating Manager -Marlin R. Taylor. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 
Penna.-Dome-Messervey Co., Inc. 

3. FACILITIES 
ERP 11,000 w. (horiz, & vert.); 101.1 mc. Stereo, 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 650 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3c. 4a. 5, 6b, 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 24b, 25a, 29a. 
Contracts: 40a. 45. 
Cancellation: 70d. 71a, 73b. 
Prod. Services: 80. 

TIME RATES 
No. 10 ER 5/31/68-Rec'd 5/2/68. 

AA -Dally 6-10 am & 3-7 pm. 
A -Daily 10 am -3 pm & 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: () 1tl 6ti 
1 min 62.00 54.00 53.00 
20/30 sec 49.60 43.20 42.40 
10 sec 37.20 32.40 31.80 

CLASS A 
1 min 60.00 52.00 51.00 
20/30 sec 48.00 41.60 40.80 
10 see. ...... 36.00 31.20 30.80 () Specified position. 

7. PACKAGE PLANS 
DRIVE TIME SPECIALS 

12 Plan 18 Plan 
Early Drive ....... _.._...... _ ...... _.._.._ ...... _.._... 6 U 9 U 
Afternoon Drive ....__ ._ 6 ti 9 U 
Per wk. ea -. ......... _... 50.00 48.00 

10. SPECIAL FEATURES 
NEWSCASTS 

PER WK: 1 ti 3ti Bti 12t1 
AA 68 66 64 62 
A 66 64 62 60 

Minutes, Newscasts & 20/30 sec spots may combine to 
earn weekly frequency discounts. 

CONSECUTIVE WEEK DISCOUNTS 
(applied as earned) 

52 wk -10% 

12tI 18 ti 2401 
52.00 51.00 50.00 
41.60 40.80 40.00 
31.20 30.60 30.00 

50.00 49.00 48.00 
40.00 39.20 38.40 
30.00 29.40 28.80 

WFIL 
1922 

A Triangle Station 

BLAIR RADIO 

\II DIM 
Subsoriber to the NAB Radio Code 

Media Code 4 239 5100 3.00 
Radio and Television Division, Triangle Publications. 

Inc.. 4100 City Line Ave.. Philadelphia, Pa. 19131. 
Phone 215-878-9700. TWX 710-670-9799. 

I. PERSONNEL 
Division General Manager --George A. Koehler. 
General Sales Manager -James M. DeCaro. 

2. REPRESENTATIVES 
Blair Radio. 
Triangle Sta. Sales O07ces: See Rep & 5/O pages. 

3. FACILITIES 
5.000 w.; 560 ko. 
Licensed to operate full time. EST, DST. 

4. AGENCY COMMISSION 
153 to agencies: no cash discount. 

5. GENERAL ADVERTISING see coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 3a, 3e, 3d, 4a, 4d, 5, 6b. 7b. 8. 
Rate Protection: 10d, lid, 12d, 13d. 14d, 16. 
Basic Rates: 20b, 21b, 21d, 22a. 23a, 24a, 24e, 25a, 

28a, 28e, 33a. 
Contracts: 40a, 41, 42a, 43. 44b, 45, 46, 51e. 
Comb.; Cont. Discounts: 60f, 601, 601, 61b, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 81. 82. 
Affiliated with Blair Group Plan. 

TIME RATES 
No. 38 ER 4/1/68-Rec'd 3/21/88. 

AA -Mon thru Fri 8-10 am. 
A -Mon thru Fri 3-7 pm. 
B -Mon thru Fri 10 am -3 pm & 7-11 pm; Sat & 
Sun 8 am -11 pm. 
C -Daily 11 pm -1 am & 5-6 am, 
D -Daily 1-5 am. 

7. PACKAGE PLANS 
BASE 1 -AA- -A-- 

PER WK: I min 30 sec I min 30 see 
Specified position. 126 95 110 88 
1 11 112 84 97 78 
6 ti 98 74 85 68 
12 01 84 63 73 59 
18 ti _ 77 57 68 55 

35 28 
8 ti..._ ._.._.._ 55 44 31 25 
12 ti 52 42 29 23 
18 ti 48 39 28 22 

*BASE 2 -AA- -A 
Specified position 110 88 100 80 
1 ti -...... _......._........ 97 79 88 71 

i 85 69 77 62 
12t t1 73 59 66 53 
18 t1 68 54 61 C49 - 
Specified position.._......_.._ 58 45 _.... _.... 
1 ti..._.._.._ _. 48 39 28 22 
8 ti..._ 45 36 
12 ti.........._.._..___._._..._..._ 42 34 
18 tL 89 31 () Subject to availability. 
Class D: 50% of C rates. 
10 see: 80% of applicable 1 -min. 
52 consecutive weeks -10% discount. 
Minimum rate holder: 6 spots. any length, per week, 

TOTAL AUDIENCE PLAN 
-Base I - -Base 2 - 

PER WK. EA: 1 min 30 sec I min 30 see 
Plan I-12 spots (2AA, 

2A, 513. 3C) 52 
Plan II -18 spots (3AA, 

IA, SB. 4C) 
Plan III -24 spots (4AA, 

4A. 10B. 6C) 
Plan IV -36 spots (6AA, 

15B, 

B - 
Specified position..._......_.._ 69 56 
1 t4 _....._..._.___... 60 48 

25 20 
24 19 
22 18 

42 44 35 

48 38 41 32 

48 37 39 31 

45 36 38 30 
Subject to availability. 
Spots must be scheduled equally over 7 -day period 
and rotate within time class. Minimum schedule of 
4 censeeul ive weeks. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS -Base I- -Base 2 - 

PER WK: AA. A B C AA. A B C 
1 ti 175 90 50 125 75 40 
3 ti 161 85 45 115 70 35 
5 ti 140 80 40 100 65 30 
12 ti 128 70 35 90 55 25 

VIGNETTES 
Headline News, Sportacaats, Weather, Farm Features 
-Applicable 1 -minute rate. Includes open credit and 
closing 30 -second spot. 

1 -minute and 20 -second spots, TAP and Vignettes 
may combine to earn weekly frequency discount. 

(Philadelphia continued on next page) 

IMPORTANCE OF MEDIA - 
ADVERTISER COOPERATION 

. as an inescapable matter of 
policy has come about through the 
realization that such a program is 
as good business for media as it 
is for advertisers ... and that a 
sound program of advertiser rela- 
tions is an operating necessity. 

BCNO5A-1/2 
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PENNSYLVANIA 

1,100 MAJOR MEDIA DATA CHANGES 

EACH MONTH IN SRDS LISTINGS 

Some Changes Can't Wait For Monthly Issues! 

Each month, one out of every Ave media listings in SRDS catalogs re- 

quires changes in rates or other advertising data that affect the selection 

of that medium -changes of such great importance that they can't wait the 

full four weeks before the next issue comes out. 

Listing -Change Bulletins Offer Advance Information 

To make sure changes of major importance are in your hands as they 

happen during the month, SRDS reports all changes directly affecting media 

selection on special advance information bulletins. Each bulletin for individ- 

Jal SRDS catalogs contains changes for as many as 30 media -if you sub- 

scribe to all 10 SRDS catalogs, you can receive as a regular part of your 

subscriptions an average of 50 advance information bulletins each month. 

Each Monthly SRDS Issue Up To Date 

All changes reported during the month on special advance information bulle- 

tins are incorporated into future monthly issues . . , plus countless miscellan- 

eous changes affecting an average of one out of every three listings in SRDS 

catalogs. 

SRDS Monthly Catalogs Continually Changing 

In a dynamic, changing business like advertising, you need the most ac- 

curate, up-to-the-minute media information available to the industry. Pass - 

along, out -dated copies of SRDS catalogs that do not reflect the thousands 

of changes that take place every month could cause costly errors. In most 

cases, you are not doing a friend a favor by passing along obsolescent 

media data in the form of cast-off copies of SRDS catalogs. If he needs 

SRDS, chances are he also needs the accuracy of current media information 

-found only in continually changing SRDS monthly catalogs, and advance 

information bulletins. 

G08B-1/5 

Philadelphia -Continued 
W F I L -FM 

1941 

A Triangle Station 

1=1 ©3FIMU 
Subscriber to the NAB Radio Code 

Media Code 4 239 5101 1.00 
Radio and Television Division, Triangle Publications, 

Inc., 4100 City Line Ave., Philadelphia, Pa. 19131, 
Phone 215-878-9700. 

I. PERSONNEL 
Division General Manager -George A. Koehler. 
Station Manager -John L. Richer. 

2. REPRESENTATIVES 
Blair Radio. 
Triangle Sta. Sale. (Rees: See Reis. & 5/0 pages. 

3. FACILITIES 
ERP 27,000 w. (horiz.); 25,500 w. (vert.): 102.:1 mc. 

Stereo. 
Operating schedule: 7:00-1:00 am Mon thru Sat; 8:00 
am -midnight Sun. 
Antenna ht.: 650 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulation 
General: la. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Rates: 20b. 
Contracts: 45. 
TV facilities: WFIL-TV. 
Where cancellation privileges exist, programs may be 
cancelled 28 days after notice; announcements, 14 
days. 
In event of rate change. advertisers are protected for 
a maximum of 6 months. 
Affiliated with Blair Group Plan. 
Member: The Groskin Group. 

TIME RATES 
No. 9 ER 1/1/67 -Reed 12/7/66. 

6. SPOT ANNOUNCEMENTS 
lx 15e 30e 60e 125x 250x 500e 

1 min. 36 32 29 26 23 21 19 
8. PROGRAM TIME RATES 

le 15e 30x 60e 125x 250x 500x 
55 min.....- 180 167 150 135 122 110 99 
1/2 hr 108 97 87 78 70 63 57 
5 min 81 73 66 59 53 48 43 

WFLN WFLN-FM 
1949 1958 

Media Code 4 239 5150 8.00 
Franklin Broadcasting Co., 8200 Ridge Ave., Phila- 

delphia, Pa. 19128. Phone 215-482-6000. 
I. PERSONNEL 

Pres. & Gen'l. Mgr. -Raymond S. Green. 
Sales Manager -Harry J. Haas. Jr. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
1,600 w. days; 900 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 
FM FACILITIES 
ERP 50,000 w. (horiz), 50,000 w. (vert); 95.7 me. 
Operating schedule: 6:30-12:05 am Moo thru Sat; 
7:00-12:05 am Sun. EST, DST. 
Antenna ht.: 490 ft. above terrain. 

4. AGENCY COMMISSION 
15% on lime only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, lb, 3c, 3d, 4a, 9d. 5, 6u, 7b, 8. 
Bate Protection: 10b, 11b, 12c, 13c, 14b. 
Basic Rates: 20b. 21a, 21b, 22a, 23a, 23b. 24b, 24c, 

25a. 28a, 28c, 29a, 30. 
Contracts: 40a, 44a, 94b, 45, 47a, 50. 51a, 51b. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 60h, 601, 

Ela, 61b. 
Cancellation: 70a. 70c. 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Rates effective September 1, 1964. (Card No. 8-A.) 

Card received September 4, 1964. 
Class A-6:30-9:00 am and 4:00-10:00 pm. and the 
Ralph Collier Show Mon thru Fri. Noon -10:00 pm 
Sat and Sun. 
Class B -All other times. 

7. PACKAGE PLANS 
WEEKLY PACKAGE 

PER WK: -Class A- -Class B- 
1 min 30 sec 10 sec 1 min 30 seo 10 sec 

5 t1..._ 30. 24. 19. 25. 20. 18. 
10 ti 25. 20. 16. 20. 16. 13. 
15 ti 23. 18. 14. 17. 13. 11. 
20 ti 21. 16. 12. 16. 11. 9, 

8. PROGRAM TIME RATES 
I hr 55 min 1/2 hr 25 min 1/4 hr IO min 

1 x 100 186 125 112 82 66 
DISCOUNTS 

13x- 5% 52x-15% 156z-25% 
26x-13% 104x-20% 3121-35% 

5 MINUTES 
CLASS A 

1-28 ti 45.00 260 ti 40.00 
52 ti 43.00 312 ti 39.00 
104 ti 42.00 824 ti 35.00 
156 ti 41.00 1000 ti 31.00 

CLASS B 
1-26 ti 40.00 260 ti 35.00 
52 ti 38.00 312 ti 34.00 
104 ti 37.00 624 ti 30.00 
156 ti 36.00 1000 ti 26.00 

(Philadelphia continued on next page) 
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AN EQUAL NUMBER OF SPOTS 
ON EACH PHILADELPHIA 

STATION IS NOT THE MOST 
EFFECTIVE COMBINATION 

FOR 
MAXIMIZING EITHER 

REACH OR FREQUENCY. 

WIP 
CAN SHOW YOU HOW 
TO REACH 52% OF ALL 
MEN 25-49 IN PHILA- 
DELPHIA AN AVERAGE OF 
3TIMES IN ONE WEEK 
WITH JUST 30 DRIVETIME 
SPOTS. 

WIP 
CAN SHOW YOU HOW 
TO REACH 64% OF ALL 
MEN 25-49 IN PHILA- 
DELPHIA AN AVERAGE OF 
3,5 TIMES A WEEK WITH 
58 SPOTS IN AM AND PM 
DRIVETIME. 

WIP 
CAN SHOW YOU HOW 
TO REACH 42% OF ALL 
WOMEN 25-49 IN PHILA- 
DELPHIA AN AVERAGE OF 
5 TIMES A WEEK WITH 
JUST 48 SPOTS. 

WIP 

CAN SHOW YOU THAT 
OUR 36 -TIME CIRCULATION 
PLAN CAN REACH 35% 
OF ALL ADULTS 25-49 IN 
PHILADELPHIA 4.8TIMES 
IN JUST ONE WEEK. 

Note! We can also 
show you the Reach 
and Frequency of 
1556 different sched- 
ules. Just call your 
WIP or Metro Radio 
salesman. 

OP/ 10 
Metromedia Radio in Philadelphia 
Represented by Metro Radio Sales 

Findings of Reach and Frequency study for specific spot 
schedules in the Philadelphia Market prepared by Metro- 
media Research and ARB for WIP/610 Metromedia Radio 
in Philadelphia. Based on Jan -Feb. 1968 Special Reach and 
Frequency Study. 

PENNSYLVANIA 
Philadelphia -Continued 

WHAT 
1925 

Madia Cods 4 239 5200 1.00 
Independence Broadcasting Co., WHAT Radio Center, 

3920-40 Conshohocken Ave., Philadelphia, Pa. 
19131. Phone 215-878-1500. 

I. PERSONNEL 
Pres. & Gen't Mgr. -William A. Banks. 
Station Manager -Misa Dolly Banks. 
General Sales Manager -Jack J. Dash. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. DST. 

4. AGENCY COMMISSION 
15% on time ratee only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb. 2a, 2b. 3a. 3b, 3c, 3d, 4a. 
Itate Protection: 10d, lld, 12d, 13d, 14d. 
Basic Rates: 20a, 24a. 
Contracts: 42a. 
Comb.; Cont. Discounts: 60e. 
Cancellation: 70a, 70e. 71a. 
Prod. Services: 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 14 ER 3/1/68 -Reed 2/1/68. 

AAA -Mon thru Sat 6-10 am & 4-7 pm (drive tame). 
AA -Mon thru Sat 10 am -4 pm; Sun all day. 
A -Mon thru Sat 7 pm -midnight & 5-6 am. 
B -Tues thru Sun midnight -5 am. 

7. PACKAGE PLANS 
CLASS AAA 

PER WK, EA: 
I ti 

1 min 30.00 
20/30 sec 21.00 
10/15 sec 15.00 

1 min 25.00 
20/30 sec 17.50 
10/15 sec 12.50 

1 min 18.00 
20/30 sec 13.00 
10/15 sec 9.00 

6ti 1201 18 ti 
28.00 24.00 22.00 
19.50 17.00 15.50 
14.00 12.00 11.00 
CLASS AA 

23.00 22.00 20.00 
16.00 15.50 14.00 
11.50 11.00 10.00 

CLASS A 
17.00 16.00 14.00 
12.00 11.50 10.00 
8.50 8.00 7.00 
CLASS B 

50% discount Rom Class A rates. 
8. PROGRAM TIME RATES 

CLAS 
PER WK, EA: 1 t 2tAAA 3 ti 4ti 5ti 6ti 
5 min 46 44 42 40 38 36 
1/4 hr 70 68 66 64 62 60 
1/2 hr 125 120 115 110 105 100 
1 hr 185 175 165 150 140 130 

CLASS AA 
5 min 41 39 37 35 33 32 
1/4 hr 70 68 66 64 62 60 
1/2 hr 125 120 115 110 105 100 
1 hr 185 175 165 150 140 130 

CLASS A 
5 min 30 28 27 25 24 22 
1/4 hr 58 56 54 52 50 48 
1/2 br 100 90 86 84 82 80 
1 hr 140 135 125 110 105 100 

CLASS B 
50% discount from Class A rates. 
Rate Protection: 
Rates quoted are guaranteed for 26 weeks from 
effective date of any increase in rates provided advertising equaling 50.00 per week is actually 
running at time of effective date of increase and that these broadcasts continue without interruption 
during rate protection period. 

Combinability 
All spots are combinable for weekly frequency. 
Any advertiser whose weekly dollar volume is 250.00 
or more before consecutive weeks discount may com- 
bine spots and programs for weekly frequency on both -with each program regardless of length carrying the 
weight of one spot. and each spot carrying the weight 
of one program 
Spots may not be used as a rate holder to earn con- 
secutive weeks discounts on programs. Programs may 
be used as rate holder fur spot packages. 

Consecutive Week Discount 
13 wks-5% 26 wks-10% 52 wka-15% 
All spot and program packages are eligible except 
Sunday programs. 
Advertisers remaining consecutive after the first year 
automatically enjoy 15% discount on any and all ad- 
ditional weeks, provided there is no lapse in schedule. 

24 ti 38 ti 484- 
20.00 18.00 16.00 
14.00 12.50 11.00 
10.00 9.00 8.00 

18.00 16.00 14.00 
12.50 11.00 10.00 
9.00 8.00 7.00 

WHAT -FM 
1947 

©OF MU 

12.00 11.00 9.00 
8.50 7.50 6.50 
6.00 5.50 4.50 

Media Code 4 239 5250 6.00 
WHAT -FM. Inc.. WHAT Radio Center. 8980-40 

Conshohocken Ave.. Philadelphia, Pa. 19131. Phone 
215-878-1500. 

I. PERSONNEL 
Pros. and Gen'l Mgr. -William A. Banks. 
Station Manager -Miss Dolly Banks. 
General Sales Manager -Jack J. Dash. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
ERP 50,000 w. (hertz), 50.000 w. (vert.) ; 96.5 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 290 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
See WHAT listing for coded regulations. 

TIME RATES 
No. 4 Eft 1/1/68 -Reed 1/2/68. 

AA -Mon thru Sat 6-10 pm. 
A -Mon thru Sat 6 am -6 pm & 10 
noon -1 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

pm -1 am; Sun 

PER WK: I tl 6ti 12 ti 18 ti 24t1 36 ti 48 ti 
1 min. 20.00 18.00 16.00 14.00 12.00 10.00 8.00 
30 sec 14.00 12.50 11.50 10.00 8.50 7.00 5.50 
t5 sec 10.00 9.00 8.00 7.00 6.00 5.00 4.00 

CLASS A 
1 min 12.00 11.00 10.00 9.00 8.00 7.00 6.00 
30 sec 8.50 8.00 7.00 6.50 5.50 5.00 4.50 
15 see 6.00 5.50 5.00 4.50 4.00 3.50 3.00 

8. PROGRAM TIME RATES 
CLASS AA 

PER WK; 6ti 5t1 4ti 3ti 2ti 1ti 
5 min 22 24 26 28 30 32 
1/4 hr 40 42 44 46 50 55 
1/2 hr 65 68 71 74 77 82 
1 hr 90 93 96 99 102 107 

CLASS A 
5 min 16 17 18 20 22 24 
1/4 hr 27 29 31 33 35 37 
1/2 hr 45 47 49 51 53 55 
1 hr 70 73 76 79 82 85 

l0. SPECIAL FEATURES 
BAGELS & LOX & FRIDAY WITH FRANK 

Flat 13 wk 26 wk 52 wk 
1 min 20 19 18 17 
1/4 hr 52 50 48 45 

aimeet i a.s 
11: 

WI BG 
1925 

A Storer Station 

MAJOR MARKET 
RADIO, INC, 

® mo 
Subscriber to the NAB Radio Code 

Media Code 4 239 5300 9.00 
Seaboard Radio Broadcasting Corp., Seven Penn 

Center, Philadelphia, Pa. 19103. Phone 215-563- 
2300. TWX 215-569-9888. 

Address all copy and/or transcripts to Traffic Director 
at Studio address. 
Studios -117 Ridge Pike, Lafayette Hill, Pa. 19444. 

Phone 215-563-2300. 

STATION'S PROGRAMMING DESCRIPTION 
WIBG: Programmed for mass appeal, 15-49 age 
bracket. 
MUSIC: popular selected from current best selling 
singles and albums. NEWS: newscasts before hour, 
4 min or less, prepared by 6 man news team. Fre- 
quent sports capsules, traffic reports during con- 
ventional traffic hours, editorials, and varied continu- 
ing audience promotions. Contact Representative for 
further details. Rec'd 1/19/68. 

1. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Joseph T. Conway. 
General Sales Manager -David Bolton. 
Program Manager -James T. Marks. 

2. REPRESENTATIVES 
Major Market Radio. Inc. 
Storer Sta. Sales Office: See Rep & 8/O pages. 

3. FACILITIES 
50,000 w. days. 10,000 w. nights; 990 kc. 

Directional -separate patterns day and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 3a, 3c, 3d, 4a, 4d, 5, 6a, 7b. 8. 
Rate Protection: lob, 11b. 12b, 13b, 14b. 
Basic Rates: 20b, 2.1d, 22a. 24a, 25a, 28b. 31. 
Contracts: 40a, 42c, 43, 94b, 46, 51a. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 601, 61e, 82d. 
Cancellation: 70c, 71a, 73a, 73b. 
Prod. Services: 81. 92. 

MULTIPLE PRODUCT ANNOUNCEMENTS 
Piggybacks: 1 -min spot rate applies only to products 
or services of a single advertiser, and does not apply 
to commercials for more than 2 products or services 
of the advertiser in the 1 -min period, unless fully 
integrated into a single complete sDot. Piggybacks 
are not entitled to product protection separation from 
either station or nework commercials. 

TIME RATES 
No. 20-A ER 1/1/68 -Reed 12/14/67. 

"A -Mon thru Sat 6-10 am & 4-8 pm. 
B -Mon thru Sat 10 am -4 pm; Sun 2-8 pm. 
C -Mon thru Sun 8 pm -6 am. () Advertiser may specify 6-9 am or 7-10 am; 

4-7 pm or 5-8 pm. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6ti 12 ti lO ti 24ti 
A 100 90 85 80 75 
B 75 60 55 52 50 
C 53 51 49 47 45 

30 seconds -80% of minute rates. 
10 seconds -50% of minute rates. 
All spots, regardless of length or classification, may 
be cross -combined for discounts. Spots and programs, 
however, may not be combined. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

PER WK: 12 t1 18ti 24 t1 36t1 4801 
1/3 A. 1/3B. 1/3 C 615 846 1025 1500 1990 
TAP Class A spots divided half AM Traffic, hall PM 
Traffic. 
30 seconds -80% of minute rates. 
10 seconds -50% of minute rates. 
All spots, regardless of length or classification, may 
be cross -combined for discounts. Spots and programs. 
however, may not be combined. 

ROS PLAN-BTA 
(Within A. B, C) 

20% discount on applicable rates. Preemptible with- 
out notice. Does not earn nnsecutive week discounts, 

8, PROGRAM TIME RATES 
(Sun 8 am -1 pm) 

1/2 br 415 1/4 hr ..............._....-._.. 275 

I0. SPECIAL FEATURES 
SPORTS -WEATHER -TRAFFIC CAPSULES -3 ti- O tl-- ABC ABC 

Per wk 330 255 189 600 420 366 
1 -minute service capsules with 1 -minute closing com- 
mercial and opening identification. 

NEWSCASTS 
Per wk. 345 270 204 630 450 396 
Includes time, talent and news service, fully com- 
missionable. 

ANNUAL DISCOUNT 
10% for 52 wks of continuous advertising (minimum 
ezependiture of 100.00 per wk). 

WIBG-FM 
1948 

©0 F IMQ 

Media Code 4 239 5301 7.00 
Seaboard Radio Broadcasting Corp., Seven Penn Cen- 

ter, Philadelphia, Pa. 19103. Phone 215-563-2300. 
TWX 215-569-9688. 

Address all copy and/or transcripts to Traffic Director 
at Studio address. 
Studios -117 Ridge Pike, Lafayette Hill, Pa. 19444. 

Phone 215-563-2300. 

I. PERSONNEL 
Vice -Tres. & Gen'l Mgr. -Joseph T. Conway. 
General Sales Manager -David Bolton. 
Program Manager -James T. Marks. 

2. REPRESENTATIVES 
Storer Sta. Sales Office: See Rep & S/O pages. 

3. FACILITIES 
ERP 20,000 w.; 94.1 mc. 
Operating schedule: Noon -1 am Mon lieu Sat, EST. 
Antenna ht.: 170 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations, 
See WIBG listing for coded regulations. 

TIME RATES 
No. 1 Eft 5/1/67 -Reed 11/3/67. 

7. PACKAGE PLANS 
PER WK: Iii bit 12 ti 18 ti 24 t1 
1 min 12 10 8 7 6 
30 sec: 80% of 1 -min. 

WEEKEND PLAN 
Rotating noon -1 am Sat; 12:15 pm -1 am Sun, 10 1 - 
minute spots 70.00. 

94.10 PLAN 
Rotating Mon thru Sun, 15 1 -minute spots, 94.10. 

DISCOUNTS 
13 wk- 5% 39 wk -15% 
26 wk -10% 52 wk -20% 
Applied as earned. Only weeks with expenditures of 
50.00 or more may combine to qualify for discounts. 

8. PROGRAM TIME RATES Ix 13x 26x 52x 
1 hr 75 70 65 60 
1/2 hr 40 35 30 25 
1/4 hr 30 25 20 15 

WIFI (FM) 
1958 

Media Code 4 239 5350 4.00 
High -Fidelity Broadcasters Corp., Boz 3022. Phila- 

delphia, Pa. 19150. Phone 215-272-9800. 

I. PERSONNEL 
Sta. & Comm'l Mgr. -Melvin Golluh. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 50,000 w. (hors n ). 50.000 w. (vert).; 92.5 mc. 
Operating schedule: 8-1 am dally. EST. 
Antenna ht.: 420 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: lea, lia, 12a, 13a, 14a. 
Basic Rates: 20a. 22b, 23a, 24b, 28a, 29a. 
Contracts: 40a, 45, 46. 47a. 
Comb.; Cont. Discounts: fila. 61b, 61c. 62b, 82e. 
Cancellation; 70a, 70e. 71a. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

EH 6/1/68 -Reed 4/30/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 260e 

1 min 20 19 18 17 16 
30 sec: 80% of 1 -min. 10 sec: 40% of 1 -min. 
20 sec: 60% of 1 -min. 

P. PROGRAM TIME RATES 
Ix 28x 52e I04x 260e 

1 hr 160 152 148 140 136 
55 min 144 136 134 126 120 
1/2 hr 112 106 104 100 98 
1/4 hr 66 64 62 60 58 
10 min 52 50 48 46 44 
5 min 40 38 36 34 32 

(Philadelphia continued on next page) 
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Philadelphia -Continued 
WIP 

1922 

Metromedia Radio 

1211 
METRO RADIO SALES 

Media Code 4 239 5400 7.00 
Metromedia Radio, A Metromedia Company, Ritten- 

house Square, Philadelphia, Pa, 19103. Phone 215- 
568-2900. Telex: 083-9525. 

t. PERSONNEL 
Vice -Pros. & Gen'l Mgr. -Richard F. Carr. 
General Sales Manager -Joel Samuelsohn. 
Program Director -Allan Rotten. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
5.000 w.; 610 ko, Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a, 2b. 3a, Sb, 3d. 4a, 9d. 5, (lb, 7b, 8. 
Rate Protection: 10d, lid, 12d, 13d, 14d. 
Basic Rates: 20b, 21d, 22b, 23a, 24a. 24c, 27, 30, 

32b. 
Contracte: 41, 44b, 47a, 49, 51e. 
Comb.: Cont. Discounts: 60d, 601. Ola. 81b. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 82. 
FM affiliate WMMR (FM). 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. I Eff 10/1/68 -Reed 8/30/68. 
AA -Mon thru Sat 6-10 am. 
A -Mon thru Sat 4-8 pm. 
B -Mon thru Bat 10 am -4 pm; Sun 9 am -8 pat. 
C -Daily 5-6 am & 8 pm -1 am, 
D -Daily 1-5 am. 
All Times Chases rotating. 

8. SPOT ANNOUNCEMENTS 
AA A 

I min 20/30 10 see 1 min 20/30 10 see 
1 ti 140 112 70 110 88 55 
6 tL.._ 135 108 68 100 80 50 
12+ 130 104 65 90 72 45 -c-- 
1 ti. 90 72 45 40 32 20 
6 ....... 82 66 41 38 30 19 
12 tL. 78 62 39 36 29 18 
18 tL...._ 74 59 37 34 27 17 
30+ 70 56 35 32 26 16 
Class D: 50% of C rates. 
Fixed position: 1-1/21 earned rate. 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

PER WK: 
(Scheduled with full rotation) 

30 sec 10 see 
_ 12 Plan (2AA, 2A, 5B, 3C)........ 855 884 932 

18 Plan (3AA, 3A, 8B, 4C) 1260 1008 630 
24 Plan (4AA, 9A, 10B, (IC) 1566 1248 780 
36 Plan (6AA, 6A, 15E, 9C) 2196 1764 1098 
May combine with minutes, 30 -seconds and Newscasts 
to earn weekly frequency discounts on face of card 
rates only. 

10. SPECIAL FEATURES 
Rotating Mon thru Fri, 5 min, 5 per wk (minimum 
13 wka). 
AA: 
News at 6, 7, 8, 9 am 
News at 6:30, 7:30, 8:30 am (1/2 sponsor- 

ship of 10 -min News) 810 
Sports at 6:05, 7:05, 8:05, 9:05 am _ 745 
A: 
News at 4, 5, 6, 7 pm. 550 
News at 9:30, 5:30, 6:30 pm (1/2 sponsor- 

ship of 10 -min News)...._ 595 
Sports at 4:05. 5:05, 6:05, 7:05 pm... 550 
B: 
News at 10, 11 am, noon, 1, 2, 3 pm _.. 475 
C: 
News at 8, 9, 10, 11 pm 230 
Weekend News -Rotating Sat. & Sun, 5 per 
wknd (minimum 13 wks): 
Sat 8 am -8 pm: Sun 9 am -S pm 475 
Sat & Sun 8 pm -midnight. 230 

Minutes, 30 -seconds and Newscasts may combine to 
earn weekly frequency discounts. ID's combine on 
basis of 2 ID's equalling 1 longer period. 
Rate protection: Rates guaranteed for 13 weeks from 
effective date of any increase providing advertising 
equalling weekly expenditure of 150.00 is actually 
running at time of effective date of increase, and 
providing these broadcasts continue without interrup- 
tion during rate protection period. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk -l0% 
Applied as earned. Only consecutive weeks with ex- 
penditures of 150.00, or more, may combine to 
qualify for discounts. 

WJBR (FM) 
1957 

CITY OF LICENSE 
WILMINGTON, DEL. 

©OFM 
Media Coda 4 208 4500 0.00 
(This is a duplicate of the listing appearing under 
Wilmington, Del.) 
Reynolds Broadcasting Co., 2617 Ebright Rd., Wil- 

mington. Del. 19103. Phone 302-475-4000. 
STATION'S PROGRAMMING DESCRIPTION 

WJBR(FM) : Programmed for adults. 
MUSIC: instrumental popular standards with some 
film and showtunes, plus 1 vocal group or chorus per 
hour. NEWS: broadcast every 2 hours, and consists 
of 5 min and 1 min reports with emphasis on na- 
tional and international news, plus important local 
and regional news. Special weather reports made 5 
times daily. COMMERCIAL POLICY: double spot 
at :15, :30 & :95. Single spot before commercial 
news on hour. Contact Representative for further 
details. Rec'd 3/28/68. 

I. PERSONNEL 
Gen'l & Seim Mgr. -John B. Reynolds. 
Sta. Mgr. & Prog. Dir. -John B. Reynolds, Jr. 
Program Manager -Ed Hunt. 

2. REPRESENTATIVES 
Jack Mash & Co.. Inc. 

3. FACILITIES 
ERP 50,000 w.: 99.5 me. Stereo. 
Operating schedule: 24 hrs. daily. EST. 
Antenna ht: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 4a, 4d. 61), 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 22a, 24b, 25a. 28b, 29a., 
Contracts: 40a. 
Comb.: Cont. Discounts: 60a. 81a. 
Cancellation: 70a. 711. 

TIME RATES 
R8 Rec'd 8/2/67. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 52x 104x 156E 260a 5201 1040 

PmAin PLANS3 
21 19 18 16 15 

PER WK, EA: Otl 12 t1 1841 
1 min.__....________._.... 23 18 15 
30 sec: 80% of 1 -min rate. 
Package Plans cannot be combined for frequency dis- 
counts. (D) 

WMMR (FM) 
1942 

®13 
Media Code 4 239 5550 9.00 
Metromedia Stereo, A division of Metromedia, Inc 

19th & Walnut Sts., Philadelphia, Pa. 19103. 
Phone 215-568-2900. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Richard F. Carr. 
Sales Manager -Jack Rattigan. 
Program Manager -Alan Michaels. 

2. REPRESENTATIVES 
Metro Radio Sales. 

S. FACILITIES 
ERP 7.500 w.; 93.3 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 670 ft ab terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, 3a, 3b, 4a, 9d, 5, 6b, 7b, 8. 
Rate Protection: 10h, 11b, 12b, 13b, 1913. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 25a, 26, 28a, 

29a. 
Contracts: 40a. 42a. 95. 96, 47a, 98. 
Comb.: Cont. Discounts: 61b. 
Cancellation: 70a. 70e, 71a, 73a. 
Duplicates WIP-AM midnight -8:00 am one. 

TIME RATES 
No. 1 Eff 7/1/66-Rea'd 8/4/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 6 t 12 t1 18 t 24 t1 
1 min._....__........-..._.__ 15 12 10 8 0 
20/30 sec_ __..._ 12 10 8 8 4 
10 sec __._._... 7 8 5 4 3 () Fixed. 

7. PACKAGE PLANS 
WEEKEND SATURATION PLAN 

10 1 -minute announcements, rotating 6:00 am - 
midnight Sat and Sun only. per wk» 78. 

20/30 seconds -80%. 
10 -seconds -50%. 

DISCOUNTS 
13 wk..__....____.._.. 5% 89 wit_.. .__._ 15% 
26 wk....____.._ 10% 52 wk_. 20% 
Applied as earned. Only weeks with expenditures of 
50.00 or more may combine to qualify for discounts 
above: 

8. PROGRAM TIME RATES 
(1/2 hr or 25 minutes when adjacent to News) 

Format: Billboard opening and closing, plus 3 1 - 
minute commercials. 
5 per wk, rotating 1 per day Mon thru Fri, per , 

wk 145. 
DISCOUNTS 

13 wk..____-.__.._... 5% 39 wk. ..__.-_ 15% 
26 wk.._...__. _ 10% 52 wk.__..._.-_._.. 20% 
All spots and programs (except ID's) combine for 
weekly frequency discount. Plans count toward fre- 
quency for spots and programs only. 
ID's combine on the basis of 2 ID's equalling one 
longer period. 

WPBS (FM) 
1961 

IQL./111 QUALITY MEOIA 
INCORPORATED 

©O F'MD 

Media Code 4 239 5600 2.00 
Bulletin Co., 490 Domino Lane. Philadelphia. Pa. 

19128. Phone 215-483-7200. N. Y. Phone 212- 
661-1546. 
STATION'S PROGRAMMING DESCRIPTION 

WPBS (FM): Programmed for adults. 
MUSIC: consistent variety of popular album stand- 
ards, predominantly instrumental, in uninterrupted 
15 min segments. NEWS: 1 min every hour. COM- 
MERCIAL POLICY: 6 spots per hour maximum. Con- 
tact Representative for further details. Reed 2/28/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Edward J. Meehan, Jr. 
Sales Manager -Joseph C. Winkler. 
Operations Director -Nicholas G. Frunzi. 

2. REPRESENTATIVES 
Quality Media Incorposawa. 

3. FACILITIES 
ERP 10,000 w. (horiz.), 5,400 w. (vert.); 98.9 mc. 
Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 850 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a, 9a, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 19b, 15a, 16. 
Basic Rates: 20b, 21d, 22a, 22b, 23a, 24b, 26, 28a, 

29a, 30, 33a. 
Contracta: 90a, 41, 42b, 441). 95, 46, 47a, 48, 49, 50. 
Comb.; Cont. Discounts: 00a, 80d, 60f, 61a, 62b. 62d. 
Cancellation: 70b, 70c, 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 11 Eff 6/1/67 -Reed 6/5/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104x 260x 500x 

1 min. 27 25 23 21 19 17 15 
30 sec 18 17 15 14 13 12 10 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES -ROS 

10 ti 20tI40+ 
1 min, ea ......... ._______ ..... ___....._._. 21 18 15 
30 sec: 70% of 1 -min. 10 sec: 50% of 1 -min. 

WEEKEND EXPLOSION PLANS -ROS 
(Sat & Sun only) 

6 tL.....____._....._..__. 100 20 tL.....__._.._..__._ 270 
10 tL...._.._ _ _..-. 150 30 tL_...__.. _ 350 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x_..._.._..._ 125 72 48 33 
DISCOUNTS 

13x- 5% 52x-12-1/2% 260x-25% 
25x-10% 104x- 15% 

WPEN 
1929 

NBC Radio Network 
R A B 

Media Code 4 239 5650 7.00 
Wm. Penn Broadcasting Co., 2212 Walnut St., 

Philadelphia, Pa. 19103. Phone 215-564-6000. TWX 
215-569-9994. 

I. PERSONNEL 
President -William H. Sylk. 
Executive Vice -President -Murray Arnold. 
National Sales Manager -Edward F. Callahan. Jr. 

2. REPRESENTATIVES 
Katz Radio. East. 

3. FACILITIES 
5.000 w.; 950 ke. Directional -night only. 
Operating schedule: 21 hours daily. EST. 
Partial simuleast operation. For non -simulcast facili- 
ties see WPEN-FM. 

4. AGENCY COMMISSION 
15% on net time. No cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
Rate Protection: 10b, 121), 13b, 14b, 15d. 
Basic Rates: 20b, 22a, 24a, 25a, 33a. 
Contracts: 40a, 45, 51c. 
Comb.; Cont. Discounts: 60f, 60i, 81a. 
Cancellation: 70a, 70e, 71a. 
Affiliated with NBC Radio Network 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 

Re-isss 5/2/Elf 
5/618-R 

ce'd 55/8//68d 
88. 

AA -Mon thru Bat 6:30-10 am. 
A -Mon thru Fri 3-7 pm. 
B -Mon thru Bat 10 am -3 pm & 6-6:30 am; Sat 3-7 
Pm; Sun 10 am -4 pm. 
C -Mon thru Sat 7-11 pm: Sun 4-8 pm. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: I ti 6ti 12t1 18tI24ti 

AA _ 75 65 55 50 46 
A ... 70 60 50 45 42 
B 52 42 35 31 26 
C .._ 38 28 25 19 15 

7. PAGE PLÁf 
1 -min. 10 sec: 50% of 1 -min. 

NS 
TOTAL AUDIENCE PLANS 

PER WK: I min 
12 ti (4AA, 4A, 2B, 2C) __ 504 
24 ti (SAA, 8A. 4B, 9C) .- 792 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
5 -min, AA & A -applicable 1 -min rate, ea plus 
10.00. Fully commissionable. 
5 -min, B & C -applicable 1 -min rate, ea plus 5.00. 
Fully commissionable. 
All spots (except Frank Ford Show) and programs. 
regardless of length, may be cross -combined for dis- 
count purposes as long as TAP spots of each length 
are properly distributed by time class, 

9. PARTICIPATING PROGRAMS 
Frank Ford Show -Daily 10:10 pm -2:05 am. 
7 1 -min spots per wk 225.00. 
13 weeks firm. Not combinable with spots or pro- 
grams for discount purposes. 

W P E N -FM 
1942 

R A B 

Media Code 4 239 5651 5.00 
Wm. Penn Broadcasting Co., 2212 Walnut St., 

Philadelphia, Pa. 19103. Phone 215-564-6000. TWX 
215-569-9994. 

I. PERSONNEL 
President -William H. Sylk. 
Exec Vice-Pres.-Murray Arnold. 
National Sales Manager-Edw. F. Callahan. Jr. 

3. FACILITIES 
ROOF 20,000 w. 102.9 mc. 
Operating schedule: 6:00-2:00 am. EST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am -II pm Mon thru Sat; 6.2 am Sun. For Simul- 
cast facilities see WPEN. 

4. AGENCY COMMISSION 
15% on time only; no cash discount 

5. GENERAL ADVERTISING See ceded regulations 
General: 2a, 3a, 3b, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10b. 11b, 12b. 13b. 14b. 
Basic Rates: 20a. 22a, 22b, 23a. 29b, 26, 28a, 29a. 
Contracts: 405, 42b, 45, 96, 47a. 
Comb.; Cont. Discounts: 60a, 60k, 611, 81b, 02b. 
Cancellation: 70a. 70c, 71a, 73a. 
Affiliated with NBC Radio Network. 

PENNSYLVANIA 
TIME RATES 

Rates effective November 1, 1984. 
Rates received October 5, 1964. 

Class A-5:00-11:00 pm nightly. 
Class B -all other times. 

6. SPOT ANNOUNCEMENTS 
Class Class 

A B 
1 tl......._._.__._.-._.......____.....-._.-.._ 15.00 13.00 
100 ti..........._...._....._..___.. 14.00 12.00 
250 ti+..._._..........__..._- 11.00 10.00 
500 U____...._........_....- 10.00 9.00 
750 ti.-._..__.......-_...»_.__ _ 9.00 8.00 

7.P 
1000C 

PLANS '--' 8.00 7.00 

Class Class 

12 
WK A B 

10.00 9.00 
18 ti......._._..._..____.....__..-_ 9.00 8.00 
30 ti____....-....____»....._..___ _ 8.00 7.00 
40 ti...._ 7.00 6.00 

8. PROGRAM TIME RATES 
Class 

A 
15 m1a......_...__...__..._._.._..._-.._...- 30.00 
25 min 50.00 
30 min. 80 00 
55 min. _-..._.._._ 95.00 

10. SPECIAL FEATURES 
Newscasts: on the half-hour. 

5 MINUTE NEWSCASTS 

Class 

20.00 
35.00 
50.00 
85.00 

Class Class 
PER WK: A B 
5 ti.........__._.._..__......». 18.00 16.00 
10 ti._.._._..-..___....__. 16.00 14.00 
20 ti._...___..-......_......__.-... 14.00 12.00 

WQAL (FM) 
1959 

CRoatz eoct.7>Jan, Ong. 

Stereo 
ODD ©OF MD 

Media Code 4 239 5700 0.00 
George Voron Co., 1230 E. Mermaid Lane, Philadel- 

phia 18. Penn. Phone 215-248-4900. 
STATION'S PROGRAMMING DESCRIPTION 

WQAL (FM): Programmed for adults. 
MUSIC: selections from albums of standards, show 
and film music, semi -classical favorites in uninter- 
rupted 15 min segments. NEWS: 12 times daily. 
Time and weather 18 times daily. Editorials weekly. 
COMMERCIAL POLICY: one 1 minute commercial 
at end of each 15 minute segment. Contact Repre- 
sentative for further details. Recd 11/29/67. 

I. PERSONNEL 
President -George Toren. 
General Manager -Abe Voron. 
Station Manager -John Beaty. 

2. REPRESENTATIVES 
Roger Coleman. Inc. 

3. FACILITIES 
ERP 7,700 w. 106.1 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 720 ft. shave average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: lb. 2a, 3a. 4c. 5, 6a, 7a. 
Rate Protection: 15b. 16. 
Basic Rates: 20a. 21d, 22a, 23a, 29a, 33a. 
Contracts: 40a, 44b, 98. 
Comb.: Cont, Discounts: 60a, 62d. 
Cancellation: 70e, 71a. 
Affiliated with American FM Network. 

TIME RATES 
Eff Reed 3/3/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: lx 52x 104x 156x 300x 500E 
1 min. ..... 20.00 19.00 18.00 17.00 16.00 15.00 
30 sec_ ..... 14,00 13.50 13.00 12.50 12.00 11.50 
10 see: 50% of min. 

7. PACKAGE PLANS 
PER WK: loti 15t120í1 
1 min.-__._.._...._.-....._..._.__- 16 15 14 
30 sec - 12 11 10 

8. PROGRAM TIME RATES 
1 hr._....__......_..._ 100 1/2 hr....._.__...._..._ _. 75 

WRCP 
1947 

Country & Western 

A Rustcraft Station 
Media Code 4 239 5750 5.00 
WRCP Broadcasting Corp., 2043 Locust St.. Phila- 

delphia, Pa. 19103. Phone 215-584-2300. 
STATION'S PROGRAMMING DESCRIPTION 

WRCP: MUSIC: modern country. AIR PERSONAL- 
ITIES handle all segments. NEWS: 3 min network 
news at 20 before and 3 min local news 20 after 
hour. Helicopter traffic reports. Emphasis on con- 
tests and on -the -air promotions. Contact Represen- 
tative for further details. Rec'd 1/30/68. 

I. PERSONNEL 
General Manager -Monroe E. Berkman. 
General Sales Manager -Peter Drialo. 
Program Director -Don Paul. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
50,000 W. days; 1540 Ire. Directional. 
Operating schedule: Sunrise -local sunset. EST. 
Simulcast during AM operational hours. For non. 
simulcast fasllltles see WRCP-FM. 

(This listing continued on next page) 

November 1, 1968 Spot Radio Stations 751 



PENNSYLVANIA 
Philadelphia -W R C P -Continued 
4. AGENCY COMMISSION 

15/0. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a. 3d, 4a. 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b. 126. 13b. 146, 16. 
Basic Rates: 20b. 21a. 216. 21d, 22a, 226, 23a, 24a, 

24e, 25a, 29b, 30, 326. 33e. 
Contracts: 40a, 41, 42a, 42c, 43, 45, 48, 47e, 49, 

50. 51e. 
Comb.: Cont. Discounts: 60f, 61a, 62b. 62d. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBA Radio Network. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 15 Eff 2/1/88-Rec'd 1/2/68. 
AAA -Mon thru Sun 6-10 am. 
AA -Mon thru Sun 4-7 pm. 
A -Mon thou Sun 10 am -4 pm. 
B -Mon thou Sun 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 t 5tI 10ti 15tl20tl 
AAA 30 26 22 19 18 
AA 26 22 18 16 14 
A 23 18 18 14 11 
B 22 16 14 11 10 

30/20 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 
7. PACKAGE PLANS 

CIRCULATION PLANS 
(20% AAA & AA, 40% A. 20% B) 

PER WK: 10t1 20 t1 3081 50t1 
1 min ._...-_.-___ 155 231 327 495 
30/20 sec 124 184 261 396 
Daytime portions of circulation schedules simulcast. 
B portions FM only. 

10. SPECIAL FEATURES 
Newscaata, Weather -caps, other vignettes available at 
1-1/4 z applicable 1 -minute rate. 

DISCOUNTS 
1 -minute and 30/20 second spots and newscasts com- 
bine for weekly frequency. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 

WRCP-FM 
1966 

A Rusteraft Station 
Media Code 4 239 5800 8.00 
WRCP Broadcasting Corp.. 2043 Locust St., Phila- 

delphia, Pa. 19103. Phone 215-569-2300. 
I. PERSONNEL 

General Manager -Monroe E. Berkman. 
General Sales Manager -Peter Drialo. 
Program Director -Don Paul. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
ERP 26,000 w.; 104.5 mc. 
Operating schedule: 24 hours daily. 
Partial simulcast operation. For simulcast faellitlaa 
see WRCP, WRCP-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See t1'ttCP listing for coiled regulations. 
Affiliated with MBS Radio Network. 

TIME RATES 

Rates are identical to WBCP. See that listing. 

WTEL 
1925 

Media Code 4 239 5850 3.00 
WTEL, Inc., 4140 Old York ltd.. I'hiladelphia, 

l'a. 19140. Phone 215-455-9200. 

STATION'S PROGRAMMING DESCRIPTION 
WTEL: RELIGIOUS: 6-11 am M -F. Religious music 
and sermons. Spanish programming 2-8:30 pm M -F, 
3:30-0:30 pm Sat, and Sun. tieed 7/'4;'67. 

I. PERSONNEL 
Pres. & Bus. Dir. -George D. Hopkinson. 
Exec. Vice -free. & Sales Mgr. -Quentin C. Sturm. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
250 w. days; 860 kc. Non-direetlonal. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0; no commission on religious broadcasts. 

5. GENERAL ADVERTISING See ended regulations 
General: lb. 2b, 3a. 3d, 4d, 5. 6a. 7a. 
Rate Protection: 10d, lld, 12d, 14d. 
Basic Rates. on. 21a. 22a. 22b. 23a, 296, 24e, 27. 

28a, 29a. 
Contracts: 40a, 41. 42b, 95, 46. 47a, 48. 51a. 51b. 
Comb.; Cont. Discounts: 60b. 60e, 61a, 61b. 
Cancellation: 70e, 70c, 71a, 73a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
No. 9 Eff 9/11/67 -Reed 9/11/67. 

6. SPOT ANNOUNCEMENTS 
In 50e 100x 3000 

1 min -, 20.00 14.00 11.00 9.00 
30 sec 12.00 9.00 6.50 5.50 
10 sec _..._......_... 9.00 6.50 5.00 4.50 

8. PROGRAM TIME RATES 
PER WK: 5 min 1/4 hr 1/2 hr 1 hr 
1 ti 25.00 37.50 64.00 107.00 
3 ü......_.._.. -..r__.._.-._ 69.00 100.00 170.00 282.00 
5 ü-_......_. .-___ 100.00 150.00 250.00 920.00 

WTMR 
(formerly WKDN) 

1948 
CITY OF LICENSE 

CAMDEN 

R A B 

Media Code 4 239 5862 8.00 
(This Is duplicate of the listing appearing wader 
Camden. N. J.) 
Roberts Broadcasting Co., 2775 Mt. Ephrlam Ave., 

lYtmden, N. J. 08104. Phone 609-962-8000. Phila- 
delphia phone 215-923-4190. 

r. PERSONNEL 
President -Tommy Roberts. 
General Manager -Joseph F. Frazer. 
Station Manager --Dan Harley. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

3. FACILITIES 
5.000 w. days: 800 ke. Directional. 
Operating schedule: 6:30 am -local sunset. EST, 

4. AGENCY COMMISSION 
13/II time only: monthly. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, la, la, 4a, 5, 6a, 8. 
Rate Protection: 10g, 11h, 13g, 14g. 
Basic Rates: 20a, 21d. 226. 23a, 25e. 
Contracts: 40e, 41, 42a, 46. 
Comb.; Cont Discounts: 60b, 60d, 60e, 601, 61a, 

62h, 62d. 
Cancellation: 70a, 7oc. 715, 72, 73a. 

TIME RATES 
No. 1 Eff 8/1/68 -Reed 8/9/68. 

AAA -Mon thru Mat 0.10 am, 
AA -Mon thou Fri 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

Per week 
PER YR: I ti 6t1 12 ti 18 ti 24tí 

1 x 45,00 40.00 36.00 32.00 29.00 
100 e......._.._ 43.00 38.00 34.00 30.00 27,00 
300 z 40.00 36.00 32,00 28.00 25.00 
500 x 38.00 34.00 30.00 24.00 24.00 

CLASS AA 
1 a 35,00 32.00 29.00 28.00 24,00 
100 x 33.00 30.00 27.00 24.00 22.00 
300 x 31.00 28.00 25.00 22.00 20.00 
500 e 29.00 26.00 23.00 20.00 18.00 
Equal distribution in AAA and AA takes AA rate. 

CLASS A 
1 z 18.00 16.00 14.00 12.50 11.00 
100 z 17.00 15.00 13.00 11.50 10.00 
300 z. 16.00 14.00 12.50 11.00 9.50 
500 a......._.._ 15.00 13.50 12.00 10.50 9.00 
30/20 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 
All spots combinable for weekly frequency and annual 
volume discounts. Annual discounts do not require 
consecutive weekly advertising. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK, 1 MIN:5 It 0tiAl1581 20t1 25t1 
Ea 21.00 19,00 17.00 15.50 14.00 
30/20 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 
Scheduled unite of 5 per week. 
Spots preemptible. Higher class spots may be re- 
scheduled into A time and/or make -goods given in 
comparable time periods at station's discretion. No 
further discounts. Not combinable with other spots. 
Rate protection 30 days, 

10. SPECIAL FEATURES 
3 -minute Newscasts -Applicable 1 ti wkly rate, plus 
5.00 ea. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26 wk -10% 39 wk -15% 52 wk -20% 
Newscasts combine for weekly frequency and are com- 
binable to determine frequency discounts for spots, 
but spots do not entity to Newscasts discounts. 

(D) 

USE UP-TO-DATE 

SRDS INFORMATION 

FOR MOST VALUE 
SRDS hooks are designed to give you more than 
a little knowledge ... to give you all the infor- 
mation possible upon which you can make media 
selections. The data contained in all SRDS listings 
are brought up to date between issues through 
Rate Bulletins, thus assuring you the latest infer. 
motion from one publication date to the next. 

The danger that arises from the use of SRDS 
publications actually arises from their misuse ... from the continued use by some of the out- 
dated issues. Remember, when you use old SRDS 
publications, you are discarding as "unimportant" 
the timeliness that has been a Standard Rat. 
must for nearly half a century. 

Be sure the information that you are using is up 
to date. If you don't have your own subscription 
to any of the SRDS books, write immediately to 
Subscription Department, Standard Rate & Data 
Service, 5201 Old Orchard Rd., Skokie, Ill. 60076. 

Be sure . . . be safe! 
1-3G 

12/66 

STATIONS IN 
PHILADELPHIA URBAN AREA 

WBCB 
LEVITTOWN 

See listing under Leeittown. l'a. 

WBUX 
1948 

DOYLESTOWN 
Media Code 4 239 5875 0.00 
Eastern Broadcasting Co., Box 512, 30 E. Oakland 

Ave., Doylestown, Pa. 18901. Phone 215-348-3583, 
343-0220. 

I. PERSONNEL 
Owners -George Steiner & James Stolcz. 
Treasurer -Barbara Gelseler, 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 
5.000 w. days; 1570 kc. Directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, la, 3b, 3e, 3d, 4a. 4d, 5, 6a. 7. 
Rate Protection: 10a, lia, 12a. 13a, 14a, 15a, 15b, 

15e. 16. 
Basle Rtes: 20a. 206. 21a, 22b, 23a. 24a, 24b, 24c, 

25a, 26, 28a, 28e. 29a, 29b, 30. 33a. 
Contracts: 40a, 41, 44a, 446, 45, 46. 47a, 48, 49, 

51b. 51e. 
Comb Cont, Discounts: 80a, 60c, 60e. 60f, 606, 601. 

61a, 616, 62a, 826, 62e. 
Cancellation: 70b, 71a. 
Prod. Services: 80. 82. 
Member: Country Music Network. 

TIME RATES 
ER 7/1/87 -Reed 7/31/67. 

6. SPOT ANNOUNCEMENTS 
I e 52e 104x 156x 208x 

1 ..... 10.00 9.50 9.00 8.50 8.00 
30 see 8.00 7.50 7.00 6.50 6.00 
20/10 sea 5.00 4.75 4.50 4.25 4.00 

7. PACKAGE PLANS 
WEEKLY PACKAGE 

IO ti 15 t1 20 ti 
I mie ._ _.. 8.00 7.50 7.00 
30 sec _ 6.50 6.00 5.50 
20/10 see._ ..... 4.00 3.75 3.50 

8. PROGRAM TIME RATES 

1 hr _ 70 
1/2 hr__ 40 
1/4 hr_.._ 25 
5 mia_ 15 

52x 104x 
68 66 
38 36 
24 23 
14 13 

156x 
84 
34 
22 
12 

WCAM 
CAMDEN, N. J. 

See listing under Camden, N. J. 

WEEZ 
1947 

CHESTER 

208x 
62 
32 
21 
11 

R AIB 

6. SPOT ANNOUNCEMENTS 
I MINUTE 

PER WK: 1 ti 6tl 12 ti 18ti 24t1 
AA . 20 18 15 13 12 

B ..._......_-._....._...._ 10 8 7 6 5 
30/20 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
52 wk -10%. 

7. PACKAGE PLANS 

PER WK: 11281 18I 24 
PLANS 

36 ti 4801 60íl 
1 min 138 189 228 324 384 450 
Impact Plan spots scheduled 50% in AA and 50% in 
A time. 
All spots and program features may combine to earn 
frequency discounts. 

WIBF(FM) 
1960 

JENKINTOWN 

Subscriber to the NAB Radio Code 
Media Code 4 239 5950 1.00 
WIBF Broadcasting Co., Benson -East, Jenkintown, 

l'a. 19046. Phone 880-2929. 

STATION'S PROGRAMMING DESCRIPTION 
WAIF (FM): Programmed for general interest. 
Entertainment 6-6:55 am, 7:15-10 am employing air 
personalities, travel tips, household hints and com- 
menta, middle-of-the-road music. RELIGIOUS: 6:55- 
7 am sermons. Music 10 am -6 pm featuring general 
popular music, standards, showtunes, middle-of-the- 
road. 8-7 pm original Broadway cast albums. 7-11 
pm country and western music. TALK: 11:30 pm - 
12M featuring discussion and interviews. NEWS: 
hourly. Contact Representative for further details. 
Recd 9/12/68. 

I. PERSONNEL 
Ires. & Gen.' Mgr. -William L. Fox. 
Commercial Manager -Bill Hammeraley-. 
Program Director -John Dean. 

2. REPRESENTATIVES 
Paul H. Baymer Company, Inc. 

260x 312x 3. FACILITIES 
7.50 7.00 ERP 3,000 w.: 103.9 mc. 
5.50 5.00 Antenna height -488 feet above mean sea level. 
3,75 3.50 Operating schedule: Mon thou Sat 6:00-12:15 Om. 

Sun 8 am -midnight. 
4. AGENCY COMMISSION 

15% on net time charges; no cash discount. 
5. GENERAL ADVERTISING See ended resulaeton. 

NAB Radio Code Advertising Standards apply. 
General: la. 2a, 26, 34, 36. 3e. 3d. 4e, 4d. 5, 0t. 

7b, 8. 
Rate Protection: 10d, ltd, 12d. 13d. 14d, 15a, 16. 
Basic Rates: 20a. 20b, 21b, 22a, 22b. 23e., 24a, 24b, 

260x 312x 24c, 25a. 29a. 
60 58 Contracts: 40a, 41, 42b, 42d. 44a, 44b, 45, 46, 
30 28 47a, 50. 
20 19 Comb.; Cont. Discounts: 60a, 60d. 60g, 601, Ola, 
10 9 01b. 624. 

Cancellation: 70a, 70e, 71a. 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective May 1, 1904. 
Card received May 1, 1969. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti 10.00 150 tl .-... 
25 t1...___ 9.00 250 tl.......__. 
75 tl._ 8.00 500 ti._.-..-...._.-. 
30 seconds or less -75% of 1 -minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti - 100.00 55.00 29.00 20.00 11.00 
12 ti 90.00 50.00 28.00 18.00 10.00 
25 ti 80.00 44.00 23.00 16.00 9.00 
75 ti 70.00 39.00 20.00 14.00 8.00 
150 ti _,_ 60.00 33.00 17.00 12.00 7.00 
250 ti 50.00 28.00 14.00 10.00 6.00 

30 tl 
6.00 
4.50 
3.00 

Media Code 4 239 5900 6.00 
Radio Del -Val. Inc., 3500 Edgmont Ave.. Chester, 

l'a. 19015. Phone 215-879-4321. 
STATION'S PROGRAMMING DESCRIPTION 

WEEZ: Programmed for general adult audience. 
7 air personalities handle operation. MUSIC: country 
and western, 24 hours dally. All regular program features 2 mm or less. Features include news head- 
lines twice each hour, statement from area industry 
executive describing his company every hour, Inter- 
view with business or civic leader on current topic 
or event every hour, bulletin board every hour. Other 
regular features include announcements of birthdays, 
area overseas servicemen. Programming includes com- 
munity and public service Involvement, local, regional, 
national news, industry news and on air promotions. 
Contact Representative (or further details. Reed 
8/14/67. 

I. PERSONNEL 
President-Erny Tannen. 
lace. Vim-Pres. & Gen'1 Mgr. -Dick Reynold?. 
Operations Manager -Lowell Howard. 

2. REPRESENTATIVES 
Mort Bassett & (b., Inc. 

3. FACILITIES 
1.000 w.; 1590 he. 
Operating schedule: 24 hrs. daily. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 5, 7b. 
Rate Protection: 10h, 1lb, 12b, 13b. 
Basic hates: 20a, 23a, 24a, 25a. 
Contracts: 40a, 46, 50. 
Comb.; Cont. Discounts: 60e, 601, 61a. 
Cancellation: 70d, 71a, 73a. 
Member: Philadelphia Suburban Group. 

TIME RATES 
No. A Eff 6/1/67 -Reed 5/3/67. 

AA-Bon thru Sat 6-10 am & 4-7 pm. 
A -Mon then Sat 10 am -4 pm; Sun 6 am -7 pm, 
B -Mon thou Sun 7 pm -6 am. 

25 t1 
6.50 
5.00 
3.25 

WTMR 
CAMDEN, N. J. 

See listing under Camden. N. J. 

WNAR 
NORRISTOWN 

See listing under Norristown. Pa. 

WVCH 
1947 

CHESTER 

7.00 
6.00 
5.50 

Media Code 4 239 6000 4.00 
James Nt. Tisdale. Wolf Bldg.. Market Square, Ches- 

ter, Pa. 19013. Phone 215-872-8861. 
I. PERSONNEL 

General Manages -James M. Tisdale. 
Station Manager-Itobert A. Illhbert, Jr. 

3. FACILITIES 
1.000 w. days; 710 he. Non -directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, la, 4d, 5, 6a, 7b, 8. 
Rate Protection: 106. 11h, 126. 13b, 146. 
Basic Rates: 20a, 226. 23a, 24a, 24b, 26, 28a, 29a. 
Contracts: 40a, 45. 46. 47a, 48. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a. 70c, 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 1. 1961. (Csrd No. 7.) 
Card received October 6. 1961. 

(This listing continued on next paie) 
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1 time..._ 
26 times..._._ 
52 times...._ 

104 timas 
156 times._ 
260 times 
312 times 
520 times 

1,040 times 
(1 20 seconds or less 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 

1 time.. 100.00 60.00 40.00 
13 times 95.00 57.00 30.00 
26 titres 90.00 54.00 36.00 
52 times 85.00 51.00 34.00 

104 times 80.00 48.00 32.00 
260 times 75.00 45.00 30.00 
312 times 70.00 42.00 28.00 

WXUR 
1962 

MEDIA 

Philadelphia Urban Area -W V C H-Cont'd 
6. SPOT ANNOUNCEMENTS 

i min. 30 sec. 
10.00 6.00 
9.50 5.80 
9.00 5.60 
8.50 5.40 
8.00 5.20 
7.50 5.00 
7.00 4.80 
6.50 4.80 
5.50 4.20 

10 min. 
30.00 
28.50 
27.00 
25.50 
24.00 
22.50 
21.00 

(a) 
4.80 
4.60 
4.40 
4.20 
4.00 
3.80 
3.60 
3.40 
3.00 

5 min. 
20.00 
19.00 
18.00 
17.00 
16.00 
15.00 
14.00 

Media Code 4 239 6050 9.00 
Brandywine -Main Line Radio, Inc., Two South Ave- 

nue, Media, Pa. 19063. Phone 215-566-9050. 
I. PERSONNEL 

Managing Director -John H. Norris. 
3. FACILITIES 

500 w. days; 690 kc. Directional. 
Operating schedule: Sunrise to local sunset. EST. 
Simulcast during AM operational hours. For non - 
simulcast facilities see WXUR-FM. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 40. 9d, 5. Ob, 7b, 8. 
Rate Protection: 10b, 11h. 1214. 13b. 14b. 
Basic Rates: 20a, 22a, 23a, 24a, 25a, 26, 28b, 29a. 

Contracts: 90a, 46. 47a, 48. 
Comb.; Cont. Discounts: 600, 61a, 61b, 61e, 62b. 
Cancellation: 70a, 70e. 71b, 73a. 

TIME RATES 
Rates effective November 1, 1965. (Card No. 5.) 

Card received November 2, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 see 
1 ti 6.00 4.50 27-52 ti 3.75 3.00 
2-13 ti 5.25 4.00 53-156 t1._.-. 3.50 2.75 
14-28 ti 4.50 3.75 157-260 ti..-, 3.00 2.25 

AM & FM RATES 
1 ...... 8.00 8.00 27-52 ti,.,_.-. 5.00 3.75 
2-13 ti 7.00 5.25 53-156 ti...._ 4.50 3.50 
14-26 ti 6.00 4.50 157-260 ti.... 4.00 3.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 60.00 37.50 22.50 7.50 
2-13 ti 52.50 31.50 21.00 6.75 
14-26 ti 51.00 30.00 20.50 6.50 
27-52 ti 98.75 29.00 19.50 6.00 
53-156 ti 47.00 28.50 18.75 5.75 
157-260 ti 45.00 28.00 18.25 5.25 

AM & FM RATES 
1 ti 80.00 50.00 30.00 10.00 
2-13 ti..._......_......_......_ 70,00 42.00 28.00 
14-26 ti 67.50 40.00 27.00 
27-52 ti 65.00 39.00 26.00 
53-156 ti 62.50 38.00 25.00 
157-260 ti 60.00 37.50 24.50 

W X U R -FM 
1962 

MEDIA 

8.50 
8.00 
7.50 
7.00 

Media Code 4 239 6100 2.00 
Brandywine -Main Line Radio. Inc.. Box 690. 2 South 

Ave., Media, Pa. 19063. Phone 215-566-9050. 
1. PERSONNEL 

Managing Director -John H. Norris. 
3. FACILITIES 

ERP 9,200 w.; 100.3 mc. 
Operating schedule: 6:00 am -midnight. EST. 
Antenna ht.: 320 ft. above average terrain. 
Partial simulcast operation with WXUR-AM. For 
simulcast rates. see WXUR-AM. WXUR-FM listing. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WXUR listing for coded regulations. 

TIME RATES 
Rates effective November 1, 1965. (Card No. 5.) 

Card received November 2, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ......... 4.00 3.00 27-52 2.50 2.00 
2-13 ....... 3.50 2.75 53-156 tl.__ 2.25 1.75 
14-26 ti..._.._. 3.00 2.25 157-260 ti 2.00 1.50 

R. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti.-._.._.._.._..__...._.._ 40.00 25.00 15.00 5.00 
2-13 ti..._.._.._.._.._....._ 35.00 21.00 14.00 4.50 
14-26 ti ._._.._.._.._.._. 33.75 20.00 13.50 4.25 
27-52 t1..._.._. _. 32.50 19.50 13.00 4.00 
53-156 tt..._ _.._.._.._......_... 31.25 19.00 12.50 3.75 
157-260 ti 30.00 18.75 12.25 3.50 

PHILIPSBURG 
Centre County -Map Location F-4 

See SUDS consumer market map and data at begin- 
ning of the State. 

WPHB 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 239 6150 7.00 
Moshannon Valley Broadcasting Co., Radio Park, 

Philipsburg, Pa. 16866. Phone 814-342-2300. 
I. PERSONNEL 

Pres. & Heal Mgr. -William Emert, 
Sta. & Comm'l Mgr. -Dorothy EmerL 

2. REPRESENTATIVES 
Broadcast Associates. 

3. FACILITIES 
5.000 w. days; 1260 ke, Non -directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 3d, 5, 6a. 
Basic Rates: 23e, 24a. 
Contracts: 40a, 94a. 
Affiliated with NAS Radio Network. 

TIME RATES 
Rates effective January 1, 1960. 

Rates received June 2. 1960. 

6. SPOT ANNOUNCEMENTS 
Per week: 1 min. 30 sec. 1 min. 

1 time.... 5.00 3.50 12 times.._ 38.00 
3 times.. 14.00 9.50 18 times.._ 54.00 
5 times.. 20 00 13.50 24 times.... 70.00 
6 times.. 24.00 16.00 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 

1 time.... 56.00 34.00 
13 times.. 52.00 32.00 
26 times.. 48.00 30.00 
52 times.. 46.00 28.00 

104 times.. 44.00 26.00 
312 times.. 43.00 25.00 

1/4 hr. 
28.00 
27.50 
27.00 
25.00 
24.00 
23.00 

10 min. 
14.00 
13.00 
12.00 
12.00 
11.00 
10.00 

30 sec. 
25.50 
38.00 
46.00 

5 min. 
9.00 
8.50 
8.00 
7.50 
7.00 
6.00 

PITTSBURGH (12 AM; 10 FM) 

(including Braddock, Carnegie, McKeesport) 
Allegheny County -Map Location B-5 

See SUDS consumer market map and data at begin 
nine of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is nor to imply 
that all of the stations provide equal of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

KDKA KDKA-IFM 
1920 1941 

PITTSBURGH 

A Group W Station 

rrIO ADVERT/SING REPRESENTATIVES,/NE, 

R A 

Subscriber to the NAB Radio Code 
Media Code 4 239 6200 0.00 
Westinghouse Broadcasting Company, Inc.. %D1IA 

Radio, 1 Gateway Center. Pittsburgh, Pa. 15222. 
Phone 412-391-3000. TWX 412-642-3036. 

STATION'S PROGRAMMING DESCRIPTION 
KDKA: Varied programming for general audience. 
l'opulor music, personalities. NEWS: 5 min each 
hour on hour except 10 min at 7 am, 8 am. 10 pm. 
15 min at noon, additional 10 min at 6:30 am, 3 
min at 7:30 am & 8:30 am half hour wrapup at 
5:30 pm. Frequent specials and documentaries. Drive 
time programming includes direct weather. sports, 
and traffic reports. TALK: 2 way telephone show 
9:05-10 pm and telephone show 10:05 pm -12M. Sun 
5-8 pm review of week's news. SPORTS: professional 
baseball and football, college football. Contact. Rep- 
resentative for further details. Reed 4/29/68. 

I. PERSONNEL 
General Manager -Al Heacock. 
General Salea Manager -Thomas L. Tiernan. 

2. REPRESENTATIVES 
Radio Advertising Representatives. Inc. 
Canada -Andy McDermott Sales Lid. 

3. FACILITIES 
50,000 w.; 1020 ke, Non -directional 
Operating schedule: 24 hours daily. EST. 
FM FACILITIES 
ERP 47,000 w 92.9 mc. 
Operating schedule: 6 am -midnight Mon thru Sun. 
Duplicates AM 6 am -noon Mon thru Sun. EST. 
Antenna ht.: 869 ft. above average terrain. 

4, AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 'la, 2a, 3a, 3b, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10e, 11c, 12c. 13e. 14e. 
Basic Rates: 22a, 22b, 23a, 24b, 28a, 29a. 
Contracts: 40b, 42a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 60e, 61a, 61b, 62b. 
Cancellation: 70a, 70c, 71a, 73a. () 5 minute program -1:15 min. commercial limita- 
tion. 

TIME RATES 
No. 17 Eft 7/1/68 -Reed 6/3/68. 

AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Fri 3-7 pm. 
A -Mon thru Fri 10 am -3 cwt & 7-9 pm; Sat 10 
am -9 pm. 

B -Mon thru Sat "9 pm -midnight; Sun 8 Dm -mid- 
night & 6-8 am. (") 9 pm -12:30 am April -Septem- 
ber. 
C -Daily 5-6 am; Tues thru Sun 3midnight-3 am. 
(t) 12:30-3 am April -September. 
D -Tues thru Sun 3-5 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

*AAA "AA A 7B C D 
1 x 100 75 65 40 20 15 
156 x 95 71 62 38 19 14 
260 x 90 68 59 36 18 13 
520 x 85 64 55 34 17 12 
780 x 80 60 52 32 16 11 
1040 x 75 56 49 30 15 10 
1500 x 70 53 46 28 14 9 

30 SECONDS 
1 x 85 64 55 34 16 14 
156 x 81 61 52 32 15 13 
260 x ... 77 58 50 31 14 12 
520 x 72 55 47 29 13 11 
780 x 68 52 44 27 12 10 
1040 x 64 19 41 26 11 9 
1500 x 60 45 38 24 10 8 

(") Fixed position: lx rate. All other spots rotate 
6-10 am & 3-7 pm. 
(t) Party Line -Mon thru Sat 10:05 pm -midnight 
or 12:30 am. Talent. add 3.20 per spot. 

IO sec: 502 of 1 -min. Preemptible, Not available 
inC fir D. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: *AAA "AA A tB C D 
5 ti 95 68 62 38 19 14 
10 ti 90 64 59 36 18 13 
20 ti. 85 60 55 34 17 12 
30 ti 80 56 52 32 16 11 
40) 75 53 49 30 15 10 

30 SECONDS 
5 ti 81 58 52 32 15 13 
10 ti 77 55 50 31 14 12 
20 ti 72 52 47 29 13 11 
30 ti 68 49 14 27 12 10 
401 64 45 41 26 11 9 

(") Fixed position: lx rate. All other spots rotate 
6-10 am & 3-7 pin. 
(t) Party Line -Mon thru Sat 10:05 pm -midnight 
or 12:30 am. Talent, add 3.20 per spot. 

Package Plan spots may be combined with other spots 
to earn lower rate, but earned rate will not be retro- 
active on Package Plans. 

8. PROGRAM TIME RATES 
I --Mon thru Sat 6:05-10 am. 
II -Mon thru Sat 3-7 pm. 
III -Mon thru Sat 10 am -3:05 pm & 7-9 pm; Sun 
10 am -8 pm. 
IV -Mon thru Sat 5-6:05 an. & 9 pm -midnight; Sun 
6-10 am & 8 pm -midnight. 
V & VI -Daily midnight -5 am, Rates on request. 

CLASS I 
lx 156x 260x 520x 780x 1000x 

5 min 100 95 90 85 80 75 
10 min 165 157 149 191 132 129 
t/4 hr 200 190 180 170 160 150 
1/2 hr 300 285 270 255 240 225 
1 hr 500 475 450 425 900 375 

CLASS II 
Ix 52x 156x 260x 520x 780x IOOOx 

5 min ... 100 95 90 85 80 75 70 
IO min 165 157 149 141 132 124 116 
1/4 hr 200 190 180 170 160 150 140 
1/2 hr 300 285 270 255 240 225 210 
1 hr 500 475 450 425 400 375 350 

CLASS III 
5 min 75 71 67 63 59 55 51 
10 min 100 95 90 85 80 75 70 
1/4 hr 120 114 108 102 96 90 84 
1/2 hr 180 171 162 153 144 135 126 
1 hr 300 285 270 255 240 225 210 

CLASS IV 
5 min _ 50 47 44 41 38 35 32 
10 min 75 71 68 67 60 56 53 
1/4 hr 90 86 81 77 72 68 63 
1/2 hr 135 129 122 115 108 101 95 
1 hr 225 214 203 191 180 169 158 
Programa may be combined for frequency purposes 
toward spots discounts, but not vice versa. 

10. SPECIAL FEATURES 
NEWS PLANS 

5 -MINUTE NEWSCASTS 
PLAN A 

(]ton thru Sat 9, 10, 11 am & 1, 2, 3 and 9 pm; 
Sun 10 am -7 Dm) 

PER WK, EA: 1 wk 13 wk 26 wk 52 wk 
6 ti 90 86 81 78 
12 ti 86 81 78 73 
18 ti 81 78 73 69 
24 ti 78 73 69 64 

PLAN B 
(Muir thru Sun 6 am and 7, 8, 9, 10 & 11 pm; Sun 

7, 8, & 9 am) 
6 ti 58 55 53 50 
12 ti 55 53 50 48 
18 ti 53 50 98 45 
24 ti 50 48 45 92 

PLAN C 

6 ti (Tues thru Sun midnight, 1 &2 am) 3028 25 23 
12 ti 28 25 23 20 
18 ti 25 23 20 18 
24 ti 23 20 18 15 

PLAN D 
(Tues thru Sun 3, 4, & 5 am) 

6 ti _.... 20 19 18 17 
12 ti 19 18 17 16 
18 ti 17 16 15 14 
24 ti 15 14 13 12 

Neva plans are fully commiasionable and include 
scheduled talent, news service charge and production. 
News plans may be combined with other programs to 
earn lower rates but earned rates will not be re- 
troactive on news plans. 
For all other newscasts and news programs, applicable 
Program rate plus 15% News Service charge on gross 
Ume rate plus talent fee will apply. 

PENNSYLVANIA 

KQV 
1919 

PITTSBURGH 

An ABC Owned Station 

The Eastman Station 
R A B 

Subscriber to the NAB Radio Code 

Media Code 4 239 6250 5.00 
Inc., a subsidiary of American Broadcasting 

Companies, Inc., Chamber of Commerce Bldg., 411 
7th Ave., Pittsburgh, Pa. 15219. Phone 412-281- 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -John D. Gibbs. 
General Sales Manager -John F, Tenaglia. 
Program Director -John Borders. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3, FACILITIES 
5,000 w.; 1410 kc. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 9d, 5, 6b, 7b, 8. 
ltate Protection: 10b, 11b, 12b, 13b, 14b, lib. 
Basic Rates: 20a, 21d, 22a, 23a, 24a, 24b, 24c, 25a, 

29a, 30, 32b, 33d. 
Contracts: 40b, 41, 42a, 43, 45, 46, 48, 49, 50. 
Comb.; Cont. Discounts: 60b. 60f, 61c. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 
Affiliated with the Eastman Network. 
Affiliated with American Contemporary Network, 

TIME RATES 
No. 18 ER 6/1/67-Rec'd 5/17/67. 

AAA ---Mon thru Sat 6-10 am & 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm & 7 pm -midnight; 
Sun 6 am -midnight. 

7. PACKAGE PLANS 
CLASS AAA 

PER W K; () (t) 6 ti 12 ti 18 t1 24 ti 
1 min 65 50 97 44 42 

sec 55 92 38 35 34 - 
CLASS AA 

1 min. 55 44 40 38 37 36 
20/30 see 45 35 32 30 29 28 

(') Fixed position. 
(t) Less than 8 ti. 

10 -sec ID's: 50% of 1 -min. May combine with other 
spot units for frequency discounts. 

COMBINATION PACKAGE PLANS 
PER WK, EA: 12 ti 18 ti 24 ti 30 ti 36 ti 
1 min 90 39 38 36 34 
20130 sec 32 30 29 28 27 
Scheduled: AAA 1/4 6-10 am, 1/4 3-7 pm; AA 1/4 
10 am -3 pm, 1/4 7 pm -midnight, when available. 

ANNUAL BULK RATES -AAA- AA - 
1 min 30 see I min 30 see 

500 spots _ 38 31 34 28 
750 opota _ 36 29 32 26 
1000 spots_ 34 28 30 24 
1500 spots 32 26 28 23 
Rates earned within 52 -week period from date of 
contract. Advertisers may continue at earned Annual 
Bulk rate as long as consecutive week advertising is 
maintained. Do not combine with any other plans 
for further discounts. 

le. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK EA, ROTATING 
_ 

AAA AA 
Fixed strip .-......._. 90 75 
1-5 ti _..._........ _. ...... _.._........ _._.._ 75 63 
6-10 ti _-..._.-._.._....__... 68 57 
11-15 ti _..._..._.-..__ 63 54 
16-20 ti - .. 60 52 
Contains 1 full minute spot plus open and close com- 
mercial billboard. 

WAMO 
1948 

PITTSBURGH 

Independent Negro 

Media Code 4 239 6300 8.00 
Dynamic Broadcasting Inc.. 1811 Blvd. of Allies, 

Pittsburgh, Pa, 15219. Phone 412-471-2181. 

STATION'S PROGRAMMING DESCRIPTION 
WAMO: Programmed for Negro listener. 
AIR PERSONALITIES handle all segments. Rhythm 
and blues music format. NEWS: 5 min at :55 
headlines at :25. Negro community news 75%. na- 
tional and other local news 25%. 3 man news de- 
partment, 1 mobile unit. SPORTS: at 7:30 am & 
5:30 11m, Station participates in fund drives for 
community activities. Personalities available for re- 
mote broadcasts and endorsements. Contact Repre- 
sentative for further details. Recd 7/21/67. 

I. PERSONNEL 
President -Leonard E. Walk. 
Vice-Pres. & Nat'l Sales Mgr. Joe Bassett. 
General Manager -Walter L. Jones. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
1,000 w, days; 860 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%; net time only. 

(This listing continued on next page) 
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PENNSYLVANIA 
Pittsburgh -W A M 0 -Continued 
5. GENERAL ADVERTISING See coded regulations 

General: 3a. 3b, la, 5, 6a, 7a, 8. 
Rate l'rotection: lob. 11b. 12b. 13b. 14b. 
Basic Rates: 22a. 22b. 23a, 24a, 25a, 29a. 
Contracts: 40a, 46, 47a, 48. 
Comb.: Cont. Discounts: 60b, 61a, 61b. 
Cancellation: 71a. 
5% discount when comparable schedule is purchased 
in combination with either WUFO Buffalo, WOAH 
Miami or WILD Boston. 7-1/2% discount when pur- 
chased in combination with any 3 stations and 10% 
discount when purchased in combination with all 4 
stations. 

TIME RATES 
Rates effective July 1, 1965. (Card No. 8.) 

Card received July 26, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 1 min 
1 ti 15.00 104 ti ..... 12.00 
13 ti 14.25 156 ti._ ........ 11.25 
26 ti 13.50 260 ti ...._._ 10.50 
52 ti 12.75 312 ti 9.75 
30 seconde -75% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES 

PER Wit: 1 min 1 min 
60 ti 420. 30 270. 
54 U 405. 24 U ___.._.._...-... 222. 
48 ti._...._.._......__....... 384. 18 U._......__..._.-._.._ 171. 
42 U._......__.._.._......... 352. 12 U._......__.. 120. 
36 ti 313. 
Package ratee ROS and must be used within 1 week, 
Minimum of 4 weeks for 12 Package. 

8. PROGRAM TIME RATES 
Ix 19x 26x 52x 104x 156x 260x 312x 

1 hr 150 145 140 135 130 125 120 115 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

12 ti per wk..._.._ 180. 6 U per wk._.._......_... 100. 

WAMO-FM 
1960 

PITTSBURGH 

RIAIB ©OF MD 
Media Code 4 239 6901 6.00 
Dynamic Broadcasting Inc., 1811 Blvd. of Allies, 

Pittsburgh, Pa. 15219. Phone 412-471-2181. 
STATION'S PROGRAMMING DESCRIPTION 

WAMO-FM: Programmed for Negro listener. 
Simulcast except 9-11 am gospel, 11 am -noon tele- 
phone conversation show with air personality using 
open telephone lines, noon -1 pm and Sun 6 am -1 
pm gospel, weekdays 9:30 pm jazz. Contact Repre- 
sentative for further details. Reed 7/21/67. 

I. PERSONNEL 
President --Leonard E. Walk. 
Vice -Pros. & Nat'l Sales Mgr. Joe Bassett. 
General Manager -Walter L. Jones. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
72,000 w.; 105.9 mc. 
Antenna ht.: 440 fis above average terrain. 
Operating schedule: 24 hrs. daily. EST. 

4. AGENCY COMMISSION 
15%. no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WAMO listing for coded regulations. 
5% discount when comparable schedule is purchasea 
in combination with either WUFO Buffalo, WOAH 
Miami or WILD Boston. 7-1/2% discount when pur- 
chased in combination with any 3 stations and 10% 
discount when purchased in combination with all 4 
stations. 

TIME RATES 
Rates effective July 1, 1965. (Card No. 8.) 

Card received July 29, 1965. 
6. SPOT ANNOUNCEMENTS 

1min 1min 
1 ti 7.50 104 ti.. ........... -......_... 5.50 
13 ti 
26 ti..._ .............._.._ 6.50 312 ti .-... 4.50 
52 ti 6.00 
30 seconds -75% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES 

PER WK: 1 min 1 min 
12 ti 4.50 30 ti 3.75 
18 tl 4.25 36 ti._........_.._..__....._ 3.50 
24 ti 4.00 
Package rates ROS and must be used within 1 week. 
Minimum of 4 weeks for 12 Package. 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 min 

1 z. 75 45 30 15 
DISCOUNTS 

13e-5% 52x-12-1/2% 1562-20% 
26e--10% 504e-15;ó 260e-25% 

WARO 
1957 

CITY OF LICENSE 
CANONSBURG 

Country & Western 
A Universal Owned Station 

(This is a duplicate of the listing appearing under 
Canonsburg. Pa.) 
Universel Communications of Pittsburgh. Inc., Box 

13131, Pittsburgh, Pa. 15243. Phones 412-531- 
8800, 912-745-5400. 

I. PERSONNEL 
President -Marvin B. Kosofaky. 
Vice -President -Lawrence Brandon. 
General Manager -Jim Thompson. 

2. REPRESENTATIVES 
Universal Broadcasting Corporation. 
Dora -Clayton Agency, Inc. 

3. FACILITIES 
250 w. days; 540 kc. Directional. 
Operating schedule: 5:45 am -8:45 pm. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 4a. 5, 6a, 7a. 
Rate Protection: 10g, 11g, 12g, 13g, 14g. 15a, 15e. 
Basic Rates: 20b, 21a, 21d, 22a, 23b, 24c, 25a, 28b, 

28e, 30, 33a. 
Contracts: 40a. 92b, 92d, 46, 47a, 51b. 
Comb.; Cont. Discounts: 69b, 60e, 62d. 
Cancellation: 70a, 70e. 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
ER 5/15/67 -Reed 5/19/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 e 11.50 312 z..._.._.._ ............. 8.50 
26 e 11.00 520 e..._.._ __ . 8.00 
52 x 10.50 824 x..._....._.._.-.._ 7.50 
104 z 10.00 1248 e 7.00 
156 x. 9.50 30 sec: 80% of 1 -min. 
280 e 9.00 ID's: 50% of 1 -min. 

7. PACKAGE PLANS 
PER WK: IO ti 15 ti 20 01 25 01 

1 min 95 135 170 200 
8. PROGRAM TIME RATES 

Ix 26x 52x 104e 156x 260e 312e 
1 hr.... 80.00 76.50 73.00 69.50 66.00 62.50 59.00 
1/2 hr 84.00 62.00 60.00 58.00 56.00 54.00 52.00 
1/4 hr 40.00 38.00 36.00 34.00 32.00 30.00 28.00 
10 min 24.00 23.00 22.00 21.00 20.00 19.00 18.00 
5 min.. 18.00 17.00 16.00 15.00 14.00 13.00 12.00 

(D) 

WEDO 
1946 

McKEESPORT 

CBS Radio Network 
RAB 

Media Code 4 239 6350 3.00 
Tri -City Broadcasting Co Box 810, 547 Fifth Ave., 

McKeesport, Pa. 15132. Phone 412-461-3113. 412- 
664-7167. 
STATION'S PROGRAMMING DESCRIPTION 

WEDO: Programmed for adult and young adult 
audiences. 
NEWS: network on hour followed by local coverage, 
15 min. TALK: programming includes live trading 
post telephone show 12:35-1 pm weekdays. 5 min 
features on half hour. AM -PM traffic reports. 4:35 
sports break. MUSIC: standards, popular albums, 
some folk. Rec'd 12/18/67. 

I. PERSONNEL 
Pres. & Gen"' Mgr. -E. J. Hirshberg. 
Program Director -Paul Clifford. 
Station Sales Manager -Spencer Hirshberg. 

3. FACILITIES 
1.000 w. days: 810 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a. 3d, 4a, 5, 6a. 
Rate Protection: 10h, 11b, 12b, 13b, 14b, 15b. 
Basic hates: 22a, 23a, 24b. 25c, 28a, 29a. 33b. 
Contracts: 40a. 42b, 48. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 70a. 70c, 71b, 72, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Eft Rec'd 10/30/67. 

6. SPOT ANNOUNCEMENTS 
BULK RATE 

10 sec 20 sec 30 sec 1 min 
1 tl..._..._._. 4.00 5.60 8.40 8.00 
13 tt._....__ 3.80 5.30 6.10 7.60 
26 tl.-._ 3.60 5.00 5.75 1.20 
52 tI ..- _.-- . 
156 ti_ _....._...._ 3.20 4.50 5.10 6.40 
280 ti........__..._ 3.00 4.20 4.80 6.00 
520 ti 2.80 3.80 4.50 5.60 
1000 ti 2.60 3.65 4.15 5.20 
Fixed Position add 2.00 to minute rate. 
30 -seconds -80% of minute rate. 
20 -seconds -70% of minute rate. 
10 -seconds -50% of minute rate. 

7. PACKAGE PLANS 
WEEKLY 1 MINUTE PACKAGE PLANS 

(ROS) 
eac.` 

PER WK: l wk 13 wk 26 wk 52 wk 
5 ti 7.20 8.80 8.40 6.00 
10 ti 6.40 6.00 5.60 5.20 
20 ti 5.60 5.20 4.80 4.40 
40 ti 4.00 4.40 4.00 4.00 

WEEKEND PLAN 

t0 
I0 20 t 

1 min ..._._.._....___......_. 60 4.50 
30 sec._ .._.-.. 4.50 4.00 

8. PROGRAM TIME RATES 
1 hr I/2 hr I/4 hr 10 min 5 min 

1 z 100 60 40 30 25 

WEEP 
1947 

PITTSBURGH 

Country Music 

Media Code 4 239 6400 6.00 
Golden Triangle Broadcasting Corp., 107 6th St., Pittsburgh, Pa, 15222. Phone 412-471-9950. 

I. PERSONNEL 
President -Myron Jones. 
General Manager -Roger Willoughhby-Ray. 
General Sales Manager -Bob Link. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Regional -Regional Rep Corp., Ohio Station Repre- 

sentatives Division, 

3. FACILITIES 
1,000 w. days; 1080 kc. Non -directional. 
Operating schedule: Sign -on -local sunset. EST. 
Simulcast during AM operational hours. For nen- 
simuleast facilities see WEEP -FM. 

4. AGENCY COMMISSION 
15% on station time only. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General; la, 3a, 3b, 4a, 4d, 5. 6a, 7a. 
Rate Protection: lob, 111). 12b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 29a. 
Contracts: 40a. 42b. 45, 46. 
Comb.; Cont. Discounts: 60k, 81a, 61b, 61c, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with American Information Network. 

TIME RATES 
ER Recd 9/2/66. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104e 156x 260e 

1 min 25.00 24.00 20.00 16.00 12.00 
30 sec ..............._ 20.00 19.20 16.00 12.80 9.60 
10 sec 12.50 12.00 10.00 8.00 6.00 

7. PACKAGE PLANS 
PER WK: I wk 13wk 26wk 52wk 
5 ti 14 13 12 11 
10 ti 12 11 10 9 
20 ti 11 10 9 8 
30+ 10 9 8 7 
30 -seconds -80% of 1 minute rate. 
10 -seconds -50% of 1 minute rate. 

10. SPECIAL FEATURES 
5 minute news and/or sportscasts-1-1/2 applicable 
1 -minute rate. 

W E E P -FM 
1962 

NAn 

Media Code 4 239 6401 4.00 
Golden Triangle Broadcasting, Inc., 107 8th St., 

Pittsburgh, Pa. 15222. Phone 412-471-9950. 
I. PERSONNEL 

President -Myron Jones. 
General Manager -Roger Willoughby -Ray. 
General Sales Manager -Bob Link. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Ohio -Regional Rep Cory. 

3. FACILITIES 
ERP 36,000 w.; 107.9 mc. 
Operating schedule: 6:00-2:00 am, EST, DST. 
Antenna ht,: 420 ft. above average terrain. 
Partial simulcast operation with WEEP -AM. For 
simulcast rates. see WEEP -AM. WEEP -FM listing. 

4. AGENCY COMMISSION 
15% on time: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WEEP listing for coded regulations. 
Affiliated with MRS Radio Network. 

TIME RATES 
Eft' 3/l/67-Rec'd 1/30/67. 

6. SPOT ANNOUNCEMENTS 
le 52x 104e 156e 260e 

1 min ....._........_..__ 12.00 10.00 8.00 7.00 6.00 
30 sec 10.00 8.00 7.00 6.00 5.00 
10 sec 8.00 5.00 4.00 3.50 3.00 

8. PROGRAM TIME RATES 
PER WK: I wk ISwk 26wk 52wk 
5 ti._..__._.._,._.._......_.._..__. 8.00 7.00 6.00 5.00 
10 ti._ _.._.._ _.._...._... 7.50 6.50 5.50 4.50 
20 ti. _.__.._... 6.00 5.00 4.50 4.00 

WJAS WJAS-FM 
1921 1948 

PITTSBURGH 

An NBC Owned Station 

NBC Radio Network 
R A B 

An NBC Station 
Subscriber to the NAB Radio Code 

Media Code 4 299 6450 1.00 
National Broadcasting Co., Inc., 1459 Crane Ave.. 

Pittsburgh, Pa. 15220. Phone 412-343-0500. TWX 
412-343-1922. 
STATION'S PROGRAMMING DESCRIPTION 

WJAS: Programmed for general interest. 
PERSONALITIES handle all segments. Magazine 
type format, middle-of-the-road music, interviewa, 
special reports, comedy vignettes, commentary, sports 
features 24 hours a day except for telephone conversa- 
tion and interview program 6-8 pm, M -F. NEWS: 
network 5 min on hour followed by 3 min local. 5 
min network and local commentary on half hour. 8 
man news department, 3 mobile units, tri -state 
stringer system, AP, UPI, network. Sat and Sun 
network and local programming similar. Primarily 
same middle-of-the-road music policy. Contact Rep- 
resentative for further details. Recd 1/2/88. 

I. PERSONNEL 
Station Manager -Earl Bancher. 
Manager. Sales -James L. Shannon. 

2. REPRESENTATIVES 
Henry I. Christal Co., Inc. 

9. FACILITIES 
5.000 w.; 1320 kc. Directional -night only. 
Operating schedule: 24 hours daily. EST. 
FM FACILITIES 
ERP 24.000 w.: 99.7 Inc. 
Operating schedule: 5:30 am -midnight Mon thru 
Pri; 5:30-1 am Bat; 7:30-1 am Sun. Duplicates AM 
5:30-10 am & 4-8 pm Mon thru Fri; 5:30 am -3 pm 
Sat; 7:30 am -3 pm Sun. 
Antenna ht. -470 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time. Published rates apply only if 
payments are made on or before due date specified 
In contract. Otherwise. net amount due (before de- 
duction of agency commission, if any) is increased by 
2%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3b. 4a, 9d. 5, 6a, 7b, 8. 
Rate Protection: 10h. 1lb. 12b, 13b. 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 25a. 26, 26a, 

29a. 
Contracta: 92b. 45. 46, 47a, 48. 49. 
Comb.; Cont. Discounts: 60k, 81a. 61b, 61e, 62b, 62e, 

Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with NBC Radio Network. 
All producta and/or services, programe and eons- 
merrial copy are subject to acceptance and approval 
of the station. 
Time of broadcast of programs oceuring in networe 
option time is subject to change to other periods en 
28 days' notice to accommodate network broadcasts. 
Times noted herein are approximate. 

TIME RATES 
No. 3 ER 8/1/67 -Reed 11/3/87. 

7. PACKAGE PLANS 
A -Mon lhru Fri 6-10 am & 3-7 pm. 
B -Mon thru Fri 10 am -3 pm & 7-8 pm. 
C -Mon thru Fri 5:30-6 am & 8 pm -1 am; Sat & 
Sun all day. 

1 MINUTE 
PER WK: I ti S tl 10 ti 15 tI 20 tI 

A 30 21 19 17 15 
R 25 18 16 14 13 
C 16 13 11 9 8 

20 AND 30 SECONDS 
A .. 22 18 14 13 11 
B 18 13 12 10 9 
C 12 9 8 7 6 

10 SECONDS 
A 15 11 10 9 8 
B 13 9 8 7 6 
C 11 

8. PROGRAM TIME RATES 
7 6 5 4 

A -Mon thru Fri 6-10 am & 3-7 pm. 
B -Mon thru Fri 10 am -3 pm; Sat & Sun all day, 
C -All other times. -10 min- -5 mIn- 

A B C A BC 
Ea 58 96 36 41 33 24 

PROGRAM DISCOUNTS 
13x- 5% 52e -15% 156e-25% 
28e-10% 104e-20% 260e-30% 
All spots or programs, regardless of length or rate 
classification, may be combined for discounts. 
Programs and spots may not be combined for discounts. 

WKJ F (FM) 
1948 

PITTSBURGH 

CZILL,111 QUALITY MEDIA 
INCORPORATED 

R A ©OF MD 
Media Code 4 239 6500 3.00 
WKJF, Inc., Grandview, Pittsburgh. Pa. 15211. 

Phone 412-361-8100. TWX NY 4030. 
STATION'S PROGRAMMING DESCRIPTION 

WKJF (FM): Programmed for adults. 
MUSIC: general popular, mostly instrumental stand- 
ards with about 15% vocal groups. Weekend pro- grams: 3 hours dance bands, 1 hour organ, 1 hour 
light classics. NEWS: on hour, 5 min. 10 min at 
noon & 6 pm. Daily percentage: 85% music, 10% 
news, local, national, and international. 5% miscel- 
laneous features such as book reviews and commen- 
tary. COMMERCIAL POLICY 8 minutes maximum 
per hour, scheduled every quarter hour. Contact 
Representative for further details- Rec'd 10/13/67. 

I. PERSONNEL 
General Manager -Robert G. Clarke. 
Program Manager -Jerome S. Roberts. 
Commercial Manager -Arthur D. Stein. 

2. REPRESENTATIVES 
Duality Media Incorporated. 

3. FACILITIES 
ERP 40,000 w. (horiz.), 40,000 w. (vert.); 93.7 mc. 
Stereo 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 530 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b. 40, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10h. 11b. 
Basle Rates: 23a, 29h, 26, 29a. 
Contracts: 40a, 45, 46. 
Cancellation: 71a, 73a. 

TIME RATES 
Eft 8/1/86 -Reed 8/1/66. 

Class AA -6:00 pm -midnight Mon thru Sun. 
Class A-6:00 am -8:00 pm Mon thru Sun. 

6. SPOT ANNOUNCEMENTS -I mitt- -20/30 see - 
AA A AA A 
21 18 17 15 
20 17 16 14 
18 15 14 12 
15 13 12 10 
14 12 11 9 
12 10 9 7 

1 x 
52 x._ 
158 X. 

260 e 
500 e 
1000 z 

10. SPECIAL FEATURES 
5 min News -1-1/2x applicable 1 min rate. 

WLOA WLOA-FM 
1947 1959 

BRADDOCK 

HERBERT E. GROSKIN 
& COMPANY 

Media Code 4 239 6550 8.00 
Matta Broadcasting Co., 1233 Braddock Ave., Brad- 

dock, Pa. 15104. Phone 412-351-1100. 
STATION'S PROGRAMMING DESCRIPTION 

WLOA: Programmed for adults. 
MUSIC: general standards, ahowtunes, light classics 
and classics. mostly instrumentals. Choral 5%. 
Classics programmed after 9 pm. NEWS: local, 
national and international. Mornings on hour and 
halt hour 8-9 am. Remainder on hour. Business news 
and stock market report, 3 times daily. Women's 
show at 11:30 am M -W -F. COMMERCIAL POLICY: 
5 minutes maximum per hour, No double spotting. 1 
hour competitive protection. Contact Representative 
for further details. Rec'd 5/8/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -William G. Matta. 
Program Director -E. R. Matta. 
Commercial Manager -William J. Matta 
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Pittsburgh -W L 0 A, W L 0 A-FM-Cont'd 
2. REPRESENTATIVES 

Herbert E. Groskin & Company. 
3. FACILITIES 

1,000 w. days; 1550 kc. 
Non -directional. 

Operating schedule: Sign -on -local sunset. EST. 
FM FACILITIES 
ERP 68,000 w.; 96.9 me. Stereo. 
Licensed to operate unlimited hours. 
Operating schedule: 6-1 am daily. EST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulation 
General: la, 2a. 3a, 3b, 4a. 9d, 5, 6b. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20e. 22b, 23a. 24b. 26, 28a, 29a. 
Contracts: 40a, 42b. 45. 46, 47a. 
Comb.; Cont. Discounts: 60b, 80k, 61a, 62b. 
Cancellation: 70e. 70c. 71a, 73a. 

TIME RATES 
ER 9/1/67 -Reed 10/23/67. 

8. SPOT ANNOUNCEMENTS 
Ix 52x 104x 158x 912x 500x 1000x 

1 min 20.00 19.00 18.00 17.00 15.00 13.00 12.00 
30 sec 16.00 15.00 14.00 13.00 12.00 10.00 9.00 
10 sec 10.00 9.50 9.00 8.50 7.50 6.50 6.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 x 100 80 40 33 25 
52 x _ 95 57 37 31 24 
104 x _. 90 55 35 29 23 
158 x 85 52 33 27 22 
312 x 80 50 31 25 21 

10. SPECIAL FEATURES 
5 -min newscasts -6 wkly 125 
Stock market report & business review -5 wkly_. 150 
Time or weather reports -6 wkly ...... _._._ 60 
Blanch Anderson's Show -applicable rate, plus_. 5 

WMCK 
1946 

McKEESPORT 
Media Code 4 239 6600 1.00 
Mon -lough Broadcasting Co., Inc.. Box 10960, Pitts- 

burgh 36. Pa. Phone 412-461-4221: Elks Temple. 
McKeesport. Pa. 15136. Phone 412-678-8888. 

I. PERSONNEL 
Pres. & Gen 'l Mgr. -Robert M. Cox. 
Sta. & Sales Mgr. -Peter N. Stanton. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Upstate New York. Pennsylvania, Ohio. Indiana & 

Kentucky -Regional Reps. Corp. 
3. FACILITIES 

5,000 w. days, 1,000 w. nights; 1360 ke. 
Directional -night only. 

Operating schedule: 6:00 am -midnight Mon thru Sat; 
8:00 am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on net time and talent; no nab discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3a, lb, 40, 4d, 5. 60, 7a. 8. 
Rate Protection: 10a. lla, I2a, 13a, 14a. 
Basic Rates: 20a, 22a. 22b. 23a. 24b. 25a, 26. 28b. 

29a. 
Contracts: 40a. 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61a. 82b. 
Cancellation: 70a. 70c. 71a. 73a. 
Affiliated with American Entertainment Network. 
Affiliated with MBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1961. 
Card received February 2. 1961. 

B. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 

hr. hr. hr. min. min. min. 
30 

see. 
1 time.. 100.00 65.00 40.00 33.00 25.00 13.00 10.00 

13 times 95.00 62.00 38.00 31.00 23.00 12.50 9.50 
28 times 90.00 59.00 36.00 29.00 21.00 12.00 9.00 
52 time, 85.00 56.00 34.00 27.00 19.00 11.50 8.50 

104 times 80.00 53.00 32.00 25.00 17.00 11.00 8.00 
312 times 75.00 50.00 30.00 23.00 15.00 10.50 7.50 
624 times 70.00 47.00 28.00 21.00 13.00 10.00 7.00 
10 second ID announcements -1/2 of applicable 1 - 
minute rate. 

10. SPECIAL FEATURES 
News Service -5 minutes: 13 weeks minimum: 
Per week: Each Total Each Total 

3 times 16.00 48.00 9 times.... 14.00 126.00 
6 times 15.00 90.00 12 times.. 18.00 156 00 

WPIT WPIT-FM 
1947 18+8 

PITTSBURGH 

NAOS 

A Runt Craft Station 
Media Code 4 299 6650 6.00 
WRCP Broadcasting Corp., Pick -Roosevelt Hotel, 

6th St. and Penn Ave., Pittsburgh, Pa. 15222. 
Phone 412-281-1900. 

I. PERSONNEL 
General Manager -Andrew F. Hofmann. 

3. FACILITIES 
5,000 w. days; 730 ke. Non -directional. 
Operating schedule: Sign -on -local sunset. EST. 
FM -ERP 19.000 w.: 101.5 mc. 
Antenna ht.: 510 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a. lb, 3a. 4a, 4d, 5, 6a. 7a, 8. 
Rate Protection: lob, llb. 12b. 13h. 14e. 15e. 18. 
Basic Rates: 20b. 21b. 21d. 22a, 

25a. 28. 28e. 29a. 30. 32b. 33a. 
23a, 23h, 24b, 24c, 

Contracte: 40e. 41, 42a, 42c, 43, 
49. 51b, 51e. 

14b, 45, 46, 97a, 

Comb.; Cont. Discounts: 60a. 60c, God, 601. 61a, 62e. 
62b. 62d. 

Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Member: Country Music Network. 

TIME RATES 
Rates effective 

Rata received November 24. 1965. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

PER WK: 1 wk 
1-5 tl........._............__...._...._..__._...__ 25. 
8 ti 24. 
12 ti _ _. 23. 
18 ti 22. 
30 seconds -75% of minute rates. 
10 seconds -50% of minute rates. 

8. PROGRAM TIME RATES 

4 wk 52 wk 
24. 21. 
23. 20. 
22. 19. 
21. 18. 

1 ti 13 ti 52 ti 260 ti 
1 hr ..._...._ 200. 175. 150. 115. 
1/2 hr._ 125. 100. 90. 65. 
1/4 hr 100. 90. 80. 55. 
10 min. 65. 60. 55. 40. 
5 min. __....._.. 50. 45. 40. 30. 

WTAE WTAE-FM 
1922 1960 

PITTSBURGH 

Subscriber to the NAB Radio Code 
Media Code 4 239 6700 9.00 
WTAE Broadcast Division -The Hearst Corp., 400 

.Ardmore Blvd.. Pittsburgh- Pa. 15230. Phone 412- 
242-4300. TWX 412-642-4095. 

STATION'S PROGRAMMING DESCRIPTION 
WTAE: Programmed for adults and young adults. 
7 personalities emcee operation. MUSIC: popular of 
adult appeal and standards, albums and singles. 
NEWS: 5 min every hour on hour. Headlines at :30, 
except 10 min at 7 am. 8 em & 5 pm, and 5 min at 
6:30 am, 7:30 am, 8:30 am, 4:30 pm, 5:30 pm. 16 
man news staff. 4 mobile news units. 8 wire services, 
plus UPI audio. Information programming includes 
private weather forecasting service, sports and market 
reports in drive time. TALK: 2 way telephone shows 
featuring guests Sat 7-11 pm, Sun 7 pm -12M. COM- 
MERCIAL POLICY: 16 minutes or 20 unite per 
hour. Contact Representative for further details. 
Reed 4/8/68. 

I. PERSONNEL 
Vice-Pres. & Sta. Mgr. -F. Geer Parkinson. 
Sales Manager -Richard K. Ross. 
Program Director -Donald L. Shafer. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

9. FACItITIES 
5,000 w.; 1250 kc. 

Directional -night only. 
Operating schedule: 24 hours daily (except 8:00 a.m. 
to 7:nn a.m. Sunday). EST. 
FM -ERP 30.000 w.; 98.1 mc. 
Antenna ht.: 296 ft. above average terrain. 
Operating schedule: 6 am -midnight Mon thru Sun. 
Duplicates AM 10 am -7 pm Mon thru Sat: 10 em - 
6 pm Sun. 
WTAE-FM not available on a commercial basis dur- 
ing non -simulcast hours. 

4. AGENCY COMMISSION 
15% on net time charges; no cash discount. 

5. GENERAL ADVERTISING See coded regulation 
NAB Radio Code Advertising Standards apply. 
General: le, 2a, 2b, 3a, 4e, 4d. 5. 6b, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15a, 18. 
Basic Ratea: 20b, 21e, 21h. 21d, 22a, 23a, 23b, 24b, 

24c, 25a, 27, 28a, 29a, 30, 32b. 33a. 
Contracts: 40e. 91, 42a, 42c, 43, 49a, 46, 49, 51b, 

51e. 
Comb.; Cont. Discounts: 60b, 60d, 60g, 60h, 601, 61a, 

62b. 
Cancellation: 70a, 70c, 71e, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Where a national spot advertiser for a period of at 
least two years has used a thousand or more spot 
announcements within each contract year, he will 
continue to be billed at the thousand -time rate for 
each subsequent year. 
In the event such an advertiser discontinues without 
completing a contract year after two years, he will 
not be short -rated. However, when that advertiser 
resumes a spot schedule he will be subject to the 
existing frequency discounts as earned until such 
time as he fulfills the provision of broadcuting a 
thousand or more announcements within the contract 
year for a period of two consecutive years. 

TIME RATES 
No. 5 Eft 4/1/68-Rec'd 2/29/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm; Sun all day. 
B -Mon thru Sun 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER YR; lx 52x 156x 260x 520x 1040x 
PER WK: I tl 601 1201 18 ti 24 ti 30tí 
1 min 60 57 52 48 96 43 
30 sec 48 46 42 38 36 34 

CLASS A 
1 min 55 52 47 42 39 38 
30 sec 44 42 38 34 31 29 

CLASS B 
1 min 30 28 26 24 22 19 
30 sec 24 22 21 19 18 15 
10 sec: 50% of applicable 1 -min. Subject to pre- 
emption. All time classifications are combinable for 
weekly frequency. 
1 -minute and 30 -second spots may be combined for 
weekly frequency. 
10 -second spots may be combined with 1 -minute and 
30 -second spots to earn weekly frequency for 10 - 
second spots only. 
Fixed position -applicable rate plus 5.00. 

7. PACKAGE PLANS 
1 -MINUTE TOTAL AUDIENCE PLANS 

PLAN: 12 18 24 
AA -Mon thru Sat 6-10 am 3 4 6 
A -Mon thru Sun 10 am -3 pm 3 6 6 
AA -Mon thru Sat 3-7 pm 3 4 6 
B -Mon thru Sun 7 pm -midnight 3 4 6 
Per wk. ea 40 35 31 
Total Audience Plans may be combined with other 
spots or plans for frequency purposes but earned 
rate will not be retroactive on package plans. 

we deliver grownups 

(the ones with grownup buying power) 
And at the best cpm in Pittsburgh. All three surveys 
continue to show a major change in listening habits, and 
prove Pittsburgh is no longer an automatic buy. 

For details, check McGavren-Guild-PGW. It's the demo- 
graphic thing to do. 

1,11THER,,, 1250 

PENNSYLVANIA 

WWSW WWSW-FM 
1932 1940 

PITTSBURGH 

BLAIR RADIO 
R A B 

Subscriber to the NAB Radio Cede 
Media Code 4 239 6750 4.00 
WWSW Radio. Inc., 1 Allegheny Square, Pittsburgh. 

Pa. 15212. Phone 412-322-5500. 
I. PERSONNEL 

President -fete Schloss. 
Vice-Pres. & Gen'i Mar. -Ben W. Muros. 
Nat'l Sales Co-ordinator-Robert Mortensen. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5.000 w.; 970 kc. Directional. 
Operating schedule: 24 hours daily. EST. 
ERP 50.000 w.; 94.5 me. 
Antenna ht.: 810 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

S. GENERAL ADVERTISING Ses coded regulation 
NAB Radio Code Advertising Standards apply. 
General: 2a. 2b, 3a, 4a, 4d, 5, 6b, 7b. 8. 
Rate Protection: 10e, 11e. 12c. 13e, 19c. 15e. 15b. 
Basic Rates: 20b, 21a. 21b, 2Id, 22a, 23e. 24c, 33b. 
Contracts: 40e, 41, 42a, 44a, 45, 46, 50. 51a. 51e. 
Comb.; Cont. Discounts: 60f, 601, 801. 61a, 62b. 
Cancellation: 70a. 70c, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
ER 11/1/68-Ree'd 10/2/68. 

AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 p -a, eat 6 am -7 pm; Sun 
noon -7 pm. 
B -Mon thru Sun 7 pm -midnight; Sun 7 am -noon. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 6ti 12tí 18ti 24t1 SO ti 
1 min 50.00 47.50 45.00 42.50 90.00 37.50 
20/30 sec 40.00 38.00 38.00 34.00 32.00 30.00 

CLASS A 
1 min 45.00 43.00 41.00 38.00 36.00 33.00 
20/30 sec 36.00 34.00 33.00 30.00 29.00 27.00 

CLASS B 
1 min. 25.00 24.00 22.50 21.00 20.00 19.00 
20/30 sec 20.00 19.00 18.00 17.00 16.00 15.00 

10 SECONDS 
Mon thru Sat 6 am -7 pm; Sun noon -7 pm, flat 25.00. 
All other times, flat 15.00. 

DISCOUNTS 
52 wk -10% 

10. SPECIAL FEATURES 
Fixed position and spots within news add 5.00 
commissionable to applicable rate. 

WYDD(FM) 
1962 

PITTSBURGH 

©FIMD 
Media Cede 4 239 6800 7.00 
Gateway Broadcasting Enterprises, Inc.. WYDD 

Suite. Gateway Towers. Gateway Center. Pittsburgh. 
Pa. 15222. Phone 412-362-2144. 
STATION'S PROGRAMMING DESCRIPTION 

WYDD (FM): Programmed for adults and young 
adults. 
MUSIC: middle-of-the-road, mainstream jazz, show - 
tunes. classics 1-3 pm Sat. Personalities handle 80% 
of all programming. Female DJ 6-30 am M -Sat. 
NEWS: network news 11:15 am -11:15 pm. Other 
news at :15 all other hours UPI wire. Features: 
sports, market and air traveler reports, reviews of 
books, plays, etc.. 8 am -4 pm & 12M daily. Weather 
and time at peak hours of interest. COMMERCIAL 
POLICY: 8 commercial interruptions per hour. Con- 
tact Representative for further details. Rec'd 6/12/88. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Nelson L. Goldberg. 
National Sales Manager -Eric Hughes. 
Program Manager -Mrs. Babette Doniger Mandell. 

2. REPRESENTATIVES 
Pittsburgh -Gateway Reps. Inc. 

3. FACILITIES 
ERP 50,000 w- (horir. & vert.); 104.7 mc. Stereo. 
Operating schedule: 6-1 am Mon thru Bun. EST. 
Antenna ht.: 1.573 ft. above sea level. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulation 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. 3e. 4e. 40, 5. eb. 7b, 8. 
Rau Protection: 15b. 
Basic Rates: 20a. 21b, 214. 24ds, 25a. 28c, 29e. 
Contracts: 40a, 45, 48, 47c, 48. 
Comb.: Cont. Discounts: 60b, 62d. 
Cancellation: 70b, 70d, 71a. 72. 
Affiliated with American FM Network. 
Member: The Groskin Group. 
Maximum spots for one hour -8 commercial minutes; 
15 -minute separation between competitive accounts; 
1 -minute and 30 -second 

pRots. TIME 
ER Recd 11/2/67. 

8. SPOT ANNOUNCEMENTS 
ix 151 50x 80x 1251 2506 500x 

1 min 20 19 18 17 16 15 14 

8. PROGRAM TIME RATES 
Ix 151 301 601 125x 250x SOOx 

1 hr... ...... 140 133 128 120 114 108 103 
1/2 hr 105 100 95 90 86 82 76 
5 min 59 56 53 50 48 46 44 

lo. SPECIAL FEATURES 
Full participation: 
Boston Symphony Concerts -Sat noon -I Dm...._..-. 240 

(Pittsburgh continued on next page) 
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PENNSYLVANIA 
Pittsburgh -Continued 

WZUM 
1962 

CARNEGIE 
Media Code 4 239 6850 2.00 
PS Broadcasting Corp. Box 4442, 201 Ewing Rd., 

Pittsburgh. Pa. 15205., Phone 922-0550. 
I. PERSONNEL 

Pres. & Gen 'l Mgr. -James D. Psihoulis. 
2. REPRESENTATIVES 

New York -Dore & Allen, Inc. 
South -Dora -Clayton Agency, Inc. 

3. FACILITIES 
1.000 w.; 1.590 kc. 
Directional -daytime only. 
Operating schedule: 6:00 am -6:00 pm. EST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 3a, 3b, 4a, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 23a, 24b, 28b, 29a. 
t.untracts: 40a. 42b. 45, 48. 47a. 
Comb.; Cont. Discounts: 61a, 61b. 62b. 
Cancellation: 70a, 70e, 71a. 73a. 

TIME RATES 
Rates effective. (Card No. 2.) 

Card received June 15. 1964. 
6. SPOT ANNOUNCEMENTS 

1 ti 9.50 156 ti._ .._ 6.60 
13 t1.._........._........_.... 8.50 260 ti 6 00 
26 ti ...... 8.00 312 5.50 
52 ti... ...... 7.50 500 ti_. 5.00 

1PAC 
7.00 

KAGE PLANS 7. 
PACKAGE ANNOUNCEMENTS 

PER WK: ea tot ea tot 
18 ti 6.00 108.00 42 U -._ 5.00 210.00 
24 il 5.75 138.00 60 tl 4.50 270.00 
30 U. 5.50 165.00 100 ti..-_._._ 4.00 400.00 
36 ti 5.25 189.00 
30 -seconds -20% of the 1 -minute rate. 
10 -seconds -30% of the I -minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 100.00 65.00 40.00 30.00 20.00 
13 ti 95.00 62.00 38.00 29.00 19.00 
26 tl 90.00 60.00 36.00 27.00 17.00 
52 ti 85.00 57.00 33.00 25.00 15.00 
104 tl 90.00 54.00 30.00 23.00 14.00 
156 ti 75.00 51.00 20.00 21.00 13.00 
260 ti 70.00 48.00 26.00 20.00 12.00 

10. SPECIAL FEATURES 
Newscasts: 5 minutes on the hour. headlines at :30. 

NEWS -SPORTS -WEATHER 
ea tot 

6 5 -minute newscasts, per wk 12.00 72.00 
6 5 -minute sportscast,. per wk. 12.05 72.00 
10 weather reports, per wk 6.50 65.00 

PITTSTON 
Luzern. County -Map Location K-4 

see SIDS consumer market map and data at begin- 
ning of the State. 

WPTS 
1953 

Media Code 4 239 6900 5.00 
Midway Broadcasting Co., 83 Foote Ave.. Duryea. 

Pa.. 1000 Clay Ave.. Scranton, Pa. 18642. Phones 
717-654-3388; 717-344-6045; 717-654-3389. 

I. PERSONNEL 
President -A. W. Moran!. 
Cnmmerrlal Manager -R. E. Pinay. 
General Manager -Al V. Castelli. 

2. REPRESENTATIVES 
Charles Bernard Co.. Inc. 

3. FACILITIES 
1.000 w. days; 1540 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time one; no euh discount 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b. 3a. 3b, 3e, 3d. 4a. 5, 6a, 7a. 
Bate Protection: 10e. lia. 13a, 14d. 15b. 16. 
Basic Rates: 21a. 21b. 21e, 21d, 22a. 22b, 23a, 23b, 

24a, 25a, 28a. 29a. 29b. 30, 31. 33d. 
Contracts: 40a. 41, 42a, 42e, 43. 445. 45, 46. 48, 49. 

51a, 51b, 51e. 
Comb.: Cont. Discounts: Bob, 60d. 60h, 601, 62a. 

82b, 62d. 
Cancellation: lob. 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Member: Country Music Network. 

TIME RATES 
Rates effective June 1. 1961. (Card No. 2.) 

Card received June 3. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 1/4 10 6 1 

hr. hr. min. min. min. 
1 time._ 48 00 27.00 22.00 18.00 7.00 

13 times._ 44.00 26.00 22.00 17.00 8.75 
26 times._ 42.00 25.00 21.00 16.00 8.20 
52 times.... 40.00 24.00 20.00 15.00 6.52 

104 times.... 38.00 23.00 19.00 14.00 8.00 
156 times._. 36.00 22.00 18.00 13.00 5.72 
260 times._ 34.00 21.00 17.00 12.00 8.50 
212 times._ 32.00 20.00 16.00 11.00 5.22 
364 times 

or more.._ 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 1560 260x 312x 

1 hr 150.00 98.00 77.00 66.00 55.00 44.00 35.00 
1/2 hr...._ 85.00 55.00 50.00 47.00 90.00 37.00 30.00 
1/4 hr 33.00 32.00 31.00 30.00 28.00 25.00 23.00 
5 min. 30.00 18.00 17.00 15.00 14.00 12.75 11.00 

POTTSVILLE (2 AM; 1 FM) 
Schuylkill County -Map Location J-5 

30.00 19.00 15.00 10.00 0.00 3.50 Bee SUDS consumer market map and data at uegln- 
(CRI ding of the State. 

PORTAGE 

30 
see. 
5.50 
0.25 
3.00 
4.1 
4.60 
4.55 
4.00 
3.75 

Cambria County -Map Location D-6 
See SUDS consumer market map and data at begin- 
ning of the State. 

WWML 
1960 

R A B 

Media Code 4 239 6950 0.00 
Mainline Broadcasting Co.. 712 Main St., Portage, 

Pa. 15946. Phone 814-736-8000. 
I. PERSONNEL 

President. -George Wasko. 
General Manager -Dick Wayne. 
Program Director -Mike Bunn. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
500 w.; 1470 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 3a, 3b, 9a, 4d, 5, 6a, 7e, 8. 
Rate Protection: 10a. Ils. 12a, 13a, 14a. 
Basic Rates: 22a, 22b, 23a, 240, 241), 25e, 28a, 29a. 
Contracts: 40e, 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 60b, Ela, 61b, file, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 

TIME RATES 
Rates effective September 1, 1960. 
Rates received October 3, 1962. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 wk 13 wk 26 wk 52 wk 
5 tt..._._ ..... ________ 4.50 4.00 3.76 3.00 

20 t1.._ 4.00 2.50 3.25 2.00 
30 ti_ .._ ................._._....._..._ 3.75 3.25 2.00 2.75 
50 ti 3.50 3.00 2.75 2.50 
20 or 30 seconds -70% of applicable 1 -minute rate. 
10 seconda -50% of applicable 1 -minute rate. 
10 -second ID's are combinable with other announce- 
ments at a ratio of 2 ID'a to 1 minute or station 
break. 

8. PROGRAM TIME RATES 
5 -MINUTE FEATURES 

13 wk 26 wk 52 wk 
10.00 9.50 9.00 
9.50 9.00 8.50 
9.00 8.50 8.00 
8.50 8.00 7.50 

5 ti 
10 tl 
15 tL 
20 ti 

POTTSTOWN 
Montgomery County -Map Location L-6 

See SItDS consumer market map and data et begin- 
ning of the State. 

WPAZ 
1951 

Media Code 4 239 7000 3.00 
Pottstown Broadcasting Co.. Box 638. 247 High St., 

Pottstown, Pa. 19464. Phone 215-326-4000. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Herbert Scott. 
2. REPRESENTATIVES 

Contact station direct, 
Pittsburgh -Penn State Raps. 

3. FACILITIES 
1.000 w. days: 1370 kc. Non-direetlonat. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 31. 4a. 5. ea. 74. 8. 
hate Protection: 10e. 11e. 12e. 13e. 14e. 
Basic Rates: 201% 21a, 22a. 23a, 24a, 25a, 26. 28c. 

29a. 29b, 33d. 
Contracts: 40a, 41. 42a. 44a. 45, 46, 47a, 48. 49. 51e. 
Comb.: Cont. Discounts: 60b, 60d, 80e. 80i, 62d. 
Cancellation: 71a. 73a. 
Prod. Services: 80, 32. 

TIME RATES 
Eff 1/1/68-Rec'd 1/18/88. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 156x 2602 3120 l min 15 13 12 11 10 9 8 

WPAM 
1947 

Media Code 4 239 7050 8.00 
Miners Broadcasting Service, Box 629. Pottsville. 

Pa. 17901. Phone 717-622-1450. 
I. PERSONNEL 

Station Manager James K. Stock. 
2. REPRESENTATIVES 

Grant Webb & Company. 
Philadelphia-Dome-Meaaervey Co., Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1450 ke. 

Non -directional. 
schedule: 6:30 am -midnight weekdays; 7:00 

am -midnight Sunday. EST. 

4. AGENCY COMMISSION 

5. GENERAL ADVERTISING See ended reaulatiena 
NAB Radio Code Advertising Standards apply. 
General: la, 3a. 3b. 3d, 4a. 4d. 5, Os. 7a. 8. 
Rate Protection: 10a. ilia, 12a, 13a, Ida, 15b. 
Basic Rates: 20a, lob, 21a, 21b, 21c, 23a, 24b, 24e, 

28a, 29a. 
Contracts: 40a, 41, 44b. 48, 51b. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a, 71a, 73b. 
Prod. Services: 81. 82. 

TIME RATES 
No. 8 Elf 1/1/67 -Reed 5/1/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: I min 30 see PER YR: I min 30 tae 
1 x..._.._.._.._... 4.70 3.55 301 o..._ ...... ..... 3.55 2.65 
51 z 4.45 3.35 501 z 3.25 2.55 
101 x..._ 4.25 3.25 1001 x..._.._._. 2.95 2.35 
151 x..._.._.._ 4.00 3.00 2000+ 2.65 2.20 
201 L 3.75 2.80 

7. PACKAGE PLANS 
BULK ROS/BTA ANNOUNCEMENTS 

MINIMUM: 1 min 30sae 
8 ti in 12 hrs..._. ..... _.._._.._. ......... _......_... 3.92 2.94 
10 ll in 24 hrs 3.53 2.65 
15 ti in 48 hrs ........... _.._ ..... .__...._.._.._..._ 3.53 2.65 
20 ti in 72 hrs _.._..- 3.47. 2.59 
30 tl in 5 consec days .._...___. 3.29 2.53 
50 ti in 7 consec days 3.18 2.47 
75 U in 10 colleen days..._.._.._.._.._ 3.06 2.41 
100 ti in 14 consec days 2.94 2.35 
200 ti in 21 consec days..._.._.._ ...... _.._ 2.65 2.18 
300 ti In 30 consec days..._ ...... _ ...... _...._ 2.35 2.06 

WEEKLY ROB/BTA ANNOUNCEMENT 
PACKAGE 

PER WK: I min 30 see 10 sae 
10 ti ........_.._.._..... 4.17 3.24 ._._ 
15 tl..._.._......_.._......_......_.._.._.__. 3.82 2.94 _... 
20 tl..._.._.........._ _.._..--.._.._... 3.65 2.82 1.47 
25 tl ..............._......_.._......_......_.._..... 3.52 2.71 
30 ti 3.41 2.59 1.35 
40 ti 3.29 2.53 
50 tl..._......_.._.._......_......_._.._ 3.18 2.47 1.29 
70 tl 2.94 2.35 1.18 
100 tL 2.65 2.18 1.08 

10 -SECOND ID'S OR SHORTIES 
MINIMUM Ea MINIMUM Ea 
10 U in 12 hrs 1.47 100 ti in 7 e 
20 ti In 36 hrs 1.35 days ..._......_.. 

mime..__..._ 
1.08 

30 ti in 48 hrs..._ 1.29 150 ti to 10 consec 
40 ti in 72 hrs..._.._ 1.24 days ..._......_.._.._..... .94 
60 tl In 5 consec 200 ti in 15 consec 

days 1.18 days .88 
Scheduled at times selected by station. 10 to 15 
words permissible. Cannot be combined with longer 
spots to compute frequency discounts. 

8. PROGRAM TIME RATES 
PER YR: I/2 hr 1/4 hr 5 min 
1 x 41.20 29.40 14.10 
51 x 31.75 21.75 8.25 
101 z 30.00 20.00 7.95 
151 x 28.25 18.80 7.65 
201 x......._ 26.50 17.65 7.35 
301 z 24.70 16.45 7.05 

5120°000110o9- 

01 z 24.70 18.45 7.05 
1001 x 24.70 16.45 7.05 
2000+ 24.70 16.45 7.05 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER DAY: Daily 
3 consec mo 5.60 
6 consec mo ..................._.._.._.._.._.._ 5.30 
9 consec mo..._ __ 5.00 
12 conter mo 4.70 (I Mon thru SaL () Mon thru Fri 

(e) 
5.90 
5.60 
5.30 
5.00 

WPPA.. No.1 in Pottsville 
89.1%* share of all the audience 

(s) 
6.20 
5.90 
5.60 
5.30 

*Mediastat 1967 (6 AM to 6 PM) -Monday thru Sunday 

Represented Nationally by Gill -Perna, Inc. 

WPPA 
1946 

Media Code 4 239 7100 1.00 
A. V. Tidmore dba The Pottsville Broadcasting Co., 

212 S. Centre St., Pottsville, Pa. 17901. Phone 
717-822-1360. 

I. PERSONNEL 
Owner-Gen'1 Mgr. -A. V. Tidmore. 
Commercial Manager -Ralph Price. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 
5,000 w. days; 500 w. nights; 1360 ke. 
Operating schedule: 5:30 am -midnight weekdays; 7:30 
am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See faded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 3b, 4a, 5. Ba, 7a. 
Rate Protection: 10d. 14a. 15b. 
Basic Rates: 20b, 21d, 22e, 22b. 23a. 24b. 25c, 28, 

28b, 296. 
Contracts: 40a. 44b, 45, 46. 47a, 48, 51a, 51b. 
Comb.; Cont. Discounts: 60a. 60d, Bog, 801, 81a. 62b. 
Cancellation: 70c. 70d, 71a, 72. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with Mutual Broadcasting System. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 12/1/67 -Reed 11/6/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 30 see 
1 x. 12.10 10.75 312 x..._.._._.. 7.15 6.05 
13 z 11.30 9.90 624 L _. 8.35 5.50 
26 ...... 10.45 9.10 728 L.._ _ 5.50 4.95 
52 ......._.._... 9.85 8.25 936 x..._..._ _. 4.70 4.15 
104 z 8.80 7.45 1160+ 3.85 3.30 
208 z 8.00 6.60 

WPPA-FM 
1948 

w 
Media Code 4 239 7101 9.00 
A. V. Tidmore dba The Pottsville Broadcasting Co.. 

212 S. Centre St., Pottsville, Pa. 17901. Phone 
717-622-1300. 

I. PERSONNEL 
Owner-Gen'l Mer. -A. V. Tldmore. 
Commercial Manager -Ralph Price. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 
ESP 2,800 w.. 101.9 mc. 
Antenna ht.: 650 ft. above average terrain. 
Operating schedule: 8:00 am -midnight weekdays; 7:30 
am -midnight Sundays. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL RATE POLICY 
Ammliated with Mutual Broadcasting System. 

TIME RATES 
Rates effective June 1. 1949. (Card No. 1.) 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
CLASS A 

(8:00-11:00 pm) 
1 hr. 

1 time....__ 48 On 
2 times 45.60 

28 times _... 43.20 

1/2 hr. 
24.00 
22.80 
21.60 

1/4 hr. 
12.00 
11.40 
10.80 

1 min. 
3.40 
3.20 
8.05 

52 times ._ 40.80 20.40 10.20 2.90 
104 times .. 38.40 19.20 9.60 2.75 
208 times ..... 36.00 18.00 9.00 2.65 
312 times 33.60 16.80 8.40 2.40 
024 times ...... _..._._ .._.._ 15.80 7.80 2.20 
728 times -_.._ .. ..._ _.- 2.05 
936 times __...._ 1.90 

1.248 time -.... 1.70 
1.560 times ..- 1.55 

CLASS B 
(8:30 ans -6:00 pm) 

time 38.40 19.20 9.60 2.55 
13 times....__......_ 36.50 18.25 9.10 2.40 
26 times... ...... 34.55 17.30 8.65 2.30 
52 times 32.65 16.30 8.15 2.20 

104 times 30.70 15.35 7.70 2.05 
208 times 28.80 14.40 7.20 1.90 
312 times__ _ 26.90 13.45 6.70 1.80 
674 12.50 6.35 1.65 
728 times 1.65 
936 times........._..._ ....__ 1.40 

1,248 times..._.._.._ __... 1.30 
1.560 times_._._ 1.15 

PUNXSUTAWNEY 
Jefferson County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPME 
1953 

Media Code 4 239 7150 6.00 
Punxsutawney Broadcasting Co.. Box 38, McCarthy - 

Carlino Bldg., Punxsutawney, Pa. 15787. Phones 
814-938-6000. 01. 

Other Studios: Veratine Bldg., Brookville, Pa. 

1. PERSONNEL 
General Manager -Charles M. Erhard. Jr. 
Regional Sales Manager -C. M. Erhard. 

3. FACILITIES 
5,000 w. days (1.000 w. during critical hours); 1540 

kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

(This !Mine continued on next page) 
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Punxsutawney -W P M E -Continued 
4. AGENCY COMMISSION 

15%; no cash discount. 
5. GENERAL ADVERTISING See Boded regulations 

General: la, 2a, 3a, 3b, 4a, 5. 6a. 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 22a, 226, 23a. 24b. 25a, 28b. 29a. 
Contracte: 40a, 42a, 45, 46. 47a. 98. 
Comb.; Cont. Discounts: 60a, 61e. 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective June 1, 1957. 
Rates received May 10, 1957. 

Rev. (1 -hour & 1/2 hour rates) recd Oct. 8. 1957. 
6. SPOT ANNOUNCEMENTS 

1 min 1 min 
or less or less 

1 ti _.. 7.70 104 ti 5.50 
13 ti 7.15 260 ti.....-._..._.._.._.._ 4.85 
26 ti 6.60 312 ti..._......».._.......» 4.40 
52 ti 6.10 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 90.00 25.00 15.00 20.00 10.50 
13 ti 38.50 24.00 19.50 19.00 10.00 
26 ti 37.00 23.00 14.00 18.00 9.50 
52 ti 35.50 22.00 13.50 17.00 9.00 
104 ti 34.50 21.00 13.00 16.00 8.50 
260 ti 33.50 20.00 12.75 15.00 8.00 
312 IL.._ 32.00 19.00 12.50 14.00 7.50 

READING (3 AM; 1 FM) 
Berk, County -Map Location K-6 

bee 'BIOS consumer market map and data at begin- 
ning of the State. 

WEEU 
1931 

American Entertainment Ntwk 
Media Code 4 239 7200 9.00 
WEEU Broadcasting Co.. 433 Penn BL, Reading, 

l'a. 19601. Phone 215-376-7335. 
STATION'S PROGRAMMING DESCRIPTION 

WEED: Programmed for mass appeal. 
AIR PERSONALITIES handle all segments assisted 
by several newsmen. Farm agents, home economists 
and farm prices 6-7 am. Music 6 am -10 pm middle- 
of-the-road plus general popular music. 11-11:30 am 
accept phone calls on air when listeners discuss bird 
watching. 10 pm -12M serious music. Newscasts every 
half hour with bulletins as received. Sportscast 7:05 
am, 6:10 pm, 11:10 pm. Country and western music 
5:30-6 pm. SPORTS: pro baseball and football, col- 
lege football, high school basketball. Non-commercial 
religious Sun 8 am -noon. Contact Representative tor 
further details. Rec'd 1/15/68. 

I. PERSONNEL 
Vice-Pres. & Oen'1 Mgr. -K. Richard Cries,. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
1,000 w., 850 ke. Directional -nighttime only. 
Operating schedule: 6:00 am -midnight weekdays; 8:00 
am -midnight Sun. 

4. AGENCY COMMISSION 
15% on net chargea. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2h, 3a, 3b, 3c. 3d, 4a, 4d, 5. 6b, 

7h. 8. 
Rate Protection: lob, 12d, 13d, 14d, 16. 
Basic hates: 20b, 21a, 21b. 22a, 22b, 23a. 24a, 24e. 

25s, 27, 28a, 30. 33a. 
Contracta: 40a, 41. 42a, 92c, 43, 95, 46, 47a, 48, 49, 

50, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60d. 601, 61a, 61b, 

62b, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 10 Eff 10/1/66--Rec'd 9/26/66. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

PRIME TIME 
(Mon thru Sat 6-10 am & 3:30-7 pm) 

PER WK: () 6ti 12 01 18 01 

1 wk 20 18 17 16 
52 wk ... ............_ ..... ..._.._.._...._..._ 18 16 15 14 

() Less than 6. 
(All other times) 

Flat, per spot 16 
Combinable with Prime Time for discounts. 
30 sec: 80% of i -min rate. 
10 seconde, Oat. _.. .... _.._..._....... _. 10 
Two 10 aecond announcements equal 1 unit when earn- 
ing toward frequency discounts, All ID's subject to 
pre-emption by minute advertisers without notice to 
be re -scheduled by station at next nearest available 
time. All discounts must be arranged for in advance. 
No retroactive discounts allowed. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 ti 150 90 60 30 
DISCOUNTS 

521-5% 156x-10% 260z-15% 

WHUM 
1946 

CBS Radio Network 

Subscriber to the NAB Radio Code 

Media Code 4 239 7250 4.00 

Eastern Radio Corporation. Berkshire Hotel, Reading. 
Pa. 19803. Phone 215-376-3987. 

STATION'S PROGRAMMING DESCRIPTION 
WHUM: Programmed for general Interest. AIR 
PERSONALITIES handle all segments. Fifteen min 
network and local NEWS every hour. 6-7 am country 
and western music plus farm and weather reports. 
7 am -6 pm, middle -of -road music and network fea- 
tures. 6-9 pm, music middle -of -road, show tunes and 
network features. 9-12 pm, telephone conversation 
format. Week-ends, mostly middle -of -road music, 
network features and news. RELIGIOUS programa 
7 am -noon Sun only. Contact Representative for fur- 
ther details. Recd 7/10/67. 

I. PERSONNEL 
l'rea. & Gen'] Mgr.-Itobert G. Magee. 
Program Manager -Alan lane. 
Sales Manager -Warren Buffeter. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
1,00u ours, 250 w. nights; 1240 kc. 

Nun -directional. 
Operating schedule: 6:00 am -midnight Mon thru Sat; 
8:00 am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply 
General: la, 4a, 5, Sa, 7b, 8. 

Rate Protection: lob, 11b, 12b, 13b, 
Basic hates: 20b, 28c. 29a. 
Contracts: 40a. 44a, 45, 46. 
Comb.; Cont. Discounts: 60e. 62d. 
Cancellation: 70a, 70c, 71a. 
Authated with CBS Radio Network. 

TIME RATES 
Rates effective September 1. 1965. (Card No. 8.) 

Card received August 28, 1965. 
Class AA -6:00-9:00 am and 4:00-7:00 pm. 
Class A-9:00 am -4:00 pm. 
Class B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

30/20 
1 min sec ID's 

I ti......-._._..._.__. _. 15.00 12.00 7.50 
26 ti 14.00 11.00 7.00 
5. ti. 13.00 10.00 6.50 
158 ti 12.00 9.00 6.00 
260 t1 ...... _ .......... _._._._...._ ............. 11.00 8.00 5.50 
520 ti 10.00 7.00 5.00 

CLASS A 
1 Il 12.00 9.00 6.00 
26 ti _... 11.00 8.00 5.50 
52 ti 10.00 7.50 5.00 
156 ti 9.00 7.00 4.50 
260 ti 8.00 6.50 4.00 
520 ti. 7.00 6.00 3.50 

CLASS B 
1 ti 10.00 7.00 5.00 
26 ti 9.50 6.75 4.75 
52 ti 9.00 6.25 4.50 
158 ti 8.00 6.00 4.00 
260 ti 7.50 5.75 3.75 
520 ti 7.00 5.25 3.50 

WEEU 
850 ON YOUR RADIO 

READING. PA. 
\ , I / 

DELIVERS 
83,800 radio homes in a 
"Top 100" Metro Area. 

DOMINATES 
WEEU-your dominant 
buy in the Reading Metro 
Area. Ask your Avery- 
Knodel representative for 
the facts. 

DEVELOPS 
sales with a quality adult 
sound, programmed to 
local tastes. 

/wEEÙ\ 
1000 WATTS 850 KC 

/Represented Nationally by \ 
AVERY-KNODEL.INC. 

7. PACKAGE PLANS 
WEY.KI Y PACKAGE PLANS 

ML'4UTES 
Clus Class Class 

PER WK: AA A B 
6 ti ..... _....._.. 10.00 8.00 6.00 
12 t1.'........._...._.._...._............__...._... 9.00 7.00 5.75 
18 ti 8.00 6.50 5.25 
24 U 7.00 6.00 5.00 

30/20 SECONDS 
6 ti...._..._ ._.. 7.50 6.00 4.50 
12 tl. 7.25 5.75 4.25 
18 ti 7.00 5.50 4.00 
24 t1....._...._.._...._......_............_.-._ 6.50 5.00 8.75 

ID's 
6 tl._..._......._ .............._...._........___._ 5.00 4.00 8.00 
12 ti ... _. 4.50 3.50 2.85 
18 U. _ 4.00 3.25 2.80 
24 U 3.50 3.00 2.50 
All soota combinable to earn discount. 

8, PROGRAM TIME RATES Ihrl/2hr1/4hr5Min 
1 x 85 55 35 20 

WRAW 
1922 

mcgavren-guild 
pgw radio, inc. 

N113 

A William Rust Stati.. 
Media Code 4 239 7300 7.00 
Reading Radio, Inc., 19 N. Fifth St., Reading. Pa. 

19601. Phone 215-376-7173. 
1. PERSONNEL 

Pres. & Gen'l Mgr. -W. F. Rust. Jr. 
Station Manager -Ben Varishone. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 ke. 

Non -directional. 
Operating schedule: 5:00-12:15 am Mon thru Sat; 
7:00-12:15 am Sun. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 3a, 313, 4a, 4d. 5, 6a, 7b. 8. 
Rate Protection: lad, 11d. 12d, 13d, 14d. 
Basic Rates: 20a, 21b, 23a, 25a, 28b, 29a. 
Contracts: 40a, 41. 45, 46. 47a, 49. 
Comb.; Cont. Discounts: 60a, 60g. 61h. 
Cancellation: 70a, 70e 71a, 73a. 
Prod. Services: 82. 

TIME RATES 
ER 10/1/68. -Reed 9/12/68. 

6. SPOT ANNOUNCEMENTS 
AA -ion thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm; Sun 7 am -7 pm. 
B -All other times. 

CLASS AA 
ROS: () 6 ti 12 01 18 ti 24 ti 
1 min 23 22 21 20 .... 
30 sec 18 17 16 15 .... 

CLASS A 
1 min. 19 18 17 16 15 
30 sec 15 14 13 12 11 

CLASS B 
1 min. 16 15 14 13 12 
30 sec 13 12 11 10 9 () 1 ti or fixed position. 
10 sec: 50% of applicable 1 -min. 

CONSECUTIVE WEEKS DISCOUNT 
26 wk -5% 52 wk -10% 

8. PROGRAM TIME RATES 
Ix 26x 52x 156x 812* 

1/2 hr 80 77 74 71 68 
1/4 hr 60 58 56 54 52 
5 min. 35 34 33 32 31 

WRFY (FM) 
1962 

00FMU 
Media Code 4 239 7350 2.00 

City Broadcasting Co., Inc., 2325 Perkiomen Ave., 
Mt. Penn, Beading, Pa. 19606. Phone 215-373- 
5245. 

I. PERSONNEL 
President -Howard F. Reber. 
General Manager -Mrs. H. D. Franco. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES 
ERP 27.000 w.; 102.5 mc. 
Operating schedule: 6-2 am daily. EST. 
Antenna ht.: 533 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5, GENERAL ADVERTISING See coded regulations 
General: la, 2b, Sa, 4a. 4c, 5, 6a, 7h. 8. 
Rate Protection: 10a, lia, 12a. 1Sa, 14a, 15b. 
Basic Rates: 20h, 2113. 2213, 23h, 24b. 25a, 28b. 28e. 

31, 33a. 
Contracte: 40b, 42c, 48, 49, 51b, 
Comb.: Cont. Discounts: 80d, 61b, 62d. 
Cancellation: 70e. 73a. 
Prod. Services: 80. 82. 
Affiliated with American FM Network. 
Member: Fine Muslo Group. 

TIME RATES 
Rates effective February 1, 1966. 
Rates received February 21, 1966. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 80 sec 

1 ü....._.._.._.. 5.00 4.00 104 LI 4.25 3.25 
13 U..._._.._... 4.75 3.75 156 It-- 4.20 8.20 
26 ti......._..__. 4.50 3.50 260 U 4.15 3.15 
52 ti ........ 4.35 3.35 500 t1_.._.- 4.10 8.10 

8. PROGRAM TIME RATES 
1 hr 

1 ü......_._...._........_.._ 60.00 
13 tl..._.....___.._.._.._...-.._ 55.00 
26 ti _......_.._..__...._._ 95.00 
52 ti ..___... 35.00 
104 U._....__.._.._.._._ _....... 30.00 

1/2 hr 1/4 hr 5 min 
35.00 20.00 10.00 
30.00 18.50 9.50 
25.00 17.50 8.50 
22.75 17.00 7.75 
20.00 16.00 7.50 

PENNSYLVANIA 

RED LION (1 Am; 1FM) 
York County -Map Location H-7 

Bee SILOS consumer market map and data at begin- 
ning of the State 

WGCB WGCB-FM 
1950 1959 

Subscriber to the NAB Radio Cede 
Media Code 4 239 7400 5.00 
Red Lion Broadcasting Co., Box 88, Red Lion. Pa. 

17356. 1-1/2 miles southeast of Bed Lien, Pa, 
I. PERSONNEL 

Ow per -Juan M. Norris. 
Station Manager -John H, Norris, 

3. FACILITIES 
1000 w. days; 1440 ke. Non -directional. 
Operating schedule: 5:00 am -local sunset. EST. 
FM FACILITIES 
ERP 20.000 w.; 96.1 mc. Non -directional. 
Operating schedule: 24 hours Mon thru Fri; 7:00 
am -midnight Sat and Sun. EST. 
Antenna ht.: 420 ft. abo terrain. 

4. AGENCY COMMISSION 
None, all rates net to station. 

5. GENERAL RATE POLICY 
FM programming separate from AM. 
FM Programs -50 

TIof ME R 
AM: o~ tame u AM rata. 

Rates effective September 6. 1980. 
Rates received September 8. 1960. 

6. SPOT ANNOUNCEMENTS PROGR 5M RATESl 
30 

hr. hr. hr. min. min. see. 

1 time 40.00 24.00 18.00 8.00 8.00 2.50 
13 times 35.00 22.00 15.00 7.00 2.75 2.00 
26 times 30.00 20.00 12.00 6.00 2.50 1.50 
52 times 25.00 16.00 10.00 5.00 2.00 1.25 

RI DGWAY 
Elk County -Map Location E-3 

Bee SUDS consumer market map and data at beginning 
of the State. 

W K B I -FM 
1966 

Media Code 4 239 7450 0.00 
Elk -Cameron Broadcasting Co., Main & Broad Sta., 

Ridgway, Pa. 15853. Phone 814-773-3166. 
I. PERSONNEL 

General Manager -John A. Fay. 
Sales Manager -Eugene Dendorfer. 

2. REPRESENTATIVES 
Adam Young, Inc. 
Regional Rena Corp. 

3. FACILITIES 
ERP 740 w. (horiz. & vert.): 94.3 mc. Stereo. 
Operating schedule: 7 am -midnight daily. EST. 
Antenna ht.: 520 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable 15 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 9c, 5, 6a, 7a, 8. 
Rate Protection: 10a, 11a, 12e, 13a, 14a. 
Basic Rates: 20a, 21a, 21e, 22a, 22b, 23a, 23b, 24b, 

25a, 28, 27, 28a. 29a. 
Contracts: 40a, 41, 92a, 44a. 45, 46, 47a, 48. 49, 50, 

5la. 
Comb.; Cont. Discounts: 60a, 601, 61a. 
Cancellation: 70h, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
AM facilities: WKBI, St. Marys, Pa. 
Member: Allegheny Mountain Network. 

TIME RATES 
Eff Recd 2/6/67. 

8. SPOT ANNOUNCEMENTS 
lo I3x 26x 52x 104x 312x 

1 min 2.50 2.38 2.25 2.13 2.01 1.89 

8. PROGRAM TIME RATES 
26x 

1 hr 26.32 25.00 23.68 
1/2 hr 15.79 15.00 14.21 
1/4 hr 8.95 8.51 8.05 
5 min 4.47 4.25 4.03 

ROARING SPRING 

52x 
22.87 
13.42 
7.61 
3.80 

104x 
21.58 
12.63 
7.17 
3.40 

312x 
20.26 
11.84 
6.73 
3.86 

Blair County -Map Location E-6 
See BRDS consumer market map and data at begin- 
ning of the State. 

WKMC 
1955 

R A 

Media Code 4 239 7500 2.00 
Cove Broadcasting Co. lilt., Roaring Spring. Pa. 

16673. Phone 224-2151. 
STATION'S PROGRAMMING DESCRIPTION 

WKMC: Programmed for adults. 
AIR PERSONALITIES handle all segmenta. 6-10 
am general popular music featuring country and 
western music, audience participation programs. com- 
munity announcements. 10 am -2 pm general popular 
music featuring country and western music, audience 
participation programs, half hour noon news program. 
2-6 pm general popular music featuring country and 
western music. community announcements. hospital 
reports. 6 pm -sign -off general popular music featur- 
ing country and western music. NEWS: 5 min at 
:25, 2-1/2 min on hour. SPORTS: college football, 
three 5 min sports news programs daily, score boards 
on half hour, local high school baseball. Contact 
Representative for further details. Reed 12/1/67. 

I. PERSONNEL 
Station Manager -Gerald B. Miller. 
News Director -Merle Ebersole. 

2. REPRESENTATIVES 
National Time Sales. 
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PENNSYLVANIA 
Roaring Spring -W K M C -Continued 
3. FACILITIES 

1000 w. days; 1370 kc. Non -directional. 
Operating schedule: 6 am -local sunset EST. 

4. AGENI.Y COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 30. 3b, 4b, 9d, 5. 6a. 
Basic Rates: 20a, 22a, 23a, 24a, 28a, 29a. 
Contracts: 42a, 45, 97a, 48. 
Comb.; Cont. Discounts: 60a, 62b, 62e. 
Cancellation: 70a. 70e, 71a, 73a. 

TIME RATES 
Rates effective 

Rates effective August 22, 1968. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 5 1 80 
hr. hr. hr. min. min. 

I time 45.00 30.00 20.00 10.50 4.50 
13 times 42.00 28.50 17.25 10.10 4.15 
26 times 39.00 27.00 16.50 9.75 3.75 
52 times 38.00 25.50 15.75 9.40 LOO 

156 times 28.00 22.50 14.25 7.90 ._ 
260 times 11.25 8.00 

ST. MARYS 

sec. 
2.25 
2.05 
1.80 
1.50 

Elk County-Mnp Location E-3 
See SUDS consumer market uno and data at begin- 
ning of the State. 

WKBI 
1950 

Media Code 4 239 7550 7.00 
Elk -Cameron Broadcasting Co.. 41 Erle Ave., Bt. 

Marys, Pa. 15857. Phone 814-839-2821. 
Other Studios -Elk County National Bank Bldg.. 

Ridgway. Pa. Phone 814-773-3168. 
I. PERSONNEL 

Station Manager -John A. Fay. 
Sales Manager -John J. Rain. 

3. FACILITIES 
1000 w. days; 250 w. nights; 1400 he. Non -directional. 
Operating schedule: 6:00 am -midnight weekdays; 
7:40 ar-midnight Sundays. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d. 4a, 4c. 5. 8a, 7a, 8. 
Rate Protection: lea, ila, 12a, 13a. 14a. 
Basic Rates: 20a, 21a. 21c, 22a, 22b. 23a, 231% 24b. 

25a, 26, 27. 28a, 29a. 
Contracts: 40a, 41, 42a. 44a, 45, 46, 478. 48. 49, 50. 

51a. 
Comb.; Cont. Discounts: 60a. 601. 81a. 
Cancellation: 70b, 70c, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with Mutual Broadcasting System. 
Member: Allegheny Mountain Network. 

TIME RATES 
Rates effective July 24. 1950. (Card No. 1.) 

Revisions received November 30. 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. Spots 
1 time... 80.00 25.00 10.00 8.00 8.00 

13 times.. 57.00 23.80 9.50 7.60 5.70 
26 times.. 54.00 22.50 9.00 7.20 5.40 
52 times.. 51.00 21.25 8.50 8.80 5.10 

104 times.. 48.00 20.00 8.00 6.40 4.80 
312 times.. 45.00 18.75 7.50 6.00 4.50 

SAYRE 
Bradford County -Map Location .7-2 

See SUDS consumer market map and data at begin- 
ning of the State. 

WATS 
1950 

Media Code 4 239 7600 0.00 
WATS, Inc., 106 W. Lockhart St.. Sayre. Pa. 18840. 

Phone 717-882-2401. 
I. PERSONNEL 

General Manager -R. C. Galleher. 
Program Director -R. E. Johnson. 
Newa Director -S. A. Coro. 

9. FACILITIES 
1,000 w. days; 980 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a. 3d, 9a, 4d, 5, Ga. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 21b, 22b, 25a, 28b. 
Contracts: 405. 43. 46. 47a. 51b. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 72. 
Prod. Services: 82. 
Member: Northeast Radio Network. 

TIME RATES 
No. 3 Eff 2/1/67-Rec'd 3/1/87. 

AA -Mon thru Sat 6-10 am & 3:30 pm -sign -off or 
6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
AA -Add 15% to A rates. 
A: Ix I9x 26x 52x 104x 156x 260x 
1 min- 6.00 5.80 5.20 4.80 4.40 3.90 3.40 

8. PROGRAM TIME RATES 
AA -Add 15% to A rates. 
A: Ix I9x 26x 52x 104x 156x 260x 
1 hr 37.88 35.90 34.00 32.00 30.25 28.30 28.45 
1/2 hr 23.20 22.00 21.00 20.00 19.00 18.00 17.00 
1/4 hr 10.50 10.00 9.50 8.95 8.40 7.90 7.95 
5 min 10.00 9.00 7.50 6.90 5.80 5.25 9.75 

10. SPECIAL FEATURES 
Sports and news programs -Add 10% to above rates. 

SCRANTON (5 AM; 3 FM) 
..ackawanna County -Map Location K-3 

dee SItlS consumer market map and data at 
sing of the State. 

WARM 
1940 

A Susquehanna Station 

The Eastman Station 
R B 

begin - 

Subscriber to the NAB Radio Code 
Media Cede 4 239 7650 5.00 
WARM Broadcasting Co., Box 590, Avoca, Pa. 1864L 

Business offices and Studios: WARM Bldg., Wtlkea 
Barre/Scranton Hwy., Rt. 81, Avoca Pa. 18641. 
Phone 717-346-4646 or 717-655-2271. 

I. PERSONNEL 
Vice -President -Arthur W. Carlson. 
General Manager -Alan Kornish. 
Sales Manager -Tom Kroh. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 
Susquehanna Sta. Sales Office: See Rep & 5/O pages. 

3. FACILITIES 
5,000 w.; 5110 kc. 

Directional -similar pattern day and night. 
Operating achedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, le, 3d, 4a, 9d, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 
Basle Rates: 20a, 21b, 21d, 22a, 22b, 24a, 24e, 25a. 

27, 28b, 28e, 29b, 32b, 33c. 
Contracts: 40e, 41, 42a, 92d, 49b, 45, 48, 47a, 49, 

50, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 601, Isla, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with The Eastman Network. 

TIME RATES 
No. 11 Eft 7/1/67 --Reed 6/5/67. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Sat 6-10 am & 3-7 pm, rotating. 
A -Mon thru Sat 10 am -3 pm & 7-10 pm; Sun noon - 
7 pm. 
B -Mon thru Sat 5-6 am (Farm Show) & 10 pm - 
midnight. 
I MIN, WKLY: I t1 6t1 12 t1 18t1 

AA 45 40 35 32 
A 

30 
40 35 30 27 

25 20 15 
30 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 

Fixed position or limited rotation, add 5.00 Der spot 
o applicable rate. 

CONSECUTIVE WEEKS DISCOUNT 
6 mks -4% 52 oaks -8% 

BEST BUY PLAN 
MIN: 
spots from 6-10 am Mon thru Sat. 
spots from 10 am -noon Mon thru Sat. 
spots from ncon-3 pm Mon thru Sat. 
spots from 3-7 pm Mon thru Sat. 
spots from 7 pm -midnight Dion thru Sat. 
spots from noon -9 pm Sun. 

4 1 -min spots. ea 22 
CONSECUTIVE WEEK DISCOUNTS 

2 wk -8% 26 wk -4% 
6 and 52 week consecutive discounts apply only up 
hru the smallest weekly schedule run during the 

consecutive week period. 

10. SPECIAL FEATURES 
5 min news -1-1/2x applicable 1 -min rate. 

WEJL 
1922 

RIAIB 

(D) 

Subscriber to the NAB Radio Code 
Media Code 4 239 7700 8.00 
The Scranton Times, Times Bldg., Penn Ave. at 

Spruce St., Scranton, Pa. 18503. Phone 717-348- 
ß55s 
STATION'S PROGRAMMING DESCRIPTION 

WEJL: Programmed for adulta and young adults. 
Middle-of-the-road music. Farm 6-6:30 am county 
agent reports. Personality 6-9 am, general pops and 
standards. Entertainment 9 am - noon. Personality 
noon -4:30 pm. Entertainment 5 Dm -sign -off. NEWS: 
5 min on hour, highlights on half hour. Extended, 
quarter hour at 7:30 & 3 pm, half hour at 12:30 pm 
& 4:30 pm. 5 man news staff, plus 33 reporters and 
correspondents. AP wire, UPI wire and audio. Mar- 
ket reports 11:30 am, 1 pm & 4:25 pm. Women's 
news daily 3:45 pm. 2 mobile units, 7 two-way radio 
cars, 1 helicopter. Contact Representative for further 
details. Reed 8/25/67. 
PERSONNEL 

Manager -Hugh J. Connor. 
Program Director -William Longworth. 
Sales Manager -Robert O'Hara. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Dome-Messervey Co.. Inc. 

3. FACILITIES 
500 w. days: 630 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset weekdays; 
8:00 am -local sunset Sun. EST. 
Partial simulcast operation. Simulcast during 5 min- 
ute news programs. For non -simulcast faellitlee 
see WE1L-FM. 

The big sound in Scranton 
is the new sound of 
Country & Western, and 
WGBI is where they hear it. 

It's made-to-order market coverage; programmed for maxi- 
mum interest, widest appeal and backed up with the special 
features of CBS radio. Call your H -R Representative and lis- 
ten to the sweet sound of success on 

Upbeat action in Scranton 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2b, 3d, 45, 4d, 5, 6b, 7h. 8. 
Irate Protection: 10c, Ile. 12e, 13e, 14c, 15a, 18. 
Basic Rates: lob, 21a, 22b, 23b, 24b, 25a, 26, 27, 

28a, 28c, 29a, 29b. 
Contracts: 40a. 41, 44a, 45, 46, 47a, 48, 51e. 
Comb.; Cont. Discounts: 60d, 600, 601. 131a, 62b. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 11 Eft. 5/1/66 -Reed 6/28/68. 
AA -Mon thru Fri 6-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
AA A 

I min 30 see 15 see I min 30 see 15 see 
1 z. 11.00 8.80 5.50 9.50 7.60 4.75 
50 x 10.00 8.00 5.00 8.50 6.80 4.25 
100 L 9.00 7.20 4.50 7.50 6.00 3.75 
250 x 8.00 8.40 4.00 6.50 5.20 3.25 
500 x 7.00 5.60 3.50 5.50 4.40 2.75 
1000 x........- 5.50 4.40 2.75 4.00 3.20 2.00 
2000 x 4.50 3.60 2.25 3.00 2.40 1.50 

7. PACKAGE PLANS 
AA A 

WKLY: I min 30 see 15 see I min 30 see 15 see 
6 li 9.00 7.20 4.50 7.50 8.00 3.75 
12 ti 8.00 8.40 4.00 6.50 5.20 3.25 
18 ti 7.00 5.60 3.50 5.50 4.40 2.75 
24 tl 6.00 4.80 3.00 4.50 3.60 2.25 

8. PROGRAM TIME RATES 
CLASS AA 

1/2 hr 1/4 hr 10 min 5 min 
1 ti 54.00 38.00 27.00 18.00 
26 ti 51.00 34.00 25.50 17.00 
52 ti._..._..._ _.-_.. 48.00 32.00 24.00 18.00 
158 ti .... 45.00 30.00 22.50 15.00 
280 ti 42.00 28.00 21.00 14.00 

CLASS A 
I tl..........._.._...._._. .. 42.00 28.00 
28 ti ........... _.._...._.._...._....... 39.00 26.00 
52 ti _ ....._._...._. 36.00 24.00 
158 tl ..... _........ _...... _..__....... 33.00 22.00 
280 ti ........ 30.00 20.00 

WEJL-FM 
1967 

21.00 
19.50 
18.00 
18.50 
15.00 

14.00 
13.00 
12.00 
11.00 
10.00 

Media Code 4 239 7701 6.00 
The Scranton Times, 149 Penn Ave., Scranton, Pa. 

18503. Phone 717-346-6555. 
STATION'S PROGRAMMING DESCRIPTION 

WEJL-FM: Programmed for adults and young adults. 
6 air personalities. Music 80%, news 20%. MUSIC: 
from albums and IOM tapes, features middle-of-the- 
road, showtunes, light classics, standards. Live con- 
certa also featured. COMMERCIAL POLICY: 8 min- 
utes per hour. Personalities available for remote 
broadcasts. Reé d 4/4/68. 

I. PERSONNEL 
Manager -Hugh J. Connor. 
Program Director -William Longworth. 
Sales Manager -Robert O'Hara. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Dome-Messervey Co., Inc. 

3. FACILITIES 
ERP 125,000 w. (hods. & vert.); 107.1 mc. Stereo. 
Operating schedule: 8-2 am. EST. 
Antenna ht.: 1,170 ft. above average terrain. 
Partial simulcast operation. Operated separately ex- 
cept for 5 -minute newscasts. For simulcast facilities 
see WEIL. 

4. AGENCY COMMISSION 
15/0: 30 days. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3d, 9a, 9d, 5, Bb, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15e. 
Basic Rates: 20b, 21b, 22b, 23b, 24b, 25b, 26, 27. 

28c, 29a, 29b, 30, 31, 32b, 33c. 
Contracts: 40a. 41, 42d, 44a, 45, 47a, 48, 50, 51a. 
Comb.: Cont. Discounts: 60a, 81b. 
Cancellation: 70a, 70e, 71a, 72, 730. 
Prod. Services: 80, 82. 

TIME RATES 
No. 1 Eft 11/1/67 -Reed 4/4/88. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 6 ti I ti 6 tI 
1 min. 5.00 25.00 30 see 3.75 20.00 

7. PACKAGE PLANS 
PER WK: 30 ti 
1 min 120 

8. PROGRAM TIME RATES 

ea 
1/4 hr I/hr 1 

5hr 0 
10. SPECIAL FEATURES 

5 -minute news ..._ 8 

WGBI WGBI-FM 
1925 1948 

CBS Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 239 7750 3.00 
WOBI Radio, Inc., 1000 Wyoming Ave., Scranton, 

Pa. 18509. Phone 717-342-7634. TWX 510-656- 
5192. 

I. PERSONNEL 
General Manager -Mrs. M. Megargee Holcomb. 
Program Director -Mort Rosenthal. 
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Scranton -W G B I, W G B I -FM -Continued 
2. REPRESENTATIVES 

H -R Representatives, Inc. 
3. FACILITIES 

1.000 w. days, 500 w. nights; 910 ke. 
Non -directional. 

Operating schedule: 6-2 am. EST. 
FM FACILITIES ERP 2,300 w.; 101.3 me. 
Antenna ht.: 1,100 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on charges for station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 3b, 3d. 4a, 5, Bb, 7b. 
Rate Protection: 10c, 11c, 12c, 13c, 14e. 
Basic Rates: 20a, 21a, 21d, 22a, 23b. 24c. 
Contracta: 40a, 41, 92a, 43, 44b, 45. 46, 48, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 61b, 62a. 
Cancellation: 70a, 70d. 71a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
Eff 7/1/67-'Rec'd 1/5/68. 

AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
Fixed Position -- 

1 MIN: 1 ti 52 ti 156 ti 260 ti 312 ti 624 ti 
Class AA.... 15.00 14.25 13.50 12.75 12.00 11.25 
Class A 12.00 11.40 10.80 9.20 8.60 8.00 
30 sec/less: 65% of 1 -min. 10 sec/less: 50% of 1 -min. 

7. PACKAGE PLANS 
ROTATING PLANS 

CLASS AA 

PER WE: 1 wk 
24 ti 9.00 
18 ü._...._._.._......... 10.00 

1 minute -- 
13 wk 26 wk 52 wk 
8.75 8.50 8.00 
9.75 9.50 9.011 

10.75 10.50 10.00 
11.75 11.50 11.00 

Housewife, Nighttime & Weekend 
CLASS A 

24 ti._ 6.75 6.50 6.25 6.00 
18 tl._...._.._......_...._._._.._._ 7.50 7.25 7.00 6.75 
12 ü._........_._..._..____ 8.25 8.00 7.75 7.50 
6 ti._....___......_._..._...._.._ 9.00 8.75 8.50 8.25 
30 sec/less: 85% of 1 -min 10 sec/less: 50% of I -min. 

TOTAL AUDIENCE PLAN -Plans- 
I II III 

6-9 am 8 5 4 
9 am -3 pm 12 7 5 
3-6 pm 7 5 4 
6 pm -midnight and/or weekends 9 7 5 

1 MIN PER WE: 36 24 18 
Ea 6.00 7.00 8.00 
30 sec/less: 85% of 1 -min. 10 sec/less: 50% of 1 -min. 

DISCOUNT 
52 wk -10% (subject to short rate). 

CLASS A ROS PLAN 
12 or more spots per week, flat, each 7.00 
No further discount. 

8. PROGRAM TIME RATES 
CLASS AA 

1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 
1 100.00 60.00 40.00 time.. 30.00 25.00 

26 95.00 51.00 38.00 times 28.50 23.75 
52 90.00 54.00 38.00 times 27.00 22.50 

104 85.00 51.00 34.00 times 25.50 21.25 
156 80.00 48.00 32.00 times 24.00 20.00 
260 75.00 45.00 30.00 times 22.50 18.75 

times 312 70.00 42.00 28.00 21.00 11.50 
CLASS A 

1 65.00 40.00 time.. 25.00 20.00 10.00 
26 61.75 30.00 times 23.75 19.00 15.20 
52 58.50 36.00 times 22.50 18.00 14.40 

104 55.25 34.00 times 21.25 11.00 18.60 
1M 52.00 32.00 Mon times 16.00 13.80 
260 48.75 30.00 lA 75 times 15.00 12.00 
312 45.50 28.00 times 17.50 14.00 11.20 

(CR) 

WICK 
1954 

Media Code 4 239 7800 6.00 
Scranton Radio Corporation, 118 Adams Ave., Scran- 

ton, Pa. 18501. Phone 717-346-6563. 

I. PERSONNEL 
President -Joseph W. Dobbs. 
Program Director -Dave Garrett. 
Chief Engineer -James D. Petttnato. 

2. REPRESENTATIVES 
Vic Piano Associates. Inc. 

3. FACILITIES 
250 w.: 1400 ke. Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when tendered. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective April 1. 1954. 

Rates received March 29, 1954. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 ti. 26 ti. 52 ti. 104 tl. 158 ti. 260 ti. 

1/4 hour 24.00 21.60 20.40 19.20 18.00 10.80 
10 minutes 18.00 18.20 15.30 14.40 13.50 12.60 

5 minutes 12.00 10.80 10.30 9.60 9.00 8.40 
1 minute or 

less 6.00 5.40 5.10 4.80 4.50 4.20 

RUN -OF -SCHEDULE ANNOUNCEMENTS 
One minute announcements on weekly basis: 

12 wkly 18 wkly 24 wkly 30 wkly 
1-6 weeks 48.00 67.50 84.00 91.50 

Run -of -Schedule Discounts 
7-12 week/.._ 3% 26-51 weeks. 15% 

13-25 weeks..._....... 10% 52 weeks.._.-..-_ 30% 
Station Identifcations-6 second shorts, flat, each. 
3.00. 

WILK 
WILKES -BARRE 

City of license, Wilkes-Barre. Pa. 
Considered by American Entertainment Network as 
their Wilkes -Barre -Scranton outlet. 
See listing under Wilkes -Barn. Pa. 

WPTS 
PITTSTON 

City of license, Pittston. Pa. 
Scranton -1000 Clay Ave., Scranton. Pa. Glenwood 

7-5149. 
See listing under Pittston, Pa. 

WSCR 
1847 

R A B 

Media Code 4 239 7850 1.00 

Rice Communications Inc., 1520 N. Keyser Ave., 
Scranton, Pa. 18504. Phones 717-347-3388 or 347- 
3380. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -Wm. Thomas Rice, Sr. 
Nat'l & Reg 1 Sales -Tom Rice. 
Program Director -Vincent Luciano. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Pittsburgh, Cleveland -Regional Reps Corp. 
South, Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 
1000 w. days: 500 w. nights; 1320 kc. 

Directional -night only. 
Operating schedule: 6-2 am. EST. 

4. AGENCY COMMISSION 
15'4. 

5. GENERAL ADVERTISING See Boded regulations 
General: lb, la, 2b, 3a. 3c, 3d. 4a, 4d. 5, 6a, 7a. 
hate Protection: 10g. 11g, 12g. 13g, 14g. 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 21c, 23a, 23b, 24b, 

24c, 25b, 28b, 29a, 30. 33d. 
Contracts: 40a, 44a, 44b, 46, 47a, 48. 49, 51a, 51b. 
Comb.: Cont. Discounts: 60a, 60i, 61a, 61b, 62b. 
Cancellation: 70a. 70c, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with NBC. 

TIME RATES 
No. 10 Elf 11/1/68 -Reed 10/7/63. 

AA -6-10 am & 3-7 pm. 
A -All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 6ti I2ti 
1 min 9.00 8.50 
30 sec 7.00 6.75 

CLASS A 
1 min 7.50 7 00 6.50 6.00 5.50 

18ti 24t1 30ti 
8.00 7.50 7.00 
6.50 6.25 6.00 

30 sec 6.00 5.75 5.50 5.25 5.00 
10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
1 hr 

1 x.....__......_..__.-._......._... 75. 
27 x..._ _.._....._.._.._... 70. 
130 x..._....._.._..__.__..._._._. 65. 

521+ ..._..___..__ 55. 

1/2 hr 1/4 kr 5 Mln 
95. 20. 
30. 
28. 

55. 
50. 
48. 
45. 
47. 

WWDL(FM) 
1964 

Subscriber to the NAB Radio Code 

16. 
25. 14. 
22. 12. 

Media Code 4 239 7900 4.00 
Lane Broadcasting Corporation, 1049 N. Sekol Ad., 

Scranton. Pa. 18504. Phone 717-344-1221. 

STATION'S PROGRAMMING DESCRIPTION 
WWDL (FM): Programmed for adults and young 
adults. 
4 air personalities. Music 90%, news 10%. MUSIC: 
all from albums featuring middle-of-the-road, show - 
tunes, and standards. Vocals scheduled at rate of 4 
per hour. No vocals between 6-8 pm & 10 pm -12M. 
COMMERCIAL POLICY 8 minutes per hour. Person- 
alities available for remote broadcasts. Contact 
Representative for further details. Recd 10/17/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Douglas V. Lane. 
Vice -President -William J. Lane. 
Treasurer -D. Stewart Padgett. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES 
ERP 1,600 w.; 104.9 mc. Stereo. 
Operating schedule: 6:30-12:30 am. EST. 
Antenna ht.: 1,093 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5. 6a. 713. 8. 
Rate Protection: 10d, lid, 12d, 13d, 14d. 
Basic Rates: 20a, 21a, 23a. 24a, 25a, 26, 28b, 28e. 

29a. 31, 33h. 
Contracts: 40a. 41, 42c, 43. 45, 46, 47e, 48. 50, 51b. 
Comb.: Cont. Discounts: 60a, 61b, 02h. 
Cancellation: 70. 70d, 71a, 73a. 
Prod. Services: 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 6/1/68-Ree'd 7/31/88. 

6. SPOT ANNOUNCEMENTS 

1 min. 10.00 9.00 8.00 
30 sec 8.00 7.50 7.00 

7. PACKAGE PLANS 
PER WK, EA: IOU 
1 min 7.00 
30 sec. 5.60 

8. PROGRAM TIME RATES 
Ix 

1 hr 60 
1/2 hr 48 
1/4 hr 30 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

Ix 
Ea _ 15 
Includes 1:20 spot. 

15 11 

6.50 
5.20 

13g 
54 
43 
27 

20 01 

6.00 
4.80 

52x 
48 
38 
24 

521 1042 
13 11 

WYZZ (FM) 
WILKES -BARRE 

City of license, Wilkes-Barre. Pa. 
Considered by American FM Network as their Scran- 
ton -Wilkes-Barre outlet. 
See listing under Wilkes-Barre. Pa. 

SHAMOKIN 
Northumberland County -Map Location H-5 

See BADS consumer market map and data at begin- 
ning of the State. 

WISL 
1947 

Media Code 4 239 7950 9.00 
Radio Anthracite. Inc.. Rock & Sunbury St., Shamo- 

kin, Pa. 17872. Phone 717-648-6831. TWX 7760- 
06. 

I. PERSONNEL 
President -Henry W. Lark. 
Manages -Bernard Friedman. 

2. REPRESENTATIVES 
Forloe & Company. Inc. 

3. FACILITIES 
1.000 w.; 1480 kc. Directional -night only. 
Operating schedule: 6:00 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING Bee Boded regulations 
General: la, 3a. 3h, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 23a 24b, 25a, 28a. 
Contracts: 40a, 97a. 
Comb.: Cont. Discounts: 60b. 61a, 61e. 
Beer advertising acceptable. 
Rates do not Include talent or remote broadcasting 
facilities. 

1 time 
26 times or more 

Per week: 
26 times or more (13 week minimum) 5.25 3.30 

8. PROGRAM TIME RATES 
I hr. 1/2 hr. 1/4 hr. 5 min. 

1 time 65.00 40.00 28.00 15.00 
26 or more times 60.00 37.50 25.00 13.50 

TIME RATES 
Rates effective April 1. 1957. 

Rates received October 31, 1960. 
6. SPOT ANNOUNCEMENTS 

1 min. 30 see. 
...... ___..__..__ 5.75 4.25 

5.50 2.75 

SHARON (2 AM; 1 FM) 

(including Farrell) 
Mercer County -Map Location B-3 

Sae SItDS concerner market mop and dota at begin- 
ning of the State. 

WFAR 
1953 

FARRELL 
Subscriber to the NAB Radio Code 

Media Code 4 239 8000 2.00 
Farrell -Sharon Broadcasting Co.. RFD No. 2. Sharon. 

Pa. Phone 412-346-4171. TWX 346-4171. 

1. PERSONNEL 
President -Sanford A. Schatts. 
General Manager -Albert Zippa7. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1000 w. days; 500 w. nights; 1470 kc. 

Directional -night only. 
Operating schedule: 6:00 am -midnight. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with MBS 

TIME RATES 
Eff 7/1/66-Rec'd 5/25/66. 

6. SPOT ANNOUNCEMENTS 
Ix 621 

1 min..._......_.._.._..___...__... 5.00 4.50 
30 see: 80% of 1 -min. 10 sec: 50% 
20 sec: 75% of 1 -min. 

WPIC 
1938 

SHARON 
Media Cede 4 239 8050 7.00 
Sharon Broadcasting Co., Inc., Box 211, Pine Hollow 

Blvd., Sharon, Pa. 16146. Phone 412-346-4113. 
I. PERSONNEL 

156x 260x 500x Vice-Pres. & Gen'l Mgr. -Lorraine Yuba«. 
7.00 6.00 5.00 Program Director -Jack Sandstrom. 
6.50 5.50 4.00 Chief Engineer -George Donahue. 

104x 280x 
4.00 3.15 

of 1 -min. 

PENNSYLVANIA 
3. FACILITIES 

1000 w.; 790 ke. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 
Partial simulcast operation. Simulcast donna AM 
operational hours. Far non -simulcast faeilitia see 
WPIC-FM. 

4. AGENCY COMMISSION 
15/0; on net Ume only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: Ia. 2b. 3c, 4a, 4d. 5. 
Rate Protection: 15b. 
Basic Rates: 21b, 21d. 22b.: 4b, 25a, 28e. 29a. 
Contracts: 40a. 41. 45. 46, 47e, 147e, 51a. 
Comb.; Cent- Discounts: 6014 60c, 60g. 60i, 81a, 02d, 
Cancellation: 71a. 73a. 
Prod. Services: 80. () Applies to 5 and 15 minutes. 

(t) Appllea to 30 minutes and 1 hour. 
Affiliated with American Information Network. 

TIME RATES 
Elf 8/1/60 -Reed 8/1/60. 

6. SPOT ANNOUNCEMENTS 
la I3x 281 52x 100x 300x 

1 min_ ..... 9.00 8.55 8.10 7.65 7.20 6.75 
30 see: 80% of 1 -min 10 sec: 50% of 1 -min. 
20 see: 75% of 1 -min. 
10 -second spots not combinable with other spots for 
frequency discounts. 

W P I C -FM 
1947 

SHARON 
Media Code 4 239 8051 5.00 
Sharon Broadcasting Co.. Inc., Box 211, Pine Hollow 

Blvd., Sharon, Pa. 18146. Phone 412-346-4113. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Lorraine Yuhaas. 
Program Director -Jack Sandstrom. 
Chief Engineer -George Donahue. 

3. FACILITIES 
ERP 26.000 w.; 102.9 mc. 
Operating schedule: 8 am -midnight. EST. 
Antenna ht.: 455 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -midnight. For simulcast facilities see WPIC. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
See WPIC listing for coded regulations. 
Affiliated with American Information Network. 

TIME RATES 

50% of applicable AM rate. 

SHENANDOAH 
Schuylkill County -Map Location 3-5 

See BADS consumer market map and data at begin- 
ning of the State. 

WMBT 
I963 

Subscriber to the NAB Radio Cede 

Media Code 4 239 8100 0.00 
Schuylkill Trans -Audio Corp.. Box 1530, Shenandoah, 

Pa. 17976. Phone 717-462-2759. 
I. PERSONNEL 

Exec. Vire-Pres.-Lou FI. Murray. 
Station Manager -Robert E. Hyle. 

2. REPRESENTATIVES 
National -Call station collect. 

3. FACILITIES 
250 w.: 1530 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% eo time only: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 4s. 4d, 5, 6a, 7a, 8. 
Rate Protection: 13a. 14a. 15b. 
Basic Rates: 26a. 21a, 21d, 22b, 23a, 24a, 25a. 26, 

28b, lib, 33d. 
Contracts: 40a. 41. 44b, 45. 48. 47a. 48, 49, 51a. 
Comb.; Cont. Discounts: 603. 60g. 61e. 82d. 
Cancellation: 70a, 70e, 71a. 72, 73b. 
Prod. Services: 80, Si, 82. 

TIME RATES 
Ell 6/1/68 -Reed 5/1/68. 

7. PACKAGE PLANS 
PER WK: 1 t 6tl 12tI 18 t 24t1 30ti 38tí 
1 min_ ...... 6.00 5.70 5.40 5.10 4.80 4.50 4.20 
20/30 sec 4.50 4.25 4.05 3.80 3.60 3.35 3.15 
Quickies: 50% of 1 -min 

SHIPPENSBURG 
Cumberland County -Map Location G-6 

See SRDS consumer market map and data at begin - 
nine of the State. 

WSHP 
1981 

Media Code 4 239 8150 5.00 
Town Radio Inc.. Bos 1480. 890 W. King Bt., Shtp- 

pensburg, Pa. 17257. Phone 717-532-4105. 

I. PERSONNEL 
General Manager -Arthur K. Greiner. 
Bales Manager -Paul Kuhn. 

3. FACILITIES 
500 w. days: 1480 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset, EST. 

4. AGENCY COMMISSION 
20/0 time and talent If paid 15 days from billing. 

(This listing continued on next page) 
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PENNSYLVANIA 
Shippensburg-W S H P -Continued 
5. GENERAL ADVERTISING See ended regulations 

NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3b. 4b. 4d, 5, 6a, 7b. 
Rate Protection: 10f, llf. 12f, 13f, 14f. 
Basic Rates: 20b, 22a, 23a, 24b, 25a, 28b, 28c, 30. 
Contracts: 40a, 42c, 43, 44b, 46, 47a, Sib. 
Comb.; Cont. Discounts: 60b, 60c, 601, 61e, 62e. 
Cancellation: 70b, 70d, 71a, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 2 Eft 3/1/67 -Reed 1/31/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: I min 40 nee 20 see 
1 x 6.00 5.50 5.25 
13 x _... 5.75 5.25 5.00 
26 z ........... _ ............ _...._.. ...... _.._ _._.. 5.50 5.00 4.75 
52 x....._..__-._...._.._....___...._.._ _... 5.25 4.75 4.50 
104 x._._...._.._..._ _._...._.-_..__. 5.00 4.50 4.25 
156 z..........._.._...._............_..._.._.._.- 4.75 9.25 4.00 
260 z..........._............_ _.._...._......... 4.50 4.00 3.75 
312 z 4.25 3.75 3.50 
520+ 4.00 3.50 3.25 

8. PROGRAM TIME RATES 
PER YR: 5 min 10 min 1/4 hr 1/2 hr 1 hr 
1 z._ 10.00 15.00 20.00 30.00 50.00 
13 z._ 9.50 13.00 17.00 27.00 95.00 
26 z._........_.._...._ 9.25 12.00 16.00 24.00 92.00 
52 z 9.00 11.00 15.00 22.00 39.00 
104 z 8.50 10.50 14.00 28.00 36.00 
156 z._........_.._.._ - 8.00 10.00 13.00 19.00 34.00 
260 z....._...._......_ 7.50 9.50 12.00 18.00 30.00 
312 x._........_ 7.00 9.00 11.00 17.00 28.00 

SOMERSET (1 AM; 1 FM) 
Somerset County -Map Location D-7 

See STUDS ronsumer market map and data 
oing of the State. 

WVSC 
1950 

at begin - 

Subscriber to the NAB Radio Code 
Media Code 4 239 8200 8.00 
WVSC, Inc., Box 231, Somerset, Pa. 15501. Phone 

814-445-4186. 
I. PERSONNEL 

General Manager -T. H. Onpegerd. 
Commercial Manager -I. Richard Adams. 

2. REPRESENTATIVES 
Pittsburgh -Regional Reps Corp. 
Philadelphia-Dome-Messervey Co., Inc. 

3. FACILITIES 
5.000 w. days: 990 ke. Non -directional. 
Operating rhedule: Sunrise -sunset, no earlier than 
6:00 am. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
WVSC- F M. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2h. 3a. 9a. 5. 6a. 7e. 8. 
Rate Protection: 10h. llh. 12h. 13b. 14b. 15b. 
Baste Rates: 21h. 21e, 21d, 22a. 22b, 23a, 29b, 25e. 

28. 28e. 29a, 33b. 
Contracts: 900. 41. 94b. 45. 46, 99, 50, 51a. 
Comb.: Cont. Discounts: 60a. 60d, 61a, 62d. 
Cancellation: 710. 72. 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eft 1 /67-Rer'd 5/1/67. 

6. SPOT ANNOUNCEMENTS 
lx 13v 26x 52x 104x 156e 260+ 

1 min 8.00 7.00 7.60 7.20 6.80 8.40 5.95 
8. PROGRAM TIME RATES 

Ix 13x 76x 52x 104x 156e 260+ 
1 hr 60.00 58.06 56.10 53.00 50.00 48.00 45.00 

1/2 hr 36.00 34.80 33.60 31.80 30.00 28.80 27.00 
1/4 hr 24.00 23.20 22.40 21.20 20.00 19.20 18.00 
10 min 18.00 17.40 16.00 15.90 15.00 14.90 13.50 

5 min 12.00 11.80 11.20 10.60 10.00 9.60 9.00 

WVSC-FM 
1966 

Media Code 4 239 8201 6.00 
WVSC. Inc.. Box 231, Somerset, Pa. 15501. Phone 

814-945-4186. 
I. PERSONNEL 

General Manager -T. H. Oppegard. 
Commercial Manager -I. Richard Adams. 

2. REPRESENTATIVES 
Regional Reps Corp. 
Philadelphia-Dome-Messervey Co., Inc. 

3. FACILITIES 
ERP 3.000 w.; 97.7 mc. 
Operating schedule: 6 am -11:30 pm weekdays; 7 am - 
11:30 nm Sun. 
Partial simulcast operation. For simulcast facilities 
see WVSC. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
See WVSC listing for coded regulations. 

TIME RATES 
69% of AM when purchased separately. 

SOUTH WILLIAMSPORT 
Lycomtng County -Map Location H-8 

See SRDS consumer market map and data at begin. 
ning of the State. 

See Williamsport 
(including South Williamsport) 

STATE COLLEGE (2AM;2FM) 
Centre County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMAJ 
'945 

Media Code 4 239 8250 3.00 
Centre Broadcasters, Inc.. Box 888, State College, 

Pa. 16801. Phone 814-237 4u59 
STATION'S PROGRAMMING DESCRIPTION 

WMAJ: Middle-of-the-road 1 am -8 pm. Program- 
ming to university audience rock and roll 8 pm -1 am. 
All regular network features and network on weekends. 
2 man news staff. Local news at :58. Local features 
and news 7:30-8 am, noon -1:10 pm, 5-5:20 pm. & 
6-7 pm. Discussion and documentaries. Pro football, 
baseball, college football, basketball, wrestling, high 
school football. FM separate 8 am -1 am with middle- 
of-the-road and classics. Contact Representative for 
further details. Recd 8/7/67. 

I. PERSONNEL 
General Manager -Milton J. Bernstein. 
Salm Manager -N. J. Lingenfelter. 

3. FACILITIES 
1000 w. days; 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no each discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 3a, 3b. 3d. 4a, 4d, 5, 6a. 7a, 8. 
Rate Protection: 10c. lle, 12c. 13e, 14e, 15a, 15b, 16. 
Basic Rates: 20b, 21e, 22b, 23a, 24b, 25a, 26, 28a. 

28e. 29a. 
Contracts: 40a, 46, 47a, 49, 51a. 51b. 51e. 
Comb.: Cont. Discounts: 60a, 60d, 601, Ela, 82d. 
Cancellation: 71a. 
Prod. Services: 82. 

TIME RATES 
Rates effective 

Rates received October 7, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 see 
1 ti 8.00 6.101 130 ti 6.75 4.75 
13 ti 7.75 5.75 260 ti 6.50 4.50 
26 ti 7.50 5.50 520 ti 8.25 4.25 
52 tf..._......_... 7.25 5 2 1000 ti..._ 6.00 4.00 
65 Li 7.00 5.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 40.00 30.00 20.00 15.00 12.00 
13 ti 37.00 28.00 19.00 14.50 11.50 
26 ti 34.00 26.00 18.00 14.00 11.00 
52 ti 31.00 24.00 17.00 13.50 10.50 
85 ti 28.00 22.00 16.00 13.00 10.00 
130 ti 25.00 20.00 15.09 12.50 9.50 
260 ti 22.00 18.00 14.00 12.00 9.00 

W MAJ-FM 
1965 

Media Code 4 239 8251 1.00 
Centre Broadcasters Inc., Box 888, State Collette. 

Pa. 16001. Phone 814-237-4959. 
I. PERSONNEL 

President -W. K. Ulerich. 
General Manager -M. J. Bergstein, 
Sales Manager -N. J. Lingenfelter. 

3. FACILITIES 
ERP 3,000 w.; 103.1 me. Stereo. 
Operating schedule: 24 hours dally. EST. DST. 
Antenna ht.: 69 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time. Bills payable by 15th of following 
month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3a, 3h. 3d. 4a. 4d, 5. 6h. 7b. S. 
Rate Protection: 10h. 12h. 13h. 14h. 15a. 15h . 

Basle Rates: 20h, 21a, 21e, 22b, 23a, 24c. 25a. 26. 
28h. 28e. 29a. 

Contracts: 40a. 49a. 96. 9Ta. 51e, 51b. 
Comb.' Cont. Discounts: 60b, 60d, 60f. Ola, 62a. 
Cancellation: 70a. 70e, 71b, 72, 73a. 73b. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 ER 1/1/86 -Reed 2/16/67. 
6. SPOT ANNOUNCEMENTS 

ROg 
MINIMUM CONTRACT -6 MONTHS 

PER MO: 10 t 20 t1 30t1 
30 sec 20 40 60 
1 min 90 80 120 

Non -Contract 
30 sec 2.50 1 min. ........ _ ..... _..__... 5.00 

8. PROGRAM TIME RATES 
MINIMUM CONTRACT 13 WEEKS 

5 min 1/4 hr 1/2 hr I hr 
1 x 5 10 15 20 
Non -contract program rate -add 25% to contract rate. 

PAYMENT DISCOUNTS 
6 month contract -2% 1 year contract -4% 

W RSC 
1961 

Media Code 4 239 8300 6.00 
Edora Corp., Box 292. 160 Clearview Ave., State 

College, Pa. 16801. Phone 814-238-5058. 
I. PERSONNEL 

President -Michael M. Rea. 
Vice-Pres. & Gen'l Mgr. -J. Albert Dame. 
Operations Director -Wendell L. Williams. 

2. REPRESENTATIVES 
Pittsburgh -Regional Reps Corp. 

3. FACILITIES 
1.000 w. days; 1390 ke. Non -directional. 
Operating schedule: 6 am -local sunset daily. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For nonsimuleast facilities see 
WRSC-F M. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 9a, 5, 6a, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15a. 
Basic Rates: 20a, 21a, 22a, 22b, 23a. 24b, 25e. 28b, 

28c, 30, 33c. 
Contracts: 900, 41, 42a, 42c, 44a, 44b, 45, 46, 47a. 

48, 49, 50, 51a, 51b, 51e. 
Comb.: Cont. Discounts: 60a, 60f, Ola, 02b, 62d. 

Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective May 1, 1961. 
Rates received June 12, 1961. 

Rev. (Ann. & Pkg.) rates received August 1S, 1984. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti 6.00 9.50 52 ti 5.00 3.50 
13 ti 5.50 4.00 104 ti 4.50 3.25 
26 ti 5.25 3.75 312 ti 4.00 3.00 

8. PROGRAM TIME RATES 
lx 13x 261 52x 156x 3121 

1/2 hr..._....- 39.00 36.00 33.00 30.00 27.00 24.00 
1/4 hr 26.00 24.00 22.00 20.00 18.00 16.00 
10 min. 19.50 18.00 16.50 15.00 13.50 12.00 
5 min 13.00 12.00 11.00 10.00 9.00 8.00 

WRSC-FM 
1965 e 

Media Code 4 239 8301 4.00 
Edora Corp.. Box 242. 160 Clearview Ave., State 

College, Pa. 16801. Phone 814-238-5087. 
I. PERSONNEL 

President -Michael M. Rea. 
Vice-Pres. & Gen'l Mgr. -J. Albert Dame. 
Operations Director -Wendell L. Williams. 

2. REPRESENTATIVES 
Pittsburgh -Regional Reps Corp. 

3. FACILITIES 
ERP 3.000 w.: 96.7 mc. 
Operating schedule: 6-1 am daily. EST. 
Antenna ht.: 100 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -1 am daily. For simulcast facilities see 
WRSC. 

4. AGENCY COMMISSION 
15/5 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See WRSC listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received January 20. 1966. 

8. PROGRAM TIME RATES 
1/2 HOUR 

(5:00-9:00 pm) 
13 ti....._........_.._. 15. 52 ti __. 8. 
26 ti._.._...._.._........_... 10. 

STROUDSBURG (1 AM; 1 FM) 
Monroe County -Map Location L-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WVPO 
1947 

R qjB 
An Ottaway Station 

Subscriber to the NAB Radio Code 
Media Code 4 239 8350 1.00 
Pocono Broadcasting. Inc., 22 S. Sixth St., Strouda- 

burg, Pa. 18360. Phone 717-921-2100. 
I. PERSONNEL 

President -Lyndon R. Boyd. 
Vice-Pres. & Gen'l Mgr. -Chester S. Miller. 

2. REPRESENTATIVES 
Ottawas Advertising Sales. 
Call station collect. 

3. FACILITIES 
250 w. days: 840 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a. 4a, 4d. 5. Ca, 7a, 8. 
Rate Protection: 15h. 
Basic Rates: 20a, 21e, 22a, 22b, 24h, 25c, 27, 28a, 

29a. 
Contracts: 40a, 42a, 43, 44a, 45, 96, 47a, 48, 49. 

51a. 
Comb.: Cont. Discounts: 60b, 60g, 61b, 61e, 62d. 
Cancellation: 70a, 70e, 71a. 
Prod. Services: 82. 

TIME RATES 
ER 5/1/67 -Reed 5/1/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104e 156e 260e 520x 

I min. 9.00 8.00 7.25 6.75 6.25 5.75 
20/30 sec 6.75 6.00 5.50 4.75 4.50 4.25 
10 sec 9.50 4.00 3.50 3.25 3.00 2.75 

8. PROGRAM TIME RATES 
Ix 26x 52x I56x 260x 

5 min 20.00 18.00 15.00 13.00 11.50 

WVPO-FM 
1984 

Subscriber to the NAB Radio Code 
Media Code 4 239 8351 9.00 
Pocono Broadcasting, Inc., Box 270. 22 E. Sixth St.. 

Stroudsburg, Pa. 18360. Phone 717-421-2100. 
I. PERSONNEL 

President -Lyndon R. Boyd. 
Vice-Pres. & Gen'l Mgr. -Chester S. Miller. 

2. REPRESENTATIVES 
Ottaway Advertising Sales. 
Call station collect. 

3. FACILITIES 
ERP 330 w., 93.5 mc. 
Operating schedule: 6:00 am -midnight. EST, DST. 
Antenna ht.: 777 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WVPO listing for coded regulations. 
FM sold and programed separately from AM. 
Simulcast with WVPO-AM during daylight hours. 
Rates apply to FM broadcast only. 

TIME RATES 
Eff 5/1/67 -Reed 5/1/67. 

6. SPOT ANNOUNCEMENTS 
lx 52x 104x 156x 2601 520x 

1 min.._ 7.00 8.00 5.25 4.75 4.25 3.75 
20/30 see........ 5.50 5.00 4.25 4.00 3.75 3.50 
10 sec 3.50 3.00 2.75 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
Ix 26x 52x 156e 260e 

5 min..... 14.00 12.00 11.50 11.00 10.50 

SUNBURY (1 AM; 1 FM) 
Northumberland County -Map Location H-5 

See SIDS consumer market map and data at begin- 
ning of the State. 

WKOK WKOK-FM 
1933 1948 

Media Code 4 239 8400 4.00 
Sunbury Broadcasting Corp., 1150 N. Front St., Sun- 

bury. Pa. 17801. Phone 288-5838, 286-5839. 
I. PERSONNEL 

President -Roger S. Haddon. 
Station Manager -Terry T. Abrams. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Philadelphia, Pittsburgh -Dome Messervey, Inc. 

3. FACILITIES 
10.000 w. days. 1,000 w. nights: 1070 be. 

Directional. 
Operating schedule: 7:00 am -11:15 pm Sun, 6:00 
am -11:15 pm weekdays. EST. 
FM FACILITIES 
ERP 4,400 w.: 94.1 me. 
Antenna ht.: 875 ft. above average terrain. 
Simultaneous transmissiv,, of all programs and spots 
on 5VKOK-FM at rates noted he -e. Not sold separ- 
ately. 

4. AGENCY COMMISSION 
15/0 net time: payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2h, 3a, 3d. 4a. 5, 6a. 7b, 8. 
Rate Protection: 10a. lia. 12a. 13a. 148, 15a. 
Basic Rates: 21'a, 21a, 22b, 23a. 24b, 27, 28a, 28c, 

29a. 32b. 
Contracts: 41, 43. 44h, 45, 46, 47e, 49, 51a. 51b, 510. 
Comb.: Cont. Discounts: 60s. Ola. 
Cancellation: 70a. 70e. 71a, 72. 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with CBS and NAS. 

TIME RATES 
Eft 10/1/68-Rec'd 9/18/68. 

AAA -Mon thru Sat 6-9 am & 3-6 pm. 
AA -Mon thru Sat 9 am -3 pm. 
A -Mon thru Sat 6 pm -sign -off; Sun all hours. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER VR: 104e 52x 26x Ix 
AAA 7.50 8.00 8.50 9.00 
AA 7.00 7.20 7.60 8.00 
A 5.00 5.50 6.00 6.50 

2080 ser: 75% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 
All spots rotated within time period. 

8. PROGRAM TIME RATES 
('LASS .IAA 

PER VR: 104e 52x 26e lx 
5 min 15 16 17 18 
1/9 hr 25 26 27 28 
1/2 hr 90 93 46 49 
1 hr 70 75 80 85 

CLASS AA 
5 min 13 14 15 16 
1/4 hr 23 24 25 26 
1/2 hr 37 90 43 46 
1 hr 65 70 75 80 

CLASS A 
5 min 11 12 13 14 
1/9 hr 19 20 21 22 
1/2 hr 29 32 35 38 
1 hr 55 80 65 70 

TAMAQUA 
Schuylkill County -Map 

See SRDS consumer market map and data at begin- 
ning of the State. 

Location J-5 

WSVB(FM) 
1965 

Media Code 4 239 8450 9.00 
James W. Reichard, dba Sky View Broadcasting 

Service, Welsh Park, Dutch Hill. Tamaqua, Pa. 
18252. Phone 717-668-2992. 

I. PERSONNEL 
Pres. & Sta. Mgr. -James W. Reichard. 
General Manager -William N. Reichard. 
Sales Manager -Richard Rabenold. 

3. FACILITIES 
ERP 1,300 w.: 105.5 mc. 
Operating schedule: 7:00 am -10:00 pm. EST. DST. 
Antenna ht.: 11 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Rates effective 

Rates received January 14, 1966. 
(This listing continued on next page) 
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Tomaqua-W S V B (FM) -Continued 
6. SPOT ANNOUNCEMENTS 

PER YR: 
1 min 30 sec 1 min 30 sec 

1 ti....._ _...._. 4.50 3.00 104 U....._.._._ 3.50 2.00 
13 tL.._ _._... 4.25 2.75 156 ti._.._ 3.25 1.75 
28 tL _._... 4.00 2.50 260 ti....._.._... 3.00 1.50 
52 tL.._......_... 3.75 2.25 500 ü....._...._ 2.75 

8. PROGRAM TIME RATES 
PER YR: 1 hr 1/4 hr 5 min 
1 ü _...._.._..._.-..__. 45.00 
13 ti - _______ 40.00 .._... 
26 ü._._..... ...... ._...._....._._.._..._.._. 35.00 ..._... 
52 U - 30.00 9.75 5.75 
104 ü...-_.._...._.._._._........_........_... 9.50 5.50 
156 ti.__ _._. 9.25 5.25 
208 ti....._ _.._........_..__.........__... ..._... 9.00 5.00 
260 U...._ _.._.......-_. ..._._ .._._ 8.75 4.75 
312 ü._.._..__.._........_....._..........._... ..._... 8.50 4.50 
364 ti....._.._...._...._............_...._.._... ..._... 8.25 4.25 

TITUSVILLE 
Crawford County -Map Location B-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

WTIV 
I955 

Subscriber to the NAB Radio Code 
Media Code 4 239 8500 1.00 
Crawford County Broadcasting Co., Inc., Second 

Nat'l Bank Bldg., Box 184, Titusville, Pa. 16354. 
Phone 814-825-3234. 

I. PERSONNEL 
General Manager -Robert H. Sauber. 

2. REPRESENTATIVES 
Regional Reps Corp. 
Philadelphia-Dome-Measervoy Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 8:00 am -midnight. EST. 

4. AGENCY C^MMISSION 
15% to recognized agencies; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, lb, 3a. 3b. 3c, 3d. 4a. 4d. 5. 6a, 

7a, 8. 
Rate Protection: 10g, 11g, 12g. 13g, 14g. 15b, 16. 
Basic Rates: 20á. 21b, 22b, 23b, 24b. 25a, 26. 28b. 

28e, 29a, 30. 
Contracts: 40a, 42a. 94b, 45, 46, 47a. 48. 51a, 51b. 
Comb.; Cont. Discounts: 60a. 60g. 61a. 82b, 82d. 
Cancellation: 70b, 70d, 71a. 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective August 20, 1956. 
Rates received August 20, 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 
hr. hr. hr. min. mil.. mtn. 

1 time._ 37.50 27.50 20.00 16.75 12.60 5.30 
26 times_ 36.00 26.90 19.20 14.50 9.60 4.90 
52 times.. 34.00 24.90 18.25 13.70 9.10 4.50 

104 times_ 32.00 23.50 17.20 12.85 8.55 4.35 
156 times.. 30.00 22.00 16.30 12.20 8.15 9.20 
260 times.. 28.00 20.40 15.20 11.40 7.60 4.00 

TOWAN DA (1 AM; 1 FM) 
Bradford County -Map Location H-2 

See SItDS consumer market map and data at begin- 
ning of the State. 

WTTC WTTC-FM 
1959 1959 

Media Code 4 239 8550 6.00 
Twin Tier Broadcasting, Inc., 214 Main SL, Towanda. 

Pa. 18848. Phone 717-265-2163, 66. 
I. PERSONNEL 

Gen'l & Sales Mgr. -Charles L. Snyder. 
3. FACILITIES 

500 w. days; 1550 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 
FM FACILITIES 
ERP 720 w.; 92.7 mc. 
Operating schedule: Sunrise -8:15 pm. EST. 
Antenna ht.: 125 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with MRS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 9/1/65-Rec'd 8/31/66. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 
1 ti 2.70 2.30 104 ti 1.90 
13 ti 2.60 1.95 156 ti._..__..._ 1.70 
26 01 2.50 1.80 260 ti. 1.80 
52 ti 2.10 1.60 312 ti 1.50 
20 seconds -1.25. 

7. PACKAGE PLANS 
SATURATION 

50 1 -minute spots per week.._..._ 
50 30 -second spots per week....__ 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 mil 

1 ti. 25.00 16.00 10.00 8.00 
13 ti... 23.60 15.00 9.50 
26 tl 22.50 14.40 9.00 
52 tl 21.25 13.60 8.50 
104 tl._.. ..... _. ..... _ 20.00 12.80 8.00 
156 ti 19.50 12.40 7.75 
280 ti 18.75 12.00 7.25 
312 ti 18.25 11.00 7.00 

30 sec 
1.40 
1.30 
1.20 
1.10 

7.60 
7.20 
6.80 
6.40 
8.25 
5.75 
5.00 

. 1.75 
_ 1.50 

4,7t 
9.49 
4.15 
3.85 
3.55 
3.5'5 
3.00 
2.75 

TYRONE (1 AM; 1 FM) 
Blair County -Map Location E-6 

See SUDS consumer market map and data at begin- 
ning of the State. 

WGMR(FM) 
1961 

F 

Media Code 4 299 8600 9.00 
Allegheny Mountain Network. Box 29, Washington 

Ave. and First St., Tyrone, Pa. Tyrone: Phone 
814-684-3200. State College: 814-238-0792. 

I. PERSONNEL 
President -C. H. Simpson. 
Sales Manager -William E. Moses. 

3. FACILITIES 
ERP 6,800 w. horiz. and vert. 101.1 mc. 
Operating schedule: 5:30 am -midnight. EST. 
Antenna ht.: 990 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 21). 3a, 3d, 4a, 4c, 5. 6a. 7a. 8. 
Rate Protection: 10a, lia. 12a, 13a. 14e. 
Basic Rates: 20a, 21a, 21e. 22a, 226, 23a, 23b. 246, 

25a, 26, 27, 28a, 29a. 
Contracts: 40a, 41, 42a, 44a, 45. 48, 47a, 98, 49, 50, 

51a. 
Comb.; Cont. Discounts: 60a, 60i, 81a, 
Cancellation: 70b, 70c, 710, 72, 73b. 
Prod. Services: 80, 81. 82. 
FM operated separately from AM. 
Affiliated with MRS Radio Network. 
Member: Allegheny Mountain Network. 

TIME RATES 
Rates effective November 1, 1961. 

Rates received October 16. 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 13 26 52 104 312 
i1. ti. D. ti. ti. ti. 

1 hour 26.32 25.00 23.68 22.87 21.58 20.28 
1/2 hour...._ 15.79 15.00 14.21 13.42 12.63 11.84 
1/4 hour 8.95 8.51 8.05 7.61 7.17 6.73 

5 minutes 4.47 4.25 4.03 3.80 3.40 3.36 
1 minute 2.50 2.38 2.25 2.13 2.01 1.89 

11954y.I`I 

R AIR 
Subscriber to the NAB Radio Code 

Media Code 4 239 8650 4.00 
The Tyrone Broadcasting Co., Washingtcn Ave., and 

First St., Tyrone, Pa. 16686. Phone 814-684-3200. 
I. PERSONNEL 

President -C. H. Simpson. 
General Mgr. -Wm, E. Moses. 

3. FACILITIES 
1000 w. days; 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 5:30-1 am Moo thru Sat; 7:00 
am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code, Advertising Standards apply. 
General: le, 2a. 2b, 3a, 3d. 4a, 4e. 5, 8a, 70. 8. 
Rate Protection: 100. lia, 12a, 13a, 14a. 
Basic Rates: 20a, 21a, 21c, 22a. 22b, 23a, 23b, 246. 

25a, 26. 27, 28a. 29e. 
Contracts: 40a, 41. 42a. 44a, 45, 46, 47a, 48, 49. 50. 

51a. 
Comb.: Cont. Discounts: 60a, 801, 81a. 
Cancellation: 76b, 70c, 71a. 72. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with Mutual Network. 
Member: Allegheny Mountain Netwok. 

TIME RATES 
EST 2/1/67 -Reed 2/6/87. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x IO4x 3122 

1 min 8.90 6.56 6.21 5.87 5.52 5.18 
HOUSEWIFE TIME 

1 ti 4.00 

UNIONTOWN 
Fayette County -Map Location C-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMBS 
1937 

R A B 
Media Code 4 239 8700 7.00 
Fayette Broadcasting Corp., 82 W. Fayette St., 

Uniontown, Pa. 15401. Phone 412-438-3900. 
I. PERSONNEL 

President -Mrs. Betty M. Balling. 
Comm'] Dir. & Sales Mgr. -Mrs. Hester W. Nagy. 
Program Director -Richard E. Kessler. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 
Regional Reps Corp. 

3. FACILITIES 
1000 w.; 590 kc. Directional -night only. 
Operating schedule: 5:00-2:00 am. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
Affiliated with CB 

TIME RATES 
Eff 4/1/68 -Reed 4/2/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 260x 3I2x 

1 min 12.00 11.50 11.00 10.50 10.00 9.50 9.00 
30 sec 9.00 8.50 8.00 7.50 7.00 6.50 6.00 
10 sec 6.00 5.75 5.50 5.25 5.00 4.75 4.50 

7. PACKAGE PLANS 
PER WK: 10 ti 15 tl 20 ti 30 ti 
1 min 11.00 10.50 10.00 9.00 
30 sec 8.00 7.50 7.00 6.00 
10 sec 5.50 5.25 5.00 4.50 

8. PROGRAM TIME RATES 
Ix 28x 52x 104x 156x 260x 312x 

1/2 hr 80 70 60 55 50 45 40 
1/4 hr..._ 50 44 38 34 30 26 24 
10 min. 40 38 32 28 24 22 20 
5 min. 30 28 25 22 20 18 16 

WARREN l i AM; i FM) 
Warren County -Map Location D-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

WNAE 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 239 8750 2.00 
Northern Allegheny Broadcasting Co., Box 24, 310 

Second Ave., Warren, Pa. 16365. Phone 814-723- 
1310. 

I. PERSONNEL 
General Manager -David Potter. 
Program Director -LeRoy Schnuck. 

2. REPRESENTATIVES 
Pittsburgh, Cleveland -Regional Reps Corp. 

3. FACILITIES 
5,000 w. days; 1310 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 4a, 4d, 5, 6a. 
Basic hates: 20a, 21a, 226, 2386 24b, 25a, 28a, 29a. 
Contracts: 40a, 41, 44a, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a. 60d, 61a, 626, 62d. 
Cancellation: 70d, 71a, 72, 7316 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 4 EST 1/1/68-Ree'd 11/20/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: Ix 50x 150x 130e 600x 900e 
1 min 8.00 7.00 8.00 5.25 5.00 4.75 
20/30 sec 6.00 5.25 4.50 3.90 3.75 3.55 

7. PACKAGE PLANS 
SATURATION PLAN 

PER WK: 12 ti 24t1 36t1 
8 1 -min, per day 7.00 6.00 5.25 
15% discount from earned rate. 

8. PROGRAM TIME RATES 
PER YR: Ix 50e 150e 250x 300e 
1 hr 52.80 41.25 38.25 33.25 31.25 
1/2 hr 31.50 24.75 21.75 20.25 18.75 
1/4 hr 21.00 16.50 14.50 13.50 12.50 
5 min 10.50 8.25 7.25 6.75 6.25 

WRRN (FM) 
1948 

R AiB ©UFMU 
Media Code 4 239 8800 5.00 
Northern Allegheny Broadcasting Co., Box 824, 810 

Second Ave., Warren, Pa. 16365. Phone 814-723- 
1310. 

I. PERSONNEL 
Pres. & Gen'I Mgr. -David Potter. 

3. FACILITIES 
ERP 25.500 w.; 92.3 mc. 
Operating schedule: 5:45 am -11:05 pm. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 4a, 4d, 5, 6a. 
Basic Rates: 20a, lia. 226, 23a, 246, 25a, 28a, 29a. 
Contracts: 40a, 41. 44a, 46, 47a, 48. 
Comb.; Cont. Discounts: 613a, 60d, 61a. 82á. 82d. 
Cancellation: 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
AM A011late-WNAE. 

TIME RATES 
Etf 1/1/68-Rec'd 12/7/67. 

6. SPOT ANNOUNCEMENTS 
la 50x 150x 900x 600x 900x 

I min 4.00 3.50 3.00 2.60 2.60 2.40 
20/30 sec 3.00 2.69 2.25 1.95 1.85 1.75 

7. PACKAGE PLANS 
WKLY. EA: 12tí 2401 96 t1 
1 min 3.50 3.00 2.50 

SATURATION PLAN 
8 1 -min spots per day, earned rate less 15%. 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr IO min 5 min 

1 x 25.00 15.00 10.00 7.50 5.00 
DISCOUNTS 

50x-20% 150x-30% 250x-35% 300x-40% 

WASHINGTON (1 AM; 1 FM) 
[Washington County -Map Location B-6 

See SUDS consumer market map and data at begin- 
ning of State. the 

PA W J P A -FM 
1942 1964 

Subscriber to the NAB Radio Code 
Media Code 4 239 8850 0.00 
Washington Broadcasting Co., 98 S. Main St., Wash- 

ington, Pa. 153111. Phone 412-222-2110. 
I. PERSONNEL 

President -A. Boyd Siegel. 
General Manager -John L. Mardian. 

2. REPRESENTATIVES 
Penn State peps, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 5:55-12:01 am weekdays; 7:45- 
12:01 am Sun. EST. 
FM FACILITIES 
ERP 3.700 w.; 95.3 mc. 
Operating schedule: 5:55 am -midnight. EST. lOST. 
Antenna ht.: 300 ft. above average terrain, 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

3. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a. 3b, 9a, 5, 8. 
Rate Protection: 15b. 
Basic Rates: loa, 22a, 22b, 23e. 25a, 29a. 

PENNSYLVANIA 
Contracts: 40b, 42b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Contracte to run concurrently within year. 
Affiliated with MBS Radio Network. 

TIME RATES 
No. 6 Eff 5/15/68 -Reed 5/22/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 15 see 

1 ti 10.00 7.00 4.5e 
26 ti 9.00 6.30 4.00 
52 ti 8.10 5.70 3.60 
104 ti 7.30 5.15 3.25 
260 ti 6.60 4.65 2.95 
312 ti . 5.95 4.20 2.65 
624 ti 5.35 3.80 2.40 
1000+ _ 9.50 3.15 2.05 

WAYNESBORO (1 AM; 1 FM) 
Franklin County -Map Location F-7 

See SItDS consumer market map and data at begin. 
Laing of the State. 

WAYZ WAYZ-FM 
1953 1959 

Media Code 4 239 8900 9.00 
Richard F. Lewis, Jr., Inc., 33 E. Main St., Waynes- 

boro, Pa. 17268. Phone 762-3138, 3139. 
I. PERSONNEL 

President -Marion P. Lewis. 
Manager -Samuel Renshaw. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
1000 w. days; 1380 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset EST. 
FM FACILITIES 
ERP 3,100 w.; 101.5 mc. 
Operating schedule: 5:30 am -midnight. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21a, 21d, 226, 23a, 24b, 29a, 30, 326. 
Contracts: 400, 41. 45, 46. 47a. 515, 516. 
Comb.: Cont. Discounts: 60a, 60d, 60g. 
Cancellation: 70a. 70d, 71a, 73b. 
Prod. Services: 80, 82. 
Member: Green Valley Group. 

TIME RATES 
Rates effective November 1. 1964. 
Card received November 5, 1964. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 wk 13 wk 26 wk 52 wk 
5 ti 5.40 4.90 4.65 4.40 
10 ti 5.15 4.65 4.40 4.15 
20 ti 4.90 9.40 4.15 3.90 
30 ti 4.65 9.15 3.90 9.65 
10 -second announcements combinable with other an- 
nouncements at a ratio of 2 10 -second to 1 1 -minute 
announcement. 
20/30 seconds -75% of applicable minute rate. 
10 seconds -50% of applicable minute rate. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: 13 wk 26 wk 52 wk 
5 ti 9.50 8.50 8.00 
10 tl 9.00 8.00 7.50 
15 ti ___66_66. 8.50 7.50 7.00 

WAYN ESBU RG 
Greene County -Map Loca,.an B-7 

See SRDS consumer market map and data at begin- 
ning of t, State. 

WANB 
1956 

Media Code 4 239 8950 8.00 
Commonwealth Broadcasters, Inc.. First Federal 

Bldg., E. High St., Waynesburg. Pa. 15370. Phone 
627-5555. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -James E. Pattison. 
Program Director -Frances Paulson. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
250 w. days; 1580 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a. 2b, 3a. 3b. 3d, 4e. 4d, 5. 6a, 7a. 
Rate Protection: 10á, 11á, 12b, 13á, 14b, 15a. 156. 
Basic hates: 20b, 22a, 22b, 23a, 23b, 24a, 24c, 25a. 

26, 286, 28c, 29b, 30. 32b, 33a. 
Contracts: 40a, 41, 43, 44a. 44b. 45, 46. 47a. 49, 51c. 
Comb.; Cont. Discounts: 60a. 601, 61e. 82b. 62d, 
Cancellation: 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective May 1, 1957, 
Rates received May 2, 1957. 

Rev. (Wkly. Sat.) recd January 8, 1962. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 104x 260x 

1 min..... 5.00 4.75 4.50 4.25 4.00 3.75 
7. PACKAGE PLANS 

WEEKLY SATURATION RATES -1 minute- 20-30 seconds 
Per week: Each Total Each Total 

10 times 4.25 42.50 2.95 29.50 
15 times 4.00 60.00 2.70 40.50 
25 times 3.75 93.75 2.50 62.50 
30 times 3.50 105.00 2.25 87.50 
50 times 3.25 182.50 2.00 100.00 

10. SPECIAL FEATURES 
10% additional charge on all news program. includ- 
ing weather and sports. 

November 1, 1968 Spot Radio Stations 761 



PENNSYLVANIA 

WELLSBORO 
Tioga County -Map Location G-2 

See SItDS consumer market map and data at begin- 
ning of the State. 

WNBT 
1955 

Media Code 4 239 9000 1.00 
h aim & saoul rsruaacaauug, Co.. 89 Main St.. Wells - 

bore, Pa 16901. Phone 717-724-2113. 
I. PERSONNEL 

l'resadeut-t,. 11. Simpson. 
\ice -ires. & Don't Mgr. -John A. Fay. 
Commercial Manager -Robert Linquiat. 

3. FACILITIES 
Lulu w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 8:00 am-midnugnt weekdays; 8:00 
am -midnight Sun. EST. 

4. AGENCY COMMISSION 
u station time uy; no cub discount. 

5. a GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. General: la, la, 21i, la, 3d, 4a, 4c, 5, 6a, 7a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a. 
Basic Rates: 22a, 21a, 21c, 22a, 22b. 23a, 23b. 24b, 

25a, 24. 27. 28a, 22a, 
Contracte: 40a, 41. 42a, 44a, 45, 46, 47a, 48, 49. 50. 

51a. 
Comb.; Cont. Discounts: 60a, 601, Ela. 
Cancellation: 70b, 70e, 71a. 72, 73b, 
Prod. Services: 85, 81, 82. 
Amlaated Willi Xi/IS Radio Network. 
Member: Allegheny Mountain Network. 

TIME RATES 
Rates effective Feuruary 15, 1955. 

lestes recervcd January 20. 1955. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

i 1,0 1/4 1u 5 
tif. tir. hr. min. min. Spot, 

1 hour 60.00 35.00 28.00 16.80 12.00 8.00 
13 times.._ 57.00 33.25 19.00 15.00 11.40 5.70 Io owns 54.00 31.5u 18.08 14.00 10.00 5.40 
52 timra 51.00 29.75 17.00 13.80 10.20 6.10 

104 times 48.0e 28.00 16.08 12.00 9.60 4.80 
312 limes 45.00 26.25 15.00 11.00 9.00 4.50 

WEST CHESTER 
Chester County -Map Location K-7. 

See SUDS consumer market map and data at begin- 
ning of the State. 

WCHE 
1963 

Media Code 4 239 9050 6.00 
\VCDE Broadcasting Co., 133 N. High St.. West 

Chester. l'a. 19380. Phone 215-692-3131. 
I. PERSONNEL 

President -Frank A. Robins. 
Vice-l'res. & Gen'l Mgr. -William H. Gehlert. 

3. FACILITIES 
250 w.; 1520 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST, DST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 9a, 9d, 5, 6a, 8. 
Rate Protection: lob, llb, 12b, 13b, 19b, 15b. 
Basic Rates: 20b, 21b, 22a, 24a, 25a, 28b. 28e, 29a, 

33a. 
Contracta: 40a, 41, 44a, 45, 46, 97a, 48, 49, 51b. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61a, 62a, 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1. 1965. 
limes received January 11, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 wk 13 wk 26 wk 52 wk 
1-8 ti 5.00 4.75 4.50 4.00 
7-13 ti 4.25 4.00 3.75 3.25 
14-20 tl....._...._.._.._...._ 4.00 3.75 3.50 3.00 
21-27 ti ._ 3.50 3.25 3.00 2.50 
28-34 ti ....... _.._...... _.._.._._ 3.25 3.00 2.75 2.2.5 
35 or more ti 3.00 2.75 2.50 2.00 
30 -second announcements -75% 1 -minute rate. 

8. PROGRAM TIME RATES 
5 minutes -1-1/2 times 1 -minute announcement rate. 

WILKES -BARRE (3 AM; 2 FM) 
Luzerne County -Map Location K-4 

See SItDS consumer market map and data at begin- 
ning of the Slate. 

WARM 
1940 

CITY OF LICENSE 
SCRANTON 

A Susquehanna Station 

The Eastman Station 
R A. B 

A Susquehanna Station 
Subscriber to the NAB Radio Code 

Media Code 4 239 7650 5.00 
(This is a duplicate of the listing appearing under 
Scranton, Pa.) 
WARM Broadcasting Co., Box 590. Avoca, Pa. 18641. 
Business office and Studios: WARM Bldg., Wilkes/ 

Barre/Scranton Hoy., Rt. 81. Avoca, Pa. 18841. 
Phone 717-822-6161 or 655-2271. 

I. PERSONNEL 
Vice -President -Arthur W. Carlson. 
General Manager -Alan Kornish. 
Sales Manager -Tom Kloh. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 
Susquehanna Sta. Sales Office: See Reps & 8/O 

pages. 

3. FACILITIES 
5,000 w.; 590 he. 

Directional similarpattern day and night. 
Operating schedule: 24 hour@ dally. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply, 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 9d, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 
Basic Rates: 20a, 21b, 21d, 22a, 22b, 245, 24c, 25a, 

27, 28b, 28c, 29b, 32b. 33c. 
Contracts: 40e, 41, 42a, 42d, 49b, 45. 46, 47a, 49, 

50, 51c. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 601, 61a, 62b. 
Cancellation: 70a, 70c, 71a, 72. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with The Eastman Network. 

TIME RATES 
No. 11 Eft 7/1/67 -Reed 8/5/67. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Sat 6-10 am & 3-7 pm, rotating. 
A -Mon dire Sat 10 am -3 pm & 7-10 pm; Sun noon - 
7 pm. 
B -Mon thru Sat 5-6 am (Farm Show) & 10 pm - 
midnight. 
I MIN, WKLY: I ti 6ti 12t1 18 ti 

AA 45 40 35 32 
A ..._.......... .... ........... 40 35 30 27 
B 30 25 20 15 

30 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 
Fixed position or limited rotation, add 5.00 per spot 
to applicable rate. 

CONSECUTIVE WEEKS DISCOUNT 
26 wks-4% 52 wks-8% 

BEST BUY !'LAN 
1 MIN: 
6 spots from 6-10 am Mon thru Sat. 
6 spots from 10 am -noon lion thru Sat. 
6 spots from noon -3 pm Mon thru Sat. 
6 spots from 3-7 pin Mon titra Sat. 
6 spots from 7 pm -midnight Mon thru Sat. 
4 spots from noon -9 pm Sun. 
34 1 -min spots, ea 22 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -4% 52 wk -8% 
26 and 52 week consecutive discounts apply only up 
thru the smallest weekly schedule run during the 
consecutive week period. 

10. SPECIAL FEATURES 
5 min news -1-1/2x applicable 1 -min rate. 

(D) 

WBAX 
1922 

Media Code 4 239 9150 4.00 
P. A. L. Broadcasters, Inc., 85 W. Union St., Wilkes- 

Barre, Pa. 18702. Phone 717-825-5528. 

I. PERSONNEL 
President -Frank M. Henry. 
Vice-Pres. & Gen'l Mgr. -James F. Ward. 
Treasurer -!Villard G. Seymour. 

2. REPRESENTATIVES 
G111 -Perna, Inc. 
Pennsylvania, Maryland, Virginia, Washington, D. C. 

-Dome-Messervey Co., Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no cash dlsocunL 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 6a. 
Rate Protection: IOb, 16. 
Basic hates: 20a, 21a, 25a, 28a, 33a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60f, 601, 61a. 
Cancellation: 70c, 71a, 73a. 
Schedules de not have to run consecutive weeks to 
earn number of week frequency. All announcements, 
regardless of length, combine for frequency. 
Affiliated with MBS Radio Network. 

TIME RATES 
ER 4/1/67 -Reed 3/6/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 
(6-9 am 

& 66pm1 I ti 1 2tl 
1 wk....._.._-._.._....... 12.00 11.50 11.00 
13 wk._.._.-_..._........ 11.00 10.50 10.00 
26 wk._...___._.._... 10.00 9.50 9.00 
52 wk ..... 9.00 8.50 8.00 

18 t1 
10.50 
9.50 
8.50 
7.50 

24 ti 
10.00 
9.00 
8.00 
7.00 

(All other times) 
1 wk....._...__... 11.00 10.50 10.00 9.50 9.00 
13 wk. ---- 10.00 9.50 9.00 8.50 8.00 
26 wk._..._..._..___... 9.00 8.50 8.00 7.50 7.00 
52 wk 8.00 7.50 7.00 6.50 6.00 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

WBRE WBRE-FM 
1924 1947 

Media Code 4 239 9200 7.00 
WBRE Radio, Inc., Box 28, Wilkes-Barre, Pa. 

18703. Phone 717-823-0117. 

I. PERSONNEL 
General .Manager -Louis G. Baltimore. 
Sales Manager -Joseph B. Dries. 
Program Director -Robert Schumacher. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South, Southwest -Busby, Finch and Woods, Inc. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 te. 

Non -directional. 
Operating schedule: 6:00 am -midnight Mon thru Su.; 
8:00 am -midnight Sun. EST. 
FM FACILITIES 
EltI' 6,900 w.; 98.5 mc. 
Operating schedule: 7:00 am -midnight Mon thru Fri; 
10:00 am -midnight Sat and Sun. EST. 
Antenna ht.: 1.154 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10e, lid, 12c, 13e, 14b. 
Basic hates: 201), 21b, 22a 24h, 24e, 25a, 26, 28c, 

29a. 
Contracts: 40b, 41, 42a, 43, 44b, 45. 46, 47e. 
Comb.; Cont. Discounts: 60a, Old, 60e, 61b, 62b. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Plod. Services: 80, 81. 
For combination rues see NBC Radio Network. 
!fates Include FM transmission during FM hours of 
operation. 

TIME RATES 
Bates received June 1, 1964. 
Rates effective July 1, 1964. 

Class AA -6:30-9:30 am and 4:00-7:00 pm Mon thru 
Fri. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1-3 4-7 8-12 13-25 26-38 
ak wk w'k ak wk 

1-4 ti 10.00 9.50 9.00 8.00 7.00 
5-9 11 9.75 9.00 8.00 7.00 6.50 
10-14 ti 9.50 8.00 7.00 6.00 6.00 
15-19 ti 9.00 7.50 6.50 5.50 5.00 
20-29 ti 8.50 7.00 6.00 5.00 ...... 
30 or more ti 7.00 

CLASS A 
1-4 ti 9.00 8.50 8.00 7.00 6.00 5.00 
5-9 ti 8.50 8.00 7.00 6.50 5.00 4.00 
10-14 ti 8.00 6.50 6.00 5.75 4.00 
15-19 ti 7.00 6.00 5.50 5.25 ._... ._, 
20-29 ti 6.00 5.50 5.00 4.50 ._... -- 
30 or more ti 4.00 4.00 9.00 _... __. 
30 seconds or less -75% of 1 -minute rate. 
10 seconds or less -50% of 1 -minute rate. 
Regular frequency discounts apply but may not com- 
bine with other announcements to earn frequency dis- 
counts. 
Class A rates apply to entire weekend. 

WEJL 
SOLID #2 

IN SCRANTON 
ABB.' shows WEJL-AM's modern 
programming draws the second 
largest all -day average share of 
audience in Scranton, 8AM-6PM. 

Check WEJL's Powerful Lead over 
Station #3 in these day parts: 
8-10:30 AM: WEJL pulls twice 
the share of Station #3. 
10:30 AM -1 PM: WEJL leads #3's 
share by almost 2 to 1. 

1-3:30 PM: WEJL delivers a 

share equal to the next 
2 stations' combined. 

39-52 
wk 

6.00 
5.50 
5.00 

SCRANTON'S 
SUPERLATIVE RADIO 

BEST in Music 
MOST Complete News 

TOP Personalities 
UNMATCHED Public Service 

BIGGEST Sales Results 

Contact Gill -Perna, Inc. 
or Dome-Messervey, Inc. 

WEJL am 630 KC 

fm 107.1 
The Golden Sound of FM Stereo! 

THE SCRANTON TIMES STATIONS 
ARB Scranton Overnight Survey, March 25-29, 1968 

8. PROGRAM TIME RATES 
ANNUAL CONTRACT 

1/2 hr 1/4 hr 5 min 
1 ti ..... 45.00 30.00 15.00 
104 tl._.._...._ 43.50 29.00 14.50 
156 ti... 42.00 28.00 14.00 
260 ti 40.50 27.00 13.50 
520 ti. 39.00 26.00 13.00 

WGBI 
SCRANTON 

City of license, Scranton, Pa. 
Considered by CBS Radio Network as their Scranton - 

Wilkes -Barre outlet. 
See listing under Scranton. Pa. 

WILK 
1947 

American Entertainment Ntwk 

.4( 
AVERY-KNODELr INC. 

R A B 

Subscriber to the NAB Radio Code 

Media Code 4 239 9250 2.00 
Wyoming Valley Broadcasting Co., 88 N. Franklin 

St., Wilkes-Barre, Pa. 18701. Phones 717-824-4666, 
717-655-1335, 717-954-4241. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr. -Boy E. Morgan. 
Business Manager -Emerson H. Ramage. 
Sales Manager -Lee Vincent. 

2. REPRESENTATIVES 
Avery - Knodel. Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 980 kc. 

Non -directional -daytime only. 
Directional -nights only. 

Operating schedule: 5:30-2 am. EST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Buie hates: 21b, 22a, 22h, 23a, 24b. 28a, 29a. 
Contracts: 40a, 46, 47a. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 
Cancellation: 71a, 72, 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
ER Reed 9/6/66. 

A -Mon thru Sat 6-9 am á 4-7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
la 52x 156n 2600 520x 

A 15 13 12 11 10 
B 13 11 10 9 8 
30 seconda -80% of above rates. 

7. PACKAGE PLANS -A- -B--- 
WKLY: I min 30 see 1 min 30 see 
12 t/ ............. 10.00 8.00 9.00 7.25 
18 ti ._........ ......... 9.50 7.50 8.50 6.75 
24 tl ......._ 9.00 7.25 8.00 6.50 
30 ti 8.50 6.75 7.50 6.00 
36 tl 8.00 6.50 7.00 5.50 
ID's -Oat combinable. A-6.00; B-5.00. 

8. PROGRAM TIME RATES 
25 min 1/4 hr IO min 5 min 

1 L.._.-_.._......_..._._. ...__. 90 54 42 27 
DISCOUNTS 

52x-10% 156x-20% 280E-30% 
(Cr@) 

WYZZ (FM) 
1946 

NAB ©0F MD 
Media Code 4 239 9300 5.00 
Scranton -Wilkes-Barre Fine Made Broadcasting Co., 

Ine., 156 Prospect St., Wilkes-Barre, Pa. 18702. 
Phone 717-824-2625. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Richard G. "Dick" Evans, Sr. 
Sec'y-Treas, Sta. & Oper. Mgr. -Mrs. Richard G. 

Evans, Sr. 
Vice-Pres. & Com'1 Mgr. -Richard G. Evans, Jr. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 
Philadelphia -Selective Broadcast Advertising, Inc. 

3. FACILITIES 
ERP 100,000 w.: 92.9 mc. Stereo. 
Operating schedule: Mon Ono Sat 6-1 am, Sun 8-1 
am. EST. 
Antenna ht.: 1065 ft. ahoye average terrain. 

4. AGENCY COMMISSION 
15/0 net time only: 15 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 9d, 5, 6a, 

7b, 8. 
Rate Protection: 10h. 11b. 14b. 15b. 
Basic Rates: 20a, 21a, 21e, 21d, 22a, 23a, 24b, 2Sa, 

26, 27. 28a, 28e. 29a. 
Contracta: 40a, 41, 42d, 44b, 45, 46, 47e, 48, 49, 50, 

51a, 51b. 
Comb.; Cont. Discounts: 60b, 601, 61b, 62b, 621. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80. 
Affiliated with American FM Network. 
Member: The Groskin Group. 

TIME RATES 
Rates effective June 1, 1965. (Card No. 7.) 

Card received October 6, 1965. 
(This listing eontinued on next page) 
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Wilkes- Barre -W Y Z Z (FM) -Continued 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
1 ti 10.00 52 tl..-_---_._......_..._ 8.00 
13 ti 9.50 104 tl 6.00 
26 ti 9.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1 hr 1/2 hr 

1 ti 60.00 36.00 52 ti 48.00 28.80 
13 ti 57.00 34.20 104 ti 36.00 21.60 
26 ti 54.00 32.40 

(CR) 

WILLIAMSPORT (4 AM; 3 FM) 

(including South Williamsport) 
l ycomin County -Map Location A-3 

See SRDS consumer market map and data at begin- 
ning of the State 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities Involved. It is part of the 
time buying function to determine evtent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

WLYC WLYC-FM 
1949 1949 WILLIAMSPORT 

Subscriber to the NAB Radio Code 

Media Code 4 239 9350 0.00 
Lycoming Broadcasting Co., Box 389, 331 Pine Bt., 

Williamsport, Pa. 17701. Phone 717-322-4676. 
I. PERSONNEL 

President -John T. Belcher 
Gen') & Com'1 Mgr. -Vincent Campana. 
Program Director -Anne Davis. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
1000 w. days: 1050 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. DST. 
FM FACILITIES 
ERP 3.800 w.; 105.1 mc. 
Antenna ht.: 1.300 ft. above average terrain. 
Operating schedule: 10:00 am -10:00 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only: pavahle when rendered. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 3a, 4a, 5, 6a, 7a. 
Rate Protection: 10g, 11g, 13g, 14g, 15a. 
Baalc Rates: 20b, 24b. 
Contracts: 40a. 47e. 
Comb.; Cont. Discounts: SOb, 601, 61e. 
Cancellation: 70c, 73b. 
Prod. Services: 82. 
Affiliated with RBS and MES Radio Networks. 
WLYC-FM Is generally, but not neceaaarlly, operated 
simultaneously. In duplication, with WLYC-AM when 
WLYC-AM Is on the air. 

TIME RATES 
Rates effective November 1, 1959. (Card No, 7.i 

Rates received August 6. 1959. 
Rev. (1 -hr. rates) rec'd October 5, 1959. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec. ID's 

1 time..-_..._....._._ _..._ 9.00 6.00 3.00 
13 times..-....-_..._........___-..- 8.70 5.80 2.90 
26 times .-_.._...._ ___... 8.40 5.60 2.80 
52 times ..... _...__..._......... _.._. 8.10 5.40 2.70 

104 times 7.80 5.20 2.60 
156 times _....__._....._..... 7.50 5.00 2.50 
208 times ........._.........._...._ 7.20 4.80 2.40 
260 times _._..._........_......-. 6.90 4.60 2.30 
412 times _ 6.60 4.40 2.20 
305 times 6.30 4.20 2.10 

7. PACKAGE PLANS 
PER WK: 1 MINUTE 
12 ti. 7.80 24 6.60 
18 it 6.90 

10. SPECIAL FEATURES 
Berrie. charge on all news broadcasts -1.00 for 15 
minutes, .75 for 10 minutes. .50 for 5 minutes, now 
commlasloaable. 

WMPT 
1957 

SOUTH WILLIAMSPORT 

Media Code 4 239 9400 3.00 
Will -Mont Broadcasting Co.. Box 883, Williamsport. 

Pa. 17701. Phone 717-323-3608. 
I. PERSONNEL 

Geni & Com'1 Mgr. -Galen D. Caatlebury, Jr. 
Program Director -Dyson F. Crownover. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Penn State Reps. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. Non -directional. 
Operating schedule: 6:00-1:00 am Mon thru Fri; 
7:90-1:00 am Sat and 8:00 am -11:00 pm Sun. 

4. AGENCY COMMISSION 
15% to recognised agencies: no mob discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2b, 3a, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11e, Ile, 13e, 14e. 
Basle Ratee: 20b, 21a, 21b. 21e. 21d, 22b, 23a, 25a, 

28c. 
Contracts: 40a, 41, 42d, 43. 44a. 45, 46, 48, 51b. 
Comb.; Cont. Discounts: 60a, 61a, 62a. 
Cancellation: 70a. 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
ER Recd 3/3/67. 

8. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 104x 3129 

1 min or less 4.00 3.50 3.00 2.50 2.00 1.75 

1 

PENNSYLVANIA 
W M P T -FM 

1968 
SOUTH WILLIAMSPORT 

Media Code 4 239 9401 1.00 
Will -Mont Broadcasting Co., Box 883, Williamsport, 

Pa. 17701. Phone 717-323-3608. 
I. PERSONNEL 

Gen') & Com'I Mgr. -Galen D. Caatlebury, Jr. 
Program Director -Dyson F. Crownover. 

3. FACILITIES 
ERP 3,000 w.; 99.3 mc. Stereo. 
Operating schedule: 6-1 am. EST. 
Antenna ht.: 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2b, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11e, 12e, 13e, 14e. 
Contracts: 400, 41, 92d, 43, 44a, 45. 46. 48, 51b. 
Basic Rates: 20b, 21a, 21b, 21c, 21d, 22b, 23a, 25a, 

28c. 
Comb.: Cont. Discounts: 60a, 61a, 62a. 
Cancellation: 70a. 70d, 71a, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eff Rec'd 6/27/68. 

6. SPOT ANNOUNCEMENTS 
ISx 269 529 1049 

1 min or less 6.00 5.50 4.50 3.50 

WRAK WRAK-FM 
1929 1947 

WILLIAMSPORT 

NBC Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 239 9450 8.00 
Wright Mackey Corp., Box 1067, 1559-1561 W. 4th 

St.. Williamsport, Pa, 17701. Phone 717-322-6116. 
I. PERSONNEL 

Pres. A. Gen') Mer. -J. Wright Mackey. 
Program Manager -Everett W. Rubendall. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South. Southwest -Busby, Finch and Woods. Inc. 

3. FACILITIES 
1000 w. days; 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 6:00 am -midnight. EST. 
FM FACILITIES 
ERP 53,000 w.; 102.7 mc. 
Antenna ht.: 1,270 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time: 15th of month. 

5. GENERAL ADVERTISING 
NAB Radio Code Advertising Se Standards a 

e coded regulations 

General: 2b, 3a, 3d, 4a, 4d, 5. 7b, 8. 
Rate Protection: 10e, 11e, 12e, 13e, 14e. 
Basic Rates: 20b, 21a, 21b, 21c, 21d, 22b, 23a, 24b, 

25a, 28a, 28c, 29a, 30. 
Contracts: 40a, 41, 42d. 43, 44a, 45, 46. 47a, 48, 51a, 

51b, 51e. 
Comb.; Cont. Discounta: 60a. 60d. 60e, 60f, 61a, 62a. 
Cancellation: 70a, 70d, 71a, 72, 735, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Ratee effective August 1. 1960. 

Rates received July 1. 1960. 
6. SPOT ANNOUNCEMENTS 

-1-12 aka- -18-25 1F13,-. 
Per week: Each Total Each Total 

5 .... 9.00 95.00 8.50 42.50 
10 times 8.00 80.00 7.60 76.00 

15 times 7.50 112.50 7.15 107.25 
20 times. 7.00 140.00 6.85 133.00 
30 times 6.50 195.00 6.20 186.00 
40 times 8.00 240.00 5.70 228.00 

-26.51 who.- -52 arks. - 
5 times 8.00 40.00 7.60 88.00 

10 times. 7.20 72.00 6.85 68.50 
15 times. 6.80 102.00 6.45 96,75 
20 times ......... 6.30 126.00 6.00 120.00 
30 times ... 5.90 177.00 5.60 168.00 
40 times. 5.40 216.00 5.15 206.00 

30 -second announcements -60% of applicable 1 -minute 
rate. 
10 -second announcementa-50% of applicable 1 -minute 
rate. 

8. PROGRAM TIME RATES 
1 hr. 1/7 hr. 1/4 hr. 5 min. 

1 time .....-_...._ 55.00 35.00 17.50 
13 times 8100 53.00 33.15 17.00 
26 tim« 77,00 51.00 32.50 16.50 
52 times_. 13.00 49.00 31.25 16.00 

104 times 09.00 47.00 30.00 15.50 
156 tim« 09.80 45.00 27.50 15.00 
260 time.._.. 87,00 40.00 25.00 14.00 

WWPA 
1949 

WILLIAMSPORT 

CBS Radio Network 

Medie Code 4 239 9500 0.00 
Summit Enterprises. Inc.. Box 866. 330 Government 

Place. Williamsport, Pa. 17701. Phone 717-323- 
7119. 

I. PERSONNEL 
Pres. & Gen') Mgr. -Woodrow W. Ott. 
Sta. & Com't M¢r.-Philip D. Lane. 
Office Manager -Cecelia A. Snick. 

2. REPRESENTATIVES 
Burn -Smith Company. Inc. 

(This listing continued on next page) 
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PENNSYLVANIA 
Williamsport -W W P A -Continued 
3. FACILITIES 

1000 w. deys; 250 w. night.; 1340 kc. 
Non -directional. 

Operating schedule: 6:00-12:05 am. EST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulation. 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3c, 3d, 4a, 5, 6a, 713, 8. 
Rate Protection: 10b, 111, 121, 131, 14b, 15a, 16. 
Basic Rates: 20b, 21e, 21b. 21c, 21d, 22a. 23a, 24b, 

24c, 25a, 26, 28a. 29a, 33a. 
Contracts: 40a, 41, 44b, 45. 48, 51a, 51e. 
Comb.; Cont. Discounts: 60a. 60d, BOL 61a. 
Cancellation: 70a, 70c, 71a, 72. 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective August 1. 1960. (Card No. 3.) 

Card received June 23. 1960. 

6. SPOT ANNOUNCEMENTS 
1 min I win 

1 z . 8.00 104 z..._ ._ 6.75 
13 x _. 7.75 156 z..._ - 6.25 
26 :........... _.._.._._...... 7.50 208 ... 5.75 
52 z 7.25 280 z 5.00 
20/30 seconds -80% of applicable 1 -minute rate. 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PACKAGE RATES 
Announcement packages may not be combined with 
regular announcements to earn frequency discounts. 
Retroactive discounts on package rates apply for 
continuous schedules only. 
One minute: 
10 announcements....__.._..__.._._._..__-.__._ 70.00 
15 announcements...__ -.._...___..._.r.. 97.50 
20 announcement. 120.00 
30 announcements_........._......._....._...__._...._ 165.00 
40 announcement........_ .......... 200.00 
50 announcement ....._._ 225.00 

PACKAGE DISCOUNTS 
Theme discounts apply to the above package rates: 
6-12 week. 5% 

13-25 week...._........__...._ _.__.._._..-__ 10% 
26-38 weeks. 15% 
39-52 weeks _..._....._._.-_.._.__ 20% 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 x..._..............._.._. 75 45 80 25 15 
DISCOUNTS 

13x- 5% 52e-15% 156x-27% 
26x-10% 104e-22% 260x-33-1/3% 

WINDBER 
Somerset County -Map Location D-7 

See SRDS consumer market map and data at begln- 
uing of the State. 

WWBR 
1964 

Subseriber to the NAB Radio Code 
Media Code 4 239 9550 5.00 
Windber Community Broadcasting System. 1311 Mid- 

way, Wlndber. Pa. 15963. Phone 467-8388. 

I. PERSONNEL 
Business Manager -Louis Popp. 

3. FACILITIES 
1.000 w.; 1350 ke. Non -directional. 
500 w. pre -sunrise. 
Operating schedule: Sunrise -local sunset. EST. DST. 

4. AGENCY COMMISSION 
15/0 Ume only; 10th of following month. 

5. GENERAL ADVERTISING See Boded regulatleea 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, Sb, 3c, 3d, 4a, 5, 6a, 7a. 8. 
Rate Protection: 1042, 11b, 12b, 13b, 14a, 15a. 15b, 

16. 
Basic Ratea: 20b, 21a, 21b, 21e, 22a. 22b, 23a, 23b, 

24b, 25a, 26, 27. 28b, 28c, 29b, 30. 32a, 33a. 
Contracta: 40a, 41, 43. 44a, 45, 46. 47e, 48, 50. 51a. 

51b, 51e. 
Comb.; Cont. Discounts: 60a, 60g. 601. 61e, 624. 62d. 
Cancellation: lob, 71a, 72. 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
ER 1/1/67-Rec'd 12/16/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see IO sae 

1 z 7 00 4.20 3.50 
4.15 8.82 
4.10 2.98 
4.05 2.78 
4.00 2.80 
8.95 2.42 
3.90 2.24 
3.85 2.16 
8.80 1.98 
3.45 1.80 
3.25 1.82 

10 z.- 6.30 
25 x..._.._.__....___ 5.95 
50 z_._......_....._... -. 5.40 
75 z..._.._.._.._._.._..___ 5.05 
100 z 4.70 
250 ...... 4.35 
500 z....._.._..___.._.__.._.._. 4.00 
750 x._.._...._.._...._.._...._.._.._......__.. 3.65 
1000 x 3.55 
No combination of epoca. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr I/4 hr 10 min 5 min 

1 z.._.._ -.._..... 100 60 90 34 25 

9. PARTICIPATING PROGRAMS 
Country Western -Mon thru Sat 3 hr, 360. 
Polka Party -Mon thru Frl 25 min, 50. 
Hungarian Program -Sun 1/2 he. 60. 
Italian Program -Sun 1/4 hr. 30. 
Polka Party -Sun, 3/4 hr, 90. 

10. SPECIAL FEATURES 
News, 5 min at :30 9.00 
Weather, Sports & News Headlines, 3 min at :60 6.75 

YORK (3 AM; 2 FM) 
York County --Map location H-7 

Bee 8111)8 consumer market map and data as 
sine of the State. 

WNOW 
1948 

mcgavren-guild 
pgw radio, inc. 

nnn 

begtn- 

A William Rust Station 
Media Code 4 239 9600 8.00 
WNOW. Inc., Box 1747. Pleaeurevllle Hill. York. 

Pa. 17405. Phone 717-755-1049. 
I. PERSONNEL President -W. F. Rust, Jr. 

General Manager -S. Robert Ackley. 
Station Manager -John B. Frenkhouser, Jr. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1.000 w. days; 1250 ke. Non -directional. 

4.Op AGENCYsCOeMMI: 
6 

SSIONIocal 
sunset. EST. 

15/0 time only: 10 days. 
5. GENERAL ADVERTISING Seo coded regulations 

NAIS Radio Code Advertising Standards apply. 
General: la, 3a, 3b, 4a, 4d, 5. 8a, 7b, 8, 
Rate Protection: l0d, ltd, 12d, 13d. 14d. 
Basic hates: 20a, 21b, 23a, 25a, 286. 29a. 
Contracte: 40a, 41, 45, 46, 47a. 49. 
Comb.: Cont. Discounts: 60a, 60g, 016. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 82. 

TIME RATES 
ER 4/1/68-Rec'd 3/4/68. 

AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -All other tintes. 

6. SPOT ANNOUNCEMENTS 
PER WK: (') 6ti 12ti 18 ti 24t1 30 ti 

AA 16 15 14 13 12 11 
A 13 12 11 10 9 8 

(') 1-5 ti or fixed position. 
20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
TWELVE -FIFTY PLAN -ROS 

5 ti 6-10 am Mon thru Fri. 
5 ti 3-7 pm Mon thru Fri. 
4 ti 8 am -7 pm Sat. 
4 ti 8 am -7 pm Sun. 
18 1 -minute spots per week 180 

WEEKEND SPECIAL -ROS 
9 am -7 pm Sat & Sun only. 
24 1 -minute spots per weekend- 180 

8. PROGRAM TIME RATES 
in 26e 52x 156e 312x 

1/2 hr 60 55 52 50 47 
1/4 hr 45 40 37 35 33 
5 min 24 22 20 18 17 

-TES SAE 

Prog 
rningserma 

. 

iates 
response 

ustorn- 

Witt' mona 
to spend 

adult radio is result radio 

WOR 
York, Pennsylvania 

5,000 WATTS 
Representative: The MEEKER Co. 

W N O W -FM 
1948 

A William Rust Station 
Media Code 4 239 9601 6.00 
%SNOBV. inc., Box 1747, Pleaeurevllle Hill, York, 

Pa. 17405. Phone 717-755-1049. 
I. PERSONNEL 

Prealdent-William F. Rust, Jr. 
General Manager -S. Robert Ackley. 
Station Manager --John B. Frankhouser, Jr. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

9. FACILITIES 
ERs' 4,000 w.; 105.7 me. 
Operating schedule: 6:00 am -midnight. EST. 
Simulcast with WNOW during daylight heure. 
Antenna ht.: 485 ft. .bore average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 deys. 

5. GENERAL ADVERTISING Bee coded regulations 
See WNOW listing for coded regulations. 

TIME RATES 
Rates effective March 1, 1965. 

Rates received January 20. 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: ea tot ea tot 
6 ti 5.50 33.00 18 ti....._..._... 4.50 81.00 
12 ti 5.00 60.00 24 ti 4.00 96.00 
FM included as bonus to AM schedule during day- 
light hours. Rates for FM only 6:00 pm -midnight. 
20/30 seconds -75% of applicable 1 -minute rate. 

Consecutive Week Discount 
26 wk. 5% 52 wk. __._ 10% 

WORK 
1032 

NBC Radio Network 

A Sbleman Station 
Subscriber to the NAB Radio Code 

Media Code 4 239 9650 3.00 
Assuculed Broadcaster.. Inc., 13 S. B St., 

York. Pa. 17401. Phone 717-848-8875. 
I. PERSONNEL 

Station Executive -Clair R. McCollough. 
Station Manager -George M. Trout. 
National Sales Representative -H. Eugene Petiers. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 

3. FACILITIES 
5,000 w. days, 1000 w. nights; 1350 kc. 

Directional -night only. 
Operating schedule: 5:00-1:00 am. EST. 

4. AGENCY COMMISSION 
15/0 on station time. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 9d, 5, 6a. 7b, 8. 
Rate Protection: 10c, 11c, 12c, 13e. 14e. 15a. 
Basic Rates: 20b, 21b, 21d, 22a, 226. 23a, 23b, 24c, 

25a, 28, 28a. 29a. 
Contracts: 40a, 41, 42b, 44b, 45, 46, 47e. 48, 51e. 
Comb.; Cont. Discounts: 60b, 61a, 62a. 
Cancellation: 70a, 70c, 71a, 72. 73b. 
Prod. Services: 80, 81, 82. 
New consecutive weeks schedules may be combined 
with previous schedules to earn bulk rates within 
contract year. 
All acceptable accounts subject to same rate. 
Affiliated with N11C Radio Network. 

TIME RAIES 
ER 8/1/66 -Reed 7/18/66. 

.AA -Mon thru Sat 6:30-10 am. 
A -Mon thru Sat 4-7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6ti 12 ti 18t1 24tí 30tí 

AA _._.._.._.._.._......-._. 14 13 12 11 10 
A . ..._ 11 10 9 8 7 
B 10 9 8 7 6 

20/30 seconds -80% of minute rate. 
10 seconds -50% of minute rate. 

7. PACKAGE PLANS 
1 -MINUTE BULK RATES 

PER YR: 250x 500e IOOOz 2000e 
AA ..._.._.._._. __...._.._... 12.00 11.00 10.00 9.00 
A ..._ _... 9.00 8.00 7.00 6.50 
B 8.00 7.00 6.50 5.50 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 ti __..._._.._._ 55.00 35.00 17.50 
13 ti .............__...___....___...- 53.00 33.75 17.00 
26 ti _..... _ ..... ________ 51.00 32.50 16.50 
52 ti _ 49.00 31.25 16.00 
104 i1 ._. 47.00 30.00 15.50 
156 it 45.00 27.50 15.00 
260 ti 90.00 25.00 14.00 
To earn discounts, programs must be used within 12 - 
month period. 

WSBA 
1942 

A Susquehanna Station 

The Eastman Station 
R,A B 

Subscriber te the NAB Radio Code 
Media Code 4 239 9700 6.00 
The Susquehanna Broadcasting Co., Box 910, York. 

Pa. 17405. Phone 717-764-1155. T1V% 717-590- 
4213. 

Harrisburg -Phone 717-233-1155. Lancaster -Phone 
717-393-1155. 

Other office: 909 Drexel Bills Blvd., New Cumber- 
land. Pa. 

I. PERSONNEL 
Vire- Pres. Chg. of Radio Div. -Arthur W. Carlson. 
Vice-Pres. & Sta. Mgr.-PhlliD K. Eberly. 
Sole, Manager -.lack Iferr. 

2. REPRESENTATIVES 
Ruben E. Eastman and Co., Inc. 
Canada -Andy McDermott Sales Ltd. 
Susquehanna Sta. Sales Office: See Reps & 8/0 

pages. 

3. FACILITIES 
5,000 w. deys. 1,000 w. nights; 910 kc. 

Directional -separate patterns dey and night. 

4. AGENCY COMMISSION 
15% on station time only. 

5. GENERAL ADVERTISING Se. Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b. Sa, 3b, 3d, 4a. 4d. 5, 6a, 8, 
Rate Protection: 10b. 11b. 12b. 136. 14b, 15a. 
Basic states: 20a, 21b, 214. 22a, 22b, 24a. 24e, 25a, 

27. 28b, 29b. 32b, 33c. 
Contracta: 40a, 41, 42a, 42d, 44b. 45, 46, 47a. 49, 

50. 51c. 
Comb.: Cont. Discounts: 60h. 60d, 60f. 60i, 61e. 62b. 
Cancellation: 70a, 70e, 71a. 72. 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with The Eastman Network. 
Rates entitle advertiser to best positions and preempt 
ROS accounts other than nationaL 

TIME 'RATES 
No. 11 Eff 7/1/67-Rec'd 6/5/67. 

B. SPOT ANNOUNCEMENTS 
AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm & 7-9 pm; Sun moot. - 
B -Sun 6 am -noon; Mon thru Sat 9 pm -midnight. 
I MIN, WKLY: I is 6 ti 12 tI 18 ti 

AA ..._.___._......._.._......_._..._ 30 28 27 26 
A ......._..___.._.._.._..._...._.._... 28 26 24 22 

18 
30Bsec: 80% of 1 -min. -10 sec: 60%0 of 1 -min. 

17 

DISCOUNTS 
26 conter wka-4% 52 ammo wk, -8% 

BEST BUY PLAN 
Full (12A, 18B, 8C). 36g 18 

MIDNIGHT -DAWN PLAN 
Midnight -5:30 am, Hat.._..._.._...._.._..._.._ .r... 6 
Spots are combinable except Best Buy Plan. 

8. PROGRAM TIME RATES 
5 min: 1-1/2x 1 -min. 

DISCOUNTS 
28 conter wka-4% 52 comme wks-8% 
26 and 52 week consecutive discounts apply only up 
thru the smallest weekly schedule run during the 
consecutive week period. 

9. PARTICIPATING PROGRAMS 
"On The Farm" with Herman Stebbins -5:30-5:55 
am Mon thru Bat. 
PER WK: Flat Flat 
Less than 5 ti 20. 5+ -- 

W S B A -FM 
1982 

R A B 

Media Code 4 239 9701 4.00 

The Susquehanna Broadcasting Co., Box 910, R. D. 
York. Pa. 17405. Phone 717-764-1155. TVV% 717- 
590-4213. 

Harrisburg -Phone 717-233-1155. Lancaster -Phone 
717-393-1155. 

I. PERSONNEL 
Vice-Pres. & Bta. Mgr. -Philip K. Eberly. 
Supervisor -Robert Berner. 
Sales Manager -John J. Concino. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES 
ERP 6,500; 103.3 mc. 
Operating schedule: 7:00 am -midnight. EST. 
Antenna ht.: 470 ft. above avenge terrain. 

4. AGENCY COMMISSION 
15% on station time only. 

5. GENERAL ADVERTISING Ses Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 21). 3a, Sb. 3d, 4a. 4d. 5, 6a. 

8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15a. 
Basic states: 20e. 21b. 21d, 22a, 221). 24a. 24c, 25a, 

27, 28b, 29h. 32b. 33c. 
Contracts: 40a, 41. 42a. 42d. 44b, 45. 46, 47a, 49. 

50. 51c. 
Comb.; Cont. Discounts: 601, 60d. 60f. 601. 61e, 82b, 

62d. 
Cancellation: 70a. 70e, 71a. 72. 73b. 
Prod. Services: 80. 81. 82. 
AM facilities: WSBA. 
TV facllitlea: WSBA-TV. 
Rates entitle advertiser to best positions and preempt 
BOS accounts. 

TIME RATES 
Rates effective December 1. 1962. 
Rates received November 5. 1962. 

5. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 U.__.._.._...._..-_._ 10.00 125 U_.-. 8.00 
15 9.50 250 ti 7 50 
30 ti..._.._..-_.._-_. 9.00 500 U 7 00 
60 ...... 8.50 
30 -second ratea -80% of applicable 1 -minute rate. 
10 -second rates -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 

1 ti -.........»_.._._.._. 
15 ti w..._.._.._......_». 
30 ti _.._.._._.._.. _._.._. 
60 ti....._.........._.._....-....___ 
125 tL._ _._._.'....._._.._.._.._'.»._... 
'250 ll..._ _.._..»__.._.._.._.._..__.._... 
500 ti..._ _-----._._......_..__.._.» 

1 hr 1/2 hr 5 min 
70.00 52.50 25.00 
67.00 50.00 24.00 
63.00 47.00 23.00 
60.00 45.00 21.00 
57.00 43.00 20.00 
54.00 41.00 19.00 
51.00 39.00 18.00 
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A I B I C I D I E I F I G I H 

The estimates for Puerto Rico were supplied to SRDS 
by the Economic Development Administration, Com- 
monwealth of Puerto Rico. See "Explanation of SRDS 
Consumer Market Data" for details. 

Commonwealth, Municipality Data 

PUERTO RICO 

Estimates for: 
COMMONWEALTH 

Municipality 

Population 
1967 

(000) 

Households 
1967 

(000) 

Consumer Spendable Income 
1967 

Per 
Household 

(5000) (S) 

-Total Retail Sales - 
1967 

Per 
Household 

(5000) (5) 
Food 

(5000) 
Drug 

(5000) 

Retail Sales by Store Type -For the Year 1967 
General Home 
Mdse. Apparel Furn. 

(5000) (5000) (5000) 

Auto. 
motive 
(5000) 

Service 
Station 
(5000) 

Passeiiger 
Cars 
1967 

(000) 

PUERTO RICO 2,703.0 548.39 
Mayaguez 90.1 18.65 
Ponce 163.4 32.90 
San Juan Metro Area 847.6 172.19 

1,678,000 
97,324 

132,562 
872,560 

3,060 
5,218 
4,029 
5,067 

590,656 
28,516 
40,564 

255,660 

58,730 
3,387 
4,109 

28,794 

130,884 
3,426 

10,340 
83,766 

184,580 
9,830 

17,498 
95,982 

134,240 
7,689 

11,931 
61,952 

PUERTO RICO 

AGUADILLA (2 AM; 1 FM) 

WABA 
1951 

Media Code 4 240 0250 9.00 
Hector Reichard, Box 188, No. 5 Moreno SL. 

Aguadilla, P. R. 00803. Phone 891-1230, 0840. 
0940. 

I. PERSONNEL 
General Manager -F. Bonnet. 

2. REPRESENTATIVES 
Inter -American Publications, Inc. 

3. FaCILITIES 
500 w.; 850 kc. Non -directional. 
Operating schedule: 5:45 ana -11:00 pm Mon Urn 
Bat; 7:00 am -10:00 pm Sun. AST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 4a. 4c, 5, 60, 7b, 8. 
Rate Protection: 10b, 116, 12b, 136, 146. 
Basic Rates: 20a, 220, 24a, 24b, 25a, 26, 28b, 29a. 
Contracts: 40a. 420. 45, 96, 47a. 48. 
Comb.: Cont. Discounts: 60a, 610, 61b, 61e, 62b. 
Cancellation: 70a, 70e, 71b, 73e. 
Program, and announcements may be in Spanish or 
English. 
Length of commercial copy: A maximum of 4-30' 
spots during each 15 minutes program. Station breaks 
limited to 15 seconds. 
1 -minute announcements limited to 100 words or less. 
30 -second announcements limited to 50 words or less. 
15 -second announcements limited to 25 words or less. 
Time units: 1 hour -55 minutes, 1/2 bour-27 min- 
utes, 1/4 hour -13-1/2 minutes. 

TIME RATES 
No. 5 Eff 9/1/66 -Reed 9/2/66 

A-7 am -7 pm. 
B-6-7 am & 7 Dm -sign -off. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 15 see 

A 3.00 2.00 1.35 
B 2.40 1.50 1.25 

STATION BREAKS 
(Mon thru Sun) 

Annual contracts only: 
10-15 sec 300 10-30 sec - 400 

7. PACKAGE PLANS 
15 SECONDS 

MONTHLY: 3 ti 6 01 10 ti 
Mon -Sat 90 170 285 
Mon -Sun 100 180 280 

30 SECONDS 
Mon -Sat ..._ 125 235 365 
Mon -Sun 140 250 390 
Non -cancellable. Minimum 3 consecutive months. 

8. PROGRAM TIME RATES 
1 HOUR 

Ix 52x 104x 312+ 
A 45 40 35 30 
B 30 26 24 22 

1/2 HOUR 
A ... 25 
B 18 

1/4 HOURA 
14 

B 12 

WABA-FM 
Media Code 4 240 0251 7.00 
Renter Reichard, Box 188, Aguadilla. P. R. Phones 

891-0840 and 891-0940. 
I. PERSONNEL 

General Manager -F. Bonnet. 
2. REPRESENTATIVES 

Inter -American Publications, Inc. 
3. FACILITIES 

ERP 18,000 w (hertz.), 1.450 (vert.); 100.3 mc. 
Antenna ht.: 800 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
See WABA listing for coded regulations. 
l'rograms and announcements may be in Spanish or 
English. 

TIME RATES 
No. 3 Eff 7/1/66-Rec'd 8/27/68. 

6. SPOT ANNOUNCEMENTS 
1 min, ea 1.75 30 sec, ea. 1.00 

7. PACKAGE PLANS 
MONTHLY 

30 SEC: 
(Minimum 13 weeks) 

5 ti 10 tl 
Mon thru Fri 100 190 
Mon thru Sat.._._ ._..._...._-....._.... 110 210 
Mon thru Sun..._......_..-_.._......_.._.._..._....._ 120 230 
1 MIN: 
Mon thru FrL.._......_..._._ _..........._._-...-» 170 330 
Mon thru Sat _........_...._.._ 190 360 
Mon thru Sun ...... 210 390 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

Each 25 15 10 
DISCOUNTS 

3 months contract -10% 1 year contract -20% 
6 months contract -15% 

WGRF 
Medie Code 4 240 0500 7.ÓÓ 
Jalma Broadcasting Co.. Box 766, Mercedes Moreno, 

Aguadilla. P. R. 00603. Phone 305. 
1. PERSONNEL 

President -id. A. Cabrera. 
General & Commercial Manager -Marcos A. del Valle. 

3. FACILITIES 
250 w.; 1340 kc. 
Operating schedule: 6:00 am -11:00 pm. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates effective February 2. 1959. 
Rates received June 22. 1959. 

6. SPOT ANNOUNCEMENTS 1 min 30 see 15 sec 
20 18 18 Class A ..._._...._.._..-...-____.- 1.50 1.00 .60 
16 14 12 Class B 1.00 .65 .40 

~STATION BREAKS 
12 10 9 Monday to Saturday: 
11 10 9 9 per day......--.. 90.00 17 daily._.__...._.._ 150.00 

(1 15 seconds. 

8. PROGRAM TIME RATES 
Class A-7:00-8:00 am and 11:00 am -2:00 pm. 
Class B -Ail other times. 
1 hour: 

Class B .._.._.._._... 
1/4 hour: 
Class A 
Clan B 
1/2 hour: 
Civa A 
Class B. 

1 ti 
30.00 
20.00 

51 ti 
25.00 
16.00 

101 ti 300 ti 
22.00 18.00 
14.00 11.00 

16.00 13.50 12.00 10.50 
10.50 9.50 8.50 7.50 

9.00 8.00 7.00 8.00 
8.00 7.00 6.00 5.00 

ARECIBO (3AM;2FM) 
WCMN WCMN-FM 

1947 1987 

N,s 

Media Code 4 240 0750 8.00 
Caribbean Broadcasting Corp, Box 436, 82 Jose de 

Diego Ave., Arecibo, P. R. 00812. Phone 878-0070. 

I. PERSONNEL 
President -Juan F. Pisa. 
General Manager-Nabal Bariste. 

2. REPRESENTATIVES 
Raul Santiago. 

3. FACILITIES 
5.000 w. days, 1,000 w. nights; 1280 kc. 
Operating schedule: 6:00 am -11:00 pm weekday,: 
7:30 am -10:00 pm Sun. AST. 
FM -ERP 50.000 w.; 107.3 me. Stereo. 
Operating schedule: 7:30 am -11:30 pm. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
TIME RATES 

No. 7 Eff 10/1/64 -Reed 9/10/64. 
6. SPOT ANNOUNCEMENTS 

15 sec 30 sec 1 min 
1-25 ti ..._.......-..._..___._ 1.50 2.10 2.55 
1-51 tl -..-._.. 1.35 1.95 2.40 
1-103 ti.._ ___.._.__.__._. 1.20 1.80 2.25 
1-311 .....__.....-_- 1.05 1.65 2.10 
Over 311 ......._. .90 1.50 1.95 

260,090 87,256 420.55 
26,083 5,061 17.37 
23,331 5,700 27.00 

185,855 35,775 155.54 

7. PACKAGE PLANS 
PACKAGE DEALS 

(Daily Mon thru Sat) 
PER MO: 15 sen 
5 spots __..._.-.._ 112.50 
10 spats..._ ______ 210.00 
Minimum. 3 months. 

8. PROGRAM TIME RATES 

1 ti._ 

WMIA 

30 sec 1 min 
180.00 240.00 
315.00 465.00 

1 hr 1/2 hr 1/4 hr 
95.00 27.00 15.00 

1957 
Media Cede 4 240 1000 7.00 
Abacoa Radio Corp., Box 1055, Arecibo. P. R. 00613. 

Phone 878-1275, 878-3248, 878-3476. 
Other Office: Ponce De Leon, 900 Hato Rey. San 

Juan. P. R. Phone 766-5000. 
1. PERSONNEL 

President -Carlos Plrallo-Lopes, 
Treasurer -Manuel Pirallo-Lopes. 
General Manager-El:aside Rodrigues-velea. 

3. FACILITIES 
500 w.; 1070 kc. 
Operating schedule: 5:30 am -midnight Mon thru Sat; 
6:00 am -10:00 pm Sun. AST. 

4. AGENCY COMMISSION 
15%. No cash discount. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates effective July 1, 1965. (Card No. 2.) 
Card received July 28, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min.____...._.-_.._... 2.50 15 sec..._.._.._.'_...-_. 1.25 
30 1.75 
PACKAGE PLANS 7. 

(Minimum contract 3 months) 
MON- MON - MON- PER 

15 SEC: FRI RAT SUN SPOT 
5 ti..._ .............._.._.. 77.00 91.00 105.00 .70 
10 ti..._.._.._ _. 143.00 189.00 195.00 .85 
15 ti 198.00 234.00 270.00 .60 
30 SEC: 
5 ti..._.._...... 121.00 143.00 165.00 1.10 
10 t1 231.00 252.00 273.00 1.05 
15 ti - 330.00 390.00 450.00 1.00 
1 MIN: 
5 ti 165.00 195.00 225.00 1.50 
10 ti 319.00 377.00 435.00 1.45 
15 ti 462.00 546.00 830.00 1.40 
I5 -seconds packages also for 10 -seconds time signals. 
Packages will be divided proportionately between 
morning. afternoon and night. () Prices are per month. 

8. PROGRAM TIME RATES 
312 or 

1 U 26 ti 78 ti 158 ti 260 ti more 
1 nr 40.00 35.00 31.00 28.00 28.00 2.5.00 
1/2 hr 24.00 21.00 18.50 17.00 15.50 15.00 
1/4 hr 14.00 12.50 11.00 10.00 9.50 9.00 
Selected time for program will be charged 10% 
extra. 

(Areeibo continued on next page) 
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PUERTO RICO 

Arecibo -Continued 
WNIK 

1957 

N,\11 

Media Code 4 240 1250 8.00 
Arecibo Radio Corp., Inc., Box 908. 482 De Diego 

Ave., Arecibo, P. It. 00612. Phone 878-1464, 
1366, 1548. 

I. PERSONNEL 
General Manager -David Ortiz. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1230 ke. 

4. AGENCY COMMISSION 
15%. Bills due and payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Cancellation: 73a. 
Programs and spots must conform with FCC rules and 
regulations. 
Length of commercial copy: A maximum of 300 words 
during each 15 minutes. 

TIME RATES 
Rates effective February 1. 1966. (Card No. 2.) 

Card received February 18, 1966. 
6. SPOT ANNOUNCEMENTS 

1 min or 100 wds 2.50 15 sec or 25 wda_ 1.00 
30 sec or 50 wda 1.50 
Station breaks -limited to 15 seconds. Rate on 
request. 

7. PACKAGE PLANS 
MONTHLY PACKAGES 

(Mon thru Sun) 
1 min 15 sec 10 sec 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti ..... 38.00 19.00 9.50 4.75 
28 ti 36.00 18.00 9.00 4.50 
52 tl 34.00 17.00 8.50 4.25 
104 ti 32.00 16.00 8.00 4.00 

W N I K -FM 
1965 

Media Code 4 240 1251 6.00 
Arecibo Radio Corp., Inc., Box 908. 482 De Diego 

Ave., Arecibo. P. R. 00612. Phone 878-1464. 1386. 
1546. 

I. PERSONNEL 
President -Manuel A. Cabrera. 
Gen'l & Sta. Mgr. -David Ortiz. 
Program Director -A. Santiago. 

3. FACILITIES 
ERP 19.500 w.: 106.5 mc. 
Operating schedule: 7:00 am -10:00 pm Mon thru Sat: 
8:00 am -10:00 pm Sun. AST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Rates effective February 1, 1968. (Card No. 2.) 

Card received February 18, 1966. 
6. SPOT ANNOUNCEMENTS 

1 min or 100 wda 2.50 15 sec or 25 wda..._ 1.00 
30 sec or 50 wda 1.50 
Station breaks -limited to 15 seconde. 

7. PACKAGE PLANS 
MONTHLY PACKAGES 

(Mon thru Sun) 
1 min 15 see 10 see 

10 ti -__... 475. 245. 190. 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 5 min 
I t1....._.._..._ 38.00 19.00 9.50 4.75 
26 ti 36.00 18.00 9.00 4.50 
52 ti 34.00 17.00 8.50 4.25 
104 ti._ 32.00 16.00 8.00 4.00 

BAYAMON 
WBYM(FM) 

1964 
Media Code 4 240 1500 6.00 
R. lin Aeropuerto, Inc., Box 1252, Hato Rey. P. B. 

00919. 
Offices: 400 Ponce De Leon Ave., Hato Rey, P. R. 

00919. Phones 765-0135; 768-5000. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Carlos Pirallo-Lopez. 
3. FACILITIES 

ERP 30,000 w.; 94.7 mc. 
4. AGENCY COMMISSION 

15%; no cull discount. 
5. GENERAL RATE POLICY 

TIME RATES 
Ratea effective January 1. 1968. (Card No. 3.) 

Card received January 4. 1966. 
6. SPOT ANNOUNCEMENTS 

1 min.._.._ - 2.50 15 sea_.__....._..,___ 1.25 
30 sea.__..,,.-.._ 1.75 

7. PACKAGE PLANS 
Minimum contract 3 months. 

15 SECOND PACKAGES 
(Also for 10 second Time Signal") 

°Mon Mon Mon 
thru thru thru Per Per 
Fri Bat Sun day spot 

3 U.._._.._.._..__._ 77.00 91.00 105.00 3.50 .70 
10 143.00 109.00 195.00 6.50 .65 
15 ü..-_______.._.. 198.00 234.00 270.00 9.00 .60 

30SECOND PACKAGES 
5 121.00 143.00 165.00 5.50 1.10 
10 ti..._._..._._._ 231.00 252.00 273.00 10.50 1.05 
15 4.l..._ ..___. 330.00 380.00 450.00 15.00 1.00 

1 MIr4TPE PACKAGES 
5 4.L_.._____._..__, 165.00 195.00 225.00 7.50 1.50 
10 ti..._._._..__..._ 319.00 377.00 435.00 14.50 1.45 
15 ......_.-__. 462.00 546.00 630.00 21.00 1.40 

(e) Prices are for each month. 
Packages will be divided proportionately between 
morning, afternoon and night.. Selected times will 
be charged 10% extra. 

CAGUAS (z AM) 

WNEL 
1947 

Media Code 4 240 1750 7.00 
Radio Tiempo. Inc., Box 5369, Puerta de Tierra, 

San Juan, P. R. 00906. 
I. PERSONNEL 

Pres. & Gen'I Mgr.-Segismundo Quinones, Jr. 
Bales Manager -Promociones Max Munk 
News Manager -Rafael Torres. 

2. REPRESENTATIVES 
Caribbean Networks, Inc. 

3. FACILITIES 
5,000 w. days. 500 w. nights; 1430 be, 
Operating schedule: 24 hours, AST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b. 4a. 4c, 8. 
Basic Rates: 22a, 245, 26, 28b, 29a. 
Contracts: 42a, 45. 96. 
Cancellation: 71a. 73a. 
Commercial copy limited to 250 words for each 1/4 
hour. 
Sold in combination with WPRM (FM), San Juan, 
P. B. 

TIME RATES 
Eff Rec'd 3/2/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 15 see 

1 x 4.00 3.00 2.50 
Mon thru Sat 6-9 am & 4-6 Dm: 
1 15 -sec spot, per hr 5 ti daily. 150.00 Der month. 
1 30 -sec spot, per hr 5 ti dally. 300.00 per month. 

DISCOUNT 
(Saturation campaigns) 

104x-5% 311x-10% 1000x-15% 
7. PACKAGE PLANS 

13 WEEK PACKAGES 
PER DAY: PER MO: 1 min 30 see 15 see 
3 tl 78 ti _ 226 148 113 
5 ti 130 ti...._.,._ 338 221 169 
10 tI 260 ü._._.._._.._ _.._ 598 390 299 
15 ti 390 ü .-. 780 507 890 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x_...._......._..__.._.._. .._ ._ 75.00 50,00 35.00 
DISCOUNT 

14x-5% 27x-10% 104x-15% 
15% discount whcn WNEL-AM and WPRM (FM) 
are sold in combination. 

WVJP 
1947 

Media Code 4 240 2000 8.00 
Borinquen Broadcasting Co., Box 207. 51 Ruiz 

Belvis St.. Caguas, P. R. 00626. Phone 731-5790. 
1. PERSONNEL 

General Manager -Hector Pereira. 
Sales Manager -Jorge L. Arsuaga. 

3. FACILITIES 150 w.; 1110 kc. 
Operating schedule: 5:30 am -11:00 pm weekdays; 7:30 
am -10:00 pm Sun. AST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING Sea coded regulations 
General: la. 5, 6a. 7a. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 23a. 
Contracts: 40a. 
No discount on cost of spot advertising, 

TIME RATES 
Rates effective January 1, 1965. (Card No. 5.) 

Card received January 5, 1965, 
Class A-6:00 am -6:00 pm. 
Class B-8:00 Pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

Up to 30 -second transcriptions..._ .............._...._._ 1.00 
From 30 -second to 1 -minute transcriptions...._., 2.00 

CLASS B 
Up to 30 -second transcriptions .75 
From 30 -second to 1 -minute transcriptions..._ 1.00 

8. PROGRAM TIME RATES 
CLASS A 

1 hr. 1/2 hr. 1/4 hr. 5 min. 
1 time 40.00 20.00 11.00 5.00 

26 timea.__,._.-_ 36.00 18.00 9.90 4.50 
52 times 34.00 17.00 9.35 4.25 

104 times 32.00 16.00 8.80 4.00 
312 times 30.00 15.00 8.25 9.75 

CLASS B 
1 time _. 30.00 15.50 8.00 4.00 

26 times _ 27.00 13.95 7.20 3.60 
52 times 25.50 13.20 6.80 3.40 

104 times ._.. 24.00 12.45 6.40 8.20 
312 times....-.. ..... _. 22.50 11.70 6.00 3.00 

SERVICE -ADS Are Not 
JUST PROMOTION! 

The Service -Ads that media put into 
SRDS are more than just publication or 
station promotion. They represent an honest 
effort to provide you with information you 
can use in evaluating media and comparing 
them with others. 

The data you find in Service -Ads can be 
as valuable to you as the information you 
pick up from the listing material in Stand- 
ard Rate. Be sure that you take advantage 
of this material when it is provided for 
your use. Read, and Use the Service -Ads 
in SRDS ! 

050D-3,3 

8. 

CAYEY 
WLEY 

PROGRAM TIME RATES 

Media Code 4 240 2250 7.00 6 
Ponce Broadcasting Corp.. Box 1186. Cayey, P. R. 

Phone 738-2276. 
I. PERSONNEL 

General Manager -Charles Cordero. 
Manager -Ramon Alberto Rodriguez. 
Technical Director -Julius Coma. 
FACILITIES 

250 w.: 1080 kc. 
Operating schedule: Mon then Fri 5 am -11 pm; Sat 
5-1 am & Sun 7 am -11 pm. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a, 4e. 5. 6a, 8. 
Rate Protection: 10h, 11b, 12h, 13h, 14b. 
Basic Rates: 20h, 21a, 21e. 22h, 23a. 24a, 26. 28c. 
Contracts: 40a, 41, 46, 97e. 
Cancellation: 72, 73a, 73h. 
Prod. Services: 82. 

TIME RATES 
No. 11 ER 11/3/65 -Reed 8/29/86. 

6. SPOT ANNOUNCEMENTS 
I min 30 see IS see 

7, PA 
EachCKAGE 

PLANS 
2.00 1.25 .85 

5í0N then SAT 
(13 wk minimum) 

PER MO: 1 min 30 see 15 see 
5 4.l 195 125 85 
10 ti 350 222 150 

1 x 
I 38 1/2 18r 1/4 hr 

DISCOUNTS 
13 wk minimum -25%. 

FAJARDO 
WM DD 

Media Code 4 240 2500 5.00 
Pan Caribbean Broadcasting, Corp.. Box 387, 10 Cells Agullera St., Fajardo. 1'. R. 00648. Phone 132. 

I. PERSONNEL 
President -Richard J. Friedman. 
Gen'l Mgr. & Proa. Dir. -Jose Luis Torregrosa. 
Commercial Manager -Mrs. Laura Jimenez. 

3. FACILITIES 5.000 w.; 1480 kc. 
Operating schedule: 6:00 am -10:00 pm Mon thru Fri; 
6:00 am -midnight Sat; 8:00 am -10:30 pm Sun. AST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 4a. 4c, 5, 7a. 
Rate Protection: 15e. 
Basic Rates: 22b. 23a, 24a, 2413, 25a, 26, 29a. 
Contracts: 40a, 48. 
Comb.; Cont. Discounts: 80a, 61a, 61b, 62b. 
Cancellation: 71a, 73a. 

TIME RATES 
Eff Reed 4/3/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see IS see 

1 x 6.00 4.00 3.00 
7. PACKAGE PLANS 

MONTHLY PACKAGES 
(In contracts for 3 months or more) 

MON THRU SUN: 
PER DAY: I min 30 see 15 see 
5 ti 565 335 225 
10 ti . 940 560 375 
15 ti ...- _ 1275 760 500 
MON THRU SAT: 
5 ti _....___...... 990 300 200 
10 ti 715 500 325 
15 ti 1000 700 450 
MON THRU FRI: 
5 ti 415 270 170 
10 ti _ 690 435 280 
15 ti _ 915 585 375 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 ti 50.00 27.00 14.50 
13 ti 47.50 25.50 13.75 
28 ti..._......_.._......_....._..___...,.._.- 45.00 24.25 13.00 
52 ti __ _...._......_.-. 42.50 23.00 12.50 
104 ti ......................._ _._.....-_... 40.00 21.50 11.50 
312 or more ti -.._ 37.50 20.25 10.75 

GUAYAMA 
WXRF 

1948 

Media Code 4 240 2750 6.00 
Guayama Broadcasting Co., Box 615. 42 Hostos St., 

Guayanna, P. R. 00655. Phone 243. 
I. PERSONNEL 

President -Rafael Faster. Jr. 
General Manager-Oumenindo Cordero. Jr. 

3. FACILITIES 
1,000 w.: 1590 kc. 
Operating schedule: 6:00 am -10:00 pm Mon then 
Thon; 6:00 am -11:00 pm Frl and Sat; 7:00 am - 
11:00 pm Sun. AST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL RATE POLICY 
Length of commercial copy: Programs 
60 minutes ._......._.._...._...._....._....._._..__. 10:00 minutes 
30 minutes._.._....-.........._.._._.._.._...___ 5:00 minutes 
15 minutes..__....___...___...._._....,_.....- 3:00 minutes 

5 minutes._._..,._ ,__ 1:30 minutea 
TIME RATES~ 

No. 5 Eff 9/1/86-Rec'd 3/27/68. 
6. SPOT ANNOUNCEMENTS 

1 min. 2 30 sea 3 
7. PACKAGE PLANS 

1 MINUTE 
Per mo 

PER DAY: 5 tI 10 ti 15 ti 20 tI 
Mon -Fri 295 560 790 990 
Mon -Sat ..._ ...... _.._.._.. .... _ ...... _ 350 660 935 1270 
Mon -Sun 405 765 1080 1350 

30 SECONDS 
Mon -Fri 195 370 525 660 
Mon -Sat 230 440 620 780 
Mon -Sun 270 510 720 900 
13 week minimum. 

Mon thru Fri 
Mon thru Sat 
Mon thru Sun 

8. PROGRAM TIME RATES 
Ix 27x 54x 

1 hr ...., 40.00 38.00 36.00 
1/2 hr..... 24.00 23.00 21.50 
1/4 hr... ...... 15.00 14.00 13.00 
5 min. 10.00 9.00 8.00 

WKJB 
1946 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 312x 

1 hr 50.00 47.50 45.00 42.50 40.00 37.50 
1/2 hr 30.00 28.50 27.00 25,50 24.00 22.50 
1/4 hr..._ 20.00 19.00 18.00 17.00 16.00 15.00 

ISABELA 
WISA (FM) 

1961 
Media Code 4 240 3000 5.00 
Louis A. Mellas, WISH Radio Station, Inc.. Box "W", lobos Rd.. Isabela, P. R. Phone 872-2680. 

I. PERSONNEL 
Station Manager -Samuel Rodriguez Chiron. 

3. FACILITIES ERP 3.400 w.; 101.5 mc. 
Operating schedule: 7:00 am -11:00 pm. AST. 
Antenna ht.: 125 ft abo terrain. 

4. AGENCY COMMISSION 
15% on time, 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 5. 6a, 7a. 
Rate Protection: 10b, 11b, 14h. 
Basic Rates: 23a. 
Contracts: 46. 48. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a, 70e. 

TIME RATES 
Rates effective July 1. 1964. 

Rates received October 5. 1964. 
6. SPOT ANNOUNCEMENTS 

1 ti _ ,_....r. ,... 1.00 
Spots take the same rate whether they are 15-Neond 
duration or 45 monde. 

8. PROGRAM TIME RATES 
1 hr dally 825 00 mo. 

MAYAGU EZ (s AM; 1 FM) 

WAEL 
1949 

N,111 

Media Code 4 240 3250 6.00 
WAEL, Inc., Box AE, Mayaguez, P, R. 07708 

Phones 832-4560, 832-0550. 832-0197. 
I. PERSONNEL 

General Manager -Manuel Pirallo. 
Commercial Manager -Pedro Ojeda. 
Program Manager -Francisco Macias, 

3. FACILITIES 
1.000 w.; 600 In. Directional. 
Operating schedule: 6:00 am -11:00 pm. AST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 2h, 3a, 3b, 4a. 4c, 5, bb, 7a, 8. 
Rate Protection: lob, Ile, 12b, 13b, 14h, 15a, 15b. 
Basic ltates: 21a, 21b, 21d, 22h, 23a, 23h, 24b. 25a. 

26, 28b, 28c, 29a, 29h, 30, 31, 
Contracts: 40a, 41. 92b, 44a, 45. 46, 
Comb.; Cont. Discounts: 80a, 60e, 601. 61h. 

TIME RATES 
No. 4 Eff 7/1/68 -Reed 9/3/68. 

6. SPOT ANNOUNCEMENTS 
la 27x 54x I05x 157x 261+ 

15 sec 1.70 1.60 1.50 1.40 1.30 1.20 
30 sec 2.40 2.20 2.00 1.90 1.80 1.70 
1 min 4.00 3.90 3.75 3.55 3.45 3.35 

7. PACKAGE PLANS 
(Minimum 3 months) 

15 SECONDS OR LESS 
5 t1 IO tl 15 t1 

Mon thru Fri 115.50 212.50 291.00 
Mon thru Sat 132.00 240.00 336.00 
Mon thru Sua 150.00 270.00 378.00 

30 SECONDS 
Mon thru Frl 165.00 303.00 415.00 
Mon thru Set. 195.00 359.00 480.00 
Mon thru Sun 225.00 414.00 540.00 

1 MINUTE 
234.00 432.00 
270.00 504.00 
306.00 578.00 

I05x 
34.00 
20,00 
12.00 
7.00 

157x 
32.00 
19.00 
11.00 
6.00 

2614- 
30.00 
18.00 
10.00 
5.00 

Media Code 4 240 3500 4.00 
Jose A. Becton', Jr., Box 1293. Mayaguez, P. R. 

00709. Phone 832-4585. 
I. PERSONNEL 

President -Jose A. Bechar', Jr. 
Manager -Ismael Mendez. 
Commercial Manager -Ernesto E. Gamma. 

2. REPRESENTATIVES 
Rafael Fusaro (Promotores Asociados). San Juan. 

P. R. Phone 725-0070. 
3. FACILITIES 

1.000 w.: 710 be. 

4.Op AGENCY COMMISSION 
6 -midnight AST. 

15/0 time only: payable when rendered, 
5. GENERAL RATE POLICY 

Contracts must be signed, specifying the number of 
programs or announcements, not t0 exceed esse year, 
and provide ter a minimum of one broadcast every 
week. Contracts accepted In accordance with NAB 
Standards of Practice. 1946. 
Maximum of 300 words during each 15 minute pro- 
gram time. Station breaks limited to 15 acconda, All 
program units 60 to 90 seconds less than Indicated. 
Programs may be in either English or Spanish. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 ER 12/1/65 -Reed 5/31/66. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 15 see 
Ea ._...__..-.. 2.00 1.50 1.00 

7. PACKAGE PLANS 
PER MO: 1 min 30 set 15 see 
5 tI Mon then Run_-._ ,-. 260 175 _ 
5 tI Mon then Fri --- 190 140 
10 ti Mon thru Rua,.._-___........_ 475 325 200 
10 ti Mon thru 370 250 160 
10 ti Mon then Sat. 
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Mayaguez -W K J B -Continued 
PER MO: 1 min 30 see 15 see 
15 ti Mon thru Sun....... _ _._ 450 285 
15 ti Mon thru Fri .- _._ 370 230 
All packages 3 months minimum. 

8. PROGRAM TIME RATES 
Ix 52x 104x 912íx 

1 hr 38.00 34.00 32.00 25.00 
1/2 hr ........ ...._ . ............. _.._ 19.00 17.00 18.00 14.00 
1/4 hr 9.50 8.50 8.00 6.50 
All contracts retain previous rates until expiration 
date. 

W K J B -FM 
1962 

Media Code 4 240 9501 2.00 
Jose A. Bechara, Jr., Box 1293, Mayaguez, P. R. 

00709. Phone 832-4585. 
I. PERSONNEL 

President -Jose A. Bechar*. Jr. 
Manager-Ismmael Mendez. 
Commercial Manager -Ernesto E. Gemma. 

2. REPRESENTATIVES 
Rafael Fusaro (Promotores Asociados), San Juan. 

P. R. Phone 725-0070. 
3. FACILITIES 

ERP 1,720 w.; 99.1 mc. 
Operating schedule: Mon thru Sun 7:00 am -11:00 pm. 
Antenna ht.: 170 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; bills payable when rendered. 

5. GENERAL RATE POLICY 
Contracte must be signed specifying the number of 
programs or spots, not to exceed 1 year, and provide 
for a minimum of 1 broadcast every week. 
Contracta accepted in accordance with NAB Standard 
of Practice. 1946. 
Maximum of 300 words during each 15 minute pro- 
gram time. Station break limited to 15 seconde. AU 
program units 80 to 90 seconds less than indicated. 
Program may be in either English or Spanish. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 12/1/65 -Reed 5/31/66. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 15 see 
Ea ......._ 1.75 1.00 .75 

7. PACKAGE PLANS 
PER MO: 1 min 50 see Ib see 
5 ti Mon thru Sun ..... 190 110 
5 ti Mon thru FrL...._....___-__._._ 140 90 
10 ti Mon thru Sun._._.._.-._......_... 380 200 120 
10 ti Mon thru 275 150 100 
15 ti Mon thru Sun.. ........... _... 295 175 
15 ti Mon thru Fri._ _... 225 140 
All packages 3 months minimum. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x.........__.._.._.........._.._ .............._....... 20 12 7 
52 z. 18 10 6 
104 x 15 8 5 

WORA 
1947 

Media Code 4 240 9750 5.00 
Radio Americas Corp.. Box 43, Darlington Bldg., 
Mayaguez, P. R. 00708. Phone 809-832-1150. 
Cable address "Raro." 

I. PERSONNEL 
President -Alfredo R. deArellano, Jr. 
Manager -Glenn A. Tryon. 
Program Director -Tony Rodriguez. 

2. REPRESENTATIVES 
Puerto Rico -Island Network, Suite 1513, First Fed- 

eral Bldg.. Box 9986, Santurce P. R. 00908. Phone 
809-723-8088. 

United States -Inter -American Publications, Inc. 
3. FACILITIES 

5.000 w.; 760 kc. 
Operating schedule: Mon thru Sat 5:30 am -midnight 
& Sun 7 am -midnight. AST. 

4. AGENCY COMMISSION 
15% time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, lb, 3d, 4e, 4c. 5, Ba, 7a, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Rates: 20e. 20b. 21a, 21b, 21d. 22b, 23a, 23b, 

24a, 25e, 27, 28h, 28c, 29a, 29b, 30. 31, 32b. 
Contracte: 405, 41, 42b, 42d, 44b, 45, 46, 47e. 48, 

51a, 51e. 
Comb.; Cont. Discounts: 60f, 60h, 601. 61e, 02b, 62d. 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Services: 80, 82. 
Programs and announcements made in either Spanish 
or English. 
Affiliated with WORA-FM, WORA-TV Mayaguez, 
P. R. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 10 Elf 9/1/66-Rec'd 11/28/66. 
A-7 am -7 pm. B-6-7 am & 7 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
A 

I min 90 see 15 see 1 min 30 see 15 see 
Ea 4.00 3.00 2.25 3.50 2.25 2.00 

7. PACKAGE PLANS 
(Minimum 3 months contract) - Mon thru Sat - Mon thru Sun - 

EA: MI 5 ti 10 ti 9 ti 5 tl 10 tl 
1 min 3.79 3.28 2.73 3.74 3.23 2.89 
30 sec 2.43 2.18 1.93 2.19 2.13 1.88 
15 sec ....... 1.92 1.80 1.33 1.81 1.54 1.29 
PER MO: 
1 min. 296.00 427.00 712.00 341.00 491.00 818.00 
30 sec 190.00 284.00 503.00 200.00 324.00 572.00 
15 sec 150.00 208.00 348.00 185.00 235.00 391.00 
Class B -less 20%. 

8. PROGRAM TIME RATES B- 
I hr 12hrI/4hrlhr1/2hr1/4 hr 

1 z...-..__....._.__ 50 30 20 40 22 15 
52 x _ .... 45 25 18 34 20 14 
104 L__..____._ 40 22 18 32 18 12 
312+ ....._..___.._ 38 20 14 28 16 11 

WORA-FM 
1957 

Media Code 4 240 3751 3.00 
Radio Americas Corp.. Box 43. Darlington Bldg.. 

Mayaguez, P. R. 00708. Phone 809-832-1150. Cable 
address "Basco." 

I. PERSONNEL 
President -Alfredo Ramirez de Arellano, Jr. 
Manager -Glenn A. Tryon. 

3. FACILITIES 
ERP 5,500 w.; 97.5 mc. 
Operating schedule: Mon thru Sat 6 am -midnight & 
Sun 7 am -midnight. AST. 
Antenna ht.: 3.000 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, 3a, 3b, 4a, 4e, 5. 6a, 7b, 8. 
Rate Protection: lob. 11b, 12b, 13b, 14b, 15e. 
Basto Rates: 20b, 21a, 21e, 21d, 22b, 23a, 23b, 24a, 

25e, 26, 27, 28b, 28e, 29a, 29b, 30, 31, 32b, 33d. 
Contracta: 40a, 41, 42b, 92d 44b 45, 46, 47e, 48, 49. 

51a. 51c. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 6012, 601. 

61c, 62b. 62d. 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with WORA-AM, WORA-TV, Mayaguez, 
P.R. 

TIME RATES 

Sold only in combination with WE:YN, WFQM (11M) 
San Juan, P. R. See 'biting under San Juan, P. R. 

WPRA 
1937 

Media Code 4 240 4000 4.00 
WPRA, Inc., Box 869, Mayaguez, P. R. 00709. 
Studio -13 N. Rio St., Mayaguez, P. R. 

I. PERSONNEL 
President -Andres Camara. 
Commercial & Sta Mgr. -Pedro Ojeda. 

3. FACILITIES 
1.000 w.: 990 kc. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 20a. 
Contracts: 46. 48. 49. 
Cancellation: 73b. 
Time of broadcast subject to change in other periods 
on 28 days' notice to accommodate network broadcast 
only in the event that said broadcast periods are 
scheduled in time set aside for network use. 

TIME RATES 
No. 10 Eff 7/1/86 -Reed 5/31/66. 

A-6 am -6 pm. B-6 pm -11 pm. 
7. PACKAGE PLANS 

I MIN: 5ti 
-PE 

10R Ì5tÌ 20t1 
Mon thru FrL.._......_.....__-_ 200 400 
Mon thru Sat......_.._......_.._..._ 225 450 
Mon thru Sun. ... 250 500 
30 SEC: 
Mon thru Fri _.____._ 150 275 400 
Mon thru Rat..._.._ _._.__._ 155 285 415 
Mon thru Sun...._._ _.-__. 200 375 550 
15 SEC: 
Mon thru Fri.__...__...-_..-._ ...._ 180 205 
Mon thru Sat. _._._.._ _._ 170 225 
Mon thru Sun. _._ 180 240 

8. PROGRAM TIME RATES 
-CLASS A- -CLASS B- 
I hr 1/2 hr I/4 hr 1 hr I/2 hr 1/4 hr 

1 z 40.00 22.00 12.00 30.00 18.00 12.00 
52 z......._ 38.00 21.00 11.50 28.50 17.00 11.50 
104 x 36.00 20.00 11.00 27.00 16.00 11.00 

500 
520 
700 

250 
270 
290 

WTIL 
1950 

Media Code 4 240 4250 5.00 
Mayaguez Radio Corp., Box 1360, Mayaguez, P. R. 

00708. Phones 832-1290-1-2. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Gilbert Mamers. 
Program Director -Rafael Colon Diaz. 
Station Manager -Patricio R. Premalntt. 

2. REPRESENTATIVES 
Pan American Broadcasting Company. 
San Juan-Svend A. Schellenberg Associates. 

3. FACILITIES 
1000 w.; 1300 kc. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See ceded regulations 
General: 3a, 3b, 4a, 4c, 5, 6a, 7a, 8, 
Rate Protection: 15b. 
Basic Rates: 22b. 23a, 24a. 
Contracta: 40a. 48. 
Comb.: Cont. Diamants: 60b, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Length of commercial copy; 

5 minutes 1:30 minutes 
15 minutes 3.00 minutes 
30 minutes..._._- 5:00 minutes 
60 minutes. 10,:00 minutes 

TIME RATES 
No. 6 Eff 3/1/67 -Reed 2/27/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 15 see 

1 ti _._..___._... 3.75 2.25 1.60 
7. PACKAGE PLANS 

(Minimum -3 months, across the board) 
I min 90 see 15 see 

10 tl Mon thru Sun._ ........ _______ 750 500 320 
10 ti Mon thru Sat. _.._.._..__. 850 440 285 
5 ti Mon thru Sun-_.._..._.._...._..._. 450 300 200 
5 ti Mon thru Sat ....._...._..._.._..._... 395 265 175 
Packages between the hours of 8.00 pm -6:00 am - 
25% reduction of the above rates. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x._.._....__ -.____._._ 52.00 27.50 15.00 7.50 
28 x._.._._.___...__...--. 50.00 26.00 14.40 7.15 
52 z ..... .......... __.._.._...._.__. 47.50 25.00 13.75 6.90 
104-312 x._..____.._..__.._.. 45.00 23.75 13.20 6.55 

PONCE (4 AM) 
WISO 

953 
Media Code 4 240 4500 3.00 
South Puerto Rico Broadcasting Corp., Box 2023. 

Torres Bldg., Roosevelt and Torres Sta.. Ponce, 
P. R. 0073. Phones 842-1257, 4124. 

I. PERSONNEL 
General Manager -Luis E. Jeune. 

2. REPRESENTATIVES 
Pan American Broadcasting Company. 

3. FACILITIES 
1,000 w.; 1260 kc. 
Operating schedule: 6:00 am -midnight. AST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, sb. 3c. 3d, 4a, 4o, 5, 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 21d, 22a, 23a, 24e. 24b, 24e, 

26, 28b, 28e, 29e, 30, 31, 32b, 33e. 
Contracts: 40a, 40b, 41, 42a, 42c, 43, 44a, 44b, 45, 

47e, 47d, 47e. 48, 49, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 61a, 61b, 

62b, 62d. 
Cancellation: 70b, 70c, 71b, 73e, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 3/1/67-Rec'd 2/17/67. 
6. SPOT ANNOUNCEMENTS 

I min 43 see SO see 15 see 
1 tf..._...._...._..._....._....-.. 4.50 3.25 2.50 1.80 
100 tL._ _....___...-__ 4.30 3.10 2.40 1.70 
280 or more _.. 4.10 2.95 2.30 1.60 

7. PACKAGE PLANS 

PER MO: 
(Mon thru Frl)tl 

1 min _._-._____--__ _.. 320 
30 sea ___.._.-_... 220 

(Mon thru Sat) 
1 min..._.___.._.._. _.._.._.-"_._ 395 
30 sec...___.._......_.._.._.._.._...... 250 
15 sec..._.._.._......_..._._ 175 

(Mon thru Sun) 
1 min...._....._-_..._..-.._._..-_. 450 
30 sea.._..-....._._.._.._.__.___. 285 

IO tl 
575 
360 
250 

660 
440 
285 

765 
500 
820 

13 weeks minimum. 
8. PROGRAM TIME RATES 

lx 26x 52x 
1 hr..._.._......_.._.._... 50.00 47.50 45.00 
1/2 hr.._.._._..._....... 28.00 24.00 23.00 
1/4 hr 15.00 14.00 13.00 

15 tl 
780 
470 
340 

935 
620 
391 

1080 
710 
430 

1041 
42.50 
22.00 
12.00 

20t1 
950 
560 
410 

1270 
780 
470 

1850 
890 
525 

5121 
40.90 
21.00 
11.00 

WLEO 
1956 

Media Code 4 240 4750 4.00 
Ponce Broadcasting Corp., Box 38, Playa Ponce, P. R. 

00731. Phone 842-3038. 
I. PERSONNEL 

Pres. & Gen'' Mgr. -Charles Cordera. 
Assistant Manager -Felix Irizarry. 
Technical Director -Julius H. Cones*. 

5. FACILITIES 
250 w.; 1170 ke. Non -directional. 
Operating schedule: 24 hrs. daily. AST. 

4. AGENCY COMMISSION 
15% on time only; 2% discount 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4e. 4c, 5, 6a, 7e, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21e. 21b, 21c, 22b, 23a, 24c, 28, 

28e. 
Contracts: 41, 46, 47e. 
Cancellation: 72, 73a. 
Prod. Services: 82. 

TIME RATES 
No. 7 Eft 6/3/66 -Reed 8/29/66. 

6. SPOT ANNOUNCEMENTS 
1 min......._.._...._....... 9.00 15 sec..._.. _ 1.85 

3 
2.50 

PACKAGE PLANS 7. 
PER DAY I min 30 see 15 see 
5 ti _.,_.._._... 390 250 180 
10 tL 650 400 270 
Mon thru Sat. rates per month. Minimum 13 weeks. 

8. PROGRAM TIME RATES 
1 hr 50.00 1/4 hr...._.__. 12.50 
1/2 hr 25.00 

Discounts 
13 wk minimum __._._.. ._..__ 2596 

WPAB 
1999 

Media Code 4 240 5000 3.00 
Portorlcan American Broadcasting Co.. Inc.. Box 786. 

65 Infantry Ave., Ponce, P. R. 00731. Phone 842- 
3260. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -A. Gimenez-Aguayo. 
Ass t Mgr./Operations-Alfonso Gimenez, Jr. 
Asst Mgr./Administration-Luis W. Morales. 

2. REPRESENTATIVES 
San Juan-Svend A. Schellenberg Associates. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights: 550 ke. 

Non -directional. 
Operating schedule: 6:00 am -midnight Mon thru Sat; 
7:00 am -11:00 pm Sun. AST. 

4. AGENCY COMMISSION 
15% on net station time charges. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3e. 3b, 4a, 4c, 5. 6a. 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 21d, 23a, 24a, 26, 28c, 31. 
Contracts: 40e, 45. 46, 48. 51a. 
Comb.; Cont. Discounts: 60e, 61e, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Programs and ennouncementa may be made in either 
Spanish or English. 

TIME RATES 
Rates effective January, 1968. (Card No. 11.) 

Card received October 28, 1965. 
6. SPOT ANNOUNCEMENTS 

(Regular schedule only) 
1 m1a.._..._.___..,._._ 6.00 15 sea.-... 5.00 
30 sec. ....... _..... _.._..__. 4.00 
(Mon -Sat or Mon -Sun) 

7. PACKAGE PLANS 
PER MONTH -Mon-Set-- -Mon BUD- 

S ti Sti 10tí 311 511 10 ti 
1 m 1e..._.._._. 430. 680. 1170. 500. 765. 1350. 
30 sec. .... 285. 440. 780. 330. 510. 900. 
15 see _. 215. 330. 585. 250. 380. 675. 
Across the board when available. 1 product only. 
Contracts for a minimum of 3 consecutive months. 

PUERTO RICO 
8. PROGRAM TIME RATES Ihr 1/2hr10min 

1 ü..._.._._...._.._..._..-..._._-._-.. 70.00 40.00 15.00 
52 ü..._.._._...._....___.._.. 60.00 35.00 18.00 
104 55.00 30.00 11.00 
812 or more ti 45.00 25.00 10.00 

WPRP 
1936 

Media Code 4 240 5250 4.00 
The Voice of Puerto Rico, Inc., Box 430, Ponce. 

Puerto Rico 00731. Phone 842-0166, 841-7001. 
I. PERSONNEL 

General Menem -Alfredo Ramirez de Arellano. 
Resident Manager -Miguel A. Borrero. 
Program Director Sales -Carlos Morales. 

2. REPRESENTATIVES 
Inter -American Publications. Inc. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 910 kc. 

4. AGENCY 
schedule 
COMMISSIOÑ 

am -11:15 pm. AST. 

15/0 time only: monthly. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 3b, 4a, 40, 5, 6a, Ta, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic hates: 20e, 201), 21e, 21b, 21d, 22b. 23a, 23b, 

24a. 25c, 26, 27, 28b, 28e, 29a, 29b, 30. 31. 326. 

Contracta: 40e, 41, 42b. 42d, 44b, 45, 46. 47e, 48. 
49. 51e, 51e. 

Comb.; Cont. Discounts: 60b, 60d. 60e. 60f, 60b. 801, 
61e, 62b, 624. 

Cancellation: 70e. 70c, 71e. 73a, 73b. 
Pend. Services: 8n. 62. 
Programs and ennmmesments In Spanish or B1gllah. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Eff 9/1/66 -Reed 8/31/86. 
A-7 am -7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
A B 

1 min/100 words 5.00 4.00 
30 sec/50 words..._..._._.._......_.._.._.._.._. 4.00 2.75 
15 see/25 words 3.00 2.25 

7. PACKAGE PLANS 
SPECIAL MONTHLY PACKAGE 

-Mon thru Sat- -Men thru Sun - 
EACH: I min 30 see 15 see 1 min 30 400 15 see 
3 ti..._..-_... 4.61 3.20 2.48 4.56 2.96 2.41 
5 ü..._.._.._... 4.39 3.07 2.31 4.33 3.01 2.25 
10 ti._ ...... _._ 3.83 2.68 2.10 3.78 2.54 2.05 
PER MO: 
3 ti 380. 250. 194. 415. 270. 220. 
5 tL.._.._ 571. 400. 301. 859. 459. 343. 
10 tL 996. 687. 547. 1148. 770. 623. 
Minimum S month contract. 
Class B -less 20%. 

8. PROGRAM TIME RATES Ix 52x 104x 312+ 
1 hr 55 50 45 42 
1/2 hr 35 30 26 24 
1/4 hr 22 20 18 16 

CLASS B 
1 hr 45 40 35 30 
1/2 hr 26 24 22 20 
1/4 hr 16 15 14 12 

Rio PIEDRAS (2 AM) 

WUNO 
1949 

R A B 

Media Code 4 240 5500 2.00 
The San Juan Broadcasting Co., Box Q. WUNO 

Bldg., Hato Rey, P. B. 00919. Phone 765-4720. 
Onces -Antigua Can R. P. a Caguas. 

I. PERSONNEL 
President -W. M. Carpenter. 
General Manager -Mariano Angelet Escudero. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1320 ke. 

Non -directional. 
Operating schedule: 20 Mrs daily. AST. 

4. AGENCY COMMISSION 
15% on net time: 2% cash discount 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3e. 3b, 3d, 4a, 4c. 5, 6b, 7a, 8. 
Rate Protection: lob. 11b, 12b, 13b. 146. 
Basic Rates: 20b, 21a, 22a, 23a. 24a, 28b, 28e, SI, 

31 
Contracts: 40e, 41, 42a, 42c, 44a, 45. 46, 47a, 48. 

50, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 80d, 60e. 60f. 
Contracts subject to cancellation on 28 day,' prior 
written notice for programs and for announcements. 
Contracts may be renewed providing there is no in- 
terruption in service on 28 days' written notice for 
programs and for announcements. 

TIME RATES 
No. 3 ER 6/68-Rec'd 5/29/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 15 see 

Ea ..._._.,...._. 
7. PACKAG 

12 8 8 
E PLANS 

WEEKEND SATURATION PLAN 
(30 seconds -Sat & Sun) 

30 ti, ea..._ ._ _.__ 4 
No special price for 15 -second spots. 

SPECIAL PACKAGES -MON TREU FRI 
(Minimum contract 8 weeks) 

I min 30 see 
400 ti (10 per day) ea..._..-_.___.__...._ 7.50 5.00 
320 ti (8 per day) ea ._..__.._....._.. 7.75 5.25 
240 Ii (6 per day) ea _...... ...... 8.00 5.50 
180 ti (4 per day) ea . 8.50 5.75 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

Ea...-...._......._,.._,.._..._......_.._.._._. 120 75 45 

WRAI 
1949 

vnn 

Media Code 4 240 5750 3.00 
Radio Aeropuerto Inc., Box 1262, Hato Bey, P. R. 

00919. 
Other office -400 Ponce de Leon Ave.. Rio Piedras, 

P. R. 00919. Phone 767-0098; 766-5000. 
(This listing continued en next page) 
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PUERTO RICO 
Rio Piedros-W R A I -Continued 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Carlos Plrallo Lope& 
Chief Engineer -Espinosa Orta. 

3. FACILITIES 
250 w.; 1520 ke. 
Operating schedule: 8:00-1:00 am. AST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3b. 9a, 5. 
Rate Protection: 10e, 11c, 120. 
Basic Rates: 22a. 29b. 
Contracts: 40a, 95. 
Cancellation: 70e, 70c. 718, 73a. 

TIME RATES 
Rates effective July 1, 1965. (Card No. 3.) 

Card received September 7. 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 4.00 15 sec......._.._._.._.. 2.50 
30 see..._.._.._ 3.00 

7. PACKAGE PLANS 
SPECIAL PACKAGES 

Minimum contract for packages 3 months or 500.00. 
30 SECOND PACKAGES 

Mon- Mon- Mon- Per Per 
PER DAY: Fri Sat Sun day spot 
4 ti ....... 246.40 291.20 336.00 11.20 2.80 
5 ti 302.50 357.50 412.50 13.75 2.75 
6 ti 356.40 421.20 486.00 16.20 2.70 
f ti 408.10 482.30 558.50 18.55 2.85 
8 ti..._.._ ...... 457.60 540.80 624.00 20.80 2.60 
9 ti..._.._.._ 504.90 598.70 688.50 22.95 2.55 
10 Li _ 550.00 650.00 750.00 25.00 2.50 

1 MINUTE PACKAGES 
4 Li 334.40 395.20 456.00 15.20 3.80 
5 ti.... ... _......_ 412.50 487.50 562.50 18.75 3.75 
6 ti...._._.._ 488.40 577.20 686.00 22.20 3.70 
T ti 562.10 669.30 768.50 25.55 3.85 
8 ti..._.._.._ 633.60 748.80 864.00 28.80 3.60 
9 ti._.._.._ 702.90 830.70 958.50 31.95 3.55 
10 ti 770.00 910.00 1050.00 35.00 9.50 
Spots will be distributed proportionately morning. 
afternoon and night. Special times charged 10% extra. 

SAN JUAN (8 AM; 6 FM) 

WAPA 
1947 

Media Code 4 240 6000 2.00 
Hearst Radio. Inc., Box 4583, San Juan, P. R. 00905. 

Phone 724-3000. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Ray Owen. 
Program Director -Francisco Aranzamendi, Jr. 
Commercial Manager -Carlos Vizcarrondo. 

2. REPRESENTATIVES 
New York -Edward Petry & Co., Inc. 

3. FACILITIES 
10.000 w.; 680 kc. 
Operating schedule: 5:10 am -midnight Mon thru Sat 
7:00 am -11:90 pm Sun. AST. 

4. AGENCY COMMISSION 
15%: no euh discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3a, 3b, 3d. 4a. 5, 6e, 7a, 8. 
Rate Protection: 10e, lie, 12e, 13e. 14e, 15a, 15b, 

16. 
Basic Rates: 200. 21s, 21b, 21e, 21d, 22a, 22b, 23a, 

23b, 24c, 25a, 26, 28b, 28e, 29a. 
Contracts: 40a, 41, 42b, 95, 48, 47a. 48. 51e. 
Comb.; Cont. Discounts: 80a, 60d, 60e, 80g. 61e, 82d. 
Cancellation: 70b, 70d, 71a, 730. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS Radio Network. 
Maximum length of contract 1 year; minimum 1 

broadcast weekly. 
I hour equals 57 minutes; 1/2 hour equals 27 min- 
utes; 1/4 hour equals 13 minutes. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Recd 4/19/68. 
8. SPOT ANNOUNCEMENTS 

ROS -Epee Pos -- 
10 see 30 see I min 10 see 30 see 1 min 

10 x 5.00 7.35 14.50 5.90 9.05 17.80 
20 a 4.75 7.00 13.75 5.65 8.75 17.00 
40 x..._ 4.50 6.75 12.00 5.40 8.45 18.40 
80 a 4.25 6.50 12.25 5.15 8.15 15.80 
180 x 9.00 6.25 11.50 4.90 7.85 15.20 
320 a 3.75 6.00 10.75 4.85 7.55 14.80 
680 a 3.50 5.75 10.00 4.40 7.25 14.00 

8. PROGRAM TIME RATES 5 min 1/4 hr 1/2 hr 1 hr 
1 x 25 90 75 125 

WHOA 
1954 

R A 
Media Code 4 240 6250 3.00 
Continental Broadcasting Corp., Box V.. 105 Padre 

de las Casas, Esq. Munoz River's, Hato Rey. P. R. 
00919. Phone 785-8700. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Carmin Mendez. 

3. FACILITIES 
5.000 w.; 870 ke. 
Operating schedule: 19 hours daily. AST. 

4. AGENCY COMMISSION 
15% on net station timo: no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a, 4c. 
Rate Protection: lob, 110, 120, 13b, 14b 150. 
Basic Rates: 20b. 21a, 210, 22a, 29a, 30. 
Contracts: 44a, 94b, 45, 46. 50, 51b. 
Comb.; Cont. Discounts: 80h. 601. ßla, 61b, 82d. 
Cancellation: 70a, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 3/1/67-Reé d 9/11/67. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 59x 105x 
1 min. 8.00 7.00 6.00 5.00 
30 sec 5.75 5.00 4.25 3.50 
15 sec 2.50 

WIAC WIAC-FM 
1947 1861 

Media Code 4 240 6500 1.00 
Bettor Broadcasting. Inc. of Puerto Rico. Box 4504. 

San Juan, P. R.; Ponce De Leon Ave., 1261 San- 
turce, P. R. 00901. 

I. PERSONNEL 
General 16.nager-Luta A. Melia. 

3. FACILITIES 
10,000 w.; 740 kc. 
Operating schedule: 6:00 am -midnight. AST. 
FM FACILITIES 
ERP 91.600 w.; 102.5 me. 
Antenna ht.: 142 ft. above sea level. 
Operating schedule: 7:00 am -11:00 pm daily. AST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 4a, 4c, 5, 6a, 7b. 
Rate Protection: lob. 11b, 12b, 130, 14b. 
Basic Rates: 20a, 22a, 238, 24a, 29b, 25a, 280, 29a. 
Contracta: 40a. 46. 48. 
Comb.: Cont. Discounts: 80b, 61b, 62e. 
Cancellation: 70a. 70c, 71b, 73a. 

TIME RATES 
Rates effective April 1, 1989. (Card No. 9.) 

Card received April 17. 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 7.00 15 eec 
30 sec 4.00 

7. PACKAGE PLANS 
(Monday thru Saturday) - Per month - 

1 30 15 
min sec sec 

5 ti ...._..........-._... 850. 490. 275. 
10 ti..._....__ 1610. 935. 525. 
15 ti 2260. 1280. 750. 

(Monday thru Sunday) 
5 ti 965. 555. 310. 
10 ti. 1825. 1050. 590. 
15 ti 2540. :410. 840. 
All packages are arrose the board only. 

8. PROGRAM TIME RATES 
(5:30 am -11:00 pm) 

1 hr 1/2 hr 1/4 hr 
1 ti 80.00 50.00 27.00 
26 ti 75.00 47.00 25.00 
53 ti 70.00 44.00 23.00 
103 ti 65.00 41.00 21.00 
312 or more ti ....... _.._...... _.._...... _ 60.00 38.00 19.00 

W I T A W I T A -FM 
1947 1961 

Media Code 4 240 6750 2.00 
Electronics Enterprises, Inc., Box 2692, El ImDarcial 

Bldg., San Juan, P. It. 00903. Phone 724-3594. 
Address all communications to Treasurer. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Antonio Ayuso Valdivieso. 
Treasurer -Hector Clairon. 
l'rogram Director -Jose J. Colon. 

2. REPRESENTATIVES 
International Newspaper Representative, Inc., 501 

Madison Ave.. New York 22, N. Y. 
3. FACILITIES 

500 w.; 1140 ke. 
Operating schedule: 24 hours daily. AST. 
FM FACILITIES 
ERP 1,000 w.: 93.7 mc. 
Antenna ht.: 215 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net station time charges; no cash discount. 

5. GENERAL RATE POLICY 
Contracts must be signed specifying the number of 
periods not to exceed one year's duration and provide 
for a minimum of one transmission weekly. 

TIME RATES 
No. 5 Eff 8/1/68-Itec'd 9/3/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x I04x 912+ 

10.00 9.00 8.00 7.00 
7.50 7.00 6.00 5.50 
4.00 3.50 3.00 2.75 

1 min. 
30 sec 
15 sec 

7. PACKAGE PLANS 
SPECIAL PACKAGE DEALS 

(Minimum of 13 consecutive weeks) 
MON THRU FRI 

15 see SO see I min 
5 ti 297.69 595.38 737.75 
10 ti 595.38 1071.88 1327.95 

5 ti 
SAT 

10 ti 
SUN 

5 ti 
10 it 

8. PROGRAM TIME RATES 
I hr 

I x 95.00 
52 x 85.00 
104 a 75.00 
312+ 

70.00 SPECIAL FEATURES 10 
News Program broadcast simultaneously, Mon thru 
Sat from 6-8:30 am. includes RITA -AM, WITA-FM, 
San Juan, and WRJS, San German, (No frequency 
discount): 
1 min 15 15 sec 7 
30 sec 12 

357.23 714.46 910.00 
714.46 1288.03 1638.00 

416.76 833.52 1060.85 
833.52 1464.34 1909.53 

WKAQ 
1922 

1/2 hr 1/4 hr 5 min 
55.00 30.00 15.00 
50.00 27.50 13.00 
45.00 25.00 11.00 
40.00 22.50 10.00 

Media Code 4 240 7000 1.00 
El Mundo Broadcasting Corp., Box 4888, San Juan, 

P. R. 00936. 
Studios: 383 Franklin D. Roosevelt Ave., Hato Rey, 

P. R. 00918. 
I. PERSONNEL 

General Manager -V. Lamas. Jr. 
Sales Manager -Hector E. Salazar. 

2. REPRESENTATIVES 
Inter. American Publications, Inc. 

3. FACILITIES 
5,090 w.; 580 he. 
Operating schedule: 5:25 am -11:00 pm. AST (1 hour 
ahead of EST). 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 3d, 9a, 4c, 5, 6a, 7h. 
Rate Protection: 10b, 11b, 12c, 13b, 140. 
Basic Rates: 200. 210. 22a, 23a. 28, 27. 30, 31, 330. 
Contracts: 40a. 42c, 43, 44a, 45, 98, 47e, 98, 49. 50, 

51a, 51c. 
Comb.; Cont. Discounts: 61a, 62b. 
Cancellation: 70a, 70c, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Programs and announcements made in Spanish. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eff 9/1/66 -Reed 9/2/66 A-7 am -7 pm. 
B-6-7 am & 7 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 15 see 

A 16.00 11.00 8.60 
B 14.10 9.00 6.00 

STATION BREAKS 
(Mon thru Sun) 

Annual contracts only: 
10-15 see 1850 10-30 see 2100 

7. PACKAGE PLANS 
15 SECONDS 

MONTHLY: 3ti 6ti 10tí 
Mon -Sat 570 1075 1675 
Mon -Sun 625 1200 1820 

30 -SECONDS 
Mon -Sat 685 1285 2000 
Mon -Sun 730 1410 2180 
Non -cancellable. Minimum 3 consecutive months. 

8. PROGRAM TIME RATES 
1 HOUR 

Ix 52x I04x 312+ 
A 135 130 120 110 
B 105 loo 94 90 

A 
1/2 HOUR 

75 70 66 
B 

1/4 HOUR 
60 58 52 

A 46 42 38 
B 35 32 30 

W K A Q -FM 
1958 

Media Code 4 240 7125 6.00 
El Mundo Broadcasting Corp., Box 4668, San Juan, 

P. R. 00936. 
Studios: 383 F. D. Roosevelt Ave., Hato Rey, P. R. 

00918. 
I. PERSONNEL 

General Manager -V. Lamas, Jr. 
Sales Manager -Hector E. Salazar. 
Program Director-Puchl Balseiro. 

2. REPRESENTATIVES 
Inter -American Publications, Inc. 

3. FACILITIES 
EItP .50,000 w. (horiz. & vert.) ; 104.7 mc. Stereo. 
Operating schedule: 6 am -11 pm. AST. 
Antenna ht.: 287 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time only: payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
See WKAQ listing (or coded regulations. 

TIME RATES 
No. 1 Eff 6/1/63-Reé d 8/3/68. 

6. SPOT ANNOUNCEMENTS 15 sec 30 see I min 
1 x 1.60 2.60 3.60 

7. PACKAGE PLANS 
3 CONSECUTIVE MONTHLY PACKAGES 

(Mon thru Sat) 
3ti 6ti 10 ti 

15 sec 105 205 340 
30 sec 175 340 540 
1 min 235 460 740 

(Daily) 
15 sec 120 230 380 
30 sec 305 400 625 
1 min 280 550 875 

8. PROGRAM TIME RATES Ix 26x 52x 104+ 
1 hr 46 42 38 34 
1/2 hr 26 23 21 19 
1/4 hr 15 14 13 12 

WKVM 
1945 

Media Code 4 240 7250 2.00 
American Colonial Broadcasting Corp.. Box 4189 San 

Juan, Puerto Rico. Phones 722-0151, 724-0123. 
All correspondence: WKVM. 1000 Ponce de Leon Ave. 
Santurce, Puerto, Rico. 00908. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Ralph Perez Perry. 

2. REPRESENTATIVES 
Pan American Broadcasting Company. 

S. FACILITIES 
25,000 w.; 810 kc. 
Operating schedule: 5:30-1:00 am Mon thru Fri; 6:00 
-1.00 am Sat; 7:00-1:00 am Sun. AST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
Contracta: 40a. 
Contract must be signed. specifying the number of 
programs or announcements, not to exceed one year, 
and provide for minimum of one broadcast every 
week. 
Length of commercial copy: A maxima,o rf sou words 
during each 15 minute program time. Station breaks 
limited to 15 seconds. 
One minute announcements -not over 100 words. 
Half minute announcements -not over 50 words. 
Fourth minute announcements -not over 25 words. 

TIME RATES 
Rates effective January 10. 1966. 

Rates received February 4, 1968. 
6. SPOT ANNOUNCEMENTS 

I min 15. 15 sec 8. 
30sec 10. 

7. PACKAGE PLANS 
SPECIAL 3 MONTH PACKAGE 

3 -month contract minimum. not less than 3 spots 
daily Mon thru Sat, distributed morning, afternoon, 
and night. No frequency discount. 

1 min. 12. 15 see. 6. 
30 sec 8. 

8. PROGRAM TIME RATES 
1 hr 200.00 1/4 hr...- .....- 75.00 
1/2 hr 125.00 

10. SPECIAL FEATURES 
RADIO REPORTER PROGRAM SPOTS 

(no frequency discounts) 
1 min 20. 15 sec 8, 
30 sec 13. 

W K V M -FM 
I965 

Media Code 4 240 7251 0.00 
American Colonial Broadcasting Corp.. Box 4583. 

Domenech Ave. 400. Hato Rey, P. R. 00918. Phone 
785-0393. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Ralph Perez Perry. 
Program Director -Gladys R. de Aponte. 

3. FACILITIES 
ERP 50.000 w. 105.7 mc. Stereo. 
Operating schedule: 8 am -11 pm. AST. 
Antenna ht.: 14 ft. belote average terrain. 

4. AGENCY COMMISSION 
15% time only: 2% cash discount. 

5. GENERAL ADVERTISING See coded reguiatfons 
NAB Radio Code Advertising Standards erne. 
General: lb. 2a, 2h, 3a, 313. 3c, 3d, 9a, 4c, 5, 6a, 7a. 
Rate Protection: 10a. 11a, 12a, 130, 19a. 15b. 
Basic Rates: 200, 200, 21a. 210, 21c. 21d. 22a, 22b, 

23a, 23b, 29b, 24c. 25a, 26, 28b, 28e, 30, 32b. 
Contracts: 40a, 91, 42b, 92d, 44a, 44b, 45. 46. 47e, 

48, 49. 
Comb.; Cont. Discounts: gob, 60d, 60e. 60f, 60h, Ela, 

610, 82a. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eff Recd 7/22/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 

1 min. 3.30 3.25 3.20 3.10 
82 30 sec 2.25 2.15 2.05 1.90 
48 15 sec 1.50 1.45 1.40 1.30 

95 
7. PACKAGE PLANS 

MONTHLY PACKAGES 
28 PER WK, EA: 

I I ti 16 t1 19 ti 22 ti 31 ti 
1 min 3.20 3.10 3.05 3.00 2.95 
30 sec 2.10 1.95 1.90 1.85 1.80 
15 sec 1.40 1.35 1.30 1.25 1.20 

13 -WEEK PACKAGES 
15 SECONDS -Per Mo - 

DAILY: S ti 10 tl 15 ti 
Mon thru Fri 135 260 380 
Mon thru Sat 159 304 445 
Mon thru Sun 177 340 501 

30 SECONDS 
Mon thru Fri 190 388 543 
Mon thru Sat 224 434 640 
Mon thru Sun 253 491 728 

1 MINUTE 
Mon thru Fri 303 598 884 
Mon thru Sat 380 707 1049 
Mon thru Sun. 413 810 1206 

8. PROGRAM TIME RATES 

I57x 211+ 
3.00 2.90 
1.80 
1.25 

37 ti 
2.85 
1.75 
1.15 

40 ti 
2.80 
1.70 
1.10 

1 hr 
236 533 10430 

1/2 hr 24 21 19 17 
1/4 hr 14 13 12 11 

10. SPECIAL FEATURES 
10 -SECOND TIME SIGNAL 

8 ti daily, per wk..._ 84 

WKYN WFQM(FM) 
1960 1961 

S A B 
Media Code 4 240 7500 0.00 
Quality Broadcasting Corp. of San Juan. Box 9986, 

First Federal Bldg., San Juan, P. R. 00908. Phone 
725-4020. 

I. PERSONNEL 
President -Alfredo Ramirez de Arellano, Jr. 
Station Manager -Art Merrill. 
Sales Manager -Nancy Frazier. 

S. FACILITIES 
1,000 w.; 630 ke. Non -directional daytime, directional 

nighttime. 
Operating schedule: 6 am -midnight. AST. 
FM -ERP 5,000 w.; 99.9 mc. 
Operating schedule: Same as AM. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a. 4c, 5, 6a, 7h, 8. 
Irate Protection: 10b, 11b, 12b, 1313. 140, 15e, 
Basic Rates: 20b. 21a, 21e, 21d, 22b, 23a, 230, 24a. 

25e, 28, 27, 28b. 23c, 29a, 290. 30, 31. 32b. 33d. 
Contracts: 40a, 41, 426, 92d, 49b, 45, 46, 47e, 48, 

49, 51a, 51c. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 80f, 60h, 601. 

61e, 62b, 62d 
Cancellation: 70a, 70c. 71a, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with MBS. 

TIME RATES 
No. 7 Ed 8/1/68-Rec'd 7/29/68. 

AA -7-I9 am & 4:30-7 pm. 
A -Sign -on -7 am & 10 am -4:30 pm. 
B--7 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min, flat 12.00 30 sec, flat 8.50 
CLASS A 

Ix 26x 52x 104+ 
1 min._ 10.00 8.00 6.75 5.50 
30 sec 8.00 6.75 5.50 4.25 

CLASS B 
1 min 8.50 7.50 8.25 5.00 
30 sec 6.25 5.50 4.50 4.00 
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Son Juan -W K Y N, W F Q M (FM)-Cont'd 
7. PACKAGE PLANS 

CLASS A -ROS 
CONTRACTS: -13wk- -26wk- -52wk- 
PER WK, EA: 

I min 50 see I min 30 see 
6 ti 5.00 3.75 4.90 3.65 
12 ti 4.97 3.72 9.87 3.62 
18 ti 4.94 3.69 4.84 3.59 
24 ti 4.90 3.65 4.80 3.55 
30 ti...... 4.87 3.62 9.77 3.52 
36 ti 4.84 3.59 4.74 3.49 
42 ti 4.80 3.55 4.70 3.45 
48 ti 4.77 3.52 4.67 3.42 
54 ti...._ 4.74 3.49 4.64 3.39 
60 ti 4.70 3.45 4.60 3.35 
66 O. 4.67 3.42 4.57 3.32 
72 ti........_ 4.84 3.39 4.54 3.29 

8. PROGRAM TIME RATES 
55 min 25 min 55 min 25 min 

A ..._.._ 100 60 B 90 55 

10. SPECIAL FEATURES 
NEWS PACKAGES 

I/4 hr 10 min 5 min 
37.50 27.00 17.00 
32.50 22.50 12.50 
25.00 17.50 9.00 

EA: 
AA 
A 
B 

Minimum 26 -week contract 
Includes open and close billboard plus 1 1 -minute 
spot per 5 minutes. 

I min SO see 
4.80 3.55 
9.77 3.52 
4.74 3.49 
4.70 3.45 
4.67 3.42 
9.64 3.39 
4.60 3.35 
4.57 3.32 
4.54 3.29 
4.50 3.25 
4.47 3.22 
4.44 3.19 

WPRM (FM) 
1959 

N, n 

Media Code 4 240 7750 1.00 
Quilanz Broadcasting Corp., Box 5369, Puerta de 

Tierra, San Juan, P. R. 00906. Phone 724-6666. 

I. PERSONNEL 
Pres. & Gen'1 Mgr.-Segismundo Quinones, Jr. 
Sales & Prom. Mgr. -Max Muniz. 
News Manager -Herman Quinones. 

2. REPRESENTATIVES 
Caribbean Networks. Inc. 

3. FACILITIES 
F,RP 17,500 w.; 98.5 mc. 
Operating schedule: 6:30 am -midnight Mon thru Fri; 
7:00 am -midnight Sat; 8:00 am -midnight Sun. AST. 
Antenna ht.: 120 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6a, 7e. 
Rate Protection: 15b. 
Basic Rates: 20a, 22h. 23a, 24a. 24b, 26, 28b, 29a. 
Contracts: 40c, 42a, 45, 47a, 48. 
Comb.; Cont. Discounts: 80h, 81a, 0113, 61e, 62b, 82e. 
Cancellation: 70a, 70e, 71b, 73a. 

Station will not broadcast more than 2 commercials 
in any one break: all commercial announcements 
will have the same rate, but cannot exceed 30 - 
seconda. () 80 min. 5:00 30 min. 3:00 
Sold in combination with WNEL, Caguas, P. R. 

TIME RATES 
Elf -Reed 3/2/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 15 see 

1 ti 2.25 1.50 1.25 
Mon thru Sat 6-9 am & 4-6 pm: 
1 15 -sec spot, per hr 5 ti daily, 150.00 per month. 
1 30 -sec spot, per hr 5 ti daily, 300.00 per month. 

DISCOUNT 
(Saturation campaigns) 

104x-5% 311x-10% 1000x-15% 

7. PACKAGE PLANS 
13 WEEK PACKAGE 

PER DAY: PER MO: I min 30 see 15 see 
3 ti 78 ...... 170 113 85 
6 ti 156 ti 318 210 158 
9 ti 234 ti.._ _.._... 379 253 169 
12 ti 312 ti..._.._.._ -..__. 538 359 289 

8. PROGRAM TIME RATES 
I hr II/2 hr 1/4 hr 

1 z..._......_..-.........._......_.._.._.._.._..._._... 25 15 10 
FREQUENCY DISCOUNT 

14x-5% 27x-10% 104x-15% 
15% discount when WNEL-AM and WPRM (FM) 
are sold in combination. 

WRSJ 
1947 

Media Code 4 240 8000 0.00 
Radio San Juan, Inc. Box 5627, San Juan, P. B. 
Studio: No. 3 Flamboyan St., Garden Hills. Gua7- 

nabo, P. R. 00905. Phone 782-6388. 

I. PERSONNEL 
General Manager -Manuel S. Martinez. 

3. FACILITIES 
5.000 w. days, 250 w. nights; 1560 kc. 

Non -directional. 
Operating schedule: 5:30-1:00 am Mon thru Fri; 
5:30-2:00 am Sat: 7:00-1:00 am Sun. AST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING Sea ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h. 3a, 3h, 3c, 3d, 4a, 4c, 5, 7a, 8. 
Rate Protection: 10b. 
Basic Rates: 20h, 21a, 21b, 21e, 21d. 22b, 23a, 24a. 

25a, 28b, 28c. 
Contracts: 40b, 41, 42a, 42c, 43. 45. 46, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 601. 61b. 62a, 62d. 
Cancellation: 70e, 71a, 72, 73a. 73b. 
Prod. Services: 80, 81. 82. 
Spanish language one. 

Rate protection guaranteed for duration of contract if 
so stated on contract and agreed upon by station and 
advertiser under their respective signatures. 
All spots are limited to a maximum of SO seconds, 
In order to maintain a maximum of 120 seconds of 
spot commercial copy on the station breaks. 60 -second 
spots will be accepted at double rate and 1 of the 
30 -second spots will be eliminated. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Ratee effective March 1, 1965. 
Rates received May 18. 1985. 

Class AA -Sign -on -8:00 pm. 
Class A-8:00 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
Class Clan 
AA A 

1 time. flet.._......_......_.._.._.._.'_..___...___. 6.50 5.00 
7. PACKAGE PLANS 

SPECIAL PACKAGE DEALS 
Clave Clou 

PER WK: AA A 
2 spots daily Mon thru Fri 

(10 per wk)..._ ..... _...... 47.50 38.50 
2 spots daily Mon thru Sun 

(14 per wk)..._ .-_..... 65.00 49.00 
5 epota daily Mon thru Sat 

(30 per wk)..._.._.._.._.._.._.._.._.._......._ 115.00 90.00 
The above package deals are offered on contract only 
for a minimum of 13 consecutive weeks. 

SAN SEBASTIAN 
WFBA 

1965 
Media Code 4 240 8100 8.00 
Pepino Broadcasters, Inc., Box 127. San Sebastian, 

P. R. 00755. Phone 896-1005, 1024. 

1. PERSONNEL 
President -F. Bonnet Veelez. 
Vice -President -Julio E. Almeyda. 
Gen'1 Mgr. & Chief Engr.-Vega S. Ricardo. 

3. FACILITIES 
500 w.; 1460 kc. Non -directional. 
Operating schedule: 5:30 am -11:05 pm. AST. 

4. AGENCY COMMISSION 
15% time only; payable 80 days. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2h, 3h, 3d. 4a, 4e, 5, 6a, 7b. 
Rate Protection: 10a, 11e, 12a, 13e, 14a, 15b, 18. 
Basic Rates: 20h, 21a, 21h, 21d, 22b, 23h, 24a, 25e, 

27, 28h, 2913. 30, 31, 32h, 33b. 
Contracte: 40a, 41, 42a, 42c, 44a, 45, 46, 97e, 48. 

99, 51a. 
Comb.: Cont. Discounts: Bob, 60d, 60f, 60h, 80i, 61a, 

62d. 
Cancellation: 70a, 70c, 71h, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 2 Eff 7/15/65-Bec'd 8/15/88. 

A-8 am -5 pm. 
B-8-8 am & 5-11 pm. 

PUERTO RICO 
6. SPOT ANNOUNCEMENTS 

I min 80 sae 15 see 
A _ 2.30 1.20 .95 

1.90 1.05 .75 
7. PACKAGE PLANS 

(3 months 
b tminimum) 

PER MO: 15 see 30 see I min 15 see 30 see 1 min 
Mon -Fri .... 65 110 220 125 220 440 
Mon -Sat .... 80 130 260 155 280 500 
Mon -Sun .... 90 145 290 175 290 550 

8. PROGRAM TIME RATES 
A 

I hr 1/2 hr 1/4 hr I hr 
1 x 35 17 10 25 
52 x 28 14 8 20 
104-311 z. 22 11 6 15 

YAUCO 

1/2 hr 1/4 hr 
12 8 
10 8 

8 4 

WKFE 
1981 

Media Code 4 240 8250 1.00 

Radio Emisora WKFE, Box 324, Yuaco, P. R. 00788. 
Phone 856-1320. 

I. PERSONNEL 
Pres. & Gen 't Mir. -Charles Cordero. 
Station Manager -Julio Victor Ramirez. 
Technical Director -Julius B. Coresa. 

S. FACILITIES 
250 w.; 1550 kc. Non -directional. 
Operating schedule: 24 hours. AST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3d, 4a. 4c. 5, 8a, 8. 
Rate Protection: lob, 14h. 
Basic Rates: 20h. 21a, 21h, 22h, 23a, 24c. 
Contracts: 40a, 41. 46, 47c, 48. 
Cancellation: 72, 73a. 73h. 
Prod. Services: 81, 82. 

TIME RATES 
No. 3 Elf 4/30/66 -Reed 8/29/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 15 see 

each............................. _...._.._...._. _... 1.75 1.15 .75 

7. PACKAGE PLANS 
MON TBBU SAT 

(13 week minimum) 
PER MO: I min SO see IS ese 
5 ti 175 125 85 
10 ti 300 225 150 

8. PROGRAM TIME RATES 

1 x 34.00 17.00 8.50 
DISCOUNTS 

13 wk minimum -25%. 

1 hr 1/2 hr 1/4 hr 
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RHODE ISLAND A B C D E G H 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 23,200 Providence - 
METRO AREAS Pawtucket- 

Providence- Warwick 
Pawtucket- (County Basis).. 18,400 
Warwick Total Metros 

(S.M.S.A.) 18,000 (S.M.S.A.) 18,000 
Total Metros 
(County Basis) 18,400 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

2 

3 

4 

5 

6 
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KENT 
úY erwn 

WASHINGTON 
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erwick0 \ O-* 
\ FYI Rim' 

O \ 

1 a 
A 

RHODE ISLAND 

4 * 
Ner eedrord 

D 

Map taplagaltar 
Read figures in THOUSANDS 

not 

.41V,-7/"/"/"/".957( 
anCurrent A..... ith Daily Media. 

O Q O Without Daily Media. 

Symbols Designate Types of Media. 

*Newspaper -e+-Radio `Television 
COUNTY NAMES ARE IN ITALIC TYPE 

cwn.kMH try./ /by 1 niwa L.Yw aw. wwlW ee/AS e4 
A I B I C I D I E 

State, County, City, Metro Area Data 
CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 

G n 

2 

3 

4 

5 

6 

Central Falls -Providence 
Cranston --Providence 

East Providence -Providence Newport -Newport Pawtucket -Providence Providence -Providence Warwick -Kent West Warwick Town -Kent Woonsocket -Providence 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City 1/1/68 1/1/68 
Metropolitan Area (000) (000) 

-Consumer Spendable 

Per 
Household 

(S) 

Income Poston- 
ger 

Cars 
1/1/68 
(000) 

Farm 
Popu- 
lotion 
1/I/68 
(000) 

Gross 
Farm 

lesome 
1987 

($000) ($000) 

-1967 
% Distribution of Families 
3000 5000 8000 10000 15000 
to to to to and 

4999 7999 9999 14999 over 

-Total Retail 

($000) 

Salen- 
Retail Sales -1967 

By Selected Store 
Per 

Household 
(8) 

Food 
($000) 

Types 
General Home 

Drug Mdse. Apparel Furn, 
($000) ($000) ($000) ($000) 

Auto- 
motive 
($000) 

Servise 
Station 
($000) 

RHODE ISLAND STATE 
TOTALS 904.3 272.39 2,555,948 9,383 18.5 22.1 20.1 21.6 13.1 1,585,679 5,821 373,760 66,266 230,482 102,880 76,268 264,699 95,006 388.00 3.4 23,570 

BRISTOL G -3t 43.7 12.70 124,631 9,813 17.2 21.9 21.3 20.2 15.5 61,811 4,867 19,651 2,833 1,227 4,048 2,712 12,209 4,497 19.85 .2 1,329 KENT E-3 134.8 39.07 351,409 8,994 16.9 24.2 21.7 21.1 13.1 235,222 6,021 62,094 8,669 37,809 8,178 9,929 42,019 14,369 65.37 .2 1,751 Warwick 81.1 23.29 236,755 10,166 153,266 6,581 41,164 5,090 34,247 3,404 4,093 29,069 9,337 West Warwick Town... 22.4 6.79 67,688 9,969 50,939 7,502 12,581 1,969 6,021 3,628 2,742 5,315 3,063 NEWPORT F -4t 
Newport. 

82.4 
36.4 

20.70 
7.98 

240,275 
155,960 

11,607 
19,544 

15.1 7.5 23.7 28.8 17.4 111,115 
52,143 

5,368 
6,534 

26,920 
11,023 

5,509 
2,487 

11,571 
2,465 

5,880 
5,347 

4,689 
3,647 

15,661 
4,374 

7,562 
2,362 

30.88 .9 5,432 
PROVIDENCE E -2t 567.7 179.27 1,674,114 9,339 18.8 20.9 20.5 22.1 13.4 1,065,701 5,945 235,477 44,384 173,218 80,528 54,895 174,518 60,143 241.26 1.3 8,518 Central Falls...._._._ 18.1 6.08 50,154 8,249 14,512 2,387 4,793 1,195 202 140 1,461 414 1,684 

Cranston 73.7 20.99 207,250 9,874 110,635 5,271 30,780 7,691 1,213 10,222 8,118 12,887 8,652 East Providence 45.7 13.73 125,696 9,155 121,158 8,824 28,688 5,697 10,885 1,862 3,140 37,235 6,441 Pawtucket 77.2 25.52 244,573 9,584 190,744 7,474 36,763 8,227 31,390 16,816 8,726 33,367 9,616 Providence 
Providence - 

183.7 60.73 641,814 10,568 474,530 7,814 84,587 16,244 99,501 49,012 26,468 78,119 19,685 

Pawtucket -Warwick 
Metro Area 
(Official S.M.S.A.) 
Providence - 

863.3 262.24 2,459,604 9,379 1,550,227 5,911 380,860 60,986 229,485 100,869 73,080 256,826 89,608 281.78 

Pawtucket -Warwick 
Metro Area 
(county basis) 746.2 231.04 2,150,154 9,306 18.3 21.8 20.7 21.8 13.4 1,362,734 5,898 317,222 55,886 212,254 92,754 67,536 228,746 76,009 326.48 
Woonsocket. 46.3 15.20 125,440 8,253 101,119 6,653 27,472 3,252 12,104 7,924 6,750 16,357 6,160 

WASHINGTON D -5t...... 75.7 20.65 165,519 8,015 24.6 39.4 9.7 12.7 6.0 111,830 5,415 29,618 4,871 6,657 4,246 4,043 20,292 8,435 30.64 .8 6,549 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made ln military commissaries, post exchanges and eating places on military posts In these counties. 
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RHODE ISLAND 
nee nitDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

NEWPORT 
Newport County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WADK 
1948 

Media Code 4 241 0500 5.00 
KEY Stations, Box 367, Newport, It. I. 02840. Phone 

401-846-1540. 
I. PERSONNEL 

President -Arnold S. Lerner. 
Manager -Charles K. (Buddy) Bentz. 

2. REPRESENTATIVES 
Vic Piano Associates. Inc. 
New England-Eckels & Queen, Inc. 

3. FACILITIES 
1.000 w. days; 1590 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20e, 22a, 23a, 25a, 29a. 
Contracts: 40a, 41, 45, 48, 47a, 48, 51e. 
Comb.: Cont. Discounts: 60a, 60e, 601, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 82. 

TIME RATES 
ER 3/1/68 -Reed 2/16/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x I56x 260x 912x 

1 min 9.00 8.75 8.50 8.25 8.00 7.50 7.00 
30 see. 80% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
PER WK: IO ti 15 ti 20 t1 30 ti 40 t1 
1 min. 8.00 7.75 7.50 7.00 6.50 
30 sec 6.50 6.25 6.00 5.50 5.00 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 156x 260x 312x 

5 min 17.00 16.25 15.50 14.75 14.00 13.00 12.00 

PAWTUCKET 
Providence County -Map Location E-2 

See SUDS consumer market map and data at begin- 
ning of the State. 

See Providence -Pawtucket 
(including Warwick -East Greenwich; West 
Warwick) 

PROVI DENCE-PAWTUCKET 
(10 AM; 4 FM) 
(including Warwick -East Greenwich; West 
Warwick) 

Kent County -Map Location E-3 
Providence County -Map Location E-2 

See SRDS consumer market map and data it begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

WARV 
1959 

WARWICK -EAST GREENWICH 

American Contemporary Ntwk 
Media Code 4 241 0700 1.00 
Cranston -Warwick Radio, Inc., 19 Luther Ave., War- 

wick. R. I. 02886. Phone 401-737-0700. 
STATION'S PROGRAMMING DESCRIPTION 

WARN: Programmed for young adulta. 
MUSIC 80%: featuring current hita including hard 
rock, pop rock, folk, rhythm and blues, country and 
western, and general popular music. Programmed 
from play -list of 68 selections updated weekly. Fea- 
tures 4 triple plays plus 2 current album selections 
every hour. NEWS 10%: 3 min every 30 min 
Presented following second and fourth triple play. 
Features national. international. regional, local news, 
sports, and weather. Features 10%: programmed in 
2 or 3 min segments, includes political, art and 
drama. sports, community activities, women's interest. 
COMMERCIAL POLICY: maximum 14 commercial 
minutes per hour. Placement only in news, following 
news, following triple play, following album selec- 
tions. Contact Representative for further details. 
Recd 8/12/68. 

I. PERSONNEL 
President -James G. Smith, Jr. 
Executive Vice -President -William S. Cook. 
General Manager -Louis J. Rocke. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 
Boston -Harold H. Segel & Company. 
Philadelphia-Dome-Messervey Co., Inc. 

3. FACILITIES 
1,000 w. days; 1590 ke, Non -directional. 
Operating schedule: 6 am -local sunset Mon thru Sat; 
7 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
15%. 

5, GENERAL ADVERTISING See ceded regulations 
General: la, 4a, 5, 6e, 7e, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a. 22a. 23e, 24b, 28a, 29a. 
Contracta: 40a, 426. 95, 46, 97a, 48. 
Comb.; Cont. Discounts: 60b, 60k, 81e, 61b, 82e. 
Cancellation: 70a, 70c, 71e. 73e. 
Affiliated with American Contemporary Network, 

TIME RATES 
Etf Rcc'd 10/7/68. 

6. SPOT ANNOUNCEMENTS 
1 ti 6tí 12ti 18 ti 24 81 30 ti 36 ti 

1 min 15.00 14.00 13.00 12.00 11.00 10.00 9.00 
30 sec 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
15 sec, fat 5.00 

FIXED POSITION 
(in an hour) 

1 min. 11,00 30 sec..._ 8.00 
7. PACKAGE PLANS 

MONTHLY SATURATION PLANS -ROS 
60x 120x 60x 120x 

1 min- 480 890 30 sec 360 600 
CONTRACT DISCOUNTS 

13 wk -5% 26 wk -10% 52 wk -20% 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 3 min 
1 x 150.00 90.00 60.00 45.00 30.00 20.00 
26 x 142.50 85.50 57,00 42.75 28.50 19.00 
52 x 135.00 81.00 54.00 40.50 27.00 18.00 
156 x -..--... 51.00 38.25 25.50 17.00 
312 x 48.00 36.00 24.00 16.00 

CONTRACT DISCOUNTS 
13 wk -5% 26 wk -10% 52 wk -20% 

WBRU (FM) 
1966 

PROVIDENCE 

American FM Network 

Subscriber to the NAB Radio Code 
Media Code 4 241 1000 5.00 
Brown Broadcasting Services, Inc., Brown University, 

Providence. R. I. 02912. Phone 401-863-2892, 
I. PERSONNEL 

General Manager -Harlan Arthur Hurwitz, 
Sales Manager -James D. Schantz. 
Program Director -Donald S. Berns. 

2. REPRESENTATIVES 
Ivy Network Corporation. 

3. FACILITIES 
ERP 20.000 w.; 95.5 mc. Stereo. 
Operating schedule: 7-2 am. 
Antenna ht.: 112 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with American FM Network. 

TIME RATES 
ER 4/l/68-Rec'd 3/6/68. 

6. SPOT ANNOUNCEMENTS 
1 min 6 30 sec - 4 

FREQUENCY DISCOUNT 
12 tl 18 ti 24 ti 80 ti 42 ti 60 ti 

Per wk............ 5% 7.5% 10.0% 12.5% 15.0% 20.0% 
Extra Discount for Long Term Contracts 

CONSEC WKS: 
4wk 8wk 12 wk 26wk 52wk 

Per wk 10% 15% 20% 25% 35% 
Computed as percentage discount of weekly total. 

8. PROGRAM TIME RATES 
PER WK: I hr I/2 hr 20 min 1/4 hr IO min 5 min 
(A) 25.00 15.00 12.50 10.00 6.25 5.00 
(B) ....... 20.00 12.50 10.00 7.50 5.00 3.75 

DISCOUNTS 
CONSEC WKS: 4 8 12 26 52 
A, 1 ti per wk. _-. 10% 15% 20% 25% 30% 
B, 1+ per wk. 15% 20% 25% 30% 35% 
Programs of 1/2 hour or longer will not be sold in 
blocks of lees than 1/2 hour. 
Number of spots to be scheduled under these rates 
will be determined by the nature of the program in- 
volved. This package includes all special programs 
except sports, blocks of regularly scheduled programs, 
and newscasts. 

10. SPECIAL FEATURES 
BROWN UNIVERSITY SPORTS 

HOCKEY: () (t) 1/2 1/4 
Home game 150 75 _---- _..., 
Away game 300 150 _---, 
Season 5000 2500 ---- 
FOOTBALL: 
Home game ..............._..._ 100 60 35 
Away game ............... ...... 200 120 70 
Season 1200 700 400 
BASKETBALL, SOCCER: 
Home game 100 60 35 () Full game. 

(t) 1 period. 

WC RQ (FM) 
NOTE: The call letters of this station have been 
changed to: 

WLKW-FM 

WEAN 
1922 

PROVIDENCE 

CBS Radio Network 
R A B 

Subscriber to the NAB Radio Code 

Media Code 4 241 2000 4.00 
Providence Journal Co., Journal Bldg., 75 Fountain 

St., Providence, R. I. 02902. Phone 401-331-0600. 
STATION'S PROGRAMMING DESCRIPTION 

WEAN: Programmed for adults and young adults. 
MUSIC: middle-of-the-road including adult appeal 
current hits. AIR PERSONALITIES: 5 -LO am. 10 
am -1 pm, 2-6 pm, M -F, Sat 5-9 am. Local telephone 
call -in M -F 11:35 am -noon. NEWS: network news 
on hour followed by local news. News on hour and 
half hour during drive times. News, weather, sports. 
Information block 6-7:35 pm M -F. Local and network 
interview, discussion, public affairs 10:15-11 pm 
M -F. 4 man local news staff, mobile unit. SPORTS: 
major league baseball, NBA basketball. NFL football, 
high school basketball playoffs, network sports spe- 
cials. RELIGIOUS: programming 3-1/2 bourn, Sun 
morning. COMMERCIAL POLICY: personality en- 
dorsements not permitted. Contact Representative for 
further details. Recd 2/19/68. 

I. PERSONNEL 
General Manager -H. William Roster. 
Commercial Manager -William F. Hewitt. 

2. REPRESENTATIVES 
Henry I. Christal Co., Inc. 
Boston-Kettell-Carter, Inc. 

3. FACILITIES 
5,000 w.; 790 be. 

Directional -separate patterns day and night. 
Operating schedule: 4:30-1:00 am Mon thru Sat; 
8:00-12:05 am Sun. EST. 
Partial simulcast operation. Simulcast 5:00.10:00 em 
and 12:15-190 am weekdays; 7:30 am -190 pm and 
11:15 pm -12:05 am Sun. For non -simulcast facilities 
see WPM (FM). 

4. AGENCY COMMISSION 
15/0 net time; payable 15th of following month. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 1a. 2e, 3a, 3b, 3d, 4e, 4d, 6, 7b, 8. 
Rate Protection: 10e, llc, 12e, 13c, 14c, 15b. 
Basic Rates: 20a, 21a, 21e, 22b, 23a, 24b, 24e, 25e. 

26, 28a, 29a, 30. 
Contracts: 40c, 41, 42a, 43, 44a, 45, 46, 47a, 48, 51c. 
Comb.; Cont. Discounts: 60a, 601, 60k, 61a, 62b, 
Cancellation: 70e, 70c, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
FM facilities: WPJB (FM). 
Affiliated with CBS Radio Network. 
In combination with %STJB (FM). See that listing 
for rates. 

TIME RATES 
No. 23 ER 8/1/68-Reé d 7/22/68. 

AAA -Mon thru Fri 6-10 am. 
AA -Mon thru Fri 3-7 pm. 
A -Sat & Sun 6 am -7 pm. 
B -Daily 7-11 pm; Mon thru Fri 10 am -3 pm. 
C -Dally 11 pm -6 am. 

7. PACKAGE PLANS 
CLASS AAA 

1 MINUTE 
PER WK: I ti 5ti 10ti 15 ti 20+ 
1 x 30 28 26 24 22 
100 x. 29 27 25 23 21 
300 x 28 26 24 22 20 
500+ 27 25 23 21 19 

30/20 SECONDS 
1 x 24 22 20 18 17 
100 x 23 21 19 17 16 
300 x 22 20 18 16 15 
500+ 21 19 17 15 14 

CLASS AA 
1 MINUTE 

1 x 26 24 23 21 20 
100 x 25 23 22 20 19 
300 x. 24 22 21 19 16 
500+ 23 21 20 18 17 

30/20 SECONDS 
1 x 21 19 18 16 15 
100 x 20 18 17 15 14 
300 x..-_.._ .............. 19 17 16 14 13 
500+ 18 16 15 13 12 

50/50 PLAN 
An advertiser may elect to divide his schedule of 
spots equally between AAA and AA time. In this 
election the AA rate will prevail provided the ad- 
vertising ta for a single product; the spots are of 
the same length: and the AAA and AA schedules 
are running concurrently. 

PER WK: 
x 

CLASS A 
1 MINUTE 

tl 5ti 
21 19 

100 x 19 17 
300 x 18 16 
500+ 17 15 

30/20 SECONDS 

1 
x 17 15 

00 x 16 14 
300 x 15 13 
500+ 14 12 

CLASS B 
1 MINUTE 

1 x 18 18 
100 x 17 15 
300 x 16 14 
500+ 15 13 

30/20 SECONDS 
1 x 15 14 
100 x 14 13 
300 x 13 12 
500+ 12 11 

CLASS C 
1 MINUTE 

PER WK: Ix 
1 ti 
5 ti 

9 
8 

10+ 7 

30/20 SECONDS 
l u 8 

5ti 7 
10+ .-._......_ - 6 

10 SECONDS 
AAA 15 
AA 13 
A 11 
B 9 8 7 6 
C 6 5 4 3 
May combine only with themselves for frequency; not 
subject to, nor included in calculating weekly fre- 
quency. 

10 ti 
18 
18 
15 
14 

14 
13 
12 
11 

19 
13 
12 
11 

15 tI 20+ 
17 16 
15 14 
14 13 
13 12 

13 
12 
11 
10 

13 
12 
11 
10 

12 
11 
10 
9 

12 
11 
19 

I000 300x 500+ 
8 7 8 
7 6 5 
6 5 4 

RHODE ISLAND 
10. SPECIAL FEATURES 

NEWS 
CLASS AAA 
10 MINUTES 

PER WK: Ix 52x 104x 156x260+ 
1 ti......._..-..._...---.--._--...-.-- 53 51 50 48 47 
5 ti 50 48 47 45 44 
10+ 47 45 44 42 41 

5 MINUTES 
1 ti 36 35 34 33 32 
5 ti 34 33 32 31 30 
10+ 32 31 30 29 28 

CLASS AA 
10 MINUTES 

1 tl 47 45 44 42 41 
5 ti 44 42 41 39 38 
10+ -_-._ 42 41 39 38 37 

5 MINUTES 
1 ti 32 31 30 29 28 
5 ti _ 30 29 28 27 26 
10+ 29 28 27 26 25 

CLASS A 
10 MINUTES 

1 ti 39 36 35 33 32 
5 ti. .......... _.-_....-.._- 36 33 32 30 29 
10+ 25 32 30 29 27 

5 MINUTES 
1 ti 27 25 24 23 22 
5 ti 25 23 22 21 20 
10+ 24 22 21 20 19 

CLASS B 
10 MINUTES 

1 ti 35 33 32 30 29 
5 ti 32 30 29 27 26 
10+ 29 27 26 24 23 

5 MINUTES 
1 U 24 23 22 21 20 
5 ti 22 21 20 19 18 
10+ 20 19 18 17 16 

CLASS C 
10 MINUTES 

1 ti 21 20 18 17 15 
5 ti 20 18 17 15 14 
10+ 18 17 15 14 13 

5 MINUTES 
1 ti 15 14 13 11 10 
5 ti 14 13 12 10 9 
10+ 13 12 11 9 8 

WHIM WHIM -FM 
1947 1966 

PROVIDENCE 

R A B 

Media Code 4 241 2500 3.00 
Golden Gate Corp., 115 Eastern Ave., East Provi- 

dence. R. I. 02914. Phone 401-438-8110. 

I. PERSONNEL 
President -Judge Harold C. Arcato. 
Vice -Pros. & Gen'l Mgr. -Gerald A. Arcaro. 
Sales Manager -Murray J. Green. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Boston -New England Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days; 1110 ke, Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
FM -ERP 50,000 w.; 94.1 mc. 
Operating schedule: 6-1 am daily. EST. 
Antenna ht.: 434 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time charges. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b, 3a, 4a, 5, 8a, 7a. 
Rate Protection: 10e, 11e. 12a, 13a, 14e, 15e, 15b. 
Basic Rates: 20a, 21a, 24a, 24e, 25a, 28, 27, 28b, 

30. 33d. 
Contracts: 40a, 41, 42b, 45, 47e. 
Comb.; Cont. Discounts: Bob, 60d, 60e, 601, 62b. 
Cancellation: 70b, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
WHIM/WHIM-FM COMBINATION 

No. 6 ER 9/1/68-Rec'd 8/2/68. 
13 12 11 AA -Men thru Sat 7 am -6 pm. 
12 11 10 A -All other times. 
11 10 9 8. SPOT ANNOUNCEMENTS 
10 9 8 CLASS AA 

PER WK: I ti 6tl 12ti 18t1 24t1 30 t 
1 min 14.00 13.00 12.00 11.00 10.00 9.00 
30/20 see - 11.00 10.00 9.00 8.00 7.00 8.00 
10 sec 7.00 6.50 6.00 5.50 5.00 4.50 

CLASS A 
1 min 12.00 11.00 10.00 9.00 8.00 7.00 
30/20 sec 9.00 8.00 7.00 8.00 5.00 ___ 

7 6 5 10 sec 8.00 5.50 5.00 4.50 

8 5 4 8. PROGRAM TIME RATES 
5 4 3 CLASS h39 11//2 r hr 1/4 hr 10 min S min 

1 x 140 84 56 42 28 
13 z 120 72 48 36 24 
26 x 100 60 40 30 20 
52 x 90 54 36 27 18 

CLASS A 
1 x 120 72 48 38 24 
13 z 100 80 40 30 20 
26 z 90 54 36 27 18 
52 x 80 48 32 24 16 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: I ti 6ti 12 ti It ti 24t1 30t1 
AA 28.00 26.00 24.00 22.00 20.00 18.00 
A 24.00 22.00 20.00 18.00 16.00 14.00 

Includes 10 second open, 1 -minute spot, 10 eecond 
close, 

14 
12 
10 

13 
11 
9 

12 
18 

MULTI -AUDIENCE PLANS 
(Within 7 -day period daily 6 am -midnight) 

PER WK, EA: 5t1 10 ti 20 t1 30tí 40+ 
1 min.._ 15 14 13 12 11 
30/20 sec 12 11 10 9 8 

8. PROGRAM TIME RATES 
ix 

1/2 hr 72 
1/4 hr..._....-._.._.._.._,._ 48 
10 min..._ 36 
5 min 24 

52x 
115 

69 
46 
34 
23 

1040 I58x 280+ 
105 100 90 

63 60 54 
42 40 36 
32 30 27 
21 20 18 

2 -MINUTE NEWS HEADLINES 
AA 18.00 16.50 15.00 13.50 12.00 10.50 
A 15.00 13.50 12.00 10.50 9.00 7.50 

Includes 10 second open, 30 -second spot. 
(Providence -Pawtucket eorkimied on next pans) 
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RHODE ISLAND 
Providence -Pawtucket -Continued 

WICE 
1947 

PROVIDENCE 

The Eastman Station 
R A B 

A Susquehanna Station 
Media Code 4 241 3000 9.00 
Providence Broadcasting Co.. 198 Dyer SL, Provi- 

dence. R. I. 02903. Phone 401-521-2711. 
I. PERSONNEL 

Vice -President -Arthur W. Carlson. 
General Manager -James K. Hackett. 
Sales Manager -Robert P. Dempsey. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 
Susquehanna Sta Sales Office: See Rep & 8/O pages. 

3. FACILITIES 
5,005 w. days, 1.000 w. nights; 1290 kc. 

Directional --separate patterns day and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulatIons 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 4d, 5. 6a, 7b. 
Rate Protection: lob. 11h, 12b, lib, 14b, 15a. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23b, 24a, 24e. 

25a, 27, 28b, 28e, 29a, 32b, 33d. 
Contracts: 40a, 41, 42a, 44b, 45, 48, 47e, 49, 50, 51e. 
Comb.: Cont. Discounts: Bob, 60d, 60e, 60L 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 81, 82. 
Affiliated with The Eastman Network. 

TIME RATES 
ER 10/1/68 -Reed 9/5/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm & 7 pm -midnight; Sun 
all day. 
B-AOT. BTA. ROS/Preemptible. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 12 ti 18 ti 24 ti 30 tI 
1 min. 26.00 25.00 23.00 20.00 ..._ 
30 see 20.80 20.00 18.40 16.00 
10 see 15.60 15.00 13.80 12.00 

CLASS A 
1 min 23.00 22.00 20.00 19.00 
30 sec 18.40 17.60 16.00 14.40 
10 sec 13.90 13.20 12.00 10.80 

CLASS B 
1 min 22.00 20.00 18.00 16.00 14.00 
30 sec 17.60 16.00 14.40 12.80 11.20 
10 sec 13.20 12.00 10.80 9.60 8.40 () No further discounts. 

MAR e IS FIRST 
WITH THE 
LADIES IN 
HOUSEWIFE 
TIME [z& 
First with local advertisers, too. 
McGavren-Guild/PGW has all 
the reasons why. 

WJAR - RADIO 92 
NBC IN PROVIDENCE 
THE "TALK" OF 
RHODE ISLAND 
Source - Pulse - Feb/April '68 
3 Cty. Area - Av. 1/4 hr. ratings - 
10 am -3 pm Women 18+: 
Ratings are estimates only and are 
subject to qualifications set forth 
in the source material. 

8. PROGRAM TIME RATES 
5 min -1-1/2x applicable 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -4% 52 wk -8% 
Rateholder: Discounts apply only up thru smallest 
weekly schedule run during consecutive week period. 

WJAR 
1922 

PROVIDENCE 

NBC Radio Network 
R A B 

Subaerlber to the NAB Radio Coda 
Media Code 4 241 3500 2.00 
The Outlet Company, 176 Weybosset St., Providence, 

R. I. 02903. Phone 401-861-9200. TWX 401-521- 
5372. 

STATION'S PROGRAMMING DESCRIPTION 
WJAR: Programmed for adults. 
Format combines general popular music with tele- 
phone and talk programming. All following Is M -F. 
Music shows hosted by personalities 12M-5:30 am, 
noon -2 pm, 4-6 pm, 9 pm -12M. 6-9 am all news. 
Local, network, national and international, mobile 
traffic reports, financial and feature reports. Syndi- 
cated conversation program 9-10 am. Sat and Sun 
primarily network programming plus telephone conver- 
sation programming segment Sat noon -3 pm. 11 man 
news staff, AP, UPI, weather reports. News on hour, 
local news at :05 & :30. Marine and bay weather at 
:35. College play-by-play football and basketball. 
Contact Representative for further details. llec'd 
1/24/68. 

I. PERSONNEL 
Resident -Kenneth Logowitz. 
Group Vice -President -David J. Shurtleff. 
Vice-Pres. & Mgr. -Robert J. Crohan. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 
Eckels & Queen, Inc. 

3. FACILITIES 
5,000 w.; 920 kc. Directional -night only. 
Operating schedule: 24 hours daily, except Sun - 
sign -off at midnight. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code. Advertising Standards apply. 
General: lb, 2a, 3d. 4a, 5, 6a, 7b, 8. 
Rate Protection: lob, 1lb, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, lid, 24c, 25a, 27, 28c, 29b. 

30. 33a. 
Contracts: 40a, 41, 42a, 43, 49b. 45, 46, 47a. 50. 
Comb.: Cont. Discounts: 60g. 62d. 
Cancellation: 70b. 70d. 71a, 73b. 
Prod. Services: 81. 82. 

TIME RATES 
EH 5/1/68-Rec'd 4/2/68. 

AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -Mon thru Sat 9 am -4 pm. 
B -Mon thru Sat 7 pm -midnight; Sun all day. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: Iti 6 ti 12 t1 18 ti 24 ti 

AA 30 25 23 20 18 
A 25 20 18 17 16 
B 20 18 16 14 12 

20/30 see: 80% of 1 -min. 10 sec: 50% of 1 -min. 
1 -min and 20/30 -sec spots count toward ID's for dis- 
count purposes, but ID's do not count toward longer 
spots. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK, I MIN: 12t1 18 ti 24 t1 96 t1 50t1 
Plan I (1/2AA, 1/2A) 240 324 360 468 550 
Plan II (1/3AA, 1/3A, 

1/3B) 216 288 338 432 450 
Plan III (ROS preemptihle 

6 am -midnight daily) 192 252 288 360 400 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
All spots, regardless of class, may be cross -combined 
for discounts as long as equal number of TAP spots 
of each length is scheduled in each of designated 
time brackets. Programs and spots, however, may not 
be combined for discounts. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: 6 tl 12 t1 18 ti 24 tI 
AA 40 35 30 25 
A 30 28 24 22 
B 25 22 18 16 

No Newscasts available In am drive -time during solid 
news block. 

CONTINUOUS WEEK DISCOUNTS 
26 wk -50 52 wk -10% 

WLKW WLKW-FM 
1961 1955 

PROVIDENCE 

Independent 
Subscriber to the NAB Radio Code 

Media Code 4 241 4000 2.00 
Radio Rhode Island. Inc., 228 Weybosset St., Provi- 

dence, R. I. 02903. Phone 401-331-7810. 
STATION'S PROGRAMMING DESCRIPTION 

WLKW: Programmed for adulte 18-49. 
AIR PERSONALITIES 6 am -6 pm, lid -Sun, featur- 
ing middle-of-the-road standards, new albums, singles 
of an adult appeal, Broadway and Hollywood themes. 
NEWS: local, national and world news on halt hour, 
news highlights on hour. Weather reports before 
every program, sports capsules 7:15 am, 7:45 am, 
8:15 am, 4:15 pm, 5:15 pm, 5:45 pm. 3 man local 
news staff. Stock market reports 7 times daily be- 
ginning at 10:45 am -4:45 pm. Contact Representative 
for further details. Recd 8/30/68. 

I. PERSONNEL 
President -Alexander M. Tanger. 
Vice-Pres. & Gen'l Mgr. -Mowry Lowe. 
Sales Manager -Frederick H, Elliott. Jr. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 
Regional -Bill Creed Associates, Inc. 

3. FACILITIES 
50.000 w. days; 990 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 
FM -ERP 40,000 w.; 101.5 mc. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2b, 3a, 4a, 5, 6b. lb. 8. 
Rate Protection: 10a. lia, 12a, 13a, 14a, 15a. 15b, 

15c. 16. 
Basie Rates: 20a. 21a, 22a. 23a, 24a, 241). 24c. 2Sa. 

26, 27, 28a, 29a, 30. 33a. 
Contracts: 40a, 41, 42d, 44a, 45. 46. 47e. 48. 
Comb.: Cont. Discounts: 60a, 60e. 601, 61a, 62b. 
Cancellation: lob, 70d. 71a. 72. 73a. 
Prod. Services: 80. 82. 

TIME RATES 
No. 7 Elf 9/1/68-Rec'd 8/30/68. 

AAA -Mon thru Fri 8-10 am. 
AA -Mon thru Fri 10 am -6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

FIXED POSITION: Ix 50x 250x 500x 1000x 
1 min 30.00 24.00 21.00 18.00 15.00 
30 sec 24.00 19.00 16.00 14.00 12.00 10 sec 15.00 12.00 10.50 9.00 7.50 

CLASS AA 
1 min 25.00 20.00 18.00 
30 sec 20.00 16.00 14.00 10 sec 12.50 10.00 9.00 

CLASS A 
1 min 15.00 12.00 10.50 
30 sec 12.00 9.50 8.00 

*10 sec 7.50 6.00 5.25 () Time signals. 

7. PACKAGE PLANS 
ROO -ROTATING 

CLASS AAA 
PER WK: 5 ti IO tl 20 tl 

1 min 18.00 17.00 16.00 
30 sec 15.00 14.00 13.00 10 sec 9.00 8.50 8.00 

CLASS AA 
1 min 15.00 14.00 13.00 12.00 11.00 10.00 
30 sec 12.00 11.00 10.00 9.00 8.00 7.00 10 sec 7.50 7.00 6.50 6.00 5.50 5.00 

CLASS A 
1 min. 9.00 8.50 8.00 
30 sec 7.50 7.00 6.50 10 sec 4.50 4.50 4.00 () Time signals. 

8. PROGRAM TIME RATES 
CLASS AAA 

Ix 65x 156x 312x 624x 
1 hr 300.00 180.00 165.00 150.00 120.00 
1/2 hr 180.00 108.00 99.00 90.00 72.00 
1/4 hr 120.00 72.00 66.00 60.00 48.00 
10 min 90.00 54.00 49.50 45.00 38.00 

CLASS AA 
lx 65x I56x 912x 1124x 

1 hr 250.00 150.00 137.50 125.00 100.00 
1/2 hr 150.00 90.00 82.50 75.00 60.00 
1/4 hr 100.00 60.00 55.00 50.00 40.00 
10 min 75.00 45.00 41.25 37.50 30.00 

CLASS A 
1 hr 125.00 75.00 68.75 62.50 
1/2 hr 75.00 45.00 41.25 37.50 
1/4 hr 50.00 30.00 27.50 25.00 
10 min. 37.50 22.50 20.63 18.75 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

Ix 65x 156x 912x 824x 
AAA 60.00 36.00 33.00 30.00 24.00 
AA 50.00 30.00 27.50 25.00 20.00 
A 25.00 15.00 13.75 12.50 10.00 
Minimum 5 per week on 13 week contract; ist 4 
weeks firm. 

50.00 
30.00 
20.00 
15.00 

2 -MINUTE VIGNETTES 
(News, Headlines, Sports, Weather, Features) 

AAA 50.00 30.00 27.50 25.00 20.00 
AA 40.00 22.00 21.00 20.00 16.00 
A 20.00 11.00 10.50 10.00 8.00 
Minimum 5 per week on 4 week firm contract. 

WPJ B (FM) 
1948 

PROVIDENCE 

R A B 

Media Code 4 241 4500 1.00 
Providence Journal Co., 75 Fountain St., Providence, 

R. I. 02902. Phone 401-331-0600. 

STATION'S PROGRAMMING DESCRIPTION 
WPJB(FM): Programmed for adults. 
NEWS: 10 am, noon, 2 pm, 4 pm, 5 pm, 6 pm, 
8 pm & 10 pm. MUSIC: showiunes, semi -classics. 
standards 10 am -6 pm, semi -classics 7-8 pm, operetta 
or opera highlights 8:05-9 pm, serious music 9-10 
pm, semi -classics 10:10-11 pm, standards 11 pm- 
t am. COMMERCIAL POLICY: 8 minutes in 1 hour. 
Contact Representative for further details. Rec'd 
2/22/68. 

I. PERSONNEL 
General Manager -H. William Koster. 
Station Manager -Lincoln W. N. Pratt. 

2. REPRESENTATIVES 
Henry I. Christal Co., Inc. 
B oa ton -K e t to I l -Carter. Inc. 

3. FACILITIES 
EllP 20,000 w.; 105.1 mc. 
Operating schedule: 5:00-1:00 am weekdays; 7:30- 
12:05 am Sun. EST, DST. 
Antenna ht.: 500 ft. above average terrain. 
Partial simulcast operation. Operated separately IO 
am -12:15 pm weekdays; I-11:15 pm Sun. For simul- 
cast facilities see WEAN. 

4. AGENCY COMMISSION 
15/0. Payable 15th of following month. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 

16.00 14.00 General: la, 2a, 2b. 3a. 3b. 3d, 4a, 4d. 5, 7h, 8. 
12.00 10.00 (late Protection: 126, 19b, 15b, 

8.00 7.00 Basic Rates: 20a, 21a, 21e, 22b, 23a, 24e. 
Contracts: 40a. 41, 42a. 43, 45, 48, 47e. 48. 51e. 
Comb.; Cont. Discounts: 601, 62b. 9.00 7.50 Cancellation: 70a. 70e, 72, 73b. 

7.00 6.00 Prod. Services: 80. 81. 82. 
4.50 3.75 AM facilities: WEAN. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 10/1/67 -Reed 1/30/68. 
90 tl 40 tl 50 t1 6. SPOT ANNOUNCEMENTS 
15.00 14.00 13.00 FIXED 
12.00 11.00 10.00 Ix 52x 104x 156x 260x 312x 
7.50 7.00 6.50 1 min 6.00 5.75 5.50 5.25 5.00 4.75 

30 sec: 80% of 1 -min. 
7. PACKAGE PLANS 

PER WK: 10 ti 20t1 90t1 
1 min, ea 3.00 2.75 2.50 
30 sec: 80% of 1 -min. 

8. PROGRAM TIME RATES 
7.50 7.00 6.50 Up to 1 hr maximum, ea 25 
6.00 5.50 500 10. SPECIAL FEATURES 
4.00 3.50 3.50 NEWS. STOCK MARKET REPORTS 

Ix 52x 104x 156x 260x 312x 
5 min 8.00 7.75 7.50 7.25 7.00 6.75 

WEAN/WPJB (FM) COMBINATION 
When WPJB (FM) 1s purchased in combination with 
a minimum weekly budget of 200.00 on WEAN, the 
following applies: 
1 min, fiat. 2.50 5 min newscast, flat 6.75 
No further discounts. 

(Providence -Pawtucket continued on next page) 
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Providence -Pawtucket -Continued 
WPRO 

1924 

PROVIDENCE 

BLAIR RADIO 

Independent 
R A B 

Subscriber to the NAB Radio Code 
Media Code 4 241 5000 1.00 
Capital Cities Broadcasting Corp., WPRO Bldg., 24 

Mason St., Providence, R. I. 02902. Phone 401- 
831-6363. 

I. PERSONNEL 
General Manager -James P. Arcara. 
Sales Manager -Richard Berkeon. 
Operations Manager -Alvin Herokovitz. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w.; 630 he. Directional -night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 3a, 3d, 4a, 9d, 5, 6b, 7b, 8. 
Itate Protection: 10e. 11e, 12e, 13e, 14e, 15c. 
Basic Rates: lob, 21b, 23a, 250, 28a, 29a, 29b, 33b. 
Contracts: 90e, 44a, 99b, 95, 46. 
Comb.; Cont. Discounts: 60b, 80e, 61e, 62d. 
Cancellation: 70d, 71a, 73a. 
For combination rates see WPRO-FM. 

TIME RATES 
Eft 6/1/68-Rec'd 5/1/68. 

AAA -Mon thru Fri 6-10 am & 3-7 Dm. 
AA -Mon thru Fri 10 am -3 pm; Sat 6 am -7 pm. 
A -Mon thru Sat 7 pm -midnight; Sun 8:45 am -10 pm. 

7. PACKAGE PLANS 
CLASS AAA 

WKLY: I min 20/90 
Fixed position. 70.00 56.00 
1 ti 60.00 98.00 
8 ti (1 per day)......._ ......... ...__...._ 58.00 46.00 
12 ti (2 per day) 48.00 38.00 
18 ti (3 per day) 46.00 37.00 
24 ti (4 per day) 44.00 35.00 
30 ti (5 per day) 41.00 33.00 
Spots may rotate 6-10 am, 6-9 am or 7-10 am. 

ID 
42.00 
38.00 
35.00 
29.00 
28.00 
26.00 
25.00 

CLASS AA 
Fixed position 48.00 37.00 28.00 
1 ti..._.........._ ................._..._.._......_ 39.00 31.00 23.00 
6 ti (1 per day) 36.00 29.00 22.00 
12 ti (2 per day) 33.00 26.00 20.00 
18 ti (3 per day)..._ 32.00 25.00 19.00 
24 ti (9 per day) 30.00 24.00 18.00 
30 ti (5 per day) 29.00 23.00 17.00 

CLASS A 
Fixed position. 
1 ti 
6 ti (1 per day) 
12 ti (2 per day) 
18 ti (3 per day) 
24 ti (4 per day) 
30 ti (5 per day) 

BULK PLAN 
CLASS AAA 

750x IOOOx 1250x 
1 min 98.00 46.00 94.00 
30 sec 38.00 37.00 35.00 
10 sec 29.00 28.00 26.00 

CLASS AA 
1 min 33.00 32.00 30.00 
30 sec 28.00 25.00 24.00 
10 sec 20.00 19.00 18.00 

30.00 24.00 18.00 
25.00 20.00 15.00 
22.00 18.00 13.00 
18.00 14.00 11.00 
17.00 13.50 10.00 
18.00 13.00 9.50 
14.00 12.00 8.50 

1500x 
41.00 
33.00 
25.00 

17500 
90.50 
32.50 
29.50 

2000x 
40.00 
32.00 
24.00 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 15,000 w. 92.3 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 560 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 4d, 5, 6b, 7b. 8. 
Rate Protection: 10c, 11e, 12e. 13e, 14e. 
Basic Rates: 20b, 21b, 22a, 22b, 28a, 29a, 29b. 33b. 
Contracts: 40a, 44a, 44b, 45, 48. 
Comb.; Cont. Discounts: 60b, 60e, 01e. 62d. 
Cancellation: 70a, 70c. 710. 73a. 
Member: New England Quality Network. 

TIME RATES 
EH 3/15/68 -Reed 3/20/63. 

AA -Mon thru Frl 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sat & Sun all day. 
B -Sat & Sun 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: () Iti 6t1 12 ti 18 ti 24tí 3001 
1 min. 18.00 15.00 19.00 13.00 12.00 11.00 10.00 
30 sec ... 12.80 12.00 11.20 10.90 9.60 8.80 8.00 
10 sec 9.60 9.00 8.40 7.80 7.20 6.80 8.00 

CLASS A 
1 min. 13.00 12.00 11.00 10.00 9.00 8.00 7.00 
30 sec 10.40 9.60 8.80 8.00 7.20 6.40 5.80 
10 sec 7.80 7.20 8.60 6.00 5.40 4.80 4.20 

CLASS B 
1 min._ 9.00 8.00 7.00 6.00 5.00 4.00 
30 sec _ 7.20 6.40 5.80 4.80 4.00 3.20 
10 sec 5.40 4.80 4.20 3 6 3.00 2.40 

C.) Fixed position. 
7. PACKAGE PLANS 

AM/FM COMBINATION 
When WPRO-FM is bought in combination with 
WPRO: 
Spots flat, ea 7 Newscasts flat, ea 9 
Regardless of number of spots or newscasts purchased. 

DISCOUNTS 
52 wk -10% 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

PER WK: 1ti 601 12 ti 18 01 
AA 18 17 16 15 
A 15 14 13 12 
B 11 10 9 9 

FEATURES 
Time classifications 1 -min plus 25%. 

WRIB 
1947 

PROVIDENCE 
Media Code 4 241 5500 0.00 

Rhode Island Broadcasting Co., Water St., East 
Providence, R. I. 02915. Phone 434-0408. 

STATION'S PROGRAMMING DESCRIPTION 
WRIB: Programmed for general interest. 
Religious programming sign -on -12:30 pm. Air per- 
sonality 12:30 pm -sign -off. Program consists of inter- 
views, audience participation quiz, plus top 50 
records. Contact Representative for further details. 
Recd 11/6/67. 

I. PERSONNEL 
29.00 28.50 28.00 Pres. & Gen'1 Mgr. -Arthur Tacker. 
23.00 22.50 22.00 Sales Manager -Charles (Chuck) Stevens. 
17.00 16.50 16.00 Program Director --Gloria Isabella. 

CLASS A 
I min I8.00 17.00 16.00 14.00 13.50 
30 14.00 13.50 13.00 12.00 11.00 
10 sec ....... 11.00 10.00 9.50 8.50 8.25 

DISCOUNTS 
52 weeks _.. 8% 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

AAA -1 min -rate plus 10.00. AA -1 -min rate plus 
2.50. A -1 -min rate plus 2.00. 

HEADLINES, NEWS AND FEATURES 
AAA -1 -min rate plus 5.00. AA -1 -min rate plus 
2.00. A -1 -min rate plus 1.50. 

WPRO-FM 

13.00 
10.50 

8.00 

1948 

PROVIDENCE 

BLAIR RADIO 

Subseriber to the NAB Radio Code 
Media Code 4 241 5001 9.00 
Capital Cities Broadcasting Corp., 29 Mason St., 

Providence, R. I. 02902. Phone 401-831-6363. 
Studio-Ipswick Si. Johnston, R. I. 

I. PERSONNEL 
General Manager -James P. Arcara. 
Station Manager -Robert J. La Chance. 
Program Director -Donald Yankee. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 
1.000 w. days; 1220 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 30. 40. 5, 6a, 7a. 
Basic Rates: 20a, 22a, 22b, 23a, 24a. 
Member: Country Music Network, French Program 
Group of New England. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received May 1, 1958. 

6. SPOT ANNOUNCEMENTS 
1 -minute: 

1 time..__ 8.00 78 tints__.-.___.._ 6.20 
13 times 7.55 156 times. 5.35 
26 times 7.10 812 times__. 4.90 

7. PACKAGE PLANS 
6 10 -second announcements per dey 17.00 
Special rates on long term contracts. 

8. PROGRAM TIME RATES 
1 hr. 

1 time....., 90.00 
13 times._ 85.50 
26 times.... 81.00 
52 times.... 76.50 

1/2 hr. 
60.00 
57.00 
54.00 
51.00 

1/4 br. 10 min. 
86.00 25.00 
34.20 23.75 
32.40 22.50 
30.60 21.25 

5 min. 
18.00 
17.10 
15.20 
14.30 

WWRI 
1956 

WEST WARWICK 

American Information Network 

Subscriber to the NAB Radio Code 
Media Code 4 241 5700 6.00 
Grelin Broadcasting. Inc.. 1501 Main St.. West War- 

wick. R. I. 02893. Phone 401-821-6200. 

STATION'S PROGRAMMING DESCRIPTION 
W',VltI: Programmed for adults and young adults. 
AIR PERSONALITIES handle all segmenta. MUSIC: 
general popular, middle-of-the-road. NEWS: network 
news on hour, local news on halt hour. Emphasis on 
local news. Mobile units, helicopter traffic reports, 5 
min community social news 11:30 am, 2:30 pm & 5:30 
pin. News reports and available tapes on local armed 
forces personnel 10:15 am daily. SPORTS: local and 
national 7:55 am. 8:25 am, 2:15 pm, 5:25 Dm, 6:10 
pm & 9:15 pm dally. College and pro football Sat 
and Sun. Women's show, fashions, general homemak- 
ing 15 min daily, M -F. Contact Representative for 
further details. Recd 4/29/68. 

1. PERSONNEL 
Pres. & Gent Mgr. -Malvin G. Green. 
Sales Manager -Norman Clegg. 
Program Director -Michael A. Marcello. 

2. REPRESENTATIVES 
Jack Mash & Co., Inc. 
Boston -Nona Kirby Co., Inc. 

3. FACILITIES 
1000 w. days; 250 w. nights, 1450 kc. 

Non -directional. 
Operating schedule: 6:00-12:05 am daily. EST. 

4. AGENCY COMMISSION 
15% time and talent. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 3d, 9a. 4d, 5. 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 21a, 21b, 21d, 22a, 22b, 23a, 24b, 26. 

28a. 28c, 29a, 32a. 
Contracts: 40a. 42e, 42d. 45, 46. 
Comb.; Cont. Discounts: 60b, 80g. 61e. 
Cancellation: lob. 70d. 71a. 72, 73b. 
Prod. Services: 82. 
Affiliated with American Information Network. 
Affiliated with KBS. 

TIME RATES 
ER 4/1/68 -Reed 3/9/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 1560 260x 

1 min 12.00 10.00 8.00 6.00 
30 sec 9.60 8.00 8.70 9.80 
10 sec 6.00 5.00 4.00 3.00 

7. PACKAGE PLANS 
ROS MULTI -SPOT PLAN 

PER WK: 10 t1 1511 25t1 
1 min or less 75 100 150 
10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 min 

1 x 100 60 90 20 

DISCOUNTS 
52x-90% 156x-80% 260x-70% 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

MON THRU SAT: 13 wk 26 wk 52 wk 
Per sib 80 75 70 

WXTR 
1950 

PAWTUCKET 

American Entertainment Ntwk 

time sales inc. 

nau 

Media Code 4 241 6000 0.00 
Roger Williams Broadcasting Co.. Inc., Box 55, 

Cumberland, R. I. 02864. Phone 401-725-9000. 

STATION'S PROGRAMMING DESCRIPTION 
WXTR: Programmed for young adult families. 
ENTERTAINMENT: 5 am -2 am, standards, show - 
tunee, current middle-of-the-road hits. Current 
middle-of-the-road predominates 6-10 am & 9-6 pm. 
standards predominate other hours. Restrained per- 
sonality approach to music presentation. NEWS: 6 
men on staff, 4 radio equipped cars, aircraft avail- 
able with pilot on staff. Local news 5 min on hour, 
network news on half hour, local headlines at :35. 
News and commentary continuous 6-6:30 pm M -Sun. 
SPORTS: capsules on quarter hours 6-9 am & 9-7 
pm M -F, 5 min at :10 past hour weekends. Contact 
Representative for further details. Ree'd 2/26/68. 

I. PERSONNEL 
President -Dominick A. Hysko. 
General Manager -Donald R. Hysko. 
Sales Manager -Don Anderson. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Boston -Harold H. Segal & Company. 

3. FACILITIES 
1,000 w.; 550 he. Directional -night only. 
Operating schedule: 6-2 am dally. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

RHODE ISLAND 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a. la, 9a, 4c, 5, 8a, 7b, 8. 
Bate Protection: 10d, lid. 12d, 13d, 14d. 15b. 
Basic Rates: 20e, 21b, 22a, 22b, 23e. 24e, 29e, 25a, 

26, 27, 28b, 29b, 30, 33a. 
Contracts: 40a, 43. 44b, 45, 98, 47a, 49, 51a, 51e. 
Comb.; Cont. Discounts: 80a, 80e, 601, 62a, 62b. 
Cancellation: 70a, 70e. 71a. 73a. 
Prod. Services: 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eft 1/1/68 -Reed 5/22/88. 
AA -Mon thru Fri 6-9 am & 4-7 pm. 
A -Mon thru Fri 9 am -4 pm & 7 pm -2 am; Sat & 
Sun 5-2 am. 

7. PACKAGE PLANS 

PER WK: I wk 
1 ti 14.00 
5 ti r. 13.50 
10 ti..._ 13.00 
15 ti ... 12.50 
20 ti..._ _ 12.00 
25-F ..._.... 11.50 

CLASS AA 
5wk 9wk 13wk26wka9wk52wk 
13.00 12.00 11.00 10.00 9.00 8.00 
12.50 11.50 10.50 9.50 8.50 7.50 
12.00 11.00 10.00 9.00 8.00 7.00 
11.50 10.50 9.50 8.50 7.50 8.50 
11.00 10.00 9.00 8.00 7.00 6.00 
10.50 9.50 8.50 7.50 6.50 5.50 

CLASS A 
1 ti 12.00 11.00 10.00 9.00 8.00 7.00 8.00 
5 ti 11.50 10.50 9.50 8.50 7.50 6.50 5.50 
10 tL..._ 11.00 10.00 9.00 8.00 7.00 6.00 5.00 
15 ti..._ 10.50 9.50 8.50 7.50 8.50 5.50 4.50 
20 ti 10.00 9.00 8.00 7.00 6.00 5.00 4.00 
25+ .-- 9.50 8.50 7.50 6.50 5.50 4.50 3.50 
30 see: 80% of 1 -min. 10 sec: 60% of 1 -min. 

WARWICK -EAST 
GREENWICH 

Kent County -Map Location E-3 
See SRDS consumer market map and data at begin 
oing of the State. 

See Providence -Pawtucket 
(including Warwick -East Greenwich; West 
Warwick) 

WESTERLY 
Washington County -Map Location E-4 

See SRDS consumer market map and data at Desti- 
ning of the State. 

WERT 
1949 

R AIR 
Media Code 4 241 7000 9.00 
Westerly Broadcasting Co., Colonial Office Bldg., 

Westerly, It. I. 02891. Phone 401-596-7728. 
I. PERSONNEL 

President -Natale L. Unto. 
Vice-Pres. & Gen'i Mgr. -Carl Grande. 

2. REPRESENTATIVES 
Vic Piano Associates. Inc. 
New England -Bill Creed Associates, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 he. 

Non -directional. 
Operating schedule: 5:45 am -midnight EST. 

4. AGENCY COMMISSION 
15/0; bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 9c, 5, 6a, 7a. 
Rate Protection: 10b. 11b. 12b. 
Basic Rates: 20a, 22a, 23a, 24e, 24b, 25a, 26. 28a, 

29a. 
Contracts: 90a, 45, 98, 98. 
Comb.; Cont. Discounts: Bib, 01b, 61e. 62b. 
Cancellation: 70a, 70e. 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 EH 5/16/67-Rec'd 10/3/67. 
AA -5:45 am -6 pm. 
A-8:30-11:15 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 26x 52x I04x I56x 260x 
1 min 7.50 7.00 6.50 5.75 5.10 9.50 
30 sec 5.25 9.70 4.35 3.95 3.50 2.75 
20 sec ...._ ... , 2.75 2.50 2.30 1.90 
10 sec ...._ ._... 1.75 -. 1.50 

CLASS A 
1 min 5.50 5.00 9.50 4.00 3.50 3.00 
30 sec 4.25 3.70 3.35 2.95 2.50 2.00 
20 sec ...._ ...._ 2.00 1.75 1.50 1.25 

7. PACKAGE PLANS 
ROS: 10x 26x 52x I04x 1560 2600 
1 min..._ 59.00 140.40 243.10 430.95 570.18 780.00 
30 see 42.70 98.29 170.17 304.98 414.80 509.44 

10. SPECIAL FEATURES 
NEWSCASTS 

13 wk 26 wk 39 wk 52 wk 
650 190x 195x 260e 

10 min 18.00 15.00 13.00 10.00 
5 min _ 11.00 9.80 8.90 8.00 

NEWS ADJACENCIES 
1 min 8.50 7.00 6.00 5.00 
30 sec 6.00 5.00 4.40 3.80 

Production charges, per spot, 2.50. 

November 1, 1968 Spot Radio Stations n3 



RHODE ISLAND 

WEST WARWICK 
Kent County -Map Location E-3 

See SRDS consumer market map and data at begin - 
sing of the State. 

See Providence -Pawtucket 
(including Warwick -East Greenwich; West 
Warwick) 

WICKFORD 
%Vuhington County -Map Location D-5 

See SRDS consumer market map and data ut begin- 
ning of the State. 

WKFD 
I961 

Media Code 4 241 8000 8.00 
South County Broadcasting Co.. 19 Updike St., North 

Kingstown R. I. 02852. Phone 401-294-9000. 
I. PERSONNEL 

Pres. & Genil Mgr. -Joseph A. DeCubellla. 
Station Manager -Ray Belitre. 
Sales Manager -Anthony DeCubelita. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
New England-Eckels & Queen, Inc. 

3. FACILITIES 
500 w. days; 1370 kc. Non -directional. 
Operating schedule: 5:55 am -local sunset weekdays; 
8:00 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2b, 3a, 3b, 3c, 3d, 5. 6e, 7a. 
Rate Protection: 15a. 15b, 16. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 23b. 

24a, 24c, 28, 28b. 30. 
Contracts: 40a, 42e. 43. 45. 49, 51b, 51e. 
Comb.: Cont. Discounts: 62b. 
Cancellation: 70a, 71b. 
Prod. Services: 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME Rates effective September 1. 1961. (Card No. 1.) 

Card received January 22. 1962. 

6. SPOT ANNOUNCEMENTS 
(Fixed Position) 1 min. () 

1 time 4.75 3.40 
52 times .. 4.25 3.20 

156 times _._._.._ 4.00 3.00 
312 times _......_.___. 3.75 2.80 () Station break. 

7. PACKAGE PLANS 
ROS SATURATION PLAN 

(1 -minute) 
Per week: 3 U. 6 ti. 12 ti. 24 ti. 

1 week. _...._. 12.60 24.00 45.60 86.49 
Each 4.20 4.00 3.80 8.60 

13 weeks._. ..... _._ 12.00 22.80 43.20 81.60 
Each ._........._._ 4.00 3.80 8.60 3.40 

26 weeks.._........._ 11.40 21.60 90.80 76.80 
Each _____ 3.80 3.60 3.40 8.20 

52 weeks 10.80 20.40 38.40 72.00 
Each ....... 3.60 3.40 3.20 8.00 

(Station Break) 
1 week_ ...... __.._ 9.45 18.00 34.20 64.80 
Each ______ 3.15 3.00 2.85 2.70 

13 weeks....__._. 9.00 17.10 32.40 61.20 
Each ..___._ 3.00 2.85 2.70 2.55 

26 weeks._._.__._ 8.55 16.20 30.60 57.60 
Each _...-._ 2.85 2.70 2.55 2.40 

52 weeks..__..._._ 8.10 15.30 28.80 54.00 
Each 2.70 2.55 2.40 2.25 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. I0 min. 5 min. 

1 time.._ 50.00 30.00 20.00 15.00 10.00 
26 times.. 47.50 28.50 19.00 14.25 9.50 
52 times.. 95.00 27.00 18.00 13.50 9.00 

104 times.. 42.50 25.50 17.00 12.75 8.50 
156 times.. 40.00 24.00 16.00 12.00 8.00 
312 times.. 37.50 22.50 15.00 11.25 7.50 

10. SPECIAL FEATURES 
News Service-UPI. Extra, per newscast, flat, 5.00. 

WOONSOCKET (2 AM; 1 FM) 
Providence County -Map Location Z-2 

See SRDS consumer market map and data at begin 
sing of the State. 

WNRI 
1954 

Subscriber to the NAB Radia Code 
Media Code 4 241 8500 7.00 
The Friendly Broadcasting Co., Inc.. 786 Diamond Hill Rd., Woonsocket, R. L 02895. Phone 401- 

769-0600. 
I. PERSONNEL 

Pres.. Tress. & Gael Mgr. -Joseph Britt. 
Vice -Res.. See'y A Com'1 Nat. -Jobe Thomas. 
Station Manager -Robert Andrade. 

2. REPRESENTATIVES 
New England-Eckels & Queen, Inc. 

3. FACILITIES 
1000 w. days; 1380 kc. Non -directional. 
Operating schedule: 6:00 am -sunset EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3d, 4a, 4d, 5. 6b, 7b. 
Bete Protection: lla. 12e, 13a, 14a, 15c. 
Basic Rates: 20b, 21a, 21b. 21d, 22e. 22b, 23a, 24b, 

25c, 26. 27, 28a, 28c, 29a, 30. 
Contracts: 40a, 41, 42b, 42d. 43, 44a, 45, 46, 47a, 

48, 49. 51a, 51c. 
Comb.; Cont. Discounts: 80a, 601. 61a, 61c, 62b, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Member: French Program Group of New England. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective June 1, 1958. (Card No. 3.) 
Card received October 1, 1958. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 25e 104x 156x 260x 

1 min 5.20 4.91) 4.60 4.30 4.00 3.70 3.40 () - 3.00 2.85 2.70 2.55 2.40 2.25 2.10 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 mla 5 min 

1 x. _...__... 50 30 20 15 10 
DISCOUNTS 

13e-5% 52x-15% 156e-25% 
261-10% 104e-20% 260e-35% 

WWON WWON-FM 
1946 1946 

Media Code 4 241 9000 7.00 
Woonsocket Broadcasting Co., Commercial Bldg., 99 

Main St., Woonsocket, R. I. 02895. Phone 401 
762-1240. 

I. PERSONNEL 
President -Andrew P. Palmer. 
Station Manager-Zel Levin. 
Sales Manager -Rory Therlault. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
New England -Nona Kirby Co. 

3. FACILITIES 
1000 w. days; 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: Sun 8 am -11 pm; week days 
6:30 am -midnight. EST. 
FM FACILITIES 
ERP 390 watts; 106.3 mc. 
Operating schedule: 6:30 am -midnight Mon thee Fri; 
7:00 am -11:00 pm Sat; 8:00 am -11:00 pm Sun. EST. 
Antenna ht.: 215 fL above average terrain. 

4. AGENCY COMMISSION 
15% on net station time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10e, 11a, 12a, 13e, 14a, 15e. 
Basic Rates: 20b, 21a, 22a, 23a, 24e. 24b, 24c, 25e, 

26, 28a, 28c, 29a, 31, 32b. 
Contracta: 40e, 41, 42a, 43, 45, 46, 47a, 51a. 
Comb.; Cont. Discounts: 60a, 60e, 61a, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective April 1, 1958. 

Rates received February 26, 1958. 
Card received June 5. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM 
1 1/2 1/4 5 

hr. hr. hr. min. 
1 time._... 85.00 60.00 35.00 21.00 

13 times.... 75.00 54.00 83.00 20.00 
26 tima._ 70.00 48.00 30.00 18.00 
52 tima- 65.00 42.00 28.00 16.00 

104 times_ 60.00 38.00 24.00 14.00 
156 times._ 55.00 35.00 21.00 12.00 
280 tima._ 50.00 32.00 17.00 11.00 

RATES 
1 30 

min. sec. 
9.50 8.00 
9.25 7.75 
9.00 7.50 
8.50 7.00 
8.00 6.50 
7.50 11.25 
7.00 6.00 

7. PACKAGE PLANS 
SATURATION SCHEDULE 

(Fixed positions, not guaranteed) - Per week - 
10 ti. 20 ti. 

4-12 weeks 70 00 180.00 
13-35 weeks 66 50 123.50 
26-38 weeks 63 00 117.50 
39 or more weeks 59 50 111.50 
Quickies rate -double number of announcements for 
same amount. Time sold at current week to week 
availabllities. Dismounts allowed only on consecutive 
weeks. 
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Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 854,800 
METRO AREAS 

Anderson 19,600 

Fairfield 
Florence 
Georgetown 

12,100 
37,700 
19,100 

Charleston 106,100 Greenville 40,400 
Columbia 84,100 Greenwood 13,500 
Greenville 45,100 Horry 19,800 
Spartanburg .... 36,000 Kershaw 12,600 
Metro Total 290,900 Lancaster 10,700 

COUNTIES Laurens ......_ 14,000 
Alken ._.._ 23,100 Lee 14,000 
Anderson __.._.. 19,600 Lexington ...._ 11,300 
Beaufort 18,600 Marlon 17,400 
Berkeley 20,100 Marlboro 12,700 
Charleston 86,000 Newberry ..._.. 9,900 
Chester 11,700 Orangeburg 41,000 
Chesterfield 12,000 Richland 72,700 
Clarendon ___ 19,000 Spartanburg 36,000 
Colleton .. _.. 14,100 Sumter 37,400 
Darlington ...... 24,000 Williamsburg 26,400 
Dillon .. 13,700 York 22,600 
Dorchester .._... 11,700 Total Counties 754,900 
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SOUTH CAROLINA State, Standard Metropolitan Statistical Areas 

State, County, City, Metro Area Data 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of 5585. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Anderson -Anderson 
Charleston -Charleston 

Columbia -Richland Florence -Florence Greenville -Greenville Greenwood -Greenwood Rock Hill -York Spartanburg -Spartanburg Sumter -Sumter 

Estimates for: 
STATE 
COUNTY -Map Loc. 

City 
Metropolitan Area 

Population Households 
1/1/68 I/1/68 
(000) (000) 

Consumer Spendable 

Per 
Household 

(S) 

Income Retail Sales -1967 
By Selected 

Passen- 
ger 

Cars 
1,1/68 
(000) 

Farm 
Popu- 
lotion 
1/1/68 
(000) 

Gross 
Farm 

Income 
1967 

($000) ($000) 

-1967 
^' Distribution of Families 
9ÓO0 5000 8000 10000 15000 
to to to to and 
4999 7999 9999 14999 ever 

-Total Retail 

($000) 

Sales- Store 

Apparel 
($000) 

Types 
Per 

Household 
(S) 

Food 
($000) 

General 
Drug Mdse. 
($000) ($000) 

Home 
Furn. 
($000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

SOUTH CAROLINA 
STATE TOTALS 2,610.4 665.25 5,161,443 7,759 18.8 17.8 16.0 18.0 11.2 3,109,870 4,675 742,331 101,398 386,180 180,259 187,037 635,058 280,387 970.93 292.1 528,423 

ABBEVILLE B-5 20.2 5.43 44,894 8,268 17.2 15.5 16.7 21.4 12.2 16,563 3,050 5,478 892 1,272 735 896 2,269 1,912 8.88 2.6 3,076 
AIKEN C-6 98.2 26.29 192,848 7,335 14.7 17.6 16.9 16.6 20.7 88,865 3,380 26,769 4,210 6,527 3,495 3,879 17,250 10,680 39.19 5.8 10,769 
ALLENDALE D-7 11.1 2.80 17,306 6,181 17.5 12.1 11.3 15.5 9.5 13,494 4,819 2,738 313 785 712 685 898 3,082 3.12 1.8 7,249 
ANDERSON B-4 105.5 29.88 232,090 7,767 21.3 20.2 17.5 18.4 9.2 143,995 4,819 33,136 4,219 19,790 9,699 9,425 34,329 13,011 45.26 8.2 15,512 

Anderson 45.4 13.42 111,569 8,314 98,030 7,305 21,2.34 2,358 17,041 8,173 7,412 22,926 5,750 
Anderson Metro 
Area 105.5 29.88 232,090 7,767 21.3 20.2 17.5 18.4 9.2 143,995 4,819 33,136 4,219 19,790 9,699 9,425 34,329 13,011 45.26 

BAMBERG D-7 14.9 3.67 25,541 6,959 16.9 11.2 13.0 17.0 11.4 18,220 4,965 3,926 585 1,379 675 1,199 2,743 2,638 4.76 3.6 7,697 
BARNWELL D-7 18.2 4.66 30,790 6,607 17.5 15.5 14.5 18.4 8.9 18,138 3,892 5,524 716 1,118 910 714 4,701 2,277 5.85 3.0 6,672 
BEAUFORT E -8t 56.9 11.56 90,082 7,793 23.3 21.9 14.0 13.0 6.2 33,487 2,897 8,560 670 2,552 1,524 2,039 7,999 2,790 14.64 1.5 5,673 
BERKELEY F-7 59.6 13.56 63,892 4,712 23.5 19.4 13.6 9.4 2.5 19,476 1,436 5,341 1,034 2,711 502 987 1,404 2,801 13.35 4.6 5,175 
CALHOUN E-6 10.5 2.49 15,241 6,121 16.7 11.2 10.5 13.2 9.1 10,273 4,126 2,246 363 130 424 360 2,695 742 3.26 4.4 10,023 
CHARLESTON F -8t 257.0 68.12 561,992 8,250 17.3 19.7 16.2 18.8 13.4 319,357 4,688 67,767 11,222 62,661 21,874 21,977 62,232 24,499 89.68 1.8 8,054 

Charleston 91.6 25.54 177,544 6,952 187,639 7,347 33,510 6,371 39,021 16,656 16,467 40,185 9,944 
Charleston Metro 
Area 316.6 81.68 625,884 7,663 18.3 19.9 15.7 17.1 11.4 338,833 4,148 73,108 12,256 65,372 22,376 22,964 63,636 27,300 103.03 

CHEROKEE C-3 35.7 9.43 70,343 7,459 20.2 17.5 17.7 18.4 9.1 39,082 4,144 11,229 2,002 1,795 2,280 1,629 6,324 4,677 14.78 3.8 8,452 
CHESTER D-4 30.1 7.77 60,000 7,722 18.4 17.9 17.4 20.1 10.5 32,981 4,245 8,908 1,149 2,396 2,107 2,097 6,985 3,636 10.62 4.3 4,974 
CHESTERFIELD F-4 32.7 8.10 55,800 6,889 19.9 14.3 14.5 17.0 8.6 36,615 4,520 11,797 1,457 2,684 2,342 915 7,516 4,159 12.55 8.5 12,479 
CLARENDON E-6 27.5 5.77 35,005 6,067 19.2 11.2 10.4 14.4 7.2 25,164 4,361 5,043 767 3,041 732 1,192 3,484 5,441 6.85 12.7 18,737 
COLLETON E-8 27.8 7.08 40,729 5,753 19.7 12.9 12.6 16.2 7.2 26,513 3,745 7,157 1,217 2,173 1,349 1,830 3,902 2,619 8.82 4.6 7,040 
DARLINGTON F-5 56.3 13.65 93,199 6,828 18.4 15.7 14.6 16.7 9.8 58,505 4,286 16,505 2,011 6,907 2,079 2,792 8,591 5,596 18.86 12.5 24,146 
DILLON G-5 31.0 6.95 38,574 5,550 19.8 13.1 13.6 12.7 6.3 37,255 5,360 9,014 984 2,235 2,296 1,690 5,930 3,551 8.64 11.9 21,224 

DORCHESTER E-7 26.5 6.52 40,542 6,218 19.2 15.1 14.9 16.1 7.8 30,799 4,724 8,913 923 1,222 1,267 944 8,612 2,832 10.46 3.5 5,969 
EDGEFIELD C-6 14.7 3.60 22,594 6,276 20.5 14.2 13.5 15.2 6.6 21,717 6,033 3,874 630 713 940 720 9,261 1,421 4.80 3.0 9,688 
FAIRFIELD D-5 19.6 4.65 31,972 6,876 17.6 13.1 13.8 18.7 10.0 13,563 2,917 4,801 518 1,477 639 574 2,251 1,425 6.01 2.8 3,596 
FLORENCE F-5 90.5 22.13 168,709 7,624 18.4 15.7 13.7 17.2 11.8 140,666 6,356 33,489 2,807 17,885 9,660 9,431 29,002 11,246 32.23 22.5 38,046 

Florence 29.9 8.54 74,316 8,702 88,882 10,408 17,199 1,815 12,181 7,645 64,000 20,276 6,137 
GEORGETOWN G-6 37.9 8.65 52,647 6,086 19.8 20.1 13.1 13.0 6.5 39,994 4,624 10,571 1,271 3,150 2,437 3,258 7,015 3,954 9.86 3.9 5,004 
GREENVILLE B-3 240.4 67.61 618,022 9,141 18.2 19.2 17.8 21.6 14.5 375,344 5,552 88,853 11,548 62,125 18,341 24,985 67,980 30,167 109.62 5.6 12,175 

Greenville 73.4 21.74 238,142 10,954 251,405 11,564 56,825 5,433 54,426 12,388 16,793 49,310 11,754 
Greenville Metro 
Area 291.4 81.87 731,418 8,934 18.6 19.6 18.0 21.1 13.6 429,427 5,245 102,305 13,456 67,086 22,034 27,467 81,522 35,623 133.26 

GREENWOOD C-5 47.3 13.48 108,313_ 8,035 19.6 18.7 17.4 20.0 10.1 68,273 5,065 17,024 1,571 5,450 5,023 6,420 10,994 5,461 22.72 2.0 4,695 
Greenwood 24.3 7.34 39,028 5,317 54,170 7,380 12,643 968 4,843 3,665 6,279 10,195 3,750 

HAMPTON D-8 16.4 4.09 26,335 6,439 19.5 13.3 12.6 14.8 9.1 21,630 5,289 4,239 373 1,348 1,012 1,003 4,379 1,977 5.33 2.1 6,822 
HORRY G -5t 75.4 18.39 130,293 7,085 20.5 14.8 14.0 15.5 10.0 110,879 6,029 24,165 2,996 16,974 5,158 6,535 21,651 7,776 25.62 21.4 44,548 
JASPER 0-8 13.4 3.24 15,140 4,673 20.4 16.2 11.2 10.8 3.6 10,090 3,114 2,638 166 523 268 379 2,201 2,102 3.32 1.4 2,325 
KERSHAW E-5 34.9 8.66 67,837 7,833 17.1 15.0 14.3 20.0 12.5 40,223 4,645 11,155 1,387 3,379 2,041 2,402 6,805 4,484 13.68 5.1 5,760 41.7-10.74 LANCASTER E-4 86,808 8,083 18.6 20.3 18.9 19.8 10.1 46,480 4,328 12,775 1,395 6,611 1,795 2,727 10,546 3,014 17.55 3.2 3,981 LAURENS C-5 48.6 12.59 105,414 8,373 17.6 17.6 17.2 21.8 12.4 50,624 4,021 12,361 1,559 5,851 2,722 2,756 13,189 4,922 18.41 5.0 8,365 LEE E-5 20.8 4.52 21,763 4,815 19.4 11.3 10.4 11.9 5.2 15,133 3,348 3,980 311 1,800 900 279 2,321 1,427 5.49 9.5 13,268 LEXINGTON D-5 73.3 19.56 150,888 7,714 18.8 19.8 18.0 20.2 11.1 72,545 3,709 22,153 2,403 4,732 2,136 3,566 13,161 10,462 34.43 4.6 10,559 McCORMICK B-5 7.6 1.75 12,217 6,981 19.4 13.3 12.6 18.2 8.9 6,573 3,756 2,107 223 325 186 223 1,472 1,179 2.24 1.3 1,050 

MARION G-5 31.2 7.43 49,422 6,652 18.5 13.0 11.4 15.0 10.2 42,597 5,733 10,167 1,471 2,476 3,460 2,195 7,460 2,477 9.22 9.0 17,970 
MARLBORO F-4 25.9 6.29 42,835 6,810 18.0 12.9 14.4 16.1 9.7 27,255 4,333 7,895 775 2,597 761 1,296 2,346 2,472 9.05 8.1 14,791 NEWBERRY C-5 28.2 7.85 58,949 7,509 19.6 14.9 16.0 19.2 9.4 34,004 4,332 8,766 1,458 2,799 2,456 2,157 7,727 3,311 11.87 4.5 9,424 OCONEE A-4 41.7 10.85 85,713 7,900 21.3 17.4 16.9 19.6 9.5 45,728 4,215 14,199 1,726 3,332 3,280 2,906 8,109 4,226 17.34 4.6 5,476 ORANGEBURG E-6 
PICKENS B-4 

69.7 
51.0 

16.70 
14.26 

113,886 
113,396 

6,820 
7,952 

17.8 13.6 12.8 15.4 11.0 
20.5 20.7 18.9 19.3 9.7 

86,648 
54,083 

5,189 
3,793 

19,356 
13,452 

2,601 
1,908 

6,988 
4,961 

4,899 
3,693 

5,382 
2,482 

18,742 
13,542 

8,057 
5,456 

23.78 
23.64 

17.3 
3.1 

28,614 
3,562 RICHLAND E -5t 

Columbia 
Columbia Metro 

240.3 
108.0 

56.85 
29.34 

524,612 
295,191 

9,228 
10,061 

18.7 19.8 16.8 17.5 13.3 328,875 
270,282 

5,785 
9,212 

56,317 
35,339 

8,427 
7,189 

60,348 
53,487 

23,110 
21,095 

17,629 
15,413 

77,908 
76,937 

25,059 
16,955 

85.52 2.6 7,629 

Area 313.6 76.41 675,500 8,840 18.7 20.0 17.1 18.2 12.7 401,420 5,254 78,470 10,830 65,080 25,246 21,195 91,069 35,521 119.95 SALUDA C-5 
SPARTANBURG C-4 

Spartanburg 
Spartanburg 

13.2 
165.1 
50.8 

3.38 
45.66 
14.92 

24,117 
397,454 
139,014 

7,135 
8,705 
9,317 

20.3 16.3 13.0 18.7 9.0 
18.6 17.5 17.6 21.8 13.0 

12,464 
222,439 
139,958 

3,688 
4,872 
9,381 

2,699 
51,102 
26,075 

406 
11,212 

8,194 

757 
31,199 
23,884 

268 
11,859 

9,315 

393 
14,531 
9,745 

4,166 
48,659 
35,032 

1,398 
18,623 
8,678 

5.32 
74.09 

4.2 
8.1 

8,466 
22,134 

Metro Area 165.1 45.66 397,454 8,705 18.6 17.5 17.6 21.8 13.0 222,439 4,872 51,102 11,212 31,199 11,859 14,531 48,659 18,623 74.09 SUMTER E -5t 
Sumter 

UNION C-4 
WILLIAMSBURG F-6 
YORK D-3 

Rock Hill 

88.1 
30.1 
29.0 
39.0 
85.8 
33.7 

20.97 
8.59 
7.66 
8.25 

21.71 
8.94 

144,675 
58,016 
65,950 
43,744 

168,870 
72,855 

6,899 
6,754 
8,610 
5,302 
7,778 
8,149 

21.1 16.3 14.1 16.0 8.8 

18.0 16.2 17.6 23.4 12.3 
18.8 11.7 9.9 13.2 6.6 
19.4 19.6 19.6 18.1 9.5 

93,413 
75,434 
30,970 
31,880 
96,998 
60,659 

4,455 
8,782 
4,043 
3,864 
4,468 
6,785 

19,405 
15,737 

8,678 
8,710 

27,349 
15,784 

2,032 
1,777 
1,021 

506 
3,963 
2,253 

7,217 
5,770 
1,790 
2,410 
5,585 
4,109 

5,658 
5,555 
3,093 
2,247 
7,215 
5,249 

5,967 
5,263 
1,134 
3,222 
7,235 
4,930 

25,149 
16,902 
5,208 
6,480 

19,470 
13,752 

8,750 
7,008 
3,100 
1,998 
7,500 
3,708 

27.32 

11.13 
9.04 

32.73 

11.7 

2.0 
18.7 

5.7 

18,076 

2,840 
27,215 
9,423 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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SOUTH CAROLINA 
Bee SRDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME 

STATE NETWORK 
Tobacco Radio Network, The 

SOUTH CAROLINA STATE GROUP 
Comprised of: 

WANE -Anderson WJMX-Florence 
WAKN-Aiken WDKD-Kingstree 
WBSC-Bennettsville WJOT-Lake City 
WAGS-Bishopville WYMB-Manning 
WCRE-Cheraw WJAY-Mullins 
WLAT-Conway WTND-Orangeburg 
WDAR.--Darlington WFIG-Sumter 
WDSC-Dillon 
See The Tobacco Radio Network under Regional 
Radio Networks and Groups. 

ABBEVILLE 
Abbeville County -Map Location B-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WABV 
I956 

Subscriber to the NAB Radio Code 
Media Code 4 242 0105 1.00 
Abbeville Broadcasting Co.. Inc., Box 532, Abbe- 

ville, B. C. 29620. 
I. PERSONNEL 

Pros. & Gen'l Mgr. -George W. Settles. 
Sales Manager -David Sherrill. 
Program Manager -Reg Owens. 

2. REPRESENTATIVES 
Atlanta -Harry J. Cannon. 

3. FACILITIES 
1000 w. days; 1590 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
GENERAL: la, 2a, 3a, 3b, 4a, 4d, 5, 6e, 8. 
Rate Protection: 15h 
Basic Ratee: 20a, 22b, 23a, 24a. 24b, 25a. 26. 28b, 

29a. 
Contracts: 90a, 42b. 45. 48, 47a. 
Comb.; Cont. Discounts: 60b, 61a, 616, 62b, 62e. 
Cancellation: 70a, 70c, 73a. 
Affiliated with KBS Radio Network. 
Member: Blue Ridge Network and Southeastern Key 
Market Network. 

TIME RATES 
Rates received July 5, 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/9 hr. 5 min. (e) 

I time._ 40.00 22.60 11.00 8.00 8.50 
13 times.. 39.50 21.50 10.50 7.50 8.40 
26 time,.. 38.50 20.50 10.00 7.00 3,30 
52 times_ 37.50 19.50 9.50 6.50 3.20 
78 times.. 86.50 18.50 9.00 6.00 3.10 

104 times.. 35.50 17.60 9.60 6.60 a.00 
1156 times.. 34.50 16.50 8.00 5.00 2.90 

(e) One minute or leu transcriptions, oral an- 
nouncements or station breaks. 
(t) The 156 -time rate is the fiat automotive rate. 
not retroactive or subject to rebates. 

AIKEN (2 AM; 2 FM) 
Aiken County -Map Location C-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAKN 
1952 

RIAJt3 
Meide Code 4 242 0210 9.00 
Radio WARN. Inc.. Box 811, 343 Laurens St. N.W., 

Aiken. S. C. 29801. Phone 648-5464. 
I. PERSONNEL 

General Manager -Joseph A. Warren. 
Program Director -Steve Abercrombie. 
Commercial Manager -James Calloway. 

3. FACILITIES 
1000 w. days; 990 kc., Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3c, 3d, 4a, 5, 6a, lb. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14a, 15a. 
Basic Rates: 20b, 21a, 21b, 21c, 21d, 22a, 22b, 23a. 

24b, 24e, 25a, 28. 28b. 28c, 29a, 29b, 32a. 
Contracts: 40a, 41, 42b, 99a, 94b, 45, 46, 47a, 51a. 
Comb.; Cont. Discounts: 60a, 601, 61a. 61b, 62d. 
Cancellation: 70b. 70d, 71e, 72. 73a, 73b. 
Prod. Services: 80, 82. 
Frequency discounts allowed if charges paid by the 
15th of the month following service and no balance 
remains. 
Affiliated with KBS Radio Network. 
Affiliated with American Information Network. 
Member: Tobacco Radio Network and Southeastern 
Key Market Network. 

TIME RATES 
Ratea effective January 1, 1958. (Card No. S.) 

Rates received December 9, 1957. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 80 
hr. hr. hr. min. min. min. sec. 

1 time.._ 45.00 27.00 15.00 12.00 9.00 4.50 8.00 
13 times.. 42.75 25.85 14.25 11.40 8.55 4.25 2.85 
26 times.. 40.50 29.30 13.50 10.80 8.10 4.06 2.70 
52 times.. 88.25 22.95 12.75 10.20 7.65 3.80 2.55 

104 times.. 38.00 21.60 12.00 9.60 7.20 8.60 2.40 
156 times.. 33.75 20.25 11.25 9.00 6.75 8.35 2.25 
260 times.. 31.50 18.90 10.50 8.40 6.80 8.15 2.10 
312 times.. 29.25 17.55 9.75 7.80 5.85 2.90 1.95 
10 -second announcements -50% of 1 -minute rate. 

7. PACKAGE PLANS 
SPOT PACKAGES 
(7 

20 announcements,consecutive 
days) 

3.00 
30 announcements, each. 176 
60 announcements, each. 160 

(CR) 

WAKN-FM 
1966 

Media Code 4 242 0211 7.00 
Radio WAKN, Inc., Box 811, 343 Laurens St., N.W., 
Aiken, S. C. 29801. Phone 803-648-5464. 

1. PERSONNEL 
Pres. & Gen'l Mgr. -Joseph A. Warren. 
Sales Manager -James E. Calloway. 

3. FACILITIES 
ERP 3,000 w.; 99.3 mc. 
Operating schedule: 6 am -11:15 pm Man thru Sat: 
7:15 am -11:15 pm Sun. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See elided regulations 
See WARN listing for coded regulations. 

TIME RATES 

Ratee are identical to WAKN. Bee that listing. 

WLOW 
1962 

Media Code 4 242 0315 6.00 
Radio Aiken, Box 2206, Aiken, S. C. 29801. Phone 

803.648-1382. 
Studio: 311 Richland Avenue. W., Alken, S. C. 

STATION'S PROGRAMMING DESCRIPTION 
WLOW: Programmed for adulte and young adults. 
MUSIC: featured with afternoon segment devoted to 
college and student age group and 7-11 pm to show - 
tunes and standards. AIR PERSONALITIES handle 
all segments with taped commercials. NEWS: Net- 
work news at :30. local news at :60. Station edito- 
rializes and emphasizes community involvement through 
a daily telephone interview program relative to all 
community activities. COMMERCIAL POLICY: 18 
minutes maximum permitted per hour. Contact Rep- 
resentative for further details. Recd 4/1/68. 

I. PERSONNEL 
President -Robert S. Taylor. 
Vice-Pres. & Gen'l Mgr. -W. R. Davldaoa. 
Pros. Dir. & Chief Eng. -Ed Burchfield. 

2. REPRESENTATIVES 
Donald Cooke, Inc. 
South -Southern Spot Sales, Inc. 

3. FACILITIES 
1100 w. days: 1300 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 
Partial simulcast operation. Simulcast operation 
6 am.7 pm. For non -simulcast faeilities eee WLOW- 
F M. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2b, 3d. 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, ß5b. 
Basic Rates: 20b, 21a, 22a, 22b, 233, 24h, 25a, 28a, 

28c. 29a. 
Contracte: 40a, 41, 42c. 44e, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 60d, 60e, 61a, 62d. 
Cancellation: 70e, 70c, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 
Same rate applies for WLOW and WALD. 10% dis- 
count applies on total order when advertiser buys both 
stations. 

TIME RATES 
Eff 10/1/67 -Reed 9/6/67. 

6. SPOT ANNOUNCEMENTS 
Ix 132 26x 52x 104x 260x 512x 

1 min 3.00 2.85 2.70 2.55 2.40 2.25 2.10 
30 sec 2.00 1.90 1.80 1.70 1.60 1.50 1.40 

8. PROGRAM TIME RATES 
Ix 13x 26x 522 1042 2602 3I2x 

1 hr 40.00 38.00 36.00 34.00 32.00 30.00 28.00 
1/2 hr 22.50 21.25 20.00 18.75 17.50 18.25 15.00 
1/4 hr 12.50 11.85 11.25 10.60 10.00 9.35 8.75 
5 min 6.00 5.70 5.40 5.10 4.80 4.50 4.20 

W LOW -FM 
1966 

Media Code 4 242 0316 4.00 
Radio Aiken, Inc., 311 Richland Ave., E., Box 2206, 

Aiken, S. C. 29801. Phone 803-848-1382. 
I. PERSONNEL 

President -Robert S. Taylor. 
Vice-Pres. & Gen'l Mgr. -W. R. Davidson. 

2. REPRESENTATIVES 
Donald Cooke, Inc. 
South -Southern Spot Sales, Inc. 

3. FACILITIES 
ERP 1.850 w.; 95.9 mc. 
Operating schedule: 6 am -11 pm Mon thru Sat; 7:30 
am -11 pm Sun. EST. 
Antenna ht.: 185 ft. above average terrain. 
Partial simuleast operation. Operated separately 7 -II 
pm. For simulcast facilities see WLOW. 

4. AGENCY COMMISSION 
15/0. Payable 10th. 

5. GENERAL ADVERTISING See coded regulations 
See WLOW listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 9/1/66 -Reed 12/20/66. 
6. SPOT ANNOUNCEMENTS 

lx I3x 26x 52x 1042 208x 260x 
1 min..._.._... 2.00 1.90 1.80 1.70 1.60 1.50 1.40 
30 sec..._.._... 1.60 1.50 1.40 1.30 1.20 1.10 1.00 

8. PROGRAM TIME RATES 
Ix I9x 26x 52x 104x 208x 

1 hr 15.00 14.25 13.50 12.75 12.00 11.25 
1/2 hr 9.00 8.55 8.10 7.85 7.20 6.75 
1/4 hr 7.00 6.65 6.30 5.95 5.60 5.25 
5 min_ 4.00 3.80 3.80 3.40 3.20 3.00 

260x 
10.50 

6.30 
4.90 
2.80 

ALLENDALE 
Allendale County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDOG 
1966 

Media Code 4 242 0420 4.00 
AU -Fair Broadcasting Co., Box 442, Allendale, S. C. 

29810. Phone 803-584-3500. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Charles E. Bell. 
Sales Manager -Carl Gooding. 
Program Director -Jim Lowe. 

2. REPRESENTATIVES 
Continental Radio Sales. 
David Carpenter Company. 

3. FACILITIES 
1,000 w. days; 1460 kc. Non-directionaL 
Operating schedule: 6 am -local sunset EST. 

4. AGENCY COMMISSION 
15/0 time and talent; payable 15th following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 3b, 3d, 4a. 5. 6a. 7b. 
Rate Protection: lob, 11b, 12b. 13b, 14a, Iba, 15b. 
Basic Rates: 20b, 21a. 21b, 22b. 23a, 24b, 26, 28b. 

28c, 29a, 29b. 
Contracts: 40a, 45, 46, 4Ta. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: lob, 70d, 71a. 
Prod. Services: 80, 82. 
10% discount when simultaneous duplicate schedules 
ara run with WSIB, Beaufort. S. C. 

TIME RATES 
EH 1/1/66-Rec'd 2/14/67. 

8. SPOT ANNOUNCEMENTS 
1+ MINUTE OR LESS 

1 z.._.._....-._. 3.00 52 x_.._...-....-...._ 2.70 
13 x..._.._.._....._. 2.90 104 x..-._.._ 2.80 
26 z 2.8n 100 x...__..__._.__.- 2.50 

8. PROGRAM TIME RATES 
lx 192 281 520 104x 3000 

1 hr 30.00 28.00 26.00 24.00 22.00 20.00 
1/2 hr 18.00 16.80 15.80 14.40 13.20 12.00 
1/4 hr..._ 9.00 8.40 7.80 7.20 6.60 6.00 
5 min..._ 5.40 5.05 4.70 9.35 4.00 3.60 

ANDERSON (2 AM; 2 FM) 
Anderson County -Map Location B-4 

See SRDS eanaumer market map and data at begin- 
ning of the State. 

WAIM WCAC(FM) 
1935 1947 

Media Code 4 242 0525 0.00 
Wilton E. Hall, 321 Kingsley Rd., Anderson, S. C. 

29621. Phone 803-226-1511. TWK 6030. 
Other Studio: Clemson College, Clemson. S. C. 

STATION'S PROGRAMMING DESCRIPTION 
%VAIM: Programmed for adults. 
Local, state, national and sports news. Agricultural 
reports, 5-9 am. Entertainment 9 am -noon. Noon - 
1 pm, news, weather, county agent. 1-6 pm. general 
popular music, featuring standards and ehowtunes. 
6-8 pm. sports news, national news, state news, local 
news and weather plus music standards. 8-11 pm, 
general popular music, featuring standards and show - 
tunes. SPORTS: coverage of all high school and 
college football in area. Contact Representative for 
further details. Rec'd 8/11/67. 

I. PERSONNEL 
Owner -Wilton E. Hall. 
General Manager -Glenn P. Warnock. 
Commercial Manager -John F. McCallum. 

2. REPRESENTATIVES 
The Donley Organization, Inc. 
Southeastern -Dora -Clayton Agency. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1230 kc. 

Non -directional. 
Operating schedule: 5:25-12:05 am weekdays; 6:00- 
12:05 am Sun. EST. 
FM FACILITIES 
ERP 6.400 w.: 101.1 mc. 
Antenna ht.: 330 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 4b, 4d. 5, 6a. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a. 25a. 26, 28a, 

29a. 
Contracts: 

omb ; Cont. Discounts: 6Ób,1 61a, 81b, 61e, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with KBS and CBS Radio Networks. 

TIME RATES 
Rates effective May 1, 1961. 

Rates received February 20, 1961. 
6. SPOT ANNOUNCEMENTS 

Per week: 
5 times ....... 52.50 20 times.,__ 100.00 

10 times......._.__ 80.00 30 times.. 120.00 
15 times 82.50 

30 seconds -75% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 

DISCOUNTS 
26 weeks 5% 52 weeks_ - 10% 

7. PACKAGE PLANS 
WEEKLY PACKAGE 

5 per west...._..-..__ 5.60 15 per week 4.50 
10 per week 6.00 e0 per week 4.00 
Identifications -5O% of 1 -minute rate. 

8. PROGRAM TIME RATES 
1/2 hour._...._._._... 54.00 5 minutes.- 18.00 
1/4 hour 36.00 1 minute._._..,._._. 7.00 

10. SPECIAL FEATURES 
5 -MINUTE NEWS PACKAGE 

3 times per week 15.00 5 times per week.._ 12.00 

WANS WANS-FM 
1949 1968 

Media Code 4 242 0630 8.00 
Radio Anderson. lnc.. Box 211, Anderson, S. C. 

29621. Phone 803-224-3424. 
I. PERSONNEL 

President -George C. Nicholson. 
Exec. Vice-Pres. & Gen'l Mgr. -Carolyn K. Turner. 
Secretary -Treasurer -Eva C. Nicholson. 

SOUTH CAROLINA 
2. REPRESENTATIVES 

Savalli/Gates, Inc. 
3. FACILITIES 

5.000 w.; 1280 kc. Directional -night only. 
Operating schedule: 24 hours daily. EST. 
FM -ERP 27,000 w.; 107.3 mc. 
Operating schedule: 29 hours daily. EST. 
Antenna ht.: 175 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable 10 days. 

5. GENERAL ADVERTISING See soiled regulations 
General: le, 3a, 4a, 4c, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 29b, 25a, 26, 28a, 29a. 
Contracts: 90a. 42b, 95, 96. 97a, 98. 
Comb.; Cont. Discounts: 80b, 60k, Ola, 61b, 61c, 62b, 

62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with American Contemporary Network. 
Member: Tobacco Radio Network; Southeastern Hey 
Network. 

TIME RATES 
ER 7/1/55-Rec'd 6/17/55. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 104x I56x 260x 3I2x 

1 min.. 4.75 9.50 9.25 4.00 3.75 3.50 3.25 3.00 
30 sec.. 2.75 2.50 2.25 2.00 1.75 _.._ -- 
10/20.... 2.50 2.25 2.00 1.75 1.50 ...._ ._._ -- 

7. PACKAGE PLANS 
SATURATION PACKAGE 

(minimum 4 consecutive weeks) 
PER WK, EA: 

5 tl 10 ti 15 ti 20 ti 25 ti 304 
1 min .... 9.50 4.00 3.75 3.50 3.25 3.00 

8. PROGRAM TIME RATES 
Ix I3x 28x 52x 104x 1562 260x 312x 

1 hr 50.00 47.50 45.00 42.50 40.00 37.50 35.00 32.50 
1/2 hr 30.00 28.50 27.00 25.50 24.00 22.50 21.00 19.50 
1/4 hr 20.00 19.00 18.00 17.00 16.00 15.00 14.00 13.00 
5 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 6.50 

BAMBERG (1 AM; 1 FM) 
Bamberg County -Map Location D -T 

See SRDS consumer market map and data at begin- 
ning of the State. 

WWBD 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 242 0735 5.00 
Vic Whetstone, Jr., Box 543. Hwy. 78, W. Bamberg, 

S. C. 29003. Phone 803-245-2411. 

I. PERSONNEL 
General Manager -Victor Whetstone. Jr. 
Asst. Mgr. & Sports Dir. -Bob Clary. 
Program Di.reotnr-Dal Adams. 

3. FACILITIES 
1.000 w. days; 790 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 
Partial simulcast operation. Simulcast Newscasts only 
during AM operational hours. For non -simulcast fa- 
cilities see WWBD-FM. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4b. 4d, 5, 6a, 7b. 
Baste Rates: 20a. 22b, 23a, 29b, 26, 28b. 
Contracts: 90a, 45, 98. 
Comb.; Cont. Discounts: 60a. 61e, 61b, 62e. 
Cancellation: 70e. 70e, 71b, 73a. 
Affiliated with NAS. 

TIME RATES 
Rev. 6/1/65 -Reed 8/4/66. 

8. SPOT ANNOUNCEMENTS 
Ix 50x 100x 300x 5000 IOOOx 

1 min 2.25 2.00 1.85 1.75 1.50 1.25 
30 sec or less 1.75 1.65 1.50 1.25 1.00 1.00 

8. PROGRAM TIME RATES 
Ix SO2 

1 hr _ 25.00 22.50 
1/2 .......... 15.00 13.50 
1/4 hr 9.00 8.00 
5 min._ 5.00 4.50 

IOOx 
20.00 
12.00 
7.00 
4.00 

WWBD-FM 
1967 

Media Code 4 242 0736 3.00 
Vie Whetstone, Jr., Box 543, Hwy. 78, 

berg, S. C. 29003. Phone 803-245-2411. 

I. PERSONNEL 
General Manager -Vic Whetstone, Jr. 
Assistant Manager -Bob Clary. 

3. FACILITIES 
ERP 3,000 w. (hertz. & vert.) 92.7 mc. 
Operating schedule: 6 em -midnight. EST. 
Antenna ht.: 
Partial simulcast operation. Operated separately dur- 
ing AM operational hours except Newscasts, and local 
sunset -midnight. For simulcast facilities see WWBD. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4b. 4d. 5, fib, 7b, 8. 
Rate Protection: 101, 11i, 121, 131, 14i, 15b. 
Basic Rates: 20b, 21c, 22a, 23a, 24b, 28c. 
Contracte: 40a, 42a. 
Cancellation: 70a, 70e, 71a. 
Prod. Services: 82. 
Affiliated with NAS. 

TIME RATES 
Eff Rec'd 8/13/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 x, ea 2.00 31+, ea 1.50 
8. PROGRAM TIME RATES 

I hr I/2 hr 1/4 hr 5 min 
1 x 15 10 0 3 

300x 
17.50 
10.50 

6.00 
3.50 

500x 
15.00 

9.00 
6.00 
3.00 

W., Bam - 
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SOUTH CAROLINA 

BARNWELL (1 AM; 1 FM) 
Barnwell County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBAW WBAW-FM 
1953 1966 

Subscriber to the NAB Radio Cede 
Media Code 4 242 0840 3.00 
WBAW, Inc., Bos 447, Jackson St.. Extension, Barn- 

well. 8. C. 29812, Phone 259-3507. 
1. PERSONNEL 

President & General Manager -Joe Wilder. 
2. REPRESENTATIVES 

George T. Hopewell. Inc. 
Atlanta -Busby, Finch & Woods. Inc. 

3. FACILITIES 
1.000 w. days; 740 ke. Non -directional. 
Operation schedule: Sunrise -local sunset. EST. 
FM -ERP 3,000 w.; 101.7 mc. 
Operating schedule: 6 am -11:10 pm. 
Antenna ht.: 310 ft. 

4. AGENCY COMMISSION 
15%; no cash diecounL 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 4b, 4d, 5, Ela, 7b, 8. 
Bate Protection: 15b. 
Basic Rates: 22b, 23a, 24a, 26, 28b. 
Contracts: 40a. 45, 46. 
Comb.; Cont. Discounts: 61b, 82e. 
Cancellation: 71b, 73a. 
Affiliated with Keystone Network. 
Member: Blue Ridge Network and Southeastern Key 
Market Network. 

TIME RATES 
Rates received June 11. 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. () 

1 time.... 40.00 22.50 11.00 8.00 3.50 
13 times.. 39.50 21.50 10.50 7.50 3.40 
26 times.. 38.50 20.50 10.00 7.00 3.30 
52 times.. 37.50 19.50 9.50 6.50 3.20 
18 times.. 96.50 18.50 9.00 6.00 3.10 

104 times.. 35.50 17.50 8.50 5.50 3.00 
t156 times.. 34.50 16.50 8.00 5.00 2.90 () One minute or lea transcription, oral announce- 

ments or station breaks. 
(t) The 158 -time rate is the flat automotive rate. 
not retroactive or subject to rebates. 

BATESBURG (1 AM; 1 FM) 
Lexington County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBLR 
1956 

Media Code 4 242 0945 0.00 
Ridge Broadcasting Corp., Inc., Drawer 410, E. 

Church St., Batesburg, S. C. 29006. Phone 803- 
532-6254. 

I. PERSONNEL 
President -H. Edward Crappa, Sr. 
Station Manager -Jack Dorn. 
Sales Manager -Harriet M. Crappa. 

S. FACILITIES 
5.000 w. days; 1430 kc. Non -directional. 
Operating schedule: 5:57 am -local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
WBLR-FM. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL RATE POLICY 
All contracts are for exclusive use of contracting 
parties. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eft 1/1/68-Rec'd 4/29/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 10 see 

1 z 4.00 2.80 2.00 
52 z 3.50 2.65 1.80 
104 z _......_...._..._ 3.30 2.50 1.70 
156 z _-_.._..-_..._....._..._.... 3.00 2.20 1.60 
260 z 2.90 2.10 1.50 
312 z 2.70 2.00 1.45 
624 x _ 2.50 1.90 1.35 
938 z 2.25 1.66 1.30 
1248 z 2.00 1.50 1.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 z 40.00 22.00 18.00 14.00 8.00 
13 z 35.00 21.00 14.00 12.00 7.00 
26 z 34.00 20.00 13.00 10.00 6.75 
52 z 32.00 19.00 12.00 9.00 6.50 
104 z 30.00 18.00 11.00 8.50 6.00 
158 x 28.00 17.00 10.00 8.00 5.50 
260 z 28.00 15.00 9.00 7.50 5.00 
312 z 24.00 14.00 8.00 7.00 4.75 

WBLR-FM 
1958 

Media Code 4 242 0946 8.00 
Ridge Broadcasting Corp. Inc.. Drawer 410, E. 

Church St., Batesburg, S. C. 29008. Phone 803- 
532-6254. 

I. PERSONNEL 
Tres. & Gen 'l Mer. -H. Edward Crappa, Sr. 
Station Manager -Jack Dorn. 
Sales Manager -George E. Hydrick. 

3. FACILITIES 
ERP 3,000 w.; 92.1 me. 
Operating schedule: 5:57 am -midnight. EST. 
Antenna ht.: 180 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -midnight. For simulcast faeilities see WBLR. 

5. GENERAL ADVERTISING See aided regulations 
Contracts: 400. 

TIME RATES 
Eft 1/1/68-Rec'd 4/29/68. 

6. SPOT ANNOUNCEMENTS 

1in, ea 4.00 
PROGRAM TIME RATES 8. 

I hr 1/2 hr 1/4 hr 
1 z 35 20 18 

BEAUFORT (2 AM; I FM) 
Beaufort County -Map Location E-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBEU 
1954 

Media Code 4 242 1050 8.00 
Beaufort Broadcasting Co., Inc.. Box 951, Hwy. 21, 

Beaufort S. C. 29902. Phone 803-524-3050. 3118. 
STATION'S PROGRAMMING DESCRIPTION 

WBEU: Programmed for general interest. 
ENTERTAINMENT: country and western, 8-7 am. 
Current hits, trend, general popular music 7 am - 
sign -off. Woman's program, 11:15-11:55 am, M -F. 
Swap shop 5 min 7:30 am, 10 min 12:30 pm, M -S. 
Telephone call -in 2-3 pm, M -F. Local military fea- 
tures, discussion 5 min Wed 11:10 am, 30 min Sat 
9:30 am & 6:30 pm. NEWS: 1 newsman, UPI, US 
Weather Bureau, network, hourly at :55. 30 min 
local, state, regional, markets, network 8 cm, noon, 
5 pm, M -F. SPORTS: network 8:25 am & 7:15 pm, 
5 min. 10 min 8:40 pm. Local, 10 min 6:45 am, 8:30 
am, 12:20 pm & 5:30 pm. Live college football, live 
national stockcar races. Ethnic: locally produced 
Negro live music programs, 7-11 am, Sun. Commercial 
facility: van for remote and demonstration use. 
Contact Representative for further details. Recd 
11/29/67. 

I. PERSONNEL 
Station Manager -John M. Trask. Jr. 
Sales Manager -Stephen T. Lindberg. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
1,000 w. days; 960 ke. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% net; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 4a. 4c, 5, 6a, 7a, 8. 
Rate Protection: 10a, 11a, 12a, 13a. 14e, 15a, 15b. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23a, 24e. 25a, 

26, 28a, 28c, 33e. 
Contracta: 40a, 46, 47a, 51a. 
Comb.; Cont. Discounts: 60b, 60d. 69e, 60f, 60g. 80h. 

601. 61a, 61b. 
Cancellation: 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 4 Eft 11/1/67-Rec'd 4/24/68. 

6. SPOT ANNOUNCEMENTS 
I ti 6 ti 12 ti 18 ti 24 ti 30 ti 

1 min. 4.00 3.90 3.80 3.70 3.60 3.50 
30 sec 2.85 2.75 2.65 2.55 2.45 2.35 

7. PACKAGE PLANS 
PER MO: I min 30 see 
100 ti 3.25 2.25 

10 -SECOND QUICKIES 
20 per wk (minimum) fiat, ea 1.50 

W B E U -FM 
1962 

Media Code 4 242 1051 6.00 
Beaufort Broadcasting Co.. Inc., Box 951, Highway 

21, Beaufort. S. C. 29902. Phone 803-524-3050, 
3118. 
STATION'S PROGRAMMING DESCRIPTION 

WBEU-FM: Music programming for adults and 
young adults. 
Film music, showtunes, standards, jazz -oriented pop- 
ular music, folk music, foreign music, semi -classic 
music 5:30 am -8 pm. Features: serious music 8-9 
pm, show and film music 9-10 pm, jazz -oriented, 
middle-of-the-road music 10-11 pm, full length 
opera Sun 8 pm. NEWS: 5 min at :55, 30 min at 
8 am, noon, 5 pm M -F. Contact Representative for 
further details. Recd 7/10/67. 

I. PERSONNEL 
Station Manager -John M. Trask. Jr. 
Sales Manager -Stephen T. Lindberg. 

2. REPRESENTATIVES 
National Time Sales. 

S. FACILITIES 
E1LP 5,900 w.; 98.7 mc. Stereo. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 240 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING Bee Boded regulations 
General: la, 2b, 3a, 4a, 4c, 5, 6a, 7a, 8. 
General Protection: 10a, lia, 12a, 13a, 14e, 15a, 15b. 
Basic Rates: lob, 21a, 21b, 22a, 22b, 23e, 24c, 25a, 

26, 28a, 28e. 33e. 
Contracts: 44a. 46, 47a, 51a. 
Comb.; Cont. Discounts: Bob, 60d, 60e, 60f, 60g, 60h, 

601, 81a, 01b. 
Cancellation: 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American FM Network. 

TIME RATES 
No. 2 Eft' 1/1/88-Rec'd 4/24/68. 

6. SPOT ANNOUNCEMENTS 
I MIN, ROS: Ix 13x 26x 52x 
Ea 2.50 2.00 1.50 1.25 
1 -minute maximum, subject to availability. Station 
limit 10 spots per hour, sponsor limit 1 spot per 
hour. 

7. PACKAGE PLANS 
100 PER MO, ROS: Ea 
52 -week contract .50 
3 -month contract .75 
Minimum package 1.00 

Spot frequencies earned are applicable on the pur- 
chase of spots on WBEU to earn most advantageous 
rate on that station. 

WSIB 
1961 

Media Code 4 242 1155 5.00 
Sea Island Broadcasting Corp. of S. C., 1210 Bound- 

ary St., Beaufort, S. C. 29902. Phone 803-624- 
4700. 

I. PERSONNEL 
Pres. & Gen'I Mgr. -Charles E. Bell. 
Sales Manager -Melvin Shoemaker. 

2. REPRESENTATIVES 
Continental Radio Sales. 
David Carpenter Company. 

3. FACILITIES 
500 w.; 1490 kc. Non -directional. 
Operating schedule: 5:30-12:10 am weekdays; 7:00 
am -11:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 3a, 3b, 3d, 4a, 5, 8a, Tb. 
Rate Protection: 10b, 11b, 12b, 13b, 14a, 15a. 15b. 
Basic Rates: 20b, 21a, 21b, 22b, 23a, 24b, 26, 28b, 

28c, 29a, 29b. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, Ella. 
Cancellation: 70b, Tod, 71a. 
Prod. Services: 80. 82. 
Affiliated with MBS. 
Affiliated with American Information Network. 
10% discount when simultaneous duplicate schedules 
are run with WDOG Allendale, S. C. 

TIME RATES 
Rates effective December 1, 1962. 
Rates received December 3, 1962. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

16-50 ti.._.__.__.._ 1.85 151-200 ti 155 
51-100 U_..._._W 1.75 201-500 ti_. 145 
101-150 tL.._ .......... 1.65 

8. PROGRAM TIME RATES 
5 min. 5.50 1/2 hr..._ 22.00 
1/4 hr 12.00 1 hr......._._..._.__.._ 35.00 

B ELTON 
Anderson County -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHPB 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 242 1260 3.00 
Community Broadcasting Co.. Inc.. Box 426, Belton, 

S. C. 29627. Phone 338-7786. 
I. PERSONNEL 

General Manager -Clyde Laughter. 
Sales Manager -Jack L. Moore. 
Program Director --Matt Phillips. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1000 w. days: 1390 kc. Non -directional. 
Operating schedule: 8:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
Net, agencies add commission to rates shown. 

5. GENERAL ADVERTISING See ended regulations 
General: 3a. 3b, 4b, 9d, 5, 7b, 8. 
Basic Rates: 20a, 22b, 23a. 24b. 25a, 26, 29a. 
Contracts: 40a. 45, 46. 47a, 48. 
Comb.; Cont. Discounts: 80b, 61b, 61c. 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective January 1, 1965. (Card No. 41 

Card received April 19, 1985. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti._.._...._ .............._.. 3.00 104 tt._-._...._.........._-.. 2.25 
13 ti 2.85 156 ti._......_....._.._... 2.05 
26 ti 2.70 260 ti._.._-.__,..._.._..... 1.90 
52 ti 2.55 312 ti 1.70 
72 ti 2 40 520 ti._......._ 1.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 ti.......__..__......_..____... 15.00 20.00 12.00 8.50 
13 ti._.._..__...._....._.._. __... 34.00 19.00 11.50 6.40 
26 ti._..-.._._..__.._........_.._... 33.00 18.00 11.00 8.25 
52 U._..._..._._..._.._...._..__. 32.00 17.00 9.50 5.50 
72 ti _..._...___........_.._... 30.00 15.00 8.50 5.25 
104 ti._ _._..,...-._._......._.. 28.00 13.50 8.00 5.00 
158 ti. . 26.00 12.00 7.00 4.50 
260 tl.- _..___..._......_._.... 23.00 10.00 6.00 4.00 
312 ti.........__......__..__...._... 20.00 8.00 5.50 3.50 

BENNETTSVILLE 
Marlboro County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBSC 
1947 

Media Code 4 242 1365 0.00 
Blg Bend Broadcasting Corp.. Box 639, Bennetta- 

ville, S. C. 29512, Phone 803-479-4061. 
STATION'S PROGRAMMING DESCRIPTION 

WBSC: Programmed for adults 6 am -3 pm. 
Farm news end reports given in 5 min blocks every 
15 min 6-7:30 am. Housewife programs 10 am -noon. 
News every 5 min noon -1 pm. Programmed 3-5:80 
pm for teenager and young adult. News every 5 min 
5:30-8 pm. Country and western music 6-7 am. 1-3 
pm & 6-7 pm. Programmed for Negro 7-10:30 pm 
with local Negro news every half hour for 5 min. 
News and weather programmed every half hour 8 am - 
11 pm. Contact Representative for further details. 
Recd 9/11/88. 

I. PERSONNEL 
President -W. 8. Dodson. 
Vice -Pros. & Gen'l Mgr. -A K. Harmon. 
Sales Manager -O. R. Brown. 

2. REPRESENTATIVES 
T -N Spot Sales, Inc. 

3. FACILITIES 
10.000 w. days 5,000 w. nights. 1550 kc. 

Directional -night only. 
Operating schedule: 6 am -11:15 pm daily. EST. 

4. AGENCY COMMISSION 
None. cil rates net to station.. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3d. 9a, 4d, 5, 6a, 7b, 8. 
Rato Protection: 10e, Ile, 12e, 13e, 14c. 

Basic Rates: 20b, 21a, 21b, 21e, 22a, 22b, 23a, 24b, 
24c, 25b, 26. 27, 29a. 

Contracts: 40a, 44a, 44b, 45. 
Comb.: Cont. Discounts: 82d. 
Cancellation: 70c, 71a. 72. 
Affiliated with MBS Radio Network. 
Member: Tobacco Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Elf 1/1/87 -Reed 12/5/86. 
AA -Mon thru Sat 6-9 am & noon -1 pm. 
A --All other times. 

8. SPOT ANNOUNCEMENTS 
I MIN: Ix 269 1049 260x 3I2x 624x 1000x 
AA__ 3.50 3.30 2.95 2.65 2.40 2.30 1.80 
A. 3.00 2.75 2.45 2.20 1.95 1.75 1.50 
30 sec: 80% of 1 Loin. 10 sec: 50% of 1 min. 
AA and A spots may be combined to earn larger 
frequency discount. 

7. PACKAGE PLANS 

PER WK EA: 
ROS 

loti 25t1 5001 
1 min. -_...._.........._.._..-........_.._... 2.60 2.00 1.60 
30 sec...--- --- --- ..............-..----- --... 2.00 1.60 1.30 
ROB spots scheduled at elation's discretion. 
May not be combined with other spots to earn larger 
frequency discount. 

8. PROGRAM TIME RATES 
AA and A: ix 26x 104x 260* 812x 
1 hr. 42.50 39.75 35.60 32.25 28.00 
1/2 hr._....._....-_... 27.50 25.25 21.00 18.75 15.50 
1/4 hr. 15.50 14.00 9.25 7.75 6.60 
10 min...._...- 13.50 12.00 9.00 6.60 5.50 
5 mis _...._.._ . 5.00 4.75 4.25 3.75 3.25 
Program sponsors earn 312x rate for spots. 

B ISHOPVILLE 
Lee County -Map Location E-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAGS 
1954 

Media Code 4 242 1470 8.00 
Lee County Broadcasting Co., Box 168, BlshoDville, 

S. C. 29010. Phone 803-484-5415. 
I. PERSONNEL 

Owner & General Manager -Emory H. Bedenbaugh. 
2. REPRESENTATIVES 

Harry J. Cannon. 
3. FACILITIES 

1,000 w. days; 1380 Ire. Non -directional. 
Operating schedule: . EST. 

4. AGENCY COMMISSION 
15/0 tune only 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4e, 4d, 5. 60, 7b, 8. 
Rate Protection: lab, 11b, 12b, 13b, 14b. 
Basic Rates: 22b. 23a, 24b, 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 81a, 61b. 
Cancellation: 70a. 70e, 71a, 73a. 
Affiliated with the Keystone Broadcasting System. 
Member: Tobacco Radio Network and Southeastern 
Key Market Network. 

TIME RATES 
Rates effective January 1, 1954. (Card No. 1.) 

Card received June 1, 1954. 
Rev. (Ann.) rates received December 2, 1960. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 time 8 50 104 times 2 60 
26 times 3.25 156 time 2.25 
52 times_._ 8.00 812 times 2.00 

8. PROGRAM TIME RATES 
hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time._. 45.00 27.00 18.00 12.00 9.00 
13 times_ 42.75 25.65 17.10 11.40 8.55 
26 times.. 40.50 24.30 16.20 10.80 8.10 
52 timer . 38.25 22.95 15.30 10.20 7.65 
78 times.. 36.00 21.80 14.40 9.60 7.20 

104 times.. 33.75 20.25 13.50 9.00 6.75 
158 times.. 31.50 18.90 12.60 8.40 6.80 
260 times.. 30.40 18.25 12.15 7.80 6.10 
312 times.. 29.25 17.55 11.70 7.20 5.85 

CAMDEN 
Kershaw County -Map Location E-5 

See SRDS consumer market map and data at beglin- 
ning of the State. 

WACA 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 242 1575 4.00 
Camden Broadcasting Corp.. Camden, S. C. 29020. 

Phone 80. 
I. PERSONNEL 

President -H. B. Bowden. 
General Manager -Tom Richards. 
Program Director -Robin Richards. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1000 w. days; 1590 ke. Non -directional. 
Operating schedule: Sun 7:30 am -6:30 pm: weekdays 
6:00 am -7:30. EST. 

4. AGENCY COMMISSION 
Time only: 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, 8a, 71), 8. 
Rate Protection: 10a, 1Ic, 12c, 13e, 14c. 
Basic Rates: 20b, 21a, 21b, 21e, 21d. 22a, 22b, 23a, 

24b, 25a, 28, 28a, 33b. 
Contracta: 40a, 42a, 42c, 44a, 44b, 45, 46, 47d, 48, 

61b. 
Comb.: Cont. Discounts: 60a, 60e, 60d, 61a, 61b. 
Cancellation: 70a, 70c, 71b, 72, 73e. 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective January 1, 1960. 
Rates received October 8. 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. (0) 

1 time.... 40.00 26.00 16.00 8.00 3.50 
26 times_ 57.50 24.00 14.50 7.00 3.25 

104 times.. 35.00 20.00 12.00 6.20 2.55 
158 times_ 30.00 18.50 11.00 5.60 2.30 
312 times.. 27.00 18.00 9.00 3.85 1.66 () Spots -one minute or less. 
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CAYCE 
Lexington County -Map Location D -S 

See SRDS consumer market map and data at begin- 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Sat 7 pm -midnight. 
A -All other times. 

FIXED POSITION 
1 MINUTE 

ning of the State. PER WK: I ti 6ti 12tí 18ti 24tI 3011 3601 
PER YR: Ix 26x 52x I56x 312x 300x 8000x 

See Columbia AA 
A 

5.00 
4.00 

4.40 
3.60 

4.00 
3.20 

3.80 
3.00 

3.40 
2.80 

3.00 
2.40 

2.60 
2.00 

(including Cayce) AA 
30/20 SECONDS 

4.00 3.60 3.20 3.00 2.60 2.40 2.00 
A 3.20 3.00 2.80 2.40 2.00 1.80 1.60 

CHARLESTON (6 AM; 3 FM) 
(including North Charleston) 
Charleston County -Map Location F-8 

dee BRDS consumer market map and date at beginning 
of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

dff 

WCSC 
1930 

CHARLESTON 

mcgavren-guild 
pgw radio, inc. 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 242 1680 2.00 
John M. Rivers, Box 186. 485 E. Bay St.. Charleston. 

S. C. 29402. Phone 803-722-7611. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -John M. Rivera. 
Station & Nat'l Sales Mgr. -James K. Whitaker. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5.000 w.: 1390 ke. Directional -night only. 
Operating schedule: 6-12:15 am. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertioing Standards apply. 
General: la, 2a, 3a. 9a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10h. 11b, 12b, 13b, 14b. 15a. 
Basic Rates: 20b. 21b, 22a, 22b, 23a, 24b, 25a. 26, 

27. 28a, 29a. 32b. 33a. 
Contracts: 40a, 41. 42b, 424, 44b, 45, 46. 470. 

49, 510. 
Comb.: Cont. Discounts: 80b, 60g. 601. Ola, 82d. 
Cancellation: 70a, 70c, 71a, 73a. 73b. 
Prod Services: 80. 82. 
Affiliated with CBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 18 Eff 2/1/68-Rec'd 2/19/68. 
AAA -Mon thru Sat 6-9:30 am & 9-6:30 pm. 
AA -Mon thru Sat 9:30 am -4 pm; Sun all day. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE -FIXED POSITION 

PER VR: 
Ix 26x 52x 156x 312x 500x 1000x 

PER WK: 
I ti 8 ti 12 ti 18 ti 24 ti SO tI 36 ti 

AAA 14.00 12.00 11.00 10.00 8.00 7.00 6.00 
AA.... 12.00 10.00 9.00 8.00 7.00 6.00 5.00 

30/20 SECONDS -FIXED POSITION 
AAA 11.00 9.60 8.80 8.00 8.40 5.60 4.80 
AA.... 9.60 8.00 7.20 6.40 5.60 4.80 4.00 
30 sec: 60% of applicable 1 -min. 
10 sec: 50% of 1 -min. 
A rate: 50% of applicable AA rate. 
1 -minute and/or 30 -second spots may be combined 
with 10 -second spots to earn discounts for 10 -second 
spots only. 

7. PACKAGE PLANS 
ROS MONTHLY PLANS 

I min 30 see 20 see 10 see 
100 tL 350.00 280.00 230.00 200.00 
50 tL 210.00 
20 tL 92.00 _..._ ,.-....... 

ROS WEEKLY PLANS 
50 t1 25 t1 15 ti 

1 min. 190.00 100.00 61.50 
30 sec 160.00 80.00 49.50 

LONG WEEKEND PLANS - 
SAT, SUN, MON, TUES 

I min 30 see 10 see 
90 ti 140.00 112.00 80.00 
20 ti 80.00 60.00 50.00 

8. PROGRAM TIME RATES 
Ix 26x 52x 156x 260x S12x 

1 hr 120 100 80 70 65 80 
1/2 hr 70 50 45 38 34 03 
1/4 hr _ 90 30 25 20 17 16 
5 min. ......... _...._ 21 16 14 12 11 10 

WCSC-FM 
1948 

R.AiB 
Media Code 4 242 1681 0.00 
John M. Rivers, Box 186, 485 E. Bay St.. Charles- 

ton, S. C. 29402. Phones 803-723-8371, 722-7611. I. PERSONNEL 
President -John M. Rivers. 
Station Manager -James K. Whitaker. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
ERP 75,000 w. (horiz.), 75,000 w. (vert.); 98.9 mc. 
Stereo. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 700 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL RATE POLICY 
FM schedules may be combined with schedules on 
WCSC for maximum discounts on FM only. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 3/68 -Reed 3/20/68. 

7. PACKAGE PLANS 
RPER 

MO, EA: 40 60 t( 100 tif 160 Si 200 ti 
1 min 2.50 2.30 2.00 1.80 1.60 
30 sec 2.00 1.80 1.60 1.40 1.30 

ROS MONTHLY 1 A DAY PLAN 
1 spot daily in different time each day or night, 
average of 30 spots per mo: 
1 min, ea 2.60 30/20 see, ea_ 2.10 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 26+ wk -10% 
FM ROS spot plana may be combined with ROB spot 
plans on AM for maximum earned rate on FM, but 
not on AM. 

8. PROGRAM TIME RATES 
lx 26x 52x I56x 260x 

1 hr 45 35 25 
1/2 hr 25 

40 
20 18 14 

18 min 17 16 11 12 10 
Programa end spots may not be combined for fre- 
quency discounts. 

10. SPECIAL FEATURES 
2 -min vignettes -1-1/2 x earned 1 -min rate. 
Includes open, close and 1 -minute spot. 

WKTM (FM) 
1962 

NORTH CHARLESTON 

time sales inc. 

Media Code 4 242 1785 9.00 
KTM Broadcasting Corp., Box 5758. Aragon SL, 

North Charleston, S. C. 29406. Phone 803-747- 
5225 
STATION'S PROGRAMMING DESCRIPTION 

WKTM (FM): Adult programmed. Middle-of-the-road 
music 6 am -12M M -Sat. Sun middle-of-the-road 
music 7 am -9 pm. complete Broadway show produc- 
tion featured 9 pm. symphony programmed featuring 
music by famous artists and composers 10 pm -12M. 
Commercial activity limited to four 1 minute an- 
nouncements each hour. Contact Representative for 
further details. Reed 8/7/87. 

I. PERSONNEL 
Pres.. Gen'l & Sales Mgr. -Ansley D. Cohen. Jr. 
Program Director -Jay Mullen. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
South -David Carpenter Company. 

3. FACILITIES 
ERP 6.000 w.; 102.5 mc. Stereo. 
Operating schedule: 6:00 am -midnight. EST. 
Antenna ht.: 220 ft. shove average terrain. 

4. AGENCY COMMISSION 
15% on time- no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
AM facilities: WNCG. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective May 1. 1965. 
Rates received July 1. 1965. 

6. SPOT ANNOUNCEMENTS 
1 ti 14 ti 27 U 53 ti 105 ti 157 ti 

Spot ..._.._... 5.00 4.60 4.20 3.80 3.40 3.00 

WNCG 
1960 

NORTH CHARLESTON 

me sales inc. 

Media Code 4 242 1890 7.00 
KTM Broadcasting Company, Box 5758. North 

Charleston. S. C. 29408. Phone 803-747-5225. 
STATION'S PROGRAMMING DESCRIPTION 

WNCG: Programmed for adults. 
Middle-of-the-road music. NEWS: every half hour. 
Stock market reports twice daily. Marine and harbor 
weather forecasts twice daily. 2 sports shows daily. 
UPI audio and local news inserts regularly through- 
out day. Remote broadcasts of interest when war- 
ranted. Medical news reports daily. Station sub- 
scribes to AP, UP and UPI audio news services and 
maintains a local news department. Features air per- 
sonalities during regular shifts throughout day. Sta- 
tion adheres rigidly to format of middle-of-the-road 
music and local, national and international news re- 
porting. Contact Representative for further details. 
Recd 8/2/67. 

I. PERSONNEL 
Gen'1 & Sales Mgr. -Ansley D. Cohen, Ir. 
Mgr. & Prog. Dir. -Jay Mullen. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
South -David Carpenter Company. 

3. FACILITIES 
500 w. days; 910 he. Non -directional. 
Operating schedule: 8:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la. 3b. 4a, 4d, 5. 6a. 7b. 8. 
Rate Protection: 10h. llb, 12b. 
Basic Rates: 22b. 23a. 24b, 26, 28a. 29a. 
Contracts: 90a. 42b, 48, 47a. 
Comb.; Cont. Discounts: 60b. 60k, 81a. 01b, 61c, 

62b. 
Cancellation: 70a. 70c, 715, 73a. 
FM facilities WKTM (FM). 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective May 1, 1965. 
Rates received July 1, 1965. 

7. PACKAGE PLANS 

PER WK: 1 min 
20/30 
sec 

8/10 
sec 

5 ti 5.50 4.40 2.75 
10 ti 5.00 4.00 2.50 
20 ti 4.50 3.80 2.25 
30 ti 4.00 3.20 2.00 
90 ti 3.50 2.80 1.75 

DISCOUNTS 
26 wk. 
Continuous advertisers earn retroactive discounts. 
Non -continuous advertisers earn weekly discounts, but 
no retroactive rebates are applied. 
All lengths of announcements combine to earn fre- 
quenry. 

10. SPECIAL FEATURES 
Headlines and weather on the hour; 1 minute sporta 
line -up -1 -minute rate plus 1.00. 
5 -minute news on the half hour, flat.._._ 8.00 
News rate includes production charge of 1.00. 

WOKE 
1946 

CHARLESTON 
Media Code 4 242 1995 4.00 
Weaver Broadcasting Corp.. Box 183. 152 Market 8t., 

Charleston. S. C. 29402. Phone 803-723-1643. 
STATION'S PROGRAMMING DESCRIPTION 

WOKE: Programmed for adults and young adults. 
Network or wire or local news twice an hour sign -on - 
sign -off. MUSIC 50% albums, 50% singles. includ- 
ing current hita, trend, general popular music, show - 
tunes, standards, Jazz and country -rock oriented music. 
SPORTS network and local college and high school 
football and basketball play-by-play, auto races, 
daily studio aportscaats. COMMERCIAL POLICY: 
18 minutes of commercials permitted per hour. PER- 
SONALITIES available for remote pickups from 
stores, shopping centers, fairs, openings and show- 
rooms. Consult Representative for further details. 
Rec'd 7/10/67. 

I. PERSONNEL 
Owner & Gen'l Mgr. -Harry C. Weaver. 

2. REPRESENTATIVES 
Florida -Advertising Representatives. Inc. 

3, FACILITIES 
1000 w. dan, 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0: payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 3a, 4a. 9d. 5, 6a, 8. 
Rate Protection: 100. lia, 120. 13a, 14a. 
Basic Rates: 20b, 21a, 22a, 23a, 22b, 25b, 28. 

280, 28c, 29b. 
Contracts: 40a, 41, 92d, 44b. 45, 46. 47e, 48, 49. 

50. 51a. 
Comb.; Cont. Discounts: 00a, 00c, 80e, 615, 62a. 
Cancellation: 700. 70e, 71a, 72. 
Prod. Services: 81. 82. 
Affiliated with NBC Radio Network. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 1/1/68 -Reed 11/29/67. 
A-6 am -10:30 pm. 
B -All other times with 50% discount on rate. 

6. SPOT ANNOUNCEMENTS 
GUARANTEED POSITION 

I min 30 see I min 30 see 
1 z. 6.00 4.50 260 z 4.60 3.45 
26 x.....-....... 5.80 4.25 312 z 4.40 3.30 
52 x...___..- 5.60 4.05 520 z.._.......__ 4.20 3.10 
104 z_. 5.10 3.85 1040 z._._....-_ 3.75 2.80 
156 x 4.90 3.80 1560: _ 3.30 2.50 
10 second quickies -50% of earned 1 minute rate. 

7. PACKAGE PLANS 
MODERN RADIO PACKAGES 

6 am -6 
A -OK -15 spots within 24 brap(11 min 61.50; 30 

65. 

sec 

00)42.60) 
Count Down -25 spots per wk (1 min 90.00; 90 sec 

Blast Off -50 spots per wk, 150.00 (30 sec 110.00; 
10 sec 90.00) 
In Orbit -100 spots within 1 mo (1 min 250.00; 30 
sec 175.00) 
Moon Shot -300 spots within 1 mo, 1 min only - 
500.00. 

8. PROGRAM TIME RATES 
1 NR: Ix 26x 52x 104x 158x 260x 312x 

A 50.00 48.75 47.50 45.00 40.00 35.00 30.50 
B 25.00 24.38 23.75 22.50 20.00 17.50 15.25 

1/2 ht: 70% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

WPAL 
1947 

CHARLESTON 

DORE & ALLEN, INC. 

A Nodded Station 
Media Code 4 242 2100 0.00 
WPAL, Inc., 1717 Waimea Rd., St. Andrews Par- 

rish. Charleston. 8. C. 29407. Phone 803-766-5584. 
I. PERSONNEL 

General Manager -Bob auntie. 
Chief Engineer -Joe Sacco. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
South. Southwest -Dora Clayton Agency, Inc. 

S. FACILITIES 
1.000 w, days; 730 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time and talent charges. 

5. GENERAL ADVERTISING See Boded regulation§ 
General: lb. 2b, 3a, 3b. 3c, 3d, 4a, 4d, 5, ea, 7b, 8. 
Rate Protection: 10b, lib. 12b, 13b. 14b, 15b. 
Basic Rates: 20b, 210. 22b, 23a, 24a, 29b, 24e, 250, 

28, 27. 28a, 28e. 29s, 33b. 
Contracts: 40a, 41, 92b, 44a, 49b, 45, 46, 47a, S1b. 
Comb.; Cont. Discounts: 80d, 60f, 00h, 60L 

SOUTH CAROLINA 
Cancellation: 70a, 70c, 710. 72, 73a, 73b. 
Prod. Services: 80. 
Member: Speidei Broadcasters, Inc. 

TIME RATES 
No. BI ER 7/1/68-Rec'd 6/3/68. 

AA -Mon thru Sat 6-9 am; Mon thru Fri 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WK: Its 6íi 12t1 18 ti 24t1 30 ti 
1 snk 11.00 9.00 8.00 7.50 7.00 6.50 
7 wk 10.50 8.50 7.50 7.00 6.50 6.25 
13 ..... 10.00 8.00 7.00 6.50 6.25 6.00 
26 wk 9.50 7.50 8.50 6.25 6.00 5.75 
52 wk 9.00 7.00 6.25 6.00 5.75 5.50 

CLASS A 
1 wk ....... 9.00 7.50 6.50 8.25 6.00 5.75 
7 wk 8.50 7.00 6.00 5.75 5.50 5.25 
13 wk 8.00 8.50 5.75 5.50 5.25 5.00 
26 wk 7.50 6.00 5.50 5.25 5.00 4.75 
52 w$ 7.00 5.50 5.25 5.00 4.75 4.50 

30 SECONDS 
CLASS AA 

I ....... 8.80 7.20 6.40 6.00 5.60 5.20 
7 wk 8.90 6.80 6.00 5.60 5.20 5.00 
13 salt ..... 8.00 6.40 5.60 5.20 5.00 4.80 
26 wk_ 7.60 6.00 5.20 5.00 4.80 4.60 
52 wk 7.20 5.60 5.00 4.80 4.60 4.40 

CLASS A 
1 wk ...... 7.20 6.00 5.20 5.00 4.80 4.60 
7 wit ....... 6.80 5.80 4.80 4.60 4.40 4.20 
13 wk 6.90 5.20 4.60 4.90 4.20 4.00 
26 wk 6.00 4.80 4.90 9.20 4.00 3.80 
52 wk 5.60 4.40 4.20 4.00 3.80 3.60 
ID's -50% of 1 -min. 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 26x 52x 156x 260x 500x 
1/4 hr 30.00 28.00 28.00 24.00 22.00 20.00 
5 min. 23.00 22.00 21.00 20.00 19.00 18.00 

CLASS A 
1 hr 60.00 56.00 54.00 50.00 47.00 94.00 
1/2 hr 37.00 34.00 32.50 29.50 28.00 28.50 
1/4 hr 24.00 21.50 20.20 17.60 16.30 15.00 
5 min. 17.50 15.20 19.05 11.75 10.60 9.45 

WQSN 
48 

CHARLESTON TON 
Media Code 4 242 2205 7.00 
Low Country Broadcasting Co., Box 891, 42 Tenth 

Ave., Charleston, S. C. 29402. Phone 803-722- 
2652. 

I. PERSONNEL 
President -Barry Winton. 
General Manager -Doug Randall. 
Operations Manager -Ron Childers. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

S. FACILITIES 
1,090 w. days, 250 w. nights; 1450 he. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: lb, 2a. 2b, 3a, 3b, 3c, 3d, 40, 9d, 5, 6a, 7h. 
Rate Protection: 10g, 11g, 12g. 13g. 14g. 
Basin Rates: 200, 21a, 21b. 21e, 

29b, 24e, 25a, 26, 27, 28a, 
32b, 33c. 

21d, 
28e, 

22a, 
29a, 

23a, 
29b, 

24a, 
30, 

Contracts: 90e, 41, 42a, 42c. 43, 
97a, 48, 49, 50, 51a, 51c. 

44a, 44b, 45, 98, 

Comb.; Cont. Discounts: 80b, 60d, 60e, 60f, 00h, 601 
61a. 62b, 62d. 

Cancellation: 700, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
ER 8/1/68 -Reed 6/28/68. 

AAA -Mon thru Sat 6-9 am & 4-7 pm. 
AA --Mon thru Sat 9 am -4 pm; Sun all day. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: 1 min 30/20 IO see 
1 ti 16.00 12.80 8.00 
12 ti 15.00 12.00 7.50 
18 ti 14.00 11.20 7.00 

CLASS AA 
1 tL 19.00 11.20 7.00 
12 ti.. 13.00 10.40 6.50 
18 ti 12.00 9.60 6.00 

CLASS A 
1 ti 10.00 8.00 5.00 
12 ti 9.00 7.20 4.50 
18 ti 8.00 6.40 4.00 

8. PROGRAM TIME RATES 
5 -min -1-1/2z applicable 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 

WTMA WTMA-FM 
1939 1945 

CHARLESTON 

The Eastman Station 
R A B 

Media Cade 4 242 2310 5.00 
The Atlantic Coast Broadcasting Corp. of Charleston, 
1 Radio Park, Orange Grove Rd., Charleston, B. C. 

29411. Phone 803-556-5660. 
I. PERSONNEL 

President -Charles E. Smith. 
General Manager -H. Haywood Corbett. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 13S0 ke. 

Directional -night only. 
Operating schedule: 5:00-1:00 am Mon thru Sat; 6:00 
am -midnight Sun. 
FM FACILITIES 
ERP 15.000 w.: 95.1 me. 
Antenna ht.: 432 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time. 
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SOUTH CAROLINA 
Charleston -W T M A, W T M A-FM-Cont'd 
5. GENERAL ADVERTISING See coded regulation 

General: la. 2a, 3a, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Ratea: 22a, 22b, 23a, 25a, 29a. 
Contracts: 40a, 92a, 45, 46. 48. 
Comb.: Cont. Discounts: 60e, 60k, 62b. 
Cancellation: 70a, 70e. 71a. 73a. 
Affiliated with SIBS and Easusan Radio Networks. 

TIME RATES 
No. 3 Eft 6/15/68-Rec'd 5/31/68. 

I -Mon thru Sat 6-10 am. 
II -Mon thru Sat 3-7 pm. 
III -Mon thru Sat 10 am -3 pm & 7-10 pm. 
IV -Mon thru Sat 5-6 am & 10 pm -midnight; Sun 
all day. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER W K : I min 30 see 10 see 
1 ti 19.00 15.20 9.50 
12 ti 18.00 14.40 9.00 
18 ti. 17.00 13.60 8.50 

SECTION II 
1 ti... 17.00 13.60 8.50 
12 t1 18.00 12.80 8.00 
18 ti 15.00 12.00 7.50 

SECTION III 
1 ti. _ 15.00 12.00 7.50 
12 ti 14.00 11.20 7.00 
18 ti 13.00 10.40 6.50 

SECTION IV 
1 ti 13.00 10.40 6.50 
12 U. 12.00 9.60 6.00 
18 ti. 11.00 8.80 5.50 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -4% 52 wk -8% 
All spots and packages are cross -combinable for fre- 
quency discount except Best Buy Plan. 

7. PACKAGE PLANS 
BEST BUY PLAN 

30 ti (6I, 6II, 12III, 6IV), ea _ 12.50 
15 ti (3I, 3II, 6III, 3IV), ea 13.50 
Not combinable with other weekly plans for added 
frequency. 

8. PROGRAM TIME RATES 
5 -min -1-1/2x applicable 1 -min. 

RATEHOLDER 
Minimum wkly ached of 6 1 -min spots 6 am -midnight 
Mon thru Sun necessary to maintain consec wk adver- 
tising (or spots equivalent in length and wkly fre- 
quency to the existing ached. 

CHERAW 
Chesterfield County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCRE 
1959 

Media Code 4 242 2415 2.00 
Dispatching Broadcasting Company, Box 631, U. S. 

Highway 1 South, Cheraw, S. C. 29520. Phone 803- 
537-7887. 

I. PERSONs'4L 
General Manager -Wayne B. Sawyer. 
Station Manager -Z. V. Gwynn. 
Sec'y & Trees. -Joe Rink. 

2. REPRESENTATIVES 
T -N Spot Sales. 

3. FACILITIES 
1000 w. days; 1420 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 4a, 9d, 5, 6a, 8. 
Rate Protection: 10c, Ile. 12c, 13c, 14e. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 28a, 29a. 
Contracts: 45. 46. 
Comb.; Cont. Discounts: 60k, 61a, 6lb, 61e. 62b. 
Cancellation: 73a. 
Member: Tobacco Radio Network. 

TIME RATES 
Rates effective 

Rate» received July 7. 1981. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 
nr. 

1/2 
hr. 

1/4 
hr. 

10 
min. 

5 
min. 

100 
sods. 

1 time.._. 38.50 23.50 15.40 11.50 7.70 8.50 
13 times.... 86.50 21.80 14.65 11.00 7.80 3.80 
26 times.... 34 50 20.80 13.45 10.40 6.95 8.15 
52 times._. 32.70 19.60 13.10 9.80 6.55 3.00 

104 times.._ 30.80 18.50 12.30 9.25 6.15 2.80 
156 times._ 28.95 17.30 11.50 8.85 5.45 2.50 
312 times.... 27.00 16.15 10.80 8.10 5.40 2.40 

CHESTER 
Chester County -Map Location D-4 

See SItDS consumer market map and data et begin- 
ning of the State. 

WGCD 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 242 2520 9.00 
Dispatch Broadcasting Co., Box 748, Harris St., 

Chester. S. C. 29706. Phone 803-385-2171. 
I. PERSONNEL 

President -Charles Sink. 
General Manager -Wayne B. Sawyer. 
Ser'y. & Treas.-Joe S. Sink. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Southern Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days: 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 5:00-11:00 pm. EST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See coded regulations 
General: le. 3a. lb. 4a, 4d, 5, 6e, 8. 
Rate Protection: 10b, llb. 
Basic Rates: 23a, 24b, 26, 28b, 29a. 
Contracte: 40a, 92b, 45, 46. 
Comb.: Cont. Discounts: 60a, 61e, 61b, 62b. 62e. 
Cancellation: 70a. 70e, 71b, 73a. 
Affiliated with NAS. and Keystone Radio Networks. 
Member: Southeastern Key Market Network. 

TIME RATES 
ER -Reed 1/3/68. 

6. SPOT ANNOUNCEMENTS 
13x 26x 52x 1041 156x 260x 312x 

1 min 3.00 2.90 2.80 2.70 2.60 2.50 2.40 
8, PROGRAM TIME RATES 

13x 26x 52x 104e 156x 260x 312x 
1 hr 38.00 36.00 34.00 32.00 30.00 28.00 26.00 
1/2 hr 23.75 22.50 21.25 20.00 18.75 17.50 16.25 
1/9 hr 16.00 15.00 14.00 13.00 12.00 11.00 10.00 
5 min. 7.60 7.20 6.80 6.40 6.00 5.60 5.20 

CLINTON 
Laurens County -Map Location C-5 

See SRDS consumer market map and data et begin- 
ning of the State. 

WPCC 
1957 

Media Code 4 242 2625 6.00 
Radio Station WPCC. Inc.. Box 663, Clinton, S. C. 

29325. Phones 803-833-1562. 3. 
STATION'S PROGRAMMING DESCRIPTION 

WPCC: Programmed for young adults and adults 7 
em -1 pm including "top 50" music, news at :55. 
headlines at :20 & :40. Music programmed for young 
adults 3 pm -sign -off with "top 50" music, news at 
:55. headlines at :20 & :40. 5-7 am & 1-3 pm 
country and western music. Air personality handles 
all segments. NEWS:. at :55, headlines at :20 & :40. 
Weekends primarily "top 50", same news. MUSIC: 
"top 50" music formatted and programmed by pro- 
gram director, country and western by DJ's. 3 man 
news department, 7 DJ's. Contact Representative for 
further details. Recd 7/12/67. 

I. PERSONNEL 
Gen'i Mgr. & Sery.-0. P. Haynes. 
Prog. Dir. & Com'i Mgr. -Dan Lynch. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1,000 w. days: 1410 ke. Non -directional. 
Operating schedule: 5:00 a.m, to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 9a, 9d, 5, 6a, 7a, 8. 
Rate Protection: 15h. 
Basic hates: 20h, 21b, 22a, 25a, 26, 28b, 28r. 
Contracts: 41, 92b, 42d. 49a, 95, 46, 47a, 48, 49. 50. 

51a, 51e. 
('otnts.; Cont. Discounts: 60a, 60e, 601, 62b, 62d. 
Cancellation: 70h, 70d, 71e, 73b. 
]'rod. Services: 80, 81, 82. 
Affiliated with KBS Radio Network. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff Rec'd 7/3/87. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 z 5.00 3.75 104 z..._......_... 4.40 3.15 
13 z 4.85 3.60 156 x . 4.25 3.00 
26 z 4.70 3.45 260 z..._.._ 4.10 2.85 
52 z 4.55 3.30 312 x.. . 3.95 2.70 

7. PACKAGE PLANS 
I min 30 see 

100 ti per mo _._.._.._... 300. 175. 
100 ti in 2 wks ......................._.._......_.._.._... 250. 125. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 5 min 

1 x _.... 50.00 29.00 19.00 7.50 
13 z 47.50 28.50 18.50 7.25 
26 z 46.00 28.00 18.25 7.00 
52 z 44.00 27.50 18.00 6.75 
104 z 42.50 27.00 17.75 8.50 
156 z 41.00 26.50 17.50 6.25 
260 e 40.00 26.00 17.25 6.00 
312 e 39.00 25.50 17.00 5.75 
629 z 30.00 20.00 15.00 4.00 

COLUMBIA (6 AM; 2 FM) 
(including Cayce) 

Richland County -Slap Location E-5 
See SUDS consumer market map and data at begin 
sing of the State. 

Stations contiguous to the major city are consolidated 
-rader the major city heading. This is not to imply 
tint all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine e -tent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

WCAY 
1958 

CAYCE 
Media Code 4 242 2730 4.00 
Lexington County Broadcasters, Box 335. 1303 State 

St., Cayce. S. C. 29033. Phone 803-256-2000. 
STATION'S PROGRAMMING DESCRIPTION 

WCAY: Programmed primarily for adults. 
Farm, entertainment 5-6 am employing personality, 
agricultural weather, market report, country music. 
Entertainment 6-10 am, employing personalities, na- 
tional, local news, weather, country music, local in- 
terest discussions. Entertainment, Information for 
housewife, suburban area news 10 am -3 pm, country 
music, personality. Farm 12:30-1 pm, 3 reporters, 
agricultural weather, market reports, general farm in- 
formation. Entertainment 3 pm -sign -off. traffic re- 
ports, personality, country music, local and national 
news, weather, national sports. M -Sat country music 
90%; religious music 10%. Sun religious programs 
and music 60%. country music 40%. Facilities: 3 
studios, remote show wagon with mobile stage, 2 man 
news, remote facilities, UPI, and weather wire, re- 
cording facilities. Contact Representative for further 
details. Reed 7/31/67. 

I. PERSONNEL 
President -J. Olin Tice, Jr. 
Exec. Dir. & Gen'l Mgr. -J. Olin Tice. Sr. 
National Sales Manager -J. O. Tice, Jr. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
David Carpenter Company. 
J. Olin Tice, Jr. Sta. Sales Office: See Reps & 5/O 

pages. 
3. FACILITIES 

500 w. days; 620 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3b, 3d, 9a, 5, 6a, 8. 
]tale Protection: 121, 14a. 
Basic Rates: 20a, 21a, 21d, 23a, 24a, 25e. 32a. 
Contracta: 40a, 41, 92b, 45, 46, 97a, 48, 51e, 51b. 
Comb.; Cont. Discounts: 60a, 60c, 60d. 60g, 60i. 
Cancellation: 70e, 71a, 72, 73b. 
l'rod. Services: 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
Elf 12/15/66-Rec'd 2/9/67. 

7. PACKAGE PLANS 
1 MINUTE 

PER CONSEC W K:I wk 4 wk 13 wk 26 wk 52 wk 
1 ti 14.00 13.00 12.00 11.00 10.00 
5 tí 13.00 1'!.00 11.00 10.00 9.00 
10 ti...._...._ 12.00 11.00 10.00 9.00 8.00 
15 ti 11.00 10.00 9.00 8.00 7.50 
20+ ti 10.00 9.00 8.00 7.50 -- 

30 SECONDS 
1 ti 11.00 10.50 9.50 8.50 7.50 
5 ti 10.00 9.50 8.50 7.50 8.50 
10 ti 9.00 8.50 7.50 6.50 5.50 
15 ti 8.00 7.50 6.50 5.50 5.00 
20+ ti 7.00 6.50 5.50 5.00 _...... 

WCOS 
1939 

COLUMBIA 

MIME RMPRMMMNTATIVMM.ING. 

Subscriber to the NAB Radio Code 
Media Code 4 242 2835 1.00 
WOOS. Inv.. Box 748, Cornell Arms Bldg., Columbia. 

S. C. 29202. Phone 803-252-2177. 
I. PERSONNEL 

Pres. & Gen'] Mgr. -George H. Buck, Jr. 
Commercial Manager-Je/e E. Plummer. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

S. FACILITIES 
1.000 w.: 1400 kc. Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: ltd, Ild, 12d. 
Contracts: 40e, 95. 
Comb.; Cont. Discounts: 60e. 

TIME RATES 
Rates effective July 1, 1965. (Card No. 6.) 

Card received June 14, 1965. 
Class AAA -6:00-9:00 am and 4:00-7:00 pm Mon 
thru Set. 
Class AA -9:00 am -4:00 pm Mon thru Sat; 6:00 am. 
7:00 pm Sun. 
Class A -All other times. 

We sell quality, a 
lot of merchandising, 
and 36 years of 
popular acceptance. 

Not quantity for 
quantity's sake. 

And it sells . . e 

because the listener 
with the purchasing 
power believes WIS. 

Check this out with 
McGavren-Guild-PGW 
RADIO INC.... and 
enjoy your future 
successes. 

LUMBIA 

COSMOS 

SOUTH CAROLINA 
NBC 560 KC 5,000 WATTS 

6. RICHARD SHAFTO. PRES. C. UMAR CUFTON. GUI. HER. 

B, SPOT ANNOUNCEMENTS 
CLASS AAA 

1 min 30 see 20 sec 10 sec 
1 ti 15.00 12.00 10.50 7.50 
52 ti 14.00 11.20 9.80 7.00 
104 ti 13.00 10.40 9.10 6.50 
156 ti 12.00 9.60 8.40 6.00 
260 ti 11.00 8.80 7.70 5.50 
520 ti 10.00 8.00 7.00 5.00 
1040 ti 9.00 7.20 6.30 4.50 

CLASS AA 
1 ti 12.00 9.60 8.40 6.00 
52 ti 11.50 9.20 8.05 5.75 
104 ti 11.00 8.80 7.70 5.50 
156 ti 10.00 8.00 7.00 5.00 
260 ti 9.00 7.20 6.30 4.50 
520 ti 8.00 6.40 5.60 4.00 
1040 ti 7.00 5.60 4.90 3.50 

CLASS A 
I ti 7.50 6.00 5.25 3.75 
52 ti 7.00 5.60 9.90 3.50 
104 ti 6.50 5.20 4.55 3.25 
156 ti .................__._._......_ 6.00 4.80 9.20 3.00 
260 ti 5.50 4,40 3.85 2.75 
520 ti 5.00 4.00 3.50 2.50 
1040 ti 4.50 3.60 3.15 2.25 

7. PACKAGE PLANS 
SATURATION PACKAGE 

CLASS AAA 
PER WK: 1 min SO sec 20 sec 10 see 
12 ti 12.00 9.60 8.40 6.00 
18 ti...._.,.,._ 11.00 8.80 7.70 5.50 
24 ti 10.00 8.00 7.00 5.00 
36 ti 9.00 7.20 6.30 9.50 

CLASS AA 
12 ti 10.00 8.00 7.00 5.00 
18 ti 9.00 7.20 6.30 4.50 
24 ti 8.00 6.40 5.50 4.00 
36 ti 7.00 5.60 4.90 3.50 

CLASS A 
12 ti 6.00 9.80 4.20 3.00 
18 ti 5.50 4.40 3.85 2.75 
24 ti 5.00 4.00 3.50 2.50 
38 ti 9.50 3.80 3.15 2.25 
Saturation Packages may be cross combined to earn 
numerical frequency. Not subject to retro -active dis- 
counts. 

TOTAL AUDIENCE PIAN 
PER WK: 1 min 30 see 20 see 10 sec 
12 ti (4AAA. 9AA, 4A) 102.00 8L60 71.40 51.00 
18 ti (6AAA, 6AA, 6A) 138.00 110.90 98.60 69.00 
24 ti (8AAA. 8AA. 8A) 164.00 131.20 114.80 82.00 

WCOS-FM 
1951 

COLUMBIA 

Media Code 4 242 2836 9.00 
WCOS. Inc., Box 748. Cornell Arms Bldg., Columbia, 

S C. Phone 803-252-2177. 
I. PERSONNEL 

Pres. á Gen'] Mgr. --George II. Buck, Jr. 
Commercial Manager -Jess E. Plummer. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

3. FACILITIES ERI' 5.300 w.; 97.9 mc. 
Operating schedule: 7:00-12:10 am Sun thru Fri; 
7:00-1:05 am Sat. 

4. AGENCY COMMISSION 
15% on net charges; no cash discount. 

5. GENERAL ADVERTISrNG See coded regulations 
Contracts: 45, 47e. 
Comb.: Cont. Discounts: 60e. 

TIME RATES 
Rates effective July 1, 1964. (Card No. 1.) 

Card received June 3, 1964. 
6. SPOT ANNOUNCEMENTS 

.1 MINUTE OR LESS 
1 ti....._..__.._. 4.00 104 ti __ ....._ 3.00 
13 ti 3.75 156 ti .__.. 2.75 
26 ti 3.50 280 ti .__...._.. 2.50 
52 ti 3.25 520 ii......._...._ 2.00 
Specified announcements. flat. 4.00 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/9 hr 5 min 
1 ti 25.00 15.00 10.00 7.00 
26 ti 23.50 19.00 9.50 6.75 
52 ti 22.00 13.00 9.00 6.50 
104 ti 20.50 12.00 8.50 6.25 
158 ti 19.00 11.00 8.00 6.0" 
280 ti 17.50 10.00 7.50 5.71. 
312 ti 16.00 9.00 7.00 5.50 

WIS 
1930 

COLUMBIA 

NBC Radio Network 
mcgavren-guild 
pgw radio, inc. 

Subscriber to the NAB Radio Code 
Media Cede 4 242 2940 9.00 
Cosmos Broadcasting Corp., 1111 Buli St., Columbia. 

S. C. 29202. Phone 803-772-0256 
STATION'S PROGRAMMING DESCRIFT:ffN 

WIS: Programmed for adults and young adulte. 
AIR PERSONALITIES handle all segments. MUSIC: 
middle-of-the-road, with classical, grand opera, and 
jazz programs. NEWS: network 5 min every hour on 
hour with local headlines. Local 5 min reporte 6 times 
e day. Washington Bureau. 5 stock market reporte, 
2 direct from brokerage firms. Live reports from 
weather bureau. Daily community events coverage. 
FARM: 6-7 am, noon -1 pm. County agent reports 
daily. SPORTS: pro baseball, golf, football, stock 
car races, college football. 2 hour night live inter- 
view show. COMMERCIAL POLICY: 18 minutes 
maximum per hour. Personalities available for re- 
mote pickups from shopping centers, state faire, etc. 
Contact Representative for further details. Rec'd 
8/17/67. 

I. PERSONNEL 
General Manager -C. Lamar Clifton. 
Assistant National Sales -Lillian Davis. 
Sales Manager -John Carroll. 

(This listing continued on next page) 
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Columbia -W I S -Continued 
2. REPRESENTATIVES 

McGavren-Guild-PGW Radio, Inc. 
3. FACILITIES 

5.000 w.: 560 kc. Directional -nighttime only. 
Operating schedule: 5:30-12:05 am weekdays: 7:00 
am -11:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15% time and specified talent. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la. 3a, 4a, 9d, 5, Ga. 7b, 8. 
Rate Protection: 10d, lid, 12d, 13d, 14d, 18. 
Basic Rates; 20b, 22a, 24a, 24c, 25a. 27, 28a, 29*. 

33a. 
Contracts: 40a, 41, 92a, 43, 44b. 45, 46, 48. 49. 50, 

51b. 
Comb.: Cont. Discounts: 60a, 60e, 60d, 60g, 601, 61a, 

ß2h. 
Cancellation: 70c, 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 21 ER 5/27/88-Rec'd 5/1/68. 

AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Sat 4-7 pm. 
A -Mon thru Fri 10 am -4 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 WEEK 
PER WK: AAA AA A B 
FIXED: 
1-6 ti 30.00 28.00 24.00 18.00 
12 tl ...................._..._..._ 28.00 26.00 22.00 14.00 
ROTATING: 
1-6 ti 22.00 20.00 18.00 13.00 
12 ti 21.00 19.00 17.00 12.00 
18 ti 20.00 18.00 16.00 10.00 
24 tL 19.00 17.00 15.00 9.00 

26 WEEKS 
FIXED: 
1-8 ti 27.00 25.00 22.00 15.00 
12 ti 25.00 23.00 20.00 13.00 
ROTATING: 
1-6 ti 20.00 18.00 16.00 12.00 
12 ti 19.00 17.00 15.00 11.00 
18 ti 18.00 18.00 14.00 9.00 
24 ti 17.00 15.00 13.00 8.00 

52 WEEKS 
FIXED: 
1-8 ti 24.00 22.00 19.00 13.00 
12 ti 22.00 20.00 17.00 11.00 
ROTATING: 
1-6 ti 18.00 
12 ti 17.00 
18 ti 18.00 
24 ti 15.00 

18.00 14.50 10.50 
15.00 13.50 9.50 
14.00 12.50 8.50 
13.00 11.50 7.50 

30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. () Sold only in groupe of 3 per hour. 
I -minute and 30 -seconds may be converted to earn 
frequency for 10 -second spots, but not vice-versa. 

WNOK 
1947 

COLUMBIA 

CBS Radio Network 

JAMES S A PERS COMPANY, SNC, 

Southern Representative 

Media Code 4 242 3045 6.00 
Palmetto Radio Corp.. Boo 5307, 8027 Devine St.. 

Columbia. S. C. 29205. Phone 803-778-1230. TWX 
803-733-1131. 
STATION'S PROGRAMMING DESCRIPTION 

WNOK: Programmed for adults ages 18-49. 
NEWS: 10 min network news on hour plus local, 
regional news, weather. 2 mobile news units. FARM: 
8-8:30 am. AIR PERSONALITIES handle all seg- 
ments, employing quips, short information features. 
MUSIC: middle-of-the-road approach to general pop- 
ular music, current hits. Music format consistent all 
day. 8:95-7:35 pm national, international news, anal- 
ysts. Sports news. SI'ORTS: local boat races, major 
stock car races, football. COMMERCIAL POLICY 15 
min separation of competitive products. News 20%, 
talk 10%, music 70%. Contact Representative for 
further details. Rec'd 11/29/87. 

I. PERSONNEL 
Executive Vice -President -H. Moody McElveen, Jr. 
Commercial Manager -Frank Stith. 
Program Director -William L. Breland. 

2. REPRESENTATIVES 
Paul H. Raymer Company, Inc. 
Southeast -James S. Ayers Company. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. night'; 1230 kc. 

Non -directional. 
Operating schedule: 8:00 am -midnight weekdays; 
7:00 am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 3a, lb. 3d. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11h, 12b, 13b, 14b, 15a, 15b. 
Basic hates: 20b, 21a, 21b. 22a, 22b, 23a. 24a, 24b, 

24e. 25a, 28b, 28c, 29a, 30. 31. 
Contracts: 40a, 91, 92b. 92d, 45. 96, 47a. 48, 49, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 80f, 601, 61e. 62b. 

82d. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Eff 10/31/66 -Reed 5/1/67. 

AA -Mon thru Sat 6-9 am & 9-7 pm. A-9 am -4 pm, 7 pm -midnight & all other times. 
6. SPOT ANNOUNCEMENTS 

CLASS AA 
Ix 52x I04x I56x 260x 520x 1040x 

I min 12.00 11.00 10.00 9.00 8.00 7.00 6.00 
20/30 sec 9.00 8.25 7.50 6.75 8.00 5.25 4.50 

CLASS A 
Ix 52x 104x 156x 260x 520x 1040x 

1 min 10.00 9.50 9.00 8.00 7.00 6.00 5.00 
20/30 sec 8.50 7.20 6.20 6.00 5.23 4.40 3.60 

7. PACKAGE PLANS 
SATURATION PLANS 

PER WK: 21 ti 28 ti 85tí 
1 min. 7.00 6.00 5.00 
35% of all spots will be aired in AA time. 

8. PROGRAM TIME RATES 
CLASS AA 

1 hr. 1/2 hr. 1/4 hr. 5 min. 
1 time _____ 60.00 36.00 20.00 12.00 

13 times. 57 00 34.20 19.00 11.40 
26 times ______ 54.00 32.40 13.00 10.80 
52 times...._......... 51.00 30.80 17.00 10.20 

100 times 48.00 28.80 18.00 9.60 
2260 times ___ 45.00 27.00 15.00 9.00 
500 tlmea.._ -....... 42.00 25.20 14.00 8.40 

CLASS A 
1 time _.....-._ 40.00 24.00 16.00 8.00 

13 times._..__...._... 38.00 22.80 15.20 7.60 
26 times 36.00 21.60 14.40 7.20 
52 times...._..._.._._ 34.00 20.40 13.80 6.80 

100 times ...... .._.._. 32.00 19.20 12.80 6.40 
260 times 30.00 18.00 12.00 6.00 
500 times ..... 28.00 16.80 11.20 5.80 
Advertisers using 6 or more programs weekly will 
earn an additional discount of 5 % of the 1 time 
rate. 

W N O K -FM 
1959 

COLUMBIA 

['pupil] 
Media Code 4 242 3046 4.00 
Palmetto Radio Corp., Box 5307, 6027 Devine St., 

Columbia, S. C. 29205. Phone 803-253-9401. TWX 
803-733-1131. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -H. Moody McElveen, Jr. 
Managing Director -A. 1'. Gary. 

3. FACILITIES 
EItP 3.400 w.; 104.7 mc. 
Operating schedule: 6:00 am -midnight Mon thru Sun. 
EST. 
Antenna ht.: 450 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. Bills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3b, 9a, 9d, 5. 6a. 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 24a, 24b, 26,: 28b. 29a. 
Contracts: 40b. 45, 46, 47a. 48. 
Comb.: Cont. Discounts: 60a, 60c, 60k, 81.c. 62b. 62k. 
Cancellation: 70a, 70e, 71a, 73a. 
FM operated and sold separately. 
TV facilities: WNOK-TV. 
Rates do not include talent. 
Advertisers using 6 or more programs weekly will 
earn an additional discount of 5% of the 1 time 
rate. TIME RATES 
Rates effective September 30, 1963. (Card No. 1.1 

Card received January 30. 1964. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
ALL GUARANTEED TIMES 

PER WK: (13-26 week contract) 
3 ti 6.00 14 ti 4.50 
5 ti 5.50 21 ti 4.00 
7 ti 5.00 28 ti 3.00 

(26-52 weeks) 
3 ti 5.00 14 tl 3.50 
5 ti 4.50 21 ti ............._....._...._. 8.00 
7 ti 4.00 28 ti 2.50 
Minimum time separation between announcements is 
10 minutes. Normal separation will be 15 minuta. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 he 10 min 5 min 

1 ti 30.00 18.00 12.00 8.80 8.00 
13 ti 28.50 17.10 11.40 8.17 5.70 
26 ti 27.00 16.20 10.80 7.74 5.40 
52 ti 29.00 14.40 9.60 6.88 4.80 
104 ti 22.50 13.50 9.00 6.45 4.5n 
260 ti 20.00 12.00 8.00 5.73 4.00 
364 ti 18.00 10.80 6.20 5.18 8.60 

WOIC 
1954 

COLUMBIA 

DORE & ALLEN, INC. 

A Speidel Station 
Media Code 4 242 3150 4.00 
WOIC, Inc., Box 565, 830 Laurel St., Columbia, 

S. C. 29202. Phones 803-256-1551, 2. 
I. PERSONNEL 

Exec. Vice-Pres. & Gen'l Mgr. -Russell George. 
Chief Engineer -W. W. Bridges. 
Station Manager -R. H. "Luke" Brannon. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
South. Southwest -Dora Clayton Agency, Inc. 

3. FACILITIES 
5,000 w.; 1320 kc. Directional -night only. 
Operating schedule: 5:00 ant -midnight Mon thru Sat; 
8:30 am -10:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. Time and talent net. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 24a, 29b, 24c, 25s, 

26, 27, 28a, 28e. 29a, 33b. 
Contracts: 40a, 41, 42b, 94a, 446, 45, 96, 47a, 51b. 
Comb.: Cont. Discounts: 60d. 60f, 80h, 601. 
Cancellation: 70a, 70e. 71a. 72, 73a, 73b. 
Prod. Services: 80. 
Member: Speidel Broadcasters, Inc. 

TIME RATES 
No. Bl Eff 7/1/68 -Reed 6/3/68. 

AAA -Mon thru Fri 6.9 am. 
AA -Mon thru Fri 4-7 pm; Sat 6-9 am. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

CLASS AAA 
PER WK: I ti 6 t 12 ti 18 ti 24 t1 30tI 
1 wk 20.00 17.00 15.00 19.00 13.00 12.00 
7 eek 19.50 16.50 14.50 13.50 12.50 11.50 
13 wk 19.00 16.00 14.00 13.00 12.00 11.00 
26 wk 18.25 15.25 13.50 12.50 11.50 10.50 
52 tek 17.50 14.50 13.00 12.00 11.00 10.00 

CLASS AA 
1 eek 16.00 14.00 12.00 11.25 10.50 9.50 
7 wk 15.50 13.50 11.50 10.75 10.00 9.00 
13 wk 15.00 13.00 11.00 10.25 9.50 8.50 
26 wk 14.50 12.50 10.50 9.75 9.00 8.25 
52 wk 14.00 12.00 10.00 9.25 8.50 8.00 

('LASS A 
1 wk 13.00 11.50 10.00 9.50 9.00 8.50 
7 wk 12.50 11.00 9.50 9.00 8.50 8.00 
13 wk 12.00 10.50 9.00 8.50 8.00 7.50 
26 eek 11.50 10.00 8.50 8.00 7.50 7.00 
52 wk 11.00 9.50 8.00 7.50 7.00 6.50 

30 SECONDS 
CLASS AAA 

1 wk 16.00 13.60 12.00 11.20 10.40 9.60 
7 mix 15.60 13.20 11.60 10.80 10.00 9.20 
13 eek 15.20 12.80 11.20 10.40 9.60 8.80 
26 wk 14.60 12.20 10.80 10.00 9.20 8.40 
52 wk 19.00 11.60 10.40 9.60 8.80 8.00 

CLASS AA 
1 wk 12.80 11.20 9.60 9.00 8.40 7.60 
7 ask 12.40 10.80 9.20 8.60 8.00 7.20 
13 ask 12.00 10.40 8.80 8.20 7.60 6.80 
26 eek 11.60 10.00 8.40 7.80 7.20 6.60 
52 wk 11.20 9.60 8.00 7.40 6.80 6.40 

CLASS A 
1 eel( 10.40 9.20 8.00 7.60 7.20 8.80 
7 wk 10.00 8.80 7.60 7.20 8.80 6.40 
13 wk 9.80 8.90 7.20 6.80 6.40 6.00 
26 wk 9.20 8.00 6.80 6.40 6.00 5.60 
52 ask 8.80 7.60 6.40 6.00 5.80 5.20 
ID's -50% of 1 -min. 

8. PROGRAM TIME RATES 
CLASS AAA 
Ix 26x 52x 156x 260x 500x 

1/4 hr 60 56 52 48 44 40 
5 min. 40 37 34 31 28 25 

CLASS AA 
1/2 hr 75 68 85 80 55 48 
1/4 hr 45 41 37 33 29 25 
5 min 30 27 25 22 19 16 

CLASS A 
1 hr 85 80 78 72 87 65 
1/2 hr 54 50 47 43 90 38 
1/4 hr 35 31 28 26 24 21 
5 min 25 22 20 17 15 13 

WQXL 
1945 

COLUMBIA 

R AIES 

A Key Station 
Media Code 4 242 3255 1.00 
Key Broadcasting Co., Box 3277. Columbia. S. C. 

29203. Phone 803-252-8659. 
STATION'S PROGRAMMING DESCRIPTION 

WQXL: Programmed for adults and young adults. 4 
air personalities emcee entire operation. Country 
and western music. NEWS: 5 min at :55, 3 min 
at :25. MUSIC: 70% singles, 20% albums, featuring 
current selling country and western hits and stand- 
ards. News 10%: local, national and international. 
Capsule features include household hints, traffic tipa. 
sports reports, and capsule items ln appropriate time 
schedules. COMMERCIAL POLICY: 18 commercial 
minutes per hour. Personalities available for remote 
broadcasts from shopping centers, state fair, etc. 
Contact Representative for further details. Rec'd 
6/14/68. 

I. PERSONNEL 
General Manager -George L. Wyatt. 
Sales Manager -Lowell Liles. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
5.000 w. days: 1470 kc. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%. Prepaid contract 10% discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards ap^ly. 
General: la, 24. 2b, 3a, 3h, 3e, 3d, 4a, 9d, 5, 6a. 

7b. 
(late Protection: 10h, 11h, 12b, 13b, 19b, 15a, 15b. 
Basic Rates: lob, 21a. 23a, 29a, 24b, 24e. 25a, 26, 

27, 286, 28e, 29a, 30, 32h, 33a. 
Contracte: 90a, 42b, 42d, 44a, 49b, 95, 46, 47a. 48. 

51b. 
Comb.; Cont. Discounts: 60a, 601, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
No. 9 Eff 9/1/68 -Reed 6/13/88. 

6. SPOT ANNOUNCEMENTS 
PER WK: .5 ti 111 ti 15 ti 20tí 25+ 
1 min 5.00 4.75 4.50 4.25 4.00 
30 sec 3.00 2,75 2.50 2.25 2.00 
10 sec 2.00 1.75 1.50 1.25 1.00 () Minimum order. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x 50 30 18 6 
Fixed times available on contract only. 

CONWAY 
Horry County -Map Location G-5 

See SItDS consumer market map and data at begin- 
ning of the State. 

W LAT 
1945 

Subscriber to the NAB Radio Code 
Media Code 4 242 3360 9.00 
Coastal Broadcasting Co., Box 799, Conway, S. C. 

29526. Phone 803-249-6690. 
I. PERSONNEL 

General Manager -L. M. Hawley. 
Business Manager -H. L. Hanks. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 

SOUTH CAROLINA 
3. FACILITIES 

5000 w. days; 500 w. nights; 1330 kc. 
Directional -night only. 

Operating schedule: 5:57 am -midnight Mon thru Sat; 
7:55 am-midnIght Sun. EST. 

4. AGENCY COMMISSION 
15% on net charges. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 95. 
Cancellation: 71a. 
Affiliated with Mutual Broadcasting System. 
Member: Southeastern Key Market Group; Tobacco 
Radio Network. 

TIME RATES 
Rates effective December 1, 1982. 
Rata received December 3, 1982. 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PACKAGES 

PER WK: 
1 ti..._..__Y....._._._ 7.50 10 ti...._._. 8.50 
5 ti ----- 7.00 15 or more a 00 
No further discounts. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr 1/4 hr 10 min 5 min 

1 ti 60.00 38.00 27.00 18.00 12.00 
Weekly Frequency Discounts 

3 per wk. 10% 5 per wk. 20% 
No further discounts. 

DARLINGTON (1 AM; 1 FM) 
Darlington County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDAR 
1955 

Country & Western 
Media Code 4 242 3465 6.00 
Rebel Radio, Inc., Box 277, Darlington, S. C. 29532. 

l'hone 803-393-4081. 
STATION'S PROGRAMMING DESCRIPTION 

WDAR: MUSIC: country music with gospel features 
each hour. 5 personalities handle all segments. 
Personalities and equipment available for remote 
broadcast. NEWS: local news 3 times daily, regional 
and state news on half hour. Network news on hour, 
weather at :15 & :45. Other features include farm 
news, trading post, bulletin board and audience con- 
test. Contact Representative for further details. 
Reed 9/23/68. 

I. PERSONNEL 
President -Ted J. Gray, Jr. 
General Manager -Bruce Creekmore. 
Sales Manager -Freeland L. Hiles. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
1.000 w. days: 1350 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
WDAR-FM. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a. 4a, 4c. 5, 6a. 
Rate Protection: lOs. lla, 12a. 13a, 14a. 15b, 15e. 
Basic Rates: 20a, 22b, 23a, 24b, 29a. 
Contracts: 40e, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60b, 01b, 61c. 62b. 62e. 
Cancellation: 70a. 70e, 71b, 73a. 
Affiliated with KBS. 
Member: Tobacco Radio Network. Southeastern Key 
Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft Recd 9/23/68. 
6. SPOT ANNOUNCEMENTS 

AM/FM COMBINED 
Ix I2x 26x 52x 103x 156-260 

1 min 3.75 3.40 3.15 2.70 2.35 2.20 
30 sec 3.15 3.00 2.65 2.35 2.05 1.85 

STATION BREAKS 
Each hour and 1/2 hour sign -on -sign -off, 30 sec, 

20 flat, per day 
Time signals 1 

7. PACKAGE PLANS 
AM/FM COMBINED 

MONTHLY BONI'S SATURATION PACKAGE 
30 ti 60 ti 90 81 120 ti 150 ti 

1 min ................ 2.15 2.05 1.95 1.85 1.75 
8. PROGRAM TIME RATES 

AM/FM COMBINED 
Ix I2x 26x 52x 1035 156-260 

1 hr 35.00 31.00 27.00 25.00 22.50 19.50 
1/2 hr 21.25 19.25 18.25 16.25 13.25 11.75 
1/4 hr 17.00 14.00 12.00 10.00 9.25 8.25 
5 min 12.00 9.50 7.75 6.75 5.50 4.50 

W DAR -FM 
1965 

Media Code 4 242 3466 4.00 
Rebel Radio, Inc., Box 277, Darlington, S. C. 29532. 

Phone 803-393-4081. 
STATION'S PROGRAMMING DESCRIPTION 

WI/AR-FM: See WDAR listing for programming 
description. 

I. PERSONNEL 
('resident -Ted J. Gray, Jr. 
General Manager -Bruce Creekmore. 
Sales Manager -Freeland L. Hiles. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
ERP 3,000 w.; 105.5 me. 
Operating schedule: 6 am -11 pm. EST. 
Partial simulcast operation. Operated separately local 
sunset -II pm. For simulcast faeilities see WDAR. 

4. AGENCY COMMISSION 
None; ail rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 40a. 
Sold in combination with WDAR. See that listing 
for rates. 

TIME RATES 

FM only 50% of combined AM/FM rates. 
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SOUTH CAROLINA 

DILLON (1 AM; 1 FM) 
Dillon County -Map Location O-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDSC WDSC-FM 
1948 1954 

Subscriber to the NAB Radio Code 
Media Code 4 242 3570 3.00 
Border Broadcasting Co.. Inc., Highway 301, 4 miles 

south of Dillon. S. C. 29536. Phone 803-774- 
9031, '2. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Joseph Martin. 
Asst. Mgr. & Pub. Dir. -Johnny Quick. 
Program Director -Everett Leviner. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
T -N Spot Sales. 
Snot (tract -Dora -Clayton Agency, Ins. 

3. FACILITIES 
1.000 w. days; 800 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
FM FACILITIES 
ERP 10,000 w.: 92.9 mc. 
Operating schedule: Sunrise -10:30 pm. 

4. AGENCY COMMISSION 
15% net charges: 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
General: 3a, 3b, 40. 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 230, 24b. 28a. 29a. 
Contracts: 40a. 45, 46, 98. 
Comb.: Cont. Discounts: 60b, 61a, 61b, 62b. 62e. 
Cancellation: 70a, 70e. 71a. 
Affiliated with American Entertainment Network. 
Member: Tobacco Radio Network. 

TIME RATES 
Rates effective July 1. 1948. (Card No. 2.) 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
i hr. 1/2 hr. 1/4 hr. 5 min. Ann. 

1 time.... 50.00 30.00 20.00 10.00 5.00 
13 times.. '7.50 28.50 19.00 9.50 4.75 
26 times.. 45.00 27.nn 18.00 9.00 4.50 
52 times.. 42.50 25.50 17.00 8.50 4.25 

104 times.. 4a nn 24.00 16.00 8.00 4.00 
156 times. 37 50 22.50 15. 00 7.50 3.76 
280 times. 35 n5 21.00 14.00 7.00 3.50 
312 times.. 82.50 19.50 13.00 6.50 3.25 

EASLEY (1 AM; 1 FM1 
Pickens County -Map Location B-4 

See SIDS consumer market map and data at begin- 
ning of the State. 

WELP 
1951 

R A 

Subscriber to the NAB Radio Code 
Media Code 4 242 3675 0.00 
Pickens County Broadcasting Co.. Inc.. Box 667, 

Easley. S. C. 29640. Phone 803-859-9388. 
I. PERSONNEL 

Pres , Treas. it Gen'l Mgr.-Cleatua Braxzell. 
Vice -President -Henry O. McDonald. Jr. 

3. FACILITIES 
1,000 w. days: 1360 kc. Non -directional. 
Operating schedule: 5:55 am -local sunset weekdays: 
7:30 am -local sunset Sun. EST. 
Simulcast during AM operational heurs. For non - 
simulcast facilities see WELP-FM. 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 5, Ba, 8. 
Rate Protection: 106, llb, 12b, 13b, 14b. 
Basic Rates: 20b, 21d, 24a. 25a, 26. 28e, 29b. 31. 

33d. 
Contracte: 40a, 41, 94a, 45. 46. 97e, 98. 99, IHa. 
Comb.: Cont. Discounts: 60a, 60f, 60h, 601, 61a. 

62d. 
Cancellation: 70d, 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with Keystone Network. 
Member: Southeastern Rey Market Network. 

TIME RATES 
Rates effective January 1, 1956. 

Rates received September 11, 1956. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

hr. 1/4 hr. 5 min. C.) 
I time.... 30.00 20.00 12.00 7.00 5,116 

1? times.. 2R.50 19.00 11.00 6.50 4.N 
26 times.. 27.00 18.00 10.00 6.00 4.011 
52 times 25.50 17.00 9.00 6.50 8.60 

104 times.. 24.06 16.00 8.00 5.00 3.20 
158 times. 22.50 15.00 7.00 4.50 8.00 
260 times.. 21.00 14.00 6.00 4.00 2.75 
312 times 19.50 13.00 5.00 5.60 2.60 i1 1 minute or leu, transcriptions. announcements 

or station breaks. 

W E L P -FM 
1965 

Media Code 4 242 9676 8.00 
Pickens County Broadcasting Co., Box 667. Maple & 

Cross Hill Sta.. Easley, S.C. 29640. Phone 803- 
R50-ORRR. 

1. PERSONNEL 
Pres. A Sta. Mgr. -C. O. Brazzell. 
Program Dlrrctor-Betty It. McDonald. 

3. FACILITIES 
ERP 2,300 w. : 103.9 mc. 
Operating schedule: 5:55 am -10:00 pm. EST. 
Antenna ht.: 201 ft. above average terrain. 
Simulcast operation with WELP. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL RATE POLICY 

TIME RATES 
Rates effective 

Card received July 26, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti 5.00 104 ti......._.._.._.._....... 3.20 
13 ti 9.50 156 ti 3.00 
26 tL 9.00 260 ti 2.75 
52 ti 3.60 312 ti 2.50 
1 -minute or less, transcriptions. oral announcements 
or station breaks. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 ti 30.00 20.00 12.00 
13 ti 28.50 19.00 11.00 
26 ti 27.00 18.00 10.00 
52 ti 25.50 17.00 9.00 
104 ti 24.00 16.00 8.00 
156 tl 22.50 15.00 7.00 
260 ti 21.00 14.00 6.00 
312 ti 19.50 13.00 5.00 

FLORENCE (3 AM; 1 FM1 

5 min 
7.00 
6.50 
6.00 
5.50 
5.00 
4.50 
4.00 
3. 30 

Florence County -Map Location F-5 
See SItDS consumer market map and data at begin- 
ning of the State. 

WJMX 
1947 

Media Code 4 242 3780 8.00 
Atlantic Broadcasting Co., Box 1211. Florence, 8. C. 

29501. Phone 803-669-6351. 
Other offices: U. S. Highway 52 -north of Flor- 
ence, S. C. 

1. PERSONNEL 
President -E. E. Stone. 
General Manager -Paul H. Benson. Jr 

2. REPRESENTATIVES 
The Devney Organization. Inc. 

3. FACILITIES 
5,000 w. days; 1000 w. nights; 970 kc. 

Directional -night only. 
Operating schedule: 5:30 am -midnight Mon thru Sat; 
7:00 am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 90a, 45. 
Rates do not include music copyright fees or talent 
costs. 
Time fcr exclusive use of contracting parties. 
Alcoholic beverage advertising: beer only. 
Affiliated with CBS. 
Member: Tobacco Radio Network, Carolina Radio 
Network. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 5 Eff 2/1/67-Rec'd 1/4/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 5 01 IO ti 15 tI 20 t1 
1 min. 9.00 8.00 7.00 6.00 5.00 
30 tee._.._.._ 6.75 6.00 5.25 9.50 3.75 
10 sec 4.50 4.00 3.50 3.00 2.50 

DISCOUNTS 
26 wks-5% 52 wka-10% 

WJMX-FM 
1964 

Media Code 4 242 3781 6.00 
Atlantic Broadcasting Company, Box 1211, Florence, 

S. C. Phone 803-669-6351. 
I. PERSONNEL 

President -E. E. Stone. 
Gent & Sta. Mgr. -Paul H. Benson. Jr. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 

3. FACILITIES 
RIO': 3,000 w.; 103.1 me. Stereo. 
Operating schedule: 5:30 am -midnight weekdays; 
8:00 -midnight Sun. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time; 10th of following month. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates effective 
Rates received September 30, 1964. 

6. SPOT ANNOUNCEMENTS 
1 Minute 

1 ti 4.50 104 ti 3.90 
13 ti 9.35 156 tl. . 3.75 
26 tt..._......_ 4.20 260 t1.....__....__.....-. 3.60 
52 ti 4.05 312 3.45 

WOLS 

STATION'S PROGRAMMING DESCRIPTION 
WYNN: Programmed for general interest. AIR PEI% 
SONALITIES handle all segments. NEWS: 5 min 
every hour except 15 min at 8 am, noon. 5 pm. 
FARM: news 6:15-8:30 am. 6:30 am -10 am rhythm 
and blues music. 10 am -noon gospel music, tele- 
phone request, church activities, mail request. Noon - 
3 pm rhythm and blues music, conversation, women's 
news, household hints. 3-7:30 pm rhythm and blues 
music, interviews, guests, publie affaira. 7:30 pm - 
sign -off and Sat rhythm and blues. Sun 8 am -1 pm 
gospel, church services and preachers, remainder of 
day through sign -off, rhythm and blues music. Con- 
tact Representative for further details. Rec'd 1/17/67. 

I. PERSONNEL 
General Manager -Donald F. Law. 
Chief Engineer -William M. Peu. 
Program Director -Jack Singleton. 

2. REPRESENTATIVES 
Dore & Allen. Inc. 

1937 South, Southwest -Dora Clayton Agency, Inc. 

Subscriber to the NAB Radio Code 
Media Code 4 242 9885 5.00 
Florence Broadcasting Co., Inc.. 151 8. Dsrgan St.. 

Drawer 789, Florence, S. C. 29501. Phone 803- 
662-3271. 

I. PERSONNEL 
Station 5lannger-A. P. Skinner. 

2. REPRESENTATIVES 
Southwest -Marto Messina Company. 
Southern -Southern Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 Ise. 

Non -directional. 
Operating schedule: 5:30 am -midnight Mon thru Sat: 
7:00 am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, la, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10a, lla, 12a. 13a. 14a. 
Basic Rates: 22a, 22b, 23a, 29b. 25a. 26. 28a. 29a. 
Contracts: 40a. 42b, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 61e. 62e. 
Cancellation: 70a. 70e. 71a. 73a. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
Rates effective February 1, 1962. 

Itatea received February 7. 1962. 
8. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 see 
1 ti 6.00 9.50 52 ti 5.10 3.82 
13 ti 5.70 4.27 104 ti 4.80 3.60 
26 ti 5.40 4.05 280 ti 4.50 3.37 
1 -minute transcribed or 100 words live announcements 
can be scheduled in announcement periods only. 30 - 
second announcements (other than station breaks) 
limited to 50 words and also to announcement periods. 
Time signals, when available, limited to 5 seconds. 
Announcements and programs may not be combined 
for lower rate. 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 
24.00 18.00 12.00 
22.80 17.10 11.40 
21.60 16.20 10.80 
20.40 15.30 10.20 
19.20 14.40 9.60 

1 ti 
13 ti 
26 ti 
52 ti 
104 ti 
260 ti 18.00 13.50 9.00 
Announcements and programs may not be combined for 
lower rate. 

WYNN 
1958 

DORE 3 ALLEN, INC. 

vnt 

A Speidel Station 
Media Code 4 242 9990 3.00 
WYNN, Inc., Box 1586. 163 N. Colt SL, Florence. 

8. C. 29501. Phone 803-662-6364. 

3. FACILITIES 
250 w. days; 540 kc. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3b, 3c, 3d, 9a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 24a, 24b, 24c, 25a, 

26. 27, 28a, 28c, 29a, 33b. 
Contracts: 40a, 41, 42b, 49a, 99b, 95, 98. 47a, 51b. 
Comb.: Cont. Discounts: 60d, 80f, 60h, 601. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 
Member: Speidel Broadcasters. Inc. 

TIME RATES 
No. B1 Eff 7/1/68-Rec'd 6/3/68. 

AA -Mon thru Fri 6-9 am. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WK: I ti 6 t1 12 t1 18 tl 24 ti 30 t1 
1 wk. ...... 9.00 7.50 6.50 6.25 6.00 5.75 
7 wk. 8.50 7.00 6.00 5.75 5.50 5.25 
13 wk. 8.00 6.50 5.75 5.50 5.25 5.00 
26 wk,...._... 7.50 6.00 5.50 5.25 5.00 4.75 
52 wk. 7.00 5.50 5.25 5.00 9.75 9.50 

CLASS A 
1 wk. 7.00 6.00 9.50 4.25 4.00 3.75 
7 wk 6.75 5.75 4.25 4.00 3.75 3.50 
13 wk 6.50 5.50 4.00 3.75 3.50 3.25 
26 w1L 6.25 5.00 3.75 3.50 3.25 3.00 
52 wk 6.00 4.50 3.50 3.25 3.00 2.75 

30 SECONDS 
CLASS AA 

1 wk 7.20 6.00 5.20 5.00 4.80 9.60 
7 wk ....... 6.80 5.60 9.80 9.60 9.90 4.20 
13 w1L 6.40 5.20 4.60 9.40 4.20 4.00 
26 wk. 6.00 4.80 4.90 4.20 9.00 3.80 
52 wk 5.60 9.90 4.20 9.00 3.80 5.60 

CLASS A 
1 wk 5.60 4.80 3.60 3.40 3.20 3.00 
7 wk 5.90 9.60 3.40 3.20 3.00 2.80 
13 wk 5.20 4.40 3.20 3.00 2.80 2.60 
26 wk 5.00 4.00 3.00 2.80 2.60 2.40 
52 wk 4.80 3.60 2.80 2.60 2.40 2.20 
ID's -50% of 1 -min. 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 26x 52x 156x 260x 500x 
1/4 hr 20.00 18.00 17.00 15.00 14.00 13.00 
5 min.. 15.00 14.00 13.00 12.00 11.00 10.00 

CLASS A 
1 hr 90.00 37.00 36.00 33.00 31.00 30.00 
1/2 hr 25.00 23.00 21.00 19.00 18.00 17.00 
1/4 hr 16.00 15.00 19.00 13.00 12.00 11.00 
5 min 11.00 10.00 9.00 7.50 7.00 6.50 

FOUNTAIN INN 
Greenville County -Map Location B-3 

See $RDB consumer market map and data at begin- 
ning of the State. 

WFIS 
1956 

Media Code 4 242 4095 0.00 
Fountain Inn -Simpsonville Enterprises. Inc. Box 156. 

Hwy. 14. Fountain Inn, S. C. 29644. Phone 803- 
963-5991. 

I. PERSONNEL 
President -D. L. Bramlett, Jr. 
Vice -Pre,. & Gen'l Mgr. -Leroy A. Hamilton, 
Sales Mgr. & Prog. Dir. -Ben Davis. 

(This listing continued on next page) 

WESC... FIRST IN LATEST 
IN METRO AUDIENCE 

First All Day 
First All Morning 
First All Afternoon 
First in Drive -Times 
First in Housewife Time 
First in Adults 

Source: Pulse Apr. -May '68 Metro and 8 County Area Av. t/ hr. M -F 7 am -6 pm 

WESC Greenville, South Carolina 10,000 Watts 
782 Spot Radio Stations November 1, 1968 



Fountain Inn -W F I S -Continued 
3. FACILITIES 

1000 w. days; 1600 kc. Non-directionaL 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING Ses coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4e, 4d, 5, 6a. 
Rate Protection: lob, 12h, 14b. 
Basic Rates: 20b, 21a. 21d. 23e. 24a, 25e, 26, 33c. 
Contracta: 40a, 41, 96. 97e. 
Co.nb.; Cont. Discounts: 60e, 601, 61a. 
Cancellation: 70a, 70c. 
Affiliated with NAB Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective June 1, 1964. 
Rey. received May 5. 1964. 

6. SPOT ANNOUNCEMENTS 

1 ti 5.00 104 ti 3l20 
13 ti 4.50 156 ti 3.00 
26 ti 4.00 280 ti 2.75 
52 ti 9.60 312 tf 2.50 () 1 minute or lass, transcriptions, announcements 

or station breaks. 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 5 min 
1 Li .__..........__ 30.00 20.00 12.00 7.00 
13 ti .._...._-....._.._._ 28.50 19.00 11.40 6.65 
26 ti -.._ 27.00 18.00 10.80 6.30 
52 ti 25.50 17.00 10.20 5.95 
104 ti 24.00 16.00 9.60 5.60 
156 ti 22.50 15.00 9.00 5.25 
280 ti 21.00 14.00 8.40 4.90 
312 ti 19.50 13.00 7.80 4.55 

GAFFNEY f AM) 
Cherokee County -Map Location C-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WEAC 
1962 

Subariber to the NAB Radio Code 
Media Code 4 242 4200 6.00 
Gaffney Broadcasting Inc.. Box 120. Gaffney. S. C. 

29340. Phone 803-489-9066. 
I. PERSONNEL 

President -E. Raymond Parker. 
Vice -President -Shirley C. Lovelace. 
Secretary -Bright G. Parker. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1.000 w. days: 1500 kc. Non -directional. 
Operating schedule: sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%. Billing 10 days net. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h. 3a. 3b. 3d, 4b, 9d, 5, 6b. 7h, 8. 
Rate Protection: 10a, 15h. 
Basic hates: 20h, 23a, 28h, 28c. 
Comb.; Cont. Discounts: 60e. 
Prod. Services: 82. 
Member: Golden Crescent Group. 

TIME RATES 
Rates effective September 29. 1962. 

Rates received January 28, 1963. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti 3.45 104 ti 2.E9 
13 ti 3.30 156 ti 2,4. 
26 ti 3.10 260 ti 2.21 
52 ti 2.75 312 ti 2.05 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti _..... _.._ 51.75 31.00 16.70 5.00 
13 ti..._ _.._.-. 48.44 28.20 16.00 4.50 
26 till...._..._ 44.25 26.45 15.50 4.10 

41.40 24.70 13.80 3.90 
98.50 23.00 13.20 3.70 

10.90 3.60 
10.35 8.35 
9.75 3.30 

104 ti 
156 tl_._...._....__..__...._... 34.50 21.30 
260 ti 32.20 19.00 
312 tl ..... ....... 30.75 16.70 

WFGN 
1948 

Medie Code 4 242 4305 3.00 
Cherokee Radio Co., Inc., Box 47, Gaffney, B. C. 

29340. Phone 803-489-4795. 

I. PERSONNEL 
President -A. Ray Godshall. 
Manager -M. E. Green. 

3. FACILITIES 
250 w. days. 1570 ko. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% to recognized agencies; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3b, 4b, 4d, 5, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 23a. 24b. 26, 28b, 29a. 
Contracts: 40e, 46, 47a. 48. 
Comb.: Cont. Discounts: 60e, 61a, 62b, 62e. 
Cancellation: 71a, 73a. 

TIME RATES 
Rates effective June 27, 1949. (Card No. 1.) 

Rey. received September 4, 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 30 

hr. hr. hr. min. min. min. see. 
1- 20 ti... 33.00 16.50 8.25 6.60 4.15 2.10 1.40 

21- 65 ti... 30.00 15.00 7.50 6.00 3.75 1.90 1.30 
65- 156 ti... 29.00 14.50 7.25 5.80 3.00 1.80 1.20 

156- 260 ti... 28.00 14.00 7.00 5.60 3.50 1.75 1.15 
260- 500 ti... 27.00 13.50 6.75 5.40 3.85 1.70 1.10 
500-1000 ti... 13.00 6.50 5.20 3.20 1.65 1.05 
1000 or mare 

times 1.50 LOO 

GEORGETOWN (2 AM) 
Georgetown County -Map Location G-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGTN 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 242 4410 1.00 
Georgetown Broadcasting Co.. 216 Fraser St.. George- 

town. S. C. 29440. Phones 546-4161, 564-4162. 

I. PERSONNEL 
General Manager -J. B. Delaell. 
Program Director -M. A. Dolph. 

2. REPRESENTATIVES 
Donald Cooke. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 ae. 

Non -directional. 
Operating schedule: 5:30 am -11:30 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2e, 2b. 3e, 3b. 3d, 4a. 9d, 5 6e. 8. 
Rate Protection: 10c. 11c, 12c. 13c, 14c, 150. 
Basic Rates: 201, 21a, 21c, 21d, 22a, 22b, 23a, 24a, 

25a, 26, 28b, 28c, 29a, 29b. 
Contracts: 40e, 41. 44a, 46, 47e, 48. 49. 
Comb.: Cont. Discounts: 61a. 
Cancellation: 70a, 70d, 71a, 72, 73e, 73b. 
Prod. Services: 80, 82. 
Affiliated with MBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective 

Rates received October 28. 1949. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 5 100 f50 
hr. hr. hr. min. wds. wds. 

1 time 50.00 30.00 17.00 9.00 4.50 4.00 
13 times 47.50 28.50 16.15 8.55 4.27 3.80 
26 times 45.00 27.00 15.30 8.10 4.05 3.60 
52 times 42.50 25.50 14.50 7.65 3.82 3.40 

104 times 40.00 24.00 13.60 7.20 3.60 3.20 
812 times 37.50 22.50 12.75 6.75 3.38 8.00 

(t) Station breaks are limited to 25 words and take 
the 50 -word rate. 

WINH 
1982 

Subscriber to the NAB Radio Code 
Media Code 4 242 4515 7.00 
Winyah Bay Broadcasting Company, Inc., Drawer 

"W," Georgetown, S. C. 29490. Phone 803-546- 
5141. 

I. PERSONNEL 
President -A. I. Fogel. 
General Manager -Barry R. Fogel. 

2. REPRESENTATIVES 
Busby, Finch and Woods, Inc. 

S. FACILITIES 
1,000 w. days; 1470 kg. Non -directional. 
Operating schedule: 8 am -local sunset. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3e, 3d, 9a. 4d, 5, 0e, 7a. 
Rate Protection: 10a, 11b. 12f, 136, 14e. 15b, 16. 
Basic Rates: 20b, 21a, 21b, 21c, 22a, 23a, 24a, 26, 

28a, 29a, 30, 32a, 33a. 
Contracta: 40a, 41, 42a, 42d, 43, 44a, 45, 47e. 48. 

51a. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 61a, 62d. 
Cancellation: 70a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Information Network. 

TIME RATES 
ER 5/1/67 -Reed 1/3/87. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 260 52x 156x 260x 312x 

1 min 2.50 2.25 2.15 2.05 1.95 1.85 1.70 
30 sec 1.75 1.65 1.55 1.45 1.40 1.35 1.25 

7. PACKAGE PLANS 
50 -Spot Package run within 5 days takes end rate. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 

1 hr 30.00 28.50 27.20 25.80 
1/2 hr 18.00 17.20 16.30 15.50 
1/4 hr 11.00 10.25 9.75 9.2.5 

5 min 6.50 6.15 5.80 5.50 

I 513 260: 512x 
24.50 23.25 22.00 
14.70 13.95 13.25 
8.80 8.35 7.95 
5.20 4.95 4.70 

GREENVILLE (6 AM; 3 FM) 
Greenville County -Map Location B-3 

See 5111)5 consumer market map and data at begin 
ning of the State. 

WESC 
1947 

adam young Inc. 

Subscriber to the NAB Radio Code 
Media Code 4 242 4620 5.00 
Broadcasting Company of the Carolinas, Box 2447, 

One College St., Greenville. S. C. 29602. Phone 
803-292-4660. 

STATION'S PROGRAMMING DESCRIPTION 
WESC: Programmed for adults. 
MUSIC: modern country and western. NEWS: 5 min 
on hour and on half hour includes national, inter- 
national, state, local. plus station's Washington 
bureau and 2 mobile news units. SPORTS: scores 
and news hourly at quarter before hour. Local and 
area weather at quarter past and on half hour. 
Editorials every other hour at 5 past. Community 
events bulletin board at 20 past hour every other 
hour. FARM: seas at 5:30 am & 8:30 am. Contact 
Representative for further details. Recd 8/21/67. 

I. PERSONNEL 
l'residmtt-Itobert A. Schmid. 
Vice -fires. & Sta. Mgr. -John Y. Davenport. 
Sales Manager -W. A. Mullinex. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
10.000 w. days; 660 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

1968 PULSE...TWICE 
IN AREA AUDIENCE 

First All Day -- First All Morning 
First All Afternoon 
First in Drive -Times 
First in Housewife Time 
First in Adults 

adam young-VTM inc. e 
South Carolina's ONLY National Clear Channel Station 

SOUTH CAROLINA 
Partial simulcast operation. Simulcast 6-8 am. For 
non -simulcast facilities see WESC-FM. 

4. AGENCY COMMISSION 
15%; no cash discount; no commission on talent. 

5. GENERAL ADVERTISING Bea coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2a. 3a, 4e, 4d, 5, 6e. 
Rate Protection: lob, 12b, 14b. 
Basic Rates: 20b, 24c. 
Contracts: 40a, 41, 46, 47e. 
Comb.: Cont. Discounts: 60g, 601. 
Cancellation: 70a, 70c. 

TIME RATES 
No. 7 Eff 9/1/88-Rec'd 8/5/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm; Sun all day. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

104x 156g 260x 520x 1040x 
1 min 23.00 21.00 19.00 18.00 17.00 
30 sec 17.00 16.00 15.00 14.00 13.00 
10 sec 11.50 10.50 9.50 9.00 8.50 

CLASS A 
1 min 18.00 16.00 15.00 14.00 13.00 
30 sec 14.00 12.00 11.00 10.50 10.00 
10 sec 9.00 8.00 7.50 7.00 6.50 

CLASS B 
I min 30 see 10 see 

Flat 12.00 9.00 6.00 
7. PACKAGE PLANS 

SATURATION PACKAGES 
CLASS AA 

PER WK: I ti 6 ti 12 ti 18 ti 24 t1 SO ti 
1 min 24.00 23.00 21.00 19.00 18.00 17.00 
30 sec 18.00 17.00 16.00 15.00 19.00 13.00 
10 sec 12.50 11.50 10.50 9.50 9.00 8.50 

CLASS A 
1 min 20.00 18.00 16.00 15.00 14.00 13.00 
30 sec 15.00 14.00 12.00 11.00 10.50 10.00 
10 sec. 10.00 9.00 8.00 7.50 7.00 8.50 

CLASS B 
I min 30 see 10 see 

Flat 12.00 9.00 6.00 
TOTAL WEEKEND PLAN 

(1/2 Sat, 1/2 Sun) 
12ti 18 ti 24 t1 36 ti 

1 min 18.00 14.00 13.00 12.00 
30 sec 12.00 11.00 10.00 9.00 
10 sec 8.00 7.00 6.50 6.00 

8. PROGRAM TIME RATES 
I MR: Ix 52x 156x 200g 

AA 125 115 105 95 
A 100 90 80 70 
B 65 60 55 50 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

9. PARTICIPATING PROGRAMS 
Community Billboard with Nancy Teague -9:10 am, 
12:10 pm & 3:10 pm Mon thru Sat. Vignettes of 
community interest, women's features, etc. Live open/ 
close 30 sec -1 min. 
PER WK: Iti 6t1 12 ti 18ti24ti 
1 min 22 20 18 16 15 
30 sec 17 15 14 12 11 

W ESC -FM 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 242 4621 3.00 
Broadcasting Company of the Carolinas, Box 2447. 

One College St., Greenville. S. C. 29602. Phone 
803-242-4660. 

STATION'S PROGRAMMING DESCRIPTION 
WESC-FM: Programmed for adulta. 
MUSIC: 8 am -6 pm general popular music, featur- 
ing standards, showtunes, film music, middle-of-the- 
road. NEWS: 5 min on hour every other hour. Ex- 
tended weather precedes all newscasts. Music 6 pm - 
12M modern country and western. News 6 pm -12M 
5 min on hour and on half hour. SPORTS: college 
football, major auto racing. Contact Representative 
for further details. Rec'd 8/21/67. 

I. PERSONNEL 
President -Robert A. Schmid. 
Vice -Prez. & Sta. Mgr. -John Y. Davenport. 
Bales Manager -Wally A. Mullinax. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
ERP 38,000 w.: 92.5 me. 
Operating schedule: 6:00 am -midnight. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount.. 

5. GENERAL ADVERTISING See Boded regulations 
See WESC listing for coded regulations. 
FM duplicates AM until 8:00 a.m.; separate pro- 
gramming 8:00 a.m. to midnight. 

TIME RATES 
Rates effective March 1, 1962. 

Rates received March 21, 1962. 

6. SPOT ANNOUNCEMENTS 
1 26 52 104 156 260 

1 minute ti. ti. ti. Il. ti. ti. 
or less........ 5.00 4.75 4.50 4.25 4.00 3.75 

7. PACKAGE PLANS 
(1 minute or less) 

Per week: 
10 announcements ............... 
15 announcements. .................... 
20 announcements 25............. - 

Each 
3.50 
3.00 
2.50 
2.25 

Total 
35.00 
45.00 
50.00 
56.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 5 min 

1 x _... ..._ 25.00 15.00 10.00 7.50 
(Greenville continued on next page) 
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WFBC WFBC-FM 
1933 1948 

NBC Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 242 4725 2.00 
Multimedia Broadcasting Co., Box 788. 505 Ruther- 

ford St., Greenville, S. C. 29602. Phone 803-239- 
1321. 

STATION'S PROGRAMMING DESCRIPTION 
WFBC: Programmed for adulta. MUSIC: middle-of- 
the-road. AIR PERSONALITIES handle all seg- 
ments. 5 am -12M M -F: telephone interviews. contests, 
comedy, sports capsules, weather, Informative features. 
NEWS: 5 min network on hour. 2 min local on half 
hour. 5 min local 7 am, 7:55 am, 5:55 pm. 10:05 pm, 
& 12M. Noon -12:15 pm news roundup. 7 man news 
department. FARM: market report 6:45 am. 12:45 
pm. SPORTS: capsules in all shows. 5:45-5:55 pm 
10 min sporta show, major league baseball, cellege 
football and basketball. Sat and Sun network and lo- 
cal news and music. Contact Representative for fur- 
ther details. Rec'd 7/17/67. 

I. PERSONNEL 
Chairman of the Board -Roger Peace. 
President -Wilson C. Wearn. 
General Manager -Bruce Buchanan. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
5.000 w.; 1330 ke. Directional -night only. 
Operating schedule: 5 am -12 pm. EST. 
FM FACILITIES 
ERP 100.000 w. ; 93.7 me. 
Operating schedule: 6:30 am -midnight. EST. 

4. AGENCY COMMISSION 
15% on station time only: no Bash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 3a. 4a. 5, fa. 
hate Protection: lob, 11b. 12b. 13b. 14b. 
Basic Rates: 20h, 29a, 24b, 24e. 25a, 26, 29a, 31, 
33a. 
Contracts: 40a. 46. 
Comb.: Cont. Discounts: 60g, 601, 61a, 61c. 
Cancellation: 71a. 
Affiliated with NBC Radio Network. 
In the event of revised station rotes or discounts. 
any continuous broadcasts under existing contract may 
be extended at the rates and discounts shown herein. 
All 52 week contracts are for frequency purposes only. 

TIME RATES 
No. 20 ER 9/1/67 -Reed 8/2/67. 

AA -Mon thru Sat 6-9 am. Rotating. 
A -Mon thru Sat all other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: Ix 26x 52x 1560 2600 520x 1040x 
PER WK: 6 t 1201 18t1 24t1 30 t1 

AA 19.00 18.00 17.00 16.00 15.00 13.00 11.00 
A 13.50 12.50 12.00 10.00 9.50 9.00 8.50 

20 sec or sta. brk: 75% of 1 -min. 
10 sec or ID's: 50% of 1 -min. 

WHYZ C'W 
1966 

Media Code 4 242 4830 0.00 
E. S. Lowe Media. Inc., Box 4308, Greenville, S. C. 

29608. Phone 803-246-1441. 

I. PERSONNEL 
President -Edwin S. Lowe. 
Vice-Pres. & Gen'l Mgr. -Beverly M. Middleton. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
Southeast -Dora -Clayton Agency, Inc. 

3. FACILITIES 
50.000 w. days; 1070 Ise; Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 4e, 4d, 5, fa, 7b. 
Rate Protection: 10a, lia, 12a, 13a. 
Basic Rates: 20b, 21a, 22a. 24a, 25a. 26, 27. 28a, 

28c, 29a, 32a, 33a. 
Contracts: 40a, 42e, 44b, 45, 46, 47e, 48, 51a. 

51b, 51e. 
Comb.; Cont. Discounts: 60a, 60f, 62b. 
Cancellation: 70a, 70d. 71a. 72, 73a. 
Prod. Services: 80. 82. 

TIME RATES 
No. 3 Eff 12/15/67-Rec'd 12/27/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 156x 260x 3120 

1 min 15.00 14.00 13.00 12.00 11.00 10.00 
30 sec 11.25 10.50 9.75 9.00 8.25 7.50 
10 sec 7.50 7.00 6.50 6.00 5.50 5.00 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES 

PER WK: 6ti 12tí 18ti 24tí 
1 min 12.00 11.50 11.00 10.50 
30 sec 9.00 8.65 8.25 7.90 
10 sec 6.00 5.75 5.50 5.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 80.00 48.00 32.00 24.00 20.00 
50 x 76.00 45.50 30.50 23.00 19.00 
100 x 72.00 43.00 29.00 22.00 18.00 
300 x 68.00 41.00 27.00 21.00 17.00 

WMRB 
1954 

CBS Radio Network 

30 ti 
9.00 
6.75 
4.50 

Media Code 4 242 4935 7.00 
Paramount Broadcasting Co., Inc.. Box 88, Green- 

ville. S. C. 29602. Phone 803-2.33-2751. 
STATION'S PROGRAMMING DESCRIPTION 

WMRB: Programmed for adults. 
MUSIC: standard, middle-of-the-road. AIR PERSON- 
ALITIES handle all segments. Live interviews, sports 
features, weather 3 times an hour, information fea- 
tures. NEWS: 10 min network on hour, 5 min net- 
work information features on half hour. SPORTS: 
major league baseball, college football and basket- 
ball, local high school football, Master's Golf Tourna- 
ment. Sat and Sun network, news and music, 2 local 
church service religious programs. Contact Represen- 
tative for further details. Rec'd 9/27/67. 

I. PERSONNEL 
Pres. & Gen'l Mar. -C. F. Cope. 
Station Mgr. & Prog. Dlr.-William T. Arrington. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 
South -Southern Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days. 350 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 6 am -midnight weekdays; 7 am - 
midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4b, 4d. 5, 6a, 7a. 8. 
Rate Protection: 100. llb. 12a. 13a, 14e. 
Basle Rates: 20a, 21a, 21b, 22a, 22b. 23a. 24a. 25a. 

28b, 28c, 29a, 33c. 
Contracts: 40a, 41, 42a, 43, 44a, 45, 46, 47a, 48, 51a. 
Comb.: Cont. Discounts: 60a. 61a. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective March 1. 1962. (Card No. 3.) 

Card received March 5. 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/3 1/4 10 5 1 

hr. hr. hr. min. min. min. 
1 time 50.00 32.50 18.50 13.85 10.25 8.00 

28 times 47.00 30.63 17.37 13.00 9.50 7.50 
52 times.._ 44.00 28.76 16.25 12.18 9.00 7.00 

104 times 42.50 27.82 15.80 11.82 8.60 6.50 
156 times.._ 41.00 26.87 15.12 11.32 7.90 6.00 
208 times 38.00 25.00 14.00 10.48 7.50 5.50 
312 times 35.00 23.12 12.87 9.85 7.00 5.00 
8 -second announcements or less (minimum 10 weekly) 
-50% of 1 -minute earned frequency rate. 

7. PACKAGE PLANS 
Weekly Saturation Plans 

(1 -minute or less. I to 8 weeks -flied spots) 
Each Total Each Total 

12 times..._. 6.50 78.00 30 times 5.00 150.00 
18 times 6.00 108.00 50 times 4.75 237.50 
24 times...... 5.50 132.00 
Additional discounts applicable to above Saturation 
Plans: 

1-12 weeks...._._... 5% 26-38 weeks....._ 15% 
13-25 weeks 10% 39 weeks...__...._... 30% 

WMUU 
1949 

R A B 

Media Code 4 242 5040 5.00 

Bob Jones University, Greenville, S. C. 29614. Phone 
803-239-9656. 

I. PERSONNEL 
Chairman -of -Board -Dr. Bob Jones. 
General Manager -Dr. R. K. Johnson. 
Sales Manager -Frank Richardson. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
5.000 w, days; 1260 he. Non -directional 
Operating schedule: 6 am -local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simuleast facilities see 
WMUU.FM. 

4. AGENCY COMMISSION 
15/0; time and talent. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3c, 3d, 9b. 4d. 5. Ba. 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Rates: 20b. 
Contracts: 46, 47e. 48. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 71a, 72. 
Prod. Services: 80. 
WMUU offers an additional 10% discount when 
identical schedule is placed on WAVO, WAY() (FM). 
Decatur, Ga. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 9/15/68-Rec'd 10/8/68. 

6. SPOT ANNOUNCEMENTS 
MON -SAT: In 130 29x 
1 min 5.23 5.05 4.85 
30 sec 4.25 4.10 3.95 
6:30-8:30 am, extra 1.00. 

8. PROGRAM TIME RATES 
MON -SAT: Ix I3x 26x 52x 1040 I56x 9I2x 
1 hr 31.00 29.50 28.00 26.50 25.75 25.00 23.50 
1/2 hr 21.00 20.00 19.00 18.00 17.50 17.00 16.00 
1/4 hr..._ 13.00 12.40 11.80 11.20 10.90 10.80 10.00 
5 min 7.50 7.18 6.85 6.53 6.37 6.20 5.88 
6:30-8:30 am. extra 1.00. 

MONTY DUPUY J GREENVILLE, S, C. 
You can't have one without the other... A Must Buy! 

With combined exposure on Radio and Television, morning 
man Monty DuPuy has developed the tools of the trade 
essential to being the Number One air personality in the 
Greenville market. 

RATINGS... POPULARITY... IMAGE... SALESMANSHIP 
Here's a guy that captures a tremendous share of the 6-10 
AM drive time audience with his wit, his charm, and a knack 
for doing the unusual, such as an on -the -spur-of-the-moment 
long distance call to England, interviewing the Prime Minis- 
ter, or flying to Texas, one night to do his morning show on 
the phone the next morning from San Antonio's Hemisfair. 

Represented Nationally by Avery-Knodel 

WFB 
5000 WATTS 
1330 K.C. 
GREENVILLE, S.C. 

52x 
4.65 
3.80 

W M U U -FM 
1960 

R AB 

104x I56x 3120 
4.55 4.45 4.25 
3.73 3.65 3.50 

Media Code 4 242 5145 2.00 
Bob Jones University, Greenville, S. C. 29614. Phone 

803.239-9656. 

I. PERSONNEL 
Chrmn. of Bd. & Pres.-Dr. Bob Jones. 
General Manager -Dr. R. R. Johnson. 
Station Manager -Jim Ryerson. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERl' 100,000 w.; 94.5 mc. Stereo. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 
Partial simulcast operation. Operated separately local 
sunset -midnight, For simulcast facilities see WMUU. 

4. AGENCY COMMISSION 
15/0; time and talent. 

5. GENERAL ADVERTISING See coded regulations 
See WMUU listing for coded regulations. 
Time cannot be guaranteed. 
Singing commercials not accepted. 
Facilities available to broadcast spots on FM only on 
hour and 1/2 hour station breaks during daylight 
hours. 
WMUU-FM offers an additional 10% discount when 
identical schedule is placed on WAVO, WAVO (FM). 
Decatur, Ga. 

TIME RATES 

Ratea are identical to WMUU. See that listing. 

WQOK 
1950 

Independent 

R A B 

Media Code 4 242 5250 0.00 
WQOK, Inc., Drawer T, Greenville, S. C. 29610. 

Phone 803-296-2112. 

I. PERSONNEL 
President -James A. Dick. 
Vies Pres. & Gaol Mgr. -T. C. Hooper. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

3. FACILITIES 
5.000 w.; 1440 kg. Directional -nights only. 
Operating schedule: 4:55-1:00 am Mon thru Sat; 
6:55 m-11:30 pm Sun. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discounts. 

5. GENERAL ADVERTISING See coded regulations 
General: la. lb, 2a. 2b, 3a, 3b, 3d, 4e. 4d, 5, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15b. 
Basic Rates: 20a, 21a, 21d, 22a. 23a, 24b, 24c. 25a. 

280, 28c, 29a. 33b. 
Contracts: 40e, 41, 42c, 44a. 45, 46. 47a, 50, 51e. 
Comb.: Cont. Discounts: 60a, 60e, ROh, 601, 61a. 62b. 
Cancellation: 70d, 71a, 72, 73a, 73b. 
Prod. Services: 82. 

TIME RATES 
Rates effective September 1. 1965. 
Rates received November 1. 1985. 

Class AAA -6:00-9:00 am and 4:00-7:00 pm Mon 
thru Sat. 
Class AA -9:00 am -4:00 pm Mon thru Sat and all 
day Sun. 
Class A-7:00 pm -6:00 am Mon then Sun. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

1 min 30 sec 20 sec 10 see 
1 ti 17.00 13.60 11.90 8.50 
52 I1 16.00 12.80 11.20 8.00 
104 ti 15.00 12.00 10.50 7.50 
156 ti 14.00 11.20 9.80 7.00 
260 tl....._...._ 13.00 10.40 9.10 6.50 
312 ti 12.00 9.60 8.40 6.00 
520 ti _._..._.__... 11.00 8.80 7.70 5.50 
1040 ti 10.00 8.00 7.00 5.00 

CLASS AA 
1 ti _....._.._. 14.00 11.20 9.80 7.00 
52 tl __........_.._.. .._... 13.00 10.40 9.10 6.50 
104 ti ........... ____ ...... 12.00 9.60 8.40 6.00 
156 ti 11.00 8.80 7.70 5.50 
260 11. _ 10.00 8.00 7.00 5.00 
312 ti __ 9.00 7.20 8.30 4.50 
5"_0 ii........._...._..._......._. _ 8.00 6.40 5.60 4.00 
1040 ti 7.00 5.80 9.90 9.50 

CLASS A 
1 tl _ ._._......_..._ 8.50 6.80 5.95 4.25 
52 tl._......__......._._..- 8.00 6.40 5.60 4.00 
104 ti 7.50 6.00 5.25 3.75 
158 ti 7.00 5.60 4.90 3.50 
260 ti 6.50 5.20 4.55 3.25 
312 ti. 6.00 4.80 4.20 3.00 
520 ti 5.50 4.40 3.85 2.75 
1040 tl ._...._.._._ 5.00 4.00 3.50 2.50 

7. PACKAGE PLANS 
SATURATION PACKAGES 

CLASS AAA 
PER %VK: 1 min 30 sec 20 sec 10 sec 
12 ti....._...._...W 14.00 11.20 9.80 7.00 
18 ti 13.00 10.40 9.10 6.50 
24 ti _. _. 12.00 9.60 8.40 6.00 
30 ti 11.00 8.80 7.70 5.50 
36 ti._.._.._....__._ 10.00 8.00 7.00 5.00 

CLASS AA 
12 ti ,__ 11.00 8.80 7.70 5.50 
18 ti. 10.00 8.00 7.00 5.00 
24 ti 9.00 7.20 8.30 4.50 
30 ti _... 8.00 6.40 5.80 4.00 
36 ti ............... _...._.._. _... 7.00 5.60 4.90 3.50 

CLASS A 
12 ti 7.00 5.60 
18 ti._ ..... _.. ... _.. ......... _____ 6.50 5.20 
24 ti _..._..._....... 6.00 4.80 
30 ti 5.50 4.40 
36 tl. 5.00 4.00 

4.90 
4.55 
4.20 
3.85 
3.50 

3.50 
3.25 
3.00 
2.75 
2.50 

TOTAL AUDIENCE PLAN 
12 ti, 9 AAA, 4 AA, 4 A 118.00 94.40 82.60 59.00 
18 ti, 6 AAA, 6 AA, 6 A 162.00 129.60 113.40 81.00 
24 ti, 8 AAA, 8 AA. 8 A 196.00 156.80 137.20 98.00 
30 ti, 10 AAA, 10 AA, 10 A 220.00 176.00 154.00 110.00 
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GREENWOOD (2 AM; 1 FM) 
Greenwood County -Map Location C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCRS WCRS-FM 
1941 1965 

NBC Radio Network 
©FIMD 

Media Code 4 242 5955 7.00 
Orenco, Inc., Box 1247, 908 Main St., Greenwood, 

S. C. 29646. Phones 803-223-8553, 8559. 
STATION'S PROGRAMMING DESCRIPTION 

WCRS: Programmed for adults and young adulta. 
4 DJ's emcee entire log. Format of music, news, 
sports and weather. MUSIC 72%: standards pre- 
dominant over pop and folk. NEWS 12%: with net- 
work every hour plus local daily strips from AP and 
staff writers including tipa for farming, stock markets 
and sports news. Play -by -Play of football, basketball 
and baseball from high schools, colleges and pros. 
Weather every half hour from U. S. Weather Bureau 
and its teletype service. 18 minutes of commercials 
per hour. Personalities available for remotes. Con- 
tact Representative for further details. Rec'd 7/17/67. 

I. PERSONNEL 
President -Douglas Featherstone. 
Gen'I & Sta. Mgr. -Dan Crosland. 
Sale» Manager -Ralph Norman. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Non-alrectional. 
Operating schedule: 5 am -midnight daily. 
FM FACILITIES 
EliP 3.000 w.; 96.7 me. 
Operating schedule: 5 am -midnight daily. 
Antenna ht.: 361 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 3a, 4a. 5. Oa, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 23a. 24a, 24b, 28, 28a, 29a. 
Contracts: 40b, 42a. 45. 48. 97a, 48. 
Comb.; Cont. Discounts: 60a, 61a, 81b. 62b. 
Cancellation: 70a. 70c, 71a, 73a. 
Adulated with NBC Radio Network. 

TIME RATES 
ER 4/1/67 -Reed 2/3/67. 

6. SPOT ANNOUNCEMENTS 
I ti 6t1 12 t I8tI 24 t1 

1 min or less 3.15 2.85 2.55 2.25 1.95 
Based on weekly discounts. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 70.00 35.00 20.00 14.00 
13 ll.._.._ _......_..._._... 86.50 33.25 19.00 13.30 
26 tl._ ..__.. __ 63.00 31.50 18.00 12.60 
52 ti ._._.._.._... 59.50 29.75 17.00 11.90 
104 tl........___.._......_ ..... _ 56.00 28.00 16.00 11.20 
208 ti ....._...._.._.....- 52.50 26.25 15.00 10.50 

WGSW 
1953 

Media Code 4 242 5460 5.00 
Radio Greenwood, Inc.. Edward Arms Building. 

Greenwood, S. C. 29646. 
1. PERSONNEL 

Genera. .tanager -George B. Cook. Jr. 
free lent -W C Woodall, Jr. 

2. REPRESENTATIVES 
North -Hal Walton & Company, Inc. 
South -David Carpenter Company. 

3. FACILITIES 
100c1 w. days: 1350 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0: 15th of following month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 21i, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: l0h, 11h, 12h. 13h, 15b. 
Basic Rates: 20b, 22a, 23a. 29b, 24e. 25a, 30. 
Contracts: 90a, 94b, 95. 46, 47a, 51a. 
Comb.: Cont. Discounts: GOa. 6od, 601, 62d. 
Cancellation: 70a, 70c, 71a. 73a, 73b. 
Prod. Services: 82. 
Affiliated with Keystone & NAS Networks. 

TIME RATES 
Rates effective September 1, 1962. 

Rev. (eft. date) recd September 4. 1982. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. (. 
1 time.... 40.00 25.00 15.00 7.00 4.00 

13 times.. 37.75 23.60 14.15 6.45 3.15 
26 times.. 35.50 22.20 13.90 5.90 3.50 
52 times.. 33.25 20.80 12.45 5.35 3.25 

104 times.. 31.00 19.40 11.60 4.80 3.00 
208 times.. 28.75 18.00 10.75 4.25 2.15 () 100 words or less. 
Station break announcements are limited to 25 words. 
One minute transcriptions are accepted at the 160 
word announcement rate: all 100 word announcement. 
and one minute transcription, are accepted for ache - 
dating In announcement periods only. No spot an- 
nouncement' over 100 words accepted. 

GREER (z Am) 
Greenville County -Map Location B-3 

See SUDS consumer market map and data at begin 
ning of the State. 

WCKI 
1955 

Media Code 4 242 5565 1.00 
Stn -Pak Radio, Inc., Box 709, Greer Theatre Bldg., 

N. Main St., Greer, S. C. 29651. Phone 803-877- 
8458. 
STATION'S PROGRAMMING DESCRIPTION 

WCKI: Programmed for adults. 
NEWS: reports by news personalities every hour and 
half hour. including direct weather reports from 
airport. 6-9 am country music. DJ modern country 
music format 11 am -sign -off. Racing news, sports 
news, farm news, commentary, and special beeper news 

WQOK 
DELIVERS 

GREENVILLE'S 

BIGGEST 

UNDUPLICATED 

AUDIENCE 

Check WQOK's Firm 
Leadership and 

Balanced Composition 

Weekly Cume Estimates 

WQOK Sta. A 
Households 34,000 32,400 

Total 
Persons 90,700 75,300 

Total 
Adults 62,000 61,800 

Teens 22,000 7,400 

Pulse: Greenville 2 -County Metro Area, 
April/ May/ 68 -Mon -Sun cume 
estimates 

AGAIN YOUR 

BEST BUY 

IN GREENVILLE 

WQOK 
5,000 watts 1440 kc 

Greenville, South Carolina 

Represented by 

STONE REPRESENTATIVES, INC. 

reports. All air personalities available for spots. 
Recording facilities available for production work. 
Commercial time available on limited basis. Contact 
Representative for further details. Recd 8/10/87. 

I. PERSONNEL 
President -Marshall Thomas Pack. 
Manager -Jim Massey. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
1.000 w. days; 1300 ke. Non -directional. 
Operating schedule: 5 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 35. 4b, 9d. 5, 6a, 7a. 
Rate Protection: 10a, lia. 12a. 13a, 14a. 
Basic Rates: 22a, 22b, 23a, 24a, 24b, 25a, 26, 28b. 

Contracts: 42b, 45, 48, 47a. 
Comb.; Cont. Discounts: 80b, 80k, 61a, Olb, 61c, 62b, 

62e. 
Cancellation: 70a, 70c. 71a, 73a. 
Member: Country Music Network, Southeastern Key 
Market Network. 

TIME RATES 
Rates effective . (Card No. 1.) 

Card received January 25, 1965. 
6. SPOT ANNOUNCEMENTS 

100 WORDS OR MORE 
1 z..._ 5.00 104 x._ 4.00 
13 z 4.75 156 x._.._.._......_........... 3.75 
28 x 4.50 280 z. _.._....... 3.50 
52 z 4.25 312 z...._..._._..._......_... 3.25 

8. PROGRAM TIME RATES 
1hr 1/2 hr 1/4hr5min 

1 ti..._ ...... _ 68.00 38.00 25.00 12.00 
13 ti..._ 67.00 37.00 24.00 11.50 
26 ti 68.00 38.00 23.00 11.50 
52 ti 65.00 35.00 21.00 10.50 
104 ti 64.00 34.00 20.00 10.00 
156 ti. 62.50 32.50 19.00 9.50 
260 ti 61.50 31.50 18.00 9.00 
312 tl 60.00 30.00 16.50 8.00 

WEAB 
1949 

Media Code 4 242 5670 9.00 
Edd A. Burch. Box 70, Tryon Street.. Greer, S. C. 

29651. Phone 803-877-3141. 
STATION'S PROGRAMMING DESCRIPTION 

WEAB: Programmed for adults and young adults. 
AIR PERSONALITIES emcee all segments. News 
headlines on hour, 5 min briefa on half hour. 
Weather every 15 min. Sports capsules every hour 
between 6-9 am & 4-7 pm. MUSIC: 90% featuring 
current selling general popular music and standards. 
NEWS: 10%, local, state, national, and international. 
Wire service and local staff. SPORTS: college foot- 
ball network, stock car races. Personalities available 
for remote pickups from shopping centers, fain, etc. 
Recd 7/12/67. 

I. PERSONNEL 
Owner -E. A. Burch. 
General Manager -John A. Salter. Jr. 

3. FACILITIES 
250 w. days; 800 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5, GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 4a, 4d, 5, Ob, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 
Basic Rates: 20a, 22a, 23a, 240, 29b, 25a, 26. 28b. 

29a. 
Contracts: 90a, 42b, 48, 47a. 48. 
Comb.; Cont. Discounts: 00k, 61a, 61b, 61c, 6213. 62e. 
Cancellation: 70a, 70c, 71a, 730. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective March 1, 1965. 

Rates received February 16, 1905. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

ea ea 
1 ti..._..._-_. _..._...... 4.00 104 tl.._.... 3.20 
13 ti ._»_. 3.80 156 tl.._... 3.00 
26 ti..._ .............. 3.60 260 tl....-..._._.-._ 2.80 
52 ti __._.__.- 3.40 312 ti_. 2.80 

7. PACKAGE PLANS 
1 MINUTE SPOT ANNOUNCEMENTS 

(13 weeks) 
PER WK: ea ea 
20 it........_....___..._ 2.50 50 ti__._ 2.00 
30 ti 2.30 
20/30 second announcements -75% of the above rates. 
10 second announcements, station brute or ID'a- 
50% of the above rates. 
Regular announcements may be combined with pack- 
age plans to get total package discounts. All an- 
nouncements would then have the same package plan 
rate during this period. Package plan annosMYmenta 
cannot be added to regular announcements for greater 
regular frequency discount. 

HAMPTON 
Hampton County -Map Location D-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBHC 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 242 5775 6.00 
Joseph B. Wilder dba Hampton t.eunty Broadcasters, 

Inc., Box 666, Hwy. 601, Hampton, S. C. 29924, 
I. PERSONNEL 

Owner -Joseph B. Wilder. 
General Manager -Carl (Tony) Gross. 

3. FACILITIES 
1000 w. days; 1270 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

SOUTH CAROLINA 
5. GENERAL ADVERTISING See ceded regulations 

General: la. 2a. la, 3b. 4b, 4d, 5, Oa, lb. 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 23a, 24a, 24b. 25a. 26, 28a, 

29a. 
Contracts: 90a, 42b, 45, 48, 47a, 48. 
Comb.; Cont. Discounts: 60b, 81a, 01b. 02b. 62e. 
Cancellation: 70a, 70e, 715, 73a. 
Affiliated with MRS Radio Network. 
Member: Blue Ridge Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 1/31/66-Rec'd 4/15/66. 
6. SPOT ANNOUNCEMENTS 

Ix llx 5Ix 101x 351x 5018 
1 min 3.25 3.00 2.75 2.25 1.75 1.25 

8. PROGRAM TIME RATES 
Ix I 1 x 51x 

1 hr 50.00 40.00 35.00 
1/2 hr._.._ 35.00 28.00 25.00 
1/4 hr 15.00 13.50 10.75 
5 min 6.50 6.00 5.25 

10Ix 
32.50 
22.50 

8.75 
5.00 

10. SPECIAL FEATURES 
MUTUAL PROGRAMS 

lx 
5 min News..........._..._..._......_......_... 6.50 
10 min World Report 8.50 

HARTSVILLE 

3518 
31.00 
21.25 

8.00 
4.75 

Darlington County -Map Location F-5 
See SRDS consumer market map and data 
oing of the State. 

WHSC 
1946 

26x 
6.00 
7.50 

Subseriber to the NAB Radio Code 

Media Code 4 242 5880 4.00 

Hartsville Broadcasting Co.. Inc., 
ville, S. C. 29550. 

I. PERSONNEL 
General Manager-Oby B. Lyles. 

9. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ke. 

Non -directional. 
Operating schedule: 5:30 am -11:05 pm weekdays: 
8:00 am -11:05 pm Sun. EST. 

4. AGENCY COMMISSION 
None. all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 9b, 4d, 5, 6a. 8. 
Rate Protection: 10a. 14a. 15b. 
Basic Rates: 20b, 21c, 23n, 24b, 25a, 26, 28a. 28b. 

28c. 29a. 
Contracts: 45. 47e. 
Comb.: Cont. Discounts: 60a. 
Affiliated with MBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 ER 1/1/07 -Reed 12/30/86. 
6. SPOT ANNOUNENTS 

DAY OR NIGHT 
1 ti 2.25 300 ti...._ .... 1.80 
26 ti 2.15 600 tl..._...___...-_.. 1.70 
52 ti 2.05 900 tl._.._...._._..._... 1.60 
104 ti 1.95 1200 or more tL 1.50 
Any number (30 sec) __... 1.50 

8. PROGRAM TIME RATES 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 30% of hour. 5 min: 20% of hour. 

DISCOUNTS 
131-5% 52z-15% 3002-25% 
26x-10% 156x-20% 

Solo 
30.00 
20.00 
7.50 
4.50 

IOIx 
5.50 
6.75 

at begin- 

HEMINGWAY 

Box 940, Harts - 

Williamsburg County F-8 
See SRDS consumer market map and data at beginning 
of the State. 

WKYB 
1968 

Media Code 4 242 5920 8.00 
Hemingway Broadcasting Company, Box 1000, Hem- 

ingway. S. C. 29554. Phone 803-558-2558. 
I. PERSONNEL 

General Manager -Raymond Somers. 
Director of Programs -G. Stephen Green. 
News & Farm Director -Jim Squire. 

3. FACILITIES 
5,000 w., 1000 he. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 45, 4d, 5. Oa, 7b, 8. 
Rate Protection: lob, 11b, 12b, 14b, 15a, 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 225, 23a, 24a, 25e, 

26, 27, 28b 28c, 30, 31. 33c. 
Contracts: 90e, 41, 92b, 42d, 46. 51e. 
Comb.: Cont. Discounts: 60a, OOi, 61e, 62e. 
Cancellation: 70a, 70e. 71a, 73a, 73b. 
Prod. Services: 80, 82. 
Rates and discounts based on number of broadcasts 
per month. 

TIME RATES 
No. 3 Eft 3/8/68 -Reed 3/11/88. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 1568 9128 SOOx 

1 min 4.50 4.15 3.45 3.00 2.60 
30 sec 2.80 2.60 2.10 1.80 1.70 

8. PROGRAM TIME RATES 
Ix 52x 1568 3128 500x 

1/2 hr..._ 28.25 23.60 20.05 17.65 15.35 
1/4 hr 17.65 14.15 10.60 9.95 8.85 
10 min 12.00 9.45 7.65 8.50 5.30 
5 min 7.10 5.90 4.75 4.15 3.90 
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1011$ SPACE CONTRIBUTED BY THE PUBLISHER AS A PUBLIC SERVICE. 

SOUTH CAROLINA 

What have you 
done lately to avoid 

dying of cancer? 

It's news to you that there actually is 
something you can do about cancer? Fine. 
Doing that something may save your life. 
And what could possibly be more impor- 
tant than that? 

Your grip on life is not so fragile that 
you must feel intimidated to the point of 
paralysis by the very mention of cancer. 
Cancer is not necessarily a death sen- 
tence. Many cancers can be cured, but 
they must be detected early. Neglected, 
cancer will kill. Detected, there is a good 
chance of cure. 

Each year more than ninety thousand 
Americans die of curable cancers. They 
were not detected in time -treatment 
that could have spared these people 
death came too late. 

You must have a complete physical 

checkup at least once a year. Just tell 
your doctor that you want one. The 
examination is relatively simple and ab- 
solutely necessary. 

With the knowledge that we now have 
about cancer, we could save one out of 
two people, with early detection. 

With the knowledge that we need, we 
could save all. But we must have that 
knowledge. 

For this we need more research to 
bring us closer to the solution of cancer's 
terrible mysteries. Is it caused bya virus? 
Is it inherited? Is it contagious? Is it for 
once and for all completely curable? 
We will get these answers. With your 
help. 

® How do you avoid dying of cancer? You 
do something about it. 

American Cancer Society 

HOLLY HILL 
Orangeburg County -Map Location E-6 

See SRUS consumer market map and data at begin- 
ning of the State. 

WHHL 
1962 

Media Code 4 242 5985 1.00 
Palmetto Communications Corp.. Box 607, Holly Hill. 

S. C. 29059, 
1. PERSONNEL 

President -P. M. Eargle. 
Station Manager -Doc Holiday. 
Sales Manager -Paul Rice. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w.; 1440 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/5 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3h. 4a, 5, 6a, 7a. 
Rate Protection: 10b. 11b. 121). 13b, 14b. 
Basic Rates: 22a, 226, 23a, 24a, 24b, 26, 28b, 29e. 
Contracts: 45. 46, 48. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 62e. 
Cancellation: 70a, 70e. 710. 73a. 

TIME RATES 
Rates effective June 4, 1964. 
hates received July 8, 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1-10 ti 3.00 41-50 ti 2.60 
11-20 ti 2.90 51-100 ti _...- 2.50 
21-30 ti 2.80 101-200 ti 2.40 
31-90 ti 2.70 200 or more ti 2.30 

30 sec 20 sec 10 sec () 
1-10 ti 1.50 1.20 1.00 2.00 

() Time Signal. 
No frequency discounts on less than 1 minute. 

8. PROGRAM TIME RATES 
1 hr 3/4 hr 1/2 hr 1/4 hr 5 min 

1-10 ti 37.50 30.00 20.00 12.00 6.00 
11-20 ti 37.30 29.80 19.80 11.80 5.90 
21-30 ti 37.10 29.60 19.60 11.60 5.80 
31-40 ti 36.90 29.40 19.40 11.40 5.70 
41-50 ti 37.70 29.20 19.20 11.20 5.60 
51-100 tI 36.50 29.00 18.00 11.00 5.50 
101-200 ti 36.20 28.80 17.80 10.80 5.40 
200 or more ti 35.90 28.60 17.60 10.60 5.30 

JOHNSTON 
Edgefleld County -Map Location C-6 

See SitDS consumer market map and data at begin- 
ning of the State. 

WJES 
1961 

Media Code 4 242 6090 9.00 
Edgetield Saluda Radio Co.. Inc.. Box 1, Lee St., 

Johnston, S. C. 29832. Phone 803-275-4444. 
I. PERSONNEL 

General Manager -Claude Casey. 
Sales Manager -Redd Reynolds. 
Program Director -James E. Calk. 

3. FACILITIES 
250 w. days: 1570 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a. 4a. 4d, 5. 6a, 7b, 8. 
Rate Protection: 10h, 1114, 12b. 13h. 14b. 
Basic Rates: 20a. 22a. 23a, 24b, 25e, 28b. 29a. 
Contracts: 405. 42b, 45. 46. 47e. 98. 
Comb.; Cont. Discounts: 60b. 61a. 61b, 62b. 62e. 
Cancellation: 70a. 70e. 71a, 73e. 
Affiliated with KAS Radio Network. 

TIME RATES 
Eft 9/1/07 Reed 9/1/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: Ix 52x 156x 3120 I000x 

1 minor PACKAGE PLANS 
2.00 1.75 1.50 1.25 1.00 

7. 
PER WK: 10 ti 20 t1 4091 
PER MO: 2091 50 t 8081 
1 min or less 1.75 1.50 1.25 

8. PROGRAM TIME RATES 
Ix 130 25x 1560 260x 

1 hr 25.00 18.00 15.00 13.00 12.00 
1/2 hr 15.00 10.00 9.00 8.00 7.65 
1/4 hr 9.00 6.00 5.00 4.50 4.00 
5 min 4.00 3.75 3.50 3.15 3.00 

KERSHAW 
Kershaw County -Map Location E-5 

See SltDS consumer market map and data at begin- 
ning of the State. 

WKSC 
1961 

Media Code 4 242 6195 6.00 
Kershaw Broadcasting Corp.. Box 548. 502 W. Church 

St., Kershaw. S. C. 29067. Phone 475-8585. 
I. PERSONNEL 

Pres. & Mgr. -Jess B. Tatum. 
Sales Manager -Reba T. Tatum. 
Prog. Dir. & Ass'i Sales Mgr. -John Shackleford. 

3. FACILITIES 
500 w. dayº: 1300 he. Non -directional. 
Operating schedule: 4:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
All prices net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3a, 3b, 3c. 3d, 4b, 4d, 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 20h, 21a, 21b, 21c, 23a, 28c. 
Contracts: 40a. 41. 
No cigarette advertising 

aRATted ES 
Rates effective 

Card received August 27, 1962. 
6. SPOT ANNOUNCEMENTS 

(Maximum 1 minute) 
1.00 per spot net. 

(This listing continued on next page) 
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Kershaw -W K S C -Continued 
B. PROGRAM TIME RATES 

1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 
1 time.... 25.00 15.00 10.00 7.50 5.00 

13 times.. 22.50 14.00 9.50 7.00 4.75 
26 Hanes.. 20.00 13.00 9.00 8.50 4.50 
52 times.. 17.50 12.00 8.50 8.00 4.25 

104 times.. 15.00 11.00 8.00 5.50 4.00 
156 times.. 14.00 10.00 7.50 5.00 3.00 
312 times.. 13.50 9.00 5.00 4.50 2.75 

KINGSTREE (1 AM; 1 FM) 
Williamsburg County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDKD WDKD-FM 
1949 1966 

Subscriber to the NAB Radio Code 
Media Code 4 242 6300 2.00 
Santree Broadcasting Co., Inc., Box 525, Kingstree. 

S. C. 29556. Phones 382-2381, 382-2362, 354-9314. 
Studio -on U.S. Hwy., 52 between Lake City & 

Kingstree, S. C. 

I. PERSONNEL 
General Manager -C. G. Bass. 
Program Director -Art James. 
Chief Engineer -Donald O. Bryant. 

3. FACILITIES 
5000 w. days; 1310 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
FM -ERP 3000 w. days; 100.1 mc. Non -directional. 
Operating schedule: 6 am -11:15 pm. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3d, 4a, 9d, 5. 6a, 7b. 
Rate Protection: 10h. llh, 12h, 13h. 14h. 15e. 15b. 
Basic hates: 20a, 21a, 21b. 21e, 22a, 2213. 23a, 24b4 

25a. 28e. 29a, 29h. 
Contracta: 41, 44a. 44b, 45, 46. 4Ta. 49. 50. 51a, 

51b. 
Comb.; Cont, Discounts: Sob, 80e, SOL 81a. 61b. 62b. 

62d. 
Cancellation: 70a. 70c. 71b, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with Keystone Network. 
Member: Tobacco Radio Network and Southeastern 
Key Market Network. 

TIME RATES 
Rates effective August 1, 1961. (Card No. 2.) 

Card received July 3, 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hour .... 30.00 5 minutes.__ 9.00 
1/4 hour . 15.00 1 minute....._...._-... 4.00 

10 minutes 12.00 30 seconds ..._..._»..__ 3.00 

LAKE CITY 
Florence County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJOT 
1953 

Media Code 4 242 6405 9.00 
Lake City Broadcasting Corp., Box 1177, 10 8. 

Acline Ave., Lake City, 8. C. 29560. Phone 803- 
394-2088. 

I. PERSONNEL 
President -Russell George. 
General Manager -Hub Terry. 

2. REPRESENTATIVES 
T -N Spot Sales. 

3. FACILITIES 
1.000 w. days: 1280 he. Non -directional. 
Operating schedule: 8 am -local sunset Mon thru Sat; 
7:00 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2h, 3a, 3b, 3c. 3d. 4b, 9d, 5, 8a, 7b, 8. 
Rate Protection: toc, 11e. 12e, 13e. 14e. 15b. 
Basle Rates: 201). 21a, 22e, 22b, 23a, 24b, 25a, 28. 

27, 28a, 29c, 29a. 33b. 
Contracts: 40a, 41, 42b, 49b, 45, 46, 97a. 51b. 
Comb.: Cont. Discounts: 60d, 60f. 801, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Member: Tobacco Radio Network. 

TIME RATES 
No. 8 Eff 4/67 -Reed 4/7/87. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 1040 

1 min 3.00 2.75 2.45 
30 sec 2.40 2.20 1.95 

7. PACKAGE PLANS 
ROS PACKAGES -I min - 

lo ti 25 ti 50 tl 
In 7 days 25 50 80 
10 sec: 50% of 1 -min. 

260x 312x 624x 1000x 
2.20 1.95 1.75 1.50 
1.75 1.55 1.40 1.20 

30 au - 
10 tl 25 VI 30 tI 

20 40 65 

8. PROGRAM TIME RATES 
ix 26x 78x 1041 260x 

1 hr 40.00 38.00 36.00 33.00 30.00 
1/2 hr 24.00 22.00 20.00 18.00 16.00 
1/4 hr 12.00 11.00 10.00 9.00 8.50 
10 min. 10.00 9.00 8.00 7.00 8.00 
5 min _ 6.00 5.00 4.50 4.25 3.75 

LANCASTER (2 AM; 1 FM) 
Lancaster County -Map Location E-4 

See SRDS consumer market map and data at begin 
fling of the State. 

WAGL 
1962 

Media Code 4 242 6510 6.00 
Palmetto Broadcasting System, Inc., Box 28, S. 

Woodland Dr., Lancaster, S. C. 29728. Phone 
293-8431. 
STATION'S PROGRAMMING DESCRIPTION 

WAGL: Programmed to reach young adults to about 
35 years of ago. 
4 air personalities handle all segments. MUSIC: top 
50 records of pop, rttvthtn and blues and rock music 
each week. 1 ratan local and regional news staff. 
Network stews hourly at :30 past and at 12:30 pm 
daily. Local and state news 3 min hourly on hour. 
SPORTS: 3 min at :95 past 4 times daily. FARM: 
report 5 min daily at 12:55 ptn. Music 90%, all 
other 10% including news. Contact Representative 
for further details. !teed 8/.5/68. 

I. PERSONNEL 
Pres. & Sta. Mgr -B. L. Phillips, Jr. 
Gen'i & Sales Mgr. -John D. Martin. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
South, Southwest -Dora -Clayton Agency, Inc. 

3. FACILITIES 
10,000 w. days: 1560 kc. Clear Channel. 

Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 9a. 9d, 5, Oa, 7b, 8. 
Rate Protection: 10e, llh, 12e, 13h, 19e, 15a. 
Basic ]fates: 20h, 21c, 21d, 23a, 24c, 25a. 26, 28b, 

28c, 29a, 30. 
Contracts: 40a. 44a, 46, 47a, 51a, 11h. 
Comb.; Cont. Discounts: 600,60e, 601, 61e. 61b. 
Cancellation: lob. 70d, 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Member: Country Music Network, 

TIME RATES 
Eff 5/1/68-Rec'd 5/13/68. 

6. SPOT ANNOUNCEMENTS 
lx 52x 104x 158x 208x 260x 912x 

1 min 6.50 8.00 5.50 5.00 4.75 4.50 4.25 
().... 5.10 9.75 9.40 9.10 3.90 3.75 3.50 

(') 30 sec or less 
7. PACKAGE PLANS 

WEEKLY SPOT PLANS 
(To be run in 7 -day period) 

1 ti 10 ti 15 ti 20 ti 30 ti 
1 min. 6.00 5.00 9.75 9.50 9.00 
30 sec or less 4.75 4.10 3.90 3.70 3.35 

8. PROGRAM TIME RATES 
lx I3x 26x 52x 104x 156x 280x 3121 

1 hr 65.00 80.00 58.00 55.00 52.50 50.00 48.00 95.00 
1/2 hr 45.00 42.50 90.00 38.00 35.00 32.50 28.00 26.00 
1/4 hr 26.00 25.00 24.00 23.00 22.00 21.00 20.00 19.00 
10 min 19.00 18.00 17.50 17.00 16.00 15.50 15.00 14.00 
5 min 19.00 13.00 12.00 11.00 10.50 10.00 9.50 9.00 

WLCM WLCM-FM 
Media Code 41951 242 6615 3.00 

1964 

The !loyal Broadcasting Co.. 103 B. Catawba St.. 
Lancaster. S. C 29720. Phone 803-283-2051. 

I. PERSONNEL 
President -Charles Connelly, Jr. 
General Manager -Barn, Medlin. 
Sales Manager -Gene Baker. 

2. REPRESENTATIVES 
Media Sales and Servire. 
Atlanta -Harry J. Cannon. 

3. FACILITIES 
1.000 w. days; 1360 he. Non -directional. 
Operating schedule: 5:00 am -local sunset. EST. 
PM FACILITIES 
ERP 3,000 w.; 107.1 me. 
Antenna ht.: 205 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. No esah discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 
Contracte: 45. 47a. () Script required 24 hours in advance. 
Alcoholic beverage advertising: beer only. 

TIME RATES 
No. 5A ER 12/1/66 -Reed 12/5/66. 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 

75 ti 50 ti SO ti 20 tI IS ti 10 ti (a) 
Ea .... 1.55 1.65 1.75 1.90 2.10 2.50 3.00 () Less than 10. 

ANNUAL CONTRACTS 
1 year (1500 spots) qualifies for low end rate of 1.50. 

1 year (1200 spots) qualifies for rate of 1.60. 
8, PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr IO min 5 min 
1 z 46.00 28.00 17.50 13.00 10.00 
13 z...._.._.._...__ 41.00 25.00 15.50 11.00 8.50 
28 x _ 38.00 22.00 13.50 10.00 7.25 
52 x._.._ 33.50 19.00 12.50 9.00 6.00 
104 z 31.00 18.00 11.50 &00 4.75 
158 x..._.._.._ 28.50 17.00 10.50 7.00 3.75 
960 z.._......_......_ 26.00 16.00 9.50 6.00 9.25 
312 z _... 23.50 15.00 8.50 5.00 3.00 

LAURENS (1 AM; 1 FM) 
Laurens County -Map Location C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLBG WLBG-FM 
1948 1980 

©13FMU 
Media Code 4 242 6720 1.00 
Laurens -Clinton Broadcasting Co., Inc., Box 269. 

312x Laurens. S. C. 29360. Phone 803-984-5216. 
27.00 STATION'S PROGRAMMING DESCRIPTION 
15.00 WLBO: MUSIC: general popular. SPORTS: year 
8.00 around play-by-play. Rec'd 8/16/67. 
5.00 I. PERSONNEL 
3.25 General Manager -C. W. Hogan. 

S. FACILITIES 
1000 w.; 860 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
FM FACILITIES 
ERP 98,300 w.; 100.5 mc. 
Operating schedule: Duplicates AM. 

4. AGENCY COMMISSION 
None; all ratea net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, la, 3h, 3d, 9a, 4d, 5, 6a, 7h. 8. 
Rate Protection: 10e, lie, 13e, 14e, 15h. 
Basic Rates: 20b, 21d, 22a, 22b, 23a, 24b4 25a, Mb, 

28c, 29a. 
Contracts: 41, 42d, 45. 46. 97e, 50, 51a. 
Comb.; Cont. Discounts: 60a, 62a, 62d. 
Cancellation: 72. 73a, 73b. 
Prod. Services: 81, 82. 

TIME RATES 

No. 6 ER 1/1/67 -Reed 3/2/67. 
6. SPOT ANNOUNCEMENTS 

Ix 104x 208x 2601 9121 3851 10001 
1 min 2.00 1.80 1.65 1.55 1.50 1.45 1.40 

'30 sec 1.80 1.45 1.30 1.25 1.20 1.15 1.10 () Scheduled in best times available, but not 
between 7-9 am, noon -2 pm & 9-6 pm. 

8. PROGRAM TIME RATES 
1 hr I/2 hr 1/4 hr S min 

1 U..._ ...................... 50.00 30.00 15.00 5.00 
13 ti 45.00 25.00 18.50 4.75 
28 ti........_._......__..._......_ 40.00 20.00 12.00 4.50 
52 ti..._ .............. 37.50 15.00 10.50 4.25 
104 ti. 35.00 19.00 8.00 8.75 
158 ti..._ 30.00 12.00 6.25 3.50 
312 ti_._ 27.50 11.00 5.25 3.25 
365 ti..._ 25.00 10.00 5.00 3.00 

LORIS 
Horn, County -Map Location G-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLSC 
1958 

Media Code 4 242 6825 8.00 
Pee Dee Broadcasting Co.. Inc., Box 1877, Loris, 

S. C. 29569. Phone 803-357-3780. 
I. PERSONNEL 

President -James J. Harpring. 
General Manager -Waiter Molls. 

2. REPRESENTATIVES 
Continental Radio Bala. 

3. FACILITIES 
1000 w. days; 1570 kc. Non -directional. 
Operating schedule: local sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 3a, 3h, 4a, 4d, 5, 6a, 7h, 
Rate Protection: lob, llb, 12b, 13b, 14h, 
Basic Rates: 22a. 23a. 24h, 25a, 28a, 29a. 
Contracts: 40a, 47a. 
Comb.: Cont. Discounts: Boa. 61a, 6113. 
Cancellation: 71a, 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective January 1. 1960. 
Rates received December 28, 1959. 

Rev. (Rate) received April 4. 1960. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 hr. 1/4 hr. 5 min. 1 min. 30 sae. 
1 time 23.00 10.00 7.50 4.00 8.50 

13 times 21.50 1.4.50 7.00 3.90 3.40 
26 times 20.00 13.50 6.50 3.80 3,80 
53 times 18.00 12.50 6.00 3.70 3.20 

109 times 15.50 11.00 5.00 3.40 2.90 
156 times 19.50 10.50 4.80 3.30 3.80 
312 times 13.00 10.00 4.50 3.10 2.60 

MANNING 
Claredon County -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WYMB 
1957 

Media Code 4 242 6990 6.00 
Clarendon County Broadcasting 

sling, S. C. 29102. 

I. PERSONNEL 
Pres. & Oen'l Mgr. -Betty T. Roper. 
Farm Director -Ray Wilkinson. 

2. REPRESENTATIVES 
T -N Spot Sales. 

3. FACILITIES 
1000 w. days: 1410 hr. Non -directional. 
Operating schedule: 8:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING Bee eroded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2h, 3e, 3d. 4b, 5, 6a, 7h, 8. 
Rate Protection: 10e. 14e. 
Basic Rates: 20h, 21a, 21h, 21d, 22a. 22b, 23a, 28c, 

30. 
Contracts: 40a, 41, 49a, 95, 46, 47a, 48. Mb. 
Comb.: Cont. Discounts: 60a, 61b, 62b. 
Cancellation: 70a, 70c, 71a, 72. 73a. 
Prod. Services: 80, 81. 82. 
Member: Tobacco Radio Network. 

TIME RATES 
Rates effective January, 1984. 
Rater received April 19. 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 see 

I ti..._ ............. 3.50 2.80 52 tl..._.._.._... 2.75 2.10 
13 ti 3.25 2.50 156 2.50 1.90 
26 ti 3.60 2.30 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min 5 min 

1 x 36.00 26.00 18.00 11.00 6.75 

Co., Box 400, Man - 

SOUTH CAROLINA 

MARION 
Marion County -Map Location G-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WATP 
1957 

Media Code 4 242 7035 9.00 
WATP Broadcasting Corp., Box 1033, 324-1/2 N. 

Main St., Marion. S. C. 29571. Phone 803-423- 
1415. 

I. PERSONNEL 
Gen'l Mgr. & Dir. of Engin. -Harry Hyman. 
Program Dlrector-Loree M. Hyman. 
Farm Director -John L. Madera. 

2. REPRESENTATIVES 
Continental Radio Bales. 
Atlanta, Detroit -Harry J. Cannon Associates. 
South -Southern Spot Sales, Inc. 

3. FACILITIES 
1.000 w. days; 1430 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset Mon thru 
Sat: 8:00 am -local sunset Sun. lOST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 4d, 5, 6a. 
Rate Protection: 10a, 11h, 12a, 13h, 14a, 15b. 
Basic Rates: 20a. 20h, 21a, 21b, 21e, 21d, 22a, 22b, 

23a, 23h, 24b, 25a, 26, 27, 28b, 28c, 29a. 30, 31, 
33d. 

Contracts: 40a, 41, 92a. 42c, 43, 44a, 45, 46, 47a, 
98, 49, 50, 51a, 51h, 51c. 

Comb.: Cont. Discounts: 60a, 81a, 61b, 62a, 62b, 62d. 
Cancellation: 70b, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
ER 10/15/67 --Reed 10/23/67. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x 52x 104x 156x 312x 

1 min 5.00 4.75 4.50 4.25 9.00 3.80 3.60 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 5 min 
1 ti 59.50 31.50 17.50 7.00 
13 ti 51.00 27.00 15.00 6.00 
26 ti 45.90 24.30 13.50 5.90 
52 ti 43.35 22.95 12.75 5.10 
104 ti 40.80 21.80 12.00 4.80 
280 ti 38.25 20.25 11.25 4.50 
312 ti 35.70 18.90 10.50 4.20 

MONCKS CORNER 
Berkeley County -Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBER 
1963 

Media Code 4 242 7140 1.00 
Berkeley Broadcasting Corp., Box 67, 223 E. Main 

St., Moncks Corner, S. C. 29461. Phones 899- 
2195: Charleston, S. C. 722-0290. 

I. PERSONNEL 
Pres. & Gen't Mgr. -Vincent M. French. 

2. REPRESENTATIVES 
Regional -David Carpenter Company. 

3. FACILITIES 
500 w.; 950 hr. Non -Directional 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracta: 40a. 
Member: Country Music Network. 

TIME RATES 
ER 2/1/68 -Reed 1/22/68. 

6. SPOT ANNOUNCEMENTS 
I min SO see ID 

ROS 2.00 1.30 .75 
8. PROGRAM TIME RATES 

1/9 hr thru 1 hr. per min. 1.00 
10. SPECIAL FEATURES 

FIXED POSITION 
5 -min news at :55 5.00 
2-1/2 min weather at :15 & :45 ....... _ .......... _.._..._ 2.50 
2-1/2 min sports at :30 _........_..._. 2.130 
Includes 30 -second intro and 1 -minute dose. 

RATE VARIATION 
100 ti in 30 -day period -10% discount. 
If News, weather or sports are accepted on a rotation 
basis with major -minor sharing, station will guaran- 
tee not more than 5 and not less than 2 for same rate. 
10 ti, Mon. Tues, Wed... ... ,.». 15.00 

MULLINS 
Marion County -Map Location G-4 

See BRDS consumer market map and data at begin- 
ning of the State. 

WJAY 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 242 7245 8.00 
Mullins & Marion Broadcasting Co., Box 542, Mullins, 

S. C. 29574. Phone 464-9252; Marion Phone 423- 
1140. 
STATION'S PROGRAMMING DESCRIPTION 

WJAY: General adult appeal programming, Country 
music, weather, farm features 5:30-7 am. General 
popular music, weather. sports, editorials, local and 
national news 7-11:95 am. Farm reports, weather 
country music, livestock markets, world -state -national 
news 11:45 am -2 pm. General music, news, weather, 
features, 2-5:15 pm. Showtunes, sports, news, stand- 
ards, film music 5:15 pm -sign -off. Contact Repre- 
sentative for further details. Recd 7/10/87. 

I. PERSONNEL 
Manager -James F. Ramsey. 

(This listing continued on next page) 
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SOUTH CAROLINA 
Mullins -W J A Y -Continued 
2. REPRESENTATIVES 

T -N Spot Sales. 
3. FACILITIES 

5,000 w. days; 1280 kg. Non -directional. 
Operating schedule: 6:00 am -local sunset weekdays; 
7:00 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 4a, 4d, 5, 6a, 8. 
Bate Protection: 10a, 15b. 
Bade Rates: 20a, 22a, 24b, 29a. 
Contracts: 40a, 41, 44b, 51a. 
Comb.; Cont. Discounts: 60e, 60e, 62d. 
Cancellation: 73b. 
Affiliated with American Contemporary Network. 
Affiliated with KBS. 
Member: Tobacco Radio Network. 

TIME RATES 
Ratas effective January 1, 1959. 
Rates received January 28, 1959. 

6. SPOT ANNOUNCEMENTS 
le I3x 26x 52x 104x 156x 312x 

1 min 4.50 4.35 4.20 4.05 3.90 9.75 8.60 
30 eec 4.00 3.85 3.70 3.55 3.40 3.25 3.10 

MYRTLE BEACH (2 AM; 1 FM) 
Hurry County -Map Location G-5 

See BADS consumer market map and data at begin- 
ning of the State. 

WMYB 
1948 

NA 11 

WMYB-FM 
1965 

Suburiber to the NAB Radio Coda 
Media Code 4 242 7350 6.00 
Golden Strand Broadcasting Co., Bor 1497. 28th & 

Oak Sts., Myrtle Beach, S. C. 29577 Phone 803- 
448-3189. 
STATION'S PROGRAMMING DESCRIPTION 

WMYB: Programmed for adults and young adults. 
MUSIC: standards. Network news on half hour, local 
and regional news on hour. 25 weather programs 
weekly with US Weather Bureau teletype faciltles. 
75% music, 5% sports, 3% public affairs. Stock 
market reports and business news programa daily 
M -F. High school and college sports broadcasts. 
Emphasis on community affairs with live coverage. 
Personalities available for special events. Contact 
Representative for further details. Rec'd 2/26/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Wade H. Alley. 
Sales Manager -Paul W. Smith. 

2. REPRESENTATIVES 
T -N Spot Sales. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1450 ke. 

Non -directional. 
Operating schedule: 6:00 am -midnight weekdays: 
7:00 am -midnight Sun. EST. 
FM FACILITIES 
ERP 3,000 w.; 92.1 mc. 
Operating schedule: 5:55-12:05 am. EST. 
Antenna ht.: 168 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 Ume only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 2b, 3a, 3b, 3c, 3d, 9a, 9d, 5. 6a, 

7b, 8. 
Rate Protection: lob, llb. 12b. 13b, 14b. 
Basic Rates: 20b, 22b. 23a, 24b. 28. 29a. 32b, 33a. 
Contracts: 40a, 41, 42b. 94b, 45, 46, 47a, 48, 50. 

51a, 51c. 
Comb.; Cont. Discounts: 60a, 80c, 60d, 60f, 601, 

61c. 82d. 
Cancellation: 70e. 70d, 71a. 73a. 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Entertainment Network. 
Member: Southeastern Kev Market Network. 

TIME RATES 
Rats effective June 1, 1965. 

Rates received April 15. 1965. 
6. SPOT ANNOUNCEMENTS 

1 ti..._ 5.00 156 ti........_._..._._....._ 3.75 
26 ti 4.75 260 ti .__.. 3.50 
52 ti 4.50 312 3.25 
104 ti 4.00 364 tl..._.._......_.__..._ 8.00 

WTGR 
1965 

Media Code 4 242 7455 3.00 
Grand Strand Broadcasting Corp., Box 2005, Ocala 

St., Myrtle Beach, B. C. 29577. Phone 803-448- 
5005. 

I. PERSONNEL 
Gen'l Mgr., Prog. Dir., & Chief Engr.-Thomas J. 

Rogers. 
Commercial Manager -Claude V. Dunnagan. 

3. FACILITIES 
250 w.; 1520 kc. 
Operating schedule: Sunrise -local sunset. 

4. AGENCY COMMISSION 
Net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2e. 3a, 3d, 4a, 5. fia. 
Rate Protection: 10b. 13b, 15a, 15b. 16. 
Basic Rates: 21b. 22e. 22b, 24b, 25e. 28e, 29a, 29b, 

31, 33a. 
Contracts: 40a, 41, 42a, 42c, 42d, 44a, 49b, 45. 46, 

97e, 48, 49, 51e, 51b. 
Comb.; Cont. Discounts: 60a, 60e. 601. 801. fila, 

61b, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a. 73b. 
Prod. Services: 82. 

TIME RATES 
No. 3 ER 6/1/88-Rec'd 6/27/88. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x 52x 104x 313x 626x 

1 min 2.75 2.50 2.25 2.00 1.85 1.65 1.50 
30 sec 2.50 2.25 2.10 1.95 1.65 1.40 1.25 

7. PACKAGE PLANS 
(To be used within 10 days or less) 

I min 30 see 
100 ti 1.65 1.40 
Maximum 20 per day. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104e 313x 626x 

1 hr 39.00 36.00 33.00 30.00 28.00 26.00 25.00 
1/2 hr 20.00 28.00 24.00 22.00 20.00 18.00 15.00 
1/4 hr 20.00 18.00 15.00 13.00 11.00 10.00 8.00 
5 min 7.25 6.75 6.00 5.25 9.50 4.25 4.00 
Frequency discount applicable only to single contract 
orders, not retroactive or cumulative. 

NEWBERRY (2 AM) 
Newberry County -Map Location C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WKDK 
1946 

Subaeriber to the NAB Radio Code 
Media Code 4 242 7560 0.00 

Newberry Broadcasting Co., Inc., 3000 Hazel St.. 
Box 494, Newberry, S. C. 29108. 

I. PERSONNEL 
President -James F. Coggina. 

2. REPRESENTATIVES 
Dora -Clayton Agency, Inc. 

3. FACILITIES 
250 w.; 1240 kc. Non -directional. 
Operating schedule: Sun 7:00 am -11:00 pm; weekdays 
6:00 am -11:30 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards aptly. 
General: la, 2b, 3a, 4a, 4d, 5, Os. 7b, 8. 
Rate Protection: 10e, Ile, 12e, 13e. 14e. 15b, 16. 
Basic Rates: 20b, 21a, 21b. 21e, 21d, 22a, 221s. 23b, 

24b, 25a, 28a, 29a, 30. 33a. 
Contracts: 40a, 41, 42a, 42c. 445, 45, 46, 47a, 48, 49. 

51a. 
Comb.: Cont. Discounts: 80e. 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with Keystone and MBS Networks. 

TIME RATES 
Rates effective December 1. 1957. 
Rates received December 6, 

6. SPOT ANNOUNCEMENTS 
1 time._.._.___..... 5.00 104 

13 times_....._ 4.75 156 
26 time......._.__ 4.50 812 
52 times ....... 4.25 

8. PROGRAM TIME RATES 
1 hr. 

1 time.. 80.00 
13 tronza._._..-...... 28.00 
28 times...r......... 26.00 
52 times.__._._.._ 24.00 

156 times .........._ 22.00 
512 almea._ _-....... 20.00 

times. 4.00 
times 3.75 times_ 3.50 

1/2 hr. 
22.00 
20.50 
19.00 
17.50 
16.00 
14.50 

WKMG 
1968 

1/4 hr. 
16.00 
15.00 
14.00 
13.00 
12.00 
11.00 

5 min. 
8.00 
7.50 
7.00 
6.50 
6.00 
5.59 

Media Code 4 242 7600 4.00 
Service Radio Co., Inc., Box 687, Glenn St. Ext., 

Newberry, S. C. 29108. Phones 803-276-2507, 2508. 
STATION'S PROGRAMMING DESCRIPTION 

WKMG: Programmed for an adult audience, enter- 
tainment and information. 
MUSIC: modern country music. Primary news service 
provided by UPI. Featured news reports include. 
weather, news at :15 past and before each hour, 
news headlines, local and national at :28 past each 
hour and various other features of community interest 
including reports on agriculture, sporting news, and 
news of interest to community, Reed 5/9/68, 

I. PERSONNEL 
Manager -Donald P. Estelle. 
Sales Manager -Howard E. (Hal) Whitaker. 
Program Director -Roscoe Bedenbaugh. 

S. FACILITIES 
1,000 w. 1520 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% time only: 10 days after receipt. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 4b, 4d, 5. 6a, 7b, 8. 
Rate Protection: lea, ila, 12a, 13b, 14a, 15b, 18. 
Basic Rates: 20b, 21c, 22a, 23a, 24b, 25a, 26, 27, 

28b, 29a, 30, 31, 32a, 33. 
Contracts: 90a, 41, 92d, 93, 49a, 95, 46, 47e, 98, 

49, 50, 51a. 
Comb.; Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL ANI) LOCAL RATES SAME 

ER 5/1/68 -Reed 9/25/68. 
6. SPOT ANNOUNCEMENTS 

PER 
MO: 1 ti 10 ti 25 tl 40 ti 60 tl 80 ti 100 ti 200 ti 

('1 .... 2.25 2.00 1.80 1.60 1.50 1.95 1.90 1.25 
e.) 1 min or less. 

To be used within 30 days. 
7. PACKAGE PLANS 

PER 
WK: 5 ti 7 ti 10 ti 14 tl 20 ti 25 ti 30 ti 50 ti 

(v) .... 1.60 1.50 1.40 1.35 1.30 1.25 1.20 1.10 () 1 min or less. 
Minimum 13 weeks. 

8. PROGRAM TIME RATES 
is I3x 52x 156x 312+ 

3 min 5.00 3.50 3.00 2.50 2.00 
5 min. 8.00 5.00 9.00 3.50 3.00 
10 min 11.00 7.50 6.00 5.25 4.50 
1/4 hr 14.00 10.00 8.00 7.00 8.00 
1/2 hr 29.00 20.00 16.00 14.00 12.00 

NORTH AUGUSTA 
Aiken County -Map Location C-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Augusta, Ga. 
(including North Augusta, S. C.) 

NORTH CHARLESTON 
Charleston County -Map Location F-7 

See SItDS consumer market map and data at begin- 
ning of the State. 

See Charleston 
(including North Charleston) 

ORANGEBURG (3 AM; 1 FM) 
Orangeburg County -Map Location E-6 

Mee SRDS consumer market map and data at begin- 
ning of the State. 

WDIX 
1946 

NA11 

Media Code 4 242 7665 7.00 
WDIX, Inc., Drawer 689. Whitman St.. Extension, 

Orangeburg. 8. C. 29115. Phone 803.534-4461. 
I. PERSONNEL 

General Manager -Prank B. Best. 
Au't Manager -Frank B. Beat, Jr. 
Commercial Manager -Norman M. Matthews. 

2. REPRESENTATIVES 
The Devney Organisation, Inc. 
South -David Carpenter Company. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 1150 ke. 

Directional. 
Operating schedule: 5:30 am -midnight. EST. 

1957. 4. AGENCY COMMISSION 
15% time: 15th of month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, 3d, 4a. 9d, 5. 6a, 8. 
ltete Protection: IOa, 11e, 12a, 13a, 14a, 15a, 15b, 

16. 
Basic ltates: 20a. 20b, 21a, 22b. 23a, 24b, 24e, 26, 

27, 28a, 28c, 29a, 29b. 
Contracts: 40a, 41, 44e, 45, 46, 47a, 48. 49, 51e. 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e. 60f, 00h, 

61c, 62a. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 5 ER 8/29/54-Rec'd 5/29/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 156x 2604 500e 1000e 

1 min 8.00 5.70 5.40 5.10 4.80 4.50 4.20 3.90 () 3.00 2.85 2.70 2.55 2.40 2.25 2.10 1.95 () Quickie -20 words oral or 10 second transcrip- 
tion. 

Spot performance earns program rate. 
7. PACKAGE PLANS 

PER WK: 25 ti 30 ti 38 ti 42 (l 
52 wks 3.80 3.70 3.80 3.50 
For 28 weeks, add .10 per spot, for 13 weeks, add 
.20 per spot. 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 min 

1 z..._...... _...... _. ..... _. ..... _.._ 60.00 36.00 24.00 9.00 
13 z 57.00 34.20 22.80 8.55 
26 e 54.00 32.40 21.80 8.10 
52 x 51.00 30.60 20.40 7.85 
158 x 48.00 28.80 19.20 7.20 
260 z 45.00 27.00 18.00 8.75 
500 x. .-._... ._-. _-_._ 6.30 
1000 x _._... ..._... _._... 5.85 
Program performance earns spot rate. 

DISCOUNTS 
10 min -20% off 1/4 hr rate. 
25 min -10% off 1/2 hr rate. 

CONSECUTIVE WEEKS DISCOUNT 
13 wks-10% 28 wks-15% 52 wks-20% 
Payable on programs of 1/4 hr or longer. 
Payable in cash on completion of contract. Discounts 
on time only. 

W D I X -FM 
1967 

Media Code 4 242 7666 5.00 
WDIX, Inc.. Box 689, Whitman SL Extension, 

Orangeburg, S. C. 29115. Phone 803-534-4461. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Frank B. Best. 
Station Manager -Frank B. Best. Jr. 
Sales Manager -Norman Matthews. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 
South -David Carpenter Company. 

3. FACILITIES 
ERP 94.000 w.: 106.7 mc. Stereo. 
Operating schedule: 5 em -midnight Mon thru Sat: 6 
am -midnight Sun. EST. 
Antenna ht.: 320 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; Payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 405. 

TIME RATES 
No. 7 Eff 2/1/67.-Rec'd 8/7/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26e 52x Mx 260x 500x 

1 mira..._.._... 3.10 2.90 2.70 2.50 2.30 2.10 1.90 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
1 MINUTE 

PER YR: 2501 30(1 33t1 4001 

AR 
wk..........._.._.._......_.._. 1.80 1.70 1.60 1.50 

PER MO: 50 ti 100 ti 130 ti 200 tI 

N 
2.20 1.90 1.70 

35t 6Ó 10Ó 
per wk. 1.80 1.70 1.60 
30 sec: 75% of 1 -min. 10 sec: 80% of 1 -min. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 156x 260x 500e 

1 hr 40.00 38.00 36.00 34.00 32.00 30.00 28.00 
1/2 hr 24.00 22.80 21.60 20.40 19.20 18.00 16.84 
1/4 hr._ 16.00 15.20 14.40 13.60 12.80 12.00 11.20 
5 min. 6.30 8.00 5.70 5.40 5.10 4.80 4.50 

DISCOUNTS 
Less than 3 min -25% off 5 min. 
10 min -20 off 1/4 hr. 25 min -10% off 1/2 hr. 

EARNED RATES 
Announcement performance earns program rate. 
Program performance earns announcement rate. 

10. SPECIAL FEATURES 
THE PA JOHNSON SHOW 

fill 
PER W K: IS wk 26 wk 52 wk 13 wk 26 wk 52 wk 
Per wk..._... 19.50 18.00 16.50 36.00 33.00 30.00 

WORG 
1958 

Media Code 4 242 7770 5.00 
Radio Orangeburg, Inc., Box 618, Cannon Bridge Rd.. 

Orangeburg. S. C. 29115. Phone 803-536-1580. 
STATION'S PROGRAMMING DESCRIPTION 

WORG: MUSIC: 100% country and western. NEWS: 
on half hour and hour. Noon -1 pm national, state 
and local news, weather from airport, all markets 
including Wail Street, sports. Affiliated with local 
churches and carry services each Sun from a different 
church, on a monthly basis. Contact Representative 
for further details. Recd 11/14/67. 

I. PERSONNEL 
Gen'l & Com'I Mgr. -Ed Faulting. 
Program Director -Joe Phillips. 
Engineer -Bill Hilliard. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1000 w. days; 1580 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 3a, 3b, 3d, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10e, 12d, 13d, 14d, 15b. 
Basic Rates: 21d, 22a, 22b, 23a, 24b, 28b, 28e, 30. 
Contracts: 40a, 41, 42a, 42d, 49b, 46. 49, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 01e, 62d. 
Cancellation: 71a. 
Prod. Services: 80, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
ER 7/1/68 -Reed 8/17/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: Ix 26x 52x 
PER WK: I ti 6íi 12ti 
1 min 5.00 4.75 4.50 
30 sec 3.75 3.50 3.25 
10 sec 2.00 1.90 1.80 

8. PROGRAM TIME RATES 
Ix 260 52x 

1 hr 40.00 38.00 39.00 
1/2 hr..._ 30.00 28.00 28.00 
1/4 hr..._ 20.00 17.00 15.00 
5 min 10.00 9.50 9.00 

WTND 

104x 
18 ti 
4.00 
3.00 
1.70 

156x 312x 
24 t1 30 01 

3.75 3.40 
2.75 2.50 
1.60 1.50 

104x I56x 312x 
32.00 30.00 28.00 
24.00 22.00 20.00 
13.00 11.00 10.00 
8.50 8.00 7.50 

1948 
Media Code 4 242 7875 2.00 

WTND, Inc., Radio Center, Memorial Plaza, Orange- 
burg, S. C. 29115. Phone 803-534-1301. 
STATION'S PROGRAMMING DESCRIPTION 

WTND: Programmed for general interest. 
NEWS: network, local, regional, agricultural, weather, 
on every hour. 6-7 am country and western music. 
market reports, county agents. 7-8 am general pop- 
ular music. 8-9 am commentaries, homemaking, local 
sports. 9 am -noon devotions, standard music. Noon -1 
pm editorial, agricultural, public affairs, swap shop, 
network sports. 1 pm -sign -off general popular music, 
markets, local sports. Sun, 8 am -noon programmed 
for Negro listeners, gospel music. Noon -1 pm church. 
1 pm -sign -off general popular music. SPORTS: area 
high school and college baseball, football, basketball. 
Contact Representative for further details. Recd 
7/27/67. 

I. PERSONNEL 
General Manager -L. Richard Rhame. 
Commercial Manager -Milton Blakely. 
Chief Engineer -W. Larry Styles. 

2. REPRESENTATIVES 
T -N Spot Sales. 

3. FACILITI°" 
1.000 w. days; 920 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See Boded regulations 
General: lb, 2h, 3a, 9b, 4d. 5, 6a, 8. 
Rate Protection: 11g. 14g, 15b. 
Basic Rates: 20b, 221), 23a, 24b, 25a, 26, 27, 28e. 

29a, 33b. 
Contracts: 40a, 42c, 49b, 45. 46, 47e, 49, 50, 51a. 
Comb.; Cont. Discounts: 80e, Ola. 02a. 
Cancellation: 70a, 70. 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 
Member: Tobacco Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft' 8/1/68 -Reed 6/26/68. 
(This listing continued on next page) 
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Orangeburg -W T N D -Continued 
6. SPOT ANNOUNCEMENTS 

Ix 26x I04x 260x 312x 
1 min 4.50 3.00 2.25 2.00 1.80 
30 sec 3.00 2.25 1.60 1.40 1.30 

8. PROGRAM TIME RATES 
Ix 26x 104x 260x 312x 

1 hr 45.00 40.00 38.50 33.00 30.00 
1/2 hr 25.00 20.00 18.50 16.50 15.00 
1/4 hr 12.50 10.00 9.00 9.25 7.50 
5 min 8.50 6.50 5.50 5.00 9.50 

PICKENS 
Pickens County -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WKKR 
1967 

Media Code 4 242 7900 8.00 
Pick Radio Co., Box 7, Pickens. B. C. 29871. Phone 

803-878-4711. 
I. PERSONNEL 

Gen'] & Sales Mgr. -Franklin D. R. McClure. 
Traffic Manager -Shirley C. McClure. 

2. REPRESENTATIVES 
South Southern Spot Sales, Inc. 

3. FACILITIES 
1.000 w. days; 1540 hr. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2b, 3a, 4e. 4d, 5, 6b. 7b, 8. 
Rate Protection: 10a, Ila, 12a, 13a, 14b, 15b. 
Basic Rates: 21d, 22a, 22b, 23a, 24a, 24c, 2.5a, 26, 

28b, 28c, 29a, 33d. 
Contracts: 40a, 41, 42d. 99b, 45, 46. 47b, 48, 51b, 

51c. 
Comb.: Cont. Discounts: 60a. 601. 61e. 
Cancellation: 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eli 2/1/68-Rec'd 2/16/68. 
6. SPOT ANNOUNCEMENTS 

PER VR: I min 30 see I min 30see 
10 x 2.50 2.00 600 x 1.80 1.45 
100 z 2.25 1.80 800 z 1.75 1.40 
250 z 2.00 1.60 1000 z 1.70 1.35 
400 z 1.85 1.50 2000 z 1.50 1.20 
Contract only. 

7. PACKAGE PLANS 
PER MO: I min 30 see 
1 ti 2.50 2.25 
10 ti 2.25 2.00 
25 ti 2.00 1.80 
90 ti 1.85 1.60 
Open account 
PER WK: 
5 ti 2.00 1.60 20 ti 1.60 1.30 
7 ti 1.85 1.50 25 ti 1.55 1.25 
10 ti 1.70 1.90 30 ti 1.50 1.20 
14 ti 1.65 1.35 50 ti 1.40 1.10 
Minimum 13 weeks; contract only. 

8. PROGRAM TIME RATES 
lx 191 52x 156x 312+ 

1/2 hr 29.00 20.00 16.00 14.00 12.00 
1/4 hr 14.00 10.00 8.00 7.00 6.00 
10 min 11.00 7.50 6.00 5.25 4.50 
5 min. 8.00 5.00 4.00 3.50 3.00 
Contract only. 
Programs and spots may not be combined to earn 
lower rates. 

M. SPECIAL FEATURES 
News available at program rates. 

RIDGELAND 

I min 30 see 
60 tl 1.80 1.50 
80 ti 1.75 1.45 
100 ti 1.70 1.40 
200 ti 1.50 1.25 

Jasper County -Map Location D-8 
See SRDS consumer market map and data at begin- 
ning of the State. 

WBUG 
1964 

Media Code 4 242 7928 9.00 
Broadcast Enterprises, Inc., Box 86, Rtdgeland, S. C. 

29936. Phone 803-726-5595. 

STATION'S PROGRAMMING DESCRIPTION 
WBUG: Programmed for adults, with emphasis on 
rural and suburban residents and Negro listener. 
MUSIC: modern country 6 am -noon. Rhythm and 
blues 1-6 pm. Gospel and spiritual Sat -Sun. FARM: 
6-7 am, noon -1 pm. Local news features taped inter- 
views, telephone conversation, group forums. Middle- 
of-the-road music during drive time, 6-7 pm. M -Sat 
and Sun pm. Community calendar, swap show, local 
news roundup, and coffee break discussion all daily 
features. Live spiritual groups Sun am. Editoriale 
and contests occasionally. Farm, market, news all 
local oriented. Weather and tides every 15 min. 
Sports, fishing, hunting programs weekly. Local and 
regional news, weather, aporte, music in general. 
Rec'd 8/28/67. 

I. PERSONNEL 
President -James W. Synnott. 

9. FACILITIES 
1,000 w.; 1430 he. 
Operating schedule: 

4. AGENCY COMMISSION 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 3a, 3d, 4a, 4c, 5. 8a, 7b. 
Rate Protection: 10a. 11a, 12a. 13e, 14a, 15b, 16. 
Basic Rates: 20b, 22b, 23a, 25a. 
Contracts: 40a. 
Cancellation: 70a, 70e, 71b. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft Recd 7/28/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: Flat I ti 3 ti 5 tl 6 ti 7 t1 
1 min or 

lees ..... 2.50 2.25 1.75 1.60 1.55 1.50 

7. PACKAGE PLANS 
CONTRACT PACKAGE RATES 

II) ti 15tl 20ti 25t1 30+ 
Ea 1.40 1.30 1.20 1.10 1.00 

8. PROGRAM TIME RATES 
PER WK: 
59-1/2 min 
29-1/2 min 
14-1/2 min 
9-1/2 min.. 
4-1/2 min.. 

Flat 
25.00 
15.00 
8.50 
7.00 
5.00 

1 ti 
22.50 
13.50 
8.00 
6.00 
4.50 

3 ti 
20.00 
12.00 
7.00 
5.00 
4.25 

ROCK HILL (2AM) 

5 ti 
16.50 
10.00 

6.00 
4.50 
4.00 

6 ti 
15.00 
8.00 
5.50 
4.25 
3.75 

7H 
13.50 
7.00 
5.00 
4.00 
3.50 

York County -Map Location D-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

WRHI 
1941 

van 

Media Code 4 242 7980 0.00 
The York County Broadcasting Co., Box 429, Rock 

Hill National Bank Bldg.. Rock Hí11, S. C. 29730. 

I. PERSONNEL 
General Manager -James S. Beaty, Jr. 
Station Manager -William C. Beaty. 
Commercial Manager -Harper S. GaulL 

2. REPRESENTATIVES 
Southeastern -Bernard I. Ochs Company. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 5:30 am -11:15 pm. EST. 

4. AGENCY COMMISSION 
15% time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Comb.; Cont. Discounts: 60a. 
Affiliated with FIBS and MBS Radio Networks. 

TIME RATES 
Rates effective July 1, 1953. (Card No. 1B.) 

Revision (effective date) received July 6. 1953. 

6. SPOT ANNOUNCEMENTS 
30 sec. 1 min. 30 sec. 1 min. 

1 time 4.00 4.50 52 times._. 3.40 3.82 
13 times 3.80 4.27 104 times.... 3.20 3.60 
26 times 3.60 4.05 312 times.... 3.00 3.38 

8. PROGRAM TIME RATES 
1 hr. 

1 time...._.._._....._ 50.00 
13 times.._._... 47.50 
26 times......._.._....._ 45.00 
52 times ..............___ 42.50 

104 tunee 40.00 
312 times 37.50 

1/2 hr. 
30.00 
28.50 
27.00 
25.50 
24.00 
22.50 

WTYC 

1/4 hr. 
17.00 
16.15 
15.30 
14.50 
13.60 
12.75 

6 min. 
9.00 
8.55 
8.10 
7.65 
7.20 
6.75 

1948 
Subscriber to the NAB Radio Code 

Media Code 4 242 8085 7.00 
Trl-County Broadcasting Co.. Inc.. Box 1091, Rock 

Hill, S. C. 29730. Phone 803-366-4148. 

STATION'S PROGRAMMING DESCRIPTION 
WTYC. Programmed for general Interest. NEWS 5 
min every hour and headlines every 30 min. Weather 
at :45. Station editorializes 4 times daily. Civic 
calendar at :15 plus interviews and programs with 
clubs and civic organizations interspersed In lorogram- 
ming throughout the day. 5:30-9 am popular music, 
new baby announcements, quips, comments. 9-12 am 
popular music, morning devotions featuring area min- 
isters. syndicated educational program. 12-1 pm 
trading post, local. Carolina, national, international 
news, obituary column, farm programa, county and 
home demonstration agents programs. 1-3 pm popular 
music. 3 pm -sign -off top 90 hits, teenage D. J., 
school activities. PERSONALITIES available for 
remote broadcasts. Studio facility used for live 
broadcasts and public service features. Contact Repre- 
sentative for further details. Reed 7/10/67. 

I. PERSONNEL 
Gen'l & Comm. Mgr. -E. L. Burwell. 

2. REPRESENTATIVES 
Harry J. Cannon, Associates. 

3. FACILITIES 
1.000 w. days: 1150 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a. 4d. 5, 6a, 

7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a. 15b. 
Basic Rates: 20b. 21a, 21b, 21d, 22b, 23a, 24b, 25c. 

26, 28b. 28c, 29a. 
Contracte: 40a, 44e. 45, 46. 47a. 51a. 51b. 
Comb.: Cont. Discounts: 60a, 601. 61e. 62d, 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
No. 1 Eff 1/1/52-Ree'd 1/23/52. 

6. SPOT ANNOUNCEMENTS 

26 z-.._ 9.10 260 x ....... _ .......... _..._.. 3.30 
52 x. 3.90 312 z..._.._ 3.00 

ST. GEORGE 
Dorchester County -Map Location E-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WQIZ 
1962 

Subscriber to the NAB Radio Cods 
Media Code 4 242 8190 5.00 
WQIZ, Inc., Box 458, St. George, S. C. 29477. 

Phone 803-563-4371. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Clarence Jones. 
Vice-Pres. & 8ec'y-Julia Margaret Jones. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
5,000 w. days; 810 he. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 3a, 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 14a. 
Basic Rates: 21a, 21c, 21d, 22b, 23a, 25c, 26, 27, 

28b, 28c, 31. 
Contracts: 40a, 41, 43, 45. 46. 47a, 50. 
Prod. Services: 80. 81. 82. 

TIME RATES 
ER Recd 3/29/67. 

6. SPOT ANNOUNCEMENTS 
Ix I04x 260x 

1 min 120-150 wds 5.00 4.50 4.25 
30 sec 60-75 wds.... 4.00 3.50 3.25 
20 sec 40-50 wds.... 3.00 2.75 2.50 

8. PROGRAM TIME RATES 
Ix 104x 260x 

1/4 hr 18.00 15.00 12.00 
5 min. ...... _.._...... _ 8.00 7.00 8.50 
2 min..._ .............._ 6.00 5.50 5.00 

10. SPECIAL FEATURES 
NEWS 

5 min on the hour... .................... ..... 5 
WEATHER 

2 min at :30 .._...._.._.._..._ 8 
GOSPEL 

15 min - 10 

SENECA (1 AM; 1 FM) 

500x 
4.00 
3.00 
2.25 

500x 
10.00 

6.00 
4.50 

10001 
3.75 
2.75 
2.00 

I000x 
8.00 
5.50 
4.00 

Oconee County -Map Location A-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

WBFM (FM) 
1953 

©O FiMU 
Media Code 4 242 8295 2.00 
Blue Ridge Broadcasting Co., Inc., Box 793, Seneca. 

S. C. 29678. 
Studio: 1/2 mile W. of Seneca off Westminster Hwy., 

Seneca, S. C. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -J. A. Gallimore. 
Treasurer -Virginia F. Galllmore. 

8. FACILITIES 
ERP 50,000 w.; 98.1 mc. 
Operating schedule: 6 am -10 pm. EST. 
Antenna ht.: 1,175 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WSNW listing for coded regulations. 
AM facilities: WSNW. 

TIME RATES 

Rates are identical to WSNW. See that listing. 

WSNW 
1949 

Media Code 4 242 8296 0.00 
Blue Ridge Broadcasting Co., Inc., Box 793. Seneca, 

S. C. 29678. 
Studio: 1/2 mile W. of Seneca off Westminster Hwy., 

Seneca, S. C. 
I. PERSONNEL 

Pres. & tien'l Mgr. -J. A. Galllmore. 
Treasurer -Virginia F. Galllmore. 

3. FACILITIES 
1,000 w. days. 1150 kc. Non -directional 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2e, 2b, 3a. 3b, 3e. 3d, 4b, 4d, 5. 

6a. 7b, 8. 
Rate Protection: 10e, Ild, 12d. 13d, 14d. 156. 
Basic Rates: 20b, 21a. 21b, 21d, 22a, 22b, 23a, 24b. 

25a, 26, 28b, 28c, 29b, 30, 33d. 
Contracte: 40a. 41, 42d, 43, 44b. 45, 46. 47a, 48, 

49. 50, 51a, 5113, 51e. 
Comb.; Cont. Discounts: 60e, 60e, 601, 61e. 610. 

62c. 62d. 
Cancellation: 70a, 70d, 71a, 72, 73e. 
Prod. Services: 80, 81. 82. 
FM facilities: WBFM (FM). 
Affiliated with MBS Radio Network. 

TIME RATES 
ER 9/1/67-Rec'd 7/31/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 z 3.20 2.40 104 z ........... 2.95 2.15 
13 z 3.15 2.35 156 z 2.90 2.10 
26 z 3.10 2.30 260 z 2.85 2.05 
52 z 3.05 2.25 312 z 2.80 2.00 
78 z 3.00 2.20 

SOUTH CAROLINA 
7. PACKAGE PLANS 

DAILY ANNUAL SPOT SCHEDULE 

PER DAY: 
(6 days weekly -52 weeks) 

1 3 tl 4 tl 
1 min. 2.40 2.30 2.20 2.10 
30 eec _. 1.80 1.70 1.60 1.50 

MONTHLY PACKAGE RATE 
PER MO: 30ti 40ti 50tl 60tí 100 CI 

1 min. 2.90 2.85 2.80 2.75 2.60 
30 eec 2.30 2.25 2.20 2.15 2.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 z _.._.._.. 26.00 14.00 11.70 
13 x ........._...._ 25.00 13.75 11.20 
16 z _. 24.00 13.50 10.70 
52 z _.... 23.00 13.25 10.20 
78 z 22.00 13.00 9.70 
104 z 21.00 12.75 9.20 
156 z 20.00 12.50 8.70 
260 z 19.00 12.25 8.20 
312 z 18.00 12.00 7.70 

SPARTANBURG (4 AM; 1 FM) 
Spartanburg County -Map Location C-4 

Bee SRDS consumer market map and data at begin 
Ding of the State. 

WASC 
1968 

R AiB 
Media Code 4 242 8350 5.00 
Carolina Radio Broadcasting Co., Inc., Box 5686. 

840 Wofford St., Spartanburg, S. C. 29301. Phone 
603-585-8156. 
STATION'S PROGRAMMING DESCRIPTION 

WASC: MUSIC: modern country. NEWS: 5 min 
at :55, weather at :15 & :45. Sports at :30. 5 min 
farm news at 6:55 am & 12:55 pm. Religious pro- 
grams Sun only. Contact Representative for further 
details. Reed 6/27/68. 

I. PERSONNEL 
Gen'l & Sales Mgr. -Edward A. Gray. 
Program Director Toe Crowe. 
News/Farm Director -James Harrelson. 

2. REPRESENTATIVES 
Southern Spot Sales, Inc. 

3. FACILITIES 
1,000 w.; 1530 he. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 10th following broadcast. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2h, 3a, 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10b, Ilb, 12b, 13b, 14b, 15e. 

15b, 16. 
Basic Rates: 20b, 21e, 23a, 24a, 24c, 25a, 26, 28b, 

28c, 29b, 30, 31, 33c. 
Contracta: 40a, 42b, 42d, 44b, 46, 47a, 48, 51a. 
Comb.; Cont. Discounts: 60c, 60e, 601, 81a, 62a, 62d. 
Cancellation: 70b, 70e, 71b, 72, 73a, 73b. 
Prod. Services: 82. 

TIME RATES 
No. 1 ER 1/1/68 -Reed 5/28/63. 

6. SPOT ANNOUNCEMENTS 
10 see 20 see 30 see 60 see 

Ea 3.50 4.50 6.00 9.00 
WEEKLY DISCOUNTS 

5 ti- 5% 15 ti -15% 25 t1-25% 
10 t1-10% 20 ti -20% 

CONSECUTIVE WEEK CONTRACT 51k-addlttonal 5%. 
8. PROGRAM TIME RATES 

2 min 5 min 10 min 1/4 hr 
Ea 12 16 24 30 

WHCQ 
1962 

Media Code 4 242 8400 8.00 
Mid -South Broadcasting Co., Inc.. Bor 5035. Radio 

Park, Spartanburg, S. C. 29301. Phone 803-533- 
2727. 

I. PERSONNEL 
President -Phil Buchheit. 
General Manager -N. Jerue Babb. 
Sales Manager -Mrs. Sue Teele. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
Bernard I. Ochs Co. 

3. FACILITIES 
1.000 w. days. 250 w. nights: 1400 kc. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a. 4a, 4d, 5. 6a, 7b. 8. 
Rate Protection: 15e. 
Basic Rates: 2.3a. 24a, 25a, 29a. 
Contracts: 40a. 4211. 45, 46. 
Comb.; Cont. Discounts: 60e. 60k, 61a. 61b. 81e. 

Cancellation: 70e, 70e. 71a. 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective November 1, 1964. 
Card received September 28. 1964. 

6. SPOT ANNOUNCEMENTS 
1 minute, fiat._ _ _ 9.00 

7. PACKAGE PLANS 
Weekly packages: Weeks must run consecutively to 
earn lower ratee. 

1 MINUTE 
1-12 13-25 26-51 52 

wk wk wk wk 
5 U.._..-..._..__..-..__..... 8.00 7.50 7.00 6.50 
10 ti _...-._........._....__._._ 7.50 7.00 6.50 6.00 

6.50 6.00 5.50 
6.00 5.50 5.00 
5.50 5.00 4.50 
5.00 4.50 4.00 

30 tl._..._..._.........._..-.._......._ 6.00 
40 or more ti 5.50 

(This listing continued on next page) 
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Sparta nburg-W H C Q -Continued 

30 SECONDS 
1-12 13-25 28-51 
wk wk wk 

5.60 5.25 
10 U_......._.._._._....._.-.._ 5.60 5.25 4.90 

4.90 4.50 
20 4.90 4.50 4.15 

4.15 3.75 
40 or more U____ ..... 4.15 3.75 3.35 
10 -second announcements - 50% of 1 -minute 

8. PROGRAM TIME RATES 
1/4 hr 

1 t! 28 00 
26 U_...__._.-._...-..._-.--..._-...._ 26.00 
52 U._._.._ ___._.._-..._....__.__ 25.00 
104 U.-_____.._..__.._.._....._..- ._ 24.00 
158 U....._......_.._.._._........_........__.--.-_ 23.00 
312 U.-._._..._..-.._.._....._.....__._.-._. 20.00 

WO RD 
1940 

The Eastman Station 

TIME RATES 
No. 16 ER 12/1/67-Rec'd 11/2/67. 

AAA -Mon thru Sat 5:30-10 em. 
AA -Mon titre Sat 3-7 pm. 
A -Mon thru Sat 10 am -3 pm. 
B -All other times. 

52 8. SPOT ANNOUNCEMENTS 
wk AAA, per spot, flat 20.00 

4.90 7. PACKAGE PLANS 
4.50 CLASS AA 
4.15 PER WK: () 1 ti 8 ti 12 tl 18 tl 
3.75 1 min 19.00 18.00 17.00 16.00 15.00 
3.35 20/30 sec 14.50 13.50 13.00 12.00 11.50 
3.00 ID's 9.50 9.00 8.50 8.00 7.50 rate. CLASS A 

1 min....- 16.00 15.00 14.00 13.00 
5 min 20/30 sec 12.00 11.50 10.50 10.00 
14.00 ID's 8.00 7.50 7.00 8.50 
13.00 () Specifled position. 
12.50 Class B-75% of A. 
12.00 All spots combinable. 
11.50 CONSECUTIVE WEEKS DISCOUNT 
10.00 52 wk -5%. 

8. PROGRAM TIME RATES 
(Without talent) 

lx 26x 52x I04x 156x 260x 
1 hr._ 100 95 90 85 80 76 
1/2 hr: 60% of hour. 5 min: 25% of hour. 
1/4 hr: 40% of hour. 

Media Code 4 242 8505 4.00 
Associated Broadcasting Corp., Box 3257, White Ave., 

Spartanburg, S. C. 29303. Phone 803-583-2711. 
I. PERSONNEL 

General Manager -Robert B. Brown. 
Sta. & Sales Mgr. -Ross M. Holmes. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 910 be. 

Directional - separate patterns. day and night. 
Operating schedule: 5:00 am -midnight Mon thru Sat; 
17-1/2 hours Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b. 3a, 9a, 5. 6a, 7b, 8. 
Rate Protection: 10e. pie, 12e. 13e. 14b, 15e. 
Basic Rates: lob, 21e. 23a, 24a, 24c, 25a, 26, 23e, 

30. 32b. 
Contract.: 40a. 41. 42d, 43, 45, 46. 47e. 49. 51e. 
Comb.: Cont. Discounts: 60e. 61e. 
Cancellation: 70a. 70e. 71a, 73a. 
Prod. Services: 82. 
Affiliated with Eastman 

&RAMBS TES 
Radio Networks. 

TIMEEff 
8/1/68-Rec'd 7/5/68. 

I -Mon thru Sat 6-10 em & 3-7 pm. II -Mon thru Sat 10 am -3 pm & 7-10 pm; Sun all 
day. 
III -All other times. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: 1 min 30 see 10 see 
1 U 18.00 14.40 9.00 
12 ti 16.00 12.80 8.00 
18 tL 15.00 12.00 7.50 

SECTION II 
1 ti 14.00 11.20 7.00 
12 ti _.........._.._. 12.00 9.60 6.00 
18 1.1 11.00 8.80 5.50 

SECTION III 
1 ti 10.00 8.00 5.00 
12 ti 9.00 7.20 4.50 
18 ti..._ _._... 8.00 6.40 4.00 

8. PROGRAM TIME RATES 
5 -min -1-1/21 applicable 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -4% 52 wk -8% 

RATEHOLDER 
Minimum wkly ached of 6 1 -min spots 6 am -midnight 
Mon thru Sun necessary to maintain consee wk ad- 
vertising. 

WSPA 
1929 

CBS Radio Network 

R A B 

Subaerlber to the NAB Radio Code 

Media Code 4 242 8610 2.00 
Spartan Radlocasting Co., Radio Center. 224 E. 

Main St., Spartanburg. S. C. 29301. Phone 803- 
585-7777. TWX 810-282-2592. 
Greenville Phone 803-233-7777. Asheville. N. C. 
Phone: 704-684-3771. 

1. PERSONNEL 
Preaident-Walter J. Brown. 
Vice-Pref. & Gen'] Mgr. -Charles R. Sanders. 
Asa't & Sales Mgr. -AI E. Martin, Jr. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5,000 w.; 950 ke. Directional -night only. 
Operating schedule: 5:00-12:05 am weekdays; 7:00- 
12:05 am Run. EST. 
Partial simulant operation. Simulcast 5:30.9 am. Fer 
non -simulcast facilities see WSPA-FM. 

4. AGENCY COMMISSION 
15% on time; 10th of following month. 

5. GENERAL ADVERTISING Bee ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e. 3a, 4a, 5, 6e. 7b, 8. 
Rate Protection: lob. 12b. 14b. 
Basic Rates: 20b. 21e. 21e, 22b. 23b. 
Contracta: 40a, 41, 45. 46. 
Comb.: Cont. Discounts: 60e. 
Cancellation: 71e. 
Affiliated with CBS Radio Network. 

WSPA-FM 
1946 

Ft' ,AiB 

24 ti 
14.00 
10.50 
7.00 

12.00 
9.00 
6.00 

I:10 F'M0 

Subariber to the NAB Radio Code 

Media Code 4 242 8811 0.00 
Spartan Radtocaeting Co., Radio Center, 224 E. 

Main St., Spartanburg, S. C. 29301. Phone 803- 
585-7777. 
Greenville Phone 803-233-7777. 
Asheville Phone 704-684-3771. 

I. PERSONNEL 
President -Walter J. Brown. 
Vice Pres. & Gen'l Mgr. -Charles It. Sanders. 
Manager -Buddy Womtck. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
ERP 100.000 w.; 98.9 me. Stereo. 
Antenna ht.: 1910 ft. above average terrain. 
Partial simuleast operation. Operated separately 9 
am -midnight dally, and 7 am -midnight Sun. For 
simulcast facilities see WSPA. 

4. AGENCY COMMISSION 
15% on Ume; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la. 3a, 4a, 41. 5, 6a, 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22b, 23a, 24b, 25a, 26, 29a. 
Contracts: 40a, 42a. 45. 46. 47a. 
Comb.; Cont. Discounts: 60k, 61a, 61e. 
Cancellation: 70a. 70e, 71a. 73a. 

TIME RATES 
Eff 12/1/67-Rec'd 11/2/67. 

7. PACKAGE PLANS 
1 -MINUTE OR LESS -ROS 

PER WK: Iii 12 ti 24 ti 36+ 
1 wk. 5.00 4.50 4.00 3.50 
26 wk. 4.50 4.10 3.70 3.30 
52 wk 4.00 3.70 3.40 3.10 
Fixed position, within 1 hour period, add 1.00 per 
spot to applicable rate. 

8. PROGRAM TIME RATES 

55/60 min 
25/30 min 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: Stl 
1 wk - 12 
26 wk. 11 
52 wk. 10 

SUMMERVILLE 

Ix 
35 

. 25 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 z 3.00 156 x._.-_ __.._ 2.15 
13 z. 2.75 260 x._.._.___.___.. 2.00 
26 z........._...._...._....... 2.60 312 x._.._ 1.85 
52 :._........_....._.._ 2.45 500 x._..__ 1.75 
104 z 2.30 
30 sec: 75% of 1 -min. 20 sec: 60% of 1 -min. 

7. PACKAGE PLANS 
30 DAY PACKAGE 

50 t1 75ti 100 ti 
each ........... ..................... 2.00 1.85 1.60 

90 DAY PACKAGE 
100 ti. each..._._..._ 2.15 150 ti. each... 1.50 

8. PROGRAM TIME RATES 

1 x 140. 
1/25 r I/16hr 5min 

10. SPECIAL FEATURES 
Headlines and/or Weather, ea ........._._ 3 

SUMTER (3 AM; 1 FM) 
Sumter County -Map Location E-5 

See SRDS consumer market map and date et begin- 
ning of the State. 

WDXY 
1980 

Media Code 4 242 8820 7.00 
WDXY, Inc., Box 1269, 814 Boulevard Rd., Sumter, 

S. C. 29150. Phone 803-775-2321. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -W. C. Boebmen. 
Sales Manager -Joe Anthony. 

2. REPRESENTATIVES 
Atlanta -David Carpenter Company. 

3. FACILITIES 
1000 w. day, 250 w. night; 1240 kc. Non -directional 
Operating schedule: 5:45 em -midnight. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 35. 3b. 4a. 4d. 5, 6a, 7b. 8. 
Rate Protection: 10b. 1lb, 12b. 
Basic Rates: 20a. 22a, 22b, 23a, 24e. 28. 28b, 29a. 
Contracts: 40a. 92a. 45, 46, 47a. 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Rates effective 

Rates received January 10. 1966. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
1 ti 0.00 104 tl ___..._. 4.80 
13 11 5.70 156 ti..._......._.....___... 4.20 
26 ti 5.40 260 ti .__.__ 3.60 

5PAC 
5.10 

KAGE PLANS 7. 
1 MINUTE OR LESS ROS 

PER WE: 
_ 

25 ti 30 ti 40 ti 
1-8 wk ......_._._. 3.50 3.25 3.00 
9-13 wk _....._...._ 3.00 2.75 2.50 

WFIG 
1940 

Media Code 4 242 8925 4.00 
WFIG, Inc., Drawer 38, 45 N. Main St., Sumter, 

S. C. 29150. Phone 803-773-7305. 
I. PERSONNEL 

Pres. & Treas.-Thomas P. Tisdale III. 
Vice-Pres. & Gen'] Mgr. --John E. Mlles. 

2. REPRESENTATIVES 
Southern Spot Sales. Inc. 

S. FACILITIES 
1,000 w.; 1290 ke. Directional -night only. 
Operating schedule: 6 am -midnight. EST. 

4. AGENCY COMMISSION 
15% time; 10th of following month. 

52x 105+ 5. GENERAL ADVERTISING See ended regulations 
30 25 General: la. 2a, 3a, 3b, 4a, 5, 6a. 
22 19 Rate Protection: 10b, 11b. 12b, 13b. 14b. 

Basie Rates: 22a, 22b, 23a, 24e. 24b. 25a. 26, 28e, 
29a. 

Contracts: 40a. 42a, 45. 46, 47a, 43. 
Comb.; Cont. Discounts: 60a. 131á. 62b. 62e. 
Cancellation: 70a. 70e, 71a, 73a. 

TIME RATES 
No. 4 Elf 1/1/65-Rec'd 5/24/65. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x 52x 104x 156x 260x 312x 

100 wds.. 6.00 5.50 5.00 4.50 4.00 3.75 3.50 3.25 
50 wds.... 5.00 4.75 4.50 4.25 3.75 3.50 3.25 3.00 

7. PACKAGE PLANS 
ROS -30 DAYS 

(100 words or 1 minute transcribed) 
PER WK: 20 tl 30t1 50t1 

3.25 3.00 2.75 
3.00 2.75 2.50 

25 wds 50 wds 

10 ti 15 t1 
10 8 

9 7 
8 6 

Dorchester County -Map Location F-7 
See /BIDS consumer market map and data at begin- 
ning of the State. 

WAZS 
1962 

Media Code 4 242 8715 9.00 
Radio Summerville, Inc., Box 859, Hwy. 78 W., 

Summerville, S. C. 29483. Phone 803-873-2691. 
I. PERSONNEL 

President -S. E. Felkei. 
General Manager -Wayne Phillips. 
Sales Manager -Jim Bond. 

2. REPRESENTATIVES 
Southeastern -David Carpenter Company. 

3. FACILITIES 
1,000 w. days; 980 kc. Non -directional. 
Onerating schedule: 5:00 em -local sunset. EST. 

4. AGENCY COMMISSION 
15% on talent; no cub discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, 3a, 4a, 5, 6a. 
Rate Protection: lob. 11b. 12b, 13b, 14b. 
Basie Rates: 20e, 22a, 23a, 24e, 24b. 25a. 28. 28e. 

29a. 
Contracts: 40a, 45, 47a, 48. 
Comb.: Cont. Discounts: 60b, 61a, 61b, 61c, 62b. 62e. 
Cancellation: 70a. 70c, 71a, 73a. 

TIME RATES 
ER 1/1/66-Rec'd 8/31/66. 

13 wk 
28 wk. 
PER MO: 
6 ti per day 
10 ti per day._....._ _....._._.___.-_.._._ 250.00 350.00 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 158x 260x 312* 

1 hr 80 57 54 50 45 40 35 30 
1/2 hr 36 30 28 26 24 22 20 18 
1/4 hr 24 22 20 18 16 14 12 10 
5 mia 14 12 10 9 8 7 6 5 

WFIG-FM 
1961 

Media Code 4 242 8926 2.00 
WFIG, Inc., Drawer 38. 45 N. Main St., Sumter, 

S. C. 29150. Phone 803-773-7305. 

I. PERSONNEL 
Pres. & Treas.-Thomas P. Tisdale, III. 
Vice-Pres. & Gen'l Mgr. -John E. Miles. 

2. REPRESENTATIVES 
Southern Spot Sales. Inc. 

3. FACILITIES 
E1tI' 2,900 w.; 101.3 me. 
Operating schedule: 8:00 em -midnight daily. EST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See ended regulations 
See WFIG listing for coded regulations. 

TIME RATES 

Rates are identical to WFIG. See that listing. 

WSSC 
1953 e 

Subscriber to the NAB Radio Code 
Media Code 4 242 9030 2.00 
Radio Sumter, Inc., Box 1468, Colbourn Street Ex- 

tension Sumter, 8. C. 29151. Phone 803-773-7369 
STATION'S PROGRAMMING DESCRIPTION 

WSSC: Programmed for adults in 20-50 age bracket. 
Middle-of-the-road music with some jazz and Broad- 
way ahowtunes. Classical music 11 pm -12M week- 
days, 9-11 pm Sun. SPORTS: live coverage of local 
games plus college football and basketball. NEWS: 
16 times daily at :55, local and state news 10 times 
daily, weather every half hour. FARM: segmenta 
8-7 am & noon -1 pm with interviewa and crop service 
reports. Live coverage of local pageants and festival 
events. Live Negro quartets Sun 8-11 am. Contact 
Representative for further details. Recd 8/3/67. 

I. PERSONNEL 
Pres. & Mgr. -Ed Damron. 
Commercial Manager -John Quackenbush. 

2. REPRESENTATIVES 
T -N Spot Sales. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1340 ke. 

Non -directional 
Operating schedule: 6 am -midnight daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. General: la, 2e, 3a, 3d, 4a, 4d, 5, 6e, 7b, 8. 
Rate Protection: lob, 11b. 12b, 13b, 14b. 
Basic Rates: 20e. 21b, 21e, 22a, 22b, 23a, 24b, 25e. 

26, 28a, 28c, 29a. 30. 
Contracts: 40a, 41. 42a, 93. 44a, 45, 46, 97a. 48, 

51a, 51b. 51e. 
Comb.; Cont. Discounts: 60a, 60e. 601, 61e, 82a, 62d. Cancellation: 70e, 70e. 71e, 72, 73a, 73b. Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Member: Tobacco Radio Network. Blue Ridge Net- 
work and Southeastern Key Market Network. 

TIME RATES 
Rates effective February 5. 1957. 
Rates received February 8. 1957. 

6. SPOT ANNOUNCEMENTS 
() 1 min () 1 min 

or less or less 
I tl 3.50 104 ti._.._...._......_.._.. 3.00 
13 ti 3.40 156 ti._..._..._..._._,.._ 2.90 
26 tl 3.30 260 ti. ._...__ _.. 2.80 
52 U 3.20 312 ti._.._ 2.20 
78 ti 3.10 () Transcriptions, oral announcements, or station 

breaks. 
The 156 time rate is the flat automotive rate -not 
retroactive -no rebates allowed. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 z._ 50 30 15 9 
DISCOUNTS 

132- 5% 52x -I5% 1561-25% 
260-10% 104x-20% 260x-40% 

TRAVELERS REST 
Greenville County -May Location B-8 

See SRDS consumer market map and data at beginning 
of the State. 

WBBR 
Media Code 4 242 9135 9.100 
Piedmont Broadcasting Co., Inc.. Box 456. Travelers 

Rest.. S. C. 29690. Phone 803-834-7285. 
STATION'S PROGRAMMING DESCRIPTION 

WBBit: Programmed for general interest. 
AIR PERSONALITIES handle all segments. Country, 
western and gospel music with concentration on local 
recorded talent. Local, regional, national, interna- 
tional news and sports plus weather 5 min on hour. 
Headlines and weather on half hour. FARM: news 
5 min twice daily 6:45 am. & 12:15 pm. Editorials 
3 times daily 7:05 am, 1:05 am. & 5:05 pm. Com- 
munity news and swap shop 5 min daily 10:55 em. 
Local college football, 2 major stock car races. Live 
local talent Sat at 2 pm. Contact Representative for 
further details. Rec'd 8/4/67. 

I. PERSONNEL 
Vice-Pres. & Gen'] Mgr. -William H. Kirby. 
Program Director -Allen Riddle. 

2. REPRESENTATIVES 
National Time Sales. 

9. FACILITIES 
1,000 w.: 1580 kc. Non -directional. 
Operating schedule: Sunrise -local unmet. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
Contracte: 40e. 
Member: Country Music Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 2/1/68-Rec'd 2/8/68. 
(This listing continued on next page) 
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Travelers Rest -W B B R -Continued 
6. SPOT ANNOUNCEMENTS 

1 min 
30 sec 
15 sec 

1 ti 
3.50 
2.50 
1.75 

6 ti 12 ti 
3.35 3.10 
2.40 2.25 
1.65 1.55 

18 ti 
2.85 
2.10 
1.40 

24 tl 
2.60 
L95 
1.30 

48 ti 
2.40 
1.70 
1.15 

8. PROGRAM TIME RATES 
PER WK: 1 ti 2ti 3ti 4ti 5t1 6ti 
1 hr 38.00 30.40 28.50 26.60 24.70 22.80 
1/2 hr 26.00 20.80 19.50 18.20 16.90 15.60 
1/4 hr 16.00 12.80 12.00 11.20 10.40 9.60 
5 min. 8.00 6.40 6.00 5.60 5.20 4.80 
Programs and spots cannot be combined to earn lower 
rate. 

CONTRACT DISCOUNTS 
Firm 

13 wk -3% (52 rwk-12%rdere) 
ANNUAL PACKAGES 
(Contract Basle Only) 

1000 min. _ 1.80 

UNION 
Union County -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBCU 
1949 

Media Code 4 242 9240 7.00 
Broadcasting Company of Union, Inc.. 210 E. Main 

St., Union, S. C. 29379. Phone 427-2411. 

I. PERSONNEL 
Pres. & Gong Mgr. -Edward L. B. Osborne 
Tice-Pres. & 8ee'y-James F. Coating. 
Program Director -Bill Kirby. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
1.000 w.; 1960 ke. Directional -night only. 
Operating schedule: Mon thru Sat 6 am -10:30 pm: 
Sun 7 am -10 pm. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b. 3c. 4a, 4d, 5, 63. 7b, 8. 
Rate Protection: 15a. 16. 
Basic Rates: 20b. 21d. 22b. 

28a. 2913. 32a. 33b. 
23a, 24b. 25a, 26, 27. 

Contracts: 40a. 41, 92d, 43. 94b, 45, 46, 97a, 48, 49, 
50. 51c. 

Comb.: Cont. Discounts: 60a. 60g. 61c, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with EBB Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective July 1, 1957. (Card No. 8.) 

Card received July 1. 1957. 
Rev. (Announcements) received January 90, 1983. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 see 

1 t1..._.._......_. 3.00 2.50 52 ti.._.._._.... 2.70 1.75 
13 2.90 2.25 104 tL..__....._ 2.60 1.50 
26 ti . 2.80 2.00 300 ti.-_...-.. 2.50 1.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 x - 40.00 22.50 12.50 8.00 5.00 
DISCOUNTS 

13x-5% 52x-12-1/2% 156x-20% 
26x-10% 104x-15% 260x-25% 

WALHALLA 
Oconee County -Map Location A-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGOG 
1959 

Media Code 4 242 9345 4.00 
Oconee Broadcasting Co.. Inc.. Box 278. Hwy. 183 

South, Walhalla, 8. C. 29691. Phone 803-638-3616. 
STATION'S PROGRAMMING DESCRIPTION 

WGOG: Programmed for young married, adulte, and 
teens. 
Local news emphasis daily. Mobile news units cover 
area. Live phone reporta from state capitol during 
legislative session. Man -on -street taped opinions. 
Town crier type program about county -wide civic, 

church, school events. Services news type program 
about county members in armed forces. 5 min news- 
casts on hour. Weather -cast each half hour. Weekly 
interviews with county legislators. SPORTS: sports 
and weather on half hour, little league baseball and 
college football play-by-play, NASCAR races. 
MUSIC: current hits and country rock. Rec'd 8/7/87. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Dorothy Friend. 
Vice Pres. & Com'1 Mgr.-Edithe Mooneyham. 

3. FACILITIES 
1,000 w. days; 1000 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
Rates net to station. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d, 9a, 5. 68, 7b, 8. 
Rate Protection: lib, 1lb, 12f, 13b, 14b, 16. 
Basic Rates: 21b, 21e, 22a, 23a, 24b, 24c, 25a, 28b, 

28c, 29a, 30. 
Contracts: 40a, 42b, 49a, 45. 46, 50. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 7/1/68 -Reed 9/3/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 30 see 
1 z 2.40 1.90 200 z 2.10 1.60 
15 z 2.35 1.85 400 z 1.80 1.45 
25 x 2.30 1.80 800 z 1.60 1.30 
50 z 2.25 1.75 1600 z 1.40 1.20 
100 x 2.15 1.65 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

(Spots must he used within a 7 day period) 
PER WK: 10 t 15ti 25ti 35 ti 45 t1 55ti 
1 min 2.20 2.15 2.10 2.05 2.00 1.95 
30 sec 1.70 1.60 1.55 1.50 1.40 1.35 

8. PROGRAM TIME RATES 
Ix 15x 25x 50x 100x 200x 

1 hr 40.00 38.00 36.00 34.00 30.00 28.00 
1/2 hr 24.50 22.50 20.50 18.50 16.00 14.00 
1/4 hr 14.00 13.00 12.00 11.00 9.00 7.00 
5 min 8.50 8.00 7.50 7.00 6.00 5.00 

WALTERBORO 
Colieton County -Map Location E-8 

See SRDS consumer market map and data at begin- 
ning of the State 

WALD 
1947 

Media Code 4 242 9450 2.00 
Walterboro Radloasting Co.. Inc.. Box 833. 120 

Benson St.. Walterboro. S. C. 29488. Phone 3861, 
I. PERSONNEL 

President -Robert S. Taylor. 
Mgr. & Vice-Pres.-Klein B. Beach, Jr. 

2. REPRESENTATIVES 
Donald Cooke. Inc. 

3. FACILITIES 
1.000 w. days; 1060 kc. Non -directional. 
Operating achedule: Sunrise -local aunaet. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a. 9a, 9d. 5, 6a, 7b, 8. 
Rate Irotection: 10a, 11a, 12a, 13a, 14a. ISa, 15b. 
Basic hates: 21b. 22a, 22b, 23a, 24b, 25a, 26, 28c, 

29a. 
Contracts: 90a, 41, 44b, 95, 46, 47a, 48, 51a, 51b, 

51e. 
Comb.; Cont. Discounts: 60a. 601. 61a. 
Cancellation: 70a. 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with ERS Radio Network. 
Member: Southeastern Key Market Network. 
Same rate applies for WLOW and WALD. 10% dis- 
count applies on total order when advertiser buys both 
stations. 

TIME RATES 
Rates effective January 1. 1963. 
Rates received January 24, 1983. 

6. SPOT ANNOUNCEMENTS 
(1 minute or lesa) 

1 ti 3.00 52 ti._ __ 2.25 
13 tt 2.75 100 ti ....... _. ....... __. 2.00 
26 ti 2.50 300 ti..._.._ 1.75 

8. PROGRAM TIME RATES 
1 ti 13 ti 26 ti 52 ti 100 ti 300 t1 

I hr..._.._...__ 40.00 37.50 35.00 32.00 30.00 27.50 
1/2 hr 22.50 21.25 20.00 18.50 17.50 16.25 
1/4 hr ..... 12.50 12.25 11.25 10.75 10.00 9.25 
5 min 5.00 4.75 4.25 4.00 3.75 3.50 

WINNSBORO 
Fairfield County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCKM 
1961 

Subscriber ta the NAB Radio Code 
Media Code 4 242 9555 8.00 
Fairfield Broadcasting Co., Inc., Box 505, 719 Hudson 

St.. Winnsboro. S. C. 29180. Phone 803-635-4422. 

STATION'S PROGRAMMING DESCRIPTION 
WCKM: Programmed for adults and teens with spe- 
cific segments for Negro 6-7 am & 6-7 pm. 
NEWS: 5 min at :25, 5 min commentary M -F. 
Sl'ORTS: twice daily, high school football. TALK: 
women 10-11 am, adult 9-10 pm M -F. Farm agent 
20 min M -F. MUSIC: current hits 40%, standards 
30%, country 20%, gospel 5%. Personalities avail- 
able for remote pick-ups and news coverage local 
events. COMMERCIAL POLICY: limit 4 in 15 
minutes. Reed 8/3/67. 

1. PERSONNEL 
Gen'l & Sales Mgr. -Dwight Snyder. 
Asst. Mgr.. Regional Sales -Edith Hilton. 
Program Director -John Reid. 

3. FACILITIES 
500 w. days; 1250 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%; no ash diacounL 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3c, 4a, 4d, 5. 6a, 8. 
Rate Protection: 10a, 14a. 
Basic Rates: 20b, 21a, 22b, 24a, 24c, 25a, 26, 28b, 

28c, 32a. 33a. 
Contracts: 408, 41, 43, 94a. 47a, 99. 51a, 510. 
Comb.; Cont. Discounts: 60b, 60e, 60g, 60h, 01b. 
Cancellation: 70a, 70d, 71b, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1, 1964. 
Rates received March 2. 1964. 

6. SPOT ANNOUNCEMENTS I min 30 see 15 tee 
1 x 2.50 2.00 1.80 

DISCOUNT BASE RATE 
(Within 1 month) 

40 ti or more......._.. 10% 150 ti or more..._.._ 30% 
80 ti or more 20% 
On contract for continuous run of 13 weeks or more. 
add 10% to base discount. 

8. PROGRAM TIME RATES 
1/4 hr 15.00 5 min..._......____.__ 5.00 

DISCOUNTS 
(Within 13 continuous weeks) 

4 or more a month_....-...._.._,.._ 20% 
On orders of 40 or more spots per month, mixed one 
minute and half minute spots accepted in equal dis- 
tribution subject to above base rates and discounts. 

WOODRUFF 
Spartanburg County-5tap Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSJW 
1967 

Media Code 4 242 9605 1.00 
S. J. Workman, Box 30, Hwy. 101, Woodruff. S. C. 

29388. Phone 803-476-8189. 
1. PERSONNEL 

President -S. J. Workman. 
General Manager -Bond Thomas. 
Chief Engineer -James Henry Abercrombie. 

3. FACILITIES 
1,000 w. days; 1510 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3b, 3e, 3d, 9a, 4d, 5, 6a, 

7a. 
Rate Protection: 10a, lia, 1la, 13a, 14a, 15a, 15b, 

15e, 16. 
Basic Rates: 20a, 20b, 21a, 21b, 21e, 21d, 22a, 22b, 

23a, 23h, 24a, 24b, 24c, 25c, 26, 27, 28a, 28e, 29a, 
33a. 

Contracts: 40e, 41, 46, 47e, 48, 49, 51a, 51b, 51e. 

SOUTH CAROLINA 
Comb.; Cont. Discounts: 60a, 60e, 60i, 61b, 
Cancellation: 70a. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eff 7/1/68-Rec'd 8/21/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104x 156x 260x 312x 

1 min 4.00 3.80 3.60 3.40 3.20 3.00 2.80 2.60 
30 sec 3.50 3.30 3.10 2.90 2.70 2.50 2.30 2.10 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 5 min 

1 x 60.00 35.00 20.00 12.00 
13 z ............. .......... 56.00 32.50 18.50 11.00 
26 x 52.00 30.00 17.00 10.00 
52 x 48.00 27.50 15.50 9.00 
104 x.. 94.00 25.00 14.00 8.00 
156 x 40.00 22.50 12.50 7.00 
260 a. 36.00 20.00 11.00 6.00 
312 x 32.00 18.50 10.50 5.00 

YORK 
York County -Map Location D-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WYCL 
1955 

Subscriber to the NAB Radio Code 

Media Code 4 242 9660 6.00 
York -Clover Broadcasting Co., Box 398. U. S. High- 

way 321 By Pass, York, 8. C. 29795. Phone 803- 
684-4241. 

I. PERSONNEL 
Pret. & Gen'l Mgr. -Curtis Simon. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 
George T. Hopewell. Inc. 
Dallas -Riley Representatives. 

3. FACILITIES 
1.000 w. days; 980 ke. Directional. 
500 w, pro -sunrise. 
Oper, ached. 6 am (sunrise if earlier) -sunset. EST. 

4. AGENCY COMMISSION 
15%; Billa payable 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 20, 35, 3b, 3e, 3d, 4b, 9d. 5, 65, 7b, 8. 
Rate Protection: 10e, lie. 12c, 13e. 19c, 15b. 
Basie Rates: 20b, 21a, 21b, 21c, 21d, 22a, 23b, 24a. 

24e, 25a. 26, 28c, 29b, 33d. 
Contracts: 90a, 41, 42a, 42c, 93, 44a, 44b, 45, 46, 48, 

51a, 51b. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 70b, 70e, 71a, 72, 73a, 736. 
Prod. Services: 80, 82. 
Affiliated with NAS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
No. 6 Eft 3/1/68-Rec'd 2/7/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: Ix 50x 1001 250x 500x 750x 1000x 
1 min..... 5.50 5.00 4.50 4.25 4.00 3.75 3.50 
30 see 4.80 4.40 4.00 3.60 3.20 3.00 2.80 
10 sec. 3.00 2.75 2.50 2.25 2.00 1.80 1.60 

7. PACKAGE PLANS 
PER WK: 20íI 30 t1 40t1 50 ti 
1 min..._ 4.25 4.00 3.75 3.50 
30 sec 3.40 3.20 3.00 2.80 
10 sec 2.15 2.00 1.90 1.75 

8. PROGRAM TIME RATES 
PER WK: I ti 2 ti 3 ti 4 tl 5 t) 8 t1 7 ti 
1 hr . 50.00 47.50 45.00 40.00 35.00 33.00 30.00 
1/2 hr 37.50 35.00 39.00 30.00 28.00 25.00 23.00 
1/4 hr 28.00 26.00 25.00 22.00 19.00 18.00 16.50 
5 min. . 10.00 9.50 9.00 8.00 7.00 6.50 6.00 
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SOUTH DAKOTA 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 1,300 Sioux Falls 200 
METRO AREAS Total Metros 90C 

Rapid City 700 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

State, County, City, Metro Area Data 
CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 

Aberdeen -Brown Pierre -Hughes Reid City -Pennington Sioux Falls-Minnehaha Yankton --Yankton 

Estimates for: 
STATE 
COUNTY -Map Loe. 

City 
Metropolitan Area 

SOUTH DAKOTA 
STATE TOTALS 

AURORA F-4 
BEADLE F-3 
BENNETT C-4 
BON HOMME F-5 
BROOKINGS G-3. 
BROWN F-1 

Aberdeen 
BRULE E-4 
BUFFALO E-3 
BUTTE B-2 
CAMPBELL E-1 
CHARLES MIX F-5 
CLARK G-2 
CLAY G-5 
CODINGTON G-2 
CORSON D-1 
CUSTER B -4t 
DAVISON F-4 

DAY G-2 
DEUEL G-2 
DEWEY D-2 
DOUGLAS F-4 
EDMUNDS E-2 
FALL RIVER B-4 
FAULK E2 
GRANT G-2 
GREGORY E-4 
HAAKON C-3 
HAMLIN G-3 
HAND E-3 
HANSON F-4 
HARDING B-1 
HUGHES E-3 

Pierre 
HUTCHINSON F-4 

HYDE E-3 
JACKSON C-4 
JERAULD F-3 
JONES D-3 
KINGSBURY G-3 
LAKE G-3 
LAWRENCE A-3 
LINCOLN G-4 
LYMAN E-4 
McCOOK G-4 
McPHERSON E-1 
MARSHALL G-1 
MEADE B -3t 
MELLETTE D-4 
MINER G-3 

MINNEHAHA G-4 
Sioux Falls 
Sioux Falls 
Metro Area 

MOODY G-3 
PENNINGTON B -3t 

Rapid City 
Rapid City 
Metro Area 

PERKINS C-1 
POTTER E-2 
ROBERTS G-1 
SANBORN F-3 
SHANNON C-4 
SPINK F-2 
STANLEY D-3 
SULLY E-3 

TODD D-4 
TRIPP E-4 
TURNER G-4 
UNION G-5 
WALWORTH E-2 
WASHABAUGH C-4 
YANKTON G-5 

Yankton 
ZIEBACH C-2 

Population Households 
1/1/68 1/I/68 
(000) (000) ($000) 

Per 
Household 

(S) 

680.6 195.99 1,582,709 8,075 

4.1 1.23 6,662 5,416 
22.0 6.68 56,628 8,477 
2.6 .69 6,058 8,780 
9.0 2.79 15,508 5,558 

21.3 6.01 44,543 7,411 
35.7 10.39 89,279 8,593 
24.1 7.14 69,724 9,765 
6.3 1.87 13,949 7,459 
1.4 .33 1,986 6,018 
8.8 2.67 23,977 8,980 
3.3 .91 6,767 7,436 
9.1 2.49 18,304 7,351 
6.0 1.85 12,026 6,501 

10.9 3.08 25,115 8,154 
20.6 5.98 50,382 8,425 

5.2 1.28 9,274 7,245 
3.9 1.24 11,614 9,366 

16.8 5.09 44,970 8,835 

9.1 2.72 18,521 6,809 
5.8 1.69 11,484 6,795 
4.9 1.25 9,118 7,294 
4.1 1.19 7,366 6,190 
4.1 1.17 10,995 9,397 

11.4 3.38 29,288 8,665 
4.1 1.21 7,773 6,424 
9.6 2.78 18,430 6,629 
6.3 1.89 16,521 8,741 
3.5 1.01 8,279 8,197 
5.3 1.62 9,760 6,025 
6.1 1.72 12,129 7,052 
4.2 1.16 6,191 5,337 
2.2 .60 6,639 11,065 

14.3 4.02 41,539 10,333 
13.2 3.76 36,402 9,681 
11.2 3.39 16,872 4,977 

2.3 .69 4,777 6,923 
1.8 .51 4,785 9,382 
3.8 1.17 5,887 5,032 
1.8 .51 4,128 8,094 
8.8 2.70 17,335 6,420 

11.8 3.46 26,166 7,562 
17.4 5.13 46,700 9,103 
12.3 3.73 25,020 6,708 
4.1 1.14 9,035 7,925 
7.6 2.22 14,961 6,739 
4.0 1.17 9,477 8,100 
5.7 1.68 12,025 7,158 

12.5 3.38 31,478 9,313 
2.4 .60 4,045 6,742 
4.2 1.25 8,224 6,579 

95.3 27.83 265,226 9,530 
72.6 21.65 220,715 10,195 

95.3 27.83 265,226 9,530 
8.4 2.30 15,164 6,593 

72.1 20.29 178,704 8,807 
49.3 14.38 141,760 9,858 

72.1 20.29 178,704 8,807 
4.8 1.39 14,966 10,767 
4.5 1.27 10,433 8,215 

11.3 3.16 20,364 6,444 
3.7 1.10 8,161 7,419 
5.6 1.14 6,948 6,095 

11.1 3.08 20,087 6,522 
5.1 1.34 10,819 8,074 
2.5 .71 6,426 9,051 

4.1 .93 5,909 6,354 
8.4 2.38 21,188 8,903 

10.9 3.46 19,769 5,714 
9.9 2.99 21,841 7,305 
8.3 2.43 21,073 8,672 

.4 .10 2,073 20,730 
18.2 4.82 36,656 7,605 
13.5 4.06 21,356 5,260 

2.3 .55 4,912 8,931 

Consumer Spendable Income -1967 
"/o Distribution of Families 
9000 5000 8000 10000 15000 
to to to to and 

4999 7999 9999 14999 over 

-Total Retail Sales - 
Per 

Household 
($000) (S) 

Retail Sales -1967 

Food Drug 
0000) (5000) 

By Seleeted Store Types 
General Home 
Mdse. Apparel Furn. 
($000) (5000) ($000) 

16.7 17.3 20.4 22.1 11.6 1,042,069 5,317 164,109 38,081 97,863 49,111 39,063 

14.6 11.3 16.0 
16.5 17.2 20.1 
11.6 11.9 16.1 
15.6 14.5 19.0 
17.8 17.7 20.8 
19.4 19.7 20.2 

14.8 16.5 20.9 
16.3 12.0 16.2 
14.4 17.5 20.0 

8.8 16.7 17.3 
13.1 11.9 16.1 
12.4 12.4 19.4 
16.6 16.9 20.1 
18.1 16.5 21.0 
14.5 12.1 15.2 
15.9 14.7 22.0 
17.7 16.9 19.9 

22.2 11.7 
23.9 11.3 
23.3 22.5 
20.4 7.8 
21.9 8.0 
20.6 10.3 

25.3 13.7 
18.3 10.4 
25.8 17.3 
30.4 16.6 
25.3 15.6 
25.7 12.3 
23.1 10.4 
22.6 11.4 
20.9 16.1 
27.4 13.1 
22.4 12.6 

3,515 
43,879 
3,957 

10,097 
27,089 
78,307 
65,815 
11,341 

714 
16,417 

2,223 
12,976 

6,970 
13,462 
43,059 
4,221 
5,392 

46,924 

2,858 
6,569 
5,735 
3,619 
4,507 
7,537 
9,218 
6,065 
2,164 
6,149 
2,443 
5,211 
3,768 
4,371 
7,201 
3,298 
4,348 
9,219 

879 
7,950 

699 
1,931 
4,853 

11,659 
9,987 
2,051 

257 
2,824 

533 
2,579 
1,002 
2,098 
8,186 
1,125 
1,346 
7,154 

138 
1,584 

139 
384 
826 

2,250 
1,957 

236 

567 
86 

430 
184 
486 
968 
127 
163 

1,802 

64 
6,540 

191 
565 

1,968 
10,905 
10,480 

590 
119 

1,090 

1,041 
346 
528 

5,531 
88 

111 
5,920 

2,909 
217 
181 

1,961 
5,108 
5,108 

448 

37 
2,051 

113 
202 
498 

3,740 
3,344 

270 

670 201 
67 

195 
97 

720 
1,819 

49 
244 

2,890 

158 
147 
436 

1,823 

66 
2,372 

13.8 13.6 18.0 24.4 13.1 
11.7 13.4 17.5 26.1 14.3 
15.9 13.1 17.6 21.0 14.2 
11.4 13.5 21.4 25.4 10.2 
9.7 10.1 14.5 29.2 24.0 

22.9 18.3 23.9 19.7 7.5 
13.2 14.2 20.0 21.7 13.7 
14.6 15.2 19.6 22.0 11.5 
11.2 11.3 15.4 21.7 24.5 
12.1 18.0 17.9 27.9 14.4 
13.7 12.5 18.3 24.5 10.6 
11.5 13.5 17.2 26.0 16.9 
13.3 14.2 19.5 21.2 9.7 

7.2 13.6 14.5 22.1 34.6 
14.0 17.1 24.5 26.4 14.0 

15.5 14.6 20.3 18.8 7.5 

11,968 
5,446 
5,002 
4,937 
8,243 

11,567 
4,617 

10,936 
10,859 
6,209 
5,588 
8,063 
2,118 
1,712 

26,235 
25,208 
13,380 

4,400 
3,222 
4,002 
4,149 
7,045 
3,422 
3,816 
3,934 
5,746 
6,148 
3,449 
4,688 
1,826 
2,853 
6,526 
6,704 
3,947 

1,866 
887 
1,530 

842 
1,223 
2,895 
1,168 
1,679 
2,362 

905 
1,264 
1,301 

523 
317 

5,120 
5,082 
1,292 

463 
110 
76 

152 
171 
581 
202 
320 
339 
150 

99 
206 

78 

1,345 
1,161 

433 

787 
241 
207 
210 
79 

412 
278 
617 
418 
412 
330 
691 
106 
118 

1,497 
1,321 
1,023 

301 
87 
59 

120 
177 
531 

80 
245 
266 
235 

20 
163 

2,177 
2,177 

203 

231 
124 

27 
22 

668 
163 
439 
524 
242 

23 
187 

1,394 
1,394 

243 

12.6 15.0 17.0 22.9 14.7 
15.3 15.5 20.2 23.0 20.0 
15.9 14.4 22.1 17.1 6.7 
14.1 14.4 17.9 22.0 18.7 
13.8 16.2 24.2 24.6 9.2 
14.7 16.8 19.8 25.1 12.6 
23.0 19.2 24.8 20.2 7.1 
15.1 15.1 20.0 22.0 10.5 
11.8 15.2 18.4 25.6 18.8 
12.0 13.4 16.1 23.3 16.8 
10.1 11.5 15.9 28.0 20.1 
13.4 12.8 18.5 24.3 13.3 
16.6 17.0 20.7 22.7 14.1 
14.7 12.1 14.1 16.2 16.8 
13.0 11.0 18.0 25.6 12.2 

3,031 
3,192 
2,184 
3,651 

11,647 
16,325 
25,500 
10,144 
4,727 
8,407 
6,442 
9,179 

12,270 
1,156 
5,671 

4,393 
6,259 
1,867 
7,159 
4,314 
4,718 
4,971 
2,720 
4,146 
3,787 
5,506 
5,464 
3,630 
1,927 
4,537 

792 46 
748 
391 87 
807 

2,122 310 
2,762 447 
6,205 854 
2,345 421 
1,544 146 
1,578 63 
1,380 233 
1,356 274 
2,383 714 

79 41 
763 248 

124 
163 

132 
381 
463 

2,242 
501 
200 
335 
389 
274 
545 
228 
295 

71 
33 
33 

182 
1,302 
1,463 

198 

25 
78 

347 
639 

74 

82 

34 

288 
535 
573 
185 

50 
82 
47 

343 
32 

18.3 20.5 22.7 21.6 10.4 

18.3 20.5 22.7 21.6 10.4 
12.6 15.2 20.2 25.3 12.4 
23.5 22.1 22.9 16.3 7.5 

23.5 22.1 
9.4 13.4 

15.1 14.3 
14.1 13.5 
11.1 13.6 
18.0 11.4 
15.2 15.1 
17.8 21.4 
9.9 16.6 

22.9 16.3 7.5 
16.0 28.9 24.4 
19.9 24.6 15.4 
19.0 24.0 10.3 
19.8 27.8 14.1 
15.5 16.1 7.9 
19.3 23.3 10.2 
24.0 26.0 10.2 
19.4 24.4 19.9 

181,228 6,512 29,185 10,589 25,320 10,461 8,576 
160,703 7,423 26,961 10,188 24,581 10,328 8,126 

181,228 
7,423 

116,688 
107,065 

116,688 
8,281 
8,571 

14,394 
3,810 
1,500 

13,491 
3,639 
2,377 

6,512 
3,227 
5,751 
7,445 

5,751 
5,958 
6,749 
4,555 
3,464 
1,316 
4,380 
2,716 
3,348 

29,185 
1,518 

20,325 
18,839 

20,325 
1,797 
1,205 
1,949 

877 
361 

2,018 
483 
414 

10,589 
182 

4,496 
4,235 

4,496 
208 
348 
324 
52 
31 

403 
81 
76 

25,320 
282 

11,322 
10,940 

11,322 
510 
139 

2,117 
74 

505 
631 
114 
105 

10,461 
231 

6,326 
6,193 

8,576 
86 

7,034 
6,793 

6,326 7,034 
374 250 
400 333 
242 444 

83 

356 673 
67 

60 

16.4 10.8 13.5 19.5 10.6 
11.2 14.9 16.8 25.3 21.2 
15.9 15.3 21.5 20.4 6.6 
12.2 15.9 18.7 26.2 15.1 
16.6 16.3 19.5 22.9 15.0 
3.5 6.4 11.2 6.2 66.6 

18.6 16.7 20.7 20.5 9.3 

11.6 14.7 15.8 23.3 22.1 

2,231 
14,522 
10,290 
11,283 
15,639 

182 
34,759 
31,744 

812 

2,399 
6,102 
2,974 
3,774 
6,436 
1,820 
7,211 
7,819 
1,476 

411 
2,907 
1,996 
1,972 
2,234 

70 
6,508 
6,091 

324 

664 
475 412 
351 918 
402 441 
410 768 

49 
674 4,037 
674 3,693 

160 

498 348 
111 281 
154 319 
496 302 

2,785 1,548 
2,785 1,455 

SOUTH DAKOTA 

Passen- 
8er 
Cars 

1/1/68 
(000) 

Farm 
Popu- 
lation 
1/1/68 
(000) 

Croes 
Farm 

Income 
1967 

($000, 

Auto- 
motive 
(5000) 

Service 
Station 
($000) 

187,121 105,022 282.81 144.4 1,018,705 

217 494 1.82 1.8 12,268 
6,066 4,718 9.26 3.5 19,801 

658 350 1.20 .9 11,652 
1,094 692 3.89 2.9 19,339 
4,672 2,843 8.23 4.4 27,172 

15,443 6,493 15.61 4.4 27,277 
13,833 5,312 

1,642 1,433 2.66 1.7 12,839 
163 .46 .5 5,279 

2,658 2,289 3.62 1.8 17,616 
400 261 1.25 1.6 11,776 
979 847 4.27 3.7 22,478 
977 1,162 2.74 2.8 13,818 

2,728 1,481 4.51 2.3 23,165 
6,670 4,264 9.15 2.7 13,860 

601 525 1.59 1.7 13,599 
761 1,179 1.98 .8 6,320 

11,098 4,013 7.89 2.0 10,726 

2,169 908 4.08 3.4 13,411 
789 538 2.70 2.8 13,824 

1,032 769 1.41 1.2 7,497 
789 413 2.01 2.2 10,800 

1,847 1,057 2.39 2.1 12,003 
2,137 1,188 3.76 .8 8,125 

475 551 1.72 1.7 10,489 
1,801 2,183 3.96 3.1 16,006 
1,530 1,072 3.17 2.7 14,740 
1,410 893 1.27 1.0 10,964 

683 681 2.67 2.3 14,180 
1,743 688 2.67 2.7 19,128 

145 1.62 2.1 10,170 
396 204 .75 1.2 11,410 

5,547 2,530 5.07 .7 6,789 
5,341 2,273 
1,558 1,169 4.74 4.1 23,442 

210 734 1.05 .9 9,729 
387 580 .72 .4 4,324 
410 403 1.50 1.5 8,795 
453 517 .84 .6 7,880 

2,571 951 3.90 3.1 24,703 
3,499 1,348 5.09 2.9 24,090 
5,948 2,518 7.26 .7 4,492 
1,465 858 5.51 3.9 36,792 

682 619 1.61 1.3 11,762 
1,400 597 3.43 3.4 17,741 

590 930 2.19 2.2 13,261 
2,083 1,449 2.70 2.3 13,509 
2,309 1,106 4.28 2.6 20,527 

215 155 .82 .8 8,917 
883 275 2.21 2.1 11,216 

33,802 14,383 41.59 5.1 49,203 
31,578 11,355 

33,802 14,383 41.59 
993 873 3.35 3.3 26,646 

24,769 11,724 25.82 2.0 12,235 
22,476 9,888 

24,769 11,724 25.82 
1,283 1,002 2.12 1.8 16,103 
1,469 1,024 2.00 1.3 10,758 
2,117 1,169 4.69 4.4 20,127 

737 260 1.77 1.7 12,912 
74 556 1.15 .6 5,313 

2,724 2,482 4.29 3.3 17,713 
1,152 575 1.10 .6 8,288 

480 275 .99 1.2 11,283 

882 1.33 1.1 9,956 
2,804 1,377 3.69 2.8 21,460 
1,343 1,203 4.93 3.8 29,303 
1,342 1,869 4.63 3.3 29,596 
3,797 1,347 3.37 13 12,791 

88 .31 .6 4,974 
4,560 2,582 7.84 3.2 22,711 
4,275 2,053 

115 .61 .7 7,632 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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SOUTH DAKOTA 

SOUTH DAKOTA 
See SRDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT SAVING TIME 

STATE NETWORK 

South Dakota Salesmaker Stations 
Comprised of: 

KABR-Aberdeen KISD-Sioux Falls 
KBRK-Brookings KWAT-Watertown 
KIJV-Huron KYNT-Tankton 
KOLY-Mobridge 

Media Code 4 243 0350 1.00 
Business Office -c/o Radio Station KWAT, Water- 

town. S. D. 57201. 
I. PERSONNEL 

Manager -Rosa E. Case (KWAT). 
2. REPRESENTATIVES 

Jack Masla & Company, Inc. 
3. FACILITIES 

See individual station listing. 
4. AGENCY COMMISSION 

15%; no cash discount. Invoices monthly. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 9a, 9d, 8. 
Rate Protection: lob, l lb. 
Basic Rates: 22a, 23a, 29a. 
Contracts: 40a. 
The stations may be bought in any combination, of- 
fering one clearance. 1 billing and affidavit. 

TIME RATES 
Rates effective 
Rates received July 6, 1964. 

Class A-6:30-9:00 am, 11:00 am -1:00 pm and 5:00- 
7:00 pm. 
Class B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 MINUTE 
85.00 

28 ti._.._..._ 42.00 312 tl.,,....._..__.._ 84.00 
52 ti. __39.00 624 ti...._...- 83.00 
156 ti 37.00 

CLASS B 
85.00 260 ti ...._..._...... 29.00 

28 ti. 34.00 312 tl.-_..........._., 28.00 
52 ti._ ..... _. ..... _...._. 32.00 624 ti...__.._......_._ 27.00 
156 ti 31.00 
30 seconds -75% of earned 1 -minute rate. 
10 seconds -50% of earned 1 -minute rate. 
COMBINATION RATES 
Any combination of Dakota Salesmaker Stations 
(both for North and South Dakota) earn discounts 
in any combination. For specific combination rates 
on less than full network, please call or write 
Spot Time Sales. Inc., or Wm. Humphreys for 
costs. Additional discount accrues to the advertiser 
using the Salesmaker Stations in both North Dakota 
and South Dakota. For individual rates see separate 
listing for each Salesmaker station. 

ABERDEEN (2 AM) 
Brown County -Map Location F-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KABR 
1933 

Subscriber to the NAB Radio Code 
Media Code 4 243 0700 7.00 
Transmedia. Inc., Box 75. 117-1/2 S. Main. Aber- 

deen, S. D. 57901. Phone 605-225-1420. 
I. PERSONNEL 

General Manager -Jeff Solem. 
Program Director -Glenn Douglas. 
Sales Manager -J. D. Dafnis. 

2. REPRESENTATIVES 
Jack Masla & Company, Inc. 

3. FACILITIES 
1000 w. days; 1420 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, lb. 4b, 4d, 5, 6a, 7b. 8. 
Rate Protection: lob, 11b. 12b. 13b, 1413. 
Basic Rates: 22a, 23a, 29a, 26, 28b, 29a. 
Contracts: 92b. 45, 46. 97a. 
Comb.; Cont. Discounts: 00b, 61b, 61e. 82b, 62e. 
Cancellation: 71a. 73a. 
An advertiser cancelling a contract prior to the agreed 
expiration date is subject to the earned rate; with the 
difference due the station by the following 10th of the 
month. 
Member: South Dakota Salesmaker Stations. 

TIME RATES 
Rates effective April 1, 1961. (Card No- 4.) 

Hates received April 6. 1981. 

6. SPO1 ANNOUNCEMENTS 
1 MINUTE 
CLASS A 

(7:00-9:00 am Mon thru Sat; 11:00 am -1:00 
pm and 5:00-7:00 pm Mon thru Sun) 

Per week: 1 wk. 4 wks. 13 wks. 26 wks. 52 wire. 
5 times_ 7.00 6.50 6.30 5.95 5.60 

10 times.. 6.30 5.90 5.65 5.35 5.00 
15 times.. 5.75 5.40 5.20 4.90 4.60 
20 times_ 5.60 5.25 5.00 4.75 4.46 

CLASS D 
(All other times) 

Per week: 1 wk. 4 wks. 13 wks. 26 who. 52 wks. 
5 times.. 5.40 5.10 4.85 4.60 4.30 

10 times.. 4.85 4.55 4.35 4.10 9.90 
15 times_ 4.45 4.20 4.00 9.80 3.55 
20 times.. 4.30 4.05 3.90 3.65 9.45 

30 seconds -70% of applicable 1 -minute rate. 
I0 seconds -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 

1/4 CLAS ASS 
A- 

5 1/4 
-CLASS B - 

hr. min. min. hr. 
1 time_ 32.00 24.00 16.00 25.00 

26 times 27.80 20.40 13.60 22.50 
52 times 24.50 18.60 12.40 21.25 

156 times 22.40 16.80 11.20 17.50 
260 times 20.00 15.00 10.00 15.00 
312 times 17.80 13.20 8.80 13.75 

KSDN 
1947 

min. min. 
19.00 14.00 
17.10 12.80 
16.15 11.90 
13.30 9.80 
11.40 8.40 
10.45 7.70 

Subscriber to the NAB Radio Code 
Media Code 4 243 1050 6.00 
Aberdeen News Co., 2-1/2 miles S. W.. on Hwy. 281, 

Aberdeen. S. D. 57901. Phone 605-225-5930. 
I. PERSONNEL 

General Manager -Stanley J. Olson. 
Sales Manager -H. O. Schumacher. 

2. REPRESENTATIVES 
weed Radio Corporation. 
Minneapolis -William L. Hurley. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
1.000 w.; 930 kc. Directional -night only. 
Operating schedule: 7:00 am -midnight Sun; 8:00 am- 
mt'lnrnhr weekday. CST. 

4. AGENCY COMMISSION 
15/0 net charges for time. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a. 9a, 9d, 5. 6a, 7a, 8. 
Rate Protection: 15h. 
Basic Rates: 22a. 22b, 23a, 29b, 26, 288, 29a. 
Contracts: 40a. 46. 
Comb.: Cont. Discounts: Bob. 80k, 61a, 81c. 
Cancellation: 71a, 730. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network, 

TIME RATES 
ER Ree'd 7/5/68. 

A-6-9 am, 11:30 am -1 pm & 5-7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

ix 13x 26x 52x 156x 260x 312x 
I min 8.80 8.35 7.90 7.50 7.05 6.60 6.15 
30 sec 8.05 5.80 5.45 5.15 4.85 4.55 4.25 
10 see 3.95 3.80 3.60 3.35 3.15 2.95 2.80 

CLASS B 
1 min 6.60 5.85 5.65 5.60 5.55 5.50 5.45 
30 sec 9.75 4.25 4.15 9.10 4.00 3.95 3.85 1 time 
10 sec 3.30 2.95 2.85 2.80 2.75 2.70 2.65 26 times 

8. PROGRAM TIME RATES 52 times 
CLASS A 104 times 

Ix 13x 26x 52x 156x 260x 912x 158 times 
1/4 hr 35.20 32.55 30.35 28.95 24.65 22.00 19.35 260 timen 
10 min 26.90 24.40 22.45 20.45 18.50 16.50 14.50 

1 time. 5 min 17.60 16.30 14.95 13.65 12.30 11.00 9.70 
CLASS B 26 times 

19.60 18.85 17.65 16.80 15.85 14.20 52 times 
15.70 15.50 14.40 13.40 12.60 10.65 101 times 
12.00 11.60 10.95 10.35 9.90 8.45 156 times 

280 times 

1/9 hr........ 20.40 
10 min 15.95 
5 min 12.50 

BELLE FOURCHE 
Butte County -Map Location B-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBFS 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 243 1400 3.00 

Joseph F. Kopp, Box 316. 711-1/2 State St., Belle 
Fourche, S. D. 57717. Phone 605-892-2571. 

I. PERSONNEL 
Sales Manager -Joseph Kopp. 
Program Director -Alan Herbert. 

2. REPRESENTATIVES 
Gene Bolles Company. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 6:00 am -10:00 pm Mon thru Sat; 
7:00 am -10:00 pm Sun. MST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3b. 3d, 9a, 5. 6a. 
Basic Rates: 25a. 27. 29a. 
Contracts: 40a. 43, 44a. 44b, 45. 49. 
Comb.; Cont. Discounts: 60a, 61a, 62a. 
Cancellation: 70a. 
Prod. Services: 82. 
Affiliated with NAS Radio Network. 
Member: South Dakota Salesmaker Stations. 

TIME RATES 
Rates effective January 29, 1983. 
Rates received January 31, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 80 sec 

1 tt..._ 5.85 4.50 52 ti..._.,_....... 5.00 3.80 
13 ti..._......_... 5.55 4.25 158 ti..._.._.._. 4.75 8.50 
26 ti 5.25 4.05 300 ti..._.....- 4.50 8.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr I/4 hr 10 min 5 min 

1 x 35.00 21.00 12.50 8.50 7.50 
DISCOUNTS 

13x- 9% 52x-28% 300x-48% 
20x-17% 1561-34% 

BROOKINGS 
Brookings County -Map Location 0-3 

See SRDS consumer market map and data at begin 
oing of the State. 

KBRK 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 243 1505 9.00 
Brookings Broadcasting Co., 507-1/2 Main Ave., 

College Theatre Bldg., Brookings, S. D. 57006. 
Phone 629-6233. 

I. PERSONNEL 
General Manager -R. J. Reimers. 
Sales Manager -Grant Peterson. 
Program Director -E. J. Platek. 

2. REPRESENTATIVES 
Jack Mesta & Company, Inc. 

3. FACILITIES 
1,000 w. days; 1430 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset weekdays; 
7:30 am -local sunset Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 40, 5, 60. 7b, 8. 
Rate Protection: lob, Ilb, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21c, 21d, 22a. 221). 23a, 24b, 25a, 

26, 28a, 28c. 29a, 30. 33a. 
Contracts: 40a. 41, 42c, 43, 44a, 45. 46, 47a, 51a, 

51b, 51e. 
Comb.: Cont. Discounts: 80b. 60d, 60e, 601. 601, 

61c. 62d. 
Cancellation: 70b. 70d, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Member: South Dakota Salesmaker Stations. 

TIME RATES 
Rates effective July 1, 1984. 
Hates received July 6, 1964. 

Class A-6:30-9:00 am Mon thru Sat: 11:00 am - 
1:00 pm and 5:00-7:00 pm Mon thru Sun. 
Class B -Sign -on -11:00 am Sun; Sign -on -6:30 am 
and 9:00-11:00 am Mon thru Sat and 1:00-5:00 pm 
and 7:00 pm -Sign -off Mon thru Sun. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec 1 min 30 sec 
1 ti._ ............... 6.50 4.55 260 tl._._-..._.. 5.35 3.75 
26 ii 6.20 4.40 312 ti... _. 5.25 3.70 
52 ti 5.85 4.10 624 U. 5.20 3.65 
156 ti._ _. 5.50 4.00 

CLASS B 
3.50 260 4.15 2.90 

28 ti.._ 4.75 3.40 312 4.10 2.85 
52 ti 4.50 3.15 624 ti.___....._ 4.00 2.80 
156 ti._ 9.35 3.05 

8. PROGRAM TIME RATES 
CLASS A 

1/4 hr. 10 min. 5 min. 
26.00 19.50 13.00 
24.00 18.00 12.00 
22.00 16.50 11.00 

_.._.._..... _....... 20.00 15.00 10.00 
18.00 13.50 9.00 
16.00 12.00 8.00 

CLASS B 
20.00 

..._.__ ....._.._... 18.00 
16.00 
14.00 
12.00 
10.00 

DEADWOOD 

15.00 
13.50 
12.00 
10.50 

9.00 
7.50 

10.00 
9.00 
8.00 
7.00 
6.00 
5.00 

Lawrence County -Map Location A-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

K DSJ 
1946 

GEE 
Media Code 4 243 1855 8.00 
John. Eli and Barry Daniels, 745 Main St., Dead 

wood. S. D. 57732. Phone 186. 

I. PERSONNEL 
Gent & Bus. Mgr. -Harry Daniels. 

3. FACILITIES 
1.000 w.; 980 ke. Directional -night only. 
Operating schedule: 6:00 am -10:00 pm weekdays; 
7:00 am -9:00 pm Sun. MST. 

4. AGENCY COMMISSION 
15/0 time and talent; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 4a. 4c. 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a 22b, 23a. 29a. 
Contracts: 400. 46. 
Comb.; Cont. Discounts: 60a, 61b, 62b. 62e. 
Cancellation: 70a. 70c. 71a. 73a. 
Sold in combination with KRSD, Rapid City, S. D. 
See that listing for combination rates. 

TIME RATES 
ER 1/1/67 -Reed 12/28/66. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 

1 min 5.50 5.25 5.00 
30 sec 4.50 4.25 4.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1-52 x 35.00 18.00 10.00 9.00 7.50 

FREQUENCY DISCOUNT 
Over 52x-10%. 

10. SPECIAL FEATURES 
tVeather reports, temperature and sports. 
Add 20% to announcement charges if tag line is re- 
quired. 

52x 
4.50 
3.50 

156x 
9.00 
3.00 

900x 
3.50 
2.50 

HOT SPRINGS (1 AM; 1 FM) 
Fall River County -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KOBH KOBH-FM 
1958 1963 

Subscriber to the NAB Radio Code 
Media Code 4 243 2205 5.00 

Fall hirer Broadcasting Corp.. Box 292. Wind Cave 
Rd.. Hot Springs, S. D. 57747. Phone 605-745- 
3152. 

I. PERSONNEL 
President-ltussell M. Stewart. 
Gen'l & Sta. Mgr. -Fredrick M. Walgren. 
Sales Mgr. & Frog. Dir. -H. Del Brandt. 

3. FACILITIES 
500 w. days: 580 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset. MST. 
FM FACILITIES 
ERP 1.150 w.; 96.7 mc. 
Operating schedule: 2:00-10:00 pm. MST. 
Antenna ht.: 295 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 20th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 9a, 9d, 6a, 7a, 8. 
Rate Protection: 10a. 11a, 12a, 13a, 14a, 156, 
Basic hates: 2013, 21a, 220, 231). 24b, 25b, 28, 28a, 

28c, 29a, 30, 33d. 
Contracts: 40a, 42d. 99b, 46. 47a, 48, 99, 51a. 
Comb.; Cont. Discounts: 60a, 61b. 62b. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective May 1, 1964. 

Rates received April 27, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 4.00 3.00 52 tl 3.25 2.50 
13 ti 3.75 2.85 156 ti......._..... 3.00 2.25 
261i 3.50 2.70 312 U.. . 2.75 2.00 

8. PROGRAM TIME RATES 
1 b 1/2hr 1/4 hr 5min 

1 ti 50.00 30.00 22.50 9.00 
13 ti 97 50 28.50 20.00 8.50 
26 ti. 95.00 27.00 17.50 8.00 
52 ti 42.50 25.50 13.00 7.00 
156 ti 35.00 21.00 10.00 5.75 
312 ti 25.00 15.00 8.00 4.00 

HURON 
Beadle County -Map Location F-3 

See SRDS consumer market map and data at begin- 
ning of the State 

KIJV 
1947 

R A,B 

Subscriber to the NAB Radio Code 

Media Code 4 243 2555 3.00 
James Valley Broadcast Co., Box 1407, 1728 Dakota 

St.. Huron, S. D. 57350. Phone 605-352-8621. 

I. PERSONNEL 
Manager -Max E. Staley. 
Commercial Manager -Larry Gallagher. 

2. REPRESENTATIVES 
Jack Mania & Company. Inc. 

3. FACILITIES 
1.000 w.; 1340 kc. Non -directional. 
Operating schedule: 6:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 4a, 4d, 5, 6a, 7b, 8. 
Itate Protection: 10a, ils, 12a, 13a, 14a. 
Basic Itates: 21a, 21b, 21d, 22a. 24c. 28a, 28c, 29a. 

32b, 330. 
Contracta: 40a, 41. 94a, 46, 47a. 
Comb.; Cont, Discounts: 60a, 61a, 62a, 82d. 
Cancellation: 70a, 70c, 71a. 
Prod. Services: 82 
Affiliated with MES Radio Network. 
Member: South Dakota Salesmaker Stations. 

TIME RATES 
Rates effective April 1, 1961. 

Rates received March 31, 1961. 

8. SPOT ANNOUNCEMENTS 
CLASS A 

(7:00-9:00 am Mon thru Sat; 11:00 am -1:00 
pm. and 5:00-7:00 pm Mon thru Sun) 

30 seconds: 1 wk. 4 wise. 13 wks. 26 wks. 52 wks. 
5 times 4.75 4.45 4.30 4.00 8.80 

10 times 4.30 9.00 3.85 3.65 8.45 
15 times 3.90 3.70 3.60 3.35 3.15 
20 times 3.80 3.60 3.35 3.20 3.00 

1 minute: 
5 times 6.75 6.35 6.10 5.75 5.40 

10 times 6.10 5.75 5.50 5.20 4.90 
15 times 5.60 5.25 5.05 4.80 4.50 
20 times 5.40 5.05 4.85 4.60 4.30 

CLASS B 
30 seconds: (All other times) 

5 times 3.85 3.45 3.30 3.10 
10 times 3.30 3.10 2.95 2.80 
15 times 3.00 2.85 2.75 2.60 
20 times 2.90 2.75 2.60 2.50 

1 minute: 
5 times 5.20 4.90 4.70 4.45 

10 times 4.70 4.45 4.25 4.00 
15 times 4.30 4.05 3.90 3.70 
20 times 4.15 3.90 3.75 3.55 

ID's -50% of 1 -minute rate. 

2.90 
2.65 
2.40 
2.80 

4.16 
8.80 
3.95 
3.30 
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LEMMON 
Perkins County -Map Location C-1 

See SRDS consumer market map and data at beginning 
of the State. 

KBJM 
1966 

R A 

Subscriber to the NAB Radio Code 
Madia Code 4 243 2700 5.00 
Lemmon Broadcasting Co., Inc., Box 147, 223 Main 

St., Lemmon, S. D. 57638. Phone 605-374-5747. 
I. PERSONNEL 

President -William Boots. 
Sta. & Sales Mgr. -Darrell Solberg. 
Program Director -Tom Mahler. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. Non -direc- 

tional. 
Operating schedule: 6 am -10 pm. MST. 

4. AGENCY COMMISSION 
15/0 time only; payable upon receipt. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2b, 3a, 9a, 4d, 5, 6a, 7b. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 15b. 
Basic Rates: 20b, 21a, 21d, 22b, 23a, 24b, 25a, 28a, 

30, 33a. 
Contracts: 40a, 41, 42a, 42c, 43. 44a, 45. 47a, 49, 

51a. 
Comb.; Cont. Discounts: 60b, 601, 81a, 62b, 62d. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod- Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 3/1/66-Rec'd 2/29/68. A-6 am -2 pm & 5-7 pm. B-2-5 pm & 7 pm -sign -off. 
6. SPOT ANNOUNCEMENTS 

CLASS A 
Ix I3x 26x 52x 104x 156x 3I2x 

1 min. _ 3.20 2.95 2.80 2.65 2.50 2.35 2.20 
30 sec ..... 2.50 2.40 2.30 2.20 2.10 2.00 1.90 

CLASS B 
1 min....._ - 2.95 2.80 2.65 2.50 2.35 2.20 2.05 
30 sec 2.10 2.00 1.90 1.80 1.70 1.60 L50 

7. PACKAGE PLANS 
SATURATION PACKAGES -30 SECONDS 

15 spots (within 3 days)..._......_.._.._.._......._.._... 28.50 
30 spots (wl,.in 7 days) ..-..... __ .......... __... 49.50 
60 spots (within 2 mks) _ 93.50 

8. PROGRAM TIME RATES 
CLASS A 

Ix I3x 26x 52x I04x 156x 3I2x 
1/4 hr..._... 15.00 14.70 13.50 12.00 11.00 18g.10 9.20 
10 min....-. 11.05 10.45 9.90 9.50 9.00 8.50 8.00 
5 min- 7.50 7.10 6.60 6.10 5.60 5.20 5.00 

CLASS B 
1 hr..._....... 32.00 30.40 28.80 27.20 25.60 24.00 22.40 
1/2 hr........ 19.00 18.25 17.30 16.30 15.35 14.40 13.45 
1/4 hr........ 12.50 11.25 10.50 10.00 9.50 9.00 8.40 
10 min. 9.60 9.30 9.00 8.60 8.10 7.50 7.00 
5 min. 6.60 6.30 6.00 5.70 5.40 5.10 4.80 

MADISON (I AM; I FM) 
Lake County -Map Location G-3 

See S1tDS consumer market map and data at begin- 
ning of the State. 

KJAM 
1958 

Subscriber to the NAB Radio Cede 
Media Code 4 243 2905 0.00 
Madison Broadcasting Co., Inc., Box 549, Madison, 

S. D. 57042. Phone 605-256-4514. 
I. PERSONNEL 

General Manager -John A. Goeman. 
3. FACILITIES 

500 w. days; 1390 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
KJAM-FM. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11e, 12b, 13e, 14b, 15a, 16. 
Basic Itates: 20b, 21d, 22a, 23b, 24b. 24c, 25a, 26, 

27, 28c, 29a, 30, 32a. 
Contracts: 40a, 41, 420, 44a, 46, 47a, 49, 50, 51a, 

51b. 
Comb.; Cont. Discounts: 60a, 60e. 601, 62d. 
Cancellation: 70b, 70d. 71a, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 11/1/66 -Reed 3/1/67. 
6. SPOT ANNOUNCEMENTS 

AA -6-8 am & 11:30 am -1 pm. 
A -All other times. 

CLASS AA I min 30 see 15 ase 
1 x 4.10 3.20 2.70 
20 a 3.80 2.90 2.40 
50 x 3.60 2.70 2.30 
100 z 3.40 2.50 2.10 
200 z 3.20 2.30 1.90 
300 x 3.00 2.00 1.70 
500 x 2.60 1.60 1.50 
1000+ 2.10 1.30 1.10 

CLASS A 
10% discount on above rates. 

7. PACKAGE PLANS 
ROS 

(must be used within 
7 
-day 

o t1 20 tip 30 t50 tl 100 tl 
1 min 35 64 90 130 210 
30 aec 25 40 51 70 120 

8. PROGRAM TIME RATES 
lx 20x 50x 100x 200+ 

1/4 hr 35 26 18 12 10 
10 min. 18 15 10 8 6 
5 min 10 8 6 5 4 

K J A M -FM 
1967 

Media Code 4 243 2906 8.00 
Madison Broadcasting Co.. Inc., Box 549, 115-1/2 

South Egan, M9diaon, South Dakota. 57042. Phone 
605-256-4514. 

I. PERSONNEL 
Manager -John A. Goeman. 

3. FACILITIES 
ER1' 3,000 w.; 103.1 mc. 
Operating schedule: 6 am -11:30 pm. CST. 
Antenna ht.: 150 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -11:30 pm. For simulcast facilities see KJAM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a. 5, 6a, 7b. 
hate Protection: 10b, 11e, 12b, 13e, 14b. 15a, 16. 
Basle Rates: 20b, 21d, 22a, 23b, 246, 24e, 25a, 26. 

27. 28c, 29a, 30. 32a. 
Contracts: 40a, 41, 42a. 44a, 46. 

51b. 
Comb.; Cont. Discounts: 600, 60e, 
Cancellation: 70a, 70d, 71a, 73a. 
Prod. Services: 80, 82. 

TIME RATES 

47a, 99, 50, 51a, 

801, 62d. 

KJAM Class AA rates less 20%. No package plans. 

MITCHELL 
Davison County -Map Location 

See SltDS consumer market map 
fling of the State. 

KORN 
1946 

F-4 
and data at begin - 

Subscriber to the NAB Radio Code 
Media Code 4 243 3255 9.00 
Mitchell Broadcasting Ans'n.. Inc., Bcx 908. Mitchell 

National Bank Bldg., Mitchell, S. I). 57301. Phone 
605-996-5621. 

I. PERSONNEL 
General manager -Raymond V. Eppel. 
Commercial Manager -Gerald R. Eppel. 

2. REPRESENTATIVES 
Devney Organization. 

3. FACILITIES 
1,000 w. days: 250 w. nights; 1490 hr. 

Non -directional. 
Operating schedule: 6:00 am -midnight weekdays; 
8:00 am -midnight Sun. CST. 

4. AGENCY COMMISSION 
15% on net charges for station time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a, 4a, 9d. 5. 6a, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 15a, 15b. 
Basic Rates: 20b. 21a, 23a, 24c, 25a, 26, 28a, 29a. 
Contracta: 40a, 44b, 45, 46, 47c. 48. 
Comb.; Cont. Discounts: 60a, 60e, 61a. 
Cancellation: 70a, 70c, 
Prod. Services: 80. 
Fur cuubinauutt rates see Mutual Broadcasting Sys- 
tem. 

TIME RATES 
ER Recd 6/6/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 5 ti IO ti 15 t1 20+ 
1 min 7.00 6.50 6.00 5.50 5.00 
30/20 sec: 80% of 1 -min. 10 sec ID's: 56% of 1 -min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 1.0 min 5 min 

1 x 60 36 24 18 12 
WEEKLY DISCOUNTS 

3 per wk -10% 5 per etc -20% 

MOBRI DGE 
Walwsrth County -Map Location E-2 

See SIMDS consumer market map and data at begin- 
ning of the State. 

KOLY 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 243 3605 5.00 
Mobrldge Broadcasting Corp., 114 Third St. East, 

Mobridge. S. D. 51601. Phone 605-845-3654. 
STATION'S PROGRAMMING DESCRIPTION 

KOLY: NEWS: local, 10 & 15 min newscasts. 
FARM: news programming broadcast daily in early 
morning and noon hour featuring local interviews, 
terminal market reports, local auction barn reports. 
Weekly auction market roundup Mon mornings. 
MUSIC: middle-of-the-road. Farm news, interviews. 
news. sports and music 5:30-7:45 am daily. Enter- 
tainment and information, including hospital reports, 
until noon. Stock exchange, grain and livestock re- 
ports, expanded news report 11:45 am -12:45 pm daily. 
Farm show 12:45 pm, county agents 1 pm daily. 
Personality music show 2:30-5 pm and teen show 5-6 
pm, 7 days a week. Contact Representative for fur- 
ther details. Recd 10/9/67. 

I. PERSONNEL 
General Manager -Q. P. Coleman. 

2. REPRESENTATIVES 
Jack Musla & Company. Inc. 

3. FACILITIES 
1.000 w.; 1300 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable ehen rendered. 

5. GENERAL ADVERTISING See codes regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2h, 3a. 4a, 5, Ca. 7a. 8. 
Rate Protection: 10a, 12h. 13h. 19h. 15b. 
Basle Rates: 20b, 21d, 22a, 23a. 24b, 25a, 28a. 28c, 

29a. 
Contracts: 42d. 440. 45, 46. 47c. 51b. 
Comb.: Cont. Discounts: 60h, 60d, 60f, 60h, 61e, 625, 

Old. 
Cancellation: 70o, 70e, 71a, 72, 73b. 
Prod. Services: 00. al. 02. 
Member: South Dakota Salesmaker Stations. 
See KEYD, Oakes, N. D., for combination discounts. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 9/1/68 -Reed 8/26/68. 
AA -6-10 am, 11:44 am -2 pm & 4-6:30 pm. 
A-5:30-5:59 am, 10-11:44 am, 2-3:59 pm & 6:30- 
9:30 pm. 

6. SPOT ANNOUNCEMENTS -AA- -A- 
1 min 30 see I min 30 sec 

1 x 5.50 4.90 5.05 4.50 
13 x 5.20 4.55 4.80 4.15 
26 x 5.00 4.35 4.60 3.95 
52 z 4.70 4.10 4.30 3.70 
104 x 4.50 3.90 4.05 3.50 
156 z 4.40 3.80 3.85 3.30 
280 x 3.65 3.05 3.10 2.50 
312 x 3.45 2.80 2.75 2.20 
365 x 3.25 2.65 2.55 2.05 
520 x 3.15 2.55 2.45 1.90 
780 z 3.00 2.40 2.30 1.70 
1000 x 2.85 2.25 2.15 1.50 

8. PROGRAM TIME RATES 
CLASS AA 

I hr 1/2 hr I/4 hr IO min 5 min 
1 x 60.00 34.00 18.00 15.00 12.50 
13 x 56.00 31.00 16.20 14.10 11.85 
26 z 47.00 28.50 15.10 13.00 10.95 
52 x 36.00 21.90 13.25 11.50 10.50 
104 z 29.90 18.00 12.30 10.25 8.90 
156 x 28.00 15.90 11.25 9.15 8.05 
260 x 24.50 13.50 9.90 7.40 6.20 
312 x 21.50 12.70 8.90 6.90 5.75 
364 z 19.00 11.80 7.80 6.25 5.05 
A -deduct 15%. 

PIERRE (2AM) 
Hughes County -Map Location E-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCCR 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 243 3955 4.00 
Agruss Broadcasting, Inc., Box 309. Pierre, S. D. 

57501. Phone 605-224-7381. 
STATION'S PROGRAMMING DESCRIPTION 

KCCR: Programmed for general interest. AIR PER- 
SONALITIES handle all segments and are available 
for remote broadcasts. 1 land mobile and 1 marine 
mobile. 6 am -7 am farm news, markets, weather and 
country & western music. 7-7:80 am, 8-8:30 am, 
noon -12:30 pm, 5:30-6 pm & 9:45-10:15 pm news, 
weather, markets, sports. 7:30 am -noon & 2-5:30 pm, 
middle-of-the-road music. 1-2 pm country & western 
music. 6-6:30 pm public affairs programming. 12:30- 
1 pm phone interviews and hospital reports. NEWS 
5 min every 30 min. 6:30-9:45 pm rock and roll. 
SPORTS, major league baseball, college & high 
school football, high school basketball- Heavy local 
news coverage. Contact Representative for further 
details. Reed 7/10/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mer. -11m Young. 
Station Manager -Tony Dean. 
Operations Director -Mike Hatch. 

2. REPRESENTATIVES 
New lurk -Ginn Bolles Company. 
Omaha-Soderlund Company. 
Minneapolis -William L. Hurley. 

3. FACILITIES 
1,000 w. days, 250 w. night: 1240 kc. Non -directional. 
Operating schedule: 6:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15% on time ont) : no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
Genral: lb, 2b, 3a, 4a. 5, 6a. 8. 
liste Protection: 10a, ils, Ila, 13a, 14a. 
Basic States: 21a, 21d, 22a, 24b. 25a, 28a. 28c, 

29a. 30. 
Contracts: 40a, 41, 42b, 44b, 46, 48. 
Comb.; Cont. Discounts: 60a, 60e, 61a. 
Cancellation: 71a, 72, 73a. 
Prod. Services: 82. 
Special program expense for services additional to 
those supp,ied with the purchase of time must be 
hnr'.e by adv,rtiser. 
Sold in combination with KHAR, Cedar Rapids. See 
that listing. 

TIME RATES 
Rates effective September 1, 1963. 
Rates received September 5, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 sec 

1 ti ._ 5.25 4.00 2.60 
13 ti 5.00 3.75 2.45 
26 ti 4.75 3.50 2.30 
52 ti 4.50 3.25 2.15 
104 ti 4.25 3.00 2.00 
156 ti 4.00 2.75 1.85 
260 ti 3.75 2.50 1.70 
312 tl 3.50 2.25 1.55 
520 ti 3.25 2.00 1.40 
1040 ti 3.00 1.75 1.25 

7. PACKAGE PLANS 
PER WK: ea tot ea tot 
10 ti 4.50 45.00 40 ti 3.75 150.00 
20 ti 4.25 85.00 50 ti 3.50 175.00 
30 ti 4.00 120.00 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 z 60 36 24 18 12 
DISCOUNTS 

13x- 5% 52x-12-1/2% 156x-20% 
26x-10% 104z-15% 260x-25% 

KGFX 
1916 

Subscriber to the NAB Radio Code 
Media Code 4 243 4305 1.00 
Black Hills Radio. Inc.. Box 399, Pierre. S. D. 

57501. Phone 605-224-8686. 
STATION'S PROGRAMMING DESCRIPTION 

KOFX: Programmed for general interest. 
AIR PEIRSONALITIES handle all segments, live. 
MUSIC: country. NEWS: hourly on hour, headline 
news at :30 after, weather at :20 after, sports at :40 
after. Farm news and markets to 8 am & 11:50 am - 
1:30 pm. Local news reports direct from area towns 

SOUTH DAKOTA 
at 9:25 am. 10:25 am. 11:15 am. Swap shop at 9:20 
am, 1:20 pm. Hospital reporta at 11:05 am, 12:55 
DM. Contact Representative for further details. Rec'd 
4/19/68. 

I. PERSONNEL 
Gen'l Mgr. & Prog. Dir. -Dean P. Sorenson. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 

3. FACILITIES 
10,000 w. days; 1060 kc. DirectionaL 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL 
NAB Radio Code Advertising g Standards 

endedG See 
apply.latlens 

General: la, 2a, 3a, 3b, 4a, 4d, 5, 6a, 71). 8. 

Rate Protection: lob. 11b, 12b, 131). 14b, 15b. 
Basic Rates: 20b, 21a, 21d, 22a, 23a. 24b, 25a, 27. 

28c, 29a, 30, 33a. 
Contracte: 40a, 44a, 45, 47a, 49. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 601, filb. 
Cancellation: 70b, 70d, 71a, 73a. 
Prod. Services: 81, 82. 
10% discount on joint purchase with E:EZU. Rapid 

City, S. D. 
TIME RATES 

No. 2 ER 6/1/67 -Reed 5/1/67. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER CONSEC 

WK: I ti 5 ti lo ti 15 ti 25+ 
1 wk. 12.00 11.00 10.00 9.00 8.00 
13 wk. ..... 11.50 10.50 9.50 8.50 7.50 
26 wk. 11.00 10.00 9.00 8.00 7.00 
39 wk..._.._......_.._... 10.00 9.00 8.00 7.00 - 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
lx 26x 52x 104x 156x 260x 212x 

1 hr 70 66 63 60 57 55 50 
1/2 hr 48 45 43 41 39 36 30 
1/4 hr 35 34 33 31 30 27 22 
10 min 25 24 23 21 20 18 16 

5 min 16 15 14 13 12 11 10 

RAPID CITY (4 AM) 
Pennington County -Map Location B-3 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

KEZU 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 243 4655 9.00 
Black Hills Radio, Inc., Box 3026. Rapid City. 

S. D. 57701. Phone 605-343-6161. 
I. PERSONNEL 

General Manager -Abner H. George. 
2. REPRESENTATIVES 

PRO Time Sales, Inc. 
3. FACILITIES 

1.001 w. days; 920 he. Non -directional. 
Operating schedule: 6 am -local sunset Mon thru Sat; 
6 am -local sunset Sun. ktST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAZI Radio Code Advertising Standards apply. 
General: la, 3d, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic hates: 20b, 21a, 22a, 22b, 23a. 24b, 24a, 26. 

27, 28a. 28c, 29a, 32b. 
Contracts: 40a. 41, 46, 97a. 
Comb.; Cont. Discounts: 60b, 60f, 601, 61a. 
Cancellation: 70a, 70c, 71a. 72. 73b. 
Prod. Services: 80, 82. 
10% discount on joint purchase with KOFX, Pierre. 
S. D. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

States effective July 1. 1961. (Card No. S.) 
Rates received February 13, 1962. 

6. SPOT ANNOUNCEMENTS 1 min. 30 une. 10 sec. 

1 time 5.45 3.65 1.94 
13 times 5.25 3.55 1.83 
26 times ....... __.__-....... _..._. 4.95 3.46 1.80 
52 times.._ 4.75 8.30 1.75 
78 times .-_.._ 4.55 8.15 1.70 

104 times..-........_._...-.._....-_ 4.25 3.05 1.65 
2.95 1.60 

360 tones 3.75 2.85 1.55 
7. PACKAGE PLANS 

Week-end package -10 30 -second stints ROS. 22.00. 
Mid -week package -Monday through Friday. 30 80 - 
second spate ROS. 66.00. 
Big Time "A" package -1,000 S0 -second spot/ In 
I year ROS. 2.000.00. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.... 42.35 24.20 15.15 12.10 7.90 
13 times.. 40.15 23.00 14.45 11.50 7.50 
26 times_ 38.15 21.80 13.65 10.90 7.15 
52 times.. 36.05 20.60 13.00 10.30 6.80 
78 times.. 13.90 19.40 12.25 9.70 6.45 

104 times.. 31.75 18.15 11.50 9.10 6.05 
260 times.. 29.65 16.95 10.80 8.50 5.75 
360 times.- 27.60 15.75 10.10 7.90 5.45 

KIMM 
1962 

R,AIB 
Subscriber to the NAB Radio Code 

Media Code 4 243 5005 6.00 
Gene Taylor Broadcasting Co., Box 2008, Rapid 

City, S. D. 57702. Phone 605-348-1100. 
I. PERSONNEL 

Owner -James E. Taylor. 
2. REPRESENTATIVES 

Edward Petry & Co.. Inc. 
Denver -Charles Vale. 1089 Bannock St., Denver. 

Colo. 
3. FACILITIES 

5.000 w. days; 1.150 he. Non -directional. 
Operating schedule: 5:00 am -sundown. 

4. AGENCY COMMISSION 
15%; no cash discount. 

(This listing continued on next page) 
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BIG AGGIE 

SOUTH DAKOTA 
Rapid City -K I M M -Continued 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4e, 4d. 5, 6e. 7a, 8. 
Rate Protection: 10e, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 23a, 24b, 25e, 

26, 28b, 28e, 29b, 30. 
Contracts: 40a, 42b, 92d, 44a, 45, 46, 47a, 49, 51a, 

51b, 51c. 
Comb.; Cont. Discounts: 60b, 60d, 60g, 601, 61a, 62a. 
Cancellation: 70a. 70d, 71a, 72. 73e. 
Prod. Services: 81, 82. 
Affiliated with American Information Network. 
Member: The Intermountain Network. 

TIME RATES 
No. 2 ER 6/1/88-Rec'd 5/27/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 156x 260x 3í2x 624x 

1 min 7.30 7.15 7.00 8.85 6.70 6.45 6.15 5.85 
7. PACKAGE PLANS 

A -Mon thru Sat 7-9:30 am & 4:30-7 pm. B- l other times. 
SIATURATION ANNOUNCEMENT PLAN 

CLASS A 
PER WK, EA: 12 ti 18 t 24 t1 30ti 36tí 
1 min. 5.50 5.10 4.75 4.40 4.00 
30 sec 4.30 4.10 3.80 3.50 3.20 
10 sec 2.75 2.55 2.35 2.20 2.00 

CLASS B 
1 min. 4.40 4.00 3.65 3.30 2.90 
30 sec 3.50 3.20 2.90 2.60 2.35 
10 sec 2.20 2.00 1.85 1.65 1.41 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 156x 260x 3I2x 6242 

1 hr.... 45.00 44.10 43.20 42.30 41.40 39.60 37.80 36.00 
1/2 hr 27.00 26.46 25.92 25.36 24.84 23.76 22.68 21.60 
1/4 hr 18.00 17.64 17.28 16.92 16.56 15.84 15.12 14.40 
10 min 13.50 13.23 12.96 12.69 12.42 11.88 11.34 10.80 
5 min.. 12.00 11.75 11.50 11.25 11.00 10.50 10.00 7.50 

KOTA 
1935 

CBS Radio Network 

The Eastman Station 

Subscriber to the NAB Radio Code 
Media Code 4 243 5355 5.00 
Duhamel Broadcasting Enterprises, Box 1752, Du- 

hamel Bldg., Rapid City. S. D. 57701. Phone 
605-342-2000. TWX 605-921-0184. 

I. PERSONNEL 
Pres. & tien'1 Mgr. -Helen S. Duhamel. 
Nat'l TV & Radio Sales -Dan C. Lesmeister. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 
Minneapolis -Wayne -Evans & Associates. 
Omaha-Soderlund Company. 

3. FACILITIES 
5.000 w.; 1390 be. Directional -night only. 
Operating schedule: 5:00 am -midnight. MST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4e, 4d, 5, 6a. 8. 
Rate Protection: 10a, 14a. 
Basic Rates: 22a, 22b, 23a, 24b, 25e, 28, 28a, 29a. 
Contracts: 40a, 47a, 48. 
Comb.; Cont. Discounts: 60a, 60e. 
Cancellation: 70a, 70c, 71a, 72. 
Prod. Services: 82. 
Affiliated with CBS and Eastman Radio Networks. 
Member: CBS Radio Mountain Network. 

TIME RATES 
Rates effective February 1, 1965. (Card No. 14.) 

Card received January 18, 1965. 
Class AA -6:00-9:00 am and 4:00-7:00 pm Mon thru 
Fri. 
Class A-9:00 am -4:00 pm Mon thru Fri; all day 
Sat and Sun. 
Class B -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE Class Clase Clase 

AA A B 
1 ti 15.00 12.50 10.00 
50 ti 14.25 11.75 9.25 
100 tl.._.._ _. ..... _..._._....... 14.00 11.50 9.00 
250 t ........... _._ ............... _._.._.._... 13.50 11.00 8.50 
500 ti 12.50 10.00 7.50 

7. PACKAGE PLANS 
Class Class Class 

PER WK: AA A B 
5 ti 14.50 12.00 9.50 
10 ti 13.50 11.00 8.50 
15 ti 13.00 10.50 8.00 
20 ti 12.50 10.00 7.50 
30 ti 12.00 9.50 7.00 
10 seconds -50% of applicable 1 -minute rate. 
20/30 seconds -90% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
CLASS AA 

1 ti 13 ti 26 ti 52 ti 104 tl 
1 hr 120.00 114.00 108.00 102.00 96.00 
1/2 hr 72.00 68.40 64.80 61.20 57.60 
1/4 hr 54.00 51.30 48.60 45.90 43.20 
10 min 36.00 34.20 32.40 30.60 28.80 
5 min. . 24.00 22.80 21.60 20.40 19.20 

CLASS A 
1 hr.....- 100.00 95.00 90.00 85.00 80.00 
1/2 hr. 65.00 62.50 58.50 55.25 52.00 
1/4 hr 45.00 42.75 40.50 39.25 36.00 
10 min__...__ 30.00 26.50 27.00 25.50 24.00 
5 min.._.._ 20.00 19.00 18.00 17.00 16.00 

CLASS B 
t hr 60.00 57.00 55.50 54.00 51.00 
1/2 hr 35.00 33.25 32.50 31.50 29.75 
1/4 hr 22.50 21.50 20.75 20.25 19.25 
10 min 15.00 14.25 14.00 13.50 12.75 
5 min 12.50 11.75 11.50 11.25 10.25 

KRSD 
1953 

Country and Western 
R A 

Media Code 4 249 5705 1.00 
Heart of The Black Hills, 1438 ML View Rd., 

Rapid City, S. D. 57701. Phone 605-342-6050. 
Studio: 1438 Mountain View Rd. 

I. PERSONNEL 
Gen'l & Sales Mgr. -Ell Daniels. 
Program Director -Marty Martison. 

2. REPRESENTATIVES 
M. A. Sales Company, Inc. 
Denver -Bob Hlx Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1340 Ise. 

Non -directional. 
Operating schedule: 5:00 am -midnight. MST. 

4. AGENCY COMMISSION 
15%: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 3h, 3c, 3d. 4a, 4c, 5. 6e, 7a. 
Rate Protection: 15h. 
Basic Rates: 20a. 21a, 21b, 21d, 22a, 22b, 23a, 23h, 

29b, 25a, 27, 28c, 29a. 
Contracts: 40a, 41, 43, 44a, 44h, 46, 48. 51a. 
Comb.; Cont. Discounts: 60a. 60e, 60f, 601, 61e, 62d. 
Cancellation: 70a. 70e, 71a, 73h. 
Prod. Services: 80. 81. 82. 

TIME RATES 
ER Rec'd 11/2/66. 

6. SPOT ANNOUNCEMENTS 
In 13x 26x 52x 156x 800x 

1 min. 5.50 5.25 5.00 4.50 4.00 3.50 
80 words 4.50 4.25 4.00 3.50 3.00 2.50 
COMBINATION RATES 
KRSD/KDSJ, Deadwood, S.D. 
1 min 7.00 8.50 6.00 5.50 5.00 4.50 
60 words 6.00 5.50 5.00 4.50 4.00 9.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1-52 x 35.00 18.00 10.00 9.00 7.50 
DISCOUNTS 

Over 52 x-10%. 

REDFIELD 
Spink County -Map Location F-2 

See SRDS consumer market map and data at begin 
ning of the Stete. 

KFCB 
1962 

Subaeriber to the NAB Radio Code 
Media Code 4 243 6055 0.00 
Victoria Broadcasting System, Inc., Box 110. Red- 

field, S. D. 57469. Phone 472-1380. 
I. PERSONNEL 

Pres., Gen'l & Sales Mgr. -Gordon 8lodln. 
Sta. & Sales Mgr. -Jerry Zastrow. 
News & Proa. Dir. -Robert Miller. 

3. FACILITIES 
500 w.: 1380 ke. Directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 3h, 3c, 3d, 4a, 4d, 5, 6a, 7b, 
Rate Protection: 15b. 
Basic Rates: 20a, 21a, 21b, 21d, 22s, 22b, 23e. 24b, 

25c, 28b, 28c, 29a. 
Contracts: 40a, 44a, 46, 48, 51a. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 601, 61e, 62d. 
Cancellation: 70e, 70c, 71a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective September 1, 1984. 
Rates received September 3, 1964. 

Class A-6:00-8:30 am, 11:30 am -1:00 pm and 5:30- 
6:30 pm Mon thru Sat. 
Class B -Ail other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS A 

1 ti._ 6.00 156 
13 ti 5.75 260 
26 ti .- 5.50 312 
52 ti..._._____...._._ 5.25 624 
104 ti. 5.00 

CLASS B 
1 ti 5.00 156 
13 ti........_._...._...._ 4.75 260 
26 ti _..._..._... 4.50 312 
52 ti.._ ....................... 4.25 624 
104 ti 0 
30 -seconds -70% of the Oapplicable 1 -minute rate. 
20 -seconds -50% of the applicable 1 -minute rate. 

SIOUX FALLS 

ll.._ ............_ 4.75 

ti._. -._.r_._. 4.25 
tl..._._...__...._._ 4.00 

ti 3.75 
tl.._....____.__._ 3.50 
t1._ -.-._.._ 3.25 
ti..._.._.._._.._ 3.00 

(3 AM; 1 FM) 
Mlnnehaha County -Map Location 13-4 

See SRDS consumer market map and data et begin- 
ning of the State. 

KELO 
1937 

NBC Radio Network 

Representatives, Inc. 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 243 6505 7.00 
Midcontinent Broadcasting Co., Inc., Phillips at 13th, 

Sioux Falls. S. D. 57102. Phone 605-336-1100. 
TWX 910-660-0552. 

I. PERSONNEL 
President -Joe Floyd. 
Exec. Vice-Pres. & Gen'l Mgr. -Evans A. Nord. 
Sta. & Com'I Mgr. -Pat Rickert. 

2. REPRESENTATIVES 
H -R Representatives, Inc. 
Minneapolis -Wayne -Evans & Associates. 

3. FACILITIES 
5,000 w. (Franklinized at 13.600 w. during non -direc- 
tional operation.) 1320 kc. Directional -night only. 
Operating schedule: 5:30-1:00 am. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h. 3e, 3b, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12h, 13b, 14b, 15h. 
Basic Rates: 20h, 21a, 22b, 23a, 24b, 25a, 28e, 

28c, 30, 33h. 
Contracts: 40a. 41, 421% 44a. 46, 47a, 51b. 51e. 
Comb.; Cont. Discounts: 60e. 601 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 
Affiliated with NBC Radio Network. 
Member: National Agltadio Groups, Inc. 

TIME RATES 
Rates effective February 1, 1955. 
Rates received January 3. 1955. 

Itev. (Package) rates received August 1, 1960. 
6. SPOT ANNOUNCEMENTS 

CLASS A 
(6:00 am -7:30 pm daily) 

1 tl... 14.00 260 8.75 
26 tl ..... _______ 12.60 312 tL__._.-._._.___ 7.70 
52 ti _..._._.. 11.90 500 tl..._.-.. 7.00 
104 ti.._....-_..._... 10.85 1000 tL--...._..._ 5.60 
158 ti ..._. 9.80 

CLASS B 
(7:30 pm -6:00 am daily) 

1 ti......._..___. _. 7.00 260 4.38 
26 tl..._ ._ 6.90 312 ti......_..._.._.._.. 3.75 
52 tl.._..._.._ 5.95 500 3.50 
104 ti 5.43 1000 tl._.._......._.___... 2.80 
158 ti 4.90 

7. PACKAGE PLANS 
1 min 3U see 

10 announcements........_..._..-_....- _.._ 75.00 55.00 
15 announcements...._...._.__...._.._._... 105.00 75.00 
20 announcements....._ ._.__.....___._. 120.00 90.00 
30 announcements - 150.00 110.00 

DISCOUNTS 
The following discounts apply to earned freeuence: 
PER WE: 
S programs 20% 5 programs..._ __. 25% 

8. PROGRAM TIME RATES 
1 hr 1/2 hr I/4 hr 10 min 5 min 

1 x. -.._....... 120 72 48 36 24 
DISCOUNTS 

131-5% 52x-12-1/2% 156E-20% 
26x-10% 104x-15% 260x-25% 

10. SPECIAL FEATURES 
News service charge -10% of earned rate; commis- 
sionable. 

SELL SIOUX FALLS AND THE SURROUNDING 
5 -STATE AREA WITH ONE BUY! 

°* PRIMARY COVERAGE (2.0 MV) IN 95 * 0.5 MV SIGNAL IN 220 COUNTIES 
FARM RICH COUNTIES * TOP SELLING PERSONALITIES 

* SEE YOUR KATZ MAN OR 

* CALL ELMER SMITH, GEN. MGR. 

* NUMBER ONE RADIO IN BIG AGGIE 
LAND FOR 45 YEARS 

WNAX-5 70 CBS RADIO Sioux City, -Sioux Falls, S. D. -For Listing Yankton, S. D. 

K E L 0 -FM 
1964 

R A ©QF'MQ 
Subscriber to the NAB Radio Code 

Media Code 4 243 6406 5.00 
Midcontinent Broadcasting Co.. 13th & Phillips, 

KELO-LAND Bldg., Sioux Falls, S. D. 52102. 
Phone 605.336-1100. TWX 910-660-0552. 
STATION'S PROGRAMMING DESCRIPTION 

KELO-FM: Programmed for adulta and young adults. 
Virtually uninterrupted music. No personalities, Ex- 
cept for programs listed below, mimic is popular, including current hits, showtunes, standards, and Jazz - 
oriented. Commercials limited to 6 per hour. NEWS: 
5 min at 7 am, 8 am, 10 am, 12:30 pm, 2 pm, 4 pm. 
6 pm, 10 pm. Modern country and western music 5-7 
am M -Sat. Serious including classic, romantic, 
modern 4-5 pm Sun. Mainstream Jazz 8-18 pm Sun. 
Broadway showtunes 9-10 pm Wed. Current hits 7-8 
pm M -Sat. Contact Representative for further de- 
tails. Rec'd 8/29/67. 

I. PERSONNEL 
President -Joe Floyd. 
Exec. Vice-Pres. & Gen'l Mgr. -Brans A. Nord. 
Sta. & Comm'l Mgr. -Foster Hanson. 

2. REPRESENTATIVES 
H -R Representatives, Inc. 
31innespolls-Wayne-Evans & Associates. 

3. FACILITIES 
ERP 100,000 w.: 92.5 mc. Stereo. 
Operating schedule: 5-1 am. CST. 
Antenna ht.: 1911 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
See KELO listing for coded regulations. 

TIME RATES 
ER 11/1/67 -Reed 10/16/67. 

AA -Daily 9 am -11 pm; Sun noon -11 pm. 
A -Dally 5 am -9 pm & 11 pm -1 am; Sun 8 am -noon 
& 11 pm -1 am. 

6. SPOT ANNOUNCEMENTS 
PER YR: Ix 50x 100x 150x 250x 500x 1000x 
PER WK: Ili 6ti 12tí 18 ti 24t196 t1 50t1 

AA 10.00 9.50 0.00 8.50 7.50 6.50 5.50 
A 8.50 8.00 7.50 7.00 8.00 5.0e 4.00 

8. PROGRAM TIME RATES 
1 MR: lx I9x 260 52x 104x 156x 260* 

AA 50.00 47.50 45.00 43.75 42.50 40.00 87.50 
A 40.00 36.00 36.00 35.00 34.00 32.00 30.00 

1/2 hr: 00% of hour. 1/4 hr: 40% of hour. 

KISD 
1948 

R AjB 
A Starr Broadcasting Group, Ins. Station 

Media Code 4 243 6755 5.00 
KISD, Inc., 130 N. Main Sioux Falls, S. D. 57102. 

Phone 605-336-1230. 

STATION'S PROGRAMMING DESCRIPTION 
KISD: Programmed for adults and young adulte. 
6 air personalities. News on hour and half hour. 
TALK: man on the street public affairs program at 
15 past hour, 18 times a day. MUSIC: current hits 
and standards. NEWS: local with national headlines 
and weather on hour. National news on halt hour. 
FARM: 4:30-8 am daily. Local, regional, and na- 
tional agriculture news. Taped reports, weather. 
COMMERCIAL POLICY 18 minutes per hour. Con- 
tact Representative for further details. Recd 12/1/67. 

I. PERSONNEL 
General Manager -John Doran. 
Sales Manager -Leroy Okerlund. 
Program Director -Ray Ford. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1000 w. days: 250 w. nights; 1230 be. 

Non -directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, la. 9a, 5, 6a. 
Rate Protection: 10e, lie, 12e, 13e, 14e. 
Basic Rates: 20h, 21a, 21h, 22a, 23e. 2413. 25h, 26. 

28c, 30. 33b. 
Contracts: 40a, 41, 42d, 44a. 45, 48, 47a. 48, 51a. 
Comb.: Cont. Discounts: 80h, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
ER Reed 2/2/88. 

A-6-9 am & 3-7 pm. 
B -All other times. 

7. PACKAGE PLANS 
ROTATION PLANS 

CLASS A 
PER WK: Iwk 13wk 26wk52wk 
6 ti 12 11 
12 ti ....................... ________ 11 10 
18 tl..._......_.........._._._.._ 10 9 
24 tL _.._. 9 8 7 8 

CLASS B 
6 ti..._ 9 8 7 6 
12 ti 8 7 6 5 
18 ti 7 6 5 4 
24 i10 

sec/less: 50% of 1 -min. 830/20 sec: 75% of 1 -min 
(Sioux Falls continued ors next page) 
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MAXIMUM 
SIOUX FALLS 

COVERAGE 
MUST BE 

FROM 
WITHIN 

Only KS00 fills the coverage hole left 
by leading stations in "traditional buy" 
markets. KSOO alone delivers solid, 

complete, point -of -purchase coverage in 

the 16 -county Sioux Falls trade area - 
a region representing close to half of 

South Dakota's annual retail sales. 

KINGSBURY BROOK NOS 

MINNEAPOLIS k4 
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t: 

ér y4 n 

R MINR . ìa 

Is 

n :3 
. 

n>+ 

ROCK 
%. \.BLE` 

HUTCHINSON G LYON 

SIOUX 

*7 / f 

OMAHA lc e* 
DES MOINES 

Net Weekly 
Circulation Counties 

Over 50B/e 

Net Weekly Circulation 5 23,400 

20.49% 
Net Weekly Circulation 10 11,200 

K. N 5-19% 
Net Weekly Circulation 1 1,300 

Totals 16 35,900 

Blanket Coverage* 
59% penetration 
23,400 Net 

43% penetration 
35,900 Net 

Proven Dominance* 
33.4% more 
and 

46% more 
nearest competitor 

Circulation Pulse 
in 1967. 

KS00 
10,000/5,000 
Coverage 

Sold 

Weekly 

Weekly 

Net 

adults 

1968. 

Audience 

nationally 

of 5 key counties - 
Circulation 

of the total area - 
Circulation 

Weekly Circulation 

(62,300) than the 

Interviewing conducted 

a sound 

radio buy 

Watts e e 

Efficiency 

by 

AVERY-KNODEL, INC. 

Sioux Falls -Continued 
KS00 

1927 

AVERY-KNODEL, INC. 

Subseriber to the NAB Radio Code 
Media Code 4 243 7105 2.00 
KSOO-TV. Inc.. 205 N. Phillips Ave., Sioux Falls, 

S. D. 57102. Phone 605-336-1300. TWX 605- 
331-2252. 
STATION'S PROGRAMMING DESCRIPTION 

KSOO: General interest programming featuring per- 
sonalities. 
NEWS: at :55 & :30. 5-7 am farm, market and 
agriculture business, popular music. 7-10 am home 
and road service show, comedy, audience participation, 
day calendar, middle-of-the-road music. 10-11:15 am 
network breakfast show and homemaker quarter hour. 
11:15 am -noon variety, ethnic music. Noon -1:15 pm 
service segment, news, weather, agriculture bulletin 
boards. 1:15-2:30 pm standards and showtime music. 
2:30-6 pm trend and general popular music, service 
features, audience participation. 6 - 10 pm sports 
features, middle-of-the-road music. In season, local, 
regional sports, major league baseball. 10 pm -12M 
trend, general popular music. 12:05-1 am send - 
classic music. Extended weekend programming with 
music, sports, news, and service specials. Contact 
Representative for further details. Rec"d 8/16/67. 

1. PERSONNEL 
Chairman of the Board & Chief Exec. Officer -Gordon 

H. Ritz. 
Pres. & Gen'l Mgr. -Morton H. Henkin. 
Mgr. & Sales Mgr. -Orrin Mellon. 

2. REPRESENTATIVES 
A very- Knodel, Inc. 
Minneapolis, St. Paul -Harry S. Hyatt & Co. 
Omaha-Soderlund Compans. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
10.000 w. days, 5.000 w. nights; 1140 kc. 

Directional -night only. 
Operating schedule: 5:00-1:00 am weekdays; 6:00- 
1:00 em Sun. CST. 

4. AGENCY COMMISSION 
15 no cash dierount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a. 3b, 3c, 3d, 9a, 4d. 5, 6e, 7b. 
Rate Protection: 15b. 
Basic Rates: 20b. 21b, 22b. 23a, 23b, 29b, 24e, 25e, 

26. 27, 30. 
Contracts: 40a, 41. 44a. 44b, 47a, Slb. 
Comb.; Cont. Discounts: 60a, 61c, 62d. 
Cancellation: 71a. 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eft 9/1/68 -Reed 8/8/68. 

A-6-9 am, 11:45 ur-1 pm & 4-6 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
Ix 26x 52x I56x 260x 312x 

A 22 21 20 19 18 17 
B 17 16 15 14 13 12 

7. PACKAGE PLANS 
SATURATION PACKAGES 

CLASS A 
PER WK, EA: 6 t1 12 tl 18 tl 24 t1 30 81 

1 min. 18 17 18 15 14 
20/30 sec 15 14 13 12 11 

CLASS B 
1 min. 15 14 13 12 11 
20/30 sec. 12 11 10 9 8 
All above spots may be combined for frequency dis- 
count. 
30 sec ROS, not combinable, ea. _ 8 
No frequency discount. 

8. PROGRAM TIME RATES 
CLASS A 

1 t1 26 ti 52 ti 156 ti 260 t1 312 t1 
1 hr 100. 95. 90. 85. 80. 75. 
1/2 hr..._ 65. 64. 63. 62. 61. 60. 
1/4 hr 45. 44. 43. 42. 41. 90. 
10 min 35. 34. 33. 32. 31. 30. 
5 min 28. 27. 26. 25. 24. 23. 

CLASS B 
1 hr 80. 77. 73. 70. 65. 60. 
1/2 hr 50. 47. 44. 42. 40. 38. 
1/4 hr 30. 29. 28. 27. 25. 23. 
10 min 25. 24. 23. 21. 19. 18. 
5 min. 20. 19. 18. 17. 16. 15. 

WNAX 
YANKTON 

City of license, Yankton, S. D. 
Considered by CBS Radio Network as their Sioux 

City -Sioux Falls -Tankton outlet. 
See listing under Yankton, S. D. 

STURGIS 
Meade County -Map Location B-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBHB 
1962 

Media Code 4 245 7455 1.00 
Black Hills Broadcasting Co., Box 580, Sturgis, 

S. D. 57785. Phone 605-347-2526. 
I. PERSONNEL 

Owner & Gen'l Mgr. -Les Kleven. 
Sales Manager -Dana Caldwell. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
5.000 w.: 810 he. Non -directional. 
Operating schedule: 6 am -local sunset. MST. 

4. AGENCY COMMISSION 
15/n time and talent: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with American Information Network. 

TIME RATES 
No. 6 Elf 11/1/67-Rec'd 10/30/87. 

AA -Mon thru Sat 7-9 am & noon -1:30 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I tl 6 ti 12 tl 
1 min 10.00 8.50 7.50 
30 sec 8.50 7.50 6.50 

CLASS A 
1 min 8.50 7.50 
30 sec 

8. PROGRAM TIME RATES 
Ix 26x 52x I04x 1569 2609 

1 hr 50.00 47.50 45.00 92.50 40.00 37.50 
1/2 hr 30.00 28.50 27.00 25.50 24.00 22.50 
1/4 hr 20.00 19.00 18.00 17.00 16.00 15.00 
10 min 15.00 14.95 13.50 12.75 12.00 11.25 
5 min. 10.00 9.25 8.50 7.75 7.00 6.75 

6.50 
5.50 

18 tl 
6.50 
5.50 

5.50 
4.75 

VERMILLION (1 AM; 1 FM) 

24 tl 
5.50 
4.75 

4.75 
4.00 

3129 
35.00 
21.00 
14.00 
10.50 
8.00 

Clay County -Map Location G-5 
See SIDS consumer market map and data at beginning 
of the State. 

KVRA 
1967 

Subscriber to the NAB Radio Code 
Media Code 4 243 7605 1.00 
Siouxland Broadcasting. Inc., Box 276, 23 W. Main, 

Vermillion, S. D. 57069. Phone 605-624-2.662. 
STATION'S PROGRAMMING DESCRIPTION 

KVRA: Programmed for adults and young adults. 
MUSIC 70%: middle-of-the-road music weekdays and 
country western music weekends. NEWS 8%: local, 
regional, national news and weather. 5 min every 
hour plus special news and weather. Complete sum- 
mary morning, noon and evening. SPORTS 7%: local, 
regional, national sports with 3 complete summaries 
each day plus play-by-play baseball, football, basket- 
ball in season. Community Information 7%: telephone 
interviews, local carrent events, school activities. etc. 
Religion 4%. Agricultural information 4%: livestock 
reports, county agent reports, state agricultural pro- 
grams. He'd 8/8/68. 

1. PERSONNEL 
President -Theodore J. Dolney. 
Gen'l & Sta. Mgr. -Monroe Johnson. 

3. FACILITIES 
500 w. days; 1570 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 
Partial simulcast operation. Simulcast 6 am -7 em. 
For non -simulcast facilities see KVRF (FM). 

4. AGENCY COMMISSION 
15%: time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 8a, 7a. 
Rate Protection: 15b. 
Basic Rates: 20e, 20b, 21a, 21b, 22a, 22b, 23a, 24c, 

25a, 27, 28e. 
Contracts: 40a. 47a. 48, 51a. 
Comb.; Cont. Discounts: 60a, 60e. 60f, 601, 62d. 
Cancellation: 70c, 71a, 72, 73a. 
Prod. Services: 82. 
FM facilities: KVRF (FM). 

TIME RATES 
ER 5/1/68-Rec'd 7/16/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: I tl 5tl IOU 15+ 

1 min 7 6 5 4 
30/20 sec: 80% of 1 -min. 10 sec ID's: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 

1 x 50 30 20 16 
DISCOUNTS 

3 per wk -10% 5 per wk -20% 

KVRF (FM) 
1967 

Subseriber to the NAB Radio Code 
Media Code 4 243 7705 9.00 
Siouxland Broadcasting, Inc., Box 276, 23 W. Main. 

Vermillion, S. D. 57069. Phone 895-624-2662. 
I. PERSONNEL 

President -Theodore J. Dolney. 
Gen'l & Sta. Mgr. -Monroe Johnson. 

3. FACILITIES 
EICP 3,000 w.; 102.3 me. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht.: 255 ft. above average terrain. 
Partial simulcast operation. Operated separately 7 
pm -midnight. For simulcast facilities see KVRA. 

4. AGENCY COMMISSION 
15%: time only. 

5. GENERAL ADVERTISING See coded regulations 
See KVRA listing for coded regulations. 
AM facilities: KVRA. 

TIME RATES 

75% of KVRA rates. See that listing. 

WATERTOWN (2 AM) 
Codington County -Map Location G-2 

See BUDS consumer market map and data et begin- 
ning of the State. 

KSDR 
1961 

Media Code 4 243 7805 7.00 
Box 203, Watertown, S. D. 57201. Phone 605-886- 

5747. 
All copy and instructions should be sent to: 
The Berry -Iverson Co., Box 293, Watertown, S. D. 
Studio -15 1st Ave. N. W., Watertown, 8. D. 

Phone 605-886-5747; 508 Main St., Webster, S. D. 
Phone 605-886-3930. 
STATION'S PROGRAMMING DESCRIPTION 

KSDR: Programmed for general interest. Network 
and area news in 5 min segments each hour at :55 
& :25. Programs of rural interest 8-7:30 am with 

SOUTH DAKOTA 
bulletins from county agent, home extension agent, 
etc. Weathercasts given in detail twice hourly et :20 
& :50. MUSIC: in all segmenta of day 6 am -3 pm 
current hits, middle -of -road, and country and western. 
3-5:30 pm and evening hours for youth market. Con- 
tact Representative for further details. Recd 
7/10/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -A. G. "Spike" Berry. 
Vice-Pres. & Oper. Mgr.-Ronn L. Iverson. 

2. REPRESENTATIVES 
Radio Time Sales. 
Chicago -National Time Sales. 

3. FACILITIES 
1.000 w. days; 1480 kc. Non -directional. 
Operating schedule: 6 am -local sunset. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. lb, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 10b, llb, 12b. 13b, 14b, 15a, 16. 
Basic hates: 20b, 216, 22b, 23a, 25b, 28b, 28c. 
Centradto; 90a, 41, 48. 
Comb.; Cont. Discounts: 60h. 
Cancellation: 70a. 
Prod. Services: 82. 
Affiliated with American Contemporary Network. 
Affiliated with KBS. 

TIME RATES 
Rates effective December 5, 1960. 
Rates received December 30, 1963. 

Class A-6:00 am -2:00 pm Mon thru Sat - 
Class B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec 1 min 30 see 
1 ti 6.00 4.75 26 ti 5.50 4.25 
13 ti 5.75 4.50 52 ti _._ 5.25 4.00 

CLASS B 
1 ti 5.00 3.75 26 ti _.. 4.50 3.25 
13 ti 4.75 3.50 52 ti..._.._.._... 4.25 3.00 

KWAT 
1926 

R A B 

Subseriber to the NAB Radio Code 
Media Code 4 243 8155 6.00 
The Midland National Life Broadcasting Co., Box 

827, U. 8. Hwy. 81, 1-1/2 miles B. of Watertown, 
S. D. 57201. Phone 605-886-8444. 

I. PERSONNEL 
General Manager -Rosa E. Case. 
Program Director -Dick Mee's. 

2. REPRESENTATIVES 
Jack Macta & Company, Inc. 

3. FACILITIES 
1,000 w.; 950 ke. Directional -night only. 
Operating schedule: 6:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15% on net station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 9d, 5. 6a, 7a, 8. 
Rate Protection: 10b. lIb. 
Basic Rates: 22a. 22b, 23a. 24b, 25a, 28a. 29a. 
Contracts: 40a, 46. 
Comb.; Cont. Discounts: 60b, 60k. 
Cancellation: 71a, 73a. 
ID's 1 minute and 80 seconds may be combined for 
frequency. 
Affiliated with MBS Radio Network. 
Member: South Dakota Saleamaker Station,. 

TIME RATES 
Rates effective 

Rates received March 26, 1964. 
6. SPOT ANNOUNCEMENTS 

CLASS A 
1 MINUTE 

1 ti..........._.._...._. 8.25 260 ti._.._...._...._____. 8.80 
26 tl._,._...._........_.._... 7.95 312 ti._.._...._..._...._ 8.70 
52 ti.....-.._ _.._-_ 7.40 824 tl..........._..__...._._ 6.60 
156 ti._.._.._.._..._ ... 7.00 

30 SECONDS 
1 ti._.._...._.._. 5.80 280 t1._.._...___._..__ 4.75 
26 t1._........_.._...._.._ 5.40 312 ti. _....._... 4.70 
52 ti....._..._..._.._ 5.20 624 t1._._..._.._-.._._ 9.65 
156 ti._ 5.00 

CLASS B 
1 MINUTE 

1 ti....._...._........_..__. 6.35 260 ti._._...._..._._.._... 5.25 
28 tl._........_.._...._.. 6.10 312 ti....._...._....._.._... 5.15 
52 ti 5.70 624 U. _......__ 5.10 
156 tl._.._..._......._ 5.50 

30 SECONDS 
1 tl._.._...._........_.._. ._ 4.45 260 ti.___...._....._..._... 3.70 
26 ti._ 4.30 312 tl._.._...._..........__ 3.60 
52 ti 4.00 624 ti._........_.._._....... 3.55 
158 ti 3.85 
10 second ID's -50% of applicable 1 -minute rate. 
ID's. minutes and 30 seconds may be combined for 
frequency. 

WINNER 
Tripp County -Map Location E-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KWYR 
1957 

Subscriber to the NAB Radio Code 

Media Code 4 243 8505 2.00 
Midwest Radio Corporation. Box 491, 4th & Main 

Sts., Winner, S. D. 57580. Phone 605-842-3333. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Al Clark. 
Program Director -Ben Veldt. 
Commercial Manager -Don DeMonbrun. 

(This listing continued on next page) 
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SOUTH DAKOTA 
Winner -K W Y R -Continued 
2. REPRESENTATIVES 

Call station direct. 
3. FACILITIES 

5.000 w. days; 1260 kc. Non -directional. 
Operating schedule 6:00 am -local sunset weekdays; 
7:00 am -local sunset Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a. 4a. 4d, 5, Ca, 7b. 8. Rate Protection: 15b. 
Basic Rates: 20b, 22a, 22b, 23a. 29b, 25a, 26. 29e. 
Contracts: 40a, 41. 44a, 45. 46. 47a. 
Comb.; Cont. Discounts: 60a, 60g. 601. 61c. 62d. 
Cancellation: 71a, 72, 73a. 
Prod. Services: 82. 

TIME RATES 
Elf 9/1/66-Rec'd 1/3/67. 

6. SPOT ANNOUNCEMENTS 

time .......... _._._....._. 
1 min. 30 sec. 10 sec. 

1 

13 
8.50 
8.00 

5.00 
4.75 

3.00 
2.85 times ________ _ 

times _____......._._..-. 
times_ __..... 26 7.75 4.60 2.75 

52 7.50 4.50 2.70 
timeo._ _....._.____.._...__. 104 7.25 4.35 2.60 

156 times 7.00 4.25 2.55 
260 times 6.75 4.00 2.40 
312 times 6.50 3.80 2.25 

7. PACKAGE PLANS 
SATURATION PACKAGES 

1 min 30 see IO see 
10 in 1 day.......__....__ 65.00 38.00 22.50 
10 in 2 days._.._.-._.._.._._..__.._ 67.50 40.00 24.00 

8. PROGRAM TIME RATES 
1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time -. 35.00 22.50 15.00 12.50 
13 times-.._._..._ 33.25 21.50 14.25 11.75 
26 times......._ _-.. 32.50 20.75 14.00 11.50 
52 times._..._ -. 31.50 20.25 13.50 11.25 

104 times._...._._..... 30.50 19.75 13.00 10.75 
158 times..-_....__.... 29.50 19.25 12.75 10.25 
260 times._........__... 28.00 18.00 12.00 10.00 
312 times._ _.... 27.00 17.00 11.00 9.50 

YANKTON (2 AM) 
Yankton County -Map Location G-5 

See SRDS consumer market map and data at begin - 
nine of the State. 

KYNT 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 243 8855 1.00 
Leon T. Scoblic and Lloyd G. Reedatrom, Box 654, 

Yankton. S. D. 57078. Phone 605-665-7892. 
I. PERSONNEL 

Manager -Lloyd G. Reedatrom. 
Sales Manager -Darold Loeckar. 

2. REPRESENTATIVES 
Jack Meals & Company. Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1450 kc. Non -direc- 

tional. 
Operating schedule: 6:00 am -midnight weekdays: 
8:00 am -midnight Sun. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 4a, 5, 6a. 7a, 8. 
Rate Protection: 15b. 
Basle Rates: 22a, 28c. 
Contracts: 40a, 47a. 
Cancellation: 71a. 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 
Member: South Dakota Saleamaker Stations. 

TIME RATES 
Rates effective May 1. 1961. 

Rates received April 10. 1961. 
Rev. (Ann.) received February 3. 1964. 

Class A-7:00-9:00 am, 11:00 am -1:00 pm and 5:00- 7:00 pm. 
Class B --All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

I min 30 sae 1 min 30 see 
1 ti 6.00 4.20 260 ti..._ 4.95 3.50 
26 ti 5.85 4.10 312 ti_______ 4.90 3.45 
52 t1....._...._ 5.40 3.80 624 ti. _.. 4.80 3.35 
156 ti._ 5.25 3.65 

CLASS B 
1 ti....._........... 4.65 3.25 260 ti............ 3.80 
26 tí..._........... 4.50 3.00 312 ti _ 3.75 
52 ti....._ 4.15 2.90 624 ti_...___ 3.70 
156 Ii 4.00 2.80 
10 -seconde -50% of the applicable 1 -minute rate. 
ID's -minutes and 30 -seconds may be combined for 
frequency. 

WNAX 
1922 

CBS Radio Network 

e 

2.65 
2.55 
2.50 

Subscriber to the NAB Radio Code 
Media Code 4 243 9205 8.00 
Areawide Communications, Inc., WNAX Bldg.. Yank- 

ton, S. D. 57078. 
All live copy and electrical transcriptions and copy 
instructions should be sent to: 
Operations Desk, WNAX Bldg., Yankton, S. D. 
Studio - 3rd and Mulberry Sta.. Yankton, S. D. 

Phone 605-665-7442; Sioux City. Ia. Phone 712- 
252-0553. Sioux Falls, S. D. Phone 605-334-5143. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Elmer F. Smith. 
Prog. & Com'1 Mgr. -Raz Messersmtth. 
Nat'l Sales Mgr. -Kurt van Dyk. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
5,000 w.: 570 kc. Directional -night only. 
Operating schedule: 5:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15/n time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 4a. 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 1113, 12b, 13b, 14b, 15a, 15c, 

15d. 
Basic Rates: 20a, 20b, 21b, 22b, 23a. 24c, 25a. 26, 

27, 28a, 29a, 30, 32b, 33b. 
Contracts: 40a, 41, 44b, 48, 47a, 48, 49, 51a, 51e. 
Comb.; Cont. Discounts: Cob, 60f, 60h, 601, 61a, Blb. 

62b. 

Cancellation: 70c, 71a, 72, 73a, 73b. 
Prod. Services: 81. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 30A Elf 5/1/68-Rec'd 4/19/68. 
AA -6-9 am, 10:10-11 am & 11:45 am -1:15 pm. 
A-9-10:10 am, 11-11:45 am & 1:15-6:45 pm. 
B -After 8:45 pm & before 6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6ti 
AA ._--.........._._ 35 34 
A _..._........ _ 30 26 
B 19 16 
20/30 sec: 75% of 1 -min. 10 sec: 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 52x I04x I56x 260x 
150 143 135 128 120 

80 76 72 68 64 
60 57 54 51 48 
45 43 41. 39 37 

CLASS A 
1/2 hr. _._..-..._. __ 92 87 83 78 74 
1/4 hr 82 59 56 53 50 
10 min ......... _...__....... __ _ 47 45 42 40 38 
5 min 35 33 32 30 28 

CLASS B 
1/2 hr 70 66 63 60 57 
1/4 hr 48 45 43 41 39 
10 min 35 34 33 31 30 
5 min 25 24 23 21 20 

CLASS B STRIP RATES 
1/4 RR: (Excl. News) 
6 per wk (exc. Sun), flat. per wk. 165 
All spots, regardless of length or classification, may 
be combined for discount purposes. Spots and Pro- 
grams, however, may be combined for discounts on 
spots only. 

9. PARTICIPATING PROGRAMS 
"Your Neighbor Lady" with Wynn Speece-10:10- 
11 am Mon thru Fri and 10:30-11 am Sat. Avail- 
able only for minute participations. Sold on basis 
of 3 or 6 per week for minimum of 4 weeks. Class 
AA rates apply. 

10. SPECIAL FEATURES 
Program service charge, commissfonable-per 1/4 hour, 
10.00; 10 minutes. 7.50; 5 minutes, 5.00. 

(CR2) 

12 ti 18 ti 24ti 
32 30 28 
24 22 20 
15 14 12 

50% of 1 -min. 

1/2 hr 
1/4 hr 
10 min 
5 min. 
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TENNESSEE 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 

meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 650,200 Knoxville 30,400 
METRO AREAS Memphis 277,500 

Chattanooga .... 56,500 Nashville 96,700 
Kingsport- Total Metros 468,700 

Bristol - 
Johnson City 7,600 

November 1, 1968 Spot Rodio Stations 199 



TENNESSEE 

State, County, City, Metro Area Data 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

Bristol -Sullivan 
Chattanooga -Hamilton 

CITIES AND COUNTIES -This list shows counties in which cities are located. Cities are first, counties next. 
Clarksville -Montgomery East Ridge -Hamilton Johnson City -Washington Knoxville -Knox Morristown -Hamblen Nashville-Davidson 
Columbia -Maury Jackson -Madison Kingsport -Sullivan Memphis -Shelby Murfreesboro -Rutherford 

Oak Ridge -Anderson 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City I/1/68 1/1/68 
Metropolitan Area (000) (000) 

Consumer Spendable 

Per 
Household 

(S) 

Income -1967 Sales -1967 
By Selected 

Passen- 
aer 

Cars 
1/1/68 
(000) 

Farm 
Popu- 
lotion 
1/I/68 
(000) 

Grass 
Farm 

Income 
1967 

(5000) ($000) 

% Distribution of Families 
3000 5000 8000 10000 15000 
to to to to and 

4999 7999 9999 14999 over 

-Total Retail Sales- 
Per 

Household 
(5000) (5) 

Retail 
Store 

Apparel 
(5000) 

Food 
(5000) 

General 
Drug Mdse. 
(5000) ($000) 

Types 
Home 
Furn. 
(5000) 

Auto- 
motive 
(5000) 

Service 
Station 
(5000) 

TENNESSEE STATE 
TOTALS 3,899.9 1,103.35 8,134,128 7,372 20.1 18.9 16.0 16.0 10.0 5,405,926 4,900 1,232,329 183,727 732,648 283,908 286,536 1,127,061 468,418 1,495.75 454.9 798,895 

ANDERSON J-4 .._ 
Oak Ridge2 ...._... 

BEDFORD F-5...........__ 
BENTON D-4 
BLEDSOE H-5 
BLOUNT J-5 
BRADLEY H-5._.._.._ 

65.9 
31.2 
23.6 
11.1 
7.2 

62.1 
44.0 

18.01 
8.87 
7.15 
3.47 
1.80 

17.06 
12.37 

146,057 
99,693 
53,262 
21,517 

8,131 
133,418 
87,487 

8,110 
11,239 
7,449 
6,201 
4,517 
7,821 
7,073 

15.1 27.3 16.2 18.0 9.7 

21.4 15.7 16.5 18.4 9.7 
20.4 16.4 16.1 15.1 7.9 
22.1 10.1 11.8 7.9 2.6 
19.2 20.0 18.2 18.9 10.5 
22.1 19.7 17.9 15.4 8.5 

76,466 
46,657 
35,320 
15,931 
5,564 

74,204 
70,521 

4,246 
5,260 
4,940 
4,591 
3,091 
4,350 
5,701 

23,750 
14,269 
9,385 
2,979 
1,545 

19,295 
15,191 

4,159 
2,807 
1,018 

501 
208 

3,538 
2,411 

10,645 
8,891 
2,855 
1,240 

523 
7,839 
3,270 

4,083 
2,351 
1,539 

98 
156 

1,355 
4,663 

3,736 
2,136 
2,124 

304 
316 

4,357 
5,601 

12,450 
6,970 
7,598 
4,962 
1,044 

18,273 
17,007 

7,997 
3,741 
3,247 
1,536 

505 
6,403 
6,606 

29.50 

11.03 
4.71 
2.17 

27.98 
21.27 

1.8 

4.5 
1.9 
2.0 
4.7 
2.8 

2,170 

10,500 
2,132 
2,854 
7,140 
7,299 

CAMPBELL J-4. 
CANNON F-5_ 
CARROLL C-4 
CARTER M-4..._..._.__. 
CHEATHAM E-4 
CHESTER C-5 
CLAIBORNE K-3._ 
CLAY G-3 
COCKE K-4 
COFFEE F-5 
CROCKETT B-5 
CUMBERLAND H-4__ 
DAVIDSON E-4 

Nashville 
Nashville Metro Area 

25.0 
8.3 

21.8 
43.7 
10.0 
8.6 

15.2 
5.9 

25.3 
33.7 
13.0 
19.8 

470.5 
470.5 
543.8 

6.59 
2.42 
6.82 

11.86 
2.85 
2.41 
3.97 
1.60 
6.73 
9.64 
3.82 
5.08 

136.36 
136.36 
158.02 

37,582 
12,536 
39,997 
80,805 
17,434 
12,718 
21,716 
6,061 

34,194 
66,233 
22,104 
25,633 

1,268,175 
1,268,175 
1,399,630 

5,703 
5,180 
5,865 
6,813 
6,117 
5,277 
5,470 
5,038 
5,081 
6,871 
5,786 
5,046 
9,300 
9,300 
8,857 

21.8 14.7 13.3 12.6 5.6 
28.5 13.1 12.3 5.1 2.8 
21.4 12.8 14.1 13.1 6.1 
24.6 19.7 18.4 14.6 6.7 
25.2 19.4 15.7 13.2 5.0 
24.1 13.6 12.7 7.9 3.5 
20.1 8.7 10.0 12.2 4.4 
19.1 8.7 9.9 11.0 4.1 
22.8 13.6 12.1 9.9 4.5 
17.4 21.6 16.5 16.7 9.2 
22.1 12.3 13.5 11.7 4.9 
21.4 12.5 13.3 10.6 5.1 
16.2 20.0 17.6 20.8 16.7 

17.3 20.5 16.8 19.4 15.1 

32,112 
7,766 

31,445 
33,656 
8,014 

10,548 
14,140 
3,543 

23,195 
48,166 
11,534 
21,005 

782,386 
782,386 
862,405 

4,873 
3,209 
4,611 
2,838 
2,812 
4,377 
3,562 
2,214 
3,447 
4,996 
3,019 
4,135 
5,738 
5,738 
5,458 

9,926 
2,163 
7,058 
9,392 
3,139 
2,608 
2,808 

735 
7,875 

11,948 
3,924 
5,402 

168,878 
168,878 
190,282 

875 
106 
715 

1,089 
135 
223 
592 
60 

983 
1,764 

504 
448 

28,064 
28,064 
30,772 

2,221 
431 

2,470 
4,016 

389 
441 

1,429 
262 

1,977 
2,556 
1,016 
1,040 

141,099 
141,099 
146,587 

818 
331 
717 

1,985 
278 
544 
434 

77 
1,139 
3,189 

428 
1,432 

41,596 
41,596 
45,272 

1,009 
484 

1,561 
1,655 

117 
928 

1,228 
57 

1,511 
3,336 

327 
404 

45,061 
45,061 
48,661 

6,876 
1,600 
8,290 
6,829 
1,489 
2,128 
1,359 

302 
3,964 
9,234 
1,685 
6,694 

157,326 
157,326 
174,481 

2,847 
917 

3,189 
3,559 

915 
947 

2,146 
261 

1,642 
5,328 

978 
1,962 

64,866 
64,866 
72,238 

8.63 
3.43 
9.23 

15.92 
3.79 
4.06 
5.26 
1.94 
9.14 

13.48 
4.80 
7.06 

188.25 

220.07 

2.7 
3.2 
6.6 
4.7 
2.3 
3.1 
7.7 
3.2 
6.1 
3.9 
6.5 
3.7 
4.0 

........ 

2,246 
4,047 

11,743 
2,892 
3,813 
5,563 
8,069 
3,218 
7,976 
6,894 

17,427 
3,967 
9,794 

DECATUR D-5._ 
DE KALB G-4 
DICKSON E-4 
DYER B-4 _.__._.._ 

FAYETTE B-5 ...... _____ 
FENTRESS H-4...._..__ 
FRANKLIN F-6 
GIBSON B-4. ___ 
GILES E-5 _........ 
GRAINGER K-4_..._....._ 
GREENE L-4 ._._. 
GRUNDY G-5 _.._.. 

6.9 
10.6 
19.4 
27.8 
22.7 
12.3 
27.5 
43.7 
19.9 
12.9 
45.0 
11.3 

2.10 
3.15 
5.71 
8.52 
4.96 
2.91 
7.43 

13.65 
5.83 
3.44 

12.68 
2.92 

13,297 
13,663 
34,996 
60,676 
20,612 
11,993 
48,764 
86,069 
36,746 
16,583 
74,521 
12,826 

6,332 
4,337 
6,129 
7,122 
4,156 
4,121 
6,563 
6,305 
6,303 
4,821 
5,877 
4,392 

18.9 10.7 13.0 15.1 8.5 
25.0 10.9 12.1 6.0 1.7 
23.3 14.9 17.1 13.9 5.9 
20.3 13.8 13.6 15.5 10.3 
19.1 8.8 8.9 7.6 2.5 
21.3 11.9 11.4 6.9 2.3 
22.6 18.0 15.4 13.2 7.4 
21.6 13.6 14.2 15.7 6.9 
21.4 15.6 13.0 12.6 6.6 
25.3 14.9 12.5 8.3 2.4 
24.9 16.8 13.9 11.9 4.7 
23.2 14.2 11.1 5.9 3.3 

8,756 
11,957 
21,019 
48,929 
13,873 
11,622 
29,637 
67,200 
27,261 
8,362 

52,264 
8,320 

4,170 
3,796 
3,681 
5,743 
2,797 
3,994 
3,989 
2,923 
4,676 
2,431 
4,122 
2,849 

2,372 
2,231 
5,935 

10,447 
3,798 
2,160 
7,892 

14,947 
6,442 
2,001 

12,293 
2,648 

152 
459 
922 

1,293 
242 
310 
872 

2,148 
529 
72 

1,847 
284 

383 
803 

1,968 
4,330 
1,974 
3,135 
2,271 
4,018 
1,452 

519 
4,566 
1,214 

492 
470 
822 

3,259 
354 
335 

1,183 
3,186 
1,665 

91 
1,832 

302 
963 

1,939 
2,784 

720 
643 

1,567 
3,356 
1,108 

125 
3,227 

218 

2,728 
3,058 
3,373 

12,382 
1,751 
2,564 
6,058 

14,359 
4,705 
1,859 

10,843 
1,495 

847 
1,285 
1,819 
2,883 

957 
747 

2,648 
6,062 
3,102 
2,799 
3,464 

739 

3.75 
3.86 
8.27 

11.46 
6.73 
3.62 
9.65 

18.35 
8.52 
4.20 

18.31 
3.21 

2.2 
3.9 
4.0 
6.5 

12.7 
2.6 
5.0 

11.6 
7.0 
5.5 

13.4 
.9 

3,444 
5,259 
5,021 

25,858 
19,502 
6,028 

11,655 
31,180 
11,359 

5,709 
19,752 

2,476 

HAMBLEN K-4__ - 
Morristown _...._ 

HAMILTON H-5 
Chattanooga 
Chattanooga Metro 
Area 
East Ridge 

HANCOCK K-3 
HARDEMAN 13-5...._ - 
HARDIN D-5_..._...__._ 
HAWKINS K-4._...__... 
HAYWOOD B-5.. ...... ...... 
HENDERSON C-5.- _.. 
HENRY C-4 _.. ._ 
HICKMAN E-5._ _.._.. 
HOUSTON D-4 
HUMPHREYS D-4__ __. 
JACKSON G-4 __ 
JEFFERSON K-4 
JOHNSON M-3 
KNOX J-4 

Knoxville 
Knoxville Metro Area 

41.2 
29.5 
268.8 
136.3 

323.0 
21.0 
6.4 

20.6 
18.0 
32.2 
21.7 
16.6 
22.1 
11.3 
4.1 

12.3 
7.5 

23.5 
9.8 

282.7 
198.2 
410.7 

11.57 
8.38 

79.59 
41.82 

94.82 
6.10 
1.61 
4.75 
5.08 
8.66 
5.23 
4.84 
7.05 
3.20 
1.18 
3.61 
2.10 
6.47 
2.65 

82.60 
61.20 

117.67 

75,346 
54,255 
769,685 
406,917 

890,426 
64,312 
5,350 

23,044 
24,484 
47,090 
25,614 
22,629 
43,562 
16,980 

7,156 
19,796 
10,711 
38,991 
14,023 

656,473 
478,110 
935,948 

6,512 
6,474 
9,671 
9,730 

10,543 
10,543 
3,323 
4,851 
4,820 
5,438 
4.898 
4,675 
6,179 
5,306 
6,064 
5,484 
5,100 
6,026 
5,292 
7,948 
7,812 
7,954 

24.8 19.8 17.6 12.8 7.0 

15.7 17.9 16.8 22.5 19.0 

16.5 18.6 17.0 22.0 17.6 

20.0 6.4 5.6 3.1 0.6 
20.4 10.6 10.9 9.7 5.8 
23.9 13.8 12.4 7.7 3.8 
22.2 17.3 13.8 11.5 4.4 
19.8 9.3 9.5 10.0 3.9 
25.1 12.5 11.5 7.3 2.8 
22.3 13.6 16.1 14.6 6.8 
25.6 15.0 16.2 10.2 2.9 
21.2 14.0 14.7 13.5 7.4 
23.0 16.9 17.6 13.1 3.8 
19.5 8.0 9.5 9.1 3.7 
25.8 17.6 16.0 12.3 5.3 
20.0 10.1 10.7 10.1 4.2 
19.6 19.9 18.6 19.0 11.4 

18.8 21.2 18.1 18.8 11.0 

62,320 
60,867 
488,004 
350,084 

531,907 
22,515 
2,583 

20,145 
19,363 
26,260 
18,964 
20,392 
31,520 

9,691 
3,883 

11,335 
4,937 

20,312 
10,419 

446,981 
363,330 
597,651 

5,386 
7,263 
6,131 
8,371 

5,610 
3,691 
1,604 
4,241 
3,812 
3,032 
3,626 
4,213 
4,471 
3,028 
3,291 
3,140 
2,351 
3,139 
3,932 
5,411 
5,937 
5,079 

15,362 
14,798 

109,094 
58,826 

123,665 
6,954 

387 
5,006 
4,623 
7,236 
4,613 
5,937 
8,628 
3,114 
1,322 
3,348 
1,178 
6,280 
2,111 

95,245 
62,207 

138,290 

1,818 
1,818 

14,825 
9,082 

16,703 
771 

84 
444 
663 
754 
577 
743 

1,203 
153 
296 
459 
317 
830 
431 

17,638 
12,097 
25,335 

5,215 
4,924 

68,940 
50,619 

70,839 
2,245 

539 
1,620 
1,227 
1,301 
1,505 
1,756 
2,269 

664 
215 
978 

1,207 
1,822 
1,950 

89,405 
85,826 

107,889 

2,174 
2,174 

22,591 
18,232 

26,417 
1,264 

169 
718 

1,201 
866 

1,265 
989 

1,830 
521 
189 
173 
202 
501 
411 

16,083 
14,747 
21,521 

3,450 
3,450 

27,989 
22,811 

30,144 
997 
35 

844 
1,358 
1,225 

970 
824 

1,509 
524 
228 

1,160 
269 
682 
293 

24,978 
21,768 
33,071 

17,376 
17,170 

102,247 
88,004 

109,259 
1,982 

560 
4,651 
2,836 
6,384 
2,858 
5,186 
5,440 
1,751 

573 
1,337 

677 
3,629 
1,967 

80,417 
74,487 

111,140 

5,181 
4,674 

37,321 
20,704 

42,366 
3,068 

35 
2,172 
2,059 
2,774 
1,328 
1,215 
3,030 
1,141 

409 
1,283 

400 
2,793 
1,408 

35,441 
22,571 
49,841 

17.34 

99.72 

124.09 

1.81 
6.36 
6.96 

10.76 
5.57 
6.18 
9.46 
4.60 
1.94 
4.63 
2.53 
8.18 
3.73 

112.53 

170.01 

3.5 

2.5 

4.7 
6.5 
3.5 
9.2 

11.8 
5.2 
4.4 
3.0 

.9 
2.0 
4.5 
5.4 
4.6 
6.5 

5,820 

6,207 

4,367 
10,739 
4,789 
8,929 

20,764 
9,205 
9,960 
4,310 
1,009 
2,853 
5,061 
8,515 
6,313 

11,915 

LAKE B-4 
LAUDERDALE 8-5 
LAWRENCE E-5 
LEWIS D-5 
LINCOLN F-5 
LOUDON J-5 
McMINN H-5 
McNAIRY C-6 
MACON G-3 
MADISON C-5 

Jackson 
MARION G-6 
MARSHALL E-5 
MAURY E-5 

Columbia 
MEIGS H-5 
MONROE J-5 
MONTGOMERY E -3t 

Clarksville 

8.1 
20.1 
28.8 

6.9 
22.6 
25.5 
36.3 
16.5 
12.0 
64.6 
37.9 
22.4 
16.8 
45.3 
22.7 

4.3 
22.3 
66.1 
36.7 

2.24 
5.47 
8.08 
1.96 
6.59 
7.23 

10.31 
4.76 
3.53 

19.15 
12.05 
5.84 
5.03 

13.23 
7.02 
1.08 
5.77 

16.84 
10.92 

14,018 
27,663 
44,697 

9,663 
44,984 
47,241 
64,497 
22,327 
16,218 

132,124 
90,646 
32,564 
32,835 
83,659 
38,415 

5,766 
34,885 

118,386 
78,853 

6,258 
5,057 
5,532 
4,930 
6,826 
6,534 
6,2% 
4,691 
4,594 
6,899 
7,522 
5,579 
6,528 
6,323 
5,472 
5,339 
6,046 
7,030 
7,221 

19.3 10.2 10.3 11.8 8.5 
19.9 9.3 10.9 9.6 5.1 
26.9 17.5 15.3 9.7 3.6 
25.5 16.9 13.2 9.2 3.8 
20.6 13.6 14.8 16.7 8.1 
23.0 19.5 19.0 14.2 5.9 
21.7 17.0 15.2 13.5 6.4 
23.6 12.1 12.3 8.8 2.5 
22.1 10.0 11.2 5.8 2.9 
19.2 18.8 13.9 15.1 10.1 

26.0 18.6 14.6 11.7 4.8 
24.1 16.0 16.7 14.1 6.4 
21.6 18.4 18.3 14.0 6.4 
18.9 21.8 16.5 17.5 11.9 
20.4 12.1 12.5 12.6 4.6 
22.7 13.6 14.0 14.2 6.3 
25.8 22.4 15.0 11.5 6.3 

10,040 
23,188 
33,036 
14,170 
33,343 
23,681 
43,421 
17,794 
10,461 
98,647 
85,883 
21,931 
23,870 
66,488 
53,806 

3,506 
26,843 
87,922 

111,821 

4,482 
4,239 
4,089 
7,230 
5,060 
3,275 
4,212 
3,738 
2,963 
5,151 
7,127 
3,755 
4,746 
5,026 
7,665 
3,246 
4,652 
5,221 

10,240 

2,222 
5,365 
7,463 
1,589 
7,629 
6,735 

11,060 
3,788 
2,210 

22,421 
17,798 

5,582 
5,521 

18,037 
13,524 

1,400 
6,493 

17,722 
20,184 

322 
830 
811 

1,119 
659 

1,014 
1,266 

628 
262 

2,578 
2,320 

614 
969 

2,163 
1,725 

195 
655 

2,386 
3,111 

568 
2,030 
2,928 

458 
2,393 

954 
3,669 
1,120 
1,428 
7,150 
6,835 
1,318 
1,473 
4,492 
3,238 

370 
1,263 
6,595 
8,801 

247 
2,698 
1,838 

462 
1,580 
1,049 
1,893 

797 
230 

9,268 
9,268 
1,126 

864 
4,063 
3,778 

62 
1,175 
5,268 
7,035 

24 
642 

1,685 
491 

1,855 
1,445 
1,582 

746 
612 

5,404 
4,750 

611 
1,375 
3,023 
2,791 

1,260 
5,504 
6,753 

942 
3,151 
6,666 
1,368 
7,234 
4,031 
8,592 
3,480 
2,475 

21,087 
18,728 

4,366 
7,859 

11,962 
11,058 

6,102 
22,153 
30,829 

1,750 
1,325 
3,057 

931 
3,008 
3,968 
3,775 
3,208 

532 
7,997 
6,826 
4,521 
1,991 
7,119 
5,836 

356 
3,089 
7,703 
8,596 

2.83 
8.91 

11.37 
2.81 
9.96 
9.97 

14.00 
6.83 
4.65 

23.36 

7.23 
7.69 

18.46 

1.96 
8.81 

25.13 

3.4 
7.8 
7.2 
1.1 
7.4 
3.4 
5.4 
5.8 
5.8 
9.1 

1.1 
3.9 
7.0 

1.7 
5.8 
6.2 

14,641 
19,697 
9,623 
1,275 

15,096 
5,103 
9,122 
7,973 
6,854 

16,796 

2,649 
9,221 

13,392 

2,019 
7,719 

11,867 

MOORE F-5 
MORGAN H-4 
OBION B-4 
OVERTON G-4 
PERRY D-5 
PICKETT H-3 
POLK J-6... 
PUTNAM G-4 
RHEA H-5 
ROANE H-5 
ROBERTSON E-4 
RUTHERFORD F -5t 

Murfreesboro 

2.6 
13.1 
26.5 
12.9 
3.8 
3.5 

11.2 
30.0 
16.5 
46.2 
29.3 
63.1 
22.3 

.74 
3.09 
8.42 
3.50 
1.10 
.92 

2.96 
8.36 
4.46 

12.62 
8.43 

16.67 
6.56 

5,763 
16,825 
57,542 
17,233 
8,075 
5,032 

21,745 
52,484 
27,989 
73,393 
51,967 

112,922 
51,300 

7,788 
5,445 
6,834 
4,924 
7,341 
5,470 
7,346 
6,278 
5,603 
5,816 
6,165 
6,774 
7,820 

20.4 15.1 16.7 17.9 7.3 
21.1 13.2 12.7 12.6 4.3 
21.3 15.4 17.0 15.3 8.4 
21.2 11.0 13.2 8.8 3.7 
17.6 10.2 13.5 18.2 11.1 
23.5 12.4 13.9 9.1 2.9 
21.3 18.3 16.5 16.4 9.2 
21.0 17.2 13.4 12.6 7.1 
21.1 14.8 15.3 14.8 5.3 
23.3 22.2 20.5 12.3 3.8 
24.3 15.8 15.3 12.6 5.5 
24.8 19.4 17.6 13.3 6.8 

1,470 
6,001 

48,402 
12,373 
4,147 
2,056 
7,953 

42,187 
17,175 
44,260 
31,684 
71,337 
57,262 

1,986 
1,942 
5,748 
3,535 
3,770 
2,235 
2,687 
5,046 
3,851 
3,507 
3,758 
4,279 
8,729 

535 
2,131 
9,894 
2,463 
1,284 

86 
1,958 

11,293 
4,800 

13,225 
7,019 

17,484 
13,449 

38 

1,366 
525 

72 
107 
273 

1,275 
837 

1,988 
1,001 
1,788 
1,614 

97 
746 

2,341 
1,177 

208 
139 

2,583 
2,376 
1,296 
2,183 
1,338 
4,732 
3,937 

88 
144 

3,162 
847 
253 
69 

261 
3,096 

964 
2,014 
1,823 
4,884 
4,321 

47 
120 

2,714 
1,292 

235 

174 
1,802 
1,064 
2,499 
1,473 
4,009 
3,271 

1,036 
11,781 
2,448 

353 
421 

1,185 
8,965 
4,166 

10,089 
7,855 

11,896 
10,483 

209 
1,209 
3,642 
1,404 

647 
298 
920 

4,425 
1,578 
5,727 
3,200 
7,108 
5,201 

2.08 
4.04 

10.82 
4.70 
1.84 
1.19 
4.13 

12.39 
8.12 

15.17 
9.69 

25.27 

1.4 
1.6 
5.7 
4.2 
1.2 
2.2 
1.3 
5.2 
1.7 
2.5 
7.7 
7.0 

1,968 
1,611 

20,112 
4,473 
1,773 
1,965 
2,035 
5,263 
2,165 
2,120 

21,249 
12,395 

(r) Includes portion In Roane County. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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TENNESSEE 

State, County, City, Metro Area Data 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City 1/I/68 1/1/68 
Metropolitan Area (000) (000) 

SCOTT H-4 
SEQUATCHIE G-5 
SEVIER K-5 
SHELBY A -5t 

Memphis 
Memphis Metro Area 

SMITH F-4 
STEWART D-4 

14.3 
6.3 

26.4 
744.6 
546.9 
800.2 
11.1 

6.5 

3.44 
1.63 
7.22 

210.22 
159.68 
224.07 

3.44 
1.84 

SULLIVAN M-3 132.9 37.28 
Bristol, 38.8 11.47 
Kingsport 40.3 12.00 
Kingsport -Bristol - 
Johnson City Metro 
Area 306.9 84.42 

SUMNER F-4 43.4 12.72 
TIPTON A-5 29.1 7.43 
TROUSDALE F-4 4.0 1.17 
UNICOi L-4 15.6 4.30 
UNION J-4 8.9 2.32 

VAN BUREN G-5 3.7 .93 
WARREN G-5 24.8 7.28 
WASHINGTON L-4 71.3 19.29 

Johnson City 38.6 10.06 
Kingsport -Bristol - 
Johnson City Metro 
Area 306.9 84.42 

WAYNE D-5 10.9 2.95 
WEAKLEY C-4 21.9 7.02 
WHITE G-4 16.1 4.66 
WILLIAMSON E-5 27.4 7.39 
WILSON F-4 29.9 8.94 

($000) 

Consumer Spendable Income -1967 
Distribution of Families 

Per 9000 5000 8000 10000 15000 
Household to to to to and 

(S) 4999 7999 9999 14999 over 

-Total Retail Sales - 
Per 

Household 
(9000) (S) 

Food Drug 
(9000) (9000) 

Retail Sales -1967 
By Selected Store Types 

General Home 
Mdse. Apparel Furn. 
(9000) (9000) (9000) 

Auto- 
motive 
(9000) 

Service 
Station 
(9000) 

Passen. Farm Gross 
per Popu- Farm 
Can lotion Income 

I/1/68 I/I/68 1967 
(000) (000) (9000) 

18,535 
8,567 

38,937 
1,692,886 
1,285,584 
1,771,994 

17,983 
12,944 

5,388 
5,256 
5,393 
8,053 
7,091 
,908 

5,228 
7,035 

21.1 12.5 12.6 12.4 6.6 
26.1 17.1 16.5 9.6 3.5 
24.6 15.3 15.2 10.1 4.2 
19.0 22.0 16.7 17.9 12.2 

18.9 21.8 16.5 17.5 11.9 
24.0 13.0 12.9 9.4 3.0 
21.6 12.4 13.3 14.5 6.4 

10,688 
6,279 

36,827 
1,137,127 
1,015,255 
1,203,961 

10,670 
7,702 

3,107 
3,852 
5,101 
5,409 
6,358 
5,373 
3,102 
4,186 

2,470 
2,102 
8,827 

242,427 
207,729 
254,085 

2,453 
1,493 

63 
70 

1,315 
40,116 
35,717 
41,439 

296 
153 

1,929 
452 

2,612 
204,356 
181,244 
206,423 

1,949 
1,400 

406 373 
297 

1,211 1,745 
78,177 52,460 
71,915 49,931 
79,843 53,923 178745 

101 199 

2,399 
2,042 
4,818 

246,554 
230,345 
272,826 

1,531 
1,166 

1,399 
382 

3,187 
87,930 
72,668 
94,548 

556 
560 

4.44 
3.23 

10.22 
252.01 

1.1 3,052 
.9 1,548 

6.6 7,397 
10.8 24,751 

269.38 
4.83 5.3 8,720 
2.56 2.2 3,200 

280,522 7,525 
85,002 7,411 
91,704 7,642 

614,100 
75,673 
37,886 
7,862 

28,102 
11,790 

7,274 
5949 
5,099 
6,720 
6,535 
5,082 

19.4 23.4 17.8 16.6 9.1 199,944 
88,744 

130,098 

21.2 21.4 17.2 15.5 8.5 
24.3 24.8 10.0 9.2 5.6 
24.0 13.7 12.9 9.4 4.0 
22.8 13.2 14.6 14.6 5.2 
23.0 18.9 16.4 16.5 5.8 
22.3 13.6 13.4 9.4 3.0 

406,990 
40,879 
26,414 
8,696 

12,803 
4,548 

5,363 
7,737 

10,842 

4,821 
3,214 
3,555 
7,432 
2,977 
1,960 

38,594 
15,205 
21,286 

76,619 
12,541 
6,640 
1,605 
2,623 
1,895 

6,794 
2,730 
3,829 

11,718 
1,698 

218 
79 

152 
47 

34,251 
13,367 
24,159 

60,715 
3,385 
3,117 

460 
1,086 

370 

11,067 
5,517 
8,469 

20,598 
1,608 

679 
190 
880 

13,153 
6,968 
8,541 

24,849 
1,279 

563 
318 
834 
125 

45,768 
19,988 
30,867 

95,303 
7,716 
4,390 
2,128 
3,129 

875 

16,198 54.31 7.0 8,665 
8,802 
8,923 

37,114 
3,974 
1,668 

790 
1,493 

635 

124.06 
17.99 
7.52 
2.73 
6.17 
3.76 

8.6 18,163 
10.1 23,547 

2.2 3,743 
2.2 1,300 
3.4 2,512 

3,727 4,008 
42,899 5,893 

152,279 7,894 
81,947 8,146 

614,100 
17,097 
45,425 
22,018 
54,957 
55,782 

7,274 
5,796 
6,471 
4,725 
7,437 
6,240 

25.4 12.0 14.3 5.9 1.3 
21.1 13.3 14.1 10.9 15.5 
20.6 18.5 16.3 17.0 10.4 

21.2 21.4 17.2 15.5 8.5 
21.3 12.2 13.1 13.0 5.5 
22.7 12.3 14.3 15.5 6.7 
25.7 11.5 12.1 8.3 3.5 
21.7 16.7 16.3 14.9 9.7 
23.1 16.9 16.7 13.6 7.1 

2,036 
33,422 
98,136 
84,912 

406,990 
7,094 

33,039 
20,430 
30,841 
39,140 

2,189 
4,591 
5,087 
8,441 

4,821 
2,405 
4,706 
4,384 
4,173 
4,378 

641 
7,961 

15,193 
10,684 

76,619 
1,789 
7,861 
5,571 
8,720 
8,863 

138 
1,305 
2,695 
2,565 

11,718 
211 

1,019 
778 
871 

1,010 

87 
2,549 

15,759 
15,460 

60,715 
518 

2,769 
792 

2,314 
2,103 

85 
1,933 
3,337 
3,238 

20,598 
160 

1,355 
1,009 

805 
2,068 

58 
2,294 
6,479 
6,341 

24,849 
285 

2,204 
890 
730 

2,321 

177 
5,971 

26,139 
25,555 

95,303 
1,964 
4,727 
4,748 
7,543 
9,439 

301 
2,952 
7,440 
5,611 

37,114 
574 

3,003 
3,022 
3,066 
3,398 

1.14 
10.01 
30.80 

124.06 
3.82 
9.77 
6.17 

13.15 
13.83 

.9 899 
4.7 10,332 
8.7 13,248 

3.0 3,472 
6.9 14,674 
4.4 5,782 
6.8 14,135 
6.4 11,836 

(1) Includes portion In Washington County, Virginia. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places on military posts In these counties. 

TENNESSEE 
See SRDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Dixie Network, The 
Comprised of: 

WDXI-Jackson, Tenn. 
WENK-Union City. Tenn. 
WTPR-Paris. Tenn. 
WTPR-FM-Paris, Tenn. 
WDXE-Lawrenceburg, Tenn 
WCMA-Corinth, Miss. 
WDXN-Clarksville. Tenn. 
WDXE-FM-Lawrenceburg, Teno. 

Media Code 4 244 0070 3.00 
Business address -Box 489. Williams Bldg., Jackson. 

Tenn. 38301. Phone 901-427-9611. 
I. PERSONNEL 

President -Aaron B. Robinson, Jr. 
Exec. Vice-Pres. & (kill Mgr. -J. Kenneth Marston. 
Nat'l & Regional Sales -Jim Hoppers. 

2. REPRESENTATIVES 
National & Regional -Call Jim Hoppers, collect; 

Jackson, Tenn. Phone 901-427-9611. 
4. AGENCY COMMISSION 

15/0: 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 2b, 3a. 3b, 3d, 4a. 9d, 5, 6a, 7b, 8. 
Rate Protection: 10c. lie, 12e. 13e, 14e. 15a. 156. 16. 
Basic Rates: 20a. 20b, 21a. 21e. 22a, 22b, 23a, 24b. 

25a, 26, 28a, 28c, 29a, 30, 32a. 33a. 
Contracts: 40a. 41, 42b, 44a, 44b, 45, 46. 47a. 48, 

51a, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 601, 61a, 

62b. 62d. 
Cancellation: 70a. 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Rates shown below are for individual stations within 
this network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 1/1/68-Rec'd 11/29/67. 
8. SPOT ANNOUNCEMENTS 

I min () I min () 
1 x....._ .... 4.70 3.75 260 z 2.65 2.10 
26 L 4.10 3.30 312 x 2.35 1.90 
52 z 3.80 3.05 520 z 2.25 1.75 
104 z 3.50 2.80 780 z .... 2.10 1.70 
156 z 3.25 2.60 1000 L 2.05 1.60 

() 30 see or less. 
8. PROGRAM TIME RATES 

lx 26x 52x I04x I58x 260x 
1 hr 70.60 53.00 35.30 30.60 27.00 23.50 
1/2 hr 35.25 31.80 18.80 16.50 15.30 11.75 
1/4 hr 23.50 21.20 11.75 10.60 10.00 8.25 
10 min.. 17.65 15.90 9.40 8.25 7.35 6.15 
5 min 14.10 12.70 6.45 5.90 5.00 4.40 
Advertiser may purchase 1 or more stations in this 
network, and all schedules are combined for frequency 
discount to earn lowest rate for all stations. 

ALCOA 
Blount County -Map Location J-5 

nee SRDS consumer market map and data at begin- 
ning of the State. 

WEAG 
1957 

Media Code 4 244 0140 4.00 
Blount County Broadcasting Co.. Box 127. Main Rd.. 

Alcoa. Term. 33701. Phone 615-983-0891. 1. 
I. PERSONNEL 

Pres.. Gent & Com'1 Mgr. -Herman Petre. 
9. FACILITIES 

1.000 w. days: 1,970 he. Non -directional. 
Operating schedule: 5:00 am -local sunset weekdays; 
6:00 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a. 3b, 4a, 9d, 5, 60. 8. 
Rate Protection: 10b, 116, 126, 136, 146. 
Basic Rates: 22b, 23a, 246, 26. 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 600, Ola, 61b, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
AdUated with NAS Radio Network. 
Fractional time periods on programs -10 minutes. 
75% of 1/4 -hour rate; 20 minutes, 80% of 1/2 -hour 
rate; 25 minutes, 90% of 1/2 -hour rate; 45 minutes. 
80% of 1 -hour rate.TIME 

RATES 
Rates effective January 1, 1958. 
Rates received March 19. 1958. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 see 

1 ti..._......_.._. 4.00 3.00 52 ti..._ ...... _- 3.25 2.25 
18 ti . 3.75 2.75 100 ti .............. 3.00 2.00 
26 ...... 3.50 2.50 

7. PACKAGE PLANS 
SATURATION RATE PLAN 

100 words maximum, no guaranteed times: 
10 announcements.. 40.00 75 announcements 168.75 
20 announcements.. 75.00 100 announcement/ 200.00 
30 announcements.. 97.50 200 announcements 330.00 
40 announcements.. 110.00 300 announcements 420.00 
50 announcements.. 125 00 

FLASH ANNOUNCEMENTS 
25 words maximum. no guaranteed times: 
30 announcements.. 60.00 90 announcements.. 126.0f 
60 announcements.. 102.00 
Maximum acceptable contract on Saturation Rate and 
Flash Announcements. 30 days. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 40.00 22.50 :.4.00 6.00 
18 ti_._.......... ........ 35.00 21.00 12.90 5.75 
26 ti _.. 32.50 19.50 12.00 5.50 
52 tl..._.._..___.._....-......_... 30.00 18.00 11.10 5.25 
100 ti 27.50 16.50 10.20 5.00 

10. SPECIAL FEATURES 
News Service -AP. News service charge, per week 
40.85. 

ARDMORE 
Giles County -Map Location E-5 

See SRDS consumer market map and data at beginning 
of the State. 

WSLV 
1967 

Media Code 4 244 0180 0.00 
Stateline Broadcasting Company. Inc., Box 96. 500 

Stateline Rd. W., Ardmore, Tenn. 38449. Phone 
615-427-2179. 

I. PERSONNEL 
President -E. D. Hildreth. 
General Manager -Bobby Powell. 

3. FACILITIES 
1000 w. days; 1520 Ice. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% time only. 2% cash discount, payable 16th of 
month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, la, 4a, 5, 6a, 7a. 
Rate Protection: 10a, lia, 12a, 13a, 140, 15b. 
Basic Rates: 206, 21a, 23a, 24c, 25c, 26, 296, 30, 

33d. 
Contracts: 40a. 42e, 44a, 97a, 48a, 51b. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: lob, 70d, 71b. 
Prod. Services. 81, 82. 

TIME RATES 
ER ltec'd 4/4/68. 

7. PACKAGE PLANS 
(Spots to be run in a 30 day period) 

I min 30 seo 20 see 10 see 
1 tl..._.._.._.._.._......_ .............. 1.75 1.50 1.25 1.00 
50 tt..._...... _. ......... _.._.._.._..... 1.50 1.25 1.00 .75 
100+ 1.25 1.00 .75 .50 

MONTHLY ADVERTISING PACKAGE 
25 in 1 min, 44 in 30 sec & 50 in 10 sec. 
119 spots..._.._......_. _.._ 100 

DISCOUNTS 
52 wk -15% 26 wk -10%a 13 wk -5% 
Discounts apply to 100 spots or more per month. 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr IO min 5 min 

1 a. 40.00 22.50 12.50 10.00 8.00 
13 a..._.........._.._.._... 30.00 20.00 11.00 9.20 7.00 
26 x..._......_ 26.50 17.00 9.50 8.60 6.20 
52 a 24.00 15.00 8.50 6.90 5.70 
104 a..._.._.._...... _ 23.10 13.75 8.50 6.40 5.20 
156 a......._....... 22.00 12.25 7.50 5.95 4.50 
260 a 20.90 11.75 7.00 5.60 4.00 
312 L 20.00 11.00 6.25 4.60 3.50 

10. SPECIAL FEATURES 
NEWS AND WEATHER 

5 min newscast, 2 spots open and close..._......_.._... 3 
Weather, 2 spots open and close -.. 2 

ATH ENS (2 AM) 
McMinn County -Map Location H-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLAR 
1946 

Media Codo 4 244 0210 5.00 
Athens Broadcasting Co., Inc., Box 449, 110 A Jack- 

son St., N. E. Athens, Tenn. 37303. Phone 615- 
745-1314. 

I. PERSONNEL 
Vice-Pres., Gen'l & Comm'1 Mgr. -Wm. P. Atkins. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 5 am -10 pm. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 30 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 3d, 9b, 5, 6a. 7b, 8. 
Rate Protection: 106, 11b, 126, 136, 146, 15b. 

Basic Rates: 206, 216, 21e, 22a, 23a, 236. 24e. 256, 
26, 286, 28c, 30, 326, 33d. 

Contracts: 40a, 42a, 44a, 45, 96, 47a, 48, 49, 51e. 
Comb.: Cont. Discounts: 60a, 61e, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated wtth BIBS and KBS. 

TIME RATES 
No. 2 Eft 2/1/68-Rec'd 5/2/68. 

6. SPOT ANNOUNCEMENTS 
Flat 240x 360x 

1 min 3.00 2.50 2.00 
30 sec 1.75 1.50 1.30 () Contract. 

7. PACKAGE PLANS 
PER MO, ROS; I ti 28 ti 91 tl 76+ 
1 mitt 3.00 2.50 2.00 1.50 
30 sec 1.60 1.40 1.20 1.00 
PER WK, ROS: I ti 16 ti 36 ti 50+ 
1 min 2.75 2.00 1.75 1.25 
30 see 1.50 1.25 1.10 1.00 

8. PROGRAM TIME RATES 
5 min 1/4 hr 5 min 1/4 hr 

1 ti 5.75 10.00 6 ti 4.50 7.50 
2 ti 5.50 9.50 7 ti 4.25 7.00 
3 ti. 5.25 9.00 8 ti 4.00 6.50 
4 ti 5.00 8.50 9 ti 3.75 6.00 
5 ti 4.75 8.00 10 ti 3.50 5.50 

WYX I 
1966 

R 'A B 

Media Code 4 244 0280 8.00 
8 J's Broadcasting Co.. Box 645. 14 Decatur Pike 

N. W.. Athens, Tenn. 37303. Phone 615-745-1390. 
STATION'S PROGRAMMING DESCRIPTION 

WYXI: Programmed for adults. 
AIR PERSONALITIES handle all segmenta. 5 min 
news every hour on hour. 15 min summaries at 8 
am, noon, & 5 pm. Local sports when available. 
MUSIC: modern country and western. 2 man news 
department. 2 mobile units. RELIGION: Sun sign - 
on -sign -off. Farm news during noon hour. Person- 
alities available for remote pickups from shopping 
centers, etc. News from wire and local sources. 
Contact Representative for further details. ltec'd 
8/18/67. 

I. PERSONNEL 
General Manager -John P. Frew. 

2. REPRESENTATIVES 
Atlanta -Dora -Clayton Agency, Inc. 

3. FACILITIES 
500 w. 1390 kc. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%; time only. Payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standard apply. 
General: la, 4a. 5. 6s. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 
Basic Rates: 20a. 24a. 
Prod. Services: 82. 

TIME RATES 
Eft Recd 5/31/68. 

6. SPOT ANNOUNCEMENTS 
1 min, flat 2.00 30 sec, flat. 1.70 

WEEKLY DISCOUNTS 
5 ti -5% 20 ti -20% 
10 ii -10% 25 ti -25% 
15 t1-15% 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 
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BUSINESS PUBLICATION RATES AND DATA 
This service includes listings for more than 2,900 business, trade and 
technical publications in the United States, arranged in 170 market 
classifications. Each listing includes publisher's statement of editorial 
purpose, ad rates, contract and copy regulations, mechanical require- 
ments, issuance and closing dates, business analysis of circulation, and 
whether publication is member of ABC, BPA or VAC. 

Published monthly on the 24th. 

CONSUMER MAGAZINE AND 
FARM PUBLICATION RATES AND DATA 
The prime source of media market information for buyers of national 
and regional magazine space. Includes rate and data listings for more 
than 840 consumer magazines and 300 farm publications in the United 
States. Listings include advertising rates, color charges, closing dates, 
mechanical requirements, contract regulations, and circulation data. 
Regional and/or split run availabilities are listed in a special section. 
The farm section also contains SRDS estimates of farm market data 
detailed by states and all counties. 

Published monthly on the 27th. 

DIRECT MAIL LIST RATES AND DATA 
This new SRDS catalog reports on over 14,000 list selections available 
to buyers of lists for direct mail use. One volume contains three 
separate sections for business lists, consumers lists and farm lists. 
All are classified by market covered. Each arranged in a uniform 
listing format. Includes explanation page, glossary of terms, broker 
and compiler sections. Interim bulletin service between editions. 

Published semi-annually, January -July 

NETWORK RATES AND DATA 
Contains listings of radio and television network rates and data for 
the United States and Canada. Offers current TV information on network 
stations in metropolitan areas and network affiliations in other markets: 
basic required groups and basic optional groups, discounts, production 
facilities and services and closing times. Also, offers current AM infor- 
mation on network rates and network stations in metropolitan areas. 

Published in pocket-size monthly on the 10th. 

NEWSPAPER CIRCULATION ANALYSIS 
The primary reference for newspaper circulation data in two basic 
analyses . . . geographic, county-by-county/metro area analysis - 
with degree of penetration by county and metro area . individual 
ABC newspaper analysis - circulation by city zone, county and metro 
area. Contains ranking tables for daily newspapers by market area, 
city zone and total circulation. NCA is included in a subscription to 
Newspaper Rates and Data. It is available separately for $10.00. 

Published annually in August. 

NEWSPAPER RATES AND DATA 
Lists over 2,000 daily and Sunday newspapers in the United States 
and its possessions . . . plus general and comic supplements, ABC 
Religious and Negro newspaper listings. Indicates papers accepting 
ROP color advertising, space spot advertising, spectacolor and insert 
preprints. Offers special sections containing listings of city, suburban 
and community newspapers and weekly services - not qualified for 
regular listing. Shows line rates, closing times, mechanical require- 
ments, circulation, and the like, for each paper. Also contains SRDS 
market data estimates for states, counties, and metropolitan areas 
plus state maps. Subscription includes Newspaper Circulation Analysis 
issued in August. 

Published monthly on the 12th. 

SPOT RADIO RATES AND DATA 
The rate and data source book for all buyers of spot radio, lists ap- 
proximately 5,000 AM radio stations and all FM radio stations. Radio 
city and station call letters. Each station listing gives buyer information 
about rates, special features, closing times, facilities, commissions, partic- 
ipating programs, and station representatives. Each issue also contains 
lists of stations offering Negro, foreign language and farm program- 
ming; regional and state networks; SRDS market data estimates for 
states, counties, and metropolitan areas plus state maps. 

Published monthly on the 1st. 

SPOT TELEVISION RATES AND DATA 
The only regular and reliable publication serving buyers of TV time. 
Provides complete listings of rates and data for all TV stations in the 
United States, by state, city and call letters. Each station listing gives 
buyer information about rates, special features, closing times, facilities, 
commissions, participating programs, ID specifications, and station rep- 
resentatives. Stations regularly scheduling farm programs are listed 
geographically. Each issue also contains ARB circulation data, color 
TV station facilities, SRDS market data estimates for states, counties, 
and metropolitan areas plus state maps. 

Published monthly on the 15th. 

TRANSIT ADVERTISING RATES AND DATA 
More than 500 transit markets listed in this service. Market information 
includes number of cards required for full showing, rates, circulations, 
population of area served, communities served, local restrictions, and 
national representatives. 

Published quarterly. 

WEEKLY NEWSPAPER RATES AND DATA 
Catalog now in three sections. Section I: ABC, CAC, VAC audited 
U. S. Weeklies, U.S. Religious Weeklies. Section II: Non -audited Weeklies 
filing circulation on SRDS Sworn Statement form. Section III: Shopping 
Guides audited by CAC or VAC and filing circulation on SRDS Sworn 
Statement form. Listees in Sections II and Ill must meet specified 
SRDS qualifications. 

Published in March and September. 

CANADIAN ADVERTISING RATES AND DATA 
This service consolidates in one publication all the information about 
rates, mechanical specifications, closing times, special features and other 
essential buying help for Canadian media. This includes radio and TV 
stations and networks, daily and weekend newspapers, business pub- 
lications, consumer magazines, farm publications, and transportation 
advertising. Published by Maclean -Hunter, Toronto, Canada in collabora- 
tion with SRDS. 

Published monthly on the 1st. 

MEDIA/SCOPE 
The monthly magazine serving those in the media -buying function. 
Advertising agency personnel and people in advertiser -companies who 
buy or influence the buying of media. Orders must show name and title of individual, company name and nature of business. Publisher 
reserves right to refuse non -qualified subscriptions. 

MEDIOS PUBLICITARIOS MEXICANOS 
Lists advertising rates and other data on more than 600 Mexican 
newspapers, magazines, business papers, radio and TV stations. Pub- 
lished in Spanish, complete glossary permits easy use by anyone unfamiliar with Spanish language. Contains market maps, monetary conversion tables, lists of representatives. 

Published quarterly. 
(See page 3 for prices) 

Circulation 
Manager 

g Data Service, Inc- 

a Rate Illinois 60076 

Standar Skokie, 

5201 Old Orchard 583-1333 

G2213-8/8 

802 Spot Rodio Stations November 1, 1968 



BOLIVAR 
Hardeman County -Map Location B-5 

See BEDS consumer market map and data at begin- 
ning of the State. 

WBOL 
1962 

Media Code 4 244 0350 9.00 
Savannah Broadcasting Service, Inc., Box 191, Fair- 

ground Extended, Bolivar, Tenn. 38008. Phone 658- 
5400. 

I. PERSONNEL 
Vice-Pres. & Gen'1 Mgr. -Neal B. Bunn. 
Sta. & Sales Mgr. -Ralph D. (Bonney. 

2. REPRESENTATIVES 
Southeast and Southwest. Memphis, Atlanta and 

Dallas -C. K. Beaver & Associate', Inc. 
3. FACILITIES 

250 w.; 1,560 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
None, all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3d, 9a, 4d. 5, 6a. 7b. 8. 
Rate Protection: 10a. 11a, 12a, 13a, 14a, 156. 
Basic Ratee: 20a, 21c, 22b. 24b, 250. 26, 28b, 28e. 

29a. 33c. 
Contracts: 40a. 42b, 42d, 44a, 44b. 47e. 48, 49. 51c. 
Comb.; Cont. Discounts: 60a. 60f. 601. 61a, 62b. 
Cancellation: 70a. 70e. 71s. 72, 73b. 
Prod. Services: 82. 
Affiliated with KISS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 22, 1962. 
Rates received October 22. 1962. 

6. SPOT ANNOUNCEMENTS 
1 min. 1 min. 
or less or leu 

1 time ___._.__ 2.00 104 times..._........._ 1.60 
13 times 1.95 156 times_....__._ 1.50 
26 times 1.90 208 times 1.65 
39 times 1.85 260 times 1.35 
52 times 1.80 312 times..._...__..._ 1.25 
78 times 1.75 

7. PACKAGE PLANS 
SPECIAL PROMOTION PACKAGES 

60 spots per mo (regular advertisers) ea............ 1.00 
50 spots per mo (regular advertisers) ea 1.05 
2 or more spots daily per yr, ea._........_......_. 1.00 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 ti me 35.00 20.00 7.50 4.50 
13 times 32.00 17.50 7.15 8.50 
26 times 28.50 15.00 6.80 8.25 
30 times 24.50 12.50 6.65 2.95 
52 times._.._......_ 20.00 11.00 6.30 2.65 
7S times 5.90 2.75 

1n4 times 5.50 2.65 
158 times_. 5.10 2.55 
700 times 4.75 2.45 
260 times 4.85 2.35 
312 times. 4.00 2.25 

BRISTOL (1 AM; i FM / 
Va. -Washington County -Map Location M-3 
Tenn. -Sullivan County -Map Location M-3 

nee SRDS consumer market map and data at begin- 
ning of the State. 

WCYB 
1946 

CITY OF LICENSE 

BRISTOL, VA. 

JAMES SAYERS COMPANY, INC. 

Southern Representative 

R A B 

Media Code 4 248 0675 0.00 
(This is a duplicate of the listing appearing under 
Bristol. Va.) 
Appalachian Broadcasting Corporation. Box 1009, 

Reynolds Arcade Bldg.. Bristol, Va. 24201. Phone 
703-669-4181. TWX 703-669-4313; Bristol. Tema. 
37261 Box 603. 
STATION'S PROGRAMMING DESCRIPTION 

WCYB: Programmed for mass adult audience. 
Personalities handle all segments. MUSIC: current 
hest selling middle-of-the-road albums and singles, 
standards. NEWS: 6 newsmen. 5 min network news 
on hour. 5 min local and regional news on half hour. 
Dally 15 min local newscast at 5 pm, stock market 
report at 4:45 pm, farm market report at 12:15 pm. 
Loral employment information 3 times daily. Local 
public affairs 
SPORTS: university ty 

interviews 
football, 

feature 
14 

5:30 
NASCAR races, 

Indinnapolta 500 race. Local fishing program M.P. 
5:95 pot and Sat, 7:15 am, 5 min M-Thurs, expanded 
to 15 min Fri and Sat. 3-1/2 min sportscast every 
hour on weekends. Remotes for openings, fairs, spe- 
cial events. Contact Representative for further de- 
tails. Recd 5/17/68. 

1. PERSONNEL 
Pres. & Gen'l Mgr. -Robert II. Smith. 
Vice-Pres. & Sales Mgr. -J. Fey Rogers. 
Operations Manager -Ed Spiegel. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Regional -The James S. Ayers Company. 

3. FA^'LITIES 
10.000 w. days: 690 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0, All bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4a, 5, 7b. 
Rate Protection: 10a, lia. 12a. 13a. 14a, 15a. 
Basic Rates: 20a, 21b, 21d, 22a. 22b, 23a, 24b. 26. 

28a. 30. 
Contracts: 40a. 41, 44b. 45. 48. 47a. 51a. 
Comb.: Cont. Discounts: 60b. 60f, 60i, 61a. 62d. 
Cancellation: 70a. 70e, 71a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective July 1, 1952. (Card No. 4.) 

Card received June 25. 1952,, 

Revisions reed May 6, 1957,. 
6. SPOT ANNOUNCEMENTS 

Ix I3x 26x 52x 104x 156x 260x 
1 min 9.00 8.50 8.00 7.50 7.00 6.50 5.75 

7. PACKAGE PLANS 
WEEKLY SATURATION RATES 

(Run -of -schedule) 
1 minute: 1 wk. 18 wks. 26 wks. 39 wks. 52 wks. 
10 per week 7.00 6.65 6.30 5.95 8.66 
15 per week 6.50 6.23 5.85 5.52 5.20 
20 per week 6.00 5.70 5.40 5.10 4.80 
30 -second announcements -75% of 1 -minute rate. 
10 -second announcements -50% of 1 -miaute rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 mIn 

1 x 90 54 36 27 18 
DISCOUNTS 

13x- 5% 52x- 15% 156x-25% 
26x-10% 104x-20% 260x-30% 

10. SPECIAL FEATURES 
News and Weather report programs. 
Service Fee: 2.00 commissionable. 

(D) 

WFHG 
1946 

CITY OF LICENSE 

BRISTOL, VA. 
Media Code 4 246 0750 1.00 
(This L a duplicate of the listing appearing under 
Bristol, Va.) 
Bristol Broadcasting Co., Box 799, Valley Dr., Bris- 

tol. Va. 24201. Phone 703-669-8112. 
I. PERSONNEL 

General Manager -W. L. Nininger. 
Commercial Manager -Jack Martin. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
5.000 w. days, 1,000 w. nights: 980 kc. 

Directional -night only. 
4. AGENCY COMMISSION 

15% nn time only: no rash discount. 
5. GENERAL ADVERTISING See coded reputations 

General: 4a. 
Rate Protection: 15b. 
Basic Rates: 28a, 32a. 
Contracts: 95. 
Comb.; Cont. Discounts: 60a. 
Affiliated with MSS Radio Network. 

TIME RATES 
Rates effective August 1. 1964. 

Class AA -6:00-9:00 am and 4:00-7:00 pm Mon thru 
Sat. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

20/30 
1 min sec ID's 

1 ti ..... 10.00 8.00 5.00 
52 ti ........... 9.00 7.20 4.50 
104 tt._.._...._..__._.._...._........- 8.00 6.40 4.00 
156 ti -..._.. 7.50 6.00 3.75 
260 ti 7.00 5.60 3.50 
312 tl.-......_..._ ...................__._..__ 6.50 5.20 3.25 
520 ti. ._____.._.........._........_ 6.00 4.80 3.00 

_CLASS A- 
1 ti._..__._......_.._. 8.00 6.40 4.00 
52 tl......._ 7.50 6.00 3.75 
104 ti._.._ ._._.. . 7.00 5.60 3.50 
156 ti._ __...._..._._ 6.50 5.20 8.25 
260 tl.__........._._ _...____.._... 6.00 4.80 3.00 
312 tl._...._.._.._._._._ .._._... 5.50 4.40 2.75 
520 ti 5.00 4.00 2.50 

7. PACKAGE PLANS 
SATURATION PACKAGES 

CLASS AA -1 min- 20/30 see -ID's- 
ea tot ea tot ea tot 

12 ti 7.50 90.00 6.00 72.00 8.75 45.00 
18 ti._......_ 7.00 126.00 5.60 100.80 3.50 63.00 
24 11.._._ 6.50 156.00 5.20 124.80 3.25 78.00 
30 ti 6.00 180.00 4.80 144.00 8.00 90.00 

CLASS A 
12 ti....._.._ 6.50 78.00 5.20 62.40 3.25 39.00 
18 ti 6.00 108.00 4.80 86.40 3.00 54.00 
24 ti....._._ 5.50 132.00 4.40 105.60 2.75 66.00 
30 ti....._.._ 5.00 150.00 4.00 120.00 2.50 75.00 

(D) 

WJCW 
JOHNSON CITY 

City of license Johnson City. Tenn. 
Bristol OMce-1233 Indian Hill Dr., Bristol, Tenn. 

Phone 926-829-34. 
See listing under Johnson City. Tenn. 

WKYE 
1962 

CITY OF LICENSE 
BRISTOL, VA. 

Media Code 4 248 0825 1.00 
(This is a duplicate of the listing appearing under 

Bristol. Va. 24201. Phone 815-869-1550. 
Radio Station WKYE, Box 706. 1009 W. State St., 

Dickey Bldg., Bristol. Va. Phone 615-669-1550. 
I. PERSONNEL 

Owner & Geni Mgr. -Charles J. McGuire. 
2. REPRESENTATIVES 

Hal Walton & Company. Inc. 
3. FACILITIES 

1.000 w. days: 1550 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
l '3 y time only nn cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a. 
Contracts: 40a. 45. 96. 
Contracta not transferable. 

TIME RATES 
Rates effective August 15, 1982. 
Rates received August 3, 1982. 

6. SPOT ANNOUNCEMENTS 
I minore 5.00 S/10 seconda ................. 2.50 
20/30 seconds 3.75 

7. PACKAGE PLANS 
(1 minute) 

Per week: Each Each 
5 times 4.50 20 times 3.75 

10 times 4.25 30 times 3.00 
15 times 4.00 

Discounts 
4-12 weeks 5% 26 or more weeks___ 15% 

13-25 weeks 10% 
20/30 seconds -75% of applicable 1 -minute rate. 
8/10 seconds -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
t hour 50, 00 1/4 hr..._....__..____ 20.00 

1/2 hour 30.00 5 minutes. 10.00 
Programs and announcements may not be combined to 
earn discounts. 

(D) 

WOPI WOPI-FM 
1929 1948 

BRISTOL, TENN. 

Media Code 4 244 0700 5.00 
Tri -Cities Broadcasting Co.. 1234 W. State St., 

Bristol. Tenn. 37620. Phone 615-764-5131. 
I. PERSONNEL 

President -E. O. Roden. 
General Manager -Thomas S. Mikell. 
Sales Manager -John C. Thomas. 

2. REPRESENTATIVES 
Burn -Smith Company. Inc. 
Southeast -David Carpenter & Co. 

3. FACILITIES 
1,000 w. days, 250 w. nights, 1490 kc. 

Non -directional. 
Operating schedule: 5:00 am -12:10 am Mon thru Sat: 
8:00 am -midnight Sun. EST. 
FM FACILITIES 
ERP 9.700 w.; 96.9 me. 
Antenna ht.: 302 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See snded regulations 
General: la, 2a. 3a, 4a, 4d, 5, 8a, 7b. 8. 
Rate Protection: 10a, Ila. 12a, 13a, 14a. 
Basic Rates: 20a. 22a. 22b, 23a, 24b, 25a, 26. 28a, 

29a. 
Contracta: 40a. 45. 46, 97a. 
Comb.: Cont. Discounts: 80b. 60k. 81a, 82e. 
Cancellation: 70a, 70c. 71a. 73a. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective July 1. 1958. (Card No. 20.) 

Card received June 6, 1958. 

6. SPOT ANNOUNCEM 
1 

3NTS/P OG 
1/4 

10AM RATES 

hr. hr. hr. min. min. (a) 
1 time...._ 42.00 25.00 17.00 13.00 10.00 5.00 

13 times.... 38.00 22.00 15.00 12.00 9.00 4.75 
26 times.... 34.00 19.00 13.00 11.00 8.00 4.50 
52 times.... 31.00 17.00 11.00 10.00 7.00 4.15 

104 times._. 28.00 15.00 10.00 9.00 6.00 4.00 
156 times.._ 25.00 13.00 9.00 8.00 5.50 8.75 
280 times.... 22.00 12.00 8.00 7.00 5.00 3.50 () Announcements -minute or station break. 
8.10 second "quickie" announcements (minimum 10 
weekly) -50% of earned frequency minute rate. 

7. PACKAGE PLANS 
SPECIAL ANNOUNCEMENT PACKAGE RATES 

(Fixed position. 1-5 weeks) 
Per week: Each Total 

10 spots 
15 spots..__ _.._. 3.75 56.25 

3.50 70.00 
25 spots 3.25 81.25 

Additional discounts for continuous broadcast on 

aan pweeksge 
rates: 

5% 
13-25 weeks 10% 
26-51 weeks 15% 

52 weeks 2a% 
(D) 

BROWNSVILLE (1 AM; 1 FM) 
Haywood County -Map Location B-5 

See ARDS consumer market map and data at begin- 
ning of the State. 

WBHT 
1963 

Media Code 4 244 0770 8.00 
Roy Davis. dha Brownsville Broadcasting Co.. Box 

198. 100 S. Washington. Brownsville, Tenn. 38012. 
Phone 772-1730. 

1. PERSONNEL 
General Manager-Rov Davis. 
Sales Manager -Harold Burroughs. 

3. FACILITIES 
250 w.: 1520 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2h. 3a, 3h. 3d. 4a, 5, 6a. 
Rate Protection: 10a. 14a. 15h. 
Basic Rates: 20h. 21a, 21b, 21d. 22a, 22b. 23a, 23b, 
24a. 24h. 24e. 25a, 26. 28h. 28e. 29b, 30, 33a. 
Contracts: 40a, 41, 92b, 92d, 44a, 44b, 45, 46. 47a. 

48. 5Ia. 51b. 51e. 
Comb.: Cont. Discounts: 80d. 801. 61a, 61b, 62d. 
Cancellation: 70e. 71h. 72. 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective October 1, 1963. (Card No. 1.) 

Card received April 20, 1964. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti 3.00 158 ti _.._._...._. 2.25 
13 ti 2.85 208 ti ......._...._.._ 1.95 
28 ti 2.70 260 ti.._.........._._........ 1.80 
52 ti 2.55 312 ti - 1.65 
104 ti 2.50 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr IO min 5 min 

1 x 30 18 12 9 6 

TENNESSEE 

W B H T -FM 
1965 

Media Code 4 244 0771 6.00 
Brownsville Broadcasting Co.. Box 198, Brownsville, 

Tenn. 38012. Phone 772-1730. 
I. PERSONNEL 

Owner, General Manager -Roy Davis. 
Sales Manager -Bob Davis. 

3. FACILITIES 
ERP 3,000 w.; 95.3 mc. 
Operating schedule. 5:00 am -10.00 Dm. CST, 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a, 2b, la. 3b, 3d. 4a, 5, 6a. 
Rate Protection: 10a. 14a. 15b. 
Basle Ratee: 20b, 211), 21d, 22a, 22b. 23a, 23b, 24a. 

24b, 24c, 25a. 26, 28b. 28c, 291). 30, 33a. 
Contracts: 40a, 41, 42b, 42d. 44a, 44b, 45, 46, 47a, 

48. 51a. 51b, 51e. 
Comb.; Cont. Discounts: 60d. 60i, 131a, 61b, 62d. 
Cancellation: 70e, 71b, 72, 73a. 73b. 
Prod. Services: 80. 81, 82. 
FM programmed separately from AM. 

TIME RATES 
Rates effective -. 

Rates received October 11. 1965. 
6. SPOT ANNOUNCEMENTS 

1 min spot attnouncemenu, 2.00 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr IO min 5 mitt 
1 x 30 18 12 9 0 

CAMDEN 
Benton County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State 

WFWL 
1956 

Media Code 4 244 0840 9.00 
Camden Broadcasting Co., Inc., Box 178. Hwy. 70 

East, Camden, Tenn. 38320. Phone 584-7570. 
I. PERSONNEL 

President -Michael R. Freeland. 
General Manager -Ron Lane. 
Program Director -Adrienne Cole. 

3. FACILITIES 
250 w. days; 1220 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 4a, 6a, 8. 
Basic Rates: 22b. 23a. 
Contracts: 46. 47a. 
Cancellation: 71b, 73a. 
Adulated with MRS and NAS Radio Networks. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received July 13, 1959. 

6. SPOT ANNOUNCEM ENNTS/PROGRAM RA1 
2 1/4 10TES 

hr. hr. hr. min. min. Ann. 
1 time 46.00 25.30 15.80 11.80 7.50 4.95 

13 times 41.40 23.00 12.85 10.65 8.90 3.95 
26 times 39.10 21.30 11.80 10.05 6.30 3.45 
52 times 34.50 19.00 10.85 8.90 5.75 8.15 

104 times 32.20 17.55 9.80 8.05 5.20 2.90 
156 times 29.90 16.40 8.90 7.50 4.90 2.60 
260 times 27.60 15.25 8.05 6.90 4.05 2.30 
312 times 25.30 13.80 7.50 6.30 3.75 2.00 
365 times._ 23.00 12.85 6.60 5.75 3.45 1.75 

CARTHAGE 
Smith County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WRKM 
1959 

R A B 

Media Cede 4 244 0910 0.00 
Carthage Broadcasting Co.. Box 179, Carthage. Tenn. 

37030. Phone 970 and 989. 

I. PERSONNEL 
Pres. & Gen'I Mgr. -Reggie L. Honey. 
Commercial Manager -Sidney L. Martin. 

8. FACILITIES 
500 w. days; 1350 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% time only; 10th of following month. 

5. GENERAL RATE POLICY 
Affiliated with Keystone Broadcasting System. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective June 1. 1959. 
Rates received May 16, 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES1 
1/4 

hr. hr. hr. hr. min. min. 
1 time...... 80.00 24.00 18.00 11.00 6.00 8.00 

18 times._ 28.50 22.80 17.00 11.00 5.70 185 
26 times._ 27.00 21.60 16.00 10.50 5.40 170 
39 times._ 25.50 20.40 15.00 10.00 5.10 2.85 
52 times._ 24.00 19.20 14.00 9.50 4.80 8.40 
78 times._ 22.50 18.00 13.50 9.00 4.50 2.25 

104 time.... 21.00 16.80 12.00 8.00 4.20 2.10 
156 times._ 19.50 15.60 11.00 7.50 8.90 1.95 
280 times.... 18.00 14.00 10.00 7.00 8.70 1.80 
312 times.._ 16.50 18.20 9.00 6.00 3.00 1.65 
624 times._. 15.00 12.00 8.00 5.15 2.75 1.50 
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TENNESSEE 

CENTERVILLE 
Hickman County -Map Location E-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHLP 
1956 

Media Code 4 244 0980 3.00 
Trans -Aire Broadcasting Corp., Highway 50, Center- 

ville. Tenn. 37402. 
I. PERSONNEL 

Pres. & Gen'i Mgr. -David Price. 
2. REPRESENTATIVES 

C. K. Beaver & Associates, Inc. 
S. FACILITIES 

1.000 w. days: 1570 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
All rates net to station. 

5. GENERAL ADVERTISING See sded regulations 
Contracts: 45. 
Alcoholic beverage advertising: beer only. 
Programs shall have priority over announcements. 
Affiliated with NAS Radio Network. 

TIME RATES 
ER Rec'd 3/6/67. 

8. SPOT ANNOUNCEMENTS 
ti I3 ti 26 t1 SF ti 78t 

1 min 1.50 1.30 1.20 1.10 1.00 
30 sec -2/3 of min 

7. PACKAGE PLANS 
TNT pkg, per mo _.._....._..._._..__ 180.00 
1/2 TNT pkg, per mo _. ._._ 100.00 

M. PROGRAM TIME RATES 
I hr 1/2 1w 1/41w tO min 8 min 

1 z 20.00 10.00 5.00 4.00 2.25 

CHATTANOOGA (8 AM; 4 FM) 

(including Lookout Mountain, Tenn., and 
Rossville, Ga.) 
Hamilton County -Map Location H-5 
Roasrille, Ga., Walker County -Map Location M-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station , audience delivered. etc. with- 
in the area. 

WAPO 
1934 

CHATTANOOGA 

Subscriber to the NAB Radio Code 
Media Code 4 244 1050 4.00 
Martin Theatres of Ga.. Inc., Box 1150, Chattanooga. 

Tenn. 37401. Phone 615-286-8141. 
1. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Reeve Owen. 
Station Manager -Ernie reagent. 
Commercial Manager -Rome Benedict. 

2. REPRESENTATIVES 
Gill -Pena. Inc. 
Southeast -R. S. Crane Company. Inc. 

9. FACILITIES 
5,000 w. days, 1,000 w. nights; 1150 ke. 

Directional -night only. 
Operating schedule: 6 am -midnight EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 2b. 3a, 3d. 4a, 4d, 5, 6s, 7b, 8. 
Rate Protection: 10c, 11c, 12c, 13c, 14e. 16. 
Basic Rates: 20b, 21a, 23a, 24c, 2813. 28e, 33e. 
Contracts: 40a, 41. 42a, 43, 44a, 45, 46, 47e, 48. 

50, 51a. 
Comb.; Cont. Discounts: 60a, 60e, 601, 61a, 62a, 62d. 
Cancellation: 70a, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
No. 8 ER 1/1/67-Rec'd 1/9/67. 

B. SPOT ANNOUNCEMENTS 
(Specified tim;) 

26x 
1 min._ ___..._._.._.._._ 8.00 7.50 
30 ..... 6.50 6.25 
10 sec._.____.._.____....._ 3.25 3.15 

156x 260x 
1 m!n_._._._..._..._.._.._..-. 6.00 5.50 
30 sec....._ _.._..__-.._._... 5.00 4.50 
10 sec....._ __.._...._......_.._... 2.50 2.25 

52x 1042 
7.00 6.50 
6.00 5.50 
9.00 2.75 
520x 1040x 
4.50 4.00 
3.50 9.00 
1.75 1.50 

7. PACKAGE PLANS 
ROS ANNOUNCEMENT PACKAGES 

(Within 7 days) 
1 MINUTE 
6ti 12t1 24tI 36tí 42tí 

1 wk. ___.-_.._... 6.00 5.50 5.00 4.50 4.00 
4 wk.._.._.....-_._._.... 5.50 5.00 4.50 4.00 3.50 

30 SECONDS 
1 wk._.._..___.__ 5.00 4.50 4.00 3.50 8.25 
4 wk. ......_.._......_.._... 4.00 3.75 3.50 3.25 3.00 
10 -second spots (minimum 50 per week), each 1.50. 

8. PROGRAM TIME RATES 
Ix lax 

1 hr -.__. 75 70 
1/2 hr._._...._._..._... 45 40 
1/4 hr....._...._ _.._... 33 32 
10 min. ..... ________ 23 22 
5 mia _..-_..-. 15 14 

WDEF WDEF-FM 
1941 1961 

CHATTANOOGA 

Subseriber to the NAB Radio Cede 
Media Code 4 244 1120 5.00 
Roy H. Park Broadcasting of Tennessee. Inc., 3300 

Broad St., Chattanooga, Teno. 37402. Phone 615- 
267-3393. 
STATION'S PROGRAMMING DESCRIPTION 

WDEF: Programmed for adults. 
Entertainment, 5-6 am. air personality, country and 
western music. 6-10 am, air personalities, standard, 
popular music, telphone and live interviewe, mobile 
traffic reports. Air personalities, 10 am -3 pm, stand- 
ard, popular music, audience participation features. 
food marketing reports. Entertainment, 3-7 pm, air 
personalities, standard, popular music, telephone 
questions and answers, mobile traffic reports, network 
news features, business news, sports scores. 7-8 pm, 
sports news, weather, religious. Music. 8 pm -12 M. 
air personalities, standard, popular music, discussions. 
forums. Sat. Sun, network and local air personalities. 
NEWS: local 5 min at :25 and :55, network on 
hour. 6 man news staff, 3 mobile units. SPORTS: 
live college football, basketball. Contact Representa- 
tive for further details. Reed 8/11/67. 

1. PERSONNEL 
President -Roy H. Park. 
Executive Vice -Pier. -Ken Flenniken. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5.000 w.; 1370 he. Directional night only. 
Operating schedule: 5 am -midnight daily. EST. 
FM FACILITIES 
ERP 100,000 w.; 92.3 me. 
Operating schedule: 5 am -midnight daily. EST. 
Antenna ht.: 895 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 2b, 3e, 3b, 3c, 3d, 4e. 4d, 5, 7b, 8. 
Rate Protection: 10b, 11b, 13b, 14b. 
Basic Rates: 20a, 20b, 21a, 21b, 21c, 21d, 22b, 23b, 

24a, 24b, 24c, 25a, 28c, 29a, 30. 33d. 
Contracts: 40e, 41, 42a, 43, 44a, 44b, 45 46, 47e. 48. 
Comb.; Cont. Discounts: 60g. 61b. 
Cancellation: 70a, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 10 ER 10/1/66-Ree'd 8/19/66 

AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Fri 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 
1 MINUTE 

Per spot, 20 Per spot. flat () 52 wk advertisers. 
30/20 sec -75% of 1 -minute rates. 
10 sec (when available) -50% of 1 -minute rates. 
NOTE: Maximum number 6:00-10:00 am is one spot 
daily, Mon tern Sat, rotating. -Clam AA - 

30/20 
1 min see 

1 ti 20.00 15.00 
52 t1.__..__ 19.00 14.25 
104 ti.___. 18.00 13.50 
153 tL_..._. 17.00 12.65 
260 ti..._._ 15.00 11.25 
912 ..... 14.00 10.50 
520 ti..._ 13.00 9.75 

7. PACKAGE PLANS 
CLASS AA 

ID's 
10.00 

9.50 
9.00 
8.50 
7.50 
7.00 
6.50 

-Claus A 
30/20 

1 min see 
17.00 12.65 
16.00 12.00 
15.00 11.25 
14.00 10.50 
13.00 9.75 
12.00 9.00 
10.00 7.50 

ID'. 
8.50 
8.00 
7.50 
7.00 
6.50 
6.00 
5.00 

1 min 30/20 ID's 
6 ti _..._.... 15.00 11.25 7.50 
12 ti._........_.._........_..__._ _..._.._... 14.00 10.50 7.00 
18 ti....._ .............._.._...._. _........_.._... 13.00 9.75 6.50 

12.00 9.00 6.00 24 ti 
CLASS A 

6 ti ....... _.._...... __........... _..._...._ 12.00 9.00 6.00 
12 tl._.._...._..._..._........_........_...._ 11.00 0.00 5.50 
18 tl..._...._........ ..._..... _._...... _....-_ 10.50 7.75 5.25 
24 ti._ _...___ 10.00 7.50 5.00 
30 ti._. ....... _.._...._.._...._ _________ 9.00 6.75 4.50 
50 ti 8.00 6.00 4.00 
Maximum scheduling on Wed, Thur or Fri 25% of 
total package. 
Al' announcements are combinable -26 week protec- 
tion for continuing advertisers. 

SPECIAL COMBINATION PACKAGE 
6 spots Mon thru Sat 6-10 am. 
5 spots Mon thru Fri 3-7 pm. 
5 sDote Mon thru Fri 10 am -3 pm. 
5 spots Sat 10 am -6 pm. 
4 spots Sun acon -7 pm. 
25 1 -minute spots per wt.._.._.._..._..........__..._... 275 
30/20 see -75% of 1 -minute ratas. 

8. PROGRAM TIME RATES Ihr 1/2hr1/4 he 
1 ti _._... ._.___ 70.00 50.00 35.00 
52 ti _.._.._.- 87.50 47.50 33.00 
104 ti...__._._._ 65.00 45.00 31.00 
260 ti ______. 60.00 40.00 30.00 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

Class Class 
AA A 

1 ti -_.._._......._......_._.._.-_.._._..__ 25.00 22.00 
52 ti ............._.- .._._-.___.. 23.00 20.00 
104 tl..._._._....._.._.._.._.. ._._._.._._... 22.00 19.00 
260 ti._.._....___-_.._.__.._._..___._._.... 20.00 17.00 

WDOD WDOD-FM 
1925 1959 

CHATTANOOGA 
Media Code 4 244 1190 8.00 
Cy N. Bahakel Broadcasting Stations. Box 4232, 

Chattanooga, Tenn. 37405. Phone 615-266-5117. 
I. PERSONNEL 

President -Cy N. Bahakel. 
General Manager -Robert Powers. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

26x 82x 260x 3. FACILITIES 
65 60 50 5,000 w. 1310 ke. Directional -night only. 
98 35 33 Operating schedule: 24 hours daily. EST. 
31 30 20 FM -ESP 19.000 w.; 96.5 mc. Stereo. 
21 20 15 Operating schedule: 5:00 am -midnight. EST. 
13 12 10 Antenna ht.: 1.010 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time. 

5, GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 4a, 4d. 5. 8a, 7b. 8. 
Basic Rates: 22a. 22b, 23a, 24a, 24b, 28a. 29a. 
Contracts: 45. 46. 47a. 
Comb.: Cont. Discounts: 60b, 60e, 80k. 61a. 61b, 62b, 

62e. 
Cancellation: 70a, 70c, 71a. 73a. 
Affiliated with American FM Network. -Day and Evening - 
Length of commercial copy: Program, News 

5 minutes _...._.._.._... 1:45 min. 1:20 min. 
15 minutes. 2:40 min. 2:30 min. 
30 minutes._.._.._..._............_ 4 :00 min. 
60 minutes._.._.........-----_-- 6:00 min. 

TIME RATES 
Eft 10/1/61-Rec'd 9/12/61. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 260x 312x 

1 min 12.15 10.80 9.45 8.10 7.20 6.75 6.30 
30 sea.._ 8.50 7.55 8.60 5.70 5.00 4.75 4.40 
10 sec..._ 6.10 5.40 4.75 4.05 3.60 3.35 3.15 

7. PACKAGE PLANS 
MULTI -SATURATION PLAN 

PER W K : 5 ti 10 ti 15 t1 20 ti 
1 min 8.10 5.85 5.40 5.15 
30 sec 5.65 4.10 3.75 3.65 
10 sec..._.._.........._ 4.05 2.90 2.70 2.60 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 z. 81.00 48.50 32.40 24.30 18.20 
26 z 77.00 46.20 30.75 23.10 15.40 
52 x..._ 73.00 43.75 29.10 21.90 14.60 
104 z..._. ..... ___ ....... 69.00 41.30 27.50 20.65 13.75 
158 z 65.00 38.90 25.90 19.45 12.95 
208 z 6i.00 36.50 24.30 18.25 12.15 
260 x 57.00 34.00 22.70 17.00 11.35 
312 x 53.00 31.50 21.10 15.80 10.50 
520 z 49.00 29.10 19.40 14.50 9.75 

WDXB 
1947 

CHATTANOOGA 

Media Code 4 244 1260 9.00 
WDXB Broadcasting Co., Chattanooga, Tenn. 37402. 

Phone 615-266-1114. 

STATION'S PROGRAMMING DESCRIPTION 
WDXB: Programmed for adulte and young adulte. 
AIR PERSONALITIES handle ail segments. 5-9 am 
standard, popular music, traffic reporta, weather. 9 

19 am -noon standard, poputer music, auatence participa- 
tion feature, home and garden report. Noon -3 pm 

MORE PEOPLE LISTEN 

TO WFLI THAN TO THE 

NEXT TWO CHATTANOOGA 

STATIONS COMBINED! 

o ' 
rte f s.o, 

~',\; á 
",, eChbti- fled' 

f 

...,. o, 

.co "a 4 ' 

72-7' 

The- 1968 Circulation Pulse shows 
WFLI overwhelming other stations: 

Net Wkly. 
Counties People o/0 of 
Covered Reached WFLI 

WFH 23 189,900 1000/o 
Station B 9 106,500 56 
Station C 11 68,100 36 
Station D 4 38,400 20 
WFLI's 50,000 watts blankets all of the 
Chattanooga market - inside and outside! 
WFLI is a powerful salesman for your product) 

Another 
Blue Chip Station 
Chattanooga, Tenn. 

Edward Petry & Co., Inc. 

Interviewing Conducted In 1967 

standard, popular music, symphony information fea- 
ture, weather. 3-6 pm standard, popular muele, mo- bile traffic reporta, weather. 8 pm -12M standard, 
popular music, weather. Sat and Sun editorials en- 
tertainment features, public affaira information. edu- 
cational program, standard, popular music, weather, 
traffic reports. NEWS: 5 min at :55, headlines every 
10 min. SPORTS: M -F, 3:25 pm, 4:25 pm, 5:25 
pm & 6:25 pm, 5 min, professional baseball end foot- ball, local high school football and basketbalL Per- 
sonalities available for remote broadcasts, store open- 
ings, shopping centers, etc. Contact Representative 
for further details. Rec'd 2/12/68. 

1. PERSONNEL 
Vice-Pres. & Coing Mgr. -Larry Johnson. 
Program Director -Ann Terrell. 

2. REPRESENTATIVES Meeker Radio, Inc,. 
Busby, Finch and Wood,. Inc. Detroit-Pearse Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 ke. 

Non -directional. 
Operating schedule: 5 am -midnight daily. EST. 

4. AGENCY COMMISSION 
15%; no each discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 

30 ti General: la, lb, 2a, 2b, 3a, 3d, 4a, 5, 6a, 7b, 8. 
4.75 hate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
3.35 Basic Rates: 21b, 24c, 25c, 28a. 
2.40 Contracta: 40a. 

Comb.: Cont. Discounts: 80d, 60e, 80f, 60h, 601. 
Cancellation: 70a, 70e, 71b, 72. 
Prod. Services: 82. 

TIME RATES 
Rates effective June 1, 1959. 
Rates received May 28, 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
5 min. 1 min. 30 sec. 10 sec. 

1 time 10.00 8.00 5.60 4.00 
26 times 9.75 7.60 5.30 3.80 
52 times _ 9.00 7.20 5.00 3.60 

158 times ._ 8.00 6.40 4.50 3.20 
365 timer 7.00 5.60 4.00 2.80 

7. PACKAGE PLANS 
1 er week: 
10 spots, each.. 6.50 25 spots, euh 5 50 
15 spots, each._ 6.00 50 spots. ear 5.00 

WFLI 
1961 

LOOKOUT MOUNTAIN 

Independent 
Subscriber to the NAB Radio Code 

Media Code 4 244 1330 0.00 
WFLI Inc., O'Grady Dr., Chattanooga, Tenn. 37401. 

Phone 615-821-3555. 
I. PERSONNEL 

Manager -William E. Benin, Jr. 
Commercial Manager -Johnny Eagle. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
10.000 w. days; 1,000 w, nights; 1070 he. 

Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 10b, 11b, 12b. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60a. 60d. 
Net frequency rates shown are based on total number 
of programs or announcements in all rate bracket* 
used within 1 year for same advertiser. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 14 ER 7/1/68-Rec'd 5/27/68. 

AAA -Mon thru Sat 6-10 am & 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm; Sun 6 am -7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: () I ti 6t1 12tí 18 ti 24 t1 
1 min 19.00 18.00 15.00 14.00 13.00 _...... 
20/30 sec 14.00 13.00 12.00 11.00 10.00 -- 
10 sec/ID 11.00 10.00 9.00 8.00 7.00 .._ 

CLASS AA 
1 min 17.00 15.00 14.00 13.00 12.00 11.00 
20/30 sec 14.00 12.00 11.00 10.00 9.00 8.00 
10 sec/ID 10.00 9.00 8.00 8.00 7.50 7.00 

CLASS A 
1 min. _, 10.00 9.00 8.00 7.00 6.00 
20/30 sec.... __ 8.00 7.00 6.50 5.50 5.00 
10 sec/ID.... 6.00 5.50 5.00 4.50 4.00 

('l Specified position. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
12 Plan (BAAA, 4AA, 2A) - 145 
18 Plan (9AAA, 5AA, 4A) __......___...___._. 190 
24 Plan (12AAA, 7AA. 5A).._ ........ 240 
Spots must be scheduled equally over 7 -day period 
and rotate within time class. TAP spots combinable 
with all weekly spots and programs. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: AAA AA A 
1 ti _. 24 22 15 
3 tL _..._ 21 19 12 
8 tL _ _...._...... 19 16 9 
Minutes, Newscasts, features and 20/30 -second spots 
may combine to earn weekly frequency discount. 
Minutes, Newscasts, features, 20/30 -second spot» and 
ID's may combine on basis of 2 ID's equalling 1 
longer spot. 

52 wk -10% 
CONSECUTIVE WEEK DISCOUNTS 

(Chattanooga continued on next page) 
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Chattanooga -Continued 
WGTA 

SUMMERVILLE 
City of license. Summerville, Ga. 
Chattanooga -705 Maclellan Bldg., Chattanooge,Tenn. 

37402. Phone 615-265-3443. 
See listing under Summerville, Ga. 

WLOM (FM) 
1960 

CHATTANOOGA 

©OFM 
Subscriber to the NAB Radio Code 

Media Code 4 244 1400 1.00 
Rock City Broadcasting. Inc., 2644 S. Broad St., 

Chattanooga. Tenn. 37408. Phone 615-267-0931. 
1. PERSONNEL 

Pres./Treas.-E. Y. Chapin, III. 
Vice-Pres. & Gen'I Mgr. -E. Y. Chapin, IV. 
Secretary -Margaret Dahrling. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

9. FACILITIES 
ERP 33.000 w.: 106.5 mc. Stereo. 
Operating schedule: 7 am -midnight daily. EST. 
Antenna ht.: 1.214 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL RATE POLICY 
Length of commercial copy: Limit 8 1 minutes per 
hour. 

TIME RATES 
Eft 8/1/67-Rec'd 6/30/67. 

6. SPOT ANNOUNCEMENTS 
ix I5x 300 600 125x 250x 

1 min 7.00 6.50 6.00 5.50 5.00 4.50 
8. PROGRAM TIME RATES 

Ix 15x 30x 600 125x 250x 
1 hr 50 47 45 43 41 39 
1/2 hr 38 36 34 32 30 28 
5 min. 22 21 20 19 18 17 

WMOC 
1945 

CHATTANOOGA 

Country & Western 
Media Code 4 244 1470 4.00 
Dick Broadcasting Co., Inc. of Chattanooga, Box 886. 

Hotel Patten, Chattanooga. Tenn. 37401. Phone 
615-267-5479. 

I. PERSONNEL 
General Manager --C. Alfred Dick. 
Sales Manager -William R. Nash. 
Program Director -Bob Reich. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
South -Call station direct. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 oc. 

Non -directional. 
Operating schedule: 24 hrs daily. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a. 5. Ba. 
Basic Rates: 28a. 
Contracts: 48. 
Comb.; Cont. Discounts: 60k. 

TIME RATES 
ER Recd 11/3/67. 

AA -Mon thru Sat 7-10 am & 4-6 pm. 
A -All other times. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: sii 12 ti 18t124 t1 
AA 10 9 8 5 
A 8 7 6 6 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
DISCOUNTS 

26 wk in 52-5% 52 consec wk -8% 

WN00 
1951 

CHATTANOOGA 

Independent Negro 

500x 
4.00 

5000 
37 

18 

Subscriber to the NAB Radio Code 
Media Code 4 244 1540 4.00 
WMFS, Inc.. Box 186, 816 Broad, Chattanooga, 

Tenn. 37401. Phone 615-266-4146. 
STATION'S PROGRAMMING DESCRIPTION 

WNOO: Programmed for Negro listener. 
MUSIC: popular, rhythm and blues, spiritual and 
gospel. AIR PERSONALITIES handle all segments 
and taped commercials by them are Interchangeable. 
NEWS: community 5 min at :25, national and inter- 
national news at :55. SPORTS: headlines at :45 for 
1 min, weather on hour. School reporte M -Tues -W 
12:30-1 pm. Mayor's report 1-1:15 pm Fri. Dis- 
cussion program on community Problems. Sat mon - 
12:15 pm. COMMERCIAL POLICY: 16 minutes 
maximum between 6.10 am & 3-6 pm. All other 
periods permit 18 minutes. Personalities available 
for remote pickups from shopping centers, etc. Con- 
tact Representative for further details. Recd 8/10-67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Fred Webb. 
Program Manager -David Oliver. 
National Sales Manager -Fred Webb. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
South -Bernard I. Ochs Company. 

3. FACILITIES 
1.000 w. days: 1260 Ire. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 lime only. 

5. GENERAL ADVERTISING See coded regulation 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, la. 3c, 3d, 4a. 4d. 5, 6a, 7h, 8. 
Rate Protection: 10h. Ilc, 12c, 13c, 14c, 15h. 
Basic Rates: 20h. 21a, 22a, 23a, 28b, 29a, 30. 
Contracts: 40a. 45, 46, 47a. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a. 70c, 71a. 
Prod. Services: 81, 82. 

TIME RATES 
ER 4/1/68 -Reed 3/6/68. 

AA -Mon thru Sat 6-10 am; daily 3-8 pm. 
A -Mon thru Sat 10 am -3 pm; Sun all day. 

6. SPOT ANNOUNCEMENTS 
1 MIN: Ix 52x 1040 

AA..... ..... 10.00 9.50 9.00 
A 9.00 8.55 8.10 

30 SEC: 
AA 8.00 7.60 7.20 
A 7.20 6.85 6.50 

10 sec: 60% of 1 -min. 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x 100 75 50 30 20 

10. SPECIAL FEATURES 
NEWSCASTS 

156x 312x 624x 936x 
8.50 8.00 7.50 7.00 
7.65 7.20 6.75 6.30 

6.80 6.40 6.00 5.60 
6.15 5.75 5.40 5.10 

5 min daily at :55: 
PER WK: 
6 ti 108 18 ti 
12 ti 192 

WRI P 
1958 

ROSSVILLE, GA.. 

Country Music Network 

270 

Media Code 4 244 1610 5.00 
Chattanooga Broadcasting Co.. 270 N. Croat Reed. 

Chattanooga. Tenn. 37404. Phone 404-866-3855. 
I. PERSONNEL 

Prea. & Gen'i. Mgr. -Col. Jay Sadow. 
Prog. & Woman's Dir. -Mrs. Sylvia Sadow. 
Farm & Sports Dir. -Gene Smith. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
National Time Sales. 
Southern -David Carpenter Company. 

3. FACILITIES 
500 w. days; 980 kc. Directional. 
Operating schedule: 4:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See Boded regulations 
General: 2a. 3b. 40, 4d, 5, 6a, 7h. 
Rate Protection: 10a, lia. 12a, 13a, 14a. 
Basic Rates: 220. 22b, 23a, 24h, 26, 28a. 
Contracta: 40a. 45. 48. 
Comb.; Cont. Discounts: 60k, 61a, 61b, 62b. 62e. 
Ca nce Lla t ion : 70a. 70c. 
Member: Country Music Network. 

TIME RATES 
ER 4/1/07-Rec'd 3/7/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 1040 1560 2080 2600 

1 min. 12.00 11.00 10.00 9.00 8.00 7.00 
30 sec 10.00 9.00 8.00 7.00 6.00 5.00 
10 sec 6.00 5.50 5.00 4.50 4.00 3.50 

7. PACKAGE PLANS 
PER W K : 10 ti 15 ti 20 tI 25 t1 
1 mis.._..._ 10.00 9.00 8.00 7.00 
30 sec 8.00 7.00 6.00 5.00 
10 sec 5.00 4.50 4.00 3.50 

8. PROGRAM TIME RATES 
lx 52x 104x 1561 208x 2600 

1 hr 90 85 80 75 70 
1/2 hr 65 61 57 53 49 
1/4 hr 40 38 36 34 32 
10 min 30 28 26 24 22 
5 min 18 17 18 15 14 

45 
80 
20 
13 

W R I P -FM 
1966 

ROSSVILLE, GA. 
Media Code 4 244 1611 3.00 
Chattanooga Broadcasting Co., 270 N. Crest Rd.. 

Chattanooga, Tenn. 37404. Phone 615-998-3346. 
I. PERSONNEL 

Pros. & Gen'l Mgr. -Col. Jay Sadow. 
Sales Manager -Mrs. Sylvia Sadow. 
Program Director -Sterling Bright. 

2. REPRESENTATIVES 
Charles Bernard Co.. Inc. 
National Time Sales. 
David Carpenter Company. 

3. FACILITIES 
ERP 2,950 w.; 105.5 mc. 
operating schedule: 5:30 am -midnight. 

4. AGENCY COMMISSION 
None. 

5. GENERAL RATE POLICY 
TIME RATES 

Elf - Reed 6/8/66. 
6. SPOT ANNOUNCEMENTS 

Ix 260 52x 104x 156x 260x 
1 min. 7.00 6.50 6.00 5.50 5.00 4.50 
30 sec..._.._... 4.00 3.75 3.50 3.25 3.00 2.75 

7. PACKAGE PLANS 
WEEKLY SATURATION PLANS 

PER WK: IO ti IS ti 20 tI 25 t1 
1 mis...._.._..-__...._......_...._. 5.50 5.00 4.50 4.00 
30 sec 3.25 3.00 2.75 2.60 

8. PROGRAM TIME RATES 
Ix 26x 52x 1040 156x 2600 

1 hr 75.00 72.50 70.00 67.50 66.00 62.50 
1/2 hr 95.00 43.00 91.00 39.00 37.00 55.00 
1/4 hr 31.00 30.00 29.00 28.00 27.00 28.00 
10 min_ 23.00 22.00 21.00 20.00 19.00 18.00 
5 min._ 15.00 14.50 14.00 13.50 13.00 12.60 

CHURCH HILL 
Hawkins County -Map Location K-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMCH 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 244 1680 8.00 
Lola B. Wallace. dba Wallace Broadcasting Co.. 

Box 128, Church Hill, Tenn. 37842. Phone 357- 
5601. 

I. PERSONNEL 
Owner -Lola B. Wallace. 
Station Manager -Bettye Creasy. 
Sales Manager -Dallas Broome. 

3. FACILITIES 
1,000 w. days; 1260 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset weekdays; 
7:00 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 15h. 
Basic Rates: 200. Zia. 
Contracte: 45. 

TIME RATES 
Rates effective 

Rates received April 30, 1962. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 1/4 10 5 1 80 
hr. hr. min. min. min. sec. 

1 time........ 24.00 14.00 12.00 7.00 2.00 1.80 
No frequency discount. 

CLARKSVI LLE (2AM) 
Montgomery County -Map Location E-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDXN 
1954 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 244 1750 9.00 
Clarksville Broadcasting Co.. Inc., Bailey Bldg.. S. 

Second St., Clarksville. Tenn. 37040. Phone 615- 
645-2411. 
STATION'S PROGRAMMING DESCRIPTION 

WDXN: Programmed for adults sign -on -3 pm. young 
adults 3 pm -sign -off. 
NEWS: 5 min on hour and half hour throughout day, 
MUSIC: middle-of-the-road music until 3 pm with 
country and western and gospel during farm program. 
3 pm -sign -oft current hits blended with standard@: 
FA1tM: program 11 am -noon with 2 people plus 
guests. Contains local, national, world news, all news 
which effects farming. trends and Washington scene. 
Sun: religious programming 8 am -noon & 1-1:45 
pm. Contact Representative for further details, Recd 
7/29/68. 

I. PERSONNEL 
Executive Vice -President -J. Kenneth Marston. 
General Manager -Jack Mayer. 
Nat'l & Reg. Sales -Jim Hoppers, 

2. REPRESENTATIVES 
National, Regional -Call collect; Jim Hoppers, Jack- 

son. Tenn. Phone 901-427-9611. 
3. FACILITIES 

1,000 w. days; 540 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST, DST. 

4. AGENCY COMMISSION 
15/0. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g. 
Basic hates: 20a, 21a. 23a, 24b, 25a, 26, 28a, 

29a, 33a. 
Contracts: 40a. 41. 42a. 43. 44a, 45. 46, 47e, 48, 51b. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70e, 71a. 72, 73a. 
Prod. Services: 80. 81, 8.2. 
Member: The Dixie Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 1/1/88 -Reed 11/29/67. 
8. SPOT ANNOUNCEMENTS 

I min () 1 min () 
1 a. 4.70 3.75 260 x._........._.. 2.65 2.10 
26 z 4.10 3.30 512 2.35 1.90 
52 x 3.80 3.05 520 2.25 1.75 
104 z 3.50 2.80 780 x ........ 2.10 1.70 
156 x 3.25 2.60 1000 o. _..... 2.05 1.60 

() 30 sec or leas. 
8. PROGRAM TIME RATES 

Ix 26x 52x 104x 156x 2600 
1 hr 70.60 53.00 35.30 30.60 27.00 23.50 
1/2 hr 35.25 31.80 18.80 16.50 15.30 11.75 
1/4 hr 23.50 21.20 11.75 10.60 10.00 8.25 
10 min. 17.65 15.90 9.40 8.25 7.35 6.15 
5 min 14.10 12.70 6.45 5.90 5.00 4.40 

WJZM 
1941 

R A B 

Subscriber to the NAB Radio Cede 
Media Code 4 244 1820 0.00 
Campbell and Sheftall. Box 648, Clarksville, Tenn. 

37040. Phone 615-845-6414. 
I. PERSONNEL 

l'rea. & Gen'l Mgr. -J. Parry Sheftall. 
Station Manager -John Bailey. 
Commercial Manager -Charles Malone. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 kc. Non - 
directional. 
Operating schedule: 5:30 am -midnight CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 4d. 5. 8. 
Rate Protection: 15h. 
Basic Rates: 20h, 24h, 29a. 
Contracta: 40a. 45. 
Cancellation: 70a, 70e. 73a. 
Affiliated with MBS and KBS. 

TIME RATES 
No. 10 ER 6/1/66 -Reed 6/20/66. 

6. SPOT ANNOUNCEMENTS 
I min 

1 x..._ , ... 4.70 
13 z 4.45 

52 2 4.00 
156 x 3.55 
312 z..........._.._.._.._ 2.65 

936 z 2.20 
1248 i 2.00 
1872 1 1.85 
2600 . 1.65 

30 gee 15 see 
3.55 1.65 
3.40 _ 
3.25 _ 
3.10 
2.85 
2.20 1.55 
2.05 --- 
1.85 
1.65 1.40 
1.60 
1.55 1.30 

TENNESSEE 
7. PACKAGE PLANS 

PER WK, RCS:* I min 30 see 15 see 

50 ti 1.90 1.65 1.35 
(1 No times guaranteed before or after order 
fs placed. 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr IO min 5 min 

1 z 47.00 30.60 15.90 12.95 9.00 
DISCOUNTS 

132-10% 522-20% 156x-30% 3122-40% 
26x-15% 104x-25% 2801-35% 

CLEVELAND (2 AM; I PM) 
Bradley County -Map Location H-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBAC 
1945 

N,\ It 

Media Code 4 244 1890 3.00 
WBAC, Inc., Box 1059, Radio Center, 180 Central 

Ave., Cleveland, Tenn. 37311. Phone 615-476-7593. 
I. PERSONNEL 

President -James S. Ayers. 
Manager -Clyde W. Thomason. 
Sales Manager -Mn. Reba Wilson. 

2. REPRESENTATIVES 
James S. Ayers Company. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 5:00 am -12:15 am. EST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulation* 
General: la, 3a. 4a, 4d. 5, 6a. 7b. 8. 
Rate Protection: 10b, 1113, 12h, 13h, 14b, 
Basic Rates: 22a, 23a. 25a, 28h. 
Contracts: 40a. 420. 45, 46. 47a. 
Comb.; Cont. Discounts: 60a, 618, 62b. 
Cancellation: 71a, 73a. 
Affiliated with bBS and MBS Radio Networks. 

TIME RATES 
Rates effective August 1, 1964. (Card No. 1-G.) 

Card received July 27, 1964. 
6. SPOT ANNOUNCEMENTS 

(6:00-9:00 am and 4:00-7:00 Dm Mon thru Sat) 
60 1 min. Oat. ea -........._.e- 

All other times: 
See Package Plans 
Premium time announcements may be counted to 
reach total necessary for package plan rates. 

7. PACKAGE PLANS 
ROS PACKAGE PLANS 

(To be used In 7 days or leas) 
ea ea 

50 ti 2.50 15 ti .- 3.25 
25 ti 3.00 10 U-.- 3.50 

8. PROGRAM TIME RATES 
PER WK: 1/4hrbmin 
1 ti _........_.._....- 18.00 12.00 
3 or more ti _..-......__ 15.00 9.00 
5 5 -min or 3 1/4 -hour programs Der week. newscasts 
included, for a minimum of 13 weeks, entitles client 
to purchase ROS 1 -min announcements during that 
period for 2.50 per announcement. 

WC LE 
1957 

N,aII R A B 

Subscriber to the NAB Radio Code 
Media Code 4 244 1960 4.00 
Southeastern Enterprises, Inc., Box 1189. d7 Ocoee 

St., N. W., Cleveland, Tenn. 37311. Phone 615- 
472-6511. 

I. PERSONNEL 
President -Carl J. Hoskins. 
Manager -Jack L. Hoskins. 
Program Director -Tom Rowland. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1,000 w.: 1570 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
Partial simulcast operation. Simulcast sign -on -9 am. 
For non.simuleaat facilities see WCLE-FM. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2h, 3a, 3h, 4a, 5, 8a. 7h, 8. 
Rate Protection: 15h. 
Basic hates: 20h. 21h. 22a. 2413, 26, 28h, 28e. 29h. 
Contracts: 40a. 44a, 44h. 45, 96. 97a, 49, 51a, 51c. 
Comb.: Cont. Discounts: 61c. 62b. 62d. 
Cancellation: 70b. 70d, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eft 5/15/88-Rec'd 5/27/68. 

6. SPOT ANNOUNCEMENTS 
1 min 2.00 30 sec 1.75 

YEARLY DISCOUNTS 
10002-10% 15001-15% 

AM/FM SIMULCAST 
Earned rate of both stations less 20%. 

7. PACKAGE PLANS 
WEEKLY & MONTHLY SATURATION DISCOUNTS 

50 ti within 7 consec days or 100 ti in 30 cooeeo 
days -5%. 

8. PROGRAM TIME RATES 
b min 1/4 hr I/2 hr 1 hr 

1 x 7 14 20 40 

(Cleveland continued en next page) 
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Cleveland -Continued 

WC LE -FM 
1957 

Suburiber to the NAB Radio Code 
Media Code 4 244 1961 2.00 
Southeastern Enterprises, Inc.. Box 1189. 67 Ocoee 

St., N. W., Cleveland, Tenn. 37311. Phone 615- 
472-6511. 

I. PERSONNEL 
President -Carl J. Hoskins. 
Managerlack L. Hoskins. 
Program Director -Tom Rowland. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
ERP 5.100 w.; 100.7 me. 
Operating schedule: 5 am -midnight. EST. 
Partial simulcast operation. Operated separately 

9 WCLH am -midnight. For simulcast facilities see 
4- AGENCY COMMISSION 

15/0 time only; 10 days. 
5. GENERAL ADVERTISING See Coded regulations 

Contracts: 40a. 
Sold in combination with WCLE. For discount see 
that listing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 ER 5/15/68 -Recd- 5/27/68. 
6. SPOT ANNOUNCEMENTS 

1 min 1.65 30 sec . 1.40 
8. PROGRAM TIME RATES 5 min 1/4 hr 1/2 Ár I br I x 5 9 IS 35 

CLINTON (1 AM; 1 FM) 
Anderson County -Map Location J-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WYSH 
1960 

Media Code 4 244 2030 5.00 
Clinton Broadcasters, Inc., Box 329, Cullom St., 

Clinton. Tenn. 37716. Phone 457-1380. 
STATION'S PROGRAMMING DESCRIPTION 

WYSH: Programmed for general interest. 
5 personalities emcee entire operation. Taped com- 
mercials are interchangeable. NEWS and weather: 5 
min on hour. 2 min headlines on half hour of local. 
regional, national and international. MUSIC: sign - 
on -6 am gospel, 6 am -6:30 pm country and western, 
6:30 pm -sign -off general popular. film, showtunes, 
standards. Station editorializes 3 times daily, has a 1 
hour weekly open mike program for interviews on 
community projects and current local government 
issues. SPORTS: area high school and college foot- 
ball and basketball. COMMERCIAL POLICY: 18 
minutes maximum permitted in one hour. Contact 
Representative for further details. Reed 7/31/67. 

I. PERSONNEL 
President -George R. Guertin. 
Gen'l & Sta. Mgr. -James P. Stair. 
Sales Manager -Charles Phillips. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1,000 w. days; 1380 kg. Non -directional. 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a. 3b, 9a. 9d, 5. 
Rate Protection: 10b, Ilb. 12b, 13b. 14b. 
Basic Rates: 22b, 23a, 29a. 29b, 25a. 28b. 291. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 615, 61b. 62b, 62e. 
Cancellation: 70a. 70e. 715, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 ER 2/1/68 -Reed 3/8/68. 
B. SPOT ANNOUNCEMENTS 

PER YR: I min 30 see IO see 
1 x 2.00 1.75 1.25 
500 L 1.75 1.50 1.00 
1000 z 1.50 1.25 .75 

8. PROGRAM TIME RATES 
5min 10 min 1/4 hr I/2hr Ihr 

1 x 8.00 9.50 14.00 25.00 40.00 
13 x 5.75 8.00 12.00 22.50 37.00 
52 z 5.00 6.50 10.00 17.50 31.00 
312 z 3.25 4.50 7.00 16.00 

WYSH-FM 
Media Code 4 244 2060 2.00 

1966 

Clinton Broadcasters, Inc., Box 329, Clinton. Tenn. 
37718. Phone 815-457-1380. 

I. PERSONNEL 
General Manager -James F. Stair. 
Commercial Manager --Charles Phillips. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc. 

3. FACILITIES 
ERP 3,000 w.: 104.9 mc. Stereo. 
Operating schedule: 6 am -11 pm. EST. 
Antenna ht.: 88 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulation* 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, Sb, 3d, 4a. 5, 135. 
Rate Protection: 10a, llb, 12a, 135. 14a, 15b. 
Basic Rates: 20b, 21a. 21b, 22a, 23a, 28c. 
Contracts: 40a, 44a, 99b, 45, 46, 47a. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 ER 2/1/68 -Reed 4/12/68. 
8. SPOT ANNOUNCEMENTS Ix 500x 1000E 

1 min 2.00 1.75 1.50 
B. PROGRAM TIME RATES Ix 132 52x 312x 

1/2 hr 10 8 7 5 
1 hr 16 14 13 10 
1/4 hour program Includes 10 second open and close 
and 1 1 -minute spot. 

1/2 hour program includes 10 second open and close 
plus 2 1 -minute spots. 
1 hour programs include open, close and middle ID 
plus 4 1 -minute spots. 

COLONIAL VILLAGE 
Knox County -Map Location J-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Knoxville 
(including Colonial Village) 

COLUMBIA (2 AM) 
Maury County -Map Location E-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WKRM 
1946 

R AiB 
Media Code 4 244 2100 6.00 
Middle Tennessee Broadcasting Co., Inc., Box 113, 

315 W. Seventh St., Columbia, Tenn. 38401. Phone 
615.388-3836. 
STATION'S PROGRAMMING DESCRIPTION 

WKRM: Programmed for general interest. 
FARM: 5.8 am & 11:45 am -noon, interviews, mar- 
ket reports, county agent reports. NEWS: 5 min 
at hour, headlines on half hour, 15 min reports 
at 7 am & noon, 30 min at 5 pm features 
national, international with emphasis on local and 
regional. MUSIC: 70% middle-of-the-road. 6 ans -7 
pm. 7 pm -12M 20% rock with remainder country and 
religious in early morning and Sun. SPORTS: all 
local and area. Live high school and college football 
am basketball, little league baseball. Contact Repre- 
sentative for further details. Rec'd 7/28/67. 

1. PERSONNEL 
Gen'l & Com'1 Mar. -R. M. McKay, Jr. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 
Southeast -R. S. Crane Company. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 5-12:05 am. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulation 
General: le, la, la. 3b, 9b, 9d, 5. 6a. 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 
Basic Rates: 20a, 22a. 22b. 23a. 246. 25a. 26, 28a, 

29a. 
Contracts: 40a, 92b. 45, 46. 47a, 49. 
Comb.: Cont. Discounts: 60e, Ola. 61b; 61e. 62b. 62e. 
Cancellation: 70a. 70c. 71a, 73a. 
A011laed with KB 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 ER 9/1/68 -Reed 7/29/68. 
Premium Time -Mon thru Sat 6-9 am. 
Regular Time -All other times. 
Drive Time -O-9 am & 3-5:30 pm. 

8. SPOT ANNOUNCEMENTS 
PREMIUM TIME 

I min 30 see tO see 
1 z 3.25 2.50 1.65 
104+ 2.75 2.00 1.50 

REGULAR TIME 
1 x 3.75 2.75 1.90 
13 x 3.50 2.611 1.75 
28 z..._ 3.25 2.50 1.85 
52 z 3.00 2.40 1.50 
104 z 2.75 2.10 1.35 
156 x..._.._ 2.40 1.90 1.20 
208 z 2.30 1.80 1.15 
260 z 2.25 1.70 1.10 
312 x 2.15 1.60 1.05 
624 x 1.95 1.45 1.00 
936 z 1.95 1.40 .95 
1248 x..._ 1.75 1.30 .90 
1872 z 1.65 1.25 .85 
Regular Time 10 -second spots not combinable to earn 
frequency discount. 

7. PACKAGE PLANS 
MONTHLY -ROS 

No Drive Times guaranteed. 
15 01- 30 tI 50 ti 70 ti 100 ti 

1 min. 2.75 2.50 2.25 2.10 1.95 
30 sec..._ 2.40 2.10 1.70 I.50 1.35 
10 see 1.65 1.50 1.30 1.20 1.10 
After 8 Dm. 
1 min 2.00 1.85 1.70 1.55 1.45 
30 sec 1.80 1.50 1.35 1.10 1.00 
10 sec 1.20 1.10 95 90 85 
Not subject to discounts, but combinable with Pre- 
mium Time. 

8. PROGRAM TIME RATES 
PREMIUM TIME 

1 hr 1/2 hr 1/4 hr IO min 5 min 2 min 
I x..._ 7.50 5.00 4.00 2.50 

REGULAR TIME 
1 x 29.50 16.50 11.00 7.25 4.75 3.25 
13 z 25.50 15.25 9.25 7.00 4.50 3.00 
28 x 23.50 14.25 8.75 6.70 4.25 2.85 
52 x 22.00 13.00 8.25 6.25 4.00 2.75 
109 z 19.75 12.00 7.50 5.75 3.75 2.90 
156 x 17.25 11.00 7.00 5.25 3.50 2.20 
208 x 15.75 10.25 6.50 4.90 3.25 2.10 
280 L 14.75 9.75 8.00 4.40 3.00 2.00 
312 x 13.75 9.25 5.50 4.00 2.75 1.90 

10. SPECIAL FEATURES 
NEWS 

1/4 hr 5 min 
104 x or less 10 5 

CLASSIFIED ADS 
Mon thru Sat 7:30 am, 12:15 & 6:15 pm. 3 consec 
readings, per wd .05. 

WMCP 
1956 

nn 
Subscriber te the NAB Radio Cede 

Media Code 4 244 2170 9.00 
Maury County Boosters Corp.. Box 711. Columbia. 

Tenn. 38402. Phone 615-388-3241. 
I. PERSONNEL 

General Manager -T. Earl Williford. 

3. FACILITIES 
1,000 w. days; 1280 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset weekdays; 
7:00 am -local sunset Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB ltadio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 4d, 5, 6a, 7b, 8. 
ltate Protection: 10c, 11c, 12e, 13c, 14c. 
Basic Rates: 20b, 21a, 22a, 23b, 24b, 25a, 26. 28a, 

28c, 29a, 33b. 
Contracts: 92b, 94a, 46, 47a, 48, 49. 51e. 
Comb.; Cont. Discounts: Bob, Ola. 
Cancellation: 70a, 70e, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective November 12, 1956. 

Rates received February 25, 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 6 1 
hr. hr. hr. min. min. min. 

26 times.... 25.00 13.75 9.25 6.75 4.60 1.00 
52 times.... 20.00 11.75 8.00 6.00 4.00 3.75 

104 times.... 18.75 11.00 7.50 5.50 3.75 3.50 
156 times.... 17.50 10.25 7.00 5.00 3.50 3.25 
260 times.... 15.00 9.00 6.00 4.50 3.25 2.75 
312 times.... 12.50 8.00 5.30 4.00 2.75 2.50 

COOKEVILLE (2 AM; 2FM) 
Putnam County -Map Location G-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHUB 
1940 

Media Code 4 244 2240 0.00 
WHUB Inc., 136 E. Spring St., Cookeville. Tenn. 

38501. Phone 815-526-2131. 
STATION'S PROGRAMMING DESCRIPTION 

WHUB: Programmed for general interest. 
NEWS: network and local 10 min on hour. more 
frequently early morning. 5-7 pm local and network 
news, sports, weather, stock market, news features. 
MUSIC: 4:30-7 am country and western, farm mar- 
kets, weather. 7-11 am general popular music, net- 
work programe. 11 am -2 pm country and western. 
farm and home hints. 2-3 pm middle-of-the-road. 
3-5 pm current hits. 7-8 pm country and western. 
8-11:30 pm current hits. SPORTS: live college and 
high school football and basketball, home and away. 
Frequent scoreboards and features on weekends. 
Recd 7/19/67. 

I. PERSONNEL 
General Manager -M. L. Medley. 
Station Director -Stacey Mott. 

3. FACILITIES 
1,000 w. days. 250 w. nights: 1400 Ire 

Non -directional. 
Operating schedule: 6:00 am -11:05 pm Sun; 4:30 
am -11:30 pm weekdays. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 3b, 4d. 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 22a, 22b, 23a, 24b, 25a. 28a, 29a. 
Contracts: 40a. 45, 46, 47a. 
Comb.; Cont. Discounts: 801. 80k. 61a. 
Cancellation: 71a. 73a. 
Far combination rates see CBS Radio Network 
(Southcentral Group). and Keystone Network, 

TIME RATES 
No. 6 ER 10/1/88 -Reed 12/1/66. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

(6-9 am & 3-6 pm) 
Ix 13x 52x 158x 312x 

1 min 3.00 2.75 2.60 2.45 2.35 
30 sec. 2.10 1.90 1.85 1.80 1.78 

ROS 
1 ...... 2.50 2.35 2.25 2.15 2.10 
30 sec..... .......... _...._ 1.85 1.75 1.70 1.65 1.60 
ROS -30% of spots guaranteed in drive times. 
Advertiser may specify that all spots run before 
78. 

PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr IO cola S ails 

1 x..._........_.._.._.._ 36.00 21.00 14.40 11.40 7.20 
13 L...... _______ .... _ 33.00 19.60 12.80 10.40 6.30 
52 x......._ 28.80 17.35 11.10 9.00 5.50 
156 x 25.80 15.60 9.80 7.90 4.80 
312 z 22.80 13.70 8.40 6.85 4.20 

W H U B -FM 
984 

Media Code 4 244 2241 8!00 
WHUB. Inc., 136 E. Spring St.. Cookeville, Tenn. 

38501. Phone 415-526-2131. 
STATION'S PROGRAMMING DESCRIPTION 

WHUB - FM: Programmed for adulta and young 
adults. 
NEWS: 10 min alternate hours, more frequently 
early morning. Weather at B0. Stock exchange 
reports morning and early evening. MUSIC: general 
popular music used on all music programs except 8-7 
pm with instrumental standards. Sun 7-9 am religious 
music and Sun 1-3 pm serious music. SPORTS: 
features and news morning and evening. Current 
scores on major games throughout schedule. Live 
broadcasts of college and high school football and 
basketball, home and away. Recd 7/19/67. 
Station Director -Stacey Mott. 

I. PERSONNEL 
General Manager -M. L. Medley. 

3. FACILITIES 
ERP 1,500 w.; 98.3 me. 
Operating schedule: 6 am -11:30 pm daily. CST. 
Antenna ht.: 450 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount Bill rendered 
1st of month; due 10th of month. 

TIME RATES 
Rates effective 

Rata received April 16. 1905. 
6. SPOT ANNOUNCEMENTS 

1 ti 13 ti 52 U 156 U 312 tI 
1 min....._ ........ _..__ 2.25 2.05 1.95 1.85 1.75 
30 sec 1.65 1.55 1.50 1.40 1.35 

8. PROGRAM TIME RATES 
1U 13 tI 52 U 156 U 312 U 

1 h[....._.._......_...._ 30.00 27.50 24.00 21.50 19.00 
1/2 hr 18.00 16.30 14.70 13.00 11.40 
1/4 hr _... 12.00 10.50 9.25 8.00 7.00 
5 min. 8.00 5.25 4.60 4.00 3.50 

WPTN 
1962 

Media Code 4 244 2310 1.00 
WPTN, Inc., Box 635, 230-1/2 E. Broad St., Cooke- 

ville, Tenn. 38501. Phone 615-526-7144. 
I. PERSONNEL 

Station Manager -Larry Nunn. 
Program Director -Bob Coz. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
250 w. days; 1550 kc. Non -directional. 
Operating schedule: 4:55 am -local sunset. CST 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulation 
General: 3a. 4b, 4d, 5, 6a, 8. 
Basic Rates: 22a, 23a, 24b, 28b, 29a. 
Contracts: 90a, 45. 
Comb.; Cont. Discounts: 60b. 61a, 82e. 

TIME RATES 
Rates effective 

Rates received October 5. 1962. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1-10 U. __ 4.30 52-158 ti. 1.90 
10-52 U....-..._.__._ 3.70 158-385 tL 3.30 
30 second spots under 100 each 2.25; over 100 each 
1.75. 

8. PROGRAM TIME RATES 
1 hr 1/2 he 1/4 hr 10 min 3 min 

1-10 39.55 23.75 15.05 18.20 7.90 
10-52 33.35 20.00 11.70 10.15 8.88 
52-158 25.00 15.00 10.00 8.85 4.78 
156-385 18.75 11.25 7.50 6.25 3.75 

W P T N -FM 
1962 

Media Code 4 244 2311 9.00 
WPTN, Inc., Box 635, 230 1/2 E. Broad St, 

Cookeville. Tenn. 58501. Phone 815-526-7144. 
I. PERSONNEL Station Manager -Larry Nunn. 

Program Director -Bobby Coz. 
2. REPRESENTATIVES 

Continental Radio Sales. 
3. FACILITIES 

ERP 3,000 w.; 94.3 mc. 
Operating schedule: 24 hours dally. 

4. AGENCY COMMISSION 
15%; no cash discounts. 

5. GENERAL ADVERTISING See coded regulations 
See WPTN listing for coded regulations. 

TIME RATES 
ES Itec'd 1/3/67. 

6. SPOT ANNOUNCEMENTS 
Ix 10 x 522 158x 

1 min.-._......_......_.._.._.._.._... 4.30 3.70 2.90 2.30 
Ix I00x 

30 sec, ea. 2.25 1.75 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 mie 
1 L.._.._.._ 39.55 23.75 15.05 13.20 7.90 
10 x.-_.._.._.._.._ 33.35 20.00 11.70 10.15 6.65 
52 x..._ ...... 25.00 15.00 10.00 8.35 4.75 
156 x_.._.._.._.._.._ 18.75 11.25 7.50 6.25 3.75 

COPPERH ILL 
Polk County -Map Location J-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLSB 
1958 

Media Code 4 244 2380 4.00 
Copper Basin Broadcasting Co.. Inc., Box 477, 200-1/2 

Ocoee, Copperhlll, Tenn. 37317. Phone 496-3631. 
Studios-Copperhlll, Tenn. 

1. PERSONNEL 
Pres. & Gen'l Mgr. -Robert P. Schwab. 

9. FACILITIES 
1,000 w. days. 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 8:00 am -10:00 pm weekdays: 
7:00 am -10:00 pm Sun. EST. 

4. AGENCY COMMISSION 
None: All rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 3a, 3d. 9b. 9d, 5, 8a. 
Rate Protection: 10b, 1lb. 12b, 13b, 14b. 
Contracts: 45. 

TIME RATES 
No. 5 Ea 10/1/66 -Reed 11/2/66. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 156x 3122 

1 min......_.._......_..._._.._.._... 1.80 1.65 1.50 1.85 
30 sec .............. ... ..... .._.._... 1.40 1.30 1.20 1.10 

7. PACKAGE PLANS 
PER WK: Imin30see PER MO: I min 30 use 
10 U.__ ___ 1.50 1.25 100 ti - 1.20 1.00 
20 U 1.35 1.10 
30 tt..._ ...... 1.20 1.00 

8. PROGRAM TIME RATES 
I hr I/2 hr 

1 x......._...._.._.._.._. 33.00 20.00 
52 L...... __________ 28.00 17.00 
158 L...___._.-_. 25.00 14.50 

COVI NGTON 

1/4 hr 10 min S min 
14.00 11.00 6.50 
11.00 9.00 5.00 
9.25 7.75 4.00 
8.00 7.00 3.50 

Tipton County -Map Location A-5 
See SRDS consumer market map and data at begin- 
ning of the State. 

WKBL 
1954 

Subscriber to the NAB Radio Cede 
Media Code 4 244 2450 5.00 

Tipton County Broadcasters. Box 289, Roper Drug Co. 
Bldg.. Covington. Tenn. 38019. Phone 901-476.9635. 

1. PERSONNEL 
Owner -Manager -Bob Whiteley. 

2. REPRESENTATIVES 
C. K. Beaver & Associates. Inc. 

(This listing continued on next page) 
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Covington -W K B L -Continued 
3. FACILITIES 

1,000 w. days; 1250 kc. Non -directional. 
Operating schedule: 5:00 am -local sunaet. CST. 

4. AGENCY COMMISSION 
15/0 Urne only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 46, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob, 1113. 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 23a, 24a, 241% 26. 
Contracts: 92b, 48, 47a, 48. 
Comb.: Cont. Discounts: 60b, 61e, 61b. 62b, 82e. 
Cancellation: 70a, 70e, 71a. 73a. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1 1955. 
Rates received Apr11 18, 1955. 

6. SPOT ANNOUNCEMENTS 
100 wda. 50 we. 10 sec. 

1 time.._. _ 3.28 2.47 1.46 
13 times..._ _--...__..---....-. 2.92 2.21 1.82 
26 times...._ __....._..._._..__... 2.68 2.02 1.20 
52 times..._.._._..-..__._ 2.48 1.85 1.12 

104 times._._._.___.__.....__._.._ 2.37 1.18 1.07 
156 times ........_.-_....-... 2.29 1.70 1.01 
280 times...._..........._._.._-._....._ 2.17 1.63 .98 
312 times...._ ........... _..__..__.._ 2.11 1.59 .94 
624 times _. 1.77- 
936 times ... 1.48 

8. PROGRAM TIME RAT1 =S 
1/4 10 5 

hr. hr. hr. min. min. 
1 time.... 52.51 32.60 16.82 11.68 7.18 

13 times.. 48.94 25.96 14.16 10.62 T.12 
26 times.. 35.69 22.72 12.39 9.58 6.49 
52 times.. 32.45 19.47 18.05 8.56 5.90 

104 times.. 29.21 16.23 9.09 1.61 5.17 
156 times.. 25.96 14.61 8.13 6.73 4.90 
260 times.. 24.66 13.63 7.02 5.90 4.48 
312 times.. 23.38 12.98 7.14 5.31 4.13 

COWAN 
Franklin County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WZYX 
1957 

Media Code 4 244 2520 5.00 
Gut don Broadcasting Company. Box 398, Cowan. 

Tern. 37318. Phone 615-932-7471. 
I. PERSONNEL 

Pros. & Gen'l Mgr. -Joe Brewer. 
2. REPRESENTATIVES 

Radio Time Sales. 
Chicago -National Time Sales. 

3. FACILITIES 
1000 w. days: 1440 kc. Non -directional. 
Operating schedule: 5.30-sunaet. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h. 35. 3b. 3d, 4a. 5, 6s, 7b, 8. 
Basic Rates: 21a, 23a. 
Contracts: 405. 49a, 45. 46. 
Comb.: Cont. Discounts: 60d, 61e. 
Cancellation: lob, 70e. 71s. 

TIME RATES 
No. 7 Eff 9/1/68-Bec'd 9/16/88. 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 

(1/3 5:30-10 am. 1/3 10 am -3 pm, 1/3 
3 pm -sign -off) 

PER WK, EA: Iti 10 t 25+ 
1 min 3.00 2.75 2.50 
30 sec 1.75 1.50 1.30 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr min 
Open 60 30 15 7 

.Yearly 36 15 8 5 () Renewable each 13 weeks. 

CROSSVI LLE 
Cumberland County -Map Location H-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAEW 
1952 

Subscriber to the NAB Radio Code 
Media Code 4 244 2590 8.00 

WAEW, Inc., Drawer W. La Frances Bldg.. Cross- 
ville. Tenn. 38555. Phone 615-484-5115. 

I. PERSONNEL President -H. F. Lawson. 
General Manager-Fairla J. Brent (Mrs.). 
Commercial Manager -Lois Carson (Mrs.) 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1,000 w. days; 1330 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset, CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a. 3b. 9b, 4d, 5, 6a, 8. 
Rate Protection: 106. 11b, 12b, 13b, 14b. 
Basie Rates: 20a, 22a, 22b. 23a. 24a. 24b, 26, 28a, 29a. 
Contracts: 40a, 42a, 45, 48, 47a. 48. 
Comb.: Cont. Discounts: 80a. 61a, 61b, 61e. 62b, 62e, 
Cancellation: 70a, 70e. 71a. 73u. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eff 7/1/66 -Reed 8/15/66 
8. SPOT ANNOUNCEMENTS 

1 min 30 ose I min 10 on 
1 U..._.._._-._. 3.25 2.25 260 U.__..__._ 2.65 1.65 
13 t1..._......_... 3.15 2.15 312 ti...__..__ 2.55 1.55 
26 ti.-_..-__... 3.05 2.05 520 U... 2.45 1.45 
52 U.-...__._ 2.95 1.95 624 ti,,,_..___ 2.35 1.35 
104 tt..._..._._ 2.85 1.85 1040+ 2 25 1.25 
156 ti..._.._.._. 2.75 1.7'5 
Announcements over 1 minute -5 minute rate applies. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 30 min. 5 min. 

1 time.... 30.00 19.00 10.00 8.00 6.00 
13 times.. 28.50 18.00 9.50 7.60 5.70 
26 times.. 27.00 17.00 9.00 7.20 5.40 
52 times.. 25.00 16.00 8.50 6.80 5.10 

104 time... 24.00 15.00 8.00 6.40 4.80 

1 hr. 1/2 hr. 1/4 hr. 
156 timen.. 22.50 14.00 7.50 
260 times.. 21.00 13.00 7.00 
312 times.. 19.50 12.00 6.50 

10. SPECIAL FEATURES 
RELIGIOUS 

DAYTON 

10 min 5 mir,: 1 hr 1/2 hr 1/4 hr 5 min 
8.00 4.80 260 ti.___ .-... - _._... 3.60 
5.60 4.50 312 ti........-.._._..._ ._ _.._. _... ._ 8.20 
5.20 3.90 360 tl..__......_._..__-.......-. ..- ._.... - 2.90 

Rhea County -Map Location H-5 
See SRDS consumer market map and data at begin- 
.ting of the State. 

WDNT 
1957 

Media Code 4 244 2660 9.00 
Norman A. Thomas dba Dayton Broadcasting Co., 

Box 290, Dayton, Tenn. 37321. Phone 775-2331. 
I. PERSONNEL 

President -Norman A. Thomas, 
Gen'l & Sta. Mgr. -lack B. Pullin. 
Commercial Manager -Vance A. Travis. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 
David Carpenter Company. 

3. FACILITIES 
1,000 w. days; 1280 kc, Non -directional 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount, 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a, 3d, 4a, 4d. 5, 6a, 70. 
Rate Protection: 10h, 11h, 12h. 13h, 14h, 
Basic Rates: lob. 21a, 21b, 21d, 24b, 25e. 26. 28c. 

29a, 33d. 
Contracts: 40a, 42a, 44a. 45, 47e, 51b, 
Comb.; Cont. Discounts: 60h. 60i, 62d. 
Cancellation: 70b, 70c. 71a, 73b. 
Prod. Services: 82. 
Anlliated with KBS Radio Network. 

TIME RATES 
ER 10/1/67 -Reed 9/15/87. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 
2.50 2.00 208 x. 
2.45 1.95 260 x 
2.40 1.90 312 x 
2.35 1.85 364 x 
2.30 1.80 

TIME RATES 
I hr 

90.00 
38.00 
32,00 
28.00 
25.00 
23.00 
21.00 
19.00 
17.00 

1 min 30 see 
1 z 2.20 1.75 
13 x 2.15 1.70 
26 z 2.10 1.65 
52 z __._ 2,00 1.80 
104 z 

8. PROGRAM 
1/2 hr 1/4 hr 

1 x 25.00 15.00 
13 x 22.00 13.00 
26 a 20.00 12.00 
5^ a. 18.00 11.00 
104 x 16.00 10.00 
208 x 14.00 9.00 
260 x 12.00 8,00 
312 x 11.00 7.00 
364 x 10.00 3.00 

DICKSON (1 AM; 1 FM) 

5 min 
7.00 
6.00 
5.00 
4.50 
4.00 
3.75 
3.50 
3.25 
3.00 

Dickson County -Map Location E-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

WDKN WDKN-FM 
1955 1964 

R AB 
Subscriber to the NAB Radio Code 

Media Code 4 244 2730 0.00 
Dickson County Broadcasting Co.. Inc.. Box 829, 

College at Poplar St.. Dickson, Tenn. 37055. Phone 
615-948-4000. 
STATION'S PROGRAMMING DESCRIPTION 

WDKN: Programmed for general interest. 
FARM: 5-6 am, 2 men, e and w music, market. News 
and information 6-7 am, local -state news, bulletin 
board, lost and found, sports scores, popular and 
gospel music. Entertainment and talk 7-11 am, 
devotions, news discussion, pop music. Entertainment, 
news and information 11 am -2 pm, swap shop, local 
and state news. popular and gospel music. Entertain- 
ment, news, top 40 music, state news 2-4:30 pm. FM: 
music, middle -of -road. news, weather, sunset -11 pm. 
National, international, regional, state, local news 
(mobile), AP. High school, college sports. Discussion 
programs. Agriculture. Editorials, lost and found, 
classified, community announcements, charity coopera- 
tion. Reed 8/7/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -William A. Potts. 

3. FACILITIES 
1,000 w. days; 1280 kc. Non -directional. 
Operating schedule: 6 am -local sunset weekdays. 7 
em -local sunset Sun. CST. 
FM FACILITIES 
ERP 3,000 w.: 102.3 mc. 
Operating schedule: 5:00 am -11:00 Dm weekdays; 
7:00-11:00 pm Bun. CRT. 

4. AGENCY COMMISSION 
155: no cash discount. Rills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a. 3b. 3d, 4b, 4d. 5, 6a. 7b. 
Rate Protection: 10a, lia, 12e, 13a, 14a, 15a, 15b. 
Basic Rates: 206, 21a, 21b, 21e. 21d, 22a, 22h. 23a, 

24b. 25a, 26, 28b. 28e. 30. 
Contracts: 40e. 41, 44a, 45, 48, 47e. 48. 49. 50. 51a. 
Comb.: Cont. Discounts: 60b, 60d, 60e. 60f, 00h. 601. 

61e. 
Cancellation: 70e. 71e, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective August 1. 1958. (Card No. 2.) 

Card received September 29, 1958. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti 4.00 156 tt....._..-._._.-...._ 2.20 
13 ti 3.90 208 tl 2.10 
26 ti 2.90 260 ti ..... 2.00 
52 ti 2.60 312 ti-----_.._..._-__._ 1.95 
104 ti 2.80 860 tl._._.-.._.-...._ 1,75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 40.00 25.00 15.00 8.00 
13 ti .._...__.........__..._ 38.00 22.50 13.50 7.20 
26 tt 

_ _ 
33.00 20.40 12.30 6.50 

52 ti 30,00 18.75 11.20 5.90 
104 ti _..- 16.90 10.15 5.40 
156 t1.........__...._......_.._.._ _ __.,. 15.00 8.85 4.60 
208 ti _..__.._._..._.._-..- ..__ .._.... 7.50 4.00 

DYERSB U RG (2 AM; 1 FM) 
Dyer County -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDSG 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 244 2800 1.00 
State Gazette Broadcasting Co., Box 627, Dyersburg, 

Tenn. 38024. Phone 901-285-1294, 5. 
1. PERSONNEL 

Pres. & Gen'l Mgr. -Robert W. Ward. 
Assistant Manager -William J. Bryant. 

2. REPRESENTATIVES 
R. S. Crane Company, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nignta; 1950 kc. 

Non -directional. 
Operating schedule: 5:00 am -midnight, CST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 4a, 4d, 5, 6a, 7b, 8. 
ltate Protection: 10c, llc, 12e. 13e, 14b, 15a, 15b, 

16. 
Basic hates: 21a, 21d, 23b, 24b, 26, 28a, 28e, 29a. 

33e. 
Contracts: 40a, 44a, 94b, 45. 46, 47a, 49, 51e. 
Comb.; Cont. Discounts: 60f, 61e, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS Radio Network. 
Affiliated with American FM Network. 

TIME RATES 
Rates effective February 1, 1957, (Card B.) 

Card received February 4, 1957. 
6. SPOT ANNOUNCEMENTS 

1 min. 30 sec. 1 min. 30 see. 
1 time 3.50 3.25 156 times.... 2.25 2.00 

13 times 3.25 3.00 260 times.... 2.00 1.75 
26 times._ 3.00 2.75 112 time.... 1.75 1.50 
52 times 2.75 2.50 366 or more 

104 times 2.5n 2.25 times.... 1,50 1.25 
8. PROGRAM TIME RATES 

I hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 
1 time.... 50.00 31.00 13.00 11.00 6.50 

13 times.. 37.50 24.00 12.00 10.00 6.00 
26 times.. 34.00 20.00 10.50 8.50 5,50 
52 times.. 31.00 18.50 9.00 7.50 5,00 

109 times.. 28.00 15.50 8.00 6.00 4.50 
156 times.. 25.00 13.50 7.00 5.50 4.00 
260 times.. 22.50 11.50 6.50 5.00 3.50 
312 times.. 20.00 10.50 6.00 4.5f 3.00 
366 or more 

times.. 15.00 10.00 5.75 4.00 2,75 

WTRO 
1957 

Media Code 4 244 2870 4.00 
StcQueen & Co.. Inc.. Box 100, Dyersburg, Tenn. 

38024. Phone 901-285-1330. 
STATION'S PROGRAMMING DESCRIPTION 

WTRO: Programmed fer general interest. 
Musie block programming. NEWS: network news 
broadcast every hour. local news 5 times daily in 5 
min programs. TALK: program each day M -F 8:30- 
8:55 am. Gospel music 6-7 em. Country and western 
7-8:30 am. Gospel music 9-10 am. Country and 
western 11 am -noon. General popular music noon - 
3:30 pm. Rock and roll music 3:30 pm -sign -off. 1 

mobile news unit. Contact Representative for further 
details. Reed 4/24/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Alvin Wood. 
Station Manager -Shirley Wood. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
500 w. days: 1330 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
None. all rates net to elation. 

5, GENERAL ADVERTISING See coded regulations 
General: lb. 3d, 4b, 5, 6a, 8. 
Rate Protection: 15h. 
Basic Rates: 20a, 21e, 24b, 25e. 28b, 29a. 
Contracts: 40a, 45, 46. 47e. 
Comb.: Cont. Discounts: 605. 60i, 82d. 
Cancellation: 70a. 70e, 714. 73b. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eft 7/1/66 -Reed 9/1/67. 
6. SPOT ANNOUNCEMENTS 

I min ()11(.(910n m () 
1 z 2.50 2.00 260 x 

1 

1.90in 1.50 
26 z 2.90 1.90 312 x 1.75 1.40 
52 x 2.25 1.80 520 x 1.65 1.35 
104 x.. ........ 2.15 1.70 780 z 1.60 1.35 
156 z 2.00 1.80 1000 z 1.50 1.35 

() 30 see or lees. 
8. PROGRAM TIME RATES 

Ix 26x 52x 104x 156x 260x 
1/2 hr 24.00 16.20 14.40 12.80 11.70 9.90 
1/4 hr 12.00 10.80 9.80 8.40 7.80 6.60 
10 min 9.00 8.10 7.20 6.30 5.85 4.95 
5 min 6.00 5.40 4.80 4.20 3.90 3.60 

WTRO-FM 
1968 

Media Code 4 244 2871 2.00 
McQueen & Co.. Inc., Box 100, Dyersburg, Tenn 

38024. Phone 901-285-1330. 
STATION'S PROGRAMMING DESCRIPTION 

WTRO-FM: MUSIC: middle-of-the-road. NEWS: 
network news, weather, AP news, local news includes 
mobile news unit. High school and college sports. 
Discussion programs. Editorials, lost and found. Clas- 
sified, community announcements. Contact Representa- 
tive for further details. Recd 3/7/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Alvin Wood. 
Station Manager -Shirley Wood. 
Commercial Manager -Carl G. Minton. 

2, REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3, FACILITIES 
ERP 3,000 w.; 100.1 me. Stereo. 

TENNESSEE 
Operating schedule: 6 am -midnight, CST. 
Antenna ht.: 195 ft. above average terrain. 

4. AGENCY COMMISSION 
None. Payable following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3d, 9b, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 208, 21a, 23a, 24b, 25a, 28b, 29a. 
Contracts: 40e, 45, 48, 47e. 
Comb.; Cont. Discounts: 60g, 601. 62d. 
Cancellation: 705, 70c, 71a, 73b, 
Prod. Services: 82. 
AM and FM may be combined for frequency discounts. 
Affiliated with American Entertainment Network. 

TIME RATES 

Rates are identical to WTRO. See that listing. 

ELIZABETHTON (2 AM) 
Carter County -Map Location M-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBEJ 
1946 

Media Code 4 244 2940 5.00 
WBEJ, Inc., Box 829, Elizabethton, Tenn, 57643. 

Phone 615-542-2184. 
I. PERSONNEL 

President -R. C. Turrentine, Jr. 
Station Manager -Mack Morriss. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1240 kc, 

Non -directional. 
Operating schedule: 6:00 am -midnight Mon thru Bat; 
6:00 am -10:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15%; no cash dlacount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, 3e, 3b, 3d. 4b. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10h, llh, 12h, 13h, 14h, 15a, 15b, 

16. 
Basic Rates: 20b, 21a. 21b, 21d, 22a, 22b, 23e. 23b. 

24a, 29b, 29e, 26, 28a, 28c, 29a, 33a. 
Contracts: 90a, 44a, 49b, 45, 46, 47e, 49. 51a, 51b, 

51e. 
Comb.; Cont. Discounts: 60a, 60c, 61e, 82d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates received July 20. 1947. 

Revisions received November 1, 1981. 

8. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 13 26 52 104 156 200 312 
U. ti. ti. ti. ti. ti. U. U. 

1/2 hr. 25.00 23.00 21.00 19.00 17.00 15.00 13.00 11.00 
1/4 hr. 14.00 13.00 12.00 11.00 10.00 9.00 8.00 7.00 

5 min, 9.38 8.75 8.13 7.50 6.88 6.25 5,63 5,00 
Ann. 3.75 8.44 3.12 2.81 2.50 2,18 1.87 1.56 () Spot announcements, 100 words or less and/or 

station break/. 

WIDD 
1964 

Media Code 4 244 3010 6,00 
Holston Broadcasting Corp.. Box 429. 604-1/2 E. Elk 

Ave., Elizabethton, Tenn- 37643. Phone 615-593- 
3191. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -J. H. Lewis. 
Program Manager -William R. Harris. 
Sales Manager -Eugene Hopson. 

S. FACILITIES 
1.000 w. days; 1520 kc. 
Operating schedule: Sunrise -local sunset. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
TIME RATES 

Ratee effective 
Rates received October 90, 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti 2.85 156 li 2.15 
26 ti 2.65 260 ti 1.90 
52 ti 2.40 

7. PACKAGE PLANS 
(To be used in 30 days) 

90 ti 1.50 30 ti 1.90 
60 tl 1.75 

8. PROGRAM TIME RATES 
r 1/2 hr 

1 tl _ 38.00 19.00 
26 ti 38.00 17.10 
52 U 38.00 15.20 
156 ti 38.00 13.00 
280 ti 38.00 11.40 

ENGLEWOOD 

1/4 hr 5 min 
9.50 6.45 
8.55 5.45 
7.60 4.75 
6.65 4,30 
5.70 3.80 

McMinn County -Map Location 11-5 
See SRDS consumer market map and data at begin- 
ning of State. 

WENR 
1967 

Media Code 4 244 3050 2.00 
Norman A. Thomas & Associates. Inc., Box 745, 

Athens. Tenn. 37303. Phone 615-887-7291. 
I. PERSONNEL 

President -Norman A. Thomas. 
2. REPRESENTATIVES 

Gill -Perna. Inc. 
(This listing continued on next neue) 
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TENNESSEE 

Englewood -W E N R -Continued 
3. FACILITIES 

1,000 w.: 1090 he. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2e. 2b. 3a, 3b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11g, I2b, 13g, 19g, 15e. 15b. 
Basic Rates: 20a, 20b, 21e, 21b, 21e, 21d, 22e. 22b, 

23a, 23b, 29b, 26, 28b, 28c, 29a, 30, 33e. 
Contracts: 40a, 41, 42e. 42b, 43, 44a, 45, 96. 98, 49, 

51a. 51b. 
Comb.; Cont. Discounts: 60b, 60d, 61b. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 92. 

TIME RATES 
Elf Recd 9/18/67. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 156x 260x 3121 

1 min. 2.50 2.95 2.40 2.35 2.30 2.25 

7. PACKAGE PLANS 
PER W K : 28 ti 42 ti 56 01 70 ti 100 tl 
1 min. 2.45 2.40 2.35 2.20 2.25 

8. PROGRAM TIME RATES 

1 x 1 

hr 1/2 1/4 
hr 5 min 

60 35 20 10 

ERWIN 
Unicoi County -Map Location L-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WEMB 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 244 3080 9.00 
WEMB, Inc., Box 280. Erwin, Tenn. 37650. Phone 

615-742-2011. 2012. 

I. PERSONNEL 
Gent & Com'i Mgr. -J. E. True, Jr. 
Program Director -Jim Buchanan. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
5.000 w. days; 1420 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset weekdays; 
7:00 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2a, 2b, 3a, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 12g, 13e, 14e, 15b. 
Basic Rates: 20b, 21a. 21e, 22a, 22b, 23a, 24b, 25a, 

26, 28e, 29a, 30. 
Contracte: 40a, 44a, 46, 51e, 51b. 
Comb.: Cont. Discounts: 60a, 60e, 60h, 601, 6Ia, 62b. 
Cancellation: 70a, 70c, 71a, 72, 73e. 73b. 
Prod. Services: 82. 

TIME RATES 
Eff 9/1/67-Rec'd 9/5/87. 

8. SPOT ANNOUNCEMENTS 
I min 90 see I min 90 see I x 2.65 2.40 78 x ____ 2.15 1.90 

13 x..._........... 2.55 2.30 104 z..._...__. 2.05 1.80 
28 x 2.45 2.20 150 x..._..._... 1.95 1.70 
39 e 2.35 2.10 260 z 1.75 1.50 
52 e .. 2.25 2.00 312 z......_... 1.50 1.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 35.00 20.00 12.00 9.00 6.00 
13 ti 33.00 19.00 11.75 8.50 5.90 
26 ti 92.50 18.50 11.50 8.00 5.80 
39 ti 32.00 18.00 11.25 7.75 5.70 
52 ti 31.00 17.50 11.00 7.50 5.60 
78 ti 30.00 15.50 10.50 7.25 5.45 
104 ti 29.00 14.50 10.00 7.00 5.30 
150 ti 26.00 14.00 9.25 6.50 5.10 
280 ti 23.00 13.50 7.75 8.00 4.75 
312 ti 21.00 12.00 7.00 5.50 4.00 

ETOWAH 
McMinn County -Map Location H-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCPH 
1955 

Subaeriber to the NAB Radio Code 
Media Code 4 244 9150 0.00 
McMinn Broadcasters, Inc., Box L. 109 Ninth St., 

Etowah, Tenn. 37331. 
I. PERSONNEL 

General Manager -John R. Blair. 
Sales Manager -Bob Leonard. 

9. FACILITIES 
1.000 w. days: 1220 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
None, all rates net to stations. 

5. GENERAL ADVERTISING See coded regulations 
General: 4b. da, 
Contracts: 45. 
Contracts subject to conditions of standard NAB con- 
tracts. 

TIME RATES 
No. 6 Eil' 1/1/66-Rec'd 3/30/66. 

8. SPOT ANNOUNCEMENTS 
PER MO: I ti ION 25 t1 50 t1 100+ 

1 min _.._..- 4.00 3.50 9.00 2.50 2.00 
30 sec 2.00 1.75 1.50 1.25 1.00 

DISCOUNT 
10% diucount on above rates on arm year's contract. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 5 min 

1 z.._...... _........ _.._._..._ 50.00 25.00 15.00 5.00 
10 z.._.._....__.._ 45.00 22.50 12.50 4.50 
25 z.._......_.._.._.._.._.._ 40.00 20.00 10.00 4.00 
50 t ._ 35.00 18.00 9.00 3.50 

FAYETTEVILLE 
Lincoln County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WEKR 
1948 

Media Code 4 244 9220 1.00 
James Porter Clark, Box J, Fayetteville, Tenn. 37334. 

Phone 615-433-3545. 
I. PERSONNEL 

General Manager -Jame. Porter Clark. 
Station Manager -Edward K. Chapman. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1290 ke. 

Non -directional. 
Operating schedule: 5:00 am -10:00 pm. CST. 

4. AGENCY COMMISSION 
15% one time rates only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3c, 3d, 4e, 5, 6a, 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 23a, 24b, 25a, 29e. 
Contracts: 44a, 45, 48, 47e, 48, 51e. 
Comb.; Cont. Discounts: 60f, 62d. 
Cancellation: 73h. 
Prod. Services: 81. 82. 
Affiliated with MRS and KBS Radio Network. 

TIME RATES 
No. 5 ET 7/1/68-Rec'd 2/6/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104e 156e 260x 312e 

1 min 1.75 1.70 1.65 1.60 1.55 1.50 
30 sec 1.25 1.20 1.15 1.10 1.05 1.00 
20 sec 1.00 .95 .90 .85 .80 .75 

8. PROGRAM TIME RATES 
Ix 191 52x 104x 156x 260e 312e 

1 hr 25.00 23.50 22.00 20.50 19.00 17.50 18.00 
1/2 hr 16.00 15.00 14.00 13.00 12.00 10.00 9.00 
1/4 hr 8.50 8.00 7.50 7.00 6.50 5.50 5.00 
10 min. 6.50 6.00 5.50 5.00 4.75 4.50 4.25 
5 min. 4.75 4.50 4.25 4.00 3.75 3.50 3.25 

FRANKLIN (1AM;1FM) 
Williamson County -Map Location E-5 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

WAGG 
1953 

Media Code 4 244 9290 4.00 
Williamson County Broadcasting Co., Inc., Mallory 

Rd.. Franklin, Tenn. 37064. Phone 615-794-1594. 
1. PERSONNEL 

Pres. & Grn'l Mer. -Wm. R. Orme.. 
2. REPRESENTATIVES 

David Carpenter Company. 
3. FACILITIES 

1.000 w. days; 950 hr. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 9a. 9d. 5. 6e. 
Rate Protection: 10b, 11h. 12h. 13b, 196. 
Basic Rates: 22e, 23e, 24b, 28e, 29a. 
Contracts: 40e. 45, 96. 47e. 
Comb.; Cont. Discounts: 60b, 61b. 
Cancellation: 70a. 70c, 71e. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 1/1/68 -Reed 1/9/68. 
6. SPOT ANNOUNCEMENTS 

PER YR: 500x 250x 100e 50e 25x le 
1 min 2.00 2.90 2.80 3.20 3.60 4.00 
30 sec 1.50 1.80 2.10 2.40 2.70 3.00 

8. PROGRAM TIME RATES 
1 hr 55 min 1/2 hr 25 min 1/4 hr IO min 5 min 

1 x.... 40.00 38.00 24.00 20.00 16.00 12.00 8.00 
7 e.... 37.00 33.30 22.20 18.50 14.80 11.10 7.90 
13 x.. 34.00 30.60 20.40 17.00 13.60 10.20 6.80 
26 z.. 30.00 27.00 18.00 15.00 12.00 9.00 6.00 
52 z.. 28.00 25.20 16.80 14.00 11.20 8.40 5.60 
104 z 26.00 23 90 15.60 13.00 10.40 7.80 5.20 
156 x 29.00 21.60 14.90 12.00 9.80 7.20 4.80 
208 z 22.00 19.80 13.20 11.00 8.80 6.80 9.40 
260 z 20.00 18.00 12.00 10.00 8.00 6.00 4.00 
312 e 18.00 18.20 10.80 9.00 7.20 5.90 3.60 
364 z 16.00 14.40 9.80 8.00 6.40 9.80 3.20 
416 z 6.00 9.50 3.00 
520 z 5.60 9.20 2.80 
624 z 5.20 3.90 2.60 
728 z 5.00 3.60 2.50 

WF LT (FM) 
1961 

Media Code 4 244 3360 5.00 
Roht. E. Sewell, 118 Fourth Ave. 8., Franklin, Tenn. 

37064. Phone 615-794-2518. 
STATION'S PROGRAMMING DESCRIPTION 

WFLT (FM) : Programmed for young adults. 
AIR PERSONALITIES handle all segments. MUSIC: 
middle-of-the-road, current hits. showtunes. SPORTS: 
live coverage of local high schools' local and away 
football and basketball games. NEWS: community 
events with live remote coverage of special news 
events and public affairs. COMMERCIAL POLICY: 
tobacco commercials not accepted. Rec'd 8/7/67. 

I. PERSONNEL 
General Manager-Robt. E. Sewell. 
Sales & Frog. Dir. -Charles C. Dibrell. 

3. FACILITIES 
ERP 3,000 w.; 100.1 me. 
Operating schedule: 8:00 a.m.-10:00 p.m. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: le, 3a, 3b. 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 23a. 
Contracts: 40a. 
Cancellation: 73a. 

TIME RATES 
Elf Reed 9/18/68. 

6. SPOT ANNOUNCEMENTS 
1 z _.._.._.._.._._._._ 

8. PROGRAM TIME RATES 
1 hr ..................._.._... 12.00 1/2...- 

10. SPECIAL FEATURES 
Newscasts 

1 time _...-..__......_ 

GALLATIN (2 AM; 1 FM) 

3.00 

6.00 

5.00 

Sumner County -Map Location F-4 
See SRDS consumer market map and data et begin- 
ning of the Stete. 

WAMG 
1966 

Media Code 4 244 9430 6.00 
Southern Broadcasters, Inc.. Box 888, Gallatin, Tenn. 

37066. Phone 615-452-3956. 
STATION'S PROGRAMMING DESCRIPTION 

WAMG: Programmed for adults and young adults. 
AIR PERSONALITIES handle all segments. MUSIC: 
country and western. NEWS: 5 min on hour. Recd 
7/13/67. 

I. PERSONNEL 
Prea. & Chief Engr.-E. F. Jones, Jr. 
General Manager -Bob Perry. 

3. FACILITIES 
250 w. ; 1130 he. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable in 30 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 3a, 3d, 9a, 5, 6a, 7b, 8. 
Rate Protection: 10e, 14e. 18. 
Basic Rates: 20a, 21e, 23a, 24a, 28b, 28e. 
Contracts: 40a, 41, 98, 47a, 51e. 
Comb.; Cont. Discounts: 60a, 62d. 
Prod. Services: 82. 

TIME RATES 
Eft Reed 1/2/88. 

6. SPOT ANNOUNCEMENTS 
1 min -..... 

8. PROGRAM TIME RATES 
1/2 hr 30 I/4 hr ......_....... 

10. SPECIAL FEATURES 
5 min newscasts 
No frequency discounts. 

WFMG(FM) 
1960 

Subscriber to the NAB Radio Coda 
Media Code 4 244 5500 6.00 
E. F. Jones, Jr., Box 888, 154 N. Water Ave.. Gal- 

latin, Tenn. Phone 615-452-2257. 
STATION'S PROGRAMMING DESCRIPTION 

WFMG(FM:) Programmed for adults and young 
adults. NEWS: 10 min at 9 am, 5 min at noon & 
3 pm. Hospital report, 5 min et 7:20 am & 4 pm. 
MUSIC: standards 7:25 am -6:30 pm, semi -classic 
8:30-7:30 pm, standards 7:30 -sign -off. Reed 7/13/67. 

I. PERSONNEL 
General Manager -E. F. Jones, Jr. 
Assistant Manager -Ruby Dowese. 

3. FACILITIES 
ERP 50,000 w.; 104.5 me. 
Operating schedule: 7:00 ans -11:00 pm Mon thru 
Sat: noon -11:00 pm Sun. CST. 
Antenna ht.: 1050 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. Bills payable in 
30 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 3a. 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a, 14a, 16. 
Basic Rates: 20a, 21e, 23e, 24a, 28b. 28e. 
Contracts: 40a, 41, 96, 47e, 51a. 
Comb.; Cont. Discounts: 60a, 62d. 
Prod. Services: 82. 
Commercial content of all programs is limited to 
12 1 -minute announcements per hour. Music is broad- 
cast in uninterrupted 15 minute segments. 

TIME RATES 
Rates effective November 1, 1960. 
Rates received October 28, 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hour..._..._.__.._ 20.00 1 minute._ _..__ 8.00 

1/2 hour...._ _.._ 10.00 

WHIN 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 244 9570 9.00 
Sumner County Broadcasting Co., Hwy. 109. N. Rt. 

1, Gallatin, Tenn 37068. Phone 615452-4747. 
I. PERSONNEL 

General Manager -Charles W. Brewer. 
Assistant Manager-Lottie Shaw. 

3. FACILITIES 
1,000 w. days; 1010 hr. Non -directional. 
Operating schedule: Sunrise -sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3d, 4b, 5, 6e, Tb, 8. 
Rate Protection: 13b, 14b. 15b. 
Basic Rates: 20b, 21b, 22b, 23a, 28, 28e, 33a. 
Contracts: 421, 95, 48, 47e, 50. 
Comb.: Cont. Discounts: 61a. 
Cancellation: 73b. 
Prod. Services: 82. 
Affiliated with EBB Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Ell' 3/1/68-Rec'd 4/1/88. 
6. SPOT ANNOUNCEMENTS 

Ix 40e 60x 804- 
1 min. 1.85 1.75 1.65 1.55 
30 sec 1.55 1.45 1.35 1.25 

8. PROGRAM TIME RATES 
5 min 10 min 1/4 hr 1/2 hr Ihr 

1 x 7.80 12.30 15.60 30.00 98.00 
52 z 6.10 9.60 12.20 23.90 37.95 
158 z 4.30 8.85 8.85 16.60 26.65 
260 z 3.90 5.90 7.15 13.15 21.00 
312+ 3.20 4.75 6.40 11.95 18.35 

GREENEVILLE (2 AM; 1 FM) 
Greene County -Map Location L-4 

See BADS consumer market map and data at begin- 
ning of the State. 

WGRV 
1947 

Media Code 4 244 9640 0.00 
Radio Greeneville. Inc., Box 243. Greeneville, Tenn. 

37793. Phone 615-838-4147. 
1. PERSONNEL 

Pres & Gaol Mgr. -Paul O. Metcalf*. 
Assistant Manager -Hugh Pickel. 
Sales Manager -LeRoy Moon. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1390 he. 

Non- directional. 
Operating schedule: 5 am -midnight. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
3 NAB Radio Code Advertising Standards apply. 

General: la, 2b, 3a, 3d, 4b, 4d, 5, 6e. 7b, 8. 
Rate Protection: 11h, 13h, 14h. 

15 Basic Rates: 20a. 23a, 25a. 29a. 
Contracts: 40a, 49b, 95, 47a. 48. 
Comb.: Cont. Discounts: 61e. 
Cancellation: 70e, 71e, 73a. 
Prod. Services: 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Ef7 11/1/68-Rec'd 9/25/68. 
A-6-8:30 am, 11 em -1 pm & 3:30-7 pm. B-5-6 am, 8:30-11 am & 1-3:30 pm. 
C-7 pm -midnight. 

6. SPOT ANNOUNCEMENTS -I min- 30sea- 
A B C A B C 

1 z 2.75 2.95 2.25 2.20 1.95 1.75 
26 x 2.65 2.35 2.15 2.10 1.85 1.65 
52 z 2.55 2.25 2.05 2.00 1.75 1.55 
65 x 2.45 2.15 1.95 1.90 1.65 1.45 
130 x 2.35 2.05 1.85 1.80 1.55 1.35 
156 x 2.25 1.95 1.75 1.70 1.45 1.25 
280 x 2.15 1.85 1.65 1.80 1.35 1.15 
312 x 2.05 1 75 1 55 1.50 1.25 1.05 
629 x 1.95 1.40 1.15 .95 
936 x 1.85 1.30 1.05 .85 
1248 z 1.75 1.20 .95 .75 

1.65 1.45 
1.55 1.35 
1.45 1.25 

20 ses - 
1 r 2.05 1.75 1.65 1.65 
28 x 1.95 1.65 1.55 1.55 
52 z 1.85 1.55 1.45 1.45 1.35 1. 
65 z 1.75 1.45 1.35 1.35 1.25 1.15 
130 z 1.65 1.35 1.25 1.25 1.15 1.05 
156 z 1.55 1.25 1.15 1.15 1.05 .95 
260 z 1.95 1.15 1.05 1.05 .95 .85 
312 x 1.35 1.05 .95 .95 .85 .75 
624 z 1.25 .95 .85 .85 .75 .85 
938 z 1.15 .85 .75 .75 .85 .55 
1298 z 1.05 .75 .65 .65 .55 .95 

7. PACKAGE PLANS 
PER WK: 18ti 24 ti 90tí 36 ti 
1 min. 1.50 1.95 1.40 1.35 
30 sec 1.05 1.00 .95 .90 
Weekly schedule equally distributed within et least 3 
of 4 days: Sun, Mon, Tues or Wed. Daily schedule 
equally distributed within A, B end C. 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 x 25.00 17.50 10.00 8.00 6.00 
28 o 24.50 18.50 9.75 7.75 5.75 
52 x 24.00 16.25 9.25 7.50 5.50 
65 z 23.50 18.00 9.00 7.00 5.95 
130 x 21.00 14.50 8.50 8.50 4.75 
158 x 19.00 13.50 8.00 8.00 4.50 
260 x 18.00 12.00 7.50 5.50 4.00 
312 z 17.50 11.50 7.00 5.00 3.50 

Mae. - 
1.55 1.45 
1.45 1.35 

WOFM (FM) 
1956 

Media Code 4 244 3710 1.00 
Radio Greeneville. Inc., Box 243, Greeneville. Teno. 

37743. TWR 639-1831. 

I. PERSONNEL 
President -Paul O. Metcalfe. 
General Manager -Ray Smith. 

2. REPRESENTATIVES 
David Carpenter Company. 
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Greeneville -W 0 F M (FM) -Continued 
3. FACILITIES 

ERP 28,500 w.; 94.9 Inc. 
Operating schedule; 5 am -midnight. 
Antenna ht.: 245 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 4b, 4d, 5. 6a. 7b, 8. 
Rate Protection: 11h, 13h, 14h. 
Buie Rates: 20a, 23a. 25a, 29a. 
Contracta: 40a, 44b, 45, 47a, 48. 
Comb.; Cont. Discounts: 61a. 
Cancellation: 70e, 71a, 73a. 
Prod. Services: 82. 

TIME RATES 
No. 2 Eff 6/1/67 -Reed 5/29/67. 

A-7-8 am, 11:30 am -1 pm & 5:45-10 pm. 
B-8-7 am, 8-11:30 am, 1-5:45 pm & 10 pm -mid- 
night. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

I min 30 see I min 90 ses 
1 z _..._... 1.90 1.70 156 z..._._.._. 1.40 1.20 
28 z 1.80 1.60 280 x..._._._.. 1.30 1.10 
52 z 1.70 1.50 312 z...__._._ 1.20 1.00 
65 z 1.60 1.40 624 L..__...__ 1.10 .90 
130 z 1.50 1.30 936 z..-..._._ 1.00 .80 

CLASS B 
10% less than Clase A rate. 

8. PROGRAM TIME RATES 
CLASS A 

I hr 1/2 hr 1/4 hr 
52 x .._......_.._.._ 10.00 6.50 4.00 
156 z ........_..__..... 9.00 5.75 3.50 
384 z.._ 8.00 5.00 3.00 

10. SPECIAL FEATURES 
NEWS AND SPECIAL FEATURE 

CLASS A 
I hr I/2 hr I/4 hr 5 min 

52 z 15.00 10.00 5.50 3.50 
156 z 10.50 7.00 4.75 3.00 
364 x 9.00 6.00 4.00 2.00 

WSMG 
1981 

Subscriber to the NAB Radio Code 
Media Code 4 244 3780 4.00 
Greene County Broadcasting Co., Inc., Box 737, 105- 

1/2 Depot St.. Greeneville, Tenn. 37743. Phone 
415-838-3188. 

I. PERSONNEL 
President -R. C. Turrentine. Jr. 
Station Manager -Glen W. Scott. 

3. FACILITIES 
250 w.; 1450 kc. Non -directional. 
Operating schedule: 5:00 am -midnight Mon thru Sat; 
7:00 am -10:00 pm Bun. EST. 

4. AGENCY COMMISSION 
Net to station; monthly. 

5. GENERAL ADVERTISING Sea coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 3b, 3c, 3d. 4a, 4d. 5, 6a. 7b, 8. 
Rate Protection: 10a, 14a, 15b. 
Basic Rates: lob, 21b, 22b, 23a, 24b4 25a, 28. 28b. 

28c, 30. 
Contracts: 40a, 45, 46, 47a, 47e. 48. 50. 51a. 
Comb.; Cont. Discounts: 60a, 801. 81b, 62d. 
Cancellation: 70b, 70d, 71a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL BATES SAME 

No. 3 Eff 9/1/87-Rec'd 9/6/67. 
8. SPOT ANNOUNCEMENTS 

PER 
Ix 26x 52x 1560 2600 365x 730x 1095x 

PER DAY: III 2t1 3ti 
1 min 3.00 2.75 2.50 2.25 2.20 1.50 1.35 1.25 

7. PACKAGE PLANS 
Less than 30, ea 1.80. 
WITHIN 30 DAYS: 90 tl 60 61 90 tl 
Ea 1.80 1.45 1.90 

8. PROGRAM TIME RATES 
Ix 26x 52x 156x 260x 

1 hr 40.00 38.00 32.00 28.00 24.00 
1/2 hr 20.00 18.00 16.00 14.00 12.00 
1/4 hr 10.00 9.00 8.00 7.00 6.00 
5 min. 6.75 5.75 5.00 4.50 4.00 

HARRIMAN 
Roane County -Map Location H-5 

Be. SRDS consumer market map and data at begin- 
ning of the State. 

WHBT 
1947 

Media Code 4 244 3850 5.00 
Folkways Broadcasting Co.. Inc., Box 

Tenn. 37748. Phone 882-1600. 
I. PERSONNEL 

Pros. & Gen'I Mgr. -Kenneth 3. Crosthwait. 
Vice -President -William R. Carrigan. 
Station Manager -Grant E. Roberta. 

2. REPRESENTATIVES 
David Carpenter Company. 

S. FACILITIES 
5.000 w. days; 1600 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net charges for time. 

5. GENERAL ADVERTISING See ended regulations 
General: la. le, 3a, 3b, 4b, 9d. 5, 6a, 8. 
Rate Protection: 10b. 11b. 12b. 138. 148. 
Basic Rates: 22a, 23a. 24b, 25a, 281% 29a. 
Contracts: 40a. 45. 48, 47a. 
Comb.; Cont. Discounts: 60b. 60k, 82b. 
Cancellation: 70a. 70e, 71e, 73a. 

TIME RATES 
Rates effective February 15. 1963. (Card No. 5.) 

Rates received March 4, 1963. 
8. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 80 see 
........ 2.50 2.00 1248 ti..._-... 1.90 1.50 

313 tl 2.25 1.85 1872 tt.__...._. 1.65 1.25 
624 ti 2.15 1.75 

7. PACKAGE PLANS 
(To be used in 7 days) 

1 tl..._...._..._. 2.50 2.00 60 ti _ 2.00 1.60 
30 tl 2.25 1.85 80 ti......._....... 1.85 1.45 
40 U... ........ 2.15 1.75 100 or more ti 1.65 1.25 

221. Harriman. 

8. PROGRAM TIME RATES 
1/4 hr 

1 ti 21.18 
52 tl......._..._...._..-...' -_.-..- 16.95 
156 ti._ ___..__ 14.83 
260 ti ................... 12.71 
500 ti .... 11.65 
1000 tl 10.59 

HARTSVILLE 

10 min 
16.48 
13.18 
11.53 

9.89 
9.06 
8.24 

5 min 
12.95 
10.34 

9.08 
7.78 
7.12 
6.48 

Trousdale County -Map Location F-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

WJKM 
1966 

Media Code 4 244 3880 2.00 
Hartsville Broadcasting Corp., Marlene St., Harts- 

ville, Tenn. 37074. Phone 615-379-2111. 
I. PERSONNEL 

Pres., Sta. & Sales Mgr. -Chester J. Davis. 
Program Director -Linda Porter. 

3. FACILITIES 
250 w.; 1090 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% time only. Payable by 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, lb, 3d, 4a, 4c, 5, Oa, 7b. 
Rate Protection: 15b. 
Basic Rates: 20b, 22a. 24b, 258, 28c, 33c. 
Contracts: 42d. 44a, 48, 49, 50, 51a. 
Comb.; Cont. Discounts: 60i, 61e. 
Cancellation: 70a. 72. 
Prod. Services: 82. 
Affiliated with American Information Network. 

TIME RATES 
Elf --Reed 7/21/67. 

8. SPOT ANNOUNCEMENTS 
1 min 30 see I min 90 see 

1 z 3.53 2.94 312-364 z 1.88 1.59 
26-30 ....... 2.24 1.94 624-728 z..._ 1.82 1.53 
78-90 x..._ ....... 2.12 1.82 1248-1456 L 1.79 1.47 
156-180 x 2.00 1.71 

8. PROGRAM TIME RATES 
1 hr 1/2 hr I/4 hr 10 min 5 min 

I z 40.59 24.71 16.47 13.82 8.24 
26-30 z..._.._.._ 34.71 20.59 13.82 11.47 6.82 
78-90 z 30.00 17.65 12.06 10.00 8.06 
158-180 z 26.47 15.88 10.59 8.53 5.28 
312-364 x 21.76 14.71 9.12 7.06 4.59 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

(at :60) 
26-30 z 5.19 312-364 x..._ ..... 4.24 
78-91 z 4.71 624-728 z..._.._ ............. 4.00 
156-182 z 4.97 

1 -MINUTE HEADLINE NEWS 
(at :30) 

28-30 z 9.00 312-364 z..._....-.._ 3.08 
78-91 z.._ ..................... 3.53 624-728 z..._.._ 2.82 
158-182 z 3.29 

HENDERSON 
Chester County -Map Location C-5 

See SRDS consumer market map and' data at begin- 
ning of the State. 

WHHM 
1967 

Media Code 4 244 3900 8.00 
Dixie Broadcasting Co., Inc., Box 203. 103 Main 

St., Henderson. Tenn. 38390. Phone 901-989.4181. 
I. PERSONNEL 

General Manager -Don Fenimore. 
Program Director -Donald Earl Holmes. 
News Director -Mel Carnell. 

2. REPRESENTATIVES 
R. S. Crane Company, Ine. 

3. FACILITIES 
250 w., 1580 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable by 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2b, 3e, 9a, 5, 6a, 7b. 
Rate Protection: 10e, 11c, 12c, 13e, 14e, 158. 
Basle Rates: 208, 21a. 21b, 21e, 22b, 23a. 24a. 25a, 

26. 27, 288, 28c, 298, 30, 31, 33c. 
Contracts: 40a, 43, 44b, 45. 47e. 98, 51b. 
Comb.: Cont. Discounts: 110h, 61a, 618. 61e, 62d. 
Cancellation: 70a, 70e, 71b, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
ER 9/1/68 -Reed 9/11/68. 

6. SPOT ANNOUNCEMENTS 
PER MO: I ti 4ti 8ti 16 ti 9051 60tí10001 
1 min/less.... 5.00 9.50 9.00 3.00 2.75 2.50 2.00 

8. PROGRAM TIME RATES 
PER MO: I ti 4 ti 8 ti 16 ti 20 t1 30 t1 60 ti 
5 min. 6.50 5.00 9.50 4.00 3.75 3.50 3.00 
10 min 11.00 10.00 9.00 8.00 7.011 6.00 5.00 
1/4 hr 15.05 14.00 13.00 11.00 10.00 9.00 8.00 
1/2 hr 30.00 25.00 22.00 20.00 18.00 16.00 19.00 
1 hr 50.00 95.00 40.00 35.00 30.00 27.00 25.00 

HUMBOLDT (1 AM; 1 FM) 
Gibson County -Map Location B-4 

See BADS consumer market map and data at begin- 
ning of the State. 

WIRJ 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 244 3920 6.00 
Gibson County Broadcasting Co.. 2606 East End Dr., 

Humboldt. Tenn. 38343. Phone 901-784-1740. 
I. PERSONNEL 

General Manager -Tony Reeves. 
2. REPRESENTATIVES 

South -C. K. Beaver & Associates, Inc. 
3. FACILITIES 

250 w. days; 740 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on net station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10b, 11b. 
Basle Rates: 228, 23a, 248, 25a, 28, 288. 29e. 
Contracts: 40b, 42b. 
Comb.: Cont. Discounts: 80b, 81a. 618. 61c, 62e. 
Cancellation: 70a, 70e, 71a. 73a. 
Affiliated with Keystone Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
ER 4/1/67-Rec'd 5/4/67. 

6. SPOT ANNOUNCEMENTS 
ix I9x 26x 52x I04x 156x 260x 312x 

1 min 2.50 2.30 2.20 2.10 2.00 1.90 1.80 1.70 
30 sec 2.00 1.90 1.80 1.70 1.60 1.50 1.40 1.20 

WI R J -FM 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 244 3921 4.00 
Gibson County Broadcasting Co., Inc., Box 355, 2606 

East End Dr., Humboldt Teno. 58343. Phone 901- 
784-1740. 

I. PERSONNEL 
President -J. Frank Warmath. 
Gen'1, Sta. & Sales Mgr. -Tony Reeves. 
Program Director -Bill Carter. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, The. 

3. FACILITIES 
ERP 2,830 w.; 102.3 me. 
Operating schedule: 8:00 am -11:00 Dm. CST. 
Antenna ht.: 251 ft. above average terrain. 

4. AGENCY COMMISSION 
15/U time only; lOtn of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Schedules combinable with WIRJ-AM for frequency 
discounts. TIME RATES 

ER 4/1/67 -Reed 5/4/67. 
6. SPOT ANNOUNCEMENTS 

Rates are identical to WittJ. See that listing. 
8. PROGRAM TIME RATES 

I hr 1/2 hr I/4 hr IO min 5 min 
1 x 32 18 10 8 6 

DISCOUNTS 
132- 5% 52x-12-1/2% 1582-20% 
262-10% 104x-15% 260z-25% 

JACKSON (3 AM; 1 FM) 
Madison County -Map Location C-5 

See SKIM consumer market map and data at begin- 
ning oe the State. 

WDXI 
1948 

CEO 
Subscriber to the NAB Radio Code 

Media Code 4 244 3990 9.00 
Dixie Broadcasting Co., Box 489, Williams Bldg.. 

Jackson, Tenn. 38301. Phone 901-427-9611. 
STATION'S PROGRAMMING DESCRIPTION 

WDXI: Programmed for general interest 5 am -7 
pm. 7 pm -12M top 40 type programming. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every 30 min. world and national on hour, 
local, state, and regional news on half hour. Weather 
reports at :95 & :15. FARM: news at 5:55 am & 
11:55 am daily. Information features spotted through- 
out day. SPORTCASTS: et 12:35 pm & 5:45 pm, 
play-by-play of football for 3 local high schools and 
college football and basketball. Basketball for 3 
local high schools. Local news staff, mobile unit, UPI 
audio service. Contact Representative for further de- 
tails. ltec'd 7/21/67. 

I. PERSONNEL 
Executive Vice -President -.7. Kenneth Marston. 
General Manager -Charles R. Simms. 
National & Regional Sales -Jim Hoppers. 

2. REPRESENTATIVES 
Call Jim Hoppers collect. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1310 te. 

Directional -nighttime only. 
Operating schedule: 5:00-12:05 am. CST. 

4. AGENCY COMMISSION 
15/0. 10th of following month. 

5. GENERAL ADVERTISING Bee coded regulations 
General: la, 2a, 21). 3a, 3b. 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10c, Ile, 12c, 13e. 14e, 15a, 158. 16. 
Basic Rates: 20a, 208, 21e, 21e, 22a, 228, 23a. 248. 

25a, 28. 28e, 28c, 29e. 30. 32a, 33a. 
Contracts: 40a, 41, 42b, 44a, 448, 45. 46, 47e. 48. 

51e, 51e. 
Comb.; Cont. Discounts: 60b. 60d. 60e, 60f, 601. 61a. 

62b. 62d. 
Cancellation: 70a. 70c, 71a. 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Member: The Dixie Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 1/1/68 -Reed 11/29/87. 
6. SPOT ANNOUNCEMENTS 

1 min () 1 min (e) 
1 z 4.70 3.75 260 z 2.65 2.10 
26 x 4.10 3.30 312 z 2.35 1.90 
52 z 3.80 3.05 520 z 2.25 1.75 
104 z 3.50 2.80 780 z .............._ 2.10 1.70 
156 z 3.25 2.60 1000 L....._._... 2.05 1.60 () 30 sec or less. 

8. PROGRAM TIME RATES 
Ix 26x 52x I04x 156x 260x 

1 hr 70.80 53.00 35.30 30.60 27.00 23.50 
1/2 hr 35.25 31.80 18.80 16.50 15.30 11.75 
1/4 hr 23.50 21.20 11.75 10.60 10.00 8.25 
10 min 17.65 15.90 9.40 8.25 7.35 6.15 
5 min 14.10 12.70 6.45 5.90 5.00 4.40 

WJAK 
1955 

Media Code 4 244 4060 0.00 
Jackson Broadcasting Enterprises. lnc., 416 Airways 

Blvd.. Jackson, Tenn 38301. Phone 901-424-1460. 
I. PERSONNEL 

President -Robert G. Blow. 
Station Manager -Tom Mapes. 
l'rogram Director -Bill Mainord. 

TENNESSEE 
2. REPRESENTATIVES 

Saralll/Gates, Inc. 
R. S. Crane Company, Inc. 

3. FACILITIES 
1.000 w. days; 1460 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3d, 4e. 9d; 5, 6a, 7b, 8. 
Rate Protection: 10e, 11e, 12c, 13c, 14c, 158. 
Basic Rates: 20a, 21a, 218, 21d, 22b, 23a, 248, 25a, 

26, 28a, 28c, 29a. 
Contracts: 40a, 41, 42b, 42d, 43, 44a, 46, 470. 49. 

51a. 
Comb.; Cont. Discounts: 60a, 80f, 81a, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective April 1, 1983. (Card No. 2.) 

Card received March 7. 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 tee i min 30 tee 

1 ti 5.00 4.00 156 ti._._...__. 4.00 3.20 
26 ti 4.75 3.80 260 ti. 3.75 3.00 
52 tl 4.50 3.60 312 ti. 3.50 2.80 
104 ti 4.25 3.40- 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

PER WK: 
1 min 30 sec 1 min 30 sec 

15 ti..... 3.25 2.50 25 ti 2.75 2.20 
20 ti 3.00 2.40 30 or more.... 2.50 2.00 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 x 90 24 16 12 10 
DISCOUNTS 

26x-5% 104z-15% 260x-25% 
52x-10% 156x-20% 

WTJS WTJS-FM 
1931 1947 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 244 4130 1.00 
Sun Publishing Co., Box 1119. 255 W. LaFayette 

St., Jackson, Tenn. 38301. Phone 901-427-3318. 

STATION'S PROGRAMMING DESCRIPTION 
WTJS: Programmed for general interest. 
Emphasis on farm news 5-7 am. Radio personalities 
handle all programs. NEWS: 5 min every 30 min. 
on hour and half hour. Sports shorts at :10 & :40. 
Weather news at :20 & :50. Farm news at 5:30 am 
& 11:30 am daily. Play-by-play of major league 
baseball, college football, high school football games 
of 3 schools, high semi and college basketball, All 
Star game and World Series. Local news staff. Direct 
lines to all news centers. AP news. CbMact Repre- 
seMattve for further details. Recd 7/31/68. 

I. PERSONNEL 
Vice -President -Frank S. Proctor. 
Manager -Leslie R. Brooks. 

2. REPRESENTATrVES 
Walton Broadcasting Sales Corporation. 
South -C. K. Beaver & Associates. Inc. 
West -Harlan G. Oakes, Inc. 

3. FACILITIES 
5.000 w. days. 1,000 w. nights; 1390 kc. 

Directional -night only. 
Operating schedule: 5-1 am. CST. 
FM FACILITIES 
ERP 50,000 w.: 104.1 me. 
Antenna ht.: 640 ft. above arerage terrain. 

4. AGENCY COMMISSION 
15%; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 12e. 13a, 14a. 15a. 
Basic Rates: 208, 21a. 218, 21e, 21d, 22a, 221). 23e. 

238, 24b, 24e. 26. 28a, 28c. 29a. 32a. 
Contracts: 40a, 41. 44a, 45, 48, 47a. 48, 49, 50. 51b. 

51c. 
Comb.; Cont. Discounts: 60a. 60d. 60e. 60f, 60g. 601. 

61e. 62d. 
Cancellation: 71a. 72, 73a, 738. 
Prod. Services: 80, 81. 82. 
Affiliated with American Entertainment Network. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective January 1, 1956. (Card No. 8.) 

Rates received January 24. 1956. 

8. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 80 

hr. hr. hr. min. min. min. ems. 

1 time__ 50.00 30.00 20.00 16.00 10.00 5.00 6.00 
18 times.. 47.50 28.50 19.00 14.25 9.60 4.75 8.90 
28 time.. 45.00 27.00 18.00 13.60 9.00 4.60 8.80 
52 time... 42.50 25.50 17.00 12.75 3.60 4.36 1.40 

104 time... 40.00 24.00 18.00 12.00 8.00 4.00 3.10 
208 times_ 37.50 22.50 15.00 11.23 7.50 3.75 1.00 
260 times.. 85.00 21.00 14.00 10.60 7.00 1.30 1.80 
812 times_ 32.50 19.90 11.00 9.11 0.30 1.55 LIB 
500 Grote_ ._._ 1.00 8.40 
10 -second announcementa-50% of the 30 -cacead nN 
at earned frequency. 
Run-of-sehedule announcements placed approximately 
as ordered, subject to reschedule without notice: 

10 per week: 40% discount from one-time rate. 
20 per week: 45% discount urea ma -time rate. 
30 or more per week: 50% discount from one-time 
rate. 
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TENNESSEE 

JAMESTOWN 
Fentress County -Map Location H-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCLC 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 244 4200 2.00 
Jamestown Broadcasting Co., Inc., Box 130. White 

Oak Rd., Jamestown, Tenn. 38557. Phone 615- 
879-2825. 

I. PERSONNEL 
General Manager -Howard Ray Cravens. 

3. FACILITIES 
1,000 w. days: 1260 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
None: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 46. 
Cancellation: 73b. 
Contracts are not transferable. 
Specified time la governed by availability and prior- 
ity: programs hold priority over announcements. 
Affiliated with Keystone Networc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1959. (Card No. 2.) 
Card received November 20. 1959. 

Rev. rates recd November 7. 1960. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

Per week: 1 1/2 1/4 5 1 
hr. hr. hr. min. min. 

S or less times 25.00 12.75 7.60 4.00 3.00 
6-10 times 20.00 10.00 5.00 3.00 2.00 
11-24 times 20.00 10.00 5.00 3.00 1.50 
24 or more times 20.00 10.00 5.00 3.00 1.25 

JEFFERSON CITY 
Jefferson County -Map Location K-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJ FC 
I961 

Subscriber to the NAB Radio Code 
Media Code 4 244 4270 5.00 
Jefferson County Broadcasting Co.. Inc.. Box 271, 

Dandridge Hwy Jefferson City, Tenn. 37760. 
Phone 615-475-3825. 

I. PERSONNEL 
President -Paul O. Metcalfe. 
Vice-Pres. & Genii Mgr. -Wayne Roberts. 
Program Director -Keith Craig. 

3. FACILITIES 
500 w. days; 1480 kg. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% time; 10 days. 

S. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. la. 3d. 9b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10h, 11h, 12h, 13h, 14h. 
Basic Rates: 20b, 21a, 22b, 23b, 25a, 26, 28b, 28e, 
Contracts: 40a. 42b, 47a. 
Comb.; Cont. Discounts: 601. 
Cancellation: 72. 
Prod. Services: 81, 82. 

TIME RATES 
Elf- Reed 6/1/67. 

6. SPOT ANNOUNCEMENTS 
PER MO: 12 t1 25 ti 50 ti 100 ti 200 ti 
1 min 3.15 2.15 2.00 1.85 1.70 
30 sec: 1 -min less 10 10 sec: 1 -min less .20 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 25.00 17.50 10.00 8.00 6.00 
26 ti 24.50 16.50 9.75 7.75 5.15 
52 t1 24.00 16.25 9.25 7.50 5.50 
65 ti 23.50 16.00 9.00 7.00 5.85 
130 ti....._...._.._...__ 21.00 14.50 8.50 6.50 4.15 
156 ti...__ 19.00 13.50 8.00 6.00 4.50 
260 ti 18.00 12.00 7.50 5.50 4.00 
312 ti .............. 17.50 11.50 7.00 5.00 3.50 

JOHNSON CITY (2AM; 1 FM) 
Washington County -Map Location L-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WETB 
1947 

Media Code 4 244 4340 6.00 
Press, Inc., Presa Bldg., Johnson City. Tem. 
Studio: RFD. Johnson City. Tenn. 37602. 

I. PERSONNEL 
President -Carl A. Jones. 
Manager -Arthur Kelsey. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 
South -C. K. Beaver & Associates. Inc. 

3. FACILITIES 
1000 w. days; 790 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3b, 3d, 4e. 4d, 5. 6a, 7b, 8. 
Rate Protection: 10a, ila. 12a. 13a. 14a. 15b. 
Basic Ratea: 20b 21a. 21b, 21d, 22a, 23a, 24e. 25e. 

26b. 28c, 29a, 30. 
Contracts: 40a. 44a, 44b, 45, 48. 47a. 51b. 
Comb.; Cont. Discounts: 60a, 60c, 60e, 60f, 60g, 60h. 

601. 61a, alb, 62b. 
Cancellation: 70a. 70c. 71b, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective January 1. 1961. 

Rates received November 21. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 5 min. 1 min. 

Flat 30.00 19.00 10.00 6.00 
WEEKLY ANNOUNCEMENTS 

Per week: 
5 tlmee......-.__ 80.00 20 times_-___..- 90.00 

10 times._._ 55.00 30 times_-____ 120.00 
15 times 75.00 

30 seconds -75% of applicable minute rate. 
le seconds -50% of applicable minute rate. 

DISCOUNTS 
26 weeks..._._.._.- 5% 52 weeks.___..-._ 10% 

10. SPECIAL FEATURES 
5 MINUTE NEWSCAST PACKAGE 

Per week: 5 times__ ...... 6.00 
3 times 8.00 

WJCW 
1938 

Subscriber to the NAB Radio Code 
Media Code 4 244 4410 7.00 
Tri -Cities Broadcasting, Inc., Box 569, Princeton 

Rd., Johnson City, Tenn. 37601. Phone 615-928- 
6167. 

Other office: 1233 Indian Hill Dr., Bristol, Tenn. 
Phone 968-2934. 
STATION'S PROGRAMMING DESCRIPTION 

WJCW: Programmed for all people. 
Farm 5-7 am air personality. 7-9 am business, 
professional people, time, temperature, news. 9-10 
am women's personality. 10 am -noon network. Noon - 
1 pm reach farmers and home people, county agent 
and livestock report. 1-4 pm housewife, air person- 
ality. 4-6 pm commuters. high school and college 
students, air personality. 6-8 pm news and sports, 
2 newsmen, 2 mobile units. 8 pm -12M top 40 
music. SPORTS: college high school and professional 
football, basketball and racing. MUSIC: country 
and gospel music programmed 10 hours M -F. Middle- 
of-the-road rest of time except 8 pm -12M, which 
is top 40. Sat and Sun features only middle -of -road 
and religious programs. Contact Representative for 
further details. Reed 9/21/67. 

I. PERSONNEL 
Pres. & Genil Mgr. -Jim Wilson. 
Sales Manager -Roger L. Matney. 
Operations Manager -Ray Hooper. 

2. REPRESENTATIVES 
Jack Masla & Company, Inc. 

9. FACILITIES 
5.000 w. days, 1,000 w. nights; 910 kc. 

Directional -nighttime only. 
Operating schedule: 5-1 am. EST.. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 3b. 3d. 4a, 5, 6a. 7b, 8. 
Rate Protection: 10a, 11a, 12a. 13a. 14a, 15b. 
Basic Rates: 20b, 21a, 2113. 22e. 22b, 23a. 23b, 24c, 

25a, 26, 28b, 28e. 29a. 30. 33b. 
Contracts: 40a, 42a, 42c, 43, 44a, 45, 46, 47a, 48, 50. 

51a, Slb, 51e. 
Comb.: Cont. Discounts: Bob, 60g. 601. 62s. 
Cancellation: 70b. 70d. 71a, 72, 73a. 
Prod. Services: 80, 82. 
AMIlated with CBS Radio Network. 

TIME RATES 
No. 2 Eff 1/1/67-Rec'd 7/24/67. 

6. SPOT ANNOUNCEMENTS 
I min 90 sae ID's 

1 x..._.._.._......_.._.._......_.........._ 15.00 10.00 7.50 
13 z 14.25 9.50 7.25 
26 z 13.50 9.00 7.00 
52 z 12.75 8.50 6.75 
104 z..._.._ 12.00 8.00 6.50 
156 z 11.25 7.50 6.25 
208 z......._.._.._......_.........._.._......_ 10.50 7.00 8.00 
260 z.._.._.._.........._......_.._.........._ 9.75 6.50 5.75 
312 x 9.00 6.00 5.50 

7. PACKAGE PLANS 
SATURATION PACKAGE 

PER WK: loti 15t1 20 ti 25tí 
ea 7.50 7.00 6.50 6.00 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 5 min 

1 L 90 54 36 24 
DISCOUNTS 

13x- 5% 52x-15% 1582-25% 
26x-10% 1042-20% 260x-35% 

WJCW-FM 
I948 

R A B 
Media Code 4 244 4411 5.00 
Tri -Cities Broadcasting Inc., Box 589, Johnson City, 

Tenn. 37601. Phone 615-926.6167. 
Studio: Princeton Rd., North Johnson City, Tenn. 

37602. 
STATION'S PROGRAMMING DESCRIPTION 

WJCW-FM: Programmed separately from WJCW. 
Programmed for all people, with middle-of-the-road 
music beginning at 7 am -12M. Contact Representative 
for further details. Recd 6/24/88. 

I. PERSONNEL 
Pres. & Gen'1 Mgr. -Jim Wilson. 

2. REPRESENTATIVES 
Jack Masia & Company, Inc. 

3. FACILITIES 
ERP 65,000 w.: 101.5 mc. Unlimited. 
Operating schedule: 5 am -midnight. EST. 
Antenna ht.: 1400 ft. above errata. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates effective March, 1964. 
Rates received January 26. 1985. 

6. SPOT ANNOUNCEMENTS 
(Maximum frequency - 1 announcement ever? 10 
minutes.) 

1 30 sec 1 80 zee 
min or less min or less 

1 ti 5.00 3.50 104 ti..._...... 2.50 1.50 
13 ti._ 4.00 3.00 260 t1._ 2.00 1.25 
26 U. 3.50 2.50 312 tl._____._ 1.50 1.00 
52 ti 3.00 2.00 

7. PACKAGE PLANS 
35 buys within one week earns 312 rate given below. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 25.00 17.50 10.00 8.00 6.50 
18 ti..._______..,_ 24.00 16.50 9.00 7.50 5.50 
26 ti.._.._._......,....._ 23.00 15.50 8.00 7.00 5.00 
52 tL...._ 22.00 14.50 7.00 6.00 4.50 
104 tL._..____._ 21.00 13.50 6.00 5.00 4.00 
260 ti.____...___._ 20.00 12.50 5.00 4.00 8.50 
312 ti 18.00 10.50 4.00 3.50 3.00 

JONESBORO 
Washington County -Map Location L-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJSO 
1958 

Media Code 4 244 4510 4.00 
Thomas Enterprises, Inc., Box 5188, Johnson City. 

Tenn. 37604. Phone 615-926-3121. 
STATION'S PROGRAMMING DESCRIPTION 

WJSO: Programmed for adults and young adulta. 
2 or more air personalities for each program segment. 
NEWS: at :55 hourly, national, international, local. 
mobile from 4 unite. SPORTS: at :15 hourly, per- 
sonal interviews of sport figures. Remotes: done 
several times weekly. Stock markets: 1 pm & 5 pm 
live. Livestock news: 6:15 am & 12:15 pm. Sign -on - 
7 am country music, news and weather for farm 
households. 7-10 am, middle - of - the - road music, 
news, weather, time checks, civic announcements. 10 
am -noon, top pop with information for housewives. 
Noon -1 pm top pop, market, livestock news. 1-3 pm 
top pop. 3-5 top 40. 5 pm -sign -off middle-of-the- 
road music, news features. Contact Representative 
for further details, Rec'd 9/39/88, 

I. PERSONNEL 
President -Norman A. Thomas. 
Exec. Vice -President -Norman A. Thomas, Jr. 

2. REPRESENTATIVES 
GUI -Perna, Inc. 
South -Harry Harkins, Inc. 

S. FACILITIES 
5.000 w. days; 1590 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General la, 2a, 3a, 3d, 4a. 9d, 5, 6a, 7a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15a, 15b, 

18. 
Basic Rates: 20b, 21a, 21b, 21c, 21d. 22a, 24e, 25a, 

26, 28a, 29a, 30, 33a. 
Contracts: 411a, 41, 44a. 46, 47a, 48. 49, 50, 51b, 51e. 
Comb.; Cont, Discounts: 60a, 60e, 60f, 60i, 61e, 82d. 
Cancellation: lob, 70d, 71a, 72. 73a, 73b. 
Prod, Services: 80, 81, 82. 
All schedules duplicated on WENR, Athens, Teno., 
and WDNT, Dayton, Tenn. No additional cost. 

TIME RATES 
No. 5 Eft 9/1/68 -Reed 9/12/68. 

6. SPOT ANNOUNCEMENTS 
I min 90 see ID's 

1 x 15.00 12.00 7.50 
13 x 14.00 11.20 7.00 
25 x 13.50 10.80 6.75 
52 x 12.50 10.00 6.25 
104 x 12.00 9.60 6.00 
156 x 11.00 8.80 5.50 
260 x 10.00 8.00 5.00 
312 x 9.00 7.20 4.80 

7. PACKAGE PLANS 
PLANS, PER WK: 6 12 18 24 
1 min. 8.50 7.50 6.50 8.00 

DISCOUNTS 
13 wk -5% 26 wk -10% 39 wk -15% 52 wk -20% 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x 90 54 36 24 
DISCOUNTS 

13x-5% 52x-15% 156x-25% 
26x-10% 104x-20% 260x-35% 

KINGSPORT (3 AM; 1 FM) 
Sullivan County -Map Location M-3 

See 8111)8 consumer market map and data at begin- 
ning of the State. 

WGOC 
1967 

Media Code 4 244 4530 2.00 
J. T. Parker Broadcasting Corp., Box 1389, Kings- 

port, Tenn. 37660 Phone 615-247-7131. 
I. PERSONNEL 

President -J. T. Parker, Jr. 
General Manager -Phil Roberts. 
Sales Manager -Truman Conley, Jr. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
1.000 w.: 1090 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 30, 3d, 4a, 4c, 5, 6a, 7b, 8. 
Rate Protection: 10g, llg. 12g, 13g, 14g, 15b, 18. 
Basic Rates: 20a, 21b, 21e, 22a, 22b, 23b, 24c, 25a, 

28c, 33d. 
Contracte: 40a, 42a, 42c, 43, 45, 47c, 51c. 
Comb.; Cont. Discounts: 60a, 60e, 601, 62b, 62d. 
Cancellation: 70a, 70c, 71b, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 3/1/68-Rec'd 8/29/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 z 3.50 78 x 3.00 
13 x 3.40 109 x 2.90 
28 x 3.30 158 x 2.80 
39 x 3.20 260 x 2.70 
52 x 3.10 520 x 2.60 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 z 38.50 23.50 15.50 9.80 
13 x 37.25 22.85 15.15 9.70 
26 r 36.00 22.25 14.80 9.50 
39 x _ 34.75 21.60 14.45 0.30 
52 x 33.50 20.95 14.15 9.10 

I hr I/2 hr I/4 hr 5 min 
78 L...._........_............_...._... 32.25 20.35 13.80 8.80 
104 z 31.00 19.70 13.45 8.50 
156 z 29.75 19.10 13.10 8.20 
260 3_ 29.00 18.45 12.80 7.90 

WKIN 
1951 

Media Cede 4 244 4550 0.00 
WKIN, Inc., E. Market and Wexler Sta., Kingsport. 

Tenn. 37860- Phone 615-246-8131. 
I. PERSONNEL 

President -Cy BahakeL 
Manager -Don Adams. 
Commercial Manager -Chuck Stack. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
5.000 w. days; 1320 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 4a, 9d, 5, 80. 8. 
Rate Protection: 15b. 
Basic Rates: 220, 22b, 23a, 24b, 25a, 28b. 
Contracts: 40a. 46. 
Comb.; Cont. Discounts: 61a, 61b, 62b. 62e. 
Cancellation: 71a, 73a. 

TIME RATES 
Rates effective January 1, 1960. 
Rates received January 27. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 100 wds. 

1 time.... 45.00 30.00 16.00 11.00 6.75 
13 times.. 42.50 28.50 15.80 10.00 6.50 
26 times.. 40.00 27.00 15.50 9.50 6.15 
52 times.. 38.50 26.50 15.40 9.00 6.00 

104 times.. 36.00 25.50 15.20 8.50 5.75 
156 times.. 8.00 5.50 
208 times.. 31.50 25.00 15.10 5.35 
260 times.. .7.50 5.00 
312 times.. 34.00 24.50 18.00 6.75 4.75 

WKPT 
1940 

NBC Radio Network 

e 
Subseriber to the NAB Radio Code 

Media Code 4 244 4620 1.00 
Holston Valley Broadcasting Corp., Box 569, Kings- 

port, Tenn. 37660. 
I. PERSONNEL 

Exec. Vice-Pres. & Gee 1 Mgr. -Robert I. Rstcliff. 
Vice-Pres. & Sales Mgr. -Phil J. Weaver. 
Vice-Pres. & Prog. Dir. -Martin Karant. 

2. REPRESENTATIVES 
Burn -Smith Company. Inc. 

3. FACILITIES 
1,000 w, days, 250 w. nights; 1400 ke. 

Non -directional. 
Operating schedule: 5:00-12:05 ans. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3c, 3d, 4a. 4d. 5. 6a. 
Rate Protection: 10d, lid, 14d. 
Basic Rates: 20b, 21a, 220, 25c, 26, 29b. 
Contracta: 40a, 40e, 42a, 45, 46, 47a, 48. 49, 51b. 
Comb.; Cont. Discounts: 60a, 623, 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective January 1, 1963. 

Rates received December 3, 1982. 
6. SPOT ANNOUNCEMENTS 

(AM day or night) 
I minute or less: 

1 time _..__. 5.00 78 times _ _.. 4.30 
13 times 4.90 104 times..._........._.... 4.10 
26 times 4.75 156 times _ 3.95 
39 times 4.60 260 times __. 3.75 
52 times ...................... 4.50 520 times 3.55 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time 38.00 23.00 15.00 9.30 
13 times 36.75 22.35 14.65 9.20 
26 times 35.50 21.75 14.30 9.00 
39 times 34.25 21.10 13.95 8.80 
52 times 33.00 20.45 13.85 8.60 
78 times 31.75 19.85 13.30 8.30 

104 times 30.50 19.20 12.95 8.00 
156 times._ 29.25 18.60 12.60 7.70 
280 times 28.50 17.95 12.30 7.40 

WKPT-FM 
1943 

©OFIMU 
Media Code 4 244 4821 9.00 
Holston Valley Broadcasting Corp., Box 569, Kings- 

port, Tenn. 37660. 
I. PERSONNEL 

Exec. Vice-Pres. & Gen'i Mgr. -Robert I. Ratcliff, 
Vice-Pres. & Sales Mgr. -Phil J. Weaver. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 

8. FACILITIES 
EItP 45,000 w.; 98.5 mc. 
Operating schedule: 6-12:05 am. EST. 
Antenna ht.: 970 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WKPT listing for coded regulations. 
Affiliated with NBC Radio Network. 

TIME RATES 
ER 4/1/87-Rec'd 3/3/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 z 4.00 78 L 3.30 
13 x 3.90 104 x _...... 3.10 
26 z 3.75 158 x ..._.. 2.95 
39 x 3.60 280 x ....... _ ...... _.._.._... 2.75 
52 x 3.50 520 2 2.55 
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KNOXVILLE (9 AM; 3 FM) 

(including Colonial Village) 
Knox County -Map location J-4 

See S1tDS curuumer market map and data at begin 
fine of the Stale. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of Indi- 
vidual station coverage, audience delivered. etc. with- 
in the area. 

WATE 
1927 

KNOXVILLE 

R A B 

Subseriber to the NAB Radio Code 
Media Code 4 244 4690 4.00 
Nationwide Communications, Inc.. 1306 Broadway, 

N. E. Knoxville. Tenn. 37917. Phone 815-524- 
4651. TWX 615-546-0023. 
STATION'S PROGRAMMING DESCRIPTION 

WATE: Programmed for adulte and family. 
FARM: 5:05-6 am, farm director interviews, country 
agent reports, market and agriculture news and daily 
features. Entertainment, 6:05 am -8 pm. air Per- 
sonalities, audience Involvement, middle-of-the-road 
music. Entertainment, 8:05 pm -1 am, standards. 
ahowtunes, film music, predominately instrumental, 
middle-of-the-road music. NEWS: 5-1/2 min network 
news on hour, 7 tintes daily. 5 min local news high- 
lights 2 min before hour and 5 min at 8 am, 6:30 
am, 7:30 am, 8:30 am, 12:30 pm, 3:30 pm, 4:30 pm. 
5:30 pm, 6:30 pm, 12M, & 1 am. 7 man news de- 
partment, 3 mobile units, 2 equipped with 2 way 
radio, 16 area stringer reporters. SPORTS: daily, 
and as frequent as needed, news of sports world, 
football games live followed by score show for 2 hours. 
Contact Representative for further details. Rec'd 
8/11/67. 

I. PERSONNEL 
General Manager -J. T. McCloud. 
Program Director -John H. Reese. 
National Sales Manager-Ruseell W. Hillis. 

2. REPRESENTATIVES 
H -R Representatives. Inc. 

3. FACILITIES 
5.000 w.: 620 kc. Directional -separate pattern» day 

and night. 
Operating schedule: 5:00.12:05 am weekday,; 6:00- 
12:05 am Sun. EST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a. 4e, 4d. 5, 7b, 8. 
Rate Protection: 10b. 12b, 13b, 14b. 
Basic Rates: 20b, 21a, 22b, 23a, 24a. 24b, 24o, 25a. 

26, 29a. 
Contracts: 40a, 42a. 44a, 45. 46, 47a. 
Comb.; Cont. Discounts: 60a, 60d, 60f, 60i, 82d. 
Cancellation: 70b. 70d, 71a, 73a. 
Prod. Services: 80. 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 21 ER 3/1/88-Rec'd 2/5/68. 

AA -Man thru Sat 6-10 am & 3:30-7 pm. 
A -Mon thru Sat 10 am -3:30 pm. 
B -Mon thru Sat 5-6 am & 7 pm -midnight; Sun 6 
am -midnight. 

7. PACKAGE PLANS 
ROTATING PACKAGE PLANS 

CLASS AA 
PER WK: 2411 18tí 12 ti 6ti I ti 
1 min....... 13.00 14.00 15.00 18.00 18.00 
30 sec 9.75 10.50 11.25 12.00 13.50 

CLASS A 
1 min 11.00 12.00 13.00 14.00 18.00 
30 sec 8.25 9.00 9.75 10.50 12.00 

CLASS B 
1 min 9.00 10.00 11.00 12.00 14.00 
30 sec 6.75 7.50 8.25 9.00 10.50 
10 sec: 50% of 1 -min. 

52 -WEEK DISCOUNT 
I min, per spot 1.00 30 sec, per spot .75 

TOTAL AUDIENCE PLAN 
PLAN: 1 II III 
6-10 am ._...._.. 9 6 4 
10 am -3:30 pm 9 6 5 
3:30-7 pm 9 6 5 
7 pm -midnight and/or wknds 9 6 4 
PER WK, EA: 36tí 24tí 18 ti 
1 min 6.00 7.00 8.00 
30 sec 4.50 5.25 8.00 
10 sec 3.00 3.50 4.00 
No further discount. 
Spots between two rate classifications take higher 
rate. 
Spots and programs may not be combined for fre- 
quency discounts. 
All Rotating Plan spots in all categories combinable. 
Minutes, 30, 20 and 10 seconds may be counted to 
help earn frequency discounts on 10 -second spots; 
but 10 -second spots may not be counted to help earn 
frequency discounts on minutes, 30 and 20 seconds. 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 156x 260x 

1 hr 125 95 90 85 80 75 
1/2 hr 75 57 54 51 48 45 
1/4 hr 45 38 36 34 32 80 
5 min 25 23 21 19 17 15 

WBIR 
1941 

KNOXVILLE 

R A B 

Subseriber to the NAB Radio Cede 
Media Code 4 244 47.60 5.00 
Multimedia Broadcasting Co., 1513 Hutchison Ave.. 

Knoxville, Tem. 37917. Phone 815-525-8101. TWX 
615-546-0017. 
STATION'S PROGRAMMING DESCRIPTION 

WBIR: Programmed for general interest. 
AIR PERSONALITIES ln all segments. MUSIC: 
all In variety form, general popular, standards, 
middle-of-the-road, swing. 75% music, 15% news. 
10% public affairs and sports. Combined 9 man 
am -fm -TV news staff. 3 mobile units. Daily edi- 
torials. Network affiliate. 5.10 am music with 
news every half hour. plus weather. sports scores. 
public service spots. 7-10 am records with live 

piano playing MC. 10 am -1 am network news on hour 
with local headlines and weather. News commentaries. 
High school football and basketball play-by-play. 
Religious programs Sun mornings. Contact Repre- 
sentative for further details. Recd 1/2/68. 

S 
//E//RSO 

1. PERSONNEL 
Gen.' Mgr. & Nat'l Sales Mgr. -John P. Hart. 
Program Director -W. R. Johnston, Jr. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1240 kc. 

Non -directional. 
Operating schedule: 5:00-1:00 am. EST. 
Partial simulcast with WBIR-FM from 0:30.900 
am and 700 pm-signoff. For aoaalmuleaat faslll- 
ties. see WBIR-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d. 5. Ob. 7b, 8. 
Rate Protection: 10g, 11g, 12g. 13g, 14g, 16. 
Basic Rates: 20a, 21a, 21d, 22a, 23a, 24b. 24e. 25a. 

26, 27, 28a, 29a, 30, 33a. 
Contracts: 40a, 41, 42a, 45, 48, 47a, 48, 49. 51a. 
Comb.: Cont. Discounts: 80a. else. 
Cancellation: 70c, 73a. 
Prod. Services: 80. 82. 
Affiliated with CBS. 

TIME RATES 
Rata effective February 1, 1964. (Card No. 14.) 

Card received January 2, 1964. 
Class A-6:30-9:00 am and 4:00-7:00 pm Mon thru 
Sat. 
Class B-8:00-6:30 am and 9:00 am -4:00 pm Mon 
thru Sat; 6:00 am -7:00 pm Sun. 
Class C-7:00 pm -8:00 am 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min () 1 min () 
1 ti 16.00 12.80 104 U.., 14.50 11.80 
26 ti._......_... 15.50 12.40 156 U..... 14.00 11.20 
52 ti 15.00 12.00 260 ti.__... -Y 13.50 10.80 

CLASS B 
1 U..._ 12.00 9.60 104 ti._ . 10.50 8.40 
26 ti 11.50 9.20 156 II..... 10.00 8.00 
52 ti 11.00 8.80 260 ti..,_,._,_ 9.50 7.60 

CLASS C 
1 ti 8.00 6.40 104 tL-_, .__ 7.25 5.80 
28 ti 7.75 6.20 156 U 7.00 5.80 
52 tl 7.50 6.00 260 tl__.__._ 6.75 5.40 () 30 seconds or less. 

7. PACKAGE PLANS 
WEEKLY SATURATION PLANS 

CLASS A 
PER WK: 1 min (l 1 min () 
6 ti 14.00 11.00 18 ti.__,..... 12.00 9.50 
12 ti 13.00 10.00 24 U,..-.._... 11.00 9.00 

CLASS B 
6 ti 10.00 8.00 18 t1....,._.,_-- 8.00 6.00 
12 t1..._ 9.00 7.00 24 ti.-.....,... 7.00 5.50 

CLASS C 
6 ti 7.00 5.50 18 ti.-___.. 8.00 4.75 
12 ti 6.50 5.00 24 tl.._...-.,.-. 5.50 4.50 

(1 30 seconds or less. 
Package announcements may not count for frequency 
on non -package announcements. 
Any advertiser, contracting in advance for 1000 or 
more announcements to be run within a 52 -week 
contract period, will earn maztmum discount for all 
time periods regardless of how many amouncemente 
are run In any given week. 

8. PROGRAM TIME RATES 
1/2 HR: Ix 26x 52x 104a 156x 260x 

A 85.00 62.00 59.00 56.00 53.00 50.00 
B .. _ 50.00 48.00 48.00 44.00 42.00 40.00 
C 32.50 31.00 29.50 28.00 26.50 25.00 

1/4 hr: 80% of 1/2 hour. 5 min: 37% of 1/2 hour. 

WBIR-FM 
1949 

KNOXVILLE 

GEC ©DF MD 
Subseriber to the NAB Radio Cede 

Media Code 4 244 4761 3.00 
Multimedia Broadcasting Co., Box 3487, 1513 Hut- 

chinson Ave., Knoxville, Tenn. 37917. Phone 615- 
525-8101. 
STATION'S PROGRAMMING DESCRIPTION 

WBIR-FM: Programmed for adults. 
MUSIC: taped service 9 am -7 pm, comprising mid- 
dle - of - the - road selections, general popular music, 
standards. Combined 9 man AM -FM -TV news staff. 
90% music, 10% news and public affairs. Contact 
Representative for further details. Rec'd 10/19/67. 

1. PERSONNEL 
Vice-Pres. & Sta, Mgr. -J. P. Hart. 
Program Director -Doc Johnston, 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3, FACILITIES 
ERP 25,000 w.; 103.5 me. 
Operating schedule: 8:30-1 am. EST. 
Antenna ht.: 1800 ft. above average terrain 
Partial slmulaet with W81R. Operates separately 
9 am -7 pm daily. For simulast faellitlea see WBIR. 

4. AGENCY COMMISSION 
15% on time and talent: no cash diseotmt. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, Za. Sa, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 109. 11g, 12g. 13g, 14g, 16. 
Basic Rates: 20a, 21a, 21d, 22a, 23a, 24b. 24e. 25a. 

26, 27, 28a. 29a. 30, 53a. 
Contracts: 40a, 41, 42a. 45, 46. 47a. 48, 49, 51a, 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 70e, 71e, 73a, 
Prod. Services: 802 

TIME RATES 
No. 2 ER 1/1/67-Ree'd 1/5/67. 

6. SPOT ANNOUNCEMENTS 
I mim 30 as IO sea 

1 i ._- 5.00 4.00 3.00 
28 I 4.80 3.80 2.80 
52 x 4.60 3.60 2.60 
104 x _ 4.40 3.40 2.40 

_ 4.20 3.20 2.20 
280 1 ........_. 4.00 3.00 2.00 
312 z _..__.. 3.80 2.80 1.80 
500 x - ._._ 3.60 2.60 1.60 
1000 I 3,40 2.40 1.40 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 8 Ala 

l x 30 20 11 9 0 

DISCOUNTS 
13x-5% 52x-15% 1581-25% 
28x-10% 1041--20% 2601-30% 
Announcements and programs may not be combined to 
earn lower rate. 
No contracts accepted for periods longer than 52 
weeks. 

WEZK (FM) 
1967 

KNOXVILLE 

MCI 
Media Code 4 244 4830 6.00 
South Central Broadcasting Corp., Sharp's Ridge, 

Memorial Park Rd., Knoxville. Tenn. 37901. Phone 
615-687-2312. 

I. PERSONNEL 
Pres. & Genil Mgr. -John A. Englebrecht. 

2. REPRESENTATIVES 
Savaill/Gates, Inc. 

3. FACILITIES 
ERP 100,000 w.: 97.5 mc. 
Operating schedule: 24 hrs Mon thru Sat; 1 am - 
sign -off Sun. EST. 
Antenna ht.: 1138 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent: due on let. 

5, GENERAL ADVERTISING See ended regulations 
General: la, la, 2b, 3a, 3b, 3d, 4a, 4d, 5, 6a, 7b. 8. 
Rate Protection: 10d, lid, 12d. 1Sd, 14d, 18. 
Basic Rates: 20a, 20b, 21a, 21b, 21e, 22b. 23a, 24b. 

24c, 25a, 26, 28a, 28e. 290, 330. 
Contracts: 40a, 41, 42b, 44a, 44b, 45. 46, 47a, 50, 

51a. 
Comb.; Cont. Discounts: 60a, 60f. 81a, 62b. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
ER 3/1/87 -Reed 3/7/67. 

6. SPOT ANNOUNCEMENTS 
1 min () I min () 

1 i 6.00 5.00 158 L.._.,._.-.,,. 4.80 4.00 
28 z 5.70 4.75 260 L.._...,,,_... 4.50 5.75 
52 z..._.._ 5.40 4.50 312 z.... ..... 4.20 3.50 
104 x 5.10 4.25 1000 ...... 3.90 3.25 

() Station break. 
8. PROGRAM TIME RATES 

Ix 26x 52x 104x I56x 260x 312x 
1 hr 80.00 57.00 54.00 51.00 48.00 45.00 42.00 

1/2 hr 38.00 34.20 32.40 30.60 28.80 27.00 25.20 

WIVK 
1953 

KNOXVILLE 

R A 
Subseriber to the NAB Radio Code 

Media Code 4 244 4970 0.00 
Dick Broadcasting Co., Inc., Box 10207, 6711 King- 

ston Pike. Knoxville, Tenn. 37919. Phone 815-588- 
6511. 

KNOXVILLE ADULTS 

Ra&" 

WIVK No. i 
All day -6 AM -7 PM - more adults 
listen to WIVK than any other sta- 
tion in the 3 -County Survey area.* 

25.7% More Women than Station 
"Are 

28.7% More Men than Steffen 
"Au 
44.1% More Total Adults than 
Station "A" 
And WIVK leads in Household 
Shares 6 AM -6 PM, M -F 

PRIME TIME LEADER 
During the Afternoon Drive Time, 
3-7 PM, WIVK delivers: 

More men than the next two 
stations combined 
More women than the next two 
stations combined 

'Pulse: Knoxville, Tenn. 3 -county Metro Area, 
Sept. -Oct., 1967, M -F, avg. 1/4 hr. 
persons 

VV 
V 50,000 WATTS AM 

R 100,000 ERP. FM 

STONE REPRESENTATIVES, INC. 

TENNESSEE 
1. PERSONNEL 

Pre.. á (Isn't Mgr. -James A. Dick. 
Program Director -Claude Tomlinson. Jr. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
50,000 w. days; 850 kc, Directional. 
500 w. pre -sunrise. 
Operating schedule: Sunrise -local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
WIVK-FM. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3c, 4a, 5. 6b, 7b, 8. 
Rate Protection: lob, 1113, 12b, 13b, 14b. 15b, 16. 
Basic Rates: 21b, 22b, 23a, 25a, 28e, 29a, 30. 
Contracts: 40a, 41, 44a, 46. 
Comb.; Cont. Discounts: 61a. 
Cancellation: 70e, 71a. 
Prod. Services: 82. 

TIME RATES 
ER 9/1/68 -Reed 7/30/68. 

AAA -Mon thru Sat 6-10 am & 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm; Sun 6 am -7 pm, 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

22.00 17.60 11.00 
52 x 21.00 16.80 10.50 
104 z 20.00 16.00 10.00 
158 s......._ ......_............_ 19.00 15.20 9.50 
260 z 18.00 14.40 9.00 
312 z 17.00 13.60 8.50 
520 i 18.00 12.80 8.00 
1040 z 15.00 12.00 7.50 

CLASS A 
1 z ..... 15.00 12.00 7.50 
52 x ...................._..._........_...._.._.._... 14.00 11.20 7.00 
104156 

L 
z 

12.00 9.60 8.00 
13.00 10.40 6.50 

260 x 11.00 8.80 5.50 
312 x 10.00 8.00 5.00 
520 x 9.00 7.20 4.50 
1040 z 8.00 6.40 4.00 

7. PACKAGE PLANS 
SATURATION PACKAGES 

CLASS AAA 
PER WK: 12 ti 18 ti 24 ti 30 tl 36 t1 
1 min._......_........_... 22.00 21.00 20.00 19.00 18.00 
20/30 sec 17.60 16.80 16.00 15.20 14.40 
10 sec.. ................._. 11.00 10.50 10.00 9.50 9.00 

CLASS AA 
1 min. 19.00 18.00 17.00 18.00 15.00 
20/30 sec 15.20 14.40 13.60 12.80 12.00 
10 sec 9.50 9.00 8.50 8.00 7.50 

CLASS A 
1 min 12.00 11.00 10.00 9.00 8.00 
20/30 sec 9.60 8.80 8.00 7.20 6.40 
10 sec 6.00 5.50 5.00 9.50 4.00 

Not combinable to earn frequency discounts, and 
multi -products do not combine unless purchased on 
1 contract through 1 agency. Not subject to retro- 
active discounts. May be cross combined to earn 
numerical frequency. 

TOTAL AUDIENCE PLAN 
PER WK: 
12 ti (4AAA, 4AA, 4A) 200.00 
18 tl (6AAA, 6AA, 6A) ....... _........ _ ............. 282.00 
24 ti (SAAR, 8AA, 8M ......_.._. 352.00 
30 tl (10AAA, 10AA. IOA) 910.00 

I0. SPECIAL FEATURES 
5 minute newsast», net, each plus talent....-._... 1,00 

I min 20/30 10 see 
I x 25.00 20.00 12.50 
52 x 24.00 19.20 12.00 
104 I 23.00 18.40 11.50 
158 x 22.00 17.60 11.00 
260 x 21.00 16.80 10.90 
312 x 20.00 16.00 10.00 
520 z 19.00 15.20 9.50 
1040 z 18.00 14.40 9.00 

CLASS AA 

WIVK-FM 
1965 

KNOXVILLE 

Subscriber to the NAB Radio Code 
Media Coda 4 244 4971 8.00 
Dick Broadcasting Co., Inc. of Tetusatee, Box 10207. 

6711 Kingston Pike, Knoxville, Tain. 37919. 
Phone 615-588-6511. 

I. PERSONNEL 
Pres., Gen l & Sales Mgr. -James A. Dick. 
Program Director -Claude Tomlinson, Jr. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

3, FACILITIES 
ERP 100,000 w.; 107.7 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 390 ft. above average terrain. 
Partial simulast operation. Operated separately local 
sunset -sign -off. For simulcast facilities see WIVK. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5, GENERAL ADVERTISING See coded regulation. 
See WIVK listing for coded regulations. 

TIME RATES 
ER 9/1/68-Rec'd 8/5/68. 

6. SPOT ANNOUNCEMENTS 1 min 30/20 IO see 
1 s 15.00 12.00 7.50 
52 r 19.00 11.20 7.00 
104 x 13.00 10.40 8.50 
156 x 12.00 9.80 8.00 
260 x 11.00 8.80 5.50 
312 x ...... ..._...._...._ ...... _ ................ 10.00 8.00 5.00 
520 I 9.00 7.20 4.50 
1040 r 8.00 8.40 4.00 

7. PACKAGE PLANS 
SATURATION PACKAGE 

PER WK: 12 ti 18 ti 24 ti 30t1 36t1 
1 min......._.._.. .... _.., 12.00 11.00 10.00 9.00 8.00 
30/20 sec ......... _.._... 9.60 8.80 8.00 7.20 6.40 
10 sec 6.00 5.50 5.00 4.50 4.00 

(Knoxville continued on next page) 
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TENNESSEE 

Knoxville -Continued 
WJBE 

1983 

KNOXVILLE 
Subscriber to the NAB Radio Code 

Media Code 4 244 4990 8.00 
JB Broadcasting Ltd.. Box 281, 2901 McCalla Ave., 

Knoxville, Tenn. 37901. Phone 615-546-2210. 
I. PERSONNEL 

President -James Brown. 
Vice -President -Gregory Moses. 
General Manager -Al Garner. 

II. REPRESENTATIVES 
Greener, Hikes, Sears. 
South -Bernard I. Ochs Co. 

3. FACILITIES 
1,000 w. days; 1430 ke. Non -directional. 
Operating schedule: 5:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, lb, 4a, 9d, 6a, 7b, 8. 
Rate Protection: 10b, llb. 
Basic Rates: 22a, 23a. 24a. 25a, 26, 29a. 
Contracts: 40a, 42h. 45. 46, 97a. 48. 
Comb.: Cont. Discounts: 60k, 61b, 62b. 
Cancellation: 70e, 70c. 71a, 73a. 

TIME RATES 
Eff 4/1/68 -Reed 3/6/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 6 ti 12 ti 18 ti 24 tI 
1 wk 10.00 8.00 7.00 6.00 
13 wk 9.00 7.50 6.50 5.50 
26 wk 8.00 7.00 6.00 5.00 
40+ 12.00 7.00 6.50 5.50 4.50 
30 sec: 80% of 1 -min. 

WKGN 
1947 

KNOXVILLE 

The Eastman Station 

Subscriber to the NAB Radio Code 
Media Code 4 244 5040 1.00 
WKGN, Inc., Box 1750. 2200 W. Cumberland Ave.. 

Knoxville, Tenn. 37901. Phone 615-525-8177. 
I. PERSONNEL 

free. & Gen'1 Mgr. -George P. Mooney. 
Commercial Manager -R. E. Crenshaw. 
Program Director -Jerry Ray.. 

2. REPRESENTATIVES 
Robert E. Eastman á Co., Inc. 

the SOUL WAY to sell 

KNOXVILLE'S 
NEGRO MARKET 
Purchasing Power Growth 
Negro purchasing power has doubled 
in the past ten years and accounts 
for approximately 7% of the nation's 
total disposable income. (U. S. Dept. 
of Commerce) 

Negro Radio Sells 
Negro radio is, for the most part, the 
only medium available on a day-to- 
day basis which specifically attempts 
to reach the Negro. According to a 
"Center for Research in Marketing" 
survey, Negroes say they make twice 
as many purchases because of com- 
mercials heard over Negro radio as 
compared to general radio. 

WJBE Offers The Most in 
Negro Programming 
WJBE gears all of its programming 
exclusively to Knoxville's 30,400 
Negroes. Consider WJBE's "soul" im- 
pact on a significant, responsive mar- 
ket.,, 

eat SOUL RADIO 
1430 kc 1000 w 
Knoxville, Tenn. 

A James Brown Station 
National Representatives 
Greener, Hiken, Sears 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1340 ko. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards amply. 
General: la, 2a, 3a. 3c, 3d, 4a. 4d, 5, 6b, 7b. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 21b. 21d, 22a, 22b, 23a. 24e. 

24b, 24c, 25a. 28e, 28c, 29a, 29b, 33a. 
Contracts: 40a, 41, 42b, 42d, 94a, 44b. 45, 46, 51a, 

51b. 
Comb.: Cont. Discounts: 60d, 80e, 60f, 60h, 601, 61e. 

61b, 62e. 
Cancellation: 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with the Eastman and MRS Radio Networks. 

TIME RATES 
Rates effective June I, 1963. 
Rates received May 3. 1963. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

(6:00-9:00 am and 4:00-7:00 pm Mon thru Sat) 
PER WK: 
6 ti 22.00 12 ti ........ 30.00 

HOUSEWIFE TIME AND EVENING 
(9:00 am -4:00 pm and 7:00-10:00 pm Mon 

thru Sat) 
Fixed position of 12 t1......._......__...- 16.00 

less than 6 tl_. 22.00 18 ti .... 15.00 
6 ti 17.00 24 ti .,,_. 14.00 

NIGHTTIME AND SUNDAY 
(10:00 pm -midnight Mon thru Sat; all day Sun) 
6 tI 14.00 18 tl..........._.._.._._. 12.00 
12 ti 13.00 24 tl.........._-.._-_.- 11.00 

DISCOUNTS 
26 consec wk 4% 52 conaec wk.._.._ 8% 
Minimum wkly ached of 6 1 -min spots 6am-12mid 
Mon -Sun necessary to maintain come wk advertising. 

7. PACKAGE PLANS 
FAMILY PLAN 

6 from 6:00-9:00 am Mon thru Sat. 
6 from 4:00-7:00 pm Mon thru Sat. 
4 from 7:00-10:00 pm Toes thru Fri. 
4 from 9:00 am -4:00 pm Sat. 
4 from noon -6:00 pm Sun. 

ea tot 
24 per wk 15.00 360.00 

PERSONALITY PACKAGE 
7 from 6:00-9:00 am Mon thru Sun. 
7 from 9:00 am -noon Mon thru Sun. 
7 from noon -3:00 pm Mon thru Sun. 
T from 3:00-6:00 pm Mon thru Sun. 
7 from 6:00-9:00 pm Mon thru Sun. 
7 from 9:00 pm -midnight Mon thru Bun. 

ea tot 
42 1 -minute announcements 12.00 504.00 
30-20 seconds -80% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 
Family Plan and Personality Package not combinable 
with other weekly plana for added frequency. 

8. PROGRAM TIME RATES 
5 minutes -1-1/2 times the applicable 1 -minute rate. 

WKXV 
1953 

KNOXVILLE 

vat 

Media Code 4 244 51 10 2.00 
Knoxville Ra -Tel, Inc.. Box 2269, 844 N. Central 

Ave., Knoxville, Tenn. 37901. Phone 615-524-9866. 
I. PERSONNEL President -B. L. Baring. 

Manager -Marvin Thompson. 
Office Manager -Willie C. Day. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
1000 w. days; 900 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL RATE POLICY 
Member: Country Music Network. 

TIME RATES 
Rates effective February 13, 1953. 

7. PACKAGE PLANS 
1 -MINUTE WEEKLY PACKAGE PLAN 

Mull'' Singing Convention and the Country Music 
Show only: 
10 times _ 60.00 20 times._.._ ... 100.00 
15 times 82.50 25 times. ...... 112.50 
To he used in 5 days. 

8. PROGRAM TIME RATES 
CLASS A 

(6:00 pm -sign -off weekdays and noon -sign -off 
Sun) 

1 hr. 1/2 hr. 1/4 hr. 5 min. 
1 time ............. ___ 69.00 40.00 22.00 13.80 

13 times ........... _. 65.00 39.00 21.75 13.20 
26 times 62.00 37.00 21.50 12.65 
52 timeo.._......_.._ 58.00 35.00 20.90 12.00 

104 times..........._.._ 55.00 33.00 19.50 11.50 
156 times 51.00 31.00 18.10 10.90 
260 times ........... ____ 48.00 29.00 16.60 10.30 
312 times 44.00 27.25 15.20 9.80 
365 times 41.00 25.30 13.80 9.20 

CLASS B 
(All other times) 

1 time 51.00 29.80 18.70 10.20 
13 times 48.40 29.10 17.60 9.10 
26 times 45.90 27.60 16.60 9.35 
52 times 43.30 26.10 15.50 8.90 

104 times 40.80 24.60 14.40 8.50 
156 times 38.20 23.20 13.40 8.10 
260 times.._ 35.70 21.70 12.30 1.80 
312 time 33.20 20.20 11.30 1.20 
365 time 30.60 18.70 10.20 6.00 

9. PARTICIPATING PROGRAMS 
"The Cas Walker Show" -11:30 am -1:00 pm Mon 
thru Sat. Per wk. 

1 time. flat._ ._..._ 11.50 
3 times, fiat _.._.._______ 30.00 
6 times. fiat._._ 54.00 

"Mull's Singing Convention of the Air" -1:00-2:S0 
pen and 4:30-5:30 pm Mon thru Fri. 
'Country Music" -2:30-4:30 pm Mon thru Fri. 

1 time. _._.._... 8.00 260 times.-..___ 4.50 
26 times ....... 7.80 312 times._....-.... 0.30 
52 .... 7.60 500 times_. 6.10 

104 times 7.20 750 times..__.... . 5.80 
106 times 6.90 1.000 times..._......_... 5.50 
10 -second ID's -50% of applicable 1 -minute rate. 
30 -seconds -80% of applicable 1 -minute rate. 

WNOX 
1921 

KNOXVILLE 

BLAIR RADIO 

R A 

Subscriber to the NAB Radio Code 
Media Code 4 244 5180 5.00 
Scripps -Howard Broadcasting Co., affiliated with The 

Knoxville News -Sentinel, 4400 Whittle Springs 
Rd., N. E., Knoxville. Tenn. 37917. Phone 615- 
523-3171. 

I. PERSONNEL 
General Manager -Pete Dreyer. 
Program Director -Donald A. Armstrong. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
10,000 w.; 990 kc. Directional -night only. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3e, 4a. 4d. 5, 6b. 7b. 8. 
Rate Protection: 10b, lib. 12b. 13b. 14b. 
Basic Rates: 20a, 220. 23a, 24e. 24b, 25a, 26, 28a, 

29a. 
Contracts: 90a. 92b. 95, 46. 47a, 48. 
Comb.; Cont. Discounts: 60e, 60k, 61e. 61b. 61c, 82b, 

62e. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Eff 7/1/84-Rec'd 5/25/64. 

AA -Mon titra Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm. 
B -Mon thru Sat after 7 pm; Sun all day. 

8. SPOT ANNOUNCEMENTS 
CLASS AA () I ti 6 ti 12 tI 18 ti 24 ti 30 ti 

1 min 90.00 30.00 28.00 26.00 24.00 22.00 20.00 
Sta brka 32.00 24.00 22.50 20.75 19.25 17.50 16.00 
ID's 20.00 15.00 14.00 13.00 12.00 11.00 10.00 

CLASS A 
1 min 25.00 23.00 21.00 18.00 17.00 15.00 
Ste brks.... 20.00 18.50 16.75 14.50 13.50 12.00 
ID's ..._... 12,50 11.50 10.50 9.00 8.50 7.50 

CLASS B 
1 min....-_. 20.00 18.00 16.00 14.00 13.00 12.00 
Sta brks 16.00 14.50 12.75 11.25 10.50 9.50 
ID's ... 10.00 9.00 8.00 7.00 6.50 6.00 () Specified position. 
May be cross -combined for maximum frequency. 

DISCOUNT 
52 wk -8% 

8. PROGRAM TIME RATES 
(5-12:05 am) 

I hr 1/2 hr 1/4 hr 
1 z 100.00 75.00 90.00 
26 z 95.00 71.25 38.00 
52 x 90.00 67.50 36.00 

WROL 
1960 

KNOXVILLE 

NAE R AiB 
Subseriber to the NAB Radio Code 

Media Code 4 244 5250 6.00 
WROL. Inc.. 5041 N. Broadway. Knoxville. Tem. 

37916. Phone 687-3621. 
STATION'S PROGRAMMING DESCRIPTION 

WROL: MUSIC: full time country and western. 
SPORTS: professional football, major league base- 
ball, heavy local high school aporta, Indy 500 race, 
golf, track. plug network sports. 6 man air staff 
available for limited remotes. Contact Representative 
for further details. Recd 9/29/68. 

I. PERSONNEL 
Pres. & Gen 'l Mgr. -Samuel P. Thrower. 
Vice-Pres. & Sta. Mgr. -E. G. Perrin. 
Program Director -Phil Rainey. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%: no euh discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 2a. 3e. 3b. 9a. 4d, 5, 6a. 7b. 8. 
Basic Rates: 20a, 22e, 22b, 23a, 24e. 29b, 25a, 26. 

28b. 29a, 
Contracts: 40e, 45. 46, 47a. 98. 
Comb.: Cont. Discounts: 60a. 60k, 61a. 81b. 62b. 
Cancellation: 70a, 70c. 71a, 73a. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective October 1. 1961. 
Rates received October 6. 1961. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec 10 see 
7.00 5.50 3.50 
8.75 5.40 3.35 
8.50 5.25 3.25 
6.00 4.75 5.00 
5.54) 9.50 2.75 
5.00 4.00 2.50 
4.50 3.50 2.25 

1 time 
26 times..._.._ 
52 times 

104 times 
156 times 
280 times 
312 times 

7. PACKAGE PLANS 
1 -MINUTE SATURATION PLAN 

Per week: Each Total Each 
4 times.._ 6.50 39.00 30 times.__._ 4.26 

12 times.... 5.00 60.00 36 times _ 4.00 
18 times.... 4.75 85.50 50 times 3.50 
24 times.... 9.50 108.00 

WSKT 
1961 

COLONIAL VILLAGE 
Media Code 4 244 5320 7.00 
Morgan Broadcasting Co., Box 9030. 6202 Chapman 

Hwy. South Knoxville, Tem. 37920. Phone 615- 
577-4439. 

I. PERSONNEL 
Owner is Station Mgr. -Harry J. Morgan. 

S. FACILITIES 
5,000 w. days: 1580 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% un net time. 

S. GENERAL ADVERTISING Soo coded regulations 
General: 3a. 9b, 4d, 5, 6e, 7b. 
Rate Protection: 10b, 11b, 12b. 136, 14b. 
Basic Rates: 20e. 22a, 23a, 2464 26, 286. 29a. 
Contracts: 90e. 42b, 46. 
Comb.: Cont. Discounts: 60e, 60c, 016. 02b. 62e. 
Cancellation: 70e. 70c, 71e, 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eft 8/1/68 -Reed 7/11/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 52e 2601 

1 min. 20 18 16 12 
30 sec 15 () 12 9 
10 sec () 10 9 8 6 

13.50. 
8. PROGRAM TIME RATES 

lx I3x 52x 260x 
1 hr 150.00 192.50 127.50 112.50 
1/2 hr 90.00 85.50 76.50 67.50 
1/9 hr 60.00 57.00 51.00 45.00 
5 min. 30.00 28.50 25.50 22.50 

LAFAYETTE 
Macon County -Map Location 6-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WEEN 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 244 5390 0.00 
Lafayette Broadcasting Company, Inc., Box 160. 

Lafayette, Tenn. 37083. Phone 615-666-2169. 
I. PERSONNEL 

Pros., Gen'i is Sta. Mgr.-B1111e O. Speck. 
Asst. Sta. & Sales Mgr. -Jack Williams. 

3. FACILITIES 
1,000 w. days; 1480 kc. Non-dlrecuionaL 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations NAB ltadio Code Advertising Standard» apply. General: le. 2b. 3a, 9b, 4d. 5, 64. Rate Protection: 10a, 11a, 12e, 13a, 14a. Basic Rates: 20b. 21e, 21b. 24b, 25a, 26, 28c, 33a. Contracts: 90a, 91, 92b, 42d, 44a. 44b, 45, 46, 47a, 48, 49, 50. 51b, 51c. 
Comb.: Cont. Discounts: Bob, 60d, 601, 81a, 61b, 82b. Cancellation: 70a, 70c. 71b, 73a, 73b. Prod. Services: 80, 82. 

TIME RATES 
No. 3 ER 2/1/68 -Reed 10/7/68. 

6. SPOT ANNOUNCEMENTS 

1 z 
1 MINUTE 

x 2.50 
13 x 3.55 104 x 2.25 
26 x 3.20 156 x _. 2.20 
39 x 2.95 260 x 2.05 
52 x 2.70 312 x 1.95 

8. PROGRAM TIME RATES 
1 hr I/2 hr 1/4 hr IO min 5 min 

1 x 38.75 24.50 14.60 10.40 7.15 
13 x 36.25 22.75 13.80 9.80 6.50 
26 x 34.75 20.25 12.15 9.90 8.15 
39 x 33.30 19.00 12.35 8.80 5.75 
52 x 30.00 17.25 10.95 8.25 5.40 
78 x 27.40 16.70 10.30 7.80 5.10 
104 x 26.80 19.60 9.60 7.25 4.75 
156 x .2.75 13.45 8.90 6.70 4.40 260 x 21.00 12.45 8.15 5.70 4.00 312 a 20.40 10.80 8.00 5.40 3.75 

LA FOLLETTE 
Campbell County -May Location J-4 

See SRDS consumer market map and data at begin- ning of the State. 

WLAF 
1953 

Media Code 4 244 5460 1.00 
Campbell County Broadcasting Corp., Fleet Bldg.. 

105 N. Fifth. La Follette, Tenn. 37766. Phone 615-562-7848. 

I. PERSONNEL 
Manager -Hillard Mettle. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1.000 w. days: 1450 kc. Non -directional. 
Operating schedule: 5:00 am -midnight. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See Boded regulation' 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3e. 9a, 5, Ba, 8. 
Rate Protection: 10g. 11b, 12b, 13g. 14g. 

Total Basic Rates: 21a. 22a, 23a, 24b, 25a, 28e. 29e. 
127.50 Contracte: 40a, 45, 48, 47a. 
144.00 Comb.; Cont. Discounts: 60a. 
175.00 Affiliated with NAS Radio Network. 

Member: Southeastern Key Market Network. 

TIME RATES 
No. 2 Eff 3/1/67 -Reed 8/17/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 x 3.20 156 z 2.55 
13 z 3.10 260 z 2.40 
26 z 3.05 312 x 2.25 
52 x 2.90 624 z 2.10 
104 x 2.70 728 z 1.90 
30 sec: 80% of 1 -min. 

(This listing continued en next gage) 
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Lo Follette -W L A F -Continued 
8. PROGRAM TIME RATES I hr 1/2 hr 1/41w 8 min 

1 x 37.05 21.20 12.20 - - 

13 x 36.25 20.70 11.90 
26 x 35.20 20.15 11.65 
52 x 33.35 19.10 11.00 
104 x..._ 31.50 18.00 10.35 
156 x 28.65 16.95 9.75 
260 z._ 27.80 15.90 9.15 
312 x 25.95 14.85 8.55 
624 x 24.10 13.80 7.90 
728 x 22.25 12.70 7.30 

5.15 
5.05 
4.80 
4.60 
4.25 
3.95 
3.70 
8.45 
9.15 

LAWRENCEBURG (1 AM; 1 FM) 
Lawrence County -Map Location E-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDXE 
1951 

R A!B 
Subscriber to the NAB Radio Code 

Media Code 4 244 5530 1.00 
Lawrenceburg Broadcasting Co.. Locke Bldg.. N. 

Military Ave., Lawrenceburg, Tenn. 38464. Phone 
615-762-4411. 
STATION'S PROGRAMMING DESCRIPTION 

WDXE: Programmed for adults and young adults. 
AIR PERSONALITIES handle all segmente. NEWS: 
5 min on hour. Local news 7 am, 12:30 pm & 4 pm. 
Noon farm news, farm and home agent and market 
reports. Sportscast, 7:10 am & 4 pm. College football, 
high school football and basketball. MUSIC: middle- 
of-the-road. Country and gospel music 25%. Weather 
at :15. News staff, UPI, local women's editor. Con- 
tact Representative for further details. Reed 11/27/87. 

I. PERSONNEL 
Executive Vice -President -J. Kenneth Marston. 
General Manager -Milton Griffin. 
National & Reel Sales -Jim Hoppers. 

2. REPRESENTATIVES 
National & Regional -Call Jim Hoppers collect: Jack - 

eon. Tenn. Phone 901-427-9611. 
3. FACILITIES 

1.000 w. days: 1370 he. Non -directional. 
Operating schedule: 5:30 am -local sunset. CBT. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 24. 2b. 3a, 3b, 3d, 4a, 4d, 5, fie. 7b, 8. 
Rate Protection: 10c, llc, 12c, 13c, 14c, 15a, 16b, 

16. 
Basic Rates: 20e, 20b, 21a, 21e, 22e. 22b, 2314 24b. 

25a, 26, 28a. 28c, 29a, 30, 324, 33e. 
Contracts: 40a, 41, 42b, 44b, 45. 46. 97a, 48. 51a. 

51c. 
Comb.; Cont. Discounts: 60b, 60d, 60e. 60f, BOL 61e. 

62b. 62d. 
Cancellation: 70a. 70e, 71a, 72. 73e. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with RES and NAS Radio Networks. 
Member: The Dixie Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 1/1/68 -Reed 11/29/67. 
6. SPOT ANNOUNCEMENTS 

I min () I min () 
1 x 4.70 3.75 260 z 2.65 2.10 
26 z 4.10 3.30 312 z .__... 2.35 1.90 
52 x 3.80 3.05 520 z 2.25 1.75 
104 z 3.50 2.80 780 x 2.10 1.70 
156 x 3.25 2.60 1000 z 2.05 1.80 

(1 30 sec or lese. 
8. PROGRAM TIME RATES 

lx 26x 52x 104x 156* 260x 
1 hr 70.60 53.00 55.30 30.80 27.00 23.50 
1/2 hr 35.25 31.80 18.80 16.50 15.30 11.75 
1/4 hr 23.50 21.20 11.75 10.60 10.00 8.25 
10 min 17.85 15.90 9.40 8.25 7.35 8.15 
5 min 14.10 12.70 6.45 5.90 5.00 4.40 

WDXE-FM 
1965 

Media Code 4 244 5531 9.00 
Lawrenceburg Broadcasting Co., Locke Bldg.. N. 

Military Ave., Lawrenceburg, Term. 38464. Phone 
615-762.4411. 
STATION'S PROGRAMMING DESCRIPTION 

WDXE-FM: Programmed for adults and young adults 
age 20-50. 
NEWS: world news at :25 past hour, local news 
at 7 am. 6 pm & 9:45 pm. MUSIC: film music, 
ehowtunes. and standards. SPORTS: high school 
football and basketball, and college basketball. News 
staff, UPI. AIR PERSONALITIES handle all seg- 
ments. Contact Representative for further details. 
Reed 11/27/67. 

I. PERSONNEL 
Exec. Vice-Pres.-J. Kenneth Marston. 
General Manager -Milton Griffin. 
National & Reg'l Sales -Jim Hoppers. 

2. REPRESENTATIVES 
National & Regional -Call Jim Hoppers collect; Jack- 

son, Tenn. Phone 901-427-9611. 
3. FACILITIES 

ERP 3,000 w.; 95.9 mc. 
Operating schedule: 5:30 am -10 pm. CST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d. 9a, 9d, 5. 6a, 7b, 8. 
Rate Protection: 10e. 11c, 12e. 13e, 14e. 15e. 15b, 16. 
Basic Rates: 20a, 21e, 22a, 22b, 23a, 24b, 25a, 26, 

29a, 30, 33a. 
Contracts: 40a, 42a, 92d. 44b, 45, 46, 47a, 48, file. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 601, 61a. 

62b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 
Member: The Dixie Network. 

TIME RATES 

Rates are identical to WDXE. See that listing. 

LEBANON (1 AM; 1 FM) 
Wilson County -Map Location P-4 

See 811DS coauumer market map and data et begin- 
ning of the State. 

WCOR 
1949 

:.nn 

Subscriber to the NAB Radio Come 
Media Code 4 244 5600 2.00 

Lebanon Broadcasting Co., Inc., one mile east of 
Lebanon on Trousdale Ferry Pike, Lebanon, Tenn. 
37087. Phone 615-444-0474. 

t. PERSONNEL 
General Manager -Theo. F. Ezell. Jr. 
Commercial Manager -Jack Hendrickson. 
Manager -AM -Jack Henderickaon. Jr. 

3. FACILITIES 
500 w. days; 900 he. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3a, 3b, 4b, 4d, 5, 6e. 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a, 26. 

28a, 29a. 
Contracts: 40h, 46, 47a, 48. 
Comb.; Cont. Discounts: 600, 60k, 62b. 
Cancellation: 70a, 

0c. 71TIM RATES 
Rates received May 28, 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/9 hr. 1/4 hr. 6 min. Ann. 

1 time.... 50.00 25.00 12.50 7.25 4.00 
13 times.. 47.00 23.50 1º.00 8.75 5.16 
26 times.. 43.50 22.00 11.50 6.50 3.50 
52 times.. 42.00 21.00 11.00 8.00 8.96 

104 times.. 40.00 20.00 10.50 6.75 6.00 
156 times.. 37.50 19.00 9.50 5.35 9.75 
260 times.. 34.00 17.50 9.00 5.00 1.50 
312 times.. 32.50 17.00 3.50 4.60 3.35 
365 times.. 30.00 16.00 8.00 4.25 2.00 

10. SPECIAL FEATURES 
News Service -AP. 20% base rate, news premiums. 

WCOR-FM 
1963 

Media Code 4 244 5601 0.00 
Lebanon Broadcasting Co., Inc., 1 mile E. of Lebanon 

on Trousdale Ferry Pike, Lebanon, Tenn. 37087. 
Phone 615-444-0474. 

I. PERSONNEL 
President -Theo F. Ezell. Jr. 
Vice -President -Jack Hendrickson. Jr. 
Manager -W. Randall Newman. 

3. FACILITIES 
ERP 3,300 w.; 107.3 mc. 
Operating schedule: 6 am -10:30 pm Mao thru Sat: 
10 am -10:30 pm Sun. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulation 
See WCOR listing for coded regulations.. 

TIME RATES 
ER 5/25/66 -Reed 2/10/67. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 1 4.00 158 z._........_.-........__. 2.75 
13 s 3.75 260 z._._........_.._.._... 2.60 
28 z 9.50 312 z....._...._.._..___.. 2.25 
52 z 3.25 365 ......... 2.00 
104 z 3.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 6 min 

1 z 60.00 25.00 12.50 7.25 
13 z ......... _ .............. 47.00 23.50 12.00 8.75 
26 x....._...._.._........_ 43.50 22.00 11.50 6.50 
52 x 42.00 21.00 11.00 6.00 
109 z 90.00 20.00 10.60 5.75 
156 z 37.50 19.00 9.50 6.21 
260 z._ 34.00 17.50 9.00 5.00 
312 z 32.50 17.00 8.50 4.50 
365 i 30.00 16.00 8.00 4.25 

10. SPECIAL FEATURES 
News premiums -20% base rate. 

LENOIR CITY (2 AM; 1 FM) 
Loudon County -Map Location J-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBLC 
1965 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 244 5670 5.00 
Llvesay Corp., Box 100, Lenoir City, Tenn. 37771. 

Phone 615-986-8021. 
1. PERSONNEL 

General Manager -Ed Lee. 
2. REPRESENTATIVES 

Atlanta -David Carpenter Company. 
3. FACILITIES 

1,000 w.; 1360 ke. Non -directional. 
Operating schedule: Local sunrise -sunset. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: 4a. 7a. 

TIME RATES 
Rates effective June 15. 1965. (Card No. 1.) 

Card received February 4. 1966.. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 30 see 
1 ti 2.50 2.00 260 ü 1.70 1.40 
13 ti 2.35 1.90 312 ti 1.60 1.30 
26 ti 2.20 1.80 520 ti ....... 1.50 1.20 
52 ti 2.05 1.70 624 ti 1.40 1.10 
104 ti 1.90 1.60 1040 ti 1.25 1.00 
156 Il 1.8n 1.50 

7. PACKAGE PLANS 
(To be used in 1 week) 

10 ti 20 ti 30 ti 40 ti 50 ti 
1 min..._ _.. .... _. 2.25 2.00 1.75 1.50 1.25 
30 sec 1.55 1.40 1.25 1.10 1.00 
60 10 -second announcements .60 

WLIL 
1950 

Media Code 4 244 5740 6.00 
WLIL, Inc., Box 340, 406 E. Broadway. Lenoir City. 

Tenn. 37771. Phone 615-986-7536. 
STATION'S PROGRAMMING DESCRIPTION 

WLIL: Programmed for adults. MUSIC 70%; pop- 
ular music featuring rock, country, current hits. 
standards, religious, instrumental. big dance band. 
NEWS 20%: national, international and local, 5 min 
on hour, 2 min on half hour, 15 min wrap-up at 
noon & 5 pm. TALK 5%: telephone call -ins, public 
affairs, interviews, woman's interest. FARM 5%: 5 
min news 8 & 11:55 am, 15 min farm program M -F 
12:30 pm. 3 mobile news units. One music mobile for 
live broadcasts. RELIGIOUS and church programs 
Sun 70%. Ree'd 7/13/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Arthur Wilkerson. 
Vice -President -Dwight D. Wilkerson. 
Sec'y & Office Mgr. -Mrs. Evelyn Wynn. 

8. FACILITIES 
1,000 w. days; 730 kc. Non -directional. 
Operating schedule: Sunrise -local sunset, EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
WLIL-FM. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3c, 3d, 4a, 5. 6a, 8. 
Basic Rates: 21e, 21d, 22a, 22b. 23a, 23b, 24b, 25a. 
Contracta: 40a, 41. 45, 46, 47e. 
Comb.; Cont. Discounts: 62e, 62d. 
Cancellation: 70b, 70d, 71a. 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective July 1, 1954. 
Rates received July 6, 1954. 

6. SPOT ANNOUNCEMENTS 
1 time 6.00 52 5.10 

13 times 5.70 104 times_._...._.___ 4.80 
26 times 5.40 156 times.._-...-- 4.50 

8. PROGRAM TIME RATES 
I hr. 1/2 hr. 1/4 hr. 5 min. 

1 time 50.00 30.00 20.00 10.00 
13 limes 47.50 28.50 19.00 9.50 
26 times 45.00 27.00 18.00 9.00 
52 times 42.50 25.50 17.00 8.50 

104 times 90.00 24.00 16.00 8.00 
156 times 37.50 22.50 15.00 7.50 

W L I L -FM 
1967 

Media Code 4 244 5780 2.00 
WLIL, Inc., Box 340, 906 E. Broadway, Lenoir City, 

Tenn. 37771. Phone 615-986-7536. 
I. PERSONNEL 

Pres. & Mgr. -Arthur Wilkerson. 
Traffic Director -Barbara P. Lovelace. 
Sports Director -Glen McNish. 

3. FACILITIES 
ERP 2,850 w.: 93.5 mc. 
Operating schedule: 5 am -midnight. EST. 
Antenna ht.: 165 ft. above average terrain. 
Partial simulcast operation. Operated separately 5 
em -sunrise and local sunset -midnight. For simulcast 
facilities see WLIL. 

4. AGENCY COMMISSION 
15/0 time only: payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
See WLIL listing for coded regulations. 

TIME RATES 

Rates are identical to WLIL. See that listing. 

LEWISBURG 
Mars:mil County -Map Location E-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJJM 
1947 

Media Code 4 244 5810 7.00 
Louts D. Lingner, East Hill, Lewisburg, Tenn. 

37091. Phone 615-359-4511. 12. 
I. PERSONNEL 

Owner & Gen'l Mgr. -Louis D. Lingner. 
Office Manager -Sara Smith. 
Commercial Manager -O. P. Gillum. 

3. FACILITIES 
1.000 w. days. 250 w. nights: 1490 ke. 

Non- directional. 
Operating schedule: 5 am -10:10 pm daily. CST. 

4. AGENCY COMMISSION 
15% on time charges only. No cash discount. 

3. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 3b. 4a, 4d. 5. 6a, 7a. 8. 
Basic Rates: 22a, 22h, 23a. 26, 28b, 29c, 29a. 
Contracts: 42a. 46, 48. 
Comb.; Cont. Discounts: 60b, 61a, 62e. 
Cancellation: 73a. 
Affiliated with Mutual and Keystone Networks. 

TIME RATES 
Eft Rec'd 12/1/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104x 156x 260x 312x 

I min 3.00 2.90 2.80 2.65 2.55 2.90 2.25 2.10 
30 sec 2.30 2.15 2.00 1.85 1.70 1.55 1.40 1.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min S min 

1 z 35.00 22.50 14.15 10.10 7.10 
13 x 33.00 21.25 12.70 9.55 6.35 
26 z 31.00 20.00 11.30 8.50 5.65 
52 z 29.00 18.75 9.90 7.45 4.95 
104 z 27.00 17.50 9.20 6.90 9.60 
156 z 25.50 16.00 7.75 6.45 4.25 
260 x 23.25 14.75 7.00 6.00 3.90 
312 L 22.00 12.50 6.25 5.55 3.55 

TENNESSEE 

LEXINGTON (i AM; 1 FM) 
Henderson County -Map Location C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDXL 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 244 5880 0.00 
Lexington Broadcasting Service, Inc., Broad at 

Church, Lexington, Term. 38351. Phone 968-3500. 
968-3155. 

1. PERSONNEL 
General Manager -Ben Knocks. 
Program Manager -Aubrey Booth. 

2. REPRESENTATIVES 
Mid -South -C. K. B & Associates, Ine. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 ke. 

Non -directional. 
Operating schedule: 5:30 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
15% to recognized agencies: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a, 97a. 
Affiliated with Keystone Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective September 15, 1962. 

Card received August 29. 1962. 
8. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 hr. 1/4 hr. 10 min. 0 min. () 
1 time.... 30.00 18.00 13.50 9.00 6.00 

26 times.. 28.50 17.00 12.75 8.60 4.T5 
52 times.. 27.00 16.00 12.00 8.00 4.60 

104 times_ 25.50 15.00 11.25 7.50 4.25 
156 times.. 24.00 14.00 10.50 T.00 4.09 
280 times.. 22.50 13.00 9.75 8.60 6.76 
812 times.. 21.00 12.00 9.00 8.00 3.50 () One minute or 100 words. 
10 -second spots -50% of earned 1 -minute rate. 
20 -second spots -70% of earned 1 -minute rate. 
30 -second spots -80% of earned 1 -minute rate. 

7. PACKAGE PLANS 
SATURATION RATES 

Per week: 
IO ennouneements, earned frequency less 10% 
15 announcements, earned frequency less... 15% 
20 announcements, earned frequency lase.._.-._ 20% 
25 or more announcements, earned frequency leas 25% 

WDXL-FM 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 244 5881 8.00 
Lexington Broadcasting Service, Inn., Box 170, 

Church and Broad St., Lexington. Tenn. Phone 
968-3500. 

I. PERSONNEL 
President -Guy B. Amis. 
Gee], Sta. & Sales Mgr. -Ben L. Enoehe. 
Program Director-Aubry Booth. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
ERP 3.000 w.; 99.3 mc. 
Operating schedule: 8:00 am -10:00 pm daily. CST. 
Antenna ht.: 185 ft. above avenge terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received April 21, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MMINUTE 

1 ti 3.00 104 tt......._.._.._..____. 2.10 
13 ü..._.._......_.._.._ 2.85 156 ü - 1.95 
26 ti 2.70 208 ü..._.........._.._....... 1.80 
39 ti 2.55 260 ti 1.65 
52 ti 2.40 312 ti 1.50 

8. 
PRf 2.25 
OGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 5 min 
1 ti 30.00 18.00 12.00 6.00 
13 ti 28.50 17.10 11.40 5.70 
28 ti 27.00 16.20 10.80 ben 
39 ti 25.50 15.30 10.20 5 
52 tl..._.._......_.._.._......_.._ 24.00 14.40 9.60 +pr 
78 ti ..._..- 13.50 9.00 4)60 
104 ti ..._... 12.60 8.40 4aß0 
156 ti ........ 11.70 7.80 3 O 

208 U 10.80 7.20 8.60 
260 t1..._ ............ ...._ .......... _... 9.90 6.60 3.80 
312 ti....._ 9.00 6.00 8.00 

LIVINGSTON (i AM; 1 FM) 
Overton County -Map Location G-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLIV 
1956 

Media Code 4 244 5950 1.00 
WLIV, Inc.. Box 359, Livingston, Tem. 98570. 
Phone 615-823-4438. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Richard Gillespie. 
Sales Manager -Robert Gallaher. 
Program Director -Drew Hufnes. 

3. FACILITIES 
1,000 w.: 920 kc. Non -directional. 
Operating schedule: 4:30 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% time only: 10 days. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates effective November 1, 1956. 
Rates received June 29. 1984. 

(This listing continued on next page) 
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TENNESSEE 

Livingston -W L I V -Continued 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti 3.75 78 ti 2.80 
13 ti 3.55 104 ti 2.60 
26 ti 3.35 156 ti _...___. 2.45 
39 ti 3.20 260 ti 2.25 
52 ti 3.00 312 ti 2.05 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 ti 37.50 22.50 15.00 
13 ti 35.60 21.40 14.25 
26 ti 33.75 20.25 13.50 
39 ti 31.90 19.10 12.75 
52 ti 30.00 18.00 12.25 
78 ti 28.10 16.90 11.25 
104 ti 26.25 15.75 10.50 
156 tl 24.40 14.60 9.75 
260 ti 22.50 13.50 9.00 
312 ti 20.60 12.35 8.25 

W L I V -FM 

10 min 5 min 
11.25 7.50 
10.55 7.10 
10.40 7.00 
9.70 6.35 
9.00 6.00 
8.25 5.60 
7.85 5.25 
7.30 4.85 
6.75 4.50 
6.20 4.10 

1966 
Media Code 4 244 5951 9.00 
WLIV, Inc., Box 359, Livingston, Tenn. 38570. Phone 

615-823-4438. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Richard Gillespie. 
Sales Manager --Robert Gallaher. 
Program Director -Drue Huffines. 

3. FACILITIES 
ERP 3.000 w; 95.9 mc. 
Operating schedule: 4.30 am -11 pm Mon thru Sat; 
6 am -11 pm Sun. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL RATE POLICY 
TIME RATES 

Elf 11/1/56 -Reed 10/12/66. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 z 3.75 78 z._......_..._._....__... 2,80 
13 x..._ .............._66_66_ 3.55 104 z.._........__..-_... 2,60 
26 z........._.._.._.._ 3.35 156 z..._............____. 2.45 
39 z 3.20 260 z.._......_...__ 2.25 
52 n 3.00 312 x__.._.._...__....._ 2.05 

8. PROGRAM TIME RATES 
1 hr I/2 hr 1/4 hr 10 min 

1 z 37.50 22.50 15.00 11.25 
10 x 35.60 21.40 14.25 10.55 
26 z -66_66. 33.75 20.25 13.50 10.40 
39 x..._ 31.90 19.10 12.75 9.70 
52 z..._ 30.00 18.00 12.25 9.00 
78 x 28.10 16.90 11.25 8.25 
104 x 26.25 15.75 10.50 7.85 
156 z 24.40 14.60 9.75 7.30 
260 x 22.50 13.50 9.00 6.75 
312 z 20.80 12.35 8.25 6.20 

LOOKOUT MOUNTAIN 

5 min 
7.50 
7.10 
7.00 
6.35 
6.00 
5.60 
5.25 
4.85 
4.50 
4.10 

Hamilton County -Map Location H-5 
See SIDS consumer market map and data at begin- 
ning of the State. 

See Chattanooga 
( including Lookout Mountcin, Tenn., and 
Rossville, Go.) 

MADISON 
Davidson County -Map Location E-4 

See MIDIS consumer market map and data at begin- 
ning of the State. 

See Nashville 
(including Madison) 

MANCHESTER (1 AM; 1 FM) 
Coffee County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMSR 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 244 6020 2.00 
WMSR, Inc., Oakdale St., Manchester, Tem. 37355. 

Phone 615-728-3526. 
STATION'S PROGRAMMING DESCRIPTION 

WMSR: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min at :55, at :25, 30 min news block M -F 
7-7:30 am. 35 min local news M -F. Features 10 
min farm news daily, trading post program, com- 
munity bulletin board. SPORTS: College football. 
MUSIC: Middle-of-the-road 50%, country 25%, rock 
25%. COMMERCIAL POLICY: Commercial time 18 
min hour, maximum, competitive products protected 
approximately 10 min. Contact Representative for 
further details. Reed 4/4/68. 

I. PERSONNEL 
General Manager -Russell Daniel. 

2. REPRESENTATIVES 
Atlanta -David Carpenter Company. 
Memphis. Dallas -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
5.000 w. days; 1320 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 40a. 
Member: Southeastern Key Market Network. 

TIME RATES 
ER Recd 8/3/66. 

6. SPOT ANNOUNCEMENTS 
1 01 10 ti 25 ti 50 tl 75 tl 100+ 

1 min 2.30 1.80 1.55 1.45 1.40 1.30 
1/2 minute -15% leas. 

8. PROGRAM TIME RATES 
1/2 hour._ 30.00 10 min._.....-.._....._.. 12.00 
1/4 hour 18.00 5 min _...-_ 7.00 

W M S R -FM 
1962 

NA It 

Subscriber to the NAB Radio Code 
Media Code 4 244 6021 0.00 
WMSR, Inc., Oakdale St., Manchester, Tenn. 37355. 

Phone 615-728-3526. 
STATION'S PROGRAMMING DESCRIPTION 

WMSR-FM: COMMERCIAL POLICY: 8 min hour. 
SPORTS: All local high school football, basketball 
and baseball. Monday. movie soundtracks, Tuesday, 
Broadway musicals, Friday, Jazz, Sunday, Classic. 
Special programs broadcast 8-9:30 pm on respective 
nites. Contact Representative for further details. 
Rec'd 4/4/68. 

I. PERSONNEL 
General Manager -Russell Daniel. 

2, REPRESENTATIVES 
Atlanta -David Carpenter Company. 
Memphis, Dallas -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
ER1' 20,000 w.; 99.7 mc. 
Operating schedule: 7 am -11 pm. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
TIME RATES 

Eff Rec'd 8/3/66. 
6. SPOT ANNOUNCEMENTS 

(To be used in 30 days) 
I tl 10 tl 25 ti 50 tl 75 is 100+ 

1 min. 2.30 1.80 1.55 1.45 1.:0 1.30 
1/2 minute -15% less. 

8. PROGRAM TIME RATES 
(To be used in 30 days) 

1/2 hour. 30.00 10 min._ 6.666_.._-. 12.00 
1/4 hour 18.00 5 min... 

MARTIN 

CST. 

Weakley County -Map Location C-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

WCMT 
1957 

Media Code 4 244 6090 5.00 
J. T. Sudbury, Box 318, Martin, Tenn. 38237. Phone 

587-266n. 
STATION'S PROGRAMMING DESCRIPTION 

WCMT: Block programming. Programmed for house- 
wives, farmers and commutera. 
FARM: 5-7 am farm market, county agent, weather 
reporte, interviews. NEWS: 5 min on hour, 1 min 
on half-hour. 7-11 am middle-of-the-road music. 11 
am -noon music, women's show. Noon -1 pm swap shop. 
hospital, local weather news, 15 min national and 
international news. RELIGIOUS: music and church 
news M -F, 30 min at 7 am, 1 pm & 7:30 pm. 1:30- 
2:45 pm standard and popular music. 3-4 current 
hits and rock, school news. 5 pm 15 min sports news. 
5:30-7:30 pm middle-of-the-road music. 45 min 
religious music before sign -off. Sun am gospel music. 
quartets, church services, remainder of Sun standard, 
romantic music. Contact Representative for further 
details. ltec'd 7/17/67. 

I. PERSONNEL 
President -J. T. Sudbury. 
Gen'1 Sta. á Sales Mgr. -D. A. Drumm. 
Program Director -Dorris Gill. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w.; 1410 kc, Non -directional. 
Operating schedule: 5:30 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, Sa, 713. 8. 
Rate Protection: 15b. 
Basic Rates: 23a. 24a. 24b, 26, 28b. 
Contracts: 40a. 45, 46, 47a. 
Comb.; Cont. Discounts: 60c, 61a, 61b, 62b, 62e. 
Cancellation: 73a. 

TIME RATES 
Rates effective January 1, 1963. 

Rates received December 6. 1962. 
6. SPOT ANNOUNCEMENTS 

1 -MINUTE ANNOUNCEMENTS 
1 ti 3.50 52 ti 2.75 
13 ti..._.._.._......_.._. 3.25 156 tl _-, 2.50 
26 tl 3.00 312 ti..._.._.._...._......... 2.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 mira 

1 ti ._-...__ 40.00 22.50 12.50 6.00 
13 tl......._......._..._.._._ 36.00 20.00 11.00 5.50 
26 ti.__.........._.___ 32.00 17.50 9.50 5.00 
52 tl..._.._......___.._.._..-_-_._ 28.00 15.00 8.00 4.50 
156 ti _. 24.00 12.50 6.50 4.00 
312 ti ........... _______ .... __.., 20.00 10.00 5.00 3.50 

MARYVILLE 
Blount County -Map Location J-5 

Bee BRDS consumer market map and data at begin- 
ning of the State. 

WGAP 
1947 

NU -1 R A 
Subscriber to the NAB Radio Code 

Media Code 4 244 6160 6.00 
Aluminum Cities Broadcasting Co., Box 607, WOAP 

Bldg., 316 Court St., Maryville, Tenn. 37801. 
Phone 615-983-4310. 
STATION'S PROGRAMMING DESCRIPTION 

WGAP: Programmed for mass appeal. 
MUSIC: country and western novelty. SPORTS: live 
play-by-play of high school football and basketball, 
Southeastern Conference football and basketball, In- 
dianapolis and NASCAR auto races. TALK: com- 
mentary, analysis, discussion, speeches, political, 
panels, and public affairs. Air personalities, guests, 
music and humor. NEWS: local and regional, weather. 
time, live. National, international, business, and 
stock market from network. FARM: news, stock 
reports, and agriculture tips, tape and live. RELI- 
GIOUS: music, services, sermons, live and network. 
Contact Representative for further details. Recd 
8/25/87. 

I. PERSONNEL 
General Manager -Steve Corbett. 
Sales Manager -T. J. White. 

2. REPRESENTATIVES 
Southeast -David Carpenter Company. 

3. FACILITIES 
1.000 w. dus, 250 w. nights; 1400 ke. 

Non -directional. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15/0; time only 

5. GENERAL DVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2b, 3a, 4a, 4d. 5, 6a. 7b, 8. 
Rate Protection: 10a, ils. 12a, 13a, 14a, 15a, 16. 
Basic Rates: 20a, 21a, 21b, 22a, 22b, 23a, 24b, 26, 

284, 28c. 29a, 32a, 33b. 
Contracts: 40a, 41. 42b, 441% 45, 46, 47c, 48. 49, 50. 
Comb.; Cont, Discounta: 60a, 60d, 60e, 60f, 60g, 601, 

Ola. 61b. 62b. 
Cancellation: 70a. 70c, 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with MBS Radio Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/I/68-Rec'd 7/1/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 30 see 
1 z 3.72 2.82 312 z 2.46 1.98 
52 x 3.18 2.46 520 z 2.28 1.86 
104 x 3.00 2.34 1040 x 2.10 1.74 
156 z 2.82 2.22 1560 z 1.60 1.35 
260 x 2.64 2.10 

7. PACKAGE PLANS 
BULK PLAN 

(To be used within 7 days) 
100 30 -sec spots.... 145.00 50 30 -sec spots...._ 77.50 
For 1 -min add 25% to be used within 14 days, 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 5 min 

1 z 37.44 22.32 13.92 7.92 
13 z 35.52 21.36 13.20 7.44 
26 z 33.60 20.15 12.72 6.96 
52 z 31.88 18.96 12.00 6.48 
104 z 29.78 18.00 11.28 6.00 
156 x 28.08 16.80 10.56 5.76 
208 z 26.16 15.72 10.38 5.52 
260 z 24.24 14.64 9.00 5.04 
312 z 22.32 13.44 8.40 4.80 

McKENZIE 
Carroll County -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WH DM 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 244 6230 7.00 
Northwest Tennessee Broadcasting, Inc., Box 370, 131 

Main St., McKenzie, Tenn. 38201. Phone 901- 
352-3371. 2. 

I. PERSONNEL 
General Manager -Ed Perkins. 
Station Manager -Bob Newton. 
Sales Manager -John Latham, 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Memphis, Atlanta, Dallas -C. K. Beaver & Asso- 

ciates. Inc. 
8. FACILITIES 

500 w. days; 1440 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 4b. 4d, 5, 6a, 7b. 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 22a. 22b, 235. 24a, 24b, 25a. 28b, 29a. 
Contracte: 40a. 42b, 45, 46. 47a. 48. 
Comb.; Cont. Discounts: 60a, 61a, 61e. 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective April 1. 1965. 
Rates received April 19, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 U 5.00 104 ti..._.._.._._......__. 4.00 
13 tl 4.75 260 ti...___...__...._... 3.75 
26 ti 4.50 520 ti _66_66_._-6666_. 8.50 
52 ti 4.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 z 45.00 30.00 17.50 15.00 9.00 
DISCOUNTS 

13x- 5% 52x-12-1/2% 1562-20% 
262-10% 104x-15% 260x-25% 

McMINNVILLE (2 AM; 1 FM) 
Warren County -Map Location G-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WAK I 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 244 6300 8.00 
Ogram Broadcasting Corp., Box 409. N. Chancery 

St., McMinnville. Tenn. Phone 473-2223. 
I. PERSONNEL 

Genera! Manager -Joe Kuhn. 
Program Director -Richard Hanson. 

2. REPRESENTATIVES 
Southeast -David Carpenter Company. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1230 ko. Non - 
directional. 
Operating schedule: 5:00 am -10:00 pm. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 3a, 3b, 4a, 4d, 5, 8a. 
Basic Rates: 20a, 22b, 23a, 24b. 
Contracts: 40a. 
Cancellation: 73a. 
Affiliated with !CBS Radio Network, 

TIME RATES 
Rates effective 

Rates received April 24. 1962. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/4 hr. 10 min. 5 min 1 min. 30 sec 
1 time.. 15.00 12.00 8.00 3.00 2.50 

52 times 12.00 9.00 7.00 2.50 2.25 

1/4 hr. 10 min. 5 min. 1 min. 30 sec. 
156 times 10.00 8.00 6.00 2.25 2.00 
260 times 7.00 6.00 4.50 2.00 1.70 
500 times 6.00 5.00 3.50 1.75 1.45 

1000 times - .--.. 1.50 1.25 
1500 timea 1.30 1.10 

7. PACKAGE PLANS 
ROS WEEKLY SATURATION PLAN 

(To be used within consecutive 7 -du period) 
Per week: 1 min. 30 sec. 

20 times. _ 38.00 32.00 
30 times 54.00 45.00 
40 times ._._.._._..._-..__.__ 64.00 54.0f 
50 times _-.. 75.00 60.00 
60 times -. 84.00 66.00 
70 times..._. ..... _6 ........ _ .6666_.._._.._ __ 91.00 74.00 

WBMC 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 244 6370 1.00 
Cumberland Valley Broadcasting Co., Inc., Box 759. 
Public Square. McMinnville, Tenn. 37110. Phone 

615-473-2104. 
STATION'S PROGRAMMING DESCRIPTION 

WBMC: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
on hour, summaries at 6 am, 7 am. noon, 4 Dm. 
Country -gospel music 5-7 am. Standards 7-30-9 am. 
Women's show 9-10 am, fashions, discussions, special 
features. Standards 10-11 am. Country gospel 11 am - 
noon. News noon -12:30 pm. Gospel 12:30-2 pm. 
Standards, middle -of -road. showtunea 2 pm -sign -off. 
3 man local news staff. 3 mobile news units, remote 
broadcast facilities. MUSIC: 50% standards, 30% 
current pop hits. 10% country, 10% gospel, Farm. 
market, sports, weather, traffic reporta daily. Local 
editorials occasionally. COMMERCIAL POLICY: 18 
minutes per hour. Contact Representative for further 
details. Rec'd 7/17/67. 

I. PERSONNEL 
President -James W. R. White. 
Treas. & Gen'1 Mgr. -Franklin H. (Chick) Brown. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
500 w. days; 960 he. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, Sb, 4b, 4d, 5, 6a, 7b, 8. Rate Protection: 10h, 11h, 12h, 13h. 14h, 15b. 
Basic Rates: 20b, 21a. 21c, 221, 23a, 24a. 24b, 24c, 

25a, 26, 28c, 29a, 33d. 
Contracts: 40a, 4216 42e. 43. 44b, 45. 46, 47e, 48. 

51a, 51b. 
Comb.: Cont, Discounts: 61b, 62d. 
Cancellation: 71a, 72, 73a. 73b. 
Prod. Services: 80. 82, 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective July 1, 1965. 

Rates received October 4. 1985. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 see 
1 ti 3.45 3.00 104 ti _._ 2.50 2.00 
13 ti 3.35 2.85 312 ti...._.__... 2.30 1.85 
52 ti..._.._ 2.75 2.25 

WHNR(FM) 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 244 6440 2.00 
Harold Nelson Roney, Box 590, 106 Sparta 8t., 

McMinnville, Tenn. 37110. Phone 615-473-3168. 
1. PERSONNEL 

General Manager -Harold N. Roney. 
Operations Manager -Charles E. Roney. 

3. FACILITIES 
ERP 3.000 w.; 101.7 me. 
Operating schedule: 6 am -10 pm. CST. 
Antenna ht.: 56 ft. below average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a. 2b, 3a, 3b, 3d, 4b. 4d, 5, 6a. lb. 
Rate Protection: 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 22a, 22b, 23a, 
Contracts: 40a. 50. 
Cancellation: 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Commercial policy: No more than 8 spots per hour. 
Affiliated with AmerME 

RATE 
Information Network. 

TRates 

effective January 23, 1964, 
Rates received March 15, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min spot, flat ..-6666_.-66__6_6_... 3.00 

8. PROGRAM TIME RATES 
t hr 1/2 hr 1/4 hr IO min 5 min 

Flat ................ 24 12 6 6 8 

MEMPHIS (10 AM; 5 FM) 
(including West Memphis, Ark.) 

Shelby County -Map Location A-5 
See SRDS consumer market map and data at begin- 
ning of the State. 

KLYX (FM) 
1965 

MEMPHIS 
Media Code 4 244 6510 2.00 
KLYX, Box 12107, 64 Flicker St., Memphis, Tenn. 

38112. Phone 901-452-5353. 
I. PERSONNEL 

Chairmen -of -the -Board -E. D. Rivers. Jr. 
General Manager --E. W. Bie. 

2. REPRESENTATIVES 
Quality Media Incorporated. 
South. Southeast, Southwest -Dora -Clayton Agency, 

Inc. 
Stars. Inc. 

3. FACILITIES 
ERP 100,000 w.; 101.1 mc. 
Operating schedule: 6:00-1:00 am. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

(This listing continued on next page) 

814 Spot Radio Stations November 1, 1968 



Memphis -K L Y X 1 FM) -Continued 
5. GENERAL RATE POLICY 

Affiliated with American FM Network. 
Member: The Dee Rivers Group. 

TIME RATES 
Rates effective 

Rates received April 30, 1985. 
O. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 see 
1 ti ..._ 7.00 5.75 260 tt_._. ...... _ 5.65 4.30 
26 ti 6.65 5.40 520 ti 5.30 3.95 
52 ti 6.35 5.00 1000 ti...._.._.. 4.95 3.60 
104 ti 6.00 4.65 

7. PACKAGE PLANS -1 min- -30 IOC - 
PER WK: ea tot ea tot 
7 U _.._......_........._ 6.35 44.45 5.00 35.00 
14 ti _._ _ 6.00 84.00 4.65 65.10 
21 U..._.._ ...... ......... ..... _.._ 5.65 118.85 4.30 90.30 
42 ti... 5.30 222.60 3.95 165.90 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 he 
1 U..._.._......_.._.._ 50.00 30.00 15.50 
26 tl......._.._..__.._..-_......._ ._ 48.50 28.00 14.50 
52 ti........_.._._ ....._...._.._.._... 43.00 26.00 13.60 
104 ti - 39.50 24.00 12.50 
260 tl....__....-.....__...._ .............._ _... 36.00 22.00 11.50 
520 U .... 32.50 19.00 10.50 

KSUD 
1961 

WEST MEMPHIS, ARK. 
Media Code 4 244 6550 8.00 
Newport Broadcasting Co., Box 636, Memphis, Tenn.. 

104 N. Fifth Ave.. West Memphis, Ark. 72301. 
Phone 501-735-6622. 

I. PERSONNEL 
President -Harold L. Sudbury. 
General Manager -Harold Penn. 

2. REPRESENTATIVES 
Savelli/Gates, Inc. 

3. FACILITIES 
250 w.: 730 ke. Non -directional. 
Operating schedule: Sunrise to local minuet. 

4. AGENCY COMMISSION 
15x,: no rash discount. 

5. GENERAL ADVERTISING See Boded regulations 
Contracts: 90a. 

TIME RATES 
Rates effective December. 1961. (Card No. 10.) 

Card received February 28. 1963. 
8. SPOT ANNOUNCEMENTS 

1 min 90 see 1 min 30 sec 
1 ti.. ........ 6.00 4.50 104 ti...__...-_.. 4.75 3.55 
13 ti...._._._._ 5.75 4.30 158 ti......._..- 4.50 8.40 
26 ti . 5.50 4.15 260 tl...___..__ 4.00 3.00 
52 tt 5.00 3.75 

8. PROGRAM TIME RATES 
l hr 1/2 hr 1/4 hr 5 min 

1 ti 80.00 36.00 24.00 12.00 
13 tl 54.00 32.50 21.50 11.00 
26 ti 50.00 30.00 20.00 10.00 
52 tL 48.00 29.00 19.50 9.50 
104 U. 46.00 28.00 18.50 9.00 
158 ti 42.00 26.00 17.00 8.50 
260 tl...._ 40.00 24.00 18.00 8.00 

KWAM 
1948 

MEMPHIS 
Media Code 4 244 6580 5.00 
KWAM, Inc., Box 12107, Memphis, Tenn. 
Studio -64 Flicker St., Memphis, Tenn. 38112. Phone 

901.323-2679. 
I. PERSONNEL 

Chairman of the Board -F,. D. Rem, Jr. 
General Manager -E. W. Ble. 

2. REPRESENTATIVES 
Gill -Perna, Ine. 
South, Southwestern, Southeastern - Dora -Clayton 

Agency. Inc. 
Stars. Inc. 

3. FACILITIES 
10.000 w. days: 990 ke. Directional. 
Operating schedule: Sunrise -local sunset. COT. 

4. AGENCY COMMISSION 
l6/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See elided regulations 
General: la, 3a. lb. 4a. 4d, 5. 6a, 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 23a. 24h. 26. 28a, 29a. 
Contracts: 40a. 42b. 45, 46. 48. 
Comb.: Cont. Discounts: 60b. 61a, 61b, 62e. 
Cancellation: 70a. 70e. 71a. 73a. 
Affiliated with MRS Radio Network. 
Member: The Dee Rivers Group. 

TIME RATES 
Rates effective March 1, 1985. 
Rates received March 2, 1965. 

8. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 sec 

1 ti 14.00 11.70 156 ti . 11.80 9.70 
26 ti ........ 13.40 11.20 260 tL._._._. 11.00 9.20 
52 u...._ 12.80 10.70 312 ti...._...._ 10.40 8.70 
104 ti 12.20 10.20 520 U.-.._.__ 9.80 8.20 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 121.50 63.00 35.00 18.50 
28 ti 117.00 60.75 84.00 11.15 

58.50 33.00 11.25 
104 tl..._.._....._.._..._.-_. 108.00 55.75 31.15 15.15 
156 U....__.__ 104.50 52.00 30.15 15.00 
260 tt...._._....-...._.._ 95.50 48.00 29.50 13.50 
912 t1 ....... 89.50 45.75 28.50 12.15 
520 tl....-...._........._.._ 83.25 43.00 27.50 12.00 

WDIA 
1947 

MEMPHIS 

R A 6 
A Senderling Station 

Media Code 4 244 6650 6.00 
WDIA, Inc., Box 12045. 2265 Central Ave.. Memphis. 

Term. 33112. Phone 901-278-4551. 
STATION'S PROGRAMMING DESCRIPTION 

WDIA: Programmed for Negro audience. 
MUSIC: rhythm and blues and gospel. Negro DJs do 
all shows including live commercials. NEWS: 4 man 
news staff, mobile unit, and UPI audio reporte. Ex- 
tended news reporte each evening at 7:55 pm. 5 min 
at 20 min after hour. Daily editorials. Live and 
direct sports coverage of local high school sports 
tournaments. TALK: 3 weekly, 1 daily local talk 
show. Sound off line 24 hours per day. Contact 
Representative for further details. Rec'd 9/30/68. 

I. PERSONNEL 
President -Egmont Sonderling. 
Exec. Vice-Pres. & Gen'l Mgr. -Bert Ferguson. 
Vice -President Sales -Archie S. Grinalde, Jr. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 
Kansas City, St. Louis, Omaha -Eugene F. Gray Co. 
Dallas -Ed Robbins. 2601 Fidelity Union Tower. 

Dallas. Texas 75201. Phone 214-742-3379. 
3. FACILITIES 

50,000 w. days, 5.000 w. nights; 1070 kc. 
Directional -separate patterns day and night. 

Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3e, 4a, 9d, 5, 6a, 7b, 8.. 

Rate Protection: 10b, 11b, 12b, 13b, 14b. 15a. 
Basic Rates: 20b, 21h, 21d, 22a, 221). 23a, 24b, 25a, 

26. 27, 28a. 29a, 32b. 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 44b, 45, 46, 

47a, 48, 49, 50, 51h. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61a, 61b, 62b, 

62d. 
Cancellation: 70e, 70c, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Entire schedule devoted to Negro Market. 

TIME RATES 
No. 14 ER 7/1/68-Rec'd 5/27/68. 

AAA -Mon thru Fri 6-9 am & 4-7 pm. 
AA -Mon thru Fri 9 am -4 pm; Sat & Sun 6 am - 
7 pm. 
A -Daily 7 pm -6 em. 

8. SPOT ANNOUNCEMENTS 
CLASS AAA 

I min 30 see +ID's 
1 z 40.00 30.00 20.00 
52 x 36.50 28.00 18.50 
158 z 33.50 25.00 16.50 
260 z 31.00 23.50 15.50 
312 z 29.00 21.50 14.50 
520 z 28.00 21.00 14.00 
780 x 28.50 20.00 13.50 
1040 z 25.50 19.00 13.00 
1560 x 24.50 18.50 12.50 
2080 z 23.50 18.00 12.00 

CLASS AA 
1 z 34.50 26.50 18.00 
52 z 33.50 25.00 16.50 
158 z 31.00 23.50 15.50 
260 x 29.00 21.50 14.50 
312 z......._ 26.50 20.00 13.50 
520 z 25.50 19.00 13.00 
780 x 24.50 18.50 12.50 
1040 z 23.50 18.00 12.00 
1580 z 22.00 16.50 11.00 
2080 z 21.00 15.50 10.50 

CLASS A 
1 min 300 see +11:1's 

1 x 
52 z 23.50 18.00 12.00 
156 z 23.00 17.00 11.00 
260 x 21.00 15.50 10.50 
312 x 19.50 14.50 10.00 
520 z 18.00 13.50 9.00 
780 z 15.50 12.00 8.00 
1040 z 13.50 10.00 7.50 
1560 x. 13.00 9.50 7.00 
2080 z. 12.50 9.00 6.50 

(+1 10 -sec ROS. 
8. PROGRAM TIME RATES 

CLASS AAA 
Ix 52x 158x 260x 312* 520x 

1 hr 226.00 204.00 184.00 175.00 187.00 159.00 
1/2 hr 146.50 132.00 119.00 113.00 108.00 102.00 
1/4 hr 100.00 91.00 83.00 79.50 76.00 73.00 
10 min 85.50 77.00 69.50 66.00 83.00 59.50 
5 min. 68.50 60.00 54.50 51.50 49.00 46.50 

CLASS AA 
1 hr 208.00 187.00 169.00 180.00 153.00 145.00 
1/2 hr 134.50 121.00 109.50 104.00 99.00 94.00 
1/4 hr 91.50 83.00 75.00 71.00 67.00 64.00 
10 min 78.50 70.50 64.00 60.50 58.00 54.50 
5 min 61.00 54.50 49.50 47.00 45.00 43.00 

CLASS A 
1 hr 153.00 138.00 124.50 118.00 112.50 107.00 
1/2 hr 97.00 87.00 79.00 75.00 71.00 68.00 
1/4 hr 60.00 54.00 49.00 46.00 44.00 42.00 
10 min 48.00 43.50 39.00 37.00 35.00 33.00 
5 min 33.50 30.00 26.50 25.50 24.00 23.00 

WGMM 
MILLINGTON 

City of license. Millington. Tenn. 
Memphis Office -3431 Lamphier Bt., Memphis, Tenn. 

Phone 901-872-3397. 
See listing under Millington, Tenn. 

WHBQ 
1025 

MEMPHIS 

RKO General Broadcasting 
National Sales 

An RKO General Station 
Madia Code 4 244 6720 7.00 
ItKO General, Inc.. 485 B. Highland. Memphis. Tenn. 

33111. Phone 901-323-7661. TWX 901-278-1314. 
1. PERSONNEL 

Vice Pres. & Gen'l Mgr. -D. A. Noel. 
General Sales Manager -Jim Bedwell. 
Program Director -Scott Segraves. 

In the Memphis Market 
44 out of 62 grocery and drug products 
owe their No. 1 rating to Negro purchases 

The Memphis Negro Market has increased 15.3% in 7 years.* 
*(Special U. S. Census Sept. 6, 1967) 

LITRE ROC 

MÓ. 1 / Y. 

G( TENN. / 
MEMPHIS 

WOIN 

MISS. 

WDIA COVERAGE MAP 
1070 KC, 50,000 Watts Day 

5,000 Watts Night 
0.5 MV Day 
0.1 MV Day 
0.5 MV Night (Est.) 

1. 

THE WDIA NEGRO MARKET 
Over 1,440,000 Negroes are reached by WDIA. 
As many people as Metro Market #16. 

2. The WDIA Negro Audience has over $1 billion 
to spend. 

3. WDIA-reached Negroes buy more than their 
share of barbecue sauce, flavored beverages, 
household cleaners, food wraps, sherbet, 
mayonnaise, pepper, spray starch, deodorants, 
toothpaste, and 20 other major supermarket 
classifications. 

4. Ask about our research, reach and top ratings 
for over 12 years. 

The Call Letters The People Answer 

50,000 Watts Memphis .. 
asanas 

TENNESSEE 
2. REPRESENTATIVES 

RKO General Broadcasting National Sales. 
Toronto-RKO Distributing Corp. of Canada, Ltd. 

8. FACILITIES 
5,000 w. days, 1,000 w. nights; 560 kc. 

Directional -separate pattern. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, la. 3c, 3d, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. tic, 12h, 13c, 14e, 15e. 
Basic Rates: lob, 21d, 22b, 23a, 24a, 24e, 25a, 27, 

30, 33d. 
Contracts: 40a. 41, 44b, 45. 46. 48. 50, 51e. 
Comb.; Cont. Discounts: 60d, 60f, 60i, 61a, 82b, 62d. 
Cancellation: 70e, 70c, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Ell' 9/1/68 -Reed 7/15/68. 

AA -Mon thru Fri 6-10 am & 3-7 pm; Sat & Sun 
10 am -7 pm. 
A -Mon thru Fri 10 am -3 pm & 7-9 pm; Sat & 
Sun 6-10 am & 7-9 pm. 
B -Dally 9 pm -1 am & 5-6 am. 
('-Daily 1-5 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK, 
EA: 6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 
AA 28.00 27.00 26.00 25.00 24.00 23.00 
A 23.00 22.00 21.00 20.00 19.00 18.00 
B 20.00 19.00 18.00 17.00 16.00 15.00 

30 SECONDS 
AA 22.00 21.00 20.00 19.00 18.00 17.00 
A 18.50 17.50 17.00 16.00 15.00 14.50 
B 18.00 15.00 14.50 13.50 13.00 12.00 

CLASS C 
1 min, flat- 6.00 30 sec, flat. 5.00 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
SPECIAL SATURATION PLAN 

PER WK, EA: I min 30 see 
12 ti ( 4AA, 9A, 4B) 20 16 
18 tl ( 6AA, 6A. 6B) 19 15 
24 ti ( 8AA, 8A. 8B) 18 14 
36 ti (12AA, 12A, 12B) 17 13 

10. SPECIAL FEATURES 
News participations (minutes only) -125% of 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 

21 10 

ºEMEaAt 

W H B Q -FM 
1968 

MEMPHIS 

RKO General Broadcasting 
National Sales 

Media Code 4 244 6760 3.00 
11KO General, Inc., 485 S. Highland, Memphis, Tenn. 

38111. Phone 901-323-7681, TWX 901-278-1314. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -D. A. Noel. 
General Sales Manager -Jim Bedwell, 
Operations Director -Kurt Alexander. 

2. REPRESENTATIVES 
RKO General Broadcasting. 

3. FACILITIES 
ERP 100.005 w.: 105.9 me. Stereo. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht.: 762 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See 'WHBQ listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 ER 1/15/68 -Reed 1/22/88. 
6. SPOT ANNOUNCEMENTS 

1x 52x 104x 260x 520x 1040x 
1 min 5.50 5.00 4.50 4.00 3.50 3.00 
30 sec..... 4.50 4.00 3.50 3.00 2.50 2.50 
10 sec. 3.50 3.00 2.50 2.00 2.00 2.00 

7. PACKAGE PLANS 
SATURATION PACKAGES 

(1/3 Drive Time, 1/3 Mid -Day, 1/3 
PER WK: 12 ti 18ti 
1 min. 4.50 4.00 
30 sec 3.50 3.00 
10 sec. 2.50 2.00 

Night) 
24 ti 36 t1 
3.50 3.00 
2.50 2.50 
2.00 2.00 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 260x 520x 

1 hr 40.00 37.50 35.00 32.50 30.00 27.50 
1/2 hr 25.00 23.00 21.00 19.00 17.00 15.00 
1/4 hr 18.00 15.00 14.00 13.00 12.00 11.00 
5 min 8.00 7.50 7.00 6.50 6.00 5.50 

WHER 
1953 

MEMPHIS 
Media Code 4 244 6790 0.00 
Tel -State Broadcasting Service, inc.. Mid -City 

Bldg., Union & Cleveland, Memphis, Tenn. 38104. 
Phone 901-274-8955. 

1. PERSONNEL President -Sam C. Phillips. 
General Manager ---Charles B. Sullivan. 
Sales Manager -Mn. Dean Duvall. 

3. FACILITIES 
1,000 w. days; 1430 kc. Non-dlreetional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no ash discount. 

(This listing continued on next page) 
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TENNESSEE 

Memphis -W H E R -Continued 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la. lb. 2b, 3a, 3b, 3d, 4a, 4d, 5, 8a, 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a. 21b, 22b. 23a, 23b, 24b, 25c, 

28c, 29a. 
Contracts: 40a. 41. 44a. 44b, 46, 48. 51c. 
Comb.: Cont. Discounts: 60d, 60e, 60f. 62d. 
Cancellation: 70e. 
Prod. Services: 81, 82. 

TIME RATES 
Rates effective March 1, 1964. 

Rates received December 6, 1965. 

6. SPOT ANNOUNCEMENTS 
YEARLY 

20/30 
ONTRACTS 

20/30 
1 min sec 1 min sec 

100 ti 7.20 5.05 600 ti 4.50 3.15 
200 IL 6.00 4.20 700 ti. 4.20 2.95 
300 t1-.._.._ 5.40 3.80 800 tt..._.._ 3.90 2.75 
400 tl..._.._..... 5.10 3.60 900 ti......._.._ 3.60 2.50 
500 ti..._.._..... 4.80 3.35 1000 ti. 3.45 2.35 
10 second announcements -50% of 1 -minute rate. 

10. SPECIAL FEATURES 
Newscasts before the hour. At :25 during Drive 
Times. 

rive, MINUTE NEWSCASTS 
9.60 
9.00 
8.40 

1 tI 12.00 104 ti..._.._...._ 
13 ti 11.40 156 ti 
26 ti 10.80 269 ti 
52 tl......._ 10.20 

WLOK 
1051 

MEMPHIS 

Independent Negro 
An OK Group Station 

Media Code 4 244 6860 1.00 
WLOK, Inc.. 383 S. Second St., Memphis, Tenn. 

38103. Phone 901-527-9565. 

STATION'S PROGRAMMING DESCRIPTION 
WLOK: Programmed for Negro audience. 
MUSIC: rhythm and blues, blues and jazz. Negro 
132's do all shows including live commercials. NEWS: 
5 min on half hour, headline news on hour. Weekly 
editorials. Live and direct sports coverage of high 
school football and basketball. Live and recorded 
Interviews with civic leaders and city officials on 
matters of interest to all citizens. Remote unit for 
store openings, broadcasts from schools, civic centers 
end churches. Contact Representative for further de- 
tails. Recd 12/28/67. 

I. PERSONNEL 
General Manager -Jack Maurer. 
President -Jules J. Pazlin. 
Executive Vice -President -Stanley W. Ray. Jr. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1340 he. 
Non- directional. 
Operating schedule: 24 hours daily CST. 

4. AGENCY COMMISSION 
15/0; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, la, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21a, 23a, 24b. 25a. 28b, 28e, 29a. 30. 
Contracts: 40e, 41. 42d, 43, 94b. 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60e. 60d, 60g, 801, 61a, 

62d. 
Cancellation: 70e, 70c, 71a. 72. 
Prod. Services: 82. 
Member: The OK Group. 

TIME RATES 
No. 4 Eff 4/1/67 -Reed 3/6/67. 

AA -8-9 am & 4-7 pm. 
A-4-6 am & 9 am -4 pm. 
B-7 pm -midnight. 

6. SPOT ANNOUNCEMENTS -AA- -A- -B- 
I min 30 see I min 30 see I min 30 see 

1 x 13.00 9.75 11.05 8.30 9.10 6.85 
50 x 12.50 9.40 10.60 7.95 8.75 6.55 
100 x 12.00 9.00 10.20 7.65 8.40 8.30 
150 z 11.50 8.65 9.75 7.30 8.05 6.05 
200 x 11.00 8.25 9.35 7.00 7.70 5.80 
250 z 10.50 7.90 8.90 6.70 7.35 5.50 
300 x 10.00 7.50 8.50 6.40 7.00 5.25 
500 z 9.50 7.15 8.05 6.05 6.65 5.00 
750 x 9.00 8.75 7.65 5.75 6.30 4.75 
1000 x 8.50 8.40 7.20 5.40 5.95 4.45 
ID's or Flash Spots -50% of 1 -minute. Can be com- 
bined with 1 -minute or 30 second spots to earn 
lower rates for ID frequency only. 

7. PACKAGE PLANS 
1 MINUTE 
CLASS AA 

PER WK: IO ti 15 ti 20 t1 
1 wk...._ 12.90 12.60 12.30 
13 wks 11.70 11.20 10.40 
26 wks 10.40 9.80 9.40 
39 wks 9.80 9.40 8.90 
52 wks...._._ 9.40 8.90 8.40 

CLASS A 
1 wk 10.95 10.70 10.45 
13 wks 9.95 9.50 8.85 
26 wks ... 8.85 8.35 8.00 
39 wks 8.35 8.00 7.55 
52 wks 8.00 7.55 7.15 

30 SECONDS 
CLASS AA 

1 wk 9.70 9.45 9.25 
13 wks 8.80 8.40 7.80 
26 wks_ 7.80 7.35 7.05 
39 wks.....- 7.35 7.05 8.70 
52 wks 7.05 8.70 6.30 

25 ti 
12.00 
9.80 
9.25 
8.45 
8.35 

30 ti 
11.70 
9.75 
8.90 
8.40 
8.30 

35 ti 
11.40 

9.60 
8.45 
8.35 
8.20 

CLASS A 
PER WK: 10 t 15 ti 2001 25ti 30tí 35ti 
1 e k 8.20 8.00 7.85 7.65 7.45 7.25 
13 wks 7.45 7.15 6.65 6.25 6.20 6.10 

26 wks 6.65 6.25 6.00 5.90 5.70 5.40 
39 who 6.25 6.00 5.70 5.40 5.35 5.30 
52 wks 6.00 5.70 5.35 5.30 5.25 5.20 
1 minute and 30 seconds cross -combine to earn maxi- 
mum frequency. No ID's available. Packages not com- 
binable. However, advertisers may earn higher fre- 
quency on subsequent orders providing schedules 
continue without interruption but no rebates are ap- 
plicable on previous orders. Packages subject to 'hart 
rate. 

WMC-FM 
1947 

MEMPHIS 

1:11313 ©QF'MQ 
Subscriber to the NAB Radio Code 

Media Code 4 244 6931 0.00 
Scripps -Howard Broadcasting Co., Box 420, Cross- 

town Station. 1960 Union Ave., Memphis, Tenn. 
38104. l'hone 901-274-8515. 

I. PERSONNEL 
Station Manager -Dean Osmundson. 
Sales Manager -Bill Anthony. 

8. PROGRAM TIME RATES 3. FACILITIES 
ERP 300,000 w. (horiz.), 100,000 w. (vert.) ; 99.7 mc. 

CLASS AA Antenna ht.: 970 ft. above average terrain. 
I hr 1/2 hr I/4 hr IO mIn 5 min Operating schedule: 24 hours. CST. 

1 z 90.00 60.00 40.00 30.00 18.00 4. AGENCY COMMISSION 
50 x 86.15 57.45 38.30 28.70 17.25 15% un net time silty; nu cash discount. 
100 x 8.2.30 54.90 36.80 27.45 16.45 5. GENERAL ADVERTISING See coded regulations 
150 x 78.45 52.35 34.90 26.15 15.70 NAB Studio Code Advertising Standards apply. 
200 z 74.60 49.80 33.20 24.90 14.90 General: la, 2a, 3a, 4a, 5, Ob, 7b, 8. 
250 z 70.75 47.25 31.50 23.60 14.15 State Protection: 10e, 11e. 12e, 13c, 14e, 15b, 16. 
300 z 86.90 44.70 29.80 22.35 13.40 Basic States: 20a, 21h, 22a, 23a, 24b, 24c, 28a, 29a. 
500 z 63.05 42.15 28.10 21.15 12.60 30, 326, 33a. 

CLASS A Contracta: 40a, 41, 94b. 45, 46, 47a. 48, 49, 51b. 
1 z 76.50 51.00 34.00 25.50 15.30 Comb.; Cont. Discounts: 606, 60e, 601, 61a, 62d. 
50 z 73.25 48.85 32.55 24.40 14.65 Cancellation: 70a, 70c, 71a. 72, 73b. 
100 z 70.00 46.70 31.10 23.35 14.00 Prod. Services: 80, 81, 82. 
150 z 66.70 44.50 29.70 22.25 13.35 FM operated separately from AM. 
200 x 63.40 42.35 28.20 21.15 12.70 TV facilities: WMC-TV. 
250 z 
300 z 

60.15 40.15 
56.85 38.00 

26.75 
25.35 

20.00 
19.00 

12.00 
11.40 TIME RATES 

500 z 53.60 35.80 23.90 18.00 10.70 No. 2 Eff 4/1/67 -Reed 2/28/67. 
CLASS B 

40% less than Class AA. 
7. PACKAGE PLANS 

1 WEEK 1105 SATURATION PACKAGES 
EA: I min 30 see i min 30 see 
1 ti 9.00 7.75 24 ti 7.00 5.75 
6 ti 8.50 7.00 30 ti 6.50 5.50 

WMC 12 ti 
18 ti 

8.00 
7.50 

6.50 36 ti 
6.25 48 ti 

6.00 
5.50 

5.00 
4.75 

1923 
MEMPHIS 

ID's: 50% of 1 -min. May be combined with 1 -minute 
and 30 -seconds for frequency discount. 

BLAIR RADIO 

NBC Radio Network 
RIALB 

Subscriber to the NAB Radio Code 
Media Code 4 244 6930 2.00 
Scripps -Howard Broadcasting Co., Box 420, Cross- 

town Station, 1960 Union Ave., Memphis, Tenn. 
38104. Phone 901-274-8515. 

I. PERSONNEL 
Station Manager -Dean Osmundson. 
Sales Manager -Bill Anthony. 

2. REPRESENTATIVES 
Blur Radio. 

3. FACILITIES 
5.000 w.; 790 kc. Directional -night only. 
Operating schedule: 24 hours. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6b. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13h, 14h. 15b. 16. 
Basic hates: 20b, 21b, 22a, 23a, 24c, 26, 27, 28a, 

29a, 29b, 30, 31, 32b. 33a. 
Contracts: 40a, 41, 49b, 45, 46. 47e, 48. 49, 50, 5la. 
Comb.; Cont. Discounts: 60b, 60f, 60i. 61a, 62d. 
Cancellation: 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
F51 operated separately from AM. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 26 ER 9/1/68 -Reed 8/8/68. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Fri 8-10 am, noon -1 pm & 3-7 pm. 
A -Mon thru Fri 5:30-6 am, 10 am -noon & 1-3 pm; 
Sat & Sun 5:30 am -7 pm. 
B -Mon thru Sun 7 pm -5:30 am. 

CLASS AA 
I ti 6 ti 12 tI 18 ti 24 ti 30 ti 36 ti 

1 min :10.00 27.00 25.00 24.00 23.00 22.00 20.00 
30 sec 24.00 21.50 20.00 19.00 18.50 17.50 16.00 
10 sec 18.00 16.25 15.00 14.50 14.00 13.25 12.00 

CLASS A 
1 min 28.00 24.00 22.00 21.00 20.00 19.00 18.00 
30 sec 21.00 19.00 17.50 17.00 16.00 15.00 14.50 
10 sec 15.50 14.50 13.25 12.50 12.00 11.50 11.00 

CLASS B 
1 min 20.00 17.00 16.00 15.00 14.00 13.00 12.00 
30 sec 16.00 14.00 13.00 12.00 11.50 10.50 10.00 
10 sec 12.00 10.00 9.50 9.00 8.50 8.00 7.25 

WMC AM/FM COMBINATION 
For each WMC-AM 1 min spot purchased, the client 
may receive WMC-FM spot for 4.00 flat each. 30 
seconds 80% of 4.00 flat. 10 seconds 60% of 4.00 flat. 

8. PROGRAM TIME RATES 
DRIVE & NOON FARM TIME 

(ton thru Fri 6-10 am, noon -1 pm & 3-7 pm) 
Ix 26x 52x I04x I56x 280x 

1 hr 185.00 154.00 148.50 143.00 137.50 132.00 
1/2 hr 99.00 97.00 94.50 92.50 90.00 88.00 
1/4 hr 66.00 64.00 61.50 59.50 57.00 55.00 
10 min. 55.00 52.80 50.50 48.50 46.00 44.00 
5 min 39.50 37.50 36.50 35.00 34.00 33.00 

() Mid -south Review Derek Rooke-Mon thru Fri 
noon -1 pm. 

10.20 9.95 9.70 
ALL OTHER TIMES 

8.35 8.30 8.15 
1 hr 110.00 104.50 99.00 93.50 88.00 82.50 

7.85 7.55 7.20 
1/2 hr 66.00 64.00 81.50 59.50 57.00 55.00 

7.85 7.15 7.10 
1/4 hr 44.00 42.00 40.50 39.50 38.50 37.50 

7.10 7.05 6.95 
10 min 37.50 35.00 34.00 33.00 32.00 31.00 
5 min- 31.00 28.50 26.50 24.00 23.00 22.00 

TALENT CHARGES 
(Commiosionable) 

Spots 5 min 10 min I/4 hr 
Ea 

DISCOUNT 
6 8 10 

S 

9.00 
7.35 
6.95 
6.35 
6.25 

8.80 
7.30 
6.70 
6.30 
6.20 

8.55 
7.20 
8.35 
6.25 
6.15 52 wk -10% 

WMPS 
1025 

MEMPHIS 

ETONE REPREEENTATIVEEs INC. 

R A 
A Plough, Ine. Station 

Media Code 4 244 7000 3.00 
WMPS, Inc., Radio Center, 112 Union, Memphis, 

Tenn. 38101. Phone 901-525-2663. 
I. PERSONNEL 

President -Harold R. Krelstelo. 
Vice-Pres. & Gen Mgr. -Allan Avery. 
Sales Manager -Wayne Hudson. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

3. FACILITIES 
10.000 w. days. 5,000 w. nights; 680 he. 

Directional night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a. 3b, 4a, 4d, 5, Ob. 8. 
Rate Protection: 106, 11b, 12b. 
Basic Rates: 20a. 22a, 226, 23a, 24a, 28a. 29a. 
Contracts: 40a, 42a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 61b, 62b. 
Cancellation: lea, Toe, /la, 73a. 
The following rates are for national advertising. All 
live talent, transcribed or recorded programs, of 
transcribed or recorded announcements, produced for 
a specified trade -named product or products, by or 
for any advertiser or agency outside of a 25 -mile 
radius of Memphis. shall be chased a general adver- 
tbing and must carry the general rate, except in 
eases wherein the product advertised does not have 
multiple distribution in the primary coverage area of 
this station. and except in cases wherein the adver- 
tising is placed by and for a retailer. 

TIME RATES 
No. 29 Eft 1/1/68 -Reed 1/12/88. 

AAA -Mon thru Sat 6-10 am & 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm; Sun 6 am -7 pm. 
t -Dally 7-10 pm. 

B -Daily 10 pm -6 am. 
6. SPOT ANNOUNCEMENTS 

1 MIN. ROTATING: AAA AA A B 
1 x 38 33 27 21 
52 z 37 32 26 20 
104 x 36 31 25 19 
156 z 35 30 24 18 
260 z 33 27 23 16 
312 z 32 26 22 15 
384 x 30 24 21 14 
520 x 27 23 20 13 
1040 z 25 21 18 12 
Fixed position within specified 

1/2 hour 44 36 31 31 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
20 sec: 70% of 1 -min. 

7. PACKAGE PLANS 
SATURATION PACKAGES -1 MINUTE 

PER WK: 5ti 10 ti 15tí 20 ti 25 t1 30 ti 
AAA 160 310 450 580 700 810 
AA 135 250 360 460 550 830 
A 110 210 300 380 450 510 

Not combinable to earn frequency discounts, may be 
cross -combined to earn numerical frequency. Multi - 
products do not combine unless purchased on 1 con- 
tract thru 1 agency. 

TOTAL AUDIENCE PLAN -1 MINUTE 
PER WK: Wkly 
6 tI (2AAA, 2AA, 2A)._ ... _ .. 144 
12 tl (9AAA, 4AA, 9A) _.. 276 
18 ti (SAAA, OAA, 6A) -..._.._.__._.. 396 
24 ti (8AAA. 8AA, 8A) - 504 
36 ti (12AAA, 12AA, 12A). 720 

ROS SUN TRRU SAT-BTA 
45 per wk, ea 20 50 per wk, ea..._ 19 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
20 sec: 70% of 1 -min. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: 6tI 7tí 12 ti 14 ti 18 tI 21.1 
AAA 276 315 504 574 702 77s 
AA 228 259 408 462 594 630 
A 198 224 360 406 504 567 

CONSECUTIVE WEEK DISCOUNTS 
13 wk -5% 20 wk -10% 52 wk -15% 

WMPS-FM 
1959 

MEMPHIS 

R'A'B 
A Plough. lee. Station 

Media Code 4 244 7001 1.00 
WMPS, Inc., 112 Union Ave., Memphis, Tenn. 38101. 

Phone 901-525-2863. 
I. PERSONNEL 

President -Harold It. Krelatein. 
Vice-Pres. & Geti 1 Mgr. -Allan Avery. 
Managing Director -Aubrey Guy. 

3. FACILITIES 
ERP 6.600 w.: 97.1 mc. 
Antenna ht.: 390 ft. above average tenets. 
Operating schedule: . CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 11111s due when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Comb.: Cont. Discounts: 62d. 
6 months' rate protection from date of rate changes. 
Rate card may be changed on 60 days notice. 
Length of commercial copy. 

1 hour 4:00 1/4 hour ._ 1:00 
1/2 hour 2:00 

TIME RATES 
ER 6/1/68 -Reed 4/24/88. 

6. SPOT ANNOUNCEMENTS 
I ti 7 tI 14 ti 21 tI 28 ti 35 tI 

1 min/less.... 5.00 4.85 4.75 4.50 4.25 4.00 
8. PROGRAM TIME RATES 

Ix 19x 28x 39x 52x 
1 hr 50 48 46 44 42 

1/2 hr 35 33 31 29 27 
1/4 hr 20 18 17 16 15 

WMQM 
1964 

MEMPHIS 

Country Music Network 

Media Code 4 244 7070 6.00 
Century Broadcasting Company. Inc., Chian Plaza 

Hotel. 272 S. Main. Memphis. Tenn. 38103. Phone 
901-523-1804. 
STATION'S PROGRAMMING DESCRIPTION 

WMQM: Programmed for adults 18 and up. 
MUSIC: top 50 modern country and western through- 
out day with air personalities. NEWS: regional at 
:55, local news at :30. Weather at :15 & :45. Au- 
dience participation contests. Local 5 min sports 
shows. mobile news coverage, 30 & 60 second com- 
mercials. Religious programs Sun only. Contact Rep- 
resentative for further details. Reed 7/25/68. 

I. PERSONNEL 
General Manager -Eddie Steward. 
Farm & News Dir. -Les Acree. 
Snorts Director -Mike Patrick. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
Regional -R .S. Crane Company, Inc. 

3. FACILITIES 
5.000 w. days: 1480 kc. Non -directional. 
Operating schedule: 6 em -local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, la, 3b, 4a, 5, 6a, 8. 
Rate Protection: 10b, 11b. 12b. 13b. 14b. 
Basic Rates: 20e, 22a. 22b, 23a, 24b, 25a. 26, 28e, 

29a. 
Contracts: 10a. 45. 46, 48. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 61c, 62b, 62e. 
Cancellation: 70a, 70e, 73a. 
Member: Country Music Network. 

TIME RATES 
No. 4 ER 8/1/68 -Reed 7/25/68. 

AA -Mon thru Fri 6-10 am & 2-6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 156x 208x 260x 312x 

1 min 20.00 19.00 18.00 17.00 16.00 15.00 14.00 
30 sec 16.00 15.00 14.00 13.00 12.00 11.00 10.00 
10 sec 10.00 9.50 9.00 8.50 8.00 7.50 7.00 

7. PACKAGE PLANS 
WKLY: loti 15 ti 20 ti 25 01 30 ti 
1 min 16.00 15.00 14.00 13.00 12.00 
30 sec 12.00 11.00 10.00 9.00 8.00 
10 sec 8.00 7.50 7.00 6.50 6.00 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 x 125 75 45 30 20 

WREC and WREC-FM 
1922 1967 

MEMPHIS 

CBS Radio Network 
® KATZ RADIO 

WEST 

Subscriber to the NAB Radio Code 
Media Code 4 244 7140 7.00 
Cowles Broadcasting Service, Ine.. Hotel Peabody. 

Memphis. Tenn. 38101. Phone 901-525-1313. 
I. PERSONNEL. 

Chairman of the Board -Hoyt B. Wooten. 
Pres. & Gen'1 Mgr. -Charles B. Brakefleld. 
National Sales Mar. Zack Hill. 

(This listing eontinued on next page) 
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Memphis -W R E C and W R E C-FM-Cont'd 
2. REPRESENTATIVES 

Katz Radio. West. 
3. FACILITIES 

5.000 w.; 600 ke. Directional -night only. 
Operating schedule: 24 houri daily. CST. 
FM -ERP 100,000 w.; 102.7 mc. 
Operating schedule: 6 am -midnight. CST. 
Partial simulcast operation. Simulcast 8 pm -midnight 
Mon thru Sat; II pm -midnight Sun. For non-simui- 
east facilities see WREC-FM. 

4. AGENCY COMMISSION 
15% net station time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15a, 15d, 16. 
Basle Rates: 20a, 20b. 21a, 21b, 21d, 22a, 22b, 23a, 

23b, 24e, 25a, 33a. 
Contracts: 40a, 41, 44a, 44b, 45, 46, 47a, 49, 51b. 
Comb.; Cont. Discounts: 600. 60e, 80d. 60e, 60f. 80h, 

60i, 61a. 61b. 62b. 
Cancellation: 70b, 70e, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with CBS Radio Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
WREC and WREC-FM COMBINATION 

No. 31A ER 3/1/88-Rec'd 3/26/68. 
6. SPOT ANNOUNCEMENTS 

AA -Mon thru Fri 6-10 am. 
A -Mon thru Fri 3-7 pm. 
B -Mon thru Fri 10 am -3 pm; Sat & Sun 6 am -7 
pm. 
C -All other times. 

COMBINATION AM/FM 
PER W K : 1 ti 6 ti 12 t1 18 ti 24 ti 

AA 34 31 30 29 28 
A 30 27 26 25 24 
B ..._ 25 21 20 19 18 

18 17 18 15 14 
20/30 sec: 80% of 1 min. 10 sec: 50% of 1 -min. 
WREC-AM only may be purchased at 4.00 less per 
minute spot in AA time, 3.00 less in A time, 2.00 
lees in B and C time. 

ANNUAL DISCOUNT 
10% discount from earned rates for 52 continuous 
weeks of advertising (not applicable to Programs). 

8. PROGRAM TIME RATES 
A-6 am -7 pm. 
B-7 pm -6 am. 

AM ONLY 
CLASS A 

Ix 26x 52x I04x 156x 260x 312x 
1/2 hr..._... 100 95 90 80 75 70 65 
1/4 hr..._... 60 57 54 51 48 45 42 
10 min.._... 50 48 45 43 90 38 35 
5 min..__... 40 38 36 34 32 30 28 

CLASS B 
1/2 hr..._... 60 57 54 51 48 45 42 
1/4 hr..._._ 40 38 36 34 32 30 28 
10 min...__. 35 33 32 30 28 26 25 
5 min....._... 30 29 27 26 24 23 21 

COMBINABILITY 
All announcements, regardless of length or classifica- 
tion, may be combined for discount purposes. Pro- 
grams and announcements. however. may not be cross - 
combined for discount purposes. 

10. SPECIAL FEATURES 
Zero Hour -Mon thru Fri, early afternoon. A rates. 

W R E C -FM 
1967 

MEMPHIS 
Media Cods 4 244 7180 3.00 
Cowles Broadcasting Service, Inc.. Hotel Peabody. 

Memphis, Tenn. 38101. Phone 901-525-1313. 
I. PERSONNEL 

Chairman of the Board -Hoyt B. Wooten. 
Pres. & Genil Mgr. -Charles B. Brakefield. 
National Sales Manager -Zack Hill. 

2. REPRESENTATIVES 
Katz Radio, West. 

3. FACILITIES 
ERP 100,000 w.; 102.7 mc. 
Operating schedule: 6 am -midnight daily. CST. 
Partial simulcast operation. Operated separately 6 
am -8 pm Mon thru Sat: 6 am -I1 pm Sun. For 
simulcast facilities see WREC. 

4. AGENCY COMMISSION 
15% net station time. 

5. GENERAL ADVERTISING See coded regulations 
See WREC listing for coded regulations. 

TIME RATES 

Sold in combination with WREC. 
See WREC listing for rates. 

MILAN (1 AM; 1 FM) 
Gibson County -Map Location B-4 

See S1lDs consumer market map and data at begin- 
ning of the State. 

WKBJ 
1955 

Subscriber to the NAB Radio Cede 
Media Code 4 244 7210 8.00 
West Tennessee Broadcasting Co., Box 230 Highway 

70-A, Milan, Tenn. 38358. Phones 901-686-7481, 
7482. 

I. PERSONNEL 
Station Manager -Bill Haney. 
Program Director -Larry 11. Dunphy. 

2. REPRESENTATIVES 
Memphis. Atlanta. Dalla, -C. K. Beaver & As - 

iodates, Inc. 
Philadelphia, New York, Chicago -Continental Radio 

Sales. 
3. FACILITIES 

1.000 w, days; 1600 ke. Non -directional. 
Operating schedule: 5:30 am -local sunset CST. 

4. AGENCY COMMISSION 
15% time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 3a. 3b, 3d, 4a, 4d, 5, 8a, 7s. 
Rate Protection: 10e, 11e, 12e, 13e, 15a, 15b. 

Basic Rates: 20a, 21a, 22b, 24b, 25c, 26, 28b, 28c, 
29a, 30. 

Contracts: 40a. 44a. 99b, 51a. 
Comb.; Cont. Discounts: 60a, 61a, 61b. Oil. 
Cancellation: 71b. 72. 
Prod. Services: 82. 
Member: Southeastern Key Market Network, National 
AgRadio Groups, Inc. 

TIME RATES 
Eff Rec'd 7/3/67. 

6. SPOT ANNOUNCEMENTS 
lx 132 262 52x 1042 156+ 

1 min........-... 2.50 2.30 2.15 2.05 1.95 1.75 
30 sec 2.15 1.95 1.80 1.70 1.50 1.25 

8. PROGRAM TIME RATES 
lx I3x 262 52x 104x 

1 hr 29.40 27.50 25.25 23.25 21.50 
1/2 hr 19.40 16.50 14.75 13.75 12.50 
1/4 hr 9.40 8.15 7.50 7.00 6.65 
5 mirs 6.65 5.90 5.25 5.00 4.25 

W K B J -FM 
1964 

Media Code 4 244 7211 6.00 
West Tennessee Broadcasting Co., Box 230 Radio 

Park, Hwy. 70-A. Milan, Tenn. 38358. Phones 901- 
686-7481, 7482. 

I. PERSONNEL 
Station Manager -Bill Haney. 
Program Director -Larry H. Dunphy. 

2. REPRESENTATIVES 
Memphis, Atlanta, Dallas -C, K. Beaver & Asso- 

ciates, Inc. 
Philadelphia, New York, Chicago -Continental Radio 

Sales. 
3. FACILITIES 

ERP 28,500 w.; 92.3 mc. 
Operating schedule: 8 am -10 pm Daily, 

4. AGENCY COMMISSION 
15% time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See WKBJ listing for coded regulations. 

TIME RATES 
Eff- Rec'd 7/3/67. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 52x 104x 156+ 

1 min..._.._... 3.00 2.85 2.65 2.50 2.15 1.75 
30 sec 2.75 2.50 2.25 2.00 1.75 1.35 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 mirs 

1 z 75.00 41.00 24.00 19.75 15.50 
13 z 70.00 38.00 22.00 18.00 14.00 
26 z 65.00 35.00 20.00 16.25 12.50 
52 x 60.00 32.00 18.00 14.50 11.00 

MILLINGTON 
Shelby County -Map Location A-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

WGMM 
1962 

Media Code 4 244 7280 1.00 
Radio Millington, Inc., Plaza Shopping Center, Mil- 

lington. Tenn. 38053. Phones 901-872-3396, 7. 
Other Office -3388 Dawn St., Memphis, Tenn. 

I. PERSONNEL 
General Manager -Joe C. Matthews. 
Sta. & Sales Mgr. -Chad Lassiter. 

3. FACILITIES 
500 w. days; 1380 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b. 40, 4c, 5, 6a, 713, 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 22a. 22b, 23a, 24a, 25s. 26, 280. 
Contracts: 45, 46. 48. 
Comb.; Cont. Discounts: Bob. Ola. 61b. 61e. 62b, 62e. 
Cancellation: 710, 73a. 
15 minute program -3:00 commercial limitation. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective July 1, 1965. 
Rates received July 1. 1965. 

Class AA -6:00-9:00 am, 4:00 pm -sign -off Mon thru 
Fri. 
Class A-9:00 am -4:00 pm Mon thru Fri; all day 
Sat and Sun. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1-13 wka 26 wks 52 wks 
Clue Class Class Class Class Class 

PER MO: AA A AA A AA A 
1-20 ti 5.00 3.50 4.50 3.25 4.00 3.00 
21-50 ti 4.50 3.25 4.20 3.00 3.75 2.80 
51-100 ti 4.00 3.00 3.80 2.80 3.50 2.50 
30/20 seconds -75% of 1 -minute rate. 
10 seconds -50% of 1 minute rate. 

8. PROGRAM TIME RATES 
CLASS AA 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti 50.00 30.00 18.00 14.00 12.00 
13 ti 47.50 28.50 17.10 13.30 10.00 
26 ti 45.00 27.00 16.20 12.60 8.00 
52 ti 40.00 24.00 14.40 11.20 6.50 

(CR 1) 

MORRISTOWN (2 AM; 1 FM) 
Hamblen County -Map Location K-4 

See STUDS consumer market map and data at begin - 
tina of the State. 

WCRK 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 244 7350 2.00 
WORK. Inc., Radio Center, Morristown, Tenn. 37814. 

Phone 1450. 
I. PERSONNEL 

Manager -Nowell Ashford. 
2. REPRESENTATIVES 

Hai dolman Company. 
3. FACILITIES 

1.000 w. days. 500 w. nights; 1150 kc. Directional. 
Operating schedule: 5:00 am -11:00 pm. EST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 4a, 5, 8a. 8. 
Basic Rates: 22a 23a, 25a, 29a. 
Contracts: 40a. 47a. 
Comb.; Cont. Discounts: 131a. 
Cancellation: 70a. 70c, 71a. 73a. 
Affiliated wtth KBS and MBS Radio Networks. 

TIME RATES 
Rates effective September 15. 1947. (Card No. 1.) 

Rey. reed October 17, 1957. 
6. SPOT ANNOUNCEMENTS 

1 minute: 
1 time 5.00 104 limes.._..__....._ 4.00 

13 times _ 4.75 260 times..._.._._..._._ 3.75 
26 times 4.50 520 times 3.50 
52 tlmea 4.25 

WMTN 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 244 7420 3.00 
East Tennessee Broadcasting Corp.. W. Economy Rd.. 

Morristown, Tenn. 37814. Phone 615-586-7993. 
I. PERSONNEL 

President --George Guertin. 
General Manager -Bill Holland. 
Program Director -Jim Potts. 

2. REPRESENTATIVES 
Southeast -David Carpenter Company. 

3. FACILITIES 
5,000 w. days: 1300 kc. 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g. 
Basic Rates: 21b. 235. 25a, 28. 
Contracts: 40a, 49b, 45, 46. 47a. 
Comb.; Cont. Discounts: 60f. 
Affiliated with NAB Network. 

TIME RATES 
Rates effective October 1, 1960. 

Rates received September 27, 1960. 
0. SPOT ANNOUNCEMENTS 

1 -MINUTE ANNOUNCEMENTS 
Per week: 1 wk. 13 wks. 26 wks. 52 wka. 

5 times........._....._ 6.00 5.50 5.00 4.50 
IO times ....... 5.75 5.25 4.75 4.25 
20 time» 5.50 5.00 4.50 4.00 
CO times 5.25 4.75 4.25 3.75 
50 times. 5.00 4.50 4.00 3.50 
20 or 30 seconda -70% of applicable 1 minute rate. 
IO seconds -50% of applicable 1 minute rate. 
10 second ID's are combinable with other announee- 
ments at a ratio of 2 ID's to 1 minute or station 
break. 

10. SPECIAL FEATURES 
5 Minute Features 

Per week: 13 wka. 26 wks. 52 wins. 
5 times _... 8.50 8.00 7.50 

10 times 8.25 7.75 7.25 
15 times 0.00 7.50 7.00 
20 times 7.75 7.25 6.75 

WMTN-FM 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 244 7421 1.00 
East Tennessee Broadcasting Corp., Box 70, Morris- 

town, Tenn. 37814. Phone 615-586-7993. 
I. PERSONNEL 

President -George R. Guertin. 
General Manager -W. R. Holland. Jr. 

TENNESSEE 
3. FACILITIES 

ERP 3,000 w.; 95.9 mc. Stereo. 
Operating schedule: 6:00 am -midnight. EST. 
Antenna ht.: 156 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WMTN listing for coded regulations. 

TIME RATES 
Eff - Rec'd 6/5/87. 

6. SPOT ANNOUNCEMENTS 
1 min - 3.00 

10. SPECIAL FEATURES 
5 -min Newscasts--10-sec open and close, 1 -min com- 
mercial, (8, 9, 10, 11 & 11:55 only), ea...- ...... 5.00 

MOUNTAIN CITY 
Johnson County -Map Location M-3 

See 811Dß consumer market map and data at beginning 
of the State. 

WMCT 
1967 

Media Code 4 244 7458 7.00 
Johnson County Broadcasting Co., Inc., Box 78, 

Mountain City, Tenn. 37683. Phone 727-6701. 
I. PERSONNEL 

President -Thomas Atkinson. 
Station Manager -Frances Anne Atkinson. 
Engineer -Hugh Shaun. 

3. FACILITIES 
500 w. days; 1390 kc. Non -directional. 
Operating schedule: 8 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulation@ 
General: la, 2b, 3a, 3b, 3d, 5, 6a, 8. 
Basic Rates: 20b. 21b, 21e, 22a, 23a, 29a, 29b, 

33h. 
Contracts: 44a, 44b, 98, 51b, 51c. 
Comb.; Cont. Discounts: 604 62d. 
Cancellation: 71a. 72, 73a. 
Prod. Services: 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eft' 12/1/67 -Reed 6/28/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 
1 z 4.00 3.00 

30. 

I min 30 see 
78 z 2.80 2.10 

13 a 3.80 2.85 104 a 2.60 1.95 
26 z 3.60 2.70 130 a 2.40 1.80 
39 x 3.40 2.55 260 z..._ 2.20 1.85 
52 z 3.20 2.40 520 x 2.00 1.50 
65 a 3.00 2.25 

7. PACKAGE PLANS 
ROS 

ti 1 t1 20 t ( 0 
be 

run 5 it 0 i 
w25 eek) 

i 30 ti 60 ti 
1 min 2.50 2.35 2.20 2.10 2.00 1.85 
30 sec 2.10 1.95 1.85 1.75 1.85 1.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 a 40.00 24.00 16.00 12.00 8.00 
13 x 38.00 22.80 15.20 11.40 7.60 
26 z 36.00 21.60 14.40 10.80 7.20 
39 z 34.00 20.40 13.60 10.20 6.80 
52 z 32.00 19.20 12.80 9.60 6.40 
65 x 30.00 18.00 12.00 9.00 6.00 
78 a 28.00 16.80 11.20 8.40 5.60 
104 z. 26.00 15.60 10.40 7.80 5.20 
130 a 24.00 14.40 9.80 7.20 4.80 
260 x 22.00 13.20 8.80 6.60 4.40 
520 a 20.00 12.00 8.00 8.00 4.00 

MURFREESBORO (2 AM; 1 FM) 
Rutherford County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WGNS 
1946 

R A B 

Media Code 4 244 7490 6.00 
Regional Broadcasting Corp., 306 S. Church, Mur- 

freesboro. Tenn. 37130. 
I. PERSONNEL 

Manager -William R. Vogel. 
Assistant Manager -Monte Hale. 
Sales Manager -Neil Lancaster. 

3. FACILITIES 
1.000 w.; 1450 kc. Non -directional. 
Operating schedule: 5-1 am. CST. 

4. AGENCY COMMISSION 
15/0 net charges for time; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la. la, 3a, 3b, 4a. 4d, 5, 8a, 7b, 8. 
Rate Protection: 10a, Ila. 
Basic Rates: 20a. 22e. 22h, 23a, 24a, 24b. 28b, 29a. 
Contracts: 40e, 42b, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 61a, 61h. 61e. 62b. 
Cancellation: 70a. 70c, 71a. 73a. 
Affiliated with KBS and MBS. 
Member: Southeastern Key Market Network. 

(This listing continued on next page) 

"The Finest Sound /n Town ... " 

IN MEMPHIS TzrTi=WREC 
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November 1, 1968 Spot Rodio Stations 817 



TENNESSEE 

Murfreesboro -W G N S -Continued 
TIME RATES 

Eft 2/1/68-Rec'd 2/2/68. 
6. SPOT ANNOUNCEMENTS1 

min 1 min 
1 x 4.00 156 x 3.00 
13 r. 3.80 260 x 2.80 
26 x 3.60 312 x..._.._.._ 2.60 
52 x 3.40 624 x 2.40 
104 x 3.20 

WMTS 
1953 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 244 7560 6.00 
WMTS, Inc., 915 N. W. Broad SL, Murfreesboro, 

Tenn. 37130. Phone 615-893-6611. 
STATION'S PROGRAMMING DESCRIPTION 

WMTS: MUSIC: country and western and gospel. 
NEWS: 5 min on hour, headlines on half-hour. 3 
mobile news units. UPI wire and audio. SPORTS: 
coverage of local high school and college. Farm and 
markets on regularly. Contact Representative for 
further details. Rec'd 8/11/67. 

I. PERSONNEL 
President -Mary Reeves. 
Vice-Pres. & Gen'l Mgr. -Tom Perryman. 
Sales Manager -Virgil Trimm. 

2. REPRESENTATIVES 
R. S. Crane Company, Inc. 

3. FACILITIES 
5,000 w. days; 810 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 
Partial simulcast operation. Simulcast during news- 
casts at :60 and :30. For non -simulcast facilities 
see WMTS-FM. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a. 3b, 4a, 4d. 5, 6a, 7b. 8. 
Rate Protection: 10h, 11b, 12b. 
Basic Rates: 20a, 22a. 22b, 23a, 241% 28a. 29a. 
Contracts: 40a, 45. 46, 48. 
Comb.' Cont. Discounts: 80a. 61a, 62b. 
Cancellation: 70a, 70e. 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 1/1/68 -Reed 1/4/68. 
6. SPOT ANNOUNCEMENTS 

50 DAYS: Flat 10 ti 25 ti 50 ti 100 ti 150 ti 
1 min. 3.50 3.00 2.75 2.25 2.00 1.75 
30 sec__ ....... 2.65 2.35 2.10 1.75 1.50 1.30 
10 sec: 60% of 1 -min. 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 1560 260x 3I2x 

1 hr 50.00 95.00 40.00 .---_. 

1/2 hr........ 35.00 30.00 26.00 
1/4 hr 17.00 16.00 15.00 14.00 13.00 12.50 12.00 
5 min 10.00 9.00 8.00 7.00 6.50 6.00 5.00 
2 min 7.00 6.00 5.00 4.00 3.00 

10. SPECIAL FEATURES 
AM/FM SIMULCAST NEWSCASTS 

News at :60 and :30 -AM rates plue 50%. 

W MT S -FM 
1963 

R A 

Media Code 4 244 7561 4.00 
WMTS, Inc.. Box 860, 915 N. W. Broad SL. 

Murfreesboro, Tenn. 37130. Phone 615-893-6611. 
STATION'S PROGRAMMING DESCRIPTION 

WMTS-FM: MUSIC: middle-of-the-road and general 
pop, from tape and album library, original arrange- 
ments from big band era. NEWS: on hour. Rec'd 
8/11/67. 

I. PERSONNEL 
President -Mary Reeves. 
Vice-Pres. & Gen'l Mgr. -Tom Perryman. 
Sales Manager -Virgil Trimm. 

3. FACILITIES 
ERP 3,500 w.; 96.3 mc. 
Operating schedule: 6:00 am -midnight. CST. 
Antenna ht.: 250 ft. above average terrain. 
Partial simulcast operation. Far simulcast facilities 
see WMTS. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
See WMTS listing for coded regulations. 

TIME RATES 

75% of AM rates. 

NASHVILLE (9 AM; 4 FM) 

(including Madison) 
Davidson County -Slap Location E-4 

Bee bleuS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This Is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities invoked. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered. etc. with- 
in the area. 

WENO 
1957 

MADISON 

OTONR REPRM6lNTATIVIIIII. INC. 

Media Code 4 244 7630 7.00 
Central Broadcasting Corp., Box 5236, Nashville. 

Tenn. 37115. Phone 615-695-5401. 

I. PERSONNEL 
President -H. C. (Cal) Young, Jr. 
General Manager -Ed Jenkins. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
5,000 w. days. non - directional; 1,000 w. nights, 

directional; 1430 kc. 
Operating schedule: 500 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 3a, 3b, 4a, 9d, 5, 6a. 8. 
Rate Protection: 10b, 11b, 12h. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 26. 28a, 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: Bob, 60k, 61a. 61b, 62b. 
Cancellation: 70a. 70c, 71a. 73a. 

TIME RATES 
Rates effective July 1. 1985. 
Bates received June 28. 1965. 

Class AAA -6:00-9:00 am and 4:00-7:00 pm Mon 
thru Sat. 
Class AA -9:00 stn -4:00 pm Mon thru Sat: 6:00 am - 
7:00 pm Sun. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 20/30 

1 min sec 10 sec 
1 tl._........_......__.._.._ 15.00 11.25 7.50 
52 U _..._.._...._...._.._... 14.00 10.50 7.00 
156 tL_..___. 13.00 9.75 8.50 
260 tl._........_..__.._.._.._..._.__.._....... 12.00 9.00 6.00 
312 ti._..__._..._..... _._.._ 11.00 8.25 5.50 
520 ti _.........__...._. 10.00 7.50 5.00 
1040 U 9.00 6.75 4.50 

CLASS AA 
1 U _.. 14.00 10.50 7.00 
52 ü 13.00 9.75 6.50 
156 ti._.._...._.... .... _ 12.00 9.00 6.00 
260 tl 11.00 8.25 5.50 
312 ti ..... _________ .......... _ ...... __.. ... _ 10.00 7.50 5.00 
520 ü....._...._......_...._.._......_.._ 9.00 6.75 4.50 
1040 ti._ ........ _.._ ......... ............._...._ 8.00 6.00 4.00 

CLASS A 
1 U. _ 7.50 5.65 3.75 
52 ti._.._..__..... _ __.._.._ 7.00 5.25 3.50 
156 U._.._.__.._......_...._.._......__.._ 8.50 4.90 3.25 
260 ti --- .... _ . ............... ______ 6.00 4.50 3.00 
312 ti 5.50 4.10 2.75 
520 ti....._...._......._.......-.........._...._._ 5.00 3.75 2.50 
1040 ti 4.50 3.35 2.25 

7. PACKAGE PLANS 
TOTAL AUDIE_CE PLAN 

20/3.0 
PER WK: 1 min sec 10 sec 
12 U (4AAA, 4AA, 4A) 116.00 87.00 58.00 
18 ti (6AAA, 6AA, 6A) ......-.._ 159.00 119.10 79.50 
24 U (8AAA, 8AA, 8A)....._.._ 192.00 144.00 96.00 
38 tl (12AAA, 12AA, 12A) 258.00 193.20 129.00 

SATURATION PACKAGES 
CLASS AAA 

12 U._...-._ _.....__.._... 13.00 9.75 6.50 
18 ti._,.__...-_.._.. _._.._ 12.00 9.00 6.00 
24 ti._..._.__ _. _......__.._... 11.00 8.25 5.5C 
36 U. ._..._ _..._.....__...._. 10.00 7.50 5.00 
1211 _..._...__........_...._..__._.._... 12.00 9.00 6.00 
18 ti._ _...._............_.._..._.._.._...._._ 11.00 8.25 5.50 
24 tl ..._...._......__....._ 10.00 7.50 5.00 
36 U 9.00 8.75 4.50 

CLASS A 
12 ü __.._..__. 8.50 4.90 3.25 
18 U....._..__.._..__.....- 6.00 4.50 3.00 
24 tl _..._..._._...._........_....__...._._ 5.50 4.10 2.75 
36 U.-........_..._..........._..... .._.._...._... 5.00 3.75 2.50 
Saturation Packages may be croas combined to earn 
numerical frequency. Not subject to Retroactiva dis- 
counts. 

WKDA 
1946 

NASHVILLE 

The Eastman Station 

MCI 
Chatham Corporation 

Media Code 4 244 7700 8.00 
WKDA Broadcasting Company, Inc.. 1202 Stahlman 

Bldg., Union St., Nashville, Tenn. 37203. Phone 
615-254-1355. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Richard C. Huckaba, Jr. 
Program Director -Dave Allen. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h. 3a, 3c, 3d, 4a. 5, 8a, 7h, 8. 
Rate Protection: 11b, 12h, 13b. 
Basic Rates: 20b, 21a, 21b, 23a, 24a, 24e. 28, 33d. 
Contracts: 40a, 46, 49, 51c. 
Cancellation: 71a, 72. 
Affiliated with The Eastman Network. 

TIME RATES 
Rates effective September 1, 1964. 

Card received August 4, 1964. 
6. SPOT ANNOUNCEMENTS 

DRIVE TIME 
(6:00-10:00 am and 3:00-7:00 pm Mon thru Bat) 
PER WK: 
Fixed Position or less than 8 ti per wk, ea.... 40.00 
8 ti 36.00 
12 t1.......W.._.._.....__._._.._.__._.-_.. 35.00 
18 tL.Y.-.__ 33.00 

DAY & NIGHT TIME 
(10:00 am -3:00 pm and 7:00-10:00 pm Mon 

thru Sat) 
Fixed Position or less than 6 U per wk. ea.... 36.00 
6 ti -_._.._.._---.--_-.._ 32.00 
12 ti....__..._....._..._._..._._.._._.___..__..-_....._ 81.00 
18 U 30.00 

ALL OTHER TIMES 
Fixed Posjtlon or leas than 8 ti per wk, ea- 30.00 
6 tl..---._.-._.._...._._._.._._._ 25.00 
12 tl.......__..._..... ._.._._..._._......__.___. - 23.00 
18 22.00 
20 -seconds -80% of applicable 1 -minute rate. 
10 -seconds -50% of applicable 1 -minute rate. 
5 -minutes -1-1/2 times applicable 1 -minute rate. 

DISCOUNTS 
26 Bonet wk 4% 52 conseo wk..._ _ 8% 
Minimum ably sched of 6 1 -min spots 6 am -12 mid. 
Mon -Sun necessary to maintain consec wk advertising. 

7. PACKAGE PLANS 
FAMILY PLAN 

6 spots -6:00-10:00 am Mon thru Bat. 
6 spots -3:00-7:00 pm Mon thru Sat. 
4 spots -7:00-10:00 pm Mon thru Sat. 
4 spots -10:00 am -S:00 pm Sat. 
4 spots -noon -7:00 pm Bun. 
24 1 -minute announcements per wk (26.00 ea) 624.00 

PERSONALITY PLAN 
Mon thru Sat: 
Per wk: 

epots-6:00-10:00 am. 
spots -10:00 am -noon. 
spots -noon -3:00 pm. 
spots -3:00-7:00 pm. 
spots -7:00 pm -midnight. 

un: 
spots -noon -8:00 pm. 

6 1 -minute announcements per wk (23.00 ea) 828.00 
All announcements and packages, except Famlly Plan 
and Personality Package are combinable for frequency 
usscounts. 

WKDA-FM 
1962 

NASHVILLE 

Independent 

Stereo 
©(FMI] 

Media Code 4 244 7701 6.00 
Hickory Broadcasting Corp., 1202 Stahluran Bldg.. 

Union St., Nashville, Tenn. 37201. Phone 615- 
254-0511. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Richard C. Huckaba, Jr. 
Program Director -Dave Alien. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
ERP 19,400 w.; 103.3 me. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 229 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time charge; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WKDA listing for coded regulations. 

TIME RATES 
No. 1 Eff 9/1/66 -Reed 12/7/66. 

AA -6 pm -midnight. 
A -Midnight -6 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I wk 13 wk 26 wk 99 wk 52 wk 
1 min. 5.00 4.50 4.00 3.50 3.00 
30 sec 3.50 3.15 2.80 2.45 2.10 
15 sec 2.50 2.25 2.00 1.75 1.50 

CLASS A 
1 min. 4.00 3.50 3.00 2.50 2.00 
30 sec ._ 2.80 2.45 2.10 1.75 1.40 
15 sec 2.00 1.75 1.50 1.25 1.00 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 28x 91x 182x 279x 364x 
1/2 hr 25.00 24.00 21.75 19.50 17.25 15.00 
1/4 hr 17.00 16.00 14.50 13.00 11.50 10.00 

CLASS A 
1/2 hr 22.50 21.75 19.50 17.25 15.00 12.75 
1/4 hr 15.00 14.50 13.00 11.50 10.00 8.50 

WLAC 
1926 

NASHVILLE 

CBS Radio Network 
® KATZ RADIO 

EAST 

Subscriber to the NAB Radio Code 
Media Code 4 244 7770 1.00 
Life and Casualty Insurance Ce. of Te , 161 

9th Ave. N., Nashville. Tenn. 37219. Phone 615- 
256-0161. TIVX 615-244-1049. 
STATION'S PROGRAMMING DESCRIPTION 

WLAC: Programmed for general interest. NEWS: 
every hour 3-6 am farm, country and western music. 
market and weather reports, interviews. 6-10 am 
middle-of-the-road music, helicopter traffic reporte, 
comedy, service announcements. 10-11 am network. 
11 am -2 pm talk program with syndicated person- 
ality, panel discussion, telephone call -in. 2-5:30 pm 
middle-of-the-road music, helicopter traffic reporte. 
service announcements. 5:30-7 pm news, sports re- 
porta, editorials. 7 pm -3 am rhythm and blues 
music, regional and national news, weather and 
service announcements. Contact Representative for 
further detallo. Recd 8/3/67. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr. -James M. Ward. 
Vice-Pres. & Sales Mgr. -E. G. Blackman. 
Program Director-Halrl Hensley. 

2. REPRESENTATIVES 
Katz Radio, East. 

3. FACILITIES 
50,000 w.; 1510 kc. Directional -night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0: payable upon receipt. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3d, 4a, 4d, 5, Ba. 
Rate Protection: lob. 11h, 1219. 136. 14b, 15d. 
Basic Rates: 20b, 21a, 21b, 22a, 23a, 23b. 25a. 26, 

28a, 28c, 29a. 30, 31, 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 44b4 45. 48, 

47e, 49, 51a. 51b, 51c. 
Comb.; Cont. Discounts: 60a, 60c. 60d, 60e, 60f. 6Ab 

601, 61c. 
Cancellation: 71a, 73a, 73h. 
Prod. Services: 82. 
Affiliated with CBS Radio Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 14 EH 5/1/68-Rec'd 4/17/U. 

Nighttime -Sun thru Sat 7 Dm -1 am. 
AA -Mon thru Fri 6-10 am. 4-7 pm & 1-6 am. 
A -Mon thru Fri 10 am -4 pm: Sat & Sun 6 am -7 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: I ti 6t1 12tl 18ti24ti 
Nighttime 26 25 24 23 22 
AA 20 18 17 16 15 
A 16 14 13 12 11 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

AM/ FM COMBINATION 
Separately programmed WLAC-FM available in com- 
bination with WLAC at the following cost per FM 
spot, based on total number of AM and FM spots 
per week. 

2 ti 6 tl 12 ti 18 ti 24 ti 
1 min. 8 7 8 5 4 
AM and FM spots may be combined for discounts on 
FM. FM spots may be combined to earn discounts 
on all AM spots e cent Nighttime. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK: 1201 18 tl 24 ti 
TAP I (1/2AA, 1/2A) 156 216 264 
TAP II (1/3AA, 2/3A) 144 198 240 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
AA -Mon thru Sun 5 pm -1 am. 
A -All other times. 

CLASS AA 
PER YR: Ix I3x 26x 52x 104x 260x 
1 hr 150 145 135 128 122 117 
1/2 hr 110 105 100 93 90 85 
1/4 hr 85 80 75 70 65 60 
10 min ........ ........ 65 62 59 56 53 50 
5 min 42 39 37 35 33 30 

CLASS A 
1 hr 115 110 105 100 95 90 
1/2 le 75 70 65 63 60 55 
1/4 hr 50 47 45 40 37 35 
10 min 35 33 31 29 27 25 
5 min. 25 24 23 22 21 20 

ROTATION PLAN 
10 -minute program segments rotating between 8:30 pm 
and midnight, 1 per day Mon thru Fri, per week, 
250. 

COMBINABILITY 
All spots, regardless of length or classification. may 
be cross -combined for discount purposes. as long as 
TAP spots of each length are properly distributed 
by time classifications. Spots and program units may 
not be combined for discount purposes. 

W LAC -FM 
1953 

NASHVILLE 

R A'B ©11FMU 
Subscriber to the NAB Radio Code 

Media Code 4 244 7771 9.00 
Life and Casualty Insurance Co. of Tennessee, 161 

4th Ave., N., Nashville, Tenn. 37219. Phone 615- 
255-3421. 
STATION'S PROGRAMMING DESCRIPTION 

WLAC-FM: Programmed for general interest. 
AIR PERSONALITIES handle all segments. MUSIC: 
popular music, mostly middle-of-the-road, with some 
current hits, trend, film, showtunes and standards. 
Network news each hour at 15 min after hour 7:15 
am -10:15 pm. Local news headlines each hour. 
COMMERCIAL POLICY: 8 minutes per hour. Con- 
tact Representative for further details. Rec'd 9/5/68. 

t. PERSONNEL 
Manager -lames M. Ward. 
Sales Manager -E. G. Blackman. 
Program Director -Forrest McBride. 

2. REPRESENTATIVES 
Katz Radio, East. 

3. FACILITIES 
ERP 100,000 w. (hertz.), 100,000 w. (vert); 105.9 mc. 

Stereo. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15%' no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WLAC listing for coded regulations. 
Sold in combination with AM. See that listing for 
rates. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Rec'd 11/3/67. 
6. SPOT ANNOUNCEMENTS 

Ix 52x 104x 260x 
1 min 8.00 8.00 5.50 4.50 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

IO tl 20 t1 40 t1 
Per wk 45 80 140 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 ti 60 40 30 

WLWM (FM) 
1962 

NASHVILLE 

Media Code 4 244 7840 2.00 
WSM, Inc., Box 100, Nashville, Tenn. 37202. Phone 

615-291-9975. TWX 615-244-1064. 
1. PERSONNEL 

President -Irving C. Waugh. Jr. 
Vice-Pres. & Gen'l Mgr. -Robert Evans Cooper. 
Nat'l Sales & Com'l Mgr. -Len Hensel. 

(This listing continued on next page) 
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3. FACILITIES 

ERP 20,000 w.; 95.5 mc. 
Operating schedule: 8 am -10:15 pm. CST. 
Antenna ht.: 176.3 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3b, 4a, 6a, 7b, 8. 
Rate Protection: 10a, llb, 12a, 13a, 14b, 15b, 16. 
Basic Rates: 21a, 22a, 23a, 24a, 25a, 28, 28b, 29e. 

30, 33a. 
Contracts: 40a, 41, 4217, 42d, 43. 44a, 45, 47e. 48, 50. 

51a. 
Comb.; Cont. Discounts: 60h, 62c. 
Cancellation: 70a, 70c, 71b, 73a. 
Prod. Services: 80. 

TIME RATES 
ER Rec'd 2/6/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 260x 

1 min 4.00 3.50 3.00 2.50 2.00 
20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
1 hr 30.00 1/4 hr _._.._.._, 15.00 
1/2 hr 20.00 5 min _ 12.50 

WMAK 
1948 

NASHVILLE 

NAB 

Media Code 4 244 7910 3.00 
Mooney - WMAK, Inc.. Exchange Bldg., Nashville, 

Tenn. 37219. Phone 615-255-3536. 
I. PERSONNEL 

President -George P. Mooney. 
General Manager -W. P. (Pat) Poore, Jr. 
Commercial Manager -Jerry Adams. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

S. FACILITIES 
5.000 w.; 1300 kc. Directional -night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3d, 4a. 4d. 5, 6a. 7b, 8. 
Rate Protection: 10h. llb, 12b, 13h, 14b. 
Basic Rates: 20b, 21a, 21b, 21e, 22a, 22b, 23a, 23b, 

24a, 24b, 24c, 25a. 27. 28a, 29a, 30. 
Contracte: 40a 41, 49b, 45. 46, 50, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 82h. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS. 

TIME RATES 
Rif 7/1/68-Rec'd 7/5/68. 

AAA -Mon thru Sat 6-10 am & 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm & 7 pm -midnight; 
Sun noon -midnight. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE -FIXED POSITION 

AAA AA A 
Flat 34 30 22 
PER WK: 6 ti 12 ti 18 ti 24 ti 

AAA 30 28 26 24 
AA 28 24 22 20 
A 18 16 14 12 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
DISCOUNT 

52 wk -10% 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
PER WK, EA: I min 
15 Plan-(8AAA, 6AA, 3A) 22 
30 Plan-(12AAA, 12AÁ, 6A) 17 
No further discounts. 

WNAH 
1949 

NASHVILLE 
Media Code 4 244 7980 6.00 
Hermitage Broadcasting Corp., Hermitage Hotel. 

Nashville, Tenn, 37219. Phone 615-254-7611. 
I. PERSONNEL 

Gent & inning Mgr -Van T. Irwin. Jr. 
Program Director -Hoyt Carter, Jr. 

3. FACILITIES 
1,000 w. days; 1360 ke. 

Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a. 3h, 4b, 4d, 5, 6a, M. 8. 
Rate Protection: 10b. 11b, 12b. 13h. 14b. 
Basic Rates: 2014 22a, 22h, 23a, 24a. 25a. 26, 28a. 

29a. 
Contracts: 40a. 42a. 48. 
Comb.: Cont. Discounts: eh. 60k, 61b. 61e. 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with ERS and NAS Radio Networks. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 11/1/66-Rec'd 12/27/66. 
6. SPOT ANNOUNCEMENTS 

1 min 
30 sec 
10 sec 

ix 
3.50 
2.80 
2.10 

52x 
3.25 
2.60 
1.95 

104: 
3.00 
2.40 
1.80 

260x 
2.75 
2.20 
1.65 

365x 
2.50 
2.00 
1.50 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 260x 

1 hr 75.00 71.25 67.50 63.75 60.00 
1/2 hr 37.50 35.63 33.75 31.88 30.00 
1/4 hr 18.75 17.31 16.88 15.94 15.00 
10 min 12.50 11.87 11.25 10.62 10.00 
5 min 6.25 5.94 5.63 5.31 5.00 

10. SPECIAL FEATURES 
Religious programs at 260x rate on open contract 
basis. 

WSIX 
1927 

NASHVILLE 

,RADIO BALES! 

N 

Subscriber to the NAB Radio Code 
Media Code 4 244 8050 7.00 
General Electric Broadcasting Co., Inc., 441 Mur- 

freesboro Rd., Nashville,Tenn. 37210. Phone 615- 
255-5431. TWX 810-371-1943. 

1. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -A. Donovan Faust. 
Mgr. & Sales Mgr. -Paul L. Ruhle. 
Promotion Manager -Sam Somera. 

2. REPRESENTATIVES 
Avco Radio Sales. 

3. FACILITIES 
5.000 w.; 980 ke. Directional -night only. 
Operating schedule: 5 am -midnight.. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 4a. 4d, 5, 6h, 7h, 8. 
Rate Protection: 10c, llc, 12e, 13c, 14e 
Basic Rates: 20h, 21h, 21d, 23h, 25a, 28a, 29a, 33a. 
Contracts: 40a, 41, 44b, 46. Sib. 
Comb.: Cont. Discounts: 60a, 60g. 61a. 
Cancellation: 70a, 70d, 71e. 72, 73a. 
Prod. Services: 80, 81. 82. 
TV facilities: WSIX-TV. 
Affiliated with American Information Network. 

TIME RATES 
WSIX/WSIX-FM COMBINATION 

No. 14 ER 8/1/68-Rec'd 8/5/68. 
AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Sat 3-7 pm. 
A -Mon thru Sat 10 am -3 pm; Sun all day. 
B -Daily 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
PER WK: PER YR: AAA AA A B 
1 ti Fixed pos 50 44 39 20 
3 ii 26 a 45 40 35 19 
6 ti 52 a 42 37 33 18 
9 ti 104 a 40 35 31 17 
12 ti 156 a 38 33 29 16 
15 ti 208 x 36 31 27 15 
18 ti 312 a 34 29 25 14 
21 ti 520 x 32 27 23 13 
24 ti 780 x 30 25 21 12 
30 ti 1040 a 27 22 18 10 

AM ONLY 
10% discount applicable rates. 

7. PACKAGE PLANS 
CONVERTIBLE DEBENTURE PLANS 

PER WK: Per wk 
6 ti (2AAA, IAA. 2A, 1B) 193 
9 ti (3AAA, 2AA, 3A. 1B) 270 
12 ti (4AAA, 3AA, 3A, 2111 326 
15 ti (5AAA, 5AA, 3A, 2B) 379 
18 ti (6AAA, 6AA, 9A, 2B) 425 
21 ti (7AAA, 7AA. 4A, 3B) 457 
24 ti (8AAA. 8AA, 5A. 3B) 482 
30 ti (10AAA, 10AA, 5B. 5C) 523 
Convertible Debenture Plans convert as follows: 
Higher to Lower -each AAA and/or AA spot equal 
to 2 A spots: each A spot equal to 2 B spots. 
Lower to Higher -3 B spots equal to 2 A spots; 3 A 
spots equal to 2 AAA or AA spots. 

COMBINABILITY 
Weekly Frequency Plan spots in designated classifi- 
cations may be added to Convertible Debenture Plans 
at applicable rates and are fully convertible. Annual 
Frequency Discounts do not apply. 

WSIX-FM 
1948 

NASHVILLE 
Subscriber to the NAB Radio Code 

Media Code 4 244 8051 5.00 
WSIX, 441 Murfreesboro Rd.. Nashville. Tenn. 37210. 

Phone 015-255-5431. TWX 810-371-1943. 
I. PERSONNEL 

Exec. Vice-Pres. & Gen'l Mgr. -A. D. Faust. 
Mgr. & Sales Mgr. -Paul Ruhle. 
Promotion Manager -Sam Samora. 

3. FACILITIES 
ERP 100.000 w. (boric.), 100,000 w. (vert.); 97.9 

me. Stereo. 
Operating schedule: 7 am -midnight. CST. 

Antenna ht.: 1.110 ft. shove average terrain. 
4. AGENCY COMMISSION 

15%: nn cash discount. 
5. GENERAL ADVERTISING See Boded regulations 

See WSIX listing for coded regulations. 
TV facilities: WSIX-TV. 

TIME RATES 
No. 14 ER 8/1/68-Rec'd 8/5/68. 

FM only: 50% of AM/FM Combination rates. 

WSM 
1925 

NASHVILLE 

Subscriber to the NAB Radio Code 
Media Code 4 244 8120 8 00 
WSM, Inc., Box 100. Nashville, Tenn. 37202. Phone 

615-201-4075. TWIt 615-244-1064. 
STATION'S PROGRAMMING DESCRIPTION 

WSM: Programmed for general interest. 
NEWS: half hour 5-10 am, 4-7 pm. News on hour, 
24 hours. Entertainment country music, 2 men, 
talent interviews 12M-6 am, 10:15 am -noon. Farm 
6-7 am, 2 men interviews, markets. Entertainment 
7-10:30 am, live music, popular. 10 man orchestra, 
guest interviews. RELIGIOUS: 12:30-1 pm. Enter- 
tainment 11-11:30 am, country music. guest talent 
interviews. Farm 11:30 am -12:30 pm. Entertainment 
1-5:30 pm, popular music, features, guest interviews. 
News 5:30-6:45 pm, network, local business, sports. 
13 man news staff. Entertainment 6:45-10 pm, popu- 
lar music, features, 6 personalities. Sat, country 
music, network, live country music. Sun, network, 
religious. SPORTS: major league baseball, college 

football, basketball, network World Series, bowl 
games. Contact Representative for further details. 
Recd 9/12/68. 

I. PERSONNEL 
President -Irving C. Waugh. Jr. 
Vice-Pres. & Gen'l Mgr. -Robert Evans Cooper. 
Nat'l Sales Mgr. & Com'1 Mgr. -Len Hensel. 

2. REPRESENTATIVES 
Henry I. Christal Co.. Inc. 

3. FACILITIES 
50,000 w.; 650 kc. Non -directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on net ch for station time and talent. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b. 3a, 3h, 3c, 3d, 4a, 4d, 5, 

6a, 7h, 8. 
Rate Protection: 10e. 14c, 16. 
Basic Rates: 20h, 21a, 21h, 21c, 21d, 223. 221). 23e, 

23h, 24h, 24c, 250, 27. 28a, 29a, '29h, 3'2b, 33a. 
Contracts: 40a, 41, 42e, 42c, 43. 44e. 44b, 45, 46, 

47a, 49. 51b. 
Comb.; Cont. Discounts: 60a, 60d. 60e, 60h, 60i. 62a, 

62b, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 26 Eff 9/1/68-Rec'd 8/12/68. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Sat 6-10 am; Sat 10:30 pm -midnight, 
A -Mon thru Fri 10 am -8 pm; Sat 10 am -7:30 pm: 
Sun 7 am -10:30 pm. 
B -Mon thru Sat 5-6 am; Mon thru Thurs 8-10 pm; 
Fri 10:30 pm -midnight. 
C -Sun thru Thurs 10 pm -5 am; Fri & Sat mid- 
night -5 am. 

CLASS AA 
1 MINUTE 

PER WK: ix IOOx 200x 300x500+ 
1 ti 65 62 60 55 50 
6 ti 83 60 58 53 48 
12 ti 61 58 56 51 46 
18 ti. 59 56 52 49 42 
25.1- 55 52 48 45 40 

30/20 SECONDS 
1 ti 52 50 48 44 90 
6 ti 50 48 46 92 38 
12 ti 48 96 94 91 37 
18 ti 46 44 42 39 34 
25+ 44 42 38 36 32 

10 SECONDS 
1 ti 33 31 30 28 25 
6 ti 32 30 29 27 24 
12 ti 31 29 28 26 23 
18 ti 30 28 26 25 21 
25+ 28 26 24 23 20 

CLASS A 
1 MINUTE 

1 ti 60 57 55 50 45 
6 ti 58 55 53 98 43 
12 ti 56 53 51 46 41 
18 ti 54 51 48 44 39 
25+ 51 48 45 41 36 

30/20 SECONDS 
1 ti 48 46 44 40 36 
6 ti 46 44 42 38 34 
12 ti 45 42 90 37 33 
18 ti 43 40 38 35 31 
25+ 41 38 36 33 29 

10 SECONDS 
1 ti 30 29 28 25 23 
6 ti 29 28 27 24 22 
12 ti 28 27 26 23 21 
18 ti 27 26 24 22 20 
25+ 26 24 23 21 18 

CLASS B 
1 MINUTE 

1 ti 35 33 31 29 27 
6 ti 33 31 29 27 25 
12 ti 31 29 27 25 23 
18 ti 29 27 25 23 21 
25+ 27 25 23 21 19 

30/20 SECONDS 
1 ti 28 25 23 22 
6 ti 26 25 23 22 20 
12 ti 25 23 22 20 18 
18 ti 23 22 20 18 17 
25+ 22 20 18 16 14 

10 SECONDS 
1 ti 18 17 16 15 14 
6 ti 17 16 15 14 13 
12 ti 16 15 14 13 12 
18 ti 15 14 13 12 11 
25+ 14 13 12 11 10 

CLASS C 
1 MINUTE 

1 ti 25 24 23 21 19 
6 ti 24 23 22 20 18 
12 ti 23 22 20 18 17 
18 ti 21 20 19 17 16 
25+ 19 18 17 16 15 

30/20 SECONDS 
1 ti 20 19 18 17 16 
6 ti 19 18 17 16 15 
12 ti 18 17 16 15 14 
18 ti 17 16 15 14 13 
25+ 16 15 14 13 12 

10 SECONDS 
1 ti 14 13 12 11 10 
6 ti 13 12 11 10 9 
12 ti 12 11 10 9 8 
18 ti Il 30 9 8 7 
25+ 10 9 8 7 6 
ID's: 10 sec spots may combine with other spots for 
frequency and weekly discounts. 
Spots et rate break take higher rate. 

8. PROGRAM TIME RATES 
AA -Mon thru Sat 6-10 am. 
A -Mon thru Sat 10 em -7 pm; Sun 7 am -10:30 pm. 
B -Mon thru Sat 5-6 am; Mon thru Thurs 7-10 pm; 
Fri 10:30 pm -midnight. 
C -Mon thru Thurs 10 pm -5 am: Fri & Sat mid- 
night -5 am; Sun 10:30 pm -midnight. 

CLASS AA 
ix 52x 104x 1561 260+ 

1 hr 275 261 248 235 220 
1/2 hr 175 165 158 149 140 
1/4 hr 120 114 108 102 96 
10 min 105 100 95 89 84 
5 min 78 74 70 66 62 

CLASS A 
1 hr 235 223 212 200 188 
1/2 hr 150 193 135 128 120 
1/4 hr 110 105 100 95 90 
10 min 90 87 85 83 79 
5 min 67 65 63 61 58 

TENNESSEE 
CLASS B 

Ix 52x 
1 hr..._ ............ _.._ ........ _... 135 128 
1/2 hr 88 84 
1/4 hr....._..._...._...._..._..- 57 54 
10 min..._.._........_..._..._... 51 48 
5 min. 40 38 

CLASS C 
1 r 
1/2 

_............__..._. _... 105100 
70 67 

1/4 hr 45 43 
10 min 40 38 
5 min 30 29 

104x 
122 

79 
51 
46 
36 

95 
63 
41 
36 
27 

I56x 260+ 
115 108 
75 70 
48 45 
43 41 
34 32 

89 
60 
38 
34 
26 

84 
56 
36 
32 
24 

9. PARTICIPATING PROGRAMS 
FRIDAY NIGHT OPRY 

(8-10:30 pm) 
Ix 100x 200x 300x 500+ 

1 min 75 72 68 64 60 
30/20 sec 65 62 59 56 48 
10 sec 38 36 34 32 30 

GRAND OLE OPRY 
(Sat 7:30-10:30 pm) 

1 min. 85 82 77 72 68 
30/20 sec 72 70 66 61 58 
10 sec 43 41 39 36 34 
10-, 20- and 30 -second spots in Friday and Saturday 
Opry preemptible by 1 min. 
Friday and Saturday night Opry spots may be added 
to other spots to earn frequency and weekly discounts; 
however, weekly discounts do not apply to Opry spots. 

FRIDAY NIGHT OPRY 
Rates are for both time & talent and are flat. 
discounts. 
Per 1/2 hr -8-10 pm 400 
Per 1/2 hr -10-10:30 pm 325 
Per 1/4 hr -8-10 pm -. 250 
Per 1/4 hr -10-10:30 pm _...._ 200 

GRAND OLE OPRY 
(Sat) 

Rates are for both time & talent and are fiat, no 
discounts. 
Per 1/2 hr -7:30-10:30 pm 500 
Per 1/2 hr -10:30 pm -midnight 300 
Per 1/4 hr -10-10:30 pm 275 
Per 1/4 hr 10:30 pm -midnight __._... 200 
Announcer's Fee -per 1/2 hr gross 12 
Per 1/4 hr gross 6 

WVOL 
1951 

NASHVILLE 

Independent Negro 

n0 

Media Code 4 244 8190 1.00 
Ilottnsavtile of Nashville. Inc., Boo 8085. 1320 Brick 

Church Pike, Nashville (Berry Hill), Term. 37207. 
Phone 615-228-3424. 

STATION'S PROGRAMMING DESCRIPTION 
WVOL: Programmed for Negro listener. 
MUSIC: rhythm and blues principally. and gospel. 
NEWS: 5 min given at :55 and headlines at half 
hour are community oriented. Wire service coverage 
of regional, national and international news. Contact 
Representative for further details. Rec'd 3/29/68. 

I. PERSONNEL 
Owner -President -Robert W. Rotsnsaviile. 
Vice-Pres. & Gen'l Mgr. -Noble V. Blackwell. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 
Rounsavllle Sta Sales Office: See Rep & 8/O pages. 

3. FACILITIES 
5.000 w.: 1470 he. Directional. 
Operating schedule: 5:00 am -midnight daily. CST. 

4. AGENCY CUMMISSIun 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2h. 3e, 4a, 4d, 5. 6a, 7h. 8. 
Rate Protection: bOd, lid, 12d. 13d, 14d, 15c, I8. 
Basic Rates: 20h, 21a, 22a, 23h, 24a, 2413. 24c, 25a, 

26. 27, 28h. 28c. 29a. 32b. 33d. 
Contracts: 40a, 41, 42a. 43, 44h, 45, 46. 47e, 50, 

SIb. 
Comb.: Cont. Discounts: 60a. 60g, 601, 62d. 
Cancellation: 700. 70d, 71e, 73b. 
Prod. Services: 80. 81. 82. 
Member: Rounaaville Radio Group. 

TIME RATES 
Eft 10/1/68-Rec'd 8/19/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS -1 MIN- -30 SEC - 
AA A AA A 

14.30 12.55 11.45 10.05 
13.80 12.10 11.05 9.70 
13.35 11.70 10.70 9.35 
12.85 11.30 10.30 9.05 
12.25 10.75 9.80 8.60 
11.45 10.00 9.15 8.00 
10.60 9.30 8.50 7.45 

1 x 
50 x 

100 x 
150 x 
250 x 
500 a 
750 x 
1000 x 9.80 8.80 7.85 ello 
ID's (10 seconds or less) -50% of 1 -minute rate. 
Can be combined with 1 -minute or 30 -second spots to 
earn lower rates for ID frequency only. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 
AA: IO ti 15 tl 20 ti 25 ti 30 ti 35 ti 
1 wk 13.80 13.25 12.55 11.95 11.25 10.70 
13 wk 12.80 12.25 11.80 11.10 10.45 9.95 
28 wit 11.95 11.50 10.85 10.35 9.80 9.25 
39 wk 10.95 10.45 9.90 9.45 8.90 8.45 
52 wk 9.90 9.50 9.05 8.55 8.10 7.70 

1 wk _ 11.55 11.05 10.50 10.00 9.45 8.95 
13 o 10.75 10.25 9.75 9.30 8.80 8.30 
26 wk 10.00 9.65 9.10 8.70 8.20 7.75 
39 wk 9.15 8.80 8.30 7.90 7.50 7.10 
52 wk 8.30 7.90 7.55 7.15 6.75 6.45 

30 SECONDS 

1 wk 11.05 10.60 10.05 9.55 9.00 8.55 
13 a k 10.25 9.80 9.30 8.90 8.35 7.95 
26 wk 9.55 9.20 8.70 8.30 7.85 7.40 
39 wk 8.75 8.35 7.90 7.55 7.10 6.75 
52 wk 7.90 7.60 7.25 6.85 6.50 6.15 

(This listing continued on next page) 
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TENNESSEE 

Nashville -W V 01 -Continued 
A: 10 ti 15 ti 20 ti 25 ti 30 ti 35 ti 
1 wk _ 9.25 8.85 8.40 8.00 7.55 7.15 
13 wk. 8.60 8.20 7.80 7.45 7.06 6.65 
26 wk 8.00 7.70 7.30 6.95 6.55 6.20 
39 wk. 7.30 7.05 6.65 6.30 6.00 5.70 
52 wk. 6.65 6.30 6.05 5.70 5.40 5.15 
1 min and 30 sec cross -combine to earn maximum 
frequency. No ID's available. 
Each Announcement Package stands alone. However, 
advertisers may earn a higher frequency (13 wks, 26 
wks, etc.) on subsequent orders providing the sched- 
ules continue without interruption but no rebate are 
applicable on previous orders. Announcement Pack- 
ages subject to short rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min 3 min 

1 x 118.80 79.20 52.80 39.60 26.40 
DISCOUNTS 

501-3% 150x-10% 500x-20% 
100x-7% 250x-14% 

9. PARTICIPATING PROGRAMS 
Dana Davidson Vignettes -1 per day rotating Mon 
thru Fri 10 am -3 pm plus 15 1 -min or 20 30 -sec 
spots per wk: 

13 wk 26 wk 52 wk 
Per wk 215 200 165 

WWGM 
1963 

NASHVILLE 
Media Code 4 244 8260 2.00 
Second Thursday Corp., Capitol Towers Bldg., Nash- 

ville, Tenn. 37202. Phone 615-244-1560. 
STATION'S PROGRAMMING DESCRIPTION 

WWGM: Programmed for adults of all ages. 
Staff of 6 air personalities handle all segments. 
NEWS: network news every hour, local and regional 
news and sports morning and afternoon. MUSIC 90%: 
80% albums, 10% singles, featuring current selling 
general popular music, showtunes, standards. COM- 
MERCIAL POLICY never more than 16 minutes per 
hour. Contact Representative for further details. 
Recd 11/20/67. 

I. PERSONNEL 
Vice-Pres. & Gen .1 Mgr. -Rodger May. 
Program Director -Bob Campbell. 

2 REPRESENTATIVES 
Southeastern -R. S. Crane Company, Inc. 

3. FACILITIES 
10.000 w. days: 1560 ke. Directional -daytime en19. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See eoded regulations 
General: 2a, 3a, 3b. 9b. 9d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 
Basic Rates: 20a. 22a. 22b, 23a, 24a. 29b. 25a, 26, 

2ßb. 
Con tract e : 90a. 45. 46. 
Comb.: Cont. Discounts: 60b. 61a, 81b. 61e. 62b, 62e. 
Cancellation: 70a, 70e. 71a. 73a. 

TIME RATES 
Rates effective October 1, 1965. (Card No. 2.) 

Card received September 27, 1965. 
Class AA -6:30-10:00 am and 3:30 Dm -sign -off. 
Class A -All other times. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

1 wk 13 wk 26 wk 52 wk 
1 t1..._......_.._.._.........._. _ 12.00 11.15 10.35 9.65 
10 ti 11.15 10.35 9.65 9.10 
15 ti .... ._ ...... .......... _.._.._.._ 10.35 9.65 9.10 8.60 
20 or more tL 9.65 9.10 8.60 8.00 

CLASS A 
1 ti 10.00 9.30 8.65 8.05 
10 ti 9.30 8.65 8.05 7.60 
15 ti 8.65 8.05 7.60 7.16 
20 or more ti..._......_ 8.05 7.60 7.15 6.68 
30 seconds -80% of applicable rate. 
10 seconds -50% of applicable rate. 

NEWPORT 
Cocke County -Map Location K-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLIK 
1954 

Media Code 4 244 8330 3.00 
WLIK, Inc., Box 270. Intersection Highways 25-E 

and 25-W west of Newport, Teem. 37821. Phone 
615-623-3005. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Arthur Wilkerson. 
Vice -President -Dwight D. Wilkerson. 
Secretary -Mrs. Evelyn Wynn. 

3. FACILITIES 
5,000 w. days; 1270 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset weekdays; 
7:00 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b. 3a, 3b, 3d, 4b, 4d, 5, 6a, 7a. 
Rate Protection: 15a, 15h. 
Basic Rates: 20b, 21a. 21b, 21c. 22a, 22b, 22a, 23b, 

24b, 25b, 26, 28b, 28c, 29a, 30. 
Contracts: 40e. 41, 44a. 45, 46, 47a, 48. 51a, 51b. 
Comb.; Cont. Discounts: 60b. 601, 61a, 62d. 
Cancellation: 70a. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with KBS and NAS Radio Networks. 

TIME RATES 
Rates effective December 1. 1955. 
Rates received November 28. 1955. 

8. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. () 

1 time.... 50.00 30.00 20.00 10.00 6.00 
13 times.. 47.50 28.50 19.00 9.50 5.70 
26 limes.. 45.00 27.00 18.00 9.00 5.40 
52 times.. 42.50 25.50 17.00 8.50 5.10 

104 times.. 40.00 24.00 18.00 8.00 4.80 
156 times. 37.50 22.50 15.00 7.50 4.50 () Spot nnouncementa one minute or less. 
Automotive rate. Bat 4.50 

OAK RIDGE (1 AM; 1 FM) 
Anderson County -Map Location J-4 

See REDS consumer market map and data at begin- 
ning of the State. 

WATO 
1948 

Mutual Network 
Media Code 4 244 8400 4.00 
WATO, Inc., 253 Main St. E.. Oak Ridge, Tenn. 

37830. Phones 615-483-3535, 3536. 
STATION'S PROGRAMMING DESCRIPTION 

WATO: Programmed for adults and young adulte. 
6 air personalities emcee entire operation. MUSIC: 
current selling general popular music. ahowtunes, 
standards. NEWS: local, state, national and inter- 
national with 5 min local and state on hour each 
hour and 5 min network news on half hour. SPORTS: 
local high school and college football and basketball. 
pro football and baseball. COMMERCIAL POLICY: 
20 minutes maximum permitted between 7-9 am & 
4-6 pm. All other periods permit 18. Personalities 
available for remote pickups from shopping centers, 
fairs, etc. Contact Representative for further details. 
Recd 8/9/87. 

I. PERSONNEL 
President -Henry Rau. 
Executive Vice -President -Lloyd S. Smith. 
Manager -Leonard M. McCoig. 

2. REPRESENTATIVES 
New York, Chicago, Los Angeles, San Francisco- 

UBC Sales. 
Philadelphia-Dome-Messervey Co., Inc. 
Atlanta -David Carpenter Company. 

3. FACILITIES 
5,000 w. days; 500 w. nights; 1290 ke. 

Directional. 
Operating schedule: 5:30 am -midnight. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a. 3b. 4a. 4d, 5, 6a, 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 226. 23a, 24a, 24b, 25a. 28, 28a, 

29a. 
Contracts: 40a, 42a, 45. 96, 47a, 48. 
Comb.: Cont. Discounts: 60a, 61a, ß1b. 62b. 
Cancellation: 70a, 70c, 71a. 73a. 
Affiliated with Mutual Rreadcaating System. 
Member: Country Music Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eft Reed 4/8/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 30 see 
1 x 5.00 3.00 385 x 3.75 2.25 
52 x 4.75 2.85 520 x 3.50 2.10 
104 x 9.50 2.70 780 x 3.25 1.95 
156 x 4.25 2.55 1040 x 3.00 1.80 
280 x 4.00 2.90 

7. PACKAGE PLANS 
SATURATION PACKAGES -ROS 

WKLY: 20 ti SO ti 40 ti 50 ti 
1 min 70 90 110 125 
30 sec 56 72 88 100 

SPECIAL 10 SECOND FLASH 
100 ti 50 t1 20ti 

Per wk 125 75 40 
8. PROGRAM TIME RATES 

5 MINUTES 
1 x 9.50 365 x 6.75 
52 x 8.75 520 x 6.50 
109 x 8.25 780 x __..._..- 6.25 
156 x 7.75 1090 x 6.00 
260 x 7.25 

WATO-FM 
1968 

Media Code 4 244 8435 0.00 
WATO AM. FM, Inc.. 253 Main St., E., Oak Ridge, 
Tenn. 37630. Phone 615-483-3535. 

I. PERSONNEL 
President -Henry Rau. 
Executive Vice -President --Lloyd S. Smith. 
Manager --Leonard M. McColg. 

2. REPRESENTATIVES 
New York, Chicago-UBC Sales. 
Philadelphia-Dome-Messervey Co., Inc. 
Atlanta -David Carpenter Company. 

3. FACILITIES 
ERP 2,450 w. (horiz. & vert.), 94.3 mc. Stereo. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
See WATO listing for coded regulations. 

TIME RATES 
Fff Rec'd 4/8/68. 

7. PACKAGE PLANS 
MONTHLY PLAN 
(Minimum 30 days) 

1 MIN: 
1 ti every 4 hrs 150 1 ti every hr 600 
1 ti every 2 hrs 300 

QUARTERLY PLAN 
(Minimum 90 days) 

1 ti every 4 hrs 375 1 ti every hr 1500 
1 ti every 2 hrs 750 

ONEIDA (1 AM; 1 FM) 
Scott County -Map Location H-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBNT 
1959 

Subscriber to the NAB Radio Cede 
Media Code 4 244 8470 7.00 
R. H. Troxel, dba Scott Broadcasting Co., Box 870, 

42 Huntsville ltd., Oneida. Tenn. 37841. Phone 
569-8598. TWX 7551-37-19. 
STATION'S PROGRAMMING DESCRIPTION 

WBNT: Headline news every half tour. 5 min news 
every hour. Local news 7 am. noon & 4:30 pm daily. 
Country and western music 5:30-9 am. Women's 
show 9-10 am. Country and western music 10-11:30 
am. FARM: news 11:30 am -noon. RELIGIOUS: 
music 12:30-2 pm week -days and all day Sun. 2-5 

pm popular music. 5 -pm -sign -off general orchestral 
music. Contact Representative for further details. 
Reº'd 7/14/87. 

I. PERSONNEL 
Owner -R. H. Troxel. 
Manager -Mrs. Ted Q. Wilson. 
Assistant Manager -Salesman -E. B. Willis, Jr. 

2. REPRESENTATIVES 
Continental Radio Salsa. 
David Carpenter Company. 

3. FACILITIES 
1.000 w.; 1310 ke. Non -directional. 
Operating schedule: 5:30 am -sunset. EST. 
Partial simulcast during AM operational heurs. For 
non-simuleant facilities toe WBNT-FM listing. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 91), 5, 6a, 7b. 
Rate Protection: 10a, ila, 12a, 13a, 14a, 15a. 
Basic Rates: 20b, 21c, 22a, 23a, 24b, 28b, 32b. 
Contracts: 40c, 45. 47e, 49, 51c. 
Comb.; Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 70a, 70c, 72, 73a. 
Prod. Services: 82. 
Affiliated with KBS and NAS Radio Networks. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective July 1, 1965. (Card No. 3.) 

Card received October 6, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: () (t) (S) 
1-9 ti ___... 3.00 2.25 1.65 
10-24 ti ............. .............. _.._ _...._... 2.75 1.75 1.65 
25-49 ti ....................... _......_. ___... 2.50 1.50 1.35 
50 or more ti 2.00 1.25 1.00 () Occasional advertisers are those who advertise 

leas than 3 months per year. 
(t) Variable advertisers are those who advertise 
more than 3 months per year. 
(I) Regular advertisers are those who advertise 
more than 6 months per year. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4hr lO min 5 min 

1 ti 35.00 22.00 15.00 12.00 8.00 
4 ti 30.00 18.00 12.00 9.00 6.00 
8 ti 28.00 16.50 11.00 8.25 5.50 
12 11...._._ 27.00 16.00 10.50 8.00 5.25 
25 ti 25.00 15.00 10.00 7.50 5.00 
50 ti 23.00 14.00 9.00 6.75 4.50 
75 ti 20.00 12.00 8.00 6.00 4.00 

W B N T -FM 
1965 

Subscriber to the NAB Radio Code 
Media Cede 4 244 8471 5.00 
It. H. Troxel, dba Scott Broadcasting Co., Box 370, 

42 Huntsville Rd.. Oneida. Tent. 37841. Phone 
589-8598. TWX 7551-37-19. 

I. PERSONNEL 
Owner -R. H. Troxel. 
Manager -Mrs. Ted Q. Wilson. 
Assistant Manager -Salesman -E. B. Willis. Jr. 

2. REPRESENTATIVES 
Continental Radio Sales. 
David Carpenter Company. 

3. FACILITIES 
ERP 3,000 w.; 105.5 mc. 
Operating schedule: 6:00 am -11:00 pm. EST. 
Simulcast with WBNT-AM 6 am -sunset. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3d. 4a, 4c, 5, 6a. 
Rate Protection: 15b. 
Basic hates: 20b, 21e, 22b, 23a, 24c, 26, 33a. 
Contracts: 91, 47e, 49. 51a. 
Comb.: Discounts: Bob, 62d. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with KBS and NAS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective July 1, 1965. (Card No. 3.) 

Card received October 6. 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WE: () (t) (t) 
1 ti 4.00 3.25 2.65 
10 ti._ 3.75 2.75 2.55 
25 U ......-.._.. ...... _ .............. _. 3.50 2.50 2.35 
50 or more ti 3.00 2.25 2.00 

() Occasional advertisers are those who advertise 
less than 3 months per year. 
(t) Variable advertisers are those who advertise 
more than 3 months per year. 
(I) Regular advertisers are those who advertise 
more than 6 months per year. 

8. PROGRAM TIME RATES 
5 min 10 min 1/4 hr 1/2 hr l hr 

1 ti....._.._...._...._. 10.00 14.00 17.00 24.00 37.00 
4 ti._.._.._...._......_... 8.00 11.00 14.00 20.00 32.00 
8 ti...._ 7.50 10.25 13.00 18.50 30.00 
12 ti._.._........_...._ 7.25 10.00 12.50 18.00 29.00 

17.00 27.00 
50 ti._.._.._ 6.50 8.75 11.00 18.00 25.00 
75 ti....._...._ ...... _ 6.00 8.00 10.00 14.00 22.00 

PARIS (1 AM; 1 FM) 
Henry County -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WTPR 
1946 

R g e 

Subscriber to the NAB Radio Code 
Media Code 4 244 8540 7.00 
The Paris Broadcasting Co., Box 700, 206 N. Brewer, 

Paris. Tenn. 38242. Phone 901-642-2821. 
STATION'S PROGRAMMING DESCRIPTION 

WTPR: AIR PERSONALITIES handle all segments. 
Farm programming with country music sign -on -6:30 
am & 11 am -2 pm. Middle-of-the-road music with 
3 top 90 tunes per hour 8:30-11 am & 2 pm -sign -off. 
NEWS: emphasis on local news, news director. Local 
news at 6:55 am, 7:55 am, noon, 4:30 pm & 5:55 
pm. State, national and world news at 5 min before 
hour all other times. with national and regic.'sal 
headlines every hour at half hour. 15 min newscas,., 

at 7 am, noon & 9:30 pm. Weather reports :16 & 
:45 every hour. Sportacasts at 7:30 am & 4:50 pm. 
UPI news service and 24 hour weather wire. Con- 
tact Representative for further details. Recd 1/5/88. 

I. PERSONNEL 
Executive Vice -President -J. Kenneth Marston. 
General Manager -Joe P. Van Dyke. 
Assistant Manager -Reed Brewer. 

2. REPRESENTATIVES 
National & Regional -Call Jim Hoppers collect; 

Jackson, Tenn. Phone 901-427-9611. 
3. FACILITIES 

250 w. days; 710 kc. Non -directional. 
Operating schedule: 5:30 am -6 pm. CST. 

4. AGENCY COMMISSION 
15% to recognized agencies: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a. 3b, 3d. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection; 10c, 11c, 12c, 13c, 14c, 15a, 151). 

16. 
Basic Rates: 20a, 20b, 21a. 21e, 22a, 22b, 23a, 24b. 

25a, 26, 28a, 28c, 29a, 30, 32a, 33a. 
Contracts: 40a. 41, 42b, 44b, 45, 46, 47e, 48. 51a. 

51e. 
Comb.; Cont. Discounts: 80b, 60d, 60e, 60f. 601, Ola. 

ß2h, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Member: The Dixie Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/88 -Reed 11/29/67. 
6. SPOT ANNOUNCEMENTS 

I min () I min () 
1 x 4.70 3.75 260 x _ 2.65 2.10 
26 L 4.10 3.30 312 x _ 2.35 1.90 
52 L 3.80 3.05 520 x 2.25 1.73 
109 x 3.50 2.80 780 x -. 2.10 1.70 
156 x 3.25 2.60 1000 x -.. 2.05 1.60 () 30 sec or less. 

8. PROGRAM TIME RATES 
Ix 28x 52x 104x 158x 2ß0x 

1 hr 70.60 53.00 35.30 30.60 27.00 23.50 
1/2 hr 35.25 31.80 18.80 16.50 15.30 11.75 
1/4 hr 23.50 21.20 11.75 10.60 10.00 8.25 
10 min. 17.65 15.90 9.40 8.25 7.35 6.15 
5 min 14.10 12.70 6.45 5.90 5.00 4.40 

WTPR-FM 
1967 

Media Code 4 244 8541 5.00 
The Paris Broadcasting Co., Box 700. 206 N. Brewer, 

Paris, Tenn. 38242. Phone 901-842-2621. 
STATION'S PROGRAMMING DESCRIPTION 

WTPR-FM: MUSIC: albums, popular and standard 
music. NEWS: 5 min before hour every hour and 
headlines at every half hour. SPORTS: live play-by- 
play of high school and college football and basket- 
ball. Major league baseball. Contact Representative 
for further details. Recd 1/31/68. 

1. PERSONNEL 
Executive Vice -President -J. Kenneth Marston. 
General Manager -Joe P. Van Dyke. 
Assistant Manager -Reed Brewer. 

2. REPRESENTATIVES 
National & Regional -Call Jim Hoppers, collect; 

Jackson. Tenn. Phone 901-427-9611. 
3. FACILITIES 

ERP 3.000 w.: 105.5 mc. Stereo. 
Operating schedule: 11 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See Boded regulations, 
See WTPR listing for coded regulations. 

TIME RATES 

Rates are identical to WTPR. See that listing. 

PULASKI 
Giles County -Map Location E-5 

See SRDS consumer market map and 
ning of the State. 

WKSR 
1947 

data at begin - 

Media Code 4 244 8610 8.00 
Richland Broadcasting Co., 104 S. Second St.. 

Pulaski. Tenn. 38478. Phone 615-363-2505. 
STATION'S PROGRAMMING DESCRIPTION 

WKSR: General interest programming. 
AIR PERSONALITIES all segmenta. NEWS: at :55 
and B0 hourly, local -regional news department, regu- 
lar editorialization. MUSIC: all played from top 50 
list locally prepared. ENTERTAINMIENT: network 
variety, comedy. telephone participation shows. all 
local sports, regional football, 5:30-10 am local. net- 
work, UPI news, current hits. network variety, 2 
soap operas. 10 am -noon telephone participation show. 
current hits, local interest features. Noon -1:15 pm 
local, regional, world, farm, sports news. network 
commentary. 1:15-5:30 pm current hits, local interest 
features. 5:30-6:20 pm network, wire. local news, 
stocks, sports, commentary. 6:20-10 pm current hits, 
news. COMMERCIAL POLICY: personality endorse- 
ments not permitted. Recd 8/7/67. 

I. PERSONNEL 
General Manager -George M. Martin. 
Commercial Manager-Allene Cane. 

3. FACILITIES 
1.000 w.; 1420 ke. Directional -night only. 
Operating schedule: 5:30 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. Bills payable 10th 
of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a. 4a, 4d, 5, 611. 7b. 8. 
Rate Protection: 10e. 11e, 12e. 13e, 14b. 16. 
Basic Rates: 20b. 21b, 22a. 221). 23a. 24b. 25a, 26. 

28b, 28c, 29a, 29b. 30, 32b. 
Contracts: 40e, 42b. 42d, 44a, 45. 48, 47a. 50, 51e. 

51e. 
Comb.: Cont. Discounts: 60b, 60h. 61b, 62d. 
Cancellation: 70a, 70c. 71a, 73a, 73b, 
Prod. Services: 80. 81, 82. 
Affiliated with Keystone Network. 
Member: Southeastern Key Market Network. 

(This listing eontinued on next page) 
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Pulaski -W K S R -Continued 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 4 ER 1/1/68-Rec'd 12/19/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104x 156x 260x 312x 

1 min 3.00 2.80 2.50 2.20 2.00 1.85 1.60 1.40 
30 sec 2.50 2.35 2.20 2.05 1.95 1.70 1.40 1.25 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 156x 260x 312x 

1 hr 40.00 30.00 26.50 24.00 23.10 22.00 20.90 20.00 
1/2 hr 22.50 20.00 17.00 15.00 13.75 12.25 11.75 11.00 
1/4 hr 12.50 11.00 9.50 9.00 8.50 7.50 7.00 6.25 
10 min 10.00 9.20 8.60 6.90 6.40 5.95 5.60 4.80 
5 min 8.00 7.00 6.20 5.70 5.20 4.50 4.00 3.50 

RI PLEY 
Lauderdale County -May Location B-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WTRB 
1954 

Media Cede 4 244 8680 1.00 
Lauderdale Broadcasting Co., Box 410. Ripley, Tenn. 

38063. Phone 635-2221. 
I. PERSONNEL 

Gen'l & Com'l Mgr. -John L. Stewart. 
Program Director -Don Paris. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1,000 w. days; 1570 kc. Non -directional. 
Operating schedule: Daytime. CST. 

4. AGENCY COMMISSION 
None. Net to station. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with Keystone Network. 
Beer advertising accepted. 

TIME RATES 
Bates effective April 1. 1959. (Card No. 2.) 

Card received April 15, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 tl..._. 4.00 52 ti 2.50 
13 ti 3.50 104 ti..._.._. _._ 2.00 
26 ti 3.00 312 ti .. 1.80 
All 1 minute announcements scheduled at station 'a 
option. 

ROCKWOOD 
Roane County -Map Location H-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WRKH 
1957 

Media Code 4 244 8750 2.00 
Dick Holloway Enterprises, 562 8. Kingston Ave., 

Rockwood, Tenn. 37854. Phone 615-354-0580. 
I. PERSONNEL 

Owner & Gen'l Mgr. -Richard W. Holloway. 
3. FACILITIES 

1.000 w. days; 580 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable nhen rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d. 4b, 5, 6a, 713. 8. 
Rate Protection: 101, Ili, 121. 131, 141. 
Basic Rates: Mb, 21a. 21d, 22a, 22b. 23a. 28e. 
Contracts: 40a, 41. 42a, 43, 45. 46, 47a, 49. 50. 
Comb.; Cont. Discounts: 60d, 80e. 601, 62d. 
Cancellation: 70a. 70e. 71a, 72. 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 11 Her 7/1/68 -Reed 7/11/68. 
6. SPOT ANNOUNCEMENTS 

1 min Oat 2.00 30 sec, flat 1.50 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 z.._..........._._.._..._. 60 30 15 10 5 

ROGERSVI LLE 
Hawkins County -Map Location K-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WRGS 
1954 

Media Code 4 244 8820 3.00 
WOKS, Inc.. Burem Pike, Rogersville, Tenn 37857. 

Phone 456-7491. 
I. PERSONNEL 

General Manager -Harry M. Beal. 
Business Manager -Mrs. Chas. W. Beal. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
C. K. Beaver & Associates. Inc. 

3. FACILITIES 
1.000 w. days; 1370 he. Non -directional. 
Operating schedule: 5:55 em -local sunset weekdays; 
7:00 em --local sunset Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2e. 2b, 3a, 3d, 4b, 4d, 5, 6a, M. 8. 
Rate Protection: 10a, 12e. 13e. 14a, 15b. 
Basic Rates: 20b, 21b, 21d. 22a, 23a, 24c, 25a, 27, 

28b, 29a. 32e. 33c. 
Contracts: 40a, 42b, 42d, 44b, 47e. 48, 51e, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60d. 60e, 60f, 60b. 601. 

ß1a. 61b, 62a. 
Cancellation: 70a, 70c. T1a, 72. 73e. 
Prod. Services: 80. 81. 82. 
Affiliated with Keystone Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective July 15. 1956. 

Card received August 24. 1956. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 6 min. () 
1 time.... 40.00 25.00 15.00 10.00 5.00 

13 times.. 37.50 22.50 12.50 9.00 4.50 
20 times.. 35.00 20.00 12.00 8.50 4.00 
52 times.. 30.00 17.50 10.00 7.50 8.75 

104 times.. 27.50 16.00 9.00 7.00 3.60 
156 times.. 25.00 15.00 8.00 6.50 325 

(1 1 minute or less. 
Automotive rate. 1 -minute or leas _.. 2.50 

SAVANNAH (1 AM; 1 FM) 
Hardin County -Map Location D-5 

See S1tDS consumer market map and data at begin 
inns of the State. 

WORM WORM -FM 
1956 1966 

Media Code 4 244 8890 6.00 
Savannah Broadcasting Service, Inc., Box B. Craven 

Landing Rd., Savannah, Tenn. 38372. Phone 925 
4981. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Neal B. Bonn. 

2. REPRESENTATIVES 
Southeast & Southwest, Memphis, Atlanta & Dallae- 

C. K. Beaver & Associates. Inc. 
3. FACILITIES 

250 w. days; 1010 he, Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 
FM FACILITIES 
ERP 3,000 w.; 101.7 mc. 
Operating schedule: 3-10 pm. CST. 
Antenna ht.: 190 ft. above average terrain. 

4. AGENCY COMMISSION 
15% to recognized agencies: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3b. 4a, 4d, 5, 0a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14h. 
Basic Rates: 20a, 22a. 22b, 23a, 24b, 25a, 28b, 29a. 
Contracts: 40a, 45. 48. 47a. 
Comb.; Cont. Discounts: 60e. 
Cancellation: 73e. 
AOiliated with Keystone Network. 

TIME RATES 
ER 1/1/68 -Reed 7/2/88. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 z 2.00 104 x 1.60 
13 x .................._...._.... 1.95 156 z 1.50 
26 z _. 1.90 208 z 1.45 
39 z 1.85 280 z 1.35 
52 z 1.80 312 z 1.25 
78 1.75 

ACKAGE PLANS 7. 
30 SECONDS OR LESS 

90 or more ti (within 1 mo), ea 1.25 
8. PROGRAM TIME RATES 

Ihr 1/2hr 1/4 hr 10 min min 
1 x 25.00 15.00 9.00 7.00 4.50 
13 x 24.00 14.50 8.50 6.85 3.50 
26 x 23.00 14.00 8.00 6.50 3.25 
39 x 22.00 13.00 7.50 6.25 2.95 
52 z 20.00 12.00 7.00 5.75 2.85 
78 o 8.50 5.25 2.75 
104 x 5.50 4.75 2.65 
156 z 5.00 4.25 2.55 
208 x 4.50 3.75 2.45 
280 z 4.00 3.25 2.35 
312 z 2.75 2.25 

SELMER 
McNalry County --Map Location C-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDTM 
1967 

Media Code 4 244 8920 1.00 
McNairy County Broadcasting Co., Box 128, Selmer, 

Tenn. 38375. Phone 901-845-6165. 
I. PERSONNEL 

President -David B. Jordan, Sr. 
Sta. Mgr. & Prog. Dlr.-Aubrey Whitaker. 

2. REPRESENTATIVES 
Radio Time Sales. 
Chicago -National Time Sales. 
Southern -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
250 w.; 1130 kc. Non -directional. 
Operating schedule: Sunrise -local sunset.. CST. 

4. AGENCY COMMISSION 
15/0 time and talent. Payable 10th of following 
month. 

5. GENERAL ADVERTISING See Boded regulations 
General: 2a. 3a, 3b, 3c, 3d, 4b, 5, 6e, 7b. 
Irate Protection: 15b. 
Basic Rates: lob, 21e, 21b, 22a, 25b, 26. 281% 28c, 

30. 
Contracts: 40b, 42c, 43, 45. 46, 49, 50, 51a, 51b, 

51c. 
Comb.; Cont. Discounts: 60a, 60f, 61b, 62a, 62d. 
Cancellation: 70b, 70d, 71b, 73a. 
Prod. Services: 81, 82. 

TIME RATES 
No. 1 ER Rec'd 2/2/68. 

6. SPOT ANNOUNCEMENTS 
I min () I min (') 

1 z _ 2.75 2.65 260 r. 2.25 1.80 
26 z 2.65 2.15 312 z. 2.10 1.75 
52 z 2.55 2.05 520 x. 1.90 1.65 
104 z_ 2.45 1.90 780 x.._ 1.80 1.50 
156 z 2.35 1.85 1000 z 1.60 1.25 

1.1 30 
8. PROGRcTs AMIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 r 60.00 34.50 18.00 9.75 6.75 
26 z 55.00 28.50 16.00 9.25 6.25 
52 z 48.00 26.25 14.50 9.00 6.00 
104 z 45.00 24.50 12.75 8.50 5.50 
156 x 50.00 22.50 10.50 8.00 5.00 
260 x 36.00 21.00 9.50 7.75 4.50 
312 x. 34.00 19.50 9.00 7.25 4.25 
520 z 30.00 17.50 7.50 6.75 4.00 
780 z 26.00 15.00 6.75 5.90 3.50 
1000 x . 20.00 12.00 5.50 4.00 3.00 

SEVIERVILLE (1 AM; 1 FM) 
Sevier County -Map Location K-5 

See SItDS consumer market map and data at begls- 
ning of the State. 

WSEV 
1955 

XII R Ik 13 

Subscriber to the NAB Radio Code 
Media Code 4 244 8960 7.00 
Smoky Mountain Broadcasting Corp., Middlerreek 

Rd., Sevierville, Tenn. 37862. Phone 615-453-2844. 
Other Studios: Oatlinhurg. Tenn. 

STATION'S PROGRAMMING DESCRIPTION 
WSEV: Programmed for urban and rural adults. 
5:45-6:45 am country music. 6:45-7 am farm mar- 
ket and weathe reports. 8-11 am middle-of-the-road 
music. 11 am -2 pm gospel and country music. 2 

pm -sign -of middle-of-the-road music. NEWS: 5 
min on hour with 15 min summary et 8 em, noon & 
6 pm. 1 local newsman. SPORTS: 15 min report 
daily, high school football, basketball and network 
college football. Rec'd 7/17/67. 

I. PERSONNEL 
General Manager -Hugh E. Trotter. 

3. FACILITIES 
5.000 w. days; 930 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING Sea coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 13d, 14d, 15a, 15b. 
Basic Rates: 20b, 21e. 22b, 23e. 25a, 26, 28b, 28c. 
Contracts: 40a, 446, 45, 46, 47e. 
Cancellation: 70a, 70c, 73e. 
Prod. Services: 82. 
Rates are for station time and ¡allude screen of an- 
nouncer. program and merchandising departments. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective April 1, 1955. (Card No. 1.) 

Card received September 2. 1955. 
6. SPOT ANNOUNCEME2NTS/PROGRAM GRATES 

hr. hr. min. (') 
18.00 8.00 6.00 

13 times..._ ___.__ 26.60 17.10 7.80 5.70 
26 timed..._._....._..... 25.20 16.20 7.20 6.40 
52 times. -_.... 29.80 15.30 6.80 5.10 

104 times ___..._ 22.40 13.40 6.40 4.80 
156 times ........_. 21.00 12.50 6.00 4.50 
260 times..........._..._.. 19.60 11.50 5.80 4.20 
312 or more times.... 17.20 10.50 5.20 3.90 

('t One minute or leas. 

W S E V -FM 
1961 

Media Code 4 244 8961 5.00 
Smoky Mountain Broadcasting Corp., Box 192, Middle 

Creek Rd., Sevierville, Tenn. 37862. Phone 615- 
453-2844. 
STATION'S PROGRAMMING DESCRIPTION 

WSEV-FM: Programmed for adults. 
MUSIC: film music, Jazz -oriented, general popular 
music, all instrumental. NEWS: 5 min on hour with 
15 min summary at noon & 6 pm. SPORTS: 15 min 
report daily, high school football and basketball and 
network college football. Rec'd 7/17/67. 

I. PERSONNEL 
Chairman of the Board -Fred C. Atchley. 
Ste. & Gen'l Mgr. -Hugh E. Trotter. 
Program Director -George N. Myers. 

3. FACILITIES 
ERP 22,100 w.: 102.1 mc. Stereo. 
Operating schedule: 7 am -midnight. EST. 
Antenna ht.: 383 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; time only. Payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 3d, 4a. 4d, 5, 6a, 7b, 8. 
State Protection: 10d, 13d, 14d, 15a, 15b. 
Basic Rates: 20b, 21e, 22b, 23a, 25a, 26, 28b, 28c. 
Contracts: 40e, 44b, 45, 46, 47e. 
Cancellation: 70a. 70e, 73a. 
Prod. Services: 82. 

TIME RATES 
No. 4 ER 7/1/65 -Reed 3/10/67. 

6. SPOT ANNOUNCEMENTS 
I min I min 

1 z 3.50 156 z 2.65 
13 x..._.._.._ ................. 3.25 260 x 2.50 
26 x 3.00 312 x 2.25 
52 z 2.85 520 x... 2.00 
104 z 2.75 

8. PROGRAM TIME RATES 
r 1/2 hr 1/4 hr 5 min 

I x 34.50 23.00 11.50 6.90 
13 x 32.75 21.25 11.00 6.50 
26 x. 31.00 19.75 10.25 6.25 
52 x 29.25 18.50 9.75 5.75 
104 z 27.50 17.25 9.25 5.50 
156 z 25.75 16.00 8.75 5.25 
260 x 24.25 15.00 8.00 4.85 
312 z 22.50 13.75 7.50 4.40 

SHELBYVILLE (2AM;1 FM) 
Bedford County -Map Location F-5 

See SRDS consumer market map and data at begin 
ning of the State. 

WHAL WHAL-FM 
1946 1962 

Media Code 4 244 9030 8.00 
Shelbyville Broadcasting Co., Inc., Box 696, Shelby- 

ville. Tenn. 37160. Phone 615-684-1400. 
I. PERSONNEL 

Vlee-Prea. & Gen'l Mgr. -R. A. Davidson. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1400 k0, 
Non -directional. 

Operating schedule: 5:30 am -10:00 pm. CST. 
FM FACILITIES 
ERP 29.000 w.; 102.9 mc. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulat'cne 
General: lb, 2a, 2b, 3a, 3b, 3d, 4a, 9d, 5, 6a, 7h 8. 
Rate Protection: 10a, 11a, 13g, 14e, 15b. 
Basic Ratee: 20b, 21e, 21b, 21e, 22b, 23b, 24b, 2ta, 

26, 28b. 28c, 29a, 29b, 33d. 
Contracts: 41, 44e, 45, 48, 470, 51a. 
Comb.; Cont. Discounts: 62d. 
Cancellation: 71b, 73b. 
Prod.. Services: 81. 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
No. 4 Eff 1/1/66-Rec'd 3/30/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 9O see 

1 x 3.55 3.00 104 x.__.._..._ 2.45 2.00 
13 z. 3.20 2.75 156 x......._.._ 2.25 1.90 
26 x. 2.95 2.50 200 x ..... 2.00 1.70 
52 x 2.70 2.25 312 x... . 1.75 1.50 

8. PROGRAM TIME RATES 
ix 13x 26x 52x 104x 156x 200x 312x 

1 hr. 40.00 37.00 34.00 31.00 28.00 25.00 22.00 19.00 
1/2 hr. 25.00 23.00 21 00 19.00 17.00 15.00 19.00 11.00 
1/4 hr. 13.00 12.00 11.00 10.00 8.00 7.50 7.00 4.00 
IO min. 10.25 9.50 8.75 8.00 7.25 8.50 5.75 5.00 

5 min. 7.50 7.00 6.50 8.00 5.50 5.00 4.50 4.00 

TENNESSEE 
Strip Rate 

Bate for minimum of 13 weeks, 312 time rates apply: 
non -cancellable. 

10. SPECIAL FEATURES 
20% discount on nation time for religious programs 
requiring remote facilities. 

WLIJ 
1959 

Media Code 4 244 9100 9.00 
Arthur Wilkerson, Box 340, Lenoir City. Tenn. Studio 

-Box 7, Gunter Bldg., Shelbyville, Tenn. 37160. 
Phone 615-684-1514. 

I. PERSONNEL 
Owner & Gen'l Mgr. -Arthur Wilkerson. 

3. FACILITIES 
1,000 w. days; 1580 hr. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 4a, 4d, 5, 6a. 
Rate Protection: lOb, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 23a, 29a, 24b, 25a, 28b. 29a. 
Contracts: 40a, 47a. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 626. 
Cancellation: 70a 70e, 71a, 73a. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective January 1, 1960. (Card No. 2.) 

Card received October 7, 1960. 
8. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 5 1 min. 
hr. hr. hr. min. or less 

1 time.... 48.00 28.00 18.00 8.00 6.00 
13 times_ 45.80 26.60 17.10 7.60 4.75 
26 times.. 43.20 25.20 16.20 7.20 4.50 
52 times.. 40.80 23.80 15.30 6.80 4.25 

104 times.. 38.40 22.40 13.40 6.40 4.00 
156 times.. 86.00 21.00 12.60 6.00 3.75 
260 times.. 33.60 19.80 11.60 5.60 3.50 
312 times.. 31.20 17.20 10.70 5.20 3.25 
Announcements longer than 1 minute -5 -minute rate 
applies. 

SMITHVILLE 
DeKalb County -Map Location -G-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJ LE 
1964 

NAiI 

Media Code 4 244 9170 2.00 
Centerhill Broadcasting Corp., Rt. 1, McMinnville 

Rd.. Smithville, Tenn. 37166. Phone 615-597-4265. 
I. PERSONNEL 

President -W. E. Venatte. 
Gen'l, Sta. & Sales Mgr. -Mrs. Elaine Rigsby. 

2. REPRESENTATIVES 
South -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w.; 1.480 he. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 40a. 45. 
Programa hold priority over announcements. 

TIME RATES 
ER I/1/65 -Reed 11/9/64. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 tI 3.00 2.60 104 ti 2.30 1.80 
13 ti 2.90 2.40 156 ti 2.20 1.40 
28 ti 2.80 2.20 312 ti 2.00 1.20 
52 ti 2.40 2.00 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 z 40 24 16 12 10 
DISCOUNTS 

13x- 5% 52x-12-1/2% 156x-20% 
26x-10% 1042-15% 280x-25% 

SOUTH PITTSBURG 
Marion County -Map Location 0-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WEPG 
1954 

Media Code 4 244 9240 3.00 
Eaton B. Govan, Jr., dba Marion County Broadcasting 

Service. Railroad Ave., South Pittsburg, Tenn. 
37380. Phone 615-837-7577. 

I. PERSONNEL 
Owner -Manager -Eaton B. Govan, Jr. 
Sales Manager -Eaton P. Govan, III. 

S. FACILITIES 
500 w. days: 910 kc. Non -directional. 
Operating schedule: 5 am -local sunset. CST. 

4. AGENCY COMMISSION 
None; agencies add commission to rates shown. 

5. GENERAL RATE POLICY 
Member: Southeastern Key Market Network. 

TIME RATES 
ER 1/1/68 -Reed 5/23/68. 

6. SPOT ANNOUNCEMENTS 
1 min 90 see 1 min 90 see 

1 z 2.50 2.00 208 x..._.._.._... 1.70 1.45 
13 z 2.25 1.85 260 x... 1.60 1.30 
26 z 2.05 1.75 312 z 1.45 1.20 
52 z 1.95 1.65 364 x..._ 1.35 1.10 
104 x 1.80 1.55 2000 z 1.20 1.00 

8. PROGRAM TIME RATES 1 hr 1/4 hr 10 cilio 5 min 
1 z 30.00 20.00 10.00 5.00 
13 x 28.00 18.00 9.35 4.60 
26 x 25.50 16.50 8.50 4.20 
52 z 23.50 15.00 7.75 3.80 
104 x ..._... 13.90 7.00 3.50 
208 r 12.80 6.35 3.20 
260 z 11.50 5.75 2.90 
312 z 10.50 5.20 2.60 
364 z 9.00 4.00 2.25 
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TENNESSEE 

SPARTA (I AM; 1 FM) 
White County -Map Location G-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSMT WSMT-FM 

7. PACKAGE PLANS 
NON -CANCELLABLE MONTHLY PACKAGES 

50 ti.._..._-.....__... 1.75 90 tl..__...___.__...- 1.40 

8. PROGRAM TIME RATES 
1/2 1/4 10 5 

hr hr hr min min 
1 x...__...._ 30 15 10 8 5 

SWEETWATER (1 AM; i FM) 
1953 1964 Monroe County -Map Location J-5 

See SRDS consumer market map and data at begin- 
ning of the State. .,.n 

Media Code 4 244 9310 4.00 
Sparta Broadcasting Co., U. S. Hwy. 42. Sparta, 

Tenn. 38583. Phones 836-3714, 838-3111. 
I. PERSONNEL 

President -Sam J. Albritton. 
General Manager -Martha L. Albritton. 
Commercial Manager -Van L. Black. 

3. FACILITIES 
1,000 w. days; 1050 ko. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 
FM -ERP 3.000 w.: 105.5 mc. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 2b, 3a, 3b, 3c, 3d, 4e, 4d, 5, 6a. 

7b. 8. 
Rate Protection: 15a, 151, 18. 
Basle Rates: lob, 21a, 21b. 21d, 22a, 22b, 23a, 23b, 

24c, 26, 28b, 280, 29a, 30. 33e. 
Contracts: 40a, 40e, 42d, 44a, 45, 46, 47a, 48, 49, 

50, 51a. 
Comb.; Cont. Discounts: 60a, 130e, 60d, 61a, 82b, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 4 Eff 4/1/66 -Reed 4/4/66. 

5. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 z 3.00 78 z 2.25 
13 z 2.85 104 ......._.___.._.. 2.10 
26 z 2.70 158 z 1.95 
39 z 2.55 260 x 1.80 
52 z 2.40 312 z 1.65 

, 8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 min 
1 x. 50.00 30.00 15.00 8.60 
13 z 47.50 25.20 14.00 8.20 
26 z -..__..... 45.00 23.30 13.00 5.80 
39 z 42.50 21.40 12.00 5.40 
52 x 40.00 19.50 11.00 5.00 
78 z ......................... 37.50 17.60 10.00 4.80 
104 z 35.00 15.70 9.00 4.20 
156 z 32.50 13.80 8.00 3.80 
260 z 30.00 11.90 7.00 3.40 
312 z 27.50 10.00 6.00 3.00 

SPRINGFIELD (1 AM; I FM) 
Robertson County -Map Location E-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDBL WDBL-FM 
1950 1964 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 244 9380 7.00 
Springfield Broadcasting Co., Boz 729, Hwy. 49, 

Signal Hill. Springfield. Tenn. 37172. Phone 615- 
304-5541. 
STATION'S PROGRAMMING DESCRIPTION 

WDBL: Programmed for general interest. AIR PER- 
SONALITIES handle all segments. NEWS: 5 min on 
hour and half hour, local and regional 10%. Country 
and western 5-7 am, general popular 7 am -3 pm. rock 
and roll 3-5 pm, general popular 5 pm -sign -oft. Em- 
phasis no community news, activities and swap pro- 
grams. SPORTS: live coverage of college and high 
school football and basketball, little league baseball. 
industrial league softball, and local stock car racing. 
Local events such as fairs, parades, and pageants 
broadcast. Mobile studio available for on -the -spot 
broadcasts. Contact Representative for further details. 
Itec'd 7/12/87. 

I. PERSONNEL 
General Manager -W. N. Locke. 
Assistant Manager--Jchn C. Adkins. 

2. REPRESENTATIVES 
South -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w. days 1590 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 
FM -ERP 3,300 w.: 94.3 mc. 
Operating schedule: 5:00 am -11:00 pm. CST. 
Antenna ht.: 215 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

3. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2b, 3a, 9b, 4d, 5, 6a, 717. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 15b. 16. 
Basic Rates: 20b, zia, 21d, 221% 234, 24b, 25a, 28b. 

28c, 29a, 30, 32a. 33a. 
Contracts: 40a, 41, 42c, 44a, 45, 46. 47a, 50. 
Comb.; Cont. Discounts: 60a. 61e, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 
Simulcast sunrise -local sunset; programmed separately 
local aurset-11:00 pm. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 11/1/66 -Bec 11/30/66. 
6. SPOT ANNOUNCEMENTS 

0 see 
1 x _I 2.50 

ml n 
S15Ó 

0 s 
1100 

13 z _ 2.35 1.45 .95 
28 z __.. 2.30 1.40 .90 
39 x 2.25 1.35 .85 
52 z 2.20 1.30 .80 
104 z _._., 2.15 1.25 .75 
156 z _ 2.10 1.20 .70 
208 z 2.05 1.15 .65 
260 z 2.00 1.10 .60 
312 x _ 1.95 1.05 .55 
364 x -. 1.90 1.00 .50 

DISCOUNTS 
728 spots -5% 1092 spots -10% 1456 spots -15% 

WDEH 
1955 

Media Code 4 244 9450 8.00 
Sweetwater Radio, Inc., Box 330, Sweetwater, Tenn. 

37874. Phone 615-337-5025. 
I. PERSONNEL 

Manager -R. L. Sherlin. 
3. FACILITIES 

1,000 w. days 800 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
None. All rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, ila, 12e, 13a, 14a, 15b. 
Basic Rates: 20b, 21b, 21c, 22a, 24a. 25a, 26, 28c, 

30. 
Contracts: 40a, 42c, 43, 45, 46. 47c, 48. 49, 51a, 51b. 
Comb.: Cont. Discounts: 60a, 61b, 62e, 62d. 
Cancellation: 70a. 70d, 71a, 73a, 
Prod. Services: 80, 81, 82. 
Affiliated with KBS. 
Programe hold priority over announcements. 

TIME RATES 
ER 7/66 -Reed 2/6/67. 

6. SPOT ANNOUNCEMENTS 
1 min or less ..._..._._....._......__. 2.00 

8. PROGRAM TIME RATES 
1 hr..._ ...... _........_._.. 40.00 1/4 br ...._._....... 15.00 
1/2 hr 24.00 5 min -.._._ 8.00 

W D E H -FM 
1967 

Media Code 4 244 9451 6.00 
Sweetwater Radio, Inc., Box 330, Sweetwater, Tenn. 

37874. Phone 615-337-5025. 
I. PERSONNEL 

Manager -R. L. Oberlin. 
Program Director -D. L. Scarbrough. 

3. FACILITIES 
ERP 2,571 w.: 95.3 me. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 260 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
See WDEH listing for coded regulations. 
Affiliated with KBS. 

TIME RATES 

Rates are identical to WDEH. See that listing. 

TAZEWELL 
Claiborne County -Map Location K-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WNTT 
1960 

Media Code 4 244 9520 8.00 
Claiborne Broadcasting Co., Box 95, Tazewell, Tenn. 

37879. Phone 628-4203. 
I. PERSONNEL 

Gen'l & Com'1 Mgr. -Floyd Turner. 
3. FACILITIES 

500 w. days; 1250 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 3a, 4h. 4d, 5, ßa, 8. 
Rate Protection: 10h, llb, 12b, 13b, 14b. 
Basic Rates: 22b, 23a, 25a. 26, 28b. 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: 61b, 62e. 
Affiliated with NAS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective July 1, 1960. 
Rates received August 15. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. Spots 

1 time.... 32.00 19.20 11.50 6.00 2.90 
13 times.. 31.00 18.60 11.00 5.30 2.50 
26 times.. 30.00 18.90 10.50 4.60 2.20 
52 times.. 28.00 16.80 9.80 3.90 2.00 

104 times.. 28.00 15.60 9.00 3.50 1.90 
156 times.. 24.00 14.40 8.50 3.10 1.80 
260 times.. 20.00 12.00 7.80 2.75 1.70 
312 times. 18.00 10.80 8.50 2.50 1.60 
364 times.. 18.00 9.80 5.75 2.25 1.50 

TULLAHOMA (1 AM; I FM) 
Coffee County -Map Location F-5 

See SRDS consumer market map and data at begin 
oing of the State. 

WJIG WJIG-FM 
1947 1962 

Media Code 4 244 9590 1.00 
Jordan Broadcasting Co.. Box 2139, West Side Dr., 

Tullahoma. Tenn. 37388. Phone 615-455-2607. 08. 
I. PERSONNEL 

Owner. Sta. & Sales Mgr. -Edwin B. Jordan. 
3. FACILITIES 

250 w. days 740 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 
FM FACILITIES 
ERP 3.600 w.: 93.3 mc. 
Operating schedule: 5:30 am -midnight. CST. 
Antenna ht.: 288 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See Boded regulations 
General: 2b, 3e, 3d, 4a, 5, 6a, 8. 
Rate Protection: 10a, 12a, 14a. 
Basic Rates: 21a, 21c, 23a, 23b, 26, 28a. 
Contracts: 40a, 49a. 44b. 47e, 48, 51a, 51b. 
Comb.; Cont. Discounts: 601. 61a, 01b. 
Cancellation: 73a. 
Prod. Services: 80, 82. 
Affiliated with NAS Radio Network. 
Member: Southeastern Key Market Network. 
13 week non -cancellation contracts, earn the same 
rate as one year contracts with cancellation clauses. 

TIME RATES 
No. 5 Eff 10/1/66 -Reed 10/3/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

(Basis: 1 -month period) 
1-49 ti......._......_..._.... 2.50 200 ti+..._._.._..__.._ 1.80 
50-99 ti 1.85 1000 per yr..._.._..-._ 1.60 
100-199 tL 1.80 
No "Quickie" or station break rates. Rater for 10 
seconds will be the same as for 1 minute. 

8. PROGRAM TIME RATES 
5 MINUTES 

Flat (Basis: 1 -month period) 
3.50 

UNION CITY 
Oblon County -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WENK 
1946 

NAIt R A B 
Subscriber to the NAB Radio Code 

Media Code 4 244 9660 2.00 
The Union City Broadcasting Co., Inc., Box 687. 

Union City, Tenn. 38261. Phone 901-885-1290. 
STATION'S PROGRAMMING DESCRIPTION 

WENK: Programmed for general interest. 
MUSIC: middle-of-the-road except 1:30-2 pm gospel 
music, 2-3 pm country music, 3-5 pm top 40, 5-7 pm 
top 90 review. FARM: reports 5:30 am & 11:55 am. 
County agent 5:55 am. ADt PERSONALITIES han- 
dle all segmente. NEWS: 7-10 min world, national, 
state and local every hour on hour. Headlines every 
hour on half hour. Weather, agricultural and radar, 
roundups 6 times daily. Forecasts at :15 & :45. 
SPORTS: sportscasts at 7:45 am & 6:10 pm. Play- 
by-play of football and basketball of 2 high schools, 
college football and basketball, Babe Ruth and little 
league baseball. Local news director, UPI news and 
audio service. Contact Representative for further de- 
tails. Reed 1/30/68. 

I. PERSONNEL 
Executive Vice -President -J. Kenneth Marston. 
General Manager -Jay R. Moore. 

2. REPRESENTATIVES 
National & Regional -Call Jim Hoppers collect; 

Jackson, Tenn. Phone 901-427-9611. 
3. FACILITIES 

1.000 w. days. 250 w. nights; 1240 kc. 
Non -directional. CST. 

Operating schedule: 4:45 am -11 pm weekdays; 8 am - 
10 pm Sun. 

4. AGENCY COMMISSION 
15/0 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d, 4a. 4d, 5, 6e, 7b, 8. 
Rate Protection: 10e. 11c, 12e. 13e. 14e. 15a, 15b, 16. 
Basle Rates: 20a, 21a, 22a, 22b, 23a, 29b, 25a, 26. 

29a. 30, 33a. 
Contracts: 40a, 92a, 42d, 44b, 45, 48. 47a. 48, 51c. 
Comb.; Cont. Discounts: 60J, 60d, 80e, 60f, 601, 61a, 

62b, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 
Member: The Dixie Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 1/1/68-Rec'd 11/29/67. 
6. SPOT ANNOUNCEMENTS 

I min () I min (1 
1 z 4.70 3.75 280 z 2.85 2.10 
28 x 4.10 3.30 312 z 2.35 1.90 
52 z 3.80 3.05 520 x 2.25 1.75 
104 x 3.50 2.80 v80 x 2.10 1.7e 
156 z 3.25 2.80 1000 z 2.05 1.80 

(e) 30 sec or less. 
8. PROGRAM TIME RATES 

Ix 26x 52x I04x I56x 260x 
1 hr 70.60 53.00 35.30 30.60 27.00 23.50 1/2 hr 35.25 31.80 18.80 18.50 15.30 11.75 
1/4 hr 23.50 21.20 11.75 10.60 10.00 8.25 
10 min 17.85 15.90 9.40 8.25 7.35 8.15 
5 min 14.10 12.70 6.45 5.90 5.00 4.40 

WAVERLY 
Humphreys County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State 

WPHC 
1963 

Media Code 4 244 9730 3.00 
Iumphreys County Broadcasting Co., Box 368, 1 

mile W. of Waverly on Browntown Rd., Waverly. 
Tenn. 37185. Phone 296-2456. 

I. PERSONNEL 
General Manager -Dean Bush. 

2. REPRESENTATIVES 
Southeast -R. S. Crane Company, Inc. 

3. FACILITIES 
1,000 w. days: 1080 he. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4b, 4d, 5, 6a. 713. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a, 26, 

28a, 29a. 

Contracts: 40a, 92b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 80c, 80k. 61a. 61b, 61c, 

82b. 
Cancellation: 70a, 70c, 71a, 73a. 
Production spots -available at regular rates. 
Affiliated with RIBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 ER 10/1/87 -Reed 7/24/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 10 see 
1 x 2.75 2.20 1.10 
13 z..._.._..._-..._._.__.__......_. 2.50 2.00 1.10 
26 z 2.35 1.90 1.05 

1.80 1.00 
52 z _.._ _. ..._...... 2.00 1.70 .95 
104 x..._....__._..__.-.__...._.... 1.90 1.60 .90 
156 z -.._..._ _.-_.-_..-._ 1.80 1.50 .85 
208 z 1.70 1.40 .80 
260 z .....__ .._.__.__ 1.60 1.35 .75 
312 z.._.._.._...._ ..-.__ 1.55 1.25 .70 
385 x _._____.._......___.. _._._ 1.60 1.20 .65 
824 z.__....__.._.._._...._....___..__. 1.40 1.15 811 
936 z 1.35 1.10 .55 

7. PACKAGE PLANS 
RUN OF SCHEDULE -NON -CANCELLABLE 

PER MO: 15 ti SO ti 50 ti 70 ti 90 tl 125 tl 
1 min..._ 2.50 2.20 1.90 1.65 1.55 1.50 
30 sec..._ 2.00 1.80 1.60 1.40 1.25 1.15 
Cannot be combined with yearly rates to earn dis- 
counta. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 2 min 

1 x...._._ _......_... 25.00 15.00 10.00 4.50 2.60 
13 x 24.00 14.00 9.25 4.00 2.40 
26 x 23.00 13.00 8.50 3.50 2.20 
39 z .__.._ 22.00 12.00 7.75 3.00 2.00 
52 x 20.00 11.00 7.00 2.85 1.95 
104 z 10.50 6.50 2.75 1.90 
156 z 10.00 6.00 2.65 1.85 
208 o 9.50 5.50 2.55 1.80 
260 x 8.50 5.00 2.45 1.75 
312 z 7.50 4.50 2.35 1.70 
385 z 6.50 4.25 2.25 1.85 

10. SPECIAL FEATURES 
Classified Ads -Mon thru Sat at 7:45, 11:55 am and 
3:45 pm; 3 consecutive readings, per word, .05. 

WINCHESTER 
Franklin County -Map Location F-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WC DT 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 244 9800 4.00 
Franklin County Radio & Broadcasting Co., Inc.. 

Box 1103. Winchester, Tenn. 37398. Phone 615- 
967-2201. 

I. PERSONNEL 
ñtanager-L. M. Dawson. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 he. 

Non -directional. 
Operating schedule: 5:28 am -10:07 pm Mon thru Sat; 
6:51 am -10:07 pm Sun. 

4. AGENCY COMMISSION 
None: local rates net to station. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 26, 3a, 3b, Sd, 4a, 4d. 5. fia, lb. 8. 
Rate Protection: 13e, 14e, 15b. 
Basic Rates: 22a, 22b, 23a, 25a, 26. 281% 28c, 30. 
Contracta: 40a, 41, 42d, 44a, 44b. 46, 47e. 50, 51c. 
Comb.: Cont. Discounts: 80e, 00h. 01b, 62b. 
Cancellation: Toc, 71a. 72. 73a, 73b. 

TIME RATES 
Elf 12/1/65 -Reed 3/30/66. 

6. SPOT ANNOUNCEMENTS 
I MIN. PER MO: 

1 ti 2.40 80 ti......._.._.._._.._.._. 1.65 
13 ti 2.00 90 t1......._.._._...__.._.. 1.50 
30 ti 1.80 120 ü.._.._......___. 1.20 

7. PACKAGE PLANS 
SPECIAL PACKAGES 

50 spots in 7 day period......._.._.._.._.._......_....._.._...60 
15 spots in 2 day period..._.._ _ 18 

WOODBURY 
Cannon County -Map Location F-5 

See SRDS consumer market map and data at beginning 
of the State. 

WBFJ 
1969 

R A B 

Media Code 4 244 9900 2.00 
Cannon Broadcasting Co., Inc., Box 1540, T Murfrees- 

boro Rd., Woodbury, Tenn. 37190. Phone 615-563- 
2313. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Austin Jennings. 
Sta. & Sales Mgr. -Amon Voiles. 
Program Director -Bart Walker. 

3. FACILITIES 
500 w.: 1540 hr. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% time only: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a. 3d, 4a. 4c, 5, 6a, 7b, 8. 
Rate Protection: lea, lla. 12a, 13a, 14a, 15e. 
Basic Rates: 20b, 21a, 21d. 22a. 23a, 26. 28b, 28e, 30. 
Contracts: 40a. 42d, 45, 46, 47a, 48. 51e. 
Comb.: Cont. Discounts: 601. 61b, 62d. 
Cancellation: 70a. 70c, 7119, 72, 73b. 
Prod. Services: 82. 
Rates and discounts based on the number of broad- 
casts per month. 

TIME RATES 
Eff 4/1/66-Rec'd 2/8/68. 

6. SPOT ANNOUNCEMENTS 
PER MO: I ti 11 ti 21 ti 31 01 
1 min 1.50 1.40 1.30 1.25 
30 sec .85 .80 .75 .65 

8. PROGRAM TIME RATES 
PER YR: I hr 1/2 hr 1/4 hr IO min 
1 z 30.00 20.00 12.50 7.50 
20+ 25.00 16.00 9.00 6.00 
Non-exclusive time 1/2 of above rates. 

61 tI 121+ 
1.15 1.00 
.55 .50 

5 min 3 min 
5.00 3.00 
4.00 2.00 
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NOT SHOWN ON STATE MAP 
TELEVISION 

Galveston-Galveston County 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at (east 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 1,349,700 Houston 34J "m0 
METRO AREAS Laredo a00 

Abilene 6,600 Longview 17,400 
Amarillo 9,000 Lubbock 14,''00 
Austin 30,800 McAllen-Pharr- 
Beaumont- Edinburgh .-.. ... - 

Port Arthur- Midland 7100 
Orange 72,000 Odessa 5 700 

Brownsville- San Angelo 3 600 
Harlingen- San Antonio 60,700 
San Benito.... 1,200 Sherman - 

Corpus Christi.. 11,800 Denison 7,300 
Dallas 187,800 Texarkana 24,500 
El Paso 9,900 Tyler 26,600 
Fort Worth 69,100 Waco 27,300 
Galveston- Wichita Falls 10,000 
Texas City 34,000 Total Metros.... 978,400 

November 1, 1968 Spot Radio Stations 823 



TEXAS 

Abilene -Taylor 
Alice -Jim Wells 
Amarillo -Potter 
Arl inqton-Tarrant 
Austin -Travis 
Baytown -Harris 
Beaumont -Jefferson 
Bellaire -Harris 

State, County, City, Metro Area Data 
CITIES AND COUNTIES - This 

Big Spring --Howard 
Borger -Hutchinson 
Brownsville -Cameron 
Bryan -Brazos 
Corpus Christi -Nueces 
Corsicana -Navarro 
Dallas -Dallas 
Del Rio -Val Verde 

Denison -Grayson 
Denton -Denton 
Edinburg -Hidalgo 
El Paso -El Paso 
Fort Worth -Tarrant 
Galveston -Galveston 
Garland -Dallas 

list shows counties 
Grand Prairie -Dallas 
Greenville -Hunt 
Groves -Jefferson 
Haltom City -Tarrant 
Hari ingen-Cameron 
Houston -Harris 
Irving -Dallas 

in which cities 
Killeen -Bell 
Kingsvil le-Kleberg 
La Marque ---Galveston 
Laredo -Webb 
Longview -Gregg 
Lubbock -Lubbock 
M cA I len -H idalgo 
Marshall -Harrison 

are located. Cities are 
Mesquite -Dallas 
Midland -Midland 
Odessa-Ector 
Orange -Orange 
Pampa -Gray 
Paris -Lamar 
Pasadena -Harris 
Pharr -Hidalgo 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

first, counties next. 
Plainview -Hale 
Port Arthur -Jefferson 
Richardson -Dallas 
San Angelo -Tom Green 
San Antonio -Beau 
San Benito -Cameron 
Sherman -Grayson 
Temple -Bell 

Texarkana -Bowie 
Texas City -Galveston 
Tyler -Smith 
University Park -Dallas 
Victoria -Victoria 
Waco -McLennan 
Weslaco -Hidalgo 
Wichita Falls -Wichita 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City 1/1/68 1/1/68 
Metropolitan Area (000) (000) 

-Consumer Spendable Income -1967 
"/o Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

($000) (S) 4999 7999 9999 14999 over 

-Total Retail Sales - 
Per 

(9000) (9) (9) 

Retail Sales -1967 

Food Drug 
($000) ($000) 

By Selected Store Types 
General Home 
Mdse. Apparel Furn. 
($000) ($000) ($000) 

Auto- 
motive 
(5000) 

Service 
Station 
($000) 

Passen - 

Cars 
i/1/n8 
(000) 

Fane 
Popu- 
lation 
1/1/88 
(000) 

Orea 
Farm 

Ineoms 
1967 

(5000) 

TEXAS STATE TOTALS_10,945.6 3,192.82 25,835,779 8,092 20.0 22.1 16.8 16.5 10.8 17,157,000 5,374 3,875,152 565,375 1,984,680 1,014,190 782,589 3,660,305 1,399,824 4,667.17 518.9 3,015,897 

ANDERSON F-5 ...... _._ 
ANDREWS A-5.._ -. 
ANGELINA G-6_._ _.- 
ARANSAS F-9._._......_. 
ARCHER D-4 
ARMSTRONG B-2 
ATASCOSA D -8 ----- 
AUSTIN F-7 

28.8 
13.1 
43.7 

8.7 
6.1 
1.2 

18.4 
12.7 

9.19 
3.68 

13.40 
2.64 
1.94 

.40 
4.85 
4.20 

52,866 
36,724 

103,085 
15,490 
13,930 

5,961 
31,984 
24,313 

5,753 
9,979 
7,693 
5,867 
7,180 

14,903 
6,595 
5,789 

24.5 28.6 9.0 7.5 4.0 

21.1 18.6 17.1 17.1 11.1 
24.3 18.3 17.6 12.1 6.4 
27.8 46.9 7.2 2.8 1.1 
17.2 16.6 15.2 28.3 18.3 
20.4 15.9 14.6 14.0 8.0 
20.8 12.7 14.6 14.2 5.8 

38,653 
19,370 
59,690 
10,008 
6,399 
2,320 

20,376 
23,094 

4,206 
5,264 
4,454 
3,791 
3,298 
5,800 
4,201 
5,499 

10,618 
6,168 

15,518 
3,512 
1,638 

213 
5,450 
4,635 

1,649 
487 

4,082 
339 
232 

87 
446 
575 

2,373 
815 

3,628 
546 
97 

189 
832 
955 

1,977 
683 

3,018 
185 
194 
60 

496 
546 

1,724 8,228 
596 4,648 

2,988 11,842 
398 461 
91 1,170 

599 
231 5,051 
901 3,083 

3,654 
2,879 
4,963 
1,295 
1,015 

467 
2,055 
2,970 

11.56 
5.65 

18.21 
3.20 
2.98 
1.00 
6.33 
5.67 

3.2 
.2 

1.5 
.3 
.9 
.7 

2.7 
3.5 

5,897 
1,530 
3,380 

521 
7,571 
6,299 

13,752 
13,460 

BAILEY A-3 
BANDERA D-7 
BASTROP E-7 ........_ 
BAYLOR 0-4._ ....... 
BEE E -8t 
BELL E -6t 

Killeen _ 
Temple 

10.5 
3.2 

15.1 
4.4 

24.6 
121.4 
33.3 
36.4 

3.07 
1.14 
4.75 
1.53 
6.30 

33.16 
10.06 
11.21 

23,146 
8,335 

30,456 
15,284 
47,114 

214,519 
52,670 
82,657 

7,539 
7,311 
6,412 
9,990 
7,478 
6,469 
5,236 
7,374 

27.5 19.3 13.0 11.2 10.6 
21.4 11.8 15.5 16.5 7.4 
20.7 16.2 12.9 14.6 6.8 
17.4 13.6 12.4 26.0 16.4 
20.6 10.3 19.7 19.4 8.8 
30.9 37.4 3.3 4.7 3.3 

22,064 
6,072 

17,299 
11,460 
28,678 

146,013 
47,217 
63,604 

7,187 
5,326 
3,642 
7,490 
4,552 
4,403 
4,694 
5,674 

4,562 
1,585 
4,893 
2,469 
6,898 

29,367 
7,594 

14,883 

377 
163 
638 
356 
988 

5,508 
620 

3,792 

642 
73 

678 
121 

1,233 
11,760 

2,704 
7,551 

1,140 
240 
471 
615 

1,592 
8,270 
2,760 
4,026 

969 
255 
470 
475 

1,245 
7,901 
3,872 
2,582 

3,749 
1,656 
4,444 
2,515 
6,037 

36,231 
14,379 
15,880 

877 
715 

2,159 
1,565 
2,803 

12,763 
4,368 
4,133 

3.91 
1.89 
6.75 
2.85 
8.03 

41.30 

2.7 
.9 

2.3 
1.0 
2.1 
4.8 

29,729 
2,937 
5,769 

10,616 
7,396 

16,414 

BEXAR D -7t 
San Antonio 
San Antonio Metro 
Area 

BLANCO D-7 
BORDEN B-4 
BOSQUE E-5 
BOWIE G -4t 

Texarkana° 
Texarkana Metro 
Area 

BRAZORIA G-8 
BRAZOS F-6 

Bryan 

817.1 219.34 1,789,976 
705.3 194.46 1,439,761 

851.2 
3.7 
1.1 
9.8 

64.3 
56.0 

101.1 
97.7 
50.5 
34.6 

229.05 
1.20 

.31 
3.49 

20.32 
18.39 

31.51 
26.35 
13.81 
10.36 

1,851,209 
8,938 
3,250 

21,943 
134,151 
114,274 

202,950 
207,922 
104,330 

66,096 

8,161 
7,404 

8,082 
7,448 

10,484 
6,287 
6,602 
6,214 

6,441 
7,891 
7,555 
6,380 

22.2 20.0 18.0 16.8 10.7 

22.2 20.4 17.7 16.5 10.5 
24.7 13.6 15.5 10.4 10.4 
25.3 16.5 19.7 16.1 8.7 
23.0 13.0 15.4 13.9 5.9 
23.8 23.6 14.0 12.8 6.5 

23.1 21.9 14.5 13.7 6.8 
15.2 24.9 22.0 19.2 9.0 
20.0 16.1 17.3 17.1 11.3 

1,067,832 
994,733 

1,106,380 
6,419 

290 
15,250 

101,668 
134,472 

160,946 
124,522 
68,014 
62,092 

4,868 231,075 30,961 
5,115 206,363 28,446 

4,830 241,491 
5,349 1,001 

935 
4,370 3,144 
5,003 25,531 
7,312 27,447 

5,108 
4,726 
4,925 
5,993 

35,958 
35,400 
16,936 
15,897 

32,441 
300 

87 
637 

3,519 
3,989 

4,949 
3,882 
,419 

1,991 

178,807 72,243 
166,947 67,434 

180,428 73,996 
321 128 

46 
1,040 317 

13,753 5,169 
19,912 9,259 

21,569 9,873 
6,540 5,643 
7,661 3,945 
7,451 3,805 

48,205 218,606 74,154 308.50 5.1 20,188 
47,088 216,986 68,425 

50,021 226,891 
233 508 

149 
5,739 
6,972 

7,815 
5,901 
2,612 
2,329 

3,170 
19,989 
24,278 

32,250 
25,044 
11,327 

9,982 

77,751 
1,219 

74 
1,338 
8,579 

10,841 

13,806 
13,232 

5,292 
3,759 

320.60 
1.77 1.2 4,684 

.38 .4 3,608 
5.47 2.6 9,801 

29.59 3.3 10,689 

42.42 
40.32 2.5 17,315 
20.85 2.4 10,671 

BREWSTER C-12 
BRISCOE B-3 
BROOKS E-10 
BROWN D-5 
BURLESON F-6 
BURNET E-6 

4.9 
3.6 
7.8 

22.1 
9.5 
7.9 

1.40 
1.07 
1.97 
7.67 
3.03 
2.56 

14,505 10,361 
8,446 7,893 

14,987 7,608 
66,586 8,681 
18,756 6,190 
19,268 7,527 

18.9 16.2 14.7 21.8 16.3 
29.4 15.4 14.3 11.0 10.2 
17.4 13.9 14.0 18.8 10.5 
18.2 14.7 14.2 19.8 14.6 
19.1 12.6 13.2 15.0 7.1 
24.1 17.1 15.6 17.1 8.3 

10,218 
5,662 

14,287 
48,484 
10,292 
11,401 

7,299 
5,292 
7,252 
6,321 
3,397 
4,454 

2,394 
1,423 
3,166 

12,560 
2,859 
3,492 

530 
117 
286 

2,008 
303 
398 

823 
141 
983 

4,664 
562 
295 

668 
173 
525 

3,244 
449 
429 

381 
47 

503 
1,816 

362 
92 

1,630 
1,181 
3,341 
8,116 
1,392 
2,044 

1,368 
475 

1,391 
4,691 

868 
1,478 

2.66 .3 4,801 
1.45 1.2 9,698 
2.86 .9 3,052 

12.99 2.0 8,138 
3.61 3.1 10,164 
4.41 1.8 7,168 

CALDWELL E-7 
CALHOUN F-8 
CALLAHAN D-5 
CAMERON E-10 

Brownsville 
Brownsville-Hariln- 
gen-San Benito Metro 
Area 
Harlingen 
San Benito 

CAMP G-4 
CARSON B-2 
CASS G-4 
CASTRO B-3 ...... 
CHAMBERS G-7 ..... 

".....CHEROKEE G-5 

15.5 
21.7 

6.3 
164.9 
57.2 

164.9 
42.5 
17.7 

6.4 
8.4 

21.9 
11.0 
12.1 
29.6 

4.67 
5.51 
2.22 

39.27 
13.56 

39.27 
10.49 
4.18 
2.08 
2.42 
6.58 
2.91 
3.54 
8.84 

35,097 
39,747 
18,540 

256,382 
74,287 

256,382 
91,473 
23,478 
17,016 
21,431 
45,173 
20,534 
26,598 
68,369 

7,515 
7,214 
8,351 
6,529 
5,478 

6,529 
8,720 
5,617 
8,181 
8,856 
6,865 
7,056 
7,514 
7,734 

20.3 13.5 13.9 17.3 10.1 
18.3 22.4 20.9 16.3 8.5 
19.6 16.4 15.5 20.7 11.3 
20.7 14.3 15.3 14.4 8.5 

20.7 14.3 15.3 14.4 8.5 

16.5 11.8 14.3 23.6 13.9 
18.7 20.9 21.4 19.7 10.7 
19.2 15.6 15.1 17.0 9.7 
23.9 19.6 11.6 12.2 10.8 
18.8 22.4 19.2 16.2 9.1 
18.4 14.5 13.6 17.3 12.1 

22,757 
19,562 

7,437 
180,340 
85,345 

180,340 
56,756 
15,455 
10,541 
11,119 
28,689 
18,231 
14,814 
39,870 

4,873 
3,550 
3,350 
4,592 
6,294 

4,592 
5,410 
3,697 
5,068 
4,595 
4,360 
6,265 
4,185 
4,510 

6,963 
7,510 
1,924 

43,360 
19,723 

43,360 
12,218 
5,709 
2,839 
2,204 
7,807 
3,222 
4,543 

10,099 

815 
839 
228 

5,047 
2,487 

5,047 
1,480 

475 
340310 

1,168 
191 
545 

1,383 

1,256 
769 
383 

20,320 
11,765 

20,320 
5,934 
1,033 

324 
116 

2,223 
224 
398 

2,842 

888 
939 
176 

23,882 
17,330 

23,882 
4,739 

568 
744 

46 
1,201 

659 
495 

1,162 

829 
965 
140 

7,768 
3,002 

7,768 
2,832 

691 
944 

865 
75 

265 
1,481 

4,885 
1,899 
1,161 

25,130 
9,501 

25,130 
11,469 

2,535 
2,801 
2,558 
7,684 
1,746 
3,863 

10,198 

2,406 
2,156 
1,074 

11,688 
4,593 

8.07 
7.27 
4.08 

46.86 

11,688 46.86 
3,643 
1,503 

603 2.98 
2,020 3.83 
2,605 9.15 
1,639 3.79 
1,396 5.47 
3,950 12.49 

2.2 
1.2 
1.5 
7.9 

.7 
.9 

2.2 
3.6 
.7 

2.9 

7,653 
5,002 
6,664 

49,139 

1,692 
13,279 

4,388 
32,955 
11,407 
10,261 

CHiLDRESS C-3 
CLAY E-4 
COCHRAN A-4...._._ _ 
COKE C-5 ..- 
COLEMAN D-5 
COLLIN F-4 _ 
COLLiNGSWORTH C-2.. 
COLORADO F-7... .... - 
COMAL E-7 
COMANCHE D-5 
CONCHO C-6 _.._ 
COOKE E-4... ....... _..._. 
CORYELL E -6t 
COTTLE C-3 ...... 
CRANE A-6 

5.2 
7.0 
6.4 
2.7 

10.2 
52.5 
4.0 

19.7 
23.1 
8.7 
2.0 

23.8 
29.7 

2.1 
5.3 

1.77 
2.32 
1.78 
.85 

3.16.74 

1.28 
6.04 
6.76 
3.21 

.65 
7.51 
7.23 

.67 
1.57 

22,120 
24,129 
16,939 
8,964 

24,193 
90,015 
12,593 
41,660 
46,340 
24,164 
7,253 

50,204 
50,776 

7,517 
14,184 

12,497 
10,400 
9,516 

10,546 
6,720 
5,377 
9,838 
6,897 
6,855 
7,528 

11,158 
6,685 
7,023 

11,219 
9,034 

13.3 12.8 9.6 
19.2 16.1 15.1 
21.9 20.6 16.7 
14.9 15.1 18.1 
23.8 16.2 13.5 
29.9 29.0 7.4 
20.9 17.7 12.6 
21.0 15.1 16.8 
26.9 21.7 17.6 
20.0 12.1 12.7 
18.3 15.4 11.4 
24.9 21.6 16.3 
30.1 20.6 14.1 
19.5 13.4 17.3 
14.0 26.2 27.6 

30.8 21.0 
21.5 16.4 
16.6 13.2 
25.2 15.2 
16.3 6.6 
4.2 2.8 

19.9 12.6 
14.9 9.3 
14.4 7.2 
19.9 9.1 
22.6 14.6 
13.0 6.7 
8.2 2.5 

15.9 12.0 
22.8 7.5 

13,497 
12,533 
12,782 

5,723 
19,440 
62,822 
10,250 
36,307 
35,599 
21,314 

5,701 
44,526 
22,272 

7,103 
6,574 

7,625 
5,402 
7,181 
6,733 
5,400 
3,753 
8,008 
6,011 
5,266 
6,640 
8,771 
5,937 
3,080 

10,601 
4,187 

2,387 
1,848 
2,678 
1,067 
4,722 

16,568 
2,072 
7,537 
7,284 
4,680 
1,284 
9,206 
6,804 
1,701 
1,812 

441 
205 
176 
127 
598 

1,875 
460 
842 
949 
770 
92 

1,392 
695 
273 
337 

1,587 
336 
189 
77 

715 
3,035 

416 
1,854 
1,468 
2,178 

75 
2,749 
1,408 

390 
179 

731 
174 
563 
105 
744 

2,394 
427 

1,326 
2,603 

402 
136 

1,810 
493 
206 
210 

786 
159 
371 
98 

267 

3003 196 
607 
846 
506 

71 
1,542 
1,006 

169 
66 

3,098 
5,689 
3,599 
2,662 
6,203 

14,096 
8,775 

60 
9,418 
5,028 

610 
8,630 
3,003 
1,822 
2,033 

1,572 
1,438 

825 
806 

1,484 
5,923 
1,565 
3,915 
2,582 
2,915 

539 
4,323 
2,568 

803 
895 

3.82 
4.55 
2.38 
1.72 
6.04 

23.25 
2.23 
7.63 

10.37 
5.39 
1.63 

10.51 
11.64 

1.55 
2.21 

1.1 
1.7 
1.6 
.6 

2.0 
6.0 
1.7 
2.9 
1.6 
3.6 
1.0 
3.5 
2.7 
1.3 

7,265 
10,040 
19,733 

3,005 
10,561 
22,621 
13,042 
20,845 

3,490 
13,477 

8,369 
11,785 
9,116 
6,662 

587 

CROCKETT B-6 ........ _ 4.2 
CROSBY B-4 10.7 
CULBERSON B-10 3.0 
DALLAM A-1 ........ _..._ 4.6 
DALLAS F -5t 1,233.3 

Dallas 850.8 
Dallas Metro Area.._. 1,428.7 
Garland 67.2 
Grand Prairie° 49.1 
Irving 81.2 
Mesquite 49.5 
Richardson 41.8 
University Park 22.9 

1.20 
3.08 

.82 
1.51 

381.93 
269.10 
441.59 
18.40 
14.25 
22.37 
13.45 
11.42 
8.32 

16,634 
24,271 

5,665 
19,606 

3,523,804 
2,614,204 
3,899,606 

162,818 
101,775 
208,807 
107,798 
94,500 

152,676 

13,862 
7,880 
6,909 

12,984 
9,226 
9,715 
8,831 
8,976 
7,142 
9,334 
8,015 
8,275 

18,350 

16.8 19.8 14.0 19.5 23.9 
22.9 16.9 14.7 12.7 10.8 
26.8 17.0 19.7 15.7 8.3 
15.5 15.2 14.9 20.7 24.1 
17.6 27.6 15.8 17.1 14.2 

18.7 27.5 15.2 16.1 12.9 

8,707 
19,855 

7,789 
16,307 

2,279,028 
1,670,013 
2,545,423 

112,254 
62,892 
92,252 
60,433 
59,025 
43,021 

7,256 
6,446 
9,499 

10,799 
5,967 
6,206 
5,764 
6,101 
4,413 
4,124 
4,493 
5,169 
5,171 

2,987 
3,853 
1,073 
3,031 

476,502 
311,049 
539,179 

24,683 
19,877 
28,145 
18,745 
24,228 
10,710 

265 
627 
179 
431 

77,788 
55,613 
86,050 
2,937 
1,979 
3,628 
1,237 
4,024 
2,386 

531 
633 
96 

824 
312,003 
244,322 
326,866 

4,379 
2,401 

13,101 
22,317 
4,216 

710 

224 
622 
226 
501 

143,031 
96,588 

154,360 
1,990 
2,499 
4,903 
4,925 
3,247 

14,843 

259 
75 

259 
102,297 

77,994 
113,456 

3,204 
2,211 
4,281 

171 
716 

5,345 

1,559 
3,755 

897 
4,470 

512,895 
379,046 
580,927 

51,595 
14,696 
18,015 
2,114 
5,310 

986 1.75 
1,840 4.09 
2,934 1.08 
2,561 3.12 

160,590 590.06 
114,674 
186,501 674.82 

9,120 
4,053 
8,485 
4,325 
7,489 
3,147 

.2 5,361 
3.5 28,469 

.7 23,742 
3.0 14,481 

(s) Includes portion In Miller County, Arkansas. 
(3) includes portion in Tarrant County. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 

824 Spot Rodio Stations November 1, 1968 



TEXAS 

State, County, City, Metro Area Data 
Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

P/I/68 1/1/68 
Metropolitan Are, (000) (000) 

-Consumer Spendable Income -1967 
% Distributien 

Per 3000 5000 8000 10000 
Household to to to 

(Si 4999 7999 9999 

Retail Sales -1967 Passen- 
fer 
Cars 

I/1/68 
(000) 

Farm 
Popu 
lation 
1/I/68 
(000) 

Gross 
Farm 

Income 
1967 

(3000) ($000) 

of Families 
15000 

to end 
14999 over 

-Total Retail Sales- 
Per 

Household 
($000) (S) 

Food 
(5000) 

By Selected Store Types 
General Home 

Dru/ Mdse. Apparel Furn. 
(5000) (5000) (5000) ($000) 

Auto- 
motive 
(5000) 

Service 
Station 
(5000) 

DAWSON B-4 19.8 5.71 48,843 8,554 24.1 21.9 14.4 13.3 11.0 45,482 7,965 12,527 975 1,778 2,538 1,957 9,970 3,677 7.27 2.8 34,351 

DEAF SMITH A-2 16.2 4.48 31,865 7,113 25.0 24.0 12.5 11.5 10.1 36,029 8,042 6,511 625 883 1,906 1,403 7,429 3,079 7.76 2.0 36,162 
DELTA F-4 3.8 1.31 9,852 7,521 18.6 10.4 10.3 18.4 9.4 6,737 5,143 1,581 204 128 240 159 1,042 490 2.10 1.6 6,290 

DENTON E-4..._._..__.._ 62.7 18.84 116,365 6,176 28.3 32.1 8.6 7.2 4.7 91,276 4,845 20,459 3,093 7,366 3,036 3,036 24,632 7,839 26.84 4.1 16,961 

Denton 36.5 10.45 70,088 6,707 55,261 5,288 13,558 1,631 6,152 2,694 2,669 12,944 4,682 

DE WITT E-8 18.9 5.95 36,553 6,143 19.9 14.0 12.6 14.0 7.1 33,952 5,706 6,992 1,168 1,963 1,271 882 8,995 2,628 9.08 3.7 13,402 

DICKENS C-4 2.8 .90 10,582 11,758 15.4 10.6 9.8 26.1 19.9 8,429 9,366 1,995 217 347 131 228 2,080 942 1.91 1.2 8,007 

DIMMIT C8 
___ 

9.5 2.15 13,818 6,427 17.9 11.8 11.6 13.5 8.8 8.332 3,875 2,883 162 175 362 197 1,528 1,058 2.61 .7 7,394 

DONLEY C-2..._ _...._.. 2.7 .96 9,363 9,753 20.5 12.7 17.5 18.1 11.4 8,232 8,575 1,713 175 346 150 377 2,492 1,318 2.25 1.1 8,553 

DUVAL D-9 ____ 11.6 2.93 20,820 7,106 18.5 15.5 13.6 15.9 8.2 8,367 2,856 3,469 407 278 330 175 1,226 1,504 3.45 1.4 5,623 

EASTLAND D-5...._....._ 16.3 6.00 42,618 7,103 21.4 16.3 14.3 18.7 7.8 28,089 4,682 7,054 1,222 2,261 790 545 6,112 3,729 9.27 2.5 8,071 

ECTOR A-5 109.3 30.61 268,678 8,777 16.7 20.3 23.8 22.5 11.8 176,089 5,753 39,460 6,352 15,542 12,049 7,832 48,448 15,187 49.41 .2 675 

Odessa 91.5 26.37 249,885 9,476 163,834 6,213 36,309 6,028 14,181 12,049 7,290 46,068 14,133 
Odessa Metro Area...._ 3.09.3 30.61 268,678 8,777 16.7 20.3 23.8 22.5 11.8 176,089 5,753 39,460 6,352 15,542 12,049 7,832 48,448 15,187 49.41 

EDWARDS C-7._ 1.0 .32 6,385 19,953 13.3 7.0 11.1 25.6 30.9 2,653 8,291 1,029 107 57 223 181 348 .68 .6 6,303 

ELLIS F-5 45.6 14.07 92,670 6,586 22.7 18.4 18.0 13.7 6.0 56,652 4,026 13,900 1,689 3,017 3,354 1,975 12,918 6,111 18.97 5.5 20,450 
EL PASO A -10t 382.2 96.09 792,369 8,246 22.2 21.2 18.7 17.5 10.7 536,577 5,584 105,657 14,684 93,156 47,652 35,828 113,176 30,339 133.79 2.5 47,266 

El Paso 334.3 87.43 703,691 8,049 508,354 5,814 100,431 14,230 92,009 47,124 34,331 105,856 29,398 
El Paso Metro Area._. 382.2 96.09 792,369 8,246 22.2 21.2 18.7 17.5 10.7 536,577 5,584 105,657 14,684 93,156 47,652 35,828 113,176 30,339 133.79 

ERATH E-5 -- 14.5 5.14 38,847 7,558 20.9 15.2 14.1 17.0 9.2 27,644 5,378 5,249 854 2,669 614 944 3,766 2,118 7.83 3.4 14,423 

FALLS F-6 17.9 5.62 31,117 5,537 20.4 11.1 11.6 13.1 6.3 23,963 4,264 6,556 938 1,623 1,713 897 3,806 1,639 7.09 3.8 17,341 

FANNIN F-4 19.0 6.53 47,160 7,222 21.4 12.0 14.3 18.5 7.1 28,261 4,328 8,418 854 1,690 914 983 6,298 2,421 9.53 4.7 14,425 
FAYETTE F-7 18.5 6.17 34,137 5,533 23.2 11.9 12.9 11.5 4.4 30,428 4,932 6,691 692 1,451 1,354 981 5,169 2,592 8.38 6.0 15,885 

FISHER C-4 ....... _..._...-_ 5.4 1.71 17,913 10,475 18.4 14.5 13.3 25.1 12.1 9,340 5,462 2,672 540 232 523 251 1,942 1,076 2.95 2.4 12,664 

FLOYD B3 13.7 4.02 34,535 8,591 20.9 16.7 15.7 15.9 14.1 25,136 6,253 4,974 571 1,049 1,115 512 6,528 2,129 5.29 3.6 42,338 

FOARD D-3 ......... _......... 2.1 .70 6,982 9,974 22.1 18.2 12.3 14.4 13.6 5,013 7,161 993 270 101 223 212 1,378 626 1.15 .6 5,489 
FORT BEND F-7 47.5 12.24 81,249 6,638 22.8 18.6 15.9 13.3 8.2 65,485 5,350 13,731 1,570 2,143 3,335 2,509 18,423 5,144 17.50 6.4 20,514 

FRANKLIN G-4 3.7 1.28 9,896 7,731 19.2 13.0 13.4 19.2 9.9 6,404 5,003 1,193 316 502 513 245 1,593 668 2.04 1.1 2,613 

FREESTONE F-5 10.1 3.29 21,058 6,401 18.3 14.9 11.0 13.9 8.7 14,089 4,282 4,189 653 934 257 243 2,947 2,344 4.43 2.0 7,392 
FR10 D-8 9.5 2.39 7,419 3,104 23.6 22.1 3.9 1.1 1.2 11,279 4,719 2,493 105 303 451 167 1,553 1,167 2.93 1.5 9,592 
GAINES A-4 14.4 4.06 31,013 7,639 23.3 27.9 17.2 13.4 6.8 22,922 5,646 4,229 574 752 664 214 5,657 2,564 5.25 2.1 19,853 

GALVESTON G-7 163.7 49.75 388,774 7,815 19.2 28.0 16.0 15.8 9.7 198,803 3,996 59,282 7,855 13,867 16,079 8,766 33,383 16,540 63.90 .6 6,655 
Galveston 71.1 23.22 187,188 8,061 94,151 4,055 25,460 3,717 8,228 10,869 5,730 13,190 7,155 
Galveston -Texas 
City Metro Area. 163.7 49.75 388,774 7,815 19.2 28.0 16.0 15.8 9.7 198,803 3,996 59,282 7,855 13,867 16,079 8,766 33,383 16,540 63.90 
La Marque 23.5 6.49 37,766 5,819 17,820 2,746 8,847 813 670 288 402 552 2,073 
Texas City 41.6 11.70 88,104 7,530 47,576 4,066 12,565 1,671 2,729 3,325 1,704 13,729 3,349 

GARZA 8-4 6.6 1.94 16,481 8,495 20.3 22.8 17.3 19.5 11.5 10,816 5,575 2,831 247 396 336 451 2,440 1,469 2.42 1.2 6,572 
GILLESPIE D-7 9.4 3.14 21,920 6,981 27.6 16.8 14.8 14.2 7.0 19,464 6,199 3,330 319 1,741 570 502 3,980 1,909 5.08 2.5 8,506 
GLASSCOCK 8-5 1.1 .35 4,013 11,466 19.8 22.2 18.6 17.1 16.1 362 1,034 91 39 34 .42 .4 3,826 

GOLIAD E-8 4.7 1.43 8,740 6,112 21.1 13.9 12.1 13.1 6.2 4,665 3,262 1,451 76 78 123 58 570 770 1.86 1.6 5,089 
GONZALES E-7 15.9 4.84 30,624 6,327 20.7 14.8 11.7 13.3 7.8 34,488 7,126 5,724 859 1,868 852 284 5,661 1,841 6.67 3.8 18,727 

GRAY C-2 36.7 11.67 99,110 8,493 19.6 30.2 19.0 16.3 8.4 50,879 4,360 12,927 1,925 4,722 3,333 3,371 11,371 5,323 16.14 .9 8,154 
Pampa 29.2 9.22 78,676 8,533 46,991 5,097 11,886 1,785 4,520 3,005 3,180 10,923 4,533 

GRAYSON F -4t 76.7 24.99 169,322 6,776 25.8 28.7 11.8 10.2 5.9 125,936 5,039 29,314 3,384 8,682 8,436 6,631 30,706 11,600 37.79 4.7 13,752 
Denison 27.3 9.17 55,143 6,013 48,548 5,294 12,505 1,033 2,214 3,695 2,360 13,087 3,950 
Sherman 31.5 10.24 61,611 6,017 57,641 5,629 11,871 1,862 6,071 4,556 3,928 14,210 4,235 
Sherman -Denison 
Metro Area. 76.7 24.99 169,322 6,776 25.8 28.7 11.8 10.2 5.9 125,936 5,039 29,314 3,384 8,682 8,436 6,631 30,706 11,600 37.79 

GREGG G-5 76.3 23.99 205,326 8,559 18.0 17.6 18.9 20.2 13.2 152,886 6,373 34,055 5,832 14,913 9,936 7,823 31,952 10,653 37.89 .8 3,309 
Longview 52.5 16.42 119,059 7,251 104,152 6,343 22,921 4,216 13,097 7,249 6,514 20,622 7,243 
Longview Metro Area. 76.3 23.99 205,326 8,559 18.0 17.6 18.9 20.2 13.2 152,886 6,373 34,055 5,832 14,913 9,936 7,823 31,952 10,653 37.89 

GRIMES F-6 10.9 3.39 19,046 5,618 19.3 12.1 10.8 12.0 7.1 19,130 5,643 4,750 504 1,095 240 711 2,857 1,753 4.03 2.6 10,549 

GUADALUPE E-7 34.1 9.71 61,233 6,306 24.0 22.3 13.1 11.0 6.8 38,548 3,970 10,416 1,480 1,621 1,753 1,816 8,285 3,597 12.10 3.6 10,417 

HALE B-3 43.5 12.47 96,861 7,768 21.2 20.9 15.4 14.6 11.9 90,710 7,274 16,075 2,178 7,307 4,652 3,523 22,175 7,589 18.76 7.3 73,356 
Plainview 23.0 6.97 53,892 7,732 65,672 9,422 9,791 1,753 7,001 4,296 2,958 18,320 4,972 

HALL C-3 4.1 1.36 19,920 14,647 13.6 11.4 12.0 27.5 23.9 12,612 9,274 3,024 667 659 659 433 2,309 1,323 3.06 1.6 12,690 
HAMILTON E-5 6.6 2.40 16,248 6,770 21.7 12.8 12.2 15.8 7.7 13,526 5,636 3,333 562 612 439 571 2,769 1,334 3.92 2.6 9,454 
HANSFORD 13-1 7.6 2.26 20,831 9,217 19.3 25.9 17.5 16.9 15.0 15,835 7,007 3,040 384 451 801 186 3,140 1,445 3.32 .5 14,815 
HARDEMAN C-3 6.5 2.18 20,976 9,622 16.6 15.7 13.8 21.2 15.1 12,673 5,813 3,690 503 638 568 358 1,999 1,464 3.37 1.1 6,424 
HARDIN H-7 28.7 8.39 50,696 6,042 22.2 23.3 17.1 13.4 53 28,493 3,396 7,174 781 1,370 606 635 7,235 3,274 10.99 .7 1,069 

HARRIS 6-7 1,563.6 466.66 4,238,994 9,084 17.0 24.4 18.0 18.5 14.0 2,629,138 5,634 610,484 87,896 398,939 163,325 124,460 543,192 191,952 716.46 4.8 30,295 
Baytown 41.5 12.88 92,662 7,194 76,772 5,961 19,565 1,732 11,262 3,388 4,562 18,759 4,228 
Bellaire 24.8 7.10 94,838 13,357 14,144 1,992 4,593 15 865 1,840 965 
Houston 1,163.4 353.73 3,332,579 9,421 2,026,209 5,728 438,326 67,116 325,956 133,117 95,490 435,359 145,128 
Houston Metro Area 1,778.2 525.91 4,642,826 8,828 17.2 24.4 18.1 17.9 13.2 2,908,459 5,530 684,828 96,258 411,593 175,492 136,443 604,156 220,189 800.43 
Pasadena 84.2 22.87 198,314 8,671 130,219 5,694 30,656 3,629 25,955 6,628 7,744 30,705 8,802 

HARRISON H-5 44.5 12.88 91,722 7,121 19.5 15.8 16.2 17.3 9.1 61,872 4,804 16,439 1,782 7,409 2,049 3,330 13,856 5,769 16.06 2.2 5,169 
Marshall 25.6 7.95 56,695 7,131 53,186 6,690 14,585 1,669 6,763 1,978 3,040 11,861 4,216 

HARTLEY A-2 2.2 .67 10,414 15,543 19.1 18.7 13.9 16.6 27.7 2,139 3,193 182 145 226 365 1.37 .4 10,932 
HASKELL C-4 9.3 3.03 22,546 7,441 21.9 19.2 14.8 15.5 6.9 16,952 5,595 3,661 466 549 1,288 696 4,247 1,857 4.10 3.1 20,782 
HAYS E-7 21.7 5.68 41,031 7,224 20.5 19.2 11.8 12.9 11.2 27,896 4,911 7,457 1,174 1,267 1,050 1,088 4,803 3,611 8.79 1.7 9,250 
HEMPHILL C-2 1.7 .56 9,926 17,725 10.7 11.0 6.2 35.9 33.2 7,192 12,843 1,446 184 64 359 436 1,717 528 1.65 .5 6,190 
HENDERSON F-5 20.5 6.59 41,410 6,284 22.1 14.4 13.8 14.2 8.1 29,259 4,440 7,218 804 2,891 1,476 957 5,465 2,720 10.75 2.8 6,652 
HIDALGO E-10 199.4 45.53 260,027 5,711 20.5 15.2 12.0 10.7 6.8 212,433 4,666 52,461 6,825 17,380 22,307 10,066 37,024 15,946 58.49 9.0 83,789 

Edinburg 22.0 5.07 27,071 5,339 29,194 5,758 6,773 733 980 1,503 1,094 6,772 3,000 
McAllen 36.8 9.42 71,614 7,602 76,429 8,113 13,350 3,011 10,054 15,048 4,681 15,972 4,092 
McAllen -Pharr - 
Edinburg Metro Area 199.4 45.53 260,027 5,711 20.5 15.2 12.0 10.7 6.8 212,433 4,666 52,461 6,825 17,380 22,307 10,066 37,024 15,946 58.49 
Pharr 15.5 3.43 19,815 5,777 12,196 3,556 3,222 386 564 766 354 1,106 1,233 
Weslaco 20.6 4.58 20,565 4,490 25,075 5,475 6,398 626 1,524 1,519 1,323 5,666 1,949 

HILL E-5 18.7 6.44 44,873 6,968 20.7 15.0 12.9 16.7 8.1 36,458 5,661 9,780 1,238 2,167 1,378 996 8,853 4,553 10.73 5.0 16,185 
HOCKLEY 8-4 24.5 6.85 52,115 7,608 22.5 20.8 18.4 15.9 8.1 37,595 5,488 8,251 797 2,552 1,465 1,441 7,512 2,572 9.19 5.1 42,314 
HOOD E-5 5.4 1.90 10,615 5,587 24.9 17.3 13.4 11.2 5.6 7,224 3,802 1,569 249 172 190 131 2,749 703 2.69 1.2 5,396 
HOPKINS G-4 15.3 5.28 39,552 7,491 21.5 14.0 18.9 12.1 8.8 38,538 7,299 7,698 1,082 1,746 1,701 1,510 11,272 2,053 10.02 3.8 16,298 
HOUSTON G-6 17.5 4.95 29,202 5,899 20.0 13.1 10.2 10.2 51 19,089 3,856 4,891 514 738 1,228 1,085 3,115 2,867 5.44 2.8 8,701 

HOWARD B -5t 50,3 14.30 107,432 7,513 21.9 24.9 20.5 153 7.4 73,756 5,158 12,577 2,169 7,704 3,644 2,581 19,523 8,626 19.08 1.8 10,834 
Big Spring 39.5 11.80 87,305 7,399 68,088 5,770 11,625 2,096 7,607 3,644 2,581 17,769 7,876 

HUDSPETH A-10 1.9 .51 5,469 10,724 18.8 21.2 23.3 12.1 93 3,673 7,202 672 105 477 80 347 749 .75 .8 8,822 
HUNT F-4 375 12.35 96,037 7,776 21.0 18.5 15.1 16.8 10.2 59,874 4,848 15,254 1,825 5,547 2,903 3,683 12,958 5,409 19.17 4.4 14,379 

Greenville 23.6 7.96 54,310 6,823 42,549 5,345 10,187 1,334 5,017 2,462 2,732 9,428 3,518 
HUTCHINSON B-2 37.1 11.14 99,724 8,952 17.4 28.7 22.5 20.0 8.1 47,558 4,269 12,987 2,155 2,910 2,906 2,606 12,258 3,898 15.44 3 5,883 

Borger 23.2 7.15 58,965 8,247 42,619 5,961 11,477 1,968 2,660 2,906 2,347 11,678 2,568 
IRION C-6 1.2 .40 3,294 8,235 21.4 19.9 16.0 15.2 12.6 956 2,390 244 49 41 169 323 .51 .2 3,374 
JACK E-4 6.6 2.31 20,052 8,681 22.3 20.1 17.1 19.9 9.2 8,918 3,861 2,326 409 324 261 244 2,289 1,188 3.22 1.2 5,347 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 
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TEXAS 

State, County, City, Metro Area Data 

Estimates for: 
STATE 
COUNTY -Map Loe. Population 

City 
Metropolitan Area 

Households 
1/I/68 1/1/68 

(000) (000) 

Consumer Spendable 

Per 
Household 

(S) 

Income Retail Sales Pannen- 
per 

Cars 
I/I/68 
(000) 

Farm 
Popu- 
lotion 

I/1/68 
(000) 

Gross 
Farm 

Income 
1967 

(5000) (5000) 

-1967 
% Distribution of Families 

3000 5000 8000 10000 15000 
to to to `o and 
4999 7999 9999 14999 over 

-Total Retail Sales- 
Per 

Household 
($000) (S) 

-1967 
By Selected Store Types 

Food 
(5000) 

General Home 
Drug Mdse. A I Furn. 
(5000) ($000) (5000) (5000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

JACKSON F-8 14.7 4.13 29,255 7,084 22.3 21.5 16.4 14.0 6.3 18,096 4,382 4,876 651 222 858 465 3,076 2,945 5.39 2.2 13,946 
JASPER H-6 24.4 7.06 39,306 5,567 23.2 20.6 13.9 10.9 4.8 33,520 4,748 8,380 1,010 3,045 1,078 1,168 8,779 3,140 8.77 1.3 3,331 
JEFF DAVIS B-11 1.6 .45 3,286 7,302 25.8 14.6 17.8 12.6 12.1 619 1,376 113 46 41 36 226 .49 .3 4,073 
JEFFERSON H-7 280.7 83.68 727,118 8,689 15.5 20.7 21.7 21.4 11.7 468,249 5,596 115,345 17,004 50,142 30,400 30,790 96,859 35,517 114.39 .6 16,736 

Beaumont 134.7 40.68 358,818 8,821 252,2.39 6,201 53,772 6,660 30,683 15,989 17,685 56,505 20,293 
Beaumont -Port 
Arthur -Orange Metro 
Area 354.6 103.75 887,758 8,557 16.1 21.3 21.7 20.9 11.1 555,091 5,350 142,048 19,171 57,838 34,761 34,488 115,141 44,285 142.79 
Groves 28.8 7.75 46,645 6,019 14,762 1,905 8,810 906 263 1,636 225 693 1,673 
Port Arthur 70.6 21.78 191,692 8,801 128,206 5,886 32,354 5,387 12,724 8,859 9,390 28,000 8,682 

JIM HOGG 0-10 5.0 1.28 6,155 4,809 18.8 15.3 10.4 10.0 4.4 5,996 4,684 1,621 290 86 206 171 ],812 752 1.48 .2 2,748 
JIM WELLS E-9 _ 39.7 10.05 62,840 6,253 22.2 21.7 12.5 11.1 7.2 44,415 4,419 11,308 1,539 1,802 2,813 2,186 10,229 5,566 11.81 2.6 12,653 

A11ce 24.4 6.25 42,154 6,745 38,078 6,092 9,277 1,388 1,479 2,813 2,011 9,526 4,207 

JUHNSUN E-5 425 13.64 84,485 6,194 30.0 38.4 4.7 5.2 3.9 48,050 3,523 13,688 1,543 2,088 3,349 2,586 11,278 4,743 19.80 4.4 19,348 
JUNES C-5 17.5 5.76 48,772 8,467 19.9 15.0 17.3 20.5 11.5 37,500 6,510 7,064 954 1,156 1,721 1,469 12,035 3,347 9.13 3.0 19,147 
KARNES E-8 13.2 3.48 24,692 7,095 18.3 15.1 12.5 15.0 9.3 23,058 6,626 4,764 669 1,235 659 746 3,743 2,154 5.03 3.6 937 
KAUFMAN F-5 29.5 8.45 63,259 7,486 20.3 15.4 15.8 17.1 10.2 44,531 5,270 9,630 1,398 1,365 2,404 2,461 12,505 5,105 12.14 3.2 12,100 
KENDALL D-7 6.0 1.94 13,888 7,159 22.1 15.9 16.4 14.4 9.0 9,438 4,865 2,221 344 334 114 78 2,221 750 3.33 1.2 3,054 
KENEDY E-10 1.0 .22 2,044 9,291 16.1 7.6 5.3 5.8 13.0 148 673 137 .18 .4 2,887 
KENT C-4 1.0 .35 4,456 12,731 16.6 13.2 11.9 27.4 19.9 2,230 6,371 434 236 125 92 797 101 .75 .4 3,441 
KERR D-7.. 19.2 5.86 42,701 7,287 26.5 19.5 16.7 14.0 8.9 36,834 6,286 7,732 718 2,658 1 ,726 880 7,542 3,351 8.77 1.0 4,358 
KIMBLE C-6 3.2 1.14 8,156 7,154 27.8 20.3 13.8 13.1 6.0 7,660 6,719 1,419 306 156 251 161 1,037 1,555 1.79 .9 4,630 
KING C-4 .6 .19 945 4,974 29.4 17.1 9.1 4.5 0.9 392 2,063 148 215 .17 .4 2,193 
KINNEY C-8 1.8 .49 6,700 13,673 16.3 11.8 11.8 17.6 23.4 1,622 3,310 590 63 130 54 95 294 .63 .4 4,202 
KLEBERG E -9t 35.6 8.92 66,328 7,436 20.0 21.0 15.0 15.2 8.9 37,658 4,222 9,646 1,185 1,697 2,513 2,203 9,640 2,826 11.22 1.2 7,461 

Kingsville 27.6 7.26 58,262 8,025 36,722 5,058 9,411 1,185 1,697 2,513 2,203 9,130 2,623 

KNOX C-4 5.7 1.81 16,778 9,270 19.1 13.9 13.7 22.7 14.0 12,351 6,824 2,894 513 705 590 325 1,926 1,598 2.87 2.0 12,134 
LAMAR F-4 28.4 9.57 71,794 7,502 19.5 16.0 13.4 17.8 9.9 52,478 5,484 11,979 2,187 6,363 3,040 2,362 11,233 4,152 15.91 4.0 13,039 

Paris 25.2 8.78 51,084 5,818 48,471 5,521 10,593 1,934 6,294 2,862 2,362 10,945 3,625 
LAMB B-3 23.8 7.08 48,647 6,871 26.0 19.2 14.0 11.9-9.1 45,158 6,378 8,130 1,233 1,026 2,643 1,489 9,209 3,207 9.28 5.4 60,408 
LAMPASAS E-6 8.6 2.86 21,262 7,434 21.6 17.7 15.0 16.6 8.3 17,159 6,000 3,856 612 719 640 1,158 3,951 1,769 4.16 1.3 7,745 
LA SALLE D-8 4.3 1.08 10,574 9,791 15.7 11.4 8.9 18.2 15.7 5,478 5,072 1,887 158 238 324 124 1,054 827 1.57 ,4 6,810 
LAVACA F-8 18.5 5.87 29,811 5,079 22.8 14.3 11.6 10.2 4.0 25,736 4,384 7,268 706 1,393 968 971 4,508 3,010 7.71 6.4 12,257 
LEE F-7 7.3 2.33 13,995 6,006 19.8 11.6 13.0 16.8 7.3 11,630 4,991 2,943 339 355 492 585 1,803 1,282 3.20 2.6 6,019 
LEON F-6 8.2 2.60 13,249 5,096 21.7 11.6 9.9 9.9 5.0 11,439 4,400 2,855 271 607 70 96 2,101 2,622 2.72 2.4 7,176 
LIBERTY G-7 - 35.6 10.46 65,382 6,251 20.4 19.1 14.9 12.9 7.9 53,391 5,104 14,795 1,656 1,577 2,167 1,687 9,839 6,046 12.47 2.1 10,284 
LIMESTONE F-6........... 17.1 5.19 32,466 6,255 19.3 14.1 12.6 15.1 73 24,019 4,628 6,842 929 1,727 780 1,213 5,324 1,887 7.25 2.8 8,574 

LIPSCOMB C-1 2.5 .79 11,020 13,949 17.1 18.7 15.9 21.5 21.2 6,902 8,737 1,106 128 345 79 49 1,862 612 1.87 .7 10,874 
LIVE OAK E-8 6.4 1.70 13,598 7,999 18.7 12.2 14.1 19.3 13.2 9,624 5,661 2,658 214 95 57 800 1,575 1,615 2.70 1.7 6,446 
LLANO D-6 5.2 1.91 12,084 6,327 25.4 19.5 12.5 12.7 6.9 11,109 5,816 2,429 194 466 208 116 1,419 1,719 3.08 3 6,440 
LOVING A-5 .3 .11 503 4,573 35.0 14.4 8.7 12.4 7.5 57 518 .05 210 
LUBBOCK B -4t 193.2 54.97 459,835 8,365 22.6 22.9 18.0 15.6 11.5 365,928 6,657 68,100 9,665 48,558 20,747 25,840 80,369 24,714 82.22 7.9 88,942 

Lubbock 167.7 48.45 392,032 8,091 327,811 6,766 61,840 8,870 47,748 20,075 24,316 73,908 23,017 
Lubbock Metro Area 193.2 54.97 459,835 8,365 22.6 22.9 18.0 15.6 11.5 365,928 6,657 68,100 9,665 48,558 20,747 25,840 80,369 24,714 82.22 

LYNN 8-4 .... ......... _..._. 10.9 3.15 24,763 7,861 23.1 18.0 13.5 13.6 10.6 15,716 4,989 3,458 371 289 589 114 4,759 860 4.36 4.1 29,733 
MCCULLOCH D-6 _ 6.5 2.23 22,581 10,126 17.7 14.7 12.7 22.8 15.0 15,326 6,873 3,658 623 490 988 433 3,733 2,173 4.07 1.2 7,677 

McLENNAN E -6t 166.0 50.87 403,750 7,937 20.0 20.6 17.5 17.5 10.6 262,669 5,164 60,569 9,383 36,991 10,448 15,357 55,989 18,104 68.15 5.7 25,686 
Waco 114.4 35.54 281,029 7,907 217,424 6,118 47,024 7,992 36,100 9,355 14,177 47,939 13,506 
Waco Metro Area. 166.0 50.87 403,750 7,937 20.0 20.6 17.5 17.5 10.6 262,669 5,164 60,569 9,383 36,991 10,448 15,357 55,989 18,104 68.15 

McMULLEN D-8 1.1 .35 4,177 11,934 13.7 17.7 15.5 13.9 14.4 714 2,040 168 75 240 124 .41 3 2,719 
MADISON F-6 5.0 1.59 10,322 6,492 21.5 12.7 11.1 14.7 6.4 13,361 8,403 2,845 465 217 635 363 3,868 1,116 3.33 2.0 4,490 
MARION G-4 6.2 1.87 12,873 6,884 18.4 13.8 11.8 17.2 9.1 9,993 5,344 3,151 258 1,129 206 202 2,280 1,414 2.74 .5 671 
MARTIN B-5 5.1 1.45 16,678 11,502 18.2 16.8 19.6 20.6 19.2 10,239 7,061 1,326 245 188 327 142 3,418 901 2.29 1.8 15,388 
MASON D-6 2.5 .88 8,533 9,697 17.2 13.9 11.1 17.9 16.5 6,780 7,705 1,267 211 197 214 163 1,278 732 1.61 1.0 9,309 
MATAGORDA F-8 29.7 8.63 61,452 7,121 19.5 20.7 14.8 14.2 10.2 44,537 5,161 11,262 1,573 2,079 1,764 1,855 8,979 4,270 11.23 2.2 18,836 
MAVERICK C-8 16.6 3.76 20,803 5,533 21.3 12.5 13.6 11.2 5.5 23,279 6,191 5,656 955 3,307 4,272 1,157 2,347 2,325 6.88 .4 7,851 
MEDINA D-8 20.7 5.46 29,957 5,487 27.6 21 5 13.3 9.1 3.1 25,441 4,660 5,473 761 2,459 223 341 4,850 2,236 7.07 2.8 10,230 
MENARD C-6 2.0 .67 8,156 12,173 14.8 12.6 11.7 21.5 21.9 4,682 6,988 1,081 143 133 153 111 1,084 529 1.16 .7 3,737 
MIDLAND B-5 _ 85.8 24.99 255,419 10,221 13.0 21.7 19.0 22.0 18.8 135,211 5,411 30,942 9,608 9,775 11,559 7,051 28,228 11,083 36.98 .4 6,257 

Midland - 70.8 20.71 245,102 11,835 131,851 6,367 30,375 9,608 9,408 11,570 7,051 28,228 11,073 
Midland Metro Area._ 85.8 24.99 255,419 10,221 13.0 21.7 19.0 22.0 18.8 135,211 5,411 30,942 9,608 9,775 11,559 7,051 28,228 11,083 36.98 

MILAM F-6 . - 21.5 6.88 41,531 6,036 18.9 15.2 14.2 14.3 7.2 26,217 3,811 5,430 812 3,074 1,128 1,095 6,285 3,456 8.69 4.4 13,122 
MILLS D-6 2.8 1.03 10,176 9,880 18.3 11.7 12.2 20.8 13.3 5,645 5,481 1,232 265 139 247 152 1,181 475 1.96 1.7 6,721 

MITCHELL C-5...._........ 9.0 2.75 24,806 9,020 19.5 17.8 15.6 21.7 11.2 17,383 6,321 4,632 540 698 789 246 2,866 2,066 4.57 2.0 9,267 
MONTAGUE E-4 .-..... 13.1 4.65 32,633 7,018 23.0 18.0 14.8 16.8 7,4 25,974 5,586 6,053 1,005 633 1,605 1,055 5,778 3,056 7.55 1.7 7,467 
MONTGOMERY 0-7...._ 33.8 10.20 49,279 4,831 24.8 23.0 16.9 3.4 1.8 35,923 3,522 10,418 1,254 2,394 1,022 1,886 7,658 3,815 13.68 1.5 5,748 
MOORE B-2 ... 16.2 4.56 42,403 9,299 18.5 29.1 21.1 19.4 9.8 28,050 6,151 7,103 790 2,051 580 1,545 4,957 3,077 7.29 .5 10,820 
MORRIS G-4 ........ _..._._ 14.6 4.21 26,337 6,256 21.4 23.8 16.6 13.1 5.9 13,032 3,095 3,463 623 647 258 418 4,004 1,488 4.95 .8 4,004 
MOTLEY C-3 1.4 .46 6,486 14,100 13.5 10.1 6.5 34.1 22.8 4,878 10,604 1,037 149 160 63 177 758 656 1.03 .7 4,581 
NACOGDOCHES G-5 26.8 8.23 54,353 6,604 22.2 15.1 14.2 13.8 7.3 37,958 4,612 9,870 1,319 2,335 2,569 1,190 7,096 3,175 11.39 3.2 19,292 
NAVARRO F-5..._.._ 31.1 10.38 73,845 7,114 20.2 14.8 14.4 17.0 9.6 46,722 4,501 11,542 1,580 4,353 2,465 1,964 11,020 4,520 14.66 4.1 12,020 

Corsicana y» 21.4 7.22 49,926 6,915 40,873 5,661 9,763 1,523 4,1°5 2,333 1,785 10,189 3,826 
NEWTON H-6 ... 9.8 2.70 15,392 5,701 22.6 12.3 14.3 13.4 6.3 7,393 2,738 2,509 241 531 77 275 855 1,776 3.32 .6 1,889 
NOLAN C-5 _. 18.8 5.97 48,725 8,162 24.2 21.9 17.3 16.9 9.1 31,047 5,201 7,947 1,291 3,566 1,085 1,715 6,409 3,418 8.40 1.4 9,541 

NUECES E -9t 257.8 68.08 546,523 8,028 19.4 17.0 19.2 18.3 11.1 379,154 5,569 90,676 11,171 47,146 17,971 20,421 81,072 27,759 100.98 5.1 33,149 
Corpus Christi 210.8 57.66 440,448 7,639 319,507 5,541 73,399 9,499 45,394 16,381 18,000 72,264 19,984 
Corpus Christi Metro 
Area _..._. 310.2 81.14 629,729 7,761 19.3 18.3 18.6 17.5 10.5 429,342 5,291 102,372 13,020 49,623 19,036 23,237 93,056 32,994 117.91 

OCHILTREE C-1 11.5 3.43 29,376 8,564 24.6 30.3 16.1 13.0 10.2 24,224 7,062 5,175 881 1,080 930 1,194 5,810 1,918 4.82 .8 15,515 
OLDHAM A-2 1.9 .52 5,683 10,929 22.4 16.5 19.2 16.5 15.3 4,196 8,069 598 116 253 797 1,138 .99 .3 6,120 
ORANGE rI-7t 73.9 20.07 160,640 8,004 18.8 22.5 21.9 19.2 8.8 86,842 4,327 26,703 2,167 7,6% 4,361 3,698 18,282 8,768 28.40 .4 1,732 

Orange 30.6 8.38 76,135 9,085 54,327 6,483 17,563 1,229 2,221 3,782 2,560 15,884 4,106 
Beaumont -Port 
Arthur -Orange Metro 
Area 354.6 103.75 887,758 8,557 16.1 21.3 21.7 20.9 11.1 555,091 5,350 142,048 19,171 57,838 34,761 34,488 115,141 44,285 142.79 

PALO PINTO E -4t 23.8 8.00 46,749 5,844 26.6 17.8 18.1 13.2 5.0 35,965 4,496 11,031 938 1,479 1,783 772 9,068 2,642 11.43 1.2 5,897 
PANOLA H-5..._......._ 15.1 4.52 32,877 7,274 19.1 13.1 16.0 18.8 9.3 18,644 4,125 5,636 678 1,335 567 921 5,052 1,670 6.25 2.7 5,762 
PARKER E-5 24.7 7.86 55,371 7,045 23.8 19.5 16.9 14.2 6.6 35,659 4,537 8,112 1,049 2,082 764 507 9,492 3,628 12.80 3.5 19,019 
PARMER A-3 12.4 3.50 25,689 7,340 25.3 21.4 13.7 12.0 11.5 20,318 5,805 3,390 248 315 510 71 4,177 1,431 4.80 3.5 41,064 

PECOS A-6 13.6 3.72 35,340 9,500 18.3 17.7 19.6 20.3 15.7 20,161 5,420 5,061 664 1,002 792 760 3,236 2,631 5.12 .4 14,250 
POLK G-6 12.0 3.56 24,054 6,757 20.6 12.9 14.2 15.8 9.0 20,202 5,675 3,843 532 1,231 385 881 6,242 2,537 5.09 .7 2,594 
POTTER B -2t 144.8 43.01 334,832 7,785 25.5 30.9 15.3 12.1 8.0 309,285 7,191 45,922 11,974 34,832 23,313 18,954 69,084 21,931 58.97 ,4 13,199 

Amarillo4 171.6 50.86 425,984 8,376 320,285 6,297 51,268 12,205 34,578 24,072 19,718 64,664 25,261 
Amarillo Metro Area.. 195.7 57.70 458,686 7,949 23.4 30.0 16.9 13.5 8.8 341,348 5,916 55,519 13,580 35,810 25,006 20,949 71,610 26,961 81.30 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places on military posts in these counties. 
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TEXAS 

State, County, City, Metro Area Data 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City 1/1/68 I/I/68 
Metropolitan Area (000) (000) 

--Consumer Spendable 

Per 
Household 

(S) 

Income -1967 Retail Sales -1967 Passen- 
ger 

Cars 
1/1/68 
(000) 

Farm 
Popu- 
Iatlen 

1/1/68 
(000) 

Gross 
Farm 

Income 
1967 

(5000) ($000) 

% Distribution of Families 
9000 5000 8000 10000 15000 

to to to to and 
4999 7999 9999 14999 over 

-Total Retail Sales- 
Per 

Household 
(5000) (S) 

Food 
(5000) 

BY Selected Store Types 
General Home 

Drug Mdse. Apparel Furn. 
(5000) ($000) ($000) (5000) 

Auto- 
motive 
(5000) 

Service 
Station 
(5000) 

PRESIDIO B-11 3.9 1.08 11,596 10,737 16.6 14.5 16.9 19.8 16.8 7,380 6,833 2,157 443 503 427 238 2,026 573 1.84 .4 5,234 

RAINS F-4 2.0 .71 4,412 6,214 19.4 10.7 10.7 13.1 5.7 2,274 3,203 1,033 85 136 67 255 317 1.51 1.1 1,964 

RANDALL B-2 50.9 14.69 123,854 8,431 18.1 26.3 21.5 17.5 11.0 32,063 2,183 9,597 1,606 978 1,693 1,995 2,526 5,030 22.33 1.6 14,853 

REAGAN B-6 3.9 1.13 10,900 9,646 17.6 18.1 20.9 21.6 14.9 4,544 4,021 1,179 62 130 105 49 1,100 535 1.63 .2 1,754 

REAL C-7 1.2 .38 3,172 8,347 19.8 10.1 13.7 19.9 9.3 2,067 5,439 780 77 42 33 58 127 309 .78 .4 2,139 

RED RIVER G-4 11.8 3.84 26,667 6,945 19.2 13.4 11.1 14.8 7.9 17,638 4,593 4,890 823 1,715 1,084 368 2,875 1,238 5.32 2.8 7,294 

REEVES B-10 20.3 5.36 39,444 7,359 21.7 16.9 20.5 18.3 10.0 32,797 6,119 6,759 1,020 2,909 2,060 505 5,206 3,326 5.60 1.3 27,406 

REFUGIO E-8 11.6 3.24 24,995 7,715 19.0 18.1 17.0 16.2 9.4 13,647 4,212 3,995 553 274 706 439 2,606 1,653 4.15 .9 5,837 

ROBERTS C-2 1.1 .35 3,086 8,817 21.9 15.8 18.8 15.3 12.0 2,423 6,923 547 457 394 .58 .3 6,975 

ROBERTSON F-6 14.3 4.39 25,910 5,902 21.1 14.6 11.9 12.8 6.7 18,550 4,226 3,352 717 1,222 641 405 4,533 2,796 5.56 2.2 10,027 
ROCKWALL F-4 5.1 1.56 13,493 8,649 18.6 13.2 15.6 20.0 13.6 11,114 7,124 2,120 207 80 141 684 3,881 933 3.56 1.1 3,781 
RUNNELS C-5 13.3 4.23 35,710 8,442 19.4 14.2 15.8 20.7 11.9 24,783 5,859 5,320 760 1,065 1,260 1,006 6,207 2,423 6.75 2.9 16,252 

RUSK G-5 33.0 10.29 79,108 7,688 19.7 15.1 16.8 18.7 9.6 42,714 4,151 9,804 1,293 2,730 2,202 1,842 12,487 3,617 16.46 2.8 7,156 

SABINE H-6 5.8 1.75 11,536 6,592 20.9 11.8 12.1 15.1 6.8 7,438 4,250 2,417 323 442 143 270 2,007 362 2.30 .7 3,795 
SAN AUGUSTINE H-6 6.3 1.81 10,256 5,666 21.5 11.1 10.2 13.3 5.8 7,920 4,376 2,197 359 589 210 289 1,967 760 2.44 1.2 3,055 
SAN JACINTO G-6 4.7 1.39 7,660 5,511 18.4 10.6 9.2 13.4 7.4 3,406 2,450 1,282 125 289 572 408 1.53 1.1 2,582 

SAN PATRICIO E-9 52.4 13.06 83,206 6,371 18.9 18.8 15.7 13.6 7.7 50,188 3,843 11,696 1,849 2,477 1,065 2,816 11,984 5,235 16.93 3.6 25,662 
SAN SABA D-6 4.1 1.39 13,742 9,886 17.7 10.0 15.1 21.2 13.2 9,694 6,974 2,244 389 219 633 284 1,597 939 2.66 1.9 11,161 
SCHLEICHER C-6 2.8 .86 6,881 8,001 24.1 20.4 16.7 15.6 10.3 3,044 3,540 660 111 120 185 61 838 504 1.14 .6 5,322 
SCURRY C-4 18.5 5.41 56,074 10,365 18.1 21.5 18.5 21.3 13.6 31,193 5,766 7,543 769 1,824 1,535 665 7,319 3,373 7.95 2.2 10,593 
SHACKELFORD D-4 2.6 .93 12,563 13,509 14.7 11.5 13.5 26.4 24.0 5,159 5,547 1,410 70 150 264 241 1,669 554 1.89 .5 4,737 
SHELBY H-5 18.5 5.81 33,404 5,749 22.3 12.5 13.4 13.1 5.6 30,502 5,250 7,110 814 1,453 660 528 8,634 1,926 7.27 3.5 14,180 

SHERMAN B-1 ........ _. 2.6 .81 8,526 10,526 16.1 17.5 19.9 19.8 18.3 7,183 8,868 1,068 173 92 134 833 590 1.68 .7 14,644 
SMITH G-5 96.7 29.48 226,181 7,672 21.1 21.2 16.0 15.1 10.6 153,203 5,197 38,633 6,055 19,283 12,347 7,219 28,880 12,889 42.60 3.2 12,647 

Tyler 59.5 18.90 167,076 8,840 136,430 7,219 33,544 5,583 18,516 12,103 6,760 27,681 10,732 
Tyler Metro Area 96.7 29.48 226,181 7,672 21.1 21.2 16.0 15.1 10.6 153,203 5,197 38,633 6,055 19,283 12,347 7,219 28,880 12,889 42.60 

SOMERVELL E-5 2.6 .93 5,189 5,580 24.1 13.2 13.6 9.0 6.0 2,627 2,825 941 207 118 118 764 264 1.16 .5 1,127 
STARR D-10 19.8 4.27 13,872 3,249 17.4 12.5 7.4 4.7 1.5 11,523 2,699 3,356 380 1,670 458 370 1,593 1,154 4.40 1.9 5,362 
STEPHENS D-5 7.1 2.52 25,434 10,093 20.4 16.6 18.8 17.5 15.1 17,375 6,895 3,901 646 1,541 1,027 521 4,071 1,625 4.13 .9 5,513 
STERLING C-5 1.2 .37 5,589 15,105 21.3 15.0 17.8 14.6 17.1 2,226 6,016 119 146 77 1,137 .48 .3 2,275 
STONEWALL C-4 2.1 .68 8,738 12,850 17.8 13.0 13.6 19.8 23.4 4,577 6,731 826 210 210 81 1,060 639 1.25 .9 4,723 
SUTTON C-7 3.7 1.11 11,390 10,261 19.9 14.4 17.3 17.4 15.6 6,905 6,221 1,157 78 163 181 119 869 1,364 1.33 .4 6,526 
SWISHER B-3 12.2 3.59 30,599 8,523 22.9 19.9 14.4 13.7 13.7 29,658 8,261 4,922 968 591 1,025 565 5,354 2,248 5.16 3.5 33,615 
TARRANT E -4t 637.2 195.93 1,778,725 9,078 17.3 18.0 20.8 22.3 14.0 1,184,462 6,045 265,978 40,076 205,481 43,654 41,693 256,316 85,363 314.69 3.2 20,909 

Arlington 68.2 18.93 135,068 7,135 111,301 5,880 28,909 4,350 6,619 3,152 5,012 35,558 8,641 
Fcrt Worth 403.2 129.28 1,215,481 9,402 855,083 6,614 167,538 26,780 165,480 34,113 31,368 190,617 55,517 
Fort Worth Metro 
Area 679.7 209.57 1,863,210 8,891 18.0 20.5 19.7 21.2 13.3 1,232,512 5,881 279,666 41,619 207,569 47,003 44,279 267,594 90,106 334.49 
Haltom City 33.7 9.89 69,018 6,979 39,963 4,041 15,433 2,219 3,978 929 1,102 7,635 3,325 

TAYLOR C -5t 125.7 36.46 260,259 7,138 25.6 27.6 16.0 12.0 6.9 198,515 5,445 37,005 5,996 26,035 14,260 14,114 44,998 20,010 48.78 2.2 9,911 
Abilenes 114.5 32.85 236,430 7,197 180,652 5,499 34,232 5,786 25,813 13,982 13,405 40,803 16,078 
Abilene Metro Area 143.2 42.22 309,031 7,320 24.8 26.3 16.1 13.1 7.5 236,015 5,590 44,069 6,950 27,191 15,981 15,583 57,033 23,357 57.91 

TERRELL B-7 1.9 .56 7,860 14,036 12.6 12.0 11.9 20.4 28.4 3,895 6,955 1,015 138 442 930 694 .82 .3 2,745 
TERRY B-4 19.0 5.42 45,437 8,383 24.3 21.8 15.1 12.5 11.7 39,413 7,272 7,169 1,032 2,218 1,463 899 7,482 2,827 6.67 2.9 41,973 
THROCKMORTON D-4.._ 1.3 .45 7,554 16,787 11.5 9.5 13.8 27.3 31.0 3,304 7,342 611 157 111 88 234 354 538 1.14 .7 6,002 
TITUS G-4 16.7 5.45 37,969 6,967 21.0 16.2 17.7 16.7 7.1 28,454 5,221 6,815 752 1,460 1,475 1,523 6,165 3,200 7.83 1.6 2,807 
TOM GREEN C -6t 71.5 21.78 178,262 8,185 23.1 21.5 16.1 15.4 10.7 127,088 5,835 26,438 4,037 16,522 7,018 5,383 27,583 9,981 33.14 2.2 19,138 

San Angelo 65.0 19.92 166,116 8,339 121,268 6,088 23,713 3,879 16,451 7,018 5,383 26,702 10,082 
San Angelo Metro 
Area 71.5 21.78 178,262 8,185 23.1 21.5 16.1 15.4 10.7 127,088 5,835 26,438 4,037 16,522 7,018 5,383 27,583 9,981 33.14 

TRAVIS E -7t 252.9 72.20 588,854 8,156 21.3 22.1 17.3 15.6 11.8 389,359 5,393 78,820 11,859 54,451 26,092 23,067 75,365 30,523 106.17 3.7 12,757 
Austin 227.2 64.52 532,568 8,254 364,946 5,656 77,875 11,588 41,050 24,982 23,067 74,749 29,785 
Austin Metro Area 252.9 72.20 588,854 8,156 21.3 22.1 17.3 15.6 11.8 389,359 5,393 78,820 11,859 54,451 26,092 23,067 75,365 30,523 106.17 

TRINITY G-6 5.3 1.76 12,585 7,151 20.3 9.8 10.9 18.7 8.6 14,124 8,025 2,427 324 556 300 104 4,239 1,291 2.93 1.2 2,214 
TYLER H-6 10.1 3.05 17,085 5,602 21.6 14 9 12.6 11.9 6.6 13,377 4,386 3,836 275 572 528 214 2,893 1,907 4.16 .9 3,043 
UPSHUR G-4 19.6 5.92 44,535 7,523 19.6 14.5 16.9 17.7 10.4 17,658 2,983 5,503 473 1,104 725 464 2,932 2,365 7,82 1.9 4,821 
UPTON B-6 6.7 1.94 15,236 7,854 24.7 28.2 19.7 15.3 5.7 6,033 3,110 2,270 151 242 278 265 763 1,008 2.16 .2 1,084 
UVALDE C-7 17.9 4.99 35,146 7,043 21.3 15.9 16.0 14.9 9.1 32,429 6,499 6,742 1,324 3,046 1,558 1,015 6,448 3,509 6.24 1.3 11,958 

VAL VERDE B -7t 30.9 7.83 53,039 6,774 25.9 15.5 15.8 11.8 7.6 29,498 3,767 7,374 914 2,838 2,577 1,387 6,051 2,548 11.35 .6 6,676 
Del Rio 20.6 5.33 34,214 6,419 29,048 5,450 914 1,387 6,051 

VAN ZANDT F-5 17.2 5.88 35,591 6,053 22.8 16.7 14.4 13.3 5.6 24,985 4,249 6,685 787 1,115 889 623 6,843 2,505 9.56 3.6 9,382 
VICTORIA F-8 58.0 16.16 105,961 6,557 20.4 21.5 19.7 14.1 6.4 96,891 5,996 23,827 2,940 9,936 5,156 5,413 18,599 7,748 23.03 2.8 10,888 

Victoria 41.2 11.73 89,685 7,646 93,250 7,950 22,480 2,695 9,738 5,156 5,368 17,241 7,140 
WALKER G-6 23.0 5.42 39,921 7,365 19.0 12.5 13.3 14.1 11.2 22,405 4,134 6,558 810 984 1,706 1,166 4,738 2,589 6.11 1.2 4,223 
WALLER F-7 12.6 3.27 21,046 6,436 21.5 17.3 13.2 11.8 7.4 17,798 5,443 3,179 352 1,303 333 260 4,917 1,677 4.68 1.7 9,576 
WARD A-6 16.3 4.59 38,303 8,345 18.6 27.9 20.6 17.7 7.6 23,372 5,092 6,272 576 983 926 1,221 5,437 3,728 6.71 .1 1,523 
WASHINGTON F-7 18.7 5.96 33,849 5,679 21.8 12.3 13.9 12.4 6.0 25,683 4,309 6,748 865 984 1,421 881 2,600 1,755 7.40 4.5 10,905 
WEBB D -9t 72.3 16.82 103,354 6,145 22.5 16.1 12.8 11.3 6.9 98,989 5,885 17,982 4,089 14,336 26,828 4,011 11,257 6,479 24.35 .5 11,147 

Laredo 68.4 15.97 94,258 5,902 97,362 6,097 17,788 3,825 14,090 26,828 4,011 9,706 6,297 
Laredo Metro Area_ 72.3 16.82 103,354 6,145 22.5 16.1 12.8 11.3 6.9 98,989 5,885 17,982 4,089 14,336 26,828 4,011 11,257 6,479 24.35 

WHARTON F-8 40.3 11.39 78,928 6,930 19.1 15.9 16.1 15.5 9.1 71,024 6,236 14,888 1,526 2,842 2,958 3,493 13,820 7,344 14.71 6.0 32,423 
WHEELER C-2 5.7 1.94 18,581 9,578 17.7 17.5 17.4 20.2 13.9 13,208 6,808 3,150 465 495 424 140 2,534 2,181 3.98 1.4 7,285 
WICHITA D -3t 143.5 42.03 331,336 7,883 25.2 28.5 15.7 12.6 7.8 207,954 4,948 39,311 7,511 22,655 15,319 10,310 55,589 17,440 59.35 1.1 6,470 

Wichita Falls' 115.0 33.19 288,182 8,683 179,030 5,394 32,791 6,710 22,076 14,180 8,713 45,801 14,097 
Wichita Falls Metro 
Area 149.6 43.97 345,266 7,852 25.2 29.6 15.3 12.1 7.4 214,353 4,875 40,949 7,743 22,752 15,513 10,401 56,759 18,455 62.33 

WILBARGER D-3 15.9 5.16 43,060 8,345 23.2 20.3 16.6 16.2 9.4 30,599 5,930 7,192 1,019 2,159 1,755 1,478 6,860 3,668 8.32 2.0 12,549 
WILLACY E-10 19.4 4.42 32,768 7,414 19.3 14.6 11.8 13.3 11.7 16,984 3,843 5,301 387 689 666 600 3,143 1,420 5.15 2.8 29,601 
WILLIAMSON E-6 32.5 10.03 67,934 6,773 22.3 15.6 14.1 14.6 7.8 46,984 4,684 I0,580 1,431 2,292 1,699 1,153 11,026 4,859 16.39 7.3 25,368 
WILSON E8 11.6 3.15 19,119 6,070 25.3 15.9 12.9 11.5 4.8 12,628 4,009 3,331 333 502 218 91 2,888 1,435 4.58 3.0 9,918 
WINKLER A-5 16.6 4.75 37,185 7,828 19.8 34.3 20.8 14.5 5.4 18,603 3,916 5,288 658 1,329 722 1,669 4,520 2,031 5.85 537 

WISE E-4 18.3 5.94 37,339 6,286 25.6 20.5 16.0 12.4 5.8 23,782 4,004 5,205 681 572 986 504 4,887 2,945 7.83 2.9 11,483 
WOOD G-4 14.9 4.92 39,913 8,112 18.0 16.2 14.0 18.0 11.0 30,249 6,148 7,649 918 1,111 1,086 1,055 7,292 3,102 8.30 2.2 6,042 
YOAKUM A-4 9.9 2.80 23,145 8,266 18.2 18.2 26.9 20.5 10.3 11,805 4,216 2,813 398 424 717 123 1,368 1,805 3.64 1.2 10,445 
YOUNG D4 18.4 6.20 42,717 6,890 27.2 18.7 19.6 15.5 6.3 26,550 4,282 6,944 956 1,234 1,474 1,249 5,740 2,728 8.30 1.3 5,415 
ZAPATA D-10 4.3 1.04 4,479 4,307 19.9 10.9 11.0 9.9 3.7 2,023 1,945 703 66 69 485 1.04 .2 2,878 
ZAVAI.A C-8 14.0 3.09 14,723 4,765 20.1 11.7 10.9 8.9 5.3 11,175 3,617 2,772 578 843 637 572 1,371 1,192 3.28 .7 15,077 

(4) Includes portion in Randall County. 
(s) Includes portion In Jones County. 
(') Includes portion In Archer County. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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TEXAS 

TEXAS 
See SRDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

All -Tex Network 
Comprised of: 

KAWA -Waco KDOX-Marshall 
KCAD-Abilene KTEO-San Angelo 
KEES-Gladewater KYAL-McKinney 

Media Code 4 245 0025 4.00 
Business office -1531 Ave. K., Plano, Tex. 75074. 

Phone 214-235-8960. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Del Morton. 
KAWA -Goodson McKee. 
KCAD-Virgil Terry. 
KEES -Bob Brown. 
KDOX-John Mitchell. 
KTEO-Bennie Bellamy. 
KYAL-Jerry Kunkle. 

2. REPRESENTATIVES 
Dallas -Morton Time Sales. Inc. 

4. AGENCY COMMISSION 
15%; no cash discount. Invoices mailed monthly. 

5. GENERAL RATE POLICY 
See individual station listing for coded regulations. 

TIME RATES 
ER Reed 10/5/66. 

6. SPOT ANNOUNCEMENTS 
KAWA 

PER W K : I ti 6 ti 12 ti 18 ti 24 ti 
1 min..._ 12.00 10.00 9.00 8.00 7.00 
30 see 9.40 8.00 7.20 6.40 5.60 

KCAD 
1 min 9.00 8.00 7.00 6.50 6.00 
30 sec 7.20 8.40 5.60 5.00 4.80 

KEES 
1 min..... 5.00 4.75 4.50 4.25 4.00 
30 see con 3.75 3.50 3.25 3.00 

KDOX 
1 min..._ 5.00 4.75 4.50 4.25 4.00 
30 sec 4.00 3.75 3.50 3.25 3.00 

KTEO 
1 min..._ 6.00 5.75 5.50 5.25 5.00 
30 sec 4.80 4.60 4.20 4.00 3.75 

KYAL 
1 min.._ 5.00 4.75 4.50 4.25 4.00 
30 sec 4.00 3.75 3.50 3.25 3.00 
Combination of 3 or more of above stations allows 
advertiser to combine total schedules for frequency 
discount: i.e. 4 spots Der week, on each station, 
qualifies for 24r rate on each station. 

7. PACKAGE PLANS 
ROUND -UP PACKAGE PLANS 

(42 times per wk) 
1 min 30 see I min 30 see 

KAWA 6.00 4.80 KDOX ..._....... 3.50 2.75 
KCAD 5.00 4.00 KTEO 4.00 3.00 
KEES 3.50 2.75 KYAL 3.50 2.75 
Identical schedules on all stations of 7 or more spots 
per week qualify for Round -Up Package Plans. 

DISCOUNTS 
13 wk -5%. 26 wk -10%. 

Big -K Stations, The 
Comprised of: 

KMHT-Marshall, Texas KLUE-Longview, Texas 
KLUE-FM-Longview, Texas 
Media Code 4 245 0050 2.00 

Plus supplementary stations on order. 
Business Office -2323 Jefferson Ave., Marshall. Tex. 

75671. Phone 214-935-7826. TWX 214-935-9331. 
I. PERSONNEL 

President -E. W. Mahone, Jr. 
Vice -President -H. A. Bridge. Jr. 
News Director -Paul Williams. 
Sales Directors: 

KMHT-Vinson L. Stevens. 
KLIJE-G. Lowell Wolfe. 

2. REPRESENTATIVES 
Jack Macla & Co., Inc. 
Southwest -Clyde Melville Company. 

4. AGENCY COMMISSION 
15%; no cash discounts. Involves mailed monthly. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b. 12b, 13b. 14b, 15a. 
Basic Rates: 20b, 21a, 22b, 23a, 24b, 25a, 26 28b, 

28c, 29a, 30. 
Contracts: 40a, 41, 45, 46, 47a, 48, 50. 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60a, 61c, 82d. 
Cancellation: 70b. 70d, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective 

Ratea received February 11, 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 

13 
26 
52 

104 
156 
260 

time..__ 
times.... 
times.._ 
times.... 
times.._ 
time..... 
times.... 

KLUE-AM and FM 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 30 see. 
56.00 35.00 22.50 11.25 6.60 4.50 
52.50 33.00 21.00 10.50 6.20 4.30 
49.00 30.75 19.60 9.80 5.90 4.10 
45.50 28.50 18.20 9.10 5.60 3.90 
42.00 26.50 16.80 8.40 5.30 3.70 
38.50 24.50 15.40 7.70 5.00 3.50 
35.00 22.50 14.00 7.00 4.70 3.25 

KMHT 
1 time 40.00 24.00 16.00 10.00 6.00 4.50 

13 times._ 38.00 22.80 15.20 9.50 5.70 4.25 
26 times 36.00 21.60 14.40 9.00 5.40 4.05 
52 times 34.00 20.40 13.60 8.50 5.10 3.90 

104 times 32.00 19.20 12.80 8.00 4.80 3.70 
156 time 30.00 18.00 12.00 7.50 4.50 3.50 
260 times 28.00 16.80 11.20 7.00 4.20 3.30 

Combination rats available on comparable schedules. 
Two stations earn 5% discount. 
Three stations earn 7-1/2% discount from regular 
Individual rates. 
Four or more stations earn 10% discount from regu- 
lar individual rates. 

North Texas Network, The 
Comprised of 

KIXZ-Amarillo KTILN-Wichita Falls 
Media Code 4 245 0075 9.00 
Mailing Address -Box 10004, Amarillo, Texas. Phone 

806-355-4477. 
Copy or transcriptions -mail to individual stations. 

I. PERSONNEL 
KIXZ-Terry McRight. 
KTRN-R. M. (Mack) Lester. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio. Inc. 

4. AGENCY COMMISSION 
15%; no cash discount. Invoices mailed monthly. 

5. GENERAL RATE POLICY 
The Network is sold only through the McGavren- 
Guild Company. The NTN discount la based on equal 
schedules on each station to run simultaneously. 
Otherwise the smallest schedule on either of the sta- 
tions is to be used as s base for NTN discount. 
All rates are for fixed position service. 10 -second 
announcements may not be combined with announce- 
ments of longer length for purposes of discount on the 
longer length announcements, however, they may 
be combined for purposes of discounts on the 10 - 
second announcements only. 30 -second announcements 
and minutes may be combined for purposes of discount 
on either service. Number of announcements indicated 
are for each station. Rates will be protected for a 
period of 6 months from any announced date of a rate 
increase. 1 order placed wtih KIXZ meets all require- 
ments. 

TIME RATES 
Rates effective June 1, 1965. 
Rates received July 9, 1965. 

7. PACKAGE PLANS 
Class AA -6:00-9:00 am and 4:00-7:00 pm. 
Class A-9:00 am -4:00 pm and Sun. 
Class B-7:00 pm -6:00 am. 

FIXED POSITION 
Class AA 

1 min - 
1 -25 26-51 1-25 

PER WK: wk wk 52 wk wk 
6 ti..._.._.._... 22.50 20.00 16.50 17.00 
12 ti .. 20.50 16.50 14.00 18.00 
18 ti 18.00 14.50 12.50 14.50 
24 ti..._.._ 16.00 13.00 11.00 12.50 

Class A 
6 ti 17.00 15.00 12.00 
12 ti...__ 18.00 12.50 10.50 
18 ti 14.50 11.00 9.50 
24 ti 12.50 10.00 8.50 
Class B-50% of Class AA. 
10 Seconds -50% of 1 -minute rate. 

13.00 
12.00 
11.00 
9.50 

30 see- 
26-51 

wk 

TIME RATES 
Eff Rec'd 7/31/67. 

TOTAL NETWORK 
13 wk 26 wk 52 wk 

Per wk (6 5 -min newscasts) 690 850 580 
EVENING NETWORK 

(6:55-7 pm or 7:55-8 pm) 
Per wk (5 5 -min newscasts) 225 200 150 () Regular Network members also carrying evening 

network. 
(t) Evening network only. 

Voice of Southwest Agriculture 
Radio Network 

Comprised of: 
KCRS-Midland KMBL-,Junction 
KGKL-clan Angelo KPET-Iamesa 
Media Code 4 245 0175 7.00 
Business Office -Box 3610, San Angelo, Tez. 76901. 

Phone 915-944-1213. 
I. PERSONNEL 

Owner & Farm and Ranch Director -Roddy Peeples. 
2. REPRESENTATIVES 

Walton Broadcasting Sales Corporation. 
4. AGENCY COMMISSION 

15/0. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: 2a, 2b, 3a, 3b, 3c, 3d, 9b, 9d, 6b, 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b, 15a, 15e. 
Basic Rates: 20a, 20b, 21d, 22b, 24b, 26, 28a. 28c, 

29a, 32b. 
Contracts: 40e, 94b, 45, 46, 97e, 49. 
Comb.: Cont. Discounts: 600, 601, 61a, 02b, 82d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Bates include production talent, time and leased 
telephone line between affiliates and are commission - 
able. No cash discount 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 ER 9/1/68 -Reed 4/1/68. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see I min 30 see 
1 x 25.00 20.00 78 x 19.00 15.20 
13 z 24.00 19.20 104 z 18.00 14.40 
26 z. 23.00 18.40 156 a 17.00 13.60 
39 z 21.50 17.20 208 z 18.50 13.20 
52 a 20.00 16.00 260 a 16.00 12.80 

52wk 8. PROGRAM TIME RATES 
15.00 12.00 10 min 5 min IO min 5 min 
12.50 10.50 1 a 97.00 32.00 78 a 35.72 24.32 
11.00 9.50 13 a 95.12 30.72 104 a..._....... 33.84 23.04 
10.00 8.50 26 e 93.24 29.44 156 e 31.98 21.76 

39 z 90.42 27.52 208 x 31.02 21.12 
52 z 37.60 25.60 260 z 30.08 20.48 
Before 6 am, less 50%. 
Spots and programs may not be combined to earn 
larger discounts. No contiguous discounts. 

11.50 
9.50 
8.50 
7.50 

Texas State Network, Inc. 
Comprised of: 

Interconnected Stations 
"KWKC-Abilene "KEEN -Littlefield 
*KWKC-FM-Abilene KETX-Livingston 

KLUE-Longview 
*KLUE-FM-Longview 
"KRBA-Lufkin 
"KBFM-FM-Lubbock 
KILL -Lubbock 

*KMHT-Marshall 
KRIS -Media 

"KNFM-FM-Midland 
KMOO-Mineola 
KORC-Mineral Wells 
K VKM-Mmehans 
KIMP-Mt. Pleasant 

*KIMP-FM-Mt. Pleasant 
"KEEE-Nacogdoches 
*KEEE-FM-Nacogdoches 
KWBC-Navasota 
KGNB-New Braunfels 

*KBZB-Odessa 
KNET -Palestine 

*KPLT-Parts 
K V W G -Pearsall 

5KIUN-Peces 
KVOP-Plainview 
EPOS -Post 
KWFR-San Angelo 

* KWFR-FM-San Angelo 
KBER-San Antonio 

tKBER-FM-San Antonio 
KIKZ-Seminole 

"KRRV-Sherman 
"KDWT-Stamford 
KSTV-Stephenville 

* KBST-Sulphur Springs 
"KXOX-Sweetwater 
"KYLE -FM -Temple 
KTER-Terrell 

*KTFS-Texarkana 
KTUE Tulia 

"KDOK-Tyl 

KOPY-Alice 
KACT-Andrews 
KRUD --Athens 
KALT -Atlanta 
KOKE-Austin 

"KRUN-Ballinger 
"KLVI-Beaumont 
KBLT-Big Lake 

"KBST-Big Spring 
KBAN-Bowie 
KSTB-Breckenridge 
K WHI-Brenham 

tKWHI-FM-Brenham 
KKUR-Brownfield 
KBWD-Brownwood 
WTAW-Bryan 

*WTAW -FM-Bryan 
KEEN -Carrizo Springs 
KGAS-Carthage 
JDET-Center 
KVMC-Colorado City 
KCOM-Comanche 

"KEYS -Corpus Christi 
"KAND-Corsicana 
KBSN-Crane 

"KDNT-Denton 
KERC-Eastland 
KFST-Fort Stockton 

*KBUY-Fort Worth 
"KFJZ/FM-Fort Worth 

KGTN-Georgetewn 
KSWA-Graham 

*KGVL-Greenville 
K WRD-Henderson 
KHBR-Hillsboro 

*KSAM-Huntsville 
"KSAM-FM-Huntsville 
" KEBE-Jacksonville 
KERB -Kermit 
KLEN-Killeen "KDOK-FM-Tyler 

"KLEN-FM-Killeen *KVOU-fivalde 
KINE-Kingsville "KBGO-Waco 

*KPET-Lamera KBEC-Waxahachie 
*KVOZ-Laredo "KBEL-Idabel, Okla. 
Media Code 4 245 0100 5.00 
Business Office: Box 1317, 4801 W. Freeway, Fort 

Worth, Tex. 76107. Phone 817-737-6631. 
I. PERSONNEL 

President -Stan Wilson. 
Manager -Gene Craft. 
Sales Manager -Ray Menefee. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL RATE POLICY 
Rates guaranteed for 6 months from date of first 
broadcast provided schedule is running and has been 
continuous at time of increase. 

9.00 
8.00 
7.50 
6.50 

Voice of Valley Agricultural 
Radio Network 

Comprised of: 
KBOR-Brownsville KURV -Edinburg 

Media Code 4 245 0200 3.00 
Business Office: Box 1109, Edinburg, Tex. 78539. 

Phone 512-383-2777. 

I. PERSONNEL 
Farm Ranch Director -Charlie Rankin. 
Sales Director -Lloyd Hawkins. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 2b, 3a, 3b, 3c, 3d, 4b, 4d, 8b, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a, 15e. 
Basic Rates: 20a, 21a. 21d, 22b, 23a, 24a, 29b, 32b. 

33a, 36, 38c. 
Contracts: 40e, 41, 94b, 45, 46. 97e, 49. 
Comb.: Cont. Discounts: 60a, 601. 61a, 82b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73o. 
Prod. Services: 80, 82. 

TIME RATES 
No. 1 ER 5/18/67-Rec'd 5/26/67. 

Mon thru Sat 5:45-7 am. 
6. SPOT ANNOUNCEMENTS 

I wk 26 wk 52 wk 
1 min 15 14 13 
30 sec 12 11 10 

8. PROGRAM TIME RATES 
Ix 28x 52x 156e 260x 

1 hr 90 85 80 75 70 
1/2 hr 54 51 48 45 42 
1/4 hr 45 42 90 38 35 
5 min. 27 26 24 23 21 

ABERNATHY 
Hale County -Map Location B-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KWGO(FM) 
Media Code 4 245 0225 0.00 
KWGN-FM, Box N, Abernathy, Tez. 79311. Phone 

806-757-2800. 
I. PERSONNEL 

Owners -Bob Stephens, Ray Stephens, John Stephens. 
General Manager -Bob Stephens. 
Chief Engineer -Buddy Frazer. 

3. FACILITIES 
ERP 57,000 w.; 99.5 me. 
Operating schedule: 

4. AGENCY COMMISSION 
15%. Payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 9b, 4d, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12h, 13b, 14b. 
Basic Rates: 20a, Sib, 23a, 24a, 250, 26. 
Contracts: 40a, 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61a, 81b, 61e, 62b 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Rates effective 

Rates received August 8. 1964. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 tí..._.........._..._-.__.. 2.75 156 tl..._...__......_..._. 2.20 
26 tl......._.........._...__.. 2.50 260 ti -._........... 2.00 
52 ti 2.40 312 ti.__._..._...+.._... 1.80 

3. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 35.00 20.00 15.00 10.00 7.00 
26 ti 30.00 18.00 14.00 9.00 6.50 
52 ti 25.00 16.00 13.00 8.00 5.50 
156 ti 20.00 14.00 12.00 7.00 5.00 
260 ti 17.50 12.00 10.00 6.00 4.50 
312 ti 15.00 10.00 9.00 5.00 4.00 

ABILENE (4AM; 1 FM) 
Taylor County -Map Location C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCAD 
1962 

R A 
Media Code 4 245 0250 8.00 
Westgate Broadcasting Co., 109 Westgate, Abilene, 

Tez. 79605. Phone 915-692-1188. 
I. PERSONNEL 

General Manager -Del Morton. 
Station Manager -Virgil Terry. 
Sales Manager -Clayton Jay. 

2. REPRESENTATIVES 
Alan Torhet Associates, Inc. 
Dallas -Morton Time Sales, Inc. 

3. FACILITIES 
500 w.: 1560 he. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 4a, 4c. 5, 6a, 7b, 8. 
Rate Protection: 10e, 11e, 12e, 13e. 14e, 15e. 
Basic Rates: 20b, 21d, 22b, 23a, 24c, 25e, 28b, 28c. 
Contracts: 40a, 41, 42b, 45, 46. 51a. 
Comb.: Cont. Discounts: 60e, 62d. 
Cancellation: 70d, 71a, 72, 73a. 
Prod. Services: 81, 82. 
Member: All -Tex Network. 

TIME RATES 
Eff Recd 8/3/67. 

AA -Mon thru Fri 7-10 am & 3-7 pm. 
A -Mon thru Fri 6-7 am, 10 am -3 pm & after 7 
pm; Sat & Sun all day. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WK: 1 ti 6 ti 12 ti 18 ti 24 01 
1 wk 9.00 8.00 7.00 6.50 6.00 
13 wk 8.50 7.50 6.00 5.50 5.00 
52 wk. 8.00 7.00 5.75 5.25 __ 

CLASS A 
1 wk 8.50 7.50 6.50 6.00 5.50 
13 wk 
52 wk 

7.50 8.50 5.00 4.50 4.25 

20/30 sec: 80% of 1 -min. 10 see: 50% of 1 -min. 
_ 

10. SPECIAL FEATURES 
5 -minute News: 1-1/2x 1 -min. 

(Abilene continued on next page) 

Like a library of 
market -media information 

SERVICE -ADS in 
Standard Rate 
& Data Service 
... give you data you want 

when you want it 1 

EVERY MONTH, media of all kinds add 
to your library of market and media in- 
formation by furnishing you with additional 
data in their Service -Ads, which are de- 
signed to aid you in evaluating and 
selecting media. 

The media represented by Service -Ads 
in Standard Rate realize your need for 
usable information, for factual working 
tools that enable you to select media 
more profitably for your client. They 
place this information in your hands at 
the time you need it most, when you 
are making buying decisions. 

Read, and use, the Service -Ads in Standard 
Rate to help you in your selection of mar- 
kets and media. You'll find they save you 
time and work, because they work for you. 

GO2D-1/4 
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Abilene -Continued 
KFMN (FM) 

1961 

©OFMQ 
Media Code 4 245 0275 5.00 
Fine Music Enterprises, Inc., 102 Pine SL. Abilene, 

Tex. 79601. Phone 915-677-3632. 
I. PERSONNEL 

General Manager -Lowell G. Perry. 
Station Manager -David L. Boyll. 
Program Director -Tom F. Casey. 

3. FACILITIES 
ERP 3,000 w.: 99.3 mc. Stereo. 
Operating schedule: 18 hours daily. CST. 
Antenna ht.: 135 ft. above avenge terrain. 

4. AGENCY COMMISSION 
16/0 Um only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 28a. 
Contracts: 40e. 
Comb.: Cont. Discounts: 60a. 
Rate Protection: 6 months. 
Frequencies based on 12 -month period. 
Affiliated with American FM Network. 

TIME RATES 
No. 2 Eft 1/1/68- Rec'd 2/26/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 59x 53x 104x 260x 3I2x 

1 min 6.00 5.40 5.10 4.80 4.50 4.20 3.90 3.60 
20 sec 4.00 3.60 3.40 3.20 3.00 2.80 2.60 2.40 

8. PROGRAM TIME RATES 
I ti 13 ti 26 ti 39 ti 52 ti 

1 hr.._...._...._.._ 32.00 28.80 27.20 25.60 24.00 
1/2 hr 20.00 18.00 17.00 16.00 15.00 
1/4 hr......-_..._.-.._ 14.00 12.80 12.30 11.20 10.50 
b min. _ 8.00 7.00 6.80 6.40 6.00 

KNIT 
1957 

oausermer to me NAB Radio Code 
Mesta Uose 4 245 0300 1.00 
hey City Broadcasters, Inc.. Box 383, Abilene, Tex. 

79604 
Mtuatos & offices: Penthouse. Windsor Hotel. Phone 

915-677-1404. 
I. PERSONNEL 

President -Frank Junell. 
Vice-Pres. & Gen'l Mgr. -Robert C. (Bob) Sewell. 
Sates Manager -Tom Hughes. 

2. REPRESENTATIVES 
Jack Mamie & Company. Inc. 
Southwest -Riley Representatives. 

3. FACILITIES 
500 w. days 1280 kc. Non -directional. 
Operating schedule: 5:30 em -local ¡unse. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB liadlo Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a. 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 13b. 14b. 15b. 
Basic hates: 20e, 21a, 21b, 22a, 22b, 23a, 24b, 24c, 

25a, 26, 27. 28a, 29a, 30. 
Contracts: 40e. 41, 42b, 445, 45. 96, 47a, 48, 49, 50, 

51e. 
Comb.; Cont. Discounts: 00b. 60g, 601. 61e, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with MBS Radio Network. 
Duplicate achedulee on KBYG, Big Spring earn 10% 
discount on each station from the applicable rate. 

TIME RATES 
ER 9/1/66 -Reed 8/15/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

Open - .__.._ __....__.._.._.._ . 8.00 6.80 4.00 - 
DISCOUNTS 

26x- 5% 156,-20% 365x-40% 
62,-10% 260x-30% 520x-45% 

104x-15% 312x-35% 624z-50% 
7. PACKAGE PLANS 

DRIVE TIME 
(Mon thru Sat 6-9 am, noon -1 pm & 4-7 pm.) 

PER W K : I ti 156 ti 312 to 500 ti 
1 min. ......... 10.00 9.00 8.00 7.00 
30 sec..._ __.. . 8.00 7.20 6.40 5.60 
10 sec-. - 5.00 4.50 4.00 3.50 

(All other times) 
1 8.00 7.00 6.00 5.00 
30 sec..._....__._..-....,._. . 6.40 5.60 4.80 4.00 
10 sec 4.00 3.50 3.00 2.50 

ROS WEEKLY PACKAGE PLANS -1/3 IN DRIVE 
IO wk 20 wk 30 wk 

1 mim..._..-_....._..._.....__..._ _. _......,. 7.50 6.50 5.50 
30 sec...._.._._._.._....-.._._ __..._._.. 6.00 5.20 4.40 
10 sec ............... 3.75 3.25 2.75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x _. 60 36 24 18 15 
DISCOUNTS 

13x- 5% 52x-15% 156z-25% 
26x-10% 104z-20% 260x-30% 

KRBC 
1936 

The Eastman Station 

CD R AIB 
Subscriber to the NAB Radio Code 

Media Code 4 245 0325 8.00 
Radio Abilene Inc., Bon 178, 4510 S. 14th St., 

Abilene. Tez. 79604. Phone 915-692-4242. TWX 
915-493-9210. 

I. PERSONNEL 
Pres .F Gen'l Mgr. -1111l Fox. 
Sales Manager -John Taylor. 
Program Director -Kirk Woodward. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

S. FACILITIES 
5,000 w. dare. 1,010 w. nights; 1470 ke. 

Directional -night only. 
Operating schedule: 24 hours daily except Mon. CST. 

4. AGENCY COMMISSION 
15/0: rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4b, 9d, 5, 6a, 8. 
Rate Protection: lOb, llb, 12b, 13b, 146. 
Basic Rates: 20a, 22a, 22b, 23a, 29a, 25a, 26, 28b, 

29a. 
Contracts: 40a, 42b, 45. 46, 47a. 
Comb.; Cont. Discounts: 60k. 
Cancellation: 71e, 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
ER 3/1/67-Rec'd 2/27/67. 

6. SPOT ANNOUNCEMENTS 
(Mon thru Sat 6-9 em & 4-7 pm) 

PER WK: I min 30/20 10 see 
6 ti or leas.._..-._.._.._....._ 14.00 11.20 7.00 
12 ti 12.00 9.60 6.00 

-(All other times) 
6 ti or less ..... 13.00 10.40 8.50 
12 ti 11.00 8.80 5.50 

DISCOUNTS 
28 came wk 4% 52 consee wk.._.._._._ 8% 
Not applicable to Family & Personality Plana. 
Minimum wkly ached of 6 1 -min spots 6am-12mid 
Mon -Sun necessary to maintain consec wk advertising. 

7. PACKAGE PLANS 
FAMILY PLAN 

6 spots from 6-9 am Mon thru Sat. 
6 spots from 4-7 pm Mon thru Sat. 
4 spots from 7-9 pm Tues thru Fri. 
4 spots from 9 am -4 pm Sat. 
4 spots from noon -7 pm Sun. 
24 1 -min spots per wk, ea....__........... ..... 9 

PERSONALITY PLAN 
MON THRU SAT: 

spots from 6-9 am. 6 spots from 6-9 pm. 
spots from 9 am -noon. 6 spots from 9 pm -mid - 
spots from noon -3 pm. night. 
spots from 3-6 pm. 

UN: 
spots from midnight -7 pm. 

2 1 -min spots per wk, ea 7 
0/20 sec: 80% of 1 -min. 10 sec: 50% of 1 -min 

8. PROGRAM TIME RATES 
minutes -1-1/2x applicable 1 -min rate. 

KWKC 
1948 

Media Code 4 245 0350 6.00 
Steve Goes Enterprises, Inc., Box 2201. 25th & 

Butternut Sts., Abilene. Tex. 79604. Phone 915- 
673-2545. 

I. PERSONNEL 
Vice-Pres. & Oen'l Mgr. -Jim Batson. 
Program Director -Dave Boyll. 
Commercial Manager-Balph Fry. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1340 ke. Non -direc- 
tional. 
Operating schedule: 5:30 am -12:30 pm daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See Boded regulations 
Contracts: 40a. 
Member: Texas State Network. Inc. 

TIME RATES 
ER 9/1/67-Rec'd 7/26/67. 

7. PACKAGE PLANS 

(Drive 
Time -Mon thru 8 ti 16 

8 
20 

amt) 
tl PER 

1 min.._... ...._... 12.00 9.50 18.50 
30 sec or less..._..... _. ..... _... 10.00 8.50 7.50 

(All other times) 
1 min-....._ _.._..__.._. 9.00 7.50 6.75 
30 sec or lees _.. 8.00 6.75 6.00 
10 sec ID's: 50% of 1 -min. 

DISCOUNTS 
13 wke-5% 26 wks-8% 52 wks-10% 

ALAMO HEIGHTS 

24 ti 
7.50 
6.75 

6. SPOT ANNOUNCEMENTS 
I min 30 sec I min SO see 

1 z 9.14 6.21 156 x 7.30 4.54 
26 x..-..__...._.. 8.80 5.98 260 x 6.90 4.14 
52 L.._._._._... 8.40 5.64 312 I.._..._ 6.50 3.74 
130 x 7.70 4.95 520 i 6.10 3.45 

7. PACKAGE PLANS 
14 ti 21 ti 35 ti 49 ti 63 ti 

1 min 71.65 103.84 173.07 207.92 246.33 
8. PROGRAM TIME RATES 

5 min I/4 hr 1/2 hr Ihr 
1 x._.._. _......._...._ 14.66 29.32 52.79 87.98 
26 x. _.._..... 13.86 27.89 50.08 83.61 
52 x _._...._.._... 13.23 25.82 47.38 78.60 
130 z ._.._.._....____. 11.98 23.46 42.63 70.38 
156 z 11.44 21.85 39.21 65.38 
260 z _.- .................... 10.81 20.30 37.95 61.58 
312 z._.._......_.._- 10.24 18.52 34.42 57.16 
520 z 9.72 17.60 31.68 56.39 

ALPINE 
Brewster County --Map Location C-12 

See SRDS consumer market map and data at begin- 
ning of the State. 

KVLF 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 245 0400 9.09 
Big Bend Broadcasters. Inc., Box 779, Alpine, Tex. 

79830. Phone 915-837-2144. 
STATION'S PROGRAMMING DESCRIPTION 

KVLF: Programmed for general Interest. 
News 7-8:30 am, national state, farm, sports, local. 
8:30 em -noon, middle-of-the-road music, with 5 min 
news every half hour. Noon -1 pm news block. 1-6 pm 
middle-of-the-road music with 5 min news each half 
hour. 6-7 pm newsblock. 7-9 pm ahowtunes, semi- 
classical music. 9-10 pen SparWh. Sat night 6-10 
pen teenage personalities, talk and music format. 
Contact Representative for further details. Recd 
7/17/67. 

I. PERSONNEL 
President -Gene Hendry:. 

2. REPRESENTATIVES 
New York -Charles Bernard Company. 
Southwest -Clyde Melville Company. 

3. FACILITIES 
1.006 w.: 1240 kc. Non -directional. 
Operating schedule: 7:00 am -10:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only: invoices mailed on lao 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4c, 5, 6a, 7e. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22e, 22b, 23e, 24a. 24b, 25e. 26. 28b. 

29e. 
Contracta: 40a, 45, 48, 48. 
Comb.: Cont. Discounts: 60b, Ela, 61b, 02b, 62e. 
Cancellation: 71a, 73a. 
Member: Country Music Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 1. 1962. 
Ratee received October 81, 1962. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE 

1 ti.._...._._.. _ 2.94 52 ti .._......_..._ 2.00 
13 ti.-_._...._._ 2.85 104 ti...__..._-- 1.88 
26 tt.._.__..._ 2.12 312 ti_._... 1.78 

8. PROGRAM TIME RATES 
1/4 hr 5 min 1/4 hr 5 min 

1 ti...._ 11.77 3.53 52 ti 8.24 2.70 
13 ti 10.59 3.29 104 U..._. 7.08 2.65 
28 U..._ 9.41 2.94 312 U .............. 5.88 2.25 

AMARILLO (6 AM; 2 FM) 
6.00 Potter County -Map Location B-2 
5.50 See SRDS consumer market map and data at begin- 

ning o' the State. 

Bezar County -Map Location D-7 
See SRDS consumer market map and data at begin- 
ning of the State. 

See San Antonio 
(including Alamo Heights; Terrell Hills) 

ALICE 
Jim Wells County -Map Location E-9 

See SUDS consumer market map and data at begin- 
ning of the State. 

KOPY 
1947 

®D 
Media Code 4 245 0375 3.00 
Norman Building Corp., Box 731, Alice, Tex. 78332. 

Phone 512-664-4323. 
I. PERSONNEL 

Pres. & Oen'l Mgr. -Charles E. Moore. 
Commercial Manager -Joe Brlghtwell. 

2. REPRESENTATIVES 
Vic Piano Associates. Inc. 
Dallas -Riley Representatives. 

3. FACILITIES 
1,000 w.; 1070 kc. Directional -night. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/a time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 4e. 5. 6a. 
Basic Rates: 23a. 24b, 28a. 
Contracts: 40e. 46. 
Cancellation: 71a. 73a. 
Member: Texas State Network, Inc. 

TIME RATES 
ER 3/1/66 -Reed 8/9/66. 

KDJW 
1947 

Media Code 4 245 0415 7.00 
A John Walton Station, Box 5844, 5200 Amarillo 

Blvd., E., Amarillo, Tez. 79107. Phone 806-372- 
6543. 

I. PERSONNEL 
General Manager -Clarence V. Davis. 
Sales Manager -Howard Roberson. 
Chief Engineer -Kenneth Hightower. 

2. REPRESENTATIVES 
Alan Torbet Associates. lase. 

3. FACILITIES 
5.000 w. days. 500 w. nights; 1010 ke. Directional. 
Operating schedule: 24 hours daily. CST. 
Partial simulcast operation. Simulcast I hour per 
day. For non -simulcast facilities see KDJW-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 3b, 4e, 5. 6s, 8. 
Rate Protection: 10b, 11h, 12h, 13b, 14h. 
Basic Rates: 20a, 22a, 22b, 23e, 24b, 25a, 28a. 29e. 
Contracts: 40a, 45, 46. 
Comb.: Cont. Discounts: 60b, 61a. 
Cancellation: 70a. 70c, 71a, 73a. 
Affiliated with American Information Network. 

TIME RATES 
Elf 12/1/67-Rec'd 12/12/67. 

AA -8-9 am & 4-7 pm. 
A -All other times. 

B. SPOT ANNOUNCEMENTS 
1- MINUTE 

PER WK: 1 t 10 ti 15 ti 20t1 
AA 10.00 9.00 8.00 7.00 
A 5.60 5.40 5.20 5.00 
20/30 see: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 

25 t1 30 ti 
6.00 5.00 
4.80 4.60 

TEXAS 

DISCOUNTS 
26 wk within 1 yr-4% 52 cons wk -8% 

8. PROGRAM TIME RATES 
Ix 26x 52x 

I hr 85 75 70 
1/2 hr..._ 50 45 42 
1/4 hr 30 28 26 
5 min -1-1/25 applicable 1 -min. 

10. SPECIAL FEATURES 
PAUL HARVEY NEWS -MON THRU FRI 

(Two per day) 
7:55 -1 -min before & 1 -min after, 6.00 

1 record away, 4.00. 
IS wk 26 wk 52 wk 

Noon (open & close, 3 1 -min 
inside) 35.00 32.50 30.00 

K D J W -FM 
1964 

Media Code 4 245 0420 7.00 
A John B. Walton, Jr., Box 5844, 5200 Amarillo 

Blvd., E., Amarillo, Tex. 79107. Phone 806-372- 
6543. 

I. PERSONNEL 
General Manager -Clarence V. Davis. 
Chief Engineer -Kenneth Hightower. 
Sales Manager -Howard Roberson. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
ERP 10,500 w.; 94.1 mc. Stereo. 
Operating schedule: 7 am -midnight. CST. 
Antenna ht.: 640 ft. above average terrain. 
Partial simulcast operation. Operated separately 17 

hours per day. For simulcast facilities see KDIW. 
4. AGENCY COMMISSION 

15/0. 
5. GENERAL ADVERTISING See coded regulations 

See KDJW listing for coded regulations. 
Affiliated with American Information Network. 
In combination with KDJW. See that listing for rates. 

TIME RATES 
Eft 12/1/67 -Reed 5/24/68. 

AA -6-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 t IO ti 15 ti 20 tI 25 ti 3001 
AA 5.00 4.50 4.00 3.50 3.00 2.50 
A __..._ 2.80 2.70 2.60 2.50 2.40 2.30 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -4% 52 wk -8% 

8. PROGRAM TIME RATES 
Ix 26x 52x 

1 hr _.-.---._._-._._..._.-_.-._..-... 45 35 30 
1/2 hr _......... 25 20 15 
1/4 hr __ 20 15 10 
5 min: 1-1/2x 1 -min. 

10. SPECIAL FEATURES 
Paul Harvey -5 days per wk at 7:55 am, 6 days per 
wk at noon. per program 15.00. 

(0) Includes open & close and 3 1 -min inside spots. 

KGNC 
1922 

NBC Radio Network 

\ 
AVERY-KNODEL, INC. 

Subscriber to the NAB Radio Code 
Media Code 4 245 0425 6.00 
Stauffer l'ublications, Inc., Boz 751, 2000 N. Polk 

St., Amarillo. Tez. 79105. Phone 806-383-3321. 
TWX 910-898-4146. 
STATION'S PROGRAMMING DESCRIPTION 

KGNC: Programmed for adults and general interest. 
FARM: 5:30-7:10 am & noon -1 pm, 2 men, inter- 
views, market reports, news, weather. Entertain- 
ment 7:10 am -noon, employing air personality, 
comedy, middle-of-the-road music, news and weather 
locally, network news on hour. TALK: controversy 
1-2 pm. Entertainment 2-6 Dm, employing air per- 
sonality, comedy, middle-of-the-road trend music, 
network news on hour, local news, weather capsules. 
6-7 pm news, weather, public affairs, business and 
national news. 7-9 pm entertainment, current hits 
music. 10 pm -12M entertainment, showtunes, semi - 
classics, film music. 12M-5 am middle-of-the-road 
music. 10 men news department, 3 mobile units. 
SPORTS: high school and college football, basket- 
ball. pro golf tournaments. Weekends primarily net- 
work service and religious broadcasts. Contact Rep- 
resentative for further details. Reed 11/13/67. 

I. PERSONNEL 
General Manager -Bob Watson. 
Radio Station Manager -Cliff Craig. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 
Mountain States -Bob Rix Co Inc. 

3. FACILITIES 
10,000 w.; 710 hr. Directional -separate pattern' 
day and night. 
Operating schedule: 24 houes daily except Mon. CST. 

(This listing continued en next page) 
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COVERAGE/AUDIENCE 

DOMINANCE 

IN AMARILLO 

Audience Leadership 
KGNC is the most powerful, most 
listened -to station in the Amarillo 
market. 

Homes Reached Code 

1230%-i- L20-30% I 15-20% 

KGNC out -delivers station 2 in 
the Total Coverage Area .. . 

KGNC #2 % More 
Homes 60,400 42,600 41 
Men 54,000 31,000 74 
Women 57,200 34,600 65 

In the Retail Trade Area, exclud- 
ing the Metro, KGNC delivers as 
many Homes, Men and Women as 
the next 3 stations combined .. 

Homes Men Women 
KGNC 38,400 33,500 35,600 
Sto. 2 21,600 13,500 16,700 
Sta. 3 7,600 4,800 5,800 
Sta. 4 10,800 9,900 8,300 
Cire. Pulse '60 -interviews conducted in '67. 

KGNC's 0.5 mvim signal reaches 50 of 
the richest farm counties in the South- 
west. This market alone exceeds 25 
states in farm production - $895 mil- 
lion gross annual farm income - and 
equals almost a third of the Texas 
state total. 

KGNC's two farm directors, members 
of the National Association of Farm 
Broadcas'ers, deliver 14-1/2 hours a 

week of farm programming geared spe- 
cifically to the Amarillo farm market -- 
more farm programming than any Pan 
handle nation. 

SRDS CM Data t -t-68 

Represented by 

AVERY-KNODEL, IN 

TEXAS 

Amarillo -K G N C -Continued 
4. AGENCY COMMISSION 

15% on Urne and talent: no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15b, 16. 
Basic Rates: 20a, 21b, 21d, 22b, 236, 24a, 24b, 24c, 

25a, 26, 28a, 29a, 33a. 
Contracts: 40a, 41, 42a, 43, 44b. 45, 47e, 49, 51a, 

51c. 
Comb.; Cont. Discounts: 60a, 60c, 60e. 601, 61b, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 13 ER 10/1/66 -Reed 9/6/66. 
6. SPOT ANNOUNCEMENTS 

Farm time fixed time -5:30-7:10 am & noon -1 pm. 
AA fixed time -Mon thru Sat 7:10-9 am; Mon thru 
Fri 4 pm -6 pm. 
A fixed Urne -Mon thru Sat 9 am -noon; Mon thru 
Fri 1-4 pm: Sat 1-6 pm; Sun 6 am -6 pm. 
B -Sun thru Sat 6 pm -5:30 am. 

1 MINUTE 
FARM TIME 

PER WK: I wk 26 wk 52 wk 
1 11....... 24 23 19 
6 U 23 22 18 
10+ 22 21 17 

CLASS AA FIXED TIME 
1 ti. _ _.._._.....-_..,._ 23 22 18 
6 tl...._......_......_.._.._-._.._.-....___.._ 22 21 17 
10 U......._.._......_ .............._..._....-.._ 21 20 16 
20 tl..._.._.......__.._._..._.._.._.._ 20 19 15 
30 tt..._......_......_.._-._.._._......._.-__ 19 18 14 
50 ti _...._-......_......-......_.._.._... 18 17 13 

1 ti 21 
CLASS A FIXED TIME 

19 17 
6 tl....._......_......_.._--'.'..._.'...._.._.._ 20 18 16 
lO tl..._......_.._.........._......_..___......_._ 19 17 15 
20 U..._ .- _._ 18 16 14 
30 ti..._.._.._ .............._.._.._.._._.._._._ 17 15 13 
50 ti..........._.._ __... 16 14 12 

CLASS B 
1 ti 14 12 10 
6 ti...._....._._...__...._..._._.._._ ____ 13 11 9 
10 tl ._.._.._.....-___....__.-...._.._.._... 12 10 8 
20 tl..._..-..-...-..__..._._.._____.-... 11 9 7 
30 U..._......_.._._......_....._..._._-.._._ 30 8 6 
50 tt..._......_.. ......-.._......_.._..___..__ 9 7 5 
20/30 -seconds -80% of applicable 1 -minute rate. 
10 -seconds -50% of applicable 1 -minute rate, 

8. PROGRAM TIME RATES 
CLASS A 

I HR: 
(Daily 5:30 am -6 pm) 

1 x 125 104 x...__._...._....._ 112 
13 x...._....._ 122 156 z..._.._....._.._.._..... 107 
28 x 119 260 x 102 
52 x._.._ ........... ..- 117 312 x..._....._ 95 
1/2 hr: 65% of hour. 10 min: 33% of hour. 
1/4 br: 40% of hour. 5 min: 25% of hour. 

CLASS B 
(8:00 pm -5:30 am) 

50% of A rates 
5 -MINUTE PLAN 

(9 am -noon & 1-6 pm) -Per week - 
3tI 5t1 7t1IOU 

1-51 wks ..-......_... 25 23 21 19 
51 wks......._.-_..........._._..._....._... 21 19 17 15 

(6 pm -midnight) 
1-51 wks..._.....-.._..... 17 18 15 14 
52 wks _ .._...._... 15 14 13 12 

(e) Applies to 5 -minute program units. 

KGNC-FM 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 245 0428 4.00 
Stauffer Publications, Inc., Box 751. 2000 N. Polk 

St., Amarillo, Tex. 79105. Phone 808-383-3321. 
STATION'S PROGRAMMING DESCRIPTION 

KGNC-FM: Farm and ranch programming 5:30-7 
am 111 -Sat. 7 am -10 pm daily, music primarily for 
young adults, with current hits and general popular 
music. Automated, with no personalities involved. 
NEWS: network at :15 past hour throughout day. 
Network and local news, weather and sports 10-10:15 
pm. 10:15 pm -12M, music for adults, ehowtunes, 
semi -classics. film music. SPORTS: high school re- 
gional football, limited college football. Contact 
Representative for further details. Bec'd 3/13/68. 

I. PERSONNEL 
General Manager -Bob Watson. 
Radio Station Manager -Cliff Craig. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 
Mountain States -Bob His Co., Inc. 

3. FACILITIES 
ERP 14.100 w.; 93.1 mc. 
Operating schedule 5:30 am -midnight Mon thru Sat; 
6 am -midnight Sun. CST. 
Antenna ht.: 460 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See KGNC listing for coded regulations. 
Affiliated with American FM Network. 
FM operated separately from AM. 
TV facilities: KGNC-TV. 

TIME RATES 
ER ltec'd 11/8/67. 

7. PACKAGE PLANS 
PER MO, EA: 30 ti 60ti 9001 120 ti 

1 min 5.00 4.00 3.00 2.50 
30 sec 4.00 3.00 2.50 2.00 
10 sec 2.50 2.00 1.75 1.50 
PER WK, EA: 10 ti 20 t1 BO ti 

1 min. 5.00 3.75 3.00 
30 sec 4.00 3.00 2.50 
10 sec 2.50 1.85 1.75 

KIXZ 
1947 

R A,B 
Media Code 4 245 0450 4.00 
Broadcasting Associates, Inc., Box 10004, 1703 

Avondale, Amarillo, Tex, 79106. Phone 806-355- 
4477, 4478. 

I. PERSONNEL 
President -Raymond Ruff. 
General Manager -Eddie Lane. 
Sales Manager -Terry McRight. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 940 he. 

Dlreetionai-separate patterns day and night. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% on time only; no cash diamant. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d, 4a, 5. 6b, 7b, 8. 
ltale Protection: IOa, 12a, 14a. 
Basic Rates: 20b, 21d, 22b, 23a, 29b, 26, 27, 28a, 

32a. 
Contracts: 40s, 41, 44a, 45, 46, 47a, 48, 99, 51a. 
Comb.; Cont. Discounts: 60b, 60g, 60h, 601, 610. 
Cancellation: 7oa, 70e, 71a, 72, 73b. 
Prod. Services: 82. 
Member: The North Texas Network. 
Group Discount -10% discount from earned rate is 
allowed when all 3 stations owned by Ruff -Sammons 
group are purchased. This discount applicable only 
when schedules are running simultaneously on all S 
stations, (with a minimum of 6 announcements weekly) 
KTIIN, Wichita Falls. Texas and KELI, Tulsa. Okla- 
homa. 

TIME RATES 
Rates effective December 1, 1964. (Card No. 3.) 

Rates received November 27, 1964. 
6. SPOT ANNOUNCEMENTS 

Class AA -6:0o-9:00 am. 4:00-7:00 pm Mon thru Fri. 
Class A-9:00 am -4:00 pm Mon thru Fri; ali day 
Sat. 
Class B-7:00 pm -8:00 am Mon thru Fri: all day 
Sun. 

CLASS AA I min SO sea 10 see 
Fixed Position 17.00 13.60 8.50 
1 Plan 15.00 12.00 7.50 
6 Plan 14.00 11.20 7.00 
12 Plan 12.00 9.60 6.00 
18 Plan. 10.00 8.00 5.00 
24 Plan 8.50 6.80 4.25 

CLASS A 
1 Plan. __...._._ 9.00 7.20 
6 Plan ..............._.._........_........_-_...... 8.00 6.40 
12 Plan- ... 7.00 5.60 
18 Plan. 6.00 4.80 
24 Plan 5.00 4.00 

CLASS B 
1 Plan. 8.00 6.40 
6 Plan 7.00 5.60 
12 Plan. 6.00 4.80 
18 Plan 5.00 4.00 
24 Plan 4.00 3.20 

7. PACKAGE PLANS 
TOTAL AUDIENCE 

(1/3 in each time segment-preemptible by 
regular rate spots.) 
ea tot ea tot 

6 Plan 9.00 54.00 24 Plan._..__ 5.00 120.00 
12 Plan 7.00 84.00 30 Plan. 4.50 135.00 
18 Plan ..... 6.00 108.00 

Consecutive Weeks 
26 Plan. 10% 52 Plan..._ .........._... 25% 

10. SPECIAL FEATURES 
FARM, NEWS AND WEATHER 

PROGRAMS - 1 51 wks. 
Per week: 1 min. 5 min. 1/4 hr. 

Less than 6 times 15.00 25.00 40.00 
6 times 14.00 23.00 38.50 

10 times 13.00 20.00 35.00 
20 times 10.00 __._ 

KPUR 
1939 

The Eastman Station 

4.50 
4.00 
3.50 
3.00 
2.50 

4.00 
3.50 
3.00 
2.50 
2.00 

Subscriber to the NAB Radio Code 
Media Code 4 245 0475 1.00 
Lone Star Broadcasting Co., Box 128, Amarillo, Tex. 

79105. Phone 806-374-1637. 
I. PERSONNEL 

Exec. Tice-Pres. & (Ien'l Mgr. -Charlie B. Jordan. 
Program Director -Jay Bennett. 
Sales Manager -Gardner "Web" Webers. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
5.000 w. days; 1,000 w. nights; 1440 kg. 

Directional -night only. 
Operating schedule: 24 hours. CST. 

4. AGENCY COMMISSION 
15/0 gross charges. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e, 3b, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 126, 136, 146. 
Basic Rates: 20a. 22e, 23a, 29b, 28a, 29a. 
Contracts: 40a, 45, 46, 97a. 
Comb.; Cont. Discounts: 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with The Eastman Network. 

TIME RATES 
Rates effective October 1, 1964. 

Rates received September 11, 1964. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
(6:00-9:00 am and 4:00-7:00 pm Mon thru Sat) 

PER WK: 
6 ti or less 14.00 18 t1..___.....__-. 12.00 
12 ti 13.00 24 ti 11.00 
(9:00 am -4:00 pm and 7:00-10:00 pm Mon thru Sat) 
6 ti or less 12.00 18 ti ._ 10.00 
12 ti 11.00 24 ti 9.00 
(10:00 pm -midnight Mon thru Sat; all day Sun) 
6 ti or less 9.00 18 ti -_..._- 6.50 
12 ti 7.00 24 ti..._ 6.00 

e. 

FAMILY PLAN 
6 spots -6:00-9:00 am Mon thru Sat. 
6 spots -4:00-7:00 pm Mon thru Sat. 
4 spots -7:00-10:00 pm Mon thru Sat - 
4 spots -9:00 am -4:00 pm Sat. 
4 spots -noon -7:00 pm Sun. 
24 1 -minute announcements per wk (8.00 ea)....192.00 

PERSONALITY PACKAGE 
7 spots -6:00-9:00 am Mon thru Sun. 
7 spots -9:00 am -noon Mon thru Sun. 
7 spots -noon -3:00 pm Mon thru Sun. 
7 spots -3:00-6:00 pm Mon thru Sun. 
7 spots -6:00-9:00 pm Mon thru Sun. 
7 spots -9:00 pm -midnight Mon thru Sun. 
42 1 -minute announcements per wk (7.00 ea)....294.00 

DISCOUNTS 
26 weeks 5% 52 weeks.._ 10% 
Family Plan & Personality Package not combinable 
with other weekly plans for add frequency. 

I hr 1/2 hr I/4 hr 10 mia 5 min 
1 s. 71.25 46.70 31.35 28.50 21.00 

DISCOUNTS 
13x-5% 26x-10% 52x-15% 

KRAY 
1955 

Media Code 4 245 0500 6.00 
Raymond D. Hollingsworth, 233 Paramount Bldg., 

Box 1816, Amarillo, Tex. 79105. Phone 806-374- 
5235. 

I. PERSONNEL 
Dir. & Com'1 Mgr. -Raymond D. Hollingsworth. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 

S. FACILITIES 
500 w. days; 1380 kc. Non -directional. 
Operating schedule: 8:00 am -sunset. CST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 126. 13e, 14a. 
Basic Rates: 20a, 21a, 23a. 24a, 25a, 26, 29a. 
Contracte: 40a, 41, 42b, 44b. 45. 46, 47a. 
Comb.; Cont. Discounts: 60b, 60e, 601, 816. 
Cancellation: 70a, 70c, 71a, 73b, 
Prod. Services: 80. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective May 15, 1956. (Card No. 1.) 

Card received September 11, 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES1 
1/2 1/4 30 

hr. hr. hr. min. min. sec. 
1 time 55.00 33.00 22.00 11.00 8.60 4.86 

26 times _ 52.25 31.25 20.90 10.45 5.28 4.28 
52 times.._...... 49.10 29.70 19.60 9.90 5.00 4.06 

104 times 46.75 28.00 18.70 9.35 4.75 5.16 
156 times 44.00 26.40 17.60 8.80 4.80 5.80 
260 times..._ 41.25 24.75 16.50 8.25 4.28 3.28 
312 times..._.._ 98.50 23.00 15.00 7,70 3.75 2.18 
624 times..._.._ 35.75 22.25 14.25 7.00 8.00 2.50 

1.248 times 33.00 21.00 13.00 6.00 2.75 2.25 

7. PACKAGE PLANS 
SATURATION SPOT PACKAGES 

1 min. 30 
25 announcements per week..._._._..__ 9375 68.75 
50 announcements per week. _ 150.00 125.00 

100 announcements per week......._ 275.00 225.00 

KZIP 
1955 

NAB 

Media Code 4 245 0550 1.00 
Panhandle Broadcasting Co., Drawer 5905, 808 Char- 

lotte St., Amarillo, Tex. 79107. Phone 806-374- 
3796. 
STATION'S PROGRAMMING DESCRIPTION 

KZIP: Programmed for adults. 
NEWS: hourly on hour. Weather retorts hourly on 
half hour. MUSIC: 100% country and western. 
Market reports daily from USDA Ake. Air Per- 
sonalities. SPORTS: report daily. Editorialization 
on occasion. Telephone and live interviews with 
community and national figures. Civic affairs Pro- 
gram 15 min daily. Swap shop for private, non- 
commercial sale and trade of various items. Lunch- 
eon menus for public and private schools broadcast 
daily during school term. 1 hymn hourly M -F. Live 
and recorded religious programs 7-11 am Sun. Con- 
tact Representative for further details. Reo'd 
7/21/67. 

I. PERSONNEL 
Owner -Dave (Stone) Pinkston. 
General Manager -Johnny Hathoock. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Southeast -C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
1,000 w. days; 1310 he. Non -directional. 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a, 2b, 3a, 3b, 3d, 4a, 4d, 5, 8a, 7a. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 15a, 15b, 

16. 
Basic Rates: 21a, 236, 24a, 24c, 25a, 26, 28b, 28c, 

296. 30, 33a. 
Contracts: 40a, 41, 42d, 44b, 47e, 48, 49, 50, 51a. 
Comb.; Cont. Discounts: 60e. 80f, 601, 61a. 616, 62b. 
Cancellation: 71a. 72. 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
No. 5 ER 9/1/87 -Reed 10/3/67. 
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Amarillo -K Z I P -Continued 
6. SPOT ANNOUNCEMENTS 

Ix 52x 104x 156x 260x 
1 min 5.60 5.30 5.00 4.75 4.35 
30 sec 4.30 4.10 3.85 3.65 3.35 
10 sec 3.35 3.20 3.00 2.85 2.60 

3I2x 
3.90 
3.00 
2.35 

624x 
3.20 
2.45 
1.90 

Specified times within 1/2 -hour periods. 
All spots combinable for frequency. 

7. PACKAGE PLANS 
WEEKLY PACKAGES -ROS 

I ti 10 ti 20ti 30ti 40 ti 50 ti 
1 mirs.._.._..... 5.00 4.75 4.50 4.20 3.90 3.65 
30 sac..._.._... 3.85 3.65 3.45 3.25 3.00 2.80 
10 sec..._.._... 3.00 2.85 2.70 2.50 2.35 1.90 
All spots combinable for frequency. 

8. PROGRAM TIME RATESlx 
26x 52x 104x 260x 

1 hr 75.00 72.50 69.00 62.00 55.00 
1/2 hr..._......_.._.._ 45.00 93.50 41.00 37.00 33.00 
1/4 hr..._......_.._ 30.00 29.00 27.00 24.00 22.00 
5 min 19.00 18.00 17.00 15.00 13.00 

AN DREWS 
Andrews County -Map Location A-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KACT 
1955 

Media Code 4 245 0575 8.00 
KACT Radio, Inc., Drawer 308, Seminole Hwy., An- 

drews. Tex. 79714. Phone 915-523-2845. 
STATION'S PROGRAMMING DESCRIPTION 

KACT: Programmed for general interest. 
Network news hourly. 6:15 am -1 pm middle-of-the- 
road music with local news, network news and 
women's feature programs. 1-4 country and western 
music. 4-6 pm top 40. 6 pm sign -off middle-of-the- 
road. SPORTS: local high school and network Pro- 
fessional football. Recd 7/14/67. 

I. PERSONNEL 
President -Clint Formby. 
Vice -President -Marshall Formby. 
General Manager -Gary E. Miller. 

3. FACILITIES 
1.000 w. days; 1360 kc. Non -directional. 
Operating schedule: 6:15 am -local sunset Mon thru 
Sat; 7:15 am -local sunset Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a. 3d. 4b, 9d, 5, 6a. 7b, 8. 
Rate Protection: 10i, 111, 121, 131, 141. 
Basic Rates: 20a. 20b, 23a, 25a. 
Contracts: 40a. 46, 47a, 51e.. 51b. 
Comb.: Cont. Discounts: 60b. 61a, 62d. 
Cancellation: 70a, 70c, 71e, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with Keystone Network. 
Member: Texas State Network. Inc. 

TIME RATES 
Rates effective April 1. 1963. 
Rates received March 8. 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 See 1 min 30 sec 

1 ti 3.00 2.7u 
13 ti 2.70 2.40 
26 ti 2.60 2.30 
52 ti 2.40 2.25 

8. PROGRAM TIME RATES 

104 ti.-._. .... _ 2.30 2.10 
156 ti 2.10 1.90 
260 ti._....._ 1.90 1.70 
312 ti 1.80 1.60 

1 hr 1/2 hr 1/4 hr 5 min 
1 ti 41.30 22.50 12.40 6.40 
13 ti 39.00 21.00 11.60 6.00 
26 ti 36.60 19.60 10.70 5.60 
52 ti 34.30 18.20 9.80 5.20 
104 ti 31.90 16.80 8.90 4.80 
156 ti 30.10 15.70 8.30 4.50 
260 ti 28.40 14.70 7.70 4.20 
312 ti 26.60 13.60 7.10 3.90 

ATHENS 
Henderson County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBUD 
1948 

Media Code 4 245 0600 4.00 
J. B. McNutt, Jr., dba The Henderson County Broad- 

casting Co., Box 309, Hwy. 19. one mile south of 
Athena. Tex. 75751. Phone 2277. 

I. PERSONNEL 
General Manager -J. B. McNutt. Jr. 

3. FACILITIES 
1.000 w. days; 1410 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4b, 9d, 5, 6a. 7b, 8. 
Basic Rates: 20b, 21a. 22a. 
Contracts: 40a, 92b, 99a, 46, 47a. 
Comb.: Cont. Discounts: 60a, 60e. 61b. 
Cancellation: 70b. 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Member: Texas State Network, Inc. 

TIME RATES 
Rates effective March 1, 1955. 
Rates received June 13, 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/4 hr. 5 min. 1 min. 80 sec. 

1 time.........__..._. 20.00 7.50 4.00 3.50 
13 times.._ _._ 19.00 7.12 3.80 8.38 
26 times..._.._... 18.00 6.75 8.60 8.15 
52 times....__.._._. 17.00 6.37 8.40 2.98 

104 times .......... _...... 16.00 8.00 3.20 2.80 
260 times..........._.._. 15.00 5.62 3.00 2.63 

ATLANTA 
Cass County -Map Location G-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KA LT 
1950 

Subscriber to the NAB Radio Cede 
Media Code 4 245 0625 1.00 
Ark -La -Tex Broadcasting Co.. Box 289, Bivtns Hwy, 

Atlanta, Tex. 75551. Phone 214-796-2817. 
I. PERSONNEL 

General Manager -David A. Wommack. 
Program Director -George Wommack. 
Sales -Allen E. Vinson. 

3. FACILITIES 
1,000 w. days; 900 ke. Non -directional. 
Operating schedule: 6:45 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, la, 4b, 4d, 6a, 7b, 8. 
Basic Rates: 20b, 21d, 23a. 24b, 28b, 29a, 30. 
Contracts: 46, 47e . 
Comb.; Cont. Discounts: 60h, 61a, 62d. 
Cancellation: 70a. 70e, 71a. 
Prod. Services: 82. 
Member: Texas State Network. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 0/1/68 -Reed 8/7/68. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x 312e 624x 
1 min 3.50 3.25 3.00 2.50 2.00 1.85 
30 see 2.71 2.50 2.2.5 2.00 1.75 1.50 
11 sec 1.75 1.60 1.50 1.40 1.25 1.00 

8. PROGRAM TIME RATES 
le 26x 52x 65x 130x 156x 260e 

1/2 hr 15.00 14.25 13.75 13.50 13.00 12.75 12.00 
1/4 hr 8.75 8.25 8.00 7.75 7.56 7.25 7.00 
5 min 4.75 9.50 4.25 4.00 3.75 3.50 3.25 

AUSTIN (5 AM; 3 FM) 
Travis County -Map Location E-7 

See SRDS consumer market map and date at begin- 
ning of the State. 

KAZZ (FM) 
NOTE: The call letters of this station have been 
changed to: 

KOKE-FM 

KHFI 
1959 

Good Music - News 
Media Code 4 245 0675 6.00 
The Southwest Republic Corp., Box 490, 908 W. 19th 

St., Austin, Tex. 78767. Phone 512-478-4611. 
STATION'S PROGRAMMING DESCRIPTION 

KHFI: Programmed for adults and young adults with 
general popular music, personalities played down. 
MUSIC: 80%. News, weather, sports 28%. 5 min 
news local on half hour, 5 min network news on hour. 
Weather: 2 min local at :15 & :45. Stock market 
reports 3 times daily. News wrap-up 5:30 pm M -F 
with loral, network news. sports, weather. COMMER- 
CIAL POLICY: maximum of 18 announcements per 
hour. Contact Representative for further details. Reed 
8/3/67. 

I. PERSONNEL 
General Manager -Dan Love. 
Commercial Manager -George Elliott. 
Program Director -Mel Pennington. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
1.000 w. days; 970 kc. 
Operating schedule: 6 am -local sunset. CST 

4. AGENCY COMMISSION 
15/0: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB ltadio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b. 3d, 4a. 9d, 5, 6a, 7b. 
hate Protection: 10e, lie, 12e. 13e, 14c. 
Basie hates: 21a, 21h. 22b, 23a, 246, 24e, 25a, 26, 

27. 280. 29a, 30, 32h, 33a. 
Contracts: 40a, 41. 42a, 42c, 43, 44a, 44b, 45, 46, 

47a, 48. 49, 50, 51a. 51b, 51c. 
Comte.; Cont. Discounts: 606, 60e, 60f, 60g, 60h, 60i, 

61c. 
Cancellation: 70e, 71a. 73a. 
Prod. Services: 80, 81. 82. 
Affiliated with the Mutual Broadcasting System. 
Maximum 2 participating announcements per client 
any 1 hour. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 6/1/68 -Reed 9/30/68. 
7. PACKAGE PLANS 

COMBINATION AM & FM 
PER YR: Ix 26x 52x 104e 156e 260x 520e 
PER WK: 3 t 6 ti 12 ti 18 ti 24 ti 30 ti 

1 min........... 15.00 13.00 12.00 11.00 9.00 7.00 6.181 
SEPARATE AM OR FM 

1 min 8.00 7.50 7.00 6.00 5.00 4.00 3.50 
20/30 sec: 80% of 1 -min. 10 sec: 50% of l -min. 

8. PROGRAM TIME RATES 
COMBLNATION AM & FM 

I hr 1/2 hr I/4 hr 5 min 
1 wk 100 60 40 20 
52 wk 90 50 35 15 

SEPARATE AM OR FM 
1 wk 60 40 25 15 
02 wit 

_ 
50 30 20 10 

K H F I -FM 
1956 

Mee a Code 4 245 0676 4.00 
The Southwest Republic Corp., Box 490. 908 W. 19th 

St.. , Austin, Tex. 78767. Phone 512-476-4611. 
TWX 910-874-1370. 

I. PERSONNEL 
General Manager -Dan Love. 
Commercial Manager -George Elliott. 
Program Director -Mel Pennington. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
ERJ' 1.300 w.; 08.3 me. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 418 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See 3HFI listing for coded regulations. 
Affiliated with the Mutual Broadcasting System. 

TIME RATES 

hates are identical to KIWI. See that listing. 

KNOW 
1927 

The Eastman Station 
R A 

Wendell Mayes Station 
Media Code 4 245 0700 2.00 
Pioneer Broadcasting Co.. Capital National Bank 

Bldg., Austin, Texas. 78701. Phone 512-472-6213. 

I. PERSONNEL 
President -Wendell Mayes. 
Vice-Pres. & Gen'1 Mgr. -Louis R. Cook. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1.000 w.; 1490 kc. Non -directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 3a, 36, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 14a. 15a, 15b. 
Basle Rates: 201), 21a, 21b, 21e, 21d, 22a, 23e. 23b, 

24e. 27, 28b, 28c, 33d. 
Contracts: 40a, 41, 43. 45. 46, 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70e, 71a, 73e. 
Prod. Services: 80, 81, 92. 
Affiliated with The Eastman Network. 

TIME RATES 
Eff 8/1/66-Ree'd 6/27/66. 

Drivetime-Mon thru Sat 6-9 em & 4-7 pm. 
Housewife Time -Mon thru Sat 9 am -4 pm; All day 
Sun. 

6. SPOT ANNOUNCEMENTS 
PER WK: 
DRIVETIME: I -5t1 6t1 
1 min 18.00 17.00 
30/20 see 14.90 13.60 
10 sea 9.00 8.50 
HOUSEWIFE TIME: 
1 min 16.00 15.00 14.00 13.00 
30/20 sec ....... _.._.._.......... _ 12.80 12.00 11.20 10.40 
10 sec 8.00 7.50 7.00 6.50 
ALL OTHER TIME: 
1 min 14.00 13.00 
30/20 sec 11.20 10.40 
10 sec 7.00 6.50 

DISCOUNTS 
26 consee wk 4% 52 coneee wk 8% 
Minimum wkly ached of 6 1 -min spots 6am-12mid 
Mon -Sun necessary to maintain consec wk advertising. 

7. PACKAGE PLANS 
FAMILY PLAN 

6 spots -8:00-9:00 am Mon thru Sat. 
0 spots -4:00-7:00 pm Mon thru Sat. 
4 spots -7:00-10:00 pm Mon thru Sat. 
4 spots -9:00 am -4:00 pm Sat. 
4 spots---noon-8.00 pm Sun. 
24 1 -minute spots, ea 12.00 
20/30 seconds -80% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 
5 minate rate -1-1/2 times the applicable 1 -minute 
rate. 
Family Plan not combinable with other weekly plans 
for added frequency. 

KOKE 
1948 

12 tI 
16.00 
12.80 
8.00 

12.00 
9.60 
6.00 

R A B 

Media Code 4 245 0725 9.00 
KOKE, Inc., Box 1208, Austin, Tex. 78767. 

512-442-6771. 

I. PERSONNEL 
General Manager -Ron Rogers. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Southeast -Dora -Clayton Agency, Inc. 

18 01 

15.00 
12.00 

7.50 

11.00 
8.80 
5.50 

Phone 

3. FACILITIES 
1,000 w. days; 1370 kc. Non -directional. 
Operating schedule: 6 em -local sunset. CST. 
Partial simulcast operation. Simulcast 10 am -7 pm 
daily. For non -simulcast operation see KOKE-FM. 

TEXAS 
4. AGENCY COMMISSION 

15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3b, 4a. 5, 6a, 7a, 8. 
Basic Rates: 22a, 23a, 290. 
Contracts: 45, 46. 
Cancellation: 70e. 70e, 71e. 
Member: Texas State Network, Inc. 

TIME RATES 
E8 Ree'd 8/30/88. 

6. SPOT ANNOUNCEMENTS 
AA -6-10 ano & 3-7 pm. 

CLASS AA 
I ti 10 ti 20 ti 30+ 

1 min. 14 12 11 10 
ALL OTHER TIMES 

I min. 12 10 9 8 

20/30 see: 80% of 1 -min. 
10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
Ix 26x 52x 

1 hr 90.00 87.50 85.00 
1/2 hr 54.00 52.50 51.00 
1/4 hr 36.00 35.00 34.00 
5 min 22.50 22.00 21.50 

104x 
82.50 
49.50 
33.00 
21.00 

KOKE-FM 
(formerly KAZZ (FM) 

1957 

156x 
80.00 
48.00 
32.00 
20.00 

Media Code 4 245 0726 7.00 
KOKE, Inc., Box 1208, Austin, Tex. 78767. 

312e 
77.50 
46.50 
31.00 
19.00 

I. PERSONNEL 
General Manager -Ron Rogers. 

3. FACILITIES 
Eß1' 10,000 w.; 95.5 me. 
Operating schedule: 6-2 am daily. CST. 
Antenna ht.. 265 ft. above average terrain. 
Partial simulcast operation. Operated separately 6-10 
am & 7 pm -2 am daily. For simulcast facilities see 
KOKE. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See KOKE listing for coded regulations. 

TIME RATES 
Eff Recd 8/30/68. 

6. SPOT ANNOUNCEMENTS 
Buenos Dias -6-10 am. 
A-7 pm -2 am. 

1 min 
20/30 sec: 80% of 1 -min. 
10 see: 50% of 1 -min. 

8. PROGRAM TIME RATES 

BUENOS DIAS 
I ti II) ti 20 ti 30+ 

1 min 8 6 5 4 
CLASS A 

6 5 4 3 

Ix 26x 52x 104x 156x 312x 
1 hr 90.00 87.50 85.00 82.50 80.00 77.50 
1/2 hr 59.00 52.50 51.00 49.50 48.00 46.50 
1/4 hr 36.00 35.00 39.00 33.00 32.00 31.00 
5 min 22.50 22.00 21.50 21.00 20.00 19.00 

(Austin continued on next page) 

For your convenience .. . 

The Contents Page of this issue 
now carries the names and ad- 
dresses of the various associations 
with which radio stations are affil- 
iated. 

National Association of Broadcasters 
1812 K St., N. W., Washington, D. C. 20006 

R AIB 

Radio Advertising Bureau, Inc. 
116 E. 55th St., New York, N. Y. 10022 

SRA 

Station Representatives Association 
366 Madison Ave., New York, N. Y. 10017 

©QFIMD 

National Association of FM Broadcasters 
The Jensen Building 

665 Fifth Ave., New York, N. Y. 10022 
It02A-2/:3 
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TEXAS 

Austin -Continued 
KTBC 

1939 

CBS Radio Network 
Subscriber to the NAB Radio Code 

Media Code 4 245 0750 7.00 
Texas Broadcasting Corp.. Box 1209, 10th and Brazos 

Sts., Austin, Tex. 78767. Phone 512-472-2924. 
TW% 512-476-7259. 

1. PERSONNEL 
General Manager -J. C. Kellern. 
Gen'l Sales Mgr. & Sta. Mar. -O. P. (Bob) 

2. REPRESENTATIVES 
Katz Radio, West. 

3. FACILITIES 
5,000 w. days; 1.000 w. nights; 590 kc. 

Directional -night only. 
Operating schedule: 5:00-1:00 am daily. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 5, 6a. 7b. 8. 
Rate Protection: 10b, 11b, 12b, 131% 14b. 15b, 15d. 
Basic Rates: 20b, 21b, 23b, 24c, 25b, 26, 28c, 30. 

33d. 
Contracts: 40a, 41. 42a, 44b, 46, 47a, 51a. 
Comb.; Cont. Discounts: 60a. 62d. 
Cancellation: 70a. 70e. 71a, 72, 73a, 
Prod. Services: 82. 
Affiliated with CBS Radio Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 10 Eff 5/1/68-Rec'd 4/17/68. 

AA -Sun thru Sat 6-9:30 am, noon -1 pm & 4-7 pm. 
A -Sun thru Sat 9:30 am -noon, 1-4 pm & 7-9 pm. 
B ---dun thru Sat sign -on -6 am & 9 pm -sign -off. 

8. SPOT ANNOUNCEMENTS 
Announcements adjacent to 2 time classifications take 
the following class rate. 

1 MINUTE 

PER WK: 
(Specified Time) 

AA A B 
1 ti 16.00 12.00 9.00 
6 ti 15.00 10.50 7.75 
12 ti..._.._.._ 14.00 9.75 7.25 
18 ti..._ 13.00 9.50 7.00 
24 ti 12.00 9.00 6.75 
20/30 seconds -80% of 1 -minute rate. 
8/10 seconds -50% of 1 -minute rate. 

7. PACKAGE PLANS 
25 1 -minute spot Sun thru Sat, per wk......._.-.._... 225 
Station will schedule le spots in Class AA and 15 
spots in Class A on ROS basis. 
Package s-_ts do not combine with any other sched- 
ules for frequency. 

8. PROGRAM TIME RATES 
CLASS AA and A 

Ix SOx 150x 250x 
1 hr 100.00 85.00 80.00 75.00 
1/2 hr 60.00 51.00 48.00 45.00 
1/4 hr 40.00 34.00 32.00 30.00 
5 min..._ 30.00 25.50 24.00 22.50 

CLASS B 
60% of above rates. 

M. SPECIAL FEATURES 
5 -minute news. sporta or weather programs -200% 
of applicable minute rate. 
3 -minute features -150% of applicable minute rate. 

KTBC-FM 

Hobbit/. 

1960 

Subaeriber to the NAB Radio Code 
Media Code 4 245 0751 5.00 
Texas Broadcasting Co.. Box 1209, 10th and Brazos 

Sts.. Austin. Tex. 78767. Phone 512-472-2429. 
I. PERSONNEL 

General Manager -J. C. Kellam. 
Gen'l Sales Mgr. & Sta. Mgr. -O. P. (Bob) Bobbitt. 
Program Manager -Richard (Cactus) Pryor. 

2. REPRESENTATIVES 
Katz Radio, West. 

3. FACILITIES 
ERP 94.000 w.: 93.7 me. Non -directional. 
Operating schedule: 6:00 am -midnight weekdays; 8:00 
am -midnight Sun. CST. 
Antenna ht.: 1.057 ft. above average terrain. 
Programmed separately from Ast. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3a. 3b. 4a, 9d, 5. 7b, 8. 
Rate Protection: 10b. 11b, 12b, 13h, 14b, 15d. 
Basic Rates: 20b, 23a, 24b, 26, 28a, 29a. 
Contracts: 40a. 92a 45. 46. 47a. 
Comb.: Cont. Discounts: 60a, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
TV facilities: KTBC-TV. 

TIME RATES 
Rates effective Dezember 1, 1960. 
Rates received February 6. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hour 30.00 5 minute news........- 9.00 

1/2 hour ........... 18.00 Announcements ..._... 5.00 
1/4 hour news 11.00 

DISCOUNTS 
Within 12 months: Next 50 15% 
More than 50 times 10% Next 100 20% 

KVET 
1946 

JOHN C. BUTLER & COMPANY, INC. 

R A B 

Subaeriber to the NAB Radio Code 
Media Code 4 245 0775 4.00 
KVET Broadcasting Co., Inc.. 113 W. Eighth St.. 

Austin. Tex. 78701. Phone 512-478-8521. 
STATION'S PROGRAMMING DESCRIPTION 

KVET: Programmed for adults. 
News, telephone conversation format with air per- 
sonalities using open telephone lines, sports and 
popular middle-of-the-road music. 6:30-8 am news 
block. 8-9 am guest interviews. 9-10 am swap shop 
by live telephone. 10 am -noon audience participation 
by telephone. Noon -1 pm news block. 5-6 news 
block. 6-8 pm Spanish music and news. Music re- 
mainder of day. NEWS: 4 man, 3 mobile unit de- 
partment. SPORTS: live play-by-play of pro, col- 
lege, high school football, baseball, basketball. Per- 
sonalities and station orchestra available for remotes. 
Contact Representative for further details. Rec'd 
7/19/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -John R. Kreiger. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
5,000 w, days, 1,000 w, nights; 1300 kc. Directional. 
Operating schedule: 5 am -midnight. CST. 

4. AGENCY COMMISSION 
15% on station time: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. 3a, 3d, 9a, 9d. 5, 6a. 7a, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b. 
Basic Rates: 23a. 24c. 28b, 28e. 
Contracts: 40a, 44b, 46, 97a. 
Comb.: Cont. Discounts: 60d, Old. 
Cancellation: 73h. 
Prod, Services: 82. 
Affiliated with American Information Network. 
Member: Texas State Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 7/1/67-Rec'd 7/31/67. 
7. PACKAGE PLANS 

PER W K : I ti 6 t1 12 01 18 tI 24 ti 30 ti 
1 min 6.60 6.35 6.05 5.80 5.50 4.95 
20/30 sec 5.30 5.05 4.85 4.60 4.40 3.95 
10 seconds 3.30 3.20 3.00 2.90 2.75 2.50 
Drive Times -6:30-9 am & 4-6 pm -add 1.00 per 
spot. 

DISCOUNT 
52 consec wk -10%. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 z 120 60 30 20 
9. PARTICIPATING PROGRAMS 

TRADIO-9-9:55 AM dadas 
1 min (minimum) 58.0Ós 39.1daÓs 

2 
0.00 

NOCHE DE FIESTA -6:30-8 PM 
PER WK: I ti 2ti 3ti 5+ 
1 min or less 7.15 6.60 6.05 5.50 
Combinable for frequency with weekly rate, but rate 
does not change. 

BALLINGER 
Runnels County -Map Location C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KRUN 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 245 0800 0.00 
Central West Broadcasting Co., Inc., Box 351, Bal- 

linger. Tez. 76831. Phone 3151. 
I. PERSONNEL 

Pres. & Gen'l Mar. -Robert F. EleGarvey. 
Vice-Pres. & Sales Mgr. -Dean Smith. 

3. FACILITIES 
1,000 w. days, 250 w. night. 1900 kc. Non -directional. 
Operating schedule: - 

4. AGENCY COMMISSION 
reeognired seenrle. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2b, 3a, 3d. 4b, 4d, 5, 6a, 7a, S. 
Rate Protection: Ile. 14e. 
Basic Rates: 20b, 21a, 22b, 23a. 
Contracts: 46. 
Cancellation: 71a. 73a. 
Member: Texas State Network. Inc. 

TIME RATES 
Rates effective November 1. 1984 
Rates received October S0, 1964. 

6. SPOT ANNOUNCEMENTS 
(Commissinnable; used In 4 weeks) 

ea ea 
12 or more ti 2.36 48 or more ti. 1.77 
24 or more ti 2.06 98 or more ti 1.48 

8. PROGRAM TIME RATES 
(Within 30 days) 

1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 
I time 20.60 15.55 7.67 6.50 5.80 

15 times 17.10 11.20 6.50 5.30 8.95 
20 times 13.55 8.85 5.30 4.15 2.95 

BAY CITY 
Matagorda County -Map Location F-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KIOX 
1949 

Media Code 4 245 0825 7.00 
Bay City Broadcasting Co.. Box 1391, Bay City, Tez. 
77414. Phone 713-295-4642. 4643. 

I. PERSONNEL 
Owner -J. G. Long. 
Station Manager -Charles Sturrock. 

3. FACILITIES 
1,000 w.; 1270 kc. 

Directional -night only. 
Operating schedule: 5 am -midnight. CST. 

4. AGENCY COMMISSION 
15% on station time; no ash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3b, 4a, 4d, 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 24b, 28, 28b, 29a. 
Contracta: 40a, 47a. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 71a. 
Affiliated with MRS Radio Network. 

TIME RATES 
ER 7/1/66-Rec'd 3/24/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 z 8.20 156 z _....... 5.10 
13 z 5.90 260 z 4.90 
26 z. 5.70 312 z . 4.70 
52 z 5.50 1200 z 4.05 

1PROGRAM TIME 
4 x 0 8.RATES I hr 1/2 hr 1/4 hr 5 min 

1 z 50.00 30.00 18.00 11.00 
13 z 48.25 28.95 17.40 10.60 
26 z 48.50 27.90 18.75 10.20 
52 x 44.75 28.85 18.20 9.90 
104 z 43.00 25.80 15.50 9.70 
156 z 41.25 25.45 14.85 9.30 
260 z 39.50 24.40 14.25 9.00 
312 z 37.75 23.35 13.60 8.65 
1200 z 35.00 21.20 12.40 7.85 

BAYTOWN 
Harris County -Map Location G-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Houston 
(including Baytown, Clear Lake City, 
Pasadena) 

BEAUMONT (4 AM; 4FM) 
Jefferson County -Map Location H-7 

See SRDS consumer market map and data at begin 
ning of the State. 

KAYC 
1838 

R A B 

Subaeriber to the NAB Radio Code 
Media Code 4 245 0850 5.00 
Texas Coast Broadcasters of Beaumont, Inc., Box 

870, 3130 Blanchette St., Beaumont. Tex. 77704. 
Phone 713-833-9421. 

I. PERSONNEL 
President -David H. Morris. 
Vice -President --Jim Scott. 
General Manager -Ed Dittert. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
1.000 w. days, 250 w. nights: 1450 kc. 

Non -directional. 
Operating schedule: 24 hours. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 3b, 3c, 3d, 4a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15a, 15h, 

15d. 
Basic hates: 20a, 21a, 21b, 22b, 24a, 24b, 24e, 25a, 

27, 28a. 29a, 30. 32a, 33a. 
Contracts: 40a. 41. 446. 45, 96, 47a, 48, 51a, 51e. 
Comb.; Cont. Discounts: 60h, 81e. 
Cancellation: 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with Katz Radio A.I.D. Plan. 
Sold in combination with KNUZ. Houston and KNUZ 
+ KQUE (FM), Houston. See KNUZ for rates. 

TIME RATES 
No. 2 Elf 5/1/68 -Reed 5/2/68. 

*AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm. 
B -All other times. 

(') Advertiser may specify either 6-9 or 7-10 am 
or 3-6 or 4-7 pm. 

6. SPOT ANNOUNCEMENTS 
PER WK, EA: I ti 6t1 12 ti 18 ti 24t1 

AA 11 10 9 8 7 
A 9 8 7 6 
B .... 8 7 6 5 4 

20/30 sec: 75% of I -min. 10 sec: 50% of 1 -min. 
Spots between classes take rates of higher class. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

PER WK: 6 t 12ti 18t1 24tí 
I/3AA, 1/3A, 1/3B..._.........._.._. 48 84 108 120 
20/30 see: 75% of 1 -min. 10 sec: 50% of 1 -min. 
All spots and programs, regardless of length or class, 
may be cross -combined for discounts, as long as TAP 
spots of each length are properly distributed by time 
class. Each spot and program, regardless of length, 

10. SPECIAL FEATURES 
counts as 1 unit. 
5 -minute newscasts -1-1!2z applicable 1 -min rate. 

KAYD (FM) 
1948 

Media Code 4 245 0875 2.00 
Teas Coast Broadcasters of Beaumont, Inc., Box 870. 

Beaumont. Tex. 77704. 
STATION'S PROGRAMMING DESCRIPTION 

KAYD (FM): Programmed for adulte. Middle -of -road 
music. 5 min news 4 times daily. Recd 7/15/67. 

I. PERSONNEL 
President -David H. Morris. 
Vice -President -Jim Scott. 
General Manager -Ed Dittert. 

3. FACILITIES 
ERP 15,000 w.; 97.5 me. 
Operating Schedule: 5:00-12:30 am. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 

7h, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 15a, 15b. 
Basic ltates: 20a, 210, 

25a, 27, 28a, 29a, 30, 
21b, 22b, 23a, 24a, 
32a, 33e. 

241). 24e, 

Contracts: 40a, 41, 44b, 45, 46, 4Ta, 48, 51a, 51e. 
Comb.: Cont. Discounts: 60h, 61e. 
Cancellation: 70e. 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective 

8. SPOT ANNOUNCEMENTS 
(Minute only) 

1 time ___ 4.00 104 times..._._.._..__ 8.00 
28 times ........ 3.75 156 times.-.. 3.50 
52 times 3.50 

8. PROGRAM TIME RATES 
One rate -minimum of 13 times must be scheduled. 

1 hour 20.00 1/4 hour.......__..v 5.00 
1/2 hour 10.00 

KBPO(FM) 
1966 

Media Code 4 245 0887 7.00 
Radio Beaumont, Inc.. Box 5963, Beaumont, Tez, 

77706. Phone 713-838-6191. 
I. PERSONNEL 

President -John H. Hicks. 
Executive Vice -President -John H. Hicks III. 
Vice-Pres. & Gen'l Mgr. -Ed E. Carroll. 

2. REPRESENTATIVES 
Gen Bunchez and Associates. 

3. FACILITIES 
ERP 59,000 w.; 94.1 mc. Stereo. 
Operating schedule: 8 am -midnight daily. 

4. AGENCY COMMISSION 
15%. Bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a. 3d, 4a, 5, Sa, Tb, 8. 
Rate Protection: 10h. 11b, 12b, 13b, 14b, 15e. 
Basic Rates: 20a. 21b. 2Id, 22b, 23a, 24b. 25a, 28a, 

28c, 29a. 
Contracts: 40a. 92a. 49b, 47a, 51a. 
Comb.; Cont. Discounts: 60a, ele, 626. 
Cancellation: 70a, 70e, 71a, 73e. 
Prod. Services: 80. 81, 82. 
Member: Gent Bunchez & Associates Group. 

TIME RATES 
No. 1 Eff 10/1/66-Rec'd I1/7/66. 

6. SPOT ANNOUNCEMENTS 
AA -7 pm -midnight. 
A -All other times. 

CLASS AA 
lx 26x 52x 104x 260x 512x 

1 min or less 4.00 3.75 3.50 3.25 3.00 2.50 
CLASS A 

1 min or less 3.00 2.75 2.50 2.25 2.00 1.75 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 5 min 
1 tl 50 28 18 10 
28 tL 45 24 14 9 
52 ti 40 20 13 7 
104 U 35 18 12 6 

10. SPECIAL FEATURES 
5 minute news at 9 am, noon, 3, 8 & 9 pm. 

WEEKLY NEWS CASTS 
PER WEEK: 
3 ti 21 7 t1 _....__...._ 42 

DISCOUNT 
13 wks-10% 

KJET 
1947 

Media Cade 4 245 0900 8.00 
KJET. Inc., Box 6067, 4945 rennet Rd., Beaumont, 

Texas 77705. Phone 713-842-2210. 
Other studio -5701 Cambridge Dr., Port Arthur. Tex. 

I. PERSONNEL 
President -R. Tom Gibson. 
Vice-Pres. & Gen'l Mgr. -Jim Saxon. 
National Sales Office -R. Thomas Gibson. 6300 N. 

Central Ezp'wy, Dallas, Tex. 75208. Phone 214- 
361-0405. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
Southeastern -Dora -Clayton Agency. Inc. 

3. FACILITIES 
1,000 a. days. 1380 he. Non -directional. 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, 3a. 3h. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10h, 11h. 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 29b, 26, 28a, 29a. 
Contracts: 40a, 42b, 45, 46, 97a. 
Comb.: Cont. Discounts: 60b. 60k, 61e, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Sold in combination with KZEY, Tyler, Texas. 

TIME RATES 
No. G-4 Eff 12/1/67 -Reed 10/16/87. 

AA -Mon thru Sat 6-9 am & 4-6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 

AA 
1 MIANUTE 

AA A 
1 z 12.00 10.00 260 x 9.50 7.50 
26 x 11.50 9.50 312 z 9.00 7.00 
52 z 11.00 9.00 624 z 8.50 6.50 
104 z 10.50 8.50 1000 z 8.00 6.00 
156 z 10.00 8.00 

KJET/KZEY COMBINATION 
1 z 17.50 14.85 260 x 13.75 11.25 
28 z 16.80 14.15 312 z 13.00 10.50 
52 x 16.00 13.40 624 z _. 12.20 9.80 
104 x 15.25 12.80 1000 ....... 11.30 9.00 
156 z 14.50 12.00 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

(This listing continued on next page) 
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Beaumont -K J E T -Continued 
7. PACKAGE PLANS 

CLASS AA 
PER WK, ROS: 12 ti 18 t1 24t1 36 tl 
1 wk. 10.00 9.50 9.00 8.50 
13 wk. 9.50 9.00 8.50 8.00 
26 wk. 9.00 8.50 8.00 7.50 
52 wk. 8.50 8.00 7.50 7.00 

CLASS A 
1 wk 8.00 7.50 7.00 6.50 
13 wk. 7.50 7.00 6.50 6.00 
26 wk 7.00 6.50 8.00 5.50 
52 wk. 6.50 6.00 5.50 5.00 

KJET/KZEY COMBINATION 
CLASS AA 

1 wk 14.80 14.10 13.30 12.50 
13 wk 14.10 13.30 12.50 11.75 
26 wk. 13.30 12.50 11.75 10.90 
52 wk. 12.50 11.75 10.90 10.15 

CLASS A 
1 wk 11.80 11.05 10.35 9.65 
13 wk 11.05 10.35 9.65 8.90 
26 wk 10.35 9.65 8.90 8.20 
52 wk. 9.85 8.90 8.20 7.45 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
Ix 26x 52x 156x 260x 312x 

1 hr 100.00 93.00 86.00 79.00 72.00 65.00 
1/2 hr 60.00 55.00 50.00 45.00 40.00 35.00 
1/4 hr 30.00 27.50 25.00 22.50 20.00 17.50 
5 min 15.00 13.75 12.50 11.25 10.00 8.75 

K J E T -FM 
19 - 

Media Code 4 245 0915 6.00 
KJET, Inc., Box 6067, 4945 Fannet Rd., Beaumont, 

Tes.. 77705. Phone 713-842-2210. 
I. PERSONNEL 

President -R. Tom Gibson. 
Vice-Prea. & Gen'l Mgr. -Jim Saxon. 
National Sales OfRce-6300 N. Central Expressway, 

Dallas, Tez. 75206. Phone 214-361-0405. 
2. REPRESENTATIVES 

Dore & Allen, Inc. 
Southeastern -Dora -Clayton Agency, Inc. 

3. FACILITIES 
ERP 54,400 w.: 107.7 me. 
Operating schedule: Noon -midnight. CST. 
Antenna ht.: 249 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, 3b, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 126, 136, 14b, 15a. 
Basic Rates: 20b, 21d, 22a. 23a, 25a, 

29a, 30, 33c. 
26, 28b, 28c, 

Contracts: 40a, 41, 92b, 49b, 
51a. 51c. 

45, 46, 47e, 48, 50, 

Comb.: Cont. Discounts: 60b, 604. 61e, 62b, 62d. 
Cancellation: 70a. 70c, 71a. 72. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 8/15/67-Rec'd 8/7/67. 

6. SPOT ANNOUNCEMENTS 
1 min, fiat 2.50 

KLVI 
1924 

JOHN C. BUTLER & COMPANY, INC. 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 245 0925 5.00 
Radio Beaumont Inc., Box 5463. 27 N. 11th St., 

Beaumont. Tex. 77706. Phone 713-838-6191. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -John H. Hicks. 
Executive Vice -President -John H. Hicks, III. 
Program Director -Art Lay. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
5.000 w.: 560 kc. 
Directional - sign -on -sunrise; local sunset -midnight. 

Non -directional all other times. 
Operating schedule: 4:54 am -midnight Mon thru Sat; 
sunrise -midnight Sun. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3d. 4a. 5. 6a, 7b, 8. 
Rate Protection: 10e, Plc, 12c, 13c, 14e, 15b, 16. 
Basic Rates: 20b. 21a, 22b. 23a, 24c, 25a, 27, 28a. 

29h. 30. 31, 32a, 33a. 
Contracts: 40a, 41, 42b, 43, 99b, 45, 46. 47e, 48, 49, 

50, 51a. 
Comb.: Cont. Discounts: 60f. 61e, e2ß. 
Cancellation: 70, 70d, 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 
Rates shown after the deduction of all applicable 
discounts. 
Member: Texas State Network, Inc. 

TIME RATES 
No. 12G Eff 12/1/68 -Reed 9/30/68. 

AAA -6-9 am & 4-7 pm. 
AA -9 am -4 pm. 
A -Sign -on -6 am & 7 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: 1 w 13 wk 26wk 52wk 
1 ti 15.00 14.50 14.00 13.50 
6 tl 14.50 14.00 13.50 13.00 
12 ti 14.00 13.50 13.00 12.50 
18 ti 13.50 13.00 12.50 12.00 

CLASS AA 
1 ti 13.00 12.50 12.00 11.50 
fi tl 12.50 12.00 11.50 11.00 
12 ti 12.00 11.50 11.00 10.50 
18 ti 11.50 11.00 10.50 10.00 

CLASS A 
PER WK: I wk 13wk 26wk 52wk 

1 ti 7.00 6.50 6.00 5.50 
6 ti 6.50 6.00 5.50 5.00 
12 ti 6.00 5.50 5.00 4.50 
18 ti 5.50 5.00 4.50 4.00 
30 sec: 80% of 1 -min. 10 sec: 54% of 1 -min. 

7. PACKAGE PLANS 
WEEKEND PLAN 

(ROS -1/2 Sat, 1/2 Sun) 
12 tl 6.00 24 ti 5.00 

WEEKLY FAMILY TAP 
24 per wk (1/3AAA, 1/3AA, 1/3A)...._..._.._ 216.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr S min 

1 x 100 60 40 20 
26 z 90 54 36 18 
52 x 85 51 33 17 
104 z 80 48 30 16 

KPAC KPAC-FM 
PORT ARTHUR 

City of License Port Arthur, Tex. 
Considered by Mutual Broadcasting System as their 

Puri Arthur -Beaumont outlet. 
See listing under Port Arthur. Texas. 

KTRM 
1947 

Alan Torbet 
Associates, Inc. 

Media Code 4 245 0950 3.00 
KTRM, Inc., Box 5425, 4385 Crow Rd., Beaumont, 

Tex. 77706. Phone 713-892-4990. 
I. PERSONNEL 

Chairman -of -the -Board -Jack Nell. 
Pres. & Gen'l Mgr. -John Nell. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,u00 w. 990 kc. 

Lirectlonal-same pattern day and night. 
Operating schedule: 5:00 am -midnight Mon thru Sat; 
6:59 am -midnight, Sun. CST. 

4. AGENCY COMMISSION 
15% on station time. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3b. 3d, 4a, 5, 84, 8. 
Rate Protection: 10b, llb, 12b, 136. 14b, 15a. 18. 
Basic Rates: 206, 210, 216, 22a, 226, 23a, 236, 24a, 

24b. 24c, 25a, 26, 27, 28a, 29a. 30, 33e. 
Contracts: 40a, 41. 42a, 42c, 43, 44a, 446. 45, 46. 

47a, 48, 49. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 601, 61e, 

82b, 62d. 
Cancellation: 70a. 70c, 71a, 72. 73a, 73b. 
]'rod. Services: 80. R1. 82. 
Affiliated with American Information Network. 

We've got an 

angle... 
A Golden TRlangle 

KTRM I: NO 1+ 

iR the market 
ORANGE" 

BEAUMONT 
PORT ARTHUR 

°PULSE 
Gam-6pm 
Beaumont -Port 
Arthur -Metro Area 
Nov -Dec '65 thru 
Nov -Dec '67. * Population - 339,400 * Households - 99,400 * Net Buying Power/Household-$7,661 
SOURCE: (Chamber of Commerce Estimates 

June 10, 1967) 

KTRM 
ADULT RADIO - 990 KILOCYCLES 

1000 WATTS FULL TIME 

Combination Rates KTRM - KGKL, 
available with P. 0. Box 5425 

KGKL 960, San Angelo Beaumont, Texas 
KTRM-FM, Beaumont Phone 713 TW 2-4990 

/Mlle NATIONAL REP.: 
ALAN TORBET ASSOCIATES, INC. 

FAY ABOOD (Mrs.) 
Regional -National Sales Marager 

TIME RATES 
No. 13 ER 7/1/60 --Reed 6/3/66. 

A -Mon thru Fri 6-10 am & 3-7 pm. 
B -Mon thru Fri 10 am -3 pm & 7 pm -midnight; Bat 
& Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

WKLY: I ti 5ti 10ti 15t1 20tí 30 tl 
1 wk..._....... 13.00 12.75 12.50 12.25 12.00 11.00 
13 wk 1.2.50 12.25 12.00 11.75 11.50 10.50 
28 wk..._ 12.00 11.75 11.50 11.25 11.00 10.00 
52 wk..._ 11.50 11.25 11.00 10.75 10.50 9.50 

CLASS B 
1 wk......._ 9.00 8.50 8.25 8.00 7.75 7.00 
13 wk....._._ 8.75 8.25 8.00 7.75 7.50 6.75 
26 wk_ ...... 8.50 8.00 7.75 7.50 7.25 6.50 
52 wk 8.25 7.75 7.50 7.25 7.00 6.25 
30 second, or leas -80% of 1 -minute rate. 
10 seconds -50% of 1 -minute rate. 
All classes combine for frequency. Weeks used need 
not be consecutive, but muai be used within 52 week 
period for discount. 

10. SPECIAL FEATURES 
Talant spots: Applicable rate plue 20%. 
Remote facilities available (2 mobile news units ants 
1 plane). 

5 -MINUTE NEWSCAST PACKAGE 
WKLY: I wk 13wk 26 wk 52wk 
3 ti 18.00 17.50 17.00 16.50 
5 ti ....... _.._.._. ...... _.._.._...... _ 17.00 16.50 16.00 15.50 
6 ti 16.00 15.50 15.00 14.50 
"Farm Reporter" with Charles Schmucker --6:05-6:30 
am Mon thru Sat. Spot and Program rates apply. 

(CR2) 

KTRM-FM 
1961 

Media Code 4 245 0951 1.00 
KTRM, incorporated, Box 5425, Beaumont, Tez. 

71706. Phone 713-892-4990. 
I. PERSONNEL 

General Manager -Frank B. Neil. 
Program Director -Robert Hooker. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
ERP 3,100 w.; 95.1 mc. 
Operating schedule: 8 am -midnight. 
Antenna ht.: 430 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded mutilations 
General: la, 3a, 3b, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 106, 11b. 
Basle Rates: 22a, 23a, 24a, 24b, 25a, 26, 28b. 
Con.racts: 400, 42a. 
Comb.; Cont. Discounts: 60a, 61e, 62b. 
Cancellation: 71a. 
Affiliated with American FM Network. 

TIME RATES 
No. 14 Eft 2/1/67-Rec'd 3/4/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 156x 260x 312x 624x 

1 min 2.60 2.40 2.20 2.00 1.80 1.60 
30 sec/less 2.10 1.90 1.70 1.50 1.30 1.20 

7. PACKAGE PLANS 
WEEKLY PACKAGE 

PER WK: IO ti 15 t1 20 tl 25 ti 35 t1 50 ti 
1 min 2.50 2.40 2.25 2.15 2.00 1.75 
30 sec/less 2.00 1.90 1.80 1.70 1.60 1.50 

MONTHLY PACKAGE 
PER MO: 125 ti 93t1 68 ti 40ti 
1 min, ea 2.00 2.15 2.25 2.50 

8. PROGRAM TIME RATES 
Ix 52x 156x 260x 312x 624e 

1/4 hr 10.50 9.50 9.00 8.50 8.00 7.50 
5 min 5.25 5.00 4.50 4.2.5 4.00 3.50 

10. SPECIAL FEATURES 
1 min talent spots 3.50 

BEEVILLE 
Bee County -Map Location E-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KIBL 
1949 

R AB 
Subscriber to the NAB Radio Code 

Media Code 4 245 0975 0.00 
Bee Broadcasting Co., Box 700, Hwy. 202, Beeville. 

Tez. 78102. Phone 512-358-1490. 
1. PERSONNEL 

Owner, Gen'l & Sales Mgr. -John D. Rosai. 
Program Director-Merlene Mangum. 

3. FACILITIES 
250 w.; 1490 ke. Non -directional. 
Operating schedule: 6:30 am -10:30 pm. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 9d, 5, 6a, 7e, 8. 
Bate Protection: 10b, 11b, 126, 136, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 26, 28a, 29a. 
Contracts: 40e, 42b, 45, 46, 48. 
Comb.; Cont. Discounts: 60a, 60k, 61e, 816, 61e, 626. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Rates effective November 1, 1949. (Card No. 2.) 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 

hr. hr. hr. min. min. ate. 
1 time 40.40 24.48 16.32 10.20 5.10 3.88 

13 times 38.76 23.25 15.50 9.69 4.85 3.64 
26 times 36.72 22.03 14.68 9.18 4.59 3.45 
52 tines 34.62 20.80 13.87 8.67 4.34 3.26 

104 times 32.64 19.58 13.05 8.16 4.08 3.06 
156 times 30.60 19.36 12.24 7.65 3.83 2.87 
260 times 28.56 17.13 11.42 7.13 3.57 2.63 
312 or more 

times 26.51 15.91 10.57 8.63 

BELTON 
Bell County -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Temple (including Belton) 

TEXAS 

BIG LAKE 
Reagan County -Map Location B-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBLT 
1958 

Media Code 4 245 0985 9.00 
Southwestern Broadcasting Co., Box 70, Florida & 

1st St., Big Lake, Tex. 76932. Phone 915-884- 

STATION'S PROGRAMMING DESCRIPTION 
KBLT: Programmed for general interest. 
NEWS: world, state, farm news at 6:30 am. News 
from network 5 min at :55, news and weather from 
UPI at 30 min. community news 15 min before hour, 
country music 6-10 am, top pops 10 am -tam, network 
news 7:30 am & noon. Local news 7:45 am & 12:20 
pm, farm news 12:45 pm, school news 15 min past 
hour. Country music 1-3 pm, current rock hits 3-6 
pm weekdays. Local music club program Sat 11:30 
am -noon. Spanish music 4-6 pm Sat and Sun. Local 
and network ball games, chamber of commerce pro- 
gram come weekly. Contact Representative for further 
details. Reed 11/27/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Paul A. Huffman. 
Program Director -Bob Jones. 

2. REPRESENTATIVES 
Radio Time Sales. 
Chicago -National Time Sales. 

3. FACILITIES 
1,000 w.; 1290 kc. Non -directional. 
Operating schedule: 6 am -6 pm. CST. 

4. AGENCY COMMISSION 
15% time only; 10% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2b, 3a, 3b, 4a, 4e, 5, 6a, 7a. 
Rate Protection: 15a, 15b. 
Basic Rates: 21a, 21d. 23e, 24a, 24b, 25e. 26, 28a, 

28e. 
Contracts: 40a, 41. 44a, 46, 47a, 51a. 
Comb.; Cont. Discounts: 60b, 60e, 61e. 
Cancellation: 70b, 70d, 71a, 72. 
Prod. Services: 80, 82. 
Member: Texas State Network. Inc. 

TIME RATES 
Eff Recd 11/27/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: I min 30 see 20 see 10 see 
1 x 3.50 2.50 2.00 1.75 
13 x..._ 3.00 2.00 1.60 1.45 
52 x 2.50 1.90 1.50 1.35 
104 x.......___. ..... _ 2.25 1.80 1.45 1.30 
156 z 2.00 1.25 1.10 1.00 
260 x 1.85 1.00 .90 .75 
312 z 1.50 _... -.. 
365 x 1.25 ._... ._... _... 
730 t 1.00 ._... ----- -- 

7. PACKAGE PLANS 
35 ti 55 ti 75 tl 100 ti 150 01 

1 min 52.50 68.75 86.2.5 100.00 135.00 
30 ass 

30 ti in 3 days .... 35.00 
45 ti in 4 days -.v.. 45.00 
60 ti in 5 days..._ ...... _ . ............. _.. .... _..._._.._...._... 55.00 
100 ti in 30 days..._.._.._......_.._.._......_...._ _.._..- 85.00 
150 ti In 30 days ........... _.. .... _. ..... _ ......_.._.._ -.._... 125.00 

8. PROGRAM TIME RATES 
PER YR: I hr 1/2 hr 1/4 hr 5 min 

1 x..._ 30.00 16.50 11.50 7.50 
13 x..._ 28.00 15.50 9.50 4.00 
52 z 25.00 14.00 8.00 3.60 
104 x 19.00 12.50 7.00 3.00 
156 z 10.50 8.00 6.00 2.50 
260 z 7,50 6.00 4.50 2.00 
312 z.._..._._ ... .........._.._.._ 6.50 5.00 3.50 L75 
365 z..._ .............._.........._.._ 6.25 4.25 3.00 1.50 
730 z. 5.00 3.00 2.00 1.00 

10. SPECIAL FEATURES 
WOMAN'S WORLD/CAPTIVE AUDIENCE 

SHOWS/SPANISH PROGRAM 
Ix I3x 52x 104x 156x 312x 365x 

Ea .... 3.00 2.50 2.26 2.00 1.76 1.60 1.50 

BIG SPRING (3AM; 1 FM) 
Howard County -Map Location B-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

KBST 
1936 

Subscriber to the NAB Radio Code 
Media Code 4 245 1000 6.00 
Snider Corp.. Box 1632, 702 Johnson Bt., Big Spring, 

Tez. 79721. Phone 915-264-6391. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -B. Winston Wrinkle. 
Operations Manager -Bob Lewis. 
Program Director -Howard Myers. 

2. REPRESENTATIVES 
Savalll/Gates, Inc. 

3. FACILITIES 
1.000 w. days: 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 5:45 am -midnight. 

3.52 2.49 
4. AGENCY COMMISSION 

15/0 on time only. 
5. GENERAL ADVERTISING See coded regulations 

General: la. 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 1113, 12b. 
Basic hates: 22e. 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a. 42a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60k. 
Cancellation: 71a, 73a. 
Affiliated with American Contemporary Network. 
Member: Texas State Network. Inc. 

(This listing continued on next page) 
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TEXAS 

Big Spring -K B S T -Continued 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Ratee effective October 1, 1965. 

Rates received October 28, 1965. 
Class AA -6:30-9:00 am, noon -1:00 pm and 4:00- 
6:00 pm Mon thru Sat. 
Class A-5:45-6:30 am, 9:00 am -noon. 1:00-4:00 pm 
and 6:00-7:00 pm Mon thru Sat; 7:00 am -7:00 pm 
Sun. 
Class B-7:00 pm -midnight Sun thru Sat. 

6. SPOT ANNOUNCEMENTS 
Classes - 

AA A B 
1 ti 4.25 3.50 2.50 
52 ti 4.00 3.25 2.25 
104 tl..._.........._.._......_.._......___ 3.75 3.00 2.00 
156 tL 3.50 2.75 1.75 
260 ti..._ 3.25 2.50 1.50 
312 ti 3.00 2.25 1.25 
520 ti 2.75 2.00 1.00 
30 -seconds -.50 lesa than 1 -minute announcement 
rate. 
10 -seconds -one half 1 -minute announcement rate 
(10 -second announcements in Class AA time take 
the 30 -second Class AA rate). 
5 -minute news rate -twice 1 -minute announcement 
rate. 

7. PACKAGE PLANS 
1 -MINUTE 

6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 
Class AA 4.00 3.75 3.50 3.25 3.00 2.75 
Class A..._ 3.25 3.00 2.75 2.50 2.25 2.00 
Class B 2.25 2.00 1.75 1.50 1.25 1.00 

WEEKEND PLAN 
18 1 -minute ROS announcements on Sat and/or 

Sun, 1 wknd _.. -_ 36.00 
Special weekly package and weekend plan cannot be 
combined with other schedules to earn greater fre- 
quency discount. 

KBYG 
1949 

Media Code 4 245 1025 9.00 
Big Spring Radio, Inc., Box 1713, City Park, Big 

Spring, Tee. 79721. Phone 915-263-7326. 
I. PERSnNNEL 

President & Gen'l Mgr. -Jack Wallace. 
Sales Manager -Bob Bell. 
Program Director -Jim Baum. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 
Southwest -Riley Representatives. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. Non -direc- 
tional. 
Operating schedule: 6:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic hates: 20e, 21a, 21b, 22a, 22b, 23a, 24b, 24c, 

25a, 26, 27, 28a, 28c, 29a, 30, 32b. 
Contracte: 40a, 41, 42b, 42d, 44a, 45, 46, 47a, 48. 

49, 50, 51a. 
Comb.; Cont. Discounts: 60b, 60g, 601, 61e, 62b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 
Duplicate schedules on KNIT, Abilene earn a 10% 
discount on each station from the applicable rate. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 4/1/67 -Reed 4/21/67. 
6. SPOT ANNOUNCEMENTS 

(Drive Time -Mon thru Sat 6-9 am, noon - 
1 pm & 4-7 pm) 

Ix I56x 3I2x 500x 1000E 
1 min. 4.50 4.00 3.75 3.50 3.00 
30 sec _ 3.60 3.20 3.00 2.80 2.40 
10 sec 2.25 2.00 1.85 1.75 1.50 

(All other times) 
1 min. 3.50 3.00 2.75 2.50 2.00 
30 sec.__ ............ 2.80 2.40 2.20 2.00 1.60 
10 sec 1.75 1.50 1.35 1.25 1.00 

7. PACKAGE PLANS 

PER W K: 0 t (ROS -1/3 Drive 1T1 
20 ti 90 tí 40 tí 

1 min 3.45 3.15 2.80 2.40 
30 sec 2.75 2.50 2.25 1.90 
10 sec 1.75 1.60 1.40 1.20 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr IO min 5 min 

1 z 30.03 18.00 12.00 9.00 7.50 
DISCOUNTS 

13e-5% 52x-15% 156e-25% 
26x-10% 104x-20% 260e-30% 

KFNE(FM) 
1961 

[3121F MU 
Media Code 4 245 1050 1.00 
The Cobra Corporation, Radio Center, Box 750. Big 

Spring, Texas 79720. Phone 915-267-2523. 
STATION'S PROGRAMMING DESCRIPTION 

KFNE (FM) : Programed for adults. 
MUSIC: balanced between standards, showtunes, and 
light semi -classic. Commercials limited to 6 minutes 
each hour placed on quarter and half hour. Contact 
Representative for further details. Rec'd 7/27/67. 

I. PERSONNEL 
Station Manager -Bob Bradbury, 
Program Director -Fran Steele. 
Sales Manager -Bill Birrell. 

2. REPRESENTATIVES 
Dallas & Southwest -Mario Messina Company. 

3. FACILITIES 
FM -ERP 1,790 w. (hertz.), 1.790 w. (vert.) :95.3 me. 
Operating schedule: 8:00 am -midnight daily. CST. 
Antenna ht.: 29 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See KIIEM listing for coded regulations. 
Affiliated with American FM Network. 

TIME RATES 
EH 9/1/66-Rec'd 9/2/66. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Fri 6-10 pm; Sat and Sun all day. 
A -Mon thru Fri 6 am -6 pm & 10 pm -midnight -AA- -A-- 
PER WK: 1 min 30 see I min 30 see 
1 tL.._.._.._.._._.._ 5.00 4.00 4.25 8.25 
3 tL ._.. 4.50 3.50 3.75 2.75 
7 ti..._- _.__.._._.__.._. 4.00 3.00 3.25 2.25 
14 tt.._._.____.._.....-...._._ 3.50 2.50 2.75 1.75 
24 tL...._...._._..._......_.._ 3.00 2.00 2.25 1.25 

DISCOUNTS 
(Schedule weekly) 

1 month..._......_____ 5% 1 year ............._......_._ 20% 
3 months..-._.._.._... 10% 

KH EM 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 245 1075 8.00 
The Cobra Corporation, Box 750, Radio Center, 

2-1/2 miles east of Big Spring, Tex. 79720. Phone 
915-267-2523. 
STATION'S PROGRAMMING DESCRIPTION 

KHEM: Programmed for adults. 
Country and western music 6-10 am. Gospel and 
sacred music 10 am -noon. Country and western music 
noon -sign -off. Spanish Sun only last hour and half 
before sign -off. NEWS: 5 min, 12 times daily before 
hour. Contact Representative for further details. Rec'd 
7/27/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Bob Bradbury. 
Sales Manager -Bill Birrell. 
Program Director -Fran Steele. 

2. REPRESENTATIVES 
Mario Messina Company. 

3. FACILITIES 
1000 w. days; 1270 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 3a, 4b, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b, 16. 
Basic Rates: 20b, 21a, 22a, 22b, 23a, 24e, 25a, 26, 

28b, 28c, 29a. 30, 33a. 
Contracts: 40a, 41, 44b, 46, 47a, 48, 49, 50. 
Comb.; Cont. Discounts: 60f, 61e. 
Cancellation: 70a, 70d, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
Eff 3/1/67 -Reed 2/23/87. 

6. SPOT ANNOUNCEMENTS 
le 52x 104e 156x 260e 3I2x 

1 min..._....... 3.90 3.70 3.50 3.20 3.00 2.80 
30 sec..._.._... 3.00 2.80 2.80 2.40 2.25 2.10 
10 sec......._... 2.55 2.40 2.25 2.10 1.95 1.80 
All combinable for frequency. 

7. PACKAGE PLANS 
PER WK: I tl IO tl 20 ti 30 ti 40 ti 50 t1 
1 min..._.._... 3.90 3.70 3.50 3.20 3.00 2.80 
30 see. 3.00 2.80 2.60 2.40 2.25 2.10 
10 sec ....... 2.55 2.40 2.25 2.10 1.95 1.80 
All combinable for frequency. 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 5 min 

1 z.._....--..__..__.. ..._......_.. 30 20 15 8 
DISCOUNTS 

13e-5% 52e-15% 156e-25% 
26e-10% 104x-20% 260e-30% 

BONHAM 
Fannin County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KFYN 
1948 

NA II 

Subscriber to the NAB Radio Code 
Media Code 4 245 1100 4.00 
Fannin County Broadcasting Co., Box 248, Bonham, 

Tee. 75418. Phone 214-583-3151. 
I. PERSONNEL 

Manager -Bill Bennett. 
2. REPRESENTATIVES 

South -Busby, Finch and Woods, Inc. 
3. FACILITIES 

250 w. days; 1420 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL RATE POLICY 
NAB Radio Code Advertising Standards apply. 
Affiliated with KBS Radio Network. 
Member: National Agltadio Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/68 -Reed 1/8/68. 
6. SPOT ANNOUNCEMENTS 

le 26x 52x 104e 156x 260x 3I2x 
2.25 2.10 1.95 1.80 1.65 1.50 1.35 

(') 1 minute or less. 
8. PROGRAM TIME RATES 

Ix 26e 52x 104e 
1 hr.. 30.00 28.50 27.00 25.25 

1/2 hr 18.00 17.00 16.00 15.00 
1/4 hr 12.00 11.50 11.00 10.25 

5 min 6.00 5.75 5.50 5.50 

BORGER 

156e 
23.50 
14.00 

9.50 
4.75 

260x 
21.75 
13.00 

8.75 
4.25 

312x 
20.00 
12.00 
8.00 
4.00 

Hutchinson County -Map Location B-2 
See SRDS consumer market map and data at begin- 
ning of the State. 

KBBB 
1957 

Media Code 4 245 1125 1.00 
Weldon W. & Weldon E. Lewis, Box 1478. Hwy. 

136. Borger. Tee. 79006. Phone Br 3-7575. 
I. PERSONNEL 

General Manager -Weldon Lewis. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Southeast -C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
5,000 w, days; 1800 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d. 4a, 4d, 5, 6a, 8. 
Rate Protection: lob, 11b, 12b. 13b, 14b, 15b. 
Basle Rates: 20b, 21a, 21b, 21d, 24a, 24b, 24e, 25a, 

26, 28c. 
Contracts: 40a, 44a, 44b, 51c. 
Comb.; Cont. Discounts: 60a. 61a. 
Cancellation: 70d, 71a, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 9/1/66 -Reed 11/1/66. 
AA -6:30-9 am; noon -1 pm & 3:30-5:30 pm. 
A-6-6:30 am; 9:30 am -noon; 1-3:30 pm & 5:30 pm - 
sign -off. 

6. SPOT ANNOUNCEMENTS -AA- -A- 
I min 30 see I min 30 see 

1 z .r.._-._..___.._... 4.25 3.25 3.75 2.75 
13 x..._ _...,.v_.._.._..,._ 9.00 3.00 3.50 2.50 
26 z__.._- ._...._-.._ 3.75 2.75 3.25 2.25 
52 z....__....._......-.__._..._ 3.50 2.55 3.00 2.15 
104 3.25 2.35 2.75 2.00 
156 x..-__.__.._-....._.._.. 3.00 2.15 2.50 1.85 

L95 2.25 1.70 
312 x..._.._.__........_._._. 2.50 1.75 2.00 1.55 
624 z_.__ 2.25 1.60 1.75 1.90 
936 z.._......_....-._ 2.00 1.50 1.50 1.30 

8. PROGRAM TIME RATES 
CLASS AA 

I hr 
1 e _.._.._.____.....__..__ 48.00 
13 z 45.00 
26 e ....... _....___.-._____... 41.00 
52 x.._ __.. .___ 37.00 
104 x ....... ____________ 33.00 

260 :..._.._.__..._._......__..._ 29.00 
312 e ___________ 25.00 
624 z ._.__..._.Y.. _... 
936 z.._..__......_...._.......__.. 

CLASS A 
1 z...__... _._._. 40.00 
13 z...._ __ 36.00 
26 z.._..___.._.__.._._._._ 32.00 
52 z.._.._..___.__....-....._... 28.00 

158 z- ._..._...._.._.___ 24.00 
260 z . _ 22.00 
312 x...-..___ - 20.00 
624 z .-_._ ..._._ 

BOWIE 

1/2 hr 
35.00 
33.00 
31.00 
29.00 
27.00 
25.00 
22.50 
20.00 

30.00 
27.00 
24.00 
21.00 
19.00 
17.00 
15.00 
14.00 

1/4 hr 5 min 
22.50 8.00 
20.50 7.50 
18.50 7.00 
16.50 6.50 
14.50 6.00 
12.50 6.50 
11.50 5.00 
9.50 4.00 

3.60 - 3.00 

17,50 
18.50 
15.50 
14.00 
13.00 
12,00 
11.00 
10.00 

6.50 
6.00 
5.50 

9.50 
4.00 
3.50 
3.00 
2.75 

Montague County -Map Location E-4 
See SHIM consumer market map and data at begin- 
ning of the State. 

KBAN 
1959 

Media Code 4 245 1150 9.00 
Bowie-Nocoma Broadcasting Co., Inc.. Box 1080, 

Bowie, Tex. 70230. Phono 817-872-2288. 
I. PERSONNEL 

President -Earle Fletcher. 
General Manager --011e Carriker. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
500 w. days; 1410 kc. Directional. 
Operating schedule: 6:00 am -local sunset. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL RATE POLICY 
Member: Texas State Network, Inc., and KBS Radio 
Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 1, 1960. 
Rates received October 12. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 br. 1/4 hr. 5 min. (e) 

1 time.... 30.00 20.00 15.00 8.00 2.90 
13 times.. 29.00 19.00 14.00 7.75 2.80 
26 times.. 28.00 18.00 13.00 7.25 2.70 
52 times.. 27.00 17.00 12.00 6.75 2.60 

104 times.. 26.00 16.00 11.00 6.25 2.50 
156 times.. 25.00 15.00 10.00 6.00 2.40 
280 times.. 24.00 14.00 9.00 5.50 2.80 
312 times.. 23.00 13.00 8.00 5.00 2.15 
364 times.. 22.00 12.00 7.00 4.50 2.00 

BRADY 
McCulloch County -Map Location D-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KNEL 
1933 

Media Code 4 245 1175 6.00 
Brady Broadcasters, 200 E. Commerce St., Brady. 

Tee. 76825. Phone 915-597-2346, 
I. PERSONNEL 

Pres. & Gen'l Mgr. -l'. Bert Haney, Jr. 
3. FACILITIES 

250 w.; 1420 kc. Non -directional. 
Operating schedule: . CST. 

4. AGENCY COMMISSION 
15/0 net charges for time: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 4b, 4d, 5. 6a, 7a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a. 
Basic Rates: 22a, 23a, 24b, 26. 28b, 29a. 
Contracts: 40a, 42b, 45, 46. 48. 
Comb.: Cont. Discounts: 60b, 61b, 62e. 
Cancellation: 71a, 73a. 

TIME RATES 
Bates effective April 1, 1958. 
Rates received May 26, 1958. 

8. SPOT ANNOUNCEMENTS 
Announcements are not to exceed 100 word. io length. 
The same rate applies to 25. 50. 75 and 100 word 
announceemnts. 

1 11. 15 ti. 26 ti. 52 ti. 101 U. 501 ti. 
Per announce- 

ment ....... 3.00 2.70 2.55 2.40 2.25 2.10 

8. PROGRAM TIME RATES 
111. 

1 hour..__. ...... _..._ 50.00 
1/2 hour__ ......... 25.00 
1/4 hour _____ 15.00 

5 minutes 8.00 

BRECKENRIDGE 

13 ti. 
47.50 
22.75 
14.25 

5.70 

28 ti. 
45.00 
22.50 
13.50 
5.40 

52 ti. 
42.50 
21.25 
12.75 

5.10 

Stephens County -Map Location D-5 
See SRDS consumer market map and data at begin- 
ning of the State. 

KSTB 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 245 1200 2.00 
Regal Broadcasting Corp., Miller Bldg., Breckenridge. 

Tee. 76024. Phone 817-449-3331. 
I. PERSONNEL 

Pres. & Goal Mgr. -Gene A. Hutto. 
Station Manager -Dan G. Wilcox. 

2. REPRESENTATIVES 
Clyde Melville Company. 

3. FACILITIES 
1,000 w. days; 1430 kc. Non -directional. 
Operating schedule: 6:00 am -sunset. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a. 23a, 25a. 
Contracts: 40a, 45, 46, 97a. 
Comb.' Cont. Discounts: 60c, 80k, 81a, 61b, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Member: Texas State Network. Inc. 

TIME RATES 
Rates effective October 1, 1965. (Card No. 11 -NR.) 

Card received October 8. 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 sec 

1 ti 3.00 2.35 1.70 
13 ti .... 2.85 2.25 1.60 
26 ti 2.70 2.10 1.50 
52 ti 2.55 2.00 1.40 
104 ti 2.40 1.85 1.30 
156 ti 2.30 1.75 1.20 
260 ti 2.00 1.55 1.10 
312 ti 1.70 1.35 1.00 

7. PACKAGE PLANS 
ANNOUNCEMENT PACKAGES 

(Within 7 consecutive days) 
1 min 30 sec 10 sec 

25 ti 1.85 1.45 1.05 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4hr 10 min 5 min 

1 e ..................._.... 30.00 18.00 12.00 9.00 7.50 
DISCOUNTS 

13x- 5% 52x--12-1/2% 156e-20% 
26e-10% 104e-15% 260e-25% 

BRENHAM (1 AM; 1 FM) 
Washington County -Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KWHI KWHI- FM 
1947 1964 

Media Code 4 245 1225 9.00 
Tom S. Whitehead, Inc., Box 730. Brenham, Tex. 

77833. Phone 713-476-3655. 
I. PERSONNEL President -Tom S. Whitehead, Sr. 

Manager -Tom S. Whitehead. Jr. 
3. FACILITIES 

1,000 w. days; 1290 kg. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 
FM FACILITIES 
ERP 3,000 w.: 106.3 me. 
Operating schedule: 5:00-11:00 pm. CST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 4a. 5. 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 21b 21d, 29b, 25a, 26. 28a. 

29a. 
Contracts: 40a, 94a, 95, 47a, 51c. 
Comb.; Cont. Discounts: 60b, 60e, 62a, 62d. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Member: Texas State Network, Inc. 

TIME RATES 
No. 2 Eff 7/1/66-Reé d 7/29/66. 

6. SPOT ANNOUNCEMENTS 
I min (*) I mIn 

1 e 5.00 4.20 260 e 3.50 
13 e 4.70 3.00 312 x.. ..... ___ 3.20 
26 e 4.40 3.60 520 z 3.00 
52 e 4.10 3.30 1000 t .......-... 2.70 
104 e 3.80 3.00 

(') 30 seconds or less, 

(s) 
2.80 
2.80 
2.30 
2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr IO min 5 min 

1 e. 70.00 42.00 25.50 21.00 15.00 
DISCOUNTS 

13e- 5% 52e-20% 260e-35% 
26e-10% 1042-28% 312e-42% 
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BROWNFIELD 
Terry County -Map Location B-4 

See SltDS consumer market map and data at begin- 
ning of the State. 

KKUB 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 245 1250 7.00 
Brownfield Radio Inc., Drawer 1300, Tahoka Rd., 

Brownfield, Tex. 79318. Phone 806-637-4531. 
I. PERSONNEL 

General Manager -Joe Garrison. 
2. REPRESENTATIVES 

Charles Bernard Co., Inc. 
Riley Representatives. 

3. FACILITIES 
1.000 w. days; 1300 kc. Non -directional. 
Operating schedule: 4:30 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 312, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b. 11b, 12b, 13b. 19b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 28, 29a. 
Contracte: 40a, 42a, 97a, 48. 
Comb.: Cont. Discounts: 60b, 61b, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
No beer or wine advertising, except in Spanish. 
Member: Texas State Network, Inc., Country Music 
Network. National AgRadio Groups, The. 

TIME RATES 
Eff 9/1/68 -Reed 8/26/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 156x 208x 260x 312x 

1 min 6.50 6.00 5.50 5.00 9.50 4.00 3.50 
30 sec/less 4.50 4.25 4.00 3.75 3.50 3.25 3.00 

7. PACKAGE PLANS 
PER WK: 10 ti 20tí 30tí 
1 min 4.50 4.00 3.50 
30 see/less 3.50 3.25 3.00 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 x 95 28 18 12 9 

BROWNSVILLE 
See stations listed under Brownsville Area 
Cameron County -Map Location E-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBOR 
1949 

BROWNSVILLE 

Media Cade 4 245 1275 4.00 
Brownsville Broadcasting Co., Box 2049, Brownsville, 

Tez. 78520. Phone 512-542-5677. 
STATION'S PROGRAMMING DESCRIPTION 

KBOR: Programmed for general interest. 
FARM: program 5:45-7 am. 7-9 am middle -of -road 
music, news, sports, weather, quips. 9-9:30 am 
women's news. 9:39 am -noon middle -of -road music, 
news at :55. Noon -1 pm news, world, national, local, 
stock markets, weather. M -F 1-5 pm middle-of-the- 
road music, news, sporta, events. 5-7 pm middle-of- 
the-road music, news, sports local events, weather. 7- 
11:30 pm music featuring general popular music, 
classic, standards, weather on hour. News and weather 
10 pm. SPORTS: local high school and college foot- 
ball. Sat 2 pm complete opera broadcast. Local news 
reporters. Contact Representative for further details. 
Reed 9/16/68. 

I. PERSONNEL 
General Manager -Minor J. Wilson. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Dallas -Clyde Melville Company. 

3. FACILITIES 
1.000 w.; 1600 kc. 

Directional -Separate pattern. day and night. 
Operating schedule: 5:15 am -11:30 pm. CST. 

4. AGENCY COMMISSION 
Nono; all rates net to station. No ash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3d, 4a, 4d. 5. 6b, 7a, 8 
Rate Protection: 10c, lia. 12e, 13e, 14c, 15a, 15b, 16. 
Basic Rates: 20b, 21a, 21b, 21d, 23a, 24b, 25a, 26. 

280, 28e. 29a. 
Contracte: 40a. 49a, 45, 46. 47a, 51a. 
Comb.: Cont. Discounts: 60f. 601, 61a. 
Cancellation: 71a. 72. 73b, 
Prod. Services: 80. 82. 
Member: Voice of Valley Agricultural Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective July 1. 1964. (Card No. 5.) 
Card received July 6, 1964. 

8. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 t1._ 4.00 3.50 104 t1._.._ 3.60 3.10 
26 ti 3.90 3.40 156 ti 3.45 2.95 
52 ti 3.75 3.25 260 ti 3.30 2.80 

7. PACKAGE PLANS 
MONTHLY PACKAGE PLANS 

Class A-7.00-9:30 am. noon -1:00 pm and 5:00- 
7:00 pm. 
Class B -All other times. 

-Class A- -Class B - 
PER MO: 1 min 30 sec 1 min 30 see 
Open 4.00 3.50 3.50 3.00 
30 ti 3.50 3.00 3.00 2.50 
60 ti 3.25 2.75 2.75 2.25 
90 ti 3.00 2.50 2.50 2.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr S min 

1 ti 50.00 30.00 20.00 9.00 
26 ti 46.00 27.00 18.00 8.00 
52 ti 42.00 24.00 18.00 7.00 
104 ti. 40.00 22.50 15.50 6.50 
156 ti 38.00 21.50 15.00 6.00 
260 ti 36.50 21.00 14.50 5.50 

10. SPECIAL FEATURES 
Newscasts: 5.00. 

KRGV 
1927 

CITY OF LICENSE 
WESLACO 

Media Code 4 245 8375 5.00 
(This is a duplicate of the listing appearing under 
Weslaco, Texas) 
Mobile Video Tapes, Inc., 309 Missouri St., Weslaco, 

Tex. 78596. Phone 512-968-3131. TWX 512-968- 
3086. 

I. PERSONNEL 
General Manager -Jack H. Drake. 
General Sales Manager -Earl Noel. 
Chief Engineer -William R. Yordy, Sr. 

2. REPRESENTATIVES 
Paul H. Raymer Company, Inc. 

3. FACILITIES 
5,000 w.; 1290 kc. Directional -night only. 
Operating schedule: 5 am -midnight. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5, GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, la, 4a. 5. 6a. 7a, 8. 
Rate Protection: lob, lib, 12b, 13b. 14b, 15a. 
Basic Rates: 20b, 21a, 21d, 23a, 24b, 25e. 
Contracts: 40a. 41, 42a, 45, 46. 
Comb.; Cont. Discounts: 60a, 60f. 
Cancellation: 73b. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 3 ER 1/1/85 -Reed 12/14/64. 

AAA -Mon thru Sat 6-7 am: Mon thru Fri 12:30-1 pm. 
AA -Mon thru Sat 7-9:30 am & 4-8:30 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

1 wk 26 wk 52 wk 
1 min 15.00 14.00 13.00 
30/20 sec 12.00 11.00 10.00 
10 sec 7.50 7.00 8.50 

CLASS AA 
Ix 52x 

1 min 14.00 13.00 
30/20 sec 11.25 10.50 
10 sec 7.00 6.50 

CLASS A 
1 min 13.00 12.00 
30/20 sec 10.50 9.75 
10 sec 6.50 6.00 

7. PACKAGE PLANS 
AA -Mon thru Sat 7-9:30 am & 4:30-8:30 pm. 
A -All other times. 

CLASS AA 
PER WK, EA: 6ti 12 ti 18 ti 
1 min. 12.00 11.00 10.00 
30/20 sec 9.75 9.00 8.25 
10 sec 6.00 5.50 5.00 

CLASS A 
1 min 10.00 9.00 8.00 
30/20 sec 8.25 7.50 6.75 
10 sec 5.00 4.50 4.00 

156x 
12.00 
9.75 
6.00 

11.00 
9.00 
5.50 

260x 
11.00 
9.00 
5.50 

10.00 
8.25 
5.00 

8. PROGRAM TIME RATES 
AAA/AA/A: Ix 26x 52x 156x 
1 hr 90.00 85.00 80.00 75.00 
1/2 hr 54.00 51.00 48.00 45.00 
AAA: 
1/4 hr 45.00 42.00 40.00 38.00 
5 min 27.00 26.00 24.00 23.00 
AA/A: 
1/4 hr 36.00 34.00 32.00 30.00 
5 min 22.00 21.00 20.00 19.00 

BROWNSVILLE AREA 
(2 AM; 2 FM) 
See Brownsville listed station 

28.00 
18.0o 

(D-3) 

XEAM XEHMLS-FM 
1950 1961 

Matamoros, Mex. Matamoros, Tamaulipas, 
Mex. 

Media Code 4 245 1325 7.00 
Radiodifusoras Unidas Mexicanas De Matamoros, S.A. 
Apartado Postal 58. Matamoros. Tamaulipas. Mex.; 

Box 282, Brownsville, Tex. 78521. 

STATION'S PROGRAMMING DESCRIPTION 
XEAM: Programmed 100% in Spanish language with 
heavy emphasis on Latin popular music. Soap operas 
11 am -noon M -F. NEWS: bulletins at once with 
newscasts of 5 min at 7 am, 8 am, noon & 6 pm 
daily. Temperature and weather on the half hour. 
Air talent handle all segments with the exception of 
soap operas, which are taped. COMMERCIALS 
translated free. Contact Representative for further 
details. Recd 7/20/67. 

I. PERSONNEL 
President -Mrs. G11ma G. Salinas. 
General Manager -Victor M. Salinas. 

2. REPRESENTATIVES 
UBC Sales. 

3. FACILITIES 
1,000 w.: 1310 kc. Non -directional. 
Operating schedule: 5 am -midnight. CST. 
FM FACILITIES 
EitP 1000 w.: 98.1 mc, 

520x 
10.00 
8.25 
5.00 

9.00 
7.50 
4.50 

24 ti 
9.00 
7.50 
4.50 

7.00 
6.00 
3.50 

260x 
70.00 
92.00 

35.00 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL RATE POLICY 
Translation: copy to Spanish without charge. 
Entire schedule broadcast in Spanish. 
All rates guaranteed 1 year from date of 
with or without interruption when covered 
signed contract. 
Member: Latin Network. 

TIME RATES 
Rates effective September 1, 1964. 
States received December 21. 1964. 

6. SPOT ANNOUNCEMENTS 
PER WK: 
1 U 5.00 10 ti_ - 4.50 
5 4.75 20 tl_...___ 4.25 
20 -seconds -75% of earned 1 -minute rate. 
COMBINATION RATES 

XEAM, XEVH, and XEHMLS-FM 
2 stations 10% 3 stations 15% 

contract. 
by duly 

XEO XEO-FM 
1946 1956 

MATAMOROS, MEX. 
Media Code 4 245 1375 2.00 
Radiodifusoras El Gallo, 8. A. Stateside business 

under exclusive contract to Radiotroniki, Inc.. Box 
1708, 127 W. Levee SL, Brownsville, Tez. 78520. 
l'hone 512-546-6620. 
STATION'S PROGRAMMING DESCRIPTION 

XEO: Music for young adults. 
Equivalent to top 50 but in Spanish. and top 5 
American hits. NEWS: every hour, local, national 
and international. 10-11 am & 5-6 pm requests. 
Both programs feature same type of music. Contact 
Representative for further details. Recd 7/17/67. 

I. PERSONNEL 
Pres. & Mgr. -Severo Garza. 

2. REPRESENTATIVES 
New York and Chicago -National Time Sales. 
Los Angeles -Harlan G. Oakes & Associates. 
San Francisco -Don R. Pickens Co. 
Atlanta -David Carpenter & Co. 
Dallas -Riley Representatives. 

3. FACILITIES 
1.000 w.; 970 kc. Non -directional. 
Operating schedule: 5:00 am -midnight weekdays, 
CST. 
FM FACILITIES 
ERP 60 w.: 88.2 mc. 
Operating schedule: 6:00 am -11:00 pm. 
Antenna ht.: 60 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 3a, 3h, 3c, 3d, 4a, 4c, 5, 6a, 

7a, 8. 
Rate Protection: 10a, 11a, 12a. 13a, 14a, 15a, 15b. 
Basic Rates: 21a, 21b, 221, 23a, 29b, 25b, 26, 28a, 

28e. 29a. 
Contracts: 40a, 41, 44a. 94b, 46, 97e, 48, 50, 51a. 
Comb.: Cont. Discounts: 60b, 80d, 60e, 601, 61a, 62a. 
Cancellation: 70e, 71b, 72, 73b. 
Prod. Services: 80, 82. 
Entire schedule Is broadcast in Spanish. 
Member: National Spanish Language Network. 
When sold in combination with XEOR, 10% discount. 

TIME RATES 
ER Recd 4/1/66. 

6. SPOT ANNOUNCEMENTS 
Ix 261 52x 104x 

1 min 6.00 5.75 5.50 5.25 
30 sec 5.00 4.75 4.50 9.25 

8. PROGRAM TIME RATES 
Ix 260 52x 104x 

1/4 hr 22 21 20 19 

BROWNWOOD (2 AM; 1 FM) 

21.00 Brown County -Map Location D-5 
See SRDS consumer market map and data at begin - 
Wag of the State. 

KBWD 
1941 

R A B 

A Wendell Mayes Station 
Media Code 4 245 1400 8.00 
Brown County Broadcasting Co., Box 280, Brownwood, 

Tez. 76801. Phone 915-645-2401. 

I. PERSONNEL 
President -Wendell Mayes. 
Station Manager -Bill Jamar. 

2. REPRESENTATIVES 
Robert E. Eastman Co., Inc. 

3. FACILITIES 
1.000 w.: 1380 kc. Non -directional. 
Operating schedule: 5:30 am -midnight daily. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 
Contracts: 40a, 99b. 48. 
Comb.: Cont. Discounts: 60h. 
Cancellation: lob. 71a, 73b. 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 
Member: Texas State Network. Inc. 

TIME RATES 
Eff Recd 4/4/66. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
la 52x 260x 3I2x 

1/2 hr 25.80 23.40 21.00 19.80 
1/4 hr..._ 16.40 15.20 14.00 13.40 
5 min...._ 8.50 7.50 8.50 6.00 
1 min 4.40 9.10 3.80 3.50 
30 sec 3.15 2.95 2.75 2.50 

CST. 

TEXAS 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
(20 AAA, 20 AA, 10 A) 

PER WK: I min 30 see 
50 ti _._..- 155 110 

9. PARTICIPATING PROGRAMS 
Central Texas Farm & Ranch participations Men 
thru Sat 5:50-6:30 am. 

3 tl 801 
1 min per wk 11.50 18.58 

3 -MINUTE DIRECT WEATHER 
BUREAU REPORTS 

30 per wk 97.50 

KEAN 
1953 

Subscriber to the NAB Radio Code 
Media Cade 4 245 1425 5.00 
KEAN Radio Corp, Box 100, 2220 Fisk Ave., Brown - 

wood, Tex. 76801. Phone 915-643-4456. 
1. PERSONNEL 

President -Pat Farren Davidson. 
General Manager-Eddye Farren. 
Commercial Manager -Robert E. Taylor. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
Regional -Riley Representatives. 

3. FACILITIES 
1,000 w.; 1249 kc. Non -directional. 
Operating schedule: 6:00 am -midnight daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a. 4d, 5. 6a, 7a. 
hate Protection: 10e. ile. 12e, 13e, 14c. 
Basle Rates: 22b, 23a, 24a, 25a, 28b, 29a. 
Contracts: 40a. 46. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 71a, 73a. 
FM facilities: KERN (FM). 
Member: Country Music Network. 

TIME RATES 
Fir Reed 9/29/68. 

Drive Time -Mon thru Sat 6-9 am & 4-7 pm. 
All other times. 

6. SPOT ANNOUNCEMENTS 

I min 30 see 10 see 1 min 30 see 10 see 
1 z 6.00 9.80 3.00 5.00 4.00 2.50 
50 z 5.75 4.60 2.90 4.75 3.80 2.40 
100 z 5.50 4.40 2.75 4.50 3.60 2.25 
250 x 5.00 9.00 2.50 9.00 3.20 2.00 
500 z 4.50 3.60 2.25 3.50 2.80 1.75 

(") Drive Time. 
(t) All other times, 

KFRN(FM) 
1966 

Subscriber to the NAB Radio Code 
Media Code 4 245 1450 3.00 
KEAN Radio Corp.. Box 100, 2220 Fisk Ave.. 

Brownwood, Tez., 76802. Phone 915-643-4456. 
I. PERSONNEL 

President -Pat Farren Davidson. 
Station Manager-Eddye Farren. 
Sales Manager -Robert E. Taylor. 

156x 260x 312* 2. REPRESENTATIVES 
5.00 4.75 4.50 Charles Bernard Co., Inc. 
4.00 3.75 3.50 Regional -Riley Representatives. 

3. FACILITIES 
156x 260x 312x ERP 700 w.; 99.3 mc. 

18 17 16 Operating schedule: 9 am -midnight. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
Contracts: 40a. 
AM facilities: KEAN. 

TIME RATES 
ER Recd 3/30/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 

1 min 1.90 1.80 1.70 
30 sec 1.50 1.45 1.35 

260x 
1.60 
1.30 

261x 
1.50 
1.25 

BRYAN -COLLEGE STATION 
(2 AM; 2 FM) 
Brazos County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area ere 
consolidated under multiple city headings. This la 
not to imply that all of the station provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extant 
of individual station coverage, audience delivered, etc. 
within the area. 

KORA 
1947 

BRYAN 

Subscriber to the NAB Radio Code 
Media Cede 4 245 1475 0.00 
Bryan Broadcasting Co.. Inc., 1240 Villa Maria Rd., 

Bryan, Tex. 77801. Phone 713-823-1290. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Mike Mistovich. 
Sales Manager -Bob Bell. 

2. REPRESENTATIVES 
College Radio Corp. 
Regional -Riley Representatives. 

(This listing continued on next page) 
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TEXAS 

Bryon -College Station -K O R A -Continued 
3. FACILITIES 

1,000 w. days; 250 w. nights; 1240 kc. 
Non -directional. 

Operating schedule: 6:00 am -midnight daily. CST. 
Partial simulcast operation. Simulcast 6-7:10 am. 
For non -simulcast facilities see KORA-FM. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 10a. lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20h, 21b. 21d, 22a, 22b. 23a, 29b, 25a. 

26, 28b, 28e, 29a, 30, 33a. 
Contracts: 40a, 41, 42e, 43, 94a, 96, 47e, 98, 49, 51a. 

51e. 
Comb.: Cont. Discounts: 60h, 60d. 60g, 61a. 82h. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network, 
Member: Southeastern Key Market Network. 

TIME RATES 
No. 3 EH 10/15/67-Rec'd 12/11/67. 

6. SPOT ANNOUNCEMENTS 
(Drive Times -6-9 

156x 9 2xm500x I000x 
1 min 9.50 9.25 3.75 3.25 2.75 
30 sec 3.00 3.40 3.00 2.60 2.20 
10 sec 2.25 2.10 1.85 1.85 1.90 

(All other times) 
1 min..._ 3.50 3.25 3.00 2.50 2.00 
30 sec 2.80 2.60 2.40 2.00 1.80 
10 sec 1.75 1.65 1.50 1.25 1.00 

7. PACKAGE PLANS 

WKLY: 
(1/2 Guaranteed Drive 

ti ) 20 ti 30 ti 40 01 
1 min 3.75 3.25 2.75 2.25 
30 sec 3.00 2.80 2.20 1.80 
10 sec 1.85 1.65 1.40 1.15 

KORA-FM 
1966 

BRYAN 
Media Code 4 245 1476 8.00 

Bryan Broadcasting Co., Inc., Box 3069, 1240 Villa 
Maria Rd., Bryan, Tex, 77802. Phone 713-823-1240. 

1. PERSONNEL 
Pres. & Gen'l Mgr. -Mike Mistovich. 
Sales Manager -Bob Bell. 
Vice -Pros.. Traffic -Mary Jane Mletovích. 

2. REPRESENTATIVES 
College Radio Corp. 
Regional -Riley Representatives. 

3. FACILITIES 
ERP 3,000 w.; 98.3 me. Stereo. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht.: 197 ft. above average terrain. 
Partial simulcast operation. Operated separately 7:10 
am -midnight. For simulcast facilities see KORA. 

4. AGENCY COMMISSION 
15/0 time only; payable 30 days. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 3h, 3e, 3d, 9a, 4d, 5, 6a, 7h, 8. 
Rate Protection: 10a, 11a, 12a. 13a, 14a, 15h. 
Basic Batta: 20h. 21h, 21d, 22a, 22h, 23a, 29h, 25a, 

28, 28h, 28c, 29a, 30, 33a. 
Contracts: 40a, 91, 42e, 43, 44a, 46, 47c, 48, 49, 51a, 

51c. 
Comb.; Cont. Discounts: 60h, 60d. 60g, 61a, 62h. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73h, 
Prod. Services: 80, 82. 

TIME RATES 
EH . Reed 1/28/67. 

6. SPOT ANNOUNCEMENTS 
1 ti 26 ti 

1 min 3.50 3.30 
30 sec 2.45 2.30 
10 sec 1.75 1.65 

7. PACKAGE PLANS 
SATURATION 

PER WK: I min 30 see 10 see 
20 ü 2.65 1.85 1.35 
40 t( 2.25 1.80 1.15 
60 ti 2.00 1.30 1.00 

52 ti 156 ti 312 11 

3.00 2.65 2.25 
2.10 1.85 1.80 
1.50 1.35 1.15 

WTAW 
1922 

COLLEGE STATION 

R,A B 
Subscriber to the NAB Radio Code 

Media Code 4 245 1500 5.00 
Radio Bryan, Inc., Box 3008, Bryan, Tex. 77801, 

Phone 846-7788. 
I. PERSONNEL 

Pres., Gen'l & Sales Mgr. -Bill Watkins. 
Program Director -Tommy Thompson. 

2. REPRESENTATIVES 
Seralli/Gates. Inc. 

3. FACILITIES 
1.000 w. days: 1150 kc. Non -directional. 
500 w. pre -sunrise. 
Opr. ached. 8 am (sunrise if earlier) -sunset. CST. 

4. AGENCY COMMISSION 
15% on station time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h. 3a, 4a, 9d, 5. 6a, 7a, 8. 
Rate Protection: 10h, 11h, 12h. 13h, 14b, 15h. 
Basic Rates: 20a, 21a. 22a. 24c. 28e, 30. 31, 33a. 
Contracts: 90a, 49b. 96. 97e, 51c. 
Comb.: Cont. Discounts: 60a, 60e, 62d. 
Cancellation: 70a. 710, 72, 73b. 
Prod. Services: 80, 82. 
Member: Texas State Network. Inc. 

TIME RATES 
Rates effective September 1. 1965. (Card No. 24.) 

Card received September 1. 1985. 
Class AA -6:30-9:30 am and 4:00-7:00 pm Mon then 
Sat. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 
Less than 1 min 30 sec 1 min 30 sec 

6 ti._ 5.40 4.40 20 ti 3.75 3.00 
10 tt.... ...... _... 4.50 3.80 30 ti..._.._ 3.25 2.60 

CLASS A 
Less than 

6 ti 4.00 3.20 20 ti 3.00 2.90 
10 ti 3.60 2.88 30 ti..._.._ 2.50 2.00 

DISCOUNTS 
13 wk. 5% 52 wk..._....__...... ..... 15% 
26 wk..._ 10% 
10 -second announcements -Flat 2.00 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

PER WK: 1 min 30 sec 
50 tl, 25AA, 25A 140. 115. 
Class AA and Class A Plans may be used in com- 
bination -each taking a rate based on their total 
number of spots. 
30 -second announcements combinable only with 1 - 
minute announcements for frequency discount. 

8. PROGRAM TIME RATES 
5 MINUTES 

150% of applicable 1 -minute rate. 

WTAW-FM 
1964 

COLLEGE STATION 

Subscriber to the NAB Radio Code 
Media Code 4 245 1501 3.00 
Radio Bryan, Inc.. Box 3008, Mobile Ave., Bryan, 

Tez. 77801. Phone 846-7788. 
I. PERSONNEL 

President -Roger B. Watkins. 
Gen'l & Sta. Mgr -Rodger B. Watkins 
Program Director -Tommy Thompson. 

2. REPRESENTATIVES 
Savalll/Gates, Inc. 

3. FACILITIES 
ERP 3,000 w.; 92.1 mc. 
Operating schedule: 5 am -midnight. CST. 
Antenna ht.: 275 ft. above average terrain, 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See WTAW listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 23-A EH 10/1/67 -Reed 12/11/67. 
AAA -6-9 am, noon -1 pm & 4-6:30 pm. 
AA-All other times. 

6. SPOT ANNOUNCEMENTS 
AAA -FIXED TIMES 

1 min 30 see 
6 t1 4.35 3.80 
18 t1 3.90 3.50 

7. PACKAGE PLANS 
10-DAY-BTA. 

10 tl 30 01 60 ti 
1 min 3.20 2.90 2.80 
30 see 2.80 2.55 2.25 

MONTHLY PACKAGE 
100 81 200 tl 

1 men 2.80 2.55 
30 sec 2.25 1.95 

13 -WEEK PACKAGE 
PER WK; EA: 5t1 10 tl 
1 min 3.25 3.05 
30 sec 2.80 2.80 

26 -WEEK PACKAGE 
1 min 3.00 2.80 
30 sec 2.60 2.35 

12 -MONTH PACKAGE 
250x 520x 10406 

1 min 3.10 2.85 2.50 
30 sec 2.60 2.35 2.05 

BURNET 
Burnet County -Map Location E-8 

See SRDS consumer market map and data at 
ning of the State. 

CAMERON 
Milan County -Map Location F-6 

See SUDS consumer market map and data at begin- 
ning of the State. 

KMIL 
1955 

Media Code 4 245 1550 0.00 
Milam Broadcasting Co., Box 832, Cameron, Tez. 

78520. Phone 817-697-4633, 
I. PERSONNEL 

Partner -Manager -Eugene Smitherman. 
3. FACILITIES 

500 w. days; 1330 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 40, 4d, 5. 8a, 7a, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 19g, 15a, 1513. 
Basic Rates: 2013, 21a, 21h, 22h, 28e, 
Contracts: 40a, 47a. 
Cancellation: 73b. 
Prod. Services: 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 15, 1965. 
Rates received November 2. 1965. 

6. SPOT ANNOUNCEMENTS 
1 -minute announcements, any number, ea. 3.00 
30 -second announcements, any number, ea..._...... . 2.50 
10 -second ID's. any number. ea..._ ....... _._.._-... 2.00 

8. PROGRAM TIME RATES 
1/2 hr 1/9 hr 10 min 5 min 

Open 28. 18. 16. 14. 
52 t1..._.._.._ 25. 18. 14. 12. 

21. 14. 12. 10. 
156 ti 18. 12. 10. 8, 
312 ü....-.._.._.._.._.._.._......_ 14. 8, 7, 6. 

CANYON 
Randall County -Map Location B-2-1/2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCAN 
1962 

R A 

Media Code 4 245 1575 7.00 
Randall County Broadcasters. Inc., Box 509. 1606 Fifth Ave., Canyon, Tex. 79015. Phone 806-655- 

2589. 
I. PERSONNEL 

Owner & Gen'l Mgr. -J. R. Clodfelter. 
2. REPRESENTATIVES 

Southern -Mario Messina Company. 
3. FACILITIES 

1,000 w.; 1550 kc. Non -directional. 
Operating schedule: Sunrise -local sunset, CST. 

80ti 4. AGENCY COMMISSION 
2.65 15/0 time and talent. 
1.95 5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
300 ti General: la, lb. 2a, 2h, 3a, 3b, 3c, 3d, 4h, 4d, 5, 

2.25 6a, 7h, 8. 
1.75 Rate Protection: 10a, 11a, 12a, 13a, 14a, 15a, 15h, 

16. 
20U Basic Rates: 2013, Sia, 21h, 21d, 22a, 22h, 23h, 24h, 
2.90 25a, 26, 28h, 28c, 29a, 29h, 30, 33a. 
2.35 Contracts: 90a, 41, 42a, 42e, 43, 49a, 94b, 45, 47a, 

98. 49. 50, 51a, 51e. 
2.60 Comb.; Cont. Discounts: 60a, 61a, 62a. 
2.15 Cancellation: 70a. 71a, 72, 73a, 73b. 

Prod. Services: 80. 81, 82. 
Affiliated with KBS Radio Network, 

TIME RATES 
Rates effective April 1. 1962. 
Card received April 15, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 sec 

1 ti 9.50 3.00 104 ti 3.60 2.40 
13 ti 4.28 2.85 156 ti 3.38 2.25 
26 ti 4.05 2.70 260 ti 3.16 2.10 
52 ti 3.83 2.55 312 or more.... 2.93 1.9! 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 In 

1 z 30.00 18.00 12.00 ..50 
DISCOUNTS 

13x- 5% 52x-15% 156x-25% 
28x-10% 104x-20% 260x-30% 

2000x 
2.25 
1.75 

begin- 

KTSL 
1963 

Media Code 4 245 1525 2.00 
Land of Lakes Radio, Box 119, Burnet, Tex. 78611, 

Phone 756-2198. 
I. PERSONNEL 

General Manager -Jerry D. White. 
3. FACILITIES 

250 w.: 1,340 kc. Non -directional. 
Operating schedule: 6:30 an -10:00 pm. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash Miscounts. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a. 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a. 
Basic Rates: 22h, 23a. 24h, 25a, 26, 29a. 
Contracts: 40a, 45, 97a. 
Comb.: Cont. Discounts: 60b, 60k, Ela, 82e. 
Cancellation: 70a, 70e. 71b, 73a. 

TIME RATES 
Rates effective 

Rates received October 10, 1963, 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 tl 3.55 2.75 200 ti. 2.20 1.70 
10 tl 3.30 2.50 300 tl.._..._..... 1.90 1.55 
25 ti 3.05 2.30 500 ti 1.70 1,45 
50 ti 2.80 2.10 1000 tí...._...... 1.50 1,20 
100 ti 2.55 1.90 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 90.00 25.00 18.00 10.00 
10 ti 35.00 23.00 16.00 9.00 
25 ti 32.50 21.50 14.00 8.50 
50 ti 30.00 20.00 13.00 7.50 
100 ti 27.00 18.00 12.00 6.50 
200 ti 23.00 16.00 11.00 5.50 
300 ti. 20.00 14.00 10.00 5.00 
500 tl 4.00 
1000 ti --' -- - 3.00 

CARRIZO SPRINGS 
Dimwit County -Map Location C-8 

See SRDS consumer market map and data st begin- 
ning of the State. 

KBEN 
1955 

Media Code 4 245 1600 3.00 
Walter H. Herbort. Jr., Box 488, 105 S. 5th St., 

Carrizo Springs, Tex. 78834. Phone 512-876-2210, 
I. PERSONNEL 

General Manager -Welter H. Herbort, Jr. 
Sales Manager -Bill Owens. 
Program Director -Ramon Montemsyor (Spanish). 

3. FACILITIES 
250 w.: 1450 he. Non -directional. 
Operating schedule: 6:00 am -7:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 on time and talent. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2h. 3c. 3d, 4a, 5. 6a, 7a. 
Rate Protection: 15h. 
Basic Rates: 20h. 21a, 21h, 21e. 21d, 22h, 23a, 24a, 

25h, 26, 28h, 30. 33d. 
Contracts: 40a. 42b. 44a, 44h, 45. 97e, 51e. 
Comb.: Cont. Discounts: 60a, 601, 61a, 62d. 
Cancellation: 70h, 70d, 7113, 72, 73a. 
Prod. Services: 80, 82. 
Member: Texas State Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 10/1/65 -Reed 3/5/68. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 104x I56x 260x 312x 

1 min 3.50 3.15 2.80 2.45 2.10 1.75 1.40 1.05 
50 wds 2.50 2.25 2.00 1.75 1.50 1.25 1.00 .75 
SPECIAL YEARLY PACKAGE: 
1000 1 -min spots 800.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 

1 z 21.00 17.50 9.10 
13 z 18.00 15.90 7.70 
26 z 16.80 14.00 7.35 
52 z 15.40 12.80 7.00 
104 z 14.00 11.20 6.65 
156 z 12.60 9.80 6.30 
260 x 11.20 8.90 5.95 
312 r 10.80 7.70 5.80 

10. SPECIAL FEATURES 
PER WK: 6ti 1201 24 ti 
5 -Minute News 117 208 365 

CARTHAGE 
Panola County-Mep Location H-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KGAS 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 245 1625 0.00 
Beverly E. Brown dha KGAS Radio, Drawer B, 218 

E. Sabine St., Carthage. Tex. 75633. Phone 214- 
693-6668. 

I. PERSONNEL 
Owner -Manager -Bev. E. Brown. 

2. REPRESENTATIVES Call station collect. 

3. FACILITIES 
1.000 w. day»: 1590 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset. 

4. AGENCY COMMISSION 
15% on time only. 2% 10 days, net 30 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3d, 4a. 4d, 5, 6a, 7h. 
Rate Protection: 11b, 12h, 13h, 141). 15c, 16. 
Basic Rates: 20h. 21e, 22h, 23a, 25a, 28a, 29a. 
Contracts: 40a, 49h, 96, 97e, 50, 51b. 
Comb.: Cont. Discounts: 60a, 60e. 
Affiliated with Keystone Network. 
Member: Texas State Network. Inc. 

TIME RATES 
Rates effective February 1. 1959. 
Rates received January 12, 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 

hr. hr. hr. min. min. see. i time.._.. 34.50 20.70 13.75 6.90 3.45 2.25 
28 times.... 32.80 19.55 13.20 6,60 8.10 2.03 
52 timed_ 31.00 18,40 12.65 6.30 3.00 1.95 

104 times.... 29.05 17.25 11.75 5.75 3.90 1.89 
156 times.... 27.00 16.10 10.90 5.45 3.75 1.79 
260 times.... 25.00 14.95 10.05 5.00 2.80 1.69 
312 times.... 21.50 13.80 9.20 4.60 2.30 1.50 

CENTER 
Shelby County -Map Location H-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KDET 
1949 

R,AIB 
Subscriber to the NAB Radio Code 

Media Code 4 245 1650 8.00 
Center Broadcasting Company. Inc.. 205 Austin Si.. 

Center, Tex. 75935. Phone 713-598-3304, 

I. PERSONNEL 
President -Tom F. Foster. 
Manager -Jack Bell. 

2. REPRESENTATIVES 
Dallas -Mario Messina Company. 

S. FACILITIES 
1,000 w. days: 930 ke. nun -directional. 
Operating schedule: 5:30 am -local sunset. 

4. AGENCY COMMISSION 
15% to recognized agencies: no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a. 3a, 3h, 4a, 9d, 5, 6a, 7h, 8. 
Rate Protection: 10e. 11c. 12c, 13e, 14c, 
Basic Rates: 20a, 22a, 22h, 23a, 29a, 24h, 25e. 26, 

28h, 29a. 
Contracts: 40a. 42b, 45, 46. 97a, 48. 
Comb., Cont. Discounts: 60h, 81a, 0113, 61c, 82h, 82e. 
Cancellation: 71a. 73a. 
Member: Texas State Network. Inc. 

TIME RATES 
Rates received April 29. 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 

hr. hr. hr. min. min. see. 
1 time...... 60.00 36.00 24.00 14.00 6.00 4.50 

13 times.... 50.00 30.00 20.00 12.00 5.50 4.25 
28 times.--. 48.00 29.00 19.00 11.00 5.25 4.00 
52 times.... 46.00 28.00 18.00 10.50 5.00 3.75 

104 '.Imes.... 44.00 27.00 17.00 10.25 4.75 3.50 
156 times.... 42.00 26.00 16.00 10.00 4.50 3.25 
260 or more 

times.... 40.00 25.00 15.00 9.75 4.00 3.00 

836 Spot Radio Stations November 1, 1968 



CHILDRESS 
Childress County -Map Location C-3 

See SRDS ronsumer market map and data at begin- 
ning of the State. 

KCTX 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 245 1675 5.00 
Golden West Broadcasting Co.. Inc., 200 Main St., 

Childress, Tex. 79201. Phone 817-937-2563. 

I. PERSONNEL 
Manager -George E. Morey. 
Prog. & News Director -Darrell Sehorn. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Southeast -C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
250 w. days: 1510 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 26, 28e. 
Affiliated with Keystone Network. 
Commercial political broadcasts are acceptable. 
Length of cotnmerciI copy: Programs News 

Day & Eve. Day & Eva 
5 minutes _ 1:45 min. 1:45 min. 

to minutes 2:00 min. 2:15 min. 
15 minutes ............ 3:00 min. 3:00 min. 
30 minutes 4:00 min. 
60 minutes 7:00 min. 

TIME RATES 
Rates effective June 1. 1958. (Card No. 1, 

Rev. No. 2.) 
Card received June 29. 1958. 

6. SPOT ANNOUNCEMENTS 
Announcements -100 words live, or 60 seconds or leas 
transcribed: 

1 time... 3.50 65 times 2.80 
13 times 3.33 130 times -...- 2.63 
26 times 3.15 156 Ifinee..._.._-.__. 2.45 
52 times 2.98 
Automotive rate 2.45 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time 35.00 21.00 14.00 7.00 
26 times 33.25 19.95 13.30 1.65 
52 times 31.50 18.90 12.60 6.30 
65 times 29.75 17.85 11.90 5.65 

130 times 26.25 15.75 10.50 5.25 
156 times 24.50 14.70 9.80 4.90 

CLARKSVILLE 
Red River County -Map Location G-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCAR 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 245 1700 1.00 
KCAR, Inc., Box 609. Highway 114, Clarksville, Tex. 

75426. Phone 214-427-2696. 
1. PERSONNEL 

Gen') Mgr. & Prog. Mgr. -Bruce Anderson. 
Commercial Manager -Jan Bland. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Southwest -Clyde Melville Company. 

3. FACILITIES 
500 w. days; 1350 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 9b, 5. 6a, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 20b. 21d, 22a, 24b, 26, 28b, 28c, 29a. 
Contracts: 40a. 92d, 94a, 45, 46. 47b, 49. 51a. 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 601, 61a, 62d. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with Keystone Network. 

TIME RATES 
Eff 5/I/66 -Reed 4/1/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 z..._ 3.00 156 x 2.25 
26 z 2.85 260 z 1.95 
52 x 2.70 312 z..._ 1.50 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 5 min 

1 z. 30.00 18.00 12.00 7.50 
DISCOUNTS 

26x-10% 156x-35% 
52x-20% 2602-45% 

10. SPECIAL FEATURES 
NEWSCASTS 

Ix 26x 52x 156x 260x 
1/4 hr 13.00 11.80 10.60 8.80 7.60 
5 min. 8.10 7.35 6.60 5.48 4.78 
Carousel -per spot 3.75. Women's program. Minimum 
contract 65 times. Limited to 3 participants daily. 

CLEAR LAKE CITY 
Harris County -Map Location G-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Houston 
(including Baytown, Clear Lake City, 

Pasadena/ 

CLEBURNE (1 AM; 1 FM) 
Johnson County -Map Location E-5 

See SItDS consumer market map and data at begin- 
ning of the State. 

KCLE 
1947 

Media Code 4 245 1725 8.00 
KCLE, Inc., Box 753, 919 N. Main. Cleburne, Tex. 

76031. Phone 817-645-6643; Fort Worth. Phone 
817-293-1316. 
STATION'S PROGRAMMING DESCRIPTION 

KCLE: Programmed for general interest. 
Music, news, interviews, market reports. Country 
and western music 6-8 am. Live plano, talk and 
swap programs 8-9 am. General popular music, 
featuring middle-of-the-road, ahowtunes, film music 
and some country rock 9 am -6 pm. NEWS: com- 
munity, state and national at :55 and 15 min at 
6:45 am. 7:15 am, 11:95 am & 5:15 pm. Weather 
at :29. Sat mainly country and western music. Sun 
mainly religious programming. Mobile news and 
special events coverage. Remotes available. Rec'd 
7/17/87. 

I. PERSONNEL 
President -Earle Fletcher. 

3. FACILITIES 
250 w. days: 1120 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 9d, 5. 6a, 8. 
Rate Protection: 10a, ils, 12a, 13a, 14a. 
Basic Rates: 20b, 21a. 22b. 23a, 24b, 29a. 
Contracts: 40a, 440, 45, 97a. 
Comb.; Cont. Discounts: 61a. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective June 25. 1964. (Card No. 7.) 
Card received July 6, 1984. 

6. SPOT ANNOUNCEMENTS 
1 min, guaranteed times -. 3.00 
30 sec, guaranteed times 2.60 

KFAD(FM) 
(formerly KCLE-FM) 

1949 

Subscriber to the NAB Radio Code 
Media Code 4 245 1735 7.00 
Jim Gordon, Inc., Box 753, 919 N. Main, Cleburne, 

Tez. 76031. Phone 817-645-6643: Fort Worth 
Phone 817-293-1316. 
STATION'S PROGRAMMING DESCRIPTION 

KFAD (FM): Jazz programming sign -on -sign -off. 
Remotes with personalities available. Reed 7/17/67. 

I. PERSONNEL 
General Manager -Jim Gordon. 
Program Director -C. J. Proby. 

3. FACILITIES 
ERP 50,000 w. (horie.), 20,300 w. (vert.); 94.9 mc. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht.: 666 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 4d. 5, 6a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a. 
Basic Rates: 20b, 11a, 22b, 230, 24b, 29a. 
Contracts: 40a, 44a, 45, 97a. 
Comb.; Cont. Discounts: 61a. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Recd 7/3/68. 
6. SPOT ANNOUNCEMENTS 

I min 6.00 30 sec 3.50 
Guaranteed times. 

CLEVELAND 
Liberty County -Map Location G-7 

See SRDS consumer market map and data at begin- 
ning of the Stet, 

KVLB 
1954 

R AIE3 

Media Code 4 245 1750 6.00 
Stephen Van Sadler dba Sadler Broadcasting Co.. 

Box 487. Plum Grove Rd., Cleveland, Tex. Photo' 
713-592-3535. 

I. PERSONNEL 
Owner & Manager -Stephen Van Sadler. 
Program Director -Mike Smith. 
Sales Manager -Steve Sadler. 

3. FACILITIES 
500 w.; 1410 kc. Directional. 
Operating schedule: 7:00 am -10:00 pm Sun; 6:30 am - 
10:00 pm Mon thru Sat. CST. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
Contracts: 40a. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective February 5, 1954. (Card No. 1.) 

Card received March 30. 1955. 
6. SPOT ANNOUNCEMENTS () (t) () (t) 

1 4.00 2.56 180 times_...... 3.10 1.90 
13 tlmee._....__ 3.75 2.35 360 times.. 2.75 1.75 
30 times 3.50 2.20 720 times.._- 2.50 1.60 
90 times ..... 3.25 2.05 1000 or more 

times.__... 2.25 1.45 () One minute transcribed or 100 word. live. 
(t) 1/2 minute transcribed or 50 words Sire. 

8. PROGRAM TIME RATES 
1 

ti. 
13 
ti. 

26 
ti. 

52 
ti. 

104 
tl. 

156 
ti. 

260 
ti. 

1 hour 40.00 37.60 35.20 32.80 30.40 28.00 28.60 
1/2 tour 25 00 23 50 22.00 20.50 18.00 18.50 15.00 
1/4 hour 15.00 14.10 13.20 12.80 11.40 10.50 9.10 

5 minutes 7.50 7.05 6.60 6.15 5.70 5.25 4.86 

COLEMAN 
Coleman County -Map Location D-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

KSTA 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 245 1775 3.00 
Coleman County Broadcasters, Box 432, Coleman. lea. 

76834. Phone 625-5414. 

I. PERSONNEL 
Manager -Robert L. Griffis. 
Commercial Manager -Curtis Roberts. 
Chief Engineer -Jean Larson. 

2. REPRESENTATIVES 
Southwest -Clyde Melville Company. 

3. FACILITIES 
250 w. days; 1000 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 4b, 4d, 5, 6a, 7a. 
Rate Protection: 100, 11a, 12a, 13a, 14a, 15b, 16. 
Basie Rates: 20b, 21e, 22b, 23a, 240, 25a, 28b, 29a, 

30, 33a. 
Contracts: 40a, 41, 44a, 44b, 46, 47e, 49, 51a, 51b. 
Comb.: Cont. Discounts: 60e, 60e, 60f, 60h, 61a, 62a. 
Cancellation: lob, 70d, 71b, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective August 1. 1952. 

Rates received September 1, 1964. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 1/4 5 1 30 

hr. hr. hr. min. min. see. 
I time.-.... 30.00 24.00 18.00 9.00 5.00 3.00 

13 times.... 28,50 22.80 17.10 8.55 4.75 2.85 
26 times.._ 27.00 21.60 16.20 8.10 4.50 2.70 
52 tines.... 25.50 20.40 15.30 7.65 4.25 2.55 

104 times.... 24.00 19.20 14.40 7.20 4.00 2.40 
156 Urnes.... 22.50 18.00 13.50 6.75 3.75 2.25 
260 times.... 21.00 16.80 12.60 6.30 3.50 2.10 
312 times.... 19.50 15.60 11.70 5.85 3.25 1.95 
520 or more 

times... 18.00 14.40 10.80 5.40 3.00 1.1k 

10. SPECIAL FEATURES 
time signals -one-half of 50 word rate. 

COLLEGE STATION 
Brazos County -Map Location F-6 

See SUDS consumer market map and data at begin- 
ning of the State. 

See Bryan -College Station 

COLORADO CITY 
Mitchell County -Map Location C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KVMC 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 245 1800 9.00 
Colorado City Broadcasting Co., Buzz 990, Colorado 

City, Tez. 79512. Phone 915-728-3320. 

I. PERSONNEL 
General Manager -Eldon Mahon. 
Station Manager -Porter Richardson. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Dallas -Clyde Melville Company. 

3. FACILITIES 
1.000 w. days; 1320 ke. Non -directional. 
Operating schedule: 6:00 am -sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
Generai: la, 2b, 3a, 4b, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10h, 11h, 12h, 13f, 14f, 15a, 15b. 
Basic Rates: 20h, 21b, 21e, 22a, 25b, 26. 28e, 30. 
Contracts: 40a, 41. 48, 47e. 
Comb.; Cont. Discounts: 82d. 
Cancellation: 71a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with NAS Radio Network. 
Member: Texas State Network. Inc. 

TIME RATES 
Rates effective June 1, 1955. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x I04x I56x 312x () 4.75 4.50 4.25 4.00 3.75 3.50 3.25 

(t) 3.75 3.50 3.25 3.00 2.75 2.50 2.25 () One minute transcription or 100 words live. 
(t) One-half minute transcription or 50 words Uve. 

Automotive rate ..... 8.50 

TEXAS 

COMANCHE 
Comanche County -Map Location D-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

KCOM 
1962 

Media Code 4 245 1825 6.00 
Radio Comanche, Box 9, 105 N. Sand St., Comanche, 

Tex. 76442. Phone 817-356-2558, 2559. 
1. PERSONNEL 

Sta. & Gen'l Mgr. -Elton McCullough. 
Sales Mgr. & Prog. Dir. -Bill B. Day. 

2. REPRESENTATIVES 
Clyde Melville Company. 

3. FACILITIES 
250 w. days; 1550 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4b, 4d, 5, 6a, lb, 8. 
Rate Protection: 10b, llb, 12b, 136, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 26, 28b, 29a, 
Contracts: 90a. 45, 46, 47a. 48. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 61e, 62b, 62e, 
Cancellation: 71a, 73a. 
Member: Texas State Network. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective April 1, 1962. (Card No. 1.) 
Card received March 19, 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 19 5 1 30 

hr. hr. hr. min. min. min. aso. 
1 time.... 25.00 13.00 9.00 7.50 5.00 2.40 1.75 

30 times.. 24.00 12.00 8.00 7.25 4.00 2.25 1.60 
312 times.. '12.00 10.50 7.50 7.00 3.50 2.00 1.40 
365 times.. 20.00 10.00 7.00 6.00 9.00 1.50 1.25 

TIME SIGNALS 
Flat, each. .90 10 per day, flat.- 7.50 

10. SPECIAL FEATURES 
Gospel Broadcasts (from station). 1/3 leu above 
rates. 

CONROE (1 AM; 1 FM) 
Montgomery County -Map Location G-7 

See SUDS consumer market map and data at begin- 
ning of the State. 

KMCO 
1950 

R A 

Subscriber to the NAB Radio Coda 
Media Code 4 245 1850 4.00 
Montgomery County Broadcasting Co., Inc., Box 68, 

218 W. Davis St., Conroe, Tex. 77301. Phone 
713-746-4466. 

I. PERSONNEL 
President -Mrs. Reagan Smith. 
Genii & Prog. Mgr. -Joe Cooper. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Southeast --C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
500 w. day.; 900 kc. Directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2h. 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 101, Ili, 121, 131, 141. 
Basic Rates: 20a. 20b, 21a, 21e, 22a, 23a, 29b, 25a, 

28c. 
Contracts: 40a, 41. 
Cancellation: 71b. 
Prod. Services: 80. 82. 
Affiliated with Keystone and MBS Radio Networks. 

TIME RATES 
No. 5 Eft 9/1/67 -Reed 10/25/67. 

6. SPOT ANNOUNCEMENTS 
SPECIFIED TIMES 

(within 1/2 hr periods) 
Ix 26x 52x I04x 156x 312x 

1 min 3.75 3.50 3.25 3.00 2.75 2.50 
30 sec 2.90 2.70 2.50 2.30 2.10 2.00 
10 sec 2.25 2.10 1.95 1.80 1.65 1.50 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGE 

PER WK: I ti 10 ti 20 ti 30tl 5001 
1 min 3.00 2.90 2.70 2.50 2.25 
39 sec 2.30 2.20 2.10 2.00 1.75 
30 sec 1.80 1.75 1.60 1.50 1.35 
All spots may be combined for frequency. 

8. PROGRAM TIME RATES 
Ix 26x 52x I04x 156x 260x 312x 

I hr 50.00 47.50 45.00 40.00 35.00 30.00 25.00 
1/2 hr 30.00 28.50 27.00 24.00 21.00 18.00 15.00 
1/4 hr 20.00 19.00 18.00 16.00 14.00 12.00 10.00 
5 min 12.50 12.00 11.25 10.00 8.75 7.50 6.25 

KNRO(FM) 
1965 

Media Code 4 245 1875 1.00 
Family Group Enterprizes, Inc., Drawer 810, Hwy. 

105 E., Conroe, Texas 77301. Phone 713-756-5501. 
I. PERSONNEL 

President -Rigby Owen, Sr. 
Sta. Mgr. & Prog. Dir. -Bob Brown. 
Sales Manager -Ed Watson. 

3. FACILITIES 
ERP 36.000 w.; 106.9 me. 
Operating schedule: 6 am -midnight. CST. 

4. AGENCY COMMISSION 
15% on time. 

(This listing continued on next Pane) 
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TEXAS 

Conroe -K N RO (FM) -Continued 
5. GENERAL ADVERTISING See coded resulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 9a. 9d, 5. 6a, 7a. 
Rate Protection: 10e. llc, 12e, 13e, 14c. 15b, 16. 
Basle Iates: 20b, 21a, 22a, 22b, 23a, 23b, 24c, 28, 

29b, 30. 33c. 
Contracts: 40a, 42b. 42d, 44a, 46, 50, 51e. 
Comb.: Cont- Discounts: Bob, 60e, 00h. 61c, 62b. 62d. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 82. 

TIME RATES 
ER Reed 8/5/66. 

6. SPOT ANNOUNCEMENTS I min 30 see 
1 z 3.00 2.75 

7. PACKAGE PLANS 
100 1 min spots within 30 days _.., 1.75 
100 30 second spots within 30 days -... 1.25 

CORPUS CHRISTI (6 AM; 2 FM) 
Nueces County -Map Location E-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCCT 
1954 

Media Code 4 245 1900 7.00 
International Radio Company, Box 5208. 403 B. 

Staples. Corpus Christi, Texas. 78405. Phone 512- 
884-2426. 882-2427. 
STATION'S PROGRAMMING DESCRIPTION 

KCCT; All Spanish programming. Audience partici- 
pation programs. Gifts and prizes for listeners. Par- 
ticipating in fund drives and community activities. 
Facilities and personalities available for remote 
broadcasts, store openings, promotion and conteste. 5 
daily newscasts. Weather information and news from 
Mexico. Afternoon sports and quiz programs. On -the - 
spot reports. Local and Mexican folk songs 5-9 am. 
Variety, soap opera and women's local program from 
9-11 am. Afternoon: news, sports and soap opera. 
Mostly regional folk songs. Free time given to local non-political clubs and organizations, plus regular 
public services from national, state, county and city 
government agencies. Commercials translated free. 
Contact Representative for further details. Reed 7/17/87. 

I. PERSONNEL 
President -Hector de Pena. 
Vice-Pres. & Gen'l Mgr. -Gabe Lozano. 
Program Manager -Leopoldo Luna. 

2. REPRESENTATIVES 
National Time Sates. 
Southwest -Riley Representatives. 

3. FACILITIES 
1.000 w. days; 1150 kc. Directional. 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash diserunt. 

5. GENERAL ADVERTISING See coded regulations 
General la, 3a, 4a, 5, 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 22b, 23a, 24a, 29b, 25a, 26, 28b, 29a. 
Contracts: 40e, 42a, 45, 48. 
Comb.; Cont. Discounts: 60a, 61b, 61e, 62b, 62e. 
Cancellation: 71a, 73a. 
Station btaadcaats in Spanish daily. Ina 13 
hours. No charge for translating copy Into Spanish. 
Length of commercial copy: 

5 minutes 2:00 min. 
10 minutes 3:00 min 
15 minutes 4:30 min 
25 minutes 5:30 mit. 
30 minutes 7:00 mit. 
45 minutes 10:30 catin. 
60 minutes 14:00 min. 
Member: National Spanish Language Network. 

TIME RATES 
ER 6/1/67-Rec'd 7/3/67. 

6. SPOT ANNOUNCEMENTS 
1 min or less 10.00 

7. PACKAGE PLANS 
PER WK: 5 t 10 ti 15 t 20t1 30 t1 
1 min, ea 9.50 9.00 8.75 8.50 8.00 
30 sec: 75% of 1 -min. 8/10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 

Ea 
1/260r I/4 35r 

5 -MINUTE PROGRAM PACKAGE 
PER WK: 3tl 5 t Gil 
Ea 20 19 18 
Fully commisaionablo. 

KCTA 
194:1 

Media Code 4 245 1925 4.00 
Box 898, 402 S. Chaparri, Corpus Christi, Tex. 
78403. Phone 512-884-3541. 

I. PERSONNEL 
Pres. & lient Mgr. -Bob Kent. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
50,000 w. days; 1030 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on net station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 4b, 4d, 5, 6a. 7a, 8. 
Rate Protection: 106, 11g, 15b. 
Basic hates: 20b, 29b. 
Contracte: 40a, 42a, 42c, 43, 45, 48, 47a. 
Comb.; Cont. Discounts: 60a. 61a. 
Cancellation: 70e, 71h. 
Prod. Services: 82. 
Member: Country Music Network. 

TIME RATES 
Rates effective July 1, 1957. (Card No. S.) 

Card received July 19, 1957. 
Rev. (1 min.) received January 24. 1981. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

1 time.. 125.00 75.00 50.00 25.00 7.50 
13 times 118.75 71.25 47.50 23.75 7.25 
26 times 112.50 67.50 45.00 22,50 7.00 
52 times 106.25 63.75 42.50 21.25 8.75 

154 times 100.00 60.00 40.00 20.00 8.50 
156 times 93.75 56.25 37.50 18,75 6.25 
260 times 87.50 52.20 35.00 17.50 8.00 
312 times 81.25 48.75 32.50 16.25 5.75 

7. PACKAGE PLANS 
ANNOUNCEMENT PACKAGES 

Per week: 
10 1 -minute spots..._......_.._- -...-........--.. 5.75 
20 1 -minute spots._ 5.00 
30 1 -minute spots 4.80 

KEYS 
1941 

®KATZ RADIO 
WEST 

Subseriber to the NAB Radio Code 
Media Code 4 245 1950 2.00 
Radio Corpus Christi, Inc., Box 1460. 441 Laguna 

St.. Corpus Christi, Tez. 78403. Phone 512-882- 
7411. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -E. C. Stern, Jr. 
Program Director -Johnny Ringo. 
Commercial Manager -Hershel Smith. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1440 ko. 

Directional -nighttime only. 
Operating schedule: 5-1 am Mon thru Sat; 6 am - 
midnight Sun. CST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded reglrlationa 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 26. 3a, 3d. 4a, 4d, 5. 6a. 7b, R. 
Rate Protection: 10b, 11b, 121). 13b, 14b, 15d, 16. 
Basic Rates: 20b, 21a, 21d, 22a, 23a, 24e, 25a. 27. 

28b. 28c. 29a, 33a. 
Contracta: 40a, 41, 92b, 49b, 45, 46, 47a, 48, 49, 

51b. 
Comb.: Cont. Discounts: 60d, Bid. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 81, 82. 
Affiliated with Katz Radio A.I.D. Plan. 
Member: Texan State Network. Inc. 

TIME RATES 
No. 7 ER 3/1/68-Rec'd 1/30/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 6tl 12 ti 18 ti 24 ti 

AA 18 15 14 13 12 
A 15 12 11 10 9 

30 sec: 80% of applicable 1 -min. 
10 see: 50% of applicable 1 -min. 

KRYS IS #2* 
BUT LOOK AT OUR AUDIENCE 

680/0 More Men 780/o More Women 
8 Times Less Teens Than No. 1 
`See Jan. 1968 Pulse, 2 -County Metro, Av. Quarter -Hour Share, 6 am -7 pm. 

Also KRYS' Cumulative Radio Audience Reaches 
More Different Men and Women From 6 am -12 mid., Mon. -Fri. 

KRYS Ace Lloyd, Manager 

Corpus Christi, Texas 
THE ADULT SOUND OF THE CITY BY THE SEA Call McGavren-Guild POW 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(1/2 AA, 1/2 A) 
PER WK: 
20 ti 220 40 ti 380 
5 min: 150% of applicable 1 -min. 

8. PROGRAM TIME RATES 
COMBINABILITY 

All 1 minute and 30 second spots, and 5 minute pro- 
grams regardless of classification, may be combined 
for discount purposes, as long as TAP spots of each 
length are properly distributed by time classification. 
10 second spots may not be combined with longer 
spots or with 5 minute programs for discount pur- poses. 

KIOU (FM) 
1967 

Independent 

cmci ©OFMQ 
Media Code 4 245 1965 0.00 
Stereo Broadcasting Corp.. 807 Wilson Tower, Corpus 

Christi, Tex. 78401. Phone 512-882-4394. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Stephen A. DeWalt. 
3. FACILITIES 

ERP 25,000 w. (horiz.), 6,940 w. (vert.); 96.5 me. 
Stereo. 

Operating schedule: 6:30 am -midnight. CST. 
Antenna ht.: 344 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time and talent. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 1, 2b, 3a, 3b, 3d, 4a, 5, 6b, 7b, 8, 
Rate Protection: 10a, 14a. 
Basic Rates: 20a, 23a, 23b, 25a, 29a. 
Contracte: 40a, 41, 44b, 45, 46. 
Comb.; Cont. Discounts: 60b, 60e, 60e. 
Cancellation: 70a, 70e, 71a, 72, 73a. 

TIME RATES 
ER 9/1/67 -Reed 4/8/68. 

6. SPOT ANNOUNCEMENTS 
1 hr 13x 26x 520 104x I56x 3I2x 

1 min 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
30 sec: 75% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 

8. PROGRAM TIME RATES 
1 hr I/2 hr 1/4 hr 5 min 

Ea 30.00 20.00 10.00 7.50 

KROB 
1963 

CITY OF LICENSE 

ROBSTOWN 

Jack Masla & Company, Inc. 

Media Code 4 245 6600 8.00 
(This is a duplicate of the listing appearing under 
Robstown, Tez.) 
Coastal Bend Broadcasting Corp.. Box 752, Robstown, 

Tex. 78380. Phone 512-884-1510. 
I. PERSONNEL 

General Manager -W. A. Backe. 
Commercial Manager -James Raeke. 

2. REPRESENTATIVES 
Jack Masts & Co., Inc. 

3. FACILITIES 
500 w. days; 1510 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 3a, 4a, 5, 6a, 7b, 8, 
Rate Protection: 10a, lia, 12a, 13a, 14a, 150. 
Basic Rates: 20a, 21a, 22a, 23a, 24a, 25a, 26, 27, 

28a, 29b, 30, 33a. 
Contracts: 40a, 41, 420, 43, 44a, 45, 48, 47a, 48, 

49, 50, 51a. 
Comb.; Cont. Discounts: 60a, 606, 60i, 61e, 62a, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective March 1, 1966. 

Rates received February 15, 1966. 
6. SPOT ANNOUNCEMENTS 

Class AA -6:00-9:00 am and 4:00-7:05 pm Mon thru 
Sat. 
Class A-9:00 am -4:00 pm Mon thru Sat; all day 
Sun. 

Class 
PER WK: AA 
Fixed 

position .... 13.00 10.00 12 U..._.._ 9.50 
Less than 18 tí....._.._ 9,00 

6 ti .. 12.00 9.60 

1 MINUTE 
Class Class 

A AA 
Clue 

A 
8.00 
7.50 
7.00 

7. PACKAGE PLANS 
SMART BUY PLAN 

25 announcements wkly, ea. _ 5, 
12 announcements 6:00-9:00 am and 4:00-7:00 pm 
Mon thru Fri; 13 announcement, 9:00 am -4:00 pm 
Mon thru Fri, Sat and Sun. Time period to be 
chosen by advertiser. (D) 

KRYS 
1927 

mcgavren-guild 
pgw radio, inc. 

R A B 

Media Code 4 245 2000 5.00 
Big (' Broadcasting Corp., Box 6218, 4134 S. 

Staples, Corpus Christi, Ter. 78411. Phone 512- 
852-7341 

I. PERSONNEL 
General Manager -A. C. Lloyd, Jr. 
Sales Manager -Jim Springer. 
Program Director -Toe Ethridge. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w.; 1360 ke, Non -directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3b, 4a, 4d. 5, 6a. lb, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 141), 151). 
Basic Rates: 21e, 21d, 22a. 23a, 24e, 26, 28e. 29b, 

32b, 33b. 
Contracts: 40a, 41, 45, 46. 47a, 50, 51a, 51b, 01e. 
Comb.: Cont. Discounts: 60a, 61e. 
Cancellation: 70a, 70e. 71a, 73a, 
Prod. Services: 80, 82. 
Affiliated with American Information Network.. 

TIME RATES 
No. 9 ER 10/1/68 -Reed 8/19/68. 

AA -Mon thru Sat 6-9:30 am & 3:30-7 pm. 
A -Mon thru Sat 5-6 am, 9:30 am -3:30 pm & Sun 
5 am -7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 6 t 12 t 18tI24tt 
I WK: 

AA 15 13 12 11 10 
A ......._..___..._. 12 30 9 8 7 

13 WKS: 

CST. 

AA ..._ .............._...._....._ 14 12 11 10 9 
A 11 9 8 7 6 

26 WKS: 
AA 13 11 10 9 8 

A -----...--------------- 10 8 7 8 5 
52 WKS: 

AA 12 10 9 8 7 
A - 9 7 6 5 4 

Class B-50% of applicable Class AA rate. 
30 seconds -80% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate; not 
combinable. 
Rate Holders: Schedules must consist of 2AA'a per 
week, or 3 A's per week, or 5 B's per week. 
Retroactive discounts payable in air time only. 

KSIX 
1947 

Ft E3 

Subscriber to the NAB Radio Code 
Media Code 4 245 2025 2.00 
Corpus Christi Broadcasting Co., Inc Show Room 

Bldg., Corpus Christi, Tex, 78403. Phone 512-884- 
1616. 

I. PERSONNEL 
General Manager -Vann M. Kennedy. 
Commercial Manager -Charles R. Manning 
Program Director -Eugene I.,00per. 

2. REPRESENTATIVES 
H -R Representatives, Inc. 

3. FACILITIES 1.008 w.: 1230 ke. Non -directional. 
Operating schedule: 5:45-12:30 am. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL RATE POLICY 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 3 ER 9/1/66 -Reed 8/18/86. 

7. PACKAGE PLANS 
A -Daily 6:30-9 am & 4-6:30 pro. 
B -All other times 

PER WK: 
1 MINUTE 

I TI: I wk 5 wk 13 wk 26 wk 52 wk 
A 9.00 8.50 8.00 7.50 7.00 

5 
B 8.00 7.50 7.00 6.50 6.00 
ti 

8.00 7,50 7.00 8.50 6,00 
B 7.00 6.50 6.00 5.50 5.00 

10 ti 
A 7.50 7.00 6.50 6.00 5,50 

20 ti 
6.50 6.00 5.50 5.00 4.50 

A 7.00 6.50 6.00 5.50 5.00 
B 6.80 5.50 5.00 4.50 4.00 

10 seconds -50% of applicable 1 -minute rate; not 
combinable. 
30 seconds -80% of applicable 1 -minute rate. 

KTOD KTO D -FM 
1954 1961 

CITY OF LICENSE 
SINTON 

R A 

Subscriber to the NAB Radio Code 
Media Code 4 245 2050 0.00 
(This is a duplicate of the listing appearing under 
Sinton. Texas.) 
Southern Broadcasting Corp.. Box 269, Corpus Christi, 

Tex, 78403. Phone 512-853-9949. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Carroll Wakefield, 
2. REPRESENTATIVES 

Gill -Perna, Inc. 
Southeast -C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 

(This listing eontinued on next Page) 
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Corpus Christi - 
K T 0 D, K T 0 D -FM -Continued 
3. FACILITIES 

1.000 w. days, 500 w. nights; 1590 kc. 
Directional. 

Operating schedule: 6-1 am. CST. 
FM -ERP 92,000 w.: 101.3 mc. Stereo. 
Antenna ht.: 296 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. Bills payable when rendered. 

5. GENERAL RATE POLICY 
TIME RATES 

No. 2 Elf 9/1/66 -Reed 7/24/67. 
AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: I ti 10 ti 15tí 20 ti 30t1 50ti 
1 min. 12.00 11.00 10.00 9.00 8.00 7.00 
30 sec 9.60 8.80 8.00 7.20 6.40 5.60 
10 sec 7.80 7.15 6.50 5.85 5.20 4.55 

CLASS A 
1 min. 10.00 9.50 9.00 8.00 7.00 6.00 
30 sec. 8.00 7.60 7.20 6.40 5.60 4.80 
10 sec 8.50 6.20 5.85 5.20 4.55 3.90 
All spots combinable for frequency discount. 

KUNO 
1950 

R A B 

(D) 

Media Code 4 245 2075 7.00 
KUNO Radio. Inc., Box 4286, Corpus Christi, Tex. 

78408. Phone 512-884-5203. 
STATION'S PROGRAMMING DESCRIPTION 

KUNO: Programmed for general interest. Ethnic 
Spanish. AIR PERSONALITIES handle all segments. 
NEWS: 5 min every hour, 15 min news recap 10 
pm. Weather line news 6 times daily, plus weather 
bulletins. AP news service. Local news. Live sport 
broadcasts. All aporta. Soap operas in Spanish at 
9:30 am, 10 am & 11 am. Latin music of all kinds. 
Man on the street program daily 5:45 pm. Live 
coverage of local social and elvie events. Contact 
Representative for further details. Rec'd 7/12/67. 

I. PERSONNEL 
Vice -Pre'. & Gen'l Mgr. -Art Thomas. 
Program Manager -Luis Munoz. 
National Sales Manager -Willie Harris, Jr., Drawer 

20644, Phoenix, Ariz. 85036. 

2. REPRESENTATIVES 
Savallt/Gates. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. non -directional. 
Operating schedule: 19 hours daily. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b. 3a, 4a, 5, 6a, 7a. 
Rate Protection: 10b, 14h. 
Basle States: 20a, 20b, 21a. 21b, 21d, 22a, 22b, 24b, 

24c, 26, 28e. 
Contracts: 40a. 41, 48. 51e. 
Comb.; Cont. Discounts: 60a, 60f, 60h, 601. 61a, 62a. 

62b. 
Cancellation: 70b, 70d, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Member: The Amigo Spanish Group, Tichenor Span- 
ish Group. 

TIME RATES 
No. GR 3 Eff 9/1/67-Rec'd 7/28/67. 

6. SPOT ANNOUNCEMENTS 
I min or less _..._.._ 11 

7. PACKAGE PLANS 
PER WK: 5 t1 10 tí 15 t1 20 t1 25 t1 SO ti 
1 min, ea.... 10.50 10.00 9.50 9.00 8.50 8.00 
20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 x 80 50 35 25 20 
5 -MINUTE PROGRAM PACKAGES 

PER WK: 3t1 5 t 6t1 
Ea . 18 16 14 

Advertisement 
KUNO is a "must buy" to cover the 1/2 million 

Spanish-speaking Corpus Christi Radio Market. 
KUNO is the 2nd or 3rd rated station in every 

major time block measured, according to the Special 
General Corpus Christi Pulse, 2 county Metro study, 
Jan. 1968, avg. 1/4 hour. 

KUNO, owned by U. S. Largest Spanish Radio 
Chain, can be bought through AMIGO SPANISH 
GROUP; contact Savaill/Gates, Inc. 

KZFM (FM) 
1957 

1313f Mf 
Media Code 4 245 2090 6.00 
Gulf Business Music, Inc., 600 Broadway Bldg., 

Corpus Christi. Tex. 78401. Phone 512-883-7955. 
1. PERSONNEL 

President -Charles W. Balthrope. 
Manager -Cal Goode. 
Program Director -Jim Frye. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 41,000 w. 95.5 mc. 
Operating schedule: 6:30 am -midnight. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10g, 11g, 12g. 13g, 14g,, 
Basic Rates: 2Ob. 21a. 22a, 23a. 24e, 29b, 24e, 25a, 

26. 28b, 28c. 29a, 33d. 
Contracts: 40a, 41, 42a, 42c, 44a, 44b, 48, 48, 49. 

51a, 51b, 51c. 
Comb.: Cont. Discounts: 60a, 60e, 61a. 62b, 62d. 
Cancellation: 70a, 70d. 71a, 72, 73a. 73b. 
Prod. Services: 80, 82. 
Affiliated with American FM Network. 
Member: The Groskin Group. 

TIME RATES 
ER 7/1/117-Rec'd 7/28/67. 

6. SPOT ANNOUNCEMENTS 
Ix 15x 30x 60x 125x 250x 5005 

1 min 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
Ix 15x 30x 60x 125x 250x 500x 

1 hr 35.00 33.25 31.50 30.00 28.50 27.00 25.50 
1/2 hr 26.25 25.00 23.75 22.50 21.50 20.25 19.00 
5 min 14.75 14.00 13.25 12.75 12.00 11.50 10.75 

CORSICANA 
Navarro County -Map Location F-5 

See SRDS consumer market map and data at begin 
oing of the State. 

KAN D 
1937 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 245 2100 3.00 
KAN -D -LAND, Inc., Box 959, 809 W. Seventh Ave., 

Corsicana. Tex. 75110. Phone 214-874-7421. 
I. PERSONNEL 

Ires. & Gen'l Mgr. -Richard C. Parker. 
S. FACILITIES 

1,000 w. days, 250 w. nights; 1340 ke. 
Non -directional. 

Operating schedule: 6:30 am -11:30 pm Sun; 5:30 
am -11:30 pm weekdays; 5:30 am -midnight Fri and 
Sat. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, la, 3b. 3e, 3d. 4b, 4d, 5, 6e. 

7b, 8. 
Rate Protection: 10a. lia. 12a, 13a. 14a. 15a. 
Baste Rates: 2013, 21a, 21b, 21d, 22a. 22b, 23a, 23b. 

29b, 29e, 25a. 28, 27, 28b. 28e, 29a, 30,. 

Contracts: 40a, 41. 42b, 42d, 94a, 44b, 45, 46, 47a, 
48, 49. 51a. 51b. 

Comb.: Cont. Discounts: Bob. 130h. 81a, 61b, 62b, 62d. 
Cancellation: 70b, 70e, 71b. 72. 73a, 73b. 
Prod. Services: 80, 81, 82. 
Member: Texas State Network. Inc. 

TIME SATES 
NATIONAL AND LOCAL RATES SAME 

No. 16 ER 9/15/67-Rec'd 12/1/67. 
AAA -Mon thru Fri 6-9 am & 4-7 pm or specified 
time. 
AA -Mon thru Fri 9 am -4 pm. 
A -Mon thru Fri 7 pm -midnight; Sat & Sun all 
day. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

lx ISx 26x 52x 104x Ib1ht 260x 312+ 
1 min 4.50 4.35 4.10 3.95 3.70 3.55 3.30 3.15 
30 sec 3.40 3.20 3.00 2.80 2.60 2.40 2.30 2.20 

CLASS AA 
Ix 13x 26x 52x 1044- 

1 min 3.95 3.70 3.55 3.30 3.15 
30 sec 2.80 2.60 2.40 2.30 2.20 

CLASS A 
1 min 30 see I min 30 see 

1 x 3.30 2.30 13+ 3.15 2.20 
7. PACKAGE PLANS 

SPECIAL IMPACT PLANS 
HOUSEWIFE 

1 ti, 9-10 am Mon thru Fri. 
1 ti, 10-11 am Mon thru Fri. 
1 O. noon -1 pm Mon thru Fri. 
1 ti, 4-5 pm Mon thru Fri. 
1 ti, 7-8 nm Mon thru Fri. 
1 U, midnight -1 pm Sat & Sun. 
1 ti, 4:30-5:30 pm Sat & Sun. 

1 min 30 see 
29 ti 58.00 43.50 

YOUNG ADULTS 
1 ti. 4-5 pm Mon thru Fri. 
1 ti, 7-8 pm Mon thru Fri. 
1 ti, 8-9 pm Mon thru Fri. 
1 ti, 10-11 pm Mon thru Fri. 
1 ti, 10-11 am Sat. 
1 ti, 1-2 pm Sat. 
1 ti, 3-4 pm Sun. 
1 ti, 4-5 pm Sun. 
1 ti. 5-6 pm. 
Total. 25 1 -min per wk. 

WEEKLY PACKAGES 
25 Drivetime. AAA ............. _...._.......... _. _.._.._... 68.75 

1 min 30 see 
25 ti. ROS Mon thru Frl..._...._.._........_. 62.50 47.50 

WEEKLY NIGHT PACKAGES 
(Class A-7 pm midnight) 

20 ti, Mon thru Sun_ _...._.._.._.._......_...._. 39.00 28.00 
MONTHLY PACKAGES 

(Class AA) 
80 ti, ROS Mon thru Sat..._......_...._.._ 172.00 124.00 

WEEKEND PACKAGES 
15 ti. ROS Sat & Sun 29.25 22.50 
10 t1, ROS Bat & Sun..._.._.._.._.._..._ 18.00 

8. PROGRAM TIME RATES 
lx 13x 52x 

1 hr 45.00 41.80 38.85 
1/2 hr 23.50 22.00 19.25 
1/4 hr..._.._.._.__._ 13.50 12.25 11.50 
10 min- 10.95 9.25 8.75 
5 min. 6.50 6.00 5.75 

37.50 

CRANE TEXAS 
Crane County -Map Location A-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBSN 
1959 

Media Code 4 245 2125 0.00 
Richard A. Peterson & Gary L. Miller, Box 1116, 

N. E. County By-pass Rd.. (ratte, Tex. 79731. 
Phone 915-558-3202. 

STATION'S PROGRAMMING DESCRIPTION 
KBSN: Programmed 85% for adults and young 
adults. 15% for teens and younger. 
Three 15 min newscasts daily, nine 5 min newscasts 
daily. 5% religious music daily. One 15 min 
women's show daily. Live news 100 min dally. 
Cover local events with remote unit. Sports live and 
tape. Farm and ranch events, local county agents 
and home demonstration agents live. On air person- 
alities. 3 male, 1 female. MUSIC: popular and 
modern country and western. 1 mobile news unit. 
News wire. UPI and state network. Weathercasts, 
local and air terminal reports. Rec'd 8/10/67. 

I. PERSONNEL 
Manager -fete Peterson. 
Sales Manager -Ted Gordon. 

3. FACILITIES 
1.000 w. days; 970 kc. Non -directional. 
Operating schedule: 6:15 am -6:00 pm Mon thru Sun. 
CST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3b, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 10e, 11e, 12e, 13e, 14e. 
Basic Rates: 22h, 23a, 24a, 29b, 28b, 29a. 
Contracts: 40a, 92b, 45. 
Comb.; Cont. Discounts: 60b, 61a, 62b. 
Affiliated with KBS. 
Member: Texas State Network, Inc. 

TIME RATES 
Eff Reed 10/2/68. 

6. SPOT ANNOUNCEMENTS 
52x 104x 1561 260x 3I2x 624x 1000x 

1 min 2.20 2.00 1.80 1.60 1.40 1.20 1.00 
7. PACKAGE PLANS 

SPECIAL SATURATION 
PER WK: 5 ti 10 ti 20 ti 
1 min 2.00 1.75 1.50 
30 sec 1.60 1.40 1.20 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 30 24 19 15 12 
12 x 24 19 15 12 9 
52 x 19 15 12 9 7 
156 x 15 12 9 7 5 
312 x 12 9 7 5 3 
All spots regardless of length may be combined to 
earn frequency. 

CROCKETT 

50 ti 100 ti 
1.25 1.00 
1.00 .80 

Houston County -Map Location G-6 
See SRDS consumer market map and data at begin- 
ning of the State. 

KIVY 
1949 

Media Code 4 245 2150 8.00 
James H. Gibbs dba, The Pioneer Broadcasting Co., 

Box 1109, Crockett, Tex. 75835. Phone 713-544- 
2171. 

STATION'S PROGRAMMING DESCRIPTION 
KIVY: Programmed for general interest and 40% 
Negro. 
NEWS: 30 min local 7:15 am & 12:30 pm, 15 min 
general 6:15 am, 10 am, noon, 3 pm, 5:30 pm. 
MUSIC: country and western 6:30-7:15 am, 10:30 
am -noon, 3:30-4:30 pm. Current hits and general 
pop 7:45-8:15 am, 4:30-5:30 pm. Standards 9-10 am, 
1:30-2 pm. Rhythm and blues 2-3 pm. Religious 1- 
1:30 pm. Various service programs interspersed: 
county agent, home demonstration agent, 7 day 
weather forecast, homemaker program, school news. 
community reports. etc. Recd 7/14/67. 

I. PERSONNEL 
General Manager -James H. Gibbs. 

3. FACILITIES 
500 w. days; 1290 he. Non -directional. 
Operating schedule: 6:00 am -local sunset weekdays; 
7:00 am -local sunset Sun. CST. 

4. AGENCY COMMISSION 
Net to station; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10h, 11h. 
Basic Rates: 23a, 24b, 25a. 28b. 
Contracts: 40a, 46, 47a, 98. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 71e, 73a. 
Affiliated with Keystone Network. 
In determining frequency discount, order must be 
completed within one year, otherwise client agrees to 
Pay rate actually earned. 

TIME RATES 
Eff 12/1/67 -Reed 2/12/88. 

6. SPOT ANNOUNCEMENTS 
EA: I min 
During noon hour, begin at 11:50 am 3.00 
Before 8 am or after 5 pm..._.......__......_ 2.40 
Any other specified time period-._.._..._ 2.00 
No specified time-.._.._... ...... ._.._. ....... _.. .... _ 1.80 

8. PROGRAM TIME RATES 
PER WK, I MIN: 101 3tl 

14.00 15t ........_........_.._._..._..._.._.._....... .90 .70 

30 see 
2.50 
2.00 
1.60 
1.40 

5+ 
.60 
.50 

10. SPECIAL FEATURES 
156x 3I2x Special reminders -6 per day (15 sec or 30 wda) 5.00. 

31.75 27.25 Time/Temperatures-2 per day, 5 days weekly, per 
17.25 15.95 month (year) 10.00. 

9.25 8.95 Flat. per min .50 News .60 
7.45 6.95 Church or clubs -Spots, .50 per 100 words: programs. 
5.25 4.95 .40 per minute. 

CUERO 
De Witt -Map Location E-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCFH 
1949 

Subscriber to the NAB Radio Code 

Media Code 4 245 2175 5.00 
Cuero Broadcasters. Inc., Box 128, Cuero, Tex. 77954. 

Phone 512-275-3430. 

STATION'S PROGRAMMING DESCRIPTION 
KCFH: Programmed for local interest. NEWS: 75% 
local, 15% state, 10% national. 5 min at :55, local 
weather at :60. headlines at :30, bulletin board at 
:40. Local beeper and taped news. County agent and 
home demonstration agent reports. Wall Street re- 
ports 3 times daily. FARM news 12:15-1 pm M -F. 
Discussions of local issues, local events, local issue 
editorials, open phone interviews. Public service pro- 
duced locally. MUSIC: 6-7 am Spanish; 7-9 am 
standards; 9-11 am polka; 11 am -5 pm standards and 
general popular; 5 pm -sign -off. current hits. Sat. 
10 am -2 pm country and western. Local SPORTS 
play-by-play. Personalities available for remotes. 
Contact Representative for further details. Recd 
7/11/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Jim Farr. 
Vice-Pres.-Dave Schmidt. 
Secretary -Treasurer -Bill Enabler. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
500 w. days; 1600 kc. Non -directional. 
Operating schedule: 8:00 am -local sunset. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 9d. 5, 6a, 7a. 
Rate Protection: 10a. lia. 12a, 13a, 14a. 16. 
Basic Rates: 20b. 23a. 29a. 
Contracts: 40a. 46. 
Comb.: Cont. Discounts: 60h, Ola. 
Cancellatiom: 71a, 73b. 
Prod. Services: 80. 
Member: National Spanish Language Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1966. 
Rates received November 15. 1965. 

6. SPOT ANNOUNCEMENTS 
PER YR: t t 
1 tL 3.50 2.50 1.85 
26 ti..._.-_.........-._.._.........._.._.._.._ 3.00 2.25 1.70 
52 ti 2.65 2.00 1.50 
104 ti 2.40 1.80 1.35 
156 ti 1.95 1.45 1.10 
260 ti 1.65 1.25 .95 
520 ti 1.55 1.15 .85 
1090 ti 1.50 1.00 .75 

('1-30 to 60 seconds. 
(t)-10 to 30 seconda. 
(;)-10 seconds or 15 words. 

7. PACKAGE PLANS 
PER MO: 1 min 
100 Announcementa..._.._ .......... _... 155.00 
200 Announcements 300.00 
300 Announcements 405.00 
PER WE: 
20 Announcements 33.00 
30 Announcements 48.00 
40 Announcements 62.00 
50 Announcements ..............._.._.._ 75.00 
60 Announcements 87.00 
70 Announcements 98.00 

DAINGERFIELD 

30 sec 10 sec 
115.00 85.00 
200.00 180.00 
303.75 273.00 

25.00 22.50 
38.00 32.50 
48.50 42.00 
56.25 50.00 
65.25 58.50 
73.50 66.00 

Morris County -Map Location G-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

K EGG 
1966 

Media Code 4 245 2200 1.00 

Beaman Advertising. Inc.. Box 600, Daingerfeld Dr.. 
Dainger0eld, Tex. 75638. Phone 214-845-2234. 

STATION'S PROGRAMMING DESCRIPTION 
KEGO: Programmed for general interest. 
NEWS: 5 min every 30 min. MUSIC: middle-of- 
the-road all day. 7:30 am, 15 min national. inter- 
national, state, and weather news also at taon & 5 
pm. 15 min local news at 11 am. AIR PERSON- 
ALITIES handle all segments. 2 min sports at 45 
min after hour. Swap program at 10:45 am for 10 
min. Request time with telephone interviewa at 4 
pm for 1 hour. Contact Representative for further 
details. Reed 8/2/68. 

I. PERSONNEL 
President -G. L. Brogoitti. 
Manager -Tommy Jeter, II. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Southeast -C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
1,000 w.; 1560 ke. Clear channel. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time: payable 1011, of following month. 

(This listing continued on next page) 
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TEXAS 
8. PROGRAM TIME RATES 

CLASS A 
PER MO: 1 t 5tI 9 t 13t1 17 ti 21 ti 25+ 

Daingerfield-K E G G-Ccntinued 
1 ...... 37.50 33.50 30.00 
1/2 hr........ 22.50 20.00 18.00 

28.00 
16.50 

25.00 
15.00 

22.50 
13.75 

20.00 
12.50 

1/4 hr 19.00 12.50 11.00 9.75 8.50 7.25 6.50 
5. GENERAL ADVERTISING See coded regulations 5 min 9.50 8.00 6.75 5.75 4.75 3.75 3.00 

NAB Radio Code Advertising Standards apply. 
General: la. 3a. 3b. 3d, 9d, 5, 6e, 7b, 8. 10. SPECIAL FEATURES 
Rate Protection: 10e, lia. 12a, 13a, 14a. 15e, 15b. 16. Religious -15% discount. 
Basic Rates: 20b, 

28c. 32b. 33e. 
21b, 222e. 23e, 24b, 25e. 26. 28b. 

Contracts: 40e. 41, 42e, 44b, 46. 47a, 48, 50. 51a. 
Comb.: Cont. Discounts: Bob. 60e. 02b. 
Cancellation: 70e. 70e. 71e, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eft 8/66 -Reed 2/17/67. 

6. SPOT ANNOUNCEMENTS -1 min- -30 see - 
Ix 52x 156+ Ix 522 156+ 

Ea 2.50 2.00 1.80 1.90 1.70 1.40 
7. PACKAGE PLANS 

ID's 15 sec or less, minimum 100 per day, each 
30 days, ea 1.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 z 45.00 29.00 17.00 7.50 
52 z 30.00 17.00 9.00 6.50 
156+ 23.00 12.00 7.00 4.50 

DALHART (1 AM; 1 FM) 
Dallam County -Map Location A-1 

See SRDS consumer market map and date at begin- 
ning of the State. 

KXIT 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 245 2225 8.00 
Dalhart Broadcasters, Box 1350, Dalhart, Tex. 79022. 

Phone 806-249-474). 

1. PERSONNEL 
Co-owner & Mgr. -Robert J. Beller. 
Co-owner & Prog. Din -Leonard J. Beller. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
500 se. days: 1410 kc. Non -directional. 
Operating schedule: 6:45 am -local sunset. CST. 
Partial simulcast operation. For non -simulcast facili- 
ties see KXIT-FM. 

4. AGENCY COMMISSION 
15/o to recsgmzed agencies; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 9a, 4c, 5, 6e. 
Basic Rates: 20e, 22a, 22b, 23a, 24e, 26. 
Contracts: 40e. 95, 96, 47a, 48. 
Comb.: Cont. Discounts: 60a, 62e. 
Cancellation: 70a, 70c, 73e. 
Affiliated with Keystone Network. 
FM rate is 25% extra on both AM & FM. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Ell Rec'd 10/4/66. 

6. SPOT ANNOUNCEMENTS 
PER MO: I ti 6ti 13 ti 26 ti 5001 75+ 
100 wda 3.60 2.85 2.45 2.00 1.80 1.60 
50 wds 3.00 2.40 2.00 1.65 1.45 1.25 
Time Caps 2.00 1.80 1.25 1.00 .85 .70 
Automotive rate, list, no cash discounts: 

100 word spots 2.10 
50 word spots 1.75 
10 second spats 1.20 

K X I T -FM 
1968 

Media Code 4 245 2226 6.00 
Dalhart Broadcasters, Box 1350, Dalhart, Tez. 79022 

Phone 806-249-9747. 

I. PERSONNEL 
Gen'l & Sales Manager -Robert J. Beller. 
Program Director -James W. Rhoades. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
ERP 750 w 95.9 mc. 
Operating schedule: 8 am -10 pm. CST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. For simulcast facilities 
see KXIT. 

4. AGENCY COMMISSION 
15% time only; payable 10th of month following 
billing. 

5. GENERAL ADVERTISING 
Contracts: 40a. 

See coded regulations 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft ltec'd 10/17/66. 

6. SPOT ANNOUNCEMENTS 
PER MO: Iti 601 13t1 26 ti 50 01 75+ 
100 wds..._... 3.60 2.85 2.45 2.00 1.80 1.60 
50 wds 3.00 2.40 2.00 1.65 1.45 1.25 
Time caps 2.00 1.60 1.25 1.00 .85 .70 

8. PROGRAM TIME RATES 
CLASS A 

PER MO: 1 ti 5 ti 9 ti 13 tl 17 ti 21 ti 25+ 
1 hr.__ ....... 37.50 33.50 30.00 28.00 25.00 22.50 20.00 
1/2 hr 22.50 20.00 18.00 16.50 15.00 13.75 12.50 
1/4 hr..._ 19.00 12.50 11.00 9.75 8.50 7.25 6.50 
5 min 9.50 8.00 6.75 5.75 4.75 3.75 3.00 

DALLAS (9 AM; 9 FM) 

(including Grand Prairie, Highland Park) 
(Also see Fort Worth) 
Dallas County -Map Location F-5 

Bee SUDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of in- 
dividual station coverage, audience delivered, etc., 
within the area. 

NOTE 
Frequeneles 570 and 820 are shared and Interchanged 
by stations WFAA and WRAP. These stations are 
Presented alphabetically by call letter under both 
DALLAS and FORT WORTH City Headings. Cheek 
"Operating Schedule," In the listings for complete 
details. 

KBOX 
1952 

DALLAS 

A Group One Station 
Media Code 4 245 2250 6.00 
KBOX, Inc., 9900 McCrea ltd., Dallas, Tex. 75238. 

Phone 214-348-3800. 

I. PERSONNEL 
President -Roger G. Berk. 
Vice-Pres. & Gen'l Mgr. -Robert I. Bastian. 
Vice -President National Sales -Alfred G. Groeby, 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5,000 w. days, 500 w. nights: 1480 ke. 

Directional -separate patterns day and night. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3e, 9a. 4d, 5, Ba, 7b. 
Rate Protection: 10e, 11e, 12c, 13c, 14c. 
Basic Rates: 20b, 21b, 22a, 23a, 24b, 25a, 28c, 29a6 

30, 33a. 
Contracts: 40a, 42c, 44a, 48. 48, 49, 51b. 
Comb.; Cont. Discounts: 60h. 61e. 
Cancellation: 70e. 71a, 72, 73b. 
Prod. Services: 82. 

TIME RATES 
No. 3 ER 5/1/68-Rec'd 4/5/68. 

AAA -Mon thru Sat 6-10 am. 
AA -Mon hire Sat 3-7 pm. 
A -Mon thru Set 10 am -3 pm; Sun 6 am -7 pm. 
B -Mon thru Sun 7 pm -midnight. 
C -Mon thru Sat midnight -8 am. 

7. PACKAGE PLANS 
1 MINUTE 

WKLY: I ti 6ti 12 ti 18tí 2401 
AAA 60 57 52 
AA 55 52 47 

- 
A 50 47 43 38 
B 40 38 35 32 29 
C: 50% of applicable A rate. 

TOTAL AUDIENCE PLANS 
(1/4 AAA. 1/4 AA, 1/4 A, 1/4 B) 

12 ti 16 ti 24 01 
Ea 40 36 32 
20/30 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 

8. PROGRAM TIME RATES AAA AA A B 
5 min. 65 60 55 45 

DISCOUNTS 
26 consec wk -5 jo 52 consec wk -10% 

KBOX-FM 
1965 

DALLAS 
Media Code 4 245 2251 4.00 
KBOX-FM, 2908 Preston Towers, 6211 Northwest 

Hwy.. Dalles, Tea. 75225. Phone 214-363-2825. 

I. PERSONNEL 
President -Roger G. Berk. 
Vice-Pres. & Gen'l Mgr. -Robert I. Boatian. 
Vice-Pres. & Nat'l Sales Mgr. -Alfred G. Groeby. 

3. FACILITIES 
BAP 29,000 w.: 100.3 inc. Stereo. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See KBOX listing for coded regulations. 

FORT WORTH 
334:70 OF THE NATION'S 

BIG 12TH MARKET 
TARRANT ) DALLAS 

FT. WORTH Ç DALLAS 

Geographically, Tarrant and 
Dallas Counties have grown to- 
gether making up the largest 
portion of Dallas -Fort Worth, 
the U. S. 12th market. 

The overlap ends there. From 
a cultural, civic and social 
viewpoint, Dallas and Fort 
Worth are separate markets. 

Although Dallas radio signals penetrate Fort Worth, the rating 
services reflect negligible listenership among Dallas 
stations. You need Fort Worth radio to cover this 
one-third of the market to reach it all. 

robert e. 
eastman ar co., lae. 

MUCH MORE MUSIC . e . 

MUCH MORE LOCAL NEWS ... 
Audience Gains 
KXOL's on the move in Fort Worth. The April -May 
Pulse shows only part of the audience gains made 
by KXOL in recent months - 35% increase in Total 
Audience and 33% increase in Adults, 6 am -12 Mid 
over the October -November -December report. 

Pulse: Fort Worth 2 -County Metro, April -May 1968 and October - 
November -December 1967. Avg. 1/4 -hour audiences, 6 am -12 
Mid, M -F. 

That's only the beginning. Join the move to COM- 
MUNITY RADIO in Fort Worth. 

Community 
Radio 

IN LOVE WITH GREATER FORT WORTH 

TIME RATES 
ER 9/1/67 -Reed 9/8/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE -ROS 

Minimum 5 per wk, ea 6.00 6+ Per wk. ea 5.50 
8. PROGRAM TIME RATES 

1 hr 55 1/4 hr ......... . 15 
1/2 hr 28 

10. SPECIAL FEATURES 
News at :45, ea _._ 8 

KEIR (FM) 
1965 

DALLAS 
Media Code 4 245 2260 5.00 
KEIR, Inc., 2607 Inwood Rd., Dallas, Tez. 75235. 

Phone 214-357-4001. 
1. PERSONNEL 

Pres. & Gen'l Mgr. -Billy Bob Elkins. 
Station Manager -Jim Craddock. 
Sales Manager -Bill Bain. 

3. FACILITIES 
ERP 9.700 w.: 102.9 mc. 
Operating schedule: 8 am -11 pm. CDT. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. Payable 10 of following month. 

S. GENERAL ADVERTISING See eeded regulations 
NAB Radio Code Advertising Standards apply. 
General. la, 2b, la. 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15c, 16. 
Basic Rates: 20b, 21a, 21b, 21c, 21d, 22b. 23b. 24b, 

25a, 28b, 28c, 29b, 30, 31, 32b, 33a. 
Contracte: 40a, 41, 92c, 43, 94b, 45. 46. 47a, 48. 

49, 51a, 51b. 51c. 
Comb.; Cont. Discounts: 60a, 61b. 62a. 
Cancellation: 70a, 70c, 71b, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
ER - Rec'd 8/17/67. 

6. SPOT ANNOUNCEMENTS 
lx 26x 

1 min 6.00 5.75 
30 sec 4.75 4.50 

8. PROGRAM TIME RATES 

52x 104x 260x 
5.50 5.25 5.00 
4.25 4.00 3.75 

I hr 1/2 hr 1/4 hr 
1-52 x 40 20 12 
53-104 L...._ 34 17 10 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

Ix 10x 26x 52x I04x 260x 
Ea 10.00 9.50 9.00 8.50 8.00 7.50 
1-1/2 minutes commercial copy. Includes open and 
close ID. 

(Dallas continued on next page) 

ADULTS* 
*PULSE 

6 AM - Mid. Mon. -Fri. 
Dallas 6 County 
Apr. -May 1968 
Avg. 1/4 hour 

Represented nationally by 
McGavren-Guild 
PGW Radio, Inc. 

840 Spot Radio Stations 

Survey Results subject to qualifications in said report. 
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Dallas -Continued 
KIXL and KIXL-FM 

1947 

DALLAS 

Independent 

Sold in Combination Only: Programmed Separately. 
Media Code 4 245 2275 3.00 
Strauss Broadcasting Co., 1401 8. Akard St., Dallas. 

Tex. 75215. Phone 214-741-5016. 

STATION'S PROGRAMMING DESCRIPTION 
KIXL: Programmed for general interest to adult and 
young adult men and women. 
No ad-libs or conversation other than news, sports. 
MUSIC 50%: includes only film music, Showtunes, 
standards and popular middle-of-the-road. NEWS 
10%; national, international, regional and local under 
supervision of news director and staff. AP plus UPI 
audio reports. Twice hourly 5 min news in am -pm 
traffic periods, hourly other times at :25. Stock 
market reporte twice hourly. Weather forecasts for 
air traveler twice daily. 2 aportacasts daily at 5 pm 
& 5:55 pm. Women's program each Sat 9-10 am. 
Contact Representative for further details. Rec'd 
11/10/07. 

I. PERSONNEL 
President -Robert S. Strauss. 
Exec. Vice Pres. h Gen'l Mgr. -Dan Hayslett. 
Station Manager -Jack Eisele. 

2. REPRESENTATIVES 
Avery-Knodel Inc. 
Strauss Broadcasting Company Stations: See Rep & 

5/O pages. 

3. FACILITIES 
1,000 w. days; 1040 kc. Non -directional. 
Operating schedule: Sanrine-local sunset. CRT. 
FM -ERP 100,000 w.; 104.5 mc. Stereo. 
Operating schedule: 24 hours daily. 
Antenna ht.: 520 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. Payable 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply, 
General: la, 2a, 2b, 3a, 3b, 4a, 9d, 5, 7b, , 
Rate Protection: 106, 12b, 13b, 14h. 
Basic Rates: 20a, 22a, 23a, 24b, 25a, 28c, 295, 80. 
Contracts: 40a, 41, 92a, 44b, 45, 46. 
Comb.; Cont. Discounts: Bob, 60e, 601, 61a, 6Th, 61c, 

62b, 62d. 
Cancellation: 700. 70e. 71a. 

TIME RATES 
KIXL and KIXL-FM COMBINATION 

NATIONAL AND LOCAL RATES SAME 
No. 11A Eff 10/1/68-Rec'd 8/30/68. 

AA -Mon thru Fri 6:30-10 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
KIXL-AM & KIXL-FM COMBINATION 

-AA-- A- 
1 min 90 me I min 90 sae 

i x 30 24 24 20 
52 z 25 20 20 18 
104 z 24 19 19 17 
158 z 22 17 17 15 
260 x 20 15 15 13 
312 z 18 14 14 12 
520 x 15 11 18 10 
1040 x 14 10 11 8 
10 sec ID's: AA -same as 30 seconds; A-50% of 1 - 
min. 

7. PACKAGE PLANS 
KIXL-AM & KIXL-FM COMBINATION -AA- -A- 

1 min 30 see 1 min 30 see 
6 Plan 27 22 28 18 
12 Plan 25 20 28 16 
18 Plan 20 15 16 13 

MONTHLY PACKAGES 
(100 per month; no more than 5 per day) 

1 z 16 12 18 
Plans cannot be combined with yearly frequency. 

10. SPECIAL FEATURES 
KIXL-AM & KIXL-FM COMBINATION 

5 -MINUTE NEWSCASTS & SPORTSCAST/ 
Ix 52x 104x 156x 260x 312x 520x 

AA 32.00 29.00 27.00 25.00 22.00 21.00 19.50 
A 26.00 24.00 23.00 21.00 19.00 17.00 16.00 
Includes 1 minute spot, plus open & close ID. 

1 

5 -MINUTE WEEKEND NEWS PACKAGE 
(Divided equally Sat & Sun) 

6 ti 120.00 10 ti 180.00 
NEWS BRIEFS & WEATHER 

Earned I -minute rate. 
Includes 30 second spot plus open & close. 

K I X L -FM 
1947 

DALLAS 

Sold in Combination Only: Programmed Separately. 
Media Code 4 245 2276 1.00 
Strauss Broadcasting Co., 1901 S. Akard St., Dallas. 

Tex. 75215. Phone 214-741-5016. 

STATION'S PROGRAMMING DESCRIPTION 
KIXL-FM: Programmed for general interest to adults 
and young adult men and women. 
No ad Jibs or conversation other than news, sports. 
MUSIC 95%: includes film music, ahowtunes. stand- 
ards and popular middle-of-the-road. NEWS 5%: 
national, international, regional and local under 
supervision of news director and staff. AP plus UPI 
audio reports. Twice hourly 5 min news in am -pm 
traffic periods, hourly other times at :25. Stock 
market reports twice hourly. Weather reports for air 
travelers thrice daily. COMMERCIAL POLICY: no 
more than 2 clustered every quarter hour. Contact 
Representative for further details. Recd 5/1/68. 

I. PERSONNEL 
President -Robert S. Strauss. 
Exec. Vice-Pres. & Gen'l Mgr. -Dan Hayslett. 
Station Manager -Jack Eisele. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 
Strauss Broadcasting Company Stations: See Rep & 

5/O pages. 
3. FACILITIES 

EItP 100,000 w.; 104.5 mc. Stereo. 
Operating schedule: 24 hours daily. 
Antenna ht.: 520 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. Payable 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
See KIXL listing for coded regulations. 

TIME RATES 

Sold In combination with KIXL. 
See that listing for rates. 

KJIM 
FORT WORTH 

City of license, Fort Worth, Texas. 
Dallas office: Suite 209, 211 N. Ervay, Dallas, Texan. 

Phone 817-264-5546. 
See listing under Fort Worth, Texas. 

KLIF KNUS(FM) 
1947 1961 

DALLAS 

A McLendon Station 

BLAIR RADIO 

Independent 

Subscriber to the NAB Radio cede 
Media Code 4 245 2300 9.00 
McLendon Corp., KLIF Radio Plaza. 2120 Commerce 

St.. Dallas. Tex. 75201. Phone 214-747-9311. 
I. PERSONNEL 

Chairman of the Board -Barton R. McLendon. 
President -Gordon B. McLendon. 
General Manager -Al Lurie. 

2. REPRESENTATIVES 
Blair Radio. 

10 McLendon Sta Sales Office: See Rep & S/O page.. 

3. FACILITIES 
50,000 w. days. 1.000 w. nights; 1190 kc. Directional. 
Operating schedule: 24 hours daily. CST. 
FM FACILITIES 
ERP 17,200 w.; 98.7 mc. 
Antenna ht.: 130 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

TEXAS 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 3d, 9a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 16. 
Basic Rates: 20b, 21a, 21b, 21c, 21d, 22a, 22b, 23a, 

24b, 24e, 28b, 28c, 29a. 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 446, 45, 46, 98, 

49, 51e. 
Comb.; Cont. Discounts: 80a, 60c, 60e, 00h, 60i. 
Member: The McLendon Stations. 

TIME RATES 
Eff 7/1/88 -Reed 6/5/88. 

7. PACKAGE PLANS 
A -Mon thru Fri 6-10 am & 3-7 pm. 
B -Mon thru Fri 10 am -3 pm; Sat 6 am -7 pm; Sun 
noon -7 pm. 
C -Daily S pm -midnight; Sun 6 am -noon. 

CLASS A 
PER WK: I min Sta brk ID's 
Specified position 85.00 68.00 51.00 
Less than 6 ti, staggered 70.00 56.00 42.00 
6 ti 65.00 52.00 39.00 
12 ti, 2 per day 60.00 48.00 38.00 
18 ti, 3 per day 58.00 46.50 35.00 
24 ti, 4 per day 55.00 44.00 33.00 

CLASS B 
Less than 6 ti 60.00 48.00 36.00 
6 ti 58.00 48.50 35.00 
12 ti 52.00 41.75 31.25 
18 ti 50.00 40.00 30.00 
24 ti 48.00 38.50 29.00 
30 ti 44.00 35.25 26.50 
36 ti 40.00 32.00 24.00 

CLASS C 
Less than 6 ti 35.00 28.00 21.00 
6 ti 33.00 26.50 20.00 
12 tL 30.00 24.00 18.00 
18 ti 29.00 23.25 17.50 
24 ti 28.00 22.50 17.00 
30 ti 27.00 21.50 16.25 
38 ti 26.00 21.00 15.75 
Minutes, station breaks and ID's may be combined 
for maximum frequency. 

DISCOUNT 
52 wk -8% 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

WKLY: Iti *6ti 
8-10 am & 3:05-7 pm 85 82 
10 am -3:05 pm 60 58 
Mon thru Sat after 7 pm; Sun all day 44 39 

(5) 1 per day. 

KLIF, Dalles/KFJZ, Fort Worth 
COMBINATION RATES 
F.ff 7/1/68 -Reed 6/5/88. 

7. PACKAGE PLANS 
A -Mon thru Fri 6-10 am & 3-7 pm. 
B -Mon thru Fri 10 am -3 pm; Sat 6 ant -7 pm; Sun 
noon -7 pin. 
C -Daily 7 pm -midnight; Sun 6 am -noon. 

CLASS A 
PER WK: 1 min Ste brk 
Specified pos., 1 per station (6-10 am) 115.00 92.50 
Less than 6 ti, per station 93.00 74.00 
0 ti per station, staggered 87.00 69.00 
12 ti per station 80.00 64.50 
18 ti per station 77.00 62.00 
24 ti per station 74.00 59.25 

CLASS B 
Less than 6 ti. per station 81.00 65.25 
6 ti per station . 76.00 61.00 
12 ti per station 70.00 56.50 
18 ti per station 65.00 52.00 
24 ti per station 61.00 48.75 
30 ti per station 57.00 95.00 
36 ti per station 53.00 41.75 

CLASS C 
Less than 8 ti, per station 50.00 40.00 
6 ti per station 96.00 37.00 
12 ti per station 90.00 32.00 
18 ti per station 38.00 30.50 
24 ti per station 38.00 29.25 
30 ti per station 35.00 28.00 
36 ti per station 32.00 28.00 
Ill's: 60% of applicable 1 -min rate. 
Minutes, station breaks and ID's may be combined 
for maximum frequency. 

DISCOUNTS 

ONLY DIRECT 

ROUTE TO 

DALLAS SALES 

TEXAS 

*C. E. HOOPER, Inc. 
August - September, 1968 

TIME KLIF "B" "C" 
M"am-12 Noon 32.1 20.2 11.5 

Mon -Fri 
12 Noon -6 pm 35,1 8.8 9.0 

NUMBER 1 SINCE 1954:: 
52 wk -3% `Hooper Reports - every three month span 

KMAP (FM) 
NOTE: The calf letters of this station have been 
changed to: 

KXXK (FM) 
(Dallas continued on next page) 

1H, IR/ui SOUND OF 
IXL ,M SELLS DALLAS 

A STRAUSS BROADCASTING COMPANY STATION I DAN HAYSLETT, EXECUTIVE VICE PRESIDENT 
REPRESENTED BYAVERY-KNODEL 

THEIthe 

FOR 

(Low STATION 

DALLAS 

Represented Nationally by: 

BLAIR RADIO 
°Audience measurement data are esti- 

mates only; subject to limitations of 
source material and methods. 
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FROM 6 AM to MIDNIGHT 
MONDAY thru SUNDAY 

«age Z?9, 

adeademee 
... MORE MEN 
.. n MORE WOMEN 

(AGE 25 AND OVER) 

than any single 
station in the 
Southwest t 

*ARS - Apr. -May 1968, Average 
Quarter -Hour Listening Estimates 
Monday -Sunday, 6:00 AM to Mid- 
night - Total Survey Area. 

t i.e., Texas, Arizona, New Mexico 
and Oklahoma. 

Audience measurement 
data are estimates only. 

TO FIND OUT WHY YOU GET 
MORE ON KRLD, TALK TO 
H -R RADIO. 

Clyde W. Rembert, President 

RADIO 1080 
DALLAS 

r,t I1171i 

KRLD 
THE 50,000 WATT 
VOICE OF TEXAS 
CBS for Dallas -Ft. Worth market 

TEXAS 

Dallas -Continued 
K NOK KNOK-FM 

FORT WORTH 

Independent Negro 
City of license. Fort Worth, Texas. 
Dallas -Box 432, 1914 Forest Ave., Dallas, Tex. 

Phone 214-421-4144. 
See listing under Fort Worth, Texas. 

Advertisement 
TIME RATES 

Rates effective January 1, 1967. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 see 
1 x._.._ 20.00 16.00 156 x 18.00 14.00 
26 x 19.50 15.50 260 z._......_... 17.50 13.50 
52 x 19.00 15.00 312 x._.._ 17.00 13.00 
104 z 18.50 14.50 520 ..... 18.50 12.50 

7. PACKAGE PLANS 
1 -MINUTE ROS PACKAGES 

PER WK: ea tot ea tot 
48 ti._.._ 12.00 576.00 24 ti._.._....._ 14.00 336.00 
42 ti... ...... 12.50 525.00 18 ti._.____. 14.50 261.00 
36 ti....._...._. 13.00 468.00 12 ti 15.00 180.00 
30 ti._.._.._... 13.50 405.00 
30 sec ROS: 80% of 1 -min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 z 100 70 45 35 25 
All programs 5 min or more subject to talent fee. 

Itvi.f 9SSrai c2 K i 
GRAND PRAIRIE 

Yr 

Media Code 4 245 2350 4.00 
Republic Broadcasting, Inc., Box 15157, Suite 601-A, 

500 S. Ervay, Dallas, Tex. 75201. Phone 214-748- 
8861. 

I. PERSONNEL 
General Manager -Charles H. Boland. 
Program Director -Bo Powell. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc.. 

3. FACILITIES 
500 w. days; 730 kr. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only' no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a. 
Contracts: 40a, 45. 
Continuing discounts allowed on uninterrupted sched- 
ules. 
Rate protection: 28 weeks. 
Advertisers may carry rate earned during previous 
contract year into new contract year provided same 
weekly schedule is maintained. 

Discounts 
Cash in advance __...._......__- 1% 
Affiliated with American Information Network. 

TIME RATES 
Eff-Rec'd 8/1/86. 

AA -Mon thru Fri 6-9 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 
1 ti 5 ti 10 ti 15 ti 20 ti 25 ti 30 tI 40 ti 

1 min 24 22 20 18 16 15 14 13 
CLASS A 

1 min 22 20 18 16 15 14 13 12 
20/30 seconds -80% of 1 -minute rate. 
10 seconds -50% of 1 -minute rate. 

DISCOUNTS 
28 wk (within 1 year; 4% 52 consee wks _...-... 8% 

K RLD 
1926 

KRLD-FM 
1948 

DALLAS 

CBS Radio Network 

Representatives, Inc. 

N,\ n 

Subscriber to the NAB Radio Code 
Media Code 4 245 2375 1.00 
The Times -Herald Printing Co., 1101 Patterson Bt., 

Dallas. Tex. 75202. Phone 214-742-6811. TWX 
214-899-8072. 

I. PERSONNEL 
President -Clyde W. Rembert. 
Vice-Pres., Gen'l Mgr. & Sales Mgr. -W. A. Roberta. 
Asst to Mgr. Prod., Prog.-Dan McGraw. 

2. REPRESENTATIetc, 
H -R Representatives. Inc. 

3. FACILITIES 
50,000 w.; 1080 ire. Directional -night only. 
Operating schedule: 24 hours daily. 
Simulcast 11:30 pm -11:30 am. FM stereo 11:30 am - 
11:30 pm. 
FM FACILITIES 
ERP 100.000 w.: 92.5 mc. 
Antenna ht.: 1.885 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. Billa rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 90a, 92a, 45, 46, 47a. 48. 
Comb.: Cont. Discounts: 60b, 80k, 61c, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with CBS Radio Network. 
Member: CBS Radio Texas Network. 

TIME RATES 
Eff 4/1/67-Rec'd 3/28/67. 

AAA -Mon thru Sat 8-10 am. 
AA -Mon thru Fri 4-7 pm. 
A -Mon thru Fri 10 am -4 pm & 7-10 pm; Sat 10 
am -10 pm; Sun 6 am -10 pm. 
B -Dally 10 pm -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

Is 26 ti 52x I04x 156x 260x 912x () 77 74 71 67 84 61 57 
20/30 sec 66 63 61 58 55 53 50 
(t) 44 42 41 39 38 36 34 

CLASS AA 
() 70 67 64 61 58 55 52 
20/30 sec 60 58 55 53 50 48 45 
(t) 40 39 37 36 34 33 31 

CLASS A 
() 55 53 51 49 47 45 43 
20/30 sec 45 44 42 41 39 38 36 
(t) 28 27 28 25 24 23 22 

CLASS B () 36 35 33 31 30 28 25 
20/30 sec 29 28 26 25 24 23 22 
(t) 24 23 22 21 20 19 18 () 1 min or 125 words. 

(t) 10 sec or less. 

7. PACKAGE PLANS AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Fri 4-7 pm or combination rate 6-10 
am/4-7 pm with number of spots evenly divided. 
A -Mon thru Fri 10 am -4 pm. 
B -Mon thru Fri 7 pm -8 am; Sat 10 am -Mon 6 am. 

TOTAL AUDIENCE PLAN 
Plan - 

I II III IV 
5:30-10 am 6 4 3 2 
10 ata -4 pm 12 8 8 4 
4-7 pm 6 4 3 2 
7 pm -midnight and/or 

weekends 12 8 6 4 

36 24 18 12 
Plan I-36 1 -min spots per wk, ea.. ......... 30.00 
Plan II -24 1 -min spots por wk, ea _ 32.50 
Plan III -18 1 -min spots per wk. ea ....... 34.00 
Plan IV -12 1 -min spots per wk, ea...._....._....... 36.50 

1,000 TIME PLAN 
(Picked positions guaranteed; 1.000 announcements 

used in one year or less) 
AAA AA A B 

1 min._ _ 50 45 35 20 
20 sec......_ ................._........._..._ 90 36 28 18 
10 sec or leas 30 27 21 12 

ROTATING PACKAGE PLANS 
(1 minute or 125 words) 

PER WK: S0 ti 18 tI 12 tI 8 ti 
AAA 50 55 60 75 
AA 45 50 55 69 
A 35 40 45 50 
B 20 25 30 35 

30 sec or less: 80% of 1 -min. 
10 sec or less: 60% of 1 -min. 

UNDUPLICATED!!! 

KNO KAM/FM 
DALLAS -FORT WORTH 

Reaches The Largest 
Unduplicated Negro Radio 

Market In The United States* 

NOW WITH NEW 
BOLSTERED 

EFFECTIVENESS 

OF KNOK'S NIGHTTIME 
FM COVERAGE, 

Virtually adding another 
station to the market! 

For /00% Sa/es Effectiveness 
1 . 

"in Dallas -Fort worth 

Stuart Hepburn, President 
Dallas Studio Fort Worth Studio 
1914 Forest 3601 Kimbo 
HA 1-4144 TE 1-1278 

REPRESENTED BY 

BERNARD HOWARD CO. 
'`1962 U. S. Census, Estimated 

Negro Population 

8. PROGRAM TIME RATES 
CLASS AAA 

Ix 26x 52x 104x 156x 260x 312x 
1 hr 363 345 327 309 294 273 255 
1/2 hr 218 207 197 186 175 164 153 
1/4 hr 146 138 131 124 117 109 102 
5 min_ 109 104 98 93 87 82 77 

CLASS AA 
1 hr 330 314 297 281 287 248 231 
1/2 hr 198 189 179 169 159 149 139 
1/4 hr 132 126 119 113 106 99 93 
5 min 99 94 89 84 79 74 69 

CLASS A 
1 hr 248 235 223 210 198 186 174 
1/2 hr 149 141 134 126 119 111 104 
1/4 hr 99 94 89 84 79 74 70 
5 min 75 71 67 63 60 56 52 

CLASS B 
1 hr 121 116 109 103 97 91 85 
1/2 hr 73 69 66 8.2 58 55 51 
1/4 hr 48 46 44 42 40 36 34 
5 min 39 37 36 35 34 33 32 

(D1 

KSKY 
1941 

DALLAS 

Independent -Religious 
Media Code 4 245 2400 7.00 
Sky Broadcasting Service. Hotel Stoneleigh, 2927 

Maple Ave., Dallas, Tex. 75222. Phone 214-742- 
6193. 
STATION'S PROGRAMMING DESCRIPTION 

KSKY: Gospel programming. FARM: news 5-5:45 
am, agriculture extension service news, USDA sum- 
mary, market summary, cotton reporta, news and 
weather. 5:45-11:45 am various church programs, 
ministers, teachers and evangelists. 11:45 am -noon 
news roundup, livestock report and stock market aver- 
ages. Noon -2 pm ministers, teachers. and evangelists. 
2-3:40 pm gospel music with western instrumenta- 
tion. 3:40-4 pm devotional and religious music, news 
and weather. 4-4:45 pm Bible teachers and evangel- 
ists. 4:50-5 pm news and commentary. 5-6 pm Bible 
teaching. 6 pm -sign -off spot programming with sacred 
music, news and weather. Final 15 min devoted to 
news: local, national, international, sports and stock 
market final. COMMERCIAL POLICY: tobacco ad- 
vertising unacceptable. Contact Representative for 
further details. Recd 8/7/67. 

I. PERSONNEL 
Managing Partner -A. L. Chilton. 
Station Manager -Andy Bell. 

2. REPRESENTATIVES 
Los Angeles -Harlan G. Oakes, Inc. 

3. FACILITIES 
10.000 w. days: 680 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% if paid by 20th following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2, 3d, 1, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21a, 21d, 23a, 24c, 28c, 32a. 
Contracts: 408, 41, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60e, 60e. 62d. 
Cancellation: 70e, 72. 
Prod. Services: 80, 82. 
Rates for periods longer than 30 minutes in exact 
proportion to the 30 -minute rate. 
Program contracts subject to cancellation on 14 days' 
prior written notice. 

TIME RATES 
No. 13 ET 10/1/66-Rec'd 9/6/86. 

6. SPOT ANNOUNCEMENTS 
30 sec (50 words) 12 10 sec (20 words).___ 8 
Combinable for frequency discount. 

7. PACKAGE PLANS 
WEEKLY SATURATION ROS 

IO ti 20 t1 304- 
30 sec 10.80 10.20 9.60 
10 sec 7.20 6.80 6.40 
Combinable for frequency discount. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 IL 76.00 45.60 34.20 25.85 
RELIGIOUS PROGRAMS 

1 ti 57.00 34.20 25.65 19.24 
Program rates Oat -10% discount on 5 times a' more/ 
per week. 
Programs and announcements cannot be combined to 
earn larger discounts. 

KVIL 
1959 

HIGHLAND PARK 
Media Code 4 245 2425 4.00 
University Advertising Co.. 4152 Mockingbird Ln., 

Dsllas, Tex. 75201 Phone 214-526-8866. 
STATION'S PROGRAMMING DESCRIPTION 

EVIL: Programmed for young adults and teens. 
MUSIC 85%: current hits sign -on -sign -off. AIR 
PERSONALITIES: 6 men emcee entire musical op- 
eration. NEWS 10%: national and international 5%, 
local and regional 4-1/2%. teen news by station 
teen correspondent 1/2% M -F, 2 min every 3 hours. 
ENTERTAINMENT 4%: comedy inserts every 15 
min. Interviews of current hit artists 9 am -3 Dm 
M -F. on half hour. Contact Representative for further 
details. Recd 10/2/68. 

I. PERSONNEL 
General Manager -Charles G. Bailey. 
Pales Manager -John Cauley. 
Program Director --Dave Jancey. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 
Gert Bunchez and Associates. 

3. FACILITIES 
1.000 w. days: 1150 he. Directional. 
Operating schedule 5:30 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 3b, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b. 1lb, 12b. 
Basic Rates: 22a, 23a, 24b, 288. 29a. 
Contracts: 40a. 45, 46, 47a. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 61b. 
Cancellation: 70a, 70e, 71a, 73a. 
Maximum 12 announcements per dey, per advertiser. 
Member: Gert Bunchez & Associates Group. 

(This listing eontinued en next page) 
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Dallas -K V I L -Continued 
TIME RATES 

No. 9 ER 6/1/66-Rec'd 10/21/66. 
AA -Mon thru Fri 6-9 am & 3:30-6:30 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 

Ix 26x 8S 52x 
AA 

104x 156x 
1 min 16 15 14 13 12 
30 sec 14 13 12 11 10 

CLASS A 
1 min 13 12 11 10 9 8 
30 sec...- 11 10 9 8 7 6 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLAN 

(Must run within 7 days) 
PER WK: 
10 spots take 158 time rate. 
20 spots take 280 Ume rate. 
Cannot be applied toward annual frequency. 

K V I L -FM 
1959 

HIGHLAND PARK -DALLAS 
Media Code 4 245 2426 2.00 
University Advertising Co., 4152 Mockingbird Ln., 

Dallas, Tez. 75205. Phone 214-526-8666. 1150. 
STATION'S PROGRAMMING DESCRIPTION 

KVIL-FM: Programmed for teens and young adults. 
MUSIC 85%: current hits. PERSONALITIES. 6 
men emcee entire musical operation. NEWS 10%: 
national and international 5%, local and regional 
4-1/2%, teen news by station's teen correspondent, 
1/2%, M -F 2 min every 3 hours. Negro programming 
6 pm -5 em. Spanish programming 5-7 am. ENTER- 
TAINMENT 9%: comedy inserts every 15 min. In- 
terviews of current hit artists 9 am -3 pm, M -F, on 
half hour. Contact Representative for further details. 
Rec'd 10/2/68. 

I. PERSONNEL 
General Manager -Charles G. Bailey. 
Sales Manager -John Cauley. 
Program Director -Dave Jancey. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Gert Bunches and Associates. 

3. FACILITIES 
ERP 119.000 w.: 103.7 me. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING Bee coded regulations 
See KVIL listing for coded regulations. 
Affiliated with Major Market FM Network. 
Member: Gert Bunches & Associates Group. 

TIME RATES 
No. 8 ER I0/1/135 -Reed 11/13/65. 

6. SPOT ANNOUNCEMENTS 
1st 52ti 104U 260 ti 

1 min._-.._._._.._.__.____ 11.00 8.00 7.00 5.00 
30 sec or less ..... _ ...... __.._. 9.50 6.50 5.50 3.50 
Maximum 6 spots per advertiser, 6 pm -midnight. 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 5 Iln 
1 z__.._......._...........__...._..._......_._. 30 20 15 

260x 3I2x 
11 10 

9 8 

5 

ADULTS* 
*PULSE 

6 AM - Mid. Mon. -Fri. 
Dallas 6 County 
Apr. -May 1968 
Avg. 14 hour 

Represented nationally by 
McGavren-Guild 
PGW Radio, Inc. 

*Survey ltesults subject to qualifications in said reports. 

KXXK (FM) 
(formerly KMAP (FM) 

1968 
DALLAS 

1:11:ICI IIUDFMp 
Media Code 4 245 2438 7.00 
Dawson Communications, Inc., 257-B Exchange Park, 

Dallas. Tez. 75235. \'hone 214-357-0111. 
STATION'S PROGRAMMING DESCRIPTION 

EL -INK (FM): Programmed for adults 18-49. 
Current middle-of-the-road music, news, weather, 
sports, other Information features, air personalities. 
Recd 6/25/68. 

1. PERSONNEL 
Pres. & Gen.' Mgr. -Lynn A. Christian. 
Vice-President/Programming--Charlie Whitaker. 
Operations Manager -Joe McChesney. 

3. FACILITIES 
ERP 60,400 w. (horiz.), 60,400 w. (vert.); 105.3 mc. 
Stereo. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See ended regulations 
General: 2b, la, 3d, 4a, 5. 
Rate Protection: 10a, Ila, 12a, 13a, 14a. 
Basic Ratea: 22a, 23a. 
Contracts: 40a, 41. 
Comb.; Cont. Discounts: 80d. 
Cancellation: 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 1 Eff 5/15/68-Rec'd 6/5/68. 

AA -9 am -9 pm. 
A-9 pm -9 am. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

CLASS AA 
Ix 52x 

1 min. _.__....._....._..._ 11.00 8.50 
30 sec..._........_.._. __.___.- 9.00 6.50 

CLASS A 
1 min...._...._...._ 9.00 
30 sec 8.00 

7. PACKAGE PLANS 
ROS 

(1/2 AA, 1/2 A) 
(To be run in 7 days) 

PER WK: 10 ti 20ti 3011 40 ti 
1 min 75 130 180 220 
30 sec 65 110 150 180 

(To be run in 30 days) 
PER MO: 90 tl 120 01 150 ti 180 tl 
1 min.. _ 540 660 750 810 
30 see 450 540 600 675 

WBAP 
1922 

CITY OF LICENSE 
FORT WORTH 

104x 
7.50 
5.50 

6.50 5.50 
6.50 5.50 

260x 
8.50 
4.50 

4.50 
4.00 

Media Code 4 245 3450 1.00 
(This ta a duplicate of the listing appearing under 
Fort Worth, Texas.) 
Fort Worth Star -Telegram. Box 1780. 3900 Barnett 

St.. Fort Worth, Tex. 76101. Phone 1-817-536- 
1981. 
TWX 1-910-893-5069. 

I. PERSONNEL 
Station Manager -Roy I. Bacue. 
Dir. of Radio Sales & Prog. Harman K. Clark. 
Program Manager -Bal Chestnut. 

2. REPRESENTATIVES 
Henry I. Chrlatal Co., Inc. 

3. FACILITIES 
820-WBAP, 50,000 w.: 820 kc. Non -directional 
570-WBAP, 5.000 w.: 570 kc. Directional. 
Operating schedule: 24 hours daily. 

(Mon thru Sun) 
820-WBAP 570 -WRAP 

Midnight -7:30 am. 7:30 am -12:80 pm. 
12:30-5:00 pm. 5:00 pm -midnight. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3e, 3b, 9a, 9d, 5, 644, 7b. 
Rate Protection: 10b, 11b, 14b. 
Basic Rates: 20b, 21a, 23a, 24b, 25a, 28e, 29a, 33a. 
Contracta: 40a, 41, 44b, 45, 48, 47a. 50. 
Comb.: Cont. Discounts: 60a, 60e, 601, 62a. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80. 
Affiliated with NBC Radio Network. 
SPECIAL NOTICE: WBAP operates as one full Ume 
station, dividing a 24 hour daily schedule between 
two frequencies as shown above in accordance with 
sates as shown below. 

TIME RATES 
No. 12-A MY 10/16/67-Rec'd 10/5/67. 

AA -Mon thru Fri 6-9 am & 3:30-6:30 pm. 
A -Mon thru Fri 5:30-6 am, 9 am -3:30 pen & 6:30- 
7 pm: Sat & Sun 5:30 am -7 pm. 
B -Daily 7 pm -5:30 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

PER WK: Ix 52x 156x 
1 ti 22.00 20.90 19.80 
6 tl ... ....._._._......._..._ 19.80 18.81 17.82 
12 ti 18.70 17.77 16.83 
202 ------------_.._ 16.50 15.68 14.85 

3128 
18.70 
16.83 
15.90 
14.03 

468+ 
17.60 
15.84 
14.96 
13.20 

30/20 SECONDS 
1 ti 17.60 16.72 15.84 14.96 14.08 
6 ti... _ 15.84 15.05 14.26 13.48 12.67 
12 ti 14.96 14.21 13.46 12.72 11.97 
20+ 13.20 12.54 11.88 11.22 10.56 

10 SECONDS 
PER WK: Ix 52x 
1 tL__.._......_._......._ 11.00 10.45 
6 ti.._._.._._.._ 9.90 9.41 

9.35 8.88 
20+ _._ ....... --- 8.25 7.84 

156x 
9.90 
8.91 
8.42 
7.43 

CLASS A 
E 

1 ti...___.._....__.._..... 16.0MÓ 15 20 14.40 

12 ti. . 13.80 12.92 12.24 
20+ .._____. ._ 12.00 11.40 10.80 

30/20 SECONDS 
1 tL__ _.- _ 12.80 12.16 11.52 
6 U......__._.__.__.... 11.52 10.94 10.37 
12 ti..._ -_.._ 10.88 10.34 9.79 

10 SECONDS 

6 t1 - 7.20 8.84 
12 tl..._._.._.._.._..__ 8.80 6.46 
202 ..._..._....._ 6.00 5.70 

CLASS B 
1 MINUTE 

1 tl.._ .............._..._ 14.00 13.30 
6 ti..._..__...._.._ 12.60 11.97 
12 ti...__._._....._....._ 11.90 11.31 
20+ -. _...... 10.50 9.98 

80/20 SECONDS 

3I2x 488+ 
9.35 8.80 
8.42 7.92 
7.95 7.48 
7.01 6.60 

13.60 
12.24 
11.56 
10.20 

10.88 
9.79 
9.25 
8.16 

12.80 
11.52 
10.88 
9.80 

10.24 
9.22 
8.70 
7.68 

TEXAS 
10. SPECIAL FEATURES 

NEWS PROGRAMS 
CLASS AA 

Ix 
1/4 hr......._-.._..___._.-..._ 60.00 
10 min..._......_.._.....-..._. 48.00 
5 min.._._ ........ _._._-..-_. 33.00 

CLASS A 
1/4 hr..._._....._.._....._......... 44.00 
10 min..._....__.._._.._.._ 35.00 
5 min. 24.00 

CLASS B 
1/4 hr......._._......_..__. __... 38.00 
10 min._.-.._......._...__.._.._... 30.00 
5 min. __.._._.._.....___ 21.00 

52x 
57.00 
45.60 
31.35 

41.80 
33.25 
22.80 

38.10 
28.50 
19.95 

156x 
54.00 
43.20 
29.70 

39.60 
31.50 
21.60 

34.20 
27.00 
18.90 

2 -MINUTE NEWS/WEATHER/SPORTS/ 
INFORMATION VIGNETTES 

CLASS AA 
12.60 11.90 11.20 PER WK: Ix 528 156x 3128 

12.60 11.90 11.20 
2-4 ti..._._ _ 28.00 24.70 23.40 22.10 

10.71 10.12 9.52 
6-10 ti_________. 23.40 22.23 21.06 19.89 

9.45 8.93 8.40 
12-18 ti.._.._.._ 22.10 21.00 19.89 18.79 
202 ---------- - 19.50 18.53 17.55 16.58 

CLASS A & B 

7.20 
6.48 
6.12 
5.40 

1 ti..._..._._ 11.20 10.64 10.08 
8 U.....__._ 10.08 9.58 9.07 
12 t1.._.._ ............. 9.52 9.04 8.57 
20+ ..._.._._.._.._ 8.40 7.98 7.56 

6.80 
6.12 
5.78 
5.10 

6.40 
5.76 
5.44 
4.80 

10 SECONDS 
1 I..._ _ - 7.00 6.65 6.30 5.95 5.80 
6 ti..._..____..._ 6.30 5.99 5.67 5.36 5.04 
12 U_._._ ...._... 5.95 5.65 5.36 5.06 4.76 
20+ .-. --- 5.25 4.99 4.73 4.46 4.20 
All spots, Mon thru Fri between 6 am -6:30 pm must 
be bought in multiples of 2 and will be scheduled 
equally between 2 frequencies; excluding Farm Pro- 
grams. 
ID's may combine only with themselves for frequency 
and weekly quantity discounts; do not combine with 
any other spot service. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

2 spots Traffic Mon thru Fri 6-9 am and/or 3:30-6:30 
pm and 2 spots weekend 7 am -7 pm or 2 spots 
daytime Mon thru Fri 9 am -3:30 pm: 
PLANS: I IO 25 50+ 
1 min. per plan.__... ... _...._........ _. 52 50 48 46 
30 sec, per plan.._.._.._._.._. 42 40 38 36 

Sold in multiples of 4 and scheduled within 7 day 
period equally divided between 2 frequencies. 
TAP spots not combinable for discounts in any 
manner with other spots, but do earn their own 
frequency discounts, based solely on total number of 
plans completed within 1 year. 

260+ 
51.00 
40.80 
28.05 

37.40 
29.75 
20.40 

32.30 
25.50 
17.85 

488+ 
20.80 
18.72 
17.68 
15.60 

9.52 8.96 2-4 ti ... 19.00 18.05 17.10 16.15 15.20 
8.57 8.06 6-10 ti._ ...... 17.10 16.25 15.39 14.64 13.68 
8.09 7.62 12-18 ti.__ ..... _...-. 16.15 15.34 14.54 13.73 12.92 
7.14 8.72 20+ ....... 14.25 13.54 12.83 12.11 11.40 

Must be bought in multiples of 2 and will be 
scheduled equally between 2 frequencies. 
Earn their own frequency and weekly quantity dis- 
count; do not combine for discounts with any other 
service. 

FARM SPOTS 
Mon thru Sat 6-8:30 am; Mon thru Fri 12:30-12:55 
pm. 

1 MINUTE 
PER WK: Ix 52x 
1 ti __ 30.00 28.50 

12 tL._.._.._....-_... 25.50 24.23 
20+ ..... ---------- 22.50 21.38 

30 SECONDS 
1 .... 25.00 23.75 
6 U _.._... 22.50 21.38 
12 tL 21.25 20.19 
20+ ..._...... 18.75 17.81 

156x 
27.00 
24.30 
22.95 
20.25 

22.50 
20.25 
19.13 
16.88 

9I2x 
25.50 
22.95 
21.68 
19.13 

21.25 
19.13 
18.06 
15.94 

468+ 
24.00 
21.60 
20.40 
18.00 

20.00 
18.00 
17.00 
15.00 

FARM PROGRAMS 
Mon thru Sat 6-6:30 am: Mon thru Fri 12:30- 
12:55 Pm. Ix 52x 156x 260+ 
1/4 hr.__ 96.00 88.40 81.60 72.00 
10 min. 75.00 67.50 63.75 58.25 
5 min 55.00 45.00 42.50 400 

(D) 
(Dallas continued on next page) 

Twin Cities /Twin Frequencies 
Dual Impact in the Dallas - 
Fort Worth 8 -County Metro 

Radio WRAP 
Dallas 

Q.; KW/NBC 
820 

Fort Worth 

Full Range Programming 

Represented Nationally by 
Henry I. Christal Co., Inc. 

570 
5 KWIABC 

Msasu n of a Great 
Radio Station 

November 1, 1968 Spot Radio Stations 843 



Dallas' 
GET -SET 

is sold on w 
WRR Tops in Men, 35-49, and Men 
and Women, 35-49, cume listening 

estimate, 6 a.m. to midnight, 
Monday through Sunday, 
in April/May, 1968 ARB. 

MEN 
WRR 41,000 
Sta. A 34,000 
Sta. B 32,000 
Sta. C 29,000 

MEN AND WOMEN 
WRR 82,000 
Sta. C 79,000 
Sta. A 72,000 
Sta. B 69,000 

TO SELL THE "SPENDABLES" 
IN DALLAS, ASK 

OUR NATIONAL REPRESENTATIVE 

RADIO 
TELEVISION 
SALES, INC. 

WRR-1310 
State Fair Grounds, Dallas, Tex. 

Telephone (214) 823-6101 

TEXAS 

Dollos-Continued 
WFAA 

1922 
DALLAS 

R'A B 

Subscriber to the NAB Radio Code 
Media Code 4 245 2475 9.00 
The Dallas Morning News, Communications Center, 

Dallas, Tex. 75202. Phone 214-748-9631. TWX 910- 
861-4420. 

I. PERSONNEL 
General Manager -Mike Shapiro. 
Station Manager -Denson Walker. 
Sales Manager -Norm Stewart. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
Operating power: 

WFAA 820 ke,-50,000 w. Non -directional. 
WFAA 570 kc.- 5,000 w. Directional -separate 
patterns day and night. 

WFAA licensed to operate 11Út rame un seared 
national channel. 820 kilocycles and half time on 
regional channel. 570 kilocycles: equivalent to full 
time operation. 
Operating schedule: 24 hours a day except 12:01- 
4:55 am Mon. CST. 

820 WFAA 
7:30 am -12:30 pm and 5:00 pm -midnight. 

570 WFAA 
Midnight -7.30 am and 12:30-5:00 pm. 

4. AGENCY COMMISSION 
15% on station time and talent. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4a. 9d, 5, 6a. 7b. 8. 
Rate Protection: 10b. 11b. 12b. 13b. 14b, 15a, 16. 
Basle Rates: 20b, 21d, 22b, 23a, 24c, 25a, 26. 28e. 

33a. 
Contracts: 40c, 41, 42d, 45, 46, 47a, 48, 49. 50, 51a. 

51b. 51c. 
Comb.; Cont. Discounts: 601, 601, 61a, 62b, 62d. 
Cancellation: 70a. 70c. 71a. 72, 73b. 
Prod. Services: 80. 82. 
ARlitated with NBC Radio Network (820 kc.). 
Affiliated with American Entertainment Network (570 
kc). 
Contracts on the 820 ke and 570 ke frequencies may 
be combined to earn maximum discounte. 

TIME RATES 
No. 9 ER 7; , ue-. ttee'd 5/31/68. 

W FAA 820.570 
AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm. 
B -Mon thru Fri 7 pm -6 am; Sat & Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Spec Rot 6 tl 12 ti 18 ti 24 ti 30 ti 
1 min 37.50 30.00 28.00 26.00 24.00 22.00 20.00 
20/30 sec 32.50 26.00 24.00 22.00 20.00 18.00 16.00 
10 sec 18.75 15.00 14.00 13.00 12.00 11.00 10.00 

CLASS A 
1 min 32.50 26.00 29.00 22.00 20.00 18.00 16.00 
20/30 sec 27.50 22.00 20.00 18.00 16.00 19.00 12.00 
10 sec 16.25 13.00 12.00 11.00 10.00 9.00 8.00 

CLASS B 
1 min 21.25 17.00 16.00 15.00 19.00 13.00 12.00 
20/30 sec 17.50 14.00 13.00 12.00 11.00 10.00 9.00 
10 sec 12.50 10.00 9.00 8.00 7.00 8.00 5.00 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK: 1 min 20/30 
12 ti (6AA, 9A, 2B) 250 200 
18 ti (9AA, 5A, 4B) 325 250 
24 ti (12AA, 7A, 5B) 375 285 
Spots must he scheduled equally over 7 -day period 
and rotate within time classification. 

10. SPECIAL FEATURES 
5 -MINUTE FARM PROGRAMS 

PER WK: 1 ti 3ti 12 ti 18 ti 24tí 
A 55 50 45 40 35 
R 40 35 30 25 21 

5 -MINUTE NEWS PROGRAMS & 
.2 -MINUTE FEATURES 

PER WK: Iti 6ti 12 ti 18 ti 24 t1 
AA 95.00 92.50 40.00 35.00 30.00 
A 35.00 32.50 30.00 27.50 25.00 
B 25.00 23.00 21.00 20.00 19.00 
(.) Plus 5.00 talent for each Julie Benell Feature. 

Spots (except TAP), and programs may be combined 
to earn applicable rates. 

CONSECUTIVE WEEK DISCOUNT 
52 tek -5% 
Applied as earned. Retroactive rebates in time only. 

(CR) 

W F A A -FM 
1965 

DALLAS 

©OFIMD 
Subscriber to the NAB Radio Code 

Media Code 4 245 2476 7.00 
The Dallas Morning News, Young & Record Ste. . 

Dallas. Tex. 75202. Phone 214-748-9631. TWX 
214-899-8413. 

I. PERSONNEL 
General Manager -Mike Shapiro. 
Station Manager -Denson Walker. 
Program Director -Wm. Grady Roister. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
ERP 57,000 w.: 97.9 me. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 1.680 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
See WFAA listing for coded regulations. 
TV facilities: WFAA-TV. 
Affiliated with American FM Network. 

TIME RATES 
No. 2 ER 10/1/67-Rec'd 9/13/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 

1 min - 7.50 7.00 
30 sec 5.50 5.00 

7. PACKAGE PLANS 
ROS PACKAGES 

see 
20+ per wk, ea 5.50 34 00 

sae12 
50 

Do not apply toward annual frequency rate. 
8. PROGRAM TIME RATES 

1 hr 40 
1/2 hr 30 

10. SPECIAL FEATURES 
News/Weather-Appilcable 1 -minute rate, per 
gram, extra 2.00. 

WRR 
1920 

DALLAS 

52x 
6.50 
9.50 

104x 260x 
6.00 5.50 
4.00 3.50 

26x 52x 104x 260x 
38 35 33 31 
29 27 26 25 

pro - 

Mutual --Texas State Networks 

,RADIO SALES 
R AjB 

Subscriber to the NAB Radio Code 
Media Code 4 245 2500 4.00 
City of Dallas, WRR Bldg.. State Fair Grounds. 

Dallas, Tex. 75226. Phone 214-823-6101. 
STATION'S PROGRAMMING DESCRIPTION 

WRR: Programmed for general interest. 
Air personalities with emphasis on comedy. 5 min 
comedy segment every hour. MUSIC: middle-of-the- 
road music all day and night. NEWS: 5 min local 
and regional news every hour. 5 min national, inter- 
national, network news every hour. 7 man local news 
staff. Traffic team am -pm drive. SPORTS: report 
every 15 min. Business, stock market, commentaries, 
public affairs and civic events daily. News, sports 
block 5:55-6:35 pm & 7-7:30 pm. Guest interview 
noon -12:30 pm. Live major league baseball nightly. 
Live college basketball and football. Contact Repre- 
sentative for further details. Reed 5/9/68. 

I. PERSONNEL 
General Manager -Durward .1. Tucker. 
Sales Coordinator -Charles Freiman. 

2. REPRESENTATIVES 
Aveo Radio Sales. 

3. FACILITIES 
5,000 w.; 1310 ke. Directional -night onIs. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply - 
General: la, 3a, 3d, 4a, 9d. 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Baste Rates: 20b, 21b. 22b, 29a. 
Contracts: 90a. 41. 94b, 46. 
Comb.; Cont. Discounts: 60f, 601, 62d. 
Cancellation: 71a. 72. 73a. 
Prod. Services: 80. 82. 

TIME RATES 
Elf 1/1/66-Ree'd 5/4/66. 

AA -6-9:30 am & 3:30-7 pm daily. 
A -Alt other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: Ix 261 522 1041 1566 2601 

AA ..._.._.._....._ 30 28 27 26 25 24 
A ............ 25 23 22 21 20 19 

7. PACKAGE PLANS 
PER WK: 5t1 12t1 1801 2401 

AA 25 23 21 20 
A ... _. 23 21 19 18 

10 seconds -50% of applicable rate allowed to AA & A. 
30 seconds -75% of applicable rate allowed lo AA & A. 

8. PROGRAM TIME RATES 
1/4 H R : lx 26x 52x 104x 1366 2803 

AA 100 90 85 80 75 70 
A . 85 80 75 70 65 80 

5 MIN: 
AA ..._.._...-.._..- 50 45 42 40 38 36 
A . 43 40 37 35 33 81 

W R R -FM 
1948 

DALLAS 

HERBERT E. GROSKIN 
& COMPANY 

R.A,B ©O F'MO 
Subserl Aer to the NAB Radie Code 

Media Code 4 245 2501 2.00 
City of Dallas. WRR Bldg., State Fair Grounds, 

Dallas, Tex. 75226. Phone 214-823-6101. 

STATION'S PROGRAMMING DESCRIPTION 
WRR-FM: Programmed for adults and young adults 
whose special interest is serious music. NEWS: 5 
min at :30, 15 times daily. General orchestral music 
with emphasis on symphonies and concertos daily 9- 
10 am. 11 am -noon, 2-4 pm, 7-8 pm & 10-11 pm. 
Solo or chamber forms daily 10-11 am & 9-10 pm. 
Complete opera each Wed at 8 pm. Groupings of 
shorter serious music selections in all types and forms 
employing air personalities daily 6-9 am. noon -2 pm, 
4-7 pm & 12M-2 am. Programs presented in coopera- 
tion with local musical and art events. Contact Rep- 
resentative for further details. Recd 7/31/67. 

I. PERSONNEL 
General Manager -Durward T. Tucker. 
Salmi Coordinator -Charles Frauman. 

2. REPRESENTATIVES 
Herbert E. Groskin & Company. 

3. FACILITIES 
ERP 100.000 (horiz.), 100,000 w. (vert.): 101.1 mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 600 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See WRR listing for coded regulations. 
Member: The Groskin Group. 

TIME RATES 
Et! 1/1/66 -Reed 5/4/66. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 1041 1566 2606 

1 min ....... 18 17 16 15 14 13 12 
8. PROGRAM TIME RATES 

Ix I3x 26x 52x 1041 156x 2606 
1 hr 95 90 85 80 75 70 85 

BUYING DALLAS? 

WFAA RADIO HAS THE 
LARGEST AUDIENCE 

IN THE 25-49 AGE GROUP 
The Dallas ARB April -May, 1968, Cume Persons, Total Survey Area, 6 A.M.-12 M. Monday -Sunday 

WFAA RADIO DALLAS, TEXAS: 214-748-9631 OR CALL EDWARD PETRY AND COMPANY 
All audience statistics used herein are estimates based on indicated sources. 

AAR Metro Survey Area 

844 Spot Radio Stations November 1, 1968 



DEL RIO (2 AM) 
Val Verde County -Map Location B-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KDLK 
1946 

SAn 

Subscriber to the NAB Radio Code 
Media Code 4 245 2525 1.00 

Western Plains Broadcasting Co., 405 Bedell Ave., 
Del Rio, Tex. 78840. Phone 512-775-4941. 

I. PERSONNEL 
General Manager -Curtis Roberts. 

2. REPRESENTATIVES 
Riley Representatives. 

3. FACILITIES 
250 w.; 1230 ko. Non -directional. 
Operating schedule: 6:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 4d, 5, Ba, 7a, 8. 
Rate Protection: 10b, llb, 12b. 
Basic Rates: 22a, 22b, 23a. 
Contracts: 40a, 45, 46, 48. 
Comb.; Cont. Discounts: 60b, 62k. 
Cancellation: 71a. 
Affiliated with KBS. 

TIME RATES 
No. 3 Eff 7/1/67-Rec'd 1/2/68. 

AA -6:30-9:30 am & 3:30-6:30 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Ix 13x 26x 52x 104x 260x 312x 
AA 4 00 3.80 3.60 3.40 3.20 3.00 2.80 
A 3.25 3.05 2.90 2.75 2.55 2.40 2.25 

7. PACKAGE PLANS 
10 -DAY PLAN 

1 MINUTE 
151 30x 50x 100x 

AA 45.00 82.50 125.00 225.00 
A 36.00 68.00 100.00 180.00 
10 sec: 50% of applicable 1 -min. 
30 sec: 80% of applicable 1 -min. 

KWMC 
I967 

Media Code 4 245 2533 0.00 
Amistad Broadcasting Co., 210 Canal St.. Del 

Tex. 78840. Phone 512-775-3591. 
I. PERSONNEL 

General Manager -Don Turner. 
Station Manager -Daniel R. McDuff. 
President -Andres Portales. 

2. REPRESENTATIVES 
6111 -Perna, Inc. 
Southeast -C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
250 w.: 1490 kc. Non -directional. 
Operating schedule: 6 am -midnight. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days from billing. 

5. GENERAL ADVERTISING Sea coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a. 3b, 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15a, 15b, 

15e. 18. 
Basic Rates: 20a, 20b, 21a, 21b. 21c, 21d, 22a, 23a. 

24a, 24c, 25a, 26, 28b, 28e, 29b, 30, 32a, 33a. 
Contracts: 41, 42a, 92c, 43, 94a, 45, 46, 47e, 48, 

49, 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60f, 61c, 62d. 
Cancellation: 70a, 70e, 73a, 73a, 73b. 
Prod. Services: 82. 

TIME RATES 
No. 1 ER 9/1/87-Rec'd 3/11/68. 

6. SPOT ANNOUNCEMENTS 
SPECIFIED TIMES 

(within I/2 hour periods) 
Ix 52x 104x 260x 

1 min 3.75 3.40 3.20 3.00 
30 sec 2.90 2.60 2.45 2.30 
10 sec 2.40 2.20 2.10 1.95 

312x 
2.80 
2.15 
1.80 

7. PACKAGE PLANS 

PER WK: I ti 10t OS20ti 30tí 40 ti 
1 min..._..__. 3.50 3.40 3.20 3.00 2.80 
30 sec..._........ 2.70 2.60 2.45 2.30 2.15 
10 sec _. 2.30 2.25 2.10 1.95 1.80 
All spots combinable for frequency discount. 

8. PROGRAM TIME RATES 
lx 26x 52x 

1 hr ....... _..._.-_......... ._ 50.00 47.00 44.00 
1/2 hr 30.00 28.00 26.00 
1/4 hr ......... ._...._ 20.00 19.00 18.00 
5 min. 13.00 11.75 11.00 

104x 
39.00 
23.00 
16.00 
9.75 

75 ti 
2.50 
1.90 
1.60 

260x 
34.00 
20.00 
14.00 
8.50 

DEL RIO AREA (3 AM) 

XEAE 
I9 - 

COAHUILA, MEX. 
Media Code 4 245 2550 9.00 
Radio Impulaora Del Norte, Box 970, Del Rio, Texas 

78840. CD. A Cuna, Coahuila. 
I. PERSONNEL 

Owner -Elida .1. DeGonzalez. 
Station Manager -Raul Gonzales, Jr. 
Director -Bertha Irene Salazer. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
1.000 w.; 1600 ke. Non -directional. 
Operating schedule: 7:00 am -midnight. 

4. AGENCY COMMISSION 
20/0 time only. 

5. GENERAL RATE POLICY 
All Spanish programming. 
Member: National Spanish Language Network. 

TIME RATES 
Eft 1/1/68 -Reed 11/27/67. 

6. SPOT ANNOUNCEMENTS 
Ix 151 30x 52x 104x 250x 500x 

1 min 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 5 min 
1 x 100 69 42 26 
3 x 98 67 41 25 
5 x 96 60 40 24 

XEKD 
1956 

COAHUILA, MEX. 
Media Code 4 245 2575 8.00 
Box 970, Del Rio. Texas 78840. 
Studio -Ciudad Acuna, Coahuila, Mex. 

I. PERSONNEL 
Manager -Raul R. Gonzalea, Sr. 

Rio, 2. REPRESENTATIVES 
National Time Sales. 
Del Rio -Don Howard & Co. 

3. FACILITIES 
500 w.; 101e ke. Non -directional. 
Operating schedule: 7:00 am -10:00 

4. AGENCY COMMISSION 
15/0 time oak. 

5. GENERAL RATE POLICY 
All Spanish language programming. 
Member: National Spanish Language Network. 

TIME RATES 
Elf 1/1/68 -Reed 11/27/67. 

6. SPOT ANNOUNCEMENTS 
Ix I5x 30x 52x 104x 250x 500x 

1 min 15.00 13.00 11.00 10.50 10.00 9.50 9.00 
7. PACKAGE PLANS 

PER WK: 10t1 15 t 20tí 25tí 30tí 35 ti 
1 min 120 170 200 225 245 260 

8. PROGRAM TIME RATES 
Ix 131 26x 52x 104x 260x 

1 hr 160 157 155 154 153 152 
1/2 hr 86 85 84 83 82 80 
1/4 hr 50 49 48 47 46 45 
10 min 36 35 34 33 32 30 
5 min. 22 21 20 ID 18 17 

Phone 123. 

pm. CST. 

XERF 
1947 

COAHUILA, MEX. 
Media Code 4 245 2600 2.00 
Campania Radiodifusora de Coahuila, S. A., Ciudad 

Acuna, Coahuila, Mexico 78840. 
2. REPRESENTATIVES 

Inter -American Radio Advertising, Inc. 

3. FACILITIES 
250,000 w.; 1570 kc. Non -directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL RATE POLICY 
All copy subject to station approval. 
Member: National Spanish Language Network. 

TIME RATES 
Elf Reed 7/2/68. 

A -Dally 6-11 pm. 
B -Daily 11 pm -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

Ix 13x 26x 52x 104x 156x 3121 
1 min..._.._. 50.00 48.75 47.50 45.00 42.50 40.00 37.50 
50 words.... 40.00 39.00 38.00 36.00 34.00 32.00 30.00 

CLASS B 
1 t1 3 tI 6 ti 

1 min 36.00 86.40 144.00 

8. PROGRAM TIME RATES 
CLASS A 

Ix 13x 26x 52x 104x 156x 312* 
1 hr.... 300.00 292.50 285.00 270.00 255.00 240.00 225.00 
1/2 hr 180.00 175.00 171.00 182.00 153.00 144.00 135.00 
1/4 hr 120.00 117.00 114.00 108.00 102.00 96.00 90.00 
5 min 75.00 73.12 71.25 67.50 63.75 60.00 56.25 

CLASS B 
I hr 1/2 hr 1/4 hr 5 min 

1 ti 270.00 150.00 84.00 67.20 
3 ti 648.00 360.00 201.60 162.00 
6 ti 1080.00 600.00 336.00 270.00 

DEN ISON 
Grayson County -Map Imcaton F-4 

See SRDS eansumer market map and data at begin- 
ning of the State. 

KDSX 
Licensed as a Denison -Sherman. Tez. station. 
See listing under Sherman. Texas. 

K D S X -FM 
Licensed as a Denison -Sherman. Tex. station. 
See listing under Sherman, Texas. 

DENTON (1 AM; 1 FM) 
Denton County -Map Location E-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KDNT 
1938 

R A B 

Subscriber to the NAB Radio Code 

Media Code 4 245 2625 9.00 
Harwell V. Shepard, Box 1006, Radio Center Bldg.. 

Denton, Tex. 78201. Phone 817-382-2552. Dallas 
Phone 214-247-6000, Ft. Worth Phone 817-283- 
1800. 

I. PERSONNEL 
General Manager -Harwell V. Shepard. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 1440 kc. 

Directional -nighttime only. 
Operating schedule: 5:30 am -11:0C pm weekdays: 
6:30 am -9:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

BUYING DALLAS? 

WFAA RADIO HAS THE 
LARGEST AUDIENCE 

IN THE 25-49 AGE GROUP 
The Dallas ARB April -May, '1968, Cume Persons, Total Survey Area, 6 A.M.-12 M. Monday -Sunday 

WFAA RADIO DALLAS, TEXAS: 214-748-9631 OR CALL EDWARD PETRY AND COMPANY 
All audience statistics used herein are estimates based on indicated sources. 

TEXAS 
5. GENERAL ADVERTISING See coded regulations 

General: 2a, 3a, 3b, 9a. 9d, 5, 6a, 7a, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 28, 28a, 29a. 
Contracte: 40a, 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 61c, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Information Network. 
Member: Texas State Network, Inc. 

TIME RATES 
Rates effective May 1, 1953. 
Rates received May 4. 1953. 

Rev. (1 -minute rates) reed January 27. 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 hr. 1/4 hr. 5 min. 1 min. 30 see. 
1 time.... 25.00 15.00 10.00 5.00 4.00 

13 times.. 23.75 14.25 9.50 4.90 8.80 
26 times.. 22.50 13.50 9.00 4.80 3.80 
52 times.. 21.25 12.75 8.50 4.70 3.40 

104 times.. 20.00 12.00 8.00 4.50 3.20 
156 times.. 18.75 11.25 7.50 4.40 3.00 
260 times.. 17.50 10.50 7.00 4.20 2.80 
Fifty ward station break, guaranteed time, available 
at one minute transcription rate. 

AM -FM COMBINATION RATES 
Add 40% to AM rates. 

7. PACKAGE PLANS 
(Minimum contract. 4 consecutive weeks) 

10 1 -minute spots per day, 6 days per week, each 3.00 

K D N T -FM 
1947 

Media Code 4 245 2626 7.00 
Harwell V. Shepard. Box 1006, Radio Center Bldg.. 

Denton, Tez. 76201. Phone 817-382-2552. Dallas 
Phone 214-247-6000, Ft. Worth Phone 817-283- 
1800. 

I. PERSONNEL 
General Manager -Harwell V. Shepard. 

3. FACILITIES 
ERP 100,000 w.: 106.1 mc. 
Operating schedule: 5 am -11 pm. CST. 
Antenna ht.: 294 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL RATE POLICY 
TIME RATES 

Elf -Reed 8/1/66. 
6. SPOT ANNOUNCEMENTS 

Ix 13g 26x 52x 260x 
1 min 3.00 2.80 2.65 2.50 2.00 
50 words 2.00 1.95 1.90 1.85 1.70 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 2601 

1 hr 30.00 28.00 27.00 28.00 22.75 
1/2 hr 17.00 16.00 15.00 14.00 12.00 
1/4 hr._ 10.00 9.00 8.50 7.80 7.00 
5 min. 7.00 6.50 6.00 5.50 5.00 

*PULSE 
6 AM - Mid. Mon. -Fri. 

Dallas 6 County 
Apr. -May 1968 
Avg. 1/a hour 

Represented nationally by 
Mcóavren-Guild 
PGW Radio, Inc. 

November 1, 1968 Spot Rodio Stations 

*Survey Results subject to qualifications in said reports. 

845 



TEXAS 

DENVER CITY 
Yoakum County -Map Location A-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KKAL 
1961 

Media Code 4 245 2650 7.00 
Yoakum County Broadcasting Co., Drawer KKK, 

Denver City, Tex. 79323. Phone 806-592-2503. 
I. PERSONNEL 

General Manager Jim Smith. 
Chief Engineer -Billy Light. 

2. REPRESENTATIVES 
Mario Messina Company. 

3. FACILITIES 
250 w. days; 1580 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount, 

5. GENERAL RATE POLICY 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eff 9/1/68 -Reed 8/23/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 52x I04x 260x 312x 
1 mlu or less 3 75 3.40 3.20 3.00 2.80 Ill's: 5051- of 1 -min. 

7. PACKAGE PLANS 
3 DAY WEEK SPECIAL 

15 ti 30 ti 45 ti 
3.20 3.00 2.80 1 rain or less 

1 min or les; 

1 min or les 

10 DAY PLAN 
30 ti 60 ti 90 ti 120 ti 
3.40 3.20 3.00 2.80 

30 DAY PLAN 

8. PROGRAM TIME RATES 
I hr 

1 x 50.00 
156 i 44.00 

90 ti 180 ti 250 ti 
3.40 3.00 2.80 

1/2 hr 1/4 hr 5 min 
35.00 25.00 17,50 
29.00 20.00 13.50 

DIBOLL (l AM; 1 FM) 
Angelina County -Map Location G-6 

See SRDS consumer market map and data at begin- 
ning of the State 

KSPL KSPL-FM 
1957 1960 

Subscriber to the NAB Radio Code 
Media Code 4 245 2675 4.00 
Plneywoods Broadcasters, Box 336. Diboll, Tez. 

75941. Phone 731-829-5597. 
I. PERSONNEL 

General Manager -J. W. Mitchell. 
Commercial Manager -Kenneth Barfield. 
Program Director -Ed Cook. 

3. FACILITIES 
1,000 w.; 1260 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset. 
FM -ERP 6,500 w.; 95.5 mc. 
Operating schedule: 5:30 am -midnight. 
Antenna ht.: 485 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3b, 3c, 3d, 4e, 5. 6b, 7b. 8. 
Rate Protection: 10e. 11c, 12e, 13e, 14e, 18. 
Basic Rates: 20b, 21a. 21b, 21d, 22a, 23a, 24b, 25e, 

26, 281). 28c, 29a, 29b, 30, 33e. 
Contracts: 40b, 41, 92d, 49a, 46, 47a, 48, 49, 50, 

51a, 51b. 51e. 
Comb.; Cont. Discounts: 60b. 60e, 60f, 601, 61b, 62b, 

62d. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Reed 7/14/67. 
6. SPOT ANNOUNCEMENTS 

30 sec 3 
8. PROGRAM TIME RATES 

1 hr 40 5 min 10 1/2 hr 25 

DIMMITT 
Castro County -Map Location B-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KDHN 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 245 2700 0.00 
High Plains Broadcasting Co., Box 608, D1mmitt, 

Tex. 79027. Phone 806-647-3186. 
I. PERSONNEL 

President -Jay Taylor. 
Vice Pres.-Steve Taylor. 
Station Manager -Eugene Fennimore. 

3. FACILITIES 
500 w. days: 1470 ke. Directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5. 6a, 7a, 8. 
Member: Country Music Network. 

TIME RATES 
Rates effective December 15, 1963. 

Rates received December 4. 1963. ' 
6. SPOT ANNOUNCEMENTS 

1 min, 2.50, end rate 1.75. 
30 sec, 2.00, end rate 1.50. 
15 sec, 1.25. 
To earn end rate: Minimum 25/month for 6 months. 

7. PACKAGE PLANS 
1 MIN: 
30 ti within 3 days 6T.5í1 
60 ti within 1 week 125.00 
100 ti within 1 month..._ 175.00 
150 ti within 1 month 225.00 
200 ti within 1 month 260.00 
30 SEC: 
20 ti within 2 days 35.00 
50 ti within 1 week. 80.00 
100 ti within 1 month 150.00 
150 ti within 1 month..._.._......__.._.._.._.._.._ 195.00 
200 ti within 1 month..._.._.._...... _ ...... _ ...... _ 240.00 

WEEKEND RATE 
(15 Sat & 15 sun) 

1 min, ea..._ 

8. PROGRAM TIME RATES 
Sunday Participation, 1/2 hr 

10. SPECIAL FEATURES 
Newscasts: 5 minutes at :55; headlines at :30. 1/4 
hour newscasts (3 only) 20% premium. 

DUMAS (l AM; 1 FM) 
Moore County -Map Location B-2 

See SRDS consumer market map and data 
ning of the State. 

KDDD 
1947 

at begin - 

K D D D -FM 
1960 

Subscriber to the NAB Radio Code 
Media Code 4 245 2725 7.00 
Dumas Broadcasters Inc., Box 555. U. S. Hwy. 287, 

Dumas, Tex. 79029. Phone 808-935-4141. 
I. PERSONNEL 

General Manager -Ken Duke. 

3. FACILITIES 
250 w. days; 800 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 
FM FACILITIES 
ERP 680 w.; 95.3 me. 
Operating schedule: 6:00 am -midnight weekdays; 7:00 
am -midnight Sun. CST. 
Antenna ht.: 280 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 
Basic Rates: 22a, 23a, 28a, 29a. 
Contracts: 40a, 45, 46. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 71a, 73a. 
Affiliated with Keystone Network. 

TIME RATES 
ER Rec'd 1/3/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 z 3.40 2.40 104 z 2.85 2.00 
13 z 3.25 2.30 156 z 2.75 1.85 
26 z 3.15 2.20 260 s 2.60 1.75 
52 z 2.95 2.10 312 z 2.35 1.65 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 z 33.00 19.80 13.20 8.25 
13 x 31.35 18.80 12.55 7.85 
26 x 29.70 17.80 11.90 7.40 
52 x 28.05 16.85 11.20 7.05 
104 x 25.40 15.95 10.55 6.60 
156 x 23.75 14.85 9.90 6.20 
260 s 22.10 13.85 9.25 5.75 
312 z 21.45 12.85 8.60 5.40 

10. SPECIAL FEATURES 
News Service -AP. Regular rates plus 20%. 

THE IMPORTANCE OF MEDIA - 
ADVERTISER COOPERATION 
... as an inescapable matter of policy 
has come about through the realiza- 
tion that such a program is as good 
business for media as it is for adver- 
tisers ... and that a sound program 
of advertiser relations is an operating 
necessity. 

010D-3/ 

EAGLE PASS 
Maverick County -Map Location C-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KEPS 
1957 

R A¡B 
Media Code 4 245 2750 5.00 
Eagle Pass Broadcasters, Inc.. Box 1123, Eagle Pass, 

Tex. 78852. Phone 512-773-9248. 
STATION'S PROGRAMMING DESCRIPTION 

REPS: Programmed for general interest. 
Country and western 6-8 am daily. Emphasis on 
local news coverage and sports, special events. 8 am - 
1 pm current hits, middle-of-the-road music, women's 
features. 1-5 pm programmed for Spanish speaking 
audience. Top 40 format 5-6 pm daily. Weekend pro- 
gramming middle-of-the-road with features. SPORTS: 
live coverage of local events. NEWS: on hour. 
CONTINUITY POLICY: translation and production 
done locally. Contact Representative for further de- 
tails. Recd 8/16/67. 

I. PERSONNEL 
General Manager -Al Kinºall. 
Station Manager --George Willhite. 
Spanish Director -Juan Manuel Wheeler. 

2. REPRESENTATIVES 
20.00 Radio Time Sales. 

3. FACILITIES 
1,000 w. days; 1270 kc. 
Operating schedule: 6:00 am -6:00 pm daily. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 9a, 4c, 5, 6a, 7a. 
liete Protection: 15b. 
Basic Rates: 22b, 23a, 28a, 29a. 
Contracts: 40a. 47e, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61c, 62b, 62e. 
Cancellation: 70e, 70e, 7113, 73a. 

TIME RATES 
No. 3 ER 11/1/67-Rec'd 12/7/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 z 3.50 2.50 1248 z 2.20 1.80 
52 z 3.20 2.25 1872 x 2.00 1.70 
104 z 2.90 2.10 2496 z..._-.-.... 1.90 1.60 
312 z 2.60 2.00 3120 z _... 1.70 1.40 
624 z 2.40 1.90 3744 x 1.50 1.25 
10 sec ID's: 50% of applicable 1 -min. 

8. PROGRAM TIME RATES 
Ix 52x I04x 3I2x 624x 1248x 1872x 2496x 

1/2 hr 20.00 18.00 18.50 15.00 12.00 
1/4 hr 12.00 10.50 9.50 9.00 8.50 7.00 
5 min 8.50 8.00 7.50 6.50 8.00 5.00 4.50 3.50 

EAGLE PASS AREA (2AM) 
See Eagle Pass listed station. 

XEMJ 
1941 

PIEDRAS NEGRAS, MEX. 
Media Code 4 245 2775 2.00 
Jesus F. Elizondo, Box 206, Eagle Pass. Tex. 78852. 

STATION'S PROGRAMMING DESCRIPTION 
XEMJ: Programmed 100% in Spanish to appeal to 
all segments of listening audience. 
NEWSCASTS: 5 min starting at 6 am and carried 
every 2 hours on hour. News bulletins at once with 
temperature and weather on half hour. MUSIC: 
modern Latin with some top 40 American records 
3-6 pm daily. COMMERCIALS translated free. 
Contact Representative for further details. Recd 
7/20/87. 

I. PERSONNEL 
Prei. & Gen'l Mgr. -Jesus F. Ellaondo. 
Commercial Manager -Ma. del Socorro =sonde. 

2. REPRESENTATIVES 
East, Middle West -National Time Sales. 
Texas and Far West -Harlan G. Oakes, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 920 kg. 

Non -directional. 
Operating schedule: 5:45 am -11:00 pm dally. 

4. AGENCY COMMISSION 
15% to recognized agencies; no cash discount. 

5. GENERAL RATE POLICY 
Entire schedule broadcast in Spanish. 
Translation of commercials from English to Spanish 
Is tree of charge. 
All rates guaranteed for 1 year from date of 1st 
broadcast, with or without interruption when covered 
by duly signed and accepted contract. Notarized 
statements when requested by advertisers or their 
agencies. 
Member: National Spanish Language Network. 

TIME RATES 
Rates effective September 1, 1964. (Card No. 3.) 

Rates received August 19. 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 3.50 2.00 156 ti 2.30 1.90 
26 ti 2.90 1.60 260 tl._...._ 2.25 1.15 
52 ti 2.60 1.50 312 ti..._ -.. 1.00 
104 ti 2.50 1.40 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 ti 28.50 17.10 9.00 
26 ti 25.50 15.30 8.00 
52 ti 24.00 14.40 7.50 
104 ti 22.50 13.50 7.00 
156 ti 20.50 12.60 6.50 
260 ti 18.00 11.00 5.75 
312 tl..._ 16.50 9.90 5.25 

XEMU 
8936 

PIEDRAS NEGRAS, MEX. 
Media Code 4 245 2800 8.00 
XEMU, Inc., Box 196, Eagle Pass, Tex. 78852. 

STATION'S PROGRAMMING DESCRIPTION 
XEMU: Programmed 100% Spanish. 
NEWS: 5 min on half hour, with bulletins at once. 
MUSIC: middle-of-the-road popular In all periods 
except 2:30-4 peo, M -F, rock and roll Spanish dance 
music. Translation English to Spanish free of charge. 
Contact Representative for further details. Recd 
2/21/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -A. L. Brea. 

2. REPRESENTATIVES 
UBC Sales. 
Southwest -Mario Messina Company. 

3. FACILITIES 
5,000 w.; 580 kc. Non -directional. 
Operating schedule: 6 am -11 pm. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL RATE POLICY 
Translations of commercials from English to Spanish 
Is free of charge. All rates guaranteed for one year 
from date of first broadcast, with or without interrup- 
tion, when covered by duly signed and accepted con- 
tract 
Member: Latin Network. 

TIME RATES 
ER 6/17/68-Rec'd 6/20/68. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 520 104x I56x 260x 3120 

1 min.._.._..... 4.00 3.80 3.60 3.40 3.20 3.00 2.80 2.60 
30 sec 3.00 2.85 2.70 2.55 2.40 2.25 2.10 1.95 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 5 min 

1 x 40.00 25.00 15.00 10.00 
13 x 38.00 23.75 14.25 9.50 
26 x 36.00 22.50 13.50 9.00 
52 z 34.00 21.25 12.75 8.50 
104 z 32.00 20.00 12.00 8.00 
158 z 30.00 18.75 11.25 7.50 
260 z 28.00 17.50 10.50 7.00 
312 z 28.00 16.25 9.75 6.50 

EASTLAND 
Eastland County -Map Location D-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KERC 
1953 

Media Code 4 245 2825 5.00 
Box 590, Eastland. Tex. Phone 817-829-2621. Cisco, 

Tez. 76448. Phone 817-442-3300. 
I. PERSONNEL 

General Manager -James Stagga. 
3. FACILITIES 

500 w. days; 1590 tic. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on station time only: no euh discounts. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3a, 3h, 4d, 5, 6a, 8. 
Rate Protection: 10a, lia, 12a, 130. 14a. 
Basic Rates: 20a, 22e, 23a, 24b, 26, 28b. 
Contracts: 40e. 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 01b, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Member: Texas State Network. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 8/1/61-Rec'd 8/2/61. 
6. SPOT ANNOUNCEMENTS 

I3x 26x 39x 52x 104x 208x 312x 
1 min 3.25 3.05 2.85 2.65 2.45 2.25 2.00 
30 sec: 70% of 1 -min. 

8. PROGRAM TIME RATES 
13x 26x 39x 52x 104x 206x 3I2x 

1 hr 35.00 33.50 32.00 30.50 29.00 27.00 25.00 
1/2 hr 19.00 18.25 17.50 18.75 16.00 15.00 14.00 
1/4 hr 10.50 10.10 9.70 9.30 8.90 8.50 8.00 
10 min 8.75 8.35 7.95 7.55 7.15 6.75 6.25 
5 min. 8.75 6.35 5.95 5.55 5.15 4.75 4.25 

EDINBURG 
Hidalgo County -Map Location E-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

KURV 
1947 

R A B 

Media Code 4 245 2850 3.00 
KURV Radio, Bor 1109, Edinburg. Tex. 78539. 

Phone 512-383-2777. 
I. PERSONNEL 

Peen. & Gen'l Mgr. -Lloyd Hawkins. 
Farm Director -Charlie Rankin. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 
Southern -Mario Messina Company. 

3. FACILITIES 
250 w., 710 ke. Directional night only. 
Operating schedule: 6:00 am midnight. CST. 

4. AGENCY COMMISSION 
15% on station time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 4d, 5, 8a. 7b, 8. 
Rate Protection: 10a, lla, 12a. 13a, 14e, 15b. 
Basic Rates: 20a, 21a, 21d, 22a, 22b, 23a, 24b, 25a. 

26, 28a, 28c, 29a, 30. 
Contracts: 40a. 41, 45. 46, 47e. 48, 51b. 
Comb.; Cont. Discounts: 60a, 60d, 601, 61a. 
Cancellation: 70a, 70c, 71e, 73b. 
Prod. Services: 81, 82. 
Member: Voice of Valley Agricultural Radio Network. 

TIME RATES 
No. 2-A ER 7/1/66-Rec'd 7/11/66. 

(This listing continued on next page) 
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Edinburg -K U R V -Continued 
6. SPOT ANNOUNCEMENTS 

SPECIFIED TIMES 
I min 

26 x 

104 x..._...__.-......__..._ __....... 8.50 
156 z. _ ...... 8.00 
260 z..._.........._.._ .............._ __... 7.60 
312 X. 7.00 
520 x_ 6.50 

7. PACKAGE PLANS 
9008 WEEKLY PACKAGE PLANS 

PER WK: I tl 2001 30 01 4041 
1 min 8.00 7.50 7.00 6.50 
30 sec._.._...._ 6.40 6.00 5.60 5.20 
10 see........._....__.._.._......_ 5.20 4.90 4.60 4.30 () Rate to apply within 30 minute segmente and 

billing will specify same. Exact times other than 
on 1 hour, 1/2 hour and 1/4 hour no longer re - 

8. PROGRAMundTIME R 
new 

ATES 
C Logging Rules. 

I hr I/2 hr 1/4 hr 10 min 5 min 
1 I. flat 78.00 52.00 35.00 28.00 1íI50 

EL CAMPO 

30 me 10 see 
8.00 6.50 
7.60 6.10 
7.20 5.80 
6.80 5.50 
6.40 5.20 
6.00 4.90 
5.60 4.60 
5.20 4.30 

Wharton County -Map Location F-8 
See SRDS consumer market map and data at begin- 
ning of the State. 

KU LP 
1945 

Media Code 4 245 2875 0.00 
Bar -B Broadcasting, Inc., Box 1390, 515 E. Jackson 

St., El Campo, Tex. 77437. Phone 713-543-3303. 
Remote Studio: County Ag. Bldg., Wharton. Tex. 

I. PERSONNEL 
President -Fred V. Barbee, Jr. 
Sta. & Comm'1 Mgr. -John Fox. 

3. FACILITIES 
500 w. days; 1390 ke. Non -directional. 
Operating schedule: 5:30 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only. 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a. 3e. 3b. 3d, 4e, 4c, 5, 6a, 7a. 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 23a, 24b. 25a, 26, 28a. 28c, 29a. 

30. 
Contracts: 40e, 44a, 44bß 47a. 48. 
Comb.: Cont. Discounts: 80a. 62d. 
Cancellation: 71a. 72, 73a. 
Prod. Services: 80. 82. 

TIME RATES 
No. 1 Eff 9/1/51-Rec'd 7/7/61. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 104x I56x 2600 312x 

1 min 4.00 3.80 3.60 3.40 3.20 3.00 2.80 2.60 
30 sec 3.20 3.05 2.90 2.75 2.60 2.45 2.30 2.15 
20 -sec Time Signals -30 -sec rate. 

8. PROGRAM TIME RATES 
I hr 112 hr I/4 hr 5 min 

1 z 40.00 28.80 16.00 8.00 
13 z 38.00 27.60 15.20 7.60 
26 z 36.00 26.90 14.40 7.20 
52 z _. 34.00 25.20 13.60 6.80 
104 x 32.00 24.00 12.80 6.40 
156 x. 30.00 22.80 12.00 6.00 
260 z 28.00 21.60 11.20 5.60 
312 z 26.00 20.40 10.40 5.10 

EL PASO (7 AM; 2 FM) 

See stations listed under El Paso Area 
El Paso County -Map Location A-16 

See SRDS consumer market map and date al begin- 
ning of the mate. 

KELP 
1947 

R A B 

A John Walton Station 
Media Code 4 245 2900 6.00 
KELP, Box 12277, No. 5 Executive Park, El Paw, 

Tex. 79912. Phone 915-533-5911. TWX 810-964- 
1365. 
STATION'S PROGRAMMING DESCRIPTION 

KELP: Programmed for young adults and teens. 
MUSIC 80%: top 40 of folk. rock, and rhythm and 
blues. Latin American beat. NEWS: 5 min news on 
hour and half hour. Weather at :15. Sports at :45. 
National. international and local news with mobile 
and beeper. Bulletin board, PTA news, scores, strong 
community involvement. 6 man news department, 3 
mobile units. Air personalities available for per- 
sonal appearances, hops. etc. Contact Representative 
for further details. Rec'd 11/24/67. 

I. PERSONNEL 
General Manager -Gene Roth. 
Proeram Director --Charlie Russell. 

2. REPRESENTATIVES Alan Torbet Associates, Inc. 
Mountain States -Bob Rix Co., Inc. 

3. FACILITIES 
1.000 w. days. 500 w. nights; 920 kc. 

Directional -nighttime only. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15% on station time only: no e''h discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 4a, 4d, 5, 6e, 7b. 8. 
Rate Protection: 10b, 1113, 12b, 13b, 141). 16. 
Basic hates: 20a, 21b, 22b, 23a, 24e, 25a, 28a, 29b, 

33a. 
Contracts: 40a. 41. 45. 46. 
Comb.: Cont. Discounts: 60h. 81a, 62d. 
Cancellation: 70a, 70c, 710, 73a. 
Prod. Services: 80, 81. 82. 
Rates listed include 20% production and talent 
charges. 

TIME RATES 
Eft Rec'd 5/3/67. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm. 
B -Mon thru Sat 7 pm -midnight: Sun all day. 
C -After midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK, 
EA: () I ti 6 ti 12 01 18 01 24 ti 96 ti 

1 min 25 22 20 16 14 12 10 () Fixed position. 
CLASS A 

1 min 20 18 12 '.11 10 9 
CLASS B 

1 min_______ 16 14.50 10 9 8 7 
20/30 sec: 80% of 1 -min. ID's: 50% of 1 -min. 
All announcements may be combined for maximum 
frequency. 

7. PACKAGE PLANS 
WEEKEND PACKAGE PLAN 

12 or more announcements scheduled on Sat and Sun 
earn the Class B rate. 50% of such announcements 
must be scheduled each day. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

Class Class Class 
Per week: AA A B 
Less than 6 times 35.00 30.00 24.00 

6 times 33.00 29.00 22.00 
12 times ........................_ 31.00 27.00 20.00 
18 times...._ 29.00 25.00 18.00 
24 times _... 27.00 23.00 18.00 
36 times.........._.........._.._........... 25.00 21.00 14.00 
ROS, Oat ._ 22.50 

3 -MINUTE NEWSCASTS 
Less than 8 times 30.00 24.00 20.00 
6 times..... 28.00 22.00 18.00 

12 times...._.._ 26.00 20.00 16.00 
18 times._._ 24.00 18.00 14.00 
24 times.,.._ 22.00 18.00 12.00 
36 times 20.00 14.00 10.00 

KHEY 
1947 

JOHN C. BUTLER & COMPANY, INC. 

Suhseriber to the NAB Radio Code 

Media Code 4 245 2925 3.00 
KHEY Broadcasting, Inc., 2419 N. Pledrias, El Paso. 

Tex. 79935. Phone 915.566-9301. 
I. PERSONNEL 

General Manager -Bert E. Wahlen. 
Program Director -Gary Perkins. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
10,000 w.: X390 Ire. 

Directional -separate patterns day and night. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3e, 3d. 4a, 4d, 5. 6a, 713, 8. 
Rate Protection: lob, 12bß 13bß 14b, 15a. 
Basic Rates: 20bß 21a, 21d, 22b, 23a, 24b, 24c, 25a. 

26, 28b. 295 
Contracta: 40e, 44a. 45, 46. 47a, 51c. 
Comb.; Cont. Discounts: 60a, 60f. 60L S1b, 82b. 
Prod. Services: 82. 
Affiliated with American Information Network. 

TIME RATES 
No. 13 ER 10/1/68 -Reed 9/5/38. 

6. SPOT ANNOUNCEMENTS 
AA -Mon tLru Fri 8-9 am, loon -1 pen & 4-7 pm. 
A -All other times. 

AA A 
Fixed Position 18 15 
PER YR: 50x 1001 2501 500e 10001 
PER WK: 6t1 I2tI 1811 24t1 30tí 

AA 15 14 12 11 10 
A 13 12 10 9 8 

30/20 sec: 80% of 1 -min. 
DISCOUNTS 

52 consec who -10%. 
Minimum of 6 min and/or 20/30 sec per week. 

KINT 
1959 

Media Code 4 245 2950 1.00 
Sun Country Broadcasting Co., Inc., 5300 El Paso 

Dr., El Paso, Tez. 79905. Phone 915-772-1486. 

STATION'S PROGRAMMING DESCRIPTION 
KINT: Programmed for young adults and teens. 
MUSIC 85%: features pop rock with minimum 
rhythm and blues. NEWS: network news 3 min at 
:25 and 5 min at :55. Cover all sports and carry 
weather retorts. High school report I times daily. 
College happenings 3 times daily. 6 announcer air 
personalities staff available for spots and remote 
broadcast appearances. COMMERCIAL POLICY: no 
more than 12 minutes of commercial time per hour. 
Contact Representative for further details. Bec'd 
6/27/68. 

I. PERSONNEL 
Pres. & ()mil Mgr. -Larry Daniels. 
Vice-Pres. & Sales Mgr. -Glen Randle. 
Program Manager -Sonny Melendrez. 

2. REPRESENTATIVES 
New York -Jack Mesta & Co., Inc. 
Southwest -Riley Representatives. 

3. FACILITIES 
1.000 w. days; 1590 kc. Non -directional. 
Operating schedule: 5 am -local sunset. MST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a. 4a, 9d, 5, 6a. 7a, 8. 
Rate Protection: 10c, 12c, 13e, 14c, 15b, 
Basic Rates: 20e. 21b, Wb, 23a, 24b, 25e, 26. 27. 

28a. 29a, 30. 
2. 

Contracts: 40a, 41, 42a, 43, 44a, 45, 46, 47a, 48, 49, 3. 
51e. 

Comb. Cont. Discounts: 60a, 60e, 601, 61c, 82b. 
Cancellation: 70e, 70e, i la, 73a. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 5/1/68 -Reed 4/29/68. 
AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 50x 1006 250x 500x 
1 min. 9.00 8.00 7.00 6.00 5.00 
30 sec 7.20 6.40 5.60 4.80 4.00 
10 sec 4.50 4.00 3.50 3.00 2.50 

CLASS A 
I min 8.75 6.00 5.25 4.50 3.75 3.00 
30 sec 5.40 4.80 4.20 3.60 3.00 2.40 
10 sec 3.40 3.00 2.85 2.25 1.90 1.50 

7. PACKAGE PLANS 
PER WK: 10ti 20 ti 30 ti 40 tI 
Applicable rate 500 100x 250x 500x 

Advertisement 
KINT-has changed El Paso Radio Listening, accord- 

ing to Mediastat Sept. 1987 Circulation Study. 
KINT-Largest day share, 6 A.M.-6 P.M. Sun. -Sat. 
KINT-Largest daily day come persons -almost double 

second station. 
KINT-In weekly cume persons -largest in 12-17: 2nd 

largest in "Total 12+" Call your Jack Masla 
man. 

KIZZ 
1958 

Media Code 4 245 2975 8.00 
Sunland Broadcasting Company. Inc.. Box 10035, 470 

S. Glenwood Dr., El Paso, Tez. 79991. Phone 915- 
772-5211. 

STATION'S PROGRAMMING DESCRIPTION 
KIZZ: Programmed for adults. News and telephone 
conversation format with air personalities using open 
telephone lines. NEWS: network 10 min every hour 
on hour except 6 am & 5 pm which are 15 min. 7-10 
am audience involvement features with discussions and 
interviews. 10 am -noon network features. Noon -1 pm 
news and news features. 1-5 pm audience discussions, 
guests, interviews. 5-6 pm news and news features, 
network and local. 6 pm -sign -off audience involvement 
discussions and debates. Sun morning mostly religious 
programming. Sun afternoon music features. 
Sat primarily specializedclassical discussions (gardening, en- 
tertainment, pets, home decorating) with audience 
involvement. Recd 7/13/67. 

I. PERSONNEL 
President -I. T. Cohen. 

3. FACILITIES 
1,000 w. days; 1150 ke. 
Operating schedule: -. MST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d. 5, 60, 7b, 8. 
Rate Protection: 10b, 11b, 12bß 13b, 14b. 
Basic Rates: 22b, 23a, 25a, 26, 28a, 29a. 
Contracts: 40a, 46, 97e. 
Comb.; Cont. Discounts: 60a, 60k, 61e, 61b, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with CBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 9/1/86 -Reed 11/20/67. 
6. SPOT ANNOUNCEMENTS 

I min 80 see 10 see 
Open Rate _ßß.ßß._. 4.00 3.00 2.00 
30 z 3.20 2.40 1.80 
60 x 3.00 2.25 1.50 
120 z _. 2.80 2.10 1.40 
180 x _ 2.60 1.95 1.30 
240 x 2.40 1.80 1.20 
300 x 2.20 1.65 1.10 
360 z 2.00 1.50 1.00 
Applicable to spots used within any 30 -day period. 
Maximum of 15 spots will be scheduled in any one 
day for any one advertiser. 

7. PACKAGE PLANS 
YEARLY BULK PACKAGES 

EA: 500x 10006 1500x 2000x 3000x 
1 min 3.00 2.80 2.60 2.40 2.00 
30 sec 2.25 2.10 1.95 1.80 1.50 
10 sec 1.50 1.40 1.30 1.20 1.00 
Applicable to spots used within any twelve-month 
period. 

8. PROGRAM TIME RATES 
Ihr 1/2hr I/4hrI0 rain 5min 

Open Rate 40 30 20 15 10 

KPAK(FM) 
1958 

NAB 

Media Code 4 245 3000 4.00 
Rio Grande Broadcasting Co., Inc., Box 20000, 904 

Magoten Ave., El Paso. Tez. 79998. Phone 915- 
532-3131. 
STATION'S PROGRAMMING DESCRIPTION 

KPAK(FM): Programmed for general interest. 
Air personalities. Country and western music, folk 
music. Gospel songs 5:30-6 am M -F. Performance 
medium: vocal and instrumental. News and weather 
6 times daily. Live band noon -12:15 pm M -F. Sun 
sermon at 7 am. Book review 10 am daily M -F. 
Commentary M -F 8 pm. Sat between 7 em & 7:30 
am a single artist is featured. COMMERCIAL 
POLICY: 1 spot aired at a time. Minimum 16 min- 
ute protection. Contact Representative for further 
details. Recd 12/21/67. 

I. PERSONNEL 
President -Fred Hervey. 
General Manager -Sam E. Pendleton. 

TEXAS 
REPRESENTATIVES 

McGavren-Guild-PGW Radio, Inc. 
FACILITIES 

ERP 3,320 w.; 94.7 mc. 
Operating schedule: 24 hours. MST. 
Antenna ht.: 732 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on station time only. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10a, 11e, 12a, 13a, 14a, 15b. 15e. 
Basic Rates: 20a, 20b, 21a, 21b. 21e, 21d, 22a, 22b, 

24a. 24c, 25e. 28b, 28c. 29a, 30. 33c. 
Contracts: 40a, 41, 42d. 45, 46, 51s. 

IOOOx Comb.; Cont. Discounts: 80e. 601, 61a, 62h. 
4.00 Cancellation: 70b, 70d, 71a, 73a, 73b. 
3.20 Prod. Services: 81, 82. 
2.00 AM facilities: KSET. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 1/1/67 -Reed 12/12/66. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 10 see 
Flat 5.00 4.00 3.00 

8. PROGRAM TIME RATES 
PER WK: 5 min 1/4hr 1/2 hr Ihr 
1-5 ti 6 15 25 40 
6-12 ti 4 10 15 30 

KROD 
1940 

R A B 

A Doubleday Station 
Subserlber to the NAB Radio Code 

Media Code 4 245 3025 1.00 
Doubleday Broadcasting Co., Inc., Box 1799, 2201 

Wyoming St., El Paso, Tex. 79999. Phone 915- 
532-8551. 

I. PERSONNEL 
Vice-Pres. á Gen'l Mgr. -Dick Swift. 
Sales Manager --Bill Crawford. 
Program Director -Marty Sullivan. 

2. REPRESENTATIVES 
Eduard Petry & Co., Inc. 

3. FACILITIES 
5.000 w.: 600 kc. Directional -night only. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2h, 3a, 3d, 4a, 4d, 5, 7b, 8. 
Rate Protection: 10h, 12h, 13h, 14b, 15e. 
Basic Rates: 20bß 21a, 21d, 22b, 23a, 24b, 24e, 25a, 

26. 28b, 29a. 
Contracta: 40a, 44a, 45. 46, 97a, 51e. 
Comb.: Cont. Discounts: 60s, 60f, 601, 61b, 62b. 
Cancellation: 70a. 70e, 71a, 73b. 
Prod. Services: 82. 
Bulk rate discounts reimbursed in cash or credit 
upon completion of contract. 

TIME RATES 
No. 4 Elf 7/1/68-Rec'd 5/31/68. 

AA -Mon thru Sat 6-10 am, noon -1 pm & 3-7 pm. 
A -Mon thru Sat 5-6 am, 10 am -noon & 1-3 pm: 
Sun 7 am -7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 

PER WK: () 
1 min 15.00 
20/30 sec 11.50 
10 sec 7.50 

C I 
LA AA 

tlfl86 ti 
13.00 12.00 
10.00 9.00 
6.50 6.00 

I2ti 18 ti 24ti 
11.00 10.00 9.00 

8.00 7.00 6.00 
5.50 5.00 4.50 

CLASS A 
1 min 12.00 10.00 9.00 8.00 7.00 6.00 
20/30 sec 9.00 7.50 8.50 6.00 5.00 4.50 
10 sec 6.00 5.00 4.50 4.00 3.50 3.00 

CLASS B 
1 min..._ 7.00 6.50 8.00 5.50 5.00 
20/30 sec 5.50 5.00 4.50 9.00 3.50 
10 sec 3.50 3.25 3.00 2.75 2.50 

() Specified position. 
Minutes, newscasts, features and 20/30 -second spots 
may combine to earn weekly frequency discount. 
Minutes, newscasts, features, 20/30 -second spots and 
ID's may combine on basis of 2 ID's equaling 1 

longer spot. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

I min 20/30 
12 Plan (6AA, 9A, 2B)ß.._.._ 105 79 
24 Plan (I4AA. 8A. 2B) _ 185 124 
Must be scheduled equally over 7 -day period and 
rotate within time class. Combinable with all weekly 
spots and programs. 

8. PROGRAM TIME RATES 
AA -Mon thru Sat 6-10 am, noon -1 pm & 3-7 pm; 
Sun 7 am -7 pm. 
A -Mon thru Sat 5-6 aso, 10 am -noon & 1-3 pm; 
Sun 7-8 pm. 
B -All other times. 

PER WK, 5 MIN: AA A B 
1 tL 20 15 11 
3 ti 19 14 10 
8 t1 18 13 9 

CONSECUTIVE WEEK DISCOUNT 
52 wk -10% 

(EI Paso continued on next page) 
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TEXAS 

El Poso -Continued 
KSET 

1947 

dff mcgavren-guild 
pgw radio, inc. 

Subscriber to the NAB Radio Code 
Media Code 4 245 3050 9.00 

Rlo Grande Broadcasting Co., Inc., Box 20000, 904 
Megotbit St.. El Puo, Tex. 79998. Phone 915-532- 
4979. 
STATION'S PROGRAMMING DESCRIPTION 

KSET: Programmed for adults. 
No air personalities. MTTSIC: general popular, stand- 
ards, film music, Broadway showtunee. Religious 
musts 1 hour Sun. All music is instrumental string 
orchestra. News and weather twice per hour. 3 edi- 
torials daily. 3 direct reporta from weather bureau 
daily. 9 sportscasts per day. 2 stock market reports 
per day M -F. Bulletin board daily. 2 book reviews 
daily M -F. Never more than 5 min talk on any pro- 
gram. COMMERCIAL POLICY 1 spot aired at a 
time. Minimum 15 -minute protection. Contact Repre- 
sentative for further details. Rec'd 11/17/67. 

I. PERSONNEL 
President -Fred Harvey. 
General Manager -Sam E. Pendleton. 

2. REPRESENTATIVES 
McOavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
250 w.; 1340 ko. Non -directional. 
Operating echedule: 24 hours daily. MST. 
FM facilities: KPAK (FM) 

4. AGENCY COMMISSION 
15% on station time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a. 9d, 5, 6b. 7b. 8. 
Rate Protection: 10a, 11a, 12a. 13a, 14a, 15b, 15c. 
Basic Rate': 20a, 20b, 21a, 21b, 21c. 21d, 22a, 226 

24a. 24c. 25a, 28b, 28e. 29a, 30, 33e. 
Contracts: 40a, 41, 42d. 45, 48, 51a. 
Comb.; Coat. Discounts: 60e, 601, Ola, 02b. 
Cancellation: 7Ob. 70d. 71a, 73a, 73b. 
Prod. Service,: 81. 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective February 1, 1986. 
Rates received January 4, 1968. 

Clue AA -6:00-9:00 am and 4:00-7:00 Dm. 
Class A-9:00 am -4:0 pm; all day Sat. 
Class B-7:00 pm -6:00 am: all day Sun. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 min 30 sec 10 seo 
Fixed position or leu than 8 U 12.00 9.60 8.00 

8.00 5.00 
7.20 4.50 
6.80 4.25 
5.60 8.50 
5.20 8.25 

16 tt.__»..._......._....__.._.._.._.._.._._ 8.50 
24 t1.._.._-....-....___ _. 7.00 
80 ü.- ...__...-."-_..'._ 6.50 

CLASS A 
1-5 
6 U 

ü...__.r._ »-----._......._..._ 

18 tL...____....-.._._..._-_._.....__ 
24 ü..._.._.._ ._...__....-._..-..._...- 
30 t!____._.._._.._._....._..._.._ 

CLASS B 
1-5 ti__...__-._.._._.._......__-..._.. 

12 U..._.._»_..... 
18 ti 

10.00 
8.00 
7.50 
7.00 
6.50 
8.00 

8.00 
7.50 
7.00 
6.50 
8.00 
5.50 

8.00 
6.40 
6.00 
5.60 
5.20 
4.80 

6.40 
6.00 
5.0 
5.27 
4.80 
4.40 

5.00 
4.00 
8.75 
3.50 
3.25 
9.00 

4.00 
3.75 
3.50 
3.25 
3.00 
2.75 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

(One-third to each time Man or on BTA bute) 
1 MINUTE 

PER WK: ea PER WK: ea 
20 ti. .._.._._......_..._.. 6.00 30 ti 5.00 

DISCOUNTS 
(Consecutive weeks only, decided at Ume of buy) 

28 wk..._.._.._.._.._. _... 5% 52 wk..._ _..._._...._. 10% 
Spots may be combined for frequency discounts. 

10. SPECIAL FEATURES 
Network news every 1/2 hour; 5 -minute newscasts 
and weather reports every 1/2 hour; 24 hours Der day. 

5 -MINUTE NEWSCASTS 
Class Class Class 

PER WK: AA A B 

10 U.-.._..__._.._,..._. _ _ 13. 10. 7. 
DISCOUNTS 

(Consecutive weeks only, decided at time of btu) 
13 wk. 5q,, 52 wk- ._...___ 15% 
28 wk.._._.._..._.......... 10% 

Advertisement 
KSET - Prestige Radio for El Paso, Texas House- 

wife & Adult Male 20 yes. to 80 yes. Assoc. by owner- 
ship with over 300 Food Stores. Chain of Restaurants 
and 60.000 cire. shoppers. Call Mccavren-Guild-PGW 
for more information on KSET. 

KTSM 
1929 

A( 
AVERY-KNODELr INC. 

Subscriber to the NAB Radio Code 
Media Code 4 245 3075 6.00 
Tri-State Broadcasting Co., Inc.. 801 N. Oregon. El 

Paso, Tez, 79902. Phone 915-532-5421. TWX 910- 
964-1329. 

STATION'S PROGRAMMING DESCRIPTION 
KTSM: Programmed for adults and young adults. 
5 air personalities emcee all music segments. NEWS: 
5 min network news on hour. 2-1/2 min weather on 
quarter hour, 5 min network commentary on half 
hour, 3 min local news before hour. News: 25% 
local, regional, national and international from net- 
work, AP, and 5 local newsmen. MUSIC: 70% cur- 
rent hits from national and local charts. SPORTS: 
5% major league baseball, WAC conference football, 
southwest conference football, Memorial Day race, 
World Series, All Star game. TALK: M -F, 9:15- 
11 am, 3 station personalities conversation and inter- 
view program. COMMERCIAL POLICY: 18 minutes 
per hour maximum. Contact Representative for fur- ther details. Rec'd 9/18/87. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Karl O. Wyler, Sr. 
Sales Manager -Irving Prell. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

9. FACILITIES 
5,000 w. days, 500 w. nights; 1380 kc. 

Non -directional. 
Operating schedule; 5:30 am -midnight. MST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, la, 3d, 4a, 4d, 5, 6b. 7b, 8. 
Rate Protection: 10a, lis. 12a, 13a, 14e, 15a. 
Basic Rates: 20b, 21b, 22a, 24a, 24b, 24c, 25a, 27, 

28a, 29a. 
Contracts: 40e. 41, 94a. 45. 48. 47s, 50. 
Comb.; Cont. Discounts; 60b, 60d, 60e, 60f, 601. 61e. 

62d. 
Cancellation: 70a, 714, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 2 ER 7/1/68-Rec'd 6/3/68. 

AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Sat 3-7 pm. 
A -Mon thru Sat 5:30-6 am & 10 am -3 pm; Sun 
7 am -7 pm. 
B -Dally 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
AM/FM COMBINATION RATES 

1 MINUTE 
PER YR: PER WK; AAA AA 

1 ti 15.00 13.00 
5 ..... 12.00 10.00 52 x 

104 x 0 x 
520 x 
1000 z 
1500 x 

15 ti..._ ...... ..... 11.00 8.50 
20 U _._... 10.50 8.25 
30 ti..._ ..... _... 10.00 8.00 
50 ti 7.00 

30/20 SECONDS 
I z 1 ti ... _.._.._ 12.00 10.40 9.60 8.00 
52 z 5 ti ..... _._.._ 9.60 8.00 7.20 5.60 
104 x 10 ti 9.20 7.20 6.80 5.20 20 x 15 ti ....... _ 8.80 6.80 6.40 4.80 
520 x 20 U..._ ......... _ 8.40 6.0 6.0 4.40 
1000 s 30 U..._.._.._ 8.00 6.40 5.0 4.00 
1500 z 50 U 7.20 5.60 4.80 3.20 

10 SECONDS 
1 z 1 U 7.50 6.50 6.00 5.00 
52 z 5 U._.._. ........ - 6.00 5,00 9.50 3.50 
104 x 10 U 5.75 4.50 4.25 3.25 20 s 15 ü..._.._.._ 5.50 4.25 4.00 3.00 
520 ti 20 ti..._.._ 5.25 4.15 3.75 2.75 
1000 x 30 U..._ ...... _ 5.00 4.00 3,50 2.50 
1500 z 50 ti 4.50 3.50 3.00 2.00 
Fixed position: lx rate. 
Above rates give advertiser one spot on AM and one 
on FM. 

AM ONLY 
80% of above rates. 

7. PACKAGE PLANS 
AM ONLY 

WEEKDAY CUME-42 
PER WK: I min 30 see 10 see 
42 ti 170 
1 every other hour Mon thru Fri 7 am -11 it/ 85 

. 
WEEKEND CUME-32 

32 ti 140 100 70 
1 every other hour Bat & Bun 7 am -11 pm, 

10. SPECIAL FEATURES 
AM ONLY 

NEWS, WEATHER, COMMENTARY 
A A B 

1/4 hr 24A0Ó 18 0 13.00 9.00 
10 min. 22.00 16.00 11.00 8.00 
5 min 15.00 11.00 8.00 5.50 2-1/2 MINUTE NEWS WEATHER, SPORTS 
12 ti per day (6 majors --includes 5 sec open, 5 sec 
close plus either 1 min or 30 sec middle, (6 minore 
include a 10 sec close): 

I min 30 see Permo ....... _»...._. ..... _ ..... _. _.._. ..... _._. ..... _.. 450 350 

KTSM-FM 
1962 

©OFIMD 

A 
12.00 
9.00 
8.50 
8.00 
7.50 
7.00 
6.00 

B 
10.00 
7.00 
6.50 
8.00 
5.50 
5.00 
4.00 

Media Code 4 245 3076 4.0 
Trl-State Broadcasting Co., Inc., 801 N. Oregon St.. 

El Paso, Tez. 79902. Phone 915-532-5421. 
STATION'S PROGRAMMING DESCRIPTION 

KTSM-FM: Programmed for adults and young adults. 
MUSIC: 99%. 17 hours of general popular music. 
film music, showtunes and standards. 8-9 pm, 7 
days a week. 1 hour of classics. NEWS 1%: three 
5 min newscast each day 7 am, noon, & 6 pm. 
COMMERCIAL POLICY: 8 one minute commercials 
Der hour maximum. All announcements must be 1 
minute or less. There are just 8 commercial breaks 
per hour regardless of length of commercial. Contact 
Representative for further details. Rec'd 9/20/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Karl Wyler. 
Sales Manager-Iry Prell. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
ERP 27,000 w.; 99.9 mc. Stereo. 
Operating schedule: 5:30 am -midnight Mon thru Sat; 
9:00 am -midnight Sun. MST. 
Antenna ht.: 1.910 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on gross billing; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. la, 3d, 9a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15a. 
Basic Rates: 20b, 21b, 22a, 24a, 24b, 24c, 25a, 27, 

28a, 29a. 
Contracts: 40a. 41, 44a, 45. 46, 47a, 50. 
Comb.; Cont. Discounts: 60b, 80d, 60e, 60f, 601, 61e. 

62d. 
Cancellation: 70a, 71a, 73b. 
Prod. Services: 80. 81, 82. 
TV facilities: KTBM-TV. 
Sold in combination with KTSM. Bee that listing 
for rates. 

TIME RATES 
No. 2 Elf 7/1/68-Rec'd 6/3/68. 

6. SPOT ANNOUNCEMENTS 
FM ONLY 

40% of AM/FM combined rate. Bee KTSM listing. 
10. SPECIAL FEATURE'S 

AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Sat 3-7 pm. 
A -Mon thru Sat 5:30-6 am & 10 am -3 pm; Sun 
7 am -7 pm. 
B -Daily 7 pm -midnight. 

FM ONLY 
NEWS, WEATHER, COMMENTARY 

AAA AA A B 
5 min 6.00 5.20 9.80 4.00 

EL PASO AREA (4 AM) 
See El Poso listed stations 

XEJ 
1930 

CIUDAD JUAREZ, MEX. 
Media Code 4 245 3100 2.00 
Mexican Broadcasting Co.. Box 9555, El Paso, Tez. 

79985. 
Studio: Ciudad Juarez, Mexico. Phone Juarez 111. 

1. PERSONNEL 
Pres. & Gen'l Mgr. -Pedro Menu« Hoos. 
Commercial Manager -Maria Dolores Heredia R. 

2. REPRESENTATIVES 
National Time Sales. 
West Coast -Harlan G. Oakes, Inc. 

3. FACILITIES 
10,000 w.; 970 kc. 
Operating schedule: 6 am -midnight. MST. 

4. AGENCY COMMISSION 
15% to recognised agencies; 2% cash discount. 

3. GENERAL ADVERTISING See eoded regulations 
General: 5. 
Basic Rates: 23a. 
Comb.; Cont. Discounts: 60a. 
Entire schedule is broadcast In Spanish. 
Translation of ecmmercials from English to Spanten ta 
free of charge. Contracta must be completed within 
one year to earn net rates shown. 
Member: National Spanish Language Network. 

TIME RATES 
No. 6 Eff 1/1/67 -Reed 8/28/68. 

7. PACKAGE PLANS 
WKLY, EA: 5 ti 10 ti 
1 min 9.00 8.00 
30 sec or less 7.00 6.00 

8. PROGRAM TIME RATES 

15tí 20 ti 
7.50 7.00 
5.00 4.50 

25 ti 
8.00 
4.00 

l x 5 28 
n hr 1/25r 

XELO 
1938 

CIUDAD JUAREZ, MEX. 
Media Code 4 245 3125 9.0 
Radiodifuaore Continental. 8. A. c/o BroadcastServices, 

Inc., International Merchandise Mart 
Bldg., 206 San Francisco Ave.. El Paso. Tex. 
79901. Phone 915-532-6978. 
STATION'S PROGRAMMING DESCRIPTION 

XELO: Programmed basically for Spanish speaking 
Latin Americans. 
Spanish shows 5 am -7 pm, 4 soap operas daily. 
Mobile unit broadcasts. NEWS: each hour on half 
hour. Time, weather, temperature each hour on hour. 
MUSIC: varied between Marlachi, rock and popular. 
Women's shows 8-8:30 am & 1.2 pm. Teenager show 
6-7 pm. SPORTS: remote., talk shows. English lan- 
guage programming 7 pm -1 am. Pop rock music show 
9 pm -1 am. Contact Representative for further de- 
tails. Recd 9/27/68. 

I. PERSONNEL 
General Manager -Jack It. McVeigh. 

2. REPRESENTATIVES 
Savalli/Gates Inc. 
Southwest -Broadcast services. Irma 

3. FACILITIES 
150.000 w.; 800 kc. Non -directional. 
Operating schedule: 5-1 am. MST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, 3a. 4a. 4e. 65, 7a. 8. 
Rate Protection: 10b, llb. 12b. 13b, 14b, 15a. 15h 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 24e. 

25a. 2913. 30. 
Contracts: 40a, 41. 44e, 46, 47a, 50, 5111. 
Comb.: Cont. Discounts: 60a, 60c, 60e, 60h, 601. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80. 81. 92. 
Member: The Amigo Spanish Grout/. 

TIME RATES 
ENGLISH -7 PM -1 AM 

No. 7 ER 9/1/67-Rec'd 2/26/68. 
6. SPOT ANNOUNCEMENTS 

I min. flat 25 
7. PACKAGE PLANS 

PER WK: 5 t 10tí 15 ti 20tí 25 t1 3011 
1 min 117.50 220.00 307.50 380.00 437.50 480.00 
20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x.._ _....._. 120 72 44 

SPANISH -5 AM -7 PM 
No. 8 Eff 9/1/87-Rec'd 11/17/87. 

6. SPOT ANNOUNCEMENTS 

1PACK 
15 

AGE PLANS -^min. 
flat--- 

7. 
PER WK: 5t1 10 ti 15tí 20t1 25 t1 30 ti 
1 min 71.25 135.00 191.25 290.00 281.25 315.00 
20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 

1 x _...._-. 1/2 BÓhr 1/440 hr 5 min 

XEP 
1938 

JUAREZ, MEX. 

All Spanish Network 
Media Code 4 245 3135 8.00 
U. S. Sales Office -48 E. Broadway, Tucson, Ariz. 

85701. Phone 602-624-5588. 
STATION'S PROGRAMMING DESCRIPTION 

XEP: Programmed 100% in Spanish for Mexicans 
and Mexican -Americans. 
MUSIC: emphasis on current standard hits of Mexico, 
middle-of-the-road format. NEWS: at 8 am, 12:30 
pm, 5 pm. 9 pm. SPORTS: live broadcasting from 
Mexico City of boxing, basketball, soccer. etc. to- 
gether with local coverage of sporting events. Live 
coverage of civic and social events, air personalities 
handle all live programming. Commercials translated 
free. Reed 4/15/68. 

I. PERSONNEL 
U. 8. Sales Office -Alvin L. Korngold. 
Dir. & Mgr. -Jaime Arturo Padilla. 

3. FACILITIES 
1,000 w.; 1300 ke. Non -directional. 
Operating schedule: 5-1 am. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, a, 4a, 5, 6a, 7a, 8. 
Bate Protection: 10e, 11c, 12e, 13e. 14c, 15b. 
Basic Rates: 20b, 22b, 23a, 24a, 24c, 25a, 26, 28a, 

28c, 29a. 
Contracts: 40a, 91, 45, 47a. 48, 50, 51a. 
Comb.; Cont. Discounts: 60a, 01, 60k, 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 82. 
Member: All Spanish Network. 
Rates include translating from English to Spanish. 

TIME RATES 
Eff Reed 4/15/68. 

6. SPOT ANNOUNCEMENTS 
I ti 10 ti 20t1 50 ti 

1 mice 7.50 7.00 6.00 5.00 
20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
1 hr I/2 hr 1/4 hr 5 Ma 

1 wk. 55 30 18 12 
DISCOUNTS 

26 wk -10% 52 wk -15% 104 wk -20% 260 wk -25% 

XEWG 
1940 

CIUDAD JUAREZ, MEX. 
Media Code 4 ca ue,.v.. 
Carretera Panamericana Km. 5. 

STATION'S PROGRAMMING DESCRIPTION 
XEWG: Programmed 100% in Spanish with heavy 
emphasis upon modern Latin music. Public service. 
weather and news capsules throughout day directed 
toward the Spanish speaking community. Air per 
sonnel handle all segments. COMMERCIALS trans- 
lated free. Contact Representative for further de- 
tails. Reed 7/20/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -E. Vega. 

2. REPRESENTATIVES 
UBC Sales. Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
250 w.; 1240 ke, Non -directional. 
Operating schedule: 5:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15%: no ash discount. 

5. GENERAL RATE POLICY 
Translation: copy to Spanish without charge. 
Entire schedule broadcast in Spanish. 
All rates guaranteed 1 year from date of contract. 
with or without interruption when covered by duly 
signed contract. 
Member: Latin Network. 

TIME RATES 
ER 7/1/66 -Reed 6/24/66. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 10tI 20tí 30 ti 894 
1 min 12.00 11.00 10.00 9.00 8.00 
30 sec..._......_.._ 9.60 8.80 8.00 7.20 8.40 
10 sec.... _.__._ 6.00 5.50 5.00 4.50 4.00 

FALFURRIAS 
Brooks County -Map Location E-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

KPSO 
1953 

Media Code 4 245 3175 4.0 
Regional Broadcasters, Inc., Box 309, Broadcast 

Center, Falfurrlas, Tex. 78355. Phone 512-325- 
2112. 
STATION'S PROGRAMMING DESCRIPTION 

RPSO: Programmed for young adults and adults. 
5 air personalities emcee entire operation. MUSIC 
80%: half alburno, half singles, comprising 50% 
current selling popular, 25% standard, 25% modern 
country music during English language segments, 
plus 4 hours Spanish current selling popular music 
programming each afternoon. NEWS 15%; 5 min at 
:60 includes local, regional, national, and world 
news. 15 min news summaries at 7:45 am, noon, 
5 pm. News headlines and weather at :30. Talk 5%. 
COMMERCIAL POLICY: maximum of 18 minutes 
commercial time permitted within any hour. Remote 
broadcast facilities available. Rec'd 3/28/68. 

(This listing continued on neat page) 
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Falfurrias-K P S 0 -Continued 
1. PERSONNEL 

President -Don Funkhouser. 
Aec'y/Treas.--Carl E. Frye. 
General Manager -Bill Brink. 

d. FACILITIES 
500 w. days; 1260 kc. Non -directional. 
Operating schedule: 6 am -6 pm. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 9a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 12a. 
Basic Ilotes: 22a, 23a, 24b, 25a, 26, 29a. 
Contracts: 40a, 45, 46, 98. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Eff 3/1/68 -Reed 3/28/68. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 104x 156x 260x 312x 

1 min ....... 3.50 3.75 3.55 3.35 3.20 3.00 2.80 2.50 
30 sec 3.40 3.20 3.00 2.80 2.65 2.45 2.2.5 2.00 

7. PACKAGE PLANS 
PER WK: loti 2001 40tí 

1 min...-.._......._.._.._......_.._........... 3.00 2.75 2.50 
30 sec 2.40 2.20 2.00 
50% guaranteed in Drive Time. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 156x 260x 312x 

1/2 hr.. 27.00 25.65 24.10 22.95 21.60 20.25 18.90 17.50 
1/4 hr.. 16.20 15.30 19.40 13.50 12.60 11.70 10.90 9.90 

FARWELL 
Partner County -Mop Location A-3. 

See SRDS consumer market map and data at begin- 
ning of the State. 

KZOL 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 245 3200 0.00 
The Best Broadcasting Co., Inc., Box 958, 205 9th 

St., Farwell, Tex. 79325. Phone 806-481-3318. 
STATION'S PROGRAMMING DESCRIPTION 

KZOL: Programmed for general interest. 
FARM: early morning and noon hour, farm inter- 
views, reports, daily programs by county agent, re- 
ports by various agricultural offices, daily market 
reports. ENTERTAINMENT: air personalities, tele- 
phone reports, remotes, audience participation shows. 
MUSIC: modern country and western, M -Sat. Reli- 
gious all day SUN. NEWS: 3 min on hour and half 
hour, national and International, 5 min morning, 
noon, afternoon, state news. 15 min morning, noon, 
afternoon, local and regional. Weather news: 2 min 
at :15 & :45. Rec'd 9/27/67. 

I. PERSONNEL 
Gen l Mgr., Sec'y, Treas.--Gil W. Patschke. 

3. FACILITIES 
250 w.; 1570 kc. Non -directional. 
Operating schedule: Sunrise -local sunset.. CST. 

4. AGENCY COMMISSION 
15% on time only; payable 10th following billing on 
first. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 3a, 4b, 4d. 5, 6a, 7b. 
Rate Protection: 105, ila, 12h, 13h, 14a, 15a, 

, 15h. 16. 
Basic Rates: 20b, 21a, 21d, 22b. 23a, 24a, 29b, 24c, 

25a, 26. 27, 28b, 28e, 29a, 30, 33d. 
Contracts: 405, 44b, 97a, 50, 51b. 
Comb.; Cont. Discounts: 60e, 60f, 601, 61a. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
ER Rec'd 5/22/67. 

7. PACKAGE PLANS 
0 set - 

50 tl 25 ti 15 ti 50 01 25 ti 15 tI 
1 wk 1.85 2.15 2.60 1.50 1.75 2.10 

ISO ti 100 tl 60 ti 150 tl 100 tl 60 ti 
1 mo 1.55 1.85 2.15 1.25 1.50 1.75 

FLOYDADA 
Floyd County -Map Location B-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KFLD 
1951 

Subscriber to the NAB Radio Code 
Media Code 4 245 3225 7.00 
West Texas Broadcasters, Inc., Box 490, Floydada, 

Tex. 79235. Phone 806-983-2841. 
Studio: 124 California St. 

STATION'S PROGRAMMING DESCRIPTION 
KFLD: Bi -lingual programming, English sign -on -1 
pm, Spanish 1 pm -sign -off. 
English: adult. agricultural interest, country and 
western music. AIlt PERSONALITIES all periods. 
Two 15 min news, 7:45 am & 11:45 am. 5 min news 
hourly, weather at :15, headlines and weather on 
half hour. Women's program 9 am M -F. Live and 
tape local sports and school interest programs. Sun 
morning religious interest. Spanish: 1 pm -sign -off 
ethnic music, air personality with occasional talk. 
NEWS: hourly. Weather, sports, school news hourly. 
Drama 4:15-4:30 pm M -F. Separate English and 
Spanish staff. Written commercials translated free. 
Contact Representative for further details. Rec'd 
10/6/67. 

I. PERSONNEL 
President -B. A. Robertson. 
General Manager -Peter Charlton. 

2. REPRESENTATIVES 
National Time Sales. 
Southern -Mario Messina Company. 

3. FACILITIES 
250 w. days; 000 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount; due by 10th. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3b, 3d, 4b, 9d, 5, 6a, 7a. 
Rate Protection: 10g, 11g, 12g, 136. 14g. 
Basic Rates: 20a, 'Lib, 21e, 22a, 22b, 23b, 28c. 
Contracts: 40a, 41, 42a, 44a, 45, 46. 47a, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 801. 
Cancellation: 70a, 70d, 71a, 72, 73a, 73b. 

Prod. Services: 80, 81, 82. 
Affiliated with KBS Radio Network. 
Member: National Spanish Language Network, Na- 
tional AgRadio Groups, Inc. 

TIME RATES 
No. 5 ER 1/1/67-ltec'd 2/6/67. 

0. SPOT ANNOUNCEMENTS 
PER WK. 

EA: I ti 6 01 l I tl 16 ti 21 ti 26 tl 41+ 
1 min 2.50 2.40 2.35 2.20 2.05 1.95 1.85 

15 sec: Minimum 10 per wk, ea ............. 1.50 () or leas. 
Above rates apply to both English & Spanish lan- 
guage. 

FORT STOCKTON 
Pecos County -Map Location A-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KFST 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 245 3250 5.00 

Kr'ST. Inc., Box 1327. Marathon Rd., Ft. Stockton. 
Tex. 79735. Phone 915-336-2228. 

I. PERSONNEL 
Pres. & Geri l Mgr. -,Tim Hawkins. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Southwest -Riley Representatives. 
National Time Sales. (Spanish) 

3. FACILITIES 
250 w, days: 860 kc. Non -directional. 

4. AGENCY COMMISSION 
15/0 on time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10a, ila, 12a. 
Basic Rates: 20a. 22a, 23a, 24a, 25a, 26. 28a, 29a. 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: 60k, 62b, 62e. 
Cancellation: 73a. 
Amilated with Keystone Network. 
Member: Texas State Network Inc., Southeastern Key 
Market Network, National Spanish Language Network. 

TIME RATES 
Eff 2/1/67-Rec'd 2/6/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104: 260x 312x 500x 

1 min 3.75 3.50 3.00 2.75 2.50 2.00 
30 sec 3.00 2.80 2.90 2.20 2.00 1.60 

7. PACKAGE PLANS 

PER W K: (1/2 guaranteed 
Drive o ti 720 

im 
ti 30 01 40 ti 

1 min 3.00 2.75 2.50 2.25 
30 sec ........ 2.90 2.20 2.00 1.80 

FORT WORTH (6 AM; 5 FM) 

(Also see Dallas) 
Tarrant County -Map Location E-4 

See SUDS consumer market map and data at begin- 
ning of the State. 

NOTE 
Fregueneiea 570 and 820 are shared and Interchanged 
by stations WBAP and WFAA. These stations are 
presented alphabetically by tall letter under both 
FORT WORTH and DALLAS City Headings. Cheek 
"Operating Schedules" In the listings fer complete 
details. 

KBUY 
1946 

R A B 

Media Code 4 245 3275 2.00 
A John Walton Station, Box 2049, Seminary South, 

Ft. Worth, Tex. 76115. Phone 817-926-4306. 
I. PERSONNEL 

Owner -John B. Walton, Jr. 
General Manager -Roy L. Lemons. 
Program Director -Mike Bradley. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
50.000 w. days. 1.000 w. nights; 1640 kn. 

Directional -separate pattern day and night. 
Operating schedule: 24 firs daily. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded f gulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3e, 4a, 5, Ob, 7b, 8. 
Rate Protection: 10b, Ilb. 
Basic Rates: lob, 25a. 
Contracts: 40a. 
Contracts must he completed within 12 metathe. 
Member: Texas State Network, Inc. 

TIME RATES 
Eff 10/10/66 -Reed 10/12/66. 

0. SPOT ANNOUNCEMENTS 
AA -Mon thru Fri 6-9 am & 3-7 pm. 
A -All other times. 
PER WK: AA A AA A 
1-4 ti . 18.00 15.00 20 tL.._......_. 14.00 11.00 
5 ti.....__.._ 16.00 13.00 25 ti..._...._.. 13.50 10.75 
10 ti 15.00 12.00 30 ti ..... 13.00 10.50 
13 ti 14.50 11.50 40 LL.._-.__ 12.50 10.25 
20/30 -sec: 80% of min. 10 sec: 50% of min. 

DISCOUNTS 
28 wk within 1 year -4% 52 consee wk -8% 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 150.00 90.00 60.00 80.8e 
13 ti 143.00 85.00 57.00 28.00 
26 ti 135.00 81.00 54.00 27.00 
52 tl..._......_...._ . 127.00 78.00 51.00 25.00 
104 t 112.00 67.00 45.00 22.00 
312 ti 105.00 63.00 42.00 20.00 

K B U Y -FM 
1964 

Media Code 4 245 3276 0.00 
A John Walton Station, Box 2099, Seminary South, 

Ft. Worth, Tex. 76115. Phone 817-926-4608. Dallas 
-Phone 219-264-1351. 

I. PERSONNEL 
President -John B. Walton Jr. 
General Manager -Roy L. Lemons. 
Program Director -Marcos Rodriguez Sanchez. 

3. FACILITIES 
ERP 100,000 w.; 93.9 mc. 
Operating schedule: 5:00 am -9 pm. CST. 
Antenna ht.: 934 ft. above average terrain. 
Simuleast operation with KBUY-AM 9 pm -5 am. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3b, 4b, 5, 6b, 7a, 8. 
Rate protection: 10b, Ilb. 
Basic Rates: 20b, 24c. 
Contracts: 400. 
Affiliated with MBS Network. 
Member: National Spanish Language Network. 

TIME RATES 
Rates effective 

Rates received November 12, 1965. 
6. SPOT ANNOUNCEMENTS 

PER WK: 1 min SO see 30 see 
1 ti..._ ............. _..........__._.._..._. 12.00 9.80 6.00 
6 _...__ -.._..._..._ 10.00 8.00 5.00 
10 

ti 
8.00 6.40 4.00 

20 ti..._ _._.._.._.._.._......._...... 6.00 9.80 3.00 
30 tl..._ ._......_.._..._ 5.00 4.00 2.50 
90 tl..........._...........-....__ 4.00 3.20 2.00 

KCWM (FM) 
(former1y19 

20L 
-FM) 

STEREO 

Country Music 

rim 012 MQ 

Media Code 4 245 3288 5.00 
KXOL, Inc., Box 2287, 1705 W. 7th St., Fort Worth, 

Tex. 76102. Phone 817-335-9511. 
I. PERSONNEL President -Wendell Mayes. 

Vice -President -Dick Osburn. 
Station Manager -Rusty Reynolds. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
Ettl' 20,000 w.; 99.5 mc. Stereo. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht.: 274 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See KXOL listing for coded regulations. 
AM facilities: KXOL. 

TIME RATES 
Elf 8/1/68-Rec'd 8/1/68. 

7. PACKAGE PLANS 
PER WK: Itl 12 ti 24 ti 
l min 6 5 4 
2(1/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

CONSECUTIVE WEEKS DISCOUNT 
26 wk -4% 52 wk -8% 

KFJZ 
1922 

BLAIR RADIO 

Independent 

Subscriber to the NAB Radio Code 
Media Code 4 245 3300 8.00 
Texas State Network, Inc., Box 1317, 4801 W. 

Freeway, Fort Worth. Tex. 76101. Phone 817-737- 
6631. TWX 817-891-8291. 

I. PERSONNEL 
Pres. & Genil Mgr. -Stan Wilson. 
Vice Ires. & Gen'l Sales Mgr. -Ray Menefee. 
Program Director -Geo. Erwin. 

2. REPRESENTATIVES 
Blair Radio. 
McLendon Sta Sales Office: See Rep & 5/O pages. 

3. FACILITIES 
5,000 w.; 1270 kc. 

Directional -Same pattern all hours. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 226, 23a, 24h, 25a, 26, 28a, 

29a. 
Contracts: 40e, 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: Sob, 61b, 81c. 
Cancellation: 71a, 73a. 
Sold in combination with K.LIF Dallas, Texas. See 
that listing for rates and details. 

TIME RATES 
Eff 7/1/68-Rec'd 6/5/68. 

7. PACKAGE PLANS 
A -Mon thru Fri 6-10 am & 3-7 pm. 
B -Mon thru Fri 10 am -3 pm; Sat 6 am -7 pm; Sun 
noon -7 pm. 
('---Daily 7 pm -midnight; Sun 6 am -noon. 

TEXAS 
CLASS A 

PER WK: I min Ste brk ID's 
Specified pos. (6-10 am only) 90.00 32.00 24.00 
Less than 6 ti 30.00 24.00 18.00 
6 ti 28.00 22.50 17.00 
12 ti 27.00 21.75 16.25 
18 ti 26.00 21.00 15.25 
24 ti 25.00 20.00 15.00 

CLASS B 
Less than 6 ti 27.00 21.75 16.25 
6 ti 25.00 20.00 15.00 
12 ti 24.00 19.25 14.50 
18 ti 23.00 18.50 14.00 
24 ti 22.00 17.75 13.25 
30 ti 21.00 17.00 12.75 
36 ti 20.00 16.00 12.00 

CLASS C 
Less than 6 ti 16.00 13.00 9.75 
6 ti 19.00 11.25 8.50 
12 ti 13.00 10.50 8.00 
18 ti 12.00 9.75 7.25 
24 ti 11.00 9.00 6.75 
30 ti 10.00 8.00 6.00 
36 ti 9.00 7.25 5.50 
Minutes, station breaks and ID's may be combined 
for maximum frequency. 

DISCOUNTS 
52 wk --8 % 

KFJZ-FM 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 245 3301 6.00 
Tarrant Broadcasting Co., Inc., 4801 W. Freeway, 

Fort Worth, Tex. Phone 817-737-6631. TWX 817- 
891.8291. 

I. PERSONNEL 
Pres. & Gen'1 Mgr. -Stan Wilson. 
Program Director -Wally Blanton. 

3. FACILITIES 
ERP 100,000 w. (horiz.), 34,000 w. (vert.); 97.1 me. 
Operating schedule: 29 hours daily. CST. 
Antenna ht.: 728 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent; due when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 3d, 4a, 9d, 5, Ob. 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15a, 16. 
Basic Rates: 20b, 21a. 21b, 21e, 21d, 22a. 22b, 23a, 

24a, 24b, 24e, 28b, 28c, 29a, 33a. 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 44b, 45, 46, 

47a, 48, 49, 51e. 
Comb.; Cont. Discounts: 60a, 80c, 00e, 6011, 601, 61b. 
Cancellation: 72, 73a. 
Prod. Services: 80. 82. 
Member: Texas State Network. Inc. 

TIME RATES 
Rates effective August 1, 1960. 

Rates received August 15, 1960, 
6. SPOT ANNOUNCEMENTS 

1 min. 30 sec. 1 min. 30 sec. 
1 time..._ 6.00 4.00 104 times.... 5.00 3.50 

52 times 5.50 3.75 260 or more 4.50 3.25 
Live cony, no Jingles. 

7. PACKAGE PLANS 
SPOT SATURATION PLANS 

(Run -of -Schedule) Each 
28 per week, 4 per day _ 4.00 
35 per week, 5 per day ._._.__ 3.T5 
42 per week, 6 per day .......__ 3.50 

8. PROGRAM TIME RATES 
1 -HOUR PROGRAMS 
(6:00-10:00 pm dally) 

Contains 5 minutes of news. 
Open 40.00 52 time 80.00 
26 times 35.00 

KFWT(FM) 
1947 

dQo9tt: eocima,2, 

Media Code 4 245 3325 5.00 
Trinity Broadcasting Co., Inc., Box 852, Fort Worth, 

Tex. 76101. Phone 817-534-4801. 
I. PERSONNEL 

Presidert-W. C. Windsor, Jr. 
Program Director -Mickey Murphy. 
General Manager -Lawton Williams. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES 
ERP 100.000 w. (borin). 97,000 w, (vert); 102.1 mc, 
Operating schedule: 24 hrs. daily. CST. 
Antenna ht.: 1,000 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 4b, 4d, 5, 6b, 8. 
Basic Rates: 20b, 22a. 
Contracts: 46. 
Comb.; Cont. Discounts: 62d. 
Cancellation: 73a. 
Prod. Services: 81, 82. 

TIME RATES 
Eff Recd 4/4/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 312x 

1 min. 20 18 16 14 12 10 
30 sec 17 15 13 11 9 8 

7. PACKAGE PLANS 
PER WK: 1011 15 ti20t1 
1 min 14 12 10 
30 sec 11 9 8 

(Fort Worth continued on next page) 
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TEXAS 

Fort Worth -Continued 
KJIM 

1946 

N.%Il 

Media Code 4 245 3350 3.00 
KJIM Broadcasting Co., Box 7321, 2214 E. 4th St., 

Fort Worth, Tez. 76111. Phone 817-336-7175. 
STATION'S PROGRAMMING DESCRIPTION 

KJIM: Programmed for housewives and commuters, 
featuring middle-of-the-road music. 5 min news on 
hour, headlines on half hour. Stock market reports 
at 11:30 am & 3:30 pm. Subscribes to UPI wire and 
audio services. Contact Representative for further 
details. Rec'd 8/3/87. 

I. PERSONNEL 
General Manager -George Faulder. 
Program Director -Dick Fain. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
Riley Representatives. 

3. FACILITIES 
250 w. days; 870 ka. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General la, 2e. 2b, 3a, 4e. 5, 6a, 8. 
Rate Protection: 10h, llb, 12b, 13b. 14b, 18. 
Baste Rates: 20h, 21a, 21h. 22a, 226. 23a, 29a, 24c, 

28c, 31, 33a. 
Contracts: 4ea, 41. 45, 46, 50. 
Comb.; Cont. Discounts: 80b, 60f, 82b. 
Cancellation: 70a, 70c, 72. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

E(f 8/1/86 -Reed 7/25/66. 
AA -Mon thru Fri 6-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
WEEKLY 

AA: I ti 6ti 12tI 18t1 24 ti 30 ti 
1 mirk 15 13 12 10 8 7 
20/30 sec. 13 11 10 8 7 6 

11 min 13 11 10 8 7 6 
20/30 see 11 9 8 6 5 4 
10 seconds -50% of applicable 1 -minute rate. 

7. PACKAGE PLANS 
WEEKLY PACKAGE -ROS 

10 11 20 ti 30t1 40ti 
1 min or less 8 7 6 5 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS -WEEKLY 

PER HR: Ix 3x 5x 
AA 16 14 12 
A 14 12 10 

NEWSBRIEFS 
PER 1/2 HR: 

AA ..._ 14 12 10 
A ..._ 12 10 8 

DISCOUNTS 
26 consecutive wks 5% 52 consecutive wks.... 10% 
Retro -active discounts are payable in time only. 

(CR) 

KNOK 
1946 

Independent Negro 

Media Code 4 245 3375 0.00 
KNOK Broadcasting Co., Inc.. Box 7116. 3601 Klmbo 

Rd., Fort Worth, Tez. 76111. Phone 817-831-1278. 
Dallas office: Box 432, 1914 Forest Aye., Dallas. 

Tez. 75215. Phone 214-421-4144. 
STATION'S PROGRAMMING DESCRIPTION 

KNOK: Programmed for Negro listener. 
MUSIC: rhythm and blues, jazz and gospel AIR 
PERSONALITIES handle all segmenta and taped 
commercials by them are interchangeable. NEWS: 
5 min at :55, community oriented. Broadcast legiti- 
mate public service requests, participate in fund 
drives for various community activities. Sports pro- 
gramming features sports director. Contact Repre- 
sentative for further details. Recd 8/29/67. 

I. PERSONNEL 
Pres. & Gen'1 Mgr. -Stuart J. Hepburn. 
Sales Manager -Dean McClain. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
1,000 w. days: 970 kc. Non -directional. 
Operating schedule: 4:30 am -local sunset. CST. 
Simulcast during AM operational hours. For non - 
simulcast facilities see KNOK-FM. 

4. AGENCY COMMISSION 
15% to recognized agencies: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a, 5, 6a, 713, 8. 
Rate Protection: 10h, 1113. 12h, 13b, 14h, 15e. 
Basic Rates: 20a, 21b, 21d, 22a, 22h. 23a, 24a, 26, 

28e, 29a. 
Contracta: 40a. 41, 45, 46. 47a, 51a. 
Comb.: Cont. Discounts: 60h, 60i, 62d. 
Cancellation: 705. 70e, 71b, 72, 73a, 
Prod. Services: 81. 82. 
All announcements rotated in program sequence desired. 
National, regional and local rates same for product 
advertising only. 

TIME RATES 
Eff 1/1/67-Rec'd 12/1/66. 

6. SPOT ANNOUNCEMENTS 
I min SO see I min SO see 

I z 20.00 16.00 156 x...._.-. 18.00 14.00 
26 z 19.50 15.50 260 z ..... 17.50 13.50 
52 z 19.00 15.00 312 z 17.00 13.00 
104 z ....... _... 18.50 14.50 520 z ....... _ 16.50 12.50 

7. PACKAGE PLANS 
1 -MINUTE ROS 

PER WK, EA: 
48 ti 12.00 24 tL_ 14.00 
42 ti 12.50 18 ti 14.50 
36 ti 13.00 12 ti._....._._.........._... 15.00 
30 ti 13.50 
30 sec ROS: 80% of 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min 5 min 

1 z 100 70 45 35 25 
All programs 5 min. or more subject to talent fee. 

(CR) 

K N O K -FM 
1946 

Media Code 4 245 3376 8.00 
KNOK Broadaoting Co.. Ina, Box 7116, ' 601 

Kimbo Rd., Fort Worth. Tex. 76111. Phone 817- 
831.1278. 

Dallas Office: Box 432, 1914 Forest Ave.. Dallas. 
l'ex. 75215. Phone 214-421-4144. 
STATION'S PROGRAMMING DESCRIPTION 

KNOK-FM: See KNOK listing for programming 
description. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Stuart J. Hepburn. 
Sales Manager -Dean McClain. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES ERP 37.700 w.; 107.5 mc. 
Operating schedule: 4:30 am -midnight. CST. 
Antenna ht.: 268 ft. above average terrain. 
Simulcast operation with KNOK-AM. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a, 5, 6a, 7h, 8. 
Rate Protection: 1013, llb, 12h, 13h, 14h, 155. 
Basic Rates: 20a, 21h, 21d, 22a, 22h, 23a, 24a, 26, 

28e. 29a. 
Contracta: 40a, 41, 45. 46. 47a. 51a. 
Comb.: Cont. Discounts: 60h, 601, 62d. 
Cancellation: 70a, 70e. 71b, 72, 73a. 
Prod. Services: 81. 82. 
All announcements rotated in program sequence de- 
sired. 
National. regional and local rates same for product 
advertising only. 

TIME RATES 
ER 1/1/67 -Reed 12/1/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 z.... ....... ..... 20.00 16.00 156 z 18.00 14.00 
26 z 19.50 15.50 280 z 17.50 13.50 
52 z 19.00 15.00 312 z 17.00 13.50 
104 z 18.50 14.50 520 z ....... _... 16.50 12.50 

7. PACKAGE PLANS 
1 -MINUTE ROS 

PER WK. EA: 
48 ti._ 12.00 24 ti 14.00 
42 ti 12.50 18 tl. 14.50 
36 ti 13.00 12 ti. _.._._....... 15.00 
30 ti 13.50 
30 sec ROS: 80% of 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 100 70 45 35 25 
All programs 5 min. or more subject to talent fee. 

KRLD KRLD-FM 
1926 1948CITY 

OF LICENSE 
DALLAS 

CBS Radio Network 

Representatives, Inc. 

NAB 

Subscriber to the NAB Radio Code 
Media Code 4 245 2375 1.00 
(This ii a duplicate of the listing appearing under 
Dallas, Texas.) 
The Dallas Times Herald. 1101 Patterson St., Dallas. 

Tex. 75202. Phone 214-742-6811. 
I. PERSONNEL 

President -Clyde W. Bomben. 
Vice-Pres.. Gen'l Mgr. & Sales Mgr. -W. A. Roberts. 
Assistant to General Manager -Dan McGraw. 

2. REPRESENTATIVES 
H -R Representatives, Inc. 

3. FACILITIES 
50,000 w.; 1080 kc. Directional -night only. 
Operating schedule: 24 hours daily. CST. 
Simulcast 11:30 pm -11:30 am. FM stereo 11:30 am - 
11:30 pm. 
FM FACILITIES ERP 100.000 w.: 92.5 mc. 
Antenna ht.: 1,685 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 4a, 4d, 5. 6a. 7h, 8. 
Rate Protection: 10h, 11b, 12h, 13h, 14h. 
Basic Rates: 22a, 22h, 23a, 24h, 25a, 26, 28a, 29a. 
Contracts: 40a, 42a, 45. 46. 47e, 48. 
Comb.: Cont. Discounts: 60h, 00k, 61e, 02h. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with CBS Radio Network. 

TIME RATES 
Eft 4/1/67-Rec'd 3/28/67. 

AAA -Mon thru Sat 6-10 am. 
AA -Mon thru Fri 4-7 pm. 
A -Mon thru Fri 10 am -4 pm & 7-10 pm; Sat 10 
am -l0 pm: Sun 6 am -10 pm. 
B -Daily 10 pm -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

lx 26x 52x 104x 156x 260x 312e 
(') 77 74 71 67 64 61 57 
20/30 sec 66 63 61 58 55 53 50 
(t) 44 42 41 39 38 38 34 

CLASS AA 
lx 26x 52x 104x 156x 260x 312x (') 70 67 64 61 58 55 52 

20/30 60 58 55 53 50 48 45 
(t) 40 39 37 36 34 33 31 

CLASS A 
(') 55 53 51 49 47 45 411 
20/30 45 44 42 41 39 38 36 
(t) 28 27 26 25 24 23 22 

CLASS B 
(') 36 35 33 31 30 28 25 
20/30 29 28 26 25 24 23 22 
(t) 24 23 22 21 20 19 18 (') i min or 125 words. 

(t) 30 sec or less 
7. PACKAGE PLANS 

AAA -Mon thou Sat 6-10 am. 
AA -Mon thru Fri 4-7 pm or combination rate 6-10 am/4-7 pm with number of spots evenly divided. 
A -Mon thru Fri 10 am -4 pm. 
B -Mon thru Fri 7 pm -6 am; Sat 10 am -Mon 6 am. 

TOTAL AUDIENCE PLAN 
Pla 

5:30-10 am 6 4 131 l2 
10 am -4 pm 12 8 6 4 
4-7 m 
7 pm midnight and/or 

6 4 3 2 

weekends ..._ ........... 12 8 6 4 

38 24 18 12 
Plan I-36 1 -min spots per wk, ea _....._.. 30.00 
Plan II -24 1 -min spots per wk, ea...-___._._ 32.50 
Plan III -18 1 -min spots per wk, 34.00 
Plan IV -12 1 -min spots per wk, ea -- 38.50 

1.000 TIME PLAN 
(Picked positions guaranteed; 1,000 announcements 

used in one year or less) 
AAA AA A B 

1 soin.-.._'.-_'.....-"..-.._-..-.._.._. 50 45 85 20 
20 sec 90 38 28 16 
10 sec or less 30 27 21 12 

ROTATING PACKAGE PLANS 
(1 minute or 125 words) 

PER W K : 30 01 18 t1 12 tl 6 ti 
AAA ._ 50 55 60 75 
AA .................__.._.._......_. _._ 95 50 55 65 
A 35 40 45 50 
B 20 25 30 35 

30 sec or less: 80% of 1 -min. 
10 sec or lesa: 60% of 1 -min. 

8. PROGRAM TIME RATES 
CLASS AAA 

lx 26x 52x 104x 156x 260x 312x 
1 hr 363 345 327 309 294 273 255 
1/2 hr 218 207 197 186 175 164 153 
1/4 hr 146 138 131 124 117 109 102 
5 min 109 104 98 93 87 82 77 

CLASS AA 
1 hr 330 314 297 281 267 248 231 
1/2 hr 198 189 179 169 159 149 139 
1/4 hr 132 126 119 113 106 99 93 
5 min 99 94 89 84 79 74 69 

CLASS A 
1 hr 248 235 223 210 198 186 174 
1/2 hr 149 141 134 126 119 111 104 
1/4 hr 99 94 89 84 79 74 70 
5 min 75 71 67 63 60 56 52 

CLASS B 
1 hr 121 116 109 103 97 91 85 
1/2 hr 73 69 66 62 58 55 51 
1/4 hr 48 46 44 42 40 36 34 
5 min 39 37 36 35 34 33 32 

(D) 

KXOL 
1946 

The Eastman Station 
R A B 

A Wendell Mayes Station 
Media Code 4 245 3425 3.00 
KXOL, Inc.. Box 2287. 1705 W. Seventh St., Fort 

Worth. Tex. 76101. Phone 817-335-9511. 
I. PERSONNEL 

President -Wendell Mayes. 
Vice-Pres. & Gen i Mgr. -Dick Osbum. 
Sales Manager -Dale Drake. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1360 ka. 

Directional -night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time: 5% talent. eng., transcribing. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3d, 9a, 9d, 5, 8s, 7h, 8. 
Rate Protection: 10h, 11h, 12h, 13h, 14h. 
Basic Rates: 20e. 21h. 23a. 28a. 334. 
Contracta: 40a, 41, 42a. 44h, 45, 46, 47a. 
Comb.: Cont. Discounts: 60e. 61b. 
Cancellation: 70a, 70c, 71a, 73h. 
Affiliated with The Eastman Network. 
All announcements and 5 -minute newscasts may be 
combined to determine number of units -per -week on 
announcements only. so long as Total Audience Plan 
announcements of the same length are properly dis- 
tributed by time classification. Each announcement 
and 5 -minute newsman carats as 1 unit. 
FM facilities: KCWM (FM). 

TIME RATES 
No. 14 Eft 6/1/67-Rec'd 5/3/67. 

7. PACKAGE PLANS 
(Mon thou Sat 6-9 am & 4-7 pm.) 

PER WK: 6 ti 12 ti 18 ti 24 ti 
1 min 23 22 21 20 

(Mon thru Sat 9 am -4 pm.) 
1 min 21 20 18 16 

(Mon thru Sat 7-10 pm; Sun 6 am -7 pm.) 
1 min..._ 

m.) 
16 15 13 11 

(Aft 
1 min..._......_......_...._......_.._.._ 9 8 7 6 

(BTA, no guaranteed times, no cash rebate.) 
1 min 19 18 17 15 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

CONSECUTIVE WEEKS DISCOUNTS 
26 wks 4% 52 wks..._ 89'0 
Minimum wkly ached of 6 1 -min spots 6 am -12 mid 
Mon -Son necessary to maintain consec wk advertising. 

8. PROGRAM TIME RATES 
5 min: 1-1/2x 1 -min. 

KXOL-FM 
NOTE: The call letters of this station have been 
changed to: 

N,1 r1 

KCWM (FM) 

WBAP 
1922 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 245 3450 1.00 
Fort Worth Star -Telegram. Box 1780, 3900 Barnett 

St., Fort Worth, Tex. 76101. Phone 817-536-1981. 
TWX 1-910-893-5069. 

I. PERSONNEL Station Manager -Boy L Bann. 
Dir. of Radio Sales & Prog.-Herman K. Clark. Program Manager -Hal Chestnut. 

2. REPRESF. TATIVES 
Henry I. Christal Co.. Inc. 

3. FACILITIES 
820-WBAP, 50.000 w.; 820 kc. Non -directional. 
570-WBAP, 5,000 w.; 570 kc. Directional. 
Operating schedule: 24 hours dally. 

820-WBAP 570-WBAP 
Midnight -7:30 am. 7:30 am -12:30 pm. 12:30-5:00 pm. 5:00 pm -midnight. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: 1a, 2a, 2h, 3a, 3h, 9a, 9d, 5, 0a, 7b. Rate Protection: 10h. 11b, 14b. 
Basic Rates: 20h, 21e, 23a, 24h, 25a, 28a, 29a, 33a. 
Contracta; 40a, 41, 49b, 45, 46. 47a, 50. 
Comb.; Cont. Discounts: 60a, 60e, 801. ß1a. Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80. 
Affiliated with NBC and American Entertainment 
Radio Networks. 
SPECIAL NOTICE: WBAP operates as one full time station dividing a 24 hour daily schedule between 
two frequencies as shown above in accordance with rates as shown below. 

TIME RATES 
No. 12-A ER 10/16/67 -Reed 10/5/67. 

AA -Mon thru Frl 6-9 am & 3:30-8:30 pm. A -Mon thru Fri 5:30-6 am. 9 am -3:30 pm & 6:30- 
B7 -Eta' lly 

Sat7 &p Sunpm-5:30 5:30am. am -7 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MIN UTE2z 

PER WK: Ix 5 156x 3I2x 468+ 
1 ti 22.00 20.90 19.80 18.70 17.60 
8 (i 19.80 18.81 17.82 18.83 15.84 
12 ti ........ ..._.._.._- 18.70 17.77 16.83 15.90 14.96 
20+ 

30/20 
16.5SECONDS0 15.88 14.85 14.03 13.20 

1 ti 17.60 16.72 15.84 14.96 14.08 
6 ti 15.84 15.05 14.26 13.46 12.67 
12 tl 14.96 14.21 13.46 12.72 11.97 20+ ......_.._. 13.20 12.54 11.88 11.22 10.56 

10 SECONDS 
1 tt..._.._ 11.00 10.45 9.90 9.35 8.80 
6 ti 9.90 9.41 8.91 8.42 7.92 
12 ti 9.35 8.88 8.42 7.95 7.48 20+ 8.25 7.84 7.43 7.01 8.60 

CLASS A 
1 MINUTE 

1 ti..._......_ 16.00 15.20 14.40 13.60 12.80 
8 ti 14.40 13.68 12.96 12.24 11.52 
1220+t ti 

12.00 11.40 10.80 10.20 9.80 
13.60 12.92 12.24 11.56 10.88 

30/20 SECONDS 
1 ti 12.80 12.16 11.52 10.88 10.24 
6 ti 11.52 10.94 10.37 9.79 9.22 
12 ti 10.88 10.34 9.79 9.25 8.70 
20+ 9.60 9.12 8.64 8.16 7.68 

10 SECONDS 
1 ti 8.00 7.60 7.20 6.80 6.40 ti 7.20 6.84 6.48 6.12 5.76 
16211..._ 8.80 6.46 8.12 5.78 5.44 20+ 6.00 5.70 5.40 5.10 4.80 

CLASS B 
1 MINUTE 

1 ti 14.00 13.30 12.60 11.90 11.20 

61211 
tl 12.80 11.97 11.34 10.71 10.e° 

12 ti..._ 11.90 11.31 10.71 10.12 9.52 
20+ 10.50 9.98 9.45 8.93 8.40 

30/20 SECONDS 
1 ti 11.20 10.64 10.08 9.52 8.96 

ti 10.08 9.58 9.07 8.57 8.08 
16211 9.52 9.04 8.57 8.09 7.62 
20+ 8.40 7.98 7.56 7.14 6.72 

10 SECONDS 
1 tl 7.00 6.85 6.30 5.95 5.80 
6 ti 6.30 5.99 5.67 5.36 5.04 
1612111 2 ti 5.95 5.65 5.36 5.06 4.78 
20+ 5.25 4.99 4.73 4.46 4.20 
All spots, Mon thin Fri between 6 am -8:30 pm must 
be bought in multiples of 2 and will be scheduled 
equally between 2 frequencies; excluding Farm Pro- 
grams. 
ID's may combine only with themselves for frequency 
and weekly quantity discounts; do not combine with 
any other spot service. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

2 spots Traffic Mon thru Fri 6-9 am and/or 3:30-6:30 
pm and 2 spots weekend 7 am -7 pm or 2 spots 
daytime Mon thou Fri 9 am -3:30 pm: 
PLANS: I 10 25 50+ 
1 min. per plan 52 50 48 46 
30 sec. per plan.._..- 42 40 38 36 
Sold in multiples of 4 and scheduled within 7 day 
period equally divided between 2 frequencies. 
TAP spots not combinable for discounts in any 
manner with other spots. but do earn their own 
frequency discounts, based solely on total number of 
plans completed within 1 year. 

10. SPECIAL FEATURES 
NEWS PROGRAMS 

CLASS 
Ix 52x 

1/4 hr 60.00 57.00 
10 min 48.00 45.60 
5 min..._.._.........._.._ 33.00 31.35 

CLASS A 
1/4 hr..._.._......_.._.._. . 44.00 41.8.0 
10 min 3.2 
5 min.._ 24.0035.00 

3 
22.805 

1/4 hr 38.00 36.10 
30 

CLASS B 

min......._ .............._.._.._ 30.00 28.50 
5 min 21.00 19.95 

I56x 
54.00 
43.20 
29.70 

39.60 
31.50 
21.60 

34.20 
27.00 
18.90 

(Thin listing continued on next page) 

260+ 
51.00 
40.80 
28.05 

37.40 
29.75 
20.40 

32.30 
25.50 
17.85 
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Fort Worth -W B A P -Continued 
2 -MINUTE NEWS/WEATHER/SPORTS/ 

INFORMATION VIGNETTES 
CLASS AA 

PER WK: Ix 52x I56x 312x 468+ 
2-4 ti 26.00 24.70 23.40 22.10 20.80 
6-10 ti 23.40 22.23 21.06 19.89 18.72 
12-18 ti 22.10 21.00 19.89 18.79 17.68 
20+ . 19.50 18.53 17.55 16.58 15.60 

CLASS A & B 
2-4 ti 19.00 18.05 17.10 16.15 15.20 
8-10 17.10 16.25 15.39 14.54 13.68 
12-18 U 16.15 15.34 14.54 13.73 12.92 
20+ 14.25 13.54 12.83 12.11 11.40 
Must be bought in multiples of 2 and will be 
scheduled equally between 2 frequencies. 
Earn their own frequency and weekly quantity dis- 
count: do not combine for discounts with any other 
service. 

FARM SPOTS 
Mon thru Sat 6-6:30 am; Mon thru Fri 12:30-12:55 
pm. 

1 MINUTE 
PER WK: Ix 52x I56x 312x 
1 Li 30.00 28.50 27.00 25.50 
6 ti 27.00 25.65 24.30 22.95 
12 ti 2.5.50 24.23 22.95 21.88 
20+ ..._ 22.50 21.38 20.25 19.13 

30 SECONDS 
1 tL.._ 25.00 23.75 22.50 21.25 20.00 
6 ti 22.50 21.38 20.25 19.13 18.00 

21.25 20.19 19.13 18.06 17.00 
18.75 17.81 18.88 15.94 15.00 

FARM PROGRAMS 
Mon thru Sat 6-8:30 am; Mon thru Fri 12:30- 
12:55 pm. 

12 tL.._ 
20+ 

468+ 
24.00 
21.60 
20.40 
18.00 

Ix 52x 156x 260+ 
1/4 hr 96.00 86.40 81.60 72.00 
10 min 75.00 87.50 63.75 56.25 
5 min 55.00 45.00 42.50 40.00 

(D) 

WBAP-FM 
1948 

©0FMO 

Subscriber to the NAB Radio Coda 
Media Code 4 245 3451 9.00 
Carter Publications, Inc., Box 1780, 3900 Barnet, 

St., Fort Worth, Tez. 76101. Phone 817-536-1983. 
TWX 1-910-893-5069. 

I. PERSONNEL 
General Manager -Roy I. Bacua. 
Dir. of Radio Sales & Prog.-Herman Clark. 

2. REPRESENTATIVES 
Quality Media Incorporated. 

3. FACILITIES 
ERP 88,000 w.; 96.3 mc. 
Operating schedule: 6:00 am -midnight daily. CST. 
Antenna ht.: 1.440 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General la, 2a, 2b, 3a, 3b, 9a, 4d, 5. 
Rate Protection: 10b, 1lb, 14b. 
Basic Rates: 20b, 21a, 23a, 24c, 25a, 28b. 
Contracta: 40a, 41, 45, 46, 47a, 50. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a, 70c, 73a. 
Prod. Services: 80. 

TIME RATES 
Rates effective March 1, 1965. (Card No. 8.) 

Card received March 4. 1965. 
Class AA -6:00 pm -midnight Mon thru Sun. 
Class A-6:00 am -6:00 pm Mon thru Sun. 

6. SPOT ANNOUNCEMENTS 
CLASS AA OR A 

1 min 30 sec 
Fixed position, flat- ..._......._._ 5. 8. 

7. PACKAGE PLANS 
ROS, 20 or more per wk..._.._.... ._.._... 3. 2. 

8. PROGRAM TIME RATES 
CLASS AA 

Ihr 1/2hr 
Flat rate 25.00 17.50 

CLASS A 
PER WE: 
1-4 tL.._ 20.00 15.00 
b-9 U...__....___...._..___._ -._. 15.00 12.50 
10 or more ti._ ........... ......_.._...._.._....._._... 12.50 10.00 

10. SPECIAL FEATURES 
5 MINUTE NEWS 

(Class AA or Class A) 
PER WE: 
1-4 ti. 6. 10 or more ti 4. 
5-9 U. -- 

2 -MINUTE NEWS/WEATHER 
(Class AA or Class A) 

1-4 ti..._...._. 5.00 
5-9 tL _.._ 4.00 10 or more tt. . 3.50 

WFAA 
DALLAS 

City of license, Dallas. Texas. 
WFAA, Dallas (shares time with WRAP, Fort Worth) 

is considered by the National Broadcasting Com- 
pany and American Broadcasting Company as their 
Fort Worth -Dallas outlet. 

See listing under Dallas, Tex. 

FREDERICKSBURG 
Gillespie County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KNAF 
1947 

Media Code 4 245 3475 8.00 
Gillespie Broadcasting Co.. Box 311, Security State 

Bank Bldg., Fredericksburg, Tez. 78824. Phone 
512-997-2300. 

I. PERSONNEL 
Gen'I & Com'1 Mgr. -Norbert A. Fritz. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
1,000 w. dosa; 910 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% to recognized agencies; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 4c, 5. 6a, 7a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 21c, 22a, 23a, 24b, 25c, 28. 

27, 28a, etc, 29a, 30, 33a. 
Contracta: 40a, 42c, 43, 49a, 45, 46. 47a. 48. 51a. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 60h, 61a, 82d. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Rates received August 1. 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 3 

hr. hr. hr. min. min. (1 
1 time 39.00 23.40 14.45 9.35 5.60 3.90 

13 times 38.20 22.90 14.15 9.15 5.50 3.80 
26 times 37.05 22.20 13.70 8.90 5.35 3.70 
52 times 35.10 21.10 13.00 8.45 5.05 3.50 

109 times 32.35 19.40 12.00 7.75 4.65 8.23 
156 times 29.25 17.55 10.80 7.00 4.20 2.90 
Automotive rate, not retroactive, flat ..... 2.90 (i One minute or lest. 

7. PACKAGE PLANS 
( Itun -of - schedule ) 

One minute or less: 
15 spots per week .-_- 25.50 

FREEPORT 
Brazoria County -Map Location G-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBRZ 
1952 

Media Code 4 245 3500 3.00 
Radio Urazosport, Inc., Box 2077, Brazoaport Savings 

Center, Freeport, Tex. 77541. Phone 713-233-2655. 
STATION'S PROGRAMMING DESCRIPTION 

KBRZ: Adult programming. 
FARM: livestock and farm report 5:55 am M -S, 
12:55 pm M -F. Women's feature 9:05-10 am M -F. 
News, weather, sports blocks M -S 6:30-8:45 am & 
6:55-7:10 am, M -F 4:55-5:15 pm. Stock market 
report 4:30 pm M -F. Fishing report 5:15 pm M -S. 
News: roundups noon -12:15 pm & 4-4:15 pm. Otter 
news on hour, headlines on half hour. Weather brl sis 
on quarter hour. News coverage by 3 man news tet.'tt 
and UPI. MUSIC: format rangea from middle -(v - 
the -road to pops. Country and western 5:30-5:55 an 
M -S. 12:15-12:55 pm, M -F & 12:15 -sign -off Sa . 

Reed 8/18/87. 
I. PERSONNEL 

President -Mrs. Sue B. Hairgrove. 
General Manager -James V. Fridle. 
Sales Manager -Randy Griffin. 

3. FACILITIES 
500 w. days; 1460 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset Mon thr 
Sat: 7:00 am -local sunset Sun. CST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations. 
NAB Radio ('ode Advertising Standards apply. 
General: lb, 2a. 2b, la, 3b, 3c, 3d, 4a, 4d, 5, 6a, 7b, 

8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b, 16. 
Basic Rates: 20b, 21a, 22a, 22b, 23a, 24h, 25a, 28a, 

28c, 29a, 33a. 
Contracts: 90a, 91, 92a, 42e, 43. 99a, 95, 46, 47a, 48, 

50, 51b, 51c. 
Comb.: Cont. Discounts: 60a, 60d, 60e, 80f, 61e. 
Cancellation: 71a, 73a, 73b. 
Prod. Servvices: 82. 

TIME RATES 
Rates effective -. (Card No. 6.) 

Card received January 15, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti 6.83 4.80 104 ti ....... 5.33 3.45 
13 ti 6.42 4.28 156 ..... 4.95 8.30 
26 ti 5.98 3.84 260 ti ....... 4.66 8.11 
52 ti. 5.74 3.61 312 tl 4.52 2.95 

FRIONA 
Painter County -Map Location A-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KNNN 
1966 

Media Code 4 245 3512 8.00 
KNNN Broadcasting Corp., Box 1028, Friona, Tex. 

79035. Phone 806-247-2733. 
I. PERSONNEL 

Commercial Manager -Ted Lamera. 
Program Director -Fred Realyea. 
News Director -Neva Raybon. 

2. REPRESENTATIVES 
Vie l'iano Associates, Inc. 

3. FACILITIES 
250 w. days; 1070 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 tinte only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3c, 9b, 9d, 5, 6a, 70, 8. 
Rate Protection: 10h. 11g, 12h, 13h, 14h, 15b. 
Basic Rates: 21a, 22h, 23a, 24b, 25a, 28, 23c, 29a. 
Contracta: 44b, 46, 47e, 49, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a. 80e, 61b, 62e. 
Cancellation: 70a. 70e, 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
EH 8/1/68 -Reed 8/21/68. 

6. SPOT ANNOUNCEMENTS 
lx 260x 312x 

1 min 6 5 4 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 x 45 25 17 12 7 

GAINESVILLE (i Am; 1Fm) 
Cooke County -Slap Location E-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KGAF 
1947 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 245 3525 0.00 
White Fuel Corp., Box 368, Radio Hill, Training 

School Rd., Gainesville, Tex. 76240. Phone 817- 
465-5546. 

I. PERSONNEL 
General Manager -Phil Keener. 
Operations Manager -Bob Couch. 

2. REPRESENTATIVES 
Southwest -Riley Representatives. 

3. FACILITIES 
250 w. days; 1580 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. 

4. AGENCY COMMISSION 
15% to recognized agencies: no cub discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 5, 6a, 8. 
Bate Protection: 10a, lia, 12a. 13a, 14a. 
Basic hates: 20b, 21b, 22b, 23a, 29b, 29a. 
Contracts: 400. 91, 42a, 44b, 47a. 
Comb.; Cont. Discounts: 60a, 60e, 81e. 
Cancellation: 70a. 70e, 71a, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eff 10/1/67-Rec 11/2/67. 
6. SPOT ANNOUNCEMENTS 

AM/FM COMBINATION 
(6 am -6 pm) 

Ix 50x 150x 300x 600x 
1 min 4.90 3.75 3.50 3.25 3.00 
30 sec 3.00 2.80 2.60 2.40 2.20 
10 sec 1.65 1.60 1.55 1.50 1.45 

7. PACKAGE PLANS 
IMPACT PACKAGE PLANS -ROS 

(1/3 drive time) 
WITHIN 7 DAYS: IO ti 20tí 30 ti 40 ti 
1 min 3.75 3.50 3.25 3.00 
30 sec 2.80 2.60 2.40 2.20 

10 -SECOND BILLBOARD PACKAGES -1105 
50 ti in 7 days 1.55 100 ti in 7 days..._... 1.45 

8. PROGRAM TIME RATES 
AM/FM COMBINATION 

(6 em -6 pm) 
Ix 26x 52x 104x 156x 300x 600x 

1 hr 37.50 35.00 34.00 32.00 30.50 29.00 27.50 
1/2 hr 22.50 21.00 20.40 19.20 18.30 17.40 18.50 
1/4 hr 15.00 14.00 13.50 12.80 12.20 11.60 11.00 
5 min 7.50 7.00 8.80 6.40 6.10 5.80 5.50 

K G A F -FM 
1958 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 245 3526 8.00 
White Fuel Corp.. Box 368, Radio Hill, Training 

School Rd., Gainesville, Tex. 76240. Phone 817- 
465-5546. 

I. PERSONNEL 
General Manager -Phil Keener. 
Operations Manager -Bob Couch. 

2. REPRESENTATIVES 
Southwest -Riley Representatives. 

3. FACILITIES 
EIIP 30,300 w.; 94.5 mc. 
Operating schedule: 6-12:05 am Mon thru Sat; 7- 
12:05 am Sun. CST. 
Antenna ht.: 250 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; na caah discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards tpply. 
General: la. 3a, 9a, 5, 6a, 8. 
ltate Protection: 10a, 11a, 12a, 13a, 14a. 
Basic hates: 20h, 211i. 22b, 23a, 24b, 29a. 
Contracts: 90a, 41, 42a, 44b, 47a. 
Comb.; Cont. Discounts: 60a, 60e, 61e. 
Cancellation: 70e, 70e, 710, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eft 10/1/67 -Reed 11/2/67. 
6. SPOT ANNOUNCEMENTS 

(6 am -6 pm) 
Ix 50x 150x 300x 600x 

1 min 3.60 3.20 3.00 2.80 2.60 
30 sec 2.50 2.25 2,00 1.75 1.50 

(6 pm -midnight) 
1 min or less 2.00 1.75 1.50 1.35 1.25 

8. PROGRAM TIME RATES 
(6 am -6 pm) 

Ix 26x 52x 104x 156x 300x 600x 
1 hr 30.00 28.50 27.00 25.50 24.00 23.00 22.00 
1/2 hr 18.00 17.10 16.20 15.30 14.40 13.80 13.20 
1/4 hr 12.00 11.40 10.80 10.20 9.80 9.20 8.80 
5 min 6.00 5.70 5.90 5.10 4.80 4.60 4.40 

(6 pin -midnight) 
1 hr 25.00 23.00 20.00 17.50 15.00 12.50 10.00 
1/2 hr 15.00 13.80 12.00 10.50 9.00 7.50 6.00 
1/4 hr 10.00 9.20 8.00 7.00 6.00 5.00 4.00 
5 min 5.00 4.60 4.00 3.50 3.00 2.50 2.00 

GALVESTON (2 AM; 1 FM) 
Galveston County -Map Location G-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KGBC 
1947 

R AIR 
Subscriber to the NAB Radio Code 

Media Code 4 245 3550 8.00 
Harbor Broadcasting Co., Inc., Box 1138, Pelican 

Island, Galveston, Tex. 77550. Phone 713-744- 
4567. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'I Mgr. -George D. 'Steve" 

Cowan. 
Vice. Prea, Sales -Fred Katool. 
Vice Pres. Oper.-Vandy Anderson. 

TEXAS 
2. REPRESENTATIVES 

Ssvatli/Gates. Inc. 
3. FACILITIES 

1,000 w. days. 250 w. nights; 1540 kc. 
Directional -nighttime only. 

Operating schedule: 5:30 am -midnight. CST. 
4. AGENCY COMMISSION 

15/0 Urne only: 10th of following month. 
5. GENERAL ADVERTISING See ended regulations 

General: la, 2a, 3a, 3b, 4a, 9d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 111). 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 26, 28a, 29a. 
Contracta: 40a, 46, 47a. 
Comb.; Cont. Discounts: 60a, 61e. 
Cancellation: 71a, 73a. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
No. 14 ER 6/1/68-Rec'd 6/26/68. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE -CONTRACT RATES 

Ix 26x 52x 152x 260x 
AA 8.00 7.50 7.00 6.00 5.50 
A 6.50 6.00 5.50 5.00 4.50 
30 sec: 75% of 1 -min. 10 sac: 50% of 1 -min. 

7. PACKAGE PLANS 
1 -MINUTE 

PER WK, EA: 10ti 15 ti 20 ti 30 ti 4001 
Fixed or AA 8.00 7.50 7.00 8.50 6.00 
BTA 6.50 6.00 5.50 5.00 4.50 
30 see: 75% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
lx 26x 52x I04x I56x 260x 

1/2 hr..._..... 45.00 42.50 40.00 37.50 35.00 32.50 
1/4 hr 30.00 28.00 26.00 24.00 22.00 20.00 
5 min. 15.00 14.00 13.00 12.00 11.00 10.50 

KGBC-FM 
1968 

©AFMO 

Media Code 4 245 3551 6.00 
Harbor Broadcasting Co., Box 1138, Galveston, Tex. 

77550. Phone 713-744-4567. 
I. PERSONNEL 

Vice-Pres. & Mgr.-Vandy Anderson. 
Chief Engineer -Luke Stripling. 
Sales -Barbara Dorsett. 

2. REPRESENTATIVES 
Savallt/Gates, Inc. 

3. FACILITIES 
ERP 26.000 w.; 106.5 mc. Stereo. 
Operating schedule: 5-1 am. CST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
See KGBC for coded regulations. 
Affiliated with American FM Network. 

TIME RATES 
No. 1 ER 1/68-Rec'd 9/24/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 28 ti 21 ti 14ti 7t1 4ti 1 t 
1 wk 1.80 1.90 2.00 2.20 2.50 3.00 
13 wk 1.65 1.75 1.80 2.00 2.20 2.50 
26 wk 1.55 1.60 1.65 1.80 2.00 2.20 
52 wk 1.40 1.50 1.60 1.65 1.80 2.00 

7. PACKAGE PLANS 
ROS 

PER WK, EA: 
70 ti 50 ti 40 ti 30 ti 20 ti 10 ti 

1 min 105.00 80.00 66.00 52.50 39.00 21.00 
PER MO, EA: 280 ti 200 t( 100 ti 
1 min. 406.00 300.00 165.00 
Package plans not combinable with other spots for 
frequency discounts. 

CONSISTENT IMPRESSION PLAN -ROS 
(rotated dally throughout schedule) 

(minimum schedule 13 weeks) 
monthly - 

PER DAY: PER WK: 13wk 26wk52irk 
1 ti 7 ti 60 55 50 
2 ti 14 ti 110 100 90 
3 ti 21 ti 150 140 130 

8. PROGRAM TIME RATES 
WITHIN 52 WEEKS 
Ix 13x 26x 52x I04x 156+ 

5 min 5.00 4.50 4.05 3.65 3.30 2.95 
10 min. 7.50 6.75 6.05 5.95 4.90 4.40 
1/4 hr 10.00 9.00 8.10 7.30 6.55 5.90 
1/2 hr 15.00 13.50 12.15 10.95 9.85 8.90 

KILE 
1922 

Media Code 4 245 3575 5.00 
Galveston Radio, Inc., Box 1441, Galvez Hotel, Gal- 

veston, Tex. 77550. Phone 713-782-8434. 
Other studio: Texas City, Tex. Phone WI 5-4056. 

I. PERSONNEL 
President -Frank Junell. 
Vice-Pres. & Gen 'l Mgr. -Tom Wieeheart. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 
Dallas -Riley Representatives. 

3. FACILITIES 
250 w.; 1400 be. Non -directional. 
Operating schedule: 24 hrs. CST. 

4. AGENCY COMMISSION 
15%; no cash discounts. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b. 3a. 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10g. Ile, 12g. 13g, 14g. 
Basic Rates: 20a, 21a, 21d, 22b, 23a, 24b, 24e, 250, 

27, 28a, 29a, 30. 
Contracts: 40a, 92a. 44a, 45, 96, 47a. 
Comb.; Cont. Discounts: 60a, 60d, 60g, 601, 81e, 62b, 

62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
No. 11 ER 9/1/66 -Reed 7/22/66. 

(This listing continued on next page) 
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TEXAS 

Galveston -K I L E -Continued 
6. SPOT ANNOUNCEMENTS 

DOUVE TIME 
(8-9 am; 4-7 pm) 

Ix 156x 312x 500x 
1 min 10.00 9.00 8.00 7.00 
30 sec 7.50 6.75 6.00 5.25 
10 sec- 6.00 5.40 4.80 4.20 

ALL OTHER TIMES 
1 min..._ 8.00 7.00 
30 sec..._ 6.00 5.25 
10 sec 4.80 4.20 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

(1/2 guaranteed In drive) 
PER WK: 10t1 20ti 
1 min 8.00 7.00 
30 sec..._......2..2.........._......_ 6.00 5.25 
10 sec..._...._........-.._.._' 4.80 4.20 

GEORGETOWN 

6.00 5.00 
4.50 3.75 
3.80 3.00 

30 tI 40 ti 
6.00 5.00 
9.50 3.75 
3.60 3.00 

Williamson County -Map Location E-6 
See SRDS ronsumer market map and data at begin- 
ning of the State. 

KGTN 
1962 

Media Code 4 245 3600 1.00 

Don Scarbrough, Box 100, Georgetown. Tex. 78828. 
Phones Georgetown 512-863-3911. Austin 512-255- 
3030. 

I. PERSONNEL 
Station Manager -Drew Ballard. 

3. FACILITIES 
1.000 w.; 1530 ke. Non -directional. 
Operating schedule: sunrise -local sunset daily. CST. 

4. AGENCY COMMISSION 
15% on time. Bills payable I0th of month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2h, 3a. 3d, 4h. 9d, 5. 6a. 7a. 
Rate Protection: 10h. 11h, 12h, 13h, 14h. 15b. 
Basic Rates: 20b. 215, 26. 28c, 30. 
Contracts: 40a. 51a. 
Comb.: Cont. Discounts: 80b. 
Cancellation: 73h. 
Prod. Services: 82. 
Member: Texas State Network. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 5/1/87-Rec'd 5/4/67. 
7. PACKAGE PLANS 

PER MO: 1 ti 13 ti 26 ti 30 ti 
1 min 4.00 3.50 3.25 3.00 

1 MINUTE 
Per wk Per mo 

35 ti 98.25 100 ti 250.00 
70 ti 136 50 200 ti 400.00 
10 sec ID: 1.10 (minimum 30). 

8. PROGRAM TIME RATES 
5 min 2...2..2.....2... 5.00 

GLADEWATER 
Gregg County -Map Location G-5 
Upsbur County -Map Location 0-4 

See SRDS ronsumer market map and data at begin- 
ning of the State. 

KEES 
1949 

R,A B 

Media Code 4 245 3625 8.00 
Gemini Enterprises. Box 1428, Gladewster, Tex. 

75647. Phone 214-845-3011. 
I. PERSONNEL 

General Manager -Del Morton. 
Station Manager -Bob Brown. 

2. REPRESENTATIVES 
Savalll/Gates Inc. 
Morton Time Sales, Inc. 

3. FACILITIES 
1.000 w. days: 1430 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset weekdays: 
7:00 am -loyal sunset Sun. CST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2b, 3a, 45, 9c. 5. 8a, 7b, 8. 
Rate Protection: 10e. 11c. 12e. 13e, 14e, 15e. 
Basle Rates: 20b. 21d, 22b, 23a, 24c, 25c, 28b, 28e. 
Contracts: 40a, 41, 42b. 45, 46. 51a. 
Comb.: Cont. Discounts: 60e. 62d. 
Cancellation: 70d. 21a, 72. 73a. 
Prod. Services: 81, 82. 
Member: All -Tex Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates rereived December 3, 1965. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 min 30 sec 1 min 30 sec 
1 ti 5.00 4.00 18 ci 4.25 3.25 
6 ti 4.75 3.75 24 ti 4.00 3.00 
12 ti 4.50 3.50 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr l hr 

1 ti 10.00 20.00 35.00 50.00 
28 ti 9.00 19.00 32.00 48.00 
52 tt 8.00 18.00 29.00 42.00 
104 ti 7.00 17.00 28.00 38.00 
158 tI 6.50 16.00 23.00 34.00 
312 ti 6.00 15.00 20.00 30.00 

KLUE 
LONGVIEW 

City of license, Longview. Texas. 
Considered by Mutual Broadcasting System as their 
Longview-Gladewater outlet. 
See listing under Longview, Texas. 

GONZALES 
Gonzales County -Map Location E-7 

See SIIDS ronsumer market map and data at begin- 
ning of the State. 

KCTI 
Media Code 4 245 3650 6.001947 
Gonzales Broadcasting Co., 425 8. George St., Gon- 

zales, Tex. 78620. 
I. PERSONNEL 

Owners -L. M. Walshak. Frank Wilson, Jr. 
Gent & Com'i Mgr -Lawrence M. Walshak. 

3. FACILITIES 
250 w.; 1450 kc. Non -directional. 
Operating schedule: 10:30 am -8:00 pm San; 6:30 am 
-10:00 pm weekdays. CST. 

4. AGENCY COMMISSION 
15/0 net charges for tine 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3d, 9a, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 21a. 22a, 23a, 24b, 28c, 29a. 
Contracta: 40a, 41. 49a, 45. 46. 47a. 48, 51a. 
Comb.: Cont Discounts: 60g. 61e. 
Cancellation: 70a. 70c, 71a, 72, 73b. 
Prod. Services: 81. 82. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective December 1. 1947. (Card No. 1.) 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 6 1 

hr. hr hr min. min. 1) 
l time 24.80 15.00 8.95 4.35 3.15 1.90 

26 times 23.80 14.45 8.60 4.20 3.08 1.85 
52 times 22.80 13.90 8.25 4.05 3.01 1.80 

104 times 21.80 13.35 7.90 3.90 2.94 1.15 
158 times 2080 12.80 7.55 3.75 2.87 1.70 
280 times 19.80 12.25 7 20 3.60 2.80 1.65 
312 times 18.80 11.70 6.95 3.45 2.73 1.60 ,t 5n word, or les. 

10. SPECIAL FEATURES 
1 26 52 104 159 200 312 

News ti t1 tl. t1. ti. t1. ti 
1 /4 hour 10 95 10 50 1 n 00 9 Rn 9 15 R 7n e 25 

5 minutes 5 25 5 05 4.85 4 05 4 45 4 29 4 05 
News rates apply to: News, markets end sports. 

GRAHAM 
Young County -Map Location D-4 

See ORDS ronsumer market map and data at begin- 
ning of the State. 

KSWA 
1948 

Pectin Code 4 245 9675 9.00 
Norman Radio. Inc.. Box 1050, Graham, Tex. 76046. 

Phone 017-549-1330. 
I. PERSONNEL 

President -Charles E. Moore. 
General Manager -Curtis Short. 
Asststsnt ms,ger-.remes M. Jones. 

2. REPRESENTATIVES 
Southwest -Riley Representatives. 

3. FACILITIES 
500 w. days: 1130 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time mils: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 3a, 4h. 4d. 5, 8a. 7h. 8. 
Rate Protection: 101e. 11h. 12h. 13h, 14h. 
Rosie Bates: 20h. 21a, 23h. 24h. 25a, 29a. 30. 33d. 
Contracts: 40a. 42d, 44a, 47a, 49. 51e, 51b, 51e. 
Comb.: Cont. Discounts: 60a. 81a, 61b. 82d. 
Cancellation: 70s. 70e. 71a, 72. 
Prod. Services: 02. 
Member: Texas State Notwork. Inc. 

TIME RATES 
No. 7 Eff 1 /l /60-Rec'd 2/7/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: Ix 50x IOOx 2505 SOOx I000x 

1 min 4.50 4.25 4.00 3.75 3.50 3.90 
30 sec 3.80 3.40 3.20 3.00 2.80 2.40 
10 ser 2.25 2.15 2.00 1.90 1.75 1.50 

7. PACKAGE PLANS 
WKLY: 20 tI 30 tl 40 tl 50 ti 
I min 4.00 3.75 3.50 3.25 
30 sec 3.20 3.00 2.00 2.60 
10 sec 2.00 1.90 1.75 1.60 

GRAND PRAIRIE 
Dallas County -Slap Location F-5 

Ree OROS consumer market map and data at begin- 
ning of the State. 

See Dallas 
(including Grand Prairie, Highland 
Pork) 

GREENVILLE 
Hunt County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KGVL 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 245 3700 9.00 
KGVL, Inc.. 1400 Wolfe City Highway, Greenville. 

Tex. 75402. Phone 455-1400. 
I. PERSONNEL 

Prea. & Gen'l Mgr. -Leo Hackney. 
Program Director -James D. Jones. 
Chief Engineer -Tim Brashears. 

2. REPRESENTATIVES 
Savalll/Gates. Inc. 

3. FACILITIES 
1.000 w.; 1400 ke. Non -directional. 
Operating schedule: 18 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3h, 4h. 4d, 5, 6a, 8. 
(fate Protection: 101,, 111,. 12h, 13h. 14h. 
Basic Rates: 20a, 22a, 22b, 23a, 28, 28a, 29a. 
Contacts: 40a, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 71a, 73a. 
Affiliated with Keystone Network. 
Member: Texas State Network. Inc. 

TIME RATES 
Rates effective February 1, 1952. 
Rates received January 29, 1952. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 13 26 62 104 156 260 
ti. t1. U. t1. tt. U. U. 

1 hour 45.00 42.50 40.00 37.50 35.00 32.50 30.00 
1/2 hour 27.00 25 50 24.00 22.50 21.00 19.50 18.00 
1/4 hour 18.00 17.00 16.00 15.00 14.00 13.00 12.00 

5 minutes 9.00 8.50 8.00 7.50 7.00 6.50 6.00 
1 minute 

or less 4.50 4.25 4.00 3.75 3.50 3.25 3.00 

HAMILTON 
Hamilton County -Map Location E-5 

See SRDS consumer market map and data at Legi 
oing of the State. 

KCLW 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 245 3725 6.00 
San Jacinto Broadcasting Co., Inc., Box 592. Hamil- 

ton. Tex. 78531. Phone 817-386-5259. 
Other Studio -Box 274 Gatesville, Tex. Phone 865- 

5259. 
I. PERSONNEL 

Gen'l & Sales Mgr. -Johnny Head. 
Mgr. Gatesville Studio -John Vickery. 

3. FACILITIES 
250 w days; 900 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15%. No cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 3a, 4b. 4d, 5, 6a, 7h. 8. 
Rate Protection: 10h, 1lb, 12h, 13b, 14b. 
Basle Rates: 22b, 23a. 26, 28b, 29a. 
Contracts: 90a. 46. 97a. 
Comb.; Cont. Discounts: 60a, Ela, 62b, 62e. 
Cancellation: 71a. 73a. 
Affiliated with FIBS Radio Network. 

TIME RATES 
Rotes effective September 1, 1965. 
Rates received November 15. 1965. 

6. SPOT ANNOUNCEMENTS 
1 ti 13 ti 26 ti 

1 min 3.25 3.00 2.75 
30 sec 2.15 2.00 1.85 
10 sec 1.50 1.35 1.20 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES 

1 min 30 sec 1 min 30 sec 
20 tl 2.25 1.85 40 or more ti 1.95 1.25 
30 ti 2.05 1.40 

8. PROGRAM TIME RATES 
1íi 13 ti 26 ti 52 t1 104 11312 11 

1 hr 37.50 34.50 31.50 28.50 25.50 22.00 
1/2 hr 21.50 20.00 18.50 17.00 15.50 14.110 
15 min 14.50 13.40 12.30 11.20 10.10 9.00 
5 min 7.50 6.80 0.25 5.60 5.00 9.40 
Rates include all station facilities including Gates - 
ville studios, mobile units and production. 

52 tl 
2.50 
1.70 
1.05 

HARLINGEN (1 AM; 1 FM) 

104 ti 312 ti 
2.25 2.00 
1.55 1.40 

.90 .75 

Cameron County -Map Loratlon E-10 
See SRl)S consumer market map and data at begin- 
ning of the State. 

K ELT (FM) 
1960 

Media Code 4 245 3750 4.00 
Harhenito Radio Corporation. Drawer 711. Harlingen, 

Tex. 78551. Phone 512-423-3910. TWX 512-423- 
8990. 

I. PERSONNEL 
General Manager --Otis Shumate. 
Program Director -Charles Ball. 
General Sales Manager -Willie Harris, Jr., Drawer 

20644, Phoenix, Ariz. 85036. 
2. REPRESENTATIVES 

Savalll/Gates, Inc. 
3. FACILITIES 

ERP 3.017 w.; 94.5 me. 
Operating schedule: 6:00-1:00 am. CST. 
Antenna ht.: 700 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 4d, 5, 6a, 7h, 8. 
Rate Protection: 10c. 11e. 12e. 13e. 140. 
Basic Rates: 200. 22a, 22b, 23a, 24b, 29a. 
Contracts: 40e. 45, 46. 4Ta. 
Comb.: Cont. Discounts: 80e, 60k, 61a. 
Cancellation: 70a, 70c, 71a, 73a. 
One 30 -second spot on each 1/2 hour break. 
No spots will be scheduled adjacent to a sponsored 
hm,r nr 1 /2 hoir program. 
AM facilities: KGBT. 
TV facilities: KORT -TV Harlingen, Texas. 

TIME RATES 
Rates effective Dec. 1. 1983. (Card No. GEM -2.) 

Card received January 2, 1969. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti 4.00 158 tt 
26 ti 3.75 260 ti ....... . ....... _..._._... 2.75 
52 H. 3.50 312-500 ti 2.50 
104 ti. 3.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti.. ......... 35.00 20.00 15.00 10.00 
26 ti....._...._..._ - 32.50 18.50 14.00 9.00 
52 ti........._-...._.-_.._. 30.00 16.75 13.00 8.70 
109 ti . ........ 28.00 14.50 12.00 7.00 
156 ti ..... _...._... _.__ 26.00 12.25 11.00 6.00 

1hr 1/2hr 1/4hr 5min 
260 ti -. 29.00 10.00 10.00 5.00 
312-500 ti 22.00 9.00 10.00 4.00 

10. SPECIAL FEATURES 
NEWS SPONSORSHIP 

20% of earned rate. 

KGBT 
1941 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 245 3775 1.00 
Harbenito Radio Corp., Drawer 711, Harlingen, Tex. 

78551. 
Studios: 1519 W. Harrison, Harlingen, Tex. Phone 

512-423-3910. TWX 512-423-8990. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Otis Shumate. 
Program Manager -Martin Rosales. Jr. 
Vice-Pres. & Gen'l Sales Mgr. -Willie Harris, Jr 

Drawer 20644, Phoenix, Ariz. 85036. 
2. REPRESENTATIVES 

Severn/Gates. Inc. 
3. FACILITIES 

50.000 w. days, 10,000 w. nights; 1530 kg. 
Directional -nighttime only. 

Operating schedule: 5 am -midnight. CST. 
4. AGENCY COMMISSION 

15/0 time and talent. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2h, 3a, 4a. 5, 6a, 7a. 
Itato Protection: 10h. 14b. 
Basic Rates: 20a, 20b, 21a, 21b, 21d, 22a, 22b, 29b, 

24c, 26, 28e. 
Contracts: 40a, 91, 46, 51e. 
Comb.; Cont. Discounts: 60a, 80f, 60h, 001, 81a, 62a, 

62_b. 
Cancellation: 70b. 70d, 73a, 73b. 
Prod. Services: 80, 81, 82. 
TV facilities: KORT -TV. 
Member: The Amigo Spanish Group, Tichenor Spanish 
Group. 

TIME RATES 
No. GR11 ER 3/1/68 -Reed 3/15/68. 

6. SPOT ANNOUNCEMENTS 
1 min or less 17 

7. PACKAGE PLANS 
5 ti 10 tI 15 tI 20 tl 25 tI 30 ti 

Ea 18 15 14 13 12 11 
20/30 sec: 75% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr IO min 5 min 

Ea 91.00 55.00 37.00 28.0e 23.50 
5 MINUTE PACKAGES 

PER WK: 3ti 5t1 6t1 
Ea 23 21 19 

KRGV 
1927 

CITY OF LICENSE 
WESLACO 

Media Code 4 245 8375 5.00 
(This is a duplicate of the listing appearing under 
Weslaco, Texas) 
Mobile Video Tapes, Inc.. 309 Missouri St.. Weslaco 

Tex. 78596. Phone 512-968-3131. TWX 512-968- 
3086. 

I. PERSONNEL 
General Manager -Jack H. Drake. 
General Sales Manager -Earl Noel. 
Chief Engineer -William R. Yordy, Sr. 

2. REPRESENTATIVES 
Paul II. Raymer Company, Inc. 

3. FACILITIES 
5,000 w.; 1290 ke. Directional -night only. 
Operating schedule: 5 am -midnight. CST. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a. 4a. 5. Os, 7a. 8. 
Rate Protection: 10b, llb. 12b, 13b, 14b. 15a. 
Basic Rates: 20h. 21a. 21d, 23a, 24b, 25c. 
Contracts: 40a, 41, 42a, 45, 48. 
Comb.: Cont. Discounts: 60a, 60f. 
Cancellation: 73h. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 3 Eft 1/1/65-Rec'd 12/14/64. 

AAA -Mon thru Sat 8-7 am; Mon thru Fri 12:30-1 pm. 
AA -Mon thru Sat 7-9:30 am & 4-6:30 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

1 min 
30/20 sec 
10 sec 

I wk 26 wk 52 wk 
15.00 14.00 13.00 
12.00 11.00 10.00 

7.50 7.00 8.50 
CLASS AA 

Ix 52x 156x 260x 520x 
1 min 14.00 13.00 12.00 11.00 10.00 
30/20 see 11.25 10.50 9.75 9.00 8.25 
10 sec 7.00 8.50 8.00 5.50 5.00 

CLASS A 
1 min. 13.00 12.00 11.00 10.00 9.00 
30/20 sec..._......_..._ 10.50 9.75 9.00 8.25 7.50 
10 sec 6.50 6.00 5.50 5.00 4.50 

7. PACKAGE PLANS 
AA -Mon thou Sat 7-9:30 am & 4:30-6:30 pm. 
A -All other times. 

CLASS AA 
PER WK, EA: 6 ti 12 t1 18 tl 24 ti 
1 min. 12.00 11.00 10.00 9.00 
30/20 sec..._.._ _..___... 9.75 9.00 8.25 7.50 
10 sec 8.00 5.50 5.00 4.50 

CLASS A 
1 min. 10.00 9.00 8.00 7.00 
30/20 sec 8.25 7.50 8.75 8.00 

4.50 4.00 3.50 
8. PROGRAM TIME RATES 

AAA/AA/A: Ix 26x 52x 156x 260x 
1 hr 90.00 85.00 80.00 75.00 70.00 
1/2 hr 54.00 51.00 48.00 95.00 42.00 
AAA: 
1/9 hr 45.00 42.00 40.00 30.00 35.00 
5 min 27.00 26.00 24.00 23.00 21.00 
AA/A: 
1/4 hr 30.00 34.00 32.00 30.00 28.00 
5 min 22.00 21.00 20.00 19.00 18.00 

(D-3) 
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HENDERSON (2 AM; 1 FM) 
Rusk County -Map Location G-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KGRI 
1947 

Media Code 4 245 3825 4.00 
Henderson Broadcasting Corp.. Box 311, Henderson, 

Tez. 75652. Phone 4528. 5661. 
I. PERSONNEL 

President -Mary Reeves. 
Vice -President -Tom Perryman. 
Manager -W. M. "Mac" McCreary. 

3. FACILITIES 
250 w. days; 1000 Ire. Non -directional. 
Operating sehedule: 6:00 am -sunset. CST 
Partial simulcast operation. For nen-simuleast feel- 
litlea see KGRI-FM. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 4a, 5. 8a. 
Rate Protection: 10a, Ile, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 21a, 21b, 21c, Md, 22a, 22b, 23a, 24b, 

25e, 28a, 28e, 29a, 33a. 
Contracts: 40a, 49a, 45, 48. 
Comb.; Cont. Discounts: 60d. 60e, 60f, 61a. 
Cancellation: 70a, 70e, 71b, 73b. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1, 1963. 
Rates received February 4, 1963. 

6. SPOT ANNOUNCEMENTS 
1 30 sec 

min or less 
1.52 ti 3.00 2.00 157-312 ti...._ 
52-156 ti 2.50 1.80 313-614 U...._ 

8. PROGRAM TIME RATES 

1 30 sec 
min or leu 
2.00 1.60 
1.75 1.40 

1 hr 1/2 hr 1/4 hr 5 min 
1-52 ti 30.00 17.50 12.50 5.00 
53-156 tl 22.50 12.50 8.00 3.75 
157-312 ti 19.00 11.00 7.00 3.25 
313-614 ti 16.50 10.00 6.00 2.75 

KGRI-FM 
1965 

Media Code 4 245 3826 2.00 
Henderson Broadcasting Corp.. Box 311, Henderson, 

Tez. 75652. Phone 657-4528. 
I. PERSONNEL 

President -Mary Reeves. 
Vice -President -Tom E. Perryman. 
Manager -W. M. "Mac" McCreary. 

3. FACILITIES 
ERP 3.000 w.; 100.1 mc. 
Operating schedule: 7 am -11 pm. 
Antenna ht.: 200 ft. above average terrain. 
Partial aimuleaat with KGRI. For simulcast opera- 
tion see KGRI. 

4. AGENCY COMMISSION 
15% on time only; payable 30 days. 

5. GENERAL ADVERTISING See coded regulations 
See KGRI listing for coded regulations. 

TIME RATES 
Eff-Rec'd 9/13/68. 

6. SPOT ANNOUNCEMENTS 
lx 

1 min... -_...-..._._._.-.r._._ 3.00 
30 sec._.._...._.._ _ 2.00 
10 sea.._.._.._'... -.....2..2..2..2 1.20 

8. PROGRAM TIME RATES Ix 
I hr .-.........._.._.._ 30.00 
1/2 hr........ 17.50 
1/4 hr _.._.._.._. ..... _._ 12.50 
5 min 5.00 

52x 
2.50 
1.80 
1.10 
52x 

22.50 
12.50 
8.00 
3.75 

I57x 919 ti 
2.00 1.75 
1.60 1.40 
1.00 .90 
I57x 313 ti 

19.00 16.50 
11.00 10.00 

7.00 6.00 
3.25 2.75 

KWRD 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 245 3850 2.00 
Wes Dean & Company, Box 219, Henderson, Tes. 

75652. Phone 2324. 
1. PERSONNEL 

Manager -Wes Dean. 
2. REPRESENTATIVES 

Gill -Perna, Inc. 
Southeast -C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
500 w.; 1470 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, la, 5, 6a. 
Rate Protection: lob, 11b, 12b. 
Basic Rates: 22a, 23a, 246, 26, 28a, 29a. 
Contracts: 40a, 42a, 45, 47a. 48. 
Comb. ; Cont. Discounts: 806. 
Cancellation: 70a, 70e, 73a. 
Member: Texas State Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ES 1/1/66-Rec'd 5/23/68. 
6. SPOT ANNOUNCEMENTS 

Ix 52x 104x 156x 
1 min 3.00 2.75 2.50 2.25 
30 sec 2.25 2.00 1.80 1.85 
10 sec 1.95 1.75 1.60 1.45 

7. PACKAGE PLANS 
PER WK: I min SO see lO see 
10 ti. 2.50 1.80 1.60 

30 ti._.._.._.......2......2 .... .22_.......... _... 2.00 1.50 1.30 
50 tI 1.75 1.40 1.20 
1 minute, 30 seconds and 10 seconds combinable for 
frequency discount. 
ROS within 1/2 to one hour segment. Billing to 
specify only the 1/2 hour or one hour period spots as 
scheduled. 

260x 
2.00 
1.50 
1.30 

312x 520x 
1.75 1.50 
1.40 1.30 
1.20 1.10 

HEREFORD ( I AM; I FM) 

Deaf Smith County -Map Location A-"_ 

See SRDS consumer market map and data at begin- 
ning of the State. 

KPAN KPAN-FM 
1948 1965 

Subscriber to the NAB Radio Code 

Media Code 4 245 3875 9.00 
Hereford Broadcasting Co.. Drawer 372, 218 E. 5th 

St., Hereford. Tex. 79045. l'hone 806-361-1860. 

I. PERSONNEL 
Owners -Marshall Formby, Clint Formby. 
General Manager -Clint Formby. 

3. FACILITIES 
250 a.; 860 Ise. Non -directional. 
Operating schedule: . CST. 
FM -ERP 3.000 w.; 106.3 mc. 
Operating schedule: 6:30 am -10 pm. CST. 
Antenna ht.: 270 (t. above average terrain. 

4. AGENCY COMMISSION 
15% to rerogi,ised agentlea' 110 cash diseoultt 

5. GENERAL ADVERTISING See cad^d regulations 
General: la, la. la, 3b, 4h, 4d, 5. 6a, 7a, 8. 
Rate Protection: 15b. 
Basic hates' 20a, 22a, 22b, 23a, 24b, 25a, 26, 28c. 

29a. 
Contracts: 40a, 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60k. 61a, 61b, 61e, 62b, 62e. 
Cancellation: 71a, 73a. 
\u caul) rebates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 3/1/65 -Reed 1/18/67. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 52x 156x 312x 

1 min... ......... ...... 2.00 2.60 2.30 2.00 1.85 
365x (1 spot every day of the ak) 1.75 

7. PACKAGE PLANS 
1 -MINUTE PACKAGES 

20 ti IO ti 5 ti 
Daily (completed in 2 days), ea.... 1.60 1.90 2.20 

50íi 25 ti 15 ti 
Wkly ._...... _ .................._...._..._ ....... _. 1.50 1.75 2.00 

125 tl 100 ti 50 tl 
Monthly 1.40 1.55 1.85 

DOORBUSTEIt 
175 ti. 1.25 

SHORTY 
35 wd limit. ea 1.20 
Monthly. 125+, ea 1.10 

8. PROGRAM TIME RATES 
Ix I3x 52x 156x 3126 

1 hr 40.00 38.00 33.50 28.75 27.75 
1/2 tir 21.00 20.00 17.50 15.50 14.50 
1/4 hr 12.00 11.00 10.50 8.50 7.50 
10 min_.. 9.50 8.50 8.00 6.75 5.75 
5 min ........... _...._ 5.75 5.50 5.25 4.75 4.50 

HIGHLAND PARK 
Dallas County -Map Location F-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

See Dallas 
(including Grand Prairie, Highland 
Park) 

HILLSBORO (1 AM; 1 FM) 
Hill County -Slap Location E-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KHBR KHBR-FM 
1948 1959 

Media Code 4 245 3900 5.00 
lilaUR Radio, Inc., Box 317, Country Club )load. 

Hillsboro, Tez. 76645. Phone 817-582-3431. 
I. PERSONNEL 

Pres. & lien'1 Mgr. -Nelson %V. Celle. 
Vice-Pres. & Gen'l Sales Mgr. -J. K. Lane, Jr. 

2. REPRESENTATIVES 
Mario Messina Company. 

3. FACILITIES 
25u w. days; 1560 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 
FM FACILITIES 
Eltl' 1,000 w.; 102.5 mc. 

4. AGENCY COMMISSION 
15.2e; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la, 3a, 4b, 4d, 5, 6a, 7a. 
Rate Protection' 10a, lia, 12a, 13a, 14a. 
Basic Hates: 23a, 24b, 26, 28a. 
Contracts: 40a, 42b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 70a, 70e, 71a, 73a. 
Am,lated with KBS Radio Network. 
Member: Texas State Network, Inc. 

TIME RATES 
Rates effective July 1, 1959. 
Rates received July 8, 1552. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
,u. 1,2 or. 1/4 tir. 5 

1 time..-. 55.00 33.00 22.00 13.75 5.50 
26 times.. 51.10 31.35 20.90 13.10 5.25 
52 times.. 47.20 29.70 19.80 12.45 5.00 

lui tames 43 3u 28.05 18.70 11.81 4.75 
156 times.. 39.40 26.40 17.60 11.15 4.50 
260 times.. 35.50 24.75 16.50 10.50 4.25 
312 cives 31.50 23.10 15.40 9.61 4.00 

(') One minute or lesa. 

HOUSTON (13 AM; 10 FM) 

(including Baytown, Clear Lake City, 
Pasadena) 

Harris County -Map Locas.un G-7 
See SitUE consumer uarket map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered. etc. with- 
in the area. 

KBNO (FM) 
1963 

HOUSTON 

American FM Network 
©Q F IMQ 

Media Code 4 245 3925 2.00 
The Briar Bayou Corp., 3212 Smith St.. Houston, 

Tex. 77006. Phone 713-526-3241. 
I. PERSONNEL 

President -Jerry it, Daniel. 
Traffic Manager -Carol Kerfoot Hall, 
Production Director -Dick Bottelle. 

2. REPRESENTATIVES 
Jack Massa & Company, Inc. 

3. FACILITIES 
ERP 25,000 w.; 93.7 me. 
Operating schedule: 24 hours daily. CST. 
Antenna ht,: 560 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General la, 20, 2b, 3a, 3b, 3e, 3d, 5, 6b, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 21áa 21e, 22b, 23a. 23b, 24b, 

27, 28b, 28c, 29a. 30, 32a. 
Contracts: 40a, 41, 44a, 44b, 45, 46, 48, 49, 50, 51a, 

51áa 51e. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 801. 

Ela, 61b. 61e. 
Cancellation: 7113a 72. 
Prod. Services: 80, 82. 
Commercial time limit: 8 minutes per hour. 
Affiliated with American FM Network. 

TIME RATES 
No. 8 Eft 8/1/67 -Reed 9/1/67. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION: Ix 26x 526 104x 

1 min 12.00 11.00 10.00 9.00 
30 sec 11.50 10.50 9.50 8.50 

7. PACKAGE PLANS 
TOTAL AUDIENCE 

PER 
OS -25% Prime Time ti 241 f t 

available) WK:12 t1 48t1 
1 min 8.50 7.50 6.50 5.50 
30 sec 8.00 7.00 6.00 5.00 
PER MO: 60 t1 100 ti 
1 min 7.00 6.00 
30 sec 6.00 5.00 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 5 min 

1 x 72 40 25 10 
10. SPECIAL FEATURES 

Newscasts -1 -min fixed position rates. 

KCOH 
1948 

HOUSTON 

Independent Negro 
Media Code 4 245 3950 0.00 
Call of Houston. Inc., 5011 Almeda St.. Houston. 

Tez. 77004. )'hone 713-522-1001. 
1. PERSONNEL 

)'resident -Robert C. Meeker. 
Commercial Manager -John Shedden. 

2. REPRESENTATIVES 
Savatli/Gales. Inc. 

9. FACILITIES 
1,000 w. days; 1430 kc. Non -directional. 
Operating schedule: 4:00 am -local sunset Mon thru 
Sat: 5:30 am -local sunset Sun. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: lob, 11b. 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 29b, 25a, 28a, 29a. 
Contracts: 40a, 42a, 45, 46. 47a, 48. 
Comb.; Cont. Discounts: 60k, 61e. 
Cancellation: 70a, 70e. 71a, 73a. 

TIME RATES 
ER 11/1/67 -Reed 11/15/67. 

AA -6-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
LASS AA 

Ix 520 1`560 260x 912x 5006 10000 
1 min 15.00 14.00 13.50 13.00 12.50 12.00 11.00 
30 see 12.00 11.20 10.80 10.40 10.00 9.60 8.80 
ID.... 7.50 7.00 6.75 6.50 6.25 6.00 5.50 

CLASS A 
1 min 13.00 12.00 11.50 11.00 10.50 10.00 9.00 
30 sec 10.40 9.60 9.20 8.80 8.40 8.00 7.20 
ID.... 6.50 6.00 5.75 5.50 5.25 5.00 4,50 

7. PACKAGE PLANS 
1 MINUTE SATURATION PLAN 

1 WEEK 
PER WK: 10 ti 15 ti 20ti 25tI 30 ti 
AA 14.50 14.25 14.00 13.75 13.50 
A 12.50 12.25 12.00 11.75 11.50 

13 WEEKS 
AA 13.75 13.25 12.75 12.50 12.25 
A 11.75 11.25 10.75 10.50 10.25 

26 WEEKS 
AA 12.75 12.25 11.75 11.50 11.25 
A 10.75 10.25 9.75 9.50 9.25 

52 WEEKS 
AA 11.75 11.25 10.75 10.50 10.25 
A 9.75 9.25 8.75 8.50 8.25 

TEXAS 
20/30 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 
10 -seconds not combinable with minutes or 30 seconds. 

8. PROGRAM TIME RATES 
Ix 52x 1566 2606 3126 

1/4 hr 45 44 41 38 35 
10 min 38 37 34 31 28 
5 min 32 31 28 25 22 

KENR 
1968 

HOUSTON 

adam young Inc. 
Media Code 4 245 3965 8.00 
Lake Huron Broadcasting Corp., 3616 Richmond Ave., 

Houston, Tex. 77027. Phone 713-621-1550. 

I. PERSONNEL 
President -William J. Edwards. 
General Manager -Jack C. Fiedler. 
Vice - President Sales - Robert M. Chandler, 5206 

State Rd., Saginaw, Mich. 48803. Phone 517-799- 
1000. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Regional-Pearse Sales. 

3. FACILITIES 
5,000 w.; 1070 kc. Directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10c, 11c. 12c, 13e, 14c, 15a. 
Basic Rates: 20b, 21a, 21b, 22a, 22b. 24a, 29b, 24c. 

25a, 27, 28a, 29a, 30, 32b. 
Contracta: 40a, 41, 44b, 45, 46, 47e. 48, 49, 51a. 

51b. 
Comb.; Cont. Discounts: 60b, 601, 61b. 
Cancellation: 70e, 71a. 72. 
Prod. Services: 80, 81, 82. 

TIME RATES 
ER 1/15/68 -Reed 1/5/68. 

AAA -Mon thru Fri 6-9 am & 3-7 pm. 
AA -Mon thru Fri 9 am -3 pm; Sat 6 am -7 pm. 
A -Mon thru Sat after 7 pm; Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

I ti 6 ti 12 ti 18 tl 24 tI 
1 min 20.00 18.00 17.00 16.00 15.00 
30 sec 16.00 14.50 13.50 13.00 12.00 

CLASS AA 
18.00 14.00 
13.00 11.00 
CLASS A 

1 min 15.00 13.00 12.00 
30 sec 12.00 10.50 10.00 
10 sec: 50% of applicable 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -4% 52 wk -8% 

7. PACKAGE PLANS 
1 MINUTE TOTAL IMPACT PLAN 

24 Plan (12AAA, 6AA, 6A), ea 11.50 
12 Plan (6AAA, 3AA, 3A), ea ._ 13.50 
30 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 
Not combinable with other weekly plane for added 
frequency. 
Fixed position buys will preempt Plan spots. 

8. PROGRAM TIME RATES 
5 min -1-1/2x applicable 1 -min. 

1 min 13.00 12.00 11.00 
30 sec 10.50 10.00 9.00 

KFMK (FM) 
1958 

HOUSTON 

11.00 10.00 
9.00 8.00 

GE=fT E3UIICHE=Z 
8. AS.SOCIATEB 

Subscriber to the NAB Radio Code 
Media Code 4 245 3975 7.00 
Liberty Communications Corp., 1900 Medical Towers 

Bldg., Houston, Tex. 77025. Phone 713-523-6813. 
STATION'S PROGRAMMING DESCRIPTION 

KFMK (FM): Programmed for young adults. 
MUSIC 85%: modern jazz, experimental jazz, folk, 
folk-rock, pop -rock, modern serious music. 8 air per- 
sonalities handle all segments. NEWS 15%: 3 min 
on hour. COMMERCIAL POLICY: maximum of 8 
minutes of commercial time allowed per hour. Air 
personalities available for remote broadcasts, dances, 
concerts, etc. Contact Representative for further de- 
tails. Reed 10/3/68. 

I. PERSONNEL 
Station Manager -Willard Paige. 
Program Director -Dan Crego. 
Production Director --Steve Nagle. 

2. REPRESENTATIVES 
Gert Bunchez and Associates. 

3. FACILITIES 
ERP 10,500 w.; 97.9 mc. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 314 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

(This listing continued on next page) 
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TEXAS 
Houston -K F M K (FM)--C2ntin,ued 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2b. 3a. 4e. 5, 6a, 7a. 8. 
State Protection: 10a, lia, 12e. 13e. 19a, 15b, 16. 
Basic Ratee: 20b. 21a. 22a. 23b, 24b. 
Contracts: 40a, 41, 42h, 46. 47a, 49. 
Comb.: Cont. Discounts: 60d, 61e, 622d. 
Cancellation: 70e. 70e. 
Prod. Services: 80, 81, 82. 
Member: Gort Btmchee & Associates Group. 

TIME RATES 
ER 7/1/68-Ree'd 6/2220/88. 

AAA -Mon thru Sat 6-10 pm. 
AA -Mon thru Fri 7-9 am. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

Ix 13x 26x 52x 104x 
1 min 12.00 11.00 10.00 8.50 7.50 
30 sec 8.50 8.00 7.50 7.00 6.00 

CLASS AA 
1 min 10.00 9.00 8.00 7.00 6.00 
30 see 9.00 8.00 7.00 6.00 5.00 

CLASS A 
1 min 7.50 7.10 6.70 6.30 5.90 
30 sec 5.00 9.75 4.50 4.25 4.00 

7. PACKAGE PLANS 
TOWN & COUNTRY WEEKEND PLAN 

(Sat & Sun 6 am -6 pm) 
I min 30 see 

20 ti 120 100 
40 ti 100 90 

10. SPECIAL FEATURES 
NEW MUSIC SCENE PROGRAM HOUR PLANS 

(Mon thru Sat 8-10 pm) 
I mo 3 mo 6 mo 

6 nights wkly 1500 1200 1000 
7 days wkly 1200 1000 900 
7 minutes of commercial continuity allowed in 1 hour 
programa. 
New Music Scene Sun PM and Mon AM Plane. 
8 pm -midnight Sun (6 hr program), per mo. 650.00. 
Midnight -8 am Mon (6 hr program), per mo. 500.00. 

KIKK 
I947 

PASADENA 

ääAlan Torbet 
LLJJ11 Associates, Inc. 

Media Code 4 245 4000 3.00 
KIKK Radio. 2016 Main, Houston, Tex. 77002. Phone 

713-973-4433. 
Main Studio. Box 1152, 712 E. Southmore. Pasa- 

dena, Tex. 77501. 

I. PERSONNEL 
President -Leroy J. Gloger. 
Commercial Manager -Mike McKay. 
Program Director -Bill Bailey. 

2. REPRESENTATIVES 
Alan Torhet Associates, Inc. 
Atlanta -Dora -Clayton Agency. Inc. 

3. FACILITIES 
250 w days; 850 kc. Non-dlrectional. 
Operating schedule: Sunrise -local sunset, 

4. AGENCY COMMISSION 
15%: no rash discount. 

5. GENERAL ADVERTISING Bee ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2h. 3a, 3h, 3d, 4a. 4d, 5. 6e. 7b, 8. 
Itate Protection: 10h, 11h, 120. 13h, 14a, 15a, 15b. 
Basle Rates: 20h, 21a. 22a, 23a. 24a, 

28a. 28e. 29a, 29b. 30, 31, 32h. 
24b, 24c, 27. 

Contracta: 40a, 41, 43, 44a, 99b, 95, 
51a, 51b. 

46, 47a, 98. 

Comb.; Cont. Discounts: 60a. 60e, 604, 61a, 61b. 
Cancellation: 71a. 72. 73a, 73b. 
Trod. Services: 80, 81. 82. 

TIME RATES 
ER 8/1/68-Rec'd 7/5/68. 

AA -Mon thru Fri 8-10 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: I ti 601 12tí I8 t1 24+ 

AA 36 34 32 30 28 
A 33 31 29 27 25 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
DISCOUNTS 

26 wk 4% 52 ronsee wk 10% 

K I K K -FM 
1959 

HOUSTON 
Media Code 4 245 4001 1.00 
Industrial Broadcasting Co., 2016 Main, Houston, 

Tex. 77002. Phone 713-473-4433. 
I. PERSONNEL 

President -Leroy Gloger. 
Operations Manager -Art Posner. 

3. FACILITIES 
ERI' 40.000 w. (horiz.), 40.000 w. (vert.); 95.7 mc. 
Operating schedule: 24 hours daily. 
Antenna ht.: 903 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
See KIRK listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 8/1/68 -Reed 7/5/68. 
6. SPOT ANNOUNCEMENTS 

PER WK: 6 ti 12 ti 18 ti 24 ti 30 t1 36+ 
1 min 11.00 10.50 10.00 9.50 9.00 8.50 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

KILT KILT -FM 
1948 1961 

HOUSTON 

A LIN Owned Station 

JOHN C. BUTLER & COMPANY, INC. 

Independent 
Media Code 4 245 4025 0.00 
LIN -Texas Broadcasting Corp., 500-04 Lovett Blvd.. 

Houston, Tex. 77006. Phone 713-528-3961. 

I. PERSONNEL 
President -Frederick Gregg, Jr. 
Vice-Pres. & Gen'l Mgr.-Dickie Rosenfeld. 
Sales Manager -Harry Rogers. 

2. REPRESENTATIVES 
John ('. Butler t o., Inc. 
LIN Station Sales office: See Rep & 5/O pages. 

3. FACILITIES 
5.000 w.: 610 he. Directional -separate patterns, 

day and night. 
Operating schedule: 24 hours daily. CST. 
FM-EitP 15,250 w.; 100.3 mc. 
(Operating schedule: 29 hours daily. 
Antenna ht.: 231 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 lime only: 10th of each month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 3b, 3d. 4a, 9d, 5, 6a, 7b, 8. 
Bate Protection: 10h. 11b. 12b, 13b. 14b. 15a, 16. 
Basic hates: lob, 21a. 21b, 21c, 21d, 22a, 22h, 23a, 

24a. 2414 24c, 28h, 28e, 20a. 
Contracts: 40a, 91, 42a, 42c, 43. 94a, 44b, 45. 46, 

48, 49, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 80e, 60h, 60t. 

TIME RATES 
Rev. Eft 8/1/08 -Reed 7/29/68. 

AAAA-Mon lhra Sat 6-10 am. 
AAA -Mon thru Sat 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm; Sun noon -7 pm. 
A -Daily 7 pm -midnight; Sun 6 am -noon. 
Midnight -8 ant. Rates on request. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: PER WK: AAAA AAA AA A 
26 z 3 ti 80.00 54.00 50.00 38.00 
52 x 8 ti 51.00 46.00 41.00 31.00 
104 z 9 W 50.00 95.00 39.00 29.00 
156 x 12 ti 48.00 43.00 38.00 27.00 
260 a 15 ti 47.00 42.00 36.00 28.00 
312 z 18 ti 45.00 41.00 34.00 25.00 
520 x 21 ti 44.00 90.00 33.00 24.00 
780 x 24 ti 92.00 38.00 31.00 23.00 
1040 z 30 ti 40.00 36.00 29.00 21.00 

20/30 SECONDS 
26 e 3 ti 48.00 43.20 40.00 28.80 
52 e 6 ti 40.80 36.80 32.80 24.80 
104 z 9 ti 40.00 36.00 31.20 23 20 
158 e 12 ti 38.40 34.40 30.40 21.80 
260 z 15 ti 37.60 33.80 28.80 20.80 
312 e 18 ti 38.00 32.80 27.20 20.00 
520 e 21 ti 35.20 32.00 26.40 19.20 
780 a 29 ti 33.60 30.40 24.80 18.40 
1090 z 30 ti 32.00 28.80 23.20 16.80 

ID's 
26 e 3 ti 38.00 32.40 30.00 21.60 
52 z 8 ti 30.60 27.60 24.60 18.60 
104 z 9 ti 30.00 27.00 23.40 17.40 
156 e 12 ti 28.80 25.80 22.80 16.20 
280 a 15 ti 28.20 25.20 21.60 15.80 
312 a 18 ti 27.00 29.80 20.40 15.00 
520 x 21 ti 26.90 24.00 19.80 14.40 
780 x 24 ti 25.20 22.80 18.60 13.80 
1090 e 30 ti ....... _ 24.00 21.80 17.40 12.80 

10. SPECIAL FEATURES 
News Participations -Applicable 1-min/30-sec rate 
plus 10%. 

®CI 

KLEF (FM) 
1964 

HOUSTON 

©Q Ft.iQ 
Media Code 4 245 4050 8.00 
Apollo Broadcasting Company, Suite 204. 2929 Buffalo 

Speedway, Houston, Tez. 77006. Phone 713-622- 
5533. 
STATION'S PROGRAMMING DESCRIPTION 

KLEF (FM) : Programed for adulta. 
Classical music 6 am -12M Sun -Sat, except 10:30 pm - 
12M Sun & 11:30 pm -12M Sat when educational. 
public affairs programs are aired exclusively. Many 
local professional and amateur concerte and recitals 
broadcast from station studios or on location. 5 min 
AP news on even numbered hours plue 7 am. Inter- 
views with people in arta occasionally broadcast. Al 

HOOPER SAID 
IT! KILT IS CONPULSE FIRMS IT! 

HOUSTON 
Advertising Schedules on KILT Reach the BIGGEST Share 

of Houston's Consumer Market in All Daytime Periods 

HOOPER - July - August '68 

7:00 AM - Noon, Mon. -Sat. -18.2 
25.5% BIGGER than 2nd Station 

Noon - 6:00 PM, Mon. -Sat. - 23.9 

123.3% BIGGER than 2nd Station 

Total Hooper -Rated Time Periods - 22.0 

66.7°o BIGGER than 2nd Station 

PULSE -July, Aug., Sept. '68 

6:00 AM -10:00 AM Mon, -Fri. -19 
58.3°ó BIGGER than 2nd Station 

10:00 AM -3:00 PM Mon. -Fri. - 22 

144.4% BIGGER than 2nd Station 

3:00 PM -7:00 PM Mon, -Fri. -19 
58.3% BIGGER than 2nd Station 

y CHECK HOUSTON'S VERY LATEST PULSE BEFORE YOU BUY 

BJOHN C. BUTLER & COMPANY, INC. 
The Everywhere, all the time rep. 

205 EAST 42nd STREET, NEW YORK, N.Y. (10017) 
PHONE 212 - 889-6161 

least half hour separation between competing prod- 
ucts and services. Contact Representative for further 
details. Rec'd 10/2/67. 

I. PERSONNEL 
Vice-l'rea. & Gen'l Mgr. -Ronald G. Schmidt. 
Program Director -Ray Landers. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
Etti' 45.000 w.; 99.5 mc. 
Operating schedule: 6:00 am -midnight. CST. 
Antenna ht.: 610 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no each discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2h, 3a. 4a, 4d, 5, 6h, lb. 
Rate Protection: 10h, 11h, 12h. 1313. 14h. 
Basic Rates: 20a. 22h, 23a, 29h, 25a, 29a, 
Contracts: 40a, 41, 42b, 44a, 45, 5Ia. 51h. 
Comb.; Cont. Discounts: 80f, 601, 81b, 62a, 82d. 
Cancellation: 70e, 70e, 71b, 72. 
Prod. Services: 80. 
Member: The Groskin Group. 

TIME RATES 
Eft . Redd 12/1/67. 

6. SPOT ANNOUNCEMENTS 
Ix 15x 30e 60e 125x 250e 500x 

I min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
8, PROGRAM TIME RATES 

le l5x 30x 60x 125e 250x 500e 
1 hr 70 87 64 81 58 55 52 
1/2 hr 53 50 48 46 44 42 40 
5 min 30 29 28 27 26 25 24 

KLVL 
1950 

PASADENA 
Media Code 4'245 411/5 5.eU 
Yell: H, Morales, 2903 Canal St., Houston, Tez. 

77003. Phone 713-225-3208. 713-225-3209. 
Main Studio -1811 Paaadena Blvd., Pasadena. Tez. 

77501. Phone 713-472-1381. 
STATION'S PROGRAMMING DESCRIPTION 

KLVL: Sparish language. MUSIC: variety music. 
current recordings from Mexico. Dramatic programs, 
sports flashes, special events, news, weather. SPORTS: 
broadcast high school, college and professional football. 
basketball, baseball. Contact Representative for fur- 
ther details. Rec'd 11/27/67. 

1. PERSONNEL 
General Manager -Feltz 3f. Morales. 
Assistant Manager -Mrs. Felix Morales. 
Sales Manager -Johnny P. Hernandez. 

2. REPRESENTATIVES 
East and Midwest -National Time Sales. 
Los Angeles -Harlan G. Oakes & Associates. 
Saa Francisco -Don R. Pickens Co. 
Atlanta -David Carpenter Company. 

3, FACILITIES 
1.000 w. days, 500 w. nights; 1480 he, 

Directional -night only, 
Operating schedule: 6:00 am -10:00 pm Mon thru Bat; 
6:00 am -11:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 
Basic Rates: 26. 
Contracta: 45, 46, 47a, 49. 
AU acceptable accounts are subject to the some rates. 
Announcements cannot be combined with time pro- 
grams to earn a larger discount on time programs, 
however, providing the expiration of the contract 
coincides, the earned discount for time programs may 
be combined with announcements to earn a larger 
discount for announcements only. Five minute pro- 
grams subject to time change. 
Member: The Groskin Group, National Spanish Lan- 
guage Network. 

TIME RATES 
Rates effective June 1, 1964. (Card No- 2.) 

Card received September 1, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1-25 ti 8.00 6.00 156-259 IL.__ 8.40 4.80 
28-51 ti 7.60 5.70 260-311 ti 6.00 4.50 
52-103 ti 7.20 5.40 312-363 ti 5.60 4.20 
104-155 ti 8.80 5.10 

7. PACKAGE PLANS 
1 MINUTE ANNOUNCEMENTS 

PER WK: 
12 ti 76.80 24 ti 138.00 
18 ti 108.00 30 Ii 185.00 
30 seconde -75% of aboie rtes. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/9 hi 5 min 

I-25 I1 50.00 28.50 19.00 12.00 
26-51 ti 47.00 27.00 18.00 11.90 
52-103 ti. 45.00 25.50 17.00 10.80 
109-155 ti 42.50 24.00 16.00 10.20 
156-259 ti 40.00 22.50 15.00 9.60 
280-311 ti 37.50 21.00 14.00 9.00 
312-363 ti 35.00 19.50 10.00 8.40 

(Houston continued on next page) 

DANGER! 
You're treading on thin ice if this 
SRDS catalog is a "pass -along" copy. 
Ice that may hold you up for a time 
but which may break at any moment. 
Don't take chances. It's not worth it. 
Use only current copies of SRDS 
catalogs. 
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Houston -Continued 
KMSC (FM) 

1965 

CLEAR LAKE CITY 

©QFiMO 
Media Code 4 245 4100 1.00 
Taylor Broadcasting Co., Box 58102, Houston, Tex. 

77058. Phone 713-488-1131. 
STATION'S PROGRAMMING DESCRIPTION 

KMSC (FM): Programmed for general interest. 
MUSIC: middle-of-the-road music Interspersed with 
news, weather, sports. AIR PERSONALITIES 24 
hours per day. NEWS: on half hour, weather on 
hour. News at noon features world, national, regional, 
local, space, sports and business information. 6 pm 
news wrap-up same general format as news at noon. 
Rec'd 8/31/67. 

I. PERSONNEL 
General Manager -Clarence Chaline, Jr. 
Operations Manager -Bob Elton. 
Sales Manager -Sam Fuston. 

3. FACILITIES 
ERP 100,000 w. (hertz.), 100,000 w. (vert.) ; 102.1 mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 323 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 2b, 3a, 3b, 3d, 4a, 4c, 5, 6e. 
Rate Protection: 10d, Ile, 12e, 13f, 14d, 15a, 15b. 
Basic Rates: 20b, 21b. 21c, 22a, 23a, 24a, 24c, 26, 

28c, 29a, 29b, 30. 33b. 
Contracta: 90a, 92a, 92c, 43, 44b, 45, 46, 47a, 98, 

49, 51a. 51b, 51c. 
Comb.: Cont. Discounts: 60c, 60e. 601, 61a, 62a, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Maximum length of contract -1 year. 

TIME RATES 
No. 3 Ef 3/1/67-Rec'd 3/2/67. 

6. SPOT ANNOUNCEMENTS 

1 tL I min 
309 see 10 see 

12BLANKET 

RATES 
PER YR: 
200 z 11.00 8.75 6.90 
400 z 10.00 8.00 6.50 
800 z 8.00 6.25 5.50 
1200 x ._ 7.00 5.00 4.80 

7. PACKAGE PLANS 
WEEKLY 

(Must be used 

10 ti 
20 ti 180 185 88 
30 U. 210 170 120 
40 ti 235 185 130 
50 ti 280 200 150 

700 PLAN 
100 1 -min spots, 30 days, fixed 700 

500 PLAN 
100 30 -sec spots, 30 days, fixed 500 

10. SPECIAL FEATURES 
NEWS SPONSORSHIP 

News wheel with 9 newscasts, 6 days per week (even 
hours or combination) as a non-competitive partici- 
pating sponsor. wkwk 
Per wk, ea 

150 
1135k 2120 

PLANS 
in 14 days) 

I min SO see 10 see 
95 80 85 

KNUZ 
1945 

HOUSTON 

AIMS -Independent -Independent 

e 
«KATZ RADIO 

WEST 

R Ai 1 
An Associated Independent Metropolitan Station 

Subscriber to the NAB Radio Code 
Media Code 4 245 4125 8.00 
Texas Coast Broadcasters. Inc., Box 188, 4701 Caro- 

line, Houston, Tez. 77001. Phone 713-523-2581. 
TWX 713-571-2231. 

I. PERSONNEL 
President -David H. Morris. 
Vice -Pees. & Oper. Mgr. -Jim Scott. 
Vice -President of Sales -Forrest Patton. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
1,000 w. days. 250 w, nights; 1230 ke. 

Non -directional. 
Operating schedule: 24 hour' dally. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, lb, 3c, 3d, 4e, 4d, 5, 6a, 
7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15a, 15b, 

15d. 
Basic Rates: 20e. 21e, 21b, 22b, 24a, 24b, 24e, 25a, 

27, 28e, 29a, 30. 32a, 33e. 
Contracta: 40e. 41, 49b, 45, 46, 47a, 48, 51a, 51e. 
Comb.; Cont. Discounts: 80h, 81e. 
Cancellation: 70c, 71a, 72, 73b. 
Prod. Services: 30. 81, 82. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
SINGLE STATION/COMBINATION RATES 

No. 10 ELI' 5/1/68 -Reed 4/30/68. 
Combination Rate Carde: No. B (KNUZ, KQUE(FM), 
Houston), No. 4 (KNUZ, KAYC, Beaumont), No. 
BB (KNUZ, KQUE (FM), KAYC), Eft 5/1/68 - 

November 1, 1968 

Best Gulf 
Coast Combo 
--- Best Gulf 
Coast Buy 

Houston's proven producer 
with professional personali- 
ties and award winning news 
staff. 24 Hours. 

KAY4 
Beaumont's flagship station 
with personalities and the 
ratings to make sales for 
products. 24 Hours. 

For Complete Information 

THE KATZ AGENCY, Inc. 
STATION REPRESENTATIVES 

represents K -Que in 
New York, Chicago, Detroit 

and Los Angeles. 

In Houston call Dave Morris JA 3-2581 

Recd 4/30/68. 
°AA -Mon thru Sat 6-10 em & 3-7 pm. 

A -Mon thru Sat 10 am -3 pm. 
B --All other times. () Advertiser may specify either 6-9 am or 7-10 

em, 3-6 pm or 4-7 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK, I MIN: 
1 ti 

KNUZ 
KNUZ 

KQUE 
KNUZ (FM) KAYO (t) 

50 57 
6 ti 43 51 50 56 

12 ti 40 48 46 54 
18 U 38 48 43 51 
24 ti 37 45 41 49 

CLASS A 
1íi 45 50 
6 tí 38 46 44 52 
12 tí 35 93 41 49 
18 ti 32 40 37 45 
24 ti 30 38 34 42 

CLASS B 
1 t 30 35 
6 ti 25 33 30 38 
12 ti 23 31 28 36 
18 tí 22 30 26 34 
24 ti 21 29 25 33 

(t) KNUZ + KQUE (FM) + KAYC. 
20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 
Spots scheduled between classes take rates of higher 
class. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PLAN 1 

(I/3AA, 1/3A, 1/3B) 
KNUZ 

+ 
KQUE 

PER WK, I MIN: KNUZ (FM) KAYO 

KNUZ 
+ 

(t) 
6 ti 198 290 240 282 
12 ti.._......_.._......_.._ 366 950 938 522 
18 ti 513 639 603 729 
24 ti ........... _.._.._. ..... _.._ 848 816 744 912 

PLAN 2 
(1 AA, 1/2B) 

6 ti 180 222 222 264 
12 ti _.. 336 420 408 492 
18 ti. 477 803 567 693 
24 ti ...... _. ..... _.._......_....... 612 780 708 876 

PLAN 3 
(1/2 A, 1/2B) 

6 ti..._ ..... _ ................ 162 204 204 246 
12 tL ......... _.._.._...... _.._... 300 384 372 456 
18 ti ........... _.._..... _.._ _... 414 540 504 630 
24 ti 516 684 

(t) KNUZ + KQUE (FM) + KAYC. 
608 776 

20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 
IO. SPECIAL FEATURES 

5 -min newscasts -1-1/2z applicable 1 -min rate. 
COMBINABILITY 

All spots and programs, regardless of length or class, 
may be cross -combined for discounts es long as TAP 
spots of each length are properly distributed by time 
class. Each spot and program, regardless of length, 
counts as 1 unit. 

KODA 
1961 

HOUSTON 

Media Code 4 245 4150 6.00 
Taft Broadcasting Company. 4808 San Felipe Road 

Houston, Tex. 77027. Phone 713-622-1010. 
I. PERSONNEL 

General Manager -Martin Griffin. 
Program Director -Milt Willis. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 
Dallas -Riley Representatives. 

3. FACILITIES 
5,000 w. days; 1010 kc. Directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time charges only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, la, 3b, 3c, 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b. 
Basic Rates: 20e, 22a, 22b, 24a, 25e, 32b. 
Contracta: 408, 42a, 43, 95, 46. 
Comb.; Cont. Discounts: 62b, 62d. 
Cancellation: 70e, 71e, 73a. 
Prod. Services: 80, 81. 
Affiliated with MSS. 

TIME RATES 
Rates effective October, 1961. 

Rates received October 1, 1964. 

6. SPOT ANNOUNCEMENTS 
Class AA -Sign -on -9:00 am; 3:30 pm -sign off Mon 
thru Fri. 
Class A -All other times. 

CLASS AA 
1 MINUTE 

PER WK: 1 wk 
1-5 ti _....__._ 17.00 
6-12 tí...._......._ _._.._._-._ 18.00 
13-18 ti __...__.._ 15.00 
18 ti or over ....._ 14.00 

13wk 26wk 
18.00 15.00 
15.00 14.00 
14.00 13.00 
13.00 12.00 

20/30 SECONDS 
1-5 ti _...._.._...._._ 15.00 14.00 13.00 
6-12 tl...._...._...._......._ 14.00 13.00 12.00 
13-18 ti ._....__.._......_.. 13.00 12.00 11.00 
18 ti or over...._..._..._.._.... 12.00 11.00 10.00 

CLASS A 
1 MINUTE 

1-5 ti _._.......-_..._ 14.00 13.00 12.00 
6-12 tl 13.00 12.00 11.00 
13-18 ti...._ ....... _-.___._._ 12.00 11.00 10.00 
18 ti or over 11.00 10.00 9.00 

Spot Rodio Stations 

52 wk 
18.00 
12.00 
11.00 
10.00 

12.00 
11.00 
10.00 

9.50 

11.00 
10.00 
9.00 
8.50 

TEXAS 
20/30 SECONDS 

1 w 13wk 26wk 52wk 
1-5 ti __.-...____.._._ 12.00 11.00 10.50 9.50 
6-12 tl ___.._.____._.__. 11.00 10.00 9.50 8.50 
13-18 U ....__._____- 10.00 9.00 8.50 7.50 
18 ti or over _ 9.00 8.00 7.50 6.50 
ID's -50% of applicable Class AA one minute rate. 
All categories except ID's may be combined to earn 
frequency discounts. 
Weeks need not be consecutive to earn discounts. 

8. PROGRAM TIME RATES 
I/2 hr 1/4 hr 10 min 5 min 

1 z.._..._._.._......___.._..._. 75 55 40 82 
DISCOUNTS 

13z- 5% 52z-12-1/2% 156x-20% 
26z-10% 104x-15% 260z-25% 

10. SPECIAL FEATURES 
News headlines up to 2 -minutes -applicable 1 -minute 
rate. 

4-1/2 MINUTE NEWSCASTS 

52 tí....._ _...._.._.._. 24. 260 ti..___..___.__.._... 21. 
104 ti _ 23. 

K O D A -FM 
1958 

HOUSTON 

©12F'MO 
Media Code 4 245 4151 4.00 

Taft Broadcasting Co., 4808 San Felipe Rd., Hous- 
ton, Tez. 77027. Phone 713-622-1010. 

I. PERSONNEL 
General Manager -Martin Griffin. 
Program Director -Jim Butler. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 
Dallas -Riley Representatives. 

5. FACILITIES 
ERP 100,000 w.; 99.1 mc. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 620 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3a, 3b, 3c, 4e, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 20e, 22a, 221). 2414 25e. 326. 
Contracts: 405, 42a, 43, 45, 46. 
Comb.; Cont. Discounts: 62b, 62d. 
Cancellation: 70e, 71e, 73e. 
Prod. Services: 80, 81. 
Length of commercial continuity 5 minute program 
1:30. 

TIME RATES 
Itates effective September 15, 1962. 

Rates received August 6, 1962. 
6. SPOT ANNOUNCEMENTS 

CLASS AA 
(6:00-11:00 Dnt Mon thru Fri.; all day Sat and Sun) 

1 mitt. 30 sec. 1 min. 30 sec. 
1 time 12.00 8.50 208 times 7.00 5.50 

14 Lomea 11.00 8.00 312 times 6.50 5.00 
26 times 10.00 7.50 500 times 6.00 4.50 
52 times 8.50 7.00 1,000 times 5.00 4.00 

164 times 7.50 8.00 
CLASS A 

(All other times) 
1 tithe 10.00 8.00 208 times 6.50 4.75 

la tomes 9.00 7.00 312 times 5.50 4.00 
26 times 8.00 6.50 500 times 5.00 3.50 
52 times 7.50 6.00 1,000 times 4.50 8.25 

104 times 7.00 5.25 
10 second spots, flat. 5 00 

8. PROGRAM TIME RATES 
1 ti. 13 ti. 28 ti. 52 ti. 104 ti. 

1 hour.... 95.00 85.00 80.00 75.00 65.00 
1/2 hour.... 55.00 50.00 45.00 40.00 30.00 

5 min 25.00 2.2.50 20.00 17.50 15.00 
(Houston continued on next page) 
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Houston-Continued 

KPRC 
1925 

HOUSTON 

Subseriber to the NAB Radio Code 
Media Code 4 245 4175 9.00 
Houston Post Co., Box 2222, 3019 Post Oak Rd.. 

Houston, Tex. 77001. Phone 713-622-2950. 

1. PERSONNEL 
Pres. & Gen'l Mgr.-Jack Hanle. 
Gen'l Sales Mgr.-Cleve Griffin. 
Prog. & Prod. Mgr.-Jack London. 

2. REPRESENTATIVES 
Edward Petry & Company, Inc. 

3. FACILITIES 
5,000 w.; 950 ka. 

Directional-night only. 
Operating schedule: 20 hours daily. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3c, 3d, 4a, 4d, 5, ta, 7b, 8. 
Rate Protection: 1Od, lid, 12d, 13d, 14d, 15a, 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 21d, 22a, 22b, 23a, 

231% 29a, 24c, 25a. 26, 27, 28a, 29a, 30, 31, 32b, 
33c. 

Contracts: 40a, 41, 92c, 44a, 49b, 45, 48, 47a, 48, 99. 
50. 51a. 51b, 51c. 

Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 00h, 601, 
61a, 61b. 61e, 82a, 62b, 62d. 

Cancellation: 70a, 70e, 712, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 23 EH 1/1/68-Rec'd 12/6/67. 

AA-Dally 5-10 am & 4-7 pm. 
A-Dally 10 am -4 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: () I ti e tl 12 tl 18 ti 
I min. 45.00 40.00 39.00 38.00 37.00 
20/30 sec _.... 38.00 34.00 33.00 32.00 31.00 
10 sec ID's _ 22.50 20.00 19.50 19.00 18.50 

CLASS A 
(1 I ti 6 ti 12 ti 18 tl 24 tl 

I min 36.00 33.00 32.00 31.00 30.00 29.00 
20/30 Bec...._ 31.00 28.00 27.00 28.00 25.00 29.00 
10 sec ID's 18.00 16.50 16.00 15.50 15.00 14.50 

CLASS B 
I tl B ti 12 tl IS tI 24 ti 

1 min 20.00 19.00 18.00 17.00 18.00 
20/30 sec 18.00 17.00 16.00 15.00 14.00 
10 Bec ID's 10.00 9.50 9.00 8.50 8.00 () Specified position, 
1 -minute, 20/30 -second spots, newscasts and features 
may combine to earn weekly frequency discount. - 

1 -minute, 20/30 -second spots, newscasts and features 
and ID's may combine on the basis of 2 ID's equal- 
ing 1 longer spot. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

1 min 20/30 
12 tI (6AA, 9A, 2B) ...__..._._... 350 280 
18 ti (9AA, 5A, 4B) ....._._....... 480 384 
24 ti (12AÁ, 7A. 5B) 823 496 

WEEKEND PLAN-SAT & SUN 
18 plan (9AA, 5A. 4B) 360 298 

CONSECUTIVE WEEK DISCOUNTS 
52 wk -10% 
Spots must be scheduled equally over 7 -day period 
and rotate within time classification. TAP spots are 
combinable with all weekly spots and programs. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: Ill Sti 
AA ...._... 75 71 

63 60 
B ._ 38 36 

15 -MINUTE NEWSCASTS 
I tI 

AA .._..__... 90 
A ..._ 75 B......____..__..- 45 

K Q U E (FM) 
1960 

HOUSTON 

4. AGENCY COMMISSION 
15% time only. 2% cash discount. 10th of month. 

6 ti 12 tI 5. GENERAL ADVERTISING See eoded regulations 
69 67 NAB Radio Code Advertising Standards apply. 
58 55 General: la, 2b. 3a, 9a, 5, 6a, 7a, 8. 
35 33 Rate Protection: 10a, 11a, 12a, 13a. 14a, 15b, 16. 

Basic Rates: 20b. 21a, 22s, 23b, 24b, 25a, 26, 28a. 
9 ti 6 ti Contracta: 40a, 41. 42b, 46. 47a, 49, 51b. 
88 88 Comb.; Cont. Discounts: 60d, 61a, 62d. 
73 71 Cancellation: 70a, 70e. 71a. 73a. 
44 93 Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Elf 10/1/66-Rec'd 8/11/67. 
6. SPOT ANNOUNCEMENTS 

1141L111 QUALITY MEDIA 
INCORPORATED 

EIVIF 

Subseriber to the NAB Radio Code 
Media Code 4 245 4200 9.00 
Texas Coast Broadcasters. Inc.. Box 188. 9701 Caro- 

line, Houston, Tex. 77001. Phone 713-523-2581. 
TWX 713-571-2231. 

I. PERSONNEL 
President-David H. Morris. 
Vice-President-Jim Scott. 
Operations Manager-Webb Hunt. 

2. REPRESENTATIVES 
Quality Media Incorporated. 

3. FACILITIES 
Eltl' 280,000 w. (horiz.), 250,000 w. (vert.); 102.9 
non. 
Operating schedule: 24 hours daily. CST. 

4. 
15/ 
AGEO.NCY COMMISSION 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15a, 15b, 

15d. 
Basic Rates: 20a. 21s, 21b, 22b, 24a, 29b, 24c, 25a, 

27, 28a. 29a, 30, 32a, 33a. 
Contrante: 40a. 41, 94b, 45. 46. 97a, 48, 51a, 51e. 
Comb.: Cont. Discounts: 60b. 61c. 
Cancellation: 70e. 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Sold in combination with KNUZ. Houston and KNUZ. 
Houston + KATC, Beaumont. See KNUZ, Houston 
for rates. 

TIME RATES 
Nu. 3 Etf 11/1/68-Reed 10/7/68. 

6. SPOT ANNOUNCEMENTS 
1 tI 6 ti 12 01 18 ti 24 tl 

1 min 18 17 16 15 14 
20/30 sec: 75% of 1 -min. 8/10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
1 hr-Ox 1 -min. 1/4 hr -2-1/2x 1 -min. 
1/2 hr -3-1/2x 1 -min. 

KRBE (FM) 
1958 

HOUSTON 
Media Code 4 245 4210 8.00 
Texas Fine Music Broadcasters. Inc.. 3775 Kirby Dr., 

Houston. Tex. 77006. Phone 713-526-4985. 
I. PERSONNEL 

President-David Wagenvoord. 
General Manager-Gorden C. Lund. 
Sales Manager-Larry Flood. 

3. FACILITIES 
EIRP 100,000 w.; 104.1 me. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 285 ft. above average terrain. 

I min 30 sec 10see 
1 x 20 15 10 

7. PACKAGE PLANS 
PER W K : 10 ti 20 tl 30 01 40 t1 50 01 

1 min..._ .............._............. 150 240 300 320 350 
30 sec 120 200 240 280 300 
10 sec 90 180 210 240 250 
To be used within 7 days. 
700 Plan -100 1 -minute spots (fixed position, to be 
used within 30 days) 700.00. 

BLANKET CONTRACT RATES 
PER YR, EA: 500x I000x 1500x 20000 
1 min ......... _.........._ _.._...-... 15 12 10 8 
30 sec 12 10 8 6 
To be used within 1 year. 
10 sec 9 7 5 4 

KTHT 
1944 

HOUSTON 

Independent 

The Eastman Station 
R A B 

Subseriber to the NAB Radio Code 
Media Code 4 245 4225 6.00 
Southern Broadcasting Co.. 2100 Travis, Houston, 

Tex. 77002. Phone 713-224-6226. 
I. PERSONNEL 

Vice-Pres. & Gen'1 Mgr.-Charles W. Brunt. 
President-John G. Johnson. 
Commercial Manager-Deane Hardy. 

2. REPRESENTATIVES 
Hobert E. ilaatman & Co.. Inc. 

3. FACILITIES 
5.000 w.; 710 ke. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on time charges only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAIS Radio Code Advertising Standards apply. 
General: la, 2a, 26, 3a, 3b, 9a, 4d, 5, ta, 7b, 8. 
Irate Protection: 10a, 11a, 12a, 13a, 14a, 15a, 16. 
Basic Rates: 20a, 21b, 21d, 22a. 22b, 23b, 24a, 24c, 

29a, 29b, 32b, 33a. 
Contracts: 40a, 41, 94b, 95, 46, 47a, 49, 51a, 51b. 
Comb.: Cont. Discounts: 60b, 60g, 601, 81a. 
Cancellation: 70c, 71a, 72. 
Prod. Services: 80, 82. 
Affiliated with The Eastman Network. 

TIME RATES 
No. 8 ER 5/1/68-Reed 4/1/68. 

I-Mon thru Sat 6-10 am & 3-7 Dm. II-Mon thru Sat 10 am -3 pm; Sun 10 am -7 pm. Ill-All other times. 
7. PACKAGE PLANS 

SECTION I 
PER WK: 1 ti 1201 18t1 24ti 
1 min. 35 00 30.00 28.00 28.00 
30/20 sec 28 00 24.00 22.90 20.80 
10 sec. 17.50 15.00 14.00 13.00 

(This listing continued en next page) 

Beautiful! 
KXYZ, Houston's first choice 

for beautiful music, is now 
an ABC Owned Radio Station. 

Your 
McGavren-Guild-PGW 

Radio representative will be glad 

to tell you KXYZ's "adults only" story. 
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Houston -K T H T -Continued 
SECTION II 

PER WK: I ti I2ti 
1 min. 30.00 26.00 
30/20 sea 24.00 20.80 
10 sea.._.._.._.........._...._.._ 15.00 13.00 

SECTION III 
1 min. 22.00 20.00 
30/20 eec 17.60 16.00 
10 sec..._.._.. .... ...... ._ 11.00 10.00 

°BEST BUY PLANS 

18 ti 
24.00 
19.20 
12.00 

16.00 
14.90 
9.00 

24 ti 
22.00 
17.60 
11.00 

16.00 
12.80 
8.00 

Ea 
Plan A, 30 U (12I, 12II, 6III) 20.00 
Plan B, 15 U (6I, 011. 3Iíí)..._.._.._......_.._.._ 23.00 

() Not combinable with sections I, II, II 
8. PROGRAM TIME RATES 

5 min: 1-1/2x 1 -min. 
CONSECUTIVE WEEK DISCOUNTS 

26 wk -5% 52 wk -10% 
Not applicable to Best Buy Plan. 
Minimum wkly ached of 6 1 -min spots 6 am -12 mid 
Mon -Sun necessary to maintain tonsec wk advertising. 

KTLW 
City of License, Texas City, Texas. 
Houston office -Las Vegas Motor Hotel, Houston, 

Texas. Phone 713-866-1411. 
See listing under Texas City, Texas. 

KTRH 
1930 

HOUSTON 

BLAIR RADIO 

News -Talk -Information 
R A B 

Subscriber to the NAB Radio Code 
Media Code 4 245 4250 4.00 
Rusk Corporation, Rice Hotel, Houston, Tex. 77052. 

Phone 713-227-1621. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Frank Stewart. 
Business Manager -Tom Jacobs. 
Program Director -Carl Brazell. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
50.000 w.; 740 be. Directional. 
Operating schedule: 19 hours daily. 

4. AGENCY COMMISSION 
15% on time and talent. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3c, 3d. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10d, ltd, 12d, 13d, 14d, 15a. 
Basic Rates: 20a, 20b, 22a, 24c, 25a, 32b, 33d. 
Contracts: 41, 42a, 45, 46, 47c, 49, 50, 51a, 51b. 
Comb.; Cont. Discounts: 60e, 80f, 601, 82d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with Blair Group Plan. 

TIME RATES 
ER 1/1/88 -Reed 12/7/67. 

AA -Mon thru Sat 5:30-10 am. 
A --Mon thru Sat 3-7 pm. 
B -Mon thru Sat 5-5:30 am & 10 am -3 pm. 
C -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: () (t) 6 ti 12 ti 18 ti 24 t1 
1 min. 80 55 50 97 44 42 
Sta brk 48 44 40 38 35 34 
ID's . 36 33 30 28 26 25 

CLASS A 
1 min 50 45 42 39 36 34 
Sta brk 40 38 34 31 29 27 
ID's 30 27 25 23 22 20 

CLASS B 
1 min .... 36 33 30 27 25 
Sta brk ........... .... 29 26 24 22 20 
ID's 28 20 18 16 15 

CLASS C 
1 min..._ .... 25 22 20 18 17 
Sta brk .... 20 18 16 15 14 
ID's 15 13 12 11 10 () Specified position. 

(t) Lesa than 6 ti. 
All spots combine for frequency discounts. 

DISCOUNTS 
52 wk -8% 

8. PROGRAM TIME RATES 
1/4 HOURS 

PER WK: -AA & A- B- 
CONSEC WKS: I ti 4+ I ti 4+ 
1 ....... _...._.._ ..... ._ _ 88 86 72 70 
26 84 81 70 68 
52+ 79 77 68 66 

5 MINUTES 
1 59 57 55 53 
26 ..._.._ 57 55 53 51 
52+ ..._.._.._-._ 55 53 51 48 

KWBA 
1947 

BAYTOWN 

Country Music 

C- I 4+ 
84 62 
62 60 

48 46 
46 44 
44 42 

Media Code 4 245 4275 1.00 
KWBA, Box 419, Baytown, Tex. 77520. Phone 713- 

424-5531. 
I. PERSONNEL 

General Manager -Glen Walker. 
Program Director -John Archer. 
Chief Eng'r & Special Events -Joe Ladd. 

2. REPRESENTATIVES 
Dallas -Clyde Melville Company. 
Atlanta -David Carpenter Company. 

3. FACILITIES 
1.000 w.; 1380 kc. 
Operating schedule: 6 am -midnight daily. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 20a, 22e, 22b, 23a, 24a, 25a, 28b, 29a. 
Contracts: 40a, 42a, 45, 46, 47a. 48. 
Cancellation: 70a 70c, 71e, 73a. 

Affiliated with MBS Radio Network. 
Member: Country Music Network, National Ag Radio 
Groups, Inc. 

TIME RATES 
ER Rec'd 8/25/86. 

6. SPOT ANNOUNCEMENTS 
Ix 520 í04x 156x 208x 280 

.00 
.50 

I min. 12.00 11.00 10.00 9.00 8.50 8 
30 eec 9.00 8.50 8.00 7.50 7.00 6 
10 seconds -50% of 1 -minute rate. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

10 ti 15 tl 20 ti 25 ti 30 tl 35 tl 
1 mia.._ 9.00 8.50 8.00 7.50 7.00 6.50 
30 sec..._ 7.00 6.50 6.00 5.50 5.00 4.50 
10 sec. 4.50 4.25 4.00 9.75 3.50 3.25 

8. PROGRAM TIME RATES 
1ti 26tí 52U 

1 hr......._ _... 110. 100. 90. 
1/2 hr..._ 66. 62. 50. 
1/4 hr..... 44. 40. 38. 
5 mia 22. 20. 18. 

812x 
7.50 
6.00 

40 ti 
6.00 
4.00 
3.00 

104 U 260 ti 312 ti 
85. 80. 75. 
46. 43. 40. 
36. 34. 32. 
14. 12. 10. 

KXYZ 
1930 

HOUSTON 

An ABC Owned Station 

mcgavren-guild 
pgw radio, inc. 

Subscriber to the NAB Radio Code 
Media Code 4 245 4900 7.00 
KXYZ, Inc., a wholly owned subsidiary of American 

Broadcasting Companies, Inc., 1602 Fannin Bank 
Bldg., Houston, Tex, 77025. Phone 713-748-3980. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Ronald L. Sack. 
General Sales Manager -Martin Greenberg. 
Sales Manager -Chris Robinson. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5,000 w.; 1320 kc. Directional -night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on net charges for station; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3e, 3e, 3d, 4a, 4d, 5, 8a, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, í5a, 16. 
Basie Rates: 20a, 21a, 21b, 21d, 22a, 23a, 24b, 240. 

25b, 28b, 29a. 30, 33e. 
Contracts: 40b, 41, 42a, 42c, 44e, 45. 47a, 50, 51b. 
Comb.; Cont. Discounts: 80a, 80e, 60d, 60g, 60h, 801, 

62b. 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Service: 80, 81, 82. 
Fixed position buy will preempt Plane Spots. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 4 ER 9/1/87 -Reed 9/1/87. 

AA -Mon thru Sat 6-30 am & 4-7 pm. 
A -Mon thru Sat 10 am -4 pm; Sun all day. 
B -Mon thru Sun 7 pm -midnight - 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: PER WK: AA A B 
1 i 1 tt..._.........._......_... 35 25 15 
52 z 8 ti 33 23 13 
156 i 12ti 30 21 11 
280 z... . 18 ti..._.._ 27 19 10 
312 z 24 ti 25 18 9 
Fixed position -5.00 plus applicable rate (any time 
period). 
39 sec -80% of min. 
30 sec -50% of min. when available. 

10. SPECIAL FEATURES 
NEWSCASTS 

10 min -2-1/2 times applicable minute rate. 
5 min -1-1/2 times applicable minute rate. 
Headlines -applicable minute rate plus 5.00. 

KXYZ-FM 
1961 

HOUSTON 
Media Code 4 245 4901 5.00 
KXYZ, Inc., a wholly owned subsidiary of American 

Broadcasting Companies, Inc., 1602 Fannin Bank 
Bldg., Houston, Tea. 77025. Phone 713-148-3980. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Ronald L. Sack. 
General Sales Manager -Martin Greenberg. 
Sales Manager -Chris Robinson. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
ERP 100,000 w.; 98.5 mc. Stereo. 
Operating schedule: 6 pm -6 am. CST. 
Antenna ht.: 597 ft. above average terrain. 
Partial Simulcast Operation with KXYZ-AM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See KXYZ listing for coded regulations. 

TIME RATES 
ER 3/1/68 -Reed 4/4/68. 

7. PACKAGE PLANS 
ROS -6 PM -MIDNIGHT 

PER WK: 1 ti 6 tl 112 t1 18 tl 
1 min 5.50 9.50 3.50 3.00 
30 eec 4.40 3.60 2.80 2.40 
PER MO: 10tí 20 t1 30tí 40t1 
1 min 5.00 4.50 4.00 3.50 
30 sec 4.00 3.60 3.20 2.80 

MIDNIGHT -8 AM 
Per month 500.00, total sponsorship. 

8. PROGRAM TIME RATES 
1/2 hr: 3-1/2x applicable 1 -min. 
1 hr: 6x applicable 1 -min. 

KYOK 
1947 

HOUSTON 

Independent Negro 
An OK Group Station 

Media Code 4 245 4925 4.00 
KYOK, Inc., 813 Preston Ave., Houston, Tex. 77002. 

Phone 713-222-2535. 

STATION'S PROGRAMMING DESCRIPTION 
KYOK: Programmed for Negro audience. 
MUSIC: rhythm and blues. Negro dise jockeys do 
all shows, including taped and live commercials. 
NEWS: 5 min international, national and community 
news hourly on half hour. Local headlines, 1 min on 
hour. Weekly editorial. SPORTS: live high school 
and college football and high school basketball broad- 
casts, including pre -game and post -game interviews 
with coaches and players. Sports personality partici- 
pation shows daily, M -F. Discussion: interviewe and 
panel debates on local problems, Sun 7 pm. Mobile 
unit, personalities available for remote broadcasts, 
store openings, etc. Contact Representative for fur- 
ther detalle. Rec'd 10/11/67. 

I. PERSONNEL 
General Manager -Richard Oppenheimer. 
President -Jules J. Paulin. 
Executive Vice -President -Stanley W. Ray, Jr. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 

3. FACILITIES 
5,000 w.; 1590 kc. Directional -nights only. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15%; 10th of month. 

S. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a. 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21a, 23a, 24b, 25a, 28b, 28c, 29a, 

30. 
Contracta: 40a. 41, 42d. 43, 44b. 45, 46, 47a. 
Comb.; Cont. Discounts: 60a. 60e, 60d, 60g, 801, 

81a, 82d. 
Cancellation: 70a, 70c, 71a, 72. 
Prod. Services: 82. 
Member: The OK Group. 

TIME RATES 
No. 10 ER 4/1/68-Rec'd 3/13/68. 

AA -6-9 am & 4-7 pm. 
A-4-6 ant & 0 am -4 pm. 
B-7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
AA A B- 

I min 90 see 1 min 30 see I min 90 see 
1 r 17.00 13.60 14.45 11.55 11.90 9.50 
50 x 16.35 13.10 13.90 11.10 11.45 9.15 
100 z..._ 15.70 12.55 13.35 10.85 11.00 8.80 
150 z 15.05 12.05 12.80 10.20 10.55 8.45 
200 z 14.40 11.50 12.25 9.75 10.10 8.10 
250 z 13.75 11.00 11.70 9.30 9.75 7.75 
300 z I3.10 10.45 11.15 8.85 9.30 7.40 
500 z 12.45 9.95 10.60 8.40 8.85 7.05 

750 z 11.80 9.40 10.05 7.95 8.40 6.70 
1000 a 11.15 9.50 7.50 7.90 6.35 

ID's or Flash Spots (10 0 sec or less) -50% of 1 min. 
Can be combined with 1 -minute or 30 -second spots 
to earn lower rates for ID frequency only. 

7. PACKAGE PLANS 
1 MINUTE 

Per Wk 
AA: 10 tl IS ti 20 tl 25 ti 30 61 95 ti 
1 wk 16.65 16.00 15.40 14.80 13.80 13.00 
13 wk. 15.45 14.35 13.75 13.00 12.90 12.20 
28 wk ... 13.75 13.00 12.15 12.10 11.55 11.30 
39 wk....._ 13.00 12.15 11.80 11.00 10.90 10.45 
52 wk 12.15 11.60 10.95 10.45 9.95 9.45 
A: 
1 wk ...... 14.15 13.80 13.10 12.40 11.75 11.05 
13 wk 13.15 12.20 11.70 11.05 10.95 10.35 
26 wk. 11.70 11.05 10.35 10.30 9.80 9.60 
39 wk 11.05 10.35 9.85 9.35 9.25 8.90 
52 wk 10.35 9.85 9.30 8.90 8.45 8.05 

30 SECONDS 
AA: 
i o k......._ 13.30 12.80 12.30 11.70 11.05 10.40 
13 wk. 12.35 11.50 11.00 10.40 10.30 9.75 
26 wk 11.00 10.40 9.75 9.70 9.25 9.05 
39 wk 10.40 9.75 9.30 8.80 8.70 8.35 
52 wk- 9.75 9.30 8.75 8.35 7.95 7.55 
A: 
1 wk ....... 11.30 10.90 10.50 9.90 9.40 8.85 
13 wk. 10.50 9.75 9.35 8.85 8.75 8.30 
26 wk....._ 9.35 8.85 8.30 8.25 7.85 7.70 
39 wk....._ 8.85 8.30 7.90 7.50 7.40 7.10 
52 wk 8.30 7.90 7.45 7.10 6.75 6.45 
1 -minute and 30 -seconds cross -combine to earn maxi- 
mum frequency. No ID's available. 
Packages not combinable. However, advertisers may 
earn higher frequency on subsequent orders providing 
schedules continue without interruption but no rebates 
are applicable on previous orders. 
Packages subject to short rate. 

8. PROGRAM TIME RATES 
AA: 1 hr 
1 x ..............._.._.._ 110.00 
50 z 105.60 
100 a..._.._.._......_ 101.20 
150 x..._......_.._.._ 96.80 
200 x..._.._.._......_ 92.40 
250 a. ...... _. ..... _.._ 88.00 
300 z ....... _.. .... _ 83.60 
500 x 79.20 
A: 
1 i 93.50 
50 a ..... _.._.. .... _.._ 89.75 
100 x........... _ ..... _ 86.00 
150 x ........ ..._ ..... _ 82.30 
200 r 78.55 
250 x 74.80 
300 a......._.........._ 71.05 
500 0 87.30 
B-40% less than AA. 

1/2 hr 
73.00 
70.20 
67.15 
64.25 
61.30 
58.40 
55.45 
52.55 

62.05 
59.65 
57.10 
54.60 
52.10 
49.65 
47.15 
44.65 

1/4 hr 
49.00 
47.05 
45.10 
43.15 
41.20 
39.25 
37.30 
35.35 

41.65 
40.00 
38.35 
36.70 
35.00 
33.35 
31.70 
30.05 

IO min 
37.00 
35.50 
34.00 
32.50 
31.00 
29.50 
28.00 
28.50 

31.45 
30.20 
28.90 
27.80 
26.35 
25.10 
23.80 
22.55 

5 min 
22.00 
21.10 
20.20 
19.30 
18.40 
17.50 
18.60 
15.70 

18.70 
17.95 
17.15 
16.40 
15.65 
14.90 
14.10 
13.35 

TEXAS 

HUNTSVILLE 
Walker County -Map Location G-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KSAM 
1938 

Subscriber to the NAB Radio Code 

Media Code 4 245 4950 2.00 
Verla Cauthen, Box 312, South of Huntsville on 

Hwy. 75, Huntsville, Tex. 77340. Phone 713-425- 
2651. 

1. PERSONNEL 
Owner -Mrs. Verla Cauthen. 
General Manager -Jack Nichols. 
Commercial Manager -C. C. Springfield. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 be. 

Non -directional. 
Operating schedule: 6:30 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a, 3b, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 
Basic Rates: 22a, 22b, 23a, 29a, 24b, 25a, 26, 29a, 

29a. 
Contracte: 40a, 42b, 45, 46. 47a, 48. 
Comb.; Cont. Discounts: 60a, 60e, 60k, 81b, 81c, 82b, 

62e. 
Cancellation: 70a, 70c. 71a, 73e. 
Affiliated with ERS Radio Network. 
Member: Texas State Network. Inc. 

TIME RATES 
No. 12 ER 9/1/68 -Reed 9/12/68. 

6. SPOT ANNOUNCEMENTS 
Ix Ilx 2íx 30x 500+ 

1 min. 3.30 2.75 2.35 2.10 1.90 
30 sec 2.35 2.10 1.30 1.80 1.45 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr S min 

1 ti 24.00 18.00 12.00 6.00 
11 ti 21.00 13.00 6.00 3.50 
30+ 17.00 12.00 5.50 2.70 

JACKSONVILLE (1 AM; 1 FM) 

Cherokee County -Map Location G-5 
See SRDS consumer market map and data at begin- 
ning of the State. 

KEBE 
1948 

1111) 
R A B 

Subscriber to the NAB Radio Code 

Media Code 4 245 4975 9.00 
Wells, Waller and Ballard, Inc.. Box 1648, 406 

Nacogdoches St., Jacksonville, Tex. 75766. Phone 
586-2211. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Dudley Waller. 
Commercial Manager -Larry Henderson. 
Program Director -Jerry Houston. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Southeast -C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
1,000 w. days, 250 w, nights; 1400 kc. 

Non -directional. 
Operating schedule: 5:30 am -11:05 pm. CST. 
Partial simulcast operation. Simulcast 590-7 am, 
12:10.12:30 pm & 7:30.11:07 pm. For non -simulcast 
facilities see KEBE-FM. 

4. AGENCY COMMISSION 
15%: no cash discount.. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 2b. 3a. 4a, 9d, 5. 6a, 7b, 8. 
Rate Protection: 10b. 14b, 15a. 
Basic Rates: 21d. 25a, 26. 26b, 28c. 
Contracts: 40a 42a. 44a. 45, 48. 47a. 
Comb.: Cont. Discounts: 60a, 80e. 
Cancellation: 70h. 71a, 72. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS. 
Member: Texas State Network. Inc. 

TIME RATES 
ER Reed 4/6/59. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I04x I56x 260x 312x 

1 min or leas 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
8. PROGRAM TIME RATES 

lx 26x 52x I04x 156x 260x 912x 
1 hr 40.00 38.00 38.00 34.00 32.00 30.00 28.00 
1/2 hr 24.00 22.80 21.60 20.40 19.20 18.00 16.80 
1/4 hr 16.00 15.20 14.40 13.60 12.80 12.00 11.20 
5 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 

K E B E -FM 
1967 

Media Code 4 245 4978 7.00 

Wells, Waller and Ballard, Inc., Box 1848, 406 
Nacogdoches St., Jacksonville, Tea. 75766. Phone 
586-2211. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Dudley Waller. 
Commercial Manager -Larry Henderson. 
Production Manager -Larry Graham. 

3. FACILITIES 
ERP 100,000 w.; 106.5 mc. Stereo. 
Operating schedule: 5:30 am -11:07 pm. CST. 
Antenna ht.: 638 ft. above average terrain. 
Partial simulcast operation. Operated separately 7 
am -12:10 pm & 12:30-7:30 pm. For simulcast 
facilities see KEBE. 

4. AGENCY COMMISSION 
15% time only: payable 10th of following month. 

5. GENERAL ADVERTISING See ceded regulations 
See KEBE listing for coded regulations. 

TIME RATES 

Rates are identical to KEBE. See that Bating. 
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TEXAS 

JASPER (1 AM; 1 FM) 
Jasper County -Map Location H-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

Cancellation: 70a, 70e, 73a. 
Prod. Services: 82. 
Affiliated with Keystone Network. 
All rates include a 30% talent and production charge. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1965. 
Rates received April 20, 1965. 

6. SPOT ANNOUNCEMENTS 

KTXJ KTXJ-FM 1 U._._.._.._... 
1 min 30 sec 
3.00 2.10 156 ti...__.._... 

1 min 30 sec 
2.40 1.70 

1948 1965 26 U..._.._..,.... 2.85 2.00 260 IL ..... 2.25 1.60 
Subscriber to the NAB Radio Code 52 tl..._...__... 2.70 1.90 312 ti..._..._... 2.10 1.50 

Media Code 4 245 4400 5.00 104 ti..._.._..... 2.55 1.80 624 ti...__....... 1.90 1.40 
J. C. Howard, dba Jasper Broadcasting Service. Box 7. PACKAGE PLANS 

6090, Jasper, Tez. 75951. Phone 713-384-2544. 20 SECONDS 
I. PERSONNEL 20 U.._..._. 20 U.._..._. 27.50 100 ti 27.50 100 ti 100.00 100.00 

Pres. & Prog. Dir. -J. C. Howard. 
General Manager -A. 1V. Strong. 
Sales Manager -Paul W. Noack, Sr. 

3. FACILITIES KERMIT KERMIT 
1.000 w. days; 1350 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. 
FM FACILITIES 
ERP 2,900 w.; 102.3 mc. 
Operating schedule: 7 am -10 pm. CST. 
Antenna ht.: 140 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 5, 6a, 8. 
Rate Protection: 10h, 14h. 
Basic Rates: 20b, 21a. 
Contracts: 46, 97a. 
Comb.; Cont. Discounts: 60e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 1/67-Rec'd 1/3/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 30 see 
1 x 2.25 1.50 10+ ..._-..__ 2.00 1.25 

7. PACKAGE PLANS 
50 1 -min spota, per wk..._...,_.._._....____._..__, 85 

8. PROGRAM TIME RATES 
YI hr I/2 hr 1/4 hr 5 min 

1 t1.._.._ _..._.._.._. 40 28 18 7 10t W....__ 36 25 15 6 

JUNCTION 
Kimble County -Map Location C-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KMBL 
1950 

Media Code 4 245 4425 2.00 
H. W. Broadcasting Co., Box 206, Junction, Texas. 

76849. Phone 915-446-2768. 
I. PERSONNEL 

Owner & Gen'l Mgr. -Harry C. Wisehart. 
2. REPRESENTATIVES 

Mario Messina Company. 
3. FACILITIES 

250 w.: 1450 kc. Non -directional. 
Operating schedule: 6:00 am -10:00 pm. CST. 

4. AGENCY COMMISSION 
15%: no rash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a. 5, 6a, 7a. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 15b. 
Basic ]taies: 20b, 21b, 22b, 23a, 24b. 24c, 25a. 

26. 27. 28e. 29b, 32b, 33a. 
Cancellation: 70a, 70e, 71b, 73a. () Rates only. 
Affiliated with KBS and NAS Radio Networks. 
Member: Voice of Southwest Agriculture Radio Net- 
work. 
No frequency discount. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

En' 1/1/68 -Reed 4/7/66. 
6. SPOT ANNOUNCEMENTS 

lx 13x 26x 52x 104x 156x 312x 
1 min 2.70 2.60 2.50 2.40 2.30 2.20 2.10 
30 sec 2.10 2.00 1.90 1.80 1.70 1.60 1.50 

8. PROGRAM TIME RATES 
Ix ISO 26x 52x I04x 156x 312x 

1 hr........... 35.00 32.00 27.00 23.00 20.00 17.00 14.00 1/2 hr 20.00 18.00 17.00 15.00 14.00 12.00 10.00 1/4 hr 11.00 10.00 9.00 8.00 7.00 6.00 5.00 
5 min 7.00 6.50 8.00 5.50 5.00 4.50 4.00 
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KENEDY-KARNES CITY 
Karnes County -Map Location E-8 

dee SRDS consumer market map and data at begin- ning of the State. 

KAML 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 245 4450 0.00 
The Camel Co., Box 990, Kenedy, Tex. 78119. Phone 

512-859-2990. 
Other studio: Box 990, Karnes City, Tex. 78118. 

Phone 512-459.3393. 
I. PERSONNEL 

Manager -Dayton Smith. 
Program Director -Jack Ferguson. 
Commercial Manager-Jeannene Dumont. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Southeast -C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 

8. FACILITIES 
250 w. days; 990 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on station time only no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a. 5, 6e, 7a. 
Rate Protection: 15b, 18. 
Basic Rates: 20b, 21d, 22b. 23a, 25c, 28, 28a, 29a, 

33a. 
Contracts: 40a, 44a. 45, 47e. 51c. 
Comb.: Cont. Discounts: 60a, 61e. 62a. 

Winkler County -Map Location A-5 
See SRDS consumer market map and data at begin- 
ning of the State. 

KERB 
1950 

g A PE3 

Media Code 4 245 4475 7.00 
Kermit Broadcasting Co., Box 760, Hwy. 302, Ker- 

mit, Tez. 79745. Phone 915-586-3481. 
I. PERSONNEL 

General Manager -Ken Welch. 
Office Manager -Jean Welch. 
Chief Engineer -John Griggs. 

3. FACILITIES 
1,000 w. days; 600 kc. Directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0. Bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3c, 3d, 4a. 5. 6a, 7b. 8. 
Rate Protection: 11a, 14a. 
Basic Rates: 20b, 21a, 21b, 2Id, 22a, 23a, 24b, 24c, 

25a. 28b, 29a. 
Contracts: 40a, 41, 44a, 94b, 46, 51b. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 
Member: Texas State Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eft 7/1/66-Rec'd 8/18/66. 
AA -Mon thru Sat 6:30-9 am, noon -1:00 pm & 4-6 
pm. 
A -Mon thru Sat 5:45-6:30 am, 9 am -noon, 1-4 pm 
& 6-7 pm. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: 
Ix 52x 104x 156x 260x 312x 520x 

AA 3.85 3.60 3.35 3.00 2.85 2.30 1.95 
A.... 3.25 2.90 2.65 2.30 1.96 1.60 1.35 

30 seconds -.50 less than 1 -minute. Minimum 1.00. 
10 seconds -50% of 1 -minute rate. Minimum 1.00. 
10 second spots in AA take 30 second AA rate. 

7. PACKAGE PLANS 
SPECIAL 1 -MINUTE PACKAGE 

CLASS AA 
PER WK: 6 ti 12 ti 18 ti 24 ti 30 t1 36 01 

1 min 2.50 2.25 2.00 1.75 1.50 1.25 
CLASS A 

1 min _... 2.25 2.00 1.75 1.50 1.25 1.00 
WEEKEND PLAN 

18 1 -minute ROS spot on Sat & Sua.......__..__. 27. 
SPECIAL IMPACT PLAN 

18 1 -minute ROS (A time) 1, 2 or 3 comae days 27. 
SPECIAL SUNDAY ONLY PLAN 

1 minute (minimum 15 spots) 95 
Special weekly package cannot be combined with 
other schedules to earn greater frequency discounts. 

10. SPECIAL FEATURES 
NEWSCASTS 

5 minute news -2x 1 -minute rate. 
15 minute news -4x 1 -minute rate. 

SPECIALTY SHOWS 
Fred Crawford Show: 
Every day 2.00 Every other day_. 2.50 az 3.00 
Let's Join Jean (Women's Program): 
1 min 2.00 30 sec 1.50 

KERRVILLE 
Kerr County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KERV 
1948 

Media Code 4 245 4500 2.00 
Kerrville Broadcasting Co.. Box 791, Kerrville, Tex. 

78028. Phone 512-257-8200. 
I. PERSONNEL 

Manager -Albert F. Mason. 
S. FACILITIES 

1,000 w. days, 250 w. nights; 1230 kc. 
Non -directional. 

Operating schedule: 5:00 am -11:00 pm. CST. 
4. AGENCY COMMISSION 

15%: no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 15b, 

16. 
Basic Rates: 20a, 21a, 21d, 22b, 23b, 24b. 25a, 28a, 

28c, 29a, 30. 33a. 
Contracte: 40a, 41, 42b, 44a, 45, 46, 47a, 50, 51a. 
Comb.; Cont Discounts: 60b, 60g, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Length of commercial copy: maximum words for live 
announcements le at rate of 120 words per minute 
(2 words per second); maximum of 1/4 of program 
time is allowable, including open and close. 

1 time.... 
13 times.. 
26 times.. 
52 times.. 

104 times.. 
156 times.. 18.88 9.64 6.64 4.84 3.36 
260 times.. 15.78 9.00 6.20 4.48 9.16 
News service charge -add 2% of 1 -time program rate 
per broadcast far applicable time period. 

9. PARTICIPATING PROGRAMS 
"1230 Club" -9:15-10:00 am Mon thru Sat. Cash 
award for correct answer to question based on spon- 
sor's message. Limit 6 non -competing sponsors. 
Each sponsor receives 2 spot announcements in pro- 
gram with question from hie message each 6th time. 
Daily. per month 110.00; alternate days either Mon- 
day. Wednesday, Friday or Tuesday, Thursday, Sat- 
urday, per month 66.00. Announcements on this pro- 
gram do not apply to earned rates discounts. 

2.40 1.60 
13 times....._._ 3.04 2.28 1.52 
26 times__...._ 2.88 2.16 1.44 
52 times _ 2.72 2.04 1.36 

104 times .r 2.56 1.92 1.28 

280 times 2.24 1.68 1.12 
Spots taking different rates may be combined to earn 
greater discount on lower rate spot, but not to earn 
greater discount on higher rate spot. Spots of lengths 
not shown take next higher rate. 

7. PACKAGE PLANS 1 -MINUTE ROS SPOT PACKAGE PLANS 
PLAN A 

(Bewteen 6:00 am and 6:00 Dm) 
4 per 8 per 48 per 

Per week: week week week 
1 week.. 16.00 30.00 158.00 
4 weeks 15.00 28.00 138.00 
9 weeks 14.00 26.00 130.00 

13 weeks 13.00 24.00 130.00 
26 weeks 12.00 23.00 130.00 

PLAN B 
1 week. 12.00 23.00 124.00 
4 weeks 11.00 21.00 104.00 
9 weeks 10.00 20.00 87.00 

13 weeks 10.00 18.00 97.00 
26 weeks 9.00 17.00 97.00 () Sponsor may select days. 

Package plans stand stone, and do not apply toward 
other earned discount. 

8. PROGRAM TIME RATES 
CLASS A 

1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 
1 time.... 37.50 21.44 14.76 10.72 7.52 

13 times.. 35.64 20.36 14.00 10.20 7.12 
28 times.. 33.76 19.32 13.28 9.64 6.76 
52 times.. 31.88 18.24 12.52 9.12 6.40 

104 times.. 30.00 17.16 11.80 8.60 6.00 
156 times.. 28.12 16.08 11.08 8.04 5.64 
260 times.. 26.24 15.00 10.32 7.52 5.24 

CLASS B 
1 time.... 30.00 17.16 11.80 8.56 

13 times.. 28.52 16.28 11.20 8.18 
28 times.. 27.00 15.44 10.64 7.72 
52 times.. 25.52 14.60 10.44 7.28 

104 times.. 24.00 13.72 9.44 6.88 
156 times.. 22.52 12.88 8.84 6.44 
260 times.. 21.00 12.00 8.28 6.00 

CLASS C 
22.50 12.88 8.84 6.44 4.48 
21.40 12.24 8.40 6.12 4.28 
20.24 11.56 7.96 5.80 4.04 
19.12 10.92 7.52 5.48 3.84 
18.00 10.28 7.08 5.16 3.60 

6.00 
5.72 
5.40 
5.12 
4.80 
4.52 
4.20 

KILGORE 
Gregg County -Map Location 0-5 

See SF:DS consumer market map and data at begin- 
ning of the State. 

KLUE 
LONGVIEW 

City of license, Longview, Texas, 
Considered by Mutual Broadcasting System as their 
Longview -Kilgore outlet. 
See listing under Longview, Texas. 

KOCA 
1938 

Subscriber to the NAB Radio Code 
Media Code 4 245 4525 9.00 
Radio Kilgore. Inc.. Box 989. Kilgore Hotel. Kil- 

gore. Tex. 75662. Kilgore 2001. 
I. PERSONNEL 

General Manager -Charles (Charlie) W. Monk. 
Sales Manager -Vernon Ryles. 
Merchandising Director -David Bassett. 

3. FACILITIES 
1.000 w. days. 250 w. nights: 1240 ke. 

Non -directional. 
Operating schedule: 5:30 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 3d. 4a, 4d, 5, 6a. 7a, 8. 
Rate Protection: 10a. 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 21b, 22a, 24b, 25a, 26, 28b, 

28c, 33d. 

Contracts: 40a. 41, 42a, 43, 44b, 45, 46, 4Ta, 48, 50, 
51a, 51e. 

Comb.; Cont. Discounts: Bob, 80e, 80f, 60h, 82b, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective December 1, 1965. 
Rates received January 24, 1966. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 see 

1-51 ....... 2.50 1.90 156 ti -more.... 1.80 1.40 
52-155 ti 2.00 1.70 

7. PACKAGE PLANS 

SPECIAL SATURATIONS 
1 min 30 sec 1 min 30 sec 

10 ti (1 day) 2.50 1.90 50 ti (5 day)_ 1.60 1.50 
20 ti (2 day) 2.20 1.80 100 ti 
30 ti (3 day) 2.00 1.70 (10 day)__. 1.50 1.40 
40 ti (4 day) 1.80 1.60 200 ti 

(30 day)...._ 1.40 1.30 
Sponsor ID's (10 -second or 15 words) ea __....... LOO 

(Minimum -100 each 30 days.) 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 5 min 
_.._... 52.00 29.00 17.00 7.50 

52-155 ti ........... _..._._.....__. 30.00 17.00 9.00 6.50 
156 U or more..._ __.._... 23.00 12.00 7.00 4.50 

KILLEEN (1 AM; 1 FM) 
Bell County -Map Location E-6 

See SItiS consumer market map and data at begin- 
ning of the State. 

KLEN KLEN-FM 
1955 1981 

Media Code 4 245 4550 7.00 
Highlite Broadcasting Co., Box 897, Killeen, Tex. 

76541. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -A. W. Stewart. 
3. FACILITIES 

250 w. days; 1050 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 
FM FACILITIES 
ERP 1.000 w.: 93.3 mc. 
Operating schedule: 6:00 am -10:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 9a, 4c, 5, 6a, 7a, 8. 
Rate Protection: 10a. 
Member: Texas State Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL BATES SAME 
Rates effective . (Card No. 2.) 

Card received December 9. 1957. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 5 1 30 
hr. hr. hr. min. min. sec. 

1 time 80.00 30.00 15.00 8.00 6.00 4.00 
13 times.._ 57.00 28.50 14.25 7.60 5.70 3.80 
26 times 54.00 27.00 13.50 7.20 5.40 3.60 
52 times 51.00 25.50 12.75 6.80 5.10 3.40 

104 times 48.00 24.00 12.00 6.40 4.80 3.20 
156 times 45.00 22.50 11.25 6.00 4.50 3.00 

KINGSVILLE 
Kleberg County -Map Location E-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

KINE 
1948 

Media Code 4 245 4575 4.00 
Radio Station RINE, Inc., 205 E. King Ave., Kings 

ville, Tez. 78363. Phone 512-592-5211. 
I. PERSONNEL 

General Manager -Ben Olusing. 
Sta. & Comm'l Mgr. -Andy Cook. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1,000 w. days; 1330 he. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 8a, 7a, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25s, 26, 

2811, 29a. 
Contracts: 40a, 42a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 61c, 82b, 62e. 
Cancellation: 70a, 70e, 71b, 73a. 
Member: Texas State Network, Inc. 

TIME RATES 
Eff 3/1/68-Rec'd 5/29/68. 

6. SPOT ANNOUNCEMENTS 
Ix 19x 26x 52x 104x 260x 

1 min 4.00 3.80 3.60 3.40 9.20 3.00 
30 see 3.50 3.35 3.20 3.05 2.90 2.75 

7. PACKAGE PLANS 
(Must be used within 30 days) 

40 ti 60 ti 100 
1 ...._..._ .................- 140 180 
30 

mumsec._.._............_..._..._...__.._... 
120 188 

3I2x 
2.80 
2.60 

........_..._..._...__.._... 120 188 

520x 
2.60 
2.45 

3I2x 
2.80 
2.60 

ti ISO ti 
280 410 
250 330 

1 01 44+ 
10 sec....._.._...._..._..._.._.._.._.._...._.._..__ 2.00 1.60 

8. PROGRAM TIME RATES 

520x 
2.60 
2.45 

1 hr 1/2 hr 1/4 hr S min 
Flat 50 40 30 20 

10. SPECIAL FEATURES 
1 MINUTE 

PER WK, EA: ItI 2ti 3 t 601 
TSN News Insert 4.00 8.00 11.40 22.20 
Porter Randall._.._.._........_ 5.00 10.00 13.50 24.00 

ti ISO ti 
280 410 
250 330 

1 01 44+ 
10 sec....._.._...._..._..._.._.._.._.._...._.._..__ 2.00 1.60 

8. PROGRAM TIME RATES 
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1 hr 1/2 hr 1/4 hr S min 
Flat 50 40 30 20 

10. SPECIAL FEATURES 
1 MINUTE 

PER WK, EA: ItI 2ti 3 t 601 
TSN News Insert 4.00 8.00 11.40 22.20 
Porter Randall._.._.._........_... 5.00 10.00 13.50 24.00 

1 hr 1/2 hr 1/4 hr S min 
Flat 50 40 30 20 

10. SPECIAL FEATURES 
1 MINUTE 

PER WK, EA: ItI 2ti 3 t 601 
TSN News Insert 4.00 8.00 11.40 22.20 
Porter Randall._.._.._........_... 5.00 10.00 13.50 24.00 



LA GRANGE 
Fayette County -Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KVLG 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 245 4600 0.00 

Lloyd E. Kolbe, Drawer K, La Grange, Tex. 78945. 
Phone 713-968-3173. 

STATION'S PROGRAMMING DESCRIPTION 
KVLG: Programmed for adulte. 
Emphasis on local and regional news coverage. 
FARM: 6-7 am tapes, market reporte. 7-10 am 
entertainment, news, middle-of-the-road music, bul- 
letin boarda. 7:30-8 am overnight news summary. 
8:45-9 am hospital registers from 4 counties and 
local news. 10-10:30 am homemaking hints, guests. 
interviews, women's news. 10:30-11:30 am T -Th -Sat 
Czech hour broadcast to Bohemian. M -W -F enter- 
tainment, middle-of-the-road music. 11:45 am -noon 
trading post. Noon -12:30 pm, news roundup, and 
market reporta. 12:30-12:45 pm brasa band music. 
12:45-2 pm polka and waltz. 1-2 pm Fri German 
hour. 2-5 pm country and western music. 5-5:30 pm 
evening news and sports roundup. 5:30-8 pm muoio. 
middle-of-the-road. Recd 7/14/67. 

I. PERSONNEL 
Owner & Gen'l Mgr. -Lloyd E. Kolbe. 
Sales Manager -Charlie Masher. 

3. FACILITIES 
250 w.; 1570 kc. Directional daytime. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d, 4a, 4e, 5. 6a, 7a. 8. 
Rate Protection: 10h, 11h. 12h, 1311. 14h, 15e, 15c, 

18. 
Basic Rates: 20h. 21a, 21b, 21e, 22a, 23a. 23b, 24b, 

24c, 25a, 26, 28b, 28c, 290, 29b. 30, 32b, 33a. 
Contracts: 42d, 44a, 48, 50. 510, 51c. 
Comb.; Cont. Discounts: Bob, 60g, 610, 62c. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eft - Rec'd 4/14/86. 

8. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 eea 

312 z 1.77 1.35 52 x..._....._... 2.06 1.65 
_60 z 1.82 1.41 26 z......_.._... 2.18 1.77 
156 z 1.88 1.47 13 z ....... 2.36 2.06 
104 z 1.94 1.53 1 z........._.._... 2.65 2.24 

7. PACKAGE PLANS 
ROS SPOT PACKAGES 

(To be used within 7 days) 
PER WK: 10 ti 15 ti 25 tI 50 ti 75 ti 
1 min 2.36 2.18 2.06 1.77 1.71 
30 sec 1.94 1.77 1.65 1.35 1.29 

LAKE JACKSON 
Brazoria County -Map Location G-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KLJT (FM) 
1964 

Media Code 4 245 4625 7.00 

Texas Audio Electronics Co., Box 518, Lake Jackson, 
Tex. 

STATION'S PROGRAMMING DESCRIPTION 
KLJT (FM) : Programmed for adults. 
Hourly news. Features include: stock report, business 
newa and commentary M -F. Area weather every 30 
min each evening. SPORTS: coverage includes live 
play-by-play of all high school sports and summer 
teenage baseball and college football. MUSIC: daily 
format ranges from middle-of-the-road in am to 
mixture of showtunes, standards and semi -classical in 
evening. Recd 10/8//67. 

I. PERSONNEL 
President -Mrs. Sue B. Hairgrove. 
General Manager -James V. Frtdle. 
Commercial Manager -Randy Griffin. 

3. FACILITIES 
ERP 28.000 w.; 107.3 mc. 
Operating schedule: 6:00 am -10:30 pm. CST. 
Antenna ht.: 185 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3d, 4a, 9d, 5, 6a, 7a. 
Rate Protection: 10e, lia, 12a, 13a, 14a, 15a, 15b. 
Basic Rates: 20b, 21a, 21b, 21e, 21d, 22b, 23a, 29b. 

24e. 25a, 26, 28a, 28c, 29a, 30, 33a. 
Contracts: 40a, 40c, 42b, 42d, 43, 44a. 45, 46, 47e, 

48. 49. 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 80b, 61a, 61b, 62b, 62d. 
Cancellation: 70b, 70d, 71b, 72, 73b. 
Prod. Services: 80, 81, 82 

TIME RATES 
Rates effective June 11, 1964. Card No. 1.) 

Card received June 15, 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 ti 6.00 104 ti 5.00 
13 ti 5.80 158 ti 4.85 
26 ti 5.50 260 ti 4.40 
52 ti 5.20 312 ti ................. 4.15 

LAM ESA (1 AM; 1 FM) 
Dawson County -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KPET 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 245 4650 5.00 
The Cobra Corp., Box 30, Lamesa, Tex. 79331. 

Phone 915-872-2404, 872-7707. 
I. PERSONNEL 

President -Thomas E. Conner. 
Vice -President --Robert E. Bradbury, Jr. 
Manager -Carl B. Cox. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Southeast -C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 

S. FACILITIES 
250 w.; 890 ke. Non -directional. 
Operating schedule: 5:45 am -10 pm. CST. 

4. AGENCY COMMISSION 
159: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4b, 4d, 5, Oa, 7a, 8. 
Rate Protection: 10a, 11a, 12a, 135, 14a, 15b. 
Basic Rates: 20b, 21a, 22a, 24b, 250. 28b, 28c, 29e. 
Contracts: 40a, 44b, 45. 
Comb.; Cont. Discounts: Bob. 
Affiliated with KBS Radio Network. 
Member: Texas State Network. Inc.. Voice of South- 
west Agriculture Radio Network. 

TIME RATES 
Rates effective October 1. 1983. 

Rates received September 4. 1963. 
8. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti 4.50 3.15 104 ti 3.75 2.60 
13 ti 4.30 3.00 156 ti. . 3.50 2.40 
28 ti 4.10 2.90 260 ti...._._._ 3.25 2.25 
52 ti 4.00 2.80 312 tl..._.._.._ 3.00 2.10 

7. PACKAGE PLANS 
PER WK: PER WK: 
10 ti 3.75 2.60 30 tl......._....._ 3.25 2.25 
20 ti 3.50 2.40 40 or more.... 3.00 2.10 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 min 
35.00 18.75 12.50 7.76 

13 ti 33.00 18.00 12.00 7.50 
28 tt 31.00 17.25 11.50 7.25 
52 ti 29.00 18.50 11.00 7.00 
104 ti _._..._.... 27.00 15.75 10.50 6.75 
158 ti 28.00 15.00 10.00 6.50 
260 ti 25.00 14.25 9.50 6.25 
312 ti 24.00 13.50 9.00 8.00 

K P E T -FM 
1966 

Media Code 4 245 4651 3.00 
The Cobra Corp., Box 30, Lameaa, Tex. 79331. 

Phones 915-872-2404, 872-7707. 
I. PERSONNEL 

President -Thomas E. Conner. 
Vice -President -Robert E. Bradbury. Jr. 
Sta. & Sales Mgr. -Carl B. Cox. 

2. REPRESENTATIVES 
Mario Messina Company. 

3. FACILITIES 
ERP 25,500 w.; 100.3 mc. 
Operating schedule: Noon -10 pm daily. CST. 
Antenna ht.: 258 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9b. 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, lia, 12a, 130, 14e, 16b. 
Basic Rates: 20b, 23a, 22a, 29b, 25a, 28b, 28e, 29a. 
Contracts: 40a, 49b, 45. 
Comb.; Cont. Discounts: 60h. 

TIME RATES 
ER 9/1/86-Rec'd 11/21/66. 

AA -Mon thru Sat 7-11 pm; all day Sun. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER MO: 4tl 12 t1 20 t1 30 tl 60t1 
1 min 3.50 3.25 3.00 2.75 2.60 
30 see 2.75 2.50 2.25 2.00 1.75 

CLASS A 
1 min 3.25 3.00 2.75 
30 see 2.50 2.25 2.00 

CONTRACT DISCOUNTS 
8 mo-10% 1 yer-15% 

LAMPASAS 
Lampasas County -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCYL 
1948 

Media Code 4 245 4675 2.00 
Lampasas Broadcasting Corp., Drawer 886. Highway 

281, Lampasas, Tex. 76550. Phone 512-242-3671. 
I. PERSONNEL 

Owner -Manager -Mrs. V. Dean Turner. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1450 kc. 
Non -directional. 

Operating schedule: 5:00 am -10:00 pm. CST. 
4. AGENCY COMMISSION 

15/0 time only; billa payable 10th of month. 
5. GENERAL ADVERTISING See coded regulations 

General: 9b, 9d. 
Basic Rates: 29a, 32a. 

TIME RATES 
ER 1/15/86-Itec'd 4/4/66. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 520 100x 150x 2506 1 min 3.95 3.20 2.95 2.75 2.50 2.25 2.00 

30 sec 2.30 2.15 1.98 1.85 1.85 1.50 1.35 
10 sec 1.75 1.50 1.35 1.25 1.20 1.15 1.00 () 1 minute or 100 words; 30 seconds or 50 words. 

8. PROGRAM TIME RATES 
Ix í3x 26x 52x 100x 150x 250x 

1 hr 35.00 32.55 30.10 27.85 25.20 22.75 20.30 
1/2 hr..._ 21.00 19.55 18.05 16.60 15.15 13.70 12.20 
1/4 hr 11.90 11.10 10.25 9.40 8.60 7.75 6.90 
5 min 7.25 8.75 6.25 5.75 5.25 4.70 4.20 

LAREDO (2 AM) 
See stations listed under Laredo Area 

Webb County -Map Location D-9 
See SItlS consumer market map and data at begin. 
sing of the State. 

KGNS 
1961 

Media Code 4 245 4700 8.00 
Southwestern Operating Co., Box 2085, Loop 20 South 

Laredo, Laredo, Tex. 78040. Phone 512-723-7459. 
I. PERSONNEL 

Manager -Ray Stephens. 
Program Director -Richard Goodman. 
Office Manager -Mrs. Sisue Clark. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
1,000 w. days; 1300 kc. Non -directional. 
Operating schedule: 8:00 am -8:15 pm. CST. 

4. AGENCY COMMISSION 
155.: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, la, 3b, 4a, 4e, 5, 6a, 7e, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a, 26, 

28a, 29a. 
Contracts: 40a, 42e. 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61a. 01b, 61e, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
TV Facilities: KONS-TV. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1. 1966. 
Rates received March 21, 1966. 

Class A--6:00-9:00 am; 3:30-7:00 pm. 
Class B-9.00 am -3:30 nm. 

8. SPOT ANNOUNCEMFNTS 
--Clmsa A- -Class B- 

1 min 30 see 10 sec 1 min 30 sen 10 see 
1 ti ....... 8.00 3.20 2.00 5.00 2.90 1.70 
28 ti..._.._.._ 4.00 2.50 1.50 3.00 1.80 1.00 
52 ti 3.50 2.00 1.20 2.50 1.50 .80 
156 ti ....... 3.00 1.70 1.00 2.00 1.29 .60 
312 t1 2.00 1.00 .60 1.00 .60 .30 

7. PA^KAGE PLANS 
TOTAL AUDIENCE -SATURATION PLANS 

(Combination of A & B times) -Weekly- -Monthly- 
24 ti. 48 ti 98 ti 96 ti 192 ti 384 ti 

1 min 75. 120. 210. 215. 385. 535. 
30 sec..._ 45. 75. 125. 130. 230. 285. 
10 sec..._ 25. 40. 65. 70. 115. 150. 

8. PROGRAM TIME RATES 
1hr 1/2hr1/4hr5min 

60. 35. 25. 15. 
Class B 90. 25. 15. 10. 
Less 2% per month for all advance paymenta. 

KVOZ 
1952 

R A 
Subscriber to the NAB Radio Code 

Media Code 4 245 4725 5.00 
Border Broadcasters, Inc., Box 1638, Laredo. Tea. 

78090. Phone 512-723-4396. 
STATION'S PROGRAMMING DESCRIPTION 

KVOZ: Programmed for adults and young adults. 
5 air personalities emcee middle-of-the-road and 
general popular music, 6 am -7 pm. 7-10 pm, Spanish 
language music variety show. Spanish commercials ciao 
permitted throughout day. MUSIC: 70% albums. 30% 
singles. NEWS: 5 min newscasts every hour. 15 min 
newscasts at S am, noon, & 10 min newscasts 6 pm 
& 10 pm. 3 man local news staff. Mobile news unit. 
Austin Bureau newsman. Emphasis on community 
involvement through editorial.. Opinion program In 
noon hour. 78 football. basketball sports originations 
each year. COMMERCIAL POLICY 16 minutes per 
hour. Rec'd 8/1/67. 

I. PERSONNEL 
National Sales Manager -Al Kinsall. 
General Manager -Bill Harrell. 
Station Manager -Scott Ellis. 

3. FACILITIES 
250 w.; 1490 kc. Non -directional. 
Operating schedule: 8:00 em -midnight. CST. 

2.50 2.25 4. AGENCY COMMISSION 
1.75 1.50 15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b. 4a. 4d, 5, 6a, 7a, 8. 
Rate Protection: 10e, lla, 12a. 13a, 14a. 15b, 15e. 
Basic Rates: 22b. 23a, 24b, 25a. 26, 28b, 28c, 29a. 

30. 
Contracts: 40a. 44b, 45, 46, 47a. 48. 49, 51a. 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 601, 61a, 61b, 

61e. Ola. 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Member: Texas State Network. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft' Reed 2/22/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 30 see 
1 x 5.00 3.00 1248 x 3.00 1.90 
52 z 4.50 2.75 1872 x 2.75 1.80 
104 z 4.25 2.50 2496 z 2.50 1.70 
312 z 4.00 2.25 3120 z 2.25 1.60 
624 x 3.50 2.00 3749 x 2.00 1.50 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 min 

1 x 60 36 18 10 

Advertisement 
KVOZ, Laredo, Texas, leading product station in 

North Mexico and South Texas serving America's most 
unique bilingual city. Product successes include Pet 
Milk, BC, Bordens, Falstaff, Coca Cola, Lone Star 
Beer, Royal Crown, STP, Royal Crown. Diet Rite, Levi 
Strauss, Uniroyal Tires, Texaco, Pearl Beer, Knolle 
Milk, Dr Pepper, Masa Harina, Bayer Aspirin, Beech 
Nut, Butterkrust Bread, Foremost Milk. Llptona Tea, 
Sprite, Seven Up, Upjohn, Wink, Orkin, Goodyear, and 
many more. Attractive combination discounts when 
buying REPS Eagle Pass and/or KVOU Uvalde. 

TEXAS 

LAREDO AREA (6 AM; 1 FM) 

See Laredo listed stations 

XEAS 
1948 

NUEVO LAREDO, MEX. 
Media Code 4 245 4750 3.00 
Jose Marla Villarreal, Mina 5037, Nuevo Laredo, 

Mex. 
Mailing Address -Box 338, Laredo, Tex. 78041. 

Phone 2-17-55. 
I. PERSONNEL 

President -Jose Marta Villarreal. 
2. REPRESENTATIVES 

New York, Chicago -National Time Bales. 
Los Angeles -Harlan G. Oakes & Associates. 
San Francisco -Don R. Pickens Co. 
Atlanta -David Carpenter & Co. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1410 kc. 
Operating schedule: 5:55 am -midnight Mon thru Sun. 
CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 8. 
Basic Rates: 23a. 
Contracts: 40a. 
Entire schedule is broadcast in Spanish; English 
broadcast facilities available. 
Translations of commerciale from English to Spanish 
Is free of charge 
All rates guaranteed for one year from date of lint 
broadcast. with or without Interruptions. when covered 
by duly stencil sod accented contract. 
Member: National Spanish Language Network. 

TIME RATES 
Eft -Reed 7/18/88. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 104x 156x 2606 

1 min or 
less 5.18 4.90 4.62 4.34 4.08 8.78 8.50 

8. PROGRAM TIME RATES 
Ix 13x 260 52x 1042 1562 2606 

1 hr 58.10 54.60 51.10 47.60 44.10 41.30 87.10 
1/2 hr 36.40 33.60 30.80 28.00 25.20 22.40 19.80 
1/4 hr 18.90 17.50 16,10 14.70 13.30 11.90 10.50 

XEBK 
NUEVO LARE1985DO, MEX. 

Media Code 4 245 4775 0.00 
F. J. Cortez, Box 1187, Laredo, Tex. 78041. Allende 

1514, Nuevo Laredo. Mex. 
I. PERSONNEL 

President -Francisco J. Cortez. 
General Manager -Mario Cortez. 
Sales Executive-Admando Cortez D. 

2. REPRESENTATIVES 
Gill -Petra. Inc. 
Southwest -Mario Messina Company. 

S. FACILITIES 
250 w.; 1340 ke. Non -directional. 
Operating schedule: 6:00-1:00 am. CST. 

4. AG15/2.NCY COMMISSION E 

5, GENERAL ADVERTISING See coded regulations 
General: la, 40, 4c, 5, Oa, 7a, 8. 
Rate Protection: 10e, lia. 
Basic Rates: 20a, 22a, 23a, 24a, 26, 28b. 
Contracts: 40a, 48. 
Comb.; Cont. Discounts: OOa, 01b, 62e. 
Cancellation: 71a. 
Entire schedule broadcast in Spanish. Translation 
of English copy into Spanish free of charge. 

TIME RATES 
Eff 12/85 -Reed 6/1/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 x..._..___. 6.12 156 z...__ 4.88 
26 z 5.78 260 4.82 
52 x 5 40 312 z.__._._.._._»_._ 3.96 
104 x 

XEGNK 
1962 

NUEVO LAREDO, MEX. 
Media Code 4 245 4800 6.00 
XEGNK Radio Ritmo, Box 1452, Laredo. TeL 78041. 

I. PERSONNEL 
President -Guillermo Nunez Keith. 
Gen'l & Sales Mgr. -Marciano Gomez Alvarez. 

2. REPRESENTATIVES 
UBC Sales. 

3. FACILITIES 
250 w.; 1370 kc. Directional -daytime only. 
Operating schedule: 6:15 am -7:15 pm. 

4. AGENCY COMMISSION 
15% an time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Rates effective Apri; 1, 1963. (Card No. 1.) 

Card received July 22, 1963. 
6. SPOT ANNOUNCEMENTS 

t min 1min 
or less or leas 

1 ti 6.12 156 ti 4.68 
26 ti 5.76 260 ....... 4.82 
52 ti 5.40 312 ti __- 3.98 
104 ti 5.04 824 ti r.»,.- 8.20 

7. PACKAGE PLANS 
1 MINUTE 

PER WE: tot ea tot ea 
10 ti 31.20 3.12 20 tl 52.00 2.60 
15 ti 44.00 2.93 
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XEK 
1937 

NUEVO LAREDO, MEX. 

Amigo Spanish Group 
Media Code 4 245 4825 3.00 

Rupert() Villarreal, El Diario Bldg., 2nd floor Dr. 
Mier 2223 Nuevo Laredo, Mex. Phone 2-30-35. 

Mailing Address -P. O. Box 87, Laredo. Tez. 78041. 
I. PERSONNEL 

Pres. & Mgr.-Ruperto Villarreal. 
Commercial Manager -Felipe Maldonado P. 

2. REPRESENTATIVES 
Chicago, Atlanta, Dallas, Lott Angeles, New York and 

San Francisco-Savalll/Gates, Inc. 
El Paso -Broadcast Services. Inc. 

3. FACILITIES 
5.000 w. days. 1,000 w. nights; 960 ko. 

Non -directional. 
()peraung acne5ure: o:35 am -1U:01.1 pm weekdays; 
8:00 am -2:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15% on station time only: no cub discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 3c, 3d, 4a, 4e, Ob, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 
Basic Rates: 20b, 21a, 21h, 22a, 23a, 29a. 
Contracts: 400, 42a, 43, 44a, 44b, 46. 
Cancellation: 70b, 70c, 71a. 
Member: The Amigo Spanish Group. 

TIME RATES 
ER 3/1/68 -Reed 1/8/68. 

7. PACKAGE PLANS 
PER WK: Open 5 ti IO ti 15 ti 20 ti 25+ 
1 min 8 00 7.60 7.20 6.90 6.40 5.90 
10 sec ID's: 50% of 1 -min. 

8. PROGRAM TIME RATES 
1/2 hr I/4 hr 

1 x 50 25 

XENU 
1957 

NUEVO LAREDO, MEX. 
Media Code 4 245 4850 1.00 
Miguel Villarreal. 2201 Madero St., 2nd Floor, 

Nueva Laredo, Laredo, Mex. Phone 1399. 
Other address -Box 814, Laredo, Tex. 78041. 

STATION'S PROGRAMMING DESCRIPTION 
XENU: Programmed for Spanish speaking people only. 
MUSIC: country. rural Mexican type via live, tape, 
records, and transcription. Request programs dominate 
entire schedule. Missing persons broadcast daily. 
PERSONALITIES handle all segments. COMMER- 
CIAL POLICY: announcements only. Commerciula 
translated free from English into Spanish to all 
clients. Contact Representative for further detail, 
Recd 10/26/67. 

I. PERSONNEL 
President -Miguel Villarreal. 
General Manager-Deyla R. Villarreal (Mrs.). 

2. REPRESENTATIVES 
Southwest -Riley Representatives. 
Southeast -Harry Harkins, Inc. 
New York, Chicago -National Time Sales. 
West Coast -Radio Time Sales. 

3. FACILITIES 
5,000 w. days: 1550 kc. Non-directlonaL 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time; no each discount. 

5. GENERAL ADVERTISING See added regulations 
General: 2a, 3a, 3b, 40, 9e, 5, 6b, 7a, 8. 
Rate Protection: 10a, lia. 
Basic Rates: 20a, 22a, 226, 23a, 24a, 26, 28b. 
Contracts: 40a, 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61a, 62e. 
Cancellation: 71a, 73a. 
Member: National Spanish Language Network. 

TIME RATES 
ER 7/1/68-Rec'd 6/17/68. 

6. SPOT ANNOUNCEMENTS 
Open 5 ti 10 ti 15 ti 20 ti 25 ti 30 ti 

1 min 9.00 8.60 8.20 7.80 7.20 6.60 6.00 
30 sec 6.75 6.45 6.15 5.85 5.40 4.95 4,50 
10 sec 4.50 4.30 4.10 3.90 3.80 3.30 3.00 

XEWL 
1950 

NUEVO LAREDO, MEX. 
Media Code 4 245 4875 8.00 
Radio Laredo, S. A. Box 1425, Laredo, Tex. 78041. 

Other Office: Maclgvis Herrera 34-22, Nuevo Laredo 
Mex. Phone 2-12-34. 
STATION'S PROGRAMMING DESCRIPTION 

XEWL: Programmed 100% in Spanish language. 
MUSIC: popular Latin and top 40 American tunes. 
NEWSCASTS: 5 min on half hour. Commentary on 
news 8-8:15 am & 6-8:15 pm daily. Time, tempera- 
ture and weather every 15 min. AIR PERSONALI- 
TIES handle all segments. COMMERCIALS trans- 
lated free. Contact Representative for further de- 
tails. Reed 7/20/67. 

I. PERSONNEL 
General Manager -Francisco Javier Cortes. 

2. REPRESENTATIVES 
UBC Sales. 
Southwest -Mario Messina Company. 

3. FACILITIES 
2,500 w.; 1090 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See *tided regulations 
General: 2a, 3a, 9a, 4c, 85, 7a. 
Rate Protection: 10a, lia, 12e, 13a, 14a. 
Basic Rates: 20a, 22a, 23a, 29b. 
Contracts: 40a, 40e, 92a, 48. 
Cancellation: 73a. 
Member: Latin Network. 

TIME RATES 
Eff 8/1/68-Rec'd 9/18/88. 

7. PACKAGE PLANS 
WEEKLY PACKAGES -ROS 

PER WK: 1 t 5ti 10 ti 2001 30 ti 40tí 
1 min 4.00 3.75 3.50 3.00 2.50 2.00 
30 sec 3.20 3.00 2.80 2.40 2.00 1.80 
10 sec 2.80 2.45 2.30 1.95 1.60 1.30 

X H N 0 E (FM) ----V-90'' 
1966 

NUEVO LAREDO, MEX,/ 
Media Code 4 245 4900 4.00 
Radio Rama, Box 187, Laredo, Texas 78041. Nuevo 

Laredo. Mex. Phone 2-02-51. 
I. PERSONNEL 

President -Fidel Cuellar G. 
General Manager -Ruth C. Gonzalez 

3. FACILITIES 
ERP 1,000 w.; 93.7 mc. Stereo. 
Operating schedule: 6-2 am Mon thru Sug.-CST. 
Antenna ht.: 92 ft. above average terrain, 

4. AGENCY COMMISSION 
15% time only: payable by 10th of month, 

5. GENERAL ADVERTISING See Boded regulations 
General: 2a, 2b, 3a, 3d. 4a, 4c, 6a, 7a. 
Rate Protection: 10a, 12a, 13a. 15b. 
Basic hates: 20b, 21b, 21d, 22a, 23a. 
Contracts: 40a, 42a, 45, 46. 49. 51a. 
Comb.; Cont. Discounts: 60a, 62a, 
Cancellation: lob, 71b. 
Prod. Services: 80. 
Member: National Spanish Language Network, 

TIME RATES 
ER 12/1/66 -Reed 10/17/66. 

A-6-9 am & 6 pm -2 am. 
B-9 am -6 pm. 

8. SPOT ANNOUNCEMENTS 
A 

I min 30 acs 25 wda I min 30 see 25 wda 
1 z 6.00 4.50 3.00 3.00 2.25 1.50 
Frequency discounts of 5% for 26, 52, 104, 156, 260. 
312 x allowed only for non -cancellable contracts or 
when frequency L reached within 12 month period. 
No retroactive discounts. 

8. PROGRAM TIME RATES 
A 

I hr I/2 hr 1/4 hr I hr 1/2 hr I/4 hr 
I z 35.00 25.00 20.00 25.00 17.50 14.00 
Frequency discounts of 5% for 28, 52, 104, 158, 260, 
312 z allowed only for non-ancellable contracts or 
when frequency is reached within 12 month period. 
No retroactive discounts. 

10. SPECIAL FEATURES 
Newscasts: 5 minutes at :30. Extra 10%. 

LEVELLAND 
Beckley County -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KLVT 
1949 

Subaeriher to the NAB Radio Code 
Media Code 4 245 4925 1.00 
Clint & Marshall Formby, dha Levelland Broadcasters, 

Box 1230. Farm -to -Market Hwy.. Levelland, Tex, 
79338. Phone 894-3134. 35. 

I. PERSONNEL 
Manager -Gene Stanley. 
Sales Manager -Jerry Cammack. 
News Director -Del Kirby. 

3. FACILITIES 
1.000 w.; 1230 Ire. Non -directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4b, 9d. 5. 
Affiliated with KBS. 

TIME RATES 
ER Reed 7/31/68. 

8. SPOT ANNOUNCEMENTS 
lx 13x 156x 3I2x 

1 min 3.50 3.00 2.75 2.40 
7, PACKAGE PLANS 

PER WK, EA: 50tí 
1 min 1.75 
PER MO, EA: 150 ti 
1 min 1.50 

8. PROGRAM TIME RATES 
Ix 

1 hr 45.00 
1/2 hr 25.00 
1/4 hr 17.50 
5 min 10.00 

13x 
42.00 
2.00 
14.00 
7.50 

25 ti 
2.00 

100 tI 
1.75 

156x 
37.50 
19.00 
12.00 

7.00 

15 tl 
2.50 

60 01 

200 

312x 
34.00 
17.50 
10.00 
6.00 

10. SPECIAL FEATURES 
TIME SIGNAL PACKAGES 

(20 word limit) 
I WK: 50tí 100 ti 
Ea 1.15 1.00 
1 MO: 
300 ti, ea 1.00 
200 ti ea mo on a regular basis, ea. 1.00 

LIBERTY 
Liberty County -Map Location G-7 

See SRDS consumer market map and 
of the State. 

KPXE 

data at beginning 

1967 
Media Code 4 245 4935 0.00 
Liberty County Broadcasters, Inc.. Box 402, Wallis - 

ville Rd., Liberty, Tex. 77575. Phone 713-336-3601. 

I. PERSONNEL 
President -C. L. Wilson, Jr. 
Station Manager -Gerald R. Proctor. 

3. FACILITIES 
250 w.; 1050 kc. Directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. Net 10 days, 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply, 
General: la, 2b, 3a. 4a, 4d, 5, 60, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 2013, 21c, 23a, 28, 28c. 
Contracts: 40a, 45, 48. 
Comb.; Cont. Discounts: 82b. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Elf 12/21/87-Rec'd 1/25/88. 
6. SPOT ANNOUNCEMENTS 

5 see 
Ea 13.00 

min 
3200 

0 see 
1150 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr I hr 

Ea 5 10 20 35 

LITTLEFIELD 
Lamb County -Map Location B-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KZZN 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 245 4950 9.00 

Littlefield Broadcasting Co., Box 192, Littlefield, 
Tex. 79339. Phone 806-385-4474. 
STATION'S PROGRAMMING DESCRIPTION 

KZZN: Programmed for general interest. 
MUSIC: Middle-of-the-road and general popular 
music. 70% albums, 30% singles. FARM: News. 
interviews, county agent reports, market reports at 
8-7 am, 12-1 pm and 8-7 pm. NEWS: 5 min news- 
casts every hour, 15 min newscasts at 7:30 am, noon 
and 8 pm. Weather information every 15 min. 8-9 
am daily discussions, guests from shopping center. 
SPORTS: Play-by-play of area sporting events. 
Reé d 4/4/88. 

I. PERSONNEL 
Manager -Jim Vandenberg. 

3. FACILITIES 
1,000 w. days; 1490 kc. Non -directional 
Operating schedule: 6 am -11 pm. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 4b, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, ila, 12a, 13a, 14a, 15b, 15e. 
Basic Rates: 22b, 23a, 24b, 25a, 26, 28b, 28c, 29a, 

30. 
Contracts: 40a, 44b, 45, 48, 47a, 48, 49, 51a, 51c. 
Comb.; Cont. Discounts: 60b, 60d, 80i, 61a, 61b, 81c, 

62a. 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Services: 80. 

TIME RATES Eff---Rec'd 8/27/68. 
6. SPOT ANNOUNCEMENTS 

Ix 
1 min 2.60 

8. PROGRAM TIME RATES 
Ix 13x 

1/2 hr 23.00 21.50 
1/4 hr 12.00 11.50 
5 min 5.00 4.75 

LIVINGSTON 

52x 104x 3I2x 
2.40 2.20 2.00 

52x 156x 3I2x 
20.00 18.00 16.00 
10.50 9.50 8.50 

4.50 4.00 3.00 

Polk County -Map Location G-6 
See SRDS consumer market map and data at begin- 
ning of the State. 

KETX 
1957 

Media Code 4 245 4975 6.00 
"Voice of East Texas.' Box 111, Livingston, Tez. 

77351. Phone 713-327-8916. 
I. PERSONNEL 

Prea. & Gen'i Mgr. -Harold J. Haley. 
3. FACILITIES 

5,000 w. days; 1440 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
All rates net to station. Agency adds commission, 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 3b, 3d, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b, 18. 
Basic Rates: 20b, 21a, 21e, 23a, 24a, 25c, 26, 28b, 

28c, 30, 31, 32a, 33d. 
Contracts: 90a, 41, 49a, 45, 46, 47a. 48, 49, 51a, 51e. 
Comb.; Cont, Discounts: 60a, 60e, 60d, 60f, 601. 61a, 

62d. 
Cancellation: 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with NAS and KBS Radio Networks, 
Member: Texas State Network. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective -. 
Rates received October 22, 1965. 

6. SPOT ANNOUNCEMENTS 
PER MO: I ti 15 ti 30 ti 45 91 60 01 100 01 
1 min/less.... 2.75 2.50 2.25 2.00 1.75 1,50 

8. PROGRAM TIME RATES 
PER YR: Ix 13x 26x 52x 104+ 

1 hr 45 40 35 30 25 
1/2 hr 20 18 17 16 15 
1/4 hr 14 13 12 11 10 
5 min 9 8 7 6 5 

LOCKHART 
Caldwell County -Map Location E-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KHRB 
1967 

Media Code 4 245 4985 5.00 

Heath -Reasoner Broadcasters, Box 240, 622 Stueve 
Ln., Lockhart, Tex. 78844. Phone 512-398-5232. 

I. PERSONNEL 
Station Manager -Dan Heath. 
Program Director -Larry Kemp. 
Traffic Manager -Shirley Townsend. 

2. FACILITIES 
250 w.; 1060 ke. Directional. 
Operating schedule: Sunrise -local sunset, CST. 

4. AGENCY COMMISSION 
15/0 time and talent. Bills payable within 30 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b. 3a, 9a, 9d, 5, 6a, 7a. 
Rate Protection: 10h, 11a, 13a, 14a, 15b, 18. 
Basic Rates: 20b, 21a, 22b, 23a, 24a. 25a, 26. 28b 

28c, 29a, 29b, 33c. 
Contracts: 40a, 41, 42a, 43, 44a, 94b, 45, 46, 47e, 

48, 50, 51b. 
Comb.; Cont. Discounts: 601, 82b. 
Cancellation: 70a, 70e, 71b, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS 

TIME RATES 
Recd 2/7/88. Ed' 

6. SPOT ANNOUNCEMENTS 
1 min. 2.00 30 sec..._...._.._ 1,20 

8. PROGRAM TIME RATES 
1 hr 25.0o 1/4 hr 8.00 
1/2 hr 12.50 5 min. 3.50 

LONGVIEW (2 AM; 1 FMI 
Gregg County -Map Location G-5 

See SItDS consumer market map and data at begin- 
ning of the State. 

KFRO 
1934 

Media Code 4 245 5000 2.00 
"Voice of Longview." Box 792. Curtis Bldg., Long- 

view Tex. 75601. Phone 214-753-4461. 

STATION'S PROGRAMMING DESCRIPTION 
KFRO: Programmed for adulte and young adults. 
MUSIC: popular, country and western, jazz, gospel, 
and shows- AIR PERSONALITIES handle all seg- 
mente. Taped commercials interchangeable. Women's 
show 2-2:30 pm. Country and western 6:30-7 am, 3-4 
pm, & 7:05-8 pm, gospel music 6:05-6:20 am. 
SPORTS: scores 6:45 am, news 6:45 pm, little league 
baseball, high school and college football and basket- 
ball. RELIGIOUS: programa live and remote week- 
days and Sun. Public interest broadcasts 6:30 pm. 
Teen show 4-5 pm, 8:05-10 pm. Studio available for 
live programs. NEWS: state, national, international 
and local 5 min on hour and half hour, 15 min noon, 
6 pm & 10 pm. Remote facilities, Personalities avail- 
able for remote broadcasts, atore openings, other 
events. Contact Representative for further details. 
Recd 7/19/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -James R. Curtis, 
Vice President -John Allen. 
Commercial Manager -Thomas R. Putman. 

2. REPRESENTATIVES 
Donald Cooke. Inc. 
Southeast -C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
1,000 w.; 1370 he, Directional -nighttime only. 
Operating schedule: 6:00 am -11:05 pm weekdays; 
6:00 am -11:30 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10 days, 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply 
General: lb, 213, 3a. 4a. 4e, 5, 6a. 7a, 8. 
Rate Protection: 15a, 15b, 16. 
Basic Rates: 20b, 21a, 21b, 21e, 21d. 22b, 23b, 2413. 

25b, 26, 27, 28e, 29a, 20b, 30, 33a. 
Contracts: 40a, 41. 42c, 43, 44a, 45, 46, 47a, 48. 49, 

50, 51a. 
Comb.; Cont. Discounts: 60b. 61e, 
Cancellation: 70e, 71a, 72. 
Prod. Services: 81, 82. 

TIME RATES 
Rates effective October 15. 1943. 

0. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 5 min. 1 min. () 

1 lime.._ 36.00 24.00 12.00 7.20 6.00 
13 times.. 34.20 22.80 11.40 6.84 5.70 
26 times.. 32.40 21.60 10.80 6.48 5.40 
52 times.. 30.00 20.40 10.20 6.12 5.10 

100 times.. 28.80 19.20 9.50 5.76 4.80 
150 times.. 27.00 18.00 9.00 5,40 4.50 
300 or more 

times 25.20 16.80 8.40 5.04 4.20 () 50 words or less or station break. 
(Longview continued on next paps) 
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Longview -Continued 
KLUE 

1948 

R A B 

Subscriber to the NAB Radio Cods 
Media Code 4 245 5025 9.00 

Radio Longview, Inc., Box 7100, Hwy. 149, Long- 
view. Tez. 75601. Phone 214-758-4496. 
STATION'S PROGRAMMING DESCRIPTION 

KLUE: Programmed for adults of all ages. 
MUSIC: top 40. NEWS: local news department and 
hourly news service from national networks. FARM: 
program 5:30-6:30 am. SPORTS: all local sports 
carried live, plus broadcasts of college and protes - 
atonal football and baseball. Continuous policy of 
listener incentive contesta known as fun games. 
Active in community involvement with regularly 
scheduled interviews and discussions of important 
local issues. Contact Representative for further de - 
tells. Reé d 8/3/67. 

I. PERSONNEL 
President -E. W. Mahone, Jr. 
Vice -Pre,. & Gen'l Mgr. -H. A. Bridge, Jr. 
Commercial Manager -Lowell Wolfe. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 
Southwest -Clyde Melville Company. 

3. FACILITIES 
1.000 w. days; 1280 be. Non -directional. 
Operating schedule: 5:45 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5, 6a. 7a. 8. 
Rate Protection: 10b, llb, 12b. 13b, 14b, 15a. 
Basic Rates: 20b, 21a, 22b, 23a, 24b, 25a, 26, 28b, 

28e. 29a, 30. 
Contracta: 40a. 91, 45, 46. 47a, 48, 50, 51a, 51b, 51e. 
Comb.: Cont. Discounts: 60a, 61c, 62d. 
Cancellation: 70b. 70d. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS, and KBS Radio Networks. 
Member: Big -K Network; Texas State Network, Inc. 

TIME RATES 
Rates effective January 1. 1962. 
Rates received August 30, 1965. 

6. SPOT ANNOUNCEMENTS 
(s) (t) (a) 

1 z 6.20 9.50 104 z.......__.- 5.30 
13 z 6.00 4.30 208 z......._.._. 5.00 
26 z 5.90 9.10 312 z - 4.70 
52 X 5.60 3.90 624 z 4.40 () One minute or 100 turd,. 

(Il 1/2 minute or 50 words. 

7. PACKAGE PLANS 

(t) 
3.70 
3.50 
3.25 
8.50 

WEEKLY PACKAGE PLAN 
One minute: 
6 times 4.55 18 times __. 4.35 

12 limes 4.45 24 times 
(CR) 

K L U E -FM 
1969 

Subscriber to the NAB Radio Code 
Media Code 4 245 5026 7.00 
Radio Longview, Inc., Boz 7100, Signal Hill Drive, 

Longview, Tex. 75601. Phone 214-758-4496. 

STATION'S PROGRAMMING DESCRIPTION 
KLUE-FM: Adult level programming of albums. in- 
cluding showtunes, film music. standards, jazz, and 
melodic popular selections. NEWS: includes 5 min 
hourly from networks. Special discussions and com- 
munity involvement programs on regularly scheduled 
basis. Contact Representative for further details. 
Reed 7/12/67. 

I. PERSONNEL 
Prealdent-E. W. Mahone, Jr. 
Vice-Pres. & Cen'l Mgr. -R. A. Bridge, Jr. 
Commercial Manager -G. Lowell Wolfe. 

2. REPRESENTATIVES 
Jack Masla & Co.. Inc. 
Southwest -Clyde Melville Company. 

3. FACILITIES 
ERP 36.000 w.: 105.7 me. Stereo. 
Operating schedule: 6 am -11 pm. CST. 
Antenna ht.: 328 #0, above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 9a, 5, 6a, 7a, 8. 
Rate Protection: lob, llb, lib, 13b, 14b, I5a. 
Basic Rates: lob, 21a, 22b, 23a, 24b, 25a, 26, 28b, 

28e. 29a, 30. 
Contracts: 40a, 41, 45, 48, 47a. 48, 50, 51a, 51b, 51c. 
Comb.: Cont. Discounts: 60a, 61c, 62d. 
Cancellation: 70b, 70d, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS and KBS Radio Networks. 
Member: Big -K Network; Texas State Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 4/1/67-Rec'd 3/31/87. 
6. SPOT ANNOUNCEMENTS 

60 sec or less, ea 
10 or more (in any 7 day period) ea ......... 1.75 

KZEY 
TYLER 

City of license, Tyler. Tez. 
Longview Office -717 B. Green, Longview, Tez. Phone 

214-758-2588. 
See listing under Tyler, Texas. 

LUBBOCK (6 AM; 2 FM) 
Lubbock County -Map Location B-4 

See SitDS consumer market map and data at begin- 
ning of the State. 

KBFM(FM) 
1958 e 

Media Code 4 245 5050 7.00 
Corbin Broadcasting Co., 2001 Great Plaine Bldg. 

Lubbock. Tex.. 79401. Phone 806-763-5657. 
I. PERSONNEL 

General Manager -Glenn Corbin. 
Sales Manager -Larry W. Corbin. 

S. FACILITIES 
ERP 3,600 w.; 96.3 mc. Stereo. 
Operating schedule: 24 hours. CST. 
Antenna ht.: 320 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 9a, 9d, 5, 8. 
Rate Protection: lob, 11b, 13b. 
Basic Rates: 23a, 29b, 25a, 26, 29a. 
Contracta: 40a. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 71e, 73a. 
Member: Texas State Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES RAME 

No. 7 ER 1/1/66 -Reed 3/29/66. 
6. SPOT ANNOUNCEMENTS 

1 min._..___.........._... 3.00 10 sec.. - 1.70 
30 sec..._ ...... _.._.._....... 2.50 

9. PARTICIPATING PROGRAMS 
Lubbock After Dark -7 pm -midnight. 

Ix 26x 52x 104x 156x 260x 
1 hr...._........ 20.00 18.50 17.50 16.25 13.25 14.00 

KCBD 
1946 

NBC Radio Network 
R A 

Media Code 4 245 5075 4.00 
Bryant Radio & Television, Inc., Box 2190, 5600 

Avenue A. Lubbock. Tex. 79408. Phone 806-744- 
1414. TWX 910-898-4306. 

I. PERSONNEL 
President -Joe H. Bryant. 
Station Manager -Keith Tye. 

2. REPRESENTATIVES 
Call station Manager collect. 
Southwest -Blair Radio. 

3. FACILITIES 
1.000 w.: 1590 kc. Directional -separate patterns, 

dey and night. 
Operating schedule: 8 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 5, 65, 7h, 8. 
Rate Protection: lob. 126, 13b, 14b. 
Basic Rates: 21b, 22a, 23a, 24b, 28a, 29a. 
Contracta: 40a. 46. 47a. 
Comb.; Cont. Discounts: 60b, 60h, 61a. 
Cancellation: 70a, 70c, 71a, 72. 
Prod. Services: 80. 
TV facilities: KCBD-TV. 
Affiliated with NBC Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 ER 9/1/68 -Reed 7/22/68. 
AA -Mon tars Fri 6-9 am & 4-7 pm. 
A -Mon thru Fri 9 am -4 pm; Sat & Sun ail day. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 
50/60 sec 5.00 
20/30 sec 4.50 
ID's, flat 2.50. 

CLASS A 
50/60 sec 4.50 4.00 3 5 3.00 
20/30 sec 4.00 3.50 3 0 2.50 
ID's, fiat 2.00. 

CLASS B 
50/60 sec 4.00 3.50 3, 00 2.50 
20/30 sec 3.50 3.00 2.50 2.00 
ID's. flat 1.50. 

KDAV 
1953 

6 ti 
4.50 
4.00 

12 ti 
4.00 
3.50 

24 ti 
3.50 
3.00 

Media Code 4 245 5100 0.00 
Western Broadcasting Co., Boz 6070. 6602 Quirt. 

Lubbock. Tez. 79413. Phone 806-744-4587. 
STATION'S PROGRAMMING DESCRIPTION 

KDAV: Programmed for general interest. 
AIIt PERSONALITIES emcee entire operation using 
inserts of community affaira, endorsement of public 
drives and events, and artist interviews. MUSIC 
80%: modern country and western, 90% new or cur- 
rent selling singles and individual album tracks. 10% 
former popular country and western records. NEWS 
20%: regional and local newt on hour, network news 
or sports at :30, weather or sports at :15 & :45. 
Agricultural news stressed in early am. Personalities 
available for remote broadcast and pick-ups from 
commercial locations. Contact Representative for fur- 
ther details. Recd 11/8/67. 

I. PERSONNEL 
Owners -Dave (Stone) Pinkston & Robert E. Clark. 
Gen'1 & Sales Mgr. -Robert E. Clark. 

2. REPRESENTATIVES 
Savallt/Gates, Inc. 

3. FACILITIES 
500 w. days; 580 kc. Directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 on time. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2h, 3h, 9a, 5, 6a, 7b, 8. 
Irate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 
Basic Rates: 20a, 21a, 21e, 21d, 221). 23b, 29b, 25a, 

26, 28b, 28c, 29a. 
Contracte: 40a, 41, 43, 44a, 45, 46, 47a, 49, 51c. 
Comb.: Cont. Discounts: 60h, 61a. 
Cancellation: 70e, 70e, 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with MRS Radio Network. 
Member: National AgRadio Groupe, Inc. 

TIME RATES 
ER 9/15/66 -Reed 11/3/66. 

8. SPOT ANNOUNCEMENTS 
ROS 

PER YR: Ix 104x 156e 260x 312x SOOx 
1 min.._...._... 8.00 5.25 4.50 4.00 3.50 3.00 
30 sec._.._....... 4.90 4.30 3.70 3.30 2.90 2.50 
15 sec 3.60 3.15 2.70 2.40 2.10 1.80 
Drive Time -7-9 am & 4-6 pm add 20% to earned 
rate. 

7. PACKAGE PLANS 
WEEKLY SPOT PLANS 

ItOS 
PER WK, EA: IS ti 20t1 

1 min.. -..-..-... 5.25 4.50 
30 sec 4.30 3.70 
15 sec - 3.15 2.70 
Drive Time -7-9 am & 4-6 pm 
rate. 

8. PROGRAM TIME RATES 
PER YR: Ihr 
1 tí..._.._.._......_......_.._..'___.. 54.00 
26 t1 51.00 

48.00 
45.00 

52 U 
104 ti 
156 ti 
260 tl......._.._...__.._.._.._..... 40.50 
312 ti 37.50 

KFYO 
1927 e 

3001 40 t 50tí 
4.00 3.50 3.00 
3.30 2.90 2.50 
2.40 2.10 1.80 

add 20% to earned 

1/2 hr 1/4 hr 5 min 
34.50 22.50 11.25 
31.50 21.75 10.90 
30.00 21.00 10.50 
28.50 19.50 9.75 
27.00 18.00 9.00 
25.00 16.50 8.25 
22.50 15.00 7.50 

Subscriber to the NAB Radio Code 
Media Code 4 245 5125 7.00 
Plains Radio Broadcasting Co., 914 Avenue J, Lub- 

bock, Tez. 79401. Phone 806-785-5567. 

STATION'S PROGRAMMING DESCRIPTION 
KFYO: Programmed for general interest. FARM 
11%; 5:30-7 am, noon -1 pm, 2 man, agricultural 
markets, interviews, events, weather. NEWS 22%: 
local, state, national, world, analysis, community 
events, commentary, interviews, mobile unit reporta. 
2% weather. 7-8 am, 5-6 pm sown block. SPORTS: 
national baseball, live play-by-play collage football 
and basketball, dally coverage. MUSIC: 8:05 am - 
noon popular music featuring film, show, standards. 
folk, middle-of-the-road, awing, jazz. Network new,, 
variety program and music. 1-5 pm network audi- 
ence participation program and celebrity interviews. 
news. General popular music featuring show, popular 
and dixieland jazz, novelty. 5:30 pm -12M general 
popular music, mainstream jazz. RELIGIOUS: pro- 
grams Sun morning. COMMERCIAL POLICY: 18 
minutes per hour. Contact Representative for further 
details. Recd 7/27/67. 

I. PERSONNEL 
President -Roy Whittenburg. 
General Mgr. -Gordon Thompson. 
National Sales Manager -Bob Nash. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
5.000 w, days, 1,000 w. nights; 790 kc. 

Directional separate patterns, day and night. 
Operating schedule: 5:30 am -midnight CST. 

4. AGENCY COMMISSION 
15% on time; no cash discount - 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3d, 9a, 5, 8a, 7b, 8. 
Rate Protection: lob, llb, 12b, 13b, 14b, 15a, 15b. 
Basic Rates: 29b, 21a, 22a, 23a, 24b, 25a, 26. 27. 

28a, 28c, 29a. 
Contracta: 40e, 41, 42b, 49a, 45, 48, 975, 48, 99, 50, 

51b. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 60i, 61a, 82b. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
ARlllated with CBS Radio Network. 

TIME RATES 
ER 9/1/66-Rec'd 4/26/66. 

A -Mon thru Sat 6-9 am & 5-6 pm. 
B -All other times. 

8. SPOT ANNOUNCEMENTS 
I MIN: 

lx 26e 52x 156x 260x 520x 
A.. 12.00 11.00 10.00 9.00 8.00 7.00 
B.. 10.00 9.00 8.00 7.00 6.00 5.00 

20/30 SEC: 
A.. 9.60 8.80 8.00 
B.. 8.00 7.20 8.40 

10 SEC: 
A.. 8.00 5.50 5.00 4.50 4.00 3.50 S.00 
B.. 5.00 4.50 4.00 3.50 3.00 2.50 2.00 

DISCOUNTS 
26 wks 5% 52 wks 10% 

7. PACKAGE PLANS 
ROS (Best Times Available) 

PER WK: 3ti 10ti 
1 min 7.00 6.00 
20/30 sec. 6.00 5.00 
10 sec. 3.50 3.00 

DISCOUNTS 

I000x 
6.00 
4.00 

7.20 8.40 5.60 4.80 
5.60 4.80 4.00 3.20 

20 tl 
5.50 
9.50 
2.75 

30 tI 
5.00 
4.00 
2.50 

26 wks 5% 52 wks._.._...__._.._ 10% 

8. PROGRAM TIME RATES 
I HR: lx I9x 26x 52x 104x 156x 260x 

A 90 85 81 79 77 72 68 
B 70 67 63 61 59 56 53 

1/2 hr: 68% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

DISCOUNTS 
28 wks. -.. 5% 52 wks._ ._....__ 10% 

TEXAS 

KLBK 
1955 

American Contemporary Ntwk 

e 
Subscriber to the NAB Radio Code 

Media Code 4 245 5150 5.00 
Grayson Enterprises, Inc., Box 1559, 7400 University 

Ave., Lubbock. Tez. 79408. Phone 806-744-2345. 
TWX 910-896-4321. 
STATION'S PROGRAMMING DESCRIPTION 

KLBK: Programmed for adults and young adulte. 
6 air personalities emcee entire operation. Discussion, 
interviews, contests, emphasis on local events. NEWS: 
5 min network news at :55 and headline, two 2-1/2 
min. at 20 min before and after hour plus local 
mobile reports from 6 mobile units. 7 man news 
department. MUSIC: 75% top 40 singles, 15% al- 
bums. Noon -6 am emphasis on middle-of-the-road, 
current hits, and standards. SPORTS: sporta director, 
90 second sports at :30, local high school play-by-play 
sports and Southwest Conference football. Local and 
area weather reports. COMMERICAL POLICY: com- 
mericals translated free. Contact Representative for 
further details. ltec'd 2/12/68. 

I. PERSONNEL 
General Manager -Stuart W. Klein. 
Station Manager -Herb Harding. 

2. REPRESENTATIVES 
H -R Representatives, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1340 km. 

Non -directional. 
Operating schedule: 24 hours dally. CST. 

4. AGENCY COMMISSION 
15/0 time only; bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10h, 12h, 14b. 
Basic Rates: 22a, 25a, 29a. 
Contracte: 400. 95, 96. 
Comb.: Cont. Discounts: Gob, 61a, 62d. 
Cancellation: 70e, 70e. 
Prod. Services: 82. 
Affiliated with American Contemporary Network. 

TIME 1,ATES 
No. 7 ER 2/1/68 -Reed 2/12/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 ses 15 see 

Fined position 8.50 7.50 6.00 
7. PACKAGE PLANS 

WEEKLY IMPACT PLANS 
5ti 10ti 15tí 25ti 

1 min 6.00 5.50 5.00 4.50 
30 sec 5.50 4.50 4.00 3.50 
15 sec 4.00 3.50 3.00 2.50 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 2 min 

1 x 60 35 23 19 13 10 
28 z 55 32 21 18 12 9 
52 x _ 50 29 20 17 11 8 
156 z 45 27 19 16 10 7 
260 x 40 25 18 15 9 6 

(Lubbock continued on next page) 

Exciting Job 
Opportunities 

Abroad. 
Low Pay. 

1 in 4 Qualify. 

The Peace Corps 
Washington, D.C., 20525. 

D Please send me information 
Please send me an application. 

Name 

Address 

City 

State Zip Code 

Published as a public service in coop- 
eration with The Advertising Council. 
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TEXAS 
Lubbock -Continued 

KLLL 
1953 

Media Code 4 245 5175 2.00 
Corbin Broadcasting Co., 2001 Great Plains Life 

Bldg., Lubbock, Tex. 79401. Phone 808-763-1911. 

STATION'S PROGRAMMING DESCRIPTION 
KLLL: Programmed for adults and young adults. 
MUSIC: modern country and western, with emphasis 
on country pop, folk country, and country songs per- 
formed by pop artists. AIR PERSONALITIES handle 
all segments. Listener participation contests regularly. 
NEWS: local and network news, including state. 
national and international coverage. RELIGIOUS: 
music and programs 8 am -noon Sun. Contact Rep- 
resentative for further details. Recd 12/26/67. 

I. PERSONNEL 
General Manager -Glenn Corbin. 
Sales Manager -Larry Corbin. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Dallas -Riley Representatives. 

3. FACILITIES 
1.000 w. days; 1460 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regltlations 
General: lb, 3a, 3d, 4a, 5, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 22b, 23a, 24b. 24c, 25a. 28c, S3a. 
Contracts: 40a, 49b, 46. 
Comb.; Cont. Discounts: 60e, 601, 61b. 
Cancellation: 70c, 71b, 73a. 
Prod. Services: 82. 
Member: Texas State Network, Inc. 

TIME RATES 
Rates effective February 1, 1966. 

Rates received January 20. 1986. 

6. SPOT ANNOUNCEMENTS 
Ros 

(For drive time, 7:00-9:00 am and 4:00-6:00 
pm add 10% to earned rate) 

1 ti 26 ti 52 ti 104 U 156 ti 312 t1 
1 min 7.00 8.50 8.00 5.50 5.00 4.50 
30 sec.._.._ 5.50 5.25 4.80 4.50 4.00 8.50 
15 see ...... _ 4.50 4.25 3.80 3.50 3.25 2.80 

7. PACKAGE PLANS 
(For drive time, 7:00-9:00 am and 4:00-8:00 

pm add 10% to earned rate) 
PER WK: 1 min 30 sec 15 sec 
10 U..._..._._....._......_.._.._.._.._.._....... 5.00 4.00 3.25 
20 ti..._.._.._......_...__......_.._.._.._._... 4.50 3.50 2.80 
30 ti..._ _.._.._.._...__ 4.00 3.25 2.50 
PER MO: 
35 tl _.._.._......_. -_... 5.00 4.00 3.25 
70 tL.._.._.........._ _..._._.._.._._.._... 4.50 3.50 2.80 
100 ti __.._... 4.00 3.25 2.50 

8. PROGRAM TIME RATES 
(To be used in one year) 

52 ti 104 ti 
55.00 
38.00 
25.00 
12.50 

1/2 hr..._ _ 50.00 40.00 
1/4 hr..._ 35.00 28.00 
5 min 17.50 14.00 

KSEL 
1946 

50.00 
35.00 
22.00 
11.00 

156 ti 312 U 
45.00 40.00 
32.00 28.00 
20.00 19 00 
10.00 9.50 

The Eastman Station 
R A 

Subscriber to the NAB Radio Code 
Media Code 4 245 5200 8.00 
McAlister Broadcasting Corp., Box 2805, E. Broad- 

way, Lubbock. Tex. 79408. Phone 806-763-0484. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Bill B. McAlister. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 950 kc. 

Directionai-Separate patterns day and night. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulation. 
General: la, 3b, 9b, 9d, 5, Oa, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 230, 26, 29a. 
Contracts: 40e, 42a, 45. 46. 
Cancellation: 71a. 
Affiliated with Eastman Network. 
Contracts subject to cancellation by either Darcy 
upon 14 days written notice. Advertiser must assume 
any sale or excise tax that may be placed into effect. 

TIME RATES 
Elf 8/1/66 -Reed 6/27/66. 

Drivetime-Mon thru Sat 6-9 am & 4-7 pm. 
Housewife time -Mon thru Sat 9 am -4 pm & all 
day Sun. 

6. SPOT ANNOUNCEMENTS 
DRI VETIME: 
PER WK: I ti 6t1 1201 18t1 
1 min.._ -...__.__ 24.00 20.00 19.00 18.00 
30/20 sec..._..._...._. 19.20 16.00 15.20 14.40 
10 sec..._ __.._._.. 12.00 10.00 9.50 9.00 

HOUSEWIFE TIME: 
PER WK: I ti 6ti 12ti 18 ti 

1 min 22.00 18.00 17.00 16.00 
30/20 sec..._ ....... ...._._.._ 17.60 14.80 13.60 12.80 
10 sec _... 11.00 9.00 8.50 8.00 
ALL OTHER TIME: 
1 min. ......... _. 20.00 17.00 16.00 15.00 
30/20 sec..._......__.._......__... 16.00 13.60 12.80 12.00 
10 sec ................. 10.00 8.50 8.00 7.50 

7. PACKAGE PLANS 
FAMILY PLAN 

6 spots Mon thru Sat 6-9 am. 
6 spots Mon thru Sat 4-7 pm. 
4 spots Mon thru Sat 7-10 pm. 
4 spots Sat 9 am -9 pm. 
4 spots Sun noon -6 pm. 
24 1 -minute announcements, ea..._..___......_...- 14.00 
30/20 seconds -80% of applicable minute rate. 
10 seconds -50% of applicable minute rate. 

DISCOUNTS 
26 consec wk.-......_... 4% 52 consec wk..._._._... 8% 
Minimum wkly ached of 6 1 -min spots Sam-12mid 
Mon -Sun necessary to maintain consec wk advertising. 
Family Plan not combinable with other weekly plans 
for added frequency. 

8. PROGRAM TIME RATES 
5 minutes -1-1/2z applicable 1 minute rate. 

KSEL-FM 
1958 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 245 5201 6.00 
McAlister Broadcasting Corp., Box 2805, E. Broad- 

way, Lubbock, Tex. 79408. Phone 806-763-0484. 
I. PERSONNEL 

Pres. & Gen'i Mgr. -R. B. McAlister. 
Director of Operations -Bill McAlister. 

2. REPRESENTATIVES 
Robert E. Eastman & Cu., inc. 

3. FACILITIES 
ERP 9,600 w.; 93.7 me. 
Operating schedule: 7:00 am -11:00 pm. CST. 
Antenna ht.: 195 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See KSEL listing for coded regulations. 
Contracts subject to cancellation by either party upon 
14 days written notice. 

TIME RATES 
Rates effective July 1, 1962. 

Rates received October 9, 1962. 
6. SPOT ANNOUNCEMENTS 

1 minute 3.00 15 seconds...._..... 1.00 
30 seconds 2.00 

LUFKIN (2 AM) 
Angelina County -Map Location G-6 

See FRDS consumer market map and data at begin- 
ning of the State. 

KEEE 
1947 

CITY OF LICENSE 
NACOGDOCHES 

R A!B 
Subscriber to the NAB Radio Code 

Media Code 4 245 5850 0.00 
(This is a duplicate of the listing appearing under 
Nacogdoches, Texas) 
J. C. Stallings, Box 1111, 300 E. Main St., Stone 

Fort National Bank Bldg., Nacogdoches. Tex. 
75961. Phone 564-4444. 

STATION'S PROGRAMMING DESCRIPTION 
KEEE: Programmed for mass appeal. 
AIR PERSONALITIES handle all segments. MUSIC: 
top 40. No hard rock until after 7 pm. 10 pm -2 am 
middle-of-the-road music. NEWS: 5 min to hour. 
headlines on half hour. Local, regional. network, 
world, international. Beepers. 5 man news staff, 5 
mobile units, plane. SPORTS: high school, local col- 
lege football, basketball wherever games played. Con- 
tact Representative for further details. Rec'd 12/1/67. 

I. PERSONNEL 
Pres. & Mgr. -J. C. Stallings. 
Sales Manager -R. C. Atherton 
Sales & Merchandising -Ron Douglas Cowling. 

2. REPRESENTATIVES 
Riley Representatives. 

3. FACILITIES 
1,000 w days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 5:30-2 am. CST. 
Partial simulcast operation. Simulcast 10 pm -2 am. 
For non -simulcast facilities see KEEE-FM. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See coded repletion 
NAB Radio Code Advertising Standards apply. 
General: 3a, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 14a, 15b. 
Basic Rates: 21b, 22b, 23a, 24b, 29a, 33b. 
Contracts: 40a, 50. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 
Member: Texas State Network, Inc. 

TIME RATES 
Rates effective 

Rates received April 16, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 

13 tL 
26 ti _.........- ...... 6.50 5.25 
52 ti _._.._.._.._....- 8.25 5.00 
104 tL _....._.._..._._..._ 6.00 4.75 
156 ti _ ...... 5.75 4.50 
260 ti _. 5.50 4.25 

10. SPECIAL FEATURES 
On the spot news coverage -5 -min rates apply. 

(D) 

KRBA 
1938 

Country Music Network 

C 
Subscriber to the NAB Radio Code 

Media Code 4 245 5225 5.00 
Darrell E. Yates, Box 1345, Lufkin, Tex. 75901. 

Phone 713-634-6661. 

1. PERSONNEL 
Mgr. & Farm Dir. -Darrell E. Yates. 
Woman's Editor -Shirley Yates. 
News & Sports Dir. -Bill Bartlett. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
South -Mario Messina Company. 

3. FACILITIES 
1,000 w.; 1340 kc. Non -directional. 
Operating schedule: 5:30 am -11 pm. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
Member: Texas State Network. Inc. 

TIME RATES 
Eff 9/1/68 -Reed 9/9/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 156x 

1 min 9.00 8.50 8.00 7.50 
30 sec 7.50 7.00 6.50 6.00 
10 sec 4.50 4.25 4.00 3.75 

7. PACKAGE PLANS 
PER WK: 10 ti 
1 min 7.50 

10 sec 3.75 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 z 55 35 25 17 12 

208x 
7.00 
5.50 
3.50 

260x 312x 
8.50 6.00 
5.00 4.50 
3.25 3.00 

KTRE 
1947 

20 ti 
7.00 
5.50 
3.50 

30ti 40ti 
6.50 6.00 
5.00 4.50 
3.25 3.00 

R A B 

Subscriber to the NAB Radio Code 

Media Code 4 245 5250 3.00 
Forest Capital Communications Corp., Drawer 729, 

114-1/2 N. First St.. Lufkin. Tex. 75902. Phone 
713-634-7771. TWX 713-832-3107. 

I. PERSONNEL 
President -Fred C. Hill. 
Sales Manager -Royce Christenson. 
Traffic Manager -Janice Knight. 

2. REPRESENTATIVES 
Dallas -Clyde Melville Company. 

3. FACILITIES 
1.000 w.; 1420 kc. Directional -nighttime only. 
Operating schedule: 5:25 am -11:00 pm weekdays; 
6:25 am -11:00 pm Sun. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 1013, llb, 12b, 13b, 14b, 15a. 
Basic Rates: 20b, 21a, 21b, 21d, 22b, 23b, 24b, 25a, 

26, 27, 28a, 29a, 30, 32b. 
Contracts: 40a. 41, 42a, 43, 44a, 44b, 45, 46, 47a, 48, 

49. 51a. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 601, 61b, 62b. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with Mutual Broadcasting System. 

TIME RATES 
Rates effective February 1, 1958. (Card No. G-4.) 

Card received February 25. 1958. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti........_._.._........._.. 6.00 156 ti .-._._ 5.10 
26 ti __ _.__. 5.85 260 ti._.. 4.80 
52 ti .-.._ 5.70 312 tí._. 4.50 
104 ti 5.40 
Station breaks: Same as 1 -minute announcements 
except time allowed is 30 seconds. 

7. PACKAGE PLANS 
SATURATION DISCOUNT RATES 

(Off 1 -time rate) 
PER WK: 
10 ti 10% 25 ti 25% 
15 ti 15% 30 or more 
20 ti 20% 

8. PROGRAM TIME RATES 
1/2 hr 

1 ti...._.....____..._-._. ____._.._ 80.00 
28 ti __.._..._....-._._.... 29.25 

104 ti ._...._....._.._...__...._._ 27.00 
156 ti __._.......-... 25.50 
260 ti ........... _______ _......_. 44.00 
312 ti _......_. 22.50 

1/4 hr 5 min 
20.00 10.00 
19.50 9.75 
19.00 9.50 
18.00 9.00 
17.00 8.50 
16.00 8.00 
15.00 7.50 

MARLIN 
Falla County -Map Location F-6 

See BEDS consumer market map and data at begin- 
ning of the State. 

KAWA 
Designated as a Waco -Marlin. Texas station. 
See listing under Waco. Texas. 

MARSHALL (2 AM) 
Harrison County -Map Location H-5 

See a00DS consumer market map and Oats at begin- 
ning of the State. 

KDOX 
1957 

Media Code 4 245 5275 0.00 
Gemini Enterprises, Box 1328, 400 Pinecreat Dr. E.. 

Marshall, Tex. 75670. Phone 214-938-2181. 

STATION'S PROGRAMMING DESCRIPTION 
KDOX: Programmed for young adults, teens and 
Negroes. 
MUSIC: current hits, popular and blues. AIR PER- 
SONALITIES handle all segments with commercials 
both taped and live. NEWS: community oriented, with 
national and state features 3 min at :20 and 5 min 
at :40. All air personalities available for remote 
pickups and shopping centers, etc, and feature listener 
involvement through on air contests and acceptance 
of record requests. 3 commercials per 15 minute seg- 
ment are permitted. Contact Representative for fur- 
ther details. Rec'd 7/17/67. 

I. PERSONNEL 
General Manager -John D. Mitchell, 
Program Director -Francis Davidson. 
Traffic Manager -Lynn Skinner. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Morton Time Sales, Inc. 
Southeast -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
500 w. days; 1410 be. Directional. 
Operating schedule: 5:45 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Cade Advertising Standards apply. 
General: 1b, 2b, 3a, 4a, 9c, 5, 8a, 7b, 8. 
Rate Protection: 10c, llc, 12e, 13c, 14c, 15c. 
Basic ]fates: 20b, 21d, 22b, 23a, 24c, 25c, 28b, 28c. 
Contracts: 40a, 41, 92b, 45, 46, 51a. 
Comb.; Cont. Discounts: 80e. 62d. 
Cancellation: 70d, 71a, 72, 73a. 
Prod. Services: 81, 82. 
Member: All -Tex Network. 

TIME RATES 
Rates effective 

Rates received December 3. 1965. 
6. SPOT ANNOUNCEMENTS 

PER WK: I min 30 sec 1 min 30 sec 
1 ti 5.00 4.00 18 ti 4.25 3.25 
6 ti 4.75 3.75 24 tl..._.._....... 4.00 3.00 
12 ti 4.50 3.50 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr 1 hr 

1 ti 10.00 20.00 35.00 50.00 
26 ti..._.._ ............. _.._.._ 9.00 19.00 32.00 46.00 
52 tl 8.00 18.00 29.00 42.00 
104 ti 7.00 17.00 28.00 38.00 
156 ti 6.50 16.00 23.00 34.00 
312 ti 6.00 15.00 20.00 30.00 

KMHT 
1947 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 245 5300 6.00 
Radio Marshall Inc., 2323 Jefferson Ave.. Marshall. 

Tex. 75670. Phone 214-935-7826. TWX 214-935- 
9331. 
STATION'S PROGRAMMING DESCRIPTION 

KMHT: Programmed for adults of all ages. 
MUSIC: middle-of-the-road, standard, singles and 
albums. NEWS: local department with 2 newsmen 
providing 5 daily local newscasts and on -scene mobile 
unit coverage. Locally prepared editorials daily. 
Hourly newscasts from networks. Woman's director's 
program 10:45 am. Negro appeal programming 5:30- 
6:30 am & 7-8 pm. SPORTS: all local events broad- 
cast, plus college and professional football and base- 
ball. Continuous listener incentive contests. Active in 
community involvement with regularly scheduled in- 
terviews and discussions of important local issues. 
Contact Representative for further details. Recd 
8/3/67. 

I. PERSONNEL 
President -E. W. Mahone, Jr. 
Vice-Pres. & Gen'l. Mgr. -H. A. Bridge. Jr. 
Commercial Manager -Vinson L. Stevens. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 
Southwest -Clyde Melville Company. 

3. FACILITIES 
1,000 w. deys, 250 w. nights; 1450 be. 

Non -directional. 
Operating schedule: 5:30 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 9a, 5, 6a, 70, 8. 
Irate Protection: lob, 11b, 12b, 13b, 14b, 15a. 
Basic Rates: 20b, 21a, 22b, 23a, 24b, 25a, 26, 28b, 

28c, 29a, 30. 
Contracts: 40a, 41, 45, 46, 47a, 48, 50, 51a. 51b, 51c. Comb.; Cont. Discounts: 60a, 61c, 62d. 
Cancellation: 70b, 70d, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS Radio Network and Keystone 
Broadcasting System. 
Member: Texas State Network; Big -K Stations. 

TIME RATES 
Rates received April 29, 1955. 

Rev, received September 3, 1957. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 30 see 
1 ti..._.__... 6.00 4.50 104 ti_._...... 4.80 3.70 
13 ti._._........ 5.70 4.25 156 ti...._.__. 4.50 3.50 
26 ti. 5.40 4.05 260 ti.__._... 4.20 3.30 
52 01._.._ 5.10 3.90 
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McALLEN (2 AM; 1 FM) 

(including Mission) 
See stations listed under McAllen Area 

HiIdalgo County -Map Location E-10 
See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. Thle la not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station , audience delivered, etc. with- 
in the area. 

KIRT 
1957 

MISSION 
Subscriber to the NAB Radie Cede 

Media Code 4 245 5325 9.00 
HIRT, Inc., Box 985. Mission. Ter. 78572. Phone 

512-585-1829: McAllen. Tex. 512-686-7505. 
STATION'S PROGRAMMING DESCRIPTION 

HIRT: Programming 100% in Spanish language. 
AIR PERSONALITIES featured on all segments. 
NEWS: on hour, weather on half hour. Many studio 
bands featured during broadcast week. Regular com- 
munity and public service programs, featuring some 
live broadcasts from remote studios. Phone and mail 
request programe. Farm reports, Interviewa, sport, 
special events, and editoriale featured. Contact Repre- 
sentatives for further details. Rec'd 8/2/67. 

I. PERSONNEL 
President -stay V. Jensen. 
General Manager -"Chuck" McKesson. 

2. REPRESENTATIVES 
National Time Sales. 
Dallas -Clyde Melville Company. 

3. FACILITIES 
1.000 w. days: 1580 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15%; no euh discount. 

9. GENERAL ADVERTISING See coded regulations 
NAIL Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 3d. 4a, 4d, 5, 6a. 7a. 
Rate Protection: 10a. Ila, 12a, 13a, 14a, 15a, 15b. 
Basic Rates: 20b, 21b, 22a. 23a, 24b, 25a, 29a. 30. 

31. 
Contracts: 40a. 445, 46, 47a. 
Comb.: Cont. Discounts: 60h, 61a. 
Cancellation: 71e, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS. 
Member: National Spanish Language Network. 

TIME RATES 
ER 11/1/66 -Reed 1/3/67. 

B. SPOT ANNOUNCEMENTS 
GUARANTEED 

I min 30 see I min 30 see 
1 z 4.10 3.85 156 x..._........... 2.75 2.50 
13 z 3.85 3.55 260 z 2.55 2.25 
26 z 3.55 3.25 312 z.._..._....... 2.35 2.05 
52 x 3.25 2.95 400 z 2.05 1.75 
104 z 2.95 2.65 

7. PACKAGE PLANS 
ROS 

PER MO: IO ti 20 ti 30 ti 50 ti 100 ti 150 ti 
1 min 3.55 3.25 2.95 2.35 2.05 1.75 
30 sec 2.75 2.50 2.25 2.00 1.75 1.50 
15 sec ....... 2.25 2.00 1.75 1.50 1.25 1.00 

SATURATION PLAN 
1 day saturation -all available. 
40 minimum guarantee, 15 sec. 39.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr IO min5 min 

1 z 70.60 38 05 23.50 14.70 10.00 
13 r 64.70 35.30 20.60 13.50 8.85 
28 z 58.80 31.75 17.65 12.35 8.25 
52 z 52.95 28.25 15.90 11.20 7.65 () 5 min or less. 

10. SPECIAL FEATURES 
Two minute weather f,recasts on the half hour. 1 - 
minute rates plus 1.00. 

KQXX (FM) 
1966 

MCALLEN 
Media Code 4 245 5350 1.00 
Rio Broadcasting Co., c/o Casa De Palmas Hotel, 

113 N. Main St., McAllen, Ter. 78501. Phone 512- 
682-3231. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -Edward L. Gomez. 
Sales Manager -Gene Tinsley. 
Program Director -Art Brock. 

3. FACILITIES 
ERP 25.500 w.: 98.5 mc. Stereo. 
Operating schedule: 6 am -midnight daily. CST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only: payable 15th following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3d, 4a, 4c, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia. 12e, 13e, 14a. 15b. 
Basic Rates: 20b. 21a, 21h, 22a. 24b, 25a, 26, 28b. 

28c, 29a, 30, 32b, 33d. 
Contracts: 40a. 41, 42a, 42c, 43, 49a, 47a, 48, 51a. 
Comb.: Cont. Discounts: 60b, 60f. 601. 61a. 62a, 62d. 
Cancellation: 70a. 70e. 71b, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

Affiliated with American FM Network. 
TIME RATES 

No. 1 Eft' Rec'd 12/1/68. 
S. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 90 see 
Open 5.00 4.00 208 z - 3.75 2.75 
26 z 4.85 3.85 260 z _ 3.35 2.35 
52 z 4.65 3.65 312 z 2.90 1.90 
104 z 4.90 3.40 365 x 2.45 1.45 
156 ........ 4.10 3.10 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

Open 50.00 32.50 22.50 18.00 12.00 
26 z 48.00 30.00 20.75 16.60 11.00 
52 x 42.00 27.50 19.00 15.20 10.00 
104 r 38.00 25.00 17.25 13.80 9.00 
156 r _.. 34.00 22.50 15.50 12.40 8.00 
208 z.... _.. 30.00 20.00 13.75 11.00 7.00 
260 z 26.00 17.50 12.00 9.60 6.00 
312 x 22.00 15.00 10.25 8.20 5.00 

KRGV 
1927 

CITY OF LICENSE 

WESLACO 
Media Code 4 245 8975 5.00 
(This is a duplicate of the listing appearing under 
Weslaco, Texas) 
Mobile Video Tapes, Inc., 309 Missouri St.. Wellaco 

Tez. 78596. Phone 512-968-3131. TWX 512-968- 
3086. 

I. PERSONNEL 
General Manager -Jack H. Drake. 
General Sales Manager -Earl Noel. 
Chief Engineer -William R. Yordy, Sr. 

2. REPRESENTATIVES 
Paul H. Raymer Company, Inc. 

3. FACILITIES 
5,000 w.; 1290 ka. Directional -night only. 
Operating schedule: 5 am -midnight. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no each discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a. 5, 6a. 7a, 8. 
Rate Protection: 10b, llb, 12b, 13h. 14h. 15a. 
Basic Rates: 20h. 21a, 21d, 23a. 24h. 25c. 
Contracts: 40a, 41, 42a. 45. 46. 
Comb.: Cont. Discounts: 80a, 60f. 
Cancellation: 73b. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 3 EH 1/1/65 -Reed 12/14/84. 

AAA -Mon thru Sat 6-7 am; Mon thru Fri 1.2:30-1 pm. AA -Mon thru Sat 7-9:30 am & 4-6:30 pm. 
A -All other times. 

8. SPOT ANNOUNCEMENTS 
CLASS AAA 

1 wk 26 wk 52 wk 
1 mie......._.........._.._.._._..........._._... 15.00 14.00 13.00 
30/20 sec 12.00 11.00 10.00 
10 sec 7.50 7.00 6.50 

CLASS AA 
Ix 52x 158x 260x 520x 

1 min..._ 14.00 13.00 12.00 11.00 10.00 
30/20 sec 11.25 10.50 9.75 9.00 8.25 
10 sec 7.00 6.50 6.00 5.50 5.00 

CLASS A 
1 min. ...... _......_ 13.00 12.00 11.00 10.00 9.00 
30/20 sec 10.50 9.75 9.00 8.25 7.50 
10 sec 6.50 6.00 5.50 5.00 4.50 

7. PACKAGE PLANS 
AA -Mon thru Sat 7-9:30 am & 4:30-6:30 pm. 
A -All other times. 

CLASS AA 
PER WK, EA: BU 
1 min. 12.00 
30/20 sec..._......_......-..__... 9.75 
10 sea 6.00 

CLASS A 
1 min 10.00 9.00 8.00 7.00 
30/20 sec 8.25 7.50 6.75 6.00 
10 sec 5.00 4.50 4.00 3.50 

8. PROGRAM TIME RATES AAA/AA/A: lx 26x 
1 hr 90.00 85.00 
1/2 hr 54.00 51.00 
AAA: 
1/4 hr _... 45.00 42.00 40.00 38.00 
5 min 27.00 26.00 24.00 23.00 
AA/A: 
1/4 nr 38.00 34.00 32.00 30.00 28.00 
5 min 22.00 21.00 20.00 19.00 18.00 

(D-3) 

12 ti 
11.00 

9.00 
5.50 

52x 
80.00 
48.00 

18 ti 
10.00 

8.25 
5.00 

IS6x 
75.00 
45.00 

KRIO 
1947 

McALLEN 

The Eastman Station 

24 ti 
9.00 
7.50 
4.50 

260x 
70.00 
42.00 

35.00 
21.00 

Subscriber to the NAB Radio Code 
Media Code 4 24.5 5400 4.00 
Valley Broadcasting, 500 E. Beaumont St., McAllen, 

Tez, 78501. Phone 512-686-5454. 
1. PERSONNEL 

Pres. & Mgr.-Jtm R. Phillips. 
Assistant Manager -Charles Morrill. 
Farm Director -Burt Johnson. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. night, : 910 kc. 

Directional -same pattern day and night. 
Operating schedule: 5:00 am -midnight CST. 

4. AGENCY COMMISSION 
15% on station time; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10a, lia, 12b, 13h, 19c, 15h. 
Basic Ratee: 22a, 24a, 24b, 24c. 25b, 28a, 29a, 31. 
Contracts: 40a, 41, 44a, 45, 46, 51a, 51c. 
Comb.; Cont. Discounts: 60a, 61c, 62d. 
Cancellation: 70b, 70e, 71a, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with The Eastman Network. 

TIME RATES 
Ratea effective November 1. 1964. 

Rates received September 18. 1964. 
S. SPOT ANNOUNCEMENTS 

(6:00-9:00 am and 4:00-7:00 pm Mon thru Sat) 
PER WK: 
Lees than 6 U.__ ..... 20.00 12 tt....._..._.._.__. 14.00 
6 ti ........ 18.00 18 t.1 12.00 
(9:00 am -4:00 pm and 7:00-9:00 pm Mon thru Bat) 
Lese than 6 ti 16.00 12 ti --- 12.00 
6 ti..._..._.._ 14.90 18 ti_........_.... 10.00 

(All other times) 
Less than 6 ti 10.00 12 ti_ ...... _......_....._ 8.00 
6 ti 9.00 18 ti 
30 seconds -80% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 
5 minutes -1-1/2 times applicable 1- minute rate. 

DISCOUNTS 
26 oonsec wk 4% 52 comet wk. ........ 8% 
Minimum wkly ached of 6 1 -min spots 6am-12mid 
Mon -Sun necessary to maintain consec wk advertlaing. 

7. PACKAGE PLANS 
FAMILY PLAN 

8 spots -6:00-9:00 am Mon thru Sat. 
6 spots -4:00-7:00 pm Mon thru Sat. 
4 spots -7:00-10:00 pm Mon thru Sat. 
4 spots -9:00 am -4:00 pm Sat. 
4 spots -noon -6:00 pm Sun. 
24 1 -minute announcements, per wk. 216.00 
30 seconds -75% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 
5 minutes -1-1/2 times the applicable 1 -minute rate. 
All announcemen's and packages, except Family Plan 
are combinable for frequency discount. 

FARM PROGRAM 
Mon thru Fri 6-6:45 am. 
Lesa than 6 weekly ............. ....... __-__._... 15. 
6+ _.._ ..... 12. 

KURV 
CITY OF LICENSE 

EDINBURG 
Subscriber te the NAB Radie Code 

Media Code 4 245 2850 3.00 
(This is a duplicate of the listing appearing under 
Edinburg, Texas. 
KURV Radio, Box 1109, Edinburg, Ter. 78539. 

Phone 512-383-2777. 
I. PERSONNEL 

Pres. & Gen'1 Mgr. -Lloyd Hawkine. 
Farm Director -Charlie Rankin. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 
Southern -Mario Messina Company. 

S. FACILITIES 
250 w.; 710 ke. Directional night only. 
Operating schedule: 6:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15% on station time. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 9a, 9d. 5, 6e, 7b. 8. 
Rate Protection: 10a, lia, 12a. 13e, 14a, I5b. 
Basic Rates: 20a. 21a, 21d, 22a, 22h, 23a, 24b, 25a, 

26. 28a, 28c, 29a, 30. 
Contracte: 40e. 41, 45. 48. 47e, 48, 51b. 
Comb.: Cont. Discounts: 60a, 60d, 801, 61a. 
Cancellation: 70a, 70e, 71e, 73b. 
Prod. Services: 81. 82. 
Affiliated with American Information Network. 

TIME RATES 
No. 2-A ER 7/1/88-Rec'd 7/11/66. 

B. SPOT ANNOUNCEMENTS 
SPECIFIED TIMES 

I min SO see 10 see l r..........._........_...._'._...._."'._. 10.00 8.00 6.50 
26 r - ................._..._.._...._ 9.50 7.60 6.10 
52 r. 9.00 7.20 5.80 
104 r 8.50 6.80 5.50 
156 z._ _.... 8.00 6.40 5.20 
280 r._ 7.50 6.00 4.90 
312 z ....................._........_.._...._..._.._ 7.00 5.60 4.60 
520 r 6.50 5.20 4.80 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGE PLANS 

PER WK: I ti 20íl 30íI 40tí 
1 min 8.00 7.50 7.00 6.50 
30 see 6.40 6.00 5.60 5.20 
10 sec 5.20 4.90 4.60 4.30 () Rate to apply within 30 minute segments and 

billing will specify same. Exact times other than 
on 1 hour, 1/2 hour and 1/4 hour no longer re- 
quired under new FCC Logging Rules. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 8 min 

1 1, flat 78.00 52.00 35.00 26.00 17.50 
(D) 

McALLEN AREA (2 AM) 
See McAllen listed stations 

XEOR 
1950 

REYNOSA, MEX. 

Media Code 4 245 5450 9.00 
Radiodifusoras El Gallo, S.A. Stateside business 

under exclusive contract to Radlotronliu, Inc.. Bor 
1708. 127 W. Levee St., Brownsville, Tex. 78520. 
Phone 512-546-6620. 
STATION'S PROGRAMMING DESCRIPTION 

XEOR: MUSIC: top 50. Drama. NEWS: 5 min every 
2 hours. SPORTS: Ligs Mexicans Doble AA and 
little league baseball. Boxing, 1 program weekly. 
Contact Representative for further details. Rec'd 
3/27/68. 

I. PERSONNEL 
Pres. & Mgr. -Severo Garza. 

2. REPRESENTATIVES 
New York and Chicago -National Time Sales. 
Los Angeles -Harlan G. Oakes & Associates. 
San Francisco -Don R. Pickens Co. 
Atlanta -David Carpenter & Co. 
Dallas -Riley Representatives. 

TEXAS 
3. FACILITIES 

1.000 w.; 1390 ke. Non -directional. 
Operating schedule: 5:00 am -midnight weekdays, 
CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAZI Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 313, 3c, 3d, 4a, 40, 5. 

6a, 7a, 8. 
Rate Protection: 10s. lia, 12a, 13a, 14a, 15a, 15b, 
Basic Rates: 21e. 21b, 22h, 23e, 24b, 25h, 28, 28a, 

28e. 29a. 
Contracts: 40a. 41. 44a. 44b. 46, 47e. 48, 50, Sia. 
Comb.; Cont. Discounts: 0013, 60d, 60e, 601, 61a, 62a, 
Cancellation: 70e, 71b, 72, 73b. 
Prod. Services: 80, 82. 
Entire schedule is broadcast in Spanish. 
Member: Texas Spanish Language Network; National 
Spanish Language Network. 

TIME RATES 
ER Recd 4/1/66. 

B. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 260x 812x 

1 min 6.00 5.75 5.50 5.25 5.00 4.75 4.50 
30 sec 5.00 4.75 4.50 4.25 4.00 9.75 8.50 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 156x 260x 312x 

1/4 hr 22 21 20 19 18 17 16 
10. SPECIAL FEATURES 

Political: 1 -time rate applies. 

XERT 
1958 

REYNOSA, MEX. 
Media Code 4 245 5500 1.00 
Box 758, McAllen. Tez. 78502. 

STATION'S PROGRAMMING DESCRIPTION 
XERT: Programmed 100% in Spanish language, 
MUSIC: 95% modern Latin and 5% top 40 American 
tunes. Soap operas 10-10:30 & 2:30-3 pm M -F. 
NEWS: bulletins at once, local and national summary 
7:35-7:45 am & 6:20-6:30 pm daily. Time, tempera- 
ture and weather on hour. Air personnel handle all 
segments except taped soap operas. COMMERCIALS 
translated free. Contact Representative for further 
details. Reed 7/20/67. 

I. PERSONNEL 
Pres. & Oen'l Mgr. -Antonio Karam Kalifa. 

2. REPRESENTATIVES 
UBC Sales. 

3. FACILITIES 
5,000 w.; 1170 he. Non -directional. 
Operating schedule: 5:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2a, 3e, 3d, 4a, 4c. 5. 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 1313. 14h, 15h. 
Basic Rates: 21a, 21b. 
Contracts: 405. 41, 44a, 44b, 46, 51a, 51e. 
Comb.: Cont. Discounts: 60a, 61a. 62a. 
Cancellation: 70a. 70c. 71b, 73b. 
Prod. Services: 80, 82. 
Translation: Copy to Spanish without charge. 
Entire schedule broadcast in Spaniel,. 
Member: Latin Netwok. 
In combination wills XEAM, Brownsville Area, Tez. 
See that listing. 

TIME RATES 
Rates effective September 1, 1964. 

Rates received August 19, 1964. 

6. SPOT ANNOUNCEMENTS 
PER WK: 
1 ti._ 5.50 10 t.1._.._....-.._-.__ 5.00 
5 ti 
ID's -75% of earned minute rate. 

McKINNEY 
Collin County -Map Location F-4 

See SRDS consumer market map and date at begin- 
ning of the State. 

KYAL 
1946 

R A 

Media Code 4 245 5525 8.00 
AHB Broadcasting Corp., 218 E. Virginia St., 

McKinney, Tex. 75069. Phone 214-542-2651. 2959. 
I. PERSONNEL 

General Manager -Del Morton. 
Station Manager -Jerry Kunkle. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 
Morton Time Sales. Inc. 

3. FACILITIES 
1,000 w. days: 1600 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2h, 3a, 4a, 4e. 5, 6a, Tb, 8. 
Rate Protection: 10e, 11c, 12e. 13e, 14e, 15e. 
Basic Rates: 20b, 21d, 22h, 23a, 24c, 25e, 28b, 28c, 
Contracts: 40e, 41, 42b. 45. 46, 51a. 
Comb.; Cont. Discounts: 60e, 02d. 
Cancellation: 70d, 71a, 72, 73a. 
Prod. Services: 81, 82. 
Bates for more than 312 Umea and short-term 
saturation campaigns at special discounts on request. 
Member: All -Ter Network. 

TIME RATES 
Rates effective January 1. 1966. 

Rates received December 3, 1965. 
(This listing continued on next page) 
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TEXAS 

McKinney -K Y A L -Continued 
6. SPOT ANNOUNCEMENTS 

PER WK: 1 min 30 sec 1 min 30 sec 
1 tí..._........_... 5.00 4.00 18 ti 4.25 3.25 
6 ti 4.75 3.75 24 tí..._.._....... 4.00 3.00 
12 ti 4.50 3.50 

8. PROGRAM TIME RATES 
min 1/4 hr 1/2 hr Ihr 

1 tí _....._.-_... 10.00 20.00 35.00 50.00 
26 ti 9.00 19.00 32.00 48.00 
52 ti 8.00 18.00 29.00 42.00 
104 tt ..............._.._......_.._ 7.00 17.00 26.00 38.00 
156 ti 6.50 16.00 23.00 84.00 
312 ti 6.00 15.00 20.00 30.00 

MEMPHIS (1 AM; 1 FM) 

Hall County -Map Location C-3 
See SRDS consumer market map and data at beginning 
of the State. 

KBGH KBGH-FM 
1966 19 - 

Media Code 4 245 5550 6.00 
KBGH, Inc., Box 1130, Memphis, Tez. 79245. Phone 

259-3511. 

I. PERSONNEL 
Manager -Kenneth W. Scott. 
Sales Manager -Cotton Hall. 
Program Director -Bob Porter. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Southwest -Mario Messina Company. 
Southeast -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w.: 1130 kc. 
Operating schedule: Sunrise -local sunset. 
FM -ERP 54,000 w.; 103.7 mc. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a. 2b, 3a, 3b. 3c. 3d. 4a. 5, 6a. 
Rate Protection: 10e. lie. 12e, 33e, 14d, 15a, 15e, 16. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 23b, 

24b, 24c, 26, 27. 28a. 29a. 
Contracts: 40a. 41, 44a, 99b, 45. 49, 50, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 60c, 6051, 60e, 60f, 6011, 

601. 61a. 
Cancellation: 
Prod. Services: 

No. 

7. PACKAGE 
AA -Mon thru 
A -All other 

61b. 622. 
70a. 70e, 71e, 72. 73a, 73b. 

80, 81. 82. 

TIME RATES 
1 Eff 7/1/66 -Reed 9/1/66. 

PLANS 
Fri 6-9 am; 4:30-6:30 pm. 

times. 
A 

I min 
AA 

SO see 10 see I min 90 see IO see PER WK: 
1 ti 4.00 3.45 2.60 3.30 2.90 2.15 
12 ti 3.80 3.30 2.45 3.10 2.70 2.00 
18 ti 3.60 3.10 2.30 2.90 2.50 1.90 
24 ti 3.40 2.95 2.20 2.75 2.40 1.80 
30 ti 3.10 2.70 2.00 2.60 2.25 1.70 

8. PROGRAM TIME RATES 
Ix 26x 52x 1040 1560 260x 5125 

1 hr 80.00 55.00 50.00 45.00 40.00 35.00 30.00 
1/2 hr 48.00 40.00 33.00 26.00 22.00 18.00 16.00 
1/4 hr 30.00 25.50 21.00 17.50 15.50 14.50 13.00 
5 min. 15.00 13.00 11.00 9.00 8.00 7.00 6.00 

MEXIA 
Limestone County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBUS 
1956 

Media Code 4 245 5575 3.00 
Limestone Broadcasting, Inc., 215 E. Commerce, 

Mesta, Tex. 76687. 
I. PERSONNEL 

Vice-Pres. & Gen'1 Mgr. -Bill Collins. 
3. FACILITIES 

500 w. days; 1590 kc. 
Operating schedule: 5:00 am -local sunset. COT. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 23a, 25a, 28b, 29a. 
Contracts: 40a. 47a. 
Comb.; Cont. Discounts: 60k, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with RES Radio Network. 
Member: Texas State Network. Inc. 

TIME RATES 
Rates effective July 1, 1959. 

Rates received August 3, 1959. 

6. SPOT ANNOUNCEMENTS/PSROOGRAMI a RATES min. 30 se 

1 time......._.._...__ 15.00 12.50 3.00 2.50 
28 times. ..._ 12.50 5.75 2.85 2.40 
52 limas._..-..__ 10.00 5.50 2.70 2.30 
85 times.......__...._ 9.00 4.75 2.55 2.15 

130 times....._...- 8.00 4.00 2.40 2.00 
156 times ........ 7.50 3.75 2.25 1.85 
520 times 6.00 3.00 1.76 1.30 
260 times ._...-.. 7.00 8.50 2.10 1.20 

MIDLAND (4 AM; 1 FMI 
Midland County -Map Location 11-5 

See SRDS consumer market map and data at begtn- 
ning of the State. 

KABH 
1983 

Media Code 4 245 5600 9.00 
Mid -Tex Broadcasting Company. Box 1507. Midland. 

Tex. 79701. Phone 915-683-5323. 
I. PERSONNEL 

General Manager -Pete Charlton. 
2. REPRESENTATIVES 

New York -Weed Radio Corporation. 
Dallas -Riley Representatives. 

3. FACILITIES 
500 w. days; 1510 kc. Non -directional. 
Operating schedule: 8 am -local sunset daily. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 4d, 5, 6e, 7b. 
Rate Protection: 15b. 
Basic Rates: 23a, 24b, 25a, 28, 28a, 29a. 
Contracts: 40a, 45, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b. 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Elf 5/1/68 -Reed 5/27/68. 
6. SPOT ANNOUNCEMENTS 

PER YR: Ix 505 100x 250x 500x 
1 min 3.50 3.25 3.00 2.75 2.50 
30 sec 2.80 2.60 2.40 2.20 2.00 
10 sec 1.75 1.85 1.50 1.40 1.25 

7. PACKAGE PLANS 
PER WK: 10 tl 20 tl 30 tl 
1 min 3.25 3.00 2.75 
30 sec 2.60 2.40 2.20 
10 sec 1.65 1.50 1.40 

KCRS 
1995 

The Eastman Station 
R,AIB 

I000x 
2.00 
1.60 
1.00 

40 tl 
2.50 
2.00 
1.25 

A Wendell Mayas Station 
Media Code 4 245 5625 6.00 
Midland Broadcasting Co., Box 4607. 3701 W. Wall, 

Midland. Tex. 79701. Phone 915-694-6603. 
I. PERSONNEL 

President -Wendell Mayes, Jr. 
Manager -J. Fred Perry. 
Program Director -Don Mack. 

2. REPRESENTATIVES 
Robert E. Eastman & Company, Inc. 

3. FACILITIES 
5.000 w. day», 1,000 w. nights; 550 kc. 

Dlrectlonal-separate patterns. day and night. 
Operating schedule: 5:45 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 3b. 3d, 4a, 4d, 5. 6a, 7b. 8. 
Rate Protection: 10b. 11b. 12b, 13b, 14b, 15a. 
Basic Rates: 20b, 21b, 22a, 24a, 25a, 28b, 29a, 29b. 

30. 33d. 
Contracts: 40a, 41, 42a. 44a, 48. 51b. 
Comb.; Cont. Discounts: 60a, 60e. 80e, 62d. 
Cancellation: 70a, 70c, 71a, 73a, 73b. 
Prod. Services: 81. 
Affiliated with The Eastman Network. 
Member: Voice of Southwest Agriculture Radio Net- 
work. 

TIME RATES 
Rates effective September 1, 1965. (Card No. 9.) 

Card received August 30, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE ANNOUNCEMENTS 

DRIVE TIME 
(5:45-9:00 am and 4:00-7:00 pm Mon thru Sat) 
PER WK: 
1 ti 13.00 12 ti..._ 11.00 
6 ti 12.00 18 ti 10.00 

ALL OTHER TIMES 
1 tl 11.00 18 ti 8.50 
6 ti..._ 10.00 24 ti 8.00 
12 ti 9.00 
30 seconds -75% of earned 1 -minute rate. 
10 seconds -50% of earned 1 -minute rate. 

DISCOUNTS 
26 consec wk 9% 52 consec wk 8% 
Minimum wkly ached of 6 1 -min spots 6am-12mld 
Mon -Sun necessary to maintain consec wk advertising. 

7. PACKAGE PLANS 
PERSONALITY PLANS 

MON THRU SAT: 
spots from 6:00-9:00 am. 
spots from 9:00 am -noon. 
spots from noon -3:00 pm. 
spots from 3:00-7:00 pm. 
spots from 7:00-10:00 pm. 

UN: 
spots from noon -7:00 pm. 

ea wkly 
6 spots per wk 7. 252. 

Personality Plans not combinable with other weekly 
plans for added frequency. 

(D) 

KJ BC 
1950 

Media Code 4 245 5650 4.00 
Hugh M. McBeath. dba Radio K.IBC, South Lameaa 

Rd., Midland, Tex. 79701. Phone 915-684-5152. 
STATION'S PROGRAMMING DESCRIPTION 

KJBC: Programmed for adults. Country and western. 
NEWS: at :55. Spanish language program daily M - 
Sat. RELIGIOUS: 1 hour Sun morning, music and 
church services. Weather on half hour. Rec'd 7/17/67. 

I. PERSONNEL 
Owner. Manager -Hugh M. McBeath. 
Program Director -Keith Ward. 

3. FACILITIES 
1.000 w.: 1150 kc, Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: Ib, 2b, 3a, 3b, 3d. 4a, 9d, 5, 8a, 7a, 8. 
Rate Protection: 105, lie, 12h, 19b. 15b. 
Basic Rates: 20b. 21a. 21b. 21d. 22a, 22b, 23a, 24b, 

26, 28b, 28e. 29a, 30. 
Contracts: 40a, 41, 94a, 46, 47e. 
Comb.; Cont. Discounts: 60a, 60c, 60f. 
Cancellation: 71a. 
Prod. Services: 80. 81. 82. 
Affiliated with Keystone Network. 

TIME RATES 
Ratee effective January 1, 1985. (Card No. 8.) 

Card received November 2, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 see 

1 ti 3.75 3.15 2.45 
28 ti.._.__...... 3.50 2.90 2.25 
52 ti 3.15 2.70 2.10 
104 ti 2.90 2.45 1.95 
156 ti 2.60 2.30 1.80 
280 ti 2.35 2.00 1.80 
312 ti 2.00 1.80 1.40 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES 

(I minute or lees) 
PER WE: 
20 ti 1.90 40 ti 1.40 
30 ti 1.65 60 ti ._ 1.20 

MONTHLY SATURATION PACKAGES 
1-49 ti 2.00 100 ti 1.55 
50-99 ti 1.75 
10 second "Burps" minimum 10 per day 9.00 
Saturation rates net to station. 

10. SPECIAL FEATURES 
SPANISH HOUR 
(last hour of day) 

1 min 3.80 30 sec._.._ .._......_ 2.50 

KNFM(FM) 
1959 

Media Code 4 245 5675 1.00 
Permian Broadcasters. Inc.. 307 W. Ohio Ave., Mid- 

land. Tex. 79701. Phone 915-683-3878. 
STATION'S PROGRAMMING DESCRIPTION 

KNFM (FM): Programmed for adults and young 
adults. 
51-F 6-8 am, 2 men. news, and music alternating 
headlines, storks, sports, and weather. 8 am -I am. 
music, some current hits. standards, general popular 
music. showtunes, middle-of-the-road. NEWS: net- 
work 5 min at :55, three 15 min newscasts daily, M - 
Sat. Mt. same music policy, except: 7-8 pm preview 
new albums. 8 pm -1 am emphasis on swing. Sun 
music primarily middle-of-the-road, serious music 
8-10 pm. SPORTS: live professional and high school 
football. COMMERCIAL POLICY: maximum of 8 
commercial minutes per hour. All oommereials are re- 
produced and broadcast from reel tape. Contact Rep- 
resentative for further details. Recd 9/6/68. 

I. PERSONNEL 
President -Rudolph 51. Rubin. Jr. 
General Manager -Michael Fite -Gerald. 
Sta. & Sales Mer. -Max B. Lloyd. 

2. REPRESENTATIVES 
Clyde Melville Company. 

3. FACILITIES 
F,RP 50.000 w.: 92.3 me. Stereo. 
Operating schedule: 6-1 am. CPI'. 
Antenna ht.: 390 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days following invoice data. 

5. GENERAL ADVERTISING See aided regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2h, 3a, 9e, 5. 
Rate Protection: 10e. 11b, 12d, 15b. 
Basic Rates: 20h. 22a. 
Contracts: 90a. 45. 
Comb.: Cont. Discounts: 61b. 
Prod. Services: 82. 
Member: Texas State Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 5/68 -Reed 6/24/68. 
AA -Mon thru Fri 8-8 am, 5-6:30 pm, 9:30-11:30 
pm; Sat & Sun 10 am -11 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix I3x 26x 52x 156x 
1 min 5.00 4.75 4.50 4.25 4.00 
30 sec: 80% of 1 -min. 

CLASS A 
30 sec 3.50 3.25 3.00 2.75 2.50 
ROS: 20% guaranteed in AA time. 

7. PACKAGE PLANS 
7 -DAY EXPOSURE PACKAGE 

5 ti IO tl 15 81 20tí 
30 sec 17.50 32.50 45.00 55.00 

8. PROGRAM TIME RATES 
CLASS AA: Ix 195 26x 52x 
1 hr 60.00 50.00 40.00 30.00 
1/4 hr 20.00 18.00 16.00 14.00 
5 min 7.50 7.00 6.50 6.00 

9. PARTICIPATING PROGRAMS 
Breakfast a -la -Carte -Mon thru Fri 6-8 am, 30 -sec 
Participation daily. per mo 79.75. 

10. SPECIAL FEATURES 
PORTER RANDALL NEWS 
(1/4 hr at 7:30 am or noon) 

Per mo Per mo 
3 per wk 143.00 6 per wk 210.00 

5 -MINUTE HOURLY NEWS 
1 per day, ea 4.50 7 per day _ 25.00 

KWEL 
1957 

Media Code 4 245 5700 7.00 
D -J Broadcasting, Inc.. 401 W. Missouri, Midland. 

Tez. 79701. Phone 915-682-4331. 
I. PERSONNEL 

President -Buddy Deane. 
Commercial Manager -Rick Rlquier. 
Program Director -Larry Hart. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc. 
South, Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 
1,000 w. days; 1600 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a, 2b, 3a, 3c, 3d, 4e. 4d, 5, 6a, 7b, 8. 
ltate Protection: 10a, 11e, 12a, 13a, 14a, 15b, 15c, 

16. 
Basic Rates: 20e. 20b, 21a, 21b, 21c, 22a, 22b, 23a, 

24e. 29b, 24e, 25a, 26, 28b, 28c, 29a. 30. 32a, 3.3c. 
Contracts: 40a, 41, 42b, 42d, 44a, 44b, 46, 47e, 48. 

49, 50, 51a, SIb, 51e. 
Comb.; Cont. Discounts: 60b. 60d, 60e, 80f, 6011, 601. 

610. 61b. 62a, 62h. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services; 80. 02. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective November 15, 1964. 

Rates received October 23. 1984. 
7. PACKAGE PLANS 

WEEKLY ANNOUNCEMENT PACKAGES 
(1 minute) 

PER WK: ea ea 
10 tt._.._...._.._.._...._... 8.25 40 ti ...._.. 7.00 
20 ti ..... _.._.......... _.._... 8.00 50 ..... 8.50 
30 t1....._..__.._........_... 7.50 
30 -second announcements -85% of earned 1 -minute 
rate. 

MINERAL WELLS 
Palo Pinto County -Map Location E-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KORC 
1948 

Subscriber to the NAB Radio Code 

Media Code 4 245 5725 4.00 
Regent II Corp., Box 638. First National Bank 

Bldg., Mineral Wells, Tex. 76067. Phone 817-325- 
3384. 

1. PERSONNEL 
Pres. & Gen'1 Mgr. -Charles R. Wood. 
Program Director -Ron Seheuren. 
News Director -Ken Bullock. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Southeast -C. K. Beaver & Associates, Inc. 
Southwest -Merlo Messina Company. 

3. FACILITIES 
250 w. days; 1140 kc. Non -directional. 
Operating schedule: 6:30 am -6:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apnlY. 
General: la, 2a, 2h, 3a. 3c, 3d, 4a, 5, 6a. 7b. 8. 
Rate Protection: 11a, 14a. 
Basic Rates: 20b, 21a, 21b, 212, 22a, 23a, 29b, 24e, 

25a, 28b, 29a. 
Contracts: 40a, 41, 49a, 44b, 46, 51b. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 71a. 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 
Member: Texas State Network, Inc. 

TIME RATES 
ER 9/1/67 -Reed 11/1/67. 

6. SPOT ANNOUNCEMENTS 
() ix 52x 1040 156x 2605 312x 624x 
1 min 4.00 3.80 3.60 3.90 3.10 2.80 2.50 
30 sec 3.10 2.95 2.80 2.60 2.90 2.15 1.90 
10 sec 2.90 2.30 2.15 2.00 1.85 1.70 1.50 

') Specified times. 
All( spore combinable for frequency discount. 

7. PACKAGE PLANS 
WKLY: I tl 10 tl 20 81 30 01 40 ti 50 tl 
1 min 3.60 3.40 3.20 3.00 2.80 2.60 
30 sec 2.80 2.60 2.50 2.30 2.15 2.00 
30 sec 2.15 2.00 1.90 1.80 1.70 1.60 
All spots combinable for frequency discounts. 

8. PROGRAM TIME RATES 
Ix 26x 520 104x 260x 3122 

1 hr ........ 55.00 52.50 50.00 45.00 40.00 35.00 
1/2 hr 33.00 31.50 30.00 27.00 24.00 21.00 
1/4 hr 22.00 21.00 20.00 18.00 16.00 14.00 
5 min 11.00 10.50 10.00 9.00 8.00 7.00 

MISSION 
Hidalgo County -Mao Location E-10 

See SRDS consumer market map and data 
oing of the atete. 

See McAIIen 
(including Mission) 

MONAHANS 

at begin. 

Ward County -Map Location A-6 
See SRDS consumer market map and data et begin- 
ning of the State. 

KVKM 
1946 

13) 1330 
Subscriber to the NAB Radio Code 

Media Code 4 245 5750 2.00 
Land of the Sun Broadcasters, Box 1058, Monahans, 

Texas 79756. Phone 915-943-3238. 
Studios: Hwy. 18. Monahans, Tex. 

I. PERSONNEL 
General Manager -J. Ross Rucker. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Mountain States -Bob His Co., Inc. 

(This listing continued on next page) 
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Monahans-K V K M -Continued 
3. FACILITIES 

5,000 w. days, 1,000 w. nights; 1330 ke. 
Directional -night only. 

Operating schedule: 18-1/2 hour daily. CST. 
4. AGENCY COMMISSION 

15% on station time; no cub discount. 
5. GENERAL ADVERTISING See coded regulations 

NAB ltadlo Code Advertising Standards apply. 
General: lb, 2e. 3a, 9a, 4d, 5, 6a. 7a, 8. 
Rate Protection: 10e. 11c. 12e, 13e, 14c, 15b. 
Basic Rates: 20b, 21b. 22a. 23a, 248, 25a, 26, 28b. 

28c, 29a, 30. 33a. 
Contracts: 90a, 41. 42b, 44a, 45, 46, 47a. 48, 49, 51a, 

51c. 
Comb.; Cont. Discounts: 00h, 61a, 61e, 62b. 
Cancellation: 70a. 70c, 71a, 72, 73a, 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 
Member: Texas State Network. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1963. (Card No. 5.) 
Card received May 28, 1964. 

S. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 see 

1 ti ..... 4.00 3.00 156 ti...-.-.. 3.00 2.20 
26 ti 3.80 2.80 312 ti 2.55 1.95 
52 ti .__. 3.60 2.60 520 ti 2.10 1.70 
104 ti 3.40 2.40 

MORTON 
Cochran County -Map Location A-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KRAN 
1961 

Media Code 4 245 5773 9.00 
Mike A. Barrett. dba Morton Broadcasting Co., 

Box 456, Moran, Tex. 79346. Phone 266-7221, 
228-7231. 

I. PERSONNEL 
President -Mike A. Barrett. 
Gen'L Sta. & Sales Mgr. -Dean Weatherly. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
500 w. days; 1280 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%. 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 3a, 3b. 9a, 9d, 5, 6a, 7a. 8. 
Rate Protection: i0a, lia. 12a, 13a, 14a. 
Basic Rats: 22b, 23a, 24b, 26, 29a. 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: 60b, 61a, 60k. 
Cancellation: 70a, 70c, 71a, 73a. 
Member: National Agltadio Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1961. 
Card received April 13, 1962. 

S. SPOT ANNOUNCEMENTS 
1 U. 52 ti. 104 ti. 156 ti. 312 h. 

1 min 3.25 2.75 2.50 2.00 1.75 
30 sec 2.75 2.25 2.00 1.75 1.50 

8. PROGRAM TIME RATES 
1 ti. 52 ti. 104 U. 156 t1 312 t1. 

1 hour 40.00 36.00 32.00 28.00 24.00 
1/2 hour 20.00 18.00 16.00 14.00 12.00 
1/4 hour 10.00 9.00 8.00 7.00 6.00 

10 min 8.00 7.00 6.50 5.50 4.50 
5 min 5.00 4.50 4.00 3.50 3.00 
3 min 4.00 3.50 3.00 2.50 2.01 

MOUNT PLEASANT 
Titus County -Map Location G-4 

See SIDS consumer market map and data at begin- 
ning of the State. 

KIMP 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 245 5800 5.00 
Mt. Pleasant Broadcasting Co., Box 990, ML Pleas- 

ant. Tez. 75455. Phone 214-724-4726. 
STATION'S PROGRAMMING DESCRIPTION 

KIMP: Programmed for general interest. 
FARM: 5-7 am. country and western, farm news, 
interviews, markets, weather news, county agent. En- 
tertainment 7-9:30 am, middle-of-the-road, news, 
weather. 9:30 am -noon. religious music, women's 
shows, fashion, discussion. Noon -1 pm network, local 
news, stock market, business, sports, weather. Enter- 
tainment 1-5 pm employing air personalities, middle- 
of-the-road standards, current hits, discussion, Inter- 
views, public affairs, teen news. 5-5:35 pm 15 min 
local news, international, sports, stock markets, state 
news. Entertainment 5:35 pm -sign -off, middle-of-the- 
road. NEWS: 5 min at :55, network, local news at 
7:30 am, 11 am, 12:15 pm, 5 pm. Local news gather- 
ing facilities, 2 mobile news units. SPORTS: live pro 
and college football, all local sports. Rec'd 7/26/67. 

I. PERSONNEL 
Owner & .Manager -Winston O. Ward. 

3. FACILITIES 
1,000 w. days; 960 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 4b, 4d, 5, 8a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 138, 14b. 
Basic Rates: 20a, 228, 23a, 24a. 255, 288, 29a. 
Contracts: 45, 48. 47e. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 71a, 73a. 
Affiliated with Keystone Network. 
Member: Texas State Network. 

TIME RATES 
Rates effective August, 1960. 

Rates received August 24, 1960. 

S. SPOT ANNOUNCEMENTS/PROGRAM RATES 
Specified Times 

1 1/2 1/4 10 5 1 30 
hr. hr. hr. min. min. min. sec. 

1 time 35.00 21.25 13.50 10.20 8.20 4.40 8.40 
13 times 34.00 20.50 12.75 9.60 7.60 4.20 8.20 
26 times 33.00 19.75 12.00 9.00 7.00 4.00 3.00 
52 linen 32.00 19.00 11.25 8.40 6.40 3.80 2.80 

104 times 31.00 18.25 10.50 7.80 5.80 3.60 2.60 
156 times 30.00 17.50 9.75 7.20 5.20 8.40 2.40 
260 times 29.00 16.75 9.00 6.60 4.60 3.20 2.20 
312 times 28.00 16.00 8.25 6.00 4.00 5.00 2.00 

Run -of -Schedule 
1 min. 30 see. 1 min. SO ago. 

1 time 3.50 2.75 104 times.._ 2.90 2.15 
13 limes 3.35 2.60 156 times.._ 2.75 1.95 
26 times 3.20 2.45 260 times.._ 2.50 1.75 
52 times 3.05 2.30 312 times._. 2.30 1.60 

7. PACKAGE PLANS 
120 WORD SPOTS -ROS 

5 days: Each Total 
10 spots In 2 days...____ _ 2.70 27.00 
15 spots in 2 days.___.......__.. 2.50 87.50 
20 spots in 2 days -....._. 2.40 46.00 
30 spots in 8 days......._._.... 2.10 63.00 
40 spots In 4 days..._..._.... 1.95 78.0t 
50 spots in 5 days.__.._._. 1.80 90.05 

30 days: 
30 spots or 1 per day ........... 2.70 81.00 
60 spots or 2 per day 2.50 150.00 
90 spots or 3 per day 2.30 207.00 

120 spots or 4 per day 2.15 258.00 
150 anote or 5 per day 1.95 292.50 
180 spots or 6 per day 1.75 315.00 

60 WORD SPOTS -ROS 
5 days: 

10 spots In 2 days _..... _.._ 1.75 
15 spots In 2 days..__...._._ 1.65 
20 spots in 2 days....__.._.-.._....... 1.50 
30 spots in 3 days_._.__.._..___._ 1.40 
40 spots In 4 days...._....._..___ 1.30 
50 spots In 5 days....__....._......._ 1.20 

30 dills. 
80 spots or 1 per day _.._ 1.75 
60 spots or 2 per day _ 1.65 
90 spots or 3 per day -. 1.50 

120 spots or 4 per day....................__. 1.40 
150 spots or 5 per day ,.... 1.30 
180 spots or 6 per day 1.20 

MULESHOE 

17.65 
24.75 
30.00 
42.00 
52.00 
60.00 

52.50 
99.00 

135.00 
188.00 
195.08 
218.00 

Bailey County -Map Location A-3 
See SUDS consumer market map and data at begin- 
ning of the State. 

KMUL 
1956 e 

Subscriber to the NAB Radio Code 
Media Code 4 245 5825 2.00 
Burroughs, Randolph & Lamb. Box 486. 600 W. 8th 

St., Muleshoe, Tez. 79347. Phone 806-272-4273. 
I. PERSONNEL 

President -John Burroughs. 
General Manager-Leola Randolph. 
Station Manager -Gilbert Lamb. 

3. FACILITIES 
1,000 w.; 1380 ke. Non -directional. 
Operating schedule: 5:4.5 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
Contracts: 40a. 

TIME RATES 
ER Reed 4/3/67. 

8. SPOT ANNOUNCEMENTS 
PER MO. EA: 1 min 1 min 
Lese than 50 ti.._... 2.00 100 ti _...... 1.50 
50 ti 1.75 

30 see 30 see 
Less than 50 ti 1.50 50 + 1.25 

NACOGDOCHES (2AM; 1 FM) 
Nacogdoches County -Map Location 0-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KEEE 
1947 

R A B 

Subscriber to the NAB Radio Cede 
Media Code 4 245 5850 0.00 
J. C. Stallings, Box 1111, 300 E. Main St., Stone 

Fort National Bank Bldg., Nacogdoches. Tez. 
75961. Phone 564-4444. 
STATION'S PROGRAMMING DESCRIPTION 

KEEE: Programmed for mass appeal. 
AIR PERSONALITIES handle all segments. 
MUSIC: top 40. No hard rock until after 7 pm. 
10 pm -2 am middle-of-the-road music. NEWS: 5 
min to hour. headlines on half hour. Local, regional, 
network, world, international. Beepers. 5 man news 
staff. 5 mobile units, plane. SPORTS: high school, 
local college football. basketball wherever games 
played. Contact Representative for further details. 
llec'd 12/1/87. 

I. PERSONNEL 
Pres. & Mgr. -J. C. Stallings. 
Sales Manager -R. C. Atherton. 
General Manager -Ron Douglas Cowling. 

2. REPRESENTATIVES 
Radio Time Sales. 
Chicago -National Time Sales. 
Riley Representatives. 

3. FACILITIES 
1,000 days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 5:30-2 am. CST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

S. GENERAL ADVERTISING See coded iregulations 
NAB Radio Code Advertising Standards apply. 
General: 3a, 5, 6a, 7b, 8. 
Rate Protection: 10a, lie, 12a. 14a, 158. 
Basic Rates: 218. 228. 23a, 248, 29a, 33b. 
Contracts: 40a, 50. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 
Member: Texas State Network, Inc., National Ag - 
Radio Groups, Inc. 

TIME RATES 
Rates effective 

Rates received April 16, 1965. 
8. SPOT ANNOUNCEMENTS 

1 min 30 seo 

13 ti ._._.._... 6.75 5.50 
26 ti - 6.50 5.25 
52 U 6.25 5.00 
104 U _._.._._.._...__...- 6.00 4.75 
156 ti 5.75 4.50 
260 ti _._..._.. 5.50 4.25 

10. SPECIAL FEATURES 
On the spot news coverage -5 -minute rates apply. 

(D) 

K E E E -FM 
1967 

Media Code 4 245 5851 8.00 
Voice of the Lakes Broadcasting, Inc., Box 1111, 300 

E. Main St., Stone Fort National Bank Bldg., 
Nacogdoches, Tex. 75961. Phone 584-4444. 564- 
3210. 
STATION'S PROGRAMMING DESCRIPTION 

REEE-FM: Programmed for mass appeal. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min to hour, headlines on half hour. Local, re- 
gional, network, world, international. 5 man news 
staff, beepers, 5 mobile units, plane. SPORTS: high 
school, college football, basketball wherever games 
played. Professional football. Sports newscasts. Four 
15 min newscasts per day. MUSIC: standards, mid- 
dle - of - the - road albums, showtunes, sound tracks. 
COMMERCIAL POLICY: two 1 minute commercial 
announcements permitted within 15 minute segment. 
Contact ltepresentative for further details. Recd 
12/1/67. 

I. PERSONNEL 
Presidents -J. C. Stallings. 
General Manager -Ron Douglas Cowling. 
Sales Manager -Boyd Elton. 

2. REPRESENTATIVES 
Radio Time Sales. 
Chicago -National Time Sales. 
Riley Representatives. 

3. FACILITIES 
EIRP 51,400 w.; 103.3 mc. Stereo. 
Operating schedule: 6-2 am daily. CST. 
Antenna ht.: 420 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5, GENERAL ADVERTISING See coded regulation 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3c. 4a, 5, 8a, 7b, 8. 
Rate Protection: 10a, lia. 12a, 13a, 14b, 15b. 
Basic Rates: 208, 21a, 218. 21d, 22a, 23a, 24a, 25a, 

28c, 29a. 31, 33b. 
Contracts: 40a. 41, 448, 45, 98, 51a. 
Comb.; Cont. Discounts: 61a. 
Prod. Services: 82. 
Member: Texas State Network, Inc. 

TIME RATES 

Rates are identical to KEEE. See that listing. 

KSFA 
1947 

R A 
Subscriber to the NAB Radio Code 

Media Code 4 245 5875 7.00 
Texan Broadcasting Co., Inc., Box 848, 301 Savings 

Jr Loan Bldg., Nacogdoches, Tex. 75961. Phone 
569-3723. 
STATION'S PROGRAMMING DESCRIPTION 

KSFA: Programmed for adults and young adults. 
Emphasis on housewives and commuters. AIR PER- 
SONALITIES emcee entire operation. Middle-of- 
the-road music except country and western 1:05-3 pm 
M -Sat. 5 min news on hour and half hour. Weather 
reports. 5 min area news at 7:45 am, 9:15 am, 10:15 
am & 11:55 am. 15 min area newscast 12:30 pm 
M -Sat. Station news staff plus reporters in area 
towns. On -the -scene news coverage by 3 mobile unit'. 
Beeper reports used extensively. FARM: report 
8:05-8:15 am M -F. market reports noon -12:05 pm. 
Two 5 min sportscasts 6:45 am & 5:05 pm, running 
scores during weekends. Carry college football. Per- 
sonalities available for remote broadcasts. Contact 
Representative for further details. Recd 7/24/87. 

1. PERSONNEL 
General Manager -Bob Dunn. 
Sales Manager -Berl Rabom. 
Sales & Merchandising Dir. -Sara Jane Moon. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Southeast -C. K. Beaver & Alienates, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
1.000 w.; 860 kc. Non -directional. 
Operating schedule: Daytime only. CST. 

4. AGENCY COMMISSION 
15/2: 20 days. 

S. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a. 3d, 5, 6a, 8. 
Rate Protection: 10b, 11c. 128, 13c, 148, 158. 
Basic Rates: 208, 23a, 248, 25a, 26, 28b, 28c, 29a. 
Contracts: 40a, 41, 42b, 448, 46. 47a. 
Comb.; Cont. Discounts: 60d, 61b. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective August 1, 1959. 
Rates received August 5. 1959. 

O. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 1/4 6 i 30 
hr. hr. min. min. sea 

1 time.... 30.50 18.50 8.50 6.50 5.25 
13 times.. 29.00 18.25 8.00 6.25 6.00 
26 times.. 28.25 18.00 7.75 6.00 4.75 
52 times.. 26.00 17.25 7.50 5.75 4.50 

104 times.. 24.25 16.00 7.25 5.50 LIS 
156 times.. 22.00 15.00 6.50 5.25 4.00 
260 times.. 20.00 14.00 6.00 5.00 3.75 

10. SPECIAL FEATURES 
On -the -spot news coverage -5 -minute rates awe. 

TEXAS 

NAVASOTA 
Grimes County -Map Location F-6 

See SUDS consumer market map and data at begin- 
ning of the State. 

KWBC 
1980 

Subscriber to the NAB Radio Code 
Media Code 4 245 5900 3.00 
Whitten Broadcasting Co., Box 751, 117 Railroad 

St., Navasota, Tex. 77868. Phone 713-825-6484. 
I. PERSONNEL 

Gen] & Sta. Mgr. -Robert H. Whitten. 
3. FACILITIES 

250 w.; 1550 kc. Non -directional. 
Operating schedule: Sunrise -local sunset CST. 

4. AGENCY COMMISSION 
15/0 time only; weekly or monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 135, 14a, 15a, 156. 

15e, 16. 
Basic Rates: 208, 21a, 22a, 23a, 26, 28b, 28e, 30. 
Contracts: 41, 42b, 46, 47a, 48, 49, 51a. 
Cancellation: 73a. 
Prod. Services: 80, 82. 
Member: Texas State Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1, 1985. 
Card received March 29, 1965. 

S. SPOT ANNOUNCEMENTS 
I min......._...._.._.. _._ 2.00 30 sec..._._. 1.40 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

Open 18.00 14.00 9.00 8.00 1.00 
52 ti 16.00 12.50 8.00 7.00 6.00 
78 ti 14.00 10.50 7.00 6.00 5.00 
156 ti 12.00 9.00 6.00 5.00 4.00 
312 ti 10.00 7.00 4.00 3.50 3.00 

NEW BRAUNFELS 
Comet County -Map Location E-7 

See SUDS consumer market map and data st begin- 
ning of the State. 

KGNB 
1950 

Subscriber to the NAB Radio Cede 
Media Code 4 245 5925 0.00 
Comal Broadcasting Co., Drawer 593, 184 Castell St., 

New Braunfels. Tex. 78130. Phone 512-625-7311. 
STATION'S PROGRAMMING DESCRIPTION 

ROES: Programmed for adulte and young adults. 
5 air personalities emcee entire operation. Network 
news at 5 before and weather at 25 after hour. 
Local news reports on hour and five 15 min sum- 
maries daily. Spanish music sign -on -8:30 am, general 
broadcast day middle-of-the-road, with polkas and 
waltzes 10-10:30 am M -Sat. German music Sun pm. 
Also program 10% country and western. Heavy em- 
phasis on community service programs daily at 11:45 
am and as they happen. Weather bureau repane 3 
times daily. Recd 7/29/88. 

I. PERSONNEL 
General Manager -Carl H. Skoog, Jr. 
Sales Manager -Ron McCreless. 
Program Director -R. J. Mott 

3. FACILITIES 
1.000 w. days; 1420 he. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% to recognized agencies on station time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a. 
Rate Protection: 10a, 11b, 128, 138, 14a. 
Basic Rates: 20a, 21b, 22a, 248, 25a, 28a, 28e, 53b. 
Contracts: 40a, 96. 
Comb.; Cont. Discounts: Bob. 
Prod. Services: 82. 
Member: Texas State Network. 

TIME RATES 
Rates effective April 15, 1964. (Card No. 15.) 

Card received April 19, 1965. 
6. SPOT ANNOUNCEMENTS 

1-51 ti 
52-155 tl 
156 or more ti 

1 min 30 seo ID's 
4.00 3.00 1.25 
3.50 2.50 - 
3.00 2.00 _... 

7. PACKAGE PLANS 
5 or more daily use 156 time frequency. 

ODESSA (4 AM; 2 FM) 
Ecar County -Map Location A-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBZB 
1946 

R A B 
Subscriber to the NAB Radia Cods 

Media Code 4 245 5950 8.00 
High Sky Broadcasters, Inc., 511 N. Lincoln, Odessa, 

Tez. 79760. Phone 915-332-5791. 
I. PERSONNEL 

President -D. L. Adcock, Jr. 
General Manager-Brunell Harvey. 
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TEXAS 
Odessa -K B Z B -Continued 
2. REPRESENTATIVES 

SavaIll/Gates, Inc. 
3. FACILITIES 

1,000 w. days, 500 w. nights; 920 kc. 
Directional -nighttime only. 

Operating schedule: 18 houn daily. CST. 
4. AGENCY COMMISSION 

15/0 time only; payable often rendered. 
I. GENERAL ADVERTISING See coded regulations 

Rate Protection: 15b. 
Basic Rates: 20e, 28a. 
Contracts: 40a, 41, 45, 50. 
Comb.; Cont. Discounts: 60e. 
in order to earn net rates quoted contracts must be 
completed in 12 months. 
Programs and/or participating announcement, cannot 
be romhlned to earn frequency rate. 
All programa or announcement, subject to change et 
time on 14 days' written notice. 
Affiliated with KBS and MBS Radio Networks. 
Member: Texas State Network, Inc. 

TIME RATES 
ER 4/1/67 -Reed 4/10/67. 

8. SPOT ANNOUNCEMENTS 
Ix 52x 184x 260x 

1 min. 6.00 5.90 9.85 4.40 
30 sec 4.75 3.30 2.85 2.60 

7. PACKAGE PLANS 
PER WK: 10ti 20t1 35 t1 
1 min._ 4.85 4.40 3.85 
30 sec _.... 3.85 3.50 2.85 

10. SPECIAL FEATURES 
NEWS PACKAGES 

(Rotating) 
Per Mo 

6 per day, on the hour, 7 days a week.... _-.. 440. 
3 nec day, on the hour, 7 days a wash.._........_.., 225. 

KCRS 
1935 

CITY OF LICENSE 

MIDLAND 
R A 

A Wendell Mayes Station 
Media Code 4 245 5625 6.00 
(This is duplicate of the listing appearing under 
Midland, Texas.) 
Midland Broadcasting Co.. Box 4607, 3701 W. Wall, 

Midland. Tex. Phone 915-694-6603. 
I. PERSONNEL 

President -Wendell Mayes. Jr. 
Station Manager -J. Fred Perry. 
Program Director -Don Mack. 

2. REPRESENTATIVES 
Robert E. Eastman Company. Inc. 

3. FACILITIES 
5,000 w. day,, 1,000 w. nights; 550 kc. 

Directional -separate patterns, day and night. 
Operating schedule: 5:45 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 3b, 3d, 4a, 4d. 5, 6e, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15a. 
Basic Rates: 20b, 21b, 22a, 24a. 25e, 28b, 29a, 29b, 

30, 33d. 
Contracts: 90a. 91, 92e, 99a, 46, 51b. 
Comb.: Cont. Discounts: 60a, 60c, 60e, ß2d. 
Cancellation: 70a, 70c, 71a, 73a, 73b. 
Prod. Services: 81. 
Affiliated with The Eastman Network. 

TIME RATES 
Rates effective September 1, 1965. (Card No. 9.) 

Card received August 30, 1965. 
8. SPOT ANNOUNCEMENTS 

1 MINUTE ANNOUNCEMENTS 
DRIVE TIME 

(5:45-9:00 am and 4:00-7:00 pm Mon thru Sat) 
PER WK: 
1 ti 13.00 12 ti..._...._......__.._ 11.00 
6 ti ......_._. .... 12.00 18 ti......._.........__._ 10.00 

ALL OTHER TIMES 
1 ti 11.00 18 ti.-___ ......__ 8.58 
e ti......._....... 10.00 24 ü.._..._ _..._... 8.00 
12 ti 9.00 
30 seconds -75% of earned 1 -minute rate. 
10 seconds -50% of earned 1 -minute rate. 

DISCOUNTS 
26 conaec wk..._ _... 4% 52 c nseo wk.-_._.__. 8% 

7. PACKAGE PLANS 
PERSONALITY PLANS 

MON THRU SAT: 
6 spots from 6:00-9:00 am. 
6 spots from 9:00 am -noon 
6 spots from noon -3:00 pm. 
6 spots from 3:00-7:00 pm. 
6 spots from 7:00-10:00 pm. 
SUN: 
6 spots from noon -7:00 pm. 

ea wkly 
36 spots per wk._ 7. 252. 
Personality Plans not combinable with other weekly 
plans for added frequency. 

KOYL 
1957 

R A B 

(D) 

Subscriber to the NAB Radio Code 

Media Code 4 245 6325 8.00 
Mid -Cities Broadcasting Corp.. 4000 Buco Aye.. 

Odessa. Tez. 79762. 
I. PERSONNEL 

Pres. & Gen'i Mgr. -E. L. Roskelley. 

2. REPRESENTATIVES 
Mario Messina Company. 

3. FACILITIES 
1.000 w. days; 1310 ke. Non-direetlonaL 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3d, 4a, 9d, 5. 6a, 7b. 8. 
Rate Protection: 10e, lie, 12e. 13e. 19e, 15b. 
Basic hales: 20b. 21a, 21b, 21e, 21d, 22b, 23b, 27, 

28b. 28c. 
Contracts: 40a, 42b, 42d, 45, 46, 47e, 48, 49, 51a. 
Comb.; Cont. Discounts: 60a. 62d. 
Cancellation: 70e. 71b, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 
Affiliated with KBS. 

TIME RATES 
ER 7/1/88 -Reed 10/8/68. 

6. SPOT ANNOUNCEMENTS 
SPECIFIED TIMES 

(Within 1/2 hr periods) 
I min 30/20 10 see 

1 x 5.60 4.50 3.65 
52 x 5.30 4.25 3.45 
104 x. 5.00 4.00 3.25 
158 x 4.70 3.75 3.05 
260 x 4.30 3.45 2.80 
312 x 3.90 3.10 2.55 
500 x 3.50 2.80 2.30 
750 x. 3.10 2.50 2.00 
1000x 2.85 2.30 1.85 

7. PACKAGE PLANS 
WEEKLY PACKAGES -ROS 

10 tl 20 tl 30 tl 40 01 50 ti 
1 min. 5.00 9.70 4.30 3.90 3.60 
30/20 sec..._ ............... 4.00 3.75 3.45 3.10 2.95 
10 sec 3.25 3.05 2.80 2.55 2.35 
All spots combinable for frequency discount. 

8. PROGRAM TIME RATES 
ix 26x 52x I04x 260x 

1 hr 55.00 52.50 50.00 45.00 40.00 
1/2 hr 33.00 31.50 30.00 27.00 24.00 
1/4 hr 22.00 21.00 20.00 18.00 16.00 
5 min 11.00 10.50 10.00 9.00 8.00 

AM/FM COMBINED 
AM rates plus 50%. 

10. SPECIAL FEATURES 
AM ONLY 

Spanish, 1 min fiat.. 5.80 

KOYL-FM 
1965 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 245 6026 6.00 
Mid -Cities Broadcasting Corp., 4000 Rasco, Odessa, 

Tex. 79762. Phone 915.366-2601. 
I. PERSONNEL 

Pres. & Gen'l lifer. -Edward L. Roakelley. 
2. REPRESENTATIVES 

Mario Messina Company. 
3. FACILITIES 

ERP 54.900 w 97.9 me. CST. 
4. AGENCY COMMISSION 

15/0 time only: 10 days. 
5. GENERAL ADVERTISING See coded regulations 

Affiliated with American FM Network. 
See KOYL listing for ended regulations. 
In combination with KOYL. See that listing for 
rates. 

TIME RATES 

FM only 75% of AM rates. 

KOZA 
(formerly KOSA) 

1947 

Media Code 4 245 6040 7.00 
Odessa Broadcasting Co.. Box 351, 1300 S. Crane 

Ave., Odessa Tex. 79760. Phone 915-332-4301. 
I. PERSONNEL 

President -Cecil L. Trigg. 
General Manager -Steve Trigg. 

2. REPRESENTATIVES 
B -R Representatives, Inc. 

3. FACILITIES 
1.000 w. days: 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 6:00 am -midnight. CST. 

4. AGENCY COMMISSION 
154 nn time only. No cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: 2b, 3a. 
Basic Rates. 20a. 
Contracts: 41. 
Comb.: Cont. Discounts: 601, 60k, 61b. 
Cancellation: 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Eff 5/1/68-Rec'd 5/23/68. 
A -(Drive time) Mon thru Sat 6-10 am & 3-7 pm. 
B -Mon thru Sat 10 am -3 pm; Sun all day. 
C-7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

PER WK, EA: 
I ti 6 tI 12 ti 18 ti 24 ti 30 tI 

1 min. 7.50 7.00 6.50 6.00 5.50 5.00 
30 sec 6.50 6.00 5.50 5.00 4.50> 4.00 
10 sec 5.50 5.00 9.50 4.00 3.50 3.00 

CLASS B 
1 min 6.50 6.00 5.50 5.00 4.50 4.00 
30 sec 5.50 5.00 9.50 4.00 3.50, 3.00 
10 sec 9.50 9.00 3.50 3.00 2.50, 2.00 

CLASS C 
1 min ....... _. 3.75 3.50 3.25 3.00 2.75 2.50 
30 sec 3.25 3.00 2.75 2.50 2.25 2.00 
10 sec 2.75 2.50 2.25 2.00 1.75 1.50 
Spots scheduled at hour where rate classification 
changes, take higher rate. 

Programs of 5 -minutes or more and spots may be 
combined to earn greater frequency discounts on the 
spots only. 

FREQUENCY DISCOUNTS 
52 ti -5% 104 ti -10% 156 ti -15% 280+-20% 
Frequency discount rates are not applicable to ROS 
packages, but all uses may be combined to earn 
greater frequency discount. 

7. PACKAGE PLANS 
ROS 

PER WK, EA: I min 30 see 10 see 
25 ti _..._....... 5.00 4.00 3.00 
35 ti 9.50 3.50 2.50 
50 ti 4.00 3.00 2.00 

8. PROGRAM TIME RATES 
5 min I/4 hr 1/2 hr 

1 x 11.25 30.00 60.00 

KQIP(FM) 
1961 

0121 F.',M1:1 

Media Code 4 245 6050 6.00 
Texas Broadcast Industries, Inc., 1001 ABC Bldg.. 

Odessa, Texas. 79760. Phone 915-337-6262. 
I. PERSONNEL 

President -James Jr. McCubbin, 
Gen'i & Sales Mgr. -Roy A. Elsner. 
Program Director -Arthur Roberts. 

S. FACILITIES 
FM FACILITIES 
ERP 1,700 w.: 96.9 mc, 
Operating schedule: 7:00 am -midnight Mon thru Bun. 
CST. 
Antenna ht.: 228 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent; 2% euh discount, 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3a, 4a, 5. 
Rate Protection: 12a, 15b. 
Basic Rates: 24b, 25c. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60b, 601, 61e. 
Cancellation: 70b, 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective February 1, 1981. 
Rates received July 14, 1961. 

Rev. (Pkg. rates) rec'd April 29. 1965. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

Ann. 1/2 hr. 1 hr. 
1 time.._._.._ 4.50 15.00 22.50 

26 times...__... ._- 4.25 14.10 21.25 
52 times._..__ 4.00 13.35 20.00 

104 times.._.._ 8.75 12.50 16.75 
156 time,. 8.50 11.75 17.50 
260 times.-__ 3.25 10.95 18.25 
312 times..._...._._. 8.00 10.00 15.00 

7. PACKAGE PLANS 
ROS PACKAGE RATES 

35 or more announcements per week, ea..._._._._... 2, 
33 or more announcements per month, ea.._.._.__. 8. 
30 or more hours per month. ea._......_.._...._..._._.. 10. 
30 or snore half-hours per month. ea..._.._ ...._ 7. 

KRIG 
1948 

Media Code 4 245 6075 3.00 
KRIG Inc., Box 231, Crane Hwy., Odessa, Tex 

79760. I'hone 915-332-8871, 2. 

I. PERSONNEL 
President -Joe Garrison. 
General Manager -Grady W. Jones. 
Sales Manager -Leo F. Box. 

2 REPRESENTATIVES 
Burn -Smith Company, Inc. (Except Texas.) 

3. FACILITIES 
1.000 w.; 1410 he, Directional -night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5, GENERAL ADVERTISING See ended regulations 
NAR Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 40, 5, 6e, 7b, 8. 
Bate Protection: 10a, 111, 121, 131, 141. 15b. 
Basic Rates: 20b, 21e, 22b, 28a, 28c, 30, 33a. 
Contracts: 40a, 44a, 41b, 45, 49, 51a. 
Comb.: Cont. Discounts: 601, 6'/d. 
Cancellation: 70a, 70d, 71a. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eff 1/1/67 -Reed 12/1/66. 
AA -8 am -7 pm. 
B-7 pm -midnight. 

8. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min 
1 ti.,._._._.._ .............._-._ 5.50 
52 ti 4.20 
104 ti ...._ .___..-. 3.60 
260 tl...,..,....__._.......___...._. 3.10 
500 ü ..-.._ 2.75 

Discount 
1000 or more ti 

7. PACKAGE PLANS 
WEEKLY PLAN 

30 sec 20 see 10 sec 
4.20 3.60 1.80 
3.60 2.90 1.80 
2.90 2.60 1.80 
2.60 2.80 1.80 
2.30 1.95 1.80 

10% 

CLASS AA 
1 min 30 sec 1 min 30 sec 

10 ti 3.80 2.90 20 tl.-......_... 3.10 2.60 
15 ti 3.35 2.75 30 ti 2.75 2.30 
10 seconds, flat -...._........._ 1.80 

8. PROGRAM TIME RATES 
1/4 hr 5 min 1/4 hr 5 min 

1 ti..-_....__... 28.00 12.00 260 tl.-.._._ 17.00 8.00 
52 tl 23.00 10.00 500 t1..._...._ 14.00 7,00 
104 G._ 20.00 9.00 

Discount 
1000 or more ti 10% 

ORANGE 
Orange County -Map Location H-7 

See BROS consumer market map and data at begin- 
ning of the State 

KOGT 
1847 

Media Code 4 245 6100 9.00 
Sabine Area Braodcaating Corp.. Box 1329, Orange, 

Tex. 77630. Phone 713-883-4381. 

STATION'S PROGRAMMING DESCRIPTION 
KOGT: Programmed for general interest. 
NEWS: 5 min news every 30 min with audio news 
cuts from UPI featured. Community interest pro- 
grams: town council, school board meetings, local 
elections broadcast. MUSIC: country and western 
only. AIR PERSONALITIES handle all segments. 
Farm and ranch hour 5-6 am daily. Gospel and 
church programs Sun 6 am -12:30 pm. Cajun music 
Sat 12:30-3 pm. Local high school snorts, football, 
basketball, baseball. Remotes with personalities avail- 
able for store openings, etc. Contact Representative 
for further details. Recd 1/11/68. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -Ed Lovelace. 
Assistant Manager -Bob Simmons. 
Administrative Assistant -Linda Richardson. 

2. REPRESENTATIVES 
Southwest -Clyde Melville Company. 

3. FACILITIES 
1.000 w. ; 1600 ke. Directional -nights only. 

4. AGENCY COMMISSION 
None. All rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, lb, 4a, 5, 6a, 7a, 8. 
Rates Protection: 10a, 11a, 12a, 13a, 14a, 15c. 
Basic Rates: 21a, 22a, 23a, 29e, 25a, 26, 28a, 28c, 

29a, 32b, 33a. 
Contracts: 40a, 42a, 42e. 43, 44a, 95, 46, 97a, 48, 

99. 50. 51a, 51c. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 601, 61a, 

62a. 
Cancellation: 70b, 70d, 71a, 73a. 
Prod. Services: 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 11-R ER 9/1/67 -Reed 7/24/67. 
AA -Mon thru Sat 6-9 am & 3-6 pm. 
A -Mon thru Sat 5-8 am & 9 am -3 pm; Sun noon - 
6 pm. 
B -Mon thru Sat 6 pm -midnight; Sun 5 am -noon & 
6 pm -midnight. 
C -Tues thru Sun midnight -5 am. 

8. SPOT ANNOUNCEMENTS 
CLASS AA 

PER MO: I tl 25 ti 50 tl 75 tl 100 tI 125 tl 
1 min.._ 5.88 5.59 5.29 5.00 9.71 4.41 
30 sec 4.12 3.92 3.70 3.51 3.29 3.09 
10 sec. 2.94 2.80 2.65 2.51 2.35 2.21 

CLASS A 
4.71 4.47 4.24 
3.29 3.12 2.96 
2.35 2.24 2.12 

CLASS B 
1 3.53 3.35 3.18 2.82 2.85 
30 sea 2.97 2.35 2.22 1.98 1.86 

CLASS C 
1 min 2.35 2.24 2.12 2.00 1.88 1.76 

CONTINUOUS WEEK DISCOUNTS 
13 wk -5% 26 wk -10% 39 wk -15% 52 wk -20% 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x I04x 158x 260x 

1 hr..._... 47.08 44.71 42.35 41.18 40.00 37.65 35.96 
1/2 hr 28.24 28.82 25.41 24.71 24.00 22.59 21.18 
1/4 hr 18.82 17.86 18.94 16.47 16.00 15.06 14.12 
10 min.. 14.12 13.41 12.71 12.35 12.00 11.30 10.59 
5 min 11.77 11.16 10.59 10.29 10.00 9.41 8.82 

10. SPECIAL FEATURES 
1/4 -hr Newscasts -Applicable rate plus 3.53. 
5 -min Newscasts -Applicable rate plus 2.35. 
Ad -Lib Spots by Dick Corder -Applicable rate plus 
1.18. 

1 min 4.00 3.76 8.53 
30 see. 2.80 2.64 2.47 
10 sec. 2.00 1.88 1.76 

3.00 
2.11 

KTRM 
BEAUMONT 

City of license. Beaumont, Texas. 
Considered by American Information Network as their 
Orange outlet. 
See listing under Beaumont. Texas. 

PALESTINE 
Anderson County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KNET 
1936 

Subscriber to the NAB Radio Code 

Media Code 4 245 6125 6.00 
KNET, Inc., Box 649, Main and Queen St,., Pales- 

tine. Tex. 75801. Phone 214-729-8077. 
STATION'S PROGRAMMING DESCRIPTION 

KNET: Programmed for adults, young adults and 
teens. 
Music and news 6 am -10 pm, except Sun 7:30 am - 
10 pm. Local news at :45, local weather at :15, 
headlines and weather at :30, state network news at 
:55. News editor. Newa strips 7:30-8 am. noon - 
12:30 pm, 9:55-5:35 pm. Farm and market news 
12:30 pm, stock market 5:25 pm. Live sports cover- 
age. Top 40 music, Contact Representative for fur- 
ther details. Recd 1/3/68, 

I. PERSONNEL 
President -Tolbert Foster. 
General Manager -Ben L. Slack. 

(This listing continued on next page) 
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Palestine -K N E T -Continued 
2. REPRESENTATIVES 

Atlanta, Dallas -Busby, Finch & Woods, Inc. 
3. FACILITIES 

21u w.; 1450 Oc. Non -directional. 
Operating schedule: 6:00 am -10:05 pm; 7:30 am - 
10:05 pm Sun. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General la, 3a, 4a. 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 21d. 
Prod. Services: 80, 81. 82. 
Member: Texas State Network. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 4/1/67 -Reed 3/29/67. 
6. SPOT ANNOUNCEMENTS 

PER YR: Ix 100x 500x I000x 1500x 2000x 
1 min..._ 4.50 2.25 2.15 2.05 1.95 1.75 
30 sea 9.00 2.00 1.90 1.80 1.70 1.50 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 

PER W K : 10 ti 25 ti 50 ti 75 t1 100 ti 
1 min 2.25 2.15 2.05 1.95 1.75 
30 sec 2.00 1.90 1.80 1.70 1.50 

8. PROGRAM TIME RATES 
PER YR: Ix 52x 1561 312x 500x 
1 hr 50.00 37.50 32.50 27.50 20.00 
1/2 hr 30.00 22.50 19.50 16.50 12.00 
1/4 hr..._ 24.00 18.00 15.60 13.20 9.80 
10 min..._.._......__.. 12.50 9.40 8.15 6.90 5.65 
5 min..._ ............ _... 9.00 6.75 5.85 4.95 4.05 

10. SPECIAL FEATURES 
PER DAY: I ti 2 ti 9 ti 
5 -min newscast (1 -min spot)..._... 3.50 3.25 3.00 
1/2 hr headlines (1 -min spot) 3.00 2.75 2.50 
1/4 hr weather (30 -sec soot) 2.50 2.25 2.00 
3/4 hr local news (30 -sec spot) 2.50 2.25 2.00 
Minimum contract 1 month. 

PAMPA (2 AM) 
Gray County --Map Location C-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KGRO 
1951 

Media Code 4 245 6150 4.00 
Pampa Broadcasters, Inc., Box 1779, 1701-1/2 N. 

Hobart, Pampa, Tez. 79065. Phone 806-664-6809. 
I. PERSONNEL 

General Manager -Jim Hughes. 
2. REPRESENTATIVES 

Regional -Clyde Melville Company. 
3. FACILITIES 

250 w.; 1230 kc. Non -directional. 
Operating schedule: 6:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15% to recognized agencies on time only. 

5. GENERAL ADVERTISING See coded regulations 
Basic Itates: 24b. 

TIME RATES 
Rates effective April 1, 1956. 

Ratee received April 24, 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 

hr. 
1/2 
hr. 

1/4 
hr. 

5 
min. 1.1 (t) 

1 time...._ 40.00 24.00 16.00 10.00 6.00 4.00 
13 times.._ 38.00 22.80 15.20 9.50 5.60 8.80 
26 times.._ 36.00 21.60 14.40 9.00 5.40 3.60 
52 times.... 34.00 20.30 13.60 8.50 5.10 3.40 

104 awes.... 32.00 19.20 12.80 8.00 4.80 8.20 
156 times.... 30.00 18.00 12.00 7.50 4.50 8.00 
260 times... 28.00 16.80 11.20 7.00 4.20 2.80 
312 times.... 26.00 15.60 10.40 6.50 3.90 2.60 

(1.1 1 minute or 100 words. 
(t) 1/2 minute. 50 words or station break. 

8 second rate is 50% of the 1/2 minute rate, 
7. PACKAGE PLANS 

1 -minute or less spot announcement, -to be sched- 
uled within 1 week: 

25 times._._ 62.50 50 times ........ 115.00 
35 time,..._.-..... 84.00 100 times 220.00 

KPDN 
1936 

Subscriber to the NAB Radio Cods 
Media Code 4 245 6175 1.00 
Warren L. Hasse, Hughes Bldg., Pampa, Tex. 79065. 

Phone 806-664-7461, 2, 3. 
I. PERSONNEL 

Owner & Deal Mgr. -Warren L. Haase. 
Advertising Manager -Ray Rogers. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
South -Mario Messina Company, 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 7:00 am -midnight Sun; 6:00 am - 
midnight weekdays. CST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3b. 9a, 5, 6a, 7e, 8. 
Rate Protection: 10a, 11a, 12a. 13a, 14e, 15b. 
Basic Ratee: lob, 21a, 22b, 23e. 24a, 25a, 26, 28c, 

29b, 30, 33c. 
Contracts: 90a, 41, 42d, 44b, 96, 47a, 48, 49, 51a. 
Comb.; Cont. Discounta: 60h. 60i, 01b. 
Cancellation: 70a, 71b. 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with Mutual Broadcasting System. 

TIME RATES 
Rates effective July 1, 1962. 
Rates received June 25. 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 SO 

hr. hr. hr. min. min. 
1 time 30.00 20.00 10.00 5.00 

26 times.... 47.50 28.50 19.00 9.50 4.75 
52 times.... 95.00 27.00 18.00 9.00 4.50 

104 times.... 92.50 25.50 17.00 8.50 4.25 
156 times.... 90.00 24.00 16.00 8.00 9.00 
260 times.... 37.50 22.50 15.00 7.50 3.75 

7. PACKAGE PLANS 
1 30 1 30 

Per week: min. sec. min. ter. 
5 times, each 4.00 3.20 20 times, each.... 3.40 2.75 

10 times, each 3.80 3.05 25 time, each.... 3.20 2.60 
15 times, each 3.60 2.90 

10 seconds -50% of 1 -minute rate. 

PARIS (2 AM; 1 FM) 
Lamar County -Map Location F-4 

See SRDS consumer market map and 
oing of the State. 

KFTV 

sec. 
4.00 
5.80 
3.60 
8.40 
3.20 
3.00 

data at begin - 

1950 
Media Code 4 245 6200 7.00 
Michael T. Halbouty, 210 1st National Bank Bldg., 

Paris, Tex. 75460. Phone 214-784-6676. 
I. PERSONNEL 

President -Glenn Lowe. 
Manager -Larry Gunter. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Southwest -Clyde Melville Company. 

3. FACILITIES 
500 w. days; 1250 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3c. 9b, 9d, 5, 6e, 7b, 8. 
Rate Protection: 10a, Ilh, 12e, 13g, 14g, 15b. 
Basic Rates: 20b, 22a, 23a, 25a, 28e, 29a. 
Contracts: 905, 41, 42a, 99b, 45, 46, 47e. 
Comb.: Cont. Discounts: 60a, 61b. 
Cancellation: 70b, 70d, 72. 
Prod. Services: 82. 

TIME RATES 
Eff 11/15/68-Rec'd 8/8/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 z 4.50 156 z 2.75 
13 z 4.00 260 z..._......_...._....... 2,50 
26 x 3.50 312 z 2.25 
52 2 3.25 960 z 2.00 
109 x 3.00 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 156x 3I2x 

1 hr..._ 40 35 30 25 20 15 
1/2 hr 30 27 23 19 15 12 
1/4 hr 15 13 11 10 8 7 
10 min 13 10 9 8 7 6 
5 min 10 9 8 7 6 5 

KPLT 
1935 

Subscriber to the NAB Radio Codo 
Media Code 4 245 6225 4.00 
KI'L-r. inc., Box 235. 1/2 mile S. ea Hwy. 24, 

Paris, Tex. 75460. Phone 214-784-3311, 12, 13. 
I. PERSONNEL 

General Manager -Jeff D. Methven. 
2. REPRESENTATIVES 

Savalli/Gates. Inc. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1490 Oc. 
Non -directional. 

Operating schedule: 5:00 am -midnight Mon thru 
Sat: 7:00 am -11:00 pm Sun. CST. 
Partial simulcast operation. Simulcast operation 5.6 
am, 9 am -I pm, 4-7 pm and IO pm -midnight For 
non -simulcast facilities see KPLT-FM. 

4. AGENCY COMMISSION 
15/0 announcements and time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2a, 2b, 3e, 3b, 3c, 3d, 4a, 4d, 5, 6a, Tb, 

8. 
Rate Protection: 10a, lia, 12a. 13a, 14e, 15b. 
Basic Rates: 20b, 21a, 22b, 23h, 24e, 24h, 24c, 25a, 

26. 27, 28a, 29a, 29b. 
Contracts: 40e, 41, 42b, 42d, 44a, 44b, 45, 46, 47a, 

50, 51a, SIb. 51e. 
Comb.; Cont. Discounts: 60e. 60b, 6013, 601. 61a, 62a. 

62d. 
Cancellation: 70e, 71a, 72. 
Member: Texas State Network. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eft 9/1/67 -Reed 10/5/67. 
8. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
1 tl 5.00 158 ti .v 2.80 
13 ti 4.00 260 ti ._.._._,,. 2.60 
26 ti 3.50 312 ti 2.40 
52 ti 3.25 624 ti 2.20 
104 tL 

7. PACKAGE PLANS 
WEEKLY PACKAGES -ROS 

PER WK: Sti IO ti 2001 3001 44 ti 50t1 
1 min, ea.... 3.00 2.80 2.50 2.25 2.00 1.90 

CONSECUTIVE WEEK DISCOUNTS 
6 wk -5% 26 wk -15% 

13 wk -10% 52 wk -20% 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr lO min 5 min 
1 z 40.00 24.00 16.00 12.00 8.00 

DISCOUNTS 
13x -I0% 521-30% 2602-50% 
282-20% 156x-40% 3129-55% 

KPLT-FM 
1966 

Media Code 4 245 6226 2.00 
KPLT, Inc., Box 235, Paris, Tez. 75460. Phone 214- 

784-3311. 
I. PERSONNEL 

Pres., Gent & Sta. Mgr. -Jeff Methven, 
2. REPRESENTATIVES 

Savalli/Gates, Inc. 
3. FACILITIES 

ERP 3,000 w.; 99.3 mc. 
Operating schedule: 5 am -midnight. CST. 
Antenna ht.: 168 ft. above average terrain. 
Partial simulcast operation. Operated separately 6.9 
am, 1.4 pm and 7:10 pm. For simulcast facilities 
nee KPLT. 

4. AGENCY COMMISSION 
15/0 time only. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See KPLT listing for coded regulations. 

TIME RATES 

Rates are identical to KPLT. See that listing. 

PASADENA 
Harris County -Map Location O-7 

See SRDS consumer market map and data at begin. 
'ling of the State. 

See Houston 
(including Baytown, Clear Lake City, 

Pasadena) 

PEARSALL 
Frio County -Map Location D-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KVWG 
1962 

Media Code 4 245 6250 2.00 
Box 938, Pearsall, Tex. 78061. Phone 512-334-3615. 

STATION'S PROGRAMMING DESCRIPTION 
KVWG: Programmed for general interest, with em- 
phasis toward housewives 6 am -2 pm. Programmed 
for Spanish speaking Latin Americans 2-6 pm. 
NEWS 15%: emphasis on local news coverage. 
MUSIC: 80% country and western 6 am -1 pm. 
Spanish music 1-6 pm. COMMERCIAL POLICY: 1 

commercial or promotion announcement between rec- 
ords, with a limit of 8 per half hour segment. Com- 
mercials translated free for Spanish programs. Port- 
able studio available for remotes. Recd 3/11/68. 

I. PERSONNEL 
Manager -William L. Owens. 

3. FACILITIES 
500 w.; 1280 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2e, 3b, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10c, 11c, 12c, 13e, 14e. 
Basic Rates: 20b, 21e, 21c, 21d, 22a, 22b, 23a, 24b4 

25a, 26, 28b, 28c, 30. 
Contracts: 40a. 49b, 45, 46, 47a, 50. 
Comb.: Cont. Discounts: 60a, 60e, 601. 61a, 82d. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 
Member: Texas State Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

En Recd 4/14/66. 
6. SPOT ANNOUNCEMENTS 

1 min 30 zee I min 30 see 
312 z 1.77 1.35 52 z..._......_... 2.06 1.65 
260 z 1.82 1.41 26 z......._.._... 2.18 1.77 
156 z 1.88 1.47 13 x..........._... 2.36 2.06 
104 x 1.94 1.53 1 x 2.65 2.24 

7. PACKAGE PLANS 
ROS SPOT PACKAGES 

(To be used within 7 days) 
PER WK: IO ti 15 ti 25 ti 50 t1 
1 min 2.36 2.18 2.06 1.77 
30 sec 1.94 1.77 1.65 1.35 

PECOS 

75 ti 
1.71 
1.29 

Reeves County -Map Location B-10 
See SRDS consumer market map and data et begin- 
ning of the State. 

KIUN 
193$ 

Subscriber to the NAB Radio Code 
Media Code 4 245 6275 9.00 
KIUN, Inc., KIUN Bldg., Pecos, Tez. 79772. Phone 

5-2497. 2498. 
STATION'S PROGRAMMING DESCRIPTION 

KIUN: Programmed for general interest, for adults 
and young adults. MUSIC 70%: 80% popular, 10% 
Spanish and 10% rock. NEWS 25%: national. 
regional and local. Women's show 10-11 am, with 
fashions, interviews and recipes. FARM: news 6:40 
am, 1 pm & 6:20 pm. All local sports. Network 
news 5 train before hour and 15 min et 7:30 am. 1:15 
pm & 6 pm. Contact Representative for further de- 
tails. Recd 7/17/67. 

I. PERSONNEL 
General Manager -Bill H. Hubba, 
Station Manager -Byron C. Peters. 

2. REPRESENTATIVES 
George 'l'. Hopewell, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 ke. 

Non -directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2b, 3a, 3b, 3c, 3d, 4e, 4c, 5, 6a, 7a. 

TEXAS 
Basic Rates: 21a, 21c, 22a, 23a, 24b, 25a, 28b, 28c. 
Contracts: 46, 51e. 
Prod. Services: 81, 82. 
Member: Texas State Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 1/1/66 -Reed 12/12/66, 
6. SPOT ANNOUNCEMENTS 

500x 312x 1561 52x 
1 min..._..._......_ _ 1.50 2.00 2.50 3.00 
30 sec..._......_.._.._ 1.25 1.50 2.00 2.25 

8. PROGRAM TIME RATES 
500x 3121 156x 520 Ix 

5 min..._.._.._.._-._. 3.00 3.30 3.50 3.80 4.20 
10 min_______ 4.00 4.50 4.75 5.00 5.50 
1/4 hr..._....._-..-_ 5.00 6.00 7.00 8.00 10.00 
1/2 hr ..... _...... ___ 9.00 10.00 12.50 15.00 18.00 
1 hr 12.50 15.00 18.00 25.00 30.00 

10. SPECIAL FEATURES 
Time Signals -Limit 10 words, on contract, each 1.00. 

PERRYTON 

Ix 
9.50 
2.50 

Ochiltree County -Map Location C-1 
See SRDS consumer market map and data at begin- 
ning of the State. 

KEYE 
1948 

Subscriber to the NAB Radio Cede 
Media Code 4 245 6300 5.00 
Perryton Radio, Inc., Box 630, Perryton, 

79070. Phones 806-935-5458, 5459. 
I. PERSONNEL 

President -Dr. D. M. Wiggins. 
Vice-Pres. & Oen'l Mgr. -Jerry Garrison. 
Commercial Manager -Leo Meyers. 

2. REPRESENTATIVES 
Riley Representatives. 
Charles Bernard Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 Oc, Non -direc- 
tional. 
Operating schedule: 6 am -midnight daily. CST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5- GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d, 4b, 5, 6a, 7b. 
Rate Protection: 10g, 11g. 12g. 135, 14g, 151). 
Basic Ratee: 20b, 21c, 22b, 23a, 24c, 25a, 26, 28b, 

29a, 30, 33b. 
Contracta: 90a, 92a, 99b, 95, 47a, 99, 50, 51a. 
Comb.; Cont. Discounts: 60a, 61e, 62e. 
Cancellation: 705, 70d, 71b, 72, 73e. 
Prod. Services: 80. 
Affiliated with MRS Radio Network. 
Member: Country Music Network. 

TIME RATES 
Eft 4/1/68-Rec'd 2/14/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 1561 208x 260x 3120 

1 min 6.50 6.00 5.50 6.00 4.50 9.00 3.60 
I') .. 4.50 9.25 4.00 3.75 3.50 3.25 3,00 () 30 nec or less. 

7. PACKAGE PLANS 
PER WK: 10 ti 20t1 30t1 
1 min. 4.50 4.00 3.50 
(') 3.50 3.25 3.00 

(') 30 sec or less. 
8. PROGRAM TIME RATES 

1 hr I/2 hr 1/4 hr IO min 5 min 
1 x 45 28 18 12 9 

PLAINVIEW (1 AM; 1 FM) 

Tex. 

Hale County -Map Location B-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

KVOP KPLA(FM) 
1944 1961 

Media Code 4 245 6325 2.00 
KVOP. Inc., Box 1420. 1100 W. 24th SL, Plain- 

view. Tex. 79072. Phone 806-224-2771. 
I. PERSONNEL 

General Manager -Kermit Ashby. 
Station Manager -Tut Tawweter. 
Sales Manager -Girard Fox, 

3, FACILITIES 
1,000 w. days, 250 w. night,; 1400 ke. 

Non -directional. 
Operating schedule: 6 am -11 pm. CST. 
FM FACILITIES 
3.500 w.; 97.3 me. 
Operating schedule: Separate FM programming 9:00 
am -9:00 pm. CST. 
Antenna ht.: 165 ft. above average terrain. 

4. AGENCY COMMISSION 
15/2: 10th of following month. 

S. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 3h, 4a, 5, 6a, 7e, 8. 
Rate Protection: 10e. 11c, 12c, 13e, 14e. 
Basic Rates: 22e, 22b, 23a, 24b, 26, 28a, 29a. 
Contracts: 96, 47a. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 73a. 
FM sold separately from AM. 
Affiliated with Keystone Network. 
Member: Texas State Network, Inc., National Ag - 
Radio Groups, Inc. 
Frequency rebates are not permitted except when stip- 
ulated In original contract. 
The following rates apply to either AM or TM 
broadcast,. 

TIME RATES 
ER Recd 8/2/66. 

S. SPOT ANNOUNCEMENTS 
Ix 26x 

I min 4.50 4.28 
8. PROGRAM TIME RAT ES 

261 
1 hr 90.00 35.00 
1/2 hr 25.00 20.00 
1/4 hr 17.50 12.00 
5 min 10.00 7.00 

1561 312x I000x 
4.05 3.83 3.80 

156x 912x 1000x 
27.00 25.50 24.00 
16.20 15.30 14.40 
10.80 10.20 9.60 
6.75 6.38 6.00 
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TEXAS 

PLEASANTON 
Atascosa County -Map Location D-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBOP 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 245 6350 0.00 
Ben L. Parker, Box 247, Pleasanton, Tea. 78064. 

I. PERSONNEL 
Manager & Owner -Ben L. Parker. 

3. FACILITIES 
1.000 w. days; 1380 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 4d, 5. 8a, 7a, 8. 
Rate Protection: 10a, ila, 12a. 13a, 14a, 15a, 15b. 
Basic Rates: 20a, 21a. 24b, 28b, 29a. 
Contracts: 40a. 44a, 45, 46. 47a, 51b. 
Comb.; Cont. Discounts: 60f, 62d. 
Cancellation: 70a, 71b, 72, 73a. 
Prod. Services: 80. 81. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective November 1, 1961. 
Rates received November 6, 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/9 hr. 1 min. () 

1 time.._ 21.00 12.60 9.90 2.50 2.00 
13 times.. 19.95 11.97 7.98 2.35 1.90 
28 times.. 18.90 11.34 7.56 2.20 1.80 
52 times.. 16.80 10.08 6.72 2.05 1.65 
78 times.. 15.75 9.45 6.30 

104 times.. 14.70 8.82 5.88 1.90 1.50 
156 times.. 13.65 8.19 5.48 1.75 1.40 
260 times.. 12.80 7.58 5.04 1.60 1.80 
312 times.. 11.55 6.93 4.62 1.50 1.15 () 50 words. 

PORT ARTHUR (2 AM; 2 FM) 
Jefferson County -Map Location H-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KFMP(FM) 
1959 

Media Code 4 245 6375 7.00 
Radio Southwest. Inc., Box 336, Port Arthur, Tex. 

77641. Phone 713-982-9436. 
I. PERSONNEL 

Pres. & Gen 'l Mgr. -George C. Breeding, Jr. 
Program Director -Lee Edwards. 

2. REPRESENTATIVES 
Jack Macla & Co.. Inc. 
Southwest -Mario Messina Company. 

S. FACILITIES 
EItP 3.200 w.; 93.3 me. 
Operating schedule: 8:00 am -midnight daily. CST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia. 
Basic Rates: 22a. 22b, 23a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60a. 

TIME RATES 
Rates effective May 1, 1965. 
Rates received April 8, 1965. 

6. SPOT ANNOUNCEMENTS 
OPEN RATE MINUTES 

1 ti 3.25 52 ti _.._.._._... 2.50 
13 ti 

2PAC 
2.75 

KAGE PLANS 7. 
WEEKLY PLANS 

14 ti 3.00 42 ti _._._ 2.25 
21 ti 2.70 56 ti....._.._......_........... 2.03 
30 ti..._...._ ...... _ 2.48 

KOLE 
1947 

Media Code 4 245 6400 3.00 
Radio Southwest, Inc., Box 336, Srd Floor, Port 

Arthur Savings & Loan Bldg., Port Arthur, Tez. 
77641. Phone 713-982-9436. 

I. PERSONNEL 
Pres. & Gen'1 Mgr. -Geo. C. Breeding, Jr. 
Station Manager -Jack Yianitau. 
Prog. & Oper. Dfr.-Lee Edwards. 

2. REPRESENTATIVES 
Jack Macla & Co., Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
250 w.: 1340 ka Non -directional. 
Operating schedule: 5:00-1:00 am daily. CST. 

4. AGENCY COMMISSION 
15% on station time: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, la, 3a, 3b, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10e. llc. 12c, 13c. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a, 26, 

28a, 29a. 
Contracts: 40a, 42a. 45, 46. 97a, 98. 
Comb.; Cont. Discounts: 60k, 61a, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1963. (Card No. 7.) 
Card received August 5. 1963. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

(7:00-9:00 am and 4:00-8:00 pm Mon thru Fri) 
PER IVE: 
1 tl 12.00 18 ti -....._..._ 7.00 
6 ti 11.00 24 ti ..._ 8.50 
12 ti 8.00 

CLASS A 
(6:00-7:00 am, 9:00 am -4:00 pm and 6:00-7:00 
Dm Mon thru Fri; all day Sat; 10:00 am. 

9:00 pm Sun) 
PER WK: 
12 ti 6.00 30 ti _._ 4.50 
18 Ii 5.50 50 ti -.___._ 4.00 
24 ti -.. 5.00 

CLASS B 
(All other times) 

70% of Class A rates. 
7. PACKAGE PLANS 

HALF AND HALF PLAN 
PER WE 
50% of Class AA rates. 
50% of Class A rates. 
12 ti 6.00 24 IL 
18 ti 5.50 

10. SPECIAL FEATURES 
News, live at :55. Headlines at :20. 

NEWSCASTS 
Local News: 
5 per wk -Mon thru Fri ....... _......_. ....... _..._.....__ 35.00 
7 per wk -Mon thru Sua.._.._........._..._._..._._..._ 40.00 
Headlines and Weather: 
5 days per wk..._.._ _......_._..._.._......_..._.._._.._._ 25.00 
7 days per wk. _ ....____ 30.00 

KPAC KPAC-FM 
1934 1969 

Subscriber to the NAB Radio Code 
Media Code 4 245 6425 0.00 
Port Arthur College, Box 520, Port Arthur, Tex. 

77640. Phone 711-005-7458. 
STATION'S PROGRAMMING DESCRIPTION 

KPAC. Programmed for adults and young adulta. 
NEWS 20%: 5 min on half hour and hourly head- 
lines, featuring four 15 min locally originated news- 
casts daily. Weather reports on quarter hour. MUSIC 
80%: 70% albums, 30% singles featuring current 
selling general popular music. showtunes and stand- 
ards. COMMERCIAL POLICY: 18 minutes per hour. 
Contact Representative for further details. 
Recd 8/16/67. 

I. PERSONNEL 
Program Director -Sam Monroe. 
Office Manager-Lula Belle Davis. 
News Director -Floyd Radeaux. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights; 1250 ke. 

Directional -night only. 
Operating schedule: 5 am -midnight. CST. 
FM -ERP 960 w.; 98.5 mc. 
Operating schedule: 5 ar-midnight. CST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2h, la. 4a. 5, Os. 7h. 8. 
Rate Protection: IOh, 11b. 12b. 13b, 14b, 15a. 
Basic Rates: 20b. 21h, 22a, 23h, 24h, 25a. 28c, 29a, 

30. 
Contracts: 40c. 44h. 49. 
Comb.: Cont. Discounts: 601, 61a. 
Cancellation: 70h. 71a, 73b. 
Prod. Services: 82 
Affiliated with MBS. 

TIME RATES 
Elf 7/1/68 -Reed 6/27/68. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x I04x I56x 260x 9I2x 

1 min 10.60 9.20 8.60 8.20 7.80 7.40 7.00 6.60 
30 sec 8.00 7.40 7.10 6.90 8.50 6.20 4.90 4.60 
10 ser: 50% of 1 -min. 

7. PACKAGE PLANS 
CLASS AA -GUARANTEED TIMES 

PER WK: 10ti 15ti 20t1 25 ti 3001 
1 min 10.00 9.00 8.00 7.00 6.00 
30 sec 8.50 7.50 6.50 5.50 4.50 

CLASS A 
1 min 8.00 7.00 6.00 5.00 4.00 
30 sec 6.50 5.75 5.00 4.25 3.50 
10 sec: 50% of 1 -min. 
PER MO: 100 ti 200 ti 
1 min 400 800 
30 sec. 350 500 
Must he run in 20 -day neriod. 

8. PROGRAM TIME RATES 
1/4 hr 5 min 1/4 hr 5 min 

1 x 26.00 16.00 104 z 22.00 14.00 
13 z 25.00 15.50 156 x 21.00 13.50 
28 x 24.00 15.00 260 x 20.00 13.00 
52 a 23.00 14.50 312 a 19.50 12.50 

(CR) 

KTRM 
BEAUMONT 

City of license, Beaumont. Texas. 
Considered by American Information Network as their 
Port Arthur outlet. 
See listing under Beaumont. Texas. 

PORT LAVACA 
Calhoun County -Map Location F-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KGUL 
1961 

Media Code 4 245 6450 8.00 
Angelo Broadcasting & Telecasting Inc.. 213 N. Colo- 

rado St., Port Lavaca, Tex. 77979. Phone 512-524- 
2951. 

I. PERSONNEL 
President -Lewis O. Seibert. 
General Manager -L. Dean Holford. 

3. FACILITIES 
500 w.: 1580 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% nn time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a. 
Contracts: 400. 

TIME RATES 
Rates effective April 1. 1981. (Card No. 1.) 

Card received March 10, 1961 

6. SPOT ANNOUNCEMENTS/PROGRAM 
1 1/2 1/4 5 

hr. hr. hr. min. 
1 time.._.. 36.00 21.80 14.40 7.20 

13 times.... 34.20 20.50 13.85 6.80 
26 times.... 32.40 19.40 12.90 6.40 
52 times.... 30.80 18.30 12.15 6.00 

104 times.... 28.80 17.20 11.40 5.60 
156 times.._ 27.00 16.10 10.65 5.20 
280 times.... 25.20 15.00 9.90 4.80 
312 times.... 23.40 13.90 9.15 4.40 

PORT NECHES 

RATES 
1 80 

min. sea 
4.20 8.15 
4.00 8.00 
3.80 2.85 
3.80 2.80 
8.20 2.40 
8.00 2.25 
2.80 2.10 
2.60 1.95 

5.00 Jefferson County -Map Location H-7 
Bee SRDS consumer market map and data at begin- 
ning of the State. 

KPNG 
1959 

R A B 
Media Cade 4 245 6475 5.00 
Mid -County Radio, Inc.. 3185 Merriman Ave., Port 

Neches. Tex. 77651. Phone 713-727-2177. 
I. PERSONNEL 

President -Joe Trum. 
General Manager -Tom Lewis. 
Commercial Manager -Richard Ryley. 

2. REPRESENTATIVES 
New York -George T. Hopewell, Inc. 

9. FACILITIES 
500 w.: 1.150 kc. Directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no rash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3b, 9a, 4d, 5, 8a, 7b. 
Rate Protection: 10b, 11b, 12b. 
Basic Rates: 22a, 23a, 25a, 28a, 29a. 
Contracts: 45, 46. 48. 
Comb.: Cont. Discounts: 80k. 61e, 61h, 82e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 9/1/87-R c'd 9/27/87. 
6. SPOT ANNOUNCEMENTS 

Class A: Drivetime or as ordered. 
Ix 26x 52x 1040 156x 3I2x 

1 min 5.30 5.00 4.70 4.40 4.10 3.50 
30 sec: 80% of I -min. 10 sec: 50% of 1 min. 

7. PACKAGE PLANS 
PER WK, 

ROS: IO ti 15 tl 25 01 95 01 50 ti 70 ti 
1 min 45.00 81.50 93.75 122.50 182.50 210.00 
30 see: 80% of 1 -min. 10 sec: 50% of 1 -min. 
20% guaranteed in Traffic Time. 

POST 
Garza County -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KPOS 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 245 8500 0.00 
Poet Broadcasting Co.. 115 W. Main, Post. Texas 

79358. Phone 806-495-2831. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -William A. Searle. 
Program Director -Linda S. Searle. 

2. REPRESENTATIVES 
Radio Time Sales. 
Chicago -National Time Sales 

3. FACILITIES 
1.000 w. days; 1370 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h. 3a, 4a, 4c. 5. 6a. 
Rate Protection: 15a. 151, 18. 
Basic Rates: 21a, 21b, 21d. 22b. 24b, 24c, 25a, 28, 

28a, 28e. 29a, 29b, 30, 33a. 
Contracts: 40a, 42b, 42d. 44a, 49b. 47a. 49. 50. 51a, 

51b. 51c. 
Comb.; Cont. Discounts: Bob. 60d, 60e, 60f. 606, 601, 

61a. 61b, 62h, 82d. 
Cancellation: lob, 70d, 71a. 72, 73b. 
Prod. Services: 80. 81. 82. 
Beer. wine and cigarette advertising accepted. 
Affiliated with ICES Radio Network. 
Member: Texas State Network. Inc. 

TIME RATES 
Eff 10/1/67 -Reed 9/27/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I04x 156x 260+ 

1 min 4.20 3.85 3.50 3.15 2.80 2.45 
30 see 3.50 3.15 2.80 2.45 2.10 1.75 

8. PROGRAM TIME RATES 
Ix 28x 52x 1040 I56x 260+ 

1 hr 42.00 39.20 38.40 33.80 30.80 28.00 
1/2 hr 21.00 19.60 18.20 16.80 14.00 12.60 
1/4 hr 12.25 11.20 10.15 9.10 8.05 7.45 
10 min 8.40 7.70 7.00 6.30 5.80 5.30 
5 min 7.00 6.30 5.60 4.90 4.20 9.85 

QUANAH 
Bardeman County -Map Location C-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KOLJ 
1952 

R AB 
Media Code 4 245 6525 7.00 
Fey Neel Eggleston, Quanah, Tex. 79252. Phone 817- 

863-2572. 
I. PERSONNEL 

Owner -Fay Neel Eggleston. 
3. FACILITIES 

500 w. days; 1150 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL RATE POLICY 
Affiliated with KBS Radio Network. 

TIME RATES 
Ratea received October 31, 1952. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1-156 timer: 

1 hour ._ 88.00 5 minutes 10.00 
1/2 hour 21.00 1 minute.._.-_...._._,. 2.25 
1/4 hour 16.50 30 seconds ....... _.._...... 1.75 

RALLS 
Crosby County -Map Location B-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KC LR 
1963 

Media Code 4 245 6550 5.00 
KCL.It. Inc., Box 7. 704 Main St., Rails, Tex. 

79357. Phone 806-9391. 
Remote Studio: 1202 Texas Ave. Suite 206, Lubbock. 

Tez. Phone 806-782-1314. 
I. PERSONNEL 

General Manager -Phil Crenshaw. 
5. FACILITIES 

5,000 w. days: 1530 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 3h, 4b, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10a, 11b, 12h. 13b, 14a, 15b, 18. 
Basic Rates: 20a, 21a, 210. 22a, 23a, 24a, 25a, 28, 

28b, 28c, 30, 33d. 
Contracts: 40a, 41. 42a, 42c, 43, 44b, 45, 48, 47a, 

48, 49, 51a. 51e. 
Comb.: Cont. Discounts: 60a, 60d, 606, 801, 61a, 02b. 
Cancellation: TOa, 70c, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Tobacco advertising not accepted. 

TIME RATES 
No. 2 Elf 4/1/68 -Reed 5/31/66. 

8. SPOT ANNOUNCEMENTS 
ix 26x 52x I04x 156x 260x 

1 min. 6.10 5.60 5.00 4.75 4.30 3.75 
30 sec 5.80 5.00 4.75 4.30 3.75 3.00 

8. PROGRAM TIME RATES 
la 26x 52x 104x 156x 260x 

1 hr.... 62.00 51.75 47.50 41.00 37.25 35.00 
1/2 hr. 37.25 31.00 25.80 22.50 20.75 18.00 
1/4 hr 25.00 20.75 18.00 14.50 12.50 12.00 
5 min._ 12.50 10.25 9.25 8.25 7.50 8.25 

RAYMONDVILLE 
Willacy County -Map Location E-10 

See BADS consumer market map and data at begin- 
ning of the State. 

KSOX 
1955 

Media Code 4 245 6575 2.00 
Melody Inc.. Box 1240, 345 R. 7th St.. Raymondville. 

Tex. 78580. Phone 512-689-3333. 
I. PERSONNEL 

Pres. & Gen'1 Mgr. -Burney Jones. 
Vice-Pres. & Sales -Neil Gilligan, Jr. 

3. FACILITIES 
250 w.: 1240 ke. Non -directional. 
Operating schedule: 6:00 am -10:15 pm. CST. 

4. AGENCY COMMISSION 
15/0 Ume only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 9a, 5, 6a, 7a. 8. 
Rate Protection: 10a. Ila, 12h. 13a, 14a, 15a. 15b. 
Basic Rates: 20a, 21a, 23a, 24b, 25a, 28, 28a, 28e. 

296. 
Contracts: 40a, 91, 42a, 42e. 43, 99a, 45, 48. 47a. 

48, 49. 50, 51a. 
Comb.: Cont. Discounts: 80a. 600. 60h, 61a, 82b. 
Cancellation: 70a. Toc, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with REIS Radio Network. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Ef 1/1/61 -Reed 12/8/80. 

8. SPOT ANNOUNCEMENTS 
1 min C.) 1 min () 

1 x 4.00 3.00 104 x 3.00 2.40 
13 x 3.75 2.85 156 z 2.75 2.25 
26 x 3.50 2.70 280 x 2.50 2.10 
52 z 9.25 2.55 312 ...... 2.25 1.95 () 30 seconds or less. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 a.... 32.00 18.00 12.50 7.00 
13 x 30.00 17.00 11.50 8.75 
26 z. _ 28.00 16.00 11.00 6.50 
52 z._.._...._ 26.00 15.00 10.50 6.25 
104 z 24.00 14.00 10.00 8.00 
158 z 22.00 13.00 9.50 5.75 
280 a 20.00 12.00 9.00 5.50 
312 z..........._...._._......_ 18.00 11.00 8.50 5.25 

ROBSTOWN 
Nueces County -Map Location E-9 

See SRDS consumer market map and data et begin- 
ning of the State. 

KROB 
1963 

NIJack Masla & Company, Inc. 

R A 

Media Code 4 245 6600 8.00 
Coastal Bend Broadcasting Corp.. Box 752, Robstown, 

Tex. 78380. Phone 512-884-1510. 
I. PERSONNEL 

General Manager -W. A. Raeke. 
Commercial Manager -James Raeke. 

(This listing continued on next page) 
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Robstown-K R O B -Continued 
2. REPRESENTATIVES 

Jack Mule & Co., Inc. 
3. FACILITIES 

500 w. days; 1510 he. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
13% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15e. 
Basic Rates: 20a. 21a, 22a, 23a, 24a, 25a, 26, 27, 

28a, 29b, 30, 33a. 
Contracts: 40a, 41, 42a. 43, 44a, 45, 98, 47a, 48, 49, 

50, 51a. 
Comb.; Cont. Discounts: 60a, 60g, 601. 61e, 62a, 62d. 
Cancellation: 70b, 70d, 71a, 72. 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective March 1, 1966. 

Rates received February 15, 1086. 
6. SPOT ANNOUNCEMENTS 

Class AA -6:00-9:00 am and 4:00-7:00 pm Mon thru 
Sat. 
Class A-9:00 am -4:00 pm Mon thru Sat; all day 
Sun. 

1 MINUTE 
Class Class Class Class 

PER WK: AA A AA A 
Fixed 8 ti..._.._. 10.00 8.00 

position 13.00 10.00 12 ti..._-._.. 9.50 7.50 
Lesa than 18 tl._....___. 9.00 7.00 

6 tL 12.00 9.00 
7. PACKAGE PLANS 

SMART BUY PLAN 
25 announcements wkly, ea. _._ 5. 
12 announcements 8:00-9:00 am and 4:00-7:00 pm 
Mon thru Fri; 13 announcements 9:00 am -4:00 pm 
Mon thru Fri, Sat and Sun. Time period to be 
chosen by advertiser. (D) 

ROSENBERG -RICHMOND 
Fort Bend County -Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KFRD 
1948 

Subscriber to the NAB Radio Cede 
Media Code 4 245 6625 5.00 
Ford Bend Broadcasting Co., Box 832. Rosenberg. 

Tez. 77471. Phone 713-662-3778. 
STATION'S PROGRAMMING DESCRIPTION 

KFRD: Programmed for adults, with ethnic segments. 
Czech 8:30-9:30 am M -Sat and Sun 12:30-2:45 pm, 
Spanish 1:30-3.30 pm M -Sat and Sun 2:45-4 pm. 
Polka 6:05-6:25 am M -Sat. 1:05-1:30 pm M -F, and 
12:30-1:30 pm Sat. FARM: 6:40-6:45 am. 11:50 am - 
noon. & 12:30-12:45 pm M -F. SPORTS: 7:20 am, 
8:20 am & 5:15 pm M -F. local baseball and football 
play-by-play. Middle-of-the-road pops 6:45-7:45 am, 
11:05-11:50 am, 3:95-5 pm & 5:30 pm -sign -off M -F. 
Country music same times Sat plus 10-11 am. Local 
news 8 times each day, world news 12 times each day. 
Recd 8/7/67. 

1. PERSONNEL 
General Manager -Bill Sloan. 

3. FACILITIES 
1.000 w. days; 980 hr. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 2b. 3a, 3b, 3c, 3d. 4a, 4d. 5. 6a, 7a, 

8. 
Rate Protection: 10a, 14a, 15b. 
Basic Rates: 21a, 22b, 23a, 29a, 25a, 28b, 28c, 29a, 

29b, 30. 31. 
Contracts: 92d, 49a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b. 81a, 61b. 
Cancellation: 70c, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective January, 1984. 

Rates received December 12. 1963. 
8. SPOT ANNOUNCEMENTS 

1 11 7.15 5 28 104 11..._...... 8.01 
13 ti 8.86 5.08 156 t1..._.....- 5.72 
26 ti..._.._..__ 6.58 4.88 280 tl..._.._.__ 5.58 
52 ti 8.29 4.75 312 t1_._ ....... _ 5.44 () 1 minute or 100 words. 

(t) 30 seconds or 50 words. 

RUSK 

4.62 
4.42 
4.22 
3.96 

Cherokee County -Map Location G-5 
See SRDS consumer market map and data at beginning 
of the State. 

KTLU 
1955 

Media Code 4 245 6650 3.00 
E. H. Whitehead, Box 475, Rusk, Tez. 75785. Phone 

214-883-2258. 
I. PERSONNEL 

General Manager -E. H. Whitehead. 
Program Director -Sam Florists. 

3. FACILITIES 
Operating power -500 watts deys. 
500 w. days; 1580 hr. Non -directional. 
Operating schedule: Sunrise -sunset. CST. 

4. AGENCY COMMISSION 
15% to recognized agencies; 2% cash discount. 
15%; 2% cash discount. 

5. GENERAL RATE POLICY 
Affiliated with KBS Radio Network. 

TIME RATES 
Eff Reed 5/27/68. 

6. SPOT ANNOUNCEMENTS 
lx 27x 53x 1055 

1 min 3.00 2.75 2.50 2.25 
30 sec 2.50 2.25 2.00 1.75 

8. PROGRAM TIME RATES 
Ix 27x 53x 

1 hr 30.00 28.00 26.00 
1/2 hr 15.00 14.00 13.00 
1/4 hr_.. ... 8.75 8.00 7.25 
10 min_ 8.00 5.50 5.00 
5 min 5.00 4.50 4.00 

105x 157x 
24.00 22.00 
12.00 10.00 
6.50 5.75 
4.50 4.00 
3.50 3.00 

260x 
20.00 
9.00 
5.25 
3.75 
2.75 

SAN ANGELO (4 AM; 3 FM) 
Tom Green County -Map Location C-6 

See SRDS consumer market map and data at begin 
sing of the State. 

KGKL 
1928 

R A B 

Media Code 4 245 6675 0.00 
KGKL, Inc., Box 1878, San Angelo, Tez. 78902. 

l'hone 915-655-8715. 
Studio -311 W. Concho. 

I. PERSONNEL 
Pres. & Geri' Mgr. -Bill Nell. 

2. REPRESENTATIVES 
Alan Tarbet Associates, Inc. 

3. FACILITIES 
5,000 w. days; 1,000 w. nights; 980 kv. 

Directional -nighttime only. 
Operating schedule: 5:30 stn -midnight CST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rates Protection: 12a, I4a. 
Basic Rates: 22a, 22b, 23a, 24a, 24b, 28a, 29a. 
Contracts: 40a, 42a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 61a, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Entertainment Network. 
Member: Voice of Southwest Agriculture Radio Net- 
work. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

itatea effective September 1, 1985. (Card No. 1.) 
Card received August 30, 1965. 

7. PACKAGE PLANS 
WEEKLY SPOT PLANS 

CLASS A 
(5:30-9:00 am, noon -1:00 pm and 4:110-8:30 

Pm 
PER WK: 1 m 

M 
in 

thru Fri) 
1 min (5) 

1-9 ti..._ 4.50 3.60 20 ti . 3.50 2.80 
10 tl.._.._...._ 4.00 3.20 30 ti._ 3.25 2.80 
15 ti 3.75 3.00 50 tl__.._....._ 3.00 2.40 

CLASS B ROS 
(All other time -Best available) 

1-9 ti.._....._ 3.50 2.80 20 ti 2.50 2.00 
10 tl 3.00 2.40 3U t1..._...__.... 2.25 1.80 
15 ti 2.75 2.20 50 ti 1.75 1.40 

(1 30 seconds or less. 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 5 min 
1 ti 45.00 25.00 15.00 7.50 
52 ti 43.50 23.50 13.50 8.75 
156 ti 42.00 22.00 12.00 8.00 
260 ti 41.00 20.50 10.50 5.25 
All classes combine for frequency. Weeks used need 
not be consecutive but muet be used in 52 weeks 
period for discount purposes. 

DISCOUNTS 
26 wk. 5% 52 wk. ......_._ 10% 

KPEP 
1954 

Media Code 4 245 6700 6.00 
Western Broadcasting Co.. Box 1350. Ban Angelo, 

Tex. 76901. Phone 915-855-8116. 
STATION'S PROGRAMMING DESCRIPTION 

KPEP: Programmed for general interest. 
MUSIC: country and western featured. Current hits 
with classics & climbers played. Network news on 
hour. State and local headlines on half hour. 30 
min news blocks at 7 am, noon and 5 pm. SPORTS: 
at 5:10. Network sports at 10 miss after hour all 
day Saturday and Sunday afternoon. Radio equipped 
news cars, AP and Ease weather news wires. Full 
time local news man. Mobile remote facilities avail- 
able including portable transmitters. Contact Repre- 
sentatives for further details. Rec'd 9/30/68. 

I. PERSONNEL 
Co -owner -Dave (Stone) Pinketon. 
Co-owner & Gen'l Mgr. -B111 Nicholson. 
Commercial Manager -Benton Dunlap. 

2. REPRESENTATIVES 
National -Grant Webb & Company. 
Southwest -Mario Messina Company. 
Southeast -C. K. Beaver & Associates. Inc. 

3. FACILITIES 
1.000 w. days; 1420 kc. Non-direetional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3c, 3d, 4a. 4d, 5. 6a, 7a, 8. 
Rate Protection: 10e. 11h, 12h. 13e. 14e. 15e. 15b. 

16. 
Basic Rates: lob. 21a. Ria, 14b, 23a, 28a. 29a. 30. 

33c. 
Contracts: 40a. 41, 44a, 45, 46. 47a, 51a. 
Comb.; Cont. Discounts: 60d, 60f, 60h, 61b. 
Cancellation: 70b, 70e. 71b, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective January 1, 1985. 
Rates received March 1. 1965. 

6. SPOT ANNOUNCEMENTS 
PER YR; 1 min 30 sec 1 min 30 sec 

I57x 260x 1 t1..._ 6.00 4.80 260 ti 4.50 3.60 
2.00 1.75 104 ti._..._._... 5.50 4.50 312 ti 4.25 3.40 
1.50 1.25 156 ti........._... 5.00 4.00 500 ti _ 4.00 3.20 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PLANS 

1 min 30 sec 1 min 30 sec 
15 ti 82.50 67.50 40 ti...._...... 170.00 136.00 
20 tL_ 100.00 80.00 50 ti 200.00 160.00 
30 ti 135.00 108.00 

KSJT(FM) 
1985 

Media Code 4 245 6715 4.00 
Thomas H. Earnest dba Concho Valley Broadcasters. 

Box 1298, Texas Farm to Market Rd. 2105, San 
Angelo, Tex. 76901. Phone 915-653-5008. 

I. PERSONNEL 
Pres., Gen'l, Sta. & Sales Mgr. -Thomas H. Earnest. 
Program Director -Pepe Avalos. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
ERP 34.000 w.: 97.5 mc. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht.: 100 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 20th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 3d, 4a, 4c, 5, 6e, 7a. 
Rate Protection: 10c, 11c, 12c, 13e, 14c, 15a, 15b, 16. 
Basic Rates: 20b, 21a, 21b, 21d, 22b, 23a, 2.4a. 25a, 

28, 28a, 29a, 33c. 
Contracta: 40a, 41, 92c, 43, 44b, 45, 96. 47a, 49, 

51b. 
Comb.; Cont, Discounts: 60h ,601, 61a, 61b, 61c, 82b, 

62d. 
Cancellation: rob, 70d, 71a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Eff Recd 5/1/88. 

6. SPOT ANNOUNCEMENTS 
65x I30x I95x 260x 

1 min 5.00 4.80 4.65 4.50 
30 sec 4.00 3.85 3.75 3.65 

8. PROGRAM TIME RATES 
65x 130x I95x 260x 

5 min..._ 6.00 5.75 5.50 5.35 
1/9 hr 15.00 14.00 13.25 12.90 
1/2 hr 25.00 23.00 21.00 20.00 
1 hr 35.00 32.50 30.00 28.00 

KTEO 
1947 

Subseriber to the NAB Radio Code 
Media Code 4 245 6725 3.00 
Western Radio Corp.. 333 RIo Concho Dr., San 

Angelo, Tez. 78902. Phone 915-653-5836, 915-853- 
1824. 

I. PERSONNEL 
General Manager -Del Morton. 
Station Manager -Benny Bellamy. 
Sales Manager -Tom Mullins. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 
Morton Time Sales, Inc. 

3. FACILITIES 
250 w. ; 1340 hr. Non -directional. 
Operating schedule: 6:00 am -midnight weekdays; 7:00 
am -midnight Sundays. CST. 

4. AGENCY COMMISSION 
15%. Bills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Badin Code Advertising Standards apply. 
General: lb, 2h, 3a, 4a. 4c, 5, 6a. 7b. 8. 
Rate Protection: 10e, Ile, 12e, 13c, 14e, 15c. 
Basic hates: 20b. 21d, 22b, 23a, 24c, 25e, 28b, 28c. 
Contracts: 40a, 41, 42b, 45, 46, 51a. 
Comb.: Cont. Discounts: 80e. 62d. 
Cancellation: 70d, 71a, 72, 73a. 
Prod. Services: 81, 82. 
Affiliated with NAS and KBS. 
Member: All -Tex Network. 

TIME RATES 
Rates effective January 1, 1966. 
Rates received February 21, 1966. 

6. SPOT ANNOUNCEMENTS 
PER YR: 1 min 30 sec 1 min SO see 
1 tl 6.00 4.80 280 tl 4.50 3.60 
104 ti....._ 5.50 4.40 312 tl 4.00 3.20 
156 tl 5.00 4.00 500 tL 3.50 2.80 
10 -second ID's -50% of 1 -minute cate. 

7. PACKAGE PLANS 
WEEKLY SPOT PLANS 

PER WK: 1 min 30 sec 1 min 30 set 
15 ti 82.50 87.50 40 ..... 180.00 128.00 
20 tl 100.00 80.00 50 ti 175.00 140.00 
30 II 135.00 108.00 

KWFR 
1954 

Media Code 4 245 6750 1.00 
Solar Broadcasting Co., Inc., Box 3275. 1001 W. 

Beauregard, San Angelo, Tez. 76901. Phone 915- 
653-3387. 
STATION'S PROGRAMMING DESCRIPTION 

KWFR: Programmed for general interest. 
MUSIC: current hits sign -on -sign -off. 5 air per- 
sonalities handle all segments. NEWS: network 5 
min at :55. Live local news at 7:55 am & 12:55 pm. 
Local weather on half hour. Aviation weather 6:30 
am daily. Network sports news at 5 pm daily. Re- 
mote facilities with air personalities available for 
dances, store openings, sales, etc. Contact Represen- 
tatives for further details. Reed 1/31/68. 

I. PERSONNEL 
President -Walton A. Foster. 
General Manager -W. J. Hi" Duncan. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Southwest -Clyde Melville Company. 

3. FACILITIES 
1,000 w days: 1260 he. Non-directtonar. 
Operating schedule: 6 am -local sunset. CST. 
Partial simulcast operation. Simulcast noon -local 
sunset. For non -simulcast facilities see KWFR-FM. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

TEXAS 

8. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3c, 4a, 4c, 5, 65, 7b, 8. 
Rate Protection: lob, 111). 12b, lib. 14b, 15b. 
Basic Rates: 210, 21b, 22a, 23b, 24b, 25a, 28, 28b, 

28c, 29b, 30, 31, 33b. 
Contracts: 40a, 41, 42b, 92d, 44a, 49b, 45, 46, 47a, 

48, 49. 51e. 
Comb.: Cont. Discounts: 60d, 60e, 602. 601, 62b, 62d. 
Cancellation: lob, 70d, 71a, 72. 73e, 73b. 
Prod. Services: 80, 81, 82. 
Member: Texas State Network, Inc. 

TIME RATES 
Eff 6/1/67-Rec'd 1/3/88. 

6. SPOT ANNOUNCEMENTS 
Ix 52x I56x 260x 312x 364x 

1 min 4.40 4.20 3.95 3.75 3.50 3.10 
30 sec 3.10 2.95 2.80 2.65 2.50 2.30 

7. PACKAGE PLANS 
PER WK: IO ti 20 tl 30 ti 40 ti 
1 min 4.20 3.95 3.75 3.50 
30 sec 2.95 2.80 2.65 2.50 

KWFR-FM 
1967 

Media Code 4 245 6751 9.00 
Solar Broadcasting Co., Inc., Drawer 3275. 1091 W. 

Beauregard, San Angelo, Tex. 76901. Phone 915- 
653-3307. 

I. PERSONNEL 
President -Walton A. Foster. 
General Manager -W. J. "Hi" Duncan. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Southwest -Clyde Melville Company. 

3. FACILITIES 
ERP 39.000 w.: 94.7 mc. 
Operating schedule: Noon -11 pm. CST. 
Partial simulcast operation. Operated separately 
local sunset -I I pm. For simulcast facilities see 
KWFR. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See Boded regulations 
See KWFR listing for coded regulations. 
Member: Texas State Network. Inc. 

TIME RATES 
ER 1/1/68-Rec'd 1/2/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 3I2x 468x 

1 min 3.00 2.85 2.70 2.55 2.40 2.25 
30 sec 2.10 2.00 1.90 1.80 1.70 1.60 

7. PACKAGE PLANS 
PER WK: 20 01 90 ti 40 ti 50 to 

1 min 2.70 2.60 2.50 2.35 
30 sec 1.95 1.85 1.75 1.85 

KWLW (FM) 
1964 

®GEF7T BLJIVCHo 
8. AIATES 

FMQ 
Media Code 4 245 6775 8.00 
KWLW, Inc., Box 12, 302 East Ave. K., San 

Angelo, Tex. 78901. Phone 915-655-1000. 
I. PERSONNEL 

President -Kenneth Gunter. 
General Manager -Dave Gottshall. 

2. REPRESENTATIVES 
Geri Bunchez and Associates. 

3. FACILITIES 
ERP 34,000 w.; 93.9 mc. Stereo. 
Operating schedule: 7 am -midnight. CST. 
Antenna ht.: 145 ft. above average terrain. 

4. AGENCY COMMISSION 
15/2 time; 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3c, 9a, 5, Ob, 7b, 8. 
Rate Protection: 10a. ils. 12a. 13a, 14e, 15b. 16. 
Basic Rates: 20b, 21a, 210, 22b, 23a. 24b, 25a, 26, 

28b. 29a, 33b. 
Contracts: 40a, 41, 42b, 44a, 45, 46, 47e. 98, 49. 50. 

51a. 
Comb.: Cont. Discounts: 60g. 801. 61a, 62b. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American FM Network. 
Member: Gent Bunchez & Associates Group. 

TIME RATES 
ER 1/1/86-Rec'd 4/3/87. 

8. SPOT ANNOUNCEMENTS 
Ix 15x 30x 60x 90x 180x 270x 3605 

1 min 3.25 3.00 2.75 2.50 2.40 2.25 2.15 2.00 
30 sec _.... 2.25 2.05 1.90 1.80 1.70 1.60 1.60 
15 sec .. _ 1.50 1.35 1.25 1.20 1.12 1.07 1.00 

7. PACKAGE PLANS 
ROS PER WK: I min 30 see 15 see 
20 ti 45 35 23 
Do not count toward annual frequency rate. 

8. PROGRAM TIME RATES 
lx 13x 285 52x 

1 hr (max. 4-1/2 min)...._ 20.00 19.00 17.00 15.00 
1/2 hr (max. 2-1/2 min).. 13.00 12.00 11.00 10.00 
1/4 hr (max. 1-1/2 min).. 10.00 9.50 8.50 7.60 

10. SPECIAL FEATURES 
News -1 -min rate plus 1.50. 
Weather -30 -sec rate plus .75. 

SAN ANTONIO (13 AM; 8 FM) 

(including Alamo Heights; Terrell Hills) 
Bezar County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of the 
entire area or cities involved. It is part of the time 
buying function to determine extent of individual 
station coverage, audience delivered, etc., within the 
area. 

(San Antonio continued on next page) 

November 1, 1968 Spot Rodio Stations 869 



TEXAS 

San Antonio -Continued 
KAPE 

1960 
SAN ANTONIO 

Independent Negro 

R AiB 
Media Code 4 245 6800 4.00 
Bestir Broadcasting Co., Inc., 608 E. Travis St., San 

Antonio. Tex. 78205. Phone 512-223-3877. 
STATION'S PROGRAMMING DESCRIPTION 

RAPE: Programmed for Negro listener. 
MUSIC: predominately rhythm and blues and gospel 
with occasional Jazz. AIR PERSONALITIES are 
interchangeable, handling all segments, taped com- 
mercials, news and sports, and are available for 
remote broadcasts, store openings, shopping center 
sales days, etc. NEWS: 5 min at :55, local, re- 
gional, national and international oriented, with a 
community bulletin daily. Personality shows, in addi- 
tion to entertainment. include interviews, telephone 
requests, discussions, etc. Contact Representative for 
further details. Recd 11/17/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Maxwell Marvin. 
Commercial Manager -Earl Hawthorne. 
Program Director -Franklin Collins. 

2. REPRESENTATIVES 
Greener, liken, Sears. 
Southeastern -Dora -Clayton Agency, Inc. 

8. FACILITIES 
500 w. days; 1480 ke. Directional. 
Operating schedule: 5:30 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22b, 23a, 24b, 28a, 29a. 
Contracts: 40a, 42b, 45, 48. 47a. 
Comb.; Cont. Discounts: 60b, 61e. 
Cancellation: 70a, 70c, 71a, 73e. 

TIME RATES 
ER Recd 8/5/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 12tí 18tí 24 t1 36ti 
1 min 12.00 11.00 10.00 9.00 8.00 
30 sec 9.60 8.80 8.00 7.20 6.40 
10 sec 6.00 5.50 5.00 4.50 4.00 

DISCOUNTS 
13 wk -2% 26 wk -5% 52 wk -10% 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

PER WK: ea ea 
5 ti. 14.00 20 ti 12.00 
10 ti. 13.00 

(Discounts) 
PER WK: 13 wk 26 wk 52 wk 
5 ti 13.30 12.60 11.20 
10 ti 12.35 11.70 10.40 
20 ti 11.40 10.80 9.60 

KBAT 
1926 

SAN ANTONIO 

The Eastman Station 
R A B 

Subscriber to the NAB Radio Coe. 
Media Code 4 245 6825 1.00 
Swanco Broadcasting Co.. 8108 Bandera Rd., San 

Antonio, Tex. 78228. Phone 512-684-0068. 
I. PERSONNEL 

Vice-Pres. Sr Gen'l Mgr. -Ed Montray. 
Sales Manager -Henry Roberts. 
Program Director -Dick Jones. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

S. FACILITIES 
50,000 w. days; 10,000 w. nights. 680 ke. 

Non -directional, daytime. Directional. nighttime. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% time. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 3d, 4a. 5, 6a, 7b. 8. 
hate Protection: 10c. llc, 121. 13e. 14c. 
Basle Rates: 20a, 25a, 29a. 
Contracts: 40a, 42a, 42c. 44a, 94b, 45. 46, 47a, 48, 

50, 51c. 
Comb.; Cont. Discounts: 80e, 60g. 601. 82d. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80. 
Affiliated with The Eastman Network. 

TIME RATES 
No. 15 ER 3/15/67 -Reed 3/6/67. 

.AA -Mon thru Fri 6-9 am & 4-7 pm. 
A -Mon thru Fri 9 am -4 pm; Sat & Sun 6 am -7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER W K : 1 ti 6 01 12 ti 18 tl 24 t1 
1 min._..._..-_......_ 20.00 18.00 16.00 15.00 14.00 
30/20 sac...._....___ 16.00 14.40 12.80 12.00 11.20 
10 sec. 10.00 9.00 8.00 7.50 7.00 

CLASS A 
1 min._....._._ 18.00 16.00 14.00 13.00 12.00 
30/20 sec 14.90 12.80 11.20 10.90 9.60 
10 see ...__......_ 9.00 8.00 7.00 6.50 6.00 

CLASS B 
1 min 16.00 14.00 12.00 11.00 10.00 
30/20 sec....._.-_ 12.80 11.20 9.60 8.80 8.00 
10 ....... 8.00 7.00 8.00 5.50 5.00 

DISCOUNTS 
26 firm wk 4% 52 cons wk 8% 
Minimum wkly sched of 6 1 -min spots 6am-12mid 
Mon -Sun necessary to maintain consec wk advertising. 

7. PACKAGE PLANS 
FAMILY PLAN 

PER WK: 
6 ti Mon thru Sat 6-9 am. 
6 ti Mon thru Sat 4-7 pm. 
4 ti Mon thru Sat 7-10 pm. 
9 ti Sat 9 am -4 pm. 
4 ti Sun noon -7 pm. 
1 min, 24 per wk, ea ........... _............ _...... _...._....... 12.00 
Family Plan not combinable with other weekly plans 
for added frequency. 

8. PROGRAM TIME RATES 
lx 26x 52x I04x I56x 2604 

1 hr 150 140 130 120 110 100 
1/2 hr 90 85 81 72 68 62 
1/4 hr 60 55 51 47 43 40 
5 min..._ 45 90 36 33 30 28 

KBER 
1961 

SAN ANTONIO 

® 

V 

Alan Torbet 
Associates, Inc. 

R A 
Subscriber to the NAB Radio Code 

Media Code 4 245 6850 9.00 
Kepo Broadcasting Co., Inc.. Frontier Sq., 5500 

Alma Dr , San Antonio, Texas 78222. Phone 512- 
648-1150 
STATION'S PROGRAMMING DESCRIPTION 

KBER: MUSIC: modern country. Contact Represen- 
tative for further details. Reed 12/8/67. 

I. PERSONNEL 
Pres. & Gen't Mgr. -A. V. Bamford. 
Station Manager -Dennis Griffin. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w. days: 1150 hr. Directional. 
Operating schedule: 5:00 am -local sunset. CST. 
Partial simulcast operation. Simulcast 3-6 pm. For 
non-almuleast facilities see KBER-FM. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a. 4a, 5. 8a. 7b, 8. 
Rate Protection: 10e. 11c, 12e. 13e. 14c, 15e. 16. 
Basic Rates: 2ob, 21a, 22a. 23a, 24b. 25b, 26, 27. 

28a, 29a, 30, 33e. 
Contracts: 40a. 41, 42d, 44b, 45. 48, 47a, 48, 49, 50. 

51b. 
Comb.: Cont. Discounts: 60a. 61a. 62b. 
Cancellation: 70a. 70e. 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
Member: Country Music Network, Texas State Net- 
work, Inc. 

TIME RATES 
Eft Recd 10/5/67. 

AA -6-10 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTSAA 
A 

I min 20/30 10 see I min 20/30 10 sea 
1 ti 18.00 14.00 9.00 16.00 13.00 8.00 
10 ti 16.00 13.00 8.00 15.00 12.00 7.50 
20+ 14.00 11.00 7.00 13.00 10.00 6.50 

8. PROGRAM TIME RATES 
AA AA A 

1 hr 120.00 105.00 1/4 hr..__... 45.:0 30.00 
1/2 hr 75.00 60.00 5 min. 22.50 15.00 

10. SPECIAL FEATURES 
5 -min newscasts -1-1/2 x applicable 1 -min rate. 

DISCOUNTS 
26 wk in 52 wk 8% 52 consec wk. 10% 

K B E R -FM 
SAN ANTONIO 

Subscriber to the NAB Radio Code 
Media Code 4 245 6851 7.00 
Kepo Broadcasting Co., Inc., Frontier Sq., 5500 

Alma Dr., San Antonio, Tex. 78222. Phone 512- 
648-1150. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -A. V. Bamford. 
Station Manager -Dennis Griffin. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 

3. FACILITIES 
ERP 85,000 w.: 100.3 mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 220 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 

4. 
pmGENC-midnight. 

COMMISSION 
For at funnies ass KBER. 

15/0 time only. 
5. GENERAL RATE POLICY 

Member: Texas State Network, Inc. 
TIME RATES 

ER 7/1/86 -Reed 1/9/67. 
AA -6 pm -midnight. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Flat 26x 52x 100x 300e 500x 
1 oln..._.._ 4.00 3.75 3.50 3.25 3.00 2.75 
30 see 3.50 3.00 2.75 2.50 2.25 2.00 

CLASS A 
1 min 3.00 2.50 2.25 2.00 1.75 1.50 
30 sec 2.50 2.25 2.00 1.75 1.50 1.25 

KBUC v 
1948 

SAN ANTONIO 

Media Code 4 245 6875 6.00 
Turner Broadcasting Corp.. 3259 E. Commerce St.. 

San Antonio, Tex. 78220. Phone 512-222-9191. 
I. PERSONNEL 

President -Tom E. Turner. 
General Manager -Harrell Banks. 
Program Director -Eddie Daniels. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
5,000 w. days; 1310 ke. Directional. 
Operating schedule: 5:00 am -local sunset. CST. 
Partial simulcast operation. Simulcast 6 am -6 pm. 
For non-simuleast facilities see KBUC-FM. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20e, 21a, 22a, 23a, 24a, 24c, 28c, 29b, 

30. 31, 33d. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 46, 47e. 48, 49, 

50, 51b. 
Comb.: Cont. Discounts: 60a, 60g, 62b. 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective October 1, 1965. 

Card received September 21, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti 12.00 156 ti...._..___....__... 9.60 
26 tl..._......_ 11.90 280 tt._.._......___...__ 9.00 
52 ti..._.._.._ 10.80 312 tí.._._._.._.._.._._ 8.40 
104 t1._.._......_......_ 10.20 500 ti._.._ .._... 7.50 
30 -seconds -75% of applicable 1 minute rate. 

7. PACKAGE PLANS 
PER WK: 1 MINUTE 
12 ti 102. 20 tl 160. 
15 ti. _.._... 125. 

K B U C -FM 
1967 

TERRELL HILLS 

Media Code 4 245 6876 4.00 
Turner Broadcasting Co.. 3259 E. Commerce St., San 

Antonio. Tex. 78220. Phone 512-222-9191. 
I. PERSONNEL 

President -Tom E. Turner. 
General Manager -Harrell Banks. 
Program Director --Eddie Daniels. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
ERP 3,000 w.; 108.3 etc. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 408 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
pm -6 am. For simuleast facilities see KBUC. 

4. AGENCY COMMISSION 
15/0. Payable 30 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 2b, 3a, 3b, 3c, 3d. 4a, 4d, 5, 6b, 

713. 8. 
Rate Protection: lob. 15b, 16. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23a, 24a, 25e. 

27. 28a. 28c. 29a. 33c. 
Contracts: 90e, 41. 42a, 43, 44a, 44b, 45, 48, 48. 
Comb.; Cont. Discounts: 60e, 80g, Ela, 62a, 62d. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 80. 82. 

TIME RATES 
ER Recd 1/19/68. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 26x 52x 104e 360e 500x 
1 min- 4.00 3.75 3.50 3.25 3.00 2.75 
30 sec 3.20 2.75 2.50 2.25 2.00 1.75 

CLASS A 
1 min. 3.00 2.50 2.25 2.00 1.75 1.50 
30 sec 2.50 2.25 2.00 1.75 1.50 1.25 

KCOR 
1945 

SAN ANTONIO 

Amigo Spanish Group 
Media Code 4 245 6900 2.00 
Inter -American Radio, Inc., KCOR Bldg.. 411 E. 

Durango Blvd., San Antonio, Texas 78204. Phone 
512-225-2751. 
STATION'S PROGRAMMING DESCRIPTION 

KCOR: Programming 100% Spanish. 
MUSIC: combines regional and traditional favorites 
with latest releases from Mexico City. Through 
use of radio teletype equipment. receive UPI's 
shortwave teletype service directed to Latin -America 
in Spanish and schedule news hourly throughout 
broadcast day. Mobile news units. radio -connected 
with studio, for direct coverage of local events. 
Radio serial drams. both station produced and others 
imported from Mexico, broadcast daily. Emphasis 
on personalty programming. Contact Representative 
for further details. Reed 9/22/67. 

1. PERSONNEL 
President -Allen E. Wolin. 
Executive Vice -President -Arnold B. Hartley. 
Vice-Pres. & Gen'l Mgr. -Nathan Salt. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

5. FACILITIES 
5.000 w., 1350 kc. Directional nights only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulatleas 
General: la, 2b, 3a, 4a, 4d, 5, 6a. 7a, 8. 
Rate Protection: lob, lib, 12b, 13b. 14b. 
Basic Rates: 29a. 
Comb.; Cont. Discounts: 60a. 
Entire schedule Spanish. 
Translating English copy into Spanish included La 
rates. 
Member: The Amigo Spanish Group. 

TIME RATES 
ER 8/1/68-Rec'd 8/2/68. 

AA -6 am -9 pm. 
A-9-6 am & 9 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 10 ti 15 ti 20 ti 25 ti 30 ti 
1 min 24.00 22.00 21.00 20.00 19.00 18.00 
30/20 sec 18.00 17.00 16.00 15.00 14.00 13.00 
10 sec 12.00 11.00 10.50 10.00 9.50 9.00 

CLASS A 
1 min. 14.00 13.00 12.50 12.00 11.50 11.00 
30/20 sec 10.50 10.00 9.50 9.00 8.50 8.00 
10 sec 7.00 6.50 6.25 6.00 5.75 5.50 

7. PACKAGE PLANS 
PER YR: AA A 
1 min. 18 11 
Minimum 1050. 

8. PROGRAM TIME RATES 
Ix 26x 52x 

1/2 hr 120 119 108 
1/4 hr 80 76 72 
10 min 60 57 54 
5 min. 90 38 36 

104x 
102 
68 
51 
34 

156X 
96 
64 
48 
32 

260x 312x 
90 84 
60 56 
45 42 
30 28 

10. SPECIAL FEATURES 
NEWSCASTS 

PER WK: 1 ti 321 521 10 ti 
5 min 50 45 40 35 

K C O R -FM 
1967 

SAN ANTONIO 
Media Code 4 245 6901 1.00 
Inter -American Radio, Inc., KCOR Bldg., 411 E. 

Durance Blvd., San Antonio, Texas 78204. Phone 
512-2.25-2751. 

I. PERSONNEL 
President -Allen E. Wolin. 
Executive Vice -President -Arnold B. Hartley. 
Vice-Pres. & Gen'l Mgr. -Nathan Saar. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

S. FACILITIES 
ERP 100,000 w.; 101.9 mc. 
Operating schedule: 8 am -midnight. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL RATE POLICY 
All spots in English. 
No quarter hour sponsored program shall be preceded 
or followed by a quarter hour sponsored program. 

TIME RATES 
Eft 10/15/67 -Reed 9/25/67. 

6. SPOT ANNOUNCEMENTS 

PER YR: 52xO9104x 156x 208x 260x 
1 min, ea 4.00 3.75 3.50 3.25 3.00 
30 sec. ea 3.00 2.75 2.50 2.25 2.00 

7. PACKAGE PLANS 
WEEKLY SATURATION -ROS 

loti 2001 30tí 40 ti 5001 
1 min, ea 3.75 3.50 3.25 3.00 2.75 
30 sec. ea 2.75 2.50 2.25 2.00 1.75 
Must be used within 1 week. 

MONTHLY SATURATION -ROS 
30 01 60 t1 90 ti 120 ti 150 t( 

1 min, ea 3.50 3.25 3.00 2.75 2.50 
30 sec. ea.. 2.50 2.25 2.00 1.75 1.50 

8. PROGRAM TIME RATES 

Ea 
1/4 hr 1/2 hr 1 

23 
1/4 hour includes 2 1 -minute spots plus open and 
close. 
1/2 hour includes 3 1 -minute spots and 1 40 -second 
spot phis open and close. 
1 hour includes 7 1 -minute spots and 1 20 -second 
spot plus open and close. 

FREQUENCY DISCOUNTS 
52 programs: 
1/4 hr -5% 1/2 hr -10% 1 hr -15% 

10. SPECIAL FEATURES 
TIME AND WEATHER SIGNALS 

Minimum package, 10 per wk. ea..._ _...._ 1 
Includes open and close spots. 

KDRY 
1963 

ALAMO HEIGHTS 
Media Code 4 245 6925 9.00 
National Enterprises, Inc.. Box 8628, 5170 Broadway, 

Ban Antonio. Tex. 78209. Phone 512-724-2381. 

I. PERSONNEL 
Pres. & Geri' Mgr. -Dr. Sem Morris. 
Program Director -Sam Morrie, Jr. 

3. FACILITIES 
1.000 w. days; 1110 he. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates effective 
Bates received May 18, 1964. 

6. SPOT ANNOUNCEMENTS 
(6:00 am -6:00 pm) 

(') (t) (') 
1 tl...__.._....... 9.00 6.00 104 ti. _.. 7.20 
13 ti 8.55 5.70 156 ti 6.75 
26 ti 8.10 5.40 260 ti 6.30 
52 ti 7.65 5.10 312 tl..._..._.... 5.85 

(n) 1 minute or 100 words. 
(tl 30 seconds. 50 words or station break. 

(t1 
4.80 
4.50 
4.20 
3.90 

8. PROGRAM TIME RATES 
(8:00 am -6:00 pm) 

1 hr 1/2 he 1/4 hr 5 min 
1 ti........_..........._.._..._._.._... 60.00 36.00 24.00 15.00 
13 ti ................._...._.._......_... 57.00 34.20 22.80 14.25 
26 tl 54.00 32.40 21.80 13.50 
52 ti 51.00 30.60 20.40 12.75 
104 ti 48.00 28.80 19.20 12.00 
156 ti 45.00 27.00 18.00 11.25 
260 ti 42.50 25.20 18.80 10.5e 
at2 ti 39.00 23.40 15.80 9.75 

(San Antonio continued on next paN) 
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Son Antonio -Continued 
KEDA 

1966 
SAN ANTONIO 

Media Code 4 245 6950 7.00 
D & E Broadcasting Co., 226 1/2 Dolorosa St., San 

Antonio. Tez. 78205. Phone 512-226-6942. 
STATION'S PROGRAMMING DESCRIPTION 

KEDA: Programmed 90% Spanish and 10% English. 
Spanish music broadly classified as country and west- 
ern. 5 min news in Spanish. English portion confined 
largely to rock teen show starting 5 pm with news 
and sports. No charge for translating commercials to 
Spanish. Contact Representative for further detalle. 
Recd 7/18/67. 

I. PERSONNEL 
Gen'l & Sales Mgr. -Manuel G. Davila. 
Asst Mgr. & Dir. Eng. -W. G. Egerton. 

2. REPRESENTATIVES 
Vie Plano Associates, Inc. 

3. FACILITIES 
1,000 w.; 1540 be. Non -directional. 
Operating schedule: Sunrise -local sunset. 

4. AGENCY COMMISSION 
15/0 time only: payable 30 days. 

5. GENERAL ADVERTISING See ended reputations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10e. 15b. 
Basic Rates: 20a. 21a. 
Contracts: 40e. 46, 47a. 
Cancellation: 70a. 70c, 71e. 
Prod. Services: 82. 

TIME RATES 
Nn. 2 ER 12/15/66 -Reed 3/23/67. 

8. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 3I2x 

1 min 15.00 13.75 13.00 11.50 10.00 
30 sec 10.00 9.10 8.40 7.60 6.70 
20 0ec.._ 8.40 7.60 7.00 6.40 5.60 
10 sec 6.70 6.10 5.60 5.10 4.50 

8. PROGRAM TIME RATES 
lx 26x 52x 156x 3I2x 

1 hr 70.00 83.00 57.00 52.00 45.00 
1/2 hr 42.00 38.00 35.00 32.00 27.00 
1/4 hr 28.00 25.00 23.00 21.00 18.00 
5 min. 21.00 18.50 17.50 15.00 14.00 

KEEZ (FM) 
1951 

SAN ANTONIO 

EiOFIM1:1 
Media Code 4 245 6975 4.00 
Sound Distributors, Inc.. 219 Tower Life Bldg., San 

Antonio. Tex. 78205. Phone 512-223-3004. 
I. PERSONNEL 

President -Charles W. Balthrope. 
Station Manager -Warren McSwain. 
Sales Manager -Robert J. Cutting. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

S. FACILITIES 
ERP 81.000 w.: 97.3 mc. Stereo. 
Operating schedule: 24 hrs. daily; until midnight 
Sun. CST. 

4. AGENCY COMMISSION 
15% no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a. 4e. 4d, 5. 6a, 7b, 8. 
Rate Protection: 10g. 11g. 12g. 13g, 14g. 
Basic Rates: 20b. 21e. 22a, 23e. 24a, 24b. 29e, 25e. 

26. 28b. 28c, 29a, 33d. 
Contracts: 40e. 41. 92a. 42e. 44a, 44b. 48. 48. 49. 

51e. 5Ih. 51e. 
Comb.: Cont. Discounts: 60e. 60e, 61e. 62b, 62d. 
Cancellation: 70e. 704. 71e. 72. 73a. 73b. 
Prod. Services: 80. 82. 
Affiliated with Market 1 Network. 
Affiliated with American FM Network. 
Member: The Groskin Group. 

TIME RATES 
No. 3 Eff 7/1/67 -Reed 8/18/67. 

6. SPOT ANNOUNCEMENTS 
Ix 15e 30e 60e 125e 250x 500e 

1 min........ 10.00 9.50 9.00 8.50 8.00 7:50 7.00 
30 sec- 75% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
Ix I5x 90x 60e 125e 250e 5001 

1 hr 70 67 64 61 58 55 52 
1/2 hr 53 50 48 48 44 42 40 
5 min 30 29 28 27 26 25 24 

KISS (FM) 
1948 

SAN ANTONIO 
Media Code 4 245 7000 0.00 
The Walnuts Company, Aurora Apartment Hotel. 509 

Howard Street. San Antonio, Texas. 78212. Phone 
512-223-6211. 

I. PERSONNEL 
General Manager -Howard W. Davis. 
Program DIrector-Barbara Smith. 
Sales Promotion -Lou Roney. 

3. FACILITIES 
ERP 14.850 w.; 99.5 mc. 
Operating schedule: 7:00 am -midnight. CRT. 
Antenna ht.: 017 ft. above average terrain. 

4. AGENCY COMMISSION 
15% nn time and talent no eash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e. 3a. 3b. 4a, 4e, 6h, 7b, 8. 
Rate Protection: 10h. 11h. 12h, 13h, 14b. 15b. 
Basic Rates: 22a. 23e. 24h, 25a, 28b. 
Contracta: 40e. 42b, 45, 46. 48. 
Comb.: Cont. Discounts: 60a. 61a, 81b, 61e. 62b, 62e. 
Cancellation: 70a, 70e. 71b, 73a. 

TIME RATES 
Ratee effective October 1, 1957. 
Rates received August 26, 1957. 

6. SPOT ANNOUNCEMENTS 
Per week: Min. Spots 

1 time __.._ 8.00 
7 times 45.00 

14 times .... 75.00 
21 times 100.00 

Discounts 
13 weeks. 5% 52 weeks.__........_..._ 20% 
26 weeks... 10% 
Spot announcements will be carried only on station 
breaks. No double spot announcements. No participat- 
ing programa. 

8. PROGRAM TIME RATES 
Per week: 1 hr. 1/2 hr. 1/4 ho. 
1 time ...... ___________ 40.00 24.00 16.00 
3 times...._...._..._._ _.._..__ 108.00 64.00 42.67 
5 time _...._._..._ 140.00 90.00 60.00 
7 times ...... 180.00 108.00 72.00 

KITE 
1947 

TERRELL HILLS 

Independent 

MED 
A Doubleday Station 

Subscriber to the NAB Radio Cade 
Media Code 4 245 7025 7.00 
Doubleday, 535 S. Main Ave., Suite 301, San 

Antonio. Tez. 78204. Phone 512-226-0335. 
STATION'S PROGRAMMING DESCRIPTION 

KITE: Programmed for adults and young adults. 
MUSIC: general popular music, showtunes and 
standards, AIR PERSONALITIES with audience 
participation and contests. Guest interviews. Direct 
to control room listeners line keeps audience and DJ 
in daily tapirai conversation. Local editorials. NEWS: 
leNI audio 5 min et :55 except 15 min 6:45 am, 
7:45 am, 11:45 am & 6 pm. Heavy emphasis in all 
club projects using members own voices on PSA 
spots. South West Conference football en weekends. 
Contact Representative for further details. Rec'd 
3/4/68. 

I. PERSONNEL 
General Manager -Dave G. Scribner. 
Program Director -Paul Allen. 
National Sales Manager -Rex Preis. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5.000 w. days, 1.000 w. nights; 930 ke. 
Operating rchedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15%, no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b. 3a, 3b, 3c, 3d. 4e, 5 6b, 71% 8. 
Rate Protection: 10b, 11b. 12b. 13b. 14b, 16. 
Basic Rates: 20b, 21b, 21d, 22e, 23a, 24a, 29c, 25e. 

26. 27, 28a. 29a, 32h, 33e. 
Contracts: 40a, 41, 92e. 43, 94e, 45. 46, 47e, 48, 49, 

50, 51e. 
Comb.: Cont. Discounts: 60a, 60d. 606, 601, 61e, 62d, 
Cancellation: 70e. 70c. 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
All ratee Include a 30% talent and production charge. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 1 A EH 8/1/68 -Reed 4/22/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm; Sat & Sun all day. 
B -All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: (s) 1 t 6t1 12tí 18tí 24 t1 
I min 38 34 32 30 28 .... 
20/30 sec 30 27 28 24 22 .... 
10 sec/ID's 23 20 19 18 17 _- 

CLASS A 
1 min. 30 28 26 24 22 20 
20/30 sec..._ ...... _. 24 22 21 19 18 16 
10 sec/ID's ....... _ 18 17 16 14 13 12 

CLASS B 
1 min 20 18 18 14 12 
20/30 sec .... 18 14 13 11 10 
10 sec/ID's ... 12 11 10 8 7 

(s) Specified position. 
1 -minute and 20/30 -second spots may combine to earn 
weekly frequency discount. 1 -minute, 20/30 -seconda 
and ID's may combine on baste of 2 ID's equaling 
1 longer spot. 

TOTAL AUDIENCE SPOTS 
PER WK: 1 min 20/90 
12 ti (6AA, 4A, 2B) 290 232 
18 ti (9AA, 5A, 413) 380 304 
24 ti (12AA. 7A, 5B) 480 384 
Spots must be scheduled equally over 7 -day period 
and rotate within time class. TAP spots combinable 
with all weekly spots and programs. 

CONSECUTIVE WEEK DISCOUNTS 
52 wk -8%. 

KITE/KITE-FM COMBINATION RATES 
No. 1 AF Eff 6/1/68-Rec'd 4/22/68. 

CLASS AA 
PER WK: (s) 1 tl 6tI 12tí 18tí 24tí 
1 min 42 38 36 34 32 .... 
20/30 sec 34 31 30 28 26 .... 
10 sec/ID's ....... _ 27 24 23 22 21 - 

CLASS A 
1 min 34 32 30 28 28 24 
20/30 sec 28 28 25 23 22 20 
10 nec/ID's 22 21 20 18 17 16 

CLASS B 
1 min 24 22 20 18 16 
20/30 sec .... 20 18 17 15 14 
10 sec/ID's 16 15 14 12 11 

(s) Specified position. 
1 -minute and 20/30 -second spots may combine te 
earn weekly frequency discount, 1 -minute. 20/30 - 
seconds and ID's may combine on basis of 2 ID's 
equaling 1 longer spot. 

TOTAL AUDIENCE PLANS 
PER WK: I min 20/30 
12 ti (6AA, 4A, 2B) 335 288 
18 ti (9AA. 5A. 4B) 445 356 
24 ti (12AÁ, 7A, 5B) 565 452 
Spots must be scheduled equally over 7 -day period 
and rotate within time class. TAP spots combinable 
with all weekly spots. 

CONSECUTIVE WEEK DISCOUNTS 
52 wk -8% 

K I T E -FM 
1966 

SAN ANTONIO 

Independent 
A Doubleday Station 

Media Code 4 245 7026 5.00 
Doubleday, 535 S. Main Ave., Suite 300, San 

Antonio Tez. 78204. Phone 512-226-9384. 
I. PERSONNEL 

General Manager -Dave G. Scribner. 
Station Manager -Jordan E. Sawyer. 
National Sales Manager -Rex Preis. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
ERP 83,000 w.; 104.5 mc. Stereo. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht.: 555 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time and talent. 

5. GENERAL ADVERTISING See coded regulations 
See KITE listing for coded regulations. 
Daytime commercial maximum: 8 minutes per hour. 
In combination with KITE. See that listing for 
rates. 

TIME RATES 
No. 2 ER 4/1/68 -Reed 2/23/68. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

(6 am -7 pm) 
Open 52x 104e 156x 312x 6241 

1 min 6.50 6.00 5.50 5.00 4.50 4.00 
7. PACKAGE PLANS 

PER WK: 
303 

10 ti 20 t1 30 tl 40 t1 
1 min 6.00 5.50 5.00 4.50 
30 sec: 80% of applicable 1 -min. 
10 sec: 60% of applicable 1 -min. 
All spots. regardless of length, combine for frequency. 

8. PROGRAM TIME RATES 
(Mon thru Fri 8 pm -midnight) 

Evenings, per hr (4 spots) 16 
Programs combine with spots for spot frequency. 

9. PARTICIPATING PROGRAMS 
Fifth Row Center, Rodney Hoare -Mon thru Fri 

8-11 pm. 
The Quiet Hour -Mon thru Fri 11 pm -midnight. 
Armchair Theatre, Glenn Tucker -Mon, Tues, & 

Thurs 7-8 pm. 
Broadway Revisited, Glenn Tucker -Wed & Fri 7-8 

pm. 
Stereo Party -Sat 7 pm -midnight. 
Words and Music -Sun 7 pm -midnight. 
1 hr (4 spots) 16 
Programs rombine with spots for spot frequency. 
Between the Lines, Bob Polunsky-Sun 2:30 pm. 
Cameo Comments, Magee Lang -Sun 3:30 pm. 
Ea 12 

00. SPECIAL FEATURES 
NEWS & WEATHER 

15 minutes Mon thru Sat at 6:45 am & 7:45 am; 
Mon thru Fri at 11:95 am & 5:45 pm. 
Ea 12 
Fulton Lewis III -Mon thru Fri at 6:45 pm. 
Ea 14 TIME SIGNALS & TEMPERATURE 
8 am -7 pm at :60 & :30. 
27 times daily with sponsor ID's. ea..._ 2 

NEWS BULLETINS & NEWS STORIES 
6 am -7 pm broadcast as received. 
30 second with sponsor ID's, ea 2 

KITY(FM) 
1947 

SAN ANTONIO 

MI QUALITY MEDIA 
INCORPORATED 

Subscriber to the NAB Radio Code 
Media Code 4 245 7050 5.00 
Mission Broadcasting Co., Box 2338, San Antonio, 

Tex. 70208. 
Studio-KONO Bldg.. 317 Arden Grove, San Antonio, 

Tez. Phone 512-226-5171. TWX 910-871-1141. 

I. PERSONNEL 
President -Jack Roth. 
Vice-Pres. & Gen'l Mgr. -Jack G. Carnegie. 

2. REPRESENTATIVES 
Quality Media Incorporated. 

3. FACILITIES 
ERP 100.000 w.: 92.9 mc. 
Operating schedule: 6:00 am midnight. CST. 
Antenna ht.: 475 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Cede Advertising Standards apply. 
General: la. 2h. 3a. 3h, 3d, 4a. 4d, 5, 01), lb. 8. 
Rate Protection: IOa, 14e. 
Basle Rates: 20a. 23a. 23b, 25a. 29a. 
Contracts: 40a. 41, 44b, 45, 46. 
Comb.: Cont. Discounts: Bob, 60e. 60f, 61c. 
Cancellation: 70a. 70e, 71a, 72, 73a. 
AM facilities: KONO. 
Sold in combination with KONO, Sen Antonio. See 
that listing for rates. 

TIME RATES 
Rates effective 
Rates received May 3, 1965. 

Class A-7:00-11 :00 pm. 
Class B--7:00 am -7:00 pm and 11:00 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
I MINUTE 
CLASS A 

1 ti 7.00 104 ti ................._...._... 8.00 
13 ti 8.75 158 tl 5.75 
28 ti 6.50 312 tl..._ ............_....... 5.50 
52 U 6.25 

TEXAS 
CLASS B 

1 tl 5.00 104 ti......._.._.........._... 4.00 
13 ti 4.75 156 tl 3.75 
26 ti 4.50 512 tl _... 3.50 
52 U 9.25 
30 seconds -75% of applicable 1 -minute rate. 
10 seconda -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES -Class A- 
1 hr 1/2 hr 1/4 hr 

1 ti 30.00 20.00 15.00 
13 tl 29.00 19.25 14.50 
26 tl 28.00 18.50 19.00 
52 tl 27.00 17.75 13.50 
104 ti 26.00 17.00 13.00 
156 ti 25.00 18.25 12.50 
312 tl ....... _ 24.00 15.50 12.00 

KMAC 

-Class B-- 
1 hr 1/2hr1/4hr 

20.00 15.00 10.00 
19.00 14.25 9.50 
18.00 13.50 9.00 
17.00 12.75 8.50 
18.00 12.00 8.00 
15.00 11.25 7.50 
14.00 10.50 7.00 

1926 
SAN ANTONIO 

Media Code 4 245 7075 2.00 
Howard W. Davis -The Walmac Co., Aurora Apart- 

ment Hotel, 509 Howard Street, San Antonio, 
Texas. 78212. Phone 512-223-8211. 

I. PERSONNEL 
General Manager -Howard W. Dane. 
Program Director -Barbara Smith. 
Sales Promotion -Andy Carr. 

3. FACILITIES 
5.000 w., 630 kc. Directional -separate patterns day 
and night. 
Operating schedule: 6:00 em -midnight. CST. 

4. AGENCY COMMISSION 
15/0 time & talent: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3e. lb, 4e, 4c, 5, 6a, 7b. 
Rate Protection: 10b, 11h. 12b, 13b, 14b, 15b. 
Basic Rates: 22a, 23a, 24b, 25a, 28b, 29e. 
Contracts: 40e. 42b, 45, 46, 48. 
Comb.: Cont. Discounts: 60a, 61e, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e, 71b, 73e. 
Affiliated with CBS Radio Network. 
Member: CBS Radio Texas Network. 

TIME RATES 
ER 3/1/66 -Reed 3/23/66. 

6. SPOT ANNOUNCEMENTS 
I min 50 wds I min 50 wds 

1 z......._.._... 18.00 13.50 104 z..._.._._ 14.40 10.80 
13 z._.._.._... 17.10 12.83 156 z......._... 13.50 10.13 
26 z._.._ 16.20 12.15 300 or more x 12.60 9.45 
52 x._.._ 15.30 11.48 

7. PACKAGE PLANS -I minute- - SO seconds - 
6 13 1 6 13 

Per week: wk. wks. wks. wk. wks. wks. 
10 times 9.00 8.50 8.00 7.50 7.00 6.50 
15 times 8.50 8.c0 7.50 7.00 6.50 6.00 
20 times 8.00 7.50 7.00 6.50 8.00 5.50 
25 times 7.50 7.00 6.50 6.00 5.50 5.00 
9e times 7.00 6.50 8.00 5.50 5.00 4.50 

8. PROGRAM TIME RATES 
Ihr 1/2 hr 1/4 hr 5 min 

1 x. 150.00 90.00 80.00 50.00 
13 x 142.50 85.50 57.00 28.50 
26 z._.._ 135.00 81.00 54.00 27.00 
52 x..._.._.........___ 127.50 78.50 51.00 25.50 
104 e..._ 120.00 72.00 48.00 24.00 
156 z 112.50 67.50 45.00 22.50 
500 x 105.00 63.00 42.00 21.00 

10. SPECIAL FEATURES 
All newscasts take regular program rates plus 20%. 

KMFM(FM) 
1964 

SAN ANTONIO 
Media Code 4 245 7100 8.00 
Harry Pennington. Jr., 134 E. Agerlta Ave., Ban 

Antonio, Tex. 73212. Phone 512-344-8481. 
STATION'S PROGRAMMING DESCRIPTION 

KMFM (FM) : Concert music. Rec'd 10/2/67. 
1. PERSONNEL 

Owner. Operator -Harry Pennington. Jr. 
Station Manager -Rote Lee Pennington. 

9. FACILITIES 
ERP 30.000 w : 96.1 me. 
Operating schedule: Noon -midnight daily. CST. 
Antenna ht.: 135 ft above average terrain. 

4. AGENCY COMMISSION 
15% nn time and talent: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards amply. 
General: la. 2e, 2h. 3a. 3d. 4e, 4d, 5. 6e, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 15b, 

16. 
Basic Rates: 20e. 20h. 21a, 21b, 22a, 22b. 23a, 24a, 

27. 28a. 28e, 29a, 29b, 31. 
Contracts: 40e. 41, 44a, 46. 47e, 50. 51a. 51h. 51e. 
Comb.: Cont. Discounts: 60e, 60f. 60h. 601, 61a, 61b. 
Cancellation: 70e. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Annual billing if desired. 

TIME RATES 
FN - Ree'd 5/15/87. 

6. SPOT ANNOUNCEMENTS 
AFTERNOON 

le 13x 26e 39x 52+ 
1 min 3.40 3.25 3.95 2.90 2.75 
39 sec 2.60 2.45 2.35 2.20 2.00 
25 wds 1.80 1.70 1.60 1.55 1.50 

EVENING 
1 min 4.25 4.00 3.80 3.60 3.50 
30 sec 3.25 3.10 2.90 2.75 2.60 
25 wds 2.25 2.10 2.00 1.90 1.75 

8. PROGRAM TIME RATES 
AFTERNOON 

le I91 26x 39x 52+ 
1/4 hr 14.50 13.75 13.00 12.30 12.00 
1/2 hr 19.50 18.50 17.50 16.50 18.00 
1 hr 26.00 24.70 23.40 22.00 21.50 

EVENING 
1/4 hr 18.00 17.10 18.20 15.30 15.00 
1/2 hr 24.50 23.25 22.00 20.80 20.50 
1 hr 32.50 30.80 29.25 27.50 27.00 

10. SPECIAL FEATURES 
Afternoon 5 min newscast 5.50 
Evening 5 min newscast 7.00 

(San Antonio continued en next page) 
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TEXAS 

San Antonio -Continued 
KONO 

192, 
SAN ANTONIO 

METRO RADIO SALES 
Subscriber to the NAB Radio Code 

Media Code 4 245 7125 5.00 
Mission Broadcasting Co., Box 2338, KONO Bldg.. 

317 Arden Grove. San Antonio. Tex. 78206. Phone 
512-226-5171. TWX 910-871-1141. 

I. PERSONNEL 
President -Jack Roth. 
Vice-Pres. & Gen'l Mgr. -Jack G. Carnegie. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights: 880 he. 

Directional -night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b. 3a. 3h. 3d, 9a, 9d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 14b, 15d. 
Basic Rates: 20a. 23a, 236, 25a, 29a. 
Contracts: 40a, 41, 44b, 45, 46. 
Comb.; Cont. Discounts: ß0b, 60e, 60f, 61e. 
Cancellation: 70a. 70c. 71a, 72. 73a. 
FM facilities KITT (FM). 

TIME RATES 
AA -Mon titra Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm. 
B -Mon thru Sat 7 pm -midnight; Sun 6 am - 
midnight. 
C -Daily midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I min 20/30 10 see 
Specified hour or day 45 36 23 
PER WK. ROTATING MON -SAT: 
Lesa than 6 ti 40 32 
6 ti (1 per day) 36 29 
12 ti (2 per day) 34 27 

CLASS A 
Specified hour or day 32 26 
PER WK, ROTATING MON -SAT: 
Less than 6 ti 30 24 15 
6 ti (1 per day) 28 22 14 
12 ti (2 per day) 26 21 13 
18 ti (3 per day) 24 19 12 
24 ti (4 per day) 22 18 11 

CLASS B 
PER WK, MON -SUN: 
Less than 6 ti 24 19 12 
6 ti (1 per day) 22 18 II 
12 ti (2 per day) 20 16 10 
18 ti (3 per day) 18 14 9 
24 ti (4 per day) 18 13 8 
Class C: 50% of B. 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

PER WK: l min 20/3010 see 
Plan A 18 ti (9AA. 6A. 3B) 432 342 216 
Plan B 24 ti (12AÁ, 8A 4B) 528 432 264 
Plan C 36 ti (I8AA, 12A, OB)_ 720 576 360 
Offered on a preemptible basis at station's discretion 
for a full rate card advertiser. 
Must be scheduled equally over 7 day period and 
rotate within time class. 
In event of preemption, spots will be made good in 
comparable or better time periods at earliest possible 
convenience and prior to expiration of schedule. Earn 
52 consecutive weeks discount. Do not contribute to 
Weekly Circulation Plans for further weekly fre- 
quency. May combine with minutes, 20/30 -seconds, 
ID's and Newscasts to earn weekly frequency dis- 
counts on face of card rates only. 

20 
18 
17 

16 

DRIVETIME SPECIALS 
PER WK: I min 30see 
10 ti, Oat..._.._ 30 24 
15 ti, fat 23 22 
Rotating Mon thru Sat 8.10 am and/or 3-7 pm. 

HOUSEWIFE SPECIALS 
10 U. flat 20 18 
15 ti, fiat 18 14 
Rotating Mon thru Sat 10 ant -3 pm. 
Do not combine with minutes, 20/30 -seconds, ID's. 
Newscasts or Weekly Circulation Plans to earn weekly 
frequency discounts. They do combine with each other. 
Offered on preemptible basis at station's discretion 
for full rate card advertisers. 

YEARLY CONTRACTS 
I500x 2000x 

Ea (1/3AA, 1/3A. 1/3B) Oat 18 16 
To be used within 52 week period. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

I ti 6 ti 12 ti 18 t1 24 t1 
AA 60.00 52.50 49.50 48.50 43.50 
A 43.50 37.50 36.00 34.50 33.00 
B 34.50 28.50 27.00 25.50 24.00 
Minutes, 20/30 -seconds, ID's and Newscasts may 
combine to earn weekly frequency discounts. 
Rate Protection: Rates quoted herein are guaranteed 
for a period of 13 weeks from effective date of any 
increase in these rates providing advertising equalling 
weekly expenditure of 100.00 is actually running at 
time of effective date of increase. and providing that 
broadcasts continue without interruption during rate 
protection period. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk -10.%. 
Applied as earned. Only consecutive weeks with ex- 
penditures of 100.00 or more may combine to qualify 
for discounts indicated above. 

KTSA 
1922 

SAN ANTONIO 

BLAIR e RADIO 

Independent 
R A B 

Media Code 4 245 7150 3.00 
Waterman Broadcasting Corp. of Texas. 4050 Eisen- 

hower Rd., San Antonio, Tex. 78218. Phone 512- 
655-5500. 

I. PERSONNEL 
General Manager -Woody Roberts. 
Sales Manager -Douglas McCall. 
Program Director -Khan Haman. 

2. REPRESENTATIVES 
BlairRadio. 

3. FACILITIES 
5.000 w.; 550 kc. Directional -nighttime only on 
cleared regional channel. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10th of following month. 

5. GENERAL ADVERTISING See eoded regulations 
General: 3a, 4a, 5, 8. 
Rate Protection: 10c, 11c. 15h. 
Basic Rates: 22a, 22b, 23a. 241). 29a. 
Contracta: 40a, 45. 46. 
Comb.: Cont. Discounts: 60b, 60k, 61a. 
Cancellation: 71a. 

TIME RATES 
Eff 9/1/88 -Reed 8/8/68. 

6. SPOT ANNOUNCEMENTS 
(Mon thru Fri 6-10 am) 
(*) 1 ti (t) 12 ti 18 ti 24 ti 30 ti 

60 sec 50 44 39 38 34 32 30 
20/30 sec 40 35 31 29 27 25 24 
10 sec 30 26 23 22 20 19 18 

(Mon thru Fri 3-7 pm) 
60 sec .... 48 42 39 37 35 32 
20/30 sec .... 38 33 31 29 28 28 
10 sec .... 29 26 24 22 21 19 

(Mon thru Fri 10 am -3 pm; Mon thru Sun 7 pm - 
midnight; Sat & Sun 6 am -7 pm) 

(*) I ti (t) 12 ti 18 ti 
60 sec .... 33 27 25 23 
20/30 sec .... 26 21 20 19 
10 sec 20 16 15 14 

(*) Specified position. 
(t) 6 wkly. 1 per day. 

DISCOUNTS 
52 wk --8% 

KUKA 
1953 

SAN ANTONIO 

24t130ti 
22 20 
18 17 
13 12 

Independent Spanish 

Subscriber to the NAB Radio Code 
Media Code 4 245 7175 0.00 
Por Favor, Inc., 501 W. Quincy, 

78212. Phone 512-225-5757. 
I. PERSONNEL 

General Manager -Alex Coe. 
Commercial Manager -Don Couler. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
1,000 a. days; 1250 kc. Non -directional. 
Operating schedule: 6 am -sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 30. 40. 5. 6a. la. 
Rate Protection: lib, I2c, 14b, 15e. 18. 
Basic Rates: 20h, 21a, 21b, 22a, 24b, 28a. 28e, 29a, 

33b. 
Contracta: 40a, 41. 42a, 42e. 43. 46, 47e, 
Comb.; Cont. Discounts: 60b, 60g, 62d. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80, 8.1. 82. 
Member: National Spanish Language Network. 
All rates include a 30% talent and production 
charge. 

TIME RATES 
Eft 1/1/68 -Reed 3/21/88. 

7. PACKAGE PLANS 
PER WK: 

I ti 5 VI 10 ti 15 ti 20 01 25 ti 30 ti 40 tl 
1 min 12.00 11.00 10.00 9.50 9.00 8.50 8.25 8.00 
30 sec. 75% of 1 -min. 8/10 sec ID's: 50% of 1 -min. 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 10 min 
1 U 50. 30. 20. 

PROGRAM PACKAGES 
PER WK: 5 min 5 min 
3 ti _... 18. 6 tl.._._._ IS. 
5 ti _ ... 17. 

WOAI 
1922 

SAN ANTONIO 

San Antonio, Tez. 

1RADIO BALES 
R A B 

Subscriber te the NAB Radio Code 
Media Code 4 245 7200 6.00 
Avco Broadcasting Corp., Box 2641. WOAI Bldg.. 

1031 Navarro St.. San Antonio, Tex. 78205. Phone 
512-227-4221. TWX 512-571-0744. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Guy Harris. 
General Sales Manager -Wolcott A. Renck. 
Program Manager -William Traphagen. 

2. REPRESENTATIVES 
Avco Radio Sales. 

®I968 MISSION CENTRAL CO. 

IN SAN ANTONIO 

K 0 Alf O 
RADIO 860 
* CHECK ANY MAJOR RATING SERVICE 

EaMETRO RADIO SALES 

3. FACILITIES 
50,000 w.; 1200 he. Non -directional. 
Operating schedule: 24 hours daily, except Sun mid- 
night -5:30 am Mon. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2b, 3a, 4a, 4d. 5. 6a, 7h. 8. 
Rate Protection: lob, llb, 12b, 13b. 14b, 15a. 
Basic Rates: 21b, 22a, 24a, 24c, 25a, 26, 27, 28a. 

29e, 33a. 
Contracts: 40b, 42a, 42c, 94b, 45, 48, 47a, 48, 49. 51b. 
Comb.: Cont. Discounts: 60a, 60f, 60i, 61a, 82b. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 39 Eff 10/1/66 -Reed 10/10/88 

AAA -Mon thru Fri 6-10 am. 
AA -Mon thru Fri 4-7 pm. 
A -Mon thru Fri 5-5:30 am & 10 am -4 pm; Sat & 
Sun 6:30 am -7 pm. 
B -Mon thru Sun 7-11 pm; Sat & Sun 5-6:30 am. 

6. SPOT ANNOUNCEMENTS 
Per wk 

I MIN: AAA AA A B 
1 U....._ 40 36 28 20 
3 ü.........--_-....__......_.--..----_ 36 33 24 19 
8 ü 34 31 22 18 
9 ü 32 30 21 17 
12 ti 30 29 20 16 
15 ü 29 28 19 15 
18 ti_ 28 27 18 14 
21 ti 27 26 17 13 
24 ti....._..__...._......_........_..__ 26 25 18 12 
30 ti 24 22 14 11 

CONSECUTIVE WEEKLY DISCOUNT 
13 wk -5%26 wk -10% 52 wk -15% 

7. PACKAE PLANS 
WEEKLY CONVERTIBLE DEBENTURE PLAN 

3 ti (2AAA, IAA)..._.._.._..._ ----------..-..._.__ 100 
6 ti (3AAA, 2AA. lA)..._....__ _.._.._......__.___.- 155 
9 ti (4AAA, 2AA, 2A. 1B)..._-...__..._.... 205 
12 ti (5AAA, 3AA, 3A, 1B) 255 
15 11 (6AAA, 4AA, 3A, 300 
18 ü (7AAA. 5AA, 3A, 3B)_-,_.__._. 340 
21 ti (9AAA, 6AA, 3A, 3B).._.._.._._.._.._...._....... 375 
24 ti (IOAAA, 7AA. 4A, 3B)..._....._ --..._v 400 
30 ti (12AAA, 8AA. 6A, 4B)..._._..._._....-....._..- 450 
Higher to lower classifications: 2 spots of higher 
classification equal to 3 of next lower classification. 
Lower to higher classifications: 3 epote of lower 
classification equal to 2 of next higher classification. 
Consecutive week discounts do not apply. 
Combinability (Weekly Frequency or Convertible De- 
benture Plans): Special Feature spots (Farm and 
Ranch News. News on the Halt Hour) may count 
toward numerical requirements for Weekly Frequency 
or Convertible Debenture Plans, but do not themselves 
earn further discounts under Weekly Frequency or 
Convertible Debenture Plans. 
Weekly Frequency Plan spots may be added to Con- 
vertible Debenture Plans at applicable Weekly Fre- 
quency Plan rates corresponding to the Convertible 
Debenture Plan purchased, and are fully convertible. 
30/20 sec: 80% of 1 min 10 sec: 50% of 1 min 
All spots are combinable for discounts. 

8. PROGRAM TIME RATES 
A-6:30 am -10:30 pm. 
B -All other times. 

CLASS A 
Ix 261 52x 164x 1361 2601 3124- 

1 hr 187.00 182.35 177.65 188.30 158.95 149.60 140.25 
1/2 112.20 109.40 106.80 101.00 95.35 89.75 84.15 
1/4 74.80 72.95 71.05 67.30 63.80 59.85 56.10 
5 min 58.10 54.70 53.30 50.50 47.70 44.90 42.10 

CLASS B 
1 hr 112.20 109.40 108.60 101.00 95.35 89.75 84.15 
1/2 67.30 65.65 83.95 60.80 57.20 53.85 50.50 
1/4 44.90 43.75 42.65 40.40 38.15 35.90 33.85 
5 min 33.65 32.30 32.00 30.30 28.60 26.95 25.25 
Rates are for time only. 

9. PARTICIPATING PROGRAMS 
ALLAN DALE SHOW 
(10 am -noon & 1-2 pm) 

Available only on fixed position rate basis. No 10 - 
second spots sold. 

I6. SPECIAL FEATURES 
FARM AND RANCH NEWS 

(Mon thru Fri 5:30-6 am) 
PER W K : 1 wk 13 wk 26 wk 52 wk 
1 ti..._......_.._ -.__.- _.. 19 18 17 16 
6 t1..._.._ 18 17 16 15 

NEWS ON HALF HOUR 
Includes opening and closing ID. 

DRIVETIME 
6:30, 7:30, 8:30 and 9:30 am: 4:30, 5:30 and 6:30 
pm -applicable Weekly Frequency 1 -minute rate plus 
7:50 commisslonable premium. 
All others -applicable Weekly Frequency 1 -minute 
rate plus 1/3 premium. 

SKYWAVE PACKAGE 
(Tues thru Sun 11 pm -5 am) 

10t1 20 tl 30t1 
Per wk..._ ...... _.._.._...... _ .......... __ __. 50 90 120 
Additional spots pro -rated. Minimum 4 week contract. 
Skywave Package spots do not combine with arw 
others for discounts. 

SAN MARCOS 
Haya County -Map Location E-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCNY 
1948 

Media Code 4 245 7225 3.00 
Central Broadcasting Co., Inc.. Box 2150. 505 Uhland 

Rd.. San Marcos. Tex. 78688. Phone 512-392-3354. 
STATION'S PROGRAMMING DESCRIPTION 

KCNY: Programmed for adults. 
Emphasis to housewives 7 am -3 pm with pop musk. 
Emphasis on local and area news and local features. 
Programming 3-5 pm for college and young adult 
audiences. Spanish language programming 6-7 am & 
5 pm -sign -off. SPORTS: local football, basketball. 
little league and pony league baseball. Indianapolis 
500. Recd 7/13/67. 

I. PERSONNEL 
President -Dr. Forest L. When. 
Vice President -Geraldine C. When. 
General Manager-WIlllam C. Veldt. 

8. FACILITIES 
250 w. days; 1470 he. Non -directional. 
Operating schedule: 6:00 am -local sunset Mon thru 
Sat; 7:00 am -local sunset Sun. CST. 

(This listing continued on next page) 
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Son Marcos -K C N Y -Continued 
4. AGENCY COMMISSION 

15/0 time only: 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: lb. 2b, 3a, 4a. 9d, 5, Sa. 7e. 8. 
Rate Protection: 102. 11e. 12g. 13e. 14g, 15e. 
Basic Rates: 20b, 21a, 22b, 23a, 24b, 25a, 28e, 29b. 

30, 33d. 
Contracts: 40e, 91. 42a, 43. 446, 45, 46, 47e, 51b. 
Comb.; Cont. Discounts: 60h. 61c. 62d. 
Cancellation: 70a. 70d, 711). 72. 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Rates effective August 1, 1955. 
Rates received August 8. 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 

hr. hr. hr. min. () (t) 
1 time...._ 45.00 25.50 14.75 11.75 4.50 8.00 

19 times._ 42.00 22.50 19.50 10.50 4.25 2,80 
26 times.... 36.00 20.00 12.50 9.50 4.00 2.60 
52 times.... 90.00 17.50 11.25 8.25 3.75 2.45 

104 times.... 28.00 15.50 10.25 7.25 3.50 2.30 
156 times.... 25.50 13.95 9.25 6.25 3.25 2.15 
312 times.... 22.50 12.25 8.25 5.25 3.00 2.00 () One minute transcription or 100 words. 

(t) 30 second transcription or 50 words. 

SAN SABA 
San Saba County -Map Location D-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBAL 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 245 7250 1.00 
San Saba County Broadcasting Co., Box 206, San 

Saba, Tex. 76877. Phone 372-5131. 
I. PERSONNEL 

Pres., Gent Sta. & Sales Mgr. -H. A. Stephens. 
Program Director -Mrs. Dennis Cummings. 

3. FACILITIES 
500 w. days: 1410 kc. Non -directional. 
Operating schedule: 6:00 am -6:00 pm. CST. 

4. AGENCY COMMISSION 
15/5 time and talent: payable on lot. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3b, 4a, 4d. 5, 6a, 7a, 8. 
Rate Protection: 15b, 15e. 
Basic Rates: 215, 21b, 21e, 22b, 23a, 24a, 24b, 24e, 

28a, 29a, 29b, 30, 31, 32a, 33a, 33b, 33c, 33d. 
Contracts: 40b, 40e, 41, 42c, 42d, 43, 44a, 44b, 45, 

46. 
Comb.; Cont. Discounts: 81a. 61b. 
Prod. Services: 80. 
Affiliated with NAS Radio Network. 
Announcements and programa of 1/4 hour or more 
cannot be combined to earn larger discount. 

TIME RATES 
Rates effective January 1, 1959. (Card No. 3.) 

Card received May 25. 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. t) (t) 
1 time...... 35.00 21.00 11.90 7.25 8.45 2.30 

13 times.... 32.55 19.53 11.07 6.75 3.21 2.14 
26 times.... 30.10 18.06 10.24 6.24 2.97 1.98 
52 times.... 27.65 16.59 9.41 5.73 2.73 1.82 

100 times._. 25.20 15.12 8.57 5.22 2.49 1.66 
150 times.... 22.75 13.65 7.73 4.71 2.25 1.50 
250 or more 

times 20.30 12.18 6.90 4.20 2.00 1.33 () 1 -minute transcribed or 125 words. 
(t) 30 -seconds transcribed or 50 words. 

Discounts 
1 time Net 100 times.._..._._...-. 28% 

13 times 7% 150 times ... 85% 
26 times 14% 250 or more tines., 42% 
52 times 21% 

SEGUIN 
Guadalupe County -Map Location E-7 

See SRDS consumer market map and data et begin- 
ning of the Stete. 

KWED 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 245 7275 8.00 
Seguin Broadcasting Co., 609 E. Court So., Seguin, 

Tex. 78155. Phone 512-379-2234. 
I. PERSONNEL 

General Manager -Stan McKenzie. 
l'rogrem Director -Henry Lehnhaff. 

3. FACILITIES 
1,000 w. days; 1580 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a. 4a, 5, 6a, la. 8. 
Rate Protection: 10f, llf, 12f, 13f, 14f, 15b. 
Basic Rates: 20e, 21e, 21d, 22a, 24b, 25a, 28b, 28c, 

29a, 30, 32b, 33a. 
Contracts: 40a. 94b. 45, 46, 47a, 50. 
Comb.; Cont. Discounts: GOb. 60f, Ola, 62d. 
Cancellation: 70b, 70d, 71a, 73b. 
Prod. Services: 82. 

TIME RATES 
Eff 3/1/67-Rec'd 4/10/67. 

6. SPOT ANNOUNCEMENTS 
(`) (t) (o) (t) 

1 x..._ 3.80 2.70 104 x..._.._..... 3.05 2.20 
13 x..._.._ 3.60 2.55 156 a......._..... 2.85 2.10 
26 x 3.45 2.40 312 x..._.._.... 2.65 1.95 
52 x 3.20 2.30 () 100 words or 1 -min. 
(t) 50 words or 30 sec or less. 

WOAI San Antonio 
The sports station for Southwest Texas 

300% gain in metro adult 
listeners (225% gain total. 
area) 7 PM -12 Midnight, 

April/May 1968 ARB* 

Where sports -minded 
Texans listen to: 

Houston Astros baseball 

Houston Oilers football 
Southwest Conference football 

The Super Bowl 

High school football 
High school basketball 

The All -Star games 

The World Series 

=Gain over Oct./Nov. 
1967 ARB. Audience 
and related data are 
based on estimates 
provided by the 
source indicated and 
are subject to the 
qualifications issued 
by this service. 
Copies of such 
qualifications are 
available on request. 
'avg. 1/4 hour 

TREND 
Represented nationally by Avco Radio Television Sales 

WOAI San Antonio 

BROADCASTING CORPORATION 

8. PROGRAM TIME RATES 
le I3x 26x 52x 104e 156x 312x 

1 hr 43.10 37.05 34.35 26.70 26.10 25.10 21.90 
1/2 hr 24.45 21.95 20.95 17.95 16.20 15.00 13.60 
1/4 hr 19.45 12.90 11.80 10.75 10.10 9.05 8.90 
5 mia. 9.15 7.85 6.85 6.05 5.55 5.25 5.00 

SEMINOLE 
Gaines County -Map Location A-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KIKZ 
(formerly KTFO) 

1955 
Media Code 4 245 7300 4.00 
Accent Radio Corp., Box 308, 402 S. Main, Seminole, 

Tex. 79360. Phone 915-758-3798. 
Other office -Box 1164, Hobbs, N. M. 88240. 

I. PERSONNEL 
President -Lon H. Williams. 
Vice-Pres. & Genl Mgr. -Charles R. Wood. 
Station Manager -Ronald Scheuren. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Southeast -C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
1,000 w. days; 1250 kc. Non -directional. 
Operating schedule 6 am -6 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a. 4a, 9d, 5, 65, la, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 19g, 15e. 
Basic Rates: 20b, 21a, 22b, 23a, 29b, 25a, 28c, 25b, 

30, 33d. 
Contracts: 40e, 41, 42a, 43, 44b, 45, 46, 47e, 51b. 
Comb.: Cont. Discounts: 60h, 61e, 62d. 
Cancellation: 70a, 70d, 71b, 72. 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with KBS. 
Member: Texas State Network, Inc. 

TIME RATES 
Eff 4/1/68 -Reed 4/29/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 156x 260e 312x 624x 

1 min 4.00 3.80 3.60 3.40 3.10 2.80 2.50 
30 sec 3.10 2.95 2.80 2.60 2.40 2.15 1.90 
10 sec 2.40 2.30 2.15 2.00 1.85 1.70 1.50 

7. PACKAGE PLANS 
WEEKLY PACKAGES -ROS 

1 ti IO ti 20 tl 90 ti 40 ti 50 ti 
1 min. 3.60 3.40 3.20 3.00 2.80 2.60 
30 see............ 2.80 2.60 2.50 2.30 2.15 2.00 
10 sec 2.15 2.00 1.90 1.80 1.70 1.60 

8. PROGRAM TIME RATES 
Ix 26x 52x 104e 260x 9I2x 

1 hr 50.00 47.50 45.00 40.00 35.00 30.00 
1/2 hr 28.00 26.50 25.00 22.00 19.00 16.00 
1/4 hr 17.00 16.00 15.00 13.00 11.00 9.00 
5 min. 10.00 9.00 8.00 7.00 6.50 5.00 

SEYMOUR 
Baylor County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KSEY 
1950 

Media Code 4 245 7325 1.00 
W. C. Moss, Jr., Lubbock Hwy.. Seymour, Tex. 

76380. 
I. PERSONNEL 

Station Manager -W. C. Mob Jr. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1230 kc. Non -direc- 
tional. 

Operating schedule: 6 am -10 pm. CST. 
4. AGENCY COMMISSION 

15/2 time only: 10 days. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a. 5. 6a, 7e. 
Rate Protection: 15b. 
Basic Rates: 20a, 20b, 21a, 21b. 21e. 22a. 23a, 23b. 

24a, 24b, 24e, 25c. 27. 28b, 30, 32b. 33e. 
Contracte: 40a, 42a, 42b. 42d. 49b, 48, 47e. 49. 
Comb.: Cont. Discounts: 60d, 60f. 61b. 62d. 
Cancellation: 71a. 
Prod. Services: 80, 81, 82. 
Affiliated with NAS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective October. 1950. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 

hr. hr. hr. min. min. (') 
1 time..__ 24.80 15.00 8.95 4.35 8.15 1.90 

26 times.... 23.80 14.45 8.60 4.20 3.08 1.85 
52 times.... 22.80 13.90 8.25 4.05 3.01 1.80 

104 times.... 21.80 13.35 7.90 3.90 2.94 1.75 
156 times.... 20.80 12.80 7.55 3.75 2.87 1.70 
260 times.... 19.80 12.25 7.20 3.80 2.80 1.65 
312 times.... 18.80 11.70 8.95 3.45 2.73 1.60 () 50 words or less. 

Radio Shorts 
Up to 8 seconda end 16 words. 1.50 per spot. 

SHAMROCK 
Wheeler County -Map Location C-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBYP 
1949 

Media Code 4 245 7350 9.00 
Eugene B. Henderson Enterprises. Box 21. Sham- 

rock. Tex. 79079. Phone 806-256-1158. 
I. PERSONNEL 

General Manager -Mac Yarborough. 
Operations Manager -John Carman. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Southeast --C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
250 w. days; 1580 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

TEXAS 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d, 4a, 4c, 5, 6e. 
Rate Irotection: 10b, 11b, 12b, 13b, 14b, 15e, 15b. 
Basic Rates: 21a, 22b, 23a, 24b, 24c, 25a, 26, 28c, 

29b. 30. 
Contracts: 40e, 92b, 42d, 446, 45, 46, 47e, 48, 49, 50, 

51c. 
Comb.; Cont. Discounts: 60e, 60e, 61c, 62d. 
Cancellation: 70a. 70d, 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 ER 12/1/67 -Reed 3/25/08. 
6. SPOT ANNOUNCEMENTS 

SPECIFIED TIMES 
(Within 1/2 periods) 
Ix 26x 52x 104x 156x 9I2x 

1 min 3.75 3.50 3.25 3.00 2.75 2.50 
30/20 sec..._ 2.90 2.70 2.50 2.30 2.10 2.00 
10 sec 2.25 2.10 1.95 1.80 1.65 1.50 

7. PACKAGE PLANS ROS 
PER WK: I ti 10 tI 2001 30íl 50 01 

1 min. 3.00 2.90 2.70 2.50 2.25 
30/20 sec....._ 2.30 2.20 2.10 2.00 1.75 
10 sec 1.80 1.75 1.60 1.50 1.35 
All spots combinable for frequency discount. 

8. PROGRAM TIME RATES 
le 26x 52x 104x 156e 260e 312x 

1 hr 50.00 47.50 45.00 40.00 35.00 30.00 25.00 
1/2 hr 30.00 28.50 27.00 24.00 21.00 18.00 15.00 
1/4 hr 20.00 19.00 18.00 16.00 14.00 12.00 10.00 
5 min 12.50 12.00 11.25 10.00 8.75 7.50 6.25 

SH ERMAN (3 AM; 1 FM) 
Grayson County -Map Location F-4 

See SRDS consumer market map and data et begin- 
ning of the State. 

KDSX 
1948 

DENISON SHERMAN 

Ft A B 
Subscriber to the NAB Radio Code 

Media Code 4 245 7375 6.00 
KDSX, Inc. Drawer D, Sherman, Tex. 75090. Phone 

214-465-1600. 
Denison Studio, Box 331, Denison, Tex. 75020. Phone 

214-465-1600. 
STATION'S PROGRAMMING DESCRIPTION 

KDSX: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour, national, international, local area 
and community news- Editorials occasionally- Play- 
back of mobile unit reports of past 12 hours, at 7 
am & 7 pm. 3 man news department. 3 mobile unite. 
SPORTS: 1 min at :55. local and/or wire. Remote 
coverage of area high school football games. ENTER- 
TAINMENT: 5:30 am -12M employing air personali- 
ties and current hits. FARM: county agent report 
12:55 pm, M -F. Farm bureau program Sat 5:30 am. 
Reed 8/9/67. 

I. PERSONNEL 
Manager (Denison Office) -B. V. Hammond. 
Manager (Sherman Office) -L. L. Hendrick. 
Program Director -Don Day. 

3. FACILITIES 
500 w.: 950 ke, Directional -separate patterns day 
and night. 
Operating schedule: 5:30-12:05 em. CST. 
Partial simulcast operation. Simulcast during news. 
For non -simulcast facilities see KDSX-FM. 

4. AGENCY COMMISSION 
15% on station time. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, la. 4a, 5. 6e, 7b, 8. 
Rate Protection: 10a, Ila, 12e. 13e. 14a, 15a, 15b. 
Basic Rates: 206. 21a, 21b, 21e, 21d, 22a, 22b. 23a, 

24a, 24b. 24e. 25a, 27, 28a, 28c, 29a, 30. 
Contracts: 40a, 41, 42a, 44a. 45, 46, 97a, 48, 51e. 

51b, 51e. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 08h. 801. 61a. 

61b. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73e. 
Prod. Services 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 9/1/68-Rec'd 10/1/68. 
AA-Drive Times Mon thru Sat 6:30-8:30 am & 

4:30-6:30 pm. 
A -Housewife Times Mon thru Sat 6-6:30 am, 8:30 
am -4:30 pm & 6:30-7 pm; Sun noon -7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
AM/FM COMBINATION 

CLASS AA 
PER WK: 1 ti 5 t 10ti 20t1 4001 

1 min 3.50 3.25 3.00 2.75 2.50 
30 sec 3.00 2.75 2.50 2.25 2.00 
10 sec ID, ea 2.00 

CLASS A 
1 min 3.25 3.00 2.75 2.50 2.25 
30 sec 2.75 2.50 2.25 2.00 1.75 
10 sec ID, ea 1.75 

CLASS B 
1 min 3.00 2.75 2.50 2.25 2.00 
30 sec 2.50 2.25 2.00 1.75 1.50 
10 sec ID, ea 1.50 

AM ONLY 
CLASS AA 

I min 3.00 2.75 2.50 2.25 2.00 
30 sec 2.50 2.25 2.00 1.75 1.50 
10 sec ID, ea 1.50 

CLASS A 
1 min 2.75 2.50 2.25 2.00 1.75 
30 sec 2.25 2.00 1.75 1.50 1.25 
10 sec ID, ea 1.25 

CLASS B 
1 min 2.50 2.25 2.00 1.75 1.50 
30 sec 2.00 1.75 1.50 1.25 1.00 
10 see ID, ea 1.00 

ANNUAL CONTRACT 
PER YR: 260x 520e 1040e 
Per wk rate 10 ti 20 ti 40 ti 

8. PROGRAM TIME RATES 
PER YR: Ix 260e 520x 1040e 
5 min. 5.00 4.60 4.20 3.80 

10. SPECIAL FEATURES 
News-AM/FM combination rate applies. 

(Sherman continued on next page) 
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TEXAS 

Sherman -Continued 
KDSX-FM 

1967 
DENISON-SHERMAN 

Media Code 4 245 7376 4.00 
KDSX, Inc., Drawer D. Sherman, Tex. 75090. Phone 

214-465-1600. 
Denison Studio, Box 331, Denison, Tex. 75020. Phone 

214-465-1600. 
STATION'S PROGRAMMING DESCRIPTION 

KDSX-FM: Programmed for general Interest. 
MUSIC: 6 am -12 M, general popular music, featur- 
ing standards. showtunes. film music. middle-of-the- 
road. NEWS: 5 min on hour, national, international, 
local area and community news. Headline news on 
half hour. 3 man news department with 3 mobile 
units. SPORTS: 1 min at :55, wire and/or local. 
Editorials occasionally. Recd 8/9/67. 

1. PERSONNEL 
President -B. V. Hammond, Jr. 
General Manager -L. L. Hendrick. 
Program Director -Don Day. 

3. FACILITIES 
ERP 3,000 w. (horiz.). 3,000 w. (vert.); 101.7 me. 
Stereo. 
Operating schedule: 5:30-12:05 am. CST. 
Antenna ht.: 266 ft. above average terrain. 
Partial simulcast operation. Operated separately ex- 
eept during news. For simulcast facilities see KDSX. 

4. AGENCY COMMISSION 
15% time only; no cash discount. Payable 10th of 
following month. 

5. GENERAL ADVERTISING See Boded regulations 
Bee KDSX listing for coded regulations. 
Sold in combination with KDSX. See that listing 
for rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf - Rec'd 5/8/67. 
6. SPOT ANNOUNCEMENTS 

Per spot, fiat 1.00 

KRRV 
1938 

SHERMAN 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 245 7400 2.00 
Mayunn, Inc., KRRV Bldg., Hwy. 75 N., Sherman, 

Texas. 75090. Phone 214-893-1151. 
STATION'S PROGRAMMING DESCRIPTION 

KRRV: Programmed for general Interest. AIR PER- 
SONALITIES all segments. Network news 15 min at 
7:30 am, noon, 6 pm. Hourly news 3 min network plus 
local and regional et :55. SPORTS: Local 5 min at 
7 am, national and regional at 5 Dm. Live coverage 
high school football, pro football, semi -pro football. 
Stock market and business news at 5:05 pm. MUSIC: 
5:30-7:30 am country and western. 7:30 am -6 pm 
current bite, general popular music, show tunes, 
standards, middle-of-the-road. 6 pm -midnight rock, 
current hits. All segments include 1 min sports at 
:45, weather on the hour, :20 & :40. Sun: 7 am -noon 
block religious programming. Contact Representative 
for further details. Recd 7/13/67. 

I. PERSONNEL 
President, -W. Glenn Duncan. 

2. REPRESENTATIVES 
Savall/Gates. Inc. 

3. FACILITIES 
1.000 w.; 910 kc. Directional -same pattern all hours. 
Operating schedule: 5:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3b, 4a, 4d, 5, 6a, 7b. 8. 
Rate Protection: lob, 11b. 12b, 13b, 14b, 15b, 16. 
Basic Rates: 20b. 21a, 22b. 23a, 24b. 25a. 29a. 
Contracts: 40a, 41, 44a. 46. 
Comb.: Cont. Discounts: 80f. 
Cancellation: 70b, 70c, 71b. 72. 
Prod. Services: 80, 82. 
Member: Texas State Network, Inc. 

TIME RATES 
Rates effective October 1, 1965. 
Rates received October 1. 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti..._._.._.._........__. 3.50 520 ti __._ 2.25 
52 U..__.._.._....__..._ 3.00 1040 tí....._....__....._._ 2.00 
260 ti..._-._.._.._......_... 2.60 
30 seconds -80% of earned 1 -minute rate. 

10 SECONDS 
I tL.._.._._ 1.30 1040 ti....._._ ._. 1.10 

8. PROGRAM TIME RATES 
55 min 1/2 hr 1/4 hr 

1 ti 50.00 37.50 22.50 
26 ti 40.00 29.50 18.50 
52 ti _ 30.00 23.50 13.80 

1D. SPECIAL FEATURES 
NEWSCASTS 

Newabeat '67, 5 min at :55 5.50 
Porter Randall News (TSN), 15 min at 7:30 
am, noon & 6 pm, 1 min participating. ...... 3.33 
Full sponsorship, with 3 1 -min spots _.-__ 10.00 

HEADLINES 
Newebtat '67 Hilites, daily 5:30 am -6:30 pm.... 22.50 

WEATHERCASTS 
TRI -20 Weather on the hour. at :20 & at :90 ea, 
2.00. 
Minimum buy -10 per day. 

KTXO 
1947 

SHERMAN 

Subscriber to the NAB Radio Code 
Media Code 4 245 7425 9.00 
O'Connor Broadcasting Corp., Box 220, Suite 216, 

Grayson County State Bank, Sherman, Tex. 75090. 
Phone 214-893-3003. 

I. PERSONNEL 
President -Tom E. Spellman. 
Sec., Treas. & Mgr. -William A. Jaco. 

2. REPRESENTATIVES 
Continental Radio Sales. 
West Coast -Harlan G. Oakes, Inc. 
Southeast -C. K. Beaver & Associates. Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
250 w. days; 1500 kc. Non -directional. 
Operating schedule: Sunrise -local sunset, CST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2b, 3a, 3d, 4a, 5. 6a, 7b, 8. 
Rate Protection: 10h, 11g, 12a. 13e, 14a, 15b, 18. 
Basic Rates: 20a, 21e, lid, 22a. 22b, 23a, 24b, 24e. 

25a, 26, 28b, 28e, 29e. 
Contracts: 40a, 41, 42a, 44a, 45, 46, 97b, 48. 49. 51a. 

51e. 
Comb.; Cont. Discounts: 60b. 60e. 60f, 80h, 601, Ola. 

61b, 62b. 82d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 EH 1/1/68-Rec'd 2/23/68. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x 1560 260x 312x 624x 
1 min 3.40 3.25 3.10 2.90 2.70 2.50 2.30 2.10 
30/20 2.70 2.60 2.50 2.30 2.15 2.00 1.85 1.70 
10 sec 2.20 2.10 2.00 1.90 1.75 1.65 1.55 1.35 
Specified times within 1/2 hour periods. 
All spots combinable for frequency discount. 

7. PACKAGE PLANS 
PER WK. ROS: 10 ti 20 tl 30 ti 40 ti 
1 min 2.90 2.70 2.50 2.30 
30/20 sec 2.30 2.15 2.00 1.85 
10 sec 1.90 1.75 1.65 1.55 
All spots combinable for frequency discount. 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 156x 260x 312x 

1 hr 90.00 38.00 36.00 34.00 32.00 30.00 28.00 
1/2 hr 28.00 25.00 29.00 23.00 21.00 20.00 18.50 
1/4 hr 17.00 16.50 16.00 15.00 14.00 13.00 12.00 
5 min 12.00 11.50 11.00 10.00 9.50 9.00 8.00 

SILSBEE 
Hardin County -Map Location H-7 

See SRDS consumer market map and data at begin 
ning of the F -tate. 

KKAS 
1959 

Media Code 4 245 7450 7.00 
Hardin County Broadcasting Company, Box 455, SIL. 

bee. Tex. 77656. Plane 713-385-2883. 
I. PERSONNEL 

Pres. & Gen'I Mgr. -J. P. White. 
Sta. & Comm. Mgr. -Wm. Cantlon. 
Production -Ed Kobak. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
500 w. days; 1300 he. Non -directional. 
Operating schedule: 5:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%: cash discount 2%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3h, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 22.a, 22b, 24b, 29a. 
Contracts: 40a, 92a, 45, 46, 97a. 
Comb.; Cont. Discounts: 60a, 62b. 
Cancellation: 71a. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft Rec'd 10/26/67. 
6. SPOT ANNOUNCEMENTS 

PER MO: I ti 4 ti 12 81 18 ti 26 01 48 ti 100+ 
1 min 3.55 3.15 2.87 2.59 2.41 2.18 2.01 

8. PROGRAM TIME RATES 
PER MO: Ix 4x I2x I8x 26x 48x 100+ 
1 hr 32.00 27.00 23.50 19.00 17.00 16.00 14.00 
1/2 hr 18.00 16.00 13.00 10.50 9.50 8.00 7.60 
1/4 hr 10.00 8.00 7.00 6.00 5.00 4.50 3.75 
10 min. 7.75 6.75 5.75 5.50 5.25 5.00 9.50 
5 min. 6.00 5.00 4.50 4.25 4.00 3.75 3.50 

SINTON (1 AM; 1 FM) 
San Patricio County -Map Location E-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

KTOD 
1954 

N,111 

K T O D -FM 
1981 

R A 
Subseriber to the NAB Radio Code 

Media Code 4 245 7475 4.00 
Southern Broadcasting Corp.. Box 269, Corpus Christi. 

Tex. 78403. Phone 512-853-9949. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Carroll Wakefield. 
2. REPRESENTATIVES 

Gill -Perna, Inc. 
Southeast -C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
1,000 w. days. 500 w. nights; 1590 kc. 

Directional. 
Operating schedule: 6-1 am. CST. 
FM -ERP 92,000 w.; 101.3 me. Stereo. 
Antenna ht.: 298 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. Bills payable when rendered. 

5. GENERAL RATE POLICY 
TIME RATES 

No. 2 ER 9/1/66 -Reed 7/24/67. 
AA -Mon thru Sat 8-9 am & 4-7 pm. 
A -All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: Iti 10 t1 1541 20tí 30tí 50tí 
1 min ..... 12.00 11.00 10.00 9.00 8.00 7.00 
30 see 9.60 8.80 8.00 7.20 6.40 5.60 
10 sec... 7.80 7.15 6.50 5.85 5.20 4.55 

CLASS A 
1 min. 10.00 9.50 9.00 8.00 7.00 6.00 
30 sec._ 8.00 7.80 7.20 6.40 5.80 4.80 
10 0ec. 6.50 6.20 5.85 5.20 4.55 3.90 
All spot combinable for frequency discount. 

(D) 

SLATON 
Lubbock County -Map Location B-4 

See SUDS consumer market map and data at begin- 
ning of the State. 

KCAS 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 245 7500 9.00 
Star of the Plains Broadcasting Co., 133 8, 9th, 

Slaton. Tex. 79364. Phone 806-828-4217. 
I. PERSONNEL 

Co -owners -James B. Hughes, Jr., & Kermit Ashby. 
General Manager -Dee Bowman. 
Conunerelal Manager -Frank D. Childs. 

3. FACILITIES 
250 w. days; 1050 ke. Non -directional. 
Operating schedule: Sunrise -local Sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 23a. 
Contracts: 40a. 
Contracts must be completed within a year. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective February 1, 1962. 
Card received February 15. 1982. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 1/4 10 5 1 80 
hr. hr. min. min. min. sec. 

1 time 28.00 16.80 10.00 7.50 5.00 2.50 
13 times 26.00 15.80 9.25 6.75 4.80 2.35 
26 times.._ 24.00 14.90 8.50 8.25 4.25 2.20 
52 times 22.00 13.20 7.75 5.75 3.90 2.05 

104 times._ 20.00 12.00 7.00 5.25 8.55 1.90 
156 times 18.00 10.80 8.25 4.75 3.20 1.75 
312 times 16.00 9.60 5.50 4.25 2.85 1.60 
365 or more 

times 14.00 8.00 4.75 3.75 2.50 1.50 

SNYDER 
Scurry County -Map Location C-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KSNY 
1949 

R A B 

A Wendell Maya Station 
Media Code 4 245 7525 6.00 
Snyder Broadcasting Co., Box 1008, 2206 KSNY 

Drive, Snyder, Tex. 79549. Phone 915-573-9322. 
I. PERSONNEL 

General Manager -Mel Gilbert. 
Operations Manager -Frank Taylor. 
Program Director -Bob Clifton. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ke. 

Non -directional. 
Operating schedule: 5:30 em -11:00 pm. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3c, 3d, 4e, 9d, 5, 6a, 

7b, 8. 
Rate Protection: 100. lla. 12a, 13a, 14e, 15b. 
Basle Rates: 20a, 22a, 25e. 26, 28b, 28e. 30. 
Contracts: 40a. 44a, 45, 46, 47a, 48, 49. 50, 51a, 51b. 
Comb.; Cont. Discounts: 60a. 61a. 
Cancellation: 70a, 70c, 71a, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective March 1. 1980. 

Rates received February 15, 1960, 
6. SPOT ANNOUNCEMENTS 

lx 52x 104x 156x 312x 
i min.._....__........_... 3.10 3.00 2.90 2.75 2.50 

SONORA 
Sutton County -Map Location C-7 

See SRDS consumer market map and data at begin. 
ning of the State. 

KC KG 
1962 

Media Code 4 245 7550 4.00 
Ward Broadcasting Co., Box 618, Sonora, Tex. 76950. 

Phone 28711. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Albert Ward. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 he. 

Non -directional. 
Operating schedule: 6:00 em -6:00 pm. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Ratea effective 
Rata received March 5. 1862. 

6. SPOT ANNOUNCEMENTS 
(Run of Schedule) 

1 min. 30 see. 
1 time ...... _____ 2.50 2.00 

13 times -..__...__._. 2.25 1.80 
26 times ._- 2.00 1.60 
52 times _ _.._ 1.75 1.40 

104 times..._......._._-........_.__.-..._._..._._.- 1.50 1.20 
208 times ..._ 1.25 1.00 
Guaranteed position takes next lowest frequency cate. 
gory. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 mla. 5 min. 

1 time.... 25.00 15.00 10.00 7.50 5.00 
13 times.. 22.50 13.50 9.00 8.75 4.50 
26 times.. 20.00 12.00 8.00 8.00 4.00 
52 times_ 17.50 10.50 7.00 5.25 8.50 

104 times.. 15.00 9.00 6.00 4.50 3.00 
208 times.. 12.50 7.50 5.00 3.75 2.50 

10. SPECIAL FEATURES 
Newscasts: 5 minutes on the hour: headlines on the 
half-hour. Extra per newscast fist 1.00. 

SPEARMAN 
Hanford County -Map Location B-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBMF (FM) 
1963 

Media Code 4 245 7575 1.00 
Coy Palmer. 903 E. Kenneth, Spearman, Tex. 79081. 

l'hone 806-659-2935. 
I. PERSONNEL 

President -Coy Palmer. 
Sales Representative -Darrel Holler. 
Program Director -Dwayne Smith. 

3. FACILITIES 
ERP 3,000 w.; 98.3 me. 
Operating schedule: 6 am -10 pm. CST. 
Antenna ht.: 220 fl. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 3a, 3d. 5, 8a, 7e. 
Rate Protection: 10d, lid, 12d, 13d, 14d, 15a, 15b, 

16. 
Basic Rates: 21a, 21b, 21c, 21d, 22b, 23a, 24a, 25a, 

26, 27, 28a, 28e, 29a, 30, 33a. 
Contracts: 40a, 41, 42c, 43. 44a. 47a, 48, 51e, 51b. 
Comb.; Cont. Discounts: 60h, 60g, 601, 61a, 82d. 
Cancellation: 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Member: National Agítadio Groups, Inc. 

TIME RATES 
ER 9/1/67 -Reed 9/8/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 520 156* 

I min......._........_._..__ 3.75 3.50 3.25 3.00 

STAMFORD 
Jones County -Map Location C-5 

See 811138 consumer market map and data at begin- 
ning of the State. 

KDWT 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 245 7600 7.00 
ABRO Broadcasting Co., Inc., Box 1205, Stamford. 

Tex. 79553. Phone 915-773-3901. 
I. PERSONNEL 

Preacdan-A. Boyd Kelley. 
General Manager -Robert A. Prichard. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1400 he. Non -directional. 
Operating schedule: 6:00 am -10:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3b, 9a, 4d, 5, 8a, 7a, E. 
Rate Protection: 10h, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 26, 28a. 29a. 
Contracts: 40a, 42a, 45. 
Comb.; Cont. Discounts: 60e, 61b. 
Cancellation: 70a. 70e, 71e, 73a. 
Member: Texas State Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1960. (Card No. 1.) 
Rates received May 2. 1980. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 10 

hr. hr. hr. min. min. sec. sec. 
1 time... 27.00 16.00 13.50 7.20 4.00 3.00 2.00 

52 times.. 24.60 14.75 11.70 6.80 3.75 2.80 1.80 
156 times.. 22.20 13.20 10.60 6.20 3.25 2.40 1.60 
260 times.. 18.00 10.00 8.50 5.60 3.00 2.20 1.50 

STEPHENVILLE 
Erath County -Map Location E-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KSTV 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 245 7625 4.00 
Dixie Broadcasters, Bog 102, Dublin Hwy.. Stephen- 

ville, Tex. 76401. Phone 817-965-3141. 
I. PERSONNEL 

Commercial Manager -Mel Bennett. 
3. FACILITIES 

250 w. days; 1510 he, Non -directional 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% to recognized agencies: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. 11c, 13e. 14e. 
Basic Rates: 21d, 22a, 24b, 25a, 29a. 
Contracts: 40a. 41, 44a. 46, 47e. 48, 49. 
Comb.: Cont. Discounts: BOa, 61a. 
Cancellation: 71a. 72. 
Prod. Services: 82. 
Member: Texas State Network, Inc. 

TIME RATES 
Rates effective November 1, 1950. 
Revisions received July 1. 1953. 
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Stephenville -K S T V -Continued 
0. SPOT ANNOUNCEMENTS/PROGRAM RATES 

I 1/2 1/4 5 

hr. hr. hr. min. () (1) 
1 time 40.00 25.00 12.50 9.00 8.00 3.50 

26 times 37.50 22.00 12.00 7.00 5.50 3.10 
52 times 35.00 20.00 11.50 6.50 5.00 3.00 

100 times 32.50 18.00 10.50 6.00 4.75 2.90 
150 times 30.00 18.00 10.00 5.50 4.25 2.75 
300 times 27.50 15.00 9.00 5.00 4.00 2.50 t) One minute transcription or 100 words live. 

(t) 1/2 minute transcription or 50 words live. 

SULPHUR SPRINGS 
Hopkins County -Map Location G-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KSST 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 245 7650 2.00 
Hopkins County Broadcasting Co., Radio Rd., Box 

284, Sulphur Springs. Tex. 75982. Phone 214- 
885-3111. 

STATION'S PROGRAMMING DESCRIPTION 
KSST: Programmed for mass appeal. 
FARM: 4:30-7 am with news, weather, agricultural 
specialists, air personalities, country and western 
music. Entertainment and news 7 am -noon with air 
personalities, features, news, primarily for house- 
wives. News and talk noon -1 pm with editorial, 
sports, national and world news, swap and shop and 
local news. Entertainment 1-4 pm with traffic hour 
news summaries. agricultural weather, local and 
world news, editorial, middle-of-the-road music. En- 
tertainment 7-10:30 pm with air personalities, gen- 
eral popular music, seasonal local, regional and na- 
tional sports, hourly news. Emphasis on weather with 
weather radar, weather satellite facsimile reception, 
weather teletype. 2 mobile units. Recd 7/28/67. 

I. PERSONNEL 
Manager -W. E. Bradford. 
Commercial Manager -Clovis Pinion. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non- directional. 
Operating schedule: 4:00 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 net time, payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b. 
Contracts: 40a. 41, 46, 97a, 49. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with Keystone Network. 
Member: Texas State Network, Inc. 

TIME RATES 
Eff 11/1/66 -Reca 10/5/66. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 

1 min 4.00 3.80 3.60 3.50 
30 sec 3.00 2.85 2.70 2.60 

104x 1560 
3.40 3.20 
2.55 2.40 

8. PROGRAM TIME RATES 
I 1/2 1/4 IO 

hr hr hr min 
1 x 40 24 16 12 

DISCOUNTS 
131- 5% 52x-12-1/2% 156x-20% 
26x-10% 104x-15% 2601-25% 

SWEETWATER 

260x 
3.00 
2.25 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 100 60 

hr. hr. hr. min. min. wds. wda 
1 time.... 98.00 21.80 14.40 10.80 7.20 3.60 3.00 

13 times.. 42.00 20.40 12.60 9.60 6.00 3.20 2.88 
26 times.. 38.00 19.20 10.80 9.30 5.82 3.00 2.76 
39 times.. 33.80 18.00 9.80 8.82 5.70 2.88 2.70 
52 times.. 30.00 16.80 9 00 8.40 5.52 2.76 2,40 
78 times.. 26.40 15.80 8.40 7.80 5.34 2.58 2.10 

158 times.. 24.00 14.40 7.80 6.60 5.10 2.22 1.92 
312 times.. 21.60 13.20 7.20 5.40 4.80 2.10 1.80 

TAYLOR 
Williamson County -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KTAE 
1942 

Media Code 4 245 7700 5.00 
KTAE, Inc., 2nd and Porter. Taylor. Tex. 76574. 

I'hone 512-352-3631. 
STATION'S PROGRAMMING DESCRIPTION 

KTAE: Programmed for all listeners. 
Latin-American and Negro oriented programs daily. 
MUSIC: country and western, rock and roll and 
polka programs daily. NEWS: coverage 50% local, 
50% all other daily. Farm news, local and state, 
daily. 15 min woman's program featuring guests and 
give-aways M -F. Transcription facilities, remote 
equipment. Take telephone requests. Recd 8/31/67. 

I. PERSONNEL 
General Manager -Hillis Conoley. 

3. FACILITIES 
1,000 w. days; 1,260 kc. Non-directionaL 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3c, 4a, 4d, 5. 6a, 7a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b, 
Basic Rates: 20a, 21a, 22a, 23a, 24b, 25c, 26. 28b. 

29a, 30. 33b. 
Contracts: 40a. 41, 42b, 49a, 95. 48, 48, 51a. 
Comb.: Cont. Discounts: 60h, Ola, 62d, 
Cancellation: 70a, 70e, 71b. 72, 73a, 
Prod. Services: 80, 82. 
Affiliated with Keystone Network 

TIME RATES 
Rates effective February 1, 1957. 

6. SPOT ANNOUNCEMENTS 
1 -minute transcriptions or 100 words: 

1 time 4.25 100 times 3.40 
10 times 4.04 200 times 3.19 
25 times 3.83 300 or more times...._ 2.98 
50 times 3.62 
30 -second transcriptions or 50 words: 

1 time 3.00 100 times .... 2.40 
10 times 2.85 200 times .... 2.25 
25 times 2.70 300 or more times.._.. 2.10 
50 times 2.55 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr IO min 5 min 

1 x 50 30 20 lá 10 
DISCOUNTS 

13x- 5% 52x-12-1/2% 156x-20% 
26x-10% 104x-15% 260x-25% 

TEMPLE (2 AM; 1 FM) 
(including Belton) 

5 Uetl County -Slap Location E-6 
min See SRDS consumer market map and data at begin - 

10 oing of the State. 

Nolan County -Map Location C-5 
See SRDS consumer market map and data at begin- 
ning of the State. 

KXOX 
1939 

Subscriber to the NAB Radio Code 
Media Code 4 245 7675 9.00 
KXOX, Box 570, Hwy. 70, Sweetwater, Tex. 79556. 

I. PERSONNEL 
General Manager-Myrl Stein. 
Commercial Manager -Jack Stein. 

2. REPRESENTATIVES 
Dallas -Clyde Melville Company. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 6:00 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4d, 5. 6a, 7a, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 15a, 16. 
Basic Rates: 20b, 21d, 22b, 23a, 24c, 25a, 26, 28e, 

29a, 33a. 
Contracts: 40a, 41, 92d, 45, 46, 47a, 48, 49, 50, 51a, 

51b. 51c. 
Comb.: Cont. Discounts: 60a, 600, Ola, 62b, 82d. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with Keystone Network. 
Member: Texas State Network, Inc. 

TIME RATES 
Rates effective April 15, 1956. 
Rates received October 28, 1955. 

KTEM 
1936 

TEMPLE 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 245 7725 2.00 
Bell Broadcasting Co.. Inc., Box 188, 17 S. Third 

St., Temple, Tex. 76501. Phone 817-773-3252. 
STATION'S PROGRAMMING DESCRIPTION 

KTEM: Programmed for general interest. 
News 30%, music 80%, and sports 10%. Network 
news on hour and halt hour, local and state news at 
:55, and 15 min local originated news at 7 am, noon. 
5 pm & 10:30 pm. 5:30-7 am farm news and country 
and western music. 7 am -7 pm middle -sf -the -road 
music. 7-9 pm rock. 9-10 pm network news. 10-11 
pm general popular music, including showtunes, 81m 
music, standards and middle-of-the-road, SPORTS: 
all local high school and junior college sports play- 
by-play, college and professional football. Equipment 
and personalities for remotes. Contact Representative 
for further details. Recd 7/13/67. 

I. PERSONNEL 
President -Frank W. Mayborn. 
General Manager -Charles L. Brooks. 
Program Director -Don Maples. 

2. REPRESENTATIVES 
National -Contact station direct. 
Southwest -Clyde Melville Company. 

3. FACILITIES 
1,000 w. days, 250 w, nights; 1400 he. 

Non -directional. 
Operating schedule: 5:30 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 station time: bills rendered monthly. 

5. GENERAL ADVERTISING See coded^egulations 
NAB Radio Code Advertising Standards apelY. 
General: lb, 2a, 2b. 3a, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 11b, 12b, 13b, 14b, 15a, 16. 
Basic Rates: 20b, 21a, 21d, 22a, 23a, 29b, 25a, 28a, 

28c. 29a. 
Contracts: 40a. 43. 44a, 45, 46. 47a, 51a. 
Comb.; Cont. Discounts: 60a, 60e. 61e. 
Cancellation: 70a. 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
No. E ER 5/1/66 -Reed 3/30/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 260x 312x 

1 min. 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
30 sec 4.00 3.80 3.80 3.40 3.20 3.00 2.80 

7. PACKAGE PLANS 
WEEKLY IMPACT PLAN 

(ROS within 7 consecutive days) 
20 01 40 tI 60 01 

1 min 4.50 3.75 3.25 
30 sec 3.60 3.00 2.60 
10 second ID's -50% of applicable 1 time rate. 

ONE DAY SATURATION PLAN 
10 ti 15 ti 20 t1 25 t1 5001 

30 sec 35.00 50.00 64.00 75.00 130.00 
8. PROGRAM TIME RATES 

la 26x 52x 104x 156x 260x 312x 
1 hr..._... 45.00 92.75 90.50 ..._... ..._... ..._... 
1/2 hr.... 27.00 25.65 24.30 
1/4 hr.... 18.00 17.00 16.00 15.00 14.00 13.00 12.00 
5 min 9.00 8.50 8.00 7.50 7.00 6.50 6.00 

Advertisement 
ARB's Radio Circulation Study of the 7 -county area 

documents KTEM's lead over all stations, In Net 
Weekly Circulation Estimates 23,000 persons 
above 12 years. (ARB Jan -Feb. '68) 

KTEM . . . Temple's only AM radio station . 
delivers a primary market of 350,000 population, with 
spendable income over $590,000,000. 

Fort Hood -a bonus military market averaging 40,000 
military & civilian personnel, where income exceeds 
$100,000,000 -not included in normal market data. 

KTEM programs mid -road days; top 40 nights, plus 
Mutual news, local news & sports (100 high school 
games), Southwest Conference Football. Contact direct 
National; Southwest, Clyde Melville. 

KTON 
1961 

BELTON 

R A B 

Media Code 4 245 7750 0.00 
Belton Broadcasters, Inc., Box 240, Belton. Tez. 

70513. Phone 817-939-3738. 
STATION'S PROGRAMMING DESCRIPTION 

KTON: Adult appeal 25 and up. 
MUSIC: lop 90 country music. NEWS: 5 min news 
on hour, headlines on half hour, local news. 2 
mobile news units, mobile home equipped as studio 
for special events. Contact Representative for further 
details. Reed 8/11/67. 

I. PERSONNEL 
President -Tom E. Turner. 
Mgr. & Frog. Dir.-Oaylon Christie. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Southwestern -Mario Messina Company. 

3. FACILITIES 
1,000 w. days; 940 kc. Directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
1510 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3c, 3d, 4a, 4d. 5, 6a, 7b, 8. 
]tale Protection: 12a, 15a. 
Basic Bates: 20b, 21a, 21d, 22a, 23b, 24b, 25a, 26, 

28b, 28c, 29a, 30, 33a. 
Contracts: 40a, 44a, 51a, 51c. 
Comb.; Cont. Discounts: 60b, 60e. 
Cancellation: 701, 70e, 71a. 
Prod. Services: 82. 
Affiliated with American Information Network, 

TIME RATES 
No. 6 ER 1/1/67 -Reed 3/8/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 4.50 4.00 260 G.....__..... 3.50 3.00 
52 tt..._.._ 4.25 3.75 520 ...... 3.25 2.75 
156 tl..._ 4.00 3.50 
10 sec: 65% of 1 -min. 

7. PACKAGE PLANS 
WKLY: 
20 ti 52x rate. 50 tt 260x rate. 
30 ti 156x rate. 
All spots combinable for frequency. 

M. SPECIAL FEATURES 
NEWSCASTS 

5 minute newscasts, Ost.._......_.._.._..._-..._._......_... 5.00 
Includes 10 -second open and close and 1 -minute 
commercial. 
2 minute headlines, flat 2.50 
Includes 10 -second open and close and 30 -second 
commercial. 

KYLE (FM) 
1964 

TEMPLE 

Fine Music 

Subscriber to the NAB Radio Code 
Media Code 4 245 7775 7.00 
Texas Radio Corporation, Drawer 1048, Kyle Hotel, 

Temple. Tex. 76501. Phone 817-778-4271. 
I. PERSONNEL 

Pres. & Genil Mgr. -Boyd Porter. Jr. 
Asst Mgr. & Prog. Dir. -Mrs. Marie Merrifield. 

3. FACILITIES 
ERP 1,800 w.; 104.9 me. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht.: 345 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15a. 15b. 
Basic Rates: 20b. 22a, 23a, 28c, 29a. 
Contracts: 40a. 42a, 93, 44a, 44b. 45, 46. 47a. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 71a. 72, 73a, 73b. 
Prod. Services: 82. 
Member: Texas State Network. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 11/1/68-Rec'd 8/30/68. 

TEXAS 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 30 see 
1 x 4.50 3.55 156 x 2.45 1.90 
13 x......._ 3.55 2.80 312 x 2.10 1.60 
26 x 3.25 2.60 624 x 1.75 1.30 
52 x 3.00 2.35 1200 x 1.45 1.05 
10 sec ID: 60% of 1 min. 

7. PACKAGE PLANS 
PER MO: I min 30 see PER WK: I min 30 see 
100 ti 230.00 180.00 35 ti..._.._... 96.25 75.25 
10 see ID: 60% of 1 min. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 1560 312x 

1 tir..._ 42.00 33.00 30.00 28.00 
1/2 W.... .... 26.00 20.00 17.50 16.00 
1/4 hr 14.00 11.50 11.00 10.50 10.00 9.50 
5 min 9.00 7.00 6.60 6.30 6.00 5.70 

TERRELL 
Kaufman County -Map Location F-5 

See BEDS consumer market map and data at begin- 
ning of the State. 

KTER 
1950 

Media Code 4 245 7800 3.00 
Terrell Broadcast Corporation. Box 220, Terrell, Tez. 

75160. Phone 214-563-4497. 
I. PERSONNEL 

Manager -Bill Pirtle. 
3. FACILITIES 

250 w. days; 1570 ke, Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/2 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 4b, 4d, 5, sa, 7a. 8. 
Rate Protection: 10e. lia, 12a, 13a, I4a. 
Basic Rates: 23a, 24h, 26, 29a. 
Contracts: 40a, 45, 48. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 71a, 73a. 
Affiliated with KBS and NAS Radio Networks. 
Member: Texas State Network, Inc. 

TIME RATES 
Ratee effective February 1, 1952. 
Rates received December 31, 1951. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
i la. 1/2 hr. 1/4 hr. 5 min. Ann. 

1 time.... 24.00 13.00 9.00 5.00 3.25 
52 times.. 23.00 12.00 8.00 4.50 8.00 

104 times.. 21.00 11.00 7.00 4.00 2.75 
260 tithes.. 18.00 10.00 6.00 8.50 2.50 
312 or more 

tunes 17 00 9.50 5.75 3.30 2.30 
7. PACKAGE PLANS 

lob spots In any calendar month. 
Each _._.____.-.... 2,00 

TERRELL HILLS 
Bestir County -Map Location D-7 

See SRDS consumer market map and data at beginning 
of the State. 

See San Antonio 
(including Alamo Heights; Terrell Hills) 

TEXARKANA (3 AM) 
Tex. -Bowls County -Map Location 0-4 
Ark. -Miller County -Map Location 0-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KATQ 
1961 

TEXARKANA, TEXAS 

R A 
Subscriber to the NAB Radio Code 

Media Code 4 245 7825 0.00 
KATO Radio, Inc., 303 W. Broad St., Texarkana. 

Tex. 75501. Phone 793-4671. 
STATION'S PROGRAMMING DESCRIPTION 

KATO: Programmed for adults and young adults. 
NEWS: 5 min news on hour. Local news at 7:25 
am & 5:25 pm, also in hourly newscasts. Weather 
at :30. Agricultural weather wire. Sports headlines 
at :15, news headlines at :45. MUSIC: general 
popular music, standards 40%, middle-of-the-road, 
new singles 20%, showtunes 20%, jazz oriented 20%. 
1 man news department. Business man's news 5-5:35 
pm including national news, bowling report, sports 
final, market news, local news, feature report, and 
agricultural weather 5 min each. RELIGIOUS: pro- 
grams Sun am only. Contact Representative for fur- 
ther details. Recd 8/27/87. 

I. PERSONNEL 
General Manager -Floyd Bell. 
Commercial Manager -Jim LeFan. 
Program Director -James N. Mason. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 

3. FACILITIES 
1.000 w. days: 940 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on net station time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 1b, 2a, 2b, 3a, 3b, 3c, 3d, 4a. 4d, 5. 

6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b. 15a, 15b. 
Basle Rates: 20a, 20b, 21a, 21b, 21d, 22b, 24b, 24e. 

25a. 26, 27. 28a, 28c. 29a, 291). 33b. 
Contracts: 40a, 41, 42a, 42e. 43. 44b. 45. 48, 47a. 

48, 50, 51c. 
Comb.; Cont. Discounts: 80a, 60c, 801. 61a. 62a, 82d. 
Cancellation: 70a, 70e. 71a, 73a, 73b, 
Prod. Services: 80, 81, 82. 

(This listing continued on next page) 
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TEXAS 

Texarkana -K A T Q -Continued 
TIME RATES 

Eft 6/1/66 -Reed 6/3/66. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x 260x 
1 min 6.00 5.50 5.00 9.50 4.00 
30 sec .. 5.00 9.50 9.00 3.50 3.00 
10 sec 4.00 3.50 3.00 2.50 2.00 

7. PACKAGE PLANS 
PER WK, ROS: 10 ti 20 ti 30 tI 
1 min 50 90 120 
30 sec 40 72 96 
10 sec ID 30 54 72 

8. PROGRAM TIME RATES 
Ix 26x 52x 

1/2 hr 36 34 32 
1/9 hr 24 22 20 
5 min 12 11 10 

(D) 

KCMC 
1932 

TEXARKANA, TEXAS 

Subscriber to the B Radio Cods 
Media Code 4 245 7850 8.00 
KCMC, Inc., Box 521, 3227 Summerhill Rd., Tex- 

arkana, Tez. 75501. 
STATION'S PROGRAMMING DESCRIPTION 

KCMC: MUSIC: country and western. Contact 
Representative for further details. Reed 7/31/68. 

I. PERSONNEL 
General Manager -B. L. Wood. 

2. REPRESENTATIVES 
M. A. Sales Company, Inc. 
Southwest -Clyde Melville Company. 

3. FACILITIES 
1,000 w.; 740 kc. Directional. 
Operating schedule: 5-1 am. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. la, 3c, 4a, 4d. 5. 6a. 7b. 8. 
Rate Protection: 10h. 111. 12h, 131, 141, 15a. 18. 
Basic Rates: 2ob. 21a, 21b, 21e. 23b, 24b. 25a. 26. 

28a. 28e. 29a, 50, 33a. 
Contracts: 90a, 91, 42a. 42e, 43, 44a. 45. 46, 47a, 

48, 49, 51a, 51b. 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e. 602. 601. 61b. 

62b, 62d. 
Cancellation: 70a, 70c. 71a. 73b. 
Prod. Services: 80. 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective November 1, 1981. 

Rates received August 4. 1961. 
Class A-0:00 am -6:00 pm. 
Class B -All other times. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

I ti..._........... 10.00 8.00 158 ti 8.50 6.75 
26 ti 9.75 7.75 260 tl..._-...... 8.00 6.50 
52 ti 9.50 7.50 312 tl..._....... 7.50 5.00 
104 ti 9.00 7.25 

CLASS B 
1 tl..._.._ 8.00 6.00 156 ti 6.75 5.00 
28 ti 7.75 5.75 280 ti 8.50 4.75 
52 ti 7.50 5.50 312 t1......._... 5.75 4.25 
104 ti 7.25 5.25 

8. PROGRAM TIME RATES 
CLASS A 

1 hr 1/2 hr 1/4 hr 5 min 
1 ti 75.00 45.00 30.00 18.00 
26 ti 73.00 49.00 29.00 17.50 
52 t1 71.00 92.50 28.50 17.00 
104 ti 67.50 90.00 27.00 16.00 
156 tt 63.50 38.00 25.50 15.25 
260 ti 60.00 36.00 24.00 14.50 
312 ti 56.00 33.00 22.00 13.50 

CLASS B 
1 ti 50.00 30.00 20.00 12.00 
26 ti 98.50 29.00 19.50 11.75 
52 ti 97.50 28.50 19.00 11.50 
104 tI 45.00 26.00 18.00 10.75 
156 ti 42.25 24.25 17.00 10.25 
260 ti..._ 39.50 23.00 18.00 9.50 
312 ti 37.00 22.00 15.00 8.50 

(D) 

KOSY 
1951 

CITY OF LICENSE 

TEXARKANA, ARK. 

CBS Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 204 9020 3.00 
This is a duplicate of the listing appearing under 

Texarkana. Ark.) 
Gateway Broadcasting Co., Box 1318. 111 E. 8th St.. 

Texarkana. Tex. 75501. Phone 501-772-3771. 
STATION'S PROGRAMMING DESCRIPTION 

ROSY: Programmed for mass appeal. 
AIR PERSONALITIES all segmente. NEWS: net- 
work hourly, local, Arkansas and Texas wire service 
half hour. Business: stock markets, special edition 
M -F, interviews. MUSIC: general popular music, 
standards. FARM: 5-7 am county agent report M -Bat, 
news and market reports M -F. Weather, interviews. 
7 am - noon music, audience participation, quips. 
comedy. Noon -12:20 pm news, national, local, re- 
gional, weather. 12:20-2 pm music, comedy, variety. 
2-3 pm audience participation call in show for sell- 
ing or trading items. 3 pm -12M entertainment. 
music, news, sports. College, high school football, 
pro baseball, 2 local roundups daily, 2 hunting and 
fishing reports M -F. Contact Representative for fur- 
ther details. Reed 7/31/67. 

I. PERSONNEL 
President -W. Decker Smith. 
General Manager -J. K. Smith. 
Program Director -Marvin Propea. 

2. REPRESENTATIVES 
Sarailt/Gates. Inc. 

3. FACILITIES 
1.000 w. days, 500 w. nights; 790 kc. 

Directional -night mint. 
Operating schedule: 5:00 am -midnight. CST. 
Partial simulcast operation. For non -simulcast faci- 
lities see KOSY-FM. 

4. AGENCY COMMISSION 
15/0 on net time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3b, 9a, 9d, 5. 6a. 7b. 8. 
Rate Protection: 1Od, lid, 12d, 13d, 14d, 15b. 
Basic Rates: 20b, 21b, 21e, 21d, 22a, 23a, 24b, 24c, 

25a, 26, 28a, 28e, 29a. 
Contracts: 40a, 41, 44b, 46. 97a. 
Comb.; Cont. Discounts: 61e. 
Cancellation: 70e, 71a, 73a. 
Affiliated with CBS. 

TIME RATES 
Rates effective June 1, 1984. 
Yates received May 18, 1965. 

Class A-6:00 am -6:00 pm. 
Class B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec 1 min SO sec 
1 ti 10.00 8.00 156 Ii......._... 8.50 8.75 
26 ti 9.75 7.75 280 tl 8.00 8.50 
52 ti. 9.50 7.50 312 ti 7.50 8.00 
104 ti 9.00 7.25 

CLASS B 
1 ti 8.00 6 00 156 ti 
26 ti. 7.75 5.75 260 ti 
52 ti 7.50 5.50 312 ti. 
104 ti 7.25 5.25 

7. PACKAGE PLANS 
PACKAGE PLANS 

8.75 5.00 
6.50 4.75 
6.00 4.50 

-Class B - 
PER WK: I min 30 eec 
10 ti. 6.50 5.20 
15 ti. 6.00 4.80 

5.50 4.40 
30 or more ti. 8.50 5.20 5.00 4.00 () Not combinable for frequency. 
10 seconds -60% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
1 HR: Ix 26x 52x 104x 156x 260x 312x 

A.. 75.00 73.25 71.25 67.50 63.75 60.00 56.25 
B.. 50.00 48.75 47.50 45.00 42.50 40.00 37.50 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr 40% nf hnnr 5 min: 25% of hour. 

10. SPECIAL FEATURES 
News -regular time charges plus 20% of base rate. 

(D) 

-Class A- 
1 min 30 sec 
9.00 6.40 
7.50 8.00 
7.00 5.80 

KOSY-FM 
1965 

CITY OF LICENSE 
TEXARKANA, ARK. 

Media Code 4 204 9021 1.00 

(This is a duplicate of the listing appearing under 
Texarkana. Ark.) 
Gateway Broadcasting Co., Box 1318. 111 E. 6th St., 

Texarkana, Tex. 75501. Phone 501-772-3771. 
STATION'S PROGRAMMING DESCRIPTION 

ROSY -FM: Programmed to adults. 
MUSIC: standards. NEWS: at :55, 5 min every 
hour, Arkansas and Texas wire service, network re- 
ports, programs, interviews. 9 am -12M entertainment. 
SPORTS: college football. Contact Representative for 
further details. Rec'd 7/31/67. 

I. PERSONNEL 
President -W. Decker Smith. 
Gen'l, Sta. & Sales Mgr. -James K. Smith. 
Program Director -Marvin Probes. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
ERP 35.000 w.; 102.5 mc. Stereo. 
Operating schedule: 5 am -midnight Mon thru Sat; 
6:30 am -11 pm Sun. CST. 
Antenna ht.: 265 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am -midnight Mon thru Sat: 8:30 am -11 pm Sun. For 
simulcast facilities see KOSY. 

4. AGENCY COMMISSION 
15% time only: due when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3b, 9a, 5. 8. 
Rate Protection: 10c, llc. 19c. 
Basic Rates: 20h, 21d, 22a, 24e, 25a, 33b. 
Contracts: 40a, 41, 44b. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 71a. 

TIME RATES 
Eft' Reed 10/31/66. 

6. SPOT ANNOUNCEMENTS 
1x 26x 52x 104x 156x 260x 312x 

1 min 6.00 5.50 5.10 4.90 9.75 4.50 9.25 
30 sec 5.00 4.50 9.10 3.90 3.75 3.80 3.50 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 156x 260x 312x 

1 hr 37.50 36.50 35.50 33.50 31.50 30.00 28.00 
1/2 hr 22.50 22.00 21.50 20.00 19.50 18.00 16.00 
1/4 hr 15.00 14.50 14.00 13.50 13.00 12.00 11.00 
30 sec: 80% of programs using 1 -minute commercials. 
1 -minute or 30 -second spots run only In programs. 
either 1/4, 1/2 or 1 hour in length. (D) 

KTA L (FM) 
Licensed as a Texarkana, Texas -Shreveport, La. ela- 

tion. 
See listing under Shreveport. La. 

KTFS 
1946 

TEXARKANA, TEXAS 

R AB 
Subscriber to the NAB Radio Code 

Media Code 4 245 7900 1.00 
KIFS Radio, Inc. Box 1260, 9305 N. Stateline Ave., 

Texarkana, Tez. 75502. Phone 793-1109. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Hugh D. Frizzell. 
Station Manager -Tom Alford. 
Program Director -Jim Cooper. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 
Southeast -C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 

9. FACILITIES 
250 w. . 1900 kc. Non -directional. 
Operating schedule: 5-1 am. CST. 

4. AGENCY COMMISSION 
an% : no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, lb. 3a. 3d, 4a, 5, 6a, 8. 
Rate Protection: 10b, 11c. 12e. 13e, 19b. 
Basic Ratea: 20a. 21a. 21d, 22a, 24b. 29a. 30. 
Contracts: 40a, 41. 44a, 45, 47e. 51b. 
Comb.: Cont. Discounts: 80a, 60d, 60e, 81a. 
Cancellation: 71a, 72. 73b. 
Prod. Services: 80. 81. 82. 
Member: Texas State Network. Inc. 

TIME RATES 
Rates effective January 1. 1960. 

Rates received January 25. 1980. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. () 
1 time.... 65.00 39.00 26.00 14.00 8.00 

13 times.. 61.75 37.00 24.00 19.00 7.90 
26 times.. 58.50 35.00 23.00 12.00 7.80 
52 times.. 55.25 33.00 22.00 11.00 7.60 

104 times.. 52.00 31.00 20.00 10.50 7.20 
156 times.. 48.75 29.00 19.00 10.00 6.80 
260 times.. 45.50 27.00 18.00 9.50 6.40 
312 times.. 42.00 25.00 17.00 9.00 8.00 () 1 minute or less. (D) 

TEXAS CITY 
Galveston County -Map Location G-7 

See SUDS consumer market map and data at begin- 
ning of the State. 

KTLW 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 245 7925 8.00 
Texas City Broadcasting Service, Box 2279, Show 

Boat Bldg., Texas Cloy. Tex. 77590. Phone 713- 
945. 9418. 

Other Studio: Las Vegas Motor Hotel, Houston, Tex. 
Phone 713-666-1411. 

I. PERSONNEL 
General Manager -Bill Le Grand. 
Commerical Manager -Bob Greer. 
Program Director -Phil Parr. 

2. REPRESENTATIVES 
Country Music Sales. 

3. FACILITIES 
1,000 w. days; 920 kc. Non -directional. 
()meeting schedule: 4:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
159< nn station time: nn rash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3h, 48, 5, 6a, 7b, 8. 
Rate Protection: lob 11h, 12h, 13b, 14b. 
Basie Rates: 22a 23a, 24a, 24b, 26, 28b, 29a. 
Contracts: 40a. 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a. 60k, 61a, 61b, 61c, 62b, 

62e. 
Cancellation: 70a, 70e, 71a. 73a. 
Fixed time 1.00 above regular rate. 
Member: Country Music Network. 

TIME RATES 
Rates effective May 1, 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
(8:0 1/2 "8:1/4 m) 

5 
hr. hr. hr. min. () 

1 time..._. 80.00 36.00 29.00 15.00 9.00 
13 times.... 57.00 34.20 22.80 14.25 8.55 
26 times.... 54.00 32.90 21.60 13.50 8.10 
52 times.... 51.00 30.80 20.40 12.75 7.65 

104 times.... 48.00 28.80 19.20 12.00 7.20 
156 times.... 45.00 27.00 18.00 11.25 6.75 
260 times...- 92.50 25.20 16.80 10.50 6.30 
312 times.... 39.00 23.40 15.60 9.75 5.85 

(1 One minute or 100 words. 
(t) 30 seconds, 50 words or station break. 

TULIA 

(t) 
6.00 
5.70 
5.40 
5.10 
4.80 
4.50 
4.20 
3.90 

(CR) 

Swisher County -Map Location B-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

KTUE 
1954 

Media Code 4 245 7950 6.00 
KTUE Radio. Box 169, Tulle. Tez. 79088. Phone 

806-095-3531. 
I. PERSONNEL 

President -W, A. Ambum. 
Manager -Glen Ambum. 
Sec'y-Trxas.-Doris Ambum. 

2. REPRESENTATIVES 
Continental Radio Bales. 

3. FACILITIES 
1.000 w. days; 1260 he. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apoly, 
General: la, 3a, 3b. 4h, 9d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12h, 13h, 14b. 
Basic Rates: 22a, 23a, 24a. 28, 28b, 29a. 
Contracts: 40a. 42a, 46, 47a. 
Comb.; Cont. Discounts: 60b, 61a. 61b, 62b, 62e. 
Cancellation: 71a. 73a. 
Affiliated with Keystone Network. 
Member: Texas State Network, Inc. 

TIME RATES 
Rates effective January 1. 1980. 

Rates received December 7. 1959. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 5 1 80 
hr. hr. hr. min. min. sec. 

1 time 32.00 16.00 8.00 5.00 8.00 2.50 
12 times 31.00 15.50 7.75 4.75 2.75 2.25 
26 times 90.00 15.00 7.50 4.50 2.50 2.10 
52 times.._ 29.00 14.50 7.25 4.25 2.25 2.00 

104 times 28.00 14.00 7.00 4.00 2.00 1.75 
158 times 27.00 13.50 6.75 9.75 1.90 1.60 
312 times 26.00 13.00 8.50 8.50 1.75 1.50 

TYLER (4 AM; 2 FM) 
Smith County -Map Location G-5 

See SRDS consumer market map and data st begin- 
ning of the State. 

KDOK 
1930 

R A 

Media Code 4 245 7975 9.00 
KDOK Broadcasting Co., Box 3007, Loop 323, N. E.. 

Tyler, Tex. 75701. Phone 214-593-2519. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Dana Adams. 
Sales Manager -Hugh Neeld. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Southwest-Savalli/Gates, Inc. 

3. FACILITIES 
1,000 w, days, 250 w- nights; 1490 ke. Non -direc- 
tional. 
Operating schedules: 5:30 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, 3a, 3b, 4a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 22b, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Member: Texas State Network, Inc. 

TIME RATES 
Rates effective May 1, 1969. (Card No. 5.) 

Card received May 27, 1984. 
6. SPOT ANNOUNCEMENTS 

(One minute or lees) 
1 time._..........._... 5.00 156 times 4.00 

26 times .....-. 4.75 260 times..-.._, 9.50 
52 times ..._...... 4.50 312 times. ... 8.00 

104 times _ 4.25 
ID's (25 words live or 10 -seconds transcribed) -2.00 
ea (no frequency discount). 

7. PACKAGE PLANS 
PER OVE: ea tot 
10 minute announcements... 4.00 90.00 
15 minute announcements 3.75 56.25 
20 minute announcements._ 3.50 70.00 
30 minute announcements 8.00 90.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 time 25.50 17.00 8.50 
26 times 24.00 16.00 8.00 
52 times 22.50 15.00 7.50 
104 times 21.00 19.00 7.00 
156 times 19.50 13.00 6.50 
260 times 18.00 12.00 6.00 

KDOK-FM 
1964 

Media Code 4 245 7976 1.00 
KDOK Broadcasting Co., Box 3007. Loop 353 N. E. 

Tyler, Tex. 75701. Phone 214-593-2519. 
I. PERSONNEL 

l'res., Gen'l & Sta. Mgr. -Dana W. Adams. 
Sales Manager -Hugh E. Neeld. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Southwest-Savalli/Gates, Inc. 

3. FACILITIES 
ERP 39,000 w.; 101.5 mc. 
Operating schedule: 6:30 am -midnight. CET. 
Antenna ht.: 376 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Member: Texas State Network, Inc. 

TIME RATES 

Rates are identical to KDOK. See that listing. 

KTBB 
1947 

Media Code 4 245 8000 9.00 
Blackstone Broadcasting Co., 311 N. Broadway. Tyler, 

Tex. 75701. Phone 214-594-7278. 
STATION'S PROGRAMMING DESCRIPTION 

KTBB: Programmed for young adults, adults, and 
general group. 
5 personalities emcee operation. General popular 
music with film and nhowtunes, some country and 
western before 8 am. NEWS: 5 min local and area 
on hour, network news on half hour. Farm and ranch, 
1 min news before 7 am. 2 mobile units, stringers 
and beep phone reports. SPORTS: high school, junior 
college, major college, and pro football. Mohr league 
baseball nights only. Basketball. Golden Gloves box- 
ing, and local golf results. Remote facilities for 
personalities from stores, fairs, etc. Conant Re - 

I. PERSONNELpresentative 
for further details. Recd 7/12/67. 

General Manager -M. E. Danbom. 
2. REPRESENTATIVES 

New York, Chicago -Alan Torbet Associates, Inc. 
Dalian-Clvde Melville Company. 

3. FACILITIES 
1.000 w.; 600 ke. Directional -nighttime only. 
Operating schedule: 5:30 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3d, 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10c, 11e. 12c. 13e. 14e. 15e. 18. 
Basic Rates: 20b, 21a, 21c, 22a, 23b, 24b, 25a, 28a, 

29a, 32b. 
Contracts: 40a, 41, 44b, 45, 48, 47a. 50. 51a. 
Comb.; Cont. Discounts: 60b, 60e. 60f, 601, 81a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective September 1, 1997. (Card No. 1.) 

Rev. eff. Jan. 1, 1961; rec'd April 8, 1961. 
(This listing continued on next page) 
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Tyler -K T B B -Continued 
8. SPOT ANNOUNCEMENTS 

(1 minuta or less) 
1 time.._._. 6.00 104 times__.._... 4.50 

13 5.70 156 times __ 4.20 
26 times 5.40 280 times 8 90 
52 times....._....____._ 5.10 812 times 8.60 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x._...._ ................ _. 60 38 24 18 12 
DISCOUNTS 

132-5% 52x-12-1/2% 156x-20% 
26x-10% 104x-15% 260x-25% 

KZAK 
1856 

Media Code 4 245 8025 6.00 
Oil Center Broadcasting Co., Box 8367, Tyler, Tex. 

75701. Phone 214-593-1771. 
STATION'S PROGRAMMING DESCRIPTION 

KZAK: Programmed 100% modern country and west- 
ern for adults and young adults. 
Much time alloted to community service, campaigns, 
and projects. Early morning show 5:30-9 am, fea- 
tures local, national and farm news as well as music. 
Open line swap shop 9-9:30 am. Noon -1 pm religion. 
Music and news featured remainder of day with news 
headlines at :30 and 5 min news on hour. News de- 
partment equipped with mobile news units. Personali- 
ties available for remote pick-up from shopping cen- 
ters, etc. Contact Representative for further details. 
Bec'd 7/20/67. 

I. PERSONNEL 
Pres. & Oen'l Mgr. -Aubrey Irby. 

2. REPRESENTATIVES 
Marto Messina Company. 

3. FACILITIES 
1000 w.; 1330 kc. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0. Payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 9b, 4d, 5, 6a, 7b. 8. 
Rate Protection: 1ßa, 14a. 150, 16. 
Basic Rates: 20b, 21a. 23a, 2.4a. 25a, 26. 28a. 29a, 

30, 33b. 
Contracts: 40a, 41. 420, 43, 44a, 45, 46, 47a. 48, 50. 

51a. 
Comb.; Cont. Discounts: 60a. 61a, 62a. 
Cancellation: 70a, 700. 71a. 72, 73a. 
Prod. Services: 80, 81. 

2TIME .4TE5 
ER 8/1/66-Bec'd 8/1/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 a.__- ._ 5.75 104 x 4.25 
13 x 5.50 156 L..-- 4.00 
26 z.-.__.._._..._._.._... 5.25 260 x... . 8,75 
52 x.._....__ _ 5.00 31.2 xr... 8.50 

8. PROGRAM TIME RATES 
lx 26x 52x 104x 156x 260x 

1/2 hr.._..._ 35.00 31.40 29.60 26.00 24.20 22.40 
1/4 hr_.__._ 23.00 20.60 19.40 17.00 15.80 14.60 
5 min.-._... 11.00 9.80 9.20 8.00 7.40 6.80 

KZAK-FM 
1961 

ppFPALI 
Media Code 4 245 8526 4.00 
Oil Center Broadcasting Co., Box 3367. Tyler. Tex. 

75701. Phone 214-593-1771. 
STATION'S PROGRAMMING DESCRIPTION 

REAK-FM: Programmed for adults and young adults 
7 am -12M with middle-of-the-road album music. Pro- 
gramming of general interest with emphasis on music. 
Local and community affairs and sports play-by-play 
featured when available. Contact Representative for 
further details. Reed 8/7/67. 

I. PERSONNEL 
Prep. & Goal Mgr. -Aubrey Irby. 

2. REPRESENTATIVES 
Mario Messina Company. 

8. FACILITIES 
ERP 5,000 w.: 93.1 mc. 
Operating schedule: Weekdays 7 am -12 pm; Sun 8 
am -11 pm. CST. 
Antenna ht.: 301 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
General: 2a. 3a. 4b. 4d. 5, 6a. Tb, 8. 
Rate Protection: 10a, 14a, 150. 16. 
Basic Bates: 20h, 21a, 23a, 24a, 26, 28a. 29a. 30, 

33b. 
Contracts: 40a, 41. 42b, 43, 44a, 45, 46. 47a, 48. 

50. 51a. 
Comb.; Cont. Discounts: 60a. Ola. 82a. 
Cancellation: 70a, 70c, 71a, 72. 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
ER 8/1/66 -Reed 8/3/66. 

8. SPOT ANNOUNCEMENTS 
1 80 

min. secs. min. seca. 
1 time...._ 3.50 2.50 104 times.. 2.50 1.50 

13 times.... 3.25 2.25 260 times.. 2.25 1.25 
26 times.._ 3.00 2.00 312 times.. 2.10 1.10 

KZ EY 
1958 

Media Cede 4 245 8050 4.00 
Tyler Broadcasting Corp., Box 1331, Lake Park Dr., 

Tyler, Tex. 75702. Phone 214-593-1744. 
Other office: 318 First National Bank Bldg., Long- 

view. Texas. Phone 214-758-2586. 
STATION'S PROGRAMMING DESCRIPTION 

RZEY: Programmed for Negro listeners. 
AIR PERSONALITIES handle all segments and 
taped commercials are interchangeable. Gospel music 
segments 9:30-11 am & 1-2 pm on week days and 7 
am -noon Sun. All other segments popular and rhythm 
and blues music. NEWS: 5 min at :55 and 3 min 
community news at :27. Heavy emphasis on community 
involvement throughout station's primary coverage 
area. Station sponsors beauty contests, a good neigh- 
bor fund, Easter egg hunts, awards scholarships, 
play-by-play football broadcasts, etc. Personalities 
make frequent public appearances. COMMERCIAL 
POLICY: 18 minutes per hour. Contact Representa- 
tive for further details. Recd 8/3/67. 

I. PERSONNEL 
President -It. Tom Gibson. 
Vice-Pres. & Mgr. -Bill Whitworth. 
National Sales O111ce-R. Thomas Gibson, 6300 N. 

Central Exp'wy, Dallas, Tex. 75206. Phone 214- 
361-0405. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
Atlanta -Dura -Clayton Agency. Inc. 

3. FACILITIES 
1,000 w. days; 690 hr. DirectlonaL 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6a. 8. 
Rate Protection: 14d, 15h. 
Basic hates: 20b, 22a, 22b, 23a, 25a, 26, 28c, 29a, 

33b. 
Contracts: 40a, 92b, 44b, 45, 46, 47e. 
Comb.; Cont. Discounts: 600, 60g, 61a. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80, 82. 
For combination rates see KJET, Beaumont, Tex. 

TIME RATES 
No. G-4 ER 12/1/87-Rec'd 10/16/67. 

AA -Mon thru Sat 6-9 am & 4-6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 

AA 1 ASE AA 
1 2...__...._-..... 7.50 6.50 260 ..... 5.75 
28 L_..-......_ 7.15 6.20 312 x....___..._ 5.40 
52 L..........._.... 6.80 5.90 624 x..__._.._ 5.05 
104 L......._.._ 6.45 5.70 1000 x_..__.._ 4.60 
156 z 6.10 5.30 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
CLASS AA 

PER WK, ROS: 12t1 
1 ok. ._....._..._._.. 6.45 

CLASS A 

18 ti 
6.15 
5.75 
5.40 
5.05 

24t1 
5.75 
5.40 
5.06 
4.60 

A 
5.00 
4.70 
4.40 
4.00 

36 01 
5.40 
5.05 
4.60 
4.25 

4.50 4.20 
13 wk. _._._.._......._.... 4.80 4.50 4.20 3.90 
26 wk _.._..__..._. 4.50 4.20 3.90 8.60 
52 wk 4.20 3.90 8.60 3.30 
30 sec: 80% of 1 -min 

_ 
10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
Ix 26x 52x 1042 156x 260x 3I2x 

1 hr 60 55 50 45 40 35 30 
1/2 hr 42 39 36 33 30 27 24 
1/4 hr _ 24 22 20 18 16 14 12 
5 min. 12 11 10 9 8 7 6 

(CB) 

UVALDE 
Uvalde County -Map Location C-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KVOU 
1947 

Subscriber to the NAB Radio Code 

Media Code 4 245 8075 1.00 
Uvalde Broadcasters, Inc., 1400 Batesville Rd., Uvalde. 

Tez. 78801. Phone 512-278-2555. 

I. PERSONNEL 
General Manager -E. J. Harpole. 
Station Manager -Neal Melneke. 
Sales Manager -Nona Whitley. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
250 w.; 1400 he. Non -directional. 
Operating schedule: 6:15 am -10:00 pm. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 20. 3a, 3d, 4a. 4d, 5. 6a. 7a. 8. 
Rate Protection: lob, llb. 1213. 13b. 14h, 15a, 15b. 
Basic Rates: 21a, 21d. 24h, 25a, 26. 28b. 30. 
Contracts: 40a. 41, 42d. 44a. 45, 46. 47e. 51a. 
Comb.; Cont, Discounts: 60d. 60g, 61a. 
Cancellation: 70h. 70d, 71a, 73a. 
Prod. Services: 82. 
Member: National Spanish Language Network, Texas 
State Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Rec'd 1/9/68. 

8. SPOT ANNOUNCEMENTS 
I min 30 set 1 min 30 ses 

1 z 4.50 3.00 1248 z 3.00 1.80 
52 x 4.00 2.75 1872 z _ 2.75 1.60 
104 s 3.75 2.50 2496 z _ 2.50 1.50 
312 n 3.50 2.25 3120 z...._......_ 2.25 1.35 
624 x 3.25 2.00 3744 z..__.._... 2.00 1.25 

8. PROGRAM TIME RATES 
1 hr 

1 80.00 
52 ti...-. .... 25.50 
104 ti 24.00 
312 ti .....__.-._. 19.50 
624 tl.._ ......__ 18.00 
1248 ti.._......_...._... 
1872 tl 
2496 

1/2 hr 1/4 hr 5 min 
18.00 12.00 7.50 
15.30 10.20 6.38 
14.40 9.60 6.00 
11.70 7.80 4.88 
10.80 7.20 4.50 

6.60 4.20 
3.90 

-.... ....._.. 8.60 

10. SPECIAL FEATURES 
Baseball scoreboard at :15 minutes past the hour (1 
minute rate applies to headlines, Dow Jones Averages 
and baseball scoreboard, If as many as 12 a week 
are purchased). 

VERNON 
Wilbarger County -Map Location D-3 

See SUDS consumer market map and data at begin- 
ning of the State. 

KVWC 
1939 

Media Code 4 245 8100 7.00 
KVWC, Inc., Box 1419, Vernon, Tez. 76384. Phone 

817-542-6221. 
STATION'S PROGRAMMING DESCRIPTION 

KVWC: Programmed for adulte and young adulte. 
Heavy emphasis on community involvement through 
4-H and EPA livestock shows. Farm Bureau queen 
contest. Country music 6-7 am including farm mar- 
ket and county agent reports. 7-8 am weather, local 
news. 8 am -noon popular music. MUSIC 70%; 
country, popular, ahowtunea, religious. NEWS 15%: 
15 min local at 7:30 am & 12:45 pm, world and 
state on hour. SPORTS 5%; high school baseball. 
basketball, football, kid league baseball, basketball, 
football. RELIGIOUS 5%. Personalities for remote 
Station programming varies according to activities in 
community. itec'd 7/12/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Joe Garrison. 
Vice- President -Dorothy Garrison. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 
25u w.; 1490 he. Non -directional. 
Operating schedule: 6 am -10 pm. CST. 

4. AGENCY COMMISSION 
15/0 net time 

5. GENERAL RATE POLICY 
Member: Country Music Network. 

TIME RATES 
ER 9/1/68 -Reed 8/26/68. 

6. SPOT ANNOUNCEMENTS 
lx 52x I04x IS6x 208x 2601 3I2x 

1 min 6.50 6.00 5.50 5.00 4.50 4.00 3.50 
01._ 4.50 4.25 4.00 3.75 3.50 3.25 3.00 ( 30 oar or less. 

7. PACKAGE PLANS 
PER WK: 10 ti 20 tI SO tl 
1 min. 4.50 4.00 3.50 
30 sec or less 3.50 3.25 3.00 

8. PROGRAM TIME RATES 
I hr I/2hr I/4hr10 min min 

1 x 15 28 18 12 9 

VICTORIA (2 AM; 1 FM) 
Victoria County -Map Location F-8 

Bee 8111)5 costumer market map and data at begin- 
ning of the State. 

KNAL 
1949 

Media Code 4 245 8125 4.00 
Victoria Broadcasters, Inc., Box 2209. Victoria. Tex. 

77901. Phone 512-443-9176. 
I. PERSONNEL 

Managua Oirecter-M. N. Bostick. 
Station Slansger-Robert C. Martin. 
Nat'l & Iregn'I Sales Mgr. -Pete MONee, Waco. Tex. 

Phone 817-756-4451. 
S. FACILITIES 

500 w.; 1410 he. Directional -nighttime only. 
Operating schedule: 6 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only' 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 8. 
Contracts: 40a. 

TIME RATES 
Rates effective 

Rates received June 7, 1955. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. (t (t) 
I time 40.00 24.00 16.00 10.00 6.00 4.50 
t times 38.00 22.80 15.20 9.50 5.70 4.25 

26 times 36.00 21.60 14.40 9.00 5.40 4.05 
52 times 34 00 20.40 13.60 8.50 5.10 3.90 

101 times 32.00 19 20 12.80 8.00 4.80 3.70 
158 times 30.00 18.00 52.00 7.50 4.50 3.50 
260 times 28.00 16.80 11.20 7.00 4.20 3.30 
312 times 26 00 15.60 10.40 6.50 3.90 5.10 () 100 words live or one minute transcribed. 

(t) 50 words live or 30 seconds transcribed. 

KTXN (FM) 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 245 8150 2.00 
Cosmopolitan Enterprises of Victoria, Inc., Box 2882. 

500 First Victoria Nat'l Bank Bldg., Victoria. 
Tex. 77901. Phone 512-573-4366. 
STATION'S PROGRAMMING DESCRIPTION 

KTRN (FM) : Programmed for adults and young adults. 
MUSIC: middle-of-the-road album music ranging 
from jazz to semi -classical. Commercials clustered 
at 15. 30. 45, and 80, providing 12 minutes of un- 
interrupted music per quarter hour. NEWS: 5 min 
newscasts aired at 6 am, 7 am, noon. 6 pm, 10 pm 
& 12M. Headline news aired at 9:30 am. 11:30 am. 
5:30 pm, 7:30 pm, 9:30 pm & 11:30 pm. Contact 
Representative for further details. Rec'd 5/20/68. 

I. PERSONNEL 
General Manager -Bill McCaskill. 
Commercial Manager -Bill Jackson. 

2. REPRESENTATIVES 
°alderman & Company. 

3. FACILITIES 
ERP 3.000 w.: 92.1 mc. Stereo. 
Operating schedule: 5:30 am -midnight. CST. 
Antenna ht.: 130 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lh, 2a, 2h, 3a, 3d, 4a, 4d, 5, 6a, 713, 

Irate Protection: 10a, 1113. 12h, 13h, 14a, 15a, 15h. 
Basic Rates: 20h. 21a, 21e, 22h, 23a, 24a, 24h. 24e. 

25a, 26, 28a, 28h, 28c, 29a, 20h, 32a, 33e. 

TEXAS 
Contracts: 40a, 42b, 42d, 44a, 44b, 45, 46, 47a, 48, 

49, 50, 51a, 51e. 
Comb.: Cont. Discounts: 60a, 60e, 61b, 62h. 
Cancellation: 70b, 70e, 71a. 72. 73b. 
Prod. Services: 80. 82. 

TIME RATES 
El! 7/1/65-Rec'd 4/18/65. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 1040 1562 260x 3121 520x 

1 min 3.65 3.40 3.15 2.95 2.70 2.45 2.25 
20/30 sec 3.05 2.80 2.60 2.35 2.10 1.90 1.65 

7. PACKAGE PLANS 
20/30 

PER WK, ROS: I min ace 
85 ti.__ ._ 97.25 78.75 
PER WEND, ROS: 
20 tl......._....._...._...__.......-.._ 30.00 50.00 
PER MO. ROS: 
100 ti..._...._ ............._ -._._. 260.00 220.00 

8. PROGRAM TIME RATES 
Ix ISx 26x 52x 156x 312x 

1 hr...._ 36 33 30 28 26 24 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour, 5 min: 20% of hour: 

KVIC 
1939 

R A B 

A Wendell Mayes Station 
Media Code 4 245 8175 9.00 
Pioneer Broadcasters of Texas, Inc., Box 3487, Vic- 

toria, Tee. 77901. Phone 512-443-9171. 
I. PERSONNEL 

President -Wendell Mayes. 
Manager-Itnh Tharp 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
250 w.: 1390 kc. Non -directional. 
Operating 'schedule: 5 am -midnight. CST. 

4. AGENCY COMMISSION 
15%' 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la. Ia. 3a, 3h, 4a, 4d. 5, 6a, 7a. 8. 
Rate Protection: 10h, 11h, 12h. 
Basic Rates: 22a, 22h, 23a, 24b, 25a, 26. 28h, 29a. 
Contracts: 40a, 42b, 46, 47a. 
Comb.; Cont. Discounts: 60k, 61a, 61h, 62b, 62e, 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with MSS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 ER 5/1/88 -Reed 6/10/68. 
AA -Mon thru Sat 6-9 am; Mon thru Fri 4-6 pm. 
A -Mon thru Fri 9 am -4 pm; Sat 9 am -7 pm; Sun 7 
am -7 pm. 
B -Dally 7 pm -midnight. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 
I ti 7 ti 14 ti 21 01 28 tI 35 ti 42 ti 49 ti 

1 min 3.75 3.65 3.55 8.45 3.35 3.25 3.15 3.05 
30 sec 3.00 2.90 2.80 2.70 2.60 2.50 2.40 2.30 

1 min 3.00 2.90 2.80CLASS 2.70A 2.60 2.50 2.40 2.30 
30 sec 2.25 2.15 2.05 1.95 1.85 1.75 1.65 1.55 
Class B: A rates lesa .75 per spot. 
PER MO, ROS: 300 tI 200 ti 10001 
1 min 579.75 419.75 219.75 
30 sec 399.75 289.75 149.75 

IMPACT PLANS 
18 TI, ROS: 8 days 2 days I day 
1 min 104.75 79.75 49.75 
30 sec 74.75 59.75 34.75 
Sat thru Wed, or any combination of those days. 
10 sec: 50% of 1 -min. 
Weekly, Monthly Packages or Impact Plans cannot be 
combined to earn greater frequency discounts. 

10. SPECIAL FEATURES 
5 -minute News -2-1/2 z 1 -min. 

WACO (4AM;2FM) 
McLennan County -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

KAWA 
1952 

WACO-MARLIN 

GE11:1 
Media Code 4 245 8200 5.00 
Morino, Inc., Box 482, 806 Austin Ave., Waco. Tez. 

76703. Phone 817-754-1488. 
STATION'S PROGRAMMING DESCRIPTION 

KAWA: Programmed for adults and commuters. 
100% country and western. AIR PERSONALITIES 
handle all segments of programming. NEWS: 5 min 
on hour, weather on half hour. headline news at :45. 
Hymn of hour at :50. Mobile news unit, traffic re- 
ports, and mobile studio with broadcasting facilities 
available for remote broadcasts, store openings, shop- 
ping center sale days. Farm and ranch program 12:05- 
12:30 pm M -F. Polka hour each Sat and Sun, fea- 
turing favorite polkas, schottisches and waltzes beamed 
to German and Czech audiences. Contact Representa- 
tive for further details. Rec'd 8/9/67. 

I. PERSONNEL 
General Manager -Del Morton. 
Station Manager -Goodson McKee. 
Sales Manager -Tom Gresham. 

2. REPRESENTATIVES 
Alan Torhet Associates, Inc. 

3. FACILITIES 
10,000 w. days; 1010 kc. Directional. 
Operating schedule: Sunrise -local sunset CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2h, 3a, 4a, 4c, 5, 6a. 7b, 8. 
Rate Protection: 10c, llc, 12c. 13c. 14c, 15e. 
Basic hates: 20h, 21d, 22h, 23a. 24c, 25e, 28h. 28e. 
Contracts: 405, 41, 42b, 45. 46. 51a. 
Comb.; Cont. Discounts: 60e, 62d. 

(This listing eontinued on next page) 
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TEXAS 

Waco -K A W A-Contift4led 
Cancellation: 70d, 71a, 72, 73a. 
Prod. Services: 81, 82. 
Member: All -Tex Network. 

TIME RATES 
Rates effective March 1, 1965. 
Ratea received April 27, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

(Drive Time) 
(6:00-9:00 am and 4:00-6:00 Dm) 

PER WK: 
1 ti _...__.... 15.00 18 ti _..._._...._. 9.00 
6 ti 12.00 24 ti ..._ 8.50 
12 ti..- ............. .............._.._.. 10.00 

Housewife Time 
(9:00 am -4:00 pm; all day Sun) 

1 tl..._..._ ..._. 12.00 18 tí..._..._.._..........__ 8.00 
6 ti ._.._ I0.00 24 ti..._..._ 7.00 
12 ti 9.00 
30 seconds -80% of applicable 1 -minute rate. 
10 seconde -50% of applicable 1 -minute rate. 

7. PACKAGE PLANS 
ROUNDUP PLANS 

(7 days per wk) 
1 spot from 6:00-9:00 am. 
1 spot from 9:00 am -noon. 
1 spot from noon -1:00 pm. 
1 spot from 1:00-3:00 pm. 
1 spot from 3:00-6:00 pm. 
35 1 -minute announcements per wk. (each 6.00) 210.00. 

Discounts 
13 wks 5% 26 wka 10% 
SO seconds -80% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 tl...._ 75.00 55.00 35.00 15.00 
26 ti .-..._._. 70.00 52.50 32.50 14.00 
5$ ti 65.00 50.00 30.00 13.00 
104 ti 60.00 45.00 27.50 12.09 
156 ti 55.00 40.00 25.00 11.00 
812 ti 50.00 35.00 20.00 10.00 

KBGO 
1962 

WACO 

me sales inc. 
Media Code 4 245 8225 2.00 
Audlocasting of Texas. Inc.. Box 888, 1580 radio 

Park. Waco, Tex. 76703. Phone 817-756-1896. 
I. PERSONNEL 

Pres.. Gent Mgr., Nat'l & Reg. Mgr.--Clssrles M. 
McDonald. 

Program Director -Wayne Claiborne. 
2. REPRESENTATIVES 

PRO Time Sales, Inc. 
Dallas -Clyde Melville Company. 

3. FACILITIES 
1.000 w.: 1580 kc. Directional. 
Operating schedule: 19 hours daily. CST. 

4. AGENCY COMMISSION 
15/0: time only. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. lb. 3a. 9a. 5. 6a, 7a. 
Rate Protection: 10a, 11a, 12a. 13a, 14a, 15a. 
Basic Rates: 20a, 21a, 22a. 23a, 24b, 25b. 26, 29a. 

32a. 
Contracts: 40a, 92b, 42d. 44a, 45. 47a. 48, 51b. 
Comb.: Cont. Discounts: 60h. 601, 61a, 61b. 
Cancellation: 70h. 70(1. 73a, 73b. 
Prod. Services: 80. 81. 82. 
Member: Texas State Network. Inc. 

TIME RATES 
EF- Reed 7/3/68. 

AAA -Mon thru Sat 6-9 am & 4-7 pm. 
AA -Daily 9 am -4 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

Ix 20x 50x I00x 500x I000x 
1 min 13.00 12.75 12.25 11.50 10.50 9.00 
30 see 9.50 9.25 8.75 8.00 7.25 6.00 

CLASS AA 
1 min 10.00 9.75 9.25 8.50 7.50 6.25 
30 sec 8.50 8.25 7.75 7.00 6.25 5.00 

CLASS A 
1 min 8.75 8.50 8.00 7.25 6.00 4.50 
30 sec 5.75 5.50 5.00 4.50 3.75 3.00 

7. PACKAGE PLANS 
SATURATION PACKAGES 

CLASS AAA 
PER WK: 6 ti 12 t1 24 tI 36 ti 
1 min 75.00 147.00 276.00 396.00 
30 sec 54.00 105.00 192.00 270.00 

CLASS AA 
1 min 57.00 111.00 204.00 288.00 
30 sec 48.00 93.00 168.00 234.00 

CLASS A 
1 min 49.50 96.00 174.00 243.00 
30 sec 31.50 60.00 102.00 135.00 

May be cross -combined to insure greater frequency 
and coverage. 

DISCOUNT 
6+ mo-5%. 

KEFC (FM) 
1959 

WACO 
Media Code 4 245 8250 0.00 
Centex Radio Co.. The Market Place, Waco, Tex. 

76710. Phone 817-752-8686. 
I. PERSONNEL. 

General Manager -Ralph B. Payne. Jr. 
2. REPRESENTATIVES 

Call station. 
3. FACILITIES 

ERP 3.200 w.; 95.5 mc. Non -directional. Stereo, 
Operating schedule: 7 am -midnight Mon thru Sat: 8 
am -midnight Sun. CST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3b, 3e. 3d, 4a, 4d, 5. 6a, 7b. 
Rate Protection: 10d, 11g, 12d, 13g, 14g, 15a, 15b, 

16. 
Basic Rates: 20b. 21a. 21d, 22a, 22b, 23a, 23b, 24a, 

24b, 24e, 25e, 26, 27. 28b, 28c, 29a, S0, 33e. 
Contracts: 40e, 41. 92a, 42c, 43. 94a, 45, 46, 97d, 48, 

49, 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60b. 60d, 60e, 00h, 601. 

61a, 61e, 82a. 62d. 
Cancellation: 70a, 70d, 71b, 72, 73b. 
Prod. Services: 80, 84. 

TIME RATES 
Eff 2/1/68-ltee'd 2/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 28x 52x 

1 min 4.00 3.50 3.00 2.00 
30 sec 3.00 2.60 2.25 1.50 
10 sec Quickies. ea 1.00. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 a 28.00 16.00 12.00 8.00 
13 x 24.50 14.00 10.50 7.00 
26 a 21.00 12.00 9.00 6.00 
52 a 14.00 8.00 6.00 4.00 

9. PARTICIPATING PROGRAMS 
Programs listed below are sold as either participat- 
ing or program package with regular spot rates and 
1 hour program rates applying. Each 1/2 hour pro- 
gram, when sold as package includes 3-30 second 
spots; each 1 hour program as a package includes 
6-30 second spots. 
Music of the Masters -Mon thru Sun 6:30-7:30 pm. 
Dance Party -Sat 9 pm -midnight. 
Sacred Music -Sun 8-9 am. 
Hollywood Showcase -Mon thru Fri 7:30-8 pm. Stardust Serenade -Mon thru Fri 10 pm -midnight. 

KWTX 
1946 

WACO 

R A 
Media Code 4 245 8275 7.00 
KWTX Broadcasting Co.. Box 7128. 46th and Bos- 

que, Waco, Tex. 76710. Phone 817-756-4451. TWX 
817-756-4420. 
STATION'S PROGRAMMING DESCRIPTION 

KWTX: Programmed for adults. 
Emphasis on community involvement. MUSIC 60% 
80% middle-of-the-road, 20% modern country and 
western. NEWS 17%: regular news, weather, both 
network and local. Special reports as warranted. 
Sl'OltTS: 15%: live network and local coverage, 
including major league baseball. major college and 
local high school football, basketball, baseball and 
track, little league baseball. Regular sports reporta. 
TALK 8%: including late night network talk pro- 
gram, regular and special public affairs. and reli- 
gious programs. AIR PERSONALITIES all segments. 
5 man announce staff, 6 man news staff. 1 weather- 
man, 1 farm editor, 1 women's editor. Contact 
Representative for further details. Reed 5/22/68. 

I. PERSONNEL 
Managing Director -M. N. Bostick. 
Station Manager -Frank Fallon. 
Nat'l & Regn'l Sales Mgr. -fete McNee, Waco, Tex. 

Phone 817-756-4451. 
2. REPRESENTATIVES 

McGavren-Guild-PGW Radio, Inc. 
3. FACILITIES 

1.000 w. days. 250 w. nights: 1230 kc. 
Operating schedule: 1.30 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 40, 5, 6a, 8. 
Rate Protection: 10b. llb. 12b, 13b, 14b, 15b. 
Basle Ratea: lob, 21a, 22a, 23a. 29b, 25a, 29a, 30. 

33a. 
Contracts: 40a. 92d. 94a, 45. 46. 47a. 51c. 
Comb.: Cont. Discounts: 60h, 61a. 62d. 
Cancellation: 70a. 70c, 71b, 72, 73a, 
Prod. Services: 80, 82. 

For combination rates see Mutual Broadcasting Sys- 
tem, 

TIME RATES 
Eff 9/1/66-lteé d 8/29/66. 

6. SPOT ANNOUNCEMENTS 
A -Mon thru Fri 6-9 am & 4-7 pm. 
B -Mon thru Fri 9 am -4 pm; Sat & 
C -All other times. 

Sun all day. 

I min SO sec I min SO see 
Fixed or 1 z 13 11 11 9 
B x 11 9 9 7 
12 x 10 8 8 6 
18 x 9 7 7 5 
24 x 8 6 6 4 
30 x 7 5 be 3 
Class C-50% of Class A rate. 
10 seconds -50% of applicable minute rate. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

12 ti 18 t1 24 tI 30 tI 
1/3A, 1/3B. 1/3C.... 7.50 7.00 6.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 z 50.00 30.00 20.00 
5 minute programs: 
1/wk 15.00 5/wk 10.00 
3/wk 12.50 6/wk ..._......_...._...__ 8.00 

DISCOUNTS 
26 wk 5% 52 wk..._ .-._ 10% 

10. SPECIAL FEATURES 
Farm Program -17.50 fiat per spot. 
Women's Program -Rate card + 2.50 premium. 

WACO 
1922 

WACO 

The Eastman Station 

American Contemporary Ntwk 

Subscriber to the NAB Radio Code 
Media Code 4 245 8300 3.00 
WACO Broadcasting Corp., 314 W. Loop 340, Waco, 

Tex. 76710. Phone 817-772-7100. 
I. PERSONNEL 

Ires. & Gen'] Mgr. -R. E. Lee Glasgow. 
Vice-Pres. & Ass't Mgr. -Edgar Keeling. Jr. 

2. REPRESENTATIVES 
Robert F.. Eastman & Co., Inc. 

S. FACILITIES 
1,000 w.: 1460 kc. Directional -night only. 
Operating schedule: Mon thru Thurs 5:30 am -mid- 
night; Fri & Sat 5:30-1 am; Sun 6 am -midnight. CST. 

4. AGENCY COMMISSION 
15'O op station time charged no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2b, 3a, 3b. 3c, 3d, 4a. 4d, 5, ea, 

7h, 8. 
Basic Rates: 20a, 20b, 21a, 23a, 23b, 29b, 24c, 28a, 

28e. 29a 
Contracts: 40a. 41. 44a, 94b, 45, 46. 47a, 48. 49. 
Comb.: Cont. Discounts: 60a, 60e, 60f, 61a, 01b, 62d. 
Cancellation: 71a. 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with The Eastman Network. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 31 Eft 4/1/64 -Reed 3/20/64. 

Drive Time -Mon thru Sat 6-10 am, noon -1 pm & 
3-7 pm. 
Housewife Time -Mon thru Sat 10 am -noon & 1-3 
pm: Sun all day. 
Nighttime -Daily 7 pm -6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: () 6t1 12 t1 IBtI 
Drive Time 15 13 12 11 
Housewife Time 13 12 10 9 
Nighttime 12 10 9 8 () Fixed position or less than 6 U. 
30 see: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 

DISCOUNTS 
26 consec wk 4% 52 consee wk--........._... 8% 
Minimum wkly ached of 6 1 -min spots 6am-12mid 
Mon -Sun necessary to maintain conger wk advertising. 
Announcements and packages combinable for maximum 
frequency discount. 

7. PACKAGE PLANS 
FAMILY PLAN 

6 spots from 6:00-9:00 am Mon thru Sat. 
6 spots from 4:00-7:00 pm Mon thru Sat. 
4 spots from 7:00-10:00 pm Tues thru Fri. 
4 spots from 9:00 am -4:00 pm Sat. 
4 spots from noon -6:00 pm Sun. 
24 1 -minute announcements per wk, (ea 8.00), 192.00. 
30 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 

PERSONALITY PLAN 
7 DAYS PER WK: 
1 spot from 6:00-9:00 am. 
I spot from 9:00 am -noon. 
1 spot from noon -3:00 pm. 
1 spot from 3:00-6:01) pm. 
1 spot from 6:00-9:00 pm. 

MIDLAND /ODESSA KCRS 
550 KC 5000 Watts Days 1000 Watts Nights 
Best Coverage of the Midland/Odessa Market 

Represented by 

robent e. 
eastman e co., tea, 

196,800 Population 

143rd Metro Market* 
More Population Than Amarillo, Lubbock, 

Wichita Falls, Waco or Abilene. 
*Equivalent 

38 tI 
6.00 5.50 Subscriber to the NAB Radio Code 

Media Code 4 245 8301 1.00 
WACO Broadcasting Corp., 314 W. Loop 340, Waco. 

Tea. 76710. Phone 817-772-7100. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -R. E. Lee Glasgow. 
2. REPRESENTATIVES 

Robert E. Eastman & Co., Inc. 
3. FACILITIES 

ERP 3,400 w.; 99.9 mc. 
Operating schedule: 7 am -midnight. CST. 
Antenna ht.: 460 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
See WACO listing for coded regulations. 
FM sold and programmed separately from AM. 
Affiliated with American FM Network. 

TIME RATES 
Rates effective July I. 1961. (Card No. 1.) 

Rates received December 4, 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

35 -word announcements - 2.00 
75 -word announcements._.._.-.._...._._.--- ._ 3.00 

5 -minute news 5.00 
55 -minute program ._. 25.00 
All announcements ROS with a maximum of 5 within 
any 1 -hour segment. Limit of 8 per day to any one 
advertiser. 

I spot from 9:00 pm -midnight. 
42 1 -minute personality sales messages per wk, (ea 
6.00). 252.00. 
30 sec: 80% of applicable 1 -min 
10 sec: 50% of applicable 1 -min. 
Family Plan & Personality Plan not combinable with 
other weekly plans for added frequency. 

8. PROGRAM TIME RATES 
5 -min -1-1/2x applicable 1 -min rate. 

W A C O -FM 
1960 

WACO 

WAXAHACH I E 
Ellis County -Map Location F-5 

See SItDS consumer merket map and data at begin- 
ning of the slate. 

KBEC 
1955 

Media Code 4 245 8325 0.00 
The Richard Tuck Enterprise, Box 731, Waxahachie, 

Tex. 7516.5. Phone 214-937-1390. 
I. PERSONNEL 

Manager -Richard Tuck. 
Commercial Manager -Dub Estes. 

2. REPRESENTATIVES 
Mario Messina Company. 

3. FACILITIES 
500 w. days: 1390 kc. 
Operating schedule: 5:30 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards ODDS, 
General: la, la, 3h, 4h, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 
Basic Rates: 20a, 22a, 22b, 23a, 26, 281). 
Contracta: 40a, 45, 46, 48. 
Comb.: Cont. Discounts: BOb, 61a, 61b. 
Cancellation: 71b. 73a. 
Member: Texas State Network. Inc. 

TIME RATES 
Ratea effective April 1, 1959. (Card No. 2.) 

Rates received March 9. 1959. 

6. SPOT ANNOUNCEMENTS 
1 -minute transcriptions -100 -word rate, 3.00. 

WEATHERFORD 
Parker County -Map Location E-5 

See SItDS consumer market map and data at beginning 
of the State. 

KZEE 
1958 

Media Code 4 245 8350 8.00 
Bartlesville Broadcasting Company, Drawer K, 

Weatherford, Tea. 76086. Phone 817-594-3826. 
I. PERSONNEL 

President -J. Fred Case. 

3. FACILITIES 
250 w. days; 1220 kc. Non -directional. 
Operating schedule: Sunrise -local auneet. CST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL RATE POLICY 
All rates quoted include 20% for talent and produc- 
tion feea. 

TIME RATES 
Ratee effective February 1, 1981. 
Bates received February 8. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 30 sec. 

1 time 30.00 20.00 12.00 6.00 4.50 8.00 
28 times._ 26.00 18.00 10.50 5.50 400 2.75 
52 times-- 23.00 16.00 9.00 5.00 3.50 2.50 

104 times ...__. 8.00 4.50 ROO 2.25 
156 times 7.50 4.00 2.75 2.00 
312 times ..__. 6.00 3.25 2.50 1.80 
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WESLACO 
Hidalgo County -Map Location E-10 

See 8111/8 consumer market map and data at begin- 
ning of the State. 

KRGV 
1927 

N,\r 

Subscriber to the NAB Radio Cods 
Media Code 4 245 8375 5.00 
Mobile Video Tapes, Inc., 309 Missouri St.. Weslaco, 

Tex. 78596 Phone 512-968-3131. TWX 512-968- 
3088. 

I. PERSONNEL 
General Manager -Jack H. Drake. 
General Sales Manager -Earl Noel. 
Chief Engineer -William it. Yordy, Sr, 

2. REPRESENTATIVES 
Paul H. Raymer Company, Inc. 

3. FACILITIES 
5,000 w.; 1290 kc. Directional -night only. 
Operating schedule: 5 am -midnight, CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a. 5, 6a. 7e. 8. 
Rate Protection: 10b, 11b, 125, 13b, 14b. 15a. 
Basic Rates: 20b, 21a, 21d, 23a, 24b, 25c. 
Contracta: 40a. 41, 42e, 45, 46. 
Comb.; Cont. Discounts: 60a, 60f. 
Cancellation: 73b. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 3 Eff 1/1/65-Ree'd 12/14/64. 

AAA -Mon thru Sat 6-7 am; Mon thru Fri 12:30-1 pm. 
AA -Mon them Sat 7-9:30 am & 4-6:30 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

I wk 26 wk 52 wk 
1 min ...._....__.._........... _..... 15.00 14.00 13.00 
30/20 see. __..._._.._ 12.00 11.00 10.00 
10 sec _._._ ................_...._. 7.50 7.00 6.50 

CLASS AA 
Ix 52x I56x 260x 

1 min 14.00 13.00 12.00 11.00 
30/20 sec 11.25 10.50 9.75 9.00 
10 sec 7.00 6.50 6.00 5.50 

CLASS A 
1 min. _ 13.00 12.00 
30/20 see...._.._....._, 10.50 9.75 
10 sec 6.50 6.00 

7. PACKAGE PLANS 
AA -Mon thru Sat 7-9:30 am & 4:30-6:30 pm. 
A -All other times. 

CLASS AA 
PER WK, EA: 8ti 12 t1 18 ti 
1 min. _._ 12.00 11.00 10.00 
30/20 sec..._._._ _. ..... _... 9.75 9.00 8.25 
10 sea..._...__ 6.00 5.50 5.00 

CLASS A 
1 min. 10.00 9.00 8.00 
30/20 sea 8.25 7.50 6.75 
10 sec 5.00 9.50 4.00 

8. PROGRAM TIME RATES 
AAA/AA/A: Ix 28x 
1 ht._._._......-.. 90.00 85.00 
1/2 hr_.__..._.._._ 54.00 51.00 
AAA: 
1/4 hr___________ 45.00 42.00 
5 min_. ...._ 27.00 26.00 
AA/A: 
1/4 hr...._..._........... 36.00 34.00 
5 min 22.00 21.00 

11.00 10.00 
9.00 8.25 
5.50 5.00 

52x 
80.00 
48.00 

I56x 
75.00 
45.00 

520x 
10.00 

8.25 
5.00 

9.00 
7.50 
4.50 

24 ti 
9.00 
7.50 
4.50 

7.00 
6.00 
3.50 

260x 
70.00 
42.00 

40.00 88.00 35.00 
24.00 23.00 21.00 

32.00 80.00 28.00 
20.00 19.00 18.00 

(D3) 

WESLACO AREA 
XEFD 

RIO BRAVO, MEX. 
1954 

Media Code 4 245 8400 1.00 
Jose Ma, Villarreal. Box 338, Laredo, Tea. 78041. 
Business Office -Reynosa, Matamoros Hwy.. Weslaco, 

Tex. 
1. PERSONNEL 

Pres. M. Gen'1 Mgr. -Jose Marla Villarreal. 
3. FACILITIES 

5,000 w. days; 250 w. nights. 590 kc. 
Non -directional. 

Operating schedule: 5:55 am. midnight Mon thru Sun. 
CST. 

4. AGENCY COMMISSION 
15% to recognized agencies: no each discount 

5. GENERAL ADVERTISING See ended regulations 
General: 8. 
Contracts: 40a. 
Entire schedule broadcast in Spanish. 
Translation of English copy into Spanish free of 
charge. 

TIME RATES 
Rates effective June 1. 1965. (Card No. 2.) 

Card received May 12, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min..._ _.-...__..__..__._ 12. 
7. PACKAGE PLANS 

PER WK: 
20 ti_- 9.50 

10.50 30 LL.._.._________ 9.00 
15 ti 10.00 
20/30 seconda -75% of applicable 1 -minute rate. 
10 seconda -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
1/4 hr 36. 5 min.._._...._._...__._.. 24. 

10. SPECIAL FEATURES 
NEWSCASTS 
5 MINUTES 

8 ti, ea.. .. _ 22. 6 ti, ea......_._._._._-_ 19. 
5 ti, ea.....____......_..._ 20. 

WHARTON 
Wharton County -Map Location F-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KANI 
1962 

N.\ lì 

Media Code 4 245 8425 8.00 
V. M. Preston, Box 111, Wharton, Tex. 77488. Phone 

713-532-3570. 
I. PERSONNEL 

Pres. & tien'1 Mgr. -V. M. Preston. 
Station Manager -R. O. Preston. 

3. FACILITIES 
500 w.; 1500 kc. Directional. 
Operating schedule: 6:00 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
15% on time only: 2% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3e, 4a, 4d, 8a, 7e. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle listes: 22a, 225, 23a, 24b, 26, 28a, 29e. 
Contracts: 40a. 46, 47e. 
Comb.; Cont. Discounts: Bob, 60k, 61a, bib. 62b. 
Cancellation: 71a. 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Ratee effective 
Card received June 11, 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 80 
hr. hr. hr. min. min. sec. 

1 time 56.00 33.50 22.50 11.25 7.00 5.75 
52 times 44.80 28.80 18.00 9.00 5.60 4.60 

156 times 39.00 23.45 15.25 7.90 4.90 4.05 
260 times 36.40 21.90 14.65 7.35 4.55 8.75 
312 times 33.60 20.10 18.50 6.75 4.20 3.54 
624 times 30.80 17.45 12.40 6.20 8.85 8.20 
936 times 25.20 15.10 10.15 5.10 8.15 2.60 

WICHITA FALLS (3 AM; 2 FM) 
Wichita County -Map Location D-3 

See SUDS consumer market soap and data at begin- 
ning of the State. 

KLUR(FM) 
1963 

Mail 
Media Code 4 245 8450 6.00 
Nortex Broadcasting Co., Inc., 3112 Seymour Hwy.. 

Wichita Falls, Tex. 78301. Phone 817-322-5587. 
I. PERSONNEL 

Assistant Manager -J. M. Blancett. 
Program Director -Billy Mundy. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Southeast -C. K. Beaver & Associates, Inc. 
Southwest -Mario Messina Company. 

3. FACILITIES 
Ettl' 20,090 w.; 99.9 mc. 
Operating schedule: 6:00 am -midnight daily. CST. 
Antenna ht.: 860 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no rash discount. Rills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 4e, 5. 6a. 
Rate Protection: 10b, 11b, 125, 13b, 145. 
Basic Rates: 20e. 22e, 22b, 23a, 24b, 26, 29a. 
Contracts: 40e. 45, 46, 48. 
Comb.: Cont. Discounts: 60a, 61e, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Rates effective January 1, 1985. (Card No. 3.) 

Card received April 19, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec i min 80 sec 
1 ti 6.00 4.00 104 tl..._..__._ 4.00 2.75 
13 t1..........._ 5.50 3.50 156 ti ._... 3.50 2.50 
28 ti..........._... 5.00 3.25 260 U_._......._ 3.00 2.00 
52 ti 4.50 3.00 365 tL.._.._.__ 2.50 1.50 

8. PROGRAM TIME RATES( 
hr iii _..._40.00 

13 tl _.._..___._ 35.00 

156 ti__...-...._.._.........._..._ 22.00 
260 tt _.- _._ 21.00 
365 U.- 20.00 

KNIN 
1947 

1/2 hr I/4 hr 5 min 
25.00 15.00 10.00 
20.00 14.00 9.50 
18.00 13.50 7.50 
17.00 13.00 6.50 
16.00 12.00 5.50 
15.50 11.50 5.00 
15.00 11.00 4.50 
14.00 10.00 4.00 

The Eastman Station 

Media Code 4 245 8475 3.00 
Wichita Broadcasting Corporation, Box 787, Suite 

200, let National Bldg., Wichita Falls. Tez. 76307. 
Phone 817-723-0791. 

I. PERSONNEL 
Pres. & Gen'1 Mgr. -Bob H. Walker. 
Program Director -Ken Wilson. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
10.000 w. days; 1.000 w. nights. 990 kc. 

Directional -separate patterns. day and night. 
Operating schedule: 5:30-1:00 am Mon thru Sat; 6:00 
am -midnight Sun. CST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

S. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2e, 2b. 3e. 3b, 3d. 4a, 4d, 5. 6e. 

7b, 8. 
Rate Protection: lob, llb, 125, 13b, 14b, 15e, 15e. 
Basic Ratee: 205, 21e, 21h. 21e. 21d, 225. 225, 23a, 

23b, 24e, 245, 25a, 28, 28a, 29a, 295, 31, 335. 
Contracts: 40a, 41, 425, 42d, 44e. 45, 46, 47e. 49. 

51a. 

Comb.; Cont. Discounts: 60a, 60d, 60g, 60h, 601, 61a, 
62b, 62d. 

Cancellation: 70e, 70e, 71a, 735. 
Prod. Services: 80, 82. 
Affiliated with The Eastman Network. 
Affiliated with American Contemporary Network. 

TIME RATES 
Ratee effective January 1, 1980. (Card No. 3.) 

Card received March 17. 1960. 
Prog. rates received September 20, 1960. 

G. SPOT ANNOUNCEMENTS 
'DAYTIME 

(8:00 am -7:00 pm dale) 
1 minute: Weekly minute packages: 

1 time....._.._.._ 12.00 12 times - 10.00 
52 hoes.__.._._. 11.00 18 times _.._ 9.00 

156 times._...._.._ 10.00 24 times._ _._._ 8.00 
280 tlwee._._.._._ 4.00 30 times. - 7.00 
500 times._._ 4.00 36 times ....._._ 6.00 

NIGHTTIME 
(7:00 pm -midnight daily) 

1 time._..._...... 8.00 14 times _._..._ 7.00 
52 times. 7.50 21 times _ 6.50 

158 times 7.00 28 tlmea..._.....__ 6.00 
260 times 6.50 35 times..._...._. 5.50 
500 times 6.00 42 times ....._ 5.00 

DISCOUNTS 
26 consec wk...._._....... 4% 52 oonsec wk. 8% 
Minimum wkly ached of 6 1 -min spots 6am-12mid 
Mon -Sun necessary to maintain consec wk advertising. 

7. PACKAGE PLANS 
'PERSONALITY PACKAGES 

7 days per week: 
spot 

ht. 

from 6:00-9:00 am; 9:00 am -noon; noon -3:00 
pm; 3:00-6:00 pm; 6:00-9:00 pm and 9:00 pm - 

42 -minute sales messages per week. 189.00. 
"FAMILY PLAN 

6 spots from 6:00-9:00 am Mon thru Sat. 
6 spots from 4:00-7:00 pm Mon thru Sat. 
4 spots from 7:00-10:05 pm Mon thru Sat. 
4 spots from 9:00 am -4:00 pm Sat. 
4 spots from 10:00 am -6:00 pm Sun. 
24 i -minute sales messages per week, 158.00. () The following apply to all the above announce- 

ment rates and packages. 
30 -second rates -80% of the applicable 1 -minute rate. 
10 -second rates -50% of the applicable 1 -minute rate. 
Ali announcements and packages. except Personality 
Package and Family Plan, are cross -combinable er 
frennenry discount. 

8. PROGRAM TIME RATES 
Ix 26x 52x 1040 

1 hr.. 90.00 84.00 78.00 72.00 
1/2 hr.. 60.00 56.00 52,00 48.00 
1/4 hr.. 36.00 33.50 31.00 28.50 
10 min 24.00 22.80 21.60 20.40 

5 min 18,00 16.75 15.50 14.25 

156x 
66.00 
44.00 
26.00 
19.20 
13.00 

260x 9I2x 
80.00 54.00 
40.00 36.00 
23.50 21.00 
18.00 16.80 
11.75 10.50 

KNTO(FM) 
1981 

Media Code 4 245 8500 8.00 
Radio Wichita Fells, Inc.. Box 88, 405 Galveston St., 

Wichita Falls, Tez. Phone 817-766-0123. 
I. PERSONNEL 

General Manager -Jerry Wilder. 
3. FACILITIES 

ERl' 3.750 w.: 95.1 me. 
Operating schedule: 8:00 am -10:00 pm Sun thru 
thurs; until midnight Fri and Sat. 
Antenna ht.: 430 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent; 2% cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
Contracts: 40e. 
Member: Fine Music Group. 

TIME RATES 
Rates effective January 1. 1062. (Card No. 3.) 

Card received August 10, 1962. 
6. SPOT ANNOUNCEMENTS 

1 min. t-) 1 min. (I 
1 time 6.00 4.00 104 times.. 4.00 2.60 

13 times 5.50 3.65 156 times.. 3.50 2.25 
26 times 5.00 3.30 260 times.. 3.00 1.90 
52 times 4.50 2.95 365 times.. 2.50 1.55 

(3 30 seconds or less. 
8. PROGRAM TIME RATES 

1 hr. 1/2 nr. 1 hr. 1/2 hr. 
1 time._ 28.00 14.00 104 times.. 22.00 12.00 

13 times 25.00 13.70 156 times.. 21.00 11.50 
26 times 24.00 1:1.00 260 times.. 20.00 11.00 
52 times 23.00 12.70 30.5 tines.. 19.00 10.50 

Continuous Segments 
2 hours 40.00 4 hours 70.00 
3 hours 55.00 
Announcements and programe may be combined to 
earn larger discounts. 

KTRN 
1948 

ß1A B 

Media Code 4 245 8525 5.00 
Broadcasting Associates Inc.. Box 5005, Wichita 

Falle. Tex. 76307. Phone 817-855-3555. 
I. PERSONNEL 

]'resident-Itaymond Ruff. 
Manager -R. M. Lester. 
F rogram Director -Tom York. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio. Inc. 

3. FACILITIES 
5,000 w. days; 1.000 w. nights; 1290 kc. 

Directional -nighttime only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only 10 days. 

J. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3d. 4e, 5, 613, 7b, 8. 
Rate Protection: 10a, 12a, 14e. 
Basic Rates: 20b, 21d. 225, 23a, 245, 26, 27, 28a, 

29a. 32a. 
Contraes: 40a. 41, 94a, 45. 46, 47e. 48. 49. 51e. 
Comb.; Cont. Discounts: 60b. 80g, 601. 61e. 
Cancellation 70e, 70c, 71a, 72. 73b. 
Prod. Services: 82. 
Member: The North Texas Network. 
Group Discount -10% discount from earned rate is 
allowed when all 3 stations owned by Ruff -Sammons 
group ore purchased. This discount applicable only 
when schedules are running simultaneously on all 8 

TEXAS 
stations, (with a minimum of 6 announcements weekly) 
KeXZ, Amarillo, Texas. and KELI, Tulsa. Oklahoma. 

TIME RATES 
Rates effective August 1, 1960. (Card No. 6.) 

Rates received August 2, 1960. 
Rev. rates received December 2. 1980. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

(6:00 am -11:00 pm -Fixed Position) 
Per week: 
1 minute: 

6 times.._.- 10.00 8.00 7.60 
12 times _._ 9.60 7.60 6.80 

18 times_ _.._ 9.20 7.20 6.40 
24 times 8.80 6.80 6.00 
48 times ... 8.40 6.00 5.20 

10 seconds -50% of above 1 -minute rate. 
30 seconds: 

6 times 7.50 6.00 5.70 
12 tima.._........._ 7.20 5.70 5.10 
18 times 6.90 5.40 4.80 
24 tlmea...... 6.80 5.10 4.50 
48 times.._._.._.__ e 80 4.50 8.90 

CLASS B 
(11:00 pm -6:00 am) 

50% of Class A rates. 
8. PROGRAM TIME RATES 

1/2 hr. 25 min. 1/4 hr. 
1 time.._ 60.00 58.00 40.00 

78 times_ 54.00 50.40 88.00 
156 times_ 48.00 44.90 32.00 
812 times.. 42.00 90.20 28.00 
Discounts allowed as earned. 

KWFT 
1939 

10 min. 
30.00 
27.00 
24.00 
21.00 

CBS Radio Network 

1 wk. 13 wks. 28 wks. 52 wks. 

6.00 
5.60 
5.20 
4.80 

5.10 
4.50 
4.20 
3.90 
3.60 

5 min. 
20.00 
18.00 
18.00 
14.00 

Subscriber to the NAB Radio Code 

Media Code 4 245 8550 9.00 
North Texas Radio. Inc.. Box 420, Wichita Gardens. 

Wichita Falls, Tex. 76307, Phone 817-322-4416. 
I. PERSONNEL 

Pres. & Gen'i Mar. -Ben Ludy. 
Sales Manager -Les Pierce. 

2. REPRESENTATIVES 
B -R Representatives. Inc. 

3. FACILITIES 
5.000 w.; 620 kc. Directional -night only. 
Operating schedule: 4:01 am -midnight weekdays; 5:00 
am -midnight Sun. CST. 

4. AGENCY COMMISSION 
15% on net time only' no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 2b, 3a. 3b, 3c. 3d. 4e. 5. 6a, 7e. 8. 
Bate Protection: lob, 11b, 12b, 135, 145. 
Basic Rates: 20e, 20b, 21a, 22a, 23a, 24b, 25a, 26, 

27, 28e, 29a, 32b. 
Contracte: 40e, 41, 425, 42d, 44e. 45, 46. 47a. 
Comb.; Cont. Discounts: 60a, 60f, 601, 61e, 815, 62e. 
Cancellation: 70e, 70e, 71e, 72, 73b. 
Prod. Services: 81. 82. 
Affiliated with CBS Radio Network. 
Member: CBS Radio Texas Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 10-A Eff 1/1/67 -Reed 11/21/66. 
AA -Mon thru Sat 6:15-9 am & noon -1 pm; Mon 
thru Fri 4-8:30 pm; Sun 8-11 em, 3-5 pm & 8-10:30 
Pm. 
A -Mon thru Bat 5:30-6:15 em & 9 am -noon; Mon 
thru Fri 1-5 pm & 6:30-10:30 pm: Sat 1-10:30 pm; 
Sun 6:15-8 am. 11 am -3 pm & 5-8 pm. 
B-10:30 pm -midnight & 4-5:30 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

1000 x ..... _...._........... 10.35 156 z 14.85 
750 x _ 10.89 104 z_ 15.26 

00 x ._ 11.25 52 z._........_............_. 15.68 
312 z. 12.38 26 x._.._...._.._........_ 16.09 
260 z. 13.20 1 z _..._.._..__ 16.50 

CLASS A 
1000 x..._....-._.._. 5.00 156 x..._._......._.._..._ 7.43 

312 -"--'-------------- - - - - 312 x. _...._....._ 6.10 26 _.. 8.04 
6.60 1 x..._ .. .._._. 8.25 

CLASS B 
80% of applicable A rates. 
20/30 sec or less: 75% of 1 min. 
10 sec or less: 50% of 1 min. 

7. PACKAGE PLANS 
ROTATING PLAN PACKAGE 

PER WK: 24 ti 18 ti 12 ti 24 ti 1801 12 ti 
1 min 11.50 12.00 12.50 5.60 5.80 6.00 
B-80% of applicable A rates. 
20/30 see or less: 75% of 1 min. 
10 sec or less: 50% of 1 min. 

8. PROGRAM TIME RATES 
CLASS AA 

I hr 1/2 hr 1/4 hr 10 min 5 min 
312 z..._.._.._......._.. 123.75 74.25 49.50 37.13 24.75 
260 z..._.._ _.._.._.. 132.00 79.20 52.80 39.60 26.40 
156 z..._..-_.._.._... 148.50 89.10 69.40 44.05 29.10 
104 z __..._ 152.63 91.58 61.05 45.19 30.53 
52 x.__..........._ 156.75 94.05 62.70 47.03 31.85 
26 z. ___ 160.88 96.53 64.35 48.26 32.18 
1 z......_....__. 165.00 99.00 66.00 49.50 33.00 

CLASS A 
312 z..._ 61.88 87.13 24.75 18.56 12.38 
260 z...._.._ 66.00 39.60 26.40 19.80 13.20 
158 z 74.25 44.55 29.70 22.28 14.85 
104 z 78.31 45.79 30.53 22.89 15.26 
52 z...___..___ 78.38 47.03 31.35 23.51 15.68 
26 z 80.44 48.28 32.18 24.13 16.09 
1 z 82.50 49.50 33.00 24.75 16.50 

CLASS B 
80% of applicable A rates. 

10. SPECIAL FEATURES 
NEWS, WEATHER, MARKET FEES 

1/4 hr IO min 5 min I min 
AA _.......__..._._ _........... 11.00 8.25 5.50 3.00 
A _.._..._..._._ _....___ 5.50 4.40 3.30 ...._ 
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UTAH 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 5,000 Provo-Orem .. 
METRO AREAS Salt Lake City 2,500 

Ogden ........ 2,100 Total Metros.... 4,600 

I C J D I E I F I G ) H J J I 

1 Mais geala.g411" UTAH 
Read figures in THOUSANDS 

1 

- CITY POPULATION , ti ti ` h [anent ° 1 1 1 1 

25 5I 75 
Dy 

J ` ` . o' CM Estimate SCALF of Macs 

2 p p p With Daily Media. 
Appncoble to UTAH only 

2 

Q Q O Without Daily Media. 

- Symbols Designate Types of Media. 
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- 

3 

4 

COUNTY - Designates 
NAMES ARE IN ITALIC 
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State, Standard Metropolitan Statistical Areas 

State, 
a 

devel- 
oped exclusively 

county and city estimates are Bevel- \ tate, County, City, Metro Area Data oped exclusively by Market Data division of SRDS. J `G ` 
Bountiful -Davis 

Estimates for: 
STATE 
COUNTY -Map Loe. Population68 

City 
1//(000) Metropolitan Area 

s 
Households 

(000) 

UTAH STATE TOTALS 1,029.6 280.91 

BEAVER D-10 3.5 1.00 
BOX ELDER D-5 32.6 8.56 
CACHE F-5 41.2 11.37 

Logan 26.1 7.58 
CARBON G-8 17.9 5.00 
DAGGETT H-6 1.4 .38 
DAVIS F -6t 85.3 20.28 

Bountiful 24.0 5.80 
DUCHESNE G-7 5.5 1.36 
EMERY G-9 
GARFIELD F-10 

4.5 
2.8 

1.25 
.74 

GRAND H-9 9.1 2.62 
IRON D-10 12.5 3.39 
JUAB E-8 3.0 
KANE F-11 2.7 .779 

MILLARD D-9 6.0 1.61 
MORGAN F-6 2.7 .72 
PIUTE E-10 .6 .16 
RICH F5 1.8 .49 

SALT LAKE F -6t 454.4 130.57 
Murray 21.6 5.56 
Salt Lake City 200.6 65.44 
Salt Lake City 
Metro Area 539.7 150.85 

SAN JUAN H-11 11.8 2.71 
SANPETE F-8 9.2 2.78 
SEVIER F-9 9.7 2.77 
SUMMIT G-6 4.6 1.31 
TOOELE D -6t 20.9 5.45 
UINTAH H-7 13.0 3.25 
UTAH F-7 125.6 30.81 

Orem 24.5 5.66 
Provo 45.0 11.15 
ProvoOrem Metro 
Area 125.6 30.81 

WASATCH F-7 5.0 1.36 
WASHINGTON D-11 11.2 3.04 
WAYNE G-10 1.7 .47 
WEBER F -5t 129.4 35.84 

Ogden 79.7 23.70 
Ogden Metro Area 129.4 35.84 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are 
Logan -Cache Ogden -Weber Orem-Utah Provo -Utah 
Murray -Salt Lake 

first, counties next, 
Salt Lake CIty-Salt Lake 

UTAH 

-Consumer Spendable Income -1967 
0/o Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

($000) (4) 4999 7999 9999 14999 over 

-Total Retail Sales - 
Per 

Household 
($000) (S) 

Food Drug 
($000) ($000) 

Retail Sales -1967 
By Selected Store Types 

General Home 
Mdse. Apparel Furn. 
($000) (5900) (5000) 

Passen- Farm Gross 
per Popu- Farm 

Auto- Service Cars lation Income 
motive Station 1/1/68 1/I/68 1967 
($000) ($000) (500) (000) (40001 

2,332,673 8,304 18.3 25.3 20.7 19.5 11.5 1,442,578 5,135 337,090 89,425 171,435 63,687 84,810 292,136 146,815 430.79 43.5 221,141 

11,085 
57,037 
86,070 
45,952 
54,827 

3,143 
163,510 
49,293 
15,534 

7,756 
,159 

17,879 
24,324 

5,3202 
14,596 
6,399 
2,989 
3,129 

11,065 
6,663 
7,570 
6,062 

10,965 
8,271 
8,063 
8,499 

11,472 
7,806 
9,674 
6,824 
7,175 
9,665 
7,288 
9,066 
8,888 

18,681 
6,386 

18.8 18.0 21.6 22.2 16.4 
27.6 45.4 8.4 7.0 2.7 
23.7 28.7 15.9 15.0 7.8 

17.3 15.2 22.3 26.6 17.8 
8.1 29.0 25.5 26.1 9.2 

16.5 27.5 23.9 20.4 9.2 

18.3 14.7 16.1 25.9 14.3 
24.5 16.2 20.4 19.8 7.8 
23.0 15.2 24.9 22.5 9.0 
18.6 30.5 19.6 15.8 8.9 
23.2 24.5 22.2 17.4 7.0 
24.0 18.8 17.0 22.7 10.2 
23.8 18.0 26.7 17.5 7.4 
21.3 15.1 17.7 20.7 10.0 
26.1 19.3 28.3 17.9 6.8 
15.6 10.0 21.8 29.8 18.3 
24.5 20.2 18.3 15.9 4.5 

5,618 
38,986 
51,003 
41,274 
26,212 

417 
67,794 
28,705 
9,155 
3,840 
3,182 

10,349 
21,823 
6,785 
3,194 

12,057 
2,637 

541 
1,219 

5,618 
4,554 
4,486 
5,445 
5,242 
1,097 
3,343 
4,949 
6,732 
3,072 
4,300 
3,950 
6,437 
7,624 
4,375 
7,489 
3,663 
3,381 
2,488 

395 
9,474 

10,814 
8,651 
5,867 

132 
21,560 

9,611 
1,449 

678 
583 

3,731 
3,659 
1,273 

652 
1,743 

504 
102 
282 

235 
2,662 
1,296 

820 
657 

5,025 
3,422 

352 
116 
147 
281 
922 
237 
193 
406 
369 

608 
1,717 
8,434 
7,926 
3,824 

88 
1,142 

262 
1,158 

690 
519 
317 

1,532 
296 
217 

1,121 
347 
190 
566 

256 
1,510 
1,870 
1,777 

649 

3,372 
2,677 

77 
30 

147 
482 
512 
134 
96 
37 

200 
1,317 
2,721 
2,613 

563 

5,009 
1,246 

177 
66 

81 
1,406 

137 
56 
44 

1,375 
7,654 
1,863 

203 
2,097 

174 531 

710 
9,203 
8,644 
7,747 
5,501 

17,015 
5,921 
2,373 

1,393 
5,638 
6,323 
4,444 
3,636 

91 
5,967 
1,561 
1,249 
1,349 

299 588 
1,804 
2,657 
1,806 
1,566 
2,585 

363 
228 
224 

1.51 .5 4,666 
11.53 4.9 24,333 
16.15 3.7 20,879 

7.29 .7 1,985 
.31 925 

35.21 2.2 10,544 

2.43 3.0 6,914 
2.42 .8 3,925 
1.35 .3 2,298 
3.07 .3 420 
4.23 .4 8,291 
1.93 .1 2,090 
1.09 .1 1,254 
3.24 2.1 11,938 
1.48 1.1 1,971 

.55 .4 1,650 

.68 .5 3,650 

1,115,722 
40,037 

615,036 

1,279,232 
14,916 
20,658 
22,585 
13,700 
51,334 
23,264 

247,855 
41,604 
87,913 

247,855 
14,642 
21,043 
3,361 

292,232 
199,247 
292,232 

8,545 16.6 24.1 21.7 20.6 13.5 
7,201 
9,398 

8,480 
5,504 
7,431 
8,153 

10,458 
9,419 
7,158 
8,045 
7,351 
7,885 

8,045 
10,766 
6,922 
7,151 
8,154 
8,407 
8,194 

743,848 
38,379 

534,571 

16.6 24.8 22.0 20.5 12.8 811,642 
23.2 27.3 17.3 10.2 4.7 7,175 
23.4 15.2 20.6 16.7 8.7 11,162 
23.9 18.9 19.9 20.6 9.8 18,248 
20.7 16.2 22.2 24.9 14.4 5,438 
19.8 20.7 23.0 21.8 11.7 21,314 
26.2 25.0 21.3 11.9 5.2 18,164 
20.3 25.2 19.6 18.3 10.6 140,056 

20,471 
86,605 

20.3 25.2 19.6 18.3 10.6 140,056 
17.2 19.9 19.2 23.7 17.7 9,052 
21.3 18.3 18.1 17.1 11.6 17,465 
22.0 15.8 15.5 13.8 10.7 926 
16.3 26.4 20.8 21.5 11.5 184,918 

150,524 
16.2 26.9 20.7 21.4 11.4 184,918 

5,697 
6,903 
8,169 

5,380 
2,648 
4,015 
6,588 
4,151 
3,911 
5,589 
4,546 
3,617 
7,767 

4,546 
6,656 
5,745 
1,970 
5,160 
6,351 
5,160 

169,978 
8,200 

94,837 

191,538 
1,880 
2,806 
3,587 

718 
6,070 
3,784 

35,379 
8,395 

16,956 

35,379 
1,717 
3,534 

99 
44,640 
30,784 
44,640 

50,370 
2,281 

30,823 

55,395 
559 
516 
751 
352 

1,037 
1,341 
7,231 

566 
5,311 

7,231 
213 
784 

13,373 
11,886 
13,373 

97,416 
2,618 

89,247 

98,558 
1,197 
1,104 
1,809 

822 
1,892 
3,164 

16,628 
403 

13,449 

16,628 
439 

1,577 
153 

22,468 
20,821 
22,468 

32,829 
2,556 

22,848 

36,201 
139 
331 
455 

467 
254 

7,323 
159 

6,928 

53,143 
1,162 

45,042 

58,152 

547 
398 
151 
835 
655 

6,946 
1,373 
5,084 

7,323 6,946 
208 
661 329 

57 
11,848 9,798 
10,753 7,407 
11,848 9,798 

151,270 
14,225 

123,921 

168,285 
566 

1,372 
5,301 
1,747 
5,515 
3,094 

26,323 
677 

18,502 

26,323 
2,387 
3,402 

33,691 
30,608 
33,691 

61,675 200.15 5.2 18,366 
3,957 

38,203 

67,642 
1,706 
1,781 
1,682 

549 
3,066 
2,362 

17,315 
3,330 
7,110 

17,315 
1,613 
2,860 

368 
14,371 
9,498 

14,371 53.55 

235.36 
3.06 1.2 4,044 
4.75 .9 16,500 
4.74 .9 12,258 
2.66 1.2 4,670 
8.70 .8 1,954 
4.99 2.7 5,594 

46.30 4.7 24,265 

46.30 
2.35 .7 4,283 
4.37 .5 7,179 

.70 .4 2,177 
53.55 3.2 12,118 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 

UTAH 
See BRDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORK 

Intermountain Utah Group 
Intermountain Network 

Comprised of: 
KALL-Salt Lake City KSVC-Richfleld 
KLO -Ogden KVEL-Vernal 
KO VO -Novo KURA-Moab 
KVNU-Logan KUTA-Monticello/ 
KOAL-Price Blending 
Rates: See Intermountain Network under Regional 
Radio Networks and Groups. 

BLANDING 
San Juan County -Map Location H-11 

See SRDS consumer market map and data at begin- 
ning of the State. 

KUTA 
1961 

Media Code 4 246 0300 9.00 
Jack Hawkins, Box 790. N. Hwy. 47. Blending, Utah. 

84511. Phone 678-4321. 
I. PERSONNEL 

President -Jack Hawkins. 
Gen'l & Sta. Mgr. -Dale Holmes. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1.000 w. days; 790 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset weekdays; 
7:00 am -local sunset Sun. MST. 

4. AGENCY COMMISSION 
15% on time; no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2b, 3a, 3d, 9a, 5. 6a, 7a. 
Rate Protection: 10b, llb, 126, 136, 14b, 15b. 
Baste Rates: 206. 21a, 216, 220, 226, 24a, 24b, 24e, 

25a, 20. 28b, 28c, 29a, 296, 30. 
Contracta: 46, 47a, 51a, 51b. 
Comb.; Cont. Discounts: 62d. 
Cancellation: 700. 70c, 71b, 73a, 73b. 
Prod. Services: 80, 81, 82. 

Affiliated with MBS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Elf Reed 11/8/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 

1 min or less 3.00 2.75 
8. PROGRAM TIME RATES 

I hr 1/2 hr I/4 hr 10 min 5 min 
1 x 30 18 12 8 5 

DISCOUNTS 
13x-9% 104x-12% 260+x-20% 
52x-8% 156x-16% 

BRIGHAM CITY 

52x 
2.50 

260x 512+ 
2.25 2.00 

Box Elder County -Map Location D-5 
See SRDS consumer market map and data at begin- 
ning of the State. 

KBUH 
1948 

Subscriber to the NAB Radio Cede 
Media Code 4 246 0600 2.00 
Wade M. Ebeling, 998 W. Forest Rd., Brigham City, 

Utah. 84302. Phone 801-723-3401. 
I. PERSONNEL 

Gen'l & Com'1 Mgr. -Wade M. Ebeling. 
Program Director -John Greenwell. 
Promotion Director-Eula Thompson. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Seattle-Portland-Feltis/Dove/Croghan, Inc. 
Denver. Salt Lake -Bob His Co., Inc. 

3. FACILITIES 
250 w. days; 800 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. MST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a. 3b, 4a, 9c, 5, 00, 7a, 8. 
Rate Proteetion: 10b. 116. 126, 13b, 146. 
Basic Rates: 20a, 22a, 23a, 29a, 246. 25a, 28, 26b, 

29a. 
Contracts: 40a, 42b, 97a. 
Comb.; Cont. Discounts: 80a, 61e, 82b. 
Cancellation: 70a. 70e. 71a, 73a. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective 

Rates received March 4, 1966. 
7. PACKAGE PLANS 

1 min 30 sec 
6 per wk or 52 ti _..._..._......._.. 3.75 3.00 
12 per wk or 104 ti ._.._........ 3.55 2.84 
18 per wk or 158 ti. ._ 3.35 2.68 
24 per wk or 260 ti _..._. 3.15 2.52 
30 per wk or 312 ti _... _. 3.00 2.40 

8. PROGRAM TIME RATES 5 min 
6 per wk or 52 ti 7.50 
12 per ssk or 104 ti 7.10 
18 per wk or 156 ti 6.70 
24 per wk or 260 ti _...._.._....._ 6.30 
1/4 hour -2 times 5 -minute rate. 
1/2 hour -3 times 5 -minutes rate. 

CEDAR CITY 
Iron County -Map Location D-10 

See SRDS consumer market map and data at begin- 
ning of the State. 

KSUB 
1937 

AVERY-KNODEL, INC. 

Media Code 4 246 0900 6.00 
Southern Utah Broadcasting Co., Box 811, Cedar 

City. Utah 84720. Phone 801-586-8547. 
STATION'S PROGRAMMING DESCRIPTION 

KSUB: Programmed for general interest. 
Network news, features, personalities. NEWS: local 
news 8 times daily. Mobile news unit. SPORTS: 
daily network and local programs plus college and 
high school play-by-play. FARM: 6-7 am M -S. 
county agents, university extension reporta. MUSIC: 
6-9 am general popular. 10 am -3 pm general popular, 
recent middle-of-the-road. 3-5:30 pm current hits. 
6-9 pm light classic, standards, showtunes. 9-10 pm 
country and western. 10 pm -12M general popular, 
dance bands. Equipment and personalities for all 
types of remotes. Community activities, chamber of 
commerce promotions, school functions. Contact Rep- 
resentatives for further details. Reed 11/8/67. 

I. PERSONNEL 
President -Howard D. Johnson. 
Gen'l Mgr. & Prog. Dir. -Donald E. Cartwright. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
1,000 w.; 590 ke. Directional -night only. 
Operating schedule: 8:00 am -midnight. MST. 

4. AGENCY COMMISSION 
15% on time; no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3c, 3d, 40, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a. 14a, 15a 156. 
Basic Rates 206. 21a, 216, 22a, 23a, 236, 29b, 25a, 

26, 286. 28c, 29a, 30, 32a. 
Contracts: 405, 91, 44a, 45, 46, 47a, 48, 50, 51a. 

Comb.; Cont. Discounts: 60b, 80g, 81e, 624. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective October 1. 1965. (Card No. 9.) 

Card received October 4. 1965. 
Class A-6:30-9:00 am, noon -1:00 pm. 4:00-6:30 pm. 
Class B -All other times. 

6. SPOT ANNOUNCEMENTS -Class A -Class B- 
1 min 30 sec 10 sec 1 min 30 see 10 see 

1 ti..._.._....... 5.25 4.00 2.35 5.00 3.80 2.20 
50 U..._...__.. 4.95 3.45 2.10 4.75 3.30 2.00 
250 ...... 4.15 2.80 1.70 4.00 2.75 1.65 
1000 ... 3.70 2.35 1.35 3.60 2.20 1.30 

7. PACKAGE PLANS 
ROS Class A and Class B 

PER WK: 1 min 30 sec 15 see 
5 ti daily (35 ti wkly) ........... 4.35 3.00 1.80 
10 ti daily (70 ti wkly) 4.00 2.75 1.45 
PER MO: 
6 ti daily (190 ti monthly) 4.00 2.75 1.45 
10 ti daily (280 ti monthly)..._ - 3.60 2.20 1.30 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 z. _.....__. 95.50 24.20 14.60 11.00 7.30 
DISCOUNTS 

50x-10% 250x-15% 
10. SPECIAL FEATURES 

5 MINUTE NEWS 

CENTERVILLE 
Davis County -Map Location F-6 

See SRDS concomer market map and data at begin- 
ning of the State. 

KBBC 
1957 

Media Code 4 246 1200 0.00 
Howard %V. Pingree and J. Fred Pingree. Box 44. 

Bountiful, Utah 89010. Phone 801-295-5551. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Howard W. Pingree. 
3. FACILITIES 

1,000 tv. day,: 1600 ke. 
Operating schedule. . MST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: is. 3a, 5, 8. 
Rate Protection: 106, llb. 
Basic Rates: 220. 226, 23a, 24a, 246, 25a, 28b, 29a. 
Contracts: 40a, 45, 46. 
Comb.: Cont. Discounts: 60b, 616, 62e. 
Cancellation: 70a, 70e, 71e, 73a. 

(This listing continued on next page) 
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Centerville -K B B C -Continued 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective 

Rates received April 3, 1961. 
6. SPOT ANNOUNCEMENTS 

(Run -of -schedule 6:00 a.m. to sundown) 
1 min. 30 sec. 10 sec. 

10- 90 announcements__.._...._ 2.75 2.35 1.25 
40-100 announcements.._._.__ 2.50 1.85 1.00 
I- 10 announcements..._..._.__ 3.00 2.65 1.50 

100 or more announcements.... 2.20 1.60 1.00 

LOGAN (2 AM) 
Cache County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBLW 
1967 

Subscriber to the NAB Radio Code 
Media Code 4 246 1300 8.00 
Peoples Broadcasting Co., Inc., Box 526, 2nd North 

810 West. Logan, Utah 84321. Phone 801-752-1390. 
STATION'S PROGRAMMING DESCRIPTION 

KBLW: Programmed for general interest. 
NEWS: on hour, headlines on half hour. MUSIC: 
M -Sat 6-8:30 am country and western, 8:30 am -7 
pm middle-of-the-road, 7 pm -12M rock and roll 
request. Business report noon -12:05 pm. 12:05-1 pm 
farm reporta and news. Fri live county agent. Sports - 
casts: 4 daily. Editorials M -S 8:30 am. Social Cal- 
endar 3 daily. Local and regional sports, live home 
and away. Telephone interviews, audience discussions 
9:05-9:30 am. Participation show 8:25 am. Tourist 
information daily. On spot broadcasting. Sat teen 
party 10 pm -12M. Sun religious and middle-of-the- 
road. Contact Representative for further details. 
Recd 2/5/68. 

1. PERSONNEL 
Pres. & Gen'l Mgr.-Olacus G. Merrill. 
Program Director -Darla Dean Merrill. 
Sales Manager -Melvin R. Meyer. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 
New York, Chicago -Radio Time Sales. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1390 Ire Directional 
nights. 
Operating schedule: 5-1 am. MST. 

4. AGENCY COMMISSION 
15/0: 10th of month. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3c, 4a, 9d, 5, 6a, 7b. 8. 
Rate Protection: 10a, lia, 13a. 14a, 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 24a, 25e. 26, 27, 

28b. 29b, 30, 33c. 
Contracts: 40a, 41. 42a, 43, 44a, 44b, 45, 46, 47a, 

47e. 48. 49, 50. 51a. 
Comb.; Cont. Discounts: 60b, 60f, 601, Ela, 62b. 
Cancellation: 70a, 70e, 70d, 71a, 72. 
Prod. Services: 80, 82. 
Affiliated with MBS. 
15% discount if sold in combination with WKLP. 
Keyser, W. Va., and KVSI, Montpelier. Idaho. 

TIME RATES 
ER Reed 4/1/68. 

8. SPOT ANNOUNCEMENTS 
Ix 26x 104x 265x 500x 1000x 

1 min 3.75 3.50 3.25 3.00 2.75 2.25 
30 sec 3.00 2.90 2.65 2,50 2.25 2.00 

7. PACKAGE PLANS 
SATURATION PLAN 

PER WK, EA: 12 ti titi 24t1 30tí 36 t1 
1 min.._ ,...._.._... 3.40 3.10 2.90 2.75 2.50 
30 sec. 3.00 2.90 2.75 2.50 2.00 
10 see..._. _..._._..... 1.90 1.70 1.50 1.40 1.25 

KVNU 
1938 

Subscriber to the NAB Radio Code 
Media Code 4 246 1500 3.00 
Cache Valley Broadcasting Company. Box 267, 1393 

N. Main St., Logan, Utah 84321. Phone 801-752- 
5141. 
STATION'S PROGRAMMING DESCRIPTION 

KVNU: Programmed for general interest with em- 
phasis on adults. 
AIR PERSONALITIES handle all segments. NEWS: 
network, regional and local every 30 min. 6-7 farm 
type music, news, weather and special programa. 7-9 
am middle-of-the-road music and some commentary. 
9 am -noon middle-of-the-road music with guest dis- 
cussion, a little comedy. women's news, helpful tips. 
Noon -1 pm news, agricultural news, business, sports, 
buy -sell -and -trade program. 1-5 pm middle-of-the- 
road music. 5-8:30 pm news, network, local sports. 
weather, farm, business. 6:30 pm -12M entertainment, 
middle-of-the-road music, discussions, interviews. 
SPORTS: live coverage of all college and high school 
basketball and football games, at home and away. 
Sportscasts throughout day. Contact Representative 
for further details. Reed 7/24/67. 

I. PERSONNEL 
General Manager -Reed Bullen. 

2. REPRESENTATIVES 
Edward l'etry & Co.. Inc. 

9. FACILITIES 
5.000 w. days; 1,000 w. nights; 610 kc. 

Directional -nighttime only. 
Operating schedule: 8:00 am -midnight. MST. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 9d, 5. 6a, 7b. 8. 
Rate Protection: 10b, 116. 12b, 13b. 
Basic Rates: 20a. 22a, 22b, 23a, 24b, 26, 28b. 29a. 
Contracts: 40a. 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 61b. 
Cancellation: 73a. 
Affiliated with KBS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 27 Rif 6/1/68-Rec'd 7/3/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x I56x 260x 312x 624x 

1 min.. 6.70 6.80 6.45 6.30 6.20 5.90 5.65 5.35 
7. PACKAGE PLANS 

A -Mon thru Sat 7-9:3 am & 4:30-7 pm. 
B -All other times. 

SATURATION PLAN 
CLASS A 

PER WK, EA: 12 t1 18 ti 24 ti 3091 96ti 
1 min. 5.05 4.70 4.35 4.00 3.70 
30 sec 3.20 2.95 2.70 2.40 2.15 
10 sec 2.50 2.35 2.20 2.00 1.85 

CLASS B 
1 min. . 4.00 3.70 3.35 3.00 2.70 
30 sec. ............ 3.20 2.95 2.70 2.40 2.15 
10 sec 2.00 1.85 1.70 1.50 1.35 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 156x 260x 312x 624x 

I hr 43.00 42.14 41.28 40.42 39.58 37.84 36.12 34.40 
1/2 hr 25.80 25.28 24.77 24.25 23,74 22.70 21.67 20.64 
1/4 hr 17.20 16.88 16.51 16.17 15.82 15.14 14.45 13.76 
10 min 12.90 12.64 12.38 12.13 11.87 11.35 10.84 10.32 
5 min 10.30 10.10 9.90 9.70 9.50 9.08 8.65 8.25 

MOAB 
Grand County -Map Location H-9 

See SitDS consumer market map and data at begin- 
ning of the State. 

KURA 
1957 

Media Code 4 246 1800 7.00 
Moab Broadcasting & Television Corp., Box 1838, 83 

N. Main, Moab. Utah 84532. 
I. PERSONNEL 

Pres. & Gem i Mgr. -G. U. Foote. 
Station & Cotn'1 Mgr. -Dixie L. Barker. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Mot. directional. 
Operating schedule: 8:30 am -10:00 pm. MST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a, 4a, 5. tie. 
Rate Protection: 15b. 
Beale Rates: 20a, 22b, 23a, 24a, 28b. 
Contracts: 40a. 
Comb.; Cont. Discounts: 80b, 60k, 61a. 
Cancellation: 73a. 
Affiliated with MBS and KBS Radio Networks. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Eft 7/1/65--Rec'd 11/7/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 20 see 

100 X. ... __ 1.75 1.50 1.25 
500 + _. 1.50 1.25 1.00 

7. PACKAGE PLANS 
30 -DAY PACKAGE 

I min 30 see 20 see 
30 ti, ea 2.00 1.75 1.50 

SATURATION PACKAGE 
PER DAY. EA: 
10 ti- _....._.._.._..._...._.._ 1.75 1.50 1.25 
15 ti. _.._. _ 1.50 1.25 1.00 
Specified spots in Prime Time (adjacent to news or 
within special programs) -extra. 1.00. 

8. PROGRAM TIME RATES 
1/4 hr._ 25. Evening music... . 25. 

10. SPECIAL FEATURES 
5 -minute newscasts (open, close 1 -minute spot) 5.00. 
Religious spots, ea 1.00. 
Religious programs, per 1/2 hr 10.00. 

MURRAY 
Salt Lake County -Map Location S-6 

See SUDS consumer market map and data at begin 
nine of the State. 

See Salt Lake City 
(including Murray) 

OGDEN (4AM) 
%Veber County -Map Location F-5 

See SRI'S consumer market map and data at begin- 
ning of the State. 

KANN 
1961 

Media Code 4 246 2100 1.00 
Owner Darrel J. Iverson, Box 1616, 2222 Washing- 

ton Blvd. Ogden Utah 84402. Phone 801-394-3438. 
STATION'S PROGRAMMING DESCRIPTION 

KANN: Programmed for adult listening. 
NEWS: 5 min every 30 min. Live reports on activi- 
ties of local agencies such as police, recreation and 
employment weekdays 8-9 am. Stock market summary 
twice daily. Community 5 min public service program 
twice daily features local news on art exhibits, college 
events and community events. SPORTS: roundup 
during local reports 8-9 am & 5:50-6 pm. Syndicated 
programs twice daily in half hour segments. MUSIC: 
6-10 am general popular. 10 am -1 pm middle-of-the- 
road music, 1-3:30 pm showtunes, film music and 

rest 
standards, 

forO-sign-off further dettaails. Bec'd 8/10pular 

swing. 
C 67 CL Rep- 

resentative 
PERSONNEL 

General Manager -Darrell 3. Iverson. 
Assistant Manager -A. Orville Helgeson. 
Salm Manager -Muriel Weese, 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
1,000 w. days; 1090 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 3b, 3e, 3d. 4a, 4c, 5, 6e, 7b. 
Rate Protection: log, 12a. 
Basic Rates: 20b, 21a, 23a, 24b, 25c, 26, 27, 28b, 

28e. 
Contracts: 48. 
Comb.; Cont. Discounts: 60e. 801. 

TIME RATES 
Rates effective 

Rates received January 4, 1965. 

6. SPOT ANNOUNCEMENTS 1 min 30 sec 10 see 
1 tl._...._._._.._......_._...__.....__..._._ 5.25 3.00 1.50 
13 ti. 4.88 2.85 1.43 
26 ti. .___.._.._..._._......_.._....._.._. 4.50 2.70 1.35 

104 ti- ...._._....._........_...-_...-_....... 3.75 2.40 
156 tI._._._.._......_..._..__.__.-...... 3.38 2.25 
280 ti_.._.._.._......_......_...._......_._.... 3.00 2.10 
312 ti.___.._......_-.._..-_..._..,.._.._.., 2.63 1.95 
624 tl. ._......_...__...__......_.._... 2.25 1.80 
1000 or more ti ....... _.._....._..._ ..... __ 1.88 1.50 

7. PACKAGE PLANS 
1 min 30 sec 10 sec 

25 tl.._._.._.____, ..........._. _. 75.00 52.50 26.25 
50 ti__ ...... _.._.._ .._._.....-._ 131.25 97.50 48.75 
75 tl.__.._....._..._.._..._.__.__.-_... 168.75 135.00 72.50 
100 ti._.._....._......._ _... 187.50 150.00 75.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti. _. .-._ 60.00 41.25 22.50 16.50 9.00 
13 ti...-_.._..._.___ 52.50 37.50 20.25 15.00 8.25 
26 ti.__....___._.._ 45.00 33.75 16.50 13.50 7.50 
52 ti...__.._..__._... 30.00 28.25 14.25 12.00 6.75 
104 ti_ ..... _.._ _....... .__... .._._ 12.00 10.50 6.00 
156 tl.__......_ _... __... _.__ 9.75 9.00 5.25 
260 ti - _._... .__._ 7.50 4.50 

KLO 
1924 

1.28 
1.20 
1.13 
1.05 

.98 

.90 75 

Subscriber to the NAB Radio Code 
Media Code 4 246 2400 5.00 
Utah Radio, Inc., Box 1499, Ogden, Utah. 84401. 

Phone 801-394-5721. 
I. PERSONNEL 

President -Cecil Heftel. 
General Manager -Kim Ward. 
Program Director -Hugh Barr. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5.000 w.; 1430 It:. Directional. 
Operating schedule: 5:30-1:00 am. MST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, lb, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 15a, 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 23b, 

25a, 26, 27. 28a, 28b, 28c, 29a, 29b, 32b. 
Contracts: 40a, 41. 44a, 44b, 46, 48, 49. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, ß0g. 

60h, 601, 61a, 61b, 81e. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
ER 7/1/66-Ree'd 5/27/86. 

6. SPOT ANNOUNCEMENTS 
A -Mon thru Fri 6:30-9:30 am & 4-7 pm. 
B -All other times. 
1 MIN: Ix fix I2x l8x 24x SOx 36x 

A.... 9.00 7.50 7.00 8.50 6.00 5.50 5.00 
B.... 7.50 6.00 5.50 5.00 4.50 4.00 3.50 

20/30 SEC' 
A.... 6.00 5.35 5.00 4.70 4.35 4.00 3.70 
B.... 5.00 4.30 4.00 3.70 3.35 3.00 2.70 

10 SEC: 
A.... 4.50 4.25 4.00 3.75 3.50 3.25 3.00 
B.... 3.50 3.20 3.00 2.80 2.60 2.40 2.20 

8. PROGRAM TIME RATES 
1 hr 125 
1/2 hour: 60% of hour. 5 min: 20% of hour 
1/4 hour: 40% of hour. 

KSVN 
Subscriber to the1947 NAB Radio Coda 

Media Code 4 246 2700 8.00 
North American Broadcasting Company. Inc., Box 

107. Ogden, Utah 84402. Phone 801-394-3476. 
I. PERSONNEL 

l'resldent-LaVor Wood. 
General Manager -John Terrill. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Seattle-Feltis/Dove/Croghan, Inc. 
Denver -Bob Ella Co., Inc. 

3. FACILITIES 
1.000 'e.: 730 kv. Non -directional. 

4. AGENCY COMMISSION 
15%; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7a. 
Bate Protection: 10a, lie, 12e, 13e, 14a, 15b. 
Basic Rates: 20b, 21a, 21d, 22a, 23b, 241), 24e, 25a, 

28c, 29a, 30, 33a. 
Contracte: soc, 41, 42d, 44a, 45, 47a, 48, 51a. 
Comb.; Cont. Discounts: 60b, 61a, 62a. 
Cancellation: 70b, 70d, 71a, 72. 
Prod. Services: 80. 81, 82. 
Affiliated with American Contemporary Network. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective March 1, 1968. 
Rates received January 31. 1966. 

6. SPOT ANNOUNCEMENTS 1 min 30 see 
6 per wk or 52 tl, ea.._....._ 5.50 4.40 
12 per wk or 104 ti, ea_. 5.20 4.16 
18 per wk or 156 ti, ea...._ 5.00 4.00 
24 per wk or 260 ti, ea 4.70 8.76 

4.40 8.52 30 per wk or 312 ti ea. 
8. PROGRAM TIME RATES 

I hr 
1 ti....._..-.__..__...-._.__ 49.00 
26 U........._._._..-__.._.._... 44.00 
52 ti.___..__.._..._......__._... 39.00 
104 ti...__...._..._._...- 34.00 
158 ti._._.._.__........___.._... 29.00 
280 ti ___-.__.-._.._... 24.00 
500 ti._.._...___...._.._...__... _._... 

1/2 hr 1/4 hr 5 min 
29.00 21.00 9.75 
26.00 19.00 9.25 
23.00 17.00 8.75 
20.00 15.00 8.25 
17.00 13.00 7.75 
14.00 11.00 7.25 

9.00 5.75 

KVOG 
1948 

Media Cade 4 246 3000 2.00 
United Broadcasting Co.. 1506 Gibson Ave., Ogden. 

Utah 04404. Phone 801-392-7535. 
I. PERSONNEL 

Pres. & Gen'1 Mgr. -Arch G. Webb. 
Assistant Manager -David B. Affleck. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
1,000 w. days; 250 w. nights. 1490 ko. 

Non -directional. 
Operating schedule: 5:45 am -midnight. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 

6a, 7a, 8. 
Rate Protection: 10a, llb, 12c, 13e, 14a, 15e., 15b, 

Basic Rates; 20a, 21a, 21b, 21d, 22a, 22b, 23s, 24b, 
25a, 26, 27, 28a, 28c, 29a, 30, 31, 32b, 33b. 

Contracts: 40a, 41, 42b, 42d, 43, 44a, 45, 46, 49, 50, 
51a. 51b. 

Comb.; Cont. Discounts: 60a, 80e, 60g, 601, 61u, 62a. 
Cancellation: 70a, 70d, 72. 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Eff 4/1/87 -Reed 3/6/67, 

6. SPOT ANNOUNCEMENTS 
I min 80 see I min 30 see 

1 x.._.__.._._ 5.25 4.00 157 z._____. 8.90 3.20 
26 x_......_._ 4.80 3.75 261 x. 3.50 2.95 
52 U...__ 4.40 8.50 500 3 15 2.50 
104 ti...._..-_ 4.15 8.45 1000+ -- 2.75 2.00 

8. PROGRAM TIME RATES 
Ix 28x 52x 104x 157x 261x 

1 hr._...._-. 30.00 28.00 27.50 27.00 26.50 26.00 
1/2 hr._.._... 23.00 21.50 21.00 20.50 20.00 19.50 
1/4 hr.......... 18.05 14.45 13.65 12.85 12.00 11.20 
5 min.._..._ 8.50 7,55 7.10 8.85 8.35 5.90 

PRICE 
Carbon County -Map Location G-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KOAL 
1996 

Media Code 4 246 3300 6.00 
Eastern Utah Broadcasting Co., Price, Utah, 84501. 

Phone 801-637-0407. 
I. PERSONNEL 

President -Jack Richards. 
General Manager -Thomas B. Anderson. 

2. REPRESENTATIVES 
Edward l'etry & Co., Inc. 

3. FACILITIES 
1,000 w.; 1230 kc. Non -directional. 
Operating schedule: 6 am -I0 pm weekdays. MST. 

4. AGENCY COMMISSION 
15/0 net time. 

5, GENERAL ADVERTISING See eroded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, Sa, 4a, 4c, 5, 6a, 7a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15c, 18. 
Basic Rates: 21b, 22b, 23b, 24b, 25a, 28, 28b, 28c, 

29b. 30, 32b, 33a. 
Contracts: 40a, 44a, 46, 48, 51a. 
Comb.; Cont. Discounts: 60b, 60e, 60h, 6C1, 61e, 

62b. 
Cancellation: 70a, 70e. 71b, 72, 73a. 
Prod. Services: 81, 82. 
Affiliated with MRS and Keystone Radio Networks. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 28 Eft 2/1/88-Rec'd 9/1/66. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE/100 WORDS OR 7.1054 

1 x.._ _.._.._._._.... 4.55 156 z 4.19 
26 . 4.48 260 x 4 00 
52 z......_...-_.._...._... 4.37 312 i 3 82 
104 s 4.28 624 L_ 3.64 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLAN 

A -Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B-AIl other times. 

CLASS A 
PER WK: 12t1 I8t1 24t1 30'.:1 36tí 
1 min. ._._.._.... 3.41 3.19 2.96 2.73 2.50 
30 sec._._...-..._..._ 2.78 2.55 2.37 2.13 2.00 
10 sec....._...._.._...__ 1.71 1.80 1.48 1.37 1.25 

CLASS B 
1 min..._..._....... ..... 2.73 2.50 2.28 2.05 1.82 
30 sec 2.18 2.00 1.82 1.64 1.46 
10 sec 1.37 1.25 1.14 1.03 .91 

R. PROGRAM TIME RATES 
I hr I/2 hr I/4hr 10 min 5min 

1 z .._.........._._ 35.00 21.00 14.00 10.50 7.00 
26 z .... ._._ 34.30 20.58 13.72 10.28 6.86 
52 z _..._._....._ 33.60 20.16 13.44 10.05 6.72 
104 z__ __ _... 32.90 19.74 13.16 9.57 6.58 
156 x _. 52.20 19.32 12.88 9.88 6.44 
260 z..._.._......__...__ 30.80 18.48 12.32 9.24 6.16 
312 x..___ _....._._._ 29.40 17.64 11.76 8.82 5.88 
824 x 28.00 16.80 11.20 8.40 5.60 

PROVO (3 AM; 1 FM) 
Utah County -Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

KEYY 
1949 

Media Code 4 246 3600 9.00 
Mid -Utah Broadcasting Co., Drawer K. Provo, Utah 

84601. Phone 801-373-2174. 
I. PERSONNEL 

General Manager -Dave Weiser. 
Sales Manager -William Barth. 

2. REPRESENTATIVES 
The Sandeherg-Glenn Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 20 hours daily. MST. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5, GENERAL ADVERTISING See coded regulatIona 
General: la, 2a, 3a. 3b, 4a, 4d, 5. 8b, 7b. 8.. 
Rate Protection: lob. llb, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b. 25a, 26, 

28a, 29a. 
Contracts: 40a, 42a, 45, 46. 47a, 48. 
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Provo -K E Y Y -Continued 
Comb.: Cont. Discounts: 60a, 60k, Ela, 61b. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with Keystone Network. 

TIME RATES 
E17 10/1/66 -Reed 9/6/66 

6. SPOT ANNOUNCEMENTS 
Ix Sox IOOx 150x 200x 300x 

1 min 4.00 3.75 3.50 3.25 3.00 2.75 
30 sec 3.00 2.85 2.70 2.55 2.40 2.25 
15 sec 2,00 1.90 1.80 1.70 1.60 1.50 
900+ earns 10% discount o0 listed end rates. 

7. PACKAGE PLANS 
PER WK: I min 30 see 15 see 
35 ii 3.30 2.60 1.75 
70 ti 2.55 2.15 1.45 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr I hr 

1 x 8 16 24 40 
DISCOUNTS 

13x- 5% 104x-15% 280x-25% 
52x-10% 156x-20% 

10. SPECIAL FEATURES 
The Joe Pyne Show and Perspective -1 min or 30 sec 
only, 1 time 3.75. 

KFMC (FM) 
1967 

faß F141 
Media Code 4 246 3700 7.00 
KFMC, University Club Bldg., 138 E. South Temple, 

Salt Lake City, Utah 84111. Phone 801-364-1801. 
I. PERSONNEL 

President -Ashley L. Robison. 
Vice-Pres. & Gong Mgr. --Glenn Shaw. 

9. FACILITIES 
ERP 32,000 w. (horiz. & vert.); 96.1 mc. Stereo. 
Operating schedule: 5-1 am. 
Antenna ht.:- ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time: payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3c. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 22a, 23a, 24b, 25a, 26, 27, 28a, 

28e. 29a, 30, 31, 32b, 33c. 
Contracta: 40a, 41, 42a, 43, 44a, 95. 46, 47e, 48, 49, 

50, 51a. 
Comb.: Cont. Discounts: 8Ua, 60f, 801, 61a. 
Cancellation: 70a. 70e. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 1 ER 12/1/67 -Reed 11/22/67. 

8. SPOT ANNOUNCEMENTS 
AA -Specified times -5-1 am. 

Ix 52x 156x 212x 500x 1000x 
1 min 10.00 9.00 8.00 7.00 6.00 5.00 
30 sec 8.00 7.00 6.00 5.00 4.50 4.00 

7. PACKAGE PLANS 
BEST TIMES AVAILABLE 

(Scheduled 1/3 each, Morning. Afternoon & Evening) 
25x 100x 250x 500x 750x 1000X 2500x 

1 min 7.00 8.50 6.00 5.50 5.00 4.50 4.00 
(1 Guarantees advertiser an exclusive category. 

8. PROGRAM TIME RATES 
A -Mon thru Sat 6-10 pm; Sun noon -10 pm. 
B -All other times. 

CLASS A 
Ix 19x 26x 52x 104x 156x 312x 

1 hr 100 94 88 82 76 70 64 
1/2 hr 50 47 44 41 38 35 32 

CLASS B 
1 hr 80 74 68 82 56 50 44 
1/2 hr 40 37 34 31 28 25 22 

KIXX 
1947 

Media Code 4 246 9900 3.00 
KIXX Inc.. Box g, 1400 S. University Ave., Provo, 

Utah 84601. Phone 801-373-1400. 
I. PERSONNEL 

General Manager -D. Ray Gardner. 
2. REPRESENTATIVES 

Adam Young -Western States Radio Empire Division. 
Seattle, Portland-Feltis/Dove/Croghan, Inc. 
Denver. Salt Lake -Bob Hlx Co.. Inc. 

9. FACILITIES 
250 w.: 1400 kc. Non -directional. 
Operating schedule: 6 am -midnight. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2b, 3a, 3b, 9a, 5, 6a, 7b. 
Basic Rates: 21a. 21b, 24b, 25e, 33d. 
Contracta: 40e, 47a. 51a. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a, 70d, 71b. 
Affiliated with MBS. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective March 1, 1968. 

Rates received January 31, 1968. 
7. PACKAGE PLANS 

6 per wk or 52 ti, ea..._......___.._.-....__ 
12 per wk or 104 ti, ea. 

1 min 30 sec 
4.50 3.60 
4.25 8.40 
4.05 3.24 
3.80 8.04 

18 per wk or 158 ti. ea - _.-. 
24 per wk or 260 ti, ea..... -.r-._... 
30 per wk or 312 t1, ea.-._ ___..__. 3.60 2.88 

8. PROGRAM TIME RATES 

6 per wk or 52 tl, ea..._......_ _.___ 
5 min 

9.00 
8.50 12 per wk or 104 ti, ea. 

18 per wk or 158 ti, ea 8.10 
7.60 

._.-___.. 
24 per wk or 260 ti, ea..._.. .... _.._.....___.______. 
1/4 hour is twice the 5 minute rate. 
1/2 hour la 3 times the 5 minute rate. 

KOVO 
1999 

Subscriber to the NAB Radio Code 
Media Code 4 246 4200 7.00 
KOVO. Inc.. Box 949, Provo, Utah. 84601. Phone 

R01-373-8550. 
I. PERSONNEL 

T're.vlteet-Ashlev L. Robison. 
Vice -President -Glenn C. Shaw. 
Sales Manager -Ross Davis. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights; 960 ko. 

Directional -night only. 
Operating schedule: 20 hours daily. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 3a. 3b, 3c, 3d, 4a, 4d, 5, 6a. 

7b, 8. 
Rate Protection: 10d, lid, 12d. 13d, 146i, 1511. 16. 
Baste Rates: '_lOa, 21a, 21h, 21e, 21d, 22a, 22b, 23a, 

23b, 29b. 24c, 25a. 26, 27. 28b, 29a, 30, 33a. 
Contracte: 405, 41. 420, 42e, 43, 44a, 45, 46, 47a, 48, 

49, 50. 51a. 
Comb.; Cont. Discounts: 80a. 60c, 60d, 60e, 60g, 601, 

61a, 61h, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Information Notwork, 
Member: Intermountain Network. 

TIME RATES 
ER 7/1/66 -Reed 5/31/68. 

A -Mon thru Fri 6:30-9:30 am & 4-7 pm. 
B -All other times. 

7. PACKAGE PLANS 
1 MIN: 6ti 12t1 18t1 24tí 90tí 96 ti 

A 8.50 7.00 6.50 6.00 5.50 5.00 
B 7.00 5.50 5.00 4.50 4.00 3.50 

20/30 SEC: 
A 6.50 5.00 4.70 4.35 4.00 3.70 
B 5.50 4.00 3.70 3,35 3.00 2.70 

10 SEC: 
A 5.50 4.00 3.75 3.50 3.25 3.00 
B 4.50 3.00 2.80 2.60 2.40 2.20 

8. PROGRAM TIME RATES 
1 hr 90 
1/2 hr: 60% of hour. 5 min: 20% of hour 
1/4 hr: 40% of hour. 1 min: 13% of hour 

DISCOUNTS 
131-4% 104x-12% 260x-20% 
52x-8% 156x-16% 

RICHFIELD 
Sevier County -Map Location F-9 

See SRDS consumer market map and data at begin - 
sing of the State. 

KSVC 
1947 

Media Code 4 246 4500 0.00 
Sevier Valley Broadcasting Co., Richfield. Utah. 

84701. Phone 801-896-4456. 
I. PERSONNEL 

President -Homer Bandley. 
Gen'l & Sales Mgr. -James G. Clawson. 
National Sales Manager -Lynn L. Meyer. 

2. REPRESENTATIVES 
Edward l'etry & Co., Inc. 

3. FACILITIES 
5.000 w. days; 980 kc. 
Operating schedule: 5 am -local sunset. MET. 

4. AGENCY COMMISSION 
15/n: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 3b. 4a, 4d. 5. 6a, 7b. 
Rate Protection: 10h. 11b, 12b, 13b, 14b. 
Basic Rates: 20a. 22a, 221). 23a, 24a, 241). 25a. 26, 

29a. 
Contracts: 400. 42a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60k, 61a, 81b, 62e. 
Cancellation: 70a, 70e. 73a. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
ER 7/1/66 -Reed 5/31/68. 

7. PACKAGE PLANS 
A -Mon thru Fri 6:30-9:30 am & 4-7 pm. 
B -All other times. 
I MIN: 6ti 12 ti 18t1 24tí 80t1 96t1 

3.25 2.95 2.75 2.55 2.35 2.15 
B 2.60 2.35 2.15 1.95 1.75 1.55 
20/30 SEC: 

B 
10 SEC: 
A 
B 

8. PROGRAM 
1 hr 30.00 
1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 1 min: 13% of hour. 

DISCOUNTS 
131-9% 104x-12% 2601-20% 
52x-8% 156x-16% 

2.60 2.35 2.20 2.00 1.85 1.70 
2.05 1.85 1.70 1.55 1.40 1.25 

1.65 1.50 1.40 1.30 1.20 1.10 
1.3.5 1.20 1.10 1.00 .90 .80 

TIME RATES 

ST. GEORGE 
Washington County -Map Location D-11 

See SRDS consumer market map and data st begin- 
ning of the State. 

KDXU 
Media Code 4 246 4800 4.001957 

Julie P. Miner. Box K, St. George, Utah 84770. 
l'hone S01-673-3579. 

I. PERSONNEL 
Gen'l Mgr. & Prog. Dir. -L. John Miner. 

3. FACILITIES 
250 w.: 1450 Ire. Non -directional. 
Operating schedule: 6 am -midnight. MST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 3a. 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 126, 13b, 14b. 
Basic Ratee: 22a, 22b, 24b, 25a, 26, 28b, 29a. 
Contracts: 40a, 42b, 46, 48. 
Comb.: Cont. Discounts: 60a. 81a, 01b. 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Member: Intermountain Network. 

TIME RATES 
ER 11/1/60 -Reed 10/9/57. 

6. SPOT ANNOUNCEMENTS 
(1 minute) 

3.75 156 times...._.__._ 2.80 
3.55 280 times..._..___.__.. 2.60 
3.35 312 times 2.40 

Umm ..__.._. _ 2.20 

1 lime 
13 [Ines 
26 times 
52 times.._.........._.... 3.15 624 

104 times 3.00 
8. PROGRAM TIME RATES 

1 hr. 1/2 hr. 1/4 hr. IO min. 
I time 40.00 25.00 16.00 12.00 

5 min. 
8.00 

SALT LAKE CITY (11 AM; 5 FM) 

(including Murray) 
Salt Lake County -Map Location F-6 

Ste 0111)0 consumer market map and data at begin- 
ning of the State. 

Salt Lake Metro Market Group 
Intermountain Network 

Comprised of: 
KO VO -Provo KLO -Ogden 
KALL-Salt Lake City 

Rates: See Intermountain Network under Regional 
(radio Networks and Groupa. 

KALL 
1945 

SALT LAKE CITY 

Subscriber to the NAB Radio Coda 
Media Code 4 246 5100 8.00 
Salt Lake City Broadcasting Co., Inc., 312 E. 

South Temple, Salt Lake City, Utah 84111. Phone 
801-364-3561. TWX 910-925-5819. 

t. PERSONNEL 
National Sales Mgr. -Lynn L. Meyer. 
Executive Vice President -Homer K. Peterson. 
Station Manager -C. Bruce Miller, 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5.000 w. days, 1.000 w. nights: 910 kc. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3h, 3d. 9a, 4d, 5, 6a, 7b. 
Rate Protection: 10h, 11b. 12h, 131s, 14b, 15h. 
Basic Rates: 20a, 22a, 23a, 28b, 28c, 29a, 32b. 
Contracte: 40a, 41, 46. 48. 
Comb.: Cont. Discounts: Bob, 60e, 60f. 60h. 
Cancellation: 71a. 
Prod. Services: 82. 
Affiliated with NBC Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 68 ER 8/1/67 -Reed 7/31/67. 

AA -Mon thru Fri 8:30-9:30 am & 4-7 pm. 
A -Mon thru Fri 9:30 am -4 pm; Sat & Sun 7 am - 
7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I tl 6ti 12t1 1881 24tI 30 ti 
1 min 20.00 18.00 17.00 16.00 15.00 14.00 
30/20 sec 18.00 15.00 14.00 13.00 12.00 11.00 
10 see 12.00 9.00 8.50 8.00 7.50 7.00 

CLASS A 
15.00 14.00 
12.00 11.00 
7.50 7.00 
CLASS B 

1 min 15.00 13.00 12.00 
30/20 sec 13.00 10.00 9.00 
10 sec 9.00 7.00 8.50 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

PER WK: I min 90/20 
Plan 1 (6AA, SA. 3B) 175 140 
Plan 2 (9AA, 5A, 4B) 240 192 
Plan 3 (12AA, 7A, 5B) 300 240 
Spots muet be scheduled over 7 day period and rotate 
within time classification. Total Audience Plan Spots 
are combinable with all weekly Spots and programs. 

IO. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

PER WK: 1t1 Sti 6t1 12 t 
AA 29 27 25 23 
A _ 23 21 19 17 
B 20 18 16 14 

Minutes, Newscasts, Features, and 30/20 second spots 
may combine to earn weekly frequency discount. 
Minutes, Newscasts, Features, and 30/20 second spots, 
and ID's may combine on the basis of 2 ID's equal- 
ling 1 longer spot. 

DISCOUNTS 
52 wks-10ró. Discount applied as earned applicable 
to consecutive week advertisers only. 

1 min 18.00 
30/20 sec 15.00 
10 sec 10.00 

13.00 
10.00 
6.50 

11.00 
8.00 
6.00 

KCPX 
1922 

SALT LAKE CITY ® KATZ RADIO 
WEST 

12.00 
9.00 
6.00 

10.00 
7.00 
5.50 

11.00 
8.00 
5.50 

9.00 
8.00 
5.00 

Subscriber to the NAB Radio Code 

Media Code 4 246 5400 2.00 
Screen Gema Broadcasting Corp., 130 Social Hall 

Ave., Salt Lake City. Utah. 84111. Phone 801- 
372-5681. TWX 801-521-2365. 

I. PERSONNEL 
Manager -William E. Wright. 
News and Production -Joe Lee. 
Program Director -Mel Remy. 

2. REPRESENTATIVES 
Katz Radio, West. 

3. FACILITIES 
5,000 w.: 1320 kc. Directional -same pattern day 

and night. 
Operating schedule: 24 hours dally. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, la. 3b, 3d. 4a, 9d, 5, 6a, 

7b. 
Rate Protection: 10a, 14a, 15b, 15d. 
Basic Rates: 20a, 20b, 21a, 21b, 22a, 22b, 23a, 24a, 

28h. 28c. 32b. 
Contracta: 40a. 45, 46. 
Comb.; Cont. Discounts: 60d, 60e, 60f. 60t. 61c. 

UTAH 
Cancellation: 70e. 71a. 
Prod. Services: 82. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 32 ER 5/1/68 -Reed 4/22/88. 

AA -Mon thru Fri 06-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sat & sun 6 am -6 pm. 
B -All other tintes. () 8-9 am or 7-10 am. 

6. SPOT ANNOUNCEMENTS 
I MIN, PER WK: AA A B 
Flied position. 25 22 18 
1 ti 22 19 18 
8 tl. 19 17 14 
12 ti 18 16 13 
18 ti 17 15 12 
24 ti 18 14 11 
20/30 sec: 80% of 1 min. 10 sec: 50% of 1 min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

(1/2 AA, 1/2 after 7 pm and/or wknd or 1/3 
AA, 1/3 Mon thou Fri 10 am -3 pm, 1/3 all 

other times) 
12 t1 18 ti 24 t1 

Per wk 174 243 300 
SPECIAL WEEKEND PLAN 

PER W 
(Divided equally between Sat &14utÌ 

)18 ti 24 ti 

20/30 sec: 80% of 1 min. 10 sec: 50% o(41 min. 
10. SPECIAL FEATURES 

5 -min news programs -1-1/2x applicable minute rate. 
All announcements, regardless of length or classifi- 
cation, may be cross -combined for discounts. An- 
nouncement and program units may not be combined 
for discount purposes. 

K C P X -FM 
1947 

SALT LAKE CITY 
Media Code 4 246 5401 0.00 
Screen Gems Broadcasting Corp., 130 Social Hall 

Ave., Salt Lake City, Utah. 84111. Phone 801-322- 
5681. 

1. PERSONNEL 
Manager -William E. Wright. 
News & Production -Joe Lee. 

2. REPRESENTATIVES 
Katz Radio, West. 

3. FACILITIES 
ERP 1.200 w.: 98.7 mc. 
Operating schedule: 6-1 am. MST. 
Antenna ht.: 3.030 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See KCPX listing for coded regulations. 

TIME RATES 
Eft Rec'd 7/7/67. 

6. SPOT ANNOUNCEMENTS 
In 26x 52x (04x 156x 

1 min 5.50 5.25 5.00 4.75 4.25 
30 sec 4.00 3.75 3.50 3.25 3.00 
10 sec 2.50 2.25 2.00 1.75 1.50 

7. PACKAGE PLANS 
WEEKLY 

7 CONSEC DAYS: I min 30 see 10 see 
1 per hr (15 per day) 210 145 100 
1 every other hr (8 per day) 135 95 70 
1 every third hr (5 per day) 85 60 45 

MONTHLY 
30 CONSEC. DAYS: 
1 per hr (15 per day) 650 450 330 
1 every other hr (8 per day) 390 320 215 
1 every third hr (5 per day) 300 210 140 

YEARLY 
12 CONSEC MO: 
1 per hr (15 per day) 565 380 290 
1 every other hr (8 per day) 330 280 185 
1 every third hr (5 per day) 250 190 125 

KLUB 
1938 

SALT LAKE CITY 

Subscriber to the NAB Radio Code 
Media Code 4 246 5700 5.00 
KLUB Broadcasting Company, Inc.. Box 389, 1550 

W. 22nd North., Salt Lake City, Utah 84110. 
Phone 801-359-7794. 
STATION'S PROGRAMMING DESCRIPTION 

KLUB: Programmed for adults. 
Segued film music, showtunes, standards, light clas- 
sic. Accent on big strings. Sets announced at con- 
clusion. NEWS: 5 min at :52. expanded news 5-9 
am M -F, 3 man department. RELIGION: short non- 
denominational vignettes. COMMERCIAL POLICY 
12 minute maximum per hour, 2 minute maximum 
per break. No programs prepared by outside sources 
accepted. Farm, sports in regular newscasts. Each 
hour opens with 1 min vignette. Contact Representa- 
tive for further details. Rec'd 11/30/67. 

I. PERSONNEL 
Pres. & tien't Mgr. -Frank C. Carmen. 
Vice -President of Sales -Allan Thomas. 
Vice -President of Programs -Frank C. McIntyre. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5.000 w.: 570 kc. Directional. 
Operating schedule: 24 hours daily. MST. 
Partial simulcast operation. Simulcast 6.9 am, noon - 
1 pm, 4-6 pm Mon thru Fri and all newscasts. 5-1:30 
am Sat. 6 am -midnight Sun. For non -simulcast 
facilities see KWIC (FM). 

4. AGENCY COMMISSION 
15/0 net lime. Bills payable when rendered. 

5. GENERAL ADVERTISING See eºded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2b, 3a, 313. 3c. 3d, 4a, 4d, 5. 6b, 

7b, 8. 
Rate Protection: 10h. 11b. 12b, 13b. 14b. 
Basic Rates: 20h, 22a. 23a, 24c, 27. 28b, 28c. 30, 

33b. 
Contracts: 40a, 420. 46, 48. 
Comb.: Cont. Discounts: 60b. 60e. 60f. 
Station operates with a limit of 12 minutes of rom- 
merrlsl cony In every hoer. 
FM facilities: KWVIC (FM). 

(This listing continued on next page) 
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UTAH 
This space contributed by the publisher as a public selvicO. 

Use Christmas Seals. It's a matter of life and breath. 
Fight tuberculosis, emphysema, air pollution. 

Salt Lake City -K L U B -Continued 
TIME RATES 

KLUB/KWIC (FM) COMBINATION RATES 
Eft 10/ 1/BS-Rec'd 9/4/68. 

AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm; Sat & Sun 6 am -7 
pm. 
B -Mon thru Sun 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 6ti 12 ti 18 ti 24ti 30 ti 
1 min 35.00 31.50 28.00 25.50 23.00 21.00 
30 sec 28.00 25.00 22.50 20.50 18.50 17.00 

CLASS A 
1 min 28.00 25.00 22.50 20.50 18.50 17.00 
30 sec 22.50 20.00 18.00 18.50 15.00 12.50 

CLASS B 
1 min 21.00 19.00 17.00 15.50 14.00 12.50 
30 see 17.00 15.00 13.50 12.50 11.00 10.00 
10 sec: 50% of 1 -min. 

DISCOUNTS 
52 wk -10%. 
KWIC (FM) only in non -simulcast hours -20%. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

WKLY. EA: I min 
Plan 1 (4AA, 5A, 3B) 20.50 
Plan II (6AA, 8A. 4B) 19.00 
Plan III (8AA, 10A. 613) 17.00 
Plan IV (10AA, 12A. 8B) 15.50 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

DISCOUNTS 
52 wk -10%. 
KWIC (FM) only ln non -simulcast hours -20%. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: I ti 3 ti 6 t1 12 t1 
AA 50 47 43 40 
All other times 40 38 34 32 

26 wk -5% 52 wk -10% 
All classes may combine for weekly frequency. 

K L U B -FM 
NOTE: the call letters of this station have been 
changed to: 

KWIC (FM) 

KMOR 
1948 

MURRAY 

Western Music 
Subscriber to the NAB Radio Code 

Media Code 4 246 6000 9.00 
O. J. Wilkinson, Box 7383. 4646 S. State St., Salt 

Lake City, Utah 89107. Phone 801-266-4418. 
STATION'S PROGRAMMING DESCRIPTION 

KMOR: Programmed for adults and young adults. 
6 air personalities handle all segmenta of music. 
MUSIC: modern country and western. 75% singles. 
25% albums. NEWS: network news on half hour, 2 
min local news on hour. COMMERCIAL POLICY: 
16 minutes maximum in any 1 hour. Contact Repre- 
sentative for further details. Recd 1/15/68. 

I. PERSONNEL 
Vice-Pres. & Gen l Mgr. -James K. Richey. 
Commercial Manager -Fred De Smet. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 138, 14a, 15b. 
Basic Rates: 20b, 21a. 

28b, 28c, 30, 32b. 
21c, 22b, 23a, 24a, 25a, 26, 

Contracts: 40a, 41, 42a, 43, 44a, 45, 46, 47a, 48, 51a. 
Comb.; Cont. Discounts: 60a, 60e, 61c, 62b. 
Cancellation: 70a, 70e. 71a, 73a. 
Prod. Services: 80, 81. 82. 
Affiliated with MRS. 

TIME RATES 
Rates effective January 1. 1966. 

Rates received February 25, 1966. 
6. SPOT ANNOUNCEMENTS 

If all announcements are to he used within 30 -day 
period, following rates apply: 

1 min 30 sec 10 sec 
1-24 ti ........... _ ....................._.._.._. 12.25 9.25 7.00 
25-49 ti.__ .............. ..... 12.00 9.00 6.75 
50-79 ti _ 11.75 8.75 6.50 
75-99 ti 11.50 8.50 6.25 
100+ ti 
PACKAGE 

_ 11.25 8.25 6.00 
7. PLANS 

If announcements are to be used within 7 -day period, 
following rates apply: 
Same as above, less 10%. 

8. PROGRAM TIME RATES 
5 MINUTES 

1-24 tl 18.00 75-99 
25-49 ti....._ 17.50 100+ tl._...__.._....... 16.00 
50-74 ti....._ 17.00 

KNAK 
1945 

SALT LAKE CITY 

/q\ 
AVERY-KNODEL, INC. 

Media Code 4 246 6300 3.00 
Granite District Radio Broadraating Co.. 1042 8. 6th 

West. Salt Lake City, Utah. 84109. Phone 801- 
364-3605 

(This listing continued on next page) 
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Salt Lake City -K N A K -Continued 
I. PERSONNEL 

President -Howard D. Johnson. 
Station Manager -William (Bill) Hesterman. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
5.000 w. days; 500 w. nights; 1280 kc. 

Directional -nighttime only. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 2b, 3d, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 22a. 24b. 29a. 30. 
Contracta: 40a, 45, 46, 48. 
Comb.; Cont.. Discounts: 60d. 60e. 
Cancellation: 72. 73b. 
Prod. Services: 80. 82. 

TIME RATES 
Eft 3/1/67 -Reed 4/28/67. 

AA -Mon thru Fri 6-9 am & 3-6 pm. 
A -Mon thru Fri 9 am -3 pro; Sat & Sun 6 am -6 pm. 
B -Mon thru Sun 6 pm -midnight. 
C -Mon thru Sun midnight -6 am. 

7. PACKAGE PLANS 
MARKEAT BUSTER PLAN 

B - 
PER WK: I min 30 min I min 30 see I min 50 sea 
36 ti 14.00 11.20 11.50 9.20 8.50 6.80 
30 tI 15.00 12.00 12.00 9.60 9.00 7.20 
24 ti 16.00 12.80 13.00 10.40 9.50 7.60 
18 ti 17.00 13.60 13.50 10.80 10.00 8.00 
12 ti 18.00 14.40 14.50 11.60 11.50 9.20 
6 ti 19.00 15.20 16.00 12.80 13.00 10.40 
1 ti.......- 22.00 17.60 18.00 14.40 14.00 11.20 

CLASS C 
I min 30 see 

Flat 7.50 4.50 
10 sec: 50% of 1 -min. 

7 -DAY SOUND VALUE PLAN 
PER WK: 
21 ti (5 ti/wk may be in AA), ea 14 
28 ti (7 ti/wk may be in AA), ea ....... _.._._.._..... _ 12 
35 ti (10 ti/wk may be in AA), ea 10 
7 -Day Sound Value Plan spots must be spread pro- 
portionately over 7 days. 7 -Day Plan spots do not 
combine with Market Buster Plan for greater dis- 
counts. 

WEEKEND SPECIAL PLAN 
PER WKND: 24 t1 18 ti 12t1 
Ea 13.00 14.00 15.00 
Weekend Plan spots must be equally divided between 
Sat & Sun. Weekend Plan schedules may combine 
with Market Buster Plan for greater discounts. 
All ID's are 50% of minute rate on any plan. 
ID's combine at rate of 2 ID's equal 1 -minute for 
greater discounts. 

8. PROGRAM TIME RATES 
5 MINUTES 

PER WK: I tl 6t1 12t118ti 
AA 40 35 30 25 
A ..._.._.........._.._.........._......_... 35 30 25 20 
B 30 25 20 15 

1/4 HOUR 
45 40 35 
40 35 30 
30 25 20 

C. flat 30 
1/2 HOUR 

AA 75 70 65 60 
A 70 65 60 55 
B 65 60 55 50 
C. fiat ..._.._ 60 

KRGO 
1956 

SALT LAKE CITY 

R A 

Subscriber to the NAB Radio Code 
Media Code 4 2466375 5.00 
Group Communications, Inc., 5065 W. 21st 8., Salt 

Lake City, Utah 84120. Phone 801-299-3449. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Don Hughes. 
Sales Manager -Bob Young. 
Operations Manager -Neil Liton. 

2. REPRESENTATIVES 
Radio Time Sales. 
Southwest -Morton Time Sales, Inc. 

3. FACILITIES 
10,000 w. days; 1550 kg. Non -directional. 
Operating schedule: Sunrise -local sunset. MST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 2b. 3c, 3d, 4a, 4c, 5, 6a. 8. 
Rate Protection: 10g, 11g, 12g. 13g, 14g, 15b. 
Basic Rates: 20b, 21a, 21b, 22a. 
Contracts: 40a, 41. 44a, 44b, 46. 
Cancellation: 70b, 70d, 71b, 72, 73a. 
Prod. Services: 80. 81. 82. 

TIME RATES 
ER 4/1/68 -Reed 4/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix lax 26x 52x 104x I56x 260x 3I2x 

1 min 7.50 7.25 7.00 6.75 6.50 6.25 6.00 5.75 
30 see 5.50 5.25 5.00 4.75 4.50 4.25 4.00 3.75 
10 sec 4.00 3.75 3.50 3.25 3.00 2.75 2.50 2.25 

7. PACKAGE PLANS 
WKLY: 10 tl 20 ti 30 01 40 tI 
1 min 4.00 3.75 3.50 3.25 
30 sea 3.00 2.75 2.50 2.25 
10 sec 2.25 2.00 1.75 1.50 
MTHLY: 100 t1 200 01 SOON 

1 min 3.35 3.15 3.10 
30 sea 2.25 2.15 2.00 
10 sea 1.50 1.35 1.25 
YRLY: I min 30 see 10 see 
1000 ti 3.10 2.00 1.25 

KRSP 
1967 

SALT LAKE CITY 

Media Code 4 246 6450 6.00 

Holiday Broadcasting Co., 1130 W. 5200 S.. Salt 
Lake City, Utah. 84107. Phone 801-262-5541. 

STATION'S PROGRAMMING DESCRIPTION 
KRSP: Programmed for adult audience. 
Middle-of-the-road music with national, international, 
regional and local news Including sports. NEWS: 5 
min at :60 & 2 min at :30. Employ 1 & 2 min in- 
formational vignettes on the unusual. COMMERCIAL 
POLICY: limited to 6 commercials per hour. M -F: 
6-9 am middle-of-the-road music, standards aimed 
at adults and commutera. 9-11 am & 1.1 am -1 pm 
standards, news and vignettes for commutera. 1-4 pm 
middle-of-the-road music. showtunes, standards and 
vfgnetts. 4 pm -sign -off standards, news and vignettes 
for commuters, home and office. Weekends: same pro- 
gramming format except for special sports off net- 
work available and special interest features nationally 
and locally. Contact Representative for further de- 
tails. Reed 1/15/68. 

I. PERSONNEL 
General Manager -Arthur W. Carlson. 
Program Director -Paul Bragg. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
10,000 w.; 1060 be. Non -directional. 
Operating schedule: Sunrise -local sunset. MST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb. 2a, 2b, 3a, 3b, 3c. 3d, 4a, 4d, 5. 

6a, 7a. 8. 
Rate Protection: 10a, 11e, 12g, 13g, 14g, 15b. 
Basic Rates: 20b, 21b. 21e, 21d. 22a, 22h, 23a, 231, 

24a, 24b, 24c, 26, 27, 28e, 29a, 29b. 30, 31, 33a. 
Contracta: 41, 42a, 42e. 44b, 45, 46, 47a, 47e, 48. 

49, 50, 51a. 51b. 51e. 
Comb.; Cont. Discounts: 60a, 60e. 60e. 60f, 60h, 601, 

61a, 61b. 61c, 62a, 62b, 62c, 62d. 
Cancellation: 70a, 70b, 70c, 70d. 71a, 72, 73a. 73b. 
Prod. Services: 80, 82. 

TIME RATES 
EH 8/15/67 -Reed 8/14/67. 

6. SPOT ANNOUNCEMENTS 
A -Mon thru Fri 6:30-8:30 am & 4-6:30 pm. 
B -All other times. 

A B 
PER WK: Irk 13 wk 52 wk I wk i13 wk 52 rk 
1 ti 10.00 9.50 9.00 8.50 8.00 7.75 
5 ti 9.75 9.25 8.75 8.25 7.75 7.50 
10 ti 9.50 9.00 8.50 8.00 7.50 7.25 
20 ti 9.25 8.75 7.25 7.75 7.25 7.00 
50 ti 9.00 8.50 8.00 7.50 7.00 6.50 

10. SPECIAL FEATURES 
NEWSCASTS 

5 min Mon thru Fri, per mo 

KSL 
1922 

SALT LAKE CITY 

maam.METRO RADIO SALES 

R AIR 
Subseriber to the NAB Radio Code 

Media Code 4 246 6600 6.00 
KSL, Inc.. Broadcast House. Salt Lake City, Utah 

84111. Phone 801-355-4641. 

I. PERSONNEL 
President -Arch L. Madsen. 
Vice-Pres. & Gen'l Sales Mgr. -Joseph A. Klar. 
National Sales Manager -Raymond W. Fritsch. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
50,000 w.; 1160 be. Non -directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 4d, 5, 8b, 7b, 8. 
Rate Protection: 10e, 11c, 12c, 13e, 14e. 
Basic Rates: 20b, 21a. 21b. 2Id, 22a, 22b 23a, 23b, 

24a, 24b, 24c, 25a, 26. 27, 28a, 29a, 291). 32b. 
Contracts: 40e, 44a. 94b, 46, 47a, 49, 50, 51b. 
Comb.; Cont. Discounts: 60b, 60d. 60e, 60f, 601, 61b, 

61e, 62b, 62d. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 80, 81, 82. 

Affiliated with CBS Radio Network. 
Member: CBS Radio Mountain Network. 

TIME RATES 
No. A Eft 2/1/66 -Reed 1/28/66. 

AA -Mm thru Sat 6-10 am. 
A -Mon thru Sat 3-8 pm. 
B -Mon thru Sat 10 am -3 pm; Sun 6 am -6 pm. 
C -Mon thru Sun 6 pm -midnight. 
D -Mon thru Sun midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 1 

PER WK: min 
Specified hour or day..._ ...... __.._....... 45. 
Less than 6 ti (rotating) 41. 
6 ti (1 per day)-_.........._...._...._.._ 38. 

CLASS A 
PER WK: 
Specified hour or day 41. 
Less than 6 ti (rotating)..._.-.._._._ 38. 
6 ti (1 per day) _.._....... 35. 

CLASS B 
Less than 6 ti (rotating Mon thru 

20/30 10 
sec seo 
36. 23. 
33. 21. 
30. 19. 

33. 
30. 
28. 

21. 
19. 
18. 

27. 17. 

ANY 6 DAYS: 
6 ti (1 per day)..._ ..... _._ ...... _.._-_... 30. 24. 15. 
12 ti (2 per day).._...__..._._.._ 28. 22. 14. 

.._.._.._. 18 ti (3 per day)...- ...... _ 25. 20. 13. 
24 ti (4 per day)..._.._ ...... ___ ..... _ 23. 18. 12. 
30 ti (5 per day)..._.._.._.._.._.._....... 20. 16. 10. 

CLASS C 
Less than 6 ti (rotating Mon thru 

Sun) ....._._.--_..-_.....___......_-..-_. 25. 20. 13. 
ANY 6 DAYS: 
6 ti (1 per day)._.._...__..-....-._ 20. 16. 10. 
12 ti (2 per day)... ....... -. ..... _.._.._... 18. 14. 9. 
18 ti (3 per day)...-..-..--....--- .. 18. 13. 8. 
24 ti (4 per day)--._......_..__.-.._.._... 14. 11. 7. 
30 ti (5 per day) _.._... 12. 10. 6. 

CLASS D & THE HERB JEPKO SHOW 
Less than 6 ti (rotating) ....... _...._... 18. 14. 9. 
ANY 6 NITES: 
6 ti (1 per nite) ..... _.._.._.. ... ._. ..... _... 16. 13. 8. 
12 ti (2 per Nte)..._.._.._.._ .......... _... 14. 11. 7. 
18 ti (3 per note)..._.._.._.._.._......_... 12. 10. 6. 
24 ti (4 per nits) ....... _.._.._.._ _....... 10. 8. 5. 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

Plan A Plan B Plan C Plan D 
12 18 24 30 

wkly wkly wkly wkly 
Class AA..._ ...... ___ ........ _... 3 4 6 8 
Class A..........._........_,..,_.._... 3 4 6 8 
Class B 4 6 8 10 
Class C 2 4 4 4 

PER WK: 
1 min. .......... ____________ 338. 455. 556. 624. 
20/30 sea_.._.._...._..__..__.-. 270. 364. 445. 499. 

Announcements must be scheduled equally over a 7 -day 
period and rotate within time classification. All 
Plans earn discounts. Rate protection: 90 dame. 
Package Plans are offered on a preemptible basis at 
station's discretion for a full rate advertiser. In the 
event of preemption announcements will be made good 
in comparable or better time periods at the earliest 
possible convenience. 

SPECIAL PLANS 
Flat; no further discounts. Rate protection: 90 days. 

DRIVE TIME SPECIALS 
Plan I (5 Casa AA. 5 Class A). 
Plan II (10 Class AA. 10 Class A). 
PER \VR: 
Plan 1 320. Plan II.._ ...... _. ..... _... 580. 

Rate protection: Ratea quoted herein are guaranteed 
for a period of 26 weeks from effective date of any 
increase in these rates. provided that advertising 

_ 280 equalling a weekly expenditure of 100.00 Is actually 
running at the time of effective dale of increase, any 
providing that these broadcasts continue without in- 
terruption during rate protection period. 

FREQUENCY DISCOUNTS 
Minutes. newscasts, features and 30/20 second an- 
nouncements may combine to earn weekly frequency 
diamant. 
Minutes, newscasts, features and 30/20 second an- 
nouncements may combine with Plans to earn weekly 
frequency discount. 
Plana may not combine with Plans for further weekly 
frequency discounts. 

8. PROGRAM TIME RATES 
CLASS AA 

1 1/2 1/4 10 5 
hr hr hr min min 

1 U......-_..___._._.._._ 264. 172. 117. 89, 65. 
26 ü _.... 259. 187. 115. 87. 64. 
52 ti......._.._.._._.._... 252. 164. 113. 85. 63. 
104 ti..._....__. -.._. 247. 161. 111. 81. 62. 
156 ti..._ ....__. 240. 157. 109. 79. 61. 
312 U......_.._ _._...... 234. 153. 106. 77. 58. 

CLASS A 
1 ü......-...._..__...._.._. 219. 142. 98. 74. 54. 
26 ti .__... 214. 139. 96. 72. 53. 
52 tl .............__- _.._... 209. 136. 94. 70. 52. 
104 ti _._.._.-_ 204. 133. 92. 68. 51. 
156 ti..._...__._.._...... 199. 130. 90. 66. 50. 
312 tL 194. 127. 88. 64. 49. 

CLASS B 
1 ti 184. 123. 81. 61. 46. 
28 ti 179. 120. 79. 59. 45. 
52 ti.._..._....__ ._._ 174. 117. 77. 57. 44. 
104 ü..._ ............._. _ 169. 114. 75. 55. 43. 

164. 111. 73. 53. 42. 
159 108 71. 51. 41. 

CLASS C 
1 tL __..- 125. 84. 
26 tL 122. 82. 
52 ü .............-._ 119. 80. 

156 tL__. ..... 113. 76. 
312 ........ 110. 74. 

61. 
59. 
57. 
55. 
53. 
51. 

44. 
43. 
42. 
41. 
40. 
39. 

31. 
30. 
29. 
28. 
27. 
26. 

Above ratee may be combined only with each other 
to earn lower rates. 
To qualify for 8% discount, lowest weekly billing 
must not be less than 100.00 groan during entire 52 
week schedule. 

10. SPECIAL FEATURES 
News and musical transcription library charge. (in- 
cludes newscaster and announcer), subject to agency 
commission: 
These talent charges do not include station time. 
1/4 hour 20.00 5 minutes or less.... 10.00 

10 minutes 15.00 

UTAH 

K S L -FM 
1947 

SALT LAKE CITY 

DD ©0 FIM 

Subscriber to the NAB Radio Code 
Media Code 4 246 6601 4.00 

KSL, Inc., Broadcast House, Salt Lake City, Utah. 
84111. Phone 801-355-4641. 

1. PERSONNEL 
President -Arch L. Madsen. 
Vice Pres. & Gen'l Mgr. -J. A. Klar. 

2. REPRESENTATIVES 
Metro Radio Sales. 
National Sales -R. W. Fritsch. 

3. FACILITIES 
EltP 13,000 w.; 100.3 mc. Stereo. 
Operating schedule: 24 hours daily. MST. 
Antenna ht.: 3,650 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on all time rates. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2h, 3a, 3d, 9a, 9d, 5. 7b. 8. 
Rate Protection: led, 11d, 12a, 130, 14d. 
Basic Rates: 20a, 210. 21b, 21d. 22a, 22b, 23a, 24a. 

24b, 24c, 25a, 26, 27, 28a, 29a, 30, 32b. 
Contracts: 40c. 49b, 47a, 49, 50, 51b. 
Comb.; Cont. Discounts: 60b, 80d, 60f, 601, 61e, 62d. 
Cancellation: 70a, 70e, 710, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 4 Eft 10/1/67 -Reed 9/5/67. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITIONS -5 am -midnight 

25x IOOx 250x 500x 750x 1000x 2000x 
1 min 10.25 9.85 9.45 9.05 8.85 8.45 8.05 
30 sec 9.25 8.90 8.55 8.20 7.85 7.50 7.15 

ROS -5 am -midnight 
1 min. 8.75 8.35 7.95 7.55 7.15 6.75 08.35 
30 sec 8.00 7.65 7.30 6.95 6.60 6.25 5.95 

(`) Guarantees exclusivety. 
8. PROGRAM TIME RATES 

I hr 1/2 hr I hr 1/2 hr 
1 x 82.00 50.00 104 x 72.00 44.00 
13 x 79.50 48.50 158 x 69.50 42.50 
26 x 77.00 47.00 208 x 67.00 41.00 
52 x 74.50 45.50 312 x 64.50 39.50 

KSOP 
1955 

SALT LAKE CITY 

Alan Torbet 
Associates, Inc. 

R,AiB 
Subscriber to the NAB Radio Cone 

Media Code 4 246 6900 0.00 
KSOP, Inc. Box 15588, Salt Lake City, Utah 84115. 

Phone 801-484-4435. 
STATION'S PROGRAMMING DESCRIPTION 

KSOI': Programmed for adults. 
MUSIC: country and western- 3 min of news, local, 
regional and national every hour on hour. AIR PER- 
sorellties all times. Features: farm report 6:30 am. 
county agent 8:50 am, job report 9:20 am. market 
report noon. RELIGIOUS: hymn of hour daily. 7-10 
am Sun sermons. Origination, remote for on scene 
broadcasting. Staff, 8 piece band. Contact Represen- 
tative for further details. Reed 8/30/68. 

I. PERSONNEL 
President -M. H. Hilton. 
Gen'1 & Sales Mgr. -Henry Hilton. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Seattle, Portland -Art Moore & Associates. Inc. 

3. FACILITIES 
1,000 w. days; 1370 ke. Non -directional. 
Operating schedule: 6 am -local sunset. MST. 

4. AGENCY COMMISSION 
15/2%. 

5. GENERAL ADVERTISING See coded regulations 
NAII Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a. 8. 
Rate Protection: 10b, llb, 12b, 13b. 14b. 15a, 15b. 
Basic hates: 20b, 21a, 21d, 22a, 22b, 23a, 23b, 24b, 

250, 26, 27, 28a. 29a, 32b, 33e. 
Contracta: 40a, 41, 42b, 44a, 45, 48. 97a, 48, 49, 

50. 51a, 51b. 
Comb.; Cont, Discounts: 60b, 60d, 60g, 60h, 601, 

61b. 62a. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 13 ER 5/1/66 -Reed 4/16/66. 

7. PACKAGE PLANS 
AA -Mon thru Fri 6-9 am & 4-7 pm. 
A -All other times. 

1 MINUTE 
CLASS AA 

6ti 12ti 
1 wk 11.00 10.50 
13 wk 10.50 10.00 
40 wk 10.00 9.50 
52 wk. 9.50 9.00 

CLASS A 
1 wk 9.00 8.75 8.50 8.25 8.00 
13 wk. 8.75 8.50 8.25 8.00 7.75 
40 wk. 8.50 8.25 8.00 7.75 7.50 
52 wk. 8.25 8.00 7.75 7.50 7.00 
30 seconds or less -80% of applicable minute rate. 
10 seconds or less -50% of applicable minute rate. 
Flights need not be consecutive to earn weeks used 
within the year discounts. Class AA and Class A 
announcements may be combined for discounts. Min- 
ute and 20 -second or 30 -second announcements may 
be combined for discounts with 2 20- or 30 -second 
announcements counting as 1 minute. 10 -second an- 
nouncements do not earn discounts for minutes or 
station breaks. 

10. SPECIAL FEATURES 
5 -minute News or Features -1-1/2 z applicable 
minute rate. 

(Salt Lake City continued on next page) 
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-- 

I8 ti 24 ti 38 tI 
10.00 9.50 9.00 
9.50 9.00 8.50 
9.00 8.50 8.00 
8.50 8.00 7.50 
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UTAH 
Salt Lake City --Continued 

K S O P -FM 
1964 

SALT LAKE CITY 

NAH 

Subscriber to the NAB Radio Code 
Media Code 4 246 6901 8.00 
%SOP, Inc., Box 15588, 2320 S. 1300 West, Salt 

Lake City, Utah. 84115. Phone 801-484-4435. 

STATION'S PROGRAMMING DESCRIPTION 
KSOP-FM: Programmed for adults. 
MUSIC: country and western. NEWS: 5 min news- 
cast on hour, emphasis on local. Weather on halt 
hour. Calendar of local and civic events daily fea- 
ture. Commerciale clustered on quarter hour, maxi- 
mum of 3 minutes per cluster. Contact Representa- 
tive for further details. Rec'd 10/16/87. 

I. PERSONNEL 
President -M. H. Hilton. 
Gen'! & Comm'1 Mgr. -Henry Hilton. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Seattle, Portland -Art Moore & Associates, 

3. FACILITIES 
ERP 25,000 w.; 104.3 me. 
Operating schedule: 24 hours a day. MST. 
Antenna ht.: Minus 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/2 time and talent; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, ta, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b, 15a, 15b. 
Basic Rates: lob, 21a, 21d, 22a, 22b, 23a, lib, 24b, 

25a, 26, 27, 28a, 29aß 32b, 33c. 
Contracts: 40a, 41. 92b, 44a, 45, 46. 97a, 48. 49. 

50. 51a 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60g, 60h, 601. 

61b, 62a. 
Cancellation: 70a, 70c. 71a, 72, 73b. 
Prod. Services: 80. 81. 8.2. 

TIME RATES 
ER ltec'd 8/18/67. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 6ít 12 t1 18 ti 24ti 3611 
1 wk 6.00 5.75 5.50 5.25 5.00 
13 ek 5.75 5.50 5.25 5.00 4.75 
40 wk 5.50 5.25 5.00 4.75 4.50 
52 wk 5.25 5.00 4.75 4.50 4.25 
30 sec or less: 80% of 1 -min. 
10 sec or less: 50% of 1 -min. 
Flights need not be consecutive to earn weeks used 
within the year discounts. Class AA and Class A 
announcements may be combined for discounts. Minute 
and 20 second or 30 second announcements may be 
combined for discounts with 2 20- or 30 -second an- 
nouncements counting as 1 minute. 10 -second an- 
nouncements do not earn discounts for minutes or 
station breaks. 

10. SPECIAL FEATURES 
5 minute News or Features -1-1/2 time applicable 
minute rate. 

KSXX 
1960 

SALT LAKE CITY 

Media Code 4 248 7200 4.00 

Star Broadcasting Co.. 364 S. State St., Salt Lake 
City. Utah. 84111. Phone 801-355-6233. 

I. PERSONNEL 
General Manager-Starley D. Bush. 
Station Manager -Paul It. Droubay. 
Program Director -Bill Terry. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
1,000 w.; 620 he. Directional. 
Operating schedule: 6 am -local sunset. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: 1b, 2a, 3b, 3c, 3d, 4a, 5, 6a. 7b, 8. 
Rate Protection: lob, llb, 12b, 136, 14b, 15a. 
Basic hates: 20a 21b, 21d, 22a, 23b, 24a, 24b, 24c, 

25a, 28a, 29a, 30, 33a. 
Contracts: 40a, 91, 42d, 44a, 46, 47a, 48, 50, 51a. 
Comb.; Cont. Discounts: 60d, 601, 61e, 62d. 
Cancellation: 70b, 70d, 71a, 72. 73a. 
Prod. Services: 80, 81, 8.2. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 6 Eff 5/1/68 -Reed 4/1/68. 

A -Mon thru Fri 6:30-9:30 am & 4-6:30 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MAINUTE 

PER WK: I wk IS wk 52 wk I wk 13 wk 52 wk 
1 U. 10.00 8.50 7.50 8.00 7.50 7.00 
5 .... 9.75 8.25 7.25 7.75 7.25 6.75 
10 ...... 9.50 8.00 7.00 7.50 7.00 6.50 
20 ti 9.25 7.75 6.75 7.25 6.75 6.25 
50 it 9.00 7.50 6.50 7.00 6.50 6.00 
20/30 sec: 70% of 1 -min. 10 sec: 50% of 1 -min. 

10. SPECIAL FEATURES 
NEWSCASTS 

5 TI PER WK: 13 wk 26 wk 52 wk 
10 min 25.00 22.50 20.00 
5 min_ 15.00 13.50 12.00 

104x I56x 
9.00 8.50 
6.50 6.00 
4.50 4.25 

KWHO 
1955 

SALT LAKE CITY 
Media Code 4 246 7500 7.00 
Meese C. Anderson, 512 E. 2nd St.. South. Salt Lake 

City, Utah. 84102. Phone 801-322-5819. 
STATION'S PROGRAMMING DESCRIPTION 

KWHO: Programmed for adults. 
Sign -on -9 am, light classical music, news, weather, 
time, business news. 9-9:15 am, community news and 
announcements. 9:15-11:30 am, classical music, sym- 
phonies, tone poems, concertos, suites. 11:30 am - 
noon, religious programming. Noon -12:15 pm news. 
12:15-2 pm, popular orchestral music, news. 2-4 pm, 
classical music, symphonies, quartets. ballets, con- 
certos, sonatas, news. 4 pm -sign -off, light classics, 
news, weather, time, guest interviews. NEWS: local, 
national, international at :55, 15 min newscasts at 
noon & 6 pm. Foreign language programming: Span- 
ish 1 hour per week. German 1 hour per week. Con- 
tact Representative for further details. Rec'd 8/25/67. 

I. PERSONNEL 
Owner & Manager -Reese C. Anderson. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
1.000 w. days: 860 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. MST. 
Simulcast during AM operational hours. For non - 
simulcast facilities see KWHO- FM. 

4. AGENCY COMMISSION 
15%: bills due 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 9b, 4d, 5, 6a, 

7a, 8. 
Rate Protection: 10a, 11a, 12i, 13a, 14i. 15a. 15b4 

15c, 16. 
Basic Rates: 20a, 21a, 21b, 21d, 22a, 226, 23b, 24b, 

25a, 26, 27, 28a, 28e, 29a, 30. 31, 33a. 
Contracts: 40a, 41, 4.2c, 43, 44a, 45, 46, 47a, 48, 49, 

50, 51c. 
Comb.; Cont. Discounts: 60b, 60g, 60i, 61b, 62a, 62d. 
Cancellation: 70a, 70c, 71b, 72, 73a. 73b. 
Prod. Services: 81, 82. 

TIME RATES 
Eff 10/1/86-itec'd 9/1/66. 

6. SPOT ANNOUNCEMENTS 
Ix 262 522 104x 1560 260x 365x 

1 min. 10.50 10.00 9.50 9.00 8.50 8.00 7.50 
20/30 sec.... 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
10 see......... 5.25 5.00 9.75 4.50 4.25 4.00 3.75 

7. PACKAGE PLANS 
SPOTS PER DAY: 
5 1 -min, ea 8.00 10 1 -milt, ea 7.50 
5 30 -sec, ea 5.50 10 30 -sec, ea 5.00 

8. PROGRAM TIME RATES 
lx 26x 520 104x 1560 260x 3652 

1 hr 90.00 85.00 80.00 75.00 70.00 65.00 60.00 
1/2 hr 56.00 51.00 98.00 95.00 42.00 39.00 36.00 
1/9 hr 36.00 34.00 32.00 30.00 28.00 26.00 29.00 
5 min 22.50 21.25 20.00 18.75 17.50 16.25 15.00 

10. SPECIAL FEATURES 
Weather forecasts -1 -minute rate. Includes 10 sec- 
onds of commercial copy. 

KWHO-FM 
1965 

SALT LAKE CITY 
Subscriber to the NAB Radio Code 

Media Code 4 246 7501 5.00 
Reese C. Anderson, dba Radio Station KWHO-FM. 

512 E. 2nd South. Salt Lake City, Utah 84102. 
Phone 801-322-5819. 

STATION'S PROGRAMMING DESCRIPTION 
KWHO-FM: Programmed for adults. 
Classical music and news. Sign -on -7 pm, light 
classics, news, weather. time, guest interviews. 7-8 
pm, chamber music, baroque and pre -baroque. 8-10 
pm, major classical works, symphonies, tone poems, 
suites, ballets, concertos, oratorios. 10-10:15 pm, 
local. national, international news. 10:15-11 pm. 
classical music. Contact Representative for further 
details. Rec'd 8/25/87. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Reese C. Anderson. 
Program Director -Virginia A. Hughes. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
ERP 37,000 w.; 93.3 mc. Stereo. 
Operating schedule: 4:00-11:00 pm. MST. 
Antenna ht.: 283 ft. above average terrain. 
Partial simulcast operation with KWHO-AM. For 
simulcast rates see KWHO. 

4. AGENCY COMMISSION 
15/2 time: 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 41). 4d. 5, 6a, 

7a, 8. 
Rate Protection: 10a 11a, 121, 13a. 15a. 15b, 15e. 

16. 
Basic Rates: 20a, 21a, 21b, 21d, 22a, 22b, 23b, 24b, 

25a, 26, 27, 28a, 28e, 29a, 30, 31, 33a. 
Contracts: 405, 41, 42c, 43, 99a, 45, 46, 97a, 48, 49, 

50, 51c. 
Comb.: Cont. Discounts: 60b, 60g, 601, 61b, 82a, Old. 
Cancellation: 70a, 70e, 71b, 72, 73a. 73b. 
Prod. Services: 81, 82. 

TIME RATES 
ER 10/1/66-Rec'd 9/1/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 

1 min 10.50 10.00 9.50 
20/30 sec 8.00 7.50 7.00 
10 see 5.25 5.00 4.75 

7. PACKAGE PLANS 
PER DAY: 
5 ti 1 -min, ea 8.00 10 ti 1 -min, ea 7.50 
5 ti 30 -sec, ea 5.50 10 ti 30 -sec, ea........ 5.00 

8. PROGRAM TIME RATES 
Ix 26x 520 104x I56x 260x 3652 

1 hr 90.00 85.00 80.00 75.00 70.00 65.00 60.00 
1/2 hr 56.00 51.00 48.00 95.00 42.00 39.00 38.00 
1/4 hr 36.00 39.00 32.00 30.00 28.00 26.00 24.00 
5 min 22.50 21.25 20.00 18.75 17.50 16.25 15.00 

10. SPECIAL FEATURES 
Weather forecasts -l -minute rate. Includes 10 sec- 
onds of commercial copy. 

2600 3652 
8.00 7.50 
5.50 5.00 
4.00 3.75 

KWIC(FM) 
(formerly KLUBFM) 

1961 
SALT LAKE CITY 

Subscriber to the NAB Radio Code 
Media Code 4 246 7600 5.00 
KLUB Broadcasting Company, Inc., Box 389, 1550 

1V. 22nd North, Salt Lake City, Utah 84110. 
Phone 801-359-7794. 
STATION'S PROGRAMMING DESCRIPTION 

KWIC (FM) : l'rogrammed for teens and young adults. 
MUSIC: current hits. AIit PERSONALITIES handle 
all segments. NEWS: 1 min on hour. COMMERCIAL 
POLICY: 5 minute maximum per hour. 1 minute 
maximum per break. RELIGIOUS: non-denominat- 
tional vignettes at sign -on and sign -off. Contact 
Representative for further details. Recd 3/29/68. 

I. PERSONNEL 
Pres. & Gen'i Manager -Frank C. Carman. 
Vice -President Sales -Allan Thomas. 
Vice -President Programs -Frank C. McIntyre. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
ERP 100,000 w. (horiz.), 100,000 w. (vert.); 97.1 
me. Stereo. 
Operating schedule: 6 am -midnight. MST. 
Partial simulcast operation. Operated separately 9 
am -noon, 1-4 pm, 6 pm -midnight Mon thru Fri 
except for newscasts. For simulcast facilities see 
KLUB. 

4. AGENCY COMMISSION 
15/0 net time: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3e, 3d, 4a, 4d, 5, 6b, 

7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 20b, 22a, 23a, 24c, 27, 28b, 28c, 30. 

33b. 
Contracts: 40a, 42a. 46, 48. 
Comb.: Cont. Discounts: 60b, 60e, 60f. 
AM facilities: KLUB. 

TIME RATES 

Sold in combination with KLUB. See that listing for 
rates. 

SPANISH FORK (1 AM; 1 FM1 
Utah County -Slap Location F-7 

See S1tDS consumer market map and data at begin- 
ning or the State. 

KON I 
1960 

Media Code 4 246 8100 5.00 
Pioneer Broadcasting Co., 2500 South Main, Spanish 

Fork. Utah. 84660. Phone 801-489-5166. 
I. PERSONNEL 

l'res. & Gen'l Mgr. -George K. Culbertson. 
V. P. & l'rog. Din -Mrs. Charlotte L. Culbertson. 

3. FACILITIES 
1.000 w. days: 1980 hr. Non -directional. 
500 w. pre -sunrise. 
Operating schedule: 6 am -local sunset. MST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
KONI- FM. 

4. AGENCY COMMISSION 
15/2 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 3a, 4h, 4d. 5, 6a, 7b. 
Basic Rates: 20a, 21a. 23a, 24b. 25a. 28b. 
Contracts: 40a, 45. 
Comb.: Cont. Discounts: 60a, 60f. 61a, 62d. 
Cancellation: 71a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 11/15/67 -Reed 11/20/67. 
6. SPOT ANNOUNCEMENTS 

PER YR: I min 30 see IO see 
1 x 2.40 1.70 1.20 
13 x 2.35 1.65 1.18 
26 x 2.25 1.60 1.13 
52 x 2.15 1.50 1.08 
104 x 2.05 1.45 1.03 
156 x 1.95 1.36 .98 
312 x 1.85 1.29 .93 
500 x 1.75 1.23 .88 
1000 x . 1.60 1.12 .80 

7. PACKAGE PLANS 
PER WIC: 

10 ti 20 ti 30 ti 40 ti 50 ti 60 ti 75 ti 
1 min 2.10 1.90 1.75 1.65 1.60 1.50 1.45 
30 sec 1.50 1.35 1.25 1.16 1.12 1.05 1.00 
10 see 1.05 .95 .88 .83 .80 .75 .72 
PER MO: 50 ti 100 ti 150 01 200 ti 250 ti 

1 min 1.80 1.70 1.60 1.50 1.95 
30 sec 1.25 1.18 1.11 1.05 1.00 
10 sec .90 .85 .80 .75 .73 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 5 min 

1 x 20.90 12.40 8.75 4.37 
DISCOUNTS 

132-98% 520-89.8% 1562-81.3% 
262-93.5% 1092-85.2% 312x-76.9% 

KONI-FM 
1967 

Media Code 4 246 8101 3.00 
Pioneer Broadcasting Co., RFD 1, Box 80-A, Spanish 

Fork, Utah 84660. Phone 801-489-5166. 
I. PERSONNEL 

Pres. & Sta. Mgr. -George K. Culbertson. 
Program Director -Charlotte L. Culbertson. 

3. FACILITIES 
ERP 220 w.; 106.3 mc. Stereo. 
Operating schedule: 5 am -10 pm. MST. 
Antenna ht.: 920 ft. above average terrain. 
Partial simulcast operation. Operated separately 5.6 
am & local sunset -10 pm. For simulcast facilities 
see KONI. 

4. AGENCY COMMISSION 
15% on time and talent; 2% cash discount. Bills 
payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3b, 4b, 4d, 5, 6a, 7b. 
Basic hates: 20a, 21a, 23a, 24b, 24c, 25a, 28b, 29a. 
Contracts: 40a, 94a, 45, 46. 
Comb.; Cont. Discounts: 60a, 60f, Ella, 62d. 
Cancellation: 71a. 

TIME RATES 

Rates are identical to KONI. See that listing. 

TOOELE 
Tooele County -Map Location D-8 

See ERDS consumer market map and data at begin- 
ning of the State. 

KDYL 
1956 

Media Code 4 246 8400 9.00 
Tooele County Radio & Television Broadcasting Co., 

Box 490, Tooele, Utah 84074. Phone 882-1441. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Wendell Winegar. 
Director -Jack Tranter. 
Sales -Richard Hales. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Seattle-Portland-Feltis/Dove/Croghan, Inc. 
Denver, Salt Lake -Bob Mix Co.. Inc. 

3. FACILITIES 
1,000 w. days; 990 kc. Non -directional. 
Operating schedule: Sunrise -sunset. MST. 

4. AGENCY COMMISSION 
15%; no cash discount 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 5, 6a. 
Rate Protection: 11b, 14b, 15b. 
Basic Rates: 20a, 21b, 22a, 23a, 25a. 26. 
Contracte: 90a, 99a, 47e, 51a. 
Comb.; Cont. Discounts: 60e, 62d. 
Cancellation: 70a, 72. 
Prod. Services: 80. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective 

!fates received March 4, 1966. 
7. PACKAGE PLANS 

1 min 30 see 
6 per wk or 52 ti 3.75 3.00 
12 per ak or 109 ti 3.55 2.84 
18 per ak or 260 ti 3.35 2.68 
24 per wk or 260 ti..._ 3.15 2.52 
30 per alt or 312 ti 3.00 2.40 

8. PROGRAM TIME RATES 

6 per wk or 52 ti 5 0 
_. 7..150 

12 per wk or 104 ti _..._...__.._... 7.10 
18 per alt or 156 ti 6.70 
24 per alt or 260 ti .........................._..._...__.._..._ 8.30 
1/4 hour -2 times 5 -minute rate. 
1/2 hour -3 times 5 -minute rate. 

VERNAL 
Ulntah County -Map Location H-7 

See SlIDS consumer market map and data at begin- 
ning of the State. 

KVEL 
1848 

Subscriber to the NAB Radio Code 
Media Code 4 246 8700 2.00 
Ulntah Broadcasting and Television Co.. Inc., 120 E. 

Main, Vernal. Utah. 84078. Phone 494. 
I. PERSONNEL 

General Manager -J. C. Wallentine. 
Station Manager -Everett Coon. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5,000 w. days; 1250 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset. MST. 

4. AGENCY COMMISSION 
15%. Payable within 10 days of billing. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 3a, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10c, 14e. 
Basic Rates: 20b, 21h, 23b, 28b, 28c, 30. 
Contracts: 46, 47a, 48, 51b. 
Comb.; Cont. Discounts: 60b, 61b, 62b, 62d. 
Cancellation: 72. 
Affiliated with Mutual Network and Keystone Network 
Member: Intermountain Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received February 3, 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 ti. 18 U. 26 ti. 52 ti. 104 Li. 23r ti. 

1 hour_._ 30.00 28.50 27.00 25.50 24.00 22.50 
1/2 hour.__ 18.00 17.10 16.20 15.80 14.40 13.0.0 
1/4 hour 12.00 11.40 10.80 10.20 9.60 9.00 

5 minute, 7.50 7.15 6.75 6.35 6.00 5.60 
100 words._ 4.50 4.25 4.00 8.75 3.50 3.25 50 words._ 3.50 3.85 3.15 3.00 2.75 2.50 (I Approximately. 

7. PACKAGE PLANS 
SPECIAL SERVICES DAILY PROGRAMS 

(7:00 am -10:00 pm weekdays; 9:00 am -10:00 
pm Sun) 

On contract of not less than three periods weekly. 
Mon thru Sat: 1 8 6 12 
Per month: mo. mos. mes. ma. 
3- 5 minutes weekly.-_ 37.50 35.60 33.75 81.75 
6- 5 minute, weekly._-_ 58.25 53.50 50.75 47.75 
3-15 minutes weekly._._._ 75.00 71.25 67.50 63.75 
6-15 minutes weekly._ 112.50 106.75 101.25 95.76 
S-30 minutes weekly._. 112.50 106.75 101.25 95.76 
6-30 minute, weekly,_._ 174.75 166.00 157.25 148.b0 
3-60 minutes weekly..._.._ 174.75 166.00 157.25 149.)0 
640 minutes weekly 300.00 285.00 270.00 253 b0 

10. SPECIAL FEATURES 
Newscasts, seven days weekly: 

1 3 6 12 
mo. mea. mos. mos. 

1-5 minutes.,....- 112.50 106.75 101.25 95.75 
2-5 minutes.___ 212.25 201.75 191.00 160.50 
3-5 mlhutea.__..._._-.._ 300.00 285.00 270.00 ;116.00 
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Plattsburgh 
Rf0*-- 

Newport 

ORLEANS ESSEX 

WASHINGTON - Waterbury 

Montpelier Ai- * 
-.-Barre O* 

FRANKLIN 

SL Albans 

CHITTENDEN 

-*'1" 
Burlington 

e Champlain 

ADDISON .. Middlebury 

Rutland 

RUTLAND 

BENNINGTON 

Bennington 

ORANGE 

White River Junction 

WINDSOR 

Springfield 

WINDHAM 

`f'* --A 
Brattleboro 

CALEDONIA 

SL Johnsbury 

®Sanever 

Claremont 
O* 

Keene - 
I MASSACHUSETTS D 

VERMONT 

20 30 AO 

SCALE OF MILES 

Applicable ro VERMONT only 

Map, gedaotatoog 
Read figures in THOUSANDS 

Jc CITY POPULCurrent ATION 

l/ ss 41- 

(M Estimate 

A O fil <> 0 With Daily Media. 

D Q O Without Daily Media. 

Symbols Designate Types of Media. 

*Newspaper Radio f -'Television 
COUNTY NAMES ARE IN ITALIC TYPE 

CopyriRM by Standard Rore 6 Dn/n S.r.;,e, Io, and by Rad MtNally 6 Co 

E G H 

State, County, City, Metro Area Data 
CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, 

Burlington-Chiltenden Montpelier -Washington 

VERMONT 

Radio Household Data 
NOTE: County -by -county estimates of Radio House. 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
moan ing less. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 500 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

counties next. 

Estimates for: 
STATE 
COUNTY -Map Lne. Populations Households 

City I/I/68 1/I/68 
Metropolitan Area (000) (000) 

Consumer Spendable Income 1967 
Distribution of Families -Total Retail Sales - 

Per 3000 5000 8000 10000 15000 Per 
Household to to to to and Household 

0000) (6) 4999 7999 9999 14999 over ($000) ($1 

Retail Sales -1967 

Food 
($000) 

Drug 
($000) 

By Selected Store Types 
General Home 
Mdse. Apparel Farn, 
($000) ($000) ($900) 

VERMONT 
STATE TOTALS 418.6 119.58 991,388 8,291 22.2 22.5 19.5 17.3 10.2 794,885 6,647 184,647 19,691 76,694 31,493 30,344 

ADDISON B-4 
BENNINGTON B-7 
CALEDONIA D-2 
CHITTENDEN B-2 

Burlington 
ESSEX E-1 
FRANKLIN C-1 ........ 
GRAND ISLE B-1 
LAMOILLE C-2 
ORANGE D-4 
ORLEANS D-1 
RUTLAND C-6 
WASHINGTON C-3 

Montpelier 
WINDHAM C-7 
WINDSOR C-6 

21.6 5.64 43,041 7,631 24.2 19.5 18.8 15.4 7.9 33,392 
27.4 8.24 71,257 8,64e 20.9 24.3 19.8 17.8 10.9 57,647 
23.1 6.94 54,514 7,855 24.4 19.8 19.9 16.2 9.5 49,170 
85.9 23.20 197,969 8,533 20.8 23.2 19.8 18.8 11.3 164,946 
41.8 11.99 100,572 8,388 87,058 

6.3 1.75 13,579 7,759 26.1 22.9 20.9 16.3 7.4 4,067 
31.2 8.64 61,507 7,119 24.2 20.6 19.5 14.0 6.7 50,601 

2.9 .85 6,372 7,496 21.9 17.3 18.3 14.1 9.4 4,308 
11.3 3.19 22,712 7,120 25.6 23.3 17.5 11.6 6.6 20,658 
16.3 4.61 33,551 7,278 27.4 19.9 19.0 13.9 6.8 24,290 
20.1 5.61 45,440 8,100 23.7 19.0 19.5 16.2 8.5 38,871 
49.7 14.48 121,323 8,379 21.8 21.3 19.8 18.5 10.8 104,582 
45.0 13.01 116,155 8,928 21.2 23.7 18.8 19.0 12.2 87,100 
9.6 3.11 29,224 9.397 21,226 

32.4 9.80 83,683 8,539 20.9 25.7 18.0 18.5 11.0 73,180 
45.4 13.62 120,285 8,831 21.0 22.6 20.2 18.4 12.3 82,073 

5,921 
6,996 
7,085 
7,110 
7,261 
2,324 
5,857 
5,068 
6,476 
5,269 
6,929 
7,223 
6,695 
6,825 
7,467 
6,026 

7,394 
12,920 
10,438 
40,655 
14,918 

1,071 
12,569 
1,273 
4,296 
5,015 
8,205 

24,622 
20,551 

3,333 
16,966 
18,672 

956 
1,415 
1,035 
3,772 
2,921 

238 
1,324 

900 
698 
886 

2,178 
1,597 

568 
2,135 
2,557 

1,467 
3,548 
6,004 

25,537 
12,841 

573 
3,535 

459 
1,067 
1,601 
5,090 

11,782 
7,139 

507 
5,105 
3,787 

975 
2,403 
3,155 
6,656 
5,438 

6 
1,558 

275 
318 

1,085 
5,667 
3,785 
1,213 
3,104 
2,506 

878 
2,520 
1,250 
6,800 
5,769 

68 
1,993 

430 
899 

1,049 
4,149 
4,846 
1,331 
2,083 
3,379 

VERMONT 
See SRDS consumer market man and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORK 

North Country Stations, The 
Comprised of: 

WTWN-St. Johnsbury WIKE-Newport 
Media Code 4 247 0530 9.00 

Box 249, Concord Are., St. Johnsbury. Vt, 05819. 
Phone 802-748-2344. 

I. PERSONNEL 
General Manager -E. Dean Finney. 
Assistant Manager -Douglas N. Drown. 

2. REPRESENTATIVES Masla Associates, Inc. 
New England -New England Spot Sales, 
Canada -Andy McDermott Sales, Ltd. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 9d, 5, 6a, 7a, 8. 
Rate I'rotectlon: 15b. 
Basic Rates: 20a, 22a, 226, 23a, 24b, 25a, 28a, 29a. 
Contracts: 40a, 45, 46, 97a. 
Comb.: Cont. Discounts: 60b, 61e. 
Cancellation: 71a. 73a. 
Affiliated with CBS Radio Network. 
Earnedrate applies If contract la cancelled. 

TIME RATES 
Eff 6/1/68 -Reed 5/29/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I04x 156x 260x 3120 520x 

1 min 9.00 8.50 8.00 7.75 7.35 7.00 6.50 5.85 
30 sec 7.20 6.75 6.30 5.95 5.60 5.20 4.75 4.05 

7. PACKAGE PLANS 
WKLY: 12 ti 20 tI 30 tI 40 ti 
1 min 97.00 149.00 202.50 252.00 
30 see 81.00 126.00 175.50 216.00 
10 sec 65.00 90.00 121.50 149.00 

8. PROGRAM TIME RATES 
See individual listings. Same group discounts as 
for announcements. 

BARRE -MONTPELIER (2 AM) 
Washington County -Map Location C-3 

See SRDS consumer market map and data at biegin- 
ning of the State. 

WSKI 
1947 

MONTPELIER 
Subscriber to the NAB Radio Code 

Media Code 4 247 1060 6.00 
The Green Mt. Broadcasting Co., Inc., 94 Main St., 

Montpelier, Vt. 05602. Phone 802-223-5275. TWX 
802-223-5275. Barre: 602-976-5221. 

Other Studios -Hotel Barre, Barre, Vt. Phone 802- 
476-5221. 

I. PERSONNEL 
Pres. & Gen. Mgr. -Daniel B. Ruggles, III. 
Barre Manager -Victor Lavin. 

Passen- 
ger 

Cºrs 
1/I/68 
(000) 

Farm 
Popu- 
lation 
1/I/68 
(000) 

Gross 
Farm 

Income 
1967 

($000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

150,378 55,754 159.00 35.3 154,929 

6,408 3,238 7.58 4.0 19,860 
10,215 3,490 10.83 1.1 5,000 
8,608 3,574 10.17 2.8 11,635 

26,991 8,761 27.46 3.2 16,440 
18,235 3,871 

201 249 2.66 .5 2,012 
10,264 3,827 12.35 4.6 21,261 

499 382 1.31 .7 2,593 
3,652 1,612 4.22 1.7 6,753 
4,411 1,870 6.71 2.9 12,125 
7,486 2,937 8.16 4.0 17,793 

20,738 7,072 19.38 2.9 12,397 
18,211 6,239 17.21 2.6 8,284 

5,224 1,773 
12,774 4,776 12.41 1.5 7,452 
19,920 7,727 18.55 2.8 11,324 

2. REPRESENTATIVES 
New England -Bill Creed Associates, Inc. 
Other Areas -Call station collect. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 6:00-12:05 am weekdays; 6:00- 
12:05 am Sun. EST. 

4. AGENCY COMMISSION 
15% on time only. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, 6h. 7b, 8. 
Rate Protection: 10h. 11b. 126. 136, 14b, 15b. 
Basle hates: 206, 20a, 22a, 23a, 296, 24c, 25c, 28c, 

29a, 33e. 
Contracts: 90a. 45, 46. 47a. 
Comb.; Cont. Discounts: 60d, 60e. 
Prod. Services: 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Et? 7/1/68 -Reed 5/17/68. 

(This listing continued on next page) 
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VERMONT 
Barre -Montpelier -W S K I -Continued 
6. SPOT ANNOUNCEMENTS 

lx 26x 52x I04x 156x 260x 
1 min 6.00 5.75 5.25 5.00 4.50 4.00 

7. PACKAGE PLANS 
SATURATION PLAN 

PER WK: IO ti 15 ti 20 t1 25 ti 30 ti 
1 min 5.00 4.50 4.00 3.75 3.50 
30 see 9.00 3.75 3.50 3.25 3.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 z. 40 20 15 8 

DISCOUNTS 
13x- 5% 52x-15% 156x-25% 
26x-10% 104x-20% 280x-30% 

WSNO 
1959 

BARRE 

R A B 

Media Code 4 247 1590 2.00 
Robert I. Kimel and Bessie W. Grad, Box 1, Jacques 

St., Barre. Vt. 05841. 
t. PERSONNEL 

Station Manager -Alan H. Noyes. 
Program Director -Mike Donovan. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Boston -Harold H. Segal & Company. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1950 kc. 

Non -directional. 
Operating schedule: 5:30 am -midnight weekdays; 8:00 
am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 2h. 3a, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b. 22a, 22b, 23a, 24b, 24c, 25a, 

28. 28b. 28c, 29a, 30. 
Contracts: 40a. 41, 42b, 44a. 44b, 95. 98. 47a, 50. 

51a. 
Comb.: Cont. Discounts: 60b, 60f, 601. 61e, 62d. 
Cancellation: 708, 70e. 71a, 73, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
ER 2/1/88-Rec'd 3/6/68. 

7. PACKAGE PLANS 
PER WK: 

5 ti 7 ti 10 ti 14 ti 21 ti 28 ti 95 ti 50 ti 
1 min 5.00 4.80 4.60 4.40 4.20 4.00 3.80 3.60 
30 sec 3.00 

8. PROGRAM 
2.90 

TIME 
2.75 2.85 2.55 2.90 2.30 2.20 
RATES 

1/2 hr 1/4 hr 10 min 5 min 
1 x _._.-....... 24 16 12 8 

BENNINGTON 
Bennington County -Map Location B-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBTN 
1953 

%An R A B 

Subscriber to the NAB Radio Code 
Media Code 4 247 2120 7.00 
Catamount Broadcasters. Inc.. Box 560, Harwood Hill. 

U. S. Route 7, Bennington, Vt. 05201. Phone 802- 
442-6321. 

I. PERSONNEL 
Pres, & Sta. Mgr. -(Mrs.) Belva C. Keyworth. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Boston -Nona Kirby Co. 

3. FACILITIES 
1.000 w.; 1370 ke. Non -directional. 
Operating schedule: 8:30 am -6:30 pm weekdays; 9:00 
am -6:30 pm Sun. EST, DST. 

4. AGENCY COMMISSION 
15% on time charges only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 3d, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10b, llb, 12h, 13b, 19b. 15b. 
Basic Rates: 20b, 21e, 21d, 22a, 23a, 29a, 25a, 28b, 

28c, 29a, 33b. 
Contracts: 40a, 41, 42a, 42c, 43. 49a, 45, 98. 97a, 98, 

51b, 51c. 
Comb.: Cont. Discounts: 60a, 61b, 62d. 
Cancellation: 71a. 72. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective January 1, 1961. (Card No. 3.) 

Card received March 6, 1981. 
6. SPOT ANNOUNCEMENTS 

1 minute or less: 
1 time ._.....__. 6.00 104 times.____.____ 5.00 

13 times_ ~..._.. 5.75 156 times_..____ 4.75 
26 times_ _._.___ 5.50 312 times 4.50 
52 ttmee._...._.__.._ 5.25 1,000 times_. 9.25 

7. PACKAGE PLANS 
(Maximum of 4 changes in copy per week) 

1 minute or less: 
25 per week._._. 125 JO 80 per week__... 328.00 
40 per week-.-_._ 176.60 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.... 65.00 50.00 30.00 20.00 14.00 
13 times.. 55.00 45.00 25.00 18.00 11.50 
26 times.. 50.00 40.00 23.00 12.00 11.00 
52 times.. 47.50 37.50 21.00 15.00 10.50 

104 times.. 95.00 35.00 19.50 14.00 10.00 
156 times.. 42.50 32.50 18.00 13.00 9.50 
312 timen.. 90.00 30.00 18.00 12.00 9.00 

BRATTLEBORO (2 AM) 
Windham County -Slap Location C-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WKVT 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 247 2650 3.00 
Radio Brattleboro, Inc., Box 818. William & Larkin 

Sts., Brattleboro, Vt. 05301. Phone 802-259-2343. 
STATION'S PROGRAMMING DESCRIPTION 

WKVT: Programmed for adults. 
MUSIC: popular, middle-of-the-road. NEWS: net- 
work 10 train on hour, 5 min on half hour. Local 
news 6 am, 6:30 am, 7 am, 7:30 am, 8:10 am, 8:35 
am. Local news summaries after all network news 
programs. News specials noon -12:20 pm, 6-8:30 pm. 
11 - 11:10 pm. 2 mobile units, transmitter, AP. 
SPORTS: major league baseball, little league base- 
ball, high school and college football and basketball, 
professional football, ski jumps end races, all carried 
live. Sports reporta, ski reports throughout day. 
Weather reports :15 & :45. Farm news M -F 5:55 
am, Sat 12:15 pm. Woman's show M -F 1:10-1:30 
pm. Sat opera in season. Sun 10:30-12M classical 
music. Contact Representative for further details. 
llee'd 11/6/67. 

I. PERSONNEL 
Pres & Gen'l Mgr. -David E. Parnigonl. 
Director of Broadcast Operations -David 8. Caler. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Boston -Harold H. Segal & Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 5-1 am. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General. la, 2a, 2h, 3a, 3d, 9a, 9d, 5. 65. 
Rate Protection: 10g. 11g. 12g. 13g. 14g. 15h. 
Basic Rates: 20a, 20b, 21b, 21e, 22a, 23a, 24b, 25a, 

28. 28a, 28e, 29a. 
Contracts: 400. 42b, 44a, 45, 50. 
Comb.: Cont. Discounts: 60e, 60f, 62d. 
Cancellation: 70e. 71a. 
Prod. Services: 02. 
Affiliated with CBS Radio Network. 

TIME RATES 
Eft' 4/1/67 -Reed 2/15/67. 

6. SPOT ANNOUNCEMENTS 
1 min 90 see 

1 x 7.00 6.00 
13 x 8.50 5.50 
28 z 6.00 5.00 
52 x 5.50 4.50 520 x 4.00 3.00 
104 x 5.00 4.00 
10 sec: 50% of 1 min. 

7. PACKAGE PLANS 
IO ti t5 ti 20 ti 25 ti 30 ti 

I wk 5.00 4.75 4.50 4.25 4.00 
13 wk 4.50 4.25 4.00 3.75 3.50 
26 wk 4.00 3.75 3.50 3.25 3.00 
52 wk 3.75 3.50 3.25 3.00 2.75 
20/30 sec: 80% of 1 -min. 8/10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
1 HOUR 

1 min 30 see 
158 z 4.75 3.75 
260 x 9.50 3.50 
312 x 4.25 3.15 

1 x 80 156 x 65 
13 x 78 260 z 64 
28 x 74 312 z 63 
52 x 71 520 x 62 
104 x 66 
1/2 hr: 75e of hour 10 min: 25% of hour. 
1/4 hr: 50% of hour 5 min: 15% of hour. 

WTSA 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 247 9180 0.00 
Southern Vermont Broadcasters, Box 819. Putney Rd. 

Brattleboro. Vt. 05301. Phone 802-259-9577. 
STATION'S PROGRAMMING DESCRIPTION 

WTSA: Programmed for general interest. AIR PER- 
SONALITIES handle all segments. NEWS 5 min 
every half hour at :55 & :25. FARM report every 
morning at 8:15 am. Weather reports every hour at 
:20 past and :20 tit the hour. 6-10 am general pop- 
ular music. 10 am -noon general popular music with 
10 min of news at 11:50 -noon. Noon -12:55 pm open 
mike show with discussions on local issues and listener 
participation. 1-8 pm general popular music with 
news headlines at the quarter hour. 10 min of news 
at 5:50 pm. 8 pm -12 M general popular music. 
SPORTS -reports 8 times a day. Contact Represen- 
tative for further details. Reed 7/12/67. 

I. PERSONNEL 
Pres. & Gent Mgr. -John K. Healy. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
Boston-Eckels & Queen, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 be. 

Non -directional. 
Operating schedule: 18 hr. daily. EST. 

4. AGENCY COMMISSION 
15% time charges only. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, la, 3h, 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 
Basic Rates: 22a, 22h, 23a, 24a, 26, 28e. 22a. 
Contracts: 40a, 42a, 45, 46. 47a. 
Comb.: Cont. Discounts: 60a, Ola, 61b. 
Cancellation: 71a. 73a. 

TIME RATES 
Rates effective 

Rates received February 19, 1965. 
Class AAA - 6:00-9:00 am and 4:00-7:00 pm 
thru Sat. 
Class AA -9:00 am -4:00 pm Mon thru Sat; 
am -7:00 pm Sun. 
Class A -All other times. 

Mon 

6:00 

6. SPOT ANNOUNCEMENTS Class Class Class 
AAA AA A 

1 ti........_.........._ 7.50 6.50 3.75 
52 tt._..._..._......_...._.._...._......_.._ 7.00 6.00 3.50 
10911._.._ 6.50 5.50 3.25 
156 tl._........_......._..._......__.._..._ 8.00 5.00 3.00 
260 tl._...-........._...._..____ 5.50 4.50 2.75 
520 t1_...._._.._...._ ..............__.._....._ 5.00 4.00 2.50 

7. PACKAGE PLANS 
WEEKLY SATURATION ANNOUNCEMENT 

PLANS 
-Class AAA- -Class AA- -Class A- 

PER WK: ea tot ea tot ea tot 
12 tt..._ 6.00 72.00 5.00 60.00 3.00 36.00 
18 ti__ ...... 5.50 99.00 9.50 81.00 2.75 99.50 
24 ti 5.00 120.00 9.00 98.00 2.50 60.00 
Saturation packages may be cross -combined to earn 
numerical frequency. Not subject to retroactive dis- 
counts. 
30/20 seconds -80% of 1 -minute rate. 
10 seconds -50% of 1 -minute rate. 

BURLINGTON (3 AM; 1 FM) 
Chittenden County -Map Location B-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDOT 
1954 

Nor! CJeJasset! V VO., C.JriC. 

Media Code 4 247 3710 4.00 
Hunter Broadcasting, Inc.. 199 College St., Burling- 

ton, Vt. 05402. Phone 802-862-5776. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -William A. Hunter. 
Commercial Manager -Daniel Shannon. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 
Boston -Bill Creed Associates, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 ke. 

Non -directional. 
Operating schedule: 0:00-1:00 am Mon thru Sat; 
7:00 am -midnight Sun. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2h. 3b, 4a, 9d, 5, 6e, 71). 8. 
Rate Protection: 15a, 15h. 
Basic Rates: 20b, 21e, 21b, 21c, 22b, 23e. 24b. 24c, 

25c, 26, 28b, 28c, 29a, 30. 33c. 
Contracta: 40a, 41, 92b, 94a, 45, 46, 47e, 48, 49. fila. 

THE MEEKER COMPANY 
National Radio Representatives 

recommends 

WJOY 
AM & FM 

Burlington 

For Best Sales Results In 

VERMONT's 

Largest Metro Area! 
WJOY-AM-No. 1 in unduplicated adults, 

Mon. -Sun., 6 AM -12 Mid., 
Burlington.* 

WJOY-FM-Outstanding Cost Efficiency. 
'Pulse: Burlington (Chittenden County), Vermont, 
May -June, '68 

WJOY 
Broadcast Park 

Joy Drive 
S. Burlington, Vermont 05401 

THE MEEKER COMPANY 
Boston: Kettell-Carter 
Detroit: Pearse Sales 

Atlanta, Dallas: Busby, Finch & Woods 

Comb.; Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 70e, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with MISS Radio Network. 

TIME RATES 
Elf 7/1/68-Rec'd 8/3/68. 

AA -Dally 6-10 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 6ti 12 ti IBtI 24ti 3001 
AA 10 9 8 7 6 
A 9 8 7 6 5 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
CONSECUTIVE WEEK DISCOUNTS 

26 wk -5% 52 wk -10% 
8. PROGRAM TIME RATES 

5 min -1-1/2x applicable 1 -min. 

WJOY 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 247 4240 1.00 

Vermont Broadcasting Corp., Joy Dr., South Bur- 
lington, Vt, 05401. Phone 802-658-1230. 

STATION'S PROGRAMMING DESCRIPTION 
WJOY: Programmed for young adulta. 
MUSIC: current hits and standards. NEWS: network, 
10 min on hour, headlines at :30. News block noon - 
12:30 pm with news, weather, aporta. 6-7:30 pm 
weather. local news, sports, commentary from network. 
Maintain local news department and mobile unit. 
SPORTS: major league baseball, college football, 
high school and college basketball, college hockey, 
all carried live. Program policy holds M -Sat, with 
break on Sun for show music 9-10 am, and country 
and western program 9 om-12M. Remotes for open- 
ings, fairs, news. Contact. Representative for further 
details. Recd 1/29/68. 

I. PERSONNEL 
Manager -Frank A. Balch. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Boston-Ketteil-Carter, Inc. 

3. FACILITIES 
1,000 a. days. 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 5-1 am weekdays; Sun 7-1 am. 
EST. 

4. AGENCY COMMISSION 
15% on net time charges. 

s. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, la, 4a, 4d. 5. 6b, 7b, 8. 
Rate Protection: lob. 1119, 12b, 136, 14b, 16. 
Basic Rates: 21e, 21h, 23a, 24c, 25a, 26, 29a, 33a. 
Contracts: 40a, 45. 46. 47a. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 71a. 730. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 12 Eß 8/1/68 -Reed 7/5/68. 

7. PACKAGE PLANS 
AA -Mon thru Sat 6-9 am; 4-7 pm. 
A -All other times. 

CLASS AA 
PER WK: 5ti loti 15 ti 20ti 30tí 

1 min 10.00 9.00 8.00 7.50 7.00 
30 sec 8.00 7.50 8.75 6.00 5.25 

CLASS A 
I min 8.00 7.50 7.00 6.50 6.00 
30 sec 6.50 6.00 5.50 5.25 5.00 
10 sec: 50% of 1 -min. 
Spots of all lengths combine to earn frequency. 

DISCOUNTS 
26 wk 5% 52 consec wk 10% 

WJOY-FM 
1982 

©OF'MU 
Subscriber to the NAB Radio Code 

Media Code 4 247 4241 9.00 
Vermont Broadcasting Corp., Box 927, Joy Dr., South 

Burlington, Vt. 05401. Phone 802-858-1230. 
STATION'S PROGRAMMING DESCRIPTION 

WJOY-FM: Programmed for adults. 
NEWS: at 8 am, noon, 6 pm & sign -off. 8 am -noon 
general popular music, standards, film music, show - 
tunes. Noon -6 pm general popular music. and stand- 
ards. 6:30 pm -12M general popular music, stand- 
ards semiclassical and classical. COMMERCIAL 
POLICY: two I minute announcements permitted in 
15 minute segments. Features include play reviews, 
jazz workshop and live concerts. Contact. Representa- 
tive for further details. Rec'd 8/2/67. 

I. PERSONNEL 
Gen'l, Sta. & Sales Mgr. -Frank A. Belch. 

2. REPRESENTATIVES 
Meeker Radio. Ire. 
Boston-Ketteil-Carter, Inc. 

3. FACILITIES 
ERP 3.100 w.: 98.9 mc. 
Operating schedule: 7 am -midnight. daily. EST. 
Antenna ht.: 310 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
See WJOY listing for coded regulations. 
FM oper*fed separately from AM. 

TIME RATES 
No. 2 Elf 10/1/65 -Reed 2/10/87. 

6. SPOT ANNOUNCEMENTS 
Ix 25x 50x IOOx 200x 300x 500x 

1 min 6.00 5.70 5.40 5.10 4.80 4.50 4.20 
30 sec 4.50 4.30 4.05 3.85 3.60 3.40 3.15 

(This listing continued on neat nass) 
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Burlington -W J 0 Y -FM --Continued 
7. PACKAGE PLANS 

SATURATION PLANS 
1 MINUTE 

WKLY, EA: 5 ti 10 ti 
1 wk. ._. 5.00 4.50 
13 wk...._ .....__ 4.75 4.25 
26 wk_...._______ 4.50 4.00 
52 wk. ........... _. 4.25 3.75 

30 SECONDS 
1 wk ......... 3.75 3.40 
13 wk....._.._ _ 3.55 3.20 
26 wk _ 3.40 3.00 
52 wk 3.20 2.85 

20 ti 
4.00 
3.75 
3.50 
3.25 

3.00 
2.80 
2.80 
2.40 

35 ti 
3.50 
3.25 
3.00 
3.00 

2.60 
2.40 
2.25 
2.25 

50 ti 
3.00 
3.00 
3.00 
3.00 

2.25 
2.25 
2.25 
2.25 

Consecutive 
discounts. 

weeks of advertising necessary to earn 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 z ..... 60.00 36.00 24.00 18.00 12.00 
25 x 57.00 39.20 22.80 17.10 11.40 
50 z 54.00 32.40 21.60 16.20 10.80 
100 x. ._ 51.00 30.60 20.40 15.30 10.20 
200 x 48.00 28.80 19.20 14.40 9.60 
300 z 45.00 27.00 18.00 15.50 a 00 
500 z 42.00 25.20 16.80 10.60 8.40 

WVMT 
1922 

R A B 

A Goldman Group Station 
Subseriber to the NAB Radio Code 

Media Code 4 247 4770 7.00 
Vermont Radio, Inc., Box 1044, Burlington, Vt. 

05402. Phone 802-883-5591. 
STATION'S PROGRAMMING DESCRIPTION 

WVMT: Programmed for adults. 
MUSIC: middle-of-the-road singles and new albums. 
NEWS: 7 local newscasts per day, plus network news 
on hour. 2 hour open mike telephone and guest show 
M -F at noon. SPORTS: World Serious. All Star 
Game, national professional football. 70 local school- 
boy football and basketball. Agriculture: farm and 
home show 5:30-6 am. Dairy report 6:30 am. Public 
information and atore opening remotes. Contact Rep- 
resentative for further details. Rec'd 9/16/68. 

I. PERSONNEL 
President -Simon Goldman. 
Vice-Prea. & Gen'l Mgr. -George Cameron. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Montreal-Lerrle Potts & Company Ltd. 
Eckels & Queen, Inc. 

3. FACILITIES 
5,000 w.; 620 kg. Directional -separate pattern, day 
and night. 
Operating schedule: 5:30-12:10 am weekdays; 7-12:05 
am Sun. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 4d. 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 22a. 22b, 23a, 24b, 26, 28a. 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 62b. 
Cancellation: 70a, 70c, 71a. 
Weekly package plan announcements may not be com- 
bined with other announcements to earn additional 
frequency discounts. 
Afflicted with NBC Radio Network. 
Member: The Goldman Goup. 

TIME RATES 
Eft 1/1/68 -Reed 1/22/68. 

AAA -Mon thru Fri 6-10 am. 
AA -Mon thru Frl 3-6 pm. 
A -Mon thru Fri 10 am -3 pm & 6-7 pm; Sat & Sun 
6 am -7 pm. 
B -Dally 7 pm -6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: AAA AA A B 
1 ti 12.00 10.00 8.50 7.00 
10 I1 11.00 9.00 7.50 6.00 
20 ti. 10.00 8.00 6.50 5.00 
30 t 9.00 7.00 5.50 4.50 
20/30 sec: 80% of 1 -min 10 sec: 50% of 1 -min. 

DISCOUNTS 
26 wk in 52 wk -5% 52 consec wk -10% 

MIDDLEBURY 
Addison County -Map Location B-4 

See BADS consumer market map and data at begin- 
ning of the State. 

WFAD 
1966 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 247 5300 2.00 
The Voice of Middlebury, Drawer 1490, Middlebury. 

Vt. 05753. Phone 802-388-2490. 
STATION'S PROGRAMMING DESCRIPTION 

WFAD: Programmed for general interest. 
MUSIC: middle-of-the-road 6-9 am, country and 
western 10 am -noon, general popular music 1-4 pm, 
middle-of-the-road 9-6 pm, pop hits 7:30-10 pm. 
Folk music 7:30-9 pm and jazz 9-10:45 pm Sat, 
classical 8-9:30 pm Sun. NEWS: network news on 
hour followed by local news every other hour. Farm 
programs 6:35 am & 7:20 am. Women's show 12:15- 
1 pm M -F. Local news department. SPORTS: complete 
coverage of high school and college sports. This in- 
cludes football, baseball, skiing, and hockey, carried 
live or tape replay. Locally originated sports pro- 
grams plus network sports programs. Half hour syn- 
dicated dramatic presentation each Sun at 5:30 pm. 
Contact Representative for further details. Recd 
9/19/68. 

1. PERSONNEL 
Genl Mgr. & Tech. Dir. -Frank A. Delle, Jr. 
Sta. Mgr. & Sales Dlr.-Donald G. Fisher. 
News Director -Andy Potter. 

2. REPRESENTATIVES 
Boston -New England Spot Sales. 
New York -Vic Piano Associates, Inc. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 6 am -11 pm Mon thru Sat: 6 
am -10 pm Sun. 

4. AGENCY COMMISSION 
15/0. Payable monthly. 

5. GENERAL ADVERTISING See eroded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 30. 4a, 5, 6a. 
ltate Protection: 15h. 
Basic Rates: 20b. 21b, 22a, 28e, 29a. 
Contracts: 90a. 43. 
Comb.; Cont. Discounts: 60a, 62b. 
Cancellation 73b. 
Prod. Services: 80. 82. 
Affiliated with CBS and KB8. 

TIME RATES 
No. 1ád 7/10/66.-Rec'd 8/1/66. 

6. SPOT ANNOUNCEMENTS 
lx 50x 100x 250x 500x 

1 min ._... 9.50 4.00 3.50 3.00 2.50 
30 sea...._..._...._....... 3.00 2.75 2.50 2.25 2.00 
10 sec 2.50 2.25 2.00 1.75 1.50 

7. PACKAGE PLANS 
(Must be used within 7 days) I min 80 ae IO 800 

10 ti _....._._..- 40.00 27.50 22.50 
25 ti._...._._.__...._......_....-...._.._.. 87.50 62.50 50.00 
50 tt._-._...._.._...._ _......_....... 112.50 100 00 75.00 

8. PROGRAM TIME RATES 
Ix 52x I56x 260x 

5 min._.._....__...._..-.._....... 10.00 8.00 6.00 4.00 

MONTPELIER 
Washington County -Map Location C-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Barre -Montpelier 

NEWPORT 
Orleans County -Map Location D-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

WIKE 
1052 

Subscriber to the NAB Radio Code 
Media Code 4 247 5800 1.00 
Memphremagog Broadcasting Co., Inc.. Box 377. 

Newport. Vt. 05855. Phone 802-234-6521. 
STATION'S PROGRAMMING DESCRIPTION 

WIKE: Programmed for general Interest. 
Alit PERSONALITIES handle all segments. 6-7:30 
ant country and popular music, farm news, market 
reports, interviews. 7:30-8:30 am local and national 
news, weather, sports. 8:30 am -Noon middle-of-the- 
road music, network variety show, household hints, 
flews kickers. Noon -1:30 pm national and local news, 
weather, sports, extension service reports, country 
music. 1:30-4 pm general popular music, slightly 
jazz oriented. 4-5 pm country music. 5-7:30 prat 
news, international, national, regional, local. Weather. 
sports, business news, community activities, commen- 
tary. 7:30-11 pm, music, pop hits, middle-of-the- 
road, standards. SPORTS: major league baseball, 
professional football, high school basketball and foot- 
ball. Contact Representative for further details. 
]toed 6/6/68. 

I. PERSONNEL 
I'realdent-E. Dean Finney. 
Manager -Lawrence Knight. 

2. REPRESENTATIVES 
M. A. Sales Company, Inc. 
New England -New England Spot Sales. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kg. 

Non -directional. 
Operating schedule: 6:00 am -11:00 pm weekdays; 
7:30 am -11:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 7a. 8. 
Rate Protection: 10a. 12a, 13a, 14a, 15a, 115b, 
Basic Rates: 205, 22a, 22b, 23a, 24b. 25a, 23a, 29a. 
Contracts: 40a, 41, 42b, 45, 46. 47a. 
Comb.; Cont. Discounts: bob, 80d, 60f. 601, 61c. 
Cancellation: 71a, 73b. 
Prod. Services: 80, 8.2. 
Affiliated with CBS Radio Network. 
Member: The North Country Stations, 
Sold in combination with WTWN. St. Johnsbury - 
10% discount. 

TIME RATES 
Rff 6/1/68-Rec'd 5/24/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 260x 312x 520x 

1 min 5.00 4.75 4.50 4.30 9.10 3.90 3.65 3.25 
30 sec 4.00 3.75 3.50 3.30 3.10 2.90 2.65 2.25 

7. PACKAGE PLANS 
WKLY: 12 tI 20 [1 30 t1 40 ti 
1 loin 54.00 80.00 112.50 140.00 
30 sec 45.00 70.00 97.50 120.00 
10 sec 36.00 50.00 87.50 80.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr10 min 5 min 

1 x.._.........._.._.._.._... 50 30 20 15 10 

DISCOUNTS 
13x-10% 52x-20% 156x-30% 
283-15% 104x-25% 260x-90% 

10. SPECIAL FEATURES 
News -5 minutes .50: over 5 minutes 1.00. 

RUTLAND (2AM) 
Rutland County -Map Location C-6 

S' -w ItUN consumer market map and data at begin- 
ning of the State. 

WHWB 
1949 

Media Code 4 247 6360 5.00 
Central Vermont Broadcasting Corp., Box 591, Went 

Proctor Rd.. Rutland, Vt. 05701. Phone 802-773- 
3315. 

I. PERSONNEL 
President -John J. Carusone. 
Treas. & Gen'l Mgr. -Frank E. McCormack. 
Sales Manager -Edward R. Lloyd. 

2. REPRESENTATIVES 
G111 -Perna, Inc. 
New England -New England Spot Sales. Inc. 

3. FACILITIES 
1000 w. days: 1000 kc. Non -directional. 
Operating schedule: 5:55 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. 3b, 3d, 4a, 4d, 5. 6a, 7a, 8. 
Rate Protection 10c, 11c, 12e, 13c, 14c, 150, 15b. 
Bas 22 Basic Rates: 20a. 20b, 21a. 21b, 21c, a. 23a, 24b 

25c, 28a, 28c, 29a, 30. 31. 33d. 
Contracta: 40a, 41, 94a, 45, 46, 97a, 48, 49, 51a. 

51b, 51c. 
Comb.: Cont. Discounts: 60b, 60e. 601, (.1a. 61b, 62b. 
Cancellation: 70b, 70d, 71a, 72, 73a. 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
ER 1/1/66 -Reed 5/20/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 260x 

1 min ....... 6.00 5.70 5.40 5.10 4.80 4.50 
30 sec 4.50 4.30 9.05 3.85 3.60 3.40 
10 sec 3.00 2.85 2.70 2.55 2.40 2.25 

8. PROGRAM TIME RATES 
lx 26x 52x 104x 156x 260x 

1/2 hr 36.00 34.20 32.40 30.60 28.80 27.00 
1/4 hr 24.00 22.80 21.60 20.40 19.20 18.00 
10 min. 18.00 17.10 16.20 15.30 14.40 13.50 
5 min 12.00 11.40 10.80 10.20 9.06 9.00 

WSYB 
1930 

Media Code 4 247 6890 1.00 
Philip Weiss Music Co.. Dorr Drive. Rutland, Vt. 

05702. Phone 802-773-8140. 
STATION'S PROGRAMMING DESCRIPTION 

WSYB: Programmed for adulta and young adults. 
NEWS: every hour on hour including local, regional. 
national, and network news. MUSIC: middle -of -road 
with some country and western. Network features and 
special programs. SPORTS: big league baseball. 
football, local basketball and football. Contact Rep- 
resentative for further details. Rec'd 8/16/67. 

I. PERSONNEL 
Gen'l & Com'1 Mgr.-Ph11lD Weiss. 

2. REPRESENTATIVES 
The Downey Organization, Inc. 
Boston -hill Creed Associates, Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 1380 kc. 

Direct tonal -nighttime only. 
Operating schedule: 6:00 am -11:15 pm Mor. thru Sat 
and 7:15 am -11:15 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 9a, 9d, 5, 6a, 7a. 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 28a, 29a. 
Contracts: 40a. 46. 47a, 48. 
Comb.: Cont. Discounts: OOa, 60k, 61a, 61b. 62b, 62e. 
Cancellation: 70a, 70e, 71b, 73a. 
A011lated with CBS Radio Network. 

TIME RATES 
Rates effective August 1. 1963. 
[fates received July 19. 1983. 

7. PACKAGE PLANS 
(1 minute or lese) 

PER WK: PER WK: 
1 tI 6.00 15 ti 4.50 
5 ti 5.50 20 or more ti. 4.00 
10 ti 5.00 
All rates flat, no further discounts. 

8. PROGRAM TIME RATES 
1/2 hr 30.00 5 min..._......_.........- 9.00 
1/4 hr 18.00 
All rates flat. No further discounts. 

ST. ALBANS 
Franklin County -Map Location C-1 

See S11DS consumer market map and data at begin 
rang of the State. 

WWSR 
1941 

Media Code 4 247 7420 8.00 
75 N. Main St., St. Albans, Vt. 05478. Phone 802- 

524-2157. 
STATION'S PROGRAMMING DESCRIPTION 

WWSR: Programmed for general interest. 
Farm and industry 6-8 am with farm reporta, traffic, 
weather, news, time. comedy. 8-8:5e ant news. 8:30- 
8:45 am audience phono participation. 8:45-11:45 am 
entertainment, music general popular. 11:45 am -au- 
dience phone participation. Noon -1 pm news. 1-2 
pm country and western music. 2-3 pm middle-of-the- 
road. 3-5:30 pm current hits. 5:30-6 pm news. 8 
pm -sign -off current hits. Features: women's news, 
editorial comments, discussion programs. SPORTS: 
major league baseball, live high school sports. 
NEWS: during major newscasts 12 min local, 3 min 
editorial, 5 min each of state, national. sports. 2 
man news department plus stringers. 2 mobile units. 
Ski reports. Contact Representative for further de- 
tails. Recd 7/12/67. 

I. PERSONNEL 
General Manager -Robert I. Kimel. 
Sales Manager -Mrs. Ceci Fahl. 

VERMONT 
2. REPRESENTATIVES 

Grant Webb & Company. Inc. 
New England --Harold H. Segal & Company. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
1.000 w. days; 1420 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset weekdays: 
9:00 am -4:15 pm Sun. EST. 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, la, 2b, 3a, 3b, 3d, 40, 9d, 5, 6a, 7a, 8. 
Rate Protection. 10a, lia, 12a, 13a, 14a, 15b, 15e. 
Basic hates: 20a, 21a, 21h, 22a, 22b, 23a, 24c, 250, 

28b, 29b. 
Contracts: 40a, 41, 45, 96, 47a, 510. 
Comb.: Cont. Discounts: 60b. 61e. 62d. 
Cancellation: 71a. 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Elf 2/1/68 -Reed 2/26/68. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 260 52x 104x 156x 312x 

1 min 6.00 5.75 5.50 5.25 5.00 4.75 9.25 
20 sec 3.60 3.45 3.30 3.15 3.00 2.85 2.55 
10 sec 3.00 2.90 2.75 2.65 2.50 2.40 2.15 

7. PACKAGE PLANS 
PER WK: 

5 ti 7 t 10 ti 14 ti 21 tI 28 ti 95 ti 50t1 
1 min 5.00 4.80 4.60 4.90 4.20 4.00 3.80 3.60 

8. PROGRAM TIME RATES 
1/2 hr 1/4 br 10 min 5 min 

1 x 24 16 12 8 

ST. JOHNSBURY 
Caledonia County -Map Location D-2 

See SUDS consumer market map and data at begin 
oing of the State. 

WTWN 
1949 

Subscriber to the NAB Radio Cade 
Media Code 4 247 7950 2.00 

State Broadcasters, Inc, Box 249, Concord 
Ave., St. Johnsbury, Vt. 05819. Phone 802-748- 

STATION'S PROGRAMMING DESCRIPTION 
WTWN: Programmed for general interest - 
MUSIC: popular, middle-of-the-road music with 
country and western in early morning. NEWS: hourly 
10 min newscasts with major news blocks of network, 
local, weather. sports and business news at 7:45-8:30 
am, noon -12:30 pm & 5:30-6:15 pm. County agri- 
cultural reports spotted 5:30-7 am. Maintain news 
department, mobile unit and weatherman Program 
policy generally same M -Sat. Sun includes religious 
programming, netwcrk discussion programs, music, 
and hourly network news. SPORTS: live coverage of 
professional baseball and football, skiing, high school 
football and basketball. Contact Representative for 
further details. Recd 5/27/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -E. Dean Finney. 
Assistant Manager -Douglas N. Drown. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 
New England -New England Spot Sales. 
Canada -Andy McDermott Sales, Ltd. 

3. FACILITIES 
1,000 w. days, 250 w. niehtz; 1340 ka 

Non -directional. 
Operating schedule: 6:00 am -11:00 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, 120, 13a, 14a, 15a, 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 28a, 29a. 
Contracts: 90a, 91, 42b, 95. 46, 47a. 
Comb.; Cont. Discounts: 60b, 60d, 60f. 601, 61c. 
Cancellation: 71a. 73b. 
Prod. Services: 80. 82. 
Affiliated with CBS Radio Network. 
Member: The North Country Stations. 
Sold in combination with {NIKE. Newport -10% die - 
count. 

TIME RATES 
ER 6/1/68-Rec'd 5/24/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 520 104x 156x 260x 312x 520x 

1 min 5.00 4.75 4.50 4.30 4.10 3.90 3.65 3.25 
30 sec 9.00 3.75 3.50 3.30 3.10 2.90 2.65 2.25 

7. PACKAGE PLANS 
WKLY: 12 ti 20 tI 90 tI 40 ti 
1 min. 54.00 80.00 112.50 140.00 
30 sec 45.00 70.00 97.50 120.00 
10 sec 36.00 50.00 67.50 80.00 

8. PROGRAM TIME RA 
hr1/2hr1/4hr10min5min 

1 x..._....__.._.._.._.._.. 50 30 20 15 10 
DISCOUNTS 

13x-10% 52x-20% 1561-90% 
26x-15% 104x-25% 2601-40% 

SPRINGFIELD 
Windsor County -Map Location C-6 

See SitDS consumer market map and data at begin- 
ning of the State. 

WCFR 
1954 e 

Subscriber to the NAB Radio Code 
Media Code 4 247 8480 9.00 
Connecticut Valley Broadcasting Co., Inc., Box 800 

106 Park St., Springfield, Vt. 05156. Phone 802- 
885-4555. 

I. PERSONNEL 
lees. & Gen'l Mgr. -Carlo F. Zezza 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
New England-Eckels & Queen, Inc. 

(This listing continued on next page) 
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VERMONT 
Springfield -W C F R -Continued 
3. FACILITIES 

1.000 w. days; 1980 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio ('ode Advertising Standards apply. 
General: la, la, 2b, la, 3d, 4a, 4d. 5, Bb, 7b, 8. 
Rate Protection: 104, lid. 12d, 13d, 14d, 15b. 
Basic Rates: 20a, 20b, 21a, 22a, 23a, 24a, 24b, 24c, 

25a, 28c, 29a. 29b. 321% 33c. 
Contracts: 40a, 41, 42a, 42e, 43, 94a, 99b, 95, 98. 

47e, 48. 49, 50. 51a. SIb, 51c. 
Comb.: Cont. Discounts: 60b, 60d, 60g. 62a, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
ER 10/1/87 -Reed 8/28/87. 

7. PACKAGE PLANS 
PER WK: 1 t 5tl 10 ti 15 ti 26tí 30 t 
1 wk 8.00 7.50 7.25 7.00 6.75 6.50 
13 wk 7.50 7.00 6.75 8.50 8.25 6.00 
26 wk..._ 7.00 6.50 6.25 6.00 5.75 5.50 
52 wk. 6.50 6.00 5.75 5.50 5.25 5.00 
20/30 sec: 80% of 1 -min. 
8/10 sec: 50% of 1 -min. 
All spots may be combined to earn frequency. 
Weeks need not be consecutive to earn cumulative 
week frequency. 

WATERBURY 
Washington County -Map Location C-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDEV 
1991 

Media Code 4 247 9010 3.00 
Lloyd E. Squier, 9 Stowe St., Waterbury, Vt. 05676. 

Phone 802-244-7321; Montpelier, Vt. 802-223-5268. 
I. PERSONNEL 

General Manager -Lloyd E. Squier. 
Commercial Director -Craig 8. Parker. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 
Boston-Kettell-Carter, Inc. 

3. FACILITIES 
5,000 w. days. 1,000 w. nights; 550 kc. 

Directional -separate patterns, day and night. 
Operating schedule: 5:00 am -midnight. EST. 

4. AGENCY COMMISSION 
15% on net time. 

5. GENERAL ADVERTISING See Boded regulations 
General: la. lb. 2a. lb. 3a. 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10d, 11d, 12e, 13b, 14a. 
Basic Rates: 21b. 22a. 22b, 23a. 29b, 25a, 28a, 29a. 
Contracts: 40a. 44a, 48, 51a. 51b. 
Comb.: Cont. Discounts: 80b, 601. 
Cancellation: 72. 73b. 
Prod. Services: 82. 

TIME RATES 
Rates effective January 1, 1949. 

6. SPOT ANNOUNCEMENTS 
Ix I9x 26x 52x 100e 300x 

1 min/Sta brk 8.00 7.60 7.20 6.80 6.90 8.00 
8. PROGRAM TIME RATES 

I hr I/2 hr 1/4 hr 10 min 5 train 
1 z....,......_.._.-_.._. 60.00 38.00 24.00 18.00 12.00 

DISCOUNTS 
13x- 5% 52e-15% 300E-25% 
26x-10% 100e-20% 

WHITE RIVER JUNCTION 
Windsor County -Map Location C-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WNHV 
1959 e 

Media Code 4 247 9540 9.00 
New Hampshire -Vermont Broadcasting Corp., Box 

910, White River Junction, Vt. 05001. Phone 802- 
295-3167. 

Other studio: Lebanon, New Hampshire. 

I. PERSONNEL 
President -liez Marshall. 
General Manager -Robert Alston. 

2. REPRESENTATIVES 
New York -Vic Piano Associates, Inc. 
Boston-Eckels & Queen, Inc. 

3. FACILITIES 
1.000 w. days: 910 he. Non -directional. 
Operating schedule: Sunrise -local sunset. EST, DST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 4a, 9d, 5, 8a, 7b. 
Rate Protection: lob, llb, 12b. 
Basic Rates: 22a. 23a, 24a, 25a, 28, 28b, 29a. 
Contracts: 40e, 42e, 45. 98. 47a, 48. 
Comb.: Cont. Discounts: BOb, 60k, Ola, Bib. 62b, 62e. 
Cancellation: 70a, 70c, 71a. 73a. 
Affiliated with American Information Network. 

TIME RATES 
No. 3 ER 12/1/67 -Reed 10/18/87. 

7. PACKAGE PLANS 
PER WK: I ti 501 IOti 15 ti 20tí 30t1 
1 wk 8.00 7.5.1 7.25 7.00 6.75 6.50 
13 wk. 7.50 7.00 6.75 8.50 6.25 6.00 
26 wk 7.00 8.50 6.25 8.00 5.75 5.50 
52 wk 8.50 6.00 5.75 5.50 5.25 5.00 
20/30 see: 80% of 1 -min. 8/10 see: 50% of 1 -min. 
All spots may be combined to earn frequency. 

"Business 
deserves 
consumer 
confidence" 

This past year, American consumers 
made 3,296,293 calls to 126 Better Busi- 
ness Bureaus across the country. 

For every one complaint there were 
nine inquiries -people who simply 
wanted to check on the reputation or 
reliability of a company, or find out 
about some business practice. 

Compare that to 30 years ago, when 
the opposite was true: most people 
called the Bureaus to complain. 

Besides, Bureau records show that 
not all consumer complaints are serious 
or justified. Frequently even serious 
complaints are the result of a company's 
unintentional mistake. 

In the vast majority of cases, whether 
the mistake was intended or not, the 
Bureaus obtain voluntary corrections. 

Despite these favorable signs, busi- 
ness today faces a crucial need to do a 
still better job of self -regulation of ad- 
vertising and selling, and to do more 
to inform both government and the pub- 
lic concerning business progress in serv- 
ing customers in the public interest. 

Hence the Better Business Bureaus, 
drawing on their unique 54 -year expe- 
rience, have launched an expanded ac- 
tion program. It features these develop- 
ments: 
1. Expanded Service By Individual 
Bureaus. In city after city BBBs are 
broadening the geographic areas they 
serve, adding more telephone lines, in- 
stalling automated filing and reporting 
systems -so they can give more con- 

sumers better and faster service. 
Increasingly, individual Bureaus are 

called upon to testify before state legis- 
latures. 

In some cities, Bureaus are setting up 
Consumer Affairs Councils to provide 
local forums for discussion of consumer 
problems. 

And each year new Bureau offices 
are opened. 

All this costs money; but it demon- 
strates the spirit of a great business 
community which understands that it 
can survive only if it enjoys the confi- 
dence of its customers, and which will 
go beyond any possible law in protect- 
ing this relationship. 
2. BBBs' Research and Education 
Foundation. Activated under the di- 
rection of a distinguished Board of 
Trustees, this foundation will conduct 
urgently -needed studies to shed the light 
of objective fact on issues of concern to 
consumers. Under its aegis the BBB 
will initiate new programs to protect 
both the consumer and the enterprise 
system. 
3. Office of National Affairs. This of- 
fice has been opened in Washington. It 
will use the goldmine of information 
gathered by Better Business Bureaus 
across the nation, providing federal offi- 
cials - for the first time on a systematic, 
continuing basis - with reliable data 
based on more than three million con- 
sumer contacts per year. 

It will also offer facts on how business 

regulates its marketplace activities in 
the public interest, and report back to 
business on government activities and 
plans affecting business -government re- 
lations in the consumer area. 
4. Stepped -Up Mass Communication. 
This program will express industry's 
concern for the consumer, explain in- 
dustry's self -regulation efforts, upgrade 
consumer buying skills, and increase 
public understanding of the enterprise 
system. 

How can you as a businessman co- 
operate with this expansion program? 

Bear this in mind: the heart of the 
BBB complex remains the individual 
Better Business Bureau. 

It works to improve the business cli- 
mate, to safeguard your community's 
buying power and maintain a market 
environment in which your business can 
operate profitably. 

And it supplies data now being re- 
layed to both federal and state govern- 
ments to show why business deserves 
consumer confidence. 

Write or call the manager of your 
nearest BBB. Tell him your reaction to 
the Bureaus' expanded action program. 
See how you can help 
to make it succeed. 
Association of Better 
Business Bureaus In- 
ternational, Chrysler 
Building, New York, 
New York 10017. 

lS 
BBB 
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VIRGINIA 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January I, 1968) 

STATE TOTAL 904,300 Campbell 20,100 
METRO AREAS Chesapeake 21,900 

Danville 34,800 Dinwiddie 34,600 
Kingsport- Fairfax 15,900 

Bristol - Halifax 18,300 
Johnson City 7,600 Hampton ....._ 21,300 

Lynchburg 26,000 Henrico 108,700 
Newport News - Henry 16,500 

Hampton 69,700 Mecklenburg .... 16,100 
Norfolk - Nansemond 27,200 

Portsmouth .. 167,700 Newport News 43,400 
Richmond 127,700 Norfolk 86,800 
Roanoke 22,700 Pittsylvania .... 34,800 
Total Metros 456,200 Portsmouth 44,000 

COUNTIES Roanoke ...... 22,700 
Accomack 12,400 Southampton .... 17,200 
Albemarle 11,100 Virginia Beach.. 14,900 
Arlington 21,100 Total Counties.. 620,200 
Brunswick 11,200 
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VIRGINIA 

CITIES AND COUNTIES - This 

State, County, City, Metro Area Data 
State, Standard Areas 
(SMSA's), County and city estimates are devel- 
oped 's), count by Market Data division of SRDS. 

list shows counties in which cities are located. Cities are first, counties next. 
Alexandria -Arlington 
Arlington -Arlington 
Bluefield -Tazewell 

Bristol -Washington 
Chesapeake -Chesapeake 
Charlottesville -Albemarle 

Danvi l le-Pittsylvan is 
Fairfax -Fairfax 
Hampton -Hampton 

Hopewell -Prince George 
Lynchburg -Campbell 

Newport News -Newport Petersburg-Diswiddie 
News Portsmouth -Portsmouth 

Norfolk -Norfolk Richmond-Henrico 

Roanoke -Roanoke 
Salem -Roanoke 
Staunton -Augusta 

Virginia Beach -Virginia 
Beach 

Estimates for: 
STATE 
COOUNTY-Map Loe. PopulationHouseholds/ 

Metropolitan Area (000) (000) 

Consumer Spe ndable Income -1967 
Distrinutlon 

9000 5000 6006 
Household to to to 

(5) 4999 7999 9999 

Retell Sales Passen- 
ser 

Cars 
1/1/68 
(000) 

Farm 
Pepu- 
lation 
I/I/68 
(000) 

Grose 
Farm 

Ineome 
1967 

(5000) ($000) 

of Families 
10000 15000 

to and 
14999 over 

-Total Retail Sales - 
Per 

Household 
(5000) (s) 

--1967 
By Selected Store Types 

Apparel 
(5000) 

Food 
(5000) 

Drue 
(9000) 

General 
Mdse. 
(9000) 

Home 
Furn. 
($000) 

Auto- 
motive 
(5000) 

Service 
Station 
(9000) 

VIRGINIA STATE 
TOTALS 4,566.9 1,244.31 10,786,212 8,668 17.9 21.5 15.8 18.3 14.1 6,061,531 4,871 1,415,109 237,989 869,017 347,786 323,084 1,228,933 490,762 1,630.84 323.3 649,664 

ACCOMACK M-4 29.6 9.32 51,735 5,551 22.0 17.3 12.6 13.2 6.6 31,081 3,335 9,465 745 2,367 1,405 1,508 3,473 3,958 16.61 3.7 17,754 
ALBEM ARLE= H-4 68.8 19.88 193,286 9,723 18.1 18.7 16.8 18.1 17.1 116,009 5,835 29,109 4,277 17,066 7,105 7,286 17,913 6,621 22.61 3.6 8,596 

Charlottesville 41.0 13.14 97,752 7,439 92,888 7,069 22,481 3,968 15,443 6,194 6,687 14,059 4,583 
ALLEGHANY3 F-4 30.1 8.67 83,019 9,575 16.0 18.4 17.3 24.2 17.6 42,630 4,917 11,456 1,521 3,600 2,173 1,754 10,276 3,920 12.77 .6 1,121 
AMELIA J-5 8.1 1.93 10,043 5,204 24.8 15.6 12.2 9.7 3.8 5,365 2,780 730 109 619 119 1,541 1,388 2.77 3.1 6,745 
AMHERST G-5 25.7 5.83 43,541 7,468 2L4 20.1 18.8 16.7 8.7 17,362 2,978 5,537 681 568 133 328 4,388 2,410 7.10 2.8 2,820 
APPOMATTOX H-5 10.0 2.66 14,407 5,416 23.9 23.1 13.4 9.7 3.5 9,798 3,683 1,836 341 593 101 94 2,892 1,334 3.33 2.7 4,154 
ARLINGTON' K -2t...._- 305.1 100.09 1,240,339 12,392 8.0 19.2 15.5 25.7 29.8 637,504 6,369 123,356 33,022 127,601 26,528 34,501 170,179 35,933 150.43 112 

Alexandriat 114.9 36.24 372,631 10,282 227,206 6,269 46,222 12,619 39,501 10,976 11,367 59,342 15,396 
Arlington 190.2 63.85 867,708 13,590 410,298 6,428 77,134 20,403 88,100 15,552 23,134 110,837 20,537 

AUGUSTAS G-4 85.4 23.10 212,135 9,183 17.8 21.3 17.6 20.1 14.8 124,444 5,387 26,062 4,043 9,032 6,645 5,342 29,338 10,796 30.59 7.0 23,899 
Staunton 

BATH F-4 
24.6 
4.6 

6.65 
1.27 

87,494 
9,918 

13,157 
7,809 20.3 15.1 15.7 19.0 8.1 

51,725 
5,563 

7,778 
4,380 

11,412 
954 

2,273 
292 

5,751 
697 

3,219 
386 

3,035 
327 

11,104 3,668 
817 2.22 .9 2,057 

BEDFORD G-5 33.5 8.99 62,083 6,906 24.4 18.8 17.9 14.3 7.1 26,534 2,952 7,913 271 3,219 879 1,120 5,069 2,121 11.70 6.0 11,256 
BLAND D-6 5.9 1.47 8,482 5,770 23.9 14.4 15.8 10.1 3.7 2,286 1,555 791 227 126 667 106 2.44 1.8 2,052 
BOTETOURT F-5 18.3 5.02 28,851 5,747 27.8 23.5 15.4 10.0 3.2 10,241 2,040 2,297 351 548 324 1,720 2,245 6.41 2.8 6,153 
BRUNSWICK J-6 16.5 3.98 23,131 5,812 21.4 12.8 12.8 12.6 5.9 15,948 4,007 3,777 502 2,540 1,740 136 3,346 801 7.43 6.5 9,575 

BUCHANAN C-5 38.9 8.59 48,642 5,663 23.6 17.7 13.9 10.5 5.0 31,978 3,723 8,252 612 4,539 1,412 3,146 5,144 2,960 13.04 2.4 525 
BUCKINGHAM H-5 9.7 2.44 14,052 5,759 22.1 12.6 12.9 14.1 7.1 7,584 3,108 1,469 97 1,394 149 910 2,258 4.28 2.1 4,187 
CAMPBELL' G-5 99.9 28.45 247,169 8,688 19.1 23.0 17.5 18.8 12.9 164,334 5,776 37,351 6,351 23,034 12,578 10,013 32,314 11,714 36.52 5.3 8,161 

Lynchburg 58.9 17.44 190,410 10,918 131,484 7,539 26,382 5,306 21,404 10,770 8,187 27,195 8,851 
Lynchburg Metro 
Area 125.6 34.28 290,710 8,480 19.4 22.8 17.7 18.4 12.1 181,696 5,300 42,888 7,032 23,602 12,711 10,341 36,702 14,124 43.62 

CAROLINE K -4t..._ ....... 13.2 3.18 22,869 7,192 23.5 17.6 16.9 15.5 8.3 15,166 4,769 2,522 203 2,013 120 112 2,628 4,349 4.24 2.0 4,057 
CARROLL12 E-6 29.9 8.37 46,984 5,613 29.2 28.9 6.1 4.0 L7 37,468 4,476 9,287 844 4,053 2,235 2,128 9,422 3,400 9.41 6.5 5,019 
CHARLES CITY K-5 6.0 1.25 6,806 5,445 25.2 16.2 16.9 9.2 5.6 1,128 902 346 626 1 1.74 .7 1,698 
CHARLOTTE H-6 13.7 3.58 20,261 5,659 23.1 15.4 13.9 11.7 6.1 8,428 2,354 1,937 292 1,702 76 211 1,286 1,850 4.88 5.5 7,779 
CHESAPEAKE/ L-6 101.4 29.03 189,677 6,534 22.5 32.3 12.9 14.2 7.0 60,377 2,080 22,815 2,960 3,287 207 1,475 4,010 7,495 34.38 2.1 11,647 

Chesapeake 101.4 29.03 189,677 6,534 60,377 2,080 22,815 2,960 3,287 207 1,475 4,010 7,495 
Norfolk -Portsmouth; 
Metro Area 698.3 188.53 1,608,563 8,532 19.9 25.3 14.2 16.5 10.9 865,566 4,591 198,496 29,880 137,401 64,911 57,030 165,170 51,670 225.68 

CHESTERFIELD' J -5t.- 107.6 29.22 280,270 9,592 12.4 23.7 19.7 24.4 17.7 61,125 2,092 17,197 3,129 9,105 1,381 2,738 9,922 8,538 23.59 1.5 3,998 
CLARKE J-2 8.4 2.30 15,902 6,914 20.2 14.4 20.2 17.0 10.1 9,736 4,233 3,162 270 158 148 1,006 1,428 3.05 1.4 6,229 
CRAiG F-5 3.4 .97 4,826 4,975 25.4 20.4 13.5 12.1 3.2 2,427 2,502 719 253 

122 
46 63 732 167 1.39 .8 1,349 

CULPEPER J-3 16.9 4.62 29,779 6,476 23.8 18.9 14.8 13.1 8.6 24,980 5,407 5,863 1,036 1,045 2,112 773 4,058 2,899 5.92 2.4 10,770 
CUMBERLAND J-5 5.8 1.47 6,809 4,632 20.5 14.3 11.1 9.2 3.3 2,856 1,943 604 36 1,060 480 104 561 2.79 2.2 4,307 
DICKENSON B-6 
DiNWIDDiE' J-6 

18.3 
653 

4.21 
16.70 126,25502 1 

6,057 
7,554 

18.7 
202 

15.1 
21.1 

16.4 
16.4 

14.6 
16.2 

5.9 
9.9 

13,126 
109,723 

3,118 
6,570 

3,267 
21,776 

142 
3,889 

1,978 
19,253 

573 
7,088 

605 
5,557 

3,895 
22,786 

863 
7,127 

8.68 
23.89 

1.2 
4.7 

332 
8,410 

Petersburg 39.9 11.77 92,312 7,843 102,624 8,719 20,389 3,731 17,381 7,081 5,552 22,319 5,583 
ESSEX K-4 6.7 1.73 12,555 7,257 20.4 15.1 16.0 15.9 10.9 11,856 6,853 3,200 504 1,296 205 858 2,061 1,148 2.60 1.5 3,006 
FAiRFAXIO K -3t 410.6 100.81 1,167,761 11,584 5.3 19.4 14.8 27.9 31.3 442,578 4,390 138,961 25,090 53,913 24,536 21,316 77,906 40,774 92.11 1.6 4,428 

Fairfax 21.5 535 52,193 9,756 73,443 13,728 21,071 3,190 1,530 974 2,664 31,066 5,596 
FAUQUIER J -3t 27.5 7.22 52,066 7,211 22.5 18.6 16.1 14.4 9.7 34,454 4,772 8,058 1,484 2,554 783 1,379 5,169 2,465 8.67 5.3 16,992 
FLOYD E-6 10.2 2.85 16,441 5,769 26.8 16.1 15.5 9.3 3.5 7,605 2,668 1,519 138 1,202 82 526 2,634 738 4.56 4.9 4,362 
FLUVANNA H-4 7.1 1.82 9,812 5,391 24.8 18.4 15.1 10.4 3.0 3,457 1,899 1,247 116 367 341 1,078 3.04 1.6 2,376 

FRANKLIN F-6 27.8 7.19 47,420 6,595 22.6 18.4 16.0 13.1 9.1 24,350 3,387 5,963 788 1,719 1,658 1,121 5,378 2,763 9.04 7.4 10,646 
FREDERICK" H-2 42.5 12.51 91,713 7,331 23.9 22.4 18.0 15.1 9.0 86,471 6,912 17,960 1,952 11,809 4,629 3,554 15,803 6,100 16.58 2.5 15,045 
GILES E5 16.6 4.45 33,596 7,550 23.8 19.8 19.9 17.0 6.8 23,599 5,303 6,767 950 1,193 959 1,034 6,149 2,575 8.85 1.7 1,749 
GLOUCESTER L-5 13.7 4.03 23,718 5885 22.4 19.6 15.7 12.7 7.5 14,202 3,524 4,488 578 835 290 799 2,612 1,894 5.09 .8 2,269 
GOOCHLAND J-4 10.1 2.25 13,617 6,052 24.6 19.2 13.5 11.2 4.8 5,922 2,632 2,526 156 614 172 916 1,211 3.05 1.5 2,448 
GRAYSON D-6 18.6 5.25 23,077 4,396 27.2 17.8 14.7 9.6 3.8 8,568 1,632 2,760 76 995 88 497 1,5339 1,180 9.04 5.1 5,734 
GREENE H-4 4.7 1.15 5,731 4,983 30.0 14.7 15.1 7.3 2.3 4,587 3,989 624 378 162 76 2,590 1.59 1.2 3,365 
GREENSVILLE3' K-6 16.8 4.15 23,413 5,642 23.1 14.3 14.0 13.1 6.4 21,496 5,180 5,281 692 1,872 1,021 1,473 2,830 2,755 6.65 3.6 5,588 
HALIFAX'S H-6 40.1 10.11 58,340 5,771 23.2 17.4 13.9 10.8 5.3 36,384 3,599 9,133 1,388 5,868 1,920 2,526 6,563 2,459 15.90 16.4 19,130 
HAMPTON" L -6t 113.7 30.60 310,218 10,138 13.5 20.5 18.8 24.5 19.0 130,526 4,266 32,818 3,977 27,420 4,425 7,008 27,284 9,432 37.29 

Hampton 113.7 30.60 310,218 10,138 130,526 4,266 32,818 3,977 27,420 4,425 7,008 27,284 9,432 
Newport News - 
Hampton Metro 
Area 281.3 75.01 686,641 9,154 17.7 26.0 16.0 19.7 13.4 357,386 4,765 80,798 11,706 75,592 18,239 22,526 72,761 23,252 93.28 
Norfolk -Portsmouth; 
Newport News - 
Hampton Metro Areas 
Combined 979.6 263.54 2,295,204 8,709 19.2 25.6 14.8 17.4 11.6 1,222,952 4,640 279,294 41,586 212,993 83,150 79,556 237,931 74,922 318.96 

HANOVER J-4 34.5 9.00 64,489 7,165 22.2 26.8 15.0 14.6 9.0 27,801 3,089 5,923 982 1,333 344 683 3,902 9,488 9.98 3.6 7,631 
HENRICO'S K-5 374.0 112.08 1,170,713 10,445 14.0 21.8 16.8 21.9 19.7 763,749 6,814 151,293 34,957 143,767 59,640 38,906 153,162 44,959 154.52 1.4 6,473 

Richmond 220.3 67.03 779,917 11,635 611,674 9,125 104,430 26,999 129,720 38,563 32,021 128,433 32,888 
Richmond Metro 
Area" 516.1 150.30 1,515,472 10,083 14.1 22.7 17.3 21.9 18.6 852,675 5,673 174,413 39,068 154,205 61,365 42,327 166,986 62,985 188.09 

HENRY" F-6 69.1 18.22 159,147 8,735 19.7 22.5 18.4 18.1 12.3 91,290 5,010 22,965 2,508 10,402 5,810 6,448 19,967 7,058 23.54 2.6 2,445 
HIGHLAND G-3 1.7 .47 4,399 9,360 18.3 9.5 14.5 19.4 9.3 1,839 3,913 671 350 38 419 405 1.38 1.3 3,004 
ISLE OF WIGHT L-6 20.1 5.03 28,084 5,583 25.2 20.6 15.2 10.9 5.3 18,322 3,643 4,991 204 610 360 205 5,154 1,475 6.52 

3.0 
7,738 

JAMES CITY" L-5 22.8 5.13 45,486 8,867 17.6 23.0 16.1 17.8 12.6 39,798 7,758 9,277 1,514 2,977 1,489 2,446 8,075 3,247 4.61 .6 2,102 
KiNG AND QUEEN K-4. 5.8 1.48 9,226 6,234 21.3 14.2 16.2 13.6 8.7 2,366 1,599 546 828 31 469 152 2.26 1.6 2,706 
KING GEORGE K -3t 7.5 2.05 17,702 8,635 18.0 20.4 18.6 19.7 12.8 5,815 2,837 2,090 109 411 126 61 1,018 1,294 3.31 .8 1,319 
KING WILLIAM K-4 7.5 1.96 19,474 9,936 18.3 15.8 15.4 17.1 15.5 13,569 6,923 3,709 209 1,403 234 562 3,547 1,273 3.16 1.3 2,836 
LANCASTER L-4 9.9 2.90 18,689 6,444 22.4 16.8 14.3 12.6 9.5 14,463 4,987 4,612 406 597 868 1,020 3,574 1,454 3.82 .8 1,340 
LEE B-6 19.4 5.02 24,7I7 4,924 20.6 11.3 10.8 10.0 4.3 17,946 3,575 5,287 483 1,429 973 431 3,665 1,492 12.51 7.3 6,030 
LOUDOUN J-2 27.9 7.37 60,854 8,257 19.9 19.0 15.7 15.6 14.3 37,846 5,135 9,394 2,081 1,468 1,133 480 6,648 4,217 8.76 4.7 16,492 
LOUISA J-4 13.8 3.61 18,957 5,251 24.1 18.5 13.2 11.0 5.3 11,263 3,120 3,271 289 564 125 1,058 2,268 938 5.16 2.6 4,422 
LUNENBURG H-6 11.9 3.21 18,352 5,717 22.1 17.3 13.7 11.9 5.0 8,263 2,574 1,849 336 402 681 807 1,387 492 5.81 4.7 7,757 

(2) Albemarle County data includes Independent city of Charlottesville data. 
(3) Alleghany County data includes Independent cities of Clifton Forge and Covington data. 
(4) Arlington County data includes Independent city of Alexandria data. 
(S) Augusta County data Includes Independent titles of Staunton and Waynesboro data. 
(') Campbell County data Includes independent city of Lynchburg data. 
(7) Chesapeake County is the independent city of Chesapeake. On January 1, 1963 the 

county of Norfolk combined with the independent city of South Norfolk to form the 
new independent city of Chesapeake. 

(s) Chesterfield County data Includes Independent city of Colonial Heights data. 
C') Dinwiddie County data includes independent city of Petersburg data. 

(1e) Fairfax County data includes independent cities of Fairfax and Falls Church data. 
(11) Frederick County data Includes independent city of Winchester data. 
(Ir) Carroll County data includes independent city of Galax data. 
(15) Halifax County includes independent city of South Boston data. 
(1') Hampton County is the independent city of Hampton. 
(05) Henrico County data includes Independent city of Richmond data. 
(") Richmond Metro Area includes independent city of Colonial Heights data. 
(17) Henry County data Includes independent city of Martinsville data. 
(I') James City County data includes Independent city of Williamsburg data. 
(1') Montgomery County data includes independent city of Radford data. 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 
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VIRGINIA 

State, County, City, Metro Area Data 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City 1/1/68 1/1/68 
Metropolitan Area (000) (000) 

-.Consumer Spendable 

Per 
Household 

(5) 

Income -1967 Retail Sales -1967 Passen- 
ger 
Cars 

1/1/68 
(000) 

Farm 
Popu- 
lation 

1/1/68 
(000) 

Gross 
Farm 

Income 
7 

(3000) 
(3000) 

% Distribution of Families 
5000 5000 8000 10000 15000 
to to to to and 

4999 7999 9999 14999 over 

-Total Retail Sales - 
Per 

Household 
(5000) (S) 

Food 
(3000) 

By Selected Store Types 
General Home 

Drug Mdse. Apparel Furn. 
(3000) (3000) (3000) (3000) 

Auto- 
motive 
(5000) 

Service 
Station 
(3000) 

MADISON H-3 
MATHEWS L-5 
MECKLENBURG H-6 
MIDDLESEX L-5 
MONTGOMERY'S E-5 
NANSEMONDI° L-6 
NELSON H-4 
NEW KENT K-4 

8.1 
7.4 

31.2 
6.2 

46.7 
50.6 
12.3 
4.6 

2.18 
2.32 
7.93 
1.85 

12.35 
13.52 
3.22 
1.13 

12,487 
14,451 
46,762 
10,094 
98,507 
81,363 
18,035 
8,179 

5,728 
6,229 
5,897 
5,456 
7,976 
6,018 
5,601 
7,238 

23.8 14.8 13.5 12.4 6.5 
23.8 17.8 15.3 13.8 7.4 
21.0 14.8 14.9 12.8 6.7 
22.7 14.8 15.3 10.6 5.8 
22.7 18.8 17.0 18.2 9.4 
23.5 22.2 14.8 12.7 6.3 
24.1 18.9 13.5 10.1 5.7 
24.0 23.2 13.8 13.2 8.6 

7,665 
8,904 

41,873 
7,132 

64,064 
58,327 

7,023 
5,375 

3,516 
3,838 
5,280 
3,855 
5,187 
4,314 
2,181 
4,757 

3,075 
2,526 
8,440 
2,601 

16,142 
14,483 

2,897 
202 

108 
05 

1,4 58 
301 

2,081 
1,891 

113 
480 

1,193 
710 

4,483 
577 

4,139 
4,001 
1,208 

648 

61 
226 

1,777 
89 

3,569 
6,359 

118 
677 

1,946 
171 

3,388 
3,213 

125 

913 
1,797 
9,235 

646 
15,712 
10,386 

1,264 
1,500 

682 
1,061 
6,041 

776 
6,534 
4,964 

813 
838 

3.22 
3.37 

13.34 
3.11 

17.80 
16.99 
4.88 
1.55 

2.5 
.4 

10.2 
.8 

2.8 
4.1 
2.4 

.6 

6,437 
672 

15,496 
2,155 
5,312 
9,282 
3,071 
1,846 

NEWPORT NEWS21 L-6 
Newport Newst 
Newport News - 
Hampton Metro 
Area 
Norfolk- Portsmouth; 
Newport News - 
Hampton Metro Areas 
Combined 

NORFOLK22 L-6 
Norfolkt 
Norfolk -Portsmouth 
Metro Area 
Norfolk -Portsmouth; 
Newport News - 
Hampton Metro Areas 
Combined 

NORTHAMPTON M-5 
NORTHUMBERLAND 

L-4 

137.6 
13'7.6 

281.3 

979.6 
322.9 
322.9 

696.3 

979.6 
17.3 

10.7 

36.43 
36.43 

75.01 

263.54 
87.04 
87.04 

188.53 

263.54 
5.04 

3.00 

328,018 
328,018 

686,641 

2,295,204 
891,522 
891,522 

1,608,563 

2,295,204 
25,688 

18,535 

9,004 
9,004 

9,194 

8,709 
10,243 
10,243 

8,532 

8,709 
5,097 

6,178 

19.9 29.3 14.1 17.0 10.4 

17.7 26.0 16.0 19.7 13.4 

19.2 25.6 14.8 17.4 11.6 
17.1 20.0 17.0 18.8 14.2 

19.9 25.3 14.2 16.5 10.9 

19.2 25.6 14.8 17.4 11.6 
22.7 14.1 13.4 10.7 5.1 

23.6 17.8 14.6 10.7 7.6 

213,880 
213,880 

357,386 

1,222,952 
529,189 
529,189 

865,566 

1,222,952 
20,682 

7,404 

5,871 
5,871 

4,765 

4,640 
6,080 
6,080 

4,591 

4,640 
4,104 

2,468 

44,452 
44,452 

80,798 

279,294 
109,084 
109,084 

198,496 

279,294 
7,088 

2,017 

7,197 
7,197 

11,706 

41,586 
16,754 
16,754 

29,880 

41,586 
730 

238 

47,794 
47,794 

75,592 

212,993 
90,536 
90,536 

137,401 

212,993 
2,890 

864 

13,814 
13,814 

18,239 

83,150 
47,019 
47,019 

64,911 

83,150 
470 

112 

15,416 
15,416 

22,526 

79,556 
38,590 
38,590 

57,030 

79,556 
755 

324 

42,305 
42,305 

72,761 

237,931 
110,313 
110,313 

165,170 

237,931 
2,578 

2,072 

12,081 
12,081 

23,252 

74,922 
25,131 
25,131 

51,670 

74,922 
1,824 

612 

50.27 

93.28 

318.96 
120.49 

225.68 

318.96 
7.67 

4.28 

2.3 

1.6 

12,509 

2,607 

NOTTOWAY J -6t 
ORANGE J-4 
PAGE H-3 
PATRICK F-6 
PITTSYLVANIAt7 G-6 

Danville 
Danville Metro Area... 

PORTSMOUTH» L-6 
Portsmoutht 
Norfolk -Portsmouth 
Metro Area 
Norfolk- Portsmouth; 
Newport News - 
Hampton Metro Areas 
Combined 

POWHATAN J-5 
PRINCE EDWARD H-5 
PRINCE GEORGE2S 

K -5t 
Hopewell 

PRINCE WILLIAM J -3t 

15.5 
13.7 
16.2 
15.9 

112.5 
48.1 

112.5 
124.1 
124.1 

698.3 

979.6 
7.9 

13.5 

45.5 
24.1 
72.1 

4.2.3 
3.83 
4.66 
4.25 

30.67 
14.62 
30.67 
33.23 
33.23 

188.53 

263.54 
1.68 
3.53 

10.84 
6.82 

17.17 

29,148 
25,168 
30,861 
24,654 

222,050 
141,246 
222,050 
298,392 
298,392 

1,608,563 

2,295,204 
11,419 
25,778 

49,8469,84 

128,023 

6,891 
6,571 
6,623 
5,801 
7,240 
9,661 
7,240 
8,980 
8,980 

8,532 

8,709 
6,797 
7,303 

9,124 
7,309 
7,456 

20.5 17.4 16.3 16.1 7.1 
22.4 21.6 16.0 12.7 7.2 
24.8 18.4 17.8 15.6 6.0 
25.1 17.5 15.9 12.9 4.1 
21.5 20.8 16.9 15.8 8.7 

21.5 20.8 16.9 15.8 8.7 
16.0 13.6 21.8 25.0 14.7 

19.9 25.3 14.2 16.5 10.9 

19.2 25.6 14.8 17.4 11.6 
26.2 18.3 15.1 11.1 6.2 
18.9 17.7 13.9 14.6 8.5 

19.2 23.2 21.0 18.9 10.5 

21.6 26.2 19.6 17.2 8.4 

21,809 
24,948 
17,829 
10,146 

133,270 
104,501 
133,270 
162,862 
162,862 

865,566 

1,222,952 
4,822 

25,987 

34,595 
26,954 
80,325 

5,156 
6,514 
3,826 
2,387 
4,345 
7,148 
4,345 
4,901 
4,901 

4,591 

4,640 
2,870 
7,362 

3,191 
3,952 
4,678 

5,038 
5,281 
4,459 
2,667 

32,472 
23,877 
32,472 
41,143 
41,143 

198,496 

279,294 
1,072 
4,797 

10,049 
8,972 

19,475 

831 
831 
505 
316 

4,414 
3,842 
4,414 
6,298 
6,298 

29,880 

41,586 
94 

938 

1,215 
1,215 
4,239 

1,624 
1,187 
1,009 
1,571 

23,235 
19,747 
23,235 
23,265 
23,265 

137,401 

212,993 
426 

3,167 

1,570 
1,346 
4,223 

547 
1,037 
1,059 

226 
6,823 
6,181 
6,823 

11,943 
11,943 

64,911 

83,150 

1,099 

1,902 
1,339 
4,600 

965 
1,078 
1,193 

512 
5,142 
4,482 
5,142 

11,056 
11,056 

57,030 

79,556 
199 

1,261 

2,501 
2,384 
4,430 

5,403 
8,231 
2,552 
2,208 

26,097 
21,294 
26,097 
31,559 
31,559 

165,170 

237,931 
1,742 
4,970 

4,944 
4,944 

20,884 

1,800 
1,482 
1,848 
1,525 

10,700 
7,101 

10,700 
8,569 
8,569 

51,670 

74,922 
677 

1,665 

3,922 
2,370 
9,457 

6.39 
5.54 
6.59 
5.78 

44.45 

44.45 
48.15 

225.68 

318.96 
2.09 
6.13 

14.01 

10.13 

2.2 
2.1 
2.1 
5.0 

19.3 

1.8 
3.0 

1.6 

1.8 

5,413 
6,034 
5,790 
4,996 

27,253 

3,117 
5,713 

3,956 

4,641 

PULASKI E-6 
RAPPAHANNOCK J-3 
RICHMOND L-4 
ROANOKE26 F-5 

Roanoke 
Roanoke Metro Area 
Salem 

ROCKBRIDGE17 G-4 
ROCKiNGHAM2e H-3 
RUSSELL C-6 
SCOTT B-6 
SHENANDOAH H-3 
SMYTH D-6 
SOUTHAMPTON» K-6 
SPOTSYLVANIA29J-4 
STAFFORD K-3 
SURRY K-5 
SUSSEX K-6 
TAZEWELL D-6 

Bluefield3o 
VIRGINIA 

BEACH31 M-6 
Virginia Beacht ...... 

WARREN H-2 

28.3 
4.7 
6.4 

183.5 
105.7 
183.5 

22.8 
32.9 
60.8 
26.8 
25.0 
23.3 
33.4 
28.9 
31.0 
21.1 
6.2 

12.7 
42.8 
27.7 

149.9 
149.9 

15.1 

7.65 
1.22 
1.75 

54.29 
32.97 
54.29 
5.90 
8.70 

16.67 
6.57 
6.47 
6.97 
8.45 
7.10 
8.54 
5.69 
1.55 
3.01 

10.93 
8.48 

39.23 
39.23 

4.39 

63,032 
7,501 

10,064 
492,570 
328,5% 
492,570 
39,534 
60,508 

122,613 
36,136 
36,551 
46,788 
52,319 
44,914 
57,679 
41,540 
7,022 

14,124 
81,469 
54,363 

228,972 
228,972 

36,339 

8,239 
6,148 
5,751 
9,073 
9,967 
9,073 
6,701 
6,955 
7,355 
5,500 
5,649 
6,713 
6,192 
6,326 
6,754 
7,301 
4,530 
4,692 
7,454 
6,411 

5,8'37 
5,837 
8,278 

20.9 20.0 17.0 17.5 10.6 
25.2 19.2 10.7 9.7 5.6 
26.0 16.4 18.2 12.1 5.3 
18.9 22.7 18.4 19.1 12.8 

18.9 23.7 18.4 19.1 12.8 

22.7 20.8 18.6 15.3 7.5 
24.7 22.1 15.5 13.3 9.1 
20.8 17.8 13.3 12.5 4.8 
20.7 14.9 14.4 14.1 5.9 
24.7 20.1 17.0 13.2 7.3 
27.4 21.5 16.5 12.0 4.7 
18.4 14.2 13.9 14.1 10.6 
25.0 25.2 17.4 13.7 7.0 
22.5 23.0 19.4 18.0 8.7 
24.1 15.4 14.2 7.6 2.2 
24.0 16.1 12.0 8.2 3.1 
20.9 13.7 18.0 19.6 10.9 

27.5 40.2 3.1 6.3 3.7 

20.6 21.7 20.2 18.7 11.0 

31,487 
2,779 
9,013 

302,353 
198,641 
302,353 
49,532 
38,677 
88,489 
16,458 
18,581 
29,751 
34,480 
31,083 
68,892 

9,514 
3,601 

13,300 
54,119 
53,013 

113,138 
113,138 

22,037 

4,116 
2,278 
5,150 
5,569 
6,025 
5,569 
8,395 
4,446 
5,308 
2,505 
2,872 
4,268 
4,080 
4,378 
8,067 
1,672 
2,323 
4,419 
4,951 
6,252 

2,884 
2,884 
5,020 

8,758 
862 

2,529 
63,476 
34,274 
63,476 
7,777 

10,816 
13,622 

4,301 
4,413 
7,492 
7,761 
7,961 

14,647 
3,356 

864 
2,297 

20,650 
10,698 

25,454 
25,454 

6,068 

1,462 

175 
13,961 
10,391 
13,961 

1,263 
1,195 
3,050 

526 
483 
715 

1,153 
904 

3,485 

288 
282 

1,801 
1,898 

3,868 
3,868 

719 

1,871 
581 
588 

46,136 
36,006 
46,136 

1,677 
3,697 
7,528 
3,240 
2,038 
2,224 
1,702 
2,614 

11,794 
581 
528 

1,423 
5,292 
8,863 

20,313 
20,313 

1,362 

2,246 

207 
23,136 
19,209 
23,136 

1,263 
5,427 

712 
430 
343 

2,214 
2,192 
2,626 

283 
1,631 
3,910 

5,742 
5,742 
1,115 

1,281 

527 
18,405 
13,518 
18,405 

2,586 
1,317 
5,285 

737 
1,120 

737 
1,525 
1,730 
3,956 

102 
161 
332 

2,033 
3,667 

5,909 
5,909 
1,244 

6,188 
490 

1,047 
56,417 
35,874 
56,417 
16,746 

5,072 
17,620 
4,002 
2,405 
5,385 
7,306 
5,303 

13,269 
673 
435 

2,668 
8,422 
9,758 

19,288 
19,288 

4,257 

3,149 
298 
705 

21,335 
12,191 
21,335 

4,635 
5,571 
8,503 
1,771 
2,507 
3,438 
3,721 
3,281 
5,507 
3,015 

451 
2,225 
3,944 
3,301 

10,475 
10,475 

2,208 

13.24 
2.08 
2.55 

66.98 

66.98 

11.51 
21.03 
9.87 

10.81 
9.63 

11.83 
10.16 
11.83 

5.98 
2.57 
4.94 

19.87 

22.66 

7.71 

1.9 
1.0 
1.5 
1.9 

3.1 
9.4 
7.5 
8.8 
4.4 
4.0 
6.4 
1.8 

.8 
2.8 
3.6 
2.7 

1.8 

.9 

4,120 
4,325 
2,450 
5,473 

5,720 
46,516 
7,495 
4,925 

13,804 
5,565 

16,836 
3,008 
2,038 
5,108 
7,448 
4,427 

8,111 

4,885 

WASHiNGTON12 C-6 
Bristo133 
Kingsport -Bristol - 
Johnson City Metro 
Area 

WESTMORELAND K-4 
WiSE34 B-6 
WYTHE D-6 
YORK L -5t 

59.0 
38.8 

306.9 
12.4 
45.4 
22.2 
30.0 

15.99 
11.47 

84.42 
3.32 

11.54 
5.96 
7.98 

100,494 
85,002 

614,100 
16,095 
77,775 
38,827 
48,405 

6,285 
7,411 

7,274 
4,848 
6,740 
6,515 
6,066 

24.1 20.2 15.8 12.1 6.5 

21.2 21.4 17.2 15.5 8.5 
24.8 17.0 13.0 9.4 5.4 
19.9 17.2 15.4 16.6 8.8 
25.2 18.7 14.8 12.0 5.9 
24.3 30.6 13.9 13.9 6.0 

75,254 
88,744 

406,990 
12,459 
50,626 
28,763 
12,980 

4,706 
7,737 

4,821 
3,753 
4,387 
4,826 
1,627 

13,440 
15,205 

76,619 
3,997 

15,746 
6,578 
3,528 

1,140 
2,730 

11,718 
380 

1,344 
726 
532 

6,689 
13,367 

60,715 
1,652 
3,568 
1,889 

378 

4,209 
5,517 

20,598 

1,872 
1,830 

3,562 
6,968 

24,849 
273 

2,917 
817 
102 

16,567 
19,988 

95,303 
2,727 

11,528 
6,255 
3,172 

9,917 
8,802 

37,114 
587 

4,902 
3,245 
1,739 

23.03 

124.06 
4.42 

23.03 
9.55 
5.72 

11.0 

1.9 
1.3 
4.1 

.4 

13,546 

3,101 
1,013 
6,963 
2,292 

(20) 

(S1) 

(t7) 
(27) 
(24) 
(25) 
(26) 

(27) 
(1e) 

(t) 

Nansemond County data includes independent city of Suffolk data. 
Newport News County is the independent city of Newport News; as of July 1, 1958 
it includes the former independent city of Warwick. 
Norfolk County is the independent city of Norfolk. 
Pittsylvania County data includes independent city of Danville data. 
Portsmouth County is the independent city of Portsmouth. 
Prince George County data includes independent city of Hopewell data. 
Roanoke County data includes independent cities of Roanoke and Salem data. 
Rockbridge County data includes independent cities of Buena Vista and Lexington data. 
Rockingham County data includes independent city of Harrisonburg data. 

Consumer Market estimates for retail sales, (total and store types), do not include sales 

29) Spotsyleania County data includes independent city of Fredericksburg data. 
30) includes portion in Mercer County, West Virginia. 
35) Virginia Beach County is the independent city of Virginia Beach. As of January 1st, 

1963 it includes the former county of Princess Anne. 
32) Washington County data includes Virginia portion of Independent city of Bristol data. 
33) Includes portion in Sullivan County, Tennessee. 
34) Wise County data includes Independent city of Norton data. 
05) Southampton County data Includes independent city of Franklin data. 
36) Greensville County data includes independent city of Emporia data. 

made in military commissaries, post exchanges and eating places on military posts In these counties. 
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VIRGINIA 
See SRDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

ABINGDON 
Washington County -Map Location C-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBBI 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 248 0075 3.00 
Burley Broadcasting, Inc., Box 190, U. S. 11, Abing- 

don. Va. 24210. Phone 703-628-2147. 
I. PERSONNEL 

I'resIdent-Nelson T. Barker. 
Gen'l & Sta. Mgr. -Lindy M. Seamon. 
Commercial Manager -Thomas Boyd. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 be. 

Non -directional. 
Operating schedule: 6:00 am -10:05 pm Mon thru Sat; 
7:00 am -10:05 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: 3a, 4b, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10e. lie, 12e, 13e, 14e. 
Basic hates: 22b, 23a, 24a, 246, 26, 28b, 29a. 
Contracts: 40a, 46, 48. 
Comb.; Cont. Discounts: 60b, 61a, 61e, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with MRS 

TIME RATES 
No. 4 Et1 Rec'd 4/4/66. 

6. SPOT ANNOUNCEMENTS 
(6 am -6:30 pm daily) 

I min 30 Ne i min 30 see 
1 x 4.50 3.50 78 x .9.30 2.60 
26 x 9.10 3.20 130 z 3.10 2.45 
39 z 3.90 3.05 156 z...._....... 2.90 2.30 
52 x 3.70 2.90 260 x....._ 2.70 2.15 
65 z 3.50 2.75 312 x 2.50 2.00 
All spots over 312 times within contract year: 
1 min 2.15 30 sec 1.65 

8. PROGRAM TIME RATES 
(6 am -6:30 pm dally) 

I hr 1/2 hr 1/4 hr 10 min 5 min 
lx 40 24 16 12 8 

DISCOUNTS 
13x-5% 52x-20% 156x-40% 
26x-10% 104x-30% 260x-45% 

10. SPECIAL FEATURES 
News service charge -per week, 40.00. 

ALEXANDRIA 
Arlington County -Map Location K-2 

See SRDS consumer market map and data at begin- ning of the State. 

See Washington, D. C. 
(including Alexandria, Arlington, Falls 
Church, Va.; Bethesda, Bladensburg, 
Silver Spring, Wheaton, Md.) 

ALTAVISTA 
Campbell County -Map Location G-5 

See SRDS consumer market map and data at begin- ning of the State. 

WKDE 

Contracta: 40a, 92a, 43, 44a, 45, 46, 48. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 70a. 70e, 71a, 72. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 3/66 -Reed 3/30/66. 
6. SPOT ANNOUNCEMENTS 

1 min 130 see 1 min t30 sea 
1 x..._ 3.75 3.15 103 z 2.35 2.05 
13 x 3.40 3.00 156 z 2.20 1.85 
26 z 3.15 2.65 260 x 2.00 1.65 
52 z..._ 2.70 2.35 312 x+ 1,75 1.50 () 120 words. (t) 65 words. 
10 seconds -50% of earned 30 second rate. 
1 continuous spot per day of year, each......_.._... 1.15 

7. PACKAGE PLANS 
MONTHLY BONUS SATURATION PACKAGE 

30 ti 6001 90 ti 120 ti 15001 
1 miro_ 2.15 2.05 1.95 1.85 1.75 
30 sec.... ...... _........................ 1 1.45 1.35 1.25 

I ti 3 ti 5 tit 
Per day ........... _.._.......... _.._.._......_... 1.15 1.00 .85 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 min 
1 L 35.00 21.25 17.00 12.00 
13 z..._......_.._.._.._._..._..._ 31.00 19.25 14.00 9.50 
26 z..._ _._ 27.00 18.25 12.00 7.75 
53 z......._.._......_........_....__ 25.00 16.25 10.00 6.75 
103 22.50 13.25 9.25 5.50 
156 z..._.........._-._-__._____. 19.50 11.75 8.25 4.50 
260 z 18.00 10.25 7.00 4.00 
312 z} 16.75 9.75 6.50 3.50 

ARLINGTON 
Arlington County -Map Location K-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Washington, D. C. 
(including Alexandria, Arlington, Falls 
Church, Vo.; Bethesda, Bladensburg, 
Silver Spring, Wheaton, Md.) 

ASHLAND (1 AM; 1 FM) 
Hanover County -Map Location .1-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WIVE 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 248 0225 4.00 
Christian Enterprises, Inc., Box 272, Aahcake Rd., 

Ashland, Va. 23005. Phone 703-798-8484. 
STATION'S PROGRAMMING DESCRIPTION 

WIVE: NE)VS: 10 hours a week. MUSIC: format is 
variety middle-of-the-road including popular and 
sacred. Programming is public service, commercial 
and religious. AIR PERSONALITIES. Educational. 
sports, farm news. Contact Representative for further 
detallo. Recd 8/7/67. 

I. PERSONNEL 
Pres. Zr Exec. Dir. -James N. Birkitt. 
Sales Representative -Jim Amick. 
Program Director -John Gibbs. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
Harlan G. Oakes, Inc. 

3. FACILITIES 
1,000 w. days; 1430 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 
Partial simuleast operation. Simuieast during AM 
operational hours. For non -simulcast facilities see 
WIVE -F M. 

4. AGENCY COMMISSION 
1962 15% on time only; no cash discount m0 

Media Code 4 248 0150 4.00 
Altavista Broadcasting Corp, Box 512, Lola Ave., Altavista, Va. 24517. Phone 703-369-5588. 

STATION'S PROGRAMMING DESCRIPTION 
W'EDE: Programmed for general interest. Alit PERSONALITIES handle all segments, 6-7 
am country music. News 6:30 am. 7-7:15 am state 
and local news. 7:15 am middle-of-the-road music. 7:30 am trading post. 7:45-9 am middle-of-the- 
road music. News 8 am. Birthday time 8:30 am. bulletin board 8:35 am, morning devotions 8:45 am. 
9 am -noon country music. Noon -1 pm news, sports, weather. farm news. 1-5 pm current popular standard hits, sports 3:30 pm. 5 prn-sign-off middle-of-the- 
road. local news 5:30 pm. Weather on half hour 
throughout day. High school and local college foot- 
ball. Sat and Sun primarily name except Sun am 
is complete religion, talk and music. Contact Repre- 
sentative for further details. Recd 7/13/67. 

I. PERSONNEL 
Pres., Gen'l & Station Mgr. -Ted J. Gray. Jr. 
Sales Manager -Lester Woodie. 
Program Director -Doug Catlin. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
1000 w. days; 1000 ke. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
0/5; 10th of month. 

5. GENERAL ADVERTISING See coded regulations NAB Radio Code Advertising Standards apply. General: lb. 2b, 3d. 4a, 4d, 5, lia. 7b. 8. Rate lrotection: 10e, 12h, 13e, 14e, 15h. Basic Rates: 20a, 21a, 22a, 23a, 246, 25a, 28b, 29a. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, la, 3b, 3d, 4b, 9d, 5, 6a, 

7b, 8. 
Rate Protection: 10a, 156. 16. 
Basic Rates: 21a, 21b, 21c, 22b, 23a, 29b, 25c, 26, 

28e, 29a. 33a. 
Contracte: 40b, 91, 43, 45, 46, 47c. 
Comb.; Cont. Discounts: 60a, 60h, 62a. 
Cancellation: 70b, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS. 

TIME RATES 
ER 3/1/66 -Reed 4/1/66. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x I04x 156x 261+ 

1 min 5.60 5.30 5.05 4.75 4.55 4.05 3.70 
30 sec 3.60 3.35 3.20 3.00 2.85 1.70 2.35 

7. PACKAGE PLANS 
SPOT PACKAGES 

( to be used in 1 week) 
I min 30 tee 

15-50 ti 3.60 2.30 
Contracta are subject to special discounts 

521-10% 1042-15% 156x-20% 261+-25% 
6 10 -second break spots per day (ROS) 7 days per 
wk 175.00 per month Minimum contract period 13 
weeks. 
Additional advertising subject to discount to those 
already on contend. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

lx 49.00 31.20 12.60 
DISCOUNT 

13x-7% 521-17% 156x-30% 
26z-12% 1092-25% 260x-40% 
25% discount to Church affiliated groupa. 

AM/FM SIMULCAST 
Simulcast contract: 2nd station buy 50% of net of 
1st station; commiosionable. 

W I V E -FM 7. PACKAGE PLANS 
PER WK: 6 ti 12 ti 18 ti 24 ti 36 tI 48 ti 

1967 1 tttin 3.50 3.00 2.75 2.50 2.25 2.00 
30 sec 2.75 2.25 2.00 1.75 1.50 1.25 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 156x 260x 

Media Code 4 248 0250 2.00 1/2 hr 18.00 16.00 14.00 12.50 11.00 10.00 9.00 
Christian Enterprises, Inc., Box 

23005. Phone 703-798-8484. 
272, Ashland, Va. 1/4 hr 14.00 12.00 10.50 9.25 8.00 

5 min 11.00 9.50 8.25 7.00 5.75 
7.00 
9.50 

5.50 
3.25 

I. PERSONNEL 
l'res. & Exec. Din -James N. Birkitt. 
Sales iepresentative-.Jim Amick. 
l'rogram Director -John Gibbs. 

2. REPRESENTATIVES 
Hal Wallon & Company, Inc. 
Harlan G. Oakes, Inc. 

3. FACILITIES 
ERP 3,000 w.; 100.1 mc. Stereo. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -midnight. For simulcast facilities tee WIVE. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month, 

5. GENERAL ADVERTISING See ended regulations 
See \VIVE listing for coded regulations, 

TIME RATES 

Rates are identical to WIVE. See that listing. 

BASSETT 
Henry County -Map Location F-6 

See SRDS consumer market map and data at begin. 
ning of the State. 

WODY 
1960 

Media Code 4 248 0300 5.00 
WODY, Inc., Drawer 231, North Bassett, Va. 24055. 

Phone 703-629-2509. 
I. PERSONNEL 

President --S. L. Goodman. 
Vice -President -E. Arnold Terry. 
Commercial Manager -Glane T. Woody. 

2. REPRESENTATIVES 
Vic I'lano Associates, Inc. 

3. FACILITIES 
500 w. days; 900 be. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. No discounts. 

5. GENERAL ADVERTISING See coded regulations 
NAIL Radio (ode Advertising Standards apply. 
General: lb, 2b, 3a, 3c, 3d, 4a, 4d, 5, 6a. 
Rate Protection: 10e. lie, 13c, 14e. 15b. 
Basic ltates: 20a, 20b, 21a, 21b, 21c, 22a, 23e. 246, 

26, 28a. 28e, 29a, 32b, 33d. 
Contracts: 40b, 42a. 42c, 43, 44b, 45, 46, 47a, 48, 49, 

51a, 51b, 51c. 
Comb.; ('ont. Discounts: 60a, 60c, 61a, 61b, 61c, 62a, 

62b, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Alf ;iated with BAS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 ER 3/1/66 -Reed 4/14/66. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see I min 30 tee 
1 z 9.00 2.80 312 x._...-__,., 2.00 1.40 
13 z 3.60 2.52 600 x...__ 1.90 1.25 
26 x . 3.40 2.38 801 z._......_ , 1.20 
52 z . 3.00 2.10 1001 z..._.._ 1.75 1.15 
104 z 2.80 1.96 1201 z..._.._... ...._ 1.10 
156 x.. ........ 2.60 1.82 1501 x.. ..... ._... 1.05 
208 z 2.40 1.68 2001 4-..-.._... .-. 1.00 
260 z 2.20 1.54 

7. PACKAGE PLANS 
PER WK, ROS: 10 ti 20 ti 40 tI 70 tI 100 tI 
1 min 24.00 44.00 80.00 128.00 160.00 
30 sec 16.80 30.80 58.00 87.50 120.00 
20 sec 14.80 26.80 48.00 73.50 85.00 

8. PROGRAM TIME RATES 
I hr 

1 z 37 
1/2 hr: 61% of hour. 10 min: 30% of hour 
1/4 hr: 46% of hour. 5 min: 20% of hour. 

DISCOUNTS 
13x- 8% 521-25% 1562-35% 
26z-15% 104x-30% 260x-45% 

BEDFORD 
Bedford County -Map Location G-5 

See SRDS consumer market man and data at begin- 
ning of the State. 

WBLT 
1950 e R A B 

Subscriber to the NAB Radio Code 
Media Code 4 248 0375 7.00 
Bedford Broadcasting Corp., Box 506. Bedford, Va. 

24523. Phone 703-580-8245. 
I. PERSONNEL 

General Manager -J. E. Bynan. 
Sales Manager -Ralph Nichols. 

3. FACILITIES 
1,000 w. days; 1350 kc. Non -directional. 
Operating schedule: Sunrise -local sunset Mon thru 
Sat; 7:30 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
None. All rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4d, 5, 6a, 7h, 8. 
Basic hates: 22b. 23a, 28h, 29a. 
Contracta: 40a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 60k, 610, 61b. 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Rates include station time, all regular station faelll- 
ties and program services. Short term orders renewed 
before expiration will earn next frequency discount. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 7/1/67 -Reed 6/30/67. 
6. SPOT ANNOUNCEMENTS 

Ix I3x 26x 52x 104x 156x 260x 780x 
1 min 4.00 3.25 2.90 2.80 2.30 2.00 1.75 1.50 
30 sec 3.00 2.50 2.10 1.75 1.50 1.25 1.15 1.00 
10 sec: 50% of 1 -min. (minimum .65). 

BIG STONE GAP 
Wise County -Map Location B-6 

See SRDS consumer market map and data nt beglp- 
ning of the State. 

WLSD 
1953 

Media Code 4 248 0450 8.00 
Gap Broadcasting Co., Intermont Hgta., Big Stone 

Gap. Va. 24219. Phone 703-523-1700. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -W. H. Wren, Jr. 
Commercial Manager -Charles E. Miller, 
Program Manager -Bill Coomer. 

3. FACILITIES 
1,000 w. days; 1220 be. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3b. 3d, 4a, 5, 6a, 8. 
Rate Protection: 10h, llh. 12h, 13h, 14h. 15b. 
Basic Rates: 20b, 21a. 24c, 28b, 28c. 
Contracts: 90a, 43, 45, 46. 48, 51e. 51b. 
Comb.; Cont. Discounts: 62d, 
Cancellation: 70a, 70c, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 5/1/66 -Reed 8/2/66. 
6. SPOT ANNOUNCEMENTS 

1 min 30 tee 

8. PROGRAM TIME RATES 
2.00 1.50 

I hr I/2 hr I/4 hr S min 
1 z 30.00 15.00 7.50 4.00 

BLACKSBURG 
Montgomery County -Map Location E-5. 

See SRDS consumer market map and data at begin- 
ning of the State. 

WVVV (FM) 
1964 

Media Code 4 248 0525 7.00 
Blacksburg-Christiansburg Broadcasting Co.. Box 61. 

Blacksburg, Va. 24060. Phone 703-382-9994. 
I. PERSONNEL 

General Manager -Lewis Bagwell. 
2. REPRESENTATIVES 

Gill -Perna, Inc. 
3. FACILITIES 

Eitl' 2,990 se.; 104.9 me. 
Operating schedule: 5:00-2:00 am. EST, DST. 

4. AGENCY COMMISSION 
None; ail rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
NAIS Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b. 3c, 3d, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10a, lia. 
Basic Rates: 20a, 21b, 22h, 23a, 24b, 25a, 28b, 28c, 

29a, 30, 31. 33d. 
Contracts: 40a, 42a, 43, 44a, 45, 98, 97a, 49. 50, 51a. 

51e. 
Comb ; Cont. Discounts: 60a, 62d. 
Cancellation: 70c, 70d, 71a, 73a. 
Prod. Services: 80. 81. 82. 
Member: Suburban Radio Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 1/1/67 -Reed 4/3/67. 
7. PACKAGE PLANS 

(To be used in 30 days) 
1 81 10 tI 25 ti 50 01 100+ 

1 min 2.25 2.00 1.75 1.50 1.25 
30 sec 2.00 1.75 1.50 1.00 .80 
Specified times -extra .50 per spot. All other spots 
will run at the best times available on a tiret come, 
first serve basis. 

BLACKSTONE 
Nottoway County -Map Location J-6 

See SRDS consumer market map and data at begin- 
Nng cf the State. 

WKLV 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 248 0600 8.00 
Blackstone Broadcasting Corp. Drawer 192, Black- 

stone, Va. 23824. Phone 703-292-4146. 
I. PERSONNEL 

General Manager -John M. Williams. 
Program Director -J. E. Fox. 
News Director -Mac I. Moore. 

3. FACILITIES 
5,000 w.; 1440 kc. Non -directional. 
Operating schedule: 6:00 em -local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 15th following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply, 
General: la, lb, 2a, 2b, 3a, lb, 3c. 3d, 4a. 4d. 5, 

65, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a. lAu. 15b, 15e. 
Basic Rates: 20a, 21a, 21b. 21d, 22a, 23a, 24b, 28a, 

29a. 31. 33c. 
Contracte: 90a, 44a, 45, 47e, 51a, 51b. 
Comb.; Cont. Discounts: 60a. 60d, 60i, 61a, 62a. 62d. 
Cancellation: 70a. 70e. 71a, 72, 73a, 73b. 
I'rod. Services: 80. 81, 82. 
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Blackstone -W K L V -Continued 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 6 ER 4/68 -Reed 3/4/68. 

6. SPOT ANNOUNCEMENTS 

1 min 
30 sec or less 
Includes 10% talent. 

8. PROGRAM TIME RATES 

lx 
3.00 
2.10 

3121 
2.90 
1.70 

936x 
1.90 
1.35 

1560e 
1.60 
1.15 

Ix 26x 156x 3129 
1 hr 42.00 33.60 24.00 18.30 
1/2 hr 27.60 21.60 15.90 12.00 
1/4 hr 19.20 14.90 10.50 8.10 
5 min 9.60 7.20 5.40 4.20 
Includes 10% talent. 
Spots and programs may not be combined to earn 
lower rates. 

BRISTOL (3 AM) 
Washington County -Map Location C-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCYB 
1946 

BRISTOL, VA. 

JAMES LAYERS COMPANY, INC. 

Sowtleir+e Reprumebte(re 

F2 B 
Subscriber to the NAB Radio Code 

Media Code 4 248 0675 0.00 
Appalachian Broadcasting Corporation. Box 1009, 

Reynolds Arcade Bldg.. Bristol, Va. 24201. Phone 
703-669-4161. TWX 703-669-4313; Bristol, Tenn. 
37621, Box 603. 
STATION'S PROGRAMMING DESCRIPTION 

WCYB: Programmed for mass adult audience. 
Personalities handle all segmente. MUSIC: current 
best selling middle-of-the-road albums and singles, 
standards. NEWS: 6 newsmen. 5 min network news 
on hour. 5 min local and regional news on half hour. 
Daily 15 min local newscast at 5 pm, stock market 
report at 4:95 pm, farm market report at 12:15 pm. 
Local employment information 3 times daily. Local 
public affairs interviews or feature at 5:30 pm. 
SPORTS: university football, 14 NASCAR rame. 
Indianapolis 500 race. Local fishing program M -F, 
5:45 pm and Sat, 7:15 am, 5 min M-Thurs, expanded 
to 15 min Fri and Sat. 3-1/2 min sportscast every 
hour on weekends. Remotes for openings, fairs, spe- 
cial events. Contact Representative for further de- 
tails. Recd 5/17/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Robert H. Smith. 
Vice-Pres. & Sales Mgr. -J. Fey Rogers. 
Operating Manager -Ed Spiegel. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Regional -The James S. Ayers Company. 

3. FACILITIES 
10.000 w. days; 890 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0. All bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a. 4a, 5. 7b. 
Rate Protection: 10a, lia. 12a, 13a, 14a, 15a. 
Basic Ratee: 20a, 21b, 21d, 22a. 22b, 23a, 24b. 28. 

28a. 30. 
Contracts: 40a, 41, 44b, 45, 46. 47a, 51a. 
Comb.: Cont. Discounts: 60b, 60f, 601, 61a, 62d. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective July 1, 1952. (Card No. 4.) 

Card received June 25. 1952. 
Revisions recd May 6, 1957. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 104x 156x 260x 

1 min 9.00 8.50 8.00 7.50 7.00 8.50 5.75 
7. PACKAGE PLANS 

WEEKLY SATURATION RATES 
(Run -of -schedule) 

1 minute: 1 wk. 13 wks. 26 wks. 39 wks. 53 wks. 
10 per week 7.00 6.65 6.30 5.95 5.86 
15 per week 6.50 6.23 5.85 5.52 5.20 
20 per week 6.00 5.70 5.40 5.10 4.80 
30 -second announcements -75% of 1 -minute rate. 
l0 -second announcements -50% of 1 -minute rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 90 54 38 27 18 
DISCOUNTS 

13x- 5% 52x- 15% 156x-25% 
26e-10% 104x-20% 260e-30% 

10. SPECIAL FEATURES 
News and Weather report programs. 
Service Fee: 2.00 commissionable. 

(D) 

WFHG 
1946 

BRISTOL, VA. 

Media Code 4 248 0750 1.00 
Bristol Broadcasting Co.. Box 799, Valley Dr., Bris- 

tol, Va. 24201. Phone 703-669-8112. 
I. PERSONNEL 

General Manager -W. L Ntningsr. 
Commercial Manager -Jack Martin. 
Program Director -Ted Gibbs. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 980 kc. 

Directional -night only. 
4. AGENCY COMMISSION 

15% on time only: no cash diamant. 

5. GENERAL ADVERTISING see coded regulations 
General: da. 
Rate Protection: 15b. 
Basic Rates: 28a, 32a. 
Contracts: 45. 
Comb.; Cont. Discounts: 60a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective August 1, 1964. 

Ratee received June 26, 1964. 
Class AA -6:00-9:00 am and 4:00-7:00 pm Mon thru 
Sat. 
Clare A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min 
20/30 

sec 11)'s 
1 tl._.._._._._.._....._._.._.._...._.._..._. 10.00 8.00 5.00 
52 U.__ ____ _--.._...... .... 9.00 7.20 4.50 
104 ti._........_..._._..__..._....._ 8.00 6.40 4.00 
156 ti._...._.. __.._.._.._.._..- 
260 U._ 

T.57.000 6.00 
5.60 

3.75 
3.50 ..._.._.._..._.._.__. 

5.20 3.25 
520 U__.___..._...._.._.........._'.__. 6.00 4.80 3.00 

CLASS A__ 
8.00 6.40 4.00 

52 ti ....__....- 7.50 6.00 3.75 
104 ti._._....._.._..-. ....----.._.. 7.00 5.60 3.50 
156 ti._.__.-.._......_.._..._......-.._.. 6.50 5.20 3.25 
260 tl_.._.-.._..._......__.._...-.. 6.00 4.80 3.08 
312 ti_. _..._._-_._ .______... 5.50 4.40 2.75 
520 ti....._...._...._....... ..._....... 5.00 4.00 2.50 

7. PACKAGE PLANS 
SATURATION PACKAGES 

CLASS AA -1 mia- -20/30 see- -ID'a- 
ea tot ea tot ea tot 

12 t1._..._._... 7.50 90.00 6.00 72.00 3.75 45.00 
16 ti._......_... 7.00 126.00 5.60 100.80 3.50 83.00 
24 ti 6.50 158.00 5.20 124.80 3.25 78.00 
30 U...._ 6.00 180.00 4.80 144.00 3.00 90.00 

CLASS A 
12 tl....._._ 8.50 78.00 5.20 62.40 3.25 39.00 
18 ti...._..._ 6.00 108.00 4.80 88.40 3.00 54.00 
24 tl....._._ 5.50 132.00 4.40 105.60 2.75 66.00 
30 t1...._ 5.00 150.00 4.00 120.00 2.50 75.00 

(D) 

WKYE 
1962 

BRISTOL, VA. 
Media Code 4 248 0825 1.00 
Radio Station WKYE, Box 708, 501 Cumberland St.. 

Bristol. Va. 24201. Phone 703-669-15.50. 
I. PERSONNEL 

Owner & Gen'l Mgr. -Charles J. McGuire. 
2. REPRESENTATIVES 

Hal Walton & Company, Inc. 
3. FACILITIES 

1 000 w. days: 1550 ke. Non -directional. 
Operating schedule-. Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% en time only: no cash discount. 

5. GENERAL ADVERTISING see coded regulations 
General: 4a. 
Contracts: 40a. 45, 46. 
Contracts not transferable. 
Affiliated with American Entertainment Network. 
Sold in combination with 1VGAT. Gate City, Va. 
10% discount when both Minims are used. 

TiME RATES 
Rates effective August 15. 1962. 
Hates received August 3. 1962 

6. SPOT ANNOUNCEMENTS 
1 minute 5.00 8/10 seconds._ 2.50 
20/30 serends 3.75 

7. PACKAGE PLANS 
(1 minute) 

Per week: Each Each 
5 times 4.50 20 timed .............. 3.75 

10 times 4.25 30 times 3.00 
15 times 4.00 

Discounts 
4-12 weeks.__. 5% 26 or more weeks. 15% 

13-25 weeks.._ 10% 
20/30 seconds -75% of applicable 1-minite rate. 
8/10 seconds -50% of applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
1 hour 50.00 1/4 hour 20.00 

1/2 hour 30.00 5 minutes 10.00 
Programs and announcements may not be combined to 
earn discounts. 

(D) 

WOPI WOPI-FM 
1929 1946 

CITY OF LICENSE 

BRISTOL, TENN. 
(This is a duplicate of the listing appearing under 
Bristol, Tenn.) 
Media Code 4 244 0700 5.00 
Tri -Cities Broadcasting Co.. 1234 W. State fit.. 

Bristol, Tenn. 37620. Phone 615-764-5131. 
I. PERSONNEL 

President -E. O. Roden. 
General Manager -Thomas S. Mikell. 
Sales Manager -John C. Thomas. 

2. REPRESENTATIVES 
Burn -Smith Company. Inc. 
Southeast -David Carpenter Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 5:00-12:10 am Mon thru Sat: 
6:00 am -midnight Sun. EST. 
FM FACILITIES 
ERP 9.700 w.; 96.9 me. 
Antenna ht.: 302 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10a, lia, 128, 13a, 14a. 
Basic Rates: 20a, 22a, 22b, 23a. 24b. 25a. 26, 28a, 

29a. 
Contracte: 40a. 45, 48, 47a. 
Comb.: Cont. Discounts: 60b, 80k, 61a. 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective July 1, 1955. (Card No. 20.) 

Card received June 6, 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM= RATES 
1 10 5 

hr. hr. hr. min. min. (s) 
1 time 42.00 25.00 17.00 13.00 10.00 5.00 

13 times 38.00 22.00 15.00 12.00 9.00 4.75 
26 times 34.00 19.00 13.00 11.00 8.00 4.50 
52 times 31.00 17.00 11.00 10.00 7.00 4.25 

104 times 28.00 15.00 10.00 9.00 6.00 4.00 
156 times 25.00 13.00 9.00 8.00 5.50 3.75 
260 times 22.00 12.00 8.00 5.00 3.50 () Announcements --minute or station break. 
8 -10 -second "quickie" announcements (minimum 10 
weekly) -55% of earned frequency minute rate. 

7. PACKAGE PLANS 
SPECIAL ANNOUNCEMENT PACKAGE RATES 

(Fixed position, 1-5 weeks) 
Each Total Per week: 

10 spots ...._ _._ 4.00 40.00 
15 spots.__.._........._.-...__.._.____._ 3.75 56.25 
20 spots 3.50 70.00 

25 spats....._...._ _._...._......-. 3.25 81.25 
Additional discounts for continuous broadcast on 
above package rates. 
6-12 weeks 5% 

13-25 weeks 10% 
26-51 weeks _...__.... 15% 

52 weeks._.._..__......_..-...._.._....___....-_...._._ 20% 
(D) 

B ROOKN EAL 
Campbell County -Map Location G-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WODI 
1965 

Media Code 4 248 0975 4.00 
WODI Inc., Box 518. Radio Road, Brookneal, Ve. 

24528. Phone 376-2258. 
I. PERSONNEL 

President -Lester L. Williams. 
Gen'l Sta., Sales Mgr. & Prog. Dir. -Graham L. 

Jones. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1230 kc. 
Non -directional. 

Operating schedule: 6 em -7 pm daily. EST. 
4. AGENCY COMMISSION 

None, agencies add commission to rates shown. 10% 
cash discount if paid in advance. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 213, la. 4a, 4d, 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 21a. 24a, 29b. 24e, 25a. 28c, 29a. 
Contracts: 44e. 44b, 45. 46. 47a. 
Comb.: Cont. Discounts: 60b, 81a, 62e. 
Cancellation: 71a. 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 8/1/85 -Reed 3/13/67. 
6. SPOT ANNOUNCEMENTS 

104 e 
156 x.... ........... _.._ ...... ___._. .... 1.90 
208 e..._......_...._.._...._......-..... 1.75 
260 x 1.70 
312 x 1.85 

7. PACKAGE PLANS 
ROS 

(7 day period) 
IO ti 20 ti 40 ti 70 ti 

30 see 15.00 27.00 48.00 70.00 
1 min 20.00 36.00 80.00 84.00 

SATURATION PACKAGES 
PER WK: 70tl 50t1 40t1 
30 sec 1.00 1.15 1.20 
1 min 1.30 1.50 1.60 
PER MO: 200 t1 ISO ti 
30 sec 1.00 1.15 
1 min 1.30 1.35 
Contract rate only. 
10 second (minimum of 4 per day) ea.._ .75 

DISCOUNTS 
13 wks-5% 26 wks-10% 52 wks-15% 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

I x. 33.00 17.00 9.50 8.00 6.00 
13 x 9.10 7.60 5.70 
26 e 8.95 7.20 5.40 
52 x 8.80 6.50 5.10 
104 z..._.._ 23.10 12.75 7.70 8.00 4.68 
158 e ......... ____ .... _ 21.25 11.90 7.15 5.50 4.'25 
208 z 19.50 11.20 6.60 5.00 3.82 
260 e 18.00 10.25 6.00 4.50 3.25 
312 e 16.00 9.75 5.50 4.15 3.00 

13 WEEK GUARANTEED CONTRACT 
PER WK: 5 min IO min 1/4 hr 1/2 hr 
6 ti 18.00 24.90 93.00 49.50 
3 ti 12.75 18.50 21.45 35.70 
Advertising may continue indefinitely on this basis 
after 13 weeks If desired. 

see - 
Spec. ROS Spee. ROS 

1 z ..... 2.75 2.20 2.55 2.00 
13 z _._ 2.55 2.00 2.35 1.80 
28 e... _...-_.._......_ 2.40 1.90 2.20 1.70 
52 e. 2.20 1.75 2.00 1.55 

2.00 1.65 1.80 1.45 
1.60 1.70 1.40 
1.55 1.55 1.35 
1.45 1.50 1.25 
1.35 1.45 1.15 

28.50 16.15 
27.00 15.30 
25.50 14.45 

30 t1 20 tI 
1.25 1.35 
1.70 1.85 

120 tI 100t1 
1.20 1.25 
1.60 1.70 

CHARLOTTESVILLE (3 AM; 2 FM) 
Albemarle County -Map Location H-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCCV (FM) 
1980 

Media Code 4 248 1050 5.00 
Evans Communication Systems, Inc., Box 631, Char- 

lottesville, Va. 22902. Phone 703-295-5121. 
I. PERSONNEL 

Gen'l Mgr. & Exec. Vice-Pres.-Robert C. Walker. 
2. REPRESENTATIVES 

North, Northeast, West -Vie Piano Associates, Inc. 
South, Southwest -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
F,ItP 3,500 w.: 97.5 ke. 
Operating schedule: 5:50 am -midnight daily. EST. 

4. AGENCY COMMISSION 
15/0: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b. 3c. 4a. 4d. 5. 6e. 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d. 15e. 15b. 

VIRGINIA 
Basic Rates: 21b, 21d, 22a, 22b, 23a, 

26. 28a, 28e. 29a. 29b, 30. 
24a, 29b, 25a. 

Contracts: 40a, 41. 42b, 44b, 45, 46, 47a, 48, 51n. 
51e. 

Comb.: Cont. Discounts: BOa, 80g. 62d. 
Cancellation: 70a, 70e, 71a, 73a. 7bo. 
Prod. Services: 80. 82. 
FM operated separately from AM. 
When bought in conjunction with AM (WCIV), earn 
rate plus 10% on WCCV for same length program or 
announcement. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 1, 1959. (Card No. 1.) 
Card received July 5. 1960. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

(7:00 am -10:00 pm daily) 
Ix 26x 52e 156E 260x 3121 

1 min.... 2.25 2.15 2.00 1.90 1.80 1.70 
30 sec ....... 1.50 1.45 1.35 1.30 1.25 1.20 
15 sec 1.10 .95 .85 .85 .75 .10 

8. PROGRAM TIME RATES 
I HR: Ix 26x 52x 156x 260x 312* 

A 15.00 14.25 13.50 12.75 12.00 11.25 
B 7.50 7.10 6.75 6.35 6.00 5.60 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

WCHV 
1929 

Media Code 4 248 1125 5.00 
Evans Communication Systems, Inc., Box 631, Char- 

lottesville, Va. 22902. Phone 703-295-5121. 
t. PERSONNEL 

Gent Mgr. & Exec. Vice-Pres.-Robert C. Walker. 
2. REPRESENTATIVES 

North, Northeast, West -Vic Piano Associates, Inc. 
South, Southwest -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
5.000 w. days; 1,000 w. nights: 1260 kg. 

Directional. 
Operating schedule: 6:00 am -midnight Mon thru Sat; 
6:55 am -midnight Run. EST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 21% 3e. 4e, 4d, 5, 6e, 7b. 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 15a. 15b. 
Basic Rates: 2113. 21d, 22a, 22b, 23e. 24e, 24b. 25e. 

26, 28a. 28e. 29a. 29b, 30. 
Contracta: 40e. 41. 42b, 44b. 45, 48, 47a. 48. 51b. 

51e. 
Comb.: Cont. Discounts: 60a, 60g. 62d. 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment and American 
Information Networks. 

TIME RATES 
No. 6 ER 10/1/66 -Reed 9/22/66. 

AA -Mon thru Sat 8-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 52x 104x I56x 260e 312x 520e 
1 min. 10.00 9.00 8.00 7.50 7.00 8.50 6.00 
20/30 sec.. 8.00 7.20 6.40 6.00 5.60 5.20 4.80 
IDs ..... 5.00 4.50 4.00 3.75 3.50 3.25 3.00 

CLASS A 
1 min. 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
20/30 sec.. 6.40 6.00 5.60 5.20 4.80 4.40 4.00 
IDs 4.00 3.75 3.50 3.25 3.00 2.75 2.50 

8. PROGRAM TIME RATES 
1 HOUR 

Ix I3x 26e 52x 156x 260* 
AA ._......_... 56.00 53.20 52.15 50.00 44.75 42.80 
A 50.00 45.00 42.50 40.00 35.00 32.50 
1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 

WELK 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 248 1200 6.00 
WELK, Inc., Box 1294. Charlottesville, Va. 22902. 

Phone 703-296-2144. 
I. PERSONNEL 

General Manager -Robert W. Stroh. 
2. REPRESENTATIVES 

Meeker Radio, Inc. 
Atlanta, Dallas -Busby, Finch and Woods, Inc. 

3. FACILITIES 
1.000 w. days: 1010 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, la, 9a, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b. 
Contracts: 40a, 45. 
Cancellation: 71a. 
Prod. Services: 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
ER 4/1/68-Rec'd 2/28/68. 

AA -Mon thru Fri 6-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

I WK: I ti 6ti I2tI 18t1 24 ti 
AA 10.50 10.25 10.00 9.75 9.50 
A 8.59 8.25 8.00 7.75 7.50 

13 WK: 
AA 10.00 9.75 9.50 9.25 9.00 
A 8.00 7.75 7.50 7.25 7.00 

26 WK: 
AA 9.50 9.25 9.00 8.75 8.50 
A 7.50 7.25 7.00 6.75 6.50 

52 WK: 
AA 9.00 8.75 8.50 8.25 8.00 
A 7.00 6.75 6.50 6.25 6.25 

20/30 sec: 80% of 1 -min. 8/10 sec: 50% of 1 -min. 
All spots, regardless of length, combine to earn fre- 
quency: schedules do not have to run consecutively to 
earn number of weeks frequency. 

(Charlottesville continued on page 897) 
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Are You Sure of Reaching 

... the Right People 

... the Right Area? 

Let's suppose your budget is small, and results are essential through a 

limited advertising program. You have a product that appeals primarily to 

farmers and people in rural areas. You have to be mighty sure that the 

media you select are going to do a sure-fire selling job for you. 

This is your problem, but Standard Rate & Data Service wants to help you 
solve it. That's why you'll find reliable up-to-date market statistics and 
market maps every month in these Standard Rate Catalogs: 

Spot Radio Rates and Data 

Spot TV Rates and Data 

Newspaper Rates and Data 

Of course, media selection cannot be 100% guaranteed by anyone, but cer- 

tain steps can be taken to make the best possible choice and to definitely put 

the odds in your favor. The buyer of media who does a careful job of re- 

search-making a thorough study of these averages and percentages-knows 
when he has made his decision that it is justified. He knows that his product is 

being presented to the people who want it and who can afford to purchase it. 

Whether your budget is large or small, whether your product appeals to city 

dwellers or rural folk, you have something to sell and results are essential. 
You'll get those results by using the market data made available to you by 

Standard Rate & Data Service. 

Helping you to arrive at final decisions in the selection of the best possible 

media to reach the people you want to reach is just one of the many ways 

Standard Rate seeks to help you. 
NET02B-2/2 

896 Spot Radio Stations November 1, 1968 



Charlottesville -Continued 

WINA WINA-FM 
1949 1954 

Subscriber to the NAB Radio Code 
Media Code 4 248 1275 8.00 
Charlottesville Broadcasting Corp., Box 1230. 4th and 

Main Sta., Charlottesville, Va. 22902. Phone 703- 
296-6177. 

1. PERSONNEL 
President -Donald O. Heyne. 
Exec. Vice-Pres. & Gen'l Mgr. -Colin Rosse. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
South, Southwest -Dora -Clayton Agency, Inc. 

3. FACILITIES 
5,000 w.; 1070 kc. Directional night only. 
Operating schedule: 18 hours daily. EST. 
FM FACILITIES 
ERP 2,800 w.; 95.3 mc. 

4. AGENCY COMMISSION 
15/0. Bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3b. 4a, 4d. 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 25a, 28b, 28e. 
Contracts: 40a, 41. 42b. 44a, 45, 48. 47a. 48. 50, 

51b. 
Comb.: Cont. Discounts: 60a. 62a. 62d. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with CBS Radio Network. 
Live copy: 125 words per minute. 

TIME RATES 
No. G Eft 11/1/67 -Reed 9/21/67. 

AA -Mon thru Fri 6:30-9 am & 9:30-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 

R A B 

PER WK: 
I wk 

1 ti.. 11.00 
5 ti.. 10.65 
10 ti 10.35 
15 tl 10.00 
20+ 9.85 

CLASS AA 
1 MINUTE 

4 wk 8 wk 13 wk 28 wk 
10.40 9.70 9.40 8.40 
10.00 9.40 9.05 8.10 

9.75 9.05 8.75 7.85 
9.40 8.75 8.45 7.50 
9.10 8.45 8.15 7.20 

29/30 SECONDS 
1 ti.. 9.00 8.50 7.95 7.80 
5 ti.. 8.75 8.25 7.65 7.50 
10 ti 8.50 8.00 7.40 7.20 
15 ti 8.10 7.75 7.15 7.00 
20+ 8.00 7.50 8.90 6.75 

CLASS A 

1 ti.. 
5 ti.. 
10 ti 
15 ti 
20+ 

8.35 
8.00 
7.65 
7.35 
7.00 

1 MINUTE 
7.85 7.30 8.95 
7.25 6.65 6.65 
7.15 6.55 8.30 
6.90 8.30 6.15 
6.70 6.15 5.90 

6.70 
6.50 
8.20 
6.00 
5.70 

6.30 
6.00 
5.70 
5.65 
5.30 

39 wk 52 wk 
8.10 7.50 
7.85 7.20 
7.50 6.70 
7.20 8.35 
6.70 6.00 

6.50 
6.20 
5.90 
5.70 
5.40 

5.95 
5.65 
5.35 
5.05 
4.85 

6.00 
5.70 
5.40 
5.30 
5.00 

5.60 
5.30 
5.00 
4.70 
4.50 

20/30 SECONDS 
1 ti.. 8.65 8.90 8.00 5.80 5.30 5.00 4.70 
5 ti.. 6.55 6.20 5.85 5.65 5.10 4.80 4.50 
10 ti 6.35 6.05 5.65 5.50 5.00 4.70 4.40 
15 ti 8.20 5.85 5.50 5.20 4.80 4.50 4.20 
20 t 6.00 5.75 5.20 4.70 9.40 4.10 
Spots in different time periods s may be combined to 
determine frequency rates. 

7. PACKAGE PLANS 
Plan A. ROS, no time segments guaranteed. 
Minimum of: I min 20/30 

7.20 5.75 
8.50 5.15 
5.75 4.75 
5.05 4.25 

10 in 1 day 
25 in 7 days 
100 in 30 days 
100 each month for 1 year 
Fixed position spots take precedence, but package 
spots scheduled in best positions available on first 
come first served basis. 

8. PROGRAM TIME RATES 
I HOUR: ix 20x 65x 130x 195x 260x 

AA 75.00 72.00 67.50 63.75 80.00 56.25 
A 55.00 53.00 50.00 46.75 44.00 41.25 

1/2 hr: 80% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

CHASE CITY 
Mecklenburg County -Map Location H-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMEK 
1959 

R A 

Subscriber to the NAB Radio Cods 
Media Code 4 248 1350 9.00 

Mecklenburg Broadcasting Co., Inc.. 512 N. Main St., 
Chase City, Va. 23924. Phone 703-372-3141. 

STATION'S PROGRAMMING DESCRIPTION 
WMEK: Programmed for general interest. 
NEWS: every hour. 6-7 am farm, state news, 
weather, country and western music. 7-8 am general 
popular music. 8-9 am network and station news, 
general popular music. 9-10 am women's show. 
fashions, discussions. 10-11 am network variety pro- 
gram. 11 am -noon country and western music, farm 
information. Noon -1 pm news, weather, swap pro- 
gram, farm talk, country agent, country and western 
music. 1-2 pm news, standard music. 2-3 pm news, 
stndard music. 3-5 pm popular music, current hits. 
5-6 pm world and local news, sporta, standard music. 
6-7 pm news, standard music. Rec'd 7/24/87. 

t. PERSONNEL 
President -John L. Cole, Jr. 
Vice-Pres. & Gen'1 Mgr. -Arthur A. Moran, Jr. 

3. FACILITIES 
500 w. days: 980 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 24b, 29a. 
Contracts: 40a, 46. 
Comb.: Cont. Discounts: bib, 60k. 
Cancellation: 71a, 73a. 
Affiliated with KBS Radio Network. 
Affiliated with American Information Network. 
Member: National Agttadio Groups, Inc. 

TIME RATES 
Eff Rec'd 7/2/68. 

6. SPOT ANNOUNCEMENTS 
Ix 27x 52x 104x 26Ix 365x 750x 

1 min 4.00 3.75 4.50 3.00 2.60 2.50 2.30 
30 sec 3.00 2.80 2.70 2.50 2.30 2.00 1.75 
10 sec 1.60 1.50 1.40 1.25 1.15 1.00 .90 

8. PROGRAM TIME RATES 
Ix 13x 52x 105x 260x 312x 

1 hr 95.00 40.00 35.00 30.00 25.00 20.00 
1/2 hr 30.00 25.00 22.00 20.00 18.00 15.00 
1/4 hr 18.00 15.00 12.50 10.50 9.50 9.00 
10 min 14.50 12.00 10.50 9.00 8.40 7.50 
5 min 8.50 7.50 6.75 6.00 5.60 5.25 

CHATHAM 
Pittsylvania-Map Location 6-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WKBY 
1966 

R'AIB 
Media Code 4 248 1425 9.00 
George G. Beasley, Route 2. Box 105A, Chatham, 

Va. 24531. Phone 703-432-8108. Danville phone 
703-793-1344. 
STATION'S PROGRAMMING DESCRIPTION 

WKBY: MUSIC: current rock hits, country and 
western. standard with 1 gospel song following head- 
lines each hour. NEWS: local news 30 min each Sat, 
noon. Local news capsules in regular newscast. 5 min 
news every hour, headlines on half hour. FARM: 
daily M -F at noon, 1 hour of market reports, farm 
weather, farm calendar, extension service and home 
economics reports. Hourly features: bulletin board, 
trading post. and weather, Sun: sign -on -noon gospel, 
noon -sign -off regular format. Contact Representative 
for further details. Reed 2/23/88. 

1. PERSONNEL 
General Manager -Everett C. Peace, Jr. 
Program Director -Jim Giles. 
Farm Director -Frank Raymond. 

2. REPRESENTATIVES 
Southern Spot Sales, Inc. 

3. FACILITIES 
1000 w.; 1080 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST, DST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 3s, 3d, 4a, 9d, 5, 6a, 7a, 8. 
Rate Protection: 10g. 11g, 12g. 13g, 14g, 15a. 
Basic Rates: 20a, 21a, 21e, 21d. 22a, 22h, 23a. 24b. 

25a, 26, 28c, 29a, 33a. 
Contracts: 40a, 41, 44a, 45. 46, 47b, 48, 49, 51b. 
Comb.: Cont. Discounts: 60a. 601. 82d. 
Cancellation: 70a. 70e. 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
ER 6/1/66-Rec'd 8/25/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 

26 z_._.._.._..._ 4.10 3.10 
52 L 4.00 3.00 
104 x..._.._.._ 3.80 2.80 
158 ...... 3.60 2.80 
10 -second spots, 1.50 

1 min 30 gee 
260 L_.T._ 3.50 2.50 
312 x___-_. 3.40 2.40 
620 L____._._ 3.20 2.20 
780 3.10 2.10 
1040 x..... - 3.00 2.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 

1 L......_.._........_._.... 38.00 25.00 
13 z _.._.._... 36.00 23.00 
26 x . 34.00 21.50 
52 z..._.._.._..... 32.00 20.00 
104 x..._._.._..._: 30.00 18.50 
156 x..._....-._.._. _. 28.00 17.00 
280 z 27.00 15.50 
312 x 28.00 15.00 

CHESAPEAKE 

1/4 hr 10 min 5min 
15.00 12.00 8.50 
14.50 11.50 8.25 
14.00 11.25 8.00 
13.50 10.50 7.50 
13.00 10.00 7.00 
12.50 9.50 6.50 
12.25 9.25 8.25 
12.00 9.00 6.00 

Chesapeake County -Map Location L-6 
See SRDS consumer market map and data at beginning 
of the State. 

See Norfolk -Portsmouth 
(including Virginia Beach -Chesapeake) 

and 
Newport News -Hampton 

CHESTER 
Chesterfield County -Map Location K-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Richmond 
(including Highland Springs, Chester) 

CHRISTIANSBURG 
Montgomery County -Map Location E-5 

See SIiDS consumer market map and data at begin- 
ning of the State. 

WJJJ 
1954 

Media Code 4 248 1575 1.00 
Blacksburg-Christianburg Broadcasting Co., Box 30, 

Christiansburg, Va. 24073. Phones 703-382-4993, 
9994. 

I. PERSONNEL 
General Manager -Lewis Bagwell, Jr. 
Program Director -David Carter. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 

3. FACILITIES 
1.000 w. days; 1260 be. Non -directional. 
Operating schedule: 5:00 am -local sunset. EST. DST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3c, 3d, 4a, 9d, 5, 60, 8. 
Rate Protection: 105, 14a. 
Basic Rates: 20a, 21b. 22b, 23a, 24b, 25a, 28b, 28c, 

29a. 30, 31. 33d. 
Contracts: 40a, 42a, 43, 44a, 45, 46, 47a, 49, 50, 51a, 

51e. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 70e. 70d, 71a, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 
Affiliated with KBS Radio Network. 
Member: Suburban Radio Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 1. 1984. (Card No. 15.) 
Card received November 5. 1964. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

(6:00-11:00 am, noon -1:00 pm, 3:00-6:00 pm) 
1 min 30 see 20 sec 10 sec 

Flat ... 10.00 8.00 7.00 6.00 
6 days 5.00 4.00 3.50 3.00 
7 days 4.00 8.50 3.00 2.50 

CLASS B 
(5:00-6:00 am, 11:00 am -noon, 1:00-3:00 pm) 

Flat 8.00 7.00 6.00 5.00 
6 days 4.00 3.50 3.00 2.50 
7 days 3.50 3.00 2.50 2.00 

7. PACKAGE PLANS 
WEEKLY ROS PLAN 

1 min 30 sec 20 sec 10 sec 
500 ti 3.00 2.50 2.00 1.50 
1000 ti 2.50 2.20 1.60 1.20 

CONTRACT RATES 

250 ti l min 
4.Ó0 903 50 

e 20 sec 
3.00 

500 ti 3.50 3.00 2.60 
1000 ti 3.00 2.50 2.00 

CLIFTON FORGE 
Alleghany County -Map Location F-4 

See SRDS consumer market map and data 
ning of the State. 

WCFV 
1950 

at begin - 

Media Code 4 249 1650 2.00 
Image Radio, Inc., Box 48, Fairview Heights, Clif- 

ton Forge, Va. 24422. Phone 703-862-4147. 
I. PERSONNEL 

General Manager -John M. Franklin. 
Program Director -Robert L. Nuckels. 
Religious Director -Robert G. Hughes. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 5:30 am -midnight. EST. 

4. AGENCY COMMISSION 
15/2 time only; payable by 10th. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 3a, 3b, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10b. 11b, 12b, 131% 14b. 
Basic Rates: 221). 23a, 24h, 25e, 26, 28b, 29a. 
Contracts: 90e, 42b, 45, 47a. 
Comb.; Cont. Discounts: 80b, 60k. 61a. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Rates effective August 1, 1961. 
Rates received July 14, 1981. 

0. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr, 5 min. 1 min. 

1 time.... 60.00 32.50 18.00 10.00 4.00 
13 times.. 57.00 30.00 17.50 9.50 3.90 
26 times.. 55.00 28.50 16.50 9.00 8.75 
52 times.. 52.00 27.00 15.00 8.50 3.40 

104 times.. 47.50 25.00 13.50 7.25 8.00 
280 times.. 43.00 22.50 12.00 6.75 2.60 
312 times.. 40.00 21.00 11.00 6.00 2.30 

COVINGTON (1 AM; 1 FM) 
Alleghany County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WKEY WKEY-FM 
1941 1964 

©0 F',MQ 

Subseriber to the NAB Radio Code 
Media Code 4 248 1725 2.00 
Earl M. Key, Box 710, Covington, Va. 24926. Phone 

703-962-1133. 

VIRGINIA 
I. PERSONNEL 

General Manager -Earl M. Key. 
Program Director -John Lee Davis. 
Sales Manager -Kenneth L. Bryant. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 be. 

Non -directional. 
FM FACILITIES 
ERP 3,000 w.: 100.9 mc. 
Operating schedule: 6:00 am -11:00 pm weekdays; 7:00 
am -11:15 pm Sun. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 2b, 3a, 3b, 3c, 3d, 4b, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 210. 21b, 21e, 22a, 29b, 28b, 28e, 

29a, 20b. 30. 
Contracts: 40a. 49a. 99b, 45, 96, 47a, 48. 
Comb.: Cont. Discounts: 60e, 62d. 
Cancellation: 73a. 
Prod. Services: 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 2/1/87 -Reed 3/20/67. 
6. SPOT ANNOUNCEMENTS 

313- 
3x I4x 27x 55x 105x 26Ix 750x 

1 min 4.40 4.15 3.95 3.75 3.50 3.25 3.00 
30 sec 3.15 2.95 2.85 2.70 2.50 2.30 2.00 
10 sec 1.60 1.50 1.45 1.35 1.25 1.15 1.00 

7. PACKAGE PLANS 
ANNOUNCEMENT VOLUME RATES 

751x 1001x 1501x 2001x 4001x 5001x 
1 min..._.._... 2.70 2.40 2.30 2.10 1.90 1.60 
30 sec 1.80 1.70 1.60 1.40 1.30 1.00 

8. PROGRAM TIME RATES 
313- 

3x I4x 27x 53x 105x 261x 750x 
1 hr 93.50 41.55 40.60 37.20 35.00 32.85 30.85 
1/2 hr 21.90 20.65 19.70 18.75 17.50 18.25 15.65 
1/4 hr 15.00 14.30 13.50 12.50 12.00 11.25 10.50 
10 min 11.25 10.75 10.15 9.80 9.00 9.45 7.90 
5 min 7.50 7.15 6.75 6.25 6.00 5.65 5.25 

CREWE (1 AM; 1 FM) 
Nottoway County -Map Location J-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSVS 
1946 

Media Code 4 248 1800 3.00 
Southern Virginia Broadcasting Corp., 800 Melody 

Lane, Hwy. 630, Crewe, Va. 23930. Phone 703- 
645-7734. 
STATION'S PROGRAMMING DESCRIPTION 

WSVS: Programmed for general interest. 
AIR PERSONALITIES handle all segmente. NEWS: 
5 min every half hour. 6:30 am -11:30 pm, network. 
7 am (8 am 15 min) noon. 2 pm, 8 pm, 7 pm, 11 
pm & 12M. Network on hour locally integrated. 8.8 
am weather, farm, country and western music. 8-10 
am news, devotions, middle-of-the-road music, weather, 
homemaker information. 10 am -noon country and 
western music. Noon -1 pm news, weather, farm, mar- 
kets, agricultural agents, land grant college talks, 
country and western music. 1-3:30 pm & 6:35-8 pm 
middle-of-the-road music. 3:30-5:50 pm & 8-11 pm 
rock and roll. 5:50-6:35 pm small business and local 
news, stock market, network commentary. 11 pm -12M 
network talk. Sat: network or local live remote dance 
music. Sun: religious, middle-of-the-road and classi- 
cal music. Statement includes FM operation also. 
Reed 1/30/68. 

1. PERSONNEL 
President -C. E. Wilson. 
General Manager -William L. Willis, Jr. 
Sales Manager -Paul Williams. 

3. FACILITIES 
5.000 w. days; 800 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
Simulcast during AM operational hours. For non - 
simulcast taellities see WSVS-FM listing. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 3a, 3d, 4a, 4d, 5, 6a, 7b, 8, 
Rate Protection: 10a, lia, 12a, 13e, 14a, 18. 
Basic Rates: 20b, 22b, 28c, 29a, 33b, 
Contracts: 40a, 45. 
Cancellation: 70a. 70c. 
Prod. Services: 82 
Affiliated with MBS Radio Network. 

TIME RATES 
Eff 3/1/66 -Reed 4/18/66. 

A - Weekdays sign -on -8 am & 10 am -2 pm; Sun 
8-10 am. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 

1 min 30 see 20 see 1 min 30 ale 20 see 
1 z 6.10 3.70 2.65 5.50 3.35 2.40 
13 z 0.45 3.30 2.35 9.90 3.00 2.05 
26 z 5.20 3.15 2.20 4.70 2.85 2.00 
52 z 5.05 3.05 2.05 4.55 2.75 1.85 
104 z 4.85 2.90 1.95 4.35 2.60 1.75 
156 z 4.65 2.80 1.85 4.20 2.50 1.65 
260 z 4.35 2.60 1.70 3.95 2.35 1.50 
312 z 4.20 2.45 1.65 3.80 2.20 1.45 

8. PROGRAM TIME RATES 
1 NR: 

Ix I3x 26x 52x 104x I56x 260x 
A.. 59.20 98.70 43.55 40.50 37.45 39.40 31.40 
B.. 53.30 42.10 39.20 38.95 33.60 30.95 28.25 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

(Crewe continued on next page) 
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Crewe -Continued 

WSVS-FM 
1949 

Media Code 4 248 180I 1.00 
Southern Virginia Broadcasting Corp., 800 Melody 

Lane, Hwy. 630, Crewe. Va. 23930. Phone 703- 
645-7734. 
STATION'S PROGRAMMING DESCRIPTION 

WSVS-FM: See WSVS for programming description. 
I. PERSONNEL 

President -C. E. Wilson. 
General Manager -William L. Willis, Jr. 
Sales Manager -Paul Williams. 

9. FACILITIES 
ERP 14.000 w., 104.7 mc. 
Operating schedule: 6 am -midnight EST. 
Antenna ht.: 440 ft. above average terrain. 
Partial slmulast operation. See WSVS for almul- 
ast facilities. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 30, 3d, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10a. 11a, 12a, 13a. 14a, 16. 
Basic Rates: 20b, 22b, 28e, 29a. 33h. 
Contracts: 40e. 45. 
Cancellation: 70a. 70c. 
Prod. Services: 82. 
Affiliated with MBS Network. 

TIME RATES 
Eft 3/1/66 -Reed 4-18/66. 

A -Weekdays sign -on -8 am & 10 am -2 pm; Sun 8-10 
am. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
A 

I min 30 see 20 see 1 min 90 see 20 fie 
1 z 6.10 3.70 2.85 5.50 3.35 2.40 
13 ....... 5.45 3.30 2.35 4.90 3.00 2.05 
26 z..._.._.._ 5.20 3.15 2.20 4.70 2.85 2.00 
52 5.05 3.05 2.05 4.55 2.75 1.85 
104 x 4.85 2.90 1.95 4.35 2.60 1.75 
156 z....._.._ 4.65 2.80 1.85 4.20 2.50 1.85 
260 z 4.35 2.60 1.70 3.95 2.35 1.50 
312 x 4.20 2.45 1.65 3.80 2.20 1.45 

8. PROGRAM TIME RATES 
Ix 131 26x 520 104x 156x 260x 

A.. 59.20 46.70 43.55 40.50 37.45 34.40 31.40 
B.. 53.30 42.10 39.20 36.45 33.60 30.95 28.25 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

CU LP EPER 
Culpeper County -Map Location J-3 

See SItDS consumer market map and data at begin- 
ning of the State. 

WCVA 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 248 1875 5.00 
Culpeper Broadcasting Corp.. Radio Bldg., Culpeper. 

Va. 22701. Phone 703-825-8338. 

STATION'S PROGRAMMING DESCRIPTION 
WCVA: Programmed for general interest. 
NEWS: 5 min on hour and half hour. 6-8 am farm 
market, weather, farm personalities. 8 am -noon 
obituaries, calendar of events, women's show, guests. 
Noon -1 pm farm hour, local news trading post, 
market reports, sports. 1-6 pm music and news. 
6-8 pm local and state news, sports, news analysis, 
teenage party. 8-10 pm network news commentaries, 
local remotes, sport broadcasts. High school basket- 
ball and football, college and professional footbalL 
All middle-of-the-road music, current hits, standards, 
showtunes, c and w, and teenage hits In limited 
segments. Emphasis on local news, personal inter- 
views, and community projects. Contact Represen- 
tative for further details. Rec'd 7/12/67. 

I. PERSONNEL 
President -L. G. Heesretty. 
General Manager -John T. Rogers. 
Commercial Manager -Philip T. Butler. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 ke. 

Non -directional. 
Operating schedule: 6:00 am -9:55 pm. EST. 

4. AGENCY COMMISSION 
15% on time only. no cash discount. 

5. GENERAL ADVERTISING See ended regutertons 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a, 3d. 4e. 5, 6a, 7b, 8, 
Rate Protection: 10a, 14a. 15b. 
Basic Rates: 20a, 22b. 24b. 28b, 28c, 29a, 30, 
Contracts: 40a, 44a, 45. 46. 47a, 51e. 
Comb.; Cont. Discounts: 60a, 61b. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 80. 82. 
Affiliated with Mutaal Broadcasting System and Key- 
stone Network. 

TIME RATES 
Rates effective November 1, 1951. 
Rates received October 1. 1951. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 

hr. hr. hr. min. min. () (t) 
1 time.... 40.00 22.50 17.50 15.00 10.00 5.00 4.00 

13 time.. 38.00 21.37 16.62 14.25 9.50 4.75 3.80 
28 times.. 36.00 20.25 15.75 18.50 9.00 4.50 3.60 
52 times.. 32.00 18.00 14.00 12.00 8.00 4.00 3.20 

104 times.. 28.00 15.75 12.25 10.50 7.00 3.50 2.80 
156 times.. 24.00 12.50 10.50 9.00 6.00 3.00 2.40 
260 or more 

times 20.00 11.25 8.75 7.50 5.00 2.50 2.00 
(1 Station breaks 35 words, one minute tran- 
scription or 120 words live. 
(fi Announcements in participating shows 60 words 
live. 

DANVILLE (4 AM; 1 FM) 
Pittsylvanla County -Map Location G-6 

See SRDS consumer market map and data at 
nine of the State. 

WBTM 
1930 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 248 1950 6.00 
Piedmont Broadcasting Corp.. 710 Crowe St., Dan- 

ville. Va. 24541. Phone 703-793-4411. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -W. E. Gardner. Jr. 
Vice -President Sales -Ray Williams. 
Vice -President Operations -David Luther. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 

3. FACILITIES 
5,000 w. days. 1,000 w. nights; 1330 ke. 

Directional -nighttime only. 
Operating schedule: 5-12:30 am. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 9a. 9d. 5, 6a, 7b. 8. 
Rate Protection: 10a, lia, 12a. 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 21d, 22a, 23a. 24a, 24e. 26. 

28a, 30. 33a. 
Contracts: 400, 41, 42d, 43, 49b, 95, 96, 47a, 48, 49, 

51a. 51b. 
Comb.: Cont. Discounts: 60b, 60e, 60f, á0l, 61c, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 ER 9/65 -Reed 3/20/87. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 20 see 10 see 
1 U..._.._ 5 4 3 2 

WEEKLY DISCOUNTS 
51- 5% 15x-15% 25x-25% 

10x-10% 2ox-20% 
ANNUAL DISCOUNTS 

52 consecutive weeks. additional 10%. 
8. PROGRAM TIME RATES 

I/4 hr 10 min 5 min 2 min 
1 ti._ 15 12 9 6 

WBTM-FM 
1968 

Media Code 4 248 1990 2.00 
Piedmont Broadcasting Corp.. 710 Grove St., Dan- 

ville, Va. 24541. Phone 703-793-4411. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -W. E. Gardner, Jr. 
Via-Pres./Oper. & Sales -Ann F. Siddle. 

3. FACILITIES 
ERP 100,000 w.; 103.3 mc. Stereo. 
Operating schedule: 24 hours. 
Antenna ht.: 627 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3e, 4a, 4d, 5, 80. 70, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 21d, 22a, 23a, 24a, 24c, 26, 

280, 30, 33a. 
Contracts: 40a, 41, 42d, 43, 49b, 45, 46. 97a, 48, 49. 

51a. 51b. 
Comb.; Cont. Discounts: 60b, 60e, 80f, 61c, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 6/1/88-Rec'd 5/27/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 
1 ti 4 3 

WEEKLY DISCOUNTS 
5 ti -5% 15 ti -15% 25 ti -25% 
10 ti -10% 20 ti -20% 

ANNUAL DISCOUNTS 
52 consec wk -10% 

WDVA 
1947 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 248 2025 6.00 
Virginia -Carolina Broadcasting Corp, 130 Lexington 

Ave., Danville, Va. 24541. Phone 703-797-1250. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Eddie Allgood. 
Asst Mgr. & Proa. Dir. -Homer Thomasson. 
Sales Manager -Ralph Hess, Jr. 

2. REPRESENTATIVES 
Burn -Smith Company. Inc. 
South -David Carpenter Company. 

3. FACILITIES 
5.000 w.: 1250 kc. Directional -night only. 
Operating schedule: 24 hrs. daily. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3e, 3d. 40, 4d. 5. 65, 8. 
Rate Protection: 10a, I la. 12a. 13a. 14a. 15e. 
Basic Rates: 20b. 21e, 21b, 21e. 21d, 22b, 24b, 25a, 

28b, 28c, 29a, 29b. 
Contracte: 40a. 41, 45, 46, 47a, 48, 51a. 
Comb.: Cont. Discounts: 606. 601, 61b, 62b. 62d. 
Cancellation: 70s, 70e. 71a, 72. 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 12 ER 9/1/68-Ree'd 8/5/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 20 see 10 see 
Ea 6 5 4 3 

7. PACKAGE PLANS 
PER WK: 5t1 10ti 15 t1 20 ti 
Discount 5% 10% 15% 20% 

DISCOUNTS begin- 13 wk -5% 26 wk -10% 39 wk -I5% 52 wk -20% 
8. PROGRAM TIME RATES 

1/4 hr 10 min S min 2-1/2 
Es 17 12 9 6 

WI LA 
1957 

R A B 

Media Code 4 248 2100 7.00 
Baron Broadcasting Corp., Box 1055, 865 Industrial 

Ave., Danville, Va. 24540. Phone 703-792-2133. 
STATION'S PROGRAMMING DESCRIPTION 

WILA: Programmed for Negro listeners. 
MUSIC: 30% gospel, 55% rhythm and blues. NEWS: 
local and state, national 10%. Sports 5%. Gospel 
time 9-10:30 am & noon -1:30 pm daily. 5 air per- 
sonalities do all air work. Local news man plue UPI. 
Coverage of all civil rights news. Live or taped 
coverage of high school sports. No more than 18 
minute commercial time per hour. 10 min farm and 
home show daily. School news weekly. Local news 15 
min per day with highlights of all local news et :55. 
Remotes and beeper calls available. Contact Repre- 
sentative for further details. Recd 8/28/67. 

I. PERSONNEL 
General Manager -Neill K. McMillan. 
National Sales Manager -Ralph J. Baron. 
Program Director -Harvey "Jake" Jacobs. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
1,050 w. days; 1580 kc. Non -Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: is. 2b, 3d. 4a. 5. 6a. 
Rate Protection: 10a, 110, 12a, 13e, 14a, 15b. 
Basic Rates: 21d. 22a, 24b. 24c. 25a. 26. 28e. 29a. 
Contracte: 40e. 97e. 
Comb.: Cont. Discounts: Bob. 60e, 62d. 
Cancellation: 70a. 70c, 71e, 72, 73e. 
Prod. Services: 82. 

TIME RATES 
No. 2 ER 2/15/62 -Reed 3/12/62. 

6. SPOT ANNOUNCEMENTS 
I min (') I min () 

1 x ._.__. 7.50 6.00 312 L.._..___ 5.50 4.00 
52 z _.._... 7.00 5.50 500 5.00 3.50 
104 x._.....-_.., 8.50 5.00 750 x.._..__ 4.50 3.25 
158 ..... 6.00 4.50 1000 x......_.... 4,00 3.00 

('1 30 seconds or less. 
10 seconds or less -60% of 1 -minute rate. 

7. PACKAGE PLANS 
WEEKLY PACKAGE RATES 

Each Total Each Total 
10 per wk. 6.00 60.00 25 per wk. 5.25 131.25 
15 per wk. 5.75 86.25 30 per wk. 5.00 150.00 
20 per wk. 5.50 110.00 40 per wk. 4.50 180.00 

8. PROGRAM TIME RATES 
Ihr I/2hr1/4hr5min 

1 x 60 35 20 12 
DISCOUNTS 

13x- 5% 52x-15% 156x-30% 
26x-10% 104x-20% 260x-40% 

WYPR 
1959 

R A B 
Subaerlber to the NAB Radio Code 

Media Code 4 248 2175 9.00 
Danville Broadcasting Company, Inc., Box 971, 910 

Industrial Ave., Danville, Va. 24541. Phone 703- 
792-8022, 3. 

I. PERSONNEL 
President -D. P. Welborne. 
Program Director -Charles Carawan. 

3. FACILITIES 
1.000 w. days; 970 kc. Non -directional. 
Operating schedule: 4 am -local sunset daily. EST. 

4. AGENCY COMMISSION 
15% time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a. 5, 8a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 23a, 24a, 24b, 25a, 29a. 
Contracte: 40a. 95, 48, 48. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a. 70e, 71a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff -Rec'd 8/7/68. 

7. PACKAGE PLANS 
AA -8-9:30 am & 4-7:30 pm. 
A -All other times 

WEEKLY SATURATION PLANS 
1 MIN, PER WK: Open 12ti 18tí 24t1 80tí 

AA 0.00 7.50 7.00 6.50 6.00 
A 7.00 6.50 8.00 5.50 5.00 

30 sec: 80% of 1 -min. 

DEERFIELD 
Augusta County -Map Location G-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WABH 
1962 

Media Code 4 248 2250 0.00 
Deerfield Broadcasting Co., Inc.. Deerfield. 

24432. Phone 939-1150. 
I. PERSONNEL 

Station Manager -Ralph O. Hamilton. 
2. REPRESENTATIVES 

South --C. K. Beaver & Associates, Inc. 
3. FACILITIES 

1.000 w. days; 1150 kc. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

Va. 

5. GENERAL RATE PULIUI 
TIME RATES 

Rates effective 
Rates received March 19, 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

1 time.._ 50.00 90.00 10.00 12.50 4.70 
19 times.. 47.50 28.50 19.00 11.75 4.40 
26 times.. 45.00 27.00 18.00 11.00 4.10 
52 times.. 42.50 25.00 17.00 10.25 3.80 

156 times.. 40.00 24.00 16.00 9.50 3.00 
260 times_ 37.50 22.50 15.00 8.75 3.30 
312 times.. 35.00 21.00 14.00 8.00 3.00 

EMPORIA 
Greenville County -Map Location K-8 

See SRDS consumer market map and drat at begin- 
ning of the State. 

WEVA 
1952 

R A B 

Media Code 4 248 2325 0.00 
Stone Broadcasting Corp.. Box 792, Florida St. at 

Washington, Emporia, Va. 23847. Phone 703-634- 
2133. 

I. PERSONNEL 
Pros. & Gen'l Mgr. -Willis L. Stone. 
Program Director -Dick Phillips. 
Commercial Manager -Don Collins. 

3. FACILITIES 
1.000 w. days; 860 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 
Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 ER 2/1/57 -Reed 2/5/68. 
6. SPOT ANNOUNCEMENTS 

Ix I3x 26x 52x 156x 312x 
('1 4.00 3.50 3.00 2.50 2.25 2.00 (i 1 min or less. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 156x 312x 

1 hr 90.00 30.00 27.50 25.00 21.00 20.00 
1/2 hr 27.50 20.00 18.00 16.00 14.50 12.00 
1/4 hr 18.00 12.50 10.50 9.50 8.00 7.50 
5 min. 11.00 9.00 7.50 6.00 5.00 4.50 

FAIRFAX (1 AM; 1 FM) 
Fairfax County -Map Location K-3 

See SRDS ceesaumer market map and data at begin- 
ning of the State. 

WEEL 
1955 

Nils 

Subscriber to the NAB Radio Code 
Media Code 4 248 2400 1.00 
The OK Broadcasting Co., 3909 Oak St.. Fairfax, Ya. 

22030. Phone 703-273-4000. 
STATION'S PROGRAMMING DESCRIPTION 

WEEL: Programmed for adulte 21-50 years of age. 
MUSIC: middle-of-the-road. NEWS: 5 min on half 
hour with local news headlines on hour. 60% of all 
news local, with on -the -spot, beeper and live reports. 
SPORTS: college and high school football, regular 
material and local sports features. Heavy emphasis 
on local public affairs and public service. Contact 
Representative for further details. Rec'd 11/8/67. 

I. PERSONNEL 
Pres. & Sales Mgr. -Arthur Kellar. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 

3. FACILITIES 
5,000 w.; 1310 kc. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 4a, 4d, 5, Ba, 7b, 8. 
Rate Protection: 10a, ila. 12a. 13a. 14a, 15b. 
Basic Rates: 20a. 21a. 21b, 21d, 226. 23a, 25a, 26, 

27. 28b. 28c, 29b, 30. 
Contracts, 40e, 91, 95, 46, 47a, 48, 99, 51a. 51b. 
Comb.: Cont. Discounts: 60a, 60e, 82a. 
Cancellation: 70a, 70c. 71e, 73a. 
Prod. Services: 80. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 11 Eff 3/1/88-Rec'd 2/5/68. 

AA -Mon thru Fri 6-9 am & 3-7 pm. 
A -Daily all other times. BTA basis. 
B -Mon thru Fri 9 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS A 
I wk 4 wk 13 wk 26 wk 52 wk 

1 ti 10.00 9.00 8.00 7.50 7.00 
6 ti 9.00 8.50 8.00 7.50 6.50 
12 ti 8.50 8.00 7.50 7.00 8.00 
24 ti 8.00 7.00 8.50 6.00 5.50 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
Class AA -Per spot, extra 3.00. 
Class B-50% of A rates. 

7. PACKAGE PLANS 
PER MO: 100 ti 75 ti 50 ti 25 01 
1 min. 600 500 360 190 
30 sec 500 400 325 160 

'PRIME TIME PACKAGES 
1 min. _ 700 575 410 215 
30 sec. 560 460 325 175 (') 50% scheduled in morning and afternoon drive - 

times and Herb Davis and Party Line. 
8. PROGRAM TIME RATES 

A 
PER WK: 

CLASS 
I hr 1/2 hr I/4 hr 5 min 

1 ti 100 75 60 25 
5 ti 85 60 45 18 
Class AA -5 -minute rate plus 4.00. 
Class B-50% of A rates. 

(Fairfax continued on next page) 
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Fairfax -Continued 
WEZR(FM) 

1968 
Media Ueda 4 248 2430 8.00 
Radio Fairfax -Prince William, Inc.. 3909 Oak St., 

Fairfax, Va. 22030. Phone 703-372-4000. 
I. PERSONNEL 

Pres. & Sales Mgr. -Arthur Kellar. 
2. REPRESENTATIVES 

Vic Piano Associates, Inc. 
3. FACILITIES 

ERP 10,000 w.: 108.7 mc. 
Operating schedule: 7 am -midnight daily. EST. 
Antenna ht.: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only 10 days. 

5. GENERAL ADVERtISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 4e, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10e, 11a, 12a, 13a, 14a. 15b. 
Basic Rates: 20e, 21a, 21b, 21d, 22b, 23e. 25a, 26. 

27. 28b, 28c, 29b, 30. 
Contracte: 40e, 41, 45, 98. 97a, 48, 49, 51a, 51b. 
Comb.: Cont. Discounts: 60a, 60e, 62a. 
Cancellation: 70e, 70c, 71e, 73a. 
Prod. Services: 80.TIME 

RATES 
No. 1 Eff 3/1/88-Rec'd 5/31/68. 

Prime Time -6-9 pm. 
6. SPOT ANNOUNCEMENTS 

PER WK: 4 wk 13 wk 26 wk 52 wk 
1 ti 6.00 5.50 5.00 9.50 
7 t1 5.50 5.00 4.50 4.00 
13 tt..._ 5.00 4.50 4.00 3.50 
25 ti 4.50 4.00 3.50 3.00 
Prime Time -per spot, extra 1.00. 

8. PROGRAM TIME RATES 
PER WK: 1/4 hr 1/2 hr 1 hr 
I ti _..._.. 12 20 88 
8 ti ..................................._.._..---.._ _..._... 10 16 30 

FALLS CHURCH 
Fairfax County -Map Location K-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Washington, D. C. 
(including Alexandria, Arlington, Falls 
Church, Va.; Bethesda, Bladensburg, 
Silver Spring, Wheaton, Md.) 

FARMVILLE 11 AM; 1 FM) 
Prince Edward County -Map Location H-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFLO 
1947 

WFLO-FM 
1961 

R AiB 
Subseriber to the NAB Radio Code 

Media Code 4 248 2475 3.00 
Colonial Broadcasting Co., Cumberland Rd., Farm - 

ville, Va. 23901. Phone 703-392-4195. 
STATION'S PROGRAMMING DESCRIPTION 

WFLO: Programmed for general interest. 
NEWS: headlines and weather every half hour. 15 
min news 21 times a week. Horne demonstration 
agent talks M -F 9:30-9:45 am. County agent farm 
talks M -F 12:30-12:40 pm. Farm markets and trad- 
ing post M -F during noon hour. SPORTS: college, 
high school and professional football in season. High 
school and college basketball and local golf tourna- 
ments. MUSIC: country and western 30 hours per 
week, middle-of-the-road 29 hours per week, top 
tunes 44 hours per week. FM: middle-of-the-road 
6 am -10 pm. Rec'd 5/2/60. 

I. PERSONNEL 
Owner & Gen'l Mgr. -Mrs. Carla B. Keys. 
Manager -John D. Wilson. 

3. FACILITIES 
1.000 w. days: 870 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
FM FACILITIES 
ERP 8.300 w.: 95.7 mc. 

4. AGENCY COMMISSION 
15% on net charges. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4e. 5, Ob, Tb, 8. 
Rate Protection: 10a. 15b. 
Basic Rates: 21e. 22a, 23a, 29b. 25a. 28b. 29a, 30, 

33a. 
Contracts: 40e. 91. 42a, 43. 44a, 45, 46, 47a, 48, 49. 

50, 51a. 
Comb.: Cont. Discounts: 60a, 60e, 61a. 
Cancellation: 70a. 70e, 71a. 72, 73a. 
Prod. Services: 82. 

TIME RATES 
Eft 9/1/68 -Reed 9/3/88. 

6. SPOT ANNOUNCEMENTS 
Ix 26x ISIx 401x 

1 min 5.00 4.50 4.00 3.75 
30 sec 4.00 3.50 3.00 2.75 
10 sec (ROS) 1.50 1.50 1.50 1.50 

8. PROGRAM TIME RATES 
Ix 26x 1510 401x 

1 hr 48 45 45 45 
1/2 hr 36 34 34 34 
1/4 hr 18 16 18 16 
5 min 10 9 8 7 

FRANKLIN 
Southampton County -Map Location K-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WYSR 
1958 

Media Code 4 248 2550 3.00 
The Franklin Broadcasting Corp.. Franklin Shopping 

Center, Franklin. Va. 23851. Phone 703-562-3135. 
I. PERSONNEL 

President -Thomas F. Clark. 

3. FACILITIES 
1,000 w. days: 1250 hr. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% to recognized agencies: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3e, 40. 4d, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Ratea: 22a, 23a, 24b, 26, 28b 29a. 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 71a, 71e. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective January 1, 1981. (Card No. 2.) 

Card received January 18, 1961. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 time _ 3.50 104 times.. -_-2.75 

13 times 8.40 208 times..._ 2.50 
28 times ... 8.25 312 times._. 2.30 
52 times ...,, 8.00 520 times .__ 2.10 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.... 45.00 22.50 12.00 9.00 6.00 
13 times.. 92.00 21.00 10.75 8.50 5.75 
28 times.. 40.00 20.00 10.00 7.50 5.50 
52 times.. 38.00 19.00 9.50 7.00 4.75 

104 times. 35.00 17.50 8.75 6.50 4.50 
312 times_ 80.00 15.00 7.50 6.00 4.25 

FREDERICKSBURG (2 AM; 2 FM) 
Spotsylvanla County -Map Location J-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WFLS 
1960 

NAB 

WFLS-FM 
1962 

Subseriber to the NAB Radio Code 
Media Cede 4 248 2825 3.00 
Star Broadcasting Corp., 616 Amelia St., Fredericks- 

burg, Ve. 24401. Phone 703-373-1500.. 

STATION'S PROGRAMMING DESCRIPTION 
WFLS: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every 30 min. 5:30-5:45 am farm market 
and weather reporta, interviews. 5:45-9:30 am 
middle-of-the-road music, weather, school informa- 
tion, traffic, telephone reporte. 9:30-10 am women's 
show, interviews, fashions. 10:05-11 am telephone 
discussion with guests. Noon -1 pm news, stock market. 
farm reporta. 1-4 pm music, telephone interviews. 
4-6 pm current hits. 8-8 pm showtunes. 8-11 pm 
standards, ehowtunee. SPORTS: high school football, 
basketball, college football, major league baseball, 
football. Contact Representative for further details. 
Rec'd 7/20/67. 

I. PERSONNEL 
President -Charles S. Rowe. 
General Manager -Josiah P. Rowe, III. 
Sta. & Comm'l Mgr. -James W. Poole. 

2. REPRESENTATIVES 
Regional -Robert S. Dome Company. 

3. FACILITIES 
1,000 w. days; 1350 kc. Non -directional. 
Operating schedule: 5:55 am -local sunset Mon thru 
Sat; 7:25 am -local sunset Sun. EST. 
FM FACILITIES 
ERP 42.000 w.; 93.3 mc. 
Operating schedule: 5:55 am -11.13 pm Mon thru Sat: 
7:25 am -10:15 pm Sun. EST. 
Antenna ht.: 333 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 3a. 4a, 9d, 5, 8a. 
Rate Protection: lib. 
Basic Rates: 20b. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60a, 62d. 
Prod. Services: 82. 

TIME RATES 
Rates effective July 15, 1980. 

Rates received August 3, 1960. 
6. SPOT ANNOUNCEMENTS 

Per month; 1 min. 30 see. 10 see. 
1 time ..__._ 4.60 3.30 2.10 

26 times 3.75 2.05 1.80 
51 or more times 8.00 2.25 1.50 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 

1 time...._ 52.50 33.75 22.50 15.00 
11 times.... 45.00 28.00 18.75 18.00 
28 or more 

times 37.50 22.50 15.00 11.25 7.50 

5 min. 
9.75 
8.65 

WFVA WFVA-FM 
1939 1960 

Media Code 4 248 2700 4.00 
Fredericksburg Broadcasting Corp.. Box 269, 707 

Princess Anne St.. Fredericksburg, Va. 22401. 
Phone 703-373-7721. 
STATION'S PROGRAMMING DESCRIPTION 

WFVA: MUSIC: M -F daytime, Sat and Sun after- 
noon and night, mixed current hits and general 
popular. M -F night and Sat forenoon top 100. 
NEWS: local news staff, radio -equipped van. 13 net- 
work, 13 live local newscasts. 3 local weathercasts 
daily. SPORTS: Play-by-play high school football, 
basketball, baseball, junior legion baseball, college 
football. 5 local, 2 network sportscaats M -F, 20 net- 
work plus local supplement sportscast, weekends. Net- 
work and local special events and features, election 
coverage, special event remotes. Daily phone shows. 
Editorials as events warrant. RELIGION: Sun fore- 
noon and 5 min sign -off feature. Contact Represen- 
tative for further details. Rec'd 8/2/67. 

I. PERSONNEL 
General Manager -John C. Morgan. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Philadelphia -Selective Broadcast Advertising, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 5:55 am -11:15 pm Mon thru Fri: 
5:55 am -midnight Sat; 7:30 am -10:35 pm Sun. EST. 
FM FACILITIES 
ERP 5,100 w.; 101.5 me. 

4. AGENCY COMMISSION 
15/0 net time; monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 4a, 5, 6b, 7b, 8. 
Rate Protection: 10c, lie, 12c, 13c, 14e, 15b. 
Basic Rates: 20b, 21a, 21d, 22e, 23a, 24c, 25a, 26, 

28a, 28c, 29a, 30, 33b. 
Contracts: 40a, 41, 49b, 48, 97a, 48. 99. 50, 51e. 
Comb.: Cont. Discounts: 60a, 60g, 601. 01b, 62d. 
Cancellation: 70e, 71a. 72, 73b. 
Prod. Services: 00. 02. 
Affiliated with American Contemporary Network. 
Member: Green Valley Group. 

TIME RATES 
Rates effective November 1, 1964. 
Rates received November 4, 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 wk 13 wk 26 wk 52 wk 
5 ti _ 6.25 5.85 5.45 5.05 
10 It 5.85 5.45 5.05 4.65 
20 ti 5.45 5.05 4.65 4.25 
30 Ll._..... _._........._...___ 5.05 4.65 4.25 3.85 
20/30 seconds -75% of applicable minute rate. 
10 -seconds -50% of applicable minute rate. 
10 -second announcements are combinable with other 
announcements at a ratio of 2 10 -second to 1, 1 - 
minute announcement. 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

PER WK: 13 wk 26 wk 52 wk 
5 ti _ 11.00 12.25 9.50 
10 tl 10.25 9.50 8.75 
15 ti 9.50 8.75 8.00 

FRONT ROYAL 
Warren County -Map Location H-2 

See SRDS consumer market map and data at begin - 
:sink of the State. 

WFTR 
1948 

NÁ11 

Subscriber te the NAB Radio Code 
Media Code 4 248 2775 0.00 
Sky -Park Broadcasting Corp. Box 192, Front Royal. 

Va., 22830. Phone 703-635-4121. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Kenneth Gordon. 
Com'1 Manager -Drayton Gordon. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Non-dlrectlonal. 
Operating schedule: 6:00 am -11:00 pm, EST. 

4. AGENCY COMMISSION 
i5% : no rash discount on line charges or talent fees. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: 3a, 3d, 4a, 4d, 5, 6e, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 28b, 28c. 
Contracts: 45, 48. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 71a. 73a. 
Prod. Services: 82. 

TIME RATES 
Eff Reed 6/24/68. 

6. SPOT ANNOUNCEMENTS 
(To be used in 12 month period) 

10x IOOx 2001 4001 600x 1000} 
1 min 2.90 2.40 2.10 1.90 1.75 1.55 
30 sec 2.15 1.00 1.75 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr IO min 5 min 

Ea 40.00 23.00 17.00 11.50 7.00 

GALAX (1 AM; 1 FM) 
Carroll County -Map Location E-6 
Grayson County -Map Location D-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBOB WBOB-FM 
1946 1961 

Media Code 4 248 2850 7.00 
Carroll -Grayson Broadcasting Corp., Box 270. Poplar 

Knob Rd., Galax, Va. 24333. Phone 703-236-2921. 
STATION'S PROGRAMMING DESCRIPTION 

WBOB: News on hour each day. C and w program 
until 7 am. Popular music+ until noon. Farm, 
weather and talk until 1 pm. Religious and country 
music to 4 pm. Rock and roll to 6 pm. Popular 
music to sign -off. FM programs include major league 
baseball, college football and basketball, high school 
football end basketball. Rec'd 7/24/67. 

1. PERSONNEL 
General Manager -Joseph P. Crockett. 
Sales Manager -Brice Parks. 
Program Director -Muriel M. Bell. 

3. FACILITIES 
1,000 w. days: 1360 kc. Non -directional. 
Operating schedule: 8 am -local sunset. EST. 
FM FACILITIES 
ERP 0.800 w.; 98.1 mc. 
Operating schedule: 5:30 am -11:00 pm Mon thru 
Bat; 8:00 am -11:00 pm Sun. EST & DST. 
Antenna ht.: 585 ft. above average terrain. 

VIRGINIA 
4. AGENCY COMMISSION 

15% on time only; no cash discount. 
5. GENERAL ADVERTISING See ceded regulations 

General: lb, 2b, 3a, 4a, 5, 6a, 71% 8. 
Rate Protection: 15b. 
Basic Rates: 21a, 21c, 22a, 24b, 25a, 28b, 29a, 80. 
Contracts: 42e, 43, 44a. 45. 47a. 51b. 
Comb.; Cont. Discounts: 60a. ß2d. 
Cancellation: 70a, 71a, 73b. 
Prod. Services: 82. 
FM; duplicates AM daytime programa Monday througb 
Saturday. 

TIME RATES 
Rates effective May 1, 1959. (Card No. 2.) 

Card received April 29. 1959. 
6. SPOT ANNOUNCEMENTS 

Ix 260 52x 104x 156: 260x 500x 
(5) _ 3.60 3.50 3.30 3.10 2.90 2.75 2.55 
30 sec... 3.00 2.90 2.75 2.60 2.45 2.25 2.10 () One minute or 100 words -Run of schedule. 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x I56x 260x 500x 

1 hr 30.00 28.50 27.00 25.50 24.00 22.50 21.00 
1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 

GATE CITY 
Scott County -Map Location B-6 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

WGAT 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 248 2925 7.00 
Tri -Cities Broadcasting Corp., Box 37, 133 E. Jack- 

son St., Gate City, Va. 24251. Phone 703-386- 
7025. 
STATION'S PROGRAMMING DESCRIPTION 

WGAT: Programmed for general interest. 
NEWS: 5 min national and weather on hour, 5 min 
local, regional and weather on half hour. Weather 
at :15, sports at :45. Sign -on -9 am middle-of-the- 
road music, weather, school information, M -S. Reli- 
gion 9-10 am M -F. Country music 10-11:45 am & 
12:35-6 pm, M -F, Sat 9 am -noon & 12:35-6 pm. 
Middle-of-the-road music 6 pm -sign -off M -Rat. Local, 
world, farm, sporte news, stock market 11:45 am - 
12:35 pm, M -F .Sun: religious programs sign -on - 
noon, middle-of-the-road music afternoons. SPORTS: 
play-by-play college and high school football. Major 
league baseball. Contact Representative for further 
details. Reed 5/14/68. 

I. PERSONNEL 
President -J. Herman Long. 
Station Manager -James B. Roberts. 

2. REPRESENTATIVES 
Vic Piano Associates. Inc. 

3. FACILITIES 
1,000 w.; 1050 kg. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 3a, 4e, 4d, 5, 6e. 
Rate Protection: 10e, 11a, 12a, 13a, 14a. 
Basic Rates: 20a. 22a, 23e, 25a, 28b, 280, 29a. 
Contracts: 40a, 41, 44b, 45, 46, 47b, 48. 
Comb.; Cont. Discounts: 130a. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 82. 

TIME RATES 
No. S Eff Recd 3/80/68. 

7. PACKAGE PLANS 
PER WK: I ti 5 tu IO tl IS tI 20 tI 30 tl 
1 min. 4.00 3.75 3.50 3.25 3.00 2.50 
20/30 sec: 75% of 1 -min. 8/10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
Ix I3x 260 52x 104x 156x 2600 

1 hr 50.00 47.50 45.00 42.50 40.00 37.50 35.00 
1/2 hr 30.00 28.50 27.00 25.50 24.00 22.50 21.00 
1/4 hr...._ 20.00 19.00 18.00 17.00 16.00 15.00 14.00 
10 min. 15.00 14.25 13.50 12.75 12.00 11.25 10.50 
5 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 

But We Need Your Help! 
Urge the representatives to tell their 

bosses to use informative copy in Service - 
Ads near their listing in SRDS publications. 
Copy containing sufficient data to enable 
you to justify your choice should it be 
questioned. 

Many media buyers have joined hands 
with SRDS in this campaign to foster in. 
formative copy in Service -Ads. These busy 
media buyers urge the presentation of in- 
formation in a form that is easy to use - 
material that they ran use with as much 
confidence, ease, and as effectively as they 
use the information in the listings in SRDS 
publications. 

,loin this campaign to help you }env 
media intelligently. lirine the representa- 
tives, media owners, radio station managers. 
rte.. to slce cony with pertinent data in 
Servire -Ada near their listing Gtr vPUT 

guidance and convenience. 
G-12/66 

November 1, 1968 Spot Radio Stations 899 



VIRGINIA 

GLOUCESTER 
Gloucester County -Map Location L-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDDY 
1957 

Media Code 4 248 3000 8.00 
Cape Radio. Inc.. Box 673. Coca Cola Bldg., Glouces- 

ter, Va. 23061. Phone 893-2105. 
STATION'S PROGRAMMING DESCRIPTION 

WDDY: Programmed for general interest. NEWS: 
5 min hourly. headlines and weather on half hour. 
6-11 am middle-of-the-road music. 11 am -noon & 1- 
2 pm country and western. Noon -1 pm & 5 pm -sign - 
off standards. 3:30--5 pm and Sun 2 pm -sign -off 
rock. FARM: news 6:25-8:30 am & 12:45-1 pm. 
SPORTS: live major league baseball and college foot- 
ball. Personalities available for all remote pickups. 
Plane available. Contact Representative for further 
details. Rec'd 7/15/67. 

I. PERSONNEL 
General Manager -Arthur Laaarow, 
Aaaiatant Manager -Joan R. Lasarow. 

2. REPRESENTATIVES 
New York -Gene Bolles Company. 

S. FACILITIES 
1.000 w. days; 1420 kc. Non -directional. 
Operating schedule: 8:00 am -local sunset weekdays; 
7:30 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3c. 3d, 4a, 4d, 5, 6a. Ta, 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 21b. 21d, 22a. 23a, 24b. 25a. 26. 

28b. 28c, 29b. 30. 31, 32b, 33a. 
Contracta: 40a, 41. 42d, 44b, 45, 48. 47a, 48. 49. 50, 

51a, 5íb. 
Comb.: Cont. Discounts: 60a. 60d. 60f, 601. 61a. 62b. 
Cancellation: 70a. 70e. 71a, 72, 73a. 
Prod. Services: 80. 81, 82. 

TIME RATES 
Rates effective January, 1957. (Card No. 1.) 

Card received April 8, 1957. 

6. SPOT ANNOUNCEMENTS 
Ix 130 26x 52x 104x 208x 365x 

1 min.._.._... 7.50 7.00 6.65 8.30 5.95 5.60 5.25 
30 sec. 5.00 4.75 4.50 4.00 3.75 3.50 3.25 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 x....._....r 55.00 30.00 22.50 17.50 10.50 

DISCOUNTS 
13x-10% 52x-22% 208x-33% 
26x-18% 104x-25% 365x-409 

GRETNA (1 AM; 1 FM) 
Pittsylvania County -Map Location G-6. 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMNA WMNA-FM 
1958 1959 

®m ©OFIMQ 

Media Code 4 248 3075 0.00 
Central Virginia Broadcasting Co.. Inc_ Box 780, 

Gretna. Va. 24557. Phone 703.658-1234. 

I. PERSONNEL 
Pres. & Gee 1 Mgr. -Lyle C. Motley. 

5. FACILITIES 
1,000 w. days; 730 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 
FM FACILITIES 
ERP 3,000 w.; 103.3 mc. Stereo. 
Operating schedule: 6:00 am -11:00 pm. EST. 
Antenna ht.: 272 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General; lb. 21), 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 15a, 15b. 
Basic Rates: 20b, 21a, 21b, 22b, 24a 
Contracts: 40a, 41. 45. 46. 47a. 
Comb.; Cont. Discounts: 60a. 60f, 61b. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 31, 1980. 
Rates received October 31. 1960. 

5. SPOT ANNOUNCEMENTS 
Per week: 1 min. 80 see. 1 min. 50 see. 

1 time.. 3.75 3.00 20 times._ 1.85 1.35 
3 times 3.25 2.50 30 times.._ 1.70 1.85 
5 times 3.00 2.00 40 times._ 1.60 1.20 

10 times 2.00 1.60 50 times.... 1.50 1.15 
15 times 1.90 1.40 70 times.... 1.80 1.00 

10 -seconds (minimum 4 per day) each, .75. 

8. PROGRAM TIME RATES 
Per week: 1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time .v 30.00 17.00 9.00 6.00 
3 times 25.00 14.00 7.50 5.00 
5 times 21.00 12.00 6.50 4.00 

10 times 18.75 10.50 5.25 3.00 

GRUNDY (1 AM; 1 FM) 
Buchanan County -Map Location C-5 

See SItDS consumer market map and data at begin- 
ning of the State. 

WNRG 
1955 

Nan 

Media Code 4 248 3150 1.00 
Virginia -Kentucky Broadcasting Co.. Inc., Grundy, Va. 

24614. Phone 703.935-2587. 
I. PERSONNEL 

President -Herman G. Dotson. 
General Manager -Dave Jordan. 

3. FACILITIES 
5.000 w.; 940 Ice. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b. 9a. 9d, 5. 6a, 7b, 8. 
Basic Rates: 22a, 23a, 24b, 25a, 28a, 29a. 
Contracts: 45, 46. 
Comb.; Cont. Discounts: 60a, 62e. 
Cancellation: 71a. 73a. 
Member: Appalachian Network. 

TIME RATES 
Rates effective October 1. 1962. 
Rates received October 4, 1962. 

6. SPOT ANNOUNCEMENTS 
1 min. () 1 man () 

1 time 4.75 3.35 156 times.... 3.50 1.80 
13 times 4.50 3.20 208 times.... 3.25 2.45 
26 times 4.25 3.05 260 times.... 3.00 2.30 
52 times 4.00 2.90 312 times.... 2.75 2.15 

104 times 3.75 2.75 365 times.... 2.50 2.00 () Lees than 30 seconds. 
8. PROGRAM TIME RATES 

Per year: 1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 
1 time.. 38.00 23.75 14.75 12.75 9.00 

13 times 36.00 23.00 14.00 12.00 9.50 
26 times 34.00 21.75 13.25 11.25 8.00 
52 times 32.00 20.00 12.50 10.50 7.50 

104 times 30.00 18.75 11.75 9.75 7.00 
156 times 28.00 17.50 11.00 9.00 6.50 
208 times 26.00 16.25 10.25 9.25 6.00 
260 times 24.00 15.00 9.50 7.50 5.50 
312 times 22.00 13.75 8.75 6.75 5.00 
365 times 20.00 12.50 8.00 6.00 4.50 

WNRG-FM 
1066 

Media Code 4 248 3151 9.00 
Virginia -Kentucky Broadcasting Co., Inc.. Box V. 

Grundy. Va. 24614. 
I. PERSONNEL 

General Manager -Dave Jordan. 
3. FACILITIES 

ERP 3,000 w.; 97.7 mc. 
Operating schedule: 8 am -midnight daily. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL RATE POLICY 
TIME RATES 

Eff. 10/1/62-Reéd 10/14/66. 
6. SPOT ANNOUNCEMENTS 

I min () I min () 
1 z._......_..._.. 4.75 3.35 156 z 3.50 2.80 
13 z 4.50 3.20 208 x.___.._... 3.25 2.45 
26 x 4.25 3.05 260 z._.._....... 3.00 2.30 
52 z.... ....... 4.00 2.90 312 x ..... ____ 2.75 2.15 
104 x 3.75 2.75 365 z 2.50 2.00 () Less than 30 seconds. 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 x..._ .......... _. ..... _... 38.00 23.75 14.75 12.75 9.00 
13 x ..... _. ..... _.._.._... 36.00 23.00 14.00 12.00 8.50 
26 z..... _.._...... _.._... 34.00 21.75 13.25 11.25 8.00 
52 z ............._.._.._... 32.00 20.00 12.50 10.50 7.50 
104 x..._.._.._.._.._... 30.00 18.75 11.75 9.75 7.00 
156 x..._.._......_....... 28.00 17.50 11.00 9.00 6.50 
208 .......... 26.00 16.25 10.25 9.25 6.00 
200 x..._ 24.00 15.00 9.50 7.50 5.50 
312 z 22.00 13.75 8.75 6.75 5.00 
365 x 20.00 12.50 8.00 6.00 4.50 

HAMPTON 
Hampton County -Map Location L-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Norfolk -Portsmouth 
(including Virginia Beach -Chesapeake) 

and 
Newport News -Hampton 

HARRISONBURG (3 AM; 1 FM) 
Rockingham County -Map Location H-3 

See SRDS consumer market map and data at begin 
oing of the State. 

WHBG 
1956 

Media Code 4 248 3225 1.00 
Radio Harrisonburg, Inc.. Box 392, Harrisonburg, Va. 

22801. Phone 703-434-1311. 
STATION'S PROGRAMMING DESCRIPTION 

WHBG: Programmed for all ages having general 
interest in popular music. 
40% current hits. 30% new releases. 30% old 
standards. 6 air personalities emcee entire operation. 
NEWS: 5 min summaries presented on hour with 
expanded coverage of news, weather, sports and 
market reports 7-9 am. noon -1 pm, & 5-7 pm. Farm 
director. local news staff and remote broadcast 
facilities. Contact Representative for further details. 
Rec'd 8/16/67. 

I. PERSONNEL 
President -W. W. Greer. Jr. 
Vice-Pres. & Gen'l Mgr. -Bill Kramer. 
Sales Manager -David Frankel. 

2. REPRESENTATIVES 
Oa! Walton & Company, Inc. 

3. FACILITIES 
5,000 w. days; 1360 kc. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 9a, 9d, 5, 6b, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 24b, 24c, 25a, 26, 28a, 28c, 

29a. 
Contracts: 40a, 91, 47a, 51a. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 60i, 62d. 
Cancellation: 71a, 73a. 
Prod. Services: 80. 81. 82 
Member: National AgRadio Groups, Inc. 

TIME RATES 
No. 9 ER 1/68-Rec'd 2/23/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: 52x í56x 3I2x 520x 1040x 
1 min 5.00 4.50 4.00 3.50 3.00 
30 sec 3.50 3.00 2.50 2.00 
15 sec _.... _.... 2.00 1.50 

7. PACKAGE PLANS 
PER WK. EA: 5 ti 10 ti IS ti 25 tI 50 ti 
1 min 5.00 4.75 4.50 4.00 3.50 
30 sec 3.50 3.00 2.75 2.25 
15 sec 2.00 1.75 

WKCY 
1967 e R A B 

Subscriber to the NAB Radio Code 
Media Code 4 248 3300 2.00 
Radio Blue Ridge, Inc., Box 1007, Harrisonburg, 

Va. 22801. Phone 703-434-1777. 
I. PERSONNEL 

Gen'i & Sta. Mgr. -Donald W. Miller. 
Sales Manager -Homer Quann. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
500 w.: 1300 kr. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 
Antenna ht.: 

4. AGENCY COMMISSION 
15% on net station time. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a. 3c, 3d, 4a, 4d, 5. 6a, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 15b. 15e. 
Basic Rates: 20a, 21a, 22b, 23a, 24c, 25a, 27. 28b, 

28c, 32b. 
Contracts: 40e, 92a, 42c, 43, 46, 47a, 48, 51a, 51h, 

51e. 
Comb.: Cent. Discounts: 60d, 60g. 61b, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
ER Reed 5/4/67. 

7. PACKAGE PLANS 
PER WK: 6ti 1201 18tí 24 ti 3001 
1 min 7.00 6.50 6.00 5-50 5.00 
20/30 sec 5.60 5.20 4.80 4.40 4.00 
10 sec 3.50 3.25 3.00 2.75 2.50 

WSVA 
1935 

NBC Radio Network 

.4K 
AVERY-KNODELr INC. 

R AJB 

Gilmore Broadcasting Group 

Subscriber to the NAB Radio Code 
Media Code 4 248 3375 4.00 
Gilmore Broadcasting Corp. of Virginia. Box 752, 

Rawley Pike. Harrisonburg. Va. 22801. Phone 703- 
434-0331. TWX 710-839-1394. 

STATION'S PROGRAMMING DESCRIPTION 
WSVA: MUSIC: middle-of-the-road 5 am -7 pm, 
current hits 7-10 pm, standards 10 pm -12 M. 12% 
farm service. 5-7 am & 12:05-12:30 pm, daily with 
farm director. NEWS: 9-1/2% local with 5 man 
staff plus 11 area stringere. SPORTS' 3 daily local 
shows plus all seasonal local play-by-play college and 
high school football and basketball, semi -pro baseball. 
World Series, pro football, title fights with sports 
director. Official US Government weather reporting 
station. 5 man personality and music staff. Open 
line telephone and talk show 10:05-10:55 am daily. 
Contact Representative for further details. Recd 
12/26/67. 

I. PERSONNEL 
President -James Gilmore. 
Exec. Vice-Pres. & Gen'l Mgr. -Hamilton Shea. 
National Sales Manager -John T. McNamara. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
5,000 w. days. 1,000 w. nights: 550 kc. 

Directional -5-6 am & sunset -sign -off. 
Operating schedule: 5:00-12:05 am Mon thru Bat; 
7:00 am -11:05 pm Sun. EST, DST. 

4. AGENCY COMMISSION 
15% on net station time. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. lb, 3d, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 1íb, 12b, 13b. 14b, 15a. 

Basic Rates: 20b, 21b, 21d, 22a. 24a, 24c, 25a, 280, 
29a. 29b. 30. 

Contracts: 40a. 41, 42a, 94a, 45, 46. 50. 51b. 
Comb.; Cont. Discounts: 60e. 60g. 61b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 8t, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 16 Eff 3/1/66 -Reed 5/16/66. 

AAA -Mon thru Sat 6-9 em & 4-7 pm. 
AA -Mon thru Fri 9-10 am. 
A -Mon thru Sat 10 em -noon. 1-4 pm & 7-10 pm: 
Sat 9-10 am & noon -I pm; Sun 7 am -10 pm. 
B -Mon thru Sun 10 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti OH 12 t1 18tí 

AAA 13 11 10 9 
AA 11 9 8 7 
A 9 8 7 6 
B 7 8 5 4 

30 -seconds -80% of applicable minute rate. 
10 -seconds -50% of applicable minute rate. 
5 -minutes -1-1/2 times applicable minute rate. 

CONSECUTIVE WEEKS DISCOUNT 
26 wk -4% 52 wk -8% 

9. PARTICIPATING PROGRAMS 
Early Almanac Farm Hour -Mon thru Sat 5-6 am. 
Noontime Almanac Farm Hour -Mon thru Fri noon - 
I nm. 
PER WK: Ill 6tl 12t11801 
1 min 13 11 10 9 
30 -seconds -80% of applicable minute rate. 
10 -seconds -50% of applicable minute rate. 
5 -minutes -1-1/2 times applicable minute rate. 

CONSECUTIVE WEEKS DISCOUNT 
26 wk -4% 52 wk -8% 

WSVA-FM 
1948 

©OF MQ 

Gilmore Broadcasting Group 
Media Code 4 248 5376 2.00 
Gilmore Broadcasting Corp. of Virginia. Box 752, 

Harrisonburg. Va. 22801. 
I. PERSONNEL 

Executive Vice -President -Hamilton Shea. 
Vice-Pres. & Gen'l Mgr. -J. Harry Abbott. 
Station Manager -Bill Bivens. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
ERP 7.200 w.: 100.7 me. 
Operating schedule: 6 am -midnight daily. EST. 

4. AGENCY COMMISSION 
1541 nn net station time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 3a, 3b. 4a. 4d, 5, 6e. 7b, 8. 
Rate Protection: 10h. 11b. 
Basle Rates: 20e, 22a, 22b, 23a, 24b, 25a, 26, 28b. 

29a. 
Contracts: 40a. 42b, 45. 46, 47a. 
Comb.: Cont. Discounts: 60a, 60k, 61a, 62b, 62e. 
Cancellation: 70a, 70e, 71s, 73a. 

TIME RATES 
Eff Rec'd 12/5/66. 

6. SPOT ANNOUNCEMENTS 
1 min spots, ea _.._..__..._.._...__ 9 
Buy 6 per week. earn 1 additional. 
Buy 11 per week, earn 3 additional. 
Buy 16 per week. earn 5 additional. 

10. SPECIAL FEATURES 
(News, Weather, Sports, etc.) 

Up to 5 min. ea 5 
Buy 6 per week- earn 1 additional. 
Buy 11 per week, earn 3 additional. 
Buy 16 per week, earn 5 additional. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -4% 52 wk -8% 

HERNDON 
Fairfax County -Map Location K-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHRN 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 248 3450 5.00 
Three Towers Broadcasting Corp.. Fox Mill Rd., 

Herndon. Va. 22070. Phone 703-471-7676. 
I. PERSONNEL 

General Manager -J. Stewart Brinsfield, Jr. 
Sales Manager -Richard Olson. 
Program Director -Fred Gray. 

2. REPRESENTATIVES 
National Times Sales. 

3. FACILITIES 
1.000 w.: 1440 he. Directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% net station time. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a, 46. 
Member: Country Music Network. 

TIME RATES 
ER 1 /1 /68-Ree'd 12/26/67. 

6. SPOT ANNOUNCEMENTS 
Ix 10x 25x 505 100x 250x 500x 

1 min 7.00 6.80 6.60 6.40 6.10 5.80 5.40 
30 sec 4.90 4.75 4.60 4.50 4.30 4.05 3.80 
20 sec 4 20 4.10 3.95 3.85 3.70 3.50 3.25 
10 sec 3.50 3.40 3.30 3.20 3.05 2.90 2.70 

8. PROGRAM TIME RATES 
1 hr 40.00 1/4 hr____...._____.. 15.00 
1/2 hr 30.00 5 min..__. _ 3.50 

10. SPECIAL FEATURES 
News, Sports, Specials -Program time rates apply. 

HIGHLAND SPRINGS 
Henrico County -Map Location K-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Richmond 
(including Highland Springs, Chester) 

900 Spot Rodio Stations November 1, 1968 



HILLSVILLE 
Carroll County -Map Location E-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHHV 
1960 

Media Code 4 248 3475 2.00 
=ltllavllie-Galax Broadcasting Co.. Box 848. Virginia 

SL Ext., Hlllevllle, Va. 24343. Phones 703-728- 
9114, 9115. 

I. PERSONNEL 
General Manager -Frank Thomas. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 
Operating schedule: 5 am -30 pm. EST. 

4. AGENCY COMMISSION 
15%: 10th of month. 

S. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 9a, 5, 60. 
Rate Protection: 10h, llh, 12h, 13h, 14h, 15b. 
Baltic Ratee: 21a, 24b, 25a, 26, 28c, 30, 33c. 
Contracts: 40b, 42a, 42c, 45, 47a, 49, 510. 
Comb.; Cont. Discounts: 60a. 60e, 61b, 62d. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 82. 
Member: Suburban Radio Group. 

TIME RATES 
ER Recd 4/15/68. 

6. SPOT ANNOUNCEMENTS 
PER MO: I ti 10 ti 25 ti 50 ti 100 ti 
1 min 2.75 2.50 2.25 2.00 1.75 
30 sec 2.50 2.25 2.00 1.75 1.50 
15 sec 1.55 1.45 1.40 1.25 1.00 
Must be used within 30 days. 10% discount on firm 
contracts of 6 months or longer. 

HOPEWELL 
Prince George County -Map Location K-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHAP 
1949 

Madia Code 4 248 3525 4.00 
Eutern Broadcasting Corp., Box 621, City Point 

Rd.. Hopewell. Va. 23860. Phone 703-458-8518. 
I. PERSONNEL 

President -Roger A. Neuhoff. 
Vice-Pres. & Gen'l Mgr. -Charles E. Dunn. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1390 kc. 

Non -directional. 
Operating schedule: 8-1 am. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 3b, 4a, 4d, 8. 
Rate Protection: lib, 11b. 
Basic Rates: 20a, 22b, 29a. 
Contracts: 40a, 46. 
Affiliated with KBS Radio Network. 

TIME RATES 
Ef 8!1/68-Rec'd 6/4/68. 

AA -Mon thru Fri 6:30-9 am & 4-8:30 pm. 
A -Mon thru Fri 9 am -4 pm & 6:30-8:30 pm; Sat 
all day. 
B -All other times. 

8. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 ti tl 1201 18 ti 24 ti 
1 min 7.00 6.50 6.00 5.50 5.00 
30 nee 5.60 5.20 4.80 4.40 4.00 

CLASS A 
1 min 6.00 5.50 5.00 4.50 4.00 
30 sec 4.80 4.40 4.00 3.60 3.20 

CLASS B 
1 min 4.00 3.60 3.30 3.00 2.70 
30 sec 3.20 2.90 2.65 2.40 2.15 
ID's: 50% of 1 tl 1 -min rate. 

7. PACKAGE PLANS 
SPECIAL 50, MINUTE PLAN 

PER WK: 
25 traffic times, 25 non -traffic Urnes. a..._.._.._... 4.00 
30 sec: 75% of 1 -min. 

LAWRENCEVILLE 
Brunswick County -Map Location J-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLES 
1959 

N,vh 

Media Code 4 248 3600 5.00 
Brunswick Broadcasting Co.. E. N. Doyle, Jr; W. C. 

Link, Law Bldg.. Lawrenceville, Va. 23869. Phone 
848-2800. 

I. PERSONNEL 
Pros. & Comm. Mgr. -E. Norborne Doyle. 

3. FACILITIES 
500 w. days; 580 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST or EDT. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See doodad regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2b, 3d. 4a, 5, 8a. 
Rate Protection: 10a, 14b, 15b. 
Basic Rates: 20b. 21c, 22a, 23a. 24b, 25b, 28a, 28e. 

29a. 
Contracts: 40c, 42b, 47d, 51b. 
Comb.; Cont. Discounts: 60d, 60e. 601, 61b. Sid. 
Cancellation: 70a. 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective October 1, 1959. 
Rates received January 9. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 

hr. 
1/2 
hr. 

1/4 
hr. 

5 
min. 

1 
min. 

30 
sec. 

1 time._._ 51.50 31.20 19.80 9.20 5.20 4.00 
13 times.._ 46.30 28.80 18.70 8.50 5.00 3.80 
26 times.._ 42.20 24.80 17.90 8.00 4.80 8.70 
52 times.... 38.00 22.60 15.60 7.50 4.60 8.50 

104 times.... 
156 times.._ 
260 times.._ 
312 times.... 

1 

hr. 
34.00 
30.70 
23.70 
22.50 

LEESBURG 

1/2 
hr. 

20.50 
18.60 
15.40 
13.90 

1/4 
hr. 

12.60 
11.50 
9.60 
8.90 

5 
min. 
6.50 
6.00 
5.50 
5.10 

1 

min. 
4.10 
3.80 
8.20 
3.00 

30 
nec. 

3.80 
3.10 
2.90 
2.80 

Loudoun County -Map Location J-2 
See SItl1S consumer market map and dale at begin- 
ning of the State. 

WAGE 
1958 

Media Code 4 248 3675 7.00 
Radio WAGE, Inc., Box 891. WAGE Dr.. Leesburg, 

Va. 22075. Phone 703-777-1290. 
I. PERSONNEL 

President -James Symington. 
Manager -John J. Geiger. 

3. FACILITIES 
1.000 w. days; 1290 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. 

4. AGENCY COMMISSION 
Rates shown net to station: agencies add commission. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5. 6b, 7b, 8. 
Rate Protection: 106. 11g, 12g, 13g, 14g, 1514. 16. 
Basic Rates: 21a, 22b, 23a, 24b. 25a, 26, 28b, 28c, 

29a. 
Contracts: 41, 44a, 46, 97a. 
Comb.: Cont. Discounts: 60b, 61a. 
Cancellation: 73b. 
Prod. Services: 80. 82. 

TIME RATES 
ER Rec'd 4/8/66. 

6. SPOT ANNOUNCEMENTS 
Ix 280x 628: 10081 

1 min..._. ..... _.......... _......_.._... 2.75 2.50 2.25 2.00 
30 see 2.00 1.85 1.70 1.50 
10 sec 1.50 1.35 1.25 1.15 

7. PACKAGE PLANS 
SPECIAL CAMPAIGN PACKAGES 

(Within 10 consecutive days) 
45 30 -second spots or 30 1 -minute epota_._.._... 75.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1x 
40 

PARTICIPATING 
30 15 5 

PROGRAMS 9. 
"Around Middleburg" -Tues 10-11 am 5.00 per spot. 
"Sterling Park Show" -Wed 10 am -noon 2.50 per 
spot. 
"Thursday At The Village"-Thurs 10-11:30 am 4.00 
per spot. 

10. SPECIAL FEATURES 
NEWSBEAT 

3 or less per wk. 7.50 3 or more per wk........ 6.00 
Available Mon thru Fri 8 times per day; Sat 3 times; 
Sun 2 times. 

LEXINGTON 
Rockbridge County -Map Location 131-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WREL 
1948 

Subseriber to the NAB Radio Code 
Media Code 4 248 9750 8.00 
Rockbridge Broadcasting Corp., Route 11. Lexington. 

Va. 24450. Phone 703-463-2161. 
I. PERSONNEL 

Gen'l & Com'I Mgr. -Milton B. Hanlon. 
Station Manager -J. B. Trainer. 
Program Director -Joseph E. Lynn, Jr. 

2. REPRESENTATIVES 
National Time Bales. 

3. FACILITIES 
250 w.; 1450 ke. Non -directional. 
Operating schedule: 6 am -10 pm. EST. DST. 

4. AGENCY COMMISSION 
None, all rates net to station. 

5. GENERAL ADVERTISING Bee coded regulations 
General: la, 3a, 314, 4a, 5, Bs, 8. 
Rate Protection: 10b, 111% 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 26, 28a. 29a. 
Contracts: 400, 48, 470, 48. 
Comb.; Cont. Discounts: 60b, Blb, 02b, 62e. 
Cancellation: 71b, 73a. 
Affiliated with Keystone Radio Network. 

TIME RATES 
Ef 1/1/66 -Reed 3/30/66. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 281 SIx 104x 156x 280+ 

1 min 2.50 2.40 2.30 2.20 2.10 2.00 1.90 
30 sec 1.80 1.75 1.70 1.65 1.60 I.55 1.50 

8. PROGRAM TIME RATES 
Ix 13x 261 51x 104x 156x 260+ 

1 hr 25.00 24.00 23.00 22.00 21.00 20.00 19.00 
1/2 hr 15.00 14.40 13.80 13.20 12.60 12.00 11.40 
1/4 hr ..... 9.00 8.85 8.30 7.90 7.55 7.20 6.85 
10 min 7.00 6.75 6.50 6.25 6.00 5.75 5.50 
5 min..._..._ 4.20 4.05 9.90 3.75 3.60 3.45 8.30 

DISCOUNTS 
10% discount on any time period from 5 minuta to 
1 hour if scheduled 7 days per week. Advertiser or 
station may terminate this order on 2 weeks notice. 

10. SPECIAL FEATURES 
News Service -AP. Service charge 10% extra. 

LYNCHBURG (S AM; 2 FM) 
Campbell County -May Location 0-5 

See BEDS consumer market map and data at begin. 
oing of the State. 

WBRG 
19SIi 

R A B 

Media Code 4 248 3825 8.00 
Harry A. Epperson. Sr., Box 1079, Lynchburg, Va. 

24505. 
Studio -Ragland Rd.. Madison Hts,. Va. Phone 703- 

846-6541. 
I. PERSONNEL Owner -Harry A. Epperson, Sr. 

Gent & t'ol'l Mar. -Tom Buckley. 
2. REPRESENTATIVES 

Meeker Radio. Inc. 
Southeast -Harry J. Cannon Associates. 

S. FACILITIES 
1.uuu w. days; 1050 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% to all recognized agencies. 

3. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 5. 60. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a, 28b. 
Contracts: 40a, 45. 46, 47a. 
Comb.; Cont. Discounts: 60b, 80k, 61a. 61b, 62e. 
Cancellation: 70a. 70e, 71a, 73a. 
Afllated with KBS Radio Network. 

TIME RATES 
Rates effective August 1, 1965. (Card No. 4.1 

Card received June 18, 1985. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
Flat._ _.._........_...._._.._...._....._.... 7. 

7. PACKAGE PLANS 
ROS SPOT PACKAGE 

(Availab1UUes on request) 
1 min 30 sec 1 min 30 sec 

10 ti 60. 50. 50 U._.._.._..._ 225. 175. 
20 ti 110. 00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ..... ..... 80. 45. 28. 14. 
DISCOUNTS 

13-28 ti 5% 105-280 ..... 20% 
27-52 tL 10% 261-312 tí.._._...._....._ 25% 
52-104 ti. 15% 

WJJS(FM) 
(formerly IWBD4 MS -FM) 

Negro 
Media Code 4 248 5940 5.00 
Rulon-Maynard Corp., 801 Main St., Lynchburg, Va. 

24505. Phone 703-847-6686. 
I. PERSONNEL 

President -L. John Denney. 
Manager -Bill Ellis. 
Program Director -Ron Joseph. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
South -Busby, Finch and Woods, Inc. 

3. FACILITIES 
ERP 3.000 w.: 101.7 mc. 
Operating schedule: 5:30 am -10:30 pm daily. EST. 
Antenna ht.: 300 ft. shove average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, lb, 3a, 3b, 3d, 9a, 4c, 5, 6a, 7b. 8. 
Rate Protection: lob, lia, 12b, 13b, 14b, 15a, 15b, 

16. 
Basic Rates: 20b, 21a. 21b, 214, 22b, 23a. 24a, 24b. 

24c, 25a, 26, 28a, 28c, 29a, 30, 32a. 33a. 
Contracts: 40a, 41, 42a, 42b, 44a, 45, 46, 47a, 48, 

49, 50, 51a. 
Comb.; Cont. Discounts: 60b, 60d, 60g, 601, 61a, 01b. 

82b. 62d. 
Cancellation: 70a, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
AM Facilities: WLGM. 

TIME RATES 
No. A-1 Ef 8/1/68-Rec'd 5/1/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 z.._......_.._... 4.00 3.00 260 z..._......_... 3.40 2.40 
13 x 3.90 2.90 312 z..._........... 3.30 2.30 
26 x..._.._ 3.80 2.80 520 z 3.20 2.20 
52 x 3.70 2.70 1040 x..._.._ 3.10 2.10 
104 z 3.80 2.60 2080 z..._......... 3.00 2.00 
156 z 3.50 2.50 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: Iwk 4wk I3wk26wk 
50 tl 175 158 142 128 
30 tl..._ 108 98 88 78 
20 ti 74 67 60 53 

30 SECONDS 
50 ti 125 112 102 92 
30 ti 78 71 63 57 
20 ti 59 49 44 40 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr S min 

1 z 40.00 22.00 12.00 6.00 
13 x 38.00 21.00 11.00 5.90 
26 z 36.00 20.00 10.50 5.80 
52 x 34.00 19.00 10.00 5.70 
104 x 33.00 18.00 9.50 5.60 
158 z 32.00 17.00 9.00 5.50 
260 x 30.00 16.00 8.50 5.25 
312 z 28.00 15.00 8.00 5.00 
520 x 25.00 14.00 7.00 4.50 

WLGM 
(formerly W D MS) 

1962 

R A B 

Media Code 4 248 3960 3.00 
Rulon-Maynard Corp., 801 Main St., Lynchburg, Va. 

24504. Phone 703-847-6666. 
I. PERSONNEL 

President -L. John Denney. 
Operations Director -Ron Joseph. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
South -Busby. Finch and Woods. Inc. 

3. FACILITIES 
1,000 w. days; 1320 kg. Non-direetionaL 
Operating schedule: 5:30 am -local sunset daily. 

4. AGENCY COMMISSION 
15/0 time only; no cash discount. 

5. GENERAL ADVERTISING See wded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 3b, 3d, 9a, 4c, 5, 6a, 7b, 8. 
Rate Protection: 106, lia, 12b, 13b, 14b, 15a, 15b, 

18. 
Basle Rates: 20b. 21a, 21b, 21d, 22b, 23a, 29a, 24b. 

24c, 25a, 28, 28a, 28c, 29a, 30, 32a, 33a. 
Contracts: 40a, 41, 42b, 42d, 49a, 45, 46, 47a, 48, 

49, 50, 51a. 
Comb.; Cont. Discounts: 606, 80d, 60g, 601, 61a, 61b. 

62b, 62d. 
Cancellation: 70a, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
FM Facilities: WJJS (FM). 
Affiliated with American Entertainment Network. 

VIRGINIA 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. A-2 Ef 5/1/88-Rec'd 3/27/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 tee 

1 z.........._.._... 8.00 5.00 156 z 5.50 4.50 
13 x..._......_..... 5.90 4.90 260 x 5.40 4.40 
26 x 5.80 4.80 312 z 5.30 4.30 
52 z.._......_.._. 5.70 4.70 520 x 5.20 4.20 
104 z.._ 5.60 4.60 

7. PACKAGE PLANS -I M in- -30 See - 
PER WK: 50 ti 30 ti 20 ti 50 ti 30 ti 20 tl 
1 wk 275 168 114 225 138 94 
4 wk 258 158 107 212 131 89 
13 wk. 242 198 100 202 123 84 
26 wit 228 138 93 192 117 80 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x 50.00 28.00 18.00 8.00 
13 x 48.00 27.00 15.00 7.90 
28 x..._.._ ......................_.._ 46.00 26.00 14.50 7.80 
52 x 44.00 25.00 14.00 7.70 
104 z 43.00 24.00 13.50 7.60 
156 z.._ 42.00 23.00 13.00 7.50 
260 x 40.00 22.00 12.50 7.25 
312 x 38.00 21.00 12.00 7.00 
520 z 35.00 20.00 11.00 6.50 

9. PARTICIPATING PROGRAMS 
Flat 1 z rate applies to following: 
Fletcher Hubbard Gospel Hour --daily 5:30-7 am. 
High school basketball. 
Baltimore Orioles. 
Baltimore Colts. 

WLLL 
1983 

DEVNEY ORGANIZATION 

R AjB 
Media Code 4 248 3975 1.00 
Griffith Broadcasting Corp., Box 1158, 815 Church 

St.. Lynchburg, Va. 24505. Phone 703-895-3300. 
Studio: Phone 703-845-7000. 

I. PERSONNEL 
Proa. & Gen'l Mgr. -A. Hundley Griffith. 
Program Director -Stan H. Jayson. 
National Sales Manager -A. H. Griffith. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
Southeast -David Carpenter Company. 
Southwest -Mario Messina Company. 

8. FACILITIES 
1000 w. days; 930 kc. Non-dlrectlonal. 
Operating schedule: Sunrise -local sunset. EST, DST. 

4. AGENCY COMMISSION 
15% on time; no ash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 1b, 2a, 2b, 3a, 3c, 3d, 4a, 5, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21d, 22a, 24b, 24e, 25s, 28b, 28c, 

29a. 30. 
Contracta: 90a, 41, 42b, 45. 46, 48, 50, 51e. 
Comb.: Cont. Discounts: 60a, 01b, 62a. 
Cancellation: 70b, 704. 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
Ef 4/1/68-Rec'd 1/30/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 5t1 10t1 IB ti 20+ 
1 min _ 8.00 7.00 6.00 5.00 4.00 
30 sec 6.00 5.25 4.50 3.75 8.00 
10 sec ID's: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 2 min 

1 x..._ 65 90 25 18 12 10 

-ag VV 

WLVA 
1930 

Representatives, Inc. 

R A B 
Subaeriber to the NAB Radio Code 

Media Code 4 248 4050 2.00 
WLVA. Inc.. 2320 Langhorne Rd., Lynchburg, Va. 

24505. Phone 703-845-1242. TWX 710-071-1525. 
STATION'S PROGRAMMING DESCRIPTION 

WLVA: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
12 man news department. 5 min local news each 
half hour 6:30-9:30 am & 4:30-7 pm. 2 min local 
headlines each half hour In other hours. Live play- 
by-play local high school and college sports. Edt- 
(oriels on local issues. Farm market report 6 am. 
MUSIC: 6 am -8 pm middle-of-the-road, standards. 
country rock oriented. 6 pm -1 am middle-of-the-road 
and film music. Contact Representative for further 
details. Rec'd 7/1/88. 

I. PERSONNEL 
General Manager -Thomas N. Waller. 
Vice -President -Frederick S. Houwink. 
Sales & Oper. Mgr. -Robert H. MacCallum. 

2. REPRESENTATIVES 
H -R Representatives, Inc. 

3. FACILITIES 
1.000 w.: 590 kc. 

Directional -separate patterns day and night. 
Operating schedule: 6-1 am. EST. 

4. AGENCY COMMISSION 
15/0 time only: 15th following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 30. 3d, 9a, 5. Bb, 7b, 8. 
Rate Protection: 10d. 12d. I3d, 14d. 
Basic Rates: 20b, 21a, 21b, 22a, 23b, 24e. 25a, 26, 

2813, 29a. 32b. 
(This listing continued on next page) 
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VIRGINIA 
Lynchburg -W L V A -Continued 

Contracts: 40a, 41, 42a, 42c. 44a. 45. 46. 47a, 48, 
49, 50, 51c. 

Comb.; Cont. Discounts: 80a, 61a, 82b. 
Cancellation: 70b. 70d, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Elf 6/1/68-Rec'd 5/28/68. 
AA -Mon thru Sat 6-9:30 am. 
A -Mon thru Fri 3:30-7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
PER YR, 1000x: AA 
1 min 5.00 
30 sec 3.75 
10 sec or less: 50% of 1 -min. 

7. PACKAGE PLANS 
1 -MINUTE 

A 
4.00 
3.00 

B 
2.50 
1.90 

PER WK: 24 t1 18 ti 12 ti 6ti I ti 
AA 5.00 5.25 5.50 5.75 8.00 
A 4.00 4.25 9.50 4.75 5.00 
B 2.50 2.75 3.00 3.25 3.50 

30 SECONDS 
AA 3.75 3.95 4.10 9.30 4.50 
A 3.00 3.20 3.35 3.50 3.75 
B 1.90 2.00 2.25 2.40 2.60 

10 sec or less: 50% of 1 -min. 
CONSECUTIVE WEEK CONTRACTS 

26 wk -1 rate lower. 52 wk -2 ratea lower. 
No rate lower than 24x. 

TOTAL AUDIENCE PLANS 
EA: 1 min 30 see 
Plan I-12 ti (2AA, 2A, 8B) 3.25 2.95 
Plan II -18 ti (3AA, 3A, 12B) 3.00 2.25 
Plan III -24 ti (4AA, 4A, 16B) 2.75 2.05 
Plan IV -36 ti (6AA, 6A, 24B) 2.60 1.95 
Plan V-98 ti (8AA, 8A, 32B) 2.50 1.85 
10 sec or lesa: 50% of 1 -min. 
Not combinable with any other plana or packages. All spots rotate within their time class. 

WEEKLY PACKAGE PLANS -DAY, NIGHT, 
WEEKENDS 

PER WK, EA: 
25 ti 
50 ti 
Not combinable with any other 

I min 30 see IO see 
2.40 1.80 1.44 
2.00 1.50 1.20 

plans or packages. 
8. PROGRAM TIME RATES 

CLASS AA 
PER WK: 5 min 1/4 hr 1/2 hr 1 hr 
1 U. 10.00 15.00 30.00 60.00 
3 ti 9.00 13.50 27.00 54.00 
6 ti 8.00 12.00 24.00 98.00 

CLASS A 
1 ti 9.00 13.50 27.00 54.00 
3 ti 8.00 12.00 24.00 98.00 
6 ti 7.00 10.50 21.00 42.00 

CLASS B 
1 ti 8.00 12.00 24.00 98.00 
3 ti 7.00 10.50 21.00 42.00 
8 ti 6.00 9.00 18.00 36.00 
Programs and spots may be combined to earn discount 
on spots only. 

WWOD WWOD-FM 
1947 1948 

Media Code 4 248 4125 2.00 
Lynchburg Independent Broadcasters, Inc.. Box 1300, 

Booneaboro Rd.. Lynchburg, Va. 24505. Phone 703- 
384-1211. 

I. PERSONNEL 
President -Cy N. Bahakel. 
Manager -W. Carroll Seay. Jr. 
Program Director -Gary Williams. 

2. REPRESENTATIVES 
Savalli/Oates. Inc. 

3. FACILITIES 
5.000 w. days. 1.000 w. nights; 1390 kc. 

Directional -nighttime only. 
Operating schedule: 24 hours dally. EST. 
FM FACILITIES 
ERP 940 w.: 100.1 mc. 
Antenna ht. 903 ft. above tea level. 

4. AGENCY COMMISSION 
15/0 time only: payahle when rendered. 

5. GENERAL ADVERTISING See coded regulation. 
General: la. 3a. 3b. 4a, 5, 6a. 8. 
Rate Protection: 10h. 11h. 
Basic Rates: 22a. 23a, 29b, 25a, 28a. 
Contracts: 90a. 97a. 
Comb.: Cont. Discounts: 61b, 62b. 
Affiliated with Mutual Broadcasting System. 
Affiliated with American FM Network. 

TIME RATES 
Eff 1/1/68 -Reed 12/4/87. 

6. SPOT ANNOUNCEMENTS 
PER WK: 

1 ti 7 ti 14 ti 21 ti 28 ti 35 ti 42 ti 
1 min 5.80 5.55 5.30 5.05 4.80 4.55 4.30 
30 sec 4.35 4.15 3.95 3.75 3.55 3.35 3.15 
10 sec or lesa: 50% of 1 -min. 

MANASSAS (1 AM; 1 FM) 
Prince William County -Map Location J-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPRW WPRW-FM 
1957 1981 

Media Code 4 248 4200 3.00 
Prince William Broadcasting Corp.. Box 151. Manu - 

sas. Va. 22110. Phone 703-368-3108. 
I. PERSONNEL 

Pres. & Treas.-Harold H. Hench. 
General Manager -Robert Zimmerman. 
Program Director -David Hill. 

2. REPRESENTATIVES 
Adam Young. Inc. 
Dome-Messervey Co.. Inc. 

3. FACILITIES 
5,000 w.: 1960 kc. 
Operating schedule: 5:30 am -midnight. EST. 
FM -ERP 30,000 w.: 106.7 mc. 
Operating schedule: 5:30 am -midnight. EST. 
Antenna ht.: 17e ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3a, 3b, 3d, 4a, 5. 6a, 7b, 8. 
Rate Protection: 10a. lia, 12a, 13a, 19a. 
Basic Itates: 20a, 22b, 24b, 28c. 29a, 30, 33d. 
Contracts: 40a. 49a, 45. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 70a. 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
ER 1/67 -Reed 4/7/67. 

6. SPOT ANNOUNCEMENTS 
Ix 912x 1000x20001 

1 min 8.00 6.00 5.00 4.00 
30 sec 8.00 4.50 3.50 2.75 
20 sec 4.00 3.50 2.75 2.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 x 80 50 30 20 10 
312 x 90 30 20 12 7 
1000 x 8 
2000 +. 5 

MARION (2 AM; 1 FM) 
Smyth County -Map Location D-6 

See SitDS consumer market map and data at begin- 
ning of the State. 

WMEV WMEV-FM 
1948 1961 

Media Code 4 248 4275 5.00 
Mountain Empire Broadcasting Corp., Box 470. Park 

Blvd.. Marion, Va. 243.54. Phone 703-783-3151. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Stella Wolfenden Maloney. 
Program Director -Aloma D. Frye. 

2. REPRESENTATIVES 
National Time Sales. 
Philadelphia, Pittsburgh-Dome-Messervey Co., Inc. 

3. FACILITIES 
1.000 w. days; 1010 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. 
FM FACILITIES 
ERP 3.400 w.; 93.9 me. 
Operating schedule: 8:00 am -11:00 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only: rendered on 1st. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 9a, 4d, 5, 6a, M. 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a. 24a. 24b, 25a, 28, 28a, 

29a. 
Contracts: 40c, 42b, 48. 
Comb.: Cont. Discounts: gob, 61a, gib, 62b, 62e. 
Cancellation: 71a. 73a. 
FM operated in conjunction with AM during day; 
sold separately after sunset or for special programs. 
Affiliated with KBS & NAS Radio Networks. 
Affiliated with American Information Network. 

TIME RATES 
Ratee effective August 1. 1953. (Card No. 2-N.) 

Rates received August 3, 1953. 
6. SPOT ANNOUNCEMENTS () (t) (t) 

I time....-....__...__........_...._ 5.00 4.00 3.50 
13 times 4.50 3.75 3.25 
26 tames 4.00 3.50 3.00 
52 times 3.50 3.25 2.75 

104 times 3.25 3.00 2.50 
156 times 3.00 2.75 2.25 
208 times 2.75 2.50 2.10 
260 times 2.50 2.25 2.00 
312 times 2.25 2.00 1.90 () 1 minute or 100 words. 

(t) Station break or 35 words. 
(i) 50 word station breaks. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.... 46.00 30.00 16.00 14.00 11.00 
13 times.. 42.00 27.00 14.50 13.00 10.00 
26 times.. 38.00 24.00 13.00 12.00 9.00 
.2 times. 34.00 22.00 12.00 11.00 8.00 

104 times.. 30.00 20.00 11.00 10.00 7,30 
156 times.. 28.00 18.00 10.00 9.00 7.00 
208 times.. 26 on 18.00 9.00 8.00 6.50 
200 t mes.. 24.00 15.00 8.50 7.00 8.00 
312 timen.. 22 00 14.00 5.00 6.50 5.50 

WOLD 
1982 

Subseriber to the NAB Radio Code 
Media Code 4 248 4350 6.00 
Emerald Sound, Inc., Box 31, Hwy. 18. S., Marion, 

Va. 24345. Phone 703-783-7109. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Robert S. Dix. 
Program Director -Patricia A. Dix. 

3. FACILITIES 
1.000 w. days: 1330 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 4a, 5, 6a, 7b. 
Rate Protection: 10a, lia. 12a, 13a, 14a, 15a. 
Basic Rates: 20b. 21b. 22a, 236, 24e. 25a, 26, 281), 

29a, 32b. 
Contracts: 40a. 41. 42b, 99a, 45. 46. 47a, 48, 99, 51e. 
Comb.: Cont. Discounts: 60a, fila. 62a. 
Cancellation: 70b. 70d, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 0/1/66 -Reed 9/14/68. 
6. SPOT ANNOUNCEMENTS 

ix 52x 154x 260x 
1 min._ .......... . - ........ _..__.._.._. 5 4 3 2 
20/30 sec ........ 4 3 2 1 
10 sec 3 2 1 . 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 

1 hr..._ _. 45 41 39 35 
1/2 hr: 60% of hour. 10 min: 33-1/3% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

9. PARTICIPATING PROGRAMS 
(Flat lx rate) 

Bobby Dix Show -Mon thru Sat 8-9 am. 
Betty Lee Show -Mon then Sat 9-10 am. (5. 10 or 

15 minute segments). Women's feature program. 

Bart Prater Show -Mon thru Sat 10 am -noon. 
Wally Sale's Hymn Time -Mon thru Sat 12:15-12:30 

pm & 5:15-5:30 pm. (15 minute segmenta only). 
Wally Sale's Country Music Show -Mon thru Sat 

12:30-2 pm. 
Bart Prater Show -Mon thru Sat 2-6 M. 

M. SPECIAL FEATURES 
Newscasts at :30 & :60-1-1/2x applicable minute 
rate. 

MARTINSVILLE (2 AM; 1 FM) 
Henry County -Map Location F-8 

See SUDS consumer market map and data at begin- 
ning of the State. 

WHEE 
1954 

Media Code 4 248 4425 6.00 
Patrick Henry Broadcasting Corp., Drawer 552, 40 

Franklin St., Courthouse Sq., Martinville, Va. 
24112. Phone 632-9811. 

I. PERSONNEL 
President -Phil F. Bedeck. 
Gen'l & Com'1 Mgr. -Charle, F. Adams. 
Gen'l & Prom. Mgr. -Thomas W. Patterson. 

3. FACILITIES 
5,000 w. days 1370 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 9a, 4d, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 45, 46. 47a, 48. 
Comb.; Cont. Discounts: 60b, 61e, 62b. 
Cancellation: 71a, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective February 1, 1982. 
Rates received February 8, 1962. 

6. SPOT ANNOUNCEMENTS 
(Specified time) 

1 min. 30 sec. 1 min. 30 sec. 
1 time 6.00 4.00 52 times.... 4.50 8.00 

13 times 5.50 3.75 104 time,._. 4.25 2.75 
26 times 5.25 3.50 156 times._. 4.00 2.50 
39 times 5.00 3.25 312 times.... 3.00 2.00 

(Run -of -schedule) 
1 time 5.00 3.50 52 times.... 3.75 2.50 

13 times..- 4.50 3.25 104 times.... 3.50 2.25 
26 times 4.25 3.00 156 times.... 3.25 2.00 
39 times 4.00 2.75 312 time,.... 2.50 1.75 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

I time 38.50 24.50 15.50 12.00 8.00 
13 times 35.25 22.00 14.25 11.00 7.25 
26 times 33.00 21.00 13.25 10.50 6.50 
39 times 31.00 19.25 12.50 10.00 8.00 
52 times 29.00 18.00 11.75 9.00 5.75 

104 times 27.00 17.25 11.00 8.50 5.50 
156 times.- 24.75 18.00 10.25 8.00 5.00 
312 times 19.25 12.25 7.75 6.00 4.00 

WMVA WMVA-FM 
1941 1950 

NBC Radio Network 
R A B 

Media Code 4 248 4500 6.00 
Martinsville Broadcasting Co., Inc., Box 831, 

Martinsville. Va. 24112. Phone 632-2152, 
I. PERSONNEL 

President -J. C. Aaron. 
General Manager -Lynwood J. Judklns, Jr. 
Sales Manger -Louis CampbelL 

2. REPRESENTATIVES 
Dore & Allen. Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 7:30 am -11:15 pm Sun; 5:00- 
11:15 pm weekdays. EST. 
FM FACILITIES 
ERP 14.500 w.; 98.3 mc. 
Antenna ht.: 1,541 ft. above sea level. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a. 3d. 4a, 9d. 5. 6a. 
Rate Protection: 10a, lia. 12a, 13a, 14a. 15b. 
Basic Rates: 20b. 21a, 2111, 21d, 22a, 23a, 24b, 25a, 

28a. 29a. 
Contracts: 40a, 91, 42a, 42c, 43, 44a, 45. 47a, 48, 

49, 51e. 
Comb.; Cant. Discounts: 60a, 61a, 82b. 
Cancellation: 70b. 70d, 71a, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC and KBS Radio Networks. 

TIME RATES 
Bates effective June 1. 1956. (Card No. 7.) 

Rates received July 18, 1958. 
6. SPOT ANNOUNCEMENTS 

1-miuute transcription or 125 words: 
1 time - 6.00 100 times._____ 4.80 

13 times ............... 5.70 150 times.....__..._.._ 4.50 
26 time, _..__ 5.40 300 times...__.....-..- 4.20 
52 times 5.10 

STATION BREAKS 
40 words, live or transcribed: 

1 time ..... 5.00 100 time...-... 4.00 
13 times ____ 4.75 150 times_..._ 3.75 
26 times 4.50 300 times.._..._..._.__ 3.50 
52 times .. 4.25 

7. PACKAGE PLANS 
SATURATION SPOT PA PACKAGES 

111 
20 spots per week ......... _...._._ 56.00 68.00 80.00 
30 spots per week 75.60 91.80 108.00 
50 spots per week 113.50 137.50 162.00 () 8 seconds or 15 words. 

(t) 15 seconds or 35 words. 
It) 1 minute or 125 word'. 

8. PROGRAM TIME RATES 
1 hr. 1/2 nr. 1/4 hr. 10 min. 8 mil. 

1 time.... 50.00 30.00 20.00 15.00 10.00 
13 times.. 97.50 28.50 19.00 14.25 9.50 
26 times.. 95.00 27.00 18.00 13.50 9.00 
52 times.. 42.50 25.50 17.00 12.75 8.50 

100 times.. 90.00 29.00 18.00 12.00 8.04 
150 times.. 37.50 22.50 15.00 11.25 7.54 
300 times.. 35.00 21.00 14.00 10.50 7.00 

MOUNT JACKSON 
Shenandoah County -Map Location H-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSIG 
1954 

Media Code 4 248 4575 8.00 
Richard Field Lewis, Jr., Inc., WSIG Bldg., Mount 

Jackson. Va. 22842. Phone 477-3128. 
Other Officer -492 S. Mason St., Harrisonburg, Va. 

Phone 4-8165. 
Luray. Va. Main St. Phone 703-743-5313. 

STATION'S PROGRAMMING DESCRIPTION 
WSIG: Basic programming country and western 
music with some gospel. Mobile news coverage units, 
transmitter equipped. Remote programming facilities 
with mobile studio complete with transmitter. Leased 
wire and network for national and state news. 
Weather from own U.S. government weather station. 
SPORTS: professional football, baseball, college foot- 
ball, NASCAR auto races and high school athletic 
contests. Contact Representative for further details. 
Reed 11/1/67. 

1. PERSONNEL 
President -Marlon P. Lewis. 
Gen'l & Com'1 Mgr. -Don Funkhouser. 

2. REPRESENTATIVES 
National -call station collect. 
Philadelphia-Dome-Messervey Co., Inc. 

3. FACILITIES 
1,000 w. days; 790 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset weekdays; 
8:00 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5, GENERAL ADVERTISING See ended regulations 
General: la, 3a, 3b, 4a, 9d, 5, 6a. 
Rate Protection: 10b, 11b. 
Basic Rates: 23a, 24b. 26, 28b, 29a. 
Contracts: 40a, 42a, 45, 46, 97a, 48. 
Comb.: Cont. Discounts: 60k, 61a, 61b, 62b. 62e. 
Cancellation: 70a, 70e, 71b. 
Affiliated with MISS Radio Network. 
Member: Green Valley Group. 

TIME RATES 
Rates effective November 1. 1964. 
Card received November 5, 1964. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 wk 13 wk 26 wk 52 wk 
5 ti.... ....... _. ..... _..._._...... _._.. 5.40 4.90 4.65 4.40 
10 t1..._ 5.15 4.65 4.40 4.15 
20 ti..._....-._ .............._...... 4.90 4.90 4.15 3.90 
30 ti 4.65 4.15 3.90 8.65 
10 -second announcements combinable with other an- 
nouncements at a ratio of 2 10 -second to 1 -minute 
announcement. 
20/30 seconds -75% of applicable minute rate. 
10 seconds -50% of applicable minute rate. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: 13 wk 28 wk 52 wk 
5 ti ._.._....... - __ 9.50 8.50 8.00 
10 ti . 9.00 8.00 7.50 
15 U. 8.50 7.50 7.00 

NARROWS-PEARISBURG 
Giles County -Map Location E-5 

See SRDS consumer market map and data at beginn- 
ning of the State. 

WNRV 
1953 

Media Code 4 248 4650 9.00 
Giles Broadcasting Co.. Rt. 100, Narrows, Va. 24124. 

Phone Pearlsburg 921-3990. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Mrs. Megan M. McWilliams. 
Vice-Pres. & Sta. Mgr. -Robert M. Whitehead. 
Sales Manager -Harry A. Gentry. 

3. FACILITIES 
5,000 w. days: 990 kc. Non -directional. 
Operating schedule: Sunrise -local sunset (varies 
monthly). EST. 

4. AGENCY COMMISSION 
None: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 3a, 4a, 5. 
Contracts: 45. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective September 19, 1965. 

Rates received October 11. 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
1 ti 3.00 78 tl ....._._... 2.40 
13 tl 2.85 156 2.25 
26 ti 2.70 260 ti _-.._..._ 2.10 
52 ti 2.55 312 U -_ 1.95 

7. PACKAGE PLANS 
(To be used in 1 week) 

1 MINUTE 
10 ti 2.20 40 tl .____...._. 1.60 
20 tí..._ 2.00 50 tl_..._......._._ 1.50 
30 ti 1.80 

15 SECONDS 
20 ti ._ _._...,..___ 1.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 ti ..._ 40.00 24.00 12.00 6.00 
13 U.._......_.._.._.._._......_ 38.00 22.80 11.40 5.70 
28 ti 38.00 21.80 10.80 5.40 
52 ti..._ 34.00 20.40 10.20 5.10 
78 tt ..............._.........._......_ 32.00 19.20 9.80 4.80 
156 ti..._..._ 30.00 18.00 9.00 4.50 
280 ti..._ 28.00 16.80 8.40 4.20 
312 ti..._ 26.00 15.60 7.80 3.90 
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NEWPORT NEWS 
Newport News County -Map Location L-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Norfolk -Portsmouth 
(including Virginia Beach -Chesapeake) 

and 
Newport News -Hampton 

NORFOLK -PORTSMOUTH 
(including Virginia Beach -Chesapeake) 

and 
NEWPORT NEWS -HAMPTON 

(11 AM; 7 FM) 
Norfolk, Norfolk County -Map Location L-6 
Portsmouth, Norfolk County -Map Location L-6 
Hampton, Hampton County -Map Location L-6 
Newport News. Newport News County -Map Loca- 
tion L-6. 
Virginia Beach County -Map Loatlon M-6. 
Chesapeake County -Map Location L-6 

See BADS consumer market map and data st begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that ail of the stations provide equal 
coverage of the entire area or cities involved. It to 
part of the time buying function to determine extent 
of Individual station coverage, audience delivered. etc. 
within the area. 

WAVY 
NOTE: The call letters of this station have been 
changed to: 

WCVU 

WCMS 
1954 

NORFOLK 

Media Code 4 248 4800 0.00 
WCMS Radio Norfolk, Inc., 5600 Curlew Dr.. Nor- 

folk. Va. 23502. Phone 703-247-1050; 703-420-1050. 

I. PERSONNEL 
President -George AuBrey Crump. 
Exec. Via-Pres. & Gen'l Mgr. -Irvine B. Hill. 
Via-Pres. & Prog. Dir. -Joseph M. Hoppel. 

2. REPRESENTATIVES 
New York. Chicago, West Coast, Atlanta -Adam 

Young-VTM. Inc. 
Detroit -Pearce sales. 

3. FACILITIES 
5,000 w. days; 1050 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 
Partial simulcast operation. Simulcast operation dur- 
ing AM operational hours. For non-aimuleast faHll- 
ties tae WCMS-FM. 

4. AGENCY COMMISSION 
15% on net time and talent charges; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, la, 3b, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 15b. 
Basic Rates: 22a, 23a, 24b, 28a, 29a. 
Contracte: 40a, 42a, 46, 47a. 
Comb.; Cont. Discounts: 80b, 6«, 60k, 61a. 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
No. 6 ER 2/1/67-Rec'd 12/12/66, 

AA -Mon thru Sat 7-9 am & 3:30-6 pm. 
A -Mon thru Bat 6-7 am & 9 am -3:30 pm: all day 
Sunday. 
B-6 pm -6 pm (Mon thru Sun AM and/or FM. Sta- 
tion selected times. 

7. PACKAGE PLANS 
CLASS AA 
6ti 12tí 18 t( 24 t1 3001 

1 mía.._.._._..._...... 15.00 14.00 13.00 12.00 11.00 
30/20 sec ___.._._ 12.00 11.20 10.40 9.60 8.80 

CLASS A 
11.00 10.00 9.00 8.00 7.00 

30/20 sec __._..._... 8.80 8.00 7.20 6.40 5.60 
CLASS B 

1 min.._.._.._. ..... _. 9.00 8.00 7.00 6.00 5.00 
30/20 sec ..._.._.._... 7.20 6.40 5.60 4.20 4.00 
10 sec: 50% of 1 -min. 

1 -MINUTE TIDEWATER COUNTRY 
SATURATION PLANS 

Plan 1 (12AÁ, 4A, 8B)..._.._._.. ____... 190.90 
Plan 2 (18AA, 6A, 12131 .__..__.._-. 255.00 

DISCOUNTS 
52 comae wka-10%. Minimum 8 minutes and/or 
30/20 seconde per week. 

10. SPECIAL FEATURES 
NEWSCASTS 

5 -min, ea..._.._......»._.........._.._.._ _.__...___....._ 20 
DISCOUNTS 

52 comae wka-10%. Minimum 6 minutes and/or 
30/20 seconds per week. 

WC MS -FM 
1961 

NORFOLK 

Media Code 4 248 4801 8.00 
WCMS Radio Norfolk, Inc., 5800 Curlew Dr., 

Norfolk. Va. 23502. Phone 703-420-1050. 
I. PERSONNEL 

President -George AuBrey Crump. 
Executive Via -President -Irvine B. Hill. 
Vice-Pres. & Prog. Dir. Joseph M. Hormel. 

2. REPRESENTATIVES 
New York, Chicago, West Coast -Adam Young-VTM, 

Inc. 
Detroit-Pearse Sales. 

3. FACILITIES 
ERP 20,000 w.; 100.5 me. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 225 ft. above average terrain. 
Partial simulcast operation. For simulcast taollitles 
see WCMS. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 3a, 3b, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 15b. 
Basic Rates: 22a, 23a, 24b, 28a, 29a. 
Contracts: 40a, 42a, 46, 47a. 
Comb.; Cont. Discounts: SOb, 60k, 61a, 62b. 62e. 
Cancellation: 70a, 70c, 71a, 73a. 

TIME RATES 
ER Rec'd 9/1/66. 

6. SPOT ANNOUNCEMENTS 
62 182 242 362 482 

1 min 5.00 4.75 4.50 4.25 4.00 
30 sec. 4.00 3.75 3.50 3.25 3.00 

10. SPECIAL FEATURES 
NEWSCASTS 

Full 5 minute newscasts, ea 15 

WCPK 
1967 

CHESAPEAKE 
Media Code 4 248 4835 6.00 

Payne of Virginia, Inc.. Bor 5298, Barnes 
Chesapeake, Va. Phone 703-543-3535. 

I. PERSONNEL 
President -Charles F. Payne. 
Operations Manager -Jay Daniels. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

S. FACILITIES 
1,000 w.; 1600 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent. Bille payable as rendered. 

5. GENERAL ADVERTISING Sea aided regulations, 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, Sa. 7b, 8. 
Rate Protection: 10e, lie, 12e, 13e, 14e. 
Basic Rates: 20b, 21a, 21d, 22b, 23a, 24a, 24b, 24e, 

25a. 28a, 28c, 29a, 32b, 33b. 
Contracte: 40a, 41, 42a, 42c, 43, 44b, 45, 46, 47a, 

48, 49, 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60s, 60d, 60e, 60f, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 
12 commercial units per hour maximum. 

TIME RATES 
No. 1 ER 12/1/67-Rec'd 11/27/67. 

AA -Mon thru Fri morning & afternoon drive time. 
A -Mon thru Fri 9 am -4 pm; Sat & Sun all day. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

la 13x 26x 52x 104x 256x 5122 I000x 
AA 19 18 17 16 15 14 13 12 
A 17 16 15 14 13 12 11 10 

7. PACKAGE PLANS 
WEEKLY BTA PACKAGES 

8 ti 12 t1 24 ti 40 01 

1 min, preemptible 90 168 312 480 
DISCOUNTS 

5+ cones wke-5% 
30 sec: 80% of 1 -min. 
10 sec (when available): 50% of 1 -min. 

10. SPECIAL FEATURES 
News headlines at :30 -applicable 1 -min plue 20%. 

WCVU 
(formerly WAVY) 

1942 
PORTSMOUTH 

Media Code 4 248 4865 9.00 
Seaboard Broadcasting, Inc., 801 Middle St., Ports- 

mouth, Va. 23704. Phone 703-399-1301. 

I. PERSONNEL 
free. & Gen'l Mgr. -Daniel P. Weinig. 
Dir. Sta. Operations -David A. MacFee. 

2. REPRESENTATIVES 
H -R Representatives, Inc. 

3. FACILITIES 
5,000 w.; 1350 kc. Directional - separate patterns. 
day and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See sedad regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 9d, 5, 7b, 8. 
Rate Protection: 10b, 12b, 13b, 14b, 15d. 
Basic Rates: 20a, 21a. 21b, 21d, 22c, 24a, 25a, 29a, 

30, 33a. 
Contracts: 40e, 41, 42b, 99b, 45, 46. 97a, 51e. 
Comb.; Cont. Discounts: 60b, 80d, 60e, 60f, 601. 
Cancellation: 70a, 70c, 72, 73b. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eft Reed 4/22/68. 

I -Mon thru Sat 6-10 am. 
II -Mon thru Fri 10 am -7 pm; Sat & Sun (1 am - 
7 pm. III -Daily 7 pm -midnight. 
IV -Daily midnight -6 am rates on request. 

6. SPOT ANNOUNCEMENTS 
GROUP I 

EA: (') 1 ti 6 ti 12 ti 18 ti 24 ti 
1 min. 14.00 10.00 8.50 8.00 7.50 7.00 

GROUP II 
1 min. ...... 12.00 8.00 7.50 7.00 6.50 6.00 

GROUP III 
1 min. 10.00 7.00 8.50 6.00 5.50 5.00 

(') Specified position. 
All spots rotate as follows: Group I 6-9 am or 
7-10 am; Group II 10 am -3 pm or 3-7 pin Mon thru 
Fri, in any four hour period Sat & Sun; Group III 
7 pm -midnight. 
20/30 sec: 75% of applicable 1 -min. 
ID's: 60% of applicable 1 -min. 
Minutes, station breaks and ID's in all time classi- 
fications may be combined for maximum frequency. 

7. PACKAGE PLANS 

PER WK: 
ROS 

12 ti 24 t1 
1 min, fiat. 72 120 
20/30 sec: 80% of 1 -min. ID's: 60% of 1 -min. 

10. SPECIAL FEATURES 
5 -min newscasts -175% of earned 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
(on Groups I -III only) 

26 wk -5% 52 wk -10% 

WGH 
1928 

NEWPORT NEWS 

BLAIR RADIO 

331.1 
Subscriber to the NAB Radio Cede 

Media Code 4 248 4875 2.00 
Hampton Roads Broadcasting Corp.. Box 98, Newport 

News. Va. 23607. 
Other studios: 2301 Mercury Blvd., Hampton, Va. 

Phone 703-826-1310; 711 Bough St., Norfolk, Va. 
Phone 703-340-1310. 

I. PERSONNEL 
General Manager -Ambert Dail. 
Asst. Gaul & Sales Mgr. -Howard Jernigan. 
Program Director -John Garry. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5.000 w.; 1310 kc. Directional -nighttime only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, lb, 3c, 3d, 4a, 4d, 5, ea. 

7b. 8. 
Rate Protection: 10b, Ilb, 12b. 13b, 14b. 16. 
Basic Rates: 20b, 21b, 24a, 24b, 24c, 26, 27. 28a. 

29a, 29b. 30, 31, 33a. 
Contracts: 40a, 41, 44a, 45, 46, 47a, 51a. 51e. 
Comb.; Cont. Diecounu: BOb, 60f, 601. 61c, 62d. 
Cancellation: 70c, 71a, 72, 73b. 
Prod. Services: 81. 82. 

TIME RATES 
Elf 7/1/68-Rec'd 6/5/68. 

7. PACKAGE PLANS 
AA -Mon thru Fri 8-10 am. May rotate 6-9 am or 
7-10 am. 
A -Mon thru Fri 3-7 pm. 
B -Mon thru Sat 7-11 pm; Mon thru Fri 10 am - 
3 pm; Sat 6 am -7 pm; Sun 6 am -11 poi. 
C -Dally 11 pm -6 am. 

CLASS AA 
PER WK: 1 min Sta brks ID's 
Specified position._...,,._.........._.._... 34.00 27.00 17.00 
Less than 6 t1._._...__.._.._.....__. 30.00 24.00 15.00 
6 ti .-_..__......_..._._... 28.00 22.00 14.00 
12 tt..._.._.._..._....._......_.._.._........ 26.00 20.00 13.00 
18 tl.._....__._._.........._._.._.._.._... 24.00 19.00 12.00 
24 ti _________ 22.00 17.00 11.00 
30 tl...... _._._..._.._.._.._..__.._ 20.00 16.00 10.00 
36 tl..._.._.._......___.._......_.._.._..- 18.00 15.00 9.00 

CLASS A 
Lees than 6 tl._.._ _......_..._._... 27.00 
6 tl_.._...... ...... 25.00 
12 tt.._ ...._- _....._.._.._... 24.00 

24 tí......._......_......_ _.__._. 21.00 
30 ti .._...._..»__.._.. 19.00 
36 ti ___.._.._»_..__......._- 17.00 

WGH 
22.00 
20.00 
19.00 
18.00 
16.00 
15.00 
14.00 

SERVING HOAMPTON VIRGINIARFOLK O 
NEWPORT 

BEACH CHESAPEAKE 

13.50 
12.50 
12.00 
11.50 
10.50 
9.50 
8.50 

VIRGINIA 
CLASS B 

PER WK: 1 min Sta brks ID's 
Lasa than 6tí._ 22.00 18.00 11.00 
6 ti ._._.._....- 21.00 17.00 10.50 
12 ti __.._.. 20.00 18.00 10.00 
18 tl........._.._.._.._._.._ _.._..__. 19.00 15.00 9.50 
29 tl......._.._...____._...__...... 18.00 14.00 9.00 
30 ti..._.._.._....._......_ _......__ 17.00 13.00 8.50 
36 ti_ ._.._..... _..._......_.._._ _ 15.00 12.00 7.50 

CLASS C 

Less than 6 ti 7.00 6.00 3.50 
8 tí 6.50 5.50 3.25 
12 tt 6.00 5.00 3.00 
18 tí 5.50 4.50 2.75 
24 tt 5.00 4.00 2.50 
30 tl 4.50 3.50 2.25 
36 ti 4.00 3.00 2.00 

Except for Specified Position, all spots will rotate io 
Ume period. 
Minutes, etationbreaks and ID's may be combined for 
maximum frequency. 

DISCOUNTS 
52 weeks -8% discount. 

WGH-FM 
1948 

NEWPORT NEWS 

R AB ©11FMO 

Media Code 4 248 4876 0.00 
Hampton Roads Broadcasting Corp.. Box 98. Newport 

News. Va. 23607. Phone 703-826-1310. 
Studios -2301 Mercury Blvd., Hampton, Va.; 711 

Bough St., Norfolk. Va. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -R. B. Bottom, Jr. 
Sales Manager -W. Howard Jernigan, Jr. 

3. FACILITIES 
ERP 73,000 w.: 97.3 me. 
Operating schedule: daily 6 am -midnight. EST. 
Antenna ht.: 420 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3c, 4b, 4d. 5, 6b, 7a. 8. 
Rate Protection: IOa. lia, 12a, 13a. 14a, 15a. 15b. 
Basic Rates: 21a, 21b. 23a, 24b, 25a, 28a. 29a. 
Contracts: 40a, 41, 42a, 45. 47a, 51c. 
Comb.: Cont. Discounts: 60h, 61c, 62d. 
Cancellation: 70c. 71a. 72. 73b. 
FM operated separately from AM. 

TIME RATES 

ER 1/1/86 -Redd 9/6/86 

6. SPOT ANNOUNCEMENTS 

7. PACKAGE PLANS 
MONTHLY SATURATION PLAN 

40 ti 
1 min 204 
30 sec 170 

8. PROGRAM TIME RATES 
PER YR: 

80 ti 
384 
320 

I hr 

120 ti 
540 
450 

1/2 hr 

160 01 200 t( 
672 780 
560 850 

1/4 hr 5 min 
1 x 40.00 28.00 19.00 10.00 
13 x 38.00 26.60 18.00 9.50 
26 x 36.00 25.20 17.00 9.00 
52 x..._ 34.00 23.80 16.00 8.50 
104 x 32.00 22.40 15.00 8.00 
156 x 30.00 21.00 14.00 7.50 
208 x 28.00 19.60 13.00 7.00 
260 z 26.00 18.20 12.00 6.50 
312 x 24.00 16.80 11.00 6.00 
364 x 22.00 15.40 10.00 5.50 
1000 z 5.00 
1500 x 4.50 
2000 x ..._... 4.00 

(Norfolk -Portsmouth and Newport News -Hampton 
continued on next page) 

WGH Radio reaches as 
many listeners each average 

quarter-hour as the 
next FOUR stations combined. 

Total Survey Area -Average Quarter-hour Listening Eeti- 
matea-Norfolk-Portsmouth-Newport. News -Hampton ARB 
Market Survey. Mon. -Sua, 6 a.m.-mid., April -May, '68. 

see your 
JOHN BLAIR man! 

ta 
a,..uo 

VIaN 
MIMFIA 

PER YR: (') I min 30 bee 
1 x 8.00 6.00 5.00 
13 x 7.60 5.70 4.75 
26 x 7.20 5.40 4.50 
52 x 6.80 5.10 4.25 
104 x 6.40 4.80 4.00 
156 x 6.00 4.50 3.75 
208 x 5.80 4.20 3.50 
260 x 5.20 3.90 3.25 
312 x 4.80 3.60 3.00 
364 x 4.40 3.30 2.75 
1000 x 4.00 3.00 2.50 
1500 x 3.50 2.50 2.00 
2000 x 3.00 2.00 1.50 
(') Headline. 
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3VoTc'h 
of the 

purchasing 

p @Lbg132 

2 
(women 18-34) 

listen to 

in 

Tidewater, Va. 
Increase of 4.6% over 
1966 confirmed by Negro 
Pulse, April -May -June '67 
in the Norfolk -Portsmouth - 
Newport News -Hampton, 

Va., Metro Area 
Oct.- 
Nov. - 

Dec. '66 

April- 
May- 

June '67 

WOMEN, 18-34 

WHIH 53.3% 57.9% 
Station "B" 39.1% 36.2% 

TEENAGERS 

WHIH 45.8% 68.9% 
Station "B" 44.6% 25.9%, 

MEN, 18-34 

WHIH 57.1% 61.5% 
Station "B" 38.1% 33.5%, 

TOTAL teens, Women & Men, 18-34 

WHIH 52.2% 62.6% 
Station "B" 40.3% 31.9%, 
(average quarter hour share of audience) 

National -Bob Dore Asociates 
Southeastern -Dora -Clayton 

WHI 
PORTSMOUTH -NORFOLK 

VIRGINIA 

A GOLDEN HORN STATION 

SPEI DEL 
BROADCASTERS INC. 

VIRGINIA 
Norfolk -Portsmouth and Newport News - 
Hampton -Continued 

WHIH 
1946 

PORTSMOUTH 

DORE & ALLEN, INC. 

e 
A Speldel Station 

Media Code 4 248 4950 3.00 
WHIH Inc., Box 2640, Norfolk. Va. 23501. 
Other Office: 1410 Columbus Ave., Portsmouth. Va. 

Phone 703-393-1041. 
STATION'S PROGRAMMING DESCRIPTION 

WHIR: Programmed for Negro listener. MUSIC: 
popular, rhythm and blues, Jazz, and gospel. AIR 
PERSONALITIES handle all segments and taped 
commercials by air personalities are interchangeable. 
NEWS: 5 min on hour is community oriented, 5 min 
on half hour is network. Community news each hour 
at :20. Public affairs program daily 15 min at 6:45 
pm. Station participates in fund drives for com- 
munity activities, little league, boys clubs, etc. Per- 
sonalities available for remote broadcasts, store open- 
ings, shopping center sales days, etc. Contact Repre- 
sentative for further details. Rec'd 8/7/67. 

1. PERSONNEL 
General Manager -George Pleasant,. 
Sales Manager -Clayton W. Eley, Jr. 
Station Manager -Marvin L. Walberg. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
South. Southwest -Dora Clayton Agency, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time cost only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2h, 3a, 3b, 3c, 3d. 90, 4d. 5, 611, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14h. 15b. 
Basic Rates: 206, 21a, 2212, 23a, 24a. 24b, 24c, 25a. 

26, 27, 28a, 28c, 29a, 33b. 
Contracts: 90a. 91, 42b, 49a, 44b, 45, 46, 47a, bib, 
Comb.; Cont. Discounts: 604, 60f, 60h, 601. 
Cancellation: 70a, 70c, 71a, 72. 7314 73b. 
Prod. Services: 80. 
Affiliated with MRS Radio Network. 
Member: Speldel Broadcasters. Inc. 

TIME RATES 
No. B1 ER 7/1/68 -Reed 6/3/68. 

AAA -Mon thru Fri 6-9 am. 
AA -Mon thru Fri 4-7 pm; Sat 6-9 am. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

CLASS AAA 
PER WK: I ti 6t1 12tí I8tl 24ti 30 t1 
1 wk 20.00 17.00 15.00 14.00 13.00 12.00 
7 wk 19.50 16.50 14.50 13.50 12.50 11.50 
13 wk 19.00 16.00 14.00 13.00 12.00 11.00 
26 wk 18.25 15.25 13.50 12.50 11.50 10.50 
52 wk 17.50 14.50 13.00 12.00 11.00 10.00 

CLASS AA 
1 wk 16.00 14.00 12.00 11.25 10.50 9.50 
7 wk 15.50 13.50 11.50 10.75 10.00 9.00 
13 wk 15.00 13.00 11.00 10.25 9.50 8.50 
26 wk 14.50 12.50 10.50 9.75 9.00 9.25 
52 wk 14.00 12.00 10.00 9.25 8.50 8.00 

CLASS A 
1 uk 13.00 11.50 10.00 9.50 9.00 8.50 
7 wk 12.50 11.00 9.50 9.00 8.50 8.00 
13 wk 12.00 10.50 9.00 8.50 8.00 7.50 
26 wk 11.50 10.00 8.50 8.00 7.50 7.00 
52 wk- 11.00 9.50 8.00 7.50 7.00 6.50 

30 SECONDS 
CLASS AAA 

1 wk 16.00 13.60 12.00 11.20 10.40 9.60 
7 wk 15.60 13.20 11.60 10.80 10.00 9.20 
13 wk 15.20 12.80 11.20 10.40 9.60 8.80 
26 wk 14.60 12.20 10.80 10.00 9.20 8.40 
52 wk 14.00 11.60 10.40 9.60 8.80 8.00 

CLASS AA 
1 wk..._ 12.80 11.20 9.60 9.00 8.40 7.60 
7 wk 12.40 10.80 9.20 8.60 8.00 7.20 
13 wk. 12.00 10.40 8.80 8.20 7.60 6.80 
26 wk 11.60 10.00 8.40 7.80 7.20 6.60 
52 wk 11.20 9.60 8.00 7.40 6.80 6.40 

CLASS A 
1 wk..._ 10.40 9.20 8.00 7.60 7.20 6.80 
7 wk 10.00 8.86 7.60 7.20 6.80 6.40 
13 wk 9.60 8.40 7.20 6.80 6.40 6.00 
26 wk 9.20 8.00 6.80 6.40 6.00 5.60 
52 wk 8.80 7.60 6.40 6.00 5.60 5.20 
ID's 50% of 1 -min. 

8. PROGRAM TIME RATES 
CLASS AAA 
Ix 26x 52x 156x 260x 500x 

1/4 hr 60 56 52 48 44 40 
5 min. 40 37 34 31 28 25 

CLASS AA 
1/2 hr 75 68 65 60 55 48 
1/4 hr 45 41 37 33 29 25 
5 min 30 27 25 22 19 16 

CLASS A 
1 hr 85 80 78 72 67 65 
1/2 hr 54 50 47 43 40 38 
1/4 hr 35 31 28 26 24 21 
5 min..._ 25 22 29 17 15 13 

WNOR 
1949 

NORFOLK 

R AIB 

The Eastman Station 
Media Code 4 248 5025 3.00 
The Virginia State Network. Inc.. 252 W. Bramble - 

ton Ave., Norfolk, Va. 23510. Phone 703-622-7071. 

I. PERSONNEL 
Executive Vice -President -Stan Torgerson. 
Station Manager -Josh Barry. 
General Sales Manager -Ronald R. Nickell. 

2. REPRESENTATIVES 
Robert E. Eastman á Co.. Inc. 

3. FACILITIES 
1,000 w, days, 250 w. nights; 1230 Ire. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3h, 4e, 44, 6a, 7b, 8. 
Rate Protection: lOb, 11b, 12h. 
Basic Rates: 22b. 23a, 24a, 26, 28e, 29a. 
Contracts: 40e, 42a. 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60k, 61e, 62h. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with The Eastman Network. 

TIME RATES 
No. 2 Eff 9/1/68-Rec'd 8/26/68. 

AA --6-10 am & 3-7 pm. 
A-10 am -3 pm. 
11-7-10 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: (") 10ti 15 ti 20 ti 30ti40ti 
1 min 18 17 16 14 12 10 
30 sec 14 13 12 10 9 8 

CLASS A 
1 min 12 11 10 9 8 7 
30 sec 10 9 8 7 6 5 

CLASS B 
1 min 10 9 8 7 6 5 
30 sec 9 8 7 6 5 4 

WEEKEND SPECIAL-FRI 7 PM -SUN 
MIDNIGHT 

1 min .... 8 .... 7 6 
30 sec ... 6 .... 5 4 
10 sec: 50% of 1 -min. 

(') 5 or less ti. 
9. PARTICIPATING PROGRAMS 

Chuck Frederick's Hotline Show -10 pm -midnight: 
PER WK: 3ti 6 t 121118 ti 
1 min 10 8 7 6 
30 see 8 6 5 5 

CONSECUTIVE WEEK DISCOUNTS 
8 wk -5 % 13 wk -7-1/2% 26 wk -10% 52 wk -15% 

10. SPECIAL FEATURES 
20/20 NE\VS 

(Mon thru Fri 6-10 am & 3-7 pm) 
PER WK, FIXED POSITION: I ti 5ti IO ti 
1-12 wk 25.00 22.50 20.00 
13-52 wk 20.00 17.50 15.00 

(Mon thru Fri 10 am -3 pm & 7 pm -midnight; 
Sat & Sun all day) 

1-12 wk 20.00 17.50 15.00 
13-52 wk 15.00 12.50 10.00 

ROS NEWS PACKAGES -6 AM -10 PM 
ANY 30 DAY PERIOD: 90 01 60 01 30 ti 
5 min 12.00 14.00 16.00 

Rateholder: Minimum wkly ached of 6 1 -min spots 
6 am -mid Mon -Sun necessary to maintain consec wk 
advertising. 

W N 0 R -FM 
1962 

NORFOLK 
Media Code 4 248 5026 1.00 
The Virginia State Network. Inc.. 252 W. Bramble - 

ton Ave., Norfolk, Va. 23510. Phone 703-622-7071. 
1. PERSONNEL 

Executive Vice -President -Stan Torgerson. 
Station Manager -Josh Barry. 
General Sales Manager -Ronald R. Nickell. 

2. REPRESENTATIVES 
Herbert E. Groskln & Co. 

3. FACILITIES 
Elti' 52,400 w.: 98.7 me. 
Operating schedule: 6:00 am -midnight. EST. 
Antenne ht.: 174 ft. above average terrain. 

4. AGENCY COMMISSION 
15K on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3a. 3h, 4a, 9d, 6a, 7h, 8. 
Rate Protection: lob, 11b. 
Basic Rates: 92b, 23a, 24a, 26, 28a. 290. 
Contracts: 400. 422e, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60k, 61e, 62b, 82e. 
Cancellation: 700, 70e, 71a, 73a. 
Member: The Groskin Group. 

TIME RATES 
Ratee effective July 1, 1962. 
Rates received June 7, 1962. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Per week: I wk. 13 wks. 26 wks. 39 wks. 52 wks. 
6 times 4.00 3.85 3.70 3.55 3.40 

12 times 3.75 3.60 3.50 3.35 3.20 
18 times 3.50 3.35 3.20 3.10 3.00 
24 times 3.25 3.10 3.00 2.90 2.80 
30 times 3.00 2.90 2.80 2.70 2.60 

30 seconda -80% of applicable 1 -minute rate. 
10. SPECIAL FEATURES 

NEWSCASTS 
Per week: 

6 times 10.00 18 times 8.00 
12 times 9.00 26 times 7.50 

WRAP 
1952 

NORFOLK 
A Rollins Group Station 

Media Code 4 248 5100 4.00 
Rollins Inc., Box 598, Norfolk, Va. 23501. Phone 

1. 

703-399-3051. 
STATION'S PROGRAMMING DESCRIPTION 

WRAP: Programmed for adults and young adults of 
general and Negro audience. 
AIR PERSONALITIES handle all segments. NEWS: 
headline news at :30, 5 min news and weather at 
:55, community bulletin board news at :15. Gospel 
music and religious services 5-6:30 am. Rhythm and 
blues 6:30-10 am & 8 pm -4:30 am. ENTERTAIN- 
MENT 10-11:30 am, employing interviewe, audience 
participation, light semi -classic muele. Gospel music 
11:30 am -2 pm. 2-6:30 pm rhythm and blues, heli- 
copter traffic reports, sporte inserts. 6:30-8 pm 
spiritual gospel music. Contact Representative for 
further details. Recd 8/14/87. 

President -O. Wayne Rollins. 
Vice -President -R. Randall Rollins. 
General Manager -Allan R. MacMillan. 

2. REPRESENTATIVES 
New York -Chicago -Los Angeles -Rollin Broadcast - 

3. FACILITIES 
5,000 w. days. 1.000 w. nights: 850 kc. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% time; 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
General: lb, 2a, 3a. 3d. 4a, 4d, 5, 6a, 7h, 8. 
Rate Protection: lob, 11b, 12h. 13b, 14h. 
Basic Rates: 20h, 21a, 21h, 21d, 22h, 23h. 29a, 24b, 

24e, 25e, 28a, 28c, 29a, 29h. 31, 32b, 33a. 
Contracts: 40a, 41. 42a, 42c, 43, 44e, 44b, 95, 46, 

47e, 48. 49, 50, 51a, 51e. 
Comb.: Cont. Discounts: 601, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Member: Rollins, Inc. 

TIME RATES 
No. 9 ER 2/1/68-Rec'd 1/9/68. 

A -Mon thru Sat 8-9 am & 4-7 pm. 
B -Mon thru Sat 9 am -4 pm; Sun 6 am -7 pm. 
C -Sun thru Sat 7 pm -1 am. 

7. PACKAGE PLANS 
CLASS A 

PER WK, EA: 1 wk 13 wk 26 wk 39 wk 52 wk 
1 ti 24 23 22 21 20 
6 ti 22 21 20 19 18 
12 ti 21 20 19 18 17 
18 ti 20 19 18 17 16 
24 ti 19 17 16 15 14 

CLASS B 
1 ti 20 19 18 17 18 
6 ti 19 18 17 16 15 
12 ti 18 17 16 15 14 
18 ti 17 16 15 14 13 
24 ti I6 15 14 13 12 

CLASS C 
I ti 15 14 13 12 11 
6 ti 14 13 12 11 10 
12 ti 13 12 11 10 9 
18tí 12 11 10 9 8 
24 ti 11 10 9 8 7 

TOTAL AUDIENCE PLAN 

12 ti (4A, 4B, 
(Rotating171nutes) 

16 15 14 13 
18 ti (6A, 6B, 6C) 16 15 14 13 12 
24 ti (8A. 8B. 8C) 15 14 13 12 11 
30 sec: 80% of 1 -min. 

8. PROGRAM TIME RATES 
1 hr I/2 hr 1/4 hr S min 

1 z 150 90 60 35 
52 x 135 85 55 31 

10. SPECIAL FEATURES 
LEOLA DYSON VIGNETTES 

(3 minutes -Mon thru Sat) 
Is 26x 52x I04x 260x 312x 

6 am -7 pm 32 30 28 26 24 22 
7 pm -1 am 23 21 20 19 18 17 

WRVC (FM) 
1948 

NORFOLK 
Media Code 4 248 5175 6.00 
Virginia Good Music Corp. 2712 Colley Ave., Nor- 

folk. Va. 23517. Phone 703-627-1100. 
I. PERSONNEL 

Manager -Thomas M. Chilton. 
Director of Programs -Forrest P. Clay, Jr. 
Sales Manager -Jerry Frericks. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES 
8.700 w.; 102.9 me. 
Operating schedule: 7:00-12:05 am dally. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, 2h, 3a, 3b, 3d, 4a, 9d, 6b, 7b, 8. 
Rate Protection: 10a, 14a, 15a. 
Basic Rates: 20h, 21a, 21h, 21e, 21d, 22a, 22h, 23a, 

24h, 25a, 26. 29a, 30, 33a. 
Contracts: 40a, 41, 42b, 99a, 95, 46, 97e, 48, 49, 50, 

51b. 
Comb.; Cont. Discounts: 60h. 601, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with Market 1 Network. 

TIME RATES 
No. 4 Eff 5/1/63 -Reed 4/3/83. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 260x 520x 1040+ 

Fixed 10.00 9.50 9.00 8.50 8.00 7.50 
ROS 8.00 7.60 7.20 6.80 6.40 6.00 
('1 5.00 4.75 4.50 4.25 4.00 3.75 

("1 20 sec or less. 
8. PROGRAM TIME RATES 

1 PER WK: 1 wk 13 wk 26 wk 39 wk 52 wk 
1 hr 50.00 47.50 45.00 42.50 40.00 
1/2 hr 30.00 28.50 27.00 25.50 24.00 
1/4 hr 20.00 19.00 18.00 17.00 16.00 
5 min 15.00 14.75 13.50 12.75 12.00 
2-4 PER WK: 
1 hr 45.00 42.75 40.50 38.25 38.00 
1/2 hr 27.00 25.85 24.30 22.95 21.60 
1/4 hr 18.00 17.10 16.20 15.30 14.40 
5 min 13.50 12.83 12.15 11.48 10.80 
5+ PER WK: 
1 hr 40.00 38.00 36.00 34.00 32.00 
1/2 hr 24.00 22.80 21.60 20.40 19.20 
1/4 hr 16.00 15.20 14.40 13.60 12.80 
5 min 12.00 11.40 10.80 10.20 9.60 

10. SPECIAL FEATURES 
Ix 52x 104x 260x 520x 1040+ 

News adaJ.... 12.00 11.40 10.80 10.20 9.60 9.00 

WTAR 
1923 

NORFOLK 

R A 
Subseriber to the NAB Radio Cone 

Media Code 4 248 5250 7.00 
Landmark Communications, Inc.. 720 Boush St., Nor- 

folk, Va. 23510. Phone 703-625-6711. TW% 703- 
625-8335 

I. PERSONNEL 
President -Lee C. Kitchin. 
Vice -Tres. & Mgr. -Jack B. Prince. 
Sales Manager -Larry Saunders. 

2. REPRESENTATIVES 
Edward Petry & Company. Inc. 

(This listing continued on next page) 
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Norfolk -Portsmouth and Newport News - 
Hampton -W T A R -Continued 
3. FACILITIES 

5,005 w.; 700 kc. Directional -nighttime only. 
Operating schedule: 24 hears daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulation 
NAB Radio Code Advertising Standards apple. 
General: la, 2b, 3a, 4a, 5, 8. 
Rate Protection: 10a, ila, 12a, 13a, 14a, 16. 
Basic Rates: 28b, 28c, 29a, 33a. 
Contracts: 40a, 41, 45. 46, 50. 
Comb.; Cont. Discounts: 60b, 60d, 60g, 601, 61a. 
Cancellation: 70e, 70c, 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with CBS. 

TIME RATES 
No. AA -5 Eft 9/1/68 -Reed 7/11/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm & 7 pm -midnight; Sun 
all day. 

7. PACKAGE PLANS 
"IMPACT PLAN 

CLASS AA 
I MIN: I wk I3wk 26wk 52wk 
24+ 25.00 24.00 23.00 21.00 
12 ti 26.00 25.00 24.00 22.00 
1 ti..._ 28.00 27.00 26.00 24.00 
20/30 SEC: 
24+ 19.00 18.00 17.00 15.00 
12 ti 20.00 19.00 18.00 16.00 
1 ti 22.00 21.00 20.00 18.00 

CLASS A 
1 MIN: 
24+ ..._ 19.00 18.00 17.00 16.00 
12 ti. 20.00 19.00 18.00 17.00 
1 ti 22.00 21.00 20.00 19.00 
20/30 SEC: 
24+ 16.00 15.00 14.00 13.00 
19 ti 17.00 16.00 15.00 14.00 
1 ti..._ 19.00 18.00 17.00 16.00 

EROS 
I MIN: 60+ 48 ti 36 t1 24 ti 12 ti 1 tl 

1 w k. 14.00 15.00 16.00 17.00 18.00 19.00 
13 wk ..... 13.00 19.00 15.00 16.00 17.00 18.00 
26 wk 12.00 13.00 14.00 15.00 16.00 17.00 
52 wk ....... 11.00 12.00 13.00 14.00 15.00 16.00 
20/30 SEC: 
1 wk..._......_. 9.50 10.50 11.00 11.50 12.00 13.00 
13 wk......._ 8.50 9.50 10.00 10.50 11.00 12.00 
26 wk-.._.._ 8.00 9.00 9.50 10.00 10.50 11.50 
52 wk 7.50 8.00 8.50 9.00 10.00 11.00 
10 sec: 60% of applicable 1 -min. 
Specified times, extra 2.90. 

(') Specific times. 
(t) Unspecified position, may be moved without 
notification. 

Impact Plan and ROS spots earn frequency discounts 
on number of spots per week for cumulative number 
of weeks if onsecutive, or if covered by single order 
within contract year. If not consecutive, or covered 
by single order, credit is given for previous schedules 
within contract year to determine discounts for num- 
ber of spots per week and number of weeks run, 
provided there is no reduction in schedule. No rebates 
will be given on previous schedules. Do not earn 
retroactive rebates. 

BULK PLAN -I min- -30 see - 
AA A ROS AA A ROS 

312 x 24.00 19.00 16.00 18.00 16.00 11.00 
624 x 22.00 17.00 15.00 16.00 14.00 10.00 
1248 x 21.00 16.00 14.00 15.00 13.00 9.00 
Spots may be scheduled in any manner during 52 - 
week period. 

1 -minute and 20/30 -second spots may combine with 
10 -second spots for 10 -second frequency only. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

Flat ............._..-...._...._.........._.._.._.._... 120 80 55 
5 MIN: Iwk26wk52wk 
10+ .. 29 28 24 
5 U 30 27 25 
1 ti 32 28 26 
10 min, extra 10.00. 

10. SPECIAL FEATURES 
Helicopter Traffic Patrol Reports -flat 30.00. 
Mildred Alexander, Stan Garfio, World News Round- 
up -applicable 1 -min rate plus 2.00. 
Spots and programs of 15 minutes, or longer, cannot 
be combined to earn discounts. 
Contract for second year continues to earn frequency 
discounts on consecutive schedules for the same or 
larger number weekly. If lapse in schedule of 1 week 
or more, new contract year will begin. 

WTAR-FM 
1961 

NORFOLK 

Subscriber to the NAB Radio Code 
Media Code 4 248 5251 5.00 
WT'Att Radio-TV Corp., 720 Roush St., Norfolk, Va, 

23510. Phone 703-625-6711. TWX 703-625-8355. 
I. PERSONNEL 

]resident -Lee C. Rischio. 
Station Manager -Jack B. Prince. 
Sales Manager -Larry Saunders. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
ERP 40,000 w.: 95.7 mc. Stereo. 
Operating schedule: 7:00 am -midnight. EST. 
Antenna ht.: 881 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb. 3e. 4a, 5. 8. 
Rate Protection: lob. 11b, 12b, 13b, 146, 16. 
Basic Rates: 29b, 28a, 29e, 33e. 
Contracts: 40a, 41, 45, 46, 50. 
Comb.: Cont. Discounts: Bob, 60d, 60g, 601, 61a. 
Cancellation: 70e. 79c, 71a, 73b. 
Prod. Services: 80. 
FM operated separately from AM. 
Affiliated with CBS Radio Network. 
WTAR-FM will broadcast no more than 4 commer- 
cials per 50 -minute block. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. A-4 ER 10/1/67 -Reed 10/11/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

ROS: I ti 12 tl 24 ti 364- 
1 wk 5.00 4.50 4.00 3.50 
26 wk..._ 4.00 3.60 3.20 2.80 
52 ask 3.00 2.70 2.40 2.10 

30 SECONDS 
1 wk 4.50 4.00 3.50 3.00 
26 wk 3.60 3.20 2.80 2.40 
52 wk 2.70 2.90 2.10 1.80 
Guaranteed times, applicable rate plus 1.00 per spot. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x 30 25 20 
53 x 25 22 16 
105 + 20 17 13 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

I ti 5 ti 10+ 
1wk 9 8 7 
26 wk 7 6 5 
52 wk 6 5 4 

10 -MINUTE NEWSCASTS 
1 wk 12 11 10 
26 wk. _ 10 9 8 
52 wk. 9 8 7 
AM/FM simulcast News -AM Newscast rate plus 3.00. 

WTID 
1947 

NEWPORT NEWS 
Media Code 4 248 5325 7.00 
Big T Corp., 84 32nd St., Newport News, Va. 23607. 

Phone 703-244-7391 (Newport News), 703-625-7601 
(Norfolk) . 

Norfolk office -Golden Triangle. 
I. PERSONNEL 

President -Milton Q. Ford. 
General Manager -Joseph B. Burton. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1.000 w. days; 1270 ke. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3e, 3b, 3c, 3d, 4e, 9d, 5, 6b, 7b. 
Rate Protection: 10a, 15b. 
Basic Ratee: 20b, 22b, 23b, 24c, 29a, 30. 
Contracts: 40c, 41, 42c, 43, 44e. 44b, 46,. 51a. 
Comb.: Cont. Discounts: 62e. 62d. 
Cancellation: 70d, 71e, 72, 73e. 
Prod. Services: 80, 82. 
Tobacco advertising accented. 

TIME RATES 
Eft 12/1/67 -Reed 12/1/67. 

AA -Mon thru Fri 6-10 am & 3-6 pm. 
A -All other times. 

7. PACKAGE PLANS 
I MIN, PER WK: I ti IO ti 20t 130+ 

AA 14 12 11 10 
A 13 11 10 9 

20/30 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 

8. PROGRAM TIME RATES 
5 min: 1-1/2x applicable 1 -min. 

WVAB 
1954 

VIRGINIA BEACH 
Media Code 4 248 5400 8.00 
Sea Broadcasting Corp., 3108 Pacific Ave., Virginia 

Beach. Va. 23451. Phone 703-425-1550. 
I. PERSONNEL 

Exec. Vice-Pres. & Gen'l Sales Mgr. -Jack H. Harris. 
Program Manager -Rick Allen 
News Director -Les Lehigh. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 

8. FACILITIES 
5,000 w, days: 1550 kc. Nan -directional 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a, 45. 
Current advertisers are protected for 12 months from 
effective date of any rate increases, provided ad- 
vertising is consecutive (at least once weekly). 
An advertiser signing for a second contract year may 
continue to enjoy earned frequency discounts on con- 
secutive schedules for the same or larger number 
weekly. In case of lapse in schedule of one week or 
more, a new contract year will begin. 
All contracts are cancellable on 14 days written 
notice in case of announcements end 28 days written 
notice in the case of programs of 5 minutes or longer. 

TIME RATES 
No. 1-B Eft 11/2/67 -Reed 5/1/68. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

(Mon thru Sat 6-9:30 am & 3:30-7:30 pm) 
Ix 52x 156e 260x 500x 

1 min. 14.00 13.50 13.00 12.50 12.00 
30 sec 11.25 10.75 10.25 9.75 9.25 
10 sec 7.00 6.50 6.00 5.50 5.00 

7. PACKAGE PLANS 
DRIVE TIME 

(Mon thru Sat 6-9:30 am & 3:30-7:30 pm) 
PER WK: 12ti 18 ti 24t1 30 ti 36 t1 

1 min. 12.00 11.00 10.00 9.00 8.00 
30 sec 9.75 8.75 7.75 6.75 5.75 
10 sec 6.00 5.00 9.00 3.00 2.00 

1 MINUTE 
ROS: I ti 12 ti 18 ti 24 ti 30 ti 36+ 
1 wk....._ 10.00 9.00 8.00 7.50 7.00 6.50 
13 wk 9.25 8.25 7.25 6.75 6.25 5.75 
26 wk ....... 8.50 7.50 6.50 6.00 5.50 5.00 
52 wk 8.00 7.00 6.00 5.50 5.00 4.50 

30 SECONDS 
I wk 9.00 7.00 6.00 5.50 5,00 4.50 
13 wk..._.._ 7.25 6.25 5.75 5.25 4.75 4.25 
28 wk ....... 6.50 5.50 5.00 4.50 4.00 3.50 
52 wk ....... 5.75 4.75 4.25 3.75 3.25 2.75 

10 SECONDS 
1 wk 8.00 5.50 5.00 4.50 4.00 3.50 
13 wk 5.00 4.50 4.00 3.50 3.00 2.50 
26 wk 4.00 3.50 3.00 2.50 2.00 1.50 
52 wk 3.00 2.50 2.25 2.00 1.75 1.25 

10. SPECIAL FEATURES 
5 -MINUTE NEWS & WEATHER REPORTS 

DRIVE TIME 
(Mon thru Sat 6-9:30 em & 3:30-7:30 pm) 

PER WK: iwk 13 wk 26wk 52wk 
1 ti 21.00 19.00 17.00 15.00 
5 ti 20.00 18.00 16.00 14.00 
10+ ._... _ 19.00 17.00 15.00 13.00 

ROS 
1 ti 15.00 13.00 11.00 9.00 
5 ti 14.00 12.00 10.00 8.50 
10+ 13.00 10.75 9.25 7.75 

WVEC 
1948 

HAMPTON 

American Information Network 
SAVALLI/GATES, INC. 

CEIC1 
Media Cade 4 248 5475 0.00 
Peninsula Radio Corp., Box 481, 1930 E. Pembroke. 

Hampton, Va. 23364. Phone 703-722-6331. TWX 
703-722-2960. 

Other Office: 110 Third St., Norfolk, Va. 23510. 
Phone 703-627-7773. 
STATION'S PROGRAMMING DESCRIPTION 

WVEC: Programmed for adults. 
Hourly format: national news on hour, local news and 
weather follows, 6-9 am standards and middle-of- 
the-road with time signal between each selection. 
Headlines and weather each 15 min. 9 am -6 pm 
standards, showtunes and middle-of-the-road. 1-2 pm 
& 8-9 pm serious and semi -classic. 10 pm -6 em 
showtunes, standards and middle-of-the-road. Sports, 
stock market and other seasonal programs such as 
fishing reports scheduled on regular basis. COM- 
MERCIAL POLICY: 20 minutes maximum each hour 
with no more than 60 seconds total commercial con- 
tinuity any one interruption. Contact Representative 
for further details. Reed 9/3/68. 

1. PERSONNEL 
Pres. & Gen'l Mgr. -Thomas P. Chismen, 
Vice-Pres. & Sales Dir. -Harrel A. Brauer. Jr. 
Vice -Prey & Oper. Din -L. W. Kliewer. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
1.000 days. 250 w. nights; 1490 hr. 

Non -directional. 
Operating schedule: 24 hours daily. EST, DST. 
Partial simulcast operation. Simulcast 10 pm -9 am 
daily. For non-simuleast facilities see WVEC-FM. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 5, 6e, 7b, 8. 
Rate Protection: led, 11d, 12d, 13d, 14d, 15a, 18. 
Basic Rates: 21d, 22a, 23a, 26, 28e, 28b, 28e. 29a, 

32b. 33a. 
Contracte: 40a, 41, 42e, 43, 94b, 45, 96, 47a, 48, 50, 

51a. 
Comb.: Cont. Discounts: 60a, 60f, 61e. 62d. 
Cancellation 70b. 70d, 71e, 72, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
No. 9 Eft I/1/68 -Reed 12/4/67. 

6. SPOT ANNOUNCEMENTS 
Ix 5x 10x 15x 20e 90x 40e 50x 

1 wk ..13.50 13.00 12.50 12.00 11.00 10.50 10.00 9.50 
13 wk 12.50 12.00 11.00 10.50 10.00 9.50 9.00 8.50 
26 wk 11.00 10.50 10.00 9.50 9.00 8.50 8.00 7.50 
52 wk 10.00 9.50 9.00 8.50 8.00 7.50 7.00 6.50 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104x 156x 260x 

1 hr 127 121 116 110 105 99 94 
1/2 hr 76 72 68 63 59 54 50 
1/4 hr 51 48 44 41 38 35 31 
10 min 39 37 35 32 30 28 26 
5 min 27 26 25 24 22 21 20 

W V E C -FM 
1962 

HAMPTON 

American FM Network 
Media Code 4 248 5500 5.00 
Peninsula Radio Corp., Box 481, 1930 E. Pembroke. 

Hampton, Va. 23364. Phone 703-722-6331. TWX 
703-722-2960. 

Other Office: 110 Third St., Norfolk, Va. 23510. 
Phone 703-627-7773. 
STATION'S PROGRAMMING DESCRIPTION 

WVEC-FM: Programmed for adulte. Hourly format: 
national news et :15, local news and weather et :20. 
Standards, showtunes and middle-of-the-road. COM- 
MERCIAL POLICY: 20 minutes maximum each hour 
with no more than 69 seconds total commercial con- 
tinuity any one interruption. Contact Representative 
for further details. Recd 12/4/67. 

Pres. & Gen'l Mgr. -Thomas P. Chismen. 
Vice-Pres. & Sales Dir.-Harrol A. Brauer, Jr. 
Vice-Pres. & Oper. Dlr.-L. W. Kliewer. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
ERP 28,300 w.; 101.3 mc. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Operated separately 9 
am -I0 pm. For simulcast facilities see WVEC. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See Coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 1Od, lid, 12d. 13d. 14d. 15a, 16. 
Basic Rates: 21d, 22a, 23a, 26, 28a, 28b, 28e, 29a, 

32e. 33a. 
Contracts: 40a, 41, 42a, 43e, 44b, 45, 46, 97a, 48, 

50, 51e. 
Comb.: Cont. Discounts: 60e, 60f. 61e, 62d. 
Cancellation: 70b, 70d, 71e. 72, 73a. 
Prod. Services: 80, 81. 92. 
Affiliated with American FM Network. 

VIRGINIA 
TIME RATES 

No. 1 Eff 1/1/68 -Reed 12/4/67. 
6. SPOT ANNOUNCEMENTS 

Ix 5x 10x I5x 20x 90x 40x 50e 
1 wk.. 8.00 7.50 7.00 6.50 6.00 5.50 5.00 4.50 
13 wk 7.00 6.50 6.00 5.50 5.00 4.50 9.00 3.50 
26 wk 6.00 5.50 5.00 4.50 4.00 3.50 3.00 2.50 
52 wk 5.00 4.50 9.00 3.50 3.00 2.50 2.00 1.50 

8. PROGRAM TIME RATES 
lx I3x 26x 52x 

1 hr 65 62 59 56 
1/2 hr 45 43 41 39 
1/4 hr 30 29 28 27 
10 min 25 24 23 22 
5 min 20 19 18 17 

WXRI (FM) 
1961 

PORTSMOUTH 

104e 
53 
37 
26 
21 
16 

156x 260x 
50 47 
35 33 
25 24 
20 19 
15 14 

Media Code 4 248 5550 0.00 
The Christian Broadcasting Network, Inc., Box 111. 

1318 Spratley St., Portsmouth, Va. 23704. Phone 
703-393-6001. 
STATION'S PROGRAMMING DESCRIPTION 

WXRI (FM) : Programmed for general adult interest. 
MUSIC 70%: gospel and sacred. Some sacred 
classics on Sat and Sun. NEWS: AP wire and 
actualities plus local actualities. 5 min newscasts 
approximately every hour. Three 15 -min newscasts 
daily. Morning farm news, church and community 
announcements. Participation: telephone conversation 
end interview programs weekdays. Call In programs 
for favorite musical selections. Call in programe for 
spiritual help. Special teen appeal program 7-9 pm 
M -F. Program: nationally syndicated religious pro- 
grams and selected local programs daily 8:45-11 am, 
12:30-1 pm, 6:15-7 pm and throughout Sun. Facili- 
ties: audience participation studios, remote truck, 
AP wire, program staff. CONTINUITY POLICY: 
tobacco, alcoholic beverages. intimate personal prod- 
ucts unacceptable. Reé d 4/1/68. 

t. PERSONNEL 
Pres. & Gen'l Mgr. -Pat Robertson. 
Station Manager -Henry Harrison, 
Sales Manager -Tom Wright, 

3. FACILITIES 
ERP 50,000 w.; 105.3 mc. 
Operating schedule: 24 hours daily. EST. DST. 
Antenna ht.: 340 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 5% cash discount if paid by 10th 
of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b. 9b, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob, 11h, 12b, 13b, 14b. 
Basic Rates: 20e, 22a, 22b, 23a, 24a, 25e, 26, 28b, 

29a . 

Contracts: 40e, 95, 46. 47e, 48. 
Comb.: Cont. Discounts: 60a, 81e, 61b, 62b. 
Cancellation: 70a, 70e. 71e. 73a. 

TIME RATES 
Di 6/1/67 -Reed 6/8/67. 

7. PACKAGE PLANS Plans 
PER WK: I ti 5t1 IO ti 
1 min 10.00 9.50 9.00 
30 sec 7.50 7.00 6.50 
10 sec 5.00 4.50 4.00 

CONTINUITY DISCOUNT 
13 wk --5% 26 wk -7-1/2% 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 min 

1 x 70.00 50.00 30.00 15.00 
13 x 67.50 47.50 29.00 14.50 
52 x (1 per wk) 65.00 45.00 28.00 14.00 
104 x (^_ per wk) 62.50 42.50 07.00 13.50 
156 x (3 per wk) 80.00 90.00 26.00 13.00 
312 x (6 per wk) 57.50 37.50 25.00 12.50 

WXYW (FM) 
CITY OF LICENSE 

SUFFOLK 

15t1 20t1 
8.50 8.00 
6.00 5.50 
3.50 3.00 

52 wk -10% 

liCeLamen II QUALITY MEDIA 
INCORPORATED 

Media Code 4 248 8400 5.00 
(This is e duplicate of the listing appearing under 
Suffolk, Va.) 
Suffolk Broadcasting Corp., 967 Windsor Rd., Suffolk, 

Va. 23434. Phone 703-539-2394. Norfolk phone 
703-393-1111. 
STATION'S PROGRAMMING DESCRIPTION 

WXYW (FM): Programmed for adults. 
Minimum 55 min of music per hour. Commercial ac- 
ceptance based on program and audience compatibility. 
MUSIC: 94% instrumental, 6% vocals. Contents 50% 
Standards, balance is Latin American, popular, jazz. 
show tunes and film music. All selections segue with 
no talk. COMMERCIAL POLICY: 5 minutes per 
hour maximum. Contact Representative for further 
details. Reed 4/3/68. 

I. PERSONNEL 
General Manager -Edmund Baydush. 

2. REPRESENTATIVES 

9.Qualty 
MediaIncorporated. 

FACIERP 

80,000 w.; 92.9 me. Stereo. 
Operating schedule: 8-2 am. EST. 
Antenna ht.: 432 ft. above average terrain. 

4. AGENCY COMMISSION 
15'%. 

5. GENERAL ADVERTISING See coded regulation 
NAB Radio Code Advertising Standards apply. 
General: le, 2a. 2b, 3e, 3b, 3d. 9a, 4c, 5, 6b. 7b, 8. 
Rate Protection: 10c, lie, 12e, 13c, 14e, 15e, 
Basic Rates: 20a, 23a, 24a, 24e, 28c, 29a, 30. 32b, 

33a. 
Contracts: 40e. 41, 42a, 45, 46, 48. 
Comb.; Cont. Discounts: 60e, 60h, 601, 61a. 
Cancellation: 70e, 70c, 71a, 72. 73a, 73b. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 7/15/68 -Reed 7/15/68. 
6. SPOT ANNOUNCEMENTS 

WKLY, ROS: 1 tl 6 ti 12 tl 18 ti 24+ 
1 min or less 12 11 9 8 7 

(D) 
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VIRGINIA 

NORTON 
Wise County -Map Location B-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WNVA 
1945 

Subscriber to the NAB Radio Code 
Media Code 4 248 5625 0.00 
Radio -Wise. Inc., Norton, Va. 24273. 

STATION'S PROGRAMMING DESCRIPTION 
WNVA: Programmed for general Interest. 
NEWS: 5 min at :80, headlines at :30, 15 min at 
7 am & 5 pm. Farm news at 6:05-6:10 am, local 
weather at 7:15 am & 8:15 am. 5 mobile news units. 
MUSIC: country and gospel 6-7 am, current hits 
7:20-7:50 am, standards 8:20-10 am. country 10:30 
am -noon, standards 1-3 pm, current bite 3 pm -sign - 
oil. SPORTS: live college football, college score- 
board, sporta news 8-8:05 am M -Sat & 5:05-5:10 
pm, local high school football and basketball scores 
Sat 9:45-10 am. TALK: editoriale 4 times daily, 
swap shop 10:05-10:30 am. women's show 12:45-1 
pm. RELIGIOUS: music, services and sermons Sun 
7 am -5 pm. COMMERCIAL POLICY: 18 minutes 
maximum per hour. 15 minutes clearance between 
competitive sponsors. Recd 10/23/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -R. B. Helms. 
Station Manager -Win. G, Stallard. 

3. FACILITIES 
5.000 w. days; 1350 ke. Non -directional. 
Operating schedule: 8 am -local sunset Mon thru Sat; 
8:45 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a. 3d. 4a. 5. 8a, 7b, 8. 
Rate Protection: 10a, 11h, 15b. 
Basic Rates: 20b, 21e. 21b, 24b, 25a. 
Contracts: 40a, 44a. 45, 47e, 51a. 
Comb.: Cont. Discounts: 60e. 
Cancellation: 73a. 
Affiliated with Keystone Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/1/66 -Reed 5/27/68. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 525 IS8x 280x 8I2x 
1 min...... 3.60 3.55 3.35 2.90 2.65 2.40 
30 sec 3.00 2.90 2.50 2.15 1.90 1.80 

8. PROGRAM TIME RATES 
Ix 13x 52x 156x 260x 312x 

1 hr 42.00 39.60 37.20 31.20 27.60 25.20 
1/2 hr 24.00 22.80 21.00 16.80 16.20 14.40 
1/4 hr 14.40 14.10 13.20 11.10 9.80 8.40 
10 min 10.80 10.10 9.00 7.80 7.20 6.60 
S 7.20 7.10 6.70 6.10 5.70 4.80 

ORANGE 
Orange County -Map Location J-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WJMA 
1949 

R A B 

Subscriber to the NAB Radio Cede 
Media Code 4 248 5700 1.00 
WJMA, Inc., Box 271, Orange, Va. 22960. Phone 

7263. 
I. PERSONNEL 

Pres. & Gen l Mgr. -Arch Harrison. Jr. 
Sales Manager -C. W. Little. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 he. 

Non -directional. 
Operating schedule: 5:55 am -10:45 pm weekdays; 
7:95 am -5:30 pm Sun. 

4. AGENCY COMMISSION 
None; ail rates net to station. 

5. GENERAL ADVERTISING See coded regulatlena 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3e, 3b, 3d. 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10c, tic. 12e, 13c, 14e, 15b. 
Basic Rates: 20a, 21a, 22e, 22b, 23e, 24b, 25a, 28a. 

28c, 29a. 30. 
Contracts: 40a, 41, 42a, 43. 44a, 45, 46, 47a, 48, 50. 
Comb.: Cont. Discounts: 60b, 601, 61a, 62d. 
Cancellation: 70a, 70c, 7Ia, 73b. 
Prod. Services: 82. 
Member: Green Valley Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 2/1/68-Rec'd 12/13/67. 
6. SPOT ANNOUNCEMENTS 

Ix 104e 
1 min_..._.._ ___..._._......_.._..._..._.._...._ 3.75 2.70 
30 sec. - 3.00 2.00 

7. PACKAGE PLANS 
PER WK, ROS: 

I min 30 see 1 min 30 sea 
10 ti 2.70 2.00 25 t---.._... 2.50 1.90 

8. PROGRAM TIME RATES 
lx 104e 

1 hr..._ __.___.-.... 21 18 
5 min. ._ _......___-_ 7 6 

PENNINGTON GAP 
Lee County -Map Location B-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSWV 
1959 

Media Code 4 248 5775 3.00 
Lee County Broadcasting Co., Box 338. Pennington 

Gap. Va. 24277. Phones: 546-2520; 546-2521. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Daniel Gabriel, M. D. 
Manager -Clyde Wardell. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Kentucky Radio Salsa. 

3. FACILITIES 
1,000 w. days 1570 kc. Non -directional. 
Operating schedule: 8:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates effective. 
Rates received February 5. 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 1 min 

1 ti 3.00 78 ti.._....._._..._......_ 2.25 
13 ti 2.85 104 ti.._......___..__..._ 2.10 
26 ti._ 2.70 156 ti..._.....__ _ 1.95 
39 ti..._ 2.55 280 tL..__.__._.._........ 1.80 
52 tI 2.40 312 tl_...__. ._ 1.65 

8. PROGRAM TIME RATES 
i hr 1/2 hr 1/4 hr 30 min 5 min 

1 ti 30.00 18.00 12.00 9.00 6.00 
13 ti 28.50 17.10 11.40 8.55 5.70 
26 ti ..... _ ......... ____ 27.00 16.20 10.80 8.10 5.40 
39 ti....._._....._.._ 25.50 15.30 10.20 7.65 5.10 
52 ti._.._.._ ........ _ 24.00 14.40 9.60 7.20 4.80 
78 ti 22.50 13.50 9.00 6.75 4.50 
104 ti 21.00 12.60 8.40 6.30 4.20 
156 ti 19.50 11.70 7.80 5.85 3.90 
280 ti 18.00 10.80 7.20 5.40 3.60 
312 ti 16.50 9.90 6.60 4.95 3.30 

PETERSBURG (2 AM; 1 FM) 
Dinwiddie County -Map Location J-6 

Bee SRDS consumer market map and data at begin - 
nine of the State. 

WPVA 
1955 

R A E3 

Media Code 4 248 5850 4.00 
Smiles of Virginia. Inc., Box 87, 16 E. Tabb St.. 

Petersburg. Va. 23804. Phone 703-732-3478. 
I. PERSONNEL 

General Manager -E. J. McKeown. 
Station Manager -Robert Peterson. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Southern -Southern Spot Sales, Inc. 

3. FACILITIES 
5.000 w. days: 1290 he. Non -directional. 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount, no cash rebates. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 4a, 4c, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia. 
Basic Rates: 22b, 23a. 24b, 25a, 29e. 
Contracts: 40a. 45, 46. 
Comb.; Cont. Discounts: 60k. 61e. 
Cancellation: 70e, 70e. 71a, 73a. 
Member: The Radio Smiles Group. 

TIME RATES 
ER 4/1/86-ltec'd 4/3/68. 

6. SPOT ANNOUNCEMENTS 
(6:30-9 am, noon -1 pm & 3:30-8 pm) 

PER WK: 6ti 12t1 18ti 24tí 
1 min. 6.00 5.50 5.00 4.50 
30 sec _ ................._...._... 4.50 4.10 3.76 3.35 

(All other times) 
1 min...._ _......._ - 4.80 4.40 4.00 3.80 
30 sec. 3.60 3.30 3.00 2.40 
10 sec: 50% of 1 -min. 

WSSV WSSV-FM 
1945 1968 

Media Code 4 248 5925 4.00 
P burg Broadcasting Co.. Inc., Box 231. 702 

Petersburg Mutual Bldg., Petersburg, Va. 23803. 
Phone 703-733.4587. 

I. PERSONNEL 
Pres. & Gent Mgr. -Roger A. Beane. 

2. REPRESENTATIVES 
Savalli/Oates Inc. 

S. FACILITIES 
1.000 w. days, 250 w. nights; 1240 he. 

Non -directional. 
Operating schedule: 6:00 am -midnight weekdays: 8:00 
am -midnight Sun. EST. 
FM -ERP 3,000 (horiz.), 3,000 (vert.); 99.3 me. 
Operating schedule: Mon thru Sat 6 am -midnight: 
Bun 8 am -midnight. EST. DST. 
Antenna ht.: 290 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. Sb, 3d, 4e, 5, 6a, 7b, 8. 
Rate Protection: 10a, llb, 12e, 13a, 14a, 156. 
Basic Rates: 20b, 21a, 22a, 22b, 23a, 25e. 28c, 29e. 

30. 
Contracts; 40a, 41, 42a, 43, 44a, 45. 46, 47a, 48, 50. 

51e. 
Comb.: Cont. Discounts: 80b, 60g, 62d. 
Cancellation: 70b, 70d, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
ElI 10/1/66 -Reed 8/3/88. 

AA -Weekdays 6-10 am & 3-7 pm; Sun 8 am -6 pm. 
A -Weekdays 10 am -3 pm & 7 pm -midnight; Sun 6 
pm -midnight. 

8. SPOT ANNOUNCEMENTS 
CLASS AA 

1 M taut a -- 
PER WK: I tI 10ti 20 ti 30íl 40t1 
1 wk.... 6.00 5.50 5.00 4.50 4.00 
13 wk. 5.75 5.25 4.75 4.25 3.50 
26 wk..._...._ 5.50 5.00 4.50 4.00 3.25 
52 wk.._......_......_..._ 5.25 4.75 4.25 3.75 3.00 

20/30 Seiende 
1 wk __..__...._._ 5.00 4.50 4.00 3.50 8.00 
13 wk 4.75 4.25 3.75 3.25 2.50 
26 wk.._......_.._.._. 4.50 4.00 3.50 3.00 2.25 
52 wk 4.25 3.75 3.25 2.75 2.00 

CLASS A 

1 wk. .._...... _..._._ 5.00 
13 wk 4.75 
26 wk..._..._._......_.._ 4.50 
52 wk 4.25 

1 Miaute -- 
4.50 4.00 3.50 3.00 
4.25 3.75 3.25 2.75 
4.00 3.50 3.00 2.50 
3.75 3.25 2.75 2.25 

20/30 Seconds 8. PROGRAM TIME RATES 
PER WK: 1 ti !Ott 20 ti 30 ti 40 ti i hr. 1/2 hr. 

1 we. _.._ 4.50 4.00 3.50 3.00 2.50 1 time.._ 60.00 36.00 
13 wk..._.._._ 4.25 3.75 3.25 2.75 2.25 13 times.. 56.00 34.00 
26 wk 4.00 3.50 3.00 2.50 2.00 26 times.. 52.00 32.00 
52 wk 3.75 3.25 2.75 2.25 1.75 52 times.. 48.00 30.00 

7. PACKAGE PLANS 104 times_ 44.00 28.00 
ROS 156 times.. 40.00 26.00 

PER WK: 10 ti 15 ti 20 ti 30 ti 50 ti 269 times.. 38.00 24.00 
1 min. 5.00 4.25 3.50 3.25 3.00 312 times.. 32.00 22.00 
30 sec 4.40 3.75 3.00 2.75 2.50 10. SPECIAL FEATURES 

News Service -AP and local. 

PORTSMOUTH 
Norfolk County -Map Location L-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Norfolk -Portsmouth 
(including Virginia Beach -Chesapeake) 

and 
Newport News -Hampton 

PULASKI 
Pulaski County -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPUV 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 248 6000 5.00 
Pulaski Broadcasting Corp., Box 351, Pulaski. Va. 

24301. Phone 3-3931. 

STATION'S PROGRAMMING DESCRIPTION 
WPUV: Programmed for general interest or mass 
appeal. 
AIR PERSONALITIES handle all musical segments. 
NEWS: local news department. 5 min news on hour, 
spot news on half hour. 3 expanded news summaries 
daily, 8 am, 12:30 pm & 8 pm. AP wire service, 
audio cut -ins. MUSIC: country muele 6-7 am & 
1:30-2:30 pm. Pop and standards 7:05-8:40 am & 9 
am -noon. Standards and LP's 2.30-4 pm. Top 40 
4:05-5:30 pm & 7-7:45 pm. Standards and LP's 
5:30-8 pm & 6:15-7 pm. Farm and borne 12:15-12:30 
pm, M -F. Sat and Sun mostly music, country music 
Sat 1:30-3 pm, top 40 Sat and Sun 3-7:45 pm. 
Reed 10/16/67. 

I. PERSONNEL 
Pres., Genil & Nat'l Sales Mgr. -John A. Columbus. 
Sales Manager -Herb Gardner. 

3. FACILITIES 
5,000 w. days; 1580 te. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3d, 9a, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21e. 24a, 29a. 
Contracte: 40a, 42e. 45. 46. 47e. 51e. 
Comb.; Cont. Discounts: 60b, 61e. 
Cancellation: 70e. 71a, 73a. 
Prod. Services: 82. 

TIME RATES 
Rates effective February 1, 1956. 

Rates received February 10, 1956. 
6. SPOT ANNOUNCEMENTS 

I min 30see I min 30Me 
1 z..._.._.._... 6.00 4.50 178 x._.- 4.80 8.50 
26 ..... 5.70 4.28 260 X. 4.20 8.15 
52 z...-_.._... 5.40 4.05 312 3.90 2.93 
104 ....... 5.10 3.83 624 3.60 2.70 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr IO mis 5 min 

1 x..._.._..__ 36 24 18 12 
DISCOUNTS 

26x- 5% 104x-15% 280x-25% 
52x-10% 156x-20% 

QUANTICO 
Prince William County -Map Location J -d 

See SRDS consumer market map and data at begin- 
ning of the State. 

WQVA 
1961 

Media Code 4 248 60075 7.00 
WQVA, Inc., Potomac & Broadway Aves., Quantico, 

Va. 22133. Phone 703-875-9460. 
1. PERSONNEL 

General Manager -E. R. Westlake. 
Program Director -Lee Mack. 

3. FACILITIES 
250 w. days; 1530 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2e. 3e, 3b, 4a, 4c, 5, 6e, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 22a, 23a, 24e, 25e, 26, 28e. 29a. 
Contracte: 40e, 42a, 45, 46, 48. 
Comb.; Cont. Discounts: bob, 61e, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 

TIME RATES 
Rates effective January 26. 1962. 
Rates received January 26. 1962. 

7. PACKAGE PLANS 
1 min. 30 sec. 1 min. 

1 time.._ 7.00 5.00 78 times. 5.50 
13 times 6.75 4.80 104 times._ 5.25 
26 times..._ 6.50 4.60 156 tima.., 5.00 
39 times 6.25 4.40 280 times.... 4.75 
52 times 6.00 4.20 312 times.... 4.50 
65 tima 5.75 4.00 

30 see. 
3.80 
8.60 
3.40 
3.20 
3.00 

1/4 hr. 10 min. 5 min. 
20.00 15.00 10.00 
19.00 14.25 9.50 
18.00 13.50 9.00 
17.00 12.75 8.50 
16.00 11.00 8.00 
15.00 10.25 7.50 
14.00 9.50 7.00 
13.00 8.75 6.50 

15% additional charge 

RADFORD 
Montgomery County -Map Location E-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WRAD 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 248 6150 8.00 
WRAD Broadcasting Co., Radford and Christians - 

burg, Radford. Va. 24141. Phones 639-2461: 
I. PERSONNEL 

General Manager -E. B. Evans. 
Station Manager -Ray Halley. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 1460 kc. 

Directional -nighttime only. 
Operating schedule: 5:00 am -midnight Mon thru Sat: 
6:00 am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only; rendered on 1st. 

5. GENERAL ADVERTISING See eoded regulations 
Contracts: 40e. 
Affiliated with NAS Radio Network. 

TIME RATES 
Rates effective March 1, 1957. (Card No. 5.) 

Card received March 6, 1957. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

CLASS A 
(6:00 am -7:00 pm dally) 

1 1/2 1/4 10 5 1 80 
hr. hr. hr. min. min. min. acc. 

1 time._... 60.00 36.00 24.00 18.00 12.00 6.00 4.50 
26 times.... 57.00 34.20 22.80 17.10 11.40 5.70 4.21 
52 times.... 54.00 83.40 31.60 16.20 10.80 5.40 4.05 

104 times._ 51.00 30.60 20.40 15.30 10.20 5.10 3.33 
156 times.... 48.00 28.80 19.20 14.40 9.60 4.30 8.50 
260 times._ 45.00 27.00 18.00 13.50 9.00 4.59 8.33 
312 times.... 42.00 25.20 16.80 12.60 8.40 4.20 8.16 
468 times.... 39.00 23.40 15.60 11.70 7.80 3.90 2.93 
624 or more 

times.._ 36.00 21.60 14.40 10.80 7.20 3.60 2.70 
CLASS B 

(7:00 pm -6:00 am daily) 
1 time.._ 45.00 37.00 18.00 13.50 9.00 4.50 8.38 

26 times.. 42.75 25.66 17.10 12.80 8.55 4.28 3.21 
52 times.. 40.50 24.30 16.20 12.15 8.10 4.05 3.04 

104 times.. 38.25 22.95 15.30 11.50 7.65 3.83 2.87 
156 times_ 36.00 21.60 14.40 10.80 7.20 3.60 2.70 
260 times.. 33.75 20.25 13.50 10.10 6.75 3.38 2.53 
312 times.. 31.50 16.90 12.60 9.45 6.30 3.15 2.36 
468 times.. 29.25 17.55 11.70 8.00 6.85 2.93 2.19 
624 or more 

times.. 27.00 16.20 10.80 8.10 5.40 2.70 3.02 
7. PACKAGE PLANS 

CLASS A 
One minute announcements: 

Per week 
1 wk. 4 wks. 13 wka. 36 wks. 

20 times 96.00 88.40 76.80 67.20 
15 times ......... 76.50 68.83 61.20 53.55 
10 times.._._.._ 54.00 48.60 43.20 87.80 

CLASS B 
Class A rates less 25%. 

DISCOUNTS 
Each renewal or extension of a contract earns appli- 
cable discounts: applicable only when an order is 
continued without interruption beyond the time sped 
bed In the original contract. Discounts are on gran 
rates for number of periods under contract not to ex- 
ceed one year's duration. 

RICHLANDS 
Tazewell County -Map Location D-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WRIC 
1951 

Media Code 4 248 6225 8.00 
Clinch Valley Broadcasting Corp., Box 838, Rich- 

lands, Va. 24641. Phone 703-964-4066. 
1. PERSONNEL 

General Manager -Gene Little. 
3. FACILITIES 

1,000 w. days; 540 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

3. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a, 3b, 4b, 4d. 5, 6e, 7b. 
Rate Protection: 10a, ila, 12a, 13a, 14a. 
Basic Rates: 20e, 22a, 22b, 23a, 24a, 26, 281). 
Contracta: 45. 46, 47a, 48. 
Comb.; Cont. Discounts: 60a. 61a, 61b, 82b. 
Cancellation: 70a, 70e, 71a. 73a. 

TIME RATES 
Eff 11/1/66 -Reed 11/2/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 z.._......_.._...._......_....... 4 501-10001 3 

S. 
i 

PRti.OGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 min 
......_.._......_.._.._.._.._...._... 60 45 20 12 

13 tl..._.._.._._.._.._.._ 55 40 15 10 
52 U. _._...__.._.._... 50 35 12 8 
158 t _.._.-..._..._..._... 35 20 8 5 

906 Spot Radio Stations November 1, 1968 



RICHMOND (10 AM; 4FM1 
(including Highland Springs, Chester) 
Chesterfield County -Map Location K-5 
Hennc) County -Map Location K-5 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is Dart of the 
time buying function to determine etent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

WANT 
1951 

RICHMOND 

Negro 
Nsn R A B 

Subscriber to the NAB Radio Code 
Media Code 4 248 6300 9.00 
Old Dominion Broadcasting Co.. Broad -Grace Arcade 

Bldg., 3rd & Grace Sts., Richmond, Va. 23219. 
Phone 703.643-8368. 

STATION'S PROGRAMMING DESCRIPTION 
WANT: Programmed for Negro adult and young adult. 
Information and entertainment. MUSIC: rhythm and 
blues, and spiritual and gospel 10-11 am. AIR PER- 
SONALITIES: heavy emphasis on topical, ethnic com- 
mentary, community involvement, and local public 
service. NEWS: 5 min for hour at 20 min before 
and after each hour. COMMERCIAL POLICY in- 
cludes sponsored high school and college sports broad- 
cast, remotes from area merchants, night clubs, etc., 
and all ethnic -oriented advertising. Contact Repre- 
sentative for further details. Rec'd 2/5/68. 

I. PERSONNEL 
Pres. & Gent Mgr. -John L. Sinclair. 
Station Manager -Doug Berle. 

2. REPRESENTATIVES 
Dore & Allen. Inc. 
Southeast -Dora -Clayton Agency, Inc. 

3. FACILITIES 
1.000 w. days: 990 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3h, 4a. 5, 8e. 7b. 8. 
Rate Protection: 10a, 14a. 15a. 
Basic Rates: 20b, 21d. 22a. 23a. 29a. 33d. 
Contracts: 41. 45, 46. 50, 51a. 
Comb.: Cont. Discounts: 60b, 60e, 601. 
Cancellation: 70d. 71a, 73a. 
Prod. Services: 80. 81. 82. 

TIME RATES 
No. 20 Ea 7/1/67 -Reed 7/3/67. 

AA -Mon thru Sat 7-9 am; Mon thro Fri 4-7 pm. 
A -All other times. 

7. PACKAGE PLANS 
AA: I ti 6 ti 12 ti 18 tI 24 tI 30 tI 
1 min. 13.00 12.00 11.00 10.00 9.00 8.00 
30/20 0ec..._. 10.40 9.60 8.80 8.00 7.20 6.40 
10 sec 6.50 6.00 5.50 5.00 4.50 4.00 
A: 
1 min 10.00 9.50 9.00 8.50 8.00 7.00 
30/20 sec 8.00 7.60 7.20 6.80 6.40 5.60 
10 sec 5.00 9.75 9.50 4.25 4.00 3.50 

DISCOUNTS 
26 consec wk -5% 52 consec wk -10% 
Minimum weekly schedule of 6 1 -minute spots neces- 
sary to maintain consecutive weeks advertising. 

WEET 
1955 

RICHMOND 
Subscriber to the NAB Radio Code 

Media Code 4 248 6375 1.00 
WEEP Radio Broadcasters, 2108 N. Hamilton, Rich- 

mond, Va. 23230. Phone 703-353-8641. 
I. PERSONNEL 

Owner, Manager -Ray B. Bentley. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
1.00e w. days; 1320 kc. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15^ net station time. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: Is, la. 2b. 3a, 3b, 3d. 4e, 5, 8a. 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, Ha, 15a, 15b. 

18. 
Basic Rates: 20a. 21a, 21b, 21d, 22a, 23a, 24b. 25b. 

26, 28b 26c. 29a. 30, 32b, 33a. 
Contracts: 40a, 91, 92b, 92d, 44a, 45. 46, 97a, 48, 

49, 50. 51a. 51b, 51c. 
Comb.; Cont. Discounts: 60a. 80e, 60d, 60e, 60f, Ooh. 

601. 61e, 62h. 62d. 
Cancellation: 70b. 71a, 72. 73a. 73b. 
Prod. Services: 81, 82. 
Affiliated with MSS. 
Member: Country Music Network. 

TIME RATES 
ER Recd 8/21/67. 

AA -Mon thru Sat 6-9 am & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6ti 12íI 1801 24 ti 30t1 

AA 13 12 11 10 9 
A 11 10 9 8 7 

20/30 sec: 80% of 1 -min. 10 sec: 80% of 1 -min. 
10. SPECIAL FEATURES 

5 -MINUTE NEWSCASTS 
1-1/2 times the applicable 1 -minute rate. 

WENZ 
1961 

HIGHLAND SPRINGS 

Independent Negro 
Subscriber to the NAB Radio Cade 

Media Code 4 248 6450 2.00 
Baron Radio. Inc., 111 N. 4th St.. Richmond, Va. 

23219. Phone 703-643-7436. 
STATION'S PROGRAMMING DESCRIPTION 

WENZ: Programmed for Negro listener. 
MUSIC: rhythm and blues, jazz and gospel. NEWS: 
29 after & :55 before hour. Negro DJ's handle all 
segments. Local sports program M -F. Negro heritage 
series every other hour, 7 days a week. Editorialize 
daily. Participate in fund drives, safety campaigns. 
school events, social colander events. Community 
attendee every other hour daily. Personalities avail- 
able for remote broadcasts, store openings, sales 
events, etc. Contact Representative for further de- 
tails. Recd 11/20/67. 

1. PERSONNEL 
President -Ralph J. Baron. 
Vice-Pres. & Gen'1 Mgr. -George J. Lund. 
Program Director -David Samuels. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1950 he. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, la, 3b. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a. lia. 12a, 130. 14a. 
Basle Rates: 22a, 23a, 24a, 2413, 26, 28b, 29e. 
Contracts: 90b, 45. 46, 47a. 
Comb.; Cont. Discounts: 60k, 61a, 61b, 61e, 62b, 82e. 
Cancellation: 70a, 70c, 71e. 73a. 

TIME RATES 
No. 2 ER 7/1/66 -Reed 6/2/68. 

7. PACKAGE PLANS 
A -Mon thru Sat 6-9 am & 3-6 pm. 
B -Mon thru Sat 9 am -3 pm & 6 pm -midnight; Sun 
6 am -6 pm. 

CONSECUTIVE WEEKS ONLY 
CLASS A 

1 MINUTE 
PER WK: 6ti 1201 1811 24tI 30íl 
1 wk 12.00 11.75 11.50 11.25 11.00 
14 wk 11.75 11.50 11.25 11.00 10.75 
27 wk 11.50 11.25 11.00 10.75 10.50 
52 wk. 11.00 10.75 10.50 10.25 10.00 

30 SECONDS 
1 wk 9.50 9.25 9.00 8.75 8.50 
14 ak. 9.25 9.00 8.75 8.50 8.25 
27 wk 9.00 8.75 8.50 8.25 8.00 
52 wk. 8.50 8.25 8.00 7.75 7.50 

CLASS B 
1 MINUTE 

1 wk 10.00 9.75 9.50 9.25 9.00 
14 wk 9.75 9.50 9.25 9.00 8.75 
27 wk 9.50 9.25 9.00 8.75 8.50 
52 wk 9.00 8.75 8.50 8.25 8.00 

30 SECONDS 
1 wk 8.00 7.75 7.50 7.25 7.00 
14 wk 7.75 7.50 7.25 7.00 8.75 
27 wk 7.50 7.25 7.00 8.75 6.50 
52 wk 7.00 8.75 6.50 8.25 8.00 
Less than 30 seconds -50% of rate classification 
ordered. 

8. PROGRAM TIME RATES 
I HR: Ix 13x 26x 52x 104x 260e 520x 

A 80 75 70 85 80 55 50 
1/2 hr: 80% of hour. 5 min: 25% of hour. 
1/4 hr: 40% of hour. 

WFMV (FM) 
1961 

RICHMOND 

0121F MO 
Media Code 4 248 6525 1.00 
Professional Broadcasting. Inc., Box 2961, 1147 Bon 

Air Rd., Richmond, Va. 23235. Phone 703-272- 
7518. 
STATION'S PROGRAMMING DESCRIPTION 

WFMV (FM): MUSIC: 100% classical music. Rec'd 
2/28/88. 

1. PERSONNEL 
President -Benjamin F. Thomas. 
Station Manager -Charles G. Massie. Jr. 

3. FACILITIES 
74,000 w.; 103.7 mc. Stereo. 
Operating schedule: 7-1 am. EST. 
Antenna ht.: 440 ft. abo terrain. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a, 5, 6e. 
Rate Protection: 10a, 111, 12a, 13e, 14a. 
Basic Rates: 22e, 22h, 23a, 24b, 28e, 29a. 
Contracts: 400. 45. 
Comb.; Cont. Discounts: 61e. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 ER 1/1/68 -Reed 2/28/68. 
6. SPOT ANNOUNCEMENTS 

1 min 6.00 30 sec 4.50 
7. PACKAGE PLANS 

EA: 1 min I min 
50 z 5.00 700 z..._ ....................... 3.75 
100 z 4.50 1000 z 3.25 
200 x 9.25 1500 z 3.00 
900 z 9.00 

(to be used within 13 weeks) 
EA: 30 use 90 see 
10 ti 4.00 80 ti 3.00 
20 ti 3.75 100 ti 2.75 
90 tI 3.50 150 ti 2.50 
60 ti 3.21 

8. PROGRAM TIME RATES 
PER WK: I ti 2 01 3 ti 4 11 5 ti 10 ti 
1 hr 39.00 32.00 30.00 28.00 26.00 20.00 
1/2 hr 29.00 22.50 21.00 19.50 18.00 15.00 
1/4 hr 16.00 15.00 14.00 13.50 12.00 10.00 
10 min 13.00 12.50 12.00 11.50 10.00 8.00 
5 min 8.50 8.00 7.50 7.00 8.50 5.00 
All times fully combinable. 

WGOE 
1964 

RICHMOND 

R A 
Subscriber to the NAB Radio Code 

Media Code 4 248 6600 2.00 
Southern States Radio Corp., 5001 W. Broad St.. 

Richmond, Va. 23230. Phone 703-288-5404. 
I. PERSONNEL 

President -J. S. Reynolds. 
Gen'1 & Sta. Mgr. -Jess Duboy. 
Program Director -Jim Granger. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
5,000 w.; 1590 kc. Non -directional. 
Operating schedule: 6:00 am -7:00 pm. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3e, 4e, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10a, llb. 12b, 13b, 14a. 15a. 15b. 
Basic Rates: 20b, 21b, 24b, 24c, 28e. 
Contracts: 401, 49a, 47a, 98. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 80h, 801. 
Cancellation: 70d. 71a, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective November 1, 1965. 
Rates received November 1, 1965. 

Class AA -6:30-9:30 am and 4:00-6:30 pm. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS 
-Class AA- -Claus A- 
1 min 30 sec 1 min 30 see 

1 ti 12.00 8.00 11.00 8.00 
25 U.._..._._......_ __. 11.50 7.50 10.50 7.50 
50 ti 11.00 7.00 10.00 7.00 
100 ti 10.50 6.50 9.50 6.50 
200 ti ...... 10.00 6.00 9.00 6.00 
500 U ___._..__...._ 9.00 5.50 8.00 5.50 
1000 tI..._..._._......_......_.._ 8.00 5.00 7.00 5.00 
1500 ti..._ 7.00 4.50 6.00 4.50 
2000 ti 6.00 4.00 5.00 4.00 

7. PACKAGE PLANS 
-Class AA - 
1 min 30 sec 

5 ti 11.00 7.00 
10 ti..._....._... ._......._..._._._ 10.50 6.50 
15 ti 9.50 6.00 
20 ti 8.50 5.50 
50 ti 7.50 5.00 

WIKI 

-Class A- 
1 min 90 see 
10.00 6.50 
9.50 6.00 
8.50 5.50 
8.00 5.00 
7.00 4.50 

1964 
CHESTER 

Media Code 4 248 6650 7.00 
WIKI, Inc.. 10800 Jefferson Davis Hwy., Richmond. 

Va. 23234. Phone 703-275-6181. 
I. PERSONNEL 

Pres. & Farm Dir. -John Laurino. 
Exec. Vice-Pres. & Women's Ed. -Donna M. Laurin. 
Sta. Mgr./News & Sports Dir. -R, L. Miller. 

3. FACILITIES 
5.000 w. days; 1910 he. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 3d. 9b. 4d, 5, 6e, 7a, 8. 
Rate Protection: 10e. 14d, 15b. 
Basic Rates: 20b, 21b. 22b, 23a, 24b, 25a, 28b, 28c. 

290. 
Contracts: 90a, 41, 42b, 44b, 95, 46, 47a, 48, 50, 51e. 
Comb.; Cont. Discounts: 60a. 801, 82e. 82d. 
Cancellation: 71a, 72, 73a. 73b. 
Prod. Services: 80, 81. 82. 
Programs (in full or In part) not furnished by. but 
presented in studios of station are subject to species 
charges. 

TIME RATES 
NOT 5/1/68 -Reed 6/5/88. 

G. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 260e 312x 520x 

1 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
20/30 sec 80% of 1 -min. 8/10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
PER WK: 6ti 12 ti 18t1 24t1 
1 min 8.50 8.00 7.50 7.00 
20/30 sec: 80% of 1 -min. 8/10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 min 

1 x 70.50 91.50 25.50 15.50 

WLEE 
1945 

RICHMOND 

The Eastman Station 

Media Code 4 248 6675 4.00 
Nationwide Communications, Inc., Box 8765. 6200 W. 

Broad Street Rd., Richmond, Va. 23228. Phone 
703-288-2835. 

I. PERSONNEL 
Corporate Vice-Pres. & Gen1 Mgr. -George Campbell. 
Resident Vice-Pres. & Gen 1 Mgr. -Harvey Hudson. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5.000 w.; 1480 he. Directional - separate patterns 
day and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 3a, 3b, 4a. 4d. 5, 6a, 7b, 8. 
Rate Protection: 10c, lie. 
Basic Rates: 22a, 22h, 23a, 24b. 28a, 292. 
Contracts: 40a. 45, 46. 97a. 
Comb.; Cont. Discounts: 60e, 60k. 

VIRGINIA 
Cancellation: 70a, 70e, 710, 73a. 
Affiliated with Eastman Radio Network. 

TIME RATES 
No. 14 ER 6/1/68-itec'd 9/30/68. 

I -Mon thru Sat 6-10 am & 3-7 pm. 
II -Dally 7-10 pan; Mon thru Sat 10 am -3 pm; Sun 
10 ass -7 pm. III -Daily 10 pm -midnight; Mon thru Sat 5-6 am; 
Sun sign -on -30 am. 
IV -Mon thru Sat midnight -5 am. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: 1ti 12tí 18 ti 24tí 
1 man 30.00 28.00 28.00 25.00 
30/20 see 24.00 22.40 20.80 20.00 
10 sec..._ 15.00 14.00 13.00 12.50 

SECTION II 
1 min 19.00 18.00 17.00 16.00 
30/20 sec.._ ................... 15.20 14.40 13.60 12.80 
10 sec 9.50 9.00 8.50 8.00 

SECTION III 
1 min..._ ...... _.._.......... _. 15.00 12.00 11.00 10.00 
30/20 sec 12.00 9.60 8.80 8.00 
10 sec 7.50 6.00 5.50 5.00 

SECTION IV 
(All Night Show -1 min) 

Midnight -2 am, flat 4 2-5 am, fat..._................ 2 
5 -min -8.00 plus applicable 1 -min rate. Mon thru 
Sat. 
Non -combinable for additional frequency discount. 

8. PROGRAM TIME RATES 
(Sun 7-11 am & 9 pm -midnight) 

Ix 26x 52e 104+ 
1 hr 100 90 80 70 
1/2 hr 80 70 60 50 
1/4 hr 60 50 40 30 
5 min 25 20 15 10 

CONSECUTIVE WEEKS DISCOUNT 
26 wk -5% 52 wk -10% 

WRGM 
1958 

RICHMOND 
Media Code 4 248 6750 5.00 
1540 Radio, Inc., 8001 Wilkinson Rd.. Richmond, 

Va. 23227. Phone 703-286-8787. 
STATION'S PROGRAMMING DESCRIPTION 

WRGM: Programmed for adults. 
MUSIC: middle-of-the-road, sign -on -sign -off. News, 
sports and weather, telephone conversations and con- 
tests. Half hour blocks of music by 1 popular artist. 
NEWS: four 10 min newscasts M -F 6:50 am & 7:50 
am, 4:50 pm & 5:50 pm, others 5 min. Stock market 
reports twice daily. Football Sat. Comedy albume 
featured. Women's features and information. Per- 
sonalities available for remote broadcasts from shop- 
ping centers, stores and state fairs. Contact Repre- 
sentative for further details. Rec'd 8/18/87. 

I. PERSONNEL 
General Manager -Marvin Rothschild. 
Program Director -Chuck Deel. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 

3. FACILITIES 
10,000 w. days: 1540 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 2h, 3a, 3d, 9d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 22a, 23a, 24c, 25e. 
Contracts: 40a, 41, 45. 
Comb.: Cont. Discounts: 80b, 60e, 60i. 
Cancellation: 71e, 72. 
Prod. Services: 82. 
Affiliated with American Information Network. 

TIME RATES 
Eff 9/1/66 -Reed 7/11/66. 

7. PACKAGE PLANS 
PER WK: 1 01 5 t1 10 to 15 t1 20+ 

1 man 12 10 9 8 7 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 
AA -7-9 am & 4-6 pm. per spot, extra 2.50 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 5 min 
1 x 40 30 15 
No program availability in AA. 

10. SPECIAL FEATURES 
10 -MINUTE NEWSCASTS AT :50 

5 ti 10 ti 15 ti 
Per wk 75 130 165 

WRNL 
1937 

RICHMOND 

NAB R A B 

Subscriber to the NAB Radio Code 
Media Code 4 248 8825 5.00 
WRNL. Inc.. Box 6792, 7100 Bethlehem Rd., R;cb- 

mond. Va. 23230. Phone 703-282-9731. 
I. PERSONNEL 

Vice Pres. & Gen'l Mgr. -Frank Soden. 
Sales Manager -Leland Jackoway. 
Program Director -Tony Sposa. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5.000 w.; 910 ke. Directional -nights only. 
Operating schedule: 5:00-1:00 am Mon thru Sat; 
6:00-1:00 am Sun. 
Simulcast during limited hours. For son-aimulsest 
taeilitise see WRNL-FM. 

4. AGENCY COMMISSION 
15% on net charge for station time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3e. 4a, 5, 6a, 7b, 8. 
Rate Protection: lots. 11b, 12b. 13b, 14b. 
Basic Rates: 21e, 21b. 21c, 21d. 22a. 221). 23a, 23b. 

24e. 24c, 25a, 26. 27. 28a, 29a, 32b. 
Contracts: 40e. 41, 42a, 44a, 45, 48, 47a, 48, 49, 

50. 51a, 51e. 
Comb.: Cods. Discounts: 60a, 60d, 60g. 80), 61a, 62b, 

62d. 
(This listing continued on next page) 
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VIRGINIA 
Richmond -W R N L -Continued 

Cancellation: 70a. 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with CBS Radio Network. 
Rebates are allowed only on consecutive advertising 
within contract year, provided there 1s no reduction 
in schedule. In cases of reduced schedules, rebates are 
allowed only on as many announcements per week as 
are contained weekly in the reduced schedule. Sched- 
ules may not be reduced to lees than 3 Class A break 
announcements per week for rate holder purposes. 
Advertisers, whether or not consecutive, may earn 
number of weeks discount within a contract year. 2 or 
more program units of 5 minutes or more broadcast 
on the same day for the same sponsor may combine 
to earn a better rate. 

TIME RATES 
Rates effective July I, 1964. (Card No. 11.) 

Card received July 6, 1964. 
6.SPOf ANNOUNCEMENTS 

MINUTES AND BREAKS 
CLASS A 

(6:30-9:00 am and 4:00-7:00 pm) 
1-5 TI: l wk 4 wk 8 wk 13 wk 26 wk 39 wk 52 wk 
1 min.....__ 16.00 15.50 15.00 14.50 14.00 13.50 13.00 
20/30 see_ 11.50 11.00 10.50 10.00 9.50 9.00 8.50 
8 TI: 
1 min 15.00 14.50 14.00 13.50 13.00 12.50 12.00 
20/30 see_ 11.00 10.50 10.00 9.50 9.00 8.50 8.00 
12 TI: 
1 min..._..-_ 14.00 13.50 13.00 12.50 12.00 11.50 11.00 
20/30 sec- 10.50 10.00 9.50 9.00 8.50 8.00 7.50 
18 TI: 
1 min. ..... 13.00 12.50 12.00 11.50 11.00 10.50 10.00 
20/30 see._ 10.00 9.50 9.00 8.50 LOO 7.50 7.00 
24 OB MORE: 
1 mtn..._..._ 12.00 11.50 11.00 10.50 10.00 9.50 9.00 
20/30 see.._ 9.50 9.00 8.50 8.00 7.50 7.00 6.50 

CLASS B 
(5:30-6:30 am. 9:00 am -4:00 pm and 7:00 pm - 
midnight Mon thru Fri: 6:00 am -midnight 

Sat and Sun) 
1-5 Ti: 
1 min ..... 11.00 10.50 10.00 9.50 9.00 8.50 8.00 
20/30 sec 7.50 7.25 7.00 6.75 8.50 6.25 6.00 
0 TI: 
1 min.._._._ 10.50 10.00 9.50 9.00 8.50 8.00 7.50 
20/30 sec_ 7.25 7.00 8.75 6.50 6.25 8.00 5.75 
12 TI: 
1 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
20/30 set 7.00 0.75 0.50 8.25 6.00 5.75 5.50 
18 TI: 
1 min. ..... 9.50 9.00 8.50 8.00 7.50 7.00 6.50 
20/SO see_. 6.75 6.50 0.25 6.00 5.75 5.50 5.25 
24 OR MORE: 
1 min ..... 9.00 
20/30 sec.._ 6.50 

8.50 8.00 7.50 7.00 6.50 6.00 
6.25 8.00 5.75 5.50 5.25 5.00 
CLASS C 

(midnight -5:30 am) 
I wk 13 wk 28 wk 52 wk 

1 min _....._......__.....__. 4.00 8.50 3.00 2.50 
20/30 see 3.00 2.75 2.50 2.00 
1 -minute transcription or 1R5 -l50 words (maximum) 
live. 20/30 -second transcriptions or 35-50 words 
(maximum) live. 

ID ANNOUNCEMENTS 
10 -second transcriptions or 20 words (or less) live 
are 50% of applicable station -break rate. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

Plan I: 
38 H. per wk 30 sec (6A, 25B, 7C)..._........ _ ...... _._ 202 
PLAN II: 
38 ti, per wk 1 min (eA, 25B. 7C). -... 262 
Plans do not combine with other spots for frequency 
discounts. 

8. PROGRAM TIME RATES 
A -Mon thru Sun 6:30-10 am; Mon thru Fri 4-7 pm. 
B -Mon thru Fri 5:30-6:30 am. 10 am -4 pm & 7 
pm -midnight: Sat & Sun 10 am -midnight. 
C-Mi dot ght-5:30 am. 
I HR: A R C 
1 x 110.00 75.00 25.00 
28 r 104.50 71.25 
52 x. 99.00 67.50 
104 r 93.50 63.75 
156 z. 88.00 60.00 
280 x 82.50 58.25 
312 z... 77.00 52.50 
824+ 71.50 48.75 
1/2 br: hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

WRNL-FM 

22.50 

20.00 

17.50 

1940 
RICHMOND 

Media Code 4 248 6826 9.00 
WRNL, Inc., Box 6792, 7100 Bethlehem Rd., Rich- 

mond. Va. 23230. Phone 703-282-9731. 
I. PERSONNEL 

General Manager -Frank P. Roden. 
Sales Manager -Leland Jackoway. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
ERP 140.000 w.: 102.1 me. Stereo. 
Operating schedule: 5:00-1:00 am. EST. 
Separate programming except between sign -on -8 :15 
am. 
Antenna ht.: 380 ft. above average terrain. 
Partial simulcast operation with WRNL. 

4. AGENCY COMMISSION 
159, on time: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
See WRNL listing for coded regulations. 

TIME RATES 
Eff 8/1/67 -Reed 8/3/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Ix 156x 912+ 
Per contract yr. ea 10 9 8 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 

1 x 40 25 15 

10. SPECIAL FEATURES 
I hr 1/2 hr 1/4 hr 

Production .....__ 10.00 7.50 5.00 

NOW THE 4TH 

YEAR OF 

SUCCESS 

19frg 
,, 

(,-)1041tV 
- - A aoari31? 

WRVA R A D I O's 
HELICOPTER 

TRAFFIC REPORT 

A WRVA Radio 
Richmond FIRST! 

PROVEN ACCEPTANCE 

EXTRA AUDIENCE 

EXTRA SALES 
MERCHANDISING 

A.M. & P. M. PRIME 
EXPOSURE 

WRVA-ItADIO 

Richmond, Virginia 
50,000 Watts AM, 1140 KC/200,000 Watts FM, 94.5 MC 

Represented by 

mcgavren-guild 
pgw radio, inc. 

WRVA WRVA-FM 
1925 1948 

RICHMOND 

NBC Radio Network 

dif mcgavren-guild 
pgw radio, inc. 

RÍA1B ©QFM 
Subscriber to the NAB Radio Code 

Media Code 4 248 6900 6.00 
WBVA-Radio Inc.. Box 1516, 200 N. 22nd St., 

Richmond. Va. 23212. Phone 703-643-6633. TWX 
710-956-0189. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. John B. Taasey. 
Vice-Pres. & Sales Mgr. -Harold B. Barre. 
Vice-Pres. & Prog. Dir. -Alden Aeree. 

2. REPRESENTATIVES 
McOavren-Guild-POW Radio. Inc. 

9. FACILITIES 
50.000 w.; 1140 ke. Directional. 
Operating s heedule: 24 hours daily. EST. 
FM FACIL 
ERP 200,000 w.; 94.5 me. 

4. AGENCY COMMISSION 
15/0; payable 15th of following month. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Bate Protection: 10g, 11g, 12g, 13g. 14g 16. 
Basic Rates: 20a, 21d, lib, 23a, 24a, 24b, 24c, 25a. 

27, 28a, 29a, 32b, 33a. 
Contracts: 40c, 41, 42b, 42d, 44b, 45, 46. 47a, 49. 

51a. 51c. 
Comb.; Cont. Discounts: 60g, 601. 61a, 62b. 
Cancellation: 70a, 70c, 71a, 72, 73a. 73b. 
Prod. Services: 80, 81, 82. 
Short Rate: Charges under each contract will be billed 
at the net unit rates applicable to broadcasts for the 
entire period covered by such contract. 
IV an advertiser cancels a non -firm contract prior to 
Ile expiration date, he must promptly repay to the 
station the difference between the charge, so billed 
and the net rate actually earned. 
AM schedule duplicated over FM. 

TIME RATES 
No. 19 EH 3/4/88-Rec'd 1/17/68. 

AA -Mon thru Fri 6-10 am; Sat 8-9 am. 
A -Mon thru Fri 4-7 pm. 
B -Mon thin Sat 5:30-6 am; Mon thru Fri 10 am - 
4 pm: Bat & Sun 9 am -7 pm. 
C -Moo thru Sun 7 pm -midnight; Sun 6-9 am. 
D -Tues Nett Sun midnight -5:30 am. 

R SPOT ANNOUNCEMENTS 
CLASS AA (Rotating) 

1 WEEK 
WKLY: (') 6 ti 12 t1 18 t, 24 ti 30 ti 
1 min _...____. 45 43 40 37 34 31 
30 sea.._.._.___... 35 34 32 30 27 24 
10 sec .___..._.._ 23 22 20 19 18 16 

28 WEEKS 
1 mis.. __ 42 40 37 34 31 28 
30 sec __._..__. 34 32 30 27 24 22 
10 sec ____.._..- 21 20 19 17 16 14 

52 WEEKS 
1 min. ..___........._ 39 37 34 31 28 25 
30 sec._....._ 31 30 27 24 22 20 
10 sen..._.__ 19 18 17 15 14 12 

CLASS A (Rotating) 
1 WEEK 

1 min..._.._..._._..._ 40 38 95 32 29 26 
30 32 30 28 26 24 21 
10 sen._.._..._ 20 19 18 16 15 13 

26 WEEKS 
1 min. ....-._ 38 38 33 30 27 24 
30 sec,.._»_. 30 28 26 24 22 19 
10 sec..._.__.-._ 19 18 17 15 14 12 

52 WEEKS 
1 min......_..._._ 35 33 30 27 24 21 
30 sec...___..._..- 28 26 24 22 20 17 
10 sec. 18 17 15 13 12 11 

CLASS B 
1 WEEK 

1 min ....-.. 30 29 28 26 24 22 
30 sec ..._..._ 24 23 22 21 19 17 
10 sec _._...-_ 16 15 14 13 12 11 

26 WEEKS 
1 mis _..-_.__._ 27 26 25 23 21 19 
30 sec.._.......__.._. 22 21 20 19 17 15 
10 sea..,_._....__ 15 14 13 12 11 10 

52 WEEKS 
1 min...._._....._..._ 24 23 22 20 18 16 
30 sec __..._ 20 19 18 17 15 13 
10 sec...._._......_..._ 13 12 11 10 9 8 

CLASS C 
1 WEEK 

1 min..... ...... 20 19 18 17 16 15 
30 see.._ _...._ 16 15 14 13 12 11 
10 sea...._ _._.__ 11 10 9 8 7 6 

26 WEEKS 
1 mla...__...._._.._ 18 17 16 15 14 13 
30 sea..._.......-..-_ 14 13 12 11 10 9 
30 sea.. . 10 9 8 7 6 5 

52 WEEKS 
1 min. -._ 15 14 13 12 11 10 
30 sec 12 11 10 9 8 7 
10 sea 9 8 7 6 5 4 ('I Specified position or less than 6 weekly. Sold 

within a specified 1 hour time period, but not a 
fixed position. 

CLASS D 
Music 'tll Morning -Tees thru Sun midnight -5:30 
am. 1 min or leas, flat 6.00. 
Minute or 30 -second spots earn weekly frequency dis- 
oounta for 10 -second spots but 10 -second spots do not 
earn weekly frequency for minute or 30 -second spots. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK, EA: 1 min 80 see 
Plan I, 15 U (IAA, LA. 7B. 8C) 24 19 
Plan II. 20t1 (2AA, 2A. 911 7C)__._..-._ 23 18 
Plan III, 23 ti (3AA, SA, 11B, SC)_._._ 22 17 
Plan IV. SO u (4AA, 4A, 13B, 9C) 20 16 
Plan V. 30 ti (2AA, 2A, 10B. 10C. OD).. 15 12 
TAP Plane do not combine with spots or programs for 
discount. 

8. PROGRAM TIME RATES 
AA -Mon thru Fri 6-10 am; Sat 6-9 am. 
A -Mon thru Fri 4-7 pm. 
B -Mon thru Sat 5:30-6 am; Mon thee Fri 10 am -4 
pm' Sat & Sun 9 am -11 pm & 7-11 pm. 
C -All other times. 
I X: 1/2 hr 25 min 1/4 br 

AA . _.... 
A 

6 X: 
2 As _...._ 

A 

C ... ._.... 
52 X: 

AA_.__ 

B 
C 

156 X: 

IO min 8 min 5 min 
110 85 67 

85 70 57 
145 120 95 75 60 47 

70 65 45 37 26 22 

100 
80 

130 110 87 70 
65 60 40 35 

95 
75 

125 105 82 65 
60 55 88 32 

88 
72 

120 100 77 63 
55 50 36 29 

80 65 
65 54 
55 44 
25 21 

75 
62 
52 
24 

70 
59 
47 
22 

60 
52 
42 
20 

56 
49 
39 
19 

280 X: 
AA . _. 80 65 52 

68 54 97 
B ...-..._ 115 95 72 58 44 37 

50 45 34 27 21 18 
312 X: 
A 

75 
65 

110 90 69 56 
47 42 32 25 

WTVR 
1926 

RICHMOND 

80 
52 
42 
19 

49 
45 
35 
17 

Subscriber to the NAB Radio Code 
Media Code 4 248 6975 8.00 
Roy H. Park Broadcasting of Virginia, Inc, Box 

11064. 3301 W. Broad St., Richmond, Va. 23230. 
Phone 703-355-8611. 
STATION'S PROGRAMMING DESCRIPTION 

WTVR: Programmed for family general interest. 
Popular music, best classified as today's middle-of- 
the-road. AIR PERSONALITIES handle all seg- 
ments but news. Emphasis on local news, 2-1/2 hours 
daily, 7-7:30 am news block. 8-8:15 am. noon -12:30 
pm. 6:30-7:30 pm. All ether news periods 5 min 
alternating with network news. SPORTS: live major 
league baseball, college football, and basketball, plus 
local high school sports in season. Weather, business 
news, traffic reports included. Contests and audience 
participation telephone features also included. Rec'd 
8/3/67. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr. -Ed. J. Frech. 
Station Manager -Walter Bowry. 

3. FACILITIES 
5,000 w. 1380 kc. Directional -nighttime only. 
Operating schedule: 24 hrs. daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b. 3a. 3d, 4a, 5, 8e. 
Rate Protection: 1Og, 11g, 12g, 13g, 14g. 
Basic Rates: 2014 25e. 26, 29a. 
Contracta: 40a, 41, 42a, 44e, 45, 46, 47a, 49, 50. 

51a, 51b. 
Comb.: Cont. Discounts: 60d, 61a, 82a, 62d. 
Cancellation: 70b, 70c, 71a, 73a. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 5 ER 11/1/66 -Heed 10/10/68. 

AA -Mon thru Fri 5-9 am & 4-7 pm. 
A -All other times. 

L SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK, EAt 
(') 8 ti 12 t1 18 ti 24 ti 80 t1 40 ti 

1 min.-_ 18.00 15.00 14.00 13.00 12.00 11.00 10.00 
30/20 sec. 14.40 12.00 11.20 10.40 9.60 8.80 8.00 
ID's _. 9.00 7.50 7.00 6.50 6.00 5.50 5.00 

CLASS A 
1 min._- 15.00 12.00 11.00 10.00 9.00 8.00 7.00 
30/20 sec_ 12.00 9.60 8.80 8.00 7.20 6.40 5.80 
ID's ._._._ 7.50 6.00 5.50 5.00 4.50 4.00 3.50 

DISCOUNTS 
26 wk -10% 52 wk -15% 
All spots are combinable. 

7. PACKAGE PLANS 
ROS PACKAGE 

(Position not quoted or guaranteed) 
PER WK, EA: 10 ti 18 ti 20 01 30 ti 
1 min....._.....-.. 10.00 9.00 8.00 7.00 
80/20 sec. 8 00 7.20 6.40 5.60 
ID's - 5.00 4.50 4.00 3.50 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

Ix 26x 52x 104x 158x 260x 312x AA- 20.00 19.00 18.50 18.00 17.00 16.00 15.00 
A--.. 17.00 16.00 15.50 15.00 14.00 13.00 12.00 

WTVR-FM 
1944 

RICHMOND 

©OF IMO 
Media Code 4 248 6976 6.00 

Roy H. Park Broadcasting of Virginia. Inc., Box 
11064. 3301 W. Broad St., Richmond, Va. 23230. 
Phone 703-355-8611. 
STATION'S PROGRAMMING DESCRIPTION 

WTVR-FM. Programmed for general family appeal. 
Emphasis on continuous popular music. Some simul- 
casting for news and special public affairs programs. 
Daily hymn program, late afternoons. Romantic popu- 
lar standards for late evening. Rec'd 9/25/67. 

I. PERSONNEL 
Executive Vice -President -Ed. J. Frech. 
Assistant Manager -Walter A. Bowry, Jr. 

2. REPRESENTATIVES 
Call station collect. 

(This listing continued on next page) 
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Richmond -W T V R -FM -Continued 
3. FACILITIES 

ERP 50,000 w.; 98.1 mc. 
Operating schedule: 6:00 am -midnight weekdays; 7:00 
am -midnight Sun. EST. 
Antenna ht.: 840 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
See WTVR listing for coded regulations. 

TIME RATES 
No. 4 ER 1/1/67-Rec'd 12/2/66. 

6. SPOT ANNOUNCEMENTS 
Per wk 

I MIN: 1ti 5ti 10 tl 15 ti 20 t1 
1 wk....._ 5.00 4.70 4.40 4.10 3.80 
13 wk 4.80 4.50 4.20 3.90 3.60 
28 wk 4.60 4.30 4.00 3.70 3.40 
52 wk 4.40 4.10 3.80 3.50 3.20 
30 SEC OR LESS: 
1 wk ..... _.._........ _.._ 4.50 4.20 3.90 3.60 3.30 
13 wk....._........._ 4.30 4.00 3.70 3.40 3.10 
26 wk._.._...._.._ 4.10 3.80 3.50 3.20 2.90 
52 wk 3.90 3.60 3.30 3.00 2.70 

8. PROGRAM TIME RATES 
Ix 52x 156x 260x 

1 hr....._...._.._......_._......._ 90 36 32 28 
1/2 hr 27 24 21 18 
1/4 hr 20 17 14 11 

WXGI 
1947 

RICHMOND 
Media Code 4 248 7050 9.00 
Radio Virginia, Inc., 701 German School Rd., Rich- 

mond. Va. 23225. Phone 703-233-7666. 

STATION'S PROGRAMMING DESCRIPTION 
WXGI: Programmed for adults. 
MUSIC: 100% country and western. 90% country, 
10% western. Alti PERSONALITIES emcee entire 
operation. NEWS: 5 min before every hour. Head- 
lines every hour on half hour. Daily hymn programs 
10-10:30 am & 2:30-3 pm. SPORTS: live automobile 
racing, grand national, championship and modified. 
5 min general sports daily. Contact Representative 
for further details. Rec'd 1/2/68. 

I. PERSONNEL 
President & Treas.-D. H. Robertson. 
Program Director -George Pontine. 
General Manager -David Wilburn. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
5.000 w. days; 950 kc. Non -directional. 
Operating schedule: 8 am -local sunset. 

4. AGENCY COMMISSION 
15/0 time; rendered weekly or monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a. 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, lia. 
Basic Rates: 22a, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40e. 45, 46. 
Comb.; Cont. Discounts: Bob, 60k. 
Cancellation: 71e. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 6/1/66 -Reed 5/2/66. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see I min 30 see 
13 z 11.20 7.90 156 x 8.25 6.15 
26 x ................ 10.60 7.55 260 x......._.._ 7.65 5.80 
52 x 10.00 7.20 312 x.......__... 7.10 5.45 
78 z 9.40 6.85 624 z 6.50 4.70 
104 x 8.85 6.50 1000 z 5.60 4.45 

ROANOKE (6 AM; 3 FM) 
(including Vinton) 
Roanoke County -Map Location P-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It 1s part of the 
time buying function to determine extent of Indi- 
vidual station coverage, audience delivered, etc., with- 
in the area. 

WDBJ WDBJ-FM 

die 

1924 1948 
ROANOKE 

mcgavren-guild 
pgw radio, inc. 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 248 7125 9.00 
NOTE: Address mall to Radio Station WDBJ, Box 
150, Roanoke, Va. 24002. 
Times -World Corp., 201 W. Campbell Ave.. Roanoke, 

Va. 24002. Phone 703-345-1511. TWX 703-342- 
5719. 

I. PERSONNEL 
Vice-Pres. & Radio Mgr. -Frank E. Koehler. 
Prog. Mgr. & Sports Dir. -Jerry L. Joyner. 
News Director -Joe Goodpasture. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5,000 w.; 960 ke. Non -directional -day -time; dlren- 

Uanl-nighttime only. 
Operating schedule: 5:30-12:05 am. EST. 
FM -ERP 14,500 w.; 94.9 mc. 
Antenna ht.: 1.937 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time; 15 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3a. 4e, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 21c, 22b, 23a, 24a, 24c, 25a. 29a, 32a, 

33a. 
Contracta: 40e, 45, 46. 
Comb.; Cont. Discounts: 60a, 60f, 601, 61a. 
Cancellation: 71e. 
Prod. Services: 80, 82. 
All programs ana announcements duplicated on FM 
at no additional charge. 
Affiliated with CBS. 

TIME RATES 
ER 10/1/68-Rec'd 8/28/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sa: 10 am -3 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: () 6 ti 12 tl 18 ti 
1 min 20.00 18.00 17.00 16.00 
30 sec 16.00 14.00 13.00 12.00 
10 sec 10.00 9.00 8.50 8.00 

CLASS A 
1 min. 17.00 15.00 
30 sec 13.00 12.00 
10 sec 8.50 7.50 

CLASS B 
1 min 19.00 12.00 
30 see 11.00 9.50 
10 sec 7.00 6.00 () Fixed position. 

24 ti 
14.00 
11.00 

7.00 

DISCOUNT 
26 xk-5% 52 wk -10% 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

PER WK, EA: I min 
12 ti (5AA, 4A, 3B) 13.00 
18 ti (7AA, 6A, 5B) 11.50 
24 tI (9AA, 8A, 7B) 10.00 
30 sec: 80% of I -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RAIES 
CLASS A 

1 hr. 1/2 hr. 1/4 hr. 10 min. 
1 time..._... 100.00 60.00 40.00 30.00 

26 times._... 95.00 57.00 38.00 28.50 
52 limes..._. 90.00 54.00 36.00 27.00 

156 times...... 85.00 51.00 34.00 25.50 
260 times...._ 80.00 48.00 32.00 24.00 
520 times.__ 75.00 45.00 30.00 22.50 

1000 times 70.00 42.00 28.00 21.00 
CLASS B 

1 time.-. 60.00 40.00 30.00 18.00 
26 times...._ 57.00 38.00 28.50 17.00 
52 temes 54.00 36.00 27.00 16.00 

156 times...._ 51.00 34.00 25.50 15.00 
260 times 48.00 32.00 24.00 14.00 
520 limes 45.00 30.00 22.50 13.00 

1000 times 42.00 28.00 21.00 12.00 

5 min. 
18.00 
17.00 
16.00 
15.00 
14.00 
13.00 
12.00 

13.00 
12.25 
11.50 
10.75 
10.00 
9.25 
8.50 

10. SPECIAL FEATURES 
Newscasts: Cost of news. 5.00 per live minute broad- 
cast; 7.50 per ten minute broadcast. 

8404,e you ¿uy 
radio 
12001goe 

ASK McGAVREN GUILD 

P. G. W. RADIO, INC. 

They can tell you all about 
WDBJ - the adult listenership, 
the large coverage area, the 
fine merchandising support, 
simultaneous AM/FM broadcast - all the things that make 
WDBJ achoice medium of many 
leading advertisers. When 
you have the facts you'll want 
WDBJ, too! 

W O BJ 
CBS Radio 

K-c 

Roanoke, Va. 

AM - 960 e 5000 W 
FM - 94.9Kc o 14,500W 

Times -World Corporation 

Mcr; ro, Rt.1< Cttt.b P. G. W. 1(Aolo, Nr. 

WKBA 
1961 

VINTON 

Country Music Network 
R A 

Subscriber to the NAB Radio Code 

Media Code 4 248 7200 0.00 

Roanoke -Vinton Radio, Incorporated, 2043 10th St., 
N. E., Roanoke, Va. 24012. Phone 703-342-2551, 
2552. 

STATION'S PROGRAMMING DESCRIPTION 
WKBA: Programmed for adults. 
Personalities emcee all music shows. MUSIC: coun- 
try and western. Audience participation contests. 
Station personalities available for remote programs 
and broadcasts. 4 mobile units available. Editorials 
broadcast frequently on local and national and inter - 

19.00 13.00 11.00 national subjects. Farm programs 7 hours weekly. 
11.00 10.00 9.00 Contact Representative for further details. Rec'd 
7.00 6.50 5.50 7/18/68. 

I. PERSONNEL 
11.00 10.00 8.00 Mgr. & (bmm'l Mgr. -Harry R. Peyton. 
9.00 8.00 7.00 News & Farm Dlr.-Buddy Mark. 
5.50 5.00 4.00 Production Manager -Sheryl Leonard. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 
10.000 w. days: 1550 kc. Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3b, Sc. 3d, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g. 12g, 13g, 14g, 15b, 16. 
Basic Rates: 20b, 21b, 21c, 21d. 22e, 22b, 23a, 24b, 

25a, 28, 28e, 29e, 30, 33a. 
Contracts: 400, 41, 42a, 42c, 43, 44a, 45, 48, 97a, 48, 

49, 50, 51e. 
Comb.; Cont. Discounts: 60b, 60e, 60h, 601, 61a, 62a. 
Cancellation 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80. 82. 
Member: Country Music Network. 
Sold in combination with WKBX, Winston-Salem, 
N. C.; 20% discount. 

TIME RATES 
No. 4 ER 6/1/68-Rec'd 6/10/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x I04x 

1 min 12.00 11.00 10.00 
30 sec 10.00 9.00 8.00 
10 sec 6.00 5.50 5.00 

7. PACKAGE PLANS 
PER WK: 10ti 15tí 2001 25tI 
I min 9.00 8.00 7.00 6.00 
30 sec 7.00 6.00 5.00 4.00 
10 sec 4.50 4.00 3.50 3.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 x 100 60 40 25 15 
9. PARTICIPATING PROGRAMS 

Buddy Mark's Afternoon Hall of Hits -Noon -4 pm. 
Cliff Davis Show -4-6 pm. 
Cousin Zeke Show -6-8:45 pm. 
Regular rates apply. 

156x 208x 260x 3I2x 
9.00 8.00 7.00 6.00 
7.00 6.00 5.00 4.00 
9.50 4.00 3.50 3.00 

WLRJ (FM) 
1980 

FIMD 
Media Code 4 248 7275 2.00 
Lee Hartman & Sons, Box 659. 3236 Cove Rd.. NW. 

Roanoke, Va. 29017. Phone 703-366-5350. 
STATION'S PROGRAMMING DESCRIPTION 

W LRJ (FM) : Programmed for adults and young adults. 
6 air personalities emcee entire operation. NEWS: 
15 past each hour from network. MUSIC 90%: 50% 
albums, 50% singles. Popular music 70%, standards 
and Broadway soundtracks 10%, classical 10%. Eve- 
ning features and sports report from network. AP 
and local news and sports. Contact Representative 
for further details. Recd 6/17/68. 

I. PERSONNEL 
Vice -President -Lee C. Hartman, Jr. 
General Manager -Van Hobbs. 

2. REPRESENTATIVES 
Fine Music HI-FI Broadcasters. Inc. 

3. FACILITIES 
ERP 2.800 w.; 92.3 mc. 
Operating schedule: 7:30 Dm -midnight Mon thru 
Thorn: 7:30-1 am Fri & Sat and 9:30 am -midnight 
Sun. EST. 
Antenna ht.: 900 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 21% 3c, 4a, 5, 6a. 7a. 
Rate Protection: 10e, Ile, 12e, 13e, 14e, 15b. 
Basle Rates: 211), 23a, 24b. 28e. 29a, 30, 33d. 
Contracta: 90a, 41, 92d, 94b, 45, 47a, 48, 51a. 
Comb.: Cont. Discounts: 60h, 61b, 82b. 
Cancellation: 70b, 70d, 71b, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American FM Network. 
Member: The Fine Music Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective December 15. 1964. (Card No. 4.) 
Card received April 27. 1965. 

6. SPOT ANNOUNCEMENTS 
PER YR: 1 min 30 sec 10 see 
1 ti ........... _______ ........ _.._.......... _... 3.00 2.40 1.50 
50 ti ....... _ ...... _......_...... _.._.._.._.._..... 2.90 2.25 1.35 

150 tt..._...... _ .......... _ ...... _.._.._..___... 2.20 1.90 1.00 
200 ti..._.._.._.._......_.._.._............___ 2.00 1. 80 .90 
300 tl..._.._ 1.75 1.50 .85 

VIRGINIA 
7. PACKAGE PLANS 

PER MO: 1 min 30 see 10 sec 
10 ti..._ 2.25 1.75 1.00 
20 tL 2.00 1.50 .90 
50 ti 1.75 1.00 .85 
80 ti..._.._ ...... _____ .... _ ...... ___ 1.50 .90 .80 
100 ti..._.._........__.._......_......_.._.._ 1.00 .80 .70 
150 ti .85 .70 .60 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti..._ 25.00 15.00 12.00 9.00 7.00 
13 LL.._ 20.00 14.00 10.00 8.00 6.00 
26 ti 19.00 13.00 9.00 7.50 5.50 
52 tí......._.._.._. _. 18.00 12.00 8.00 7.00 5.00 
104 ti 16.00 10.00 7.50 6.50 4.00 
156 ti 14.00 8.00 6.00 6.00 3.50 

12.00 7.00 5.00 5.00 2.75 
260 ti... ........ _.. .... 10.00 6.00 4.50 4.00 2.25 
312 ti.... ............. 8.00 5.50 4.00 3.00 1.75 

10. SPECIAL FEATURES 
Newscasts -15 minutes past the hour, 11:15 am -11:15 

5 minute Newscasts -Mon thru Fri at 9:45, 10:45, 
11:45 Dm. 
Each, flat 5.00 

WPXI 
1957 

ROANOKE 

R A 
Media Code 4 248 7350 3.00 
Impact Radio, Inc., Box 1187. Elm St, Roanok.. -.. 

24006. Phone 703-345-0988. 
I. PERSONNEL 

President -Buford D. Epperson. 
General Manager -Raeford E. McKinney. 

3. FACILITIES 
1.000 w. days; 910 ke. Non -directional. 
Operating schedule: 5:30 am -local sunset. EST 

4. AGENCY COMMISSION 
15/2 time and talent: payable by 10th. 

5. GENERAL ADVERTISING See ended muumuus 
Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Rec'd 7/31/87. 
6. SPOT ANNOUNCEMENTS 

ix 21x 4Ix 66x 
1 min 6.00 5.75 5.50 5.25 
30 sec 4.60 4.40 4.20 4.00 
15 sec 3.50 3.25 3.00 2.75 

8. PROGRAM TIME RATES 
Ix 2Ix 41x 66x 

1/2 hr 150 135 120 100 
5 min 28 26 25 23 

WRIS 
1953 

ROANOKE 

R AIB 
Media Code 4 248 7425 3.00 
WRIS Radio. Inc.. Box 6099. 219 Luckett St. N. W., 

Roanoke, Ve. 24017. Phone 703-342-3131. (Agency 
collect calls accepted.) 

STATION'S PROGRAMMING DESCRIPTION 
WRIS: Programmed for general adult interest. 
AIR PERSONALITIES handle all music programs. 
MUSIC: middle-of-the-road popular. 50% albums, 
50% singles. 5 min farm news at 7:05 am & 12:05 
pm M -F. NEWS: 5 min network news on hour and 
half hour. Commentary at 9 em, 12:30 pm & 4:15 
pm. Network variety show 10:05 am M -F. Telephone 
call -in program, buy, sell, trade, swap 12:15 pm 
M -F. Teletype to local weather bureau et airport. 
Weather summary 7:55 am M -S. College football. 
Sports 7:45 am & 5:55 pm. Contact Representative 
for further details. Recd 3/15/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Lloyd Gochenour. 
Commercial Manager -Sid Tear. 
Program Director -Gary E. Cooper. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
5.000 w. days: 1910 In. Non-dlreetlonal. 
500 w. pre -sunrise. 
Operating schedule: 6 am -local sunset daily. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 3h, 4b, 4d, 5, 6a, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 
Basle Rates: 20e, 22a, 23a, 29b, 25a, 28. 28a, 29a. 
Contracts: 40e. 
Comb.: Cont. Discounts: 80b, 61e. 62b. 
Cancellation: 73a. 
Affiliated with MRS Radio Network. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective June 1. 1964. 
Rates received June 3, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

I tl 4.50 3.50 300 tí .............. 3.25 2.25 
13 ti 4.25 3.25 520 tI 3.00 2.15 
26 ti 4.00 3.00 780 tl 2.75 2.10 
52 ti 3.75 2.75 1000 ti 2.50 2.00 
104 tl 3.50 2.50 

J. PACKAGE PLANS 
WEEKLY ROS PACKAGE PLANS 

1 min 30 sec 1 min 30 sec 
1 ti 4.50 3.70 20 ti 3.60 3.00 
5 tl 4.25 3.50 25 ti 3.40 2.80 
10 ti 4.00 3.40 30 ti 3.20 2.80 
15 ti... ..... 3.80 3.20 

8. PROGRAM TIME HATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 45.00 27.00 16.00 13.50 9.00 
13 ti. 42.75 25.65 17.10 12.80 8.55 
26 ti 40.50 24.30 16.20 12.10 8.10 
52 ti 38.25 22.95 15.30 11.40 7.65 
104 ti 36.00 21.60 14.40 10.70 7.20 
300 ti 33.75 20.25 13.50 10.00 6.75 
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the 

Roanole Va. 

market. 
You get it with 

WHOV Here's why. 

QWhat 
kind of programming do you 

. do? 

A WROV is basically a Pop Music 
a station with broad appeal pro- 

gramming that includes news 
every quarter hour, play-by-play 
sports, heavy community involve- 
ment, audience participation and 
24 hour service. 

QHow 
consistent is your manage - 

. ment and programming? 

A. 

Q. 
A. 

Q. 
A. 

WROV has had the same owner- 
ship, and management for the 
past 13 of its 21 years of broad- 
casting. 

Who do I reach when I advertise 
on WROV? 

The first of the big spenders: 
young adults with growing fami- 
lies who need more of almost 
everything. 

How do the surveys rate WROV? 

WROV has consistently rated 
first or second in its area among 
the seven A M radio stations sur- 
veyed. 

QHow 
does WROV compare to other 

. Roanoke stations? 

A. WROV reaches more different 
households per day and per 
week than any other Roanoke sta- 
tion. More local advertisers use 
WROV than the next two stations 
combined. 

What is WROV's share of the na - 

Q. 
tional radio dollar in its market 
area? 

A. Of the 40 national radio ad- 
vertisers who had spot schedules 
in Roanoke last year, 36 of them 
were on WROV. 

You won't make a mistake buy- 
ing for the young adult families 
in Roanoke when you buy WROV. 
Consistency is on your side! 

WROV 
24 hour radio 7 days and nights 
Burt Levine, Pres. 
Represented by 
Robert E. Eastman & Co., Inc. 

Pulse Metro Area, April 1968 

VIRGINIA 
Roanoke --Continued 

WROV 
1946 

ROANOKE 

The Eastman Station 
R A B 

Media Code 4 248 7500 3.00 
WROV Broadcasters. Inc., 15th & Cleveland Ave., 

Roanoke, Va, 24015. Phone 703-343-4444. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Burt Levine. 
Ain't to Pres.-Don Foute. 
Program Director -Fred Mugler. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 4a, 4d, 5, Ba, 7b. 
Rate Protection: lob, 11b, 126. 
Basic Rates: 226, 23a. 25a, 28b, 29a. 
Contracta: 40a, 46, 47a. 
Comb.: Cont. Discounts: 806, 60k, 61e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with Eastman Network. 

TIME RATES 
Eff 11/15/67 -Reed 10/31/87. 

I -Mon thru Sat 6-9 am & 3-7 pm. 
II -Mon thru Sat 9 am -3 pm & 7-9 pm. 
III -Mon thru Sat 9 pm -midnight & 5-6 am; Sun 
all day. 

7. PACKAGE PLANS 
SECTION I 

PER WK: I tl 6 ti 12 ti 18 ti 24 ti 
1 min 21.00 20.00 19.00 18.00 17.00 
30/20 sec.._ 16.80 18.00 16.20 14.40 13.80 
10 sec..._ 10.50 10.00 9.50 9.00 8.50 

SECTION II 
1 min 17.00 16.00 15.00 14.00 13.00 
30/20 see 13.60 12.80 12.00 11.20 10.40 
10 see 8.50 8.00 7.50 7.00 8.50 

SECTION III 
1 mina 14.00 13.00 12.00 11.00 10.00 
30/20 see 11.20 10.40 9.60 8.80 8.00 
10 sec 7.00 6.50 6.00 5.50 5.00 

BEST BUY PLAN 
30 ti (12I, 12II, 6III), ea -..._._...._ 12 
15 ti (6I, 611, 3111), ea 14 

CONSECUTIVE WEEK DISCOUNTS 
26 wk5-4% 52 wks-8% 
Not applicable to Beat Buy Plan. 

RATEHOLDER 
Minimum wkly ached of 6 1 -min spots 6 am -12 mid 
Mon -Sun necessary to maintain monee wk advertising. 

WSLS 
1940 

ROANOKE 

adam young Inc. 

CI I CI 
Subserlher to the NAB Radio Code 

Media Code 4 248 7575 5.00 
Shenadoah Life Stations. Inc., Box 2161. Roanoke. 

Va. 24009. Phone 703-344-9226. TWX 710-870- 
0428. 
STATION'S PROGRAMMING DESCRIPTION 

WSLS: Programmed for general interest. 
5 personalities me entire operation except network 
3-6 pm Sat and 2-10 pm Sun. MUSIC: country and 
western. 90% singles, 10% albums. 1 gospel hymn 
per hour. Phone requests, hourly audience participa- 
tion contests. Personalities available for remote 
broadcasts. 2 remote unite. NEWS: Five 5 min local 
and regional reports daily, M -Sat. Hourly headlines 
provided by 6 man radio and TV news dept. 5 min 
network news hourly. Irregularly scheduled editorials. 
SPORTS: college football with acoret..,ard show. 
Hourly 1 min headlines and scores. FARM: 3 reports 
daily, M -Sat. 5:15 am, 6:15 am, 12:10 pm. Con- 
tact Representative for further details. Rec'd 7/17/87. 

I. PERSONNEL 
Exec. Vice-Pres. & Mgr. -Horace Fitzpatrick. 
Vice -President -George W. Chernault, Jr. 
National Sales Manager -A. S. Trevllian. Jr. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

8. FACILITIES 
5.000 w. days, 1.000 w. nights; 610 kc. 

Directional --separate patterns day and night. 
Operating schedule: 24 hours daily. EST 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, lb, 3c, 3d, 4a, 4d, 5, 6a. 

7b. 
Rate Protection: 10g, 11g, 12g. 13g, 14g, 15a. 
Basic Rates: 20a, 21a, 21b, 22a. 22b. 23a. 24c, 25a, 

26, 286, 28c, 30. 
Contracts: 40a, 41, 42a, 43, 44b, 45. 49, 47a, 49, 

51a, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60e, 601, 81a, 816. 

61c, 62a, 826, 62d. 
Cancellation: 70a. 70b, 70e, 71a. 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC. 
TV Facilities: WSLS-TV. 

TIME RATES 
No. 8-A Eff 9/1/68 -Reed 8/5/68. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm; Mon thru Fri 5-6 
am; Sun 6 am -8 pm. 
B -All other times. -AA--- -A- B - 
PER WK: I min 30 see I min 30 see I min 30 see 
1 H. 20 15 18 15 12 9 
G ti 19 14 17 14 11 8 
12 ti 18 13 16 13 10 7 
18 ti 17 12 15 12 9 6 24ti 16 11 14 11 8 5 
30 ti 15 10 13 10 7 4 ID's: 50% of 1 min. 
ID's combine at rate of 2 ID's equal 1 -minute fa. 
greater discounts. 

8. PROGRAM TIME RATES 
AA -Daily 6 am -10:30 pm. 
A -All other times. 

CLASS AA 
Ihr1/2hr1/4hr10 min 5min 

1 z _..._.._.. 105 65 40 30 25 
26 x 97 60 38 28 23 
52 x 92 55 36 26 21 
158 z._ _..._._...._....... 85 50 34 24 19 
260 x._. _.._..._.__.._.. 80 45 32 22 17 

CLASS A 
1 z.___..__. -.._ 65 40 30 25 20 
26 x..........._......_..._._..._ 60 38 28 23 18 
52 x ..... 55 36 26 21 16 
156 z 50 34 24 19 14 
260 x 45 32 22 17 12 

10. SPECIAL FEATURES 
5 and 10 min newscasts take a 7.50 fee. 

W S L S -FM 
1947 e 

Subscriber to the NAB Radio Code 
Media Code 4 248 7576 3.00 
Shenandoah Life Stations, Inc., Box 2161 Roanoke. 

Va. 24009. Phone 703-344-9226. 
Bales Office: 3rd & Church. Roanoke. Va. 

STATION'S PROGRAMMING DESCRIPTION 
WSLS-FM: Programmed for adults. 
MUSIC: general popular 90%, classical 10% 8-10 
pm Thur and 8:30-10:30 pm Sun. SPORTS: pro- 
fessional baseball, college football. TALK: 1 hour 
discussion daily 7-8 pm. RELIGION: one half hour 
daily M -Sat 8:30-7 pm, 3 hours Sun noon -2 pm & 
7:30-8:30 pm. Reed 7/17/87. 

I. PERSONNEL 
Executive Vice -President -Horace B. Fitzpatrick. 
Vice -President -George W. Chernault, Jr. 
Sales Manager -Berm Reacts. 

3. FACILITIES 
ERP 200,000 w.; 99.1 me. Stereo. 
Operating schedule: 7 am -midnight. 
Antenna ht.: 1.892 ft. above average terrain. 

4. AGENCY COMMISSION 
li,% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WSLS listing for coded regulations. 
Affiliated with Market 1 Network. 

TIME RATES 
No. 7 -FM EH 10/15/86-Rec'd 2/27/68. 

AA -Daily 6-11 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
AA 

PER YR: I min 30 see 10 tee 
1 L 6.40 4.50 3.20 
26 z 6.00 9.20 3.00 
52 z 5.60 3.90 2.80 
104 z 5.20 3.65 2.60 
158 z 4.80 3.90 2.90 
260 r ...... 4.90 3.10 2.20 
520 z 4.00 2.80 2.00 
1040 z 3.60 2.50 1.80 

A 
I min 80 see IO see 
3.20 2.25 1.80 
3.00 2.10 1.50 
2.80 1.95 1.40 
2.60 1.80 1.30 
2.40 1.70 1.20 
2.20 1.55 1.10 
2.00 1.40 1.00 
1.80 1.25 .90 

7. PACKAGE PLANS 
28 -DAY PACKAGE PLAN -ROS 

10 ti 20 ti 40 ti SO ti 80 ti 100 ti 
1 min. 4.50 4.00 3.50 3.00 2.75 2.25 
30 sec 3.15 2.80 2.45 2.10 1.95 1.80 
10 sec 2.25 2.00 1.75 1.50 1.40 1.15 

8. PROGRAM TIME RATES 
CLASS AA 

PER YR: 5 min IO min 1/4 br 1/2 hr Ihr 
1 x. _ 13.00 16.08 22.00 31.00 49.00 
13 x. 12.00 15.00 20.00 29.00 42.00 
26 x_ 11.00 14.00 18.00 27.00 39.00 
52 L 10.00 13.00 17.00 25.00 36.00 
104 L 9.00 12.00 16.00 23.00 33.00 

8.00 11.00 15.00 21.00 30.00 
260 L 7.00 10.00 13.00 19.00 28.00 
312 z 6.00 9.00 12.00 17.00 26.00 

CLASS A 
1 x. 8.50 8.00 11.00 15.50 22.00 
13 L. 8.00 7.50 10.00 14.50 21.00 
26 a_ 5.50 7.00 9.00 13.50 19.50 
52 L 5.00 6.50 8.50 12.50 18.00 
104 L. 4.50 6.00 8.00 11.50 18.50 
156 x 4.00 5.50 7.50 10.50 15.00 
260 z 3.50 5.00 6.50 9.50 14.00 
312 z 3.00 4.50 8.00 8.50 13.00 

ROCKY MOUNT (2AM) 
Franklin County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WKWS 
1959 

Subscriber to the NAB Radle Code 
Media Code 4 248 7650 6.00 
Radio Franklin, Inc., Box 250. Church St., Rocky 

Mount, Va. 24151. Phone 703-483-9244. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Kermit W. Salyer. 
3. FACILITIES 

1,000 w. days; 1290 ke. Non -directional. 
4. AGENCY COMMISSION 

15% an time only; 2% cash discount. 
5. GENERAL ADVERTISING See eoded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 6a. 
Rate Protection: 10e, 14e. 
Basic Rates: 206, 21a, 24c, 256, 26, 286, 28c, 30. 

33c. 
Contracts: 40a, 46, 475, 51c. 
Comb. Cont. Discounts: 60a, 62a. 
Cancellation: 71a. 
Prod. Services: 82. 

TIME RATES 
Rates effective 

Ratea received September 28, 1984. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 
I tl. _.______.- _. 4.00 3.00 
13 U._..__._.._..._.-._.._......._....__...-_ 3.75 2.75 
28 It._....._...__..__-.._..__...___. 3.50 2.50 
52 ti ...._......__.._..__..._.__...- 3.25 2.25 
100 ti._..._..._.._.._.._......__.._-.- 3.00 2.00 
200 t1.._._._.-._.....__._.._..__... 2.75 1.75 
300 tt._...._..._......__.._.._...-.____. 2.60 1.70 
400 ti _..._...._.._..._.._...._..._. 2.50 1.60 
500 ti._ _. ......_._...._.-._._-._ 2.40 1.50 
More than 500 ti. 2.25 1.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 Ir 10 min 

19.00 14.00 
13 il._....___....._.... 35.00 29.50 17.00 12.00 
25 tI 30.00 21.00 15.00 10.00 
52 tl._....___. 25.00 16.00 11.00 8.00 
104 ti._ 23.00 14.00 9.50 7.00 
208 ti.__...._..._ 22.00 13.00 8.00 6.00 
416 ti._ ...... _____ 21.00 12.00 7.00 5.00 

10 sec 
2.50 
2.25 
2.00 
1.75 
1.50 
1.40 
1.30 
1.25 
1.20 
1.10 

5 min 
10.00 
9.00 
8.00 
6.00 
5.00 
4.50 
4.00 

WYTI 
1957 

Media Code 4 248 7725 6.00 
Mailing address -Box 430, Rocky Mount. Va. 24151 
Office and Studio -Highway 220 North, Rocky Mount. 

Va. 24151. Phone 703-483-9955. 
STATION'S PROGRAMMING DESCRIPTION 

WYTI: Programmed 60% pop, rock and roll. 40% 
country music. Reed 7/12/67. 

I. PERSONNEL 
Vice-Pres. & Oen'l Mgr. -Lester L. Williams. 
Program Manager -Diane Brugh. 
Cornell Mgr. -Bill Jefferson. 

3. FACILITIES 
1,000 w. days: 1570 kc. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 4d, 5, Ba, 7b. 
Rate Protection: lob. 11b, 12b, 136, 146. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 246, 286, 29a. 
Contracts: 40a, 42b, 45, 48, 47a, 48. 
Comb.; Cont. Discounts: 606, Ola, 61b. 62b. 62e, 
Cancellation: 70a, 70e. 71a. 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective April 1. 1960. (Card No. 1.) 
(This listing eontinued on next page) 

wSL610 
"In morning drive time WSLS has more 
adult listeners than any other station 
M -F, 6.10 AM." 

"WSLS ranks first in all -day average house- 
hold shares, M -F, 6 AM -12 Mid." 

"During housewife time, 10 AM -3 PM, 
WSLS delivers more women than any other 
station - and more young women 25.49 
than any other station." 

"CUME AUDIENCE - WSLS reaches more 
cume men and cume women Mon -Sun than 
any other station." 

"And, on top of all this, WSLS provides 
the greatest available coverage out of 
Roanoke."" 

L 
5000 Watts 610 Kc. 

adam young Inc. 
C` 

Affiliated with WSLS-FM Multi -plea Stereo 
'FCC Coverage Analysis 0.5 my/m 
Pulse Metro Roanoke, April 1968 
Survey figures are estimates only, not verified 
by station. 

910 Spot Radio Stations November 1, 1968 



Rocky Mount -W Y T I -Continued 
Card received February 1. 1961. 

u. SPOT ANNOUNCEMENTS (t (t) (t) 
1 time _......_...._.. 4.00 3.50 2.80 

13 times 3.60 3.15 2.52 
26 times _________ 3.40 2.97 2.88 
52 times _ 3.00 2.62 2.10 

104 times 2.80 2.45 1.96 
156 times _..._. 2.60 2.27 1.82 
208 times 2.40 2.10 1.68 
260 times ...__ ........ _____ 2.20 1.92 1.54 
312 times 2.00 1.75 1.40 
600 times.. ._... .. 1.25 () 1 minute, 100 words, run -of -schedule. 

(t) Station breaks, 80 words, live or transcribed. al 80 words, run -of -schedule. 
8. PROGRAM TIME RATES 

1 hr . 1/2 hr. 1/4 hr. 10 min. 5 min. 
1 time.... 33.00 20.00 15.00 10.00 6.60 

13 times.. 29.70 18.00 13.50 9.00 5.94 
26 times.. 29.05 17.00 12.75 8.50 5.61 
52 times.. 24.75 15.00 11.75 7.50 4.95 

104 times.. 23.10 14.00 10.50 7.00 4.62 
156 nansa.. 21.45 13.00 9.75 6.50 4.29 
208 times.. 19.80 12.00 9.00 6.00 3.95 
260 times.. 18.15 11.00 8.25 5.50 3.63 
312-599 

times 14.85 10.00 7.50 5.00 3.80 

SALEM 
Roanoke County -Map Location F-5 

See SUDS consumer market map and data at begin- 
ning of the State. 

WBLU 
1958 

R A 
Subaerlber to the NAB Radio Code 

Media Code 4 248 7800 7.00 
Baker Broadcasters. Inc., Box 408, 212 E. Main St., 

Salem. Va. 24153. Phone 703-398-5443. 
I. PERSONNEL 

President -Vernon H. Baker. 
Vice -Pees. & Gen'l Mgr. -Richard A. Moran. 
Station Manager -David H. Moran. 

3. FACILITIES 
5,000 w.; 1490 kc. Non -directional days. 
Operating schedule: 5:30 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a. 4a, 9d, 5, 6b, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21a, 22a, 23a. 25a, 32a. 
Contracte: 40a. 41. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eft 7/1/68 -Reed 6/25/68. 
6. SPOT ANNOUNCEMENTS 

FIRM POSITION 
PER YR, EA: I min 30 see I min 80 see 

1 x 4.00 2.50 365 z 2.85 1.75 
104 a 3.75 2.35 520 z 2.75 1.65 
156 x 3.50 2.15 780 x 2.60 1.55 
208 x 3.25 2.00 1040 x 2.50 1.50 
260 z 3.15 1.90 1300 a..._....... 2.25 1.35 
312 x 3.00 1.80 1500+ 2.00 1.25 
20 sec: 60% of 1 -min. 10 see: 50% of 1 -min. 

7. PACKAGE PLANS 
ROS 

PER WK, 
EA: 10 tI 15 ti 25 ti 50 ti 70 tI 100 ti 

1 min 3.50 3.25 3.00 2.75 2.50 2.25 
30 sec 2.75 2.50 2.25 2.00 1.75 1.50 
20 sec: 60% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 260x 

1 hr 45.00 40.00 37.50 35.00 27.50 
1/2 hr 30.00 25.00 23.00 21.00 17.00 
1/4 hr 20.00 18.50 17.00 16.00 10.00 

10. SPECIAL FEATURES 
5 -minute Newscasts -Applicable 1 -min rate plus .50. 

SOUTH BOSTON 
Halifax County -Map Location 11-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WH LF 
I947 

RA!B 
Subscriber to the NAB Radio Code 

Media Code 4 248 7875 9.00 
Halifax Broadcasting Co., 554 N. Main St.. South 

Boston. Va. 24592. Phone 572-2988. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -John L. Cole, Jr. 
Station Manager -H. Preston Young, Jr. 
Chief Engineer -James C. Bishop. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 5:00 am -11:00 pm. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, IS, 3d, 4a, 4d. 5, (la, 7b, 8. Rate Protection: 10b, 11b, 126. 131, 14b, 15a, 15b. 

16. 
Basic Rates: 20b, 21a. 21b, 21e, 22b, 23a. 23b, 2413. 

25a, 27, 28a, 29a, 296, 30, 33a. 
Contracta: 40a, 42c, 94a, 49b, 45, 48, 47a, 48, 49. 

50, 51a, 516, 51c. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 8011. 601. 

61a, 61b, 62d. 
Cancellation: 70b, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with the Keystone Network. 
Affiliated with American Information Network. 
Member: Tobacco Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 11/1/68 -Reed 10/7/68. 

6. SPOT ANNOUNCEMENTS 
-160 wds- - 80wda- 50 wd 80 wd 
(') ROS () ROS ROS ROS 

1 x 3.30 2.85 3.00 2.65 2.30 1.55 
13 x 3.10 2.65 2.85 2.35 2.10 1.40 
26 e 2.90 2.55 2.65 2.20 1.95 1.25 
52 x 2.65 2.35 2.40 2.05 1.75 1.20 
78 x 2.50 2.30 2.30 2.00 1.65 1.15 
104 x 2.40 2.20 2.15 1.95 1.55 1.10 
156 e 2.30 2.15 2.00 1.85 1.45 1.05 
208 s 2.10 2.05 1.85 1.75 1.35 1.00 
260 x 2.05 1.95 1.80 1.65 1.25 .95 
312 x 1.95 1.80 1.75 1.50 1.15 .90 

(') Specified. 
Any yearly contract running 13 weeks or longer may 
be cancelled without short-term rate being applied. 

7. PACKAGE PLANS 

ROS: 
(To be used over 

30 wd 50 and 80 wd 160 wd 
600 x .85 1.00 1.35 1.65 
1000 a .75 .90 1.25 1.55 

(To be used in 7 -day period) 
ROS: 7 ti 10 ti 25 ti 50 tl 75 ti 100 ti 
30 wd 8.50 10.55 23.00 43.00 60.00 73.00 
50 ad 12.65 16.50 33.00 55.00 77.00 88.00 
80 wd 14.85 20.00 43.60 77.00 110.00 127.00 
160 wet 16.60 24.00 55.00 95.00 125.00 150.00 
No copy change. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 U..._.._.._ _.._.._... 35.00 22.00 11.50 9.25 5.30 
13 U..._.._.._.._...._... 33.00 20.00 11.00 8.60 5.00 
28 U..._ 30.00 19.00 10.75 7.95 4.80 
52 U 25.00 18.00 10.55 7.20 4.65 
78 ti 23.00 17.00 9.90 6.90 4.45 
104 ti 22.00 18.00 9.25 6.60 4.20 
156 U..._ - 20.00 15.00 8.60 6.30 4.10 
208 ti 19.00 14.00 7.95 6.00 3.95 
260 ti 18.00 13.00 7.20 5.40 3.60 
312 ti 17.00 12.00 6.50 5.00 3.30 
Any yearly contract running 13 weeks or longer may 
be cancelled without short-term rate being applied. 

SOUTH HILL (1 AM; 1 FM) 
Mecklenburg County -Map Location H-6 

See SUDS consumer market map and data at begin. 
nine of the State. 

WJWS 
1953 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 248 7950 0.00 
Old Belt Broadcasting Corp., Box 216. Chase City 

Hwy.. South Hill, Va. 23970. Phone 703-447-4007. 
I. PERSONNEL 

Pres. & Com'I Mgr. -W. B. Holler. 
General Manager -A. W. Watthall. 
Secretary -Treasurer -N. L. Talley. 

2. REPRESENTATIVES 
Charles Reriard Company. 

3. FACILITIES 
5.u00 w.: 1370 kc. Nun -directional. 
Operating schedule: 6 am -local sunset Mon thru Sat; 
7:55 am -local sunset Sun. EST. 
Partial simulcast operation. Simuleaat 6.8 am. For 
Non.simuleast facilities see WJWS-FM. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3b, 4a, 5, 6a, 8. 
Rate Protection: 156. 16. 
Basic Rates: 20b. 21a, 22a, 22b, 23a, 24b, 28b, 29e. 
Contracts: 40e. 43, 45, 51a. 51e. 
Comb.; Cont. Discounts: 60a, 62b. 
Cancellation: 70a. 70e, 71a. 
Prod. Services: 80, 82. 
Member: Country Music Network. 

TIME RATES 
ER 9/1/68-Reo'd 9/3/68. 

6. SPOT ANNOUNCEMENTS 

1 x In 30 20 
6.00 4.00 3.00 

8. PROGRAM TIME RATES 
5 min 7 1/4 hr 10 

W J W S -FM 
1966 

Media Code 4 248 7951 8.00 
Old Belt Broadcasting Corp., Box 216. Chase City 

Rd., South Hill, Va. 23970. Phone 703-447-4007. 
I. PERSONNEL 

Pres. & Com'1 Mgr. -W. B. Hoffer. 
General Manager -A. W. Watthall. 
Secretary -Treasurer -N. L. Talley. 

3. FACILITIES 
ERP 3,000 w.: 105.5 mc. Stereo. 
Operating schedule: 6 am -11 pm- EST. 
Antenna ht.: 217 ft. above average terrain. 
Partial simulcast operation. Operated separately 8 
am -11 pm. For simulcast facilities see WJWS. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
See WJWS listing for coded regulations. 

TIME RATES 

Rates are identical to WJWS. See that Bating. 

STAUNTON (2 AM; 1 FM) 
Augusta County -May Location G-4 

See SRDS consumer market map and data at begln 
nine of the State. 

WA FC 
1954 

Subscriber to the NAB Radio Cede 
Media Code 4 248 8025 0.00 
American Rome Broadcasting Corp., Box 1209, Spring 

Hill Rd., Staunton, Va. 24401. Phone 703-886- 
2377, 8. 

I. PERSONNEL 
Iresident-Lloyd Gochenour. 
Station Manager -Edward C. Lyman, Jr. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
1,000 w. days; 900 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% ra rerognized agencies: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 36, 4b, 4d, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 136, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a. 24b. 25a, 26. 

28a, 29a, 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60e, 61b, 626, 82e. 
Cancellation: 70a, 70e, 71a, 73a. 
FM redlitles WSGM (FM). 
Affiliated with CBS and KBS. 

TIME RATES 
Rates effective 

Rates received November 24, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti 5.85 4.55 104 ti 4.55 3.25 
28 ti..._ ...... _... 5.20 3.90 156 ti ....... 4.23 2.93 
52 ti 4.88 3.58 312 ti..._.._ 3.90 2.94 
Announcements and programs can be combined to 
earn additional discounts, on spots. 

7. PACKAGE PLANS 
1 min 30 seo 

20 Spots 70. 50. 
50 Spots 150. 126. 
100 Spots 260. 225. 

8. PROGRAM TIME RATES 
I ti 28 tl 52 ti 104 U 

1 hr 58.50 55.60 52.65 49.75 
1/2 hr 35.10 33.35 31.59 29.84 
1/4 hr 23.40 22.23 21.06 19.89 
10 min. 17.55 16.25 15.28 14.30 
5 min 10.40 9.75 7.80 7.48 
Broadcast time is 45 seconds less than 

WSGM (FM) 
1959 

156 U 312 ti 
46.80 43.90 
28.08 28.33 
18.72 17.55 
13.33 12.35 
7.15 6.50 

indicated. 

Media Code 4 248 8100 1.00 
American Home Broadcasting Corp., Box 1209, Spring 

Hill Rd., Staunton, Va. Phone 703-886-2377. 8. 
2. REPRESENTATIVES 

Time Sales. Inc. 
9. FACILITIES 

ERP 500 w.: 93.5 mc. 
Operating schedule: 6:00 am -10:05 pm. Rea. 
Antenna ht.: 352 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. la. 3b. 4b, 4d, 5, 6a, 8. 
Rate Protection: IOb, Ilb, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a, 26. 

28a. 29a. 
Contracts: 40a. 45. 46, 97a, 48. 
Comb.; Cont. Discounts: 60a, 61b, 62b, 62e. 
Cancellation: 70a, 70e. 71a, 73a. 

TIME RATES 
Rates effective 

Rates received November 24, 1965. 
6. SPOT ANNOUNCEMENTS 

1 minute .__...._._.._......_.... 2.25 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 5 min 
1 ti 15.00 10.00 5.00 3.00 

WTO N 
1945 

Subscriber to the NAB Radio Code 
Media Code 4 248 8175 3.00 

Charles F. Blackley, Morrison Bldg.. Staunton. Va. 
24401. Phone 703-886-6666, 886-3010. 

I. PERSONNEL 
Owner and Gen'l Mgr.-Charlea P. Blackley. 
Sales Manager -Charles E. Seebeck. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 6:00 am -midnight weekdays; 7:00 
am -midnight Sun. EST & EDT. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2a, 3a, 3d, 9a, 5, 8. 
Rate Protection: 10s, lia, 12a, 13e, 14a. 
Basic Rates: 22a, 23a. 29b, 29a, 30. 
Contracts: 40a, 42a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a, 60f, 601, 61e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective April 1. 1962. (Card No. 3.) 

Rates received February 5. 1962. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/21 1/4 5 80 
hr. hr. hr min- min. see. 

1 time 60.00 36.00 24.00 12.00 6.00 4.20 
13 times 57.00 34.20 22.80 11.40 5.70 8.99 
26 times 54.00 32.40 21.60 10.80 5.40 8.78 
52 times 51.00 30.60 20.40 10.20 5.10 8.57 

104 times 48.00 28.80 19.20 9.60 4.80 8.86 
208 times 45.00 27.00 18.00 9.00 4.50 3.15 
416 times 42.00 25.20 16.80 8.40 4.20 2.94 

1,000 times ..._... ........ 3.90 2.78 

STUART 
Patrick County -Map Location F-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WH EO 
1959 

Media Code 4 248 8250 4.00 
Gray Broadcasting Corp., Wayside Dr., Stuart, Va. 

24171. Phone 694-3114. 
I. PERSONNEL 

President -Ted J. Gray. Jr. 
Vice-Pres. & Gen'l Mgr. -Bill C. Walla. 
Commercial Manager -Ruth Dalton. 

VIRGINIA 
2. REPRESENTATIVES 

National Time Sales. 
3. FACILITIES 

1,000 w. days; 1270 kc. Non -directional 
Operating schedule: 6:00 am -local sunset Mon thru 
Sat: 7 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 106, 116, 12b, 13b, 146. 
Basic Rates: 20a, 23a, 24a, 24b, 29a. 
Contracts: 40a. 47a. 
Comb.; Cont. Discounts: 60a, 61a, 01b. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective April, 1962. (Card No. 1.) 

Card received April 28, 1965. 
8. SPOT ANNOUNCEMENTS 

1 min t30 see 9. min '130 see 
1.12 ti 3.50 2.90 104-155 U.._. 2.10 1.80 
13-25 ti 3.15 2.75 156-259 ti 1.95 1.60 
26-51 ti ..... 2.90 2.40 260-311 U 1.75 1.40 
52-103 ti 2.45 2.10 312 or more ti 1.50 1.25 
10 -seconds -50% of the applicable 30 -second rate. 
1 continuous spot every day of year, ea 1.15. 

(') 120 words. 
(t) 65 words. 

7. PACKAGE PLANS 
MONTHLY BONUS SATURATION PACKAGE 

1 min 30 sec 1 min 30 sec 
30 ti 1.90 1.40 120 ti 1.60 1.10 
60 ti 1.80 1.30 150 ti 1.50 1.00 
90 ti 1.70 1.20 

TIME SIGNALS 
1-3 ti .90 5 or more ti __ .80 
3-5 ti .75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1-12 ti 33.00 20.00 16.00 11.50 
13-25 ti....._ 29.00 18.00 13.00 9.00 
26-51 ti 25.00 17.00 11.00 7.25 
52-103 ti 23.00 15.00 9.00 6.25 
104-155 ti 20.50 12.00 8.25 5.00 
156-259 ti 17.50 10.50 7.25 4.00 
260-311 ti 16.00 9.00 6.00 3.50 
312 or more ti 14.75 8.50 5.50 3.00 

SUFFOLK (1 AM; 1 FM) 
Nansemond County -Map Location L-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLPM 
1940 

Media Cede 4 248 8325 4.00 
Suffolk Broadcasting Corp., 967 Windsor Rd., Suf- 

folk, Va. 23434. Phone 703-539-2394. 
STATION'S PROGRAMMING DESCRIPTION 

WLPM: Programmed for general interest with em- 
phasis on young adults and teens. 
Rock mixed with some country and western and stand- 
ards. FARM: news 6-6:30 am, 11:45 am -12:15 pm. 
Editorials frequently. NEWS: emphasis on local 
events. Recd 7/28/67. 

I. PERSONNEL 
Executive Vice President -Edmund Beydush. 
General Manager -L. Earl Hundley. 

9. FACILITIES 
1.000 w.; 1460 kc. Non -directional. 
Operating schedule: 5:30-12:30 am Mon thru Fri; 
6:30-12.30 am Sat and Sun. EST. 

4. AGENCY COMMISSION 
Rates commfssionabie. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 2h, 3a, 3d, 4a, 4c, 5, 6a, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20a, 23a, 29a, 24c, 25a, 28b, 28c, 29a, 

30. 33b. 
Contracts: 40a. 91, 45, 46. 
Comb.: Cont. Discounts: 60a. 60e, 601. 61a, 620. 
Cancellation: 71a. 72. 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 8/1/68 -Reed 8/14/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see IO see 
1 x 2.75 2.25 1.50 

7. PACKAGE PLANS 
(25 spots in 1 day or 45 spots within 3 consecutive 

days or 70 spots within 7 consecutive days) 
1 min_ 2.00 30 sec 1.50 

10. SPECIAL FEATURES 
ROTATING HEADLINE NEWS 

DAILY: 3 min 5 min 
6 days per wk 2.75 3.75 

FIRED TIME NEWS SPONSORSHIP 
6 days per wk. 4.50 5.50 

WXYW (FM) 
1966 

Media Code 4 248 8400 5.00 
Suffolk Broadcasting Corp., 967 Windsor Rd., Suffolk, 

Va. 23434. Phone 703-539-2394. Norfolk phone 703- 
393-1111. 
STATION'S PROGRAMMING DESCRIPTION 

WXYW (FM): Programmed for adults. 
Minimum 55 min of music per hour. Commercial ac- 
ceptance based on program and audience compatibility. 
MUSIC: 94% instrumental, 6% vocals. Contenta 50% 
Standards, balance is Latin American, popular. Jazz, 
show tunes and film music. All selections segue with 
no talk. COMMERCIAL POLICY: 5 minutes per 
hour maximum. Contact Representative for further 
details. Recd 4/3/68. 

I. PERSONNEL 
General Manager -Edmund Baydush. 

2. REPRESENTATIVES 
Quality Media Incorporated. 

3. FACILITIES 
ERP 80,000 w : 92.9 me. Stereo. 
Operating schedule: 6-2 am. EST. 
Antenna ht.: 432 ft. above average terrain. 

(This listing continued on next page) 
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VIRGINIA 
Suffolk -W X Y W (FM) -Continued 
4. AGENCY COMMISSION 

15%. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. 3a, 3b. 3d, 4a, 4c, 5, 6b, 7b, 8, 
Rate Protection: 10c, 11c, 12e, 13c, 14c, 15e. 
Basic Rates: 20e, 23a, 24a, 24c, 28c, 29a, 30, 32b, 

33e. 
Contracts: 90a, 91, 42a. 45, 46, 48. 
Comb.; Cont. Discounts: 80a, 00h, 801, 81e. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 7/15/68 -Reed 7/15/68. 
6. SPOT ANNOUNCEMENTS 

WKLY, ROS: I ti 6 ti 12 ti 18 ti 24+ 
1 min or less 12 11 9 8 7 

TASLEY 

(D) 

Accomack County -Map Location M-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

WESR 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 248 8475 7.00 
Accomack-Northampton Broadcasting Co., Inc., U.B. 

Hwy. 13, Eastern Shore Radio Center, Tetley, Ve. 
23941. Phone 703-787-3200. 

I. PERSONNEL 
President -Vernon H. Baker. 
Vice-Pres. & Gen'l Mgr. -Brooks Russell. 

3. FACILITIES 
5.000 w. days; 1330 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 9a, 9d, 5, 6e, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 29b. 25c. 
Contracts: 40a, 94e, 44b. 48. 
Comb.; Cont. Discounts: 60d, 60e. 80f. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Reed 1/9/87. 
6. SPOT ANNOUNCEMENTS 

FIXED POSITRON 
PER YR: I min 30 sec 10 sec 
1 ti 4.25 9.00 3.75 
28 ti 4.25 4.00 3.50 
52 ti 4.25 4.00 3.00 
104 tl _......_ 4.25 3.50 2.75 

3.00 2.50 
280 tl..._._...r._..,.._........_..._._ 4.05 2.75 2.25 
365 ti 3.75 2.50 2.00 

7. PACKAGE PLANS 
WEEKLY ROS 

PER WK: 10 ti 15 ti 25 ti 50 ti 70 ti 100 ti 
1 min 3.50 3.25 3.00 2.75 2.80 2.50 
30 sec 2.75 2.65 2.50 2.25 2.15 2.00 
10 sec 2.00 1.95 1.85 1.50 1.50 1.50 

TAZEWELL 
Tazewell County -Map Location D-8 

See SRDS consumer market map and data at beginning 
of the State. 

WTZ E 
1966 

Media Code 4 248 8550 7.00 
Garland A. Hess, Wm. H. Bowen & Fred Cox, 

Box 69, Tazewell, Va. 24651. Phone 703-982-1179. 
STATION'S PROGRAMMING DESCRIPTION 

WTZE: Programmed for general interest. 
4 air personalities emcee entire operation. NEWS: 
5 min on hour, headlines at :35, sports headlines at 
:45, community news at :15. M -Sat 6-8 am country 
and western music, slanted to farmers and commuters. 
8 am -noon middle-of-the-road music slanted to house- 
wives. Noon -1 pm farm reports, swap shop, religion. 
1 pm -sign -off rock. Sun 7 am -1 pm religion, live 
and taped plus gospel music. 1 pm -sign -off rock. 
Frequent national and area weather and temperature, 
emphasis on community involvement, civic, and school 
affairs. Frequent remote broadcasts for special sales 
events. etc. Recd 8/21/87. 

I. PERSONNEL 
Gen'l & Sales Mgr. -Garland A. Hess. 
Program Director -James L. Cox. 

3. FACILITIES 
1,000 w.; 1970 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th month following broad- 
cast. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 2b, 3e, 3b, 3d, 90, 4d, 5, 6a, 7b. 
Rate Protection: I6g, 11g, 12g, 13g, 14g, 15b. 
Basic Rates: 20b, 23a, 24b, 25a, 28, 28c. 
Contracts: 90a, 41, 45, 48, 50. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 4/2/87-Rec'd 1/31/67. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 520 78x 1040 156x 
1 min 3.75 3.40 3.15 2.95 2.40 2.30 2.20 

8. PROGRAM TIME RATES 
lx 19x 260 52x 78x 

1 hr 90.00 37.00 39.50 33.00 31.00 
1/2 hr 24.00 22.00 20.00 19.00 18.00 
1/4 hr 15.00 14.00 12.50 11.50 11.00 
5 min. 8.00 7.50 6.50 6.00 5.75 

104x 156x 
27,00 28.00 
14.00 12.00 
10.00 9.00 
5.50 5.00 

VINTON 
Roanoke County -Map location F-5 

See SItDS consumer market map and data et beginning 
of the State. 

See Roanoke 
(including Vinton) 

VIRGINIA BEACH 
Virginia Beach County -Map Location M-8 

See SRDS consumer market map and data at begin - 
sing of the State. 

See Norfolk -Portsmouth 
(including Virginia Beach -Chesapeake) 

and 
Newport News -Hampton 

WARRENTON (2 AM; 1 FM) 
Fauquier County -Map Location J-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WEER 
1957 

Subscriber to the NAB Radio Cede 
Media Code 4 248 8625 7.00 
Elektra Broadcasting Corp. of Virginia, Box 817, 

Warrenton, Va. 22188. Phone 703-397-1250, 
I. PERSONNEL 

President -George J. Gillespie. 
Exec. Vice-Pres. & Gen'l Mgr. -Daniel W. Kirby, 

3. FACILITIES 
1.000 w. days; 1250 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
Simulcast during AM operational hours. For non - 
simulcast facilities see WEER -FM. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 4a, 9d, 5, 6a. 
Basic Rates: 23a, 24a. 

TIME RATES 
No. 1 Eft 9/15/68 -Reed 5/3/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 50x IOOx 250x 500x 

1 min 6.00 5.50 5.00 4.50 4.00 
30 see 5.00 4.50 4.00 3.50 3.00 
Specified times extra 1.00. 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
PER 

WK:10 ti 20 01 30 t1 40 ti 50 01 75 ti 100 ti 
I min 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
30 sec 4.00 3.85 3.60 3.45 3.30 3.15 3.00 
Within 7 days. 
Specified times extra 1.00. 
10 see: 50% of 1 -min. 

8. PROGRAM TIME RATES 
PER YR: Ix 50x 100x 250x 

1 hr 58.50 55.50 52.75 47.00 
1/2 hr 35.00 34.00 32.00 29.25 
1/4 hr 23.50 21.00 18.75 18.50 
5 min 10.00 9.40 8.80 8.20 

WEER -FM 
1966 

Media Code 4 248 8826 5.00 
Elektra Broadcasting Corp. of Virginia, Box 817. 

Warrenton, Va. 22188. Phone 347-1250. 
I. PERSONNEL 

President -George J. Gillespie. 
Exec. Vice-Pres. & Gen'l Mgr. -Daniel W. Kirby. 

3. FACILITIES 
ERP 3,600 w.; 107.7 me. 
Operating schedule: 6 am -11 pm. EST. 
Antenna ht.: 803 ft. above average terrain. 
Partial simaleast operation. Operated separately local 
sunset -11 pm. For simulcast facilities see WEER. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5, GENERAL ADVERTISING See coded regulations 
See WEER listing for coded regulations. 

TIME RATES 
No. 1 ER 4/15/68 -Reed 10/8/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: Ix 50x 

1 min 6.00 5.50 
30 see 5.00 4.50 
10 sec: 50% of 1 -min. 
Specified times, extra 1.00. 

7. PACKAGE PLANS 

PER WK: (Within 7 days) 

IO ti 20 t1 30 t1 40 ti 
1 min 5.00 4.75 4.50 4.25 
30 sec 9.00 3.85 3.60 3.45 
10 sec: 50% of 1 -min. 
Specified times, extra 1.00. 

8. PROGRAM TIME RATES 
PER YR: Ix 
1 hr 58.50 

1/4 hr 23.50 
5 min. 10.00 

WKCW 

IOOx 
5.00 
4.00 

50 ti 
4.00 
3.30 

50x 
55.50 
34.00 
21.00 
9.90 

250x 500x 
4.50 9.00 
3.50 3.00 

75 t1 IOO ti 
3.75 3.50 
3.15 3.00 

IOOx 250x 
52.75 47.00 
32.00 29.25 
18.75 16.50 

8.80 8.20 

1957 
Media Code 4 248 8700 8.00 
WKTF, Inc.. Box 740, Warrenton. Ve, 22186. Phone 

703-347-1420 or 273-9150. 
I. PERSONNEL 

President -Fred J. Crescente. 
General Manager -Stewart L. Brooks. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
5,000 w. days; 1420 ke. Non -directional. 
Operating schedule: 5:00 am -local sunset. EST, 

4. AGENCY COMMISSION 
15% on time charges only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3a, 9a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 12b. 
Basic Rates: 20a, 22a, 22b, 23a, 29a. 
Contracts: 45, 46. 
Comb.; Cont. Discounts: 60a, 60c. 
Cancellation: 70e, 70c, 71a, 73a. 
Member: Country Music Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER -- Reed 10/5/67. 
7. PACKAGE PLANS 

1 81 10 ti 20 ti 30 ti 40 ti 50 tI 
1 min 10.00 9.00 8.00 7.00 8.00 5.00 
30 sec 8.00 7.00 6.50 6.00 5.00 4.00 
10 sec 6.00 5.50 5.00 4.50 4.00 3.50 

WARSAW (1 AM; 1 FM) 
Richmond County -Map Location L-4 

See SRDS consumer market map and data et begin - 
nine of the State. 

WNNT 
Media Code 4 248 8775 OÁ09 
Northern Neck and Tidewater Broadcasting Co., Inc., 

Warsaw. Ve. 22572. Phone 333-6900. 
STATION'S PROGRAMMING DESCRIPTION 

WNNT: Programmed for general interest. 
AIR PERSONALITIES handle all segmenta. FARM: 
news and markets 6-7 am, 12:45-1:05 pm. Middle - 
of -road music 7-9 am, 10:30-11:45 em, 2-4 pm, & 
7-10 pm. C and w music 6-7 am, 9-10 am & 1-2 
pm. Teen music 4-6 pm. Ladies' news and programs 
10-10:30 am, 11:45 am -12:45 pm. NEWS: 5 min 
each hour. 50% national 50% local. 6-6:30 pm 
sports. TALK: 6:30-7 pm with syndicated personal- 
ity. SPORTS: big league baseball, pro football, 
high school sports in season. Rec'd 7/19/87. 

I. PERSONNEL 
lresident & Owner -Mrs. Lee Williams. 
Account Executive -W. A. Martin. 
Vice-Pres., Chief Eng. & Mgr. -Dean Loudy. 

3. FACILITIES 
250 w, days; 690 kc. Non -directional. 
Operating schedule: Summer months -6:00 am -7:30 
pm weekdays; 7:00 am -7:30 pm Sun. EST. 
Partial simulcast operation during AM operational 
hours. For non-simuleast operation tee WNNT-FM. 

4. AGENCY COMMISSION 
None. All rates net to station: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3b, 3d, 9a, 4c, 5, 6a, 7e, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14a, 15a, 15b. 
Basic Rates: 20b, 21a, 21b. 21e. 21d, 22a, 22b, 23a, 

23b, 24b, 25c, 28a. 28c, 29e, 30, 32b, 33a. 
Contracts: 40a, 41, 44a, 44b. 45. 46, 47a, 48, 50, 51b, 

51c. 
Comb.; Cont. Discounts: 60d, 60e, 60f. 60h, 601, 61a. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with Keystone Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 7/3/50 -Reed 3/8/87. 
6. SPOT ANNOUNCEMENTS 

1/2 1 1/2 
min. min. min. min. 

1 time 3.50 2.25 52 times.... 3.25 2.15 
13 times 3.50 2.25 104 times.... 3.00 2.00 
26 times 3.25 2.15 312 times.... 3.00 2.00 

7. PACKAGE PLANS 
YEARLY BULK RATE 

1500x 8000x 50000 
1 min 2.50 2.25 2.00 
30 sec 1.75 1,50 1,25 
10 sec: 75% of 30 see rate. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time 40.00 24.00 12.50 6.25 
13 times 38.00 22.80 12.00 6 00 
26 times 36.00 21.80 11.50 5.75 
52 times 34.00 20.40 11.00 5.50 

104 times 32.00 19.20 10.50 5.25 
312 times 30.00 18.00 10.00 5.00 
10 minute periods are 75 per cent of cost of 15 
minute periods. 

WNNT-FM 
1967 

Media Code 4 248 8776 8.00 
Northern Neck -Tidewater Broadcasting Co., Inc. Box 

258. Warsaw, Va. 22572. Phone 703-333-6900. 
t. PERSONNEL President -Mrs. Patricia Williams. 

Sta. & Gen'l Mgr. -Dean Loudy. 
Sales Manager -W. A. Martin, 

9. FACILITIES 
ERP 2,400 w.; 100.9 mc. 
Operating schedule: 6 am -10 pm daily. EST. 
Antenna ht.: 330 ft. above average terrain. 
Partial simulcast operation. Operated separately from 
AM sign -off to 10 pm. For simulcast facilities see 
WNNT. 

4. AGENCY COMMISSION 
None. All rates net to station; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WNNT listing for coded regulations. 

TIME RATES 

Rates are identical to WNNT. See that listing. 

WAYNESBORO (2 AM) 
Augusta County -Map Location G-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WANV 
1965 

Media Code 4 248 8850 1.00 
WANV, Inc., Box 97, Waynesboro. Va. 

703-992-1153. 
I. PERSONNEL 

President -Louis Spilman. 
Sta. & Sales Mgr. -Charles E. Neer. 
General Manager -J. S. Ogsbury. 

2. REPRESENTATIVES 
The Meeker Company, Inc. 

22980. Phone 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 970 kc. 

Directional -separate patterns day and night. 
Operating schedule: 6-12:10 am. EST. DST. 

4. AGENCY COMMISSION 
15% on net station Ume; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2b, 3e, 3b, 3c, 4e, 9d, 5, 619. 7b. 
Rate Protection: 10h. llh, 12h. 13h. 19h. 
Basic Rates: 20e. 20b, 21b, 24c, 28b, 28e. 33c. 
Contracts: 44e, 95, 98, 97a. 
Comb.; Cont. Discounts: 60a, 608. 
Cancellation: 70a, 71e, 73a. 
Prod. Services: 82. 
Only minutes acceptable from 7-9 am and 9-6 pm. 

TIME RATES 
No. 2 ER 5/1/68 -Reed 4/29/68. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION -FREQUENCY BASIS 

I min I min 
1 x..._.._......_.._........_... 6.00 260 z......._.._ 4.50 
10 x 5.75 312 a......._.._.._..__..... 4.25 
26 z..._.._.._.._.._......_ 5.50 781 z.........._.._.._.._.._. 4.00 
52 z..._......_.._......_..- 5,25 1301 z..._.._.._......_....... 3.75 
104 z 5.00 1561+ -.._.._.._.._.._..... 3.50 
156 z 4.75 
30 sec: 75% of 1 -min 7-12 sec: 60% of 1 -min. 
To be used within 1 year, but not necessarily con- 
secutively. 1 -minute and 30 -second spots may be com- 
bined for greater frequency discount. Minutes and 
station breaks may not be combined. 

7. PACKAGE PLANS 
1 -MINUTE -ROS 

PWK:5t1 10ti 15tl 20ti 30tí 4001 50tí 
1 wk.. 4.75 4.55 4.50 9.40 4.30 4,15 4.00 
4 wk.. 9.40 4.20 4.15 4.05 3.95 3.80 3.85 
13 wk 4.25 4.05 4.00 3.90 3.80 3.65 3,50 
26 wk 3.95 3.75 3.70 3.60 3.50 3.35 3.20 
52 wk 3.70 3.50 3.45 3.30 3.20 3.05 2.90 
30 sec:75% of 1 -min. 7-12 sec: 60% of 1 -min. 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 5 min 

1 x 75 45 30 10 

DISCOUNTS 
13x- 5% 52x-15% 156x-25% 
26x-10% 104x-20% 260x-30% 

WAYB 
1947 

N,111 R A B 

Subscriber to the NAB Radio Code 
Media Code 4 248 8925 1.00 

Waynesboro Broadcasting Corp., Box 40, 526 W. 
Main St., Waynesboro, Va. 22980. Phone 703-942- 
1490, 

STATION'S PROGRAMMING DESCRIPTION 
WAYB: MUSIC: middle-of-the-road. NEWS: net- 
work on half hour. World. state and local news 
headlines on hour. Local weather every half hour 
following news. 2 major newacope blocks daily 7- 
7:35 am & 5:50-8:35 pm. Local news director plus 
2 assistants. 3 radio equipped mobile news vehicles. 
4 major local news programs daily of 5 min or more 
duration, plus local news headlines on hour. SPORTS: 
over 300 play-by-play broadcasts annually professional 
football and baseball, college and high school football 
end basketball, major automobile races and local golf 
tournaments and youth baseball play-offs. Rec'd 
1/3/68. 

I. PERSONNEL 
Pres. & Gen'! Mgr. -N. Wilbur Kidd. 
Vice-Pres. & Sta. Mgr. -Al Charles. 

S. FACILITIES 
1,000 w. days. 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 6 am -midnight daily. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply, 
General: la. 2e, 2b, 3e, 3b, 3d, 4a, 9d, 5, 6b, 7b, 8. 
Rate Protection: 10a, lia, 12e, 13a, 14a, 15b. 
Basic Rates: 20a, 20b, 21e, 22a, 22b, 23a, 24b, 29c, 

25a. 28b, 28c, 29a. 
Contracts: 40e, 41, 45, 40, 47a. 51e, 51b. 
Comb.: Cont. Discounts: 00h, 601, 61a, 624. 
Cancellation: 71e, 72, 73a. 
Prod. Services: 82. 
Affiliated with Mutual Broadcasting System, 

TIME RATES 
ER 7/1/68-Rec'd 7/11/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 z..._......_.._... 5.70 4.30 260 x..........._... 4.15 3.10 
26 x..._ ............. 5.90 3.95 312 a 3.95 2.95 
52 x 5.00 3.60 824 a......._.._... 3.70 2.80 
104 L.._ ...... 9.70 3.95 1000 z 3.45 2.65 
156 z 4.45 3.30 1500 x..._..,..._. 3.20 2.50 

7. PACKAGE PLANS 
(To be used within 24 hours) 

30 see I min 
20 ti. 50 70 

(To be used within 1 week) 
20 ti..._.._.._.._.._.._.._.._.._.._ 85 85 
100 U..._.._.._.........._......_.._.._.._..-..-......_ 250 355 

8. PROGRAM TIME RATES 
hr /2 hr I/4 hr 10 min 

1 x 64.30 35.75 22.85 14.30 
26 z 57.15 28.60 20.00 12.85 
52 x 50.00 26.95 17,15 11.45 
104 z......._.._.._.._ 47.50 25.70 16.15 10.95 
158 x..._.._.._ .......... 45.00 24.65 15.25 10.40 
260 z 42.50 23.00 14.60 9.85 
312 z 40.00 21.70 13.95 9.30 
629 z 39.15 20.50 13.65 8.70 
1000 z 37.95 19.70 13.05 8.20 
1500 x 35.75 18.25 12.15 7.00 

5 min 
8.95 
8.60 
8.20 
7.80 
7.40 
8.85 
6.60 
6.00 
5.70 
5.35 
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WILLIAMSBURG (1 AM; 1 FM) 
James City County -Map Location L-5 

See SItDS consumer market map and data at begin- 
ning of the State. 

WBCI 
1959 

Media Code 4 248 9000 2.00 
Williamsburg Broadcasting Co., Inc., Box 180, Wil- 

liamsburg, Va. 23185. Phone 703-229-7400. 
STATION'S PROGRAMMING DESCRIPTION 

WBCI: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour, 2 min on half hour. Middle-of-the- 
road music all day. 6:30 am farm report. 7:30 am 
sports report. Noon -12:30 pm national and local 
news and local farm report. 4 pm military report 
from local base. 5:30 pm business report. 6-6:30 
pm national and local news and sports news. 11- 
11:20 pm national and local news and sports report. 
SPORTS: live coverage of major league baseball. 
college football and basketball and local high school 
football and basketball. Live coverage of 12 NASCAR 
races annually. Contact Representative for further 
details. Recd 7/12/67. 

I. PERSONNEL 
General Manager -Donald 5f. Bentley. 

2. REPRESENTATIVES 
Dome-Messervey Co., Inc. 

3. FACILITIES 
500 w. days; 740 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a. 3b, 9a, 5, 6a, 8. 
Rate Protection: 12b, 14b. 
Basic Rates: 20a, 22a, 23a, 25a, 26, 29a. 
Contracts: 40a. 45, 46, 48. 
Cancellation: 70a, 70c, 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eft 7/1/67-Rec'd 7/3/67. 
i. rACKAGE PLANS 

ANNUAL 
1,000 spots minimum rate: 
I min, ea 2.25 30 sec, ea 1,75 

MONTHLY 
IO ti 25 ti 50 ti 100 ti 

1 min 35.00 75.00 135.00 240.00 
80 sec 27.00 62.50 115.00 200.00 

DISCOUNTS 
13 wk -l0% 26 wk -15% 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 260x 312x 

1 hr ..... _....... 50.00 46.00 41.40 37.25 25.00 20.00 
1/2 hr 31.00 28.00 25.25 22.75 17.00 15.00 
1/4 hr 18.00 15.75 14.50 13.25 10.00 8.00 

10. SPECIAL FEATURES 
Newscasts -1-1/2 z 1 -min rate. 

WBCI-FM 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 248 9001 0.00 
Williamsburg Broadcasting Co., Inc., Box 180, Wil- 

liamsburg, Va. 23185. Phone 703-229-7400. 
STATION'S PROGRAMMING DESCRIPTION 

WBCI-FM: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour. 2 min on half hour. MUSIC: middle- 
of-the-road all day. 6:30 am farm report. 7:30 am 
sports report. Noon -12:20 pm national, local news, 
and local farm report. 4 pm military report from 
local base. 5:30 pm business report. 6-6:20 pm na- 
tional, local, and sports news. 11-11:20 pm national, 
local news, and sports report. SPORTS: live major 
league baseball. Live coverage university and local 
high school football and basketball. Live coverage 12 
NASCAR races annually. Contact Representative for 
further details. Reed 7/12/67. 

I. PERSONNEL 
President -William E. Allaun, Jr. 
Gen'l & Sales Mgr. -Donald M. Bentley. 

2. REPRESENTATIVES 
Dome-Messervey Co., Inc. 

3. FACILITIES 
ERP 17,000 w.: 96.5 mc. 
Operating schedule: 6:00 am -midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b. 4a, 5, 6a, 8. 
Rate Protection: 12b. 
Basic Rates: 20a, 22a. 23a, 25a, 26. 
Contracts: 40a. 45, 46, 48. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with MBS and KBS Radio Network. 
FM sold and programmed in conjunction with AM. 
daytime only. 
AM programming duplicated on FM at no extra 
charge 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eff 7/1/67 -Reed 7/3/67. 
7. PACKAGE PLANS 

PER MO: IO ti 20 ti 50 ti IOO ti 
1 min 30.00 62.50 100.00 150.00 
30 sec 25.00 50.00 87.50 125.00 

WINCHESTER (2 AM; ZhM) 
Frederick County -Map Location H-2 

See SItDS consumer market map and data at begin- 
ning of the State. 

WEFG (FM) 
1965 

Media Cede 4 248 9075 4.00 
Shenval Broadcasting Corp., Box 828, Winchester, Va. 

22601. Phone 703-662-5101. 
I. PERSONNEL 

President -Edwin R. Fischer. 
General Manager -John P. Bell, Jr. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 

3. FACILITIES 
ERP 21,000 w.; 102.5 mc. Stereo. 
Operating schedule: 6:30 am -midnight. EST. 
Antenna ht.: 330 ft. above average terrain, 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 4a, 5, 6a. 
Rate Protection: 10a, 12a, 13a, 14a, 15a. 
Basle Rates: 22a, 24b. 
Contracta: 40a. 
Comb.; Cont. Discounts: 60e, 61a. 
Cancellation: 73a. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 
AM facilities: WHPL. 

TIME RATES 
No. 1 Eff Rec'd 1/19/67, 

6. SPOT ANNOUNCEMENTS 
25x 50x IOOx 200x SOOx 1000x 

1 min..._ ........ . 3.00 2.75 2.50 2.25 2.00 1.75 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

10. SPECIAL FEATURES 
5 -MINUTE NEWS, SPORTS, WEATHER, 

STOCK MARKET 
25x 50x 100x 300x 

5 min 8.00 6.00 4.50 3.00 
FOOTBALL. BASKETBALL, BASEBALL 

Participations, ea (promo. spots inc'l)..._...._.._......- 15 

WHPL 
1961 

Media Cede 4 248 9150 5.00 
Shenval Broadcasting Corp.. Box 828, Winchester, 

Va. 22601. Phone 703-662-5101. 
I. PERSONNEL 

President -Edwin R. Fischer. 
General Manager -John P. Bell, Jr. 
Assistant Manager-Kleth Lupton. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 

3. FACILITIES 
500 w. day & night; 610 kc. Directional. 
Operating schedule: 5:30-12:30 am. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 4a, 5, 6a. 
Rate Protection: 10a, 128, 13a, 14a, 15a. 
Basic Rates: 22a, 29b. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60e, 61a. 
Cancellation: 73a. 
Prod. Services: 82. 
FM facilities: WEFG-FM. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 2 Eft 2/1/67 -Reed 1/19/67. 

6. SPOT ANNOUNCEMENTS 
25x 50x IOOx 200x 500x 800x I000x 

1 min 6.00 5.50 5.00 4.50 4.00 3.50 3.00 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

9. PARTICIPATING PROGRAMS 
BIG II COUNTRY 
(6:30 pm -12:30 am) 

6 ti 12 ti 30 ti 
Per week....._...._......-..._...._.._...._...._.._. 24 38 60 

10. SPECIAL FEATURES 
5 -MINUTE NEWS, WEATHER, SPORTS. 

JIMMIE FIDDLER 
250 50x 100x 300x 600x 

5 min 10.00 8.00 6.00 4.50 3.50 
FOOTBALL. BASKETBALL, BASEBALL 

Participations. ca (promo, spots inc'D 15 

WINC 
1941 

Media Code 4 248 9225 5.00 
Richard Field Lewis. Jr., Inc.. Box 605, WINC Bldg., 

Winchester, Va. 22601. Phone 703-667-2224. 
STATION'S PROGRAMMING DESCRIPTION 

WINC: MUSIC: middle-of-the-road, M -F, 5:45 am - 
8 pm & 10 pm -12M. Top 40, 8-10 pm. Sat top 40 
11 am -noon, remainder middle-of-the-road. Sun reli- 
gious am only, remainder middle-of-the-road. Feature 
4 personalities plus 3 airmen, NEWS: local staff, 
3 radio -equipped news vehicles. 9 daily local news- 
casts M -F, 8 weekends. Network news at :55. Other 
news, farm news and features weekly. 2 news wire 
services. SPORTS: over 300 play-by-play broadcasts 
yearly. Local high school football, basketball and 
track. Professional and college football, professional 
baseball, nascar races, 12 area aportscasts weekly plus 
24 network sports features at :25 weekends. Sports 
staff 5. Frequent special events pickups. Contact 
Representative for further details. Rec'd 8/21/67. 

I. PERSONNEL 
President -Marion Lewis. 
Gen'I & Comm'I Mgr. -Philip Whitney. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Regional-Dome-Messervey Co., Inc. 

3. FACILITIES 
1.000 w. days: 250 w, nights; 1400 kc. 

Non -directional. 
Operating schedule: 5:55 am -midnight. EST. 

4. AGENCY COMMISSION 
15%; no cash discowu. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d, 4a. 4d, 5, $a, 714. 8. 
Rate Protection: 15b, 
Basic Rates: 21a, 21d. 22b, 23a, 24b, 29a. 30, 32b, 
Contracts: 40a, 41, 45. 46, 47a, 51a, 51b. 
Comb.: Cont. Discounts: 60a, 60d. 60g. 
Cancellation: 70a. 70d, 71a, 72, 73b, 
Prod. Services: 80. 82. 
FM facilities: WRFL (FM). 
Affiliated with American Contemporary Network. 
Member: Green Valley Group. 

TIME RATES 
Eft 9/1/68 -Reed 7/15/68. 

6. SPOT ANNOUNCEMENTS 
lx 510 1010 20Ix 350+ 

1 min 8.50 8.10 7.70 7.30 6.90 
20/30 sec. 5.95 5.65 5,40 5.10 4.80 
10 sec 4.15 3.95 3.75 3.60 3.40 
10 -second spots combinable with other spots at ratio 
of 2 10 -seconds to 1 1 -minute spot. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: 13 wk 26 wk 52 wk 
5 ti 11.00 10.25 9.50 
10 ti..._ __ 10.25 9,50 8.75 
15 ti 9.50 8.75 8.00 
Weatherscope-5 minute program, from govt weather 
wire. Same rate as news. 

WRFL (FM) 
1948 

Media Code 4 248 9300 6.00 
Richard Field Lewis. Jr.. Inc., Drawer 605, WINC 

Bldg., Winchester, Va. 22601, Phone 703-667-7904. 
STATION'S PROGRAMMING DESCRIPTION 

WRFL(FM): MUSIC: weekdays 5:45 am -5 pm 
middle-of-the-road, 5-11 pm country and western. 
Sat am top 40, 2 hours. Religious Sun am only. 
Country and western Sat and Sun nights, remainder 
middle-of-the-road. NEWS: network at :55 through- 
out week. Carry local news am'a 7 days. SPORTS: 
professional baseball and football in season, college 
football. Some local football and basketball. Public 
affairs remotes, broadcasts of special events, etc. 
Contact Representative for further details. Recd 
7/1/68. 

I. PERSONNEL 
Preaident-Merton Lewis. 
General Manager -Philip Whitney. 
Commercial Manager -Buddy Allen. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Regional-Dome-Messervey Co., Inc. 

3. FACILITIES 
ERP 22,000 w.; 92.5 me. 
Operating schedule: 5:55 am -midnight weekdays; 
5:55-2:00 am Sat and Sun. EST. 
Antenna ht.: 1,690 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4d, 5, 8, 
Rate Protection: 10h, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a, 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b. 62b, 62e. 
Cancellation: 71a. 73a. 
AM facilities: WINC. 

TIME RATES 
Rates effective October 1, 1948. 

6. SPOT ANNOUNCEMENTS 
Guaranteed time, station break and 1 minute..._ 2.75 
Run of schedule, station break and 1 minute.-._ 2.25 

8. PROGRAM TIME RATES 
Following rates apply to: 

1 hour ...._-.-,.__..-....» 20.00 
1/2 hour _...._._.. 10.00 
1/4 hour 5.00 

WOODBRIDGE 
Prince William County -Map Location J-3 

See SItDS consumer market map and data at begin- 
ning of the State. 

WX RA (FM) 
1958 

Media Code 4 248 9375 8.00 
Potomac Broadcasting Corp.. 523 First St., Alexan- 

dria, Va. 22314. Phone 683-3003. 
I. PERSONNEL 

President -Carl L. Lindberg. 
Vice-pres. & Gen'1 Mgr. -Howard B. Hayes. 
General Sales Manager -Marshall Ginsburg. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
ERP 10.000 w.: 105.9 mc. 
Operating schedule: 24 hrs. EST. 
Antenna ht.: 305 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net charges for time only. 

5. GENERAL ADVERTISING See Boded regulations 
General: 2a, 3a, 9a. 9d, 5. 6a, 76. 

Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 246, 25a, 

28b, 29a. 
Contracts: 40a. 92a. 45, 96, 47a, 48. 
Comb.: Cont. Discounts: 600, 60k, 61a. 
Cancellation: 70a, 70c, 71a, 73a. 

TIME RATES 
ER 1/1/68-Rec'd 1/29/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6 ti 12 ti 18 ti 24 ti 36 ti 
1 wk 5.00 4.50 4.00 3.50 3.00 2.50 
4 wk 4.90 4.41 3.92 3.43 2.94 2.45 
13 wk 4.75 4.27 3.80 3.32 2.95 2.37 
26 wk 4.50 4.05 3.60 3.15 2.70 2.25 
52 wk 4.25 3.82 3.40 2.97 2.55 2.12 

30 SECONDS 
1 wk 4.00 3.50 3.00 2.50 2.00 1.50 
4 wk 3.92 3.43 2.94 2.45 1.96 1.47 
13 wk 3.80 3.32 2.85 2.37 1.90 1.42 
26 wk 3.60 3.15 2.70 2.25 1.80 1.35 
52 wk 3 40 2.97 2.55 2.12 1.70 1.27 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 5 min 

Ea 40 25 15 9 
DISCOUNTS 

13 wk -5% 26 wk -10% 52 wk -15% 
Program rates not combinable with spots for further 
discounts. 

26, 

VIRGINIA 

WYTHEVILLE 
Wythe County -Map Location D-6 

See SItDS consumer market map and data at begin- 
ning of the State. 

WYVE 
1949 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 248 9450 9.00 
Wythe County Broadcasting Co., Box 534, WYVE 

Bldg., 195 S. First SL, Wytheville, Va, 24382. 
Phone 703-228-3185. 

STATION'S PROGRAMMING DESCRIPTION 
WYVE: Programmed for general and rural audience. 
6-8:30 am middle-of-the-road music, local and na- 
tional news, weather, calendar of events. 8:30-9 am 
news roundup and editorial, 9-10 am religious pro- 
grams. 10 am -noon female personality, general pop 
music and homemaker information. Noon -1 pm news 
and farm programs, country music. 1-2:30 pm, country 
music personality. 2:30-5 pm new and old pop music. 
5-6 pm syndicated country music show. NEWS: twice 
hourly. 1 man local news department with mobile 
unit. Sun, religious programs and news until 3 pm 
followed by popular music. Recd 7/17/67. 

I. PERSONNEL 
General Manager -Arthur M. Gates. 
Sales Manager- dward A. Zuber. 

2. REPRESENTATIVES 
Southeast -David Carpenter Company. 
Northeast-Dame-Messervey Co., Inc. 

3. FACILITIES 
1,000 w. days: 1280 kc, Non -directional. 
Operating schedule: 6:00 am -sunset. EST. 

4. AGENCY COMMISSION 
15/0: loth of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21c, 23a, 24c, 30. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60b, 61b, 62d. 
Prod. Services: 82. 
All discounts must be contracted for in advance. 
Affiliated with Keystone Network. 

TIME RATES 
No. 14 Eff 7/1/68-Rec'd 5/1/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: I min () 30 sec ID's 
1 ti 2.85 2.55 2.00 1.15 
10 tl 2.50 2.30 1.80 .95 
30+ 2.30 1.90 1.55 .85 () Participating spot. 

DISCOUNTS 
25 wk -5% 52 consec wk -10% 

7. PACKAGE PLANS 
PER YR: I min (a) 30 see ID's 
500 x 2.30 1.90 1.55 .85 
1000 ..... ............. _....... _...._ 2.05 1.75 1.40 ,75 
2000 z 1.85 1.65 1.30 .70 
Daily Dozen_ ................_...._. 1.85 1.65 1.30 .70 () Participating spot. 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 5 min 

Ea 28.75 17.25 11.50 5.75 
5% discount each additional program per week. 

VIRGIN ISLANDS 
For listed radio stations see Guam -Okinawa -Virgin 
Islands following Wyoming. 

Prevent heartbreak and hunger 
across the world - each dollar 
sends a Food Crusade package 
through CARE, New York 10016. 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

8ellingham-Whatcom 
Bremerton-Kltsap 

Everett -Snohomish Olympia -Thurston Seattle -King 
Longview -Cowlitz Richland -Benton Spokane-Spolkane 

State, County, City, Metro Area Data 
CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 

Tacoma -Pierce Vancouver -Clark Walla Walla -Walla Walla 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City I/I/68 1/1/68 
Metropolitan Area (000) (000) (3000) 

Consumer Spendable Income -1967 
% Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

(S) 4999 7999 9999 14999 over 

-Total Retail Sales - 
Per 

Household 
(3000) (3) 

Food Drug 
(3000) (3000) 

Retail Sales -1967 
By Selected Store Types 

General Home 
Mdse. Apparel Furn. 
($000) (3000) (3000) 

WASHINGTON STATE 
TOTALS 3,112.0 981.90 8,732,492 8,893 14.7 

ADAMS E-3 12.0 3.49 29,998 8,595 18.2 
ASOTIN F-4 14.2 4.57 31,197 6,826 19.7 
BENTON D-4 67.5 19.11 174,072 9,109 11.2 

Richland 25.8 7.26 73,343 10,102 

CHELAN D-2 40.8 13.44 124,976 9,299 14.0 
CLALLAM A-2 32.7 10.15 80,749 7,956 18.5 
CLARK B-4 111.0 34.25 270,838 7,908 16.2 

Vancouver 32.3 11.01 111,752 10,150 
COLUMBIA E-4 4.4 1.46 13,309 9,116 17.3 
COWLITZ B-4 62.4 19.39 170,974 8,818 16.1 

Longview 27.3 8.72 79,583 9,126 
DOUGLAS D-2 16.9 4.86 37,618 7,740 17.0 
FERRY E-1 3.6 1.02 8,524 8,357 22.9 
FRANKLIN E -4t 27.3 7.92 62,247 7,859 11.9 
GARFIELD F-4 2.0 .62 12,189 19,660 11.0 

GRANT D -3t 44.0 12.32 84,162 6,831 20.3 
GRAYS HARBOR A -3t 56.2 18.40 164,566 8,944 16.6 
ISLAND B -2t 24.8 7.02 44,640 6,359 23.6 
JEFFERSON A-2 7.3 2.26 26,439 11,699 14.0 
KING C -2t 1,029.4 340.96 3,467,222 10,169 11.0 

Seattle 571.7 207.03 2,168,639 10,475 
Seattle -Everett 
Metro Area 1,259.1 410.99 3,974,379 9,670 12.2 

KITSAP B -2t 87.3 27.23 240,065 8,816 13.8 
Bremerton 39.8 12.83 80,488 6,273 

KITTITAS C-3 18.5 5.78 53,996 9,342 17.1 
KLICKITAT C-4 14.2 4.41 30,346 6,881 22.9 
LEWIS 8-3 38.9 12.78 114,892 8,990 15.9 
LINCOLN E-2 10.2 3.31 32,433 9,798 16.1 

MASON B-3 16.6 5.38 43,960 8,171 18.1 
OKANOGAN D-1 21.8 6.72 62,261 9,265 17.5 
PACIFIC A-3 12.4 4.31 38,286 8,883 16.9 
PEND OREILLE F-1 5.8 1.86 17,472 9,394 15.5 
PIERCE C -3t 361.3 108.62 920,897 8,478 16.1 

Tacoma 155.5 52.95 448,751 8,475 
Tacoma Metro Area 361.3 108.62 920,897 8,478 16.1 

SAN JUAN B-1 1.9 .69 7,505 10,877 17.2 
SKAGIT C-1 54.8 16.89 130,036 7,699 17.0 
SKAMANIA C-4 5.0 1.57 14,363 9,148 14.5 
SNOHOMISH C -2t 229.7 70.03 507,157 7,242 18.1 

Everett 57.4 19.93 148,678 7,460 
Seattle- Everett 
Metro Area 1,259.1 410.99 3,974,379 9,670 12.2 

SPOKANE F -2t 302.0 95.85 752,933 7,855 15.7 
Spokane 187.7 64.52 520,952 8,074 
Spokane Metro Area-.. 302.0 95.85 752,933 7,855 15.7 

STEVENS E-1 16.8 5.12 37,563 7,337 22.2 
THURSTON B-3 59.7 19.03 168,221 8,840 14.1 

Olympia 19.9 7.11 67,012 9,425 
WAHKIAKUM 8-4 2.4 .78 9,495 12,173 12.9 
WALLA WALLA E-4 44.5 13.50 117,495 8,703 17.8 

Walla Walla. 25.4 7.94 75,033 9,450 
WHATCOM C -1t 70.8 22.71 181,232 7,980 17.0 

Bellingham 34.1 11.87 106,223 8,949 
WHITMAN F-3 29.1 8.36 94,848 11,345 14.3 
YAKIMA D -4t 151.8 45.73 353,316 7,726 19.0 

Yakima 47.1 16.05 129,475 8,067 
Yakima Metro Area 151.8 45.73 353,316 7,726 19.0 

21.9 20.2 23.0 15.0 5,757,035 5,863 1,389,777 231,238 775,307 219,500 232,633 

23.4 18.6 18.5 15.2 
18.7 23.1 20.1 9.7 
25.0 22.6 23.4 13.2 

26,846 
10,216 

111,367 
42,067 

7,692 
2,235 
5,828 
5,794 

5,797 870 
3,522 453 

33,601 7,509 
14,711 4,289 

645 
474 

6,011 
4,176 

487 
95 

5,236 
1,948 

370 
635 

5,259 
2,471 

18.8 19.4 25.1 20.2 
23.2 21.4 19.9 10.1 
31.2 17.7 19.3 9.5 

14.1 19.2 24.9 20.6 
22.8 20.1 22.3 14.1 

23.0 23.1 20.9 11.2 
17.9 23.3 18.0 10.3 
12.8 23.0 31.1 15.3 

9.3 13.2 25.3 41.1 

91,826 
58,609 

150,819 
89,856 
12,224 

116,769 
82,972 
10,768 
2,701 

67,884 
6,733 

6,832 
5,774 
4,403 
8,161 
8,373 
6,022 
9,515 
2,216 
2,648 
8,571 

10,860 

21,311 
17,604 
38,254 
21,469 
2,243 

31,799 
23,030 
2,924 
1,093 

13,452 
880 

3,428 
1,798 

12,282 
5,635 

259 
4,395 
3,206 

480 
128 

2,743 
336 

13,285 
5,118 
8,913 
7,789 

592 
15,869 
14,765 

610 
401 

8,019 
534 

4,269 3,024 
2,361 1,687 
4,050 7,812 
2,796 6,619 

108 518 
3,220 4,941 
2,521 3,070 

218 164 
104 

2,048 1,874 
136 

23.4 23.3 17.9 8.2 
23.8 17.8 20.7 15.9 
20.4 22.5 16.9 7.3 
13.6 20.8 30.0 17.4 
20.0 21.0 25.6 19.1 

21.6 20.7 24.5 172 
21.3 21.3 24.1 14.7 

13.7 20.9 26.0 15.3 
22.4 22.9 17.4 8.2 
13.8 20.9 25.7 16.1 
17.6 19.0 22.7 20.6 

78,939 
110,999 

23,390 
13,454 

2,168,273 
1,371,486 

2,510,019 
142,898 

85,243 
44,079 
18,453 
87,845 
20,393 

6,407 
6,033 
3,332 
5,953 
6,359 
6,625 

6,107 
5,248 
6,644 
7,626 
4,184 
6,874 
6,161 

17,661 
31,027 

3,284 
5,258 

508,886 
282,343 

606,513 
42,642 
20,636 
10,327 
5,073 

21,771 
4,527 

2,714 
4,355 

752 
750 

87,977 
49,759 

98,990 
7,822 
5,508 
1,180 

569 
2,477 
1,031 

2,942 
9,576 
2,292 

401 
356,619 
264,117 

383,547 
15,169 
14,158 

1,470 
641 

7,723 
722 

2,050 
4,196 

401 
506 

93,506 
68,464 

103,637 
4,234 
3,238 
1,708 

361 
2,392 

368 

2,321 
3,618 
1,123 

424 
84,633 
55,629 

100,015 
6,692 
5,332 

988 
326 

3,340 
676 

192 21.5 23.3 13.1 
13.5 19.5 28.0 15.6 
16.2 20.3 23.6 15.8 
12.0 19.5 28.1 17.7 
23.7 19.0 21.8 13.5 

23.7 19.0 21.8 13.5 

25,099 
41,399 
23,390 
8,379 

588,470 
360,691 
588,470 

4,665 
6,161 
5,427 
4,505 
5,418 
6,812 
5,418 

7,865 
11,786 
7,234 
1,345 

126,275 
64,368 

126,275 

910 
1,606 

793 
531 

20,734 
12,268 
20,734 

995 
1,462 
3,291 

768 
97,879 
71,411 
97,879 

1,564 
2,503 

521 
214 

20,952 
12,077 
20,952 

874 
1,354 

99 
176 

33,149 
22,283 
33,149 

11.4 17.3 27.2 17.6 
20.0 23.8 21.9 10.8 
19.0 23.6 24.9 14.9 
27.8 19.7 19.2 8.8 

.. 

21.6 20.7 24.5 17.2 
22.3 20.1 22.4 14.1 

22.3 20.1 22.4 14.1 
16.5 21.2 18.6 9.6 
17.7 20.9 25.2 16.3 

11.2 15.0 28.5 25.4 
26.4 17.6 17.8 14.0 

18.3 21.5 23.5 13.4 

14.5 21.1 24.1 23.2 
21.8 18.3 19.4 11.5 

21.8 18.3 19.4 11.5 

5,125 
103,895 

3,712 
341,746 
150,950 

2,510,019 
526,534 
401,986 

7,428 
6,151 
2,364 
4,880 
7,574 

6,107 
5,493 
6,230 

534 5,493 
23,772 4,643 

109,213 5,739 
84,659 11,907 
3,268 4,190 

91,676 6,791 
78,124 9,839 

139,541 6,144 
94,596 7,969 
58,160 6,957 

288,171 6,302 
149,713 9,328 
288,171 6,302 

1,452 
25,135 

1,343 
97,627 
34,930 

606,513 
122,603 
88,450 

122,603 
6,029 

30,083 
19,515 

1,319 
17,216 
13,750 
32,397 
22,211 
12,105 
65,027 
28,648 
65,027 

179 
3,636 

186 
11,013 
4,989 

98,990 
19,229 
15,803 
19,229 

985 
3,795 
3,199 

136 
4,430 
3,603 
5,514 
4,623 
2,612 

10,641 
6,078 

10,641 

598 143 
8,400 3,897 

199 
26,928 10,131 15,382 
24,317 5,887 8,325 

72 
3,767 

383,547 
97,895 
86,650 
97,895 
3,386 

13,911 
13,053 

280 
11,051 
10,588 
14,715 
10,625 
2,489 

33,034 
29,172 
33,034 

103,637 
20,383 
18,778 
20,383 

279 
2,218 
2,163 

115 
3,828 
3,646 
8,087 
7,275 

626 
12,121 

8,563 
12,121 

100,015 
22,788 
17,707 
22,788 

578 
4,803 
4,226 

52 
4,211 
3,482 
3,763 
3,378 
1,378 
9,626 
5,632 
9,626 

WASHINGTON 

Yaklma-Yakima 

Passen- 
ger 

Cars 

1(ÓÓ068 ) 

Farm 
Pow. 
latioe 

I(ÓÓÓ 

Grose 
Farm 

Income 
1967 

($000) 

Auto- 
motive 
(3000) 

Service 
Station 
(3000) 

974,622 410,734 1,461.23 144.6 878,312 

3,271 
1,043 

19,093 

2,122 
1,426 
9,347 

5.11 
6.43 

25.74 

2.4 
.7 

3.5 

37,965 
5,815 

26,035 
2,083 3,331 

16,086 7,864 20.12 4.8 27,062 
9,289 3,978 14.43 1.7 5,501 

30,934 10,825 56.51 6.4 17,346 
24,940 5,257 
1,336 1,503 2.50 .7 16,861 

23,998 8,447 32.38 1.8 5,912 
17,041 4,475 

1,636 1,149 8.15 3.0 21,684 
197 423 1.10 .7 2,048 

12,339 4,598 18.46 2.9 21,451 
523 1,158 1.17 1.0 11,990 

11,237 
18,541 
5,057 

5,781 
8,099 
2,169 

18.16 
26.09 
8.72 

5.1 
2.4 
1.1 

59,621 
5,500 
3,744 

1,565 1,086 4.04 .4 1,500 
353,586 136,725 521.56 6.0 31,693 
215,075 72,660 

407,047 162,434 614.28 
22,059 9,365 40.69 1.9 2,796 
14,814 3,417 
8,854 6,372 9.53 2.2 21,461 
3,358 1,632 6.21 2.9 10,713 

14,031 8,331 21.24 5.6 15,168 
2,332 2,340 5.15 3.0 37,479 

4,174 2,153 8.00 .9 1,435 
6,324 4,651 11.25 4.9 25,312 
3,361 2,318 6.70 .9 2,939 
2,099 965 3.17 1.0 2,294 

112,060 43,777 159.43 5.3 24,349 
76,265 22,376 

112,060 43,777 159.43 

710 127 1.62 .5 1,061 
15,168 7,951 23.90 4.9 24,521 

520 2.08 .5 836 
53,461 25,709 92.72 6.9 24,207 
26,930 8,624 

407,047 162,434 614.28 
99,331 36,567 129.33 8.1 36,256 
69,779 24,510 
99,331 36,567 129.33 
4,792 1,663 7.08 5.0 14,677 

16,774 9,739 24.62 3.5 12,017 
15,414 5,857 

303 1.41 1.0 1,894 
14,980 4,803 19.12 3.1 37,319 
13,378 3,953 
21,309 8,871 34.10 9.2 33,405 
14,383 5,065 
5,890 4,296 13.65 5.6 78,744 

53,274 21,581 69.56 23.1 167,701 
28,514 9,094 
53,274 21,581 69.56 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 

Radio Household Data 
NOTE, County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

It's a 
profitable habit 

to consult the Service -Ads as well 
as the listings. Each gives important 
data to consider when planning the 
schedule. 

4/6-6-12/66 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 58,700 Tacoma 
METRO AREAS Yakima 

Seattle -Everett 33,800 Total Metros.... 
Spokane 3,700 

12,500 
1,800 

51,800 

WASHINGTON 
See SRDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME 

ABERDEEN-HOQUTAM 
(3 AM; 2 FM) 
Graya Harbor County -Map Location A-3 

See SItDS consumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is not 
to imply that all of the stations provide equal cover- 
age of the entire arca or cities involved. It is the 
part of the time buying function to determine extent 
of coverage, audience delivered, etc., within the area. 

KBKW 
1949 

ABERDEEN 

Media Code 4 249 0095 9.00 
KBHW, Inc., 701 E. Heron dt., Aberdeen, Wash. 

98520. Phone 206-532-1450. 
I. PERSONNEL 

President -Archie Taft Jr. 
General Manager -Phillip M. Wacker. 
Operations Manager -Ed Potoshnik. 

2. REPRESENTATIVES 
New York -Donald Cooke. Inc. 
San Francisco, Los Angeles -Tracy Moore & As- 

sociates. 
Washington, Oregon -Wiliam L. Simpson & Asso- 

ciates Co. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1450 Ice. 
Operating schedule: 6:00 am -midnight Mon thru 
Thum; 6:00-2:00 am Fri thru Sat; 8:00 am -midnight 
Sun. PST. 

4. AGENCY COMMISSION 
15/0 Ume only; 10 days. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5. 6a, 7a, 8. 
Rate Protection: 100, lia, 12a. 13a 14a. 
Basic Rates: 220 246. 24c, 25a, 27, 28b, 28c. 
Contracts: 40a, 45. 46, 50, 51a. 
Comb.: Cont. Discounts: 60h. 61a. 
Cancellation: 706. 70d, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Err 3/1/67-Rec'd 1/16/67. 
AA -6-9 am & 4-6 pm. 

ROS -6 am -midnight. 
() 40% 6 am -noon. 90% noon -6 pm & 20% 6 
pm -midnight. 

6. SPOT ANNOUNCEMENTS -AA- ROS -- 
PER YR: PER WK: I min 30 see I min 90 see 
1000 x 100 ti.. ..... _ 2.80 2.20 2.10 1.70 
500 z 50 tl 3.30 2.60 2.50 2.00 
300 z 40 ti....... 3.40 2.70 2.60 2.10 
130 x 30 ti....._...._. 3.60 2.90 2.70 2.20 
120 z 20 ti 4.00 3.20 3.00 2.40 
90 x 15 ti ..... _.._ 4.20 3.30 3.10 2.50 
60 x 10 ti._ 4.30 3.40 3.20 2.60 
Flat ._.._...._.._......_-......._.._ 5.30 4.20 4.00 8.20 

8. PROGRAM TIME RATES 
5 MINUTES 

PER YR: PER WK: AA ROS 
1000 z 100 ti._.._.._.......__ -...- 4.00 3.00 
500 x 50 ti. _-..__. 9.60 3.40 
300 z 40 ti _ 4.80 3.50 
180 z 30 ti....._...._._..._..__...._....._ 5.00 3.80 
120 x 20 ti 5.60 4.30 
90 z 15 ti --...._ 5.90 4.90 
60 z 10 ti.- _.._.. 6.00 4.50 
Flat 7.90 5.60 
Programs and spots may combine to gain frequency 
in any time classification combination. 
ID's: 50% of 1 min. 

(Aberdeen-Hoguiam continued on next page) 
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KDUX (FM) 
1964 

ABERDEEN 
Media Code 4 249 0190 8.00 
HI -Fi Broadcasting Company, Box 186, Aberdeen, 

Wash. 98520. Phone 206-532-1042. 
STATION'S PROGRAMMING DESCRIPTION 

KDUX (FM) : Programmed for adult audience. 
MUSIC 100%: all album selection including stand- 
ards, showtunes, light classica. 5:30-7 pm middle- 
of-the-road music. 8-9 pm vocal groupa. 9-10 pm 
classical. 8-10 am Sun religious. COMMERCIAL 
POLICY: 2 thirty-second commercials per 15 min 
segments. Rec'd 9/27/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Dale Gunderson. 

3. FACILITIES 
ERP 25.1 w.: 104.7 me. 
Operating schedule: 8:00 am -11:00 pm daily. PST. 
Antenna ht.: 320 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 1a, 2b, 3a, 4a, 4c. 5, 6b. 7b, 8. 
Rate Protection: 10b, 11b, 12h, 13h. 14a. 
Basic Rates: 20b, 22a, 29b. 
Contracts: 900. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 71a, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective July 1. 1964. (Card No. 1.) 
Card received July 6, 1964. 

8. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 t( 4.68 3.90 150 U.._ ..... 3.12 2.65 
25 ti._..._..._... 4.29 3.59 250 ti._ 2.81 2.34 
50 . 3.90 3.28 350 ti._ 2.57 2.03 
100 ti 3.51 2.96 500 tl. 2.34 1.72 

7. PACKAGE PLANS 
WEEKLY PACKAGE RATES 

1 min 30 sec 1 min 30 sec 
10 tl._.._...._... 4.29 3.59 30 tl._.._...._._ 3.12 2.65 
15 ti._........_... 3.90 3.28 40 ti._........_... 2.81 2.34 
20 ti._........_... 3.51 2.96 

KGHO KGHO-FM 
1961 1961 

HOQUIAM 
Media Code 4 249 0285 6.00 
Grays Harbor Broadcasting Co., 31st and Bay, 

Hoqulam, Wash. 98550. Phone 206-938-1200. 
I. PERSONNEL 

General Manager -Ernest LinnenkohL 
Assistant Manager -Stan Foreman. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Seattle, Portland-Feltla/Dove/Croghan, Inc. 
Denver. Salt Lake -Bob Rix Co., Inc. 

3. FACILITIES 
1.000 w. days: 1560 kc. Non -directional. 
500 w. pre -sunrise. 
Operating schedule: 6 am -local sunset. PST. 
FM -ERP 2.600 w.: 103.9 mc. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3h, 4a, 9d, 5, 6a, 7a, 8. 
Rate Protection: 12a, 14a. 
Basic Rates: 22a, 22h, 23a, 24b, 25a, 28a. 29a. 
Contracts: 40a. 46, 47a, 48. 
Comb.: Cont. Discounts: 60b, 60k, 81a, 61h. 62h. 
Cancellation: 70a, 70c, 71a, 73a. 
Member: Western States Radio Empire, 

TIME RATES 
Rates effective March 1. 1966. 

Rates received January 31. 1986. 
7. PACKAGE PLANS 

I min 30 sec 
6 per wk or 52 ti..._.._.........._.._.._.._.._. _. 5.00 4.00 
12 per wk or 104 tl..._...... - .............._.._.._... 4.75 3.80 
18 per wk or 158 tl..._ .......... _________ ...... 4.50 3.60 
24 per wk or 260 t1..._.._.._.._......_. _. _.._... 4.25 3.40 
30 per wk or 312 ti..._.........._.._.._..___.._... 4.00 3.20 

8. PROGRAM TIME RATES 
5 MINUTES 

6 per wk or 52 ti..._.._.._.._.._......_.._.._.._.._.._.._... 10.00 
12 per wk or 104 ti ........... _.._.._ ...... _.._.._...... _.._... 9.50 
18 per wk or 158 ti..._......_......_......_.._.._.._._....v 9.00 
24 per wk or 260 ti..._ ............. .._- _. _.._.._.._.._... 8.50 
1/4 hr is twice the 5 minute rate. 
1/2 hr is 3 times the 5 minute rate. 

KXRO 
1927 

ABERDEEN 
Subscriber to the NAB Radio Code 

Media Code 4 249 0380 5.00 
KXRO. Inc., Box 47, 1308 Coolidge St., Aberdeen. 

Wash. 98520. Phone 206-533-1320. 
t. PERSONNEL 

President -Miller C. Robertson. 
Vice -President -Matthew N. Clapp, Jr. 
Manager -Joe Kendall. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Oregon & Washington -Art Moore & Assoc., Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1320 kg. 

Directional -nighttime only. 
Operating schedule: 8:00 am -11:00 pm Sun; 6:00 
am -11 :30 pm weekdays. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a. 4d. 5, 6e, 7b, 8. 
Rate Protection: 10a, lia, 12a. 13a, 14a, 15a. 
Basic Rates: 20a, 21a, 23a, 29b, 24e, 25a, 29a, 33a. 

Contracts: 40a, 41, 42a, 45, 46, 47a. 49. 
Comb.: Cont. Discounts: 60a, 60f, 601, 61a, 82b. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 4/1/67-Rec'd 3/31/67. 
7. PACKAGE PLANS 

I min 30 see 10 see 
1 a, flat 4.50 3.50 2.25 
PER WK: PER YR: 
5 ti 50 x 4.25 3.30 
10 ti 100 a 4.00 3.20 
15 ti 150 x..._ 3.75 3.00 

2025 

ti 
tí 

250 a 3.25 2.70 
200 z 3.50 2.80 

30 ti 300 z 3.00 2.80 
40 ti 900 x 2.90 2.50 
50 ti 500 a 2.80 2.40 1.30 
60 ti 600 a 2.70 2.30 1.20 
.... 1000 a 2.60 2.20 1.10 

1560 a 2.50 2.00 1.00 
Specified Drive times (7-9 am & 4-6 pm per spot, 
extra 1.00. 

8. PROGRAM TIME RATES 
1/2 hr 

1 z 35.00 
13 a 30.00 
26 a 28.00 
52 x 25.00 
78 x 
156 x 
260 x 
312 x ........ 

2.15 
2.00 
1.80 
1.70 
1.60 
1.50 
1.40 

1/4 hr 5 min 
20.00 15.00 
18.00 14.00 
16.00 13.00 
14.00 12.00 

10.50 
9.00 
7.50 
6.00 

10. SPECIAL FEATURES 
NEWS -SPECIFIED 

1 a 6.60 156 z 4.95 
13 a 6.00 260 x 4.75 
26 z 5.65 312 z 4.30 
52 x 5.30 624 z 4.00 
78 x 5.10 

ANACORTES 
Skagit County -Map Location B-1 

See SRDS consumer market map end data at begin- 
ning of the State. 

KAGT 
1964 

Media Code 4 249 0475 3.00 
Island Broadcasting Co.. Inc. Box 96, Anacortea, 

Wash. 98221. Phone 206-293-3141. 

STATION'S PROGRAMMING DESCRIPTION 
RAGT: Programmed for general interest. 
NEWS: 3 min every half hour with 15 min 7-8 am 
30 min noon -5 pm. local, regional, national, inter- 
national, aircraft weather reports. MUSIC: current 
hits. showtunes, standards with 4 personalities han- 
dling all segmente. ENTERTAINMENT: telephone 
contests, audience participation features, live remotes. 
Community news 11:30 am -noon M.F. SPORTS: live 
and taped features hourly, remote high school and 
college football, local basketball, regional hydroplane 
races. Station editorializes on occasion. Contact 
Representative for further details. Rec'd 7/29/67. 

I. PERSONNEL 
General Manager -William T. Berry. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Seattle. Portland-Feltis/Dove/Croghan, Inc. 

3. FACILITIES 
250 w.: 1340 kc. Non -directional. 
Operating schedule: PST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3h, 3d, 4a, 4c, 5, 6e. 7b. 
Rate Protection: 10a, 11a, 12e, 13a, 14a, 15h. 
Basic Rates: 20a, 20h, 21a, 21h, 21c, 21d, 22a, 22b, 

23a, 23b, 24b, 24c, 25a, 26, 28a, 28c, 29a, 29h. 
30. 33c. 

Contracta: 90a, 41, 92d, 43, 94e, 94b, 46, 47a, 50, 
51c. 

Comb.; Cont. Discounts: 60b, 60e, 60f. 61a, 61b. 
62c. 62d. 

Cancellation: 70b, 70d, 73a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: Western States Radio Empire. 

TIME RATES 
No. 103 Eli 7/66-Rec'd 2/28/67. 

6. SPOT ANNOUNCEMENTS 
PER Y R : 52x 104x 156x 260x 312a 
PER WK: I tI 12 ti 18 01 24 01 30 01 

1 min 5.50 5.20 5.00 4.70 4.40 
30 sec 4.40 9.16 4.00 3.76 3.52 
10 -sec ID's -50% of min. 

8. PROGRAM TIME RATES 
PER YR: 52x I04x 156x 260x 
PER W K : I ti 12 t1 18 01 24 t1 
5 min 11.00 10.40 10.00 9.40 
1/4 hr -2x 5 -min rate. 1/2 hr -3x 5 -min rate. 

AUBURN 
King County -Map Location C-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KASY 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 249 0570 1.00 
Auburn Broadcasters, Inc., Box 459, 122 S. Division, 

Auburn, Wash. 98002. Phone 206-833-5220. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Ed Garre. 

3. FACILITIES 
250 w. days; 1220 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 3d, 9a, 5, 6b, 7b, 8. 
Rate Protection: 10e, 14e. 
Basic Rates: 20a, 21a, 21h, 21c, 22a, 24h, 25a, 26, 

28b, 28c, 29a, 29h. 
Contracts: 94b, 46, 51b, 51e. 
Comb.; Cont. Discounts: 60c, 60d, 61e, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 EII' 2/1/66 -Reed 10/2/67. 
6. SPOT ANNOUNCEMENTS 

FLOATING 
1 min 30 sec 

1 a..._ 4.80 3.80 
25 z.-....._......... 4.55 3.50 
50 a..._ 4.30 3.25 
150 a......._....... 3.70 2.95 
250 x 3.40 2.70 

SPECIFIED 
1 z 5.05 4.05 500 x..._......_... 3.35 2.55 
25 z..._ 4.80 3.75 750 x..._......_... 3.05 2.15 
50 x 9.55 3.50 1000 z..._.._.._. 2.85 1.90 
150 a. 3.95 3.20 2000 z..._...-.._. 2.25 
250 tr. ...... ...._ 3.65 2.95 
10 sec: 65% of 1 -min. Available to advertisers using 
150 or more regular spots per year, or on basis of 
30 per week minimum. Do not apply toward frequency 
discount. 

I min 30 see 
500 a..._ 3.10 2.30 
750 x ..... 2.80 1.90 
1000 x..._ 2.40 1.65 
2000 x 2.00 ._... 

8. PROGRAM TIME RATES 
I hr 1/2 hr 

1 z 57.00 36.00 
28 z..._.._.........._.._ 51.60 33.00 
52 x..._ 48.20 30.00 
104 x..._.._ 42.00 24.00 
156 x..._ 36.00 21.00 
260 z. 33.00 18.60 
312 x..._.._......_.._ 28.80 16.80 
384 x . 24.00 15.00 

1/4 hr 10 min 5 min 
21.60 18.00 12.00 
19.80 18.80 11.10 
18.00 15.60 10.20 
16.20 14.40 9.30 
15.00 12.60 8.40 
12.60 10.80 7.50 
10.80 9.00 8.30 

9.00 7.20 5.40 
10. SPECIAL FEATURES 

NEWS/WEATHER 
5 min 10 min 1/4 hr 

Ea 5.40 9.00 12.60 
(e) Weather Report. 

BELLEVUE 

(0) 
3.70 

King County -Map Location C-2 
See SRDS consumer market map and data at begin- 
ning of the State. 

See Seattle 
(including Bellevue) 

BELLINGHAM (2 AM; 2 FM) 
%Vhatcom County -Map Location C-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KARI 
1960 

CITY OF LICENSE 

BLAINE 

Media Code 4 249 1235 0.00 
(This is a duplicate of the listing appearing under 
Blaine, Wash.) 

Subscriber to the NAB Radio Code 
The Birch Bay Broadcasting Co.. Inc., Box 1037, 

Bellingham, Wash. 98225. Phone 208-734-4221. 
Blaine Phone: 206-332-0751. 

I. PERSONNEL 
President -George A. Wilson. 
Sta. & Gen'l Mgr. -Don J. Bevilacqua. 
Sales Manager -Canadian -Jim McOechaen. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Canada -Radio Representatives. Ltd. 

3. FACILITIES 
5,000 w. days. 1,000 w. nights; 550 kc. 

Directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only; following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2e, 3c, 9a, 4d, 5, 8a, 7a, 8. 
Rate Protection: lob, 11b, 12b, 1313. 14a, 15h. 
Basic Rates: 20h, 21a, 22a, 23a, 29b, 25a, 26, 28c, 

29a, 30, 33a. 
Contracts: 40a, 41, 92d, 45, 46, 47e. 48, 51a. 
Comb.; Cont. Discounts: 60a, 80e, 601, 61a, 62e. 
Cancellation: lob, 70d, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
KARI and NERI (FM) may be combined for fre- 
quency discount. 
Member: Country Music Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAM. 

No. 3 ES 5/1/60-Rec'd 4/25/66. 
6. SPOT ANNOUNCEMENTS 

lx 26x 520 104x 260x 652x 1000x 
1 min 8.00 7.50 7.25 7.00 6.00 5.00 4.00 
30 sec 6.00 5.50 5.25 5.00 4.50 4.00 3.00 
15 sec 4.00 3.60 3.40 3.20 2.80 2.40 2.00 

7. PACKAGE PLANS 
PER WK, ROS: IO ti 20 ti 30 ti 40 ti 50 tl 
1 mie......._._.._........_.._... 70 130 180 220 250 
30 eec..._..__..._.._ 50 95 135 170 200 
15 sec 30 58 84 108 125 

8. PROGRAM TIME RATES 
AA -Mon thru Sat 6:30 am -1:30 pm; Sun all day. 
A -All other times. 
I H R: lx 26x 52x 104x 260x 520x 

AA ..._......_._.... 100 90 80 70 60 50 
A 80 70 60 50 40 30 

1/2 hr: 60% of hour. 5 min: 25% of nour 
1/4 hr: 40% of hour. 

9. PARTICIPATING PROGRAMS 
Airport interviews Mon thru Fri 5-5:30 pm. 1 -minute 
spot each 15.00. 

10. SPECIAL FEATURES 
Weather reports at :30. 1-1/4 times applicable 1 - 
minute rate. 
University of Washington Football: 10 games per 
season, full sponsorship 2,900.00. 

(D) 

KERI (FM) 
1963 

F'MD 

Subscriber to the NAB Radio Code 
Media Code 4 249 0855 6.00 
Birch Bay Broadcasting Company, Inc., Box 1037, 

Bellingham, Wash. 98225. Phone 206-734-4221. 
I. PERSONNEL 

President -George A. Wilson. 
Vice-Pres. & Gen'l Mgr. -Don J. Bevilacqua. 
Sales Manager -Charles Byer. 

3. FACILITIES 
ERP 16,500 w. (vert.), 16,500 w. (harts.), 104.3 me. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 2,470 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: payable following month. 

5. GENERAL ADVERTISING See coded regulations 
See KARI listing for coded regulations. 
KARI and KERI (FM) may be combined for fre- 
quency discount. 

TIME RATES 
Eff 7/1/66 -Reed 5/2/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 260x 625x 1000x 

1 min 4.00 3.75 3.62 3.50 3.00 2.50 2.00 
30 sec 3.00 2.75 2.62 2.50 2.25 2.00 1.50 
15 sec 2.00 1.80 1.70 1.60 1.40 1.20 1.00 

7. PACKAGE PLANS 
PER WK, ROS: 10 t 20t1 30 t 40tI 50 t1 

1 min 35 65 90 110 125 
30 sec _ 25 45 88 85 100 
15 sec 15 29 42 54 62 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 260x 520x 

1 hr 40 35 30 25 20 15 
1/2 hr: 60% of hour. 10 min: 33-1/3% or hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

KGMI 
1927 

R A B 

Media Code 4 249 0950 5.00 
International Good Music. Inc.. Box 943, Bellingham. 

Wash. 98225. Phone 206-733-4587. 
STATION'S PROGRAMMING DESCRIPTION 

KGMI: Programmed for adults of all ages. 
MUSIC: standard popular, performed by big bands, 
established vocalists, instrumentalists and choral 
groups. Emphasis on local news and sports. Four 
15 min daily local newscasts at 7:45 em, 8:45 am, 
12:15 pm, 5:05 pm. Headlines on half hour, weather 
on hour. RELIGION: Sun mornings only. SPORTS: 
seasonal play-by-play broadcasts of city and county 
high school, college and university sporta events. 
Station editorializes and stresses local programming 
and community service. Contact Representative for 
further details. Ree'd 10/2/67. 

I. PERSONNEL 
General Manager -Jim Hamatreet. 
Program Director -Frederick Johnson. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
Washington. Oregon -Art Moore & Associates. Inc. 

3. FACILITIES 
5.000 w. days: 1.000 w. nights; 790 ke. 

Directional -night only. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on net station time: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards anply. 
General: la, 3a, 9a. 5, 8e, 8. 
Rate Protection: 10a, 12a, 14e, 15h. 
Basic Rates: 29a. 
Contracts: 40a. 45, 46. 
Cancellation: 73b. 
KOMI-AM and KGMI-FM may be combined for 
frequency discount. 
Affiliated with American Information Network. 

TIME RATES 
Eft 2/1/88 -Reed 2/12/68. 

7. PACKAGE PLANS 
GUARANTEED DRIVE TIMES 

(7-9 am & 4-6 pm) 
Extra per spot 1.00 

1 ti 6.00 4.80 
PER WK: PER YE: 
5 ti 50 z 5.85 4.70 
10 ti 100 z. ._ 5.75 4.60 
15 ti. 150 z........._._ .............._..._._.._ 5.50 4.40 
20 ti 200 z .._ 5.25 4.20 
30 ti 300 a 4.75 9.80 
25 ti 250 z 5.00 4.00 
90 ti 400 z 4.50 3.60 
50 ti 500 z 4.25 3.40 
Special End Rate: 

1000 z 4.00 3.20 
2000 z. 3.75 3.00 

(e) 1 min or lees. 
(t) 30 sec or leas. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 ti 30.00 20.00 10.00 
50 tI 27.50 16.50 9.00 

(Bellingham continued on next page) 
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K G M I -FM 
1959 

RA!B Dig FIMO 
Media Code 4 249 0951 3.00 
International Good Music, Inc., Box 943, Bellingham, 

Wash. 98225. Phone 206-733-4567. 
STATION'S PROGRAMMING DESCRIPTION 

KGMI-FM: 12M-6 pm daily except Sun, music with 
emphasis on orchestration. Each 2 hour segment pro- 
grammed for time of day. Evenings 6 pm -12M & 
Sun 1 pm classical music. Complete operas Wed and 
Sat beginning at 9:15 pm. NEWS: network 5 min 
at :55 thru 6 pm, except Sun. COMMERCIAL 
POLICY: maximum 12 announcements per daytime 
hour. Sun and after 6 pm maximum 6 per hour, 
without interrupting musical compositions except for 
between acts in opera. Contact Representative for 
further details. Rec'd 10/2/67. 

I. PERSONNEL 
General Manager -Jim Hamatreet. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
Washington & Oregon -Art Moore & Assoc., Inc. 

3. FACILITIES 
REP 16,500 w.; 92.9 mc. 
Operating schedule: 24 hour daily. PST. 
Antenna ht.: 2,300 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 4a, 5, 6a, 8. 
Rate Protection: 10a, 12a, 14a, 15b. 
Basic Rates: 29a. 
Contracts: 40a, 45, 46. 
Cancellation: 73b. 
Affiliated with American FM Network. 
KOMI-AM and KOMI-FM may be combined for fre- 
quency discount. 

TIME RATES 
ER Rec'd 8/31/86. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Per Wk: Per Yr: Per Wk: Per Yr: 
2.50 

5 ti 50 z 2.90 30 ti 300 z...-_._ 2.40 
10 ti 100 z 2.85 40 ti 900 z ._ 2.25 
15 ti 150 x 2.75 50 ti 500 z -. 2.15 
20 ti 200 z 2.65 

KPUG 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 249 1140 2.00 
KPUG, Inc., KPUG Bldg., Box 655, 2340 E. Sunset 

Dr., BelUngham, Wash. 98225. Phone 206-734 
1170. 

I. PERSONNEL 
General Manager -James M. Tlncker. 
Sales Manager -Dick Stark. 
Program Director -Bob O'Neil. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 
Seattle -Portland -William L. Simpson & Associates Co. 

3. FACILITIES 
5.000 w. days, 1,000 w. nights; 1170 kc. Directional. 
Operating schedule: 5:00 am -1:00 am. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3c, 3d, 4a, 9d, 5. 6a, 7b, 8. 
Rate Protection: IOb, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21b. 22b, 24b, 25a, 29a. 
Contracts: 44a, 46, 51a. 
Comb.; Cont. Discounts: 60b, 60d, 80f, 61e, 62d. 
Cancellation: 70c, 71a, 73a, 73b. 
Prod. Services: 82. 
Rates are for station time and facilities -60%; 
services -40%. 

TIME RATES 
ER 7/1/66 -Reed 7/1/68. 

AA-Drive time 7-9 am & 4-6 pm. 
A -All other times. 

7. PACKAGE PLANS 

PER WK: YRLY:CLAS3 
AA 

I min 30 see 10 see 
1 tl..._....-....._ 1 z.._ 6.90 5.20 3.45 
12 ti 60 x..._..__..__..._.._. 6.00 4.52 3.00 
18 ti 120 z 5.45 4.11 2.73 
24 ti _.180 z 5.18 3.90 2.59 
30 tí..._......_.._.300 z -.__ 4.97 3.74 2.49 
36 ti 420 z......_.._...._...._ 4.69 3.54 2.35 
42 ti 525 z 4.49 3.38 2.25 

CLASS A 
1 tí..._.........._...1 z..._..._._ .__ 6.00 4.50 
12 tt..._.._ 60 z _.._._ 5.22 3.92 
18 ti 120 z.._.......__...__... 4.74 3.55 
24 tL 180 z.._.._..._.__ 4.50 3.38 
30 ti 300 z..._.._......_.._..... 4.32 3.24 
36 ti 420 x..._.._.._ 4.08 3.06 
42 ti 525 z 3.90 2.93 

ROS ANNOUNCEMENTS 
I ti 1 z _.._._.._.._ 5.10 3.82 2.55 
12 ti 60 x 4.44 3.32 2.22 
18 ti 120 z __..._.....- 4.03 3.02 2.02 
24 ti 180 z ........... _____ 3.83 2.87 1.92 
30 ti 300 z .................__..._ 3.67 2.75 1.84 
36 ti..._.._ 420 z 3.47 2.60 1.74 
42 ti 525 z 3.32 2.48 1.68 

R(v.9 ANNOUNCEMENTS DISCOUNTS 
Between 6 am -noon -40%. Between 6 pm-signoff- 
20%. Between noon -6 pm -40%. 

10. SPECIAL FEATURES 
News -3 15 minute local broadcasts daily. Sold 
either on participating ur exclusive basis. Add 25% 
to announcement or program rate. 
Weather and Farm Show features; add 25% to 
earned spot announcement or program rate. 
('lay by flay Sports -add 25% per spot. 
Talk programs carry 1 -time rate. 

3.00 
2.61 
2.37 
2.25 
2.16 
2.04 
1.95 

BLAINE 
Whatcom County -Map Location C-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KARI 
1960 

Subscriber to the NAB Radio Cede 
Media Code 4 249 1235 0.00 
The Birch Bay Broadcasting Co., Inc., Box 1037, 

Bellingham, Wash. 98225. Phone 216-734-4221. 
Blaine Phone: 206-332-0751. 

I. PERSONNEL 
Sta. & Gen'l Mgr. -Don J. Bevilacqua. 
Sales Manager U. S. -Charles Byer. 
Sales Manager, Canadian -Jim McGechaen. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 
Canada-Itadio Representatives, Ltd. 

3. FACILITIES 
5,800 w. days, 1,000 w. nights; 550 kc. 

Directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only; following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3c, 4a, 9d, 5, 6a, 7a, 8. 
Rate Protection: lob, 11b, 12b. 13b, 14a, 15b. 
Basic Rates: 20b, 21a, 22a, 23a, 24b, 25a, 26, 28c, 

29a, 30, 33a. 
Contracts: 40a, 41, 42d, 45, 46, 47a, 48, 51a. 
Comb.; Cont. Discounts: 60a, 60e, 601, 61a, 62c. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS Radio Network. 
Member: Country Music Network. 
KARI and KEBI (FM) may be combined for fre- 
quency discount. 

TIME RATES 
No. 3 ER 5/1/66-Rec'd 4/25/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I04x 260x 6250[ 1000x 

1 min. 8.00 7.50 7.25 7.00 6.00 5.00 4.00 
30 sec..._ 6.00 5.50 5.25 5.00 4.50 4.00 3.00 
15 see 4.00 3.60 3.90 3.20 2.30 2.40 2.00 

7. PACKAGE PLANS 
PER WK, ROS: 

10 ti 20 ti 30 ti 40 ti 50 ti 
1 min..._ 70 130 181) 220 250 
30 sec. 50 95 135 170 200 
15 sec 30 58 84 ]08 125 

8. PROGRAM TIME RATES 
AA -Mon thru Sat 6:30 am -1:30 pm; Sun all 
day. 
A -All other times. 
I HR: Ix 26x 52x 1C4x 260x 520X 

AA 100 90 80 70 60 50 
A 80 70 60 50 40 30 

1/2 hr: 60% of hour. 5 min: 25% of hour. 
1/4 hr: 40% of hour. 

9. PARTICIPATING PROGRAMS 
Airport Interviews Mon thru Fri 5-5:30 pm, 1 -minute 
spot, each 15.00 

10. SPECIAL FEATURES 
Weather reports at :30. 1-1/4 times applicable 1 - 
minute rate. 
University of Washington Football: 10 games per 
season, full sponsorship 2.400.00 

(D) 

BREMERTON 
Ettsap County -Map Location B-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBRO 
1947 

R AÌB 
Subscriber to the NAB Radio Cade 

Media Code 4 249 1330 9.00 
Bruce Bartley. 801 11th St.. Bremerton, Wash. 98310. 

Phone 206-377-3995. 
I. PERSONNEL 

Owner & Gen'l Mgr. -Bruce Bartley. 
Sta. & Sales Mgr. -Dale R. Woods. 
Program Director -Bill Thomas. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Denver, Salt Lake -Bob Mix Co., Inc. 
Seattle, Portland -The Tacher Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 5:45 am -midnight weekdays; 
7:00 am -midnight Sun. PST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20b, 21a. 21d, 24b, 25a, 28a, 28c, 29a. 
Contracts: 40a, 440, 45, 46. 51a. 
Comb.: Cont. Discounts: 60e, 62d. 
Cancellation: 70e, 71a, 73b. 
Prod. Services: 80. 82. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective March I. 1968. 

Rates received January 31. 1966. 
7. PACKAGE PLANS 

1 min SO sec 
6 per wk or 52 ti, ea.._..... - 7.00 5.60 
12 per wk or 104 ti, ea.___..- 6.65 5.82 
18 per wk or 156 ti, ea.._._ _ 6.30 5.04 
24 per wk or 260 ti, ea.. 5.95 4.78 
30 por wk or 312 ti, ea..._..__- 5.60 4.48 

8. PROGRAM TIME RATES 
5 min 

6 per wk or 52 ti es 14.00 
12 per wk or 104 ti, ea._ _____ 18.80 
18 per wk or 158 ti, ea..._.__--... 12.60 
24 per wk or 260 ti, ea........_ _____ __... 11.90 
1/4 hour is twice the 5 minute rate. 
1/2 hour is 3 times the 5 minute rate. 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

1 ti 14.65 
50 ti 13.80 
150 ti .._..-.._......... _ 13.20 
300 ti 12.50 

KBRO-FM 
1964 

©OFIMQ 
Subscriber to the NAB Radio Code 

Media Code 4 249 1331 7.00 
Bruce Bartley, 805 11th St., Bremerton, Wash. 

98310. Phone 206-377-3995. 
I. PERSONNEL 

Owner & Mgr. -Bruce Bartley. 
Sta. & Sales Mgr. -Dale R. Woods. 

2. REPRESENTATIVES 
Washington, Oregon -The Tacher Company. 

3. FACILITIES 
EltP 33,000 w.; 106.9 mc. 
Operating schedule: 6:00 am -midnight. PST. 
Antenna ht.: 155 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Station reserves the right to final approval of program 
contract. 

TIME RATES 
ER 11/15/67-Rec'd 12/1/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: Ix 50x 150x 300x 600x 
1 min 4.90 4.50 4.25 4.00 3.80 
30 sec 4.30 4.00 3.75 3.55 3.35 

7. PACKAGE PLANS 
PER WK: 10 ti 20t1 30 ti 40 ti 50 ti 
1 min 41.00 80.00 112.50 142.00 165.00 
30 sec 35.00 67.00 95.00 122.00 145.00 
Add 10% for monthly package rates. 

8. PROGRAM TIME RATES 
RELIGIOUS PROGRAMS 

(SUNDAY MORNING ONLY) 
Ix I8x 26x 52x 

1/2 hr 50 40 35 30 
1/4 hr 40 30 25 20 

10. SPECIAL FEATURES 
3 MINUTE INFORMATION FEATURES 

Sports & weather on the hour. 
Ski & fishing reports (in season). School lunch 
menus: 

Ix 50x 150x 300x 600x 
3 min 8.00 7.25 6.50 6.25 6.00 

CENTRALIA-CHEHALIS (2AM) 
Lewis County -Map Location B-3 

See SRDS consumer market map and data at begin- 
ning of the State 

KELA 
1937 

R A,B 

Subscriber to the NAB Radio Code 

Media Code 4 249 1425 7.00 
KELA Corp., Box 577, Centralia, Wash. 98531; Box 

827 Chehalis, Wash. 98532. 
Studio-KELA Bldg., Centralia, Wash. Phone Cen- 

tralia 206-736-3321: Chehalis, 206-748-3321. 
STATION'S PROGRAMMING DESCRIPTION 

KELA: Programmed for general interest. MUSIC 
46%: 27% singles, 19% albums, featuring current 
selling general popular music, showtunea, standards. 
NEWS 33%: 16% local, 4% regional. 6% national 
and international, 4% area, 2% weather. 1% com- 
munity club. SPORTS 9%: local high school and 
college. TALK 5%. FARM 3%: early morning, noon 
and evening, local market reports, twice daily, ex- 
tension agent talks. ENTERTAINMENT 3%. RE- 
LIGION 1%. News, special events. 3 mobile units. 
5-8 am music, news, sports, farm, weather. 8 am - 
noon music, quiz, talk, news. Noon -2 pm news, farm, 
quiz, women's program, music. 2-6:30 pm music, 
news, traffic reports. 6:30-8 pm news, local, regional. 
national, international. 8-11 pm music, sports in sea- 
son. Contact Representative for further details. Reed 
7/28/87. 

I. PERSONNEL 
General Manager -Joe Chytil. 
Assistant Manager -Lee Stottlemyre. 
Commercial Manager -Richard Dawson. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 
Oregon & Washington -William L. Simpson & Asso- 

ciates Co. 
Los Angeles & San Francisco -Lee F. O'Connell Co. 

3. FACILITIES 
5,000 w. days: 1.000 w, nights; 1470 he. 

Non -directional. 
Operating schedule: 5:00 am -11:00 pm. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 9d, 5, 6a, 7b, S. 
Rate Protection: 15b. 
Basic Rates: 20a, 21d, 22a, 24b, 25a, 28c, 29a. 30. 
Contracts: 40a, 41, 44a, 44h, 45, 96, 47a, 98, 49, 

51a. 
Comb.; Cont. Discounts: 600, 80f, 61e, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eff Recd 7/28/67. 

AA -7-9 am, noon -1 Dm & 4-6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS -AA-- 
PER WK: PER YR: I min 30 see 
42 ti 525 z 5.95 4.50 
36 ti 420 z 6.25 4.70 
30 ti 300 z 6.60 4.95 
24 ti 180 z 6.00 5.20 
18 ti 120 x. 7.25 5.45 
12 ti 60 z 8.00 6.00 

1 z........ 9.20 6.90 

-A - 
I min 30 see 
5.20 3.90 
5.45 4.10 
5.75 4.30 
6.00 4.50 
6.30 4.75 
8.95 5.20 
8.00 6.00 

WASHINGTON 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
(40% between 6 am -noon, 40% between noon - 

6 pm, 20% between 6 pm -sign -off) 
PER WK: 42t1 36 ti 30t1 24 t1 18t1 12 t1 
PER YR: 525x 420x 300x 180x 120x 600 Ix 
1 min 4.40 9.60 4.90 5.10 5.35 5.90 6.80 
30 sec 3.30 3.45 3.65 3.85 4.05 4.45 5.10 

8. PROGRAM TIME RATES 
CLASS AA 

PER WK: 30tí 24ti 18t1 12 t1 
PER YR: SOOx 1800 120x 60x Ix 
5 min 9.90 10.35 10.90 12.00 13.80 
1/4 hr 14.90 15.50 16.35 18.00 20.70 
1/2 hr 21.50 22.40 23.60 28.00 29.90 

CLASS A 
5 min. 8.65 9.00 9.50 10.95 12.00 
1/4 hr 12.95 13.00 14.20 15.65 18.00 
1/2 hr 18.70 19.50 20.55 22.60 26.00 

KITI 
1954 

R,A'B 
Subscriber to the NAB Radio Code 

Media Code 4 249 1520 5.00 
KITN-KITI Corp., St. Beien'a Hotel, Chehalis. 

Wash. 98531. Phone 206-748-3379. 
I. PERSONNEL 

Pres. & Gen 'i Mgr. -Donald F. Whitman. 
2. REPRESENTATIVES 

Adam Young -Western States Radio Empire Division. 
Seattle-Portland-Feltis/Dove/Croghan, Inc. 
Denver, Salt Lake -Bob Bix Co., Inc. 

3. FACILITIES 
1.000 w. days; 1420 ke. Non -directional. 
Operating schedule: 6:00 am -6:00 pm. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 4a, 5. 
Rate Protection: 15b. 
Basic Rates: 23a, 28b, 29a. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60k, 61a. 
Cancellation: 71a, 73a. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective 

Rates received March 4, 1966. 
7. PACKAGE PLANS 1 min 30 sec 

6 per wk or 52 ti 5.00 4.00 
12 per wk or 104 ti 4.75 3.80 
18 per wk or 156 ti 4.50 3.60 
24 per wk or 260 ti 4.25 3.40 
30 per wk or 312 ti 4.00 3.20 

8. PROGRAM TIME RATES 5 min 
6 per wk or 52 ti 10.00 
12 per wk or 104 ti 9.50 
18 per wk or 156 ti 9.00 
24 per wk or 260 ti 8.50 
1/4 hour -2 times 5 -minute rate. 
1/2 hour -3 times 5 -minute rate. 

CHELAN 
Chelan County -Map Location D-2 

See SUDS consumer market map and data at begin- 
ning of the State. 

KOZI 
1957 

Media Code 4 249 1615 3.00 
Lake Chelan Broadcasting Corp, Box 1210 Woodin 

Ave.. Chelan, Wash, 98816. Phone 440. 

I. PERSONNEL 
President & Gen'l Mgr. -Stuart S. Maus. 

2. REPRESENTATIVES 
Seattle, Portland-Feltis/Dove/Croghan, Inc. 

3. FACILITIES 
1,000 w.; 1230 hr. Non -directional. 
Operating schedule: 6:30 am -11:00 pm. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, lb, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 24b, 25a, 26, 28a. 29a. 
Contracts: 40a, 92b, 45, 46, 47a. 
Comb.: Cont. Discounts: 60k, 61a, 62b. 
Cancellation: 71a. 
Affiliated with NAS and MBS Radio Networks. 

TIME RATES 
Rates effective September 1. 1961. 
Rates received November 24. 1961. 

O. SPOT ANNOUNCEMENTS 
1 min. 30 see. 1 min. 

1 time..._. 4.80 8.60 186 times.._ 3.55 
13 times.... 4.55 8.40 260 times__ 3.30 
26 times.... 4.30 3.25 312 times..-. 3.05 
52 times.... 4.05 3.05 800 times.... 2.80 

104 titres.... 3.80 2.85 

30 see. 
2.65 
2.50 
2.80 
2.10 

7. PACKAGE PLANS 
(To be used within 7 days) -1 minute- -30 seconds - 

Each Total Each Total 
10 announcements._... 3.80 38.00 2.85 28.50 
20 announcements._... 3.70 74.00 2.75 55.00 
30 announcements 3.55 106.50 2.65 79.50 
40 announcements 3.30 132.00 2.50 100.00 
50 announcements 3.05 152.50 2.30 115.00 
60 announcements 2.80 168.00 2.10 128.00 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time 50.00 30.00 18.00 11.00 
26 times 45.00 27.00 16.20 9.90 
52 times 42.50 25.50 15.50 9.85 

104 times 40.00 24.00 14.40 8.80 
156 times 37.50 22.50 13.50 8.25 
260 times 35.00 21.00 12.80 7.70 
312 times 32.50 19.50 11.70 7.15 
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WASHINGTON 

COLFAX 
Whitman County -Map Location F-3 

See 81t1)S consumer market map and data at begin- 
ning of the State. 

KCLX 
1950 

Media Code 4 249 1710 2.00 
Adrian de Vries, Box 710, Colfax, Wash. 99111. 

Phone 509-397-3441. 
I. PERSONNEL 

Manager -Adrian de Vries. 
2. REPRESENTATIVES 

George T. Hopewell, Inc. 
Seattle and Portland -Art Moore & Assoc., Inc. 
San Francisco and Loa Angeles -Tracy Moore and 

Associates. 
3. FACILITIES 

1,000 w. days; 250 w. nights; 1450 kc. 
Non -directional. 

Operating schedule: 6:00 am -10:00 pm weekdays; 
7:00 am -10:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards app.y. 
General: la, 2b, 3b, 4a, 9d, 5, 6a, 8. 
Rate Protection: 10d, lid, 12d, 13d, 14d 15a, 15b. 
Basic Rates: 20b, 21a, 29b, 26. 
Contracts: 40a, 99b, 97a, 48, 51a. 
Comb.; Cont. Discounts: 60h, 601, 61b, 62b. 
Cancellation: 70a. 70c, 71a, 73b. 
Prod. Services: 80, 82. 
60% of rates are for station time and broadcast fac- 
ilities; 40% are for other services. 
Affiliated with JIBS Radio Network. 
Member: National ASitadio Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 7/15/66-Reo'd 8/5/66. 
6. SPOT ANNOUNCEMENTS 

1 z..._.._ 
[PER WK: PER YR: 

1 min 30 see 10 see 
5.00 3.75 3.00 

5 ti..._ 50 z..._.........._...._... 4.50 3.40 2.70 
10 ti 100 z 4.25 3.20 2.55 
15 ti 150 x 4.00 3.00 2.40 
20 ti 200 z......_.._.._....... 3.75 2.80 2.25 
25 ti 250 z 3.50 2.60 2.10 
30 U 300 z.....__ 3.25 2.45 1.95 
40 ti 400 z 3.00 2.25 1.80 
50 ti 500 x ._... 2.75 2.10 1.70 SPECIAL END RATE: 

.1000 z yrly 2.50 1.90 1.50 () Guaranteed Position. 
(t) Run -of -schedule. 

8. PROGRAM TIME RATES 
Ix 10x 250 50x 100x 150x 250x 

1/2 tir..._... 20.00 19.00 18.00 16.00 14.00 12.00 10.00 
1/4 hr..._... 15.00 14.00 13.00 12.00 10.00 8.00 6.00 
5 min. ...... 7.00 6.50 6.00 5.50 5.00 4.50 4.00 

COLVILLE 
Stevens County -Map Location E-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KCVL 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 249 1805 0.00 
Colville Broadcasting Company. Box 268. Colville, 

Wash. 99114. Phone 509-684-6481. 
I. PERSONNEL 

General Manager -Norman C. Davis. 
2. REPRESENTATIVES 

Adam Young -Western States Radio Empire Division. 
Seattle-Portland-Feltis/Dove/Croghan, Inc. 
Denver. Salt Lake -Bob nix Co., Inc. 

3. FACILITIES 
1.000 w. days; 1270 kc. Non -directional. 
Operating schedule: 8:00 am -local sunset weekdays; 
8:00 am -local sunset Sun. PST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL RATE POLICY 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective 

Rates received March 4, 1966. 
7. PACKAGE PLANS 1 min 30 sec 

6 per wk or 52 ti 5.00 4.00 
12 per wk or 104 ti..._ 4.75 3.80 
18 per wk or 156 ti ..._..-.._._,., 4.50 3.60 
24 per wk or 260 ti 4.25 3.40 
30 per wk or 312 ti ._...._._... 4.00 3.20 

8. PROGRAM TIME RATES 5min 
6 per wk or 52 ti 
12 per wk or 104 ti.._...__...._......._..._. -._, 9.50 
18 per wk or 156 ti ......... __ ___...... _.__._,.._.__ 0.00 
24 per wk or 260 ti _..._..__..._...-..._... 8.50 
1/4 hour -2 times 5 -minute rate. 
1/2 hour -3 times 5 -minute rate. 

EDMONDS (l AM; 1 FM) 
Snohomish County -Map Location C-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KB IQ( FM) 
190 

R A B 
Media Code 4 249 1995 9.00 
King's Garden, Inc., 19303 Fremont N., Seattle, 

Wash. 98133. Phone 206-546-3128. 
I. PERSONNEL 

General Manager -Phil] Butler. 
Sales Manager -Rich Germaine. 

3. FACILITIES 
ERP 240,000 w.; 105.3 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 721 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 4b, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 20b, 21a, 22b, 23b, 24a. 24b, 24e. 25a, 

27, 28b. 28c, 29a, 30, 33a. 
Contracts: 40a, 41, 44a. 44b, 45, 46, 97e, 49. 
Comb.; Cont. Discounts: 0a, 60d. 60e, 601, 60h, 61e. 
Cancellation: 70a, 70c, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 1/1/68-Rec'd 12/8/67. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 104x 208x 312x 520x 
10.00 9.50 9.00 8.50 8.00 7.50 7.00 (') 1 min or lesa. 

Fixed time 10% extra. 
7. PACKAGE PLANS 

10 ti 20 ti 30 ti 40 ti 50 ti 
Per wk 7.00 6.50 6.00 5.50 5.00 

(D) 

KGDN 
1954 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 249 190 9.00 
King's Garden, Inc., 19303 Fremont North, Seattle, 

Wash. 98133. Phone 206-542.3139. 
I. PERSONNEL 

President -Norman Lewis. 
General Manager-Phill Butler. 
Sales Manager -Jack Acuff. 

3. FACILITIES 
5.000 w. days; 830 ke. Non -directional. 
Operating schedule: 5:00 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 9b, 4d, 5. 6a. 7b. 3. 
Rate Protection: 10b, llb, 12b, 13b, 14b. 
Basic Rates: 20b. 21a, 22b, 23b. 24a. 24b. 24e. 25a, 

27, 28b 28c, 29a, 30, 33a. 
Contracts: 40a. 41, 44a, 44b, 45, 46, 47e, 49. 
Comb.; Cont. Discounts: 60a, 80d, 60e. 60f, 80h, 61c. 
Cancellation: 70a, 70c, 72, 73b. 
Prod. Services: 80, 81, 82. 
Tobacco advertising not accepted. 

TIME RATES 
No. 7 Eff 7/1/66-Rec'd 8/8/66. 

AA -6-9 am & 3:30.6:30 pm. A-9 am -3:30 pm. 5-6 am & 6:30-7:30 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS -AA --A- 
1 min 30 see I min 30 see 

1 z 11.00 9.00 10.00 8.00 
13 z 10.50 8.50 9.50 7.50 
26 z 10.00 8.00 9.00 7.00 
104 x 9.50 7.50 8.50 6.50 
208 z 9.00 7.00 8.00 6.00 
312 z 8.50 6.50 7.50 5.50 
520 z 8.00 6.00 7.00 5.00 
10 seconds -50% of 1 -minute rate. 

7. PACKAGE PLANS 

PER WK: 10 ti 820tí 30tí 4001 50tí 
1 min. 8.00 7.50 7.00 8.50 8.00 
30 sec 6.50 6.00 5.50 5.00 4.50 

10. SPECIAL FEATURES 
NEWSCASTS - AA - -A- 

PER WK: I ti 6+ 1 01 6+ 
5 min 15.00 13.50 14.00 12.50 
10 min 20.00 18.50 19.00 17.50 
1/4 hr 25.00 23.50 24.00 22.50 

DISCOUNTS 
26 continuous wise.... 10% 52 continuous wks.... 15% 

(D) 

ELLENSBURG 
Hittites County -Map Location C-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KXLE 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 249 2090 8.00 
Box 249, Ellensburg, Wash. 98926. Phone 509-925- 

1488. 

I. PERSONNEL 
President -John R. DiMeo, 
Vice-Pres. & Gen'l Mgr. -Don Downing. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 
Northwest -Art Moore & Assoc.. Inc. 

3. FACILITIES 
1,000 w.; 1240 ke. Non -directional. 
Operating schedule: 5:55 am -midnight. PST. 

4. AGENCY COMMISSION 
15% to recognized agencies on net station time. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 9a, 4c, 5, ca. 
Irate Protection: 10a, lia, 14a, 15b. 
Basic Rates: 22a. 28a, 29a. 
Contracts: 40a, 41, 42b, 44a, 45, 970, 51a. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 70a. 70c, 71a, 73a. 
Prod. Services: 82. 
Affiliated with MBS. 
Rates -60% station time, 40% other services. 

TIME RATES 
Eft 4/1/67-Rec'd 4/5/67. 

6. SPOT ANNOUNCEMENTS 
I min 

3 e 
10 see 1 x 5.00 3.75 3.00 

tPER WK: PER YR: 
5 ti 50 z 4.50 3.40 2.70 
10 ti 100 z 4.25 3.20 2.55 
15 ti 150 x _._._ 4.00 3.00 2.40 
20 ti 200 z _ 3.75 2.80 2.25 
25 ti _ 250 x - 3.50 2.80 2.10 
30 ti ._ 300 z _ 3.25 2.45 1.95 
40 ti 400 z ._...__ 3.00 2.25 1.80 
50 ti 500 z ....... _....-.._.._ 2.75 2.10 1.70 
SPECIAL END RATE: 

1000 z yrly 2.50 1.90 1.50 
(') Guaranteed Position. 
(t) Run -of -schedule. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x....._...._ _..._. 22.50 15.50 9.00 
25 z _ 20.00 13.00 8.00 
50 z 17.50 11.50 7.00 
100 z _....... 15.00 10.00 6.50 
150 z 13.50 9.00 6.00 
200 x ._.. 12.50 8.50 5.50 
250 x 8.25 5.25 
300 x 8.00 5.00 

EPH RATA 
Grant County -Map Location 11-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KU LE 
1950 

R A B 
Media Code 4 249 2185 6.00 
Coulee Broadcasting Corp., Box 1077, Ephrata, Wash. 

98823. Phone 509-754-4686. 
I. PERSONNEL 

Owner & Gen'i Mgr. -Donald R. Berry. 
2. REPRESENTATIVES 

Adam Young -Western States Radio Empire Division. 
Seattle & Portattd-Feltis/Dove/Croghan, Inc. 
Denver, Salt Lake -Bob His Co., Inc. 

3. FACILITIES 
1,000 w. days' 730 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See laded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 4d, 5, 6a. 
Rate Protection: 14a, 15b. 
Basic Rates: 22a, 29b, 24c, 25a, 29a. 
Contracts: 40a, 45. 
Comb.; Cont. Diamants: 60e. 
Cancellation: 71a. 
Member: Western States Radio Empire, National 
Agitadlo Groupa, Inc. 

TIME RATES 
Rates effective 

Rates received March 4, 1966. 
7. PACKAGE PLANS I min 30 set 

6 per wk or 52 ti_._......._._.._....-.._._.__. 5.50 4.4t 
12 per wk or 104 ti __....._.-. 5.20 4.16 
18 per wk or 158 ............ 5.0 4.00 
24 per wk or 260 tl..._ ..-____ 4.70 3.78 
30 per wk or 312 ti ......._ 4.40 3.52 

8. PROGRAM TIME RATES 
5 min 

6 per wk or 52 ........ ..w__ 11.00 
12 per wk or 104 ........... 10.40 
18 per wk or 156 ti __.__......_.._.._......_....._ 10.00 
24 per wk or 260 U. ..........-._..._ 9.40 
1/4 hour -2 times 5 -minute rate. 
1/2 hour -3 times 5 -minute rate. 

10. SPECIAL FEATURES 
15 -minute "Local and Regional" news 5 times daily. 
5 -minute "Great Moments In Sports" daily. News 
and sports sold on outright sponsorship or partici- 
pating basis. 
News announcements -earned 1 -minute or program 
rate plus 25%. 

EVERETT (2 AM) 
Snohomish County -Map Location C-2 

See BRDS consumer market map and data at begin- 
ning of the State. 

KRKO 
1920 

Media Code 4 249 2280 5.00 
Everett Broadcasting Company. Inc,, Box 1227, 

Everett, Wash. 98201. Phone 206-259-1144. 
Other office: 314 First Ave., W.. Seattle, Wash. 

Phone At 27010. 
STATION'S PROGRAMMING DESCRIPTION 

KRKO: Programmed for general interest. 
5 Air Personalities. MUSIC: general popular music. 
NEWS: 195 min of news every day. Every 30 min, 5 
min on hour, 2-1/2 min on half hour, 10 min at 7 
am, 9 am and [soot. 4 local newsmen, AP, UPI and 
UI'I audio. Radio equipped newsplane, 3 radio 
equipped news care. WX every 15 min. Air traffic 
reports M -F, 6:30 am -8:30 am. SPORTS: university 
football, 1 min sports at :95. Local public service, 
meeting notices, etc. at :15. Contact Representative 
for further details. Ree'd 8/6/68. 

I. PERSONNEL 
Pres. & Gen'1 Mgr. -William R. Taft. 
Sales Manager -Dale Watson. 
Promotion Director -Norman F. "Sparks" Taft. 

2. REPRESENTATIVES 
Bernard Howard & Co. 
Washington, Oregon -William L. Simpson & Asso- 

ciates Co. 
3. FACILITIES 

5.000 w.; 1300 kc. Directional -night only 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on net time and talent charges. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 9d, 5, 7b, 8. 
Rate Protection: 15b. 
Basic ltates: 20b, 21b, 23a, 29b, 24c, 25a, 27. 28e, 

29b. 

Contracts: 40a, 41, 45, 46, 48. 
Comb.; Cont. Discounts: 60b, 60e, 62d. 
Cancellation: 70e, 71a, 72. 
The following rates include station time 40%; other 
services 60%. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 22 Eff 8/1/68 -Reed 7/29/68. 
6. SPOT ANNOUNCEMENTS 

PER WK: PER MO: PER YR: 1 min SO see IO see 
1 tí..._.._.....1 ti 1 x..._ 10.00 8.00 6.00 
12 ti......._...2d U..._.._...100 z..._ 9.50 7.60 5.70 
24 ti 48 U 200 z 9.00 7.20 5.40 
36 tí......._...72 ti 250 z 8.50 6.80 
42 ti 84 tí..._.._...350 x 8.00 6.40 
84 U......._...168 U 500 z..._..... 7.50 6.00 
168 ti 336 ti 1000 x........ 7.00 5.0 
--- ..._. ...-.._250 z 6.50 5.20 

5000 x..._ 6.00 4.80 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
(Schedule A) 

Minimum schedule 1 every 4 hours equally spread 
over 24 hours, minimum 6 in 24 hours. 
1-5 consecutive days..._ .............._.._.._.._....__.-.__... 30% 
7 consecutive days..._.._.._......_..._._......_....._ -. 40% 
Midnight Sat -midnight Tues ........... _.._.._....._._... 40% 

(Schedule B) 
Swing Shift (8:00 pin -midnight). - 40% 
Graveyard Shift (midnight -4:00 am) .. 60% 
Use of discount schedule A or B is optional, but 
only 1 may be used at a time. 

10. SPECIAL FEATURES 
NEWS SPONSORSHIP 

Ix 60x 125x 2500 IOOOx 2000x 
5 min. 15.00 14.00 13.00 12.00 11.00 10.00 () 10.00 9.50 9.00 8.00 7.00 6.50 () 2-1/2 min Jetline. 
3 daily newscasts earn the same discounts as spots 
earn for 6 daily. (See discount schedules A and B). 
Announcements and programs may not be combined 
for frequency discount except dollar volume of total 
contracts will be used to determine spot rate. 

(CR) 

KWYZ 
1957 

R A B 

5.10 
4.80 
4.50 
4.20 
3.90 
3.60 

Subscriber to the NAB Radio Code 
Media Code 4 249 2375 3.0 
Snohomish County Broadcasting Corp., Monte Cristo 

Hotel, Hoyt & Wall, Everette, Wash. 98201. Phone 
206-259-6111. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -Clifford H. Hansen. 
News Director -Dick Welch. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Northwest-Feltis/Dove/Croghan, Inc. 
Denver, Salt Lake -Bob Hiz Co., Inc. 

3. FACILITIES 
1.000 w. days; 1230 be. Non -directional. 
Operating schedule: 24 honra daily. PST. 

4. AGENCY COMMISSION 
15% on net station time only; no cash discount. 

5. GENERAL ADVERTISING See laded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 3a. 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 15b. 
Basic Yates: 20a, 21b, 22a. 23a, 25a, 26. 27, 28b. 

28c, 29a, 33a. 
Contracts: 40a. 91, 42b, 44a, 45, 46, 47a, 48, 51b. 
Comb.; Cont. Discounts: 60f, 60i, 61a, 62d. 
Cancellation: 70b, 70d. 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with MBS Radio Network. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective March 1, 1966. 

Rates received January 31, 1966. 
7. PACKAGE PLANS 

1 min 30 sec 
6 per wk or 52 U, ea ..... 6.50 5.20 
12 per wk or 104 U. ea 6.20 4.96 
18 per wk or 156 ti, ea..._.._. 5.90 4.72 
24 per wk or 260 ti, ea..._ 5.60 4.48 
30 per wk or 312 tL ea..._..... 5.20 4.16 

8. PROGRAM TIME RATES 
5 min 

6 per wk or 52 ti ea. 13.00 
12 per wk or 104 U. ea..._....-.. 12.40 
18 per wk or 150 U, ea-__.._-... 11.80 
24 per wk or 260 th ea. 11.20 
1/4 hour la twice the 5 minute rate. 
1/2 hour is 3 times the 5 minute rate. 

GRAND COULEE 
Grant County -Map Location E-2 

See SRDS consumer market map and data at begin 
ning of the State. 

KFDR 
1950 

R A,B 
Media Code 4 249 2470 2.0 
Evergreen Broadcasting Corp., Box It, Grand Coulee, 

Wash. 99133. Phone 509-633-1860. 
1. PERSONNEL 

Manager -David J. Schmidt. 
2. REPRESENTATIVES 

Adam Young -Western States Radio Empire Division. 
Feltis/Dove/Croghan, Inc. 

3. FACILITIES 
1.000 w. days; 1360 kc. Nan-dlrecttonaL 
Operating schedule: 5:00 am -local sunset. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAIi Radio Code Advertising Standards apply. 
General: la, 2b, 30. 3d. 9a. 4e, 5. 6a, 7b, 8. 
Rate Protection: 10g, 11g. 12g. 13g. 14g, 15a, 15b. 
Basic Rates: 20b. 21a, 21d, 22a, 29b, 25a, 26, 28a. 

28c, 29a, 32a, 33a. 
Contracts: 90a, 41, 42b, 43, 99b, 45, 47a, 48, 49, 51a, 

51b. 
Comb.: Cont. Discounts: 60a. cod. BOe, 61b. 62b. 
Cancellation: 70b. 70c, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with Market One Radio Network. 
Member: Western States Radio Empire. 
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Grand Coulee -K F D R -Continued 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 101 ER 10/66-Rec'd 1/9/67. 

7. PACKAGE PLANS 
1 MINUTE 

PER YR: 52x I04x 156x 2601 312x 
PER WK: I-6 ti 12 ti 18 ti 24 ti 30 t1 
Open 5.00 4.75 4.50 9.25 4.00 

30 SECONDS 
Open 4.00 3.80 3.60 3.40 3.20 
10 sec ID's: 50% of 1 -min. 

8. PROGRAM TIME RATES 
PER: YR: 52x 104x I56x 260x 
PER WK: 1-6 ti 12 ti 18 ti 24 ti 
Open 10.00 9.50 9.00 8.50 
1/9 hr: 2x 5 -min rate. 1/2 hr: 31 5 -min rate. 

HOQU IAM 
Grays Harbor County -Map Location A-3 

See SitDS consumer market map and data at begin. 
ning of the State. 

See Aberdeen-Hoquiam 

KELSO 
Cowlitz County -Map Location B-4 

See SRDS consumer market map and data at begin- 
ning of the State 

See Longview 
(including Kelso) 

KENNEWICK 
Benton County -Map Location D-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Richland -Pasco -Kennewick 

LONGVIEW (3 AM) 
(including Kelso) 
Cowlitz County -Map Location B-4 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

KBAM 
1955 

LONGVIEW 

Subscriber to the NAB Radio Cede 
Media Code 4 249 2565 9.00 
ARMAK Broadcasters, Inc., Box 96. 1951 Arizona 

SL, Longview, Wash. 98632. Phone 206-423-1210 
or 423-1378. 

STATION'S PROGRAMMING DESCRIPTION 
KBAM: Programmed for adults. 
Country and western music. NEWS: 5 min every 30 
min. Weather reporte at :15 & :45. 5-8:30 am fire - 
weather reports, stock market reports, community 
bulletin board, featuring country and western music. 
8:30 am -noon. entertainment, special features In- 
clude space reports. want ad corner. Noon -1 pm 
entertainment, special features, news, weather cover- 
age, sports report, Port of Longview report and farm 
report in 5 min segments. 1-6 pm entertainment, 
country and western music. SPORTS: college foot- 
ball and basketball, city league softball, high school 
football and basketball and auto racing. SPORTS: 
on live and delayed basis. Contact Representative 
for further details. Rec'd 7/17/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Arne G. Peterson. 
National Sales Manager -Howard Kynaston. 
Program Director -J. Kim Henry. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Seattle. Portland-Feltis/Dove/Croghan, Inc. 
Denver. Salt Lake -Bob Mix Co.. Inc. 

3. FACILITIES 
5.000 w. days- 1270 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset. PST. 

4. AGENCY COMMISSION 
15%: no ash discount. 

5, GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3c, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12e, 13e, 14e, 15b. 
Basic Rates: 20b, 21a, 22h, 23a, 24b, 25c, 28a, 28e, 

29a, 33h. 
Contracte: 90a, 41, 92c, 43, 94a, 45, 46, 47a, 48, 51a, 

51c. 
Comb.; Cont. Discounts: Bob, 60e, 60h, 601, 61a, 

6111, 62b. 
Cancellation: 70a, 70e, 71b, 72. 
Prod. Services: 80, 81, 82. 
Affiliated with NAB Radio Network. 
Member: Western States Radio Empire. 

TIME RATES 
No. 8 Eff 2/1/67-Ree'd 1/20/87. 

7. PACKAGE PLANS 
PER WK, EA: 6 ti 12 tt 18 ti 24 ti 30 ti 
PER YR, EA: 52 a 104x I56x 2601 312x 

1 min 6.00 5.70 5.40 5.10 9.80 
30 sec 4.80 9.56 4.32 4.08 3.84 
10 sec ID: 50% of 1 -min. 

8. PROGRAM TIME RATES 
PER WK, EA: 6ti 12 t1 18 ti 24 t1 
PER YR, EA: 52x 104x I56x 260x 
5 min 12.00 11.90 10.80 10.20 
1/4 hr -2x 5 -min rate. 1/2 hr -3x 5 -min rate. 

KEDO 
1938 

LONGVIEW 
Media Code 4 249 2660 8.00 
Reeds, Inc., Box 779, Longview, Wash. 98632. 

Phone 206-425-1500. 
I. PERSONNEL 

Pres. & Sales Mgr. -Russ Hudson. 
Commercial Mancger-Holly Bishop. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 
Portland, Seattle -William L. Simpson Associates 

Company. 
3. FACILITIES 

1.000 w.; 1900 kc. Non -directional. 
Operating schedule: 5 am -midnight daily. PST. 

4. AGENCY COMMISSION 
15% time. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, 3c, 9a, 9d, 5. 6e, 7b, 8. 
Rate Protection: 10a, lia, 12e. 13a, 14a, 15b. 
Basic Rates: 20h, 22a. 28b, 28e, 30, 33b. 
Contracts: 40e. 42e, 44a, 47e, 99, 51e. 
Comb.; Cont. Discounts: 60b, 60e, 61b, 62a. 
Cancellation: 70b, 70d, 71a, 72, 73a, 
Prod. Services: 81, 82. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
Eff 2/67-Rec'd 1/19/67. 

7. PACKAGE PLANS 
PER WK, ea: 13ti 12 ti 18 t 24 tI 3001 
PER YR. ea: 52x I04x 1561 260x 812x 
1 min. 6.00 5.70 5.40 5.10 4.80 
30 sec 4.80 9.56 4.33 4.08 3.84 
10 sec ID: 50% of 1 min. 

8. PROGRAM TIME RATES 
PER WK, ea: 6tí 12 O) 18 ti 24 t1 
PER YR, ea: 52x I04x 1561 260x 
5 min. 12.00 11.90 10.80 10.20 
1/4 hour -2x 5 -min rate. 1/2 hour -31 5 min rate. 

KLOG 
1919 

KELSO 
Media Code 4 249 2755 6.00 
Washington Interstate Broadcasters, Box 90, 506 Cow- 

litz Way, Kelso, Wash. 98628. Phone 206-636- 
0110. 

1. PERSONNEL 
General Manager -Steve Hanson. 
Program Director -Tom Watson. 

2. REPRESENTATIVES 
Radio Time Sales. 
Northwest -Art Moore & Assoc., Inc. 

3. FACILITIES 
250 w.: 1490 ke. Non -directional. 
Operating schedule: 29 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 4a, 4c. 5, 6e, 7b. 
Rate Protection: 10b, 11h, 12b, 13b, 14b. 
Basic Rates: 24h, 26, 28h, 29a. 
Contracts: 40a, 47a. 
Comb.: Cont. Discounts: 6111, 62b, 62e. 
Cancellation: 70a. 70c, 73a. 

TIME RATES 
Eff 10/1/67 -Reed 10/3/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 tee IO see 

1 ti (guaranteed) 5.00 3.80 2.50 
PER WK: tPER YR: 

5 t1 ........................50 z 4.75 3.55 2.40 
10 ti 100 z.._......_.._.._. 4.50 3.40 2.25 
15 ti 150 z......._.._.._..__. 4.25 3.20 2.10 
20 ti 200 x 4.00 3.00 2.00 
25 ti 250 x 3.50 2.80 1.75 
30 ti 300 z..._ 3.25 2.45 1.60 
40 ti..._ 900 z......._.._.._.._... 3.00 2.25 1.50 
50 tí..._ 500 1......._.._.._.._... 2.50 1.90 1.25 

.. ti 1000 :..._.._.._.._ 2.00 1.50 1.00 () ROS. 
(t) Guaranteed position. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x 22.00 14.00 7.50 
10 x 21.00 13.50 7.25 
25 z 20.00 13.00 7.00 
50 z 18.00 12.00 6.50 
100 z 16.00 11.50 6.25 
I50 z..._.._.._......_..._....._.......-.._ 15.e0 11.00 6.00 
250 z 19.00 9.00 5.25 
500 x . ---'-.._ ...._.. ..-... 4.25 
1000 x ..._... 3.50 

LYNDEN 
Whatcom County -Map Location C-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KLYN (FM) 
1960 

Media Code 4 249 2850 5.00 
KLYN-FM, Inc., 525 Front St., Lyndon, Wash. 

98264. Phone 206-354-4474. 
STATION'S PROGRAMMING DESCRIPTION 

KLYN (FM) : Programmed for general listening. 
MUSIC: 1-9 pm familiar standards. 9-9:95 pm re- 
ligious music. 9:95-10 pm live organ music. Sunday 
religious musics and programs all day. NEWS: 5:50, 
8 and 10 pm. FARM: Items broadcast on news. 
FOREIGN LANGUAGE: 8:30-10 pm Dutch. 
SPORTS: Local high school football and basketball. 
Reed 4/1/68. 

1. PERSONNEL 
President -Sidney Baron. 
General Manager -Jerry vender Pol. 

2. REPRESENTATIVES 
Call station direct. 

3. FACILITIES 
ERP 1,500 w.; 106.5 me. 
Operating schedule: 1-10 pm. PST. 
Antenna ht.: 100 ft. ab terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12h, 13b, 14h. 
Basic Rates: 24a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60b. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received March 6. 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 80 

hr. hr. hr. min. min. sec. 
I time 40.00 30.00 20.00 10.00 4.50 8.75 

14 times 35.00 27.00 18.00 8.50 4.25 3.50 
26 times 31.00 24.00 16.00 7.00 4.00 3.25 
52 times 26.00 21.00 13.00 6.50 3.75 3.00 

104 times 21.00 18.00 11.00 8.00 3.50 2.75 
156 times 19.00 18.00 9.00 5.00 3.25 2.65 
208 times 17.00 13.00 8.00 9.75 8.00 2.40 
260 times 15.00 11.00 7.50 4.50 2.75 2.25 
312 times 12.00 8.00 7.00 4.25 2.50 2.05 
829 times _._. 2.25 1.95 
10 -second announcements -50% of applicable rate. 

MOSES LAKE (2 AM; 1 FM) 
Grant County -Map Location D-3 

See SRDS consumer market map and data at begin- 
ning of the State 

KSEM 
1947 

Media Code 4 249 2945 3.00 
KSEM, Inc., Drawer S, Moses Lake, Wash. 98837. 

Phones 509-765-3441: 7911. 
STATION'S PROGRAMMING DESCRIPTION 

KSEM: Programmed for general interest 60%, farm- 
ers 20%, and housewives 20%. 
AIR PERSONALITIES handle all segments. MUSIC: 
5:30-7 am country, 7 am -8 pm general pop music, 
8-11 pm current bits. NEWS: network 5 min on 
half hour, local 3 min on hour plus live on -the -scene 
reports of local events. FARM: 5 min news 8:35 
am, 7:10 am & 12:15 pm. 5 min market report 7:20 
am, 12:50 pm. SPORTS: local high achogl basket- 
ball, baseball, football, swimming and wresting. 
College football plus local youth baseball. Foreign 
language: Spanish. 7:30-8:30 pm Sun and Mon. 
Emphasis placed on local public affairs. Contact 
Representative for further details. Recd 8/30/67. 

I. PERSONNEL 
President -Miss Jessica Longaton. 
Station Menacer -Richard E. Meyers. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 
Seattle -The Tacher Company. 
Denver. Salt Lake -Bob Mix Co., Inc. 

3. FACILITIES 
5,000 w. days; 1,000 w. nights: 1970 ke. 

Directional. 
Operating schedule: 5:30 am -11 pm. PST. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2h, 3a. 3b. 3d. 4a, 4c, 5, Oa, 7a, 8. 
Rate Protection: 10h, 11h, 12h. 13h, 19h, 15e, 15h. 
Basic Rates: 20h, 21a. 21h. 21e. 21d. 22a. 22h, 23a, 

24a, 29h, 25e, 26, 281). 28c, 29a, 2911. 30. 31, 32h, 
33a. 

Contracts: 40a, 41, 42h, 42d, 49a, 44h. 48, 47a, 98, 
49. 51e. 51h. 51c. 

Comb.; Cont. Discounts: 60d, 60e, 60f, 60h, 601, 61a, 
61e, 62b, 624. 

Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
A011iated with Mutual Network. 

TIME RATES 
Eff 1/1/66-Rec'd 3/4/66. 

7. PACKAGE PLANS 

6 per wk or 52 U 
1 min 30 sec 

_. 6.00 4.80 
12 per wk or 104 ti 
18 per wk or 156 ti 

... 5.70 4.56 
_.......-_... 5.40 4.92 

24 per wk or 260 ti _...___.__. 5.10 4.08 
30 per wk or 312 ti 4.80 3.84 

8. PROGRAM TIME RATES 
5 min 

6 per wk or 52 ti ....._._..v__..._-_.__. 12.00 
12 per wk or 104 ti _.._... 11.40 
18 per wk or 156 ti .-...._... 10.90 
24 per wk or 260 ti 10.20 
1/4 hour -2 times 5 -minute rate. 
1/2 hour -3 times 5 -minute rate. 

KWIQ 
1958 

Media Code 4 249 3040 2.00 
KWIQ Radio, Inc., Box 999, Moses Lake Naah. 

98837. Phone 509-765-7843. 
I. PERSONNEL 

Owner & Gen'l Mgr. -W. E. Lawrence. 
2. REPRESENTATIVES 

The Sandeberg-Glenn Company. 
Regional -Art Moore & Assoc., Inc. 

3. FACILITIES 
1.000 w. days: 1260 kc. Non -directional. 
Operating scheduler 5:00 am -local sunset. PST. 
Partial simulcast operation. Simulcast during IS min 
ate newscasts at 7 am, noon. 5 pm. For non-simulaat 
facilities KWIQ-F M. 

4. AGENCY COMMISSION 
15%: no ash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3h. 4a. 9d, 5, 6a, 7h, 8. 
Rate Protection: 10h. 11h, 12h, 13h, 14h. 
Basie Rates: 23e. 24b, 25a, 28a, 29a. 
Contracts: 40a, 45, 96. 47a. 
Comb.; Cont. Discounts: 60a, 61h. 
Cancellation: 70a. 70c, 71a, 73a. 
10 spots per week on each station may be purchased 
at the 20 per week rate. 

TIME RATES 
No. 2 ER 4/1/68 -Reed 2/28/68. 

6. SPOT ANNOUNCEMENTS 
Per year: 1 min. 30 sec. 1 min. 30 see. 

1 time.... 5.00 4.00 260 times 3.00 2.40 
13 times. 4.50 3.75 500 times 2.75 2.10 
26 times.. 4.25 3.50 700 times 2.50 1.80 
52 times.. 9.00 3.25 1.000 times 2.10 1.60 

104 times.. 3.75 3.00 2.000 times 1.80 1.40 
156 times.. 3.25 2.70 

WASHINGTON 
7. PACKAGE PLANS 

WEEKLY ANNOUNCEMENTS 
-1 minute- -30 seconds- -15 seconds - 

Per week: Each Total Each Total Each Total 
10 times.. 3.25 32.50 2.50 25.00 2.00 20.00 
15 times.. 3.10 46.50 2.35 95.25 1.85 27.75 
20 times.. 3.00 60.00 2.25 44.50 1.75 85.00 
25 times.. 2.80 70.00 2.10 52.50 1.60 40.00 
30 times.. 2.65 79.50 2.00 60.00 1.50 45.00 
40 times.. 2.50 100.00 1.90 76.00 1.90 58.00 
50 times.. 2.35 117.50 1.80 90.00 1.30 65.00 
70 times.. 1.20 154.00 1.70 119.00 1.20 84.00 

100 times.. 2.00 200.00 1.60 160.00 1.10 110.00 
8. PROGRAM TIME RATES 

I hr. 
1 time 35.00 

13 times 32.50 
26 times 30.00 
52 times 28.00 

104 
156 
260 
500 

times 25.00 
times _......_ 22.50 
times 20.00 
times 

1/2 hr. 
24.00 
22.00 
20.00 
18.50 
17.50 
16.50 
15.00 

KW I Q -FM 

1/4 hr. 
15.00 
14.00 
13.00 
12.00 
11.00 
10.00 

9.00 

5 min. 
9.00 
8.00 
7.00 
6.50 
6.00 
5.50 
5.00 
4.50 

1968 
Media Code 4 249 3041 0.00 
KWIQ Radio, Inc., Box 999, Moses Lake, Wash. 

98837. Phone 509-765-7844. 
I. PERSONNEL 

Owner, Gen'l Mgr. -W. E. Lawrence. 
Station Manager -Cal Grace. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 
Regional -Art Moore & Assoc., Inc. 

3. FACILITIES 
ERP 27,900 w.; 100.3 mc. 
Operating schedule: 6 am -midnight. PST. 
Antenna ht.: 310 ft. above average terrain. 
Partial simulcast Ion. Operated separately 
except during newsiest' at 7 am. noon. 5 pm. For 
simulcast facilities see KWIQ. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See KWIQ listing for coded. regulations. 

TIME RATES 
No. 2 ER 4/1/68-Rec'd 2/28/68. 

7. PACKAGE PLANS 
MONTHLY PACKAGE 

PER DAY: 
3 ti 
6 ti 
12 tL 

1min 30 see 15 see 
200.00 150.00 100.00 
325.00 250.00 162.50 
425.00 350.00 225.00 

All other rates identical to KWIQ. See that listing. 

MOUNT VERNON (2AM) 
Skagit County -Map Location C-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

KAPS 
1963 

Media Code 4 249 3135 0.00 
Totem Broadcasters, Inc., Box 70. Mount Vernon, 

Wash. 98273. Phone 206-424-1322. 
STATION'S PROGRAMMING DESCRIPTION 

KAPS: Programmed for young adults, 18-40. 
MUSIC: general popular emphasis on current hits, 
hard rock integrated at night only. 75% of commer- 
cial announcements produced and recorded on cart- 
ridge system. NEWS: on hourly 5 min at :55, head- 
lines, sports, weather, calendar of local events. 
Daily fashion, golf, ski tips, marine weather. 15 
min newscope. 15 min farm show with local news, 
taped reports from agriculture department, uni- 
versity extension and livestock reports plus national 
and worldwide farm news. Audience participation 
encouraged through contests and requests. Special 
broadcasts; major sports car races, local speedway 
races, college football and coverage of all community 
events such as county fair. Personalities available 
for remote broadcasts. Contact Representative for 
further details. Reed 8/14/67. 

t. PERSONNEL 
General Manager -George Aller. 
Assistant Manager -Paul McCarthy. 
Program Director -Rick Knapp. 

2. REPRESENTATIVES 
Radio Time Sales. 

3. FACILITIES 
500 w.: 1470 ke. Directional -day only. 
Operating schedule: 6 am -local sunset. PST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 1b, 2a. 2b, 3a, 3d, 4a. 9d, 5. 65, 7a, 8. 
Rate Protection: 10a, lla, 12a, 13a, 14a, 15a, 15b, 

16. 
Basic Rates: 20a, 20h, 21a, 21h, 21d, 22a, 22h, 2911, 

24c. 250. 28a, 29a, 30, 33a. 
Contracts: 40a, 42b, 92d, 43, 44a, 44b, 45, 46, 97e. 

48. 49. 51a. 51h. 51c. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60h, 60i, 61e. 

6Ib, 61e, 62a. 
Cancellation: 70h, 70d, 715. 72, 73a, 73h. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
No. 2 ER 7/1/68 -Reed 5/29/68. 

7. PACKAGE PLANS 
PER WK: IO ti 25 ti 50 t1 100 tI 
1 min 5.00 4.00 3.00 2.50 
30 sec 4.00 3.20 2.40 2.00 
10 sec 3.00 2.40 1.80 1.50 
PER YR: PER WK: 1 min 30 see IO see 
1 z 6.00 4.80 3.60 
280 z 5 ti 5.00 9.00 3.00 
500 x 10 ti 4.00 3.20 2.40 
1000 x 20 ti 3.00 2.90 1.80 
2000 x 90 ti 2.50 2.00 1.50 
3000 a .60 ti 2.00 1.60 1.20 
5000 x 100 ti 1.75 1.40 1.10 

8. PROGRAM TIME RATES 
1 ti 13 ti 26 t1 52 t1 

1 hr 50 45 90 30 
1/2 hr 90 35 30 20 
1/4 hr 30 20 15 () () 12.50. 

(This listing continued on next page) 
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WASHINGTON 
Mount Vernon -K A P S -Continued 
10. SPECIAL FEATURES 

HOURLY NEWS HEADLINES AT :55 
1 z 8.00 260 z 5.50 
13 z 7.50 312 z 5.00 
26 z 7.00 624 z..._ ...... _. ....... .._... 4.50 
52 z 6.50 1298 x ._._ 3.50 
104 z 6.00 2184 x _ 3.00 
156 x 

PARTICIPATING FARM SHOW 
PER WK: I ti 2t1 3tI 4t1 5ti 
Per mo 26 95 65 85 100 

KBRC 
1946 

R AiB 
Media Code 4 249 3230 9.00 
Beckley Radio Co., Box 250, Mount Vernon, Wash. 

98273. 
I. PERSONNEL 

Manager -Leo Beckley. 
2. REPRESENTATIVES 

Oregon -Washington -Art Moore & Assoc., Inc. 
Eastern -Donald Cooke, Inc. 
California -Pacific Broadcast Sales. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights; 1430 kc. 

Directional -night only. 
Operating schedule: 5:00 am -midnight Mon thru Sat; 
6:00 am -10:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15% en station time only: no rash discount. 

5. GENERAL ADVERTISING See Boded regulations 
General: la. 2a, 3a. 4e, 4d, 5. 6e, 8. 
Rate Protection: 10a. lia, 12a, 13a, 14a, 15e, 15b. 
Basic Rates: 20b, 21e. 21b, 21d, 22e. 22b, 23a, 23b, 

24b. 24c, 25a, 28. 28a, 28c, 29a. 
Contracts: 40a, 41, 44a. 45, 46. 97e. 49. 
Comb.; Cont. Discounts: 60a. 60e, 601, 61a, 62d. 
Cancellation: 70a. 70c. 72. 73a, 73b. 
Prod. Services: 80, 81. 82. 
Rates 60% time. 40% facilities. 

TIME RATES 
Rates effective February 1. 1966. 
Rates recelred January 24, 1968. 

7. PACKAGE PLANS 1 min 30 aec 10 sec 
51 ti -.._.._... 5.50 4.15 3.30 
tPER WK: IPER YR: 

5 ti 50 ti......._.._...__..._-... 5.25 3.95 3.15 
10 ti 100 ü...___.___.._.._._ 5.00 3.75 3.00 
15 ti 150 ü.._._.._.._ 4.75 3.55 2.85 
20 ti 200 ti._._..._.._....-..._.. 4.50 3.40 2.70 
25 ti 250 ti._.._..___.._.._..__. 4.25 3.20 2.55 
30 tí....._ 300 ti._.......-.._.._.....-_... 4.00 3.00 2.40 
40 tí....._.._ 400 tí...._....._.._.._.._.-. 8.75 2.80 2.25 
50 ti 500 ti....._....- 3.50 2.60 2.10 

..._......_.. 1000 ü.-..._.._.._......_ 3.00 2.25 1.80 () Special end rate. 
(t) ROS schedule. 
(5) Guranteed position rate. 

8. PROGRAM TIME RATES 1/2hr 1/4 hr 5min 
1 tl..._......_......_.._.........._.._.._.._....... 25.00 16.00 10.00 
10 t1....._......_......_.._.._......_ 24.00 15.50 9.75 
25 tl........._ .............._.._......_..._ 23.00 15.00 9.50 
50 ti _..__ 22.00 14.50 9.00 
100 ti W......_..__ 21.00 13.50 8.50 
150 ti..._ 20.00 12.50 8.00 
250 ti ..._... 11.50 7.50 
500 tl..........._....._....._.._.._..._._.._ .__... _.__ 7.00 
1000 ti _... _..._. ..._... 6.00 

OLYMPIA (2AM) 
Thurston County -Map Location B-3 

See SUDS consumer market map and data at begin- 
ning of the State. 

KGY 
1922 

R A B 
Subscriber to the NAB Radio Code 

Media Code 4 249 3325 7.00 
Tom Olsen. Box 1249, Olympia, Wash. 98501. Phone 

206-943-1240. 
I. PERSONNEL 

General Manager -Tom Olsen. 
Station Manager -Herb Anderson. 
Commercial Manager -Elmer Holmberg. 

2. REPRESENTATIVES 
California -Lee F. O'Connell Company. 
Washington & Oregon -Art Moore & Assoc., Inc. 

3. FACILITIES 
1,000 w. days: 250 w. nights; 1240 ke. 

Non -directional. 
Operating schedule: 6 am -11 pm. PST. 

4. AGENCY COMMISSION 
15/0 if paid by 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d. 4a, 4d. 5, 6e. 7b, 8. 
Rate Protection: 10a, 11e, 12b, 13a, 14a, 15a, 15b. 

15e. 
Basic Ratee: 20h. 21a, 21h, 22a, 22b, 23a, 236, 24b. 

24c, 25a, 26, 28a, 28c, 29a, 32b. 
Contracts: 90a, 41, 49a, 95, 46. 47a, 49. 
Comb.: Cont. Discounts: 600, 60e. 60f. 601, 61e, 62d. 
Cancellation: 700, 70d, 71e, 72, 730, 73b. 
Prod. Services: 81. 92. 
Affiliated with MBS and KBS Radio Networks. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/1/87 -Reed 7/31/67. 
6. SPOT ANNOUNCEMENTS 

1 z I8.5 Ó 30 0 I0 
see 

4.50 4.00 
PER t17{; PER YR: 
5 U 50 z 
30 ti 100 z 
]5 ti 150 z 
20 ti.. 200 x 
25 ti 250 z 
30 ti 300 z 
90 ti 400 z 
50 11 500 z 

SPECIAL END RATE: I min 30 see 10 see 
1000 z yrly 3.50 2.25 1.50 
Specified Drive Time -6:30-10 am & 4:30-6 pm, 
5.00 minimum per spot. 

8. PROGRAM TIME RATES 
le 10x 25x 50x 100x 150e 250e 

1 hr ....... 60.00 50.00 45.00 40.00 35.00 30.00 _._... 
1/2 hr 35.00 30.00 28.00 25.00 23.00 20.00 
1/4 hr........ 20.00 15.00 14.00 13.00 12.00 11.00 9.00 
10 min 15.00 14.00 13.00 12.00 10.00 9.00 8.00 
5 min 12.00 11.00 10.00 9.50 9.00 8.50 7.50 

KITN 
1958 

R A B 

Media Code 4 249 3420 6.00 
KITN-KITI Corp.. Box 48. Downtown Olympia, 

Olympia. Wash. 98501. Phone 206-357-7718. 
I. PERSONNEL 

Prea. & Gen -I Mgr. -Donald F. Whitman. 
2. REPRESENTATIVES 

Adam Young -Western States Radio Empire Division. 
Seattle, Portland-Feltis/Dore/Croghan, Inc. 
Denver, Salt Lake -Bob Hie Co., Inc. 

3. FACILITIES 
1.000 w. days; 920 kc. Non -directional. 
Operating schedule: 6:00 am -6:00 Dm. PST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 4e, 5. 
Rate Protection: 156. 
Basic Rates: 23a, 28b, 29a. 
Contracts: 40e. 
Comb.; Cont. Discounts: 60k, 61e. 
Cancellation: 71a, 73a. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective 

Rates received March 4, 1966. 
7. PACKAGE PLANS 1 min 30 see 

6 per wk or 52 ti _.- .... 5.00 4.00 
12 per wk or 104 ti 4.75 3.80 
18 per wk or 156 ti ..-....__._»... 4.50 3.80 
24 per wk or 260 ti .._... _ 4.25 3.40 
30 per wk or 312 ti ._.__... 4.00 3.20 

8. PROGRAM TIME RATES 
5 min 

6 per wk or 52 ti. ........... _.._._..........-_...____ 10.00 
12 per wk or 104 tí.._._.._..._......_.. ... 9.50 
18 per wk or 156 ti _..__._...._ 9.00 
24 per wk or 260 t! .._......_ 8.50 
1/4 hour -2 times 5 -minute rate. 
1/2 hour -3 times 5 -minute rate. 

OMAK 
Okanogan County -Map Location D-1 

See SUDS consumer market map and data at begin- 
ning of the State. 

KOMW 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 249 3515 3.00 
KOMW. Inc.. Box 151, Omak, Wash. 98841. 

I. PERSONNEL 
Pres. & Gess 1 Mgr. -Dean Nichols. 
Sales Manager -Jerry Weaver. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Seattle & Portland-Feltle/Dove/Croghan, Irae. 
Denver. Salt Lake -Bob Mix Co.. Inc. 

3. FACILITIES 
1,000 w. days; 680 kc. Non -directional. 
Operating schedule: Sunrise to local sunset. PST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
General: le, 4e, 4d. 5, 6a, 7b, 8. 
Rate Protection: 12b, 14h. 
Basic Rates: 22a. 23e, 24b, 28a, 29e. 
Contracts: 40a, 46. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 71e, 73a. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective 

Rates received March 4, 1966. 
7. PACKAGE PLANS 1 min 30 see 

6 per wk or 52 ti 6.00 4.80 
12 per wk or 104 ti 5.70 4.56 
18 per wk or 156 ti 5.40 4.82 
24 per wk or 200 ti 5.10 4.08 
30 per wk or 312 ti 4.80 8.84 

8. PROGRAM TIME RATES 
5 min 

6 per wk or 52 ti _ 12.00 
12 per wk or 104 ti __....._...._.._.. 11.40 
18 per wk or 158 tl..._ _ ..............._... 10.80 
24 per wk or 260 t1..._ .._..._...._. 10.20 
1/4 hour -2 times 5 -minute rate. 
1/2 hour -3 times 5 -minute rate. 

OPPORTUNITY 
Spokane County -Map Location F-2 

See SRDS consumer market map . od data et begin- 
ning of the State. 

See Spokane 
(including Opportunity) 

OTHELLO 

KRSC 
8.00 4.25 3.50 1958 
5.50 4.00 3.25 Media Code 4 249 3610 2.00 
5.00 3.75 3.00 Basin Broadcasting Corp., 126 Hemlock St., Othello, 
4.75 3.50 2.75 Wash. 99344. Phone 509-488-2791. 
4.50 3.25 2.50 I. PERSONNEL 
4.25 3.00 2.25 President -Richard D. Leary. 
4.00 2.75 2.00 General Manager -Richard J. Barrie. 
3.75 2.50 1.75 Station Mgr. & Chief Engr.-Donald R. Lockwood. 

Adams County -Map Location E-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 
Washington. Oregon -The Tacher Company. 

3. FACILITIES 
250 w.; 1400 kc. Non -directional. 
Operating schedule: 6 ans -6 pm. PST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 3a. 3b, 4a, 4c, 5, 6a, 7a, 8. 
Basic Rates: 22b, 23a, 24b, 25a, 26, 28b, 29e. 
Contracts: 40e, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 61a, 61c. 
Cancellation: 71b, 73a. 

TIME RATES 
Eff ltec'd 3/4/66. 

7. PACKAGE PLANS 
PER YR: 52x 104e 156x 
PER WK: 6ti 12ti 18ti 

1 min 3.75 3.55 3.35 
30 sec 3.00 2.84 2.68 

8. PROGRAM TIME RATES 
PER YR: 52x 104e I56x 
PER WK: 6ti 12ti 18 ti 
5 min 7.50 7.10 6.70 
1/2 hr -3x 5 -min. 1/4 hr -2z 5 -min. 

PASCO 

260x 
24 ti 
3.15 
2.52 

312x 
30 ti 
3.00 
2.40 

260x 
24 ti 
6.30 

Franklin County -Map Location E-4 
See SUDS consumer market map and data at begin- 
ning of the State. 

See Richland -Pasco -Kennewick 

PORT ANGELES (2 AM) 
Clallam County -Map Location A-2 

See SUDS consumer market map and data et begin- 
ning of the State. 

KAPY 
1961 

Media Cede 4 249 3705 0.00 
Port Angeles Radio, Inc.. Box 392, Melody Ln., 

Port Angeles. Wash. 98382. Phone 208-452-9228. 
I. PERSONNEL 

General Manager -Charles Herring. 
2. REPRESENTATIVES 

Adam Young -Western States Radio Empire Division. 
Seattle, Portland-Feltls/Dove/Croghen, Inc. 
Denver, Salt Lake -Bob Mx Co., Inc. 

3. FACILITIES 
1,000 w. days; 1290 kc. Directional. 
Operating schedule: 6:00 am -local sunset. PST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d, 4a, 4c, 5, 6a, 8. 
Rate Protection: lob, llb, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 22b, 23a. 24a. 28e, 

29b. 
Contracts: 41, 49a, 46, 48, 49. 
Comb.: Cont. Discounts: 60b, 60e, 601. 
Cancellation: 70a, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective 

Rates received March 4. 1966. 
7. PACKAGE PLANS 

1 
6 per wk or 52 ti..._..... _ ...... _.. .... _.__...- 4 
12 per wk or 104 ti ____ 4 
18 per wk or 156 ti .._.-.. 4 
24 per wk or 260 tt..._.._........__.._-.._ __... S 
30 per wk or 312 ti _..-__... 3 

8. PROGRAM TIME RATES 

min 30 sec 
.50 8.60 
.25 3.40 
.05 3.24 
80 3.04 
.60 2.88 

5 min 
8 per wk or 52 ti _.._....._......_.__... 9.00 
12 per wk or 104 ti..........._ ___..._..._..._..._ 8.50 
18 per wk or 156 ti _ ..._..___._. 8.10 
24 per wk or 260 ti ._... 7.60 
1/4 hour -2 times 5 -minute rate. 
1/2 hour -3 times 5 -minute rate. 

10. SPECIAL FEATURES 
5 -Minute Newscast" 

Flat (6:00-9:00 am and 5:00-6:00. pm) 
6.00 

(All other times 
_ 

Flat _ 5.00 
5 -Minute Sport and Program Features 

Flat 5.00 

KONP 
1945 

R A B 
Media Code 4 249 3800 9.00 
Radio Pacific, Inc., Box 831, Port Angeles, Wash. 

98382. Phone 208-457-4200. 
I. PERSONNEL 

General Manager -George Buck. 
Station Manager -Ron Bayton. 

2. REPRESENTATIVES 
Oregon, Washington -Gil Wellington. 
Advertising Sales West. 

3. FACILITIES 
250 w.; 1450 kc. Non -directional. 
Operating schedule: 6 am -10 pm. PST. 

4. AGENCY COMMISSION 
15/0 net time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards amply. 
General: la, 4a. 5. 6a, 8. 
Rate Production: 15b. 
Contracta: 40e, 45. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 71a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective January 1, 1963. 

Bates received April 3. 1963. 
6. SPOT ANNOUNCEMENTS 

1 min. 

4.80 

78 times.._ ....... _...... 3.90 _._... 
158 times _.._...___._._-.__ 3.80 

624 times .._-._... 
7. PACKAGE PLANS 

(ROS) 
Per week: 1 min. 30 sec. 
10 times.........-......_.._ _.._...___. 4.50 8.40 
15 times..._....._....__...__..._.._____.. 4.25 3.25 
20 times..,_.._.._....__-_ _._.._-,_._ 3.80 2.86 
30 times.__...__..___....._ 8.60 2.70 

8.50 2.50 
3.40 2.40 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time._ 38.00 22.50 12.70 10.00 7.75 
13 times_ 38.00 21.50 12.00 9.50 7.25 
26 times_ 34.00 20.50 11.25 9.00 8.75 
52 times.. 32.00 19.50 10.70 8.55 6.50 
78 times_ 28.00 17.00 9.35 7.50 5.50 

156 times.. 26.00 15.50 8.75 6.85 5.25 
312 times_ 24.00 14.50 8.00 6.50 4.75 
624 times.. 22.00 13.00 7.50 5.75 4.50 

10. SPECIAL FEATURES 
News, sports, features or special Mente programs, or 
for announcements in or adjacent to such programa 
Add 25% to regular rates. 

PROSSER 

30 see. 
3.75 
3.60 
3.45 
3.30 
2.95 
2.70 
2.50 
2.20 

Benton County -Map Location D-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

KARY 
1958 

Media Code 4 249 3895 9.00 
Prosser -Grandview Broadcasters, Inc.. Box 1314 

Prosser, Wash. 99350. Phone 984-7310. 
I. PERSONNEL 

President & Gen'1 Mgr. -Sidney Roach. 
Vice Pres. & Sales Mgr. -Naomi Burgherdt. 
Treasurer, Announcer -Judith Rae Roach. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Seattle -Northern Time Sales, Inc. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
1.000 w. days; 1310 ke. Non -directional. 
Operating schedule: 6:00 em -local sunset. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b. 3e, 3h, 3c. 3d, 4e, 9d, 5, 6a, 7a, 8. 
Rate Protection: 10d. lid, 12.d. 13d, 14d. 15b. 
Basic Rates: 20b, 21a, 21b. 22a, 22b, 23b. 24b, 25a. 

28h, 28c, 29b. 30. 
Contracts: 40a, 41, 44a, 45, 48, 97b, 49, 51b. 
Comb.; Cont. Discounts: 62b, 62d. 
Cancellation: 70b, 70d, 71a, 73a. 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective May 7. 1962. (Card No. 4.) 
Card received May 24, 1962. 

6. SPOT ANNOUNCEMENTS 
(Yearly Contract) 

1 min. 30 sec. 10 see. 
1 time .......___..--.__.- 4.00 3.75 2.00 

26 times 3.75 3.25 1.85 
52 times 3.50 3.00 1.75 

104 times 3.25 2.75 1.65 
208 times 3.00 2.50 1.50 
s18 times 2.75 2.25 1.40 
832 times 2.50 2.00 1.25 

1,040 times 2.25 1.75 1.00 
7. PACKAGE PLANS 

SATURATION PACKAGES 
(10 days) 

Per day: 1 min. 30 sec. 10 sec. 
10 dines 33.00 27.00 16.50 
20 times 60.00 50.00 30.00 
40 times 110.00 90.00 55.25 
60 times 150.00 120.00 75.00 
80 times 160.00 140.00 80.00 

100 times 175.00 150.00 87.00 
(30 days) 

5 times 325.00 225.00 150.00 
4 times 425.00 325.00 225.00 
20 times 630.00 480.00 300.00 

10. SPECIAL FEATURES 
Production spots. 25% additional charge. 
1/4 hour newscasts (13 week contract), each__ 8.00 
5 minute newscasts (13 week contract), each.... 2.50 
Remote and other rates on request. 

NEWS 
(Yearly Contract) 

1 time 4.80 208 times 3.30 
26 times 4.50 416 times 3.00 
52 times 3.85 832 times 2.75 

104 times 3.80 1,040 times ..-........ 2.50 

PULLMAN (1 AM; 1 FM) 
Whitman County -Map Location F-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KPUL 
1950 

Media Code 4 249 3990 8.00 
Robert Lloyd Hoover. Box 259. Pullman, Wash. 

99163. Phone 509-564-4001. 
Other office: Box 11, Moscow. Idaho 83843. 

STATION'S PROGRAMMING DESCRIPTION 
KPUL: Programmed for adults. 
MUSIC: modern country and western format. NEWS: 
half hour farm news plus 3/4 hour local news daily. 
Stock market and commodities reporta following hour - 
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Pullman -K P U L -Continued 
ly network news. Each program has title and theme. 
Formal station ID's and special introduction to shows 
with human elements of conversation during shows. 
Remotes available. Contact Representative for further 
details. Reed 7/29/68. 

I. PERSONNEL 
Manager -Robert Lloyd Hoover. 
Program Director -Bill Denstadt. 
Chief Engineer -Jim Galbraith. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Seattle-Portland-Feltis/Dove/Croghan, Inc. 
Denver, Salt Lake -Bob Mx Co., Inc. 

3. FACILITIES 
1,000 w. days: 1150 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset weekdays; 
7:00 am -local sunset Sun. PST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast fasilities, see 
KPUL-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a. 9a. 4e, 5. 8. 
Rate Protection: 10b, Ilb, 12a, 135, 14b. 15b, 
Basic Rates: 28b. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60e, 60f, 60g, 60h, 601, 61e. 
Cancellation: 73a. 
Prod. Services: 80. 
Affiliated with MBS. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective 

Rates received March 4, 1986. 
7. PACKAGE PLANS 1 min 30 see 

6 per wk or 52 ti .............. 5.00 4.00 
12 per wk or 104 tI .__-..__....._..._ 4.75 8.80 
18 per wk or 156 ti _...._.._......_.__._ 
24 per wk or 260 ti 

4.50 3.60 
9.25 
4.00 

5.40 
3.20 

.............._..._.. 
30 per wk or 312 ti ._..-_......___- 

8. PROGRAM TIME RATES 5min 
6 per wk or 52 ti _........_._.-...-..--_.-. 10.00 
12 per wk or 104 ti..._ .....__._._.... 9.50 
18 per wk or 156 ti _. 9.00 
24 per wk or 260 ti 8.50 
1/4 hour -2 times 5 -minute rate. 
1/2 hour -3 times 5 -minute rate. 

K P U L -FM 
1987 

Media Code 4 249 3991 6.00 
Robert Lloyd Hoover. Box 259, Pullman, Wash. 

99163. Phone 509-584-4001. 
Other office: Box 11. Moscow, Idaho 83843. 

STATION'S PROGRAMMING DESCRIPTION 
KPUL-FM: Simulcast until KPUL signe off. See 
KPUL for programming description. Contact Repre- 
sentative for further details. Reed 4/17/68. 

I. PERSONNEL 
Owner -Robert Lloyd Hoover. 

2. REPRESENTATIVES 
Adam Young. Inc. 
Feltla/Dove/Croghan, Inc. 

3. FACILITIES 
ERP 1,688 w.; 104.9 mc. 
Operating schedule: Sunrise -midnight. PST. 
Antenna nt.: 57 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset -midnight. For simulcast facilities see KPUL. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a. 4a, 4e. 5, 8. 
Rate Protection: lOb, llb, 12a. 13a, 14b, 15b. 
Basie Rates: 28b. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60e, 80f. 60h. 
Cancellation: 73b. 
Prod. Services: 80. 
Affiliated with MRS. 

TIME RATES 

Rates are included with those of KPUL. See that 
listing. 

PUYALLUP 
Pierce County -Map Location C-3 

See Situ o consumer market map and data at begin- 
ning of the State. 

KAYE 
1951 

R A B 

Media Code 4 249 4085 6.00 
Kaye Broadcasters. Inc., 1520 E. Main, Puyallup, 

Wash. 98371. Phone 206-845-7545. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Jim Nicholls. 
Program Director -Bud Blair. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ke. 

Non -directional. 
Operating schedule: 24 hours. PST. 

4. AGENCY COMMISSION 
15/0 time only. Rendered Ist, payable by 10th. 

5. GENERAL ADVERTISING See ended regulations 
General: 3a, 4a, 5. Ba. 
Rate Protection: 15b. 
Basic Rates: 22b. 23a. 
Contracts: 40a, 45. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER Reed 7/5/67. 
6. SPOT ANNOUNCEMENTS 

lx 13x 52x 260x 520x 10002 
1 min 9.00 6.25 5.50 4.90 3.45 3.00 
30 sec 7.50 4.75 4.20 3.70 2.70 2.25 
10 sec 5.00 3.25 2.85 2.50 1.85 1.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x 46.00 28.00 19.00 10.00 
13 x 43.75 26.65 18.10 9.55 
52 z 39.25 25.95 18.30 8.65 
260 x. 34.75 21.25 14.50 7.75 

QUINCY 
Grant County -Map Location D-3 

See SRDS consumer market map and data at begin 
ping of the State. 

KPOR 
1957 

Media Code 4 249 4180 5.00 
Quincy Valley Broadcasters, Box 578, 808 S. Central 

Ave. Quincy, Wash. 98848. Phone 787-2721. 
I. PERSONNEL 

President -John DiMeo. 
Vice-Pres. & Gen 1 Mgr. -Don Nelson. 
Secretary -Treasurer -Don Downing. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 
Seattle, Portland -Art Moore & Assoc., Inc. 

3. FACILITIES 
1,000 w. days; 1370 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset Mon thru 
Sat; 7:00 am -local sunset Sun. PST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 5, 8a, 7a. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 26, 28b. 
Contracts: 45, 47a. 
Comb.; Cont. Discounts: Ola. 
Affiliated with MBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received March 4, 1986. 

7. PACKAGE PLANS 
1 min 30 sec 

6 per wk or 52 U__.._.__......... 3.75 8.00 
12 per wk or 104 ti..__.__......__..__....-... 3.55 2.84 
18 per wk or 158 tL.._ 3.35 2.68 
24 per wk or 260 ti 3.15 2.52 
30 per wk or 312 ti _._.___-_. 3.00 2.40 

8. PROGRAM TIME RATES 
5 min 

8 per wk or 52 ti -..__ .__»__. 7.50 
12 per wk or 104 ti ..............._......___....___..__._... 7.10 
18 per wk or 158 ti..,_ ...._...__ 6.70 
24 per wk or 260 ti .._..._.__...._...._ 8.30 
1/4 hour -2 times 5 -minute rate 
1/2 hour -3 times 5 -minute rate 

RAYMOND 
Pacific County -Map Location A-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KAPA 
1950 

NAtI 

Media Code 4 249 4275 3.00 
Wlllapa Broadcasting Co.. Inc., 2085 Ocean Ave., 

Raymond, Wash. 98577. Phone 875-5661. 
I. PERSONNEL 

Co -owners -J. W. Beasley á R. E. Clauneh. 
2. REPRESENTATIVES 

San Francisco -Advertising Sales West. 
Washington -Oregon -Art Moore & Assoc. Inc. 

3. FACILITIES 
1.000 w.; 1340 kc. Non -directional. 
Operating schedule: 6:30 am -6:30 pm. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a. 
Basic Rates: 20b, 24e, 25a, 29a. 
Contracte: 40a, 44b. 
Comb.: Cont. Discounts: 81e. 
Cancellation: 71e. 
Prod. Services: 82. 

TIME RATES 
ER 7/15/66 -Reed 8/3/68. 

6. SPOT ANNOUNCEMENTS 
I min SO see 10 see 1 z 5,00 3.75 9.00 

**PER WK: PER YR: 
5 tí......._.._...50 x..._.._.._.._..._._....... 9.50 3.40 2.70 
10 tí......._.._.100 x 4,25 3,20 2.55 
15 ti 150 z ._-._._._._ 4.00 3.00 2.40 
20 ti..._ 200 z..._._ _.._.._.._. 3.75 2.80 2.25 
25 U. 250 z __.. 3.50 2.60 2.10 
30 ti 300 z..._....._.._._._..._ 3,25 2,45 1.95 
40 ti 400 z..,_.,........_.._._..._ 3,00 2,25 1.80 
50 tI 500 x 2.75 2.10 1.70 
Special End Rate: 

1000 x..._ ...... _. ..... ____ 2.50 1.90 1.50 () Guaranteed position rates. () Run -of -schedule rates. 
8. PROGRAM TIME RATES 

Ix 102 252 502 100x 1502 2502 
1/2 hr 20.00 19.00 18.00 16.00 14.00 12.00 10.00 
1/4 hr 15.00 14.00 13.00 12.00 10.00 8.00 6.00 
5 min 7.00 6.50 8.00 5.50 5.00 4.50 4.00 

RENTON 
King County -Map Location C-2 

See SRDS consumer market map and Data at begin- 
ning of State. 

KREN 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 249 4370 2.00 
Washington Broadcasting Company, Box 218. 16900 

92nd Ave. S., Renton, Wash. 98055.. Phone 206- 
228-1420. 

I. PERSONNEL 
Station Manager -Joe Salvatore. 
General Manager -Ray Pounder. 
Program Director -Jack Regan. 

3. FACILITIES 
500 w.; 1420 ke. Directional. 
Operating schedule: Sign -on 6:00 am -sign -off 7:00 
pm. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 5. 
Rate Protection: 10b, 1lb, 12b. 
Basic Rates: 23a, 24a, 24b, 25a, 28a. 
Contracts: 40a, 45, 48, 97a, 48. 
Comb.; Cont. Discounts: 60a, 60e, 60k, 61a, 81b, 81e, 

ß2b, 62e. 
Cancellation: 70a. 70c, 71e. 73a. 

TIME RATES 
No. I Eff Reed 11/19/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 see 

1 z. 6.00 5.00 501 z..._......_... 4.75 3.75 
101 z 5.75 4.75 601 x____ ....... 4.50 3.50 
201 x..._......_ 5.50 4.50 701 L.._.._.._... 4.25 
301 z..._......_ 5.25 4.25 751 z..._......_... ..._. 3.00 
401 x..._ ...... _. 5.00 4.00 851 x..._ ...... _... 4.00 ,,..-- 

7. PACKAGE PLANS 
PER WK: I min 30 see 
10 ti/2 days ........................... _.._.._....._..._..... 5.50 4.50 
20 ti/2 days..._.._.._......_......_......_.._.._.._.._- 5.25 4.25 
30 U/3 days..._ .............. _.. ............ _.._.._.._..... 5.00 4.00 
40 ti/4 days 4.75 
50 ti/5 days 4.50 3.50 

10. SPECIAL FEATURES 
NEWSCASTS 

1.5 6-12 15-20 25.30 36-42 
PER WK, EA: ti ti ti ti tl 
5 min. 8.00 7.50 7.00 8.50 6.00 
2-1/2 min..._ 7.00 6.50 6.00 5.50 5.00 
5 -minute Newscasts include 20 -second open and close 
plus 1 -minute commercial. 

RICHLAND-PASCO- 
KENNEWICK (4 AM) 

Richland, Kennewick, Benton County -Map Location 
D-4. 
Pasco, Franklin County -Map Location E-4. 

See SRDS consumer market map and data at begin- 
ning of the State. 

KALE 
1950 

RICNLAND 
Subscriber to the NAB Radio Code 

Media Cede 4 249 4465 0.00 
KALE. Inc., Box K. Pasco, Wash. 99301. Phone 

509-547-3388. 
I. PERSONNEL 

President -IV. R. Taft. 
Vice-Pres. & Mgr. -L. G. Dix. 
Chief Engineer -Bill Wolfenbarger. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
Seattle & Portland -William L. Simpson & Asso- 

ciates Co. 
3. FACILITIES 

1,000 w.; 960 kc. Directional -nighttime only. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, la. 3a, 3b, 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10h, 11b. 
Basic Rates: 20a, 22e, 22b, 23e, 24b, 25e. 26, 28e. 

29e. 
Contracts: 40a, 45. 48, 97a, 48. 
Comb.; Cont. Discounts: 60b, 60k, ß1a, 61b, 62b, 82e. 
Cancellation: 70e, 70e, 71e, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 15 Eft 10/1/66 -Reed 10/4/68. 
6. SPOT ANNOUNCEMENTS 

PER WK: PER MO: PER YR: 1 min 30 see IO see 
6 z 12 x 1 x ....... 5.00 4.00 3.00 
12 z 24 x.......... 100 x..._.,_.., 4.50 3.60 2.70 
18 x 38 x 200 x......._... 4.25 3.40 2.55 
24 x 48 x 250 x......._... 4,00 3.20 2.40 
36 z..._...., 72 z 350 z 3.75 3.00 2,25 
42 x 84 x 500 x 3.50 2.80 2.10 
84 x 168 z 750 x..._.._... 3.25 2.60 1.95 
168 x........ 338 x 1500 x 3.00 2.40 L80 
336 x..._... 672 x 3000 z..._ 2.75 2.20 1.65 

4000 x..... ..... 2.50 2.06 1.50 
W. SPECIAL FEATURES 

NEWS 
26x 52x 1040 156x 2802 520x 10402 

5 min. 10.00 9.00 8.00 7.00 6.00 5.00 4.50 
2-1/2 min.. 6.00 5.50 5.00 4.50 4.00 3.50 3.00 

KCYS (FM) 
1965 

RICHLAND 

©0F MU 
Media Code 4 249 4512 9.00 
Three Rivers Broadcasting, Inc.. Box 413, 745 The 

Parkway, Richland, Wools. 99352. Phone 509-948- 
6149. 

I. PERSONNEL 
President -Dr. Bjorn Lih. 
Gen'l & Sta. Mgr. -Robert Philips. 

2. REPRESENTATIVES 
Herbert E. Groskin & Company. 

3. FACILITIES 
ERP 100,000 w.; 102.7 me. Stereo. 
Operating schedule: 20 hours. PST. 
Antenna ht.: 883 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5, GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards appl . 
General: la, 2a, 3a, 4a, 4d, 5, 80, 7b. 
Rate Protection: 10b, 11b, 126, 13b, 14b, 15b. 
Basie Rates: 200. 21a, 25a, 29b, 33a. 
Contracts: 42a, 51b. 
Comb.: Cont. Discounts: 80b. 
Cancellation: 70a, 70e, 71a, 73a, 
Prod. Services: 80. 
Commercial limit of 8 1 -minute (or equivalent) spots 
per hour. 
Member: The Groskin Group. 

TIME RATES 
Eft 1/1/67 -Reed 11/27/67. 

6. SPOT ANNOUNCEMENTS 
Ix 15x 30x 60x I25x 250x 500x 

1 min 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
8. PROGRAM TIME RATES 

Ix 152 300 802 I25x 2502 500x 
1 hr 35.00 33.25 31.50 30.00 28.50 27.00 25.50 
1/2 hr _ 26.25 25.00 23.75 22.50 21.50 20.25 19.00 
5 min 14.75 14.00 13.25 12.75 12.00 11.50 10.75 

WASHINGTON 
KEPR 

1949 
KENNE W ICK-PASCO-RICNLAND 

NAO 

Subscriber to the NAB Radio Cede 
Media Code 4 249 4560 8.00 
Cascade Broadcasting Co., Box 2648, Tri -Cities, 

Wash. 99301. Phone 509-547-0547. 
Studio: 2807 W. Lewis, Pasco, Wash. 
Kennewick: Box 437, Kennewick, Wash. 

STATION'S PROGRAMMING DESCRIPTION 
KEPR: Programmed for adults and young adults. 
NEWS 20%: local and regional 10%, national and 
international 10%. 3 mobile news units, 2 newsmen. 
25 min farm news daily. 7 am & 5 pm, 70 min 
news blocks. Half hour news at noon. SPORTS: 
live college, high school basketball and football. 5 
air personalities feature general popular music, 
standards, showtunes, jazz orientated, middle-of-the- 
road. Contact Representative for further details. 
Rec'd 10/18/67. 

I. PERSONNEL 
President -Thomas C. Bostic. 
Manager -Dean W. Mitchell. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Northwest -Art Moore & Assoc., Inc. 

3. FACILITIES 
5.000 w.: 610 kc. Directional. 
Operating schedule: 5:00 am -midnight Mon thru Sat; 
7:00 am -11:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 3a, 3b, 3d, 4a. 4d. 5, 8e, 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d. 14d, 15a. 
Basic Rates: 20a, 210, 21b, 21e, 21d, 22b, 29b, 25a, 

28b. 28e, 29a, 30, 32b, 33b. 
Contracts: 40a, 41, 94a, 44b, 45, 46, 47a, 48, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 80e, 60f, 801, 

61c. 62e. 62d. 
Cancellation: 70a, 70e, 71e, 72, 73a, 73b. 
Prod. Services: 80. 81, 8.2. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective October 1, 1964. 

Rates received September 21, 1964. 
Class AA -6:00-9:00 am and 4:00-6:30 pm Mon thru 
Fri. 
Class A-9:00 am -4:00 pm and 6:00 am -6:30 pm Sat 
and Sun. 
Class 11 -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 min 30 see 1 min 30 see 
Fixed 18 ti 4.25 3.75 

position 8.00 6.50 24 ti 3.75 3.25 
Less than 6 ti 7.00 5.50 38 ti 3.00 2.75 
8 ti 5.50 4.75 48 ti 2.75 2.50 
12 ti 4.50 4.00 

CLASS A 
Fixed 

position 8.00 5.00 18 tl 3.75 3.00 
Less than 6 ti 5.00 4.00 24 ti 3.25 2.75 
6 ti 4.50 3.50 36 ti 3.00 2.50 
12 ti 4.00 3.25 48 ti 2.75 2.25 

CLASS B 
Fixed 

position 5.00 4.50 18 ti 3.25 2.75 
Lesa than 6 ti 4.00 3.75 24 ti 3.00 2.50 
6 ti 3.75 3.25 36 ti 2.75 2.25 
12 ti 3.50 3.00 48 ti 2.50 2.00 

7. PACKAGE PLANS 
7 -DAY SOUND VALUE PLAN 

PER WK: ea 
21 (5 scheduled in AA) -..-..... 3.50 
28 (7 scheduled in AA) 3.25 
35 (10 scheduled in AA) _..,. 3.00 
7 -Day Sound Value Plan announeementa must be 
spread proportionately over 7 days. 
7 -Day Plan announcements do not combine with Spot 
Announcements for greater discounts. 

WEEKEND SPECIAL PLAN 
PE R WKND: ea 

_...3.50 
18 ti 8.25 
24 ti 3.00 
Weekend Plan announcements must be equally divided 
between Saturday and Sunday. 
Weekend Plan schedules may be combined with Spot 
Announcements for greater discounts. 
All ID's are 50% of minute rate on any plan. ID's 
combine at rate of 2 ID's equal 1 -minute for greater 
discounts. 

8. PROGRAM TIME RATES 
1/2 hr 40.00 
1/4 hr -60% of 1/2 hour. 5 min -40% of 1/2 hour. 

DISCOUNTS 
13x-5% 52x-15% 260x-25% 
28x-10% 104x-20% 

KORD 
1958 

PASCO 

R AiB 
Subscriber to the NAB Radio Code 

Media Code 4 249 4655 6.00 
KORD, Box 2485, Pasco, Wash. 99301. Phone 509- 

547-9791. 
I. PERSONNEL 

Pres. & Genil Mgr. -Wallace K. Reid. 
Program Director -Denny Murray. 

2. REPRESENTATIVES 
Savilli/Gates, Inc. 
Seattle & Portland-Feltts/Dove/Croghan, Inc. 

3. FACILITIES 
1,000 w. days: 910 kc. Non -directional. 
Operating schedule: 6 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 tune and talent: monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 4a, 4d, 5, 8b, 7b, 8. 
Rate Protection: 10c, 11c, 12e, 13e, 14e, 15a, 15b. 
Basic Rates: 20a, 21e, 21d, 22b, 23a, 24b, 24c, 25a, 

28a, 29a, 33a. 
(This listing continued on next page) 
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WASHINGTON 
Richland-Posco-Kennewick-K 0 R D-Cont'd 

Contracts: 40a, 41, 45, 46. 48. 
orno.; Cont. Discounts: 60b, 60d, 60e, 601, 61a, 

62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80. 
Affiliated with American Contemporary Network. 
If contract is not completed. advertiser will be billed 
for the time used within the bracket which has been 
fulfilled. TIME RATES 

Bates effective January 1, 1964. (Card No. 5.) 
Card received January 31. 1964. 

6. SPOT ANNOUNCEMENTS 
PER YR: 1 min 30 sec 1 min SO sec 
1 U 6.00 4.50 350 ti._.......__ 3.50 2.65 
25 ti 5.40 {.05 500 t1._...._..... 5.40 2.40 
50 tl 4.85 3.50 700 ti 3.25 2.30 
150 ti 4.25 3.05 1000 il......._... 3.00 2.15 
250 ti 3.80 2.85 1500 tt._.._ 2.75 1.95 
10 seconds --60% of 1 -minute rate. 

7. PACKAGE PLANS 
WEEKLY PROMOTION PLAN -1 min- -30 sec - 

ea tot ea tot 
10 ti 4.20 42.00 3.45 34.50 
15 U. 3.90 58.50 3.25 48.75 
20 ti. 3.75 75.00 3.05 61.00 
25 ti._..._ 3 70 92 50 2.95 73.75 
30 tl._.._......-....._._...._ 3.55 106.50 
35 ti 3.45 120.75 
40 tl._....._........_..._....._._.._ 3.30 132.00 
50 ti 3.20 160.00 
70 ti 2.95 206.50 
10 seconds -60% of 1 -minute rate. 

MONTHLY SATURATION 
3 ti, for 90 days _. 3.25 292.50 2.50 
6 tl, for 180 days. - _ 2.50 450.00 2.10 
12 ti, for 360 days 2.00 720.00 1.75 
10 seconds -60% of 1 -minute rate. 

10. SPECIAL FEATURES 
NEWS SEGMENTS 

PER YR: 10 min 5 min 1 min 
1 ti ......_.......... ....... 12.80 8.00 
13 ti 12.40 7.75 
26 ti 12.00 7.50 
52 ti 11.60 7.25 
104 tl 11.20 7.00 
156 ti 10.80 8.75 
208 tI 10.40 6.50 
260 ti 10.00 6.25 
312 ti 9.80 8.00 

KSMK 

2.85 85.50 
2.80 98.00 
2.85 108.00 
2.50 125.00 
2.35 164.50 

225.00 
397.00 
630.00 

4.80 
4.65 
4.50 
4.35 
4.20 
4.05 
3.90 
3.75 
3.80 

1940 
KENNOWICK 

Media Code 4 249 4750 5.00 
Columbia View Properties, Inc., Box 6939, Kenne- 

wick, Wash. 99338. Phone 509-586-4165. 
STATION'S PROGRAMMING DESCRIPTION 

KSMK: Programmed for all ages, primarily adults. 
with NEWS, MUSIC, and SPORTS. Local two man 
news and play-by-play sports team cover community 
activities, fairs, rodeos, horse, auto, and boat races, 
high school football. basketball, and professional 
baseball. Local 10 min news reporta 3 times daily, 
farm market twice daily. Network news on hour and 
half-hour. Country and western music, all phases, 
folk to modern, constitutes about 80% of the pro- 
gramming. Six AIR PERSONALITIES. Remote facil- 
ities. Contact Representative for further details. 
Recd 7/13/87. 

I. PERSONNEL President -Sam Volpentest. 
Station Manager -Troy G. Young. 
Commercial Mznager-Maury Kirkpatrick. 

2. REPRESENTATIVES 
New York, Chicago, Los Angeles, San Francisco - 

Radio Time Sales. 
Seattle -Northern Time Sales, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 
Operating schedule: 24 hours. daily, PST. 

4. AGENCY COMMISSION 
15%, no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a. 3b. 3d, 4a, 5, 6a, 7b. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 
Basic Rates: 20b, 21a, 25a, 26, 29a. 
Contracts: 40a, 41. 45, 48, 47a. 
Comb.; Cont. Discounts: 60a, 60e, 60h, 601. 
Cancellation: 70c. 71a. 
Affiliated with MBS Radio Network. 

TIME RATES 
ER 1/1/67-Rec'd 2/6/67. 

6. SPOT ANNOUNCEMENTS 
PER 

DAY WK MO YR (min 90 see 
10 tl 50 ti 150 ti 1200 z.... 2.50 2.00 
8 ti 40 ti 100 ti 780 z 2.75 2.20 
6 ti 30 ti 75 ti 520 x _ 3.00 2.40 
5 ti 25 ti 50 ti 312 z..._ 3.25 2.60 
4 ti 20 ti 40 ti 280 z..._ 3.50 2.80 
3 ti 15 tl 30 ti 156 x..._ 3.75 3.00 
2 ti 10 ti 20 ti 104 z 4.00 3.20 
.... 5 ti 10 ti 52 x 4.50 3.60 
.... .. .... Open 5.00 4.00 
10 sec: 50% of 30 -sec. 

20 see 
1.50 
1.65 
1.80 
1.95 
2.10 
2.25 
2.40 
2.70 
3.00 

8. PROGRAM TIME RATES SEVEN-DAY SOUND VALUE PLAN 
250x I56x 52x 265 I3x Ix 21 ti 28 ti 35 ti 

1 hr 30.00 32.00 34.00 38.00 38.00 40.00 Per week, each 18 17 16 
1/2 hr 15.00 16.00 17.00 18.00 19.00 20.00 25% of all spots in AA. Spots must be spread pro- 
1/4 hr 7.50 8.00 8.50 9.00 9.50 10.00 portionately over 7 days. May not be combined with 
5 min 4.50 5.00 5.50 6.00 6.50 7.00 Market Buster Plan for greater discount. 

SEATTLE (14 AM; 10 FM) 
(including Bellevue) 
King County -Map Location C-2 

See SHIM consumer market map and data at begin 
nine of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi. 
vidual station coverage, audience delivered. etc. with- 
in the area. 

KAYO 
1926 

SEATTLE 

,4( 
AVERY-KNODEL, INC. 

Media Code 4 249 4845 3.00 
Washington Telecasters, lnc., 2939 4th Ave. 8., 

Seattle, Wash. 98134. Phone 208-623-2480. 

STATION'S PROGRAMMING DESCRIPTION 
KAYO: Programmed for adults. 6 AIR PERSONAL- 
ITIES emcee entire operation. Country and western 
music programmed for urban listeners. MUSIC: 50% 
albums, 50% current singles. 5 min local and re- 
gional news on hour. 5 min network news on half 
hour. 3 man local news staff. RELIGIOUS: pro- 
grams Sun morning only. Personalities available for 
remote pickups from shopping centers, state fairs, etc. 
Occasional editoriale. Contact Representative for fur- 
ther details. Reed 7/17/67. 

I. PERSONNEL 
President -Jessica L. Langston. 
General Manager -John R. Di Meo. 
Sales Manager -Robert E. Pollock. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 
Portland. Oregon-Feltis/Dove/Croghan, Inc. 

3. FACILITIES 
5,000 w. days. 1,000 w. nights; 1150 kc. 

Non -directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, Sb, 3c, 3d, 4a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 10a, 11c, 12e, 13c, 14e 15a. 
Basic Rates: 20a, 20b, 21a, 21b, 21d, 23a, 24c, 25a, 

28a, 28c, 29a, 30, 32. 
Contracts: 40a, 41, 44a, 99b, 45, 46, 47b, 48, 49. 

51a, 51b, 51e. 
Comb.; Cont. Discounts: 60d, 60g, 601, 61a. 61b, 

62a. 
Cancellation: 70b, 71e, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with MBS Radio Network. 
Talk programs take 1 -time rate, no diacounrs. 
Rates are for station time and facilities 60%; services 
40%. TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Elf 1/1/67 -Reed 12/7/66. 

AA -Mon thru Fri 8-9 am & 3-6:30 pm. 
A -Mon thru Fri 9 am -3 pm; Sat & Sun 6 am -6 pm. 
B -Mon thru Fri 6:30 pm -midnight & 5-6 am. 
C -Mon thru Fri midnight -5 am; Sat & Sun mid- 
night -6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: AA A B C 
156 x 20 17 10 6 
260 x 19 16 9 8 
312 x 18 15 8 4 
520 x 17 14 7 3 
30 sec: 75% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: Fixed () 10 ti 15 t( 20 ti 25 ti 
AA 35 30 25 24 23 22 
A 30 26 22 21 20 19 
B 19 18 13 12 11 10 

tC 
308 

4 3 3 3 
SECONDS 

AA _ 30 25 21 20 19 18 
A ........................ 27 23 19 18 17 16 
B 15 13 11 10 9 8 

tC 5 4 3 2 2 2 () Less than 5. 
(t) Market Buster Plan. 

CONTINUOUS WEEKS DISCOUNTS 
26 wk -5%. 52 wk -10%. 

WEEKEND SPECIAL PLAN 
12 ti 18tI2401 

Per weekend _ 15 14 13 
Spots must be equally divided between Sat & Sun. 
May be combined with Market Buster Plan for 
greater discount. 

PACKAGE VARIATION-BOS 
PER MO: I min 30 see I min90see 
50 ti......_.._.._... 13 11 100 U _.._.._..... 12 10 
Times of spots not guaranteed. Scheduled at BTA 
when program log is assembled. Rates based on 
total spots scheduled during a month or any 30 -day 
continuous period. C time cannot be utilized to 
gain frequency. 

APPLICABLE TO ANY PLAN 
30 sec: 75% of 1 -min. ID'S: 50% of 1 -min. 
10 seconds combine at rate of 2 ID'S equal to 1 - 
minute for greater discounts. 

8. PROGRAM TIME RATES 
5 MINUTES 

A A B C 
Leas than 6 wk -. 44 34 28 20 
6 wk 40 30 23 18 
12 wk 36 27 20 15 
18 wk 32 24 18 13 

Less than 6 wk. 
1/4 HOUR_ 

60 44 34 26 
6 wk 54 40 30 23 
12 wk _ 48 36 27 20 
18 wk 58 43 32 24 

1/2 HOUR 
Leas than 8 wk 80 60 44 33 
6 wk 72 54 40 30 
12 wk 64 - 48 36 27 
18 wk _ 43 32 24 18 

IO. SPECIAL FEATURES 
NEWSCASTS 

Rates same as Program time rates. 

KBBX (FM) 
1950 

SEATTLE 

Jack Masla & Company, Inc. 

R A B 
Media Code 4 249 4940 2.00 
Market -Casters. Inc Edgewater Inn. 2411 Alaskan 

Way. Seattle. Wash. 98121. Phone 206-824-8345. 
STATION'S PROGRAMMING DESCRIPTION 

KBBX (FM): Programmed for adults. 
MUSIC: popular, instrumental music. 50 min music 
per hour minimum, 1 min news headlines on half 
hour. Commercials clustered every 15 min. Other 
service features: bad check bulletins to super- 
markets, marine alerts, time and weather checks. 
Contact Representative for further details. Ree'd 
8/21/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Jim Neidigh. 
Vice-Pres. & Gen'l Sales Mgr. -Fred Von Eiden. 
Program Director -Kirk Lawrence. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 

3. FACILITIES 
ERP 35,000 w.: 98.9 mc. Stereo. 
Operating schedule: 6-2 am PST. 
Antenna ht.: 1.070 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2h. la, 3b. 3c, 3d. 9a, 5, fib, 70 8. 
Rate Protection: 10d, ltd. 12d. 13d. 14d, 15a, 16. 
Basic Rates: 20a. 21a. 21e, 21d, 22a, 23a, 23b, 29b, 

24c. 25a, 27, 28b, 28e, 29a, 30, 33a. 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 48, 47e, 48, 49, 

51a, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 69e, 00h, 601. 61a, 

62b. 62d. 
Cancellation: 70b, 70e, 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Kif 7/1/68 -Reed 7/1/68. 
AA -Mon thru Sun 9 am -9 nm. 
A -Mon thru Sun 8-9 am & 9-11 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 t 6tl 12tí 18tí 24ti 30t1 
1 min 15.00 13.00 11.50 10.00 8.50 7.50 
30 sec 14.50 12.50 11.00 9.50 8.00 7.00 

CLASS A 
1 min 14.00 12.00 10.50 9.00 7.50 7.00 
30 sec 13.50 11.50 10.00 8.50 7.00 6.50 

CLASS B 
1 min 8.00 7.50 7.00 5.50 5.00 4.00 
30 sec.._ 7.50 6.50 6.00 5.00 4.00 3.00 
10 sec -50% of applicable 1 min. 

BUY 18-49 SEATTLE- EVERETT-TACOMA 

1590/THE NEW SOUND OF SEATTLE\ 

' v 
CALL YOUR ALAN TORBET REPRESENTATIVE 

10. SPECIAL FEATURES 
UPI News Capsules -Headlines. 1 minute news 
capsules scheduled every hour at :30. Advertiser 
receives open ID and 1 minute commercial. Rates as 
ahoan include complete package. 
PER WK: Sti 6ti 12 t1 18 ti 24t1 

AA 20.00 18.00 16.50 14.00 12.00 
A 19.00 17.00 15.50 13.00 11.00 
B - 12.00 11.00 9.00 8.00 6.00 

KBIQ(FM) 
1960 

CITY OF LICENSE 
EDMONDS 

Media Cide 4 249 1995 9.00 
(This is a duplicate of the listing appearing undet 
Edmonds, Washington.) 
King's Garden, Inc., 19303 Fremont N., Seattle. 

Wash. 98133. Phone 206-542-3139. 
I. PERSONNEL 

General Manager -Phil' Butler. 
3. FACILITIES 

ERP 240,000 w.; 105.3 mc. Stereo. 
Operating schedule: 24 bourn daily. PST. 
Antenna ht. 721 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: tob, 21a, 22b, 23b, 24a, 240 24e, 25a, 

27, 280 28e. 29a, 30, 33a. 
Contracts: 40a, 41, 44a, 44b, 45, 46, 47e. 49. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 60h. 61e. 
Cancellation: 70a, 70e. 72. 730 
Prod. Services: 80, 81, 82. 
Tobacco advertising not accepted - 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 ER I/1/68-Rec'd 12/8/67. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 104x 208x 312x 520x 
. 10.00 9.50 9.00 8.50 8.00 7.50 7.00 

(`) 1 min or leas. 
Fixed time 10% extra. 

7. PACKAGE PLANS 10 ti 20 ti 30 ti 40 ti 50 ti 
Per wk 7.00 6.50 6.00 5.50 5.00 

(D) 

KBLE 
1947 

SEATTLE 

R AiB 
Media Cede 4 249 5035 0.00 
Eastaide Broadcasting Co., 114 Lakeside Ave.. 

Seattle, Wash. 98122. Phone 206-324-2000. 
I. PERSONNEL 

President ---George A. Wilson. 
General Manager --George W. Boucher 
Operations Manager -Anita Busek. 

3. FACILITIES 
5.000 w. days; 1050 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. PST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 3e, 4b. 4d, 5, 8e, 75, 8. 
Rate Protection: 10d, ltd, 12d, 13d, 14d. 
Basic Rates: 20b, 21b. 
Contracts: 40a, 44b. 

TIME RATES 
Rates effective April 1, 1985. (Card No. 14.) 

Card received April 12, 1965. 
6. SPOT ANNOUNCEMENTS 

PER YR: 1 min 30 sec 1 min 30 see 
1 ti 10.00 7.50 104 ti 8.50 8.00 
26 ti......... ..... 9.50 7.00 312 ti 8.00 5.50 
52 ti 9.00 6.50 624 ti 7.50 5.00 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES 

(Run of Schedule) 
1 min 30 sec 1 min 30 sec 

5 ti 48. 38. 20 ti 180. 130. 
10 ti 95. 70. 30 ti 250. 185. 
15 ti 140. 100. 

8. PROGRAM TIME RATES 
PER YR: 1 hr 1/2 hr 1/4 hr 5 min 
1 tI 140. 78. 45. 22. 
26 ti 120. 68. 40. 20. 
52 ti 100. 80. 35. 18. 
130 ti 90. 52. 30. 16. 
280 ti 80. 44. 25. 14. 

K B L E -FM 
1964 

SEATTLE 
Media Code 4 249 5036 8.00 
Eastaide Broadcasting Company, 114 Lakeside Ave., 

Seattle, Wash. 98122. Phone 206-324-2000. 
I. PERSONNEL 

President -George A. Wilson. 
General Manager -George W. Boucher. 
Station Manager -R. Anita Buaek. 

3. FACILITIES 
ERP 6.800 w.; 93.3 me. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 1,075 ft. above terrain. 

4. AGENCY COMMISSION 
15% on station time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 3a, 4d, 5, 6e, 7a, 8. 
Rate Protection: 10d, ltd, 12d, 13d, 14d. 
Basic Rates: 20b, 21b. 
Contracta: 40a, 49b. 

TIME RATES 
Rates effective January 1, 1965. 

Card received April 12, 1985. 
6. SPOT ANNOUNCEMENTS 

PER YR: 1 min 30 sec 1 min 30 sec 
1 ü........._.._ 6.00 4.50 104 tl........._... 4.50 3.75 
28 ti 5.50 4.25 280 ti 4.25 3.50 
52 ....... 5.00 4.00 824 ti..._...._., 4.00 3.00 

(This listing continued on next page) 

922 Spot Radio Stations November 1, 1968 



Seattle -K B L E -FM -Continued 
7. PACKAGE PLANS 

WEEKLY SATURATION PACKAGES 
(1108) 

1 min 30 sec 1 min 30 sec 
5 tl.-.__....__ 27.50 21.00 20 tl...._.._... 95.00 75.00 
10 U . 50.00 40.00 30 tl _._.._..135.00 100.00 
15 ti... ...... 75.00 56.00 

8. PROGRAM TIME RATES 
PEB TR: 1 hr 1/2 hr 1/4 hr 5 min 
1 ti. 60.00 40.00 26.00 13.00 
26 ti___....__ ...... __...... _._._. 55.00 36.00 23.00 11.50 
52 ..... 50.00 32.00 20.00 10.00 
130 tl__._..._ ........ _.._.-_....... 45.00 28.00 17.00 8.50 
260 tl.-._.._.........._._...__... 40.00 24.00 14.00 7.00 

K ETO (FM) 
1959 

SEATTLE 

©O F IMD 
Subscriber to the NAB Radio Code 

Media Code 4 249 5131 7.00 
Chem -Air Inc., 1411 4th Ave. Bldg.. Suite 1129, 

Seattle, Wash. 98101. Phone 206-682-1015. 
Studio -17425 S. E. 83rd, Cougar Mt., Issaquah, 

Wash. 98027. Phone 206-746-1015. 
STATION'S PROGRAMMING DESCRIPTION 

KETO (FM) : Programmed for adults and young 
adults: 
MUSIC: familiar popular albums, old and new 
standards, programmed in quarter hour segmenta. 
NEWS: network news and features at half past hour. 
AP wire service for local news. Stock reporte and 
weather reports. COMMERCIAL POLICY: 8 minutes 
per hour at quarter hour breaks. Contact Representa- 
tive for further details. Reed 4/12/68. 

I. PERSONNEL 
President -William E. Boeing, Jr. 
General Manager -Jack J. Link. 

2. REPRESENTATIVES 
Savalli/Oates. loc. 

S. FACILITIES 
ERP 100,000 w. (hertz.), 97,000 w (vert.); 101.5 mc. 
Stereo. 
Operating schedule: 24 hours. PST. 
Antenna ht.: 1150 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, ea. 9d, 5. 8a, 7a, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14h. 
Basic Rates: 20a, 21h, 2414 24c, 25a, 28a, 28c, 29a. 
Contracte: 40a, 41, 46. 47a. 
Comb.; Cont. Discounts: 60b, 60f, 61a. 
Cancellation: 71a. 73a. 
Prod. Services: 80. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 1/1/68-Rec'd 1/2/68. 
6. SPOT ANNOUNCEMENTS 

ANNUAL PLAN -FIXED POSITION 
(6 am -11 pm) 

1 min 30 sec I min 30 see 
1 z 10.00 7.50 250 z _ 7.00 5.85 
50 z 9.00 7.00 350 x 6.50 5.30 
100 z _.._ 8.25 6.50 500 z _ 8.00 4.95 
150 L._._..._ 7.50 6.00 1000 z...._.- 5.00 4.20 

(11 pm -8 am) 
1 z...._.M.._ 8.00 4.50 250 z _ 4.20 3.40 
50 L._.__ 5.40 4.20 350 a..._ ....... _ 3.90 3.20 
100 ....... 4.95 3.90 500 z 3.60 3.00 
150 ...... 4.50 3.60 1000 z.._.._ 3.00 2.50 

7. PACKAGE PLANS 
WEEKLY KEY PACKAGES 

1 min - 
PER DAY: PER WK: () (t) 
1 ti -.._ 7 t ....... 9.00 5.40 
2 tL _...__ 14 ...... 8.25 4.95 
3 tL _..__ 21 ..... 7.50 4.50 
4 t1 _...__ 28 tL 7.00 4.20 

3.90 
3.80 
3.30 
3.00 
2.70 
2.40 

6 tL_._...._. 42 ti_....._....... 6.00 
7 ti..._ 49 ti 5.50 
8 tL 56 tL ._ 5.00 
9 ti ....... _..._ 63 ti 

_ 
4.50 

10+ ..-- ..._. 4.00 () 6 am -11 pm. 
(t) 11 pm -6 am. 

8. PROGRAM TIME RATES 
PER WK: I tl 3ti 5tí 7t1 
6 am -11 pm........ ........... ..._. 45.00 42.50 40.00 37.50 
11 pm -6 am...._ 27.00 25.50 24.00 22.50 

CONSECUTIVE WEEKS DISCOUNTS 
13 wk -5% 26 wk -10% 39 wk -15% 52 wk -20% 

-30see- 

KFKF 
1958 

BELLEVUE 

(.) 
7.00 
8.50 
6.00 
5.65 
5.30 
4.95 
4.60 
4.25 
3.90 
3.55 

4.20 
3.90 
3.60 
3.90 
3.20 
3.00 
2.75 
2.55 
2.35 
2.15 

Subscriber to the NAB Radio Code 
Media Code 4 249 5225 7.00 
Bellevue Broadcasters, Box 908. 307 Bellevue Square. 

Bellevue. Wash. 98004. Phone 208-454-2477. 
I. PERSONNEL 

General Manager -Kemper Freeman. Jr. 
Sales Manager -A. J. (Blondy) Stahmer. 
Station Manager -John Forrest. 

2. REPRESENTATIVES 
Gene Bowles Company. 

3. FACILITIES 
5.000 w. days; 1330 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. PST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENEKAL ADVERTISING See eoded regulations 
General: la, 2a, 3a, 3h. 9a, 5, 8a, 713. 8. 
Bate Protection: 12h, 14h. 
Basic Rates: 20e. 22a, 23a, 24h, 25a, 26. 28a, 29a. 
Contracte: 40a, 45, 46, 47a, 48. 
Comb. Cont. Discounts: 60e. 60k, 61b, 61e. 62b. 
Cancellation: 70a. 70c, 71a, 73a. 
Sala In combination with KI'EO, Spokane, using 
equal number of announcements In any calendar 
month. 10% discount. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Bates effective November 1, 1964. (Card No. 6.) 
Card received November 20. 1964. 

7. PACKAGE PLANS 
ROS 

(1/3 in traffic times) 
1 min 30 sec 1 min 30 see 

52 ti..._ ......... _ 7.00 6.00 520 ti._..._ 4.00 3.50 
104 ti 6.25 5.00 728 tl._.._.».. 3.50 8.00 
208 ti ...... ___ 5.50 4.50 1040 tL_._.._ 3.00 2.50 
864 U.._ 4.75 4.00 

WEEKLY PACKAGES 
CLASS AA 

(6:00-9:00 am and 4:00-6:00 pm) 
1-10 tl..__._. 8.00 7.00 50 ti....__.__ 5.50 4.50 
20 ti........._.._ 7.00 6.00 75 tl _ ... 5.00 4.00 
30 t1......__...._ 6.50 5.50 100 tl..._ __ 4.50 3.50 
40 tt...__._.._ 6.00 5.00 

CLASS A 
(9:00 am -4:00 pm Sat and Sun) 

1-10 ti 6.00 5.00 50 ti _._.._ 4.25 3.75 
20 ti 5.50 4.50 75 ti.._....-.._... 4.00 3.50 
30 tI 5.00 4.25 100 ti...._-.._ 3.50 3.00 
40 tI 4.50 4.00 
Monthly packages -10% of weekly packages. 

8. PROGRAM TIME RATES l hr 1/2 hr 1/4 hr 5 min 
1 ti _..._ 70.00 40.00 30.00 16.00 
19 ti..._ 65.00 83.00 24.00 15.00 
26 ti. 60.00 81.00 22.00 14.00 
52 tí 55.00 28.00 20.00 13.00 
104 ti 50.00 25.00 18.00 12.00 
158 ti 45.00 23.00 18.00 11.00 
260 ti 40.00 21.00 15.00 10.00 

10. SPECIAL FEATURES 
News Service -Regular rates plus 10%. 

KGDN 
1954 

CITY OF LICENSE 
EDMON DS 

R'A'B 
Media Code 4 249 1900 9.00 
(This Is a duplicate of the listing appearing under 
Edmonds. Wash.) 

Subscriber to the NAB Radio Code 
King's Garden, Inc., 19303 Fremont North, Seattle, 

Wash. 98133. Phone 206-542-3139. 
I. PERSONNEL 

President -Norman Lewis. 
General Manager-Phill Butler. 
Sales Manager -Jack Acuff. 

3. FACILITIES 
5,000 w. days: 630 kc. Non -directional. 
Operating schedule: 5:00 am -local aunaet. PST. 

4. AGENCY COMMISSION 
15/0 time only. Payable ehen rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2h, 3a. 4b, 45. 5, 6a. 7h, 8. 
Rate Production: 10h. 11b4 126. 13h, 14b. 
Basic Rates: 20h, 21a, 22h, 23b, 24a, 2413. 24e. 250. 

27. 28h, 28c, 29a, 30. 33a. 
Contracte: 40a, 41, 4414 441). 45, 46, 47e. 49. 
Comb. Cont. Discounts: 60a. 60d. 60e. 601. 6013, 610. 
Cancellation: 70a. 70e. 72. 73b. 
Prod. Services: 80, 81. 8.2. 
Tobacco advertising not accepted. 

TIME RATES 
No. 7 Eff 7/1/66-Rec'd 8/8/68. 

AA -6-9 am & 3:30-6:30 pm. 
A-9 am -3:30 pm. 5-6 am & 6:30-7:30 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
AA - -A- 

I min 30 see I min 30 see 
1 S....._..._ _._-__...... 11.00 9.00 10.00 8.1111 
13 z 10.50 8.50 9.50 7.50 
26 z 10.00 8.00 9.00 7.00 
104 z 9.50 7.50 8.50 6.50 
208 z 9.00 7.00 8.00 6.09 
312 z. 8.50 6.50 7.50 5.50 
520 X. 8.00 6.00 7.00 5.00 
10 seconda -50% of 1 -minute rate. 

7. PACKAGE PLANS 

PER WK: IO tÓ820 tl 30 t1 40 ti 50 íl 
1 min._ ._...._...._. 8.00 7.50 7.0U 6.50 6.00 
30 sec 6.50 6.00 5.50 5.00 4.50 

10. SPECIAL FEATURES 
NEWSCASTS 

AA - -A- 
PER WK: I ti 6+ I ti 6+ 
5 min 15.00 13.50 14.00 12.50 
10 min-._ .......... _..__-..._ 20.00 18.50 19.00 17.50 
1/4 hr..._ ..... _ .............. 25.00 23.50 24.00 22.50 

DISCOUNTS 
26 continuous wks.... 10% 52 continuous wka.... 15% 

(D) 

KING 
1927 

SEATTLE 

BLAIR RADIO 

NBC Radio Network 
RIe..B 

Subscriber to the NAB Radio Cede 
Media Code 4 249 5510 2.00 
King Broadcasting Co., 320 Aurora Ave., N., Seattle. 

Wash. 98109. Phone 206-682-3555. TWX 200-998- 
0240. 

I. PERSONNEL 
Station Manager -Gerald D. Gawne. 
General Sales Manager -Gene Wagner. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
50,000 w.: 1090 kc. Directional -different pattern 
day and night. 
Partial simulcast operation. Slmuieast from 5:45-9:05 
am daily. Fer non -simulcast facilities see KING -FM. 

4. AGENCY COMMISSION 
15% un net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 9d. 5, 8h. 7h, 8. 
Rate Protection: 10e, lie, 12e, 13e, 14e, 1513. 16. 
Basic Rates: 20a, 21a, 21d, 22a, 230. 24b, 24c, 25a, 

27, 29a. 33a. 
Contracta: 40c, 41, 42d, 44b, 45, 46. 99. 
Comb.; Cont. Discounts: 60b, 60e. 601, ßla, 62h. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with NBC Radio Network. 
Associated with KING -FM, KGW-AM Portland and 
KREM-AM/FM Spokane. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 9/4/68-Rec'd 9/10/68. 
AAA -Mon thru Fri 6-10 am. 
AA -Mon thru Fri 3:30-7 pm. 
A -Mon thru Fri 10 am -3:30 pm; Sat 6-9 am. 
B -Mon thru Frl 7-9 pm; Sat after 9 am; Sun all 
day. 

6. SPOT ANNOUNCEMENTS -AAA --AA- 
I min 20/30 ID's I min 20/30 ID's 

1 x..._ ...... _.._..... ._.. 30 24 18 26 21 16 
52 z 28 22 17 24 19 14 
158 z..._ ___ 26 20 18 22 17 13 
280 x 25 19 15 21 18 13 
312 z..._...._..._. 24 18 14 20 15 12 
520 z..._.._... 23 17 14 19 14 11 
780 z......_ 22 16 13 18 13 11 
1040 x.... ..... 19 14 11 17 12 10 

A B 
1 z 22 17 13 17 14 10 
52 z..._ 20 15 12 14 11 8 
156 z...... _.._. 18 13 11 13 10 8 
280 x 17 12 10 12 9 7 
312 z 16 11 10 11 8 7 
520 z..._-._.._.._ 15 10 9 10 7 8 
780 x......._..___.._ 14 9 8 9 6 5 
1040 z..._...... 13 8 8 8 5 5 

7. PACKAGE PLANS 
WEEKLY -AAA- -AA- -A- -B - 

I min 30 see I min 30 see I min 30 see I min 30 ass 
6 ti.. 27 21 25 20 21 17 14 11 
12 U 25 19 23 18 20 16 13 10 
18 ti 23 18 22 17 19 15 12 9 
24 tI 21 17 20 16 18 14 11 8 
30 ti 20 16 19 15 17 13 10 7 

9. PARTICIPATING PROGRAMS 
Irving Clark Show -Mon thru Fri 9 pm -midnight. 

1 min 20/30 ID's 1x. 19 15 11 
52 x ....... _ _ _. 
156 z 

- ..... __...... _.._.-_... 
14 11 

10 

260 x _._.._... 13 10 8 
312 x 12 9 7 
520 x...._ 11 8 7 
780 z 10 7 6 

9 6 5 

10. SPECIAL FEATURES 
NEWSCASTS AND NEWS FEATURES 

SECTION I 
(Non-pre'xptible) 

AAA _....__.._ _ 55 51 

A _ .-...______._...__ 35 31 

156x 260x 
49 47 
39 37 
29 27 
19 17 

SECTION II 
(Preemptible on 4 weeks notice) 

AAA _.......__.._.._.._.._.._... 45 40 37 
AA . ..........._.._._....... 40 35 32 
A _.__...._..---.._._......_..... 30 27 24 
B .-.._._..__ 18 18 14 

KING -FM 
1947 

SEATTLE 

33 
29 
21 
12 

312x 
45 
35 
25 
15 

30 
26 
18 
10 

HERBERT E. GROSKIN 
& COMPANY 

Media Code 4 249 5511 0.00 
King Broadcasting Co.. 320 Aurora Ave., Seattle. 

Nash. 98109. Phone 206-682-3555. 

I. PERSONNEL 
Station Manager -Gerald D. Gawne. 
Operations Manager -Jim Wilke. 
General Sales Manager -Gene Wagner. 

2. REPRESENTATIVES 
Herbert E. Groskln & Co. 

9. FACILITIES 
ERP 20,000 w.; 98.1 mc. 
Operating schedule: 5:45 am -midnight daily. PST. 
Antenna ht.: 704 ft. above average terrain. 
Partial simulcast operation. Operated separately from 
9:05 am -midnight daily. For simulcast facilities see 
KING. 

4. AGENCY COMMISSION 
Contact station. 

5. GENERAL ADVERTISING See Boded regulations 
See KING listing for coded regulation'. 
Maximum of 4 commercial minutes per hour. A 1 -min 
spot will not be double spotted. Only 1 -minute & 
30 -second spots accepted. 

TIME RATES 
Eff 4/1/68-Rec'd 5/1/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: Ix 52x 156x SI2x 520x 1040x 
1 min 10.00 9.50 8.75 8.00 6.75 5.25 
30 sec 8.75 7.50 7.00 6.50 5.50 4.25 

7. PACKAGE PLANS 
PER WK: 5íi 10ti 15 t1 20ti 
1 min._.._.._..._..._......._._..... 9.50 8.75 8.00 6.75 
30 sec ....... __._.... ..... 7.50 7.00 6.50 5.50 

WASHINGTON 
8. PROGRAM TIME RATES 

1/2 hr -3x applicable 1 -min. 
1 hr -5z applicable 1 -min. 

KIRO 
1927 

SEATTLE 

CBS Radio Network 

ilia METRO RADIO SALES 

Subscriber to the NAB Radio Code 
Media Code 4 249 5605 0.00 
KIRO, Broadcast House, 3rd & Broad, Seattle, Wash. 

98121. Phone 206-624-7077. 
I. PERSONNEL 

Executive Vice -President -Lloyd Cooney. 
Sta. & Gen'l Sales Mgr. -Wayne E. Killmer. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
50,000 w.; 710 kc. Directional -night only. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 gross time charges. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 2h, 3a, 3c, 3d, 4a, 4d. 5. 6a, 7h, 8. 
Rate Protection: 10h, 11b, 12h, 13h, 14h, 16. 
Basic Rata: 20a. 20h. 21a, 21h. 21d, 22a, 23a. 24a, 

24e. 25a. 26, 28a, 29a, 29b. 30. 31. 
Contracts: 40a, 41. 42a, 43, 45, 46, 47a, 49, 50, 51a. 

51b. 
Comb.; Cont. Discounts: 601, 601, 61a, 62b. 
Cancellation: 70b, Tod, 71a, 72. 73h. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS Radio Network. 
Member: CBS Radio Pacido Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. A Rev 8/28/88 -Reed 8/30/68. 
AA -Mon thru Sat 6-10 am. 
A -Mon thru Fri 3-7 pm. 
B -Mon thru Frl 10 am -3 pm; Sat 10 am -7 pm. 
C -All other times. 

(This listing tort:nued an next page) 

Advertisement 

SEATTLE/EVERETT 
METROPOLITAN MARKET 

Snohomish County -Map Location C-2 
See SRDS consumer market map and data at be- 
ginning of the State. 

KRKO 
1920 h 11 

Media Code 4 249 2280 5.00 
Everett Broadcasting Company. Inc., Box 1227, 

Everett, Wash. 96201. Phone 208-259-1144. 
Other office: 314 First Ave., W., Seattle, Wash. 

Phone At 27010 or 743-1144. 
STATION'S PROGRAMMING DESCRIPTION 
KRKO: Programmed for North Seattle and Sno- 
homish County general interest. 
Five AIR PERSONALITIES. MUSIC: Contem- 
porary/Standard. NEWS: 195 minutes of news 
every day. Every 30 min, 5 min. on hour, 
2-1/2 min. on half hour, 10 min. at 7 am. 9am 
and noon. NEWS FACILITIES: Four local 
newsmen. AP. UPI and UPI Audio. Radio - 
equipped newaplane, three radio -equipped news 
care. Wz every 15 min. Air traffic reporta Mon - 
Fri, am and pm trade. SPORTS: University of 
Washington Husky football; one min. sports at 
:45. Local public service, meeting notices, etc.. 
at :15. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -William R. Taft. 
Sales Manager -Dale Watson. 
Promotion Dir. -Norman F. "Sparky" Taft. 
News Director -Shirley Bartholomew. 

2. REPRESENTATIVES 
Bernard Howard & Co. 
Washington, Oregon-Wllllam L. Simpson & 

Associates. 
3. FACILITIES 

5,000 w.; 1380 ke. Directional -night only. 
Operating schedule: 24 hours daily, PST/PDT. 

4. AGENCY COMMISSION 
15% on net time and talent charges. 

5. GENERAL ADVERTISING See complete list- 
ing (under Everett, Washington) 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 22 Eft 8/1/88 -Reed 
6. SPOT ANNOUNCEMENTS 
PER WK: PER MO: PER YR: I min 30 see 10 see 

1 ti 1 tí......._...1 tl _ 10.00 8.00 6.00 
12 ti 24 ti 100 ti. 9.50 7.80 5.70 
24 íL.._.._...48 tí.._._ 200 tL._.._ 9.00 7.20 5.40 
38 tL__.__.72 tí_._._ 250 tL...__ 8.50 6.80 5.10 
42 ..... 84 íL....._350 ti____ 8.00 6.40 4.80 
84 tl 168 tL.._ 550 IL...._.. 7.50 6.00 4.50 
168 tL _336 tí.._...1000 ti____ 7.00 5.80 4.20 

2500 tL 6.50 5.20 3.90 
5000 ti..._ 6.00 4.80 3.80 

7. SPECIAL FEATURES 
Air traffic reports, News and package plans on 
request. 
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WASHINGTON 
Seattle -K I R 0 -Continued 
d. SPOT ANNOUNCEMENTS 

CLASS AA 
PER WK: 1 min 20/90 10 see 
Specified hour or day 35 26 18 
Less than 8 ti, rotating Mon - 

Sat 32 24 16 
6 U. 1 per day Mon -Sat....-_._ 30 23 15 
12 ti, 2 per day Mon -Sat 28 21 14 
18 ti, 3 per day, Mon -Sat 28 20 13 

CLASS A 
Specified hour or day 32 24 16 
Lea ti Less than 6 U. rotating Mon - 

Fri 30 23 15 
6 ti, rotating Mon -Fri 28 21 14 
12 ti, rotating Mon -Fri 26 20 13 
18 tl, rotating Mon -Fri..._ 24 18 12 

CLASS B 
Specified hour or day 28 21 14 
Less than 6 ti, rotating Mon - 

Sat 26 20 13 
6 ti, 1 per day Mon -Sat 24 18 12 
12 ti, 2 per day Mon -Sat 22 17 11 
18 ti, 3 per day Mon -Sat. 20 15 10 
24 ti. 4 per day Mon -Sat. 18 14 9 
30 ti, 5 per day Mon -Bat.........._ 16 12 8 

CLASS C 
Less than 6 ti, rotating Mon - 

Sun ..... 13 10 7 
6 ti, 1 per day any 6 days 12 9 6 
12 ti, 2 per day any 6 days..-__ 11 9 e 
18 ti, 3 per day any 6 days 10 8 5 
24 ti, 4 per day any 6 days 9 7 5 
30 ti. 5 per day any 6 days 8 6 4 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

PER WK: 1min 20/90 III see 
Plan A-12 ti (IAA. 2A, 9B, 4C).... 204 158 108 
Plan B-18 ti (3AA, 3A, 613, OC).... 288 216 144 
Plan C-24 ti (4AA, 9A, 8B. 8C).... 380 270 180 
Plan D-36 ti (6AA, 6A, 12B, 12C) 504 378 252 
Plan E-48 ti (8AA. 8A, 16B, 16C) 6.24 468 312 
Rate protection 90 days. 
Must be scheduled equally over 7 day period and ro- 
tate within time classification. 
Offered on preemptible basis at station's discretion 
for full rate card advertiser. In event of preemption. 
spots will be made good in comparable or better time 
periods at earliest possible convenience and prior to 
expiration of schedule. 
Earn 52 consecutive weeks discount. Weekly Circula- 
tion Plans do not contribute to Weekly Circulation 
Plana for further weekly frequency. May combine 
with minute, Newscasts, 20/30 seconds and ID's to 
earn weekly frequency discounts on the face of card 
rates only. 

DRIVETIME SPECIALS 
PER WK: 1 min 30 see 
Plan One -10 ti (5AA, 5A) fiat....__._._ 220 165 
Plan Two -20 ti (10AA, l0A) flat.......... 400 300 
Rotate as Indicated. 30 day rate protection. 

HOUSEWIFE SPECIALS 
Plan Three -15 ti B, flat. 225 165 
Plan Four -25 ti B, flat 325 250 
Rotate as indicated. 30 day rate protection. 
Drivetime and Housewife Specials have no further 
discounts, and do not earn 52 consecutive weeks dis- 
count. Do not combine with minutes. 20/30 seconds, 
ID's or Weekly Circulation Plans to earn further 
discounts. Offered on preemptible basis at station's 
discretion for full rate card or higher rate adver- 
tisers. 
Frequency Combination: Minutes. Newscasts. 20/30 
seconds and ID's may combine to earn weekly fre- 
quency discounts. 
Rate Protection: Rates quoted guaranteed for 28 
weeks from effective date of any increase providing 
advertising equalling weekly expenditure of 100.00 
is actually running at time of effective date of in- 
crease. and providing broadcasts continue without 
interruption during rate protection period. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk -10% 
Discounts applied as earned. Only consecutive weeks 
with expenditures of 100.00 or more may combine to 
qualify for above discount. 

R A 

K I R O -FM 
1946 

SEATTLE 

Mum() 
Media Code 4 249 5606 8.00 
%IRO, Broadcast House, 3rd & Broad, Seattle, Wash. 

98121. Phone 206-624-7077. 
I. PERSONNEL 

Executive Vice -President -Lloyd Cooney. 
Sta. & Gen'l Sales Mgr. -Wayne E. Killmer. 

3. FACILITIES 
ERP 18,500 w.; 100.7 mc. Stereo. 
Operating schedule: 7-2 am. PST. 
Antenna ht.: 465 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time piny. 

5. GENERAL ADVERTISING See coded regulations 
See KIRO listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 ER 10/1/67 -Reed 9/20/87. 
6. SPOT ANNOUNCEMENTS 

PER WK: (s) (A81(rlota15 ti) 22 ti 29 ti 43+ 
1 min 5.00 4.75 4.50 4.25 4.00 3.75 
PER WK: 7(1 8ti 15 t 22 ti 29 t1 43+ 
30 sec..._ 4.00 3.75 3.50 3.25 3.00 2.75 

(s) Less than 7 ii. 
TERM DISCOUNT 

13 wk -3% 26 wk -8% 
o 

39 
week) 

52 wk -15% 

KISW (FM) 
1950 

SEATTLE 

©O FIM° 
Media Code 4 249 5700 9.00 
Ellwood W. Lippincott, 9201 Roosevelt Way, Seattle, 

Wash. 98115. Phone 206-525-6255. 
I. PERSONNEL 

Owner & Gen'l Mgr.-Ellweod W. Lippincott. 
Program Director -Leon Bjarnaeon. 

2. REPRESENTATIVES 
Roger Coleman. Inc. 

3. FACILITIES 
ERP 20,000 w.: 99.9 mc. Stereo. 
Operating schedule: noon -11:00 pm daily. PST. 
Antenna ht.: 350 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3d. 9a. 5. Ob, lb, 8. 
Rate Protection: 10c, llc. 14c. 15b. 
Basic Rates: 21a. 2Id, 24a. 25a. 26, 28h, 28c, 29a. 
Contracts: 40a. 41. 42b, 44b. 45. 46. 47e. 48, 49, 51a. 
Comb.: Cont. Discounts: 60a. 60c, fila. 82e. 
Cancellation: 70a. 70c, 71a, 72. 
Prod. Services: 80, 81. 

TIME RATES 
Rates effective April 1. 1982. 
Rates received April 9, 1982. 

6. SPOT ANNOUNCEMENTS 
1 min.._......_......---..._.._-..._.. .._...._.....__ 8. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 

DISCOUNTS 
13x- 5% 52x-15% 156x-25% 
26x-10% 104x-20% 260x-30% 

KIXI KIXI-FM 
1947 1960 

SEATTLE 

eg:410 ReprexentatiYeb, Inc, 

R AÌEI 

Subaeriber to the NAB Radio Cede 

Media Code 4 249 5795 9.00 
Metropolitan Radio Corp.. 1305 Third Ave.. Seattle. 

Wash. 98101. Phone 208-623-6910. 
STATION'S PROGRAMMING DESCRIPTION 

KIXI: Programmed for adults and young adults. 
MUSIC: general popular, old and new standards. 
Middle-of-the-road daytimes, showtunes early even- 
ings, light semi -classic late evenings. NEWS: 5 man 
news staff broadcast 50% local interest news, 50% 
AP, UPI, UPI audio. Traffic and weather reports 
frequently mornings and afternoons. Stock market 
reporta twice daily. COMMERCIAL POLICY limit 
10 minutes per hour drive times, 12 minutes per 
hour 9 am -4 pm, and 8 minutes per hour after 8 
pm. Contact Representative for further details. Rec'd 
11/6/67. 

I. PERSONNEL 
Vice -President & Gen'l Mgr. -Wally Neinkog. 
National Sales Manager -Ned Sheridan. 

2. REPRESENTATIVES 
H -R Representatives. Inc. 

3. FACILITIES 
1.000 w.: 910 kg. Directional. 
Operating schedule: 24 hours. PST. 
FM -ESP 79,000 w.; 95.7 mc. 
Operating schedule: 24 hours. PST. 
Antenna ht.: 1.100 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 1013, 11b. 12b. 
Basie Rates: 20a, 22a, 23a, 24b, 25a, 28. 28e. 29a. 
Contracts: 40a, 45, 46, 48. 
Comb.; Cont. Discounts: 60c, 60k, 61a, 011). 62b. 
Cancellation: 70a, 70c, 71a. 73a. 
All spots and programs aimuieast on AM and FM. 

TIME RATES 
No. 8 ER 11/1/68 -Reed 10/2/68. 

AAA -Mon thru Fri 5:30-10 am & 3:30-7 pm. 
AA -Mon thru Fri 10 am -3:30 pm; Sat & Sun 

am -6 pm. 
A -Mon thru Sun 7 pm -midnight; Sat & Sun 6 am - 
midnight. 

6. SPOT ANNOUNCEMENTS - AAA - -AA- -A- 
1 min 30 see 1 min 30 see I min 90 see 

1500 x 21.00 17.00 17.00 13.50 13.50 10.50 
1000 x 22.00 17.50 17.50 14.00 19.00 11.00 
750 x 23.00 18.50 18.00 14.50 14.50 11.50 
500 x 24.00 19.00 19.00 15.00 15.00 12.00 
250 x. 25.00 20.00 20.00 16.00 18.00 13.00 
10 sec: 80% of applicable 1 -min. 

DOLLAR VOLUME DISCOUNT 
52 wk -10% 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

Plan 
WKLY: I 2 3 4 
Mon thru Fri 5:30-10 am 8 4 3 2 
Mon thru Sun 10 am -3:30 pm 12 8 6 4 
Mon thru Fri 3:30-7 pm 6 4 3 2 
Mon thru Sun 7 pm -mid- 12 8 6 4 

36 ti 24 ti 18 ti 12 ti 
1 min, ea 16.00 17.00 18.00 20.00 
30 sec, ea 13.00 13.75 14.50 18.00 

WEEKLY ROTATING PLAN 
CLASS AAA 

PER WK: 96t1 24t1 18ti 12tí 6ti 
1 min 23.00 24.00 25.00 28.00 29.00 
30 sec 18.50 19.00 20.00 21.00 23.00 

CLASS AA 
1 min 18.00 19.00 20.00 21.00 23.00 
30 sec 14.50 15.00 16.00 17.00 18.50 

CLASS A 
1 min 14.00 15.00 18.00 17.00 18.50 
30 sec 11.00 12.00 13.00 13.50 15.00 
10 sec: 60% of applicable 1 -min. 
All plan spots combinable. 

10. SPECIAL FEATURES 
NEWS 

10 min- -5 min - 
PER WK: AAA AA A AAA AA A 
8 ti 57.00 51.00 33.00 39.00 33.00 22.50 
1 ti 60.00 51.00 30.00 42.00 36.00 24.00 

2-1/2 MINUTE STOCK MARKET REPORTS 
PER WK: AAA AA A 
8 ti 31.00 27.50 19.00 
1 ti 33.50 30.00 21.00 

NEWS & MARKET REPORT DISCOUNTS 
28 wk -10% 52 wk -15% 
Spots and newscasts may be combined for frequency 
discount. 

K J R 
1929 

SEATTLE 

6 

Subscriber to the NAB Radio Code 
Media Code 4 249 5890 8.00 
Seattle, Portland & Spokane Radio, Box 3726. Seattle. 

Wash. 98124. Phone 206-937-5100. 
1. PERSONNEL 

General Manager -Tester M. Smith. 
Station Manager -Pat O'Day. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5.000 w.: 950 kn. Directional -night only. 
Operating schedule: 24 hours Tues thru Sat; off the 
air 11:00 pm Run -5:45 am -Mon. PST. 

4. AGENCY COMMISSION 
15/0 net time- 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 1h, 2h. 3a, lb, 3d, 4a. 4d. 5, fia. 7b. 8. 
Rate Protection; 10a, lia, 12a. 13a. 14a, 15a, 15b. 

Basie Rates: 20b. 21a, 21b, 22a, 22b, 23a, 24a, 253, 
28a, 28e, 29a, 29b, 32b. 33a. 

Contracte: 400, 40c, 41, 44a, 44b, 45, 46. 47a, 4744 
48. 49. 51a. 51b, 51c. 

Comb.; Cont. Discounts: 60c, OOd, 60e, 60f, 60i, 61a, 
6íh 82b. 

Cancellation: 70c, 71a, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 18 EE 8/1/87 -Reed 6/28/67. 

AA -Dion thru Fri 8-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm & 7-10 pm: Sat 6 
am -7 pm: Sun 8 am -7 pm. 
B -All other times. 

In Seattle, it takes 
3 to cover 
the spectrum. Beautiful Music 24 Hours 

UALITY SOUND 

UALITY AUDIENCE 

SK YOUR H -R MAN 

7. PACKAGE PLANS 
PER WK: I t1 6tl 12tí 18 ti 24tí 

AA 50 47 43 39 35 
A ._ 36 34 31 28 25 
B 30 28 25 22 19 

30 sec: 80% of 1 -min 10 sec: 50% of 1 -min. 
CONTINUOUS WEEK DISCOUNTS 

26 wks-5% 52 wks-10% 
All spots combine for frequency discounts. 

TOTAL AUDIENCE PLANS 
(1/3 AA, 1/3 A. 1/3 B) -Plan- 

A B C 
WKLY: 12 tI IS ti 24 ti 
1 min_...-.._ ........................_.._...__._....... 360 468 504 

IO. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

1 ti ....... _._...__ 55.00 260 tl._-._.,.._ ............. 95.00 
104 ti.............._._..... 50.00 

KLSN (FM) 
1959 

SEATTLE 

©0F MD 

Media Code 4 249 5985 6.00 
Sight and Sound, 2510 N. University Village Mall. 

Seattle. Wash. 98105. Phone 206-524-3693. 
I. PERSONNEL 

President -M. T. Clark. 
Vice-Pres. & Gen'l Mgr.-Cortlandt T. Clark. 
Program Director -L. C. Attinger. 

3. FACILITIES 
ERP 19,000 w. 96.5 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 1,075 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Cade Advertising Standards apply. 
General: lb. 2a, 2b, la, 3d. 9a, 4d, 5, Ob, 7b, 8. 
Rate Protection: 10g. 116. 12g. 136. 14a, 15b. 18 
Basic Rates: 20e. 21d, 22a, 22b, 23a, 24b, 28b. 

29a. 
Contracts: 90a. 44a, 95. 96. 
Comb.: Cont. Discounts: 60a, 61a. 02b. 
Cancellation: 70a. 70c, 71e, 72, 73b. 
Prod. Services: 80. 
All contracts subject to cancellation unless program 
starts within 30 days. 
Length of commercial copy: 

1 hour...._ - 4:30 min. 
1/2 hour._.._._._......__.. 2:80 min. 
Participating programs .. 5.00 min. 
Member: The Grosktn Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1. 1963. (Card No. 4.) 
Card received March 4. 1963. 

Class AA -5:00 pm -midnight Mon thru Bat; noon - 
11:00 pm Sun. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS 
(Fixed guaranteed times) 

CLASS AA 
1 min (1 1 min (1 

1 tí..._.___..._10.00 5.00 520 tí.-...- 8.00 4.00 
52 ti 9.50 4.75 1040 or 
104 ti...._ 9.00 4.50 more tl._ 7.50 8.75 
280 ti..-..__.._ 8.50 4.25 

CLASS A 
1 U..._..._..._ 6.00 8.00 520 U.-_._._ 4.80 2.40 
52 ti .__.._ 5.70 2.85 1040 or 
104 ti _...._._ 5.40 2.70 more ti.._.... 4.50 2.25 
280 tL....._..._ 5.10 2.55 () 20 -second time signals and announcements. 

7. PACKAGE PLANS 
ROB ANNOUNCEMENTS 

CLASS AA 
1 min (1 1 min (1 

1 ti..._ ,......._ 8.00 4.00 520 ti ._..._ 6.40 8.20 
62 ti...__._..,._ 7.60 8.80 1040 or 
104 ti ..... 7.20 8.60 more ti....._ 6.00 9.00 
260 tt__.._.__ 8.80 3.40 

CLASS A 
1 ti.._._ - 4.80 2.40 520 ti.__-..._ 3.84 1.92 
52 ti..._....__.,. 4.86 2.28 1040 or 
104 tf......._.... 4.11! 2.16 more ti.__... 3.60 1.80 
260 ti..-_ 4.08 2.09 

f1 20 -second time aianala and announcements. 
8. PROGRAM TIME RATES 

CLASS AA 

1 
PER WK: ti 
1 hr sr 55 min..._..._._..._.._.._._._ 50.nn 
1/2 hr or 25 min..._....._..__.-._ 30.00 
1/4 hr or 10 min _.___.._._.. 20.00 
5 min ._._...._ _. 15.00 

A 
1 hr or 55 min _ .._....._._ 30.00 27.00 24.00 
1/2 hr er 25 min..-._ _._..__....._ 18.00 16.20 14.40 
1/4 hr or 10 min.-....___..-.... 12.00 10.00 9.60 
5 min..._..- 9.00 8.10 7.20 

Continuous 'meekly Discounts 
11 wá......._............. 5% 39 wk._..._-.. 1546 
26 wk 10% 52 wk. _. 20% 

5 
2-4 or more 

ti ti 
45.00 40.00 
27.00 24.00 
18.00 16.00 
13 50 12.00 

KOL KOL-FM 
1922 1961 

SEATTLE 

The Eastman Station 
Media Code 4 249 6080 5.00 
Buckley Broadcasting Corp. of California, 1100 B. W. 

Florida St.. Seattle, Wash. 98134. Phone 208-822- 
2312. 

I. PERSONNEL 
General Sales Manager -William Walker. 
Program Director -Dick Curtis. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

9. FACILITIES 
5.000 w.; 1300 kc. Directional -nighttime only. 
Operating schedule: 24 hours daily. PST. 
FM -ERP 5.000 w.; 94.1 mc. 
Operating schedule: 24 hours daily. 
Antenna ht.: 413 ft. above average terrain. 

(This listing continued on next page) 
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Seattle -K 0 L, K O L -FM -Continued 
4. AGENCY COMMISSION 

15%. Bills Payable 10th of month. 
5. GENERAL ADVERTISING See ended regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a, 4a. 5. fib, 7b, 8. 
Rate Protection: 10d, 11d. 12d, 13d, 14d. 
Basic Rates: 20a, 21d. 23a, 24b, 24c, 25a, 29a. 
Contracts: 40a 41, 44b, 45. 46. 51b. 
Comb.; Cont. Discounts: 60e, 601, 61c, 62d. 
Cancellation: 70a, 70c, 71a. 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with Eastman Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 ER 6/1/68 -Reed 5/20/68. 
AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm; Sun 6 am -7 pm. 
B -Dally 7 pm -midnight. 
C -Daily midnight -6 am. 

8. SPOT ANNOUNCEMENTS AAA - -A - -B - 
PER YR: I min 30 tee 1 min 30 see 1 min 30 see 
1 L--_ 25 21 22 18 19 18 
50 L......._ 24 20 21 17 18 15 
150 L ._... 23 19 20 16 17 14 
350 x 22 18 19 15 16 13 
500 L 20 16 17 14 14 11 
750 x 18 14 15 12 12 10 
1000 x _ 16 13 13 10 10 8 

CLASS C 
1 min, flat 5 30 sec. fiat ... 4 ID's: 80% of applicable 1 -min. Combinable with other spots for frequency. 

7. PACKAGE PLANS -AAA -A- _B_ 
PER WK: I min 30 see I min 30 sae I min 30 see 
10 ti. 22 18 19 15 18 13 
20 ti ..... 20 16 17 14 15 12 
30 ti 18 14 15 12 13 11 
40 ti 18 13 14 11 12 10 
50 ti 14 11 12 9 10 8 

R 

TOTAL AUDIENCE PLAN 

PÉDatilIy K 8 am -midnight -1/3 AA, 1/3 A. 1/3 B) 
12 ti 24 ti 86 ti 

1 min. _ 18 16 14 
30 sec 14 13 11 Not combinable for discount. 
ID's: 60% of applicable 1 -min. Combinable with 
other spots for frequency. 

10. SPECIAL FEATURES 
News -1 -min rate plus 15%. 

KOMO 
1926 

SEATTLE 

American Information Network 
,A ti KATZ RADIO 

WEST 

Subscriber to the NAB Radio Code 
Media Code 4 249 6175 3.00 
Fisher's Blend Station, Inc., 100 9th Ave., N., 

Seattle. Wash. 98109. Phone 206-824-8000. TWX 
910-444-2253. 
STATION'S PROGRAMMING DESCRIPTION 

KOMO: Programmed for adults. 
AIR PERSONALITIES handle all segments. MUSIC: 
middle-of-the-road throughout day. NEWS: local 
news hourly at :57 followed by network news on hour 
plus three 15 min newscasts. Features: airplane traf- 
fic reporta, stock market, ski, fishing, golf reports. 
food and recipe news, school comments, recreation 
reports and marine weather. SPORTS: pro basket - 
and hourly on weekends. Product protection: 10 min - ball, play-by-play football and sporta reporte daily and hourly on weekends. Product protection: 10 min- 
ute separation guaranteed. Contact Representative for 
further details. Rec'd 2/28/68 

I. PERSONNEL 
Vice -Free. & Sta. Mgr. -John Behnke. 
General Sales Manager -Fred Kaufman. 
Assistant General Manager -Jay Ward. 

2. REPRESENTATIVES 
Katz Radio. West. 
Portland -William L. Simpson & Associates Co. 

3. FACILITIES 
50.900 w.; 1000 Ito. Directional -night only. 
Operating schedule: 5:00 am -midnight chilly. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la. 3a. 4a, 4d, 5, 6b, 7b. 8. 
Rate Protection: 10b, llb. 12b, lib, 14b, 15d. 
Basic Ratea: 20b, 22a. 24b, 24c, 25a. 27, 29a, 30. 

33c. 
Contracte: 40a, 41. 42a, 44b, 45, 48, 50, 51b, 51e. 
Comb.; Cont, Discounts; Ola, 80b, Old, 80e. 60f, 

00h, 801. 61a. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with American Information Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 16A Eff 8/1/68 -Reed 8/5/68. 
A -Mon thru Sat 6-10 am; Mon thru Fri 3-7 pm. B -Mon tiara Sat 5-8 am & 10 am -3 pm; Sat 3-7 
Dm; Sun noon -7 pm. 
C -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: °Fixed 1 t 12t1 18 ti 24tí 
A 35 30 28 27 26 

25 20 18 17 16 
C 20 15 13 12 11 ()Fixed within half-hour periods. 

PER YR: 
260x 312x 500x 750x 1000x 1250x 1500x 

A. 26.00 25.75 25.50 25.00 29.50 29.00 23.50 
B.. 18.00 15.75 15.50 15.25 15.00 14.75 14.50 /sec0ofli10.1 f2030 80% 1 -min. 9 sec: 1 -min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK: I2tl 18 ti 2401 
TAP I (1/3A, 1/3B, 1/3C) 216 315 396 
20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
1 hr. flat 250 

PER YR: 5 min 2-1/2 5 min 2-1/2 5 min C2-1/2 
1 x 45.00 37.50 30.00 25.00 22.50 19.00 
104 x 4.2.00 35.00 27.00 22.50 19.50 18.00 
158 x 90.50 34.00 25.50 21.00 18.00 15.00 
260 x 39.00 32.50 24.00 20.00 18.50 14.00 

10. SPECIAL FEATURES 
Stock Market, Skiing, Fishing, Weather Reports - 
2 -1/2 min rates apply. 

COMBINABILITY 
All spots, regardless of length or classification, may 
be cross -combined for discount purposes as long as 
TAP spots of each length are properly distributed 
by time classifications. Spots and program units of 
5 minutes or longer may be combined for discounts on 
spots only. 

CONTINUING DISCOUNTS 
After 52 weeks of continuous service, advertiser may 
elect to continue at same earned discounts into second 
52 weeks as long as schedule is continuous and weekly 
frequency unchanged. No short rate will be charged 
in case of cancellation during second or succeeding 
years. 

KRKO 
EVERETT 

City of license. Everett, Washington. 

Seattle -319 First Ave. IV., Seattle, Wash. Phone 
Atwater 2-7010. 

See listing under Everett, Washington. 

KSND 
1956 

SEATTLE 
Subscriber to the NAB Radio Cede 

Media Code 4 249 6200 9,00 
AmCom, Inc., Suite 600, 1417 4th Ave. Bldg., 

Seattle, %Vaah. 98101. Phone 208-882-2662. 

1. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Hugh MacPherson. 
Local Sales Manager -Ron Strother. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 

3. FACILITIES 
5,000 w.; 1590 kc. Directional nighttime only. 
(Speisting schedu.e: 24 hours daily. PST. 

Photo courtesy State of Washington 

DUSK TO DAWN AND DAWN TO DUSK 
Like many KOMO Country thoroughfares the Lake Wash- 
ington Floating Bridge carries traffic in and out of Seattle day 
and night. Swing shift workers! Graveyard shifters! Lovers of 
night life! KOMO is on the air for them ... and for the wide- 
awake homebodies ... 24 hours a day. Reach the nation's 
fastest growing market -day and night -on KOMO, Seattle 
Radio 1000, the Voice of KOMO Country. 

SEE A KATZ MAN 
FOR ALL THE 

FACTS ON KOMO 

50,000 WATTS 
CLEAR CHANNEL 

SEATTLE 

O 
RADIO 1000 
FOR SEATTLE AND WESTERN WASHINGTON 

WASHINGTON 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 3a, 45, 4d, 5. 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b 14b. 
Basic Itates: 20a, 21b. 24h. 24e. 25a, 28a, 28c, 29a. 
Contracts: 400. 41, 46, 97a. 
Comb.; Cont. Discounts: Sob. 60f, 61a. 
Cancellation: 71a. 73a. 
Prod. Services: 80. 

TIME RATES 
No. 1 ER 3/1/88-Rec'd 2/29/68. 

AA -Mon thru Sat 6-9 am & 3:30-6:30 pm. 
A-5-8 am, 9 am -3:30 pm & 6:30 pm -midnight. 
B -Midnight -5 am. 

6. SPOT ANNOUNCEMENTS 
1 WEEK -AA- A B - 

PER WK: I min 30 see I min 30 see I min 30 see 
8 ü 17.50 12.60 14.50 10.15 8.70 6.10 
12 ti _ 16.00 11.20 12.00 8.40 7.20 5.00 
18 tL 14.00 9.80 10.50 7.35 6.30 4.40 
24 ti 13.00 9.10 9.75 6.80 5.85 4.10 
30 tL 12.00 8.40 9.00 6.30 5.40 3.80 

6 ti 17.00 
12 tL 15.00 
18 tt..._. ..... _ 13.00 
24 tí... ........ _. 12.00 
30 tL _ 11.00 

13 WEEKS 
11.90 12.75 
10.50 11.25 
9.10 9.75 
8.40 9.00 
7.70 8.25 

8.90 
7.90 
6.80 
6.30 
5.80 

7.65 
8.75 
5.85 
5.40 
4.95 

5.35 
4.75 
4.10 
3.80 
3.50 

26 WEEKS 
6 ti 18.00 11.20 12.00 8.40 7.20 5.00 
12 tL 14.00 9.80 10.50 7.35 6.30 4.40 
18 ti 12.00 8.40 9.00 6.30 5.40 3.80 
24 tL 11.00 7.70 8.25 5.80 4.95 3.50 
30 ti ._ 10.00 7.00 7.50 5.25 4.50 3.15 

52 WEEKS 
6 tl 15.00 10.50 11.25 7.90 6.75 4.75 
12 U 13.00 9.10 9.75 6.80 5.85 4.10 
18 ti 11.00 7.70 8.25 5.80 4.95 3.50 
24 ti 10.00 7.00 7.50 5.25 4.50 3.15 
30 ti 9.00 6.30 6.75 4.75 4.00 2.85 
Guaranteed fixed position, extra per spot...___.... 1.50 
30 sec: 70% of 1 -min. 10 sec: 50% of 1 -min. 
All spots may be combined for frequency. 

10. SPECIAL FEATURES 
NEWS & WEATHER REPORTS 

AA, extra 3 A & B, extra _. 2 
DISCOUNT 

28 wk -5% 52 wk -10% 

K T W K T W -FM 
1920 1965 

SEATTLE 
Media Code 4 249 6270 2.00 
KTW Radio Station, 1505 Northern Life Tower, 3rd 

& University, Seattle, Wash. 98101. Phone 206- 
624-6226. 

I. PERSONNEL 
Station Manager -Louts Gillespie. 
Program Director -Bob Warner. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 
5,000 w.; 1250 he. Non -directional. 
Operating schedule: 11:15 pm -local sunset the fol- 
lowing clay. 
FM FACILITIES 
ERP 16,500 w.: 102.5 mc. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4b, 4d. 5, ea, 7a, 8. 
Basie Rates: 226, 23a, 24b, 28. 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: Bob, 80k, 61a. 
Cancellation: 71a, 73a. 
Maximum length of commercial continuity 1:30 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 1. 1964. 
Card received September 23, 1964. 

Revised Prog. rates ea. March 4, 1965. 
Class AA -8:00-10:00 am Mon Litre Sat; 3:30-8:00 
pm Mon thru Frt. 
Class A -All other times. 
Class B-11:15 pm -5:30 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 min 30 sec 15 sec 
Open .._......_....__ _.._.._.........._..... 14.00 10.50 7.00 
6 t..... _ 13.00 9.75 6.50 
12 ti.-_...._.._......_.._....._._._...__ 12.00 9.00 6.00 
24 ü..._...._....._..- ................ 10.00 7.50 5.00 
36 t/ 9.00 6.75 4.50 
48 U.._......_..._... 8.00 6.00 4.00 

CLASS A 
Open_______....r..._......_._..._.._ 10.00 
6 ti...___.........._.._...__...___...._.__ 9.00 
12 ti 8.00 
24 ti W _ 7.00 
36 ti....._... ............... _ .... _ __ 6.50 
48 tl.__ _.._......_......._.... 8.00 

7.50 
6.75 
6.00 
5.25 
4.90 
4.50 

5.00 
4.50 
4.00 
3.75 
3.25 
3.00 

CLASS B 
50% of the Class A rates. 

Frequency Discounts 
13-25 wka...__ 5% 30-52 wks..._.__ 10% 
26-38 wka 7-1/204 

8. PROGRAM TIME RATES 
CLASS A AND ALL DAY BUN 

1/2 hr 1/4 hr 1/2 hr 1/4 hr 
1-52 ..... 40. 25. 260 tl._..-___.... 37. 22. 
104 ti 39. 24. 312 CL_-...._..._ 35. 20. 
156 ti 38. 23. 

10. SPECIAL FEATURES 
Newscasts: Every hour on the half hour. 

5 -MINUTE NEWSCASTS 
PER WK: CLASS AA 

3 U..._..._....._..._. 54.00 12 ti -.__._ 180.00 
CLASS A 

Open __._.-...._ 15.00 6 tl..._ __._......_ 78.00 
3 ti 42.00 12 ti.-__._......»..._ 144.00 

CLASS B 
50% of the Class A rates. 

(Seattle continued on next page) 
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KVI 
1929 

SEATTLE 

MAJOR MARKET 
RADIO, INC. 

®1:1 
Subscriber to the NAB Radio Code 

Media Code 4 249 6365 0.00 
Golden West Broadcasters. Inc., Tower Bldg., Seattle. 

Wash. 98101. Phone 206-682-3100. TWX 910-444- 
2185. 
STATION'S PROGRAMMING DESCRIPTION 

KVI: Programmed for young adults and adults. 
MUSIC: popular, middle-of-the-road, with current. 
standards, jazz. Feature 8 air personalities. NEWS: 
hourly 5 min, half hour headlines, extended news 7 
am, S am, noon, 6 pm. Daily commentaries, business 
news, frequent documentaries, occasional editorials. 
6 newsmen, 6 stringers, 4 mobile units, UPI, AP, 
UPI audio. SPORTS: play-by-play American League 
baseball, college football, basketball, track, crew, 
daily sports show. COnt ct Representative for further 
details. Reed 9/30/68. 

I. PERSONNEL 
Vice-lrea. & Gen'l Mgr. -Bert B. West. 
General Sales Manager -Randy Archer. 
Program Director -Bob Hawkins. 

2. REPRESENTATIVES 
Major Market Radio, Inc. 

3. FACILITIES 
5,000 w.; 570 kc. Non -directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 3a. 3d. 4a, 4d. 5. 6a, 7b, 8. 
Rate Protection: 10d. lid. 12d. 13d. 14d, 16. 
Basic Rates: 20a, 21d. 22b, 23a. 24b, 24c. 25e. 28a, 

29a, 33a. 
Contracta: 40c, 41, 92a, 44b. 46, 47a, 48, 51c. 
Comb.: Cont. Discounts: Bob, 60f. 601, 61a. 
Cancellation: 70a. 70e. 71a, 72. 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with KMPC, Los Angeles. Calif., KSFO, 
San Francisco, Calif. and KEX, Portland, Ore. 
Advertisers cooperating in group broadcasts required 
to make individual contracta. 
All other copyright material must be paid and cleared 
for at source. Rates are for station time and facili - 
tien and do not Include talent. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eff 8/1/67 -Reed 6/26/67. 
Hardwick -Mon thru Fri 6-9 am. 
Commute Club -Mon thru Fri 3:30-6:30 pm. 
A -Mon thru Fri 9 am -3:30 & 6:30-8 pm. 
B -Mon thru Fri 5-6 am & 8 pm -midnight; Sat & 
Sun 6 am -midnight. 
C -Mon thru Fri midnight -5 am; Sat & Sun mid- 
night -6 am. Rates on request. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

Ix 52x 156x 312x 520x 780x 1040e 
() _ 36 31 28 24 22 20 18 
(t) 27 24 21 19 17 16 14 
A 21 18 18 14 13 12 11 
B 15 14 13 12 11 10 9 

30 SECONDS () ..._._ 29 25 22 19 18 16 14 
(t) 22 19 17 15 14 13 11 
A ..... 17 14 13 12 11 10 9 
B 13 12 11 10 9 8 7 () Hardwick. (t) Commute Club. 
10 sec: 50% of comparable 1 -min rate as available. 

7. PACKAGE PLANS 

PER WK: 
1 MINUTE 

tl 15 tl 20 tl 25t () _._.._._ .............._............_._..._ 28 27 25 .... 
22 21 20 

Ä) ........_ ..... _ 17 16 15 14 
15 14 13 11 

30- SECONDS () ........._._...__. 22 21 20 
(t) ..._.._.._.......... _........ __..._.... ._ 18 17 18 15 
A....._...... _..._._.._........ _. 14 13 12 11 
B .. 12 11 10 9 () Hardwick. (t) Commute Club. 

10. SPECIAL FEATURES 
NEWSCASTS 

(5 min on the hour) 
S to B 

1 x.._ 40 24 19 
52 x 35 22 18 
156 1..._ ...... .._.. 32 21 17 
260 1..._. 28 20 18 
312 
520 ee 24 

6 
18 

154 

780 
1090E 21 15 12 
Newscast rates include cost of 5.00 for each 5 -minute 
newscast and 10.00 for each 10 -minute or longer 
newscast for facilities and editing. 

HEADLINES 
(2 min on the half-hour) 

22 17 
55 e _ -_ 85 20 16 
156 e..-.........._ 32 19 15 
260 z. 28 18 14 
312 a 25 17 13 
520 z._._ 23 16 12 
780 z 21 15 11 
1090 x. .. _..._ 19 13 10 

(I) Mon Ohru Fri 6:05-9 am & 3:30-8:30 pm. 
(I) A time includes 6 am news. 

Package rates on rotating schedules of 13 or 28. 

KXA 
1926 

SEATTLE 

e 
Subscriber to the NAB Radio Code 

Media Code 4 249 6460 9.00 

KXA, Inc., 320 2nd Ave., W., Seattle. Wash. 98119. 
Phone 208-284-8800. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -.Tack J. Moys. 
Program Director -John Sherman. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
1000 w. days; 770 kc. Non -directional. 
Operating schedule: 6 am -local sunset. PST. 

4. AGENCY COMMISSION 
15% on net charges for station time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 9a, 9d, 5, Ba, 7b, 8. 
Rate Protection: 10d, lid, 12d, 13d, 14d. 
Basic Rates: 20b, 21a, 21b, 22b, 23a, 24a, 24b, 240, 

28c, 32b, 33a. 
Contracte: 40e. 41. 44b, 46, 4Ta, 48, 50, 51a. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 60i, 61b. 
Cancellation: 70a, 70e, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eff 6/1/67 -Reed 6/2/67. 
7. PACKAGE PLANS 

A -Mon thru Sun 6 am -6 pm. 
B -Mon thru Sun 6 pm -sign -off. 

WEEKLY PACKAGES 
CLASS A 

Rotating () 5 tl 10 ti 20 tl 80 ti 40 tl 
1 min. 12.00 10.50 10.00 9.50 9.00 8.50 
30 sec..._ 9.50 8.50 8.00 7.50 7.00 6.50 
Rotating -May be rotated in 3 hour periods from 6-9 
am and 3-6 pm, and in 1 hour periods from 9 am - 
3 pm Mon thru Frl & all day Sat & Sun. 

CLASS B 
1 min 8.50 8.00 7.50 7.00 6.50 
30 sec 6.50 6.00 5.50 5.00 4.50 
Advertisers buying A schedule or regular news, en- 
titled to buy up to equal schedule in B time at 50% 
of their applicable A rate. 

MONTHLY PACKAGES -ROTATING 
1 min 80 see I min 30 see 

50 U.._... 9.50 7.50 100 U 8.50 6.50 
ANNUAL BULK -ROTATING 

(To be used in 12 months) 
250e 500e 1000x 

1 min . 9.50 8.50 7.00 
30 sec ._ 7.50 8.50 5.50 
10 sec: 50% of 1 -min. May be combined for [re - 
wiener. 

WEEKEND SPOT PACKAGE 
May be scheduled over 2 successive weekends, Sat, 
Sun and Mon. 

I min 30 see 
40 ti 250 200 

TOTAL AUDIENCE PLAN -ROB 
WKLY: 

(To be spread evenly over 
14 ti 

27g days) 
ti 42 ti 58 tl 

1 min........_........_.._.._,....._. 9.00 8.50 8.00 7.50 
30 sec 7.00 6.50 6.00 5.50 
All package rates may be combined for frequency. 
Spot package buyers may convert to annual plans 
within a contract year. receiving credit for package 
frequency, with no cash rebate. 

8. PROGRAM TIME RATES 
1/260 8r 1/4min x8r 10 

26 
Programe and spots may be combined for frequency. 

I0. SPECIAL FEATURES 
5 min newscasts -1-1/2x applicable 1 -min. 

NEWS 80 
(7-7:30 am, 8-8:30 am, noon -12:30 pm, 4-4:30 pm & 

5-5:30 pm) 
Available in 5 -min segments at regular news rate. 
1 min spot participatinga in News 30 at regular 
rotating rates except where guaranteed News 30 
period is requested. 

WEEKEND NEWS PACKAGE -ROS 
(Scheduled as available on Sat & Sun) 

IO tl 5 tl 
5 min newscasts 120 65 

KYAC 
1964 

SEATTLE 
Madia Code 4 249 6555 6.00 
Carl -Deg, Inc., 1407 E. Madison St., Seattle. Wash. 

98122. Phone 208-329-1457. 

STATION'S PROGRAMMING DESCRIPTION 
KYAC: Programmed for Negro listener. MUSIC: 
rhythm end blues. Jazz and gospel show 10-11 am 
M -Sat, 10 am -noon Sun. AIR PERSONALITIES 
handle all segments and taped commercials by air 
personalities interchanged. NEWS: 5 min at :55 
community oriented. Society page 3 times daily M -F. 
Participates in fund drives, little leagues, boys' 
clubs. etc. Personalities available for remote broad- 
casts, store openings, shopping center sales days, ate. 
Contact Representative for further details. Rec'd 
7/17/87. 

I. PERSONNEL 
Ires. & Geni 1 Mgr. -Gordon B. Sherwood, Jr. 
Aaalatant Manager -L. "Sonny" Buxton. 
Program Director -Tom Cross. 

2. REPRESENTATIVES 
Dore & Allen. Inc. 

3. FACILITIES 
5,000 w.: 1480 kc. Directional. 
Operating schedule: 6:00 am -local aunset. PST. 

4. AGENCY COMMISSION 
15/0: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 20a. 
Current advertisers protected against future rate in- 
creases for 13 weeks from effective date. 52 week 
advertisers protected for 52 weeks from change. 

TIME RATES 
ER Rec'd 7/17/67. 

Traffic Time -6-9 am & 3-7 pm or sign -off. 
Daytime -All other times. 

6. SPOT ANNOUNCEMENTS 
TRAFFIC TIME 

750 - 
ROS: Ix 50e 100e 250x 500x 1000x 
1 min 14.40 13.20 10.80 8.40 7.20 6.00 
30 sec ....... 10.80 9.90 8.10 6.30 5.40 4.50 

DAYTIME 
1 min. 13.20 12.00 9.60 7.20 6.30 5.40 
30 sec 9.90 9.00 7.20 5.40 4.65 4.10 
Fixed position, extra 10%. 
10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
PER WK, EA: I min 30 see 
6 ti (Daytime) . 9.80 7.20 
9 ti (3 Traffic, 6 Daytime) ...._. 8.85 8.60 
12 ti (4 Traffic. 8 Daytime) - 8.10 6.00 
18 ti (6 Trafic, 12 Daytime)_._.._...._..._ 7.50 5.70 
24 ti 18 Traffic, 16 Daytime) 7.20 5.40 
36 ti (12 Trafic, 24 Daytime)........._..- 6.90 5.16 
42 ti (14 Traffic, 28 Daytime)._._.-._.._ 6.60 4.92 

10. SPECIAL FEATURES 
NEWSCASTS 

10 minutes -3 times 1 -minute rate in applicable 
frequency and time. 
5 minutes -2 times 1 -minute rate in applicable 
frequency and time. 
Headlines -1-1/2 times 1 -minute rate in applicable 
frequency and time. 

SHELTON 
Mason County -Map Location B-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

KMAS 
1962 

Media Code 4 249 6650 5.00 
ABT, Inc., Box 760, Shelton, Wash. 98584. Phone 

426-4404. 
STATION'S PROGRAMMING DESCRIPTION 

KMAS: Programmed for adults and young adults. 
MUSIC: middle-of-the-road, popular, with current 
standards with some older hits of past 10 years. 
NEWS: 5 min on hour with 15 min summaries at 7 
am & noon. Emphasis on local news. UPI wire 
service. SPORTS: briefs and weather on half hour. 
Rebroadcast of local high school football and basket- 
ball. Interviewe on Sat from both major colleges in 
state. Community oriented. Contact Representative 
for further details. Rec'd 4/29/68. 

I. PERSONNEL 
Co -Owner -Robert E. Sheelz. 
Co -Owner -B. E. Jorgenson. 

2. REPRESENTATIVES 
Seattle, Portland-Feltls/Dove/Croghan, Inc. 
Adam Young -Western States Radio Empire Division. 
Denver, Salt Lake -Bob Rix Co., Inc. 

3. FACILITIES 
1,000 w. days; 1280 ke. Non -directional. 

4. 
Operating schedule:sunset. PST. 

15/2 time; 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, lb, 3c, 3d. 4a, 9d, 5, Ba, 

7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a, 15b, 

16. 
Basic Rates: 20b, 21a, 21b, 21c, 22b, 23a, 24b, 24c, 

25a, 26, 28b, 28e, 29b, 30, 31, 32b, 33d. 
Contracta: 40e. 41, 92a, 42c, 49a, 48, 47a, 48, 49, 

S1a, 51c. 
Comb. Cont. Discounts: 60d, 60f. 61a, 02b. 
Cancellation: 70a, 70c, 71b, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Member: Western States Radio Empire. 

TIME RATES 
ER 3/67 -Reed 3/3/67. 

7. PACKAGE PLANS 
PER WK: 1.601 12ti 1801 24 ti 8001 
PER YR: 52x 104x 156e 260x 312x 
1 min 5.50 5.20 5.00 4.70 4.40 
30 sec 4.40 4.16 4.00 8.78 8.52 
10 sec ID's: 50% of 1 -min. 

8. PROGRAM TIME RATES 
PER WK: 1-6 tl 12t1 18t1 24 t1 
PER Y R : 32e 104e 156x 260x 
5 min 11.00 10.40 10.00 9.40 
1/4 hr: lx 5 -min. 1/2 hr: 3x 5 -min. 

SPOKANE (11 AM; 6 FM) 
(including Opportunity) 
Spokane County -Slap Location F-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities Involved. It is part of the 
time buying function to determine a -tent of Indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

KCFA 
1959 

SPOKANE 
Media Code 4 249 6745 9.00 
Christian Services. Inc., Box 8024, Spokane, Wash. 

99203. Phone 509-535-3077. 

STATION'S PROGRAMMING DESCRIPTION 
KCFA: Programmed with religious emphasis for all 
age groups. NEWS: hourly. MUSIC: sacred!, stand- 
ards and classica plus selected religious features 
throughout day. AIR PERSONALITIES conduct all 
local originations'. Itec'd 7/12/67. 

(This listing continued on next page) 

STATION 

IDENTIFICATION 

Every station's programming 

is different. Find out how it's 

different from the Program- 

ming Description at the top of 

the station's listing. If there's 

no description there, let the 

station or its rep know how 

useful it would be to you. 
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Spokane -K C F A -Continued 
I. PERSONNEL 

President -Gordon F. Paul. 
Vice-Pres. & Gen'l Mgr. -II. J. 'Bud" Chandler. 
Sales Manager -Tom German. 

3. FACILITIES 
5,000 w. days; 1330 Ire. Non -directional. 
Operating schedule: Sunrise -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 Urne only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d. 9b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11g, 12g, 13g, 14a, 15b. 
Basic Rates: 22a, 23a, 29b. 
Contracte: 40a, 46. 
Comb.; Cont. Discounts: fila. 62d. 
Tobacco products advertising not acceptable. 

TIME RATES 
Ratea effective September 1, 1964. (Card No. 3.) 

Card received July 31, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti._. .... - 7.50 6.50 156 ti__.._.._ 4.50 3.50 
26 U..._...__ 6.50 5.50 260 ti . 4.00 3.00 
52 U. 5.50 4.50 312 and over 3.50 2.50 

8. PROGRAM TIME RATES 
1 hr 

1 ti..__...._.....__. 59.50 
26 tl..._.._-...-...._....._..__. 55.50 
52 ti...__...._ __..__..._._... 49.50 
156 U.._. -......_...._... 45.50 
260 ti -_..... 40.50 
312 and over 35.50 

1/2 hr 1/4 hr 5 min 
35.50 22.50 11.50 
32.50 20.50 10.50 
30.50 18.50 9.50 
28.50 16.00 8.50 
25.50 13.50 8.00 
22.50 11.50 7.50 

KDNC 
1962 

SPOKANE 
Media Code 4 249 6840 2.00 
Independent Broadcasting Corporation, Davenport 

Hotel. Spokane, Wash. 99201. Phone 509-624- 
1440. 
STATION'S PROGRAMMING DESCRIPTION 

KDNC: Programmed for adulte. 
MUSIC: general popular. film music, Broadway show - 
tunes, standards. 75% instrumentals, 25% vocale. 1 
min news capsules every 15 min, each capsule differ- 
ent from others. Contact Representative for further 
details. Recd 9/27/67. 

I. PERSONNEL 
President -Alexander P. Hunter. 
Station Manager -Henry H. Hove. 
Sales Manager -Lee Scott. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
Seattle, Portland-KBBX (FM) Radio. 

3. FACILITIES 
5,000 w. days; 1440 kc. Non -directional. 
Operating schedule: 6 am -local sunset. PST. 

4. AGENCY COMMISSION 
15%; bille due 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 9d, 5, Ca, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 22a, 23a, 24b, 25c, 28b, 29a, 

32s, 33a. 
Contracta: 40a, 42a, 44h 47a, 51a. 
Comb.; Cont. Discounts. 61c, 62d. 
Cancellation: 70b, 70c, 71a, 73a. 
Prod. Services: 81. 
FM rates may be combined with AM rates for fre- 
quency discounts. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eff 4/1/68-Rec'd 3/7/68. 

7. PACKAGE PLANS 
AA -Mon thru Fri 6-9 am & 4-7 pm. 
A -All other times. 

1 MINUTE 
CLASS AA 

PER WK: 6U 12 t1 18 ti 24tí 96tí 
1 uk 11.00 10.50 10.00 9.50 9.00 
13 uk. 10.50 10.00 9.50 9.00 8.50 
40 wk 10.00 9.50 9.00 8.50 8.00 
52 wk..._ .............._. 9.50 9.00 8.50 8.00 7.50 

CLASS A 
1 wk....._.._.._._. 9.00 8.75 8.50 8.25 8.00 
13 wk..._.._.._ 8.75 8.50 8.25 8.00 7.75 
40 wk.._.._.........._ 8.50 8.25 8.00 7.75 7.50 
52 wk..._ 8.25 8.00 7.75 7.50 7.00 
30/20 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 
Flights need not be consecutive to earn weeks used 
within the year discounts. 
AA and A spots may be combined for discounts. 
AM and FM rates may be combined to earn fre- 
quency discounts. 

CAUTION: 

It is inadvisable to use listing in- 
formation from SRDS Publications 
for more than 30 days from their date 
of issue. A single mistake caused 
through use of out-of-date informa- 
tion can be far more costly than the 
price of a subscription. Make certain 
you are working with current infor- 
mation from the latest issue, because 
current information is safe informa 
tion. 2/6 

12í6e 

K D N C -FM 
1965 

SPOKANE 

KEICI 
Media Code 4 249 6841 0.00 
Independent Broadcasting Corp., Davenport Hotel. 

Spokane, Wash. 99201. Phone 509-624-1440. 
STATION'S PROGRAMMING DESCRIPTION 

KDNC-FM: Programmed for adults. 
MUSIC: general popular, film music, ahowtunea, 
standards. 80% instrumental, 20% vocal. 1 min of 
news once every hour. Contact Representative for fur- 
ther details. Recd 9/27/87. 

I. PERSONNEL 
President -Alexander P. Hunter. 
Station Manager -Henry H. Hove. 
Sales Manager -Les Scott. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
Seattle, Portland-KBBX (FM) Radio. 

3. FACILITIES 
EltP 30.000 w.: 93.7 roc Stereo. 
Operating schedule: 7:00 am -midnight. PST. 
Antenna ht.: 203 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: bille due 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 4a, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10b, Ilb, 12b, 13b, 14b, 15b. 
Basic Rates: lob, 21a, 22a, 23a, 24b, 25c, 28b, 29a, 

32a, 33a. 
Contracts: 40a, 42a, 94b, 47a, 51a. 
Comb.: Cont. Discounts: 61c, 82d. 
Cancellation: 70b, 70e, 71a, 73a. 
Prod. Services: 81. 

TIME RATES 
Eff 4/1/68-Rec'd 3/7/68. 

7. PACKAGE PLANS 
1 MINUTE -FIXED POSITION 

PER WK: 6 t 12 ti I8 ti 24ti 36t1 
1 wk. 8.00 7.50 7.00 6.50 6.00 
13 wk. 6.00 5.50 5.00 4.50 3.00 
40 wk 9.00 3.50 3.00 2.50 2.00 
52 wk. 3.50 3.00 2.50 2.00 1.50 

ROS 
1 wk. 5.00 4.50 4.00 3.50 5.00 
13 xk 4.50 4.00 3.50 3.00 2.75 
40 wk 3.00 2.50 2.00 2.00 2.00 
52 wk..._ 2.50 2.25 1.75 1.75 1.50 
30/20 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 
AM and FM rates may be combined to earn fre- 
quency discount. 

KGA 
1926 

SPOKANE 

Representatives, Inc. 

Media Code 4 249 6935 0.09 
Liddie Broadcasting Corp., Box 141, Spokane, Wash. 

90210. Phone 509-747-3141. 
I. PERSONNEL 

President -Grady A. Sanders. 
Gen'l Mgr. & Nat'l Sales Dir. -Paul Robinson. 
Program Director -Ronald Gibson. 

2. REPRESENTATIVES 
II -R Representatives, Inc. 

3. FACILITIES 
50,000 w.: 1510 hr. 
Operating schedule: 24 hours. PST. 

4. AGENCY COMMISSION 
15/0 on station time onto. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 3a, 3c, 9a, 5, 6a, 8. 
Rate Protection: 10e, 11e, 12e. 13e, 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 28b, 28c, 30. 
Contracts: 40e, 44a, 47a, 51a, 51b, 51e. 
Comb.: l'ont. Discounts: 60b, 60d, 60g, Olb. 
Cancellation: 72, 73a, 73h. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 28 Eff 1/1/68-Rec'd 2/19/68. 

7. PACKAGE PLANS 
AA -Mon thru Fri 6-9 am & 3-7 pm. 
A -Mon thru Fri 9 am -3 pm; Sat & Sun 6 am -7 pm. 
B -Dally 7 pm -midnight. 
C -Daily midnight -6 am. 

ROTATING PLAN PACKAGES -1 MINUTE 
PER WK: 36 ti 24 ti 18 ti 12 ti 6 ti (`) Fixed 

AA 22 24 25 26 27 28 30 
A 17 19 20 21 22 23 25 
B . 14 16 17 18 19 20 22 
C: 50% of A. 

1`) Leas than 6 ti. 
30 sec or less: 80% of applicable 1 -min. 
10 sec or less: 50% of applicable 1 -min. 

DISCOUNTS 
13 wk -5% 26 wk -8% 52 wk -10% 
1 -minute and 30 -second spots may be counted to help 
earn frequency discounts on 10 -second spots, but 10 - 
second spots may not be counted to help earn fre- 
quency discounts on 1 -minute or 30 -second spots. 

TOTAL AUDIENCE PLANS 
PLAN: I II III 
6-9 em _______ 6 4 3 
9 am -3 Dm 12 8 6 
3-7 pm 6 4 3 
7 pm -midnight and/or weekends..._ 12 8 6 
PER WK, EA: 36 ti 24t1 18 t 
1 min 15 17 18 
30 sec or leas: 80% of applicable 1 -min. 
10 sec or lese: 50% of applicable 1 -min. 
Do not contribute toward frequency of Rotating Plan 
Packages. 

8. PROGRAM TIME RATES 
A-9 am -3 pm. 
B-7 pm -midnight. 
C -Midnight -6 am. 

CLASS A 
500x 3I2x 260x 156x I04x 52x 

1/2 hr 86 88 90 92 94 96 
1/4 hr 53 54 55 56 57 58 

CLASS B 
1/2 hr 76 78 80 82 84 86 88 90 
1/4 hr 48 49 50 51 52 53 54 55 
Class C: 50% of applicable A rate. 
Programs and spots may be combined to earn a 
greater frequency discount. 

10. SPECIAL FEATURES 
5 -MINUTE NEWS 

500x 312x 260x 156x 104x 520 26x 
AA ...._._ 32 33 35 37 38 39 40 
A 27 28 30 32 33 34 35 
B 24 25 27 29 30 31 32 
Open and close plue 1 1 -minute spot. 

2 -MINUTE NEWS 
AA .........__. 29 30 21 32 33 34 
A. 24 25 26 27 28 29 
B 21 22 23 24 25 26 
1 30 -second spot. 

FARM PROGRAM 
(6-6:15 am) 

3-1/2 min 64 65 66 67 68 69 70 
1 minute, when available, 50% of above. 

26x Ix 
98 100 
59 60 

KHQ KHQ-FM 
1922 1961 

SPOKANE 

35 
30 
27 

Subscriber to the NAB Radio Code 
Media Code 4 249 7030 9.00 
KHQ, Inc.. 4202 S. Regal St., Spokane, Wash. 99203. 

Phone 509-534-0511. TWX 509-328-6066. 

I. PERSONNEL 
Pros. & Gan'] Mgr. -Richard O. Dunning. 
Sales Manager -William Carroll. 
Program Director -Chuck Heaton. 

2. REPRESENTATIVES 
Katz Radio, West. 
Seattle it Portland -Art Moore and Associates, Inc. 
Canada -Andy McDermott Sales Ltd. 

9. FACILITIES 
5,000 w.; 590 kc. Non -directional. 
Operating schedule 5:00 am -midnight; 7 am -11 pm 
Sun. I'ST. 
FM FACILITIES 
EltP 47.000 w,: 98.1 mc. 
Operating schedule 3-11 pm. PST. 
Antenna ht.: 2,031 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3b, 3c, 3d, 9a, 9d, 5, 6a, S. 
Rate Protection: 10b, 11b, 12b. 13b, 14b. 15c. 15d. 
Basle Rates: 20a. 20b, 21a, 21b, 21d, 22a, 22b, 23a, 

14b, 24e, 25a, 28, 28a. 28e, 29a, 32b. 
Contracts: 40a. 41, 42b, 92d, 44a, 45, 46, 47a, 48. 49. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 601, 62b, 82d. 
Cancellation: 71a. 72. 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with NBC Radio Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 25 Eff 5/1/68 -Reed 4/17/68. 

AA -Mon thru Fri 8-9:30 am. 
A -Mon thru Fri 4-7 pat. 
B -Mon thru Fri 9:30-4 pm; Sat & Sun 6:30 am - 
7 pm. 
C -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6ti 12tI 18 ti 24t1 
AA 35 32 29 27 25 
A 30 27 24 22 20 
B ............... __..... ...._. 20 19 18 17 16 
C 14 13 12 11 10 

20/30 see: 80% of 1 -min 10 sec: 50% of 1 -min. 
Spots between classifications take the rates of the 
hL-her classification. 

COMBINABILITY 
All spots, regardless of length or classification. may 
be combined for discount purposes, as long as TAP 
spots of each length are properly distributed by time 
classifications. 
Spots and program units may not be combined for 
discount purposes. 

50/50 TRAFFIC PLAN 
Advertiser scheduling at least half his weekly total 
of AA and A spots in A time will earn A ratee on 
all such AA and A spots. 

7. PACKAGE PLANS 
PER WK: 12 ti 18ti 24 t1 
Plan I (1/3AA. 1/3A, 1/3 

after 7 pm/weekend) 216 288 380 
Plan II (1/4AA. 1/4A. 1/2 

after 7 pm/weekend) 204 270 336 
Plan III (1/OAA, 1/6A, 1/3B, 

1/3C) 180 252 312 
8. PROGRAM TIME RATES 

A-6:30-9:30 am. 
B-9:30 am -10 pm. C-10 pm -6:30 am. 

CLASS A 
PER YR: Ix 52x I56x 260x 312x 
1/2 hr 90 85 75 70 66 
1/4 hr 60 55 50 45 42 
5 min... ........ _ 40 35 33 30 28 

CLASS B 
1/2 hr.._..._.._..._ 85 80 70 65 60 
1/4 hr 55 50 47 43 40 
5 min...._._ 38 34 32 28 26 

CLASS C 
1/2 hr 80 70 65 60 55 
1/4 hr ..... ...__..... _...... _.._ 50 45 43 40 38 
5 min 35 33 39 25 23 

10. SPECIAL FEATURES 
NEWS- WEATHER- FA ICU NEWS 

Iln addition to time coats) 
5 min. 10 min. 1/4 hr. 

Flat 5.00 7.50 10.00 
Ness chargea rommisaloneble only. 

WASHINGTON 
KJRB 

1947 

SPOKANE 

Subscriber to the NAB Radio Code 

Media Code 4 249 7125 7.00 
Seattle. Portland & Spokane Radio, Box 8007. Spo- 

kane. Wash. 99203. Phone 509-534-9363. 

I. PERSONNEL 
General Manager -Lester M. Smith. 
Station Manager -J. Shannon Sweatte. 
Program Director -Gary Taylor. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

S. FACILITIES 
5.000 w.: 790 kc. Directional -night only. 
Operating schedule: 24 hours daily except 11:00 pm 
Sun -0:00 am Mon. PST. 

4. AGENCY COMMISSION 
15% to station charges; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4e. 4d, 5, 8b, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 
Basic Rates: 200. 22b, 23a, 24b, 25a, 29e. 
Contracta: 40a, 46. 
Comb.; Cont. Discounts: 60k, 61b, 62b, 62e. 
Cancellation: 71a. 

TIME RATES 
Eff 12/1/68-Rec'd 10/7/68. 

AA -Mon thru Fri 6-10 am & 3-7 pm; Sat 9 am - 
7 pm. 
A -Mon thru Fri 10 am -3 pm; Bat 6-9 am; Sun 6 
am -7 pm; Mon thru Sun 7-9 pm. 
B -Mon thru Sun 9 am -1 am. 

6. SPOT ANNOUNCEMENTS 
I MIN: Ix 60 12x 18x 24x 

AA 25 23 21 19 18 
A 20 19 ' 17 15 14 
B ._......_... 17 16 15 13 12 

30 sec: 80% of -1. -min. 10 sec 50% of 1 -min. 
CONTINUOUS WEEK DISCOUNTS 

26 wk -5% 52 wk -10% 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
I min 

12 ti, 4AA, BA, 2B 17.00 
18 ti, 6AA, 8A, 4B .._. 15.50 
24 ti, 9AA, 10A, 5B ._ 14.00 

KPEG 
1957 

SPOKANE 
Meide Code 4 249 7315 4.00 
Radio Spokane. 6019 S. Creutline, Spokane, Wash. 

99203. Phone 509-533-3688. 

STATION'S PROGRAMMING DESCRIPTION 
KPEG: Programmed for adults. 18 yearn old and 
over. Country and western format. 50% new country 
and western singles, 50% albums of country and 
western standards. NEWS and weather at :15 & :45. 
Length of news determined by its importance, usually 
about 3 min. FARM: news at 6 & 6:30 am. Com- 
munity interest announcements aired frequently. Re- 
mote broadcasts featured. 16 minutes of commercial 
time allowed for each hour. Contact Representative 
for further details. Rec'd 7/14/87. 

I. PERSONNEL 
President -F. Kemper Freeman. 
General Manager -\V. R. "Dick" White. 
Program Director -Ed Mosley. 

2. REPRESENTATIVES 
Ban Francisco -The Sandoberg-Glenn Company. 
New York. Chicago -Burn -Smith Company, Inc. 
Los Angeles -Harlan G. Oakes & Associates, Inc.. 
Seattle -Northern Time Sales. Inc 

3. FACILITIES 
5,000 w. days; 1380 Ice. Non -directional. 
Operating schedule: 5:45 am -local sunset. PST. 

4. 
15/0 
AGENCY. COMMISSION 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3e, 4e, 4d, 5, 6a, 7b, 8. 
lfete Protection: 10a, lia, 12a. 13e, 14e. 15b. 
Basic Rates: 20a, 21b, 22e, 23b, 24b, 24c, 28, 28b, 

28c. 20a. 30, 31. 
Contracts: 90a, 42b, 445, 44b, 45. 46, 47a, 49, 50, 

51b, 51e. 
Comb.; Cont. Discounts: 60a, 80e, 60d, 60e, 801, Ola, 

62e, Old. 
Cancellation: 70e, 70e. 71a. 72. 73a, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
NATIONAL AND LOCAL BATES SAME 

Eff 9/1/68 -Reed 9/3/68. 
6. SPOT ANNOUNCEMENTS 

Ix ISx 26x 52x 156x 260x 3I2x 
1 min 4.10 3.75 3.35 3.00 2.60 2.35 2.15 
30 see 3.15 2.85 2.50 2.25 1.85 1.75 1.55 
10 sec: 60% of 1 -min. 
Must be used within 12 consecutive months. 

7. PACKAGE PLANS 
PER WK: 10 t 30tí 5091 
1 min 3.70 2.85 2.40 
30 sec 2.75 2.00 1.70 
10 sec: 60% of 1 -min. 
Must be used within 7 consecutive days. 

& PROGRAM TIME RATES 
Ix ISx 26x 52x 156x 2600 

1 hr 75.00 80.00 45.00 40.00 .__... 

1/2 hr 50.00 40.00 30.00 25.00 20.00 
1/4 hr 26.50 23.00 18.00 14.50 12.00 10.00 
5 min 7.50 8.85 8.25 5.80 5.00 
Must be used within 12 consecutive months. 

10. SPECIAL FEATURES 
News Headline programs -Ea 3.00 

(Spokane continued on next page) 
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WASHINGTON 
Spokane -Continued 

KREM 
1946 

SPOKANE 

BLAIR RADIO 

R A 

Subscriber to the NAB Radio Code 

Media Code 4 249 7410 3.00 

KREM Broadcasting Co., 4103 S. Regal. Spokane. 
Wash. 99203. Phone 509-534-0423. TWX 510- 
773-1833. 

I. PERSONNEL 
Station Manager -Erie Bremner. 
Commercial Manager -Jack E. Harris. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 970 kc. 

Directional -nighttime only. 
Operating schedule: 8:00-1:00 am. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 3b, 4a, 4d, 5. 6b, 7b, 8. 
Rate Protection: 10e. 11e, 12e. 
Basic Rates: 22a, 22b, 23a, 24a, 25a, 26, 29a. 
Contracts: 40a, 42e, 45, 48. 47e. 
Comb.: Cont. Discounts: 806. 01b, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Add 20% for gtaranteed time programa. 
Rates include 40% programming and production 
services, 60% station time. 

TIME RATES 
Rates effective November 1, 1983. 
Rates received October 4. 1963. 

Add. pkg. plans eff. 11/5/65; rec'd 11/22/65. 
Class AA -6:00-9:00 am and 4:00-7:00 pm Mon thru 
Sat. 
Class A-9:00 am -4:00 pm Mon thru Sat. 
Class B -After 7:00 pm Mon thru Sat: all day Sun. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 20/30 

PER WE: 1 min sec 
Specified position....._ _ 20.00 17.00 
Lese than 8 tl....__.._.... __ 18.00 15.00 
6 t! __.-._........._..._..»» 17.00 14.00 
12 ti....._....._.._........ ..._ 16.00 13.00 
IS ti..._-........._......._ 15.00 12.00 
24 tl...._......__.-._..--.......-._....». 14.00 11.00 
30 t1..._......_._._......._......_.......__.__ 12.00 10.00 

CLASS A 
Leas than 6 ti.......__..._-..»..._..... 16.00 13.00 
6 t1 ..............._.._._......_..._....._-..._ 15.00 12.00 
12 t1..._»._»..__.»......._......._...-_-» 14.00 11.00 
18 ti _.........._».._».... 13.00 10.00 
24 ti ...... 12.00 9.00 
30 ti. _ _ 11.00 8.00 

CLASS B 
Less than 6 ti.._.-..-..»......_....._.... 13.00 
6 ti._ ._._...._._ .............»...-_ 10.00 
12 tf..........._» _..._.__..»...._-. .... 9.00 
18 ti ..._ -.....___.._._...». 8.00 
24 U. ._ 7.00 
30 ti 6.00 
Minutes. station breaks and ID's may 
for maximum frequency. 

DISCOUNTS 
28 wk 4% 52 wk 8% 

7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
1 MINUTE 

PER WE: 1 wk 13 wk 26 wk 52 wk 
25 U (10AA, 10A. 5B)_. 8.50 8.00 7.50 7.00 
15 ti (6AA, 6A, 3B). ..... 11.00 10.50 10.00 9.50 
20/30 seconds -80% of 1 -minute rate. 
10 seconds -50% of 1 -minute rate. 
A consecutive schedule must be maintained to earn 
13, 28 or 52 week discounts. 
In order to qualify for Plan Discounts, under any 
of the Announcement Plans, announcements must 
be ordered as Plan Schedules at the time of purchase. 
There will be no retroactive discounts. 

10. SPECIAL FEATURES 
5 -minute news every hour on the hour and halt hour 
between 8:00-9:00 am, noon -1:00 pm and 4:00-7:00 
pm. 

5 -MINUTE NEWS PROGRAMS 
CLASS AA 

PER WE: 1 wk 13 wk 26 wk 52 wk 
Lesa than 8 ti__....._.._.__ 26.00 29.00 23.00 22.00 
6 ti or more..__.__.._..._. 23.00 21.00 20.00 19.00 

CLASS A 
Less than 6 ti 18.00 17.00 18.00 15.00 
6 ti or more ti 17.00 16.00 15.00 14.00 

CLASS B 
50% of Class A rates. 

(1/4 hour rates) 
Class Class Class Class 
AA A AA A 

1 wk 33.00 32.00 26 wk 29.85 28.90 
4 wk 32.20 31.20 39 wk. 29.10 28.20 
8 wk 31.40 30.40 52 wk. 28.40 27.50 

ID's 
10.00 
9.00 
8.50 
8.00 
7.50 
7.00 
8.00 

8.00 
7.50 
7.00 
6.50 
8.00 
5.50 

13 wk. 30.60 29.05 
CLASS B 

50% of Class A rates. 

11.00 6.50 
8.00 5.00 
7.00 4.50 
8.00 4.00 
5.00 3.50 
4.00 3.00 

be combined 

K R E M -FM 
1954 

SPOKANE 

Subscriber to the NAB Radio Code 
Media Code 4 249 7411 1.00 
K1tF.JI Broadcasting Co.. 4103 S. Regal St., Spo- 

kane. Wash. 99203. Phone 509-524-0423. 
I. PERSONNEL 

Station Manager -Eric Bremner. 
Sales Manager -Jack E. Harris. 
Program Director -Bob Adkins. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 4.800 w.; 92.9 mc. 
Operating schedule: 8:00 am -midnight daily. PST. 
Antenna ht: 863 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 3a, 3b, 4a, 4d, 5, 8b, 7a, 8. 
Rate Protection: 14b. 
Basie Rates: 20a, 22a, lib, 23a, 24a, 24b, 25a, 26, 

28a, 29a. 
Contracts: 40a, 42a, 45. 46, 47a. 
Comb.; Cont. Discounts: 80k, 61a, 61b, 61e, 02b. 
Cancellation: 70a, 70c, 71a. 73e. 

TIME RATES 
Eff 3/15/66 -Reed 3/21/86. 

8. PROGRAM TIME RATES 
CLASS A 

(Sun thru Sat 6-10 pm) PER MO. 
1 hr per day 150. 
Open and close and 4 60 -second announcements in 
hour. 

CLASS B 
(All other times; (8 am -8 pm & 10 pm -midnight) 

1 hr per day _ 125. 
Open and close and 4 60 -second announcements in 
hour. 

KSPO 
1921 

SPOKANE 
Media Code 4 249 7505 0.00 
Del Cody Bertholf. B.O.F. Bldg., 3rd & Monroe, 

Spokane, Wash. 99204. Phone 509-838-4288. 
I. PERSONNEL 

Pres. & Mgr. -Del Cody Bertholf. 
Sales & Operations Mgr. -Robert Thompson. 
Program Director -Peter Hicks. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Seattle -Portland -William L. Simpson & Associates. 
Denver -Salt Lake -Bob Hiz Co., Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time and talent. 10th of month following. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 9a. 5. 0a. 7h. 8. 
Rate Protection: 10a. lia. 12a. 13a. 14a. 15b. 
Basle Rates: 20a, 21d, 22b, 23a, 24b. 28a, 28c, 29a, 

32b. 33h. 
Contracte: 90a. 43, 94a. 45. 46. 47e. 48. 99. 51e. 
Comb.: Cont. Discounts: 60b, 606, 81c, 62d. 
Cancellation: 71a. 72. 
Prod. Services: 80. 82. 
Affiliated with MRS Radio Network. 
Member: Western States Radio Empire. 

TIME RATES 
No. 3 Eff 2/1/88 -Reed 2/12/68. 

AA -6:30-9 am & 4-6:30 pm. 
A-9 am -4 pm. 
B-6:30 pm -8:30 am. 

8. SPOT ANNOUNCEMENTS 
CLASS AA 

PER YR: 52x 104x I56x 260x 312x 4I6x 
PER WK: 6t1 52 ti 18 ti 24 ti 3061 96 t1 
1 min 12.00 11.50 10.80 10.20 9.60 9.00 
30 sec 9.60 9.10 8.60 8.10 7.60 7.20 

CLASS A 
1 min 10.00 9.50 9.00 8.50 8.00 7.50 
30 sec 8.00 7.60 7.20 6.80 6.40 6.00 

CLASS B 
1 min..._ 6.00 5.70 5.40 5.10 4.80 4.50 
30 sec 4.80 4.60 4.30 4.10 3.80 3.80 

8. PROGRAM TIME RATES 
PER YR: 52x 104x I56x 260e 
PER WK: 6 ti 12 t1 18 01 28 t1 
5 min 20 19 18 17 
1/2 hr: Sr 5 -min. 1/4 hr: 2x 5 -min. 

KTWD (FM) 
1965 

SPOKANE 

N,VI ©UEMU 
Media Cede 4 249 7600 9.00 
Denbrook Enterprises, Box 9065, West 604 Garland 

Ave.. Spokane, Wash. 99209. Phone 509-327-4459. 
I. PERSONNEL 

General Manager -Terry W. Denbrook. 
Vice-Pres. & Sta. Mgr. -R. Eldon Magnuson. 

3. FACILITIES 
ERP 41.000 w.: 105.7 mc. 
Operating schedule: 9 am -midnight daily. PST. 
Antenna ht.: 36 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent; payable 15th of following 
month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a. 2b, 3a, lb, 3c, 3d, 4a. 4c. 5, 

6a, 7b. 
Rate Protection: 10b. lia. 12b, 13b, 19b, 15b, 16. 
Basic Rates: 20b, 21b, 22a, 24a, 24b, 24c, 28a, 28c, 

29a. 30. 33a. 
Contracts: 40a, 41, 42d, 43, 44e. 46. 47a. 48, 49, 51e. 
Comb.: Cont. Discounts: 60f. 60h. 61a. 62d. 
Cancellation: 70a, 70d, 71a. 72, 73a. 
Affiliated with American FM Network. 

TIME RATES 
ER 12/1/67 -Reed 11/2/67. 

6. SPOT ANNOUNCEMENTS 
lx 

1 min 3.00 
30 sea _....__......_... 2.75 

sec .50 
Fixed position -extra, 10% 2 

8. PROGRAM TIME RATES 
hr 

1 L....-._.._...._ 25.00 
100 z._..._..... ___ 22.50 
350 z 20.00 
500 z..._ 17.50 

KUDY 

100e 950x 500e 
2.75 2.50 2.25 
2.50 2.25 2.00 
2.25 2.00 1.75 

1/2 hr 1/4 hr 5 min 
20.00 17.50 10.00 
17.50 15.00 8.00 
15.00 12.50 8.00 
12.50 10.00 5.00 

1965 
SPOKANE 

Media Code 4 249 7695 9.00 
KUDT Inc., Box 8022, Manito Sta., S. 5106 Palette., 

Hwy., Spokane, Wash. 99203. Phone 509-535-1795. 

I. PERSONNEL 
Management Consultant -Thomas Wilmot Read. 
Sales Manager -J. Howard Thomas. 
Program Director -C. Wahlers. 

2. REPRESENTATIVES 
Weed Radio Corporation. 
TIVR Enterprises. (Religious). 

3. FACILITIES 
5000 w.: 1280 ke. Directional. 
Operating schedule: 4:55 am -sunset. PST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with KBS Itadio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Ilotes effective April 15, 1965. 
Rates received April 8. 1965. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 75.00 45.00 30.00 25.00 13.50 
25 ti....._......_.._.._ 60.00 40.00 27.50 22.50 12.50 
50 ti....»._...._._...._ 57.50 37.50 25.00 20.00 11.50 
10 Li _.. 55.00 35.00 22.50 17.50 10.50 
500 ti ...... 50.00 30.00 20.00 15.00 10.00 

10. SPECIAL FEATURES 
Newscasts: 5 minutes at :30 and :55. Instant and 
local at :45. 

NEWSCASTS 
(5 minutes to the hour) 

(6:30-9.00 am and 4:00-6:00 pm Mon thru Sat) 
1000 ti 5.00 25 ti 9.00 
500 ti 6.00 1 ti _. 10.00 
100 ti 7.50 

RELIGIOUS PROGRAMS 
PER MO: 
1/4 hr daily (Mon thru Fri). flat- ...... _. ..... ___... 300 
1/2 hr daily (Mon thru Fri). Oat.._.._..__...._....... 400 
1/2 hr (Sun), fiat _.. 100 

KXLY 
1922 

SPOKANE 

N,\ll R A B 

Media Code 4 249 7790 8.00 
Spokane Radio. Inc.. W. 500 Boone Ave.. cnoksne. 

Wash. 99201. Phone 509-328-6292. TWX 510- 
773-1852. 

I. PERSONNEL 
(leueral Manager -Wayne McNulty. 
sales Manager -Alex F. La('mn. 
Program Manager -Gary Giorgi. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Seattle. Portland -William L. Simpson Associates 

Company. 
Canada -Radio -Television Representatives, Ltd. 

3. FACILITIES 
5,000 w.; 920 ka Nan -directional. 
Operating schedule: 24 hours daily except 11:00 pm 
Sun -5:00 am Mon. PST. 

4. AGENCY COMMISSION 
15% on net station time charges; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3a. 4a, 5, 6a. 
Rate Protection: lob. 12b, 14b. 
Basic Rates: 20a. 21e. 24b, 29a. 33b. 
Contracts: 40a. 41. 44b, 48, 51a. 
Comb.; Cont. Discounts: 60b. 60d. 01h, 62b. 
Cancellation: 70a. 70d. 71a, 73a. 
Prod. Services: 82. 
Affiliated with CBS. 
Contract may be extended for an additional 6 months 
provided there has been no change in rates. In the 
event of a rate Increase, existing contracts may be 
renewed for 6 months from the effective date of 
Increase. The rate card in effect on the lut day of 
the 6 month» protection period will then apply. 

TIME RATES 
No. 20 Eff 3/29/68-Rec'd 4/1/68. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Fri 6-9 am & 4-7 pm. 
PER WK: Iti 6ti 12t1 18t124t 
1 min. 17 18 15 12 10 
30 sen 14 13 12 10 8 

ROS I-60% TRAFFIC 
1 mis 12 10 8 7 6 
30 sec 10 8 7 6 5 

ROS II -50% TRAFFIC 
1 min 11 9 7 6 4 

3ACK 7. PACKAGE PLANS 
9 7 6 5 3 

TOTAL AUDIENCE PLAN 
(1/3 Traffic, 1/3 ROS Day. 1/3 Early Evening) 

PER WK: 15 ti 30ti 50ti 
1 min. 8 5 4 

KXLY-FM 
1959 

SPOKANE 

Media Code 4 249 7791 6.00 
Spokane Radio, Inc., W. 500 Boone Ave.. Spokane, 

Wash. 92201. Phone 509-624-1218. TWX 510- 
773-1852. 

STATION'S PROGRAMMING DESCRIPTION 
KXLY-FM: MUSIC: country and western pro- 
grammed from top 50 country and western albums. 
Commercials limited to 8 minutes per hour and news. 
Commercial interruptions at :18-:20, :28- :30 & :43- 
:45 past hour. News simulcast from KXLY-AM on 
hour. Contact Representative for further details. 
Recd 7/1/88. 

I. PERSONNEL 
General Manager -Wayne McNulty. 
Sales Manager -Alex F. LsCom. 
Program Manager -Gary Giorgi. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Seattle, Portland -William L. Simpson Associates 

Company. 
Canada -Radio -Television Representatives, Ltd. 

9. FACILITIES 
ERP 8,200 w.; 99.9 me. Stereo. 
Operating schedule: 7:00-1:00 am. PST. 
Antenna ht.: 4.000 it above average terrain. 

4. AGENCY COMMISSION 
15% on net station time charges; no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
See KXLY listing for coded regulations. 
FM operated separately from AM. 
TV (acilitlea: KXLY-TV. 
No more than 1 announcement per 1/4 hour in ROS 
time. 
Sponsored programs may contain 2 commercials per 
1/2 hour; maximum 4 per hour. 

TIME RATES 

Rates effective March 1, 1985. (Card No. 3.) 
Card received February 22, 1965. 

Class AA -6:00-10:00 pm daily. 
Class A-8:00 am -6:00 pm and 10:00 pm -1:00 am 
daily. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

PER WE: 
Flat 

20 ti._ 
30 ti. _....._..........»...._....-..._.. ... 
PER MO: 
100 ti._ .............__... _._......_.» 300.00 200.00 
No more than 1 announcement per 1/4 hr ROS time. 

8. PROGRAM TIME RATES 
-Class AA- -Class A- 
1 hr 1/2hr Ihr 1/2hr 

I ti.-._. .._._..._...»..._ 50. 35. 40. 30. 
50 t1.-_.__...._.-.._.__..._ .. 45. 30. 35. 25. 
260 tl._..._.._....._._...._.-.».-.-.. 40. 25. 30. 20. 
Sponsored programs may contain 2 commercials per 
1/2 hour. maximum 4 per hour. 

Class 
AA 
6.50 

50.00 
80.00 

105.00 

Class 
A 

5.00 
35.00 
60.00 
75.00 

KZUN 
1955 

OPPORTUNITY 

Media Code 4 249 7885 6.00 
KZUN. Inc.. Box 123, Spokane, Wash. 99206. Phone 

509-924-2400. 

I. PERSONNEL 
General Manager -Robert I. Swart». 
Co -Manager -Arthur R. MarKelvie. 
Sales Manager -Dick Wright. 

2. REPRESENTATIVES 
Don It. Pickens, Co. 

3. FACILITIES 
500 w. day» : 630 ko. Non -directional. 
Operating schedule: 8:00 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/2; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, la, lb, 3d. 4a. 4c, 5, 6a. 7b. 8. 
Rate Protection: 10e, 11c, 12c, 13e, 14a. 15a. 15b, 

15e. 
Basle Rates: 20a, 20b, 21d. 22b, 23a, 23b, 24b, 25a, 

26. 27. 28a, 28b, 28e. 29a, 29b, 30. 
Contracta: 40a. 41, 44a, 44b, 45, 46. 47a. 48, 50, 51a, 

51b. 51e. 
Comb.; Cont. Discounts: 60a, 60d, 66e, 60f, 60h, 80i. 

81a. 01b. 61c, Bd. 
Cancellation: 70a. 70c. 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 11/1/59 -Reed 11/16/59. 
6. SPOT ANNOUNCEMENTS 

I min 30see I min 30see 
1 L 8.25 4.50 185 x..._........_. 4.70 3.40 
13 L-_._...»» 8.10 4.35 260 x 4 55 3.25 
26 L 5.90 4.20 312 T 4 45 3.19 
52 z»... 5.40 3.80 624 x 3 40 2.50 
104 L_«.._ 5.00 3.80 

7. PACKAGE PLANS 
Within 7 consecutive days: 5 min 1 min 

10 times 100.00 55.00 
20 times. 180.00 100.00 
30 times.-. 255.00 145.00 
40 times._ ..._ 335.00 190.00 
50 times._ ._ 410.00 230.00 

10 sec. spot -60% of 1/2 min. rate. 
1/2 minute: 60 words; 1 minute: 125 wards. 

(Spokane continued on next page) 

80 sec 
39.00 
70.00 

102.00 
180.00 
160.00 

928 Spot Rodio Stations November 1, 1968 



Spokane -Continued 
KZ UN -FM 

1961 
OPPORTUNITY 

Media Code 4 249 7886 4.00 
KZUN, Inc., Box 123. Spokane, Wash. 99206. Phone 

509-924-2400. 
I. PERSONNEL 

General Manager -Robert L. Swartz. 
Co -Manager -Arthur R. Macâelvie. 
Sales Manager -Dick Wright. 

2. REPRESENTATIVES 
Don R. Pickens Co. 

3. FACILITIES 
ERP 3,300 w.; 96.1 mc. 
Operating schedule: 8:00 am -11:00 pm. PST. 

4. AGENCY COMMISSION 
15%; 2% cash discount if paid by 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la, 2b, 3a, lb, 3d, 4a, 5, 6a, 8. 
Rate Protection: 10a, lia, 12a. 13a, 14a, 15b. 
Basic Rates: 20a, 206, 21a. 21b, 22a, 22b, 23a, 24b, 

25c, 28a, 28c, 29a. 
Contracts: 40a, 40c, 41, 42a. 43, 44a, 45, 46, 97a, 41 

50, 51a, 516, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 62d. 
Cancellation: 70a, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Afallated with American FM Network. 
FM programmed separately from AM. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1. 1961. (Card No. 1.) 
Card received June 19. 1961. 

8. SPOT ANNOUNCEMENTS 
1 -MINUTE 

Per year: Each Ea.h 
1 time. 8.50 200 times...-......_ 2.70 

25 times 3 85 300 times._.....-....- 2.40 
50 times. 8.20 400 times..._....-._.... 2.10 

100 times-...- 2.95 500 times 1.80 
7. PACKAGE PLANS 

ROS 
30 announcements per month..Y.._...._...-......_... 59.95 
15 announcements per month.. ...... 39.95 

8. PROGRAM TIME RATES 
1 1 -hour program per day, each day of the month 
for 1 year, per month 200.00. 
I 1 -hour program every other day of the moetb 
rotated 1:00-11:00 Dm for 1 year, per month 125.00. 

SUMNER 
Pierce County -Map Location C-3. 

See BIRDS consumer market map and data at begin- 
ning of the State. 

KDFL 
1965 

Media Code 4 249 7980 5.00 
Puyallup Valley Broadcasting Co.. Inc., Box 156, 

Sumner-Dieringer Rd., Sumner, Wash. 98390. 
Phone 206-863-1560. 

I. PERSONNEL 
Co -Owners & Operators -Terry P. McMonagle, Brian 

K. Calkins. 
2. REPRESENTATIVES 

Adam Young -Western States Radio Empire Division. 
Denver. Salt Lake City -Bob Rix Co., Inc. 
Seattle. Portland-Feltls/Dove/Croghan, Inc. 

3. FACILITIES 
250 w. 1560 ke. Nan -directional. 
Operating schedule: Sunrise -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 timo and talent: 10th of following month. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 4a. 4d, 5. Ob, 7b. 8. 
Rate Protection: I0e, 11e. 12e, 13e, 14e. 
Basic Rates: 20b. 21a, 22b, 23a, 24b, 25e, 28b, 28c, 

29a. 
Contracte: 40a. 44a. 46. 
Comb.; Cont. Discounts: 80b. 
Prod. Services: 80. 
Member: Western States Radio Empire. 

TIME RATES 
Eff 3/67-Rec'd 2/3/67. 

7. PACKAGE PLANS 
PER WK: 1-6 t1 
PER YR: 52x 
1 min ...... 4.50 
30 sec 3.60 
10 sec ID's: 50% of 1 -min. 

8. PROGRAM TIME RATES 
PER WK: 1-6 ti 12 ti 18t1 
PER YR: 52x I04x 156x 
5 min. __.... 9.00 8.50 8.10 
1/4 hr: 2z 5 -min. 1/2 hr: 3x 5 -min. 

SUNNYSIDE 

12 ti 
I04x 
4.25 
3.40 

18t1 24t1 
156x 260x 
9.05 3.80 
3.24 3.04 

SO ti 
9I2x 
3.60 
2.88 

24 ti 
260x 
7.60 

Yakima County -Map Location D-4 
See SROS consumer market map and data et begin- 
ning of the State. 

KREW 
1950 

Subscriber to the NAB Radio Cede 
Media Code 4 249 8073 3.00 
Don G. Bennett. Box 199. 7th and Decatur, Sunny- 

side, Wash. 98949. Phone 837-2277. 
STATION'S PROGRAMMING DESCRIPTION 

KREW: Programmed for adults 6 am -8:30 pm. 
Middle-of-the-road music. Teenager's program 8:30- 
10 pm with top 40. Farm audience 6-7 am. Noon - 
1 pm news and features. NEWS: network and local 
7-8 am, noon -12:45 pm, 5-6 pm, 7-7:35 pm, and on 
hour daily. News staff and equipment. SPORTS: 

university and local schools all seasons. Community 
involvement. Mexican hour with personality and music 
7:35-8:30 pm M -F. RELIGION: accepted Sun. 9- 
9:30 am M -Sat women's social news. Contact Repre- 
sentative for further details. Reed 7/17/67. 

I. PERSONNEL 
Owner -Don G. Bennett. 

2. REPRESENTATIVES 
Tracy Moore and Associates. Inc. 
Washington, Oregon -William L. Simpson & Asso- 

ciates Co. 
Canada -Andy McDermott Sales Ltd. 

8. FACILITIES 
1.000 w. days; 250 w. nights; 1230 ke. 

Non -directional. 
Operating schedule: 6.00 am -10:00 pm. PST. 

4. AGENCY COMMISSION 
15/0 on net time. 

5. GENERAL ADVERTISING See ended regulations 
NAB liadlo Code Advertising Standards apply. 
General: lb, lb. 3d. 4a, 4d, 5, 65, 7a, 8. 
ltate Proteection: 10a, lla, 12a. 135, 14a. 15b. 
Basic Rates: 20a, 21e. 22b, 23a, 24b, 250. 26, 260. 

29a. 33a. 
Contracts: 40a, 41. 42c, 43, 44a, 45, 46, 47a, 48, 50. 

5la. 
Comb.; Cont. Discounts: 606, 601, 61c, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS and ERS Radio Networks. 
Member: CBS Radio Pacific Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective May 1, 1964. 
Ratee received March 30. 1964. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 min 30 sec 1 min 30 sec 
5 LL.._......._ 22.00 17.00 35 ti._..._ 110.00 85.00 
10 ti-.» 38.00 30.00 50 tL»_.___ 144.00 115.00 
15 tl._......, 54.00 40.00 70 tl....-... 184.00 150.00 
25 ti 82.00 65.00 100 t1.,....- 234.00 180.00 
PER YR: 

5.50 4.50 500 U.__ 8.10 2.50 
50 ti.......».. 4.40 3.40 700 ti.».»._ 2.90 2.30 
150 ti._...- 4.00 3.00 1000 M....._ 2.60 2.00 
250 3.60 2.80 1500 ti.._ 2.30 1.70 
350 ti...._._. 3.20 2.60 2000 ti 2.00 1.40 

MONTHLY CAMPAIGN 

PER DAY: 
(Within 30 days) 

1 min SO see 
S tL...--..__............-....._.»..»_...».».._ 280.00 200.00 
6 tl...»»......._...._..._._._-....._._._.._._......_ 420.00 340.00 
12 ti 700.00 550.00 
10 seconds -50% of 1 -minute rate. For specified 
times add 25%. 

TACOMA (4 AM; 3 FM) 
Pierce County -Map Location C-3 

See BRDS consumer market map and dota at begin- 
ning of the State. 

K LAY (FM) 
1961 

Media Code 4 249 8265 0.00 
Clay Frank Huntington, 215 Tacoma Ave.. S.. 

Tacoma. Wash. 98402. Phone 206-627-3137. 
STATION'S PROGRAMMING DESCRIPTION 

KLAY(FM) : Programmed for adults and young adulte. 
Musical format with emphasis on instrumental stand- 
ards. Unannounced selections with commercial breaks 
limited to 5 per hour. 5 min national and local news- 
casts featured on hour and half hour between 8 & 
9 am, and on the hour between 9 am & 8 pm. Rec'd 
7/12/67. 

I. PERSONNEL 
President -Clay Huntington. 
Gen'l & Sales Mgr. -Stan Naccarato. 
Program Director -Janet Huntington. 

3. FACILITIES 
ERP 39.000 w.; 108.1 me. Stereo. 
Operating schedule: 8-2 am. PST. 
Antenna ht.: 270 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no rash disronnt. 

5. GENERAL ADVERTISING See eoded regulations 
General: 2a, 3a, 3b, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 23a. 24b, 29a. 
Contracts: 40e, 45, 46. 
Cancellation: 70a, 70e. 73a. 

TIME RATES 
Eft 5/68-Ree'd 9/29/68. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

lx 200x 500x I000x 
1 min 4.00 3.50 3.00 2.75 
30 sec 3.50 3.00 2.75 2.50 
10 sec 3.00 2.50 2.25 2.00 

7. PACKAGE PLANS 
ROS 

Weekly: 75% of earned rate. Yearly: 50% of earned 
rate. Monthly: 60% of earned rate. 

8. PROGRAM TIME RATES 
FIXED POSITION 

I hr I/2 hr 1/4 hr 10 min 5 min 
1 x 25.00 20.00 17.50 12.50 10.00 
100 x 22.50 17.50 15.00 10.00 8.00 
300 a. 20.00 15.00 12.50 8.00 6.00 
500 a ......... 17.50 12.50 10.00 6.00 5.00 
1000 z.._.._.._......_ 15.00 10.00 8.00 5.00 4.00 

KMO 
1922 

Media Code 4 249 8360 9.00 
Broadcast Bouse, Inc.. Box 1651. Tacoma. Wash. 

98401. Phone 206-927-1360. 
STATION'S PROGRAMMING DESCRIPTION 

KMO: Programmed for adulta. 
NEWS: 5 min before hour plus headlines on half 
hour. 15 min editorials noon and early evening. Pub- 
lic affairs. Personalities 24 hours daily. SPORTS: 5 
min at :15 plus headlines at :95, live coverage of 
major sporting events. Remote broadcasts grand open- 
ings, etc. Religious block Sun, country and western 
muais. Contact Representative for further details. 
Recd 7/5/68. 

1. PERSONNEL 
President -Edward A. Wheeler. 
Gen'l Mgr. & Vice-Pres.-James L. Baine. 
Sales Manager -Jim Nally. 

2. REPRESENTATIVES 
Gill -Perna. Inc. 
Los Angeles -Harlan G. Oakes, Inc. 

3. FACILITIES 
5,000 w.; 1360 ke. Non -directional. 
Operating schedule: 24 hours. PST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c. 3d, 4a. 5. 6e, 7a. 
Rate Protection: 10e, lla, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 200, 21a, 22e, 22b, 23a, 24b, 25a. 28a. 

29e. 
Contracts: 40a, 91, 94e. 45. 47a, 98, 50. 51b. 
Comb.: Cont. Discounts: 60h ß0a, 601, 61a, 62b. 
Cancellation: 70a, 71a, 72. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Elf 6/1/68-Rec'd 7/5/68. 
AA -Mon thru Sat 6-10 am & 4-7 pm. 
A -Mon thru Sat 10 am -4 pm: Sun 6 am -7 pm. 
B -Daily 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6ti 12 ti 18 ti 2401 38 ti 
PER YR: 50x IOOx 250x 500x 1000x 
1 min. 8.00 7.00 6.00 5.00 4.00 
30 see 7.00 6.00 5.00 4.00 3.00 

CLASS A 
1 min. 7.00 6.00 5.00 4.00 3.00 
30 sec 6.00 5.00 4.00 3.00 2.50 

CLASS B 
1 min. 5.00 4.00 3.00 2.75 2.50 
30 sec.. 4.00 3.00 2.50 2.25 2.00 

ROS-BTA 
(6 am -midnight) 

1 min 6.00 5.00 4.00 3.50 2.75 
30 sec 5.00 4.00 3.00 2.50 2.25 
10 see: 60% of 1 -min. 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 260x 312x 520x 

1 hr - 80 75 70 65 60 55 50 
1/2 hr.......... 48 45 42 39 36 33 30 
1/9 hr 32 30 28 26 24 20 17 
5 min 20 18 17 14 10 9 8 
Spots and programs may not be combined for fre- 
quency discount. Discounts shown apply to consecu- 
tive weeks. 

9. PARTICIPATING PROGRAMS 
All Nits Show -Midnight -6 am, per wk. ea: 

I min 30 see I min 30 see 
6 ti 2.50 2.00 12 ti 2.00 1.50 

10. SPECIAL FEATURES 
5 -min Newa -Applicable 1 -min rate plus 20%. 
Headlines and Sports Headlines -Applicable 1 -min 
rate plus 10%. 

KOOD 
1959 

R A B 

Media Code 4 249 8400 3.00 
Timnankin, Inc., 10508 Steilaccom Blvd., S. W. 

Tacoma, Wash. 98498. Phone 206-588-1480. 
STATION'S PROGRAMMING DESCRIPTION 

ROOD: Programmed for adults and young adults. 
MUSIC: full broadcast day from million seller li- 
brary. Top adult appeal golden records of past 20 
years, All albums, no singles. NEWS: major 10 min 
news at 8 am, noon, 5 pm. Headlines on half hour. 
important spot news stories as they happen. Greatest 
percentage of news locally and regionally oriented. 
Weather and local sports during am commute, M -Sat. 
1tELIGIOUS: music and programming Sun am only. 
COMMERCIAL POLICY: maximum 18 minutes per 
hour. Support local community activities. Contact 
Representative for further details. Recd 2/21/68. 

I. PERSONNEL 
General Manager -Gene Nelson. 
Operations Desk -Jean West. 
Chief Engineer -Tom Cornell. 

2. REPRESENTATIVES 
Adam Young -Western States Radio Empire Division. 
Seattle, Portland-Feltis/Dove/Croghen, Inc. 
Denver, Salt Lake -Bob His Co., Inc. 

3. FACILITIES 
1.000 w. days; 1480 kc. 
Operating schedule: 6 am -local sunset PST. 

4. AGENCY COMMISSION 
15% time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 3a, 3b, 4a, 4d, 5, 8a, 8. 
Rate Protection: 12e, 14e. 
Basie Rates: 22a, 22b, 23a, 24b, 26, 29a. 
Contracts: 40a. 45, 46, 97a. 
Comb.: Cont. Discounts: 60h, 62b, 62e. 
Cancellation: 71a, 73a. 
Member: Western States Radio Empire. 

TIME RATES 
ER 3/1/68 -Reed 2/21/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6 ti 12 ti 18 ti 24 t1 30 ti 
PER YR: 52x I04x 156x 260x 312x 
1 min 5.00 4.75 4.50 4.25 4.00 
30 see 4.00 3.80 3.60 3.40 3.20 

8. PROGRAM TIME RATES 
5 MINUTES 

PER WK: 6 t 12 t1 18 ti 24t1 
PER YR: 52x I04x 156x 260x 
30 sec 10.00 9.50 9.00 8.50 
1/4 hr -2z 5 -min. 1/2 hr -3x 5 -min. 

KTAC KTAC-FM 
1941 1958 

American Entertainment Ntwk 

EtJOHN C. BUTLER & COMPANY, INC., 

®,211:1 
Subscriber to the NAB Radio Code 

Media Code 4 249 8455 7.00 
Radio 850 Corp.. Winthrop Hotel. Tacoma, Wash. 

08402. Phone 206-272-2241. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Jerry Geehan. 
Station Manager -Fred Kaufman. 

WASHINGTON 
2. REPRESENTATIVES 

John C. Butler Co., Inc. 
Seattle & Portland -William L. Simpson & Asso- 

ciates Co. 
S. FACILITIES 

1.000 w.; 850 kc. Directional -night only. 
Operating schedule: 5:30 am -midnight PST. 
FM -ERP 2,800 w.: 103.9 mc. 
Antenna ht.: 1.000 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, Bb, 7b, 8. 
Rate Protection: 106, 11b, 12b. 13b, 14b. 
Basic Rates: 206, 21b, 22b, 23a, 24b, 24e, 25a, 28a, 

28e, 29a, 32b. 
Contracts: 40a, 41, 44b, 45. 46, 47a, 50. 51e. 
Comb.; Cont. Discounts: 606, 60d, 60f, 601, 61a, 620. 
Cancellation: 70c, 71e, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Additional chugs for sound effects and extra voices. 

TIME RATES 
No. 8 Elf 6/1/88 -Reed 5/6/68. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Fri 6-9:15 am & 4-7 pm. 
A -All other times. - AA - -A- 
PER YR: PER WK: 1 min 30 see I min SO see 
1 x............ _-..._ 10.00 8.50 9.00 7.50 
26 z. 9.75 8.25 8.75 7.25 
52 x._..._.... 5 ti ........_.._ 0.50 8.00 8.50 7.00 
104 z .» 10 ti _. 9.00 7.50 8.00 6.75 
158 x..._... 20 ti 8.50 7.00 7.50 6.50 
260 z 30 ti 8.00 6.75 7.00 6.00 
520 z. - 40 ti _ 7.50 6.50 6.50 5.50 
780 z _ 50 ti 7.00 6.00 6.00 5.00 
1040 z 8.50 5.50 5.50 4.50 

7. PACKAGE PLANS 
ROS -Sun thru Sat 

PER WK: 10 ti 20 01 30 ti 40 to 50 t1 
1 min. 7.00 6.50 6.00 5.50 5.00 
30 sec 6.00 5.50 5.00 9.50 4.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min 5 min 

1 x 65 40 25 20 15 
DISCOUNTS 

26x-5% 104x-15% 280x-25% 
52x-10% 156x-20% 

10. SPECIAL FEATURES 
15 -minute newscaat. time plus 5.00. 
10 -minute newscast, time plus 3.50. 
5 -minute newscast, time plus 2.50. 

KTNT 
1952 

KTNT-FM 
1948 

R A 
Subseriber to the NAB Radio Code 

Media Cade 4 249 8550 5.00 
Tacoma "News Tribune", 1701 8. 11th St., Tacoma. 

Wash. 98405. Phone 206-383-2561. TWX 206- 
475-3514. 

I. PERSONNEL 
General Manager -Max H. Bice. 
Aas't & Sales Mgr. -Robert Zerbel. 
Operations Manager -Glenn Brooke. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 
Seattle. Portland -Art Moore & Assoc., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1900 kc. 

Non -directional. 
Operating schedule: 5:30-2 am. PST. 
FOI FACILITIES 
ERP 10.000 w.: 97.3 me. 
Antenna ht.: 425 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0- 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le. Sa. 3d, 9a, 9d. 5, 6a, 8. 
Rate Protection: 10g. 11g, 12g, 13g. 14g. 
Basic Rates: 20b, 216. 22a, 23b, 246, 24c. 250. 

29a. 30. 
Contracts: 40a. 41, 44a, 48, 51b. 
Comb.: Cont. Discounts: 60d, 60h, 62d. 
Cancellation: 71a. 72. 73a. 
Prod. Services: 82. 
Affiliated with MBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 14' ER 7/1/68-Rec'd 6/24/68. 
AA -Mon thru Fri 6-9 am & 9-7 pm. 
A -Mon thru Fri 10 am -4 pm & after 7 pm; Sat & 
Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 26x 52x 104x 156x 312x 624x 
1 min 7.25 6.95 6.55 6.20 5.85 5.40 5.10 
(5).... 5.85 5.55 5.30 4.90 4.60 4.45 4.20 () 30 sec & ID's, 

CLASS A 
I min 5.80 5.40 5.05 4.75 4.55 4.35 4.05 
30 sec 4.70 4.35 4.05 3.80 3.60 3.50 3.20 
10 see 3.50 3.30 3.05 2.90 2.70 2.60 2.40 

7. PACKAGE PLANS 
ROS 

PER W Kam -4 pm &IO ti r 2Ót &30 tike 4O tl 50 ti 
1 min. _, 4.80 4.50 4.30 4.10 3.90 
30 sec _... 3.90 3.45 3.30 8.25 3.15 
10 sec........._._..._ _... 3.05 2.85 2.70 2.50 2.35 
PER MO: 75 tl 100 01 200 ti 
1 min......._.._...-.._._.__........__....__... 4.15 3.75 3.35 
30 sec 3.25 3.00 2.65 
10 sec 2.45 2.20 2.15 

8. PROGRAM TIME RATES 
Ix 28x 52x 104x 156x 812x 

1 hr 42.55 40.30 38.20 36.35 33.10 30.35 
1/2 hr 30.95 25.80 29.25 22.15 20.00 18.25 
1/4 hr ..... 18.90 17.25 16.40 14.85 12.70 11.85 
5 min 9.85 9.25 8.70 8.30 7.75 7.30 

(This listing continued on next page) 
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WASHINGTON 
Tacoma -K T N T, K T N T -FM -Continued 
9. PARTICIPATING PROGRAMS 

Al Cummings Show -9-10 am, AA rates. 
10. SPECIAL FEATURES 

1 -MINUTE NEWS 
Ix 26x 52x 104e 156x 3120 624x 

AA.... 7.55 7.05 6.95 6.80 6.55 6.20 5.85 
A 6.55 8.15 6.05 5.90 5.70 5.40 5.05 

5 -MINUTE NEWSCASTS/SPORTSCASTS 
& WEATHER 

Ix 26x 52x 104x I56x 312x 
Ea 11.55 11.05 10.40 
15 

9.90 9.25 9.15 
-min newscast, extra 10.00. 

TOPPENISH 
Yakima County -Map Location D-9 

See SRDS consumer market map and data at begin 
sing of the State. 

KENE 
1954 

Media Code 4 249 8645 3.00 
Radio Broadcasters. Inc., Box 350, Toppenish, Wash. 

98948. Phone 509-865-3900. 
I. PERSONNEL 

President -John R. DiMee. 
Vice-Pres. & Gen'\ Mgr. -Don Downing. 
Station Manager -Al Wynn. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 
Seattle, Portland-FelUa/Dove/Croghan, Inc. 

3. FACILITIES 
1,000 w.; 1490 kc. Non -directional. 
Operating schedule: 8:00 am -10:00 pm. PST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 65, 7a. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basic hates: lob, 21a, 22a. 23a, 24a, 26, 27, 29a. 
Contracta: 40a. 41, 42b, 43, 44b, 45, 48, 47c. 
Comb.; Cont. Discounts: 60a, 61a. 62d. 
Cancellation: 70a, 70e. 71a. 72, 73b. 
Prod. Services: 82. 

TIME RATES 
Rates effective February 27, 1964. 
Rates received February 28, 1964. 

Rev. (Pros.) rates received July 31, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min S0 sec 
1 ti.._......_ 5.40 4.20 150 t_...._ 3.30 2.80 
50 tL___.___ 4.20 3.50 300 ti._..____. 3.00 2.40 
10 -seconda -50% of the applicable 1 -minute rate. 

7. PACKAGE PLANS 
PER WK: 1 min 30 sec 1 min 80 sec. 
10 U_-_ 4.20 3.15 40 ti.W..._... 3.50 2.60 
20 ti._._...._ 4.00 3.00 50 U._.._...__ 3.40 2.50 
30 U..______ 3.70 2.80 
10 -seconds -50%u of the applicable 1 -minute rate. 

8. PROGRAM TIME RATES 
5 MINUTES 

1 ti__._.r_._.. 9.60 150 ti 6 60 
50 ill.-._._....-.-_ 7.80 300 ti. 6 00 

VANCOUVER 
Clark County -Map Location B-4 

See SUDS consumer market map and data at begin- 
ning of the State. 

See Portland, Ore. 
(including Oregon City, Vancouver, 
Wash.) 

WALLA WALLA (3 AM) 
Walla Walla County -Map Location E-4 

See 5Rí)8 consumer market map and data at begin 
sing of the State. 

KHIT 
1956 

Media Code 4 249 8740 2.00 
Leader Broadcasting Co., Inc., Denny Bldg., Walla 

Walla. Wash. 99362. Phone 509-525-3190. 
STATION'S PROGRAMMING DESCRIPTION 

KHIT Programmed for adults. 
MUSIC: general popular, standards, film music. 
abowtunes, middle-of-the-road. 3 air personalities 
emcee entire operation. NEWS: 5 min on hour, 2 
min headlines on half hour, 15 min 7:30-7:45 am. 
5 min farm news 6:15 am. Long range weather fore- 
casts every hour at :15. U.S. Weather Bureau fore- 
casts every 30 min. Comedy hour Mon only, noon -1 
pm. Religious music Bat 6-6:30 am, Sun 9-9:30 
am. Taped science show Sat 6:30-6:45 am. Taped 
discussion shows Sun 8-9 am. Maximum 18 minutes 
advertising in an hour. Contact Representative for 
further details. Rec'd 9/25/87. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Arch Le Roux. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Denver, Salt Lake --Bob Hie Co., Inc. 
Seattle and Portland-Feltis/Dove/Croghan, Inc. 

3. FACILITIES 
1.000 w. days; 1320 ke. 
Operating schedule: 6:00 am -sunset. PST. 

4. AGENCY COMMISSION 
15% to recognized agencies. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, la, 3b, 3c, 3d, 4a, 5, 6a, 7b. 
Rate Protection: 10a, Ila. 12a, 13a. 14a, 15b. 
Basic Rates: 20e. 206, 25a, 29a, 30. 
Contracts: 40a, 41. 45, 46. 
Comb.; Cont. Discounts: 80a. 60g. 601, 61e, 62d. 
Cancellation: 71a. 72, 73a, 73b. 
Prod. Services: 82. 

TIME RATES 
Eff 5/1/67-Rec'd 5/1/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 L_._._.._..__ 8.00 5.00 150 5.25 4,20 
50 z...._.__..._ 5.50 4,80 300 z..._..__.- 4.65 8,65 

7. PACKAGE PLANS 
PER WK: I min 30 see 
10 ti..._ 5.80 4.90 
20 ti._..-._.._... 5.65 4.80 
30 U.-- ...... 5.50 4.70 

I min 30 sse 
40 ti ... 5.35 4.80 
50 tí.....-...__..- 5.20 4.50 

KIEL 
1946 

American Information Network 

DD 
Subscriber to the NAB Radio Code 

Media Code 4 249 8835 0.00 
Walla Walla Broadcasting Co., Book Nook Bldg., 

Walla Walla, Wash. 99362. Phone 509-525-4103 
STATION'S PROGRAMMING DESCRIPTION 

KTEL: 6:30-9 am programmed for adults, sports, 
local and network news, live garden club questions 
and answers with studio and telephones. 9 am -noon 
middle-of-the-road music designed for feminine au- 
dience. Noon -1 pm, local and network news and 
sports. 1-4 pm country and western music. 4-7 pm 
middle-of-the-road music designed for feminine au - 
and sports beamed at commuters. 7-8 pm classics. 
8-11 pm teenage and young married music, news and 
interviews. Contact Representative for further details. 
Re 'd 8/14/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Jack Keating. 
Sales Manager -David Dirks. 
Chief Engineer -Seven Roth. 

2. REPRESENTATIVES 
Pacific Northwest -Northern Time Sales, Inc. 
Ban Francisco, Chicago, New York -The Sandeberg- 

Glenn Company. 
S. FACILITIES 

1,000 w. days, 250 w. nights; 1400 kc. 
Non -directional. 

Operating schedule: 6:30 am -11 pm Mon thru Sat; 
8 am -10 pm Sun. PST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 3a, lb, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, llb, 126, 136, 146. 
Basic Rates: 22a, 226, 23a, 24a, 25a, 26, 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 610, 016, 61e, 626. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Information Network. 

TIME RATES 
Eff 10/1/67 -Reed 10/13/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104e 156x 280x 

1 min 6.00 5.50 5.00 4.50 4.00 3.50 3.00 
30 sec 5.50 5.00 4.50 4.00 3.50 3.00 2.50 
20 sec: 70% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
PER WK: 10 ti 1501 20t1 25tí 

1 min._._.._.._....._ 4.50 4.00 3.50 3.00 
30 sec 4.00 3.50 3.00 2.50 
If desired, choice of frequency instead of package rate. 

8. PROGRAM TIME RATES 
lx I3x 26x 52x 1040 158e 260x 

1/2 hr_......_ 28.00 27.50 27.00 28.50 28.00 25.50 25.00 
1/4 hr ....._ 19.00 18.50 18.00 17.50 17.00 16.50 16.00 
5 min.......... 12.00 11.50 11.00 10.50 10.00 9.50 9.00 

KUJ 
1928 

CBS Radio Network 
Media Code 4 249 8930 9.00 
KUJ, Inc., Box 513, U. S. Hwy. 410 and Sudbury 

Rd., Walla Walla, Wash. 99362. Phone 509-529- 
1230. 
STATION'S PROGRAMMING DESCRIPTION 

BUJ: Programmed for masa appeal: basic middle-of- 
the-road, some block periods of country and western, 
night time semi -classics. SPORTS: high school and 
college. Network news and personalities. Local and 
regional news. Farm news, stock reporte, county 
agent reports both Oregon and Washington. State 
college agricultural reports. Contact Representative 
for further details. Rec'd 7/21/67. 

I. PERSONNEL 
Pres. & Goal Mgr. -H. E. Studebaker. 
Asa't Manager -Vern Russell. 
Sales Manager -Norval Armes. 

2. REPRESENTATIVES 
Seattle -Portland -Art Moore & Associates. 
Midwest, East -Burn -Smith Company, Inc. 
Western Area -Pacific Broadcast Sales. 

3. FACILITIES 
5,000 w.; 1420 kc. Directional -nighttime only. 
Regional channel. 
Operating schedule: 5:30 am -unlimited. PST. 

4. AGENCY COMMISSION 
15% to recognized agencies; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, lb, la, 3b, 9a, 4d, 5, 65, 7b, 8. 
Rate Protection: 156. 
Basic Rates: 20a, 216. 22a, 23a, 24b, 25a. 26, 286. 

28e. 29a. 
Contracts: 40a, 41, 42a, 43, 45, 46, 47a, 48, 49, 51b, 

51c. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80. 
Affiliated with CBS Radio Network. 
Member: CBS Radio Pacific Network. 

TIME RATES 
No. 16 ER 1/1/68 -Reed 1/0/60. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 52x 104x I56x 260x 312e 

1 min 6.75 6.45 6.10 5.80 5.80 5.40 5.10 4.75 
30 sec 5.75 5.45 5.10 4.80 4.80 4.40 4.10 3.75 

7. PACKAGE PLANS 

PER WK: 10tOS15tl 20tí 2501 3001 
1 min. 6.50 6.45 6.30 6.15 6.00 
30 sea 5.50 5.45 5.30 5.15 5.00 

8. PROGRAM TIME RATES 
Ix 13x 26e 52x 104x 156x 

1/2 hr 36.00 34.20 32.40 30.60 28.80 27.00 
1/4 hr..._ 24.00 22.60 21.60 20.40 19.20 18.00 
5 min. 15.00 14.25 13.50 12.75 12.00 11.25 

WENATCHEE (3 AM; 1 FM) 
Chelan County -Map Location D-2 

See SUDS consumer market map and data at begin- 
ning of the State. 

KMEL 
1948 

Media Code 4 249 9025 7.00 
Frontier Broadcasting Co. of Wash., Box 638, Wenat- 

chee. Wash. 98801. Phone 509-682-7135. 
I. PERSONNEL 

l'res. & Gen'i Mgr. -Craig Lawrence, Jr. 
Sec 7-Treas.-Phillip E. Rather. 
Program Director -Don Bernier. 

2. REPRESENTATIVES 
Adam Young-Weatern States Radio Empire Division, 
Denver, Salt Lake City -Bob Ille Co.. Ina 
Seattle and Portland-Feltis/Dove/Croghan. Inc. 

3. FACILITIES 
250 w.; 1340 kc. Non -directional. 
Operating schedule: 8:00 am -midnight weekdays; 7:30 
ant -midnight Sun. PST. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 126, 136, 146. 
Basic Rates: 20a, 22a, 23a, 24b, 25a, 26. 28a, 29a. 
Contrants: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60k, 61a. 61b, 81e, 
626. 
Cancellation: 70a. 70c, 710. 
Member: Western Stales Radio Empire. 

TIME RATES 
Rates effective January 1. 1964. 

Rates received February 3, 1964. 
8. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 see 
1 ti........_..... 4.80 3.60 156 ti ....... 3.55 2.65 
13 U. 4.55 3.40 260 ti 3.30 2.56 
26 ti..__....._ 4.30 3.25 312 ti_ ..... 3.05 2.30 
52 ti._. 4.05 3.05 500 tL._....__ 2.80 2.10 
104 ti 3.80 2.85 

7. PACKAGE PLANS 
1 min 80 ses 

6 per wk or 52 ti 5.00 4.05. 
12 per wk or 104 ti 4.75 3.86 
18 per wk or 156 U 4.50 3.68 
24 per wk or 260 tit 4 25 3.44 
30 per wk or 312 tL_.._.._.._..-_. _..... . 4.00 3.20 
Non -package announcements may be counted to make 
up the minimum number required for a package. 
Package announcements may be combined with non - 
package announcements used during the same con- 
tractual year to determine frequency discounts on 
non -package announcements. 

8. PROGRAM TIME RATES 
5 MINUTES 

6 per wk or 52 ti.... 10.00 18 per wk or 156 ti 9.00 
12 per wk or 104 U 9.50 24 per wk or 260 ti 8.50 
1/4 hour is 2 times the 5 minute rate. 
1/2 hour is 3 times the 5 minute rate. 

10. SPECIAL FEATURES 
News service charge 20%. 

KPQ 
1929 

JOHN C. BUTLER & COMPANY, INC. 

R A 

Subscriber to the NAB Radio Code 
Media Code 4 249 9120 6.00 
Wescoast Broadcasting Co., KPQ Radio Center Bldg.. 

32 N. Mission, Wenatchee, Wash. 98801, Phone 
509-663-5121. 
STATION'S PROGRAMMING DESCRIPTION 

KPQ: Programmed for adults. 
MUSIC: general popular, 4 man news staff, sports 
and farm director. 2 mobile news units, 35% air 
time news, sports, commentary. NEWS: local and 
regional 7 major blocks, 15 min or longer 6 am - 
10 pm and on hour. Sat and Sun 5 major newscasts. 
FARM: news 6 days at 6:55 am & 12:35 pm, in- 
terviews, all markets apples to wheat. USDA farm 
and ranch area WE forecast. Contact Representative 
for further details. Recd 4/29/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -James W. Wallace. 
Operations Manager -Arnold Smeltzer. 
Merchandising Manager -Carl Fugitt. 

2. REPRESENTATIVES 
John C. Butler Co.. Inc. 
Seattle -Portland -William L. Simpson & Associates 

3. FACILITIES 
5.000 w.; 560 kc. Directional -nighttime only. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0. 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 156. 
Basic Rates: 206, 216, 22b, 23a, 28b, 29a. 
Contracts: 40a, 41, 44a, 45, 46, 47e, 48, 99, 514. 
Comb.: Cont. Discounts: 60b, 60f, 626, 62d. 
Cancellation: 70a, 70e, 71s, 72. 
Prod. Services: 80, 81. 82. 
Affiliated with American Information Network. 

TIME RATES 
Elf 9/1/68-Rec'd 8/21/68. 

AA -6-9 am, noon -1 pm & 4:30-6:30 pm. (Includes 
News adjacencies and participations as available.) 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER YR: Ix 60x 120x 180x 300x 525x 
PER WK: 6t1 12t1 18t1 24tí 30t1 4211 
1 min 10.00 9.50 9.00 8.50 8.00 7.50 
30 sec 7.50 7.10 6.75 6.40 6.00 5.60 

CLASS A 
PER YR: 60x 120x 180x 900x 420x 525x 730x 
PER WK: 12 ti 18 ti 2401 30 ti 36 ti 42ti 84 t1 
1 min 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
30 sec 6.00 5.75 5.25 4.90 4.50 4.10 3.75 
10 sec: 60% of 1 -min. 

7. PACKAGE PLANS 
24 HOUR TOTAL AUDIENCE PLAN 

PER YR: 60x 120e 180x 300e 420x 525x 730x 
PER WK: 12 ti 18 01 24 tl SO ti 86 t1 42 01 84 01 

1 min 6.00 5.50 5.20 5.00 4.70 4.50 4.20 
30 sec 4.50 4.20 3.90 3.80 3.50 3.40 3.10 
10 sec: 60% of 1 -min. 
Minimum 6 per day. Rotated 1 hour per day, AA 
and A. 

8. PROGRAM TIME RATES 
CLASS AA 

PER YR: Ix 60e 120x 180e 300e 
PER WK: 6 ti 12 ti 18 ti 24 ti SO tl 
1/4 hr._ ..._.. 32 28 27 
5 min. ___ 20 18 17 15 14 

.CLASS A 
1/2 hr _.._._. . 50 46 42 38 35 
1/4 hr ......_....._...._ 29 28 24 22 21 
5 min. 16 15 14 13 12 

KPQ/KPQ-FM COMBINATION RATES 
6. SPOT ANNOUNCEMENTS 

CLASS AA 
PER YR: 60x 120x 180x 300x 365x 5250 730x 
PER W K : 12 01 18 01 24 01 30 ti 38 ti 42 01 84 01 

1 min 14.00 13.40 12.40 11.60 10.80 10.00 9.60 
30 sec_ ...... _ 10.50 10.00 9.30 8.70 8.10 7.50 7.20 

CLASS A 
1 min. 12.80 12.00 11.20 10.40 9.80 8.80 8.00 
30 sec 9.60 9.00 8.40 7.80 7.20 6.60 6.00 
10 sec: 60% of 1 -min. 

KPQ-FM 
1967 

©FMO 
Media Code 4 249 9121 4.00 
Weacoast Broadcasting Co., KPQ Radio Center Bldg., 

Box 159, 32 N. Mission, Wenatchee, Wash. 98801. 
Phone 509-663-5121. 
STATION'S PROGRAMMING DESCRIPTION 

KPQ-FM: Programmed for mass appeal. 
MUSIC: generally recognizable music by chorus, 
ensembles and orchestras Including film and show - 
tunes. NEWS: at :15. COMMERCIAL POLICY: 8 
per hour. Contact Representative for further details. 
Rec'd 4/29/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -James W. Wallace. 
Sales Manager -Jim Wallace, Jr. 
Operations -Arnold Smeltzer. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
Seattle, Portland -William L. Simpson Associates 

Company. 
3. FACILITIES 

ERP 35,000 w. (borie.). 35,000 w. (vert.); 102.1 mc. 
Stereo. 

Operating schedule: 24 hours daily. PST. 
Antenna ht.: 7,000 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 15th of following month. 

5. GENERAL ADVERTISING See coded regulations, 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 156. 
Basic Rates: 206, 216, 226, 23a, 28b, 29a. 
Contracts: 40a, 41, 44a, 45, 46, 47e, 48. 49, 51a. 
Comb.; Cont. Discounts: 60b. 60f, 626, 62d. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 80, 81, 82. 
Affiliated with American FM Network. 
Sold in combination with KPQ. See that listing for 
rates. 

TIME RATES 
Eft 9/1/68-Ree'd 8/21/68. 

6. SPOT ANNOUNCEMENTS 
ROS 

PER Y R : 60x 120x 180x 300x 420e 525x 730e 
PER WK: 12 01 18 ti 2401 3001 3601 42 01 8401 
1 min. 8.00 7.50 7.00 6.50 8.00 5.50 5.00 
30 sec..._..._.. 6.00 5.75 5.25 4.90 4.50 4.10 3.75 
10 sec: 60% of 1 -min. 

r(UEN 
1958 

Subscriber to the NAB Radio Code 
Media Cede 4 249 9215 4.00 
KUEN, Inc.. Box 79, Wenatchee, Wash. 98801. Phone 

509-683-5186. 
I. PERSONNEL 

President -Miller C. Robertson. 
Vice -President -Matthew N. Clapp, Jr. 
General Manager -Robert A. Sumbardo. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Seattle, Tacoma, Portland -Art Moore & Assoc., Inc. 

3. FACILITIES 
1,000 w. days: 900 ka Non -directional. 
Operating schedule: sunrise -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 Ume only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2s. Sa, 45, 4d, 5, 8a. 7b, 8. 
Itate Protection: 10a, ils, 12a, 13a, 14a, 15a. 
Basic Rates: 20a, 21a, 23a, 246, 24c, 25a, 29a, 33a. 
Contracts: 40a, 91, 42a, 45, 46. 47a. 49. 
Comb.; Cont. Discounts: 60a, 60f, 601. 61a, 626. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with CBS Radio Network. 
Member: CBS Radio Pacific Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

EH 4/1/67-Rec'd 3/31/67. 
7. PACKAGE PLANS 

I min 30 gee 10 see tl x. flat 5.00 4.00 2.50 
PER WK: tPER YR:_ 

5 it 50 e _ ._. 4.50 3.60 2.25 
10 ti 100 z _ 4.00 3.20 2.00 
15 ti 150 z 5.7S 3.00 1.90 
20 ti 200 z.._..._._......._ 3.50 2.80 1.75 
25 ti 250 x ........... _..._._. 3.25 2.60 1.85 
30 ti 300 z _ 3.00 2.40 1.50 
40 ii 400 x.__...... ..... _ _ 2.75 2.20 1.40 
50 ti 500 z..._....__._ _ 2.50 2.00 1.25 

1.90 1.20 () ROS. 
(t) Guaranteed position. 

(This listing continued on next page) 
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Wenatchee -K U E N -Continued 
8. PROGRAM TIME RATES 

Ix 52x 156x 260x S12x 
1 hr 40.00 35.00 31.00 27.50 25.00 
1/2 hr 24.00 21.00 18.75 16.50 15.00 
1/4 hr _. 18.00 14.00 12.50 11.00 10.00 
5 min 8.00 7.00 6.25 5.50 5.00 

YAKIMA (5 AM; 2 FM) 
Yakima County -Map Location D-4 

See SUDS consumer market map and data at begin- 
ning of the State. 

KBBO 
1947 

Media Cade 4 249 9310 3.00 
Yakima Broadcasting Co., Box 172. Fair Bt. & 

Mead Ave., Yakima, Wash. 98901. Phone 501)- 
248-1390. 

I. PERSONNEL 
General Manager -Arvid A. Erickson. 
Program Director -Al Cherry. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1390 ke. 

Directional -night only. 
Operating schedule: 6:00 am -11:00 pm. PST. 

4. AGENCY COMMISSION 
15% on net time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2b, 3a, 3b, 3d, 4b, 9d, 5, 6a. 
Rate Protection: 10e, 11e, 12e, 14e. 16. 
Basic Rates: 20b. 21d. 22a. 24e. 25c, 28a, 28c, 29b. 
Contracts: 42a, 43. 49a, 45. 47a, 48. 51a, 515. 
Comb.; Cont. Discounts: 60b. 60e, 015. 
Cancellation: 70e, 70e. 72, 73e. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS and KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/67-Reo'd 1/9/87. 
6. SPOT ANNOUNCEMENTS 

PER MO: (0) 10 tI 20 ti 
1 min. ...... 3.25 2.75 2.55 
30 sec__..._.. 2.44 2.05 1.90 
15 sec..._.._... 1.62 1.37 1.27 

V') Lees than 10 ti. 

30 ti 50 ti 
2.25 2.00 
1.70 1.50 
1.12 1.00 

100 ti 
1.75 
1.30 

.87 

Guaranteed times, extra 10%. 
DISCOUNTS 

13 wk -109 52 wk -15q 
8. PROGRAM TIME RATES 

PER YR: PER WK: 1 hr 1/2 hr 1/4 hr 5 min 
1 x._.._...__ _.........__ 35.00 25.00 18.00 10.00 
13 x._.._._.___...._........_..._. 32.50 22.50 15.00 8.00 

20.00 13.00 7.00 
52 x 18.00 11.00 6.00 
104 z 2 t1.____... 28.50 16.50 10.00 5.75 
158 x 3 ti_...... 25.00 15.00 9.50 5.50 
208 z 4 ti._ . 23.50 13.50 9.00 5.00 
280 x 5 tt. 22.00 12.50 8.50 4.75 
312 z 8 ti 20.00 11.00 8.00 4.25 

KIMA 
1944 

NAD 

Subscriber to the NAB Radio Code 
Media Code 4 249 9405 1.00 
Cascade Broadcasting Co., Inc., Box 702, KIMA 

Radio Center. Terrace Hts., Yakima. Wash. 98901. 
Phone 509-452-9111. TWX 510-777-5356. 
STATION'S PROGRAMMING DESCRIPTION 

KIMA: Programmed for young adults, 18-45, and 
teens. 
MUSIC 70%: 5 am -7 pm, featuring jazz oriented, 
middle-of-the-road, showtunes, end comedy. AIR 
PERSONALITIES handle all segments featuring in- 
terviews, audience participation contests, remote 
broadcasts. ENTERTAINMENT: 7 pm -12M, featur- 
ing air personalities, rock, folk rock music, quizzes. 
FARM: news, county agent, market report, farm 
bureau. NEWS: network,' world, national, special 
events, local and regional 3 min every hour, news 
blocks at 6:45 em, noon, 5 pm, stock market, school 
reports, on -the -spot reports, 4 man staff, 3 mobile 
units. Sl'ORTS: coverage of all local games and 
events, college games, network sports events, sports 
netts every hour. Contact Representative for further 
details. Recd 8/21/67. 

I. PERSONNEL 
Manager -Monte O. Devon. 
Promotion Manager -Bob Horn. 

2. REPRESENTATIVES 
Adam Young -VIM, Inc. 
Portland & Seattle -Art Moore and Associates. Inc. 

3. FACILITIES 
5.000 w.; 1460 he. Directional -nights only. 
Operating schedule: 5:00 am-midinght daily. PST. 

4. AGENCY COMMISSION 
15% on station time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 3a, 3b, 3d, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10d, lid. 12d, 13d, 14d 15a. 
Basic Rates: 20a 21e. 215. 21e, 21d, 22b, 245. 25a. 

28b. 28c, 29a. 30, 32ói 335. 
Contracts: 40e, 41, 44e, 445, 45, 46, 475. 48, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 60d. 60e, 80f, 601, 

61e. 62c. 132d. 
Cancellation: 70a. 70e, 71a, 72, 73a, 735. 
Prod. Services: 80. 81. 82. 
Affiliated with NBC Radio Network. 
10% discount when purchased in combination wib 
KEPR. 

TIME RATES 
Rates effective October 1. 196,. 

Rates received September 21. 1964. 
Clase AA -6:00-9:00 am and 4:00-6:30 pm Mon thru 
Fri. 
Class A-9:00 am -4:00 pm and 6:00 am -6:30 pm Sat 
and Sun. 
Class B -All other times. 

8. SPOT ANNOUNCEMENTS 
CLASS AA KIMA KIMA 

PER WK: I min KEPR 30 see KEPR 
Fixed Position 9.95 16.20 8.00 13.05 
Lees than 8 7.00 11.70 6.00 10.35 
6 ti 6.50 10.80 5.50 9.20 
12 ti _... 6.00 9.45 5.25 8.30 
18 ti ..........._...-... 5.75 9.00 5.00 7.65 
24 ti. 5.50 8.30 4.75 7.20 
36 ti .......... .._._....... _._.._....... 5.00 7.20 4.25 6.30 
98 tI 4.50 6.50 4.00 5.85 

CLASS A -9 m i n- 
KIMA KIMA AAA AA A 

PER WK: 1 min KEPR 30 see KEPR 1 x 16 14 11 
Nixed Position__......_._.__ 8.00 12.60 6.00 9.90 25 z 15 13 10 
Leas than 6 ._.......- 6.00 9.90 5.50 8.55 50 z......_.._.___.__ 14 12 9 

5.00 8.55 4.75 7.40 150 x 13 11 8 
7.85 4.00 6.50 250 x...__...._ ...... _ 12 It 7 

18 ti..._......_.._......._._...___ 4.25 7.20 5.50 5.85 350 z 11 9 8 
24 ti-..._........._...._........__ 3.75 6.30 3.00 5.15 700 z 10 8 5 
36 ti..._......_....-. 3.50 5.85 2.75 4.75 10. SPECIAL FEATURES 
48 ti..__.-_.._.._.._......_.._... 3.25 5.40 2.50 4.25 RELIGION RATES 

CLASS B 1/4 hr. ...._.........._.._... 26.00 1/2 br. 
Fixed Position.._...- 6.00 9.90 5.00 8.55 
Leas than 6 -..._._ ....... 5.00 8.10 4.00 7.00 
6 tl....._....__........._ _ 4.00 7.00 3.00 5.65 
12 tl..._.._ 3.75 6.50 2.75 5.25 
18 ti._..._ .-. 3.50 6.05 2.50 4.75 
24 tt.._.__ _....-._. _ 8.25 5.65 2.25 4.25 
38 tl..._ ...... ._...._ 3.00 5.15 2.00 3.85 
48 ti _... 2.75 4.75 1.50 3.15 

7. PACKAGE PLANS 
7 -DAY SOUND VALUE PLAN KIMA 

PER WE: ea KEPR 
21 ti (5 scheduled In AA).-........ - 4.00 6.75 
28 ti (7 scheduled in AA).._....._.._.-__ 3.75 8.30 
35 ti (10 scheduled In AA)..._ 8.50 5.85 
7 -Day Sound Value Plan must be spread proportion- 
ately over seven days. 7 -Day Plan announcements do 
not combine with Spot Announcements for greater 
discounts. 

WEEKEND SPECIAL PLAN KIMA 
PER WKND: ea KEPR 
12 ti.....___ _..._._..-..._.-..-. 4.25 6.75 
18 tl....___-...._......_..'_._...-._._..._.._..._.. 3.50 6.00 
24 ti _ ._.. 3.25 5.40 
Weekend Plan announcements must be equally divided 
between Sat and Sun. Weekend Plan schedules may 
be combined with Spot Announcements for greater 
discounts. 
All ID's are 50% of minute rate on any plan. 
ID's combine at rate of 2 ID's equal 1 -minute for 
greater dlscovnto. 

8. PROGRAM TIME RATES 

1/4 hr: 60% of 1/2 hour. 5 min: 40% of 1/2 h ur. 
DISCOUNTS 

13x-5% 52x-15% 200x-25% 
20x-10% 104x-20% 

KIT 
1929 e R A B 

Media Code 4 249 9500 9.00 
Goetz Enterprises. Inc., Box 1222, 114 B. 4th St.. 

Yakima. Wash. 98901. Phone 509-457-8115. 
1. PERSONNEL 

Pros. & Genii Mgr. -Jack H. Goetz. 
2. REPRESENTATIVES 

McGavren-Guild-PGW Radio, Inc. 
Washington, Oregon -William L. Simpson & Asso- 

ciates Co. 
3. FACILITIES 

5,000 w. day.; 1.000 w. nights; 1280 kc. 
Non -directional. 

Operating schedule: 24 hours daily. PST. 
4. AGENCY COMMISSION 

15/0 time only: 10th of following month. 
5. GENERAL ADVERTISING See elided regulations 

General: la, 2a. 2h, 3a, 31). 3c, 3d, 4a, 5, 6a, 7a, 8. 
Rate Protection: 15e. 
Basic Rates: 20a. 205, 21a, 22a, 225, 23a, 29a, 245, 

24c. 25a. 28c. 29a. 
Contracts: 40a, 41, 445. 445, 45. 48, 47a, 48, 49. 51e. 
Comb.; Cont. Discounts: 60a, Bob, 60d, 60e, 60f, 601, 

01e, 62d. 
Cancellation: 70a, 70e, 71a. 72, 73a. 
Prod. Services: 80. 81, 82. 
Rates subject to change without notice. 
Rate protection to anniversary date of contract. 
Affiliated with American Information Network. 

TIME RATES 
No. 19 Eff 5/1/68-Rec'd 4/3/88. 

AAA -6-9 am & 4-7 pm. 
AA -Noon -1 pm. A-9 am -noon, 1-4 pm & 7 pm -midnight. 
KIT All -Niter Show -Midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: PER YR: I min 30 see 10 see 
10 ti 1 z......_ _........_ 8.10 6.95 5.20 
15 ti 50 x - 7.90 6.70 5.10 
20 ti 100 x _.._.-. 7.65 6.50 5.00 
25 ti 200 z __._.._._..... 7.45 6.30 4.90 
SO ti 250 z ........... _...__....... 7.25 6.10 4.75 
35 ii 500 z 7.05 5.90 4.60 
40 ti 750 z... ...... _...._ ....... 6.80 5.85 4.55 
50 ti 1000 z _.._......._ 6.50 5.35 4.40 
70 ti 1500 z 6.20 5.05 4.25 

CLASS AA 
10 ti 1 z _ 6.00 4.85 3.65 
15 ti 50 z 5.80 4.65 3.50 
20 ti 100 z _..._ 5.60 4.40 3.40 
25 ti 200 z 5.40 4.20 3.30 
30 ti 250 z. 5.20 4.00 3.20 
35 ti 500 z 4.95 3.75 3.10 
40 ti 750 x_ 4.75 3.50 2.95 
50 ti 1000 z..-..._ 4.40 3.20 2.80 
70 ti 1500 x .......... _....__.._ 4.10 2.85 2.65 

CLASS A 
10 ti 1 z 5.00 3.80 5.15 
15 ti 50 z .__...__...._... 4.90 8.70 5.05 
20 ti 100 z ._...._...._... 4.80 3.55 2.95 
25 ti 200 z . 4.70 3.45 2.80 
30 ti 250 z......_ . 4.60 3.35 2.70 
35 ti 500 z...._...._ 4.45 3.20 2.60 
40 ti 750 z._....._.. 4.35 3.10 2.50 
50 ti 1000 z_.._....._ 4.25 3.00 2.35 
70 ti 1500 z. 4.15 2.90 2.25 

KIT All -Niter Show 
50% of AA rates. 

7. PACKAGE PLANS 
MONTHLY SATURATION. 

WITHIN 30 DAYS; EA: I min 30 see IO see 
150 tL _____ ..... _....... 4.80 3.60 3.00 
300 ti._ _._. 3.65 2.75 2.15 
450 ti. 3.00 2.40 1.85 
Monthly Saturation scheduled proportionately in AAA, 
AA and A time periods, when available. 

8. PROGRAM TIME RATES - I/4 hr- - 10 min - 
AAA AA A AAA AA A 

1 x 26 22 16 22 19 17 
25 x 24 20 15 20 17 15 
50 z....__...__ 22 18 14 18 15 13 
150 z-.... _..._ 20 18 13 16 13 11 
250 x._._...._. 18 14 12 14 11 9 
350 z 16 12 11 12 9 7 
700 z_....__...____ 14 10 9 19 7 5 

KIT -FM 
1968 

nnu 

-Capsule- 
AAA AA A 
12 11 10 
11 10 9 
10 9 8 

9 8 7 
8 

6 5 
6 5 4 

40.00 

Media Code 4 249 9501 7.00 
Goetz Enterprises, Inc., Box 12222, 114 S. 4th St., 

Yakima, Wash. 98901. Phone 509-457-8115. 
I. PERSONNEL 

Pres. & Gen'I Mgr. -Jack II. Goetz. 
2. REPRESENTATIVES 

McGavren-Guild-PGW Radio, Inc. 
Washington. Oregon -William L. Simpson Associates 

Company. 
3. FACILITIES 

ERP 25,000 w.; 94.5 me. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.:..._ 

4. AGENCY COMMISSION 
15/0 time cnly; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See KIT listing for coded regulations. 

TIME RATES 
No. 1 EH 9/1/68 -Reed 8/1/68. 

AAA -6 am -midnight. 
All -Niter -Midnight -6 am. 

6. SPOT ANNOUNCEMENTS 
AAA, SPECIFIED: I min 30 see 10 see 
1 z 4.30 3.60 2.55 
25 x..._ 4.10 3.50 2.45 
50 x 3.90 3.25 2.30 
150 z 3.25 2.75 2.00 
250 z.._ 3.00 2.50 1.90 
350 x 2.85 2.40 1.80 
500 x 2.55 2.20 1.65 
750 z _.... 2.35 2.00 1.55 
1000 z..._ 2.15 1.70 1.45 
1500 z 1.95 1.60 1.35 
2000 x 1.70 1.45 1.25 
52 -week contract, 10% discount. 

ALL -NITER SHOW 
PER 

NITE EA: I ti 2tí 3ti 4tí 5tí ti 
Per mo........ 45.00 84.00 117.00 144.00 165.00 180.00 

7. PACKAGE PLANS 
MONTHLY SATURATION 

AAA, Within 30 days: 1 min 30 see IO see 
150 ti, ea..._ ....... 2.40 1.80 1.45 
300 ti. ea 1.80 1.30 1.00 

WEEKLY SATURATION 
AAA, Within 7 days, EA: I min 30 see 10 see 
10 ti. 3.00 2.50 1.80 
15 ti 2.95 2.45 1.75 
20 ti 2.90 2.40 1.70 
25 ti 2.80 2.35 1.65 
30 ti 2.75 2.30 1.60 
35 ti. 2.70 2.25 1.55 
40 ti 2.85 2.20 1.50 
50 U 2.50 2.05 1.35 
70 ti 2.40 1.95 1.25 
Both plans scheduled proportionately thruout broad- 
cast day, but not in All -Niter Show unless requested. 

8. PROGRAM TIME RATES 
CLASS AAA 

PER Y R : lx 25x 50x I50x 250x 350x 700x 
1/4 hr 11.85 10.65 9.60 8.65 7.80 6.95 6.25 
10 min 9.20 8.55 7.55 8.80 6.05 5.60 5.10 
5 min.. 7.20 6.60 5.90 5.40 5.10 4.75 4.25 
Capsule 5.65 5.10 4.55 4.05 3.65 3.30 2.95 

52 -week contract, 10% discount. 
Spots and programs cannot be combined to determine 
earned rates. 

10. SPECIAL FEATURES 
2 -MINUTE NEWS/SPORTS/WEATHERCASTS 

PER NIGHT, EA: Stl 6t1 
Per mo 157.50 234.00 

RELIGIOUS PROGRAMS 
1/4 hr 11.85 1/2 hr..._.._..._............ 17.50 
52 -week contract, 10% discount. 

KNDX(FM) 
1961 

Media Code 4 249 9595 9.00 
Corporation of the Catholic Bishop of Yakima, 508 

W. "B". Box 2054, Yakima, Wash. 98902. 
I. PERSONNEL 

General Manager -David L. Hubert. 
Sales Manager -Jerry E. Hawkins. 
Traffic -Mrs. Marian Roper. 

3. FACILITIES 
ERP 890 w.; 106.3 mc. 
Operating schedule: 6 am -midnight Mon thru Sat; 
7 em -11 Dm Sun. PST. 
Antenna ht.: 775 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 3b, 3e, 3d, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 155. 
Basic hates: 21b. 235. 25a, 28e, 29a. 
Contracts: 40a, 41, 44a, 445, 45. 48, 49, 51e. 
Comb.; Cont. Discounts: 60h. 
Cancellation: 71e. 72. 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Eft 1/1/87-Rec'd 1/3/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: I min 30 see 15 see 

1 ll...._..........__......._...._......._..._._ 6.00 5.25 4.50 
5 t1..._...._......._._._...._._.._ 4.50 3.90 3.30 
IO tl ................-...._.......___...- 4.35 3.75 3.15 
15 ti -_. .. 4.20 3.60 3.00 
20 ti ........... _...... _._..._ _......_..._..... 4.05 3.45 2.85 
25 ti ._ _. 3.90 3.30 2.70 
30 ti ._ 3.75 3.15 2.55 
35 tL_ ._... 3.00 2.4h 
40 ti._ .....___ _... ._... 2.25 
50 t! _.. ._... ...... 2.10 
60 ti 1.90 

7. PACKAGE PLANS 
PER MO: PER YR: I min 30 see 15 see 
4 ti 50 x 4.50 3.90 3.30 
8 ti..._ 100 z.._ 4.35 3.75 3.15 

WASHINGTON 
PER MO: PER YR: I min 30 see 15 see 
15 ti 150 z 4.20 3.60 3.00 
30 ti 200 z ..... .._.._ ...... _... 4.05 3.45 2.85 
80 ti. 300 x...-.-.....- ...... 3.90 3.30 2.70 
100 ti......._ 600 z._.._-...__._. 3.75 3.15 2.55 
120 ti._ _..750 z_...__..._....... 3.00 2.40 
150 ti -...900 x...____......__. _... ._... 2.25 
180 ti..._.........._...1050 z.._....._.._.... _... _... 2.10 
200 tI 1200 z_._......_'.-..... .__. _'.. 1.90 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 208x 

1 hr..._...___ 98.00 42.00 39.00 36.00 33.00 30.00 
1/2 hr..._.__ 33.00 27.00 24.00 21.00 18.00 15.00 
1/4 hr.......... 18.00 13.50 12.00 10.50 9.00 7.50 
5 min..... ..... 12.00 8.65 8.20 7.50 6.75 8.00 
Spots and programs may be combined to earn f. e- 
quency. 

KQOT 
1962 

Media Code 4 249 9690 8.00 
KtUOT, Inc.. Box 1194, Yakima, Wash. 98901. Phone 

509-248-4643. 
Studio. 16th and Hartford ltd., Yakima. Wash. 

I. PERSONNEL 
Pres. & Genil Mgr. -Bob Moore. 
Ass't Mgr. & Prop. Dir. -Dorothy McCue. 
Farm Editor -Bob Moore. 

2. REPRESENTATIVES 
0111 -Perna. Inc. 

9. FACILITIES 
1,000 w.; 930 kc. Non -directional. 
Operating schedule: 6 em -local sunset. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 9a, 4c, 5, 6b, 8. 
Rate Protection: 10a, lia, 12e. 13a, 14a, 155. 
Basic Rates: 20a, 21a, 22a, 235, 245, 25a, 285, 21.,,, 

29e. 
Contracts: 40a, 44e. 45. 46, 47a, 49, 51a. 
Comb.: Cont. Discounts: 60h, 601, fila. 
Cancellation: 71a, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 1, 1962. 
Rates received November 6, 1962. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 sec 5 n.it. 

1 U ........._...__.__..-. 5.50 4.50 2.75 10.00 
13 ti._ _....__....__.._.._.._.. 5.25 4.25 2.50 7.544 
28 Ii _....._ 5.00 4.00 2.30 7.00 

4.75 3.75 2.15 6.50 
78 ti... 4.50 3.50 2.10 6.00 
100 il...._._ ............. 9.25 3.25 2.00 5.75 
156 ti ....... 4.00 3.20 1.90 5.50 
312 ti. ... 3.75 3.00 1.80 5.00 
624 ti...._._.__..._......_.._.._ 3.50 2.75 1.75 - 
1000 tt.__ ...............__... 2.75 2.50 1.50 _._. 
2nno ti ._._.. 2.25 1.90 1.25 .-. 

7. PACKAGE PLANS - 
MONTHLY SATURATION PACKAGES 

1 min 30 sec 10 sec 

50 ti .. 3.95 2.65 1.50 
60 ti .... 3.00 2.30 1.45 
90 ti ....... _....__.._ _-__......._____. 2.75 2.00 1.40 
150 tt. __- _...__.._.._....._... 2.65 1.80 1.35 
300 ti 2.25 1.60 1.20 

WEEKLY SATURATION PACKAGES 
10 tl..._.._..___...._......_._._.._..._._ 3.50 3.00 2.25 

1.85 
1.75 

25 ti..._..__. ......._........_.. 3.10 2.70 1.65 
30 ti 3.00 2.80 1.55 
35 ti _...... 2.90 2.50 1.50 
50 ti 2.70 2.40 1.45 
70 tl 2.50 2.30 1.40 

DAILY PACKAGES 
5 ti._ .._. 3.50 3.00 2.25 
10 tl......._.........._......_.._......__..._.._.. 3.15 2.80 1.75 
20 ti _..._.._.... _........._...._. 2.80 2.40 1.45 

KUTI 
1954 

1:1121121 
Media Code 4 249 9785 8.00 
KUTI Communicators. Inc.. Box 261. 316 Butterfield 

Rd.. Yakima. Wash. 98901. Phone 509-248-2900. 
I. PERSONNEL 

General Manager -Don Heinen. 
2. REPRESENTATIVES 

Bernard Howard & Co., Inc. 
Seattle & Portland-Feltis/Dove/Croghan, Inc. 

5. FACILITIES 
5.000 w. days: 980 ke. Non -directional. 
Onerating schedule: 5:09 am -local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 1a, 2b, 3a. 9a. 5, 65, 7a. 8. 
Rate Protection: 10h, 11h. 125. 13h. 14h, 15h. 
Basic Rates: 20h, 21a. 22a. 23h. 241). 24e, 25a, 298. 
Contracta: 40a. 44a. 46. 475. 
Comb.: Cont. Discounts: 60f, 601, 61a. 
Cancellation: 71a. 73b. 
Prod. Services: 82. 
Affiliated with American Entertainment Network. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
ER 5/1/67-Ree'd 3/27/67. 

6. SPOT ANNOUNCEMENTS I min 
1 z._..._..._.._ _ 5.50 
13 z 5.25 

52 z._.._...._ 4.75 
104 z...._. 4.50 
260 z....'......_..-.'.'_..'_-.' ................._ 4.25 
312 z 4.00 
500 0 - 3.75 3.75 
1000 z 3.50 

7. PACKAGE PLANS 
PER WK: 

10ti 15 ti 20ti 25 tI 30 ti 
1 min 4.25 4.00 3.75 3.50 3.25 
30 sec 3.25 3.00 2.85 2.75 2.65 
15 sec 2.15 2.00 1.90 1.75 1.65 

50 see 15 see 
4.50 2.75 
4.25 2.85 
4.00 2.50 
3.65 2.40 
3.40 2.25 
3.15 2.15 
3.00 2.00 
2.75 1.90 
2.60 1.75 

35ti 40ti 
3.15 3.00 
2.55 2.45 
1.60 1.50 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. State, County, City, Metro Area Data 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities ore first, counties next. 

WEST VIRGINIA 

Beckley -Raleigh 
Bluefield -Mercer 

Charleston -Kanawha 
Clarksburg -Harrison 

Fairmont -Marion Huntington-Cabell Morgantown-Monongalia Parkersburg -Wood 
So. Charleston -Kanawha 

Weirton -Hancock Wheeling -Ohio 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City 1/1/68 1/I/68 
Metropolitan Area (000) (000) 

Consumer Spendable Income -1967 
"/o Distribution of 

Per 3000 5000 8000 10000 
Household to to to 

(9) 4999 7999 9999 

Retail Sales -1967 
By Selected 

Passen- 
ger 
Cars 

1/I/68 
(000) 

Farm 
Popu- 
lotion 
1/I/68 
(000) 

Gross 
Farm 

Income 
1967 

($000) ($000) 

Families 
15000 

to and 
14999 over 

Store Types 

Apparel 
($000) 

- 
Total Retail Sales- 

Per 
Household 

($000) ($) 
Food 

($000) 
Drug 

($000) 

General 
Mdse. 
($000) 

Home 
Furn. 
($000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

WEST VIRGINIA 
STATE TOTALS 1,787.1 503.58 3,705,380 7,358 21.6 23.3 17.5 13.4 7.3 2,277,048 4,522 580,368 74,593 335,028 137,389 127,964 437,898 193,583 603.31 75.0 139,163 

BARBOUR H-4 12.0 3.32 20,500 6,175 23.4 12.5 16.5 13.8 4.4 11,822 3,561 4,359 422 832 770 761 1,735 1,135 4.83 1.5 2,344 
BERKELEY M-3 37.2 10.77 70,285 6,526 28.5 27.9 16.2 8.0 4.0 47,019 4,366 15,059 2,330 2,861 2,794 2,180 8,200 3,707 13.44 2.2 10,046 
BOONE E-6 25.9 6.56 44,304 6,754 21.0 20.2 17.5 13.9 6.3 23,084 3,519 8,324 634 2,357 1,234 1,028 3,362 2,586 7.70 .6 165 
BRAXTON G-5 13.0 3.54 19,243 5,436 23.4 13.8 13.8 8.1 4.7 13,592 3,840 3,409 285 1,644 707 700 3,153 1,717 2.95 2.2 1,601 
BROOKE G-1 30.8 8.63 76,773 8,896 18.4 27.1 21.6 18.4 9.9 32,715 3,791 7,384 691 2,098 1,082 1,877 9,101 3,039 10.59 .4 458 
CABELL D-5 114.8 35.04 294,435 8,403 19.3 21.7 19.7 16.3 11.9 199,928 5,706 37,860 6,998 38,690 15,851 13,331 41,229 12,231 42.34 1.6 1,742 

Huntington' 88.9 28.16 246,331 8,748 183,258 6,508 31,852 5,831 33,946 15,400 12,925 35,085 9,451 
Huntington -Ashland 
Metro Area 270.4 79.04 615,014 7,781 20.7 21.9 19.2 16.1 9.5 389,019 4,922 96,137 13,746 60,662 24,136 22,127 78,750 30,588 101.14 

CALHOUN F-4... 5.7 1.57 10,001 6,376 21.5 14.1 14.7 12.9 5.1 6,095 3,882 2,149 158 560 108 1,826 202 2.25 1.1 880 
CLAY F-5 9.1 2.17 12,588 5,801 22.3 12.9 16.5 12.6 4.6 4,740 2,184 1,894 62 847 168 110 235 651 2.73 .7 443 
DODDRIDGE G-4 4.9 1.44 10,100 7,014 23.9 14.6 16.4 14.6 5.9 4,478 3,110 1,735 61 327 167 391 944 155 1.70 .8 1,066 
FAYETTE F-6 48.4 12.92 100,315 7,764 19.3 18.9 17.6 15.1 8.3 64,096 4,961 17,896 1,782 7,081 3,022 2,730 13,675 5,571 17.69 1.1 680 

GILMER G-4 6.1 1.66 10,449 6,295 21.3 15.8 15.0 10.7 4.5 7,334 4,418 2,379 151 934 105 312 1,102 1,400 2.36 1.0 1,084 
GRANT K-4 8.3 2.22 9,684 4,362 24.2 11.9 10.1 3.5 2.2 10,413 4,691 2,420 308 709 512 383 2,237 1,309 2.87 1.6 6,483 
GREENBRIER G-7 31.1 8.66 55,231 6,378 26.1 16.4 16.7 10.0 5.8 49,275 5,690 12,419 1,594 5,908 2,357 1,709 10,219 5,255 11.66 2.8 7,364 
HAMPSHIRE L-3 10.7 3.01 15,844 5,264 26.1 16.1 14.5 7.3 2.9 11,785 3,915 3,009 207 451 400 150 3,840 1,653 4.03 1.6 6,901 
HANCOCK G-1 44.9 12.62 110,637 8,767 14.7 33.1 22.3 17.4 8.0 45,650 3,617 15,348 2,279 3,663 2,769 3,172 6,517 4,209 15.32 .3 682 

Weirton' 31.6 8.88 89,594 10,0.: 45,360 5,108 13,079 1,684 3,533 2,485 2,924 9,548 3,200 
Steubenville -Weirton 
Metro Area 173.5 49.49 461,927 9,334 16.4 27.1 21.1 19.6 11.3 232,607 4,700 70,839 8,287 34,013 11,452 13,340 38,068 18,120 69.53 

HARDY K-4 8.1 2.22 11,981 5,397 26.4 15.6 12.0 7.5 3.4 8,165 3,678 1,534 235 413 325 114 1,560 614 3.03 2.2 9,756 
HARRISON G-3 72.8 22.19 172,959 7,794 22.3 24.5 18.9 14.4 7.3 115,712 5,215 31,670 4,112 17,268 7,463 7,243 20,526 8,605 28.55 2.2 4,239 

Clarksburg 26.0 8.79 81,622 9,286 77,999 8,874 16,270 3,247 16,144 6,913 6,459 13,702 3,745 

JACKSON E-4 21.2 5.79 34,387 5,939 21.7 27.0 17.1 6.7 3.5 19,883 3,434 5,193 324 1,317 1,256 888 3,743 2,459 6.61 2.4 2,544 
JEFFERSON M-3 19.8 5.50 36,441 6,626 25.6 21.8 18.2 9.8 5.7 28,696 5,217 6,156 1,077 2,631 1,170 2,070 5,106 3,178 7.18 1.2 10,185 
KANAWHA E-5 272.7 78.06 609,116 7,803 18.2 27.5 18.7 15.3 8.5 380,395 4,873 88,265 14,674 68,321 21,337 19,230 78,626 28,361 92.77 1.0 1,427 

Charleston 89.1 28.34 264,874 9,346 239,706 8,458 36,846 8,170 52,665 17,787 10,995 63,618 13,763 
Charleston Metro 
Area 272.7 78.06 609,116 7,803 18.2 27.5 18.7 15.3 8.5 380,395 4,873 88,265 14,674 68,321 21,337 19,230 78,626 28,361 92.77 
South Charleston 21.1 6.56 57,329 8,739 24,821 3,784 8,423 1,987 2,545 1,370 3,739 906 1,317 

LEWIS G-4 18.3 4.92 29,920 6,081 26.6 18.8 15.3 8.8 4.7 20,916 4,251 6,228 718 1,448 1,438 1,280 4,081 1,783 6.17 1.4 3,122 
LINCOLN 0-6 18.2 4.48 21,721 4,848 24.2 17.8 12.7 6.6 2.6 9,194 2,052 3,492 1,336 94 102 2,179 1,004 4.78 2.2 1,109 
LOGAN D-7 51.5 12.66 106,098 8,381 18.6 21.2 18.4 17.1 9.0 56,610 4,472 16,411 1,725 12,185 3,708 2,648 8,820 4,822 14.46 .4 111 

McDOWELL E-8 53.5 13.12 114,130 8,699 20.3 16.2 16.8 17.3 11.2 48,583 3,703 14,497 1,184 6,713 3,855 3,302 9,050 3,935 14.37 .3 95 
MARION H-3 58.9 18.33 158,320 8,637 18.1 21.6 19.8 18.7 11.5 90,884 4,958 25,427 2,774 10,496 5,924 5,593 16,097 6,654 25.31 1.2 1,422 

Fairmont 27.8 9.18 79,340 8,643 69,869 7,611 17,240 2,377 9,272 5,630 4,365 13,113 4,078 
MARSHALL G-2 39.6 11.73 76,347 6,509 28.6 30.2 17.1 9.8 3.7 36,012 3,070 11,464 1,483 1,973 1,751 1,430 6,063 2,508 11.73 1.7 2,869 
MASON D-5 25.8 6.99 43,004' 6,152 24.0 21.4 18.3 10.7 4.8 19,274 2,757 6,251 667 1,282 888 1,256 3,290 2,189 7.49 3.0 4,602 
MERCER F-8 64.9 18.27 126,899 6,946 24.5 22.2 15.8 10.9 6.2 86,012 4,708 17,819 3,317 12,594 6,079 5,200 17,954 8,327 21.85 1.6 1,162 

Bluefield° 27.7 8.48 54,363 6,411 53,013 6,252 10,698 1,898 8,863 3,910 3,667 9,758 3,301 
MINERAL K-3 22.6 6.46 36,466 5,645 30.7 27.3 13.4 6.0 2.1 24,566 3,803 8,508 1,031 2,242 1,505 1,103 3,408 2,180 8.80 1.0 2,040 
MINGO D-7 36.8 8.94 49,229 5,507 22.8 25.0 10.3 7.8 2.6 42,191 4,719 7,981 977 7,423 4,427 4,340 8,995 2,519 8.03 A 159 
MONONGALIA H-3 52.3 15.07 134,997 8,958 19.9 18.3 18.9 19.0 12.5 79,361 5,266 20,951 2,917 11,638 6,077 5,469 12,322 5,990 17.90 1.3 1,915 

Morgantown 32.1 9.47 61,273 6,470 64,168 6,776 16,125 2,917 10,068 5,671 4,462 9,583 4,305 

MONROE G-7 9.5 2.54 13,962 5,497 24.6 15.2 13.0 6.3 2.2 7,750 3,051 1,817 261 531 110 438 2,082 1,438 2.96 2.6 5,235 
MORGAN L-3 8.6 2.58 12,900 5,000 31.2 21.0 14.1 6.2 2.1 8,065 3,126 1,396 414 278 200 300 1,237 1,240 3.61 .5 1,875 
NICHOLAS G-6 23.7 6.14 36,629 5,966 26.4 21.5 14.1 8.9 4.0 25,149 4,096 5,988 408 4,533 1,350 964 4,794 3,288 7.09 1.6 1,129 
OHIO G-2 70.0 22.82 181,706 7,963 22.4 28.0 16.1 13.4 9.6 139,004 6,091 26,879 4,232 34,594 10,744 12,252 20,355 7,943 24.66 .6 2,400 

Wheeling 54.2 17.97 146,873 8,173 129,781 7,222 25,636 3,671 32,017 10,521 19,856 4,546 
Wheeling Metro Area. 189.2 59.12 469,851 7,947 22.6 25.8 17.1 15.8 9.2 271,957 4,600 71,324 8,414 41,327 15,494 19,543 45,168 20,583 71.99 

PENDLETON J-5 6.8 1.72 8,969 5,215 27.0 9.3 12.5 2.9 2.5 5,506 3,201 722 102 647 136 145 1,474 496 2.31 2.6 9,316 
PLEASANTS F-3 7.5 2.06 12,236 5,940 24.6 25.3 18.7 10.7 2.6 9,084 4,410 2,459 255 435 524 91 2,653 1,272 2.31 .4 347 
POCAHONTAS H-6 8.0 2.26 14,066 6,224 27.5 17.1 15.4 9.6 3.4 8,163 3,612 2,281 120 956 373 663 1,242 1,146 3.17 1.8 2,451 
PRESTON J-3 23.8 6.37 39,489 6,199 26.5 17.2 16.0 9.8 4.6 21,578 3,387 5,766 562 1,613 464 825 5,166 2,673 8.31 2.4 5,809 
PUTNAM E-5 26.0 7.02 40,554 5,777 24.5 28.9 16.3 8.4 2.4 20,793 2,962 4,936 68 1,455 190 423 6,040 5,363 8.17 1.8 1,899 
RALEIGH F-7 66.4 17.93 132,434 7,396 21.9 18.9 17.4 14.4 7.8 88,745 4,950 25,589 2,293 14,189 5,648 5,029 15,603 6,999 22.06 1.0 1,265 

Beckley 20.5 6.68 42,682 6,390 59,254 8,870 16,804 1,983 10,765 5,254 4,663 10,887 3,141 
RANDOLPH H-5 22.9 6.16 41,957 6,811 25.7 17.2 18.3 10.7 5.9 29,726 4,826 7,701 910 5,641 1,013 1,298 4,380 3,410 8.13 1.9 2,147 

RITCHIE F-4 8.8 2.68 19,112 7,131 23.1 17.2 17.2 12.7 6.2 11,299 4,216 2,656 727 833 402 529 3,620 1,162 3.65 1.1 1,486 
ROANE F-5 13.5 3.59 22,754 6,338 26.1 16.1 16.1 9.2 3.8 14,216 3,960 3,925 476 1,218 922 597 3,101 1,738 4.20 2.2 2,469 
SUMMERS F-7 13.2 3.63 20,369 5,611 20.8 17.1 13.5 10.2 4.5 12,918 3,559 3,214 526 1,340 926 530 2,285 1,346 3.98 1.3 1,109 
TAYLOR H-3 12.6 3.83 24,573 6,416 22.4 16.6 19.8 12.6 5.8 16,866 4,404 5,642 627 558 877 898 2,491 2,201 4.62 .7 1,008 
TUCKER J-4 5.4 1.57 12,412 7,906 20.7 15.0 14.1 14.3 8.8 8,093 5,155 2,054 133 379 439 394 2,296 723 2.31 .7 1,061 
TYLER G-3 8.8 2.68 20,767 7,749 20.1 18.6 16.6 14.3 9.1 9,841 3,672 3,456 301 838 486 484 1,955 1,093 3.38 1.1 1,222 
UPSHUR H-4 17.2 4.79 29,017 6,058 23.2 15.6 16.5 12.5 4.9 24,037 5,018 8,045 711 1,175 1,172 949 4,658 1,415 5.56 1.6 1,901 

WAYNE D-6 41.2 11.10 63,696 5,738 24.0 26.9 14.1 9.2 3.5 23,382 2,106 9,202 645 1,031 216 921 5,554 2,281 9.09 1.3 1,562 
WEBSTER G-5 10.4 2.63 15,944 6,062 23.2 14.2 14.2 10.6 4.7 9,952 3,784 3,639 397 718 273 301 1,607 1,400 3.04 .7 301 
WETZEL G-3 18.0 5.31 43,176 8,131 17.4 21.0 21.4 15.6 8.7 24,563 4,626 8,209 829 1,298 1,108 1,251 5,794 2,250 7.51 .8 586 
WIRT F-4 3.1 .88 6,527 7,417 23.1 11.3 16.2 19.0 5.3 1,379 1,567 219 13 532 39 22 19 237 1.34 1.0 1,057 
WOOD E-4 88.8 26.55 212,435 8,001 20.2 27.6 17.9 16.6 9.3 129,181 4,866 29,707 3,858 25,707 9,636 7,272 23,306 9,696 31.84 1.6 2,525 

Parkersburg 49.1 15.49 136,544 8,815 114,949 7,421 23,641 3,256 25,275 9,433 5,715 22,619 7,704 
Parkersburg Metro 
Area 88.8 26.55 212,435 8,001 20.2 27.6 17.9 16.6 9.3 129,181 4,866 29,707 3,858 25,707 9,636 7,272 23,306 9,696 31.84 

WYOMING E-7 33.0 7.88 57,292 7,271 21.2 21.6 19.5 14.5 6.1 29,278 3,715 7,375 548 6,287 798 1,286 6,991 2,825 8.52 .7 303 

(') Includes portion in Wayne County. 
(3) Includes portion in Brooke County. 
(4) Includes portion in Tazewell County, Virginia. 
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STATE TOTAL 
METRO AREAS 

Charleston 
Huntington - 

Ashland 
Parkersburg 
Steubenville - 

Weirton 

WEST VIRGINIA 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at (east 
95% with little variation on a county -by -county 
basis. There is no way at pr t to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

61,000 Wheeling 3,100 
Total Metros 28,900 

10,000 COUNTIES 
Kanawha 10,000 

6,700 McDowell ...._ 10,800 
400 Total Counties 20,800 

8,700 

WEST VIRGINIA 
Bee SRDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

BECKLEY (3 AM; 1 FM) 
Raleigh County -Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBKW (FM) 
1948 

The Personality Station 
Media Code 4 250 0140 1.00 
Personality Stations, Inc., Box 1452, Beckley. W. Va. 

25801. Phone 304-253-7311. 
I. PERSONNEL 

Pres. & Gen'i Mgr. -Joe L. Smith, Jr. 
Sales Manager -Pat Roach. 

3. FACILITIES 
ERP 34,000 w. 99.5 mc. 
Operating schedule: 6:00 am -midnight daily. EST. 
Antenna ht.: 1.050 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b, 15e. 
Basic Rates: 20b, 21a, 23e. 24a, 25a, 29a. 
Contracts: 40a, 41, 92a, 49a, 45, 46, 97a, 51b. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 621% 62d. 
Cancellation: 70e, 70e, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 8/1/67-Rec'd 7/31/67. 

6. SPOT ANNOUNCEMENTS 
ROS: Ix 30x 60x 90x I80x S60x 
Ea 1.50 1.40 1.30 1.20 1.10 1.00 

7. PACKAGE PLANS 
PER DAY: 1 ti 2 t1 S ti 4 ti 5 tl 10 tI 
Per wk 10.00 17.50 21.00 28.00 30.00 55.00 
Per mo 90.00 70.00 89.00 104.00 120.00 220.00 

S. PROGRAM TIME RATES 
Daily 8-10 pm. 

PER WK: I ti 341 4tl 7t1 
2 hr _......._.._... 20.00 58.00 75.00 120.00 
1 hr 12.50 35.00 98.00 75.00 
1/2 hr 7.50 21.00 27.00 48.00 

10. SPECIAL FEATURES 
Capsule News -Earned announcement rate plue .50 
per broadcast. 

WCIR 
1986 

Media Code 4 250 0280 5.00 
Christian Broadcasting Corp.. Box 1063, Beckley. W. 

Va. 25801. Phone 304-252-6452. 
I. PERSONNEL 

President -T. M. Waldron. 
General Manager -Thomas K. Martin. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
10,000 w. days, 1,000 w. critical hours; 1060 kc. 

Non -directional. 
500 w. pre -sunrise. 

Operating schedule: 6 am -local sunseL EST. 
4. AGENCY COMMISSION 

15/0. 
5. GENERAL ADVERTISING See coded regulations 

NAB ltadio Code Advertising Standards apply. 
General: 2a, 2b, 35, 9b, 4d, 5, 6a, 7b, 8. 
ltate Protection: 15e, 15b, I5c. 
Basic Rates: 20a, 20b, 21a, 21b, 23b, 24a. 24b, 24c, 

25c. 28c. 29a, 30, 32a, 33c. 
Contracts: 40b, 42e. 42c, 93, 49b, 45, 48, 49, 51a. 

51b. 
Comb.; Cont. Discounts: bob, 60d, 60e. 60f, 60g, 00h. 

601. 01b, 62a. 
Cancellation: 70a, 70c, 71a, 72, 73e. 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
ER Recd 12/12/66. BERKELEY SPRINGS 

6. SPOT ANNOUNCEMENTS 
I MIN: Ix 6x 
1 w1L 12.00 10.00 

12x 
9.00 

18x 
8.00 

24x 
7.00 

30x 
6.00 

(1 AM; 1 FM) 
Morgan County -Map Location L -S 

13 wk 11.75 9.75 8.75 7.75 8.75 5.75 See SRDS consumer market map and data at begin- 
26 wk. . 11.50 9.50 8.50 7.50 8.50 5.50 ning of the State. 
52 wk. 11.00 9.25 8.25 7.25 6.25 5.25 WCST 

WJ LS 
1939 

The Personality Station 
Media Code 4 250 0420 7.00 
Personality Stations, Inc., WJLS Bldg., Beckley. 

W. Va. 25801. Phone 304-253-7311. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Joe L. Smith, Jr. 
Sales Manager-I'at Roach. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 
Regional Reps Corp. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 560 kc. 

Directional -nighttime only. 
Operating schedule: 5:00-12:30 am weekdays. EST. 

4. AGENCY COMMISSION 
15/0 time only; bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4a, 4d, 5. 6a, 7a, 8. 
Rate Protection: IOb, lib, 12b, 13b, 14b, 15e. 
Basic Rates: 20b. 21a, 23a, 24a, 25a, 29a. 
Contracte: 40a, 91, 42a, 44a, 45, 96. 97a, 51b. 
Comb.: Cont. Discounts: 60b. 60e, 60f. 62b, 62d. 
Cancellation: 70a, 70c, 72. 73e. 
Prod. Services: 80, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 10 Eff 10/1/64 -Reed 9/28/69. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 12.00 8.00 156 ti..._ 9.00 6.25 
13 ti 11.50 7.75 260 ti 8.00 5.50 
26 tI 11.00 7.50 312 ti 7.00 4.75 
52 ti 10.50 7.25 500 ti 6.00 4.00 
104 ti 10.00 7.00 1000 ti 5.00 3.25 

7. PACKAGE PLANS 
SPECIAL WEEKLY PACKAGES 

(1-12 20/30 
cales) 

20/30 
PER WK: 1 min sec 1 min sec 
6-11 ti 10.00 7.00 24-27 ti 7.00 4.90 
12-18 ti 9.00 6.30 30 or more.... 6.00 4.20 
18-23 ti 8.00 5.60 

Additional Discounts 
13-25 wks 10% 52 wks 20% 
26-51 wks 15% 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x. ..... __ 
S70 OUNTS42 

25 18 10 
DIC 

13x-3% 52x- 9% 156x-15% 
26x-6% 104x-12% 260x-20% 

WWNR 
1946 

A Rahall Station 
Subscriber to the NAB Radio Code 

Media Code 4 250 0560 0.00 
Rahall Broadcasting Co. Inc., 1708 Harper Rd., 

Beckley, W. Va. Phone 304-253-8330. 

STATION'S PROGRAMMING DESCRIPTION 
WWNR: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour and headlines on half hour. 3 man 
local news department. 1 mobile unit. SPORTS: 
quarter after hour and weather 15 before hour. 
Play -by -Play local high school football and basket- 
ball. All -Star and World Series baseball. 5-7 am 
country and gospel music. 7 am -12 M current hits. 
audience participation, quizzes, and phone swap shop 
programs. 5:30-6 pm roundup of sports, news and 
stock reports. 6-6:30 pm telephone open mike pro- 
gram. Editorials. Contact Representative for further 
details. Rec'd 9/18/67. 

I. PERSONNEL 
President -N. Joe Rahall. 
General Manager -Anthony P. Gonzalez. 

2. REPRESENTATIVES li -lt Representatives, Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 620 kc. 

Directional -nighttime only. 
Operating schedule: 5:00 am -midnight weekdays. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 9a, 4d, 5, 6a, 7a. 
Rate Protection: 10a, 11a, 12a, 13a, 14e. 15b. 
Basic Rates: 20a, 22a, 23a, 24e. 25e. 26, 29a, 31, 

33a. 
Contracts: 40e, 94b, 46, 47a, 51b. 
Comb.; Cont. Discounts: 60o, 60f, 61e, 62d. 
Cancellation: 71a. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective 

Rates received September 4, 1962. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE 

Lesa than 
6 ti. 6 ti. 12 t1. 

1 week........ 11.00 9.00 8.00 
13 weeks.__. 10.75 8.75 7.75 
26 weeks...._ 10.50 8.50 7.50 
52 weeks 10.00 8.25 7.25 

18 ti. 24 ti. 30 ti. 
7.00 6.00 6.00 
6.75 5.75 4.75 
6.50 5.50 4.50 
6.25 5.25 4.25 

1958 

Subscriber tr the NAB Radio Code 
Media Code 4 250 0700 2.00 
Berkeley Springs Radio Station Corp., Box 8, Berke- 

ley Springs, W. Va. 25411. Phones 304-258-1010; 
Hancock, Md. 301-678-6217. 

I. PERSONNEL 
President -Vernon Weber. 
Vice -Ices. & Gen'l Mgr. -Ken Robertson. 
Program Director -Lynn Beckman. 

3. FACILITIES 
250 w.; 1010 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
Partial simulcast during AM operational hours. For 
separate FM facilities see WCST-FM. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a. 3b, 4a, 4d, 5. 6a, 7b, 8. 
Basic Rates: 20a, 22a, 23a, 24b, 28b, 29a. 
Contracts: 40e. 45, 46. 
Comb.; Cont. Discounts: 60a, 61b, 61c, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Sold in combination with WMSG, Oakland, Md. An- 
nouncements purchased en WMISG may be added to 
those purchased on WCST to earn the most favorable 
rate on both stations. Schedules need not be identi- 
cal. 1,000 or more time on each station earns the 
minimum rate lees 10%. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 4/1/64 -Reed 3/3/64. 
A -Sign -on -6 pm. 
B-6 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
Ix 50x 200x 500x 1000+ 

A 2.25 2.00 1.75 1.50 1.25 
B 2.00 1.75 1.50 1.25 1.00 

8. PROGRAM TIME RATES 
CLASS A 

Ix 50x 200x 500x 
1/2 hr 11.25 10.00 8.75 7.00 
1/4 hr 6.75 6.00 5.25 4.50 
5 min 9.50 4.00 3.50 3.00 

CLASS B 
1/2 hr..._ 10.00 8.75 7.50 _... 
1/4 hr 6.00 5.25 4.50 
5 min..._ 4.00 3.50 3.00 2.50 

W C S T -FM 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 250 0701 0.00 
Berkeley Springs Radio Station Corp., Box 8, 

Berkeley Springs, W. Va. Phone 304-258-1010. 
Hancock. Md. Phone 301-678-6217. 

I. PERSONNEL 
President --Vernon {Veber. 
Gen'l Sta. & Sales Mgr. -Kenneth Robertson. 
Program Director -Lynn Beckman. 

3. FACILITIES 
EItP 3.000 w.; 93.5 mc. 
Operating schedule: 6:00 am -11:00 pm Mon thru Fri; 
6:00 em -11:30 pm Sat; 8:00 am -11:00 pm Sun. EST. 
Antenna ht.: 70 ft. above average terrain. 
Partial simulcast operation during AM operational 
hours. FM only from sunset -II pm. For simulcast 
facilities see WCST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
Contracts: 90e. 

TIME RATES 
No. 2 ER 4/1/64-Rec'd 11/10/64. 

B-6 pm -sign -off. 
6. SPOT ANNOUNCEMENTS 

WCST Class B rates apply. 
8. PROGRAM TIME RATES 

WCST Class B rates apply. 

BLUEFIELD (2 AM; 1 FM) 
Mercer County -Map Location F-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHIS 
1929 

Subscriber to the NAB Radio Code 
Media Code 4 250 0840 6.00 
Dally Telegraph Printing Company, Broadcast Center. 

East Cumberland Rd.. Bluefield, W. Va. 24701. 
Phone 304-327-7115. TWX 304-325-6966. 

I. PERSONNEL President -Hugh Shott. 
General Manager --John Shott. 
Station and Sales Mgr. -George Hendrick. 

2. REPRESENTATIVES 
Aven-Knodel, Inc. 

3. FACILITIES 
5,000 w. days. 500 w. nights; 1440 kc. 

Non -directional. 
Operating schedule: 6 am -midnight. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3c. 3d, 9a, 9d, 5, 8a, 7a, 8. 
Rate Protection: lob, 11b, 12b, 13b. 14b. 16. 
Basic Rates: 20a, 21a. 21b, 21d, 22b, 23a. 23b, 24a, 

29b, 24e. 25a, 27, 28a, 29a, 30. 33a. 
Contracte: 40a, 42a, 43, 44b, 45, 48. 47a, 49. 51a. 

51b, 51c. 
Comb.; Cont. Discounts: 60a, 80f, 601, 61c, 82b. 62d. 
Cancellation: 70e. 70c, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC. 

TIME RATES 
No. 10 ER 7/1/66-ltec'd 8/1/66. 

7. PACKAGE PLANS 
PLAN I, 6-9 am & 4-7 pm. 

PER WK: I ti 6tl 12 ti 18 ti 24 t1 
1 min. __.__ 11.00 9.00 8.00 7.00 8.00 
30 sec....-..._.._ 8.00 6.75 6.00 5.25 9.50 
10 sea...._. 5.50 4.50 4.00 3.50 3.00 

PLAN H, 9 am -4 pm. 
9.00 7.00 6.00 5.00 4.00 

30 sec...___..__.....- 6.75 5.25 4.50 3.75 3.00 
10 sea......_.._ 4.50 3.50 3.00 2.50 2.00 

PLAN III, 7 pm -midnight 
1 min.__._..-_.-.. 7.00 6.00 5.00 4.00 3.00 
30 sea.._.___._....._ 5.25 4.50 8.75 3.00 2.25 

3.50 3.00 2.50 2.00 1.50 
DISCOUNTS 

26 consec wk..._.._ 4% 52 tonne wk..._ .... 8% 
8. PROGRAM TIME RATES 

A-6 am -7 pm. B-7 pm -midnight. 
I HR: Ix 26x 52x 104x I56x 260x 

A _.....__...-_....._ 90 75 85 55 95 35 
B _..-......_-._.._... 50 95 40 35 30 25 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

W H I S -FM 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 250 0841 4.00 
Daily Telegraph Printing Co., Broadcast Center, East 

Cumberland Rd., Bluefield, W. Va. 24701. Phone 
304-327-7115. TWX 304-325-6986. 

I. PERSONNEL 
President -Hugh Shott. 
General Manager -John Shott. 
Sta. & Sales Mgr. -George Hendrick. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
ERP 5,900 w 104.5 mc. 
Operating schedule: 7 em -midnight. EST. 
Antenna ht.: 1170 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3c, 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 12e. 
Basic Rates: 20a, 21e, 21b, 21e, 21d, 22b, 23a, 24a, 

24c, 31. 
Contracta: 40a, 42a, 43. 45. 46. 51a. 
Comb.; Cont. Discounts: 601, 61c, Old. 
Cancellation: 70e, 71e, 72, 73b. 
Prod. Services: 82. 

TIME RATES 
No. 3 Eff 3/1/67 -heed 2/8/67. 

7. PACKAGE PLANS 

PER W K : 
(ROS 12ti 

Mon thru 
I6 ti ti 24 ti 28 tI 

Ea 3.50 3.25 3.00 2.75 2.50 
Maximum 1 minute 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -5% 52 wk -10% 

WKO1948Y 

Media Code 4 250 0980 0.00 
Whin, Inc., Box 800, 623 Commerce St., Bluefield, 

W. Va. 29701. Phone 304-327-6124. 
I. PERSONNEL 

Station Manager -Jack Darnell. 
Chief Engineer -R. O. Kelly. 
Program Director -Wayne Edwards. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

8. FACILITIES 
1,u0u w. days, 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 1:00 am weekdays; 7:00 am - 
midnight Sun. EST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 23a. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective July 1. 1965. 

Rates received March 2, 1966. 
6. SPOT ANNOUNCEMENTS 

1 ti 52 ti 156 ti 260 ti 312 U 520 Li 
1 min ..... _.._... 7.50 7.00 6.50 6.00 5.50 5.00 
20/30 sec..._... 5.60 5.25 4.90 4.55 4,10 3.75 
10 sec... . 3.75 3.50 3.25 3.00 2.75 2.50 

7. PACKAGE PLANS 
PER WK: 12 tI 18 ti 24 ti 30 ti 
1 min...._ 78.00 108.00 132.00 150.00 
20/30 tea _._... 58.80 81.90 98.40 112.50 
10 sec 39.00 54.00 66.00 75.00 

tion packages may be cross combined to earn 
numerical frequency- Not subject to retro -active dis - 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 U._..._.._.-_.._...... 45.00 27.00 18.00 13.50 9.00 
13 tl._..... _...... _.._... 42.75 25.65 17.10 12.82 8.55 
28 tt._.._.__....._.._.. 40.50 24.30 16.20 12.15 8.10 
39 U._..._.__..__.._..- 38.25 22.95 15.30 11.47 7.65 
52 ti______ ...... 38.00 21.60 14.40 10.80 7.20 
78 ti._...__._.._._. .... . 33.75 20.25 13.50 10.12 6.75 
104 tt._.._.__..._.._._ 31.50 18.90 12.60 9.45 6.30 
156 ti_..._........_.._... 29.25 17.55 11.70 8.77 5.85 
260 ti._........_.._.._... 27.00 16.20 10.80 8.10 5.40 

BUCKHANNON 
Upahur County -Map Location H-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBUC 
1959 

Subscriber to the NAB Radio Code 
Media Cods 4 250 1120 2.00 
Radio Station WBUC, Inc., Box 71, Buckhannon, 

%V. Ve. 26201. Phone 472-1460. 
(This listing continued on next page) 
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Buckhannon-W B U C -Continued 
STATION'S PROGRAMMING DESCRIPTION 

WBUC: Programmed for general interest. 
NEWS: every hour on hour. 15 min world, state and 
local news at noon & 6 pm. Local news 8:30 am. 2 
mobile units cover special events and local news as 
needed. Country and western music early morning 
and early afternoon. General popular music 9 am - 
noon, 5-7 pm except early sign -off in winter. Current 
hits 4-5 pm. 5 min features, local events or regional 
news every hour on half hour. Farm features during 
noon hour. Telephone talk program 8:45 am. Recd 
7/17/67. 

I. PERSONNEL 
General Manager -Jesse D. Newman. 
Sta. & Com'1 Mgr. -Joe Barker. 

3. FACILITIES 
5,000 w.; 1460 ke. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: ta, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a. 13a, 14a. 15b. 
Basic Rates: 21e, 21b, 28b. 
Contracts: 40a, 44a, 46. 
Comb.; Cont. Discounts: 60e, 61a. 
Cancellation: 71a, 73b. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective February 1, 1965. 
Rates received April 26, 1965. 

6. SPOT ANNOUNCEMENTS -1 min- -30 sec - 
PER MO: ea tot ea tot 
1-12 tI 2.95 2.25 
13-25 ti 2.70 35.10 2.05 28.65 
26-38 tl..._.._.._......_.._.._ 2.50 65.00 1.85 48.10 
39-51 ti 2.30 89.70 1.70 68.30 
52-64 ti 2.10 109.20 1.60 83.20 
65-77 11..._ 1.95 126.75 1.50 97.50 
78-90 ti 1.80 140.40 1.40 109.20 
91-100 U.__ .................._...._ 1.70 154.70 1.35 122.85 
101 -up 1.60 161.60 1.30 131.30 
The total number of 30 and 60 second spots in a 
contract may be combined to earn the lower rate. 
Monthly earned rate is determined by number of 
spots used In 31 days of contract start. All portion 
of month carry over remains at earned rate. 

7. PACKAGE PLANS 
YEARLY RATE SCHEDULE 

5 min 1 min 30 sec 
156 tl......._....__.._.._......_ _.._.._. 3.55 2.35 1.80 
312 ti 3.10 2.15 1.65 
468 ti 2.90 2.00 1.55 
624 ti 2.75 1.90 1.45 
780 ti 2.60 1.75 1.35 
936 ti 1.65 1.30 
1092 ti 1.55 1.25 
1212 ti 1.45 1.20 
Yearly contract may be used as desired. For example, 
extra spots In some months, none In others. 

8. PROGRAM TIME RATES 
PER 510.: 1/4 hr 10 min 5 min 
1-12 ti 11.75 7.65 4.25 
13-25 ti 11.10 7.25 3.75 
26-38 ti 10.40 6.75 3.40 
39-51 ti 9.70 6.30 3.10 
52-64 ti 9.00 5.75 2.95 
65-77 ti ..._... 5.35 2.75 

CHARLESTON (6 AM; 4 FM) 

(including South Charleston) 
Kanawha County -Map Location E-5 

See SRDS consumer market map and data at begin 
sing of the State. 

WCAW 
1946 

The Eastman Station 

Media Code 4 250 1260 6.00 
Capitol Broadcasting Co., Box 4318. Charleston. W. Va. 

25304. Phone 304-925-4988. 
I. PERSONNEL 

President -E. M. Johnson. 
Vice-Pres. & Gen'I Mgr. -Paul Miles. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
10.000 w. days. 250 w. nights; 680 ke. 

Directional -nights only. 
Operating schedule: 6:00-1:00 am. EST. 

4. AGENCY COMMISSION 
15: no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a. 3b, 3d. 4a, 4c. 5. 6a, 71). 8. 
Rate Protection: lob, 1lb, 12b, 13b. 14b. 
Basic Rates: 20b, 21b. 22a, 23a. 24a. 25a. 26. 27. 

29a, 296, 30. 33d. 
Contracts: 40e, 41. 42a, 43, 44a, 46, 47a, 48. 49, 

51e, 51c. 
Comb.: Cont. Discounts: 60a. 60e. 60e. 61e, 82d. 
Cancellation: 70a, 70e, 71a, 72. 73a. 73b. 
Prod. Services: 82. 

TIME RATES 
No. 9 EH 9/1/68 -Reed 8/2/68. 

6. SPOT ANNOUNCEMENTS 
I -Mon thru Sat 6-10 am & 3-7 pm. 
II -Man thru Sat 10 am -3 pm. 
III -Mon thru Sat 7 pm -1 am: Sun all day. 

SECTION I 
PER WK: I ti 12 t1 18 t1 24 ti 
1 min, 23.00 20.00 19.00 18.00 
30/20 sec. 18.90 16.00 15.20 14.40 
10 sec 11.50 10.00 9.50 9.00 

SECTION II 
1 min. 18.00 16.00 15.00 14.00 
30/20 sec 14.40 12.80 12.00 11.20 
10 sec 9.00 8.00 7.50 7.00 

SECTION III 
PER WK: 1 ti 12 ti 18 ti 24 ti 
1 min 12.00 11.00 10.00 9.00 
30/20 sec 9.60 8.80 8.00 7.20 
10 sec 6.00 5.50 5.00 4.50 

8. PROGRAM TIME RATES 
5 -min -1-1/2x applicable 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -4% 52 wk -8%s' 

RATEBOLDER 
Minimum witty sched of 6 1 -min spots 6 am -12 mid 
Mon -Sun necessary to maintain consec wk advertising. 

WCHS 
1927 

BLAIR RADIO 

CBS Radio Network 
R AiB 

A Rollins' Group Station 
Media Code 4 250 1400 8.00 
WCHS-AM-TV Corp.. 1111 Virginia St. E., Charles- 

ton, W Va. 25324. Phone 304-342-8131. TWX 
304-666-8828. 

For other Rollins' Group Stations see Rollins Broad- 
casting, Inc. listing. 

I. PERSONNEL 
President -O. Wayne Rollins. 
General Manager -Ernest Saunders. 
Program Director -John Krlstof. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5.000 w.; 580 ke. Directional -night only. 
Operating schedule: 5:00-2:15 am. EST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a. 3d, 9a, 9d, 5. 6a. 7b. 8. 
Rate Protection: 10b, Ilb, 12b, 13b, 14b. 
Basic Rates: 20b, 21a, 21b, 21d, 22b. 23b, 29a, 24b, 

24c, 25a, 26, 28a, 28c, 29a, 29b, 31, 321,. 
Contracts: 40e, 41, 42a. 42c, 43, 44a. 44b, 45, 46. 

97e. 48. 49, 51a. 51e. 
Comb.: Cont. Discounts: 60b, 60h, 601, 62d. 
Cancellation: 70a. 70e, 71a. 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS Radio Network. 
Member: Rollins, Inc. 

TIME RATES 
Eff I/1/68-Rec'd 7/14/67. 

AA -Mon thru Fri 6-10 am & 3-7 pm. 
A -Mon thru Fri 10 am -3 pm. 
B -Mon thru Fri 7-10 pm; Sat 6 am -7 pm; Sun 
noon- 7 pm. 
C -All other times. 

7. PACKAGE PLANS 
CLASS AA 

WKLY: (') (t) 6 ti 12 ti 18 ti 24 ti 30 ti 
1 min 30.00 25.00 23.00 22.00 20.00 18.00 16.00 
20/30 24.00 20.00 18.40 17.60 16.00 14.40 12.80 
ID's 18.00 15.00 13.80 13.20 12.00 10.80 9.60 

CLASS A 
I min 20.00 18.00 16.00 14.00 13.00 12.00 
20/30 16.00 14.40 12.80 11.20 10.40 9.60 
ID's 12.00 10.80 9.60 8.40 7.80 7.20 

CLASS B 
15.00 12.00 11.00 10.00 9.00 8.00 

20/30 ..._._ 12.00 9.60 8.80 8.00 7.20 6.40 
ID's 9.00 7.20 6.60 6.00 5.40 4.80 

CLASS C 
1 min. 10.00 8.00 7.00 6.00 5.00 4.50 
20/30 8.00 6.40 5.60 4.80 4.00 3.60 
ID's 6.00 4.80 4.20 3.60 3.00 2.70 

(') Specified position. 
(t) Less than 6 ti. 

Minutes. 20/30 seconds and ID's may be combined 
for maximum frequency. 

DISCOUNTS 
28 wks-4% 52 wks-8% 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

WKLY: (t) 6 ti 12 tI 18 t1 
AA _. 30 25 23 21 
A ..... 23 21 19 17 
B 17 14 13 12 
C 11 9 8 7 

(t) Less than 6 U. 

WGKV 

24 tI SO ti 
19 17 
18 13 
11 10 
6 5 

1939 
Media Code 4 250 1540 1.00 
Radio WGKV, 28 Capital City Bldg., Charleston, 

W, Va. 25301, Plane 304.343-9544. 
I. PERSONNEL 

Owner -Manager -Edgar L. Clinton. 
Traffic Manager -Dorothea J. Blusher. 

WCAW 

wC 
wp 
"E" 

2. REPRESENTATIVES 
Weed Radio Corporation. 

3. FACILITIES 
1,000 w.: 1490 he, Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations' 
General: 4a. 
Basic Rates: '28a. 
Contracts: 40a. 

(') On contract not exceeding 1 year's duration. 
TIME RATES 

ER Itec'd 3/13/67. 
6. SPOT ANNOUNCEMENTS 

PER CONSEC WK: I wk 4 wk 8 wk 13 wk 
5 ti 14.00 12.00 11.00 10.00 
10 U 13.70 11.50 10.50 9.80 
15 tL 13.40 11.00 10.00 9.40 
20 ti 13.00 10.50 9.50 9.20 

WKAZ WKAZ-FM 
1946 1951 

Subscriber to the NAB Radio Coda 
Media Code 4 250 1680 5.00 
WKAZ, Inc., Box 871, 210 Dickinson SL, Charleston, 

W. Va. 25323. Phone 304-343-4556. 
I. PERSONNEL 

General Manager -Harvey Guenther. 
Operations Director -Charles R. Turley. 
Chief Engineer -Lester Lovejoy. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio. Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 950 kc, 

Directional -night only. 
Operating schedule: 24 hours daily. EST. 
FM FACILITIES 
ERP 9,000 w.; 97.5 me. 
Antenna ht.: 237 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. No discounts on talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 4d, 5. 
Rate Protection: 10b, 11b, 12b. 
Basic Rates: 20a, 22a, 230, 24b, 25a, 28a, 29a. 
Contracts: 40a, 45, 98, 47a. 
Comb.; Cont. Discounts: 60b, 60k, 61a. 01b. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 17 Eff 9/1/88-Rec'd 8/21/68. 

AAA -Mon thru Sat 8-10 am & 3-7 pm. 
AA -Mon thru Sat -10 am -3 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 
Fixed 6 ti 12 ti 18 ti 24 ti 

1 min 20.00 18.00 17.00 16.00 15.00 
20/30 sec 16.00 14.40 13.80 12.80 12.00 
10 sec 10.00 9.00 8.50 8.00 7.60 

CLASS AA 
1 min 19.00 17.00 16.00 15.00 14.00 
20/30 sec 15.20 13.60 12.80 12.00 11.20 
10 sec 9.50 8.50 8.00 7.50 7.00 

CLASS A 
1 min 17.00 15.00 14.00 13.00 12.00 
20/30 sec ..... _......_ 13.60 12.00 11.20 10.40 9.60 
10 sec 8.50 7.50 7.00 6.50 6.00 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

CLASS AAA 
PER WK, EA: I min 30 see 10 see 
18 ti 11.00 8.80 5.50 
24 ti 10.00 8.00 5.00 
Class AA & A-80% of applicable min. 

WKNA (FM) 
1960 

©QF'MQ 
Media Code 4 250 1820 7.09 
Perfection Music, Inc.. 816020 Chelsea Drive, 

Charleston. W. Va. 25303. Phone 304-344-2395. 
I. PERSONNEL 

President -Ray C. Tincher. 
Vice-Pres. & Geri t Mer. -0. W. "Bill" Sandefur. 
Commercial Manager -Virginia Sandefur. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 2,650 w.; 98.5 mc 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 391 ft. ab terrain. 

4. AGENCY COMMISSION 
Net: no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: 2a. 3a, 3b, 4a, 5, 811, 8. 
Rate Protection: 10b. 11b, 15b. 
Basle Rates: 20a, 22a, 22b, 23a, 24a. 26. 28b. 
Contracts: 40a. 40e, 42b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a. 61a, 61b, 02b. 62e. 
Cancellation: 70a, 70e, 71a, 73a. 

WEST VIRGINIA 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
ER Recd 8-31-67. 

6. SPOT ANNOUNCEMENTS 

PER DAY: (7 days per week) 

Ea .... 2.00 1.50 1.25 
Runs less than 6 months add 5%. 
Runs more than 6 months subtract 5%. 
All spots 100 words or 40 sec or less. 
No block time available. 
No further discounts. 

WRDS 
1963 

Media Code 4 250 1960 1.00 
Stone Broadcasting Co., Box 8305. 605 D. St., South 

Charleston, W. Va. 25303. Phone 304-744-5388. 
1. PERSONNEL 

Pres. & Gen I Mgr. -William D. Stone. Br. 
Station Manager -William D. Stone, Jr. 
Opr. & Sales Mgr. -D. L. Scott, 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South, Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 
1,000 w.; 1410 he. Non -Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See eoded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3a, 3b, 3c, 4a, 4c, 5, 6e. 7e, 8. 
Rate Protection: 10a, 11a, 12e, 13a, 14e, 15e, 156. 

16. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23a, 24b, 25a, 

28, 28b, 28c, 29e, 29b, 30, 33e. 
Contracta: 40a, 42b, 44a, 44b, 45, 48, 47e, 49, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 60h, 601, alb, 

62a. 
Cancellation: 70b, 70d, 71a, 73b, 
Prod. Services: 80. 81, 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
Rates effective--. 

Rates received July 16. 1985. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 9.00 7.00 260 ti 6.00 4.00 
13 ti 8.00 6.00 312 tl._.._....... 5.00 3.00 
52 ti 7.00 5.00 

8. PROGRAM TIME RATES 
1 ti 

1 hr 80. 
1/2 hr. .... ____ ......... _ 45. 
1/4 hr 35. 
10 min..... 25. 

13 t1 
57. 
42. 
32. 
22. 
13. 

52 tl 
54. 
39. 
29. 
19. 
11. 

260 ti 312 tl 
51. 39. 
36. 33, 
28. 23. 
16. 13. 

9. 8. 

WTIP WTIO(FM) 
1946 1965 

Media Code 4 250 2100 3.00 
Chemical City Broadcasting Co., Box 3032, 415 Dick- 

inson St., Charleston, W. Va. 25331. Phone 304- 
342-3138. 

I. PERSONNEL 
General Manager -Mel S. Burka. 
Sales Manager -B. A. Burka. 
Program Director -Charles Coleman. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Detroit -Pearce Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 ke. 

Non -directional. 
Operating schedule: 6:00-2:00 am. EST. 
FM FACILITIES 
ERP 59,000 w.; 102.7 me. 
Operating schedule: 8:00-2:00 am Mon thru Sat: 
6:00 am -midnight Sun. EST, 
Antenna ht.: 540 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a, 3a, 4e, 4d, 5. 6e. 7b, 8. 
Rate Protection: 10a, 11a, 12e. 13b, 14a, 15b. 
Basic Rates: 20b. 21a, 22b, 23a, 24s, 25a, 28e. 29a. 
Contracts: 40e, 46, 47a, 51b. 

(This listing continued on next page) 

k%eì645,áZ(18- 49 yrs.)* 
AVERAGE QUARTER HOUR TUNE -IN 

6 AM -10 AM 10 AM -3 PM 
MEN WOMEN MEN WOMEN 
2900 3500 2500 5200 
1900 3600 200 1500 

100 800 - 100 
1500 4300 1300 2700 
800 1300 400 700 

3 PM -6 PM 
MEN WOMEN 
1600 4100 
400 
500 

2300 
700 

1100 
1500 
2400 
1100 

*PULSE APRIL -MAY '68-8 County See your EAST/MAN 
November 1, 1968 Spot Radio Stations 935 



WEST VIRGINIA 
Charleston -W T I P, W T I O (FM)-Cont'd 

Comb.; Cont. Discounts: 60b. 
Cancellation: 70h, 70d, 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Eff 3/1/67 -Reed 3/10/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Consee wk 
PER WK: I wk 4 wk 13 wk 26 wk 39 wk 52 wk 
5 ti 11.00 9.00 8.00 7.00 
10 ti 10.70 8.50 7.50 6.80 
15 ti 10.40 8.00 7.00 6.40 
20 ti 10.00 7.50 6.50 6.20 
25 ti 9.50 7.00 6.00 5.80 
30 ti 9.00 6.50 5.50 5.30 
50 ti 6.00 5.00 4.00 

30 SECONDS 
5 ti 8.25 6.75 6.00 5.25 
10 ti 8.00 6.90 5.80 5.10 
15 ti 7.80 6.00 5.25 4.80 
20 ti 7.50 5.60 4.90 4.70 
25 ti 7.10 5.25 4.50 4.35 
30 ti 6.75 9.90 4.15 9.00 

6.50 6.00 PER WK: 
8.30 5.80 5 min 
6.00 5.50 
5.70 5.20 5 min. 
..._ _.... 

_.... 5 min 
...._ 

5 min. 
9.90 4.50 
4.70 4.35 
9.50 4.15 
4.30 3.90 
9.00 -- 

50 ti 4.50 3.80 3.00 ..._ _.... 
8. PROGRAM TIME RATES 

I hr I/2 hr I/4 hr 10 min 5 min 
1 x 77.00 46.00 31.00 23.00 16.00 
13 z 73.00 93.50 29.50 21.50 15.00 
26 i 69.00 41.00 28.00 20.50 14.00 
39 z 65.50 39.00 26.50 19.50 13.00 
52 z 62.00 37.00 25.00 18.50 12.00 
104 e 58.50 35.00 23.50 17.50 11.00 
156 e 55.00 33.00 22.00 16.50 10.50 
208 z 51.50 31.00 20.50 15.50 10.00 
260 z 98.00 29.00 19.00 14.50 9.50 
312 z 45.00 27.00 18.00 13.50 9.00 
364 x 42.00 25.00 17.00 12.50 8.50 

WVAF(FM) 
1965 

Media Code 4 250 2240 7.00 
Capitol Broadcasting Corp., Box 4318. Charleston. 

West Va. 25304. Phone 304-925-9986. 
I. PERSONNEL 

President -E. M. Johnson. 
S. FACILITIES 

ERP 50,000 w. (boric.). 50,000 w (vert.): 99.9 me. 
Operating schedule: 6:00 am -midnight. EST. 
Antenna ht.: 497 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b. 3a. 3b. 3d, 4a, 4c. 5, fia. 7b. 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b. 
Baste Rates: 20h, 21b, 22a, 23a. 24a, 25a, 26. 27. 

29a. 29b, 30, 33d. 
Contracts: 40a. 41. 42a, 43, 94a, 46. 47a. 48, 49, 

51a. 51c. 
Comb.: Cont. Discounts: 60a. 60c. 80e. 61e. 82d. 
Cancellation: 70a. 70c, 71a. 72. 73a, 73b. 
Prod. Services: 82. 

TIME RATES 
Ratee effective February 1, 1965. 
Rates received October 27. 1965. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 wk 
1 ti 
7 ti 
14 ti 
21 tl 

8. PROGRAM TIME RATES 

5.00 
4.75 
4.50 
4.25 

]3 wk 26 wk 52 wk 
4.75 4.50 4.25 
4.50 4.25 4.00 
4.25 4.00 3.75 
4.00 3.75 3.50 

1 hr 1/2 hr 1/4 hr 5 min 
1 ti 45.00 27.00 18.00 9.00 
13 ti 42.50 25.50 17.00 8.50 
26 ti 40.00 24.00 16.00 8.00 
52 ti 37.50 22.50 15.00 7.50 
104 ti 35.00 21.00 14.00 7.00 
260 ti 32.50 19.50 13.00 6.50 
520 ti 30.00 18.00 12.00 6.00 

CHARLES TOWN (1 AM; 1 FM) 
Jefferson County -Map Location M-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WXVA 
1962 

Media Code 4 250 2380 1.00 
WXVA Broadcasting Corp., Box 188, 118 N. George 

St., Charles Town, W. Va. 25414. Phone Charles 
Town 725-7055. 

I. PERSONNEL 
General Manager -E. Wilson 'Woody" O'Hara, Jr. 

3. FACILITIES 
5.000 w. days; 1550 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
Partial simulcast operation. For non-aimuleaat faelli- 
ties see WZFM (FM). 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 313, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10g. 11g, 12g. 13g, 14g. 15b, 15c. 
Basic Rates: 20h. 23a, 22a, 22b, 23a, 24e, 25b, 28b, 

28c. 29b. 30, 33a. 
Contracts: 40a, 91. 42a, 42c, 43, 44a, 45, 46, 97b, 

49. 50. 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60f, 61a, 62b. 
Cancellation: 70h, 70d, 71a. 
FM facilities: WZFM (FM). 

TIME RATES 
Rates effective May 1. 1962. (Card No. 1-82.) 

Rates received November 16, 1962. 

6. SPOT ANNOUNCEMENTS 
1 \VEEK 

PER WK: 6tí 12t1 24t1 48tí 
1 min 1120 wd limit) 3.95 3.30 3.15 2.95 
30 sec (60 wd limit) 2.40 2.30 2.20 2.10 

13 WEEKS 
1 min (120 wd limit) 3.35 3.20 3.00 2.75 
30 sec (60 wd limit) 2.35 2.25 2.10 1.95 

26 WEEKS 
1 min (120 wd limit) 3.25 3.10 2.85 2.55 
30 sec (60 wd limit) 9.30 2.20 2.00 1.80 

52 WEEKS 
1 min (120 wd limit) 3.15 3.00 2.70 2.35 
30 sec (60 wd limit) 2.20 2.10 1.90 1.65 

8. PROGRAM TIME RATES 
1 WEEK 

6tí 1211 24 tI 48 t1 
6.25 6.00 5.50 5.25 

13 WEEKS 
6.00 5.75 5.25 5.00 

26 WEEKS 
5.75 5.50 5.00 4.75 

52 WEEKS 
5.50 5.25 4.75 4.50 

WZFM (FM) 
1966 

Media Code 4 250 2520 2.00 
WXVA Broadcasting Corp., Box 188, 118 N. George 

St., Charles Town, W. Va. 25414. Phone 304.725- 
7 055. 

I. PERSONNEL 
General Manager -E. Wilson "Woody" O'Hara, Jr. 

3. FACILITIES 
ERP 3,000 w.; 98.3 me. 
Operating schedule: 6 am -11 pm Mon thru Sat; 7:30 
am -11 pm Sun. EST. 
Antenna ht.: 172 ft. above average terrain. 
Partial simulcast operation. For simulcast facilities 
see WXVA. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of month. 

5. GENERAL ADVERTISING See coded regula'icrs 
See WXVA listing for coded regulations. 
AM facilities: WXVA. 

TIME RATES 
No. 1-62 Eff 5/1/62 -Reed 10/7/66. 

6. SPOT ANNOUNCEMENTS 
1 WEEK 

PER WK: 6tl 12t1 24t1 48 t1 
1 min (120 wd limit) 3.45 3.30 3.15 2.95 
30 sec (60 wd limit) 2.40 2.30 2.20 2.10 

13 WEEKS 
1 min (120 wd limit) 3.35 3.20 3.00 2.75 
30 sec (60 wd limit) 2.35 2.25 2.10 1.95 

26 WEEKS 
1 min (120 wd limit) 3.25 3.10 2.85 2.65 
30 sec (60 wd Umft) 2.30 2.20 2.00 1.80 

52 WEEKS 
1 min (120 wd limit) 3.15 3.00 2.70 2.35 
30 sec (60 wd limit) 2.20 2.10 1.90 1.65 

8. PROGRAM TIME RATES 
1 WEEK 

PER WK: 6 t1 12 t1 24 t1 48 t1 
5 min 6.25 6.00 5.50 5.25 

5 min. 5.75 5.25 5.00 
13 WEEKS 

6.00 
26 WEEKS 

5 min 5.75 5.50 5.00 4.75 
52 WEEKS 

5 min 5.50 5.25 4.75 4.50 

CLARKSBURG (3 AM) 
Harrison County -Map Location G-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBOY 
1937 

® 
Media Code 4 250 2660 6.00 
WBOY. 912 IV. Pike St., Clarksburg, W. Va. 26301. 

Phone 304-624-7571. TWX 304-366.2376. 

I. PERSONNEL 
President -N. W. Levin. 
Vice -President -John J. Borghi. 
Managing Director -Roger Garrett. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1406 be. 

Non -directional. 
Operating schedule: 6:00 am -midnight daily. EST. 

4. AGENCY COMMISSION 
15%; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 3d, 4a, 9d, 5, 6a. 
Rate Protection: 10c, 11c, 12e 13e, 14e, 15a. 
Basic Rates: 20b, 21a, 21d, 22a, 23a, 24b, 24e. 25a, 

26, 28a, 29a, 30. 
Contracta: 40a, 41, 42a. 43, 44a, 45, 46, 47a. 49, 

50. 51a. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 601, 61a, 

62b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective June 1, 1959. (Card No. 9.) 

Rates received October 5, 1961. 
Rev. (1 min. Wkly. Plan) reed Sept. 8, 1961. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104e 260x 3I2x 

1 min 6.00 5.40 4.80 4.50 3.60 3.30 
30 sec 5.00 4.50 4.00 3.75 3.00 2.75 

7. PACKAGE PLANS 
1 -MINUTE WEEKLY PLAN RATES 

Each Total Each Total 
10 Plan 5.00 50.00 30 Plan 4.00 120.00 
20 flan 4.50 90.00 50 Plan 3.50 175.00 
30 -second announcements -75% of weekly 1 -minute 
plan rates. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 x 45 30 20 15 10 
DISCOUNTS 

13x- 5% 52x-20% 156e-30% 
26x-10% 104x-25% 260x-40% 

WHAR 
1946 

time sales inca 

Media Code 4 250 2800 8.00 
Harrison Corporation, Box 1111, Route 50 East. 

Clarksburg, W. Va. 26302. Phone 304-629-5525. 
STATION'S PROGRAMMING DESCRIPTION 

WHAR: Programmed for adulta and young adults. 
5 air personalities emcee entire operation. MUSIC: 
current hits, top 40. NEWS: 10 min each hour of 
local, area, and national. Farm reporte, aporta news, 
women's program, weather and public affaira daily. 
Available for remotes in coverage area. Contact 
Representative for further details. Recd 8/21/67. 

I. PERSONNEL 
('resident -(.'harles A. Gaylord. 
General Manager -J. T. Fawcett. 
Sales Manager -Robert H11ber. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1340 se. 

Non -directional. 
Operating schedule: 20 hours. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded recula:ions 
General: la, 4a, 9d, 5, 7b. 
Rate Protection: 15b. 
Basic Rates: 20a. 22a, 22b, 23a, 28a, 29a. 
Contracts: 40a, 45, 97a, 48. 
Comb.; l'ont. Discounts: 60b, 60k, Ela, 61b, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective September 1984. 

Rates received September 3, 1964. 
7. PACKAGE PLANS 

1 MINUTE 
PER IVE: 1 ok 13 uk 26 wk 39 wk 52 wk 
1-4 ti 7.00 6.75 6.50 6.00 5.50 
5-9 ti 6.50 6.00 5.75 5.50 5.00 
10-14 ti 6.00 5.75 5.00 4.75 4.50 
15-19 ti 5.50 5.00 4.75 4.50 4.00 
20-24 Il 5.00 4.75 4.50 4.00 ...... 
25-29 ti 4.75 4.50 4.00 
30 or more 4.50 4.00 ...... 
30 seconds -75% of applicable 1 -minute rate. 

WPDX 
1946 

611312 
Media Code 4 250 2940 2.00 
WPDX Radio Corp, Box 2031, Route 19 South, 

Clarksburg. W. Va. 26302. Phone 304-624-6425. 
STATION'S PROGRAMMING DESCRIPTION 

WPDX: Programmed for adults. 
MUSIC: country and western top 40 format. NEWS: 
on hour and half hour. 5 air personalities, farm 

reports and editorials when warranted. Contact Repre- 
sentative for further details. Recd 4/29/68. 

I. PERSONNEL 
Pres. h Treas.-L. Clark Tierney. 
Vice-Pres. h Gen'l Mgr. -C. E. Wheeler. 
Vice -President -C. Sistthew S. Tierney. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 
Regional Reps Corp. 

3. FACILITIES 
1.000 w.: 750 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 9a, 5. 6a. 7h, 8. 
Rate Protection: 10e 11b, 12e, 13c, 14b. 15b. 
Basic Rates: 20b, 21a, 23a. 24b, 25a, 26, 28a, 28c 

29a. 30. 32a. 
Contracts: 40a, 41, 42b, 44a, 45, 46, 47a, 48. 49, 

51e. 
Comb.; Cont. Discounts: 60b, 60f, 601, 61b, 62b, 

62d. 
Cancellation: 70a. 70e, 71a, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective September 1, 1964. (Card No. 4.) 

Card received September 21. 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 30 see 
1 ti 7.50 6.00 104 ti. 6.25 5.00 
13 ti 7.25 5.75 156 Li 5.75 4.75 
26 ti 7.00 5.50 260 t1 . 5.25 4.25 
52 ti 6.75 5.25 

7. PACKAGE PLANS 
FREQUENCY SATURATION PLAN 

PER WK: 1 min 30 eec 1 min 30 see 
10 ti..._ 8.00 4.75 25 ti 4.75 3.50 
15 ti 5.50 4.25 30 U -.. 4.50 3.25 
20 ti 5.00 3.75 
Announcements run in Frequency Saturation Plan 
cannot he combined with regular announcements to 
earn further discounts. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

I ...... 80.00 38.00 24.00 18.00 12.00 
13 ti. 57.00 34.00 23.00 17.00 11.50 
26 01. 54.00 32.00 22.00 18.00 11.00 
52 ti 51.00 30.00 21.00 15.00 10.50 
104 ti 48.00 28.00 20.00 14.00 10.00 
156 ti..._..._ 45.00 26.00 19.00 13.00 9.50 
260 ti..._ 42.00 24.00 18.00 12.00 9.00 

ELKINS 
Randolph County -Map Location H-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDNE 
1948 

R A B 

Media Code 4 250 3080 6.00 
Maria Broadcasting Corp., Davis St. and Washington 

Ave., Elkins. W. Va. Phone 636-1300. 
I. PERSONNEL 

l'res. & Gen'l Mgr. -Jack Carr. 
Sales Manager -Joseph Bangham. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc.. 

Non -directional. 
Operating schedule: 6:00 am -11:15 pm weekdays; 7:00 
am -11:15 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3h, la, 5, 6a, 8. 
Irate Protection: 10h, 11b, 12b, 13h, 14b. 
Basic Rates: 22a, 23a, 24b, 25a, 28a. 29a. 
Contracts: 40a, 45, 96, 47a, 48. 
Comb.; Cont. Discounts: 60k, 61a, 61b, 82b. 
Cancellation: 70a, 70c, 73a. 

TIME RATES 
Rates effective April 1. 1958. 

Rates received December 16. 1955. 
Rev. ratea received August 1, 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 10 min. 5 min. 1 min. 

I time 25.50 17.00 12.75 9.50 6.00 
13 times 24.20 16.15 12.10 9.00 5.80 
26 times 23.00 15.30 11.50 8.50 5.60 
52 times 21.70 14.45 10.85 8.00 5.40 

104 times 20.40 13.60 10.20 7.50 5.20 
156 times 19.10 12.75 9.55 7.00 5.00 
280 times 17.90 11.90 8.95 6.50 4.80 
312 times 15.30 10.20 7.65 6.00 4.60 

FAIRMONT (2 AM) 
Marton County -Slap Location 11.3 

Ree 8111)4 consumer market map and data at begin- 
ning of the State. 

WMMN 
1928 

Media Code 4 250 3220 8.00 
Broadcast Enterprises. Inc.. Falrment Hotel, Fair- 

mont, IV. Va. 26554. Phone 304-363-5200. 
I. PERSONNEL 

President -E. M. Johnson. 
Vice-Pres. & Gent Mgr. -Frank J. Lee. 
Sec'y & Treas.-John P. Carr. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
5.000 w.; 920 Ice. Directional -nights only. 
Operating schedule: 7:50 am -midnight Bun; 8:00 am - 
midnight weekdays. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded reeule icrs 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d. 4a, Id. 5. 6a, 7h, 8. 
Rate Protection: 10a, lia, 12a, 13a. 14a, 15a, 16. 
Basic Rates: 20h, 21a, 21h, 214. 22b, 23a, 24b, 24e. 

25a, 26, 27, 28h, 29a, 30, 33h. 
Contracts: 40a, 41, 42a, 42e, 44a, 45, 46, 47a, 49, 

51a, 51h. 
Comb.; Cont. Discounts: 60a, 80d, 60g, 601, 61a, 

61h. 62h. 
Cancellation: 70a, 70e. 71b, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Err 1/1/66 -Reed 10/3/66. 

AA -Mon thru Sat 6-8:30 am & 4-6:30 pm, 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 52x 104e 196x 260e 520e 
1 min 13.00 12.50 12.00 11.50 11.00 10.50 
30 sec 9.10 8.75 8.40 8.00 7.70 7.35 
10 sec 6.50 6.25 6.00 5.75 5.50 5.25 

CLASS A 
1 min 10.00 9.50 9.00 8.50 8.00 7.50 
30 sec 7.00 6.65 6.30 5.95 5.60 5.25 
10 see... 5.00 4.75 4.50 4.25 4.00 3.75 

8. PROGRAM TIME RATES 
1 HR: In 26x 52x 104e 156x 260x 520x 

AA 80 76 72 68 84 60 56 
A 60 57 54 51 48 45 42 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

WTCS 
1947 

Media Code 4 250 3360 2.00 
Fairmont Broadcasting Co., Box 1549. Fairmon,. 

W. Va. 26555. Phone 304-366-3700. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Nick Fantasia. 
2. REPRESENTATIVES 

South -David Carpenter Company. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1490 ke. 
Non -directional. 

Operating schedule: 6:45 am -11:30 pm Mon thru Sat; 
7:55 am -11:30 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 45. 
Affiliated with American Contemporary Network. 
Affiliated with KBS Radio Network. 
Length of commercial copy: 
5 minutes ..-._.1:00 minutes 

10 minutes _1:80 minutes 
30 minutes .-.3:80 minutes 
60 minute, _-.._.6:00 minutes 

TIME RATES 
Rates effective 

Rates received March 4. 1963. 
(This listing eontinued on next page) 
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Fairmont -W T C S-Contlnuea 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 30 see 
1 ti......._.._.._ 6.00 4.50 104 ti..._...._ 4.80 3.70 
13 it 5.70 4.25 156 tl..__....._ 4.50 8.50 
26 ti ........ 5.40 4.05 260 ti.._....- 4.20 3.80 
52 ti 5.10 8.90 312 3.90 3.10 

8. PROGRAM TIME RATES 
5 min 5 min 

1 ti ....... 11.00 104 tl ._ __.. 8.00 
13 ti 10.25 156 7.25 
26 ti 9.50 260 ti. 6.50 
52 ti 8.75 312 tl..._ _ 5.75 
Program anu spot announcements can be combined to 
earn frequency discounts. 

FISHER 
Hardy County -Map Location R.-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WELD 
1956 

Media Code 4 250 3500 3.00 
Southbranch Broadcasting Corp., Fisher, W. Va. 

26818. Phone 538-6062. 
STATION'S PROGRAMMING DESCRIPTION 

WELD: Country music, M -Sat. Religious Sun only. 
NEWS: local 5 daily. network news at :55, 10 
daily. Agricultural news program M -F, 2 daily, 7:15 
am & 12:15 pm. SPORTS: local high school football 
and baseball games, college football. Sports report 
1 daily. Network auto races, special feature on 
Memorial Day July 9th and Labor Day, Elections 
and other public affairs programs. Special events re- 
motes. Contact Representative for further details. 
Reed 11/20/67. 

I. PERSONNEL 
General Manager -Daniel L. Pennell. 

2. REPRESENTATIVES 
National -call station collect. 
Regional-Dome-Messervey Co., Inc. 

3. FACILITIES 
500 w. days; 690 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, 3a, 3b, 3d. 4e, 9d, 5, 6a, 7a. 
Rate Protection: 10e, 15b. 
Basic Rates: 20b, 21a, 21c, 28b, 28c, 33a. 
Contracts: 40b. 
Comb.; Cont. Discounts: 60a, 62a. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS Radio Network. 
Member: Green Valley Group. 

TIME RATES 
Rates effective November 1, 1984. 

Card received November 5, 1964. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PEIt WK: 1 wk 13 wk 26 wk 52 wk 
5 ti 4.00 3.50 3.25 3.00 
10 ti 3.75 3.25 3.00 2.75 
20 ti 3.50 3.00 2.75 2.50 
30 ti 3.25 2.75 2.50 2.25 
10 -second announcements combinable with other an- 
nouncements at a ratio of 2 10 -second to 1 1 -minute 
announcement. 
20/30 seconds -75% of applicable minute rate. 
10 seconds -50% of applicable minute rate. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: 13 wk 28 wk 52 wk 
5 ti 7.00 6.50 6.25 
10 ti 6.75 6.25 6.00 
15 tl 6.50 6.00 5.75 

GRAFTON 
Taylor County -Map Location H-3 

See SitDS consumer market map and data at begin- 
ning of the State. 

WVVW 
1957 

Media Code 4 250 3640 7.00 
WVVW. inc., affiliated with Beacom Broadcasting 

Enterprises, Radio Center, 203 W. Main St., 
Grafton, W. Va. 26354. Phone 2000. 

Other Studios -Broadcast House, Fairmont, W. Va. 
Phone 363-0700. 
STATION'S PROGRAMMING DESCRIPTION 

WVVW: Programmed for general interest. 
MUSIC: middle -of -road, standards and showtunes. 
Country and western 7-1/2 hours weekly. Dominance 
of instrumental dance band, string orchestra and 
vocal with instrumental ensemble. SPORTS: live net- 
work college football and major league baseball. 
NEWS: 3 local newscasts daily, 5 min world news 
on hour and headlines on half hour. College news 1 
hour per week. Women's program 2-1/2 hours per 
week. Club news. FARM: live college extension 
service agriculture hints and farm news. RELIGION: 
mostly Sun mornings, drama. services, sermons. 
ENTERTAINMENT: variety, audience participation, 
soap opera, remotes COMMERCIAL POLICY: ap- 
proximately 12 commercials per hour. Contact Repre- 
sentative for further details. Rec'd 8/7/67. 

I.. PERSONNEL 
President -J. Patrick Beacom. 
Vice -President -Jean S. Larkin. 

2. REPRESENTATIVES 
Weed Radio Corporation. 

3. FACILITIES 
1,000 w days; 1260 kc. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on net time: no cash discount 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 3a, 5, 8e. 
10% discount on any complete contract (other than 
political) paid in advance. 

TIME RATES 
Rates effective July I. 1957. (Card No. 1.) 

Card received October 16, 1957. 

B. SPOT ANNOUNCEMENTS/rutUGHAM RATES 
1 hr. 1/4 hr. 5 min. 1 min. 

1 time...v.,..._.... 60.00 20.00 10.00 8.00 
26 times _ 50.00 19.00 9.00 7.75 
52 times 45.00 18.00 8.00 7.50 

104 times 40.00 17.00 7.50 7.00 
158 times 38.00 18.00 7.25 6.50 
208 [Imes....._._._.._ 38.00 15.00 7.00 6.00 
260 times........._...._ 34.00 14.00 8.75 5.50 
312 times ..... _._ 32.00 13.00 6.50 5.00 

HINTON 
Summers County -Map Location G-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMTD 
1963 

Subscriber to the NAB Radio Cade 
Media Code 4 250 3780 1.00 
Bluestone Broadcasters, Inc., Box 578, National Bank 

cf Summers Bldg., Hinton, W. Va. 25951. Phone 
2140. 

I. PERSONNEL 
President -David B. Jordan. 
General Manager -Lonnie R. Mullins. 

3. FACILITIES 
1.000 w.; 1380 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 9a, 4d, 5, ea, 7b. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basic Rates: 22a, 23a, 24b, 28e. 29a. 
Contracts: 40e, 42a, 45, 46, 47e. 
Comb.; Cont. Discounts: 60b, 61a, Bib, 62b. 
Cancellation: 71a. 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1. 1963. (Card No. 1.) 
Card received October 14. 1983. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti 3.15 260 ti Y.__ ............. 1.75 
52 tl 2.85 312 ti ._._ 1.60 
104 ti 2.50 384 Ii....._....._..._.__._ 1.50 
156 ti 2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 tl 33.75 18.75 12.75 9.00 7.00 
52 ti 30.00 18.50 11.25 8.00 8.50 
104 ti 27.50 15.00 10.00 7.50 5.40 
156 ti 24.50 13.50 8.90 6.75 4.50 
280 ti 20.00 12.00 7.60 8.00 3.80 
312 tl 17.80 11.25 7.00 5.20 3.65 
384 ti 18.50 10.50 6.50 4.85 3.50 
624 ti 16.25 10.25 8.35 4.80 3.45 
728 ti 16.00 10.00 6.15 4.85 3.35 

HUNTINGTON (W. Va.) - 
ASHLAND (Ky.) 

(including Ironton, Ohio) (6 AM; 3 FM) 
Huntington, Cabell County, W. Va. -Map Location 
D-5. 
Ashland, Boyd County, Ky. -Map Location C-5 
Iawrence County -Map Location E-9 

See SRDS consumer market map and data et begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It la 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, eta. 
within the area. 

WCM I 
1935 

ASHLAND, KY. 

R A!j B 

Media Code 4 250 3920 3.00 
Charbert Broadcasting Co.. Box 949. Ashland, Ky. 

41101. Phone 606-324-6111. 
Other office: Box 1618, Huntington, W. Ve. 25717. 

Phone 304-522-0718. 

I. PERSONNEL 
President -Robert E. Levinson. 
General Manager -Dick Martin. 
Operations Manager -Bill Campbell. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Cade Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 5, 6a. 
Rate Protection: 10b, 11b, 12b, 1313. 14b. 
Basic Yates: 20a, 21a, 21b, 21d, 22a, 22b, 23a, 240, 

24h. 24c. 25a, 26, 27, 28e, 29a, 30, 33b. 

Contracts: 40c, 41, 42b, 42d. 44e, 45, 46, 47e, 48, 50. 
51a, 51e. 

Comb.; Cont. Discounts: 00a, 60e, 60e, 60h, 601. Ola. 
61b, 62a, 62h. 

Cancellation: 700, 70e, 71e, 73e. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
EH 8/1/66-Rec'd 7/27/66. 

AAA -Mon thru Sat 6-10 am & 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm; Sun 6 am -7 pm. 
A -All other times. 

8. SPOT ANNOUNCEMENTS 
CLASS AAA 

Ix 52x 104x 156x 312x 320x 1040x 
1 min ..... 15.00 14.00 13.00 12.00 11.00 10.00 9.00 
30/20 sec.... 11.25 10.50 9.75 9.00 8.25 7.50 6.75 
10 sec 7.50 7.00 6.50 6.00 5.50 5.00 9.50 

CLASS AA 
1 min ..... 14.00 13.00 12.00 11.00 10.00 9.00 8.00 
30/20 sec 10.50 9.75 9.00 8.25 7.50 6.75 6.00 
10 sec 7.00 6.50 6.00 5.50 5.00 4.50 4.00 

CLASS A 
1 min 12.00 11.00 10.00 9.00 8.00 7.00 8.00 
30/20 sec.- 9.00 8.25 7.50 6.75 6.00 5.25 4.50 
10 sec 6.00 5.50 5.00 4.50 4.00 3.50 3.00 

7. PACKAGE PLANS 
SATURRATION PACKAGES 

CLASS AAA 
12 ti 18 ti 24 ti 36 tl 

1 min 12.00 11.00 10.00 9.00 
30/20 sec 9.00 8.25 7.50 6.75 
10 sec 6.00 5.50 5.00 4.50 

CLASS AA 
1 min 11.00 10.00 9.00 8.00 
30/20 sec 8.25 7.50 6.75 8.00 
10 sec 5.50 5.00 4.50 4.00 

CLASS A 
1 min 9.00 8.00 7.00 8.00 
30/20 sec..._.._.. .... _.._...... _ 8.75 6.00 5.25 4.50 
10 sec 4.50 4.00 3.50 3.00 
Saturation Packages may be cross combined to earn 
numerical frequency. Not subject to retro -active dis- 
counts. 

TOTAL AUDIENCE PLAN 
I min 20/90 IO see 

12 spots (4AAA, 4AA, 4A) ....... 116 87 58 
18 spots (6AAA, 6AA, 6A)..._ 156 117 78 
24 spots (8AAA, 8AA, 8A)..._.._ 184 138 92 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 6 min. 

1 time 80.00 50.00 29.00 13.75 
28 times 75.00 47.00 27.00 13.00 
52 times 70.00 44.00 25.00 12.25 

158 times 80.00 38.00 21.00 17.00 
260 times 50.00 32.00 17.00 9.25 

WCM I -FM 
1948 

ASHLAND, KY. 
Media Code 4 250 3921 1.00 
Charbert Broadcasting Co., Box 949. Ashland. Ky. 

91101. Phone 606-324-6111. 
Other Office: Box 1618, Huntington, W. Ve. 25701. 

Phone 309-522-0718. 
I. PERSONNEL 

President -Robert E. Levinson. 
General Manager -W. Richard Martin. 
Operations Manager -William B. Campbell. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
ERP 50.000 w.: 93.7 mc. Stereo. 
Operating schedule: 6 am -midnight. EST. 
Antenna ht.: 405 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
See WCMI listing for coded regulations. 
Affiliated with American FM Network. 

TIME RATES 
Eft 8/1/87-Rec'd 6/12/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x I56x 3I2x 1040x 

1 min. 10.00 9.00 8.00 7.00 6.00 5.00 
30 sec 7.50 6.75 6.00 5.25 4.50 3.75 

7. PACKAGE PLANS 
12 ti 18 tl 24 ti 96 ti 

1 min- 7.00 6.00 5.00 4.00 
30 sec 5.25 4.50 3.75 3.00 

WIRO 
1950 

IRONTON, OHIO 

Subscriber to the NAB Radio Code 
Media Code 4 250 3991 4.00 
Tri -Radio Broadcasting Co.. Radio Plaza, Ironton. 

Ohio 95639, Phone 532-1922. 
Studios: Ironton, Ohio and Ashland, Ky. 

I. PERSONNEL 
General Manager -Kenneth H. Auble. 
Sales Manager -Hal Murphy. 
Program Director -Audrey Hunter. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights, 1230 kc. 

Non -directional. 
Operating schedule: 6:00 am -midnight. EST. 

4. AGENCY COMMISSION 
15/0 net time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la. 2b, 3a, 3c, 4a, 4d. 5, 8a, 71). 8. 
Rate Protection: lea, lia, 12b, 13a, 14a, 18. 
Basic Rates: 20a, 21a. 2113. 22a, 28b, 28e, 29a. 
Contracta: 40a, 41. 46. 
Cancellation: 72, 73a. 
Affiliated with MBS & KBS Radio Networks. 

TIME RATES 
Eff 9/1/68 -Reed 9/3/68. 

WEST VIRGINIA 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x I56x 312x 
1 min 11 10 9 8 7 
30 sec 8 7 6 5 4 
10 sec -2.00. 

8. PROGRAM TIME RATES 
1 hr 50 1/2 hr 35 

WKEE 
1947 

HUNTINGTON, W. VA. 

The Eastman Station 
Media Code 4 250 4060 7.00 
WKEE, Inc., Box 2288, 623 4th Ave.. Huntington, 

W. Va. 25724. Phone 304-525-7788. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Robert O'Dell. 
Commercial Manager -Karl Meek. 
Program Director -Jack O'Shea. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5.000 w. days: 800 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on net station time only; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3d, 9a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10b, 12b, 13b, 14b, 15e, 15c, 16. 
Basic Rates: 20a, 20b, 21a, 21b, 21e, 22a, 23e, 23b, 

29a, 25c, 27, 28c, 29e. 29b, 30, 31, 33a. 
Contracts: 40a, 44b, 45, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 61c. 
Cancellation: 70a, 71a, 73b. 
Prod. Services: 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 7 Eff 11/1/64 -Reed 10/6/64. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Sat 6:30-9 am; Mon thru Fri 4-7 pm. 
A -All other times. 
PER WK: Iti 6t1 12ti 18tí 24ti30tl 

AA 21 20 19 18 17 16 
A 19 18 17 16 15 14 

20/30 sec: 80% of 1 -min 8/10 sec: 60% of 1 -min 
All spots, regardless of length, combine for frequency. 

DISCOUNTS 
52 conaec wk._ ............. 8% 
Minimum wkly ached of 6 1 -min spots 6am-12mid 
Mon -Sun necessary to maintain consec wk advertising. 

W K E E -FM 
1947 

HUNTINGTON, W. VA. 
Media Code 4 250 4061 5.00 
WKEE Inc., Box 2288. 623 Fourth Ave., Huntington, 

W. Va. 25701- Phone 304-525-7788. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Robert O'Dell. 
Commercial Manager -Karl Meek. 
Program Director -Jack O'Shea. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
ERP 53,000 w., 100.5 me. 
Operating schedule: 6:00-2:00 am. EST. 
Antenna ht.: 556 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WKEE listing for coded regulations. 
Operates in conjunction with AM until 8:00 p.m. 

TIME RATES 
Rates effective December 1, 1960, 
Rates received December 6. 1960. 

6, SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 1 min. 

1 time 50.00 35.00 20.00 7.00 
26 times ......... 47.00 32.00 18.00 8.60 
52 times 44.00 29.00 18.00 6.00 

104 times 41.00 26.00 14.00 5.50 
156 times 38.00 23.00 12.00 5.00 
312 times 35.00 20.00 10.00 4.50 

WSAZ 
1923 

HUNTINGTON, W. VA. 

NBC Radio Network 
R AIB 

Subscriber to the NAB Radio Code 
Media Code 4 250 4200 9.00 
Capital Cities Broadcasting Corp.. Box 2115. 201 

9th St., Huntington, W. Va. 25721. Phone 304- 
523-8401. 

I. PERSONNEL 
Exec. Vice-Pres.-Joseph P. Dougherty. 
Vice -Tres. & Gen'l Mgr. -Robert O. Franklin. 
Sales Manager -Samuel A. Rosenblatt. 

2. REPRESENTATIVES 
Katz Radio. East. 

3. FACILITIES 
5.008 w. days, 1,000 w. nights: 930 kg. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 213. 3a, lb, 3c, 3d, 4e, 4d, 5, 6b, 7b, 8. 
Rate Protection: 15d. 
Basic Rates: 20b, 21b, 24a, 24b. 24e. 25a, 28b, 28c, 

32b. 
(This listing continued on next page) 
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WEST VIRGINIA 
Huntington (W. Vo.) -Ashland (Ky.) - 
W S A Z -Continued 

Contracts: 40a, 49b, 95, 46. 51c. 
Comb.; Cont. Discounts: 60d, 60e, 60f. 
Cancellation: 71a, 72. 73a. 
Affiliated with NBC Radio Network. 
Affiliated with Katz Radio A.I.D. Plan. 
Price quoting permitted. 

TIME RATES 
No. 11 Elf 5/1/68-Rec'd 6/3/68. 

AA -Mon thru Fri 6:30-9:30 am. 
A -Mon thru Fri 6-6:30 am & 4-7 pm. 
B -Mon thru Fri 9:30-9 pm; Sat 6:30 am -7 pm. 
C -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: Iti 6ti 12tí 18ti 24tí 
AA . ............... 24 23 22 21 20 
A ...__...._ _.._......._ 20 19 18 17 16 
B ..._._.. .._._.._... 16 15 14 13 12 
C ..._ .............. 12 11 10 9 8 

20/30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
PER WK: 12 ti 24t1 
Plan I (1/OAA, 1/6A, 1/3B, 1/3C)...__._ 158 272 
Plan II (1/4AA, 1/4A. 1/2C)_ ____ 150 264 
Plan III (1/2B, 1/2C) _ -._ 114 192 
20/30 sec: 75% of 1 -min. 10 eec: 50% of 1 -min. 
All announcements, regardless of length or classifica- 
tion may be cross -combined for discount purposes. 
Announcements and programs may not be combined. 

8. PROGRAM TIME RATES 
PER YR: lx 52x 158x 260x 
1 hr ............._...._.._............_ 100 90 80 72 
1/2 hr 60 55 50 45 
1/4 hr 45 90 36 33 
5 min -125% of 1 -min rate. 

ata 

WTCR 
1954 

ASHLAND, KY. 

Alan Torbet 
Associates, Inc. 

American Information Network 

A Connie B. Gay Station 
Media Code 4 250 4940 3.00 
Connie B. Gay Broadcasting Corp., Box 1420. Ash- 

land. Ky. 91101. Phone 606-928-6429. Huntington 
(W. Va.) Phone 304-525-7272. 

I. PERSONNEL 
President -Connie B. Gay. 
Manager -Ken Stephens. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 

9. FACILITIES 
5.000 w.; 1420 kr. days. Non -directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15%; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3d, 9a, 4d. 5, 6a ,7b, 8. 
Rate Protection: 10b, 11b, 126. 13b. 14b, 15e, 15b. 
Basic Rates: 20b. 21e. 21b, 23a, 24e, 25a, 27, 28b, 

28c, 29a, 30, 32b, 33e. 
Contracts: 40a. 41, 45. 46. 47c, 48. 51a, 51e. 
Comb.: Cont. Discounts: 60b. 60f. 60h, 601, 81a, 62d. 
Cancellation: 70e. 70c. 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 
Member: Country Music Network. 

TIME RATES 
ER 1/1/68-Rec'd 12/15/67. 

AA -Mon thru Fri 6-10 am & 3-8 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
PER W K : 5 t1 10tí 20 t1 30 t1 

AA . 15.00 14.50 14.00 13.50 
A 10.00 9.00 8.50 8.00 

20/30 sec: 80% of 1 -min 10 sec: 50% of 1 -min. 
CONSECUTIVE WEEK DISCOUNTS 

52 wk -10% 
8. PROGRAM TIME RATES 

SPECIAL PROGRAMS 
1/2 hr 38 1 hr......__.._._......_._.... 70 
WTCR/WVQM Combination Rate: 
PER WK: Sts 10 t1 20t1 30 t 

AA 18.00 17.00 16.50 16.00 
A 14.00 12.00 11.50 11.00 

20/30 sec: 80% of 1 -min 10 sec: 50% of 1 -min. 
CONSECUTIVE WEEK DISCOUNTS 

52 wk -10% 
IO. SPECIAL FEATURES 

5 min news: 1-1/2x 1 -min. 

WVQM (FM) 
1966 

HUNTINGTON, W. VA. 

©II F IMU 

Media Code 4 250 4480 7.00 
Connie B. Gay Broadcasting Corp., Box 672, Skyvtew 

Dr.. Huntington, W. Va. 25711. Phone 304-529 
2.558- 

I. PERSONNEL 
President -Connie B. Gay. 
Manager -Ken Stephens. 

3. FACILITIES 
ERP 50,000 w.: 103.3 mc. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht: 490 ft. above average terrain. 

4. AGENCY COMMISSION 
15% to recognized agencies; no cash discount. 

3. GENERAL RATE POLICY 
52 week contract with 28 days termination notice 
acceptable after first 26 week,. 
Sold in combination with WTCR. See that listing 
for rates. 

TIME RATES 
Elf 1/1/68 -Reed 12/18/67. 

AA -6-10 am & 3-10 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK I MIN: 5 t 10ti 20t1 30íl 

AA - 8.00 7.00 6.50 8.00 
A ._..._._ 7.00 5.50 5.00 4.50 

20/30 nec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
10. SPECIAL FEATURES 

5 -Minute Newa -1-1/2z 1 -minute rate. 
CONSECUTIVE WEEK DISCOUNTS 

52 wk -10%. 

WWHY 
1946 

HUNTINGTON, W. VA. 
Subscriber to the NAB Radio Code 

Media Code 4 250 4620 8.00 
Ohio River Broadcasting Corp., Box 390. Hotel 

Frederick, Huntington, W. Va. 25708. Phone 304- 
523-3421. 

I. PERSONNEL 
General Manager -Richard Hustead. 
Sales Manager-Odey Crabtree. 
Prog. Dir. & Chief Engr.-Robert W. Nixon. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

8. FACILITIES 
5.000 w. days 1470 kc. Non -directional. 
Operating schedule: e am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time; hills payable net 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4e. 4d, 5. 6a. 7a, 8. 
Rate Protection: 10a, ils, 12a, 13a, 19a. 
Basic Rates: 20a. 22h, 23a, 24a, 24b, 25a, 29a. 
Contracts: 405. 46, 47a, 98. 
Comb.: Cont. Discounts: 601% 60k, Ola, 62b, 62e. 
Cancellation: 70e. 73a. 
Affiliated with CBS. 

TIME RATES 
Elf 7/1/88-Rec'd 8/5/88. 

AA -6-10 am & 3-8 pm. 
A-10 am -3 pm & 8 pm -sign -off. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: ti 6tl 12 t1 18 ti 24t130ti 
AA 21 20 19 18 17 16 
A 19 18 17 16 15 14 

20/30 see: 80% of 1 -min. 8/10 sec: 60% of 1 -min. 
All spots, regardless of length, combine for fre- 
quency. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk -8% 
Minimum weekly schedule of 6 1 -minute spots, Mon 
thru Sun 6 am -sign -of, necessary to maintain con- 
secutive week advertising. 

8. PROGRAM TIME RATES 
PER YR: lx 52x 150x 260x 
1 hr 100 90 80 72 
1/2 hr 60 55 50 45 
1/4 hr 45 40 36 33 
5 min -1-1/4x 1 -min. 

If you believe in it e e e 

PROMOTE IT! 
As an advertiser or agency executive, 

you know the value of advertising. But 

sometimes it is necessary to overcome 

misconceptions other people may have 

about the use and cost of advertising. 

That's when it pays to promote your 

advertising by promoting all advertising 

... by explaining to your prospects - 
and your employees - how advertising 
benefits them. 

Tell them how advertising helps keep 
living costs down - how advertising 

builds sales, which make mass -produc- 

tion possible, which means lower pro- 

duction costs, lower selling costs, lower 

prices. Tell them how advertising helps 

create demand, which sustains produc- 

tion, which makes jobs more secure. Tell 

them how America lives better because 

of advertising. 
l -G 

12/80 

KEYSER 
Mineral County -Map Location K-3 

See SUDS consumer market snap and data at begin- 
ning of the State. 

WKLP 
i 966 

Subscriber to the NAB Radio Code 
Media Code 4 250 4760 2.00 
Potomac Broadcasting Co., Inc.. Box 967 Radio Plaza, 

Keyser. W. Va. 26726. Phone 789-1662. 
STATION'S PROGRAMMING DESCRIPTION 

WKLP: 8-7 am country and western. 7-10:30 am 
middle-of-the-road. 10:30-10:45 am obituaries. 10:95- 
11 am women's news. 11 am -noon middle-of-the-road. 
Noon -12:15 pm news roundup. 12:15-1 pm farm 

middle-of-the-road. 3:30-4 
and 

Á5 pm 
rn music, 

andlroll. 4;4m - 
6 pm middle-of-the-road. 6-6:30 pm public service. 
6:30 -sign -off middle-of-the-road. NEWS: on hour. 
headlines and weather on half hour. Bun am: re- 
ligious programs and music. PM middle-of-the-road 
music. Hymn of day. M -Sat 11:05 am. Contact 
Representative for further details. Recd 9/1/67. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Glacus O, Merrill. 
Engineer -Martin White. 
Station Manager -Mrs. Jean M. Johnston. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Regional Reps Corp. 

3. FACILITIES 
1.000 w.: 1390 kc. Non -directional. 
500 w. pre -sunrise. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time. Payable 10th of month after broadcast. 

5. GENERAL ADVERTISING See ceded regulations 
NAB Radio Code Advertising Standards apply. 
General: lit. 3a. 3h. 3d, 4a, 9d, 6h, la. 
Bale Protection: 10d. lid. 12d. 13a. 
Basle Rates: 20h, 21a, 21d. 22b, 23b, 29b, 25b. 26, 

28h. 290. 
Contracts: 40e, 92h, 93, 99b, 96, 98. 99, 51a, 51b. 

51c. 
Comb.: Cont. Discounts: 60b, 60d. 60f, 01b. 82d. 
Cancellation: 70b. 70d, 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with Keystone Network. 
15% discount if sold ln combination with KVSI, 
Montpelier, Idaho and KBIW, Logan, Utah. 

TIME RATES 
ER Recd 9/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 104x 265x 5002 1000x 

1 min 3.75 3.50 3.25 3.00 2.75 2.25 
30 sec 3.00 2.90 2.65 2.50 2.25 2.00 

7. PACKAGE PLANS 
SATURATION PLAN 

PER WK, EA: 12ti 18t1 24t1 90ti 86tí 
1 min. 3.40 3.10 2.90 2.75 2.50 
30 sec 3.00 2.90 2.75 2.50 2.00 
30 sec 1.90 1.70 1.50 1.40 1.25 

KINGWOOD 
Preston County -Map Location J-3 

See SRDS consumer market map and data at beginning 
of the State. 

WFSP 
1967 

Media Code 4 250 4830 3.00 
Presraco Inc., Box 630, Kingwood, W. Va. 26537. 

Phone 304-329-1780. 
I. PERSONNEL 

President -James C. Crane. 
General Manager -William H. Allman, II. 

2. REPRESENTATIVES 
Dome-Messervey, Inc. 

3. FACILITIES 
1,000 w.; 1560 ke. Non -Directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. la. 4a, 4d, 5, 6a, 7b. 8. 
Rate Protection: 10a. ils. 12a, 13a, 14a, 15b. 
Basic Rates: 21a, 21b. 28b. 
Contracts: 40a. 94a. 48. 
Comb.; Cont. Discounts: 60e, (ila. 
Cancellation: 71a, 73b. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf - Reed 7/22/68. 
6. SPOT ANNOUNCEMENTS 

PER MO: 10 ti 26 ti 51 ti 251+ 
1 min. _...._ ...._...._. 2.50 2.00 1.75 1.50 
30 sec. 2.00 1.50 1.25 1.00 
10 see 1.00 .75 .60 .50 

8. PROGRAM TIME RATES 
Ix 26x 522 1042 1562 260x 3I2x 3652 

1 hr 35.00 32.50 30.00 28.50 27.50 28.50 25.50 24.50 
1/2 hr 20.00 18.50 17.50 18.50 15.50 14.50 13.50 12.50 
1/4 hr 11.50 10.50 9.50 9.00 8.50 8.00 7.50 7.00 
10 min 7.00 6.75 6.25 6.00 5.75 5.50 5.25 5.00 
5 min 5.00 9.75 4.25 9.00 3.75 3.50 3.25 3.00 

LOGAN .2 AM) 
Logan County -Map Location D-7 

See STUDS consumer market map and data at begin- 
ning of the State. 

WLOG 
1940 

Subscriber to the NAB Radio Cede 
Media Cede 4 250 4900 4.00 
Guyan Valley Broadcasting Co., Inc., Box 871, Logan, 

1V. Va. 25601. 
Studio: WLOG Bldg., Kanada and Chestnut Ste., 

Logan. W. Va. Phone 304-752-6280. 
1. PERSONNEL 

Pres. & Gen'1 Mgr. -E. M, Bailey. 
Commercial Manager -Audio Albright. 
Program Director -Lucille Gallion. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 5:30 am -11 pm weekdays; 7 am - 
9 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of month following 
service. 

5. GENERAL ADVERTISING See coded regulations 
NAB Itadlo Code Advertising Standards apply. 
General: la, 2a, 3a. 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 138, 14a. 
Basic Rates: 20a, 22a, 22b, 23a, 29b, 25a, 26, 28a. 

29e. 
Contracts: 40a, 46, 478. 
Comb.: Cont. Discounts: 60a, 60e, 61c. 
Cancellation; 70a, 70e, 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 12 Elf 3/1/68 -Reed 3/4/88. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see I min 90 see 
1 z ..... 3.00 2.00 150 L...._...._. 2.40 1.70 
10 x.. . 2.90 1.95 200 x__.._.__ 2.30 1.65 
25 z..._ 2.80 1.110 250 L. 2.20 1.60 
50 z 2.70 1.85 300 z 2.10 1.55 
75 z _ 2.80 1.80 350 x_...___ 2.00 1.50 
100 L 2.50 1.75 

ROS CONTINUOUS SCHEDULE 
PER YR: 10002 15002 2000x 
1 min or less _....-. 1.75 1.50 1.25 

8. PROGRAM TIME RATES 
I hr 55 min I/2 hr 25 min 1/4 hr 10 min 5 min 

1 z.... 40.00 35.00 30.00 25.00 20.00 15.00 10.00 
10 z_ 39.00 34.00 29.00 24.00 19.50 14.50 9.50 
25 z_ 38.00 33.00 28.00 23.00 19.00 14.00 9.00 
50 z.. 37.00 32.00 27.00 22.00 18.50 13.50 8.50 
75 z., 36.00 31.00 28.00 21.00 18.00 13.00 8.00 
100 z 35.00 30.00 25.00 20.00 17.50 12.50 7.50 
150 z 34.00 29.00 24.00 19.00 17.00 12.00 7.00 
200 z 33.00 28.00 23.00 18.00 76.50 11.50 6.50 
250 x 32.00 27.00 22.00 17.00 16.00 11.00 6.00 
300 x 31.00 26.00 21.00 16.00 15.50 10.50 5.50 
350 z 30.00 25.00 20.00 15.00 15.00 10.00 5.00 

WVOW 
1952 

Subscriber to the NAB Radio Code 
Media Code 4 250 5040 8.00 
The Logan Broadcasting Co., Box 1921. Sears Bldg., 

Logan. W. Va. 25601. Phone 304-752-5080, 5081. 
I. PERSONNEL 

General Manager -William P. Becker. 
3. FACILITIES 

5.000 w. days. 1.000 w. nights: 1290 kc. 
Non -directional -Daytime. 

Operating schedule: 6-1 am. EST. 
4. AGENCY COMMISSION 

15%: no cash discount. 
5. GENERAL ADVERTISING See ended regulations 

General: la, 2a. la. 3b, 4a, 4d, 5. 6a. 
Basic Rates: 20a. 22a, 2213. 23a, 24b 26, 28a, 29a. 
Contracts: 40e. 45, 46. 47a 48. 
Comb.: Cont. Discounts: 60a, 60k. 
Cancellation: 70a, 70e. 73a. 

TIME RATES 
Elf 1/1/68 -Reed 5/6/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 80 see 

1 ..... 5.75 3.95 156 x 4.05 2.45 
13 X.._. 5.50 3.30 208 L.._.._ 3.75 2.30 
28 L 5.20 3.20 260 L__.._.._ 3.45 2.20 
39 z 9.90 3.00 312 z.._.._ 3.20 2.15 
52 x.._ ,.. 9.80 2.80 384 z...___ 2.90 2.05 
104 z 4.35 2.60 

8. PROGRAM TIME RATES 
1 hr 9/4 hr 1/2 hr 1/4 hr 

1 z 57.50 46.00 34.50 23.00 
13 ...... 54.65 43.70 32.80 21.85 
26 z 51.75 41.40 31.05 20.70 
39 ...... 48.90 39.10 28.75 19.55 
52 ....... 48.00 38.80 27.60 18.40 
104 z 43.15 34.50 25.90 17.25 
158 z...._.._ 40.25 32.20 24.15 16.10 
208 x..._.._ 37.40 29.90 22.45 14.95 
260 z..._ 34.50 27.60 20.70 13.80 
312 x 31.65 25.30 19.00 12.65 
364 L 23.75 23.00 17.25 11.50 

10 min 
17.25 
16.40 
15.55 
14.70 
13.80 
12.95 
12.10 
11.25 
10.35 
9.50 
8.65 

MARTINSBURG (1 AM; 1 FM) 

5 min 
11.50 
10.95 
10.35 
9.80 
9.20 
8.65 
8.05 
7.50 
6.90 
6.35 
5.75 

Berkeley County -Map Location M-3 
See SIiDS consumer market map and data at begin- 
ning of the State. 

WEPM WEPM-FM 
1946 1948 

N,1r1 

Subscriber to the NAB Radio Code 
Media Code 4 250 5180 2.00 
Martinsburg Broadcasting Co.. Box 767. Peoples 

Trust Bldg., 3rd floor, Martinsburg, W. Va. 25401. 
Phone 304-263-5252. 

I. PERSONNEL 
General Manager -C. Leslie Golliday. 
Station Manager -George N. O'Brien. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 

8. FACILITIES 
1,000 w.; 1340 ke. Non -directional. 
Operating schedule: 6:00 am -midnight. EST. 
FM FACILITIES 
ERP 9,000 w. (hertz. & vert.); 97.5 mc. Stereo. 
Antenna ht . 1.010 ft. ohove average terrain. 

4. AGENCY COMMISSION 
15% on station time only no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la 2a, 3a, 3b, 9a. 5. 6a. 
Rate Protection: 10b. 11b, 12b, 13b. 14b. 
Basic Rates: 22a 22b. 23a 29b, 25a 26, 28a, 29a. 
Contracts: 40a, 92b, 45, 96. 97a. 
Comb.; Cont. Discounts: 60a. 61e, 02b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with MI391 Radio Network. 

TIME RATES 
Rates effective January 1, 1958. 

Rates received January 13, 1956. 
(This listing continued on next page) 
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Martinsburg -W E P M, W E P M-FM-Cont'd 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

Fixed Position/Drive Time 
1 1/2 1/4 10 5 1 80 
hr. hr. hr. min. min. min. sea 

1 Um.... 80.00 38.00 24.00 17.75 12.00 7.50 5.25 
13 times.. 57.00 34.20 22.85 16.90 11.40 7.05 4.95 
26 times.. 54.15 32.50 21.70 18.05 10.85 6.65 4.65 
52 times.. 51.40 30.90 20.65 15.25 10.30 6.25 4.40 

104 times.. 48.90 29.35 19.60 14.50 9.75 5.90 4.15 
156 times.. 46.45 27.85 18.60 13.75 9.30 5.50 3.85 
208 times.. 44.15 28.50 17.65 13.05 8.85 5.20 3.65 
260 times.. 41.95 25.15 16.80 12.40 8.40 4.90 8.45 
312 times.. 39.80 23.90 15.95 11.80 7.95 4.60 3.20 
1 minute ROS -5.00. 

MATEWAN 
Mingo County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WHJC 
1951 

Media Code 4 250 5320 4.00 
Three States Broadcasting Co., Matewan, W. Ve. 

25878. Phone 427-2611, 2621. 
I. PERSONNEL 

President -Mrs. Florence Morningstar. 
Exec. Vice-Pres. & Gen'l Mgr. -George Warren, Jr. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1.000 w. days; 1360 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3b, 3d, 9b, 4d, 6a, 7b. 
Rate Protection: 10h. 11h. 19h, 15b. 
Basic Rates: 20b. 21a, 29b, 24c, 28e, 30. 
Cancellation: 70a, 72, 73a. 

TIME RATES 
Rates effective January, 1952. (Card No. 2.) 

Rates received August 18, 1952. 
Revision received March 1. 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 80 
hr. hr. hr. min. min. min. see. 

1 time.... 40.00 22.50 15.00 10.00 6.50 3.00 2.00 
13 times.. 36.00 21.50 13.50 9.00 6.00 2.75 1.90 
29 times.. 34.00 20.00 12.00 8.00 5.50 2.50 1.80 
52 times.. 32.00 18.50 10.50 7.00 5.00 2.25 1.60 

104 times.. 30.00 15.00 9.00 6.00 4.50 2.00 1.40 
208 times.. 28.00 13.50 7.50 5.00 4.00 1.75 1.20 
312 times.. 20.00 10.50 5.00 8.50 2.50 1.50 1.00 

MONTGOMERY 
Fayette County -Map Location F-6 
Kanawha County -Slap Location D-5 

See SRDS consumer market map and data st begin- 
ning of the State. 

WMON 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 250 5460 8.00 
Greater Montgomery Broadcasters, Inc., Box 750. 

1028 First Ave., Montgomery, W. Va. 25136. 
Phone 309-442-9555. 

STATION'S PROGRAMMING DESCRIPTION 
WMON: Programmed for general listening. 
Emphasis on music, news, sports, community and 
local college activities. Network news every 30 min. 
local news throughout day. AIR PERSONALITIES 
handle all segments. 6-7 am country music and farm 
news. 7-11 am, entertainment featuring middle -of - 
road music. 11 am -noon, housewives' program, infor- 
mation, discussions and contests. Noon -12:30 pm, 
musical feature. 12:30-1 pm, extended news roundup. 
1-6 pm, entertainment, employing middle-of-the- 
road music, comedy and featurettes. 7-7:30 pm net- 
work public affairs. 7:30-10 pm rock and roll music 
featuring current top 20, telephone discussions and 
record give sways. 10-11 pm entertainment, featuring 
Jazz. controversial as well as Informative topics dis- 
cussed without editorializing. Recd 8/9/87. 

I. PERSONNEL 
Station Manager -Jack Caldo. 
Sales Manager -Don Coleman. 
Program Director --John Gray. 

3. FACILITIES 
250 w.; 1340 ke. Non -directional. 
Operating schedule: 7:00 am -midnight Sun; 6:15 am - 
midnight weekdays. EST. 

4. AGENCY COMMISSION 
15% time; monthly. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3b, 9a, 5, 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 201). 21a, 21b, 22b, 29b, 25c, 28b, 28c, 

29a, 30. 33c. 
Contracte: 40e. 42a, 43, 44b, 45, 46, 47a, 51b. 51e. 
Comb.: Cont. Discounts: 80a, 601, 61a, 82a. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80. Sl, 82. 
Affiliated with Keystone Radio Network. 

TIME RATES 
Eft 11/1/67 -Reed 10/4/67. 

6. SPOT ANNOUNCEMENTS 
Is 26x 52x 104x 156x 260x 312x 

1 min 6.50 6.25 8.00 5.75 5.50 5.25 5.00 
8. PROGRAM TIME RATES 

(6 am -sign -off) 
Is 13x 26x 52x 104x 208e 912x 

1/2 hr 36.00 33.00 30.00 27.00 24.00 21.00 18.00 
1/4 hr 24.00 22.00 20.00 18.00 18.00 14.00 12.00 
10 min 18.00 16.50 15.00 13.50 12.00 10.50 9.00 
b min..._ 12.00 11.00 10.00 9.00 8.00 7.00 6.00 

MORGANTOWN (2AM; 1 FM) 
Monongalia County -Map Location H-2 

See SRDS consumer market map and data et begin- 
ning of the State. 

WAJR WAJR-FM 
Media Code 40250 5600 9.00 

I948 

West Virginia Radio Corp., 440-446 Spruce St.. 
Morgantown, W. Vs. 26505. Phone 304-292-9488. 

I. PERSONNEL 
General Manager -L. W. Fleming, Jr. 
Sales Manager -Paul E. Kidd. 
Program Director -Herbert J. Tennant. 

2. REPRESENTATIVES 
Regional Reps Corp., Penn State Reps Division. 

3. FACILITIES 
5,000 w. days. 500 w. nights; 1440 kc. 

Directional. 
Operating schedule: 6:00 am -midnight weekdays. 
EST. 
FM FACILITIES 
E1[P 50.000 w.; 101.9 mc. 
Operating schedule: 7:00 am -midnight daily. 
Antenna ht.: 272 ft. above average terrain. 
FM programmed separately. All programming in 
stereo. 

4. AGENCY COMMISSION 
15/0 time on -Y. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3b, 3d, 9a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic hates: 20b, 21a, 21b, 21d, 22a, 25a, 26. 
Contracts: 40a, 44a, 94b, 45. 98, 47a. 
Comb.; Cont. Discounts: 60a, 62a. 62b. 
Cancellation: 70a, 73b. 
Prod. Services: 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 1 Eft 1/1/62 -Reed 2/26/62. 

6. SPOT ANNOUNCEMENTS 
1 min. 30 sec. 1 min. 30 sec, 

1 time.... 8.00 7.00 156 times.. 6.00 5.25 
26 times.. 7.20 6.30 260 times.. 5.60 4.90 
52 times.. 6.80 5.95 312 times.. 4.80 4.20 

104 times.. 6.40 5.60 
7. PACKAGE PLANS 

WKLY, ROS: 10 tI 25 tl 50 81 100 tl 
1 min 5.00 4.50 4.40 4.25 
30 sec 4.00 3.50 3.40 3.25 
MONTHLY. ROS: I min 30 see 
100 ti 4.40 3.40 
200 ti 4.25 3.25 
PER YR, ROS: 
1000 z 4.10 3.50 
2000 z 3.50 3.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr I/4 hr IO min 5 min 

1 x 60 45 30 25 15 
DISCOUNTS 

13x- 5% 52x-15% 156x-25% 312x40% 
26x-10% 104x-20% 260x-30% 

WCLG 
1954 e 

Subscriber to the NAB Radio Code 
Media Code 4 250 5740 3.00 
William S. Freed, Box 885, 343 High St.. Morgan- 

town, W. Ve. 26504. Phone 304-542-2222. 
I. PERSONNEL 

Owner & Gen'l Mgr. -William S. Freed. 
Sales Manager -Jim Feather. 
Program Director -Eleanor Freed. 

3. FACILITIES 
1.000 w. days; 1300 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 lime only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 
Affiliated with MRS Radio Network. 

TIME RATES 
Rates effective January. 1960. 
Rates received August 3. 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 1/4 10 5 1 

hr. hr. min. min. min. 
1 time 36.00 24.00 17.75 12.00 7.50 

13 tames 34.20 22.85 16.90 11.40 7.05 
26 times 32.50 21.70 16.05 10.85 6.85 
52 times 30.90 20.65 15.25 10.30 6.25 

104 times 29.35 19.60 14.50 9.75 5.90 
156 times 27.85 18.60 13.75 9.30 5.50 
208 times 26.50 17.65 13.45 8.85 5.20 
260 times 25.15 16.80 12.40 8.40 4.90 
312 times 23.90 15.95 11.80 7.95 4.60 

MOU N DSV I LLE 

30 
tee. 
5.25 
4.95 
4.65 
4.40 
4.15 
3.85 
3.65 
8.45 
3.20 

Marshall County -Map Location G-2 
See SRDS consumer market map and data at begin- 
ning of the State. 

WEIF 
1950 

Media Code 4 250 5880 7.00 
Miracle Valley Broadcasting Co., Inc.. Box 0, 317 

7th St., Moundsville, W. Va. 26041. Phone 304- 
845-1230. 

I. PERSONNEL 
Owner -Fred A. Grewe. Jr. 
General Manager -Donald L. Shriver. 
Sales Manager -Henry R. Grewe. 

3. FACILITIES 
1.000 w. days; 1370 kv. Non -directional 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net charges for station time. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a. 3a, 4a. 5, 60. 
Rate Protection: lob, 11b, 12b. 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 29b. 25s, 26, 28a. 

29a. 
Contracts: 40a, 42b, 95, 48, 97a, 48. 
Comb.; Cont. Discounts: 60b, 80k, 61a, 811). 62b, 62e. 
Cancellation: 70a. 70e. 71a, 73a. 
Affiliated with KBS. 

TIME RATES 
Rates effective September 1. 1959. 
Rates received September 24. 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 13 26 52 104 156 300 
ti. ti. U. ti. ti. U. ti. 

55 min..... 75.00 74.00 72.00 88.00 83.00 57.00 50.00 
1/2 hour.... 45.00 44.00 43.00 41.00 88.00 34.00 30.00 
25 min..... 40.00 39.00 98.00 86.00 33.00 90.00 26.00 

1/4 hour.... 25.00 24.50 24.00 22.50 21.00 19.50 18.00 
10 min..... 18.00 17.50 17.00 16.00 15.00 13.50 12.00 

5 min 12.00 11.50 11.00 10.50 10.00 9.00 8.00 
1 min 7.50 7.25 7.00 6.75 6.25 5.75 5.25 

SO sec 6.00 5.75 5.50 5.25 5.00 4.75 4.25 
10 tee 3.75 3.65 9.50 3.35 3.15 2.85 2.65 () 10 -second announcements may not earn frequency 

discounts for longer announcements, but longer an- 
nouncements may earn frequency discounts for 10 - 
second announcements. 

7. PACKAGE PLANS 
SATURATION PLAN 

Per week: 1 min. 30 sec. 10 sec. 
10 times, 7.00 5.75 3.65 
20 times, each.___._.__._.__ 6.50 5.25 3.35 
30 times, each. 6.00 5.00 3.15 

Any combination of announcements In the above Sat- 
uration Plan is permissible. 

WEEK-END SATURATION PLAN 
(Bat and Sun) 

10 times per week end 6.50 5.50 9.50 
20 times per week end 6.00 5.00 3.25 
30 times per week .... 5.75 4.75 3.00 
Any combination of announcements in the above Sat- 
uration Plan is permissible. 

NEW MARTINSVILLE 
Wetzel County -Map Location G-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WETZ 
1952 

Media Code 4 250 6020 9.00 
Magnolia Broadcasting Co. Inc.. Box 249, New 

Martinsville, W. Va. 26155. Phone 304-455-3030. 
Studio: Bridge St. North at Radio Drive, New 

Martinsville, W. Va. 26155. 
I. PERSONNEL 

Pres. & Gen'i Mgr. -Harry G. Bright. 
Vice -President -C. R. Bright. 
Commercial %Tanager -George K. Eubanks. 

2. REPRESENTATIVES 
New York, Chicago -C. Otis Rawalt, Inc. 
Pittsburgh. Cleveland -Regional Reps. Corp. 

3. FACILITIES 
1.000 w. days 1330 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a, 12e, 19a. 
Basic Rates: 21a, 21b, 22a, 23a, 24b, 25a, 28b, 28c, 

29a, 33a. 
Contracts: 400, 41, 42c, 45, 47a. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70b, 70e, 71a. 
Prod. Services: 80, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective February 1, 1982. 
Rates received February 1, 1962. 

6. SPOT ANNOUNCEMENTS 
1 min () 1 min () 

1 ti 6.00 4.00 104 tt 4.50 3.00 
13 t1......._....... 5.70 3.80 156 ti 4.20 2.80 
26 ti 5.40 3.80 260 ti ..... 3.60 2.40 
52 ti 4.80 3.20 312 ti 3.00 2.00 

t1 30 seconds or less. 
8. PROGRAM TIME RATES 

2 hr4 hr 5 min 
1 ti 136.00 124.00 12.00 
13 t1 34.20 22.80 11.40 
26 tl 32.40 21.60 10.80 
52 t1._ 28.80 19.20 9.80 
104 ti 27.00 18.00 9.00 
156 ti 25.20 16.80 8.40 
260 ti 21.60 14.48 7.20 
312 ti 18.00 12.00 6.00 

OAK HILL (1 AM; 1 FM) 
Fayette County -Map Location F-6 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

WOAY 
1946 

WO A Y -FM 
1948 

R A B 

Media Code 4 250 6160 3.00 
Robert R. Thomas Jr., Box 251, 1-1/2 miles from 

Oak Hill, W. Va. 25901. Phone 304-469-3361. 
I. PERSONNEL 

Owner & Gen'l Mgr. -Robert R. Thomas, Jr. 
Commercial Manager -A. W. Vickers. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
10,000 w. days: 860 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 
FM FACILITIES 
ERP 20,000 w.; 94.1 mc. 
Operating schedule: 6:30 am -11:00 pm. EST. 

4. AGENCY COMMISSION 
15% on time charges only; no cash discount.. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a. 3h, 413, 9d, 5, 6a. 
Rate Protection: 10d, 11d, 12d. 13d. 14d. 
Basic hates: 20b, 23a. 29a. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a, 70e, 71a. 
FM operated in conjunction with AM until local sun. 
set; after local sunset FM rates are 60% of AM 
rates. 

WEST VIRGINIA 
TIME RATES 

Ratee effective March 1. 1962. 
Rates received February 1, 1982. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 20/30 

hr. hr. hr. min. min. sea 
1 time 60.00 56.00 24.00 12.00 8.00 6.00 

26 times 54.00 32.40 21.60 10.80 7.25 5.45 
52 times 48.00 28.80 19.20 9.60 7.00 6.25 

104 times.._ 45.00 27.00 18.00 9.00 6.25 4.65 
260 times 36.00 21.60 14.40 7.20 4.75 3.55 
364 times.._ 30.00 18.00 12.00 6.00 8.75 2.80 

7. PACKAGE PLANS 
ROS 

Per week: 1 min. 20/30 sec. 10 sec. 
10 times..._....._..._ 8.00 5.00 4.00 
25 times _....._...._._......_.. 4.50 3.50 2.50 
15 times..._ _.._....____......_... 5.50 4.50 3.50 
20 Umes.._ ._.._ 5.00 4.00 3.00 

PARKERSBURG (3 AM; 2 FM) 

Wood County -Map Location E-4 
See SRDS consumer market map and data at begin- 
ning of the State. 

WBRJ 
1964 

CITY OF LICENSE 
MARIETTA, OHIO 

Media Code 4 250 6200 7.00 
(This is a duplicate of the listing appearing unfit. 
Marietta. Ohio) 
5KW, Inc., Box 329, Pennsylvania Ave.. Marietta 

Ohio 45750. Phone 814-373-0910. 
I. PERSONNEL 

Vice-Pres., Gen'l & Sales Mgr. Carl A. Cook. 
Operations Manager -Carl Clovis II. 
Program Director -Mike Rosman. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Ohio, Penna., Ky. -Regional Reps Corp. 

3. FACILITIES 
5,000 w. days; 910 kc. Directional. 500 w. pre - 
sunrise. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 213. 3d. 4a, 4d. 5. 6a. 
Rate Protection: 10a, 15b. 
Basic Rates: 22a, 23a, 28a, 29a. 
Contracts: 40a. 46. 
Comb.: Cont. Discounts: 60b, 60e, 61e. 
Cancellation: 71a. 
Prod. Services: 82. 
Member: Ohio Radio Network. 

TIME RATES 
Eft 7/1/68 -Reed 7/5/68. 

6. SPOT ANNOUNCEMENTS 
52 WEEK BULK RATE 

1 min 30 sec I min SO see 
1 x 12.00 10.50 260 x 7.00 8.00 
26 x 10.00 9.50 520 z 6.00 5.50 
52 x 9.00 8.00 1000 ..... 5.50 5.00 
104 x- 9.00 7.00 2000 a 5.00 4.50 
10 or 15 see ID's: 50% of applicable 1 -min. 

7. PACKAGE PLANS 
ROS 

40 ti 30 ti 20 ti IS tI IO tt 
6.00 7.50 8.00 8.50 9.00 
5.00 5.50 6.50 7.50 8.00 
3.00 3.25 3.50 3.75 4.00 
and ID's may be combined to 

PER WK: 50tí 
1 min 5.00 
30 sec 4.00 
10/15 sec 2.50 
Minutes. 30 -seconds 
earn frequency rate. 

10. SPECIAL FEATURES 
NEWSCASTS 

National News 5 -minutes at :30 each hour. Ohio and 
West Virginia headlines first 5 -minutes of each hour 
1-1/2 z the applicable 1 -minute rate. 

NEWS ROUNDUPS 
15 -minutes each -World, National. Regional and Lo- 
cal -Mon thru Sat 8 am, noon & 5 Dm 2 x applicable 
1 -minute rate. 

WEATHER HIGHLIGHTS 
At :15 and :45 each hour, 3 -minutes each at 1-1/4 x 
applicable 1 -minute rate. 

(D) 

WCEF 
1954 

Media Code 4 250 6300 5.00 

Franklin Broadcasting Co., Inc.. 703 Market St., 
Parkersburg, W. Va. 26101. Phone 304-485-7354. 

STATION'S PROGRAMMING DESCRIPTION 
WCEF: Programmed for adults and young adults. 
6 Air personalities presenting middle-of-the-road, 
ahowtunes, standards, swing, and current hits. RE- 
LIGIOUS: programming Sun morning only. 5 min of 
community affaira at 9:30 am, 12:30 pm, & 3:30 pm. 
2 sports programs and 1 farm program per day. 5 
min news at :55. Direct and interview audio news 
reporta from local, regional, national, and interna- 
tional news reporters with UPI audio. COMMER- 
CIAL POLICY: no double spotting of a national spot. 
Recd 8/9/87. 

1. PERSONNEL 
General Manager -C. H. Franklin. 

2. REPRESENTATIVES 
Call station collect. 

(This listing continued on next page) 
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WEST VIRGINIA 
Parkersburg -W C E F -Continued 
3. FACILITIES 

5,000 w. days: 1050 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. Sa. 3c, 3d, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 1Od, lid, 12d, 13d, 14a, 15a, 15b. 
Basic Rates: 20a. 20b, 21a. 21b. 21d, 22e. 22b. 24a, 

24b, 24c, 26, 28a, 28b, 28c, 29a, 30. 32e. 
Contracts: 40a, 41, 92a, 92d, 49a, 441% 45, 46, 47a, 

50. 51a. bib. 
Comb.; Cont. Discounts: 60a, 60c, 60d, 60e, 601, 61e. 

61b. 61c, 62a, 62b. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
ER 2/1/67-Rec'd 2/6/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 208x 312x 

1 min/leee.. 10.00 9.00 8.00 7.00 6.50 6.00 
10 sec: 50% of 1 -min. 
30 -second spots cannot be combined to earn lower 
frequency rate extent on a 2 for 1 basis. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

1-12 WEEKS 
PER WK: 10ti 15ti 2001 3001 
1 min or 30 sec, ea..._ 7.00 6.50 6.00 5.50 

DISCOUNTS 
13 wks-5%. 26+ wks-10%. 
Retroactive discounts available only for consecutive 
packages. 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 208x 312x 

1/2 hr ._. 60 56 52 49 47 45 
1/4 hr 45 41 38 35 32 90 
10 min. _ 30 27 25 23 21 19 
5 min. 20 18 18 14 12 11 

WCEF-FM 
I965 

Media Code 4 250 6331 0.00 
Franklin Broadcasting Co., Inc., 703 Market St., 
Parkersburg, W. Va. 28101. Phone 304-485-7354. 

STATION'S PROGRAMMING DESCRIPTION 
WCEF-FM: Programmed for adults. 
MUSIC: country and western 5:30-1 am. News and 
farm news 2%. RELIGIOUS: programming Sun 
morning only. Direct and interview audio reports from 
local, regional, national, and international news re- 
portera with UPI audio. COMMERCIAL POLICY: no 
double spotting or a national spot. Recd 8/4/67. 

I. PERSONNEL 
General Manager -C. E. Franklin. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
ERP 3.000 w.; 99.3 mc. 
Operating schedule: 5:30-1 am. EST. 
Antenna ht.: 210 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

8. GENERAL ADVERTISING See Boded regulations 
See WCEF listing for coded regulations. 

TIME RATES 
Eff 5/1 /80-Rec'd 4/4/68. 

6. SPOT ANNOUNCEMENTS 
1 min or less .... .-._.._ 3. 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 x 20.00 15.00 10.00 7.50 5.00 

WMOA WMOA-FM 
MARIETTA, OHIO 

City of license, Marietta. Ohio. 
Considered by NBC Radio Network as their Parkers- 

burg. W. Va. outlet. 
See listing under Marietta, Ohio. 

WPAR 
1935 

Subscriber to the NAB Radio Code 
Media Code 4 250 6440 9.00 
WPAR, Inc., Box 449. Parkeraburg. W. Va. 26101. 

Phone 304-485-4491. 
t. PERSONNEL 

Owner -Fred A. Grewe, Jr. 
General Manager -Calvin Dailey. Jr. 

2. REPRESENTATIVES 
0111 -Perna. Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 5:25 am -midnight Mon thou Sat; 
7:00 am -midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on net charges for station time; no ash discotmt. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 3a. 5. 
Rate Protection: 10b. 14h. 
Basic Rates: 20b, 24c, 25b. 
Contracte: 40e. 
Comb.; Cont. Discounts: 60a. 
Prod. Services: 80. 
Affiliated with CBS. 

TIME RATES 
Rates effective January 1. 1964. 

Rates received December 3, 1963. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
1 ti.........._.._.._.....-_ 8.00 156 ti..-...._._ 4.80 
26 ti.........-......._..._. 5.70 280 t1._..._-._ 4.20 
52 tl..._..._............ ..... 5.40 312 tf._.___..._._.__._ 8.90 
104 ti 5.18 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 z_._....._..__..._. 45.0n 30.00 18.00 13.75 11.00 
DISCOUNTS 

26x-5% 522-10% 104x-15% 

WTAP WTAP-FM 
1947 1967 e 1:1E11:1 

Media Code 4 250 6580 2.00 
Broadcasting Services, Inc.. 123 W. 7th St., Parkers- 

burg, W Va. 26101. Phone 304-485-4588. 
I. PERSONNEL 

President -C. Thomas Garten. 
Manager -J. W. Douglass. 

2. REPRESENTATIVES 
Savalll/Gates, Inc. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 8 am -midnight. EST. 
FM FACILITIES 
ERP 1,000 w.; 103.1 mc. 
Operating schedule: 6-1 am. EST. 
Antenna ht.: 550 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b. 13b. 145. 
Basic Rates: 225, 23a, 245. 25a, 28a. 
Contracts: 40a, 45, 46, 47e. 
Comb.; Cont. Discounts: 60b. 61b, 61c, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Information Network. 

TIME RATES 
Eff 12/1/59-Rec'd 11/11/59. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x I56x 260x 520x 

1 min or less 6.00 5.70 5.40 5.10 4.80 4.50 4.20 
10 sec: 60% of 1 -min. 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 158x 260x 520x 

1 hr 45.00 42.00 39.00 34.00 31.50 29.50 27.50 
1/2 hr 30.00 27.00 24.00 20.00 18.75 17.75 16.25 
1/4 hr....._ 18.00 17.00 18.00 14.00 12.80 11.90 11.00 
10 min..._ 13.75 13.00 12.25 11.50 10.75 10.00 9.00 
5 min. 11.00 10.25 9.50 8.75 8.00 7.25 6.50 

PINEVILLE 
Wyoming County -Map Location E 7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WWYO 
1948 

Media Code 4 250 6720 4.00 
Wyoming Broadcasting Co. Inc.. Pineville. W. Va. 

I. PERSONNEL 
Manager -Edward D. Hawley. 

3. FACILITIES 
1,000 w. daca; 970 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates effective November 1, 1948. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 
hr. hr. hr. min. min. 

1 time.._.. 60.00 36 00 24.00 18.00 12.00 
13 times.... 57.00 34.20 22.80 17.10 11.40 
26 times._ 54.00 32.40 21.80 16.20 10.80 
39 times__ 51.00 30.60 20.40 15.30 10.20 
52 times.-.. 48.00 28.80 19.20 14.40 9.60 

loo times.... 45.00 27.00 18.00 13.50 9.00 
156 times.... 42.00 25.20 16.80 12.80 8.40 
208 times.... 30.00 23.40 15.60 11.70 7.80 
200 times.... 38.00 21.60 14.40 10.80 7.20 
31? times.... 33.00 19.8n 13 20 9.90 6.60 
364 times.... 30.00 18 04 12.00 9.00 6.00 (t One minute or less. 

PRINCETON 

(1 
8.00 
7.60 
7.20 
6.80 
6.40 
6.00 
5.60 
5.20 
4.80 
4.40 
4.00 

Mercer Co:mty-Map Location F-8 
See SRDS consumer market map and data at begin- 
ning of the State. 

WLOH 
1947 

Media Code 4 250 6860 8.00 
Robert L. Harrison. dba Mountain Broadcasting Co., 

Box 1011, Princeton, W. Va. 24740. Phone 304- 
425-2151. 

I. PERSONNEL 
Sales Manager -Bob Harrison. 
Program Director -Bob Harrison. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1490 kc, Non - 
directional. 
Operating schedule: 5:00 am -11:00 pm. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 9a, 4d, 5. Oa. 
Rate Protection: 10a, ils, 12a, 13a, 14a. 
Baste Rates: 22e, 225, 23a, 29a, 29b, 25a, 26. 28a, 

29a. 
Contracts: 40a. 42a, 45, 47a. 
Comb.; Cont. Discounts: 60b, 60k, Ola, 61b, 61e. 62b, 

62e. 
Cancellation: 70a, 70c, 71e. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES RAME 

No. 8 Eff 10/66-Rec'd 3/30/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 1 min 30 see 
1 z 4.00 3.00 260 z 2.35 2.00 
28 z........._...._ 3.60 2.85 312 z 2.15 1.90 
52 x... ...... 3.15 2.65 365 z 1.95 1.75 
104 z -_ 2.85 2.25 500 z 1.75 1.50 
156 z 2.60 2.15 1000 z 1.60 1.40 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr b min 

1 x .-_ 30.00 22.50 14.00 
26 z.._.._._......_ -._. 27.00 20.25 12.60 
52 z _._.-._...._. 24.30 18.25 11.35 
104 z..._.._._ _..-..._...__.._ 21.90 16.45 10.20 
156 x.__........_ _._.._.._..__ 19.75 14.80 9.20 
260 z ...... 17.80 13.30 8.25 
312 x _....._.^. 16.00 12.00 7.45 
365 x _ 14.40 10.80 6.70 

RAVENSWOOD 

8.00 
7.20 
6.50 
5.85 
5.30 
4.80 
4.35 
3.95 

Jackson County -Map Location E-9 
See SUDS consumer market map and data a begin- 
ning of the State. 

WMOV 
1957 

Media Code 4 250 7000 0.00 
Good Neighbor Broadcasters, Inc., Gallatin St. 

Ravenswood, W. Va. Phone 304-273-2544, 
I. PERSONNEL 

Owner & Geri l Mgr. -Rex Osborne. 
Sta. Mgr. & Nat'l Sales Mgr. -Sam Jackson. 

3. FACILITIES 
1.000 w. days; 1360 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% nn time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3d, 4a, 4c, 5, 6a, 7b. 
Rate Protection: 10a. ila, 12a, 13a, 14a, 15e, 15b. 
Basic hates: 20a. 20b, 23a. 25a, 29a. 
Contracta; 40a, 94b, 45, 48. 
Cancellation: 70b. 71b. 
Prod. Services: 82. 

TIME RATES 
Rates effective 

Rates received July 19. 1961. 
6. SPOT ANNO 3NCEME TS/P OGR1/2 1/4OAM 

hr. hr. hr. min. 
1 time.__ 37.00 23.00 12.75 10.50 

19 times._ 33.95 22.00 11.98 9.95 
26 times.... 32.00 19.95 11.50 9.20 
52 times._. 29.75 17.98 10.75 8.50 

104 times.... 27.75 16.75 9.50 7.95 
156 times.... 24.95 15.50 8.78 7.20 
260 times.... 23.00 13.98 8.20 8.55 
912 times.... 20.75 12.75 7.50 5.75 
364 times.... 18.20 11.20 6.35 5.20 

RICHWOOD 

RATES 

min. min. 
8.50 5.50 
7.95 4.75 
7.50 4.50 
6.75 4.00 
6.50 3.65 
5.95 8.45 
5.25 3.00 
4.75 2.50 
4.20 2.15 

Nicholas County -Map Location G-6 
See SRDS consumer market map and data at begin- 
ning of the State. 

WVAR 
1957 

N1t1 

Subscriber to the NAB Radio Code 
Media Cede 4 250 7140 4.00 
R -S Broadcasting Company, Box 349. Cemetare Rd., 

Richwood, W. Va. 26261. Phones 804-846-0071. 
STATION'S rROGRAMMING DESCRIPTION 

WVAR: Programmed for adults and young adults. 
6 air personalities emcee entire operation. 5 min 
news on hou . MUSIC 90%: 50% singles, 40% al- 
bums, featuring current selling general popular music. 
showtunes, standards. NEWS 10%: local, national and 
international. COMMERCIAL POLICY: 18 minutes 
maximum permitted between 7-9 am & 4-7 pm, all 
other periods permit 18 minutes. Personalities avail- 
able fat remote nickp.-s from shopping centers, state 
fat's. etc. R^'d 7/14/07. 

I. PERSONNEL 
President -Carl Gainer. 
Rec'e & Treas.-Larry Tucker. 
General Manager -Virgil W. Graves. 

3. FACILITIES 
1.000 w. days; 600 ke. Non -directional. 
Operating schedule: 6:00 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b. 3c, 4a, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10a. 
Basic Rates: 205. 21e, 22b, 23a, 24b. 25a, 28e. 28e. 

29a. 
Contracts: 40e. 44e. 45, 46, 47a. 48. 51e. 51b. 51c. 
Comb.: Cont. Discounts: 60a, 60e. 601, 61a, 61b. 62a. 
Cancellation: 70b, 70d, 71b, 72. 73b. 
Prod. Services: 80. 82. 
Affiliated with KRS Radio Network. 
Member: Appalachian Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2A Eff 4/1/66 -Reed 2/31/66. 
A -Mon thru Sat 6:35-9:30 am. noon -2 pm & 4-8:30 

Wm. -Mon thru Sat 9:30 am -noon & 2-4 pm; Sun 8:30 
am -6:30 pm. 
C -Sun thru Sat 6-6:30 am & 6:30-8:30 pm. 

6. SPOT ANNOUNCEMENTS 
SECTION I 
CLASS A 1 min 30 sec 15 sec 

1 ti .._ 4.75 3.50 .-. 
13 ti 4.50 3.30 -- 
26 tl. ..- 4.25 3.10 .-. 
52 ü _. 3.75 2.70 _ 
104 ti 3.50 2.50 .- 
208 ti 3.25 2.30 _ 
260 ti _._ 3.00 2.10 _._. 
312 ti 2.75 1.90 

Not available in Class A time. 
CLASS B 

1 min 30 sec 15 sec 
1 ti 4.00 3.00 2.00 
13 ti _ 3.75 2.80 1.85 
16 ti 3.50 2.60 1.70 
52 ti 3.00 2.20 1.40 
104 ti..._ 2.75 2.00 1.25 
208 ti 2.50 1.80 1.10 
280 ti 2.25 1.60 .95 
312 ti .................._.._.........._ 2.00 1.40 .85 

CLASS C 
1 min 

1 ti....__.. ...__.__._.-___._ 2.75 
13 tl.._ ____.__._... 2.55 
26 ti _.....__..__._... 2.35 

208 ti ._ ..... _.__._._.._....._ 1.55 
1.35 

312 ti _......_.._._-._..__.._ 1.15 
7. PACKAGE PLANS 

SECTION II 
SATURATION RATES 

CLASS A 
Regular rates apply, although Class A spots may be 
oomhined with spots in other dosses to earn discount. 
PER WK: CLASS B 1 min 30 see 15 see 
20 ti...._....__.._..._.........._......._..-._... 50.00 37.50 25.00 
30 tl..-_-..-.._...__._.....-_.._.._..........._ 67.50 50.60 33.75 

80.00 40.00 
65.50 43.75 

40 tí._. ..... _. .... _ ....... ______ .........._ 80.00 
50 ti .... 87.50 

CLABS C 

30 tl. ___..._._.-.__._..__..__. 40.50 
40 tf.......__.._ -._..._.._..___.._._ 48.00 

8. PROGRAM TIME RATES -' S0.00 

SECTION III 
CLASS A 

I hr 1/2 hr 1/4 hr 5 min 
tt 45.00 30.00 20.00 7.00 

11311._ 43.00 28.50 19.00 8.75 
26 tL._.._........ 41.00 27.00 18.00 8.50 
52 tl _ 37.00 24.00 18.00 6.00 
104 tf_..... 35.00 22.50 15.00 5.75 
208 t1 33.00 21.00 14.00 5.50 
260 tl..._.._...._ 31.00 19.50 13.00 5.25 
31^_ ti 29.00 18.00 12.00 5.00 

C 
1 ti..._ ....... _... ....... _.... .."._.S 83813.00 

A SS 
38It.00 

13 ti....__ ....... _ ..... _ ....... ____ 38.00 
26 ti ............... ______ 34.00 
52 ti 30.00 
104 ti 28.00 
208 ti 26.00 
260 Li _._... 24.00 
312 ti._.._..__-.._....- 22.00 

CLASS C 
1 tt 30.00 
13 tl 
22 ti _... 22.28.00ÓÓ 

]04 tl 20.00 
tt 18.00 

260 ti 18.00 
312 tt 14.00 

30 sec 15 se., 
2.00 1.85 
1,85 1.25 
1.70 1.15 
1.40 1.05 
1.25 .95 
1.10 
.95 
.85 

.85 

.75 

.70 

RONCEVERTE 

27.00 
25.50 
24.00 
21.00 
19.50 
18.00 
16.50 
15.00 

18.00 
16.75 
15.50 
13.00 
11.75 
10.50 
9.25 
8.00 

23.25 
30.35 
34.50 
37.50 

16.00 
15.25 
14.50 
13.00 
12.25 
11.50 
10.75 
10.00 

12.00 
11.25 
10.50 
9.00 
8.25 
7.50 
6.75 
6.00 

15.50 
20.25 
23.00 
25.00 

6.00 
5.75 
5.50 
5.00 
4.75 
4.50 
4.25 
4.00 

4.50 
4.25 
4.00 
3.50 
3.25 
3.00 
2.75 
2.50 

Greenbrier County -Stop Location G-7 
See SRDS consumer market map and data at begin- 
ning of the State. 

WRON 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 250 7280 8.00 
Greenbrier Broadcasting Co. Inc.. Box 69. Ron - 

reverte. W. Va. 24970. Phone 304-645-3425. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Nash L. Tatum, Jr. 
Commercial Manager -Claude F. Jones. 

3. FACILITIES 
Loon w. days. 250 w. nights; 1400 Ce. 

Non -directional. 
Operating schedule: 6:00 am -11:00 pm weekdays; 
7:15 am -11:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, Sb. 4a. 4d, 5. 65, 76, 8. 
Rate Protection: 10e, lie, 12e. 13e. 14e. 
Basic Rates: 20b. 21e. 21b, 21d, 22e, 225, 23e. 24b. 

24c, 25a, 27. 28c, 29a. 
Contracts: 40c, 41. 42a, 42c, 43. 44e, 45, 46. 47a. 

48. 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 60e, 60f, 60g. 

60h. 61a, 61h, 62e. 62d. 
Cancellation: 70a, 70e. 71a. 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Ratee effective September 1. 1965. (Card No. 2A.) 
Card received October 4, 1965. 

Class A-8:00.10:00 am and noon -2:00 pm Mon thru 
Sat: 4:00-7:00 tin Mon thru Fri. 
Class B-10:00 am -noon Mon thru Sat; 2:00-4:00 pm 
Mon thru Fri: 2:00-7:00 pm Sat: 6:00 am -7:00 pm 
Sun. 
Class C-7.00-11:00 ram Sun thru Sat. 

6. SPOT ANNOUNCEMENTS 
Guaranteed Fixed Position announcements take 1 time 
rate. 

CLASS A 
1 min 30 see 15 sec 

1 tl..._.._.._-_.___....._. _.----...._. _ 4.60 3.45 ...-. 
13 ti._ _......_.._.._.._........._... 4.40 5.30 ..._... 
26 ü _...._.._.._ _.._.._......_.........._..._.. 4.20 3.15 
52 ti.-._....._......_.._.._....._..._._...._... 4.00 8.00 __ 
104 tl.._..._._.._.-_.._. _..__-._..... 3.80 2.85 ____ 
156 ti__.._._...____.._.._.._._..._.._ 3.60 2.70 _ 
260 tl..._....-_..._........._.-_._..._..._ 3.40 2.55 _ 
312 tí 3.20 2.40 - 

CLASS B 
1 tt.._.._._..r__.__.__......_.........._ 4.00 8.00 2.Bn 
13 tl__......_......__.. ._-.._.._.._-.__... 3.80 2.85 1.90 
28 tl..._......_.._......_-_.._.._.._._......_... 3.60 2.70 1.80 

2.55 1.70 
104 t1..._.._.._......_..._._....._.._._ 3.20 2.40 1.611 

2.25 1.50 
2.10 1.40 
1.95 1.30 .,... ...__......_.._.._. _._-._.._......_.._.... -'-- CLASS C 

1 tf.._......__.._.._...._ ._.._._..._.___. 3.20 

28 ti_____.........._.._.._.._.....-_......_... 2.80 
52 ti.._ .__.._._... 2.60 
104 tf.__.._.._......_......_..___...__...__. 2.40 
156 tt.___...._ _-_.._.._......_. 2.20 
260 tt.-......_.._.._..___..-...._-_ 2 n 

2.40 
2.25 
2.10 
1.95 
1.80 
1.85 
1.50 
1.35 

1.60 
1.50 
1.40 
1.50 
1.20 
1.10 
1.00 

.90 

7. PACKAGE PLANS 
SATURATION PACKAGES 

MON THRU SAT: 1 min 30 sec 
Plan I (IA. 1B. 2C). per day _ 60. 45. 
Plan II (2A, 2B. 4C). per day ....... 100. 75. 

(This listing continued on next pape) 
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Ronceverte-W R 0 N -Continued 
8. PROGRAM TIME RATES 

CLASS A 
I hr 1/2 hr 1/4 hr 5 min 

1 ü............_._.._.........._.._.._. 43.00 27.00 17.00 6.00 
13 tl.._......_.._.._......_.._._... 41.00 25.50 16.00 5.75 
26 U..._ _.._..-.._....._.._... 39.00 24.00 15.00 5.50 
52 ti __.._._.._.._.._.._... 37.00 22.50 14.00 5.25 
104 tí..._.._.._.._.._.._.._......... 35.00 21.00 13.00 5.00 
158 U.._--... 33.00 19.50 12.00 4.75 
260 U.._..__.._ 31.00 18.00 11.00 4.50 
312 tL 29.00 16.50 10.00 4.25 

CLASS B 
1 ü..._..___.._.._....._......_.._. 37.00 
13 tl._..._.._.._.._......_.._.._ 35.00 
28 U..._.._._....._ 33.00 

104 tL.._ _.._..._......_._......_. 29.00 
156 tl..._ __.._.........._.._.._. 27.00 
260 ti..._......_..._._....._......... 25.00 
312 ü_._.._.._ ...... _ ...... _ ...... _. 23.00 

CLASS C 
1 ti._.._._.._.._.._.._ 31.00 
13 U.._.._.._.._.._.._.._.._ 29.00 
26 tL.._.._...... ___ ..._. ....... _ 27.00 
52 t1..._......_......_....-..._._ 25.00 
104 U __..'_-.._.._.._..... 23.00 
158 ü..._......_.._..___"_..-.._. 21.00 
260 ü..._ _ _.._.._. 19.00 
312 ti 17.00 

ST. ALBANS 

22.50 14.00 5.25 
21.00 13.00 5.00 
19.50 12.00 4.75 
18.00 11.00 4.50 
16.50 10.00 4.25 
15.00 9.00 4.00 
13.50 8.00 3.75 
12.00 7.00 3.50 

18.00 11.00 4.50 
16.50 10.00 4.25 
15.00 9.00 4.00 
13.50 8.00 3.75 
12.00 7.00 3.50 
10.50 6.00 3.25 

9.00 5.00 3.00 
7.50 4.00 2.75 

Kanawha County -Map Location E-5 
See SRDS consumer market map and data at begin- 
ning of the State. 

WKLC 
1956 

Media Code 4 250 7420 0.00 
St. Albans -Nitro Broadcasting Co.. 109 Sixth Ave.. 

St. Albans. W. Va. 25177. Phone 304-727-1300. 
I. PERSONNEL 

General Manager -Robert A. Entley. 
3. FACILITIES 

1.000 w. days; 1300 kc. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 5. 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 26, 29a. 
Contracts: 40a, 92a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 61a, 81b. 
Cancellation: 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective October 1. 1956. 

Rates received November 2. 1956. 
6. SPOT ANNOUNCEMENTS 

One minute or 120 words live: 
1 time 4.00 260 times 3.35 

13 times 3.85 312 times......._........... 3.00 
52 times 3.60 500 times 2.50 

STATION BREAK 
Natlnnal snot rate applies. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

I time 48.00 29.45 16.50 7.20 
13 times 45.60 27.25 14.15 6.84 
52 times. 40.80 22.45 11.85 6.48 

156 times 31.20 15.60 8.58 5.40 
260 times 26.40 14.40 7.26 4.68 
312 times 24.00 12.00 6.60 3.96 

SOUTH CHARLESTON 
Kanawha County -Map Location E-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Charleston 
(including South Charleston) 

SPENCER 
Roane County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WVRC 
1960 

Media Code 4 250 7560 3.00 
Nubro Broadcasting Co., Inc.. Green Acres Addition, 

Spencer. W. Va. 25276. Phone 304-927-3760. 
STATION'S PROGRAMMING DESCRIPTION 

WVRC: Programmed for adults. 
AIR PERSONALITIES handle all segments. 6:30-7 
am gospel music. 7-8 am country and western music. 
8 am -noon middle-of-the-road music, standards, show - 
tunes, etc. Noon -4 pm country and western music. 
4-9 pm middle-of-the-road music, standards, show - 
tunes, etc. 9-10 pm top 40. NEWS: AP, world news 
on hour. State news 7:30 am, 9:30 am, 12:05 pm, 
6:05 pm. Local news 8:30 am, 12:10 pm, 6:10 pm. 
15 min news roundups 8:30 am, noon, 6 pm. 15 min 
telephone quiz 8:45 am. Free classified ads pro- 
gram, 12:30 pm. 15 min news analysis 5 pm. Birth- 
day program 2:45 pm. Rec'd 11/6/67. 

I. PERSONNEL 
President -Jesse D. Newman. 
Vice-Pres. & Genil Mgr. -Richard Dale Brooks. 
Sales Manager -William E. Brannon. 

3. FACILITIES 
1.000 w. days, 250 w. nights: 1400 kc. Non -directional. 
Operating schedule: 6:30 am -10 pm weekdays; 7:30 
am -9 pm Sun. EST. 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3c, 3d, 4a, 4d, 5, 6a, 7b. 
Rate Protection: ila, 13a, 14a, 15b. 
Basic Rates: 20b. 
Contracts: 40a, 48. 
Comb.: Cont. Discounts: Ela. 
Cancellation: 70e, 71a, 73b. 

TIME RAT[! 
NATIONAL AND LOCAL RATES SAME 

Elf 7/1/66 -Reed 8/19/66. 
6. SPOT ANNOUNCEMENTS 

PER MO: I min 30 see I mIn 30 see 
1 tL 2.70 2.20 65 tí 1.70 1.45 
13 ti 2.45 2.00 78 tL.._ _ 1.65 1.40 
26 ti 2.20 1.85 91 ti. . 1.60 1.35 
39 ti 1.95 1.70 101+ 1.55 1.30 
5.2 tL 1.80 1.55 
PER YR; 
156 z 2.25 1.85 780 x 1.82 1.32 
312 z 2.00 1.70 936 x.... ... _.._._ 1.55 1.27 
468 x 1.85 1.55 1092 z. 1.50 1.23 
624 z 1.70 1.40 1212 z 1.45 1.20 
1 minute and 30 second spots may be combined to 
earn lowest rate. 
Monthly rate determined by number of spots used 
within 31 days after start of schedule. 
Yearly schedules may be run as desired, varying 
times per month as desired, as long as total number 
is used within 1 year. 

8. PROGRAM TIME RATES -Monthly- 
5 min 10 min 1/4 hr 25 min 1/2 hr I hr 

1 ti 3.75 6.50 10.75 15.00 17.00 28.00 
13 ti... 3.50 6.00 10.00 14.30 16.00 26.00 
26 ti. 3.25 5.50 9.25 13.60 15.50 24.50 
39 ti 3.00 5.00 8.50 12.80 15.00 ..._... 
52 ti 2.85 4.70 8.05 
65 ti 2.75 4.50 7.75 .. 

PER YR: 156x 312x 468x 624x 780x 936x 
5 min. 3.25 3.00 2.85 2.70 2.60 2.50 

SUTTON 
Braxton County -Map Location G-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WSGB 
1964 

Media Code 4 250 7700 5.00 
Braxton Broadcasting Co., Box 514. 197 Main SL. 

Sutton, W. Va- 26601. Phone 765-7373. 
I. PERSONNEL 

Partners -Charles M. Erhard, Jr. and Sheridan W. 
Pruett. 

Gen 'l & Sales Mgr. -Charles M. Erhard Jr. 
Station Manager -William Hickok. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. Non -direc- 

tional. 
Operating schedule: 6:00 am -10:00 pm, EST. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with KBS Radio Network 

TIME RATES 
Rates effective 

Rates receives) December 17, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
1 U 4.25 52 U 3.00 
13 ti 3.50 104 1t._.._ 2.75 
26 II 3.25 312 ti ..... _...._..._......... 2.40 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 U 59.00 30.70 21.25 10.65 
13 ti 54.00 29.50 18.50 10.00 
26 ti 50.00 27.50 17.00 9.60 
12 ti 47.50 25.00 14.75 8.40 
704 ti ..............._...._.._......_ 45.50 22.75 13.15 7.75 
312 U 43.00 21.25 13.00 7.10 

WEIRTON 
Bannock County -Map Location G-1 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Steubenville (Ohio) - 
Weirton (W. Va.) under 
Ohio 

WELCH (2 AM; 1 FM) 
McDowell County -Map Location E-8 

See SUDS consumer market map and data at begin- 
ning of the State. 

WELC 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 250 7840 9.00 
Pocahontas Broadcasting Co., Box 920. Welch W. Va. 

24801. Phone 304-436-2131. 
I. PERSONNEL 

Gen'1 & Sales Mgr. -Sam Sidote. 
3. FACILITIES 

1,000 w. days; 1150 kc. Non -directional 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15'7, to recognized agencies: nn cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, fia. 7b, 8. 
Rate Protection: 10a, 13a, 14a, 15b. 
Basic Rates: 20b, 21e. 22b, 23a, 24b. 24e, 25c, 28a. 
Contracts: 40a, 44a, 45, 46. 47a, 48, 51a. 
Comb.; Cont. Discounts: 60f. 801. 61a. 
Cancellation: 71b. 
Affiliated with KBS Radio Network. 
Bates include talent fee for announcer on programs 
only. Extra talent must be paid by sponsor through 
elation at fixed rate agreed by all parties at time 
of contract signing. 

TIME RATES 
Rates received November 3, 1950. 

Revised rates (addition of 312 time rates) received 
May 27, 1955. 

6. SPOT ANNOUNCEMENTS 
1 min. 60 wda. () 

1 time ..... 4.69 3.75 3.44 
13 times._ 4.38 3.50 3.31 
26 times 4.16 3.31 8.19 
52 times 3.88 3.12 3.00 

104 tintes 3.75 3.00 2.88 
156 times 3.63 2.88 2.75 
260 times 3.50 2.81 2.89 
312 times 3.35 2.74 2.80 it Station break. 

7. PACKAGE PLANS 
WEEKLY FREQUENCY RATES 

2 wkly 3 wkly 5 wkly 
I tour _ 36.25 55.00 33.75 

1/2 hour 23.75 22.50 31.25 
1/4 hour..._ 11.88 11.25 10.63 

10 minutes 10.63 10.00 9.38 
5 minutes _ 7.71 7.50 7.19 
1 minute _._._ 3.75 3.63 3.50 

60 words 3.00 2.88 2.81 
Station hreak 2.88 2.75 2.89 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.. 45.00 30.00 15.63 13.13 9.38 
13 times 42.50 28.33 14.38 12.77 8.75 
26 times 40.00 26.25 13.13 11.88 8.44 
52 times 37.50 25.00 12.50 11.25 8.13 

104 times 36.25 23.75 11.88 10.83 7.71 
156 times 35.00 22.50 11.25 10.00 7.50 
250 times 33.75 21.25 10.63 9.96 7.19 
312 times 32.50 20.00 10.00 8.75 8.88 

WOVE 
1955 

Media Code 4 25(1 7980 3.00 
WOVE. Inc.. McDowell St., Welch. W. Va. 24801. 

l'hone 304-436-3333. 
I. PERSONNEL 

Pres. & Gen'1 Mgr. -Kenneth Crosthwalt. 
Station Manager -Don Resler. 
Program Director -Richard Cox. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1340 kc. 

Non -directional. 
Operating schedule: 6 am -midnight. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 31). 5, 6a. 
Rate Protection: lob, 11h, 12b, 131), 14b. 
Basic Rates: 22a, 22h, 23a, 24a, 24b, 25a, 28, 28b. 
Contracts: 46, 470, 48. 
Comb.; Cont. Discounts: 60a. 
Affiliated with CBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 10/1/66 -Reed 10/31/66. 
AA -6-9 am, noon -3 -pm & 6 pm -midnight. 
A-9 am -noon & 3-6 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS A 
Open 780x 1560x 2080x 2600+ 

1 min or less 1.50 1.30 1.20 1.10 1.00 
AM/FM COMBINATION RATES 

CLASS A.A. 
1 min or less 2.50 2.10 1.80 1.50 1.25 

7. PACKAGE PLANS 
CLASS A 

I ti 19 ti 30 01 40 ti 50+ 
1 min or leas 1.50 1.40 1.30 1.20 1.10 

AM/FM COMBINATION RATES 
CLASS AA 

1 min or less 2.50 2.20 1.90 1.60 1.35 
Must be used within consecutive 7 -day period. 

8. PROGRAM TIME RATES 
CLASS A 

Ix 52x 104x 260x 312x 364x 
1/2 hr 25.00 17.00 15.00 13.00 12.00 11.00 
1/4 hr 16.00 10.00 9.00 8.00 7.50 7.00 
5 min 7.00 6.00 5.50 5.00 4.75 4.50 

AM/FM COMBINATION RATES 
CLASS AA 

1/2 hr 28.00 20.00 18.00 16.00 15.00 14.00 
1/4 hr 19.00 13.00 12.00 11.00 10.50 10.00 
5 min. 10.00 9.00 8.50 8.00 7.75 7.50 

WOVE -FM 
1966 

Media Code 4 250 7981 1.00 
WOVE, Inc., Box 976, Welch, W. Va. 24801. Phone 

304-436-3333. 
I. PERSONNEL 

Pres. & Gen 'l Mgr. -Kenneth J. Crosthwait. 
Sta. Mgr. & Prog. Dir. -Art Jones, Jr. 

3. FACILITIES 
EItP 3,000 w.; 106.3 mc. 
Operating schedule: 6 am -midnight Mon thru Sat; 7 
am -10 pm Sun. EST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with CBS Radio Network. 
In combination with WOVE. See that listing for 
rates. 

TIME RATES 
Eff 10/1/66 -Reed 10/14/86. 

A-9 am -noon & 3-6 pm. 
6. SPOT ANNOUNCEMENTS 

CLASS A 
Open 780x 1560x 2080x 2600+ 

1 min or less 2.00 1.65 1.45 1.2.5 1.10 
7. PACKAGE PLANS 

CLASS A 
1 ti 15 t 30tí 40t1 50+ 

1 min or less 2.00 1.80 1.60 1.40 1.25 
8. PROGRAM TIME RATES 

CLASS A 
Ix 522 104x 260x 312x 364x 

1/2 hr 26.00 18.00 16.00 14.00 13.00 12.00 
1/4 hr 17.00 11.00 10.00 9.00 8.50 8.00 
5 min 8.00 7.00 6.50 8.00 5.75 5.50 

WEST VIRGINIA 

WESTON 
Lewis County -Map Location G-4 

See SRDS consumer market map and data at begin 
ring of the State. 

WHAW 
1948 

Subscriber to the NAB Radio Code 

Media Code 4 250 8120 5.00 
Central West Virginia Service Corp., Box 431, 

Harrison Ave., East Weston Hill. Weston, W. Va. 
26452. Phone 304-269-5555. 
STATION'S PROGRAMMING DESCRIPTION 

WHAW: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every hour, headlines and weather on half 
hour. 6-8 am country and western. 8-8:20 am news. 
weather, sports. 8:20-8:45 am middle-of-the-road. 
8:45-9 am local news. 9-9:30 am music, middle-of- 
the-road. 9:30-10 am birth announcement and local 
participation show. 10-11:30 am music, middle- if - 
the -road. 11:30 am -noon women's program and fame 
news. Noon -12:30 pm news, national, state, wits, 
and local. 12:30-1 pm music, country and meutes n. 
gospel. 1-3 pm music, middle-of-the-road. 3 .4 
music, country and western. 4-5 pm music, rock aid 
roll. 5 pm -sign -off instrumental music. Weekends 
consist of news, religious programs and middle -of -the 
road music. SPORTS: college football. Contact Rep 
resentative for further details. Reed 1/30/68. 

I. PERSONNEL 
President -It. H. Ralston. 
Vice -President -Ruth Andrew. 
Manager -Terry White. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days; 980 kc. Non -directional. 
Operating schedule: 6 am -local sunset Mon thru Sat: 
7:30 am -local sunset Sun. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21e, 29b, 28b, 28c. 
Contracte: 40a, 44a, 46, 47e, 51a. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 73b. 
Prod. Services: 82. 
Affiliated with ICBS Radio Network. 

BASIC RATES 
(Without Talent) 

Rates are basic time costs and include use of all 
station's physical facilities, staff duty announcers and 
assistance of sales department in preparation of ad- 
vertising plans and copy. Special production coats 
must be added to rates. Programs may be cancelled 
at end of month on 30 days written notice. Rates 
herein are monthly, day and night. 

TIME RATES 
Eff 11/1/69 --Reed 8/3/68. 

6. SPOT ANNOUNCEMENTS 
Ix 10x 52x 50x 100+ 

1 min. ea.. ... 2.50 2.00 1.75 1.60 1.40 
1 min (1 -time rate) 4.00 
30 seo (1 -time rate) -10% of 1 -minute rate. 

QUICKIE SPOTS 
10 SEC: 
10. ea 1.00 20+, ea .75 

7. PACKAGE PLANS 
Per Wk 

PER MO: 1 tl 2ti 3t1 4 t 5ti 6 t 701 
1 min 10 20 30 40 45 55 60 

8. PROGRAM TIME RATES 
Per Wk 

PER MO: I ti 2 ti 3 t1 4 ti 5 t1 6 01 7 t1 
1/4 hr 50 70 90 110 125 140 155 
5 min 22 43 62 81 100 115 130 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x 50 40 30 25 15 

WHEELING (5 AM; 4 FM) 

(including Bellaire, Ohio) 
Wheeling, Ohio County, W. Va. -Map Location O-2. 
Bellaire, Belmont County, Ohlo-May Location G-7. 

See SHIM consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

WBZE 
19633 

WHEELING 

R¡A1B 
Subscriber to the NAB Radio Code 

Media Code 4 250 8260 9.00 
Radio Wheeling, Inc. Box 6603, Waddles Run Rd.. 

Wheeling. W. Va. 26003. Phone 304-232-5900. 
I. PERSONNEL 

Pres. & Gen. Mgr. -Vincent B. Ritzenthaler. 
Vice-Pres. & Sales Mgr. -William West. 
Program Director -William J. Hughes. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
500 w days; 1470 kc. Directional. 
Operating schedule: 6 am -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

(This listing continued on next page) 
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WEST VIRGINIA 
Wheeling -W B Z E -Continued 
5. GENERAL ADVERTISING See ended regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 3d. 4a, 5, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, lib. 
Basic Rates: 20b, 21e. 22a, 22b, 23e. 24c, 25a, 28b, 

28c. 30. 33e. 
Contracts: 40a, 41, 42e. 440, 95, 48, 47a. 511). 
Comb.: ConL Discounts: 60a. 60f, 62d. 
Cancellation: 70c, 71a, 73a. 73b. 
Prod. Services: 80. 82. 
Affiliated with CBS Radio Network. 
Program rates include a 20% talent and special serv- 
ice charge. 

TIME RATES 
Rates effective March 15. 1963. (Card No. 1.) 

Card received May 2?, 1983. 
6. SPOT ANNOUNCEMENTS 

Trafic Time Announcements 
(6:30-9:00 am and 3:00-7:00 pm) 

1 MINUTE 
PER WK: ea tot ea tot 
6 ti ._ 15.00 90.00 24 ti..._....__. 12.00 288.00 
12 ti _.. 14.00 188.00 36 tl - 11.00 396.00 
18 ti._ __ 13.00 234.00 

(All other Times) 
1 MINUTE 

6 ti ._.._ 10.00 60.00 24 ti _ 7.00 188.00 
12 ti 9.00 108.00 36 U._._..._._ 6.00 216.00 
18 ti 8.00 144.00 
30 second ID's -80% of 1 minute rete. 
30 second ID's -50% of 1 minute rate. 

WH LL 
1949 

WHEELING 
Media Code 4 250 8400 1.00 
Wheeling Radio, Inc., Box 6462. Glenwood Rd.. 

Wheeling, W. Va. 26003. Phone 309-233-1300. 
I. PERSONNEL 

President -Truman Morris. 
General Manager -Howard W. Meagle. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Pittsburgh, Cleveland -Regional Reps Corp. 

3. FACILITIES 
5,000 w. days; 1600 kc. Non -directional. 
Operating schedule: 8 am -sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 3d, 4a, 5. 6a, 7b, 8. 
Rate lrotection: lob, 11b, 12b, 13b, 14b, 15b. 
Basle Rates: 20a, 2ob. 21a, 21b, lid, 22a, 22h, 23a, 

24a, 24b, 24c, 25a, 26, 28b, 28c, 30, 33b. 
Contracts: 40a, 41, 42a. 92c, 43, 44a, 49b, 45, 46, 

47a. 
Comb.; Cont. Discounts: 60a, 60e, 60g, 601, 61a, 61b, 

62b. 
Cancellation: 70a, 76d, 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Elf Recd 2/28/68. 

AA -Mon thru Fri -6-10 am & 3-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 10tí 15ti 25+ 

AA 25.00 23.50 22.00 20.00 
A 20.00 18.50 17.00 15.00 

20/30 sec: 80% of 1 -min 5/10 sec: 50% of 1 -min. 
Weeks do not have to be consecutive to earn cumula- 
tive weeks frequency. 
All lengths of spots combine to earn frequency. 

DISCOUNTS 
26 wk in 52 wk 4%. 52 consec wk 10% 

10. SPECIAL FEATURES 
5 -min news hourly at :55, sports at :25 - 1-1/2x 
applicable 1 -min. 

WKWK WKWK-FM 
1941 1948 

WHEELING 

The Eastman Station 
Media Code 4 250 8540 4.00 
WK, inc., 16th & Market Sta., Wheeling, W. Va. 

26003. Phone 304-232-2250. 
I. PERSONNEL 

Vice-Pres. & Gen't Mgr. -Gene B. Johnson. 
General Sales Manager -Neil B. Fondas. 
Operations Manager -Frank L. Sweeney. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1900 kc. Non -direc- 
tional. 
Operating schedule: 24 hours daily. EST. 
FM -ERP 16,000 w.; 97.3 me. 
Antenna ht.: 470 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Codo Advertising Standards apply. 
General: lb, 2a, 3a, lb, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob. lib. 12b, 13b, 146, 15b. 
Basic Rates: 201% 21b. 22a. 23a, 24a, 25a, 28b, 28c. 

29a. 29b, 30, 33d. 
Contracts: 40a. 41, 92a, 44a, 45. 46, 47a, 48, 49. 

51a. 51b, 51e. 
Comb.: Cont. Discounts: 80a, 60e. 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS Radio and The Eastman Net- 
works. 

TIME RATES 
Eft 811!63-Itec'd 5/6/83. 

Rev 5/28/68 -Reed 5/31/68. 
Drivetime-Mon thru Sat 6-9 am & 4-7 pm. 
Housewife Time -Mon thru Sat 9 em -4 pm & 7-10 
pm 
Nighttime -Mon thru Sat 10 pm -midnight; Sun all 
day. 

6. SPOT ANNOUNCEMENTS 
DRIVETIME 

PER WK: () 6ti 12 ti 
1 min..._.._ 35.00 27.00 25.00 
30 sec 28.00 21.60 20.00 
10 sec..._.._.._.._. _ 17.50 13.50 12.50 

HOUSEWIFE TIME 
1 min. 30.00 23.00 21.00 
30 sec ..............._......_. 24.00 18.40 16.80 
10 sec. 15.00 11.50 10.50 

NIGHTTIME 
1 min _. 20.00 19.00 
30 see..._.._.._.'_....... ..._ 16.00 15.20 
10 sec ._... 10.00 9.50 () Fixed position or lesa than 6 ti, 

7. PACKAGE PLANS 
FAMILY PLAN 

6 spots, 6-9 am Mon thru Sat. 
8 spots, 4-7 pm Mon thru Sat. 
4 spots, 7-10 pm Mon thru Fri. 
4 spots, 9 am -4 pm Sat. 
4 spots, noon -6 pm. 
24 1 -min spots per wk, ea. 18 
30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
Non -combinable with other weekly plans for added 
frequency. 

PERSONALITY PACKAGE 
1 spot, 6-9 am Mon thru Sat. 
1 spot, 9 am -noon Mon thru Sat. 
1 spot, noon -4 pm Mon thru Sat. 
1 spot, 4-7 pm Mon thru Sat. 
1 spot, 7 pm -midnight Mon thru Sat. 
6 spots, noon -8 pm Sun. 
38 1 -min spots per wk, ea..._........_.._...._ .............._..- 16 
Non -combinable with other weekly plans for added 
frequency. 

8. PROGRAM TIME RATES 
5 -min -1-1/21 applicable 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk -4% 52 wk -8% 
Not applicable to Family and Personality Plans. 
Rateholder: Minimum wkly ached of 6 1 -min spots 
6 am -mid Mon -Sun necessary to maintain come wk 
advertising. Or, spot equivalent in length and week- 
ly frequency to the existing schedule. , 

18ti 24ti 
23.00 
18.40 .- 
11.50 -._ 

19.00 
15.20 
9.50 

17.00 
13.60 

8.50 
Hat. 

17.00 
13.60 
8.50 

15.00 
12.00 
7.50 

WOMP 
1947 

BELLAIRE, OHIO 

Subscriber to the NAB Radio Code 
Media Code 4 250 8680 8.00 
T/R Inc., Box 448, Woodmont Hill, Bellaire. Ohio 

43906. Phone 614-676-5661. 
Other office -Box 448, Wheeling, W. Va. 

I. PERSONNEL 
General Manager -Robert Andre. 
Sales Manager -Miles Hesston. 
Program Director -Bill Thaiman. 

2. REPRESENTATIVES 
Savall/Gates. Inc. 
Regional Reps Corp. 

S. FACILITIES 
loss w. days; 1290 kc. Non -directional. 
Operating schedule: 6:00 am -sign -off daily. EST. 
Partial simulcast operation. Simulcast 6.10 am Mon 
thru Sat. For non -simulcast facilities see WOMP-FM. 

4. AGENCY COMMISSION 
15% on net charges for station time. Billed monthly. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6a. 7b, 8. 
Rate Protection: Ild, 14d, 15b. 
Basic hates: 20a, 21a, 22b, 23a, 24b. 25a, 28a, 28c. 

29a. 33a. 
Contracts: 40a, 41, 42a, 43, 94a, 45, 46, 47a, 48. 

51b. 
Comb.; Cont. Discounts: 60a, 60f, 601. Ola, 62d. 
Cancellation: 70a, 70c, 71a. 73b. 
Prod. Services: 80. 81. 
Member: Ohio Radio Network. 

TIME RATES 
Rates effective January 1. 1966. 
Rates received December 7, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

Fixed Position/Drive Time 
PER WK: 1 wk 13 wk 26 wk 52 wk 
6 ti. 15. 13. 12. 10. 
12 ti..._ 12. 11. 10. 8. 
18 ti 11. 10. 9. 7. 
24 ti 9. 8. 7. 5. 
20/30 seconds -80% of 1 -minute rate. 
10 seconds -50% of 1 -minute rate. 
5 minute news -1 1/2 times 1 -minute rate. 
Advertisers using plan rates may combine for total 
weekly frequency within any consecutive 52 weeks. 
Programs and spots not combinable for frequency. 
All length spots combinable for frequency discount. 

WOMP-FM 
1947 

BELLAIRE, OHIO 
Media Code 4 250 8681 6.00 
T/R Inc., Box 448, Woodmont Hill, Bellaire, Ohio 

43906. Phone 614-676-5661. 
I. PERSONNEL 

General Manager -Robert Andre. 
Sales Manager -Miles Hesston. 
Program Director -Bill Thalman. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Ohio, Pennsylvania -Regional Reps Corp. 

3. FACILITIES 
ERP 13,500 w. (horiz.). 13.500 w. (vert.): 100.5 me. 
Operating schedule: 6 am -midnight daily. EST. 
Antenna ht.: 550 ft. above average terrain. 
Partial simulcast operation. Operated separately IO 
am -midnight Mon thru Sat. For simulcast facilities 
see WOMP. 

4. AGENCY COMMISSION 
15/0: time only. 10th of month following. 

5. GENERAL ADVERTISING See coded regulations 
See WOMP listing for coded regulations. 

TIME RATES 
Elf Recd 2/13/87. 

7. PACKAGE PLANS 
1 MINUTE 

(Guaranteed position 10 am -10 pm) 
PER WK: 1 wk 13 wk 28 wk 39 wk 52 wk 
1 ti 2.00 1.90 1.80 1.70 1.50 
7 ti...._ 1.80 1.70 1.60 1.50 1.30 
13 ti 1.60 1.50 1.40 1.30 1.20 
20 tL _.. 1.40 1.30 1.20 1.10 1.00 

30 -SECOND ROTATION PLAN 
10 per wk, 40 per mo... ...... _._.......... _..._-....._.._ 40.00 

10. SPECIAL FEATURES 
NEWS PLAN -FIXED POSITION 

1 per wk, ea 2.00 10+ per wk, ea__...... 1.75 
JOE PYNE 

1 min only, minimum 5 per wk, ea ..............._.. 3.00 

WSTV 
STEUBENVILLE, OHIO 

City of license, Steubenville, Ohio. 
Wheeling office: Hawley Bldg., Main St., Wheeling. 

W. Va. Phone 304-232-8199. 
See listing under Steubenville, Ohio. 

WTRF (FM) 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 250 8820 0.00 
WTRF-TV, Inc., 1329 Market St., Wheeling, W. Va. 

26003. Phone 304-232-7777. TWX 304-232-6897. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Robert W. Ferguson. 
Station Manager -William Nuzum. 
Promotion -Mary Neal. 

3. FACILITIES 
ERP 11,220 w.; 107.5 mc. 
Operating schedule: 7 am -midnight. EST. 
Antenna ht.: 907 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. Net 30 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a, 5, 6h, 8. 
Rate Protection: 106, lib 12f, 13b, 14a, 16. 
Basic Rates: 20a, 21a, 21b, 21e, 21d, 22a. 22b, 23a, 

24b, 24c, 25a, 28b, 28c, 29a, 30. 
Contracta: 40a, 42b, 42d, 44b, 45, 48, 47a, 48, 50, 

51a. 51c. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73s, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 3 Elf 1/1/68 -Reed 2/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 1041 260e 500x 

1 min 4.75 4.25 3.75 3.00 2.50 2.00 
30 sec 3.75 3.25 2.75 2.25 2.00 1.50 
10 sec 2.75 2.50 2.00 1.75 1.25 1.00 

7. PACKAGE PLANS 
ROS 

I min 30 see 

14 ti 2.00 1.50 
ROS spots do not apply toward frequency discount. 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 260x 500x 

1 hr 40 38 32 28 24 20 
1/2 hr 30 27 24 21 18 16 

10. SPECIAL FEATURES 
SPECIAL FEATURES AND NEWS 

1 min, ea 3.00 30 sec, ea_..._.._ 2.50 

WWVA WWVA-FM 
1926 1947 

WHEELING 

® KATZ RADIO 
EAST 

e 
Subscriber to the NAB Radio Code 

Media Code 4 250 8960 4.00 
Basic Communications, Inc.. Hawley Bldg., Wheeling. 

W. Va. 26003. Phone 232-1170. 

I. PERSONNEL 
President -Emil Mogul. 
General Manager -Ross Felton 
Gen'l Sales Mgr. -George W. Bland. 

2. REPRESENTATIVES 
Katz Radio. East. 

3. FACILITIES 
50,000 w.; 1170 kc. Directional -nights only. 
Operating schedule: 24 hours daily. EST. 
FM FACILITIES 
ERP 7.500 w.; 98.7 mc. 
Operating schedule: 6:00 am -midnight daily. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a, 3b, 4a. 9d, 5, 6a, 7b. 
Rate Protection: 10b, 1113. 12b, 13b, 14b, 15d. 
Basic Rates: 22b, 23a, 24a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a, 70e. 71e. 73a. 
Affiliated with American Information Network. 
Affiliated with Katz Radio A.I.D. Plan. 
AM duplicated over FM from 6:00 am -midnight daily. 

TIME RATES 
No. 27 Eff 5/1/68-Rec'd 4/15/68. 

AA -Mon thru Sat 6-10 am; Mon thru Fri 4-7:30 
pm; Sat 9-10 pm. 
A -Mon thru Sat 10 am -4 pm; Sat 10 pm -midnight; 
Sun 9 am -7 pm. 
B -Mon thru Fri 7:30 pm -midnight; Mon thru Sat 
5:30-6 am. 
C -All other times. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: () Iti 13ti 1201 18t124ti 
AA 54 43 39 87 34 32 
A .._ 40 35 32 29 26 
B .... 32 27 24 20 17 
C .. 28 16 15 14 13 
(1 Fixed position. 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
1 -MINUTE TOTAL AUDIENCE PLANS 

PER WK: 12 ti 18 ti 24 ti 
Plan I-1/3AA, 1/3A, 1/3 after 

7:30 pm and/or +weekends _.. 324 450 528 
Plan II-1/2AA, 1/2 after 7:30 

_. 

pm and/or +weekends __..__ 288 396 480 
Plan III -1/2A, 1/2 after 7:30 

pm and/or +weekends 284 380 408 
(+) Except Sat 7:30 pm -midnight. 

20/30 sec: 80% of 1 -min. 10 sec: 50% of 1 -min. 
All spots, regardless of length or classification, may 
be cross -combined for discount purposes, as long as 
TAP spots of each length are properly distributed by 
time classifications. 

8. PROGRAM TIME RATES 
(8 am -11 pm) 

PER YR: Ix 26x 52x 260x 312x 520x 
1 hr 350 333 300 263 256 225 
1/2 hr 210 200 180 158 154 135 
1/4 hr 123 117 105 102 90 79 
10 min 85 80 75 70 64 58 

(All other times) 
1 hr 210 200 188 158 152 133 
1/2 hr 125 120 113 94 91 80 
1/4 hr 74 70 88 55 53 47 
30 min 50 48 45 39 38 33 
Programs and spots may not be combined for discount 
purposes. 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: AA A B C 
3 ti 135 125 105 95 
6 ti 245 230 180 120 
Includes time and talent. 
1 -minute News Headlines -110% of applicable 1 -min 
spot rate, minimum 6 per wk. 
Farm Programs -Mon thru Fri 5:30-6 am. applicable 
1 -min spot B rate. 

JAMBOREE -(Sat 7:30 pm -midnight) I/2 hr 1/4 hr I min 
7:30-10 pm 300 175 AA 
10 pm -midnight 225 125 A () 10% 52 continuous weeks discount. 
Jamboree Warm -Up -Sat 7-7:25 pm. sold only as 25 - 
minute program taking applicable 1/2 hr program 
rate. 

WILLIAMSON 
Mingo County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBTH 
1939 

Media Code 4 250 9100 6.00 
Barvit Broadcasting Corp., Box 261, Mountaineer 

Hotel Block, Williamson, W. Va. 25661. Phone 
304-235-3600. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Robert B. HarvIL 
Sales Manager -Jim Wolford. 
Program Director -George T. Francis. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kg. 

Non -directional. 
4. AGENCY COMMISSION 

15% on time; no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a, 9a, 5, 6s, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g. 14g. 
Basic Rates: 21d, 22a, 23a, 24b, 25a, 28b, 28c. 
Contracts: 40a. 41, 42b, 44a, 45, 46. 47a, 48, 51b. 
Comb.: Cont. Discounts: 80b, Bib, 62d. 
Cancellation: 70a, 70c, 71e, 72. 73a. 
Prod. Services: 80. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective July 1, 1964. 

Rates received June 29, 1984. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti 6.50 156 ti 5.50 
26 ti 6.25 280 ti 5.25 
52 ti 6.00 312 ti 5.00 
104 tl 5.75 
30 sec: 75% of 1 -min. 

8. PROGRAM TIME RATES 
(6:00 am -sign -off) 

1 13 26 52 104 208 312 
ti. ti. ti. ti. ti. ti. tl. 

1/2 hour 36.00 33.00 30.00 27.00 24.00 21 00 18.00 
1/4 hour 24.00 22.00 20.00 18.00 16.00 14.00 12.00 

10 minutes 18.00 16.50 15.00 13.50 12.00 10.50 9.60 
5 minutes 12.00 11.00 10.00 9.00 8.00 7.00 8.01 
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ADDITIONAL 
DAILY MEDIA CITIES 

NOT SHOWN ON STATE MAP 
RADIO 

Menomonee Falls-Waukesha County 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 109,700 Madison 2,300 
METRO AREAS Milwaukee 83,700 

Appleton Oshkosh 
Duluth -Superior 900 Racine ...... 7,600 
Green Bay 200 Sheboygan ..__ _.._...... 
Kenosha 1,600 Total Metros.... 96,300 
La Crosse ...._ 
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WISCONSIN 

State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 

Appleton-Outagamie 
Beloit -Rock 
Brookfield -Waukesha 

Eau Claire -Eau Claire 
Fond du Lac -Fond du Lac 
Green Bay -Brown 

Greenfield -Milwaukee 
Janesville -Rock 
Kenosha -Kenosha 

La Crosse -)a Crosse 
Madison -Dane 
Manitowoc -Manitowoc 

Menomonee Falls -Waukesha 
Milwaukee -Milwaukee 
New Berlin -Waukesha 

Oshkosh -Winnebago 
Racine -Racine 
Sheboygan -Sheboygan 

South Milwaukee -Milwaukee Wausau -Marathon 
Superior -Douglas Wauwatosa-Milwauxee 
Waukesha -Waukesha West Allis -Milwaukee 

Wisconsin Rapids -Wood 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City 1/1/68 1/1/68 
Metropolitan Area (000) (000) 

Spendable Income -1967 
% Distribution 

Per 9000 5000 8000 
Household to to to 

(S) 4999 7999 9999 

Sales Pausen- 
air 

Cars 
1/I/68 
(000) 

Farm 
Popu- 
lation 
1/1/68 
(000) 

Grogs 
Farm 

Income 
1967 

($000) 

-Consumer 

(5000) 

of Familles 
10000 15000 

to and 
14999 over 

Retail -1967 
By Selected Store 

Apparel 
(5000) 

Types Total Retail Sales- 
Per 

Household 
(5000) (S) 

Food 
($000) 

General 
Drus Mdse. 

(5000) (5000) 

Home 
Furn. 

(5000) 

Auto- 
motive 
($000) 

Service 
Station 
(5000) 

WISCONSIN STATE 
TOTALS 4,215.7 1,229.89 11,374,967 9,249 16.0 21.6 20.6 21.6 14.1 7,549,102 6,138 1,599,674 213,596 998,605 355,871 334,816 1,250,710 555,748 1,632.29 460.2 1,642,470 

ADAMS E-7 7.4 2.37 12,827 5,412 23.7 15.3 18.1 14.6 3.6 9,046 3,817 1,839 205 201 307 36 2,365 1,044 3.43 1.7 4,908 
ASHLAND D-3 15.0 4.46 36,282 8,135 22.1 17.3 20.7 21.3 9.7 34,233 7,676 6,729 874 4,265 1,185 1,292 7,414 3,253 6.05 1.5 2,879 
BARRON C-5 32.4 9.59 66,676 6,953 24.6 17.0 19.4 16.9 7.2 67,700 7,059 9,811 1,903 9,427 3,020 2,117 12,047 4,911 13.44 10.0 39,506 
BAYFIELD C-3 9.5 2.88 20,368 7,072 25.1 14.6 18.5 19.8 6.1 11,240 3,903 2,800 443 1,684 64 57 1,660 861 4.69 3.1 5,483 
BROWN G-7 146.9 39.39 341,448 8,668 19.1 27.3 20.3 18.4 10.9 262,623 6,667 53,628 6,866 46,245 14,335 14,724 44,674 18,101 53.14 9.1 29,086 

Green Bay 93.9 27.49 185,538 6,749 201,317 7,323 38,836 6,011 39,517 12,737 13,372 32,436 11,960 
Green Bay Metro 
Area 146.9 39.39 341,448 8,668 19.1 27.3 20.3 18.4 10.9 262,623 6,667 53,628 6,866 46,245 14,335 14,724 44,674 18,101 53.14 

BUFFALO C-6 13.3 3.82 25,372 6,642 26.9 16.0 18.7 14.9 5.9 17,914 4,690 2,306 367 507 279 481 3,671 1,552 5.27 5.6 22,780 
BURNEtT B-4 8.3 2.65 15,225 5,745 22.4 13.6 16.6 14.5 5.4 10,764 4,062 3,019 215 717 82 92 1,197 1,050 3.89 2.9 5,874 

CALUMET G-7 23.9 6.34 49,979 7,883 21.0 20.6 21.6 18.8 10.2 37,526 5,919 5,717 593 1,142 696 561 5,722 2,447 9.42 6.5 21,593 
CHIPPEWA C-5 46.5 12.36 96,004 7,767 23.4 21.9 19.9 16.7 8.6 66,025 5,342 12,538 1,365 5,923 2,174 1,561 13,108 5,557 16.48 10.0 29,568 
CLARK D-6 30.7 8.58 52,986 6,176 27.4 17.0 15.8 11.6 4.9 50,217 5,853 8,175 1,373 3,282 1,312 1,332 8,700 3,411 11.11 14.1 46,457 

COLUMBIA F-8 37.0 11.05 83,812 7,585 23.0 19.1 20.8 18.6 9.1 81,637 7,388 15,184 2,366 4,336 3,411 2,185 12,982 7,078 16.11 8.0 39,650 
CRAWFORD D-8 14.1 3.91 30,800 7,877 23.5 14.9 17.5 18.0 9.4 27,055 6,919 6,040 383 2,315 678 440 4,929 1,817 5.46 5.4 17,929 
DANE E -9t 258.4 74.25 722,871 9,736 14.7 23.7 20.6 21.2 15.3 500,251 6,737 88,896 19,493 79,766 29,498 22,546 85,062 39,124 102.81 16.6 85,741 

Madison 170.7 51.52 471,221 9,146 354,547 6,882 52,400 14,947 70,933 26,438 16,617 66,236 25,902 
Madison Metro Area 258.4 74.25 722,871 9,736 14.7 23.7 20.6 21.2 15.3 500,251 6,737 88,896 19,493 79,766 29,498 22,546 85,062 39,124 102.81 

DODGE F-8 64.8 18.41 151,367 8,222 22.5 20.9 21.6 19.2 10.0 104,906 5,698 21,835 1,961 4,305 3,561 4,767 15,430 8,236 25.40 12.8 59,827 
DOOR H-6 19.7 5.88 47,808 8,131 24.1 17.5 19.9 18.4 8.6 41,618 7,078 9,231 703 3,278 1,029 1,093 7,802 3,099- 8.74 5.4 17,798 
DOUGLAS C-3 44.1 13.48 116,324 8,629 18.3 20.0 21.5 23.2 10.8 73,493 5,452 15,846 2,368 5,331 3,900 1,712 13,379 6,310 15.98 2.0 4,301 

Superior 31.4 9.82 93,251 9,496 65,560 6,676 14,104 2,368 4,723 3,900 1,712 13,242 5,098 

Duluth -Superior 
Metro Area 285.8 89.37 710,467 7,950 18.8 18.2 23.5 22.7 12.1 462,431 5,174 99,588 14,584 54,647 33,964 22,194 76,274 38,672 111.71 

DUNN C-5 24.0 6.83 50,256 7,358 24.2 16.2 18.1 17.2 7.8 41,271 6,043 6,834 1,072 4,641 1,363 1,204 6,372 3,407 10.00 9.1 30,518 
EAU CLAIRE C-6 61.3 18.10 166,567 9,203 15.1 23.5 20.5 21.5 13.1 112,642 6,223 22,913 2,801 22,336 5,344 5,721 12,968 10,870 24.77 5.4 17,931 

Eau Claire2 41.7 12.87 125,024 9,714 87,997 6,837 20,943 2,603 20,528 4,139 
FLORENCE G-4 2.5 .77 7,420 9,636 19.0 14.3 17.5 21.8 17.1 4,495 5,838 832 104 157 770 456 1.39 .7 1,333 

FOND DU LAC G-8 78.7 22.14 189,784 8,572 20.3 21.5 20.8 20.0 11.4 137,164 6,195 26,781 5,029 11,778 7,929 5,151 28,931 8,121 30.78 11.5 44,461 
Fond Du Lac 34.3 10.33 94,693 9,167 80,731 7,815 17,335 4,017 10,743 6,662 4,184 15,301 4,616 

FOREST F-4 5.4 1.57 13,865 8,831 22.4 14.2 17.7 23.2 11.3 8,036 5,118 2,061 305 139 116 159 1,307 1,042 2.62 1.1 1,966 
GRANT D-9 45.4 12.72 88,182 6,933 23.7 17.3 18.6 14.9 8.6 79,379 6,240 17,184 2,036 4,641 2,278 2,728 12,670 6,608 16.19 13.7 51,703 
GREEN E-9 26.3 7.91 61,286 7,748 23.3 18.7 20.3 17.7 10.5 61,025 7,715 10,287 1,043 3,679 2,808 2,394 12,374 2,909 10.70 7.2 39,197 
GREEN LAKE F-7 15.1 4.79 37,601 7,850 22.4 18.6 20.5 18.8 10.6 39,335 8,212 10,015 647 1,807 2,267 1,054 7,604 2,162 7.28 3.3 15,502 
IOWA E-9 18.8 5.23 37,156 7,104 23.2 16.4 18.5 15.5 8.1 28,361 5,423 5,995 471 1,315 384 1,392 3,821 2,173 7.04 7.2 33,890 
IRON E-3 6.3 2.01 16,096 8,008 26.2 17.0 21.2 23.1 8.0 9,750 4,851 2,339 310 251 373 344 282 1,405 2.60 .4 776 

JACKSON D-7 14.3 4.21 28,651 6,805 21.2 15.0 17.4 15.7 7.6 23,464 5,573 3,969 211 1,838 871 372 4,421 3,747 5.83 5.0 18,368 
JEFFERSON F-9 53.9 16.00 129,475 8,092 18.9 22.3 21.3 19.4 10.2 99,624 6,227 20,365 2,279 7,095 5,470 4,529 16,922 6,438 22.36 8.8 34,639 
JUNEAU E-7 15.2 4.58 37,015 8,082 19.6 15.8 19.0 21.0 10.3 31,668 6,914 5,907 802 1,312 807 717 6,494 4,934 7.12 4.2 13,241 
KENOSHA G-10 114.5 34.93 344,339 9,858 9.2 22.4 21.8 25.5 17.8 190,949 5,467 49,102 4,989 21,049 9,517 11,104 27,018 12,263 44.14 3.5 16,662 

Kenosha 76.1 23.20 253,321 10,919 155,324 6,695 39,459 4,577 18,930 8,621 10,395 24,578 9,915 
Kenosha Metro Area 114.5 34.93 344,339 9,858 9.2 22.4 21.8 25.5 17.8 190,949 5,467 49,102 4,989 21,049 9,517 11,104 27,018 12,263 44.14 

KEWAUNEE H-6 18.7 5.14 36,482 7,098 27.2 19.7 20.9 15.6 6.0 23,221 4,518 3,480 430 3,584 525 1,184 3,716 1,214 6.96 6.1 17,298 
LA CROSSE C-7 74.3 21.75 200,782 9,231 18.0 20.7 20.8 22.1 13.8 146,232 6,723 30,402 4,131 16,205 9,922 8,494 23,225 11,731 28.78 5.0 16,772 

La Crosse 51.3 15.85 144,275 9,103 122,416 7,723 25,476 3,938 16,014 9,651 8,164 20,638 8,843 
La Crosse Metro Area. 74.3 21.75 200,782 9,231 18.0 20.7 20.8 22.1 13.8 146,232 6,723 30,402 4,131 16,205 9,922 8,494 23,225 11,731 28.78 

LAFAYETTE D-9 17.7 4.91 35,310 7,191 24.8 17.2 19.4 15.2 7.8 24,239 4,937 3,756 345 385 449 305 4,370 3,047 6.44 7.2 37,094 
LANGLADE F-5 17.4 4.96 41,623 8,392 22.0 16.3 18.3 20.0 11.8 36,642 7,388 9,358 966 2,987 2,178 523 4,591 3,614 6.96 4.2 16,628 
LINCOLN E-5 21.6 6.45 49,692 7,704 23.1 19.1 20.8 20.1 8.4 42,223 6,546 11,029 1,331 2,406 1,900 1,187 8,573 3,623 8.92 4.0 8,809 
MANITOWOC G-7 79.1 22.70 205,278 9,043 20.0 22.1 21.9 21.0 12.0 123,394 5,436 30,868 3,029 12,514 4,329 4,154 20,886 8,408 29.96 10.6 32,445 

Manitowoc 34.1 10.50 105,041 10,004 59,063 5,625 15,076 1,944 8,572 2,684 2,256 11,287 4,347 
MARATHON E-6 92.4 25.49 211,321 8,290 23.2 21.9 20.9 18.3 9.7 143,501 5,630 30,901 3,198 13,495 8,716 9,917 24,651 9,057 35.58 19.0 56,273 

Wausau 34.9 10.90 97,475 8,943 84,532 7,755 17,739 2,166 11,992 7,650 9,235 14,230 5,055 
MARINETTE G-5 32.7 9.59 74,848 7,805 21.2 17.9 20.4 20.4 9.5 59,414 6,195 14,653 972 8,906 1,110 1,438 10,788 4,588 13.75 5.4 11,830 
MARQUETTE E-8 8.3 2.63 15,692 5,967 27.1 15.9 18.7 13.5 5.3 11,633 4,423 2,919 316 69 90 82 2,525 973 3.59 2.9 9,457 
MENOMINEE F-5 2.6 .51 1,514 2,969 309 606 .55 

MILWAUKEE G -9t 1,125.7 345.48 3,787,743 10,964 9.1 21.1 20.6 26.3 20.6 2,144,956 6,209 461,582 62,884 416,352 108,987 112,324 353,168 143,259 389.16 .5 10,287 
Greenfield 27.3 7.20 61,329 8,518 7,581 1,053 759 63 62 74 627 2,916 
Milwaukee 782.0 244.97 2,511,382 10,252 1,443,420 5,892 303,265 40,400 299,109 77,232 89,803 227,404 89,239 
Milwaukee Metro 
Area 1,428.9 427.51 4,559,177 10,664 9.7 22.2 20.8 25.3 19.5 2,559,193 5,986 574,230 75,065 438,629 127,262 128,334 427,673 178,356 521.15 
South Milwaukee 24.7 6.96 67,218 9,658 27,188 3,906 9,329 936 3,183 789 262 55,548 2,342 
Wauwatosa 70.6 19.74 286,419 14,510 162,332 8,224 23,512 3,573 62,654 7,129 4,516 16,604 10,272 
West Allis 76.8 23.10 235,032 10,175 141,196 6,112 30,989 4,344 11,420 4,963 5,697 44,292 10,447 

MONROE D -7T 29.9 8.03 64,950 8,088 22.0 18.2 20.2 19.1 8.9 48,150 5,996 10,088 1,258 3,187 2,177 916 6,991 4,461 11.69 8.8 26,931 
OCONTO G-6 23.1 6.56 46,228 7,047 24.5 16.1 18.4 16.9 8.1 31,068 4,736 7,042 586 2,642 614 1,039 3,216 2,353 9.78 8.0 22,425 
ONEIDA E-4 22.5 6.64 50,846 7,658 22.2 20.1 21.6 19.7 9.1 51,799 7,801 13,160 1,403 5,645 3,073 1,701 7,781 4,948 9.51 .5 3,261 
OUTAGAMIE G-6 114.5 30.64 277,470 9,056 18.0 24.2 21.7 19.8 12.5 206,369 6,735 43,597 4,576 38,989 7,764 9,639 33,261 11,806 42.35 10.8 39,750 

Appleton3 56.0 16.20 164,066 10,128 112,921 6,970 23,806 2,752 25,950 5,740 6,705 16,519 5,688 
Appleton Metro Area 138.4 36.98 327,449 8,855 18.5 23.8 21.7 19.5 12.0 243,895 6,595 49,314 5,169 40,131 8,460 10,200 38,983 14,253 51.77 

OZAUKEE G-8 46.4 12.65 123,696 9,778 10.8 23.7 22.2 23.1 17.5 70,073 5,539 16,194 1,519 2,177 2,665 2,225 18,109 4,581 20.08 2.9 13,618 
PEPIN C-6 7.1 1.99 13,868 6,969 25.3 15.3 17.4 15.0 9.9 15,718 7,898 2,290 418 410 528 675 3,968 685 2.72 2.6 7,801 
PIERCE 8-6 22.9 6.42 48,831 7,606 22.0 18.1 19.7 17.3 10.2 40,718 6,342 7,365 1,490 1,569 878 1,695 8,216 2,960 9.04 7.2 25,430 
POLK B-5 24.0 7.19 47,942 6,668 26.9 16.7 19.7 14.9 5.7 48,689 6,772 7,665 1,693 2,595 1,426 315 10,217 3,999 10.27 9.0 26,485 
PORTAGE E-6 37.6 10.29 82,749 8,042 22.4 20.8 20.0 18.0 8.8 66,181 6,432 13,775 1,672 7,807 3,871 3,665 10,004 4,385 15.19 6.9 22,225 
PRICE D-4 11.8 3.58 26,547 7,415 25.0 15.2 18.1 18.9 7.9 23,653 6,607 5,608 556 1,109 1,854 472 5,080 1,551 5.37 3.7 7,566 
RACINE G-9 161.0 46.49 464,306 9,987 11.2 23.6 21.7 24.0 16.3 272,405 5,859 60,385 8,328 49,547 11,986 15,256 42,456 19,353 63.80 5.4 17,850 

Racine 96.7 29.51 311,574 10,558 196,270 6,651 45,622 6,670 41,502 10,045 13,525 29,201 13,304 
Racine Metro Area 161.0 46.49 464,306 9,987 11.2 23.6 21.7 24.0 16.3 272,405 5,859 60,385 8,328 49,547 11,986 15,256 42,456 19,353 63.80 

(2) Includes portion in Chippewa County. 
(t) Includes portion in Calumet County. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 
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State, County, City, Metro Area Data 
WISCONSIN 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City 1/1/68 1/I/68 
Metropolitan Area (000) (000) ($000) 

Consumer Spendable Income 1967 
"/o Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

(5) 4999 7999 9999 14999 over 

-Total Retail Sales - 
Per 

Household 
($000) (S) 

Retail Sales -1967 

($000) ($000) 

By Selected Store Types 
General Home 
Mdse. Apparel Furn. 
($000) ($000) ($000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

Passen- Farm 
per Popu- 

Cars lotion 
I/1/68 1/I/68 
(000) (000) 

Gross 
Farm 

Income 
1967 

($000) 

RICHLAND D-8 
ROCK F-9 

Beloit 
Janesville 

RUSK C-5 
ST. CROIX B-5 
SAUK E-8 
SAWYER C-4 
SHAWANO F6 
SHEBOYGAN G-8 

Sheboygan 
Sheboygan Metro 
Area 

TAYLOR D-5 
TREMPEALEAU C-7 
VERNON D-8 
VILAS E-4 
WALWORTH F-9 
WASHBURN C-4 
WASHINGTON G-8 
WAUKESHA G-9 

Brookfield 
Menomonee Falls 
New Berlin 
Waukesha 

WAUPACA F-6 
WAUSHARA F-7 
WINNEBAGO F-7 

Oshkosh 
Oshkosh Metro Area 

WOOD E-6 
Wisconsin Rapids 

15.3 4.44 32,432 7,305 
125.3 37.16 333,669 8,979 
38.8 11.86 101,199 8,533 
43.4 13.27 118,925 8,962 
12.1 3.47 26,414 7,612 
30.3 8.40 67,248 8,006 
33.2 9.72 79,494 8,178 
8.4 2.61 16,567' 6,348 

32.4 9.05 62,076 6,859 
91.8 27.95 247,133 8,842 
48.4 15.52 149,141 9,610 

91.8 27.95 247,133 8,842 
16.7 4.49 26,546 5,912 
22.4 6.54 42,534 6,504 
22.7 6.67 44,810 6,718 
9.1 2.95 17,681 5,994 

57.5 17.04 141,853 8,325 
8.5 2.71 20,764 7,662 

53.5 14.61 128,882 8,821 
203.3 54.77 518,856 9,473 
32.6 8.41 81,327 9,670 
28.0 7.22 59,890 8,295 
25.6 6.46 51,302 7,941 
34.7 9.96 102,055 10,246 
34.3 10.33 78,328 7,583 
12.6 4.01 24,216 6,039 

117.4 34.04 324,943 9,546 
54.6 16.77 134,573 8,025 

117.4 34.04 324,943 9,546 
63.9 17.63 154,961 8,790 
22.4 6.69 52,939 7,913 

WISCONSIN 
See SUDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 
Laird Group 

Comprised of: 
WDUX, WDUX-FM-Waupaca. WDUZ-Green Bay 
Media Code 4 251 0095 5.00 
Executive Offices: Box 36, 225 N. Adams St., Green 

Bay, Wisconsin 54305. Phone 414-435-5331. 

1. PERSONNEL 
President -Ben A. Laird. 
Vice -President -T. M. Karavakis. 
Vice-Pres. & Sta. Mgr. -Hugh E. Johnston. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

5. GENERAL RATE POLICY 
TIME RATES 

ER 3/11/68-Rec'd 3/4/68. 
7. PACKAGE PLANS 

PER WK: 12ti 1881 24 ti 3001 
1 min 14 13 12 11 
30 sec: 80% of 1 -min. 

Super -Combo 
Comprised of: 

WNFL-Green Bay WHAM -Appleton, 
Neenah -Menasha 

Media Code 4 251 0190 4.00 

Executive Offices: Box 520, Bellevue Rd., Green Bay, 
Wis. 54305. Phone 414-435-7575. 

I. PERSONNEL 
Co -Sales Managers -Hugh Bolee, Jr., Don C. Wirth. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

5. GENERAL RATE POLICY 
TIME RATES 

No. 3 Elf 4/1/68 -Reed 2/28/68. 
AA -Mon thru Sat 6-10 am & 3-6 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MIN: Ix 26x 52x 156x 260x 

AA 15.00 14.00 13.50 13.00 12.50 
A 13.50 12.50 12.00 11.50 11.00 

30/20 see: 80% of 1 -min. 10 sec: 50% of 1 min. 
7. PACKAGE PLANS 

PER WK, I MIN: 6t1 12 ti I8í1 24t1 
6 ti 12 ti 18 ti 24 ti 

AA 12.50 11.50 11.00 10.00 
A 11.00 10.00 9.50 9.00 

30/20 sec: 80% of 1 -min 10 sec: 50% of 1 min. 

Wisconsin Network, Inc. 
Comprised of: 

WHBY-Appleton WEMP-Milwaukee 
WGEZ-Beloit WOSH-Oshkosh 
WEAQ-Eau Claire WIBU-Poynette 
KFIZ-Fond du Lac WRJN-Racine 
WBAYGreen Bey WHBL-Sheboygan 
WCLO-Janesville WSAU-Wausau 
WKBH-La Crosse WFHR-Wisconsin 
WISM-Madison Rapida 
WCUB-Manitowoc 
Media Code 4 251 0285 2.00 
Executive Offices -Wisconsin Rapids, Wis. 54494. 

Phone 715-423-7201. 

22.8 15.1 18.0 18.0 8.3 
17.1 22.7 21.9 21.6 12.6 

24.5 15.2 18.1 19.2 8.2 
20.9 19.1 20.5 17.7 10.1 
22.5 17.0 19.6 19.2 9.7 
24.0 14.4 16.9 15.9 7.4 
26.8 16.7 18.9 15.5 6.7 
19.8 24.1 22.3 19.9 10.0 

19.8 24.1 22.3 19.9 10.0 
26.9 15.3 17.6 13.2 3.9 
24.8 16.0 20.2 15.9 5.3 
23.8 14.7 16.7 16.4 6.4 
27.7 17.6 20.2 15.6 4.9 
18.1 21.0 21.3 20.1 11.9 
20.6 14.5 17.8 20.2 9.3 
17.3 24.2 23.5 18.8 11.2 
10.6 27.6 20.9 22.0 15.7 

23.8 17.5 19.5 17.6 9.6 
23.9 15.3 18.2 15.4 5.6 
16.5 22.4 21.7 21.5 14.3 

16.5 22.4 21.7 21.5 14.3 
21.1 22.5 21.1 19.1 11.4 

31,957 
230,782 
70,533 
97,517 
22,439 
50,422 
74,992 
18,004 
51,570 

151,877 
102,950 

151,877 
23,835 
42,250 
30,081 
23,328 

122,338 
23,722 
75,275 

268,889 
30,215 
36,593 
10,090 
75,607 
67,041 
21,485 

207,971 
114,522 
207,971 
116,846 
59,080 

7,198 
6,210 
5,947 
7,349 
6,467 
6,003 
7,715 
6,898 
5,698 
5,434 
6,633 

5,434 
5,308 
6,460 
4,510 
7,908 
7,179 
8,754 
5,152 
4,909 
3,593 
5,068 
1,562 
7,591 
6,490 
5,358 
6,110 
6,829 
6,110 
6,628 
8,831 

6,275 
46,087 
13,543 
20,474 
4,878 
8,948 

13,841 
4,295 

11,256 
33,347 
22,608 

33,347 
5,837 
7,340 
7,313 
6,409 

24,504 
4,096 

17,370 
79,084 
12,910 
13,448 
3,669 

17,528 
12,921 
4,089 

41,811 
19,568 
41,811 
25,678 
14,480 

458 
7,627 
2,607 
3,011 

523 
1,512 
1,633 

565 
914 

4,514 
3,715 

4,514 
206 
983 

1,093 
516 

3,457 
763 

1,672 
8,990 

650 
1,322 

472 
2,183 
1,708 

483 
7,644 
4,710 
7,644 
3,657 
2,016 

3,158 
31,007 
11,063 
15,764 

1,168 
2,323 
3,312 
1,615 
3,594 

31,911 
30,099 

31,911 
750 

4,323 
1,951 
2,646 
6,216 
1,257 
5,595 

14,505 
280 

1,259 
176 

8,789 
3,907 
1,212 

18,245 
11,055 
18,245 
12,568 
8,472 

1,812 
10,980 
4,662 
5,211 
1,237 
1,066 
3,465 

323 
10,775 
5,177 
3,617 

5,177 
699 
793 

1,597 
880 

3,544 
481 

4,156 
11,454 

263 
2,570 

789 
4,276 
2,656 

139 
9,481 
5,785 
9,481 
5,056 
2,972 

1,228 
12,004 
3,718 
6,299 

470 
862 

3,108 
237 

1,768 
7,615 
6,169 

7,615 
644 

1,518 
727 
131 

3,084 
191 

4,390 
9,395 
1,622 

969 
500 

2,657 
3,321 

385 
9,550 
5,750 
9,550 
5,117 
2,679 

5,359 
38,109 
14,771 
14,870 

3,046 
7,636 

12,790 
3,098 
9,128 

20,901 
13,656 

20,901 
4,882 
4,618 
2,233 
2,560 

20,591 
7,600 

10,468 
45,928 

2,956 
6,349 
1,191 

17,227 
13,022 

3,734 
28,584 
17,152 
28,584 
18,535 

8,577 

2,917 6.26 6.8 
16,373 51.96 10.0 
5,007 
6,782 
2,105 5.24 5.2 
4,350 12.09 8.9 
5,140 15.90 9.3 
1,706 3.87 1.8 
3,305 12.82 10.0 
9,935 36.48 9.3 
6,538 

9,935 36.48 
2,293 5.93 7.7 
4,013 9.04 8.1 
3,325 9.27 10.1 
2,087 4.86 .5 
8,552 25.09 7.4 
1,996 4.30 2.6 
5,618 22.73 7.2 

24,898 89.18 5.1 
2,393 
4,269 
1,601 
5,701 
4,456 15.02 8.2 
2,465 6.63 4.6 

15,769 46.66 4.6 
5,791 

15,769 46.66 
9,463 24.27 7.3 
5,358 

22,341 
52,197 

12,283 
32,503 
33,780 

3,774 
32,808 
32,279 

17,458 
29,836 
32,336 

716 
38,366 

6,347 
23,481 
25,542 

25,580 
14,551 

205 

22,485 

I. PERSONNEL 
General Manager -Jack R. Gennaro. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Southeast. Southwest -Busby, Finch and Woods, Inc. 

4. AGENCY COMMISSION 
Agency commission 15%: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 9a, 5, 8. 
Rate Protection: lee, 12e, 14e. 
Basic Rates: 22a, 28c. 
Contracts: 400, 44a. 
Comb.: Cont. Discounts: 606, 601. 
Cancellation: 70a, 70e. 71a. 

TIME RATES 
Eff 7/1/68 -Reed 8/2/68. 

AA -Mon thru Sat 6:30-9 am & 3:30-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
FULL NETWORK 

I MIN: lx 26x 52x 156x 312x 6241 
AA 172.00 161.50 154.50 144.50 132.50 124.00 
A 158.00 148.50 140.00 129.50 119.50 109.50 

20/30 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 
No additional discounts. 

7. PACKAGE PLANS 
(Minimum of 6 days) 

FCL.r, NETWORK 
10 ti 15 ti 20 ti 25 ti 30 ti 

AA 141.50 134.00 127.00 120.50 114.50 
A 127.50 119.50 113.00 107.00 102.00 

8. PROGRAM TIME RATES 
FULL NETWORK 

lx 26x 520 156x 260x 
5 min 256.00 238.50 228.00 216.50 194.50 

ANTIGO 
Langlade County -Map Location F-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WATK 
1947 

Media Code 4 251 0380 1.00 
Antigo Broadcasting Co., Antlgo Journal Bldg., 

Antigo. Wis. 54400. Phone 715-623-4191. 
Studio -Hwy. 45. 1 mile S. of Antigo, Wie. 

I. PERSONNEL 
Manager -Gary D. Ross. 

3. FACILITIES 
250 w.; 900 he. Non -directional. 
Operating schedule: Daytime. CST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 5. 
Basic Rates: 23a 
Contracts: 45. 

TIME RATES 
ER Rec'd 4/29/68. 

6. SPOT ANNOUNCEMENTS 
(Before 11:30 am/after 1 pm) 

lx 13x 26x 52x 1041 156x 
1 min 3.25 3.10 2.95 1.75 2.60 2.45 

(11:30 am -1 pm) 
Extra. 

8. PROGRAM TIME RATES 
(Before 11:30 am/after 1 pm) 

lx 13x 26x 52x 1040 156x 
1 hr...... 35.00 33.25 31.50 29.75 28.00 26.25 
1/2 hr.. 20.00 19.00 18.00 17.00 16.00 15.00 
1/4 hr.. 12.00 11.40 10.80 10.20 9.60 9.00 
10 min 0.50 8.10 7.65 7.25 8.80 6.35 
5 min.. 5.50 5.25 4.95 4.65 4.40 4.10 

(11:30 am -1 pm) 
Extra, 25%. 

APPLETON (4 AM; 1 FM) 
(including Neenah -Menasha; Kaukauna) 
Appleton, Outagamle County -Map Location G-6. 
Neenah, Winnebago County -Map Location F-7. 
Outagamie County -Map Location G-6. 

See SUDS consumer market map and data at begin, 
nine of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine e tent of imti- 
vidual station coverage, audience delivered. etc. with- 
in the area. 

WAPL 
1952 

APPLETON 
Subscriber to the NAB Radio Code 

Media Code 4 251 0475 9.00 
John J. Dixon, 103 W. College Ave., Appleton, Wis. 

54911. Phone 414-734-9226. 
t. PERSONNEL 

Pres. & Gen"! Mgr. -John J. Dino.,. 
Commercial Manager -Gene Steinhorst. 

3. FACILITIES 
1.000 w. days; 1570 ke. Non -directional. 
Operating schedule: Sunrise to local sunset. CST. 
Partial simulcast operation. Simulcast 5-10 am. For 
non -simulcast facilities see WAPL-FM. 

4. AGENCY COMMISSION 
15/0 gross billings. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3d. 4a. 9d, 5, 60, 8. 
Rate Protection: 10a, 11a. 12a. 13a. 14a, 156. 
Basic Rates: 206. 21a. 216. 22a, 226, 23a, 24b, 25c, 

26. 28b, 28e, 29a, 20h, 30. 
Contracta: 90a, 41, 42e, 43, 44a, 94b, 46, 47e, 48, 

49. 51a, 51h. 
Comb.; Cont. Discounts: BOIL 60d, 60e, 60f, 60h, fila, 

61h. 626, 62d. 
Cancellation: 706, 704. 710, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 
Member: National Agttadio Groups, Inc. 

TIME RATES 
Eff 1/1/68 -Reed 1/29/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 260x 

1 min 9.00 8.50 8.00 7.50 7.00 6.50 
30 sec 6.50 6.00 5.50 5.00 4.50 4.00 
20 sec 5.50 5.00 9.50 4.00 3.50 3.25 
10 see 4 50 4.00 3.50 3.25 3.10 2.90 

7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 20 ti 30 tl 40 ti 50 ti 
1 min 8.00 7.50 7.00 6.50 6.00 5.50 
30 sec 5.25 5.00 4.75 4.50 4.25 4.00 
20 sec 4.25 4.00 3.75 3.50 3.25 3.00 
10 sec 3.25 3.00 2.75 2.50 2.25 2.00 

W A P L -FM 
1966 

APPLETON 260x0 
Media Code 4 251 0476 7.00 
Dixon. Inc., 103 W. College Ave., Appleton. Wis. 

54911. Phone 414-734-9226. 
I. PERSONNEL 

President -John J. Dixon. 
26110 Station Director -Mary Ellen Ducklow. 
24.50 Sales Manager -Gene Steinhorst. 
14.00 3. FACILITIES 
8.40 Elü' 50.000 w.: 105.7 mc. Stereo. 

6.00 Operating schedule: 5-12:30 am. CST. 
3.85 Antenna ht.: 140 ft. above average terrain. 

Partial simulcast operation. Operated separately 
10-12:30 am. For simulcast facilities see WAPL. 

4. AGENCY COMMISSION 
15% on time; payable 10th of month. 

5. GENERAL ADVERTISING See Boded regulations 
Contracts: 40a. 
Affiliated with American FM Network. 

TIME RATES 
Eff 3/1/68 -Reed 1/29/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 260x 

1 min 5.00 4.25 3.25 3.00 2.75 
30 sec 4.00 3.25 2.75 2.50 2.25 

8. PROGRAM TIME RATES 
Ix 52x 156x 260x 

1 hr 30.00 25.00 22.50 20.00 
1/2 hr 22.50 20.00 17.50 15.00 

WHBY 
APPLETON 

1925 

Media Code 4 251 0570 7.00 
Norbertine Fathers of West DePere. Wis.. 600 S. 

Lame St., Appleton, Wis. 54911. Phone 419-733- 
7791. 
STATION'S PROGRAMMING DESCRIPTION 

WHBY: Programmed for general interest. 
NEWS: network on half hour, locally originated news 
and special womens' interest programs on hour. Farm 
segment 5-6 am. Information hour of news, sports, 
weather, 5 min programs 6-9 am. Middle-of-the-road 
music 6 am -8 pm. Rock show 8-10 pm. Middle-of- 
the-road music 10 pm -1 am. SPORTS: NFL foot- 
ball games plus championships and Super Bowl. 
Also Big 10 and local high school football. Network 
affiliated. COMMERCIAL POLICY: deodorant and 
laxative commercials unacceptable. Personality en- 
dorsements not permitted. Contact Representative for 
further details. Reed 8/25/67. 

I. PERSONNEL 
Gen'1 & Com'1 Mgr. -Lewis J. Process, 
Program Manager -Edward Spoo. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 

3. FACILITIES 
1.000 w.; 1230 he. Non -directional. 
Operating schedule: 5:00-1:00 am. CST. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a. 4d. 5. 6a. 

7b, 8. 
Rate Protection: 10a, 11a, 12a, 130, 140, 156, 16. 
Basic Rates: 21a. 216. 21e, 21d. 22a. 23a, 246, 25a, 

26, 28b, 28c, 29a, 296, 31, 326, 33a. 
Contracts: 40a, 41, 42a, 42e. 43, 44b. 45, 46, 47e, 

48. 49, 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e 60d, 601, 61a, 616, 

61e. 62a, 626. 62d. 
Cancellation: 70h, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS Radio Network. 
Member: Wisconsin Network, Inc. 

TIME RATES 
Eff 7/1/68-Rec'd 7/1/68. 

AA -Daily 6:30-8:30 am, 11:30 am -1 pm & 4:30-6 
pm. 
A -Daily 6-6:30 am, 8:30-11:30 am, 1-4:30 pm & 
6-10 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min 30 see 20 sec 10 see 
1 ti 10.00 8.00 7.00 6.00 
13 ti 9.00 7.75 6.75 5.75 
26 ti 8.00 7.00 6.50 5.50 

(This listing continued on next page) 
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WISCONSIN 
Appleton -W H B Y -Continued 

I min 30 see 20 see 
52 tL 7.75 6.50 
104 ti 7.50 6.00 
156 ti 7.00 5.75 
260 ti 6.50 5.50 
312 ti 6.25 5.25 

CLASS A 
1 ti 9.00 7.00 6.50 5.75 
13 ti 8.00 6.75 6.25 5.50 
26 ti 7.00 6.00 5.50 5.00 
52 ti 6.75 5.50 5.00 4.75 
104 ti 6.50 5.00 4.75 4.50 
156 ti 6.00 9.75 4.50 9.25 
280 ti 5.50 9.50 4.25 9.00 
312 ti 5.25 4.25 4.00 3.75 

7. PACKAGE PLANS ROS 
(Best possible times 8 am -8 pm) 

I min 30 sec 20 see 10 see 
25 tL 7.00 6.00 5.75 5.00 
50 ti 6.75 5.75 5.50 9.75 
75 ti 6.50 5.50 5.00 9.50 
100 ti 6.25 5.25 4.75 9.25 
150 U 6.00 5.00 4.50 4.00 
200 ti 5.75 4.75 9.25 3.75 
300 ti 5.50 9.50 4.00 3.50 
500 ti 5.25 4.25 3.75 3.25 

8. PROGRAM TIME RATES 
CLASS AA 

le I3x 26x 52x 104x 156e 260x 312x 
1 hr 55 53 50 48 96 94 40 
1/2 hr......._ 98 45 93 90 
1/9 hr 28 27 28 25 
5 min. 20 19 18 17 

CLASS A 
1 hr 50 48 46 44 90 36 32 25 
1/2 hr 40 38 36 34 30 27 25 20 
1/4 hr 25 24 23 22 20 19 18 15 
5 min 17 16 15 14 13 12 11 10 

WKAU 

6.00 
5.50 
5.00 
9.75 
4.50 

IO sec 
5.25 
5.00 
4.75 
4.25 
4.00 

35 
30 

29 23 20 18 
16 15 14 12 

1965 
KAUKAUNA 

Subscriber to the NAB Radio Code 
Media Code 4 251 0600 2.00 
Fox River Communications, Inc.. Box 310, Kaukauna, 

Wis. 54130. Phone 414-766-4663. 
I. PERSONNEL 

President -Richard D. Dudley. 
General Manager -Dave Raven. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
South, Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 
1,000 w.; 1050 kc. Directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 on station time only; bills rendered monthly. 

The FOX CITIES 
MARKET with 

ONE RADIO BUY... 
WNAM 

Local Leader 
WNAM out delivers all the other stations 
entering or originating from the Fox Cities 
(Appleton -Neenah -Menasha) with an All 
Day Average Share 6am-mid. of 30.67. 
Pulse: Appleton -Neenah -Menasha Cities, 
Mar./Apr., 1967 

Total Fox Cities Favorite 
Programmed for adults, Pulse shows 
WNAM leads in all day average share of 
households Mon. -Fri., 6am-mid. through- 
out the greater 2 -County Survey Area.* 
The only 5,000 watt station in the Fox 
Cities, WNAM has the most power to 
serve the central market - and beyond. 
Check with John C. Butler Co. for spe- 
cial Super Combo rates when WNAM is 
bought in combination with WNFL 
Green Bay for the best Wisconsin radio 
buy outside Milwaukee! 

1280 KC 5,000 WATTS 
Don C. Wirth - Gen'l Mgr. 

THE BIG STATION 

Represented by 
John C. Butler & Co. Inc. 

Pulse: WNAM 2 -County Survey Area Mar./Apr. '87 
Audience measurement data of all media are esti- 
mates only - subject to defects and limitations of 
souree materials and methods. Hence, they may 
not be accurate measures of the true audience. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 9a. 4d, 5, 6a, 7b. 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 
Basic Rates: 22a, 22b, 23e, 29b, 25a, 26, 28a. 29a. 
Contracts: 40a, 42a, 45, 48, 97a, 98. 
Comb.; Cont. Discounts: 60a, 61a, 81b, 61c, 82b. 
Cancellation: 70a, 70e. 71a. 73a. 

TIME RATES 
Ed 3/1/68-Rec'd 1/31/68. 

AA -8-9 am, noon -1 pm & 4-8 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MIN: Ix 

AA 7.00 
A 6.50 

20/30 sec: 80% of 

26x 
6.75 
6.25 

1 -min. 

52x 156e 
6.50 6.25 
6.00 5.75 
10 sec: 50% 

312x 624x 
6.00 5.75 
5.50 5.25 

of 1 -min. 
8. PROGRAM TIME RATES 

lx 26x 52x 156x 3I2x 624x 
1/2 hr 36.00 33.60 31.80 28.50 24.75 23.50 
1/9 hr 18.00 18.80 15.90 19.15 12.50 11.75 
5 min 10.00 8.95 8.50 7.55 6.95 8.00 

WHAM 
1947 

NEENAH-MENASHA 

JOHN C. BUTLER & COMPANY, INC. 

R A ß 
Media Code 4 251 0665 5.00 
Kimball Broadcasting, Inc., Radio Park. Neenah, 

Wis. 54957. Phone 414-722-6471. 
STATION'S PROGRAMMING DESCRIPTION 

WNAM: Programmed for adulta. 
MUSIC: general popular music, showtunes, standards. 
Format built around music of 40's, 50'e & 80's. 
90% of music from albums. NEWS: frequent news- 
casts. Three 15 min newscasts 6:45 am, 12:15 pm. 
9:45 pm. 5 min newscasts every 30 min from 7-9 
am. 5 min newscasts every hour thereafter. Emphasis 
on local news. taped actualities. News services in- 
clude UPI, both wire and audio, ESSA weather 
wire. Use of remote pick up unit for sports news. 
SPORTS: 3 sports programs daily, two 10 min, one 
5 min show and high school sports play-by-play. 
Contact Representative for further details. Recd 
10/11/07. 

I. PERSONNEL 
General Manager -Don C. Wirth. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
5.000 w. days; 1.000 w. nights; 1280 ko. Directional. 
Operating schedule: 5:00 am -midnight weekdays; 
6:30 am -midnight Sun. CST. 

4. AGENCY COMMISSION 
15/0: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 3d, 4a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 10b, llb, 12b, 13b, 14a. 
Basic Rates: 20b. 24c, 25a, 26, 28b. 
Contracts: 40a, 41, 42a, 42c, 45, 46. 
Prod. Services: 80, 82. 
Member: Super -Co 

T o.E RATES 
Rates effective September 1, 1983. (Card No. 6.1 

Card received August 13, 1963. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
CLASS AA 

(6:30-9:00 am and 4:00-6:30 pm Mon thru Fri) 
1 wk 13 wk 28 wk 52 wk 

8.50 8.00 7.50 
5 ti _ -....._._ 8.50 8.00 7.50 7.00 

7.75 7.25 8.75 
7.50 7.00 6.50 
7.25 8.75 6.25 
7.00 6.50 6.00 

15 ti ._...__... .v... 8.00 
20 tl. .____ _._._...._ 7.75 
25 ti._........_ _._..__._ 7.50 

CLASS A 
(All other times) 

1 tl._...._._._.______.....____ 8.50 8.00 7.50 7.00 
5 tf....._..._-_- _.._._ 8.00 7.50 7.00 6.50 
10 ti 7.75 7.25 6.75 6.25 
15 7.50 7.00 8.50 6.00 
20 ti 7.25 8.75 8.25 5.75 
25 ti. _.__._....... 7.00 6.50 6.00 5.50 
30 or 20 second announcements -80% of earned 1. 
minute rate. 
10 or 8 second announcements -50% of earned 1 - 
minute rate. 
Weeks may be non-consecutive and earn cumulative 
weeks frequency. 
All lengths of announcements combine to earn fre- 
quency. 

ASHLAND 
Ashland County -Map Location D -S 

See SRDS consumer market map and data at begin- 
ning of the State. 

WATW 
1940 

Subseriber to the NAB Radio Code 
Media Code 4 251 0760 4.00 
WATW, Inc., 914 West Second St., Ashland, Wis. 

59806. Phone 715-682-2727. 2728. 
I. PERSONNEL 
Pres. & Gen'l Manager -Gene Balker 

Commercial Manager -Bud Huber. 
3. FACILITIES 

1.000 w. days, 250 w. nights; 1400 kc. 
Non -directional. 

Operating schedule: 5:30 am -10:00 pm. CST. 
4. AGENCY COMMISSION 

15%; no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 20, 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 15h. 
Basic Rates: 22a, 22b, 23a, 24b. 25a, 28a. 
Contracts: 40a, 44a, 45, 48, 47e, 51a. 
Comb.; Cont. Discounts: 61a. 
Cancellation: 70e. 71a, 72, 73b. 
Prod. Services: 82. 

TIME RATES 
Eff 7/1/66 -Reed 8/5/68. 

Prime -7:30.8 am & noon -12:30 pm. 
Choice -7-7:30 am, 8-9 am and 12:30-1 pm. 
Good -5:30-7 am & 9 am -noon. 
Economy -1 pm -sign -off: Sun all day. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE -125 WORDS 

le 39e 78x 156x 312e 624x 936x 
PRIME: .... 6.00 5.75 5.50 5.00 4.50 4.00 
CHOICE: _ 6.00 5.00 4.75 9.30 4.00 3.50 3.00 
GOOD: 4.00 3.75 3.50 3.25 3.00 2.25 1.75 
ECONOMY: 3.50 3.25 3.00 2.75 2.50 1.75 1.50 

30 SECONDS -60 WORDS 
CHOICE: .- 3.75 3.50 3.40 3.00 
GOOD: 2.80 2.80 2.40 2.25 1.70 1.30 
ECONOMY: 2.40 2.25 2.00 1.85 1.30 1.00 

7. PACKAGE PLANS 
OPERATION IMPACT ROS 

(To be used in 10 days) 
501 10 ti 2001 50 tI 75 tI 10001 

1 min 25 45 80 175 240 300 
8. PROGRAM TIME RATES 

CHOICE 
(Not available In Prime Time) 

I hr 1/2 hr I/4 hr 10 min 5 min 
1 z 60.00 30.00 15.00 12.00 9.00 
13 z.._.._.._ ..._... 13.00 10.00 7.50 
39 x..... ........ 12.00 9.00 6.75 
156 æ..._.._ ..._... ..._... 10.00 8.00 6.00 
280 e. 9.00 7.00 5.00 

ALL OTHER TIMES 
1 z 50.00 25.00 13.00 10.00 7.00 
13 z ..-..- ..._... 5.00 
39 e....._...._.........._ ........ ..._... _.._.. 4.50 
156 e. ........ 4.00 
260 e..._......_.._.._ 3.50 

BEAVER DAM (1 AM; 1 FM) 
Dodge County -Map Location F-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBEV 
1951 

R A '-B 

Media Code 4 251 0855 2.00 
Beaver Dam Broadcasting Co.. 109-1/2 Front St., 

Beaver Dam, Wis. 53916. Phone 914-885-4942, 3. 
STATION'S PROGRAMMING DESCRIPTION 

WBEV: Programming is of general interest. 
Remote programs M -Sat on 15 min or 30 min basis. 
Major newscasts 7 am. 8 am, noon & 15 min prior 
to sign -o0. 5 min newscasts carried on hour, every 
hour in afternoon. 5:30-7 am farm programming with 
markets, music. weather, and news of interest to 
area farmers, 7 am -noon primarily for housewife 
listening with women featured programs included. 
12:30-1 pm audience participation. All major news- 
casts carry national. regional and local news, 1 pm 
to final news programmed for housewife listening, 
middle-of-the-road music. SPORTS: live local base- 
ball and college football. Sun morning live religious 
broadcasts from local churches. Contact Representa- 
tive for further details. Reed 8/1/87. 

I. PERSONNEL 
General mtaaget-Thomas II. Palle. 
Program Manager -Bill McCollum. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

3. FACILITIES 
1.000 w. days; 1430 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset. CST. 
Partial simulcast operation. Simulcast 6 am -local 
sunset. For non -simulcast facilities see WBEV-FM. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, lb, 2a, 2b, 3a, 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 105, ila, 12e, 13a, 19a, 15b. 
Basic Rates: 20a, 20b, 21b. 22a, 22b, 23a, 24b, 25a, 

26, 28b, 28c, 29a, 30, 32b, 33b. 
Contracte: 40e, 41, 42b, 44a, 46, 47e, 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60d. 60e, 60f, 60h, 61e. 

62d. 
Cancellation: 71e, 72, 73a, 73b. 
Prod. Services: 80, 81. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Rates effective January 1. 1987. 

Rates received October 25, 1966. 
6. SPOT ANNOUNCEMENTS 

1 min 9 
7. PACKAGE PLANS 

1 min or less: 
15 ti 108 25 ti ....... _. 154 
20 ti 129 30 tí..._.._.._....-..._..... 177 

8. PROGRAM TIME RATES 
1/2 hr....._...._............_. 45 10 mica....._....._..______ 23 
1/4 hr 31 5 min. 15 

WBEV-FM 
1968 

Media Code 4 251 0856 0.00 
Beaver Dam Broadcasting Co.. Box B, Stoddart St., 

Beaver Dam, Wis. 53916. Phone 414-885-4442. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Thomas H. Palle. 
Program Director -Bill McCollum. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
ERP 3.000 w.; 95.3 mc. 
Operating schedule: 5:30 am -11 pm. CST. 
Antenna ht.: 297 ft. above average terrain. 
Partial simulcast operation. Operated separately 5:30- 
6 am & local sunset -II pm. For simulcast facilities 
see WBEV. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See coded regulatoins 
See WBEV listing for coded regulations. 

TIME RATES 

Rates are identical to WBEV. See that listing. 

BELOIT (2 AM; 1 FM) 
)including South Beloit, Ill.) 

Beloit, Wise., Rock County -Map Location F-9 
South Beloit, Ill., Winnebago County - 

\lap Location E-2 
See SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of Indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

WBEL WRWC(FM) 
1948 1961 

SOUTH BELOIT, ILL. 

R'A'B ©FMQ 
Media Code 4 251 0950 1.00 
Salter Broadcasting Co., 430 State St., Beloit, Wis. 

53511. Phone 608-365-6691. 
STATION'S PROGRAMMING DESCRIPTION 

WBEI.: Programmed for general Interest. 
MUSIC: popular showtunes, standards. NEWS: UPI, 
UPI audio, road reports, government weather reports. 
5 min hourly news, 30 min news at noon & 5:30 pm. 
headlines every half hour 3-5:10 pm programmed 
for commuters with 4 special 5 min newscasts. 
SPORTS: 51 -Sat, general sports news 7:25 am & 
5:15-5:30 pm, Interviews with sports personalities and 
coaches, 5:15-6:30 pm, live high school football, 
baseball, basketball, professional baseball, football: 
FARM: general reporta 12:30-12:35 pm. M -F, 
actualities, 5 mobile units, special weekend features. 
Contact Representative for further details. Recd 
8/6/68. 

I. PERSONNEL 
President -Ruse Salter. 
Vice -President -Robert O. Moran. 

2. REPRESENTATIVES 
Gilt-l'erna, far. 
Southeast -C. K. Beaver & Associates, Inc. 

3. FACILITIES 
5,000 w. days; 1380 Ice. Non -directional day, diree 

tional night. 
Operating schedule: 5:30 am -midnight. CST. 
FM -ERP 1,000 w.; 103.1 mc. 
Operating schedule: 5:30 am -midnight. 

4. AGENCY COMMISSION 
15/0 time and other allowed charges. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a. la, 3b, 4a. 9d, 5, 6e, 7b, 8. 
Rate Protection: 10g. 11g. 12g. 13g, 14g, 15a, 15b. 
Basle Ratee: 20b, 21b, 22a, 23a, 26. 
Contracts: 40a, 940, 45. 46. 
Comb.; Cont. Discounts: BOa. 60e. 
Cancellation: 71e. 
Prod. Services: 80, 81. 82. 
Member: National Agitadlo Groups, Inc. 

TIME RATES 
No. 8 Elf 11/1/67-Rec'd 9/6/67. 

6. SPOT ANNOUNCEMENTS 
I min So see 20 see IO ore 
9.00 7.15 8.05 4.95 
8.80 6.05 4.95 3.85 
7.70 4.95 3.85 3.40 
7.15 4.40 3.60 3.20 

1 x 
52 z 
156 e 
260 z 

7. PACKAGE PLANS 
PER WK, 

EA: IO ti IS ti 20 ti 30 ti 40 tl 50 ti 
1 min 8.80 8.25 7.70 7.15 6.80 8.05 
30 sec......._ 5.80 5.50 5.25 4.85 4.70 4.40 
20 sec 4.70 9.40 4.15 3.85 3.60 3.30 
10 sec 3.80 3.30 3.05 2.75 2.50 2.20 

8. PROGRAM TIME RATES IO 5 
I hr 1/2 hr 1/4 hr min min 

lx 60 45 28 20 15 

WGEZ 
1948 

BELOIT 
Media Code 4 251 1045 9.00 
G and J Broadcasting. Inc.. 416 College, Beloit, Wis. 

53511. Phone 808-365-8865. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Raymond W. Grandie. 
Station Manager -Bill Grabau. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
South. Southwest - Busby. Finch and Woods, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 be. 

Non- directional. 
Operating schedule: 5:30 am -11 pm. CST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, Sa, 3b, le, Sol, 4e. 9d, 5, 6a, 7a, 8. 
Rate Protection: 10e. 11c, 12e, 13c, 14c, 15a, 15b, 

18. 
Basic Rates: 20a, 20b. 21e. 21d, 22a, 22b, 23a, 25a, 

28, 28b, 28e. 29b. 30. 33a. 
Contracts: 40a, 41, 42b, 44a, 45, 46, 48. 50. 
Comb.; Cont. Discounts: 60e, 80d. 60e, 60f, 60h, 

601. 81a. 
Cancellation: 70s, 70e. 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with MRS Radio Network. 
Member: Wlaconein Network. Inc. 

TIME RATES 
Rates effective 

Rates received January 25, 1966. 
6. SPOT ANNOUNCEMENTS 

1/2 hr. 1/4 hr. 10 min. 5 min. 1 min. 
Flat 30.00 20.00 15.00 10.00 8.00 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PACKAGES 

Per week: Each Rath 
5 times 7.50 15 times.. ,...._.,........, 6.50 

10 times _. 7.00 20 or more times..__ 6.00 
30 seconds -25% off 1 -minute rate. 
10 -second ID's -50% off earned 1 -minute rate. 

Announcement Package Discounts 
13 consecutive weeks 5% 52 consecutive weeks 15% 
26 consecutive weeks 10% 
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BLACK RIVER FALLS 
Jackson County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WWIS 
1958 

Media Code 4 251 1140 8.00 
Falle Communications. Inc., Box 32. Black River 

Falls, %Vis. 54815. Phone 4645. 
I. PERSONNEL 

President -Mary Ann McDonald. 
3. FACILITIES 

thou w. deys; 1260 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount 

5. GENERAL ADVERTISING See Boded regulations 
General: 2a, 3a. 3b, 4a, 4d, 5, 6a, 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 22a, 23a, 24e. 24b, 28, 29a. 
Contracte: 45, 48. 
Comb.: Cont. Discounts: 8Db, 61a, 82e. 
Cancellation: 71b. 
Affiliated with KB8 and NAS Radio Networks. 

TIME RATES 
Rates effective September 1, 1958. (Card No. 1.) 

Rates received September 18, 1958. 
6. SPOT ANNOUNCEMENTS 

1 min. 20 aee. 1 min. 
1 time 5.00 3.00 260 time._ 8.40 

13 times 4.80 2.90 312 times_ 3.00 
26 time 4.60 2.75 500 tlmee_ 2.75 
52 times 4.20 2.50 1000 times_ 2.50 

158 times 3.80 2.25 
8. PROGRAM TIME RATES 

20 sec. 
2.00 
1.80 
1.65 
1.50 

1/2 hr. 1/4 hr. 5 min. 
1 lime 20.00 12.00 6.00 

19 times _.._ 19.00 11.00 5.50 
26 time. ....... 18.00 10.00 5.00 
52 timet 16.00 9.00 4.50 

156 time. 14.00 8.00 4.00 
280 timet 12.50 7.00 3.50 
312 time. 10.00 6.00 3.00 

CHIPPEWA FALLS 
Chippewa County -Map Location C-5 

See S111)S consumer market map and data at begin- 
ning of the State. 

See Eau Claire -Chippewa 
Falls 

EAGLE RIVER 
Vila, County -Map Location E-4 

Bee SRDS consumer market map and data at begln- 
ning of the State. 

WERL 
1961 

Media Code 4 251 1235 6.00 
Eagle River Broadcasting Co., Inc., Box 309, Eagle 

River, Wis. 54521. Phone 456. 
STATION'S PROGRAMMING DESCRIPTION 

WERL: NEWS: 5 min on hour. 3 min at :30, half 
hour at 7:30 am & 12:15 pm, 15 min et 8:30 am & 
5:45 pm, 10 min at sign -on. Middle -of -road music. 
20 min country and western at sign -on M -Sat. 1-1/2 
hours rock and roll M -F and 3 hours Sat. Ethnic 
shows: Croatian 1 hour Sun, German 1 hour Sun and 
1 hour Wed. Extended coverage of events. Little 
league baseball. Hockey. Interview shows, residents, 
tourists, VIP's. Sailing area lakes with live talk 
show, 1-1/2 hours M -W -F. Man on street type show 
45 min Set. Fashion show T -Th half hour. Water ski 
show Sun 1-1/2 hours. Winter broadcast, from ski 
arasa. Local high school program M -W -F 15 min. 
Contact Representative for further details. Recd 
7/19/67. 

I. PERSONNEL 
Pre, & Gen 1 Mgr. -George Palo. 
Commercial Manager -Jack Armstrong. 
Program Director -Ruth Davis. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc. 

3. FACILITIES 
1.000 w. deys; 950 he. Nan -directional. 
Operating schedule: 6:00 em -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time: no cash dleenunt. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2h. 3a, 3b. 3d, 4a, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20e. 20b, 21b, 21d. 22e. 23b. 23a, 23b. 

24b. 24c, 25a. 26, 28b, 29a, 29b, 30. 32a, 33a. 
Contracte: 90a, 42b, 92d, 43, 44a, 45, 46, 47a, 48. 

49. 50. 51a, 51b. 51e. 
Comb.: Cont. Discounts: 60f, 601, 61c, 62a, 62d. 
Cancellation: 70a. 70c, 71a. 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
No. 3 Eff 4/1/67 -Reed 3/6/67. 

A-6 am -1 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS -A- _B_ 
I min 30 see I min 30 see 

1 z ._..___.._. 3.25 2.75 2.75 2.25 
13 z._.....__- _._........._...... 3.00 2.65 2.65 2.15 
26 z._ 2.95 2.55 2.55 2.10 
52 z..._ _._._ _._. 2.90 2.45 2.45 1.95 
104 x._ _ 2.80 2.35 2.35 1.85 
156 X. _ 2.75 2.25 2.25 1.80 
260 z 2.55 2.15 2.15 1.65 
312 z 2.35 2.00 2.00 1.50 
All spots are combinable. 

7. PACKAGE PLANS 
(Within 7 days) -A- -B- 

I min 30 see I min 30 see 
10 ti __ 3.00 2.50 2.25 1.85 
20 ti ..... _...._...... _. ..... _...._.._._ 2.75 2.25 2.00 1.80 

8. PROGRAM TIME RATES 
I HR: Ix 13x 26x 52x 104x 156x 960x 

A 38 36 34 31 27 24 22 
B 30 28 28 24 22 20 18 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

EAU CLAIRE-CHIPPEWA 
FALLS (4 AM; 2 FM) 

Eau Claire -Eau Claire County -Map Location C-6 
Chippewa Fall. -Chippewa County -Map Location 
C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time huying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

WAXX 
1954 

CHIPPEWA FALLS 

American Entertainment Ntwk 

American Information Network 

Media Code 4 251 1330 5.00 
Radio Chippewa, Inc., Box 41, 100-1/2 Bridge St.. 

Chippewa Falls. Wis. 54729. Phone 715-723-2242. 
STATION'S PROGRAMMING DESCRIPTION 

WAXX: Programmed for young adulte and adulte. 
FARM: 6-7 am farm director, interviews, market 
reports, county agent reports, agricultural hints, 
farmer's report. ENTERTAINMENT: 6 am -sign - 
off, employing air personalities, audience participa- 
tion. quiz, traffic reports. notes of community interest. 
MUSIC: all country music. NEWS: on heur and half 
hour all day, featuring local newscasts. Emphasis on 
music. Remote broadcasts are frequent. Contact Rep- 
resentative for further details. Recd 2/23/88. 

I. PERSONNEL 
General Manager -Leo Howard. 
Station Manager -Al Howard. 
Program Director -Dave Walker. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
Minneapolis -William L. Hurley. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
5.000 a. days: 1150 he, 
Operating schedule: 6 am -local sunset Mon thru 
Sat: 7:00 ata -local sunset Sun. CST. 
Partial simulcast operation. Simuleast operation 
7 em -6 pm daily. For non -simulcast facilities see 
WEAU (FM). 

4. AGENCY COMMISSION 
15% en time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 3a, 4e, 4d, 0e, 8. 
Rate Protection: 10b. 
Basic Rates: 22a, 23a, 24b. 23a, 28b, 29a. 
Contracta: 40a. 92b, 45, 48, 47a. 
Comb.; Cont. Discounts: 60a, Sob, 60e, 60e, 61a, 62b. 
Cancellation: 70a. 70c, 71a. 73a. 
Prod. Services: 80. 
FM facilities: WEAU (FM). 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 
Member: National AgBadio Groups, Inc. 

TIME RATES 
Eff Recd 5/27/68. 

6. SPOT ANNOUNCEMENTS 
I min 90 see I min 30 see 

1 z 12.00 9.00 280 z _ 6.00 4.00 
52 s ................ 9.00 6.25 312 z........_ _ 5.00 3.25 
104 x 8.00 5.50 520 z 4.00 2.50 
156 z 7.00 4.75 1000 z 3.00 1.75 
Spot schedules combinable. Use frequency total. 

8. PROGRAM TIME RATES 
Ix 52x 104x 156x 260x 

1/4 hr 28 27 26 25 23 
10 min. 23 22 21 20 18 
5 min 18 17 16 15 13 

10. SPECIAL FEATURES 
I min 

National Candidates 5.00 

WBIZ 
1947 

EAU CLAIRE 
Media Code 4 251 1425 3.00 
WBIZ, Inc.. 609 Cameron St.. Eau Claire, WI.. 

54701. Phone 715-935-5111. 
I. PERSONNEL 

President -Howard G. Bill. 
Station Manager -Jack O'Farrell. 
Commercial Mgr. -Jack Kelly. 

2. REPRESENTATIVES 
Savaitl /Gate.). Inc. 

3. FACILITIES 
1,000 w. deys: 250 w. night.; 1400 kc. 

Nan -directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 9d, 5. 8e, 7b, 8. 
Rete Protection: 10h, 11h. 12b. 13h, 14h. 
Basic Rates: 22a. 22h, 23a, 24h, 25a, 28a, 29a. 
Contracta: 40a. 45, 48, 47a. 48. 
Comb.: Cont. Discounts: 60c, 60k, 81e, 82b. 
Cancellation: 71a. 73a. 
Affiliated with MBS Radio Network. 

TIME RATES 
Eff 8/1/66-Rec'd 10/5/66. 

AA -6 am -6 pm. 
A-6 pm -8 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

(Guaranteed Times) 
Ix 13x 52x 1041 156x 312x 

1 mla..._._... 7.00 6.50 6.00 5.50 5.00 4.50 
30 sec: 75% of 1 -min. 

CLASS A 
1 min: 50% of AA. 
30 sec: 75% of applicable rate. 
10 sec: 50% of annlicable rate. 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PLAN 

IO tI 20 tl 30 tI 
_ Per wk, ea........._......_.._.._. 6.00 5.00 4.50 

2 DAY SATURATION PACKAGE 
20 ti--....... _..---._..._ 60. 

8. PROGRAM TIME RATES 
I HR: Ix I3x 260 520 104x 156x 3121 

AA 50.00 47.00 44.00 41.00 38.00 35.00 33.00 
A.. 25.00 23.50 22.00 20.50 19.00 17.50 18.50 

1/2 hr: 80% of hour. 10 min: 25% of hour. 
1/4 hr: 35% of hour. 5 min: 20% of hour. 

WEAQ 
1937 

EAU CLAIRE 

NBC Radio Network 
R A B 

Media Code 4 251 1520 1.00 
Broadcaster Services, Inc., Box 1, Radio Park. Tower 

Dr., Eau Claire, Wis. 54702. Phone 715-832-3483. 
I. PERSONNEL 

Pre.. & Gen'l Mgr. -Charle. R. Dickoff. 
Program Director -Peter Murphy. 
Sales Manager -Donald Smith. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
South, Southwest -Busby. Finch and Woods, Inc. 
Minneapolis. St. Paul -Communications Sales. 

3. FACILITIES 
5,900 w.; 790 kc. 

Directional -night only. 
Operating schedule: 5:00-1:00 am Mon thru Sat. 
6:00 am -midnight Sun. CST. 

4. AGENCY COMMISSION 
15/5 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, la, 3d, 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21e, 21e. 21d, 22b, 23a, 24b, 24c. 25a, 

26, 28b, 28c, 29a, 30. 
Contracta: 40e, 42b, 42d, 44a, 44b, 45, 46, 47b, 48, 

49. 50, 51a, 51e. 
Comb.; Cont. Discounts: 60e, 60f, 60i. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
FM facilities: WIAL (FM). 
Affiliated with NBC Radio Network. 
Member: Wisconsin Network, Inc. 

TIME RATES 
Rates effective February 23, 1961. 
Rates recelved March 20, 1961. 

6. SPOT ANNOUNCEMENTS 
Class AA -6:00-9:00 am; 11:30 cm -1:00 pm; 4:00- 
7.00 pm. 
Class A-9:00-11:30 am; 1:00-4:00 pm. 
Class B-7:00 pm -6:00 am. Clam au. Clan. 

AA A B 
1 time 12.00 10.00 4.50 

52 time. 11.00 9.50 4.50 
104 times 10.50 9.00 4.50 
156 times .......... _.. ...... _..._._...._ 10.00 8.50 4.50 
260 limes 9.00 8.00 4.50 
312 times __ 8.00 7.00 4.50 

7. PACKAGE PLANS 
SATURATION PACKAGES 

Run -of -schedule, beet times available any number per 
day but total must be used within 7 day.. P1.1 rate 
cannot be combined with other products or announce - 
mente to earn lower frequency discounts. 

-Class AA- -Class A - 
Per week: Each Total Eaeh Total 

10 times 10.00 100.00 9.00 00.00 
15 time. 9.00 135.00 8.00 120.00 
25 time. 8.00 200.00 7.00 175.00 

30 eeronda-80% of above rate. 
20 .eeonds-70% of above rate. 
10 eccendv-5n% of above rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min S min 

1 x 85.00 59.50 46.75 25.50 17.00 

WEAU (FM) 
1965 

EAU CLAIRE 
Media Code 4 251 1615 9.00 
Post Broadcasting Corp., Box 47. 1907 S. Hastings 

Way. Eau Claire, Wis. 54701. Phone 715-832-3474. 
STATION'S PROGRAMMING DESCRIPTION 

WEAU (FM): Programmed for adults. 
Entertainment features country music and air per- 
sonalities, audience participation, quiz, traffic reports. 
notes of community interest. NEWS: on hour and 
half hour all day, featuring local newscasts. Schedule 
10 min commercial time per hour. Contact Repre- 
sentative for further details. Rec'd 11/28/87. 

I. PERSONNEL 
General Manager-I.eo Howard. 
Station Manager -Al Howard. 

2. REPRESENTATIVES 
John C. Butler ('o.. Inc. 
Minneapolis -William L. Hurley. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
ERP 84,000 w.: 104.5 mc. 
Operating schedule: 7-1 am. CST. 
Antenna ht.: 1830 ft. above average terrain. 
Partial simulcast operation. Operated separately from 
6 pm -I am. For simulcast facilities see WAXX. 

4. AGENCY COMMISSION 
15/0 time only: upon receipt. 

5. GENERAL ADVERTISING See coded regulation, 
NAB Radio Code Advertising Standards apply. 
General: la, 3a. 4a. 4d, 5, 6a, 8. 
Rate Protection: 10b. 

WISCONSIN 
Basic Rates: 22a, 23a, 24b, 25a, 28b, 29e. 
Contracts: 40a, 42b, 45, 46. 47a. 
Comb.: Cont. Discounts: 60a, 60b. 80e, 60e, 61a. 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 80. 
AM facilities: WAXX. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 

Rates are identical to WAXX. See that listing. 

WECL 
1948 

EAU CLAIRE 
Subscriber to the NAB Radio Code 

Media Code 4 251 1710 8.00 
WECL, Inc., Box 203, Rudolph Rd., Eau Claire, 

Wis. 54702. Phone 715-832-1829. 
I. PERSONNEL 

Pre.. & Gen'l Mgr. -Robert E. Nelson. 
Program Director -George Galley. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
Minneapolis -Harry S. H7ett. 

3. FACILITIES 
1.000 w. deys; 1050 kc. Non -directional. 
Operating schedule: 5:30 em -sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING Ses ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3c. 3e1, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b, 15a, 15b. 
Basic Rates: 21e, 21d, 22b, 23a, 24b, 25a, 28, 28a. 

29a. 
Contracta: 40e. 44e, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: Bob. 60e, 60h, 61e, 82d. 
Cancellation: 70a. 70e, 71a, 72. 
Prod. Services: 80. 82. 

TIME RATES 
Rates effective February 1, 1964. (Card No. 2.) 

Card received February 6. 1984. 
Class A-11:59 am -1:00 pm. 
Class B -Sign -on -11:59 em and 1:00 pu -den -off. 

6. SPOT ANNOUNCEMENTS 
Chias Class Clans Class 

1-25 ti 6.00 5.25 260-311 ti 5.00 4.25 
26-51 ti 5.75 5.00 312-519 ti 4.75 4.00 
52-155 ti 5.50 4.75 520-999 ti 4.25 3.75 
158-259 ti 5.25 4.50 1000 or more 4.00 3.50 

7. PACKAGE PLANS 
WEEKLY SATURATION PLAN 

1 MINUTE 
PER WK: ea ce 
10-14 ti 5.00 30-39 tL.__...._._._.._ 4.25 
15-19 ti - 4.75 90-49 ti ...... _.-_.-.._._ 4.00 
20-29 tl..._........._ 4.50 50 or more 3.75 

30 SECONDS 
10-14 ti 4.00 30-39 ti ._._._»...._ 3.40 
15-19 ti 3.80 40-49 ti 3.20 
20-29 ti 3.60 50 or more ......_._.._. 3.00 
20 -second .pota -70% of 1 -minute rate. 
10 -second spots -60% of 1 -minuto rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 40.00 24.00 15.00 11.50 8.75 
26 ti 37.00 22.00 14.25 10.75 8.25 
52 ti 34.00 20.50 13.75 10.00 7.50 
156 ti 33.00 18.50 13.00 9.25 6.75 
280 ti 31.00 16.50 12.25 8.50 6.25 
312 ti 29.00 15.50 11.50 8.00 5.75 
(Eau CleireChippewe Falla continued on next page) 
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WISCONSIN 
Eau Claire -Chippewa Falls -Continued 

WIAL(FM) 
1946 

EAU CLAIRE 

©121FIMU 
Media Code 4 251 1805 6.00 
Broadcaster Services, Inc.. Box 1, Eau Claire, 1V1e. 

54701. ('hone 715-832-3463. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Charles R. Dickoff. 
Sales Manager -Don Smith. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Minneapolis. St. Paul -Communications Sales. 

3. FACILITIES ERP 60,000 w., 99.1 mc. 
Operating schedule: 5:00-1:00 am. CST. 
Antenna ht.: 4.25 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent: 20th of following month. 

5. GENERAL RATE POLICY 
AM facilities: WEAR. 

TIME RATES 
Eff 0/26/03 -Reed 8/30/63. 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 mIn 

1 x 50 35 20 15 10 

FOND DU LAC (1 AM; 1 FM) 
Fond du Lac County -Map Location 0-8 

See SIfiS consumer market map and data at begin 
ning of the State. 

KFIZ 
I922 

Subscriber to the NAB Radio Code 
Media Code 4 231 1903 5.00 
KI,IZ Broadcasting Co.. Box 350 Fond du Lac, Wis. 

54935. Phone 414-921-3770. 
Studio-t.anee Bldg.. Fond du Lac. Wis. 

I. PERSONNEL 
President -Coule A. Lange. 
Executive Vice -President -Louis A. Lange, Jr. 
Vice -President -Emery W. Martin. 

2. REPRESENTATIVES 
Holman Company, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1950 he. 

Non- directional. 
Operating schedule: 5:30-12:05 am Mon thru Sat; 
8 am -10:05 pm Sun. COT. 

4. AGENCY COMMISSION 
15%. 2% rash discount ln Ant's. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 9d, 5, 6a, 

7h, 8. 
Rate Protection: 10b, 111. 12b, 13h, 14e. 15b. 
Basic hates: 20b 21a. 21b, 21d, 22a, 23b, 29b, 25a, 

28b, 28e 29a, 30, 32b. 
Contracts: 90b, 40c, 92a, 42c, 43, 44a, 49b, 95, 98, 

49. 51a. 51e. 
Comb.: Cont. Discounts: 600. 60e. 61b. 82a, 62d. 
Cancellation: 70a. 70d, 71a, 72. 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated wills MRS Radio Network. 
Member: Wisconsin Network. Inc. 

TIME RATES 
No. 23 ER 7/1/07 --Reed 6/7/67. 

6. SPOT ANNOUNCEMENTS 
(Mon thru Sun 6 am -6 pm) 

Ix 13x 26x 52x 104x I56x 260x 
1 min 8.00 7.60 7.20 7.00 6.80 6.20 6.00 

7. PACKAGE PLANS 
PER WK, EA: 10t1 1501 20 t1 
1 min or less 6.00 5.50 5.25 
10 -sec ID's: 50% of 1 -min. 30 sec: 75% of 1 -min. 
After 6 pm -25% less of earned rate. 

FREQUENCY DISCOUNTS 
All eeriedc must he used withjn a year. 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 x 80 98 32 24 16 
DISCOUNTS 

15x-5% 52x-12-1/2% 156z-20% 
26z-10% 104x-15% 2601-25% 

WFON (FM) 
1967 

Media Code 4 251 1945 0.00 
Fond du Lac County Broadcasting Co., Box 126, 

Radio Corner, Fond du Lac, Wis. 54935. Phone 
414-021-1071. 

I. PERSONNEL 
Executive Manager-Loula Beckman. 
General Manager -Ron Harvey. 
Sales Manager -Raymond J. 3fortinger. 

3. FACILITIES 
ERP 3.000 w. (boriz. & vert.); 107.1 mc. Stereo. 
Operating schedule: 5:30-1 am. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent: 10th of following month. 

5. GENERAL ADVERTISING See coded regu:ations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10g, llg. 12g, 13g, 14g, ISa, 15h. 
Basic Rates: 20h. 21a, 22b, 23a, 29a, 24b, 24e, 25a, 

26, 28b, 28e, 33a. 
Contracts: 40e, 92d, 99a, 99b. 97e, 48, 49, 50, 51a. 
Comb.; Cont. Discounts: 60a, 60e, 60g, 601, 61c, 62b. 

62d. 
Cancellation: 70h. 70d, 71a, 72, 73b. 
Prod. Services' 80, 8.2. 

TIME RATES 
No. 1 Eff 10/1/67 --Reed 4/ 

6. SPOT ANNOUNCEMENTS 
la 13x 26x 52x 104x I56x 

1 min 6.95 6.35 5.80 5.25 9.60 4.05 
30 sec 6.65 6.10 5.50 4.90 4.35 3.75 

7. PACKAGE PLANS 
PER YR, ROS: 

I min 30 see 
500 x 2.75 2.50 1000 x 
PER WK, ROS: 10ti 15 
1 min/less. ea 5.00 4. 

8. PROGRAM TIME RATES 
I hr I/2 hr 

1 x 69.00 35.00 
13 x 61.00 34.00 
26 x 58.00 33.00 
52 x 55.00 32.00 
104 x 52.00 31.00 
156 x 49.00 30.00 
260 x 96.00 28.00 
365 a 90.00 24.00 

29/68. 

260x 365x 
3.45 3.20 
3.20 2.90 

I min 30 see 
2.50 2.25 

tI 20 ti 50 01 

50 9.00 3.00 

1/4 hr 
24.00 
23.00 
22.00 
21.00 
20.00 
19.00 
18.00 
16.00 

5 min 
9.20 
8.60 
8.00 
7.50 
6.90 
6.30 
5.75 
9.60 

FORT ATKINSON (1 AM; 1 FM) 
Jeff: rson County -Map Location F-9 

See SIMUS consumer market map and data at begin- 
ning si Ilse Stale. 

WFAW W F A W -FM 
1963 1959 

Media Code 4 251 1995 5.00 
Blockhae k Broadcasting Co., Box 59, Ft. Atkinson, 

IVis. °3.538 Phone 414-563-6351. 
I. PERSONNEL 

Station Manager -Vern Falk. 
3. FACILITIES 

500 w. days: 940 ke. Directional. 
Operating schedule: 6 am -local sunset. CST. 
FM FACILITIES 
ERP 50.000 w.: 107.3 mc. Stereo. 
Operating schedule: 5:30 am -midnight. CST. 
Amenos ht.: :he ft. shove average terrain. 

4. AGENCY COMMISSION 
15 05. Balls payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: Ia. 2a, 3a. 9a, 5, 6a, 7a. 8. 
Rate Protection: 10g. 11g. 12g. 13g, 14g, 15b. 
Basic (fates: 21d, 22a, 22b, 24b, 28a, 29a. 
Contracts: 40a, 47a. 
Comb.: Cont. Discounts: 60h, 61a. 
Cancellation: 70e, 71a. 

TIME RATES 
No. 4 ER 4/1/66 -Reed 8/8/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

I x 5.30 9.40 156 a 3.80 2.95 
13 x 5.00 4.13 260 z 3.55 2.65 
26 z 4.70 3.80 520 z 3.25 2.35 
39 z 4.40 3.55 1040 x 2.05 
78 z 4.10 3.25 

8. PROGRAM TIME RATES 1/4 hr IO min 5 min 
1 z 16.50 11.75 8.25 

DISCOUNTS 
13x- 7% 52x-20% 260z-32% 
26z-15% 154x-28% 

GREEN BAY (3 AM; 2 FM) 
Brown County -Map Location 0-7 

See SIt1)S ronaumer market map and data at begin- 
ning of Ilse State. 

WBAY 
1922 

CBS Radio Network 

BLAIR RADIO 

Subscriber to the NAB Radio Code 
Media Code 4 251 2090 4.00 
Norbertine Fathers. 115 8. Jefferson St., Oreen Bay. 

Wis. 54301. Phone 414-932-3333. TWX 910-263. 
1260. 

STATION'S PROGRAMMING DESCRIPTION 
WRAY: Programmed for general interest. NEWS 
25%: 10 min network on hour, local 5:30 am. 6:25 
asp, 7:30 am, 8:10 am, 9:10 am, 12:30 pm, 4:10 pm, 
5:10 pm, 6 pm, 8 pm, 10 pm. 7 man news depart- 
ment. FARM 5%: 2 men, market reports, county 
agent interviews. MUSIC 50%: air personalities 
handle all segments. I'olka and country music 5-7 
aso, popular music featuring standards and middle- 
of-the-road 11 ant -1 pm, standard and pop rock 1:30- 
5 pm, top pops 7:30 am -12M. Women's programming 
15%, employing air personalities, phone discussions 
on household problems, lost and found, community 
events, quiz 8.30-10 am. Network entertainment 
shows 10-11 am. 1-1:30 pm. SPORTS 5%: 2 men, 
5 min sportscasts 12:50 pm & 6:10 pm, college foot- 
ball, pro hockey. Air personalities available for re- 
motes. Contact Representative for further detalle. 
Reed 7/31/67. 

I. PERSONNEL 
General Manager -Robert C. Nelson. 
Station Manager -Greg McElrone. 
National Sales Manager -Earl H. Muth 

2. REPRESENTATIVES 
Blair Radio. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
5.000 w.: 1360 ke. Directional -night only. 
Operating schedule: 5 -mid. ('ST. 
Partial simulcast operation. Simulcast 5-8 am Mon 
thru Sat: 6-11 am Sun. For non -simulcast facilities 
see WBAY-FM. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2b, 3a, 3b, 3e, 3d, 4a, 9d, 5, 6a, 

7h, 8. 
Rate Protection: 10c, 12c, 13e. 14e, 15a, 15e, 16. 
Basic Rates' 20b. 21a, 21b, 22a, 22b, 23a, 23b, 24a, 

24e. 25a, 26, 28b, 29a, 29h. 30, 31, 33a. 
Contracts: 40a. 41, 92a, 92e, 43, 44b, 45, 96, 47a. 48, 

49. 50. 51a, 51e. 
Comb.: Cont. Discounts: 60a, 00e, 60f, 60h, 801, 81a. 

01h. 62h. 62d. 
Cancellation: 70a. 70e. 71a, 72, 73a. 73b. 
Pro I. Services: 80. 8.. 82. 
Affiliated with Blair Group Plan. 
Member: Wisconsin Network. Inc. 

TIME RATES 
No. 12 RIT4/1/66-Reed 4/1/66. 

7. PACKAGE PLANS 
AAA -Sion thru Sat 6-10 am. 
AA -Mon thru Fri 10 am -7 pm. 
A -All other times. 

ROTATING PLAN PACKAGES 
AAA: () 6 ti 12 ti 18 ti 24 01 30 ti 96 tI 

60 sec 13.00 11.00 10.00 9.50 9.00 _.... 
30/20 sec 10.40 8.80 8.00 7.60 7.20 ...... ...._ 
10 sec 6.50 5.50 5.00 4.75 4.50 ..._ ._ 

AA: 
60 sec 11.00 9.00 8.00 7.50 7.00 ..._ 

30/20 sec 8.80 7.20 6.40 6.00 5.60 -- 
10 sec 5.50 4.50 9.00 3.75 3.50 _. 

A: 
60 sec 8.00 6.00 5.50 5.00 4.50 4.00 3.50 
30/20 see 6.40 4.80 4.90 4.00 3.60 3.20 2.80 
10 sec 4.00 3.00 2.75 2.50 2.25 2.00 1.75 ()Less than 6 Q. 

Discount 
52 wk 10% 

TOTAL AUDIENCE PLAN 
Plan I Plan II 

6:00-10:00 am 6 5 
10:00 am -4:00 pm 12 9 
4:00-7:00 pm 8 5 
7:00-10:00 pm and/or weekend..._ 10 5 

36 24 
Plan I-36 1 -minute sales messages per wo........ 108. 
Plan II -24 1 -minute sales messages per wk. 156. 
30 -seconde or less 80%; 10 -seconda or leas 50% of 
the 1 -minute rote. 
Announcements and programs may be combined for 
plan discounts. All plats announcements In all cate- 
gories are combinable. Minutes, 30'e, 20's and ID's 
are combinable. 

8. PROGRAM TIME RATES 
CLASS A 

(6:00 10:00 am) 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time 120.00 65.00 34.00 20.00 
26 times 114.00 58.00 30.00 19.0( 
52 times. ......... 108.00 54.00 28.00 18.01 

104 times 98.00 50.00 26.00 17.04 
156 times 90.00 48.00 24.00 16.00 
260 times 82.00 40.00 22.00 15.00 

CLASS B 
(All other times) 

1 time 80.00 46.00 30.00 18.00 
26 times 76.00 44.00 28.00 17.00 
52 times 72.00 42.00 26.00 16.00 

104 times 68.00 40.00 24.00 15.00 
156 times 64.00 38.00 22.00 14.00 
260 times 60.00 36.00 20.00 13.00 
The number of weeks Is determined by the number of 
weeks In which a minimum of 10 announcements per 
week is scheduled. The times per week rate 1s then 
determined by the number of announcements run In 
any given week. 

W&ee ¿Fap' 
Pulse: Green Bay, Wisc. Metro Area, 6 AM - Midnight, Marcn 1967 

73% MORE Men Than Station A 83% MORE Men Than Station B 
11% MORE Women Than Station A 178% MORE Women Than Station B 

MORE TOTAL AUDIENCE THAN STATIONS A & B COMBINED! 
STONE 

REPRESENTATIVES. 
INC. WDUZ &ee,'eAya 29Æa 2o7aYóx 

W B A Y -FM 
1960 

Media Code 4 251 2120 9.00 
Norbertine Fathers, 115 S. Jefferson St., Green Bay, 

Wis. 54301. Phone 414-432-3331. TWX 910-263- 
1260. 

I. PERSONNEL 
General Manager -Robert C. Nelson. 
National Sales Manager -Earl H. Huth. 
Program Director -David A. O'Brien. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 89.200 w.; 101.1 me. Stereo. 
Operating schedule: 5 am -midnight Mon thru Sat; 
6 am -midnight Sun. 
Antenna ht.: 1,039 ft. above average terrain. 
Partial simulcast operation. Operated separately 8 
am -midnight Mon thru Sat; II am -midnight Sun. 
For simulcast facilities see WBAY. 

4. AGENCY COMMISSION 
15/0 time only: payable 10 days. 

5. GENERAL ADVERTISING See coded regulations, 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 

7b. 8. 
Rate Protection: 10c, 12e. 13c, 14e, 15a, 15c, 16. 
Basic Rates: 20b, 21a, 21b, 22a, 221s. 23a, 23b, 24c. 

25a, 26, 28b, 28e, 30, 31. 33a, 
Contracts: 40a, 41, 42a, 42c, 43. 45, 46, 47a, 98, 49. 

50, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 60h, 601, 02b, 

62d. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 
Member: Wisconsin Network. Inc. 

TIME RATES 
Eff Recd 10/12/67. 

6. SPOT ANNOUNCEMENTS 
I ti 6 t1 12 t1 18 tI 24 t1 

1 min 10.00 9.00 8.00 7.00 6.00 
20/30 sec 8.00 7.20 6.90 5.60 4.80 
10 sec 5.00 9.50 4.00 3.50 3.00 

7. PACKAGE PLANS 
ROS PACKAGES 

Plan I Plan II 
I MIN: 2501 15 ti 
Ea 5.00 6.00 
30 sec or less: 80% of 1 -min. 
10 sec or less: 50% of 1 -min. 
All spots combinable. 

WDUZ 
1947 

STONI FisPgiMSMNTATIVsti.INO. 

A Laird Group Station 
Media Code 4 251 2185 2.00 
Green Bay Broadcasting Co., Box 38, 225 North 

Adams St., Green Bay. Wis. 59305. Phone 419- 
435-5331. 

I. PERSONNEL 
l'rea. R Gen'I Mgr. -Ben A. Laird. 
Exec. Vice-Pres.-Thomas M. Karavakie. 
Vice Pres. & Sta. Mgr. -Hugh E. Johnston. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1900 kc. 

Non -direct Iona]. 
Operating schedule 24 hours dally. CST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL RATE POLICY 
Affiliated with American Contemporary Network. 
Member: Laird Group. 

TIME RATES 
Eff 7/1/68-Rec'd 6/8/68. 

AAA -Mon thru Sat 6-9 am & 4-7 pm. 
AA -Mon thou Sat 9 am -noon & 1-9 pm: Sun 6 am - 
7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

Ix 52x 1041 156x 260x 520x 
1 min. 12.00 11.00 10.50 10.00 9.50 9.00 
20/30 sec 9.00 8.50 7.90 7.50 7.10 6.75 
10 ter 6.00 5.50 5.25 5.00 4.75 4.50 

CLASS AA 
1 min. 10.00 9.00 8.50 8.00 7.50 7.00 
20/30 sec 7.50 6.75 6.50 6.00 5.50 5.25 
10 sec 5.00 4.50 4.25 4.00 3.75 3.50 

CLASS A 
1 min. 8.00 7.00 6.50 6.00 5.50 5.00 
20/30 sec 6.50 5.25 4.90 4.50 4.15 8.75 
IO sec 4.00 3.50 3.25 3.00 2.75 2.50 

(Mon thru Sat noon -1 pm) 
I min 20/30 IO see 

Flat 10.00 7.50 5.00 
Combinable to earn frequency and/or package rate 
for announcement' In other time classifications. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

CLASS AAA 
PER WK, EA: 12 tl 18 tI 24 tl 
1 min. ............ 10.00 9.50 9.00 
20/30 sec. _...._...._.._......_.._ 7.50 7.10 6.75 
10 nec...._ 5.00 4.75 4.50 

A 
12 tI 18 ti 24 tI 12 tl 18 tI 24 ti 

1 min. 8.00 7.50 7.00 6.00 5.50 5.00 
20/30 nec..._. 8.50 5.50 5.25 4.50 4.15 3.75 
10 sec ....... 4.00 3.75 3.50 3.00 2.75 2.50 
May be cross -combined to earn numerical frequency. 
Not subject to retro -active discounts. 

PER WK: 
TOTAL AUDIENCE PLAN 

1 min 20/30 !One 
12 ti (4AAA, 4AA, 9A) 90.00 67.00 45.40 
13 ti (OAAA, 0AA, 4A)_.._..- 128.00 94.50 63.00 
24 ti (8AAA. 8AA. 8A) 158.00 117.00 78.00 

10. SPECIAL FEATURES 
5 -minute newscasts -1-1/2x earned minute rate. 

(Green Bay continued on next page) 
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Green Bay -Continued 
W D U Z -FM 

1967 
Media Code 4 251 2186 0.00 
Green Bay Broadcasting Co., Box 36. 225 N. Adams 

St., Green Bay. Wis. 54305. Phone 414-935-5331. 
I. PERSONNEL 

Pres. & Gen'1 Mgr. -Ben A. Laird. 
Executive Vice -President -Thomas M. Karavakia. 
Vice-Pres. & Sta. Mgr. -Hugh E. Johnston. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
ERP 3.000 w.: 98.3 mc. Stereo. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht.: 

4. AGENCY COMMISSION 
15/0 time only: billed monthly. 

5. GENERAL RATE POLICY 
TIME RATES 

Eft 12/1/87 -Reed 12/15/67. 
6. SPOT ANNOUNCEMENTS 

6x I2x 52x 104x I56x 312x 520x 
1 min 7.00 6.00 5.50 5.00 4.50 4.00 3.50 
30 sec: 80% of 1 -min. 

8. PROGRAM TIME RATES 
in l x _ 1 

hr 
50 1/ r 

1/ r b 1 

30 10 

WNFL 
1947 

JOHN C. BUTLER & COMPANY, INC. 

R A;B 
Subscriber to the NAB Radio Code 

Media Code 4 251 2280 1.00 
Green Bay Newspaper Co.. Box 520, Bellevue Rd.. 

Green Ray. tt'Is 54305. Phone 414-435-7575. 
STATION'S PROGRAMMING DESCRIPTION 

WNFL: Programmed for adulte. 
MUSIC: general pop, standards, ehowtunea. singles 
and albums. One half vocals and instrumentals. Per- 
sonalities. SPORTS: play-by-play professional foot- 
ball and baseball, high school and college football and 
basketball, 5 eportacasts daily. NEWS: 10 min on 
hour. 2 man news staff plus AP, newspaper reportera 
and state correspondents, 2 mobile units. emphasis 
local and regional news, taped actualities. Contact 
Representative for further details. Recd 5/13/68. 

I. PERSONNEL 
Gen'1 & Nat'l Sales Mgr. -Hugh Beice, Jr. 
Program Director -Jay Merrick. 
News Director -Clair Stone. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

S. FACILITIES 
5,000 w. days, 500 w. nights; 1440 kc. Directional - 

separate patterns day and night. 
Operating schedule: 5:00 am -midnight. Cß7. 

4. AGENCY COMMISSION 
15/0. Payable 15th of month following. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, la, 3b, 9a, 5. 6a, 8. 
Rate Protection: 12h. 
Basic Rates: 22a, 22b, 23e, 24h, 28h, 29a. 
Contracts: 45, 96, 48. 
Cancellation: 70a. 70c, 71e, 73a. 
Affiliated with NBC Radio Network. 
Member: Super -Combo. 

TIME RATES 
Eft 9/1/67 -Reed 6/29/67. 

AA -Mon thru Fri 6:30-9 am. 11:30 am -1 pm & 
3:30-6:30 pm. 
A -All other times. 

7. PACKAGE PLANS 
1 MINUTE 

AA: 1 ti 5 ti 10 ti IS tI 20 ti 25 H 
1 wk 10.50 10.00 9.50 9.00 8.50 8.00 
13 wk 10.00 9.50 9.00 8.50 8.00 7.50 
28 ak _ 9.50 9.00 8.50 8.00 7.50 7.00 
52 wk. _ 9.00 8.50 8.00 7.50 7.25 7.00 
A: 
1 wk 9.50 9.00 8.50 8.00 7.50 7.00 
13 wit 9.00 8.50 8.00 7.50 7.00 6.50 
26 wk...._.._ 8.50 8.00 7.50 7.00 6.50 6.00 
52 wk 8.00 7.50 7.00 6.50 6.25 6.00 
30/20 sec: 80% of 1 -min. 10/8 sec: 50% of 1 -min. 
All lengths of spots combine to earn frequency. 

10. SPECIAL FEATURES 
5 minute newscasts end aportscasts-1-1/2 z earned 
minute rate (includes 10 -second opening and closing 
billboard and 1 -minute middle commercial). 

HARTFORD 
Washington County -Map Location G-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WTKM 
1954 

R A B 

Media Code 4 251 2975 9.00 
A -B -D, Inc.. 23 N. Main St., Hartford, Wie. 53027. 

Phone 419-673-3550. 
I. PERSONNEL 

President -A. R. Ellman. 
General Manager -Ron Morrison. 
Program Director -Galen Brunner. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
500 w. days: 1540 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
None; all ratea net to station. 

5. GENERAL ADVERTISING See Boded regulations 
General: lb, 2e. 2h, 3e, 3h, 3d. 4e, 5, 6a. 7b, 8. 
Rate Protection: 10b, Ili. 121, 15e, 15h. 15c. 
Basic hates: 20b, 21a, 22a, 24b, 25c, 26, 28b, 280. 

29a. 

Contracta: 40e. 43, 44a, 45, 47a, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73e, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS and MBS Radio Networks. 
Member: National Agitadlo Groups, Inc. 

TIME RATES 
Eft 10/1/67 -Reed 11/3/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: PER WK: I min 30 see 
1 z 4.00 3.00 
13 x..._..._ ......... __. _- 3.50 2.80 
26 x _._._ _.._ 3.00 2.45 
52 it. 1 tL..__ _._ 2.75 2.10 
156 z .3 it. _ 2.50 1.95 
208 L.__ 4 tL...._......_._.._...._.......__.._ 2.25 1.75 
260 x 5 tL _ 2.15 1.80 
312 x 6 tL _.._.._._. 2.00 1.50 

8. PROGRAM TIME RATES 
PER YR: PER WK: I hr 
1 L.._......_...__..__ -.. 55.00 

26 L..___.........._ 47.00 
52 L...._._..___1 tl..._....._... 42.00 
156 1. 3 tL__ ...... ..... 38.00 
208 L 4 ti_._....»..._ 34.00 

312 x 6 ti.._ _... 30.00 

HAYWARD 

1/2 hr 1/4 hr 5 min 
29.00 21.00 7.50 
26.00 19.00 7.00 
24.00 17.00 8.50 
22.00 15.50 6.00 
20.00 14.00 5.50 
18.00 12.50 5.00 
17.00 11.75 4.75 
16.00 11.00 4.50 

Sawyer County -Map Location C-4 
See SItDS consumer market map and data at begin- 
ning of the State. 

WHSM 
1957 

Media Code 4 251 2470 8.00 
WJMC, Inc.. Route 3, Hayward, Wie. 54843. Phone 

715-634-4836. 
1. PERSONNEL 

President -Mary Bridges Smith. 
bimetal Manager -Hummel J. Brown. 
Station Manager -B. L. Munson. 

2. REPRESENTATIVES 
Bal Walton & Company. Inc. 

S. FACILITIES 
5.000 w. days: 910 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
None; agencies add commission to rates shown. 

5. GENERAL ADVERTISING See ended regulations 
General: 3e. 9a, 5, 6a, 7e. 8. 
Rate Protection: 10e, 11a, 12e, 13e, 19a. 
Basic Rates: 22e. 23a, 24h, 28e. 
Contracte: 40a, 96. 
Comb.; Cont. Discounts: 60e. 60k. 
Cancellation: 71e, 73a. 
Affiliated with MBS Radio Network. 
At station's option cancellation of contracts cannot 
become effective until 2 weeks after contractual start- 
ing date. 
10% combination discount allowed on schedules for 
WHSM, Hayward and WJMC. Rice Lake. Wie. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 6/1/67 -Recd 6/18/67. 
8. SPOT ANNOUNCEMENTS 

ix 50x 150x 300x 600x 1200x 
1 min 3.50 3.00 2.75 2.50 2.20 1.85 

7. PACKAGE PLANS 
(To be run in 7 days) 

10 ti 20 tI 50 ti 
1 mie_..»._ _..........__....._.._._...__ 27.50 50.00 100.00 
30 sec. ..._ 18.50 32.00 75.00 

8. PROGRAM TIME RATES Ix 50x II50x 500x 
1 hr...._..-...__ 50.00 80.00 
1/2 hr__ _ 30.00 15.00 ... 
1/4 hr. .- 15.00 10.00 8.50 
5 min. _ 7.00 5.00 1.50 3.50 

JACKSON 
Washington County -Map ....cation G-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WYLO 
1964 

A Universal Owned Station 
Media Code 4 251 2565 5.00 
Universal Broadcasting of Milwaukee, Inc., Box 3096, 

Milwaukee, Wis. 53218. Phones 414-353-5300. 677- 
5141. 

I. PERSONNEL 
President -Marvin B. Koaofeky. 
Vice -President -Lawrence Brandon. 
General Manager -Mary Lou Burg. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
250 w. days; 590 kc. Directional. 
Operating schedule: 5:30 em -8:30 pm. CST. 

4. AGENCY COMMISSION 
15% on time; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2h, 3a. 4a, 5, 6a. 7a. 
Rate Protection: 10g, 11g, 12g, 13g, 19g, 15a, 15e. 
Basic Rates: 20b, 21e, 21d, 22a, 23b, 24c, 25a, 28b, 

28e. 30, 33e. 
Contracts: 90e, 42b, 92d, 96, 97a, 51b. 
Comb.: Cont. Discounts: 60b, 60e, 62d. 
Cancellation* 70a, 70c, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 6/1/87-Rec'd 6/5/67. 

8. SPOT ANNOUNCEMENTS 
I min 

26 x.. ....... 11.00 
52 a_ ........._..._... 10.50 
104 x......_.._......._._. 10.00 
156 x_._....__.__ 9.50 
30 sec: 80% of 1 -min. 

7. PACKAGE PLANS 
PER WK: 
1 min...._ ..._ 

1 min 
260 z_.._..___...-. 9.00 
312 x_.._._.._._._.__. 8.50 
520 z..._..._....__.__ 8.00 
624 x.,._.._._..»-...._ 7.50 
1298 x.. ........... 700 

ID's: 50% of 1 -min. 

10 ti 15ti 20ti 25 ti 
95 135 170 200 

8. PROGRAM TIME RATES 

105.00 /2rhr 
160.00 

1/4 hr... 35.00 
5 min. ......-..-....__. 19.00 

10. SPECIAL FEATURES 
NEWS HEADLINES -SPORTS SCORE BOARDS 
Applicable 1 -minute rate plue.__......_..._ ............._.2.00. 

(D) 

52x 
97.50 
55.00 
32.50 
13.00 

104e 260x 
90.00 82.00 
50.00 95.00 
30.00 27.50 
12.00 11.00 

JANESVILLE (1 AM; 1FM) 

912x 
75.00 
40.00 
25.00 
10.00 

Rock County -Map Location F-9 
See SUDS tultsuWer Waraet map and data et begin- 
ning of the State. 

WCLO 
1930 

Subscriber to the NAB Radio Code 
Media Code 4 251 2660 4.00 
Suu.nem Wletriuelu Radio, Inc., 200 E. Milwaukee, 

Janesville, Wie. 53546. Phone 608-752-7895. 
I. PERSONNEL 

President -Robert W. Bliss. 
General Manager -Robert Dailey. 
Sale, Manager -Bill Basalte. 

3. FACILITIES 
1,uuu w. days. 250 w. nights; 1230 kc 

Non -directional. 
Operating schedule: 5 am -midnight. CST. 

4. AGENCY COMMISSION 
15% un stetson time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e. 2b, 3a, 4a, 4d, 5, 6a, 7h, 8. 
Rate Protection: 1513. 
Buie Rates: 20a, 22e. 
Contracta; 40e, 95, 46. 47a. 
Comb.; Cont. Discounts: 68b, 61e, 62d. 
Cancellation: 70e, 70e, 71a, 73b. 
Prod. Services: 80. 
Member: Wisconsin Network, Inc. 

TIME RATES 
Eft 7/1/68-Itec'd 7/2/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104x 156x 260x 

1 min........ 10.25 9.50 9.00 8.25 7.50 7.00 6.60 
8. PROGRAM TIME RATES 

lx lox 280 52x I04x 156x 260x 
1 hr 70.00 65.00 80.00 55.00 50.00 45.00 40.00 
1/2 hr 44.00 90.00 38.00 35.00 32.00 30.00 27.00 
1/4 hr 26.50 24.00 21.75 20.00 19.00 18.00 16.00 
5 min. 15.50 15.00 14.50 13.50 11.75 10.50 9.25 

W C L 0 -FM 
1947 

:vn n ©QFIMU 
Subscriber to the NAB Radio Code 

Media Code 4 251 2661 2.00 
Gazette Printing Co., 200 E. Milwaukee St., Janes- 

ville. Wis. 53598. Phone 608-752-7895. 
I. PERSONNEL 

President -Robert W. Bliss. 
General Manager -Robert Dailey. 
Sales Manager -Bill Beoeire. 

2. REPRESENTATIVES 
Gelderman & Company. 

3. FACILITIES 
ERP 20,000 w. (horiz.), 18,000 w. (vert.); 99.9 mc. 
Stereo. 
Operating schedule: 9 am -midnight. CST. 
Antenna ht.: 360 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3e, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20e. 22a. 
Contracts: 40e, 45, 46. 
Comb.; Cont. Discounts: 60b, 61a, 62d. 
Cancellation: 70c, 71e, 73b. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Ratee effective 
Rates received May 28, 1965. 

6. SPOT ANNOUNCEMENTS 
1 ti _.. 3.50 104 U__...._..._._...- 8.10 
52 ti 3.25 260 U........................_ 2.80 

7. PACKAGE -PLANS 
Rotating Sponsorship Plan includes 3 announcements 
on 1 day of the week, with announcements to be 
rotated to a different day each week. Limited to 18 
week minimum participations. 
Net per wk. ._....-.__ ._ 7.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 32.25 17.25 8.75 5.75 
52 ti..-.....___.._..__. _.._... 30.00 15.50 5.00 5.50 
104 U_..»......__.__..._....__... 28.75 14.50 7.00 5.25 
260 U. _.._... 27.50 13.75 6.50 5.00 

KAUKAUNA 
Outagamie County -Map Location G-6 

See SUDS consumer market map and data at beginning 
of the State 

See Appleton 
(including Neenah -Menasha; Kaukauna) 

KENOSHA (1 AM; 2 FM) 
Kenosha County -Slap Location G-10 

See 5111)8 consumer market map end data at begin 
sing or the State 

WAXO (FM) 
1962 

Media Code 4 251 2850 1.00 
Service Broadcasting Corp., 8900 67th St., Kenosha. 

Wis. 53140. Phone 414-658-2055. 
I. PERSONNEL 

General Manager -Richard F. Blahs. 
2. REPRESENTATIVES 

Gelderman & Company. 

WISCONSIN 
S. FACILITIES 

EItP 3,500 w.; 96.9 mc. 
Operating schedule: 6:00 em -midnight. CST. 
Antenna ht.: 143 ft. above average terrain 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulation* 
General: la, 2e. 3a, 4a, 4d, 5. 6a, 7e. 8. 
Rate Protection: 150. 
Basic Rates: 22e, 22h, 23a, 29e. 
Contracte: 40e, 42e, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 61c, 62e. 
Cancellation: 70a, 70c. 71a, 73a. 

TIME RATES 
Ratee effective June 1. 1984. 
Rates received June 12. 1964. 

6. SPOT ANNOUNCEMENTS 
1 win 

DISCOUNTS 
13x- 5% 521-15% 156x-25% 
26x-10% 104* -20% 260z-38% 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PACKAGES 

PER WK: I min 30 see I min 30 see 
10 ti. 5.00 3.50 30 tL ...... _.._... 4.00 2.50 
20 ti 4.50 3.00 

8. PROGRAM TIME RATES 
I/2 hr 1/4 hr 5 rein 

1 Z_._...._.._ _..........v....._.......-.._ 24 18 10 
DISCOUNTS 

13x-5% 52x-15% 158x-25% 
26x-10% 104x-20% 2601-38% 

WLIP 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 251 2945 9.00 
Kenosha Broadcasting, Inc., Kenosha National Bank 

Bldg., Kenosha, Wis. 53141. Phone 414-857-6182. 
I. PERSONNEL 

Pres. cod Geel Mgr. -William L. Lipman. 
Vice-Pres. & Sta. Mgr. -Hugh L. Gately. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 

3. FACILITIES 
250 w. days; 1050 kc. Non -directional. 
Operating schedule: Daytime. CST. 

4. AGENCY COMMISSION 
15/2; 20th of following. 

5, GENERAL ADVERTISING Ses coded reputations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3e. 3c, 4e, 9d, 5, 6a, 7a, 8. 
Rate Protection: l0c, 15a, 15b. 
Basic Rates: 20h, 21a, 21h, 22b, 23a, 290, 26. 28e, 

29a. 
Contracte: 40a, 91, 42b, 92d, 43, 49a, 49h, 45, 46. 

97e, 98, 51e, 51e. 
Comb.; Cont. Discounts: 60b. 60e, 60f, 60h, 601, 61a, 

61b, 62b. 
Cancellation: 70e, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Metes effective Aprii 1. 1958. (Card No. 4.) 

Card received June 28, 1958. 
6. SPOT ANNOUNCEMENTS 

One minute. 
1 thee._ 8.75 52 times 7.40 

13 times. ..__ 8.30 150 times 7.16 
26 [Erase._______.__ 7.90 260 or more times._ 0.60 

7. PACKAGE PLANS 
Per week: 1 min. 30 sec. 1 min. 80 see. 

10 times 6.75 5.25 29 times._ 6.25 4.75 
15 times 6.50 5.00 30 times._ 0.00 4.50 

8. PROGRAM TIME RATES 
1 hr. 

1 time 50.00 
13 times...._ 99.00 
2e times..._....-__ 48.50 
52 times. 48.00 

156 times.... 47 00 
260 times_...._.._ 45.00 
364 times..-._ 90.00 

1/2 hr. 
37.00 
36.50 
36.00 
35.50 
33.00 
30.00 
25.00 

W L I P -FM 
1962 

1/4 hr. 
19.00 
18.50 
18.00 
17.75 
16.50 
15.00 
13.50 

5 min. 
10.00 
9.50 
9.00 
8.50 
8.00 
7.50 
7.00 

Subscriber to the NAB Radio Code 
Media Code 4 251 2948 7.00 
Kenosha Broedcaating Inc., Kenosha National Bank 

Bldg., Kenosha. Wis. 53140. Phone 414-657-6162. 
I. PERSONNEL 

Owner & Gen'l Mgr. -Willem L. Lipman. 
Ste. Mgr. & Sales -Hugh L. Gately. 
Chief Engineer -George Dodge. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 

3. FACILITIES 
ERP 4,000 w.; 95.1 me. 
Operating schedule: 6:00 em -midnight. CST. 
Antenna ht.: 332 ft. 

4. AGENCY COMMISSION 
15/2 -if paid by 20th of following month. 

5. GENERAL RATE POLICY 
TIME RATES 

Eft 9/1/68-Ree'd 8/28/68. 
8. SPOT ANNOUNCEMENTS 

Ix 52x I56x 260+ 
1 min 5.00 4.50 4.25 4.00 
30 sec. 4.00 3.75 3.50 3.25 

8. PROGRAM TIME RATES 
Ix 13x 52x 156x 260+ 

1/2 hr 30.00 28.00 26.00 25.00 23.00 
1/4 hr 20.00 18.00 18.00 14.00 12.00 
10 min 14.00 13.50 12.00 11.50 11.00 
5 min 10.00 9.50 8.00 7.50 6.00 
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WISCONSIN 
6. SPOT ANNOUNCEMENTS 

CLASS A 
I min 30 see 

LA CROSSE 13 AMI 
La Crosne County -Map Location C-7 

See Slit'S ron'umer market map and data at begin 

1 x. 
13 x_ 

28 L ._... 
52 L. 

1 x 

12.75 
12.50 
12.00 
11.50 

11.00 

9.50 104 
9.25 156 
9.00 260 
8.50 312 

CLASS B 
9.00 104 

x . 
x..._....... 
x..._ 
x...._.._ 

L_..___ 
nine of the State. 13 x 10.50 8.75 156 x 

WKBH 26 x 
52 x...._ 

10.00 
9.50 

8.25 
7.75 

312 x....... 

1922 7. PACKAGE PLANS 

Subscriber to the NAB Radio Code 
Media Code 4 251 3040 8.00 
WKRR. Inc.. 141 So. 0th Bt.. La Crosse. WIs. 

59601. Phone 608-782-4678. TELEX 808-441-8611. 

I. PERSONNEL 
President -Howard Dahl. 
Manager -Richard Schueler. 
National Sales Manager -Robert Morrison. 

2. REPRESENTATIVES 
Aven-Knndel. Inc. 
Minneapolis -Harry 8. Hyatt. 

3. FACILITIES 
5.000 w.: 1410 kc. Directional -night only. 
Operating schedule: 5:15 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3a, 4a. 4d, 5. 6a. 7b, 8. 
Rate Protection: 10b. 12h. 13h. 14h. 
Basic Rates: 20a, 21a. 21e. 22a. 23a, 24b4 25a, 26. 

27. 28a. 29a. 
Contracts: 900. 41. 42h. 45. 96. 47a, 50. 
Comb.; Cont. Discounts: 60b. 60d, 60e, 601, 61a, 62a, 

62d. 
Cancellation: 70a. 70e, 71a, 72. 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with with NBC Radio Network. 
Member: Wisconsin Network. Inc. 

TIME RATES 
Rates effective July 1. 1965. (Card No. 15.) 

Card received June 25, 1965. 

6. SPOT ANNOUNCEMENTS 
Class A-6:00 am -6:30 pm Mon thru Sun. 
Class B-6:30 pm -6:00 am Mon thru Sun. 

-Clans A- -Class B- 
1 min SO see 1 min SO see 

1 ti...._......... 9.00 6.00 7.00 5.00 
26 ti.._._........- .._....._. 8.55 5.70 0.65 4.75 
52 ti..._.._.......- 8.10 5.40 6.30 4.50 
104 ti 7.65 5.10 5.95 4.25 
158 ti 7.20 4.80 5.60 4.00 
260 if 6.75 4.50 5.25 8.75 
812 ti 6.30 4.20 4.90 8.50 

7. PACKAGE PLANS 
Class A-6:30-9:00 am and 3:30-8:00 pm Mon thru 
Fri. 
Class B -All other times. -Class A- Class B - 
PER WB: 1 min 30 sec 10 sec 1 min 30 see 10 see 
10 ti ....... 7.00 5.00 4.50 5.50 4.40 4.00 
15 ti..._.._ 6.50 4.75 4.25 5.20 4.15 3.75 
20 ti 6.00 4.50 4.00 5.00 4.00 3.75 
30 ti 5.50 4.25 4.00 4.80 3.85 8.75 

WKTY 
1947 

Media Code 4 251 3135 6.00 
Lee & Associates. Inc., Box 1148. Stoddard, Hotel, La 

Crosse. Wis. 54602. Phone 608-782-6092. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-Iterbert H. Lee. 
Vice-Pres. & Sales Mgr. -Phil Dyer. 
Office Mgr. -George G. Sauer. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 
Minneapolis. St. Paul -Communications Sales. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights: 580 kc. 

Directional -separate patterns day and night. 
Operating schedule: 5:30 am -midnight. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a. 4d, 5. 6a, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 22a 
Contracts: 40a, 44h. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a. 70d, 71a. 
Prod. Services: 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eff 9/1/59 -Reed 2/25/59. 

Rev (Sat. Pkgs.) Eff 8/1/65. 
A -Mon thru Sat 5:30 am -1 pm. 
B -All other times. 

1 min 
11.00 
10.50 
10.00 
9.50 

9.00 
8.00 
7.00 

30 see 
8.00 
7.50 
7.00 
6.50 

7.25 
6.75 
6.00 

12 ti 18 ti 24 tI 30 tl 
1 min........._ _...._......._.._-. 8.50 8.00 7.50 7.00 
30/20 sew _..._...._....__.. 6.75 6.35 5 95 5.55 
10 sec -. 6.00 5.60 5.00 4.70 
Saturation Packages may be cross -combined to earn 
numerical frequency. Not subject to retroactive dis- 
counts. 

8. PROGRAM TIME RATES 
CLASS A 

1 hr 
1 z 71.00 
13 x 75.50 
26 x 73.00 
52 z 69.00 
1114 L 64.75 
156 z 60.75 
260 z 56.50 
312 z 52.75 

CLASS B 
1 z 54.00 33.00 22.00 13.00 
13 z 52.00 32.00 21.00 12.75 
28 L 51.50 31.00 20.00 12.50 
52 z 49.50 30.00 19.00 12.00 
104 z 47.50 29.00 18.00 11.00 
156 x 45.00 28.00 17.00 10.50 
260 L 40.00 26.00 18.00 10.00 
312 z 37.00 24.00 15.00 9.50 

WLCX 
1947 

1/2 hr I/4 hr 
48.00 26.50 
47.50 25.50 
44.00 24.50 
41.75 23.50 
39.75 22.25 
37.75 21.00 
34.50 19 75 
32.00 18.50 

5 min 
15.75 
15.00 
14.50 
14.00 
13.00 
12.25 
11.50 
10.75 

Subscriber to the NAB Radio Code 
Media Code 4 251 3230 5.00 
La Crosse Radio Inc., Box 821. 201 8. 7th St., La 

Crosse. Wis. 54601. Phone 608-784-4521. 
STATION'S PROGRAMMING DESCRIPTION 

WLCX: Programmed for general interest. 
AIR PERSONALITIES handle all segments. 5 disc 
jockeys, news director. women's director. NEWS: 
seven 15 min and fourteen 5 min summaries daily 
plus bulletin and headline insertions. Emphasis on 
local news events, editorials. UPI audio and wire 
service. 4 mobile units. Four 5 min and ten 1 min 
weather reports, opens summary hourly. two 5 min 
stock market reports M -F. Programs: open phone 
line women's participation 10 am -noon M -F. Public 
issues 7-8 pro M -F. Contact Representative for 
further details. Recd 7/26/67. 

I. PERSONNEL 
Pres. & Oen'1 lifer. -Jae Rohrer. 
Sales Manager -Lee Snapp. 
Program Director -.h -an Oita. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1490 kc. 

Non- direetl onal. 
Operating sehednte: sm -midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 4a. 4d. 5. 6b. 7b, 8. 
Rate Protection: 10h, 11h, 12b, lab. 14h, 15e. 
Basic Rates: 20h. 21a. 21e. 21d, 22a, 22b. 23a, 29h, 

24e. 28a. 28c, 29a. 
Contracta: 40a, 41. 42a. 42c 44a, 45, 46, 47a, 48. 

49. 50. 
Comb.: Cont. Discounts 60h, 601. 61a. 
Cancellation. 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Eft 7/1 /66 -Reed 5/23/66. 

6. SPOT ANNOUNCEMENTS 
1 MIN: lx 26x 52x 156x 260x 520x I000x 
Spec time 7.00 6.65 6.30 5.95 5.60 5.25 4.90 
ROS 5.25 5.00 4.75 4.50 4.20 3.95 3.70 
20'30 SEC: 
Spec time 5.25 5.00 9.75 4.50 4.20 3.95 3.70 
ROS 4.00 3.80 3.80 3.40 3.20 3.00 2.80 
10 SEC: 
Spec time 2.80 2.65 2.50 2.90 2.25 2.10 2.00 
ROS 2.10 2.00 1.90 1.80 1.70 1.60 1.50 

7. PACKAGE PLANS 
PER WK, ROS: III 5ti 10t1 20t1 30t1 
1 min 5.25 5.00 4.75 4.50 4.25 
20/30 sec 4.00 3.80 3.60 3.40 3.20 
10 see 2.50 2.40 2.25 2.15 2.00 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x I04x 156x 260x 

1 hr 70 67 63 60 56 53 49 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

LADYSMITH 
Busk County -Map Location C-5 

See SBUS consumer market map and data at begin- 
ning of the State. 

WLDY 
1947 

Media Code 4 251 3325 3.00 
h'tautbeau Broadcasting Cu.. c/o Charles H. Nelson, 

Hwy. 8, Ladysmith, Wis. 54848. Phone 715-532- 
5588. 

Other Studio -Calvin R. Crotty. Mgr.. Cornell. Wis. 
STATION'S PROGRAMMING DESCRIPTION 

WLDY: Programming directed to all age groups. 
Certain hours of each day M -Sat set aside for rock 
and roll. coun.ry and western, middle-of-the-road, 
women's program, high school sports and national 
football, basketball and baseball coverage. Contact 
Representative for further details. Reed 8/4/67. 

I. PERSONNEL 
President -!luth B. Nelson. 
See'y, Treas. & Gen'l Mgr. -Charles H. Nelson. 

2. REPRESENTATIVES 
New York. Chicago -Hal Walton & Company. Inc. 

3. FACILITIES 
1.000 w.: 1340 kc. Non -directional. 
Operating schedule: 5:00 am -10:00 pm Mon thru Bat; 
7:00 am -10:011 pm Sun. ('ST. 

4. AGENCY COMMISSION 
Is% on time only no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio. Code Advertising Standards apply. 
General: la, 2h, 3a, 4a, 5, 6a, 7b. 8. 
Rate Protection: 10a. 11a, 12a. 13a, 1414 15a. 18. 
Basic Rates: 20h, 21b, 22a, 23a, 24h, 25h, 26, 27, 

28a, 28c, 29a, 30, 32a, 33e. 
Contracts: 40e. 41. 92a. 43. 44a, 45, 46. 47e. 48. 

TIME RATES 
Rates effective November 1, 1954. 
Rates received October 5, 1954. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 

hr. hr. hr. min. min. min. 
1 time 35.50 22.75 13.00 10.00 7.00 4.00 

13 times 33.70 21.60 12.35 9.50 6.65 3.80 
26 times..- 31.90 20.45 11.70 9.00 6.30 3.60 
52 times._ 30.10 19.30 11.05 8.50 5.95 3.40 

109 times.._ 28.30 18.15 10.40 8.00 5.60 3.20 
260 times.._ 26.50 17.00 9.75 7.50 5.25 3.00 
312 times 24.70 16.85 9.10 7.00 4.90 2.80 

LAKE GENEVA 
tValworth County -Map Location F-9 

Bee BIRDS consumer market map and data at begin- 
ning of the State 

WMIR 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 251 9420 2.00 
Southern Wisconsin Co., Inc., Box 552. Hwy. 50, 2 

miles east of Lake Geneva. WA. 53147. Phone 
414-248-6656. 

Other Studio: 103 E. Chestnut, Burlington. Wis. 
Phone 414-763-2200. 
STATION'S PROGRAMMING DESCRIPTION 

WMIR: Programmed for adults and young adults. 
FARM: 6-7 am farm director interviewa, market and 
county agent reports. AIR PERSONALITIES all 
segments. Women's telephone program, programs on 
sports, homemaking. schools and civic youth groups. 
Emphasis on community involvement and local news. 
Major newscasts on hour, headlines at half hour. 
MUSIC: standards, popular, current hits, e and w. 
Organ program Sun evenings. Sport programa daily. 
Contact Representative for further details. Rec'd 
7/13/67. 

I. PERSONNEL 
President -Mrs. Mirlan Monroe. 
General Manager -Paul Mueller. 

2. REPRESENTATIVES 
Holman Company. Incorporated. 

S. FACILITIES 
1.000 w.; 1550 kc. Directional. 
Operating schedule: 8:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%. Na cash discount. 

5. GENERAL ADVERTISING See Boded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h, 3a, lb. 3c. 3d. 4a, 4d, 5. 8a, 7h, 8. 
Rate Protection: 10a, 11a, 12g, 13a. 14a. 15h. 
Basic Rates: 20a. 21a. 22a. 23a. 24c 25a, 26, 28b, 

28e, 29h. 31, 33h. 
Contracta: 40a, 41, 42h, 42d. 43. 44b, 45. 46, 47e, 

48. 51c. 
Comb.: Cont. Discounts: 60b, 601, 61b, 62a. 62b. 
Cancellation: 70b, 70d. 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated v ith KBS. 
Member: National Agliadio Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 ER 8/7167-Rec'd 8/29/67. 
8. SPOT ANNOUNCEMENTS 

1x 13x 52x 156x 260x 385+ 
1 min 5.90 5.60 4.90 4.60 4.30 3.60 

WKTY IS LA CROSSE 
The Top Rated Station in the Market 

% Women 54.7 

% Adult 58.2 

WKTY 

Ratings 10.4 

% Homes 55.2 

% Men 63.1 Pulse: 6 -County Area 6 AM - 

6 PM, February, 1967. 

"All Tune To WKTY...The Voice Of la Crosse" 

WKTY 
SPORTS - NEWS - MUSIC 
5,000 Watts 580 on Every Dial 
P.O. Box 1148 -LaCrosse, Wisconsin 

STONE REPRESENTATIVES, INC. 

7. PACKAGE PLANS 
BULK PACKAGE -ROB 

PER YR: 1 min 30 ems 
500 x. .......__.__......__...._ 1560 1140 
1000 x 2700 2100 

SATURATION SPOT SCHEDULE --ßO8 
PER WK: IO ti 25 ti 35 t1 50 ti 
1 min, ea 3.90 3.30 2.90 2.50 

SPECIAL WEEKEND PACKAGE 
(Sat afternoon & Bun) 

10 t1 20 t 3001 
5.60 2.88 2.40 Ea 

8. PROGRAM TIME RATES 
Ix 13x 52x I58x 260x 565+ 

1/2 hr.._..... 30.00 27.60 25.00 22.80 20.40 18.00 
1/4 hr 20.00 18.00 15.60 13.20 12.00 10.80 
10 min..._..._ 14.40 13.65 12.25 11.50 10.80 9.30 
5 min 10.00 9.30 7.90 7.20 6.80 6.10 

L 10. SPECIAFEATURES- 
News and Weather -Applicable rate plus 10%. 
10 -second Time Signal -Each 1.50 (minimum 800), 
to be used in a year continuation contract schedule 
fixed times. 

MADISON (4AM; 4FM) 
Dane County -Map Location E-9 

See 6111/6 consumer market map and data at begin- 
ning of the State. 

WIBA 
1925 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 251 3515 9.00 
Badger Broadcasting Co., Box 99, Radio Park, Madi- 

son, Wis. 53701. Phone 608-233-5311. 
I. PERSONNEL 

General Manager -Fred H. Gage. 
Sales Manager -Clark Hogan. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Minneapolis -Harry S. Hyett Co., Inc. 
Dallas, Atlanta -Busby. Finch and Woods. Inc. 

3. FACILITIES 
5.000 a.; 1310 ke. Directional -nighttime only. 
Operating schedule: 5:00 am -midnight weekdays; 7:00 
am -midnight Sun. CST. 

4. AGENCY COMMISSION 
15/0: 15 days. 

5. GENERAL ADVERTISING See ended refutations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 2h, 3a. 313, 4a, 9d. 5, 6e, 7h, 8. 
Rate Protection: 10h, 11h, 12h. 13h, 1413. 15a. 
Basic Rates: 20a. 20b, 22a, 22h, 23a, 24h. 24e, 25a, 
26, 27. 28a, 29a, 32a. 
Contracts: 40a. 41, 42a, 44a, 44h, 45, 48, 47a, 48, 

51a, 51e. 
Comb.; Cont. Discounts: Bob, 60g. 601, 61a, 82d. 
Cancellation: 70a, 70e. 71a, 72, 73h. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 10 Eff 1/1/68-Rec'd 12/5/67. 

AA -Mon thru Sat 8-10 am, noon -1 pm & 3-7 pm. 
A -All other times. 

B. SPOT ANNOUNCEMENTS 
CLASS AA 

PER YR: Ix 52x 104x 156x 260x 520x 
PER WK : 5 ti IO t1 IS ti 20 ti 25 ti 30 ti 
1 min 12 00 11.50 11.00 10.50 9.75 9.00 
30 sec. 9.60 9.20 8.80 8.40 7.80 7.20 
10 sec. 7.20 6.90 6.60 6.30 5.85 5.40 

CLASS A 
1 min_..... _ 10.00 9.50 9.00 8.50 7.75 7.00 
30 sec....._ 8.00 7.60 7.20 6.80 6.20 5.80 
10 sec 6.00 5.70 5.40 5.10 4.65 4.20 
1 -minute and 30 -second spots may be counted to earn 
frequency for 10 -second spots, but not vice-versa. 

8. PROGRAM TIME RATES 
2 min 5 min 10 min 1/4 hr 1/2 hr 

Multiply applicable 
1 -min rate by 1-1/2 2 3 4 6 

Programa may be counted to earn frequency for spots, 
but not vice-versa. 

10. SPECIAL FEATURES 
15 -MINUTE NEWS 

PER WK: I ti 2 ti 3 tl 6+ 
AA _......._.-..._._.....-_... 15.00 13.50 12.00 11.00 
A 11.50 11.00 10.25 9.75 
Participations only. Maximum length 40 seconds. 

5 -MINUTE NEWS 
CLASS AA 

PER WK: I ti SOI 10 t 15+ 
Full sponsorship - 20.00 18.50 17.00 15.50 
1 -min participation. 13.00 12.00 11.00 10.00 
30 -sec participation. 10.90 9.60 8.80 8.00 

CLABS A 
Full sponsorship -.---. 18.00 16.50 15.00 13.50 
1 -min participation...._...... 11.00 10.00 9.00 8.00 
30 -sec participation....__.... 8.80 8.00 7.20 6.40 
Each Newscast contains 1 1 -minute and 1 80 -second 
commercial position. 
News I'articipat(ons may be counted to earn frequency 
for spots, but not vice-versa. 

W I B A -FM 
1948 

©OFMQ 
Media Code 4 251 3518 7.00 
Badger Broadcasting Co., Box 99, Radio Park, Madi- 

son. \Vis. 53701. Phone 608-233-5311. 
1. PERSONNEL 

General Manager --Fred H. Gage. 
Sales Manager -Clark Hogan. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Minneapolis --Harry S. Hyett Co., Inc. 
Dallas, Atlanta -Busby, Finch and Woods, Inc. 

3. FACILITIES 
ERP 11.000 w.: 101.5 mc. 
Antenna ht.: 470 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: 15 days. 

5. GENERAL ADVERTISING See coded regulations 
See WIBA listing for coded regulations. 

TIME RATES 
No. 1 Eff 2/1/67 -Reed 3/31/67. 

(This listing continued on next page) 
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Madison -W I B A -FM -Continued 
6. SPOT ANNOUNCEMENTS 1 min 4.00 30 sec 2.50 () 4 available each hour. 
8. PROGRAM TIME RATES 

1 hr _... 30 
Time may be specified, or sponsorship may rotate 
through the veek. 

9. PARTICIPATING PROGRAMS 
SATURDAY AFTERNOON AT THE OPERA 

'2011 length Opera Broadcasts, Sat 1:05 pm). 
Opera, per hr 35 

FINE ARTS MUSIC 
(Sun noon -10 pm) 

Classical, per hr - 35 

WISM 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 251 3610 8.00 
Heart O' Wisconsin Broadcasters, Inc., Box 2058. 

Madison, Wis. 53701. Phone 608-258-3167. 
STATION'S PROGRAMMING DESCRIPTION 

WISH: Programmed for general interest, especially 
for people between 20 & 40 years of age. 
Programming: 10% news, emphasizing state and local 
government activities. TALK: open line phone con- 
versation 1-1:55 pm. 80% music and entertainment. 
MUSIC: general popular emphasizing established 
current hits and popular music of past 25 years. 
News staff of 3, 2 stringers for state and local 
government meetings. 6 talk and music personalities 
make frequent local personal appearances at major 
events. Contact Representative for further details. 
Rec'd 9/26/87. 

I. PERSONNEL 
General .t,asuer-William it. Walker. 
Sales Manager --Phil Fisher. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights, 1480 kc. 

Directional. separate patterns day and night. 
Operating schedule: 24 hours. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 3a. 3c, 4a, 44. 5, 7h, 8. 
Rate Protection: 101). 11b, 12h, 13b, 14h, 15a. 
Basic Rates: 20a, 21a, 24a, 24b, 24c, 25a. 29a, 33d. 
Contracta: 40a. 
Comb.: Cont. Discounts: 60b, 60f, 801, 61a. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 
Member: Wisconsin Network, Inc. 

The BIG 
STATION 
in rich central and 
southern Wisconsin 
MADISON'S PERSONALITY 

STATION with 776,600 people 

In 13 counties-WIBA is the station 
for people who listen, have money, 
and buy. 
The Madison station featuring per- 
sonality programming plus State and 
local news, U. of Wisconsin sports, 
NBC news, Emphasis, and Monitor. 

Your 
best 
buy 

is: IBA 
(Madison's First Station) 

BADGER BROADCASTING CO. 
Radio Park, Madison, Wis. 1 310 

Phone: 608/233-5311 
nationally by jigi 

Meeker Radio, Inc. 

TIME RATES 
No. 10 ER 9/1/68 -Reed 8/28/08. 

WISM/WISM-FM COMBINATION RATES 
AAA -Mon thru Sat 6-10 am & 3-7 pm. 
AA -Man thru Sat 10 am -3 pm & 7-10 pm; Sun 6 
am -10 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

Ix 52x 104x 260x 312x 520x 
1 min- 23.00 22.00 21.00 20.00 19.00 18.00 
30/20 sec 18.40 17.60 16.80 16.00 15.20 14.40 
10 sec 11.50 11.00 10.50 10.00 9.50 9.00 

CLASS AA 
19.00 18.00 
15.20 14.40 
9.50 9.00 

CLASS G 
1 min. 19.00 18.00 17.00 
30/20 sec 15.20 14.40 13.60 
10 sec 9.50 9.00 8.50 

7. PACKAGE PLANS 
SATURATION PACKAGES 

CLASS AAA 
PER WK, EA: 12 ti 18 ti 24 ti 36 ti 
1 min. 21.00 20.00 19.00 18.00 
30/20 sec 16.80 16.00 15.20 14.40 
30 sec 10.50 10.00 9.50 9.00 

CLASS AA 
1 min 18.00 17.00 16.00 15.00 
30/20 sec 14.40 13.60 12.80 12.00 
10 sec 9.00 8.50 8.00 7.50 

CLASS A 
1 min 17.00 16.00 15.00 14 
30/20 sec 13.60 12.80 12.00 11 
10 sec 8.50 8.00 7.50 7 
May be cross combined to earn numerical frequen 
Not subject to retroactive discounts. 

1 min. 20.00 
30/20 sec 16.00 
10 Bec 10.00 

17.00 
13.60 
8.50 

16.00 
12.80 
8.00 

W I SM -FM 
1948 

MCI 

16.00 
12.80 

8.00 

15.00 
12.00 

7.50 

©©FMD 

15.00 
12.00 

7.50 

14.00 
11.20 

7.00 

.00 

."0 

.00 
cy. 

Subscriber to the NAB Radio Code 
Media Code 4 251 3611 6.00 
heart O' Wisconsin Broadcasters, Inc., Box 2058, 

Madison, Wis. 53701. Phone 608-256-3167. 
I. PERSONNEL 

President -William R. Walker. 
Sales Manager -Phil Fisher. 
Station Manager -Tom Bolter. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

3. FACILITIES 
ERP 20,000 w. (horiz. & vert.); 98.1 me. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 350 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See N,Sht listing for coded regulations, 

TIME RATES 

Sold in combination with WISM. See that listing 
for rates. 

WKOW 
1947 

R AIR 
Subscriber to the NAB Radio Code 

Media Code 4 251 3705 6.00 
Mldcontinent Broadcasting Co.. Box 100, 5727 Tokay 

Blvd., Madison, Wis. 53701. Phone 608-238-5891. 
TWX 608-854-8213. 
STATION'S PROGRAMMING DESCRIPTION 

WKOW: Programmed for adults 18-48. 
Variety programming with air personalities on all 
programs. NEWS: local and world news at :25 & :55 
hourly. ENTERTAINMENT: programs include mid- 
dle-of-the-road music based on local and national 
surveys, public service and informational features. 
AIR PERSONALITIES featured on every program. 
FARM: 2 associate farm directors featured 5-7 am 
& noon -1 pm with music, market prices, trends, and 
farm commentary. SPORTS: professional and uni- 
versity football. TALK: air personality in live dis- 
cussions with guests and listeners on important sub- 
jects. Adult men and women 10 pm -2 em. Contact 
Representative for further details. Recd 8/30/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Tony Moe. 
Gong & Sales Mgr. -Roger Russell. 

2. REPRESENTATIVES 
H -it Representatives, Inc. 
Minneapolis -Wayne -Evans & Associates. 

3. FACILITIES 
10.000 w. days, 5,000 w- nights; 1070 ke 

Directional -separate patterns day and night. 
Operating schedule: 5-2 am. CST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 20, 3a, 3d, 4a, 4d, 5, 6e, 75, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14h, 15a, 15c. 
Basic Rates: 20a, 21a, 21b, 21c, 21d, 22a, 22b. 23a. 

23b, 24a, 24b, 24c, 25a, 26, 27. 28e, 29a, 30. 32b, 
33a. 

Contracts: 40e, 41, 42d. 43, 44a, 44b, 45. 46, 47d, 
48, 49, 50, 51a, 51e. 

Comb.; Cont. Discounts: 60b, 60d, 60g, 601, 61a. 
61b, 61c, 62b, 62d. 

Cancellation: 70a, 70c, 71a, 72, 73a. 73b. 
Prod. Services: 80, 81, 82. 
General rates apply to all advertising, other than 
that of firms offering products or services direct to 
consumer through outlets which advertiser owns or 
controls. 

TIME RATES 
No, 13 Eff 7/1/68 -Reed 6/5/68. 

AAA -Mon thru Sat 6-10 am, noon -1 pm & 4-7 pm. 
AA -Mon thru Sat 5-6 am, 10 am -noon, 1-4 pm & 
7-10 pm; Sun sign -on -7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

I MIN: lx 52x I04x 
AAA 17 16 15 
AA 15 14 13 

7. PACKAGE PLANS 
9 8 

ROTATLNG PLAN 
I MIN: Ix 6x 12x 18x 24x 

AAA 17 14 13 12 11 
AA 15 12 11 10 9 
A 10 8 7 6 5 

30 sec or less: 80% of applicable 1 -min. 
10 sec or less: 50% of applicable 1 -min. 

CONSECUTIVE WEEK DISCOUNTS 
52 wk -10% (Rotating Plan only) 

TOTAL AUDIENCE PLANS 
Plan - 

I MIN: I II III 
6-10 am 5 4 3 
10 am -9 pm 15 9 6 
4-7 Dm 5 4 3 
Mon thru Sat 7-10 pm; Sun all day 11 7 6 

36 ti 24 t1 18 t1 
ea 7.00 7.50 8.00 
Only 1 -min & 30 -sec rates apply to Total Audience 
Plana. 
30 sec: 80% of aplicable 1 -min. 

10. SPECIAL FEATURES 
News, weather, sporte farm facts and special fee- 
tures-1-min fixed position rate. 
Spots between 2 rate classifications take the higher 
rate. 
Spots and programs may not be combined for fre- 
quency discount. All plan spots in all categories are 
combinable. 
1 -min and 30 -sec may be counted to help earn fre- 
quency discounts on 10 -sec spots, but 10 -sec spots 
may not be counted to help earn frequency discounts 
on 1 -min and 30 -sec. 

156x 260x 312x 
14 13 12 
12 11 10 

7 6 6 

Sox 
10 

8 
5 

WMAD 
1984 

Media Code 4 251 3830 5.00 
Air Capitol, Inc., Box 4308, Brookwood Station, 

Madison, Wis. 53711. Phone 608-257-0756. 
STATION'S PROGRAMMING DESCRIPTION 

WMAD: Programmed for young adulte and adults. 
Music 70%, news 15%. talk 10%, sports 5%. 
MUSIC: 100% modern country and western. NEWS: 
5 min every 30 min with local and regional on hour, 
and national and international on half hour. TALK: 
telephone swap show 1-2 pm, M -F. SPORTS: show 
nt 7:50 am, M -F. 5 air personalities emcee entire 
operation. Heavy emphasis on community involvement 
through support of service clubs, fund drives, etc. 
Contact Representative for further details. Itec'd 
11/30/67. 

I. PERSONNEL 
Managing Director -Neil K. Searles. 
Commercial Manager -Al Statk. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 
5.000 w.: 1550 ke. 
Operating schedule: 6 am -local sunset. CST. 

10,000 WATTS 

It can light up a quarter of a 

million radio sets. It beams to 18 

Wisconsin counties. It will power 
your sales message through a 

798,700 population market.* 

WKOW 
10,000 WATTS at 1070 

Madison, Wisconsin 
Represented by H -R in Minneapolis by Wayne Evans 

*3 my coverage SRDS, 1-1-68. 

WISCONSIN 
4. AGENCY COMMISSION 

15/0; 1st of following month. 
5. GENERAL ADVERTISING See Boded regulatio 

NAB Radio Code Advertising Standards apply. 
General: la. lb. 2a, 2b, Se, 3b. 3d, 4a, 4d, 5, 6a, 71 
Rate Protection: 10a, lia, 12e, 13a, 140, 15e. 
Basic Rates: 20a, 20b, 210, 21b, 21c, 22a, 22b, 23e 

23b, 24a, 24e. 25a, 27, 28b, 28c, 29a, 30, 32a. 335. 
Contracts: 40a, 41, 42a, 42d, 44a, 44b, 45, 46, 48, 

51a, 51b, 51c. 
Comb.; Cont. Discounts; 60a, 60d, 60g, 61e. 01b, 

61e. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with MRS Radio Network. 
Member: Country Music Network. 

TIME RATES 
ER 11/1!67-Rec'd 11/2/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 1040 1565 208x 260x 3125 500x 

1 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 6.50 
30 sec 8.50 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
10 sec 5.00 9.75 4.50 4.25 4.00 3.75 3.50 3,25 

7. PACKAGE PLANS 
PER WK: loti 15t1 2081 25t1 30 t 50 t1 
1 min. 9.00 8.50 8.00 7,50 7.00 6.50 
30 sea 7.50 7.00 6.50 6.00 5.50 5.00 
10 sea 4.50 4.25 4.00 3.75 3.50 3.25 

WMFM (FM) 
1948 

Media Code 4 251 3895 5.00 
Earl W. Fessier, 2047 Winnebago St., Madison, 

Wis. 53704. Phone 608-244-2847. 
I. PERSONNEL 

General Manager -Earl W. Fessier. 
Sales Manager -B. L. Hugh. 
Program Manager -Ruth PennewelL 

2. REPRESENTATIVES 
C. Otis Rawalt, Inc. 

3. FACILITIES 
ERP 50.000 w. 104.1 mc. Stereo. 
Operating schedule: 6 am -midnight Mon thru b.. 
8 am -midnight Sun. CST. 
Antenna ht.: 100 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; cash discount 2%. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b. 5, 60, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20e, 22a, 22b, 23a, 24a, 24b, 26. 293. 
Contracts: 40e, 46. 47a. 
Comb.: Cont. Discounts: 61a, 61b, 62e. 
Cancellation: 71e, 73a. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 11/1/66-Rec'd 11/7/66. 
6. SPOT ANNOUNCEMENTS 

ix lax 26x 39x 52x 985x 
1 min. 6.00 5.40 4.80 4.20 3.60 3.00 

7. PACKAGE PLANS 
STATION BREAK SATURATION 

1 day 60 3 days 120 
2 days...- 92 

ROS SPOTS 
Imo 2mo3mo 

Per Day 75 120 150 
8. PROGRAM TIME RATES 

Ix 13x 26x 39x 52x 365x 
1 hr......._.._...._..... _ 96 72 60 48 36 24 
1/2 ......... 60 42 36 30 24 18 
1/4 hr 36 30 24 18 15 12 

10. SPECIAL FEATURES 
Newscasts ..._. 7.20 
Fine Music Classics Programs -1 -min. flat _... 7.20 

WRVB (FM) 
1959 

©OF MB 
Subscriber to the NAB Radio Cede 

Media Cede 4 251 3990 4.00 
Paul A. Stewart Enterprises, 207 N. Pinckney St., 

Madison Wisc. Phone 608-255-8803. 
I. PERSONNEL 

Pres. & Gen'\ Mgr. -Paul A. Stewart. 
Vice -President -Warren W. Hopeman. 
Program Director -Cecil C. Beck. 

3. FACILITIES 
ERP 50,000 w.: 102.5 mc. 
Antenna ht.: 460 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 3d, 4b, 9d, 5, 6a, 7a, 8. 
Rate Protection: 10d, lid, 12d, 14d. 
Basic hates: 20b, 21a, 23b, 24a, 25a, 27, 28c, 31, 

33a. 
Contracta: 40a. 41. 42c, 43. 44a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 70b, 70d, 71a. 73b. 
Prod. Services: 80, 81, 82. 
Tobacco, patent medicine and theatre advertising not 
accepted. 
No competitive product or service aired within 1/2 - 
hour period. 
Member: Fine Music Group. 

TIME RATES 
Rates effective September, 1965. 
liaise received October 7, 1965. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 ti. 13 ti. 26 ti. 52 ti. 385 ti. 

1 hour..-- 60.00 55.00 50.00 30.00 20.00 
1/2 hour.... 40.00 30.00 25.00 15.00 10.00 
1/4 hour.... 25.00 15.00 10.00 8.00 6.00 

1 minute 5.00 3.50 3.00 2.50 2.00 
20 seconda or 

less 4.25 3.50 2.25 1.75 1.25 

November 1, 1968 Spot Radio Stations 951 



WISCONSIN 

MANITOWOC (2 AM; 1 FM) 
Manitowoc County -Map Location G-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCUB 
1952 

R AIB 
Subscriber to the NAB Radio Code 

Media Code 4 251 4085 2.00 
Eastern Wisconsin Broadcasting Corp.. 2500 N. Mino 

Dr., Manitowoc, Wis. 54221. Phone 414-682-8226. 
STATION'S PROGRAMMING DESCRIPTION 

WCUB: General interest programming 80%. FARM 
10%; 8:00-8:30 am & 12:30-1 pm. Teen and young 
adult 10%: 3-4 pm M -F & 9 am -12M Sat. NEWS: 
5 min on hour plus 3 major 15 min programs daily, 
50% local content. 4 mobile units. Weather: time 
and temperature after every record, capsules every 15 
min, three 5 min programs daily. Special hourly 5 
min features on half hour (women's features, com- 
munity reports, interviews, trading poet. etc.). MUS- 
IC: middle-of-the-road (mostly standards with occa- 
sional folk, popular, religious, ethnic, country. 
western and showtunea interspersed). Contact Repre- 
sentative for further details. Reed 7/18/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Jack Severson. 
Program Iirector-Bob Irish. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
1.000 w. days; 980 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset weekdays; 
6:00 am -local sunset Sun. CST. 
Partial slmuleaat operation. Simulcast 6-8:30 am. 
For non -simulcast facilities see WKUB (FM). 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 20. 3a. 3d, 4e. 5. 60. 7b, 8. 
Rate Protection: 10a. lia. 12a, 13e. 14a. 15a. 150. 
Basic Rates 20a. 21e, 210, 21d, 22a. 22b, 23a, 24h. 

24c. 25a, 28. 27, 28a, 28c, 29a, 30, 31. 
Contracts: 40a, 41, 42b, 44a, 45, 48, 97a, 48, 49, 50, 

51a, 510. 
Comb.; Cont. Discounts: Boa, 60d, 60e. 60f, 601. 131b, 

82a. 62_d. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
FM facilities: WKUB (FM). 
Affiliated with American Information Network. 
Member: Wisconsin Network, Inc. 

TIME RATES 
Et' 7/1/68-Rec'd 7/8/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I56x 260x 520x I000x 

1 min 6.00 5.50 5.25 5.00 4.75 4.50 4.25 
20/30 sec 4.00 4.60 4.90 4.20 4.00 3.80 3.60 
10/15 sec 3.00 2.75 2.85 2.50 2.40 2.25 2.15 

7. PACKAGE PLANS 
ROS 

PER WK: 10ti 15tí 20ti 25tí 30tí 
1 min 50.00 72.00 92.00 111.25 129.00 
20/30 sec 38.00 52.50 68.00 82.50 97.50 
10/15 sec 25.00 36.00 46.00 55.00 64.50 

7. PACKAGE PLANS 
CONSISTANT IMPRESSION PLAN 

Monthly 
PER DAY: PER WK: 13 wk 26 wk 52 tek 
1 ti 7 ti 60.00 55.00 50.00 
2 ti 14 ti 110.00 100.00 90.00 
3 ti 21 ti 150.00 140.00 130.00 
All ROS rotated daily throughout schedule. Mini- 
mum 13 weeks. 

PACKAGE PLANS 
PER WK: 70 ti 50 ti 40 ti 30 01 20 ti IO ti 
1 min. ea.... 1.50 1.60 1.65 1.75 1.95 2.10 
PER MO: 280 ti 200 ti 100 ti 
1 min, ea 1.95 1.50 1.65 
All ROS and not combinable with other spots for 
frequency discounts. 

8. PROGRAM TIME RATES 
5 min 10 min 1/4 hr 1/2 hr I hr 

1 x 5.00 7.50 10.00 15.00 20.00 
13 x 4.50 6.75 9.00 13.50 18.00 
26 x 4.05 6.05 8.10 12.15 16.20 
52 x 3.65 5.45 7.30 10.95 14.60 
104 x 3.30 4.90 8.55 9.85 13.15 
156 x -. 2.95 4.40 5.90 8.90 11.85 
260 z 2.65 3.95 5.30 8.00 10.65 
312 + 2.40 3.55 4.75 7.20 9.80 
All schedules may be combined with WCUB schedules 
for frequency discount. 

WOMT 
1926 

Subscriber to the NAB Radio Cone 
Media Code 4 251 4180 1.00 
Manitowoc Radio Inc., Box 685, Manitowoc, Wis. 

54220. Phone 414-682-8297. 
STATION'S PROGRAMMING DESCRIPTION 

WOMT: Programmed for adulta and young adults. 
5 min network news on half hour, local and regional 
news on hour. 5-7 am country and western music, 
farm markets and weather. 7 am -7 pm middle-of- 
the-road music. 7 pm -12M current hits. Network news 
5:35-6 pm. 15 min newscasts at 6 am, 8 am, 12:15 
pm, 3 pm, 4 pm, & 6 pm. 15 min sportscast at 
5 pm. 10-10:30 am audience participation with 
homemaker emphasis. All live high school sports 
coverage and university basketball. Remote facilities 
available. Contact Representative for further details. 
Reed 8/3/07. 

I. PERSONNEL 
Gen'l Mgr. & Prog. Dir. -Alvin R. Anderson. 
Sales Manager -John Baerle. 
Woman's Program Director -Karen Kay. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

9. FACILITIES 
1.000 w. days. 250 w. nights; 1240 kc. 
Operating schedule: 5:00 am -midnight. CST. 

4. AGENCY COMMISSION 
All rates net to station. (Only one rate card in use.) 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a. 3d, 4a, 9d, 5, 6a, 7b, 8. 
Bate Protection: 100, I1b, 12h, 130. 14b. 15a. 
Basic Rates: 20b, 21c, 22a, 23a, 24b, 25a, 26, 28h. 

28c, 29a, 30, 33c. 
Contracts: 40e. 41, 44a, 49b, 45, 46, 47a, 48, 49, 51b. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61a, 61b, 62d. 
Cancellation: 70c, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with SIBS Radio Network. 

TIME RATES 
No. 2 Et' 1/1/67 -Reed 1/3/67. 

50 ti 6. SPOT ANNOUNCEMENTS 
185.00 Ix 26x 52x 104x I56x 260x 312x 
142.50 1 min 5.50 4.95 4.50 4.15 3.85 3.55 3.30 
95.00 30 sec 3.85 3.45 3.15 2.85 2.70 2.55 2.40 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr IO min 5 min 

1 x 70 50 30 20 12 

WKUB (FM) 
1966 

DOFIMQ 
Media Cede 4 251 4100 9.00 
Eastern Wisconsin Broadcasting Corp.. Box 98, 2500 

Micro Dr., Manitowoc, Wis. 59220. Phone 414- 
682-8226. 

I. PERSONNEL 
Pres., Gen'l & Sta. Mgr. -Jack Severson. 
Sales Manager -Bob Barrack. 
Program Director -Bob Irish. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
ERP 3,000 w.: 92.1 mc. Stereo. 
Operating schedule: 6 am -midnight daily. CST. 
Antenna ht.: 246 ft. above average terrain. 
Partial simulcast operation. Operated separately 
8:30 am -midnight. For simulcast facilities see 
WCUB. 

4. AGENCY COMMISSION 
None: all rates net to station. 10th of following 
month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la 2a, 2h, 3a, 3b, 3d, 4a, 5, 6a, 7a, 8. 
Rate Protection: 150. 
Basic Rates: 20a, 21b, 21d, 22a. 22b, 23a, 25a. 26, 

27. 2813. 29a, 30. 
Contracta: 40a, 41, 44b, 45, 46, 97a, 48. 50, 51a, 

510. 
Comb.: Cont. Discounts: 60a. 60e. 61a. 
Cancellation: 70a. 70c, 71a, 72, 73a. 
Prod. Services: 82. 
AM facilities: WCUB. 
Affiliated with American FM Network. 

TIME RATES 
No. 2 Et' 7/1/67 -Reed 12/18/67. 

6. SPOT ANNOUNCEMENTS 
1 -MINUTE 

PER WK: 28t1 21 t1 1401 
1 wk 1.80 1.90 2.00 
13 wk 1.65 1.75 1.80 
26 ask 1.55 1.60 1.65 
52 wk 1.40 1.50 1.60 

7 tl 
2.20 
2.00 
1.80 
1.65 

4 ti 
2.50 
2.20 
2.00 
1.80 

I ti 
3.00 
2.50 
2.20 
2.00 

MARI NETTE 
Marinette County -Map Location G-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMAM 
1939 

Subscriber to the NAB Radio Code 
Media Code 4 251 4275 9.00 
Marinette Central Broadcasting Co.. 400 Wells SL. 

Marinette. Wis. Phone 715-735-6631. 
I. PERSONNEL 

General Manager -Howard L. Emich. 
Program Director --Bill J. Llegeoia. 

2. REPRESENTATIVES 
Bum -Smith Company, Inc. 

3. FACILITIES 
250 w. days, 100 w. nights; 570 kg. 

Non -directional. 
Operating schedule: 5:45 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a. 9a. 9d, 5, 6a, 7a. 8. 
Rate Protection: 10a. lia, 12a, 13a, 14a, 15a. 
Basic Rates: 20h, 21a, 21d. 22b, 23a, 24b, 25a, 26. 

28a, 29a, 30. 
Contracts: 40a, 44a, 95, 46. 47e, 48, 50, 51a. 
Comb.; Cont. Discounts: 600. 60f. 61e. 
Cancellation: 70e. 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective July I, 1959. (Card No. 3.) 

Card received July 22. 1959. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 hr. 1/4 hr. 10 min. 5 min. 1 min. 
t time.... 25.00 18.00 15.00 8.00 5.00 

26 times.. 23.75 17.10 14.25 7.60 4.75 
52 times.. 22.50 16.20 13.50 7.20 4.50 

156 times.. 21.25 15.30 12.75 6.80 4.25 
260 times.. 20.00 14.40 12.00 6.40 4.00 
1n seconds or lees -50% of earned I -minute rate. 

7. PACKAGE PLANS 
*SATURATION SCHEDULE 

(Fixed position not guaranteed) 
15 days: 1 min. 1 min. 

10 times 45.00 30 ..... 120.00 
20 times 83.00 () Not combinable. 

MARSHFIELD (1 AM; 1 FMI 
Wood County -Map Location E-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDLB 
1946 

Media Code 4 251 4370 8.00 
WDLB Broadcasting Corp., Box 512, Marshfield, 

Wis. 54449. Phone 715-384-2191. 
I. PERSONNEL 

General Manager -Nathan L. Goetz. 
Station Manager -Jack H. Hackman. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
1.000 w. days; 250 w. nights; 1450 kc. 

Non -directional. 
Operating schedule: 5:00 am -midnight Mon thru Sat; 
7:00 am -10:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15%. ho cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3h, 3c, 4a, 4d. 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 120, 13b, 14h, 15a, 15b. 

16. 
Basic Rates: 21a, 21b, 21c, 22a, 22h, 23a, 24h, 25c, 

28a, 29a. 
Contracts: 40a, 41. 44e, 440, 47a. 
Comb.; Cont. Discounts: 60b, 60d, 600, 601, 61a, 

61b. 
Cancellation: 71a. 73a, 73b. 
Prod. Services: 80. 

TIME RATES 
No. 5 Eft 4/1/66 -Reed 4/8/66. 

6. SPOT ANNOUNCEMENTS1 
80 I 30 

min see min see 
1 z 5.60 4.40 156 z 4.35 3.30 
13 z 5.30 4.10 260 z..........._... 3.75 2.90 
26 x 5.05 3.90 500 x 3.10 2.40 
39 z 4.90 3.70 1000 x 2.70 2.10 
78 x 4.80 3.55 

8. PROGRAM TIME RATES 
5 min 5 min 

1 z 8.20 78 x..........._...._...._.._. 6.45 
13 x 7.65 156 x 6.05 
26 x 7.05 260 x 5.40 
39 x 7.05 500 z 5.00 

W D L B -FM 
1965 

Media Code 4 251 4371 6.00 
WDLB Broadcasting Co.. Box 630, 1710 N. Central, 

Marshfield, Wis. 54449. Phone 715-384-2191. 
I. PERSONNEL 

General Manager -Nathan L. Goetz. 
Station Manager -Jack Heckman. 
Sales Manager -Bill Allen. 

3. FACILITIES 
ERP 27.500 w.; 106.5 me. 
Operating schedule: 8:00 am -midnight. CST. 
Antenna ht.: 275 ft. above average terrain. 

4. AGENCY COMMISSION 
15/2; 10th of following month. 

5. GENERAL ADVERTISING See coded recalai - 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 313. 3c, 4e, 4d, 5, 6e, 7e. 8. 
Rate Protection: 10h, llb, 12b, 13b, 14b, 15a, 1513 

16. 
Basic Rates; 21a, 21b, 21e, 22a, 22b, 23a, 24b, 23c, 

28a, 29a. 
Contracts: 40a, 41. 44a, 44b, 47a. 
Comb.: Cont. Discounts: 800, 60d, 60h, 601. 
Cancellation: 71a, 73a 73b. 
Prod. Services: 80. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective May I. 1961. (Card No. 4.) 

Card received October 18. 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 see 
1 ti 5.40 4.05 500 tl 3.10 2.40 
26 ti 5.10 3.90 750 ti 2.95 2.25 
52 ti 4.95 3.70 1000 ti 2.70 2.00 
104 ti 4.65 3.55 1500 ti.........._ ...... 1.90 
156 Ii 4.35 3.30 2000 ti ..._. 1.60 
260 ti 3.75 2.90 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 ti 33.00 27.00 18.00 10.00 
13 ti 31.35 25.65 17.10 9.50 
26 ti 29.70 24.30 16.20 9.00 
52 ti 28.05 22.95 15.30 8.50 
156 ti 28.40 21.60 14.40 8,00 
260 ti 24.75 20.25 13.50 7.50 
312 ti 23.10 18.90 12.60 7.00 

MAUSTON 
Juneau County -Map Location E-7 

See SRDS consumer market map and Data at uegin- 
ning of the State. 

WRJC 
1961 

R A B 

Media Code 4 251 4465 6.00 
Radio Juneau County, Inc.. Box 115, Mauston, Wis. 

53948. Phone 608-843-8001. 

I. PERSONNEL 
President -John D. Rice. 

2. REPRESENTATIVES 
Regional-Pearse Sales. 

3. FACILITIES 
500 w. days; 1270 ke. Non -directional. 
Operating schedule: 5:30 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded n - 
General: lb, 2h, 3a, 3d, 4a, 9d, 5, 8a, 713. 8. 
Rate Protection: 10a, 11a, 12h, 13h, 14a, 15a, 15h. 
Basic Rates: 200, 21a, 21e. 23a, 25a, 26, 29a, Si, 

33a. 
Contracts: s4b, 45. 47a, 50, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 61a, 62b. 
Cancellation: 700. 70e, 71b, 73b. 
Prod. Services: 80, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Et' 6/1/68-Rec'd 4/26/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 see 

1 ti 3.30 2.85 21 t1..._........... 2.40 1.75 
4 t1 3.45 2.50 26 ti 2.20 1.65 
8 ti 3.20 2.30 30 ti......_.._... 1.95 1.50 
12 ti 2.95 2.15 60 tL.._.._ 1.65 1.30 
16 ti 2.65 1.95 

8. PROGRAM TIME RATES 
1 hr I/2 hr 1/4 hr 10 min 5 min 

1 ti 39.00 22.10 16.25 11.70 9.45 
4 ti 32.50 18.45 11.70 7.80 6.85 
8 ti 28.25 15.80 10.40 7.15 6.25 
12 ti 26.75 14.95 9.40 6.25 5.50 
16 ti 25.15 14.05 7.80 5.85 5.00 
21 ti 21.45 13.00 7.40 5.55 4.50 
26 ti 20.00 12.35 6.95 5.10 4.10 
30 ti 18.60 11.70 6.50 4.70 3.50 

MEDFORD 
Taylor County -Map Location D-5. 

See SRDS consumer market map and data at begin- 
ning of the State. 

WIGM 
1941 

Media Code 4 251 4560 4.013 
WIGM. Inc., Hwy. 13, S. city limits, Medford, Wis. 

54451. Phone 748-2566. 
I. PERSONNEL 

l'rea. & Gen'l Mgr. -Paul Allman. 
Vice-Pres. & Sales Mgr. -Joe Dahleig. 

2. REPRESENTATIVES 
Clark Station Representatives, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 5:30 am -10:00 pm weekdays; 7:00 
am -7:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15/2 -if paid by 10th. 

5. GENERAL ADVERTISING See coded re^n'a- 
NAB Radio Code Advertising Standards apply. 
General: lb, 2h, 3a, 45, 9d, 5, 6a, 7a. 
Rate Protection: lOb, 110, 12h, 13h, 14b, 1513. 
Basle Rates. 20b, 21a, 22a, 23a, 240. 25b. 28a. 29a, 

30, 33a. 
Contracta: 40a, 42b, 92d, 44a, 46, 47a, 48, 51a. 
Comb.: Cont. Discounts: 60b, 60h, 61b, 62h. 
Cancellation: 70a, 70d, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network 

TIME RATES 
Rates effective January 1, 1957. 
Rates received October 5. 1954. 

Rev. (rates) reed January 5. 1959. 
6. SPOT ANNO 1NCEMEs TS/PR OG 

1/4 
RAM RATES 

hr. hr. hr. min. min. min. 
1 time 35.50 22.75 13.00 9.00 6.00 8.00 

13 times..- 33.70 21.60 12.35 8.50 5.85 2.84 
26 tlmen__ 31.90 20.45 11.70 8.00 5.30 2.60 
52 times 30.10 19.30 11.05 7.50 4.95 2.40 

104 times 28.30 18.15 10.40 7.00 4.60 2.20 
260 times 26.50 17.00 9.75 6.50 4.25 2.00 
312 times 24.70 16.85 9.10 6.00 3.90 1.80 

MENASHA 
Winnebago County -Map Location F-7 

See 811138 consumer market map and data at begin- 
ning of the state. 

See Appleton 
(including Neenah -Menasha; Kaukauna) 

MENOMONEE FALLS 
Waukesha County -Map Location G-9 

See SRDS consumer market map and data at beginning 
of the State. 

WZMF (FM) 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 251 4580 2.00 
Falls Broadcasting Corp., Box 216, Menomonee Falls, 

Wis. 53051. Phone 414-251-7070. 
I. PERSONNEL 

Station Manager -Harold D. Nichol. 
Sales Representative -Ronald F. Amami. 
Seely/Treas.-Kenneth E. Slayer. 

3. FACILITIES 
ERP 3.000 w.; 98.3 me. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 310 R. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a. 4a, 9d, 5, 60, 7h. 
Rate Protection: 10e. 11e, 12e, 13e, 14e, 15b, 16. 
Basic Rates: lob, 210, 22a, 23a. 24e, 25a, 28c, 30, 

31. 
(This listing continued on next page) 
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Menomonee Falls -W Z M F (FM)-Cont'd 
Contracts: 40a, 43, 45, 49, 51a, 51b. 
Cancellation: 72, 73e. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft Recd 6/17/68. 
Prime -Mon thru Sat 7-10 am & 4-7 pm; Sun all 
day. 
Standard -Mon thru Sat 10 am -4 Dm & 8-11 pm. 

6. SPOT ANNOUNCEMENTS 
PRIME 

PER WK: 5ti 10tí 15 ti 20t1 25t1 30 ti 
1 min 7.00 6.75 6.50 6.00 5.75 5.00 
30 sec 5.00 4.50 4.00 3.75 3.50 3.25 

STANDARD 
1 min. 6.00 5.75 5.50 4.50 3.75 3.50 
30 sec 4.00 3.75 3.50 3.00 2.75 2.50 

8. PROGRAM TIME RATES 
PRIME 

PER WK: I ti Stl 
1 hr 50 47 
1/2 hr 30 28 

STANDARD 
1 hr..._ 90 37 
1/2 hr 23 22 

5ti 7ti 
45 42 
27 25 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 9b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 100, llb, 12b, 13b, 14h. 
Basic Rates: 22a, 23a, 24a, 24b, 25a, 280, 29e. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, ()la, 610, 62b, 62e. 
Cancellation: 70a, 70c, 71b. 73a. 
Member: National Agitadlo Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

EH 1/31/67-Rec'd 2/2/68. 
A-7-9 am & noon -1 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: A B A B 
1 a 9.75 3.75 156 x 3.60 2.60 
13 e 9.50 3.50 208 e ... 3.40 2.40 
26 e 4.25 3.25 260 e..._ 3.20 2.20 
52 ...... 4.00 3.00 312 e 3.00 2.00 
104 e 3.80 2.80 
30 sec: 80% of applicable rate. 

8. PROGRAM TIME RATES 
CLASS B 

Ix 26x 52x 140x I56x 260x 312e 
1 hr 35.00 30.00 25.00 23.75 22.50 21.25 20.00 

36 34 
1/2 hr 22.50 20.00 17.50 16.25 15.00 13.75 12.50 

20 18 
1/4 hr 15.00 12.50 10.00 9.25 8.50 7.75 7.00 
10 min 12.50 10.00 7.50 7.00 6.50 6.00 5.50 
5 min 7.50 6.00 5.00 4.50 4.00 3.50 3.25 
Class A: Applicable rate plus 1.00 each. 

MENOMONIE (1 AM; 1 FM) 
Dunn County -Map Location C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDMW(FM) 
1967 

Media Code 4 251 4605 7.00 
Menomonie Broadcasting Co., 321 Main St.. Menom- 

onie, Wis. 59751. Phone 715-235-9994. 
I. PERSONNEL 

President -Dr. Wendell Hansen. 
Sta., Sales Mgr. & Prog. Dtr.-LaVern Garton. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
ERP 3,000 w.: 92.1 mc. Stereo. 
Operating schedule: 6 am -10 pm daily. CST. 
Antenna ht.: 150 ft. above average terrain. 
Partial simulcast operation. Operated separately 4.10 
pm daily. For simulcast facilities see WMNE. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a. 3a. 3b, 9b, 9d, 5, 6a, 7b. 8. 
Rate Protection: 10b, 1lb, 120, 136, 14h, 15a, 150. 
Basic Rates: 200, 21a, 210, 21c, 22b, 23a, 29b, 26, 

28b. 28c, 30. 
Contracts: 90a, 41, 42a, 42c, 43, 44a. 446. 46, 47e, 

49. 50, 5111. 51c. 
Comb.: Cont. Discounts: 60a, 60d, 60f, 61a, 62e, 82d. 
Cancellation: 70a, 70c, 71a, 72. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 E8 3/1/68-Rec'd 3/13/68. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 101e () 
1 min 2.50 2.00 1.75 1.50 
30 sec 1.50 1.20 1.05 .90 

() 201-900 x. 

7. PACKAGE PLANS 
2 WKS: 10 ti 21 ti 51-100 
30 sec 1.30 1.10 .90 

8. PROGRAM TIME RATES 
55 min -5x applicable 1 -min. 
5 min -1-112x applicable 1 -min. 

WMNE 
1951 

Media Code 4 251 4655 2.00 
Menomonie Broadcasting Co., 321 Main Bt., Meno- 

monie, Wis. 54751. Phone 715-235-2112. 

STATION'S PROGRAMMING DESCRIPTION 
WMNE: Programmed for general interest. 
Emphasis on adult, farm and housewife. 6-7 am 
farm, c and w, farm markets, extension programs. 
7:15-8 em sports, markets, news, local, state and UPI 
audio, weather. 8-11 am homemaker variety, com- 
munity news, church notices, hospital admissions, re- 
quest music, fashions, interviews, recipes, audience 
participation. etc. 11-11:30 am community programs, 
area news. 11:30 am -noon quiz. Noon -12:30 pm 
network sports, farm markets, weather, swaps, news 
roundup. 12:30-1 pm farm markets and programs 
direct. 1:30-5 pm middle-of-the-road music, news 
every hour, local programs and entertainment. 5-6 
pm light classical and standards Sat pm current hits 
or football. Sun: 7:30 am -noon church and music, 
noon -12:30 pm news and reports pm music. Contact 
Representative for further details. Reed 8/7/67. 

I. PERSONNEL 
President -Dr. Wendell Hansen. 
Manager-Thorsten Edgeberg. 
Program Director -Wayne Crego. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1,000 w. days; 1380 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset weekdays; 
7:00 am -local sunset Sun. CST. 
Partial aimuleast operation. Simulcast with WDMW- 
FM 6 am -4 pm. 

4. AGENCY COMMISSION 
None; all rates net to station. 

MERRILL 
Lincoln County -Map Location E-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

WXMT 
I960 

R 'A B 

Media Code 4 251 4750 1.00 
North-Central Broadcasting Corp., Box 71. Me:rlll, 

Wis. 54452. Phone 715-536-8262. 
I. PERSONNEL 

President -Leonard Harm:. 
General Manager -Ken Farnsworth. 

3. FACILITIES 
1.000 w. days; 730 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. Net 
10 days. 

5. GENERAL ADVERTISING See coded re'ula'i'- 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3e, 3d, 9a, 4d, 5, 6e, la, 8. 
Rate Protection: 150. 
Basic Rates: 200, 21a. 21b, 22a, 22b, 23a, 24b, 28b. 

28e. 
Contracts: 40a. 47a. 
Comb.: Cont. Discounts: 60a, 60e, ela. 
Cancellation: 70a. 71a, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Eft Rec'd 2/2/68. 

6. SPOT ANNOUNCEMENTS 
I MIN, FIXED: 

I ti 2 tI 3 ti 
1 wk 5.59 4.12 3.82 
4 wk 5.29 3.82 3.52 
13 wk..._.._ 5.00 3.53 3.24 
52 wk 4.70 3.24 2.94 
30 sec: 80% of 1 -min. 

7. PACKAGE PLANS 

4 ti 
3.53 
3.24 
2.94 
2.65 

5 tl 
3.24 
2.94 
2.65 
2.3.5 

IO ti 
2.94 
2.65 
2.35 
2.08 

BIG X -ROS MERCHANDISE MOVERS - Per week - -Per month - 
EA: IO ti 20 ti 50 ti 50 tl 100 ti 200 ti 
1 min. 2.50 2.25 1.90 2.35 2.10 1.80 
30 sec: 80% of 1 -min. 30 sec: 40% of 1 -min. 

8. PROGRAM TIME RATES 
lx 260 52x 260x 

1 hr 60.00 47.25 35.50 24.00 
1/2 hr 35.50 27.50 21.00 15.00 
1/4 hr 21.20 14.25 10.60 8.25 
5 min 10.60 8.25 5.90 4.15 

MILWAUKEE (9 AM; 9 FM) 

(including Wauwatosa, West Allis) 
Milwaukee County -Map Location O-9 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This in not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi- 
vidual station coverage, audience delivered, etc. with- 
in the area. 

WAWA 
1961 

WEST ALLIS 
Media Code 4 251 4845 9.00 
Suburbanalre, Inc., 12700 W. Bluemound Rd., 

Grove, Wis. 53122. Phone 414-786-9625. 
1. PERSONNEL 

Sta., Gen'l & Bales Mgr. -Neil K. Searles. 
Program Director -O. C. White. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
Southern: Bernard I. Ochs Co. 

3. FACILITIES 
1,000 w. days; 1590 kc. Directional. 
Operating schedule: 6:00 am -local sunset. CST. 
Antenna ht.: 200 ft. above average terrain. 
Simulcast operation during AM hours. For non -simul- 
cast facilities see WAWA -FM listing In Spot Radio 
Rates and Data Part 2. 

Elm 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 5, 6e, 7e, 8. 
Rate Protection: 10b, 110, 120, 130, 14b. 
Basic Rates: 22a, 220, 23a, 25e, 29a. 
Contracts: 40e, 45, 47a. 
Comb.: Cont. Discounts: 600, 60k, 61e, 62e. 
Cancellation: 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 11/7/66-Rec'd 10/27/66. 
6. SPOT ANNOUNCEMENTS () 53e 105x 157e 313x 625x 937x 

1 min 9.00 8.50 8.00 7.50 7.00 6.50 6.00 
() 52 x or less. 

20/30 sec: 80% of 1 -min. 
8. PROGRAM TIME RATES 

Ihr 1/2hr1/4hr 10 min 5min. 
1 ti 120.00 72.00 48.00 36.00 24.00 
13 ti..._...... ...... 115.00 69.00 46.00 34.50 23.00 
26 ti ....... 110.00 68.00 44.00 33.00 22.00 

63.00 42.00 31.50 21.00 
60.00 40.00 30.00 20.00 
57.00 38.00 28.50 19.00 
54.00 36.00 27.00 18.00 
51.00 34.00 26.50 17.00 

104 tl ............._.._ 100.00 
156 ............ 95.00 
260 ti ..... _.._.._ 90.00 
312 tI 85.00 

10. SPECIAL FEATURES 
Newscasts: 5 -minutes st :55. 

5 MINUTE NEWSCASTS 
PER WK: 
12 ti 100. 6 u.._.._........_..._..__ 80. 

WAWA -FM 
1966 

MILWAUKEE 
Media Code 4 251 4846 7.00 
Suhurhanaire. Inc., 12709 W. Bluemound Rd.. Elm 

Grove. Wis. 53122. Phone 414.786-4625. 
I. PERSONNEL 

Sta.. Gen'I R Sales Mer. -Nell K. Searles. 
Program Director -O. C. White. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 

3. FACILITIES 
ERP 35.000 w.: 102.1 mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 160 ft. above average terrain, 
Partial simuleast with WAWA -AM. For simulcast 
rates. see WAWA. 

4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b. 3a, 3d, 4e, 5, 6e, 7a, 8. 
Rate Protection: 10e, lia, 12a. 13a, 14a, 15a, 150. 
Basic Rates: 20a, 21a. 22a, 240, 28b, 28c, 29a, 290. 
Contracts: 40e, 41, 42b, 42d, 44e, 45, 47e. 
Comb.: Cont. Discounts: 60c, 60e, 601, 61b, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1966. 
Rates received January 24, 1966. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti 4.50 104 ti....._.._...._......_... 3.50 
13 ti 4.25 156 II 3.25 
26 ti 4.00 312 u..... _............ _.._... 3.00 
52 u ............... _______ 3.75 

7. PACKAGE PLANS 
I MINUTE SATURATION PACKAGES 

PER WK: 
12 ti 42.00 30 tl ..... _..._..._...... _... 82.50 
18 ti 58.50 38 ti__________ ....... 90.00 
24 ti 72.00 

8. PROGRAM TIME RATES 
PER WK: 1 hr 1/2 hr 1/4 hr 
6 ti 290. 130. 100. 

WBKV-FM 
1958 

CITY OF LICENSE 

WEST BEND, WIS. 
Media Code 4 251 4940 8.00 

(This is a duplicate of the listing appearing under 
West Bend, \Via.) 
%eat Bend Broadcasting Co., Box 60. West Bend, 

Wis. 53095. Phone 414-339-2344. 
I. PERSONNEL 

President -A. C. Berkholtz. 
General Manager -H. H. Berkholtz. 
Managing Director -Paul Ryan. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 32,000 w.: 92.5 mc. Stereo. 
Operating schedule: 6 am -midnight daily. CST. 
Antenna ht.: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3d, 5, 6a. 
Basic Rates: 200, 22a, 23a, 28b. 
Contracts: 40e, 46. 
Comb.; Cont. Discounts: 62d. 
Cancellation: 71a, 72. 

TIME RATES 
EH 7/1/66-ltec'd 6/2/66. 

AA -6-9 pm. 
A-11:30 am -1 pm, 5-6 pm & 9-11 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: 13x 59e 78x 156x 

AA 8.25 7.85 6.95 6.10 
A 5.50 5.05 4.50 4.15 
B 4.00 3.80 3.40 3.00 

7. PACKAGE PLANS 
PER WK, I MIN: 20 ti 30 ti 40tí 50 tI 60ti 

A 9.15 3.90 
A/B ...... 3.70 3.50 3.35 
li .-.... ...... 3.25 3.10 3.00 

8. PROGRAM TIME RATES 
1 HR: 191 39x 78x 156x 

AA ..._....... ..._. .. ........ 91.30 39.15 34.80 30.45 
A 28.90 27.35 24.30 '21.30 
B 21.30 20.20 18.00 15.70 

1/2 hr: 60% of hour. 3 min news: 20% of hour. 
1/4 hr: 40% of hour. D) 

WISCONSIN 

WBON (FM) 
1961 

MILWAUKEE 

Media Code 4 251 5035 6.00 

Industrial Sound Corp., 12700 W. Beloit Rd., Mil- 
waukee, Wis. Phone 414-425-6900. 

I. PERSONNEL 
President -John E. Dieringer. 
Program Director -Victor Eliason, 

3. FACILITIES 
ERP 38,000 w.; 107.7 mc. 
Operating schedule: 7:00-2:00 am Sun thru Fri. 
7:00-3:00 am Sat. CST. 
Antenna ht.: 550 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; 5% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

13 wk 52 wk 
1 1 -min spot, flat. ....... _......._.....-..._......._.. ____ 5.00 
1 30 -sec spot, flat. ._- 4.00 
1 -min spot per day. 7 days a week...._._ 11.75 
1 30 -sec spot per day. 7 days a week__.... 8.75 
1 -min spot per day, 7 days s week...___ 8.50 
1 30 -sec spot per day, 7 days a week...... 7.50 
4 1 -min spots per day, 7 days a week... 22.75 
4 30 -sec spots per day, 7 days a week.._ 20.00 

8. PROGRAM TIME RATES 

TIME RATES 
Rates effective June 1, 1963. 
Rates received June 27. 1963. 

6. SPOT ANNOUNCEMENTS 

1 hr 1/2 hr 1/4 hr 
6 ti 40.00 25.50 19.00 
13 ti 37.50 23.00 18.50 
26 ti 35.00 21.50 17.00 
52 ti 32.50 20.00 15.50 
104 ti 31.00 19.00 14.50 
365 ti 28.75 17.75 13.75 

10. SPECIAL FEATURES 
NEWSCASTS 

(7:00-11:00 am, 2:00-4:00 pm and 9:00 1)m-1:00 am) 
13 wk () 

5 -min headlines _... 6.00 5.00 
10 -min summary ..... 8.50 7.50 

(Noon -1:00 pm and 5:00-8:00 pm) 
5 -min headlines 9.50 7.50 
10 -min summary 12.50 10.00 () Yearly. 

(Milwaukee continued ca next page) 
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WISCONSIN 
Milwaukee -Continued 

WEMP 
1935 

MILWAUKEE 

Ei3 METRO RADIO SALES 

e R A 

Subscriber to the NAB Radio Cede 
Media Code 4 251 5130 5.00 
Consolidated Broadcasting Corp., 725 E. Michigan 

St., Milwaukee, Wis. 53202. Phone 414-272-1200. 
I. PEREONNEL 

Vice-Pres. & Gen'l Mgr. -A. M. Spheeris. 
Vice-Pres. & Sales Mgr. -John C. Guiliano. 
Program Director -Tom Shanahan. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
5,000 w.; 1250 kc. Directional. 
Operating schedule: 24 hours doily. CST. 
Partial simulcast operation. Simulcast from 6-9 am 
and 6-1I pm. For non - simulcast facilities, see 
WEMP-FM, 

4. AGENCY COMMISSION 
15/0 time only. 

L GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3c, 4a, 5, 65, 7b, 8. 
Rate Protection: 10b, 1113. 12b, 13b, 14b. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23a, 24a, 24c, 

25a, 28b, 28e, 295. 30. 
Contracts: 40e. 41, 92a, 43, 44a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60e, 60f, 60h, 61a, Blb, 62a, 

62b, 62d. 
Cancellation: 70a. 70c, 73e, 73b. 
Prod. Services: 81, 82. 
Member: Wisconsin Network, Inc. 

TIME RATES 
No. B Eff 5/1/68-Rec'd 4/5/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm. 
A -Mon thru Sat 10 am -3 pm; Sun 6 am -7 pm. 
B -Mon thru Sun 7 pm -midnight. 
C -All other times. 

Your Message 
Triggers Action 

ON 

WEMP 
MILWAUKEE 

¿¡ve/y PERSONALITIES - 
sales -jockeys who combine WEMP music 
with timely information, humor, and 
the ability to get listeners to try your 
product. 

EXTENSIVE NEWS AND 
SPORTS COVERAGE - by an experienced staff - with spe- 

cial emphasis on local events. 

AN ADULT AUDIENCE - drawn to WEMP by popular music, 
complete news and sports reports. 

department for the latest 
audience figures or 

contact Metro Radio 
Sales today. 

we p 
1250 kc 5000 watts 

The 24 -hour voice of 
MILWAUKEE 

Metro Radio Sales 

6. SPOT ANNOUNCEMENTS 
AA: I min 20/30 10 see 
Specified hour or day_......_.._....__..._ 50 40 25 
PER WK, MON -SAT: 
Less than 6 (rotating)..._.......-.._.__ 45 36 23 
6 ti (1 per day) -__._.._._._. 43 34 22 
12 ti (2 per day).......... _...__ 41 33 21 
18 U (3 per day) ..__.-___.. 39 31 20 
A: 
Specified hour or day_.._.....___...._. 45 36 23 
Lese than 6 per week rotating 

Mon -Sun ._.._ _.._.. ._ 42 34 21 
PER WK, ANY 6 DAYS: 
6 11 (1 per day)_.___._ ...... 40 32 20 
12 ti (2 per day).._.._ .._ 38 30 19 
18 ti (3 per day)_.._._.- ..... 36 29 18 
24 ti (4 per day)....__......... ....._. 34 27 17 
30 ti (5 per day) ._._._ ._ 32 26 16 
B: 
Leas than 6 per week rotating 

Mon -Sun .....___.__ 21 17 11 
PER WK, ANY 6 DAYS: 
6 ti (1 per day)._ ._.__......._....._ 20 18 10 
12 ti (2 per day)_...._ _.._. _._...._ 19 15 10 
18 ti (3 per day)__.__.._.-._.._-_.. 18 14 9 
24 ti (4 per day)_...._._.._._.___._..- 17 13 9 
30 ti (5 per day)_. _......._.,.. - 16 12 8 
C: 
50% of B. 

7. PACKAGE PLANS 
'WEEKLY CIRCULATION PLANS 

Plan A Plan B Plan C 
PER WK: 18ti 24tí 3681 
AM Drive .__..___..._. 3 4 6 
PM Drive..._ _....._....._.._ 3 4 8 
Class A. _....._.._._... 6 8 12 
Class B .....__... 6 8 12 
TOTAL WEEKLY COST: 
1 min_ ................_....._..._ 504 624 864 
20/30 see.....-.._._-.._._ __..__.-. 396 504 684 
10 sec. 252 312 432 

n. 
Must be 

d 
scheduledays 

rate 
equally over 7 day period and 

rotate within time class. 
Offered on preemptible basis at station's discretion 
for full rate card advertisers. In event of preemption, 
spots will be made good in comparable or better time 
periods at earliest possible convenience, and prior to 
expiration of schedule. 
Earns 52 consecutive week discount. 
Weekly Circulation Plans do not contribute to Weekly 
Circulation Plans for further weekly frequency, May 
be combined with minutes, Newscasts, 20/30 -seconds 
and ID's to earn weekly frequency discounts on the 
face of rate cards only. 

'DRIVETIME SPECIALS 
PER WK. MON -SAT: 1 min 30 see 
Plan 1-5 ti ea 6-10 am & 3-7 pm, fiat_ 350 280 
Plan 2-10 ti ea 6-10 am & 3-7 pm, flat.. 660 528 

HOUSEWIFE SPECIALS 
Plan 3-15 ti 10 am -3 pm, flat. 435 348 
Plan 4-25 ti 10 am -3 pm, fat 675 540 () 30 days rate protection. 
Drivetime and Housewife Specials are fiat rates -no 
further discount. They do not earn 52 consecutive 
weeks discount. 
Drivetime and Housewife Specials do not combine 
with minutes, 20/30 seconds, ID's or Weekly Circu- 
lation Plans to earn further discounts. Offered on 
preemptible basis at station's discretion for full rate 
card advertisers. 

10. SPECIAL FEATURES 
5 -MINUTE NEWS -ROTATING MON THRU FRI 
PER WK: 5 t loti 
6:55, 7:55, 8:55. 9:55 AM, 3:55, 4:55, 

5:55. 6:55 PM. 275 500 
10:55. 11:55 AM and 12:55, 1:55, 2:55 

PM 225 430 
Earn 52 consecutive week discounts. 
May combine with minutes, 20/30 -seconds, ID's and 
Weekly Circulation Plans to earn further weekly dis- 
counts. 

FREQUENCY DISCOUNT 
52 consec wks-10%. 
Discounts applied as earned. Only consecutive weeks 
with expenditures of 100.00 or more may combine to 
qualify for discounts indicated above. 

W E M P -FM 
1963 

MILWAUKEE 
Media Code 4 251 5131 3.00 
Consolidated Broadcasting Corp., 725 E. Michigan 

St.. Milwaukee, Wis. 53202. Phone 414-272-1200. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -A. M. Spheeris. 
Vice-Prea. & Sales Mgr. -John C. Gagliano. 
Program Director -Tom Shanahan. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
ERP 34,000 w.; 99.1 mc. 
Operating schedule: 6 am -11 pm. CST. 
Antenna ht.: 486 ft. above average terrain. 
Partial simulcast operation. Simulcast from 6-9 am 
from 9 am -6 pm. For simulcast operation see WEMP. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
See WEMP listing for coded regulations. 

TIME RATES 

Rates are identical to WEMP. See that listing. 

WFMR (FM) 
1955 

MILWAUKEE 

©13 F 

Media Code 4 251 5225 3.00 
Fine Arts Broadcasters, Inc., 606 W. Wisconsin 

Ave., Wisconsin Tower Bldg., Suite 2200. Milwau- 
kee, Wis. 53203. Phone 414-273-5400. 

Mailing address: Box 1635, Milwaukee. Wis. 53201. 
Other office: 35 E. Wacker Dr., Rm. 334, Chicago, 

IlL 60601. Phone 312-263-3590. 

STATION'S PROGRAMMING DESCRIPTION 
WFMR (FM); Programmed for adults. 
MUSIC: 96%. Classical music format: 88% albums, 
12% delayed live concerts of leading American 
orchestras and European music festivals when avail- 

7. PACKAGE PLANS 
1tOTATING IMPACT PLAN 

CLASS AAA -I min- -30 - see 
I wk 26 wk 52 

38 38 
40 38 
42 40 

able. Format embraces all phases of serious music 
from pre -baroque through modern, in form of con- 
certos, symphonies, operas, operettas, songs, ballet, 
orchestral, chamber and sacred music. Drama, 
poetry, prose and discussions constitute remaining 

PER W K : I wk 26 wk 52 wk 
18 ti.__.._.._.._.._..... 48 96 44 
12 ti.__.._.___.._...-. 50 48 48 
6 U..._.....-_._ 52 50 48 

wk 
34 
36 
38 

4% of air time. COMMERCIAL POLICY: 4 one 
minute spots per hour maximum, no work is ever CLASS AA 
interrupted for a commercial, no Jingles are per- 18 ti_....____.._ 41 40 39 33 32 31 
mitted, commercials must be in keeping with serious 12 U..._.._.._.._.._ 43 42 41 34 33 32 
musíe format. Contact Representative for further 36 35 34 
details. Rec'd 9/17/68. () 40 

I. PERSONNEL CLASS A 
General Manager -W. C. Dunn. 24 ti..._.._. ..... _. ...... 29 28 27 23 22 21 
Sales Manager -James R. Wohlitz. 

_ 
18 ti..._ 31 30 29 25 24 23 

2. REPRESENTATIVES 6 ü..._..._._.._._.._._ 35 34 
31 
33 

26 
28 

25 
27 

24 
28 

Herbert E. Groskin & Co. 32 

3. FACILITIES CLASS B 
ERP 15,000 w.; 96.5 mc. Stereo. 24 U.._........._...._.._ 14 13 11 11 10 9 
Operating schedule: 6:30 am -midnight. CST. 18 t1..._. 16 15 14 13 12 11 
Antenna ht.: 215 ft. above average terrain. 12 U..._.._.._-. _ 18 17 16 14 13 12 

4. AGENCY COMMISSION 
6eti..:.__._.._ 

20 
19 18 

16 
15 14 

15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3b, 4a. 8. 

Rate Protection: 10b, llb, 12h, 13b, 14b. 
Basic Rates: 22a. 23a, 24b, 29a. 
Contracta: 40a, 46. 47a. 
Cancellation: 71a. 
Member: The Groskin Group. 

TIME RATES 
Eff 1/8/68-Rec'd 1/11/68. 

A-6-9 am & 5 pm -midnight. B-9 am -5 pm. 

6. SPOT ANNOUNCEMENTS 
I MIN: A B A B 
1 z _ 20 15 260 x___ 15 10 
13 z. 20 15 364 z.._..__ 14 10 
26 z 19 14 520 z. 13 10 
52 z 18 13 728 z..._ 12 10 
104 z 17 12 1040 z..._ 12 10 
156 x 16 11 
30 sec: 80% of 1 -min. 10 sec: 60% of 1 -min. 

7. PACKAGE PLANS 
FREQUENCY RATES 

PER WK: 6ti 12 ti 18ti 24ti30tl 
A _ 18 17 16 15 14 
B 14 13 12 11 10 

8. PROGRAM TIME RATES 
PER HR: A 
1 z._._..._.._ 90 
13 z._..._.._ 86 
26 z. 82 
52 :........._......_. 78 

156 z 72 

B A 
70 260 x 70 
67 384 z -..- 88 
64 520 i..--___, 66 
61 728 z....._ __.... 64 
59 1040 z___....___ 60 
57 

10. SPECIAL FEATURES 
5-15 MINUTE NEWSCASTS 

PER WK: I ti 281 3 t 4ti 5ti 
6 mo._.._._. 30 28 26 24 22 
1 yr 25 23 21 19 17 

WFOX 

B 
54 

!9 
46 

NOTE: The call letters of this station have been 
changed to: 

WNOV 

WISN 
1922 

MILWAUKEE 

R A 
A Hearst Owned Station 

Subscriber to the NAB Radio Code 
Media Code 4 251 5415 0.00 
Hearst Corp., 759 N. 19th Bt., Milwaukee. Wis. 

53233. Phone 414-342-3000. TWX 414-822-8323. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Herman A. Schneider. 
Sales Director -Karl G. Glerhahn. 
Program Director -Tom Lambert. 

2. REPRESENTATIVES 
McGavren-Ouild-PGW Radio, Inc. 

3. FACILITIES 
50,000 w. days, 10.000 w. nights; 1130 ka. Direc- 
tional. 
Operating schedule: 5:20-12:30 am. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3d, 4a, 4d, 5, 7b. 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d. 
Basic Rates: 20b, 21b, 22b, 23a. 24a, 24e. 25a, 29e. 

30, 31. 33d. 
Contracts: 40c, 41. 42a, 94b, 46. 475. 48. 50. 51e. 
Comb.: Cont. Discounts: 60a, 60d, 60g, 60h, Bib. 
Cancellation: 70a. 70c. 71e, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
No. 38-N Eff 7/1/68-Rec'd 5/31/88. 

AAA -Mon thru Sat 6:05-10 am. 
AA -Mon thru Sat 3-7 pm. 
A -Mon thru Sat 10 am -3 pm; Sun sign -on -7 pm. 
B -Dally 7 pm -6:05 am. 

(5) 1 ti or fixed position, fiat. 
10 see or less: 50% of applicable 1 -min. A and B 
times only. 
Alternate week buys always take 1 -week rate only. 
Advertising must be continuous and consecutive to 
earn discounts. Flights may not be combined, to earn 
26 -week rates, unless continuous and consecutive. 

9. PARTICIPATING PROGRAMS 
Saturday Night Dancing Party -Ea.._._...___.._..... 22 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCAST PACKAGE 

-APER 
WK: I wk 6Awk52wkIwk26wk52wk 

12 ü..._.._.._.._. 61 59 57 55 53 51 
6 ..... 63 61 59 58 56 54 

61 60 58 56 
A -B - 

12 28 26 
31 29 

1 ti......._. ...... ..._._ 50 48 48 35 33 31 
KRICK WEATHERCASTS 

1 -wk Impact Plan, no further discounts. 

e 
W I S N -FM 

1961 
MILWAUKEE 

R A B ©OF'MU 
A Hearst Owned Station 

Subscriber to the NAB Radio Code 
Media Code 4 251 5416 8.00 
Hearst Corp., 759 N. 19th St.. Milwaukee, Wis. 

53233. Phone 414-342-3000. TWX 414-322-8323. 

I. PERSONNEL 
6 ti 7 ti Vice-Pres. & Gang Mgr. -Herman A. Schneider. 

20 18 Sales Director -Jim Schweitzer. 
15 13 

3. 
Program Director-Tom Lambert. FATIES 
ERP 11,700 w.; 97.3 mc. 
Antenna ht.: 920 ft. above average terrain. 
Operating schedule: 8:00 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 5, 86, 7b. 
Rate Protection: 10b, 116. 12b, 13b, 146. 
Basic Rates: 23s. 24b, 25a, 28e, 29a. 
Contracts: 40e, 42a, 45. 
Comb.; Cont. Discounts: 60k, 61e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with American FM Network. 

TIME RATES 
No, 1 Elf 1/1/67 -Reed 12/2/66. A-5 pm -midnight. 

B -Sign -on -5 pm. 

6. SPOT ANNOUNCEMENTS 
I MIN: lx 26x 520 
A 12.00 11.50 11.00 
B 10.00 9.50 9.25 

30 sec -60% of applicable 1 -min 
8. PROGRAM TIME RATES 

1 HR: Ix 28x 52x 104x 2600 312x 
A ______ 65.00 60.00 55.00 50.00 45.00 40.00 
B 50.00 47.50 45.00 42.50 40.00 37.50 

9. PARTICIPATING PROGRAMS 
Barry Farber._. 10 

WMIL 
1947 

MILWAUKEE 

nts 

1041 260x 
10.50 10.00 

8.75 8.00 
min rate. 

R A B 

312x 
9.50 
7.00 

Media Code 4 251 5510 8.00 
Malrite of Wisconsin, Inc., 2625 W. Wisconsin Ave., 

Milwaukee, Wis. 53233. Phone 414-933-1290. 
I. PERSONNEL 

President -Milton Maltz. 
Vice -President -Robert G. Wright. 
General Manager -Howard C. Weiss. 

2. REPRESENTATIVES 
Alan Torhet Associates, Inc. 

3. FACILITIES 
1,000 w. days; 1290 kc. Non -directional. 
Operating schedule: 8 am -local sunset. CST. 
Partial simulcast operation from 6.10 am and 3 pm - 
local sunset. For non -simulcast facilities see WMIL- 
FM. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

(This listing continued on next page) 
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Milwaukee -W M I L -Continued 
5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 20, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 10h, 11b, 12b, 13b, 14b 15a, 16. 
Basic Rates: 20a, 20b, 21a, 21b, 21e, 21d, 22a, 22b, 

23a. 24c, 28b, 28c, 29a, 33a. 
Contracts: 40a, 41, 44a, 44b, 45, 46. 47a, 48, 49, 

51a, 51e. 
Comb.: Cont. Discounts: 60d, 60e. 601, 601, 61e, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS. 

TIME RATES 
Eli 5/1/68 -Reed 4/22/68. 

AA -Mon Ohrs Sat 6-10 am & 3-7 pm. 
A -All other times. 

8. SPOT ANNOUNCEMENTS 
AA A 

PER WK: I min 20/90 10 sec 1 min 20/30 10 see 
1 LL 25 21 13 21 17 11 
8 tL 22 18 11 18 14 9 
12 ti 20 16 10 16 13 8 
18 tL 18 14 9 14 12 7 
25 +..._ 16 12 8 12 11 6 8. 

10. SPECIAL FEATURES 
5 -Minute News -1-1/2x 1 -min. 

DISCOUNTS 
26 wk in 52 wk -4% 52 tonsec wk -10% 

W M I L -FM 
1960 

MILWAUKEE 

tmo 
Media Code 4 251 5511 6.00 
Malrite of Wisconsin. Inc.. 2625 W. Wisconsin Ave., 

Milwaukee. Wis. 53233. Phone 414-933-1290. 

I. PERSONNEL 
President -Milton Maltz. 
Vice -President -Robert G. Wright. 
General Manager -Howard C. Weise. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
ERP 25.500 w.: 95.7 mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 327 ft. above average terrain. 
Partial simulcast operation. Operated separately IO 
am -3 pm & 7:30 pm -6 am Mon thru Sat: 7:30 pm - 
midnight Sun. For simulcast facilities see WMIL. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, la, 4d, 5, 6a, 

7a, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14h, 15a, 16. 
Basic Rates: 20a, 20b, 21a, 21b, 21e, 21d, 22a, 22b. 

23a, 24e, 28b, 28c, 29a, 33a. 
Contracts: 40a, 41, 44a, 49b, 45, 46, 47a, 48, 49, 

51a, 51e. 
Comb.: Cont. Discounts: 80d, 60e, 60f, 801., 61c, 62d. 
Cancellation: 70a, 70e, 71a. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MSS. 

TIME RATES 
Eff 5/1/88 -Reed 4/22/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 6 ti 

20/30 sea 19 
108 

10 sec..._ _ 6 5 

10. SPECIAL FEATURES 
5 -Minute Newscasts -1-1/2x 1 -min. 

WNOV 

12 tl 18 ti 25+ 
9 8 7 
7 6 5 
4 3 2 

(formerly WFOX) 
1946 

MILWAUKEE 
Media Code 4 251 5557 9.00 
WNOV Radio Station, 208 E. Wisconsin Ave., 

Milwaukee. Wis. 53202. Phone 414-272-1272. 

I. PERSONNEL 
Station Manager -Jerry Jacob. 
Sales Manager -Horace Parks. 
Program Director -Jim Frazier. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
250 w. days; 860 kc. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb. 2a, 2b. 3a, 3b, 3e, 45. 4d, 5, Ba, 71% 8. 
Rate Protection: 10d, 11h, 12h, 13h, 141. 15a, 16. 
Basic Rates: lob, 21b, 22a, 23a, 24a, 25a, 27, 28a, 

29a, 33a. 
Contracts: 40a, 41, 42a, 43. 4410. 45, 46, 97e, 48, 50. 
Comb.; Cont. Discounts: 601, 61a, 62d. 
Cancellation: 70a, 70c. 71a, 72, 73h. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 1 Rif 4/1/68-Rec'd 4/22/68. 

AA -Mon thru Sat 6-10 am & 3-7 pm; Sun all day. 
A -Mon thru Sat 10 am -3 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

PER WK: I wk 13 wk 26wk 52wk 
12 ti .... .... ... 18.00 17.50 17.00 16.50 
24 ti _ 17.50 17.00 16.50 16.00 
36 ti.._ 17.00 16.50 16.00 15.50 
48 ti 16.50 18.00 15.50 15.00 
1-11 ti, fist _._... 20.00 

30 SECONDS 
12 ti 13.50 13.00 12.50 12.00 
24 tL 13.00 12.50 12.00 11.50 
36 ti 12.50 12.00 11.50 11.00 
48 ti....._...._.._...._.._...._...__ 12.00 11.50 11.00 10.50 
1-11 ti, flat 15.25 

CLASS A 
1 MINUTE 

12 ti 16.50 18.00 15.50 15.00 
24 U 16.00 15.50 15.00 14.50 
38 ti._ ...... _.........._ 15.50 15.00 14.50 14.00 
48 t1 15.00 14.50 14.00 13.50 
1-11 ti, fiat..._.._._ _.-_.._... 17.00 

30 SECONDS 
12 ti 12.00 11.50 11.00 10.50 
24 ti._ 11.50 11.00 10.50 10.00 
36 ti. 11.00 10.50 10.00 9.50 
48 tl 10.50 10.00 9.50 9.00 
1-11 ti, flat _____ 12.50 
10 sec: 50% of 1 -min rate. 
PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 

1 x 100 68 36 
10. SPECIAL FEATURES 

5 -MINUTE NEWSCASTS 
AA, ea 45 A, ea. 35 

DISCOUNT 
6 or more -10% 

WOKY 
1947 

MILWAUKEE 

BLAIR RADIO 

Subscriber to the NAB Radio Code 
Media Code 4 251 5605 6.00 
Bartell Broadcasters. Inc.. 8500 N. Sherman Blvd.. 

Milwaukee. Wis. 53216. Phone 414-442-0150. 
I. PERSONNEL 

General Manager -Richard D. Casper. 
Sales Manager -Ralph J. Barnes. 
Program Director -L. David Moorhead. 

2. REPRESENTATIVES 
Blair Radin. 

3. FACILITIES 
5.000 w. days. 1.000 w. nights: 920 kc. Directional. 
Operating erhedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la. 4a, 4d, 5, 8. 
Rate Protection: 10e. Ile. 
Basic Rates: 22b. 23a. 24a, 25a, 29a. 
Contracts: 40a. 45. 46. 
Comb.: Cont. Discounts: 60k. 61c. 
Cancellation: 70a. 70e, 71a. 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff 9/1/6S-Rec'd 8/8/68. 

6. SPOT ANNOUNCEMENTS 
AAAA-Mon thru Sat 6-10 am. 
AAA -Mon thru Sat 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm & 7-11 pm; Sun all 
day. 
A -Mon thru Sun midnight -6 am. Rates on request. 

(') 
1 min..._ 42 
Sta brk........ 34 
ID's 25 

(t) 24.50 

CLASS AAAA 
I ti 6 t1 12 t1 18 t1 24 t1 30 t1 
41 37 35 33 30 27 
33 30 28 26 24 22 
(t) 22 21 20 18 16 

CLASS AAA 
47 42 40 

Sta brk 38 37 34 32 
ID's 29 28 25 24 

CLASS AA 
1 min 35 33 30 
Sta brk. 28 26 24 
ID's 21 20 18 () Specified position. 

DISCOUNTS 
26 wk -4% 52 wk -8% 

WQFM(FM) 
1958 

MILWAUKEE 

©OFIMU 

38 
30 
23 

28 
22 
17 

35 
28 
21 

26 
20 

31 
25 
18 

23 
18 
13 

Media Code 4 251 5700 5.00 
Koeth Broadcasting Corp., 608 W. Wisconsin Ave.. 

Milwaukee 3. Wis. Phone 414-273-1320. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Hugo Koeth, Jr. 
Sales Manager -John T. Holloway. 
Program Director -John Kohl. Jr. 

3. FACILITIES 
ERP 80,000 w.; 93.3 me. 
Operating schedule: 8:00 am -midnight Mon thru Sat; 
9:00 am -midnight Sun. CST. 
Antenna ht.: 187 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received September 11. 1981. 

Class A-5:00-10:00 pm Mon thru Fri; 2:00-10:00 pm 
Sat. 
Class B-10:00 am -5:00 pm. 10:00 pm -midnight week- 
days: 10:00 am -2:00 pm. 10:00 pm-mldnIght Sat and 
Sun. 

6. SPOT ANNOUNCEMENTS 
-Class A- 

1 min. SO sec. 
1 time.__._ ..... ....__ 7.50 5.00 
7 times..______ 7.25 4.75 

19 times __...._... 7.00 4.40 
30 timea.__ _-. 6.50 4.00 
60 times ..»......__ 5.75 5.60 

120 timen..........._._... 4.75 3.00 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 

1 time...__..____.» 50.00 30.00 
7 times...».__._.__ 48.75 27.50 
8 weeks._»__...._..._ 44.50 25.00 

13 weeks.._ _....._ 42.00 22.75 
26 weeks...____.... 39.00 20.25 
39 weeks..._.-_._.. 34.50 17.75 
52 weeks ._-.. 80.00 16.00 

Discounts 
Per week: 

3 programs 
4 or 5 programs 
6 or 7 programs 

-Class B- 
1 min. 30 sec. 
8.00 4.00 
5.75 8.75 
5.50 3.50 
4.75 3.25 
4.00 8.75 
3.75 2.25 

1 hr. 
40.00 
88.50 
36.50 
33.50 
80.00 
27.50 
25.00 

1/2 hr. 
22.50 
19.75 
17.00 
15.75 
14.75 
13.50 
12.75 

WRIT WRIT -FM 
1955 1962 

MILWAUKEE 

The Eastman Station 

10% 
15% 

Media Code 4 251 5795 5.00 

WRIT. Inc.. 5407 W. Martin Drive. Milwaukee, Wit. 
53208. Phone 414-453-4130. 

I. PERSONNEL 
Executive Vice -President -J. P. William'. 
Vice-Pres. & Gen'l Mgr. -Bernie Strsehota. 
Vice-Pres. & Ass't Gen'l Mgr. -Lee Rothman. 

2. REPRESENTATIVES 
Robert E Eastman & Co.. Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights. 1340 ke. 

Non -directional. 
Operating schedule: 24 hours daily. CST. 
FM FACILITIES 
ERP 22.500 w.: 102.9 mc. 
Operating schedule: 6:00 am -11 pm. CST. 
Antenna ht.: 440 ft. shove average terrain. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 311, 3d, 4a. 9d. 5, 6a, 7b. 8. 
Rate Protection: 10a. ils. 12a. 19a. 15a, 16. 
Basic Rates: 20h, 21d. 22b, 23a. 24a 24c. 255, 27. 

28b. 28e, 29h, 30, 33a. 
Contracts: 40a. 41, 42h. 42d. 44a, 45. 46, 49, 51a. 
Comb.: Cont. Discounts: 60e, 60e, 62d. 
Cancellation: 70d. 71a, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with Eastman Network. 

TIME RATES 
No. 15 Eft 7/1/68-llec'd 5/31/68. I -Mon thru Sat 6-10 am & 3-7 pm. II -Mon thru Sat 10 am -3 pm: Sun 6 am -7 Dm. III -Mon thru Sun 5-6 am & 7 pm -midnight. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: I ti 12 t1 18 ti 24tI 
1 min. .......... _._.._ ...... 42.00 38.00 36.00 34.00 
30/20 sea.._.._.._.._.._........... 33.60 30.90 28.80 27.20 
10 sec..._ 25.20 22.80 21.60 20.40 

SECTION II 
1 min. 36.00 34.00 32.00 30.00 
30/20 sec..._......_.._.._......_... 28.80 27.20 25.80 24.00 
10 sec 21.60 20.40 19.20 18.00 

SECTION III 
1 min ....... _.._.._.._. _. ..... _. 26.00 24.00 22.00 20.00 
30/20 sec. 20.80 19.20 17.60 16.00 
10 sec 15.60. 14.40 13.20 12.00 

CONSECUTIVE WEEK DISCOUNTS 
52 wk -8% 

7. PACKAGE PLANS 
BEST BUY PLANS 

WKLY, EA: 
Plan A, 30 ti (10 I, 10 II, 10 III) 24 
Plan B, 15 ti (5 I, 5 II, 5 III)..._.._.._.._.._..._.._ 27 
30/20 sec: 80% of applicable 1 -min. 
10 sec: 60% of applicable 1 -min. 

8. PROGRAM TIME RATES 
5 min -1-1/2x applicable 1 -min rate. 

RATEHOLDER 
Minimum wkly ached of 6 1 -min spots 6 am -mid 
Mon -Sun necessary to maintain consec wk advertising. 

WTMJ 
1927 

MILWAUKEE 

R A 

Subscriber to the NAB Radio Code 
Media Code 4 251 5890 4.00 
The Journal Co., Radio City. 720 E. Capitol Dr.. 

Milwaukee. Wis. 53201. Phone 414-271-6000. TWX 
414-964-4880. 

STATION'S PROGRAMMING DESCRIPTION 
WTMJ: Programmed for adults. 
FARM: 5-6 am. General pop music, 6-9:30 am. 
Helicopter traffic reports, drive Ume. Some comedy. 
Audience phone participation shows 11 am -1:30 pm. 
SPORTS: college football and basketball. professional 
football. 15 min sports show daily. NEWS: 25 man 
radio -TV news staff, 3 mobile unite. News on hour. 
Women's features, 11:30 am M -F, with phone partici- 
pation occasionally. Sun morning, 8:30-11 am, general 
pop music. 11 am -noon semi -classic music. Sat, 
9:30-1 am. Jazz. Contact Representative for further 
details. Recd 3/6/68. 

WISCONSIN 
I. PERSONNEL 

Vice-l'res. & Gen'l Mgr. -George R. Comte. 
Station Manager -Joseph W. Killeen. 
Sales Manager -William T. Haig. 

2. REPRESENTATIVES 
Henry I. Christal Company. Inc. 

3. FACILITIES 
5.000 w.: 620 kc. Directional -night only. 
Operating schedule: 5-1 am Mon thru sat; 7-1 am 
Sun. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount 

5. GENERAL ADVERTISING See Boded regulations 
General: la, 2a, 2h, 3a, 3b, 3d, 4a, 9d, 5, 6b, 7b, 8. 
Rate Protection: 10e, 12e, 13e, 14e, 15a. 
Basic Rates: 20h, 21a, 21b, 21d, 22a, 22b, 23a, 23h, 

24h, 24e, 26. 27, 28a, 29a, 30, 32h. 
Contracts: 40e, 41, 42a, 42c, 44b, 45, 46, 478, 48, 

51e. 
Comb.; Cont. Discounts: 60a, 60e, 601, 00k, 62b. 
Cancellation: TOa, 70c, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC Radio Network. 
Frequency dtacounto are reflected in the rates quoted. 

TIME RATES 
No. 56 Eff 4/1/68-Ree'd 3/6/68. 

6. SPOT ANNOUNCEMENTS 
AA -Mon thru Fri 6:05-9:30 am. 
A -Mon thru Fri 3-6:30 pm. 
13 -Mon thru Fri 9:30 am -3 pm, Sat 6:05 am -6:30 
pm; Sun 8:30 am -6:30 pm. 
C -Mon thru Sat 5-6:05 am; Mon thru Sun 6:30 
pm -sign -off. 

CLASS AA 
PER I in -20/30 Ma - 
WK: Ix 50x I50x SOOx Ix 50x 1505 300x 
1 ti.... 65 63 60 56 52 50 47 44 
8 tí.... 63 61 58 54 50 48 45 42 
12 tL 61 59 56 52 48 46 43 40 
18 ti.. 59 57 54 50 98 44 41 38 
24 ti.. 57 55 52 48 44 42 39 36 

1 ti.... 60 
6 ti.... 58 
12 ti.. 56 
18 ti.. 54 
24 ti.. 52 

1 ti.... 46 
6 ti.... 44 
12 ti.. 42 
18 tL 90 
24 ti.. 38 

50 

54 
52 
50 

44 
42 
40 
38 
36 

CLASS A 
55 51 
53 99 
51 47 
49 45 
47 43 

CLASS B 
41 38 
39 36 
37 34 
35 32 
33 30 

48 
46 

42 
40 

36 
35 
34 
33 
32 

46 
44 
42 
40 
38 

34 
33 

S1 
30 

44 
42 
40 

36 

32 
31 
30 
29 
28 

91 
39 
37 
35 
33 

28 

26 
25 

CLASS C 
1 ti.... 40 38 35 32 32 30 27 24 
8 ti.... 38 36 33 30 31 29 26 23 
12 ti.. 36 34 31 28 30 28 25 22 
IS tl_ 34 32 29 26 29 27 24 21 
24 tL 32 30 27 29 28 26 23 20 
10 sec ID's: 50% of applicable 1 -min rate. Can be 
combined with other spots for frequency and weekly 
quantity discounts. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

Not combinable for discounts in any manner with 
other spots. Bold in multiples of four and scheduled 
within 7 days: 

1 spot -Mon thru Fri 6:05-9:30 am or 3-6:30 pm. 
2 spots -Mon thru Fri 9:30 am -3 pm or Sat & 
Sun all day. 
1 spot -Mon thru Sun 6:30-8:30 pm. 

PER WK, EA: 461 801 12ti 1601 20 01 

1 min. 38 37 35 33 28 
30 sec 30 29 28 27 22 
No ID's included in this pian. 

8. PROGRAM TIME RATES 
A-6:05 am -6:30 pm. 

lx 52x 156x 260x 312+ 
1 hr 250 240 225 215 200 
55 min. 225 215 205 195 180 
1/2 hr 150 145 135 130 120 
25 min..._ 125 120 115 105 100 
1/4 hr 100 95 90 85 80 
B-6:30 pm -6:05 am. 50% of A time. 

10. SPECIAL FEATURES 
A -Mon thru Sun 6:05 am -6:30 pm. 
B -Mon thru Sat 5-8:05 am. 
C -Mon thru Sun 6:30 pm -sign -off. 

NEWS AND WEATHER 
CLASS A 
(weekly) 

5 MIN: I ti 2 ti 3 ti 5t1 8 t 
1 wk rate..._.._....... 67.50 120.00 158.00 250.00 300.00 
52 wk rate 60.75 104.00 140.40 225.00 270.00 
10 MIN: 
1 wk rate 80.00 140.00 225.00 350.00 420.00 
52 wk rate 72.00 126.00 202.50 315.00 378.00 

CLASS B 
5 MIN: 
1 wk rate._....._._... 47.25 94.50 110.00 175.00 210.00 
52 wk rate. 42.50 85.00 99.00 157.50 189.00 
10 MIN: 
1 wk rate... ........ 56.00 108.00 157.50 243.00 294.00 
52 wk rate._._......_ 50.40 98.80 141.75 220.50 264.60 

CLASS C 
50% of A rate. 
Production Charges -all time periods, net and non- 
commisaionable. 
5 min l 13.50 27.00 40.50 67.50 81.00 
10 min. 20.00 40.00 60.00 100.00 120.00 

SAFETYCOPTER REPORTS 
Ix 50x I50x 300x 

Ea 68.00 63.00 61.00 57.00 
Rotate vertically and horizontally in morning and 
afternoon traffic periods. May be combined with 
other spots for frequency and weekly quantity dis- 
counts on other spots. ID followed by traffic report 
and 1 -minute spot with closing ID. ID: name of 
company or product only. 
Total commercial time must not exceed 1:10. 
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WISCONSIN 
Milwaukee-Ccntinued 

W TM J -FM 
1927 

MILWAUKEE 

NAB 

Media Code 4 251 5891 2.00 
The Journal Co., 333 W. State St., Milwaukee, Wie. 

53201. Phone 914-271-6000. TWX 414-964-4880. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -George R. Comte. 
Station Manager -Joseph W. Killeen. 
Sales Manager -William T. Haig. 

2. REPRESENTATIVES 
Quality Media Incorporated. 

9. FACILITIES 
ERP 4,600 w.; 99.5 mc. 
Operating schedule: 9:00 am -midnight daily. CST. 
Antenna ht.: 980 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 4d, 5, 8b, 7b, 8. 
Rate Protection: 10e, 12c, 13e, 14e, 15a. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 23b, 

24b, 24e, 26, 27, 28a, 29a, 30, 32b. 
Contracte: 40e, 41, 42a, 42c, 94b, 45, 46, 97a, 48 

51c. 
Comb.; Cont. Discounts: 60e, 60e, 601, 60k, 82b. 
Cancellation: 70e, 70e, 71a, 73b. 
Prod. Services: 80, 81, 82. 
TV facilities: WTMJ-T V. 
All announcements. except those in news -Information 
period, to be sold on e run of schedule rotating buts. 
Announcement, In news -information period at fiat rate. 
A bonus discount of 10% will be paid on net time 
billings on all uninterrupted 52 week schedules. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rate, effective March 1, 1964. (Card No. 3.) 
Card received March 10. 1964. 

8. SPOT ANNOUNCEMENTS 
(Sign -on -8:00 Dm) 

1 min 30 sec 1 min 30 see 
1 ti 7.00 5.50 156 tl 5.50 4.50 
28 tl 6.25 5.00 260 ti 5.25 4.25 
52 ti 6.00 4.75 312 ti 5.00 4.00 

'6:00 pm -sign -oft) 
1 ti 9.00 7.25 1;,8 ti 7.25 5.15 
26 tl 8.25 6.50 260 tl 6.75 5.50 
52 tl 7.75 6.00 312 Ii 6.25 5.00 

8. PROGRAM TIME RATES 
1 DU UR 

(Sign -on -8:00 pm) 
1 tl _... 48.00 156 ti 38.40 
26 tl 43.20 260 ti ....... ..._..... _.._... 36.00 
52 ti._ 40.80 312 ti ............. .. 33.60 

(6:00 pm -sign -off) 
I ti 50.00 158 ti ........... 40.00 
26 ti 45.00 26e ti 37.50 
52 ti 92.50 312 tl 35.00 
Additional 15.00 on hourly rate for announcer and 
services in all time periods. 

WTOS (FM) 
1960 

WAUWATOSA 

Subscriber to the NAB Radio Code 
Media Code 4 251 5985 2.00 
WCAB. Inc., 631 N. Mayfair ltd., Wauwatosa, Wis. 

53226. Phone 419-476-1611. 

STATION'S PROGRAMMING DESCRIPTION 
WTOS (FM): NEWS: 7 am -1 am, news on hour. 
Local news at 7 am, mart, 5 pm & 10 pm. MUSIC: 
middle-of-the-road format 7 am -7 pm & 11 pm -1 am, 
M -F. Ethnic programming on Sat and Sun and 7-11 
pm M -F. Recd 9/10/68. 

I. PERSONNEL 
Station Manager -James Masters. 

3. FACILITIES 
ERP 20,000 w.; 103.7 mc. 
Operating schedule: 8-1 am. CST. 
Antenna ht.: 115 ft. above average terrain. 

4. AGENCY COMMISSION 
15% en time and talent; no cash diamant. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2b, 3c, 4a, 4c, 5, 8a, 7a. 
Rate Protection: 10a, lia, 12a, 13e, 14e 16. 
Basic Rates: 20a, 21e, 21d, 23a, 24b, 25u, 26, 28a, 

29a. 
Contraria: 40e, 41, 92d 49a, 47a, S1a. 
Comb.: Cont. Discounts: 60h. 
Cancellation: 70a, 70e, 71e, 73b. 
Prod. Services: 82. 

TIME RATES 
Elf Reed 6/28/68. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 104x 260x 

1 min 6.00 5.50 5.00 4.50 4.00 3.50 
30 sec 3.75 3.50 3.00 2.75 2.50 2.00 
10 sec 2.00 1.75 1.60 1.40 1.25 1.00 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104x 260e 

1 hr 30.00 28.50 27.00 25.50 24.00 22.50 
1/2 hr 18.00 17.10 16.20 15.30 14.40 13.50 
1/4 hr 12.00 11.40 10.80 10.20 9.60 9.00 
5 min 10.00 9.00 8.00 7.50 7.00 5.00 

WYLO 
1964 

CITY OF LICENSE 
JACKSON 

Country and Western 
A Universal Owned Station 

Media Code 4 251 2565 5.00 
(This is a duplicate of the listing appearing antler 
Jackson, Wis.) 
Universal Broadcasting of Milwaukee, Inc., Box 3096, 

Milwaukee, Wie. 53218. Phones 414-353-5300, 877- 
5141. 

I. PERSONNEL 
President -Marvin B. Kosofaky. 
Vice -President -Lawrence Brandon. 
General Manager -Mary Lou Burg. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
250 w. days; 540 kc. Directional. 
Operating schedule: 5:30 am -8:30 pm. CST. 

4. AGENCY COMMISSION 
15% on time; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3a, 9a 5, 8a, 7e. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15e. 15c. Basic Rates: 20b, 21a, 21d, 22a, 23b, 29e, 25e. 281, 

28c, 30, 33e. 

Contracts: 40a, 42b, 42d, 48, 47a, 51b. 
Comb.; Cont. Discounts: 80b, 60e, 62d. Cancellation: 70a, 70e, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Etf 6/1/67-Rec'd 6/5/87. 

6. SPOT ANNOUNCEMENTS 
1 min I min 

1 x 11.50 260 x_ 9.00 
26 x 11.00 312 z ....... 8.50 
52 a 10.50 520 z_..._........_ 8.00 
104 x 10.00 824 x 7.50 
158 x 9.50 1248 L 

_ 
7.00 

30 sec: 80% of 1 -min. ID's: 50% of 1 -min. 
7. PACKAGE PLANS 

PER WK: 10 t1 IS ti 20 41 25 t1 
1 min 95 135 170 200 

8. PROGRAM TIME RATES 
Ix 52x 104x 260x 312x 

1 hr 105.00 97.50 90.00 82.00 75.00 1/2 hr 60.00 55.00 50.00 95.00 90.00 1/9 hr..._..__...._ 35.00 32.50 30.00 27.50 25.00 
5 min 14.00 13.00 12.00 11.00 10.00 

10. SPECIAL FEATURES 
NEWS HEADLINES -SPORTS SCORE BOARDS 
Applicable 1 -minute rate plus 2.00. 

(D) 

MONROE (l AM; 1 FM) 
Green County -Map Location E-9 

See SilOS consumer market map and data at begin- 
ning of the State. 

WEKZ WEKZ-FM 
1951 1959 

Subscriber to the NAB Radio Code 
Media Code 4 251 6175 9.00 
Green County Broadcasting Corp., Schuetze Bldg., 

Monroe, \Via. 53566. Phone 325-2181. 
Studio: Highway 11-81 East, Monroe, Wis. 53586. 

Phone 325-2161. 

I. PERSONNEL 
President -Kenneth Stuart. 
General Manager -Joseph G. Urban. 

3. FACILITIES 
1,000 w. days; 1260 kc. Non -directional. 
Operating schedule 6 am -local sunset daily, CST. 

FM FACILITIES 
EitP 14.880 w.: 93.7 mc. 
Operating schedule: 5:30 am -10 pm daily. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3b, 9a, 9d, 5, 6a, 7a, 8. 
Rate Protection: 14a, 15a, 15b. 
Basic Rates: 20b, 21b, 21d, 22b, 23a, 29b 25a. 26 

28a, 29a. 
Contracts: 40a, 94a, 46, 47a, 49, 51e, 51e. 
Comb.; Cont. Discounts: Bob, 60d, 80e, 60h, 601 

62d. 
Cancellation: 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Ratee effective July 27, 1963. 

Ratee received September 5, 1983. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 sec 

1 ti 7.25 4.85 78 tl 5.50 3.50 
13 ti 6.75 4.50 156 ti 4.80 3.15 
26 ti 8.35 4.20 260 tl 4.00 2.80 
39 ti 6.05 3.75 520 tl 3.55 2.45 

NEENAH 
Winnebago County -Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Appleton 

NEILLSVILLE (1 AM; 1 FM) 
Clark County -Map Location D-6 

See SRDS consumer market map and data at begin- 
ning of the Stale. 

WCCN 
1957 

WCC N -FM 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 251 6270 8.00 
Central Wisconsin Broadcasting, Inc.. Wisconsin 

World's Fair Pavtllion, Neillsville, Wis. 54456. 
Phone 715-743-3333. 

I. PERSONNEL 
Pres., Gen'l & Sta. Mgr. -Howard Starts, II. 
Sales Manager -Wayne Gray. 

3. FACILITIES 
5,000 w. days; 1370 hr. Non -directional. 
Operating schedule: 6:00 am -local sunset daily. CST. 
FM FACILITIES 
100,000 w.; 107.5 me. 
Operating schedule: 6:00 am -10:30 pm daily. CST. 
Antenna ht.: 326 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 9a, 9d, 5. 6a, 7b, 8. 
Rate Protection: 10a, ila, 120, 13a, 14a. 
Basic Rates: 52b, 23a, 24b, 25a, 28, 28a, 29a. 
Contracts: 40a, 42a, 46. 97a. 
Comb.; Cont. Discounts: Bob, 61a, 81b, 02h, 62e. 
Cancellation: 700, 70c. 71a. 73a. 
Affiliated with MRS. 

TIME RATES 
NATIONAI, AND LOCAL RATES SAME 

No. 2 ER 8/1/59-Rec'd 7/24/84. 
Class A-6:00 am -1:00 pm. 
Class B-1:00 pm -sign -on% 

6. SPOT ANNOUNCEMENTS 
A 8 A B 

1 z 3.90 3.10 208 z......._.._.. 2.90 2.30 
13 x 3.75 3.00 280 x..........._._ 2.75 2.20 
26 x 3.60 2.90 312 z 2.60 2.00 
52 z 3.30 2.60 365 x 2.45 1.90 
104 z ..... 3.20 2.50 730 x ... ...._.._ 2.25 1.75 
156 x 3.00 2.40 

8. PROGRAM TIME RATES 
CLASS A 
1 hr 1/2 hr I/4 hr 10 min 5 min 

1 ti 50.00 29.00 14.75 9.90 7.00 
13 tl 47.50 28.00 14.00 9.50 8.75 
28 tl 45.00 27.00 13.50 9.25 6.25 
52 II 43.50 26.00 13.00 9.00 5.50 
104 ti 41.00 25.00 12.50 8.70 4.95 
156 II 39.00 24.00 12.00 8.40 4.85 
208 ti 37.00 22.50 11.75 7.90 4.80 
260 ti 36.00 20.00 11.50 7.30 4.75 
312 ti 35.00 19.00 10.75 8.90 4.50 
365 tL 33.00 17.00 10.00 6.75 4.40 
730 ti 31.00 18.00 9.50 6.50 4.25 

CLASS B 
1 ti 38.00 23.00 12.45 8.00 5.80 
13 ti 38.00 21.60 12.00 7.50 5.55 
26 ti 35.00 21.00 11.50 7.20 5.35 
52 ti 31.00 20.00 10.65 6.75 4.80 
104 ti 29.00 18.00 9.75 6.25 4.90 
156 ti 28.00 17.30 9.30 6.00 4.20 
208 tl 25.00 16.80 8.85 5.80 9.00 
260 ti 24.00 15.50 8.90 5.70 3.90 
312 tl 23.00 14.40 7.50 5.50 3.75 
365 tl 21.00 13.30 6.75 5.25 3.80 
730 tl 12.50 6.50 5.00 3.50 

10. SPECIAL FEATURES S 
FM Newscasts -2.25 ea, 15.75 per wk, yearly basis. 

NEW LONDON 
\Vaupaca County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the state. 

WLIH (FM) 
1967 

Media Code 4 251 6317 7.00 
New London Enterprises, Inc.. Box 935, New London, 

Wis. 54961. Phone 982-3000. 
I. PERSONNEL 

President -Ed Wholt. 
Gen'l & Sales Mgr. -Arlie Davison. 

9. FACILITIES 
ERP 3,000 w. (horiz. & vert.) ; 93.5 mc. Stereo. 
Operating schedule: Mon thru Sat 5 am -midnight; 
Sun 6 am -midnight. CST. 
Antenna ht.: 260 ft. above average terrain. 

4. AGENCY COMMISSION 
None; 5% cash discount. Billa payable 5th following 
month. 

5. GENERAL ADVERTISING See coded regulations, 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 3c, 3d, 9a, 9d, 5, 6a, 7b. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 16. 
Basic Rates: 20b, 21e, 21d, 22b, 23a, 24e. 25c, 28b, 

30, 33a. 
Contracta: 40a, 41, 42a, 42d, 43, 44a, 95, 48, 47e, 

51b. 
Comb.; Cont. Discounts: 60f, 601, 6lb. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 1 En Reed 10/6/67. 

6. SPOT ANNOUNCEMENTS 
52x 156x 912x 624x 936x 1248x 

1 min 1.95 1.85 1.75 1.65 1.55 1.95 
30 sec 1.70 1.60 1.50 1.40 1.30 1.20 
15 sec 1.45 1.35 1.25 1.15 1.05 .95 

7. PACKAGE PLANS 
10 DAY PACKAGE 

100 tl 500150t1 
30 sec 110 65 45 

8. PROGRAM TIME RATES 
52x 156x 912x 624x 936x 1248x 

1 hr 15.00 13.50 12.00 10.50 9.00 7.50 
1/2 hr 10.00 9.00 8.00 7.00 6.00 5.00 
1(including Neenah -Menasha; Kaukauna) 5/mint 

6.00. 
3.00 2.75 

4.50 5.00 
. 

4.00. 
2.00 

NEW RICHMOND 
St. Croix County -Map Location B-5 

See SRDS consumer market map and data at begin 
ning of the State. 

WIXK 
1960 

Subscriber to the NAB Radio Code 
Media Code 4 251 6365 6.00 
Smith Broadcasting Co., Inc., New Richmond, Wie. 

54017. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Bob Smith. 
3. FACILITIES 

5.000 w. days; 1590 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset daily. CST. 

4. AGENCY COMMISSION 
15/0; payable 10 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: le, 2a, 3a, 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 12e, 13a, 19a. 15a, 15b. 
Basic Rates: 20b. 21c, 22a, 23a, 25a, 28c. 
Contracts: 405. 45, 46. 
Cancellation: 70e, 70c, 71a, 73e. 
Prod. Services: 80, 82. 
Member: National AgItadio Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Et7. 4/1/66-Itec'd 4/7/66. 
6. SPOT ANNOUNCEMENTS 

Ix 52x 156x 260x 565x 500x 
I min 4.50 4.00 3.50 3.00 2.50 2.00 

7. PACKAGE PLANS 
SPECIAL SALES PLANS 

50 spots within 7 days...___._.. _ 100.00 
25 spots within 5 days..._.. ... 86.25 
20 spots within 4 days.-.._.-..._. 50.00 
15 spots within 3 days.._....._____... - 41.25 
10 spots within 2 days__..._--..., _._,. 30.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min 5 min 

1 L...._._ __._.... 50.00 35.00 25.00 20.00 15.00 
28 L....._.._ __...._... 40.00 30.00 20.00 15.00 10.00 
52 L ,_.. 35.00 25.00 18.00 12.50 9.00 
104 x.__..._._ _._.. 27.50 21.50 15.50 11.50 8.50 
156 x._.__...- __... 25.00 20.00 14.00 10.50 8.00 
280 x _...._...__.... 22.50 18.00 13.00 10.00 1.00 
365 z 20.00 16.00 12.00 9.00 6.00 

OSHKOSH (1 AM; 1 FM) 
\Vinnebago County -Map Location F-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WMKC (FM) 
1968 

CEO ©F'MD 

2.35 2.10 1.80 
1.95 1.80 1.55 

520+ 1000+ 
1.75 1.40 

30 sec or less 1.45 1.20 
7. PACKAGE PLANS 

PER DAY: 10 ti 6ti 401 201 
PER WK, EA: 70 01 42 ti 28 ti 14 01 
1 min 1.75 1.90 2.10 2.40 
30 see or less 1.45 1.80 1.75 1.85 

8. PROGRAM TIME RATES 
5 MIN: Ix 26x 52x I56x 312x 
AA 4.85 4.25 4.00 3.90 3.55 
A 4.10 3.95 3.85 3.65 3.25 

13 WEEKS 
PER WK: 1 ti 3t1 6 t 7t1 
10 min 7.35 6.85 8.05 5.50 
1/4 hr 10.50 9.45 8.40 7.85 
1/2 hr 18.90 17.35 16.25 14.20 
1 hr 36.75 28.25 23.10 21.00 

26 WEEKS 
10 min 8.85 6.05 5.50 5.00 
1/4 hr 9.95 8.40 7.85 7.35 
1/2 hr 17.85 16.30 14.70 13.10 
1 hr 31.50 24.15 21.00 18.90 

52 WEEKS 
10 min 6.05 5.50 5.00 4.50 
1/4 hr 8.40 7.85 7.35 6.85 
1/2 hr 18.80 15.25 13.75 12.10 
1 hr 29.45 22.05 19.95 17.85 

(Oshkosh continued on next page) 

Media Code 4 251 6460 5.00 
Kimball Broadcasting Co., 40 W. 9th Ave., Oshkosh, 

\Vis. 54901. Phone 414-233-3030. 
STATION'S PROGRAMMING DESCRIPTION 

WMKC (FM): Programmed for adults. 
FARM: 5-6 am. Semi -personality 7 am on. MUSIC: 
middle-of-the-road and standard music 6 am -10 pm. 
Modern jazz 10 pm -12M. Classical Sun 8 pm -12M. 
Semi -classic 7-8 pm. SPORTS: play-by-play college. 
high school football. basketball and baseball. NEWS: 
major newscasts 7 am & 12:10 pm. 5 min news on 
hour. 3 man news department. Woman's program 
5 min at 10:30 am. Church broadcasts Sun em. 
Music 70%. news and talk 30%. Contact Representa- 
tive for further details. Rec'd 8/24/87. 

I. PERSONNEL 
General Manager -Don C. Wirth. 
Station Manager -Robert Templeton. 
Sales Manager -Ed Brunn. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
ERP 3,000 w.; 96.7 mc. 
Operating schedule: 5 am -midnight. CST. 
Antenna ht.: 293 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; monthly. 

5. GENERAL RATE POLICY 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Elf 7/1/68-Rec'd 9/10/68. 
AA -7-8:30 am; noon -1 pm & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 26x 52x 156x 312x 
I min 3.65 3.35 3.05 2.75 2.45 
30 sec 3.05 2.90 2.45 2.25 2.15 

CLASS A 
1 min 2.95 2.50 
30 sec 2.35 2.25 

I min 
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Oshkosh -Continued 
WOSH 

1941 

'R A B 
Subscriber to the NAB Radio Code 

Media Code 4 251 6555 2.00 
Value Radio Corp. 2333 Bowen St., Oshkosh. Wis. 

54901. Phone 414-235-3150. 
1. PERSONNEL 

Ma.ager-William L. McDonald. 
2. REPRESENTATIVES 

Stone Representatives, Inc. 
3. FACILITIES 

1.000 w. days, 250 w. nights; 1490 kc. 
Non -directional. 

Operating schedule: 5:00 am -midnight Mon thru Sat; 
6:00 am -midnight Sun. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. Net 30 days. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 3a. 3d. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a. 13a, 14a, 15b. 
Basic Rates: 20b. 21a, 21h. 21c. 22b. 23a, 23b, 24a, 

29b, 24c, 25b, 26. 28b, 29b. 33d. 
Contracts: 44a, 44b, 45. 46, 47a, 48. 49, 51e, 51c. 
Comb.; Cont. Discounts: 60d, 60e, 60f. 00h, 601, 61e. 

Bib. 62d. 
Cancellation: 70e, 71a, 72. 73a, 73b. 
Prod. Services: 80. 81, 82. 
Member: Wisconsin Network, Inc. 

TIME RATES 
ER Reed 3/23/67. 

AAA -Mon thru Sat 8-10 am & 3-7 pm. 
AA -Mon thru Sat 10 am -3 pm; Sun 6-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: Ix 520 104e 62 15 

e 
ß12x 

e 
5200 

20 e AAA 10.00 9.50 9.00 8.6 8.00 
AA ....._ 9.00 8.00 7.50 7.00 8.50 8.00 
A 7.00 6.00 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
PER WK, EA: 12 ti 18tí 2491 96 ti 

AAA. 9.00 8.50 8.00 7.50 
AA ..._ 7.50 7.00 6.50 8.00 
A 5.50 5.00 4.50 4.00 

20/30 sec: 75% of I -min. ID's 50% of 1 -min. 
8. PROGRAM TIME RATES 

1 hr 60. 1/4 hr......._......_.._...__ 25. 
1/2 hr 40. 
Above are 1 time rates for time only. 

10. SPECIAL FEATURES 
NEWS PROGRAMS 

(5 Minutes) 
PER WK: 13 wk 26 wk 52 wh 
8 if 10. 9. 8. 
12 ti 9. 8. 7. 

PARK FALLS (1 AM; 1 FM) 
Price County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

WNBI 
(forme 195 WPFP) 

Media Code 4 251 6650 1.00 
Northland Broadcasting, Inc.. Box 309, Park Falls, 

Wis. 54552. Phone 715-762-3221. 
I. PERSONNEL 

General Manager -George Palo. 
Station Manager -Robert Fringe. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1.000 w. days; 250 w. nights; 980 kc. 

Non -directional. 
Operating schedule: 6 am -local sunset. CST. 
Partial simulcast operation. Simulcast 6 am -3:30 pm 
& 5:30 pm -local sunset. For non -simulcast facilities 
see WNBI-FM. 

4. AGENCY COMMISSION 
15/0; time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 2b, 3a, 3b, 3d, 4a, 5, 6a, la, 8. 
Rate Protection: 15b. 
Basin Ratee: 20a. 21b, 21d, 22a, 22b. 23a, 23b, 24b, 

24c, 25a, 28, 27, 28a, 28c, 29e. 29b, 30, 32a, 33e. 
Contracts: 40a, 41, 42b, 42d, 43. 44e. 45, 46, 47a, 

48, 49, 50, 51e, 51b, 51e. 
Comb.; Cont. Discounts: 60f. 601. ß1c. 82a, 62d. 
Cancellation: 70a, 70c, 71e. 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS. 

TIME RATES 
No. 5 E8 9/13/68 -Reed 9/9/68. 

A-6 am -1 pm & 5-6:30 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS -30 see- 
A B 

-I min - 
A B 

1 x 3.45 2.75 4.10 3.25 
13 x 3.30 2.65 3.75 3.00 
26 x......._........_..._ .............. _.. 3.20 2.55 3.70 2.95 
52 x 3.10 2.95 3.60 2.90 
104 x 2.95 2.35 3.50 2.80 
158 x 2.80 2.25 3.45 2.75 
260 x 2.70 2.15 3.20 2.55 
312 x 2.50 2.00 2.95 2.35 

7. PACKAGE PLANS 
GREAT 98 IMPACT SPOT PLAN 

(Within 7 days) 
1 min 30 see 

10 if 3.75 2.65 20 
8. PROGRAM TIME RATES 

CLASS A 

ti 
1 

. 

min 30 see 
2.95 2.55 

lx 13x 26e 52x I04x 156x 260x 312x 
1 hr.... 37.50 35.00 32.50 30.00 27.50 23.75 21.25 18.75 
1/2 hr 21.25 20.00 18.75 18.50 15.00 12.50 11.25 10.00 
1/4 hr 11.25 10.75 10.00 8.75 8.25 7.50 6.75 8.25 
5 min 8.50 8.25 7.50 6.80 6.25 5.50 5.00 4.50 

CLASS B 
1 hr.... 30.00 28.00 26.00 24.00 22.00 19.00 17.00 15.00 
1/2 hr 17.00 18.00 15.00 13.00 12.00 10.00 9.00 8.00 
1/4 hr 9.00 8.50 8.00 7.00 6.50 6.00 5.50 5.00 
5 min 6.75 6.50 6.00 5.50 5.00 4.50 4.00 3.50 

W N B I -FM 
1968 

Media Code 4 251 6651 9.00 
Northland Broadcasting, Inc., Box 309, Park Falls, 

Wis. 54552. Phone 715-762-3221. 
I. PERSONNEL 

General Manager -George Palo. 
Station Manager -Robert Frings. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
ERP 3.500 w.; 98.3 mc. 
Operating schedule: 8 am -10 pm. CST. 
Antenna ht.: 250 ft. above average terrain. 
Partial simulcast operation. Operated separately 3:30- 
5:30 pm & local sunset -10 pm. For simulcast facili- 
ties see WNBI. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
See WNBI listing for coded regulations. 

TIME RATES 

Rates are identical to WNBI. Seo that listing. 

PLATTEVILLE (1 AM; 1 FM) 
Grant County -Map Location D-9 

See SRDS consumer market map and data at begin- 
ning of the State 

WSWW 
1955 e 

Subscriber to the NAB Radio Code 
Media Code 4 251 6745 9.00 
The Southwest Wisconsin Co., Inc., Box 1. Radio 

Park, N. 9th St., Platteville, Wis. 53818. Phone 
608-348-2775. 

I. PERSONNEL 
General Manager -Robert J. Bodden. 

3. FACILITIES 
1,000 w. days; 500 w. nights; 1590 ke. 

Directional -night only. 
Operating schedule: 6 am -10:30 pm. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTI' ING See coded regulation 
General: la, 2a, 3a. 3b 4a. 4d, 5. 6a. 8. 
Rate Protection: 10b, .lb, 12b, 135, 14b. 
Basic Rates: 20u. 22a, 22b, 235, 24h, 25a. 26, 2'D. 

29a. 
Contracts: 40a, 92b. 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 80b, 61a. 61b, 62e. 
Cancellation: 710. 73a. 
Affiliated with MSS. 

TIME RATES 
ER 9/15/88 -Reed 9/3/68. 

6. SPOT ANNOUNCEMENTS 
30 SEC: le 39x 78x 156x 312x 
AA -Noon -1:30 pm.. 5.00 4.50 9.00 3.50 3.00 
A-8-9 am 4.00 3.50 3.00 2.75 2.50 
All other times 3.50 3.00 2.75 2.50 2.25 

7. PACKAGE PLANS 
7 DAYS 

PER WK, EA: 5 ti IO ti 25 91 35 ti 50 91 

30 sec 3.00 2.75 2.50 2.25 2.00 
15 see. 2.50 2.25 2.00 1.75 1.50 

BULK PACKAGE 
PER YR, EA: 600x 1200x 18000 
30 sets......_.._ _.._.._.._.._.._... 2.50 2.25 2.00 
15 sea.._.._.._.._......_......_.._.._.._.._... 2.00 1.75 1.50 

8. PROGRAM TIME RATES 
Ix 26x 52x 156x 260x 312x 

5 min 7.00 6.75 8.50 8.00 5.75 5.50 

WSWW-FM 
1966 

©OFMU 
Media Code 4 251 6746 7.00 
The Southwest Wisconsin Co.. Inc., Box 1, Platte- 

ville, Wis. 53818. 

I. PERSONNEL 
Generai Manager -Robert T. Bodden. 

3. FACILITIES 
ERP 3,000 w.; 99.3 mc. Stereo. 
Operating schedule: 6 am -11 pm. CST. 
Antenna ht.: 1,226 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. Billed tat of month, payable 10th. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Maximum 6 minutes commercial time Der hour. 

TIME RATES 
ER 12/66 -Reed 11/21/68. 

6. SPOT ANNOUNCEMENTS 
52x 1560 2600 365c 

1 min 2.50 2.35 2.20 2.13 
30 sec 2.00 1.85 1.70 1.11 
All spots on rotating basis 

PLYMOUTH 
Sheboygan County -Map Location G-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPLY 
1954 

Media Code 4 251 6840 8.00 
WYLY, Inc., Box 420, Plymouth. Wis. 53073. Phone 

919-893-2661. 
Other Office: 1922 N. 9th St., Sheboygan, Wiz. 

Phone 414-467-4891. 
I. PERSONNEL 

General Manager -Dalton C. Rille. 
2. REPRESENTATIVES 

Gill -Perna, Inc. 

3. FACILITIES 
500 w. days; 1420 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset weekdays; 
7:00 am -local sunset Bun. CST. 

4. AGENCY COMMISSION 
15%; no discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 9a, 5, 60, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 29a, 24b, 25a, 28b. 29a. 
Contracts: 40a. 45, 96, 97a, 98. 
Comb.; Cont. Discounts: 60k, 61b, 62b. 
Cancellation: 70a, 70e. 71a, 73a. 

TIME RATES 
Rates effective January 1, 1963. 
Rates received April 30. 1963. 

6. SPOT ANNOUNCEMENTS 
(1 Year Contract Rates) 

1 min 30 gee 
Open rate _ 5.00 4.50 
PER WK: 1 min 30 see 1 min 90 see 
1 ti 4.00 4.00 6 tl..........._._ 18.00 13.80 
3 ti 10.50 8.00 

DISCOUNTS 
13 wk, add......._._.... 15% 39 wk, add ..... 5% 
26 wk, add 10% 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGE RATES 

30 see 30 sea 
10 ti 24.00 25 ti ._......__ 49.50 
15 ti 34.20 50 ti..._._..._ ._..._ 74.75 

9. PARTICIPATING PROGRAMS 
"Uncle Otto Show" -11:00 am -1:00 pm and 5:15 pm - 
sign -of. Flat rate, 4.00 per announcement. 

10. SPECIAL FEATURES 
(News features and Market reports) 

(1 Year contract ratea) 
Newscasts: every hour on the hour. Weather specie a 
every hour on the half hour. 

5 m o 

PER WK: 5 min 5 min 
1 ti 14.00 6 ti 9.10 
3 ti 11.00 

(C -It l' 

PORTAGE ((AM.; 1 FM) 
Columbia County -Map Location it -S 

see SIODS consumer market map and data at begin- 
ning of the State. 

WPDR 
1952 

Subscriber to the NAB Radio Code 
Media Code 4 251 6995 6.00 
Comstock Publishing Co., Box 296. Portage. Wis. 

53901. Phones 608-742-2350, 2660. 
Baraboo Studio: 116-1/2 4th Ave.. Phone 808-356 

3568. 
Wisconsin Dells -Chamber of Commerce. 

I. PERSONNEL 
President -.V. T. Cnmstork. 
General Manager -R. D. Hutchings. 

9. FACILITIES 
1.000 w. days; 1350 kc. Non -directional. 
Operating schedule: 5:45 am -local sunset. CST. 
Simulcast during AM operational hours. For non - 
simulcast facilities see WPDR-FM. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 9a, 9d, 5, 6a, 8. 
Rate Protection: 10a, lia, 120. 13a, 14a. 
Basic Rates: 22a, 23a, 29b, 250. 28a, 29a. 
Contracts: 40a. 46. 
Comb.: Cont. Discounts: 60b, 60k, 131a, 01b, 62e. 
Cancellation: 71a. 73a. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 11/15/66 -Reed 11/3/66. 
6. SPOT ANNOUNCEMENTS 

PER MO: I min 30 see 20 see 
1 tt. 5.00 4.60 4.30 
4 ti 4.55 4.25 3.90 
8 ti 4.15 3.75 3.50 
12 ti. 3.90 3.45 3.20 
16 tL...._...._ 3.65 3.20 2.95 
21 tl._.._........_...._.._...._......_. 3.25 2.95 2.85 
26 ti 3.00 2.85 2.40 
30 tt.....----._ .................._............_...._ 2.75 2.40 2.15 
60 ti 2.40 2.10 1.80 

8. PROGRAM TIME RATES 
PER MO: I hr 1/2 hr 1/4 hr IO min 5 min 
1 ti. 42.90 26.00 19.50 13.00 9.75 
4 ti 35.75 22.10 15.60 9.75 6.50 
8 ti 33.20 19.50 13.00 7.80 5.85 
12 tl....._...._...._._ 29.40 18.20 12.35 7.15 5.20 
18 tí....._...._.._...._ 26.80 16.90 11.70 6.50 4.90 
21 ti. 24.20 15.60 11.05 5.85 4.55 
26 ti 21.80 14.30 10.40 5.55 4.25 
30 ti 20.15 13.00 9.75 5.20 3.90 

DISCOUNTS 
8 mo contracts -10% 1 yr contracts -15% 

10. SPECIAL FEATURES 
NOON NEWS 
(Noon -1 pm) 

Per spot, minimum 5 
Contracts of 6 months or more, discount. 1052 

W P D R -FM 
1966 

Subscriber to the NAB Radio Code 
Media Code 4 251 6936 4.00 
Comstock Publishing Co., Box 296, Portage, Wis. 

53901. Phones 608-742-2350, 2660. 
Baraboo Studio: 116-1/2 4th Ave. Phone 808-358- 

3568. 
Wisconsin Dells -Chamber of Commerce. 

I. PERSONNEL 
President -W. T. Comstock. 
General Manager -R. D. Hutchings. 

WISCONSIN 
3. FACILITIES 

ERP 3,000 w.; 100.1 mc. 
Operating schedule: 5:45 am -midnight Mon thru Sat: 
7 am -6 pm Sun. CST. 
Partial simulcast operation. For simulcast faellitles 
see WPDR. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
See WPDR listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 11/15/66 -Reed 11/3/66. 
6. SPOT ANNOUNCEMENTS 

PER MO: 1 ti 4ti 1691 
1 min 3.00 2.75 2.05 
30 sec 2.75 2.40 1.80 

8. PROGRAM TIME RATES 
PER MO: 1 ti 4t1 16 t 
1 hr 25.00 20.00 16.00 
1/2 hr 15.00 12.00 9.00 
1/4 hr._ ...... _...._.._.._. 10.00 7.50 5.00 
10 min._ 7.50 5.00 3.75 
5 min. 6.05 4.40 3.15 

DISCOUNTS 
6 mo contracts -10% 1 yr contracts -15% 

PORT WASHINGTON 

90 tI 
1.55 
1.35 

30 tI 
13.00 

7.50 
4.25 
3.00 
2.55 

Ozaukee County -Map location G-8 
See SRDS consumer market map and data at begin- 
ning of the State. 

WGLB 
1963 

Media Code 4 251 7030 5.00 
WGLB, Box 1, Port Washington, Wis. 53079. Phone 

414-289-2666. 
I. PERSONNEL 

President -Thomas L. Davis. 
Vice-Pres. & Sec'y-Ray Freedman. 
Gen'l & Prog. Mgr. -Todd Hogan. 

3. FACILITIES 
250 w. days; 1580 kc. Directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERt. NsTE POLICY 
TIME RATES 

ER 7/1/68-Reéd 7/3/68. 
6. SPOT ANNOUNCEMENTS 

(t) I min 30 see (t) I min 30 see 
10 ti (1 wk).. 4.90 3.90 40 ti (2 wk).. 3.85 3.05 
15 ti (1 wk).. 4.65 3.75 50 ti (2 wk).. 3.60 2.85 
20 ti (1 wk).. 9.90 3.50 75 ti (3 wk).. 3.25 2.60 
25 ti (1 wk).. 9.15 3.35 100 ti (4 wk) 3.00 2.40 
30 ti (2 wk).. 4.00 3.20 

(t) To be used within. 
8. PROGRAM TIME RATES 

ix 26x 52x 156x () 
1 hr 55.00 45.00 40.00 37.50 
1/2 hr 30.00 25.00 22.50 20.00 
1/4 hr 15.00 14.25 13.50 11.50 10.75 
5 min 9.00 8.25 7.50 6.00 5.50 () 260-519 x. 

CONSECUTIVE WEEK DISCOUNTS 
19-26 wk -5% 27-52 wk -10% 

POYN ETTE 
Columbia County -Map Location F-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WIBU 
1925 

Media Code 4 251 7125 3.00 
Wm. C. Forrest. Poynette, Wis. 

I. PERSONNEL 
Owner & Mgr. -Wm. C. Forrest. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1240 ke. 

Non -directional. 
Operating schedule: 5:30 am -10:05 Dm. CST. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a. 5, 6a, 7b, 8. 
Rate Protection: 10a, 11e, I2a, 13a, 14a, 15b, 18. 
Basic Rates: 29e, 21a, 22a, 24b, 25a, 26, 27, 28b, 

28c. 29b. 30, 32b, 33a. 
Contracts: 40a, 41. 42a, 43, 44b, 45, 46, 47a, 48, 49, 

51a. 
Comb.; Cont. Discounts: 60a, 69e, 61c, 62c, 62d. 
Cancellation: 70b. 70d, 71a, 73b. 
Prod. Services: 81. 
Affiliated with MSS Network. 
Member: Wisconsin Network, Inc. 

TIME RATES 
Rates received April 14. 1950. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
CLASS A 

(11:45 am -1:15 pm; 5:30-9:00 pm weekdays; 
all day Sun) 

1 1/2 1/4 IO 5 
hr. hr. hr. min. min. 

1 lime.._. 48.00 80.00 19.00 15.00 11.00 
13 times.._ 42.00 27.00 18.00 14.00 10.00 
26 times._. 38.00 25.00 16.00 12.00 8.00 
52 times.... 30.00 22.00 15.00 11.00 7.00 
100 times.... 27.00 20.50 14.00 10.00 6.00 
200 times.... 24.00 19.00 13.00 9.00 5.50 
250 times.... 23.00 18.00 12.00 8.00 5.00 

CLASS B 
(All other time) 

I time 36.00 24.00 18.00 13.00 
13 times 33.00 22.00 16.00 11.00 
28 times 91.00 21.00 15.00 10.00 
52 times.._ 28.00 20.00 14.00 9.00 

100 times.._ 25.00 19.00 12.00 8.50 
200 times 23.00 17.00 11.00 8.00 
250 times 22.00 16.00 10.00 7.00 () One minute and station break. 

9.00 
8.00 
7.50 
1.00 
6.50 
5.00 
4.00 

() 
5.00 
4.75 
4.50 
4.00 
3.50 
8.00 
2.75 

4.aa 
4.0v 
8.75 
3.50 
3.25 
2.75 
2.50 

November 1, 1968 Spot Radio Stations 957 



MEMO 
Yell list 

of 

over the 
They're 

for the Specialized 
media 

of 
advertising 

BUSINESS PUBLICATION RATES AND DATA 
This service includes listings for more than 2,900 business, trade and 
technical publications in the United States, arranged in 170 market 
classifications. Each listing includes publisher's statement of editorial 
purpose, ad rotes, contract and copy regulations, mechanical require- 
ments, issuance and closing dates, business analysis of circulation, and 
whether publication is member of ABC, BPA or VAC. 

Published monthly on the 24th, 

CONSUMER MAGAZINE AND 
FARM PUBLICATION RATES AND DATA 
The prime source of media market information for buyers of national 
and regional magazine space. Includes rate and data listings for more 
than 840 consumer magazines and 300 farm publications in the United 
States. Listings include advertising rates, color charges, closing dates, 
mechanical requirements, contract regulations, and circulation data. 
Regional and/or split run availabilities are listed in a special section. 
The farm section also contains SRDS estimates of farm market dato 
detailed by states and all counties. 

Published monthly on the 27th. 

DIRECT MAIL LIST RATES AND DATA 
This new SRDS catalog reports on over 14,000 list selections available 
to buyers of lists for direct mail use. One volume contains three 
separate sections for business lists, consumers lists and farm lists. 
All are classified by market covered. Each arranged in a uniform 
listing format. Includes explanation page, glossary of terms, broker 
and compiler sections. Interim bulletin service between editions. 

Published semi-annually, January -July 

NETWORK RATES AND DATA 
Contains listings of radio and television network rates and dato for 
the United States and Canada. Offers current TV information on network 
stations in metropolitan areas and network affiliations in other markets: 
basic required groups and basic optional groups, discounts, production 
facilities and services and closing times. Also, offers current AM infor- 
mation on network rates and network stations in metropolitan areas. 

Published in pocket-size monthly on the 10th. 

NEWSPAPER CIRCULATION ANALYSIS 
The primary reference for newspaper circulation data in two basic 
analyses . . . geographic, county-by-county/metro area analysis - 
with degree of penetration by county and metro area . . . individual 
ABC newspaper analysis - circulation by city zone, county and metro 
area. Contains ranking tables for daily newspapers by market area, 
city zone and total circulation. NCA is included in a subscription to 
Newspaper Rates and Data. It is available separately for $10.00. 

Published annually in August. 

NEWSPAPER RATES AND DATA 
Lists over 2,000 daily and Sunday newspapers in the United States 
and its possessions . . . plus general and comic supplements, ABC 
Religious and Negro newspaper listings. Indicates papers accepting 
ROP color advertising, space spot advertising, spectacolor and insert 
preprints. Offers special sections containing listings of city, suburban 
and community newspapers and weekly services - not qualified for 
regular listing. Shows line rates, closing times, mechanical require- 
ments, circulation, and the like, far each paper. Also contains SRDS 
market data estimates for states, counties, and metropolitan areas 
plus state maps. Subscription includes Newspaper Circulation Analysis 
issued in August. 

Published monthly on the 12th. 

SPOT RADIO RATES AND DATA 
The rate and data source book for all buyers of spot radio, lists ap- 
proximately 5,000 AM radio stations and all FM radio stations. Radio 
city and station call letters. Each station listing gives buyer information 
about rates, special features, closing times, facilities, commissions, partic- 
ipating programs, and station representatives. Each issue also contains 
lists of stations offering Negro, foreign language and farm program- 
ming; regional and state networks; SRDS market data estimates for 
states, counties, and metropolitan areas plus state maps. 

Published monthly on the 1st, 

SPOT TELEVISION RATES AND DATA 
The only regular and reliable publication serving buyers of 'TV time. 
Provides complete listings of rates and data for all TV stations in the 
United States, by state, city and call letters. Each station listing gives 
buyer information about rates, special features, closing times, facilities, 
commissions, participating programs, ID specifications, and station rep- 
resentatives. Stations regularly scheduling farm programs are listed 
geographically. Each issue also contains ARB circulation data, color 
TV station facilities, SRDS market data estimates for states, counties, 
and metropolitan areas plus state maps. 

Published monthly on the 75th. 

TRANSIT ADVERTISING RATES AND DATA 
More than 500 transit markets listed in this service. Market information 
includes number of cards required for full showing, rates, circulations, 
population of area served, communities served, local restrictions, and 
national representatives. 

Published quarterly. 

WEEKLY NEWSPAPER RATES AND DATA 
Catalog now in three sections. Section I: ABC, CAC, VAC audited 
U. S. Weeklies, U.S. Religious Weeklies. Section II: Non -audited Weeklies 
filing circulation on SRDS Sworn Statement form. Section III: Shopping 
Guides audited by CAC or VAC and filing circulation on SRDS Sworn 
Statement form. Listees in Sections II and Ill must meet specified 
SRDS qualifications. 

Published in March and September. 

CANADIAN ADVERTISING RATES AND DATA 
This service consolidates in one publication all the information about 
rates, mechanical specifications, closing times, special features and other 
essential buying help for Canadian media. This includes radio and TV 
stations and networks, daily and weekend newspapers, business pub- lications, consumer magazines, farm publications, and transportation 
advertising. Published by Maclean -Hunter, Toronto, Canada in collabora- 
tion with SRDS. 

Published monthly on the 1st. 

MEDIA/SCOPE 
The monthly magazine serving those in the media -buying function, 
Advertising agency personnel and people in advertiser -companies who 
buy or influence the buying of media. Orders must show name and title of individual, company name and nature of business. Publisher 
reserves right to refuse non -qualified subscriptions. 

MEDIOS PUBLICITARIOS MEXICANOS - ---$32.00 
Lists advertising rates and other data on more than 600 Mexican 
newspapers, magazines, business papers, radio and TV stations, Pub- 
lished in Spanish, complete glossary permits easy use by anyone unfamiliar with Spanish language. Contains market maps, monetary conversion tables, lists of representatives. 

Published quarterly. 
(See page 2 for prices) 

Circulation 
Manager 

Data Service, 
Inc. 

{fate & Illinois 60076 

Standard Road, Skokie, 

5201 Old Orchard 583-1533 

WISCONSIN 

PRAIRIE DU CHIEN 
Crawford County -Map Location D-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WPRE 
1952 

Subscriber to the NAB Radio Code 
Media Code 4 251 7220 2.00 
Pratte Broadcasting Co., Box 90, N. Villa Louts Rd., 

Prairie du Chien, Wis. 53821. Phone 637. 
I. PERSONNEL 

Pres. & Gen'1 Mgr. -Walter C. Schlaugat, Jr. 
2. REPRESENTATIVES 

Hal Holman Company. 
3. FACILITIES 

1,000 w. days: 980 Ice. Non -directional. 
Operating schedule: 6:30 am -local sunset. CST, 

4. AGENCY COMMISSION 
None; agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded reeula'i 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3d, 4a, 4d, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 22b, 23a. 27, 28b, 28c. 
Contracts: 90a, 99a, 95, 96. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 71a, 72, 73b, 
Prod. Services: 80. 

`Payments handled similarly to other accounts. 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 6 Eff 9/68-Rec'd 4/29/68. 

A-6:30-9 am & 11:59 am -1 pm. 
6. SPOT ANNOUNCEMENTS 

1 min 2,75 30 sec or less 2.50 
Class A: extra .25. 

8. PROGRAM TIME RATES 
I/4 hr 10 min 5 min 

Ea 8.00 5.40 4.00 
('lass A: extra 1.00. 

10. SPECIAL FEATURES 
NEWS 

1/4 hr IO min 5 min 
Ea 10.80 6.75 5.50 

RACINE (2AM;2FM) 
Racine County -Map Location G-9 

See SRI'S consumer market map and data at begin- 
ning of the State. 

WFNY(FM) 
1962 

Media Code 4 251 7315 0.00 
Lakeshore Broadcasting Corp., 1115 N. Main St., Ra- 

cine. Wis. 53492. Phone 414-637-7207. 
t. PERSONNEL 

Pres. & Gen'1 Mgr. -Jerome P. Feeney. 
Station Manager -Kenneth Mueller. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
EitP 1,000 se.: 92.1 mc. 
Operating schedule: 6:00 am -midnight Mon thru Sat: 
8:00 ant -midnight Sun. CST. 
Antenna ht.: 190 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cask discount. 

5. GENERAL ADVERTISING See coded regula:icns 
General; 4a, 5. 
Basic Rates: 23a, 29a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60k. 

TIME RATES 
Rates effective June 1, 1965. 

Card received April 29, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti 5.50 4.75 104 ti 4.00 3.50 
13 ti..-...._.._._ 5.25 9.25 156 51. 3.75 3.00 
26 ti 5.00 4.00 260 tl...._ 3.50 2.75 
52 ti 4.75 3.75 312 ti 3.25 2.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 5 min 

1 x 35.00 20.75 14.50 9.25 
13x-5% 52x-12-1/2% 156x-20% 
26x-10% 104x-15% 2601-25% 

WRAC 
1949 

Media Code 4 251 7410 9.00 
(VRAC, Inc.. 2200 N. Green Bay ltd., Racine, Wis. 

53405. Phone 419-632-1827, 
I. PERSONNEL 

Pres. & (leo'i Mgr. -William J. Prlaulx. 
Station Manager -Gary I. Muth. 
Sales Manager -Floyd A. Peck. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Canada -Andy McDermott Sales Ltd. 

3. FACILITIES 
500 w. days; 1960 kc. Non -directional. 
Operating schedule: 6:00 am -local sunset. CST. 

4. AGENCY COMMISSION 
Net: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 3b. 3c, 3d, 9a, 9d, 5, Ba, la. 
Rate Protection: 10a. 12a, 13a, 19a, 15a. 15b, 15e. 
Basic Rates: 206. 21a. 21c. 21d, 22b, 23a, 246, 24c, 

25a. 26, 28c, 29a, 30, 33a. 
Contracts: 40a. 44a, 49b, 97a, 98, 516, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 601, Ela, 616, 

62d. 
G22B-5/8 Cancellation: 70c, 71a, 73a, 73b. 

Prod. Services: 80, 82. 
TIME RATES 

ET 2/1/66 -Reed 6/3/66. 
(This listing continued on next ease) 
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Racine -W R A C --Continued 
6. SPOT ANNOUNCEMENTS 

I min SO see I min 80 see 
1 z 6.25 5.00 156 z 5.00 3.50 
26 x 5.75 4.25 312 x 4.50 3.00 
52 z 5.25 8.75 

7. PACKAGE PLANS 
SPECIAL WEEKLY RATES 

(Must be used in 12 -month period for frequency 
discounts). 
PER YR: I min 30 see 
50 z (5 ti wkiy) ea 5.00 4.00 
100 z (10 ti wkly) ea..._.._.._.._..._ 4.75 3.75 
150 z (15 tl wkiy) ea 4.50 9.50 
200 x (20 U wkly) ea ..... 4.25 3.25 
250 z (25 ti wkiy) ea 4.00 3.00 
Minute and 30 -second spots may be split to com- 
prise package. 

8. PROGRAM TIME RATES 
5 MINUTES 

1 x..._ ...... _ .......... ___. _... 12 156 x. _.......__ 7 
26 x 10 312 z..._.._.._ ..... -.._.* 5 
52 z 8 

WRJN WRJN-FM 
1926 1948 

Subscriber te the NAB Radio Code 
Media Code 4 251 7505 6.00 
Racine Broadcasting Corp Radio Park. 4201 Victory 

Ave.. Racine, Wis. 53405. Phone 414-634-3311. 
I. PERSONNEL 

Station Manager -Harold J. Newcomb. 
Sales Manager -Gerald D. Nelson. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 5:45 am -10:15 pm. CST. 
FM FACILITIES 
ERP 15.000 w.; 100.7 mc. 
Antenna ht.: 265 ft. above average terrain. 

4. AGENCY COMMISSION Ism nn net time only: no rash discount. 
5. GENERAL ADVERTISING See Boded regulations 

General: la, 2a, 3a, 40. 9d, 5, 6s, 7b. 8. 
Rate Protection: 15h. 
Basic Rates: 2012. 24h, 25a, 28. 28a, 29a. 
Contracta: 40a. 41. 45. 46. 47a. 
Comb.: Cont. Discounts: 60b. 61a. 
Cancellation: 70a, 70c. 71a, 73a. 
Affiliated with American Information Network. 
Member: Wisconsin Network. Inc. 

TIME RATES 
No. 12 ER 3/1/68 -Reed 2/15/68. 

A-5:45 am -8:30 pm. B-6:30-10 pm. 
6. SPOT ANNOUNCEMENTS 

CLASS A 
Ix 13x 26x 52x 156x 260x 

1 min 8.75 8.25 8.00 7.75 7.25 7.00 
30 sec 7.00 8.60 8.40 6.15 5.90 5.65 

CLASS B 
1 min 7.00 6.75 8.50 8.25 8.00 5.75 
30 sec 8.00 5.25 5.00 4.75 4.50 4.25 

7. PACKAGE PLANS 
WEEKLY PACKAGE -ROS 

PER WK: 10 ti IS ti 20 tí 25 t1 30+ 
1 min 8.50 6.40 6.25 6.15 5.90 
30 sec 5.50 5.20 5.10 4.95 4.75 
Minimum 10 per week. 

8. PROGRAM TIME RATES 
CLASS A 

Ix I3x 26x 52x I56x 260x 
5 min 13.25 12.50 11.75 11.50 11.25 10.50 
1/4 hr 28.50 24.75 24.00 23.00 22.00 21.50 
1/2 hr 53.00 49.50 47.75 46.00 44.25 42.50 

CLASS B 
5 min 9.00 8.50 8.25 8.00 7.75 7.50 
1/4 hr 14.25 13.75 13.25 12.75 12.25 11.75 
1/2 hr..._ 29.50 27.50 28.50 25.50 24.50 23.50 

REEDSBURG (1 AM; 1 FM) 
Sauk County -Map Location E-8 

See SRDS consumer market map and data at begin 
inns of the State. 

WRDB WRDB-FM 
1954 1967 

R A B 

Subaeriber to the NAB Radio Code 
Media Code 4 251 7600 5.00 
Sauk Broadcasting Corp.. Box 207. Reedaburg, Wis. 

53959. Phone 608-524-2321. 
STATION'S PROGRAMMING DESCRIPTION 

WRDB: Programmed for rural and small city. Farm 
from 6-7:30 am, M -S with farm markets, weather. 
county agent reports. 7:30-11 am housewives, with 
women's interviews, quizzes, fashion reports. 11 am - 
1 pm farm, want ads, auction news, county seat news, 
markets farm news analysis. 1-6 pm general for 
everyone. 6-7:30 pm farm, markets and weather. 
7:30-10 pm teenagers. All music handled by air per- sonalities and is middle-of-the-road except during 
farm segments when c and w is played and teen 
segments when current hits are played. Several fea- 
tures done during the day with people and events of 
interest locally. Recd 7/12/67. 

I. PERSONNEL 
President --Kenneth W. Stuart. 
General Manager -Charles N. Gill. 
Sales Maneeer-Richard Solberg. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 ke. 

Non -directional. 
Operating schedule: 6:00 am -10:05 pm Mon thru Sat.: 7:45 am -6:00 pm Sun. CST. 
FM -ERP 3.000 w.: 104.9 mc. 
Operating schedule: 6 am -10 pm Mon thru Sat: 8 
am -8 pm Sun. CST. 
Antenna ht.: 227 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. General: la, 2b, 3a. 3b. 3d, 4a, 4d, 5, 110. 75, 8. 
Rate Protection: 10a, lia, 12a 13a, 140, 15e 15b. 

Basic Rates: 20a, 2ob, 21a, 21b, 21e, 21d, 22a, 23a. 
29b, 25c, 26, 28a, 29a. 

Contracta: 40a, 92b, 44e, 94b, 45. 46, 47a, 48, 50, 
51a, 51b, 51c. 

Comb.: Cont. Discounts: 60b, 60e, 60f, 60b, 61e. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Member: Wisconsin Network. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 4/1/68 -Reed 4/26/88. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x I04x I30x 156x 260x 520x 
1 min 5.50 5.00 4.50 4.00 3.75 3.50 3.25 3.00 
30 sec 3.75 3.50 3.25 3.00 2.75 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 z 50.00 30.00 18.00 12.00 9.00 
26 z 45.00 27.00 15.00 10.00 8.00 
52 z 40.00 24.00 13.50 9.00 7.50 
104 z 35.00 20.00 12.75 8.50 7.00 
130 x 32.50 18.00 12.00 8.09 6.50 
156 z 30.00 17.00 11.25 7.50 6.00 
260 z 27.50 16.00 10.50 7.00 5.50 
520 z 25.00 15.00 9.75 6.50 5.00 

RHINELANDER (1 AM; 1 FM) 
Oneida County -Map Location E-4 

See SRDS consumer market map and data at begin. 
ning of the State. 

WOBT WOBT -FM 
1947 19.07 

Subaeriber to the NAB Radio Code 
Media Code 4 251 7695 5.00 
Oneida Broadcasting Co.. Box 738, Rhinelander, Wis. 

54501. Phone 715-362-8140. 
STATION'S PROGRAMMING DESCRIPTION 

WOBT: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
network on hour, local on half hour. 10 min local 
news, 7:30 am, 12:30 pm, 5:30 pm, 10:30 pm. 
SPORTS: news 10 min 5:05-5:15 pm, M -W -F. 
Sports coverage: local live high school major sports 
and local baseball, university football broadcasts. 
MUSIC: pop standards 6-10 am, 2-4 pm, 7-11 pm. Stock market report. M -F, 5:15 pm. Community 
involvement with broadcast of beauty pageants, youth 
activities and fund raising events. Costact Repre- 
sentative for further details. Recd 8/14/67. 

1. PERSONNEL 
General Manager -John Wadd. 
Program Director -Ray Walters. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Minneapolis -Jame, D. Bowden and Co. 

3. FACILITIES 
1.000 w.: 1240 Ire. Non -directional. 
Operating schedule: 6 am -11 pm weekdays; 7 am -11 
pm Sun. CST. 
FM -ERP 25,000 w.; 107.9 mc. 
Operating schedule: 6 am -11:05 pm. CST. 
Antenna ht.: 385 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net charges for time; net 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3b, 4d, 5. 8a. 7b. 8. 
Rate Protection: 10a. 12a. lid, 15b. 
Basic Ratea: 20b. 21b, 22b, 23a, 24b, 24c, 25a, 26, 

27, 28a, 29b, 30, 31. 
Contracts: 40b, 45. 49, 51a. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 70d. 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
ER 12/1/67-Rec'd 11/8/67. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

WKLY:1 WEEK () 12 ti 18 tl 24 t1 
30 see 3.75 3.50 3.25 3.00 
1 min 5.00 4.75 4.50 4.25 

4 WEEKS 
30 sec 3.50 3.25 3.00 2.75 
1 min. 4.75 4.50 4.25 4.00 

13 WEEKS 
30 sec. 3.25 3.00 2.75 2.50 
1 min. 4.50 4.25 4.00 3.75 

52 WEEKS 
10 sec. 3.00 2.75 2.50 2.25 
1 min 4.25 4.00 3.75 3.50 () 6 ti or less. 
ROS -additional 10% discount. 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr 

1 x---- 9 18 35 
52 z 8 16 25 
312 x 6 12 20 

RICE LAKE 
Barron County -Map Location C-5 

See SRDS consumer market map and data 
ning of the State 

WJMC 
1939 

N.A 

30 t 
2.75 
4.00 

2.50 
3.75 

2.25 
3.50 

2.00 
3.25 

I hr 
60 
40 
30 

at begin - 

Media Cods 4 251 7790 4.00 
WJMC, Inc., Box 352, Rice Lake, Wis. 54868, Phone 

715-234-2131. 
I. PERSONNEL 

President -Mary Bridges Smith. 
Station Manager -Russell J. Brown. 

2. REPRESENTATIVES 
Bal Walton & Company, Inc. 
Minneapolia-William L. Hurley. 

3. FACILITIES 
1,000 w. days. 250 w. nights: 1240 ka 

Non -directional. 
Operating schedule: 6:00 am -11:00 .en weekdays; 
8:00 am -11:09 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0 net time and talent. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: is, 2e, 3a, 45, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, ils, 12a, 13e, 14a, 15a, 16. 
Basic Rates: 20b, 21a, 21b, 22a, 23a, 29b, 25e, 26, 

28a, 28c, 29a. 
Contracts: 40a, 49a, 45, 48 47a, 48, 49, 50, 51a, 

51b, 51c. 
Comb.; Cont. Discount: 60a, 60e, 60f, 601, 61a. 
Cancellation: 70a, 70e, 71e, 73a. 
Prod. Services: 80, 81, 82. 
At station's option cancellation of contracts cannot 
become effective until two weeks after contractual 
starting date. 
Affiliated with MBS and NAS Radio Networks. 
Member: Wisconsin Network, Inc., National AgRadio 
Groupe, Inc. 

TIME RATES 
Rates effective December 1, 1963. 
Rates received November 6, 1963. 

6. SPOT ANNOUNCEMENTS 
1 ti 8.60 156 ti... 
26 ti._ _ 8.20 260 tl...-_.._.._....._ 8.70 
52 ti._.._ ..............._.._ 7.90 312 ti....._ .-__._ 6.50 
65 ti ..... _ ............ 7.70 624 or more 5.90 
103 ti 7.40 
30 seconds -70% of earned rate. 
10 seconds -40% of earned rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti .,. 98.00 52.80 28.80 24.00 14.40 
26 ti_ -._..____ 91.20 50.20 27.40 22.80 13.70 
52 tl_.........__......._ 88.80 48.90 26.70 22.20 13.40 
65 tt._._ _.....__..,._ 86.40 47.60 26.00 21.60 13.00 
130 ti ____._... 84.00 48.20 25.20 21.00 12.80 
156 ti .__....._.._.. 81.60 44.90 24.50 20.40 12.90 
260 ti._ _....._..._.__. 76.80 42.30 23.10 19.20 11.60 
312 ti 74.40 40.10 22.40 18.60 11.20 
624 or more tl..._._ 87.20 37.00 20.20 16.80 10.10 

RICHLAND CENTER 
(1 AM; 1 FM) 
Richland County -Map Location D -S 

See SRDS consumer market map and data at begin- 
ning of the State. 

WRCO WRCO-FM 
1949 1965 

Subaeriber to the NAB Radio Code 
Media Code 4 251 7885 2.00 
Richland Broadcasting Corp., Box 529. 2111 Bohmann 

Dr., Richland Center, Wis. 53581. Phone 608-647- 
2111. 

1. PERSONNEL 
General Manager -Peter Athanas. 
Program Director -Rod Perry. 

3. FACILITIES 
1.000 w. days. 250 w. nighs: 1450 ke. 

`doe -directional. 
Operating schedule: 5:30 am -11:00 pm. CST. 
FM FACILITIES 
ERP 3.000 w.: 100.9 mc. 
Antenna ht.: 241 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. EOM Billing. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2h. Sa, 3b, 3d. 4a, 4d. 5. 6a. 7a, 8. 
Rate Protection: 10e. Ile, 12e, 13c. 14e, 15a. 
Basic Rates: 20b, 21b, 21e, 21d. 22b. 23a, 24b, 25a, 

26. 27. 28h, 28e. 29a, 33a. 33a. 
Contracts: 40e, 41, 42b. 42d, 44a, 46, 47a, 48, 49, 

51a, 51b, 51e. 
Comb.: Cont. Discounts: 60e, 60g. 61e, 62b, 62d. 
Cancellation: 70b, 70d. 71e, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eß 8/1/67-Rec'd 8/29/67. 
AA -5:39 am -1:3.0 pm & 4-8 pm. 
A -All other times 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix I3x 26x 52x 156x 260x 312x 
1 min 5.45 5.20 4.95 4.75 4.45 4.20 8.70 
30 sec 4.00 3.90 3.75 3.80 3.40 3.20 3.00 

CLASS A 
1 min ....... 4.45 4.20 3.95 3.70 3.45 3.20 2.95 
30 sec 3.40 3.20 3.00 2.80 2.65 2.45 2.30 

7. PACKAGE PLANS 
SPOT SATURATION PACKAGES -ROS 

I min 30 see 
50 ti (1 wk) ..._ 88.50 72.00 
60 ti (2 wits) -.. 182.00 132.00 
120 ti (4 wks) _. 288.00 228.00 
Non-commisslonable. 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 156x 260x 312x 

1 hr..... 30.00 28.00 26.50 25.00 23.00 20.00 17.00 
1/2 hr..._... 18.00 17.00 16.00 15.00 13.00 12.00 11.00 
1/4 hr 13.50 13.00 12.50 12.00 11.00 10.00 9.50 
10 min 10.00 9.50 9.00 8.50 7.75 7.00 6.50 
5 min 7.75 7.50 7.25 7.00 6.50 6.00 5.50 

10. SPECIAL FEATURES 
News and Weather -AA rates. 
Mike Tags or Time Signale -30 10 -second epos 
58.50. 
ROS, non-commissionable, to be used within 1 
month. 

RIPON 
Fond du Lac County -Map Location G-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCWC 
1957 

Nnn 

Subaeriber to the NAB Radia Code 
Media Code 4 251 7980 1.00 
Oreycote, Inc.. Radio Rd., Ripon, Wis. 54971. Phone 

414-748-5111. 
1. PERSONNEL 

General Manager-Arlow D. Bice, Jr. 
Sales Manager -James Hite, 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

WISCONSIN 
3. FACILITIES 

5,000 w.; 1600 k0. Directional. 
Operating schedule: 5 am -midnight. CST. 

4. AGENCY COMMISSION 
15/0 net Ume and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4e, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10a, 11e. 
Basic Rates: 20a, 22a, 23e, 24b, 25a, 28a, 29a. 
Contracts: 40a. 45, 48. 
Comb.; Cont. Discounts: 60e, 60k, 61b, 62b. 
Cancellation: 70e, 70c, 71a, 73a. 

Eff 
TIME 

Rec'd 4/22/66. 
6. SPOT ANNOUNCEMENTS 

A -Mon thru Fri 5-8 am, noon -12:30 pm & 4:45-6 pm. 
B -All other times. 

CLASS A 
Class A rates equal Claus B rate plus 25%. 

CLASS B 
1 min 30 see I min 30 see 

1 z........._ 6.47 4.28 208 * 8 65 2.47 
13 L....._........ 5.10 3.30 260 L.._._.._ 9.50 2.38 
26 z.____ 4.80 3.24 312 L._._..._. 3.29 2.80 
52 x..._.._._.... 4.24 2.75 500 z..._-..._ 2.58 1.98 
104 L....__..... 4.10 2.66 1000 x.__.._._ 2.12 1.48 
156 x......._.._. 3.95 2.56 

SAUK CITY 
Sauk County -Map Location E-8 

See SRDS consumer market map and data et beginning 
of the State. 

WVLR (FM) 
1964 

Media Code 4 251 8025 4.00 
Sauk -Prairie Radio, Inc., 123 Water St., Sauk City, 

Wis. 53583. Phone 608-643-3375. 
1. PERSONNEL 

President -A. W. Davidson. 
Program Director -Cindy Scholl. 

3. FACILITIES 
ERP 3,000 w.; 96.7 mc. Stereo. 
Operating schedule: 6 em -10 pm. CST. 
Antenna ht.: 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2e, 3a. 4a, 4d, 5, 6a, 7a. 
Rate Protection: 10a, 110, 12h, 13a, 14a, 15b, 16. 
Basic Rates: 21b, 21e, 22a, 23a, 24a, 24b, 24e, 25a, 

26, 28b, 29a, 30, 32a, 33a. 
Contracts: 40a, 41, 42b, 42d, 49a, 45, 46, 47a, 48, 

49, 51e. 
Comb.; Cont. Discounts: 60d, 60g, 601, 81b, 62e. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
ER Rec'd 5/29/67. 

6. SPOT ANNOUNCEMENTS 
1 ti 2 ti 3 ti 4 tI S ti 10 ti 

1 wk.__ ...... 4.75 3.50 3.25 3.00 2.75 2.51' 
4 wk.._ 4.50 3.25 3.00 2.76 2.50 2.25 
13 wk....._.... 4.25 3.00 2.75 2.50 2.25 2.00 
52 wk........... 4.00 2.75 2.50 2.25 2.00 1.75 
30 sec: 80% of 1 -min. 10 sec: 40% of 1 -min. 

7. PACKAGE PLANS 
SATURATION SPECIAL -ROS 

50 in 5 days, ea. 1.50 100 in 30 days, ea.._ 1.50 
8. PROGRAM TIME RATES 

Ix 26x 52x 260x 
1 hr ..... 48.00 24.00 18.00 12.00 
1/2 hr _..._...,.....__.._ 36.00 18.00 12.50 9.00 
1/4 hr....._ _..._ .. 24.00 12.00 9.00 8.00 
5 min 12.00 6.00 4.50 3.00 

SHAWANO (1 AM; 1 FM) 
Shawano County -Map Location F-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WTCH 
1948 

Madia Code 4 251 8075 9.00 
Shaman.. Co., Leader Publishing Co., 107 E. Green 

Bay St., Shawano, Wis. 54186. Phone 715-526- 
2121. 

I. PERSONNEL 
General Manager -J. P. Donald. 
Station Manager -Ray Gruetzmaeher. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
1,000 w.; 060 ke. Directional-nightime only. 
Operating schedule: 5:00 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only 15 days. 

5, GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 3e, 3b, 3d, 4e, 4c, 5, 6a, 8. 
Rate Protection: 10a, 11e, 12a, 13a. 14a, 15e, 15b. 
Basic Rates: 20b. 21a. 21b, 21e, 22e, 22b, 23e, 24a, 

24b, 24c, 25a, 27. 28b. 28e, 32a, 33a. 
Contracts: 40a, 44a, 44b, 45, 46, 47a, 50, 51a, 51b. 
Comb.: Cont. Discounts: 60b, 60d, 60f, 62d. 
Cancellation: 70e. 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
No cash rebates or discounts. 
Member: National AgRadio Groupa, Inc. 

TIME RATES 
ER 9/68-Rec'd 8/2/66. 

A-6-8:30 em, 11:30 am -1:15 pm & 5-7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1x 130 26x 52x 104x 
1 mie..___ 6.50 5.80 5.25 4.75 4.25 
30 sec...___._.__ 5.00 4.50 4.00 3.50 8.00 

CLASS B 
1 min_ 5.75 5.25 4.75 4.25 8.50 
30 sec 4.25 3.80 3.40 3.00 2.50 

(Tills listing eentinued en next page) 
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WISCONSIN 
Shawano -W T C H -Continued 
8. PROGRAM TIME RATES 

CLASS A 
Ix I3x 26x 52x I04x 

1/2 hr 32.00 28.00 26.00 24.00 22.00 
1/4 hr 22.00 19.00 17.00 15.00 19.00 
5 min. 13.00 11.00 9.50 8.00 7.00 

CLASS B 
1/2 hr..._ 28.00 24.00 22.00 20.00 18.00 
1/4 hr......._.._.._.._._ 18.00 15.00 13.50 12.00 10.50 
5 min. ...... _.. .... _.._ 10.50 9.00 7.50 6.00 5.00 

W T C H -FM 
1966 

Media Cade 4 251 8076 7.00 
Shawano County Leader Publishing Co., 107-113 E. 

Green Bay St.. Shawano, Wis. 54166. Phone 715- 
526-2121. 

I. PERSONNEL. 
General Manager -J. P. Donald. 
Station Manager -Ray Gruetzmacher. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

8. FACILITIES 
ERP 3,000 w.; 100.1 mc. 
Antenna ht.: 210 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time; by 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b. 30. 3d, 4a, 4d. 5, ea, 

7a, 8. 
Rate Protection: 10a, llb, 12a, 13b. 14a. 16. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23a, 24a, 24b, 

25a, 26, 27, 28b, 28c, 29b, 30, 33d. 
Contracts: 40a, 42b, 44a, 45. 46, 47a. 48, 49, 50, 51b. 
Comb.: Cont. Discounts: Bob, 62a, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 1 ER 12/1/66 -Recd 11/14/86. 

6. SPOT ANNOUNCEMENTS 
1 x 5.00 52 X. - 2.50 
13 x 3.50 104 x .__... 2.00 
26 x 00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x 30 15 10 

SHEBOYGAN (2 AM) 
Sheboygan County -Map Location G-8 

See SRDS consumer market map and data at begin 
nfn of the State. 

WHBL 
1926 

Media Code 4 251 8170 8.00 
WHBL, Inc.. Box 27, Sheboygan, Wis. 53081. Phone 

414-458-2107. 
I. PERSONNEL 

Pres. & Gen'] Mgr. -Paul F. Skinner. 
Commercial Manager -Harold Rommelfanger. 
Traffic Supervisor -Does A. Domnie. 

2. REPRESENTATIVES 
Burn -Smith Company, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1330 ke. 

Directional. 
Operating schedule: 5:25 am -11:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c 3d. 4a, 5, 6a. 7e. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 200, 21b, 21d, 22a, 22b, 23a, 29a, 24b, 

29c, 250, 25c, 26, 28a, 28c, 29a, 29b, 
Contracts: 40a, 41. 45, 46. 47a, 48, 51a. 
Comb.; Cont. Discounts: 60a, 60c, 60e, 60f, 601, 62b. 
Cancellation: 70a, 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Member: Wisconsin Network, Inc. 

TIME RATES 
Rates effective March 1. 1964. (Card No. 12.) 

Card received February 5. 1964. 
6. SPOT ANNOUNCEMENTS 

Class AA -6:30-9:00 am, noon -1:00 pm and 4:00- 
6:00 pm Mon thru Sat. 
Class A-5:30-6:30 am, 9:00 am -noon and 1:00-4:00 
pm Mon thru Sat; sign -on -6:00 pm Sun. 
Class B-6:00 pm -sign -off Sun thru Sat. 

1 MINUTE 
CLASS AA 

1 wk 13 wk 28 wk 52 wk 
1 tl..._._._..._.._......_.._.._._. 9.00 8.50 8.00 7.50 
5 ti __.-..... 8.50 8.00 7.50 7.00 
10 ti..._....._...___ _. ....» 8.25 7.75 7.25 6.76 
15 ti..._ _._.._..__._.._..._ 8.00 7.50 7.00 6.50 
20 ti ___-_..._ 7.75 7.25 6.75 6.25 
25 ti..._ _._....__ 7.50 7.00 6.50 6.00 

CLASS A 
1 ü..._.._.........._....._.._. _.._ 8.00 7.50 7.00 6.50 
5 tl......._.._-....___.._.._.- 7.50 7.00 6.50 6.00 
10 11 .....-.._-_.._.._..... 7.25 6.75 6.25 5.75 
15 ti ..__..___._.... 7.00 6.50 6.00 5.50 
20 ti 8.75 6.25 5.75 5.25 
25 ti ._...._.... 6.50 6.00 5.50 5.00 

CLASS B 
1 ti.__...._..-.._....._._. 6.00 5.50 5.00 4.50 
5 ti -.._..-_.._._.._ 5.50 5.00 4.50 4.00 
10 ti..._..__......._...__.._.._ 5.25 4.75 4.25 3.75 
15 ti ....... _.._...... _.._..__........... 5.00 4.50 4.00 3.50 
20 ti......_ .............__.._..._._.._. 4.75 9.25 3.75 3.25 
25 ti ........... _..._._.._ ...... _..-..... 4.50 4.00 3.50 8.00 
20 or 30 seconde -80% of applicable 1 -minute rate. 
10 seconds or less -50% of applicable 1 -minute rate. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(1 MINTUIE) 

5 spots from 6:30-9:00 am Mon thru Fri. 
5 spots from 4:00-6:00 pm Mon thru Fri. 
b spot. from 9:00 am -noon Mon thru Fri. 
8 spots from 1:00-4:00 pm Mon thru Fri. 
7 spots from sign -on -8:00 pm Sat. 
5 spots from 6:00 pm -sign -off Mon thru Fri. 
35 1 -minute sales messages, ea 4.00, tot 140.00. 

PLAN II 
5 spots from 6:30-9:00 am Mon thru Fri. 
4 spots from 4:00-6100 pm Mon thru Fri. 
4 spots from 9:00 am -noon Mon thru Fri. 
4 spots from 1:00-4:00 pm Mon thru Fri. 
4 spots from sign -on -6:00 pm Sat. 
4 spots from 8:00 pm -sign -off Mon thru Fri. 
25 1 -minute sales messages, ea 4.25. tot 106.25. 

8. PROGRAM TIME RATES 

1 hr 
1 ti 52 ti 104 ti 

50.00 47.50 45.00 
156 tl 
42.50 

280 ti 
37.50 

312 ti 
95.00 

1/2 hr 30.00 28.50 27.00 25.50 22.50 21.00 
1/4 hr 20.00 19.00 18.00 17.00 15.00 14.00 
10 min 16.00 15.20 14.40 13.60 12.80 12.20 
5 min 12.00 11.40 10.80 10.20 9.00 8.40 
Rates for periods longer than 1 hour are In exact 
proportion to the corresponding 1 -hour rate. 

10. SPECIAL FEATURES 
5 -Minute news, weather sports -170% of applicable 
1 -minute rate, based on frequency. 
5 -minute news broadcasts or special feature service 
cannot he combined with either programs or announce- 
ments when determining frequency discount eamings. 

WKTS 
$956 

Media Code 4 251 8265 8.00 
WKTS, Inc Box 649, 814 N. 8th St.. Sheboygan. 

Wis. 53081 Phone 914-457-5561. 
STATION'S PROGRAMMING DESCRIPTION 

WKTS: Programmed for general interest and mass 
appeal. 
NEWS 25%: network, national, regional, local, sports 
and weather. FARM: news before 7 am & noon. 
Business news twice daily. 3 man local news staff. 
MUSIC 60%: divided equally between popular, stand- 
ards, showtunes and middle-of-the-road. TALK 15%: 
open line phone conversation at 8:15 am, 9:15 am. 
10-10:30 am. 11:15 am & 3:15 pm. 3 air personali- 
ties handle all talk and music programs. Station 
editorializes weekly on Wed. Emphasis on Involve- 
ment in local issues and objectives. Actualities and 
remote broadcasts used. Air personalities available 
for remote broadcasts from sales, grand openings. 
etc. Contact Representative for further details. Recd 
8/11/67. 

1. PERSONNEL 
Pres. & Gen'l Mgr. -R. Karl Baker. 
Sales Manager -Bob Lardle. 

2. REPRESENTATIVES 
6111 -Perna. Inc. 

3. FACILITIES 
500 w. days: 950 Ire. Directional. 
Operating schedule: 6 am -local sunset. CST. DST. 

4. AGENCY COMMISSION 
15/n time only: savable when rendered. 

5. GENERAL ADVERTISING See coded renulations 
NAB Radio Code Advertising Standards apply. 
General: la. 2a, 3d. 40, 4d, 5, ea. 7a, 8. 
Rate Protection: 10d. lid. 12d. 13d. 14d. 150. 
Basic Rates: 20h. 21a, 21c. 21d, 22a, 22b, 23a, 24a. 

24c. 25a, 26, 27. 26c. 29a. 
Contracts: 40a. 41. 44a, 46. 47a. 51a. 51b. 
Comb.: Cont. Discounts: 60b. 60e, 61a. 
Cancellation: 700. 70d, 71a, 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
No. 5 Eft 1/1/66-Rec'd 11/24/65. 

AA -Mon thru Sat 6-9 am, 11:30 am -1:30 pm & 
4-7 pm. 
A -All other times. 

7. PACKAGE PLANS 
PER WK: AA A AA A 
6 ti 8.00 7.00 24 ti . 6.50 5.50 
12 tf..._ 7.50 6.50 30 ti..._......_... 6.00 5.00 
18 tl 7.00 6.00 
20/30 seconde -80% of applicable minute rate. 
10 seconds -50% of applicable minute rate. 

Discounts 
52 wk advertisers....... ............ _......_... ................... 10% 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr IO min 5 min 

1 x 50 30 20 15 12 
DISCOUNTS 

13x- 5% 104x-15% 260x-25% 
52x-10% 156x-20% 

WPLY 
PLYMOUTH 

City of license. Plymouth. Wisc. 
Sheboygan -1922 N. 4th St.. Sheboygan. Wisc. 

Phone 414-487-4891. 
See listing under Plymouth, Wisc. 

SPARTA (1 AM; 1 FM) 
Monroe County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCOW WCOW-FM 
1951 1960 

0121F MD 
Media Code 4 251 8360 5.00 
Sparta -Tomah Broadcasting Co., Inc.. 209 E. Main 

St., Sparta, Wis. 54656. Phone 608-269-3307. 
Other Studios -1010-1/2 Superior Ave., Tomah, Wis. 

Phone 372-6555: State St., Mauston, Wis. Phone 
843-8001. 
STATION'S PROGRAMMING DESCRIPTION 

WCOW: Programmed for general interest. AIR PER- 
SONALITIES. NEWS: 5 min each halt hour, 15 min 
local newscasts 7 am, 8 am, noon. 5:15 pm, 10 pm. 
5:30-6:30 am farm markets, weather, country muait. 
6:30 am -noon middle-of-the-road with some country, 
standard, and popular music. Interviews, audience 
participation in segment. News, sports, weather, mar- 
kets noon -12:30 pm. Country music, coaches' inter- 
views 12:30-1 pm. 1-7:35 pm entertainment. standard 
music with some country, and popular. Quiz and in- 
terviews. Local news, weather, sports 5-5:30 pm. 
Farm hour 6:30-7 pm. Audience participation. coun- 
try, rock and roll 7:30-9 pm. Standards 9:30 pm - 
12M. Play-by-play all sports. Contact Representative 
for further details. Recd 8/1/67. 

I. PERSONNEL 
Pres. & Gen'] Mgr. -John D. Rice. 

2. REPRESENTATIVES 
New York -Hal Walton & Company, Inc. 

3. FACILITIES 
5.000 w. days; 1290 kc. Non -directional. 
Operating schedule: 5:30 am -local sunset Mon thru 
Sat; 6:00 am -local sunset Sun. CST. 
FM FACILITIES 
ERP 50,000 w. hurts.; 25,000 w. vert; 97.1 mc. Non - 
directional. 
Operating schedule: 5:30 am -midnight. 
Antenna ht.: 388 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ceded reeula't- 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3b, 3c, 3d. 4a, 4c, 5, 6a, 

7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20b. 21a, 210, 21d, 22e, 22b, 23a, 29b, 

25a, 28a, 28c, 29a, 29b, 33a. 
Contracts: 90a, 440, 49b, 45, 96, 97e, 48, 49, 51a, 

51b, 51e. 
Comb.: Cont. Discounts: 60h, 61e, 62d. 
Cancellation: 70a, 70c, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
No. 4 Etc 1/1/67-Rec'd 1/9/67. 

8. SPOT ANNOUNCEMENTS 
I MIN: 

Ix 211x 52x I56x 250x 520x 1000x 
Fixed 8.00 4.90 4.60 4.30 4.05 3.75 3.20 
ROS.. 5.00 4.25 4.05 3.85 3.65 3.40 3.05 
30 SEC: 
Fixed 5.00 4.25 9.05 3.85 3.65 3.40 3.05 
ROS.. 4.25 4.05 3.85 3.70 3.50 3.25 2.75 
10 SEC: 
Specir 4.25 4.05 3.85 3.70 3.50 3.25 2.75 
ROS 3.75 3.55 3.35 3.25 3.05 2.80 2.30 

7. PACKAGE PLANS 
PER WK, ROS: 

5ti 10 ti 20tí 30 ti 50 ti 
1 min 5.00 4.75 4.50 4.00 3.75 
90 sec 3.60 3.40 3.25 3.10 2.95 
10 ace 2.65 2.60 2.50 2.40 2.30 

ONE -DAY SATURATION 
see 

20 tf I 

min 
70 

300 10 
35 

8. PROGRAM TIME RATES 
(5:30 am -6 pmt 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x 60.00 35.00 22.50 17.50 12.00 
13 x 07.50 33.50 21.50 16.75 11.56 
26 x 55.00 32.00 20.50 16.00 11.00 
52 r 52.50 30.50 19.50 15.25 10.50 
104 x 50.00 29.00 18.50 14.50 10.00 
156 x 47.50 27.50 17.50 13.75 9.50 
260 x 45.00 20.00 16.50 13.00 9.00 
312 x 42.50 24.50 15.50 12.25 8.50 

(after pm) 
I/4 hr 1/4hr 

1 x 0.00 104 x -.-_.__. 7.40 
13 x 8.60 156 x..........._......_...._. 7.00 
20 r 8.20 260 x _.._. 6.60 
52 r 7.80 312 x 8.20 

(CR) 

STEVENS POINT (1 AM; 1 FM) 
Portage County -Map Location E-6 

See SRDS consumer market map and dots at begin- 
ning of the State. 

WFHR 
WISCONSIN RAPIDS 

City of license -Wisconsin Rapide, Wis. 
Stevens Point office -328-1/2 Main St. Stevens Point, 

Wis. Phone 344-3181. 
See listing under Wisconsin Rapids, Wie. 

WSPT WSPT-FM 
1948 1961 

Media Cade 4 251 8455 3.00 
Stevens Point Broadcasting Co., Box 251. 500 N. 

Division St., Stevens Point, Wie. 54481. Phone 
715-341-1300. 
STATION'S PROGRAMMING DESCRIPTION 

WSPT: Format housewives and drive times. 
FARM: 5:30-6:30 am. 2 man, market reports, Bounty 
agricultural agent. ENTERTAINMENT: 6:30 am -3 
pm, employing air personalities, popular music and 
current hits. 3-6 pm top 40 music, personality. 6-10 
pm popular music plus current hits. NEWS: 5 min 
to hour and at half hour. 3 man news staff plus state 
news network, UPI audio and UP wire. Business, 
stock market reports, direct New York. 5 man staff 
all personalities. Contact Representative for further 
details. Rec'd 8/16/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Peter A. Barnard. 
Program Director -James P. Schuh. 
Sales Manager -David A. Silverman. 

2. REPRESENTATIVES 
Chicago -Holman Company. Incorporated. 
New York -Paul H. Raymer Company, Inc. 

3. FACILITIES 
1.000 w, days- 1010 lee. Non -directional. 
Operating schedule: Sunrise -local sunset. CST. 
FM FACILITIES 
ERP 11.500 W.; 97.9 mc. Non -directional. 
Operating schedule: 6 am -11 pm. 

4. AGENCY COMMISSION 
10/0 time. 

5. GENERAL ADVERTISING See seded regulations 
NAB Radio Code Advertising Standards apply. 
General la. 1b, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 9d, 5, 

Ba, 7a, 8. 
Rate Protection: 10b, 110, 120, 130, 140, 150, 16. 
Basic Rates: 210, 22a, 23a, 24c. 
Contracts: 40a, 49b. 46, 51a. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 80h, 

60i. 62a. 
Cancellation: 71a, 73a. 
Prod. Services: 82. 

TIME RATES 
Rates effective January 1. 1968. (Card No. 6.) 

Card received December 15. 1965. 
7. PACKAGE PLANS 

PER WK: 1 ti 5 ti 10 ti 15 ti 20 01 
1 min 9.00 7.50 8.50 6.00 5.00 
30 -seconds -60% of earned 1 -minute rate. 
10 -seconds -50% of earned 1 -minute rate. 
No further discounts. 

8. PROGRAM TIME RATES 
1/2 hr 45. 5 min _ 15. 
1/4 hr 25. 

STURGEON BAY 
Door County -Map Location H-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDOR 
1947 

Subaeriber to the NAB Radio Code 
Media Code 4 251 8550 1.00 
Door County Broadcasting Co., Inc., 800 8. 15th 

Ave., Sturgeon Bay, Wis. 54235. Phone 414-743- 
4411. 

I. PERSONNEL 
Pres., Gen']. & Sales Mgr. -Edward D. Allen, 7r. 

3. FACILITIES 
1,000 w. days: 910 ka Non -directional. 
Operating schedule: 5:45 am -local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regutatIons 
General: la, 2a, la. 3b. 4a, 9d, 5. 6a. 7a. 
Rate Protection: 10b, 116, 120, 13b, 140. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 26, 29a. 
Contracts: 40a, 42a, 45. 470, 48. 
Comb.: Cont. Discounts: Bob, 60k, 61b. 
Cancellation: 73a. 
Affiliated with American Information Network. 

TIME RATES 
ER 2/2/60 -Reed 11/28/60. 

A -Mon thru Sat 11 am -1 pm & 5-7 pm: Sun noon - 
7 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Ix 19x 26x 52x I04x I56x 360x 
A .... 5.00 4.70 4.40 4.10 3.80 3.50 3.20 
B .... 4.00 3.80 3.60 3.90 3.20 3.00 2.80 
30 sec: 70% of 1 -min. 10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
CLASS A 

Ix 13x 26x 52x 104x I56x 580x 
1 hr 50.00 47.50 45.00 42.50 90.00 37.50 35.00 
1/2 hr 30.00 28.50 27.00 25.50 24.00 22.50 21.00 
1/9 hr..._ 20.00 19.00 18.00 17.00 16.00 15.00 14.00 
30 min 15.00 14.25 13.50 12.75 12.00 11.25 10.50 
5 min 9.00 8.50 8.00 7.50 7.00 6.50 6.00 

CLASS B 
1 hr 30.00 28.50 27.00 25.50 24.00 22.50 21.00 
1/2 hr 18.00 17.10 16.20 15.30 14.40 13.50 12.60 
1/4 hr 12.00 11.40 10.80 10.20 9.60 9.00 8.40 
10 min 9.00 8.55 8.10 7.65 7.20 6.75 6.30 
5 min 6.00 5.70 5.40 5.10 4.80 9.50 4.20 

SUPERIOR 
Douglas County -Map Location C-5 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Duluth (Minn.) -Superior 
(Wis.) 

TOMAH (1AM;1FM) 
Monroe County -Map Location D-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WCOW WCOW-FM 
SPARTA 

City of llrense-Sparta. Wisconsin. 
Tomah Office -1010-1/2 Superior Ave., Tomah, Wis. 

Phone 372-6555 
See listing under Sparta, Wis. 

WTMB 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 251 8645 9.00 
Box 588, 1016-1/2 Superior Ave.. Tomah, Wis. 54660. 

Phone 608-372-2180. 
I. PERSONNEL 

Pres. & Gen'l Mgr. -Hugh W. fickle. 
News & Sta. Dir. -Del Lonnquist. 
Adv. & Sales Dir. -Phyllie J. Rice, 

2. REPRESENTATIVES 
Meeker Radio. Inc. 

3. FACILITIES 
1.000 w. days; 1460 kc. Non -directional. 
Operating schedule: 5:30 am -sunset. CST. 
Simulcast during AM operational hours. For non 
simulcast facilities see WTMB-FM listing. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: is. 3a, 4a, 5. 6a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a. 
Basic Rates: 200, 21a, 210, 220, 23a, 24a, 24b, 24e, 

25a. 280, 29a, 290. 
Contracts: 40a. 91, 42a, 42c, 43, 44a, 44b, 45, 46, 

47a, 51a, 51b. 
Comb.; Cont. Discounts: 600, 60d, 60e, 60f, 61a, 010, 

620. 62d. 
Cancellation: 70a. 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Member: National AgRadto Groups, Inc. 

TiME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eft 1/1/66 -Reed 9/30/68. 
(This hating continued on next page) 
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Tomah -W T M B -Continued 
6. SPOT ANNOUNCEMENTS 

I min 30 see 20 tee 10 see 
.............._....__.._.. b 4 8 2 
WEEKLY DISCOUNTS 

5 U..._.._.._»_._.._.._ 5% 20 ti_.........._.._.._....... 20% 
10 ti.__.._.._ _.._... 10% 25 tL.._.._.._.. 25% 
15 U.. .... 15% 
52 consecutive weeks -additional 10% discount. 

8. PROGRAM TIME RATES 
1/4 hr IO min 6 min 2 min 

1 s.._.._._.._......._....._.._.__ 15 12 8 6 

WTMB-FM 
1965 

©0 F'MD 
Suburlber to the NAB Radio Code 

Media Code 4 251 8646 7.00 
Tomah Mauston Broadcasting Co., Inc., Box 588, 

1016-1/2 Superior Ave., Tomah, Wis. 54660. Phone 
372-2180. TWX 312. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Hugh W. Dickie. 
Station Manager -Del Lonnqulat. 
Advertising Director -Phyllis Rice. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 

3. FACILITIES 
ERP 100,000 w. (horiz); 100,000 w. (vert.); 98.9 
mc. 
Operating schedule: 24 hours daily. 
Antenna ht.: 460 ft. above average terrain. 
Partial simulcast operation with WTMB-AM. For 
simulcast rates, see WTMB. 

4. AGENCY COMMISSION 
None, all rates net to atation. 

5. GENERAL ADVERTISING See coded regulations 
See WTMB listing for coded regulations. 

TIME RATES 
ER Reed 8/1/66. 

O. SPOT ANNOUNCEMENTS 
I m In 30 see 20 see 10 see 

WEEKLY DISCOUNTS 
5 ti _._..........__... 5% 20 ti.._......_......_....».» 20% 
10 I1..._..........___..._.... 10% 25 ti.._... 25% 
15 U ._.......... _.._..._ 15% 
52 consecutive weeks -additional 10% discount. 

8. PROGRAM TIME RATES 
1/4 hr IO min 5 min 2 min 

1 x 15 12 8 6 

TWO RIVERS (1 AM; 1 FM) 
Manitowoc County -Map Location G-7 

See SRDS consumer market map and data at begin- 
ning of the State. 

WQTC 
1951 

Media Code 4 251 8740 8.00 
J .1 C Broadcasting Corp., Box 288, 1817 Washington 

St.. Two Rivers. Wise. 54291. Phone 414-793-1348. 
STATION'S PROGRAMMING DESCRIPTION 

WQTC: Programmed for adulta and young adulte. 
AIR PERSONALITIES emcee entire operation. 
NEWS 10%: local, national and international. 5 min 
on hour, 2 min on half hour. Feature 40 min news 
block noon -12:40 pm. MUSIC 90%: featuring cur- 
rent selling popular and general popular music sign - 
on -3 pm & 6 pm-algn-oft. Rock 3-6 pm daily. COM- MERCIAL POLICY: No commerciale or programs 
exceeding 1 minute accepted, exception Sun morning. 
Recd 2/7/68. 

I. PERSONNEL 
Pres. & Gen'1 Mgr. -Jerry J. Collins. 
Sales Manager -Jack Skidmore. 
Program Director -Jim Pace. 

3. FACILITIES 
1,000 w. days: 1590 ke. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a. Sb, 4a, 5. 6a. 7b, 8. 
Rate Protection: IOa, lia, 12a, 13a, 14a. 156. 16. 
Basic Rates: 20a, 209. 21a, 21b, 21e, 21d, 22a. 22b. 

23a, 23b, 24a, 29b. 24c, 25a, 26, 28a. 28c, 29a. 
299, 30. 

Contracte: 40a. 44e. 44b. 49. 51b. 
Comb.: Cont. Discounts: 60g. 60i, 626. 
Cancellation: 70a, 70e, 71a. 
Prod. Services: 80. 
No commercials exceeding 1 minute accepted: excep- 
tion Sunday morning. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 1/25/68 -Reed 2/7/68. 
6. SPOT ANNOUNCEMENTS 

lx 131 261 52x 104x 156x 260x 
1 min 6.20 5.90 5.60 5.20 4.90 9.60 4.30 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
1 MINUTE 

Per wk 
701 14 ti 21 ti 28ti 35ti 70ti 

1 wk 5.80 5.20 4.50 3.80 3.40 2.80 
4 wk 5.20 4.50 3.90 3.40 2.80 
13 wk 4.50 3.90 3.40 2.80 
26 wk .............. 3.90 3.40 2.80 2.60 
52 wk. 3.20 2.80 2.60 2.40 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x I04x I56x 260x 

1 hr ....... 52.50 50.90 49.40 47.30 43.10 38.90 34.70 
3/4 hr 92.00 40.80 39.50 37.80 34.40 31.10 27.70 
1/2 hr 33.60 32.00 30.50 28.90 27.30 25.20 23.60 
1/4 hr 21.00 20.00 18.90 17.30 15.80 14.70 13.10 
10 min 16.30 14.20 13.40 12.40 11.60 10.50 9.30 
5 min 10.60 9.40 8.20 7.50 6.90 6.40 5.90 

WQTC-FM 
1965 

Media Code 4 251 8741 6.00 
.1 J C Broadcasting Corp., Box 266, 1817 Washington 

St.. Two Rivers, W1ac. 54241. Phone 414-793-1398. 
STATION'S PROGRAMMING DESCRIPTION 

WQTC-FM: MUSIC: variety of standard music sign - 
on -sign -off. NEWS: 3 min newscasts on hour and 
commercials limited to once every 15 minute seg- 
ment. Music generally middle-of-the-road. SPORTS: 
in season 8 pm -12M on weekends or special sports 
events when possible. Recd 3/11/68. 

I. PERSONNEL 
Pres. & Gen'1 Mgr. -Jerry J. Collins. 
Sales Manager -Jack Skidmore. 
Program Director -Bob Lebarek. 

3. FACILITIES 
ERP 3.000 w.; 102.3 mc. Stereo. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht.: 250 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
See WQTC listing for coded regulations. 

TIME RATES 

Ratee are identical to WQTC. See that listing. 

VIROQUA (1 AM; 1 FM) 
Vernon County -Map Location D-8 

Bee SKDS consumer market map and data at begin- 
ning of the State. 

WGBM (FM) 
1967 

Media Code 4 251 8760 6.00 
Robinson Corp.. Ht. 4, Viroqua, Wis. 54665. Phone 

637-7200. 
I. PERSONNEL 

Pres., Ovni & Sales Mgr. -Parks Robinson. 
Station Manager -Dwain Munyon. 

3. FACILITIES 
ERP 3,000 w- (horiz), 3,000 w. (vert.); 102.3 mc. 

Stereo. 
Operating schedule: 11:45 am -midnight. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only: payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 2b, 3a, 3b, 3d. 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10h, 116, 12h, 13h, 146. 1Sa, 156, 

15c. 
Basic Rates: 255, 29a. 
Contracts: 40a, 45. 46, 47a. 
Comb.: Cont. Discounts: 606, Ola. 
Cancellation: 72. 73a. 
AM facilities: WISV. 

TIME RATES 

Rates are identical to WISV. See that listing. 

WISV 
1938 

Subscriber to the NAB Radio Code 
Media Code 4 251 8835 6.00 
Robinson Corp.. 1 mile south of Viroqua en Hwy. 14. 

Viroqua, Wis. 54665. Phone 898-637-7200, 7288. 
I. PERSONNEL 

Station Manager -Parka Robinson. 
3. FACILITIES 

1.000 w. days; 1360 kc. Non -directional. 
Operating schedule: 6 em -local aunset. CST. 

4. AGENCY COMMISSION 
None. Agency must add commission to rates shown. 

5. GENERAL ADVERTISING Bee ceded regulations 
General: la. 2a. 3a, 3b, 4a, 9d, 5, 7a, 8. 
Rate Protection: lob, 11b, 12b, 136. 14b. 
Basic Rates: 20a, 22a. 23a, 249. 25a. 26. 286, 29a. 
Contracts: 40a, 95. 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 61a, 61b. 626. 
Cancellation: 70a, 70e. 71a, 73a. 
FM facilities WGBM(FM1. 
AMIlated with Keystone Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 12/1/67 -Reed 1/17/68. 
A-6:45-8:30 am, 11:30 am -1 pm & 5-10 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 
I min I rapin 

1 z 5.00 158 z 3.50 
13 z 4.50 208 z ................._...._... 3.25 
26 z 4.25 260 z 3.00 
52 z 4.00 312 z 2.75 
104 x 3.75 624 z 2.50 

CLASS B 
1 z 4.00 156 z 2.80 
13 z 3.80 208 z 2.55 
26 x 3.55 260 z 2.30 
52 z 3.30 312 z 2.05 
104 z 3.05 624 z 1.80 

7. PACKAGE PLANS 
SATURATION PACKAGE 

15 ti 30 ti 60 ti 90 ti 120 ti 
i wk 2 wk 3wk 3wk 4 wk 

30 sec 41.25 68.00 120.00 182.00 198.00 
1 min 55.50 93.00 156.00 216.00 284.00 

Per wk Per me - 
7 ti 15 ti 30 ti 60 tI 100 ti 

10 sec 14.00 22.50 39.00 69.00 100.00 
8. PROGRAM TIME RATES 

CLASS A 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 z 40.00 24.00 17.80 15.00 10.20 
13 z 37.00 22.50 16.70 14.00 9.55 
28 z 34.00 21.00 15.80 13.00 8.90 
52 x 31.00 19.50 14.50 12.00 8.25 
104 x 28.00 18.00 13.40 11.00 7.60 
156 x 25.00 16.50 12.30 10.00 6.95 
208 x 22.00 15.00 11.20 9.00 8.30 
260 z 19.00 13.50 10.10 8.00 5.65 
312 z 16.00 12.00 9.00 7.00 5.00 

CLASS B 
1 x 30.00 21.00 15.00 10.20 7.50 
13 z 27.75 19.50 14.00 9.55 7.00 
26 x 25.50 18.00 13.00 8.90 6.50 
52 z 23.25 16.50 12.00 8.25 6.00 
104 1 21.00 15.00 11.00 7.60 5.50 
156 z 18.75 13.50 10.00 6.95 5.00 

I hr 1/2 hr I/4 hr IO min 5 min 
208 x 16.50 12.00 9.00 8.30 4.50 
260 z 14.25 10.50 8.00 5.65 4.00 
312 z 12.00 9.00 7.00 5.00 3.50 

WATERTOWN (I AM; 1 FM) 
Jefferson County -Map Location F-9 

See SILOS consumer market map and data at begin- 
ning of the State. 

WTTN 
1950 

R A 
Media Code 4 251 8930 5.00 
Watertown Radio, Inc., 104 W. Main St., Water- 

town. Wis. 53094. Phones 261.3958. 3951. 
STATION'S PROGRAMMING DESCRIPTION 

WTTN: Programmed for city and rural audience. 
Farm picture 6 am, interviews, market reports, 
county agents report, weather roundup. 7-9 am 
weather, time, temperature, news, music. 9:30-10:30 
am poetry and readings. 10:30-11:30 pm programmed 
for housewives, interviews, recipes, when and where 
events, hospital news. 11:30 am -1 pm noon farm 
and home program, farm news, interviews, agricul- 
tural reports, news, sports, weather reports. 1-2 pm 
telephone talk show, 2-5:38 pm features topical 
events, news, pop and standard music. 5:30-6 pm 
news, sports. FM continues with middle -of -road 
music to 10 pm. NEWS: 18 min 9 am, 12:15 pm. 
5:40 pm. 5 min 7 am, 2 pm, 3 pm, 4 pm, 5 pm. 
Contact Representative for further details. Reed 
9/15/67. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -Carl V. Kolata. 

2. REPRESENTATIVES 
George T. Hopewell. lac. 

3. FACILITIES 
1,000 w. days; 1580 ke. Non -directional. 
Operating schedule: 6 am -local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non -simulcast facilities see 
WTTN-FM. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 26, 3b, 3d, 4a, 4d, 5. 6a. 8. 
Rate Protection: 10a, 12a, 13a, 14a. 
Basic Rates: 20b, 216. 
Contracts: 405, 44a, 45. 
Comb.; Cont. Discounts: 60d. 
Cancellation: 70e, 71a. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 
Member: National AgUadlo Groups, Inc. 

TIME RATES 
Eft 1/1/68 -Reed 1/15/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 a 5.75 4.75 260 z..._-._ 3.50 2.50 
13 z 5.50 4.50 520 z 3.00 2.00 
26 z 5.25 4.25 1040 x 2.75 1.75 
39 x 5.00 4.00 1560 z 2.50 1.50 
78 a 4.50 3.50 2080 z 2.25 1.25 
156 x 4.00 3.00 

8. PROGRAM TIME RATES 
Ix 52x 104x 156x 260x 312x 

1/2 hr 35.00 32.00 28.00 24.00 22.00 20.00 
1/4 hr 18.00 16.00 15.00 14.50 14.00 13.00 
5 min 12.00 10.00 9.00 8.50 8.00 7.00 

10. SPECIAL FEATURES 
NEWS REPORTS SERVICE CHARGES 

1/4 hr 2.50 5 min.._ 1.50 
Participating 1.00 

WTTN-FM 
1960 

©igF,M 
Media Code 4 251 8931 3.00 
Watertown Radio, Inc., Box 10, 104 W. Main St., 

Watertown. Wis. 53094. Phone 414-261-3950. 
I. PERSONNEL 

Pres. & GeV). Mgr. -Cad V. Kolata. 
Chief Engineer -Clifford Groth. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
ERP 20.000 w.: 104.7 mc. 
Operating schedule: 6 am -9:15 pm. CST. 
Antenna ht.: 150 ft. above average terrain. 
Partial simulcast operation. Operated separately 6- 
9:15 pm. For simulcast facilities see WTTN. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See Boded regulations 
See WTTN listing for coded regulations. 
Affiliated with KBS Radio Network. 

TIME RATES 
ER 1/1/68-Itec'd 1/15/68. 

8. SPOT ANNOUNCEMENTS 
PER DAY: Iti 2tl Sti 
1 min, 5 days per wk 15.00 20.00 22.50 

8. PROGRAM TIME RATES 
PER WK: I ti 2ti Sti 
1/4 hr 14.00 38.00 50.00 
1/2 hr -2 z 1/4 hr rate. 

CONTRACT DISCOUNTS 
6 mo-10% 12 mo-15% 

10. SPECIAL FEATURES 
NEWS REPORTS SERVICE CHARGES 

1/4 hr 2.50 5 min. 1.50 
Participating 1.00 

WAUKESHA (1 AM; 1FM) 
Waukesha County -Map Location G-9 

See BRUS consumer market map and data at begin- 
ning of the State. 

WAUK 
1960 

R A B 
Media Code 4 251 9025 3.00 
Multimedia, Inc.. 330 Wisconsin Ave., Waukesha, 

Wis. 53186. Phone 414-592-8636. 

WISCONSIN 
I. PERSONNEL 

President -Peter J. Vanden Bosch. 
Sta. Mgr. & Prog. Dir. -Walter G. Smith. 
Vice-Pres. & Sales Mgr. -John S. Helder. 

2. REPRESENTATIVES 
Gf 1l -Perna. Inc. 

3. FACILITIES 
10.000 w. days; 1510 ke. Directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 9d, 5. 6a, 7a, 8. 
Rate Protection: 10b, llb, 126, 13b, 146. 
Basic Rates: 20a, 220. 22b, 23a, 29a, 24b, 25a, 26. 

28a, 29a. 
Contracts: 40a, 42b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61a. 01b, 61e, 629, 62e. 
Cancellation: 70a, 70e, 71a. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 10/1/66 -Reed 11/3/68. 
8. SPOT ANNOUNCEMENTS 

Ix 52x I04x ISBx 260x 312x 
1 min. 10.00 9.00 8.00 7.50 7.00 8.50 

7. PACKAGE PLANS 
7 DAY ROS PACKAGE 

PER WK: I min 30see IO see 
30 ti....._ 150 110 75 

30 DAY ROS PACKAGE 
30 ti 180 135 90 

8. PROGRAM TIME RATES 
Ix 52x 104x 156x 2601 312x 

1 hr 90.00 75.00 ..._... ... 
1/2 hr 50.00 40.00 35.00 30.00 
1/4 hr 30.00 25.00 22.50 20.00 17.50 15.00 
10 min. 25.00 20.00 17.50 15.00 12.50 10.00 
5 min. 20.00 17.50 15.00 12.50 10.00 7.50 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: 
(13 wk minimum) 

6 t1 60 12 ti 100 

WAU K -FM 
1947 

Media Code 4 251 9026 1.00 
Multimedia, Inc., 330 Wisconsin Ave., Waukesha, 

Wis. 53186. Phone 914-542-6636. 
I. PERSONNEL 

President -Peter J. Vanden Bosch. 
Sta. Mgr. & Prog. Din -Walter G. Smith. 
Vice-Pres. & Sales Mgr. -John S. Helder. 

2. REPRESENTATIVES 
Gill -Perna, Inc. 

3. FACILITIES 
ERP 19,300 w.: 106.1 mc. 
Operating schedule: 6 am -midnight. CST. 
Antenna ht.: 180.65 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
See WAUK listing for coded regulations. 

TIME RATES 
Elf 10/1/66 -Reed 11/3/68. 

7. PACKAGE PLANS 
30 DAY ROS PACKAGES 

80t16001120tI 
1 min 50 75 120 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 z 15.00 9.00 8.50 6.50 4.00 
52 z.....-....._.._ 12.50 8.00 7.50 5.50 3.00 
85 z 11.50 7.00 6.50 9.50 2.75 
104 x 10.00 6.00 5.00 3.75 2.50 

10. SPECIAL FEATURES 
5 -MINUTE NEWSCASTS 

PER WK: 
(13 wk minimum) 

6 ti 25 12 ti._.._.._.._--..-.--.._._ 45 

WAUPACA (1 AM; 1 FM) 
Waupaca County -Map Location F-6 

See SRDS consumer market map and data at begin- 
ning of the State. 

WDUX 
1955 

NAtt 

A Laird Group Station 
Media Code 4 251 9120 2.00 
Laird Broadcasting Co.. Box 247, Waupaca, Wis. 

54981. Phone 715.258-5528. 
I. PERSONNEL 

President -Dorothy J. Laird. 
Vice President and Gen'i Mar. -Tom Haravakla. 
Program Director -David Orienti. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
5,000 w. days: 800 be. Directional. 
Operating schedule: Sunrise -local sunset. CST. 

4. AGENCY COMMISSION 
15% net charges for time; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3a, 40, 5. 
Rate Protection: 10d, ltd, 12d, 13d, 19d. 
Basic Rates: 22b 23a, 25a. 
Contracts: 40a. 
Cancellation: 71a. 
Affiliated with American Information Network. 
Member: Laird Group. 

TIME RATES 
Eft Rec'd 2/27/68. 

6. SPOT ANNOUNCEMENTS 

1 min 
Ix 

00 6.75 6.50 
7. PACKAGE PLANS 

12 ti 18 ti 24 tI 36 ti 
1 min 5.50 5.00 4.50 4.00 

(Waupaca continued on next page) 
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WISCONSIN 
Waupaca-Continued 

W D U X -FM 
1967 

Media Code 4 251 9121 0.00 
Laird Broadcasting Co., Inc.. Box 247. Tower Road. 

Waupaca, Wis. 54981. Phone 715-258-5528. 
t. PERSONNEL 

President -Dorothy J. Laird. 
General Manager -Tom Karavakla. 
Program Director -David Orienti. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
ERP 3,000 w.: 92.7 mc. Stereo. 
Operating schedule: 6 am -10 pm. CST. 
Antenna ht.: 265 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See WDUX listing for coded regulations. 
Member: Laird Group. 

TIME RATES 

Rates are identical to WDUX. See that listing. 

WAUPUN 
Fond du Lac County -Map Location G-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WLKE 
1966 

Media Code 4 251 9215 0.00 
Radio Waupun, 522 E. Main St, Weupun, Wis. 

53963. Phone 414-324-4441. 

STATION'S PROGRAMMING DESCRIPTION 
WLKE: Programmed for adults and young adults. 
AIR PERSONALITIES emcee entire operation. 
NEWS 10%: local, national, and international. 5 
min on hour, 2 min on half hour. Feature 90 min 
news block noon -12:40 pm. MUSIC 90%: featuring 
current selling popular and general popular music 
sign -on -3 pm & 6 pm -sign -off. Rock 3-6 pm daily. 
COMMERCIAL POLICY: no commercials or programs 
exceeding 1 minute accepted, exception Sun morning. 
Recd 9/18/67. 

I. PERSONNEL 
President -Jerry J. Collins. 
General Manager -Joseph P. Collins. 
Program Director -Jack Davison. 

8. FACILITIES 
1,000 w.; 1170 Ice. Non -directional. 
Operating schedule: Sunrise -local sunset daily. CST, 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3e. 3b. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a, ila, 12a. 13e. 14a, 15b, 16. 
Basto Rates: 20a, 20b, 21a, 21b, 21e, 21d, 22a, 22b, 

23a, 23b. 24a, 24b, 24c, 25a, 26. 28a, 28c, 29e. 
29b, 30. 

Contracta: 40a, 44a, 49b, 49, 51b. 
Comb.; Cont. Discounts: 60g, 801, 62b. 
Cancellation: 70a, 70c, 71a. 
Prod. Services: 80. 
No commercials exceeding 1 minute accepted; excep- 
tion Sunday morning. 

TIME RATES 
No. 1 Eff 5/28/66-Rec'd 11/28/86. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52e 104e 156e 260e 

1 min 6.20 5.90 5.80 5.20 4.90 4.80 4.30 
30 sec: 75% of 1 -min. 10 sec: 50% of 1 -min. 

7. PACKAGE PLANS 
1 MINUTE 

Per wk 
7 ti 14 t1 21 tl 28 ti 35 tI 70 ti 

1 wk 5.80 5.20 4.50 3.80 3.40 2.80 
4 wk..._ 5.20 9.50 3.90 3.40 2.80 - 
13 wk 4.50 3.90 3.40 2.80 2.60 .e 
26 wk 3.90 3.40 2.80 2.60 2.40 ._ 
52 wk 3.20 2.80 2.60 2.40 2.20 - 

8. PROGRAM TIME RATES 
le 13x 26x 52x 104e 156e 260e 

1 hr 52.50 50.90 49.40 47.30 43.10 38.90 34.70 
3/4 hr 42.00 40.80 39.50 37.80 34.40 31.10 27.70 
1/2 hr..._ 33.60 32.00 30.50 28.90 27.30 25.20 23.60 
1/4 hr 21.00 20.00 18.90 17.30 15.80 14.70 13.10 
10 min. 16.30 14.20 13.40 12.40 11.60 10.50 9.30 
5 min. 10.60 9.40 8.20 7.50 8.90 6.40 5.90 

WAUSAU (3 AM; 2 FM) 
Marathon County -Map Location E-6 

Bee SRDS consumer market map and data at begin 
oing of the State. 

WRIG WRIG-FM 
1958 1964 

R A B 

Subscriber to the NAB Radio Cope 

Media Code 4 251 9310 9.00 
WRIG, Inc., 529 Third St., Wausau, Wis. 54401. 

Phone 715-845-4275. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -D. E. Wright. Jr. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 5:00-1:00 am. CST. 

FM FACILITIES 
E1tP 100,000 a.; 101.9 mc. 
Operating schedule: 5:00-1:00 am. CST. 
Antenna ht: 478 ft. above average terrain. 

4. AGENCY COMMISSION 
15,0; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, la. 3b, 4a, 4d. 5, 6a, 7a. 
Rate Protection: 10b, 11b, 126, 13b, 14b, 15b. 
Basic Rates: 20a, 22a, 23a, 24b, 25a, 28a, 29a. 
Contracts: 40e, 45. 18. 47a. 
Comb.; Cont. Discounts: 60c, 60e, 61b, 62b. 
Cancellation: 70a, 70c. 71a, 73e. 
FM duplicates AM hours and programs. 

TIME RATES 
Rates effective September 1, 1964. 

Rates reeclved July 9, 1964. 
7. PACKAGE PLANS 

WEEKLY PACKAGE PLANS 
1 -MINUTE ANNOUNCEMENTS 

1 ti 8.50 15 ti... 8.00 
5 ti 7.50 20 or more ti 5.00 
10 ti 6.50 
30 seconds -75% of earned 1 -minute rate. 
10 seconds -50% of earned l -minute rate. 

WSAU WSAU-FM 
1937 1947 

Subseriber to the NAB Radio Code 
Media Code 4 251 9405 7.00 
Forward Communications Corp., Box 1088, 115 Mc- 

Indoe St Wausau, Wis. 54401. Phone 715-892- 
2111. 

I. PERSONNEL 
President -Richard D. Dudley. 
Station Manager ---George Bundner. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Minneapolis & St. Paul -Harry Hyatt. 
South. Southeest-Busby, Finch and Woods, Inc. 

3. FACILITIES 
5,000 w.; 550 he. Dlrectional-separate patterns, day 

and night. 
Operating schedule: 24 hours. CST. Except 1:00-5:00 
em. Mon. 
F51 FACILITIES 
ERP 100.000 w.; 95.5 mc. 
Operating schedule: 24 hrs. daily. CST. 
Antenna ht.: 1.150 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b. 3a, 3d, 4e, 9d, 5, (fa, 7b. 
Rate Protection: lob, Ilb, 12b, lib, 14b, 15a. 
Basic Rates: 20b, 21b. 21d, 22a, 221). 23a, 241). 25a, 

26, 28a. 28c, 29a, 30, 32a, 33e. 
Contracta: 40a, 41, 42a, 42e, 43, 49a, 49b, 45, 46, 

475, 48, 49, 51e, 51b, 51c. 
Comb.; Cont. Discounts: 60e, 60c, 60d, 60e, 60g, 

60h. 80i, 61e, 62b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with NBC Radio Network. 
Member: Wisconsin Network, Inc. 

TIME RATES 
No. 13 Eff 1/1/88 -Reed 1/15/68. 

AA -Mon thru Fri 6-9 am, noon -1 pm & 4-7 pm. 
A -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MIN: Ix 25x 505 1505 250e 500e 
AA 11.00 10.50 10.00 9.50 9.00 8.00 
A 9.00 8.50 9.00 7.50 7.00 6.00 
20/30 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 

7. PACKAGE PLANS 
PER WK, I MIN: 10 ti 1501 2001 2501 3001 
AA 10.00 9.50 9.00 8.50 8.00 
A 8.00 7.50 7.00 6.50 6.00 
20/30 sec: 80% of applicable 1 -min. 
10 sec: 50% of applicable 1 -min. 

8. PROGRAM TIME RATES 
Ix 50x 150e 250x 300x 

1/2 hr 60.00 54.00 51.00 48.00 45.00 
1/4 hr 35.00 32.00 30.50 29.00 27.50 
10 min 25.00 23.00 22.00 21.00 20.00 
5 min 18.00 15.00 14.00 13.00 12.00 

WXCO 
1953 

Media Code 4 251 9500 5.00 
Radio Wausau. Inc.. an affiliate of Post Corporation. 

Box 447. 1110 E. Wausau Ave.. Wausau, Wiz. 
55401. Phone 715-845-8218. 

I. PERSONNEL 
General Manager -Paul T. Zahorik, 
Program Director -Bob Sparrow. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
William I. Hurley. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 6:00 sm-mldnlghL CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3c, 4a, 5, 6a, 7a, 8. 
Rate Protection: 105, lla, 12a, 13a, 14a, 15e. 
Basic Rates: 20b, 21b, 21d, 23a, 24e. 25c, 28b. 29a, 

30, 33c. 
Contracts: 41, 42a, 92c, 43, 44a. 45, 97e, 49, 50, 

51a, 51b, 51c. 
Comb.: Cont. Discounts: 60b, 60d, 60g, 60i. 61b, 62b. 
Cancellation: 70a. 70d, 71b, 7? 
Prod. Services: 82. 
Affiliated with KBS and CBS Radio Networks. 

TIME RATES 
Rates effective June 1, 1905. (Card No. 1.) 

Card received July 15, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 wk 4 wk 13 wk 26 wk 52 wk 

1 ti 6.00 5.75 5.50 5.25 5.00 
5 ti 5.75 5.50 5.25 5.00 4.75 
10 ti._ 5.50 5.25 5.00 4.75 4.51) 

1 wk 4 wk 13 wk 26 wk 52 wk 
15 Li 5.25 5.00 4.75 4.50 4.25 
20 ti 5.00 4.75 4.50 4.25 4.00 
25 ti 4.75 4.50 4.25 4.00 3.75 
30 ti 4.50 4.25 4.00 3.75 3.50 
50 ti 9.00 3.75 3.50 3.25 3.00 
7:00 pm -midnight -75% of 1 minute rate. 
30 seconds -75% of 1 minute rate. 
10-15 seconds -50% of 1 minute rate. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 ti 42.50 25.00 15.00 
26 ti 90.00 23.50 14.00 
52 ti 37.50 22.00 13.00 
156 ti 35.00 20.50 12.00 
260 ti 30.00 18.00 10.00 

WAUWATOSA 
Milwaukee County -Map Location G-9 

See SUDS consumer market map and data at begin- 
ning of the State. 

See Milwaukee 
(including Wauwatosa, West Allis) 

WEST ALLIS 
Milwaukee County -Map Location G-9 

See SRDS consumer market map and data at begin- 
ning of the State. 

See Milwaukee 
(including Wauwatosa, West Allis) 

WEST BEND (1 AM; 1 FM) 
Washington County -Map Location 0-8 

See SRDS consumer market map and data at begin- 
ning of the State. 

WBKV 
1950 

Media Code 4 251 9595 5.00 
West Bend Broadcasting Co., Box 60, Indiana and 

Decorah Rd., [West Bend, Wis. 53095. Phone 414- 
334-2344. 

I. PERSONNEL 
President -A. C. Berkholtz. 
General Manager -H. H. Berkholtz. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 

3. FACILITIES 
Operating schedule: 6 am -local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3d, 5, 6a. 
Basic Rates: 20b, 22a, 23a, 20h. 
Contracts: 40a, 46. 
Comb.: Cont. Discounts; 62d. 
Cancellation: 71a, 72. 

TIME RATES 
Elf 7/1/66-Ree'd 5/23/67. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 39x 78x 156e 312e 

1 min 6.50 6.15 5.50 5.20 4.85 4.20 
20/30 sec 9.85 4.50 4.20 3.85 3.50 3.20 
Spot rates do not apply to participations In news- 
casts and specialty programs. 

7. PACKAGE PLANS -14 days- -30 days-- -60 days - 
40t1 50 01 6011 8011 100 ti 120 11 

1 min 208.00 250.00 297.00 380.00 450.00 518.00 
30 sec 159.00 187.50 222.00 284.00 340.00 398.00 
ROS availabillties. Cannot be combined or accumu- 
lated for any other frequency discounts. 

BULK PURCHASE PLANS 
500x 725x 1000e 

1 min _ .................. 1,925 2,718 3,650 
30 sec _ 1,575 2,211 3,000 
ROS availabllitles. Cancellations subject to short 
rating. Advertiser has privilege of additional pro- 
gram purchases at 3125 rates. 

8. PROGRAM TIME RATES 
AA -Mon thru Sat 6:30-8 am; Mon taro Fri 11:3u 
am -1 pm & 3:30-5 pm. 
A -Mon thru Sat 6-6:30 am; Sun 9-8 pm; Mon thru 
Fri 8-11:30 am. 
B -All other times. 

Ix 135 39e 78x 156x 312e 
55-60 min.... 50.00 47.50 42.50 40.00 37.50 32.50 
25-30 min: 80% of 1 hr. 10 min: 30% of 1 hr. 
15 min: 90% of 1 hr; excludes newscasts. 
5 MIN: 

AA .......... 12.55 11.85 11.15 10.10 8.70 6.25 
A 9.75 9.05 8.35 7.65 6.95 5.55 
B 6.95 6.25 5.90 5.55 5.20 4.85 

Program rates do not apply to major newscasts, re- 
ligious or specialty programs. 5 minute rates include 
newscasts. 

WBKV-FM 
1958 

Media Code 4 251 9598 3.00 
West Bend Broadcasting Co., Box 60, West Betts, 

Wis. 53095. Phone 414-334-2344. 
I. PERSONNEL 

President -A. C. Berkholtz. 
General Manager -H. H. Berkholta. 

3. FACILITIES 
ERP 32.000 w.: 92.5 mc. Stereo. 
Antenna ht.: 500 ft. above average terrain. 
Operating schedule: 5 am -midnight. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5, GENERAL ADVERTISING See coded regulations 
General: 2a, 3d. 5, 6a. 
Basic Rates: 20b, 22a, 23a, 28b. 
Contracts: 90a, 46. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 71a, 72. 

TIME RATES 
Elf 7/1/66 -Heed 6/2/86. 

AA -6-9 pm. 
A-11:30 am -1 pm, 5-6 pm & 9-11 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 
1 MIN: 13e 39x 78e 156x 

AA 8.25 7.85 6.95 6.10 
A 5.50 5.05 4.50 4.15 
B 4.00 3.80 3.40 3.00 

7. PACKAGE PLANS 
PER WK, I MIN: 20 tI 30 tI 40 ti 5011 60t1 

A 4.15 3.90 ... 
A/B 3.70 3.50 3.35 
B . _.._ 3.25 3.10 3.00 

8. PROGRAM TIME RATES 
1 HR: 13x 39e 78x 156e 

AA 41.30 39.15 34.80 30.45 
A 28.90 27.35 24.30 21.90 
B 21.30 20.20 18.00 15.70 

1/2 hr: 60% of hour. 3 min news: 20% of hour. 
1/4 hr: 40% of hour. 

WISCONSIN RAPIDS 
(1 AM; 1 FM) 

(D) 

Wood County -Map Location E-6 
See SRDS consumer market map and data at begin- 
ning of the State. 

WFHR 
1940 

Subscriber to the NAB Radio Code 
Media Code 4 251 9690 4.00 
William F. Huffman Radio, Inc., 220 tat Ave., S., 

Wisconsin Rapids. Wis. 54494. Phone 715-423- 
7200. 

Other office: 1248 Third St., Stevens Point, Wis. 
Phone 344-3181. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. -Jack R. Gennaro. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Southeast. Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 
5,000 w. days (non -directional), 500 w. nights (di- 

rectional) ; 1320 kc. 
Operating schedule: 8 am -10:30 pm. CST. 
Partial simulcast operation. Simulcast 6 am -I pm 
Mon thru Sat. 7:30.8 am Sun. For non -simulcast 
facilities see WWRW (FM). 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a. 9a, 5, Oa, 7b, 8. 
Rate Protection: 10e. 12e, 14e. 
Basic Rates: 22a, 28c. 
Contracts: 40a. 44a. 
Comb.: Cont. Discounts: 60h, 601, Oia. 
Cancellation: 70a. 70e, 71a, 73a. 
Prod. Services: 82. 
Member: Wisconsin Network, Inc. 
FM facilities: WWRW (FM). 

TIME RATES 
ER 9/1/68 -Reed 7/29/68. 

6. SPOT ANNOUNCEMENTS 
Ix 525 I56x 260x 312e 

1 min 9.00 7,50 6.75 6.00 5.50 
30 sec 7.20 6.00 5.40 4.80 9.40 

7. PACKAGE PLANS 
10 ti 15 ti 25 ti 50 tI 

1 loin 6.00 5.75 5.25 4.50 
30 sec 4.80 4.60 4.20 3.60 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 x 90 54 36 27 15 
DISCOUNTS 

52e-20% 260e-30% 
1565-25% 312e-35% (CR) 

WWRW(FM) 
(formerly WFHR-FM) 

1947 

©Q FJMD 
Media Code 4 251 9790 2.00 
William F. Huffman Radio, Inc.. 220 1st Ave. S., 

Wisconsin Rapids, Wis. 54494. Phone 715-423-7200. 
Other Office: 1248 Third St., Stevens Point, Wis. 

Phone 715-344-3181. 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr. -Jack R. Gennaro. 
2. REPRESENTATIVES 

Meeker Radio, Inc. 
Southeast, Southwest -Busby, Finch and Woods, Inc. 

3. FACILITIES 
ERP 73,000 w. (hertz.), 8,500 w. (vert.); 103.3 me. 
Operating schedule: 6 am -11 pm. CST. 
Partial simulcast operation. Operated separately I-11 
pm Mon thru Sat, 8 am -1I pm Sun. For simulcast 
facilities see WFHR. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 3a, 9a, 5, 6a, 7b, 8. 
Rate Protection: 10e, 12e, 14e. 
Basic Rates: 22a, 28c. 
Contracts: 40a, 44a. 
Comb.: Cont. Discounts: 60b, 601, 61a. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 82. 
AM facilities: WFHR. 

TIME RATES 
Elf 1/1/68 -Reed 5/7/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 701 14 t1 21 11 28 t1 35 ti 
13 wk 4.50 9.10 3.75 3.40 3.00 
28 off 4.30 3.90 3.50 3.25 2.85 
52 oh 4.05 3.70 3.90 3.00 2.70 

7. PACKAGE PLANS 
(Within 7 days) 

50 ti 35 ti 25 ti 15 tI 10 ti 
1 min 3.40 3.75 4.10 9.50 4.90 

962 Spot Radio Stations November 1, 1968 
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State, County, City, Metro Area Data 

WYOMING 

Radio Household Data 
NOTE: County -by -county estimates of Radio House- 
hold Data no longer appear in SRDS. With the 
advent and wide -spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county -by -county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1968) 

STATE TOTAL 2,300 Cheyenne ....... 1,200 
METRO AREAS Total Metros.... 1,200 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel- 
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Casper -Natrona Cheyenne -Laramie 

Estimates for: 
STATE 
COUNTY -Map Loe. Population Households 

City Ir/I/68 1/1/68 
Metropolitan Area (000) (000) 

Spendable Income -1967 
% Distribution 

Per 9000 5000 8000 
Household to to to 

($) 4999 7999 9999 

Passen- 
Ser 

Cars 
1/I/68 
(000) 

Farm 
Popu 
lation 
I/1/68 
(000) 

Gross 
Farm 

Income 
l967 

($000) 

-Consumer 

($000) 

of Families 
10000 15000 

to and 
14999 over 

Retail Sales- 
Retail Sales -1967 

By Selected Store Types -Total 
Per 

Household 
($000) (9) 

Food 
($000) 

General Home 
Drug Mdse. Apparel Fore. 

($000) ($000) ($000) ($000) 

Auto- 
motive 
($000) 

Service 
Station 
($000) 

WYOMING STATE 
TOTALS 332.7 100.58 782,934 7,784 21.4 29.3 19.3 13.7 7.9 541,198 5,381 128,635 24,615 42,402 24,657 20,740 102,787 67,769 148.00 32.1 225,920 

ALBANY G-5 23.9 7.15 42,309 5,917 24.0 41.9 11.7 6.8 1.0 36,150 5,056 8,654 1,322 1,270 2,340 2,043 5,450 5,331 10.15 .7 8,337 
BIG HORN E-2 9.7 2.83 21,281 7,520 24.3 20.5 23.1 16.6 5.2 10,839 3,830 3,186 537 618 350 592 1,433 806 4.41 2.6 15,905 
CAMPBELL G-2 5.9 1.81 18,741 10,354 19.6 23.0 20.5 17.4 15.0 12,249 6,767 2,604 411 411 659 472 3,256 1,881 3.48 1.3 11,565 
CARBON F-4 12.8 3.99 36,409 9,125 18.3 22.8 20.7 19.7 12.2 25,864 6,482 5,062 1,311 1,910 1,129 888 4,908 5,334 6.17 1.2 12,302 
CONVERSE G-3 5.9 1.88 14,137 7,520 24.4 24.2 22.1 13.1 6.6 8,427 4,482 2,192 385 146 472 256 1,302 1,571 2.91 1.1 8,301 
CROOK G-2 4.0 1.18 9,294 7,876 21.6 20.3 21.1 16.1 7.2 5,702 4,832 2,188 185 181 304 .__ 1,001 1.96 1.4 8,293 

FREMONT E-3 27.2 7.45 53,940 7,240 21.7 27.1 21.5 12.8 6.8 46,285 6,213 11,998 1,878 1,688 2,021 1,821 11,094 4,272 10.71 3.6 14,681 
GOSHEN H-4 10.4 3.20 25,940 8,106 24.4 18.6 18.4 13.1 10.3 16,522 5,163 3,475 542 926 471 398 2,890 1,055 5.17 3.4 23,407 
HOT SPRINGS E-3 6.4 2.01 14,155 7,042 16.6 27.8 21.5 14.7 8.4 6,899 3,432 1,933 495 315 335 274 1,173 945 2.52 .5 4,334 
JOHNSON F-3 5.0 1.58 12,554 7,946 25.1 23.7 19.0 12.8 9.3 7,491 4,741 1,935 415 648 139 238 448 1,492 3.03 1.0 7,836 
LARAMIE G -5t 68.0 20.86 161,577 7,746 23.3 33.5 17.2 12.2 7.2 103,372 4,956 22,430 5,709 11,306 5,017 4,741 20,763 9,781 28.02 1.8 14,014 

Cheyenne 47.9 15.45 123,291 7,980 88,957 5,758 19,671 5,407 10,474 4,883 4,505 19,174 7,768 
Cheyenne Metro 
Area 68.0 20.86 161,577 7,746 23.3 33.5 17.2 12.2 7.2 103,372 4,956 22,430 5,709 11,306 5,017 4,741 20,763 9,781 28.02 

LINCOLN D-4 8.9 2.49 15,923 6,395 26.9 23.1 21.6 10.4 4.2 12,275 4,930 3,125 495 897 484 30 1,792 1,938 3.28 1.7 8,368 
NATRONA F-3 57.4 17.69 139,626 7,893 15.5 32.3 20.9 14.9 10.2 89,038 5,033 22,052 4,484 10,022 3,675 4,720 20,685 8,621 24.04 .5 8,764 

Casper 42.5 13.39 112,834 8,427 74,546 5,567 21,064 4,443 9,592 3,675 4,720 18,945 6,569 _... 

NIOBRARA G-3 2.7 .94 9,705 10,324 23.7 18.6 21.6 15.2 12.6 5,208 5,540 1,098 94 198 149 1,653 840 1.61 .9 7,081 
PARK E-2 15.7 4.64 35,471 7,645 21.2 24.8 21.5 15.9 7.7 35,451 7,640 7,243 1,409 5,522 1,040 621 5,205 5,342 7.95 2.7 16,006 
PLATTE G-4 5.9 1.88 14,913 7,932 22.7 20.1 23.0 16.6 7.0 10,677 5,679 2,027 460 668 174 233 2,510 2,158 3.17 1.6 11,335 
SHERIDAN F-2 17.3 5.46 43,157 7,904 23.7 27.8 17.2 13.1 8.3 28,223 5,169 6,949 1,260 2,833 1,770 1,213 4,538 2,620 8.78 1.7 13,758 
SUBLETTE D-4 4.4 1.33 8,730 6,564 26.5 23.5 19.6 11.9 7.8 5,958 4,480 1,442 146 188 72 56 575 1,571 1.60 .9 6,015 
SWEETWATER E-5 14.1 4.39 42,443 9,668 20.2 29.0 19.2 18.7 9.9 30,042 6,843 8,586 1,300 950 1,556 1,173 5,761 4,876 7.22 .3 3,770 
TETON D-3 3.1 .98 9,6% 9,894 21.9 24.3 21.5 15.5 12.6 8,887 9,068 1,877 256 137 639 159 903 1,884 2.54 .5 2,515 
UINTA D-5 6.9 1.86 14,580 7,839 26.0 24.7 20.5 15.0 8.3 10,908 5,865 2,74 536 915 320 126 2,166 1,689 2.87 .7 4,969 
WASHAKIE F-3 9.0 2.57 19,596 7,625 17.3 27.7 21.7 14.7 9.0 11,236 4,372 2,932 411 208 1,206 476 2,376 957 3.41 1.2 8,589 
WESTON G-3 7.7 2.29 17,453 7,621 24.2 26.1 21.6 14.8 8.6 9,881 4,315 2,773 574 445 335 190 1,906 1,804 3.00 .8 5,775 
YELLOWSTONE 

PARKT D-2 .4 .12 1,304 10,867 21.3 35.4 24.9 14.9 2.7 3,614 30,117 

(1) Includes Yellowstone National Park portions in Montana and Idaho. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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WYOMING 

WYOMING 
See SRDS consumer market map and data at begin- 
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 

SAVING TIME. 

STATE NETWORKS 

Intermountain Wyoming Group 

Intermountain Network 
Comprised of: 

KRAL-Rawlins KYCN-Wheatland 
KPOW-Powell KARL -Newcastle 
KOWB-Laramie KIML-Gillette 
KURS -Rock Springs EBBS -Buffalo 
KWYO-Sheridan EGOS -Torrington 
KVOC-Casper 16VOW-Riverton 
KFBC-Cheyenne KMER-Kemmerer 
Rates: See Intermountain Network under Regional 
Radio Networks and Groups. 

BUFFALO 
Johnson County -Map Location F-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KBBS 
1956 

Subscriber to the NAB Radio Code 

Media Code 4 252 0300 7.00 
KBBS, Inc., Box 892, 90 S. Main St.. Buffalo, Wyo. 

82834. Phone 307-684-7070. 

I. PERSONNEL 

Pres. & Gen'l Mgr. -Jeanette Maxwell. 
Program Manager -Donna Dawson. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

9. FACILITIES 
250 w.: 1450 kc. Non -directional. 
Operating schedule: 6:00 am -11:00 Dm. MST. 

4. AGENCY COMMISSION 

15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 4a, 5, 8a, 7a, 8. 
Rato Protection: 10a, 11b, 12b, 13b, 14a. 156. 
Basic Rates: lob, 21a, 21d, 22b, 23a, 24b. 26, 28b, 

28c, 29b, 30. 
Contracts: 40a, 41, 42a, 42c, 43. 44a, 49b, 48, 47a, 

99, 51a, 51b. 
Comb.: Cont. Discounts: 60a, 61a, 82b, 82d. 
Cancellation: 70a, 70e, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with MBS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective January 1. 1962. 

Rates received December 15. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 
hr. hr. hr. min. min. min. 

1 time 26.00 15.60 10.40 7.80 5.20 3.38 
26 times 25.48 15.29 10.19 7.64 5.10 3.31 
52 times 24.96 14.98 9.98 7.48 4.99 8.24 

104 times 24.44 14.66 9.78 7.33 4.88 3.18 
158 times 23.92 14.35 9.57 7.17 4.78 8.11 
260 times 22.88 13.73 9.15 6.86 4.58 2.97 
812 times 21.84 13.10 8.74 6.55 4.37 2.84 
824 times 20.80 12.48 8.32 6.24 4.16 2.70 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLAN 

CLASS A 
(7:00-9:30 am; 4:30-7:00 pm Mon thru Sat) 

-1 minute- 30 seconds -10 seconds - 
Per week: Each Total 

12 times.... 2.54 30.98 
18 times.... 2.38 42.48 
24 times.... 2.20 52.80 
30 times.... 2.02 80.60 
36 times.... 1.86 86.96 

12 
18 
24 
30 
36 

times.... 
times-._ 
times.... 
times.... 
times.... 

Each Total 
2.03 24.36 
1.88 33.94 
1.76 42.24 
1.62 98.60 
1.48 53.28 

CLASS B 
(All other times) 

2.02 24.24 1.62 19.44 
1.86 33.48 1.48 28.64 
1.69 90.56 1.35 32.90 
1.52 95.60 1.22 36.80 
1.35 98.60 1.08 38.88 

Each Total 
1.27 15.24 
1.18 21.24 
1.10 28.40 
1.01 30.30 
.93 33.48 

1.01 12.12 
.93 18.74 
.85 20.40 
.76 22.80 
.68 24.48 

CASPER (3 AM; 1 FM) 
Natrona County -Map Location F-3 

See BADS consumer market map and data at begin 
sing of the State. 

KATI 
1956 

R AiB 
Subscriber to the NAB Radio Code 

Media Code 4 252 0600 0.00 
Modcom Corporation, Box 2006, Casper, Wyo. 82601. 

Phone 307-234-4595. 
STATION'S PROGRAMMING DESCRIPTION 

KATI: Programmed for general interest with em- 
phasis on young adults. 
MUSIC general popular current hits, and standards. 
NEWS: network on hour. local follows network. Inter- 
view show with guests and call -in 9:15-10 am. 
FARM: interview 5:30-5:30 am, market report 5:30- 
5:30 pm. SPORTS: news, interviews twice daily, 
play-by-play in season. RELIGIOUS: music, services, 
Sun before noon. Music 65%, news 20%. talk 10%, 
sports 5%. AIR PERSONALITIES handle ail musi- 
cal shows. Weather every hour at :15. Scoreboard 
every hour at :45. Community events covered on dally 
programs and by remotes. School news Sun 7:30-10:30 
pm. Station editorializes on major Local happenings 
and participates in fund drives and civic activities. 
Contact Representative for further details. Recd 
10/2/68. 

I. PERSONNEL 
President -Patrick H. Meenan. 
Vice-Pres. & Gen'l Mgr. -William R. Sims. 
Operations Manager -Stephen H. Broomell. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Mountain States -Bob Hix Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non -directional. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3a, 3d, 90, 4d, 5. 6b. 7b, 8. 
Rate Protection: lob, llb, 12b, 13b, 14h, 15e. 
Basic Rates: 20b, 21b, 21c, 21d, 22b, 23a, 29b, 24e. 

25a, 28, 28a, 29a, 32a. 
Contracts: 40a, 41, 44a, 95. 96, 97a, 98, 99, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 80f, 60h, 801, 

62d. 
Cancellation: 70e, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
FM facilities KAWY (FM). 
Affiliated with CBS. 
Member: Western States Radio Empire. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 10/1/68 -Reed 9/30/88. 
6. SPOT ANNOUNCEMENTS 

ROS-BTA 
PER YR: PER MO: PER WK: I min 30 see 10 see 
50 x 30 ti 10 ti 4.00 3.00 2.00 
100 x 95 ti 15 ti 3.75 2.80 1.85 
200 x 60 ti 20 ti 3.50 2.60 1.75 
300 x 75 ti 25 ti 3.25 2.40 1.60 
500 x 90 ti 30 ti 3.00 2.20 1.50 
750 x 120 ti 90 ti 2.75 2.00 1.35 
1000 x 150 ti 50 ti 2.50 1.75 1.25 
1250 x °5 ti 75 ti 2.25 1.50 1.10 
1500 K 300 ti 100 ....... 2.00 1.35 1.00 

7. PACKAGE PLANS 
SPECIFIED TIMES 

PER WK, EA: 
6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 

1 min 5.50 5.25 5.00 4.75 4.50 4.25 
30 sec 9.00 3.80 3.60 3.40 3.20 3.00 
10 sec 2.75 2.80 2.50 2.35 2.25 2.10 

SPOTBUSTER 
(50 1 -min, 50 30 -sec, 50 10 -sec spots) 

To be run 5-10 days 195.00 
Double Spothuster 10-20 days 375.00 
All spots, regardless of length, may be combined to 
earn frequency. 

8. PROGRAM TIME RATES 
FIXED POSITION 

Ix 28x 52x 104x 156x 260x 912x 
1 hr 50.00 97.50 95.00 92.50 40.00 37.50 35.00 
1/2 hr 30.00 28.50 27.00 25.50 24.00 22.50 21.00 
1/4 hr 20.00 19.00 18.00 17.00 16.00 15.00 14.00 
10 min. 15.00 14.25 13.50 12.75 12.00 11.25 10.50 
5 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
2 min 6.50 6.15 5.80 5.45 5.10 9.75 4.40 

KAWY (FM) 
1967 

Media Code 4 252 0700 8.00 
Modcom Corporation, Box 2006, 1400 Kati Ln., Cas- 

per. Wyo. 82801. Pitone 307-234-4545. 
STATION'S PROGRAMMING DESCRIPTION 

KAWY (FM): Programmed for adults. 
NEWS: 10 am, 2 pm, & 6 pm. MUSIC 95%: using 
general popular music featuring standards, film music, 
showtunes, and middle-of-the-road 5 am -5 pm. In- 
strumental string orchestra music featured 5-8 pm & 
10 pm -12M. Showtunes, film music, and semi -classi- 
cal 8-9 pm and serious classical 9-10 pm. Middle- 
of-the-road and standards featuring instrumental 
string orchestra and vocals 12M-5 am. A complete 
symphony broadcast Sun 6-8 pm. Jazz show 9 pm - 
12M Sat. SPORTS: play-by-play in season. Only 4 
sixty-second announcements broadcast per hour. Con- 
tact Representative for further details. Recd 10/2/88. 

I. PERSONNEL 
President -Patrick H. Meenan. 
Vice-Pres. & Gen'l Mgr. -William R. Sims. 
Station Director -Larry Wakefield. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Mountain States -Bob nix Co., Inc. 

3. FACILITIES 
ERP 25.000 w.; 94.5 mc. Stereo. 
Operating schedule: 24 hours daily. MST. 
Antenna ht.: 128 ft. below average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2b, 3c, 3d, 4a, 5, 6a, 7a, 8. 

Rate Protection: 10b, 11b, 126, 13b, 14b, ISa. 
Basic Rates: 20b, 21c, 21d, 22b, 23a, 29b, 24e. 25a. 

28, 28a, 29a, 32a. 
Contracta: 40a, 41, 44a, 46, 47a, 48, 51a. 
Comb.; Cont. Discounts: 60h, 801, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod Services: 80, 82. 
AM facilities: KATI. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft Rec'd 11/16/67. 

7. PACKAGE PLANS 
1-MLYTYVE-ROS 

PER DAY: () I 2 3 4 
1 mo 52.50 97.50 179.50 298.50 298.00 3 

3 mo ....... 49.50 92.50 170.50 234.00 283.00 2 

6 mo 47.00 88.00 161.50 222.00 268.00 3 

12 mo 44.50 83.00 152.50 209.50 253.00 2 () 1 every other day. 
30 sec: 75% of 1 -min. 
Guaranteed times, extra 25%. 

10. SPECIAL FEATURES 
PER MO: I mo 3 mo 6 mo I 

News 195.00 185.50 175.00 1 

Weather 121.50 115.50 109.50 1 

Time Checks- minimum 5 per day, ea 1.00. 

KTWO 
1930 

NBC Radio Network 

5 
34.50 
18.00 
01.00 
81.00 

2 mo 
65.50 
03.50 

Media Code 4 252 0900 4.00 
Harriscope, Inc., Box 2717, 4200 E. 2nd St., Casper. 

Wyo. 82602. Phone 307-237-3711. TWX 307-265- 
4365. 

I. PERSONNEL 
President -Burt Harris. 
Vice-Pres. & Gen'l Mgr. -Jack Rosenthal. 
Station Manager -Fred Burg'. 

2. REPRESENTATIVES 
bleaker Radio, Inc. 
Denver -John L. McGuire. 
Portland. Seattle -Art Moore & Assoc.. Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. night; 1470 kc. Non -direc- 
tional. 
Operating schedule: 5:30 am -midnight. MST. 

4. AGENCY COMMISSION 
15/0 on time. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3b, 40. 9d, 5, 6a, 8. 
Rate Protection: 10a, lie. 12a, 13a. 14a. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a. 26, 28a. 

29a. 
Contracts: 42b, 95. 98. 
Comb.: Cont. Discounts: 800, 61b, 62b. 
Cancellation: 70a. 70e, 71b, 730. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 15 El? 3/1/66 -Reed 3/25/66. 

7. PACKAGE PLANS 
A -Mon thru Sat 6:30-9:30 am, 11:59 am -1 pm, & 
4-7 pm. 
B -ROS. 

WEEKLY PACKAGE 
B 

PER WK: 1 min 90 see 10 see I min 30 see II) see 
1-10 ti 6.50 5.20 3.25 5.20 4.15 2.60 
15 ti.. ......... 6.00 4.80 3.00 4.80 3.80 2.40 
20 ti 5.50 4.40 2.75 4.40 3.45 2.20 
25 ti 5.00 4.00 2.50 4.00 3.10 2.00 
30 ti 9.50 3.60 2.25 3.60 2.75 1.80 
35 ti 4.00 3.20 2.00 3.20 2.40 1.60 

SMASH PLANS -ROS -SATURATION 
(To he used in 3-12 days) 

Package A (120 1 -minute spots) ea 3.00 
Package B (120 30 -second spots) ea 2.20 
Package C (120 10 -second spots) ea 1.40 
Package D (40 1 -minute, 40 30 -second, and 

40 10 -second snots) total 264.00 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 5 min 

10. SPECIAL FEATURES 
75 55 35 20 

NEWS WEATHER OR SPORTS PROGRAMS 
(Mon thru Sat) 

PER DAY: 
5 min- -IO min - 

13 wk 26 wk 52 wk 13 wk 28 wk 52 wk 
1 ti 8.00 7.50 7.00 10.00 9.00 8.00 

(6:30-8:30 am, noon -1 pm. 5-8 pm) 
5 min 10 min 

Extra per wek 6.00 12.00 
5 -minute includes: Open. 2 30 -seconds, close; or 
open, 1 -minute. close. 
10 -minute includes: Open, 4 30 -seconds. close; or 
open, 2 1 -minute. close. 

KVOC 
1946 

R A B 

Media Code 4 252 1200 8.00 
KVOC, Inc.. Box 2090. 1590 S. Wolcott St.. Casper. 

Wyo. 82802. Phone 307-235-3518. 
STATION'S PROGRAMMING DESCRIPTION 

KVOC: Programmed for adults in all categories. 
News and informational features combined with mod- 
ern country and western music. Women's show 9 
am, fashions, cosmetics, etc, and interviews. Ranch 
report 12:30 pm, livestock information, county agent 
and interviews. Community bulletin board, lost and 
found, weather and 1 min features throughout broad- 
cast day. Evening discussion program. SPORTS: 
heavy local coverage of baseball, basketball, football. 
etc. Football includes university also, major, local 
rodeos. Personalities for music periods with comedy. 
6:30-8 am morning drive time and 5-8 pm evening 
programming targeted to males. Many special events. 
Contact Representative for further details. Recd 
12/11/67. 

I. PERSONNEL 
President -Harry Buheck. 
General Manager -Sidney King. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non -directional. 
Operating schedule: 6:00 am -midnight MST. 

4. AGENCY COMMISSION 
15%: no cash discount. No commission on talent. 

5. GENERAL ADVERTISING See coded regulations 
General: 20, 3a, 4e, 5, 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 21b, 21c, 21d, 23b, 29b, 28b, 28e, 29s. 

30. 
Contracts: 41, 46, 47a, 48. 
Cancellation: 70b, 71a, 72. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective August 1. 1985. (Card No. 25.) 

('ard received September 2, 1965. 
6. SPOT ANNOUNCEMENTS101 

(a) 
1 tl..._........._..._ 6.50 156 tl..._..-.___ 5.98 
26 ti 6.37 260 ti _.._._._._ 5.72 
52 ti....._......_...__. _. 6.24 312 ti 5.46 
104 ti 6.11 624 ti..._.._._____.. 5.20 () 1 minute, 100 words or less. 

7. PACKAGE PLANS 
A -Mon thru Sat 6:30-9:30 am, 11:59 am -1 pm & 
4:30-7 pm. 
B -All other times. 

SATURATION ANNOUNCEMENT PLAN 
CLASS A 

PER WK: I min 30 sec 10 see 
12 ti __._... 4.88 3.90 2.44 
18 ti ..... 4.55 3.64 2.28 
24 ti _....._....____ 4.23 3.38 2.12 
30 ti....._......_...__. _ ..._ 3.90 3.12 1.95 
36 ti 3.58 2.88 1.79 

CLASS B 
12 ti _...._ 3.90 3.12 1.95 
18 11._.._ _._...- 3.58 2.88 1.79 
24 ti 3.25 2.60 1.63 
30 ti 2.93 2.34 1.47 
36 ti 2.60 2.08 1.30 

S. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 x..._.._...... _.......... _. 50 30 20 15 10 
DISCOUNTS 

13x-2% 104x-6% 260x-12% 624x-20% 
52x-4% 156x-8% 312x-16% 

9. PARTICIPATING PROGRAMS 
Announcement rates apply. Available to non -cote 
petitiee producers and manufacturers of food product 
and home equipment. Commercial rontinuity prepare[ 
by program director from material furnished by the 
client or his agency. 

Station Breaks 
25 seconds or 40 words live. Announcement 
spniv 

10. SPECIAL FEATURES 
Women's Page With Alice -minimum 26 weeks, net 
talent fee per spot 1.00. 
Wyoming Ranch Report -minimum 20 weeks, net 
talent fee per spot 1.00. 
Newa -net. extra 10%. 

CHEYENNE (4 AM; 1 FM) 
Laramie County -Map Location G-5 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

KCHY 
1959 

Media Code 4 252 1500 1.00 

North Star Broadcasting Co., Box 1383, Cheyenne, 
Wyo. 82001. Phone 307-634-7975. 

I. PERSONNEL 
President -George McCarthy. 
General Manager -Robert Chevalier. 
Station Manager -R. G. Lillemoen. 

9. FACILITIES 
1,000 w. 1590 ke Non -directional. 

4. AGENCY COMMISSION 
15%; 10th of following month. 

5. GENERAL ADVERTISING See Boded regulations 
Contracts: 40a. 

TIME RATES 
Rates effective February 1. 1981. (Card No. 2.1 

Card received June 1, 1961. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1-12 
PER WK: wk 
1-6 ti _.._.... 4.00 
7-13 ti....... ......_.._... 3.50 
14-20 ti _..._ 3.35 
21-28 ti ....... _.._..... .- _..._ 3.00 

13-25 26-51 
wk wk 

3.75 3.25 
3.25 2.75 
3.10 2.80 
2.75 2.25 

52 
wk 
8.08 
2.50 
2.85 
2.00 

7. PACKAGE PLANS 
1 -MINUTE ANNOUNCEMENT PACKAGES 

10 ti. within 7 days ....... 35.00 
25 ti, within 7 days..._..........»._..._.._.._._..._... 75.00 
40 tt, within 7 days ......._..._._._ 100.00 
1000 U. within 52 weeks..._....__.._....__ _ 2.25 
2000 Ii, within 52 weeks 1.75 
30 seconds -80% of applicable 1 -minute rate. 
10 seconds -50% of applicable 1 -minute Tate. 

10. SPECIAL FEATURES 
Newscasts -1-1/2 times the applicable 1 -minute rate. 

KFBC 
1940 

R qIB 

Subscriber to the NAB Radio Code 

Media Code 4 252 1800 5.00 
Frontier Broadcasting Co., 2923 E. Lincolnway, 

Cheyenne, Wyo. 82001. 
I. PERSONNEL 

General .tanager -W. C. Grove. 
Station Manager -Larry Birtefa. 
Program Director --Joan Troyer. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 
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Cheyenne -K F B C -Continued 
3. FACILITIES 

1,550 w. days, 250 w. nights; 1240 kc. 
Non -directional. 

Operating schedule: 6:00-12:05 am weekdays; 7:00- 
12:05 am Sun. MST. 

4. AGENCY COMMISSION 
15% time; 10th of following month. 

5. GENERAL ADVERTISING See coded regulation* 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 9a, 4d, 5, 6a. 
Basic Rates: 20b, 22a, 23a, 30. 
Contracts: 40e, 94b. 
Prod. Services: 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 26 EH 6/1/67 -Reed 5/23/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE, 100 WORDS OR LESS 

1 x.._.. 6.50 156 x..__ 5.98 
28 x_._ ..... 6.37 260 z. 5.79 
52 6.24 312 z,._....._.._._._ 5.46 
104 x.-... 6.11 624 z 5.20 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLAN 

A -Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B -All other times. 

CLASS A 
PER SPOT 12 ti 18 ti 24 ti 30 ti 36 ti 

5.90 5.20 4.75 
30 sec 5.20 9.85 4.75 4.15 3.80 
10 sec _ 3.25 3.05 2.95 2.60 2.35 

CLASS B 
1 min.. ......___ 5.20 4.75 4.30 3.90 3.45 
30 sec_..._.....-__....-- 4.15 3.80 3.45 3.10 2.75 
10 sec 2.60 2.35 2.15 1.95 1.70 
Change in 1/2 hour rate only: 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 z 50.00 38.00 20.00 15.00 10.00 
26 z 99.00 37.24 19.60 14.70 9.80 
5.2 X. 48.00 36.48 19.20 14.90 9.60 
104 z 97.00 35.7.2 18.80 14.10 9.40 
156 z 96.00 34.96 18.40 13.80 9.20 
260 z 44.00 33.44 17.60 13.20 8.90 
312 z 92.00 31.92 16.80 12.60 8.40 
824 z. 40.00 30.40 16.00 12.00 8.00 

KRAE 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 252 2100 9.00 
Radio Cheyenne, Inc., Box 189, 2109 E. 10th St., 

Cheyenne, Wyo. 82001. Phones 307-639-57.23, 307- 
632-5898. 
STATION'S PROGRAMMING DESCRIPTION 

KRAE: Programmed for adults and young adults. 6 
air personalities. Hourly news plus on -the -scene 
coverage. MUSIC: general popular sign -on -3 pm, 
thereafter current hits M -F. Weekends general popu- 
lar, alternating current hits with standards. 4 hours 
talk and news daily, including news, weather, sports 
blocks 7:30-8 am & 12:30-1 pm. Telephone call -in, 
Interviews, discussions, swap shop M -F. Weekend 
features: country and western personality show 6-7:30 
am Sat. Spanish music personality show Sun 11:30 
am -1 pm. Railroad train crew call board 4 times 
daily. Live coverage of rodeos, parades, celebrations, 
special events. Contact Representative for further 
details. Recd 8/3/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Louis C. Erck. 
Sales Manager -Dave Gustayson. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
1,0uu w. days; 1480 kc. Non -directional. 
Operating schedule: 5:00 am -local sunset. MST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 23a. 24a, 25a, 26, 28b, 29a. 
Contracts: 90a, 95. 46, 47a. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a, 70c, 71a, 73a. 

TIME RATES 
Rates effective June 1. 1965. 
Rates received June 28, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 see 

1 ti..._ 6.00 4.50 158 ti . 5.00 4.10 
26 tL ...... _.._ 5.75 4.40 280 ti..._.-_.._. 4.75 4.00 
52 tL.._.._.._ 5.50 4.30 312 ti __. 4.50 3.90 
104 tl 5.25 9.20 624 tl _ 4.25 3.80 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 

1 U _ 18.00 14.00 10.00 
26 tL.._ ______ 17.50 13.60 9.70 
52 ti ......_... 17.00 13.20 9.40 
104 tL ....... ..._.._.._.._ _______ 18.50 12.80 9.10 
156 ti..._ _._.._.._._. 16.00 12.40 8.80 
260 ti ....... _.._.._.._ _..... ___._...... 15.50 12.00 8.50 
312 ti 15.00 11.60 8.20 
624 ti ._.._ . 14.50 11.20 7.90 

10. SPECIAL FEATURES 
Newscasts: 7:30 am and :55 after the hour. 
5 minutes regular rates plus 1.00; 15 minutes plus 
3.00. 

KVWO 
1952 

Media Code 4 252 2400 9.00 
Cheyenne Broadcasting Co., Inc., Box 926. Cheyenne. 

Wyo. 82001. Phone 307-632-6433. 
I. PERSONNEL 

Prea. & Gen'i Mer. -Leo R. Morris. 
Sales Representatives -Jimmy Dallas, Doug Nelson. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
West Coast -The Sandeberg-Gleun Company. 
Denver -John L. McGuire & Co. 

3. FACILITIES 
1,000 w. days; 1370 ka. Non -directional. 
Operating schedule: 6:00 am -local sunset. MST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
Member: Country Music Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1963. 
Rates received September 4, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 10 sec 

1 ti ._ .._.._.........__-...» 5.00 3.50 
52 ti....._...._ .............._._._...__......._... 4.75 3.25 
1U4 tl._ ............_..._....__._.__ 4.50 3.00 
156 ti _»_.._.. 4.00 2.75 
260 ti ..........._..........._....._ 3.50 2.50 
31.2 tl ._. 3.00 2.25 

7. PACKAGE PLANS 
SATURATION PACKAGES 

10 SECONDS 
PER WK: 
20 ti, minimum ......_ 
10 ti, minimum 

30 SECONDS 
20 ti, minimum._....... 
10 tl, minimum 

1 MINUTE 
20 ti, minimum._ 3.50 
10 ti. minimum __.-_......................4.00 .... 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 40.00 25.00 16.50 12.15 7.50 
52 ti 37.50 22.50 19.75 10.90 7.00 
104 ti 35.00 20.00 13.00 9.80 5.50 
156 ti..._ 32.50 17.50 11.25 8.80 5.50 
260 ti 30.00 15.00 10.00 7.50 5.00 
312 ti 27.50 12.50 9.00 6.50 4.50 

2.35 
2.25 
2.00 
1.75 
1.50 

ea 
_.._.._-........_ 1.75 

2.00 

3. FACILITIES 
250 w.; 1050 kc. Non -directional. 
Operating schedule: Daytime. MST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
General: 2a, 3a, 3b, 4a, 4c, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 22a, 22b, 23a, 24b. 28a, 29a. 
Contracts: 40a. 45, 46, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 81b, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with KBS Radio Network. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective June 25, 1985. (Card No. 2.) 

2.50 Card received June 25, 1965. 
3.00 

K V W O -FM 
1961 

Media Code 4 252 2700 6.00 
Cheyenne Broadcasting Cn., Inc., Box 926, Cheyenne, 

Wyo. 82.001. I9tone 307-832-6433. 
I. PERSONNEL 

Pres. & Geó 1 Mgr. -Leo R. Morris. 
Program Director -Jimmy Dallas. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
West Coast -The Sandeberg-Glenn Company. 
Denver -John L. McGuire á Co. 

3. FACILITIES 
ERP 610 w.; 106.3 mc. 
Operating schedule: 1:00-10:00 pm Men thru Sat. 
MST. 
Antenna ht.: 200 ft. shove average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
FM operated separately from AM. 

TIME RATES 

Rates are identical to KVWO. See that listing. 

CODY 
Par's County -Map Location E-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KODI 
1947 

Subscriber to the NAB Radie Code 
Media Code 4 252 3000 0.00 
KODI, Inc., Bog 1222, 1253 Sheridan Ave., Cody. 

Wyo. 82414. Phone 307-587-2212. 
I. PERSONNEL 

President & Manager -Lyle D. Ellis. 
3. FACILITIES 

1,000 w. days, 250 w. night; 1400 kc. Non -directional. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3a, 3h, 9a. 4c, 5. 6a. 7b. 
Rate Protection: 10a, lia, 12a. 138. 14a. 
Basle Rates: 22a, 22b. 23a, 28b, 29a. 
Contracts: 40a. 425, 95. 98. 
Comb.: Cont. Discounts: 6013. Ela, 61b, 61e, 62b, 62e. 
Cancellation: 71b, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective July 1. 1963. 
Rates received March 17, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1-5 ti 2.50 1.90 20-50 ti 2.00 1.50 
5-20 ti 2.25 1.70 50 or more tl 1.80 1.155 
Spots must be used in period of 15 days. 

7. PACKAGE PLANS 
MONTHLY CONTRACT PACKAGES 

25% discount on extra spots. 
Spot Packages always available. 

8. PROGRAM TIME RATES 
1 TIME PROGRAMS 

1/4 hr 10 min 5 min 
1 ti 8.00 6.00 4.00 

50 SPOTS 
50 ti 6.50 5.00 8.50 

DOUGLAS 
Converse County -Map Location G-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KWIV 
1957 

Media Code 4 252 3300 4.00 
Radio Station KWIV, Box 114, West Yellowstone 

Hwy., Douglas, Wyo. 82633. Phone 307-358-2768. 
1. PERSONNEL 

Pres. & Gen'I Mgr. -Claud M. Pettit. 
Station Manager -J. W. Summers, 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 10 sec 

1 tit..._......_.........._.._.-...._......_.._-._- 3.80 3.00 1.90 
52 ti ............._....__......_..-__..__..._... 3.60 2.85 1.80 
104 tl..._.._.._.,_.._.._....__._.._._.._... 3.40 2.70 1.70 
156 ti..._.........._.._......_....._..._._.._... 3.20 2.55 1.60 
260 ti.. ................. ..... ______-- 2.80 2.25 1.50 

7. PACKAGE PLANS 
ROS PACKAGE 

PER WK: 30 sec 1 min 
20 ti.._..._.._. 50. 70. 
40 ti......._.._... 96. 136. 
60 tl..._.._....... 138. 198. 

GILLETTE 

30 sec 1 min 
80 ti..._._...._ 176. 256. 
100 ti.___.._... 200. 300. 

Campbell County -Map Location G-2 
See SRDS consumer market map and data at begin- 
ning of the State. 

KIML 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 252 3900 1.00 
Gillette Broadcasting Co., Box 1009, Gillette, Wyo. 

82716. 
Studio -405 Lakeside Ave., Gillette. Wyo. Phone 

307-682-4747. 

I. PERSONNEL 
President -William H. Edelman. 
Manager -Roy A. Mapes. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5.000 w. ; 1270 kc. Non -directional. 
Operating schedule: 17 hours daily. MST. 

4. AGENCY COMMISSION 
15% to recognized agencies. Bills payable by 10th. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3a, 3b, 3c, 3d, 9a, 4d, 5. 6a, 8. 
Irate Protection: 30e. lie, 12e, 13e, 14c, 15a, 16. 
Basic states: 20a, 21e. 22a, 23a, 25a, 26. 28c, 29b. 

33b. 
Contracts: 40a, 91. 42b, 92d, 48, 47a, 51h. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 70a. 70e. 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with MBS Network. 
Affiliated with American Information Network, 
Member: Intermountain Network. 

TIME RATES 
No. 27 EH 6/1/67-Itec'd 1/8/68. 

6. SPOT ANNOUNCEMENTS 
Ix 261 52x I04x 156x 260x 312x 624x 

1 min 3.90 3.82 3.74 3.60 3.59 3.44 3.28 3.12 
7. PACKAGE PLANS 

SATURATION SPOT PLAN 
A -Mon thru Sat 7 am -1 pm & 4:30-7 pm. 
B -All other times. 

CLASS A 
PER WK: 12 t1 18ti 24 ti 3001 36 t1 
1 min. 2.93 2.73 2.54 2.34 2.15 
30 sec 2.34 2.20 2.02 1.88 1.72 
10 see 1.47 1.34 1.27 1.17 1.08 

CLASS B 
1 ntin 2.34 2.15 1.95 1.76 1.56 
30 sec 1.88 1.72 1.56 1.40 1.24 
10 sec 1.17 1.08 .98 .88 ,78 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 z 30.00 18.00 12.00 9.00 6.00 
26 z 29.40 17.64 11.76 8.82 5.88 
52 z 28.80 17.28 11.52 8.64 5.76 
104 x 28.20 16.92 11.28 8.46 5.46 
156 x 27.60 16.56 11.04 8.28 5.52 
260 x 26.40 15.84 10.56 7.92 5.28 
312 z 25.20 15.12 10.08 7.56 5.04 
624 x 24.00 14.40 9.60 7.20 4.80 

JACKSON 
Teton County -Map Location D-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KSGT 
1962 

Subscriber to the NAB Radio Cede 
Media Code 4 252 4200 5.83 
J G J Corp., Box 100, Jackson, Wyo. 83001. Phone 

307-733-2120. 
I. PERSONNEL 

President -Paul W. Knowles. 
3. FACILITIES 

250 w.; 1390 ke. 
Operating schedule: 6:00 am -10:00 pm Mon thru 
Set; 8 am -6 pm Sun. MST. 

WYOMING 
4. AGENCY COMMISSION 

15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 9a, 9d, 5, 6a, 8. 
Basic Rates: 22b. 23a. 
Contracta: 46, 97a. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 73a. 

TIME RATES 
EH 9/15/65-Rec'd 2/6/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 312x 1000x 

1 min 3.30 3.00 2.70 2.40 2.10 
30 sec 2.50 2.25 2.00 1.75 1.50 
15 sec 1.75 1.60 1.95 1.30 1.15 

8. PROGRAM TIME RATES 
i hr 1/2 hr 1/4 hr 10 min 5 min 

1 z..._ 19.00 11.50 8.00 5.00 3.85 
26 z 18.60 11.20 7.80 4.85 3.75 
52 x 18.20 10.90 7.60 9.70 3.65 
104 z 17.80 10.60 7.90 4.55 3.55 
156 z 17.40 10.30 7.20 4.40 3.45 
260 z 17.00 10.00 7.00 4.25 3.35 
312 r 16.60 9.70 6.80 4.10 3.25 
824 z 16.20 9.40 6.60 3.95 3.15 

KEMMERER 
Lincoln County -Map Location D-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KMER 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 252 4500 8.00 
Lincoln Broadcasting Co.. Inc., Box 432, Kemmerer, 

Wyo. 83101. Phone 307-877-4422. 

STATION'S PROGRAMMING DESCRIPTION 
KMER: Programmed for adults. 
5 min network and local news every hour at :60 and 
weather each hour on half hour. 6-10 am country 
and western and middle-of-the-road music. 10 am - 
noon current hits. Noon -1 pm farm state and na- 
tional news. 1-3 pm middle-of-the-road music, show - 
tunes, standards. 3-5 pm top teen tunes and reporte 
on teen functions. 5-9 pm standards featuring In- 
strumentals. SPORTS: all university and high school 
sports. Results reported 7 am. 1 pm & 5 pm daily. 
1-3 pm Sun 2 hours classical music. Contact Repre- 
sentative for further details. Recd 2/29/68. 

I. PERSONNEL 
Pres. & Gen'i Mgr. -Bruce R. Hymas. 
Vice -President -S. L. Byrnes. 
Traffic -Mary Wagner. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5.000 w. ; 950 ke. Non -directional. 
Operating schedule: 6 am -local sunset. MST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, la, 4a, 5, 60. 
Rate Protection: 11b. 
Basic Ratea: 20b, 210, 2Ib, 23a, 24c. 
Contracts: 43, 44b, 47b, 51a. 
Comb.: Cont. Discounts: 60e, 60f, 61a. 
Cancellation: 73a. 
Prod. Services: 82. 
Member: Intermountain Network. 

TIME RATES 
No. 2 EH 10/1/66 -Reed 9/30/66. 

6. SPOT ANNOUNCEMENTS 
1 min SO see IO see 

1 x 4.00 3.00 2.00 
26 z ....... ______ .............. _.._.._ 3.75 2.80 1.85 
52 z 3.50 2.60 1.75 
104 z 3.25 2.40 1.60 
156 z...... ___.._ 3.00 2.20 1.50 
260 z 2.75 2.00 1.35 
312 z..._ 2.50 1.80 1.25 
624 z 2.25 1.60 1.10 
All announcements regardless of length may be com- 
bined to earn frequency. 

7. PACKAGE PLANS 
(To be used with 7 days) 

PER WK: I min 30 see 1Osee 
10 ti ....... _.. .... _......_.._.......... _.._.._.-_. 3.75 2.80 1.85 
15 tL.._.._ .......... _.. .... _. ..... _. ..... _.._.._. 3.50 2.60 1.75 
20 tL .............._.._.._.........._.._......_.._. 3.25 2.40 1.60 
25 ti ............... _ .......... _....__._..._.._.._. 3.00 2.20 1.50 
30 ti 2.75 2.00 1.35 
35 ti ..... .._.'-.._...... _---......... _ ..... _ 2.50 1.80 1,25 
40 ti..._.._.......... _...... _.._....... ..._....... _ 2.25 1.60 1.10 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr IO min 5 min 

1 x 40.00 24.00 16.00 12.00 8.00 
26 z......._...-.._.._.._ 37.50 22.50 15.00 11.25 7.50 
52 z......._....__...._ 35.00 21.00 14.00 10.50 7.00 
104 z-......_.._.._.._ 32.50 19.50 13.00 9.75 6.50 
156 z 30.00 18.00 12.00 9.00 6.00 
260 x..._.._ 27.50 16.50 11.00 8.25 5,50 
312 z 25.00 15.00 10.00 7.50 5.00 
624 z 22.50 13.50 9.00 6.75 4.50 

10. SPECIAL FEATURES 
NEWS HEADLINES AT :60 

1 5 -min News, 7 days per wk. Per mo 86 
1 15 -min News, 5 days per wk, per mo 150 
Headlines (5 a day, 6 days a wk), per mo..__._ 150. 

SPORTSCASTS 
Football, basketball, per game ...__. 140. 
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WYOMING KOWB POWELL RIVERTON 

LAN DER 
Fremont County -Map Location E-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KOVE 
1948 

Media Code 4 252 4800 2.00 
Fremont Broadcasting, Inc., KOVE Bldg., Box 438. 

Lander, Wyo. 8.2520. Phone 307-33.2-5683. 
Other studio: Teton Hotel. Riverton, Wyo. Phone 

307-856-2851. 5607. 
I. PERSONNEL 

Pres. & Gen'i Mgr. -Dan E. Breece. 
Vice-Pres. & Treas.-Dorothy D. Pelzoldt. 
Commercial Mgr. -Jim Fitzgerald. 

2. REPRESENTATIVES 
Adam Young, Inc. 
Mountain States -Bob Dix Co.. Inc. 

3. FACILITIES 
5,000 w. days, 1000 w. nights; 1330 kc. 

Directional -night only. 
Operating schedule: 6:00 am -10:00 pm weekdays; 
7:00 am -9:00 pm Sun. MST. 

4. AGENCY COMMISSION 
15/0 net time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 45. 
Comb.; Cont. Discounts: 60a. 
Affiliated with CBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received March 11, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 sec 

1 ti _._._._.._.._._._._.-._...__ 4.80 3.60 2.40 
26 ti ._..._..._..._ 4.50 3.40 2.25 
52 U. . 4.20 3.20 2.10 
104 U 3.90 3.00 1.95 
156 ti._ ,.._.._..-.._..--.-...._._._ 3.60 2.80 1.80 
260 U._..._.._.._.____.._..._._........__. 3.30 2.60 1.65 
312 ti._.._...._.._..._ ............._.._._...__ 3.00 2.40 1.50 
824 ti ____....._-... 2.70 2.20 1.35 

7. PACKAGE PLANS 
ANNOUNCEMENT PLAN 
(To be used within 7 days) 

PER WK: 1 min 30 see 10 sec 
30 U_..._..._._.._.._.._ -..-._.. 39.00 30.00 19.50 
15 tl._._...._._....___......._._-......._... 54.00 42.00 27.00 
20 66.00 52.00 33.00 
25 U_ _ 75.00 60.00 37.50 
30 ti . 81.00 66.00 40.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 40.00 24.00 15.00 13.60 8.00 
26 ti 38.00 22.80 15.20 12.90 7.60 
52 ti.. ....... .._........ _ 36.00 21.60 14.40 12.20 7.20 
104 tI 34.00 20.40 13.60 11.50 6.80 
156 ti 32.00 19.20 12.80 10.80 6.40 
260 ti 30.00 18.00 12.00 10.10 6.00 
312 ti _......_... 28.00 16.80 11.20 9.40 5.60 
624 U._ .......... 26.00 15.60 10.40 8.70 5.20 

(CR) 

LARAMIE (2 AM/ 
Albany County -Map Location G-5 

See BADS consumer market map and data at begin- 
ning of the State. 

KLME 
1962 

N. n 

Media Code 4 252 5100 6.00 
Albany Broadcasting. Inc.. Box 818. Laramie, Wyo. 

82070. Phone 307-745-7398. 
Studios: 410 3rd, Laramie, Wyo. 82070. 

I. PERSONNEL 
President -Marlin T. Obis. 
Vice-Pres. & Gen'l Mgr. -William W. Utton. 
Sec'y & Treas.-John G. French. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
John L. McGuire & Co. 

3. FACILITIES 
500 w.; 1490 kc. Non -directional. 
Operating schedule: 6:00 am -midnight. MST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, Sa. 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10c, lie. 12c, 13e, 14e, 150. 
Basic Rates: 20a, 21a, 21b, 21d, 22a, 23a, 24b, 24e, 

25c, 26, 28b. 28c, 29e. 
Contracts: 40a, 41, 42b, 44a. 45, 46, 47e, 48. 51c. 
Comb.; Cont. Discounts: 60b, 60d, 60e. 61e, 82a, 62d. 
Cancellation: 70a. 70e, 71a. 
Prnd, Services: 80. 81, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 4/1/67 -Reed 5/8/67. 
6. SPOT ANNOUNCEMENTS 

Ix 261 52x 156x 312x 624 x 
1 min..._..._ 2.90 2.65 2.50 2.25 2.00 1.75 
30 sec 2.25 2.00 1.80 1.55 1.30 1.15 

7. PACKAGE PLANS 
PER WK. 7 DAYS: 15 ti SO ti 60 t1 
Ea _..._... 2.45 2.10 1.70 
PER MO, 30 DAYS: SO tI 100 01 

Ea _._.-_.» 2.00 1.60 
S. PROGRAM TIME RATES 

ix 26x 
1 hr.. ....... _ ,...._... 90.25 38.25 
1/2 hr.. 24.15 21.75 
1/4 hr. .... _.......... _ 18.10 14.50 
10 min_ __.._.. 12.10 10.90 
5 min. 8.05 7.25 

52x 
32.20 
19.35 
12.90 
9.70 
6.45 

156x 312x 
24.15 16.10 
14.50 9.70 
9.70 6.45 
7.25 4.85 
4.85 3.25 

1947 

Subscriber to the NAB Radio Code 

Media Code 4 252 5400 0.00 

Curt Gowdy Enterprises, Inc., Box 1290, Laramie. 
Wyo. 82070. Phone 307-745-4888. 

I. PERSONNEL 
President -Curt Gowdy. 
Manager -Jim Belles. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5,000 w.; 1290 kc. Directional. 
Operating schedule: 5:55 am -midnight daily. MST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3c, 4a, 5, Ga. 8. 
Rate Protection: 10h. 1lb, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 22b, 23a. 29b, 25a, 26. 28a, 

29b, 30, 32b, 33b. 
Contracts: 40a, 41, 42d, 44a, 45. 46, 47a, 48, 51b. 
Comb.; Cent. Discounts: 60h, 61c, 62d. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Information Network. 
Member: Intermountain Network, 

TIME RATES 
Rates effective April 1, 1961. 
Item received April 3. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM 
1 hr. 1/2 hr. 1/4 hr. 10 min. 

1-52 times_ 40.00 24.00 18.00 12.00 
104 times.._ 38.00 22.80 15.20 11.90 
156 times.... 36.00 21.60 14.40 10.80 
208 times.... 84.00 20.40 13.60 10.20 
280 times_. 32.00 19.20 12.80 9.40 
312 times.... 30.00 18.00 12.00 9.00 () 1 minute. 100 words or leu. 

N EWCASTLE 

RATES 
5 min. () 
8.00 5.00 
7.80 4.70 
7.20 4.50 
6.80 4.25 
6.40 4.00 
6.00 3.70 

Weston County -Map Location G-3 

Bee SRDS consumer market map and data at begin- 
ning of the State. 

KASL 
1953 

Media Code 4 252 5700 3.00 
Northeast Wyoming Broadcasters, Inc., 216 W. Main, 

Newcastle, Wyo. 82701. Phone 307-746-2721, 2722. 

I. PERSONNEL 
Station Manager -Gary L. Smith. 
General Manager -Mal Wyman. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 6:00 am -10:00 pm weekdays; 
7:00 am -6:00 pin Sun. MST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a. 4d. 5, 6a. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22b 23a, 24b, 25a, 26, 29a. 
Contracta: 40a. 95, 47a, 98. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 62e. 
Cancellation: 71a, 73a. 
Affiliated with MBS Radio Network. 
Affiliated with American Information Network. 
Member Intermountain Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1962. 
Rates received December 15. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 

hr. hr. hr. min. min. min. 
1 time._._ 26.00 15.60 10.40 7.80 5.20 3.88 

26 times.... 23.48 15.29 10.19 7.64 5.10 3.31 
52 times.._ 24.96 14.98 9.98 7.48 4.99 3.24 

104 times.._ 24.44 14.66 9.78 7.33 4.88 3.18 
156 times.... 23.92 14.35 9.57 7.17 4.78 3.11 
260 times.._ 22.88 13.73 9.15 6.86 4.58 2.97 
31.2 times_ 21.84 13.10 8.74 6.55 4.37 2.84 
624 times._ 20.80 12.48 8.32 6.24 4.16 2.70 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLAN 

CLASS A 
(7:00-9:30 am, 4:30-7:00 pm Mon thru Bat) 

-.1 minute- 30 seconds -10 seconds - 
Per week: Each Total Each Total Each Total 

12 times.._ 2.54 10.48 2.03 24.36 1.27 15.24 
18 times.._ 2.36 42.48 1.88 33.94 1.18 21.24 
24 times.... 2.20 52.80 1.76 42.24 1.10 26.40 
30 times.... 2.02 60.60 1.62 48.60 1.01 30.80 
36 times.... 1.86 66.96 1.48 53.28 .93 33.48 

CLASS B 
(All other Umes) 

12 times.._ 2.02 24.24 1.62 19.44 1.01 12.12 
18 times.... 1.86 33.48 1.48 26.84 .93 18.74 
24 times.... 1.69 40.56 1.35 32.40 .85 20.40 
30 times.... 1.52 45.60 1.22 36.60 .76 22.80 
36 times.... 1.35 48.60 1.08 38.88 .68 24.48 

10. SPECIAL FEATURES 
Weather and road conditions 2 times dally from Wy- 
oming Highway Department. Participations available. 
Weather: Time rate, plus line charge if applicable. 
Sports: Time rate, talent plus line chargea; football, 
basketball, wrestling and bowling. 

Park County -Map Location E-2 
See SRDS consumer market map and data at begin- 
ning of the State. 

KPOW 
1941 

Subscriber to the NAB Radio Code 
Media Code 4 252 6000 7.00 
KPOW, Inc., Box 968, Willow Rd., Powell, Wyo. 

82435. Phone 307-754-2421. 
I. PERSONNEL 

Manager -William A. Mack. 
2. REPRESENTATIVES 

Edward Petry & Co.. Inc. 
S. FACILITIES 

5,000 w.; 1260 kc. Directional -night only. 
4. AGENCY COMMISSION 

15%; no cash discount.. 
5. GENERAL ADVERTISING See coded regulations 

General: 2a. 3a, 3b, 4a. 9d, 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 24a. 24b. 26. 
Contracta: 48. 
Comb.; Cont. Discounts: 60k. 61b, 61c, 62e. 
Cancellation: 73a. 
Affiliated with MBS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective April 1, 1960. (Card No. 25.) 

Card received September 5. 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 
hr. hr. hr. min. min. () 

1 time_... 30.00 18.00 12.00 9.00 6.00 3.90 
26 times.... 29.40 17.64 11.76 8.82 5.88 3.83 
52 times.». 28.80 17.28 11.52 8.64 5.76 3.74 

104 times.._ 28.20 16.92 11.28 8.46 6.64 3.60 
156 times.._ 27.60 16.56 11.04 8.28 5.52 3.59 
260 times.._ 26.40 15.84 10.56 7.92 5.28 3.44 
312 times._. 25.20 15.12 10.08 7.56 5.04 3.28 
624 times.... 24.00 14.40 9.60 7.20 4.80 3.12 

(1 1 minute, 100 words or less. 
7. PACKAGE PLANS 

SATURATION ANNOUNCEMENT PLAN 
-1 minute- -30 seconds - 

Per week: Each Total Each Total 
12 times... 2.93 85.16 2.34 28.08 
18 times. .......... 2.73 49.14 2.20 39.60 
24 times. ..... »_....» 2.54 60.96 2.02 48.48 
30 times_»_ 2.34 70.20 1.88 56.40 
38 times..._.._._..._. 2.15 77.40 1.72 81.92 

RAWLINS 
Carbon County -Map Location F-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KRAL 
1947 

R A B 

Media Code 4 252 6300 1.00 

Korral Radio, Inc., 507 W. Spruce, Rawlins, Wyo. 
82301. Phone 307-321-2711. 2712. 

I. PERSONNEL 
President-ltatph W. Sterling. 
Vice-Pres. & Gen'l Mgr. -William L. Pope. 

2. REPRESENTATIVES 
Edward l'etry & Co., Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1240 kc. 

Non -directional. 
Operating schedule: 8:00 am -10:00 pm. MST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2a, 2b. 3a, lb, 3c. 3d. 4a 5, 6a, 7a, 8. 
Rate Protection: 10a. lla. 12a, 13a, 14a, 16. 
Basic Rates: 21a, 21b, 22a, 23a, 29b, 25c. 28b, 28c, 

29b, 31. 33a. 
Contracts: 41. 42d. 43. 94b. 45. 48. 47a. 48. 49. 51a. 

51b. 
Comb.; Cont. Discounts: 80b, 60d, 60e. 60f. 801, 61a. 

61b, 62d. 
Cancellation: 70a, 70e. 71a. 72. 73a. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 27 ER 8/1/67 -Reed 10/2/67. 

6. SPOT ANNOUNCEMENTS 
1-MINUTE/100 WORDS OR LESS 

1 t1..._.-___..._.......... 3.90 156 ti..___.__.,-... 3.59 
26 U..._....._........._..._ 3.82 260 ü.._ 8.43 
52 U..._.._ .............._..._ 3.74 312 ti.....-.._._ 3.28 
104 tl 3.67 624 ü. __»._.__..... 3.12 

7. PACKAGE PLANS 
A -Mon thru Sat 6:30-9 am. noon -1 pm & 4:30- 
7 pm. 
B -All other times. 

SATURATION SPOT PLAN 
CLASS A 

PER WK: 12ti 18 ti 24t1 3081 88 t1 
1 min. ......... _........ _.... 3.30 3.10 2.90 2.75 2.55 
30 sec _ 2.64 2.48 2.32 2.20 2.04 
10 sec...._. 1.65 1.55 1.45 1.38 1.28 

CLASS B 
1 min.........._..._..._.... 2.34 2.15 1.95 1.76 1.56 
30 sec 1.88 1.72 1.56 1.40 1.24 
10 sec 1.17 1.08 .98 .88 .78 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 ti 30.00 18.00 12.00 9.00 6.110 
26 ti 29.40 17.64 11.76 8.82 5.88 
52 ti 28.80 17.28 11.52 8.64 5.711 
104 ti 28.20 16.92 11.28 8.46 5.e, 
156 ti..._....-......_._ 27.60 16.56 11.04 8.28 5.52 
260 tl..._ - 26.40 15.84 10.56 7.92 5.28 
312 ti 25.20 15.12 10.08 7.56 5.04 
624 ti 24.00 14.40 9.60 7.20 4.80 

Fremont County -Map Location E-3 
See SRDS consumer market map and data at begin- 
ning of the State. 

KOVE 
LANDER 

City of license, Lander, Wyo. 
Riverton -Lobby Teton Hotel, Riverton, Wyo., Phone 

856-2851. 856-5807. 
Bee listing under Lander. Wyoming. 

KVOW 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 252 6600 4.00 
Riverton Broadcasting Co., Inc., Box 393, Riverton. 

Wyo. Phone 307-856-2251. 
I. PERSONNEL 

General Manager -Tony A. Kehl. 
2. REPRESENTATIVES 

Edward Petry & Co., Inc. 
3. FACILITIES 

1.060 w.; 1450 kc. Non -directional. 
Operating schedule: 5:30 am -10:00 pm. M81. 

4. AGENCY COMMISSION 
15% on station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: lb, 2b, 3a, 3b, 3d, 4a. 9c, 5. 6a, 7a, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b 1Sa, 159. 

16. 
Basic Rates: 20b, 21a, 22b, 23a, 24b, 24c, 25a, 26, 

28a, 29a, 336. 
Contracts: 40a, 44a, 44b, 45, 46, 47a, 48, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f. GOb. 

60i, 61a, 61b. 
Cancellation: 70a, 70c, 71a. 73a. 73b. 
Prod. Services: 80, 82. 
Affiliated with MBS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective March 1, 1964. (Card No. 1.) 

Card received April 29, 1964. 
Class A-7:00-9:30 am and 4:30-7:00 pm Mon thru 
Sat. 
Class B -Ail other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR 100 WORDS OR LESS 

1 ti..._......_.._.... 4.29 156 ti......._ ».._ 3.94 
26 ti._..._..»..».... 4.20 260 U.-._._.._-__.._. 3.77 
52 U..._.._.._..._ 4.11 312 U..._.._ --_ 3.60 
104 ti..._ 4.03 624 ti_._..._._.___ 1.43 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLAN 

CLASS A -1 Mill - -30 sec- -30sec- 
PER WK: ea tot ea tot ea tot 
12 ti ....... 3.22 38.64 2.58 30.96 1.61 19.32 
18 tl..._.._.._... 3.00 54.00 2.40 43.20 1.50 27.00 
24 ......._....... 2.78 66.72 2.22 53.28 1.39 33.36 
30 ti 2.57 77.10 2.05 61.50 1.29 38.70 

84.96 1.89 68.04 1.18 42.48 
CLASS B 

12 tt..._.._...._ 2.58 30.96 2.06 24.72 1.29 15.48 
18 tl..._ 2.38 42.48 1.88 33.84 1.18 21.24 
24 ......... 2.15 51.60 1.72 41.28 1.08 25.92 
30 tl 1.93 57.90 1.54 46.20 .97 29.1^ 
36 ti 1.72 81.92 1.38 49.68 .88 30.96 

8. PROGRAM TIME RATES 
1 hr 1/2 he 1/4 hr 10 min 5 min 

1 ti _... 33.00 19.80 13.20 9.90 6.60 
26 ti ._..__._._ 32.34 19.40 12.93 9.70 6.46 
52 ti ......__._ 31.68 19.00 12.67 9.50 6.33 
104 ti __..__ 31.02 18.61 12.40 9.30 6.20 
158 ti. 30.36 18.21 12.14 9.10 6.07 
260 tl...._........._._._ 29.04 17.42 11.61 8.71 5.80 
312 ti 27.72 16.63 11.08 8.31 5.54 
624 ti..._.._._....._ 26.40 15.84 10.58 7.92 5.28 

ROCK SPRINGS 
Sweetwater County -Map Location E-5 

See BADS consumer market map and data at begin- 
ning of the State. 

KVRS 
1938 

Subscriber to the NAB Radio Code 
Media Code 4 252 6900 8.00 
Wyoming Broadcasting Co., Box 1629. Rock Springs, 

Wyo. 82901. Phone 307-382-3793. 
I. PERSONNEL 

President -D. G. Richardson. 
Manager -Mal Wyman. 
Commercial Manager -Jim Meredith. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1360 kc. 

Directional -night only. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a. la, 3b, 4e, 9d. 5, 6a, 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 23a, 24a, 26, 28b. 
Contracts: 40a, 42b. 45. 46, 47a. 
Comb.: Cont. Discounts: 60a, 81a, 61c, 62b. 
Cancellation: 70a, 70c. 71a. 73a. 
Affiliated with American Information Network, 
Member: Intermountain Network. 

TIME RATES 
Rates effective July 1. 1962. 

Rates received September 10. 1962. 
6. SPOT ANNOUNCEMENTS 

(100 words or less. 1 minute) 
1 time._ 4.29 156 times 3.94 

26 times 4.20 160 times 3.77 
52 times 4.11 312 times._.. ...... _.._... 3.60 

104 times..........._.._ 4.03 624 times....._...._.._... 3.43 
(This listing eontinued on next page) 
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Rod( Springs -K V R S -Continued 
7. PACKAGE PLANS 

SATURATION ANNOUNCEMENT PLAN 
CLASS A 

(7:00-9:30 am, 4:30-7:00 pm Mon thru Sat) 
-1 minute- -30 seconds- -10 seconds - 

Per week: Each Total Each Total Each Total 
12 times.... 3.22 38.84 2.58 30.96 1.61 19.32 
18 times.... 3.00 54.00 2.40 43.20 1.50 27.00 
24 times.... 2.78 66.72 2.22 53.28 1.39 33.36 
30 times.... 2.57 77.10 2.05 61.50 1.29 38.70 
36 times.... 2.36 84.96 1.89 68.04 1.18 42.48 

CLASS B 
(All other times) 

12 times.... 2.58 30.96 2.06 24.72 1.29 15.48 
18 times.... 2.36 42.48 1.88 33.84 1.18 21.24 
24 times.... 2.15 51.60 1.72 41.28 1.08 25.92 
30 times.... 1.93 57.90 1.54 46.20 .97 29.10 
36 times.... 1.72 61.02 1.38 49.68 .86 30.96 

8. PROGRAM TIME RATES 
hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.... 33.00 19.80 13.20 9.90 6.60 
26 times.. 32.34 19.40 12.93 9.70 8.46 
52 times.. 31.68 19.00 12.67 9.50 6.33 

104 times.. 31.02 18.61 12.40 9.30 6.20 
156 times.. 30.36 18.21 12.14 9.10 8.07 
260 times.. 29.04 17.42 11.61 8.71 5.80 
312 times.. 27.72 18.63 11.08 8.31 5.54 
624 times.. 26.40 15.84 10.56 7.92 5.28 

SHERIDAN (2 AM) 
Sheridan County -Map Location F-2 

See SRDS consumer market map and data at begin- 
ning of the State. 

KROE 
1961 

CEO 
Subscriber to the NAB Radio Code 

Media Code 4 252 7200 2.00 
Sheridan Broadcasting Co.. Inc.. Boa 1398, 21 N. 

Main. Sheridan. Wyo. 82801. Phone 307-874.4323. 
STATION'S PROGRAMMING DESCRIPTION 

EROE: Adilt programming. Ranch -farm audience 
8-8 an. M -Sat with country and western music 53%. 
general popular 10%, local, regional, national, farm, 
weather, sports news. General interest 8 am -6 pm 
M -Sat with general popular music, middle-of-the- 
road 68%, news 17%, features 15%. General interest 
6 am -6 pm Sun with general popular music 75%, 
news 14%, features 11%. Contact Representative for 
further details. Reed 7/19/67. 

I. PERSONNEL 
President -Sam Rosenthal. 
General Manager -Ed Ntehay. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
South, Southwest -Busby. Finch and Woods, Inc. 

3. FACILITIES 
1 non w.: 930 be. Non -directional. 
Operating schedule: 6 am -local sunset. MST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General' Is, 1b. 2a. 2b, 3a, 3d, 4a, 4d, 5, 8a, 7b, 8. 
Basic Rates: 21b, 22a, 23a, 25a, 28b. 
Contracta: 45. 
Comb.: Cont. Discounts: 60a, 62d. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 3/1/68-Rec'd 2/28/68. 
7. PACKAGE PLANS 

1 MINUTE 
PER MO: 1 mo 3 mo 6 mo 9 mo 12 mo 
90 tt 1.90 1.80 1.70 1.60 1.50 
60 ti 2.20 2.00 1.90 1.80 1.70 
30 ti 2.50 2.20 2.10 2.00 1.90 
15 ti 3.00 2.70 2.60 2.50 2.40 

30 SECOND 
90 ti 1.60 1.50 1.90 1.30 1.20 
60 ti 1.80 1.60 1.50 1.40 1.30 
30 ti 2.10 1.80 1.70 1.60 1.50 
15 if 2.50 2.20 2.10 2.00 1.90 

SPECIAL PROMOTIONAL PACKAGES -ROS 
within 5 days 

IOti 30tI 
1 min, ea 2.40 1.90 
30 sec, ea 1.90 1.50 

within 10 days 
60 ti 10001 

1 min. ea 1.70 1.50 
30 sec, ea 1.30 1.20 
10 sec: 50% of 1 -min. 

8. PROGRAM TIME RATES 
5 min 10 min I/4 hr 1/2 hr Ihr 

365 x 3.50 5.00 7.50 11.00 17.50 
312 a 9.00 5.50 8.00 12.00 20.00 
260 a 4.50 8.00 8.50 13.00 21.50 
156 a 5.00 6.50 9.00 14.00 23.00 
104 z 5.40 6.90 9.90 14.80 24.20 
52 x 5.80 7.30 9.80 15.60 25.90 
26 a 6.20 7.70 10.20 16.90 28.60 
13 x 6.60 8.10 10.60 17.20 27.80 
1 a 7.00 8.50 11.00 18.00 29.00 

KWYO 
1934 

Subscriber to the NAB Radio Code 
Media Code 4 252 7500 5.00 
Big Horn Broadcasting Co., 140 E. Loucks, Sheridan. 

Wyo. 82801. Phone 307-674-4461. 
STATION'S PROGRAMMING DESCRIPTION 

KWYO: Programmed for teenagers, young adults, 
and adults. 
Local news at 7:30 am, 8:25 am, 12:10 pm & 6 pm 
daily. Emphasis on local news. Network news at 
:55 and network features and shows. Local editorial- 
izing. MUSIC: middle-of-the-road with special seg- 
ments of classical, country and western. dixieland, 
popular. showtunes and trend music. COMMERCIAL 
POLICY: 18 minute limit of commercial continuity 
in a one hour period. No laxative commercials. Con- 
tact Representative for further details. Recd 7/29/67. 

I. PERSONNEL 
Tres. & Gen'l Mgr. -Don Tannehill. 
Station Manager -Don Hargis. 
Sales Manager -F. C. "Lek"" Taggart. 

2. REPRESENTATIVES 
Edward l'etry & Cu. Inc 

3. FACILITIES 
1,000 w. days; 500 w. nights; 1910 kc. 

Non -directional. 
Operating schedule: 6:00 am -11:00 pm. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 3d, 4a. 5, 6a, 7b. 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b, 15b, 16. 
Basic Rates: 20b, 21b, 21d, 22b, 23a, 29b, 25b, 26, 

27, 28a. 29a, 33a. 
Contracts: 90a, 91, 42b, 44b, 95, 46, 47a, 48, 51b. 
Comb.: Cont. Discounts: 60d, 61b, 62a. 
Cancellation: 70b, 70d, 71b, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Err Reed 3/31/66. 

6. SPOT ANNOUNCEMENTS 
(1 minute or less or 100 words) 

1 time 3.90 156 times......»-........_.. 3.59 
26 times 3.83 260 times.._......_...._..._ 344 
52 times 3.74 312 times.........._......__ 3.28 

104 times 3.60 624 times .....__ 3.12 

8. PROGRAM TIME RATES 
I hr I/2 hr I/4 hr 10 min 5 min 

1 x _ 30 18 12 9 6 

DISCOUNTS 
13x-4% 52x- 8% 156x-16% 
26* -6% 104e-12% 260x-20%' 

THERMOPOLIS (2 AMI 
Hot Springs County -Map Location E-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KRTR 
1955 

Media Code 4 252 7800 9.00 

Mildred V. Ernst. 500 Broadway, Thermopolis, Wyo. 
82443. Phone 307-864-2351. TWX 307-864-2489. 

I. PERSONNEL 
Gen" Mgr. á Prog. Dir. -Mildred V. Ernst. 
Manager -Karl V. Kenton. 

3. FACILITIES 
250 w.; 1490 ke. Non -directional. 
Operating schedule: 6:00 am -10:00 pm weekdays; 
8:00 am -10:00 pm Sun. MST. 

4. AGENCY COMMISSION 
15% to recognized agencies on time only. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards apply. 
General: 2b, 3a, 3b, 3c, 3d, 5. 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a. 15b. 
Basic Rates: 21a. 21b, 21d, 22b, 23a, 24a, 25a, 26, 

28b, 28c, 31. 
Contracts: 41. 42c, 43. 45, 46. 470. 48. äla. 
Comb.; Cont. Discounts: 60a, 60c, 61a. 
Cancellation: 70b, 70d, 71a. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective June 1, 1955. 

Rates received October 24. 1955. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 ti. 13 ti. 26 ti. 52 ti. 104 U. 260 U. 
100 words.._ 4.00 3.85 3.70 3.55 3.40 3.25 
50words.... 3.00 2.85 2.70 2.55 2.40 2.25 

1 tour...._ _._.._ _.._....._._._._ 40.00 
1/2 hour.._._ .._..._._....._.. 23.00 
1/4 hour __..._ 15.00 

5 minutes ..-..__ 7.30 
DISCOUNTS 

26 or more tlmes._._............__...., ._._._._.. 1% 
52 or more times __..._ 10% 

104 or more times ....._._..._ 1596 

KTHE 
1955 

Media Code 4 252 8100 3.00 
Big Horn Basin Broadcasting Co., Inc.. Box 591, 320 

N. Railroad Ave., Thermopolis, Wyo. 82443. Phone 
307-864-2119. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Hugh A. Graham. 
Sales Representative -La Monda Treick. 
Program Direotm'-Gloria Gossena. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 ke. 

Non -directional. 
Operating schedule: 6:00 am -10:00 pm.. MST. 

4. AGENCY COMMISSION 
15% on net time. 

5. GENERAL ADVERTISING Bee sod*" regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2b, 3b. 9a, 9d, 5, 6a. 7b. 
Rate Protection: 15b, 16. 
Basic Rates: 20a, 21a, 22b. 23a. 24b, 24e. 25a 26, 

28b, 29b, 30. 
Contracts: 40a. 41. 42a, 42e. 43. 44b, 45. 46. 51b. 
Comb.: Cont. Discounts: 60b, 61e. 62d. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 1 ER 1/15/86-Rec'd 3/31/66. 

6. SPOT ANNOUNCEMENrTS 
I min 

1 z .... 
. 

4.29 156 z..-__..._........_.._ 3.94 
26 z..._.....__._..».. 4.20 260 

z 
r.._..._..._. 8.77 

52 .........._ _._. _. 4.11 312 z......._..._. 3.60 
104 z 4.03 624 a _....._...._ 3.43 

7. PACKAGE PLANS 
ION 

PER WK: 
SAT12 P21 t 30tí 38 ti 

1 min ._. 3.22 3.00 2.78 2.57 2.36 
30 sec 2.58 2.40 2.22 2.05 1.89 
10 sec 1.61 1.50 1.39 1.29 1.18 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min 5 min 

1 x 33.00 19.80 13.20 9.90 8.60 
26 x 32.34 19.40 12.83 9.70 6.48 

52 x. ...... _.. .... 31.68 19.00 12.67 9.50 6.33 
104 x..._ 31.02 18.61 12.40 9.30 6.20 
156 z 30.36 18.21 12.14 9.10 6.07 
260 z 29.04 17.42 11.81 8.71 5.80 
312 a 27.72 16.63 11.08 8.31 5.54 
624 z 26.40 15.84 10.56 7.92 5.28 

TORRINGTON 
Goshen County -Map Location H-4 

See SRDS consumer market map and data at begin- 
ning of the State. 

KGOS 
1950 

Media Code 4 252 8400 7.00 
Kermit G. Kath, Box 271, Torrington, Wyo. 

Phone 307-532-2158. 

I. PERSONNEL 
General Manager-Kerm Kath. 
Commercial Manager-Keem Kath. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non -directional. 
Operating schedule: 6:00 am -11:00 pm weekdays; 
7:00 am -10:00 pm Sun. MSI'. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 3b, 9a, 5, Oa, 7a, 8. 
Rate Protection: 1Oc, 11c, 12e. 13e, 14e. 
Basic Rates: 22a. 22b, 23a, 24a. 25a, 26, 290, 
Contracts: 400. 47a. 
Comb.; Cont. Discounts: 60a, Ola. 616, 61e. 62b. 
Cancellation: 71a, 73a. 
Affiliated with MBS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective 

6. SPOT ANNOUNCEMENTS 
1 ti. 13 ti. 28 ti. 52 ti. 104 U. 260 ti 

1 min. or less 4.00 3.85 3.70 3.55 3.40 3.25 
8. PROGRAM TIME RATES 

1/2 hr. 1/4 hr. IO min. 5 min. 
1 time 26.25 15.00 11.25 7.50 

13 times 24.95 14.25 10.70 7.15 
26 times 23.65 13.50 10.15 6.75 
52 times 22.35 12.75 9.60 6.40 

104 times 21.90 12.00 9.00 6.00 
260 times 18.40 10.50 7.90 5.50 

W H EATLAN D 
Platte County -Map Location 6-4 

See SRDS consumer market map and data at begin- 
ning of the State 

KYCN 
1960 

Media Code 4 252 8700 0.00 
Pioneer Broadcast, Inc., Box 250, Wheatland, Wyo. 

82201. Phone 307-322-3883. 
t. PERSONNEL 

President -Wm. R. Jones. 
Gen'l Mgr. & Prog. Dir. -John R. Thorne. 

2. REPRESENTATIVES 
Ede art Petry & Co.. Inc. 

3. FACILITIES 
250 w.; 1340 be. Non -directional. 
Operating schedule: 6:00 am -midnight weekdays, 
7:00 am -11:00 pm Sun. MST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See "ogled regulations 
NAB Radio Code Advertising Standards apply. 
General: 2a, 2b, 3d. 4e, 5, 6a, 7a, 8. 
Rate Protection: 10a, ila, 12a, 13a, 14a 15b. 
Basic Rates: 20b, 21a, 21d, 22a, 22b, 23a. 24b, 25a, 

26, 28a. 
Contracta: 90e, 41, 42c, 44a, 45, 47a, 48, 49, 51a, 

51b. 
Comb.; Cont. Discounts: 60a, 601, 62d. 
Cancellation: 71a, 72. 
Affiliated with Keystone and MBS Networks. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 28 ER 8/1/67-Rec'd 7/31/87. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR 100 WORDS OR LESS 

1 x 3.90 156 z._._.._._.._.._._ 3.59 
26 x _ 3.83 260 z.. _._._... 3.44 

104 x 3.60 624 z_..__..._._.._... 3.12 
7. PACKAGE PLANS 

A -Mon thru Sat 6:30-9 am, noon -1 pm & 4:30- 
7 pm. 
B -All other times 

SATURATION ANNOUNCEMENT PLAN 
CLASS A 
12 t1 18 ti 24 t1 30 t1 96ti 

1 mis 2.93 2.73 2.54 2.34 2.15 
30 sec 2.34 2.18 2.03 1.87 1.72 
10 sec. 1.47 1.37 1.27 1.17 1.08 

CLASS B 
1 mim 2.34 2.15 1.95 1.76 1.58 
30 sec 1.87 1.72 1.56 1.41 1.25 
10 sec 1.17 1.08 .98 .88 .78 

5. PROGRAM TIME RATES 
I hr I/2hr I/4hr IO min 3min 

1 x ....... _.. .... 30.00 18.00 12.00 9.00 6.00 
26 x..._.........._.._.._ 29.40 17.64 11.76 8.82 5.88 
52 z 28.80 17.28 11.52 8.64 5.76 
104 z..._.._.._.._ 28.20 16.92 11.28 8.46 5.46 
156 x..._... ....... ..... 27.60 16.56 11.04 8.28 5.52 
260 z 26.40 15.84 10.56 7.92 5.28 
312 z 25.20 15.12 10.08 7.56 5.04 
624 z 24.00 14.40 9.60 7.20 4.80 

WYOMING -GUAM 

WORLAND 
Washakie County -Map Location F-3 

See SRDS consumer market map and data at begin- 
ning of the State. 

KWOR 
1946 

Media Code 4 252 9000 4.00 
J. P. Ernst, Box 409, \Vorland 303, Wyo. 82401. 

Phone 307-347-2675. 

I. PERSONNEL 
General Manager -Joe Ernst. 

3. FACILITIES 
82240, 1.000 w. days, 250 w. nights; 1340 ke. 

Non -directional. 
Operating schedule: 6:00 am -10:00 pm. 

4. AGENCY COMMISSION 
15%; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 9a, 9d, 5, 6a, 7a. 8. 
Rate Protection: 15b. 
Basic Rates: ;'2b, 23a, 25a, 26, 28a, 29a. 
Contracts: 40a. 98. 
Comb.; Cont. Discounts: 60a, 60k. Ela, 61b. 61e. 112b, 

62e. 
Cancellation: 71a 
Affiliated with NAB Radio Network. 

TIME RATES 

Rates effective 
Rates received December 20. 1948. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 11. 13 ti. 28 ti. 52 ti. 104 tl. 260 ti. 

100 words._ 4.00 3.85 3.70 3.55 3.40 3.25 
5n words....» 3.00 2.85 2.70 2.55 2.40 2.25 

1 hour....._.. ...»_.._._..».._.. 40.00 
1/2 hour_»_.__»_._»_.._.._....._.._ .. 55.00 
1/4 hour._.._..___._.._._.._»_..__.. _.. 15.00 

5 minutes-__..,.... 65 
DISCOUNTS 

26 or more times...._ 5% 104 or more times.... 15% 
55 or more times 10% 

GUAM 

AGANA 
KUAM 

MST. 

1954 

Media Code 4 255 3000 9.00 
Pacific Broadcasting Corp.. Box 368, Agana, Guam, 

M. I. 96910. Phone 7961. 
San Francisco Office: 100 California St., San Fran- 

cisco, Calif. Phone 415-982-9933. 
New York Office: 211 E. 43rd St., New York, N .Y. 

10017. Phone 212-687-8438. 
Studio-Rt. 4. Sinaiana, Guam. 

1. PERSONNEL 
President -H. Scott Kilgore. 
Vice-Pres. & Mgr. -William B. Nielsen. 

2. REPRESENTATIVES 
Intercontinental Services. Ltd. 

3. FACILITIES 
10,000 w.; 610 kc. Non -directional. 
Operating schedule: 8:00 am -midnight weekdays; 7:00 
am -11:00 pm Sun. Guam Standard Time (18 hours 
later than PST). 

4. AGENCY COMMISSION 
15%; no cash discount. Bills rendered monthly. 

5. GENERAL ADVERTISING See ended regulations 
NAB Radio Code Advertising Standards apply. 
General: la, 2a, 2h, 3a, 9a, 4c, 5, Ba. 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21s, 21b, 21d, 22a, 24b, 25a, 28a, 

29a. 
Contracts: 40a, 45, 46, 51s. 
Comb.; Cont. Discounts: 60a, 60f, 601, 62d. 
Cancellation: 70a. 70e, 71a, 73a. 
Prod. Services: 82. 
Affiliated with NBC and MRS Radio Networks. 
Commercial announcement" within program not to 
exceed 15% of program time. 

TIME RATES 
Eft 4/1/88-Reé d 7/15/88. 

A -Mon thru Sat 6-9 am, noon -1 pm. 4-8 pm; Sun 
all day. 
B -All other times. 

6. SPOT ANNOUNCEMENTS 

l a 260 S 52x 104x 156x 260x 
1 min 16.60 15.80 14.90 14.10 13.30 12.50 
30 sec 11.00 10.50 9.90 9.30 8.70 8.20 
15 sec 6.90 6.60 6.20 5.90 5.50 5.20 

CLASS B 
1 min 12.40 11.80 11.30 10.70 10.10 9.50 
30 sec 8.30 7.90 7.50 7.10 6.70 6.30 
15 see 5.50 5.20 4.90 4.70 4.40 4.10 

8. PROGRAM TIME RATES 
CLASS A 

Ix 26x 520 104x 156x 260x 
1 hr ....... 115.00 109.20 10.3.50 97.70 92.00 86.20 
1/2 hr 69.00 85.50 62.10 58.60 55.20 51.70 
1/4 hr 46.00 43.70 41.40 39.10 36.80 34.50 
5 min 23.00 21.80 20.70 19.50 18.40 17.20 

CLASS B 
1 hr..... 92.00 87.40 82.80 78.20 73.60 69.00 
1/2 hr 55.20 52.40 49.70 46.90 44.20 41.40 
1/4 hr 36.80 35.00 33.10 31.30 29.40 27.60 
5 min 18.40 17.50 16.60 15.60 14.70 13.80 
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OKINAWA - 
VIRGIN ISLANDS 

OKINAWA 
NAHA (2 AM) 

KSAR 
1954 

Media Code 4 255 1000 5.00 
Byukyua Broadcasting Corp., CPO Box 186. Naha 

Okinawa (Japanese). 
I. PERSONNEL 

President-$eitoku Zayuu. 
Managing Director-Senjiro Hirakawa. 
Sales Manager-Takezo Sakai. 

3. FACILITIES 
5,000 w.; 74u kc. Non-directionaL 
Operating schedule: 5:00-1:00 am. 
Operates on Japanese Standard Time. (17 hours later 
than Patine Coast Time.) 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 47a. 
Broadcasting in Japanese. 
Rates include copy translation service. 
Rates include announcer's services but not talent fee 
and other program charges. 
Programs and announcements which select own date 
and time -20% additional. 

TIME RATES 
Rates effective January 1, 1958. 

Rates received February 24, 1958. 
Rev, received Auguat 25, 1959. 

Class A-7:00-10:30 pm daily. 
Class B-1-7:00-8:00 am. noon -1:00 pm. 6:00-7:00 
pm and 10:30-11:00 pm Sun. 
Class B-2-8:00-9:00 am and 1:00-2:00 pm weekdays; 
9:00 am -noon Sun. 
Clase C-6:00-7:00 am, 9:00 am -noon. 2:00-6:00 pm 
and 11:00 pm -midnight weekdays; 6:00-9:00 am and 
11:00 pm -midnight Sun. 

6. SPOT ANNOUNCEMENTS 
Spots immediately before or after time signal, news 
and weather are classified as A; spots immediately 
before or after the hour, higher class rates apply. 

ANNOUNCEMENT DISCOUNTS 135- 5% 52x-15% 208x-22% 364x-30% 
26x-10% 108.-18% 260x-25% 
39x-12% 158.-20% 312x-28% 

7. PACKAGE PLANS 
1 mo. 3 moo. 6 mos. 12 mos. 

1 per week 13 26 52 
2 per week .- 26 52 104 
3 per week_._.,_. 13 89 78 158 
4 per week. _ 17 52 104 208 
5 per week._....._ 21 65 130 260 
6 per week ..... 26 78 156 312 
7 per week 30 91 182 364 

KSBK 
1955 

Media Code 4 255 2000 4.00 
ityukyus Broadcasting Corp., c/o Pan-American 

Broadca.r.ing Co., 380 Lexington Ave., New York 
N. Y. 10017. Phone 212-682-4500. 

I. PERSONNEL 
Station Manager-Yoshlmaaa Nakamura. 
Sales Manager-Katnesuke Kinjo. 
Program Director -Douglas Greene. 

2. REPRESENTATIVES 
Pan American Broadcasting Co. 

3. FACILITIES 
3,000 w.; 880 kc. Non -directional. 
Operating schedule: 6:00 am -midnight. 
Operates on Japanese Standard Time. (17 hours later 
than Parinr Coast Time.) 

4. AGENCY COMMISSION 
15%: no cash discount. 

a. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 9d, 6a, 7b, 8. 
Rate Protection: 10a, ils, 12a, 13a, 14a. 
Basic Rates: Ira, 22a, 23a, 24b, 25a, 28a, 29a. 
Contracts: 40a, 45. 46. 
Comb.; Cont. Discounts: 60k. 
Cancellation: 70a. 70c, 71a. 73a. 
KSBK operates as English language commercial sta- 
tion. 

TIME RATES 
No. 3 Eft 7/1/67-Rec'd 6/26/67. 

AA -Daily 7-8 am. 11 am -1 pm & 4-7 pm. A -Mon thru Fri 6-7 am & 7-10 pm; Sat & Sun 
all day. 
B -Dally 8-11 am & 1-9 pm. 
C -Daily 5-6 am & 11 am -1 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Class A rates plus 20%. 
CLASS A 

lx 261 52x 104x 156x 2602 
1 min. 13.00 12.50 12.00 11.50 11.00 10.50 
30 sec..._ 7.00 6.75 6.50 6.25 6.00 5.75 
20 sec 5.00 4.90 4.80 4.70 4.60 4.50 

CLASS B 
1 min 9.00 8.60 8.20 7.80 7.40 7.00 
30 sec._.._ 6.00 5.80 5.60 5.40 5.20 5.00 
20 sec 4.00 3.95 3.90 3.85 3.80 3.75 

CLASS C 
Ix 26x 52x 104x 156x 260x 

1 min ..... 7.00 6.80 6.60 6.40 6.20 6.00 
30 sec 5.00 4.85 4.70 4.55 4.40 4.25 
20 sec 3 00 2.95 2.50 2.85 2.80 2.75 

8. PROGRAM TIME RATES 
CLASS AA 

Class A rates plus 20%. 
CLASS A 

Ix 26x 520 104x 156x 260x 
1 hr 100.00 95.00 90.00 85.00 80.00 75.00 
1/2 hr 85.00 62.00 59.00 56.00 53.00 50.00 
1/4 hr 45.00 43.50 42.00 40.50 39.00 37.50 
5 min. 20.00 19.00 18.00 17.00 16.00 15.00 

CLASS B 
1 hr 80.00 78.00 72.00 68.00 64.00 60.00 
1/2 hr..._ 55.00 53.00 51.00 49.00 47.00 45.00 
1/4 hr 40.00 39.00 38.00 37.00 36.00 35.00 
5 min.._._ 14.00 13.50 13.00 12.50 12.00 11.50 

CLASS C 
1 hr ....... 60.00 57.00 54.00 51.00 48.00 45.00 
1/2 hr..._ 36.00 34.50 33.50 31.50 30.00 28,50 
1/4 hr 24.00 23.00 22.00 21.00 20.00 19.00 
5 min 12.00 11.50 11.00 10.50 10.00 9.50 
Fixed position, extra 10%. 

VIRGIN ISLANDS 
ST. CROIX (1 AM; 1 FM) 

Christiansted 
Frederiksted 

WIVI 
1952 

Media Code 4 255 4000 2.00 
Radio American West Indies, Inc., Box 510. SL 

Croix, V. I. 00821. Phones 773-0390; 773-0490. 
Studio -Fort Louise Augusta, St. Croix. V. I. 

I. PERSONNEL 
President -Mrs. Hazel M. Higdon. 
Vice -President -Raymond E. Higdon. 

2. REPRESENTATIVES 
Pan American Broadcasting Company. 

3. FACILITIES 
5,000 w. days; 1,000 w. nights; 970 kc. 

Non -directional. 
Operating schedule: 24 hours a day. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See cocoa regulations 
General: la. la. 3a, 4.. 5, 6a. 
Rate Protection: 10h, Ilb, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 29b, 25a, 28a. 29a. 
Contracts: 405, 45, 46. 47a. 
Comb.: Cont. Discounts: 60k. 61a, 62h. 
Cancellation: 70a, 70c, 71a, 73a. All broadcasts must be in Engllah, except by special 
arrangement. 
Affiliated with MRS. 

TIME RATES 
Eft 8/66-Rec'd 5/13/68. 

A -Mon thru Sat 6 am -10 pm; Sun all day. 
B -Mon thou Sat 10 pm -6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

I min 50 see 15 see 
1 x 4.30 3.50 3.25 
13 o.....-...._............ 4.20 3.35 3.15 
26 z 4.10 3.25 3.00 
52 z 3.90 3.15 2.90 
78 x 3.75 3.10 2.80 
104 z....._ 3.60 3.00 2.70 
156 z..... _.._...._..__ ........ _.._........ _ 3.50 2.90 2.60 
260 X. 3.30 2.70 2.40 
312 z 3.10 2.50 2.20 
500 z 3.00 2.35 1.90 B-50% of A rate. 
Guaranteed time. extra 10%. 

8. PROGRAM TIME RATES 
CLASS A 

I hr 1/2 hr 1/4 hr 5 min 
1 z..._.._ .............. ......... 35.00 20.00 15.00 10.00 
13 z 33.00 19.00 14.00 9.50 
26 z 32.00 18.00 13.00 9.00 
78 z..._.._.._.._.._ 29.00 16.00 11.50 8.10 
52 z..._.._.._.._._.........._ 30.50 16.75 12.00 8.50 
104 x..._.._.._...__ 28.00 15.25 10.75 7.75 
158 z 26.00 14.50 9.60 7.50 
260 x 23.50 13.25 8.35 7.00 
312 L 22.00 12.00 7.80 6.25 B-50% of A rate. 
Guaranteed time, extra 10%. 

10. SPECIAL FEATURES 
News, extra 20%. 
Spots adjacent to news, extra 15%. 

W I V I -FM 
1965 

Media Cods 4 255 4001 0.00 
Radio American West Indies, Inc.. Box 310, St. 

Croix, V. I. 00821. Phones 773-0390, 773-0490. 
Studio -Fort Louise Augusta. St. Croix. V. I. 

1. PERSONNEL 
President -Mrs. Hazel M. Higdon. 
Vice -President -Raymond E. Higdon. 

2. REPRESENTATIVES 
Pan American Broadcasting Company. 

3. FACILITIES 
ERI' 4,900 w.; 99.5 mc. 
Operating schedule: 1:00 pm -midnight. 
Antenna ht.: '275 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a, 5, 65, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14h. 
Basic Rates: 20a, 22a, 24b, 25a. 28a, 29a. 
Contracts: 40a, 45, 46, 97a. 
Comb.: Cont. Discounts: 60k. 61a, 62b. 
Cancellation: 70a. 70c, 71a, 73a. 
All broadcasts must be in English, 

TIME RATES 
No. 1 Eft 3/1/65-Rec'd 5/13/68. 

6. SPOT ANNOUNCEMENTS 
I min 45 see 30 see 

Ea 3.00 2.50 2.00 
8. PROGRAM TIME RATES 

I hr I/2 hr 1/4 hr 5 min 
1 x 30 18 12 6 

10. SPECIAL FEATURES 
News, extra 10%. 
Spots adjacent to news, extra 5%. 

DOLLAR VOLUME DISCOUNTS 
300.00-5% 1,000.00-15% 1,800.00+-25% 
700.00-10% 1,400.00-20% 

ST. THOMAS (2AM) 

WBNB 
1962 

Media Code 4 255 5000 1.00 
Island Teleradio Service, Inc., Box 1947. Virgin Isle 

Hilton Hotel, St. Thomas, V. I. 00801. Phone 
809-744-0300. 

I. PERSONNEL 
President -Robert Moss. 
Secy . Treas. & Gen'l Mgr, -Robert E. Noble, Jr. 
News Director -Rick Ricardo. 

2. REPRESENTATIVES 
Intercontinental Services, Ltd. 

3. FACILITIES 
1,000 w.; 1000 kc. Non -directional. 
Operating schedule: 8 am -midnight. AST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la. 3a, 3b, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 1213. 13b, 14h. 
Basic Rates: 20a, 22a, 22h. 23a. 24b. 26. 28b. 
Contracts: 40a, 42a, 45. 46, 47a. 
Comb.: Cont. Discounts: 60a, 60k, 61a. 62b, 
Cancellation: 70a, 70c, 71a. 73a. 
Program overtime billed at applicable 1 -minute spot 
rate per minute or portion thereof, No discounts or 
commissions. 

TIME RATES 
No. 3 EH 9/1/88-Rec'd 9/5/68. 

AA -Mon thou Fri 6:30-8:30 am & 5-6:30 pm. 
A -Mon thou Fri 6-6:30 am, 8:30 am -5 pm & 6:30- 
7 pm. 
Sat 6 am -6 pm: Sun 8 am -6 pm. 
B -All other times. 

6. SPOT ANNOUNCEMENTS I min 30 see IS see 
AA 4.00 3.00 2.00 
A . 3.60 2.70 1.80 
B . 2.00 1.50 1.00 
Specified times -extra 20%. 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 min 
AA 50 30 20 10 
A 40 24 16 8 
B 20 12 8 4 

9. PARTICIPATING PROGRAMS 
Mary -Go -Round -Mon thru Poi 10:07-11 am. 
I MIN, PER WK: 2 days 3 days 5 days 
Flat, per 

10. SPECIAL F 
8 7 6 

FEATURES 
Morning News Round -up -Mon thou Sat 7:30-8 am. 
5 -min participations 10 
News Reports -Mon thru Fri 5:30-6 pm. 
1 -min participations 8 

DOLLAR VOLUME DISCOUNTS 
(Total contract) 

500.00 5% 2000.00 20% 
1000.00 10% 2500.00 25% 
1500.00 15% 

WSTA 
1950 

Media Code 4 255 6000 0.00 
V. I. Industries. Inc.. Box 489, St. Thomas, V. I. 

00801. Phone 809-774-1340. 
Studio -French Village. Bt. Thomas. V. 1. 

I. PERSONNEL 
Chairman -W. M. O'Neil. 
President -Brian O'Neil. 
Vice-Pres. & Gen'l Mgr. -John Dale. 

2. REPHLSENTATI VES 
T. I. E. Sales, Ltd. 
Svend A. Schellenberg Associates, Inc. 

3. FACILITIES 
250 w.; 1340 kc. 
Operating schedule: 6-2 am daily. AST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 9a, 4c, 5, 6a. 8. 
Rate Protection: 10a, lia, 12a, 13e, 14a. 
Basic Rates: 20a, 22a, 226, 23a, 24b, 29a. 

Contracte: 40a. 46. 
Comb.; Cont. Discounts: 60k, 61c, 62e. 
Cancellation: 71a, 73a. 
Commercial announcements within a program cannot 
exceed 15% of the time. All broadcasts must be In 
English, except by special arrangement. 
Affiliated with MRS. 

TIME RATES 
No. 6 Eft 8/1/68-Rec'd 7/5/68. 

6. SPOT ANNOUNCEMENTS 
Ix 135 26x 52x 1045 2605 312x 

I min 4.00 3.90 3.80 3.70 3.60 3.50 3.40 
40 sec 3.50 3.40 3.30 3.20 3.10 3.00 2.90 
30 sec 3.00 2.90 2.80 2.70 2.60 2.50 2.40 
20 sec 2.50 2.40 2.30 2.20 2.10 2.00 1.90 
15 sec 2.00 1.90 1.80 1.70 1.60 L50 1.40 

STATION BREAK/TIME SIGNAL 
(May be broadcast 6-9 am on 13 weeks contract) 
15 sec 2.50 2.40 2.30 2.20 2.10 2.00 1.90 
10 sec 2.00 

_ 

1.90 1.80 1.70 1.60 1.50 L40 

(Minimum non -cancellable contract 13 wka) 
PER DAY, MON THRU SAT: 10 ti 8ti 6ti 4t1 
1 min, per mo 640 580 480 340 
30 sec, per mo 440 400 330 240 
15 sec, per mo 310 260 200 140 
May not be broadcast 6-9 am 

SPECIAL COMBINATION PACKAGE 
(Minimum contract 13 wka) 

1 5 -minute newscast per day (Mon thru Sat), 4 30 - 
second spots per day (Mon thru Sat), per mo...- 320 

8. PROGRAM TIME RATES 
Ix 135 265 52x 104x 260x 312x 

3 min.. 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
5 min.. 12.00 11.50 11.00 10.50 10.00 9.50 9.00 
1/4 hr.. 16.00 15.50 15.00 14.50 14.00 13.50 13.00 
1/2 hr.. 24.00 23.50 23.00 22.50 22.00 21.50 21.00 
1 hr 36.00 35 50 31.00 34.50 34.00 33.50 33.00 
10. SPECIAL FEATURES 

5 -MINUTE NEWSCASTS 
(Minimum contract 13 wka) 

PER DAY, MON THRU SAT:10 ti 8ti 8ti 4t1 
Per mo 1200 1100 1000 750 

International Radio in U. S. A. 
INTERNATIONAL SHORT-WAVE 
ADVERTISING OPPORTUNITIES 
NEW YORK -New York City 

WNYW 
1927 

Radio New York Worldwide, Inc.. 485 Madison Ave., 
New York, N. Y. 10022. Phone 212-752-3322. 
STATION'S PROGRAMMING DESCRIPTION 

WNYW: Programmed for adults in Europe, Africa 
and the Americas. 
English and Spanish languages. NEWS 85%: 10 min 
on hour. Commentaries, interviews, exclusive stock 
market reports. 7 man news staff. MUSIC 15%: 
middle-of-the-road. English Service affiliated with 
American Information Radio Network. COMMERCIAL 
POLICY: 12 minutes per hour. Spanish Service to 
the Americas only, 10 hours a day, 7 days a week. 
English Service to Europe, Africa and the Americas, 
6 hours a day. 7 days a week. Rec'd 4/30/68. 

I. PERSONNEL 
President -Paul R. Bartlett. 
Vice-Pres. & Gen'l Mgr. -Miller R. Gardner. 
Sales Director -James J. Larkin. 

3, FACILITIES 
Two 100 kilowatt, three 50 kilowatt transmitters lo- 
cated n Scituate (near Boston), Maas. 
Operating schedule: 16 hours daily. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See ended regulation* 
General: la, 2a, 3a, 3b. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 
Basic Rates: 22a, 22h, 23a, 26, 28a, 29a. 
Contracts: 40a, 42a, 95, 47a. 
Comb.; Cont, Discounts: Bob, 61b, 62b, 62d. 
Cancellation: 70a, 70c, 71a, 73a, 

TIME RATES 
Eff 8/1/68-Rec'd 7/25/68. 

6. SPOT ANNOUNCEMENTS 
I MIN: Ix 135 28x 52x 156x 260x 3125 
Eng & Span 75.00 71.00 68.00 64.50 60.00 55.00 50.00 Eng or Span 45.00 42.50 40.00 37.50 35.00 32.50 30.00 

8. PROGRAM TIME RATES 
ENGLISH & SPANISH 

la 13x 26x 52z 156x 260x 
5 min. 100 95 90 85 80 75 
10 min 150 142 135 128 120 114 
1/4 hr 200 190 180 170 160 150 
1/2 hr 300 285 270 255 240 225 
1 hr 500 475 450 425 400 375 

213x 
70 

106 
140 
205 
850 

ENGLISH ONLY/SPANISH ONLY 
5 min.._... 60 57 54 51 48 45 42 
10 min 90 85 81 78 72 67 62 1/4 hr 120 114 108 102 96 90 84 1/2 hr 180 171 162 153 142 131 120 
1 hr 300 285 270 255 240 225 205 Commercial time: 55/60 min -maximum 12 min, 30/25 min -maximum 6 min. Programs have open and 
close sponsor ID. 
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Call Letter Index, AM Radio Stations 
CKLW-Detroit, Mich. 
KAAA-Kingman, Ariz. 
KAAY-Little Rock, Ark. 
RABC-Loa Angeles, Calif. 
KABH-Midland, Tex. 
KABI-Abilene, Kans. 
HABL-Oakland. Calif. 
KABQ-Albuquerque. N. M. 
KABR-Aberdeen, S. D. 
RACE-Riverside, Calif. 
KALI-The Dallas, Oregon 
KACL-Santa Barbara, Calif. 
KACT-Andrews, Tex. 
RACY-Port Hueneme, Calif. 
RADA-Ada, Okla. 
RADL-Pine Bluff, Ark. 
KAFE-Santa Fe. N. M. 
KAFF-Flagstaff, Ariz. 
RAFT-Bakersfield, Calif. 
KAOE-Winona, Mina 
KAGH-Crossett, Ark. 
RAGI-Grants Pass. Oregon 
KAGO-Klamath Falls, Ore. 
KAGT-Anaeortes, Wash. 
KAHI-Auburn, Calif. 
RAHR-Redding, Calif. 
KAHU-Waipahu, Hawaii 
KAIM-Honolulu, Hawaii 
RAIN-Nampa, Idaho 
KAIR-Tucson, Ariz. 
KAJO-Grants Pass, Ore. 
KAKC-Tulsa, Okla. 
BAKE-Wichita, Kann. 
KALB-Alexandria, La. 
KALE-Richland, Wash. 
RALF-Mesa. Ariz. 
RATA-Alamogordo, N. M. 
KALI-San Gabriel, Calif. 
BALL-Salt Lake City, Utah 
KALM-Thayer. Mo. 
KALN-Iola, Kane. 
KALO-Little Rock. Ark. 
KALI-Atlanta, Tex. 
RALV-Alva, Okla. 
KAMD---Camden, Ark. 
KAMI-Cozad. Nebr. 
KAML-Renedy-Karnes City, Tex. 
KAMO-Rogers, Ark. 
KAMP-El Centro, Calif. 
RANA-Anaconda, Mont. 
HAND-Corsicana, Tex. 
KANE-New Iberia. La. 
KANI-Wharton, Tex. 
KANN-Ogden, Utah 
KANO-Anoka, Minn. 
BANS-Larned, Kan. 
KAOH-Duluth, Minn. 
KAOK-Lake Charles, La. 
KAOL-Carrollton, Mo. 
RAOR-Oroville, Calif. 
KAPA-Raymond, Wash. 
KAPB-Marksville, La. 
RAPE-San Antonio, Texas 
RAPI-Pueble, Colo. 
RAPR-Douglas. Ariz. 
RAPS-Mount Vernon, Wash. 
KAPT-Salem. Ore. 
RAPT-Port Angeles, Wash. 
KARA-Albuquerque. N. M. 
RARE-Atchison, Kan. 
KARL-Blaira, Wash. 
KARK-Little Rock. Ark. 
RARM-Fresno, Calif. 
RARE-Great Falls. Mont. 
RARS-Reten, N. M. 
KART-Jerome, Idaho 
KART-Prosser, Wash. 
RASA-Phoenix, Ariz. 
RASH-Eugene. Ore. 
KASI-Ames, Iowa 
KASI.--Newcastle. Wyo. 
KASM-Albany. Minn. 
KASO-Minden, La. 
RAST-Astoria, Ore. 
EASY-Auburn, Wash. 
RATA-Arcata, Calif. 
KATE-Albert Lea, Misr. 
KATI-Casper, Wyo. 
KATL-Mlles City, Mont. 
KATN-Boise, Idaho 
KATO-Safford. Ariz. 
KATQ-Texarkana, Tea. 
BATR-Eugene, Ore. 
KATY-San Luis Obispo, Calif. 
KATZ-St. Louis. Mo. 
RADS-Austin, Mina 
KATE-Carlsbad. N. M. 
RAVI-Rocky Ford. Colo. 
KAVL-Lancaster. Calif. 
RAVR-Apple Valley, Calif. 
KAWA-Warn-Marlin, Tex. 
RAWL-York. Neb. 
RAWT-Douglas, Ariz. 
KAYC-Beaumont, Tex. 
RAYE-Puyallup. Wash. 
KAYL-Storm Lake, Iowa 
KAYO-Seattle. Wash. 
KAYS-Heys, Kans. 
KAYT-Rupert, Idaho 
KAZA-Gilroy, Calif. 
KBAB-Indianola, Iowa 
KBAL-San Saba. Tex. 
RBAM-Longview. Wash. 
KBAN-Bowie, Tex. 
KBAR-Burley. Idaho 
KBAT-San Antonio. Tex. 
KBBA-Benton, Ark. 
KBBB-Borger. Tex. 
KBBC-Centerville. Utah 
KBBO-Yakima, Wash, 
KBBQ-Burbank, Calif. 
RBBR-North Bend, Ore. 
EBBS-Buffalo, Wyo. 
KBCH-Lincoln City, Ore. 
KBCL-Shreveport. La. 
ERRA-Mission, Kans. 
RBEC-Wazanachie. Tex. 
KBEE-Modesto, Calif. 
KBER-Elk City. Okla. 
KEEL-Idabel, Okla. 
KBEN-Carrizo Springs, Tex. 
KBER-San Antonio, Tex. 
RBET--Reno, Nev. 
KBEW-Blue Earth, Mina 

IMPS-Belle Fourche, S. D. 
KBGH-Memphis, Tax. 
KLEIN --Caldwell, Idaho 
HBGO-Waco, Tex. 
KBHB-Sturgis. S. D. 
KBHC-Nashville, Ark. 
RBHM-Branson, Missouri 
KBHS-Hot Springs, Ark. 
KBIB-Moyette, Ark. 
KBIF-Fresno, Calif. 
KBIG-Avalon, Calif. 
KBIL-Liberty, Mo. 
KBIM-Roswell, N. M. 
KRIS-Bakersfield, Calif. 
KBIX-Muskogee, Okia. 
KBIZ-Ottumwa, Iowa 
KBJM-Lemmon, S. D. 
KBJT-Fordyce, Ark. 
KBBR-Baker, Ore. 
KBKW-Aberdeen, Wash. 
KBLC-Lakeport, Calif. 
KBLE-Seattle, Wash. 
KBLF-Red Bluff, Calif. 
KBLI-Blackfoot, Idaho 
KBLL-Helena, Mont. 
KBLR-Bolivar, Mo. 
KBLT-Big Lake, Tex. 
KBLU-Yuma, Ariz. 
KBLW-Logan. Utah 
RBMN-Bozeman, Mont. 
KBMO-Benson, Mite. 
KBMR-Bismarck, N. D. 
KBMW-Breckenridge, Minn. 
KBMY-Billings, Mont. 
KBND-Bend, Ore. 
KBOA-Kennett, Mo. 
KBOE-Oskaloosa, Iowa 
RBOI-Boise, Idaho 
KBOK-Malvern, Ark. 
KBOL-Boulder, Colo. 
KBOM-Bismarck. N. D. 
KBON-Omaha, Nebr. 
KBOP-Pleasanton, Tex. 
KBOR-Brownsville, Tez. 
KBOW-Butte, Mont. 
KBOX-Dallas, Tex. 
RBOY-Medford, Ore. 
KBRC-Mount Vernon, Wash. 
KBRF-Fergus Falls. Mina 
KBRI-Brinkley. Ark. 
KBRK-Brookinga, S. D. 
KBRL-McCook, Neb. 
RBRN-Brighton, Colo. 
KBRO-Bremerton, Wash. 
KBRR-Leadviile, Colo. 
KBRS-Springdale, Ark. 
KBRY-Soda Springs, Ida. 
KBRX-O'Neill. Neb. 
KBRZ-Freeport, Tex. 
KBSF-Springhill, La. 
KBSN-Crane, Tex. 
REST-Big Spring, Tez. 
KBTA-Batesville, Ark. 
KBTC-Houston. Mo. 
KBTM-Jonesboro, Ark. 
KBTN-Neosho, Mo. 
RETO-El Dorado. Kan. 
KBTR-Denver. Colo. 
KBUB-Sparks, Nev. 
KBUC-San Antonio. Tex. 
KBUD-Athens, Tex. 
RBUH-Brigham City, Utah 
KBUN-Bemidji, Minn. 
KBUR-Burlington. Iowa 
RBUS-Mezia, Tex. 
KBUY-Fort Worth. Tex. 
KBUZ-Mesa. Ariz. 
KBVM-Lancaster, Catit. 
RBWD-Brownwood, Tex. 
KBXM-Kennett, Mo. 
KBYE-Oklahoma City. Okla. 
KBYG-Big Spring, Tex. 
KBYP-Shamrock, Tex. 
KBYR-Anchorage, Alaska 
RBZB-Odessa, Tex. 
KBZY-Salem, Ore. 
KBZZ-La Junta. Colo. 
KCAB-Dardanelle, Ark. 
RCAC-Phoenix, Ariz. 
RCAD-Abilene, Tex. 
KCAL-Redlands, Calif. 
RCAM-Glennallen, Alaska 
KCAN-Canyon, Tex. 
RCAP-Helena, Mont. 
KCAR-Clarkesville, Tez. 
RCAS-Slaten. Tex. 
KCAT-Pine Bluff, Ark. 
KCBC-Dea Moines, Iowa 
RCBD-Lubbock. Tex. 
KCBN-Reno. Nev. 
KCBQ-San Diego, Calif. 
KCBS-San Francisco. Calif. 
RCCB-Corning, Ark. 
KCCC-Carlsbad, N. Mex. 
RCCL-Paris, Ark. 
KCCN-Honolulu, Hawaii 
KCCO-Lawton. Okla. 
ROCE-Pierre, S. D. 
KCCT-Corpus Christi. Tex. 
KCCV-Kansas City. Mo. 
KCEE-Tucson, Aria. 
KCEY-Turlock, Calif. 
KCFA-Spokane, Wash. 
KCFH-Cuero, Tez. 
RCFI-Cedar Falls, Iowa 
ECHA-Charles City, Iowa 
KCHE-Cherokee, Iowa 
KCHI-Chillicothe, Mo. 
KCBJ-Delano, Calif. 
RCHR-Charleston, Mo. 
KCRS-Truth or Consequences, 

N. M. 
RCHV-Coachella, Calif. 
KCHY-Cheyenne, Wyo. 
KCID-Caldwell. Idaho 
RCII-Washington. Iowa 
KCIJ-Shreveport, La. 
KCIM-Carroll, Iowa 
KCIN-Victorville, Calif. 
KCJB-Minot, N. D. 
KCJH Arroyo Grande. Calif. 
RCRC-San Bernardino, Calif. 
KCRG-Sonora, Tex. 
KCKN-Kansas City. Kans. 
KCKW-Jena, La. 

KCKY-Coolidge, Ariz. 
KCLA-Pine Bluff, Ark. 
KCLE-Cleburne, Tex. 
KCLN-Clinton. Iowa 
KCLO-Leavenworth, Kans. 
KCLR-Ralle, Tex. 
KCLS-Flagstaff, Ariz. 
RCLU-Rolla, Mo. 
KCLV-Clovis, N. M. 
KCLW-Hamilton, Tex. 
KCLX-Colfax, Wash. 
KCMC-Texarkana, Tez. 
KCMJ-Palm Springs, Calif. 
RCMO-Kansas City, Mo. 
KCMS-Manitou Springs, Colo. 
HCNI-Broken Bow, Neb, 
KCNO-Alturas, Calif. 
KCNW-Tulsa. Okla. 
KCNY-San Marcos, Tex. 
KCOB-Newton, Iowa 
KCOG--Centerville, Iowa 
KCOH-Houston, Tez. 
KCOK-Tulare, Calif. 
KCOL-Fort Collins. Colo. 
KCOM-Comanche, Tex. 
!ICON-Conway, Ark. 
KCOR-San Antonio, Tex. 
KCOW-Alliance, Neb. 
KCOY-Santa Maria, Calif. 
RCPX-Salt Lake City, Utah 
KCRA-Sacramento, Calif. 
KCRB--Chanute, Kam. 
KCRC-Enid. Okla. 
KCMG-Cedar Rapids, Iowa 
KCRS-Midland, Tez. 
!WET-Trinidad, Colo. 
KCRV- Carutheraville, Mo. 
KCSJ-Pueblo, Colo. 
KCSR-Chadron, Neb. 
KCTA-Corpus Christi, Tex. 
KCTI-Gonzales, Tez. 
KCTX-Childress. Tex. 
KCTY-Salinas, Calif. 
KCUB-Tucson, Ariz. 
KCUE-Red Wing, Minn. 
KCVL-Colville, Wash. 
KCVR-Lodi. Calif. 
KCYIr-Lampasas, Tex. 
KCYN-Williams. Ariz. 
KDAC-Fort Bragg, Calif. 
KDAK-Carrington, N. D. 
KDAL-Duluth. Minn. 
KDAV-Lubbock, Tex. 
KDAY-Santa Monica, Calif. 
KDB-Santa Barbara, Calif. 
KDBM-Dillon, Mont. 
KDBS-Alexandria, La. 
KDCE-Espanola, N. M. 
KDDA-Dumas, Ark. 
KDDD-Dumas, Tex. 
RDEC-Decorah, Iowa 
KDEF-Albuquerque, N. M. 
EDEN-Denver, Colo. 
KDEO-El Cajon, Calif. 
KDES-Palm Springs, Calif. 
KDEY-Boulder, Colo. 
KDET-Center, Tex. 
KDEW-De Witt, Ark. 
KDEX-Dexter, Mo. 
RDFL-Sumner, Wash. 
KDFN-Doniphan, Mo. 
KDGO-Durango, Colo. 
KDHI-Twentynlne Palms, Calif. 
KDHL-Faribault, Minn. 
RDHN-Dimmltt, Tez. 
KDIA-Oakland, Calif. 
KDIO-Ortonville, Mina 
RDIX-Dickinson, N. D. 
EDJI -Holbrook, Ariz. 
KDJW-Amarillo, Tex. 
KDRA-Pittsburgh. Pa. 
KDKD-Clinton, Mo. 
RDKO-Littleton, Colo. 
RDLA-De Bidder. La. 
KDLK-Del Rio, Tex. 
KDLM-Detroit Lakes. Mina 
KDLM-Devils Lake. N. D. 
KDLS-Perry, Iowa 
KDMA-Montevideo, Minn. 
KDMO-Carthage, Mo. 
KDMS-El Dorado. Ark. 
KDNC-Spokane, Wash. 
RDNT-Denton, Tex. 
KDOR-Tyler, Tex. 
KDOL-Mojave, Calif. 
KDOM-Windom, Minn. 
RDON-Salinas, Calif. 
KDOT-Scottsdale, Ariz. 
RDOX-Marshall, Tex. 
KDQN-De Queen, Ark. 
K DRO-Deerlodge, Mont. 
RDRO-Sedalia, Mo. 
KDRS-Paragould, Ark. 
KDRY-Alamo Heights, Tex. 
KDSJ-Deadwood, S. D. 
K DSN-Denison, Iowa 
K DSX-Denison. Tex. 
KDTA-Delta, Colo. 
KDTH-Dubuque. Iowa 
KDUZ-Hutchinson, Minn. 
RDWA-Hastings, Mina 
KDWB-St. Paul, Mina 
KDWT-Stamford, Tex. 
KDXE-North Little Rock, Ark. 
RDXI-Mansfield. La. 
KDXLT-St. George, Utah 
KDYL-Tooele, Utah 
KDZA-Pueblo, Colo. 
KEAN-Brownwood, Tez. 
REAP-Fresno, Calif. 
KEBE-Jacksonville, Tez. 
RECK-Lincoln, Neb. 
KEDA-San Antonio, Tez. 
KEDD-Dodge City. Ban. 
REDO-Longview, Wash.. 
REED-Eugene, Ore. 
KEEE-Nacogdoches. Tax. 
KEEL-Shreveport, La. 
KEEN-San Jose. Calif. 
KEEP-Twin Falls, Idaho 
KEES-Gladewater, Tez. 
KEOG-Daingerfield, Tex. 
KENO-Fosaton, Minn. 
!MLA-Centralia-Chehalis, Wash. 

KELD-EI Dorado, Ark. 
KELI-Tulsa, Okla. 
KELK-Elko, Nev. 
KELO-Sioux Falla, B. D. 
KELP-El Paso, Tex. 
KELR-El Reno, Okla. 
KELY-Ely, Nev. 
KENA-Mena, Ark. 
KENE-Toppentah, Wash. 
KENI-Anchorage, Alaska 
KENM-Portales, N. M. 
KENN-Farmington, N. M. 
KENO-Lae Vegas, Nev. 
KENR-Houston, Texas 
RENT-Prescott, Ariz. 
KEOS-Flagstaff, Ariz. 
KEPR-Kennewick, Wash. 
KEPS-Eagle Pass, Texas 
KERB-Kermit, Tez. 
KERC-Eastland, Tex. 
KERG-Eugene, Ore. 
KERN-Bakersfield. Calif. 
KERV-Rerrvllle, Tex. 
KESM-Eidorado Springs, Mo. 
HEST-Boise, Idaho 
KETX-Livingston, Tex. 
KEUN-Eunice, La. 
KEVL-White Castle, La. 
KEVT-Tucson, Ariz. 
KEWI-Topeka, Rang. 
KEWQ-Paradise, Calif. 
REX-Portland, Ore. 
REXO-Grand Junction, Colo. 
KEYD-Oakea, North Dakota 
KEYE-Perryton, Tex. 
KEYJ-Jamestown, N. D. 
KEYL-Long Prairie, Minn. 
KEYN-Wichita, Kam. 
KEYR-Terrytown, Neb. 
KEYS --Corpus Christi, Tez. 
KEYY-Provo, Utah 
KEYZ-Williston, N. D. 
KEZU-Rapid City, B. D. 
KEZY-Anaheim. Calif. 
KFAB-Omaha, Neb. 
KFAC-Loa Angeles, Calif. 
RFAL-Fulton, Mo. 
KFAM-St. Cloud, Minn. 
KFAR-Fairbanks, Alaska 
KFAX-San Francisco, Calif. 
KFAY-Fayetteville, Ark. 
KFBB--Great Falls. Mont. 
KFBC-Cheyenne, Wyo. 
KFBK-Sacramento, Calif. 
KFBE-Nogales, Arizona 
KFCB-Redfield, B. D. 
KFDF-Van Buren, Ark. 
KFDI-Wichita, Kan. 
KFDB,Grand Coulee, Wash. 
KFEL-Pueblo, Colo. 
K.P'EQ-St. Joseph, Mo. 
KFFA-Helena, Ark. 
SEGO-Fargo, N. D. 
KM-Wichita. Sans. 
KFI-Log Angeles, Calif. 
KFIL-Preston, Minn. 
KFIV-Modesto, Calif. 
KFIZ-Fond du Lac, Wis. 
KFJB-Marshalltown, Iowa 
KFJZ-Fort Worth, Tex. 
KFRA-Greeley. Colo. 
KFRF-Bellevue, Wash. 
KFLA-Scott City, Kan. 
KFLD-Floyada, Tex. 
KFLI-Mountain Home, Idaho 
KFLJ-Walsenburg, Colo. 
KFLN-Baker, Mont. 
KFLW-Klamath Falls, Ore. 
KFLY-Corvallis, Ore. 
KFMR-San Diego. Calif. 
RFMJ-Tulsa, Okla. 
RFML-Denver. Colo. 
KFMO-Flat River, Mo. 
KFNF Shenandoah, Iowa 
KFNV-Ferriday, La. 
KFOR-Lincoln, Neb. 
KFOX-Long Beach, Calif. 
KFPW-Fort Smith, Ark. 
KFQD-Anchorage, Alaska 
KFRA-Franklin, La. 
KFRB-Fairbanks. Alaska 
KFRC-San Francisco, Calif. 
KFRD-Rosenberg-Richmond, Tex. 
KFRE-Fresno, Calif. 
KFRM-Salina, Kans. 
KFRO-Longview, Tex. 
KFRU-Columbia, Mo. 
RFSA-Fort Smith, Ark. 
KFSB-Joplin, Mo. 
KFSC-Denver, Colo. 
KFST-Fort Stockton, Tex. 
KFTM-Fort Morgan, Colo. 
KFTV-Parie, Tex. 
KFTW-Fredericktown, Mo. 
KFUN-Las Vegas, N. M. 
KITTS --Cape Girardeau, Mo. 
KFWB-Lon Angeles, Calif. 
KFXD-Nampa, Idaho 
KFXM-San Bernardino, Calif. 
KIRK-Bonham, Tex. 
KFTO-Lubbock. Tea. 
KFYR-Bismarck. N. D. 
KGA-Spokane, Wash. 
KGAFGainesville, Tez. 
KGAK-Gallup, N. M. 
KGAL-Lebanon. Ore. 
ROAR-Portland, Ore. 
RGAS-Carthage, Tex. 
KGAY-Salem, Ore. 
KGB-San Diego, Calif. 
KWIC-Galveston, Tex. 
ROBS-Los Angeles. Calif. 
KOBT-Harlingen, Tex. 
KGBX-Springfield, Mo. 
ROCA-Rugby, N. D. 
KGCL-East Prairie, Mo. 
KOCX-Sidney. Mont. 
KODN-Edmonds, Wash. 
RGEE-Bakersfield. Calif. 
RGEKSterling. Colo. 
KGEM-Boise, Idaho 
ROEN-Tulare. Calif. 
KOER-Long Beach, Calif. 

KOEZ-Kalispell, Mont. 
KGFF-Shawnee, Okla. 
KGFJ-Loa Angeles, Calif. 
KGFW-Kearney, Neb. 
KGFX-Pierre, S. D. 
KOGF-Coffeyville, Kans. 
ROOM-Albuquerque, N. M. 
KOHL-Billings, Mont. 
KGHM-Brookfield, Mn. 
KOHO-Hoqulam, Wash. 
KGHS-International Falls, Minn. 
ROIL-San Fernando, Calif. 
KGIW-Alamosa, Colo. 
KORL-San Angelo, Tex. 
KOKO-Benton, Ark. 
KOLC-Miami, Okla. 
KOLE-OIendive, Mont. 
KGLN-Glenwood Springs, Colo. 
KOLO-Mason City. Iowa 
KGMB-Honolulu, Hawaii 
KOMC-Englewood, Colo. 
KGMI-Bellingham, Wash. 
ROMO-Cape Girardeau, Mo. 
KGMR-Jacksonville, Ark. 
KOMS-Sacramento, Calif. 
KOMT-Fairbury, Neb. 
KOMY-Missoula, Mont. 
KONG-New Braunfels, Tez. 
KGNC-Amarillo, Tex. 
KONO-Dodge City. Kam, 
EONS-Laredo, Tez. 
KONU-Santa Clara, Calif. 
ROO-San Francisco, Calif. 
KOOL-Palm Desert, Calif. 
KEGS-Torrington, Wyo. 
KOPC-Grafton, N. D. 
KORB-West Covina. Calif. 
KGRI-Henderson, Tez. 
KORL-Bend. Ore. 
KORN-Grinnell, Iowa 
KORO-Pampa, Tez. 
KORT-Lae Cruces. N. Meg. 
KOST-Fresno, Calif. 
KGTN-Georgetown, Tez. 
KOU-Honolulu, Hawaii 
KWIC-Gunnison, Colo. 
[MUD-Santa Barbara. Calif. 
KOUL-Port Lavaca, Tex. 
KGVL-Greenville, Tex. 
KCVO-Missoula, Mont. 
KGVW-Belgrade, Mont. 
ROW-Portland, Ore. 
KOWA-Enid, Okla. 
KOT-Olympia. Wash. 
KGYN-Guymon, Okla. 
KHAD-DeSoto. Mo. 
KHAK-Cedar Rapids, Ia. 
KHAP-Aztec, New Mexico 
KHAR-Anchorage, Alaska 
RHAS-Hastings, Neb. 
KHAT-Phoenix, Aria. 
KHBM-Monticello, Ark. 
KHBR-Hillsboro, Tex. 
KHDN-Hardin, Mont. 
KHEM-Big Springs. Tex. 
KEEN-Henryetta, Okla. 
KEEP-Phoenix, Ariz. 
RREY-El Paso. Tex. 
RHFH-Sierra Vista, Ariz. 
KHFI-Austin, Tex. 
KHIL-Willcox. Ariz. 
KNIT-Walla Walla, Wash. 
KHJ-Los Angeles, Calif. 
KHMO-Hannibal, Mo. 
!HOB-Hobbs, N. M. 
KHOO-Fayetteville, Ark. 
KHOS-Tucaon, Ariz. 
KHOT-Madera, Calif. 
KHOW-Denver, Colo. 
KHOZ-Harrison. Ark. 
RHQ-Spokane, Wash. 
KHRB-Lockhart. Tex. 
KHRT-Minot, N. D. 
KHSJ-Hemet, Calif. 
KHSL--Chico, Calif. 
KHlIB-Fremont. Neb. 
KHVH-Honolulu, Hawaii 
KHYT-Tucson, Ariz. 
KIBE-Palo Alto. Calif. 
KIBH-Seward, Alaska 
KIBL-Beeville, Tex. 
KIBS-Bishop. Calif. 
KICA-Clovis, N. M. 
RICD-Spencer. Iowa 
KICK-Springfield, Mo. 
KICM-Denver, Colo. 
KICO-Calexico, Calif. 
KICX-McCook. Neb. 
RICY-Nome. Alaska 
RID-Idaho Falls, Idaho 
KIDD-Monterey, Calif. 
RIDO-Boise, Idaho 
KIEV-Glendale, Calif. 
RIFO-Iowa Falls, Iowa 
RIFN-Phoenix, Ariz. 
RIFW-Sitka, Alaska 
RICO-St. Anthony, Ida. 
MEIN-Hugo, Okla. 
KIHR-Hood River, Ore. 
KIJV-Huron, S. D. 
KIKI-Honolulu. Hawaii 
KIRK-Pasadena. Tex. 
KIRO-Miami, Ariz. 
RIKS-Sulphur. La. 
KIKX-Tucaon, Ariz. 
KIKZ-Seminole, Tex. 
KILE-Galveston, Tex. 
KILO-Grand Forks, N. D. 
KILR-Estherville, Iowa 
KILT-Houston, Tex. 
KIMA-Yakima. Wash. 
RIMB-Kimball, Neb. 
KIML-Gillette. Wyo. 
KIMM-Rapid City. S. D. 
KIMN-Denver, Colo. 
KIMO-Hilo. Hawaii 
KIMP-Mount Pleasant. Tex. 
KIND-Independence, Bans. 
KINE-Kingsville, Tez. 
KING-Seattle, Wash. 
KINN-Alamogordo, N. M. 
KINO-Winslow, Ariz. 
BINS-Eureka, Calif. 

KINT-El Paso, Tez. 
KINY-Juneau, Alaska 
KIOA-Des Moines, Iowa 
KIOT-Barstow, Calif. 
KIOX-Bay City, Tex. 
KIPA-Hilo, Hawaii 
KIQS-Willows, Calif. 
RIRL-St, Charles, Mo. 
KIRO-Seattle, Wash. 
RIRT-Mission, Tex. 
K IEV-Fresno, Calif. 
KIRX-Kirksville, Mo. 
KISD-Sioux Falls, S. D. 
KISN-Vancouver, Wash. 
KIST-Santa Barbara, Calif. 
K IT-Yakima, Wash. 
KITE-Terrell Heights, Tex. 
RITI-Centralia-Chehais, Wash. 
KITN-Olympia, Wash. 
KIUL-Garden City, Hans. 
KIUN-Pecos, Tex. 
KIUP-Durango, Colo. 
KIVY-Crockett, Tex. 
KIWA-Sheldon, Iowa 
KIXF-Fortuna, Calif. 
KIXI-Seattle, Wash. 
KIXL-Dallas, Tex. 
KIXX-Provo, Utah 
KIXZ-Amarillo, Tex. 
KIZZ-El Paso, Texas 
[(JAM-Madison, B. D. 
KJAN-Atlantic, Iowa 
KJAY-Sacramento. Calif. 
RJBC-Midland. Tez. 
KJCF-Festus, Mo. 
KJCH-Junction City, Kane. 
KJDY-John Day, Ore. 
KJEF-Jennings, La. 
KJEM-Oklahoma City, Okla. 
RJET-Beaumont, Tex. 
KJFJ-Webster City, Iowa 
RJIM-Fort Worth, Tez. 
MIN-Houma. La. 
}LINO-Juneau, Alaska 
KJOE-Shreveport, La. 
KJOY-Stockton. Calif. 
KJPW-Waynesville, Mo. 
MR-Seattle, Wash. 
EC/BB-Spokane, Wash. 
KJRO-Newton, Kane. 
RJSR-Columbus, Neb. 
KJWH-Camden. Ark. 
RKAL-Denver City, Tez. 
IMAM-Pueblo, Colo. 
KKAN-Phillipsburg, Kane. 
KRAR-Pomona, Calif. 
KKAS-Silsbee, Tex. 
RREY-Vancouver. Wash. 
KRHI-San Francisco, Calif. 
KKIN-Aitkin, Minn. 
KKIS-Pittsburg, Calif. 
BRIT-Taos, N. M. 
KRJO-St. Joseph, Mo. 
KROR-Lompoc, Calif. 
RRUA-Honolulu, Hawaii 
RKUB-Brownfield, Tex. 
KLAC-Los Angeles, Calif. 
KLAD-Klamath Falls. Ore. 
KLAK-Lakewood, Colo. 
KLAM-Cordova, Alaska 
KLAN-Lemoore, Calif. 
RLAV-Las Vegas, Nev. 
KLBR-Lubbock, Tex. 
RLBM-La Grande, Ore. 
KLBS-Los Banos, Calif. 
FMCS-Libby. Mont. 
KLCN-Blytheville, Ark. 
KLCO-Poteau, Okla. 
KLEA-Lovington, N. M. 
KLEB-Golden Meadow. La. 
KLEE-Ottumwa. Iowa 
KLEI-Katlus, Hawaii 
KLEM-Le Mars. Iowa 
KLEN-Killeen, Tex. 
KLEO-Wichita, Kans. 
KLER-Oroflno. Idaho 
KLEX-Lexington. Mo. 
KLEY-Wellington, Kan. 
KLFD-Litchfield, Minn. 
KLGA-Algona, Iowa 
KLGR-Redwood Falls, Minn. 
KLIB-Liberal, Kans. 
KLIC-Monroe, La. 
KLID-Poplar Bluff, Mo. 
RLIF-Dallas, Tex. 
KLIR-Jefferson City, Mo. 
KLIN-Lincoln, Neb. 
BLIP-Fowler, Calif. 
KLIQ-Portland, Ore. 
KLIR-Denver, Colo. 
RLIY-San Jose, Calif. 
KLIX-Twin Falls, Idaho 
KLIZ-Brainerd, Minn. 
[(MCC-Parsons, Kans. 
KLLA-Leesville, La. 
RLLL-Lubbock, Tez. 
RLME-Laramie, Wyo. 
KLMO-Longmont, Colo. 
KLMR-Lamar, Colo. 
KLMS-Lincoln, Neb. 
KLMX-Clayton, N. M. 
KLO-Ogden, Utah 
KLOA-Ridgecreat. Calif. 
KLOC-Ceres, Calif. 
KLOE-Goodland. Kans. 
KLOG-Kelso. Wash. 
RLOH-Pipestone, Minn. 
K LOK-San Jose, Calif. 
KLOM-Lompoc, Calif. 
[LOO-Corvallis, Ore. 
KLOU-Lake Charles, La. 
KLOV-Loveland, Colo. 
[(LPL-Lake Providence, La. 
KLPM-Minot, N. D. 
KLPR-Oklahoma City, Okla. 
KLPW-Unton, Mo. 
KLRA-Little Rock, Ark. 
KLRS-Mountain Grove, Mo. 
KLSI-Salina, Kan. 
RLTF-Little Falls, Minn. 
KLTI-Macon, Mo. 
KLTR-Blackwell, Okla. 
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KLTZ-Glasgow, Mont. 
KLUB-Salt Lake City, Utah 
KLUC-Las Vegas, Nev. 
!CLUE-Longview. Tex. 
KLUV-Haynesville, La. 
KLVI-Beaumont, Tex. 
KLVL-Pasadena, Tel. 
KLVT-Levelland, Tex. 
KLWN-Lawrence, Kan. 
KLWT-Lebanon, Mo. 
KLWW-Cedar Rapids, Iowa 
KLYD-Bakersfield, Calif. 
KLYQ-Hamilton, Mont. 
KLYR.--Clarksville, Ark. 
KLZ-Denver, Colo. 
KMA-Shenandoah, Iowa 
KMAC-San Antonio, Tex. 
KMAD-Madill, Okla. 
KMAK-Fresno, Calif. 
KMAM-Butler, Mo. 
KMAN-Manhattan, Kan. 
KMAQ-Maquoketa, Iowa 
KMAR-Winnsboro, La. 
KMAS-Shelton, Wash. 
KMAV-Mayville, N. D. 
KMBL--Junction, Tex. 
KMBY-Monterey, Calif. 
KMBZ-Kansas City, Mo. 
KMCD-Fairfield, Iowa 
KMCI,-McCall. Idaho 
KMCM-McMinnville, Ore. 
KMCO-Conroe, Tex. 
KMDO-Fort Scott, Kan. 
KMED-Medford, Ore. 
KMEL-Wenatchee. Wash. 
KMEN-San Bernardino. Calif. 
KMEO-Phoenix, Ariz. 
KMER-Kemmerer, Wyo. 
KMFB-Mendocino, Calif. 
KMBL-Marshall, Minn. 
KMHT-Marshall, Tex. 
KMII,-Cameron, Tax. 
KMIN-Grants, N. M. 
KMIS-Portageville, Mo. 
KW-Fresno. Calif. 
KMLB-Monroe, La. 
KMI.O-Vista, Calif. 
KMMJ--Grand Island, Neb. 
KMMO-Marshall, Mo. 
KMNS-Sioux City, Iowa 
KMO-Tacoma, Wash. 
KMON--Great Falls, Mont. 
KMOR-Murray. Utah 
KMOX-St. Lout, Mo. 
KMPC-Los Angeles, Calif. 
KMPG-Hollister, Calif. 
KMPL-Sikeston, Mo. 
KMRC-Morgan City. La. 
KMRS-Morris, Minn. 
KMUL-Muleshoe, Tex. 
KM-US-Muskogee. Okla. 
KMVI-Wailuku, Hawaii 
KMYC-Marysville, Calif. 
KMYO-Little Rock, Ark. 
KNAB-Burlington. Colo. 
KNAF-Fredericksburg, Tex. 
KNAK-Salt Lake City. Utah 
KNAL-Victoria, Tex. 
KNBA-Vallejo, Calif. 
KNBI-Norton. Kan. 
KNBB-San Francisco, Calif. 
KNBY-Newport, Ark. 
KNCK-Concordia, Kan. 
1;1.102-Garden City, Kan. 
KNCY-Nebraska Clty, Neb. 
KNDC-Hettinger, N. D. 
KNDI-Honolulu. Hawaii 
KNDK-Langdon, N. D. 
KNDY-Marysville, Kan. 
KNEA-Jonesboro, Ark. 
KNEE-Scottsbluff, Neb. 
KNED-McAlester, Okla. 
KNEL-Brady. Tex. 
KNEM-Nevada, Mo. 
KNET-Palestine, Tex. 
KNEW-Oakland, Calif. 
KNEX-McPherson. Kan. 
KNEZ-Lompoc, Calif. 
KNGS-Hanford. Calif. 
KNIA-Knoxville, Iowa 
KNIC-Winfield, Kan. 
KNIM-Marysville, Mo. 
KNIN-Wichita Falls, Tex. 
KNIR-New Iberia. La. 
KNIT-Abilene, Tex. 
KNLV-Ord, Neb. 
KNND-Cottage Grove, Ore. 
KNNN-Friona, Tex. 
KNOC-Natchitoches, Ls. 
KNOE-Monroe, La. 
KNOK-Fort Worth, Tez. 
KNOP-North Platte, Neb. 
KNOR-Norman, Okla. 
KNOT-Prescott, Ariz. 
KNOW-Austin, Tex. 
KNOX-Grand Forks, N. D. 
KNPT-Newport, Ore. 
KNUI-Makawao, Maui (Hawaii) 
KNUT-New Ulm, Minn. 
KNUZ-Houston. Tex. 
KNX-Los Angeles. Calif. 
KOA-Denver, Colo. 
KOAD-L emoore, Calif. 
KOAL-Price, Utah 
KOAM-Pittsburg, Kan. 
HOB-Albuquerque, N. M. 
KOBE-Las Cruces, N. M. 
KOBH-Hot Springs. S. D. 
KOCA-Kilgore. Tex. 
KOCY-Oklahoma City, Okla. 
KODA-Houston, Tex. 
KODE-Joplin, Mo. 
KODI-Cody, Wyo. 
KODL-The Dalles, Ore. 
KODY-North Platte, Neb. 
KOEL-Oelwein. Iowa 
KOFI-Kalispell, Mont. 
KOFO-Ottawa, Kan. 
KOFY-San Mateo. Calif. 
KOGA-Ogallala, Neb. 
KOGO-San Diego. Calif. 
HOOT-Orange, Tex. 
KOH-Reno, Nev. 
KOHL-St. Helens, Ore. 
H0110 --Honolulu, Hawaii. 

KOHU-Hermiston, Ore. 
ROIL-Omaha. Nebr. 
KOIN-Portland, Ore. 
KOJM-Havre, Mont. 
KOKA-Shreveport, La. 
KOBE-Austin, Tez. 
KOHL-Okmulgee, Okla. 
KOKO-Warrensburg, Mo. 
KOKX-Keokuk, Iowa 
KOKY-Little Rock. Ark. 
HOL-Seattle. Wash. 
HOLD-Tucson. Ariz. 
KOLE-Port Arthur, Tex. 
KOLI-Coalinga, Calif. 
KOLJ-Quanah, Tex. 
KOLM-Rochester, Minn. 
KOLO-Reno, Nev. 
[COLS-Pryor Creek, Okla. 
KOLT-Scottsbluff, Nebr. 
KOLY-Mobridge, S. D. 
KOMA-Oklahoma City. Okla. 
HOMO-Seattle, Wash. 
KOMW-Omsk, Wash. 
KOMY-Watsonville. Calif. 
KONA-Kealakekua-Kona. Hawaii 
KONE-Rem, Nev. 
KONG-Visalia, Calif. 
KONI-Spenioh Fork, Utah 
KONO-San Antonio. Tez. 
KONP-Port Angeles, Wash. 
KOOD-Tacoma, Wash. 
KOOK-Billings, Mont. 
[COOL-Phoenix, Ariz. 
K000-Omaha, Nebr. 
KOOS-Coos Bay. Ore. 
KOPY-Alice, Tex. 
KOILA-Bryan, Tez. 
KORC-Mineral Wells. Tex. 
KORD-Pasco, Washington 
KORE-Eugene, Ore. 
KORK-Las Vegas, Nev. 
KORL-Honolulu, Hawaii 
KORN-Mitchell, S. D. 
KORT-Orangeville, Ida. 
KOSE-Osceola, Ark. 
KOSO-Pawhuska, Okla. 
ROSI-Aurora, Colo. 
KOSY-Texarkana, Ark. 
KOTA-Rapid City, S. D. 
KOTN-Pine Bluff, Ark. 
HOTS-Deming, N. M. 
HOUR-Independence. Ia. 
KOVC-Valley City. N. D. 
KOVE-Lander, Wyo. 
KOVO-Provo, Utah 
KOWB-Laramie, Wyo. 
KOWL-South Lake Tahoe. Calif. 
KOWN-Eeoondido, Calif. 
KORB-Oxnard, Calif. 
KOY-Phoenix, Ariz. 
KOYL-Odessa, Tex. 
KOYN-Billings, Moot. 
KOZA-Odessa, Tex. 
KOZE-Lewiston, Idaho 
KOZI-Chelan, Wash. 
KOZN-Omaha, Neb. 
KOZY-Grand Rapids, Minn. 
KPAC-Port Arthur. Tex. 
HPAL-Palm Springs. Calif. 
KPAM-Portland. Ore. 
KPAN-Hereford, Tex. 
KPAS-Banning, Calif. 
KPAT-Berkeley, Calif. 
KPAY-Chico, Calit. 
KPBA-Pine Bluff. Ark. 
KPBC-Port Sulphur, La. 
KPBM-Carlsbad, N. M. 
KPCA-Marked Tree. Ark. 
KPCN-Grand Prairie, Tex. 
KPCO-Quincy, Calif. 
KPCIt-Bowling Green. Mo. 
KPDN-Pampa, Tex. 
KPDQ-Portland, Ore. 
KPEG-Spokane, Wash. 
KPEL-Lafayette, La. 
KPEP-San Angelo. Tez. 
KPET-Lamesa, Tex. 
KPHO-Phoenix, Ariz. 
KPIK-Colorado Springs, Colo. 
KPIN-Casa Grande. Arles 
KPLC-Lake Charles. La. 
KPLS-Santa Rosa. Calif. 
KPLT-Paris, Tez. 
KPLY-Crescent City, Calif. 
KPMC-Bakersfield. Calif. 
KPNG-Port Neches. Texas 
KPNW-Eugene, Ore. 
KPOC-Pocahontas, Ark. 
[(POD-Crescent City, Calif. 
KPOI-Honolulu, Hawaii 
[(POT-Portland, Ore. 
KPOL-Los Angeles, Calif. 
KPOP-Roseville, Calif. 
KPOR-Quincy, Wash. 
KPOS-Post, Tez. 
KPOW-Powell, Wyo. 
KPQ-Wenatchee, Wash. 
KPRB-Redmond, Ore. 
KPRC-Houston, Tez. 
HPRK-Livingston, Mont. 
H PRL-Paso Robles. Calif. 
KPRM-Park Rapids. Minn. 
KPRO-Riverside, Calif . 
KPRS-Kanaaa City. Mo. 
KPBO-Falfurrlas, Tex. 
KPST-Preston, Idaho 
KPTL-Carson City, Nev. 
HPUA-Hilo, Hawaii 
KPUB-Pueblo, Colo. 
KPUO-Bellingham, Wash. 
HPUL-Pullman, Wash. 
KPUR-Amarillo, Tex. 
KPWB-Piedmont, Mo. 
KPXE-Liberty. Tex. 
KQAQ-Austin. Minn. 
KQEN-Roseburg, Ore. 
KQEO-Albuquerque. N. M. 
K QJK-Lakeview, Ore. 
KQIQ-Banta Paula. Calif. 
KQMS-Redding, Calif. 
KQOT-Yakima, Wash. 
KQRS-Minneapoßa. Minn. 
KQV-Pittsburgh, Pa. 
KQWB-Fargo, N. D. 
KQXI-Arvada, Colo. 

KQYX-Joplin, Mo. 
KRAD-Grand Forks, N. D. 
KRAE-Cheyenne, Wyo. 
KRAF-Reedsport, Ore. 
KRAI-Craig, Colo. 
KRAK-Sacramento, Calif. 
KRAL-Rawlins, Wyo. 
KRAM-Lae Vegas, Nev. 
KRAN-Morton, Tex. 
KRAY-Amarillo, Tex. 
IRMA-Lufkin. Tex. 
KRBC-Abilene. Tex. 
KRBI-St. Peter. Minn. 
KRBN-Red Lodge. Mont. 
KRCB-Council Bluffs, Iowa 
KRCK-Ridgecreat, Calif. 
KRCO-Prineville. Ore. 
KRDD-Roswell, N. M. 
KRDO-Redding. Calif. 
KRDO--Colorado Springs. Colo. 
KRDS-Tolleson. Ariz. 
KRDR-Gresham, Ore. 
KRDU-Dinuba, Calif. 
KRED-Eureka, Calif. 
KREH-Oakdale, La. 
KREI-Farmington. Mo. 
KREK-Sapulpa, Okla. 
KREL-Camta, Calif. 
KREM-Spokane, Wash. 
KREN-Renton, Wash. 
KREO-Indio, Calif. 
KREW-Sunnyside, Wash. 
KREX-Orand Junction. Colo. 
KRFO-Owatamta, Mina 
KRFS-Superior, Neb. 
KROI-Grand Island, Neb. 
KRGO-Salt Lake City, Utah 
KRGV-Weslaco, Tex. 
KRHD-Duncan, Okla. 
KRIB-Mason City. Iowa 
KR1G-Odessa, Tex. 
KRIH-Rayvllle, La, 
KRIO-McAllen, Tex. 
KRIZ-Phoenix, Ariz. 
KRKC-King City, Calif. 
KRKD-Los Angeles, Calif. 
KRKO-Everett, Wash. 
KRKT-Albany, Ore. 
KRLA-Pasadena, Calif . 
KRLC-Lewiston, Idaho 
KRLD-Dallas, Tex. 
KRLN-Canon City, Colo. 
KRLW-Walnut Ridge, Art 
KRMD-Shreveport, I.a. 
KRMG-Tulsa, Okla. 
KRML-Carmel, Calif. 
KRMO-Monett, Mo. 
KRMS-Osage Beach, Mo. 
KRNO-San Bernardino. Calif. 
KRNR-Roseburg. Ore. 
KRNS-Burns, Ore. 
KRNT-Dea Moines. Iowa 
KRNY-Kearney, Nebr. 
KROB-Robstown, Tex. 
KROC-Rochester, Mina. 
KROD-E'1 Paso, Tex. 
KROE-Sheridan, Wyo. 
KROF-Abbeville, La. 
KROP-Brawley, Calif. 
KROS-Clinton, Iowa 
KROW-Dallas. Ore. 
KROX-Crookston, Mina 
KROY-Sacramento, Calif. 
KRPL-Moscow, Idaho 
KRRR-Ruldoao, N. M. 
KRRV-Sherman, Tex. 
KRSA-Salinas, Calif. 
[MSG-Othello. Wash. 
KRSD-Rapid City. S. D. 
KRBI-Minneapoge, Minn. 
KRSL-Russell, Kans. 
KRBN-Los Alamos. N. M. 
KRSP-Salt Lake City. Utah 
KRBY-Roswell, N. M. 
KRTN-Raton, N. M. 
KRTR-Thermopolis, Wyo. 
KRUN-Ballinger, Tex. 
BACS-Ruston, La. 
KRUX-Glendale. Ariz. 
KRVC-Ashland, Ore. 
KRVN-Lexington, Nebr. 
KRWB-Roseau, Minn. 
KRXK-Rexburg. Idaho 
BAYS-Corpus Christi. Tex. 
KRYT-Colorado Springs, Colo. 
KRZE-Farmington, N. M. 
KRZY-Albuquerque, N. Mex. 
KSAL-Salina, Kans. 
KSAM-Huntsville, Tez. 
KSAR-Naha, Okinawa 
KSAY-San Francisco. Calif. 
KSBK-Naha, Okinawa 
KSCB-Liberal. Kans. 
KSCJ-Sioux City. Iowa 
KSCO-Santa Cruz, Calif. 
KSD-St. Louis. Mo. 
KSDN-Aberdeen, S. D. 
REDO-San Diego, Calif. 
KSDR-Watertown. S. D. 
KSEE-Santa Maria, Calif. 
KSEI-Pocatello, Idaho 
KSEK-Pittaburg, Kann. 
KEEL-Lubbock, Ter. 
KSEM-Moses Lake. Wash. 
KEEN-Shelby. Mont. 
KSEO-Durant, Okla. 
KSET-El Paso. Tez. 
KSEW-Sltka, Alaska 
KSEY-Seymour, Tex. 
[(SPA-Nacogdoches. Ter. 
KSFE-Needles, Calif. 
KSFO-San Francisco. Calif. 
KSGM-Chester, Iii. 
KSOT-Jackson, Wyo. 
KSHA-Medford, Ore. 
KSIB-Creston. Iowa 
SKID-Sidney, Nebr. 
KSIO-Crowley, La. 
KBIL-Silver City. N. M. 
KEIM-Sikeston. Mo. 
KSIS-Sedalia, Missouri 
KSIW-Woodward, Okla. 
KSIX- orpua Christi. Tex. 
KSJB-Jamestown, N. D. 
KSKY-Dallas, Tex. 

KSL-Salt Lake City. Utah 
KSLM-Salem. Ore. 
KSLO-Opelousas. La. 
KSLV-Monte Vista. Colo. 
KSLY-San Luis Obispo, Calif. 
KSMA-Santa Maria. Calif. 
KSMK-Kennewick, Wash. 
KSMM-Shakopee, Minn. 
KSMN-Mason City, Iowa 
KS MO- Salem, Mo. 
KBND-Seattle, Wash. 
KSNN-Pocatello, Idaho 
KENO-Aspen, Colo. 
KSNY-Snyder, Tex. 
KSO-Des Moines. Iowa 
KSOK-Arkansas City. Kans. 
KSOL-San Francisco. Calif. 
KSOM-Ontario. Calif. 
KSON-San Diego. Calif. 
K800-Sioux Falls. 8. D. 
KSOP-Sait Lake City, Utah 
KSOX-Raymondville, Tex. 
KEPI-Stillwater, Okla. 
KSPL-Diboll, Tex. 
KSPO-Spokane, Wash. 
KSPB--Springdale. Ark. 
KSPT-Sand Point. Idaho 
KSRA-Salmon, Idaho 
KSRC-Socorro, N. M. 
KSBO-Santa Rosa. Calif. 
KSRV-Ontario, Ore. 
MESS-Colorado Springs, Colo. 
KSST-Sulphur Springs, Tez. 
KSTA-Coleman, Tex. 
KSTB-Breckenridge, Tex. 
KSTL--Bt. Louis, Mo. 
KSTN-Stockton, Calif. 
KSTP-Minneapolis-8t. Paul, 

Mina 
KSTB-Grand Junction. Cole. 
KSTT-Davenport, Iowa 
KSTV-Stephenville. Tex. 
KSUB-Cedar City, Utah 
KSUD-West Memphis. Ark. 
KSUE-Susanville, Calif. 
KSUM-Fairmont, Minn. 
KSUN-Bisbee, Aria. 
KSVC-Richfield, Utah 
KSVN-Ogden. Utah 
KSVP-Artesia, N. M. 
KSWA-Graham. Tez. 
KSWB-Seaside, Ore. 
KBWM-Aurora, Mo. 
KSWO-Lawton. Okla. 
KSWS-Roswell, N. M. 
KSWW-Wickenburg, Ariz. 
KSXX-Salt Lake City. Utah 
KSYC-Yreka. Calif. 
KSYL-Alexandria. La. 
KSYX-Santa Rosa. N. M. 
KTAC-Tacoma, Wash. 
KTAE-Taylor. Tez. 
KTAR-Phoenix, Aria 
KTAT-Frederick, Okla. 
KTBB-Tyler, Ter. 
KTBC-Austin. Tex. 
KTCR-Malden. Mo. 
KTCH-Wayne, Neb. 
KTCR-Minneapolis, Minn. 
KTCS-Fort Smith. Ark. 
KTDL-Farmervllle, La. 
KTDO-Toledo. Ore. 
KTEE-Idaho Fails. Idaho 
KIEL-Walla Walla. Wash. 
KTEM-Temple, Tex. 
KTEO-San Angelo. Tex. 
KTER-Terrell, Tex. 
KTFI-Twin Falls, Idaho 
KTFS-Texarkana, Tex. 
KTGR-Columbia, Mo. 
KTHE-Thermopolis, Wyo. 
KTHO-South Lake Tahoe. Calif. 
KTHT-Houston, Tex. 
KTHS-Berryville, Ark. 
KTIB-Thibodaux, La. 
KTIL-Tillamook, Ore. 
KTIM-Sen Rafael, Calif. 
KTIP-Porterville, Calif. 
KTIX-Pendleton, Ore. 
KTJS-Hobart. Okla. 
KTKN-Ketchlkan, Alaska 
KTKR-Taft, Calif. 
KTKT-Tucson, Ariz. 
KTLD-Tallulah, La. 
KTLN-Denver. Colo. 
KILO-Mountain Home, Ark. 
KTLQ-Tahlequah, Okla. 
KTLU-Rusk, Tex. 
KTLW-Taras City. Ter. 
KTMC-McAlester, Okla. 
KTMN-Trumann, Ark. 
KTMS-Santa Barbara, Calif. 
KTNC-Falla City, Nebr. 
KTNM-Tucumcari, N. M. 
KTNT-Tacoma, Wash. 
KTOB-Petaluma, Calif. 
KTOC-Jonesboro, La. 
KTOD-Sinton, Tex. 
KTOE-Mankato. Minn. 
KTOH-Lihue, Hawaii 
KTOK-Oklahoma City, Okla. 
KTOM-Salinas, Calif. 
KTON-Belton, Ter. 
KTOO-Henderson. Nev. 
KTOP-Topeka, Kans. 
STOW-Sand Springs, Okla. 
KTPA-Prescott, Ark. 
KTRB-Modesto. Calif. 
KTRC-Santa Fe. N. M. 
STRE-Lufkin. Tez. 
KTRF-Thief River Falls. Minn. 
KTRG-Honolulu, Hawaii 
KTRH-Houston, Tex. 
KTRI-Sioux City, Iowa 
KTRM-Beaumont. Tex. 
KTRN-Wichita Falls. Ter. 
KTRT-Truckee. Calif. 
KTRY-Bastrop, La. 
KTSA-San Antonio. Tex. 
KTSL-Burnet, Tex. 
KTSM-El Paso. Tex. 
KTTN-Trenton, Mo. 
KTTR-Rolla. Mo. 
KTTS-Springfield, Mo. 
KTTT-Columbus, Neb. 

KTUC-Tucson, Ariz. 
KTUE-Tulla, Tex. 
KTUF-Tempe, Ariz. 
KTUI-Sullivan. Mo. 
KTW-Seattle, Wash. 
KTWO-Casper. WYO. 
KTXJ-Jasper, Tex. 
KTXO-Sherman, Tez. 
KTYM-Inglewood, Calif. 
KUAI-Eleele, Hawaii 
KUAM-Agana, Guam 
KUBA-Yuba City. Calif. KUBC Montrose. Colo. 
KUDE-Oceanside, Calif. 
KUDI-Great Falls. Mont. 
KUI)L-Fairway, Kans. 
KUDU-Ventura, Calif. 
KUDY-Spokane, Wash. 
KUEN-Wenatchee, Wash. 
KUGN-Eugene, Ore. 
KUIK-Hillsboro. Oregon 
KUJ-Walla Walla. Wash. 
KUKA-San Antonio, Tex. 
KUKI-UkhW. Calif. 
KUKU-Willow Springs, Mo. 
KULE-Ephrata. Wash. 
KULP-El Campo, Tex. 
KUMA-Pendleton, Ore. 
KUMU-Honolulu. Hawaii 
RUNG-Corpus Christi. Tex. 
MICA-Siloam Springs. Ark. 
KUPD-Tempe, Ariz. 
KUPI-Idatw Falls. Ida. 
KURA-Moab. Utah 
KCAL-Billings. Mont. 
KURV-Edinburg. Tex. 
KURY-Brookings. Ore. 
KUSH-Cushing. Okla. 
KUSN-St. Joseph, Mo. 
HUTA-Blanding, Utah 
KUTI-Yakima. Wash. 
KUTT-Fargo, N. D. 
KITTY-Palmdale. Calif. 
KUVR-Holdrege, Neb. 
HURL-Golden Valley. Minn. 
KUZN-West Monroe. La. 
KUZZ-Bakersfield, Calif. 
KVAN-Vancouver, Wash. 
KVAS-Astoria, Ore. 
KVBR-Bralsterd, Minn. 
KVCK-Wolf Point. Mont, 
KVCV-Redding. Calif. 
KVEC-San Luis Obispo. Calif. 
EVER-Conway. Ark. 
KVEG-Lao Vegas, Nev. 
KVEL-Vernal, Utah 
KVEN-Ventura, Calif. 
KVET-Austin. Tex. 
KVFC-Cortez, Colo. 
KVFD-Fort Dodge, Iowa 
KVGB-Great Bend, Kans. 
KVI-Seattle. Wash. 
KVIC.-Victoria, Tez. 
KVIL-Dallas. Tez. 
KVIN-Vinita, Okla. 
KVIO-Cottonwood, Ariz. 
KVIP-Redding, Calif. 
KVKM-Monahans, Tex. 
KVLB-Cleveland, Tex. 
KVLF-Alpine. Tea. 
KVLO--LaGrange, Tex. 
KVLH-Paulo Valley, Okla. 
KVLL-Livingston, Tex. 
KVLV-Fallon. Nev. 
KVMA-Magnolia, Ark. 
KVMC--Colorado City. Tex. 
KVML-Sonora, Calif. 
KVNI-Coeur d' Alene. Idaho 
KVNU-Logan, Utah 
KVOB-Bastrop, La. 
KVOC, -Casper, Wyo. 
KVOD-Albuquerque, N. M. KVOE-Emporia, Kans. 
KVOG-Ogden. Utah 
KVOL-Lafayette, La. 
KVOM-Morrilton. Ark. 
KVON-Napa. Calif. 
KVOO-Tulsa, Okla. 
KVOP-Plainview. Tex. 
KVOR-Colorado Springs, Colo. 
KVOU-Uvalde, Tex. 
KVOW-Riverton, Wyo. 
KVOX-Moorhead, Minn. 
KVOY-Yuma, Ariz. 
KVOZ-Laredo. Tex. 
KVPI-Ville Platte. La. 
KVRA-Vermillion, S. D. 
KVRC-Arkadelphia. Ark. 
KVRE-Santa Rosa. Calif. 
KVRH-Salida, Colo. 
KVRS-Rock Springs, Wyo. 
KVBA-McGehee, Ark. 
KVSF-Santa Fe. N. M. KVSH-Valentine, Neb. KVEI-Montpelier, Idaho 
KVSL-Show Low, Art. 
KVSO-Ardmore, Okla. 
KVWC-Vernon, Tex. 
KVWG-Pearsall, Tex. 
KVWM-Show Low, Aria 
KVWO-Cheyenne. Wyo. 
KVYL-Holdenville, Okla. 
KWAC-Bakersfield, Calif. 
KWAD-Wadena, Minn. KWAK-Stuttgart. Ark. 
KWAL-Wallace, Idaho 
SWAM-Memphis, Tenn. 
KWAT-Watertown, S. D. 
KWBA-Houston, Tex. 
KWBB-Wichita, Kans. 
KWBC-Navasota, Tex. 
KWBE-Beatrice, Neb. 
KWBG-Boone, Iowa 
KWBW-Hutchinson, Kans. 
KWCB-Searcy, Ark. 
KWCL-Oak Grove, La. 
KWCO-Chickasha, Okla. 
KWEIl-Rochester. Minn. 
KWED-Seguin. Tex. 
KWEI-Weiser, Idaho 
KWEL-Midland, Tex. 
KWEW-Hobbs, N. M. 
KWFR-Sen Angelo. Tez. 
KWFT-Wichita, Falls, Tex. 

KWG-Stockton, Calif. 
KWHI-Brenham, Tex. 
KWHK-Hutchinson, Kans. 
KWHN-Fort Smith. Ark. 
KWHO-Salt Lake City. Utah 
RWHW-Altus, Okla. 
KWIK-Pocatello, Idaho 
KWIL-Albany, Ore. 
KWIN-Ashland, Ore. 
KWIP-Merced. Calif . 
KWIQ-Moses Lake. Wash. 
KWIV-Douglas, Wyo. 
KWIX-Moberly, Mo. 
KWIZ-Santa Ana, Calif. 
KWJJ-Portland, Ore. 
KWK-8t. Louis, Mo. 
KWKC-Abilene, Ter. 
KWKH-Shreveport. La. 
KWKW-Pasadena, Calif. 
KWKY-Des Moines. Iowa 
KWLA-Many, La. 
KWLG-Wagoner, Okla. 
RWLM-Willmar, Minn. 
KWMC-DeI Rio, Tex. 
RWMT-Fort Dodge. Iowa 
KWNA-Winnemucca, Nev. 
KWNO-Winona. Minn. 
KWNS-Pratt, Kans. 
KWNT-Davenport, Ia. 
KWOA-Worthington, Minn. 
KWOC-Poplar Bluff. Mo. 
KWOE--Clinton, Okla. 
KWON-Bartlesville, Okla. 
KWOB-Worland, Wyo. 
KWOS-Jefferson City. Mo. 
KWOW-Pomona. Calif. 
KWPC-Muscatine, Iowa 
KWPM-West Plains, Mo. 
K W PR-C iara more. Okla. 
KWRD-Henderson, Tex. 
KWRE-Warrenton. Mo. 
KWRF-Warren. Ark. 
KWRG-New Roads. La. 
KWRO-Coquille, Ore. 
KWRT-Boonville, Mo. 
KWRW-Guthrie. Okla. 
KWSD-Mount Shasta. Calif. 
KWSH-Wewoka. Okla. 
KWSL-Grand Junction, Colo. 
KWSO-Waaco, Calif. 
KWSR-Sine, Colo. 
KWTC-Barstow, Calif. 
KWTO-Springfield, Mo. KWTX-Waco, Tex. 
KWUN-Concord, Calif. 
KWVR-Enterprise. Ore. 
KWVY-Waverly. Iowa 
KWWL-Waterloo, Iowa 
KWXY-Cathedral City. Calif. KWYK-Farmington, N. M. KWYN-Wynne. Ark. 
KWYO-Sheridan, Wyo. 
KWYR-Winner, S. D. KWYZ-Everett, Wash. KXA-Seattle, Wash. 
KXAR-Hope, Ark. 
KXEL-Waterloo, Iowa KXEN-St. Louis, Mo. 
KXEO-Mexico, Mo. 
KXEW-Tucson. Ariz. 
KXEX-Fresno, Calif. 
KXGI-Fort Madison, Iowa KXGN-Glendive, Mont. ERIC-Iowa City. Iowa KXIT-Dalhart, Tex. 
KXIV-Phoenix, Ariz. 
KXJK-Forrest City, Ark. KXKW-Lafayette. La. EXL-Portland, Ore. 
KXLE-Ellensburg, Wash. KXLF-Butte, Mont, 
KXLO-Lewistown, Mont. KXLR-North Little Rock. Ark. KXLW-Clayton. Mo. 
RXLY-Spokane. Wash. 
KXO-EI Centro. Calif. 
KXOA-Sacramento, Calif. KXOK-St, Louis, Mo. KXOL-Fort Worth. Tex. KXOW-Hot Springs, Ark. KXOX--Sweetwater, Tex. KXRA-Alexandria. Minn. KXRJ-Russellrille, Ark. KXRO-Aberdeen, Wash. KERX-San Jose. Calif. 
KXXL-Bozeman, Mont. KXXX-Colby, Rano. 
KXYZ-Houston, Tez. SYA-San Francisco, Calif. KYAC-Reattle, Wash. 
KYAK-Anchorage, Alaska 
KYAL-McKinney, Tez. KYCA-Prescott, Ariz. KYCN-Wheatland, Wyo. KYES-Roseburg. Ore. KYJ 

Medford, 
Idaho KYC Ore. KYLT-Missoula, Meet. 

KYME-Boise. Idaho 
KYND--Burlington, Iowa 
KYNG--Coon Bay. Ore. KYNO-Fresno, Calif. 
EYNT-Yankton, 8. D. KYOK-Houston, Tex. 
KYOR-Blythe, Calif. 
KYOS-Merced. Calif. 
KYOU-Greeley, Colo. 
KYRO-Potosi, Mo. 
KYBM-Mankato, Minn. 
KYSN-Colorado Springs. Colo. KY88-Missenla, Moist. 
KYUM-Yuma. Ariz. 
KYVA-Gallup, N. M. KM-Philadelphia, Pa. 
KYXI-Oregon City, Ore. SZAR-Tyler. Tez. 
BZEE-Weatherford, Tex. 
KZEL-Eugene, Ore. 
KZEY-Tyler, Tex. 
KZIA-Albuquerque, N. M. 
[MIN-Yuba City, Calif. 
KZIX-Fort Collins. Colo. 
KZIP-Amarillo. Tex. 
KZNG-Hot Springs, Ark. 
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KZOL-Farwell, Tex. 
KZON-Santa Maria. Calif. 
KZOO-Honolulu, Hawaii 
KZOT-Marianna, Ark. 
KZUN-Opportunity, Wash. 
KZYM-Cape Girardeau, Mo. 
KZZN-Littlefield, Texas 
WAAA-Winston-Salem, N. C. 
WAAB-Worcester, Mass. 
WAAC-Terre Haute, Ind. 
WAAG-Adel, Ga. 
WAAM-Ann Arbor, Mich. 
WAAT-Trenton, N. J. 
WAAX-Gadsden, Ala. 
WAAY-Huntsville, Ala. 
WABA-Aguadilla, P. B. 
WABB-Mobile, Ala. 
WABC-New York, N. Y. 
WARD-Fort Campbell, Ky. 
WABF-Falrhope, Ala. 
WABG-Greenwood, Miss. 
WABH-Deerfield. Va. 
WARI-Bangor, Me. 
WARD-Adrian, Mich. 
WASK-Augusta, Me. 
WABL-Amite, La. 
WABO-Waynesboro. Miss. 
WABQ-Cleveland. Ohio 
WABIL-Orlando-Winter Park, 

Fla. 
WABT-Tuskegee, Ala. 
WABV--Abbeville, S. C. 
WABY-Albany. N. Y. 
WAB7 Albemarle. N. C. 
WACA-Camden, 8. C. 
WACB-Kittanning, Pa. 
WACE-Chicopee, Mass. 
WACH-Newark. N. Y. 
WACL-Waycross, Ga. 
WACO-Waco, Tex. 
WACR-Co'umbus, Miss. 
WACT-Tuscaloosa, Ala. 
WACX-Austell, Ga. 
WAVY-Kissimmee, Fla. 
WADA-Shelby, N. C. 
WADE-Wadneboro. N. C. 
WADR-Newport, R. I. 
WADM-Decatur. Ind. 
WADO-New York City, N. Y. 
WADR-Recosen, N. Y. 
WADS-Ansonia, Conn. 
WAEB-Allentown, Pa. 
\VAF,L--Mayaguez, P. R. 
WAEW-Crossville. Tenn. 
WAFC-Staunton, Va. 
WAFT-Grand Rapids, Mich. 
WAGC-Centre. Ala. 
WAGE-Leesburg, Va. 
WAGF-Dothan. Ala. 
WAGC-Franklin, Tenn. 
WAGL-Lancaster, S .C. 
WAGM-Presque Isle. Me. 
WAGN-Menominee, Mich. 
WAGR-Lumberton, N. C. 
WAGS-Bishopvllle, S. C. 
WAGY--Forest City, N. C. 
WART-Annvllle-Cleona, Pa. 
W A IK-Galesburg. Ill. 
WAIL-Baton Rouge, La. 
WAIM-Anderson, S. C. 
WAIN-Columbia. Ky. 
WAIR-Winston-Salem, N. C. 
WAIT-Chicago, 111. 
WAJF-Decatur, Ala. 
WAJR-Morgantown, W. Va. 
WAKE-Va'neralso, Ind. 
WAKI-McMinnville. Tenn. 
WARN-Aiken. S. C. 
WAKO-Lawrenceville, Ill. 
WAKE-Akron, Ohio 
WARS-Fuquay-Virina, S. C. 
WAKX-Superior. Wis. 
WARY-Louisville, Ky. 
WALD-Walterhoro. S. C. 
WALE-Fall River, Masa. 
WALO-Albany. Ga. 
WALK-Patchogue, N. Y. 
WALL-Middletown. N. Y. 
WALM-Albion, Mich. 
WALT-Tampa, Fla. 
WALY-Herkimer, N. Y. 
WAMA-Selma. Ala. 
WAMD-Aberdeen. Md. 
WAME-Miami. Fla. 
WAMG-Gallatin, Tenn. 
WAMI-Opp. Ala. 
WAML-Laurel, Miss. 
WAMM-Flint, Mich. 
WAMO-Pittsburgh, Pa. 
WAMR-Venice. Fla. 
WAMS-Wilmington, Del. 
WA MW-Washington, Ind. 
WAMY-Amory, Miss. 
WANA-Anniston. Ala. 
WANB-Waynesburg, Pa. 
WANL-Linville, Ala. 
WANN-Annapolis, Md. 
WANO-Pineville, Ky. 
WANS-Anderson, S. C. 
WANT-Richmond, Va. 
WANV-Waynesboro, Va. 
WANY-Albany, Ky. 
WAOA-Opelika, Ala. 
WAOK-Atlanta, Ga. 
WAOP-Otsego, Mich. 
WAOV-Vincennes, Ind. 
WAPA-San Juan. P. R. 
WAPE-Jacksonville. Fla. 
WAPF-McComb, Miss. 
WAPG-Arcadia. Fla. 
WAPI-Birmingham, Ala. 
WAPL-App'eton, Wis. 
WAPO-Chattanooga, Tenn. 
WAPX-Montgomery. Ala. 
WAQI-Ashtabula, Ohio 
WAQY-Birmingham. Ala. 
WARA-Attleboro, Masa. 
WARB-Covington, La. 
WARD-Johnstown, a. 
WARE-Ware, Mass. 
WARF-Jasper, Ala. 
WARI-Ahbeville, Ala. 
WARR-Hagerstown. Md. 
WARM-Scranton, Pa. 

WARN-Fort I'lerce, Fla. 
WARO-Canonsburg, Pa. 
TVARU-Peru, Ind. 
WARY-Warwick-East Greenwich, 

R. I. 
WASA-Havre de Grace, Md. 
WASC-Spartanburg, S. C. 
WASK-Lafayette, Ind. 
WATA-Boone, N. C. 
WATC-Gaylord, Mich. 
WATE-Knoxville, Tenn. 
WATH-Athens, Ohio 
WATT-Indianapolis. Ind. 
WATK-Antigo, Wis. 
WATM-Atmore, Ala. 
WATN-Watertown, N. Y. 
WATO-Oak Ridge, Tenn. 
WATP-Marion. S. C. 
WATR-Waterbury, Conn. 
WATS-Sayre, Pa. 
WATT-Cadillac, Mich. 
WATV-Birmingham. Ala. 
WATW-Ash'and. Wis. 
WATZ-Alpena, Mich. 
WATTB-Auburn, N. Y. 
WAUC-W'auchula, Fla. 
WAITD-Auburn, Ala. 
WAUG-Augusta, Ga. 
WAUK-Waukesha, Wis. 
WAVA-Arlington. Va. 
WAVC-Warner Robins, Ga. 
WAVE-Louisville. Ky. 
WAVI-Dayton, Ohio 
WA\Z-Apollo, Pa. 
WATT-Stillwater. Minn. 
WAVO-Decatur, Ga. 
WAVP-Avon Park. Fla. 
WAVU-Albertville, Ala. 
WAVZ-New Haven, Conn. 
WAWA-West Allia, Wis. 
WAW K-Kendallville, Ind. 
WARE-Vero Beach, Fla. 
WAXTT-Georgetown. Ky. 
WAXX-Chippewa Palle, Wis. 
WAYB-Waynesboro, Va. 
WALE-Baltimore, Md. 
WAYN-Rockingham, N. C. 
WAYR-Orange Park, Fla. 
WAYS-Charlotte, N. C. 
WAYX-Waycross, Ga. 
WAYZ-Waynesboro. Pa. 
WAZA-Bainbridge, Ga. 
WA7E-Clearwater. Fla. 
WAZF-Yazoo City, Miss. 
WAZL-Hazleton. Pa. 
WAZS-Summerville. S. C. 
WAZY-Lafayette, Iod. 
WBAB-Babylon. N. Y. 
WBAC-Cleveland. Tenn. 
WRAD-College Park, Ga. 
WBAF-Barnesville, Ga. 
WBA CI-Burlington, N. C. 
WBA I, ---Baltimore. Md. 
WBAM-Montgomery, Ala. WRAP-Fort Worth. Tex. 
WBAR-Bartow, Fla. 
WBAT-Marlon. Ind. 
WBAW-Barnwell, S. C. 
WBAX-Wilkes-Barre. Pa. 
WBAY-Green Bay. Wis. 
WBAZ-Kingston. N. Y. 
WBBA-Pittafleld. Ill. 
WBBB-Burlington, N. C. 
WBBF-Rochester, N. Y. 
WBBI-Abingdon, Va. 
WERK-Blakely, Ga. 
WBBM-Chicago. Ill. 
WBBO-Forest City. N. C. WBBQ-Augusta, Ga. 
WBBR-Travelers Rest, S. C. WEBT-Lyons, Ga. 
WHEW-Youngstown, Ohio 
WBBX-Portsmouth, N. H. WBB7 Ponca City, Okla. 
WBCA-Bay Minette. Ala. 
WBCB-Levittown, Pa. 
WBCI-Williamsburg, Va. 
WBCH-Hastings, Mich. 
WBCK-Battle Creek. Mich. 
WBCM-Bay City, Mich. 
WBCO-Bucyrus, Ohio 
WBCU-Union, S. C. 
WBEC-Pittafleld. Mass. 
WEEE-Harvey. Ill. 
WBEJ-Elizabethton, Tenn. 
WBEL-South Beloit, Ill. 
WHEN-Buffalo, N. Y. 
WBER-Moncks Corner, S. C. WBET-Brockton, Masa. 
WBELT-Beaufort. S. C. 
WBEV-Beaver Dam, Wis. 
WBEX-Chillicothe, Ohio 
WBFD-Bedford, Pa. 
WRFJ-Woodbury, Tenn. 
WBGC-Chipley, Fla. 
WBGN-Bowling Green, Ky. 
WBGS-Slidell, La. 
WBHB-Fitzgerald, Ga. 
WBHC-Hampton. S. C. 
WBHF-Cartersville, Ga. WIMP-Huntsville. Ala. 
WBNT-Brownsville, Tenn. 
WBIA-Augusta, Ga. 
WBIB-Centreville, Ala. 
WBIE-Marietta, Ga. 
WBIG-Greensboro, N. C. 
WBIP-Boonville, Miss. 
WHIR-Knoxville. Tem. 
WBIS-Brlatol, Conn. 
WBIW-Bedford. Ind. 
WBIX-Jacksonville Beach, Fla. 
WBIZ-Eau Claire, Wia. 
WBKII-Hattiesburg, Miss. 
WBKN-Newton, Miss. 
WBKY-West Bend, Wia. 
WBLA-Elizabethtown, N. C. 
WBLC-Lenoir City. Tenn. 
WBLE-Batesville, Miss. 
WRLF-Bellefonte, Pa. 
WBLO-Lexington. Ky. 
WBLT-Dalton, Ga. 
WBLO-Evergreen, Ala. 
WBLR-Rateaburg. S. C. 
WBLT-Bedford, Va. 

WBLU-Salem, Va. 
WBLY-Springfield, Ohlo 
WBMA-Beaufort, N. C. 
WBMC-McMinnville, Tenn. 
WBMD-Baltimore, Md. 
WBME-Belfast, Me. 
WBMK-'eat l'oint, Ga. 
WBML-Macon, Ga. 
WBMS-Black Mountain, S. C. 
WBNB-St. Thomas, V. I. 
WBNC-Conway, N. H. 
WBNL-Boonville, Ind. 
WBNO-Bryan, Ohio 
WBNR-Beacon, N. Y. 
WBNS-Columbua, Ohio 
WBNT-Oneida. Tenn. 
WBNX-New York, N. Y. 
WBNT-Oneida, Tenn. 
WBOB-Galax, Va. 
WBOC-SaUsbury, Md. 
WBOK-New Orleans, La. 
WBOL-Bolivar, Tenn. 
WBOP-Pensacola, Fia. 
WBOS-Brookline, Mass. 
WBOW-Terre Haute, Ind. 
WBOX-Bogalusa, La. 
WBOY-Clarksburg, W. Va. 
WBPZ-Lock Haven, Pa. 
WBRB-Mt. Clemens, Mich. 
WBRC-Birmingham, Ala. 
WBRD-Bradenton, Fla. 
WBRE-Wilkes-Barre, Pa. 
WERG-Lynchburg. Va. 
WBRI-Indianapolis, Ind. 
WBRD-Marietta, Ohio 
WERK-I'ittsfleld, Maas. 
WBRL-Berlin, N. H. 
WBRM-Marion, N. C. 
WBRN-Big Rapide, Mich. 
WBRO-Waynesboro, Ga. 
WBRT-Bardstown, Ky. 
WBEV-Boonville, N. Y. 
WBRX-Berwick, Pa. 
WBRY-Waterbury, Conn. 
WBSC-Bennettsville, S. C. 
WBSG-Blackshear, Ga. 
WBSM-New Bedford, Mass. 
WBSR-Pensacola. Fla. 
WBT-Charlotte, N. C. 
WBTA-Batavia, N. Y. 
WBTC-Uhrichsville, Ohio 
WBTH-Williamson, W. Va. 
WBTM-Danville, Va. 
WBTN-Bennington, Vt. 
WBTO-Linton, Ind. 
WBTS-Bridgeport, Ala. 
WBUC-Bucknannon, W. Va. 
WBUD-Trenton, N. J. 
WBUG-Ridgeland. S. C. 
WBUT-Butler. Pa. 
WBUX-Doyleston, Pa. 
WBUY-Lexington, N. C. 
WBUZ-Fredonia. N. Y. 
WBVM-Utica, N. Y. 
WBVP-Beaver Falls, Pa. 
WRYB-Saint Paula, N. C. 
WBYE-Calera, Ala. 
WBYG-Savannah. Ga. 
WBYS--Canton, Ill. 
WEE-Boston, Mass. 
WBZA-Glens Falls, N. Y. 
WBZB-Selma, N. C. 
WBZE-Wheeling, W. Va. 
WCAR-Rutherford'on. N. C, WCAI-Fort Myers. Fla. 
WCAM-Camden. N. J. 
WCAO-Baltimore. Md. 
WCAP-Lowell, Mass. 
WCAR-Detroit, Mich. 
WCAS-Cambridge, Mass. 
WCAT-Orange, Mass. 
WCAU-Philadelphia, Pa. 
WCAW-Charleston. W. Va. 
WCAY-Cayce, S. C. 
WCAZ-Carthage, Ill. 
WCBA-Corning, N. Y. 
WCBG-Chambersburg, Pa. 
WCBI-Columbua, Misa, 
WCBK-Martinsville, Ind. 
WCBL-Benton. Ky. 
WCBM-Baltimore, Md. 
WCBS-New York. N. Y. 
WCBT--Roanoke Rapids, N. C. 
WCBW-Columbia, Ill. 
WCBY-Cheboygan, Mich. 
WCCC-Hartford. Com. 
WCCF-Punta Corda. Fla. 
WCCM-Lawrence, Mass. 
WCCN-Neillsville, Wie. 
WCCO-Minneapolis, Minn. 
WCCW-Traverse City, Mich. 
WCDJ-Edenton, N. C. 
WCDL-Carbondale, Pa.. 
WCDS-Glasgow, Ky. 
WCDT-Winchester, Tem. 
WCDQ-Hamden. Com. 
WCEC-Rocky Mount, N. C. 
WCED-Du Bois. Pa. 
WCEP-Parkersburg, W. Va. 
WCEH-Hawkinsville. Ga. 
WCEM-Cambridge, Md. 
WCEN-Mt. Pleasant. Mich. 
WCER-Charlotte, Mich. 
WCFL-Chicago. Ill. 
WCFR-Springfield, Vt. 
WCFV-Clif ton Forge, Va. 
WCGA-Calhoun, Ga. 
WCOC-Belmont, N. C. 
WCGO-Chicago Heights, Ill. 
WCGR-Canandaigua, N. Y. 
WCHA-Chambershurg, Pa. 
WCHB-Inkster. Mich. 
WCHE-West Cheater, Pa. 
WCHI-Chillicothe, Ohio 
WCHJ-Brookhaven, Miss. 
WCHK-Canton, Ga. 
WCHL-Chapel Hill, N. C. 
WCHN--Norwich, N. Y. 
WCHO-Washington Court House, 

Ohio 
WCAS--Charleston, W. Va. 
WCHV-Charlottesville, Va. 
WCIL-Carbondale, Ill. 
WCIN-Cincinnati, Ohio 

WCIR-Beckley, W. Va. 
WCIT-Lima, Ohio 
WCJU-Columbia, Miss. 
WCKB-Dunn, N. C. 
WCKD-Ishpeming, Mich. 
WCKI-Oreer, S. C. 
WCKM-Winnsboro, S. C. 
WCKY-Cincinnati, Ohio 
WCLB--Camilla, Ga. 
WCLC-Jamestown, Tenn. 
WCLD-Cleveland, Miss. 
WCLE--Cleveland, Tenn. 
WCLG-Morgantown, W. Va. 
WCLI-Corning, N. Y. 
WCLO-Janesville, Wis. 
WCLR-Crystal Lake, Ill. 
WCLS-Columbus, Ga. 
WCLT-Newark, Ohio 
WCLU-Covington, Ky. 
WCLW-Mansfle:d, Ohio 
WCMA-Corinth, Misa. 
WCMB-Harrisburg, Pa. 
\VCMC-Wildwood, N. J. 
WCME-Brunswick. Maine 
WCMI-Ash.and, Ky. 
WCMN--Arecibo. P. R. 
WCMP-Pine City. Minn. 
WCMIP-E.khart, Ind. 
WCMS-Norfo.k, Va. 
WCMT-Martin, Tenn. 
WCMY-Ottawa, Ill. 
W CNB-Connersville. Ind. 
WCNC-Elizabeth City, N. C. 
WCND-She.byvllle, Ky. 
WCNH-Quincy, Fla. 
WCNL-Newport, N. H. 
WCNR-Bloomsburg. Pa. 
WCNIT-Crestview, Fla. 
WCNW-Fairfle_d, Ohio 
WCNX-Midd.etown. Conn. 
WCOA-Pensaco-a, Fla. 
WCOC-Meridian, Miss. 
WCOF-Immokalee, Fla. 
WCOG-Greensboro, N. C. 
WCOH--Newnan. Ga. 
WCOJ- Coatesvil'e. Pa. 
WCOK-Sparta, N. C. 
WCOL-Co.umbus, Ohio 
WCON-Cornelia, Ga. 
WCOP-Holton, Mass. 
WCOR-Lebanon, Tenn. 
WCOU-Lewiston. Me. 
WCOV-Montgomery, Ala. 
WCOW-Sparta, \Vis. 
WCOY-Columbia, Pa. 
WCPA-Clearfle:d. Pa. 
WCPC-Houston, Misa. 
WCPK-Chesapeake, Va. 
WEAN-Providence, R. I. 
WCPH-Etowah. Tenn. 
WCPM-Cumberland, Ky. 
WCPS-Tarboro. N. C. 
WCRA-EMngham, Ill. 
WCRB-Waltham, Mass. 
WCRE-Cheraw. S. C. 
WCRI-Scottsboro, Ala. 
WCRK-Morristown, Tem. 
WCRL-Oneonta. Ala. 
WCRM-Clare. Mich. 
WCRO-Johnstown, Pa. 
WCRS-Greenwood, S. C. 
WCRT-Birmingham, Ala. 
WCRV-Washington, N. J. 
WCRW-Chicago. Ill. 
WCRY-Macon, Ga. 
WCSC-Charleston, S. C. 
WCSH-Portland, Me. 
WCSI-Columbus, Ind. 
WCSJ-Morris, III. 
WCSL-Cherryviile, N. C. 
WCSM-Celina, Ohio 
WCSR-Hillsdale, Mich. 
WCSS-Amsterdam. N. Y. 
WCST-Berkeley Springs, W. Va. 
WCTA-Andalusia, Ala. 
WCTC-New Brunswick, N. J. 
WCTR-Chestertown, Md. 
WCTT-Corbin. Ky. 
WCTW-New Castle, Ind. 
WCUB-Manitowoc, Wie. 
WCUE-Akron, Ohio 
WCUM-Cumberland, Md. 
WCVA-Culpeper, Va. 
WCVT-Connellsville, Pa. 
WC V L-Crawfordsville. Ind. 
WCVP-Murphy. N. C. 
W C V S-Spr i ngflel d. III. 
WCVU-Portsmouth, Va. 
WCWA-Toledo, Ohio 
WCWC-Ripon. Wia. 
WCWR-Dunedin, Fla. 
WCYB-Bristol, Va. 
WCYN-Cynthiana, Ky. 
WDAD-Indiana, Pa. 
WDAE-Tampa, Fla. 
WDAF-Kansas City, Mo. 
WDAK-Columbus, Ga. 
WDAL-Meridian, Miss. 
WDAN-Danville, Ill. 
WDAR.-Darlington. S. C. 
WDAS-Philadelphia, Pa. 
WDAX-McRae, Ga. 
WDAY-Fargo, N. D. 
WDBC-Escanaba, Mich. 
WDBF-Delray Beach, Fla. 
WDBJ-Roanoke. Va. 
WDBL-Springfield, Tenn. 
WDBM-Statesville, N. C. 
WDBO-Orlando, Fla. 
WDBQ-Dubuque, Iowa 
W DCF-Dade City, Fla. 
WDCJ-Arlington, Fla. 
WDCR-Hanover. N. H. 
WDDT-Greenville, Miss. 
WDDY---Gloucester, Va. 
WDEA-Ellsworth, Me. 
WDEC-Americus, Ga. 
WDEF-Chattanooga, Tenn. 
WDEH-Sweetwater, Teno. 
WDEL-Wilmington, Del. 
WDEN-Macon. Ga. 
WDEV-Waterbury, Vt. 
WDEW-Westfield. Mass. 
WDGL-Douglasville, Ga. 

WDGY-Minneapolis. Minn. 
WDIA-Memphis. Tenn. 
WDIG-Dothan, Ala. 
WDIX-Orangeburg, S. C. 
WDJS-Mt. Olive, N. C. 
WDKD-Kingstree, S. C. 
WDKN-Dickson, Tenn. 
WDLA-Walton, N. Y. 
WDLB-Marshfle:d, Wis. 
WDLC-Port Jervis, N. Y. 
WDLP-Panama City, Fla. 
W'DLR-De.aware, Ohio 
\VDME-Dover-Foxcroft, Me. 
WDMG-Douglas, Ga. 
WDMJ-Marquette, Mich. 
WDMV-Pococooke City, Md. 
WDNC-Durham, N. C. 
WDNE-E kins, W. Va. 
WDNG-Anniston. Ala. 
WDNT-Dayton, Tenn. 
WDOC-Prestonburg. Ky. 
VDOD-Chattanooga, Tenn. 

WDOE-Dunktrk, N. Y. 
WDOG-Allendale, S. C. 
WDOL-Athens. Georgia 
WDON-Wheaton, Md. 
WDOR-Sturgeon Bay, Wis. 
WDOS-Oneonta, N. Y. 
WDOT-Burlington, Vt. 
WDOV-Dover, Del. 
WDO\V-Dowagiac, Mich. 
WDQN-Du Quoin, Ill. 
WDRC-Hartford. Conn. 
WDSC-Willon, S. C. 
IVDSO-Dyersburg, Tenn. 
WDSK-Cleveland, Miss. 
WDSM-Sunerior. Wis. 
WDSP-DeFuniak Springs, Fla. 
WDSR-Lake City, Fla. 
WDSLT-New Orleans, La. 
WDTM-Selmer, Tenn. 
WDTTN-Gainesville, Ga. 
WDUX-Waupaca, Wie. 
WDTTZ-Green Bay. Wis. 
WDVA-Danville, Va. 
WDVII-Gainesville. Fla. 
WDVL-Vineland, N. J. 
WDWD-Dawson. Ga. 
WDWS-Champaign, IIL 
WDXR-Chattanooga, Tenn. 
WDXE-Lawrenceburg, Tenn. 
WDXI-Jackson. Tenn. 
WDXL-Lexington, Tenn. 
WDXN-Clarksville, Tem. 
WDXR-Paducah. Ky. 
WDXY-Sumter, S. C. 
WDYX-Buford, Ga. 
WDZ-Decatur, Ill. 
WEAR-Greer. S. C. 
WEAC-Gaffney. S. C. 
WEAG-Alcoa, Tenn. 
WEAL-Greensboro, N. C. 
\VEAM-Arlington, Va. 
WEAQ-Eau Claire. Wia. 
WEAS-Savannah, Ga. 
WEAT-West Palm Beach, FL. 
WEAV-Plattsburgh. N. Y. 
W'EA W-Evanston. III. 
WEBB-Baltimore. Md. 
W ERC-Duluth, Minn. 
WEB.T-Brewton. A's. 
WEBO-Owego. N. Y. 
WEBQ-Harrisburg, Hl, 
WEBR-Buffalo, N. Y. 
WEBS-Calhoun, Ga. 
WEBY-Milton. Fla. 
WELL-Eau Claire. Wis. 
WEDC-Chicago. III. 
WEDO-McKeesport. Pa. 
WEEB-Southern Pines. N. C. 
WEED-Rocky Mount. N. C. 
WERE-Albany, N. Y. 
WEEF-Highland Park, Hl. 
WEEI-Boston, Mass. 
WEEL-Fairf ax, Va. 
WEEN-Lafayette. Tenn. 
WEEP-Pittsburgh, Pa. 
WEER-Warrenton, Va. 
WEET-Richmond, Va. 
WEETT-Reading, Pa. 
WEF,W-Washington, N. C. 
WEEX-Easton, Pa. 
WEEZ -Cheater. Pa- 
WEGO-Concord, N. C. 
WEEP-Presque Isle, Maine 
WEHH-E'mira Heights - 

Horseheads, N. Y. 
WF,HW-Windsor, Conn. 
WHIP-Charleston, III. 
WHIP-Moundsville. W. Va. 
WETM-Fitchburg. Mass. 
WEIR-Weirton, W. Va. 
WETSVentre. Ala. 
W EJL- Branton. Pa. 
WERR-Fayetteville, Tenn. 
WEKY-Richmond. Ky. 
WERZ-Monroe. Wie. 
WELB-Elba, Ala. 
WELL-Welch, W. Va. 
WELD-Fisher. W. Va. 
WELE-South Daytona Beach. 

Fla. 
WELI-New Haven. Com. 
WELK-Charlottesville, Va. 
WELM-Elmira, N. Y. 
WENT-Elmira, N. Y. 
WF,LO--Tupelo, Miss. 
WELP-Easely. S. C. 
WELR-Roanoke, Ala. 
WELS-Kinston, N. C. 
WELV-Ellenville, N. Y. 
WELW-Willoughby, Ohio 
WELY-Ely, Minn. 
WELZ-Belzoni, Miss. 
WEMB-Erwin, Tenn. 
WEMD-Easton, Md. 
WEMJ-Laconia. N. H. 
WEMP-Milwaukee, Wis. 
WENC-Whitevtlle, N. C. 
WEND-Ebensburg. Pa. 
WENS-Endicott, N. Y. 
WENG-Englewood, Fla. 
WENK-Union City, Teno. 
WENN-Birmingham, Ala. 

WENII-Madison, Tenn. 
WENR-Englewood, Tenn. 
WENT-G.oversville, N. Y. 
WENT-Elmira, N. Y. 
WENZ-Richmond, Va. 
WEOK-Poughkeepsie, N'. Y. 
WEOL-Elyria, Ohio 
WEPG-South Pittsburg, Tenn. 
WEPM-Martinsburg, W. Va. 
WERA-Plainfield. N. J. 
WERD-Atlanta, Ga. 
WERE-Cleveland, Ohio 
WERH-Hamilton, Ala. 
WERI-Westerly, R. I. 
WERK-Muncie, Ind, 
WERL-Eagle River, Wis. 
WERT-Van Wert, Ohio 
WERX-Wyoming, Mich. 
WESA-Char'eroi, Pa. 
WESB-Bradford. Pa. 
WESC-Greenville, S. C. 
WESQ-Southbridge, Mass. 
WESR-Tasley, Va. 
WEST-Easton, Pa. 
WESX-Salem. Mass. 
WEST-Leland, Miss. 
W ETB-Johnston City, Teno. 
WETC-Wendell, N. C. 
WETH-St. Augustine. Fla. 
WETT-Ocean City, Md. 
WETU-Wetumoka, Ala. 
WETZ-New Martinsville, W. Va. 
WETTP-Huntsville. Ala. 
WEVA-Emporia. Va. 
WEVD-New York. N. Y. 
WEVE-Eve'eth. Minn. 
WEW-St. Louis, Mo. 
\VEWO-Lautinburg, N. C. 
WEXL-Royal Oak. Mich. 
WEXT-West Hartford, Conn. 
WEYE-Sanford. N. C. 
WELT-Talladega. Ala. 
WEZE-Boston, Mass. 
WEZJ-Willimshurg. Ky. 
WEZQ-Winfield. Ala. 
WEZY-Cocos. F'a. 
WFAA-Dallas, Tex. 
WFAR-Mtami. Fla. 
WFAD-Mtddlehury. Vt. 
WFAO-Fermville, N. C. 
WFA H-Alliance. Ohio 
WFA T-Fayetteville. N. C. 
WF A R-Farrell, Pa. 
W°'AS-White Plaine, N. Y. 
WFATT-Augusta. Me. 
WFAW-Ft. Atkinson, Wis. 
WFAR-Falls church, Va. WFRA-San Sebastian, P. R. 
WFPC-OreenvI'e, S. C. 
WFRtn-Fernandina Beach, Fla. 
WFPG-A 

lisons, Pa. 
WFPL-Syracuse, N. Y. 
W FRM-Indi a nanoii a. Ind. 
WFPR-Raitimore. Md. 
WFBS-Spring Lake, N. C. 
WFCC-Frank'Inton. La. 
WF^M-Winston-Salem, N. C. 
WFDlt'-F'int. Mich. 
WFDR-Manchester, Ga. 
WVP.A-Manchester, N. H. 
WFF,R-Sylacauga, Ala. 
WFE^-Harriahnrg. Pa, 
WFn'a'-Co'umhia, Miss. 
WPM-Marathon. Fla. 
WFGL-Fitchhurg. Mass. 
WFON-Gaffney. S. C. 
WFOW-Black Mountain, N. C. 
WFHG-Bristo'. Va. 
WFTTK-Pell City. Ala. 
WFPR-Wisconsin Rapids, Wis. 
WFTA-Louisville. Ky. 
WFTF-Milford, Conn. 
WFTG-Sumter. S. C. 
WFTL-Phl'sdelphis. Pa. 
WFTN-Find'ay. Ohio 
WFTS-Fountain Inn. S. C. 
WPM-Kissimmee. Fla. 
WFTW-Fairfle'd. Ill. 
WFTQ-Huntsville, Ala. 
WFKN-Frank'in. Kv. 
WFKY-Frankfort. Ky. 
WFT. A -Ma mna, F'a, 
WFLR-Favetteville. N. C. 
WFT,T-bw'kmrt Mountain, Teno. 
WFLN-Philadelphia, Pa. 
WFT/t-Farmville. Va. 
WF .R-Dnndve. N. Y. 
Wa'T.W-MontirePo. Ky. 
WFT,S-Fredericksburg, Va. 
WFM^-Gn'dahnrn, N. C. WFMn-Frderick. Md. 
WV'M _cn't,.,an. Ala. 
WFMT-Montgomery. Ala. 
W PM.T-Youngstown. Ohio 
WFMn-Fairmont. N. C. 
WFMW-Medtsnnvtlle. Ky. 
WFN^-Favettevi1te, N. C. 
WFNTrNnrth Augusta, S. C. WmnR-Fnatnrta. Ohio 
WS'^M-Mertetta. Oa. 

WFnR-Fattiesburg. 
Miss. 

WFnY-St. Augustine. Fla. WFPA-Ft. Payne. Ala. 
WFPG-A t'ansie City, N. J. 
WFPM-Fort Vaney. Ga. 
WFPR-Frammnnd, La. 
Wes A-Franklin. Pa. 
WFRR-Prnathnrg, Md. WFn^-Reidsville. N. C. 
WFRT.-Freenort. Ill. 
WFRM-condersport. Pa. 
WFRo-Fremont. Ohio 
WFRY-West Frankfort, III. 
WFSc-Franklin. N. C. 
WFOTT-Va'nsraiso-Nineville, Fla. \VFC.LPine'laa Park. Fla. 
WFSP-Kingwood, W. Va. 
WFSR-Rath, New York 
WPM-Caribou. Maine 
WFT0-Kinston, N. C. 
WFTG-Tnndnn. Kv. 
WTn'L-Fort Lauderdale, Fla. 
WFTM-Maysville, Kv. 

(Continued on next page) 
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Call Letter Index AM-Continued 
WFTN-Franklin, N. H. 
WFTO-Fulton, Miss. 
WFTR-Front Royal. Va. 
WFTW-Fort Walton Beach, Fla. 
WFUL-Fulton. Ky. 
WFITf-M lamI. Fla. 
WFUR-Grand Rapids, Mich. 
WFVA-Fredericksburg, Va. 
WFWL-Camden. Tem. 
WFBTi-Fort Rayne, Ind. 
WFYC-Anna, Mich. 
WGAA-Cedartown, Ga. 
WOAC-Augusta, Ga. 
WOAD -Gadsden, Ala. 
WOAF-Valdosta, Ga. 
WOAI-Elizabeth City, N. C. 
WOAL-Lancaster, Pa. 
WI/AN-Portland, Me. 
WGAP-Maryville, Tenn. 
WGAR-Cleveland, Ohio 
WGAS-Gastonia, N. C. 
WOAT-Gate City, Va. 
WGAII-Athens, Ga. 
WOAW-Gardner, Mass. 
WGBB-Freeport, N. Y. 
WGBF-Evansville, Ind. 
WGBG-Greensboro, N. C. 
WOBI-Scranton, Pa. 
WGBR-Goldsboro, N. C. 
WC/BS-Miami, Fla. 
WGCB-Red Lion. Pa. 
WI/CD-Chester, S. C. 
WOCH-Greenwich. Conn. 
WOCM-Gulfport, Miss. 
WGEA-Geneva, Ala. 
WORE -Indianapolis. Ind. 
WOEM-Quincy, Ill. 
WGEN-Geneseo, Hl. 
WGET-Gettysburg, Pa. 
WOEZ-Beloit, Wis. 
WGFA-Watseka, Ill. 
WGFS-Covington. Ga. 
WGGA-Gainesville, Ga. 
NOGG -Gainesville, Fla. 
WOGH-Marion, Ill. 
WC/GO-Salamanca, N. Y. 
WGH-Newport News. Va. 
WC/He-Clayton, Ga. 
WGHM-Skowhegan, Me. 
WOIIN-Grand Haven, Mich. 
WGHQ-Kingston, N. Y. 
WGIC-Xenia, Ohio 
WOIG-Brunswick. Ga. 
WOHrGalesburg, Ill. 
WOIR-Manchester, N. H. 
WGIV-Charlotte, N. C. 
WOKA-Atlanta, Ga. 
WGKR-Perry, Fla 
WOKV-Charleston. W. Va. 
WOL-Fort Wayne. Ind. 
WC/LB-Port Washington, Wis. 
WGLC-Mendota, Ill. 
WOLI-Babylon, N. Y. 
WGMA-Hollywood, Fla. 
WOMF-Watkins Glen, N. Y. 
WOML-Hinesviile, Ga. 
WOMM-Millington. Tenn. 
WOMS-Bethesda, Md. 
WON --Chicago, Ill. 
WONC-Gastonia. N. C. 
WOKE -Panama City Beach, Fla. 
WONI-Wilmington, N. C. 
IVONS-Murfreesboro, Tenn. 
WC/NU-Granite City. Ill. 
WGNY-Newburgh, N. Y. 
WGOC-Kingsport, Tenn. 
WGOE-Richmond, Va. 
WOOL -Walhalla, S. C. 
WGOH-Grayson. Ky. 
WGOK-Mobile, Ala. 
WOOL-Cloldsboro, N. C. 
WOON-Munising, Mich. 
WOOV-Valdosta, Ga. 
WGPA-Bethlehem, Pa. 
WGPC-Albany, Ga 
WGR-Buffalo, N. Y. 
WGRA--Cairo, Ga. 
WORD -Grand Rapids. Mich. 
WGRF-Aguadilla, P. R. 
WGRI--Griffin, Ga. 
WORM -Greenwood, Miss. 
WORO-Lets City. Fla 
WC/RP-Greenville, Pa. 
WORT -Chicago, Ill. 
WGRV-Greenville, Tenn. 
WOSA-Ephrata, Pa. 
WGSB-Geneva, Ill. 
WORM -Huntington, N. Y. 
WOSR-Millen, Ga. 
WOST-Atlanta, Ga. 
WOSV-Guntersville, Ah. 
WGSW-Greenwood, S. C. 
WGTA-Summerville, Ga. 
WGTL-Kannapolla, N. C. 
WGTM-Wilson, N. C. 
WGTN-Georgetown, S. C. 
WOTO-Cypress Gardens. Fla. 
WOUL-New Port Richey, Fla 
WOUN-Decatur, Ga. 
WOUS-North Augusta, S. C. 
WGUY-Bangor, Me. 
WOVA-Geneva, N. Y. 
WGVM-Greenville, Miss. 
WOWR-Asheboro, N. C. 
WOY-Schenectady, N. Y. 
WGYV-Greenville, Ala. 
WHAB-Baxley, Ga. 
WHAG-Halfway, Md. 
WHAI-Greenfield, Mass. 
WHAK-Rogers City, Mich. 
WHAL-Shelbyville, Tenn. 
WHAM -Rochester. N. Y. 
WHAN-Haines City. Fla 
WHAP--Hopewell, Va. 
WHAR-Clarksburg, W. Va. 
WHAS-Louisville, Ky. 
WHAT -Philadelphia. Pa. 
WHAV-Haverhill, Maas. 
WHAW-Weston. W. Va. 
WHAZ-Troy, New York 
WHB-Kansas City. Mo. 
WHBB-Selma, Ala. 
WHBC-Canton, Ohio 
WHBF-Rock Island, Ill. 
WHBG-Harrisonburg. Va. 
WHBL-Sheboygan, Wis. 

WIIBN-Harrodsburg, Ky. 
WHBO-Tampa, Fla. 
WHBQ-Memphis, Tenn. 
WHBT-Harriman, Tenn. 
WHBU-Anderson, Ind. 
WHBY-Appleton, Wis. 
WHCC-Waynesville, N. C. 
WHCO-Sparta, Ill. 
W HCQ-Spartanburg, S. C. 
WHCU-Ithaca, N. Y. 
WHDF-Houghton, Mich. MIDI -Boston, Maas. 
WHDL-Olean, N. Y. 
WHEB-Portsmouth, N. H. 
WHEE-Martinsville, Va. 
WHEC-Rochester, N. Y. 
WHEL-New Albany, Ind. 
WHEN -Syracuse, N. Y. 
WHEO-Stuart, Va. 
WREP-Foley, Ala 
WHER-Memphis, Tenn. 
WHEW -Riviera Beach. Fla. 
WHFE-Benton Harbor. Mich. 
WHGR-Houghton Lake. Mich. 
WHIM -Warren, Ohio 
WHIM -Holly Hill, S. C. 
WHHM-Henderson, Tenn. 
WHHV-Hillsville, Va. 
WHHY-Montgomery, Ala. 
WHIE--Grünn, Ga. 
WHIR -Portsmouth, Va. 
WHIL-Medford, Mass. 
WHIM -Providence. R. I. 
WHIN --Gallatin, Tenn. 
WHIO-Dayton, Ohio 
WHIP -Mooresville. N. C. 
WHIR -Danville. Ky. 
WHIG -Bluefield, W. Va. 
WHIT -New Bern. N. C. 
WHIY-Orlando, Fla. 
WHIZ -Zanesville, Ohio 
WHIR -Greensburg, Pa. 
WHJC-Matewan, W. Va. 
WHK-Cleveland, Ohio 
WHKP-Hendersonville, N. C. 
WHKY-Hickory, N. C. 
IVIILB-Virginia, Minn. 
WHLD-Niagara Falls. N. Y. 
WHLF-South Boston, Va. 
WHLI-Hempstead, N. Y. 
WHLL-Wheeling, W. Va. 
WHLM-Bloomsburg, Pa. 
WHLN-Harlan, Ky. 
WHLO-Akron. Ohio 
WHLP-Centerville, Tenn. 
WHLS-Port Huron, Mich. 
WHLT-Huntington. Ind. 
WHMC-Galtheraburg, Md. 
WHMI-Howell, Mich. 
WHMP-Northampton, Mass. 
WHN-New York, N. Y. 
WHNC-Henderson. N. C. 
WRNS -McComb, Miss. 
WHO-Des Moines. Iowa 
WHOA -San Juan. P. R. 
WHOC-Philadelphia, Miss. 
WHOD-Jackson, Ala. 
WIIOK-Lancaster, Ohio 
WHOL-Allentown. Pa. 
WHOM -New York. N. Y. 
W HON-Centervi lle. Ind. 
WHOO-Orlmdo, Fla. 
WHOP-Hopklnsville, Kg. 
WHOS-Decatur, Ala. 
WHOT-Campbell. Ohio 
WHOU-Houlton, Me. 
WHOW-Clinton, Ill. 
WHP-Harrisburg, Pa. 
WHPB-Belton, B. C. 
WHPF-Sigh Point. N. C. 
WHPL-Winchester. Va. 
WIMP -FM -Riverhead. N. Y. 
WHRN-Herndon, Va. 
WHRT-Hartselle, Ala. 
WHRY-Elizabethtown, Pa. 
WHSC-Hartsville, S. C. 
WHBL-Wilmington, N. C. 
WHSM-Hayward, Wis. 
WHSY-Hattiesburg, Miss. 
WIITC-Holland, Mich. 
WHTG-Eatontown, N. J. 
WHUB-Cookeville. Tenn. 
WHIIC-Hudson, N. Y. 
WHIM -Reading, Pa. 
WHLTN-Huntingdon. Pa. 
WHU1-Anderson. Ind. 
WHVL-Hendersonville, N. C. 
WHVR-Hanover, Pa. 
WHVW-Hyde Park. N. Y. 
WHWB-Rutland, Vt. 
WHWE-Princeton. N. J. 
WHYD-Columbus. Ga. 
WHYL-Carlisle, Pa. 
WHYN-Springfield, Mass. 
WHYP-North East. Pa. 
WHYZ-Greenville, S. C. 
WIAC-San Juan, P. R. 
WIAM-Willfamston, N. C. 
WIBA-Madison. Wis. 
WIBB-Macon, Ga. 
WIBC-Indianapolis, Ind. 
WIBG-Philadelphia, Pa. 
WIBM-Jackson, Mich. 
WIER-Baton Rouge, La. 
WIBU-Poynette, Wis. 
WIBV-Belleville, Ill. 
WIBW-Topeka, Kans. 
WIBX-Utica, N. Y. 
WICC-Bridgeport. Conn. 
WICE-Providence. R. L 
WICH -Norwich, Com. 
WICK -Scranton. Pa. 
WICO-Salisbury, Md. 
WICY-Malone, N. Y. 
WIDD-Elirabethton. Tenn. 
WIDE -Biddeford, Me. 
WIDO-St. Ignare. Mich. 
WIDU-Fayetteville, N. C. 
WIEI.-Elizabethtown. Ky. 
WIFE -Indianapolis. Ind. 
WIFF-Auburn, Ind. 
WIFM-Eikin. N. C. 
WIGM-Medford. Wis. 
WIGO-Atlanta, Ga. 
WIGS -Gouverneur, N. Y. 
{4TH -Homestead, Fla 

WIIN-Atlanta, Ga. 
WIKB-Iron River, Mich. 
WIKC-Bogalusa, La. 
WIKE-Newport. Vt. 
WIKI-Chester, Va. 
WIKY-Evansville, Ind. 
WIL-St. Louis, Mo. 
WILA-Danville, Va. 
WILD -Boston, Mass. 
WILK--Wilkes-Barre, Pa. 
WILM-Wiimington, Del. 
WILO-Frankfort, Ind. 
WILS-Lansing. Mich. 
WILY -Centralia, Hl. 
WILE -St. Petersburg, Fla. 
WIMA-Lima; Ohio 
WIMO-Winder, Ga. 
WIMS-Michigan City, Ind. 
WINA-Charlottesville, Va. 
WINC-Winchester, Va. 
WIND -Chicago. Ill. 
WINE -Brookfield. Conn. 
WINF-Manchester. Conn. 
WING -Dayton. Ohio 
WINH-Georgetown, S. C. 
WINI-Murphysboro, Ill. 
WINK -Fort Myers, Fla. 
WINN-Louisville. Kg. 
WINQ-Tampa, Fla. 
WINK -Binghamton. N. Y. 
WINS -New York. N. Y. 
WINT-Winter Haven. Fla. 
WINU-Highland, Ill. 
WINW-Canton, Ohio 
WINX-Rockville, Md. 
WINE -Miami. Fla. 
WIOD-Miami, Fla. 
WIOI-New Boston. Ohio 
WIOK-Normal, ID, 
WION-Ionia, Mich. 
WIOO-Carlisle, Pa. 
WIGS -Tawas City -East Tawas. 

Mich. 
WIOU-Kokomo, Ind. 
\VIP-Philadelphia, Pa. 
WIPC-Lake Wales. Fla. 
WIPS-Ticonderoga, N. Y. 
WIQT-Horseheads, N. Y. 
WIRA-Fort Pierce. Fla. 
WIRE -Enterprise, Ala. 
WIRC-Hickory, N. C. 
WIRD -Lake Placid, N. Y. 
WIRE -Indianapolis, Ind. 
WIRJ-Humbolt, Tenn 
WIRK -West Palm Beach. Fla. 
WIRL-Peoria, Ill. 
WIRO-Ironton, Ohio 
WIRV-Irvine, Kentucky 
WIRY -Plattsburgh. N. Y. 
WIS-Columbia, S. C. 
WISE -Asheville, N. C. 
WPM -Americus, Ga. 
WISL-Shamokin, Pa. 
WISM-Madison, Wis. 
WISN-Milwaukee. Wis. 
WISO -Ponce, P. R. 
WISP -Kinston. N. C. 
WISK-Butler, Pa. 
W IST -Charlotte, N. C. 
WISV-Viroqua, Wis. 
WISZ-Baltimore. Md. 
WITA-San Juan, P. R. 
WITH -Baltimore, Md. 
WITL-Lansing, Mich. 
WITN-Washington, N. C. 
WITY-Denville, Ill. 
WITZ -Jasper, Ind. 
WIVE -Ashland, Va. 
W I V I-Christiansted-Frederlksted, 

V. I. 
WIVK-Knoxville, Tenn. 
WIVY-Jacksonville, Fla 
WIXI-Lancaster, Ky. 
WIXK-New Richmond. Wis. 
WIXN-Dl'on, Ill. 
WIXX-Oakland Park. Fla. 
WIXY-Cleveland. Ohio 
WIYN-Rome, Ga. 
WIZE-Springfield, Ohio 
WIZR-Johnstown, N. Y. 
WIZS-Henderson, N. C. 
WIZZ-Streator, BL 
WJAB-Westbrook, Maine 
WJAC-Johnstown, Pa. 
WJAG-Norfolk, Neb. 
WJAK-Jackson. Tenn. 
WJAM-Marion, Ala. 
WJAB-Providence, R. I. 
WJAS-Pittsburgh, Pa. 
WJAT-Swainsboro, Ga. 
WJAX-Jacksonville. Fla. 
WJAY-Mullins, S. C. 
WJAZ-Albany, Ga. 
WJBB-Haleyville, Ala. 
WJBC-Bloomington, III. 
WJBD-Salem, Ill. 
WJBE-Knoxville, Tem. 
WJBK-Detroit, Mich. 
WJBL-Holland, Mich. 
WJBM-Jerseyville, IlL 
WJBG-Baton Rouge, La. 
WJBS-Deland, Fla 
WJBY-Gadson, Ala. 
WJCD-Seymour, Ind. 
WJC M -Sebring, Fla. 
WJCO-Jackson, Mich. 
WJCW-Johnson City. Tem. 
WJDA-Quincy, Mass. 
WJDB-Thomasville, Ala. 
WJDX-Jackson, Miss. 
WJDY-Salisbury, Md. 
WJEF-brand Rapids, Mich. 
WJEH-Gallipolis, Ohio 
WJEJ-Hagerstown, Md. 
WJEM-Valdosta, Ga. 
WJER-Dover-New Philadelphia, 

Ohio 
WJES-Johnston. S. C. 
WJET-Erie, Pa. 
WJFC-Jefferson City. Tem. 
WJGA-Jackson, Ga. 
WJHO-Opelika, Ala. 
WI -IC -Salem, N. J. 
WJIC-Tullahoma. Tenn. 
WM. -Jacksonville, BL 
WJIM-Lensing, Mich. 

WJJC-Commerce, Ga. 
WJJIY-Chicago, In. 
RJJJ-Chrtstiansburg, Va. 
WJJL-Niagara Falls, N. Y. 
WJJM-Lewisburg, Tenn. 
WJJZ-Mt. Holly. N. J. 
WJKM-Hartsville. Tenn. 
WJKY-Jamestown, Ky. 
WJLB-Detroit, Mich. 
WILD -Homewood. Ala. 
WILE -Smithfield. Tenn. 
WJLK-Asbury Park, N. J. 
WJLS-Beckley, W. Va. 
WJMA-Orange, Va. 
WJMB-Brookhaven. Miss. 
WJMC-Rice Lake. Wis. 
WJML-Petoskey, Mich. 
W./MO-Cleveland, Ohio 
WI -MS -Ironwood, Mich. 
WJMW-Athens, Ala. 
WJMX-Florence, S. C. 
WJNC-Jacksonville, N. C. 
WJNO-Went Palm Beach. Fla. 
WJOB-Hammond, Ind. 
WJOE-Port St. Joe. Fla. 
WJOI-Florence, Ala. 
WJOL-Joliet, Ill. 
WJON-St. Cloud, Minn. 
WJOR-South Haven. Mich. 
WJOT-Lake City, S. C. 
WJOY-Burlington, Vt. 
PUPA -Washington. Pa. 
WIPE -Kissimmee. Fla. 
WJPD-Ishpeming, Mich. 
WJPF-Herrin, Dl. 
WJPR-Greenville, Miss. 
WJPS-Evansville, Ind. 
WJPW-Rockford, Mlch. 
W./QS-Jackson, Miss. 
WJR-Detroit. Mich. 
WJRC-Joliet, Ill. 
WJRD--Tuscaloosa. Ala. 
WJRI-Lenoir. N. C. 
WJRI-Newark, N. J. 
WISH -Crestview. Fla. 
WJSO-Jonesboro, Tenn. 
WJSW-Maplewood, Minn. 
WJTN-Jamestown, N. Y. 
WJTO-Bath, Me. 
WJCTN-Mexico, Pa. 
WJVA-South Bend, Ind, 
WJW-Cleveland, Ohio 
WJWL-Gecegetown, Del. 
WJWS-South Hill. Va. 
WJXN-Jackson. Miss. 
WJZM-Clarksville, Tem. 
WKAC-Athens. Ala. 
WKAI-Macomb, Ill. 
WKAJ-Saratoga, SDKs., N. Y. 
WKAL-Rome. N. Y. 
WKAM--Goshen, Ind. 
WKAN-Kankakee. Ill. 
WKAP-Allentown, Pa. 
WKAQ-San Juan, P. R. 
WKAT-Miami, Fla. 
WKAU-Kaukauna, Wis. 
WKAY-Glasgow, Ky. 
WKAZ-Charleston, W. Va. 
WKBA-Vinton, Va. 
WKBC-North Wilkesboro, N. C. 
WKBH-LaCrosse, Wie. 
WKBI-St. Marys. Pa. 
WKBJ-Milan, Tenn. 
WKBK-Keene, N. H. 
WKBL--Covington. Tenn. 
WKBN-Youngstown. Ohio 
WKBO-Harrisburg, Pa. 
WKBR-Manchester, N. H. 
WKBV-Richmond, Ind. 
WKBW-Buffalo, N. Y. 
WKBX-Winston-Salem. N. C. 
WKBY-Chatham, Va. 
W KBZ-Muskegon, Mich. 
WKCT-Bowling Green, Ky, 
WKCU-Corinth, Mass. 
WKCW-Warreniown, Va. 
WKCY-Harrisonburg, Va. 
WKDA-Nashville, Tenn. 
WKDE-Altavista, Va. 
WKDK-Newberry. B. C. 
WKDL-Clarksdaie, Miss. 
WKDX-Hamlet, N. C. 
WKDZ-Cadiz, Kg. 
WKEE-Huntington. W. Va. 
WKEI-Kewanee, Ill. 
WKEN-Dover, Del. 
WKER-Pompton Lakes. N. J. 
WKEU-Griffin, Ga. 
WKEY-Covington, Va. 
WKFD-Wickford, R. I. 
WKFE-Yauco, P. R. 
WKFR-Battle Creek. Mich. 
WKGN-Knoxville, Tenn. 
WKHM-Jackson, Mich. 
WKIC-Hazard, Ky. 
WKID-Urbana. Ill. 
WKIO-Glennville, Ga. 
WKIK-Leonardtown, Md. 
WKIN-Kingsport. Tenn. 
WKIP-Poughkeepsie, N. Y. 
WKIS-Orlando, Fla. 
WKIX-Raleigh, N. C. 
WKIZ-Key West, Fla. 
WKJB-Mayaguez, P. R. 
WKJG-Fort Wayne. Ind. 
WKJK-Granite Falls, N. C. 
WKJB-Muskegon Hts., Mich. 
WKKI)-Aurora, Ill. 
WKKO--Cocoa, Fla. 
WKKR-Pickens, S. C. 
WKKS-Vanceburg, KY. 
WKLA-Ludington Mich. 
WKLC-St. Albana, W. Va. 
WKLF-Clanton, Ala. 
WKLK-Cloquet, Minn. 
WKLM-Wilmington. N. C. 
WKLO-Louisville. Ky. 
WKLP-Keyser, W. Va. 
WKLV-Blackstone, Va. 
WKLY -Hartwell, Ga. 
WKLZ-Kalamazoo, Mich. 
WKMC-Roaring Spring, Pa. 
WKMF-Flint, Mich. 
WKMO-Newberry, S. C. 
WKMI-Kalamazoo, Mlch. 

WKMK-Blountstown, Fla. 
WKMT-Kings Mountain. N. C. 
WKNE-Keene, N. H. 
WKPM-Princeton, Minn. 
WKQW-Spring Valley, N. Y. 
WKYB-Hemingway, S. C. 
WKNIt-Dearborn, Mich. 
WKNT-Kent. Ohio 
WKNX-Saginaw. Mich. 
WKNY-Kingston, N. Y. 
WKOA-Hopkinsville, Ky. 
WKOK-Sunbury. Pa. 
WKOL-Amsterdam, N. Y. 
WKOP-Binghamton. N. Y. 
WKOB-Starkville, Miss. 
WKOV-Wellston, Ohio 
WKOW-Madison, Wis. 
WKOX-Framingham, Mass. 
WKOY-Bluefield, W. Va. 
WKOZ-Kosciusko, Miss. 
WKPA-New Kensington- 

Tarentum, Pa. 
WKPR-Kalamazoo, Mich. 
WKPT-Kingsport, Tenn. 
WKQV-Sullivan, Ind. 
WKQW-Spring Valley, N. Y. 
WKRA-Holly Springs. Miss. 
WKRC-Cincinnati, Ohio 
WKRO-Mobile, Ala. 
WKRK-Murphy, N. C. 
WHAM -Columbia, Tenn. 
WKRO-Cairo, Ill. 
WKBS-{Vaukegan, Hl. 
WKRT-Cortland, N. Y. 
WKBW-Cartersville, Ga. 
WKRZ-Oil City, Pa. 
WKSC-Kershaw. S. C. 
WKSK-West Jefferson, N. C. 
WKBN-Jamestown, N. Y. 
WKSR-Pulaski, Tenn, 
WKST-New Castle. Pa. 
WKTC-Charlotte, N. C. 
VPKTJ-Farmington, Maine 
WKTQ-South Paris. Me. 
WKTS-Sheboygan. Wis. 
WKTX-Atlantic Beach, Fla. 
WKTY-La Crosse, Wie. 
WKUL-Cullman, Ala. 
WKVA-Lewiston, Pa. 
WKVM-Son Juan. P. R. 
WKVT-Brattleboro. Vt. 
WKWF-Key West, Fla. 
WKWK-Wheeling, W. Va. 
Wit -XL -Concord, N. H. 
WKXR-Exeter, N. H. 
WKXV-Knoxville, Tem. 
WKXY-Sarasota, Fla. 
WHY -Oklahoma City. Okla. 
WKYC-Cleveland, Ohio 
MITE -Bristol, Va. 
WKYN-San Juan, P. R. 
WKVO-Caro, Mich. 
WKYX-Paducah, Ky. 
WKZA-Kane, Pa. 
WKZI-Casey, Ill. 
WKZO-Kalamazoo, Mich. 
WLAC-Nashville, Tenn. 
WLAD-Danbury, Coon. 
WLAF-La Follette. Tem. 
WLAG-La Grange, Ga. 
WLAM^Lewiston, Me. 
WLAN-Lancaster. Pa. 
WLAP-Lexington, KY. 
WLAQ-Rome, Ga. 
WLAR-Athena. Tem. 
WLAS-Jacksonville, N. C. 
WLAT-Conway, S. C. 
WLAU-Laurel, Miss. 
WLAV-Grand Rapids, Mich. 
WLAW-Lawrenceville, Ga. 
WLAY-Muscle Shoals, Ala. 
WLBB--Carrollton. Ga. 
WLBC-Muncie, Ind. 
WLBE-Leesburg-Eustis, Fla. 
WLB(I--Laurens, S. C. 
WLBH-Mattson, Ill. 
WLBI-Denham Springs, La. 
WLBJ-Bowling Green. Ky. 
WLBK-DeKalb, Ill. 
WLBN-Lebanon, Ky. 
WLBR-Lebanon, Pa. 
WLBS-Centreville. Miss. 
WLBZ-Bangor. Me. 
WLCB-Moulton, Ala. 
WLCK-Scottsville, Ky. 
WLCM-Lancaster. S. C. 
WLCO-Eustis, Fla. 
WLCS-Raton Rouge, La. 
WLCX-LaCrosse, Wis. 
WLCY-St. Petersburg, Fla. 
WLDB-Atlantic City, N. J. 
WLDS-Jacksonville. HI. 
WLDY-Ladysmith, Wis. 
WLEA-Hornell, N. Y. 
WLEC--Sandusky, Ohio 
WLEF-Richmond, Va 
WLEF-Greenwood, Miss. 
WLEM-Emporium. Pa. 
WLEO-Ponce, P. R. 
WLES-Lawrenceville, Va. 
WIMP -Toccoa, Ga. 
WLEW-Bad Axe, Mich. 
WLEY-Cayey, P. R. 
WLFA-La Fayette, Ga 
WLFH-Little Falls, N. Y. 
WLGM-Lynchburg, Va. 
MAN -Logan, Ohio 
WLIB-New York, N. Y. 
WLIJ-Shelbyville, Tenn. 
WLIK-Newport, Tenn 
WLIL-Lenoir City. Tenn 
WLIP-Kenosha, Wis. 
WLIQ-Mobile, Ala. 
WLIS-Old Saybrook. Conn. 
WLIV-Livingston, Tenn. 
WLIX-Islip, N. Y. 
WLIZ-Lake Worth, Fla. 
WLKB-De Kalb, Ill. 
WLKE-Waupun, Wis. 
WLKM-Three Rivers, Mich. 
WLKN-Lincoln, Me. 
WLKR-Norwalk, Ohio 
WLKS-West Liberty, Ky. 
WLKW-Providence, R. L 

WLLF-Raleigh. N. C. 
WLLH-Lowell, Mass. 
WLLL-Lynchburg, Va. 
WLLY-Wilson, N. C. 
WLMD-Laurel, Md. 
WLMJ-Jackson, Ohio 
WLNA-Peekskill, N. Y. 
WLNC-Laurinburg, N. C. 
WLNG-Sag Harbor. N. Y. 
WLNH-Laconia. N. H. 
WLOA-Braddock, Pa. 
WLOB-Portland, Maine 
1VLOC-Munfordville, Ky. 
WLOD-Pompano Beach, Fla. 
WLOE-Eden, N. C. 
WLOF-Orlando, Fla. 
WLOG-Logan, W. Va. 
WLOH-Princeton, W. Va. 
WLOI-La Porte, Ind. 
WLOK-Memphis, Tenn. 
WLOL-Minneapolis, Minn. 
WLON-Lincolnton, N. C. 
WLOP-Jesup, Ga. 
WLOR-Thomasville, Ga, 
WLOB-Asheville, N. C. 
WI.OU-Louisville, Ky. 
WLOV-Washington. Ga. 
WLOW-Aiken, S. C. 
WLOX-Biloxi. Miss. 
WLPH-Irondale, Ala. 
WLPM-Suffolk, Va. 
Wl.PO-LaSalle, Ill. 
WLRC-Whitehall, Mich. 
WILL -Chicago, Ill. 
WLSB--Copperhill, Tenn. 
WLSC-Loris, S. C. 
WLSD-Big Stone Gap, Va. 
WLSF-Wallace, N. C. 
WLSH-Lansford, Pa. 
WLSI-Pikesville, Ky. 
WLSM-Louisville, Miss. 
WL8T-Eacanaba, Mich. 
WLSV-Wellsville, N. Y. 
R'LTC- Gastonia, N. C. 
WLTH-Gary. Ind. 
WLTN-Littleton, N. H. 
WLUV-Loves Park, Ill. 
WLUX-Baton Rouge, La. 
WLVA-Lynchburg, Va. 
WLW-Cincinnati, Ohio 
KLYB-Albany, Ga. 
WLYC-Williamsport, Pa. 
RLYN-Lynn, Maas. 
WLYV-Fort Wayne, Ind. 
WMAC-Metter, Ga. 
WMAD-Madison, Wis. 
WMAF-Madison, Fla. 
WMAG-Forest, Misa. 
WMAJ-State College, Pa. 
WMAK-Nashville, Tem. 
WMAL-Washington, D. C. 
WMAM-Marinette, Wis. 
WMAN-Mansfield, Ohio 
WMAP-Monroe. N. C. 
WMAQ-Chicago, Ill. 
WMAS-Springfield, Mass. 
WMAY-Springfield. Ill. 
WMAZ-Macon, Ga. 
WMBA-Ambridge, Pa. 
WMBD-Peoria, Ill. 
WMBH-Joplln. Mo. 
WMBL-Morehead City, N. C. 
WMBM-Miami Beach, Fla. 
WMBN-Petoskey, Mich. 
WMBO-Auburn, N. Y. 
WMBR-Jacksonville, Fla. 
WALES -Uniontown, Pa. 
WMBT-Shenandoah, Pa. 
WMC -Memphis, Tenn 
WMCA-New York, N. Y. 
WMCH-Church Hill. Tenn. 
WMCK-McKeesport, Pa. 
WMCP-Columbia, Tenn. 
WMCK-Oneida, N. Y. 
WMCS-Mechtas, Me. 
WMCT-Mountain City. Tenn. 
WMDC-Hazlehurst, Miss. 
WMDD-Fajardo, P. R. 
WMDN-Midland, Mich. 
WMEG-Eau Gallia. Fla. 
WMEK-Chase City, Va. 
WMEL-Pensacola, Fla 
WMEN-Tallahassee, Fla. 
WMES-Ashburn, Ga. 
WMEV-Marion, Va. 
WMEX-Boston, Mass. 
WMFC-Monroeville, Ala. 
W MFD-Wilmington N. C. 
WMFG-Hibbing, Minn. 
WMFJ-Daytona Beach. Fla 
WMFR-High Point, N. C. 
WMGA-Moultrie, Ga. 
WMGO-Canton. Miss. 
WMGR-Bainbridge, Ga. 
WMGS-Bowling Green. Ohio 
WMGW-Meadville, Pa. 
WMGY-Montgomery, Ala. 
WMHI-Braddock Heights, Md. 
WMIA-Arecibo, P. R. 
WMID-Atlantic City, N. J. 
WMIK-Middlesboro. Ky. 
WMIL-Milwaukee, Wis. 
WMIN-St. Paul, Minn 
WMIQ-Iran Mountain. Mich. 
WMIR-Lake Geneva. Wis. 
WD -S --Natchez, Mies. 
WilIX-Mt. Vernon. Ill. 
WMJM--Cordele, Ga. 
WMKR--Miillnocket, Me. 
WMKT-Minneapolis, Minn. 
WMLO-Beverly, Mass. 
WMLP-Milton, Pa. 
WILLS -Sylacauga. Ala. 
WMLT-Dublin, Ga. 
WMMB-Melbourne, Fla. 
WMMH-Marshall, N. C. 
WMMJ-Lancaster, N. Y. 
WMMM-Westport. Conn. 
WMMN-Fairmont, W. Va. 
WMMW-Meriden, Conn. 
WMNA-Gretna, Va. 
WMNB-North Adams, Mass. 
WMNCTMorganton, N. C. 
MOTE -Menomonie. Wis. 
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WMNI-Columbus, Ohio 
WMNS-Olean, N. Y. 
WMNZ-Montezuma, Ga. 
WMOA-Marietta, Ohio 
WMOC-Chat anooga. Tenn. 
WMOG-Brunswick. Ga. 
WMOB-iiamllton, Ohio 
WMOK-Me.ropoila, Iii. 
WMOA-Montgomery, W. Va. 

WMOO-Mobile, Ala. 
WMOP-Ocala. Fla. 
WMOR-Morehead. Ky. 
WMOU-Berlin, N. H. 
WMOV-Ravenswood, W. Va. 
WMOX-Meridian, Mise. 
WMPA-Aberdeen, Miss. 
WMPL-Hancock, Mich. 
WMPM-Smithfield, N. C. 
WMPO-Middleport-Pomeroy, Ohl 
WMPP-Chicago Heights, Ill. 
WMPT-South Williamsport, Pa. 
WMQM-Memphis, Tenn. 
WMRB-Greenville, S. C. 
WMRC-Milford, Mass. 
WMRE-Monroe, Ga. 
WMRF-Leuiatown, Pa. 
\VMRI-Marion, Ind. 
WMRN-Marion, Ohio 
WMRO-Aurora, IO. 
WNW-Flint, Mich. 
WMRR-Marshall, Mich. 
WMBA-Massena, N. Y. 
WMBG-Oakland, Md. 
WMSJ-Sylva, N. C. 
WMSK-Morganfield, Ky. 
WMSL-Decatur, Ala. 
WMSR-Manchester, Tenn. 
WMST-Mt. Sterling, Ky. 
WMT-Cedar Rapids, Iowa 
WMTA-Central City. Ky. 
WMTC-Vancleve, Ky. 
WMTD-Hinton, W. Va. 
WMTE-Manistee, Mich. 
WMTL-Leitchfleld, Ky. 
WMTM-Moultrie, Ga. 
WMTN-Morristown, Tenn. 
WMTR-Morristown, N. J. 
WMTS-Murfreesboro. Tenn. 
WMUS-Muskegon, Mich. 
WMUU-Greenville, S. C. 
WMVA-Martinsville, Va. 
WMVB-Millville, N. J. 
WMVG-Milledgeville, Ga. 
WMVO-Mt. Vernon, Ohio 
WMVR-Sidney. Ohio 
WMWM-Wilmington, Ohio 
WMYB-Myrtle Beach. S. C. 
WMYN-Mayodan, N. C. 
WMYR-Ft. Myers, Fla. 
WNAB-Bridgeport. Coon. 
WNAD-Norman, Okla. 
WNAE-Warren, Pa. 
WNAG-Grenada, Miss. 
WNAH-Nashville, Tenn. 
WNAK-Nanticoke. Pa. 
WNAM-Neenah-Menasha, Wis, 
WNAR-Norristown, Pa. 
WNAT-Natchez. Mise. 
WNAU-New Albany. Mise. 
WNAV-Annapolis, Md. 
WNAX-Yankton, 8. D. 
WNBC-New York, N. Y. 
WNBF-Binghamton, N. Y. 
WNBH-New Bedford. Mass. 
WNBI-Park Falls, Wis. 
WNBP-Newburyport, Mass. 
WNBS-Murray, Ky. 
WNBT-Wellaboro, Pa. 
WNBY-Newberry, Mich. 
WNBZ-Saranac Lake, N. Y. 
WNCA-Slier City, N. C. 
WNCC-Barnesboro, Pa. 
WNCG-North Charleston. S. C. 
WNCO-Ashland, Ohio 
WNCT-Greenville, N. C. 
WNDB-Daytona Beach, Fla. 
WNDR-Syracuse, N. Y. 
WNDU-South Bend, Ind. 
WNEA-Newnan, Ga. 
WNEB-Worcester, Mass. 
WNEG-Toccoa. Ga. 
WNEL-Caguas. P. R. 
INNER ---Live Oak. Fla. 
WNES-Central City, Ky. 
WNEW-New York. N. Y. 
WNEX-Macon, Ga. 
WNFL-Oreen Bay, Wis. 
WNGA-Nashville, Ga. 
WNOO-Mayfield. Ky. 
WNHC-New Haven, Conn. 
WNHV-White River Junction, Vt 
WNIA-Cheektowaga. N. Y. 
WNIK-Arecibo. P. R. 
\VNIL-Niles, Mich. 
WNIO-Niles, Ohio 
WNJH-Hammonton, N. J. 
WN,TR-Newark. N. J. 
WNKL-Norwalk. Coon. 
WNKY-Neon. Ky. 
WNLA-Indianola, Miss. 
WNLC-New London, Com. 
WNLK-Norwalk. Conn. 
WNMP-Evanston. Ill. 
WNNC-Newton, N. C. 
WNNJ-Newton, N. J. 
WNNR-New Orleans, La. 
WNNT-Warsaw, Va. 
WNOE-New Orleans, La. 
WNOG-Naples, Fla. 
WNOK-Columbia, S. C. 
WNOO-Chattanooga, Tem. 
WNOP-Newport. Ky. 
WNOR-Norfolk. Va. 
WNOS-High Point, N. C. 
WNOV-Milwaukee. Wis. 
WNOW-York, Pa. 
WNOX-Knoxville, Tenn. 
WNP8--New Orleans, La. 
WNPT-Tuscaloosa, Ala. 
WNPV-Lansdale, Pa. 
WNRG-Grundy, Va. 
WNRI-Woonsocket, R. I. 
WNRJ-Gainesville, Ga. 

WNRK-Newark, Del. 
WNRV-Narrows-Petrrsburg, Va. 
WNSL-Laurel, Miss. 
WNTN-Newton. Masa. 
WNTT-Tazewell, Tenn. 
WNUE-Ft. Walton Beach, Fla. 
WNUB-Chicago, Ill. 
WNUZ-Talladega. Ala. 
WNVA-Norton, Va. 
WNVL-Nicholaavilie, Ky. 
WNVY-Pensacola, Fla. 
WNWI-Valparaiso, Ind. 
WNXT-Portsmouth, Ohio 
WNYN-Canton, Ohio 
WNYR-Rochester, N. Y. 
WOAH-Miami, Fla. 
WOAI-San Antonio. Tex. 
WOAP-Owosso, Mich. 
WOAY-Oak Hill. W. Va. 
WOBS-Jacksonville, Fla. 
WORT-Rhinelander, Wis. 
WOC-Davenport, Iowa 
WOCB-West Yarmouth, Mass. 
WOCH-North Vernon, Ind. 
WOCN-Miami, Fla. 
WODI-Brookneal, Va. 
WODY-Bassett, Va. 
WOGA-Sylvester, Ga. 
WOGO-New Smyrna Beach, Fla. 
WOHI-East Liverpool, Ohlo 
WOHO-Toledo, Ohio 
WOHP-Bellefontaine, Ohio 
W0118-Shelby, N. C. 
WOIB-Saline, Mich. 
WOIC-Columbia, S. C. 
WOIO-Canton. Ohio 
WOKA-Dougiaa, Ga. 
WOKE-Winter Garden, Fla. 
WOKC-Okeechobee. Fla. 
WOKE-Charleston. S. C. 
WOKJ-Jackson. Miss. 
WOKK-Meredian, Miss. 
WOKO-Albany, N. Y. 
WOKS-Columbus, Ga. 
WOKW-Brockton, Maas. 
WOKY-Milwaukee, Wis. 
WOKZ-Alton, Ill. 
WOL-Washington, D. C. 
WOLD-Marion, Va. 
WOLF-Syracuse, N. Y. 
WOLS-Florence, S. C. 
WOMI-Owensboro, Ky. 
WOMN-Decatur, Ga. 
WOMP-Wheeling, W. Va. 
WOMT-Manitowoc, Wia. 
NONA-Winona, Misa. 
WOND-Pleasantville, N. J. 
NONE-Dayton, Ohio 
WONN-Lakeland, Fla. 
WONS-Tallahassee, Fla. 
WONW-Defiance, Ohio 
WOOD-Grand Rapids. Mich. 
WOOF-Dothan, Ala. 
NOOK-Washington, D. C. W000-De Land, Fla. 
WOOW-Greenville, N. C. 
WOPA-Oak Park, Ill. 
WOPI-Bristol, Tenn. 
WOR-New York, N. Y. 
\VORA-Mayaguez, P. R. 
WORC-Worcester, Mass. 
WORD-Spartanburg, 8. C. 
WORG-Orangeburg, S. C. 
WORK-York. Pa. 
WORM-Savannah, Tenn. 
WORX-Madison. Ind. 
WOBC-Fulton, N. Y. 
WOSR-Oshkosh, Wis. 
WOTR-Corry, Pa. 
WOTT-Watertown. N. Y. 
WOTW-Nashua, N. H. 
WOVE-Welch, W. Va. 
WOW-Omaha, Neb. 
WO\VL-Florence, Ala. 
WOWO-Fort Wayne, Ind. 
WOWW-Naugatuck. Conn. 
WOXF-Oxford, N. C. 
WOZK-Ozark, Ala. 
WPAB-Ponce, P. R. 
WPAC-Patchogue, N. Y. 
WPAD-Paducah, Ky. 
WPAG-Ann Arbor, Mich. 
WPAL-Charleston, B. C. 
WPAM-Pottsville, Pa. 
WPAQ-Mt. Airy, N. C. 
WPAR-Parkersburg, W. Va. 
WPAS-Zephyrhilla, Fla. 
WPAT-Paterson, N. J. 
WPAW-East Syracuse, N. Y. 
WPAX-Thomasville, Ga. 
WPAY-Portsmouth, Ohio 
WPAZ-Pottstown. Pa. 
WPBC-Richfleld, Minn. 
WPCC-Clinton, S. C. 
WPCF-Panama City, Fla. 
WPCO-Mount Vernon, Ind. 
WPDF-Corydon, Ind. 
WPDM-Potsdam, N. Y. 
WPDR-Portage, Wis. 
WPDQ-Jacksonville, Fla. 
WPDX-Clarksburg, W. Va. 
WPEH-Louisville, Ga. 
WPEN-Philadelphia, Pa. 
WPEO-Peoria, Ill. 
WPEP-Taunton, Mass. 
WPET-Greensboro, N. C. 
WPFA-Pensacola, Fla. 
WPFB-Middletown, Ohio 
WPGA-Perry. Ga. 
WPGC-Bladensburg, Md. 
WPGF-Burgaw, N. C. 
WPGW-Portland, Ind. 
WPHB-Phillipsburg, Pa. 
WPHC-Waverly. Tenn. 
WPHM-Port Huron, Mich. 
WPIC-Sharon. l'a. 
WPID-Piedmont, Ala. 
WPIK-Alexandria, Va. 
WPIN-St. Petersburg, Fla. 
WPIT-Pittsburgh, Pa. 
WPKE-Pikeville, Ky. 

WPKO-Waverly, Ohio 

WPKY-Princeton, Ky. 
WPLA-Plant City, Fla. 
WPLB-Greenville, Mich. 
WPLK-Rockmart, Ga. 
WPLM-Plymouth. Mass. 
WPLO-Atlanta, Ga. 
WPLY-Plymouth. Wis. 
WPME-Punxsutawney, Pa. 
WPMB-Vandalic. III. 
WPMP-Pascagoula-Moss Point. 

Miss. 
WPNC-Plymouth, N. C. 
WPNF-Brevard, N. C. 
WPNH-Plymouth, N. H. 
WPNO-Auburn, Me. 
WPNX-Columbus. Ga. 
WPOK-Pontiac, Ill. 
WPON-Pontiac. Mich. 
WPOP-Hartford, Conn. 
WPOR-Portland, Me 
WPOW-New York, N. Y. 
W PPA-Pottsville, Pa. 
WPRA-Mayaguez, P. R. 
WPRC-Lincoln, Ill. 
WPRE-Prairie du Chien. Wis. 
WPRN-Butler, Ala. 
WPRO-Providence, R. I. 
WPRP-Ponce, P. R. 
WPRS-Paris, nl. 
WPRT-Preatonhurg. Ky. 
WPRV-Wauchula, Fla. 
WPRW-Manassas, Va. 
WPRY-Perry, 
WPSL-Monroeville, Pa. 
WPTF-Raleigh, N. C. 
WPTL--Canton, N. C. 
WPTN-Cookeville, Tenn. 
WPTR-Albany, N. Y. 
WPTS-Pittston, Pa. 
WP TX-Lexington Park, Md. 
WPTW-Piqua. Ohio 
WPIJT-Brewster, N. Y. 
WPITV-Pulaski, Va. 
WPVA-Petersburg, Va. 
WPVL-Painesville, Ohio 
WPXE-Starke. Fla. 
WPXI-Roanoke, Va. 
WPXY-Greenville, N. C. 
WPYB-Benson, N. C. 
WQAM-Miami, Fla. 
WQBA-Miami, Fla. 
WQBC-Vicksburg, Mies. 
WQDY-Calais, Maine 
WQIC-Meridian, Miss. 
WQIK-Jacksonville, Fla. 
WQIZ-St. George, B. C. 
WQMR-Sliver Springs, Md. 
WQOK-Greenville, S. C. 
WQSN-Charleston, S. C. 
WQTC-Two Rivers, Wis. 
WQTE-Monroe, Mich. 
WQTW-Latrobe, Pa. 
WQUA-Moline, Hl. 
WQVA-Quantico, Va. 
WQXI-Atlanta, Ga. 
WQXL--Columbia, S. C. 
WQXQ-Ormond Beach. Fla. 
WQXR-New York, N. Y. 
WQXT-Palm Beach, Fla. 
WRAB-Arab, Ala. 
WRAC-Racine. Wis. 
WRAD-Radford, Va. 
WRAG-Carrollton, Ala. 
WRAI-Rio Piedras, P. R. 
WRAJ-Anna, Ill. 
WRAK-Williamsport, Pa. 
WRAM-Monmouth, Ill. 
WRAN-Dover. N. J. 
WRAP-Norfolk, Va. 
WRAW-Reading, Pa. 
WRAY-Princeton, Ind. 
WRBC-Jackson, Miss. 
WRBD-Pompano Beach, Fla. 
WRBE-Lucedale, Miss. 
WRBJ-St. Johns, Mick. 
WRBL-Columbus. Ga. 
WRBN-Warner Robins, Ga. 
WRC-Washington, D. C. 
WRCD-Dalton, Ga. 
WRCH-New Britain, Conn. 
WRCK-Florence. Ala. 
WRCO-Richland Center, Wis. 
WIMP-Philadelphia, Pa. 
WRCS-Ahoakie. N. C. 
WRDB-Reedsburg. Wk. 
WRDO-Augusta. Me. 
WRDS-South Charleston, W. Va. 
WRDW-Augusta. Ga. 
WREB-Holyoke, Mass. 
WREC-Memphis, Tenn. 
WREL-Lexington, Va. 
WREN-Topeka, Kans. 
WREO-Ashtabula, Ohio 
WREV-Reidsville, N. C. 
WREY-New Albany. Ind. 
WRFC-Athens, Ga. 
W RFD-Columbus- W,srthington, 

Ohio 
WRFS-Alexander City. Ala. 
WRGA-Rome, Ga. 
WRGM-Richmond, Va. 
WRGS-Rogersville, Teen. 
WRHC-Jacksonville. Fla. 
WRHI-Rock Hill, 8. C. 
WRHL-Rochelle, Ill. 
WRIB-Providence, R. J. 
WRIC-Richlands, Va. 
WRIF--Erie, Pa. 
WRIG-Wausau, Wis. 
WRIN-Rensselaer, Ind. 
WRIP-Roshville, Ga. 
WRIS-Roanoke, Va. 
\iRIT-Milwaukee. Wis. 
WRIV-Riverhead, N. Y. 
WRIZ-(oral Gables, Fia. 
WRJC-Mauston, Wis. 
WRJN-Racine, Wis. 
WR1W-Pirayune, Miss. 
WRKB-Kannapolis, N. C. 
WRKD-Rockland. Me. 
WRKH-Rockaood, Teno. 
WRKL-New City, N. Y. 
WRKM-t arthage, Tenn. 
WRKN-Brandon, Misa. 
WRKO-Boston. Mass. 

WRKT-Cocoa Beach, Fla. 
%VRLD-Weal Point, Ga. 
WRMA-Montgomery. Ala. 
WRMF-Titusville, Fla. 
\\'RMN-Elgin, Ill. 
WRMS-Beardstown, Ill. 
WRMT-Reeky Mount, N. C. 
RBNB-New Bern, N. C. 
WRNC-Raleigh, N. C. 
WRNG-North Atlanta, Ga. 
WRNL-Richmond, Va. 
WRNY-Rome, N. Y. 
WROA-Gulfport, Miss. 
WROB-Neat Point, Miss. 
WROC-Rochester, N. Y. 
WROD-Daytona Beach, Fla. 
WROK-Rockford, Ill. 
WROL-Knoxville, Tenn. 
WROM-Rome Ga. 
WRON-Ronceverte, W. Va. 
WROS-Scottsboro. Ala. 
WROV-Roanoke, Va. 
WROW-Albany, N. Y. 
WROX-Clarksdale, Miss. 
WROY-Carmi, Ill. WRO7 Evansville. Ind. 
WRPL-Charlotte, N. C. 
WRR-Dallas, Tex. 
WRRR-Rockford, Ill. 
WRRZ-Clinton, N. C. 
WRSC-State College, Pa. 
WRSJ-San Juan, P. R. 
WRBL-Stanford, Ky. 
WRSW-Warsaw, Ind. 
WRTA-Altoona, Pa. 
NRTH-Wood River, Dl. 
WRTL-Rantoul, Ill. 
WRUF-Gainesville, Fla. 
WRUM-Rumford, Me. 
WRUN-Utica, N. Y. 
\VRUS-Russellville, K.V. 
WRVA-Richmond, Va. 
WRVK-Renfro Valley, Ky. 
WRWH-Cleveland, Ga. 
WRXO-Roxboro. N. C. 
WRYM-New Britain. Com. 
WRYT-Boston, Masa. 
WRAC-Fort Knox -Radcliff, Ky. 
WSAF-Sarasota, Fla. 
WSAI-{7ncinnati, Ohio 
WEAL-Logansport, Ind. 
VISAM-Saginaw, Mich. 
WSAN-Allentown, Pa. 
WBAO-Senatobia, Miss. 
WEAR-Fall River, Maas. 
WSAT-Salisbury, N. C. 
WSAU-Wausau. Wis. 
WSAV-Savannah, Ga. 
WSAY-Rochester, N. Y. 
WSAZ-Huntington, W. Va. 
WSB-Atlanta, Ga. 
WEBA-York, Pa. 
WSBB-New Smyrna Beach, Fla. 
WSBC-Chicago. Ill. 
WBBP-Chattahoochee, Fla. 
WISER-Bacon Raton, Fla. 
WSBS-Great Barrington. Mass. 
WSBT-South Bend. Ind. 
WSCM-Panama City, Fla. 
WSCR-Scarnton, Pa. 
WSDR-Sterling, Ill. 
WISER-Sebring, Fla. 
WSEL-Pontotoc, Miss. 
WSEM-Donaldsonville, Ga. 
WSEN-Baldwinsville, N. Y. 
WSER-Elkton, Md. 
WSEV-Sevierville, Teno. 
WSFB-Quitman, Ga. 
WSFC-Somerset, Ky. 
WEFT-Thomaston, Ga. 
WEGA-Savannah, Ga. 
WBGB-Sutton, W. Va. 
WSGC-Elberton, Ga. 
WSON-Birmingham, Ala. 
WBGO-Oaa'ego, N. Y. 
WSGW-Saginaw, Mich. 
WSHB-Raeford. N. C. 
WSHF-Shemeld, Ala. 
WBHN-Fremont, Mich. 
WSHO-New Orleans, La. 
WBHP-8hippensburg, Pa. 
WSIB-Beaufort, S. C. 
WBIC-Statesville, N. C. 
WSID-Baltimore, Md. 
WSIG-Mount Jackson, Va. 
WSIP-Paintsville, Ky. 
WSIR-Winter Haven, Fla. WSIV-Pekin, Ill. 
WSLY-Nashville, Tenn. 
WSIZ-Ocilla, Ga. 
WBJC-Magee, Miss. 
WSJM-St. Joseph, Mich. 
WBJR-Madawaska, Me. 
WSJS-Wfnaton-Salem. N. C. 
WSJW-Woodruff, S. C. 
WSKE-Everett, Pa. 
WSKI-Barre-Montpelier, Vt. 
WSKT-Colonial Village, Tem. 
WSKY-Asheville, N. C. 
WSLB-Ogdensburg, N. Y. 
WSLC-Clermont, Fla. 
WELI-Jackson, Miss. 
WSLM--Salem, Ind. 
WSLR-Akron, Ohio 
WSLS-Roanoke, Va. 
WSLT-Ocean City -Somers Point, 

N. J. 
WSLV-Ardmore, Tenn. 
WSM-Nashville, Tenn. 
WSMA-Marine City, Mich. 
WSMB-New Orleans, La. 
WSMD-La Plata, Md. 
WSME-Sanford. Me. 
WSMG-Greenville, Tenn. 
WSMI-Lttchfleld, Ill. 
WSML-Graham. N. C. 
WSMN-Nashua, N. H. 
WSMT-Sparta, Tem. 
WSMY-Weldon, N. C. 
WSNE-Cumming, Ga. 
WSNJ-Bridgeton, N. J. 
WSNO-Barre, Vt. 
WSNT-Sandersville, Ga. 
WSNY-Schenectady, N. Y. 
WENW-Seneca, S. C. 

WSOC-Charlotte, N. C. 
WSOK-Savannah. Ga. 
WSOL-Tampa, Fla. 
WSOM-Salem, Ohio 
WSON-Henderson, Ky. 
W800-Sault Ste. Marie, Mich. 
WSOQ-Syracuse, N. Y. 
WSOY-Decatur, Ill. 
WSPA-Spartanburg, S. C. 
WSPB-Sarasota, Fla. 
WSPD-Toledo, Ohio 
WBPF-Hickory, N. C. 
WSPR-Sprfngfleld. Mass. 
WEPT-Stevens Point, Wis. 
WSRA-Milton, Fla. 
WSRC-Durham. N. C. 
WBRF-Ft. Lauderdale, Fla. 
WSRO-Marlboro, Mass. 
WSRW-Hillsboro. Ohio 
WSSB-Durham, N. C. 
WSW-Sumter, 8. C. 
WSSO--Starkville, Miss. 
WSBV-Petersburg, Va. 
WSTA-St. Thomas, V. I. 
WSTC-Stamford, Cono. 
WSTH-Taylorville, N. C. 
WSTL-Eminence, Ky. 
WSTP-Salisbury. N. C. 
WSTR-Sturgis, Mich. 
WSTU-Stuart, Fla. 
WSTV-Steubenville, Ohio 
WSUB-Groton, Conn. 
WSUH-Oxford, Miss. 
WSUN-St. Petersburg, Fla. 
WSUX-Seaford, Del. 
WSUZ-Palatka, Fla. 
WSVA-Harrisonburg, Va. 
WBVL--Shelbyville, Ind. 
WSVM-Valdese, N. C. 
WSVS-Crewe, Va. 
WSWG-Greenwood, Miss. 
WBWN-Belle Glade, Fla. 
WSWV-Pennington Gap, Va. 
WSWW-Platteville, Wis. 
WSYB-Rutland. Vt. 
WSYD-Mt. Airy, N. C. 
WSYL-Sylvania, Ga. 
WSYR-Syracuse. N. Y. 
WTAB-Tabor City, N. C. WTAC-Flint. Mich. 
WTAD-Quincy, Ill. 
RTAE-Pittsburgh, Pa. 
WTAG-Worcester, Maas. 
\VTAI-Eau Gallia, Fla. 
WTAK-Garden City, Mich. 
WTAL-Tallahassee, Fla. 
WTAN-Clearwater, Fla. 
WTAP-Parkersburg, W. Va. 
WTAQ-La Grange, Ill. 
WTAR-Norfolk, Va. 
WTAW-Bryan-College Station. 

Tex. 
WTAX-Sprfngfleld. Ill. 
RTAY-Robinson, Ill. 
WTBC-Tuscaloosa, Ala. 
WTBF-Troy, Ala. 
WTBO-Cumberland. Md. 
WTCA-Plymouth, Ind. 
WTCB-Flomaton, Ala. 
WTCR-Shawano, Wis. 
WTCJ-Tell City, Ind. 
WTCM-Traverse City, Mich. 
WTCO--Campbellsville, Ky. 
WTCR-Ashland, Ky. 
WTCS-Fairmont, W. Va. 
WTCW-Whiteaburg, Ky. 
WTEL-Philadelphia, Pa. 
WTGA-Thomaston, Ga. 
WTGR-Myrtle Beach. S. C. WTHB-Augusta, Ga. 
WTHD-Milford. Delaware. 
WTHE-Mineola, N. Y. 
WTRI-Terre Haute. Ind. 
WTHM-Lapeer, Mich. 
WTHU-Thurmont, Md. 
WTIC-Hartford, Conn. 
WTID-Newport News. Va. 
WTIF-Tifton, Ga. 
WTIG-Maaaflon, Ohio 
WTIK-Durham, N. C. 
WTIL-Mayaguez, P. R. 
WTIM-Taylorville, Ill. 
WTIP-Charleston, W. Va. 
WTIQ-Manistique, Mich. 
WTIV-Titusville, Pa. 
WTIX-New Oreeans, La. 
WTJH-East Point, Ga. 
W TJS-Jackson. Tenn. 
WTKM-Hartford. Wis. 
WTKO-Ithaca, N. Y. 
WTKY-Tompkinsville, Ky. 
WTLB-Utica, N. Y. 
WTLK-Taylorville. N. C. W iLN-Apopka, Fla. 
WTLO-Somerset, Ky. 
WTLS-Tallassee, Ala. 
WTMA-4'harleaton. S. C. 
WTMB-Tomah, Wis. 
WTMC-Ocala, Fla. 
W TMJ-Milwaukee, Wis. 
WIMP-Tampa. Fla. 
WTMIt--Camden, N. J. 
WTMT-Louisville, Ky. 
WTNC-Thomasville, N. C. 
W TND-Orangeburg, S. C. 
\FTNS-Coshocton, Ohio 
WTNT-Tallahassee. Fla. 
WTOB-Winston-Salem, N. C. 
WTOC-Savannah. Ga. 
WTOD-Toledo. Ohio 
WTOE-Spruce Pine, N. C. 
WTON-Staunton, Va. 
WTOP-Washington, D. C. 
WTOR-Torrington, Conn. 
WTOT-Marianna, Fla. 
WTr1W-Tow son. Md. 
WTPR-Paris, Tenn. 
WTPS-Portage, Mich. 
WTQX-Selma, Ala. 
WTRA-Latrobe, Pa. 
WTRB-Ripley, Tenn. 
WTRC-Elkhart, Ind. 
WTRI-Brunswirk. Md. 
WTRL-Brandenton, Fla. 
WTRN-Tyrone, Pa. 

WTitO-Dyershurg. Tenn. 
WTRP-Laorenge, Ga. 
KTRR-Sanford. Fla. 
\VTRU-Muskegon. Mich. 
WTRX-Flint, Mich. 
WIRY-Troy. N. Y. 
WTSA-Brattleboro, Vt. 
WTBB-Lumberton. N. C. 
WTSL-Hanover. N. H. 
WTSN-Dover, N. H. 
WTSV-Claremont. N. H. 
WTTB-Vero Beach, Fla. 
\\'TTC-Towanda. Pa. 
WTTF-Tiffin, Ohio 
WTTI-Dalton. Ga. 
WTTL-Madisonville, Ky. 
WTTM-Trenton, N. J. 
WPM-Watertown. Wis. 
WTTO-Toledo. Ohio 
WPM-Westminster, Md. 
WITS-Bloomington. Ind. 
WITT-Amherst, Mass. 
IVTUF-Mobile, Ala. 
IVTTTG-Tuscaloosa, Ala. 
iVTITP-Tupelo, Miss. 
WTUX-Wilmington, Del. 
WTVB-Coldwater, Mich. 
wTVL-Waterville, Me. 
WTVN-Columbus, Ohio 
WTVR-Richmond, Va. 
WTWA-Thomson, Ga. 
iiTWB-Auburndale, Fla. 
WTWN-St. Johnsbury, Vt. 
IVTXL-West Springfield. Mass. 
WTYC-Rock Hill, S. C. 
WTYM-East Longmeadow. Mass. 
WTYN-Tryon, N. C. 
WTYS-Marianna, Fla. 
WTZE-Tazewwell, Va. 
WUBE-Cincinnati, Ohio 
WUDO-Lewisburg, Pa. 
WUFF-Eastman, Ga. 
WITFG-Amherst. N. Y. 
WITLA-Eufaula. Ala. 
WULF-Alma. Ga. 
WUNI-Mobile. Ala. 
WCTNN-Mason, Mich. 
WUNO-Rio Piedras. P. R. 
WUOK-Cumberland, Md. 
WUSJ-Lockport. N. Y. 
WTTSM-Havelock. N. C. 
WUST-Bethesda. Md. 
WITWU-Gainesville, Fla. 
WVAR-Virginia Beach. Va. 
WVAK-Paoli, Ind. 
WVAL-Sauk Rapids, Minn. 
WVAM-Altoona, Pa. 
WVAR-Richwood, W. Va. 
W VCF-Windermere, Fla. 
WVCG-Coral Gables, Fla. 
WVCH-Cheater, Pa. 
WVEC-Hampton, Va. 
WVGT-Mount Dora, Fla. 
WVIC-East Lansing. Mich. 
WVIM-Vicksburg, Miss. 
WVIP-Mount Kisco. N. Y. 
WVJP-Caguas, P. R. 
WVJS-Owensboro, Ky. 
WVKO-4olumbus, Ohio 
WVLD-Valdosta. Ga. 
WVLK-Lexington, Ky. 
WVLN-Olney, Ill. 
WVMC-Mount Carmel, DL 
WVMG-Cochran, Ga. 
WVMI-Biloxi. Misa. 
WVMT-Burlington, Vt. 
WVNA-Tuscumbia, Ala. 
WVNI-Newark, N. J. 
WVOB-Bel Air. Md. 
WVOC-Battle Creek, Mich. 
WVOE-Chadbourn, N. C. 
WVOH-Hazlehurst, Ga. 
WVOJ-Jacksonville, Fla. 
\WOK-Birmingham, Ala. 
WVOL-Nashville. Tenn. 
WVOM-Iuka, Miss. 
WVON-Cicero. Ill. 
WVOP-Vidalia, Ga. 
WVOS-Liberty, N. Y. 
WVOT-Wilson. N. C. 
WVOV-Huntsville, Ala. 
WVOW-Logan, W. Va. 
WVOX-New Rochelle. N. Y. 
WVPO-Stroudsburg, Pa. 
WVRC-Spencer, W. Va. 
WVSA-Vernon, Ala. 
WVSC-Somerset. Pa. 
WVSM-Raissviile, Ala. 
WVTL-Monticello, Ind. 
WVVW-Grafton, W. Va. 
WWAR-Lakeland, Fla. 
WWAM-Cadillac. Mich. 
WWBC-Cocoa, Fla. 
WRBD-Bamberg, S. C. 
WWBB-Windber, Pa. 
WWB7 Vineland. N. J. 
WWCA-Gary, Ind. 
WWCC-Bremen, Ga. 
WWCH-Clarion, Pa. 
WWCM-Brazil, Ind. 
WWCO-Waterbury, Com. 
WWDR-Murfreesboro, N. C. 
WWGM-Nashville, Tenn. 
WWGO-Erie, Pa. 
WWGP-Sanford, N. C. 
WWGS-Tifton, Ga. 
\VWHO-Hornell, N. Y. 
Wi\BY-Huntington, W. Va. W'VIN-Baltimnre, Md. 
WWIS-Black River Falls. Wis, 
WWIT-Canton, N. C. 
WWJ-Detroit. Mich. 
WWJB-Brooksville, Fla. 
WWJC-Superior. Wia. 
WWKE-Ocala. Fla. 
WWKO-Fair Bluff, N. C. 
WWKY-Winchester, Ky. 
IVWL-New Orleans. La. 
WWML-Portage Pa. 
WWNC-Asheville. N. C. 
WWNB-Rochester, N. H. 
WWNR-Beckley, W. Va. 
WWNS-Stateuhoro, Ga. 
WR21Y-Na ertow n. N. Y. 
WIVCO Lynchburg. Va. 
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WWOK-Charlotte, N. C. WXOI-Richmond, Va. WYND-Sarasota. Fia. WZOE-Princeton, Ill. WWOL-Buffalo, N. Y. WXLI-Dublin, Ga. WYNK-Baton Rouge, La. WZST-Leesburg, Fla. WWOM-New Orleans, La. WXLW-Indianapolis, Ind. WYNN-Florence, S. C. WZUM-Carnegie, Pa. WWON-Woonsocket, R. I. WXMT-Merrill, Wis. WYNR-Brunswick, Ga. WZYX-Cowan, Tenn. WWOW-Conneaut, Ohio WXOK-Baton Rouge, La. WYNS-Lehighton, Pa. WWPA-Williamsport, Pa WXOX-Bay City, Mich. WYNX-Atlanta, Ga. MEXICAN: WWPF-Palatka, Fla. WXPQ-Eatonton, Ga. WYNZ-Ypsilanti, Mich. XEAE-Coahuila WWRI-West Warich, R. I. WXRF-Guayama, P. R. WYOU-Tampa, Fla. (Del Rio Area, Tex.) WWRL-New York, N. Y. WXTN-Lexington, Miss. WYPR-Danville, Va. XEAM-Matamoros WWSC-Glens Falls, N. Y. WXTR-Pawtucket, R. I. WYRE-Annapolis. Md. (Brownsville Area, Tex.) WWSF-Loretto, Pa. WXUR-Media, Pa. WYBN-Louisburg, N. C. XEAS-Nuevo Laredo WWBR-St. Albans, Vt. WXVA-Charles Town, W. Va. WYSE-Inverness, Fla. (Laredo Area, Tez.) WWST-Wooster, Ohio WXVW-Jeffersonville, Ind. WISH-Clinton, Tenn. XEAZ-Tijuana Boja WWSW-Pittsburgh, Pa. WXXX-Hattiesburg, Miss. WYSI-Ypsilanti, Mich. (San Diego Area, Calif.) WWTC-Minneapolis, Minn. - WXYZ-Detroit, Mich. WYSL,-Buffalo, N. Y. XEBBC-Tijuana WWUN-Jackson, Miss. WYAL-Scotland Neck, N. C. WYSR-Franklin, Va. (San Diego, Calif.) WWVA-Wheeling, W. Va. WYAM-Bessemer, Ala. WYTI-Rocky Mount, Va. XEBK-Nuevo Laredo WWWB-Jasper, Ala. WYBO-Masaena, N. Y. WYTH-Madison, Ga. (Laredo Area, Tez.) WWWF-Payette. Ala. WYCL-York, S. C. WYVE-Wytheville, Va. XECB-Mexicali WWWR-Rusaelville, Ala. WYDE-Birmingham, Ala. WYXI-Athens, Term. (Calexico, Calif.) WNXL-Manchester, Ky. WYFE-Rockcord, Ill. WYZE-Atlanta, Ga. XECL-Mexicali WWYN-Erie, Pa. WYGO-Corbin, Ky. WZAM-Prichard, Ala. (Calexico, Calif.) WWYO-Pineville, W. Va. WYLD-New Orleans, La. WZEP-De Funak Springs, Fla. XED-Mexicali WXAL-Demopolis, Ala. WYLO-Jackson, Wis. WZIP-Cincinnati, Ohio (Calexico, Calif.) WXCL-Peoria, Dl. WYMB-Manning, S. C. WZKY-Albemarle, N. C. XEFD-Rio Bravo WXCO-Wausau, Wis. WYNA-Raleigh, N. C. WZOB-Fort Payne, Ala. (Weslaco Area. Tex.) 

FREQUENCY 
MODULATION 
(FM) STATIONS 
CKLW-FM-Detroit, Mich. 
KABC-FM-Los Angeles, Calif. 
KABL-FM-San Francisco, Calif. 
KACE-FM-Riverside, Calif. 
KADI (FMI-St. Louis, Mo. 
KADX (FM)-Denver, Colo. 
KAFE (FM)-Oakland, Calif. 

(See San Francisco, Calif.) 
KAFI (FM)-Auburn, Calif. 
KAFM (FMI-Salina, Kan. 
KAGH-FM---Crossett, Ark. 
KAIM-FM-Honolulu, Hawaii 
KAKC-FM-Tulsa, Okla. 
KALB-FM-Alexandria, La. 
HAMS-PM-Mammoth Boring 

Ark. 
KAMU-FM-Anchorage, Alaska 
KANS-FM-Larned, Kans. 
KARD (FM)-Wichita, Kans. 
KARK-FM-Little Rock, Ark. 
KARL (FMI-Carlsbad, Calif. 
KARM-FM-Fresno, Calif. 
KA SI-FM-Ames, Iowa 
KATY-FM-San Luis Obispo, 

Calif. 
KAVI-FM-Rocky Ford, Colo. 
KAVR-FM-Apple Valley, Calif. 
KAWY (FMI-Casper, Wyo. 
KAYO (FM)-Beaumont, Tex. 
KAYL-FM--Btorm Lake, Iowa 
KBAY (FM)-San Jose, Calif. 
HBBI (FMI-Los Angeles. Calif. 
KBBK (FMI-Boise, Idaho 
KBBL (FMI-Riverside, Calif. 
KBBW (FMI-San Diego, Cant. 
KBBX (FMI-Seattle, Wash. 
KBBY (FMI-Bakersfield, Calif. 
KBCA (FMI-Los Angeles, Calif. 
KBCL-FM-Shreveport, La. 
KBEE-FM-Modesto, Calif. 
KBER-FM--San Antonio, Tex. 
KBEW-FM-Blue Earth, Mina 
KBEY (FM)-Kansas City, Mo. 
KGFM (FM)-Lubbock, Tez. 
KBGH-FM-Memphis, Texas 
KBGN-FM-Caldwell, Ida. 
KBHS-FM-Hot Springs. Ark. 
KBIG-FM-Ls Angeles, Calif. 
KBIM-FM-Roswell, N. M. 
KBIQ (FMI-Edmonds, Wash. 
KBLE-FM-Seattle, Wash. 
KBMC (FM)-Eugene, Ore. 
KBMF (FM)-Spearman, Tez. 
HEMS-FM-Los Angeles, Calif. 
KBNM (FM)-Albuquerque N. M. 
KBNO (FMI-Houston, Tex. 
KBOA-FM-Kennett, Mo. 
KBOB (FM)-West Covina, Calif. 
KBOE-FM--Oskaloosa, Iowa 
KBOH-FM-Hot Springs, S. D. 
KBOI-FM-Boise. Idaho 
KBOX-FM-Dallas, Tez. 
KBOY-FM-Medford, Ore. 
KBPI (FM)-Denver, Colo. 
KBPO (FM)-Beaumont, Tez. 
KBRF (FMI-Fergus Falls, Minn. 
KBRG (FMI-San Francisco, 

Calif. 
KBRO-FM-Bremerton, Wash. 
KBTC-FM-Houston, Mo. 
KBTM-FM-Jonesboro, Ark. 
KBUC-FM-Terrell Hills, Texas 
KBITR-FM-Burlington. Iowa 
KBUY-FM-Fort Worth, Tez. 
KBUZ-FM-Mesa, Ariz. 
KCAB-FM-Dardanelle, Ark. 
KCAL-FM-Red ands, Calif. 
KCBH (FMI-Ls Angeles, Calif. 
KCBS-FM--San Francisco, Calif. 
KCEE-FM-Tucson, Ariz. 
KCFM (FMI-St. Louis, Mo. 
KCIL (FM)-Houma, La. 
KCIM-FM-Carron, Iowa 
KCJB-FM-Minot, N. D. 
KCJC (FM)-Kansas City - 

Merriam, Kans. 
KCKN-FM-Kansas City, Mo. 
KCLO-FM-Leavenworth, Kan. 
KCLU-FM-Rolla. Mo. 
KCMB (FMI-Wichita, Kan. 
KCMS-FM-Manitou Springs, 

Colo. 
KCNM (FM)-Carlsbad, N. M. 

KCOR-FM-San Antonio, Tez. 
KCPX-FM-Salt Lake City, Utah 
KCRA-FM-Sacramento, Calif. 
KCRC-FM-Enid, Okla. 
KCTC (FMI-Sacramento, Calif. KCUE-FM-Red Wing, Minn. 
KCVR-FM-Lodi, Calif. 
KCWM (FMI-Fort Worth, Tez. 
KCYS (FM)-Richland, Wash. 
KDB-FM-Santa Barbara, Calif. 
KDDD-FM-Dumas, Tex. 
KDEF-FM-Albuquerque, N. M. 
KDEN (FMI-Denver, Colo. 
KDFC (FM)-San Francisco, 

Calif. 
KDFM (FMI-Walnut Creek, 

Calif. 
KDFR (FM)-Tulare, Calif. 
KDHI-FM-Twentynine Palms, 

Calif. 
KDHL-FM-Faribault, Minn. KDIG-FM-San Diego, Calif. 
KDJW-FM-Amarillo, Tez. 
KDKA-FM-Pittsburgh, Pa. 
KDMI (PM)-Des Moines, Ia. 
KDNC-FM-Spokane, Wash. 
KDNT-FM-Denton, Tez. 
KDOK-FM-Tyler, Tex. 
KDOL-FM-Mojave, Calif. 
KDBN-FM-Denison, Iowa 
KDSX-FM-Denison, Tez. 
KDUO (FM)-Riverside, Calif. 
KDUX (FM)-Aberdeen, Wash. 
KDVR (FMI-Sioux City, Ia. 
KEBE-FM Jacksonville, Tez. 
KEEE-FM-Nacogdoches. Tex. 
KEEL-FM-Shreveport, La. 
KEEZ (FMI-San Antonio, Tez. 
KEFC (FM)-Waco, Tez. 
HEIR (FMI-Dallas, Tex. 
KELD-FM-El Dorado, Ark. 
KELO-FM---Biouz Falls, S. D. 
KELT (FM)-Harlingen, Tex. 
KERI (FM)-Blaine, Wash. 
KERN-FM-Bakersfield, Calif. 
KERR (FMI-Salinas, Calif. 
KESM (FMI-El Dorado Springs, 

Mo. 
RETO (FMI-Seattle, Wash. 
KEWB (FM)-Bedding, Calif. 
KEWQ-FM-Chico, Calif. 
KEYC (FM)-Mankato, Minn. 
KEZR (FM)-Anaheim, Calif. 
KFAB-FM-Omaha. Neb. 
KFAC-FM-Loa Angeles, Calif. 
KFAD (FM)-Cleburne, Tez. 
HFAM-FM-Bt. Cloud, Minn. 
KFAV (FM)-Fayetteville, Ark. 
KFBD (FMI-Waynesville, Mo. 
KFBK-FM-Sacramento, Calif. 
KPH-FM-Wichita, Kan. 
KFIG (FMI-Fresno, Calif. 
KFJB-FM-Marshalltown, Iowa 
KFJZ-FM-Fort Worth, Tez. 
KFLA-FM-Scott City, Kan. 
KFLY-FM-Corvallis, Ore. 
KFMB-FM-San Diego. Calif. 
KFMC (FM)-Provo, Utah 
KFMD (FM)-Dubuque, Iowa 
KFMF (FM)-Fort Collins, Colo. 
KFMG (FMI-Des Moines, Iowa 
KFMK (FMI-Houston, Texas 
KFML-FM-Denver, Colo. 
KFMM (FMI-Tucson, Ariz. 
KFMN (FM)-Abilene, Tex. 
KFMP (FMI-Port Arthur, Tex. 
KPMQ (FM)-Lincoln, Neb. 
KFMR (FM)-Fremont, Calif. 
KFMU (FMI-Kansas City, Mo. 
KFMW (FMI-San Bernardino, 

Calif. 
KFMX (FMI-San Diego, Calif. 
KFMY (FM)-Eugene, Ore. 
KFNB (FMI-Oklahoma City, 

Okla. 
KFNE (FMI-Big Spring, Tez. 
HFOA (FM)-Honolulu, Hawaii 
KFOG (FMI-Sen Francisco, 

Calif. 
KFOX-FM-Long Beach, Calif. 
KFRC-FM-San Francisco, Calif. 
KFRE-FM-Fresno. Calif. 
KFRN (FM)-Brownwood, Tez. 
KFWT (FMI-Fort Worth, Tez. 
KGAF-FM-Oainesville, Tex. 
KGB-FM-San Diego, Calif. 
KGBC-PM-Galveston, Tez. 
'HOBS-FM-Les Angeles, Calif. 

Call Letter Index, FM Radio Stations 
KGEC (FM)-Palm Springs, 

Calif. 
KGEN-FM-Tulare, Calif. 
KGFM (FM)-Bakersfield, Calif. 
KGHO-FM-Hoquiam, Wash. 
KGMB-FM-Honolulu, Hawaii 
KOMI-FM-Bellingham, Wash. 
KGNC-FM-Amarillo, Texas 
WINO-FM-Dodge City, Hans. 
KGO-PM-San Francisco, Calif. 
KORE (FM)-Greeley, Colo. 
KGRI-FM-Henderson, Tex. 
KGUD-FM-Santa Barbara, Calif. 
KGVW-FM-Belgrade, Mont. 
KHAK-FM--Cedar Rapids, Iowa 
KHAR-FM-Anchorage, Alaska 
KHBM-FM-Monticello, Ark. 
HHBR-FM-Hillsboro, Texas 
KHEN-FM-Henryetta, Okla. 
KREP-FM-Phoenix, Ariz. 
RUFI (FM)-Austin, Texas 
KHFM (FMI-Albuquerque, 

N. M. 
ñHIQ (FMI-Sacramento, Calif. 
KILT-FM-Los Angeles, Calif. 
KNOB-FM-Hobbs, N. M. 
KHOF (FMI-Los Angeles, Calif. 
KHOZ-FM-Harrison. Ark. 
KHQ-FM-Spokane, Wash. 
KHSJ-FM-Hemet, Calif. 
KICD-FM-Spencer, Iowa 
KICB-FM-Hastings, Neb. 
KIPM (FMI-Bakersfield, Calif. 
KIKK-FM-Houston, Tez. 
KILT-FM-Houston, Tez. 
KING-FM-Seattle, Wash. 
KIOU (FMI-Corpus Christi, Tex. 
KIRO-FM-Seattle, Wash. 
KISS (FM)-San Antonio, Tex. 
KISW (FMI-Seattle. Wash. 
KIT-FM-Yakima, Wash. 
KITE-FM-San Antonio, Tez. 
KITT (FMI-San Diego. Calif. 
KITY (FMI-San Antonio, Tez. 
KIXI-FM-Seattle, Wash. 
KIXL-FM-Dallas, Tex. 
KJAM-PM-Madison, 8. D. 
KJAN-FM-Atlantic, Iowa 
KJAZ (FMI-Alameda, Calif. 
KJCK-FM-Junction City, Kans. 
KJEF-FM-Jennings, La. 
KJEM-FM-Oklahoma City, Okla. 
KJET-FM-Beaumont, Tez. 
KJIB (FM)-Portland, Ore. 
KJLH (FMI-Long Beach, Calif. 
KJML (FMI-Sacramento, Calif. 
EJPW-FM-Waynesville. Mo. 
KJRG-FM-Newton, Kan. 
KJSK-FM-Columbus, Neb. 
KKFM (FM)-Colorado Springs, 

Colo. 
KKHI-FM-San Francisco, Calif. 
KKOP (FM)-Redondo Beach, 

Calif. 
KLAK-FM-Lakewood, Colo. 
KLAW (FM)-Lawton, Okla. 
KLAY (PM)-Tacoma, Wash. - 
KLBS-FM-Los Banos, Calif. 
KLCN-FM-Blytheville, Ark. 
KLEB-FM-Oo'den Meadow, La. 
KLEF (FMI-Houston, Tex. 
KLEM-FM-L Mars, Iowa 
KLEN-FM-Killeen, Tez. 
KLFM (FM)-Ames, Iowa 
KLOS (FMI-Los Gatos, Calif. 
KLIQ-FM-Portland, Ore. 
KLIR-FM-Denver. Colo. 
KLIZ-FM-Brainerd, Minn. 
RUT (FMI-Lake Jackson, Tes. 
KLMO-FM-Longmont, Cole. 
KLOR-FM-Ponca City, Okla. 
KLPW-FM-Union. Mo. 
KLRO (FMI-San Diego. Calif. 
KLEIN (FMI-Seattle, Wash. 
RUBS (FM)-Mason City. Iowa 
KLUC-FM-Las Vegas, Nev. 
KLUE-FM-Longview, Tex. 
KLUB (FM)-Wichita Falls, Tex. 
KLWN-FM-Lawrence, Kans. 
KLYN (FMI-Lyndon, Wash. 
KLYX (PM)-Memphis, Term. 
KLZ-FM-Denver, Colo. 
KMAG (FM)-Fort Smith, Ark. 
KMAQ-FM-Maquoketa. Iowa 
KMAX (FMI-Sierra Madre, 

Calif. 
KMBR (FMI-Kansas City, Mo. 
KMEO-FM-Phoenix, Ariz. 

KMET (FM)-Los Angeles, Calif. 
KMFB-FM-Mendocino, Calif. 
KMFM (FMI-San Antonio, Tex. 
KMJ-FM-Fresno, Calif. 
KMLB-FM-Monroe, La. 
KMMK (FMI-Little Rock, Ark. 
KMND (FM)-Mesa, Ariz. 
KMOD (FMI-Talca, Okla. 
KMOX-FM-St. Louis, Mo. 
KMPX (FMI-San Francisco, 

Calif. 
KMRC-FM-Morgan City, La. 
KMSC (FM)-Clear Lake City. 

Tex. 
KMUZ (FM)-Santa Barbara, 

Calif. 
KMYR (FM)-Denver, Colo. 
KNAC (FMI-Long Beach, Calif. 
KNBQ-FM-Bethany, Okla. 
KNBR-FM-San Francisco, Calif. 
KNDE-FM-Aztec, N. M. 
KNDR (FM)-Chickasha, Okla. 
KNDX (FMI-Yakima, Wash. 
KNEB-FM-Scottsbluff, Neb. 
KNED-FM-McAlester, Okla. 
KNEY (FMI-Reno, Nev. 
KNFB (FM)-Nowata, Okla. 
KNFM (FM)-Midland, Tes. 
KNIK (FM)-Anchorage, Alaska 
KNJO (PHI-Thousand Oaks, 

Calif. 
KNOB (FMI-Long Beach, Calif. 
KNOC-FM-Natchitoches, La. 
KNOE-FM-Monroe, La. 
KNOK-FM-Fort Worth, Tez. 
KNRO (FM)-Conroe, Tex. 
KNTO (FM)-Wichita Falls, Tex. 
KNUS-PM-Dallas, Tex. 
KNX-FM-Ls Angeles, Calif. 
KNXR (FMI-Rochester. Minn. 
KOA-FM-Denver, Colo. 
KOB-FM-Albuquerque, New 

Mex. 
KOBH-FM-Hot Springs. S. D. 
KOCM (FM)-Newport Beach, 

Calif. 
KOCY-FM-Oklahoma City, Okla. 
KODA-FM-Houston, Texas 
KOFM (FM)-Oklahoma City, 

Okla. 
HOPO-FM-Ottawa, Kan. 
KOGO-FM-San Diego, Calif. 
KOIL-FM-Omaha, Neb. 
KOIN-FM-Portland, Ore. 
KOIT (FMI-San Francisco, Calif. 
KOKE-FM-Austin, Tex. 
KOL-FM-Seattle, Wash. 
KOLM-FM-Rochester, Minn. 
KONG-FM-Visalia, Calif. 
HONI-FM-Spanish Fork, Utah 
KOOL-FM-Phoenig. Ariz. 
KOPR-FM--[Great Falls, Mont. 
HORA-FM-Bryan, Tex. 
KOBE-FM-Eugene, Ore. 
KORK-FM-Las Vegas, Nev. 
KOSE-FM-Osceola, Ark, 
KOBI-FM-Aurora, Colo. 
KOSO (Phi)-Patterson, Calif. 
KOST (FMI-Los Angeles, Calif. 
KOSY-FM-Texarkana, Ark. 
KOTN-FM-Pine Bluff. Ark, 
KOWE-FM-Omaha, Neb. 
KOYL-FM-Odessa, Texas 
KOZE-FM-Lewiston, Ida. 
KPAC-FM-Port Arthur, Tex. 
KPAR (FMI-El Paso, Tez. 
KPAN-FM-Hereford, Tez. 
KPAT-FM-Berkeley, Calif. 
KPDQ-FM-Portland, Ore. 
KPEL-FM-Lafayette, La. 
KPEN (FMI-San Francisco, 

Calif. 
KPET-FM-Lameas, Tex. 
KPFM (FMI-Portland, Ore. 
KPOM (FMI-Los Altos, Calif. 
KPIK-FM-Colorado Springs, 

Colo. 
KPLC-FM-Lake Charles, La. 
KPLT-FM-Paris, Tex. 
KI'LX (FMI-San Jose, Calif. 
KPMJ (FM)-Oxnard, Calif. 
KPOI-FM-Honolulu, Hawaii 
KPOK (FMI-Portland. Ore. 
KPOL-FM-Los Angeles, Calif. 
KPPC (PMI-Pasadena, Calif. 
KPQ-FM-Wenatchee, Wash. 
KPRI (FMI-San Diego, Calif. 
KPRM-FM-Park Rapids, Minn. 
KPRS-FM-Kansas City. Mo. 

XEGM-Tijuana 
(San Diego, Calif.) 

XEGNK-Nuevo Laredo 
(Laredo, Tex.) 

XEHF-Nogales-Sonora 
(Nogales Area. Ariz.) 

XEHG-Mexicali 
(Calexico, Calif.) 

XEJ-Ciudad Juarez 
(El Paso Area, Tex.) 

XEK-Nuevo Laredo 
(Laredo Area, Tez.) 

XEKD-Coahuila 
(Del Rio Area, Tex.) 

XELO-Ciudad Juarez 
(El Pasa Area, Tex.) 

XEMJ-Piedras Negras 
(Eagle Pass Area, Tez.) 

XEMO-Tijuana 
(San Diego, Calif.) 

XEMU-Piedras Negras 
(Eagle Pass Area, Tex.) 

XENU-Nuevo Laredo 
(Laredo Area, Tez.) 

REO-Matamoros 
(Brownsville Area, Texas) 

KPUL-FM-Pullman, Wash. 
KPWD (FMI-Plentywood, Mont. 
KQFM (FMI-Portland, Ore. 
KQIP (FM) -Odessa, Tez. 
KQRS-FM-Minneapolis, Minn, 
KATY (FM)-Wichita, Kam. 
KQUE (FMI-Houston, Texas 
KQWB-FM-Moorhead, Minn. 
KQXX (FM)-McAllen, Tez. 
BRAY (FM)-Tulsa, Okla. 
KRBE (FMI-Houston, Tez. 
KRBI-FM-St. Peter, Minn. 
HRBT (FM)-Woodland, Calif. 
KRCH (FM) -8t. Louis, Mo. 
KREB (FM)-Monroe, La. 
HREM-FM-Spokane, Wash. 
KREP (FMI-Santa Clara, Calif. KREX-FM-Grand Junction, 

Colo. 
KRFD (FM)-Marysville, Calif. 
KAFM (FMI-Phoenix, Ariz. 
KRPO-FM-Owatonna, Mina 
KRGN (FM)-Las Vegas, Nev. 
KUHM (FMI-Los Angeles, 

Calif. 
KRIL (FMI-El Dorado, Ark. 
KRIT (FM)-Clarion, Iowa 
KRKB-FM-Los Angeles, Calif. 
KRKD-FM-Los Angeles, Calif. 
RRLD-FM-Dallas, Tez. 
KRMD-FM-Shreveport, La. 
KRMG-FM-Tulsa. Okla. 
KRMB-FM-Osage Beach, Mo. 
KRNY-FM-Kearney, Neb. 
KROA (FMI-Aurora, Neb. 
KRON (FMI-San Francisco, 

Calif. 
KROS-FM-Clinton, Iowa 
KIWI-FM-Minneapolis, Minn. 
KRBL-FM-Russell, Kans. 
KRGN-FM-Loa Alamos, N. M. 
RUST (FMI-Albuquerque, N. M. 
KRUS-FM-Ruston, La. 
KRV N-FM-Lexington, Neb. 
KRXL (FM)-Kirksville, Mo. 
KRYT-FM-Colorado Springs, 

Colo. 
KSAN (FMI-San Francisco, 

Calif. 
KSBW (FMI-Salinas, Calif. KSCO-FM-Banta Cruz, Calif. 
KBDO-FM-San Diego, Calif. 
KSEA (FMI-San Diego, Calif. 
KEEL-FM-Lubbock, Tez. 
KSEO-FM-Durant, Okla. 
KSFM (FMI-Sacramento, Calif. 
KBFV (FMI-San Fernando, 

Calif. 
KSOM-FM-Ste. Genevieve, Mo. 
RBILE (FMI-St. Louis, Mo. 
HSIB-FM-Creston, Iowa 
RSIS-FM-Sedalia, Mo. 
KSJM (PM)-Jamestown, N. D. 
KSJO (FM)-San Jose, Calif. 
KSJT (FMI-San Angelo, Tex. 
KSL-FM-Salt Lake City, Utah 
KSLO-FM-Opelousas, La. 
KSMA-FM-Santa Marla, Calif. 
KSMB (FM)-Lafayette, La. 
KSOP-FM-Salt Lake City, Utah 
KSPI-FM-Stillwater, Okla. 
KSPL-FM-Diboll, Tez. 
KSRP (FMI-Santa Monica, 

Calif. 
KSRN (FMI-Reno, Nev. 
KSRT (FM)-Tracy, Calif. 
'OWN-FM-Stockton, Calif. 
KSWM-FM-Aurora, Mo. 
KSYN (FM)-Joplin, Mo. 
KTAC-PM-Tacoma, Wash. 
KTAL (FM)-Texarkana. Tez. 
KTAR-FM-Phoenix, Ariz. 
KTBC-FM-Austin, Tez. 
KTBT (FMI-Garden Grove, 

Calif. 
KTCR-FM-Minneapolis, Minn. 
KTCS-FM-Fort Smith, Ark. 
KTHO-FM-South Lake Tahoe, 

Calif. 
KTIM-FM-San Rafael, Calif. 
KTLQ-FM-Tahlequah. Okla. 
KTMS-FM-Banta Barbara, Calif. 
KTNT-FM-Tacoma, Wash. 
KTOD-FM-Snton, Tex. 
KTOP-FM-Topeka, Kan. 
KTQM (FM)-Clovis, New Mex- 
KTRB-FM-Modesto, Calif. 
KTRM-FM-Beaumont, Tex. 

XEOR-Reynosa 
(McAllen Area, Tex.) 

XEP-Juarez, Mex. 
(El Paso Area, Tex.) 

XERB-Tijuana 
(San Diego. Calif.) 

XERF-Coahuila 
(Del Rio Area, Tez.) 

XERT-Reynosa 
(McAllen Area, Tex.) 

XESU-Mezicall 
(Calexico, Calif.) 

XETRA-Tijuana 
(San Diego Area, Calif.) 

XEWO-Ciudad Juarez 
(El Paso Area, Tez.) 

XEWL-Nuevo Laredo 
(Laredo Area, Tex.) 

XE W V-Mexicali 
(Calexico, Calif.) 

XEXX-Tijuana 
(Elan Diego, Calif.) 

KTSM-FM-El Paso, Tex. 
KTTS-FM-Springfield, Mo. 
KTUX (PM)-Livermore, Calif. 
KTW-FM-Seattle, Wash. 
KTWD (FM)-Spokane, Wash. 
KTXJ-FM-Jasper, Tez. 
KTXN (FMI-Victoria, Tez. 
KTXB (FMI-Springfield, Mo. 
KTYM-FM-Inglewood, Calif. 
KUDE-FM-Oceanside, Calif. 
KLTDU-FM-Ventura, Calif. 
KUFY-FM-Redwood City, Calif. 
KULA (FMI-Las Vegas, Nev. 
KULY-Ulysses, Kans. 
KUOA-FM-Siloam Springs, Ark. 
KUPD-FM-Tempe, Ariz. 
KUPK-FM-Garden City. Ban. 
HURL-FM-Billings, Mont. 
KUBN-FM-St. Joseph, Mich. 
KUTE (PhD-Glendale, Calif. 
KUWS (P11)-Newton, Iowa 
KUZZ-FM-Bakersfield, Calif, 
KVCW (FM)-Bartlesville, Okla. 
HVEC-FM-San Luis Obispo, 

Calif. 
KVEN-FM-Ventura, Calif. 
KVFM (FM)-Ban Fernando, 

Calif. 
KVIL-FM-Highland Park, Tex. 
HYLV-FM-Fallon, Nev. 
KVOE (FM)-Emporia, Kans. 
KVOR-PM-Colorado Springs, 

Colo. 
KVRF (FM)-Vermillion. S. D. 
KVRO (FM)-Stillwater, Okla. 
HVWM-FM-Show Low, Aria. 
KVWO-FM-Cheyenne. Wyo. 
KWAV (Phil-Monterey, Calif. 
KWBE-FM-Beatrice, Neb. 
KWDM (FMI-Des Moines, Iowa 
KWFR-FM-San Angelo, Tez. 
KWGO (FM)-Abernathy, Tex. 
KWHG (FM)-Lincoln, Neb. 
KWHI-FM-Brenham, Tez. 
KWHO-FM-Salt Lake City, 

Utah 
KWHP (FM)-Edmond, Okla. 
KWIC (FMI-Salt Lake City, 

Utah 
KWIQ-FM-Moses Lake, Wash. 
KWIZ-FM-Santa Ana, Calif. 
KWKH-FM-Shreveport. La. 
KWKI (FM)-Kansas City, Mo. 
KWLM-PM-Willmar, Mina 
KWLW (FMI-San Angelo, Tex. 
KWMT-FM-Fort Dodge, Iowa 
KWNS-FM-Pratt, Kans. 
KWNT-FM-Davenport, Iowa. 
KWOA-FM-Worthington, Minn. 
KWOC-FM-Poplar Bluff, Mo. 
KWPC-FM-Muscatine, Iowa 
KWPM-FM-Went Plains, Mo. 
KWTO-FM-Springfield, Mo. 
KWR'R. (FM)-Mexico, Mo. 
KXEL-FM-Waterloo, Iowa 
KXFM (FMI-Santa Maria, 

Calif. 
KXIC-FM-Iowa City, Iowa 
KXIT-FM-Dalhart, Tez. 
KXJK-FM-Forest City. Ark. 
KXL (FMI-Portland. Ore. 
KXLS (FMI-Oklahoma City, 

Okla. 
KXLY-FM-Spokane, Wash. 
KXOA-FM-Sacramento, Calif. 
KXQR (FMI-Fresno, Calif. 
KXUQ (FMI-Sacramento. Calif. 
KXTR (FMI-Kansas City, Mo. 
KXXK (FMI-Dallas, Tez. 
KXYZ-FM-Houston, Tex. 
HYDE-FM-Oceanside, Calif. 
KYLE (FMI-Temple, Tez. 
KYMS (FM)-Banta Ana, Calif. 
KYBM-FM-Mankato, Mina 
KYSN (FM)-Joplin. Mo. 
KZAK-FM-Tyler, Tex. 
KIEL-FM-Eugene, Ore. 
KZPM (FMI-Corpus Christi. Tez. 
KZUN (FM)-Opportunity, Wash. 
WAAA-FM-W lnston-Salem, 

N. C. 
WAAB-FM-Worcester, Mass. 
WAAW (FM)-Murray, Ky. 
WAAZ (FM)-Crestview, Fla. 
WABA-FM-Aguadilla, P. R. 
WABC-FM-New York, N. Y. 
WABX (PM)-Detroit, Mich. 
WABZ-FM- Albemarle, N. C. 
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WACO-FM-Waco, Tez. 
WADM-FM-Decatur, Ind. 
WADY (FM) -Buffalo, N. Y. 
WAEB-FM-Allentown, Pa. 
WAEF (FMI -Cincinnati, Ohio 
WAOR-FM-Lumberton, N. C. 
WAGY-FM-Forest City, N. C. 
WAHR (FM) -Huntsville, Ala. 
WAIN-FM-C,olumbia, Ky. 
WAJM (FM) -Montgomery, Ala. 
WAJR-FM-Morgantown, W. Va. 
WAKN-FM-Alken, 8. C. 
WAKO-FM-Lawrenceville, Iii. 
WAKE -FM -Akron. Ohio 
WALK -FM -Patchogue, N. Y. 
WALL -FM -Middletown, N. Y. 
WALZ -FM -Jacksonville, Fla. 
WAMO-FM-Pittsburgh. Pa. 
WANG (FM) -Coldwater, Mich. 
WAMS -FM -Anderson. S. C. 
WANT -FM -Albany. Ky. 
WANZ (FM) -Sebring. Fla. 
WAPI-FM-Birmingham, Ala. 
WAPL-FM-Appleton, Wia. 
WAQB (FM) -Jacksonville, Fla. 
WARD -FM -Johnstown, Pa. 
WARI-FM-Abbeville, Ala. 
WARK-FM-Hagerstown, Md. 
WARN -FM -Ft. Pierce, Fla. 
WARU-FM-Peru, Ind. 
WASA-FM-Havre De Grace, Md. 
WASH (FMI -Washington, D. C. 
WATH-FM-Athena, Ohio 
WATL (FMI -Tampa, Fla. 
WATO-FM-Oak Ridge, Tenn. 
WATR-FM-Waterbury, Conn. 
WAUG-FM-Augusta, Ga. 
WAUK-FM-Waukesha, Wis. 
WAVA-FM-Arlington, Va. 
WAVO-FM-Atlanta, Ga. 
WAWA -FM -Milwaukee, Wie. 
WAWK-FM-Kendallville, Ind. 
WAWR (FM) -Bowling Green, 

Ohio 
WAYL (FM) -Minneapolis, 

Minn. 
WAYZ-FM-Waynesboro, Pa. 
WAZL-FM-Hazleton, Pa. 
WAZY-FM-Lafayette, Ind. 
WEAK -FM -Babylon, N. Y. 
WBAO-FM-Burlington, N. C. 
WEAL -FM -Baltimore, Md. 
WBAP-FM-Fort Worth, Tex. 
WBAW-FM-Barnwell, B. C. 
WBAY-FM-Green Bay, Wis. 
WBBA-FM-Pittsfield, nL 
WBBB-FM-Burlington, N. C. 
WBBC (FM) -Jackson, Mich. 
WBBF-FM-Rochester, N. Y. 
WBGM-FM-Chicago, nl. 
WBBO-FM-Forest City. N. C. 
WBBQ-FM-Augusta, Ga. 
WHEW -FM -Youngstown, Ohio 
WBCI-FM-Williamsburg. Va. 
WBGM-FM-Bay City, Mich. 
WBCN (FMI -Boston, Mass. 
WBCO-FM-Bucyrus, Ohio 
WBEA (FM) -Elyria, Ohio 
WBEN-FM-Buffalo, N. Y. 
WBET-FM-Brockton, Mass. 
WBEU-FM-Beaufort, S. C. 
WBEV-FM-Beaver Dam, Wis. 
WBEX-FM-Chillicothe, Ohio 
WBFG (FM) -Detroit, Mich. 
WBFM (FM) -Seneca, S. C. 
WBGM (FM) --Tallahassee, Fla. 
WBHT-FM-Brownville, Tenn. 
%VBIB-FM-Marietta. Ga. 
WEIL (FM) -Biloxi, Miss. 
WHIR -FM -Knoxville. Tenn. 
WBIV (FM) -Wethersfield, N. Y. 
WBJR (FMI -Trenton, N. J. 
WBKV-FM-West Bend, Wis. 
WBKW (FM) -Beckley, W. Va. 
WELK (FM)-Depew, N. Y. 
WBLR-FM-Batesburg, S. C. 
WALT -FM -Springfield, Ohio 
WBMD-FM-Baltimore, Md. 
WBMI (FM) -Hartford -Meriden, 

Conn. 
WBMP (FMI -Elwood, Ind. 
WBNC-FM-Conway, N. H. 
WBNL-FM-Booneville, Ind. 
WBNO-FM-Bryan. Ohio 
WBNQ (FMI -Bloomington, M. 
WBNS-FM-Columbus, Ohio 
WBNT-FM-Oneida, Tem. 
WBNY (FM) -Buffalo, N. Y. 
WBOB-FM-Galax, Va. 
WBOC-FM-Sallabury, Md. 
WBON (FMI -Milwaukee. Wie. 
WBOS-FM-Brookline, Mass. 
WBOW-FM-Terre Haute, Ind. 
WBPZ-FM-Lock Haven. Pa. 
WBRB-FM-Mt. Clemens, 

Mich. 
WBRC-FM-Birmingham, Ala. 
WERD -FM -Bradenton, Fla. 
WBItE-FM-Wilkes-Bane, Pa. 
WBRN-FM-Big Rapids. Mich. 
WBRU (FM) -Providence, R. I. 
WBSM-FM-New Bedford, Mass. 
WET -FM -Charlotte, N. C. 
WBTM-FM--Danvllle, Va. 
WHTR-FM-Carrollton, Ga. 
WBUF-FM-Bugalp, N. Y. 
WBTTK (FMI -Columbus, Ohio 
WBUB (FMI -Miami Beach, Fla. 
WEUT-FM-Butler, Pa. 
WBVP-FM-Beaver Falls, Pa. 
WBYM (FM) -Bayamon, P. R. 
WBYO (FM)-Boyertown, Pa. 
WBZ-FM-Boston, Mass. 
WBZI (FMI -Xenia. Ohio 
WCAC (FM) -Anderson, S. C. 
WCAO-FM-Balthnore, Md. 
WCAR-FM-Detroit. Mich. 
WCAU-FM-Philadelphia, Pa. 
WCBL-FM-Benton. Ky. 
WCBS-FM-New York City, 

N. Y. 
WCBW (FMI -Columbia, Ill. 
WCCC-FM--Hartford, Conn. 

WCCM-FM-Lawrence, Mass. 
WCCN-FM-Neillsville, Win. 
WCCV (FM) -Charlottesville, Va. 
WCCW-FM-Traverse City, Mich. 
WCDL-FM-Carbondale, Pa. 
WCED-FM-DuBois, Pa. 
WCEF-FM-Parkersburg, W. Va. 
WCEN-FM-Mt. Pleasant, Mich. 
WCER-FM-Charlotte, Mich. 
WCHA-FM-Chamberaburg, 

Pa. 
WCHD (FMI -Detroit, Mich. 
WCHK-FM-Canton, Ga. 
WCHN-FM-Norwich, N. Y. 
WCJM-FM-West Point, Ga. 
WCJW-FM-Cleveland, Ohio 
WCKS (FM) -Cocoa Beach, Fla. 
WCLE-FM-Cleveland, Tenn. 
WCLI-FM-Corning, N. Y. 
WCLO-FMJanesville, Wis. 
WCLT-FM-Newark, Ohio 
WCLV (FM) -Cleveland, Ohio 
WCLW -FM-Mansfield. Ohio 
WCMB-FM-Harrisburg, Pa. 
WCMC-FM-Wildwood, N. J. 
WCME-FM-Brunswick, Me. 
WCMF (FMI -Rochester, N. Y. 
WCMI-FM-Ashland, Ky. 
WCMN-FM-Areelbo, P. R. 
WCMB-FM-Norfolk, Va. 
WCNB-FM-Connersville, Ind. 
WCNH-FM-Quincy. Fla. 
WCNW-FM-Fairfield, Ohio 
WCOA-FM-Pensacola, Fla. 
WCOD (FMI -Hyannis, Mass. 
WCOF-FM-Immokalee, Fla. 
WCOH-FM-Newman, Ga. 
WCOL-FM-Columbus, Ohio 
WCON-FM-Cornelia, Ga. 
WCOP-FM-Boston, Mass. 
WCOR-FM-Lebanon, Tenn. 
WCOS-FM-Columbia, S. C. 
WCOII-FM-Lewiston, Me. 
WCOW-FM-Sparta, Wis. 
WCPA-FM-Clearfield, Pa. 
WCPS-FM-Tarbaro, N. C. 
WCRA-FM-Effingham, Ill. 
WCRB-FM-Waltham, Mass. 
WCRD (FM) -Bluffton, Ind. 
WCRM-FM-Clare. Mich. 
WCRO-FM-Richland Center. 

Wis. 
WCRS-FM-Greenwood. S. C. 
WCRT-FM-Birmingham, Ala. 
WCRX (FM) -Springfield, Mass. 
WCSC-FM-Charleston, B. C. 
WCSI-FM--Columbus, Ind. 
WCBM-FM-Celina, Ohio 
WCST-FM-Berkeley Springs, 

W. Va. 
WCTC-FM-New Brunswick, 

N. J. 
WCTM (FMI -Eaton. Ohio 
WCTT-FM-Corbin, Ky. 
WCTW-FM-New Castle, Ind. 
WCUE (FM) -Akron, Ohio 
WCUM-FM-Cumberland, Md. 
WCUY (FMI -Cleveland Heights, 

Ohio 
WCWA-FM-Toledo, Ohio 
WCXL (FMI -Cincinnati, Ohio 
WDAC (FM) -Lancaster, Pa. 
WDAF-FM-Kansas City, Mo. 
WDAN-FM-Danville, Ill. 
WDAO (FMI -Dayton, Ohio 
WEAR -FM -Darlington, 8. C. 
WDAS-FM-Philadelphia, Pa. 
WDAY-FM-Fargo. N. D. 
WDBJ-FM-Roanoke, Va. 
WDBL-FM-Springfield, Tenn. 
WDBM-FM-Statesville, N. C. 
WEBN (FMI -Medina, Ohio 
WDBO-FM-Orlando, Fla. 
WDCX (FMI -Buffalo, N. Y. 
WDDL (FMI -Scranton, Pa. 
WEDS (FMI -Syracuse, N. Y. 
WDEA-FM-Ellsworth, Me. 
WDEC-FM-Americus, Ga. 
WDEH-FM-Sweetwater, Tenn 
WDEL-FM-Wilmington, Del. 
WDEH-FM-Macon Ga. 
WDHA-FM-Dover, N. J. 
WDHF (FM) -Chicago, Ill. 
WDIX-FM-Orangeburg, S. C. 
WDJR (FMI -Oil City, Pa. 
WDKN-FM-Dickson. Tenn. 
WDLB-FM-Marshfield, Wis. 
WDLP-FM-Panama City, Fla. 
WDMI-FM-Marquette, Mich. 
WDMW (FM) -Menomonie, Wis. 
WDNC-FM-Durham, N. C. 
WDOA (FM) -Dayton, Ohio 
WDOC-FM-Prestonburg, Ky. 
WDOD-FM-Chattanooga, Tenn. 
WDOK (FMI -Cleveland, Ohio WDOL-FM-Athens, Ga. 
WDOV-FM-Dover, Del. 
WDRC-FM-Hartford, Conn. 
WERK (FM) -Greenville, Ohio 
WDRM (FM) -Decatur, Ala. 
WDSC-FM-Dillon, S. C. 
WDSU-FM-New Orleans, La. 
WDIJN-FM-Gainesville, Ga. 
WDITX-FM-Waupaca, Wis. 
WDUZ-FM-preen Bay, Wis. 
WDVR (FMI -Philadelphia, Pa. 
WDWS-FM-Champaign, DI. 
WDXE-FM-Lawrenceburg, Tenn. 
WDXL-FM-Lexington, Tenn. 
WEAN -FM -Providence, R. I. 
WEAU (FMI -Eau Claire, Wis. 
WEAV-FM-PlaUaburgh, N. Y. 
WEAW-FM-Evanston, nl. 
WEBH (FMI -Chicago, Ill. 
WEBN (FMI -Cincinnati, Ohio 
WEBQ-FM-Harrisburgh, Ill. 
WEAR -FM -Buffalo, N. Y. 
WEDA (FM) -Grove City, Pa. 
WEDS (FMI -Miami. Fla. 
WEDV-FM-New York, N. Y. 
WEED -FM -Rocky Mount, N. C. 
WEEF-FM-Highland Park, El. 
WERI-FM-Boston, Mass. 
WEEP -FM -Pittsburgh, Pa. 

WEER -FM -Warrenton, Va. 
WEER -FM -Easton, Pa. 
\VEFA (FM) -Waukegan, Ill. 
WEFG (FM) -Winchester, Va. 
WEFM (FMI -Chicago, Ill. 
WEIC-FM-Charleston, Ill. 
WEIV (FMI -Ithaca, N. Y. 
WEJL-FM-Scranton. Pa. 
WEKZ-FM-Monroe. Wis. 
WELL (FMI -Freeport, Ill. 
WELP-FM-Easley, 8. C. 
WEMP-FM-Milwaukee, Wis. 
WENC-FM-Whiteville, N. C. 
WEND -FM -Ebensburg, Pa. 
WENY-FM-Elmira, N. Y. 
WEOK-FM-Poughkeepsie, N. Y. 
W EPM-FM-Martinsburg, 

W. Va. 
WEQR (FM) -Goldsboro. N. C. 
WERE -FM -Cleveland, Ohio 
WERM (FMI -St. Mary's, Ohio 
WERT -FM -Van Wert, Ohio 
WESA-FM-Charleroi, Pa. 
WESC-FM-Greenville, S. C. 
WEST -FM -Easton, Pa. 
WEVD-FM-New York, N. Y. 
WEWO-FM-Laurinburg, N. C. 
WEXI (FMI -Arlington Heights. 

Ill, 

WEZK (FM) -Knoxville. Tenn. 
iVEZR (FM) -Fairfax. Va. 
WEZY-FM-Cocoa, Fla. 
WFAA-FM-Dallas, Tez. 
WFAH-FM-Alliance. Ohio 
WFAN (FM) -Washington, D. C. 
WFAS-FM-White Plains, 

N. Y. 
WFAW-FM-Ft. Atkinson, Wis. 
WFBC-FM-Greenville. S. C. 
WFBG-FM-Altoona, Pa. 
WFBM-FM-Indianapolis, Ind. 
WFDR-FM-Manchester, Ga. 
WFFM (NM) -Muskegon, Mich. 
WFIG-FM-Sumter, S. C. 
W'FIL-FM-Philadelphia, Pa. 
WFIN-FM-Findlay, Ohio 
WFIW-FM-Fairfield, Ill. 
WFIZ (FMI -Conneaut, Ohio 
WFKO (FM) -Kokomo. Ind. 
WFLA-FM-Tampa, Fla. 
WFLN-FM-Philadelphia, Pa. 
WFLO-FM-Farmvillr, Va. 
WFLB-FM-Fredericksburg, Va. 
WFLT (FMI-Frankiin, Tenn. 
WFLY (FMI -Troy. N. Y. 
WFMA (FM)-Itocky Mount, 

N. C. 
WFMB (FM) -Springfield, Ill. 
WFMD-FM-Frederick, Md. 
WFMF (FMI -Chicago, Ill. 
WFMG (FM) -Gallatin, Tent. 
WFMH-FM-Cullman, Ala. 
WFMI (FM) -Montgomery, Ala. 
WFML (FMI -Washington, Ind. 
WFMM (FM) -Baltimore, Md. 
WFMN (FM) -Newburgh, N. Y. 
WFMP (FM) -Fitchburg, Mass. 
WFMR-FM-Milwaukee, Wis. 
WFMS (FMI -Indianapolis, Ind. 
WFMT (FMI -Chicago, Ill. 
WFMV (FMI -Richmond, Va. 
WFMW-FM-Madisotwllle, Ky. 
WFMX (FMI -Statesville, N. C. 
WFMZ (FMI -Allentown, Pa. 
WFNC-FM-Fayetteville, N. C. 
WFNY (FMI -Racine. Wis. 
WFOB-FM-Fostoria, Ohio 
WFON (FMI -Fond du Lac, Wis. 
WFOY-FM-St. Augustine, Fla. 
WFPG-FM-Atlantic City, N. J. 
WFQM (FM) -San Juan, P. R. 
W'FRB-FM-Frostburg, Md. 
WFRI (FM) -Opelika, Ala. 
WFRO-FM-Fremont, Ohio 
WFSC-FM-Franklin, N. C. 
WFBT-FM-Carlhou, lie. 
WFTL-FM-Ft. Lauderdale, Fla. 
WFTM-FM-Maysville, Ky, 
WFTW-FM-Ft. Walton Beach, 

Fla. 
WFUL-FM-Fulton, Ay. 
WFUR-FM-Grand Rapids, Mich. 
WFVA-FM-Fredericksburg, Va. 
WFYC-FM-Alma, Mich. 
WFYN (FM) -Key West, Fla. 
WGAL-FM-Lancaster, Pa. 
WGAN-FM-Portland. Maine 
WOAR-FM-Cleveland Ohio 
WGAU-FM-Athens. Ga. 
WGAY (FM) -Silver Spring, Md. 
WGBA (FMI -Columbus, Ga. 
WGBI-FM-Scranton, Pa. 
WORM (FM) -Viroqua, Wise. 
WOES -FM -Miami, Fla. 
WOCB-FM-Red Lion, Pa. 
WGEE-FM-Indianapolis, Ind. 
WGEM-FM-Quincy. Hl. 
WOFA-FM-Watseka, Ill. 
WGOC (FMI -Glasgow. Ky. 
WGH-FM-Newport News, Va. 

(See Norfolk. Va.) 
WOHQ-FM-Kingston, N. Y. 
W'GIG-FM-Brunswick Ga. 
wan.,-FM-Galesburg, Ill. 
WGIR-FM-Manchester, N. H. 
WGKA-FM-Atlanta, Ga. 
WGLC-FM-Mendota, Ill. 
WGLM (FMI -Richmond, Ind. 
WOMB (FM) -Tyrone, Pa. 
WGMS-FM-Bethesda, Md. 
WOMZ (FM) -Flint, Mich. 
WONU-FM-Granite City, Ill. 
WGOV-FM-Valdosta, Ga. 
WGPA-FM-Bethlehem, Pa. 
WGPC-FM-Albany, Ga. 
WGPL (FMI -Winston-Salem, 

N. C. 
WOPR (FM) -Detroit, Mich. 
WOR-FM-Buffalo, N. Y. 
WGPR-FM-Greenville Pa. 
WGBA-FM-Ephrata. Pa. 
WGSM-FM-Huntington, N. Y. 
WGUS-FM-North Augusta, S. C. 
WGVM-FM-Greenville. Miss. 

WGWR-FM-Asheboro, _':. C. 
WHAG-FM-Halfway, Md. 
WHAL-FM-Shelbyville, Tenn 
WHAS-FM-Louisville, Ky. 
WHAT -FM -Philadelphia. Pa. 
WHAV-FM-Haverhill, Mass. 
WBBB-FM-Selma, Ala. 
WHBC-FM-Canton, Ohio 
WI1BF-FM-Rock Island, nl. 
WHBI (FM) -Newark, N. J. 
WHBM-FM-Xenia, Ohio 
WHBQ-FM-Memphis, Tenn. 
WHCK-FM-Canton. Ga. 
WECN (FMI -Hartford, Conn. 
WHCU-FM-Ithaca, N. Y. 
WHIM -FM -Boston, Mass. 
WHDL-FM-Olean, N. Y. 
WHFB-FM-Benton Harbor, 

Mich. 
WHFM (FMI -Rochester, N. Y. 
WHFS (FM) -Bethesda, Md. 
WHIL-FM-Boston, Masa. 
WHIM -FM -Providence. R. I. 
WHIO-FM-Dayton, Ohio 
WHIS-FM-Bluefield, W. Va. 
WHIZ -FM -Zanesville, Ohio 
WIMP -FM -Hendersonville, N. C. 
WHKY-FM-Hickory, N. C. 
WELD -FM -Niagara Falls, 

N. Y. 
WHLI-FM-Hempstead, N. Y. 
WHLM-FM-Bloomsburg, Pa. 
WELT -FM, Huntington, Ind. 
WHMA-FM-Anniston, Ala. 
WHMB-FM-Xenia, Ohio 
WHME (FMI -South Bend, Ind. WHMP-FM-Northampton, Mass. 
WHNC-FM-Henderson, N. C. 
WBNR (FM) -McMinnville, 

Tenn. 
WHO -FM -Des Moines, Ia. 
WHOD-FM-Jackson. Ala. 
WHOH (FMI -Hamilton, Ohio 
WHIM -FM -Lancaster, Ohio 
WHOM -FM -New York, N. Y. 
WHOO-FM-Orlando, Fla. 
WHOP-FM-Hopkinsvllle, Ky. W'HP-FM-Harrisburg, Pa. 
W HPE-FM-High Point, N. C. 
WHRB (FMI -Cambridge, Maas. 
WHRF-FM-Riverhead, L. I., 

N. Y. 
WHRL (FMI -Albany, New York 
WHBB (FM) -Alpena, Mich. 
WHTC-FM-Holland, Mich. 
W HTG-FM-Eatontown, N. J. 
WHUB-FM---Cookeville, Tenn. 
WHYL-FM-Carlisle, Pa. 
WHYN-FM-Springfield, Mass. 
WIAC-FM-San Juan, P. R. 
WIAL (FM) -Eau Claire, Wis. 
WIAM-FM-Wllliamston, N. C. 
WIBA-FM-Madison, Wis, 
WIBF (FM) -Jenkintown, Pa. 
WIBG-FM-Philadelphia, Pa. 
WIBW-FM-Topeka, Kan. 
WIFE -FM -Indianapolis, Ind. 
WIFF-FM-Auburn, Ind. 
WIFI (FMI -Philadelphia, Pa, 
WIFN (FMI -Franklin, nId. 
WIGS -FM -Gouverneur, N. Y. 
\VIL -FM -St. Louis, Mo. 
WILE -FM -Cambridge, Ohio 
WILO-FM-Frankfort, Ind. 
WILY -FM -Centralia, Ill. 
WIMA-FM-Lima, Ohio 
W'JNA-FM--Charlottesville, Va. 
WINE -FM -Brookfield, Conn. 
WINK -FM -Fort Myers, Fla. 
WIOD-FM-Miami, Fla. 
WIRB -FM -Enterprise, Ala. 
WIRJ-FM-Humboldt, Tenn. 
WISA (FM) -Isabela, P. R. 
WISM-FM-Madison, Wis. 
WISN-FM-Milwaukee, Wis. 
VISZ-FM-Olen Burnie, Md. 

WITA-FM-San Juan, P. R. 
WITH -FM -Baltimore, Md. 
WITL-FM-Lansing, Mich. 
WITN-FM-Washington, N. C. 
WITZ-FMJasper, Ind. 
WITrC (FMI -Winchester, Ind. 
WIVC (FMI -Peoria, Ill. 
WIVE -FM -Ashland. Va. 
WIV I-FM-Chriatianated- 

St. Croix. V. I. 
WIVK-FM-Knoxville, Tenn. 
WIVY-FMJacksonville, Fla. 
WIXL (FM) -Newton, N. W. 
W IXN-FM-Dixon, Ill. 
WIXX-FM-Ft. Lauderdale, Fla. 
WIZZ-FM-Streator, Ill. 
WJAC-FMJohnatown, Pa. 
WJAB-FM-Pittsburgh, Pa. 
WJAT-FM-Swainsboro, Ga. 
WJAX-FM-Jacksonville, Fla. 
WJBI (FM) -Cincinnati, Ohio 
WJBK-FM-Detroit, Mich. 
W'JBL-FM-Holland, Mich. 
WJBM-FMJeraeyville, Ill. 
WJBO-FM-Baton Rouge, La. 
WJBK (FMI -Wilmington, Del. 
WJCW-FM-Johnson City, Tenn 
WJDX-FM-Jackson, Misa. 
WJEH-FM- Oallipolle, Ohio 
WW2 -FM -Hagerstown, Md. 
WJER-FM-Dover, Ohio 
WJFM (FMI --Grand Rapids, 

Mich. 
WJGA-FM-Jackson. Ga. 
WIGS (FM) -Houghton Lake, 

Mich. 
WJIB (FMI -Boston, Mass. 
WJIG-FM-Tullahoma, Tenn. 
WJIM-FM-Lansing. Mich. 
NJIV (FM) -Cherry Valley, 

N. Y. 
WJIZ (FM) -Albany, Ga. 
W JJ D -FM -Chicago. Ill. 
WJJS (FMI -Lynchburg, Va. 
WLWM (FMI --Nashville, Tenn. 

R:JLK-FM-Asbury Park, N. J. 
WJLN (FMI -Birmingham, Ala. 
WJMD (FMI -Washington, D. C. 
WJMK (FM) -Plainfield, Ind. 
WJML-FM-Petoskey, Mich. 
WJMX-FM-Florence, S. C. 
WJOB-FM-Hammond, Ind. 
WJOF (FM) -Athens, Ala. 
WJOL-FM-Joliet, Ill. 
WJOY-FM-Burlington, Vt. 
WJPA-FM-Washington, Pa. 
WJR-FM-Detoit, Mich. 
WJRS (FMI -Jamestown, Ky. 
WJTN-FMJamestown, N. Y. 
WJVM (FMI -Sterling, III. 
WJWS-FM-South Hill, Va. 
WJZZ (FMI -Bridgeport, Conn. 
WKAI-FM-Macomb, Ill. 
WKAJ-FM-Saratoga Springs, 

N. Y. 
WKAK (FM) -Kankakee, IIL 
WKAQ-FM-San Juan, P. R. 
WKAT-FM-Miami, Fla. 
WKAY-FM-Glasgow, Ky. 
\VKAT,-FM-Charleston, W. Va. 
WKBI-FM-Ridgeway, Pa. 
\VKBJ-FM-Milan, Tenn. 
WKBN-FM-Youngstown, Ohio 
WKBR-FM-Manchester, N. H. 
WKBV-FM-Richmond, Ind. 
WKDA-FM-Nashville, Tenn 
WKEE-FM-Huntington, W. Va. 
WKEI-FM-Kewanee, Ill. 
WKEU-FM-Griffin, Ga. 
WKFM (FM) -Chicago, Ill. 
WKHM-FM-Jackson. Mich. 
WKFR-FM-Battle Creek, Mich. 
WKIC-FM-Hazard, Ky. 
WKIP-FM-Poughkeepsie. N. Y. 
WKIX-FM-Raleigh, N. C. 
WKJB-FM-Mayaguez, P. R. 
W-KJF (FMI -Pittsburgh, Pa. 
W'KJG-FM-Fort Wayne, Ind. 
WKKD-FM-Aurora, Ill. 
WKLF-FM--Clanton. Ala. 
WKLO-FM-Louisville, Ky. 
W'KLR (FMI -Toledo, Ohio 
WKLS (FMI -Atlanta, Ga. 
WKNA (FM) -Charleston, W. Va. 
W'KNE-FM-Keene, N. H. 
W'KNR-FM-Dearborn, Mich. 
WKNT (FM) -Kent, Ohio 
WKOF (FM)-Hopkinsville, Ky. 
%VKOK-FM-Sunbury, Pa. 
VKOP-FM-Binghamton, N. Y. 

%VKOX-FM-Framingham. Mass. 
WKOZ-FM-Kosciusko, Misa. 
WKI'E (FMI-Cteee Beach. Fla. 
WKPT-FM-Kingsport, Tenn. 
WKRC-FM-Cincinnati, Ohio 
WKRG-FM-Mobile, Ala. 
W'KItT-FM-Cortland, N. Y. 
WKRX (FMI -Louisville, Ky. 
WKSN-FM-Jamestown, N. Y. 
WKTM (FMI -North Charleston, 

S. C. 
WKTN (FMI -Kenton, Ohio 
WKTZ (FM) Jacksonville, Fla. 
WKUB (FMI -Manitowoc, Wis, 
WKITZ (FMI -Wabash, Ind. 
WKVM-FM-San Juan, P. R. 
WKWK-FM-Wheeling, W. Va. 
WKYC-FM-Cleveland, Ohio 
WKYN-FM-San Juan. P. R. 
WKYW (FMI -Frankfort, Ky, 
WKYX-FM-Paducah, Ky. 
VLAC-FM-Nashville, Tenn. 

W7.AD-FM-Danbury, Conn. 
%VLAE (FMI -Hartford, Conn, 
%%LAG -FM -La Grange, Ga. 
W'LAN-FM-Lancaster, Pa. 
WLAP-FM-Lexington. Ky. 
WLAV-FM-Grand Rapida, Mivh. 
WLAY-FM-Muscle Shoals, Ala. 
WLBG-FM-Laurens. S. C. 
WLBH-FM-Mattoon, Ill. 
WLBJ-FM-Bowling Green, Ky. 
WLBK-FM-De Kalb, Ill. 
WLBR-FM-Lebanon, Pa. 
WICK -FM -Scottsville, Ky. 
WLCM-FM-Lancaster, S. C. 
WLDM (FMI -Detroit, Mich. 
WLDS-FM-Jacksonville, Ill. 
WLEC-FM-Sandusky, Ohio 
WLEN (FMI -Adrian. Mich. 
WLET-FM-Toccoa, Ga. 
WLON (FMI -Logan. Ohio 
WLIB-FM-New York, N. Y. 
WLIH (FM) -New London, Wis. 
WLIL-FM-Lenoir City, Tenn. 
WLIP-FM-Kenosha, Wis. 
WLIR (FMI -Garden City, N. Y. 
WLIV-FM-Livingston, Tenn 
WLIM (FMI -Gadsden, Ala, 
W LKR-FM-Norwa Ik. Ohio 
WLKW-FM-Providence, R. I. 
WLLH-FM-Lowell, Maas. 
WLNA-FM-Peekskill, N. Y. 
WLNH-FM-Laconia, N. H. 
WLNO (FMI -London, Ohio 
WLNR (FMI -Lansing, Ill. 
WLOA-FM-Braddock. Pa. 
WLOC-FM-Munfordville, Ky. 
WLOE-FM-Eden, N. C. 
WLOI-FM-LaPorte, Ind. 
W'LOL-FM-Minneapolis, Minn. 
WLOM (FMI -Chattanooga, Tenn. 
WLOP-FMJeaup, Ga. 
WLOQ (FM) -Winter Park, Fla. 
W7Á8 -FM -Asheville. N. C. 
WLOW-FM-Alken S. C. 
WLPO-FM-La Balle, Ill. 
WLPA (FM) -Mobile, Ala. 
WLRJ (FMI -Roanoke, Va. 
WLRS (FMI -Louisville, Ky. 
W LRW (FMI -Champaign, Ill. 
WLS-FM-Chicago. Ill. 
WLSM-FM-Louisville, Miss. 
WLTA (FM) -Atlanta, Ga. 
WLUV-FM-Loves Park, III. 
W'LVP (FMI -Franklin, N. J. 

I STATION INDEX 

WLXN (FM) -Lexington, N. C. 
WLYC-FM-Williamsport, Pa. 
WLYN-FM-Lynn, Mass, 
WMAI (FM) -Panama City, Fla. 
WMAL-FM-Washington. D. C. 
WMAQ-FM-Chicago, Ill. 
WMAR (FMI -Baltimore. Md. 
WMAS-FM-Springfield, Mass. 
WMAZ-FM-Macon, Ga. 
WMBD-FM-Peoria, ILL 
WMBN-FM-Petoskey, Mich. 
WMBO-FM-Auburn, N. Y. 
WMC-FM-Memphis, Tenn. 
WMCB (FMI -Michigan City, 

Ind. 
WMCD (FM) -Statesboro, Ga. 
WMCF (FMI -Stuart, Fla. 
WMDE (FMI -Greensboro, N. C. 
WMER (FM) -Celina, Ohio 
WMEV-FM-Marion, Va. 
WMFJ-FM-Daytona Beach, Fla. 
WMFM (FM) -Madison, Wiz. 
WMFR-FM-High Point, N. C. 
WMGM (FM) -Atlantic City, 

N. J. 
WMGR-FM-Bainbridge, Ga. 
WMHE (FM) -Toledo, Ohio 
WMIT-FM-Black Mountain, 

N. C. 
WMIV (FMI -Bristol Center, 

N. Y. 
WMIX-FM-Mount Vernon, M. 
WMJR (FM) -Ft. Lauderdale, 

Fla. 
WMKC (FM) -Oshkosh, Wis. 
WMLP-FM-Milton, Pa. 
WMLS-FM-Sylacauga, Ala. 
WMMM-FM-Westport, Conn. 
WMMR (FMI -Philadelphia, Pa. 
W'M M S (FMI -Cleveland, Ohio 
WMNA-FM-Gretna, Va. 
WMbB-FM-North Adams, Mass. 
WMNC-FM-Morganton, N. C. 
WMNI-FM-Columbus, Ohio 
WMOA-FM-Marietta, Ohio 
WMOD (FMI -Washington, D. C. 
WMOP-FM-Ocala, Fla. 
WMOU-FM-Berlin, N. H. 
WMOR-FM-Morehead, Ky. 
WMPL-FM-Hancock, Mich. 
WMPS-FM-Memphis, Tenn. 
WMPT-FM-Williamsport, Pa.. 
WMRF-FM-Lewiston, Pa. 
WMRI-FM-Marion, Ind. 
WMRN-FM-Marion, Ohio 
WMRO-FM-Aurora, III. 
WMRP-FM-Flint, Mich. 
WING -FM -Oakland, Md. 
WM8E-FM-Elizabethtown, Pa. 
WMSR-FM-Manchester, Tenn. 
W'MST-FM-Mt. Sterling, KS. 
WMT-FM--Cedar Rapids, Iowa 
WMTL-FM-Leitchfield, Ky. 
WMTM-FM-Moultrie, Ga. 
WMTN-FM-Morristown, Tenn. 
WMTS-FM-Murfreesboro, Tenn, 
WMTW-FM-Mt. Washington, 

N. H. 
WMUN (FM) -Muncie, Ind. 
WMUU-FM-Greenville, B. C. 
WMUZ (FMI -Detroit, Mich. 
WMVA-FM-Martinsville, Va. 
WMVB-FM-Millville, N. J. 
WMVG-FM-Milledgeville, Ga. 
WMVO-FM-Mount Vernon, Ohio 
WMVR-FM-Sidney, Ohio 
WETS -FM -Myrtle Beach, S. C. 
WMZK (FMI -Detroit, Mich. 
WNAP (FMI -Indianapolis, Ind, 
WNAT-FM-Natchez, Misa. 
W NATT-FM-New Albany, Miss. 
WNAV-FM-Annapolis, Md. 
WNBC-FM-New York, N. Y. 
WNBF-FM-Binghamton N. Y. 
WNBH-FM-New Bedford, Mass. 
WNBI-FM-Park Falls, Wis. 
WNBX (FMI -Andalusia, Ala. 
WNCI (FMI -Columbus, Ohio 
WNCN-FM-New York, N. Y. 
WNCT (FMI -Greenville, N. C. 
WNCO-FM-Ashland, Ohio 
WND.A (FM) -Huntsville, Ala. 
WNDB-FM-Daytona Beach, Fla. 
WNDU-FM-South Bend, Ind. 
WNEM (FM) -Bay City, Mich. 
WNES-FM-Central City, Ky. 
WNEW-FM-New York, N. Y. 
W NFM (FM) -Naples, Fla. 
WNOO-FM-Mayfle'd, Ky. 
WNIIC-FM-New Haven. Conn. 
WEIB (FMI -Chicago. Ill. 
WNIK-FM-Arecibo, P. R. 
WNNR-FM-New Orleans, La. 
WNNT-FM-Warsaw, Va. 
WNOR (FMI-Cleve'and. Ohio 
WNOK-FM-Columbia. 8. C. 
WNOR-FM-Norfolk, Va. 
WNOS-FM-High Point. N. C. 
WNOW-FM-York. Pa. 
WNRE (FM) -Circleville, Ohio 
W NRG-FM-Grundy, Va. 
WNSL-FM-Laurel, Miss. 
WNUF (FMI -New Kensington, 

Pa. 
WNUS-FM-Chicago. Ill. 
WNXT-FM-Portsmouth, Ohio 
WNYN-FM-Canton. Ohio 
WNYR-FM-Rochester, N. Y. 
WOAB (FM) -Ozark. Ala. 
WOAY-FM-Oak Hill. W. Va. 
WOBM (FMI -Toms River, N. J. 
WOBT -FM -Rhinelander, Wis. 
WOC-FM-Davenport. Iowa 
WOCB-FM-West Yarmouth, 

WOCH-FM-North Vernon, Ind. 
WOCN-FM-Miaad, Fla. 

WOFMMasa. (FM) -Greeneville, Tenn. 
WONS -FM -Shelby, N. C. 
WOIA-FM-Sa'm e. Mich. 
WOIV (FMI -De Ruyter, N. Y. 

(Cartfnued on next gage) 
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WOKK-FM-Meridian, Miss. 
WOKU (FM) --Greensburg, Pa. 
WOKE-FM-Alton, Ill. 
WOLI (FM)-Ottawa, DI. 
WOMA (FM)-Tallahassee, Fla. 
WOMC (FMI-Detroit, Mich. 
WOMI-FM-Owensboro, Ky. 
WOMP-FM-Bellaire, Ohio 
WONE-FM-Dayton, Ohio 
WONO (FM)-Syracuse, N. Y. 
WOOD-FM-Grand Rapids, Mich. 
WOOF-FM-Dothan, Ala. 
W000-FM-De Land, Fla. 
WOPA-FM-Oak Park, Ill. 
WOPI-FM-Bristol, Tenn. 
WOR-FM-New York, N. Y. 
WORA-FM-Mayaquez, P. R. 
WORM-FM-Savannah, Tem. 
WORX-FM-Madison, Ind. 
WOSC-FM-Fulton. N. Y. 
WOSH-FM-Shelby, N. C. 
WOTT-FM-Watertown, N. Y. 
WOTW-FM-Nashua, N. H. 
WOVE-FM-Welch, W. Va. 
WOVV (FM)-Fort Pierce, Fla. 
WOW-FM-Omaha, Neb. 
WOXR (FMI-Oxford, Ohio 
WPAC-FM-Patchogue, N. Y. 
WPAD-FM-Paducah, Ky. 
WPAT-FM-Paterson, N. J. 
WPAY-FM-Portsmouth, Ohio 
WPBC-FM-Richfield, Minn. 
WPBF (FM)-West Palm Beach, 

Fla. 
WPBS (FM)-Philadelphia, Pa. 
WPDR-FM-Portage, Wie. 
WPEG (FMI-Concord, N. C. 
MEN-FM-Philadelphia, Pa. 
WPEX (FM)-Pensacola, Fla. 
WPFB-FM-Middletown, Ohio 
WPFM (FM)-Portsmouth, N. H. 
WPFR (FMI-Terre Haute, Ind 
WPGC-FM-Bladensburg, Md. 
WPGU (FM)-Urbana, Ill. 
WPIC-FM-Sharon, Pa. 
WPIN-FM-St. Petersburg, Fla. 
WPIT-FM-Pittsburgh, Pa. 
WPIX-FM-New York City, N. Y. 
WPJB (FMI-Providence, R. I. 
WPKM (FMI-Tampa, Fla. 
WPLB-FM-Greenville, Mich. 
WPLM-FM-Plymouth, Mass. 
WPLO-FM-Atlanta, Ga. 
WPIIP-FM-Pascagoula, Misa. 
WPOR-FM-Portland, Me. 
WPPA-FM-Pottsville, Pa. 
WPRB (FM)-Princeton, N. J. 
WPRM (FM)-San Juan, P. R. 

WPRO-FM-Providence. R. L 

WPRS-FM-Paris, I11. 
WPRW-FM-Manassas. Va. 
WPTF-FM-Raleigh, N. C. 
WPM (FMI-Ft- Wayne, Ind. 
WPTN-FM-Cookeville, Tem. 
WPTW-FM-Piqua, Ohio 
WQAL (FMI-Philadelphia, Pa. 
WQDC (FM)-Midland. Mich. 
WQFM (FMI-Milwaukee, Wis. 
WQLT (FMI-Florence, Ala. 
WQMG (FM) --Greensboro, N. C. 
WQMV (FMI-Vicksburg, Mise. 
WQRB (FM)-Pittsfield. Mass. 
WQRS (FMI-Detroit. Mich. 
WQSB (FM)-Albertville, Ala. 
WQST (FMI-Forest, Miss. 
WQTC-FM-TWO Rivers, \Vis. 
WQXI-FM-Smyrna, Ga. 
WQXR-FM-New York. N. Y. 
WQXY (FMI-Baton Rouge, La. 
WRAJ-FM-Anna. Ill. 
WRAK-FM-Williamsport, Pa. 
WRAL (FMI-Raleigh. N. C. 
WRAY-FM-Princeton. Ind. 
WRBL-FM-Columbus, Ga. 
WRBR (FMI-South Bend, Ind. 
WRBS (FMI-Baltimore, Md. 
WRC-FM-Washington, D. C. 
WRCH-FM-New Britain, Conn. 
WRCP-FM-Philadelphia, Pa. 
WRDB-FM-Reedaburg, Wie. 
NREC-FM-Memphis, Tenn. 
WRED (FMI-Campbell, Ohio 
WREO-FM-Ashtabula, Ohio 
WRFL (FMI-Winchester. Va. 
WRFM (FMI-New York, N. Y. 
WRFS-FM-Alexander City. Ala. 
WRFY (FMI-Reading. Pa. 
WRIG-FM-Wausau, Wis. 
WRIO (FMI-Cape May, N. J. 
WHIP-FM-Roseville. Ga. 
WRIT-FM-Milwaukee, Wis. 
WHIN-FM-Racine, Wis. 
WRKO-FM-Boston. Mass. 
WRLB (FMI-Long Branch, N. J. 
WRLC (FM). Palmyra, Pa. 
WRLM (FMI-Taunton. Mass. 
WRMI (FM)-Morris, III 
WRMN-FM-Elgin, Ill. 
WRNA (FMI-Charlotte. N. C. 
WRNJ (FM)-Atlantic City, N. J. 
WRNL-FM-Richmond. Va. 
WRNO (FMI-New Orleans, La. 
WRNW (FM)-Mount Kisco, 

N. Y. 
W1IOA-FM-Gulfport. Mies. 
WROC-FM-Rochester, N. Y. 
WROK-FM-Rockford, Ill. 

WROM-FM-Rome, Georgia 

WROY-FM-Carmi. Ill. 
WRR-FM-Dallas, Tex. 
WARN (FMI-Warren. Pa, 
WRSA (FM)-Decatur, Ala. 
WRSC-FM-State College, Pa. 
WRSL-FM--Stanford, Ky. 
WRSV (FM)-Skokie, Ill. 
WRSW-FM-Warsaw. Ind. 
WRTS (FMI-East Liverpool, 

Ohio 
WRUF-FM-4alnesville. Fla. 
WRUN-FM-Utica, N. Y. 
WRITS-FM-Russellville. Ky. 
WSVA-FM-Riehmond, Va. 
WRVB (FMI-Madison, Wis. 
WRVC (FMI-Norfolk. Va. 
WRVI (FMI-Rockford, Ill. 
WBWC (FMI-Beloit. Wis. 
WRWR (FMI-Port Clinton. Ohio 
WSAB (FM)-Mt. Carmel, Ill. 
WSAC-FM-Fort Knox. Ky. 
WSAL-FM-Logansport. Ind 
WSAM-FM-Saginaw. Mich. 
WSAU-FM-Wausau, Wis. 
WSB-FM-Atlanta, Ga. 
WSBA-FM-York, Pa. 
WSBT-FM-South Bend. Ind. 
WSDM (FMI-Chicago, Dl. 
WSEI (FMI-Olney. Ill. 
WSEK (FMI-Somerset. Ky. 
WBEL-FM-Pontotoc, Miss. 
WSEN-FM-Baldwinsville, N. Y. 
WSEO (FM)-Kalamazoo, Mich. 
WSEV-FM-Sevierville. Tem. 
WSFM (FMI-Birmingham. Ala. 
WSGM (FMI-Staunton, Va. 
WSID-FM-Baltimore. Md. 
WSIP-FM-Paintsville, Ky. 
WSIV-FM-Pekin. Ill. 
WSIX-FM-Nashville, Tem. 
MUM-FM-Benton Harbor, Mich. 
WSJS-FM-Winston-Salem. N. C. 
WSLI-FM-Jackson, Mies. 
WSLM-FM-Salem, Ind. 
WSLS-FM-Roanoke, Va. 
WSMD (FMI-La Plata, Md. 
WSMI-FM-Litchfield, Ill. 
WSMJ (FMI-Greenfield. Ind. 
WSMT-FM-Sparta, Tenn. 
WSNJ-FM-Bridgeton. N. J. 
WSOC-FM-Charlotte, N. C. 
WSOM-FM-Salem, Ohio 
MON-FM-Henderson, Ky. 
WSOY-FM-Decatur, Ill. 
WSPA-FM-Spartanburg, S. C. 
WSPB-FM-Sarasota, Fla. 
WSPD-FM-Toledo, Ohio 
WSPD (FMI-Columbus. Ohio 
WSPT-FM-Stevens Point. Wie. 

WSRC-FM-Durham. N. C. 
WSRF-FM-Ft. Lauderdale, Fla. 
WEBS (FM)-Worcester, Mass. 
WSRW-FM-Hillsboro, Ohio 
WSSV-FM-Petersburg, Va. 
WSTC-IPM-Stamford. Conn. 
WSTM (FMI-Louisville, Ky. 
WET0 (FMI-Owensboro, Ky. 
WSTP-FM-Salisbury, N. C. 
WSTR-FM-Sturgis, Mich. 
WSTV-FM-Steubenville, Ohio 
WSVA-FM-Harrisonburg, Va. 
WSVB-FM-Tamaqua, Pa. 
WSVS-FM-Crewe. Va. 
WSWG (FMI-Greenwood, Mies. 
WSWM (FM)-East Lansing, 

Mich. 
WSWW-FM-Platteville, Wis. 
WSYR-FM-Syracuse, N. Y. 
WTAD-FM-Quincy. Ill. 
WTAE-FM-Pittsburgh, Pa. 
WTAN-FM-Clearwater, Fla. 
WTAP-FM-Parkersburg, W. Va. 
WTAR-FM-Norfolk, Va. 
1VTAS (FMI-Crete, Ill. 
W TA W -FM-Bryan-College 

Station, Tez 
WTAX-FM-Springfield, Ill. 
W TAY - FM-Rohl n son. Ill. 
WTBC-FM-Tuscaloosa. Ala. 
WTBO-FM-Cumberland. Md. 
WTCA-FM-Plymouth, Ind. 
WTCH-FM-Shawano, Wis. 
WTCM-FM-Traverse City, Mich. 
WTCW-FM-Whitesburg, Ky. 
WTCX (FMI-St. Petersburg. 

Fla. 
WTFM (FM)-New York, N. Y. 
WTGI (FM)-Hammond, La. 
WTHI-FM-Terre Haute. Ind 
WTHM-FM-Lapeer, Mich, 
WTIC-FM-Hartford, Conn. 
WTIO-FM-Charleston, W. Va. 
WPJS-FM-Jackson. Tenn. 
WTLC (FMI-Indianapolis, Ind 
WTMA-FM-Charleston, S. C. 
WTMB-FM-Tomah, Wis. 
WTMJ-FM-Milwaukee, Wis. 
WTNC-FM-Thomasville. N. C. 
WTOA (FM)-Trenton, N. J. 
WTOC-FM-Savannah. Ga. 
WTOF (FMI-Canton. Ohio 
WTOP-FM-Washington. D. C. 
WTOS (FMI-Wauwatosa, WSe, 
WTOT-FM-Marianna. Fla. 
WTOW-FM-Baltimore. Md. 
WTPR-FM-Paris, Tenn. 
W TRC-FM-Eikhart. Ind. 

WTRE (FM) --Greensburg, Ind. 
WTRF (FM)-Wheeling, W. Va. 
WTRO-FM-Dyersburg, Tenn. 
WTSB-FM-Lumberton, N. C. 
WTSV-FM-Claremont. N. H. 
WTTC-FM-Towanda. Pa. 
WTTF-FM-Tifn, Ohio 
WTTM-FM-Trenton, N. J. 
WTTN-FM-Watertown, Wis. 
WTTR-FM-Westminster, Md. 
WTTV (FM)-Bloomington, Ind. 
WTVR-FM-Richmond, Va. 
WUFM (FMI-Utica. N. Y. 
WVAF-FM-Charleston, W. Va. 
WVAM-FM-Altoona. Pa. 
WVBR (FM)-Ithaca, N. Y. 
WVCA (FMI-Gloucester. Mass. 
WVEC-FM-Hampton, Va. 
WVEM (FMI-Springfield, Ill. 
WVFM (FM)-Lakeland. Fla. 
WVFV (FMI-Dundee. Dl. 
WVHI (FM)-Evansville. Ind. 
WVIC (FM)-East Lansing Mich. 
W VIP-FM-Mt. Kisco. N. Y. 
WVLK-FM-Lexington, Ky. 
WVLB (FMI-Sauk City, Wis. 
WVMO (FM)-Monroe. Mich. 
WVNA-FM-Tuscumbia, Ala. 
WVNJ-FM-Newark. N. J. 
WI/NO (FMI-Mansfield. Ohio 
WVOR (FMI-Rochester. N. Y. 
WVOS-FM-Liberty, N. Y. 
WVOT-FM-Wilson, N. C. 
WVOX-FM-New Rochelle, N. Y. 
WVPO-FM-Stroudsburg, Pa. 
WVQM (FMI-Huntington. 

W. Va. 
WVSC-FM-Somerset, Pa. 
K VTS (FM)-Terre Haute, Ind. 
WVUD (FMI-Dayton, Ohio 
WVYV (FM)-Blacksburg, Va. 
WWBD-FM-Bamberg, S. C. 
WWCO-FM-Waterbury, Conn 
WWDC-FM-Washington, D. C. 
WWFM (FMI-Erie, Pa. 
WWGP-FM-Sanford. N. C. 
WWHC (FM)-Hartford City, 

Ind. 
WWHO-FM-Hornell, N. Y. 
WWHO (FM)-Jackson, Mies. 
WWJ-FM-Detroit, Mich. 
WWJC-FM-Superior, Wis. 
WWMO-FM-Reidsville, N. C. 
WWMT (FMI-New Orleans, La. 
WWOD-FM-Lynchburg, Va. 
WWOG (FMI-Boca Raton, Fla. 

WWOL-FM-Buffalo, N. Y. 
WWOM-FM-New Orleans. La. 
WWON-FM-Woonsocket. R. I. 
WWOS (FMI-Palm Beach, Fla. 
WWPB (FMI-Miami. Fla. 
WWQS (FMI-Orlando. Fla. 
WWRW (FMI-Wisconsin 

Rapids. Wis. 
WWSC-FM-Glens Falls, N. Y. 
WWSM (FMI-Bay Minette, Ala. 
WWST-FM-Wooster, Ohio 
WWSW-FM-Pittsburgh, Pa. 
WWTV (FMI --Cadillac, Mich. 
NWVA-FM-Wheeling. W. Va. 
WWWW (FMI-Detroit. Mich. 
WXAX (FMI-Elkhart. Ind. 
WXBM (FMI-Milton. Fla. 
WXEN (FMI-Cleveland, Ohio 
WXF),1 (FM)-Elmwood Park. III 
WXKL (FM) Winter Haven, Fla. 
WXLI-FM-Dublin, Ga. 
WXRA (FMI-Woodbridge, Va, 
WXRC (FM)-Hickory, N. C. 
WXRI (FM)-Norfolk, Va. 
WXRT (FMI-Chicago, 111. 
WXTA (FMI-Greencastle, Ind 
WXTC (FM)-Annapolis. Md. 
WXTO (FM)-Grand Rapids, 

Mich. 
WXUR-FM-Media. Pa. 
WXYW (FMI-Suffolk. Va. 
WXYZ-FM-Detolt, Mich. 
WYBC (FM)-New Haven, Conn. 
WYCA (FM)-Hammond. Ind 
WYDD (FMI-Pittsburgh, Pa. 
WYFM (FMI-Charlotte. N. C. 
WYNR-FM-Brunswick, Ga. 
WYON (FM)-Grand Rapids, 

Mich. 
WYOR (FMI-Coral Gables, Fla. 
NUM-FM-Clinton, Term. 
WYSL-FM-Buffalo, N. Y. 
WYZZ (FMI-Wilkes-Barre, 1 t. 
WEAK (FMI-Cleveland, Ohio 
WZFM (FMI-Charles Town. 

W. Va. 
WZIP-FM-Cincinnati, Ohio 
WZMF (FMI-Menomonee Falls, 

Wis. 
WZZM (FMI-Grand Rapids. 

Mich. 
WZZW (FM)-Augusta, Ga. 

MEXICAN 
XEHMLS (FMI-Matamoros, I tex. 
XEO-FM-Matamoros, Mex. 
XHNOE (FMI-Nuevo Laredo 

Mex. 
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Alabama 
Abbeville, WARI-FM 
Albertville, WQSB (FM) 
Andalusia, WNBX (FM) 
Athens, WJMW 
Birmingham, WAPI-FM 
Birmingham, WBRC-FM 
Birmingham, WCRT-FM 
Birmingham, WJLN (FM) 
Birmingham, WSFM (FM) 

Decatur, WDBM (FM) 
Decatur, WRSA (FM) 
Dothan, WOOF -FM 
Enterprise, WIRB -FM 
Florence, WQLT (FM) 
Gadsden, WLJM (FM) 
Huntsville. WAHR (FM) 
Huntsville, WNDA (FM) 
Mobile, WKRG-FM 
Mobile, WLPR (FM) 
Montgomery, WAJM (FM) 
Opelika, WFRI (FM 
Ozark, WOAB (FM) 
Selma, WBBB-FM 
Tuscaloosa, WTBC-FM 
Tuscumbia, WVNA-FM 

Alaska 
Anchorage, KAMU-FM 
Anchorage, KNIK (FM) 

Arizona 
Phoenix, KHEP-FM 
Phoenix, KMEO-FM 
Phoenix, KN1X (FM) 
Phoenix, KOOL-FM 
Phoenix, KRFM (FM) 
Phoenix, KTAR-FM 
Show Low, KVW'M-FM 
Tucson, KCEE-FM 
Tucson, KFMM (FM) 

Arkansas 
Crossett, KAGB-FM 
Dardanelle, KCAB-FM 
El Dorado, K1tIL (FM) 
Fayetteville, KFAV (FM) 
Fort Smith, KMAG (FM) 
Hot Springs, KBHS-FM 
Little Rock, KARK-FM 
Little hock, KMMK (FM) 
Mammoth Springs, KAMS (FM) 
Monticello, KHEM-FM 
Texarkana, KOSY-FM 
Texarkana, KTAL (FM) 

California 
Alameda, KJAZ (FM) 
Apple Valley, KAVR-FM 
Bakersfield, KBBY (FM) 
Bakersfield, KGFM (FM) 
Bakersfield, KIFM (FM) 
Berkeley, KPAT-FM 
Carlsbad, KARL (FM) 
Chico, KEWQ-FM 
Fremont, KFMR (FM) 
Fresno, KFIO (FM) 
Fresno, KFRE-FM 
Fresno, KMJ-FM 
Fresno, KXQR (FM) 
Garden Grove, KTBT (FM) 
Glendale, KUTE (FM) 
Hemet, KHSJ-FM 
Inglewood, KTYM-FM 
Livermore. KTUX (FM) 
Lodi, KCVR-FM 
Long Beach, KJLH (FM) 
Long Beach, KNAC (FM) 
Long Beach, KNOB (FM) 
Los Altos, KPGM (FM) 
Los Angeles, KABC-FM 
Loe Angeles, KBBI (FM) 
Los Angeles, KBCA (FM) 
Los Angeles, KBIO-FM 
Los Angeles, ICBMS (FM) 
Los Angeles', KCBH (FM) 
Los Angeles, KGBS-FM 
Los Angeles, KIIJ-FM 
Loe Angeles, KHOF (FM) 
Los Angeles, KMET (FM) 
Los Angeles, KNX-FM 
Los Angeles, KOST (FM) 
Los Angeles, REHM (FM) 
Los Angeles, KUUKD-FM 
Los Gatee, KLOS (FM) 
Marysville, KRFD (FM) 
Mendocino, KMFB-FM 
Monterey, KWAV (FM) 
Newport Beach, KOCM (FM) 
Oakland, KABL-FM 
Oakland, RAFE (FM) 
Oceanside. KUDE-FM 
Oxnard, KPMJ (FM) 
Palm Springs, KOEC (FM) 
Pasadena, KPPC (FM) 
Patterson, KOSO (FM) 

Redding, KEWB (FM) 
Redlands, KCAL -FM 
Redondo Beach, KKOP (FM) 
Riverside, KACE-FM 
Riverside, KDUO (FM) 
Riverside, KPLI (FM) 
Sacramento, KCTC (FM) 
Sacramento, KFBK-FM 
Sacramento, KHIQ (FM) 
Sacramento, KJML (FM) 
Sacramento, KSFM (FM) 
Sacramento, KXRQ (FM) 
Salinas, KERR (FM) 
Salinas, KSBW (FM) 
San Bernardino. KFMW (FM) 
San Diego, KBBW (FM) 
San Diego, KDIG-FM 
San Diego, KFMB-FM 
San Diego, KGB -FM 
San Diego, KITT (FM) 
San Diego, KLRO (FM) 
San Diego, KOOO-FM 
San Diego, KPRI (FM) 
San Diego, KSDO-FM 

FM Sold and Programmed Separately 
San Diego, %SEA (FM) 
San Fernando, KSFV (FM) 
San Fernando, KVFM (FM) 
San Francisco, KBRG (FM) 
Ban Francisco, KCBS-FM 
San Francisco, KFOO (FM) 
San Francisco, KFRC-FM 
San Francisco, R:MPX (FM) 
San Francisco, KO1T (FM) 
San Francisco, KPEN (FM) 
San Francisco, KRON (FM) 
San Francisco, KSAN (FM) 
San Francisco, KUFY-FM 
San Jose, KBAY (FM) 
San Jose, KPLX (FM) 
San Jose, KREP (FM) 
San Jose, KSJO (FM) 
Santa Ana, KWIZ-FM 
Santa Ana, KYMS (FM) 
Santa Barbara, KGUD-FM 
Santa Barbara, KMUZ (FM) 
Santa Barbara, KTMS-FM 
Santa Maria, KEIM (FM) 
Santa Monica, KSRF (FM) 
Sierra Madre, KMAX (FM) 
South Lake Tahoe, KTHO-FM 
Thousand Oaks, KNJO (FM) 
Tracy, KSRT (FM) 
Tulare, KDFR (FM) 
Tulare, KOEN-FM 
Twentynine Palma, KDHI-FM 
Ventura, KUDU-FM 
Ventura. KVEN-FM 
Visalia, KONG -FM 
Walnut Creek, KDFM (FM) 
West Covina, KBOB (FM) 
West Covina, KDWC (FM) 
Woodland. KATT (FM) 

Colorado 
Aurora, KOSI-FM 
Colorado Springs, KKFM (FM) 
Colorado Springs, KPIK-FM 
Colorado Springs, KRYT-FM 
Denver, KADX (FM) 
Denver, KBPI (FM) 
Denver, KDEN (FM) 
Denver. KLIR-FM 
Denver, KLZ-FM 
Denver, KMYR (FM) 
Denver, KOA-FM 
Fort Collins, KFMP (FM) 
Greeley, KOBE (FM) 
Longmont, KLMO-FM 
Rocky Ford, KAVI-FM 

Connecticut 
Brookfield, WINE -FM 
Danbury, WLAD-FM 
Fairfield, WJZZ (FM) 
Hartford -Meriden. WEMI (FM) 
Hartford, WCCC-FM 
Hartford, WHCN (FM) 
Hartford. WLAE (FM) 
Hartford. WTIC-FM 
New Haven, WNHC-FM 
New Haven, WYBC (FM) 
Stamford, WSTC-FM 
Waterbury, WW'CO-FM 

Delaware 
Dover, WDOV-FM 
Wilmington, WDEL-FM 
Wilmington, WJBR (FM) 

District of Columbia 
Washington, WASH (FM) 
Washington, WAVA-FM 
Washington, WFAN (FM) 
Washington, WOAY (FM) 
Washington. WMAL-FM 
Washington, WMOD (FM) 
Washington, WPGC-FM 
Washington, W'RC-FM 
Washington, WTOP-FM 
Washington, WWDC-FM 

Florida 
Boca Raton, WWOG (FM) 
Bradenton, WBRD-FM 
Clearwater, WTAN-FM 
Cocoa Beach. NICKS (FM) 
Cocoa Beach, WKPE (FM) 
Crestview, WAZZ (FM) 
Daytona Beach, WMFJ-FM 
De Land, W000 -FM 
Fort Lauderdale, WFTL-FM 
Fort Lauderdale, WIXX-FM 
Fort Lauderdale. WMJR (FM) 
Fort Myers, WINK -FM 
Fort Pierce, WARN -FM 
Fort Pierce, WOVV (FM) 
Ft. Walton Beach, WFTW-FM 
Gainesville, WRUF-FM 
Immokalee, WCOF-FM 
Jacksonville, WAQB (FM) 
Jacksonville, \\'IVY -FM 
Jacksonville. WKTZ (FM) 
Jacksonville, WQIK-FM 
Key West, WFYN (FM) 
Lakeland, WVFM (FM) 
Marianna, \VTOT-FM 
Miami, WEDR (FM) 
Miami, WOGS -FM 
Miami, WIOD-FM 
Miami, WHAT -FM 
Miami, WOCN-FM 
Miami, WWPB (FM) 
Miami Beach, WRITS (FM) 
Milton, WXBM (FM) 
Naples, WNFM (FM) 
Ocala, WMOP-FM 
Orlando, WHOO-FM 
Orlando. WWQS (FM) 
Palm Beach, WWOS (FM) 
Panama City, WMAI (FM) 
Pensacola, WCOA-Fbf 
Pensacola, WPEX-FM 
Quincy, WCNH-FM 
St. Augustine WFOY-FM 
St. Petersburg, WPIN-FM 

St. Petersburg, WTCX (FM) 
Stuart, WMCF (FM) 
Tallahassee, WHOM (FM) 
Tallahassee, WOMA (FM) 
Tampa, WFLA-FM 
Tampa, WPKM (FM) 
West Palm Beach, WPBF (FM) 
Winter Haven, WXKL (FM) 
Winter Park, WLOQ (FM) 

Georgia 
Albany, WOPC-FM 
Albany, WJ1Z (FM) 
Americus, WDEC-FM 
Athens, WDOL-FM 
Athens, WGAU-FM 
Atlanta, WAVO-F11 
Atlanta, WKLS (FM) 
Atlanta, WLTA (FM) 
Atlanta, WPLO-FM 
Atlanta, WSB-FM 
Augusta, WAUG-FM 
Augusta, WBBQ-FM 

Augusta, WZZW (FM) 
Bainbridge, WMGR-FM 
Brunswick, WYNR-FM 
Canton, WCHK-FM 
Carrollton, WBTR-FM 
Columbus, WOBA (FM) 
Columbus, WRBL-FM 
Cornelia, WCON-FM 
Galnsville, WDUN-FM 
Griffin, WKEU-FM 
Jackson, WJGA-FM 
Jesup, WLOP-FM 
Manchester, WFDA-FM 
Marietta, WBIE (FM) 
Milledgeville, WMVO-FM 
Moultrie, WMTM (FM) 
Rome, WROM-FM 
Roseville, WHIP -FM 
Smyrna, WQXI-FM 
Statesboro. WMCD (FM) 
Swainsboro, WJAT-FM 
Valdosta, WGOV-FM 
West Point, WCJM-FM 

Hawaii 
Honolulu, KAIM-FM 
Honolulu, KFOA (FM) 
Honolulu, KGMB-FM 
Honolulu, KPOI-FM 

Idaho 
Boise, KBBK (FM) 

Illinois s 
Arlington Heights, WEXI (FM) 
Aurora, WMRO-F.M 
Bloomington, WNBQ (FM) 
Champaign, WDWS-FM 
Champaign, WLRW (FM) 
Charleston, W ETC. FM 
Chicago, WBHM-FM 
Chicago, WDHF (FM) 
Chicago, WEBH (FM) 
Chicago, WEFM (FM) 
Chicago, WFMF (FM) 
Chicago, WFMT (FM) 
Chicago, WKFM (FM) 
Chicago, WLS-FM 
Chicago, WNIB (FM) 
Chicago, WSDAI (FM) 
Chicago, WXBT (FM) 
Columbia, WCBW (FM) 
Crete, WTAS (FM) 
Danville, WDAN-FM 
Decatur, WSOY-FM 
De Kalb, WLBK-FM 
Dundee. WVFV (FM) 
Effingham, WCRA-FM 
Elmwood Park, WXFM (FM) 
Evanston, WEAW- FM 
Freeport, WELL (FM) 
Galesburg, WGIL-FM 
Granite City. WONU-FM 
Harrisburg, WEBQ-FM 
Jacksonville, WLDS-FM 
Jerseyville, WJBM-FM 
Joliet, WJOL-FM 
Kankakee, WKAK (FM) 
Kewanee, WHEI-FM 
Lansing, W'LNR (FM) 
LaSalle, WLPO-FM 
Lawrenceville, WAKO-FM 
Litchfield, WBMI-FM 
Loves Park, WLUV-FM 
Macomb, WKAI-FM 
Mattoon, WLBH-FM 
Mendota, WOLC-FM 
Morris. WRMI (FM) 
Mount Carmel, WSAB (FM) 
Mount Vernon, W.MIX-FM 
Oak Park, WOPA-FM 
Olney, WSEI (FM) 
Ottawa, WOLI (FM) 
Paris. WPRS-FM 
Peoria, WIVC (FM) 
Peoria, WMBO-FM 
Quincy, WTAD-FM 
Rockford, WROK-FM 
Rockford, WRVI (FM) 
Rock Island. WHBF-FM 
Skokie, WRSV (FM) 
Springfield, W -FMB (FM) 
Springfield, WTAX-FM 
Springfield, WVEM (FM) 
Sterling, WJVM í FM) 
Streator. WIZZ-FM 
Urbana, WPGU (FM) 
Watseka, WGFA-FM 
Waukegan, WEFA (FM) 

Indiana 
Auburn, WIFF-FM 
Bloomington WTTV-FM 
Bluffton. WCRD (FM) 
Boonville, WBNL-FM 
Columbus, WCSI-FM 
Decatur, W'ADM-FM 
Elkhart, WTRC-FM 
Elkhart, WXAX (FM) 

Elwood, WBMP (FM) 
Evansville, WIRY -FM 
Evansville, WVHI (FM) 
Fort Wayne, WKJO-FM 
Fort Wayne, WPTH (FM) 
Franklin, WIFN (FM) 
Greencastle, WXTA (FM) 
Greenfield, WSMJ (FM) 
Greensburg, WIRE -FM 
Hammond, WYCA (FM) 
Hartford City, WWHC (FM) 
Indianapolis, WFBM-FM 
Indianapolis, WFMS (FM) 
Indianapolis, WOEE-FM 
Indianapolis, WIBC-FM 
Indianapolis, WIFE -FM 
Indianapolis. WTLC (FM) 
Kendallville, WAWK-FM 
Kokomo, WFKO (FM) 
Marion, WM1tI-FM 
Michigan City, WMCB (FM) 
Muncie, WMUN (FM) 
Peru, WARU-FM 
Pittsfield. WBBA-FM 
Plainfield. WJMK (FM) 
Richmond, WOLM (FM) 
Richmond. WKBV-FM 
Salent, WSLM-FM 
Shelbyville, WSVL-FM 
South Bend, WHME (FM) 
South Bend, WNDU-FM 
South Bend, WRBR (FM) 
South Bend, WSBT-FM 
Spencer, KICD-FM 
Terre Haute, WPFR (FM) 
Terre Haute, WTHI-FM 
Terre Haute, WITS (FM) 
Valparaiso, WAKE -FM 
Vincennes, WAVO-FM 
Wabash, WKUZ (FM) 
West Terre Haute, WWVB (FM) 
Winchester, WIUC (FM) 

Iowa 
Ames, KASI-FM 
Ames, KLFlt (1FM) 
Atlantic, KJAN-FM 
Burlington, KBUR-FM 
Carroll, KCIM-FM 
Cedar Rapids, KRAK -FM 
Cedar Rapide. WMT-FM 
Clarion, KR1T (FM) 
Creston, KSIB-FM 
Davenport, MINT -FM 
Denison, KDSN-FM 
Des Moines, KFMG (FM) 
Des Moines, KWDM (FM) 
Dubuque, KFMD (FM) 
Fort Dodge, KWMT-FM 
Iowa City, KXIC-FM 
Le Mars, KLEM-FM 
Maquoketa, KMAQ-FM 
Marshalltown, KFJB-FM 
Mason City, KLSS (FM) 
Muscatine, KWPC-FM 
Newton, KUWS (FM) 
Oskaloosa, KBOE-FM 
Sioux City, KD\7t (FM) 
Storm Lake, KAYL-FM 
Waterloo, KXEL-FM 

Kansas 
Junction City, KJCK-FM 
Larded, HANS -FM 
Leavenworth, KCLO-FM 
Merriam, KCJC (FM' 
Ottawa, KOFO-FM 
Pratt, KWNS-FM 
Salina, KAFM (FM) 
Scott City, KFLA-FM 
Topeka, WIBW-FM 
Whitesburg, WTCW-FM 
Wichita, KARD (FM) 
Wichita, KFH-FM 
Wichita. KQTY (FM) 

Kentucky 
Albany, WANY-FM 
Ashland, WCMI-FM 
Benton. WCBL-FM 
Bowling Green. WLBJ-FM 
Columbia, WAIN -FM 
Corbin, WCTT-FM 
Fort Knox, WSAC-FM 
Frankfort, WKYW (FM) 
Hopklnaville, WHOP -FM 
Hopkinaville, WHOP (FM) 
Jamestown, WJRS (FM) 
Leitchfield, WMTL-FM 
Lexington, WLAP-FM 
Lexington, WVLK-FM 
Louisville, WHAS-FM 
Louisville, WKRX (FM) 
Louisville, WSTM (FM) 
Madisonville, WFMW-FM 
Maysville W'FTM-FM 
Morehead, WMOR-FM 
Mt. Sterling. WMBT-FM 
Murray, WAAW (FM) 
Owensboro. WSTO (FM) 
Paducah, WKYX-FM 
Prestonsburg, WDOC-FM 
Russellville, WRITS -FM 
Scottsville, WLCK-FM 
Somerset, WEEK (FM) 
Stanford, WRSL-FM 

Louisiana 
Alexandria, KALE -FM 
Baton Rouge, WJBO-FM 
Baton Rouge, WQXY (FM) 
Golden Meadow, KLEB -FM 
Hammond. WTGI (FM) 
Houma, KCIL (FM) 
Jennings, KJEF-FM 
Lafayette, KSMB (FM) 
Lake Charles, KPLC-FM 
Monroe, KNOE-FM 
Monroe, KREB (FM) 
Morgan City, KMRC-FM 
Natchitoches, KNOC-FM 
New Orleans, W-DSU-FM 
New Orleans, WNNR-FM 

METHODS AND SOURCES: 
Information for this table is taken from individual station listings 
in the state sections. Stations are listed alphabetically by city of 
license under their respective State headings. Stations in this 
listing that also have AM affiliates devote a portion or all of 
their FM schedule to separate programming. 

New Orleans, WBNO (FM) 
New Orleans, WWMT (FM) 
New Orleans, WWOM-FM 
Opelousas, KSLO-FM 
Ruston, KRUS-FM 
Shreveport. KEEL -FM 
Shreveport, KTAL (FM) 

Maine 
Brunswick. WCME-FM 
Lewiston, WCOU-FM 
Portland, WGAN-FM 
Portland, WLOB-FM 
Portland, WPOR-FM 

Maryland 
Annapolis, WNAV-FM 
Annapolis, WXTC (FM) 
Baltimore, WEAL -FM 
Baltimore, WBMD-FM 
Baltimore, WCAO-FM 
Baltimore, WCBC (FM) 
Baltimore, WFMM (FM) 
Baltimore. WITH -FM 
Baltimore, WMAR (FM) 
Baltimore, WEBS (FM) 
Baltimore, WSID-FM 
Baltimore, WTOW-FM 
Bethesda, WHFS (FM) 
Bethesda, WJMD (FM) 
Frederick, WFMD-FM 
Frostburg, WFRB-FM 
Halfway, WHAG-FM 
Havre de Grace, WASA-FM 
La Plata, WSMD (FM) 
Oakland, WMBG-FM 
Salisbury, WBOC-FM 
Westminster, WITH -FM 

Massachusetts 
Boston, WBCN (FM) 
Boston, WCOP-FM 
Boston, WEEI-FM 
Boston, WHDH-FM 
Boston, WJIB (FM) 
Boston, WRKO-FM 
Cambridge, WHRB (FM) 
Fitchburg, WFMP (FM) 
Framingham, WKOX-FM 
Haverhill, W'HAV-FM 
Hyannis, WCOD (FM) 
Lowell, WLLH-FM 
Lynn, WLYN-FM 
Medford, WHIL-FM 
North Adams, WMNB-FM 
Pittsfield, WQRB (FM) 
Springfield, WCRX (FM) 
Springfield,rngfid 

WMAS-FM 
Taunton, WRLM (FM) 
Worcester, WAAB-FM 
Worcester. WSRS (FM) 

Michigan 
Adrian, WLEN (FM) 
Alma, WFYC-FM 
Alpena, WHSB (FM) 
Ann Arbor, WOIA (FM) 
Bay City, WBCM-FM 
Bay City, WNEM (FM) 
Benton Harbor, WHFB-FM 
Benton Harbor, WSJM-FM 
Big Rapids, WBRN-FM 
Charlotte, WCER-FM 
Clare, WCRM-FM 
Coldwater, WANG (FM) 
Dearborn, WKNR-FM 
Detroit, WABX (FM) 
Detroit, WBFG (FM) 
Detroit, WCHD (FM) 
Detroit, WOPR (FM) 
Detroit, WJBK-FM 
Detroit, WJE-FM 
Detroit, WLDM (FM) 
Detroit, WMUZ (FM) 
Detroit, WSI2K (FM) 
Detroit, WOMC (FM) 
Detroit, WQRS (FM) 
Detroit, WWWW (FM) 
Detroit, WXYZ-FM 
Flint, WGMZ (FM) 
Flint, WMRP-FM 
Grand Rapide, WFUR-FM 
Grand Rapids, WJFM (FM) 
Grand Rapids, WLAV-IPM 
Grand Rapids, WOOD -FM 
Grand Rapids, WXTO (FM) 
Grand Rapids, WYON (FM) 
Grand Rapids. WZZM (FM) 
Greenville, WPLB-FM 
Hancock, WMPL-FM 
Holland, WHTC-FM 
Holland, WJBL-FM 
Boughton Lake, WAIFS (FM) 
Jackson, WBBC (PM) 
Kalamazoo WSEO (FM) 
Lansing, WITL-FM 
Lansing, WJIM-FM 
Lansing, WSIVM (FM) 
Lansing. WVIC (FM) 
Lapeer, WTHM-FM 
Marquette. WDMJ-FM 
Midland, WQDC (FM) 
Monroe, WVMO (FM) 
Mount Clemens. WBRB-FM 
Mt. Pleasant. WCEN-FM 
Petoskey, WJML-FM 
Traverse City, WCCW-FM 

Minnesota 
Blue Earth, KBEW-FM 
Brainerd, KLIZ-FM 
Faribault, KDHL-FM 
Fergus Falls, KBRF-FM 
Mankato, KEYC (FM) 
Minneapolis, KTCR-FM 
Minneapolis, WAYL (FM) 
Minneapolis, WLOL-FM 
Moorhead, KQWB-FM 
Owatonna, KRFO-FM 
Park Rapids, KPRM-FM 
Rochester, KNXR (FM) 
Rochester, KOLM-FM 
St. Cloud, KFAM-FM 
St. Peter, KRBI-FM 
Willmar, KWLM-FM 
Worthington, KWOA-FM 

Mississippi 
Biloxi, WBIL (FM) 
Forest, WQST (FM) 
Greenville, WGVM-FM 
Gulfport, WROA-FM 
Jackson, WJDX-FM 
Jackson, WJMI (FM) 
Jackson. WSLI-FM 
Kosciusko, WKOZ-FM 
Laurel, WNSL-FM 
Louisville, WLSM-FM 
Meridian, WOKK-FM 
Natchez, WNAT-FM 
Pascagoula, WPMP-FM 
Vicksburg, WQVM (FM) 

Missouri 
Aurora, KSWM-FM 
El Dorado Springs, KEBM-FM 
Joplin, KSYN (FM) 
Kansas City, KFMU (FM) 
Kansas City, KMBR-FM 
Kansas City, KPRS-FM 
Kansas City, KWKI (FM) 
Kansas City, KXTR (FM) 
Kansas City. WDAF-FM 
Kirksville. KRXL (FM) 
Mexico, KWWR (FM) 
Osage Beach, HRMS-FM 
Rolla, KCLU-FM 
Ste. Genevieve, KSGM-FM 
St. Joseph, KUSN-FM 
St. Louts, KADI (FM) 
St. Louis, KCFM (FM) 
St. Louis, KMOX-FM 
St. Louts, KRCH (FM) 
St. Louis, KSHE (FM) 
St. Louis, WIL-FM 
Sedalia. KSIS-FM 
Springfield, KTXR (FM) 
Springfield, KWTO-FM 
Union, KLPW-FM 
Waynesville, KJPW-FM 
West Plains. KWPM-FM 

Montana 
Billings, HURL -FM 
Plentywood, KPWD (FM) 

Nebraska 
Aurora, KROA (FM) 
Beatrice, KWBE-FM 
Columbus, KJSK-FM 
Hastings, KIC8-FM 
Kearney, KRNY-FM 
Lincoln. KFMQ (FM) 
Lincoln, %WHO (FM) 
Omaha, KFAB-FM 
Omaha, KOIL-FM 
Omaha, %O\VH (FM) 
Omaha, WOW -FM 
Scottsbluff, KNEE -FM 

Nevada 
Fallen. KVLV-FM 
Las Vegas, KORK -FM 
Las Vegas, KRGN (FM) 
Las Vegas, KULA (FM) 
Reno, KNEV (FM) 
Reno, KSRN (FM) 

New Hampshire 
Laconia. WLNH-FM 
Mount Washington, WMTW (FM) 

New Jersey 
Atlantic City, WFPO-FM 
Atlantic City, W MOM (FM) 
Atlantic City, WIINJ (FM) 
Bridgeton, WSNJ-FM 
Cape May, WRIO (FM) 
Dover, WDHA-FM 
Franklin WLVP (FM) 
Long Branch, WRLB (FM) 
Millville, WMVB-FM 
Newark, WHET (FM) 
Newton WIXL (FM) 
Princeton, WPRB (FM) 

Tom River, WORM (FM) 
Trenton, WBJH (FM) 
Trenton, WTOA (FM) 
Trenton. WTTM-FM 

New Mexico 
Albuquerque, KBNM (FM) 
Albuquerque, KHFM (FM) 
Albuquerque, BOB -FM 
Albuquerque. KRST (FM) 
Carlsbad, KCNM (FM) 
Clovis, KTQM (FM) 
Hobbs. KHOB-FM 
Los Alamos, KRSN-FM 

(Continued on next pegs) 
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New York Ohio 
Albany, WHIRL (FM) Akron, WARR-FM 
Auburn, WMBO-FM Alliance, WFAH-FM 
Baldwinsville, WSEN-FM Ashtabula, WREO-FM 
Binghamton, WKOP-FM Athens, WATH-FM 
Binghamton, WNBF-FM Bellaire, WOMP-FM 
Bristol Center, WMIV (FM) Bowling Green, WAWR (FM) 
Buffalo, WADV (FM) Bryan, WBNO-FM 
Bufflao, WBEN-FM Bucyrus, WBCO-FM 
Buffalo, WBNY (FM) Cambridge, WILE -FM 
Buffalo, WBUF (FM) (Danton, WHBC-FM 
Buffalo, WDCX (FM) Canton, WNYN-FM 
Buffalo, WEBR-FM Canton, WTOF (FM) 
Buffalo, WOK -FM Celina, WCSM-FM 
Buffalo, WWOL-FM Celina, WMER (FM) 
Cherry Valley, WJIV (FM) Chillicothe, WBEX-FM 
Corning, WCLI-FM Cincinnati, WAEF (FM) 
1)epew, WBLK (FM) Cincinnati, WCXL (FM) 
De Ruyter, WOIV (FM) Cincinnati, WJBI (FM) 
Elmira, WENY-FM Cincinnati, WKRC-FM 
Fulton, WOBC-FM Cincinnati, WZIP-FM 
Garden City, WLIR (PM) Circleville, WNRE (FM) 
Hempstead, WHLI-FM Cleveland, WCJW-FM 
Hornell, WWHG-FM Cleveland, WCLV (FM) 
Ithaca, WEIV (FM) Cleveland, WDOK (FM) 
Ithaca, WVBR (FM) Cleveland, WERE -FM 
Jamestown, WJTN-FM Cleveland, WKYC-FM 
Jamestown, WKSH-FM Cleveland, WMMB (FM) 
Kingston, WOHQ-FM Cleveland, WNOB (FM) 
Liberty, WVOS-FM Cleveland, WREN (FM) 
Mount Kisco, WRNW (FM) Cleveland, WZAK (FM) 
Newburgh, WFMN (FM) Cleveland His.. WCUY (FM) 
New Rochelle, WVOX-FM Columbus, WBNS-FM 
New York City. WABC-FM (blumhua, WBUK (FM) 
New York City, WCBS-FM Columbus, WMNI-FM 
New York City, WLIB-FM Columbus, WSPO (FM) 
New York City, WNCN (FM) Columbus, WNCI (FM) 
New York City, WNEW-FM Conneaut. WFIZ (FM) 
New York City, WOK -FM Dayton, WDAO (FM) 
New York City, WPIX-FM Dayton, WHIO-FM 
New York City, WQXR-FM Dayton, WONE-FM 
New York City, WRFM (FM) Dover, WJER-FM 
New York City. WTFM (FM) East Liverpool, WRTS (FM) 
Niagara Falls, WHLD-FM Eaton, WCTM (FM) 
Olean, WHDL-FM Elyria, WBEA (FM) 
Patchogue, WPAC-FM Fairfield, WCNW-FM 
Peekskill, WLNA-FM Findlay, WFIN-FM 
Poughkeepsie, WEOK-FM Fremont, WFRO-FM 
Poughkeepsie. WKIP-FM Gatlinolia, WJEH-FM 
Riverhead, WHRF-FM Greenville, WDRK (FM) 
Rochester, WBBF-FM Hamilton, WCNW-FM 
Rochester. WCMF (FM) Hamilton, WFOL-FM 
Rochester, WBFM (FM) Hamilton, WHOM (FM) 
Rochester, WNYR-FM Kent, WENT (psi) 
Rochester, WROC-FM Kenton, WKTN (FM) 
Rochester, WVOR (FM) Kettering, WKET (FM) 
Saratoga Springs, WKAJ-FM Lancaster, WHOK-FM 
Schenectady. WOFM (FM) Logan, WLGN (FM) Syracuse, WDDS (FM) London. WLNO (FM) Syracuse, WONO (FM) Mansfield, WVNO (FM) Syracuse. WSYß-FM Medina, WDBN (FM) Troy, WFLY (FM) Middletown. WPFB-FM Utica, WRUN-FM Norwalk, WLKR-FM Utica, WUFM (FM) Oxford, WOXR (FM) Watertown, WOTT-FM 
Wethersfield, WBIV (FM) Piqua, WPTW-FM 

Port Clinton, WRWR (FM) 
North Carolina Salem, WSOM-FM 

Charlotte, WRT-FM Toledo, WCWA-FM 
Charlotte, WRNA (FM) Toledo, WKLR (FM) 
Charlotte, WSOC-FM 

TolToledo, 
WMHE (FM) 

Charlotte, WYFM (FM) 
Wooster,odo, WWST-FMM Concord, WPEG (FM) 

Durham, WDNC-FM Xenia, WBZIHB( 
(FM) Durham, WSRC-FM Youngia, 

Forest City, WADY -FM Youngstown, WBBW-FM 
Forest City. WBBO-FM 
Franklin, WFBC-FM 
Goldsboro, WEQR (FM) Oklahoma Greensboro, WMDE (FM) 
Greensboro. WQMG (FM) llartlesville, KVCW (FM) 
Hickory, WXRC (FM) Bethany, KNBQ-FM 
Lumberton. WAGR-FM Chickasha. KNDR (FM) 
Raleigh, WPTF-FM Durant, KSEO-FM 
Raleigh, WRAL (FM) Edmond. KWHP (FM) 
Reidsville, WWMO (FM) Enid. KCRC-FM 
Rocky Mount. WFMA (FM) Henryetta, EHEN -FM 
Statesville. WFMX (FM) Lawton, %LAW (FM) 
Thomasville, WTNC-FM McAlester, KNED-FM 
Washington, WITH -FM Nowata, KNFB (FM) 
Williamston, W'IAM-FM Oklahoma City, KFNB-FM 
Winston-Salem, WAAA-FM Oklahoma City, KJEM-FM 
Winston-Salem, WOPL (FM) Oklahoma City, KOCY-FM 
Winston-Salem, WYFS (FM) Oklahoma City, KOFM (FM) 

North Dakota Oklahoma City, KXIS (FM) 
Ponca City, KLOR-FM 

Fargo, WDAY-FM Stillwater, KVRO (FM) 
Jamestown, KSJM (FM) Tahlequah, KTLQ-FM 
Minot, KCJB-FM Tulsa, KAKC-FM 

Tulsa, KMOD (FM) 
Tulsa, KRAV (FM) 

Oregon 
Corvallis, KFLY-FM 
Eugene, KBMC (FM) 
Eugene, KFMY (FM) 
Eugene, KZEL-FM 
Medford, KBOY-FM 
Portland, KGMG (FM) 

Portland, KJIB (FM) 
Portland, KLIQ-FM 
Portland, KOIN-FM 
Portland, KPDQ-FM 
Portland, KPFM (FM) 
Portland, KPOK (FM) 
Portland, KQFM (FM) 

Pennsylvania 
Allentown, WAEB (FM) 
Allentown, WFMZ (FM) 
Altoona, WFBG-FM 
Bethlehem, WGPA-FM 
Boyertown, WBYO (FM) 
Carbondale, WCDL-FM 
Charleroi, WESA-FM 
Clearfield, WCPA-FM 
Ebensburg, WEND -FM 
Elizabethtown, WMSH-FM 
Ephrata, WWYN-FM 
Erie, WWFM (FM) 
Greensburg, WOKU (FM) 
Greenville, WGRP-FM 
Grove City, WEDA (FM) 
Jenkintown, WIBF (FM) 
Johnstown, WJAC-FM 
Lancaster, WDAC (FM) 
Lancaster, WGAL-FM 
Lancaster, WLAN-FM 
Media, WXUR-FM 
Milton, WMLP-FM 

New Kensington, WNUF (FM) 
Palmrya, WALC (FM) 
Philadelphia. WCAU-FM 
Philadelphia, WDAB-FM 
Philadelphia, W DVß (FM) 
Philadelphia, WFIL-FM 
Philadelphia, WHAT -FM 
Philadelphia, WIBG-FM 
Philadelphia, WIFI-FM 
Philadelphia. WMMR (FM) 
Philadelphia, WPBS (FM) 
Philadelphia, WPEN-FM 
Philadelphia, WQAL (FM) 
Philadelphia, WRCP-FM 
Pittsburgh, WAMO-FM 
Pittsburgh, WEEP -FM 
Pittsburgh, WKJF (FM) 
Pittsburgh, WYDD (FM) 
Pottsville, WPPA-FM 
Reading WRFY (FM) 
Ridgway, WKBI-FM 
Scranton, WEJL-FM 
Scranton, WWDL (FM) 
Sharon, WPIC-FM 
Somerset, WVSC-FM 
State College, WRSC-FM 
State College, WMAJ-FM 
Stroudsburg, WVPO-FM 
Tamaqua, WSVB-FM 
Tyrone, WOMB (FM) 
Warren, WARN (FM) 
Wilkes-Barre, WYZZ (FM) 

Williamsport, WMPT-FM 
York, WNOW-FM 
York, WSBA-FM 

Puerto Rico 
Arecibo, WNIK-FM 
Bayamon, WBYM (FM) 
Isabela, WISA (FM) 
Mayaguez, WKJB-FM 
Mayaguez, WORA-FM 
San Juan, WKAQ-FM 
San Juan, WKVM-FM 
San Juan, WPBM (FM) 

Rhode Island 
Providence, WBRU (FM) 

Providence, WLKW-FM 
Providence, WPFM (FM) 
Providence, WPJB-FM 
Providence, WPRO-FM 

South Carolina 
Aiken, WAKN-FM 
Aiken, WLOW-FM 
Bamberg, WWBD-FM 
Beaufort, WBEU-FM 
Charleston, WCSC-FM 
Columbia, WCOS-FM 
Columbia, WNOK-FM 
Darlington, WDAR-FM 
Easley, WELP-FM 
Florence. WKMX-FM 
Greenville, WESC-FM 
Greenville, WMUU-FM 
North August, WOUS-FM 
North Charleston, WKTM (FM) 
Orangeburg. WDIX-FM 
Seneca, WBFM (FM) 
Spartanburg, WSPA-FM 
Sumter, WFIG-FM 
Vermillion, KVRF (FM) 

South Dakota 
Madison, KJAM-FM 
Sioux Falls, KELO-FM 

Tennessee 
Brownville, WBHT-FM 
Chattanooga, WLOM (FM) 
Cleveland, WCLE-FM 
Clinton, WYSII-FM 
Cookeville, WHUB-FM 
Cookeville, WPTN-FM 
Dyersburg, WTRO-FM 
Franklin, WFLT (FM) 
Gallatin, WFMG (FM) 
Greeneville, WOFM (FM) 
Humboldt, WIRJ-FM 
Johnson City, WJCW-FM 
Kingsport, WEPT -FM 
Knoxville, WEIR -FM 
Knoxville, WEZK (FM) 
Knoxville, WIVK-FM 
Lawrenceburg, WDXE-FM 
Lebanon, WCOR-FM 
Lenoir City, WLIL-FM 
Lexington, WDXL-FM 
Livingston, WLIV-FM 
Manchester, WMSR-FM 
McMinnville, WHNR (FM) 
Memphis, KLYX (FM) 
Memphis, WMBQ-FM 
Memphis, WMC-FM 
Memphis, WMPS-FM 
Memphis, WREC-FM 
Milan, WKBJ-FM 
Morristown, WMTN-FM 
Murfreesboro, WMTS-FM 
Nashville, WKDA-FM 
Nashville, WLAC-FM 
Nashville, WLWM (FM) 
Nashville, WSIX-FM 
Oak Rdige, WATO-FM 
Oneida, WBNT-FM 
Paria, WTPR-FM 
Sevierville, WSEV-FM 
Sweetwater, WDEH-FM 

Texas 
Abernathly, KWGO (FM) 
Abilene, KFMN (FM) 
Alvin KMSC (FM) 
Amarillo, KDJW-FM 
Amarillo, KGNC-FM 
Austin, KHFI (FM) 
Austin, KOKE-FM 
Austin, KTBC-FM 
Beaumont, KAYD (FM) 
Beaumont, KBPO (FM) 
Beaumont, KJET-FM 
Beaumont, KTRM-FM 
Big Spring, KFNE (FM) 
Brownwood, KFRN (FM) 
Bryan -College Station, KORA-FM 
Bryan -College Station, 

WTAW-FM 
Clear Lake City. KMSC (FM) 
Cleburne, KFAD (FM) 
Conroe, KNRO (FM) 
Corpus Christi, KIOU (FM 
Corpus Christi, KZFM (FM) 
Delbert, EXIT -FM 
Dallas, KBOX-FM 
Dallas, KEIJI (FM) 
Dallas, KIXL-FM 
Dallas, KVIL-FM 

Dallas, KXXK (FM) 
Dallas, WFAA-FM 
Dallas, WRR-FM 
Denison, KDSX-FM 
Denison, KDNT-FM 
El Paso. KPAK (FM) 
Et Paso, KTSM-FM 
Fort Worth, KBUY-FM 
Fort Worth, KCWM (FM) 
Fort Worth, KFJZ-FM 
Fort Worth, KFWT (FM) 
Fort Worth, KNOK-FM 
Fort Worth, WBAP-FM 
Gainesville, KGAF-FM 
Galveston, KGBC-FM 
Harlington, KELT (FM) 
Henderson, EGRI -FM 
Houston, KBNO (FM) 
Houston, KFMK (FM) 
Houston, KIKK-FM 
Houston, KLEF (FM) 
Houston, KODA (FM) 
Houston, KQUE (FM) 
Houston, KRBE (FM) 
Houston, KXYZ-FM 
Jacksonville, KEBE-FM 
Jasper, KTXJ-FM 
Lake Jackson. KLJT (FM) 
Lamesa, KPET-FM 
Laredo Area, XHNOE (FM) 
Longview, KLUE-FM 
Lubbock, KBFM (FM) 
Lubbock, KSEL-FM 
McAllen, KQXX (FM) 
Midland, KNFM (FM) 
Nacogdoches, KEEE-FM 
Odessa, KOYL-FM 
Odessa, KQIP (FM) 
Paris, KPLT-FM 
Port Arthur. KFMP (FM) 
San Angelo, KSJT (FM) 
San Angelo, KWFR-FM 
San Angelo, KWLW (FM) 
San Antonio, KBER-FM 
San Antonio, KCOR-FM 
San Antonio, KEEZ (FM) 
San Antonio, KISS (FM) 
San Antonio, KITE -FM 
San Antonio, KITT (FM) 
San Antonio, KMFM (FM) 
Spearman. KBMF (FM) 
Temple, KYLE (FM) 
Terrell Hills, KBUC-FM 
Texarkana, KTAL-FM 
Tyler, KDOK-FM 
Tyler, KSLT (FM) 
Waco. KEFC (FM) 
Waco, WACO-FM 
Wichita Falls, BLUR (FM) 
Wichita Falls, KNTO (FM) 

Utah 
Provo, KFMC (FM) 
Salt Lake City, KCPX-FM 
Salt Lake City, KSL-FM 
Salt Lake City, KSOP-FM 
Salt Lake City, KWHO-FM 
Salt Lake City, KWIC (FM) 
Spanish Fork, KONI-FM 

Vermont 
Burlington, WJOY-FM 

Virginia 
Ashland, WIVE -FM 
Blacksburg, WVVV (FM) 
Charlottesville, WCCV (FM) 
Crewe, WSVS-FM 
Danville, WBTM-FM 
Fairfax, WEIR (FM) 
Grundy, WNRG-FM 
Hampton, WVEC-FM 
Harrisonburg, WSVA-FM 
Lynchburg, WDMS-FM 
Lynchburg, WJJS (FM) 
Newport News, WGH-FM 
Norfolk, WCMS-FM 
Norfolk, WNOR-FM 
Norfolk, WRVC (FM) 
Norfolk, WTAR-FM 
Norfolk, WXBI (FM) 
Richmond. WFMV (FM) 
Richmond, WRNL-FM 
Richmond, WTVR-FM 
Roanoke, WLRJ (FM) 
Roanoke, WSLS-FM 

South Hill, WJWS-FM 
Staunton, WSOM-FM 
Suffolk, WXYW (FM) 
Warrenton. WEER -FM 
Warsaw, WNNT-FM 
Winchester, WRFL (FM) 
Woodbridge, WXRA (FM) 

Washington 
Aberdeen, KDXY (FM) 
Bellingham, KEBI (FM) 
Bellingham, KGMI-FM 
Bremerton, EBRO -FM 
Edmonds, KBIQ (FM) 
Lyndon, KLYN (FM) 
Moses Lake, KWIQ-FM 
Pullman, KPUL-FM 
Richland, KCYS (FM) 
Seattle, KBBX (FM) 
Seattle. KBLE-FM 
Seattle, KETO (FM) 
Seattle, KING -FM 
Seattle, KIRO-FM 
Seattle, KISW (FM) 
Seattle, KLSN (FM) 
Spokane, KDNC-FM 
Spokane, KREM -FM 
Spokane, KTWD (FM) 
Spokane, KXLY-FM 
Spokane, KZUN-FM 
Tacoma. KLAY (FM) 
Wenatchee. KPQ-FM 
Yakima, KIT -FM 
Yakima, KNDX (FM) 

West Virginia 
Beckley, WBKW (FM) 
Berkeley Springs, WCST-FM 
Bluefield, WBIS-FM 
Charleston, WKNA (FM) 
Charleston, WVAF-FM 
Charles Town, WZFM (FM) 
Huntington, WKEE-FM 
Huntington, WVQM (FM) 
Parkersburg, WCEF-FM 
Welch, WOVE -FM 
Wheeling, WTRF (FM) 

Wisconsin 
Appleton, WAPL-FM 
Beaver Dam, W'BEV -FM 
Eau Claire, WEAU (FM) 
Eau Claire. WIAL (FM) 
Fond du Lac, WFON (FM) 
Green Bay, WBAY-FM 
Green Bay, WDUZ-FM 
Janesville, WCl/O-FM 
Kenosha, WAXO (FM) 
Kenosha, WLIP-FM 
Madison, WIBA-FM 
Madison, WISM-FM 
Madison. WMFM (FM) 
Madison, WRVB (FM) 
Manitowoc, WKUB (FM) 
Marshfield, WDLB-FM 
Menomonee Falls, WZMF (Fin) 
Menomonie, WDMW (FM) 
Milwaukee, WAWA -FM 
Milwaukee, WBON (FM) 
Milwaukee, WISN-FM 
Milwaukee, WFMR (FM) 
Milwaukee, WMIL-FM 
Milwaukee, WQFM (FM) 
Milwaukee, WTMJ-FM 
New London, WLIH (FM) 
Oshkosh, WMKC (FM) 
Park Falls, WNBI-FM 
Platteville, WSWW-FM 
Portage, WPDR-FM 
Racine, WFNY (FM) 
Sauk City. WVLR (FM) 
Shawano, WTCH-FM 
Superior, WWJC-FM 
Tomah, WTMB-FM 
Two Rivers, WQTC-FM 
Viroqua, WGBM (FM) 
Watertown, WTTN-FM 
Waukesha, WAUK-FM 
Waupaca, WDUX-FM 
Wauwatosa, WTOS (FM) 
West Bend, WBKV-FM 
Wisconsin Rapids, WWRW (FM) 

Wyoming 
Casper, KAWY (FM) 
Cheyenne, KVWO-FM 
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FM -Sold and Programmed in Conjunction with AM 

METHODS AND SOURCES: 
Information for this table is taken from individual station listings 
in the state sections. Stations are listed alphabetically by city of 
license under their respective State headings. Stations in this 
listing devote a portion or all of their FM programming to 
duplicating AM. 

Alabama 
Abbeville. WARI-FM 
Alexander City, WRFS-FM 
Anniston, WHMA-FM 
Athens, WJOF (FM) 
Bay Minette, WWSM (FM) 
Birmingham, WJLN (FM) 
Clanton, WKLF-FM 
Cullman, WFMH-FM 
Jackson, WHOD-FM 
Montgomery, WFMI-FM 
Montgomery, WHHY-FM 
Sylacauga, WMLS-FM 

Alaska 
Anchorage, KHAR-FM 

Arizona 
Mesa, KBUZ-FM 
Phoenix, KMEO-FM 
Tempe, KUPD-FM 
Tucson, KCEE-FM 

Ark 
Blytheville. KLCN-FM 
Crossett, KAGH-FM 
Dardanelle, KCAB-FM 
El Dorado, KELD-FM 
Forrest City, KXJK-FM 
Fort Smith, KTCS-FM 
Harrison, KHOZ-FM 
Jonesboro, KBTM-FM 
Monticello, KHBM-FM 
Osceola, KOSE -FM 
Pine Bluff, ROTN-FM 
Siloam Springs, KUOA-FM 
Texarkana. KOSY-FM 

California 
Anaheim, KEZR (FM) 
Apple Valley, KAVR-FM 
Auburn, KAFI (FM) 
Bakersfield, KERN -FM 
Berkeley, KPAT-FM 
Fresno, KARM-FM 
Hemet, KHBJ-FM 
Long Beach, KFOX-FM 
Los Angeles, KABC-FM 
Los Angeles, KBIG-FM 
Los Angeles, KFAC-FM 
Los Angeles, ROBE -FM 
Los Angeles, KMET (FM) 
Los Angeles, KPOL-FM 
Los Angeles, KRKD-FM 
Los Banos, KLBS-FM 
Mendocino. KMFB- FM 
Modesto, KBEE-FM 
Modesto, KTRB-FM 
Mojave, KDOL-FM 
Oakland, KABL-FM 
Ontario, KBOM-FM 
Riverside, KACE-FM 
Sacramento, KXOA-FM 
Man Francisco, KCBS-FM 
Man Francisco. KDFC (FM) 
San Francisco, KGO-FM 
Man Francisco, KKHI-FM 
San Francisco, KNBR-FM 
San Luis Obispo, KATY -FM 
San Luis Obispo, KVFC-FM 
San Rafael, KTIM-FM 
Santa Barbara, KDB-FM 
Santa Barbara, KOUD-FM 
Santa Cruz, KSCO-FM 
Santa Maria, KSMA-FM 
South Lake Tahoe, KTBO-FM 
Stockton, KSTN-FM 

Colorado 
Aurora, KOSI-FM 
Colorado Springs. KPIK-FM 
Colorado Surfers, KRYT-FM 
Colorado Springs, KVOR-FM 
Denver, KFML-FM 
Deaver, KOA-FM 
Grand Junction, KREX-FM 
Lakewood, KLAN -FM 
Manitou Springs. KCMS-FM 

C ticut 
Brookfield, WINE -FM 
Danbury, WLAD-FM 
Hartford, WDRC-FM 
Hartford, WTIC-FM 
New Britain, RRtCH-FM 
Norwalk, WDRN-FM 
Stamford, WSTC-FM 
Waterbury, WATR-FM 
Westport, WMMM-FM 

District of Columbia 
Washington, WAVA-FM 
Washington, WOAY (FM) 
Wavh!nghn, WOT,-FM 
Washington, RR'GC-FM 
Washington, W1tC-FM 

Florida 
Cocoa, WEZY-FM 
Coral Gables, WYOR (FM) 
Daytona Beach, WNDB-FM 
Ft. Lauderdale, WSRF-FM 
Ft. Pierce, WARN -FM 
Ft. Walton Beach, WFTW-FM 
Jacksonville, WJAX-FM 
Jacksonville. WQIK-FM 
Orlando, WDBO-FM 
Orlando, WKIS-FM 
Panama City, WDLP-FM 

St. Augustine, WFOY-FM 
Sarasota, WSPB-FM 
Sebring, WANZ (FM) 
Stuart, W MCF (FM) 
Tampa, WATL (FM) 

Georgia 
Americus, WDEC-FM 
Athens, WOAU-FM 
Atlanta, WAVO-FM 
Atlanta, WGKA-FM 
Brunswick, WOIG-FM 
Brunswick, WYNR-FM 
Canton, WCHK-FM 
Columbus, WRBL-FM 
Decatur, WDRM (FM) 
Dublin, WXLI-FM 
Griffin, WKEU-FM 
Jackson. WJGA-FM 
Jesup, WLOP-FM 
La Grange, WLAO-FM 
Macon, WDEN-FM 
Macron, WMAZ-FM 
Moultrie, WMTM-FM 
Neuman. WCOH-FM 
Rome, 1VROM-FM 
Savannah, WTOC-FM 
Swainsboro, WJAT-FM 
Torcoa, WLET-FM 

Idaho 
Boise, KBBK (FM) 
Boise, KBOI-FM 
Caldwell, KBGN-FM 
Lewiston, KOZE-FM 

Illinois 
Alen, WOKE -FM 
Anna, WRAJ-FM 
Aurora, WKKD-FM 
Bloomington, WNBQ (FM) 
Carmi, WROY-FM 
Centralia, WILY -FM 
Charleston, WEIC-FM 
Chicago, WJJD-FM 
Chicago, WMAQ-FM 
Chicago, WNUS-FM 
Crete, WTAS (FM) 
Decatur. WSOY-FM 
De Kalb, WLBK-FM 
Dixon, WIXN-FM 
Effingham, WCRA-FM 
Elgin, WRMN-FM 
Fairfield, WFIW-FM 
Galesburg, WGIL-FM 
Highland Park, WEEP -FM 
Jerseyville, WJBM-FM 
Kewanee, WKEI-FM 
Lawrenceville, WAKO-FM 
Mendota, WOLC-FM 
Mount Vernon, WMIX-FM 
Pekin, WSIV-FM 
Quincy, WGEM-FM 
Quincy, WTAD-FM 
Robinson, WTAY-FM 
Rockford, WROK-FM 

Indiana 
Auburn, W'IFF-FM 
Boonville, WBNL-FM 
Connersville, WCNB-FM 
Decatur, WADM-FM 
Frankfort, WILO-FM 
Huntington, WHLT-FM 
Indianapolis, WIFE -FM 
Jasper, WITZ -FM 
Kendallville, WAWK-FM 
Lafayette, WAZY-FM 
LaPorte, NIAI -FM 
Logansport, WSAL-FM 
Madison, WORX-FM 
New Castle, WCTW-FM 
North Vernon, WOCH-FM 
Peru, WARD -FM 
Plymouth, WTCA-FM 
Princeton, WRAY-FM 
South Bend. WNDU-FM 
South Bend, WSBT-FM 
Terre Haute, WBOW-FM 
Warsaw, WRSW-FM 
Washington, WFML (FM) 

Iowa 
Atlantic, KJAN-FM 
Burlington, KBUR-FM 
Cedar Rapids, RHAR-FM 
Clinton, KROS-FM 
Davenport, KWNT-FM 
Davenport, WOC-FM 
Denison, KDSN-FM 
Des Moines, WHO -FM 
Fort Dodge, KWMT-FM 
Maquoketa, KMAQ-FM 
Mason City, KLSS (FM) 
Spencer, RICD-FM 
Storm Lake, KAYL-FM 

K 
Dodge City, KONO-FM 
Emporia, KVOE-FM 
Garden City, KUPK-FM 
Junction City, KICK -FM 
Kansas City. KCKN-FM 
Lamed. KANS-FM 
Lawrence, KLWN-FM 
Ottawa, KOFO-FM 
Pratt, KWNS-FM 
Russell, KRSL-FM 
Topeka, KTOP-FM 

Kentucky 
Ashland, WCMI-FM 
Benton, WCBL-FM 
Central City, WNES-FM 
Columbia, WAIN -FM 
Fulton, WFUL-FM 
Glasgow, WOGC (FM) 
Hazard, WHIC-FM 
Henderson, WSON-FM 
Hopkinaville, WHOP -FM 
Hopkinsville, WKOF (FM) 
Leitchfield, WMTL- FM 
Louisville, WKLO-FM 
Louisville, WLRS (FM) 
Madisonville, WFMW-FM 
Mayfield, WNGO-FM 
Maysville, WFTM-FM 
Morehead, WMOR-FM 
Munfordville, WLOC-FM 
Owensboro, WOMI-FM 
Paducah, WKYX-FM 
Paducah, WPAD-FM 
Scottsville, WLCK-FM 

Louisiana 
Lafayette, RPEL-FM 
Monroe, KMLB-FM 
Monroe, KNOE-FM 
New Orleans, WNNR-FM 
New Orleans, WWOM-FM 
Shreveport, KBCL-FM 
Shreveport, KRMD-FM 
Shreveport, KWKH-FM 

Maine 
Augusta, WFAU-FM 
Brunswick, WCME-FM 
Caribou, WFST-FM 
Ellsworth, WDEA-FM 

Maryland 
Baltimore, WISZ-FM 
Baltimore, WSID-FM 
Baltimore, WTOW-FM 
Bethesda, WOMS-FM 
Bladensburg, WPOC-FM 
Cumberland, WCUM-FM 
Cumberland, WTBO-FM 
Frostburg, WFRB-FM 
Hagerstown, WARR-FM 
Hagerstown, WJEJ-FM 
Havre De Grace. WASA-FM 
Oakland, WMSG-FM 
Salisbury. WBOC-FM 
Silver Spring, WOAY-FM 
Westminster, WTTR-FM 

Massachusetts 
Boston, WBZ-FM 
Boston, WCOP-FM 
Boston, WRKO-FM 
Brockton, WBET-FM 
Brookline. WBOS-FM 
Greenfield, WHAI-FM 
Lawrence, WCCM-FM 
Medford, WHIL-FM 
New Bedford, WBSM-FM 
New Bedford, WNBH-FM 
Northampton, WHMP-FM 
Plymouth, WPLM-FM 
Springfield, WMAS-FM 
Waltham, WCRB-FM 
West Yarmouth, WOCB-FM 

Michigan 
Ann Arbor/Saline. WOIA (FM) 
Battle Creek, WKFR-FM 
Big Rapids. WBRN-FM 
Cadillac, WWTV (FM) 
Clare, WCRM-FM 
Detroit, CKLW-FM 
Detroit. WJBK-FM 
Detroit, WWJ-FM 
Detroit, WXYZ-FM 
Grand Rapids, WYON (FM) 
Hancock, WMPL-FM 
Holland, WHTC-FM 
Jackson, WKHM-FM 
Muskegon, WFFM (FM) 
Petoskey, WMBN-FM 
Saginaw, WSAM-FM 
Sturgis, WSTR-FM 
Traverse City, WCCW-FM 
Traverse City, WTCM-FM 

Minnesota 
Blue Earth, KBEW-FM 
Brainerd, KLIZ-FM 
Mankato, KYSM-FM 
Minneapolis, KQRS-FM 
Minneapolis. HRSI-FM 
Minneapolis, KTCR-FM 
Moorhead, KQWB-FM 
Owatonna, RRFO-FM 
Park Rapids, KPRM-FM 
Red Wing, RCUE-FM 
Richfield, WPBC-FM 
Rochester, KOLM-FM 
St. Cloud, KFAM-FM 
St. Peter, KRBI-FM 

Mississippi 
Greenville. WGVM-FM 
Laurel. W N8L-FM 
Louisville, WLSM-FM 
Meridian, WORK -FM 
New Albany, WNAU-FM 
Pontotoc, WSEL-FM 

Missouri 
Aurora, KSWM-FM 
Houston, KBTC-FM 
Kansas City, KBEY (FM) 
Kansas City, WDAF-FM 
Kennett, KBOA-FM 
Poplar Bluff, KWOC-FM 
Springfield. KTTS-FM 
Union, KLPW-FM 

Montana 
Belgrade, KGVW-FM 
Billings, KURL-FM 
Great Falls, KOPR-FM 

Nebraska 
Hastings, KICS-FM 

Nevada 
Las Vegas, KLUC-FM 
Las Vegas, KULA (FM) 

New Hampshire 
Berlin, WMOU-FM 
Claremont, WTSV-FM 
Conway, WBNC-FM 
Keene, WKNE-FM 
Laconia, WLNH-FM 
Manchester, WOIR-FM 
Manchester, WKBR-FM 
Nashua. WOTW-FM 
Portsmouth, WPFM (FM) 

New Jersey 
Asbury Park, WJLK-FM 
Eatontown, WHTO-FM 
Newark, WVNJ-FM 
New Brunswick, WCTC-FM 
Paterson, WPAT-FM 
Wildwood, WCMC-FM 

New York 
Babylon, WBAB-FM 
Baldwinsville, WSEN-FM 
Buffalo, WOE -FM 
Buffalo, WYSL-FM 
Cortland, WKRT-FM 
Fulton. WOBC-FM 
Glens Falls, WWSC-FM 
Gouverneur, WIGS -FM 
Mount Kisco, WVIP-FM 
Huntington, WO8M-FM 
Ithaca, WHCU-FM 
Middletown, WALL -PM 
New Rochelle, WVOX-FM 
New York City, WABC-FM 
New York City, WEVD-FM 
New York City, WHOM -FM 
New York City, WNBC-FM 
New York City, WQXR-FM 
Norwich, WCHN-FM 
Patchogue, WALK -FM 
Patchogue, WPAC-FM 
Plattsburgh, WEAV-FM 
Riverhead, WHRF-FM 
Rochester, WNYR-FM 
Rochester, WROC-FM 
Sarasota Springs, WKAJ-FM 
Schenectady, WOFM (FM) 
Watertown, WOTT-FM 
White Plains, WFAS-FM 

North Carolina 
Albemarle, WABZ-FM 
Asheboro, WOWR-FM 
Asheville, WLOS-FM 
Black Mountain, WMIT (FM) 
Burlington, WBAG-FM 
Burlington, WBBB-FM 
Durham, WDNC-FM 
Durham, WBBC-FM 
Eden, WLOE-FM 
Elkin, WIFM-FM 
Fayetteville, WFNC-FM 
Forest City, WBBO-FM 
Henderson, WHNC-FM 
Hendersoonville, WHKP-FM 
Hidkory, WHKY-FM 
High Point, WHPE-FM 
High Point, WMFR-FM 
High Point, WNOS-FM 
Laurinburg, WEWO-FM 
Lexington. WLXN (FM) 
Lumberton, WAGE -FM 
Lumberton, WTSB-FM 
Morganton, WMNC-FM 
Raleigh, WKIX-FM 
Raleigh, WPTF-FM 
Reidsville, WWMO-FM 
Rocky Mount, WEED -FM 
Salisbury, WSTP-FM 
Sanford, WWOP-FM 
Shelby, WOES -FM 
Statesville, WDBM-FM 
Tarboro, WCPS-FM 
Thomasville, WTNC-FM 
Whiteville, WENC-FM 
Wilson, WVOT-FM 
Winston-Salem, WSJS-FM 

North Dakota 
Fargo, WDAY-FM 

Ohio 
Akron, WCUE-FM 
Ashland, WNCO-FM 
Athens. WATH-FM 
Bellaire. WOMP-FM 
Bryan, WBNO-FM 
Bucyrus, WBCO-FM 
Cambridge, WILE -FM 
Campbell, WRED (FM) 
Canton, WHBC-FM 
Celina, WCBM-FM 
Cincinnati, WZIP-FM 
Cleveland, WCJW-FM 
Cleveland, WOAR-FM 
Cleveland, WKYC-FM 
Cleveland, WMMS (FM) 
Columbus, WBUK (FM) 
Columbus, WCOL-FM 
Columbus, WMNI-FM 
Dayton, WONE-FM 
Dover, WJER-FM 
Fairfield. WCNW-FM 
Fostoria, WFOB-FM 
Fremont, WFRO-FM 
Hamilton, WCNW-FM 

Hillsboro, WSRW-FM 
Lima, WIMA-FM 
Mansfield, WCLW-FM 
Marietta, WMOA-FM 
Marion, WMRN-FM 
Mount Vernon, WMVO-FM 
Newark, WCLT-FM 
Norwalk, WLKR-FM 
Piqua, WPTW-FM 
Portsmouth, WNXT-FM 
Portsmouth, WPAY-FM 
Salem, WSOM-FM 
Sandusky, WLEC-FM 
Sidney, WMVR-FM 
Springfield, WBLY-FM 
Steubenville, WSTV-FM 
Tiffin, WTTF-FM 
Van Wert, WERT -FM 
Wooster, WWST-FM 
Youngstown, WKBN-FM 
Zanesville, WHIZ -FM 

Oklahoma 
Durant, KSEO-FM 
Oklahoma City, KOCY-FM 
Ponca City, KLOR-FM 
Stillwater, KEPI -FM 
Tulsa, KARC-FM 
Tulsa, KRMO-FM 

Oregon 
Eugene, KORE -FM 
Eugene, KIEL -FM 
Portland, KLIQ-FM 
Portland, KPFM-FM 

Pennsylvania 
Altoona, WVAM-FM 
Beaver Falls, WBVP-FM 
Bloomsburg, WHLM-FM 
Braddock, WLOA-FM 
Butler, WBUT-FM 
Carbondale, WCDL-FM 
Carlisle, WHYL-FM 
Chambersburg, WCHA-FM 
Charleroi. WESA-FM 
Clearfield, WCPA-FM 
Du Bols, WCED-FM 
Easton, WEEX-FM 
Easen, WEST -FM 
Elizabethtown, WMSH-FM 
Ephrata, WGSA-FM 
Erie, WWFM (FM) 
Greensburg, WOKU (FM) 
Harrisburg, WHP-FM 
Hazleton, WAZL-FM 
Johnstown, WARD -FM 
Lebanon, WLBR-FM 
Lewistown, WMRF-FM 
Lock Haven, WBPZ-FM 
Meadville, WMGW-FM 
Media, WXUR-FM 
011 City, WDJR-FM 
Philadelphia, WFLN-FM 
Philadelphia, WRCP-FM 
Pittsburgh, KDKA-FM 
Pittsburgh, WEEP -FM 
Pittsburgh, WJAB-FM 
Pittsburgh, WPIT-FM 
Pittsburgh, WTAE-FM 
Pittsburgh, WWSW-FM 
Red Lion, WGCB-FM 
Scranton, WORI-FM 
Sharon, WPIC-FM 
Somerset, WVSC-FM 
State College, WRBC-FM 
Sunbury, WKOK-FM 
Towanda, WTTC-FM 
Washington, WJPA-FM 
Waynesboro, WAYZ-FM 
Wilkes-Barre, WBBE-FM 
Williamsport, WLYC-FM 
Williamsport, WEAK -FM 

Puerto Rico 
Arecibo, WCMN-FM 
San Juan, WIAC-FM 
San Juan, WITA-FM 
San Juan. WFQM (FM) 

Rhode Island 
Providence, WLKW-FM 
Providence, WPJB (FM) 
Woonsocket, WWON-FM 

South Carolina 
Aiken, WARN -FM 
Aiken, WLOW-FM 
Anderson. WANS-FM 
Anderson, WCAC-FM 
Bamberg, WWBD-FM 
Barnwell, WBAW-FM 
Batesburg, WBLR-FM 
Beaufort, WBEU-FM 
Charleston, WTMA-FM 
Darlington, WDAR-FM 
Dillon, WDSC-FM 
Easley, WELP-FM 
Greenwood, WCRS-FM 
Greenville, WFBC-FM 
Greenville, WMUU-FM 
Lancaster, WLCM-FM 
Laurens WLBO-FM 
Myrtle Teach, WMYB-FM 
North Augusta, WGUS-FM 
Seneca (Two), WBFM (FM) 
Spartanburg, WSPA-FM 

South Dakota 
Hot Springs, KOBH-FM 
Madison, KJAM-FM 
Vermillion, RVRF (FM) 

T see 
Bristol, WOPI-FM 
Chattanooga, WDEF-FM 
Chattanooga, WDOD-FM 
Cleveland WCLE-FM 
Dickson, 
Cleveland, 

Jackson, WTJS-FM 
Knoxville, WEIR -FM 

Knoxville, WIVK-FM 
Lenoir City, WLIL-FM 
Memphis, WREC-FM 
Oneida, WBNT-FM 
Savannah, WORM -FM 
Shelbyville, WHAL-FM 
Sparta, WSMT-FM 
Springfield, WDBL-FM 
Tullahoma, WJIG-FM 

Texas 
Amarillo, KDJW-FM 
Austin, KOKE-FM 
Brenham, RWHI-FM 
Bryan -College Station. KORA-FM 
Dalhart, EXIT -FM 
Dallas, KNUS-FM 
Dallas, KRLD-FM 
Denton, KDNT-FM 
Diboll, KSPL-FM 
Dumas, KDDD-FM 
El Paso, KPAK (FM) 
Fort Worth, KBUY-FM 
Fort Worth, KNOK-FM 
Henderson, KORI-FM 
Hereford, KPAN-FM 
Hillsboro, KHBR-FM 
Houston, RIKR-FM 
Houston, KILT -FM 
Jacksonville, KEBE-FM 
Killeen, KLEN-FM 
Matamoros, XEHMLS-FM 
Matamoros, XEO-FM 
Memphis, KBGH-FM 
Nacogdoches, KEEE-FM 
Paris, KPLT-FM 
Plainview, KPLA (FM) 
Port Arthur, KPAC-FM 
San Angelo, KWFR-FM 
San Antonio, KBER-FM 
Minton, KTOD-FM 
Terrell Hills, KBUC-FM 

Utah 
Salt Lake City, KWIC (FM) 
Salt Lake City, KWHO-FM 
Spanish Fork, KONI-FM 

Virginia 
Arlington, WAVA-FM 
Ashland, WIVE -FM 
Bristol, WOPI-FM 
Charlottesville, WINA-FM 
Covington, WKEY-FM 
Crewe, WSVS-FM 
Farmville, WFLO-FM 
Fredericksburg, WFLS-FM 
Fredericksburg, WFVA-FM 
Galax, WBOB-FM 
Gretna, WMNA-FM 
Hampton, WVEC-FM 
Lynchburg, WWOD-FM 
Manassas. WPRW-FM 
Marian, WMEV-FM 
Martinsburg, WMVA-FM 
Norfolk, WCMS-FM 
Park Falls, WNBI-FM 
Petersburg, WSSV-FM 
Richmond, WRNL-FM 
Richmond. WRVA-FM 
Roanoke, WDBJ-FM 
South Boston, WHLF-FM 
South Hill, WJWS-FM 
Warrenton, WEER -FM 
Warsaw, WNNT-FM 
Williamsburg, WBCI-FM 

Washington 
Hoqulam, KOHO-FM 
Pullman, KPUL-FM 
Seattle, KIXI-FM 
Seattle, KOL-FM 
Seattle, KTW-FM 
Spokane, RHQ-FM 
Tacoma, KTAC-FM 
Tacoma, KTNT-FM 

West Virginia 
Berkeley Springs, WCST-FM 
Charleston, WKAZ-FM 
Charleston, WTIO-FM 
Charles Town, WZFM (FM) 
Martinsburg, WEPM-FM 
Morgantown, WAJR-FM 
Oak Hill, WOAY-FM 
Parkersburg, WTAP-FM 
Wheeling, WKWK-FM 
Wheeling, WOMP-FM 
Wheeling, WWVA-FM 

Wisconsin 
Appleton, WAPL-FM 
Beaver Dam, WBEV-FM 
Beloit, WRWC (FM) 
Eau Claire, WEAU (FM) 
Ft. Atkinson, WFAW-FM 
Green Bay, WBAY-FM 
Madison, WIBA-FM 
Manitowoc, WKUB (FM) 
Menomonie, WDMW (FM) 
Milwaukee, WAWA -FM 
Milwaukee, WEMP-FM 
Milwaukee, WMIL-FM 
Milwaukee, WRIT -FM 
Monroe, WERE -FM 
Neillsville, WCCN-FM 
Portage, WPDR-FM 
Racine, WRJN-FM 
Reedaburg, WRDB-FM 
Rhinelander, WOBT -FM 
Richland Center, WCRO-FM 
Sparta, WCOW-FM 
Stevens Point, WSPT-FM 
Superior. WWJC-FM 
Tomah, WTMB-FM 
Watertown, WTTN-FM 
Two Rivers, WQTC-FM 
Wausau, WRIG-FM 
Wausau, WSAU-FM 
Wisconsin Rapids, WWRW (FM) 
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Published monthly by Standard Rate & Data Service, 

Ina, 5201 Old Orchard RQ, Skokie, Ill. 60076. 
Phones (Skokie) 312-966-8500; (Chicago) 312-583- 
1333. TWX 910-223-0806. 

PUBLISHER'S EDITORIAL STATEMENT 
SPOT RADIO RATES AND DATA is a catalog 
(augmented by up -dating bulletins between issues) 
edited for the buyers of spot radio advertising. Edi- 
torial content Is organized to serve buyers' informa- 
tion needs for AM and FM radio. Each issue con- 
tains approximately 5,000 free listings arranged in 
geographic/alphabetical order. Listings include: per- 
sonnel, representatives, facilities, time rates, partici- 
pating programs, special features, etc., arranged un- 
der ten uniform, numbered headings. Also, each 
issue contains annually up -dated market data esti- 
mates of population; households, income, retail and 
store type sales and other media/market indicators 
for metro areas, counties, and cities, plus related 
metro area rankings, 

I. PERSONNEL 
Publisher -Haney A. Harkaway, 
Vice -President -Sales --Clinton S. Abbott, Jr. 
Advertising Production -Dorothy Wulf. 
Advertising Contracts -Walter Maher. 
Manager, Broadcast Services -Raymond M. Neihengen. 

2. REPRESENTATIVES and/or BRANCH OFFICES 
New York 10017 -John G. Williams, Mgr., 750 Third 

Ave. Phone 212-867-0300. TWX 710-581-5396. 
Loa Angeles 90005 -Joseph S. Fitch, 2975 Wilshire 

Blvd. Phone 213-383-4103, 
3. COMMISSION AND CASH DISCOUNT 

15% to agencies on display advertising, color and 
bleed when payment is made within 30 days of in- 
voice date; 2% cash discount -10 days from date of 
invoice; net 30 days. Invoiced date of issue. No 
commission or cub discount is allowed on Listing 
Ads.. Listing Heads or production charges. 

4. GENERAL RATE POLICY 
NOTE: Orden are accepted subject to change in rates 
upon notice from the publisher- Advertising will be 
billed at rates prevailing at time of insertion. 

ADVERTISING RATES 
Effective January 1, 1968. (Card No. 14.) 

Issued July 1, 1967. 
Card received July 12, 1967. 

5. BLACK/WHITE RATES 
Column inches: 1 ti 6 ti 12 ti "24 ti 
40' 710. 645. 610. 575. 
30' 570. 515. 485. 965. 
20" 945. 405. 370. 355. 
15" 375. 345. 325. 300. 
10' 275. 250. 235. 220. 

-1/2" 215. 195. 180. 165. 
5" 170. 155. 135. 130. 

1°) 24 -time rate applies when one or more media 
under the same ownership uses more than 1 position 
for a minimum of 24 insertions during the schedule 
year. 

TELL -ALL UNIT 
Eight column spread unit, or multiples thereof. con- 
sisting of ad and listing. with the listing starting at 
the top of the first column on the left-hand page. 
A tell -all unit is a complete eight column spread 
devoted exclusively to the advertiser's listing and 
advertisement. 
To figure the space available, add un the number of 
inches of listing (ten inches per column) and sub- 
tract the total from 80. The number of inches left. 
over should be devoted to advertising space, with a 
minimum charge based on at least 45 inches of ad- 
vertising space where one listing appears in the tell - 
all. If two or more listings appear, the minimum 
charge is based on 50 inches of display space. 
In any case, the space left over after the listings are 
provided for is subject to charge. Colors and bleed, 
when used, at rates shown under those headings. 

Tell -All (per inch) 
1 time 19.35 12 times 16.63 
6 times 17.75 24 times 15.00 

(") The 24 -time rate applies when one or more 
media under the same ownership uses more than 1 
position for a minimum of 24 insertions during the 
schedule year. 

LISTING ADS 
1.40 per line, with a minimum charge of 20.00 based 
on 14 lines or less. 
Minimum 6 consecutive insertions. No agency com- 
mission or cash discount. 
LISTING READS 
Each. per insertion 6.00 
Minimum 6 consecutive Insertions. No agency com- 
mission or rash discount. 

6. COLOR RATES 
AAAA red. per page or fraction, r.o.p., extra.... 100. 
AAAA red, 2 -page spread, extra-.._ .......... ______ 132. 
Any other standard AAAA color (blue, green, 

yellow or orange) per page or fraction, each 
extra 190. 

Twn-page spread. any standard AAAA color 
(blue, green. yellow or orange) each, extra 180. 

Any matched color, per page or fraction, each, 
extra 175. 

Two -noire spread, any matched color, each, extra 225. 
7. COVERS 

With SUDS cover color. 1 ti 6 ti 12 ti 
Ist cover 1010. 
2nd or 3rd cover 570. 515. 405. 
4th cover ..._... 650. 
Backbone, Per insertion 370. 
Cover gatefold: 2nd or 3rd cover 1300. 
1st additional color on covers, extra 100. 
2nd additional color on covers, extra 100. 
Black plus 3 colors, extra 420. 
Cover schedules can he cancelled only on 90 -day nitre before closing date. 1st and 4th coven, and 
backbone cancellations carry no short rate penalty. 
Insertion frequency determines the rate for the 2nd 
and 3rd ewers. 1st and 4th cover ratee are minimum 
and are not affected by other spare used within the 
year. hilt may he applied to earn frequency rates for 
other advertising spare. 2nd and 3rd cover insertions 
are a ntebnlder for other spare used and other spare 
is aim a rsteholder for 2nd and 3rd covers to deter- 
mine frequency rate. 

8. INSERTS 
No commission or cash discount allowed on tipping - 
in, back-up or other production charges. 
FURNISHED BY ADVERTISER: 
Regular black and white standard page rates apply. 
Back-up required if one-sided insert; send inserts 
ready for machine binding. 
Inserting charge, extra 40. 
Charge for tipping -in (if necessary) 125. 
Back-up charge for one -page inserts, extra ..... _ 40. 
Special printing on inserts, making it impossible for 
other use, charged as 2 pages. 
PRINTED BY SRDS (LETTERPRESS OR 
OFFSET) : 
Regular black and white page rates apply, plus fol- 
lowing production charges, which are not commis- 
sionable and subject to change: 
One page, black and standard AAAA red Including 
back-up and inserting: 
30" unit. 185. 40" unit 200. 
Two page, black and standard AAAA red, two sides 
and inserting: 
30" unit 185. 40' unit. 200. 
Colors other than standard AAAA red, each, extra 140. 
Production costa for 4, 6 or 8 page inserts and 4 -color 
process printing will be chargeable at prevailing com- 
mercial printing rates. Advertiser will be charged 
for any necessary artwork at cost, and plates or 
negatives at cost plus handling. 
ACETATE INSERTS: 
3 -column size (30"), furnished by 1 ti 6 tl 12 ti 

advertiser 850. 770. 710. 
4 -column size (40"), furnished by 

advertiser 1065. 970. 885, 
Tipping -in charge, extra 150. 
Printing, production details available. 
SECTION DIVIDER INSERTS 
Sold complete, two sides only. 
1 time 870. 12 times 740. 
6 times 790. 
AAAA red, free, any other color, extra 140. 

9. BLEED 
All advertising units available in bleed sizes. 
l'er spread of 2 standard or 2 -four column 

pages, extra 70 Per 40' unit or fractional page. extra ..... _.._...... _. 45. 
No extra charge for spreads that bleed into the gut- 
ter only, A "spread" is defined an a Tell -All unit 
or two faring 30" units or larger. No charge on in- 
sane or covers, 

10. SPECIAL POSITION 
Preferred position request requiring special handling 
--20% above earned space rate or 50.00 minimum 
charge, whichever is higher. 

14. CONTRACT AND COPY REGULATIONS 
See Contents page for location -items 1, 2. 3, 4, 6. 
7, 8, 9, 10, 11, 12, 13, 14, 15, 16. 17. 18. 19, 20. 21. 
22, 23, 24, 25, 26, 28, 29, 30, 3I. 

15. MECH. REQUIREMENTS (D -I Offset from letter - 
lates) 

DIMENSIONS 
Media Listing Pages 

Inches - 

Wide Deep 
40' ......... 9-1/4 z 10 

7 x 10 
30" (horizontal) 9-1/4 x 7-1/2 20' (vertical) _...._.._....... 4-1/2 z 10 20" (horizontal) 7 z 6-5/8 
20" (horizontal) 9.1/4 x 5 15' (vertical) 4-1/2 z 7-1/2 
15' (horizontal) ...._..._.._......-._ 7 x 5 15' (horizontal) . 9-1/4 x 3-3/4 IV (vertical) ._.._..____ 2-3/16 x 10 
10" (horizontal) _..-_...._.._ .......... _ 7 z 3-5/16 
10" (square) ._.. _ _.._..._. 4-1/2 z 5 7-1/2" (horizontal) __._.._ _---- 7 x 2-1/2 
5" (vertical) ._.._.._._ 2-3/16 z 5 
5" (horizontal) 7 z 1-5/8 40' units: maximum plate width 9-1/4", for gutter 

bleed 9-3/4' (oversize charged as bleed); bleed plate width 10-7/16', 
2 -page spreads: 
Furnish individual plates for each page Instead of 
complete units. 
First cover (bleed -3 sides) plate 

size ....._..__.._........_...._...._.._........... 7-1/2 x 11-1/4 
Other covers (bleed -4 sides) plate 

size 10-7/16 z 11-1/4 
Section divider (bleed -gutter, top, 

bottom) plate aire ..........._.._..__. 7-3/8 x 11-1/4 
Trim size, coven. dividers 10-5/16 x 11 

Consumer Market Data Pages 
Advertising space accepted only in horizontal units. Plate width -9-1/4 in. Bleed plate width -10-7/16 In. 

Plate Bleed 40'depth plate 
10 I1-1/4 

30" 7-1/2 8-1/4 
20" 5 5-3/4 
15" 3-3/4 4-1/2 
10" 2-1/2 3-1/4 
7-1/2" 1-7/8 2-5/8 
5" 1-1/4 2 

BINDING METHOD 
Perfect. 

PRINTING SPECIFICATIONS 
Halftones for body pages 85 -line screen preferred, maximum 100 -line screen with highlights deep etched 
to .0035 inches and tone contrasts exaggerated. For 
covers and inserts -up to 133 screen. Ben Day screens 
exceeding 50% density are not recommended. 
Reverse: Reverse plates acceptable but fine line art 
elements, or type involving fine line serifs or strokes 
not advisable for good reproduction. 
Original plates produce beat results. If electros are 
furnished they should be unused, clean, sharply 
molded, made from properly etched original plates. Electros must be mounted and not exceed maximum 
dimensions, including tacking edge or flush mount. 
Mounting, mortising, repairs, etc.. and making of 
plates charged to advertiser. Can use mats. but 
printing results from stereotypes not guaranteed. 
Color register guaranteed only when engraver's proofs 
are furnished. 
No charge for composition from available SUDS type- 
faces on material received by scheduled set -copy 
closing date. 
Outside composition and late set copy is charged at 
cost plus handling. 
All plates destroyed 12 months after publication un- 
less instructed otherwise. 

INSERTS 
Furnish 3 column unit (30") inserts trimmed to 
9-1/8" in width (8-1/8" z 11-1/2"). This allows for 1/8' trim at the binding edge (for Perfect Binding) 
1/4" trim at the top and 1/4" trim at the bottom. 

spot radio rates and data 

...the constant -use medium 

for buyers of radio time 
Unlike editorial trade publications serving the advertising industry, Spot 
Radio Rates and Data is an all -use book ... a classified buying direc- 
tory which combines basic quantitative information (station listings) 
with Service -Ads (supplementary qualitative data in advertiser messages) 
to form comprehensive media/market profiles. 

Spot Radio is the only publication designed and edited to aid buyers of 
radio time -whatever their titles or degrees of responsibility -in every 
phase of study, evaluation and comparison leading up to and including 
station selection. Because of its unique use qualities Spot Radio is con- 
stantly at hand in virtually every agency and advertising department 
placing national or regional advertising. 

Spot Radio, heretofore published in two parts, appears, effective with the 
August 1966 issue, as a single monthly catalog. This permits monthly 
revision of listings formerly in Part 2, which was published only semi- 
annually. 
This combined catalog will deliver more current information to buyers 
of radio time. Listings have been substantially modified and streamlined 
in accordance with the "Recommendations for Making Radio Time 
Easier to Buy" proposed by the Advisory Committee on Radio Station 
Listings, released in Feb. '66, and disclosed to the industry by SRDS. 
Monthly buying aids include: 

Current SRDS estimates of popula- 
tion, households, retail sales, and con- 
sumer spendable income for states, 
counties, cities, and metropolitan areas 
State maps showing county outlines, 
population centers, available media in 
the various market areas 
Farm market data by state and census 
region - plus ranking tables for 400 
leading farm counties (population, 
gross farm income, number of farms) 
Ranking tables for all metropolitan 
areas -by population, consumer spend- 
able income, total retail sales, and sales 
in the various store classifications 
Radio stations regularly scheduling 
farm programs -listed by state, city, Radio station representatives - listed 
and call letters -includes name of sta- alphabetically -includes all branches, 
tion and number of hours of farm personnel, addresses, telephone 
programming numbers 

Radio stations regularly scheduling 
foreign language programs -listed by 
state, city, and call letters -includes 
number of hours of programming in 
specific languages 

Radio stations regularly scheduling 
Negro programs -listed by state, city, 
and call letters -includes number of 
hours of Negro programming 

Regional networks and groups -listed 
alphabetically in a separate section - 
includes all regular listing data (indi- 
vidual state networks listed at begin- 
ning of appropriate state section) 

Furnish 40' inserts untrimmed (10-15/16" x 11- 
(1/2"). This allows for 1/V trim at the binding 
edge (for Perfect Binding) 1/4' trim at top, 1/2" at 
side, and 1/4" at bottom. 
In both cases, keep important type and illustrations 
at least 1/2" from gutter and 1/4' from trim edges. 
Insert stock: Uncoated book paper, maximum weight 
70 lbs. (25 z 38 basis) should caliper not to exceed 
.0055. Coated book paper, maximum weight 70 lbs. 
(25 x 38 basis) should caliper not to exceed .0035. 
SUDS requests paper samples for inserts supplied by 
the advertiser for use in SRDS. 
Ship all spread Inserts unfolded. Allow 1/4" space in 
the gutter for trim -off In the Perfect Binding process. Consult publisher for quantity needed. 

BLEED Inches 
40" 10-7/16 x I1-1/4 
30" (vertical)..._.._ 7-9/16 x 11-1/4 
30' (horizontal) 10-7/16 z 8-1/4 20' (vertical) 5-3/16 x 11-1/4 
20" (horizontal) _._._..._ 7-9/16 z 7-3/8 
20^ (horizontal) 10-7/16 z 5-3/4 
15" (vertical) 5-3/16 z 8-1/4 
15" (horizontal) 7-9/16 x 5-3/4 
15" (horizontal) 10-7/16 z 4-1/2 
10" (vertical) 2-13/16 x 11-1/4 
10" (horizontal) 7-9/16 z 4-7/16 
10' (square) 5-3/16 x 5-3/4 
7-1/2" (horizontal) 7-9/16 z 3-1/4 
V (vertical) 2-13/16 z 5-3/4 
5" (horizontal) 7-0/16 z 2-3/8 
5" (square) 5-3/16 z 3-1/4 

Type and design matter should be kept a minimum 
of 3/8" from bleed plate edges to allow for trim. 

16. ISSUE AND CLOSING DATES 
Published monthly; issued 1st of publication month. 

1968 CLOSING DATES 
Lesue: A B C D Doc. ........_..Nov, 1 Nov. 8 Nov. 8 Nov, 21 (A) Set copy. (C) One side. 

(B) Complete plates. (D) Complete. 
Where advertising material is not received by appro- priate closing date, right reserved to repeat previous ad. 

18- CIRCULATION 
Established 1919. Per year 49.00. 
Summary data -for detail see Publisher's Statement. 

A.B.C. 6-30-68 (6 mos. aver. -Blue BP Form) 
Total Non -Pd Paid (Subs) (Single) [Assoc] 

3,905 3,905 3.876 29 ... . Unpaid Distribution (not included above): 
Total 310 

TERRITORIAL DISTRIBUTION May, 1968-3,926 N,Eng. Mid.Atl. E.N.Cen. W.N.Cen. S.Atl. E.S.Cen. 
133 1,457 788 249 339 104 W. S. ('en. Mtn. St. Par. St. Canada Foreign Other 
205 68 502 24 3 54 

BUSINESS ANALYSIS OF Sl'BSC'LIPTIONS 
TL Total. 

1 -Adv. agencies. 
2 -National advertisers. 
3 -Publishers & publishers' reps. 
4 -Radio & TV stations & their reps. 
5 -Gov't, public libraries, education institutions & 

other business firms. 
TL 1 2 3 4 5 
3873 2140 486 58 761 928 
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BUYERS' SOURCE PUBLICATION 
Spot Radio is used daily as the source book of radio 
advertising by buyers whose one common concern is 
an active responsibility in media selection. 

In advertising agencies, the users of Spot Radio are the 
time buyers, media directors, account executives and 

agency principals who participate directly in the evalu- 
ation of individual market and media opportunities. 
In advertising departments of national and regional 
advertisers, the users of Spot Radio are the advertising 
managers and the sales managers who concern them- 
selves directly with the selection of individual media. 

NEW SRDS USER STUDY 

A recent study by Statistical Tabulating Corp. presents a realistic evaluation of 
effective spot radio buyer coverage by Standard Rate & Data Service. 

This survey is about BUYERS . . . i-egardless of job titles 
It establishes the importance of SRDS to agency buyers of media time and space. 

validation To make certain 
those who responded to the question- 
naire were truly people who participated 
in or influenced spot radio time pur- 
chases we asked- 

QUESTION: "Do you ever participate in the selection of stations for adver- 
tising campaign? In Spot Radio? If so, how often? 

ANSWER: 96.1% of the 1,116 respondents reported a positive job responsi- 
bility as buyers of spot radio. Their frequency of participation is charted 
below. 

TOTAL 1116 answers - 100% 
partcTpating 1072 

total 96.1% 

AoapitoT972 answers = 100% 
940 

96.7% 

Apeutyuggi144 answers - 100% 
132 

91.7% 

,794 
regularly 71.2% 

709 
72.9% 59.0% 

208 
occasionally . 18.6% 

174 

17.9% 
34 

23.7% 

70 
rarely 6.3% 5.9% 

13 
9.0% 

Hew many qualified buyers of spot time 
use SRDS and with what frequency? 

QUESTION: "Do you ever use or refer to the Spot Radio Section of SRDS? 
If so, how often? 

ANSWER: Answers of all qualified buyers - 96.1% of the respondents - and 
their frequency of use are charted here. 
Most people who participate in spot buying use SRDS with regula 
frequency. 

NATIONWIDE TOTAL 
sale -Radie Parlieiponls (1072=100%) 

Frequency of use enp d cumulatively - 

daily 31.8 

AOfNCY 
Rare-Radio Parlidpanfs (910=700%) 

35.1 

ADVERTISER 
Base-Radio Parliciponlr (132-100%) 

7.6 

weekly 585 63.4 22.8 

monthly 72.0 76.4 40.2 

total using SRDS 

Is there an additional use value 
to be obtained from SRDS? 

Agency -client meetings are oftentimes "pay 
dirt" situations; where positive decisions on 
spot radio purchases are made; where basic 
planning is agreed upon; where approvals of the 
buying plan are given, etc. Since the use of 
SRDS at such meetings clearly affords added 
value, this question was asked of agencies only. 

88.8 91.2 

QUESTION: "Do you ever have occasion to 
refer to SRDS during meetings in clients' 
offices?" 

ANSWER: 927 respondents said they refer 
to SRDS during meetings in clients' offices. 

At agency -client meetings SRDS is referred 
to by most buyers with significant frequency. 

72.0 

AaiNC%MATLONinee27 .plies) 

frequently and occasionally 86.1 

published by 

spot radio rates and data I Standard Rate & Data Service, Inc. 

5201 Old Orchard Rd., Skokie, Ill. 60076 
Y0i ktown 6-8500 JUniper 3-1333 

Other Sales Offices: New York and Los Angeles 

Harvey A. Harkaway, publisher 

COPY GUIDE 
Information buyers of time need is 
presented opportunely through Serv- 
ice -Ads in SRDS. Here is a brief list 
of copy points-information sought by 
buyers, based upon continuing SRDS 
interviews in the field. 

The Station 

coverage data by counties and by 
households/radio homes within 
measured contours 

composition of audience-by age, 
sex, income, racial and language 
groupings; also by urban/farm 
composition 

program structure-features, 
personalities 

program rating services used - 
ranking of program both network 
and local 

studio facilities, special equipment 
etc. 

homes -per -dollar cost comparisons 

number of sponsors, national 
and local 

number of sponsors using station 
over 1 year, 2 years, 3 years, 
5 years 

comparison of sponsor data with 
competing stations 

sales success achieved by sponsors 
-includes mail pull and telephone 
response, testimonials, market 
campaigns 

available services-includes 
market studies, merchandising and 
promotion support 

The Market 

geographic definition shown 
visually through contour map, or 
map based on standard research 
techniques or mail response 

population totals-percent of U. S., 
state or region 

consumer spendable income-by 
total coverage area and per 
household; percent of U.S., region 
or state; ranking (national, 
regional, state, metro area) 

retail sales-by total coverage area 
and per household; by various store 
classifications; percent of U. S., 
region or state; ranking (national, 
regional, state, metro area) 

market growth trends and 
comparison with other markets 

profile of area industry, wages and 
employment 

agriculture facts and data 

wholesale distribution facilities 

area development-military 
installations, government, industry 
or local projects 
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ABC Owned Stations, 4th cover 
American Research Bureau. 67-68 
Arkansas Radio Network, 115 
Eastman & Co., Robert E., 2nd cover 
Greater New York Radio, 617 
Groskin & Co., Herbert E., 3rd cover 
Hometown Radio Group, 561 
Intermountain Network, 185 
Keystone Broadcasting System, 

Inc., 6 
Linder Group Stations, 472 
Masla Suburban Plan, 616, 619 
National Register Publishing Co., 

Inc., 252 
Petry & Co., Edward, front cover 
The Pulse Inc. insert 29-30 
Standard Rate & Data Service, Inc., 

980-981 
Time Life Broadcast, Inc., backbone 
Tobacco Radio Network. 255, 636, 

644 

KAAY-Little Rock, Ark., 115 
KABC-Los Angeles, Calif., 139 

KBCA-Los Angeles, Calif.. 140 
KBEA-Mission, Kans., 507 
KBHS-Hot Springs, Ark.. 116 
KBOX-Dallas, Tex., 840, 843, 845 

KCEE-Tucson, Ariz., 105 
KCJB-Minot, N. D., 669 
KC RS-Midland, Tex., 878 

KFBK-Sacramento Calif., 158 
KFGO-Fargo, N. D., 668 
KFYR-Bismarck, N. D., 667 

KGFJ-Los Angeles, Calif., 142 
KGNC-Amarillo, Tex., 830 

KHJ-Los Angeles, Calif., 143 

KILT-Houston, Tex., 854 
KIOA-Des Moines, Iowa, 347 KIST-Santa Barbara, Calif., 173 
KIXI-Seattle, Wash., 924 
KIXL-Dallas, Tex., 841 

KKHI-San Francisco, Calif.. 168 KKJO-St. Joseph, Mo., 513 

KLAC-Los Angeles, Calif., 144, 
146 148 

KLIF-Dallas Tex., 841 
KLOK-San ose, Calif., 168 
KLWW/KW Cedar Rapids, 

Iowa, 342, 355 
KLZ-Denver, Colo., 188 

KMJ-Fresno, Calif., 135 

KN OK-Fort Worth, Tex., 842 
KNUZ-Houston, Tex., 855 
KNX-Los Angeles, Calif., 144 

Index to Service -Ads 

KOA-Denver, Colo., 189 
KOMO-Seattle, Wash., 925 
KONO-San Antonio, Tex., 872 
KOOL-Phoenix, Ariz., 102 

KPOL-Los Angeles, Calif., 145 
KPRC-Houston, Tex., 856 

KRKO-Everett, Wash., 923 
KRLA-Los Angeles, Calif., 146 
KRLD-Dallas, Tex., 842 
KRYS-Corpus Christi, Tex., 838 

KSD-St. Louis, Mo., 514 
KSJB-Jamestown, N. D., 668 
KSÑD-Seattle Wash., 922 
KSOO-Sioux Falls S. D., 797 
KSTT-Davenport, Iowa, 345 

KTOK-Oklahoma City, Okla., 712 
KTRM-Beaumont, Tex., 833 

KVOO-Tulsa, Okla., 716 

KWBB-Wichita, Kans., 368 
KWIZ-Santa Ana, Calif., 139 
KWKH-Shreveport, La., 402 

KXOL-Fort Worth, Tex., 840 
KXOW-Hot Springs, Ark., 114 
KXYZ-Houston, Tex., 857 

KYNO-Fresno, Calif., 134 

WABC-New York, N. Y., 613 WAFT-Grand Rapids, Mich., 457 
WAIT-Chicago, Ill., 295 
WAKR-Akron, Ohio, 676 
WAPE-Jacksonville, Fla., 224 
WASK-Lafayette, Ind. 329 
WAYS-Charlotte, N. d., 642 

WBAL-Baltimore, Md. 415 
WBAM-Montgomery, Ala., 89 WBAP-Fort Worth, Tex., 843 
WBBF-Rochester, N. Y., 628 
WBBM-Chicago, Ill., 296-297 
WBBQ-Augusta, Ga., 257 
WBNS-Columbus, Ohio, 688 
WBT-Charlotte, N. C., 643 

WCAP-Lowell, Mass., 434 
WCAW-Charleston, W. Va., 935 
WCCO-Minneapolis, Minn., 480 
WCFL-Chicago, III., 297 
WCHB-Inkster, Mich., 1, 449 
WCOV-Montgomery, Ala., 90 

WDAK-Columbus, Ga., 262 
WDAY-Fargo N. D., 669 
WDBJ-Roanoke, Va., 909 
WDEL-Wilmington, Del., 207 
WDIA-Memphis, Tenn., 815 
WDUZ-Green Bay Wis., 948 WDXR-Paducah, Ky., 383 

WEEU-Reading, Pa., 757 
WEJL-Scranton, Pa., 762 

WEMP-Milwaukee, Wis., 954 
WEOK-Poughkeepsie, N. Y., 627 
WESC-Greenville, S. C., 782-783 

WFAA-Dallas, Tex. 844-845 
WFBC-Greenville, S. C., 784 
WFBM-Indianapolis, Ind., 326 
WFLI-Chattanooga, Tenn., 804 

WGBF-Evansville, Ind., 322 
WGBI-Scranton Pa., 758 
WGBS-Miami, Fla., 229 
WGH-Newport News, Va., 903 
WGKA-Atlanta, Ga., 253 
WGLI-Babylon, N. Y., 622 
WGMA-Hollywood, Fla., 230 
WGMS-Washington, D. C., 209 
WGN-Chicago, III., 298-299 

WHBF-Rock Island, III., 345 
WHIH-Portsmouth, Va., 904 
WHIO-Dayton, Ohio, 690 
WHK-Cleveland, Ohio, 685 
WHLI-Hempstead, N. Y., 614, 623 
WHN-New York, N. Y., 615 
WHO-Des Moines Iowa, 348 
WHOO-Orlando, Fla., 235 

WIBA-Madison, Wis. 951 
WIBC-Indianapolis, Ind., 327 
WIBW-Topeka, Kans., 507 
WIGO-Atlanta, Ga., 254 
WILS-Lansing, Mich., 463 
WINN-Louisville Ky., 380 
WINS Tampa, Fla., 243 
WINZ-Miami, Fla., 230 
WIP-Philadelphia, Pa., 750 
WIRE-Indianapolis, Ind., 328 
WIRL-Peoria, Ill., 311 
WIS-Columbia S. C., 780 
WIVK-Knoxville, Tenn., 811 
WIXY-Cleveland, Ohio, 686 

WJAR-Providence R. L, 772 
WJBE-Knoxville, 'Tenn., 812 
WJBO-Baton Rouge, La., 391 

Rapids, Mich.. 458 
Rapids, Mich.. 458 WOY-S. Burlington, Vt., 888 

W PS-Evansville, Ind., 322 
WIR-Detroit, Mich., 451, 455, 699 

WKIX-Raleigh, N. C., 638, 656 
WKMI-Kalamazoo, Mich., 442 
WKOW-Madison, Wis., 951 
WKTY-La Crosse, Wis., 950 
WKY-Oklahoma City, Okla., 713 
WKYC-Cleveland, Ohio 687 
WKZO-Kalamazoo, Mich., 462 

WLAP-Lexington, Ky., 377 
WLCS-Baton Rouge, La., 391 
WLKW-Providence, R. I., 772 
WLS-Chicago, Ill., 300 

WLW-Cincinnati, Ohio, 682 
WLYV-Fort Wayne, Ind., 324 

WMNI-Columbus, Ohio, 689 
WMT-Cedar Rapids, Iowa, 343 

WNAM-Neenah, Wis., 946 
WNAX-Yankton, S. D., 796 
WNEW-New York, N. Y., 614, 

615, 616, 618, 619, 620 

WOAI-San Antonio, Tex., 873 
WOC-Davenport, Iowa, 346 
WOKS-Columbus, Ga., 262 
WOL-Washington, D. C., 211 
WOMC-Detroit Mich., 452 
WOOD-Grand Rapids, Mich., 459 
WORK-York, Pa., 764 

WPAD-Paducah, Ky., 384 
WPPA-Pottsville, Pa., 756 
WPTF-Raleigh, N. C., 657 

W OMR/WGAY-Washington, 
D. C., 212 

WQOK-Greenville, S. C., 785 
WQTE-Monroe, Mich., 452 

WREC-Memphis, Tenn., 817 
WREN-Topeka, Kans., 366 
WRNG-Atlanta, Ga., 255 
WROV-Roanoke, Va., 910 
WRR-Dallas, Tex., 844 
WRVA-Richmond, Va., 908 

WSB-Atlanta, Ga., 256 
WSBT-South Bend, Ind., 335 
WSLR-Akron, Ohio, 675, 684 
WSLS-Roanoke, Va., 910 
WSOC-Charlotte, N. C., 644 
WSRC-Durham, N. C., 646 
WSYR-Syracuse, N. Y., 633 

WTAE-Pittsburgh, Pa., 755 
WTOP-Washington, D. C., 213 
WTOW-Baltimore, Md., 418 
WTRC-Elkhart, Ind., 334 

WVCG/WYOR-FM-Coral Gables, 
Fla., 232 

WVLK-Lexington, Ky., 378 
WVOK-Biriningham, Ala., 80 

W WAM/ W WT V-FM-Cadillac, 
Mich. 447 

WW -Detroit, Mich., 453 
WWL-New Orleans, La., 399 

WYDE-Birmingham, Ala., 81 

XERB-Tijuana, Mexico, 138 

(Standard Rate & Data Service does not assume responsibility for any omissions) 
Material contained herein may not be reproduced in whole or in part without written permission. 
NOTE: No reproduction in whole or in part of any material contained herein will be permitted 
in any Service offered for sale, unless authorized by the publisher. 

FINAL PAGE APPEARING IN THIS ISSUE 

NEW LISTINGS IN 
RECENT ISSUES 

SEPTEMBER 
Century Radio Sales (Representatives) 
Finch. Lanny & Co. (Representatives) 
Potter, John A. & Company (Representatives) 
WIRB-FM-Enterprise. Alabama 
KRYT-FM-(Colorado Springs. Colorado 
KLMO-FM-Longmont, Colorado 
KWSR-Rifle, Colorado 
WLOP-FM-Jesup, Georgia 
KDSN-FM-Dent eon. Iowa 
WPNO-Auburn, Maine 
WBMD-FM-Baltimore. Maryland 
WCOP-FM-Boston, Massachusetts 
WKOR-Starkville, Mississippi 
KLPW-FM-Union, Missouri 
KJPW-FM-Waynesville, Missouri 
WOBM (FM)-Toms River, New Jersey 
KJIB (FM)-Portland, Oregon 
WART-Annvlile-Cleona, Pennsylvania 
WNIIF (FM)-New Kensington-Tarentum, Pennsylvania 
WKVM-FM-San Juan. Puerto Rico 
KVRA-Vermillion, South Dakota 
KVRF (FM)-Vermillion, South Dakota 
WMCT-Mountain City, Tennessee 
WFSP-Kingwood, West Virginia 

OCTOBER 
Radio and Television Sales, Inc. (Representatives) 
National AgRadlo Groups, Inc. (Regional Networks & 

Groups) 
WDRM (FM)-Decatur, Alabama 
WAOA-Opelika. Alabama 
WFRI (FM)-Opelika, Alabama 
WVSM-Rainaville, Alabama 
KSWW-Wickenburg, Arizona 
California Low Desert Buy (State Networks- 

California) 
KCTC (FM)-Sacramento, California 
WFOY-FM-St. Augustine, Florida 
WZZW (FM)-Augusta. Georgia 
KBBK (FM)-Boise. Idaho 
KASI-FM-Ames, Iowa 
KFJB-FM-Marshalltown, Iowa 
WAIN-FM-Columbia, Kentucky 
WHOP-FM-Hapkinsville, Kentucky 
WMST-FM-Mt. Sterling. Kentucky 
WFTO-Fulton. Mississippi 
KHAD-De Soto. Missouri 
KOB-FM-Albuquerque, New Mexico 
WCAB-Rutherfordton, North Carolina 
WWBD-FM-Bamberg, South Carolina 
WSJW-Woodruff, South Carolina 
KNNN-Friona, Texas 
KIT-FM-Yakima, Washington 

NOVEMBER 
Pacifie West (Representatives) 
Progressive Rock Media Company, The (Representa- 

tives) 
The Tacher Company (Representatives) 
(Ieri Bunches & Associates Group (Regional Net- 

works & Groups) 
WHBB-FMSelma, Alabama 
KMFB-FM-Mendocino. California 
KEWB (FM)-Redding. California 
WGKA-FM-Atlanta, Georgia 
WIFF-Aubum, Indiana 
WFWR-Fort Wayne, Indiana 
KWNT-FM-Davenport, Iowa 
WBOC-FM-Salisbury, Maryland 
WMAS-FM--Springfield, Massachusetts 
KPRM-FM-Park Rapide, Minnesota 
KWWR (FM)-Mexico, Missouri 
KrRI.--St. Charles, Missouri 
WRIO (FM)-Cèpe May. New Jersey 
WOTP-FM-Watertown, New York 
KPOK (FM)-Portland, Oregon 
WPIC-FM-Sharon, Pennsylvania 
WKMG-Newberry, South Carolina 
WHBM-Henderson, Tennessee 
WBEV-FM-Beaver Dam, Wisconsin 
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DECEMBER '68 

1-Mar. 15, 1969 
W ioler Wonder Lamb Season 

11 Junior Chamber ,nternatlonal Dav 
16 Hanukah 
20 - Jan. 2 

Christmas l'ageant of Peace 
22 National Flashlight Battery 

Inspection Day 
25 Christ mitas 

JANUARY '69 

1 International '1 ake-A-Deep 
Breath Day 

New Year's Day 
1-31 streak -a -fold -Month 

Eronomy With Eggs 
March of Dimes 
National Colorado Beef Month 
National Wheat Bread Month 
No Smoking Month 
Hook Month 

1-Mar. 31 
Louisiana Yam Supper Season 

2-19 Large Economy Size Promotion 
17- Feb. 10 

National Office Product Weeks 
19 World Religion Day 

19-25 Jaycee Week 
19 26 National YMCA Week 

20 Inaugural imt Day 

FEBRUARY '69 
1-28 American Il i.clary 311111111 

Catholic l'ress Sloulh 
Frozen l'alato yloolh 
Ileart ylonlh 
National Bawling Month 
Nat halal Cherry Month 
Parade of American Music 

5- 8 National Children's Dental 
I teal th Week 

7-1:3 Bay Scout Week 
9-15 National Beauty Salon Week 

National t'rinle Prevention Week 
National Electrical Week 

9-16 Negro llisltry \\-eels 
12 Lincoln's Birthday 

13-18 American Menial %Verli 
14 Valens isle's Day 

15-22 Future Farmers of America Reek 
13-22 National Engineers Week 
16-23 Itrnl herhood tVeelc 

18 International Pancake Day 
19 Ash Wednesday 
2(I Mar. 1 

National Kraut and Frankfurt 
Week 

21 W'urld Day of ]'rayer 
22 Washington's It irliday 
_s Barhelnr's Day 

MARCH '69 
I - N:IIìotntl Weigiti, and Measure 

Week 
Bet urn The I torrotred Books Week 

1-31 American Iced Cross Slontlt 
Buttermilk (tread Sales Month 
March 'l'o Sunday School in March 
National Egg Month 
Youth Art Month 

1-April 6 
Easter Seal Campaign 

1 --April 30 
}lanthurger Month 
Spring Clean -Up Time 

:3- 9 National Save Your Vision Week 
4 Purim 

9-15 Girl Scout Week 
12-19 National Wl'TU Leadership 

Training School 

1g-21 
National (toys' club Week 

-22 National Poison l'revention Week 
National Salesmen's Week 
National Wildlife Week 

13 June 30 
Milk Fed Spring Lamb Season 

17 tamp Fire Girls Founders Day 
St. l'atrick's Day 

23-29 camp Fire Girls Birthday Week 
30 National Shut -In Day 

APRIL '69 
1-30 America's Heartland 

Development Month 
April Cancer Crusade 
Freedom Shrine Month 
National Automobile Month 
l'earadise in April 

1-May 30 
California Spring Strawberry 

Festival 
3 Passover 
4 Good Friday 
a Army Day 

Easter Sunday 
6-12 Ilarntony Week 
7-15 American Comedy Week 

Promotional Dates 

8- 13 National Cherry Blossom Festival 
10-19 National Artichoke Week 
12-17 Let's All !'lay Ball Week 

13 Mother -in -Law Day 
17-- Slay 3 

NIl11A Spring llardtvare- 
llousewares t'ro:uot ion 
"floppy Home Values Sales" 

19 American Comedy Day 
20-26 Good Ilummn Relations Week 

National Library Week 
Secretaries Week 
Youth Temperance Education 

Week 
20-27 National YWCA Week 
21-2(3 Bike Safest Reels 

Tableware Week 
21-27 National Raisin Week 

22 -May 3 
National Invest -in -America Week 

26-May 3 
National Baby Week 

- May 5 
Root Digging Days 

MAY '69 
1 Law Day 

I- 3 Shenandoah Apple Blossoms 
Festival 

1- 1 Washington State Apple 
Blossom Festival 

1- 7 National Correct Posture Week 
1- 8 American ('amp Week 
1-31 Better Hearing Month 

Car Care Month 
Good Car Keeping Month 
Learn To Play Tennis Month 
Mattress Size -I -p Tinte 
National Ladies Bottling Month 
Nat lanai Ornamental Iron Month 
National Radio Month 
National Tavern Month 
National White Bread Month 

1-Sept. 30 
Yams for Summertime Easy Livia' 

4 Humane Sunday 
4-10 Be Kind To Animals Week 

National Goodwill Week 
4-11 National Music Week 

8 World Red Cross Day 
9-18 Foot Health Week 

10-17 Let's Go Fishing Week 
National Luggage and Leather 

Goods Week 
11 Mother's Day 

11-17 National Girls Club Week 
National Hospital Week 

12-18 National Satiation Army We 6-3 

14-17 Rolland Tulip Time Festiva: 
16 National Defense Transportation 

Day. 
17 Armed Forces Day 

17-25 American Merchant Marine 
Book Week 

18-24 Realtor Week 
22 National Maritime Day 

2-23 National Itoy Scout Jamboree 
22-31 Ln cotta thing' tickle Week 

23 Shevouolh 
30 Memorial Day 

JUNE '69 
1-30 Dairy Month 

Portable Radio Month 
1-Sept. 1 

Washington. D. C.. Summer 
Jubilee 

4 Old Maids' Day 
7-11 Let's !'lay (Solf 

7, U, 21, 28 
Plains Indian Ceremonials 

8 Race Unity Day 
8-14 Fraternal Week 
9-14 National Little League Baseball 

Week 
12-21 National Hero Krautwich Week 

14 Flag Day 
15 Father's Day 

15-21 National Bootie Week 
19-21 Delmarva ('hieken Festival 

& National Chicken Cooking 
Contest 

22-28 Amateur Radio Week 
Swim For health Week 

2_9-July 5 
National Safe Boating Week 

JULY '69 
1-31 Cool Meals with Eggs 

July is Souvenir Month 
National Hot Dog Month 
Rye Bread Sales Month 

1- -Aug. 31 
Fresh -Up Soda Bath Season 

4 Independence Day 
5-12 Let's Play Tennis 
7-15 National Cherry Festival 

20-26 National Farm Safety Week 

AUGUST '69 
1 'Maine Seafoods Festival 
I- 7 National Clown Week 

1 :11 National Sandwich Month 
1- Sept. 15 

t alifornia Fall Strawberry 
1 -estival 

National Smile Week 
3 Valley of the Moon Chess 

Festival 
8 International Character Day 

11-16 American Indian Exposition 
13-20 National W'CTII Annual 

Convention 
28-Sept. 13 

Pack a Pickle Bark to School 
31 Labor Sunday 

SEPTEMBER '69 
1 Labor Day 

1-30 American home Lighting Fixture 
Month 

American Youth Month 
Frozen Food situ' 'Dime 
Home Sweet. Home Month 
It's Bowling Time 
National Better Breakfast Month 
Potato !tread Sales Month 

2- 8 Back To Work Week 
-1-1:11 National Green Olive Week 

7 Nov. 30 
Autumn harvest Lantb Season 

8 Oct. 31 
Fall ('lean -Up Time 

12-13 National Popcorn Farmers Day 
13-14 Rosh llnshanah 
15-21 National Sweater W'eeli 
15-22 National Home Week 

15 -Dec. 19 
Boy Scouts of America Fall 

Roundup 
17 Citizenship Day 
13 Chiropractic Day 

21 World Peace Day 
21-27 National Dog Week 

22 Yom Kippur 
25-Oct. 11 

NHIIA Fall herds are -Housewares 
Promotion "Golden Value Days'' 

26-28 Annual Moon Vintage Festival 
27 Succoth 
28 Gold Star Mothers Day 
10-lies. 5 

National Fireplace Week 

OCTOBER '69 

1- 7 National Lath & Plaster Week 
1-31 Biscuit/Mullin Month 

Eggtober 
Fish 'n Seafood Parade 
Let's Go Hunting Month 
National Indoor Games Month 
National Restaurant Month 
National Science Youth Month 
National \Vine Festival 
Shrimp Fiesta 
Yambilee 

Oct. -Nov. -Dec. 
Cookie Time 

4-19 National Festival of Craftsmen 
5-11 Fire Prevention Week 

National 4-11 Club Week 
National Test Your Battery Week 

12 Columbus Day 
12-18 National Y Teen Week 

15 World Poetry Day 
10 Dternational Credit. Union Day 

16-25 National Macaroni Week 
19 Sweetest Day 

10-25 Cleaner Air Week 
National Downtown Week 
National Forest Products (Week 

20 -Nov. 20 
Pizza Festival Time 

2-4 United Nations Day 
24-31 National Popcorn Week 

31 Ilallooeen 
31-Nov. 30 

Jewish !took Month 

NOVEMBER '69 
1 National Authors' Day 

1-30 National Contact Lens Month 
National Spices Month 
One Nation Under God Month 
Raisin Bread Sales Month 

2- 8 National Mushroom (Veek 
4 Election Day 

6-15 International Tuna Week 
8-11 Kiowa Veteran's Day Celebration 
9-15 American Education Week 

World Fellowship Week 
10-16 Youth Appreciation Week 

11 Veterans Day 
15-Jan. 1. 1970 

Holidays are fickle Days 
16-22 Asparagus Week 

Diabetes Week 
National Children's Book Week 

17-23 ASDA National Postage Stamp 
Show 

21-27 National Farm -City Week 
21-Dee. 17 

Aviation Month International 
23-29 National !'age Bird Week 

National Latin America \Week 
27 Thanksgiving Day 
27-Jan. 1. 1970 

National Indigestion Season. 

HERBERT E. GROSKIN & COMPANY 
310 MADISON AVENUE, NEW YORK, N.Y. 10017, YUKON 6-4366 
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Beautiful!_ 

KXYZ, Houston's first choice 

for beautiful music, is now, 
an ABC,Owned Radio Station. 

Your 
McGavrén-Guild-PG W 

Radio representative will be glad 

to tell you KXYZ's "adults .only" story. 

WABC 
MVP _7'2 wxziir 
WLS©KCAG® 

ABC RADO STATIONS 1 
National Representatives: WABC, WXYZ, WLS, KG0-Blair Radio/KQV-Robert Eastman and Co./'KABC-The Katz Agency 


